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music industry's largest foundation that funds innovative medical research focused 
on finding cures for leukemia, cancer & AIDS; it has provided over $250 million over 
the past thirty -six years. The Foundation sources and supports early stage research 
projects at eleven medical facilities aimed at developing more effective clinical 
treatments for patients which otherwise might not be funded. 
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EL AMOR 
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.(;DIVI EXCLUSIVES 
Visit Billboard.com to 
watch our two great live 
Q &As from this week 
with Evanescence 
frontwoman Amy Lee 
and the one and only 
"Weird Al" Yankovic. 

FUTURESDUND 
Billboard's FutureSound 
event, in association with 
Loeb & Loeb, is set for 
Nov.17 -18 in San Francisco. 
Keynotes include 
Turntable.fm's Seth 
Goldstein and SV Angel's 
Ron Conway. Mere: future 
soundconference.com. 

ON THE COVER: Jon Bon Joy, photograph by Nigel Parry/ 
CPI Syndication 

C[OM IM d tItNÌ 
FILM & TV MUSIC 
The Billboard /Hollywood 
Reporter Film & TV Music 
Conference will take place 
Oct. 24 -25 at Los Angeles' 
Renaissance Hollywood. 
Speakers nave been 
announced. For more, 
go to filmandtvmusic 
conference.com. 

TOURING 
The Billboard Touring 
Conference & Awards, 
presented by ShowClix, 
are Nov. 9 -10 at the 
Roosevelt in New York. 
Panels and speakers have 
been announced. Details 
at billboardtouring 
conference.com. 
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RETAIL BY ED CHRISTMAN 

Eyes On The Prize 
Digital rebound, discounted catalog CDs push U.S. music 
sales toward annual gain 

After years of wrench- 
ing declines, the re- 
cording industry ap- 

pears to be on the brink of 
achieving the first annual 
increase in U.S. album sales 
since 2004. 

Getting to this point hasn't 
come without a price -or 
rather, low prices, as aggres- 
sive discounting of catalog ti- 
tles at Walmart, Best Buy and 
other retailers have helped 
goose CD sales. 

But the rebound in sales 
through the first nine months 
of 2011 has also been fueled by 
an encouraging recovery in digi- 
tal sales. During the same pe- 

riod in 2010, digital track sales 
had slowed so sharply that they 
posted an alarming 0.7% de- 
cline from the prior -year period. 
But this year, track sales are up 
again, while digital album sales 
growth is accelerating. 

To wind up in the black for 
2011, U.S. music sales will 
have to overcome a challeng- 
ing year -on -year comparison 
with fourth - quarter 2010, 
when the current recovery in 
digital sales got under way and 
sales were buoyed by a strong 
release schedule that included 
Lil Wayne's I Am Not a Human 
Being, Kanye West's My Beauti- 

ful Dark Twisted Fantasy, Tay- 

SALES OF MAJOR FORMATS OVER TIME 
The third quarter is traditionally the slowest quarter for digital 
sales, so it wasn't a surprise that digital track sales dropped by 
about 30 million units, or 9.6 %, from the second quarter. But track 
sales were still up 8.8% from third -quarter 2010. 
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for Swift's Speak Now, Susan 
Boyle's The Gift and Jackie 
Evancho's O Holy Night. 

Another concern is how the 
economy will hold up, with 
some retail observers express- 
ing concern that consumers 
will be conservative in their 
spending during the year -end 
holiday season. 

New superstar titles ex- 
pected out by the end of this 
year include Rihanna's Talk 
That Talk, Justin Bieber's Under 
the Mistletoe, the Lou Reed /Me- 
tallica project Lulu and Miranda 
Lambert's Four the Record. 

Even if those titles sell well, 
"the new release schedule is 
lighter in a number of ways, 
certainly on the seasonal 
front," says Jeff Wyrick, senior 
category manager for music at 
Hastings Entertainment. 

Similarly, Universal Music 
Group Distribution presi- 
dent /CEO Jim Urie says that 
"the industry's fourth -quar- 
ter schedule isn't as good as 
it's been for the last couple of 
years," but adds that music 

sales "will probably 
positive for the year." 

Through the first nine 
months of 2011, U.S. sales 
of albums and track- equiva- 
lent albums (or TEA, where 
10 digital tracks equal an 
album) totaled 323.7 million, 
up 5.4% from 307.1 million 

finish during the same period last 
year, punctuated by an eye - 
popping 13% sales increase 
recorded by Sony Music En- 
tertainment, according to 
Nielsen SoundScan. 

Album sales alone rose 
3.4% to 228.5 million from 
221.1 million for the prior 

TOP 10 ALBUMS THROUGH FIRST NINE MONTHS OF 2011 
The 10 top -selling albums of the first nine months of 2011 sold 13.6 million units, down 8.7% from the 
14.9 million generated by their top 10 counterparts in the year -earlier period. That's a steeper decline 
than the 1.2 %fall in sales of all current albums. 

RAN( ARTIST 1111f LABE YNSAIfS 

1 ADELE "21" XL/(olumbia/SonyMusic 3.8million 

2 LADY GAGA "BORN THIS WAY" Streamline /Konlive/Interscope/IGA l.8million 

3 LIL WAYNE "THA CARTER IV" Young Money /(ashMoney/UniversalRepublic 1.5milliorl 

4 MUMFORD &SONS "SIGH NO MORE" GentlemanoltheRoad/Glassnote l.Zl million 

5 JASON ALDEAN "MY KINDA PARTY" Broken Bow 1.2million 

6 JAYZ &KANYEWEST "WATCH THE THRONE" Roc -a- fella /RocNation/DefJam/IDJMG 930,000 

7 BRUNO MARS "DOO -WOPS & HOOLIGANS" Uektra 83,000 

8 BEYONCIÈ "4" Parkwood /(olumbia/SorlyMusk 818,000 

9 KATY PERRY "TEENAGE DREAM" Capitol 814,000 

10 CHRIS BROWN "F.A.M.E" Jive /RCA 745,000 

year's corresponding pe- 
riod, fueled by a 19.8% jump 
in digital album sales to 74.1 
million from 61.9 million 
units a year earlier, accord- 
ing to SoundScan. 

CD sales declined 3.6% 
to 151.6 million from 157.2 
million during the same pe- 
riod last year, when CD sales 
had plunged 20.6% from 
the prior year. The improve- 
ment in CD sales stemmed 
in part from Walmart's pric- 
ing of select catalog titles at 
$5 each, with Best Buy soon 
following suit and other re- 
tailers offering their own 
pricing promotions. 

Vinyl sales also continue 
to enjoy a resurgence, jump- 
ing 36.1% to 2.7 million units 
from 2 million a year ear- 
lier, although the format ac- 

counted for only 1.2% of total 
album sales during the first 



HOW THE NUMBERS STACK UP 
U.S. music sales trends through the first nine months 

MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM 
AND TEA (TRACK -EQUIVALENT ALBUM) SALES 
Universal Music Group is still on top thanks to its dominance of digital track 
sales, which lifted its share of track -equivalent album sales. But on album sales 

alone, Sony Music topped UMG 29.8% to 29.3 %. 

2010 2011 

ALBUM SALES BY STORE TYPE 
More striking than the continued gains for nontraditional retailers (which 
include digital download stores) have been the slowing sales decline at 

chains and mass merchants, down 8.8% and 3.1 %, respectively. 

50.11 

CHAIN MASS MERCHANTS NONTRADITIONAL INDEPENDENT 

CD ALBUM SALES BY GENRE 
R &B, which includes rap, suffered the worst percentage decline during the 
period, falling 10.2 %, outpacing the drops in rock (6.3 %), gospel (7.6 %) and 
Latin (5.9 %). Country was the only genre to grow, up 3.2 %. 
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of 2011, according to data from Nielsen SoundScan. 

ALBUMS PLUS TEA SOLD BY DISTRIBUTOR 
Both UMG and Sony posted net sales gains, with the latter notching a 

particularly impressive increase of 10.8 million units from a year earlier, 

up 13 %. Indie distributors collectively posted a 12.4% gain. 
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ALBUM SALES BY GENRE 
After plummeting 20.3% in 2010 and 34.3% in 2009, Latin album sales finally 
appear to have stabilized during the first nine months of this year, down only 
3.2 %, albeit at a time when total album sales are up 3.4 %. 
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DIGITAL ALBUM SALES BY GENRE 
While rock has the smallest growth in digital album sales versus last year, up 

14.5% versus gains of more than 20% for the other large genres, rock makes up 

38% of all digital album sales. 
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GOSPEL 

.65M 

LATIN 

nine months of the year, ac- 

cording to SoundScan. 
Five albums topped sales of 

1 million units each through 
the end of the third quarter, 
down from eight albums a 

year earlier. Adele's 21, the 
year's top -selling album so 
far, has sold 3.8 million units, 
outpacing last year's top -sell- 
ing album Eminem's Recov- 
ery, which had sold 2.7 mil- 
lion units through the end of 
third -quarter 2010. 

Digital track sales jumped 
10.6% through the first nine 
months to 951.7 million 
from 860.4 million units 
a year earlier, according to 
SoundScan. Through the 
first nine months of 2011, 
80 songs have reached the 
million -unit mark, versus 
63 a year earlier. The top - 
selling digital track: Adele's 
"Rolling in the Deep," with 
5.2 million downloads. 

Current albums -titles 

released within the last 18 

months, or older titles that 
remain in the top half of the 
Billboard 200 or are active 
at radio -slipped 1.2% dur- 
ing the first nine months of 
the year, while catalog album 
sales, helped by discounting 
at big -box retailers, rose 9.2 %. 

Country enjoyed the stron- 
gest sales gain among genres, 
rising 9% to 28.8 million units 
from 26.4 million a year ear- 
lier. Rock album sales posted 

a 1.4% increase to 76.4 million 
units, up from 75.4 million a 

year earlier. 
After nearly losing its 

market -share lead over 
Sony Music in the first half 
of the year, Universal Music 
Group put a bit more dis- 
tance between it and resur- 
gent Sony, thanks to strong 
digital track sales. Through 

the first nine months of the 
year, UMG's market share 
stood at 30.3 %, followed by 
Sony at 28.9 %, Warner Music 
Group at 18.7% and EMI at 
9 %. Independent distribu- 
tors held a collective 12.6% 
market share. If calculated 
by label ownership, indie 
market share would have 
been 31.9 %. 

MOBILE: For 24/7 news and analysis on your cellphone or Z mobile device, go to mobile.billboard.biz. 
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» >UNIVERSAL 
MUSIC PUBLISHING 
NAMES LAMBERG 
NORTH AMERICA 
CHIEF 
Evan Lamberg has been 
appointed president of 
Universal Music Publish- 
ing Group North America, 
part of a leadership 
restructuring following 
the departure of former 
chairman /CEO David 
Renzer in April. Lamberg, 
who had been executive 
VP of creative for UMPG's 
East Coast operations, 
will report to Universal 
Music Group chairman/ 
CEO Lucian Grainge and 
UMG president /COO 
Zach Horowitz. 

» >SONY MUSIC 
APPOINTS 
LEWINTER 
EXECUTIVE VP OF 
LABEL STRATEGY 
Mel Lewinter was named 
executive VP of label 
strategy for Sony Music 
Entertainment, reunit- 
ing with his former boss, 
Sony Music chairman/ 
CEO Doug Morris. Lewin - 
ter was most recently 
chairman /CEO of Uni- 
versal Motown Republic 
Group and has previously 
served in senior executive 
posts at MCA and Warner 
Music Group. 

» >SPOTIFY 
REPORTS SURGE IN 
'10 SUBSCRIPTION 
REVENUE 
In a U.K. regulatory filing, 
Spotify disclosed that 
it posted a net loss of 
£26.5 million ($41.5 mil- 
lion) in 2010, widening 
from a net loss of £16.6 
million ($26 million) in 
2009. The streaming 
service said revenue 
surged to £63.2 million 
($99.1 million) in 2010 
from £11.3 million ($17.7 
million) in the prior year. 
Subscription revenue 
accounted for most of 
the gain, leaping to £45.1 
million ($70.7 million) 
from £6.8 million ($10.6 
million), while advertis- 
ing revenue grew to £18.1 

million ($28.3 million) 
from £4.5 million ($7 mil- 
lion). At the end of 2010, 
Spotify subscribers num- 
bered between 750,000 
and 1 million. Aided by 
its U.S. launch in July, 
the service reported in 
September that it had 2 

million subscribers. 

Reporting by Ed Christman 
and Glenn Peoples. 



DIGITAL BY ANDREW HAMPP 

Reclamation Project 
In competition to woo brand marketers, Myspace faces steep challenges 

When Myspace for- 
mally relaunches 
in early 2012 with a 

renewed focus on music, attract- 
ing the interest ofbrand market- 
ers will be crucial to its success. 

But where Myspace will fit 
into the plans of advertising 
executives remains unclear. 

Part of the challenge is the 
rapidly evolving market for 
new streaming music services 
that build social experiences 
around music. So far this year, 
the launch of Turntable.fm, 
Spotify's U.S. debut and Clear 
Channel's rollout of personal- 
ized features for its iHeartRa- 
dio app have generated excite- 
ment around the intersection 
of music and social network- 
ing that Myspace tried to target 
under former owner News Corp. 

New parent company Specific 

Media, which acquired Myspace 
in June, plans to launch a new 
ad- supported music player with 
personalized listening capa- 
bilities to better compete with 
Pandora and other online radio 
services, with an on- demand 
streaming function that presi- 
dent /CEO Tim Vanderhook 
claims will rival Spotify. Plus, 
the company can count on 
the smarts and star power of 
Myspace investor and creative 
director Justin Timberlake. 

But Myspace's decline into a 

social media also -ran long be- 

fore the June acquisition will 
hinder Specific Media's at- 
tempts to spark the interest of 
brand marketers. 

"We're all skeptical with the 
relaunch, given all the turmoil 
of the [News Corp.] ownership 
back in the day, going from the 
super high to the bottom of the 
bottom," says Yolanda Lam, se- 
nior VP /digital group client di- 

rector for MediaVest USA, an 
agency that buys online ads for 
clients like Heineken, Walmart 
and Coca -Cola. "Myspace has a 

niche and they can continue to 

build on the name, but it cer- 
tainly carries a lot of baggage." 

Matt Freeman, global chief 
innovation officer for Univer- 
sal McCann, which counts 
MasterCard and Kohl's among 
its key clients, is encouraged by 

Myspace's relative simplicity and 
plans for an ad model that would 
give advertisers a crack at cate- 
gory- exclusive sponsorships on 
different channels. 

"The combination ofmusic, so- 

cial and video could fill a niche, 
and I think that there is some 
sort of nexus between the social 
aspect and the more rich media - 
based focus that Myspace has that 
could be ownable," he says. 

Michael Hayes, president of 
digital communications for Ini- 
tiative Worldwide, which works 
with clients like Dr Pepper 
Snapple Group and MillerCo- 

ors, thinks that Myspace could 
fill the void in emerging artists 
as YouTube, Vevo and others 
pursue exdusives from and sell 
sponsorships against big con- 
certs from Justin Bieber, Lady 

Gaga and Rihanna. 
"When [the big music players] 

come and pitch us it's these big 
sponsors, new -release -video kind 
of thing," Hayes says. "They're 
not filling those with niche 
bands. If I was Myspace I'd prob- 
ably go after that niche, which 
would give them an advantage." 

MediaVest's Lam notes that 
Myspace still has residual rele- 
vance among multicultural and 
Hispanic consumers who still 
use the site to discover music. 

"Those are the guys who 
didn't go away, while [Myspace's] 

general market audience is still 
threatened," Lam says. "Just to 
find the Hispanic audience on- 

line is not an easy thing to begin 
with, and there really isn't an- 
other service that can provide a 

lot of scale with a focus in music 
right now." 

In the meantime, Myspace 
must move quickly to shore up 
its rapidly shrinking user base. 
U.S. unique visitors to the site 
plunged 47% in September 
to 30.6 million from 57.5 mil- 
lion a year earlier, according to 
comScore. That still exceeded 
U.S. unique visitors to Pandora 
in September, which totaled 
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19 million, but the latter tally 
grew 28% from a year earlier 
and excludes Pandora's sig- 
nificant mobile user base. And 
Myspace's traffic is dwarfed by 

the 163 million U.S. unique visi- 

tors that Facebook attracted in 
September, up 10% from 148.4 

million a year earlier, according 
to comScore. 

Vanderhook says one of the 
site's key draws is Myspace Mu- 
sic's access to more than 42 mil- 
lion songs from independent 
artists and the four major -label 
groups. Under its acquisition 
of Myspace, Specific Media in- 
herited the music licensing 
pacts that had been negotiated 
by former owner News Corp., 

Big plans: Specific Media CEO TIM 
VANDERHOOK and the Myspace Music 
home page. 

which formed Myspace Music 
as a joint venture with the four 
majors. The majors remain JV 

partners in Myspace Music. 
Vanderhook says Myspace 

expects to roll out enhance- 
ments to its music service by 

early 2012. 
"Right now, if you create 

a great experience, it's still 
wrapped in a bad product and 
consumers reject it," Vander - 
hook says. "We want to get that 
right and pump out product on a 

monthly basis from there." 
Having Timberlake on- 

board should help attract po- 
tential marketing partners. "In 
terms of promotion and atten- 
tion there's an obvious benefit 

there," McCann's Freeman 
says. "But I also think as they 
move into producing more orig- 
inal content, he produces cred- 
ibility and the know -how that 
will get things made." 

Much has been made of Tim- 
berlake becoming the unofficial 
"face" of Myspace. The pop star 
co- hosted an Oct. 3 Myspace re- 

ception in New York for brand 
marketers and ad agencies. But 
Vanderhook insists that Timber - 
lake's duties will be more be- 
hind the scenes for now. 

"He's very integrated in the 
development of the product," 
he says. "Whether he wants 
to market it or not, that's up 
to him." 

Taylor Swift Named Billboard's Woman Of The Year 
IVI1= FRONT 

360 DEGREES OF BILLBOARD 

Taylor Swift will receive Billboard's Woman of 
the Year award at the 2011 Billboard Women in 

Music event on Dec. 2 at Capitale in New York. 

The annual award honors the achievements 
of a trailblazing female recording artist dur- 
ing the past 12 months and acknowledges her 

overall success and leadership in the music 
business. Swift, 21, is the youngest -ever recipi- 
ent of the award. 

Swift has spent most of the year touring the 
world in support of her 2010 album Speak Now. 

The album generated U.S. debut -week sales of 
1 million units and has sold 3.7 million to date, 
according to Nielsen SoundScan, making her 
the biggest -selling albums artist in any genre 
of music for the past 12 months. A gifted song- 
writer as well, Swift composed every song on 

Speak Now, including the top 10 Billboard Hot 
100 singles "Mine," "Back to December" and 
the title track. 

She also made history on the Hot 100, chart- 
ing 11 songs from Speak Now in a single week, 

the most -ever simultaneous entries on the 
chart from one album. In addition, Swift holds 
the Hot 100 record for most top 10 debuts by 
an artist in the 53 -year history of that chart, 
with seven. Further, her self -titled 2006 debut 
album holds the record for the longest- running 
album on the Billboard 200 since 2000, and 
her smash single "You Belong With Me" holds 
the record for largest overall airplay audience 
for a song by a country -based act. 

A four -time Grammy Award winner, Swift 
has been nominated for five 2011 Country Music 

Assn. Awards including entertainer of the year, 

female vocalist of the year and album of the 
year. In May, Swift won Billboard Music Awards 
for top country album, top Billboard 200 artist 
and top country artist. 

Swift has generated worldwide album sales 

of more than 20 million and digital track sales 

of more than 40 million, according to her label, 

Big Machine Records. In addition to enjoying a 

successful music career, Swift has raised money 

and awareness for causes including clean 
water, literacy and disaster relief. She person- 
ally donated more than $1 million to charity in 

the past year. 

"Taylor has shown the power of good 
songwriting with music that has transcended 
genres, and we're thrilled to recognize all of her 

successes over the past year by honoring her 
with the Billboard Woman of the Year award," 
Billboard editorial director Bill Werde says. "At 
the young age of 21, Taylor has already made a 

major impact on music and has been an incred- 
ible role model for aspiring singers /songwriters 
and young women everywhere. I look forward 
to watching her career continue to flourish in 

the years to come." 
The Billboard Women in Music event cele- 

brates the most powerful and talented women 
in music. The event is also held in conjunction 
with the publication of Billboard's Women in 

Music Power Players list, which recognizes the 
music industry's top female executives. 
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Contemporary Chronicles 
Once fixated on boomer icons, VH1's `Rock Docs' shifts focus to `TRL,' 
L.A. riots and Napster 

Ever present past: "TRL" 
host CARSON DALY with 
GWEN STEFANI and 
her backup dancers THE 
HARAJUKU GIRLS in 2004. 

Here's something sure to make Gen -Xers feel old: "Total 
Request Live," MTV's afternoon music show during the 
Britney /Limp Bizkit /boy band years, is evidently old 

enough to merit a documentary. 
The last of the interviews are being conducted as "The TRL 

Decade" is being edited for a premiere on Dec. 15 on VH1, the 
Viacom -owned sister station of MTV. 

The episode represents a significant thematic leap for VH1's 
"Rock Docs" series, which launched five years ago with exami- 
nations of such topics as the Who, Woodstock, James Brown 
and John Lennon. 

VH1 president Tom Calderone acknowledges that the doc- 

umentary series is gravitating toward cultural mileposts of the 
mid- to late '90s and early 2000s. 

"The sweet spot for VH1 is 25- to 30- year -olds," Calderone says, 
"and when 'TRL' was on the air every afternoon, those were magi- 
cal times for people in that age group now. That show informed 
their musical tastes. It wasn't just Britney and 'N Sync. Kid Rock 
and Limp Bizkit and Nelly and Jay -Z came out of the show, the 
acts that defined music collections." 

Until recently, "Rock Docs" financed and acquired documen- 
taries that emphasized the historical, most notably the 2008 film 
"The Night James Brown Saved Boston," which fo- 

cused on the aftermath of the 1968 assassination of 
Martin Luther King Jr.; 2009's "Anvil: The Story 
of Anvil," the saga of Canadian metal band Anvil 
that couldn't catch a break in the '70s but would 
inspire another generation of metal acts; and last 
year's "Soul Train: The Hippest Trip in America." 

During the last year, the names and topics have 
become more contemporary, including 50 Cent, 
Foo Fighters and hip -hop's relationship with crack 
cocaine. At a lithe when Lhe highest -profile music 

urrected "). In the spring, around the 20th anniversary of the riots 
that followed the acquittal of police officers charged in the beat- 
ing of Rodney King, VH1 plans to air "F the Police: Hip Hop 
and the L.A. Riots." Ice Cube is executive producer of the film, 
which will be told from the perspective of rappers, musicians, 
police officers and victims. 

Producer /director Alex Winter -the actor from "Bill & Ted's 
Excellent Adventure " -is producing "Downloaded," about the rise 
of Napster, which is slated for a mid- to late -2012 airing. 

Abramson says VH1 is aiming to produce six to eight projects 
per year, including acquiring TV rights to the Michael Jackson 
film "This Is ¡t" and Davis Guggenheim's profile of Jimmy 
Page, the Edge and Jack White ( "It Might Get Loud "). 

VH1 is mulling the possibility of ramping up the development 
slate for 2013 and is already penciling in some projects for 2014. 

One project that has gone by the wayside is a documentary on 
former Sony Music head Tommy Mottola that the co- author of 
his memoirs, Richard Stratton, is directing. "Because Tommy 
has a lot of ideas, we decided that he has to make the film he wants 
to make," Abramson says. "We're not making it." 

Calderone says the current 24 -7 music media landscape means 
there isn't much mystique left surrounding the people and sub- 

jects that "Rock Docs" wants to probe. 
"We have to get the person -if they're still alive - 

in a confessional that you can't get in print, can't 
get in a blog and you won't see in a two -minute 
viral clip," he says. "'Behind the Music' followed 
the rise, fall and rise of a career. Now we find the 
B -story from 'Behind the Music' and make it an A 

story. Dave Grohl and the pressures of being a front - 
man. Run -D.M.C. and their adoption story. That's 
the secret sauce." 

Soun 
+Visa 
PHIL 
GALLO 

d 
on 

documentaries have become the focal points of film festivals - 
docs on Pearl Jam, U2 and George Harrison have led the way 

in the last month -VH1 has found a niche producing films that 
go beyond documenting a career. 

"We want to find documentaries that have a social element, that 
connect the dots to music," says VH1 VP of production and pro- 
gramming and "Rock Docs" executive producer Brad Abramson, 
who in his 14 years at the network has overseen his fair share of 
"Behind the Music" episodes. "This began as a signature music 
series to remind viewers about our roots in music. The projects 
lately are much different from the past." The most recent example 
was the Ice -T- produced "Planet Rock: The Story of Hip -Hop and 
the Crack Generation" that premiered Sept. 18. The two -hour doc 
was watched by 437,000 viewers, according to Nielsen. 

"Rock Docs" has three active productions beyond the "TRL" 

project overseen by producer /director Lauren Lazin ( "Tupac Res- 
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ALSO: Hugh Laurie, the piano -playing star of Fox's "House," had 
a TV triple header on Sept. 30 to support debut album Let Them 
Talk (Rhino). His concert special premiered on PBS' "Great Perfor- 
mances," he guested on "The Tonight Show With Jay Leno," and his 
record release party was held at Los Angeles club Mint. Tom Jones 
made a surprise appearance ... "Entertainment Tonight" debuted 
the video of Blake Shelton's remake of Kenny Loggins' "Footloose" 

on Oct. 6. Itwas the first time the syndicated show had aired a music 
video in its entirety since Michael Jackson's "Thriller" in 1983 ... 
Derek Luke will star opposite Jordin Sparks in the Sony Tri Star 
remake of the 1976 movie "Sparkle." The film also stars Whitney 
Houston, Mike Epps and Cee Lo Green. 

The Billboard /Hollywood Reporter Film a TV- Music Conference will be 

held Oct. 24 -25 at the Renaissance Hollywood Hotel in Los Angeles. For 

more information and to register, go to filmandtvmusicconference.com. 
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LAST 2 WEEKS TO REGISTER! 
LEARN. SHARE. NETWORK. 

4/WP The one and only place to network with the hottest music supervisors, 
composers, directors, songwriters, and producers in the business. 

NEW Program Announcement! 
ASCAP PRESENTS: THE MUSIC OF THE MUPPETS 
SPONSORED BY ASCAP 

Join us as we celebrate the music of The Muppets 
with the team behind the movie's soundtrack, 
including the composer, songwriters and filmmakers. 

THEATRES EYING 

MODERATOR: 
Randy Grimmett, Executive Vice President, 
Membership, ASCAP 

SPEAKERS: 

Paul Williams, Songwriter, "Rainbow Connection" 
Bill Barretta, Muppet Performer /Associate Producer & Puppet Captain 
Christophe Beck, Composer 
James Bobin, Director 
Chris Caswell, Arranger 
Kaylin Frank, VP Creative, Music & Soundtracks, Walt Disney Studios 
Jeannie Lurie, Co- Songwriter "Pictures In My Head" 
Ed Mitchell, Music Producer 

The Muppets íc)2011 Disney 

HURRY! LAST 2 WEEKS TO REGISTER! 
www.FilmAndTVMusicConference.com 
Registration: 212.493.4263 Conferences ca Billboard.com 
Sponsorship: 646.315.2961 Cebele.Marquezra Billboard.com 

FOUNDING SPONSOR: CONFERENCE SPONSORS 
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Does Not, Play Well With 
Others Until Now? 
Tomahawk player aims to make music subscription services work together 

The ability to share playlists and 
listen to the same tracks simul- 
taneously across different sub- 
scription services- something 
music -tech geeks call "content 
resolution " -remains a pipe 
dream at the moment. But that 
could soon change. 

With content resolution, a 

Rhapsody subscriber could 
post a playlist that a Spotify 
subscriber could click and play 

or multiple Facebook friends 
using different services could 
stream the same track together 
and comment on it. But with- 
out it, users are still forced into 
their individual service silos. 

Today, that's probably not a 

big deal. After all, at this point, 
streaming music services still 
have woefully few subscribers. 
Spotify claims 2 million pay- 
ing users worldwide. Rhapsody 
last tallied around 800,000 pay- 

ing customers, while Napster, 
which Rhapsody plans to ac- 

quire, has about 700,000 sub- 
scribers. And MOG and Rdio 
probably haven't even cracked 
100,000 each yet. 

ABI Research 
estimates that 
fewer than 6 

million people 
worldwide sub- 
scribe to music 
subscription 
services today. 
Dividing that 
figure by Face - 
book's 800 million members 
means only about 0.8% of Face - 

book's users subscribe to one 
streaming music service or an- 
other. Given that context, it's no 
wonder Facebook hasn't spent 
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Bridging the gap: the Tomahawk open- source music player; inset: JASON 
HERSKOWITZ, a Tomahawk developer. 

much time worrying about the 
lack of interoperability within a 

fraction of its user base. 
But that's expected to change 

soon. ABI Research also pre- 
dicts that the number of music 
subscribers will grow to more 
than 161 million people by 
2016. At that point, finding 
A way to let users of different 

services interact 
will be far more 
crucial. 

"It helps solve 

one of the big- 
gest problems of 
the subscription 
market today, 
which is the 
massive frag- 
mentation," says 

Jason Herskowitz, one of the 
developers behind the Toma- 
hawk open- source project. "You 

have everybody posting links 
to services I don't use. How do 
you help bridge that gap ?" 
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Want to improve the sound quality of an 

iPhone but don't want to shell out big bucks 
for a pair of headphones or speakers? The 
iWOW 3D adapter converts lackluster head- 
phones into surround sound -quality tunes. 
One end plugs into the 30 -bit dock connector 
on the iPhone (or iPad), and the other is a 3.5mm 
jack for headphones. Once connected, just down- 
load the iWOW app from the App Store, and enjoy the 

crystal -clear sounds that result. Presets include Speak- 

ers, Headphones and Car, and the app allows for a vari- 
ety of additional tinkering with the audio settings. 

The iWOW is available at a suggested retail price 
of $50. -AB 

10 BILLBOARD OCTOBER 22, 2011 

Tomahawk is an open- source 
music player that aims to do ex- 

actly that. Users enter the name 
of the song or artist they want 
to hear, and the player then 
finds the best source of that 
track based on the services 
each user has access to. Per- 
haps the song is stored locally 
on the user's digital library, or 
is available through the user's 
subscription service or on a 

particular blog. The software 
does all the work. 

Tomahawk also lets users 
connect to friends' comput- 
ers to view their playlists and 
listener history and listen to 
songs. There are limitations, 
though. Tomahawk finds the 
best matching source within 
the user's available services for 
a song the friend is listening to 
at a given time. But it can't play 
just any music in the friend's 
library on demand. 

Also, as cool as Tomahawk 
sounds, its use at this point is 

limited to a mere handful of 
digital music über- geeks. To 

become something more than 
the side project it is today, its 
features would need to be more 
broadly implemented by Face - 
book or another social service 
of its magnitude. 

"The concept of content reso- 
lution is one that needs to hap- 
pen on a wide scale," Herskow- 
itz says. "I hope Facebook does 
that and helps educate the mar- 
ket. Let's all talk about music 
in the way we all talk about it 

in the real world -and that's 
by title and artist, not by a spe- 
cific link to a specific instance 
of that track." 

The music industry should 

r 
watch this issue closely. We've 
already seen how the domi- 
nance of Apple's iTunes stunted 
competition in the digital re- 
tailer space. Ceding the stream- 
ing market to Spotify could 
yield a similar result. 

Here's an analogy that sug- 
gests the potential impact. At 
the beginning of 2001, mobile 
phone customers could only 
send text messages to other 
subscribers of the same opera- 
tor. By the end of that year, mo- 
bile operators had implemented 
text -messaging interoperability 
so users could send messages 
outside of their carrier's net- 
work. As a result, messaging 
traffic jumped from 6 million 
in fourth -quarter 2001 to 50 
million in first -quarter 2002 
in the United States alone, 
according to data collected 
by CTIA -The Wireless Assn. 
Today, more than 2.5 billion 
text messages are sent in the 
United States every day. 

That's the power of interop- 
erability. But don't look to the 
subscription music services to 

do this on their own. They still 
want to lock customers into their 
respective silos. It's going to have 

to be Facebook or perhaps a play - 
list- sharing service like Digster 
that takes the first step. 

When they do, the benefit 
will be felt by all. 

Billboard's inaugural FutureSound 
conference will beheld Nov. 17 -18 at 
Terra in San Francisco. For more 

information and to register, go to 

futureSound conference. com. 

For 24/7 digital news 
.biz and analysis, see 

billboard. biz /digital. 

I3ITS AND I311I1=FS 
(PHONE 4S FIRST - 
DAY PREORDERS 
TOP 1 MILLION 
Apple says preorders of 
the iPhone 45 exceeded 
1 million units in the first 
24 hours, topping the 
600,000 first -day preor- 
ders taken for the iPhone 
4 last year. The increase 
in first -day preorders was 
helped by the fact that the 
iPhone is now available in 

more countries and, for 
the first time, is being car- 
ried by U.S. wireless car- 
rier Sprint. The iPhone 4S 

features a faster dual -core 
chip, an improved camera 
and a voice -controlled per- 
sonal assistant program. 

HELLO MUSIC 
ASSEMBLES NEW 
EXECUTIVE TEAM 
Artist services plat- 
form Hello Music has re- 
bounded from the sudden 
departure of its founding 
president John Boyle with 
a new executive team. 
The new president is Rick 
Camino, formerly of EMI 
Music Marketing, where he 

was senior VP /GM of mar- 
keting and product. Also 
added to the team are Will 
Urban as VP of program- 
ming and business devel- 
opment and Bob Glaser as 

VP of business operations. 

STUDY: ADS IN 
VIDEOGAMES TO 
GROW TO $7.2B 
BY 2016 
The market for new forms 
of advertising is grow- 
ing on all platforms, not 
just music services. Ac- 
cording to a report from 
market research firm DFC 

Intelligence, the global 
market for advertising 
in videogames will grow 
from $3.1 billion last year 
to $7.2 billion in 2016. The 
United States should see 
an increase from $1 bil- 
lion in 2010 to $2 billion 
by 2014. These figures 
represent ads placed in 
the virtual -world envi- 
ronments where garners 
spend their time -such as 

along the sides of a race- 
track or billboards on a 

virtual street. 
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HOW TO LOVE 
LIL WAYNE 

GOD GAVE ME YOU 
BLAKE SHELTON 

DIRT ROAD ANTHEM 
JASON ALDEAN 

SOMEONE LIKE YOU 
ADELE 

PUMPED UP KICKS 
FOSTER THE PEOPLE 

SHE WILL 
LIL WAYNE FEATURING DRAKE 

MOVES LIKE JAGGER 
MAROON 5 FEATURING CHRISTINA AGUILERA 

HALLOWEEN (MOVIE THEME) 
JOHN CARPENTER 

SEXY AND I KNOW IT 
LMFAO 
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12 10 8 

9 21 

14 12 19 

15 25 

16 16 29 

G7 

17 15 

Ir8 20 14 

e 18 22 

20 19 6 

cona,aoar niclscn 
MobileScan 

Adele collects her second top five ringtone 
(following "Rolling in the Deep," which peaked 

at No. 3) with "Someone Like You" (7 -4). Last 
week's No. 7 debut was the chart's highest since 
Eminem featuring Rihanna's "Love the Way You 

Lie" also entered at No. 7 on July 10, 2010. 

CRAZY GIRL 
ELI HOLING BAND 

CHEERS (DRINK TO THAT) 
RIHANNA 

ROLLING IN THE DEEP 
ADELE 

SUPER BASS 
NICKI MINAJ 

MOTIVATION 
KELLY ROWLAND FEATURING LIL WAYNE 

THE LAZY SONG 
BRUNO MARS 

REMIND ME 
BRAD PAISLEY DUET WITH CARRIE UNDERWOOD 

TAKE A BACK ROAD 
ROONEY ATKINS 

JUST A KISS 
LADY ANTEBELLUM 

YOU AND I 

AH GAGA 

tl on master nngtones s 
-._ 

. 'Nielsen 
can, a service of Nielsen MobileScan. Chart endorsed by 

The Wireless Association and Mobile Entertainment Forum (' MEF ÇT1A 
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GROSS/ ARTIST(S) 
Ticket Pnce(s) Venue, Date 

$6,027,190 
(83,067,385 pesos) 
$143.67/$18.14 

$2,865,275 
$500/$250/ 
$175/$55 

$2,138,740 
$175/$125/$95/ 
$55 

$1,212,215 
$150 /$125/$90/ 
$55 

$1,152,240 
($1,203.623 Australian) 

$377.80/$95.54 

$1,029,695 
$225/$125/$69/ 
$40 

$961,795 
$142.50/$86.50/ 
$52.50/$27.50 

$930,214 
$141/$105/$65/ 
$25 

$905,873 
$141/$ 91/$61/ 
$25 

$904,449 
$135/$75/$45/ 
$15 

$869,879 
$135/$99/$75/ 
$31 

$856,447 
$141/$105.50/ 
565.50/520 

$767,900 
$135/589.50/ 
559.50/529.50 

$760,186 
(3,195,040 pesos) 
$95.17/523.79 

$750,220 
$43/528 

$746,740 
$141/5105/571/ 
$26 

$746,079 
$141/$91/ 
$6850/531 

® $741,683 
$73535/$99.$99. 50/ 
$69.50/$25 

:111 $740,422 
$127/$77/$42/ 
$29.50 

$728,006 
$75/$25 Staples Center, Los Angeles, Oct. 8 13 408 

seÌ lout 

Concert Grosses 
Attendance 
Capacity Promoter 

JUSTIN BIEBER, COBRA STARSHIP, BIG TIME RUSH 

Foro Sol, Mexico City, Oct.1 -2 two 
94,449shows 106,028 OCESA -CIE 

ELTON JOHN 
The Colosseum at Caesars Palace, 16,723 
Las Vegas, Oct. 6 -9 four sellouts 

MARC ANTHONY, JOEY VEGA 
American Airlines Arena, Miami, 
Sept. 16 -17 

24,444 
two sellouts 

MARC ANTHONY, JOEY VEGA 
Izod Center, East Rutherford, 
N.J., Sept. 9 

11,901 
12,500 

MEAT LOAF, THIRSTY MERC 
Brisbane Entertainment Centre, 
Brisbane, Australia, Oct. 6 

10,107 
sellout 

MARC ANTHONY, JOEY VEGA 
Gibson Amphitheatre, Universal 
City, Calif., Sept. 24 -25 

11,884 11.960 
two shows 

Caesars Entertainment 

Cardenas Marketing Network, Live Nation 

Cardenas Marketing Network, Live Nation 

Frontier Touring 

Cardenas Marketing Network, Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Comcast Center, Mansfield, Mass., 
Aug. 12 

15,470 
19,158 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
1 -800- ASK -GARY Amphitheatre, 
Tampa, Fla., Sept. 17 

18,501 
sellout 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
First Midwest Bank Amphitheatre, 20,688 
Tinley Park, 111., July 30 27,420 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Gexa Energy Pavilion, Dallas, 
Sept. 24 

20,104 
sellout 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Nikon at Jones Beach Theater, 
Wantagh, N.Y., Aug. 17 

13,633 
sellout 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Verizon Wireless Amphitheater, 
Irvine, Calif., July 23 

14 440 
seilout 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Cynthia Woods Mitchell Pavillon, 15,372 
The Woodlands, Texas, Sept. 25 sellout 

JUDAS PRIEST, WHITESNAKE 
Estadio Racing Club, Buenos 
Aires, Sept. 18 

22,430 
24,976 

TIESTO, PORTER ROBINSON 
Home Depot Center, Carson, 
Calif., Oct. 8 

19,915 
23,550 

Live Nation 

T4F -Time For Fun 

Goldenvoice /AEG Live 

JOURNEY, FOREIGNER, NIGHT RANGER 
Aaron's Amphitheatre at 
Lakewood, Atlanta, Sept. 16 

16,474 
18,102 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Blossom Music Center, Cuyahoga 17,139 
Falls, Ohio, Aug. 2 19.843 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Riverbend Music Center, 
Cincinnati, Aug. 3 

17,833 
19,715 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Xcel Energy Center, St. Paul, 
Minn., July 28 

11,946 
13,659 

Live Nation 

KEITH URBAN, JAKE OWEN 

CI$714,529 
($703883 Canadian) 

$93.50/$33.50 

©$688,312 
$135/$99/$69/ 
$25 

$674,574 
(2809,734 pesos) 
$120.04/$52.82 

$671,530 
5125/585/555/ 
$39.50 

CI $648,716 
$131/$100/$50/ 
$25 

$645,877 
$141/$91/$71/ 
$31 

28 

29 

30 

$641,586 
$135/$75/$45/ 
$18.75 

$639,803 
$131/5116/571/ 
$25 

$633,272 
$141/$105/$75/ 
$25 

$632,197 
$141/$105/$65/ 
$25 

© 
$622,420 
$65/555 

®$615,740 
5141/591/551/ 
$20 

$594,791 
$69/$49 

$577,183 
$141/5105/$65/ 
531 

$572,589 
589.75/569.75/ 
$29.75 

Goldenvoice /AEG Live 

JOURNEY, FOREIGNER, NIGHT RANGER 
Molson Canadian Amphitheatre, 
Toronto, Aug. 9 

12,182 
15,459 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
PNC Bank Arts Center, Holmdel, 
N.J., Aug. 24 

15,137 
sellout 

Live Nation 

ERASURE 
Luna Park, Buenos Aires, Aug.15 -16 9,531 12,686 

two shows 
T4F -Time For Fun 

JOURNEY, FOREIGNER, NIGHT RANGER 
AT &T Center, San Antonio, 
Sept. 21 

8,342 
11,820 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Farm Bureau Live, Virginia Beach, 
Va., Aug. 19 

15,600 
18,902 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Verizon Wireless Music Center, 
Noblesville, Ind., Aug. 6 

15,507 
23,060 Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Susquehanna Bank Center, 
Camden, N.J., Aug. 13 

13,840 
23,753 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Time Warner Cable Music 
Pavilion, Raleigh, N.C., Aug. 20 

16,831 
19,155 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Verizon Wireless Amphitheater, 
Charlotte, N.C., Aug. 21 

13,856 
17,931 

Live Nation 

Cruzan Amphitheatre, West Palm 
Beach, Fla., Sept. 18 

13,574 
18,459 

JOURNEY, FOREIGNER, NIGHT RANGER 
Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
New York State Fair, Syracuse, 
N.Y., Aug. 30 

9,964 
16,746 

Triangle Talent, New York State Fair 

JOURNEY, FOREIGNER, NIGHT RANGER 
Verizon Wireless Amphitheater, 
Maryland Heights, Mo., July 27 

16,602 
19.073 

Live Nation 

JOURNEY, FOREIGNER, NIGHT RANGER 
Great Allentown Fair, Allentown, 8,939 
Pa., Aug. 31 9.920 

Great Allentown Fair 

JOURNEY, FOREIGNER, NIGHT RANGER 
First Niagara Pavilion, 
Burgettstown, Pa., Aug. 27 

13,706 
19.768 

Live Nation 

LIL WAYNE, RICK ROSS, KERI HILSON, FAREAST MOVEMENT, LLOYD 
DTE Energy Music Center, 
Clarkston, Mich., Aug. 20 

13,739 
sel lout Live Nation, Palace Sports 8 Entertainment 

r- 

;Somewhere I belong: Lipkin Park's MIKE SHINODA 
(left) and CHEJTER BENNINGTON performing J Los Angeliss'Stdples'Center on Feb. 22. -- 

Nearing 
The Finish Line 
Reasons to be cheerful in the final months 
of the 2011 touring year 

As we head into the home stretch of the tour- 
ing year, it has become clear that the live music 
business experienced an encouraging rebound 
in 2011. 

The way stakeholders in the touring busi- 
ness addressed last year's ills with creative pric- 

ing, routing, packaging and booking has been 
inspiring. But it's also just as clear that if the 
business forgets what works -as it seems to do 

about every decade or so -a relapse is not only 

possible, but probable. 
While rock is exhibiting clear signs of weakness 

at radio (Billboard, June 11), it's most definitely not 
dead in the touring space. Almost half of the top 

50 tours could be considered rock acts. Thanks to 

the genre's resilience on the road, 

declining radio support for rock 

artists shouldn't deter labels from 

signing more acts in the genre, es- 

pecially now that they get a piece 
of touring and merchandising in 
just about every new deal. 

People still snapped up tick- 
ets this year to see rock bands, 
whether it's Linkin Park, Me- 
tallica, Roger Waters or Bob 
Seger & the Silver Bullet Band. 

About half of all acts in the top 50 started in 
the '70s. How did they develop their careers? 
By touring like bandits. Their relentless focus 
on playing live built a foundation that allows 
these acts to tour, usually on a global basis, long 
after airplay and retail sales have dissipated. 
It's worth noting that, in relative terms, tick- 

ets were much less expensive when these acts 
were touring in the '70s, allowing fans to ex- 

periment, see lots of shows, discover who the 
dynamic entertainers are and, hence, remain 
loyal. Even though many of these acts have $100 
tickets today, people still want to be entertained 
in tough economic times. They just don't want 
to take a chance on ponying up and not be en- 
tertained. Acts don't have decades -long careers 
by not being good entertainers. 

Case in point: U2. The four dudes from Dublin 

rewrote the record books and proved some seri- 
ous points in the process: People want a show, 

and the band's worldwide 360' tour was the big- 

gest show ever on multiple levels. It recorded a 

total gross of more than $736 million and total 
attendance of 7.3 million. Those are the highest 

tour tallies ever reported to Billboard Boxscore. 

They shatter the Rolling Stones' previous 
gross record of $558 million for its 2005 -07 Big- 

ger Bang trek. 
Another lesson from the rock artists who still 

played to packed houses in 2011: While many 
of the acts from the '70s and '80s received a fair 

amount of mainstream exposure, TV and radio 

airplay as they came up, a lack of such exposure 
didn't prevent some from building strong and 
loyal fan bases. Cases in point: Iron Maiden, 
Phish and Leonard Cohen all put up solid 
numbers on the road in 2011. When was the 
last time you heard any of them on the radio? It's 

safe to say that concert-goers know what they're 
going to get when they buy a ticket 
to any of these acts. 

Country is still the best genre at 

artist development, if you consider 
that term to mean not only build- 

ing careers, but sustaining them 
too. As many as a dozen country 
tours could wind up among the 
top 50 tours of the year, according 
to Billboard Boxscore, including 
Kenny Chesney. Brad Paisley 

and Jason Aldean. None of them are overnight 
successes; which means that overnight failure 
is much less likely. 

Meanwhile, pop remained a major force in 
touring this year, accounting for about 17 of the 
top 50 acts, even if some of them overlap into 

other genres like country, rock or R &B. A long - 
held belief that fickle pop fans move on to other 
music as they grow older has been shattered. Two 

examples: the huge success of the New Kids on 

the Block /Backstreet Boys tour, which moved 
more than a half -million tickets (and will be ex- 

amined in depth at the Billboard Touring Con- 

ference on Nov. 9), and the blockbuster tour by 

U.K. boy band Take That, which split up in 1996, 

eons ago in pop terms. With the return of break- 

out vocalist Robbie Williams to the group, Take 

That exploded in the United Kingdom and Europe 
this summer, shattering box -office records and 

emerging as one of the elite tours of 2011. 

OnThe 
Road 

RAY 
WADDELL 

The Billboard Touring Conference e¿ Awards will 

be held Nov. 9 -10 at the Roosevelt Hotel in New 

York. For more information and to register, go 

to billboardtouringconference.com. 
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Bigger ̀ Idol' 
Expanded Puerto Rican edition 
wins ratings battle 

Through the years, TV singing 
competitions centered on Latin 
music have come and gone in 
the United States and Puerto 
Rico without making much of 
a splash with viewers. 

Not so for "Idol Puerto 
Rico," the Puerto Rican fran- 
chise of "American Idol." Five 
weeks after its Aug. 7 debut 
on independent Puerto Rican 
channel Wapa TV, ratings 
for the show - 
which is only 
seen in Puerto 
Rico -have 
risen steadily to 
the extent that 
it now beats 
its combined 
competition on 
the Telemundo 
and Univision 
networks. 

On Oct. 3, for example, the 
show kicked off with a 32% 
share at 9 p.m. and by the 
time it ended at 11:15 p.m. it 
had a 43.7% share, according 
to Nielsen. 

"It's a phenomenon," says 

publicist Mayna Nevarez, 
who represents "Idol" judge 
and Puerto Rican pop /salsa 
singer Jerry Rivera. "Every- 
one is watching." 

"Idol Puerto Rico" winners 
get a Universal recording con- 
tract, management, $10,000, 
one -year phone service, a 

$5,000 scholarship for voice 
lessons and a Ford car. 

While some attribute the 
success of "Idol 
Puerto Rico," 
which is slated 
to run through 
November, to 
the hugely suc- 

cessful and pow - 
erful "American 
Idol" brand, the 
reasons may be 
more complex. 

Wapa TV programming VP 
Jimmy Arteaga says that for- 

mat owner FremantleMedia- 
which co- produces the show 
with Wapa -allowed the sta- 
tion to make adaptations. 

"This is the only place in 
the world where the show 

Latin 
Nota 
LEILA 
COBO 

In fhe spotlight: aldol 
Puerto Rico" host JA 
MAYOL (center) with 
contestants. 

runs two hours instead of one," 
Arteaga says. "This allows for 
longer performances and for 
longer observations from the 
jurors. And at the end of the 
two hours, we announce who 
leaves, so viewers have height- 
ened suspense until the end." 

Jurors are another key fac- 

tor. Past music reality shows 
designed for both Puerto Rico 
and the U.S. Hispanic market 
relied on celebrity judges and 
jurors who were already em- 
ployed by the show's produc- 
tion company rather than on 
music experts. The panel of 
judges on Univision's "Viva el 
Sueño," for example, were all 
Univision radio DJs. 

Instead, the judges of "Idol 
Puerto Rico" are Rivera, Ven- 

ezuelan star Ricardo Mon - 
taner, singer /songwriter Erika 
Ender -who brings a compos- 
er's point of view -and artist 
manager and former radio pro- 
grammer Topy Mamery, who 
in the past has managed Mon - 
taner and Yolandita Monge. 

The judges don't play nice, 
and they can get extremely tech- 
nical; in a recent episode, Rivera 

critiqued specific aspects of 
vocal glissandos and intonation. 

"No one coaches us on what 
to say, or whether to be the good 
guy or the bad buy," Rivera says. 

"In my case, it's difficult to voice 

opinions in a language every- 
body will understand." 

Rivera observes that early 
rounds featured many artists 
who sounded like Natalia Ji- 

menez, lot iner lead singer of 
La Quinta Estacion, under- 
scoring the impact of certain 
singers' styles. However, con- 
testants with that particular 
sound have already all been 
eliminated. "My main point is 

to tell them, 'Don't sound like 
anyone else, - Rivera says. 

In Puerto Rico, finding origi- 
nality and talent isn't a problem, 
and that may be the biggest fac- 

tor. "It's Puerto Rico," show host 
Jaime Mayo! says. "There isn't 
that goof-off factor you see in the 
'American Idol' auditions, for 
example. When a Puerto Rican 
comes to an audition and says, 

'I sing,' he really sings." 

For 24/7 Latin news 
.biz and analysis, see 

billboard.biz/latin. 

Estefan Re -Boots ̀ Conga' 
New remix highlights `Miss Little Havana' 

Twenty -five years ago the 
U.S. debut of the single 
"Conga" by Miami Sound Ma- 

chine fired up nightclubs and 
radio and built up so much 
momentum that it thrust 
Cuban singer Gloria Estefan 
into a global spotlight. 

Now the infectious dance 
hit, originally on Primitive 
Love (Epic), has returned to 
the charts thanks to Este - 
fan's Sept. 27 release of her 
new studio album, Miss Lit- 
tle Havana, which includes 
a new downloadable remix 
of "Conga." 

The song is available on 
the deluxe version of the CD 

solely at Target stores nation- 
wide. When consumers insert 
the disc in their computers, 
it gives them access to such 
bonus content as a photo 
gallery, Estefan's version of 
"Let's Get Loud" (which she 
wrote for Jennifer Lopez) and 
"Conga25," a new remix pro- 
duced by Emilio Estefan and 
Tony Mardini. 

The original "Conga" 
had a substantial sales 
jump at iTunes on Sept. 
12 when it appeared 
on the "69 Cent '80s 
Songs" playlist, which 
had high visibility on 
iTunes' home page. 

In early October 
the new "Conga" had 
amassed 2,000 down- 
loads and reached No.8 
after three weeks in the 
top 10 on Latin Pop Dig- 
ital Songs. The original 
version was the band's 
first hit on the Billboard 
Hot 100, peaking at No. 

10 on Feb. 7,1986. 

"The song abso- 
lutely put Miami Sound 
Machine on the map and 
launched the careers of Glo- 
ria and Emilio Estefan," says 

Eddie Fernandez, senior VP 
at Universal Music Publish- 
ing Group Latin America. 

"Conga" has been a signa- 
ture tune for Estefan, "heav- 
ily licensed" to projects in TV, 
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movies and ad campaigns in 

Europe, according to Estefan 
Enterprises president Frank 
Amadeo, who also manages 
the singer /songwriter's career. 

Written by Miami Sound 
Machine drummer Enrique 
"Kiki" Garcia, "Conga" came 
to be after a series of Euro- 
pean shows by the band as it 

promoted its overseas hit 
"Dr. Beat." Garcia came 
up with a composition in- 
spired by Cuban cumbias, 
says bassist Marcos Avila, 
now a co- executive pro- 
ducer on his wife's new 
talk show, "Pa'lante Con 
Cristina," on Telemundo. 

"I recall we were in 
London and Kiki shared 
with me a new song," 
Avila says. "He played me 
a rough version of 'Conga' 
and it always had magic." 

Primitive Love was the 
band's second English - 
language album and 
"Conga" helped pave the 
way for crossover success. 

TV veteran Errol Falcon di- 
rected the original "Conga" 
music video, which was shot 
on 35mm film -a pricey proj- 
ect in the days when labels 
would often pay for videos in 

hopes of luring the MTV set. 

"We didn't know it was 
going to be as big as it was, 
but 'Conga' had a great beat 
and sound," says Falcon, 
whose production company 
is celebrating 35 years. "The 
timing was right and it was a 

crossover hit." 
"Conga" is owned by the 

Estefan FIPP catalog, which 
is administered by Univer- 
sal Music Publishing Group. 
Sony owns the master of 
the original song, says Fer- 
nandez, who negotiated 
the catalog for represen- 
tation in Canada and the 
United States. 

"Before Miami Sound Ma- 
chine there really wasn't this 
big of a crossover act," says 
Fernandez, who also refers 
to Jose Feliciano and Ritchie 
Valens as trailblazers. "Glo- 
ria and Emilio took it to a 

whole new level." 
-Justino Águila 

EN ESPAÑOL: All the great Latin music coverage 
.biz you've come to expect from Billboard -in Spanish. 

Go to billboardenespanol.com. 

SALSA ARTIST REY RUIZ 
DEBUTS RADIO SHOW 
Salsa singer Rey Ruiz now has 

his own radio show. "El Rey 
de la Mañana" is heading the 
weekly morning drive on tropi- 
cal WXDJ (El Zol) Miami. The 
show, heard live from 6 a.m. to 
10 a.m., kicked off Oct. 6. This 
marks the first time Ruiz, a fre- 
quent radio show guest, hosts 
his own endeavor. The former 
Sony artist, who was one of 
the top -selling salsa acts of the 
1990s, will release a new album 
in 2012 on his own Luna Negra 
Productions label. -Lei /a Cobo 

LOPEZ TEAMS WITH AOL 
Jennifer Lopez's TV /film com- 
pany Nuyorican Productions 
and New York -based Believe 
Entertainment Group are 
teaming to launch the digi- 
tal video series "Tiger Beat 
Entertainment." Billed as an 
entertainment news and life- 
style show, the program is 

geared to teens and young 
adults through a partnership 
with AOL. Popular teen fan 
magazine Tiger Beat will serve 
as a programming source for 
the new project. The series 
is being produced by Lopez, 
Nuyorican's Simon Fields and 
a team from Believe Enter- 
tainment. Shows will include 
themes on celebrity, music, TV, 

film, books and gaming. AOL's 
Cambio young adult platform 
will provide programming with 
social media support. A panel 
of young adult anchors will 
host the show. -Justino Águila 

OBAMA APPOINTS 
SHAKIRA TO 
COMMISSION 
Singer /songwriter Shakira has 

been appointed to President 
Obama's Advisory Commis- 
sion on Educational Excellence 
for Hispanics. She was chosen 
for her worldwide charitable 
efforts, having founded the 
Barefoot Foundation in 1995, 
which oversees schools and 
educational projects in her na- 
tive Colombia, as well as South 
Africa and Haiti. In 2010, Sha- 
kira helped the World Bank 
and her foundation establish 
an initiative to distribute edu- 
cational and developmental 
programs for children in Latin 
America. The group works with 
the Department of Education 
to provide quality education to 
Hispanic Americans. -JÁ 
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Scooter 
Braun 

The entrepreneurial manager 
talks about Justin Bieber, 
Asher Roth and his mixed 

take on major labels. 

Long before he discovered a global teen -pop phenomenon in southern Ontario, Scooter Braun 

was already on a fast -track career trajectory. 
While he was still a 19- year -old student at Atlanta's Emory University, Braun's party promo- 

tion company had already become a high -profile local enterprise. A year later, he was execu- 

tive director of marketing for Jermaine Dupri's So So Def Recordings, negotiating deals with 
Live Nation to present an urban and pop stage at Atlanta's annual Music Midtown Festival and 

brokering corporate branding deals for So So Def and Dupri with such companies as 3 Vodka. 

Ever the entrepreneur, Braun established his own promotions and consulting company in 

2003, SB Projects, quickly brokering a branding alliance between Ludacris and Pontiac worth 
more than $10 million. 

But it has been during the last few years that Braun really hit his stride, becoming one of the 
first executives to successfully mine the social media zeitgeist when he discovered teen pop 
singer Justin Bieber on YouTube and rapper Asher Roth on Myspace. 

Since then, Braun -who has more than 1 million followers on Twitter ( a scooterbraun) -has 
signed 14- year -old Australian pop star Cody Simpson and has steered SB Projects into a full - 

service entertainment company. SB now includes Raymond Braun Media Group, Schoolboy 
Music, Sheba Publishing and a TV /film division that was behind Bieber's box -office hit "Never 
Say Never." 

As he prepares for the pending release of Bieber's first Christmas album, Braun spoke with 
Billboard about what he's learned during his meteoric rise. 

You've enjoyed success as a 

manager in a short time. What's 
your secret? 
The typical idea of management is 

that you're working for someone and 
doing what he says. That's not my 
character. I can't manage someone 
who wants a yes man. I have a real 
relationship with my clients; they're 
going to get the truth from me. It's 
also important for them to shape 
their own opinions and disagree if 
they feel passionate. They're able to 

get some real perspective, and so am 
I because there are times when they 
are right and I need to listen. 

I also live by something Will 
Smith said in an interview: He hates 
being realistic. No one realistic ever 
achieved anything. The idea of being 
an impossible thinker, regardless of 
success or failure, makes life much 
more fun. 

What other lessons have you 
learned? 
That you're not going to be able to 
make an artist something he or she 
doesn't want to be. You need to em- 
brace who that person is. He has to 

be as happy and as comfortable with 
his life as you want to be with yours. 
The other lesson I've learned that's 
been reaffirmed these last five years: 

Trusting your gut is No. 1. When you 

trust your gut, you don't look back 
and wonder what if. Also being coop- 

erative instead of competitive is the 
smartestway. It's so much more pow- 

erful when you work with talented 
people rather than wasting your en- 
ergy trying to work against them. 

Has the Universal restructuring 
had an effect on your business? 
We're a very self -contained unit, so 
it's business as usual. We still have 
to deliver great records. I can't speak 
highly enough of [Island Def Jam 
president /COO] Steve Bartels and his 
staff. And now we're working with 
[IDJ /Universal Motown Republic 
Group chairman /CEO] Barry Weiss. 
He's smart and a real straight shooter 
whose career hasn't been too shabby. 
And [Universal Music Group chair- 
man /CEO] Lucian Grainge isn't the 
normal Brit [laughs]. He's like a New 
Yorker who just stopped by Great Brit- 

ain for a while. He's a shrewd, intel- 

ligent guy, a rare hybrid who's very 

business but extremely passionate 
about the music. 

What are the major labels doing 
right -and wrong? 
They've created a great infrastruc- 
ture on the international level. The 
international marketplace is where 
we are right now because of the In- 

ternet. If your artist is trying to have 
international success, they're a great 
partner to have because they have 
representation in every single coun- 
try around the world. 

What they're doing wrong is call- 

ing themselves the music business. 
We're a multimedia business based 
around music. For the music busi- 
ness to survive and move forward, 
it has to be about building brands 
based in music that influence mul- 
tiple areas of business, whether it be 
retail, creating platforms, television 
or film. 

Musicians are the most influen- 
tial brands on the planet. Look at 
Facebook: The top pages are mostly 
those of musicians. Look at Twit- 
ter: The top two are Lady Gaga and 

Justin [Bieber], and Britney Spears 
isn't far behind. Realizing we make 
the most influential content on the 
planet, major labels should stop 
fighting over market share and be 
open to collaborating. Market share 
is basically a bunch of bullshit. We 

should be working together on creat- 

ing platforms, not fighting over how 
many CDs we're selling. 

What's your take on Spotify's and 
Facebook's music partnerships? 
I love Spotify; it's really well done. 
People are forgetting they're just re- 

ally launching, so they are going to 

make more improvements. But you 

can see the growth and how quick it 
is. I did my quick test of calling kids 
on college campuses, asking if they 
use iTunes. And literally every single 
one said, "No, we use Spotify." I've 
heard that before and it was called 
Facebook. And like I said, it's better 
to collaborate than fight. 

Few singers have successfully 
transitioned from teen to adult 
performer. Will Bieber overcome 
that hurdle? 

It goes back to the music. This Christ- 
mas album is by far Justin's best work 

to date. But this is Justin's adult voice. 

He sounds better than ever before, so 

soulful. I played it for Mark Sudack, 
who used to manage Mariah Carey. 

And Mark put up a tweet. [ "Wow ® 
scooterbraun is playing me @justin- 
bieber Xmas album. Instant classic. 

It's neck & neck with MariahCarey 
1st one. "] That's how you make your 
transition: Make music that people 
can't deny. 

Why did Asher Roth take a two - 
year break after hitting it big 
in 2009? 
"I Love College" became too big too 

quick. He felt he got defined as the "I 

Love College" guy. He loves the song, 
but he knew he was more than the 
party music; he also wanted to deliver 
very clear messages. So he decided 
that he needed to slow it down. He 

went on tour with Blink -182 and on 
his own, building a hardcore, loyal 

fan base that knows what he's all 
about: a true lyricist. 

Another thing that slowed us 
down a bit was the transition at 
Universal. That's why he and Jus- 
tin haven't really delivered any new 
music because I insisted on letting 
things settle down. I feel comfortable 
now that Barry has things in order. 
I'm ready now to start coming back 
out with music from my clients. 

What do you plan to do next? 
After "Never Say Never," I'd like to 

do more scripted stuff. I'd also like 
to do more public speaking. I enjoy 
speaking to young entrepreneurs 
and young minds. I find it extremely 
gratifying and also learn things my- 

self. I have a message I want to give 

them: Anyone who says you're too 
young, tell them to fuck off. I get 
very frustrated because I know how 
many walls I ran into; I know what 
the word "no" sounds like. 

"Market share is basically a bunch of bullshit. We 
should be working together on creating platforms, 

not fighting over how many CDs we're selling." 
OCTOBER 22, 2011 www.billboard.biz 13 
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JON BON JOVI. IN A RARE AND 

EXTENSIVE CONVERSATION, 

AT THE HEIGHT OF HIS GROUP'S 

WORLDWIDE, MULTIGENERATIONAL 

SUCCESS, HE TALKS MUSIC AND 

BUSINESS AND FAMILY-HETALKS LIFE. 

BY RAY WADDELL 
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Leader of the band: JON 
BON JOVI performing 
at the Hard Rock Calling 
music festival in London's 
Hyde Päñrun June 25. 

round the turn of -he millennium, Bon 
Jovi found another gear. 

The result of the shift has been a de- 
cade of career -altering achievement in 

just about any category used to quan- 
tify success in popular music: touring, hit 
songs, awards, branding, No. 1 albums, 
DVDs. all producec at a remarkably pro- 
lific @ace. 

Call itthe next level. But not the last level. 

Driven by the intense work ethic, broad vi- 
sion and rock'n'roll charisma of its frontman and 
namesake, Jon Bon Jovi, this band is still breaking 
new markets, finding new fans and remaining rel- 
evant while most of the rock groups that emerged 
in the '80s either have disbarded or are relegated 
to playing decades -old hits with little hope of 
charting new ones. 

If Bon Jovi were a stock, it would be a blÿe -chip- 
per -savvy investors would be bullish. And ion Bon 

F 

s 

Jovi is CEO, the personification of that delicate in- 

tersection of art and commerce. He accepts that de- 
scription, with a caveat. "The commerce is really just 
a by- product of the art," he says, calling from a hotel 

room in Los Angeles where he's decompressing from 
the latest mega -tour by writing and cutting tracks 
with multiple Grammy Award- winning songwriter/ 
producer John Shanks for what will end up being the 
next Bon Jovi album. 

"The intent wasn't that I picked up a guitar to 
make money," he continues. "I loved the idea of 
learning to play and perform, and then when I chose 
it as a career path, it was only for the passion. The 

by- product of that was we were very successful 
and, subsequently. not only earned but kept our 
money, as opposed to so many other artists you 
read about that weren't as lucky." 

As successful as the band continues to be, Bon Jo- 
vi's aspirations have long transcended musical con- 
fines. "I always saw a much bigger, broader canvas 

than just being the lead singer in a rock'n'roll band," 
he says. "My peer group aspired to be on the cover of 
Circus magazine. I aspired to be on the cover of Time. 

There was just so much more I wanted to do in the 
world than just be a guy in a rock band." 

Even so, the "guy in a rock band" thing is working 
out OK. The numbers alone confirm Bon Jovi is truly 
among the elite acts on the planet by any stat that 
matters. Five hundred eleven shows at stadiums and 

arenas around the globe since 2000 have moved 
nearly 13 million tickets, resulting in a gross just shy 

of $1 billion. A worldwide tour merch per -cap aver- 
age of about $8.50 means an estimated $110 million 
in gross sales during the past decade. In this young 
century, the band's only label home, Island Records, 

has released eight albums and a boxed set generat- 
ing more than 23 million units sold worldwide, ac- 

cording to Nielsen SoundScan and Universal Music 

Group (UMG). Five live DVDs have sold more than 2 

million copies worldwide. 
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There are other milestones. Jon Bon Jovi won a Grammy (in 

2007 for his duet with Jennifer Nettles, "Who Says You Can't 
Go Home ") and was inducted into the Songwriter Hall of Fame 
in 2009. The band received MTV Europe Music Awards' Global 
Icon honor in 2010, and also performed at the Grammys for the 
first time. 

The group's tours finished as Billboard's highest -grossing twice 
(in 2008 and 2010). The band became one of a handful of acts 
to perform on the Great Lawn in New York's Central Park. The 
Circle world tour -which wrapped this summer with a $365 mil- 
lion gross, according to Billboard Boxscore -and the preceding 
Lost Highway tour, not only continued building the group's North 
American and European audiences, but also sold out shows in 
Japan, Australia, New Zealand and South America. 

Bon Jovi has more than 14 million Facebook friends, and Bon - 
Jovi.com claims a database exceeding 1.3 million people. The 
band generates $2 million annually in online merch sales. And 
it's not just the fans that are loyal -Paul Korzilius, co- manager 
of the group with David Munns at Bon Jovi Management, has 
worked with the band since its earliest headlining days. Bon 
Jovi's global touring partnerships with Creative Artists Agency 
and AEG Live have become synergistic beasts, with the latter pro- 
ducing the band's last three world tours. There are two reasons 
for all of the success: great songs performed well, and the drive 
and vision of Jon Bon Jovi. 

"No one works harder than Jon," CAA managing partner Rob 
Light says. "No one is more involved on every level of his career 
as an artist than Jon. He knows exactly who he is and has em- 
braced that, so it's much easier to then go market it. He's com- 
fortable being Bon Jovi and Jon Bon Jovi. He knows what that 
brand means." 

The high regard for Bon Jovi the band extends to Bon Jovi the 
man, and transcends the music business. "He's one of those people 
who's just gotten better," "Saturday Night Live" producer Lome 
Michaels says. "Jon is one of those guys who I'd never underesti- 
mate. We're not talking about him in the past. We're talking about 
him now. That alone marks him as something to watch. Longevity 
is a testament to something other than a marketing campaign." 

Formed in New Jersey in 1983, the group -Bon Jovi, guitarist 
Richie Sambora, keyboardist David Bryan, drummer Tico Torres 
and then -bassist Alec John Such -was let loose upon the world 
with Bon Jovi in 1984, then exploded with Slippery When Wet two 
years later. (Hugh McDonald has handled bass duties since Such 
left the band in 1994.) Unlike many of its counterparts, Bon Jovi 

weathered both the grunge era and internal conflicts unscathed, 
consistently racking up hit albums and global tours and settling 
comfortably into a superstar groove before taking an amicable 
hiatus in 1997. Despite having already seen enough success for 
10 bands, the break was only the calm before the next storm. 

In retrospect, it's now clear that 2000's Crush, the band's sev- 

enth studio album, was the jumping -off point for a huge corn - 
mercial and creative renaissance, and "It's My Life" became the 
group's most important single in a decade. Bon Jovi had already 
developed his career as an actor and was respected in that field, 
but filming "U -571" with such stars as Matthew McConaughey, 
Bill Paxton and Harvey Keitel oddly brought the singer a renewed 
vigor and vision toward his music. Focusing on acting brought 
him new "source material," he says, leading to "a great period of 
growth which was based on humility." 

Man of steel: 
JON BON JOVI 
onstage at the 
02 Arena in 
London during 
the band's 
12 -show run 
in June 2010. 

For inspiration, Bon Jovi turned to another famous Garden 
State hero. "I came home and said to Richie, 'I want to be Frank 
Sinatra. I'm going to make movies here, I'm going to make music 
there, I'm going to run the business here. This is the way it's 
going to be,'" he recalls. "It's the Sinatra kind of vision. He got 
a president elected. He did incredible things for civil rights at 
the time. He was making movies, music, and he was doing it 
the way he wanted to do it. Frankie said, `I did it my way,' that 
beauty of that honest lyric. The people who related to that song 
found Frankie in themselves. It was an incredibly empowering 
lyric -it empowered me. That's what happens when you hit on 
a lyric that's honest and true." 

"It's My Life" was a worldwide hit, but also served to introduce 
the band to a new generation of listeners -while the original fans 
stayed loyal. In Light's view, Jon Bon Jovi "really got comfortable 

"MY PEER GROUP ASPIRED TO BE ON THE COVER 

OF CIRCUS MAGAZINE. I ASPIRED TO BE ON 

THE COVER OF TIME. THERE WAS MUCH MORE 

I WANTED TO DO IN THE WORLD THAN JUST 

BE A GUY IN A ROCK BAND:' 
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and enjoyed being Bon Jovi again. He found that moment where 
he just loved doing it, and when you love it, and with the feed- 
back from the fans, it became this symbiotic relationship that 
pushed it all forward." 

Crush connected the group with a new audience, Universal 
Music Group International (UMGI) COO Max Hole says. "I've 
probably been to more Bon Jovi shows than any other act on Uni- 
versal, and I've seen them in more countries around the world," 
he adds. "Today, their audience is 17- to 18- year -olds right up 
to people in their 50s. They're an incredible live act that tours 
relentlessly." 

Jon Bon Jovi is obsessed with writing and recording songs that 
are relevant today. He's not driven by financial gain. "I wouldn't 
be sitting here in a hotel room by myself thinking I need to make 
a buck," he says. "I could have sold my soul a hundred times over 
doing reality TV or what my dear first manager used to call `the 
lunch box tour,' where you go out and sell bed sheets and lunch 
boxes. Anything I do and present musically or professionally is 

always with the art first in mind." 
Maintaining relevance isn't the same as shifting styles to chase 

musical trends. "I try not to stray so far from what's comfortable," 
he says. "When we came into Nashville [to cut 2007's Lost High- 
way] ... I'd always prided myself on being a storyteller, writing a 

lyric that people could relate to. So for me that wasn't that much 
of a stretch. But for me to have had rappers when rap was at its 
pinnacle, or boy bands, or dance moves, or gone to techno beats 
because it was big in Ibiza -none of that would have rung true. 
When you're defining who you are, it's important not to confuse 
the world. Do what you do and do it well, and people can like or 
dislike it. But at least we know what it is." 



NMI 

DELIVERING ON A PRAYER 
A PHILANTHROPIC NATURE, PLUS HIS 
SOUL FOUNDATION'S SOUL KITCHEN LEAD 
TO A PRESIDENTIAL APPOINTMENT FOR 
JON BON JOVI 
Jon Bon Jovi isn't just a good Catholic boy. 
"He is the best Catholic boy," Sister Mary 
Scullion says. 

In 2008, Bon Jovi was honored with the 
Humanitarian Award at the Billboard Touring 
Awards. The singer has long been known for 
his passionate support of social causes, work 
that eventually led to the formation of his Soul 

Foundation, and has now carried through to a 

presidential appointment to the White House 

Council for Community Solutions, chaired by 

Michelle Obama. 
This month marks the five -year anniversary 

of the Soul Foundation, an organization that di- 
rectly addresses the issue of homelessness. Its 

work through the years has led to the construc- 
tion of hundreds of units of affordable housing. 

Now up and running is the first Soul Kitchen 
restaurant, whose "Robin Hood" style form of 
payment for patrons is creating a buzz in phil- 
anthropic circles and is sure to expand. 

Bon Jovi would be the first to say he was 

mentored in this space by Sister Mary who, in 

1989, co- founded Project H.O.M.E., a nationally 
recognized Philadelphia -based organization 
that provides housing, employment and edu- 

cation to those in need. According to its web - 
site, Project H.O.M.E. has leveraged more than 

$50 million in equity toward housing and eco- 
nomic development. Sister Mary also serves on 

the board of the Soul Foundation. 
"Once we met him, and he met many of the 

men and women that had experienced home- 
lessness, he said, 'I'm in and will do whatever I can 

and whatever it takes to deal with this situation, "' 

Sister Mary recalls. "He is just a really intelligent, 

strategic, compassionate, incredibly generous 
person, and a real can -do person. He isn't afraid to 

get his hands dirty or get involved on the ground 

A helping hand: JOfr 
BON JOVI'S Soul 
Foundation and 
Habitat for Humanity 
joined forces to build 
five homes in Detroit. 

floor to better understand a situation." 

Of course, it's not unusual in entertainment 
and sports and celebrity in general to find 
people who want to give back. "[But] it's not 
about the photo op. It's about getting results, 

making an impact, accountability," Feldman 
says. "And by the way, people have figured that 
out down here. That's why they appointed [Bon 

Jovi] to this council, because they know he's 

going to roll up his sleeves and personally get 
involved. His reputation down here is as a guy 
who delivers." 

Sister Mary expects Bon Jovi's participation 
on the council to bring even more momentum 
to both Project H.O.M.E. and the Soul Founda- 

tion. "This really enhances our work and the 
work of many of our partners, because it brings 

best practices, it expands our knowledge and 

understanding and solutions to some of the is- 

The act had its chance to chase trends during the grunge era 

that effectively closed the curtain on hair bands. "A lot of my 
peer group started to pretend they were influenced by the same 
things that Kurt Cobain was influenced by," Bon Jovi says. "Well, 

Kurt Cobain was an original, and that's why he was loved as he 
was. Record companies have done this time and again ... sign 
10 things that look and pretend to sound like the original until 
the genre loses its way. The big arena rock sound of the mid- and 
latter '80s was watered down so severely that it was the perfect 
time for a Kurt Cobain to come in and reinvent the wheel. The 
real ones stay true, and it's nothing more than you being you." 

Bon Jovi says he doubts he'd be able to sell out stadiums around 
the world unless younger fans were coming onboard. "I'm aware 
that there are two generations of fans out there," he says. "We've 

known that for the last decade. But I'm not in the 'fat Elvis' suit yet." 

The band "changes up the flow each time," Island DefJam Music 

Group president /COO Steve Bartels says. "Just look at Lost High- 

way, an incredible breakthrough project that spoke to the country 
audience, many of which were Bon Jovi fans for years. They just 
needed the opportunity to lock back in again, and be rediscovered." 

It's an important distinction: Bon Jovi still sells records as well as 

tickets. "When they go into a new tour, they play new songs along 
with the classic songs everyone wants to hear," Hole says. "They're 
always introducing new songs from the new record into their catalog 

on each tour. That's what keeps them a relevant, growing group." 

For the label, Bon Jovi's heavy touring schedule provides the 
perfect global marketing platform, beginning with innovative 
ticket /album bundling programs before the record ever hits 
shelves. "We still approach it by drilling specifics in each local 
market ... press, retail, the Web or radio," Bartels says. "The 'be- 
fore' and 'after' of a concert gets completely marketed." 

Tours can take a year- and -a -half to set up, and the records are 
also strategized far in advance. "This is a relationship over time, 
not just a movement shortly before albums drop," Bartels says. 

"We're already in discussions planning a new [Bon Jovi] studio 
album release for 2013." 

As diverse as Bon Jovi's interests are, his band is "home base," 

he says. "I encourage everybody in the band, and myself, to di- 

versify. Go and explore what it is in your life that moves you. But 
know that when the call comes to go back to work, everybody 
comes back to home base." 

Bon Jovi has always been, at its core, a live band. Fans keep coming 
back, "because they know every year it's bigger and better than the 
tour before, no matter how big it was that time," Light says. "So 

what inevitably happens, and it's true of all the great bands, is ev- 

eryone goes and everyone wants to go the next time, because they 
know it's one of the most satisfying, sure -bet nights of their lives." 

Bon Jovi tours have been a huge boon to AEG Live. "With Jon, 

we didn't go out and bid and win a tour: We went out and devel- 

oped a partnership very early on," Anschutz Entertainment Group 
president Tim Leiweke says. "This is not only about a group of 
musicians that have risen to the top of the industry, and the loy- 

alty they have to their fans, and the passion their fans have for 

them. From a business standpoint, this is a company and Jon 

runs it that way. They're disciplined, they're well- organized, very 

professional. It's like clockwork with these guys. Back -of- house: 
best machine I've ever seen. Front -of- house: most passionate love 

affair between a band and its fans that I've ever seen." 
Ron Van de Veen, senior VP of events for MetLife Stadium in 

East Rutherford, N.J., has been on the venue side of Bon Jovi tours 
for about a dozen stadium shows and 10 arena dates. Bon Jovi in 

sues we're working with," she says. "Jon's vis- 

ibility and worldwide recognition attract a lot 
more resources, capacity and energy to some 

of these really difficult social problems." 
Bon Jovi's charitable efforts are widespread 

and only make use of his celebrity when the 

spotlight serves the cause. 

"Jon does a lot publicly, but he does a lot qui- 

etly as well, "Today" host Matt Lauer says. "He 

put together the entertainment fora huge fund- 

raiser for the Apollo Theatre out in the Hamp- 

tons. Jon played, and Ben E. King, and Jamie 

Foxx and Alicia Keys. Once he puts his name to 
something, you'll find his level of involvement is 

never at a superficial level." 

Others can quickly cite their own examples 
of Bon Jovi's efforts. "When I called him and 

asked him to help with City of Hope, it took one 

phone call and we raised $10 million in one night, 

in large part because of Jon," says Anschutz En- 

tertainment Group CEO Tim Leiweke, who re- 

ceived City of Hope's Spirit of Life award in 2010. 

The Soul Kitchen, which offers healthy, New 

Orleans -influenced cuisine, allows diners to 
pay what they can afford or, if they can't afford 

anything, to exchange volunteer work for the 

meal. "What we do with the kitchen is not only 
needed, it's going to work, and it's going to 
work because it comes from a pure place," Bon 

Jovi says. "I can't tell you any other reason why 
I enjoy washing pots and pans." 

Bon Jovi seemingly moves easily through 
political circles and finds presidents "not even 

a little bit" intimidating, he says. "The intimi- 
dation factor has passed with time, but the 
respect for the office has not changed one bit. 

It's still immense. If I have any clue what I'm 

talking about, I'm very comfortable. I don't 
care if it's in the Oval Office or in Philadelphia 
with Sister Mary." -RW 

its home state is about as big as it gets. The band opened the new 
stadium last year with four sellouts that drew 250,000 people and 

grossed more than $21 million. "We can't wait for him to come 

back," Van de Veen says. "It's an exuberant live performance." 
Bon Jovi's history as a live act pays dividends, particularly in this 

era, when artists are often developed on TV rather than in sweaty 
clubs. "To have your roots as a live band and come up as they did 

through the clubs to the arenas and touring and touring, you cre- 

ate fans," Van de Veen says. "And that's what Bon Jovi has done." 

There's a moment in Phil Griffin's 2009 documentary "When 
We Were Beautiful," which marked the band's 25th anniversary, 
when Bon Jovi says, "I want to sell out the desert. More than once." 

It's a telling quote. This band has always had a global perspective. 
"I had the idea, going back nearly 30 years ago, that it's a big 

world out there and a lot of places are influenced by American 
pop culture," Bon Jovi says. "We established those routes from 
the first record. We went to Europe, Asia, and we started setting 
routes. What we learned was, with time, there are going to be cer- 

tain markets that turn their back on you, [and] there will be other 
markets with economic unrest, or markets with civil unrest. We 

never had to rely on just one marketplace to distribute our records." 

Such an approach is more common today than it was in the 
'80s, but still relatively few acts are willing to invest the time and 
money into touring overseas. "He was the first artist -truly -in 
the rock era to understand the breadth of the world in terms of 
opportunity," Light says. "He was opening doors in markets long 

before other bands were going there. That's part of his psyche and 
how he looks at the world. It's always a conversation . .. because 
new markets are always opening up, economies are changing, 
new economies are emerging. He's always looking for new places 
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Stompin' at the Savoy:[,. 
JON BON JOVI with 

Creative Artists 
Agency's ROB LIGHT 
during a VIP party at 

London's Savoy Hotel 
after the band's Hyde 

Park show in June. 

e executive te.' " 
president/COO STEVE BARTELS, 

JON BON JOVI and Island Def Jam 
Motown Music Group /Universal 

Republic chairman /CEO BARRY WEISS 

"His business acumen and instincts are unparalleled," Bartels 
adds. "Jon Bon Jovi drives hard, and the entire organization feels 
his energy. It rubs off, and therefore much gets done in an effi- 
cient manner. The success speaks for itself due to this approach." 

Light says the band is like any team, business or organization 
in that there are always leaders. "It may take a whole team to ex- 

ecute, but somebody becomes the heart and soul, and that's Jon," 
Light says. "He leads it, he calls the shots, and everybody else 
on that stage and who surrounds him -label, promoters, crew, 
whatever -are all integral parts, and he would acknowledge that. 
People organically want to follow him. They want to be a part of 
what he's doing. They know he's going in the right direction." 

When it comes to planning a tour or other project, Bon Jovi is 
in the mix. "There is nothing he's working on where his name 
and the band's name and their music is involved that he isn't in- 
tegrally involved," Light says. "That doesn't mean he is on every 
call. If we're talking about an endorsement or sponsorship, we may 
do a lot of the initial work, but when it comes time for [questions 
like], 'What is the creative? How is it going to work? What does 
it mean to the band and to me?,' he's having that conversation." 

But don't pitch Bon Jovi a business deal on show day. "The 

MILLIONS AND MILLIONS SERVED 

show is his main job," Light says. "He's an artist first, but he has 
the ability to touch all those other things and he does so intel- 
ligently, creatively and gladly." 

Matt Lauer, host of NBC's "Today," says that "in the nicest 
possible way ... Jon is a control freak. If you look at most really 
successful people, they are. Jon has a firm grip on every aspect 
of this band. There's a reason the band is called Bon Jovi." 

Being the "CEO" is "one facet of who I am, sure," Bon Jovi 
says. "If, after three decades, you haven't learned how to run 
your business, then you really are a living, breathing cliché of 
rock'n'roll. So I take pride in that description." 

Still, Bon Jovi the sports fan makes it clear that the band, and 
everyone who works with it, are a team. "Everybody's participation 
is key to the team's success, but somebody has to be the leader," 
he says. "So in that regard I'll accept the credit -or the blame. 
But everybody's contributions make for the sum, and the sum 
of the parts make for the whole." 

Being the leader means having to make tough decisions, as 
when Sambora left the tour this summer to enter rehab. (Guitar- 
ist Phil Xenidis filled in.) There wasn't any talk of Sambora's exit 
being permanent, and Bon Jovi doesn't shy away from discuss- 

Every Bon Jovi studio album released since 2000 has sold at least 500,000 copies in the United States, according to Nielsen SoundScan. 
The act recently celebrated its 11th top 10 set on the Billboard 200, with the No. 5- peaking Greatest Hits in 2010. 

5.6M 

2.1M .7M 

1.1M .7M 1.8M Total 

15M .7M 

.2M .1M .3M Total 

2.1M Total 

2.1M Total 

1.8M 1.6M 

1.7M 1.2M 

1M .6M 1.6M Total 

2.1M 

"JON KNOWS EXACTLY 

WHO HEISAND HAS 

EMBRACED THAT, SO 

IT'S MUCH EASIER TO 

THEN GO MARKET IT." 
ROB LIGHT, CREATIVE ARTISTS AGENCY 

to go and extend the Bon Jovi reach." 
One such market that has exploded for Bon Jovi is Australia 

and New Zealand, where Australian promoter Paul Dainty of 
the Dainty Group has done "beyond well" with the band, with 
multiple stadium -level sellouts. "Bon Jovi are massive here," he 
says. "December last year we went into Sydney planning to do 
one stadium and ended up doing three. Australia's a big country, 
but we've only got 21 million people. Five million people in Syd- 

ney. To do three stadiums, on a per capita basis globally, those 
are stupendous numbers." 

Dainty describes "a real passion across every demographic that 
runs deep with Australians," and adds that Bon Jovi has made 
a commitment to the market. "He's so professional, dedicated 
and committed to everything he does. That connects with the 
audiences," he says. "They deliver every night the most real, full - 
on rock'n'roll, a brilliant show. That's how you know the minute 
they schedule to come back, it will be bigger again." 

This global touring approach provides a critical platform for a 

label with the reach of UMG, which has a presence in 77 coun- 
tries, and it's an opportunity seized, according to UMGI's Hole. 
"If they're touring in Japan, for example, we'll often release a 
special Japanese tour edition, which has unique content that 
will keep the Japanese fans completely interested. It's a question 
of working out what the fan really wants, market by market." 

More than a few people refer to Bon Jovi as the "CEO" of Bon Jovi 

Inc. "He has a better handle on their business, their future and 
their path than anyone I've ever seen," Leiweke says. "When he 
wakes up in the morning and goes to bed at night, Jon is a CEO. 
That's the way he views his role." 

ALBUMS 

Crush, 2000 

One Wild Night, 2001 

Bounce, 2002 

This Left Feels Right, 2003 

100 Million Fans Can't Be Wrong (boxed set), 2004 

Have a Nice Day, 2005 

Lost Highway, 2007 

The Circle, 2009 

Greatest Hits, 2010 

VIDEOS 

The Crush Tour, 2000 

This Left Feels Right -Live, 2004 

Lost Highway: The Concert, 2001 

Live at Madison Square Garden, 2009 

Greatest Hits, 2010 
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In good company: 
JON BON JOVI with 
co- managers DAVID 

MUNNS (left) and 
PAUL KORZILIUS (far 

right) and attorney 
JERRY EDELSTEIN. 

ing "the Richie scenario." 
"I loved him just as much before as I do after," he says. "And 

the best thing to do, both for him and for us, is say, 'We're going 
to work. You should take care of yourself.' I didn't threaten him 
with being fired. I didn't do anything, in the media or privately. 
Everybody supported him, and in turn, the fan base supported 
the decision, and we went out and did a month, 15 or so shows, 
I guess. It's good that he realizes we're going to work no matter 
what, as long as I can get up and out there. It was good for him, 
and he's in a great place again." 

It boils down to "immense respect for our relationship," and, 
given his long -term connection with the entire team, including 
the band, it's clear loyalty is important to Bon Jovi, the man and 
the band. "A lot of it has to do with the number of years and the 
time served," he says. "I've spent more time in this band than 
I have spent out of it, and I have spent more time with the guys 
than I have spent with my own family. That's quite a statement, 
but it's based on a 28 -year relationship. There's a basis for all 
that loyalty. We've seen marriage, birth, accomplishment, failure 
together. We pride ourselves on the difference between us and 
a lot of our peer group that fell by the wayside. We were able to 

recognize when it was time to pat someone on the back -and 
when it was time to punch them in the nose." 

Bon Jovi's curiosity extends beyond the opportunities that exist for 

the band into what other entertainers and organizations are doing. 
"I know what he's more than likely interested in doing and 

what he's not, but I like to tell him everything, because it helps 
him understand the bigger market," Light says. "When he's not 
being the artist, when we're doing business, he wants to know 
about everything in the business: how other tours are doing, 
what are ticket prices [costing], what's working on a marketing 
level, what promotions have worked, what new media is working." 

Lorne Michaels calls Bon Jovi "incredibly disciplined," but adds, 
"He has the thing we look for: manners. I don't mean 'please and 
thank you' manners, I just mean a level of respect for all the people 
you work with. I like him a lot. I've found him in every one of my 
dealings with him to be completely honest and straightforward. 
I've been around a long time, and it's not that common." 

Despite the wide range of interests that require a lot of time 
and attention, Bon Jovi is a family man. He has been married to 

his high school sweetheart, Dorothea, since 1989, and they have 
four children. Lauer, who lives near the Bon Jovis and sees them 
socially, calls Bon Jovi "a doting father." 

"Family man" is another mantle Bon Jovi proudly accepts. "With- 

out that, the rest of this is a shallow pool to swim in," he says. "Celeb- 

rity and the fame game never appealed to me. And I do know a lot 

of applause junkies who live for that. They become the journeymen, 
they live on the road, they like that kind of lifestyle, and they're un- 
able to function in the real world when it comes to going to school 

or going to family functions -or changing a light bulb. I find that 
when I'm done touring, I don't miss it. I love doing it while I'm 
doing it, but when I'm not, it's the furthest thing from my mind." 

It's illuminating to know that as he nears the half -century mark, 
Bon Jovi is trying to learn about new things and develop new in- 

terests. And he's still developing his chops. "I've never studied so 

hard playing guitar. I'm taking guitar lessons at 50 years old to be 
a better and better guitar player." 

All involved with Team Bon Jovi believe the band will continue 
to break new markets, attract new fans and sell more records. "He 
hasn't quite gone everywhere he wants to go," Light says. "And 
he's certainly never one to sit back on his laurels. He's always 
hungry for the next adventure, so I'd be surprised if he doesn't 
find another gear." 

Nashville -based Ray Waddell ( @billboardtour) is executive director 
of content and programming for touring and live entertainment at 
Billboard. He writes the weekly On the Road column. 

HAVING A NICE DECADE 
Bon Jovi's touring achievements have twice led it to topping Billboard's year -end list of the top tours, in 2008 and 2010. 
TOUR NO.OF SHOWS TI(KETSSOLD GROSS 

The Circle (2010 -11) 146 3,705,757 $375,138,461 

Lost Highway (2007 -08) 99 2,157,675 $210,033,874 
Have a Nice Day (2005) 86 2,020,870 $153,151,510 

Bounce (2002 -03) 88 2,155,461 $104,148,591 

Crush (2000) /One Wild Night (2001) 92 2,727,600 $101,344,820 
TOTAL 511 12,767,363 $943,817,257 
SOURCE: Billboard Boxscore 

TEAM BON JOVI 
CURRENT ALBUM: Greatest Hits 

RELEASE DATE: Nov. 9, 2010 

LABEL: Island 
MANAGEMENT: Paul Korzilius and David Munns 

at Bon Jovi Management 
PUBLISHING: Universal Music Publishing Group 
BOOKING: Rob Light, Chris Dalston and Robert 
Norman at Creative Artists Agency 
ATTORNEY: Gerald F. Edelstein at Edelstein, 

Laird & Sobel 

BIG DEALS: "This Is Our House" featured on 

"Sunday Night Football" and the NFL Network and 

in U.S. arenas; Advil supports the Jon Bon Jovi Soul 

Kitchen, which opens this month in Red Bank, N.J.; role 

in upcoming Garry Marshall film "New Year's Eve"; 

Artists in Residence partnership with NBC Universal 

SITES: BonJovi.com, Facebook.com /bonjovi 
TWITTER: a BonJovi 

R- E- S-P- E -C -T? 
THE ROCK HALL 
AND BON JOVI 
Aren't 13 million tickets in 10 years enough? 

As yet another list of Rock and Roll Hall of Fame in- 

ductee nominations is revealed without Bon Jovi, "I find 
it extraordinary they're not in the Rock and Roll Hall of 
Fame, and I hope it's something the Rock and Roll Hall 

of Fame will do something about very soon," Universal 
Music Group International COO Max Hole says. 

"I think they're idiots," Anschutz Entertainment 
Group CEO Tim Leiweke says. "This band is arguably 
one of the top two bands in the world over the last 10 

years. You can have any opinion you want, but the fans 

have spoken. What is it about this band they don't get ?" 

"Saturday Night Live" producer Lorne Michaels be- 
lieves perceptions are hard to overcome. "There's al- 

ready a guy who's called the Boss," Michaels says, refer- 

ring to Bruce Springsteen, who, like Bon Jovi, famously 
hails from New Jersey. "The slot was taken. If [Bon Jovi] 
came from Delaware, it would be a different thing." 

For many, Michaels says, Bon Jovi was "written off as 

a hair band in the '80s. It's just how you enter the game. 
In my world, he's taken very seriously." 

Jon Bon Jovi isn't bitter, but does seem a bit bewil- 
dered. "What are you going to do ?" he says with a shrug. 

"Do we deserve to be in the thing? Yeah. Do I want to be 

in it? Yeah. Truthfully, I do want to be associated with 
Elvis and the Beatles and the Stones and the greats. Do 

our accomplishments speak for themselves? Yeah, I be- 
lieve they do. But the guys there, we're just of a different 
generation and they don't want to know." 

Bon Jovi declines to dismiss the achievements of any 

hall members ( "God bless them all," he says), but it's clear 

that some inductees puzzle him when compared with his 

band's accomplishments. "You look and you go, 'Really? 
Is that even in the same league as us? No, "' he says. "Take 

me out of the equation. If the prerequisite for being in 

something like this were your influence on future gen- 
erations and your catalog of music having left some kind 

of mark, you could cite examples of people that aren't in 

that make you go, 'You're kidding.' If you think Kiss didn't 
have an influence on the kids that came after them, then 

you're crazy. You may or may not be a Kiss fan, but they 
did influence generations of kids that did emulate them." 

Others seem far more irritated by the Rock Hall snub. 

"I don't get it," Leiweke says. "But the people that count 
are the 13 million people that bought $1 billion worth of 
tickets for this band. Game, set, match." -RW 
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TO STEP INTO THE PRACTICE HOUSE in ultra -rural Metcalfe 
County, Ky. -about 100 miles northeast of Nashville and light years 
from any semblance of a music business -is to step into music 
history. This house has spawned three serious rock'n'roll bands: 
Itchy Brother, the Kentucky HeadHunters and Black Stone Cherry - 
nearly encompassing all the musical offshoots of rock. And to sit with 
the four Kentucky HeadHunters in worn -out chairs as they amiably 
spool out their unlikely tale is to relive one of the great music stories 
of any genre, a tale of wild dreams found and lost, gutty perseverance 
and -more than 40 years in- contentment and renewed creativity. 

Most of their songs were born in the Practice House, but the 
HeadHunters never recorded there until cutting the tracks for 
their new album, Dixie Lullabies, to be released Oct. 18 on Nash- 
ville -based independent Red Dirt Music. Clichés be damned, Lul- 

labies truly brings this veteran band full circle, not only because 
it was recorded at the house, but because it features -in bassist 
Doug Phelps, rhythm guitarist /vocalist Richard Young, drum- 
mer Fred Young and lead guitarist Greg Martin -the original 
version of the HeadHunters (as they were first known), before 
Phelps' older brother Ricky Lee joined the group. It was the elder 
Phelps who, with his country sensibilities, helped open the doors 
in Nashville that led to the group's 1989 landmark, Grammy 
Award- winning album Pickin' On Nashville. 

HOUSE OF MUSIC 
A modest, white farm house surrounded by woods and pas- 
tures, the Practice House sits on James Howard Young Road, 
a narrow, winding county byway named for the father of the 
HeadHunters' Richard Young and his younger brother Fred, a 

hard -pounding drummer known almost as much for his foot - 
long mutton chops as his world -class chops. Formerly owned 
by the Youngs' grandmother, the house sat vacant until 1968 
when the Young brothers discovered music and needed a place 
to play. Fred and cousin Anthony Kenney were 11, Richard was 
14, and Martin, another cousin, was 15. Before long, rock music 
was ringing out of the hollow, as was bluegrass, with New Grass 
Revival's Courtney Johnson living about a quarter -mile down 
the road. "They'd be down there playing bluegrass and we'd be 
up here playing rock," Richard Young says. "All that music, right 
here along this creek." 

Their hair grew along with their musical skills, and the shin- 
digs at the Practice House were epic. "If we didn't have a gig, 
we'd get a bunch of cases of beer and hide it from Daddy. Come 
Friday or Saturday night, it wasn't nothing for us to have 80 -90 
people out here," Richard Young recalls. "Then Sunday morn- 
ing Daddy would roll us out of bed and say, 'Y'all get your asses 
up there and clean up them beer cans." 

The music of their earliest incarnations -they were known 
first as Aftermath, then Velvet Mandrake and ultimately as Itchy 
Brother -was blues -based rock, with Martin, who had moved 
down from Louisville, Ky., bringing that city's broader palate of 
North -meets -South musical influences with him and providing 
tuneful, searing lead guitar. "Greg is the musicologist of the band, 
and he was bringing a lot of blues into the fold because he had a 

great record collection," Richard Young says. 
Itchy Brother was closer to Free than Lynyrd Skynyrd, but the 

music was a mixed -breed mongrel. "When you're from Kentucky, 
you can say you're the baddest -ass English blues rock band in 
the world, but you still sound like a bunch of Kentucky boys," 
Richard Young says. "If you listen to 'Little Miss Blues Breaker' 
on the new record, that is pure, unadulterated Itchy Brother." 

Playing locally, the band mixed Led Zeppelin and Black Sabbath 
covers with their own originals, but were never a typical top 40 
sock -hop outfit: An English teacher pulled the plug when it broke 
into Steppenwolfs "The Pusher" at a prom. And venturing down to 

Nashville in 1970 for a "young country" showcase, the act couldn't 
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resist ambushing the audience by whipping out "Crossroads." 
Southern rock, then at its most adventurous, ruled the air- 

waves and arenas, but Itchy Brother was too young to head to its 
heart in Macon, Ga. Instead, it took up residence at the Yellow 
Hydrant in nearby Bowling Green, where word of the band began 
to spread. By 1972, Itchy Brother was opening for the Charlie 
Daniels Band and the Outlaws. "It was a great time to be in a 

band," Richard Young says. 
In 1977 Itchy Brother caught the attention of Phil Walden's 

Capricorn Records, but, when Lynyrd Skynyrd's leased Convair 
plane plummeted into the swamps of Gillsburg, Miss., on Oct. 
20, 1977, the tragedy brought the original Southern rock era to a 

halt. "When Ronnie [Van Zant] and them crashed that October, 
it was over with," Richard Young recalls. 

Though Capricorn was now out of the picture, Itchy Brother 
knew it was ready to record. Snowed in and bored in the winter 
of'78, the band started flipping through records and reading the 
labels, stopping on Zeppelin's The Song Remains the Same on Zep's 
own imprint, Swan Song. Dialing the label in New York, Rich- 
ard Young was lucky enough to reach Swan Song exec Mitchell 
Fox and convince him to come to Kentucky and hear the band. 
Though Fox was sold -"We were going to be one of the first 
American bands they ever signed," Young says- tragedy again 
reared its head when Zeppelin drummer John Bonham died in 
September 1980, leading to the dissolution of the band and, ulti- 
mately, Swan Song. The disappointment led to Kenney quitting 
Itchy Brother. "It couldn't get no bigger than Swan Song for us," 
Young says. "Some people can overcome failures. If you're going 
to get in a covered wagon and be a pioneer, get ready to get air in 
your ass. If you can't take the air, you got to stop." 

REBIRTH 
The others stuck with music. With help from Fox, Richard Young 
went to Nashville to write for Acuff -Rose, while Fred Young found 
a gig drumming for country pop songstress Sylvia. Martin was 
playing rockabilly guitar with Ronnie McDowell, for whom 
Missouri -bred Doug Phelps was playing bass, and by '85, Itchy 
Brother started convening for fun, with Phelps replacing Kenney 
on bass. It rechristened itself the HeadHunters, named for Muddy 
Waters' band. "When the HeadHunters started, we were going to 
be nothing but strictly blues," Fred Young says. 

"We were studying the blues," Doug Phelps adds. "We said, 'We 
won't just start with the Beatles or Zeppelin, but with who influ- 
enced them. It was Muddy Waters and Howlin' Wolf, and Sonny Boy 

Williamson and Jimmy Reed, all those guys. And we had to play it 
exactly the way they played it, not sort oflike they played it. Once we 
got that foundation, then we let all the other influences come out." 

One of those influences was country. "We were rural farm 
boys, we are country folk," Phelps adds. "We've always thought 
our music relates to the country side of things in the rural sensi- 
bilities that we have and when we open our mouths, you can tell." 

Meanwhile, singer Ricky Lee Phelps had moved from Arizona to 

Nashville to give a country music career a shot. Doug Phelps con- 
vinced his brother to come up to Kentucky to hear what he was up 
to. "I just wanted him to check out what we was doing. He'd never 
seen us," Phelps says. "He said, 'I'll come up, but I ain't sitting in. "' 

But sit in he did, and though Richard Young says he was con- 
cerned about "monkeying with the chemistry," the impact was 
immediately obvious when the Phelps brothers started singing 
together. "All of a sudden, here's this monster rock'n'roll band 
and you put these two vocals together, and the damn room went 
neon," Young recalls. "God gives every bunch of boys one good 
band in their life, and here we saw an opportunity for another." 

While most of Pickin' On Nashville was written and demoed 
before Ricky Lee Phelps came onboard, he brought a couple of 
songs with him that were quickly HeadHunter -ized. "We said, 
'Ricky, you sing, we play, Richard Young says. "But I will say 
this: We wouldn't have had the chance of a snowball in hell if 
Ricky hadn't been singing. At the time they wouldn't have ac- 

cepted Doug or anybody else that sang. Ricky had enough of that 
country flavor with the rock music." 

Nashville, which was in one of its more rebellious musical 
phases, got wind of what the HeadHunters were doing, and the 
band ended up signing with Mercury Records. A decade after 
the Swan Song disappointment, it had a deal. "I was scared to 

death," Martin says. "We were all making a living in music, we 
almost didn't want a record deal. The reality is, 'no' is hard to 
take, but once they say 'yes,' that's when it gets hard. That's when 
your ass is on the line." 

"Kentucky" was added to the HeadHunters name "to make 
us sound country," according to Fred Young, plus the Georgia 
Satellites were hot at the time. Pickin' On Nashville, a blend of 
revved -up covers of Bill Monroe and Don Gibson and original 
new songs like "Dumas Walker," quickly struck a chord, and four 
hit songs and a Grammy followed. The album has sold 779,000 
copies, according to Nielsen SoundScan. 

After 20 years, the Kentucky HeadHunters, with Fox as man- 
ager, were suddenly the toast of Music City, a bizarre turn for a 

group that had grown up "avoiding Nashville like the plague," 
according to Richard Young. Big tours with the top stars of the 
genre followed, along with No. 1 parties and sales milestones. 
"We were very excited, but we were also very apprehensive and 
careful," he says. "We had done this so long, we were like salty 
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dogs that never had any success. The whole thing with the Head - 
Hunters was like, 'We're not going to let anybody fuck with this.' 
But it got thrown into the mix of shaking the industry up." 

The follow -up Electric Barnyard came in 1991, but didn't 
achieve the same success, though the album went gold and 
garnered the HeadHunters a second Country Music Assn. group 
of the year award. (It has sold 604,000 copies.) In retrospect, the 
band thinks the album was rushed. "We were 30- something 
years old and we were on the road 350 days in 1990," Richard 
Young says. "We weren't ready. They were pushing us too hard. 
They didn't realize it took years to make that [first album] hap- 
pen. We could have done it again if they'd just given us a couple 
more months." 

Shocking the Nashville music community, the Phelps brothers 
abruptly departed the HeadHunters in the summer of 1992, form- 
ing the country duo Brother Phelps. The HeadHunters soldiered 
on, bringing their cousin Kenney back on bass and rock - oriented 
vocalist Mark Orr into the fold. They released three records with 
that lineup, the most notable of which was That'll Work, a col- 

laboration with legendary Chuck Berry pianist Johnnie Johnson, 
forming a relationship that lasted until Johnson's death in 2005. 

Sales for That'll Work stand at 21,400. 

BACK TO BASICS 
Yet, the magic was missing. Orr left the band, and in 1995, Richard 
Young called Doug Phelps to see if he'd be interested in coming 
back. He was. Even Ricky Lee Phelps briefly gave it a try, but the 
artistic differences remained and the Kentucky HeadHunters 
opted to continue with Doug on lead vocals. 

A series of solid, sometimes great, albums on a series of la- 

bels, including MCA, Audium, Elektra and CBuJ, marked the 
turn of the millennium for the HeadHunters. To celebrate the 
20th anniversary of Pickin' On Nashville, the band released a fiery 
live album from 1990. It settled into a robust touring scheduled 
booked by the Bobby Roberts Co., took its management in -house 
and, though it continuously wrote, didn't feel compelled to release 
a new album -until now. 

Dixie Lullabies is the first album of new material from the band 
since 2003. The HeadHunters were spurred into recording not 
only by musical compatriots, but also by longtime friend and fel- 

low Kentuckian Ben Ewing, GM of Red Dirt Music, a subsidiary 
of Progression Music. Richard Young describes Ewing as "an 

entrepreneur, smart -ass, great guy. We need somebody like him. 
He's successful, and we're not, in business. We're musicians." 

Some tour dates with Jamey Johnson initiated conversations 
with Johnson bandleader Wayd Battle, who was up for recording 
at the Practice House. During 11 cold winter days, the band cut 
Dixie Lullabies at full power with Battle as engineer. "Wayd didn't 
have no headphones, so when he'd open the door and say, 'Go,' 
we'd knock him in the floor," Richard Young says. 

The 14 songs on Dixie Lullabies bottle undistilled HeadHunt- 
ers: from the backwoods boogie of the title cut, to the Rolling 
Stones -esque "Tumblin' Roses," to the loping first single "Great 
Acoustics" and hard -charging "Just Believe." When the band 
debuted several of the songs at a packed August showcase at 

3rd and Lindsley in Nashville -its first date in the city in five 

years -Nashville music writer Holly Gleason wrote, "Twenty 
years after being the biggest thing there was, it appears the 
Kentucky HeadHunters are on the verge of being what they 
were meant to be: a slamming rock -roots band that fears no 
corner at any speed." 

Whatever Dixie Lullabies is, the album owes its life to the Prac- 

tice House. "This house is the reason we're doing this," Rich- 

ard Young says. "Every record we've made, that's what we were 
supposed to be doing at the time. This has got us back to being 
a roots band. We're not chasing our tail anymore for anybody." 

"This house." Though its walls are now adorned with posters, 
photos and clippings documenting a lifelong search, the Practice 
House is essentially the same as it was when Itchy Brother first 
rattled its foundations. Roadrunner Records VP of A &R Ron 
Burman visited the house to see Roadrunner band Black Stone 
Cherry (see story, right) and was blown away. "That house is the 
real deal," Burman says. "All kinds of juju going on 

And going on. 

Pride of the Practice House (from left): Black 
Stone Cherry's JOHN FRED YOUNG, the Kentucky 

HeadHunters' FRED YOUNG, BSC's BEN WELLS 
and CHRIS ROBERTSON, the HeadHunters' 

RICHARD YOUNG and DOUG PHELPS, BSC's JON 
LAWHON and the HeadHunters' GREG MARTIN; 

inset: Itchy Brother's Martin, ANTHONY KENNEY, 
Richard and Fred Young (from left). 
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PRACTICE 
HOUSE 2.0 
INSPIRED BY THE 
HEADHUNTERS, 
BLACK STONE CHERRY 
MINE A'70s VIBE 

The odds of one band of note emerging from the back- 
woods of Kentucky would seem long, at best. But Met- 

calfe County, Ky., has produced four of them: Itchy 
Brother, which then reincarnated into the Kentucky 
HeadHunters; bluegrass trailblazer New Grass Revival; 

and, most recently, the hard -rocking Black Stone Cherry 

on Roadrunner Records (Billboard, Oct.15). 

Black Stone Cherry comprises Chris Robertson (vo- 
cals /guitar), Ben Wells (lead guitar), Jon Lawhon (bass) 

and John Fred Young (drums), the latter being the son 

and nephew of the HeadHunters' Richard and Fred 
Young, respectively. Just as '70s -era kids gravitated to 
the Practice House to hear Itchy Brother, late -'90s Ken- 

tucky headbangers found their way to James Howard 
Young Road to check out the developing Black Stone 

Cherry. Many of those BSC kids were the spawn of those 

who threw down at the Practice House a generation ear- 

lier. "Richard would come down here and say, 'My God, 

it's like the '70s all over again, "' Wells says. 

Rather than boots too big to fill, the members of BSC 

found inspiration and a road map -illustrated with pot- 
holes -from the HeadHunters saga. "We learned so 

much from the whole story of what happened with the 

HeadHunters," Robertson says. "Me growing up being 
best friends with John Fred for the last 21 years, I was 

there firsthand for everything. I watched it all rise and 

unfold and then come back again. Just witnessing that, 
and having people like Richard and Fred around, having 

their knowledge of the business and of music, and them 
turning us on to certain stuff, has definitely been a huge 

advantage for us." 

For their part, the Young brothers encouraged the 
young rockers to make use of the Practice House. "For 
the first six months, my Dad and Fred were, for all prac- 

tical purposes, saying, 'You guys go on over there and 

hang out. Y'all don't get too drunk, "' John Fred Young 

says. "They actually used us going to the practice house 

as an advantage to themselves, to have the house 
cleaned up and taken care of." 

With only the HeadHunters' Young brothers living in 

the area, the house needed attention -and music. "The 
first time we came back from touring there were vines 
growing up through the floor," Robertson says. John 
Fred Young adds, "The worst thing to do for a car is 

leave it sitting." 
Jamming at the Practice House was inspirational, 

if not intimidating, for BSC. "You look on the wall and 

you see Eric Clapton and John Lennon and Son House, 

then Itchy Brother, the HeadHunters -and now Black 
Stone Cherry," Robertson says. "You have to be good 
for people to put you on a wall, and now we have awards 

of our own hanging up down here, so it's like, 'OK, we're 
working on it. "' 

Richard Young says watching the birth and then 
growth of BSC "fired our butts up," inspiring the Head - 

Hunters to write and record a new record. And while 
BSC shared bills with the HeadHunters in the past (even 

if its much harder, more aggressive style wasn't always 

the best fit), now there's talk of the HeadHunters play- 
ing some dates in support of BSC in Europe. "We've got 
to convince the promoters over there," Richard Young 

says. "We can hang with them. We just can't do it three 
or four nights in a row." -RW 
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SPECIAL FEATURE 

A Night For Latin's 
Hottest Genre 

BILLBOARD AND TELEMUNDO TEAM TO PRESENT 
HONORS IN REGIONAL MEXICAN MUSIC 
BY LEILA COBO 

Welcome to the inaugural Pre - 
mios Billboard de la Musica 
Mexicana- Billboard's first 
Mexican Music Awards. 

For the past 25 years, Billboard has estab- 
lished itself as the arbiter of Latin music pop- 
ularity in the United States and the primary 
source of news about the Latin music industry. 
We pride ourselves not only on our charts, cover- 

age, conferences and award shows, but also on 
recognizing the trends that define Latin music. 
Simply put, no other brand is as dedicated and 
passionate about Latin music as Billboard. 

We're pleased to once again be at the fore- 
front of the business by teaming with media 
partner Telemundo to launch the first music 
awards dedicated exclusively to the top -selling 
genre of Latin music in the United States: re- 
gional Mexican. 

The show, staged at Los Angeles' Orpheum 
Theater on Oct. 20 and presented by State Farm, 
will be broadcast by Telemundo on Oct. 27. 

This marks the first time a major network is 

airing a Mexican music awards show produced 
in this country. It is our way of acknowledging 
the importance of a genre so vast and rich that 
it merits its own space. 

Equally important, Premios Billboard de 
la Musica Mexicana will honor achievements 
based -as always -exclusively on the Billboard 
music charts, underscoring a commitment to 

veracity and transparency. 
"We are extremely excited about this new 

show," says Joshua Mintz, senior executive VP 

of Telemundo Entertainment, which is produc- 
ing and airing the show as part of its extended 
partnership with Billboard (which also includes 
the Billboard Latin Music Awards each spring). 

"The diversity of the genre is so rich that it 
appeals beyond Mexicans to all Hispanics who 
love everything from Mexican pop all the way 

to regional Mexican, regardless of their country 
of origin," Mintz adds. 

Somos Production, owned by Luis Villanueva 
and Mary Black, a multiple Emmy Award win- 
ner who for many years produced Premios lo 

State Farm 
presenta 

DE LA MUSICA 
MEXICANA 

Nuestro, will be the executive producer. 
Viewers will see a star -studded bill of per- 

formers, including diva Jenni Rivera, leading 
finalists Gerardo Ortiz and Larry Hernandez, 
Julion Alvarez y Su Norteño Banda and iconic 
group Intocable. 

Also scheduled to perform are Grupo Montez 
de Durango, Banda los Recoditos, Los Horosco- 
pos de Durango, Shaila Durcal, Los Tucanes 
de Tijuana and Paquita la del Barrio, as well 
as up- and -comers Tribal Monterrey, El Bebeto, 
America Sierra and Voz de Mando. 

Iconic ensemble: 
INTOCABLE will be 

among the performers 
at this debut event. 

It's an auspicious beginning for a first -time 
awards show, Mintz says. "I envision it grow- 

ing to be the same or bigger than the Billboard 
Latin Music Awards in five years or less," he 
says. "This is our first show so we're starting 
small, so we can grow." 

As with the Billboard Latin Music Awards, 
categories are based on sales data provided by 

Nielsen SoundScan and radio airplay monitored 
by Nielsen BDS. 

But the eligibility period (Aug. 28, 2010 -Aug. 

20, 2011) is unique to these awards and is one 
of the reasons finalists and eventual winners 
may differ from honorees at the Billboard Iati n 

Music Awards. 
Further, because these awards are dedicated 

solely to regional Mexican music, finalists and 
winners are determined by performance solely 

on the regional Mexican charts. 
There will be 32 awards given out at Premios 

Billboard de la Musica Mexicana, including hon- 
ors for top publisher, publishing corporation, 
producer, songwriter, album and airplay im- 
print of the year, and album and airplay label 
of the year. 

Awards will be given to the top artists and 
songs overall in regional Mexican music, and 
in each of four subgenres: ranchera /mariachi, 
norteño, banda and duranguense /grupero. 

Also, for the first time in the history of the 
Billboard awards on Telemundo, digital track 
sales were factored into the formula determin- 
ing the finalists for the top artists and top 
songs categories. 

THREE SPECIAL 

ACCOLADES 
Los Tucanes de Tijuana, 
Paquita la del Barrio, Jenni 
Rivera earn inaugural awards 
BY LEILA COBO 

In addition to the awards based on chart 
achievements, three special honors for ex- 

ceptional achievements will be presented at 

Premios Billboard de la Musica Mexicana, as 

chosen by Billboard's editors and Telemundo. 

LEGADO MUSICAL 
(THE LEGACY AWARD) 
Formed in 1987 in the Mexican border city 
of Tijuana, sextet Los Tucanes de Tijuana, 

headed by lead singer /songwriter Mario 
Quintero, have chronicled more than 20 

years of border history in a stream of love 

songs, cumbias and fearless corridos that 
steadily charted on Billboard's tallies. The act 

has recorded 31 studio albums, placing six No. 

is on Top Latin Albums and 49 tracks on Bill- 

board's radio charts. The band has received 

30 gold and 27 platinum certifications from 

the RIAA. Los Tucanes have redefined the 

scope of the traditional norteño corrido, tak- 

ing the music to film and TV way beyond the 

realm of traditional Mexican music. 

The group is this year's recipient of 
the first Legacy Award, recognizing the 
band's long and rich trajectory and its in- 

fluence on the genre and its artists. 

LA VOZ (THE VOICE AWARD) 
An icon of Mexican song, Paquita la del Barrio 

(Paquita From the Hood) -born Francisca Vi- 

veros Barradas -is synonymous with feminist 

strength. She has more than 25 albums to her 

name, both mainstream and Latin Grammy 

nominations and a string of hits on Billboard's 

charts. More important, she's an iconoclast 
with a powerful voice, a singular repertoire 

and a unique, recognizable presence. 

Paquita la del Barrio is the recipient of Bill- 

board's inaugural La Voz (The Voice) award, 

given to an artist with a distinctive persona, 

on- and offstage. 

EL PREMIO DE LA ESTRELLA 
(THE STAR AWARD) 
A finalist in four categories, Jenni Rivera 
will be honored by the Telemundo Net- 
work with El Premio de la Estrella. Rivera, 

one of the most successful female artists in 

the regional Mexican realm, is recognized 
as an icon for women through her accom- 
plishments as an entrepreneur, producer, 
TV star and social activist. 

A star and activist: 
JENNI RIVERA 
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ON TOP OF THE WORLD 
Latin labels, publishers get nods for top -selling 
singles, albums 
BY JUSTINO ÁGUILA 

They're labels and publishing companies at 
the top of their game with projects that have 
kept them competitive and at the forefront of 
the Latin music business. 

At the Billboard Mexican Music Awards, 
four labels are finalists for albums record label 
of the year and four have nods for airplay re- 
cord label of the year. 
Four publishers that have had a strong market 
presence also are finalists for the awards: Arpa 
Music (BMI), Del Records /Sony Music Latin 
(BMI), Ferca Publishing (BMI) and Marcha 
Musical (ASCAP). 

The albums record label finalists, eligible 
for albums released between Aug. 28, 2010, 
and Aug. 20, 2011, are Dasmi Music, Eagle 
Music, Sony Music Latin and Universal Music 
Latin Entertainment. 

UMLE's impressive reach into the U.S. 
market includes a roster of recording artists 
who have spent considerable time charting 
throughout the eligibility year. Some of these 
acts and their projects include Larry Hernan- 
dez for 20 Super Exitos: La Historia de los Exitos, 

Espinoza Paz for Del Rancho Para el Mundo, 
Marco Antonio Solís for Mas de Marco Anto- 
nio Solís and Jenni Rivera for La Gran Señora. 

Sony Music Latin has also enjoyed a strong 
year, especially with the success of regional 
Mexican singer Gerardo Ortiz, who was dis- 
covered on YouTube by Del Records execu- 
tives. As a leading finalist, Ortiz released two 
albums during the eligibility period: Ni Hoy 
Ni Mañana and Moriry Existir: En Vivo. Other 
Sony finalists include ranchera legend Vicente 
Fernandez for El Hombre Que Mas Te Amo, 
Jorge Santacruz y Su Grupo Quin for La Su- 

premacia and Los Cuates de Sinaloa's Tocando 
With the Mafia. 

Rounding out the albums record label fi- 

nalists are Eagle Music with Los Inquietos 
del Norte's Vamos A Darle Con Todo: Colec- 
cion de Corridos and Las Puertas del Infierno 
and Dasmi Music with Intocable's 2011. 

As finalists for airplay record label of the 
year, ASL, Disa, Fonovisa and Sony Music 
Latin have shown strength in the genre with 
a roster of acts that have consistently gained 
airplay in a tough market. 

ASL is a strong finalist with popular of- 
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ferings like "Increible" by Banda Sinaloense 
MS de Sergio Lizarraga, "Gracias A Dios" by 
Violento, "No Lo Intentes" by Julion Alvarez y 

Su Norteño Banda and "El Culpable" and "Al 

Diablo Lo Nuestro" by Espinoza Paz. 
Disa maintains a significant share of air- 

play with "Me Encantaria" by Fidel Rueda, "Mi 
Necesidad" by Grupo Montez de Durango, "No 
Me Digas" by El Chapo de Sinaloa and "Bor- 

racho y Loco" by Los Huracanes del Norte, 
among others. 

Fonovisa has held its airplay presence with 
artists and singles that include Roberto Tapia's 
"Me Duele," Larry Hemandez's "Arrastrando Las 

Patas," Los Rieleros del Norte's "Ni el Diablo Te 

Va A Querer" and Joan Sebastian s "El Padrino." 
Sony Music Latin shines with such singles 

as "El Trokero Lokochon" by Ortiz, "Te Amo 
y Te Amo" by La Adictiva Banda San Jose de 
Mesillas and "El Hombre Que Mas Te Amo" 
by Vicente Fernandez. 

The airplay imprint of the year finalists 
are Disa, Fonovisa, Mendieta and Sony Music 
Latin. The albums imprint finalists are Del, 
Disa, Fonovisa and Sony Music Latin. 

Among the publisher finalists, Arpa Music 
has had a steady string of regional Mexican hits 
including "Al Diablo Lo Nuestro" by Espinoza 
Paz, "La Escuelita" by Banda los Recoditos and 
"Donde Estas Presumida" by Chuy Lizarraga 
y Su Banda Tierra Sinaloense. 

Del Records /Sony Music Latin achieved its 
success with releases from singer /songwriter 
Gerardo Ortiz, including the singles "El Trokero 
Lokochon," "La Ultima Sombra" and "Cara A 

la Muerte (Live)." The publisher also saw chart 
action from Jorge Santa Cruz y Su Grupo Quin 
with the single "Ella Es Mi Mujer." 

Ferca Publishing is a finalist for such sin- 
gles as "Niña de Mi Corazon" and "Cuanto 
Me Cuesta" (both Disa /Ferca) by La Arrolla- 
dora Banda el Limon, as well as Los Horosco- 
pos de Durango's "No Me Dejes Con Las 
Ganas" (Disa /ASL). 

Marcha Musical Corp. has had a produc- 
tive year with a number of offerings including 
"Como Olvidar" (Disa /ASL) by Lupillo Rivera 
& Rigo Marroquin and two hits, "La Maria" 
and "No Lo Intentes" (both Disa /ASL) from 
Julion Alvarez y Su Norteño Banda. 

4" 41411144 INM 

WORDS AND MUSIC 
Songwriting finalists compete for honors 
BY JUSTINO ÁGUILA 

Four accomplished composers will compete for the honor of songwriter of 
the year at the Billboard Mexican Music Awards. Each finalist also has enjoyed 
success as a performer. 

BENNY CAMACHO 
Recent chart achievement: In March, Benny 
Camacho's "Me Encantaria" (Disa) spent 
nine weeks at No. 1 on Billboard's Regional 
Mexican Airplay chart. 

HORACIO PALENCIA CISNEROS 
Recent chart achievement: Horacio Palencia 
Cisneros' songs include "No Me Dejes con 
las Ganas," recorded by Los Horoscopos de 
Durango. The song peaked at No. 5 in July 
on the Regional Mexican airplay chart. 

ESPINOZA PAZ 
Recent chart achievement: Espinoza Paz 
has been a staple on Regional Mexican Al- 

bums with such releases as Yo No Canto, 
Pero to Intentamos and Del Rancho Para el 
Mundo. He's up for nine awards including 
artist, male artist and songs artist of the year. 

GERARDO ORTIZ 
Recent chart achievement: Gerardo Ortiz, 
also known as "the King of Corridos," is a final- 
ist for his compositions on his albums Morir y 
Existir: En Vivo and Ni Hoy Ni Mañana (both 
on Del Records /Sony Music Latin). Morir y 
Existir debuted on Regional Mexican Albums 
at No. 1 in April. Ortiz debuted on Top Latin 
Albums in June 2010 with Ni Hoy Ni Mañana. 
He's a finalist in 10 categories offering what he 

calls "progressive" corridos. 
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Chart-topping, 
frontman: JULION 

ALVAREZ 

HITMAKING PRODUCERS 
Finalists craft the chart -topping sounds and songs 
BY JUSTINO ÁGUILA 

Here are the finalists for producer of the year at the Billboard Mexican 
Music Awards: 

JULION ALVAREZ 
Recent chart achievement: Fronting the 
Julion Alvarez y Su Norteño Banda, this 
singer /songwriter /producer's album Ni Lo 
Intentes (Disa /ASL) peaked at No. 1 last De- 
cember on Billboard's Regional Mexican Air- 
play chart. His song "Olvidame" (Fonovisa) 
entered Regional Mexican Digital Songs at 
No. 5 in April, then reached No.1 four months 
later and held the top spot for several weeks. 
On Regional Mexican Airplay, the same song 
peaked at No. 2 on Sept. 3. 

ESPINOZA PAZ 
Recent chart achievement: Espinoza Paz's 
single "Al Diablo Lo Nuestro" (Disa /ASL), 
which he produced, peaked at No. 2 on Oct. 
23, 2010, in its 20th week on Regional Mexi- 
can Airplay. Paz's "El Culpable" peaked at No. 

2 in May on the same chart. The multitalented 

performer is up for nine awards including art- 
ist, male artist and songs artist of the year. 

LARRY HERNANDEZ 
Recent chart achievement: Larry Hernan- 
dez's self -produced single "El Ardido" 
(Mendieta /Fonovisa) peaked at No. 3 on Re- 
gional Mexican Airplay on June 18. "Arrast- 
rando Las Patas" peaked at No. 2 in January. 

FERNANDO CAMACHO TIRADO 
Recent chart achievement: Fernando Ca- 
macho Tirado's production helped La Ar- 
rolladora Banda el Limon's single "Nina de 
Mi Corazon" (Disa) spend 10 weeks atop Re- 
gional Mexican Airplay. Another production, 
"Incredible" (Disa /ASL), recorded by Banda 
Sinaloense MS de Sergio Lizarraga, peaked at 
No. 5 in March. The latter group's "Me Toca A 
Mi" peaked at No.11 in August. 
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NEWCOMERS AND VETERANS 

ARE AMONG FINALISTS 
Ortiz tops ranks of contenders with nods in 10 categories 
BY JUSTINO ÁGUILA 

Here's a look at the leading artist fi- 
nalists for Premios Billboard de la Mu- 
sica Mexicana, which Telemundo will 
broadcast Oct. 27. For a complete list 
of finalists, go to billboard.com /mma. 

GERARDO ORTIZ 
Regional Mexican crooner Gerardo Ortiz (Del 
Records /Sony) has been performing since he 
was a child. The singer /songwriter debuted on 
Billboard's Top Latin Albums chart in July 2010, 
but since then has continued to chart steadily in 
regional Mexican. After making his first national 
impact on YouTube, the Pasadena, Calif. -born 
entertainer keeps his fans updated through 
Facebook and Twitter. With a style described as 
"progressive" corridos, Ortiz is a finalist in 10 

categories, including artist, new artist, album 
and download artist of the year. He's competing 
against himself as a double finalist for norteño 
album of the year for Morir y Existir and Ni Hoy 
Ni Mariana. 

LARRY HERNANDEZ 
Leading contender Larry Hernandez (Mendieta/ 
Fonovisa) continues to shine as one of Latin's 
most popular singers. Known for his roman- 
tic banda -style compositions and narcocorri- 
dos, Hernandez has also received accolades as 
a songwriter in regional Mexican. He's up for 
nine awards including artist, male artist and 
songs artist ofthe year. Hernandez is also a pro- 
ducer. "El Ardido" peaked at No. 3 in June and 
"Arrastrando las Patas" reached No. 2 in January 
on Billboard's Regional Mexican Airplay chart. 

ESPINOZA PAZ 
Currently a coach on the Mexican version of 
TV singing competition "The Voice," Espinoza 
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Paz has become a fixture in regional Mexican 
as a singer, songwriter and producer. He has 
charmed audiences with his emotionally rich 
romantic ballads that have appeared on the Re- 

gional Mexican Albums chart on such CDs as 
Yo No Canto, Pero Lo Intentamos and Del Ran- 
cho Para el Mundo. The triple- threat is up for 
nine awards including artist, male artist and 
songs artist of the year. Paz embraces the digital 
age through his Twitter account, which counts 
70,000 -plus followers. 

JULION ALVAREZ Y SU NORTEÑO 
BANDA 
A leading duo /group finalist, Julion Alvarez y Su 
Norteño Banda are up for eight awards includ- 
ing new artist, duo /group artist, song, songs 
artist, airplay artist, banda song and banda art- 
ist of the year. Alvarez, who's also a finalist for 
producer of the year, has a successful career as 
a songwriter. His song "Ni Lo Intentes" reached 
No. i on Regional Mexican Songs and No. 3 on 
Hot Latin Songs. 

LA ARROLLADORA BANDA EL 
LIMON 
La Arrolladora Banda el Limon is competing in 
six categories: duo /group artist, song (for "Niña 
de Mi Corazon "), songs artist, airplay artist, 
banda song and banda artist of the year. "Niña 
de Mi Corazon" stayed at No. 1 for 10 weeks on 
the Regional Mexican Airplay chart. 

INTOCABLE 
Veteran act Intocable is up for five awards: artist, 
duo /group artist, norteño song, norteño album 
and norteño artist ofthe year. The Zapata, Texas - 
based Tejano /norteño group in March released 
Intocable 2011 on its own label, Good Eye Music. 

The CD debuted at No. 2 on Top Latin Albums 
thanks to deals with key retailers including 
Walmart, which placed the set in endcaps and 
pallets and hosted the band for in -store appear- 
ances. The act left EMI last year, then released 
covers collection Classic through Sony Music 
Latin. It went on to win a 2011 Grammy Award 
for best norteño album, but the band decided to 
stay indie and not sign with a major. 

VOZ DE MANDO 
Los Angeles -based group Voz de Mando received 
four nods including new artist, norteño song 
(for "Mente en Blanco ") and norteño artist of 
the year. Founded in 2009, the band is a finalist 
along with heavyweights Jenni Rivera, El Trono 
de Mexico and the long -disbanded Los Bukis. Voz 

de Mando signed with Univision Music Group's 
Disa Records after it released two albums on the 
group's own label, Gaxiola Discos, in 2009: Le- 

vantando la Voz and 12 Impactos de Alto Calibre. 
The band's Disa debut, Con la Nueva Federacion, 
came out in 2010; its most recent CD is Con la 
Mente en Blanco. 

JENNI RIVERA 
Jenni Rivera has had one of the best years of her 
career. In August, she renewed her recording 
contract with Universal Music Latin Entertain- 
ment /Fonovisa. In September, she became the 
first female regional Mexican singer to perform 
at the Staples Center in Los Angeles. The banda 
diva has sold more than 1 million albums in the 
United States, according to Nielsen SoundScan. 
Her most recent studio set, La Gran Señora, 
reached No. 2 on Top Latin Albums, where to 
date she's earned five top 10s. Rivera is a final- 
ist in four categories: female artist, ranchero/ 
mariachi album, ranchero /mariachi artist and 
mariachi song of the year. 

EL TRONO DE MEXICO 
El Trono de Mexico is a finalist in four catego- 
ries: duo /group artist, duranguense /grupero 
song (twice, for "La Ciudad del Olvido" and "Te 

Recordare "), duranguense /grupero album (Sigo 

Estando Contigo) and duranguense /grupero art- 

ist of the year. A crowd favorite, the band has had 
a prolific year and continues to entertain with a 

steady touring schedule. 

LOS BUKIS 
Los Bukis disbanded in 1995, but their music 
continues to have broad appeal and relentless 
reach in regional Mexican today. The group, led 
by prolific singer /songwriter Marco Antonio 
Solis, is up for four awards: album (35 Aniversa- 
rio), albums artist, duranguense /grupero album 
and duranguense / grupero artist of the year. (All 

of their nominated releases are compilations.) 

BANDA EL RECODO 
Banda el Recodo is a finalist in three categories: 
digital download artist, banda song ( "Dime Que 
Me Quieres") and banda artist of the year. The 
group (officially known as Banda Sinaloense el 
Recodo de Don Cruz Lizarraga) was founded in 
the 1950s and has since been under the direction 
of the Lizarraga family. One of Mexico's most 
popular banda -style groups, Banda el Recodo 
has had a strong and successful recording and 
touring career that features its signature brass 
instruments in songs that have received mul- 
tiple accolades. 

PEDRO FERNANDEZ 
Pedro Fernandez is a contender in three catego- 
ries based on the chart success ofhis album Am- 
arte Ala Antigua and its title track. He's a finalist 
for ranchero /mariachi song, ranchero /mariachi 
album and ranchero /mariachi artist of the year. 
His album spent seven weeks atop Regional 
Mexican Albums. Fernandez first gained fame 
as a child singing the theme to the film "La Niña 
de la Mochila Azul," in which he also appeared. 

JOAN SEBASTIAN 
Singer /songwriter Joan Sebastian is up for three 
awards -ranchero / mariachi song ( "El Padrino"), 
ranchero / mariachi album (Los Huevos Rancheros) 

and ranchero /mariachi artist of the year- along- 
side such artists as Pedro Fernandez, Vicente 
Fernandez and Jenni Rivera. He has composed 
hundreds of songs during a career that began in 
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the 1970s, and his music stretches from pop to 
ranchera to grupero. 

GRUPO MONTEZ DE DURANGO 
Grupo Montez de Durango is nominated in 
three categories: vocal event song (for "El Punto 
Final," recorded by Conjunto Atardecer featuring 
Grupo Montez de Durango), duranguense/gru - 
pero song ( "Mi Necesidad ") and duranguense/ 
grupero artist of the year. The Chicago -based 
band was founded by Jose Luis Terrazas, who was 
born in Durango, Mexico, but grew up in Chi- 
cago, where he participated in his high school's 
marching band. "Mi Necesidad" peaked at No. 

5 on Regional Mexican Airplay. 

LOS TITANES DE DURANGO 
Los Titanes de Durango are up for awards in the 
duranguense /grupero song ( "El Enamorado"), 
duranguense /grupero album (15 Exitos) and 
duranguense /grupero artist categories. Accor- 

dionist and singer /songwriter Sergio Sanchez 
Ayon leads the group in a sound that meshes 
banda, norteño and duranguense. The band, 
from Sinaloa, Mexico, has held a steady pace 
with regional Mexican fans throughout its na- 
tive country and the United States. 

SELENA 
The late Selena continues to inspire new gen- 
erations with her music. As a child she learned 
to sing with her siblings, and a star was born. 
She's a finalist in two categories: female artist 
and digital download artist of the year. She's had 

Spanish songstress: 
SHAILA DURCAL 

several songs chart on Regional Mexican Digital 
during the eligibility period including `Como la 
Flor" (No. 2), "Sidi Bidi Born Born" (No. 1) and 
"El Chico del Apartamento 512" (No. 5). Her 
posthumous album, La Leyenda, peaked at No. 

4 on Regional Mexican Albums. 

FIDEL RUEDA 
Fidel Rueda is a finalist in two categories -song 
and banda song ofthe year -for "Me Encantaria," 
a nine -week No. 1 on Regional Mexican Airplay. 
The Sinaloa, Mexico -born singer learned to play 

the accordion as a child and later began to sing. 
In 2007 he released his first solo album, Paz en 
Este Amor. 

MARCO ANTONIO SOLÍS 
Marco Antonio Solís has made a career out of 
singing some of the most memorable songs 
that he's written. Popular among his peers, the 
singer /songwriter is a finalist for duranguense/ 
grupero album ofthe year (Mas de Marco Antonio 
Solis). He has sold millions of albums in a career 
that began in the 1970s as lead singer of fellow 

nominee Los Bukis. Also a prolific producer, Solís 

has worked with some of the biggest entertain- 
ers in the industry. Last year he received a star 
on the Hollywood Walk of Fame for his musi- 
cal contributions. During the eligibility period, 
his album was No. 1 for two weeks on Regional 
Mexican Albums. 

SHAILA DURCAL 
Madrid -born Shaila Durcal is nominated for 
female artist of the year along with Indira Mon - 
tes, Jenni Rivera and the late Selena. The singer, 
whose mother is the late Rocio Durcal, grew up 
knowing from an early age that she wanted a 
career in entertainment. After studying music, 
she's gained a loyal following in regional Mexi- 

can with such ranchera tracks as "Convenceme," 
which was also recorded as a banda -style ballad 
that went to No. 26 on Regional Mexican Airplay. 

ROBERTO TAPIA 
Roberto Tapia brings a unique perspective to 
regional Mexican. He's known for meshing tra- 
ditional Mexican music with hip -hop and elec- 

tronica. As a teen he mastered the clarinet, then 
began performing. In 2001, at age 17, he made 
his professional debut in Tijuana, Mexico. The 
performance motivated him to start his own 
band and a career was born. Well-known for writ- 
ing music, Tapia's songs have been performed 
by acts like Larry Hernandez ( "Arrastrando las 
Patas"), Los Rieleros del Norte ( "Ni el Diablo Te 

Va A Querer") and Joan Sebastian ( "El Padrino"). 
Tapia is a finalist for new artist of the year. 
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RETURN OF FOREVER 
Lalah Hathaway taps 

her roots 

CHRISTIAN 

34" 

MASSIVE ATTACK 
M83 delivers 
double LP 

BY DEBORAH EVANS PRICE 

35 

BLUES BROTHER 
Everlast returns with 

political set 
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GOING DELUXE 
VaShawn Mitchell's 

"Triumphant" reissue 

Gotta Have Faith 
Casting Crowns' unorthodox, church -based 
approach promises to propel its new album 
to the top of the charts 

Sometimes it really is hip to be square. 
Casting Crowns frontman Mark Hall 
will readily admit his seven -piece band 

of church workers isn't the coolest bunch on the 
road. But, with the group topping Billboard's year- 
end charts for four consecutive years, there's no 
denying its appeal. 

Casting Crowns' last studio album, 2009's Until 

the Whole World Hears, spent 18 weeks at No. 1 on 
the Top Christian Albums chart and debuted at 
No. 4 on the Billboard 200. The 
band's new Beach Street /Re- 
union set, Come to the Well, due 
Oct. 18, is also poised to make a 

strong entry. Lead single "Cou- 
rageous" is No. 3 on Christian 
Songs, and it's featured in the 
Sherwood Pictures film of the 
same name, which opened 
at No. 4 at the box office last 
weekend. The album launch 
is also buoyed by Crowns' cur- 
rent arena tour and Hall's new 
book, "The Well: Why Are So 
Many Still Thirsty ?" 

"I don't think we'd have 
the songs that we write if we 
weren't in the church," Hall 
says. "Every song is about 
something that's going on 
right now, something that I'm 
teaching. It keeps you fresh." 

Hall is the youth pastor 
at Eagles Landing Baptist 
Church in Atlanta, and fel- 
low band members Megan 
Garrett, Melodee DeVevo, Hector Cervantes, 
Chris Huffman, Juan DeVevo and Brian Scoggin 
all serve at their respective churches. Although 
they've kept their day jobs and schedule record- 
ing and touring around their church work, none 
of it has hampered the band's success. According 
to Nielsen SoundScan, the act's 2003 self -titled 
debut has sold 1.8 million units, while its second 
album, 2005's Lifesong, has moved 1.3 million. 
The Altar and the Door (2007) has sold 1.2 mil- 
lion and spent 13 weeks at No. 1 on Top Chris- 

tian Albums, and Until the Whole World Hears 
has sold 913,000. 

The band's 2008 Christmas album, Peace on 

Earth, topped the chart for seven weeks, and Cast- 

ing Crowns has released four live albums that all 
debuted in the top 20 on the Christian chart. On 
top of all that, the band has had nine No. i songs, 
including "The Voice of Truth" (13 weeks at No. 
1) and "East to West" (12 weeks). 

Generally, Christian acts with platinum -selling 
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RED ALERT 
Hunter Hayes is ready 

to stir up a storm 

is against, but they're really not sure what the 
church is for. Sometimes it takes someone from 
within the church to stand up in love and speak 
truth to the church. I've always felt that's our job 

with Casting Crowns: not [to] throw rocks at the 
church, but to stand up within the church and 
point out some things." 

"Jesus, Friend of Sinners," a pivotal track on 
the new album, urges the church to demonstrate 
compassion. "Let's let the world know that we 
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Casting Crowns' Garrett sings lead on the 
poignant "Just Another Birthday," inspired by 
a conversation with a girl in Hall's youth group. 
"She turned 16 and her father wasn't coming," 
says Hall, who's been a youth pastor for 18 years. 
"She was trying to reassure me and herself that 
she was going to be OK, but I could tell that she 
wasn't. All she wanted was for him to be there. 
Watching this girl long for a father's love broke 
my heart." 

Casting Crowns is promoting Come to the Well 

on a 40 -city tour, which kicked off Sept. 22 and 
has already sold out six of its first 10 tour dates, 
including Phoenix and El Paso, Texas. On Oct. 
19, the band returns to Eagles Landing Baptist 
Church for an album -release party, which will 
stream live on HearItFirst.com. 

Reunion Records parent company Provident 
Music Group is using Hall's book and the "Cou- 

rageous" movie to promote 
the new album. "Our film 
division, Provident Films, 
has been a great partner in 
plugging Casting Crowns 
into its efforts marketing the 
'Courageous' movie [with] ad- 
vertising, Facebook and Twit- 

ter messaging to its own on- 
line community," Provident 
Label Group VP of market- 
ing Brian Dishon says. "For 
[Hall's] book, we partnered 
with Zondervan Publishing. 
We have an ad in the back of 
Mark's book; they have an in- 
sert in our CD." 

Dishon credits the band's 
"clearly defined vision, Mark's 
teaching ability and a dedi- 
cated focus on the church" for 
the act's success. "[The band 
is] a family- oriented minis- 
try," he adds, "meaning it's 
not just for moms and dads 
or the teens -they package 

themselves for the whole family." 
But Hall says his father sees the group's 

simple, direct approach as its calling card. 
"Dad said, 'You guys just keep it plain and put 
it right down there on the bottom shelf where 
everybody can reach it, "' Hall says. "We don't 
speak as though we have it all together. We're 
the ones who have messed up Christian life, 
and somehow God hasn't given up on us. It 
just gives us hope. That's what I think these 
songs offer: hope for everybody." 

ÌIINilllll 

(Much more than) the 
church band: CASTING 
CROWNS 

success have been bolstered by songs that crossed 
over to mainstream radio, such as Jars of Clay's 
"Flood" and MercyMe's "I Can Only Imagine." 
But Casting Crowns has never chased commer- 
cial acceptance, instead targeting the church with 
its music -and sometimes even chastising fel- 

low believers. 
"The church has painted a confusing picture 

of Jesus," Hall says. "The church has painted an 
angry picture of him, a judgmental picture of 
him. The world is quite aware of what the church 

don't have it all together and that God loves us 
anyway," Hall says. "If they can see that God loves 
us despite all of our weaknesses, then they would 
understand that God loves them too." 

Come to the Well also features songs focused 
on family. "So Far to Find You" was written for 
Hall's adopted daughter, Hope, while "Angel" 
is a love song Hall penned for Melanie, his wife 
of 21 years, who serves as the band's tour man- 
ager. The Halls travel with their four children 
and home -school them on the road. 
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WORK 
Devil with a cause: De- 
troit native Kid Rock 
announced plans for a 

charity tour, donating to 
worthy endeavors in each 
U.S. city he stops in, ac- 
cording to Nick Stern at 
7 -10 Music PR. Backed 
by a host of Motor City 
supporters (including the 
NBA's Detroit Pistons), 
the tour tips off Nov.16 
at the Fillmore in Silver 
Spring, Md. Booked by 
Rick Roskin at Creative 
Artists Agency, the run fo- 
cuses on smaller theaters 
rather than the stadiums 
of Rock's Born Free tour 
... Buzz buzz: New York's 
annual CMJ Music Mara- 
thon begins Oct. 18, with 
Jersey punk band Titus 
Andronicus headlining 
the night's hot show at 
Brooklyn's Glasslands. 
Jake Rosenthal and Rami 
Haykal booked through 
hometown agency Pop- 
gun, in cooperation with 
tastemaking blog Ste - 
reogum ... Odd couple: 
Along with chillwaver 
Neon Indian, Kreayshawn 
will take her blog -friendly 
brand of hip -hop to col- 
lege campuses across 
North America this fall as 

part of the Noisey College 
Tour. Backed by Dell and 
Intel, it kicks off Oct. 24 
at the University of Iowa 

Lookin' sharp: Brook- 
lyn's How to Dress Well 
(aka Tom Krell) is taking 
his experimental R &B 
overseas in December, 
with dates in Australia, 
New Zealand and Japan. 
He wraps up Dec.12 at 
Tokyo's UNIT club, joining 
indie rock act the Big Pink 
and electro -pop band 
Metronomy on the venue's 
December schedule ... 
Stunna shades: New York 
venue /art foundation 
Angel Orensanz was the 
place to be for indie rock 
fans on Oct. 13 with its Ray 
Ban Raw Sounds show, 
featuring ex- Smiths gu - 

tarist Johnny Marr and his 
band the Healers backed 
by Best Coast, Mona and 
a DJ set from Au Revoir 
Simone ... That same 
night and across town, 
S.O.B.'s showcased the 
Black Girls in Rock & Soul 
tour, featuring Estelle, Lil 
Mama, Bela Dona and 
Rah Digga. The future is 

Los mackediches: 
CHINO Y NACHO 

en- friendly turn has led to mas 0Ve_- 
cts and legions of new fans 

Alot can happen in two years. In 2009, Chino 
y Nacho were on the verge. Already well -es- 

tablished in their native Venezuela, 20 -some- 
things Jesus Alberto Miranda (Chino) and Miguel Igna- 
cio Mendoza (Nacho) had made inroads throughout Latin 
America as an urban / reggaetón act and were dose to sign - 
ing an indie -label deal. But since then, Chino y Nacho have 

become one ofthe most notable -and rapid -Latin artist - 
development stories in recent memory. Now, following the 
Grammy Award-winning success oftheir 2010 major -label 

debut, Mi Niña Bonita, the duo is preparing for the Oct.18 
release of its follow -up, Supremo, bolstered by major spon- 

sorship campaigns and sky -high expectations. 

The turn of fortune stems from the song "Niña Bo- 

nita" (Pretty Girl), an addictive hybrid of pop and me- 
rengue recorded in 2009 and promoted with the group's 

own funding. The track was a hit in Latin America, pav- 

ing the way for the duo to test the waters in the United 
States, where "Niña Bonita" picked up enough airplay 
to land the pair a 360 deal with Machete, the urban im- 

print of Universal Music Latin Entertainment. 
"`Niña Bonita' marked our before and after," manager 

Pablo Villalobos says. 

With Machete's backing, "Niña Bonita" climbed to 
the top of Billboard's Hot Latin Songs chart in 2010, 
became the third -most -downloaded Latin song of the 
year (according to Nielsen SoundScan) and helped Mi 
Niña Bonita nab a Latin Grammy for best urban album. 

"We truly found our sound and our essence as a duo," 
Nacho says of the song. "We have completely different 
musical visions, completely different personalities - 
[but] we really matched with `Niña Bonita.' We found a 

tropical sound that other urban acts didn't have." 

That sound comes to a head on Supremo, a mix of 
pop- friendly merengue, bachata, salsa and a few ballads 
(plus collaborations with Jay Sean and salsa star Luis En- 

rique) -all penned by Chino y Nacho, who are signed as 

writers with Universal Music Publishing Latin America. 
Although the duo started out as a reggaetón act, Chino 
y Nacho's newfound strength lies in their soulful voices, 

their talent for catchy, simple lyrics and a retro charm 
reminiscent of Bruno Mars. It also helps that they sing 
pretty love songs, in the best sense of the term. 

"When we found our sound, we also found a younger 
audience that was tired of negative messages," Nacho 
says. "Many women, especially younger women, were 
looking for romance." 

That romantic allure helped Chico y Nacho land spon- 

sorship deals with three Venezuelan brands -soft drink 
Martin Polar, watch and eyeglasses company Tecnoma- 
rin and Rectex shoes -and two global brands, Coca - 
Cola and AT &T. "Their mix of rhythms plus their youth 
and good looks make them very appealing to segments 
that brands want to reach -especially tweens and the 
18 -34 demo," Universal Music Latino /Machete manag- 
ing director Luis Estrada says. "They're like an urban 
boy band with credibility." 

Chino y Nacho's partnership with AT &T began in 
2010, when the company tapped them to sing "Niña 
Bonita" for a major TV push. This time around, the 
duo stars in AT &T's new Go Phone TV campaign in 
the United States and Puerto Rico, singing an adapted 
version of new single "El Poeta." 

Even broader is the pair's 18 -month deal with Coca - 

Cola: Chino y Nacho are the Latin faces of the company's 
"Esta Noche Seremos Mas" campaign, the Spanish ver- 

sion of its "Can You Feel It Tonight ?" European cam- 
paign. Aimed at every Latin country except Venezuela 
and Brazil, "Esta Noche" includes TV, radio and online 
spots starring Chino y Nacho. The duo will launch the 
campaign in each country with high -profile perfor- 
mances and press events. 

In the digital realm, Chino y Nacho are focused on 
growing their U.S. following. Although the duo boasts 

1.5 million likes on Facebook and nearly 500,000 follow- 
ers on Twitter, the proportion of U.S. fans "is still low 
compared to other countries," Estrada says. 

"The U.S. is not the country that gives us the most 
touring revenue, but for us it's about credibility," man- 
ager Villalobos says. "All the award shows are here, for 
example -and I want to be on every one of them." 

E BY GAIL MITCHELL J 

What Goes 
Around 
With new management 
in place, Lalah Hathaway 
looks back to move forward 
"I wanted to make a record that spoke to the be- 
ginnings of me," Lalah Hathaway says of her sixth 
solo album and second for Stax, Where It All Begins 
(Stax /Concord, Oct.18). "It's a love letter to my par- 
ents and also to the fans who have stayed with me. 
But I also wanted to challenge what people expect to 
hear from me. In fact, this project closely resembles 
my first record [1990's Lalah Hathaway] in terms of 
energy and intent." 

Where It All Begins symbolizes a creative as well 
as career transition for the daughter of R &B /soul 
icon Donny Hathaway. Continuing the creative reju- 
venation sparked by her 2008 Stax debut, Self Por- 
trait-her first top 10 debut (No. 6) on Billboard's Top 
R &B /Hip -Hop Albums chart -Hathaway took a more 
hands -on approach this time out, including recruiting 
such songwriters and producers as longtime friend 
Rahsaan Patterson, Mike City, Andre Harris & Vidal 
Davis, James Fauntleroy and Lee Hutson Jr., whose 
father, R &B songwriter /producer Leroy Hutson, was 

Donny Hathaway's college roommate. On the career 
front, Hathaway also enlisted a new manager: Marcus 

King of Los Angeles -based King Management. 
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The resulting album is a brighter- sounding project 
that not only cements Hathaway's sterling rep as a 

ballad singer but also displays her uptempo versatil- 
ity, as heard on the sassy opener "Strong Woman" 
and bumping first single "If You Want To," currently 
No. 34 on the Adult R &B tally. Offering noteworthy 
nods to her past area revamp of "I'm Coming Back," a 

track from her 1990 debut album and a concert staple, 
and a cover of one of her dad's classics, "You Were 
Meant for Me." 

"Of all of his songs, this fit best with this body of 
work," says Hathaway, who recorded "You Were 
Meant for Me" live with legendary production veter- 
ans Phil Ramone and Al Schmitt. "The opportunity to 

Best kept 
secret: 
LALAH 
HATHAWAY 

record it live made it a beautiful statement." 
But after 20 years and a Grammy Award nomina- 

tion for best female R &B vocal for the 2008 single 
"That Was Then," Hathaway pretty much remains 
a best -kept secret outside her loyal fan base. And 
that's something new manager King is determined 
to change. "Lalah is carrying on her dad's legacy but 
we're focusing on the legacy she's creating for her- 
self," he says. "I really want to see her get more music 
out there, to do more live shows and then move her 
across the board into film and TV as well. People need 
to see and hear more of Lalah; that's been the void." 

Helping to fill that void are appearances on "Late 
Night With Jimmy Fallon" (Oct.14) and Tom Joyner's 
syndicated morning radio show (Oct. 13). A Sound - 
Cloud embedded album listening party went live 
Oct.11. An AOL listening party will go live between 
Oct.17 and 24, and an MSN Music listening party will 
hit during release week. Tapping into Hathaway's 
126,000- strong Facebook page, Stax /Concord will 
launch a Facebook app the week after the album's re- 
lease. A Best Buy exclusive (Oct.18 -22) will give fans 
the opportunity to receive two exclusive tracks and a 

$2 off coupon to buy the album at the retailer. 
The label also plans to capitalize on Hathaway's in- 

ternational appeal. Where It All Begins will be released 
Oct. 18 in the United Kingdom and in December in 

Japan. The singer plans to visit overseas in the new year. 

"I'm just excited about meeting the challenge," 
Hathaway says of her artistic rebirth. "I'm trying to be 
like Adele, Beyoncé and Lil Wayne ... just trying to 
get the message of music out to as many people as 

possible." 



ELECTRONICA BY KERRI MASON 

Double Down 
Electronica wizard M83 gets ready to drop a double 
album -and defy industry expectations along the way 

If popular opinion deems the album dead -a 
victim of the low- commitment, easy -selling 
single -then what of the double album? 

A favorite format of titans like the Beatles, Led 
Zeppelin and Pink Floyd, the double album is 
a declaration of artistic conviction, of creative 
bounty -and of undeniable risk. Pricier for re- 
cord labels to produce and for consumers to buy, 
it's a gamble, especially in today's challenging re- 
tail landscape. 

But as electronic musician M83 and his label, 
Mute, prepare to release the two- volume, 22 -track 
Hurry Up, We're Dreaming on Oct. 18, they don't 
seem worried; they might even be excited. One lis- 

ten shows why: Hurry Up is a generation -defining 
collection of diary entries from a contemplative 
30- something, set in a time capsule of sonic in- 

more," Mute marketing director Nicole Blonder 
says. "We can't price this to compete on the single - 
album playing field, but we feel it's of such a high 
quality that fans old and new will embrace it as 
something special." 

Hurry Up is a follow -up to 2008's critically 
lauded Saturdays= Youth, M83's fifth and most 
successful album. With its thick electronic tex- 

ture and emotive melodies, the dreamy, '80s -in- 
flected LP helped Gonzalez build a dedicated fan 
base. It peaked at No. 4 on Billboard's Dance/ 
Electronic Albums chart and at No. 107 on the 
Billboard 200, moving 76,000 copies, according 
to Nielsen SoundScan. Gonzalez toured behind 
the album with a full band, supporting acts like 
the Killers, Kings of Leon and Depeche Mode on 
international runs. 

Signs indicate that the fans 
gained during that period are 
staying on. "Midnight City," 
the first single off Hurry Up, 

hit SoundCloud on July 20, had 
100,000 listens by the next day 
and made M83 a trending topic 
on Twitter. 

"The fan base has grown to the 
point where we don't need any- 
thing super -gimmicky," Blonder 
says. "That's not to say we're not 
being creative with our market- 
ing, but we're letting the music 
lead the way." 

After giving Saturdays its 
album of the year distinction in 
2008, music -focused downtown - 
chic clothing chain Urban Out- 
fitters jumped back onboard to 
support Hurry Up in a big way. 
Starting Oct. 10, the album will 
be streamed exclusively on the 
store's blog (blog.urbanoutfit - 
ters.com) and promoted in all of 
its outlets, including its 3.3 -mil- 
lion -deep email list, social pro- 
files (about 1 million Facebook 
and Twitter followers combined) 
and the store's home page. 

The Saturday before release, 
all 165 Urban Outfitters locations 

will host a listening event, with each playing the 
album at the same time. "UO hasn't done anything 
like this before, and Saturday is their most highly 
trafficked day," Blonder says. Plus, "Midnight City" 
was the lead track on the chain's LSTN compila- 
tion, released Sept. 6. 

M83 is touring North America through the end 
of the year, again with a four -piece band. "We're 
going to create some videos, so the shows are vi- 

sual experiences as well as musical ones," Gonza- 
lez says. "I'm really excited about that." 

Beyond the touring cycle, Blonder sees her su- 
persized product as her best asset in terms of get- 

ting M83 traction. "A lot of labels might balk at 
the idea of a double album, but it's actually more 
marketable," she says. "Fans can come back again 
and again and find new favorite songs. It just has 
more depth." 

fluences that don't usually go together. Confident, 
grand and outrageously beautiful, it's the kind of 
album that a music fan has to own - double or not. 

"It's Icehouse, Kajagoogoo, Naked Eyes, My 

Bloody Valentine and a little Simple Minds, in a 
wall of sound like Sigur Rós. Astonishingly good," 
tweeted electronic artist BT, who himself released 
a double album, the Grammy Award- nominated 
These Hopeful Machines, in 2010. 

"I've been dreaming of doing a double album 
since I was a teenager," says Anthony Gonzalez, 
the French songwriter /producer /musician behind 
M83. "It was just the right moment. I'm more con- 
fident with myself and my music. And I had the 
songs -a crazy amount of songs. We had enough 
to pick from." 

"I don't believe the album is dead, and present- 
ing a cohesive work like this demonstrates it even 

GUIeS'llC)NS 
with EVERLAST 

Everlast has nothing to hide. Literally. As the 
42- year -old Grammy Award -winning rapper/ 
singer born Erik Schrody in Valley Stream, N.Y., 

sips a cocktail at a SoHo cafe on a recent af- 
ternoon in New York, gray hairs cover his stout 
face and he's clearly comfortable in his own 
tatted -up, grizzled- veteran skin. Yet when it 
comes to the current state of the world, Ever - 
last is not so content. 

On his sixth solo album, Songs of Ungrateful 
Living, due Oct.18 on his own Martyr Inc. with 
distribution through EMI, the bold MC -who 
first made his bones as the bruising frontman 
of Irish hip -hop trio House of Pain before going 
on to win a Grammy for his performance on 
Santana's1999 album Supernatural ( "Put Your 

Lights On ") and deliver the theme song to 
TNT's crime drama "Saving Grace " -unleashes 
a two -fisted sequel of sorts to his guitar- driven 
1998 revelation Whitey Ford Sings the Blues 
(Tommy Boy /Warner Bros.). The new album 
is packed with protest songs denouncing 
and dissecting the collapse of the American 
middle class, rampant housing foreclosures 
and soaring unemployment. Even President 
Barack Obama isn't safe on the collection. 

Billboard recently sat down with Everlast, 
who underwent heart surgery in 1998, to find 
out why anger can indeed be good for the soul. 

1 Is Songs of Ungrateful Living your most 
political effort to date? 
I didn't set out to make a political album. I come 
from a hardcore, blue -collar union family. All of 
my people are still working -class folks. I still see 
it when my sister comes to me because the check 
that has been covering everything for so long all of 
sudden isn't covering everything, or a friend has to 

humble themselves to ask someone for something. 
You feel their pain. I'm hearing a lot ofthe fans tell 

me, "Thanks, man, for making something real." 

2 Would it be correct to say that your first 

single, "I Get By," speaks on your disillu- 
sionment with Obama? 
I'm waiting on that change, too. You didn't come 
in office and gangsta it up the way you acted on 
[your campaign]. You came in and tried to play 

the field so that everybody would like you. And 
you can't do that. Ain't nothing changing except 
the average person's bank account. I'm still pull- 
ing for him. I'm just sitting around waiting for 

the next Chuck D or the next Zach de la Rocha 
... the next artist that's really going to say some 
shit. Then it dawned on me, "Well, I got a voice." 

3 There seems to be more of a harder 
hip -hop feel on the new album. Were you 
itching to flex your MC skills? 
First of all, everything I do in my eyes is hip -hop. 

I can sing a country ballad and to me it's hip -hop 
if I'm doing it. I just brought that knock back a 

little bit; the boom -bap is a little more present. I 

just feel like people don't get it sometimes. They 
think that I abandoned hip -hop. Last night I had 
Busta Rhymes wanting me to spit on a record, 
which is an honor to me. I'm still an MC. 

4 What goes through your mind when 
you perform House of Pain's "Jump Around" 
almost 20 years later? 
It's different now, but before Whitey Ford came out 
I wanted to separate myselffrom "Jump Around." 
I just didn't want people coming to the shows 
just to hear that song. I sold way more Whitey 

Ford records than I did with House of Pain. [Ac- 

cording to Nielsen SoundScan, Whitey Ford has 
sold 3 million units, while House of Pain's three 
albums have sold 2.7 million collectively.] So 

once I had that success beyond "Jump Around" 
I was able to re- embrace it. But you know what's 
going to happen when "Jump Around" drops in a 

club [laughs]. You know shit is about to go crazy. 

5 Did facing death after your emergency 
heart surgery in 1998 compel you to be- 
come more introspective as a songwriter? 
It was all ofthe above. The weird thing is, the whole 

Whitey Ford record was written and in the can 
when all that stuff happened to me. Literally the 
day I went into surgery was the last day of record- 

ing. Dante Ross mixed the record while I was in 
the hospital, and I noticed the songs had a lot to do 

with death. I knew it was coming subconsciously. 

6 In the end, what are you trying to say to 
that Everlast fan who has grown up with you 

since your Rhyme Syndicate days with Ice -T? 

The object of every album is ... trying to find 
the common denominator in everyone's soul. 
That thing that when they hear your song they 
can say, "I feel the same way." Even people that 
like songs about Maybachs and private jets 
once in a while want to hear something else. I 

would rather if people love or hate my music. 
The only thing I don't want is indifference. If 
you are not stirring shit up, then what the hell 
are you doing? 
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ALI3UIVIS 
ROCK 

MUTEMATH 
Odd Soul 
Producer: Mutemath 
Teleprompt /Warner Bros. 
Records 
Release Date: Oct. 4 
Mutemath's two previous al- 
bums and an assortment of 
EPs prove that the New Or- 
leans rock band likes its elec- 
tronics. But anyone who's 
seen the troupe live knows it 
can get rockin' in a major way. 
The group's newest release, 
Odd Soul, captures that attack 
better than its predecessors. 
Recorded by Mutemath's Paul 

Meany, Roy Mitchell- Cardenas 
and Darren King while the act 
was between guitar players, 
the set gets cranking from the 
get -go with a title track whose 
blues -rock bite is a near - 
homage to the Black Keys. 
Elsewhere, the song "Tell Your 
Heart Heads Up" nods in the 
White Stripes' direction, while 
"Prytania," "Blood Pressure," 
"Equals" and "Allies" try on 
psychedelic and garage rock 
conventions. The track "Cav- 
alries" touches on jazz and 
"Walking Paranoia" has the 
kinetic urgency of early new 
wave. Mutemath still touches 
on its trademark loop'n'roll for 
the song "All or Nothing" and 
the seven -minute "Quaran- 
tine," while "In No Time" is an 
airy, optimistic anthem whose 

JANE'S 
ADDICTION 
The Great Escape 
Artist 
Producers: Rich 
Costey, Perry Farrell 
Capitol Records 
Release Date: Oct. 
18 

Perry Farrell declares 

at the beginning of 
Jane's Addiction 
fourth studio album, 
The Great Escape 
Artist, that he has 
"replanted my feet back in the underground." But this may 

actually be the most readily accessible of the venerable alt - 
rock band's releases. The dark ambience, droning trippiness 
and explosive dynamics that populate these 10 tracks are more 
commonplace -and commonly accepted -now than, say, in 

1988. And new co- writers like TV on the Radio's Dave Sitek 

and Guns N' Roses /Velvet Revolver alumnus Duff McKagan 

make their impact by helping Jane's bring the melodies more 

hymnal ambience sticks with 
listeners well after the album's 
done. -GG 

WILCO 
The Whole Love 
Producers: Jeff Tweedy, 

Patrick Sansone, Tom Schick 
dBpm 

INDIGO GIRLS 
Beauty Queen Sister 
Producer: Peter Collins 
1G Recordings /Vanguard Records 
Release Date: Oct. 4 
In "Feed and Water the Horses," a 

pretty folk -pop tune from the Indigo 
Girls' new album, Beauty Queen Sister, Emily Saliers 

indulges in some nostalgia for the good old days -back 
before "all of the news [came] via link." ( "I miss the smell 
of ink on paper," she adds with characteristic detail.) Yet 

the 13 -track Beauty Queen Sister is actually the veteran 
Georgia duo's least conservative effort in years. If anything, 
it demonstrates how committed the Indigo Girls remain 

to looking forward. As always, Saliers and Amy Ray's 

harmony vocals constitute the heart of the music, never 

more handsomely than in the stripped -down "Birthday 
Song." But around those voices the Indigos and their 
sidemen (including bassist Viktor Krauss and fiddler Luke 

Bulla) keep things moving, smoothing out their attack to 
a vintage -soul sheen in "We Get to Feel It All" and folding 
some tart flute- and -whistle action into the Celtic- accented 
"Damo." At one point they even offer up a sprightly zydeco 
jam ( "Making Promises ") that uncannily recalls the theme 
song from "Laverne & Shirley. " -MW 
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Release Date: Sept. 27 
The first few seconds of The 

Whole Love suggest that 
Wilco has made a break from 
the increasingly mellow dad - 
rock of its last several stu- 
dio albums. The song "Art 
of Almost" opens with a bit 
of field- recording rustle, as 

though someone had sur- 
reptitiously clicked on a tape 
machine inside the band's 
Chicago rehearsal space; a 

burbling synth- and -drum 
groove then revs to life be- 
fore being swallowed by dark, 
Radiohead -style strings. 
It's pretty trippy -and also 
something of a red herring. 
Like 2007's Sky Blue Sky and 
2009's Wilco (TheAlbum), The 

Whole Love mostly turns out 
to capture Wilco in a laid -back 
roots -rock mode, frontman 
Jeff Tweedy's occasionally 
forbidding lyrics aside. ( "You 
won't set the kids on fire," he 
sings at one point, "Oh, but I 

might. ") Often the approach 
pays off: The strummy "Born 
Alone" is perhaps the loveli- 
est song you'll ever hear about 
swallowing opioids. At other 
points, though, The Whole 
Love -which marks Wilco's 
first release on its own label - 
feels a little sluggish. Dads 

to the forefront than ever before. But there's still plenty of 
anthemic muscle to be found, particularly in the taut grooves 
of "Underground "; the beefy choruses of "Curiosity Kills," "I'll 
Hit You Back" and "Splash a Little Water on It"; and the thrashy 
propulsion of "Words Right Out of My Mouth." Those tracks 
sit nicely alongside the prettiness of "Broken People" and the 
groggy countenance of "Irresistible Force." These old dogs not 
only learned new tricks, but they used them very well. -GG 

can probably understand the 
impulse. -MW 

SCOTTY McCREERY 
Clear As Day 

Producer: Mark Bright 
19 /lnterscope /Mercury 
Nashville 

Release Date: Oct. 4 
Country has been fertile ter- 
ritory for the "American Idol" 
empire (see: Carrie Under- 
wood), and this year's champ, 
Scotty McCreery, seems 
poised for similar success. 
His confident baritone makes 
the 18- year -old sound like a 

MERLE HAGGARD 
Working in Tennessee 
Producers: Merle Haggard, Lou 
Bradley 
Vanguard Records 
Release Date: Oct. 4 

It seemed unlikely that Merle Hag- 
gard could be more, well, Merle Haggard than on 2010's 
prosaically titled / Am What I Am. But the American 
music legend hits the same mark this time out. On his 

latest album, Working in Tennessee, Haggard combines 
deft melodies, plainspoken lyricism and sly biting wit. 
Having overcome lung cancer, he's ornery -railing at 
the country music establishment in the title track and 
"Too Much Boogie Woogie" -and reflective on the pen- 
sive "Sometimes I Dream" (co- written with daughter 
Janessa). The singer is also wistful on "Down on the 
Houseboat," one of two writing collaborations with wife 
Theresa. Haggard and his better half also sound as con- 
vincingly copular on a cover of Jerry Leiber and Billy Edd 
Wheeler's "Jackson" as Johnny and June Carter Cash 

did in 1967. Elsewhere, a remake of "Workin' Man Blues" 
is bolstered by some fine singing and picking by Willie 
Nelson, and highlights son Ben as a smooth chip off an 

unrepentantly jagged block. -GG 

seasoned Nashville veteran 
on the dozen songs found on 
his debut set, though it should 
be noted that producer Mark 
Bright did a good job of choos- 
ing age- appropriate material 
for his young charge. So we 
have McCreery singing about 
high times, girls, Friday night 
post -game parties, girls, small 
towns, girls, visiting mama ... 
and did we say girls? A couple 
of the tracks, like "The Trouble 
With Girls" and "Back on the 
Ground," seem a bit too wist- 
ful for a teenager. But upbeat 
fare like "Out of Summertime," 
"Water Tower Town," Rhett 
Akins' breezy "Write My Num- 
ber on Your Hand" and a resur- 
rection of Keith Urban and the 
Ranch's "Walk in the Country" 
are as solid as anything you'd 
expect from someone twice 
or three times McCreery's 
age. -GG 

l 
SYLEENA JOHNSON 
Chapter V: Underrated 
Producers: various 
Shanachie Entertainment 
Release Date: Sept. 27 
She broke through into na- 
tional consciousness as a fea- 
tured guest on Kanye West's 
2004 hit "All Falls Down." 
Seven years later, however, 
Syleena Johnson remains 
one of R &B's most under- 
rated voices. But that hasn't 
stopped the daughter of noted 
blues /R &B singer Syl Johnson. 
On her aptly titled fifth album, 
Chapter V. Underrated, John- 
son throws down the gauntlet. 
Her full-bodied vocals area re- 
freshing respite from an Auto - 
Tuned world as she soulfully 
powers her way through a12- 
song set she co- wrote. John- 
son takes the every woman 
anthem to the next level on 
the fiery "A Boss." She and 
featured guest Tweet dialogue 
about women who possess 
negative attitudes on "Angry 
Girl" before Johnson soars 
solo on the aching yet em- 
powering ballad "My Shoes." 
And she and guest Malone 
channel the duo dynamics of 
Marvin Gaye & Tammi Terrell 
and Ashford & Simpson on 
"Little Things." By the end of 
Chapter V, Johnson leaves no 
doubt that, underrated or not, 
she isn't going away anytime 
soon. -GM 



SINGLES 
RIHANNA FEATURING 
CALVIN HARRIS 
We Found Love (3:35) 
Producer: Calvin Harris 
Writer: C. Harris 
Publisher: EMI April Music 
(ASCAP)SRP /Def Jam /IDJMG 

Hitting the airwaves less than a year after the release of 
her best -selling fifth album, Loud, Rihanna dives even 

deeper into the world of beat -driven dance decadence 
on "We Found Love." With Scottish producer and past 
touring partner Calvin Harris onboard, the first sampling 
of Rihanna's forthcoming sixth album Talk That Talk makes 

the Barbadian star's past dance hits "Only Girl (In the 
World)" and "Don't Stop the Music" sound tame in corn - 

parison. Harris scores a credit in the song's title solely for 
his production, and rightfully so -his infectious synthesizer 
throb takes the single to dizzying heights, and indicates 
the 24- year -old's potential to attain crossover success 

a la David Guetta. When Rihanna belts "We found love 
in a hopeless place" at the song's apex, it seems almost 
reasonable that she and Harris could unite Democrats and 
Republicans, Red Sox and Yankees die -hards -or, at the 
very least, urban pop and hardcore techno fans. -CP 

COUNTRY 

DIERKS BENTLEY 
Home (3:58) 
Producers: Brett Beavers, 
Luke Wooten 
Writers: D. Wilson, 
B. Beavers, D. Bentley 
Publishers: various 
Capitol Records Nashville 
Dierks Bentley has previewed 
his sixth Capitol Nashville stu- 
dio album due in early 2012 
with this thoughtful tribute 
to America. The lyrics paint 
a picturesque portrait of 
our country's beauty and 

TAIO CRUZ 
FEATURING 
FLO RIDA 
Hangover (4:04) 
Producers: Lukasz "Dr. 

Luke" Gottwald, Cirkut 
Writers: T. Cruz, 

L. Gottwald, H. Walter 
Publishers: various 
Mercury / IDJMG 

Taio Cruz's latest single, "Hangover," featuring Flo Rida, has the 
same club sound as Britney Spears' "Til the World Ends" and 
a similar lyrical concept as Katy Perry's party- without -regret 
anthem "Last Friday Night (T.G.I.F.)" That's not surprising, 
since Dr. Luke produced all three tracks: The studio whiz con- 
tinues to focus on the combination of dancing and heavy drink- 

strength, while the melody 
wraps around the listener like 

an autumn sunset. Forgoing 
the bombastic chest -beating 
that can at times characterize 
the best -intentioned patriotic 
anthems, Bentley instead 
delivers an understated yet 
poignant celebration of the 
United States. "Home" is a 

far cry from his recent rowdy 
chart -topper, "Am I the Only 

One," but that's what makes 
Bentley one of the best in 

the format -he continually 
proves himself a dexterous 
songwriter and a man for all 

seasons. Penned with Dan 
Wilson and Brett Beavers, 
Bentley has crafted a song 
that acknowledges the na- 
tion's struggles, yet resonates 
with hopeful optimism about 
the future. -DEP 

ROCK 

NICKELBACK 
Bottoms Up (3:36) 
Producers: Nickelback, Joey 
Moi 
Writers: C. Kroeger, 
M. Kroeger, J. Moi 
Publishers: various 
Roadrunner /RRP 
Nickelback returns with guns 
blazing on "Bottoms Up," the 
first single from its forthcom- 
ing seventh album, Here and 
Now, and a surprising return to 
the bawdy arena rock of 2006 
single "Rockstar." The veteran 
group would be excused for 
slipping into more reflective 
fare (e.g., "Photograph "), but 
Chad Kroeger and crew offer 
crunchy guitars, heated vo- 
cals and the most masculine 
of lyrical conceits. "This is 

what it's all about, no one can 
slow us down /We ain't gonna 
stop until the clock runs out. 

VITVVS- 

T.I. FEATURING 
BIG K.R.I.T. 
"I'm Flexin "' (3:06) 
Producer: Big K.R.I.T. 

Writers: C. Harris, J. Scott 
Publishers: various 
Atlantic /Grand Hustle 
Comebacks aren't easy - 
especially when it's an art- 
ist's second try in less than 

two years. But that's exactly 
the position T.I. finds himself 
in with the release of his 

first song after his second 

consecutive prison stint. 
Last year, T.I.P. treated fans 

to the horn -heavy banger 
"I'm Back"; this time around, 
with "I'm Flexin'," the rapper 
is out to remind fans that he's not just home, but still King of the South. Over a beat from 
rapper /producer Big K.R.I.T. that features plunking pianos, wailing guitars and crisp claps, 

T.I. hypnotizes on the mic, his voice at once bouncing with chewed -gum elasticity. He hardly 

allows listeners to soak in lines like, "My top is down and my pockets fat and my diamonds 
clearer than HD," or "My position vacant, my crown await me, my throne is empty, I own that," 
but it's cool. They'll be hitting the rewind button anyway. -JB 

Bottoms up!" Kroeger growls. 
Aside from a nifty solo by gui- 
tarist Mike Kroeger, "Bottoms 
Up" is amazingly monolithic: 

ing as an enigmatic pop singer brags about his or her exploits. 
After offering straightforward themes on "Break Your Heart" 
and "Dynamite," Cruz returns with lyrical gems like "I got a little 
bit wasted /I got a little shitfaced -ed," while Luke's intoxicating 
dance beat gamely supports the singer. The listener may need 

three or four listens to latch onto the melody, but "Hangover" 
will likely become a fall anthem for college parties and dance 
clubs alike. -MD 

The verses bleed into the cho- 
ruses undetected, and the 
hard -hitting tone never wa- 
vers. "Bottoms Up" is a nice 
head -banger, but lacks the 
slick melodies of the group's 
past hits. -JL 

DANCE /ELECCRONICA 

JUSTICE 
Audio, Video, Disco (3:45) 
Producer: Justice 
Writer: Justice 
Publishers: Headbangers 
Publishing /Because Editions 
Elektra /WEA 
They're French, use crosses in 

their artwork and are pretty 
much peerless when it comes 
to forward- thinking dance 
music. And with "Audio, Video, 
Disco," the title track from Jus- 
tice's upcoming sophomore 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND JASON 
LIPSHUTZ (SINGLES) 

CONTRIBUTORS: Jon Blistein, 
Maggie Doherty, Gary Graff, 
Jason Lipshutz, Gail Mitchell, 
Chris Payne, Deborah Evans 
Price, Ryan Reed, Mikael Wood 

full -length, duo Gaspard Augé 
and Xavier de Rosnay have 
jettisoned their competition 
with a full -on masterstroke. 
In fact, labeling this expansive 
sensory feast as "electronic" is 

insulting -this is a full -blown 
21st -century electro -rock 
symphony built around a 

simple chorus and itchy beat. 
"Audio, Video, Disco" opens 
with a brief calm, with only a 

blaring synth progression and 
the thud of a programmed 
bass drum. The minimalist 
tension quickly turns majestic, 
as churning guitars, electric 
piano plinks and harmonies 
sprout. When the massive 
drum -kit crunch kicks in half- 
way through, it's the sort of 
sonic miracle that comes along 
not often enough. -RR 

All albums commercially avail- 
able in the United States are eli- 
gible. Send album review copies 
to Mitchell Peters at Billboard, 
5700 Wilshire Blvd., Suite 500, 
Los Angeles, CA 90036 and 
singles review copies to Jason 
Lipshutz at Billboard, 770 
Broadway, Seventh Floor, New 
York, NY 10003, or to the writers 
in the appropriate bureaus. 
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MARKETPLACE 
REAL ESTATE 

By Order Of The United States Bankruptcy Court Southern District of Florida, Miami Div 
Case No, 11-1 7075-BKC-RAM, RE: Claudio Eleazar Osorio & Amarilis Moran Osorio 

CTI 
ÑOMrnber-3rd w 

MIAMI 136ACH WATERFR 

1111r...r 

15 Star Island Drive, Miami Beach, FI: 9 -Bed 19 -Bath 12 -Half Bath, Exquisite, 
Bayfront Estate located on Exclusive. Guard -gated Star Island. Spectacular 
Miami Skyline Views. Minutes to South Beach, Easy Access to Atlantic 
Ocean. $10.5 Million Minimum Bid - 2% Broker Participation. 

THE JILLS 

Colowell Banker R E 

Contact us for Bankruptcy Court Bidder Requirements 

FISHERAUCTION.COM 800.331.6620 
THEJILLS.COM 305.915.2556 

Lamar Frstrer A593:AB1001Sogect to all terms of 

FISHER 

..+: 

f,) l/; / 
1574: 

St li ! 
wu 

ated on Virginia's Eastern Shore W1NDINGOALE 
a historic estate w /sweeping panorama of 

Occohannock Creek, lust minutes from your deep 
water boathouse to the Chesapeake Bay. Circa 1780 

renovated in 2008. A grand living rm , banquet size 
dining rm, kitchen opening into a dramatic waterside 

glassed porch. First floor master bedroom w /own 
mini- kitchen. 2nd and 3rd floors have 3 bedrms & 3 

baths. 85 acres of conservation protected property. 
Original outbldgs in excellent condition. . details ti www.wir)din . =1?3.ç . ;. r. :.. .rte 

ave Griffith, Broker Coldwell Banker Harbour Realty 
cell 757 647 2649 www.davegriffith.com sA 

REAL ESTATE 

... i 

Own Om r Ow,, Più)(ife 4/ ,m/ 
SAVAGE ISLAND PLANTATIOfV, BLUFFTON, SOUTH CAROLINA 

A once in a lifetime opportunity to purchase your own private island retreat, offering an incredible location, 
adjacent to the world class, luxury resorts of Hilton Head, Palmetto Bluff and the Intercoastal Waterway (ICW). 
Family owned for generations, this 413 ( + / -) acre private sanctuary offers the ultimate in privacy, pristine 
acreage and an exclusive luxury location, and is destined to be the crown jewel of anyone's property portfolio. 
Perfect as a private family compound, premier quail hunting lodge and woods, sportsman's paradise, corporate 
retreat or spiritual enclave. The ownership of this unique, low country island surrounded by water and wildlife 
includes complete accessibility `rom the 3 bedroom house and dock on the mainland. Offering price $3,500,000 
Wayne McDonald 843- 384 -5764 wmm @hargray.com www. savageislandplantationsouthcarolina .com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices. we 

are slashing ours. CD's. LP's, Books. Cassettes 

as low as 50 cents. Your choice from the most 

extensive listings available. 

For free catalog call (609) 890 -6000. 

Fax (609) 890 -0247 or write 
Scorpio Music, Inc. 

P.O.Box A Trenton. N.J. 08691 -0020 

email: scorpiomus @aol.com 

A 
UCTIOThursday, tel° 

2 Oceanfront Miami, Florida Luxury Homes 
Sold ABSOLUTE, No Minimums, No Reserves 

WW1 AIW 
1 ORIGINAL LISTING 

M 
-2- ̀ ` PRICES WERE 

$11.5M & $12.9M _: 

Property #1: 125 Ft Oceanfront 

0 0 

Property #2: 100 Ft. Oceanfront 

Sold Individually 
o D 

D 

Located on the 
Atlantic Ocean in 
Beautifid Golden 

Beach, Miami Florida 

2 OCEANFRONT homes 
located in Golden Beach, 
Miami where the oceanfront 
properties include large pri- 
vate beaches on the Atlantic 
Ocean deeded to the high tide 
line. Originally listed for 
$11.5M & $12.9M. Minutes to 
South Beach, Bal Harbor, Fort 
Lauderdale and International 
Airports. Two brothers down- 
sizing create a once in a life- 
time opportunity. 

Property Tours: 
By appointment - Please call 

Neil Saffer @ 561 -305 -5231 

3% Broker Participation 

fisherauction.com 
800.331.6620 r FISHER 

AUCTION COMPANY 

Lamar Fisher AU93.AB1061Subject to all terms of sale 

40 BILLBOARD OCTOBER 22, 2011 

HANS EDLER 
Legendary rock 'n roll 
icon from Europe. 

#1 hit song "Black Fender" 

Listen to it, and other 
Edler hits, at iTunes, 

Amazon, YouTube etc. 

For more info: 

www.hansedler.com 

SONGS FOR SALE 
TAP INTO THE PUBLIC'S FRUSTRATION 

ABOUT WALL STREET AND POLITICS 

Check out two songs called "BIG BUCKS" 
and "RUN FOR OFFICE." Both songs have 

received some airplay. Both are available 
for publishing deals. 
Listen to free clips at 

www.barrows.com/music.html 
For Business Inquiries, Contact 
Robert Barrows at R.M. Barrows 

Advertising, 650- 344 -1951 



Bilbearel. 
IN .1 

A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

Roger Williams, who died Oct. 
9 at the age of 87, appears on a 

Billboard chart for the first time 
since 1977 as "Autumn Leaves" 
enters New Age Digital Songs 
at No. 9 (see page 47). The 
instrumental topped the pre -Hot 
100 Best Sellers in Stores chart 
for four weeks in 1955. 

1 
Richard Marx, who penned 

all three of his Billboard Hot 100 
No. is ( "Hold On to the Nights," 
"Satisfied," "Right Here Waiting "), 
now claims his third No. l on Hot 
Country Songs as a writer, as Keith 
Urban's "Long Hot Summer" rises 
3 -1. Marx also co -wrote the No. 
is "Better Life" (for Urban) and 

ers' Crazy." 

61=NSOINI'S B EST, ... 

Albums chart this week- Guitar 
Man -George Benson matches 
Fourplay for the second-most 
chart -toppers in the tally's 24- 
year history. Only Kenny G, with 
4 No. 1s, has more. On the 
iliboard 200, Guitar Man arrives 

1 

s 

t No.109 (4,000 units according 
o Nielsen Sth It 

Benson's 25th charting 

CHARF 
I3EA"F 

»Erasure celebrates more than 
25 years of charting on Dance 
Club Songs, as "When I Start (To 
Break It All Down)" bows at No. 
44. The duo -Andy Bell and Vince 
Clarke -first arrived with the No. 
8- peaking "Who Needs Love Like 
That" / "Heavenly Action" in the 
Feb. 15,1986, issue. The new song 
introduces Erasure's 14th studio 
album, Tomorrow's Wor /d, due to 
appear on next week's charts. 

»Another venerable duo, 
Indigo Girls (Amy Ray and Emily 
Saliers), likewise demonstrates 
its staying power, as Beauty 
OueenSisterenters the Billboard 
200 at No. 36. Dating to their 
No. 22- peaking self -titled debut 
album in 1989, Indigo Girls are 
the only duo with top 40 titles 
on the Billboard 200 in the '80s, 
'90s, '00s and '10s. 

Read Chart Beat 
every week at 
billboard.com /chartbeat. 

American Idol' Stages A Country Comeback 
"American Idol" is back. 

With the arrival of the show's latest 
winner, Scotty McCreery, at the top of 
the Billboard 200 this week, he breaks a 

woeful streak of subpar performances 
from the series' recent winners. 

Clear As Day, McCreery's first studio 
set, arrives with 197,000 sold, accord- 
ing to Nielsen SoundScan. He's the 
first country act to debut at No. 1 with 
his first studio album, and at 18 years 
old, the youngest man to open at the top 
of the chart with his debut release. 

Previously, the youngest male to 
bow at No. 1 with his premiere album 
was Omarion, who was 20 when O 

started at No. 1 in 2005. 
Surprisingly, McCreery, who 

turned 18 on Oct. 9, is also the first 
"Idol" winner since 2003 to hit No. 1 

with his first studio set. 
Ruben Studdard was the last 

"Idol" champ to start his career with a 

No. l album, when his Soulful entered 
the Dec. 27, 2003, tally with 417,000 
sold. Kelly Clarkson, the first "Idol" 
champ, also bowed at No. 1, with 
Thankful on May 3, 2003 (297,000). 
Further, Clear As Day owns the big- 
gest debut sales week 
of any "Idol" winner's 
first album since 2008, 
when David Cook's 
self -titled set started 
with 280,000 at No. 3 

(see story, page 38). 
McCreery easily beats 

the arrivals of the last 
two "Idol" winners, pop - 
rock- dudes -with -guitars 
Lee DeWyze and Kris Allen. Allen's 
self -titled 2009 debut launched with 
80,000 (No. il), and in 2010, DeWyze's 
Live It Up bowed on the list at No. 19 

with 39,000. 
In fact, after just one week, McCre- 

ery's Clear As Day has sold more than 
Live It Up has moved in its nearly 11 

months of release (146,000). If Mc- 

Creery can keep up the pace, he could 
trump Allen's debut, which has 
moved 329,000. 

was 2005 victor Carrie Un- 
derwood, who has also become the 
biggest -selling "Idol" contestant. 
She has shifted 12.4 million albums 
in the United States, according to 
Nielsen SoundScan. The second - 

biggest "Idol" winner 
is Kelly Clarkson, with 
10.7 million sold. 

In the June 11 issue, 
we noted how McCre- 
ery's introductory sin- 
gle, "I Love You This 
Big," got off to a fast start 
with 171,000 down- 
loads -the best debut 
sales week for an "Idol" 

winner's first single since David 
Cook's "The Time of My Life" started 
with 236,000 in 2008. Obviously, Mc- 

Creery's single sales were a sign of 
greater things to come. 

The fact that McCreery hails from 
the South (North Carolina) isn't lost 
on us, either. Of the 10 "Idol" winners, 
seven are from the region -including 
Oklahoman Underwood. Only Jor- 
din Sparks (Arizona), Cook (born in 
Texas, raised in Missouri) and Lee 
DeWyze (Illinois) hail from outside 
the South. 

In a perfect scenario, McCreery 
could turn into the male version of 
Underwood, but it's too early to tell 
where his career will take him. While 
former "Idol" judge Simon Cowell 
was right about Underwood when 
he said -while she was still a contes- 

Over 
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KEITH 
CAULFI EL 
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LD 
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SOUTHERN COUNTRY: This year 
marked the first time the top two fin- 
ishers on "American Idol" were both 
country acts. Next week, runner -up 
Lauren Alaina will likely arrive in the 
top 10 with her debut, Wildflower. 

Previous to 2011, the only "Idol" 
winner to go on to have a country 

tant -she would "sell more records 
than any other previous 'Idol' win- 
ner," did anyone ever think Under- 
wood would be this big? Since win- 
ning "Idol," she's notched 11 No. is on 
Hot Country Songs and three on Top 
Country Albums. Underwood -like 
Clarkson -is the standard -bearer for 
the kind of superstar that "Idol" has 
always sought. 

With Fox's "X Factor" due to crown 
its first winner in December, McCre- 
ery's No. 1 arrival couldn't have come 
at a better time. 

EARLY ARRIVAL: Scotty McCre- 
ery's Clear As Day is the first "Ameri- 
can Idol" winner's album to hit retail 
earlier than November since Kelly 
Clarkson's debut bowed in April 2003. 
That's the odd one out though, as the 
first season of "Idol" ran from June 
through September 2002, unlike every 
subsequent season, which has aired 
from January to May. Since the second 
season, each winner's album, until Mc- 

Creery's, bowed in either late Novem- 
ber or mid -December, profiting from 
the holiday shopping season. 

McCreery's speedy delivery isn't 
that surprising. When the new Simon 
Cowell -less "Idol" premiered, with In- 
terscope Geffen A &M and Universal 
as the new home for "Idol" winners 
and their albums, the powers that 
be promised a faster turnaround be- 
tween a winner's coronation and his 
or her first release. 

I VI a Meet `t \, itch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS' 

DIGITAL 

TRACKS 

This Week 5,132,000 1,698,000 20,586,000 

Last Week 5,571,000 1,919,000 20,366,000 

Change -7.9% -11.5% 1.1% 

This Week Last Year 4,886,000 1,415,000 19,603,000 

Change 5.0% 20.0% 5.0% 
'Digital album sales are also counted within album sales. 

Weekly Album Sales (Million Units) 
30 

25 

20 

15 

10 

5 

O 

2011 

5.1M 

J FM A M J J A S O N D J 

For week ending Oct. 9. 2011. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

nielsen 
SoundScan 

2010 2011 CHANGE 2010 1011 CHANGE 

OVERALL UNIT SALES YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Albums 225,959,000 233,628,000 3.4% Current 126,194,000 124,744,000 -1.1% 

Digital Tracks 879,963,000 972,325,000 10.5% Catalog 99,764,000 108,883,000 9.1% 

Store Singles 1,619,000 1,904,000 17.6% Deep Catalog 75,890,000 85,368,000 12.5% 

Total 1,107,541,000 1,207,857,000 9.1% 

Albums w/TEA' 313,955,300 330,860,500 5.4% 
'Includes track equivalent album sales (TEA) 
to one album sale. 

with 10 track downloads equivalent 

DIGITAL TRACKS SALES 

'io __ -. 138 A illi nl 
'11 972.3 million 

CURRENT ALBUM SALES 

'io 
'it 

126 9 enillien1 

124.7 million 

CATALOG ALBUM SALES 

Flo _00_A e allia, .l 
SALES BY ALBUM FORMAT 

CD 160,590,000 154,943,000 

Digital 63,289,000 75,843,000 

Vinyl 2,054,000 2,791,000 

Other 25,000 53,000 

-3.5% 

19.8% 

35.9% 

112.0% 

'11 108.9 million 

Nielsen SoundScan counts as current only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 
top half of the Billboard 200, however, remain as current. Titles older than 18 
months are catalog. Deep catalog is a subset of catalog for titles out more than 
36 months. 
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O HOT SHOT 
DEBUT 1 

2 3 3 

6 7 5 

13 11 9 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

1 
1 WK 

SCOTTY MCCREERY 
19 /MERCURY NASHVILLE 016022 /IGA/UMGN (13.98) 

ADELE 
XL/COLUMBIA 44699 " /SONY MUSIC (11.98) 

TONY BENNETT 
RPM /COLUMBIA 66253/SONY MUSIC (13.98) 

Clear As Day 

21 

Duets II 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 94431 (18.98) 

Own The Night 

J. COLE 
ROC NATION/COLUMBIA 57920/SONY MUSIC (11.98) 

LIL WAYNE 
YOUNG MONEY /CASH MONEY 015548 /UNIVERSAL REPUBLIC (13.98) 

FEIST 
CHERRYTREE/INTERSCOPE 016026' /IGA (13.98) 

RODNEY ATKINS 
CURB 79255 (18.98) 

Cole World: The Sideline Story 

Tha Carter IV 

Metals 

Take A Back Road 

JACK'S MANNEQUIN 
SIRE 528554' /WARNER BROS. (15.98) 

People and Things 

BLINK -182 
DGC /INTERSCOPE 016033/IGA (13.98) 

WILCO 
DMP /ANTI- 87156' /EPITAPH (17.98) 

Neighborhoods 

The Whole Love 

MAYDAY PARADE 
FEARLESS, /MOP 528824 SG (15.98) Mayday Parade 

JAY Z KANYE WEST 
ROC- A.FELLA/ROC NATION /DEF JAM 015426 /IDJMG (13.98) 

Watch The Throne 

FOSTER THE PEOPLE 
STARTIME /COLUMBIA 74457' /SONY MUSIC (9.98) 

Torches 

JASON ALDEAN 
BROKEN BOW 7697 (18.98) 

My Kinda Party 

25 29 

20 23 25 ,1 

á 

® 1 
25 24 21 - © I 
27 26 27 

LUKE BRYAN 
CAPITOL NASHVILLE 70412 (16.98) 

Tailgates & Tanlines 

VARIOUS ARTISTS 
UNIVERSAL/EMI /SONY MUSIC 95753 /CAPITOL (18.98) 

BRANTLEY GILBERT 
VALORY 080155 (14 98) 

NOW 39 

Halfway To Heaven 

ADELE 
XL /COLUMBIA 31859' /SONY MUSIC (12.98) 19 

BEYONCE 
PARKWOOD /COLUMBIA 90824'SONY MUSIC (13.98) 4 

RED HOT CHILI PEPPERS 
WARNER BROS. 528134 (18.98) I'm With You 

GEORGE STRAIT 
MCA NASHVILLE 015924/UMGN (13.98) 

DEMI LOVATO 
HOLLYWOOD 004623 (13.98) 

MUTEMATH 
TELEPROMPT 528499/WARNER BROS. (13.98) 

Here For A Good Time 

Unbroken 

Odd Soul 

LADY GAGA 
STREAMLINE /KONLIVHINTERSCOPE 015373 " /IGA (13.98) 

NEW FOUND GLORY 
EPITAPH 87145" (15.98) 

Born This Way 

Radiosurgery 

MUMFORD & SONS 
GENTLEMAN OF THE ROAD 0109' /GLASSNOTE (12.98) C+) 

SWITCHFOOT 
LOWERCASE PEOPLE /ATLANTIC 520727/AG (18.98) 

CHICKENFOOT 
LAND SHARK 2377'/EONE (17.98) 

ERIC CHURCH 
EMI NASHVILLE 94266' (16.98) 

LMFAO 
PARTY ROCK/ WILL.I.AM/CHERRYTREE/INTERSCOPE 015678/1GÁ (9.98) 

BLESSTHEFALL 
FEARLESS 30157 (14.98) 

Sigh No More 

Vice Verses 

Chickenfoot III 

Chief 

Sorry For Party Rocking 

Awakening 

STYLES P 
ASTI PHANTOM,DBLOCK 2092 /EONE (17.98) Master Of Ceremonies 

BAD MEETS EVIL 
SHADY /INTERSCOPE 015729/IGA (9.98) 

MINDLESS BEHAVIOR 
STREAMLINE 'CONJUNCTION / INTERSCOPE 015996!IGA (9.98) 

Hell: The Sequel (EP) 

#1 Girl 

INDIGO GIRLS 
IG' VANGUARD 78190 /WELK (17.98) 

PINK FLOYD 
CAPITOL 28955' (18.98) 

MAROON 5 
A8M /OCTONE 015984/IGA (15.98) 

VARIOUS ARTISTS 
WORD -CURB' PROVIDENT- INTEGRITY 48085 /EMI CMG (17.98) 

GREATEST 
GAINER 4 5 , 7 PISTOL ANNIES 

COLUMBIA NASHVILLE 94918 pt[SUN (11.98) 

41 38 36 3 BLAKE SHELTON 
WARNER BROS. NASHVILLE 527370/WMN (18.98) 

44 10 - 

52 54 

47 44 

®. 
48 13 146 

Beauty Queen Sister 

Dark Side Of The Moon 

Hands All Over 

WOW Hits 2012 

Hell On Heels 

I I I 
I 

The band only . misses the top 10 by 

a couple thousand 

0. units, but can still 

crow that its 27,000 

debut is not only its 

Ibest sales week, 

but its No. 12 bow . marks a new peak 

on the tally. 

. 

. 11 

e 

I 

u 1 
u 

®1 
. 

il 

u 
Speak Now ®. 

© u 
. 

It's the singer's best 

sales week (38,000) 

and her first top 10. 

Previously, her 

biggest sales frame 

came when The 

Reminder moved 

36,000 during 

Christmas of 2007. 

That album also 

claimed her former 

chart high, when it 

debuted and 

peaked at No.16. 

Red River Blue 

VARIOUS ARTISTS 
EGYPTIAN /CMHCOLUMBIA 09010 /5009 MUSIC (11.98) 

PHIL WICKHAM 
FAIR TRADE /COLUMBIA 15996/SONY MUSIC (13.98) 

MASTODON 
REPRISE 528158 /WARNER BROS (18.98) C+ 

LE'ANDRIA JOHNSON 
MUSIC WORLD GOSPEL 5218 /MUSIC WORLD (8.98) 

The Lost Notebooks Of Hank Williams 

Response 

The Hunter 

The Awakening Of Le'Andria Johnson (EP) 

TAYLOR SWIFT 
BIG MACHINE TS0300A (18.98) I+ 

LIGHTS 
LIGHTS MUSIC 201356/LAST GANG (13.98) 

NIRVANA 
SUB POP /UGC 015887' /UME (10.98) 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 97702 (18.98) 

THE BAND PERRY 
REPUBLIC NASHVILLE 014839 /UNIVERSAL REPUBLIC (10.98) 

Siberia 

Nevermind 

Need You Now 

The Band Perry 

Released digitally 

on Oct. 4, the 

singer /songwriter's 

second album -and 
first for Universal - 
arrives (8,000) a 

week before the CD 

and LP versions hit 

retail. His first set, 

A Strange 

Arrangement, 

peaked at No.147 

in 2009. 

The Static -X 

leader's debut solo 

album bows with 

5,000 and also 

starts at No. 7 on 

Hard Rock Albums. 

Static -X's last 

release, 2009's Cult 

of Static, debuted 

and peaked at No. 

16 with 19,000 on 

Reprise/Warner 

Bros. 

100 
Compilation of 

highlights from the 

original film and its 

various offspring 

(sequels, concept 

albums and the 

theatrical musical) 

bounds with an 

83% gain. The 3 -D 

reissue of the 

original film has 

earned more than 

$80 million in North 

America since it hit 

theaters Sept. 16. 

53 

54 

55 

56 

58 49 

50 50 

30 17 

51 39 

CD Ell 
58 56 30 

8 ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

5 
HUGH LAURIE 
WARNER BROS. 527497/RHINO (18.98) 

1 MAYER HAWTHORNE 
UNIVERSAL REPUBLIC 016109' (10.98) 

SELENA GOMEZ & THE SCENE 
HOLLYWOOD 013517 (13.98) 

ZAC BROWN BAND 
SOUTHERN GROUND /ROAR /BIGGER PICTURE /ATLANTIC 524722/AG (18.98) O 
THE BEATLES 
APPLE 29325/CAPITOL (18.98) 

JAKE OWEN 
RCA NASHVILLE 89547/SMN (10.98) 

SHANE & SHANE 
FAIR TRADE /COLUMBIA 15995/SONY MUSIC (13.98) 

KATY PERRY 
CAPITOL 84601' (18.98) 

SALES DATA 
COMPILED BY 

I11C'ISC'Il 

SoundScan 

Title s 6á 
B ug 

Let Them Talk 

How Do You Do 

When The Sun Goes Down 

You Get What You Give 1 

m 1 

Barefoot Blue Jean Night 

The One You Need 

Teenage Dream 

Until The Whole World Hears 

Loud 

59 62 61 m 
CASTING CROWNS 
BEACH STREET /REUNION 10135 /SONY MUSIC (11.98) 

mRIHANNA 
SRP /DEF JAM 014927 /IDJMG (13.98) 0 
STAIND 
FLIP/ATLANTIC 528451/ÁG (10.98) O+ 

60 

61 

62 

83 

41 

39 

56 

28 

63 64 

55 59 

BRUNO MARS 
ELEKTRA 525393' (10.98) O+ 

1 

41 

3' 

Staind 5 

Doo -Wops & Hooligans 

40 
JUSTIN BIEBER 
SCHOOLBOY /RAYMOND BRAUN /ISLAND 015754/IDJMG (9.98) 

3 

My Worlds Acoustic 

64 34 6 © NEEDTOBREATHE 
ATLANTIC 520053/AG (13.96) 

eh ®v ARJONA 
METAMORFOSIS 529011 /WARNER LATINA (16.98) 

66 jll1 JACKIE EVANCHO 
SYCO /COLUMBIA 87061 /SONY MUSIC (13.98) 

67 

68 

57 33 

70 65 

78 67 

88 80 

® 
71 72 63 

72 42 41 

73 32 - 

74 67 53 

75 44 12 

76 

4;1) 

78 

79 

80 82 113 

81 65 42 

® 
83 81 76 

84 

The Reckoning 

Independiete 85 

Dream With Me 2 

17 

1 

JUSTIN MOORE 
VALORY JM0200A (10.98) 

NICKI MINAJ 
YOUNG MONEY /CASH MONEY 015021' /UNIVERSAL REPUBLIC (13.98) 

VARIOUS ARTISTS NOW That's What I Call Country: Volume 4 
UNIVERSAL. EMI /SONY MUSIC 015731/UME (18.98) 

I 

Outlaws Like Me 5J 
6 

Pink Friday 1 

MISFITS 
MISFITS 01490 (14 98) Devil's Rain 

20 
BRAD PAISLEY 
ARISTA NASHVILLE 83274/SMN (11.98) 

69 51 

96 105 

77 52 

74 60 

85 

86 

43 

87 70 

29 

80 24 

91 

92 

94 

95 

96 

40 

94 73 

116 102 

60 75 

95 81 

79 170 

.CD ® 
98 100 58 .. 

I: 99 22 

e ® 

1111 

This Is Country Music u 
WYNTON MARSALIS & ERIC CLAPTON Play The Blues: Live From Jazz At Lincoln Center 
JAll AT LINCOLN CENTER /REPRISE JAll 528531/RHINO (24.98) 

LEANN RIMES 
CURB 79203' (18.98) 

DAVID GUETTA 
WHAT A MUSIC /ASTRALWERKS 78830 /CAPITOL (18.98) 

CODY SIMPSON 
ATLANTIC 528047/AG (5.98) 

GAME 
DGC 013/29.105 (13.98) 

BIG SEAN 
G. O. D U DEE JAM 015421/IDJMG (10.98) 

EMINEM 
WEB,SHADY /AFTERMATH / INTERSCOPE 014411' /IGA (13.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89256 (18.98) 

SKRILLEX 
BIG BEAT /MAUSTRAP /ATLANTIC 526918/AG (5.98) 

BARBRA STREISAND 
COLUMBIA 86257 /SONY MUSIC (18.98) 

DAVID CROWDER BAND 
SIXSTEPS 46365 /SPARROW (7.98) 

VARIOUS ARTISTS 
UNIVERSAL /EMI /SONY MUSIC 95749 /CAPITOL (18.98) 

JESSICA REEDY 
LIGHT 7239/EONE (13.98) 

THE OAK RIDGE BOYS 
DIFFERENCE MEDIA 44218 EX,'CRACKER BARREL (11.98) 

JASON DERULO 
BELUGA HEIGHTS 528239 /WARNER BROS. (15.98) 

TORI AMOS 
DG 015849 /DECCA (10.98) 0 

Lady & Gentlemen 

Nothing But The Beat 

Coast To Coast (EP) 

The R.E.D. Album 

Finally Famous 

Kidz Bop 20 

Scary Monsters And Nice Sprites (EP) 

What Matters Most 

Oh For Joy (EP) 

NOW 38 

From The Heart 

It's Only Natural 

Future History 

Night Of Hunters 

LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection 
MCA 111941 /UME (9.98) 

SOUNDTRACK 
LAKESHORE 34232 (18.98) 

GAVIN DEGRAW 
J 56083 RCA (11.98) 

PINK FLOYD 
CAPITOL 28944 (34.98) 

CHRIS BROWN 
JIVE 86067 /RCA (11.98) 

ERIC CLAPTON The Best Of Eric Clayton: 20th Century Masters The Millennium Collection 
CHRONICLES / POLYDUR 002759/UME (9.98) 

PITBULL 
MR. 305 /POLO GROUNDS /J 69060 /RCA (11.98) 

ELI YOUNG BAND 
REPUBLIC NASHVILLE 015856 /UNIVERSAL REPUBLIC (10.98) 

TENTH AVENUE NORTH 
REUNION 10144 /SONY MUSIC (11.98) 

WAYNE STATIC 
DIRTHOUSE 001 (13 98) 

SOUNDTRACK Victorious: Music From The Hit TV Show 
NICKELODEON /COLUMBIA 68341 /SONY MUSIC (11.98) 

Drive 

Sweeter 

The Wall 

Planet Pit 

Life At Best 

The Light Meets The Dark 

Pighammer 

MACHINE HEAD 
ROADRUNNER 617702 (18.98) (+8 

VARIOUS ARTISTS 
WALT DISNEY 013779 (13.98) 

Unto The Locust 

Best Of The Lion King 

THE BILLBOARD 200 ARTIST INDEX JASON IBOLAND 8 THE 1Ö COLBIECAIÖ 
ADELE 

TRACE ADKINS 

AEROSMITH 

JASON ALDEAN 

TORI AMOS 
ANTHRAX 

PIC.ARDS ARJONA 

RODNEY ATKINS 

2, 19 

191 

124 

15 

87 

114 

65 

CHRIS AUGUST 148 

AVENGED SEVENFOLD 184 

AWOLNATION 116 0 
BAD COMPANY 154 

BAD MEETS EVIL 34 

8 THE BAND PERRY 50 

THE BEATLES 55 

TONY BENNETT ....3, 112 

GEORGE BENSON 109 

BEYONCE 20 

JUSTIN BIEBER ...63, 115 

BIG SEAN 77 

THE BLACK KEYS ....164 
BLESSTHEFALL 32 

STRAGGLERS 130 ISAAC CABREE 107 

BON IVER 132 CASTING CROWNS .. ..59 
BOYZ II MEN 111 KENNY CHESNEY 120 

CHRIS BROWN 92 CHICKENFOOT 29 

ZAC BRONN BAND ..54,118 ERIC CHURCH 30 
BRUNO MARS 62 THE CIVIL WARS 145 

LUKE BRYAN 16 ERIC CLAPTON 93 

BUSH 171 CREEDENCE CLEARWATER 

REVISITED 131 

DAVID CROWDER BAND ..82 
BILLY CURRINGTON 

195,196 0 
DAFT PUNK 200 
GAVIN DEGRAW 90 

JASON DERULO 86 

THE DEVIL WEARS PRADA 

183 

LA DISPUTE 161 

DJ KHALED 160 

DJ SHADOW 149 

DRAKE 138 0 
DREAM THEATER 163 FEIST 7 

FIVE FINGER DEATH 

PUNCH 192 

ELI YOUNG BAND 95 FLORENCE + THE 

EMINEM ....78, 190, 198 MACHINE 113 

ESPINOZA PAZ 125 F00 FIGHTERS 127 

GLORIA ESTEFAN ....129 FOREIGNER 178 

JACKIE EVANCHO 66 FOSTER THE PEOPLE ..14 

SARA EVANS 181 KIRK FRANKLIN 146 

GAME 76 

BRANTLEY GILBERT 18 

SELENA GOMEZ 8 THE 

SCENE 53 

DAVID GUETTA 74 

MERLE HAGGARD ....155 

HANK WILLIAMS JR. ..137 
MAYER HAWTHORNE ..52 0 
IL VOLO 165 
INDIGO GIRLS 36 

JACK'S MANNEQUIN ....9 
MICHAEL JACKSON ...168 
ETTA JAMES 173 

THE JAYHAWKS 174 0 
JAY Z KANYE WEST 13 LADY ANTEBELLUM ..4, 49 
J. COLE 5 LADY GAGA 25 150 
ZOLA JESUS 175 HUGH LAURIE 51 

LE'ANDRIA JOHNSON ..45 LECRAE 166 
JANIS JOPLIN 172 LEDISI 159 

JOURNEY 139 LIGHTS 47 
UL WAYNE 6 © LMFAO 31 

KIDZ BOP KIDS 79 

42 I Go to www.billboard.biz for complete chart data Data for week of OCTOBER 22, 2011 



SALES DATA 
COMPILED BY 

nicken 
SoundScan 

l101 
Y"- ® -` 
103 90 47 , ;Il 

?104 66 26 :.. 

105 103 103 3 
106 107 92 

115 104 ® ® 
110 118 107 

111 124 119 1 
112 98 94 I 

130 115 

114 75 40 

115 126 91 

116 112 138 

117 129 106 

118 110 101 

119 101 96 

120 102 82 

ARTIST 
á3 Ni 3é IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

84 89 .l 

0Li/ RE-ENTRY 

121 127 116 

123 132 123 

124 133 130 

125 121 - 

e 165 154 

127 109 78 

128 99 124 w 

0189 28 

MD 173 - 

i'32 108 95 
88 ® 

192 13 25 

3 

SOUNDTRACK 
WALT DISNEY 013523 (15.98 CD /DVD) + 

VARIOUS ARTISTS 
RHINO CUSTOM PRODUCTS 8400 EX/STARBUCKS (12.98) 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428' (15.98) 

Title 

Shake It Up: Break It Down 

When Folk Meets Rock 

Back To Black 

iL3 

Y Y t<E WÑaW 3 i 3ó 
ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

PEARL JAM 151 68 10 
MONKEVWRENCH /COLUMBIA 96035.SONY MUSIC (21.98) 

SUPERHEAVY 
UNIVERSAL REPUBLIC 016105* (13.98) 

SuperHeavy 

WIZ KHALIFA 
ROSTRUM /ATLANTIC 527099/AG (13.98) +) 

Rolling Papers 

JILL SCOTT 
BLUES BABE 527941' /WARNER BROS. (18.98) 

The Light Of The Sun 

ISAAC CARREE 
SOVEREIGN AGENCY 002 (13.98) 

CHRIS YOUNG 
RCA NASHVILLE 85497/SMN (10.98) 

GEORGE BENSON 
CONCORD JAll 33099 /CONCORD (18.98) 

THEORY OF A DEADMAN 
604 617729 /ROADRUNNER (13.98) 

Uncommon Me 

Neon 

Guitar Man 

The Truth Is... 

BOYZ II MEN The Best Of Boys II Men: 20th Century Masters The Millennium Collection 
MOTOWN /CHRONICLES 001098/UME (9.98) 

TONY BENNETT 
RPM /COLUMBIA 80979/SONY MUSIC (18.98) 

Duets: An American Classic 

FLORENCE + THE MACHINE 
UNIVERSAL REPUBLIC 013170' (13.98) Lungs 

ANTHRAX 
MEGAFORCE 6014* (15.98) 

Worship Music 

JUSTIN BIEBER 
SCHOOLBOY /RAYMOND BRAUN /ISLAND 014063 /I0JMG (10.98) A) 

AWOLNATION 
RED BULL 1086 (9.98) 

RASCAL FLATTS 
BIG MACHINE RF0100A (13.98) 

My World 2.0 

Megalithic Symphony 

Nothing Like This 

ZAC BROWN BAND 
ROAR /BIGGER PICTURE /HOME GROWN /ATLANTIC 516931 AG (13.98) 

The Foundation 

KELLY ROWLAND 
UNIVERSAL MOTOWN 014495 /UNIVERSAL REPUBLIC (13.98) 

KENNY CHESNEY 
BNA 57445/SMN (11.98) (+) 

Here I Am 

Hemingway's Whiskey 

BARRY WHITE The Best Of Bany White: 20th Century Masters The Millennium Collection 
ISLAND /CHRONICLES /IDJMG 000884 /UME (9.98) 

WE ARE THE IN CROWD 
HOPELESS 738 (13.98) 

Best Intentions 

THREE DOG NIGHT The Best Of Three Dog Night: 20th Century Masters The Millennium Collection 
MCA 112073/UME (9.98) 

AEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Collection 
GEFFEN 001101 /UME (9.98) 

ESPINOZA PAZ 
RISA 721859 /UMLE (11.98)* Canciones Que Duelen 

ELVIS PRESLEY 
RCA /SONY MUSIC COMMERCIAL MUSIC GROUP 70971/SONY MUSIC (6.98) 

FOO FIGHTERS 
ROSWELL 84493'/RCA (11.98) * 
THE SCRIPT 
PHONOGENIC /EPIC 81227/SONY MUSIC (11.98) 

GLORIA ESTEFAN 
CRESCENT MOON /VERVE FORECAST 016142 EX/VG (13.98) 

An Afternoon In The Garden 

Wasting Light 

Science & Faith 

Miss Little Havana 

JASON BOLAND & THE STRAGGLERS 
PROUD SOULS /APEX 7061561/THIRTYTIGERS (12.98) 

Rancho Alto 

CREEDENCE CLEARWATER REVISITED 
POOR BOY /SONY MUSIC CMG 52336/SONY MUSIC (6.98) 

Extended Versions 

v;739 

177 

141 - 

169 17 

156 166 

145 126 

140 125 86 

141 154 100; 

742 151 145 

BON IVER 
JAGJAGUWAR 135' (14.98) 

Bon Iver 

TIM MCGRAW 
CURB 79205 

( 
18.981 

PACE 

SETTER 

Number One Hits 

LAURA STORY Blessings 
INO /COLUMBIA 86417 /SONY MUSIC (10.98) 

THE TEMPTATIONS The Best Of The Temptations- Volume 1 -The '605: 20th Century The Millennium Collection 
MOTOWN 153362/UME (9.98) 

SOUNDTRACK 
ATLANTIC 528899/WMN (18.98) 

HANK WILLIAMS JR. 
CURB 77638 (9.98) 

DRAKE 
YOUNG MONEY CASH MONEY 014325 /UNIVERSAL REPUBLIC (13.98) 

JOURNEY 
COLUMBIA /LEGACY 85889 /SONY MUSIC (13.98) O 

GERARDO ORTIZ 
DEL 91251/SONY MUSIC LATIN (12.98) 

GEORGE STRAIT 
MCA NASHVILLE 016007 /UME (7.98) 

Footloose 

Greatest Hits, Vol. 1 

Thank Me Later 

Journey's Greatest Hits 

Entre Dios y El Diablo 

Icon: George Strait 

m ® 
144 137 134 

14.5 155 147 

146 140 121 
r _ 

_ 7 153 161 

114`8 147 - 

7¿1 , 
A 150 138 137 

LIONEL RICHIE The Best Of Lionel Richie: 20th Century Masters The Millennium Collection 
MOTOWN /CHRONICLES 007759 /UME (9.98) 

THE LONDON CLASSICAL ORCHESTRA (WILSON) Paul McCartney's Ocean's Kingdom 
MPL/HEAR /TELARC 33250' /CONCORD (19.98) 

MIGUEL 
BLACK ICE /BVSTORM /JIVE 75487 /RCA (9.98) 

THE CIVIL WARS 
SENSIBILITY 017' (11.98) 

KIRK FRANKLIN 
FO YO SOUL/VERITY 77917 /RCA (11.98) 

WILLIE NELSON 
COLUMBIA 64184 (9.98/5.98) 

CHRIS AUGUST 
FERVENT 888065 /WARNER BROS. (11.98) 

DJ SHADOW 
ISLAND 016088 /VG (13.98) 

LADY GAGA 
STREAMLINE /KONLIVE /CHERRYTREE /INTERSCOPE 011805' /IGA (12.98) 

All I Want Is You 

Barton Hollow 

Hello Fear 

Super Hits 

No Far Away 

The Less You Know, The Better 

The Fame © 2 

i . 
111 

I 

111 

107 
Venue sales from 

Ihis concert tour . return the singer's 

.album to the chart 

with a 118% gain. 

IHis trek with Kirk 

Franklin (dubbed . the Fearless tour) 

kicks off Nov. 1 in A. Little Rock, Ark. On . Gospel Albums, 

(arree moves 9 -3. . 

Bob Dylan (above), 

Jeff Buckley and 

Nick Drake are 

among the acts 

featured on this 

Starbucks- exclusive 

compilation, which 

bows with 4,000. 

On Top Folk 

Albums, it lands at 

No. 3, and enters 

Top Compilations at 

No. 7. 

67 

1121 

35 

Ill 

3 

1y8 

130 

First released in 

1991, this album hat 

sold 140,000 copie 

in 2011, thanks to S 

pricing at Walmart. 

It's the King's best 

seller of the year by 

far and is among 

2011's top 200 best- 

selling sets. 

174 ThTh 

®t's 
score, 

composed by Paul 

McCartney and 

performed by the 

London Classical 

Orchestra, also 

arrives at No. 1 on 

the Traditional 

136 Classical chart 

lei (3,000). It's the 

third time a 

McCartney project 

has topped the 

tally, following 

Standing Stone 

(1997) and Working 

Classical (1999). 

27 

63 l 132 

147 

949 

ELI 
Film's DVD release 

(Oct. 4) sends its 

soundtrack racing 

with a 575% 

increase. In other 

soundtrack news, 

2010's Burlesque 

(No.193; 3,000 - 
down 4 %) has sold 

239,000 this year, 

making it the fifth - 

biggest soundtrack 

of 2011. 

158 

159 

ritp 

:163 117 57 

164 158 133 

165 114 98 

166 122 - 

® 
168 17 

pp170 

128 109 

8171 139 79 

ND198 184 

174 92 38 

11:11 
176 113 - 

166 158 

97 62 

159 132 

149 149 

CI 

RE-ENTRY 

RE-ENTRY 

177 

178 

Pearl Jam Twenty (Soundtrack) 

41 PINK FLOYD 
CAPITOL 28945' (18.98) + 

1 WE WERE PROMISED JETPACKS 
FATCAT 0097' (14.98) 

16 
BAD COMPANY 
ORIGINAL BAD COMPANY TOURING /SONY MUSIC CMG 80851 /SONY MUSIC (6.98) 

1 MERLE HAGGARD 
HAG,VANGUARO 78208 /WELK (15.98) 

TAYLOR SWIFT 
BIG MACHINE 0200 (18.98) (4.) 

PRIMUS 
PRAWN SONG 0113' ATO (13.98) 

PINK 
LAFACE /JIVE 80657,RCA (13.98) 

111 

LEDISI 
VERVE FORECAST 015557VG (13.98) 

10 

Wish You Were Here 13 1 

In The Pit Of The Stomach 153 

Extended Versions 82 

Working In Tennessee 155 

Fearless 0 1 

Green Naugahyde 15 

Greatest Hits... So Far!!! 5 

Pieces Of Me 8 

DJ KHALED 
WE THE BEST YOUNG MONEY /CASH MONEY 015850 /UNIVERSAL REPUBLIC (13.98) 

LA DISPUTE 
NO SLEEP 060' (12.98) 

BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 30334 (16.98) 

We The Best Forever 

Wildlife 

Greatest Hits 

14 

RE-ENTRY 

180 86 19 

200 173 

REENTRY 

183 136 68 

184 179 139 

© 
83 - 

tüi = 
187 178 114 

188 170 148 

189 164 117 

190 191 174 

191 162 135 

® 
193 187 144 

194 152 93 = 
196 167 129 

197 163 157 

RE-ENTRY 

RE-ENTRY 

DREAM THEATER 
ROADRUNNER 617765' (18.98)* 
THE BLACK KEYS 
NONESUCH 520266' /WARNER BROS. (15.98) 

IL VOLO 
OPERA BLUES /GATICA /RENTORiGEFFEN 015517/IGA (11.98) 

LECRAE 
REACH 8161 /INFINITY (12.98) 

THREE DAYS GRACE 
JIVE 46256 /RCA (13.98) 

MICHAEL JACKSON 
MJJ /EPIC 88998 /SONY MUSIC (14.98) 

GEORGE STRAIT The Best Of George Strait: 20th Century Masters The Millennium Collection 
MCA NASHVILLE 170280 /UMGN (9.98) 

COLBIE CAILLAT 
UNIVERSAL REPUBLIC 015542' (13.98) 

BUSH 
ZUMA ROCK 2167'/EONE (17.98) 

JANIS JOPLIN 
SONY MUSIC CMG 05280/SONY MUSIC (6.98) 

ETTA JAMES The Best Of Etta James: 20th Century Masters The Millennium Collection el 
153 

MCA 11195 /UME (9.98) 

THE JAYHAWKS 
ROUNDER 619113 /CONCORD (13.98) / 
ZOLA JESUS 
SACRED BONES 062' (14.98) 

RADIOHEAD 
XL /TICKER TAPE 001'/TBD (7.98) 

CHRISTINA PERRI 
ATLANTIC 525853/AG (13.98) + 

FOREIGNER 
TRIGGER 83136 EX/RAZOR F. TIE (18.98 CD /DVD) O+ 

KANYE WEST 
ROC- A-FELLA /DEF JAM 014695' /I1)JMG (13.98) O+ 

OPETH 
ROADRUNNER 617705' (18.98) 

SARA EVANS 
RCA NASHVILLE 49693/SMN (10.98) 

FRANK SINATRA 
REPRISE 438652 /WARNER BROS. (18.98) 

THE DEVIL WEARS PRADA 
FERRET 143' (15.98') 

AVENGED SEVENFOLD 
HOPELESS /SIRE 524026 "WARNER BROS. (18.98) 

PINK FLOYD 
CAPITOL 28951 (18.98) 

SOUNDTRACK 
ABKCO 88392 (13.98) 

SOUNDTRACK 
RCA NASHVILLE 72911/SMN (11.98) 

SKILLET 
ARGENT /INO /ATLANTIC 519927/AG (13.98) 

ONEREPUBLIC 
MOSLEV /INTERSCOPE 013607 /IGA (13.98) 

EMINEM 
SHADY /AFTERMATH / INTERSCOPE 005881' /IGA (13.98/8.98) 

TRACE ADKINS 
SHOW DOG- UNIVERSAL 015694 (9.98) 

FIVE FINGER DEATH PUNCH 
PROSPECT PARK 50100' (13.981 O+ 

SOUNDTRACK 
RCA 80205 /RMG (11.98) 

ST. VINCENT 
4AD 3123' (14.98) 

BILLY CURRINGTON 
MERCURY NASHVILLE 015290/UME (7.98) 

BILLY CURRINGTON 
MERCURY NASHVILLE 014407 /UMGN (9.98) 

BLAKE SHELTON 
REPRISE (NASHVILLE) 525092/WMN (18.98) 

EMINEM 
WEB /AFTERMATH / INTERSCOPE 493290'/IGA (13.98) 

MERCYME 
INO /COLUMBIA 67708 /SONY MUSIC (13.98) 

DAFT PUNK 
WALT DISNEY 005872' (13.98) 

A Dramatic Turn Of Events 

Brothers 

II Volo 

Rehab 

Life Starts Now 

Number Ones 

All Of You 

The Sea Of Memories 

Super Hits 

18 

17 

3 

13 

76 

6 

18 

113 

Mockingbird Time 

Conatus 

The King Of Limbs 

lovestrong. 

Feels Like The First Time 

38 

175 

3 

4 

45 

My Beautiful Dark Twisted Fantasy U 1 

Heritage 19 

Stronger 

Nothing But The Best 

Dead Throne 

Nightmare 

Animals 

Fast Five 

Country Strong 

6 

1Ó 

IO 

Awake dig 

Waking Up 

Curtain Call: The Hits El 1 

Proud To Be Here 3 

War Is The Answer 7 

Burlesque 18 

Strange Mercy 8 
Icon: Billy Currington 

Enjoy Yourself 

Loaded: The Best Of Blake Shelton 18' 

The Eminem Show 1 

The Generous Mr. Lovewell 3 

Tron: Legacy (Soundtrack) 

THE LONDON CLASSICAL MASTODON 44 GERARDO ORTIZ 140 PISTOL ANNIES 40 

ORCHESTRA (WILSON) .. MAYDAY PARADE 12 NEEOTOBREATHE 64 JAKE OWEN 56 PITBULL 94 

143 SCOTTY MCCREERY ....1 WILLIE NELSON 147 ELVIS PRESLEY 126 
DEMI LOVATO 23 TIM MCGRAW 133 NEW FOUND GLORY ...26 PRIMUS 157 

LYNYRD SKYNYRD 88 MERCYME 199 NICKI MINAJ 68 BRAD PAISLEY 71 

MIGUEL 144 NIRVANA 48 PEARL JAM 151 

MMEMMOI MINDLESS BEHAVIOR ..35 CHRISTINA PERRI 177 RADIOHERD 176 

MACHINE HEAD 99 MISFITS 70 KATY PERRY 58 RASCAL FLATTS 117 

MAROON5 38 JUSTIN MOORE 67 THE OAK RIDGE BOYS ..85 PINK FLOYD RED HOT CHILI PEPPERS 

WANTON MARSALIS 8 MUMFORD 8 SONS ... .27 ONEREPUBLIC 189 37, 91, 152,185 21 

ERIC CLAPTON 72 MUTEMATH 24 OPETH 180 PINK 158 JESSICA REEDY 84 

LIONEL RICHIE 142 

RIHANNA 60 

LEANN RIMES 73 

KELLY ROWLAND 119 

JILL SCOTT 106 

THE SCRIPT 128 

BOB SEGER 8 THE SILVER 

BULLET BAND 162 

SHANE 8 SHANE 57 

BLAKE SHELTON ..41.197 ST. VINCENT 194 

CODY SIMPSON 75 STYLES P 33 
FRANK SINATRA 182 SUPERHEAW 104 

SKILLET 188 TAYLOR SWIFT ...46, 156 

SKRILLEX 80 SWITCHFOOT 28 

STAIND 61 

WAYNE STATIC 97 

LAURA STORY 134 BURLESQUE 193 

GEORGE STRAIT COUNTRY STRONG ...187 
22,141, 169 DRIVE 89 

BARBRA STREISAND ...81 FAST FIVE 186 

FOOTLOOSE 136 

SHAKE IT UP: BREAK IT 

DOWN 101 

VICTORIOUS: MUSIC FROM 

THE HIT TV SHOW 98 0 
THE TEMPTATIONS 135 

TENTH AVENUE NORTH 96 

THREE DAYS GRACE ..167 
THREE DOG NIGHT .123 

1 
BEST OF THE LION KING .. 

100 
THE LOST NOTEBOOKS OF 

NOW 39 17 

NOW THAT'S WHAT I CALL 

COUNTRY: VOLUME 4 69 

WHEN FOLK MEETS ROCK 

102 

WOW HITS 2012 39 

WE ARE THE IN CROWD .. 
THEORY OF A DEADMAN . . HANK WILLIAMS 42 122 

110 NOW 38 83 KANYE WEST .179 

WE WERE PROMISED 

JETPACKS 153 

BARRY WHITE 121 

PHIL WICKHAM 43 

WILCO 11 

AMY WINEHOUSE ....103 
WIZ KILALIFA 105 

CHRIS YOUNG 108 

Data for week of OCTOBER 22, 2011 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 43 



0/ UNCHARTED 
DATA 

IDED ; BIXG 
SOUND 

ARTIST MYSPACE PAGE 

#1 
6 WKS 

TRAP H I K wWW. MYSPACE .COM/TRAPHIK 

2 3 39 DJ BL3ND WWW.MYSPACE.COM/BLENDIZZY 

3 4 34 

4 6 35 

Q 7 35 

6 5 38 

7 8 34 

O 12 27 

O 14 26 

20 35 

11 10 31 

12 9 8 

22 23 

14 15 38 

15 17 22 

16 16 6 

17 18 35 

18 11 38 

TYLER WARD WWW.MYSPACE.COM/TYLERWARD 

MADDI JANE WWW.MYSPACE.COM/MADDIJANEMUSIC 

PORTA WWW.MYSPACE.COM/PORTAI 

NOISIA WWW.MYSPACE.COM/DENOISIA 

SUNGHA JUNG WWW.MYSPACE.COM /JUNGSUNGHA 

METRONOMY WWW.MYSPACECOM/METRONOMY 

T. MILLS WWW.MYSPACE.COM/TMILLS 

DIYAR PALA WWW.MYSPACE.COM/DIYARPALA 

PRETTY LIGHTS WWW.MYSPACE.COWPRETTYLIGHTS 

PORTER ROBINSON WWW.MYSPACE.COM/PORTERROBINSON 

PITTY WWW.MYSPACE.COM/BANDAPITTY 

ENTER SHIKARI WWW.MYSPACE.COWENTERSHIKARI 

EXCISION WWW.MYSPACE.COM/EXCISION 

ORELSAN WWW.MYSPACE.COM/ORELSAN 

JESUS ADRIAN ROMERO WWW.MYSPACE.COM/JESUSADRIANNET 

DAVE DAYS WWW.MYSPACE.COWDAVEDAYS 

AEROPLANE WWW .MYSPACE.COM/AEROPLANEMUSICLOVE 

CD25 20 ROSA DE SARON WWW .MYSPACE.COM/BANDAROSADESARON 

21 23 37 DASH BERLIN wwW.MYSPACE.COM/DASHBERLIN 

® ® CAPITAL INICIAL WWW.MYSPACE.COM/CAPITALINICIAL 

® 26 33 NICOLAS JAAR WWW.MYSPACE.COM/NICOLASJAAR 

CD31 3 MORD FUSTANG WWW.MYSPACE.COM/MORDFUSTANG 

25 21 38 ALYSSA BERNAL WWW.MYSPACE.COM/ALYSSABERNAL 

26 19 13 GOLD PANDA wwW.MYSPACE.COM /GOLDPANDA 

28 28 PAROV STELAR WWW.MYSPACE.COM/STELAR1 m 
o 29 29 MAREK HEMMANN WWW.MYSPACE.COM/MAREKHEMMANN 

o ® ASSEMBLE THE SKYLINE WWW .MYSPACE.COM /ASSEMBLETHESKYLINE 

o 32 21 GOD IS AN ASTRONAUT www.MYSPACE.COWGODiSANASTRONAUT 

31 30 16 NEOCLUBBER WwW.MYSPACE.COM/NEOCLUBBER 

o 41 17 IAMX WWW.MYSPACE.COM/IAMX 

© = VILLE BABY WWW.MYSPACE.COMNILLEBABYMUSIC 

35 

o 
® 

35 38 SUPERMAN IS DEAD WWW.MYSPACE.COWSUPERMANISDEAD 

27 30 BONDAN PRAKOSO & FADE2BLACK WWW .MYSPACE.COMAIONDANFADE2BLACK 

36 38 THE BLOODY BEETROOTS - DEATH CREW 77 WWW.MYSPACECOWTHEBLOCIOYBEETROOTS 

47 5 MODESTEP WWW.MYSPACE.COM /MODESTEP 

49 12 JOTA OUEST WwW. MYSPACE .COM /JOTAOUEST 

33 5 MACKLEMORE WwW.MYSPACE.COM/MACKLEMORE 

40 38 7 MILES KANE WWW.MYSPACE.COM/MILESKANEMUSIC 

41 34 37 POMPLAMOOSE WWW.MYSPACE.COM/POMPLAMOOSEMUSIC 

CD 42 4 MIAMI HORROR WWW. MYSPACE .COWMIAMIHORROR 

43 37 10 TOTALLY ENORMOUS EXTINCT DINOSAURSYMW.M+sPACECOICOM Dlolaa419341lcloB ns Q= ZEDD WWW.MYSPACE.COM/OFFICIALZEDD 

44 19 HADOUKENI wwW.NiYSPACE.COM/HADOUKEN 

48 43 7 COM TRUISE WWW.MYSPACE.COM/IAMCOMTRUISE 

47 45 13 JAMIE WOON WWW. MYSPACE -COM/JAMIEWOON o= BORGORE WWW.MYSPACE.COMBORGORE 

49 40 28 JOSEPH VINCENT WWW .MYSPACE.COM/JOSEPHVINCENTMUSIC 

50 39 8 ARASH WWW.MYSPACE.COM/ARASHMUSIC 

The latest single from pop /punk band Assemble the 

Skyline, "We're Not Going Down Without a War," 

debuted Oct. 4. helping it pull in 1,000 PuroVolume 

plays last week and spurring its debut on Uncharted at 

No. 29. The group is also making a music video for the 

single, as revealed in a behind-the- scenes clip the act 

uploaded to YouTube on Oct. 2. 

44 Go to www.billboard.biz for complete chart data 

1 46 

© 2 36 

3 3 46 

4 4 46 

Q 9 23 

6 5 46 

O SONGS 
YOUTUBE 

You Tube 

JUSTIN BIEBER SCHOOLBOY /RAYMOND BRAUN/ISLAND/RING 1 

ADELE XL/COLUMBIA 2 

SHAKIRA soNY MUSIC LATIN/EPIC 3 

LADY GAGA STREAMLINE/AONLIVE/INTERSCOPE 4 

LMFAO PARTY ROCKWILL .I.AM/CHERRYTREE/INTERSCOPE 5 

KATY PERRY CAPITOL 6 

7 8 46 EMINEM WEB /SHADY /AFTERMATHANTERSCOPE 

B 6 44 PITBULL MR. 305 /FAMOUS ARTIST /POLO GROUNDS /J /SONY MUSIC LATIN/RCA 

i;O 15 35 BRUNO MARS ELEKTRA 

10 7 46 RIHANNASRP/DEFJAM/IDJMG 

12 46 MICHAEL JACKSON MJJ /EPIC 

11 46 NICKI MINAJ YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC 

13 10 46 DAVID GUETTA WHAT A MUSIC /ASTRALWERKS /CAPITOL 

OD 18 46 SELENA GOMEZ HOLLYWOOD 

15 14 46 TAYLOR SWIFT BIG MACHINE 

20 46 BEYONCE PARKWOOD/COLUMBIA 

17 17 44 CHRIS BROWN JIVE/RCA 

32 22 BOYCE AVENUE 3 PEACE 

19 19 14 SKRILLEX BIG BEAT /MAUSTRAP /ATLANTC 

20 13 46 AVRIL LAVIGNE ARISTARCA 

16 45 LIL WAYNE CASH MONEY /UNIVERSAL REPUBLIC 

29 46 DON OMAR ORFANATO/MACHETE 

23 21 43 BRITNEY SPEARS JIVE/RCA 

25 27 JUSTIN TIMBERLAKE JIVE/RCA 

25 24 46 LINKIN PARK MACHINE SHOP/WARNER BROS. 

26 23 43 WIZ KHALIFA ROSTRUM/ATLANTIC 

28 28 38 CHRISTINA GRIMMIE UNSIGNED 

26 46 COLDPLAY CAPITOL 

m 
30 30 44 DRAKE YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC 

35 31 TYLER WARD UNSIGNED 

37 32 JENNIFER LOPEZ ISLAND /IDJMG 

32 31 46 USHER LAFACE/RCA 

33 27 39 DEMI LOVATO HOLLYWOOD 

34 36 42 TIESTO MUSICAL FREEDOM 

35 34 46 AKON KONVICT /UPFRONT /SRC /UNIVERSAL REPUBLIC 

O 50 41 SNOOP DOGG OOGGYSTYLEJPRIORITY /CAPITOL 

37 40 9 CIMORELLI UNSIGNED 

Y 50 CENT SHADY /AFTERMATHANTERSCOPE 

THE BLACK EYED PEAS INTERSCOPE 

RE-ENTR 

RE-ENTRY 

40 39 13 RED HOT CHILI PEPPERS WARNER BROS. 

41 47 7 MAROON 5 A &M/OCTONE 

42 42 3 MEGAN & LIZ COLLECTIVE SOUNDS 

43 43 5 MADDI JANE JSF 

44 38 44 KE$HA KEMOSaBF/RCA Q= BOB MARLEY TUFF GONG/ISLANDNME 

46 48 14 CODY SIMPSON ATLANTIC 

O. 

MINDLESS BEHAVIOR STREAMLINE /CONJUNCTION /INTERSCOPE 

48 49 7 KARMIN UNSIGNED 

ea TIFFANY ALVORD KEEP YOUR SOUL 

50 AVENTURA PREMIUM LATIN 

Boy band Mindless Behavior makes its Social 50 debut at No. 

41 thanks to being featured on Vevo's emerging artist 

platform Lift and the act's relentless fan engagement on 

Facebook and Twitter. Since premiering Oct. 6, the Lift videos 

(where the act is interviewed) have earned a total of 300,000 

plays. The group's debut album, #1 Girl, recently bowed at 

No. 7 on the Billboard ZOO. This week, it slips 21 -35. 
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W W 3 3ó 
TITLE 
ARTIST (IMPRINT /LABEL) 

The most popular songs on YouTube. 

1 

2 

3 

4 

5 

6 

7 

9 

10 

11 

13 

12 

17 

16 

14 

9 

3 

9 

9 

9 

8 

9 

9 

9 

9 

9 

6 

6 

8 

9 

#1 SOMEONE LIKE YOU 
SWKS ADELE (XL/COLUMBIA) 

A9 

_J 
SEXY AND I KNOW IT 
LMFAO (PARTY ROCK/ WILL .I.AM /CHERRYTREE /INTERSCOPE) 

PARTY ROCK ANTHEM 
LMFAO FEAT LAUREN BEAM B GOONROCK (PARTY ROCKJW /LL.I.AM/CHERRYTREEANTERSCUPE) 

RAIN OVER ME 
PITBULL FEATURING MARC ANTHONY (MR. 305 /POLO GROUNDS /J /RCA) 

SUPER BASS 
NICKI MINA) (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

MOVES LIKE JAGGER 
MAROON 5 FEATURING CHRISTINA AGUILERA (A &M /OCTONE/INTERSCOPE) 

DANZA KUDURO 
DON OMAR & LUCENZO (YANIS /ORFANATO /MACHETE /UNIVERSAL MUSIC LATINO) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

THE LAZY SONG 
BRUNO MARS (ELEKTRA/ATLANTIC) 

ON THE FLOOR 
JENNIFER LOPEZ FEATURING PITBULL (ISLAND /IDJMG) 

GIVE ME EVERYTHING 
PITBULL FEATURING NE 40, AFROJACK & EATER (MR. 305 /POLO GROUNDS /J /RCA) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEY/UNIVERSAL REPUBLIC) 

SET FIRE TO THE RAIN 
ADELE (XL/COLUMBIA) 

BABY 
JUSTIN BIEBER FEAT. LUOACRIS (SCHOOLBOY /RAYMOND BRAUN /ISLAND /IDJMG) 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

OMYSPACE SONGS 
myspace 

IIIIMUSIC 

III; m- W TITLE 
5 W3ó ARTIST (IMPRINT /LABEL) 

#1 
ìWKs 

1 1 
SOMEONE LIKE YOU 
ADELE (XL/COLUMBIA) 

2 2 11 
MOVES LIKE JAGGER 

3 3 22 

4 4 7 

The week's top streamed 
songs on MySpace Music. 

MAROON 5 FEATURING CHRISTINA AGUILERA (A&WOCTONE / /INTERSCOPE) 

-j 

PARTY ROCK ANTHEM 
LMFAO FEAT. LAUREN BENNETT& GOONWOCR (PARTY ROCK /WILL.I.AWCHERRYTREEANTERSCOPE) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

5 5 22 
ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

6 8 22 
SUPER BASS 
NICKI MINA) (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

7 6 7 
CHEERS (DRINK TO THAT) 
RIHANNA (SRP /DEF JAM /IDJMG) 

8 7 7 

9 9 21 

10 16 5 

11 10 22 

12 14 11 

13 13 5 

14 11 37 

15 20 22 

YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

GOOD LIFE 
ONEREPUBLIC (MOSLEY/INTERSCOPE) 

NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

MOTIVATION 
KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN /UNIVERSAL REPUBLIC) 

CRAZY GIRL 
ELI YOUNG BAND (REPUBLIC NASHVILLE) 

TAKE A BACK ROAD 
RODNEY ATKINS (CURB) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE) 

DIRT ROAD ANTHEM 
JASON ALDEAN (BROKEN BOW) 

:47,4 NEXT BIG SOUND 25 

ARTIST 

r1 DJ MEDNAS 

all major social music sites, statistically predicted to achieve 
future success, as measured by Next Big Sound. 

2 % GOSTEFFECTS 

1 HOPSIN 

4 J-AX 

5 I DIMA BILAN 

6 EMELI SAND 

7 BEN HOWARD 

8 VERONICA FALLS 

9 HARDAWAY 

10 MOONBEAM 

GEM CLUB 

12 STATES 

13 MOD SUN 

14 THE ANSWER 

155 ITAL TEK 

Data for week of OCTOBER 22, 2011 



1 1 2 

11 2 

111111111' 
TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

#1 
2WKS 

STRANGE CLOUDS 
BDE FEAT LA WAYNE )REBEAOCK ORONO HUSTLE AT MIC 

5 O'CLOCK 
T -PAN F E A T W I Z M8LEYALIBI(KOMICE/NAPPY BOYNE/RCA) 

3 3 27 SUPER BASS 
1111 

NICKI MINN IYOLANG MONEY/CASH MOVEYABAVEASAL REPUBLIC) 

HEADLINES 
DRANO: (YOUNG MONEY /CASH MONEYNVBVERSAL REPUBLIC) 

LIGHTERS 
BAD MEETS EVIL FEAT BRUNO MARS (SHADY/1NTERSCOPE) 

W 
ca 

5 9 

2 17 

6 4 20 

6 8 -ë 8 

8 9 

"1.19 

PM28 

1 

1112 12 8 ill 10 14 

ME 19 8 

®18 26 

®HOT DIGITAL SONGS`" 
2 

o 
Me, Z. TITLE 
n3 3ó ARTIST (IMPRINT /PROMOTION LABEL) 

#1 
1 12 

SOMEONE LIKE YOU 
ADELE (XL COLUMBIA) 3lVKS 

2 16 
MOVES LIKE JAGGER 
MAROON 5 FEAT CHRISTINA AGUILERA (ABAVOCTONLINTERSCOPI 

© 5 6 

o 4 21 

Q 6 3 

SEXY AND I KNOW IT 
LMFAO (PARTY ROCIWULL L AMCHERRYTREEINTERSCOPF 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

WE FOUND LOVE 
RIHANNA FEAT. CALVIN HARRIS (SRP /DEF JAM/ IDJMG, 

6 7 13 
STEREO HEARTS 
GYM CUSS HEROES FEAT ADAM LEVINE iLOCAYDANCELUELED BYNJkNR- 

7 8 6 

8 9 28 
PARTY ROCK ANTHEM El 
LMFAO ( PARTY, ROCWW ILLI.AM/CHERRYTREEANTERSCOPI ) 

WITHOUT YOU 
GAND GUETTA FEAT USHER /.RANT A MUSIGASTKASUERKSCCPPITGL, 

9 3 2 

10 11 9 

STRANGE CLOUDS 
B.O.B FEAT. UI WAYNE (REBELAOCK/GRAND HUSTLE /ATLANTIC 

YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

11 12 13 
YOU MAKE ME FEEL... u 
COBRISINGFAP FEAT SABI OFCAYINJCERIEIBD BY RMÆNARANRC RA 

12 10 10 

13 14 9 

14 15 8 

® 47 2 

16 17 23 e 32 16 

18 18 13 

22 9 

20 16 17 

® 1 

22 19 20 

® 27 5 

24 21 39 

1 

CHEERS (DRINK TO THAT) 
RIHANNA (SRP; DEF JAM,'IDJMG) 

IT GIRL 
JASON DERBIO (BELUGA HEIGHTS;WARNER BROS 

IN THE DARK 
DER (INDIE -POP /UNIVERSAL REPUBLIC) 

5 O'CLOCK 
TI AIN FEAT WC KHALEA 8 UL ALLEN (KOVMU/N PPY BOY /MERCA, 

SUPER BASS 
NICKI MINN (YOUNG MONEY/CASH MONEYNNNERSAL REPUBLIC 

TAKE A BACK ROAD 
RODNEY ATKINS (CURB) 

GOD GAVE ME YOU 
BLAKE SHELTON (WARNER BROS. NASHVILLE /WMII, 

HEADLINES 
DRAKE (YOUNG MONEY CASH MONEYNMVERSAL REPUBLIC( 

LIGHTERS 
RAO MEETS EVIL FEAT BRUNO MARS (SHADVHNTERSCOPI.I 

FIX YOU 
GLEE CAST (20TH CENTURY FOX TV /COLUMBIA) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEY/UNIVERSAL REPUBLIC) 

MR. KNOW IT ALL 
KELLY CLARKSON (19 /RCA) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

CRAWLING BACK TO YOU 
DAUGHTRY (19 /RCA) 

w. TITLE 
53 We ARTIST (IMPRINT /PROMOTION LABEL) 

1 I LIKE IT LIKE THAT 
HOT CHELLE RAE FEAT. NEW BOYZ (RCA) 

27 23 8 

28 25 10 

O 31 6 

30 20 24 

1 ® 35 14 

® 22 

34 33 26 

35 29 7 

36 26 28 

® 36 16 LOVE YOU LIKE A LOVE SONG 
SELENA GOMEZ & THE SCENE (HOLLYWOOD) 

38 28 52 
IF I DIE YOUNG El 
THE BAND PERRY (REPUBLIC NASHVILLE) 

38 20 
CRAZY GIRL 40 
ELI YOUNG BAND (REPUBLIC NASHVILLE) 

41 41 27 
DIRT ROAD ANTHEM 

SHE WILL 
UL WAYNE FEMME DUNG MOW/CASH MBEYANMRSAL RERDLCI 

MR. SAXOBEAT 
ALEXANDRA STAN (ULTRA) 

NI * *AS IN PARIS 
JAY Z KANTE WEST OC -A LLA/ ìOC NATXXLOEF JMAIOMIG) 

TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE /RCA) 

HANGOVER 
TAIS CRUZ FEAT. FLO RIDA (MERCURY /IDJMG) 

BETTER WITH THE LIGHTS OFF 
NEW BOYZ FEAT CHRIS BROWN (3HOT1Y /ASYU UIWAANER BROS' 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

GOOD LIFE 
ONEREPUBLIC (MOSLEYANTERSCOPE) 

NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

GIVE ME EVERYTHING 
PTIBUU FEAT. NE -YO ARDUCK 8 RATER (MY 30SPpA GROBDSJRCA 

_ I'M FLEXIN' 
T.I. FEAT BIG K.R.I.T. (GRAND HUSTLE /ATLANTIC) 

42 34 20 

O - 12 

Q 48 7 

39 8 

46 44 18 

CD 

o 
48 30 13 

49 13 2 

JASON AIREAN (BROKEN BOW) 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

FIX YOU 
COLOPLAY (CAPITOL) 

FLY 

MARVIN & CHARDONNAY 
BIG SEAN FEA MADE WEST & ROSCOE DARI (GOOD/UEFJAMDJMG) 

REMIND ME 
BRAD PAISLEY DLETWIIH CAMIE UNDERWOOD ( ARISTA NASHVILLE) 

RUN THE WORLD (GIRLS) 
GLEE CAST (20TH CENTURY FOX TV /COLUMBIA) 

SKYSCRAPER 
SEMI LAVATO (HOLLYWOOD) 

IT WILL RAIN 
BRUNO MARS (SUMMIT /HOP SHOP)ELEKTRA/ATLAMIC) 

66 3 WORK OUT 
J. COLE (ROC NATION /COLUMBIA) 

a 

AIRPLAY 
MONITORED BY 

niclscn 
BDS 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

HOT 100 AIRPLAY'" 

wíYu 

o 
o 
o 
o 

5 

6 

x. TITLE 
3ó ARTIST (IMPRINT /PROMOTION LABEL) 

1 12 

2 9 

3 14 

7 10 

4 24 

6 26 

7 5 14 

O 9 12 

O 12 9 

10 8 22 

CD 16 6 

® 15 8 

13 13 23 

14 10 18 

15 11 19 

17 9 

m22 8 

18 14 16 

27 4 

21 10 

21 19 30 

22 18 21 

® 39 3 

24 23 21 

28 5 

#1 
4WKS 

MOVES LIKE JAGGER 
MAROON 5 FEAT CHPoSRNA AGUILBIA 

SOMEONE LIKE YOU 
ADELE (XL /COLUMBIA) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME / COLUMOIA) 

STEREO HEARTS 
GYM CLASS VIEFICES FOAL ADAM LEVINE (DECAYWVVCNE FLED BY (NMEMRHF 

PARTY ROCK ANTHEM 
LMFAO (PARTY ROCKAMLL I. AIWCHERRYTREEINTERSCOPE) 

GIVE ME EVERYTHING 
PITBULL (MR. 305 /POLO GROUNDS /J /RCA) 

LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY /INTERSCOPE) 

YOU MAKE ME FEEL... 
COBRA SFRRSHIP FEAT. SAN (DECAYDSU LY.IELED BY RAMEFYAILANT C/YRP) 

IN THE DARK 
DEV (INDIE -POP /UNIVERSAL REPUBLIC) 

SUPER BASS 
NICM MINA) (YOUNG MONEY/CASH MONEY/TNNERSAL REPUBLIC) 

WITHOUT YOU 
DAVID GUETTA FEAT USHER (WHAT A MUSIC/ASTRALWERKS'CAPROL 

YOU AND I 

LADY GAGA (STREAMLINE /KONLIVEINTERSCOPE) 

GOOD LIFE 
ONEREPUBLIC (MOSLEM /INTERSCOPE) 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

HOW TO LOVE 
UL WAYNE (YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC) 

HEADLINES 
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC) 

SHE WILL 
UL WAYNE FEAT. DRANO (YOUNG MONEYCASH MONEYUNKERSAL REPUBLIC) 

I WANNA GO 
BRITNEY SPEARS (JIVE/RCA) 

SEXY AND I KNOW IT 
LMFAO (PARTY ROCKAMLL I AM CHERRYIREETNTERSCOPE) 

MR. SAXOBEAT 
ALEXANDRA STAN (ULTRA) 

ROLLING IN THE DEEP 
ADELE , %I COLUMBIA) 

I'M ON ONE 
OJ KHALED (LILTCCTYOUNG MONEY/CASH MUNEYUNNERS0L REPUBLIC 

WE FOUND LOVE 
RIHANNA FEAT. CALVIN HARRIS (SRP /DEF JAM /IDJMG) 

TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE RCA) 

MR. KNOW IT ALL 
KELLY CLARKSON (19 /RCA) 

oar' W w= TITLE 
"eg S3 3ó ARTIST (IMPRINT /PROMOTION LABEL) 

31 10 
GOD GAVE ME YOU 
BLAKE SHELTON (WARNER BROS. NASHVILLE /WMN, 

27 20 11 

28 25 13 

CD32 15 

O 34 6 

® 29 11 

® 33 21 

33 30 37 

34 24 15 

35 26 15 

38 8 

® 37 14 

42 6 

39 36 20 

35 22 

45 8 

46 9 

40 18 

53 4 

47 9 

54 7 

44 12 

55 5 

51 7 

56 16 

CHEERS (DRINK TO THAT) 
RIHANNA (SRP'OEB JAM'IOJMG) 

LONG HOT SUMMER 
KEITH URBAN (CAPITOL NASHVILLE) 

HERE FOR A GOOD TIME 
GEORGE STRAIT (MCA NASHVILLE) 

NI * *AS IN PARIS 
JAY Z KANTE WEST (ROC- A-FELUVROC NATIOF/DEE JAMMEBAG) 

MARVIN & CHARDONNAY 
BIG SEAN FEAT KAYNE WEST & ROSCOE DASH (G0013/DEF JAMADJMG) 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

IF I DIE YOUNG 
THE BAND PERRY (REPTILE IC NASBMLL1UNWERSAL REPUBLIC) 

MADE IN AMERICA 
TOBY KEITH (SHOW DOG- UNIVERSAL) 

TAKE A BACK ROAD 
RODNEY ATKINS (CURB) 

NOTHING 
THE SCRIPT (PHONOGENICEPIC) 

CRAZY GIRL 
ELI YOUNG BAND (REPUBLIC NASHVILLE) 

IT GIRL 
JASON DERULO (BELUGA HEIGHTS /WARNER BROS.) 

JUST FISHIN' 
TRACE ADKINS (SHOW DOG- UNIVERSAL) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

BAGGAGE CLAIM 
MIRANDA LAMBERT (RCA NASHVILLE) 

SPARKS FLY 
TAYLOR SWIFT (BIG MACHINE) 

BAREFOOT BLUE JEAN NIGHT 
JAKE OWEN (RCA NASHVILLE) 

FLY 
NICK MINA) FEAT RNIANNA,YOUNG MET/CASH MOFEYAN ISRL MOTOMQ 

COUNTRY MUST BE COUNTRY WIDE 
BRANTLEY GILBERT (VALONY) 

THAT WAY 
WALE FEAT. JEREMIH 8 RICK ROSS (MAYBACH/WAANER BROS.) 

OTIS 
JAY Z KANYE WEST (ROC- A- FELLA/ROC NATION/DEE JAM1DJMG) 

WE OWNED THE NIGHT 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

BETTER WITH THE LIGHTS OFF 
NEW BIYZ FEATURING CHRIS BROVM (SHOTTYTNARNER BROS.) 

KEEP YOUR HEAD UP 
ANDY GRAMMER (S- CURVE) 

Data for week of OCTOBER 22, 2011 I For chart reprints all 212.493.4023 

SALES DATA 
COMPILED BY 

niClscn 
SoundScan eiiub. DIGITAL 

1111 - TITLE 
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a2 38 

3 25 

5 11 

29 16 

6 4 

8 27 

4 2 

9 ei 14 17 

1111 
12 23 

12 

12 

III 13 73 

11 19 

ARTIST (IMPRINT /PROMOTION LABEL) 

WK18 

SOMEONE LIKE YOU 
ADELE XL; COL MIRA 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STA.) I MME. COLUMBIA) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

FIX YOU 
COLDPLAY (CAPITOL) 

PARADISE 
COLDPLAY (CAPITOL) 

SAIL 
AWOLNATION (RED BULL) 

WHEN WE STAND TOGETHER 
NICKELBACK (ROADRUNNER;RRP) 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

CREEP 
RADIOHEADJCAPITOL) 

FASTER 
MATT NATHANSON (ACROBAT /VANGUARD /CAPITOL) 

RUMOUR HAS IT 
ADELE (XL COLUMBIA) 

HELL 
DISTURBED (REPRISE /WARNER BROS.) 

SECRETS 
ONEREPUBLIC MOSLEY /INTERSCOPE) 

EVERY TEARDROP IS A WATERFALL 
COLDPLAY (CAPITOL) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY;CASH MONEYNNNERSAL REPUBLIC) 

SHE WILL 
UL WAYNE FEMORA Nam MONEY /CASH MONEYNNVERSAL REPUBLIC) 

NI * *AS IN PARIS 
JAY Z KANTE WEST RUC- A- FELLAAOC NATONDEFJAMADJMG) 

BETTER WITH THE LIGHTS OFF Ill 
NEW BOYZ FEAT. CHRIS BROWN (SHOTTY'ASYLUMWARNER BROS. 

GIVE ME EVERYTHING 
PAROLI HAI REPO AFRNACK 8 RAPER RAH 30SPOW G90UNOS'JRCA) 

I'M FLEXIN' 
Ti . FEAT. BIG K.R.IT (GRAND HUSTLE /ATLANTIC) II 
FLY 
NICK MAI FEHL RIHANNA -..NGU,INEYCASH MBEYAVWEASN MOTOAf(J 

MARVIN & CHARDONNAY 
BIG SEAN FEAT. KANTE WEST 8 ROSCOE DASH (G OO.D.DEF JAMISJMG) 

WORK OUT 
J. COLE (ROC NATION /COLUMBIA) 

TILL I COLLAPSE 
EMINEM FEAT. NATE DOGG (WEB/AFTERMATHINTERSCOPE) 

O NEW AGE" 

wì5 B Llis TITLE 3 ''A ARTIST (IMPRINT LABEL) 

1 92 

83 

4 3 92 

Ei al 4 92 

6 6 92 

7 90 

B 8 92 

1 

92 III 9 

eVYÚS 
ONLY TIME 
ENPA PRISE /WARNER ARS 

RIVER FLOWS IN YOU 
YIRUMA (ED.,, 

NOW WE ARE FREE 
HANS ZIMMER & LISA GERRARD ( DECCA) 

ORINOCO FLOW (SAIL AWAY) 
ENYA (REPRISE/WARNER BROS ) 
RETURN TO INNOCENCE 
ENIGMA (VIRGIN /CAPITOL) 

NEVER ALONE 
JIM BRICKMAN FEATURING LADY ANTEBELLUM (SLG) 

1 

CARIBBEAN BLUE 
ENYA (REPRISE /WARNER BROS.) 

SADENESS (PART 1) 
ENIGMA (REPRISE/WARNER BROS.) 

AUTUMN LEAVES 
ROGER WILLIAMS (GEFFENNMEI 

SILENCE 
DEUBUM FEARING SARAH MCIACHLAN I ( 16 38 

10 46 MUSIC FOR A FOUND HARMONIUM 
PENGUIN CAFE ORCHESTRA (VIRGIN /CAPITOL) . 

tt 65 
ADIEMUS III 

rj`- 
ADIEMOS (KARL JERKINS/VIRGIN/CAPITOL) 

`F4 12 54 
CREEP 
SCALA & NOUGHT BROTHERS IT ALL LEADS TO TWSRHI.W 

15 ` 13 
KISS THE RAIN 
YIRUMA (EINS) 

WHERE IS MY MIND 
MAXENCE CRYIN (RHINO) 

OCT 
22 

°COUNTRY 

Ui 3ó ARTIST (IMPRINT /PROMOTION LABEL) 

TITLE 

ra J 
21 

TAKE A BACK ROAD 
RODNEY ATKINS (CURB) 

GOD GAVE ME YOU 
BLAKE SHELTON (WARIER BROSJWMN) 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE) 

CRAZY GIRL 
ELI YOUNG BAND (REPUBLIC NASHVILLE) 

DIRT ROAD ANTHEM 
JASON ALDEAN (BROKEN BOW) 

REMIND ME 
6 18 

BRAD FOREST DUET WOH CAME UNDERWOOD ( ARSTA NASHVILLE) 

EASY 
RASCAL TINTS FEAT. NATASHA BEDINGfIELD BIG 

BAREFOOT BLUE JEAN NIGHT 
JAKE OWEN (RCA) 

10 8 WE OWNED THE NIGHT 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

14 4 
I DONT WANT THIS NIGHT TO END II 

BRYAN (CAPITOL NASHVILLE) 

15 4 
TATTOOS ON THIS TOWN 

111 JASON ALDEAN (BROKEN BOW) 

13 9 21 
YOU AND TEQUILA 
KENNY CHESNEY FEAT. GRACE POTTER (RNA) 

(31)` 

14 11 25 
COUNTRY GIRL (SHAKER FOR ME) 
LUKE BRYAN CAPITOL NASHVILLE 

I LOVE YOU THIS BIG 
SCOTTY MCCREERY (19 /INTERSCOPE/MERCURY) 

37 20 

B 
U5 TITLE 3 3ó ARTIST (IMPRINT /PROMOTION LABEL) 

6 6 
PROMISE 
ROMEO SANTOS FEAT USHER ITONE MUSIC LATIN 

1 60 
DANZA KUDURO 
DON OMAR 8 WCENZO (YANSORFA.,4 

3 3 74 WAKA WAKA (THIS TIME FOR AFRICA) in 
SHAKIRA FEAT. FNESNLYGROUNG (EPIC/SONY MUSIC LATI', 

4 5 92 I 
KNOW YOU WANT ME (CALLE OCHO) 

PITBULL (ULTRA) M 

4 51 

1 

RABIOSA 
SHAKIRA (EPIC /SONY MUSIC LATIN) 

LOVUMBA (PRESTIGE) . 
DADDY YANKEE !EL CARTEL) 

7 92 
HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC/SONY MUSIC LARLA) III 

1 EL VERDADERO AMOR PERDONA . - 
MANA (WARNER LATINA) 

92 
HEROE 

ENRIQUE IGLESIAS (INTERSCOPENNNERSAL MUSIC LATINO) II ICIP 9 

2 

®8 
3 

WEPA 
GLORIA ESTEFAN (CRESCENT MOON) 

32 
TABOO 
SON OMAR (W UV14000)MACHEI&UNVERSAL MUSIC LATINO) II III 10 
DIMELO 

111 MARC ANTHONY (COLUMBIA /SONY MUSIC LATIN) El 14 25 
VEN CONMIGO III YANKEE FEAT. PRINCE ROYCE (EL CARTEL) 

14 12 57 
THE ANTHEM 
PITBULL FEAT. LIL JON FAMOUS ARTIST /TVT 

1111 21 22 
YOU 
ROMEO SANTOS (SONY MUSIC LATIN) 

w 
E-Y x TITLE 
53 3ó ARTIST (IMPRINT /LABEL) 

' TE QUIERO A MORIR 
BANDA EL RECODO DE CRUZ L17ARRAGA (FONUVTO 

BESOS DE FUEGO 
ALACRANES MUSICAL (DISA) 

GOLPES EN EL CORAZON 
LOS TIGRES DEL NORTE (FONOVISA) 

OLVIDAME 
JULION ALVAREZ Y SU NORTENO BANDA (FONOVISA) 

9COMO LA FLOR 
SELENA (EMI LATIN /CAPITOL LATIN) 

BIDI BIBI BOM BOM 
SELENA (EMI LATIN /CAPITOL LATIN) 

68 
LO INTENTAMOS 
ESPINOZA PAZ (DISA/ASL) 

5 AQUILES AFIRMO 
GERARDO ORTIZ (DEL /SONY MUSIC LATIN) 

TE ESTOY ENGANANDO CON OTRA 
CALIBRE 50 (DISA) 

CARA A LA MUERTE 
GERARDO ORTIZ (DEL/SONY MUSIC LATIN) 

111110 

l9?it 

1 

25 

ca 

55 

8 

16 

11 2 5 

5 

EU3 3 

18 

14 7 14 

15 6 28 

PR0MESTISTE 
PEPE AGUILAR (VENEMUSIC) 

DI QUE REGRESARAS 
LA ORIGINAL BANDA EL TMON DE SALVADOR UMBRAGA ITGNOMS.. 

PARA NO PERDERTE 
ESPINOZA PAZ (OISA/ASL) 

DONDE ESTAS PRESUMIDA 
CHUT LIZARRAGA Y SU BANDA TIERRA SINALOENSE 11,)0 ; 

EL PROXIMO VIERNES 
ESPINOZA PAZ IS A) ASL) 
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P. TITLE 
3ó ARTIST (IMPRINT / PROMOTION LABEL) 

3 
MOVES LIKE JAGGER 

4 WKKS MAROON 5 FIAT CHRISBNA AGULLFRA 

3 9 
SOMEONE LIKE YOU 
ADELE (XL/COLUMBIA) 

2 13 
STEREO HEARTS 

GYM CUSS HEMS FEAT. MINA LEWIE (DECAYDANCE/EUELED BY AAMEWHRPi 

4 12 
PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

6 15 

6 5 15 

O 10 9 

YOU MAKE ME FEEL... 
COBRA STARMM'FEAT. SAM (DECAYDANCFhUELED BY RAMEWATLANTIC/RRP) 

LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY / INTERSCOPE) 

YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE / INTERSCOPE) 

8 8 27 
PARTY ROCK ANTHEM 
LMFAO (PARTY ROCK/ WILLI.AM/CHERRYTREE/INTERSCOPE) 

O 15 6 WITHOUT YOU 
DAVID GIETTA FEAT. USHER (WHAT A MUSIC /ASTRALWERKS/CAPITOL) 

01) 13 9 
IN THE DARK 

DER (INDIE -POP /UNIVERSAL REPUBLIC) 

11 7 17 
I WANNA GO 
BRUNET SPEARS (JIVE /RCA) 

12 14 26 
GIVE ME EVERYTHING 
MINIM. FEAT. NE40. AFROJACK 8GAYER (MR. 305/POLO GROUNDS/J/RCA) 

13 11 22 
SUPER BASS 

NICKI MINA) (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

14 9 19 LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

17 6 
SEXY AND I KNOW IT 

{¡¡/ LMFAO (PARTY ROCK /WILL.I.AM /CHERRYTREE /INTERSCOPE) 

16 12 11 
CHEERS (DRINK TO THAT) 
RIHANNA (SRP /DEF JAM /IDJMG) 

16 7 
IT GIRL 
JASON DERULO (BELUGA HEIGHTS /WARNER BROS.) 

18 5 
MR. KNOW IT ALL 
KELLY CLARKSON (19 /RCA) 

19 10 

CD 20 10 
THE SCRIPT PHONOGENIC/EPIC) 

NOTHING 

CD 

MR. SAXOBEAT 
ALEXANDRA STAN (ULTRA) 

WE FOUND LOVE 
[KHANNA FEAT CALVIN HARRIS )SRP /DCI 

22 13 
KEEP YOUR HEAD UP 
ANDY GRAMMER (S- CURVE) 

23 21 17 
HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEYNNIVERSAL REPUBLIC) 

CD 23 8 
BETTER WITH THE LIGHTS OFF 
NEW BOYO FEAT. CHRIS BROWN (SHOTTY/WARNER BROS.) 0 27 5 
THIS CITY 
PATRICK STUMP FEAT. LUPE FIASCO (ISLAND /IDJMG) 

28 5 
LOVE YOU LIKE A LOVE SONG 
SELENA GOMEZ 8 THE SCENE (HOLLYWOOD) 

27 24 13 

34 3 

35 2 

32 4 

31 29 20 

® 31 9 

33 4 

® ® 

TAKE OVER CONTROL 
AFROJACK FEAT. EVA SIMONS (BOBBINS) 

CRIMINAL 
BRITNEY SPEARS (JIVE /RCA) 

FLY 
NIDMI MINN FEAT MANNA MONEY /CASH MONEY /UMVERSAL MOTOWN) 

DEDICATION TO MY EX (MISS THAT) 
LLOYD FEAT. AMME 3000 S LK WAYNE (YOUNG- GOLDIELONE 4ANTERSCDPE) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC) 

FASTER 
MATT NATHANSON (VANGUARD /CAPITOL) 

NOT OVER YOU 
GAVIN DEGRAW (J /RCA) 

IT WILL RAIN 
BRUNO MARS (SUMMIT /CHOP SHOP /ELEKTRA/ATLANTIC) 

37 3 
DOMINO 
JESSIE J (LAVA/UNIVERSAL REPUBLIC) 

CD 40 2 
GOOD FEELING 
FLO RIDA (POE BOY /ATLANTIC) 

37 36 7 
SKYSCRAPER 
DEMI LOVATO (HOLLYWOOD) 

O DON'T HOLD YOUR BREATH 
NICOLE SCHERZINGER (INTERSCOPE) 

O 
O ® 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE /CAPITOL) 

I LIKE IT LIKE THAT 
HOT CHELLE RAE FEAT. NEW BOYZ (JIVE /RCA) 

As Maroon 5's "Moves Like Jagger," featuring Christina Aguilera, 

spends a fourth week atop Mainstream Top 40, the song rewrites the 

record for most weekly plays for a title in the Nielsen BUS -based 

airplay chart's 19 -year history. 

The song tallied 12.936 detections on 142 reporters -an average of 

91 plays per station -in the survey's tracking week (a sum swelled by 

the addition of five chart panelists this issue). Previously, Katy Perry 

performed not one, but the top three titles with the best weekly plays 

totals: "Last Friday Night (T.G.I.F.)" (12,148: Aug. 20, 2011); "E.T.." 

featuring Kanye West (12,361; May 21, 2011); and "California Gurls," 

featuring Snoop Dogg (12,159; July 11, 2010). 

Rising 15 -9 as a goes on David Guetta's "Without You," Usher 

collects his 15th Mainstream Top 40 top 10, extending his mark for the 

most such hits among 

solo males. Nelly and 

Justin Timberlake 

rank second among 

men with 13 top lOs 

each. Counting all 

acts. Usher trails only 

Rihanna (18 top 10s) 

and Mariah Carey (11). 

Cif ADULT 
kt CONTEMPORARY` 

2 20 

5 53 

4 3 37 

4 18 

6 29 

7 41 

8 8 

9 16 

10 17 

12 20 14) 
IND 14 

RD (3 18 
THE LAZY SONG 
BRUNO MARS (ELEKTRA/ATLANTIC) 

ND 16 5 
MR. KNOW IT ALL 
KELLY CLARKSON (19 /RCA) 

9 

TITLE 
ARTIST (IMPRINT, PROMOTION LABEL) 

#1 
17WKS 

ROLLING IN THE DEEP 
ADELE /_ HALL), 

IF I DIE YOUNG 
THE BRNO PEFBIY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC) 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

F* *KIN' PERFECT 
PINK (LAFACE /RCA) 

DON'T YOU WANNA STAY 
JASON ALOEAN WITH KELLY CLARKSON (BROKEN BOW /RED) 

FOR THE FIRST TIME 
THE SCRIPT (PHONOGENIC /EPIC) 

FIREWORK 
KATY PERRY (CAPITOL) 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL) 

GOOD LIFE 
ONEREPUBLIC (MOSLEM /INTERSCOPE) 

GREATEST 
GAINER 

SOMEONE LIKE YOU 
ADKE (XL/COLUMBIA) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE /KONLIVE / INTERSCOPE) 

KEEP YOUR HEAD UP 
ANDY CRAMMER (S- CURVE) 

MOVES LIKE JAGGER 
MAROON 5 FEAT. CHRISTINA AGUILERA (A8M/OCTONE/INTERSCOPF) 

16 15 15 

01) 22 3 

Vti) 17 11 

1119 
18 13 

O 21 10 

cD23 4 

22 19 10 

¡ID 

SAVE ME, SAN FRANCISCO 
TRAIN (COLUMBIA) 

BRIGHTER THAN THE SUN 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

LONG WAY TO GO 
JOSH GRACIN (AVERAGE JOE'S) 

TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE /RCA) 

LET THE RAIN 
MARGO REY ( ORGANICA) 

THE LAST GOODBYE 
DAVID COOK (19 /RCA) 

27 3 
TALKING TO YOU (IS LIKE TALKING TO MYSELF) 
DARYL HALL (VERVE FORECAST /VERVE) 

TELL ME I'M WRONG 
JUSTIN HINES (THE ORANGE LOUNGE) 

MD 28 4 

24 7 
ANYTHING IS POSSIBLE 
JOURNEY NOMOTA 

ADULT TOP 40.. 
w -". 

2 12 fl SOMEONE LIKE YOU 
ADELE (XL/COLUMBIA) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

O 
PC) 

8 

1 14 
MOVES LIKE JAGGER 
MAROON 5 FEAT CNRISTNOLAGUKERA (ABM/OCTONE/INTERSCOPE) 

TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE /RCA) 

3 18 

5 16 

4 

7 

8 

30 

12 

6 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

GOOD LIFE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

MR. KNOW IT ALL 
KELLY CLARKSON (19 /RCA) 

6 17 
LAST FRIDAY NIGHT ( T.G.I.F.) 
KATY PERRY (CAPITOL) 

401 10 15 

O 11 8 

31 9 18 

13 15 

O 12 21 

O 15 10 

18 3 

e[=i 16 15 

18 

24 

14 

19 

M21 

21" 17 

3 

20 

19 

9 

18 

22 20 15 

23 

25 

22 17 

25 12 

23 12 

BRIGHTER THAN THE SUN 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE / INTERSCOPE) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC) 

NOT OVER YOU 
GAVIN DEGRAW (J /RCA) 

FASTER 
MATT NATHANSON (VANGUARD /CAPITOL) 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITO(. 

CRAWLING BACK TO YOU 
DAUGHTRY /19. RCA) 

PARTY ROCK ANTHEM 
LMFAO (PARTY ROCK/ WILL .I.AM /CHERRYTREE/INTERSCOPE) 

WHEN WE STAND TOGETHER 
NICKELBACK (ROADRUNNER /RRP) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

HEY MAMA 
MAT KEARNEY (AWARE /UNIVERSAL REPUBLIC) 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

EVERY TEARDROP IS A WATERFALL 
COLDPLAY (CAPITOL) 

LOUD MUSIC 
MICHELLE BRANCH (REPRISE) 

GIVE ME EVERYTHING 
PI/BULL FEAT. IE -Y0, AFROJACK A MAYER (MR. 305/POLO GROUNDS/J/RCA) 

HEAVEN 0 A (WIND -UP) 

GREATEST 
GAINER 

I WANNA GO 
BRITNEY SPEARS (JIVE /RCA 

48 Go to www.billboard.biz for complete chart data 

e ROMFSONCalMw, 

1 

"i2 

111) 

1 19 

2 13 

4 11 

4 3 39 

5 13 

6 13 

7 13 

it, 

12 

14 

9 4 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 1 WALK 

F00 FIGHTERS ROSWELL/RCA) 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

THE SOUND OF WINTER 
BUSH (ZOMA ROCK/EONE) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

NOT AGAIN 
STAIND (FLIP /ATLANTIC) 

TONIGHT 
SEETHER (WIND -UP) 

UP ALL NIGHT 
BLINK -182 (DGC / INTERSCOPE) 

PARADISE 
COLDPLAY (CAPITOL) 

8 18 
MAKE IT STOP (SEPTEMBER'S CHILDREN) 
RISE AGAINST (OGC /INTERSCOPE) 

BOTTOMS UP 
NICKELBACK (ROADRUNNER /RRP) 

14 3 

11 33 

SAIL 
AWOLNATION (RED BULL) 

ROPE 
F00 FIGHTERS (ROSWELL/RCA) 

12 17 
ROLL AWAY YOUR STONE 
MUMFORD 8 SONS (GENTLEMAN OF THE ROAD /RED /GLASSNOTE) 

13 31 
COUNTRY SONG 
SEETHER (WIND-UP) 

15 9 WHAT YOU WANT 
EVANESCENCE (WIND -UP) 

20 10 
IRRESISTIBLE FORCE 
JANES ADDICTION (CAPITOL) 

19 8 
HELENA BEAT 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

t:: 
0 21 

¡CD 23 

IltD 22 

Ili, 18 

112) 24 

ID 28 

gp 26 

It29 

ille) 33 

ID 31 

it) 30 

111) 35 

NZ 42 

33 25 

34 

IltD 
38 

37 

FP 

1 
12 
P43 

44 

m 

27 

41 

2 
GREATEST 
GAINER 

FACE TO THE FLOOR 
CHEVELLE (EPIC) 

40 
HOWLIN' FOR YOU 

THE BLACK KEYS (NONESUCH/WARNER BROS.) 

COUGH SYRUP 
YOUNG THE GIANT (ROADRUNNER /RRP) 

PROMISES, PROMISES 
INCUBUS (IMMORTAUEPIC) 

UNDER AND OVER IT 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

BLOW ME AWAY 
BREAKING BENJAMIN (HOLLYWOOD) 

11 

11 

11 

16 

15 

11 

8 

9 

LOST IN MY MIND 
THE HEAD AND THE HEART (SUB POP) 

MONSTER YOU MADE 
POP EVIL (EONE) 

SOMEONE LIKE YOU 
ADELE (XL /COLUMBIA) 

DARK HORSES 
SWITCHFOOT (LOWERCASE PEOPLE /ATLANTIC) 

5 THIS IS GONNA HURT 
SIXX: A.M. (ELEVEN SEVEN) 

10 
NO MATTER WHAT 

PAPA ROACH (ELEVEN SEVEN) 

9 
IT'S NOT ME IT'S YOU 
SKILLET (ARDENT /INO /ATLANTIC) 

2 
BURIED ALIVE 
AVENGED SEVENFOLD (HOPELESS /SIRE/WARNER BROS.) 

3 
A WARRIOR'S CALL 
VOLBEAT (VERTIGO /UNIVERSAL REPUBLIC) 

17 THE LAST TIME 
.. ALL THAT REMAINS (PROSTHETIC /RAZOR 8 TIE) 

WHIRRING 
THE JOY FORMIDABLE (CANVASBACK/ATLANTIC) 

BITCH CAME BACK 
THEORY OF A 'MADMAN (604 /ROADRUNNER /RRP) 

EVERY TIME YOU GO 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

TAKE IT OR LEAVE IT 
SUBLIME WITH ROME (FUELED BY RAMEN /RRP) 

19 

3 

32 12 

38 3 

43 6 

36 20 

47 6 

44 7 

37 19 

40 5 

39 18 

COLOURS 
GROUPLOVE (CANVASBACK /ATLANTIC) 

RUMOUR HAS IT 
ADELE (XL/COLUMBIA) 

BIG FOOT 
CHICKENFOOT (LAND SHARK/EONE) 

HEY MAMA 
MAT KEARNEY (AWARE /UNIVERSAL REPUBLIC) 

BOT SNOT 
DEBUT 

46 46 4 
NOEL GALLAGHER'S HIGH FLYING BIRDS (MERCURY /IDJMG) l® THESE DAYS 
FOB FIGHTERS (ROSWELURCA) 

4 
BUSY BEIN' BORN 
MIDDLE CLASS RUT (BRIGHT ANTENNNILG) 

SHAKE IT OUT 
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC) 

50 48 9 
JUNK OF THE HEART (HAPPY) 

EVERY TEARDROP IS A WATERFALL 
COLDPLAY (CAPITOL) 

STAY YOUNG, GO DANCING 
DEATH CAB FOR CUTIE (BARSUK/ATLANTIC) 

SUNSET IN JULY 
311 131 Y /TO RED) 

GET THRU THIS 
ART OF DYING (INTOXICATION /REPRISE) 

IF I HAD A GUN... 

THE KOOKS (ASTRALWERKS /CAPITOL) 

foster the People scores its second 

Alternative top 10, as "Helena Beat" 

jumps 12 -10. With former No. 1 "Pumped 

Up Kicks" at No. 5, the group joins the 

Black Keys (earlier this year) and 

Phoenix (2010) as the only acts to place 

their first two chart entries in the top 10 simultaneously since 2002. 

AIRPLAY 
MONITORED BY 

I1ÌC'15CI1 

BDS 

ALTERNATIVE'" 

1 1 19 

2 13 

3 11 

4 13 

5 38 

6 7 19 

7 6 36 

14 

10 

O 12 12 e 11 18 

® 13 4 

13 10 27 

e 14 13 

O 17 10 

O 16 10 

41) 18 9 

18 15 13 

19 10 

O 21 11 

® 40 2 

27 7 

O 22 4 

ito 24 12 

O 
O 9 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

INKS 

WALK 
F00 FIGHTERS (ROSWELL/RCA) 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

THE SOUND OF WINTER 
BUSH (ZUMA ROCK /EONE) 

UP ALL NIGHT 
BLINK -182 (DGC /INTERSCOPE) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME/COLUMBIA) 

MAKE IT STOP (SEPTEMBER'S CHILDREN) 
RISE AGAINST (DGC / INTERSCOPE) 

SAIL 
AWOLNATION (RED BULL) 

COUGH SYRUP 
YOUNG THE GIANT (ROADRUNNER /RRP) 

IRRESISTIBLE FORCE 
JANE'S ADDICTION (CAPITOL) 

HELENA BEAT 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

ROLL AWAY YOUR STONE 
MUMFORD 8 SONS (GENTLEMAN OF THE ROAD /RED /GLASSNOTE) 

PARADISE 
COLDPLAY (CAPITOL) 

WHIRRING 
THE JOY FORMIDABLE (CANVASBACK/ATLANTIC) 

PROMISES, PROMISES 
INCUBUS (IMMORTAL /EPIC) 

DARK HORSES 
SWITCHFOOT (LOWERCASE PEOPLE /ATLANTIC) 

TONIGHT 
SEETHER (WIND -UP) 

WHAT YOU WANT 
EVANESCENCE (WIND -UP) 

NOT AGAIN 
STAIND (FLIP /ATLANTIC) 

COLOURS 
GROUPLOVE (CANVASBACK/ATLANTIC) 

JUNK OF THE HEART (HAPPY) 
THE KOOKS ASTRALWERKS/CAPITOL) 

FACE TO THE FLOOR 
CHEVELLE (EPIC) 

PUNCHING IN A DREAM 
THE NAKED AND FAMOUS (SOMEWHAT OAMAGEDIPOLYDORNNNEMSAL REPUBLIC) 

ABERDEEN 
CAGE THE ELEPHANT (DSP /JIVE /RCA) 

GREATEST 
GAINER 

GET IT DADDY 
SLEEPER AGENT (MOM + POP) 

20 18 
SUNSET IN JULY 
311 311 /ATO /RED 

TRIPLE A 

alWç TITLE 
;ó ARTIST /IMPRINT PROMOTION LABEL) 

O 1 4 

2 

4 

Ito 

2 10 

3 27 

5 22 

4 12 

6 23 

7 24 

9 6 

8 6 

10 7 

11 7 

#1 
SWKS 

GREATEST 
GAINER 

PARADISE 
COLDPLAY 

SOMEONE LIKE YOU 
ADELE (XL /COLUMBIA) 

LOST IN MY MIND 
THE HEAD AND THE HEART (SUB POP) 

HEY MAMA 
MAT KEARNEY (AWARE /UNIVERSAL REPUBLIC) 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

ROLL AWAY YOUR STONE 
MORFOND 8 SONS (GENTLEMAN OF THE ROAD /RED /GLASSNOTE) 

LUCKY NOW 
RYAN ADAMS (PAX.AM /CAPITOL) 

CALLED OUT IN THE DARK 
SNOW PATROL (POLYDOR /FICTION /ISLAND /IDJMG) 

CALAMITY SONG 
THE DECEMBERISTS (CAPITOL) 

HOW COME YOU NEVER GO THERE 
FEIST (ARTS 8 CRAFTS) 

12 7 
STAY YOUNG, GO DANCING 
DEATH CAB FOR CUTIE ( BARSUK/ATLANTIC) 

I MIGHT 
WILCO (DBPM /ANTI- /EPITAPH) 

13 14 

14 9 

15 11 

18 6 

MAYHEM 
IMELDA MAY (AMBASSADOR / DECCA) 

SHE WALKS IN SO MANY WAYS 
THE JAYHAWKS (ROUNDER /CMG) 

HEART ON FIRE 
SCARS ON 45 (CHOP SHOP /ATLANTIC) 

17 10 
JUNK OF THE HEART (HAPPY) 
THE KOOKS (ASTRALWERKS /CAPITOL) 

FLOWER 
AMOS LEE (BLUE NOTE /CAPITOL) lb 23 8 
DRIVE ALL NIGHT 
NEEDTOBREATHE (ATLANTIC /RRP) 

BARTON HOLLOW 
THE CIVIL WARS (SENSIBILITY) 

COMEBACK KID 
BRETT DEHNEN (DUALTONE) 

16 19 

20 20 18 

21 19 19 

22 21 8 

O 27 14 

e 30 2 

25 22 19 

BRAND NEW DAY 
TREVOR HALL (VANGUARD) 

HEAVEN 
O.A.R. (WIND -UP) 

THE WALK 
MAYER HAWTHORNE (UNIVERSAL REPUBLIC) 

EVERY TEARDROP IS A WATERFALL 
COLOPLAY (CAPITOL 

Data for week of OCTOBER 22, 2011 
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HOT COUNTRY SONGS'" 

18 
I, TITLE 

g PRODUCER (SONGWRITER) 

3 3 16 

2 

7 

6 

LONG HOT SUMMER 
HUFEK.URBAN (R.MARX,K.URBAN) 

MADE IN AMERICA 
t KEITH J KEITH,B.PINSON,G.S.REEVES/ 

GOD GAVE ME YOU 
S.HENDRICKS ID.BARNESI 

HERE FOR A GOODTIME 

2 1 

TAKE A BACK ROAD 
T IIEWITTRATKINSIRAKINS,LLAIRDI 

O 8 9 CRAZY GIRL 
M.WRUCKE(LBRICE,LROSE) 

7 6 8 
JUST FISHIN' 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL 

T,DAILLON) 

8 7 5 

o 
o 
o 
® 
o 

11 11 

t2 12 

13 14 

15 18 

14 13 

16 15 

17 16 

18 17 

22 25 
__. ,. .. 

23 24 

20 21 

® 21 20 

O 24 22 

23 25 23 

CD 

® 31 33 

26 27 

M KNOX (C BEATHARD,M.CRISWELLEM.61111 

BAREFOOT BLUE JEAN NIGHT 
J MOI,R.CLAWSON IDALTMAN,E.PASLAY.TSAWCHUK) 

Keith Urban 
O' CAPITOL NASHVILLE 

Toby Keith 
O SHOW DOG- UNIVERSAL 

Blake Shelton 
()WARNER BROSJWMN 

George Strait 
()MCA NASHVILLE 

Rodney Atkins 
() CURB 

EliYoung Band 
e REPUBLIC NASHVILLE 

Trace Adkins 
D SHOW DUG- UNIVERSAL 

Jake Owen 
() RCA 

SPARKS FLY 
N CHAPMAN,TSWIFT(T.SWIFT) 

BAGGAGE CLAIM 
F LIDDELL,CAINLAY,G WORF(M.LAMBERT,N.HEMBY,LLAIRDI 

Taylor Swift 
0 BIG MACHINE 

Miranda Lambert 
()RCA 

COUNTRY MUST BE COUNTRYWIDE 
O. HUFF IM.DEKLE,C.FORD,B.GILBERT) 

WE OWNED THE NIGHT 
P W ORLEVLADYANTEBELLUM (D.HAYWOOD,C.KELLEY,D.DAVIDSON) 

TATTOOS ON THIS TOWN 
M KNOXIN .THRASHER,W.MOBLEYM.DULANEY) 

I GOT YOU 
NV IS.THOMPSON,K.THOMPSON,J SELLERS,PJENKINS) 

EASY 
0 HUFFRASCALFLATTSIK .ELAM,M.MOBLEYI 

ONE MORE DRINKIN' SONG 
J NIEMANN ,D.BRAINARD(J.LNIEMAN,R.BHOWNI 

Brantley Gilbert 
()VALORY 

Lady Antebellum 
()CAPITOL NASHVILLE 

Jason Aldean 
O BROKEN Bow 

Thompson Square 
() STONEY CREEK 

Rascal Fl 

0 

LET IT RAIN 
I UOELLC AINLAY ID.NAILS SINGLETON( 

KEEP ME IN MIND 
K.STEGALL,Z.BROWN IZ.BROWN,W.DURRETTE.N.CO WAN I 

DRINK IN MY HAND 
.1JOYCE (ECHURCH,M.PHEENEYLLAIRDI 

COST OF LIVIN' 
R.DUNN (PCOLEMAN,R.DUNN) 

alts Featuring Natasha Bedingfield 
O BIG MACHINE 

Jerrod Niemann 
e SEA GAYLE/ARISTA NASHVILLE 

David Nail 
() MCA NASHVILLE 

Zac Brown Band 
SOUTHERN GROUND /ATLANTIC/BIGGER PICTURE 

Eric Church 
() EMI NASHVILLE 

Ronnie Dunn 
° ARISTA NASHVILLE 

I GOT NOTHIN' 
E RO GERS I D.RUCKER.C.MILLSI 

Darius Rucker 
() CAPITOL NASHVILLE 

ALL YOUR LIFE 
N CHAPMAN (B.HENNINGSEN,C.HENNINGSEN) 

The Band Perry 
() REPUBLIC NASHVILLE 

FISH 
K STEGALL IC.CAMPBELLASMITHAUNDER W0001 

Craig Campbell 
() BIGGER PICTURE 

STORM WARNING 
El HUFF, H. HAYES(H.HAYES,G.SAMPSON,BUSBEE) 

Hunter Hayes 
0ATIANTICNWMN 

I DON'T WANT THIS NIGHT TO END 
J STEVENS ILBRYAN ,D.DAVIDSON,RAKINS,B.HAYSUPI 

Luke Bryan 
() CAPITOL NASHVILLE 

1 

1 

3 

4 

1 

6 

6 

Singer logs his 13111 

No. 1, and second 

topper from his Get 

Closer set, which 

opened at No. Z on 

Top Country Albums 

in December. Prior 

single "Without 

You" hit No. 1 in 

9 June while lead 

single "Put You in 

a Song" stopped at 

1t No. Z in February. 

10 

12 

13 

13 

15 

16 
Lambert matches 

17 her shortest top 

0 sprint, as lead 

ingle from fourth 

19 tudio set Four the 

Record (Nov. 1) 

20 steps 11 -10 in its 

10th chart week. 

That matches the 

22 number of weeks 

Lambert's former 
23 

No. 1 "The House 

That Built Me" took 

to teach the upper 

25 tier in May 2010. 

18 

20 

24 

. ,. . 

'pi TITLE 
,,,á 

IS 
g PRODUCER (SONGWRITER) 

27 26 

O 32 31 

0 
29 29 

i® 36 35 

@ 35 34 

34 34 30 

0 39 38 

G 
0 50 

39 41 41 

O 42 42 

O 53 

51 

4 
44 44 44 

O 56 

46 43 43 

47 46 47 

48 47 46 

O 48 51 

Q 49 48 

TAKE IT OFF 
0 CANNON IO.OAVIDSONAGORLEY,KLOVELACEI 

LONG WAY TO GO 
K. STEGALL (A.JACKSON) 

I'M GONNA LOVE YOU THROUGH IT 
M. MCBRIDE,B.GALLIMORE IB.HAYSLI P,S.ISAACS,J.HEURYI 

Artist gis' 

IMPRINT & NUMBER / PROMOTION LABEL 1 

Joe Nichols 
()SHOW DOG- UNIVERSAL 

Alan Jackson 
()ACR/EMI NASHVILLE 

Martina McBride 
()REPUBLIC NASHVILLE 

YOU 
J.STROUD (C.YOUNG,LLAIRD) 

ChrisYoung 
() RCA 

AMEN 
M.BRIGHT IS. BLACK ,H.BLAYLOCKC.GRAVITLG.O'BRIENI 

Edens Edge 
()BIG MACHINE 

BAIT A HOOK 
J STOVERIR .AKINS,J.MOORE,J.S.STOVERI 

MY HEART CANT TELL YOU NO 
T BROW N IS.CUMIE,O. W MORGANI 

Justin Moore 
()VALORY 

Sara Evans 
BE RCA 

DIDN'T I 

D FRIZSELL,R.CLAWSON (B.GLOVER,K.JACOBS,R.MONTANA) 

James Wesley 
() BROKEN BOW 

TOUGH 
FLIDDELL,LWOOTENILSATCHERI 

WHERE I COME FROM 
M.KNOX IR.CLAWSON.D.DAVIOSON) 

Kellie Pickier 
OO 19/BNA 

Montgomery Gentry 
()AVERAGEJOES 

LIKE MY MOTHER DOES 
C. STEWARTAPEARCE IN.CHAPMAN,LROSE,N.WILLIAMSi 

THE TROUBLE WITH GIRLS 
M.BRIGHT (PWHITE,C.TOMPKINS) 

REALITY 
B. CANNONKCHESNEY (K.CHESNEEB.JAMES) 

HUNT YOU DOWN 
M WRIGHT,D COOK, M. COWEIJ .THGDGES,M.COWE,R.RUTHERFORO) 

Lauren Alaina 
B19/INTERSCOPE/MERCURY 

Scotty McCreery 
BE 191INTERSCOPE/MERCURY 

Kenny Chesney 
()RNA 

JT Hodges 
()SHOW DOG- UNIVERSAL 

THIS OLE BOY 
PO' DONNELL IB.HAYSLIP,O.DAVIDSON,RAKINSI 

Craig Morgan 
() BLACK RIVER 

HOME 
B. BEAVERS.LWOOTEN ID.WILSON,B.BEAVERS.D.BENTIE11 

CAMOUFLAGE 
F ROGERS IB.PAISLEY,000BOIS,K.LOVELACEI 

LET'S DON'T CALL IT A NIGHT 
C LINDSEYIC .JAMES,B.LONG,TMCBRIDEI 

Dierks Bentley 
CAPITOL NASHVILLE 

Brad Paisley 
@ ARISTA NASHVILLE 

Casey James 
O 19R NA 

WHERE COUNTRY GROWS 
B.CANNON IA.SHEPERD,B.PI NSON! 

ALONE WITH YOU 
J.MOI.R.CLAWSON IC. GRAVITT,J.HARDING,S.MCANALLYI 

GOT MY COUNTRY ON 
K s TEGALLIKARCHER ,J.WEAVER,D.MYRICKI 

Ashton Shepherd 
() MCA NASHVILLE 

Jake Owen 
() RCA 

Chris Cagle 
() BIGGER PICTURE 

IT AIN'T GOTTA BE LOVE 
n .GALLIMORE (B.ELDREDGE,B.DANIEL W BATTLEI 

Brett Eldredge 
O ATLANTICNWMN 

THREATEN ME WITH HEAVEN 
VGILLJ.HOBBS,J.NEIBANK(V GILLA.GRANT,W.OWSLEV,O O'BRIAN) 

Vince Gill 
O MCA NASHVILLE 

WANNA MAKE YOU LOVE ME 
J.STROSO (J.COLLINS,R.PINSON) 

Andy Gibson 
OO DMP /R &J 

SOMEBODY'S CHELSEA 
D.HUFF(R.MCENTIRE,LHENGBER,W ROBINSON) 

Reba 
O STARSTRUCKNALORY 

66 

ia 

719 

zs 

at 

32 

33' 

30 

36 

37 

36 

d0 

40 

42 

43 

42 

2 8 ARTIST Title 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE( 

HOT SHOT 

BESOT 

2 1 1 

1 

ïo ® 
4 2 3 

5 5 5 

8 3 4 

i' 
7 4 2 

8 6 6 

o 13 13 7 

10 8 7 I® 
® 9 9 

W® 14 11 

SCOTTY MCCREERY aearAs Day 
19 /MERCURY NASHVILLE 016022/IGA/UMGN 113.981 

LADY ANTEBELLUM Own The Night 
CAPITOL NASHVILLE 94431 (18.981 

RODNEY ATKINS 
CURB 79255 (18.98) 

Take A Back Road 

JASON ALDEAN 
BROKEN BOW 7697 (18.98) 

LUKE BRYAN 
CAPITOL NASHVILLE 70412 116.981 

My Kinda Party 

Tailgates &Tanlines 

14 10 10 

15 11 12 

16 12 8 

I 
17 

p 

18 17 

4, 19 16 14 

20 7 

21 

22 19 18 

123 21 22 

24 22 23 

BRANTLEY GILBERT HalfwayTo Heaven 
VALORY BG0100 114.98) 

GEORGE STRAIT Here ForA GoodTime 
MCA NASHVILLE 015924/UMGN (13.981 

ERIC CHURCH 
EMI NASHVILLE 94266' (16.98) 

GREATEST 
GAINER 

PISTOLANNIES 
COLUMBIA 94918 EX/SMN 111.981 

BLAKE SHELTON 
WARNER BROS. 527370/WMN 118.98) 

VARIOUS ARTISTS The Lost Notebooks Of Hank Williams 
EGYPTIAN /CMF /COLUMBIA 09010 /SONY MUSIC 111.98) 

Chief 

Hell On Heels 

Red River Blue 

g 11 g; h 
t 0 ® 
1 @ 32 34 

3 28 23 

TAYLOR SWIFT Speak Now la 
BIG MACHINE T50300A 118.981 + 

LADY ANTEBELLUM NeedYou Now 
i© CAPITOL NASHVILLE 97702 118.98) 

THE BAND PERRY The Band Perry 
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.981 

ZAC BROWN BAND You GetWhatYou Give El 
SOUTHERN GROUNOiROAR'BIGGER PICTURE/ATLANTIC 524722/A6 118.981 

JAKE OWEN Barefoot Blue Jean Night 
RCA 89547/SMN 110.98) 

JUSTIN MOORE Outlaws Like Me 
VALORY JM0200A 110.981 011, 
VARIOUS ARTISTS NOWThat'sWhat I Call Country:Volume 4 

UNIVERSAL/EMI /SONY MUSIC 015731 /UME 110.981 

BRAD PAISLEY This Is Country Music 
ARISTA NASHVILLE 83274/SMN (11.981 

LEANN RIMES Lady & Gentlemen 
CURB 79203. 118.98) 

THE OAK RIDGE BOYS Its Only Natural 
DIFFERENCE MEDIA 44218 EX/CRACKER BARREL (11.981 

ELI YOUNG BAND Life At Best 
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC 110.981 

CHRIS YOUNG 
RCA 85497/SMN (10.981 

RASCAL FLATTS 
BIG MACHINE RF0100A 113 98) 

KENNY CHESNEY 
RNA 57445/SMN (11.981 ' 

1 

29 24 20 

mID o 29 31 

32 27 24 

33 25 27 

0 34 36 

35 26 26 

11 36 28 28 

1 

1 38 

2 m 
1 40 

1 G 
1 42 

3 43 

i 

7 45 

16 46 

3 47 

© 

Neon 2 

Nothing LikeThis 

Hemingway's Whiskey 

48 

F50 

36 37 

30 33 

38 44 

37 35 

47 38 

31 29 

33 30 

41 41 

40 42 

35 25 

42 48 

44 46 

48 51 

50 43 

ARTIST Title I; 

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

JASON BOLAND &THE STRAGGLERS Rancho Alts: 
PROUD SOULS /APEX 7061561/THIRTYTIGERS 112.981 

TIM MCGRAW 
CURB 79205118.981 

SOUNDTRACK 
ATLANTIC 528899/WMN 118.98) 

GEORGE STRAIT 
MCA NASHVILLE 016007/UME 17.981 

MERLE HAGGARD 
HAG /VANGUARD 78208/WELK (15.981 

Number One Hits 

Footloose 

Icon: George Strait 

Working InTennessee 

SARA EVANS 
RCA 49693/SMN 110.981 

SOUNDTRACK 
RCA 72911/SMN 111.98) 

Stronger 

Country Strong 

TRACE ADKINS 
SHOW DOG-UNIVERSAL 015694 (9.98/ 

ProudTo Be Here 

BILLY CURRINGTON 
MERCURY 015290/UME 17.981 

Icon: Billy Currington 

BILLY CURRINGTON 
MERCURY 014407 /UMGN (9,98) 

EnjoyYourself 

BLAKE SHELTON Loaded:The Best Of Blake Shelton 
REPRISE 525092NWMN 118981 

JOSH TURNER 
MCA NASHVILLE 015348/UME (7.981 

RONNIE DUNN 
ARISTA NASHVILLE 85762/SMN 111381 

KEITH URBAN 
CAPITOL NASHVILLE 47695111.981 

DARIUS RUCKER 
CAPITOL NASHVILLE 26939 (18.981 

Icon: JoshTurner 

Ronnie Dunn 

Get Closer 

Charleston, SC 1966 

LAUREN ALAINA American Idol Season 10 Highlights: Lauren Alaina 
19 /MERCURY /INTERSCOPE 015800 EX/IGA 16.981 

GLEN CAMPBELL Ghost On The Canvas 
SURFDOG 528496'113.981 

SUNNY SWEENEY Concrete 
REPUBLIC NASHVILLE 015751 /UNIVERSAL REPUBLIC 110.901 

SUGARLAND The Incredible Machine 
MERCURY 0147581UMGN 113.98) if. 

26 

6 

23 

17 

30 

1 

2 

2 

22 

2 

4 

20 

2 

1 

6 

6 

7 

i 

2 

14 

7 

1 

3 

1 

ZAC BROWN BAND PassThe Jar: Live 
SOUTHERN GROUND /ATLANTIC 523720/60125.90 CD/DVD) 

KRISTIN CHENOWETH Some Lessons Learned 
MASTERWORKS 80718 /SONY MASTERWORKS 111.981 

ALAN JACKSON 34 Number Ones 
ARISTA NASHVILLE 78681/SMN 111.981 

JERROD NIEMANN Judge Jerrod &The Hung Ju 
SEA GAYLE/ARISTA NASHVILLE 65720 /SMN (9.98) 

rY 

THOMPSON SQUARE Thompson Square 
STONEY CREEK 7677113.98! 

AARON LEWIS Town Line (EP) 
STROUOAVARIOUS 0101317.981 

Data for week of OCTOBER 22, 2011 I For chart reprints call 212.493.4023 

BLUEGRASS ALBUMS- 

sm gypp{{ ARTIST 
zF3 5w ó IMP RIN' U NUMBER / DISTRIBUTING LABEL (PRICE) 

27 
ALISON KRAUSS & UNION STATION 
'.. (INDER 610665 /CONCORD 

2 

o 
o 
5 

o 
7 

8 

o 
o 

2IS WKS 

STEVE MARTIN AND THE STEEP CANYON RANGERS 
.q¢. ' -.HARE/ROUNDER 610660'. CONCORD 

GREENSKY BLUEGRASS 
BIG BLUE ZOO 0007 

NEW 

NEW 

4 

7 

5 

6 

8 

Title 
N 

PaperAirplane 

Rare Bird Alert 

Handguns 

MICHAEL MARTIN MURPHEY Tall Grass & CodWater. Cowboy SongsVUBudaroo Bluegrass III 

RURAL RHYTHM 1077 

DIERKS BENTLEY 
CAPITOL NASHVILLE 85410 

Up On The Ridge 

TRAMPLED BY TURTLES 
BANJOOAD 07' 

Palomino 

SARAH JAROSZ 
SUGAR HILL 4062'/WELK 

Follow Me Down 

VARIOUS ARTISTS 0 Brother itereArtThouk Bona 68tH RariliesAnd UnreleasedTraás 

LOST HIGHWAY /MERCURY /IDJMG 014749 EX/UME 

THE WAILIN' JENNYS 
RED HOUSE 234 

ABIGAIL WASHBURN 
FOREIGN CHILDREN /ROUNDER B13289/CONCORD 

Bright Morning Stars 

City Of Refuge 

WILLIAMS RETURNS 
NONAM MUM 

ir ̂ wr 
X L4,011 

w+. nw Tmwu./va m wu 

Opening with 10,000 copies at No. 

11 on Top Country Albums (No. 

42 on the Billboard 200), The Lost 

Notebooks of Hank Williams is the 
commercial fulfillment of a dozen 

partially finished songs by the col- 

lection's namesake when he died 

on New Year's Day in 1953. Spearheaded by Williams' ad- 

mirer Bob Dylan and the Country Music Hall of Fame, the 
songs were completed and recorded by a diverse group of 
artists including Dylan, Merle Haggard, Jack White, Alan 

Jackson and Norah Jones. Williams is a member of the 
country and rock'n'roll halls of fame. -Wade Jessen 

Go to www.billboard.biz for complete chart data 49 



# J. COLE 
] l s NE11111111111MINIMIIIMMIRMAIIIIMILIM 

LIL WAYNE 
III DIOB NKUE MONY,CAH MUEYATABG L F PIBC OI8I IGHEA 

JAY Z KANYE WEST 
HIM MIRK ROC.MEIU14DC NAOONDEFJAM 015426ADJMG 

BEYONCE 
4PARKWOOD /COLUMBIA 90824 /SONY MUSIC 

STYLES P 
RIAS I R OF CEREMONIB ASMPHANTSµß8LOCK WHINE 

BAD MEETS EVIL 
HELL TIE SEQUEL SHADY /INTERSCOPE 015729/IGA 

MINDLESS BEHAVIOR I GIL STFEAMUNE/CONNNCTKININTEHSCOPE 0159964GA 

MAYER HAWTHORNE 
HOW DO Y011 DO UNIVERSAL REPUBLIC 016109 

RIHANNA 
LOUD SRP /DEF JAM 014927 /IDJMG O 

NICKI MINAJ 
PARRTDFYOUNG MONEYA'ASH MONEY 0152MUNNERSAL REPUBLIC 

GAME 
THE RED. ALBUM DGC 013729 /IGA 

BIG SEAN 
FINALLY FAMOUS 0.O.O.0 /DEF JAM 015421 /IDJMG 

EMINEM 
RECOVBNWEB/ SHADY /AFTERMATINNTERSCOPE 014411/IGA 

CHRIS BROWN 
FAME JIVE 00067 /RCA 

PITBULL 
MANET PR MR. 305/POLO GROUNDS/J 69060/RCA 

WIZ KHALIFA 
ROWNG PAPERS ROSTRUM/ATLANTIC 527099/AG O 
JILL SCOTT 
TIE WMOF1IE SUN BWES BABE 527941WVARNER BROS. 

KELLY ROWLAND 
FBE I AMUNNERSAL MOTOWN 0144%IJNNERSAL REPUBLIC 

DRAKE 
11101EME W WANG MCMD AW M PEYWI$IM9GPLEENB C 

MIGUEL 
ALL I WANT IS YOU BLACK ICE)BYSTORM/JIVE 75487/RCA 

KIRK FRANKLIN 
HELIO FEAR FO YO SOUL/VERITY 77917/RCA 

LEDISI 
PIECES OF ME VERVE FORECAST 015557/VG 

DJ KHALED 
IEHIESTRIEMEDE DESIMUE WHOM MONYISSI MONLHIURL II 

KANYEWEST 
IBAEMI00BII111110 MWOBJwPIIKU60 

OCT Billboarel 

1 1 2 

r 
HOT SHOT 

DEBUT 

6 

8 NEW 

12 

13 

r20 

(, 21 

PEI 
14 46 

11 7 

16 15 

13 69 

15 29 

8 16 

18 28 

19 16 

17 11 

23 70 

20 

21 

22 

30 

47 

25 

26 

30 

t' - 31 

32 

27 

29 

9 

31 

35 23 

36 58 

VARIOUS ARTISTS 
SELF MADE VOL I MAYBACH 577800/WARNER BROS. 

DESSA 
CASTOR. THE TWIN DODMTREE 30 

40 64 

38 

33 

28 3 

MARSHA AMBROSIUS 
UTE HORTS & EARLY MOIMINGS J 64926/RCA 

TECH N9NE 
ALL S'S & TS STRANGE 87/BBC O+ 

TYLER, THE CREATOR 
GOBLIN XL 529 

JILL SCOTT 
THE ORIGINAL . ALL SCOTT-VOL 1 HIDDEN BEACH 00102 

PHONTE 
CHARITY STARTS AT HOME HBO 1 

ACE HOOD 
BIOÖD SWOB.1EAR5 WE THE BEST/DEF JAM 0110JMG 

SADE 
THE ULTIMATE COLLECTION EPIC 90454 /SONY MUSIC 

THE TEMPTATIONS 
ICON: THE TEMPTATIONS MOTOWN 014807NME 

RICK ROSS 
TERM DONMAYBACH5UP- N- SUSE/DEFJAM 014386ADJMG 

CEE LO GREEN 
THE LADY KRLIBI RADICULTURE 525601/ELEKTRA 

KEM 
INTIMACY: ALBUM III UNIVERSAL REPUBLIC 014469 C. 

Z -RO 
METH J PRINCE/RAP -A -LOT 4 LIFE 03993/RAP -A -LOT 

O 71 18 
PACE MAW- TEE5:7 
SETTER IMILIO lIEMBCMORDGMPEIMAISCMORO 

GUCCI MANE & WAKA FLOCKA FLAME 
REM BOW MDAYA017 BRICK SQUAD 5782713WARNEI BROS 

9TH WONDER 
TWINO OOR MIMICS A WONDERFUL MUSIC GROUP 02 

JENNIFER HUDSON 
I REMEMBER ME ARISTA 60819/RCA O 

39 

12 

43 

10 

37 

41 

42 

55 

47 

48 28 

60 Ai 

EVIDENCE 
CATS & DOGS RHYMESAYERS 0144 

LIL WAYNE 
IMI WALIMAN BB62CAH MONEY 01502ANNBLSAL REPUBUC 

R. KELLY 
LOVE LETTERJIVE 8007VRCA 

LUPE FIASCO 
LASERS 1ST & 15TH /ATLANTIC 520870/AG 

YELAWOLF 
T11M(M10(OD GHET-0- NSDNDGCAMFASCOPE 0144Rg1GA 

KID CUDI 
MW WOE MR/IIDIFAM 011/61100. WRCIAM SN RFORM@ 

MARY MARY 
SOMERI G BD MY BLOCK/COLUMBIA 67330/SONY MUSIC 

WAKA FLOCKA FLAME 
ROOMVB11017 BBDK 500085358M 527740WARNER BROS. 

Styles P posts his highest -charting set on 

Top R&B /Hip -Hop Albums as Master of 

Ceremonies bows at No. 5 with 11,000, 

according to Nielsen SoundScan. The 

rapper's best prior showing was with Super 

Gangster (Extraordinary Gentlemen), which 

debuted and peaked at No. 7 in 2007. 1 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

111121~1/11 

BOS 

Cht ADULT R &B- 

11i1Iscn 

Sou nd Scan 

3 8 
SHEWILL 
LIMIIERALINEYOING M@RiCA41 MONEWNMItSALFEMME 

HEADLINES 
D RAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 

MARVIN & CHARDONNAY 
MG SEW FEAT KANYENFST& ROSCOE DASHG.O.O.DJDEF JANMDJMG 

THAT WAY 
WALE FEAT MOAN & RDK ROSS MAYBACH/WARNER BROS. 

WET THE BED 
CHRIS BROWN FEAT. WDACMS JIVE/RCA 

QUICKIE 
MIGUEL BLACK ICE/BYSTORM /JIVE/RCA 

ilia NIZW IN PARIS 
12 6 

JaZKANYEMrROCAfBIAIImcW9nwOffJAMDJAIC 

e 
OTIS 
JIZKANEMBT FEAR ORS NEEAOCAi01MOC NATKK4DB ARCM 
BEST THING I NEVER HAD 
BEYONCE PARKW000 /COLUMBIA 

11 

10 

15 

13 

MRS. RIGHT 
MISS LUANDA RAC BOGYSnäAMUNNCONIUNCI1ONINTBIOCOPE 

I'M ON ONE 
DJEWFOWE THE BEST/YOUNG MORE CASHMONEYAMNERS9LREPUBUC 

HOW TO LOVE 
IL WAYNEYDUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC 

PARTY 
BEYONCE FEAT. ANDRE 3000 PARKW000 /COLUMBIA 

MARVINS ROOM 
DRAKE YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC 

14 10 
BODY 2 BODY 
ACE HOOD FEAT. CABS BRONN WE THE BEST/DEF JAMADJMG 

IMA BOSS 
MEER MILL FEAT. RICK ROSS MAYBACH/WARNER BROS. 

WORK OUT 
J. COLE ROC NATION /COLUMBIA 

16 

17 

18 

21 

20 

22 

23 

24 

25 

. 19 

7 

FLY 
=MAI AIFER RHWVIYOUNG MONEY/CASH MONRAWNERSAL 85958 C 

TONY MONTANA 
FUTURE EPIC/COLUMBIA 

COPY, PASTE 
D IGGY ATLANTIC 

DEDICATION TO MY EX (MISS THAT) 
UOLD FFQ MME 3 ® &LLWAYFEYOUNG$BDIFLOE NNEBSCOPE 

TOO EASY 
MIESE FEAT. WDACRIS VOLTRON RECORDZ/CAPITOL 

BOO THANG 
VERSE SMNADNDS EAL KELLY ROWLAND BUMSIONA(ONLNEADJMG 

LATE NIGHTS & EARLY MORNINGS 
MARSHA AMBROSIUS J /RCA 

SUPER BASS 
NK30 ROM YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC 

27 4 TROUBLE 
BB MAE10R FEAT. J. COIF JIVE/RCA 

THING CALLED US 
HAMILTON PARK HARREWL7 /ATLANTIC 

ONLY WANNA GIVE IT TO YOU 
HIE DARNER FEAT. J. COLE J/RCA 

26 

29 

31 

28 

33 

30 

5 O'CLOCK 
WAN FEAT. WIZ OWFA& 111/ AUDI KONVICTMAPPY BOY/JIVE/FICA 

LAY IT ON ME 
MAY 00MMD 1685 BG STAN UNNDOAL MOTOWT4UNMASAL REPUBUC 

4 AM 
MELANIE BONA SRC/UNIVERSAL REPUBLIC 

I LOVE YOU 
PHYWSIA FEAT. YUNG JOC & JAN CURE SOBE 

Y.U. MAD 
MTAMMMIOMII &LLUIMEYOUN MOEYCH MAMMAL REHIRE 

DANCE (ASS) 
BIG SEAN G.O.O.DJDEF JAMADJMG 

25/8 
MARY J. RUDE MATRIARCH/GEFFEN/I NTERSCO PE 

FLY TOGETHER 
EDCJERUERINI®E&RIT(ßiTS1WKf00WTy9A0 BOYAAIIDiSCOE 

DRANK IN MY CUP 
P RO BANGZLMG/UNAUTHORIZED/WARNER BROS. 

THE WALLS 
MARIO FEAT. FABOLDUS J /RCA 

I'M FLEXIN' 
TA. FEAT. BIG KRLT. GRAND HUSTLE/ATLANTIC 

WOP 
J. DASH STEREOFAME 

1 1 16 

AMNSTIIMRöNT /PIH304OT10NLABH) 

LIGHTERS 
BAD MEETS EVIL FEAT BRUNO MAIS SHADY /INTERSCOPE 

HOW TO LOVE 
LL WAYN EYOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 

HEADLINES 
DRAKE YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC 

PARTY ROCK ANTHEM 
IAFAO PARTY ROCK /WILLI.AM/CHERRYTREE/INTERSCO PE 

BETTER WITH THE LIGHTS OFF 
NEW BOYZ FEAT. CHRIS BROWN SHOTTY/WARNER BROS. 

GIVE ME EVERYTHING 
MULL MAL MEMO. ARO.Sm& MAYERMR OB/POLD GROUNDS/JRCA 

SHE WILL 
LLW IIEPBIC NWEYWR1G MONEY/CASH MONEYAMNERSAL REPUBLIC 

IN THE DARK 
DEV INDIE-POP/UNIVERSAL REPUBLIC 

10 25 

20 

15 

19 

26 

22 

CHEERS (DRINK TO THAT) 
MHANNA SRP /DEF JAM /IDJMG 

I'M ON ONE 
WOW ®WE THE BEST/YOUNG MONEY/CASH MOMYNNNEBSAL REPUBLIC 

MARVIN & CHARDONNAY 
BIG SINN FEAT KATAR WEST & ROSCOE DASH 6.O.O.DAIEF JAMYDJMG 

SUPER BASS 
MOO MMAIYOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 

STEREO HEARTS 
GYMOASSIIESIFAL OAY LNEDECAYDANCEFIHB3 BY 98740400' 

MOVES LIKE JAGGER 
MAROON MAI OIEI I&AMIIBMA&MVOCTONE,NLERSCOPE 

FLY 
1100 PAM IEAI,IMWYOUN6 MONEY/CASH MOEYAMMRSAL MOTOWN 

WITHOUT YOU 
DAVID GUETTA EAT. USHER WHAT A MUSIC/ASTRALWERKS/CAPROL 

SEXY AND I KNOW IT 
UAW PARR ROCKIWILLIAM /CHERBYIREEANIERSCOPENNNERSAL 

WORK OUT 
J. COLE ROC NATION /COLUMBIA 

NI * *AS IN PARIS 
JAY Z KANYE WESTROC- A- FELUVROC NATION/DEF JAMADJMG 

GOT 2 LUV U 
SEMI PAUL FEAT. ALMS JORDAN VP /ATLANTIC 

FAR AWAY 
MACHO ORLNCWION IYOUNG MONEY/CASH MONOANMBSALEAIBIC 

5 O'CLOCK 
FPAII EAL VALKHA EA& IIY AUBIKONNCT/NOPPY BOY /JIVE/RCA 

YOU MAKE ME FEEL... 
COBRA SWOP RAT SAB DECAYDANCE/RIBV BY RAMEN/ATUWTICMPP 

40 2 
CI WE FOUND LOVE 

RIHANNA FEAT. CAVAN HARMS SRP/DEF JAM/IOJMB 

[ST 

FRIDAY NIGHT (T.G.I.F.) 
Y PERRY 

GIRL 

ST THING I NEVER HAD 
ONCEPARKWOODICOLUMBIA 

CAPITOL 

ON DERULO BELUGA HEIGHTSNVARNER BROSJWARNER 

Y IT ON ME 
WR FFM 1606 UNM35AL MOT WJWUNNEASOL ERIBUC 

DY 2 BODY 
HOOD FEAT. CHM BROWN WE THE BEST/DEF JAMADJMG 

ICKIE 
ULLBUCK ICE/BYSTORWJIVE/RCA 

36 8 

PUMPED UP KICKS 
FOSTER THE PEOPLE STARTIME/COLUMBIA 

DEDICATION TO MY EX (MISS THAT) 
UOYD FEAT MERE 3®& LLINNYEYBINGGOIDIF20NE NNTLFCCOPE 

MRS. RIGHT 
WORKS BB W OR IBQ DEGY SBÜAMUNF/CONIUNCBONINTBÖCOPE 

11 
GUCCI GUCCI 
KREAYSNIWN COLUMBIA 

OTIS 
MUMMY RM OM FEDONGROCAfEUA4DC NARONMEJAMDMG 

MR. SAXOBEAT 
ALUMNA STAN ULTRA 

RE-ENTRY 

SOMEONE LIKE YOU 
ADELE XL/COLUMBIA 

TAKE OVER CONTROL 
AFROJACK FEAT. EVA SMONS ROBBINS 

I WANNA GO 
BRRNEY SPEARS JIVE/RCA 

BIRTHDAY DRESS 
LIAMFFIE MOREWKIMDAAKCHIID/STUMPY MONEYYANTERSCOPE 

BETWEEN THE BULLETS 

LIL WAYNE'S SEXTET OF NO. 1S 
Lil Wayne continues his Mainstream R &B /Hip -Hop airplay chart 
domination this year as "She Will," featuring Drake, rises 3 -1. As 

he increases his lead for most No. is in the Nielsen BDS -based 
chart's 18 -year history to 13, he becomes the first artist to bank six 

in a calendar year. "6 Foot 7 Foot," the rapper's first official single 

from Tisa Carter IV, started the string of toppers and was followed 

by a featured role on Chris Brown's "Look at Me Now." Kelly Row- 

land shared her No. 1 spot with Weezy on "Motivation," as did DJ 

Khaled and the slew of Young Money comrades who were on "I'm 
on One." Most recently, Wayne blessed the top notch with his own "How to Love." The closest 
anyone had come to this feat was Usher with four No. 1 singles in 2004 from Confessions. "She" 

also leads the Hot R &B /Hip -Hop Songs chart for a second week with 32 million in audience 
(up 6.5%), according to Nielsen BDS. -Karinah Santiago 

50 Go to www.billboard.biz for complete chart data 

SONLOVE 
aLARTBEA,,6NIMmBUES BABnNM619DS 

LIFE OF THE PARTY 
CRAME UNISON P MUSIC/JIVE/RCA 

IF IT'S LOVE 
KEM FEAT. CRMSETTE MICHELE UNIVERSAL REPUBLIC 

O12 11 

FOOL FOR YOU 
CHUMILDUEDIEVERONA0101111118NFIRADICULDIREALBMWARAMIC 

YES 
MUSIO SOULCHRD ATLANTIC 

GREATEST 
GAINER 

10 

12 

imiu Llem 

7 24 

ir5 27E 

9 18I 

11 20% 
1 

13 8 
I1 

0 20 

15 9 

6 
14 20 

NN! 
15 161j 

I0661 
26 141 

21 10 

23 6 

22 4 

24 7 

STAY 
TYRESEVOLTRON RECORDZ/CAPITOL 

SURE THING 
MIGUEL BLACK ICEJBYSTORM /JIVE/RCA 

RADIO MESSAGE 
R KELLY JIVE/RCA 

PIECES OF ME 
WNW VERVE FORECAST/VERVE 

MOTIVATION 
KELLY ROOWMD UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC 

IN THE MOOD 
JOHNNY GILL NOTIFI 

SO GONE (WHAT MY MIND SAYS) 
JILL SCOTT FEAT. PAUL WALL BLUES BABE/WARNER BROS. 

NO ONE GONNA LOVE YOU 
JENNIFER HUDSON ARISTA/RCA 

STAY TOGETHER 
LEDISI FEAT. JAREM VERVE FORECASTNERVE 

MAKE YOU SAY 00H 
KERN SWEAT SWEAT SHOP /EONE 

LATE NIGHTS & EARLY MORNINGS 
MARSHA AMBROSR10 J /RCA 

25/8 
MARY J. BUGE MATRIARCH /GEFFEN/INTERSCOPE 

SHE AIN'T YOU 
CHRIS BRONN JIVE/RCA 

MORE THAN YOU'LL EVER KNOW 
BOW I RBI EM CHAIMYAS 8IUENcIM4AN( ENIERTAINMENT/MSM 

BEST THING I NEVER HAD 
BEYONCE PARKWOOD /COLUMBIA 

WALK ON 
MINT CONDITION CAGED BIRD /SHANACHIE 

4AM 
MELANIE RONA SRC /UNIVERSAL REPUBLIC 

DEAR JOE 
JOE 563/KEDAR 

PICTURE PERFECT 
EMC ROBERSON FEAT. PHONIE PURPOSE/ECM 

CAN'T FORGET 
ANTOINE DUNN ELITE 

RAP SONGS" 

10 

IHEADUNES 
IMVVEYOUNG MONEY/CASH MONEYAINNEHS0L REPUBUC 

SHE WILL 
LLYMIERMO MIYOUR6 MOIEVA HH MOEYNNA RMLI@I61C 

I'M ON ONE 
6961650M THE BEST/YOUNG MOEEY/C SH MONEY/UNIVERSAL REPUBLIC 

MARVIN & CHARDONNAY 
B6 SEAN SIDE KANYE MST &ROSLg M5IG0.0.DA EF JAMMING 

NI.AS IN PARIS 
JAY Z KMIYE WESTROC- A- FEWUROC NATION/DEF JAAVIDJMG 

PARTY ROCK ANTHEM 
1MFAO PARTY ROCK /WILL.IAM/CHERRYTREE/INTERSCOPE 

WALE FEAT. JOEAMI & RICK ROSS MAYBACH/WARNER BROS. 
12 12 THAT WAY 

6 12 
OTIS 
UI DAME MORAL OMRDI6ROCA-FHIAROC H910NDBYWNBAIG 

26 GIVE ME EVERYTHING 
6IBELRAL WY& AM AO( &RAVERMR 30BPBD GROUNDS/AKA 

8 14 
LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS SHADY /INTERSCOPE 

WORK OUT 
13 7rä; 

J. COLE ROC NATION/COLUMBIA 

11 

12 10 29 
MY LAST 
BIG SIM FEAT. CHRIS BROWN G.O.O.D/DEF JAM/IDJMG 

14 
9 ( BODY 2 BODY 

Ali HOOD FEAT. CHRIS BROWN WE THE BEST/DEF JAMADJMG 

14 9 23 SUPER BASS 
PAM IWW YOUNG MONEY/CASH MONEYNNNERSAL REPUBUC 

FLY 
15 6'; 

N00MNURMIIMIMYOUNG WINETTAH MOEDUNWISAL REPUBUC 

BETTER WITH THE LIGHTS OFF 16 14 
NEW BOY2 FEAT. CHRIS BROWN SHOTTY/WARNER BROS. 

18 y, IMA BOSS 
MEEK MILL FEAT. RICK ROSS MAYBACH/WARNER BROS. 

22 2 
SEXY AND I KNOW IT 
LLFAO PARTY ROCKAMLLLUM'CHERIIM EMNIERSCOPENN NERSAL 

17 25 OUT OF MY HEAD 
LUPE RASCO FEAT. TREY SONGS 1ST & 15TH/ATLANTIC 

20 19 14 
FAR AWAY 
MAUL DMROIILLSBIYOUNG EYCAH MOMYAMYHBALIEIUNC 

COPY, PASTE 
MGM ATLANTIC 

DANCE (ASS) 
BIG SEMI G.O.O.OJDEF JAWIDJMG 

GOT 2 LUV U 
SEAN PAUL FEAT. MERE JORDAN VP /ATLANTIC 

TONY MONTANA 
ROTURE EPIC 

I'M FLEXIN' 
T.I. FEAT. BIG KALT. GRAND HUSTLE/ATLANTIC 

Data for week of OCTOBER 22. 2011 



TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL I 

AIRPLAY 
MONITORED BY 

niclscn 
BOS 

SALES DATA 
COMPILED BY 

nielsen 
Sound Scan Billbarl, 

DANCE CLUB SONGS 

2 

3 

4 

6 

5 

12 

1 

10 

13 

5 

5 

8 

9 

6 

8 

7 

7 

8 10 

11 11 

m 
Pr 

ch23 6 

27 4 

26 5 

20 10 

29 

14 9 

24 

30 

22 

21 

4 

2 

4 

5 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

nIN THE DARK 
DEV [OE -POP/UNIVERSAL REPUBLIC 

YOU AND I 

LADY GAGA STREAMLINE /KONLIVE/INTERSCOPE 

PAPI 
JENNIFER LOPEZ ISLAND /IDJMG 

SHOW ME 
JESSICA SUITE HOLLYWOOD 

MEDIATE 
INXS FEAT. TRICKY PETROL ELECTRIC /ATCO /RHINO 

DON'T HOLD YOUR BREATH 
NICOLE SCHERZINGER INTERSCOPE 

WEPA 
GLORIA ESTEFAN CRESCENT MOONNERVE FORECAST/VERVE 

IN THE AIR 
MORGAN PAGE. SULTAN NED SHEPARD. AND BE FEAT ANTES MCOUNGY NETWAYX 

MOVES LIKE JAGGER 
MAROON 5 FEAT. CHRISINIAGUILHUABANOCTONENNTERSCOPE 

COLLIDE 
LEONA LEWIS / AVICII SYCO /J /RCA 

I'M STILL HOT 
LUCIANA VIOLENT LIPS /AUDACIOUS 

LITTLE BAD GIRL 
DAVID GUETTA FEAT WO CRUZ 8 GUAM WHAT A MLISICIASIRAIMERKSSCAPIVOL 

FLOOR ON FIRE 
TAYLOR SAYNE CBM 

CHAMPAGNE SHOWERS 
IMFAO FEAT HEMS KAS PARTY FICOVAILIAMCIORYMEEANIERSCRINVERSK 

LOVE SLAYER 
JOE JONAS HOLLYWOOD 

TONITE 
NICOLA FASANO FEAT. KAT DELUNA JOLLY ROGER 

IT GIRL 
JASON UERULO BELUGA HEIGHTS/WARNER BROS. 

WITHOUT YOU 
DAVID GUETTA FEAT. USHER WHAT A MUSIC/ASTRAUNERKSCAPROL 

BRING IT BACK 
GLOBAL DEEJAYS SUPERSTAR 

GIVE YOURSELF UP 
KATHY SLEDGE FEAT. ADAM BARIA GLOBAL GROOVE 

TURN IT UP 
TARYN MANNING LITTLE VANILLA 

INVISIBLE 
SKYLAR GREY KIDINAKORNER /INTERSCOPE 

FEEL SO ALIVE 
CONSUELO COSTIN BILL FRIAR ENTERTAINMENT 

NEVER WILL BE MINE 
RYE RYE FEAT. ROBYN N.E.E.T. /INTERSCOPE 

HIGH OFF THE FAME 
CANOYMAN 187 FEAT. SNOOP DOGO WE GOT THE JUICE 

m43 2 

BiE35 
3 

1111 34 4 
LIGHTS 
ELLIE GOULDING CHERRYTREE/INTERSCOPE 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

RAIN 
CNC MUSIC FACTORY FEAT. SCARLETT SANTANA CHC MUSIC FACTORY 

TONIGHT 
D'MONTI O'MANTI 

SEXY AND I KNOW IT 
(AFAR PARTY ROCK /WILL .LAM /CHERRYTREE /INTERSCOPE 

POWER 
PICK 

LAVE YOU LIKE A LOVE SONG 
SELENA GOMEZ 8 THE SCENE HOLLYWOOD 

37 3 
SOMEONE LIKE YOU 
ADELE XL/COLUMBIA 

WERE ALL NO ONE 
NERVO FEAT. AFROJACK 8 STEVE AOKI ASTRALWERKS/CAPITOL 

33 25 7 

34 17 15 

ID 

37 18 13 

1.105 12 

® 1:11 pr 
38 5 

¡41 39 8 

41 

33 

3 

6 

SHE MAKES ME WANNA 
JLS FEAT. DER JIVE /RCA 

FREAK LIKE ME 
MAYRA VERONICA MVA 

FEEL SO CLOSE 
CALVIN HARRIS ULTRA 

CHERRY BOMB 
LUX BORN TOMORROW 

HOLDIN' ON 
DAVE AUDE FEAT. ELUAH AUDACIOUS 

CALIFORNIA KING BED 
RIHANNA SRP /DEF JAM /IDJMG 

WE FOUND LOVE 
RIHANNA FEAT. CALVIN HARRIS SRP /DEF JAM /IDJMG 

ASHES 
EVA IN YA FACE/TOMMY BOY 

MUSIC IS A SAVIOR 
THE HOUSE REJECTS FEAT. RACHEL CLAUDIO SEA TO SUN 

28 10 
NO ONE GONNA LOVE YOU 
JENNIFER HUDSON ARISTA/RCA 

Ilk 48 2 
LEVELS 
AVICII VICIOUS 

WHEN I START (TO BREAK R ALL DOWN) 
ERASURE MUTE po PUMPED UP KICKS 

2 
FOSTER THE PEOPLE STARTIME/COLUMBIA 

®YOU MAKE ME FEEL... 
CORM STARSIP FEAT. ßIN OECAYDANCFAUBED BY AAMDYATLMBK,4IRP 

40 
9 

SUPER BASS 
RICO MINAI YOUNG MONEY/CASH MONEYAA4NEASUL REPUBLIC 

I WANNA GO 
BRITNEY SPEARS JIVE /RCA 

M M. W ARTIST 
s3 3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 1 21 

,3 
2 16 

#1 
Ito INNS 

LADY GAGA 
BORN THIS WAY ',.:URANEAWNAENIBGCOPE 016373 %A 

LM FAO 
SORRY FOR PARR ROOM ?; RT YAOCKNAYIJANOORYIRfMIEAS(8R0156 ANA 

3 6 
DAVID GUETTA 

4 42 

5 NEW 

6 NEW 

SKRILLEX 
SCARY MONSTERS AND NICE MIES BG BFATAW.15TRWIAIUWRC 5269I8/AN 

DJ SHADOW 
THE LESS YOU KNOW, THE BETTER ISLAND 016088NGII 

C v®e 
ZOLA JESUS 
CONATOS SACRED BONES 062" 

DAFT PUNK 
IRON: LEGACY WALT DISNEY 005872" 

DEADMAU5 
* . < r.. 404 =12 MAU5TRAP 2518" /ULTRA 

JAMES BLAKE 
ENOUGH THUNDER POLYDOR DIGITAL DWNNERSAL REFIJWC 

BEATS ANTIQUE 
ELEKTRAFONE ANTIOUE 002 EX 

NEON INDIAN 
ERA EXTRANA MOM + POP 033 

OWL CITY 
ALL THINGS BRIGHT AND BFAUIRU UNIVERSAL REPLBUC 015544" 

SKRILLEX 
MORE MONSTERS AND SPRITES BIG BEATANLSTRAP /ATLWTIC DGIBL W 

VARIOUS ARTISTS 
UKF [MISSTEP 2010 UKF DIGITAL EX 

BASSNECTAR 
OIVERGENT SPECTRUM AMORPHOUS 011 

ARMIN VAN BUUREN 
UNIVERSAL RELIGION: CAPTER FIVE ARMADA DIGITAL EX 

LADY GAGA 
62 

THERENO( STREAMLINEFONAEOERRHIINMIER SCOPE 014633%111 

DAFT PUNK 
TRON: LEGACY RECONFIGURED WALT DISNEY 013540 

LADYTRON 
GRAVITY THE SEDUCER NETTWERK 30924" 

TIESTO 
CLUB LIFE VOLUME ONE LAS VEGAS MUSICAL FREEDOM 001 

KE$HA 
I AM THE DANCE COMMANDER-. KEMOSAB6ACA 8650644AG 

JACEY 
ROCKNROLL (EP) DEKA DIGITAL EX 

TYCHO 
DIVE GHOSTLY INTERNATIONAL DIGITAL EX 

9 NEW 

1 
112 

113 
14 

7 

8 

10 

4 

17 

45 

10 

2 

26 

4 

20 RE-ENTRY 

24 37 
VIC LATINO 
VIC LATINO PRESENTS: ULTRA DANCE 12 ULTRA 2734 

BREATHE CAROLINA 
HELL IS WHAT YOU MAKE IT FEARLESS 30153 

49 NEW 

50 NEW 

LOCA PEOPLE 
SAK NOEL ULTRA 

UN DEUX TROIS 
LAURA LARUE SOUL PLANE 

CiV DANCE 
AIRPLAY' 

s3 
.- ,,, 

3ó 
cA 

1 1 

2 14 

ID 5 70 

7 3 

ID 6 9 

Ikaz 3 15 

Int8 3 

4 

101111 Ir 9 

m 
.'. 
®.® 
RIM 

21 

16 

15 

12 

NEW 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

#1 
7WKS 

SAVE THE WORLD 
SWEDISH HOUSE MAFIA c': R .1 WERKS /CAPITOL 

IN THE DARK 
DEV INDIE -POP /UNIVERSAL REPUBLIC 

IN THE AIR 
MORGAN memos Hieseesee BTFOIT. NORA MCCWSNEYWTYREVI 

WITHOUT YOU 
DAVID GUETTA FEAT USHER WHAT A MUSCIASTFW.WEW(STCAPROL 

PRESSURE 
NADIA All. SWYBLB58ALAXKBLE SPMl1LSRLY ODX70A51RCIlYRMHITN 

CINEMA 
BENNY BENASSI FEAT. GARY GO ULTRA 

MOVES LIKE JAGGER 
MAROON 5 FEAT CHRISTINA AGUILERA AMA MOCTONEINTE SCOPE 

BOUNCE 
CALVIN HARRIS FEAT. KELIS ULTRA 

SUN IS UP 
INNS ULTRA 

TIL DEATH 
WYNTER GORDON BIG BEAT /ATLANTIC 

WE FOUND LOVE 
RIHANNA FEAT. CALVIN HARRIS SRP /DEF JAM /IDJMG 

0722 7 

Bik 
BEENTIN 

® MN 3 

It25 15 ® 18 

RE-ENTRY 

PUMPED UP KICKS 
FOSTER THE PEOPLE STARTIME /COLUMBIA 

LEVELS 
AVICII VICIOUS 

DEREZZED 
DAFT PUNK WALT DISNEY 

SEXY AND I KNOW IT 
LIMO PARTY ROCK/ WILL.LAM /CHERRYTREE/INTERSCOI'I 

SOMEONE LIKE YOU 
ADELE XL/COLUMBIA 

PROMISES 
ANDAIN BLACK HOLE 

YOU MAKE ME FEEL... 
COBRA STARSHIP FEAT SAM DECAYOANCDRIBLD BY R4AB4ATIAMICYRF' 

WERE ALL NO ONE 
NERVO FEAT. AFROJACK 8 STEVE AOKI ASTRALWERKSSCAPITOL 

DROP IT LOW 
KAT OELUNA GLOBAL MUSIC BRAND /MASS APPEAL/EONF 

EYES 
KASKADE FEAT. MINDY GLEDHILL ULTRA 

AWAKEN 
JES ULTRA 

PAPI 
JENNIFER LOPEZ ISLAND /IDJMG 

I WANNA GO 
ERITREA SPEARS JIVE /RCA 

RAISE YOUR WEAPON 
DEADMAU5 MAU5TRAP /ULTRA 

Data for week of OCTOBER 22, 2011 I For chart reprints call 212.493.4023 

AIRPLAY 
MONITORED BY 

niclscn 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

CLASSI ÁZ/ 

Y SY T> ARTIST 
ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 

2 2 

3 4 

4 

5 
4111 PAT METHENY 

WHAT'S IT ALL ABOUT NONESUCH 52791 ._. 

7.E.111 MILES DAVIS QUINTET 
LM NEGIPE1967:LAST OF 80I1EG VOL 1CCL A,Ai 

1 TONY BENNETT 
DUETS II RPM /COLUMBIA 66253 /SONY MUSIC 

SETH MACFARLANE 
MUSIC IS BETTER THAN WORDS UNIVERSAL REPUBLIC 015591" 

MILES DAVIS QUINTET 
WEIH EUROPE 1967'. RCS SERIES VOL . 10/ 

FRANK SINATRA, DEAN MARTIN 8 SAMMY DAVIS JR 

o VARIOUS ARTISTS 
MILES ESPANOL: NEW SKETCHES OF SPAIN EONE 2104 

.SOUNDTRACK 
0. BOARDWALK EMPIRE: VOLUME 1 HBO 620266/ELEKTRA 

REDMAN/PARKS/PENMA WHARLAND 
JAMES FARM NONESUCH 526294 /WARNER BROS. 

19 

17 

13° 11 2 

14 6 2 

16 8 2 

SONNY ROLLINS 
ROAD SHOWS VOL. 2 DORY /EMARCY 015949 /DECCA 

ELIANE ELIAS 
LIGHT MY FIRE CONCORD PICANTE 32761 /CONCORD 

MADELEINE PEYROUX 
STANDING ON THE ROOFTOP PENNVWELL 015636"A]ECCA 

PONCHO SANCHEZ & TERENCE BLAICHARD 
CHANO Y DIZZY! CONCORD PICANTE 33095/CONCORD 

SOPHIE MILMAN 
IN THE MOONLIGHT NONE 2157 

JOHN SCOFIELD 
A MOMENT'S PEACE EMARCY 015590 /DECCA 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

o 

5 60 

GEORGE BENSON 
GUITAR MAN CONCORD JAII 33099 /CONCORD 

TROMBONE SHORTY 
FOR TRUE VERVE FORECAST 015586 /VG 

BILL FRISELL 
ALL WE ARE SAYING... SAVOY JAll 17836/SLG 

ESPERANZA SPALDING 
CHAMBER MUSIC SOCIETY HEADS UP 31810 "/CONCORD 

ACOUSTIC ALCHEMY 
JO ROSELAND ONSIDE/HEADS UP 33247/CONCORD 

4 28 
BONEY JAMES 
CONTACT VERVE FORECAST 015375/VG 

8 4 
SPYRO GYRA 
A FOREIGN AFFAIR AMHERST 6611 ill 

0 9 77 
TROMBONE SHORTY 
BACKATOWN VERVE FORECAST 014194NG 

7 2 
BOB JAMES / KEIKO MATSUI III ALTAIR 8 VEGA TAPPAN ZEE 2125 /EONE O+ 

1Nrr ® KEN FORD 
STATE OF MIND (EPI TWELVE MUSIC GROUP 

12 17 
TIME TOGETHER SHANACHIE 5189 
MICHAEL FRANKS 

14 16 
PAUL HARDCASTLE 
HARDCASTLE VI TRIPPIN' N' RHYTHM 48 

BRIAN CULBERTSON 
XII GRP 014460/VG 

RAMSEY LEWIS AND HIS ELECTRIC BAND 
RAMSEY TAKING ANOTHER LOOK MPVOSUS 00206HCCEN BEACH 

KENNY G 
HEART ANO SOUL CONCORD 32048 

RE-ENTRY 

s3 3ó 
1 15 

® 3 

2 

6 

5 

7 

4 

11) 15 

O 19 

12 

ID10 

2 8 

11 

14 9 

16 14 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

3 wK1s 
SPIN 
BONES JAMES VERVE FORECASTNERVE 

0 
EASY COME EASY GO 
PAUL HAROCASTLE TRIPPIN 'N' RHYTHM 

14 
FRIDAY NIGHT 
JONATHAN FRITZEN WOODWARD AVE. 

7 HOT SAUCE 
JESSY J HEADS UP /CONCORD 

24 
MASSIVE TRANSIT 
CINDY BRADLEY TRIPPIN' N' RHYTHM 

16 
FEELS SO GOOD 
JONATHAN BUTLER RENDEZVOUS 

23 
PUSH 
JACKIEM JOYNER ARTISTRY 

4 
BOOM TOWN 
RICHARD ELLIOT ARTISTRY /MACK AVENUE 

2 
THE LADY IN MY LIFE 
GEORGE BENSON CONCORD JAll/CMG 

9 
LATIN HAZE 
OLI SILK FEAT. MARC ANTOINE TRIPPIN 'N' RHYTHM 

4 
EYES FOR YOU 
DARYL HALL VERVE FORECASTNERVE 

9 
LOVELY DAY 
JILL SCOTT HIDDEN BEACH 

14 ! 

SHAKE IT 
NILS BAJA/TSR 

24 
PUSH TO START 
PAUL TAYLOR PEAK/EONE 

12 90 DEGREES AT MIDNIGHT 
RANDY SCOTT TRIPPIN RHYTHM 

OCT 
22 

2011 

ak TRADITIONAL O CLASSICAL ALBUMS'" 
r ARTIST $ ;á TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 1f"b 

3 1 18 

4 2 3 

5 4 5 

6 3 3 

7 45 

8 6 16 

o 

111E LONDON CLASSICAL ORCHESTRA 
PNL CARPETS OCEANS WM 

LANG LANGNIENNA PHILHARMONIC 
USURY RATEI IRS SONY CLASSICAL W1419SpRLMSTIFMV06 0+ 

MORMON TABERNACLE CHOIR 
THIS IS THE CHRIST MORMON TABERNACLE CHOIR 5055982 

ANNA NETREBKO 
LNE AVM METROPOMNI ORRICE 015987/YWBISAL PARCS LEDIP 

CHICAGO SYMPHONY OCHESTRA BRASS 
LIVE CSO RESOUND 9011101 

VITTORIO GRIGOLO 
ARRNEOHIG SONY CLASSICAL 9113450NY MASTERWORKS 

ERIC WHITACRE 
LIGHT 8 GOLD DECCA0148501ANERSAL CLASSICS GROUP 

MILOS KARADAGLIC 
MEDITERRANEO DG 015579'INVERSAL CLASSICS GROUP O PIERRE -LAURENT AIMARD 
TIE LISZT PROJECT' DG 01594441NVERSAL CLASSICS GROUP 

10 

11110 

11) 
®ALEXANDRE MARAUD/LES VIOLONS DU ROY 

J.S. BACH VIRGIN CLASSICS 70913/EMI CLASSICS 

MORMON TABERNACLE CHOIR 

NEW 

NEW 

KRONOS QUARTET 
SIEVE REM WIC 9/il NOFESICH 528216WNVER BIOS. O 

RENE PAPE/STAATSKAPELLE BERLIN 
WAGNER DG 015297 / DECCA CLASSICS 

SHARON ISBIN 
GUITAR PASSIONS SONY CLASSICAL 84219/SOW MASTERWORKS 

14 8 43 
MEN OF THE MORMON TABERNACU MOM MOMNIVBBNN2EDEB150-a1126 

C H R I STI OPH ER ORBLLY/MATT l'IANBOVf R 
SHUFFLE.PLAVLISTEN OXINGALE 2019 

NEW 

OCROSSOVER ALBUMS- 

771 
M. ARTIST 

s3 3 á 

6 

7 

8 7 8 

9 

11 46 

11 9 60 

12 10 4 

12 66 

el 15 5 

NE-E1nBT 

JACKIE EVANCHO 
OREAR WITH ME SYCO/C UEBl4R7061/SORY MUSE 

TORI AMOS 
NIGHT OF HUNTERS DG 015849 /DECCA 

IL VOLO 
IL VOLO OPERA BLUESBATICAMENTORGEFFEN015517AGA 

IL VOLO 
IL RAND ®IOM BIDNNECENE 1ßGVCA1B8DN 91901574WE 

HAYLEY NIES1ENRArENNIO MORRICONE 
PARADISO DECCA 015998 

2CELLOS 
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS 

MORMON TABERNACLE CHOIR 
GLAD CHNSTMAS TIDINGS MORMON TAM:FINAGLE 60115003810 

JENNY OAKS BAKER 
WISH UPON A STAR SHADOW MOUNTAIN 5055026 

DAVID GARRETT 
ROCK SYMPHONIES DECCA 014442 

STING FT THE ROYAL PHI HARIIIONC CONCERT ORCH 

STING: LIVE IN BERLIN CHERRYTREE/DG 0149BZNECCA O+ 

ZOE KEATING 
INTO THE TREES ZOE KEATING 03 EX 

KAITLYN LUSK 
HOWARD SHORE MEMO IFHIE RINGS SW/PHONY HOWE 1005 

STING 
SYMPHONICTRES CIAPRYi6NG 014464wtNOVSVL CUSSES GROUP 

QUATUOR EBENE 
FICTION VIRGIN CLASSICS 58668 /EMI CLASSICS 

KATHERINE JENKINS 
BELIEVE 143 /REPRISE 522190/WARNER BROS. 

WORLD ALBUMS 

TITLE 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 1 5 E 
CELTIC THUNDER 

- - STORM CELTIC THUNDER 015901 /DECCA © 
33 

CELTIC THUNDER 
HERITAGE CELTIC THUNDER 015195 /DECCA © 7 TINARIWEN 
TASSILI + 10:1 WEDGE S.A.R1lANTI- 67148/EPITAPH 

VARIOUS ARTISTS 
PLANE FKB CHANGE: RC 2 TRUSS MANOR 32055NNE9G O 

BAHA MEN 
10 GREAT SONGS CAPITOL 06691 

ASA 
BEAUTIFUL IMPERFECTION NAIVE 822112" 

AMR DIAB 
BANADEEK TA'ALA ROTANA DIGITAL EX 

SOUNDTRACK 
ROCKSTAR T- SERIES DIGITAL EX 

DRC MUSIC 
KINSHASA ONE TWO WARP DIGITAL EX 

LOREENA MCKENNITT 
BE WIC THAT SHAKES of MAD OLIVA BMONENE015015AG 

CELTIC WOMAN 
LULLABY MANHATTAN 47069 /BLG 

RAIATEA HELM 
SEA OF LOVE RAIATEA HELM 8722 /MOUNTAIN APPLE 

PHIL COULTER AND HIS CONCERT ORCHESTRA 
MARRAN° THE COMPOSERS SALUTE TO CB9C THUMB SWAM 53019 

VARIOUS ARTISTS 
BEAUTIFUL RIVERS 8 MOUNTAINS LIGHT IN THE ATTIC 065" 

BUIKA 
EN MI PIEL ;TORNEN LATINA 528960 

Go to www.billboard.biz for complete chart data 53 



TOP LATIN ALBUMS 

3 

2 

3 

NOT SNOT 
DEHNT 

1 2 

2 5 

ARTIST 
TITLE .IMPRINT / PROMOTION LABEL) 

ARJONA 
INDEPENDIENTE' " ETAMUIFOSG 52901 IAN- 

ESPINOZA PAZ 
CANCIONES QUE DUELEN DISA 721659 /UMLE V 
GERARDO ORTIZ 
ENTRE DIOS Y EL DIABLO DEL 91251/SONY MUSIC LATIN 

4 3 20 
LOS TIGRES DEL NORTE 
MTV UNPLUGGED MTV / FONOVISA 354644/UMLE O+ 

PRINCE ROYCE 
PRINCE ROYCE TOP STOP 30020 /SONY MUSIC LATIN 

ALERTA ZERO 
VIVO EN TU PIEL FONOVISA 354650 /UMLE 

O 5 83 

O 
7 4 12 

VARIOUS ARTISTS 
PUROS TRANKAZOS FONOVISA 354649/UMLE 

O 8 83 
CAMILA 
DEJARTE DE AMAR SONY MUSIC LATIN 59881 

9 7 66 
NRIQUE IGLESIAS (-Z, 

EUPHORIA'JNNERSAL REPUBUCUNNERSOL BUSC IAON° 0144481.IMLE 

10 IL VOLO 0 6 78 
IL SUIT EOEION EN DAM NE OPERA BLUESGAOTAREMORIGEFFEN 01511: Y 

9 38 
LOS BUKIS 
35 ANIVERSARIO FONOVISA 354606 /UMLE 

11 

12 11 26 
MANA 
GRAMA Y LUZ WARNER LATINA 526530 O+ 

13 13 51 
SHAKIRA 
SALE EL SOL EPIC 77433/SONY MUSIC LATIN 

14 12 7 
BRONCO 
25 ANIVERSARIO FONOVISA 354618/UMLE O ® HENRY SANTOS 
INTRODUCING SIENTE/UNIVERSAL MUSIC LATINO 655092JUMLE i 16 

17 

10 5 

15 7 

18 16 46 

19 14 45 
CRISTIAN CASTRO 
VIVA D. PRINCIPE UNIVERSAL MUSIC LAIENT 0150154XMLE (± 

DUELO 
VUELA MAS ALTO FONOVISA 354654/UMLE 

LOS YONICS 
35 ANIVERSARIO FONOVISA 354653/UMLE 

DON OMAR 
MOT TEEORPRANS :DEIOCSBADLOVNIATOMACIETE 01495.' + 

21 

22 

23 

24 

25 

26 

20 19 

17 20 

18 3 

22 71 

23 37 

21 5 

26 29 

FRANCO DE VITA 
EN PRIMERA FILA SONY MUSIC LATIN 78112 + 

AVENTURA 
14 + 14 PREMIUM LATIN 85211/5014 MUSIC LATIN + 

CHARLIE ZAA 
DE BOHEMIA THE ENTIT/' 

GERARDO ORTIZ I 

NI HOY NI MANARA DEL 6592 -. ALFA A -WSIC LAI IN 

VARIOUS ARTISTS 
LAS BANDAS ROMANIICAS DE AMERICA DISA 721627NMLE 

MARISELA 
EL MARCO DE MIS RECUERDOS IM 9843 

CALIBRE 50 
DE SINALOA PARA EL MUNDO DISA 721639 /UMLE 

27 25 29 
INTOCABLE 
2011 GOOD 1 029 /DASMI 

28 

30 

31 

33 

35 

36 

37 

38 

39 

40 

31 37 

35 48 

24 3 

33 25 

39 26 

32 47 

34 

WISIN & YANDEL 
LOS VAQUEROS: EL REGRESO WYMACHETE 01521611MLE 

VARIOUS ARTISTS 
40 ANIVERSARIO DISA RECORDS: 2000 -2010 DISA 729590/UMLE 

AKWID 
READY HITS 21: LIMITED EDITION PLATINO 9030 

VARIOUS ARTISTS 
ENFERMEDAD MASIVA DEL 87172/SONY MUSIC LATIN 

JOAN SEBASTIAN 
EL POETA DEL PUEBLO '.' ' 4 438 /BALBOA O+ 

LARRY HERNANDEZ 
20 SUPER EXITUS '. 'IOVISA 570058 /UMFE 

29 m GLORIA TREVI 
GLORIA LATKJ00153DE1RALE NI 

LOS AMOS 
.. 

D.A.S.2011 _. -:' -s UMLE 
5 

37 65 

19 72 

29 28 

30 25 

27 5 

JUUON ALVAREZ Y SU NORTENO BANDA 
NI LO INTENTES > 1551,UL'll 

MARC ANTHONY 
ICONOS SONY N' _ -TIN 67402 

GERARDO ORTIZ 
MORIR Y EXISTIR: EN VIVO DEL 82733($01)4 MUSIC LATIN " 

TIERRA CALI 
UN SIGLO DE AMOR L'::' RSALMIJSCLAIM7654133fMF 

PEPE AGUILAR 
61055)5RE CON M PENA = - rl o740M 

®LOS CUATES DE SINALOA 
EL SHAKA SUNY MUSIC LATID: 95511 

42 28 2 JUAN GABRIEL NEF 
UNO ES JUAN GABRIEL FONOVISA 354655/UMLE 

44 

45 

46 

46 52 

38 15 

44 14 

41 18 

MARCO ANTONIO SOLIS 
EN TOTAL PLENITUD FONOVISA 354570 /UMLE (5 

LUIS FONSI 
TIERRA FIRME UNIVERSAL MUSIC LATINS 515761;UMLE 

REIK 
PELIGRO SONY MUSIC LATIN 89571 

JORGE SANTACRUZ Y SU GRUPO QUIN 
LA SUPREMACIA DEL 91180,5005 MUSIC LATIN 

47 40 49 
PITBULL Q 

ARMANDO MR. 305PAMOUS ARTIST 330505017 MUSIC LATIN 

VICENTE FERNANDEZ 
EL HOMBRE QUE MAS TE AMO SONS MUSIC LATIN 784y,, 

JIMMY GONZALEZ Y EL GRUPO MAZZ 
THE RETURN OF THE BAD BOYS 2011 FREDDIE 31, 

LOS INQUIETOS DEL NORTE 
VAMOS A GARLE CON TODO EAGLE MUSIC 3812 + 

48 

49 

50 

42 51 

36 3 

43 61 

OCT 
22 

2011 
1 

MIL 
Billboarel® 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

niclsen niclscn 
BDS SoundScan 

t HOT LATIN SONGS" 

o 
O 4 20 

3 2 24 

4 1 13 

5 

O 
7 

O 
9 

m 

3 34 

8 5 

5 20 

18 9 

7 32 

11 13 

12 17 

12 13 19 

13 6 11 

14 10 22 

15 15 23 

22 6 

o 17 10 

18 14 21 

TITLE 
ARTIST (IMPRINT! PROMOTION LABEL) 

121 
GREATEST 
GAINER 

EL AMOR 
ARJONA (METAMORFOSIS) 

OLVIDAME 
JULION ALVAREZ Y SU NORTENO BANDA ( FONOVISA) 

GIVE ME EVERYTHING 
PITBULL FEAT NE.YS. AFRSJACK B RAYER (MR. 305POL0 GRWNDS RICA) 

RAIN OVER ME 
PIMEULE FEAT. MARC ANTHONY IMR. 305'POLO GROUNDSJ'RCA) 

TABOO 
DON OMAR (ORFANATOMIACHETE/UNWERSAL MUSIC LATINO) 

PROMISE 
ROMEO SANTOS FEAT. USHER (SONY MUSIC LATIN) 

DI QUE REGRESARAS 
LA ORIGINAL BANDA EL UMON DE SALVADOR L RJIR G A (FONONSA) 

EL MIL AMORES 
PESADO (DISA /ASL) 

TE AMO Y TE AMO 
LA ADICTIVA BANDA SAN JOSE DE MESLLAS (SONY MUSIC LATIN) 

TU OLOR 
WISIN N YANDEL (WY/MACHETE/UNIVERSAL MUSIC LATINO, 

PARTY ROCK ANTHEM 
LMFAO (PARTY ROCKAMLLI AM/CHERRYTREE INTER°COPT 

DIA DE SUERTE 
ALEJANDRAGUZMAN (CAPITOL 

FRIG 
RICKY MARTIN (SONY MUSIC LATIN) 

YOU 
ROMEO SANTOS (SONY MUSIC LATIN) 

RABIOSA 
SHAKIRA FEAT. MULE OR EL CATA (EPIC/SOOV MUSIC LAM 

PARA NO PERDERTE 
ESPINOZA PAZ (SISA /ASL) 

EL MENTIROSO 
BANDA CARNAVAL (DISA) 

DONDE ESTAS PRESUMIDA 
CHUM LIZARRAGA Y SU BANDA TIERRA SINALOENSE 

EL VERDADERO AMOR PERDONA 
MANA (WARNER LATINA 

AMOR CLANDESTINO 
MANA (WARNER LATINA. 

24 4 
MAQUINA DEL TIEMPO 
TITO IL BAMBINO" FEAT. WISIN 8 YANDEL (SIENTE 

22 23 5 
DE MI 
CAMILA (SONY MUSIC LATIN) 

ENSENAME A OLVIDAR 
DAREYES DE LA SIERRA (515A) 

BASTA YA 
JENNI RIVERA FEAT. MARCO ANTONIO SOLIS (EST,..f 

O 28 5 
ENERGIA 
ALEXIS 8 ADO (SONY MUSIC LATINI 

26 25 9 
ENHORABUENA 

42 2 

21 18 

23 16 16 

24 26 6 

FIDEL RUEDA (DISA) 

33 4 
MOVES LIKE JAGGER 
MAROON 5 FEAT. CHRISTINA A AGUILERA A :F Il)) < 01 

28 29 4 
TU MIRADA 
REIN (SONY MUSIC LATIN) 

CD 40 2 
AYER 
ENRIQUE IGLESIAS (UNIVERSAL MUSIC LATINO) 

31 12 
EL PUNTO FINAL 
CONJUNTO ATARDECER FEAT. GRUPO MONTEZ DE DURANGO QUA) 

32 3 
NADA IGUALES 
LA ADICTIVA BANDA SAN JOSE OE MESILLAS (SONY MUSIC LA11N) o 45 15 
AUNQUE SEA EN SILENCIO (CUATRO PAREDES) 
ENIGMA NORTENA (MENDIETA /FONOVISA) 

33 30 5 
MAS QUE NUNCA 
DUELO ( FONOVISA) 

34 5 
SUPER BASS 
MCM MIAU (YOUNG MOFAY/CASH MONEYAJNNERSAL REPUBLIC) 

CD 36 4 
RESPIRA 
LUIS FONSI (UNIVERSAL MUSIC LATINO) 

38 3 
AQUILES AFIRMO 
GERARDO ORTIZ (OEUSONY MUSIC LATIN) 

37 35 7 

Q 41 9 

ELLA ES MI MUJER 
JORGE SANUICPo¢ Y SU GRUPO QUIN (DEUSONY MUSIC LATIN) 

NO LA VOY A ENGANAR 
EL TRONO DE MEXICO (FONOVISA) 

O 46 2 TE ESTOY ENGANANDO CON OTRA 
CALIBRE 50 TOISA) O 400 MIL VEINTE ANOS 
TIERRA CALI (VICTORIA/VENEMUSIC) 

NOT SNOT 
DEBUT 

43 2 
TU DECIDES 
LOS HURACANES DEL NORTE (DISA) 

O WEPA 
GLORIA ESTEFAN (CRESCENT MMONNERVE FORECASTNERVE) 

43 37 14 QUE A TODA MADRE (QUE A TODO DAR) 
BANDA LOS RECODITOS (DISA) 

44 27 7 
LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (5H555'1í °.erg .'f 0= NO FUE FACIL 
ROBERTO TAPIA ( FONOVISA) 

46 48 2 
INTENTALO (ME PRENDE) 
DJ ERICK RINCUN PRESENTS.- MALL IOTA - 

®TE QUIERO A MORIR 
BANDA EL RECODO ( FONOVISA) 

SOMEONE LIKE YOU 
ADELE (XL /COLUMBIA) e e 

50 

NEW 

NEW 
VERSOS DE MI ALMA 
VOZ DE MANDO (DISA) 

47 7 
COMO TU NO HAY 2 
BEATRIZ LUENGO FEAT. YOTUEL (SONY MUSIC LATIN) 

Aventura's Henry Santos debuts his first 

solo set, Introducing, at No.15 on Top Latin 

Albums, becoming the second band 

member to venture out on his own, 

following lead singer (and cousin) Anthony 

"Romeo" Santos. The set also starts at 

No. 2 on Tropical Albums. 

54 Go to www.billboar 

Gloria Estefan debuts on the Hot Latin 

Songs chart at No. 42. ending the legend's 

longest chart drought at nearly four years. 

She was last on the list for a week in 

December 2007 with "Me Odio." Ner new 

set Miss Little Havana drops 28 -129 on the 

Billboard 200 in its second week. 

d.biz for complete chart data 

4 3ó 

2 2 21 

© 7 16 

4 3 37 

O 9 12 

O 6 14 

7 4 26 

8 12 51 

8 38 

10 5 21 

11 11 7 

12 10 11 

13 15 27 

16 18 

17 8 

Bk 13 33 

IIIII ̀14 10 

Ci 20 5 

MI 18 9 

gr 23 7 

._,. W_ .ilrN _ç 

TITLE 
ARTIST umpRINT / PROMOTION LABEL) 

OLVIDAME 
JULION ALVAREZ Y SU NORTENO BANDA 

DI QUE REGRESARAS 
LA ORIGINAL BANDA EL LIMON DE SALVADOR LIZARRAGA 

EL MIL AMORES 
PESADO DISA/ASL 

TE AMO Y TE AMO 
LA ADICTIVA BANDA SAN JOSE DE MILLAS SONY T.IUSIC u:I IN 

PARA NO PERDERTE 
ESPINOZA PAZ DISA /ASL 

EL MENTIROSO 
BANDA CARNAVAL DISA 

DONDE ESTAS PRESUMIDA 
CHUM LIZARRAGA Y SU BANDA TIERRA SINALOENSE DI SA 

ME ENCANTARIA 
FIDEL RUEDA DISA 

CUANTO ME CUESTA 
LA ARROLLADORA BANDA EL LIMON DIS/ 

ENSENAME A OLVIDAR 
DAREYES DE LA SIERRA DISA 

BASTA YA 
JENNI RIVERA FEAT. MARCO ANTONIO SOLIS FONOVISA 

ENHORABUENA 
FIDEL RUEDA DISA 

NO ME DEJES CON LAS GANAS 
LOS HOROSCOPOS DE DURANGO SISA /ASL 

EL PUNTO FINAL 
CONJUNTO ATARDECER FEAT. GRUPO MONTEZ DE DURANGO OIS:. 

NADA IGUALES 
LA ADICTIVA BANDA SAN JOSE DE MESILLAS SONY MUSIC LATIN 

EL ARDIDO 
LARRY HERNANDEZ MENDIETA/FONOVISA 

MAS QUE NUNCA 
SUELO FONOVISA 

AQUILES AFIRMO 
GERARDO ORTIZ DEL /SONY MUSIC LATIN 

ELLA ES MI MUJER 
JORGE SANTACROZ Y SU GRUPO QUIN DEUSONIY MUSIC LATIN 

TE ESTOY ENCANANDO CON OTRA 
CALIBRE 50 DISA 

3 

4 

5 

6 

7 

O 
O 

3 7 

2 19 

6 25 

5 6 

4 34 

7 6 

il 5 

9 5 

17 2 

12 7 

12 10 18 

® 13 18 

14 8 12 

15 19 24 

21 8 

17 15 22 

24 4 

19 16 10 

28 6 

TITLE 
ARTIST IE1PRINT / PROMOTION LABEL) 

RAIN OVER ME 
579ÚL1 FEAT MARC ANTHON01.15. 305TUL0 GROUNDSJRCA 

EL AMOR 
ARJONA METAMORFOSIS 

DIA DE SUERTE 
ALEJANDRA GUZMAN CAPITOL LATIN 

GIVE ME EVERYTHING 
RIGOLE FOUT. NE -YO. AFICJACK 8 NAYER MR. 305,PoL0 GRW NDSJRCA 

DE MI 
CAMILA SONY MUSIC LATIN 

TABOO 
DON OMAR ORFANATO /MACHETE /UNIVERSAL MUSIC LATINO 

TU MIRADA 
REIN SONY MUSIC LATIN 

PROMISE 
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN 

RESPIRA 
LUIS FONSI UNIVERSAL MUSIC LATINO 

EL VERDADERO AMOR PERDONA 
MANA WARNER LATINA 

MOVES LIKE JAGGER 
MAROON 5 FEAT. CHPISTINAAGUILERA ABNVOCTONEINTERSCOPE 

AMOR CLANDESTINO 
MANA WARNER LATINA 

PARTY ROCK ANTHEM 
LMFAO PARTY ROCK/WILL IANI/CHERRYTREE/INTERSCOPE 

FRIO 
RICKY MARTIN SONY MUSIC LATIN 

RABIOSA 
SHAKIRA FEAT. PITBULL OR EL CATA EPIC/SONY MUSIC LATIN 

SUPER BASS 
NICKI MINAS YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 

YOU 
ROMEO SANTOS SONY MUSIC LATIN 

SOMEONE LIKE YOU 
ADELE XL. COLUMBIA 

COMO TU NO HAY 2 
BEATRIZ LUENGO FEAT. YOTUEL SONY MUSIC LATIN 

GREATEST 
GAINER 

LIQUOR STORE BLUES 
BRUNO MARS FEAT DAMAN MARLEY E_EKTRAAULAI11C 

TITLE 
ARTIST ,)).)PRINT PROMOTION LABEL) 

5 

3 4 30 

7 7 

GREATEST 
GAINER 

PROMISE 
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN 

EL AMOR 
AHJONA L1, MORFOSIS 

TABOO 
DON OMAR ORFANATO/MACHETE/UNIVERSAL MUSIC LATINS 

ERES LINDA 
TITO NIEVES TNM 

5 3 4 
MAQUINA DEL TIEMPO 
TITO "EL BAMBINO" FEAT. WISIN 8 YANDEL SIENTE 

O ® 
O 8 19 

O 14 12 

9 6 8 

10 1 13 

11 5 7 

® 13 6 

31 2 

16 10 

15 12 8 

20 3 

17 11 8 

16 18 4 

EL VERDADERO AMOR PERDONA 
MANA WARNER LATINA 

GIVE ME EVERYTHING 
F110016 FEAT NESS, AFROJACK 8 NAYER MR. 3W5,POLO GROUNDSJ43CA 

TU OLOR 
WISIN 8 YANDEL WY /MACHETE /UNIVERSAL MUSIC LATINO 

WEPA 
GLORIA ESTEFAN CRESCENT MOONNERVE FORECAST/VERVE 

RAIN OVER ME 
PITBULE FEAT. MARC ANTHONY MR 305PO O GROUNDS.VACA 

FR10 
RICKY MARTIN SONY MUSIC LATIN 

PA QUE ME MIRES 
WASON PREMIUM LATIN 

ENERGIA 
ALEXIS 8 FIDO SONY MUSIC LATIN 

LATIN GIRL "DESACATE" 
CHOSEN FEW URBANO CHOSEN FEW EMERALD 

PARTY ROCK ANTHEM !1 
LMFAO PARTY ROCKANILL .LAM /CHERRYTREEINTERSCOPE { 
QUIZAS f TOBY LOVE FEAT. YURIDIA SONY MUSIC LATIN 

1 

O 
o 
o 

5 

6 

7 

8 

12 

13 

14 

COMO LO HACES TU 17 
NORKA CRESCENT MOON 

QUEDATE AQUI 
MAGIC JUAN FLIA 

26 4 
FANFARRON 
FANNY LU UNIVERSAL MUSIC LATINO 

24 5 
EN UN BESO LA VIDA 
CHARLIE ZAA THE ENTITY 

m 
m 
20 

1 35 

2 18 

3 5 

4 11 

5 60 

7 26 

6 54 

8 60 

12 7 

13 8 

10 6 

15 42 

14 27 

17 46 

16 13 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

#1 8 M 

HOTSHOT 
DEBUT 

11 12 

20 5 

23 2 

21 9 

TABOO 
DON OMM OR SALMUSIC LAM 

TU OLOR 
WISIN 8 YANDEL WY /MACHETE /UNIVERSAL MUSIC LATINO 

MAQUINA DEL TIEMPO 
TITO "EL BAMBINO" FEAT. WISIN 8 YANDEL SIENTE 

ENERGIA 
ALEXIS 8 FIDO SONY MUSIC LATIN 

DANZA KUDURO 
DON OMAR 8 WCENZO YANEJORFANATO/MACHETENNNERSAL MUSIC LATINO 

VEN CONMIGO 
DADOR YANKEE FEAT. PRINCE ROYCE EL CARTEL 

DANDOLE 
GOCHO FEAT. JOWELL Y OMEGA NEW ERA/VENEMUSIC 

ESTOY ENAMORADO 
WISIN 8 YANDEL WY/MACHETE/UNIVERSAL MUSIC LATINO 

LATIN GIRL "DESACATE" 
CHOSEN FEW URBANO CHOSEN FEW EMERALD 

PEGATE MAS 
URLAND 8 LENNY SONY MUSIC LATIN 

EL POETA 
CHINO 8 NACHO MACHETE /UNIVERSAL MUSIC LATINO 

LA MELODIA 
JOEY MONTANA CAPITOL LATIN 

LLAMA AL SOL 
TITO "EL BAMBINO' SIENTE 

LLUEVE EL AMOR 
TITO "EL BAMBINO" SIENTE 

SI TU NO ESTAS 
COSCULLUELA SIENTE 

GREATEST 
GAINER 

LOVUMBA 
SASSY YANKEE EL CARTEL 

MUERTE EN HAWAII 

A ELLA LE GUSTA EL DEMBOW 
RKM 8 KEN -Y PINA 

DEJALO TODO ATRAS 
J ALVAREZ NELFLOW 

PARISERA 
PLAN B FEAT. DE LA GHETTO PINA 

BETWEEN THE BULLETS 

RICARDO ARJONA LEADS THE WAY 
Ricardo Arjona debuts I l IS 13th studio set, IncleperldieSlte, at No. 1 on Top 

Latin Albums and Latin Pop Albums, selling 7,000 copies, according 

to Nielsen SoundScan. Its release seemed to prompt increased airplay 

for first single "El Amor," which rises 9 -1 on Hot Latin Songs -his first 

chart- topper since 2002's "El Problema." The new song earned a 51% 

increase in audience (10.2 million, up from 6.8 million), landing Arjona 

his first No. 1 on Tropical Airplay. -Karinah Santiago 

Data for week of OCTOBER 22, 2011 



w (NIELSEN SOUNDSCAN 

á3 INTERNATIONAL) OCTOBER 22, 2011 

1 14 

2 1 

3 2 

4 13 

5 4 

6 9 

7 RE 

8 10 

9 7 

10 3 

WE FOUND LOVE 
RIHANNA FEAT. CALVIN HARRIS SRP 

MOVES LIKE JAGGER 
MAROON 5 FEAT. CHRISTINA AGUILERA A&M/OCTONE 

LOCA PEOPLE (WHAT THE F''K!) 
SAK NOEL SPINNIN'/BLANCO Y NEGRO 

SEXY AND I KNOW IT 
LMFAO PARTY ROCK/WILL.I.AM /CHERRYTRET 

I WONT LET YOU GO 
JAMES MORRISON ISLAND 

SOMEONE LIKE YOU 
ADELE XL 

JAR OF HEARTS 
CHRISTINA PERRI ATLANTIC 

WITHOUT YOU 
DAVID GUETTA FEAT. USHER WHAT A MUSIC 

WHAT MAKES YOU BEAUTIFUL 
ONE DIRECTION SYCO 

IRIS 
GOO GOO DOLLS WARNER BROS. 

r W (HANSHIN / SOUNDSCAN 
'LT3 JAPAN /PLANTECH) OCTOBER 22, 2011 

5 
OMOIDASENAKUNARU SONOHI MADE 

1 

BACK NUMBER UNIVERSAL 

2 NEW 
GREEN ALIVE 
YUI SONY 

3 1 

BO PEEP BO PEEP 
T -ARA EMI 

4 20 
IFI HAD A GUN... 
NOEL GALLAGHER'S HIGH FLYING BIROS SONY 

5 NEW 
JOSHIRYOKU PARADISE 
SUPER GIRLS AVEX -J -MORE 

6 2 
RISING SUN 
EXILE RHYTHMZONE 

7 30 
GOLDEN AGE 
DEF TECH EUNTALK 

BIRD e 62 
FUMIYA SASHIDA WARNER 

9 NEW 
TABIBITO IN THE DARK 
BASE BALL BEAR EMI 

10 33, Al WO KURAE 
SUPERFLY WARNER 

á3 (NIELSEN SOUNDSCAN) OCTOBER 22. 2011 

21 
ADELE XL 

2 NEW 
METALS 
FEIST ARTS 8 CRAFTS 

3 NEW 

4 3 

5 NEW 

6 7 

7 5 

8 6 

9 2 

O 10 

SIBERIA 
LIGHTS LIGHTS MUSIC 

DUETS II 
TONY BENNETT RPM /COLUMBIA 

CLEAR AS DAY 
SCOTTY MCCREERY 19 /MERCURY NASHVILLE 

SORRY FOR PARTY ROCKING 
LMFAO PARK ROCWWILIAM'CHERRYI9WIEWSCOPE 

OWN THE NIGHT 
LOOT ANTEBELLUM CAPITOL NASHVILLE 

A NAPOLI 
MARC HERVIEUX ATAM CLASSIQUE 

NEIGHBORHOODS 
BLINK -182 DGC /INTERSCOPE 

NOTHING BUT THE BEAT 
DAVID GUETTA WHAT A MUSICNIRGIN 

e BRAZIL 
ALBUMS 

g.3 á3 (APBD /NIELSEN) OCTOBER 2, 2011 

1 1 

AGAPE MUSICAL 
PADRE MARCELO ROSSI SONY MUSIC 

2 2 
PAULA FERNANDES AO VIVO 
PAULA FERNANDES UNIVERSAL 

3 MUSICAS PARA CHURRASCO VOL 1 

SEU JORGE UNIVERSAL 

4 5 
TEENAGE DREAM 
KATY PERRY CAPITOL 

5 4 
21 
ADELE XL /COLUMBIA 

6 6 

7 12 

8 8 

9 16 

SALE EL SOL 
SHAKIRA EPIC 

OST NO RITMO (CD /DVD) 
VARIOUS ARTISTS WALT DISNEY 

I'M WITH YOU 
RED HOT CHILI PEPPERS WARNER BROS. 

PODER DA CRIACAO 
DI0GO NOGUEIRA EMI 

1 O 
EXTRAORDINARIO AMOR DE DEUS 
ALINE BARROS MK 

LOW 

:13 (NIELSEN BDS) 

1 4 
DE MI 
CAMILA ,o,NV MUSIC, 

OCTOBER 22. 2011 

2 NEW 
TE DEJO EN LIBERTAD 
HAASH SONY MUSIC 

3 2 

4 1 

5 3 

6 5 

7 G 

8 8 

9 7 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY CAPITOL 

GIVE ME EVERYTHING 
MULL R NE -YG AFENAO 8 MOB AR. 305PMU GROUNOSJ 

PARTY ROCK ANTHEM 
LEWD SOTO ROCIMMIL I AJWCHERRYIRESONIWSCUPL 

BASTA YA 
JENNI RIVERA FL MARCO ANTONIO SOUS FONOVISA 

MARCHATE 
JULION ALVAREZ Y SU NORTENO BANDA OISA 

TE ESTOY ENGANANDO CON OTRA 
CALIBRE 50 DISH 

ME VOY 
JESSE 8 JOY WARNER 

10 10 EL AMOR 
ARJONA METAMORFOSIS 

KOREA 
BILLBOARD KOREA K -POP HOT 100 

ac 
Em 

13 

2 18 

3 1 

4 3 

5 2 

6 27 

7 5 

8 4 

9 6 

10 NEW 

(BILLBOARD KOREA) 

TOKYO GIRL 
BUSKER BUSKER CJ E&M 

FOX 
TWO MONTHS CJ TAM 

HELLO 
HUH OAK A -CUBE 

OCTOBER 22, 2011 

DON'T SAY GOODBYE 
DAVICHI CORECONTENTS 

SIXTH SENSE 
BROWN EYED GIRLS NEGA NETWOH, 

FALLING MOON 
OOLALA SESSION CJ BUM 

THE WAY I AM 
ZIA (FEAT. HA DONG CYAN) LOEN 

STEP 
KARA DSP 

PARADISE 
INFINITE WOOLLIM ENT. 

CHEERZ 
SIMON D. AMEBA CULTURE 

DIGITAL SONGS 

W 
(NIELSEN SOUNDSCAN 

ís-3 3 INTERNATIONAL) OCTOBER 22, 2011 

1 1 
RAIN OVER ME 
PRBULL FT MARC ANTHONY MR. 305/POTS GROUNDS 

2 2 
MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&WOCTONE 

3 5 
VENCER AL AMOR 
INDIA MARTINEZ SONY MUSIC 

4 3 

5 NEW 

6 NEW 

7 4 

8 9 

BAILANDO POR AHI 
JUAN MAGAN SONY MUSIC 

LAST NIGHT ON EARTH 
AURYN BOBAMUSIC 

PERDONAME 
PARS ALBORAN COI MOW IRIMECAESROKBYRì0DK001ES 

DANZA KUDURO 
DON OMAR 8 LUNCENZO MANIS /ORFANATO 

ROLLING IN THE DEEP 
ADELE XL 

9 NEW 
SOMEWHERE OVER THE RAINBOW 
ISRAEL 1Z' KAMAKAWIWOOLE BIG BOYMIOUNTAIN PIRE 

10 6 
GIVE ME EVERYTHING 
I"TBULL R NE -YO AFROJACK 8 NAM ML 30511.01O6REIMS 

I IRELAND 
DIGITAL SONGS 

sne, w (NIELSEN SOUNDSCAN 

-43 á3 INTERNATIONAL) 

1 NEW WE FOUND LOVE 
RIHANNA FT. CALVIN HARRIS SRP 

OCTOBER 22. 2011 

2 1 
MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&WOCTONE 

3 4 
JAR OF HEARTS 
CHRISTINA PERRI ATLANTIC 

4 WHAT MAKES YOU BEAUTIFUL 
ONE DIRECTION SYCO 

5 5 
TITANIUM 
DAVID GUETTA FT. SIA WHAT A MUSIC 

á3 (MEDIA CONTROL) OCTOBER 22. 2011 

NEW 
ABENTEUER 
ANDREA BERG SONY MUSIC 

2 2 
MN UNPLUGGED: UVE AUS DEM HOTEL ATLANTIC 
UDO LINDENBERG MTV 

I 

WIR SIND AM LEBEN 
ROSENSTOLZ ISLAND 

4 NEW 
CANT STAND THE SILENCE 
VEA GARVEY UNIVERSAL 

5 16 
WENN WORTE MEINE SPRACHE WAERE 
TIM DENDZKO SONY MUSIC 

6 NEW 
METALS 
FEIST POLYDOR 

7 
7 

NOTHING BUT THE BEAT 
DAVID GUETTA WHAT A MUSICNIRGIN 

8 NEW 
HAND AUF'S HERZ 
KASTELRUTHER SPATZEN KOCH 

9 12 
21 
ADELE XL 

I'M WITH YOU 10 11 
HOT CHILI PEPPERS WARNER BROS. 

ALBUMS 

r3 

1 

2 

á3 (ARIA) OCTOBER 10, 2011 

21 
1 

ADELE XL 

3 
DUETS II 
TONY BENNETT RPM /COLUMBIA 

3 1 
MAKING MIRRORS 
GOTYE ELEVEN: 

4 FALLING & FLYING 
NEW 

360 SOULMATE 

2 NEIGHBORHOODS 
BLINK -182 DGC /INTERSCOPE 

6 13 

7 6 

8 NEW 

10 NEW 

SORRY FOR PARTY ROCKING 
LMFAO PARTY ROCWYALI.AMCHERRYTREEAMERSCGPE 

NOTHING BUT THE BEAT 
DAVID GUETTA WHAT A MUSICNIRGIN 

ULTIMATE HITS 
LEE KENOGM MRABWASIRUW BRSR.XUSTNG CORPIRATIHN 

OWN THE NIGHT 
LADY ANTEBELLUM CAPITOL NASHVILLE 

THE ACCOUSTIC CHAPEL SESSIONS 
JOHN FARNHAM SONY MUSIC 

+ SWITZERLAND 
DIGITAL SONGS 

w (NIELSEN SOUNDSCAN 

r3 á3 INTERNATIONAL) 

1 1 

NEW AGE 
MARLON ROUDETTE UNIVERSAL 

OCTOBER 22, 2011 

2 3 
WE FOUND LOVE 
RIHANNA FT. CALVIN HARRIS SRP 

3 5 
RAIN OVER ME 
PTTBULL FT. MARC ANTHONY MR. 305/POLO GROUNDS 

4 4 
GOT2LUVU 
SEAN PAUL FT. ALEXIS JORDAN VP 

5 

2 

7 6 

8 NEW 

9 9 

10 RE 

I WONT LET YOU GO 
JAMES MORRISON ISLAND 

TURN THIS CLUB AROUND 
R.1.0. FT. U -JEAN KONTOR 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&WOCTONE 

SOMEONE LIKE YOU 
ADELE XL 

ONE NIGHT IN IBIZA 
MIKE CRCS L MON R PDROM181W1MG11 AUSGWMR0UG 

PARADISE 
COLDPLAY PARLOPHONE 

NEW ZEALAND 

_Y 7Y (NIELSEN SOUNDSCAN 

rs-3 753 INTERNATIONAL) 

1 1 

2 2 

3 3 

4 4 

5 5 

6 NEW 
SEXY AND I KNOW IT - 

LMFAO PARTY ROCK /WILL. I. AM /CHERRYTREE 

7 6 
THE A -TEAM 7 
ED SHEERAN ASYLUM 

8 

9 

NEW 
STEREO HEARTS 
GYM CLASS HEROES FT. ADAM LEVINE DECAYDANCE 

NEW 
SHAKE IT OUT 
FLORENCE + THE MACHINE ISLAND 

10 9 
IT GIRL 
JASON DERULO BELUGA HEIGHTS 

Data for week of OCTOBER 22, 2011 For chart reprints call 212.493.4023 

OCTOBER 22, 2011 

SOMEBODY THAT I USED TO KNOW 
GOTYE FT. KIMBRA SAMPLES 'N' SECONDS /ELEVEN 

WE FOUND LOVE 
RIHANNA FT CALVIN HARRIS SRP 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A8M/OCTONE 

STEREO HEARTS 
GYM CLASS HEROES FT. ADAM LEVINE DECAYDANCE 

DOMINO 
JESSIE J LAVA 

SEXY AND I KNOW IT 
NEW 

LMFAO PARTY ROCK/WILL.I.AM /CHERRYTREE 

7 GOOD FEELING 
FLO RIDA POE BOY 

8 8 
WITHOUT YOU 
DAVID GUETTA FT. USHER WHAT A MUSIC 

9 NEW 
MR. KNOW IT ALL 
KELLY CLARKSON 19 

aDONO 
'T FORGET 
MASSIVE 

YOUR ROOTS 
SIGN 

UNITED KINGDOM 
ALBUMS 

1 

2 

3 

f- (THE OFFICIAL 
:5; UK CHART CO.) 

1 THE AWAKENING 
JAMES MORRISON ISLAND 

OCTOBER 22, 2011 

4 21 
ADELE XL 

NEW 
SINNERS NEVER SLEEP 
YOU ME AT SIX VIRGIN 

4 NEW 
OWN THE NIGHT 

5 

6 

7 NEW 

LADY ANTEBELLUM CAPITOL NASHVILLE 

3 + 
ED SHEERAN ASYLUM 

2 VELOCIRAPTORI 
KASABIAN COLUMBIA 

EVERY KINGDOM 
BEN HOWARD ISLAND 

8 10 
DOO -WOPS & HOOLIGANS 
BRUNO MARS ELEKTRA 

9 RE 
DUETS II 
TONY BENNETT RPM /COLUMBIA 

10 ] NOTHING BUT THE BEAT 
DAVID GUETTA WHAT A MUSIC VIRGIN 

1W (NIELSEN SOUNDSCAN 

W 1.3 INTERNATIONAL) OCTOBER 22, 2011 

1 1 

SOMEBODY THAT I USED TO KNOW 
SOTYE FT. KIMBRA SAMPLES 'N' SECONDS ELEVEN 

2 4 WE FOUND LOVE 
RIHANNA FT. CALVIN HARRIS SRP 

3 

4 

5 

3 
MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA ABWOCTONE 

5 TITANIUM 
DAVIO GUETTA FT. SIA WHAT A MUSIC 

6 MAN DOWN 
RIHANNA SRP 

7 PARADISE 
COLDPLAY PARLOPHONE 

7 NEW 
IK NEEM JE MEE 
GERS PARDOEL TOP NOTCH 

8 2 
ONE THOUSAND VOICES 
THE VOICE OF HOLLAND BBALL 

9 9 WELCOME TO ST. TROPEZ 
N MIME R KAIHIN HOUSPMNNSRgNAGGUIBAL 

10 8 
DANZA KUDURO 
LUNCENZO FT. DON OMAR VANIS 

DIGITAL SONGS 

g3 á3 
1 1 

2 

3 

4 

5 

2 

NEW 

3 

5 

(NIELSEN SOUNDSCAN 
INTERNATIONAL) OCTOBER 22, 2011 

SOMEBODY THAT I USED TO KNOW 
GOTYE FT. KIMBRA SAMPLES 'V SECONDS /ELEVEN 

SOMEONE LIKE YOU 
ADELE XL 

SKINNY LOVE 
RIMY JASMINE VAN DEN BOGAERDE 

WE FOUND LOVE 
RIHANNA FT. CALVIN HARRIS SRP 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA ASWOCTONE 

6 6 
PARADISE 
COLOPLAY PARLOPHONE 

7 
R 

MAN DOWN 
RIHANNA SRP 

8 ELLE ME DIT 
MIKA CASABLANCA 

9 NEW 
SEXY AND I KNOW IT 
LMFAO PARTY ROCK/WILL.I.AM /CHERRYTREE 

10 9 WITHOUT YOU .. 
DAVID GUETTA FT. USHER WHAT A MUSIC 

0R 

I FRANCE 
DIGITAL SONGS 

s3 

2 

3 

4 

5 

r.r. (NIELSEN SOUNDSCAN 
INTERNATIONAL) OCTOBER 22. 2011 

3 SOMEONE LIKE YOU 
ADELE XL 

1 

WE FOUND LOVE 
RIHANNA FT. CALVIN HARRIS SRP 

2 
ELLE ME DIT 
MIKA CASABLANCA 

4 
MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A8M/OCTONE 

5 
RAIN OVER ME 
PITB15.1 FT MARC ANHONY ML 305POLD GROUNDS 

6 6 
GOOD FEELING 
FLO RIDA POE BOY 

7 7 
GOT 2 LUV U 
SEAN PAUL FT. ALEXIS JORDAN VP 

8 1 U 
SET FIRE TO THE RAIN 
ADELE XL 

9 8 
WITHOUT YOU 
DAVID GUETTA FT. USHER WHAT A MUSIC 

10 RE 
ROLLING IN THE DEEP 
ADELE XL 

DIGITAL SONGS 

1 

2 

3 

4 

5 

6 

Be.. (NIELSEN SOUNDSCAN 

3 INTERNATIONAL) OCTOBER 22. 2011 

1 SOMEONE LIKE YOU 
ADELE XL 

2 
WITHOUT YOU 
DAVID GUETTA FT. USHER WHAT A MUSIC 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&WOCTONE 

PARADISE 
COLDPLAY PARLOPHONE 

4 
I WONT LET YOU GO 
JAMES MORRISON ISLAND 

6 
LA NOTTE DEI DESIDERI 
JOVANOTTI MERCURY 

7 NEW WE FOUND LOVE 
RIHANNA FT. CALVIN HARRIS SRP 

8 

9 

E' L'AMORE CHE CONTA 
NEW 

GIORGIA DISCHI DI CIOCCOLATA 

9 
BENVENUTO 
LAURA PAUSINI WARNER 

10 8 
MAN DOWN 
RIHANNA SRP 

+SWEDEN 
DIGITAL SONGS 

1=3 
roti (NIELSEN SOUNDSCAN 

53 INTERNATIONAL) OCTOBER 22, 2011 

SET FIRE TO THE RAIN 
1 3 ADELE XL .. MOVES LIKE JAGGER 

MAROON 5 FT. CHRISTINA AGUILERA A&WOCTONE 

SiWE FOUND LOVE 
RIHANNA FT. CALVIN HARRIS SRP .. 0 NSVENSKA BJORNSAMMEN GOL ENR 

iii MADE 
MUSE UNIVOF ERSAL 

SOMEONE LIKE YOU 
ADELE XL 

PARADISE - COLDPLAY PARLOPHONE 

CALL MY -. OVE STYRKE SONY MUSIC 
AE 

WHAT ARE WORDS 
'S CHRIS MEDINA 19 

PORTUGAL Am 

_e, Y (NIELSEN SOUNDSCAN 

F3 3 INTERNATIONAL) OCTOBER 22, 2011 

1 1 
SOMEONE LIKE YOU 
ADELE YE 

SET FIRE TO THE RAIN 2 2 ADELE XL 

3 6 
JAR OF HEARTS 
CHRISTINA PERRI ATLANTIC 

4 MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILEM A8M/OCTONE 

5 PARADISE 
COLDPLAY PARLOPHONE 

9 A MAQUINA (ACORDOU) 
AMOR ELECCTRO ARTHOUSE 

7 NEW 

8 10 

9 3 

10 5 

WE FOUND LOVE 
RIHANNA FT. CALVIN HARRIS SRP 

ROLLING IN THE DEEP 
ADELE XL 

RAIN OVER ME 
PRBULL FT MARC ANTHONY MR 305/POLO GROUNDS 

TITANIUM 
DAVID GUETTA FT. SIA WHAT A MUSIC 

ROLLING IN THE DEEP 
ADELE XL 

El=== 
t E (NIELSEN SOUNDSCAN 3 INTERNATIONAL) OCTOBER 22, 2011 

1 NEW 

2 NEW 

3 NEW 

4 NEW 

5 NEW 

6 4 

7 2 

8 3 

9 NEW 

10 8 

SU PERHEAVY 
SUPERHEAVY UNIVERSAL REPUBLIC 

KARDIA MOU ANTIMILAEI 
CHRISTOS P. UNIVERSAL 

I'M WITH YOU 
RED HOT CHILI PEPPERS WARNER BROS. 

GREEK SUMMER HITS 2011 
VARIOUS ARTISTS UNIVERSAL 

NEVERMIND 
NIRVANA SUB POP /DGC /LAME 

TO KALITERO PSEMA 
HATZIGIANNIS MIHALIS UNIVERSAL 

KLEISTA TA STOMATA 
ANTONIO REMOS HEAVEN MUSIC 

MINOS 2011 KALOKAIRI 
VARIOUS ARTISTS MINOS -EMI 

21 
ADELE XL 

MANO'S 
OIMITRIS KALANTZIS NIVERSAL 

Go to www.billboard.biz for complete chart data 55 



25/8 (Mary J. Blige Music. ASCAP/Universal Music Corpora- 
tion. ASCAP/Cstyle Ink Music Publishing, ASCAP/Slide Thal 

Music. ASCAP/EMI April Music, Inc., ASCAP), AMPML. RBH 

41 

400 MIL VEINTE ANOS (Not Listed) LT 40 

4 AM (EMI Foray Music, SESAC /Rao Love Is Still A Rapper. 

SESACB Hood 66 Music, SESAC/Grandma's Boy Publishing. 

SESAC), HL, RBH 53 
5 O'CLOCK (Nappy Boy Publishing, ASCAP/Universal Music - Z 

Songs. BMVPGH Sound Publishing. ASCAP/WB Music Corp.. 

ASCAP/Sony/AN Tunes LLC, ASCAP/Sony /AN Music Rb- 
lishing UK. PRSA2 Music Publishing Ltd., ASCAP/Kastin 

Publishing Lid.. ASCAP/EMI April Music, inc . ASCAP/EMI 

Blackwood Music Inc.. BMVEMI Music Publishing Ltd.. 

PRS/Universal-Songs Of RlyGram International. BMI), 

AMPML, H10330: RBA 44 

A 
THE ADVENTURES OF MIN DANCE MAGGIE,.S.;.'..I 

:.i °Y Songs. ASLAPi H100 12 

ALL YOUR LIFE kwood Music Inc, BMVRainbaw 
. s Moser Musk. BRAI), HL CS 22: 

ALONE WITH YOU 01 Mao Publishing, SESAC/Tunes 
t F u. - Ur( .. .I Hazy & Tie, SESAC/Mighty Seven, 

BMVSongs For (vans, BMVJTX Music, BMVLitlie Blue Egg. 

ASCAP/Crary Water Music. ASCAP/KObaff Music Publishing 
America, Inc., ASCAP) CS 45 

AMEN (Sony /AN Tree Publishing Company, BMV401 Kye 

Music, BMVFouche River, BMblKyeiya con Dios Publishing, 

BMMnk Pen Marna Music, SESAC/Songs s1 Maw Publishing, 

SESAC/Tunes o) R and T Direct. SESAC/Syd And Sophie 

Songs. SOCANMusic Services. BMVEMI Blackwood Music 
inc , BMI). HL CS 30 

EL AMOR (Mona Musical. ASCAP/Sony /AN Discos Musc 
Publishing LLC, ASCAP) LT 1 

AMOR CLANDESTINO ( Tulum Music, ASCAPMB Music 

Corp., ASCAPI LT 20 
ANYTHING (TO FIND YOU) Mass Confusion Preduclions, 

Inc., ASCAP/Universal Music Corporation, ASCAP/Cainon's 

Land Music Publishing, ASCAP/EMI April Music. Inc., 

ASCAP/Nappy Ruddy Music. ASCAP/Universal Music - Z 

Tunes LLC., ASCAPAieisapro Music Publishing, ASCAP/4 
Blunt Lit At Once Rblishing, BMVHrsI N' Gold Rblishing, 
BMVSony/AN Songs LLC, BMVWamerTamebane Publishing 

Cap., BMLBig Poppa Music ASCAP /Justin Combs Relish- 
ing, ASCAPBemhatdI Music, ASCAP/WB Music Corp., 

ASCAPMIusic Sales Corporation, ASCAP/JObete Music, Inc., 

ASCAPI, AMPML. RBH 81 

AQUILES AFIR O (DEL Melodies. BMI) LT 36 

AUNQUE SEA EN SILENCIO (CUMBO MURDER (TN Edi- 

ciones Musicales, BMq IT a 
AYER (Not Listed) LT 29 

B 
BAGGAGE CLAIM ufisting Company. 

. - 'A. Carnival 

hon. 

BAIT A HOOK ( 1,11 Blackwood Music Inc . BMVAhelmeck 
Ira Mc sic Machine. BMVDouble Barrel! Ace 

Cr, C BMVEMI Agri! Music, Inc., 
ASCAP), HL CS 31 

BAREFOOT BLUE JEAN NIGHT Music 01 Cal N BMVCal N 

51.11 C,4 Songs, ASCAP/Papertavn 
-'. CS8,H10042 

BASTA VA i. Inc .. ASCAPI LT 24 

BEST THING I NEVER HAD a ?'L 2 Music. BMVSongs Of 

Inc. ASCAPB -Day Rb- 
nnew Music. BMVHitce Music 

Fnnll;hng. BMVDL, Song, ASCAP/DOwntpwn Music Rib - 
lisnnng LLC, ASCAP/Roc Nation Music. ASCAPAOhndeeis 
Soul Music Publishing, ASCAP), AMPML, H100 65; RBH 13 

BETTER WITH THE UG fiS Off (Primary Wave Brian, 

BMVWueen Music Publishing, BMVNibes Hollowell -Dhar Rb- 
lishing Designee. ASCAP/David Singer-Vine Rblishing 
Designee. ASCAP/Devin Tailes Publishing Designee. 
ASCAPArdie Pop Music, ASCAP/Songs Of Universal. Inc., 

BMVCullure Beyond Ur Experience Publishing, BM8, AMPML 
H10038 

BODY 2 BODY (Mr. Cashflow Rblishing. BMVDJ Waled Rb- 
lishing, BMVSongs 01 Universal, Inc., BMVCulkre Beyond Ur 

EHleience Publishing. BMVColione Rook Bado Publishing. 

BMVWamer- Tamerlane Publishing Corp., BMI), AMPML H100 

88: RBH 17 

BOO MANG (Verse 8 Sham Publishing, BMVBuVision Rb- 
lishinq. BMWerse o1 the Jugganauls. BMVSEJ Company 

Music Publishing, BMVSham of the Juggaraut, BMVAshlee 

Ross, BMI) RBH 51 

BRIGHTER THAN THE SUN (Plummy Lou Music. BMVWrile 2 

Live Publishing, ASCAP/Koball Music Publishing America, 
Inc . ASCAP) H100 69 

BULLETPROOF (Melanie Howard Music. ASCAP/Big Loud 

Songs. ASCAP) CS 52 

CAMOUFLAGE (Hose 01 Sea Gayle Music, ASCAPNWárds & 

EMI April Music, Inc.. ASCAP/Didn't Have To 

AC AP), HL CS 42 

CHANGE (Sony /AN Tree Publishing Company, BMVSongs 01 

Angels Music, BMVBIank Sheet Music, BMVSieeen 
'. sic. 7 /5 MoriPO Entertainment Group, Inc.. 

III I. IC, BMV29 Cenl Hamburgers Music. 
ASCAP). HL. CS 56 

CHEERS (DRINK TO THAT) (Trac N Field Entertainment LLC. 
ASCAPMB Music Corp., ASCAPNniversal Music Corpora- 
tion. ASCAP/Lett Pocket Music, ASCAP/Cory Gibson Publish- 
ing Designee, ASCAP/Almo Music Corp., ASCAP/AOTil Lavi- 

HSongs, SCAP/WamaTaneda pe Publishiing Corp. 

PM, 0' ',J.. 'ATV Songs LLC. BMI). AMPML H100 15: RBH 80 
COMO TO NO HAY 2 (Moskitas Mertes Publishing, 

1. Publishing, SGAEoSociedad General De 

aria_ SGAEYYadam Gonzalez Publishing 
:Pi CT 50 

COPY PASTE iuw'sTree Publishing. BMVSongs Of Universal, 
'?usic Cap., ASCAP /Jerry Lee Publishing. 

ABCs- '..'. -IL, RBH 28 

COST OF LIVEN Tractor Radio Songs, SESAC/Sony! 01V Sm- 
ber, Si rANTreePublishingCanpany,BMVShow- 
billy Al r,ii'. HL, CS 20 

COUNTDOWN ,:z082 Music Publishing, ASCAP/WB Music 

Corp A/o -/F "'DLJ Songs, ASCAP/Dcontown Music Publish- 

ing LLC, ASCAP/EMI April Music, Inc.. ASCAPB -Day Publish- 

ing. ASCAP/Dal Damn Dean Music, BMV2412 Songs LLC. 
BMVRermusic, BMVCaion's Land Music Publishing, 
ASCAP/Universal Music Corporation, ASCAP/BA Ten Publish- 
ing, ASCAP/Mike Ten Publishing Inc . BMVTOSlIy Famous 

Music, ASCAP). AMPML RBH 66 

COUNTRY MUST BE COUNTRY WIDE (Square D Music. 
ASCAP /Average ZJS Music Publishing. BMWlarnerTamerlane 

Publishing Corp, BMVlndiana Angel Music, BM!), AMPCS 

11 H10063 
CRAWLING BACK TO YOU (Surface Retry Deep Ugly Music, 

BMWniversal Music - Careers, BMVSienna Sienna Songs. 

BM8, AMPML H100 41 

CRAZY Gift (Mike Curb Music. BMVSweel Hysteria Music, 

BMVSony/AN Tree Relishing Company, BMVCake Taker. 

BMVoIe. BMI), AMPML, CS 6, H100 36 

DANCE (ASS) (FF To Def Pubishing, LLC. BMVSony/AN Tunes 

LLC. ASCAP/GIOJoe Music Inc., BMWkva Panama. 

ASCAP/Two Works, ASCAP/Jobele Music. Inc., ASCAP/Stone 

Diamond Music, BMVBMG Chrysalis Music Publishing, 

BMUBus1 -11 Publishing, BMI). HL H10093, RBA 34 

DEAR JOE (Nol Listed) RBH 84 

OFDICATNN TO MY EX (MISS THAT) (D Smith Publishing. 

BMVEy Diet Sari Tomorrow, Inc., BM /Songs Of Universal. 

Inc., BMVAndne Benjamin Publishing, BMI), AMPML, H100 

82. RBH 48 

DE MI (Sony /AN Discos Music Publishing LLC. ASCAP) LT 22 

DIA DE SUERTE (Sony /AN Latin Music Rblishing, LLC, 

BMVWB Music Corp., ASCAPMYUner/Chappell Meeo, 
SACM) LT 12 

DONT I (Misse Music, ASCAP/EMI April Music, Inc.. 

ASCAPAT On Songs, ASCAP/Curb Songs, ASCAP/Jacob- 

song, ASCAP/Sony /AN Tree Publishing Company, BMI), 

AMPML CS 33 

DI QUE REGRESARAS (Sinaloa Music, LLC. BMI) LT 7 

DIRT ROAD ANTHEM (Warner- Tamerlane Publishing Corp., 

BMVtndiana Angel Music. BMVAverage Joes Enteainment 
Group, LLC, BMVAverage ZIS Music Publishing, BMI), AMP 
H100 49 

DONDE ESTAS PRESUMIDA (Arpa Musical. LLC, BMI) LT 18 

DONT KISS ME (Nol Listed) RBH 88 
ORAIAL IN MY CUP Mr. Kirk Joel Randle, ASCAP!Awilt 137 

Relishing, ASCAP/Sound M 0 B. Productions LLC. BMW's 

Only About Music LLC, ASACP) RBH 56 
DRINK IN MY HAND (Sony /AN Tree Publishing Company, 

BMVSinnerlina Music, BMVSony/AN Awl) Rose Music, 

BMWniversal Music - Careers, BMVHigh Powered Machine 

Music, BMI, AMPML, CS 19: H100 78 

DRINK MYSELF SINGLE (Funky Mere Music, ASCAPBMI 
April Music, Inc., ASCAP /Ash Street Music, BM/Richardson 
Zulegen Rblishing Company, ASCAPBIuewater Music Ser- 

vices Corporation, BMVBig Music Machin, BMVlhree Minute 

Mane Music, BMVSuper 98 Music, LLC., BM8. HL CS 55 

EASY ,:,urns Of Universal. Inc BMVKmative Songs, BMVUni- 

versaÍ Music Corporation, ASCAP/Final Final Songs Of Eleva- 

bon. ASCAPAVapakonetla Music. ASCAP), AMPML, CS 15; 

H100 50 

THE EDGE Of GLORY (Stefan Germanotla p/A/a Lady Gaga, 

BMI/Sony /AN Songs LLC, BMMouse 01 Gaga Publishing. 
Inc., BMVGIsJoe Music Inc., BMVWarnaTamerlane Publish- 
ing Corp., BMVGaribay Music Publishing, BMVMarneuell And 

Carter Publishing, ASCAP/Universal Music Corporation, 

ASCAP). AMPML. H100 40 

ELLA ES MI MWER (ROC Music, BMVDEL Melodies. BMI) LT 

37 
ENERGIA (Alexis S Fide Music Publishing. ASCAP/Sony /AN 

Discos Music Publishing LLD ASCAPBgberl Rosa Cintron 

Publishing Designee, ASCAP) LT 25 
ENHORABUENA (Marche Musical Corporation, ASCAP) LT 26 
ENSENAME A 01311000 (Oxeyes De La Siena Music, 

BMWniversal- Musica Unica Publishing, BMVArpa Musical, 

LLC, BM/Warner-Tamerlane Publishing Corp.. BMI) LT 23 

FAME. (Young Jeery Music Inc. BMVEMI Blackwood Music 

Inc.. BMVCOlione Rook Bolo Publishing, BMVWB Music 

Corp., ASCAP/Domani And Ya Majesty's Music, ASCAP/Wam- 
er Chappell Music Holland. BV/Chrysalis Music, ASCAP/Aua 

Publishing, ASCAP), AMP RBH 74 

FAR AWAY (Marstanellow Music, BMVSPZ Music, Inc., 

BMWtwntown SMP Songs. BMVMIC Music Publishing LLC. 

ASCAP/F.O.B. Music Publishing, ASCAP/YS Rblishing LLC, 

ASCAP/Slone Agate Music, BM), AMP RBH 49 

FASTER (Stage Three Songs, ASCAP/Little Victories Music, 

ASCAPBMG Gold Songs. ASCAP/EMI April Music, Inc. 
ASCAP/Rogue leader Music, ASCAPBMG Rights Manage- 
ment (US) LLC. ASCAP). HL H100 92 

FISH (Melodies Of Bigger Rchrm, SESAC/Bigger Rctuae Group. 

LLC. SESAC/Acoustic Peanut Publishing, SESAC /Geormac 

Publishing. SPSAC/Calhoun Entertainment, SESAC/Jeff. Jack 
B The Mule Music, SESAC/Plaid Cactus, SESAC) CS 23 

RIM (Universal Music - MOB Songs, ASCAP), AMPML, 
H100 53 

FLY (tiarajuku Barbie Music, BMVMoney Mack Music, 

BMVSongs Si Universal, Inc , BMVJonathan Rotem Music, 

BM/Sony/AD/ Songs LLC. BMVRondor Music International, 
Inc. ASCAP/NeMáth Entertainment LLC, ASCAP/Kevin 

Hissink Designee, ASCAPZMIIiam Jordan, ASCAP/Clemmie 
Rishad Fenton, BMI), AMPML. H100 39, RBH 23 

FLY TOGETHER (Fen Game Music, ASCAP/First N' Gold Pub- 

lishing, BMVSony/AN Songs LLC, BMVNextSeittiion Pub- 

lishing, ASCAP/Universal Music Corporation, ASCAP), 

AMPML RBA 57 

FOOL FOR NM (Jacks Love Emporium, BMVEMI Blackwood 
Music Inc , BMVCoysalis Songs. BMl/God Given Music. 

BMI), HL RBH 19 

FRIO (EMI Blackwood Music Inc , BMLBharmik Music Publish- 

ing, BMWniaersal- Musica Unica Publishing, BMVWY Pub- 

lishing, BMVDestona Music, ASCAP/Universal Music Corpo- 

ration, ASCAPI LT 13 

GIVE ME EVERYTHING )Rlbsl's Legacy Publishing, BMWni- 
aersal Music - Careers, BMVfenya Music. BMVTALPA Music 
Publishing, BUMAÆèn In The Ground Publishing, ASCAP/Uni- 
versal Music - Z Tunes LLC., ASCAP/Sony/ATV Songs LLC, 

BMVAbuea y ha Songs, BMq, AMPML H100 13: LT 3; RBH 

89 

GOD GAVE ME YOU (No Gang Music Rblishing. 
ASCAP/Razor 8 On Music Rblishing, LLC, ASCAP) CS 3. 

H100 24 

GOOD FEELING Mail On Sunday Music. ASCAP/E- Class Pub - 

listping, BMVSony/AN Tunes LLC, ASCAP/Kasz Money Pub- 
lishing, ASCAP/Oneimlogy Rblishing, ASCAP/Prescription 
Sags, LLC., ASCAPBreyan Isaac, BMVArash F1lurnoai, 

BMVCopyright ControVEMI Blackwood Music Inc., BMVEMI 

Scandinavia BMVEMI Longitude Music. BM8, HL. H100 77 

GOOD GOOD NIGHT Not Listed) RBH 73 

GOOD UFE (Midnite Miracle Music, ASCAP/Velvet Hammer 

Music, ASCAP/Sony /AN Tunes LLC, ASCAP/Acornan 
Music, ASCAPMohall Music Publishing America, Inc. 
ASCAP/Patriot Games Publishing, ASCAP/LIF Publishing Co.. 

ASCAP), HL H100 20 

GOT 2 LW U (burry Rick Music, PRSÆMI April Music. Inc., 

ASCAP/Wrile 2 Live Publishing, ASCAP/Kobalt Music Publish- 
ing America, Inc , ASCAP), HL H100 85 

GOT MY COUNTRY ON (Internal Combustion Music, 

BMISouthside Independent Music Publishing, LLC. BMVYear9 

Publishing, BMVMusic Of Stage Three. BMVSongs 01 Corn - 

man, BMVBMG Chrysalis Music Publishing, BMVDanny 
Myrick Music, BMVHOOt 49 Music, BMI) CS 46 

GUCCI GUCCI (Naassia Zolot Publishing Designee/Anthony 

Negrele t Publishing i Iig Designee/Michael Weiner Relishing 
D in 

HANGOVER (EMI April Music. Inc.. ASCAP/Mail On Sunday 
Music ASCAPB -Class Publishing, BMVSony/AN Tunes LLC, 

ASCAP/Kasz Money Publishing, ASCAP/Oneirology Publish- 

ing. ASCAP/Prescnpfion Songs, LLC.. ASCAP), HL H100 62 
HATER (Sak Pass Music Relishing, BMVlhiam Music Publish- 

ing, BMVMicahtonecheck 1212 Publishing, BMVTnva Savage 

Publishing, ASCAP/Sony /AN Songs LLC, BMI. HL, RBH 95 

HEADLINES (Live Write LLC, BMVEMI Blackwood Music Inc.. 

BMVMavor 8 Moses LLC. SOCAWBoi -1 da Productions LLC. 

ASCAP/Sony/AN Tunes LLC, ASCAP), HL H10017: RBH 2 

HERE FOR A GOOD TIME (Day Money Music. ASCAPMoriPro 
Entertainment Group, Inc., ASCAP/LMing For The Night Music, 

BMVHoriPm Entertainment Croup, Inc, BMVSigeen Stars 

Music, BMVfenorado Publishing. BM) CS Q H100 46 

HOME (Chrysalis Music. ASCAP/Sugar Take Music, 
ASCAPBMG Rights Managmenl (Ireland) Limited. 
IMRO/Chestrsu Barn Music, BMVBig White Tract, ASCAP) 

CS 41 

HOUSE PARTY (Robed Williams. ASCAP/Tone Beats Publish- 
ing Designee, ASCAP/Young Chris Music, ASCAP/Cherry lane 

Music Publishing Company Inc., ASCAP), CLM, RBH 71 

HOW TO LOVE (Young Money Publishing Inc BMVWamer- 

Tarnerlane Publishing Corp., BMVEMI Backeood Music Inc., 

BMVYCu Need Me, Don't Leave Me, BMMaMar Seymour Pub- 

lishing Designee, ASCAP/IaNleile Seynnur Publishing 

Designee. ASCAPBeamer Boy Rblishirg, ASCAPBnn'g Blirg 
Music, ASCAP/Songs 01 Universal. Inc.. BMI), AMPML, H100 
16: RBH 16 

HUNT YOU DOWN (Songs 0) Universal, Inc., BMVAAeline 29 

Publishing, BMVSirg Station, BMVBoomer Soie Songs. 

BM/Collie Dawg Music, BMVAIex Bridge Music Publishing, 
BMWniversal Music Corporation. ASCAP/Memphanna, 
ASCAP). AMPML, CS 39 

I COULD BE THE ONE Mac And Black Music LLC, BMVBSCk 

To Black Songs, BMVoIe, BMWJamer- Tamerlane Publishing 

Corp., BMI), AMPCS 59 
I DONT WANT THIS NIGHT TO END (Sony /AN Tree Rblish- 

ing Company, MAI/Peanut Mill Songs. BMVEMI Blackwood 

Music Inc., BMISking Stretcher Music, BMVRhedneck Music, 

BMWB Music Corp, ASCAPMtelissá s Money Music Ruh- 
lishing ASCAPiGeI A Load Of This Music, ASCAP). AMPML, 

!1073 
IF I DIE YOUNG ièarlteaDler Rblishing, BMVBio Bravo Music 

Inc., AMI), AMP HtOD33 
IF ITS LOVE (Songs Of Universal, Inc., BMVKemuniry Song 

Chest. BM Wncle Buddiè s Music, Inc., ASCAP), AMPML 
RBH 26 

IF YOU WANT TO (Halh.a.way, SESAC/Ultra Empire Music. 

BMVCisum Naashar Publishing, ASCAP/Tenence Lilly, 

SESAC) RBA 78 

I GOT NOTHIN' (Universal Music Corporation. ASCAPttsda)a 

Relishing, ASCAPRv1XC Music, ASCAP/Still Working For The 

Woman, ASCAP/EverGreen Copyright. BMI), AMPML, CS 21, 

H10099 
I GOT YOU (This Is Hil, Inc., ASCAP/Fibber G Molly Music, 

ASCAP/Big Loud Songs, ASCAP/Magic Mustang Music, 

BMLMIack 2 Music, BMVBig Loud Buclo, BMVSony /ATV 

Cross Keys Music Publishing, ASCAP/Sony/ATV Tree Publish- 
ing Company, BMI), HL CS 14; H100 89 

I LIKE HOW R FEELS (EIP Music ASCAP/Songs Of RedOne, 

BMVSony/AN Songs LLC, BMV2101 Songs. BMVRlhull's 
Legacy Publishing, BMI) H100 76 

I LW R LIKE THAT (Midas Music, ASCAP/Sleep When I'm 
Rich Music, BMLScarlet Moon Music, Inc., BMVNash 0 
Music. BMVTueled By Music. BMVWarna- Tamerlane Publish- 
ing Cap., BMVChrisSamSongs, Inc , BMI/Dan Book Music, 

BMVAlerei Misoi Music. BMVRoditis Music, ASCAP/Here's 
Lookin' At You Kidd Music. BMVBeluga Heights Music. 

BMVSony /ATV Songs LLC, BMVHey Kiddo Music, 

ASCAPieobalt Music Publishing America, Inc., ASCAP/New 

Boyz Rblishing LLC. BMVPrimary Wave Bran, BMI), AMPML, 

H10051 

I LOVE MY BITCHES (4 Blunt Lit AI Once Publishing, 

BMVEMI Blackwood Music Inc., BMVNOC Music Publishing 
LLC. ASCAP/F.0,13. Music Publishing, ASCAPMenobi Songs 

Publishing, BMI), HL RBH 72 

I LOVE YOU (Cecile Barker Publishing, ASCAP/Sony /AN 
Songs LLC, BMI). HL RBH 68 

IMA BOSS (Robed Williams, ASCAP/4 Blunt At At Once Pub- 

lishing, BM/Sony/ATV Songs LLC, BMVTirst N' Gold Publish- 

ing, BMVOrlando Jahlil Tucker, ASCAP), HL, RBH 22 

TM FLOW (Doman And Ya Majesty's Music, ASCAP/WB 
Music Corp., ASCAP/Sippi land Publishing, BMVSongs Of 

Universal, Inc.. BMI, AMPML H100 66: RBH 45 

I'M GONNA LOVE YOU THROUGH IT GAS Music Corp., 

ASCAPMIelissá s Money Music Publishing, ASCAP/Get A 

Load 01 This Music, ASCAPMeshcstaville Songs, BMVSonya 
Isaacs Music. BMVBIack To Black Songs, BMVoIe, BM!), AMP 

CS 28 

I'M ON ONE (III Khaled Publishing, BMVSongs 01 Universal, 
Inc., BMVMoney Mack Music, BMWourg Money Publishing 

Inc., BMVWxne- Tamerlane Publishing Corp., BMVFirst N' 

Gold Rblishing, BMVSony /AN Songs LLC, BMVBrottler Bagz 

Publishing. BMLBrother Bagz Rblishing, SOCANiLive Write 

LLC. BMW. Sheehan Publishing Designee, BMWrdenground 

Sunshine Music. BMI), AMPML, H10037, RBH 11 

INTENTALO (ME PRENDE) (Not Listed) LT 46 

IN TICE DARK (Indie Pop Music, ASCAP/Sony/ATV Tunes LLC, 

ASCAP), HL, H10011 
IN THE MIDDLE (Precious Baby Publishing. ASCAP/T -Bela 

Publishing, BMI) ABA 77 

IN THE MOOD (Skill/ LLC, ASCAPBIacegoomusic Company. 

BMVJerrnd Stacy, ASCAP/Black Phantom Music ASCAPMoi- 
tathanmusic, BMVWarner- Tamerlane Publishing Corp., BM), 
AMP RBH 42 

I SMILE (Gertrude's Music Publishing, BMVHoceanna Music, 

ASCAP/Universal Music Corporation, ASCAP /Avant Game 

Music Publishing, ASCAP/EMI April Music, Inc., ASCAP). 

AMPML, RBH 29 
IT AIN'T GOTTA BE LOVE (FSMGI, IMRO/Engiish Try Music. 

BMWNysalis One Songs, BMVBug Music, Inc., BM), 
AMPML, CS 47 

IT GIRL (Bodies Music, ASCAPMen's Lookin' At You Kidd 

Music, BMVBeluga Height Music, BMVSony/AN Songs LLC. 

BMVHey Kiddo Music, ASCAP/I(obaff Music Relishing Amer- 
ica. Inn. ASCAP /Jason Derido. BMI/Mang Music Inc.. BMI). 
FIL. H100 18 

IT WILL RAM (Mars Force Music. ASCAP/Roc Nation Music, 
ASCAP/Music Famamanem LLC, ASCAP/EMI April Music, 
Inc.. ASCAP/Toy Plane Music, ASCAP/Universal Music Corpo- 
ration, ASCAPI, AMPML, H100 64 

I WANNA GO (Manton AB, STIMSongs 01 Kobalt Music Pub- 

lishing America, Inc.. BMVMaratone, ASCAP/Roball Music 

Relishing America. Inc.. ASCAP/Mr. Kanani Songs, 

ASCAP/EMI April Music, Inc., ASCAN, HL, H100 29 

JUST A KISS (Wamalamcrlane Publishing Corp. 
BMVDWHaywood Music, BMVRADIOBULLETSPubbshing, 

BMVEMI Foray Music, SESACMillary Dawn Songs, 

SESAC/EMI Blackwood Music Inc., BMVString Sketcher 

Music, BMI), AMPML. H100 31 

JUST FISHIN' (Sony /AN Acuff Rose Music, BMVSA Ring Cir- 

cus Songs, BMVSony /AN Tree Publishing Company, BMVFive 
Hills Music, BMVDO Write Music, LLC, BMI), HL CS 7; H100 
67 

ICEEP ME IN MINA (Weireemourd Music, BMWiO Dub Music. 
BMVAngelila Music, BMVSoulhern Ground, BMII CS 18, 

H10003 
KEEP YOUR HEAD UP (S -Curie Songs Worldwide. BM8. AMP 

H10061 

LAST FRIDAY NIGHT (ED LE) (When I'm Rich You'll Be My 
Bitch, ASCAP/WB Music Corp. ASCAP/Kasz Money Publish- 

ing. ASCAP/Nlaatone. ASCAPMpball Music Publishing Amer- 

ica, Inc., ASCAP/Bonnie McKee Music, BM /Where Da Kasz 

At, BMVCYP Two Publishing, BMI), Amp H10025 
LATE NIGHTS ar EARLY MORNINGS (Marshmellow Music. 

BMVSPZ Music, Inc., BMVDownlown DMP Songs. BM /Dam 
Rich Music. BMVEMI Blackwood Music Inc., BMI, HL. RBH 

31 

LAY IT ON ME (Dal Damn Dean Music, BMVSongs Of Univer- 

sal, Inc., BMVHit -Boy Music, BMW Can't Teach Bien lie 
Shhh. BMVFF To Del Publishing, LLC. BMI), AMPML. ROH 47 

LEGENDARY Not Soled) RBH 100 

LET IT RAIN (Scrambler Music, ASCAP/Camival Music Group, 

ASCAPBMG Gold Songs, ASCAP/Gessbean. ASCAP/We 

Jam Writers Group, ASCAP) CS 17; H100 90 
LETS DON'T CALL IT A NIGHT (Fending, BMVSongs 01 Send 

Me The Checks Music, SESACBMI Foray Music, 

SESAC/Orbison Music, LLC. BMVBMG Chrysalis Music Pub- 
lishing, BMVTurn Me On Music. BMI). HL CS 43 

UFE OF THE PARTY (Tom's Kid Music, BMVMamas Pebbly 

Publishing, ASCAP/L. lobbed Music, BMW I Eddie Serrano 

Music, BMWeanni s Ditties. ASCAPM7illiam Serrano Pub- 

lishing Designee. ASCAP) RBH 30 
LIGHTERS (Shrum Shady Music. BM /Songs Of Universal, 

Inc . BMVMega Music, BMVWarneeTamerlane Publishing 
Corp.. BMVMars Face Music, ASCAPBuglduse, ASCAP/Bug 
Music, ASCAP/Poc Nation Music, ASCAP/Music Faneamanem 

LLC, ASCAP/EMI Opal Music. Inc., ASCAP/Toy Plane Music, 

ASCAP/Art For M's Sake Music, ASCAP/MHouse Entertain- 
ment LLC, ASCAP/ROC Music 4 Life Publishing, ASCAP/Jan- 

ice Combs Publishing, Inc., BMVEMI Blackwood Music Inc., 

BMVPhillionaire Worldwide Publishing. BMVPIatinum Ike Pub- 

lishing, BM8, AMPML, H10012. LT 44 

LIKE' EM ALL (Make Ah Sound Publishing, ASCAP/Crown 

World Publishing, ASCAP/Sony /AN Tunes LLC, ASCAP/J 

Down Productions Publishing, ASCAP /Jacobs Ink, BMVCrown 

World Publishing Inc , BMWniversal Musica, Inc., 

ASCAP/Editions Musicales Fantasia, ASCAP), HL RBH 70 

LIKE MY DOG (Florida Room Music, BMVBPJ Administration, 

BMVCobum Music, Inc , BMVHarIey Allen Music, BMI) CS 53 

LAIE MY MOTHER DOES (Sony /AN Tree Relishing Compa- 
ny, BMVCake Taker, BMVoIe, BMVPain In The M Publishing, 

BMVTerfec Mess Music. BMI), HL CS 36 

LONG HOT SUMMER (Richard Marx Music. ASCAP/Mary 

Rose Music, BMVSongs Of Universal, Inc , (Vol), AMPML, CS 

1; H10045 
LONG WAY TO GO (EMI April Music. Inc., ASCAP/hi -Angels 

Music, ASCAP), HL CS 27 

LOTUS FLOWER BOMB (WB Music Corp., ASCAP/Dead Stock 

Musc BMIrJerrin Howard, BMVMiguel Jonlel Rmentel Pub- 

SESACBy The Chi Publishing, 
lihlishing, ASCACP) RBH 67 

LOVE AFTER WAR i l RBH 90 
LOVE DON -T RUN 'Mike Curb Music, BMVGhermkyle Music, 

n. / ASCAP /Nase Music. ASCAP /Little 
ILC, ASCAP/Dream Rock Music. Inc.. 

0098 
LOVE ON TOP "AI April Music. Inc., ASCAPB -Day Publish- 

ing, ASCAP/2082 Music Publishing, ASCAP/WB Music Cap.. 
ASCAP/DU Songs, ASCAP/Downtown Music Publishing LLC, 

ASCAP). AMPML. RBH 82 

LOVE YOU LME A LOVE SONG (Antonin Songs, 

ASCAP /Akashic Field Music. BMVSongs 01 Universal, Inc., 

BMVMaFa Della Roccia, BMMN -O Music, BMVDowerlewn 

Music Publishing LLC, ASCAP). AMPML. H100 52 

MADE IN AMERICA r/OI.Bobbÿ s Lyrics, Land 

OA De a,e M¢ LLC, BMI/Sweetwater 

Heynsorg Poblishing Corp., BMI) CS 2, H100 43 

MAGIC '.::adür Ma.mws Music, BM/Making Moves Inc., 

MAKE YOU SAY OOH 

MAQUINA DEL TIEMPO 

norme Music, BMVSweatie Pub - 
Publishing. BMI) RBH 62 

!3 Panon Publishing, 

oit Relishing LLC, ASCAP/V7 

'once Unica Rblishing. BMI) LT 

MARILYN MONROE °lea led) RBH 99 

MARVIN 8 CHARDONNAY IFF To Def Publishing, LLC. 

BM /Please Gimme My Relishing Inc_ BMVEMI Blackwood 

Music Inc., BMVSongs 01 Universal, Inc., BMVROscoe Dash 

Publishing, ASCAP/Campsar Music, ASCAP/EMI April Muse, 
Inc , ASCAP), AMPML, H100 35: RBH 3 

MARVINS ROOM (EMI Blackwood Music Inc., BMVLive Write 

LLC, BMVMavor G Moses LLC, SOCAABeck, PBS), HL H100 
59; ROH 10 

MAS OUE NUNCA (Serra Music Publishing Inc., BMI) LT 33 

EL MENTIROSO (Mancha Musical Corporation. ASCAPI LT 17 

MERRY GO ROUND (Sony /AN Tunes LLC, ASCAP/Danelle 

Leveret Publishing Company, ASCAP/Sony /AN Songs LLC, 

BMVmlice 01 Sicilian, BMVSilly Da Da Sags, ASCANKoball 
Music Publishing America, Inc . ASCAP), HI, CS 58 

EL MIL AMORES (Pacific laAn Copyright Inc , ASCAP/Topazio 

Musical Corporation, ASCAP) IT 8 

MORE TITAN YOU'LL EVER KNOW (Nephew Wlrlìe Music, 
ASCAP/Pacific Coast Prate Publishing, BMBOn, Clarice Music. 

BMVP Ty Music Publishing, BMVMamas Pebbly Publishing, 
ASCAP) RBA 61 

MOINATIOB (EMI Blackwood Music Inc., BMVJimipub Music, 

BMVEMI Foray Music, SESAC/Rico Love Is Still A Rapper. 

SESAC/Hypnotic Beat. BMVRebel Made LLC, BMVSongs 01 

Kobel! Music Rblishing Monica, Inc , BMVYoung Money 

Publishing Inc., BMq, AMPML, RBH 15 

MOVES LIKE JAGGER (Soigne Music, BMWniversal Music - 

Carers. BMVMatza Ball Muse, BMWSnele Da Kasz AL 

BMVMaruSongs, BMVLOteh Balls Soup, BMVMaratone, 

BMVSongs Of Kobalt Music Publishing America, Inc., BMI), 
AMPML, HI CO 2 LT 27 

MOVIN' DOWN THE UNE (Ugmoe Music, ASCAPBniversal 

Music Corporation. ASCAP), AMPML, RBH 91 

MR. KNOW IT ALL (B -Uneek Songs, ASCAP/Universal Music 

Corporation. ASCAP/Dal Damn Dean Music, BMVSongs Of 

Universal. Inc., BMVWB Music Corp ASCAP/Ebemal Com- 
bustion Music, ASCAP/Brett James Songs, ASCAP/All For 

Melodie Music, ASCAP), AMPML, H100 27 

MR. SAXOBEAT (Ultra Empire Music. BMVSC MediaPro Music 
Entertainment. SRL) H100 26 

MRS. RIGHT (Conjunction Entertainment, BMIBMI Blackwood 

Music Inc., BMV0ootleggers Stop. ASCAP/Universal Music 

Corporation, ASCAP/Novae Music. ASCAP/Secondhand War- 

ship, ASCAP/Diggy Music Publishing LLC, BMVWamerTamer- 
lane Publishing Corp , BMI), AMPML H100 79; RBH 12 

MY HEART CANT TELL YOU NO ( Kobalt Music Publishing 
America. Inc., ASCAP/Littte Shop 01 Mongansongs, BMVMor- 

gan Music Group, BMI). AMPCS 32 
MY LAST (FF To Def Publishing, LLC, BMVoIt The Story Begin 

Music Publishing, ASCAP /Chrysalis Music, ASCAP/EMI April 

Music, Inc . ASCAP/Tlyle Tyme Tunes Inc , ASCAP/Songs OI 

Universal. Inc., BMVCulbre Beyond Ur Eperience Publishing, 

BMI), AMPML, REM 21 

MY SH'T BANG (Earl T Stevens Relishing. BMVToney Storey 

Publishing, BMI) RBH 92 

NADA IGUALES (Anal Music, ASCAP) LT 31 

NEVER REALLY WANTED (Cal N Songs. ASCAP/Five Stone 
Publishing, ASCAP/Circle C Songs. ASCAP/Cal IV Entertain- 
ment, LLC, BMVTull Circle Music Rblishng, LLC, ASCAP) 

CS 54 

NI'. AS IN PARIS (Please Gimme My Publishing Inc.. BMVEMI 

Blackwood Music Inc., BMVEMI April Music, Inc., 

ASCAP/Caner Boys Music, ASCAPMit -Boy Music, BMW 
Can't Teach Bien The Shhh, BMVSongs M Universal, Inc.. 

BMVPapa George Music, BMWnichappell Music, Inc., BMO. 

AMPML H10032; RBH 4 

NO FUE FÁCIL (Mendieta Music Relishing, BMI/TN Ediciones 
Musicales. BMI) LT 45 

NO LA VOY A ENGAMAS (Edimusa, ASCAP) LT 38 

NO ONE GONNA LOVE YOU (Dam Rich Music, BMVEMI 

Blackwood Music Inc . BMI, HL. RBH 32 
NO SLEEP (PGH Sound Publishing, ASCAP/WB Music Corp., 

ASCAP/Mate Ball Music, BMVWhere Da Kasz Al, BMI), AMP 
H100 100 

NOTHING llmagem Songs Ltd., PRS/Sonic Graffiti, ASCAP/EMI 

/ ^.t r c. Inc ASCAP/Stage Three Music Inc., BMI), HL 

NOT OVER YOU JeGraw Music BMI/Warnei-Tamerlane 
IA, 1 Mi Wilts Ie rr'.rl h ASCAP ustsilt 
Muoc ' 

!WM' o 
ULVIDAME 
ONE MORE DRINKIN SONG la. x , 

r.' HMO. HL. CS 16, H100Ú6 

ONLY WANNA GIVE IT TO YOU (Ellecsion Music Publishing. 
'b Songs LLC, BMVCrow s Tree Publishing. 

BMLPnváte Stock Ennerlainmenl, LLC. BMVSongs Of Univer- 
sal, Inc, BMUDreamvillain, BMVCAK Music Publishing. Inc, 
ASCAP/Cold Chillini Music Publishing, Inc., ASCAP/Songs 01 

Marl, ASCAP), AMPML, RBH 46 
OTIS (Please Gimme My Relishing Inc., BMVEMI Blackwood 

Music Inc., BMVEMI April Music, Inc , ASCAP /Cads Boys 

Music, ASCAPBMI Robbins Catalog, Inc., ASCAPBMG Gold 

Songs, ASCAPMol Butter Milk Music. Inc., ASCAP/BMG Plat- 

inum Songs, BMVPirst Priority Music, BMVTudarmerican, Inc., 

BMLSwing Beat Songs, BMVDynatone Publishing Company, 
BMVIntersong- U.S.A, Inc . ASCAPNnichappell Music Inc., 

BMI), AMPML H100 56: RBA 7 

OUT OF MY HEAD (Hey Lu Chill Music BMVHean As Heaven 

Music, BMVSongs 01 Universal, Inc.. BM/Mather Music 
Publishing, SESACAèdect Attendance, LLC, ASCAP/Einna 

Music, ASCAP/WB Music Corp.. ASCAP/Tee-Bass Music Inc., 

BMVEMI Blackwood Music Inc , BMVAltino Music Inc.. 

BMVWada Songs. BM8, AMPML, RBH 38 

PAPI (Songs Of Redone, BMVSorry /AN Songs LLC, BMV2181 

Songs, BMVWamei/Chappell Music Scandinavia AB, STIM), 

AMPML, H10096 

PARADISE (Opal Music, London, PRSNniversal Music - MGB 

Songs, ASCAPMpala Music Inc., BAN), AMPML, H101) 68 
PAM NO PEROERIE (Ripa Musical. LLC, BMI) LT 16 

PARTY (Please Gimme My Publishing Inc., BMVEMI Blackwood 

Music Inc., BMVWay Above Music, BMVSony/AN Songs 
LLC, BMVEMI April Music, Inc , ASCAPB -Day Publishing, 

ASCAP/Chrysalis Music, ASCAP/We Don't Play Even When 

We Be Payiri ASCAP/Gel Ya Frog On Publishing. BMVEnter- 
tainmentMirar: urn tie rtk Rick Music Corp., BM), HL. H100 

95: RBH 

PARTY ROCK ANTHEM i Airy Rock Music, ASCAP) H100 6; 

LT i' PIi 
PICTURE PERFECT Blue Erro Soul Music, ASCAP/EMI April 

M Al i:I agine Nation Music, ASCAP /Songs Of 

W r pt :u:r., BMVGroovewmrls Entertainment, 

BMVRhyihm Lingo, ASCAP), HL RBH 85 

PIECES OF ME (Studio Beast Music, BMVWamer-Tamerlan 

Publishing Corp., BMVChuck Harmony's House Relishing, 
ASCAP/Strauss Ca, La. ASCAP/Namahanis Music Pub- 

lishing, ASCAP/EMI April Music, Inc., ASCAP/Blue Toes. 

ASCAP/Bug Music, ASCAP), AMPML. RBH 37 

PLAY (Nol Listed) RBH 93 

PRETTY GIRLS (Yaggamenb Music, BMVM In The Fodder 

Music, BMVBug Music, Inc., BMVJonathan Rotem Music, 

BMVSony/AN Songs LLC, BMLi londor Music, BMVNetWbrth 

Entertainment LLC, ASCAP/Willaer Jordan, ASCAP/Clemmie 

Risbad Fenton, BMVSheruaun Edwards, BMI), HL, H10097 
PROMISE (EMI Foray Music SESAC/Rico Love Is Still A Rap- 

per, SESACMayimba Music, Inc , ASCAP/Palabras De 

Romeo, ASCAP/Coudney Madison Music, BMbWamerTamer- 

lane Publishing Corp., AMI) LT 6 

PUMPED UP KICKS (Smims Coffee And Tea Music Publishing, 
BMI), AMP H100 3 

EL PUNTO FINAL (Marcha Musical Corporation, ASCAP/Josan 

Publishing, BMVPacilic Latin Copyright Inc -. ASCAP/Cruz De 

Rdra Music Publishing, ASCAP) LT 30 

DUE ATRA MADRE (DUE A TIMO DAR) (LGA Music Pub- 

lishing, BMVldeas Enterprises. Inc., BMVIos Compositores 

Publishing, BM]) LT 43 

QUICKIE (WP Music, ASCAP/Fede Music, BMVB Dale 
Munk. ASCAP) H10084. RBH 8 

RABIOSA (The Caramel House Music, BMVSony/AN Melody, 

BMl4Nbull's legacy Publishing, BMI/Universal Music - 

Careers, BMMOS ovens Del Negocio Relishing, ASCAP), 

AMPML, LT 15 

RADIO MESSAGE (R.Kelly Publishing, Inc.. BMWniversal 
Music - Z Songs. AMU, AMPML. RBH 36 

RAIN OVER ME (Abuela y Ta Songs, BMVSony/AN Songs 
LLC, BMVSongs Of Redone, BMVMarc Anthony, 

ASCAP/Sony /AN Tunes LLC. ASCAP/2101 Songs, BMI), HL, 

H100 94: IT 4 

REALITY (Sony /AN Milene Music, ASCAPAsandsoul Music 

LLC, ASCAP/Sony /AN Cross Keys Music Relishing, 
ASCAP/Stage Three Songs. ASCAP/Stage Three Music Inc.. 

BMVBren James Cornelius Music, ASCAP). HL CS 38 

REAL LOVE India B. Music, BMVSongs 01 Universal RlyGram 
International. BMVParadise Forever Music, BMWniversal- 
Sorgs Of PblyGram International, BMI). AMPML, RBH 83 

REMIND ME (House 01 Sea Gayle Music, ASCAPÆMI April 

Music, Inc., ASCAP/Didn't Have To Be Music, ASCAP), AL, 
H100 55 

RESPIRA (DaFons Songs, BMVSary /AN Latin Music Publish- 
ing, LLC. BMI/Branfunes Music Publishing, ASCAP/Sony/ATV 

Discos Music Publishing LLC, ASCAPBroobin Music, 
ASCAP) LT 35 

ROLLING IN THE DEEP (Universal -Songs 01 RlyGram Inter- 

national BMVEMI Blackwood Music Inc., BM), AMPML, 
H10021, RBH63 

ROUND OF APPLAUSE WE Music Cap.. ASCAP/Juaquin- 
malphurpublishing, ASCAPMimani Music, BMVSongs 01 

Mizay Entertainment, Inc., BMVWamer- Tamerlane Publishing 

Corp., BMq, AMP RBH 69 
RUN THE WORLD (GIRLS) (2082 Music Publishing, 

ASCAP/WB Music Corp., ASCAP/EMI April Music, Inc., 

ASCAPB -Day Publishing, ASCAP/Switch Weld Music. 
ASCAP/DW Songs, ASCAP/Downlown Music Publishing LLC, 

ASCAPA Like Tulles Music, ASCAP/Music By rated. Inc., 

BMVJack Russell Music Ltd., PRS/The Royalty Nerorork 

BMVralpa Music BV, STEMRMenyor Music, BMI), AMPML, 

H10091 

SAIL Qmn Sagveuling, ASCAP/Red Bull Media House GmbH, 

ASCAP/Kobalt Music Publishing America, Inc., ASCAPI H100 

87 

SEXY AND I KNOW IT (Yeah Baby Music, ASCAP/Chebm 
Music, ASCAP/Parry Rock Music, ASCAP) H100 4 

SHAKE UFE (Young Jeery Music Inc , BMVEMI Blackwood 

Music Inc BMVCopyright ConboWudmar Publishing Com- 

pany, ASCAP), HL RBH 98 
SHE AINT YOU (Songs 01 Universal. Inc. , BMWulture Beyond 

Ur Experience Publishing, BMWheny Lane Music Publishing 
Company Inc., ASCAP/Cherry 315 Music, ASCAP/Toe Bad 

Bad Guys, ASCAP/Meloisl Music Publishing, BMVXMacnifi- 
cent, BMVPO B.Z. Publishing Inc . ASCAP/Bug Music. 

ASCAP/WB Music Corp., ASCAP/Sony /AN Tunes LLC, 

ASCAPBam Jams, BMI). AMP/CLMML. RBH 25 

SHE WILL (Young Money Publishing Inc., BMVWamerTamer- 
ane Publishing Corp., BM Wve Write LLC, BMVEMI Black - 

wood Music Inc., BMVBmther Bagz Publishing, BM8, 
AMPML, H100 22: RBH 1 

SHOT CALLER (French Montana, BMVCharlie "Rock'. BMI/Cult 
Classic Publishing, ASCAP) RBH 96 

SKYSCRAPER (Gad Songs, LLC, ASCAPBMI April Music, Inc., 

ASCAP/BMG Europe, ASCAP /Asa Music Media, ASCAPAley 

Kidio Music, ASCAP/Kobalt Music Rblishing America Inc.. 

ASCAP/Tiny Cute Monster, BMI, AMPML. H100 74 

SO GONE (WHAT MY MIND SAYS) (Blunts Baby Music, 

ASCAPNnnersal Music Corporation, ASCAPAa Kasa Sole, 

ASCAP/EMI April Music, Inc., ASCAPBW9gy Pug Music, 

ASCAP/Paul Wall Publishing, ASCAP/2 Kingpins Publishing, 

ASCAP/WB Music Cap., ASCAP), AMPML RBH 35 

SO IN LOVE (Blue's Baby Music, ASCAP/Universal Music Cor- 
poration, ASCAP/Tappy Whytè s Music, LLC, BMVSongs 01 

Universal. Inc., BMVTul sly Attic Music. BMVEMI Blackwood 

Music Inc, BMVIa Kasa Sole, ASCAP/EMI April Music, Inc. . 

ASCAP), AMPML, RBH 18 

SOMEBODY'S CHELSEA (Zaeston Music Group, ASCAP/Red 
Sox Fan Music, ASCAP/Sony /AN Cross Keys Music Publish- 
ing. ASCAP/Texoma Ten Music. ASCAP/Detect M Intruder 

Music, BMI/Big Loud Bucks. BMI), HL CS 50 

SOMEONE LIKE YOU (Universal -Songs Of PulyGram Interna- 

tional. BMVChrysalis Music, ASCAP/Sugar Lake Music. 
ASCAP), AMPML, H100 1: LT 48 

SOMETHIN "BOUT A TRUCK Music Of Sege Three, 

BMVSongs Of Carman, BMVRoDI Through Music. BMVBMG 

Chrysalis Music Publishing, BMVSongs From The Couch. 

BMI) CS 51 

SPARES FLY (Sony /AN Tree Publishing Company, BMVfaylor 

Swift Music, BMI), HL CS 9; H100 54 
SPEND IT (Ty Epps Music, ASCAP) RBH 59 

STAY (Gibson And Gibson Music Publishing. ASCAP/Dalsdab- 
bysay Music Publishing, ASCAP/Sony /AN Tunes LLC. 

ASCAP/Food 4 Yo Soul Music. ASCAP/Christopher Lacy Re- 
lishing Designee. ASCAP/Songs M Universal, Inc., 

BMIPavI ^ 5,010.1:r B'M. AMPML, RBH 27 

STAY TOGETHER ':fiisic Corporation, ASCAPMoI- 

m Uncle Buddies Music, Inc.. 

AC ASCAP/LedHead Productions. LLD 
s Obis 40 

STEREO HEARTS Universal Music - Careers. BMVFebruary 
tm" .:'.0isic, Inc . BMVEpilephc Caesar Music, 
A >r. ai April Music, Inc., ASCAP/MaOa Ball Music, 

TA' is. co Da Kasz At, BMVSam Cha Cha, BMVLOSah Balls 

III Deal Music, ASCAPBMG Ruby Songs, 
Al s'iainment LTD, ASCAP), AMPML, H100 5 

STORM WARNING , icings Of Universal, Inc., BMVHappy Little 
Mu /MVDashB Music, ASCAPBughouse, 

AC,' g Music, ASCAPBMG Platinum Songs. BMVHello l 

Lov_ Music. BMI), AMPML, CS 24 

STRANGE CLOUDS (Kasz Money Publishing, ASCAP/Oneiml- 

YCAPMam 

Publishing, 

quad Music, BMVSongs 
Songs. 

f Universal. ASCAP/Ham sal, Inc., 

BMVClaince Montgomery III, ASCAP/Pouvios Sounds, 

ASCAP/Stephen Joshua Hill Publishing Designee, 

BMVJamieson Xavier Jones Publishing Designee. BMVYOurg 
Money Publishing Inc., BMVWamerTamerlane Publishing 

Corp.. BMb, AMPML, H1019; RBH 60 
SUPER BASS (Harajuku Barbie Music, BMVMoney Mack 

Muse, BMVSongs Of Universal, Inc.. BMVDaniel Andrew Pub- 

lishing, ASCAP/Dat Damn Dean Music. BMV2412 Songs LLC, 

BMVR'ermusic, BMVFb Da Mastermind, ASCAP). AMPML, 

H100 14; LT 34: RBH 43 

SURE THING (RAJ Publishing, ASCAP/Universal Music Corpo- 

ratin, ASCAP /Amaya -Sofia Relishing. ASCAP). AMPML. 

RBH 14 

SWAGGIN (Nol Listed) RBH 86 

SWIM GOOD (Bug Music Inc., BIN/Heavens Research, 

BMVWaynne Waters. ASCAP/Sony /AN Music Publishing 

Canada SOCAN/Break NAPA Music, SOCAN), HI, RBH 97 

TABOO (Crown PMusic Rblishing, BMVEMI Blackwood Music 

Inc.. BMVEMI Songs France, SARL) LT 5 

TAKE A BACK ROAD (EMI Blackwood Music Inc , BMW-then- 

neck Music, BMWniveesal Music - Careers, BMI/High Pow- 

ered Machine Music, BMq. AMPML, CS 5; 0100 23 
TAKE IT OFF (EMI Blackwood Music Inc., BMVString Stretcher 

Music, BMVSongs 01 Soudside Independem Music Publish- 

ing. VEAemel Combustion Music. ASCAP/Out Of The Taper- 

corn. ASCAPBM April Music, Inc . ASCAP/Didn't Have To Be 

Music, ASCAP), AMPML, CS 26 
TAKE ME AWAY Not Listed) RBH 94 

TAKE OVER CONTROL (BRAG Nils Management (UK), 

PRSBMG Platinum Songs, BMTALPA Music Publishing, 

BUMA/15e Royally Network, ASCAPAWalhoomers, 

ASCAP/Sony /AN Tunes LLC, ASCAP), HL H100 44 

TATTOOS ON THIS TOWN (Warner-Tamerlane Relishing 
Corp. BMVBoalwright Baby, BMWesen Treasure Music, 

BMVFeet In The Creek Music, ASCAPBMG Gold Songs. 
ASCAP). AMPCS 13, H100 60 

TE AMO Y 1E AMO (Berta Music Publishing Inc , BMI) LT 9 

TE ESTOY ENGANANDO CON OTRA (Not listed) LT 39 

TE QUIERO A MORIR (Not Listed) LT 47 

THAT GIRL (Kevin Fowler Music, BMVHappy Cattle Music. 

ASCAP/Mayes Country Songs. [(WIGS 57 

THAT WAY (Dead Stock Music, BMVWB Music Corp., 

ASCAP/4 Blunt lit Al Once Publishing. BMVFrst N' Gold 

Rblishing, BMVJeremy Felton Publishing Designee, 

ASCAP/Songs Of Universal. Inc.. BMV)Onani Music 
BMVSongs Of M ®y Entertainment, Inc , BMVWarnerTamer- 

ane Publishing Cap., BMVSony/AN Songs LLC, BM!), 

AMPML. H100 71. RBH 5 

THING CALLED US (Bandeau A Williams Publishing, 
BMVJames Wesley Designee. BMVGina Agha Music Publish- 
ing, SESACAated Williams Designee, BMI) RBH 58 

THIS OLE BOY ON Music Corp.. ASCAP/Melissa's Money 

Music Publishing, ASCAP/Get A Load Of This Music, 

ASCAP/EMI Blackwood Music Inc., BMVString Stretcher 

Music, BMVRhettneck Music, BMI). AMPML, CS 40 

THREATEN ME WITH HEAVEN (Mny Mae Music. 

BM /Songs Of Kobalt Music Publishing America, Inc., 

BMVCrant Girls Music, LLC, ASCAP/The Loving Company, 

ASCAP/WiIIie-O Music, BIN/Dillon OiBrian Songs. BMq, AMP 

CS 48 

TONIGHT TONIGHT (Midas Music. ASCAP/Sleep When I'm 

Rich Music, BMVScarlet Moan Music, Inc . BMI/Nash 0 

Music, BMIIBOditis Music, ASCAPMere's tokin' At You Kidd 

Music, BMVBeluga Height Music, BMVSony/AN Songs LLC. 

BMVHey Kiddo Music, ASCAN/obeli Music Publishing Amer- 

ica, Inc, ASCAP), HL H10028 
TONY MONTANA (Nayvadius Maximus Music, BMWAII -A- 

Pool Muzik, BMBOck BOB Music Relishing. Inc., BMI) RBH 

33 

TOO EASY (Food 4 Yo Soul Music, ASCAP/Christopher Lacy 

Publishing Designee, ASCAP/Michael Harris Publishing 

Designee. BM101550n And Gibson Music Publishing, 

ASCAP/Songs 01 Universal, Inc., BMVBayjum Beat Music, 

BMVLdands Worldwide Relishing, Inc., ASCAP/EMI April 

Music, Inc_ ASCAP), AMPML, RBH 39 
TOUGH (Sony /ATV Tree Publishing Company, BMUleslie Satch- 

er Music, BM), HL, CS 34 

TROUBLE (Bel Maeja Music, BMVAeach Global Songs, 
BMVTheanraillain, BMVSongs 01 Universal, Inc., BMI), 

AMPML RBH 50 

THE TROUBLE WITH GIRLS (Sags 01 Universal, Inc., 

BMVJogax Songs, BMVBig Loud Songs, ASCAP /Angel River 

Songs, ASCAP/Big lad Bucks, BMI). AMPML, CS 37 

NI DECIDES (Not Listed) LT 41 

TU MIRADA (Warner Tamerlane Publishing Corp., BMIiWam- 

er/Chappell Mexico SACMSeAaslian Schon Publishing 

Designee. SACM) LT 28 

TU OLOR (Cagey, ASCAP/WY Publishing, BMVTois Oneil, 

ASCAP/Fènect Music Corporation. ASCARPelec Latin Music 

Publishing, ASCAP /Joan pie, BMWnivensal- Musica Unica 

Publishing, BMVIa Mente Maestro Music Publishing. 

BMVEmesto F. Padilla. BMI/Juan Luis Morera Luna, BMIAlan- 

del Veguila Malaue. BMVYCe Martinez, (MI) LT 10 

UNTIL RS GONE (Mass Contusion Produchat. Inc.. 

ASCAP/Universal Music Capaalán, ASCAP/Cainai s land 
MUSIC Publishing ASCAPMappy Rudy Music, ASCAPBa- 
versa! Music - Z Toes LLC ASCAP/Anthony Randolph Pub- 

lishing Designee, BMVWarneeTamerlane Publishing Corp.. 

BMVBDP Music. ASCAP), AMPML. RBH 55 

EL VERDADERO AMOR PERDONA '. ' 4ledl LT 19 

VERSOS DE MI ALMA 

w 
WALK ON ':it FacloryTunes, ASCAPI RBH 75 

THE WALLS i Aio Love Is Still A Rapper SESACBMI Foray 
Music. SESAC/EMI Entertainment Wald. SESAC/Warner- 

Tamerlane Publishing Corp, BMVCoulney Madison Music, 

BMI, HI, RBH 64 

WANNA MAKE YOU LOVE ME (Music 01 Cal N, BMVCal N 

Entertainment, LLC. BMVMusic 01 Stage Three, BMVBobby's 
Song Ann Salvage. BMVBMG Chrysalis Music Rblishing. 
BMI' Cs 

WE F0UNO LOVE 1t1 Apnl Music, Inc.. ASCAP), HL H100 7 

WE OWNED THE NIGHT (Women-Tamerlane Publishing Corp., 

BMVDWHaywoud Music. BMIAMDIOBULLETSPublishing, 
BMVEMI Blackwood Music Inc., BMVSOing Stretcher Muse, 
BMI, AMPML, CS 12: H100 47 

WEPA (Nel Listed) LT 42 

WET THE BED (Songs 01 Universal. Inc , BMVCultae Beyond 

Ur Experience Publishing, BMVSeanl Music Publishing, 

BMVEMI AM! Music, Inc., ASCAP/EManificenl, BMVAmbee 
Steel Rblishing, ASCAP/MS. Lynn Publishing, ASCAPNni- 
venal Music Corpora/ o ASCAP/Notting Dale Songs Inc., 

ASCAPAonnalislic Hs: ,wWdacns Worldwide Publish- 

ing, Inc_, ASCAPI AM! i 100 81; RBH 6 

WHEN WE STAND TOGETHER iiNarnee- Tamerlane Publishing 

Corp BAill A !dishing, Inc., SOCAN/Zero-G 

MUSIC Inc el Music Inc., SOCANM1oi 

' MPH100 75 

WHERE COUNTRY GROWS :. MI Blackwood Music Inc.. 

,g. BMVNfusic Of Stage Twee, 

Br. ', ; Salvage, BMVBMG Rights Manage- 

WHERE I COME FROM (Big Red Toe, BMVBig Loud Bucks, 

BMVN1i.ud - nags. BMVEMI Blackwood Music Inc., 

BMVString s - Music. BMI, HL. CS 35 

WITHOUT YOU V Music, ASCAP/EMI April Music, Inc., 

ASCAP/Rico Love is Still A Rapper, SESAC/EMI Foray Music, 

SESAC/Slapiro, Bemstein 8 Co, Inc., ASCAP/What A Pub- 

lishing LTD, SACEMSony /AN Songs LLC, BMLfF4ano Songs, 

BMVTalpa Music BV STEMRAAìister Editions, SACEM), HL 
H1006 

A WOMAN LIKE YOU (Warner- Tamerlane Publishing Corp., 
BMV3JB Music, BMVSideen Stars Music BMVHow Bout That 

Skyline Music, BMVSongs From Ferry Street. BMVBMG 

Chrysalis Music Publishing, BMI, AMPCS 60 

WOP (StereoFame Publishingu ap Dash Rblishing, BMI) RBH 

87 

WORN OUT(Drearwilain, BMVEMI Blackwood Music Inc., 

BMVPlease Gimme My Relishing Inc., BMVSongs Of Univer- 

sal, Inc., BMVMinmode Music, BMIBMG Chrysalis Music 
Publishing, BMI/John legend Publishing, BMVSuluneke 
Rainey Music, ASCAP/Puzzed Reces OF Mind Music, 
ASCAP/EMI Virgin Music Inc.. ASCAP/Elliot Wolff, ASCAP), 

AMPML HI W 48, RBA 20 

YES (45th S 3rd Music Publishing Inc., BMVSony/AN Songs 

LLC, BMVStude Beasl Music, BMVWarner- Tamerlane Publish- 
ing Corp. EMI, AMPML. RBH 24 

YOU )Mayimba Music, Inc . ASCAP/Palabras De Romeo. 

ASCAP) LT 14 

YOU (Ronnie' Behind Publishing, ASCAP/EMI April Music Inc., 

ASCAPBniversal Music - Careers, BMVHigh Powered 

Machine Music, BMI), AMPML CS 29 
YOU AND I (Stetani Germania phia Lady Gaga, 

BMVSony/AN Songs LLC, BMIMose Al Gaga Rblishing, 
Inc.. BMVGIaloe Music Inc.. BM), HL H100 10 

YOU AND TEQUILA (Songs OI Universal, Inc., BMVllanraberg 
Music, BMVWB Music Cap.. ASCAP/Deanaling Music, 

ASCAPI. AMPML. H100 70 

YOU MAKE ME FEEL., (Rolmtoe Music Ltd. PRS4eermusic 

(UK) Ltd. PRS/P 8 P Songs Lid, BMI) H100 9 

YOU THE BOSS (4 Blunts Lit Al Once Rblishing, BMCMI 
Blackwood Music Inc.. BMVICE. On The Track Publishing. 

ASCAP/Making Moves Music Group, ASCAP/Hanajuku Barbie 

Music, BM8, HL RBH 52 

YU. MAD (Money Mack Music, BMVHa ajulw Barbie Music, 

BMVSongs Of Universal, Inc.. BMVMist Publishing Group 

West, ASCAP/WB Music Cap., ASCAP/MADMAX SOUND, 

ASCAP), AMPML, RBH 54 
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LABELS: Provident Music Group promotes Darren Elrod to se- 

nior VP of finance and operations. He was VP. 

Universal Music Group ups Andy Brown to interna- 
tional CFO. He was senior VP of finance at Universal 
Music Group International. 

Sony Music Nashville names Caryl Healey VP of sales. She 

was associate director of sales. 

Black River Entertainment appoints Doug Johnson VP 

of A &R. He previously served in the same role at Curb 
Records Nashville. 

Columbia Records Group names J.R. Lindsey senior director 
of A &R. He was head of urban A &R at BMG Chrysalis (formerly 
Chrysalis Music Group). 

Sony Music Entertainment International appoints Bert 
Schorer CFO. He held the same position at Sony Music Enter- 

tainment Germany, Switzerland & Austria. 

TOURING: Live Nation Entertainment promotes Jodi Good- 
man to president of Northern California. She was senior VP of 
San Francisco. 

Palace Sports & Entertainment in Detroit -which oversees 
the Palace, DTE Energy Music Theatre and the Meadow Brook 
Music Festival- appoints Dennis Mannion president. He was 

president of Major League Baseball's Los Angeles Dodgers. 

TV /FILM: Mun2 promotes Ricardo de Montreuil to VP /creative 
director. He was on -air creative director. 

RELATED FIELDS: Publicist Natalie Kilgore launches 
publicity boutique Dashboard Media. She was senior 
publicist at experience and event marketing agency G7 

Entertainment Marketing. 
Webster & Associates Public Relations & Marketing taps Kay 

Waggoner as a senior publicist. She was a publicist at Nashville 

publicity firm PLA Media. 

-Edited by Mitchell Peters 

Canadian DJ /producer Deadmau5 (aka Joel Zimmerman) brought his Meowington's Hax 
tour to New York's Roseland Ballroom on Oct. 4, kicking off a historic six -night run that 

broke the venue's previous record set by Rage Against the Machine in 1996. Live Nation 
execs were on hand to oresent Deadmau5 with a plaque commemorating his record- setting 

residency. Additionally, Ultra Records executives awarded the DJ (wearing a new mouse 
head designed by an online contest winner) with a gold plaque for his 2009 single "Ghosts 

N' Stuff." Deadmau5 (left) accepts kudos from Ultra Music president Patrick Moxey. GM 
David Waxman and senior director Jessica Risling-Sholl. PHOTO: WENDELL TEODORO /WIREIMAGE 

SVORI(S 
WYCLEF JEAN SUPPORTS USCRI GALA 
Political activist /musician WyclefJean will lend his talents to the 
100th -anniversarycelebration ofthe U.S. Committee for Refugees 
and Immigrants. The black -tie gala and auction will be held Oct. 19 

at the Andrew W. Mellon Auditorium in Washington, D.C. 

Jean, a Haiti refugee who landed in Brooklyn at the age of 10, 

says his two -hour performance at the USCRI event will include 
songs from his forthcoming album, Feel Good Music, due next 
summer. He says the set will feature collaborations with Paulina 
Rubio, Estelle, Melanie Fiona and Jim Jones. 

The gala will also include the presentation of Centennial 
Awards to President Dwight D. Eisenhower and Sen. Edward Ken - 

nedyfor their contributions on behalfofrefugees and immigrants. 
The nonprofit USCRI is dedicated to helping improve the lives of 
refugees and immigrants. 

Jean is also working to rebuild his homeland following the coun- 

try's devastating earthquake in 2010. 

"In my country, Haiti, the president appointed me the ambas- 
sador at large," Jean says. "The focus is to work on bringing invest- 

ment into Haiti. The other part of it is education and job creation. 
We can do as much philanthropy as we want, but unless we start 
to come up with philanthropy that is actually helping the people 
in these countries help themselves, we're always going to find our- 

selves in a situation with a starving nation." 
For more details about the USCRI gala, go to Refugees.org. 

-Mitchell Peters 

During a Sept. 26 tour 
stop at the Izod Center in 
East Rutherford, N.J., Foo 
Fighters enjoyed a double 
celebration: the band's 
two -times -platinum album 
Wasting Light and gold 
certification of the DVD 
documentary "Back and 
Forth" From left are RCA 
senior VP of marketing 
Aaron Borns, guitarist 
Chris Shiflett, RCA senior 
VP of rock promotion 
Bill Burrs, bassist Nate 
Mendel, lead vocalist/ 
guitarist Dave Groh!, RCA 
CEO Peter Edge, VP of 
sales Julia Savoca, 
president /COO Tom 
Corson, senior director of 
pop /rock promotion Jeff 
Gillls, executive VP of 
international John 
Fleckenstein, drummer 
Taylor Hawkins, RCA senior 
VP of sales Bob Anderson 
and guitarist Pat Smear. 
PHOTO: BRANTLEY GUTIERREZ 

MICHAEL FOREVER: 
THE TRIBUTE 
CONCERT 
The life and music of the King of Pop were celebrated last 
weekend (Oct. 8) during Michael Forever: The Tribute 
Concert at the Millennium Stadium in Cardiff, Wales. Jamie 
Foxx and British TV host Fearne Cotton hosted the tribute, 
which featured performances by Christina Aguilera, Cee Lo 
Green, Jennifer Hudson, Ne -Yo, Leona Lewis and, via video, 
Beyoncé. Also hitting the stage with JLS for "Blame It or the 
Boogie" were Jackson siblings Marlon, Tito and Jackie. 
LEFT: After per`orming "I Just Can't Stop Loving You" with Gladys 
Knight and soloing on "She's Out of My Life," Smokey Robinson caught 
up backstage with the late singer's children: Prince. Paris and Michael 
Joseph Jr., aka Blanket. PHOTO: EMILY A. GOMEZ /THUNDER BAY PICTURES 

ABOVE: Alien Ant Farm delivered two songs at the tribute concert, 
inc uding its hit cover of "Smooth Criminal." The band's original lineup - 
lead vocalist Dryden Mitchell, drummer Mike Cosgrove, guitarist Terry 
Corso and bassist Tye Zamora -will soon begin recording its fourth 
album under a new deal with Executive Music Group through Fontana/ 
Universal. The spring 2012 release is the band's first album since 2006's 
Up in the Attic and the first with the original members since 2003. 
Backstage at the Millennium are (from left) EMG VP Jimmy Swan, 
Corso, Cosgrove, EMG president Jacob Cap, Mitchell, Zamora and AAF 
manager Jason Fields of FH M Management. PHOTO EMMA VAN DUYTS 
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As part of a three - 
year renovation 
project, New 
York's Madison 
Square Garden 
will debut its 
MSG Signature 
Collection of 
food offerings in 
November and 
December. Beluga 
Heights /Warner 
Bros. singer/ 
songwriter Jason 
DerOlo gets an 
early taste of 
what's in store - 
in this case Chef 
Jean- Georges 
Vongerichten's 
Simply Chicken - 
at an exclusive 
arena preview. 
PHOTO:REBECCA 

TAYLOR /MSG PHOTOS 

Additional photos 

biz online this week at 
billboard.biz. 

To submit your photos 
for consideration, please 
send images to 
backbeat@billboard.com. 

o 
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Interscope Geffen A &M chairman Jimmy lovine and artist/producer 

Dr. Dre were welcomed to London on Oct. 4 by Universal Music 
Group International COO Max Hole, who was hosting a meeting of 

the company's European managing directors. At the city's Savoy 
Hotel, lovine and Dre met with the UMGI team, who were also joined 

by Rihanna, in the United Kingdom for a string of concert dates, 
and William, who gave the gathering a preview of new music he's 
recording. From left are Hole, lovine and Dre. PHOTO:HAYLEY MADDEN 
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Gerardo Ortiz was unknown 
in regional Mexican music 
until he was discovered on 
YouTube several years ago. 
Now the singer /songwriter 
has logged a major 
milestone: playing to a 
sold -out house of 7,000 
fans -including fellow singer 
Lupillo Rivera -at the Nokia 
Theatre at L.A. Live in Los 
Angeles. Relaxing with Ortiz 
(center) before showtime 
are Sony Music Latin 
marketing manager Jennifer 
Bull and GM Nir Seroussi. 
PHOTO. JUSTINO AGUILA 

ASCAP SONGWRITERS 
RETREAT 
France's 14th- century Chateau Marouatte, located in the Dordogne 
region of Perigord Vert, was the site of ASCAP's Songwriters Retreat 
(Oct.1 -7). With medieval tapestries, stained glass and Gothic furniture as 
inspirational backdrops, songwriters gathered into groups each day to 
write and record original songs. Also at their disposal: five workstations 
decked out with state -of- the -art technology and gear. At the end of 
the weeklong session, each songwriter left France with six fully realized 
songs. The ASCAP retreat was sponsored by Cain Foundation, Avid, 
Gibson and Sennheiser. PHOTOS: ASCAP 

ABOVE LEFT: Taking a creative break with castle owner /music executive Miles 
Copeland (kneeling) are retreat participants (from left) ASCAP senior director 
of membership for pop /rock Marc Emert- Hutner, songwriters Nina Woodford 
and Dave Bassett, ASCAP VP of membership for pop /rock Sue Drew and 
songwriters Michelle Bell, Lindsey Ray, Greg Wells, Ellie Goulding, Billboard, 
Lindy Robbins, Chris DeStefano, Talay Riley, Hillary Lindsey, James Bay, 
Theron "Neff -U" Feemster, Johntá Austin, Priscilla Renea (kneeling), Mika, 
Shea Taylor and Martin Johnson. 
ABOVE RIGHT: Songwriter Billboard, ASCAP's Marc Emert- Hutner and Sue Drew, 
and tunesmiths Chris DeStefano, Ellie Goulding and Shea Taylor (from left). 

LEFT: Doing a kitchen hang are (from left) Theron "Neff -U" Feemster, Mika, 
ASCAP's Sue Drew, Priscilla Renea and ASCAP's Marc Emert- Hutner. 

RIGHT: Huddling together (from left) are ASCAP's Marc Emert- Hutner; 
songwriters Ellie Goulding, James Bay, Chris DeStefano and Lindy Robbins; 
and ASCAP's Sue Drew. 
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shOW PRESENTS 
TICKETING 

B 

TOURING 
NOVEMBER 9 -10, 2011 

&AWARDSThe Roosevelt Hotel, NYC 

Touring Industry Success in 2012 Begins HERE! 

NKOTBSB: ANATOMY OF A HOME RUN 
Key players will discuss the strategic moves in the set -up, launch, 
and execution of one of the most creative tour concepts in pop 
music history. 

Donnie Wahlberg, NKOTB 
And: 
Peter Katsis, Manager, 

' Backstreet Boys, Prospect Park 

Jared Paul, Manager, 

NKOTB, AGPS 

Darryl Eaton, Agent, 
Creative Artists Agency 

Brad Wavra, VP, 

Live Nation 

SEATS ARE GOING FAST, REGISTER TODAY BEFORE ITS TOO LATE! 

For the full schedule, speakers and to register - 
www.BillboardTouringConference.com 
Registration: 212 493 4263 Conferences a Billboard.com 
Sponsorship:- 646 315 2961 Cebele.MarquezdBillboard.com 

Presenting Sp msor: 

TICKETING veri on ARENA ChesapeakeArena eventful BOK CENTER 
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Sports and Entertainment Specialty Group. Just as good music takes the right skill, so does 

financial guidance. That's why our client advisors are true music industry insiders with a proven track record 

of delivering the right solutions exactly when you need them. We understand how contract changes can affect 

you. And how your credit needs will vary throughout your career. Simply put, your business is our business. 

Call Andrew Kintz: at 615.748.4434 or visit suntrust.com/talent. 

Royalty Et Catalog Lending Financial Planning 
Live Solid. Bank Solid. 

Retirement Planning Investment Management 

*Andrew Kintz Managing Director Sports and Entertainment Specialty Group, is a registered representativemSunTrustInvestment Services. Inc and an employee of SunTrLst Banks Inc 

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured Are not Bank Guaranteed May Lose Value ._ 
aunnvms ports and Emotai nt Specialty Group is a marketing name used by Sun Trust Banks. Inc., and the followi am|atm Banking nd trust nnust Bank. Secunties.inauran ce (including annuities 

a,mm,,mmufeinsumnvovmuuom}anoothn,investmentvmouctsandmmi,msammfereobySunTrua\mvestmont3orvimm.mo .anS[C'mgimomdimestmontuuvino,aouorokæoMoa|o,enuamomha,ofF|wRAunuS|PC.Otho,insvrancopmÓv products 

anuoo,vi0000mofferedby8vnnuo\moomno,So,v/noo.|no..vx'mnoogmvuranxoa0ency 
0en11SunTrum8anko,mcSvnnumanouw,Svxd.8ankSond.aremd°muymn|mumuoo,vicoma,xoof8unTrust8onka.mc. 
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2010 
YEAR N 

US C i 

WITH EXCLUSIVE YEAR -END 
CHARTS AND ANALYSIS 

The issue referenced year -round by 
the most powerful people in the world of music. 

Covering Artists, Albums, Touring, Publishing, Technology AND MORE 

On Sale: Dec 11 

Special Section Ad Close: Nov 24 
Issue Ad Close: Dec 3 

B J. 

SPECIAL COLLECTOR'S ISSUE 
On Newsstands For Two Weeks 

TO ADVER11SE, CONTACT: 
New York: 646- 654 -4627 Los Angeles: 323 -525 -2299 Nashville: 615 -352 -0265/615- 376 -7931 

Latin America: 973 -452 -3528/305- 864 -7578 UK: 44.207.420.6075 Australia: 0402.431.106 


