LIL WAYNE & CASH MONEY/UMG HAVE 2ND-BIGGEST DEBUT OF THE YEAR: 964,000+

| TALKS AMY WINEHOUSE, LADY GAGA, ARETHA FRANKLIN

ANNE-SOPHIE MUTTER // MARY J. BLIGE // STAIND // ST. VINCENT // KATY B

PONEMAN. NOVOSELIC. VIG. SILVER. CORNELL.

THE LESSONS of GRUNGE

20+ LEADERS OF THE SCENE ’;ALK BUSINESS

HOW WE WON. WHAT WE SAW.

WHAT WE LOST. 3 J"

ZOFE-LOBO06 YD HIYHAH DINOT
HAY WIH OV LE
¥ #

XINHTED) ALROW
‘I“IIIIllllllll.llllll'“'ll'lll'll;ll ”|||)!!u”1|;|”

LO6 IINIA-E HOSx»OINUsyxyyrsxxry IILONXTH
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>>>CLEAR
CHANNEL,
ECHO NEST
PARTNER

Taking aim at Internet
radio leader Pandora,
Clear Channel has
partnered with the
Echo Nest to enable
users of its iheartradio
streaming music

app to create custom-
ized radio “stations.”
The pact follows Clear
Channel’s acquisi-
tion in March of mo-
bile music operator
Thumbptay, a deal it
completed with an
eye on launching a
personalized Web
radio service.

>>>PJHARVEY
WINS MERCURY
PRIZE

PJ Harvey won the
2011 Mercury Prize for
her album Let England
Shake, becoming the
first artist to win the
prestigious award
twice. She previously
won in 2001 for Sto-
ries From the City, Sto-
ries From the Sea. This
year’s other nominees
included Adele’s 27,
Katy B’s Katy on a Mis-
sion, Anna Calvi’s self-
titled album and Tinie
Tempah’s Disc-Overy.

>>>ALDEAN,
PAISLEY, SWIFT
LEAD CMA
NOMINEES

Jason Aldean, Brad
Paisley, Taylor Swift
and Blake Shelton
are the top nominees
for the 45th an-

nual Country Music
Assn. Awards. Each
received five nomi-
nations and all five
were nominated for
entertainer of the
year, along with Keith
Urban. The Band
Perry and Zac Brown
Band each received
four nods, while the
former’s Kimberly
Perry and the lat-
ter’s Coy Bowles and
Zac Brown earned
individual songwriter
nominations. The
CMA Awards, set for
Nov. 9 at the Bridge-
stone Arena in Nash-
ville, will be hosted
by Paisley and

Carrie Underwood
and air live on ABC at
8 p.m. ET.

Reporting by Antony
Bruno and Richard
Smirke.

NEW COLUMN DEBUTS

RETAIL BY ED CHRISTMAN
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THE BREAKTHROUGH

President ‘Carter’

First-week sales of Lil Wayne’s new album blow past expectations—shipments now at 1.4 million

destructive storm
called Irene triggered
power outages that

forced some record stores along
the Eastern Seaboard to close.

There weren’t any sales-
boosting gimmicks, like Am-
azon’s two-day 99 cent digital
pricing of Lady Gaga’s Born
This Way (Billboard, June 4).

And the last time Lil Wayne
had product to sell, he angered
brick-and-mortar stores by re-
leasing it first through digital
retailers only.

But in the end, none of these
potential obstacles prevented
the hip-hop superstar and his
long-awaited new album, Tha
Carter IV {Cash Money/Uni-
versal Republic), from bursting
out of the gate for one of the
strongest debuts of the year.

The title tops the Billboard
200 this week with U.S. sales
of 964,000 units, the biggest
single-week haul since Gaga’s
Born This Way debuted with
Amazon-assisted sales of 1.1
million in May, according to
Nielsen SoundScan.

It also more than doubled
first-week sales of Jay-Z and
Kanye West's Walch the Throne,
the third-best debut of the year
with sales of 436,000, according
to SoundScan.

Moreover, consumer de-
mand for Tha Carter IV ex-
ceeded expeciations, forcing
some retailers to reorder the
album right after its release.
Universal Music Group Distri-
bution was quick to replenish
stock, having shipped more
than 1.2 million physical units
by its Aug. 29 street date, with
shipments reaching about 1.4
million by press time, accord-

ing to sources familiar with
the situation.

Deluxe editions of the album
helped drive the stronger-than-
expected sales. Target, which
has its own deluxe edition
with two exclusive tracks, sold
188,000 units of the album,
while Best Buy, which has a de-
luxe edition bundled with a T-
shirt, has sold 178,000, sources
say. Other retailers that experi-
enced strong first-week sales of
the CD included Trans World
Entertainment, with about
55,000 units, and Walmart
with about 48,000, sources say.

“We put in an order for ad-
ditional copies of the deluxe as
soon as the first sales reports
started coming in,” Trans World
VP of music and new media Ish
Cuebas says, noting that sales of
deluxe editions no longer fall off
a cliff after the first week as they
have in the past.

That’s not to say that physical
sales accounted for most of the
story. Tha Carter 1V easily broke
the U.S. iTunes store’s single-
week album sales record on its
way to generating digital album
sales of 362,000 units, accord-
ing to SoundScan (see Over the
Counter, page 45).

Tha Carter 1V’s first-week
sales just narrowly missed the
1 million mark, falling 4.2%
short of the 1.005 million that
Tha Carter [1] sold in its debut
week in June 2008. But [//
came out when album sales
wete far more robust. In an en-
couraging development, year-
to-date album sales through the
week ended Sept. 4 are up 3%
from the same period in 2010.
But they're still down 25.6%
from the same period in 2008.

Right above it again:
LIL WAYNE; inset: deluxe
edition of Tha Carter IV.

And the only artist other than
Lady Gaga to generate first-
week sales of 1 million was Tay-
lor Swift, whose Speak Now sold
1.1 million in October 2010.
Could any other upcoming
releases this year surpass Tha
Carter 1V’s debut? Don’t bet
on it. For instance, Lady An-
tebellum’s Own the Night, due
Sept. 13, is expected to be a big
seller but its predecessor Need
You Now, which has generated
sales of 3.6 million, failed to
crack debut-week sales of half
a million in January 2010, ac-
cording to SoundScan.

FAVORITE THINGS

10

It’s also worth noting that
Tha Carter I'V has already out-
sold Lil Wayne’s last release,
2010’s I Am Not a Human Being,
which has sold 953,000 units
according to SoundScan. That
album upset physical retailers
because it was released digitally
two weeks before the CD was
available in stores. But while re-
tailers were plenty angry at the
maneuver, any bad feelings have
long since dissipated.

“Idon’t think anyone is mad at

| WILL FOLLOW

12

him aboutanything. I think they
are happy with him,” says Thuy
Ngo, head of purchasing at Irvine,
Calif.-based one-stop Super D.

Likewise, Newbury Comics
head of purchasing Carl Mello
says that the chain welcomed
having a hit album like Tha
Carter IV, especially given how
weak the release schedule has
been in recent weeks.

“He did fantastic sales,” Mello
says. “If we could only have
more releases like this.”

b' MOBILE: For 24/7 news and analysis on your cellphone or
. 1z mobile device, go to mobile.billboard.biz.
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All Along The WaterTower

Warner Bros. in-house label expands with ‘Rock of Ages,’ videogames

and HBO soundtracks

hree significant items crossed the desk of WaterTower

Records executive VP Jason Linn during the last week

of August—the last of the dailies from the New Line film
“Rock of Ages,” the final masters of music inspired by a Batman
videogame and the finished copies of True Blood: Music From the
HBO Original Series Volume 3.

They join the label’s list of other 2011 projects, which includes
the top-selling film soundtrack released this year, Sucker Punch
(117,000 units sold 1n the United States, according to Nielsen
SoundScan), a deluxe edition devoted to Alexandre Desplat’s
“Harry Potter” scores and the videogame tie-in Mortal Kombat.

Named for the structure that sits next to its offices on the Bur-
bank, Calif,, lot, WaterTower has become the musical force in the
Time Warner family, issuing scores and soundtracks from Warners
and New Line films, TV shows from HBO, DC comics
projects and Warner Bros.-produced TV programs.

“You care more than a third party does—there’s
an investment,” Linn says. “For us, the ‘True Blood’

Sound
+Vision

Viva Laura Nyr
HEAVY is one of the
bands that appears on
the third soundtrack
album (inset) for HBO’s
“True Blood,” which
is being released on
WaterTower Records.

group comprising members of Anthrax and Fall Out Boy.

The album is due around the Oct. 18 release of the game and
will be included in deluxe editions. It’s likely a track or two from
the album will be used in the promotion of the videogame.

The “True Blood” soundtrack, only the second HBO-related
release from WaterTower, features music from seasons three
and four of the vampire drama. The first two volumes of the
soundtrack, which both received Grammy Award nominations,
were released through Atlantic Records.

“Their enthusiasm for the album sold us on them,” says
“True Blood” music supervisor Gary Calamar, who also over-
saw A&R on the album.

Calamar has made unique cover versions a trademark of the
series, which names all of its episodes after songs. The new
“True Blood” soundtrack includes recordings of
Nick Cave and Neko Case doing the Zombies’
“She’s Not There,” the Heavy performing Laura
Nyro’s “And When [ Die” and Karen Elson’s cover

brand or ‘Rock of Ages’ brand or—take your pick—
is more important than another brand. We’re doing
anything we can to use music to further the visibility
for the film or TV show or videogame.”

The label, a division of Warner Bros.’ film studios,
has blossomed this year with a roster of 20 releases,
more than triple the number of albums the label is-
sued just three years ago when it was limited to score albums.

“Rock of Ages,” a film adaptation of the hit Broadway musical,
finished shooting in late July and Linn expects WaterTower will
be involved in visual and musical promotion leading up to the
June 1 release next year; it's the label’s highest priority in 2012.
More immediate attention is being paid to the “music inspired by”
album for the highly anticipated videogame “Batman: Arkham
City” and the “True Blood” soundtrack.

For “Batman: Arkham City,” musicians who were game and com-
ics enthusiasts were brought in to play an early version of the game. If
they were then inspired to create music, WaterTower was interested
in whatever they might produce, Linn says, adding, “We wanted it
to come from a pure place. The game features tracks from Panic!
at the Disco, Coheed and Cambria and the Damned Things, a

FOR THE RECORD

H Blondie’s album Panic of Girls will be released Sept. 13 in
the United States on the band’s own Noble ID imprint, not
Eleven Seven Music. The album won't be distributed in the
United States by EMI. Instead, it will be manufactured and
distributed by Five Seven Music and RED. A story in the
Sept. 10 issue misstated these points. The album will be
released in the United States exclusively through Amazon.
B A story in the Sept. 3 issue misspelled the last name of
Apple senior VP of industrial design Jonathan Ive.
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of “Season of the Witch” with new vocals from the
song’s composer, Donovan. The soundtrack also
features a new track from Jakob Dylan and Gary
Louris of the Jayhawks.

“Seven to 10 songs make it into each episode
though as many as 20 are cleared, depending on
whether we get [producer] Alan Ball’s first choice,”
Calamar says. “When it came time to prepare the soundtrack,
about 30 cuts were considered and we then cut it down to 14.”

Calamar says the music selections are always driven by the
show, “but in the back of my mind I am always thinking about the
soundtrack . .. You need to have exclusive tracks to sell anything.”

ALSO: Rush guitarist Alex Lifeson makes his first foray into
film, writing for and performing on “The Double,” which stars
Richard Gere and is scored by John Debney. It opens Sept. 23
.John Scheinfeld will direct the first Elvis Presley-related the-
atrical film since the King’s death 34 years ago. Based on Sonny
West’s book, “Elvis: Still Taking Care of Business,” Scheinfeld is
rewritinga script from West and producers Michael Schlau and
Cindy Friedlander . .. Legendary film composer Ennio Mor-
ricone has written two songs for New Zealand singer Hayley
Westenra and allowed her to write new lyrics for his “Gabriel’s
Oboe (Whispers in a Dream)” for her fifth Decca album . .. Faith
Hill, working on her first album in six years, has again recorded
the opening theme for NBC’s “Sunday Night Football,” “Waiting
All Day for Sunday Night.” Byron Gallimore produced the Los
Angeles session . . . Andrew Solt’s SOFA Entertainment and
Universal Music Enterprises will release DVDs of the Rolling
Stones’ performances on “The Ed Sullivan Show.” .

The Billboard/Hollywood Reporter Film & TV Music Conference will be
held Oct. 24-25 at the Renaissance Hollywood Hotel in Los Angeles. For
moreinformation and to register, go to filmandtvmusicconference.com.
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Share My World s

How Mary J. Blige brought glamour to hip-hop and broadened the appeal
of urban culture to brand marketers. A new book explains.

As a former senior executive at Interscope and Sony Music and the founder and head of brand consul-
tancy Translation, Steve Stoute is a leading expert in the feriile intersection between recording stars
and consumer brands. In an excerpt from his new book, “The Tanning of America: How Hip-Hop
Created a Culture That Rewrote the Rules of the New Economy” (Gotham Books), Stoute looks al the
rise of Mary J. Blige, the emergence of the “ghetto fabulous” aesthetic and how they influenced brands
like Louis Vuitton and Estée Lauder’s MAC cosmetics. As designers gather for Fashion Week in New
York, he reminds us of a turning point in the mainstreaming of urban culture.

k4 Mary Jane Blige began her
STEVE STOUTE j "i[ Cinderella-story career as

i : a teenager in the late 1980s
TA N N N ﬂ and early 1990s at Uptown
Records, whereher then-pro-

crennas Cunao ] F ducer, Sean “Puffy” Combs,

.m’..'g JI  oversaw most of her debut

album, What’s the 411? Be-

AM_E H B A fore heleft Uptown tolaunch

" Bad Boy Records, Puffy had

dubbed her “the queen of hip-hop/soul”—a dis-

tinction that goes to the heart of the discussion

about how the genre would soon be coloring all
of pop culture.

The blurring of the lines, in fact, had been
happening at Uptown all along, thanks to Andre
Harrell’s direction and in-
sights. Andre saw in the

Not pure R&B, not dance, not hard-edged hip-hop,
and definitely not pop. But Harrell finally had a
marketing breakthrough to answer that question,
as it so happened, when he was trying to secure
one of Blige’s new releases in the soundtrack for
a film starring Halle Berry.

Harrell was explaining to the movie people
why Blige’s hip-hop style of songwriting was
more suited to their movie’s storytelling. And
then he began to put into words what she repre-
sented, “her attitude, her struggle, and then the
fashion.” Riffing away, he began to talk about her
following, how Puffy had already dubbed her the
queen of hip-hop/soul, because, Harrell insisted,
“she’s singing about undying love, soulfully.”
Her image . . . “hair done blond, jewelry dan-

gling, Louis Vuitton this
and that, big sunglasses,

o] ‘ 2
late '80s how the hard- The ghetto fabulous Billie Holiday blue,” was,
edged drama of rap music, name gave M ary J. in short, “ghetto fabulous.”

with the thumping drums
and bass-heavy groove

Blige her own brand

No sooner had he coined
that very phrase for Blige

that were the signature of ldelltlty [hat sent than almost overnight hip-
many Def Jam artists, was hop music, culture and mar-
not incorporating all the her caljeer keting opened a new door
rich cool smoothness and SkYI'OCk(‘tlng, gO[ that was as wide and as his-

bright musicality that had
built the house of R&B.
The question he asked was,
how can we make this less
rough around the edges,

women invested in
hip-hop and
was infinitely

toricas the tanning transfor-
mation achieved by MTV’s
day-parting of Dr. Dre’s The
Chronic. Harrell asserted,
“Ghetto fabulous allowed

give it more soul and R&B, merchandisable for women to getin it.”

put guys in suits and add
glamour, plus bring in the
hip-hop element and beat
but with a less dramatic emphasis? The answer
turned out to be very basic: melody.

Harrell, a super smart college graduate who
began as an artist in the rap duo Dr. Jeckyll and
Mr. Hyde, had the insight to leave the rock ele-
ments in the mix but to find a way to turn up the
heat on the R&B. Some of the efforts that arose
from various camps didn’t gel and lacked both the
hip-hop authenticity and its commitment. Two
artists who had the cultural understanding and
the unapologetic aspect of it were R. Kelly and
Blige. They took that, kept in the beats, but also
sang to it and brought the melody—putting the
hip-hop spin on R&B and making it more palat-
able for radio. Eventually, you could look back and
see how pivotal both were in bringing everyone
under the hip-hop umbrella.

But in the beginning, at the point when chur-
ban wasn't ready to call itself hip-hop, radio sta-
tions initially still didn’t know where to put cuts
from Mary’s What’s the 411? What did you call it?
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for all by all.

Blige, on all fronts, was
for hip-hop what Diana
Ross had been for Motown.
Harrell—who later went on to run Motown after
leaving his own Uptown Records, around the time
that 1 started working with Blige—framed the
need for a queen of hip-hop/soul by saying that
in the general marketplace, it's “women who are
the first to take to minorities in a big way and let
us in the house. Men ain't letting you in the house
with a new thing. They want the old thing, the
same styles. Women are in touch with their girl,
and their girl wants to see every new shiny thing
that sings beautifully or dances wonderfully or
looks handsome.”

In a marketing lesson not to be overlooked,
the “ghetto fabulous” name gave Blige her own
brand identity that sent her career skyrocketing,
got women invested in hip-hop and was infinitely
merchandisable for all by all.

John Demsey, group president of the Estée
Lauder Cos., remembered how, when he was get-
ting started as the head of MAC, ghetto fabulous
fostered an aesthetic and values to urban culture

that was the yin to the yang of what male rappers
were doing. Demsey told me, “All of a sudden
hip-hop had a parallel track because the female
side and the male side are very different.” Talk-
ing about the macho aspect of rap as being more
violent and gang-oriented, he went on to note
that the female side might have had the same
swagger, but it cultivated the values of belief and
respect and sisterhood. The women were in the
minority because in the genre, men were hav-
ing the big success, Demsey observed, and the
women needed to talk to each other =
about how the men didn’t listen to i
them. The first time Demsey went :
to a Blige concert in her early years,
he remembered it was about 90%
women, mostly African-American,
all of them pointing and screaming
back when she was singing. “It was
like a dialogue,” he said, “basically
like being in church, like a revival.”

I had plenty of experience get-
ting to watch the female bonding
when | was working with Blige as a
manager and executive producer of her Share My
World album—Dby which point she had become
the first woman I'd ever seen who could headline
a show and have legions of men show up too.
Hardcore hip-hop guys would come to see Blige.
Why? Well, it didn’t hurt that they could say, “I'm
going to bring my girlfriend out for this.” But the
fact was that Blige was embodying the essence of
hip-hop—the beats that brought the feeling, that
let you dance and show your authenticity, and the
subject matter that she was speaking about was
generally not too far from a man’s understanding.
Blige was speaking about it with a hip-hop tone,
giving voice to issues that were in the rap code,
not to mention that she had songs with rappers.
In that big tent brought to you by Blige, it was
all coming together. Guys were going, women
were in the mix, and tanning was about inclu-
sion however you wanted to look at it.

Ghetto fabulous took in everyone—women,
men, rappers, soul singers, athletes, comedi-
ans, movie stars, TV hosts, everybody. One
of the most iconic images that later appeared
to encapsulate this time (when the battle to
out-ghetto and out-fabulous each other kicked
into high gear) was by photographer David
LaChapelle. As the story goes, after LaCha-
pelle took this caramel-tinted photograph of
Lil"’ Kim wearing nothing but a Louis Vuit-
ton hat over blond hair and showing her com-
pletely bare body stamped all over by the same
Louis Vuitton logos, it was included in a gal-
lery exhibit and spotted by then editor-in-chief
of Interview magazine, Ingrid Sischy. As she
was being shown David LaChapelle’s work,
the moment Sischy laid eyes on the Lil’ Kim
photograph, she immediately said, “Take it
down.” She wanted it for the cover of Inter-
view. And when it appeared as a cover, as |
can well attest, it stopped cultural time. This

Bs E: KEVIN WESTENBERG/MCA RECORDS



You gotta believe: (from
left, opposite page):
November 1999
Interview magazine
cover featuring LIL’ KIM;
MARY J.BLIGE in 1997;
Kim and Blige in an ad
for MAC Cosmetics’ Viva
Glam line of lipsticks.
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was blatant, unapologetic consumption mixed
with &fine art and the rare moment captured
was a visual masterpiece.

And it galvanized attention in the midst of the
heyday of party and champagne and bling cul-
ture. The power of Lil’ Kim appearing with these
logos on her body certainly did more for Louis
Vuitton than anything inside or out of popu-
lar culture at the time. Those who were attuned
read the image and thought that if she believed
enough to have the logos on her in a way that
said, “Look at me, this is how much I'm down
for this brand, this is how much it means to me,
then it had to be important and worthy. It was
certainly powerful whenever hip-hop artists vo-
calized their love for luxury brands and thus be-
came walking billboards for them. Again, the fact
that they came from the ghetto and had fabulous
taste plus money to make luxury choices made
the brand powerful by association. So the fact
that Lil’ Kim was literally wearing the brand and
nothing else was a watershed moment, catapult-
ing Louis Vuitton and doing so much for Marc
Jacobs in the process, but pushing luxury brands
further into prominence. What’s more, it pushed
the psychology of needing luxury brands even
further into the cultural mind-set that already
embraced the idea of needing luxury brands to
establish who and what you stood for. The state-
ment was that important. Not an endorsement
deal, not an ad, not a record promo. Just a state-
ment about starting in one place and journey-
ing to another on the cover of probably the most
prestigious, elite, cultural magazine of the era,
expressed in one image, in code.

Long before that cover appeared, MAC cos-
metics—through the reading of consumer cues
by Demsey—had understood where pop culture
was headed and how the ghetto fabulous sen-
sibility was the perfect match for the brand.
Seizing the moment before anyone else, MAC
leapt on the opportunity to use both Lil” Kim
and Blige in the first strongly supported ad cam-
paign featuring female urban artists. From a
marketing perspective, Demsey remembered,
“Up until then, no one had ever embraced hip-
hop as being glamorous.” But the MAC team
recognized that “urban music had become the
music for everyone and urban culture had be-
come the culture for everyone.

From “The Tanning of America: How Hip-Hop Cre-
ated a Culture That Rewrote the Rules of the New
Economy,” by Steve Stoute with Mim Eichler Rivas.
Published by arrangement with Gotham Books, a
member of Penguin Group (USA). Copyright 2011
by Steve Stoute.

SEPTEMBER 17, 2011 | www.billboard.biz 9




Growth By Curation

Playlists, not ‘freemium’ business models, will drive the success
of subscription music services

I just want to suay one word
to you.

Just one word. Are you
listening?

Playlists.

While there’s no magic bul-
let that can ensure the success
of streaming music services,
the ones that offer the best
way to create and share play-
lists stand the best chance of
achieving mainstream success.

Subscription services MOG
and Rdio offer playlist-driven
social features, while legacy
names like Rhapsody and
Napster have some catching
up to do in this area.

The service with the most
playlisi-centric strategy? Spotify.

The on-demand streaming
service says it has more than 10
million registered users across
Europe, including 1.6 million
subscribers. In the United
States—where it’s available as
an invite-only beta version—irn-
dustry sources estimate it has
1.5 million registered usersand
nearly 200,000 subscribers.

The “free” enthusiasts of the
world believe this is a result of
Spotify’s “
model, where it offers a no-
charge, ad-supported tier to bring
in users and then tries to upsell
them to monthly subscriptions
on the strength
of its mobile app
and the promise
of no ads.

But they're
only partly right.
Free by itself isn’t
a customer acqui-
sition strategy,
a music discov-
ery tool or a cus-
tomer retention device. It’s like
a car engine without wheels or
seats. Spotify’s playlist stralegy
is what’s driving this success.

Subscriplion services are
often maligned for appeal-

freemium” business

Run, Spotify, run: ShareMy-
Playlists founder KIERON
DONOGHUE; ShareMyPlay-
lists’ iPad app (upper right)
and how the service appears
on a Web page.

ing only to music aficionados.
And indeed, Spotify's U.S. beta
launch has targeted this demo-
graphic, offering invites to its
free tier before the general pub-
lic can sign up. But it offers little
in terms of music discovery fea-
tures—just a huge database of
songs and the ability to create
and share playlists.

For the average user, play-
lists will be the primary entry
point to the service, which Spo-
tify supports in several critical
ways. First, of course, is the free
tier. Sending a playlist that re-
quires the re-
cipient to enter a
credit card num-
ber and agree to
a l4-day trial is
a playlist that’s
not going to get
played. There’s
been much talk
about the money
Spotify has paid
labels for this feature, but to sim-
ply call it a licensing fee would
be missing the point.

It's also a marketing
expense and one
that’s put to bet-

HIGH-IMPACT SOUND

V-MODA’s Crossfade M-80 Metal on-ear head-
phones boast brushed-metal shields on
the ear cups and a steel frame, making
them look like they can withstand quite
abeating. In fact, the company claims they
can survive more than 70 drops on concrete
from a height of six feet and that the Kevlar-re-
inforced detachable cables can bend 1 million-plus times
without breaking —good to know for those who anticipate
delivering a beating to these $230 headphones.

The Crossfade M-80 Metalis available at V-MODA.com,
Radio Shack and other retailers.

-GP
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ter use than blowing a budget
on bus stop ads or Super Bowl
commercials (sorry, Napster).

Second, Spotify’s applica-
tion programming interfaces
let any developer add sireaming
features to their services. Play-
list-sharing sites like Universal
Music Group Distribution’s Dig-
ster or ShareMyPlaylists rely on
Spotify as their music engine,
acting as de facto tastemakers.

“From an owned and earned
media standpoint, being able to
publish playlists and get people
excited definitely helps facilitate
acquisition,” says Mitch Rotter,
UMGD senior VP of marketing
and product development. “As a
feature of the service, the social

aspect of it really helps growth.”
Then there’s this stat,
shared by ShareMyPlaylists
founder Kieron Donoghue:
For every new playlist added to
the site, it adds five or six new
members.

While Digster intends to
support other music services
over time, ShareMyPlaylists is
hitching irs cart firmly to the
Spotify bandwagon. “Spotify is
going to be the winner,” Dono-
ghue says. “It certainly looks

they’re gaining market share
rapidly here in the U.S. In Swe-
den, people don’t use iTunes
anymore. They use Spotify.”

Playlists are the only source
of music discovery al Spotify,
which eschews the algorithm-
based tricks offered by com-
petitors. According to Rotter
and Donoghue, the result is a
healthy mix of new releases and
catalog tracks that rises to the
surface. Playlist creators after
all want to accomplish one of
two things—Dbe the first to turn
others on to the next big hit or
remind them of classic tracks
they’ve forgotten about.

New formats beget new taste-
makers. During the heyday of
radio, it was DJs. Then MTV
took over with the advent of
music videos. Music blogs rose
to power in the transition to the
Internet. But in the streaming
music future, the tastemak-
ers become virtually anyone
with a good ear and a group of
friends. The real winners will
be the services that best facili-
tate that environment. .

biz

For 24/7 digital news
and analysis, see
billboard.biz/digital.

LIL WAYNE TEAMS
WITH SHAZAM
Rapper Lil Wayne has
teamed with Shazam and
Vevo to launch the first music
video featuring Shazam for
TV. The new feature doesn’t
identify TV shows the way
Shazam IDs songs. Instead,
it enables users to unlock
exclusive offers or program-

BITS AND BRIEFS

RCRD LBL LAUNCHES
IPHONE APP

Popular music blog RCRD
LBL has launched a branded
app for the iPhone and iPod
Touch. Upon opening the
app, the user sees a screen
filled with tracks that can
be streamed, downloaded
and shared through Face-
book, Twitter or email. It's
an easy way to listen to the
latest tracks posted to RCRD
LBL—just tap the song on
the main menu and it starts
streaming. The app also has
a playlist section, where lis-
teners can access a handful
of preprogrammed playlists
and create their own using
the RCRD LBL tracks they
download to their device.

ming. By tagging Lil Wayne’s
“How to Love” video with
Shazam’s popular mobile
app, viewers can enteracon-
test for the chance towin a
trip to see the artist perform
in concert. The Shazam ver-
sion of the video is available
exclusively at Vevo.

KPMG: MOBILE
PAYMENTS ARE
GOING MAINSTREAM
Mobile payments will take
two to four years to enter
the mainstream, according
to a new KPMG report that
surveyed 970 executives in
the financial services, tech-
nology, telecommunica-
tions and retail industries.
KPMG found that 58% of
respondents have a mobile
payment strategy. Telecom
and financial services com-
panies are the most likely
to have a strategy, while
retailers are the least likely.
Whatever forms of pay-
ment eventually break into
the mainstream, the report
stresses that convenience
and availability will be criti-
cal to their adoption.
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LMFAO FEATURING LAUREN BENNETT & GOONROCK

REMIND ME
BRAD PAISLEY DUET WITH CARRIE UNDERWOOD

The former Billboard Hot 100 No. 1
“Moves Like Jagger” makes a big move
onto the chart this week, marking the first
time that both Maroon 5 and Christina
Aguilera have scored top 20 ringtones.

CRAZY GIRL

ELI YOUNG BAND

OTIS
JAY-Z & KANYE WEST FEATURING OTIS REDDING

COUNTRY GIRL (SHAKE IT FOR ME)
LUKE BRYAN

I'M ON ONE

DJ KHALEQ FEATURING DRAKE. RICK ROSS & LIL WAYNE

LAST FRIDAY NIGHT (T.G.LF.)
KATY PERRY

I LOVE YOU THIS BIG
SCOTTY MCCREERY

MOVES LIKE JAGGER
MAROON 5 FEATURING CHRISTINA AGUILERA

JUST A KISS
LADY ANTEBELLUM

BEST THING.| NEVER HAD
BEYONCE

SHE WILL
LIL WAYNE FEATURING DRAKE
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Fashionably Late

Much untapped potential remains in social media

as more Latin artists finally join the party

Aboutayearago, Marco Anto-
nio Solis had fewer than 5,000
likes on Facebook and 1,000 fol-
lowers on Twitter.

Today, Solis has 392,000
likes and he’s a Twitter convert
who tweets up to 10 times per
day to a following of 85,000 at
@MarcoASolis.

The Mexican
pop superstar’s
social media
tallies are still

Latin

Notas

motional and branding pos-
sibilities that, for many acts,
are only starting to crystallize.

Although social media
has become an integral
part of any music marketing
campaign, many Latin acts
only jumped on that band-
wagon during the past year.

“Some art-
ists who a year
ago maybe had
only 20,000

LEILA
cOoBO

modest for an
artist of his slat-
ure. And they’re
certainly no-
where near the
levels of social
media mavens
like Don Omar, who has 7.4
million Facebook likes, or Sha-
kira, whose 8 million Twitter
followers at @Shakira make
her the seventh-most-followed
person on the planet, according
to TwitterCounter.com.

Still, Solis’ deepening en-
gagement with these plat-
forms underscores the un-
tapped potential that social
media presents for Latin art-
ists and points to myriad pro-

followers now
have 2 million,”
says Sebastian
Moura, senior
manager for
product develop-
ment at Univer-
sal Music Latin Entertainment.
“In the last year especially, we
saw huge growth, particularly
for our regional Mexican art-
ists. And even now, il’s still
growing at a very fast pace.”
The expanding number of
Latin music fans actively using
social media means that cam-
paign goals have changed dra-
matically, according to Diego
Prusky, founder/president of
digital marketing agency In-

Style Digital Marketing.

“Two years ago, if we had
a Facebook account with
10,000 fans, we thought that
was great,” Prusky says. “Now
we have someone like No Te
Va Gustar [an Uruguayan
alt-rock band signed there to
indie Bizarro Records] with
half a million likes.”

In July, Facebook drew 17.4
million unique Hispanic visi-
tors in the United States, up
7.4% from January, while Twit-
ter attracted 3.2 million, up
10.3% from January, accord-
ing to Nielsen.

Latin artists typically have
larger and more active follow-
ings on Facebook, Moura and
Prusky say.

But a few acts have bigger
followings on Twitter, like
Paulina Rubio, who has 2.3
million followers as well as
393,000 likes on Facebook.
And because Twitter users
can tweet via text messages
on their mobile phone, the
potential for growth in Latin
America remains enormous.

While Twilter doesn't
break out user statistics by

MARCO ANTONIO SOLIiS
performing Aug. 26 at the
Gibson Amphitheatre in
Universal City, Calif.

country, it appears that Latin
American users greatly out-
number U.S. Hispanics. That
helps explain how an act like
Calle 13, which has gener-
ated total album sales of
432,000 units in the United
States, according to Nielsen
SoundScan, already has 2.3
million followers on Twitter.

Solis, an artist who rarely
gives interviews to the media,
has found in Twilter a way to

Star Search

Televisa’s ‘La Voz’ applies ‘The Voice’ formula to Mexico

Months before the Sept. 11
debut of “La Voz Mexico,”
executives from Mexican TV
network Televisaand Univer-
sal Music Group were already
having meetings about a sec-
ond season.

It's a sign of how enthusi-
astic the two sides are about
the prospects for Mexico’s
counterpart to NBC’s hit
singing competition “The
Voice.” Talpa Media Group
of the Netherlands licenses
the show’s formatin about 15
countries.

Universal executives
helped vet the talent, se-
lecting 48 contestants from
an initial pool of 200,000
people who auditioned for
the show. The winner of the
program, who will be an-
nounced Dec. 18, will receive
a recording contract that’ll
include three albumsin a pe-
riod of about five years, ac-
cording to Universal Music
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Latin Entertainment presi-
dent Victor Gonzalez.

The music that’s heard on
the show, he says, will also
be released on iTunes Mex-
ico and likely iTunes in the
United States.

“We believe that the show
will become a platform for
discovering new talent,” Gon-
zalez says.

“La Voz Mexico” will feature
one-on-one battle rounds and
live showcases. Actress Lucero,
singer/songwriter Aleks Syn-
tek, regional Mexican crooner
Espinoza Paz and Spanish pop
star Alejandro Sanz will men-
tor contestants. Each coach
works with 12 singers in genres
ranging from pop to rock and
regional Mexican to jazz.

The mentors will also have
“assistant coaches” joining
them for a three-episode arc
including pop singer Joy paired
with Syntek, Spanish pop star
David Bisbal with Paz, Mexi-
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can singer/songwriter Mario
Domm with Sanz andin a twist,
singer/actress Lucero with her
reportedly estranged hus-
band, the famed singer Mijares.

“Our coaches are a big deal
to the Hispanic community,”
says Miguel Angel Fox, ex-
ecutive producer of “La Voz,”
who has also produced Mexi-
can versions of “Fear Factor”
and “Big Brother.”

“The market is saturated
with these shows, but ‘The
Voice’ broke the mold. It’s
also done great things for the
celebrity coaches involved.
The NBC show hasrevivedin-
terest in Christina Aguilera.”

“La Voz Mexico” will air on
Sunday at 8 p.m. on Televisa,
but will not have broadcast
rights in the United States,
Fox says. “If people have
satellite television, they can
watch. The show can also be
seen on the Internet at LaVoz-
Mexico.com.”

Growing Twitter following:

connect directly with fans, an-
swering every single message
‘that comes his way.

“I think you can see my
tweets from your seats,” he
wrote Aug. 27, minutes before
taking the stage at the Gibson
Amphitheatre in Los Angeles.
“Can someone let me know?”

They did. ..

and analysis, see

. For24/7 Latin news
biz = s, see
billboard.biz/latin.

Show us what you've got: “La Voz Mexico" executive pro-
ducer MIGUEL ANGEL FOX (seated, second from left) with
coaches (from left) ALEJANDRO SANZ, LUCERO, ALEKS
SYNTEK and ESPINOZA PAZ.

Sanz says that he chose to
do “LaVoz" after seeing the
NBC version andrealized that
it nurtures talent in a gentle
way. “My goal is to help the

participants with their form
of singing and help them find
a way of putting soul into the
music,” he says.

—Justino Aguila

R EN ESPANOL: All the great Latin music coverage
_b|z you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

SONG FROM
McDONALD’S

WEB SERIES GETS
ITUNES RELEASE

A song recorded by Grammy
Award-winning producer An-
dres Levin and three emerging
artists as part of the McDonald’s
webisode series LR1 (Latinos
Are One) will go on sale Sept.
13 on iTunes. Levin worked with
hip-hop artist MC Velcro, singer/
songwriter Debi Nova and Jean
Shepherd of Brooklyn rock duo
Navegante to create the song,
“Manfa y Corazon.” Part of the
sales proceeds from the song
will go to Ronald McDonald
House Charities. In August, the
Interactive Advertising Bureau’s
annual Mixx Awards named the
LR1 series a finalist in the mul-
ticultural campaign category.
Mixx winners willbe announced
Oct. 4. —Justino Aguila

KEN-Y TO PERFORM
AT QUINCEANERA
CONTEST WINNER’S
PARTY

Ken-Y, one-half of urban duo
RKM & Ken-Y, will perform the
song “Quinceanera,” from
their album Forever, at the
“sweet 15” party of the win-
ner of a contest sponsored by
Puerto Rican station Wapa
TV. The station’s afternoon
show, “Entre Nosotras,” in-
vited viewers to enter for
the chance to win an all-
expenses-paid quinceanera
party and a private Ken-Y
performance. Pina Records,
RKM & Ken-Y’s record label,
says it’s setting up similar
contestsin other Latin Ameri-
can countries. —Leijla Cobo

NO REPLACEMENT
YET FOR LOPEZ AT
SONY MUSIC SPAIN
Sony Music Spain hasn't named
a successor to label president
Carlos Lopez, who stepped
down in late August. Lopez, a
veteran record executive who
started with Spanish label His-
pavox, was named president of
Sony BMG Spain following the
merger of the two companies
in 2004. He was managing di-
rector of BMG Spain for several
years before being appointed
president of BMG Spain & Por-
tugalin early 2002. Lopez’s de-
parture comes at a time when
Spanish music sales have been
falling sharply, mostly due to
digital piracy. —LC
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On the 20th anniversary ofthree of
rock’s most significant releases—
Nirvana's Nevermind, Pearl Jam's Ten
and Soundgarden’s Badmotorfinger—

* Billboard talks to architects of the
Seattle scene about what they saw,

| how theywon—and what theylost

-




pes ing in 1986 during
orfe of the “Sub Pop

| Sunday” events at
Seattle’s Vogue Tavern.

¢ The photo also appears

’- on the-cover of the band’s
Sc"‘reaming Life EP.

ritty vocals, roaring Marshall amps. Ultra-loose grunge
that destroyed the morals of a generation—August 1988
Sub Pop mail order form describing Green River

From the outside looking in, mid-'80s Seattle hardly
screamed “viable” as a music scene. This thanks to then-Mayor Norm Rice’s
stifling 1985 Teen Dance Ordinance—which made it almost impossible for
anyone to book a 21-and-under show without restrictive insurance. The local
economy was depressed. Local radio was indifferent to local music. Seattle
was considered remote by large touring acts: expensive to get the trucks to,
and the audience not lucrative enough to prove a good value proposition. The
few local indie labels that did exist did so just barely—at one point (circa
1989), Sub Pop even printed up shirts that read, “Which part of We Have No
Money don’t you understand?”

And yet the scene churned.
Three-and-a-half hours from just about everything, Seattle, full of creatives
with cabin fever, developed a sound—a dark, frothy mashup of punk, metal and




rock—all its own. Bands like Malfunkshun, the Melvins, Skin Yard and Green River forged a DIY ﬁ;ﬁsmge

scene built on $3 show tickets and $5-per-hour studio time. By the late-’80s, Seattle was pumping
out a steady stream of colored vinyl, cassette demos and compilations—including 1986's Sub Pop
100and Deep Six (C/Z Records)—and the scene started making serious noise. Bands like Hiisker
Dii (by placing them on bills) and Sonic Youth (by appearing on Green River’s Come On Down EP)
mentored/shepherded local talent to bigger shows and better deals. And then the majors stepped
in. Mother Love Bone (the band that birthed Pearl Jamy), almost simultaneously with Soundgarden,
became the first so-called grunge bands to sign with majors (PolyGram and A&M, respectively).

In 1991, Seattle’s groundswell became a flood. It was Aug. 27 when Epic released Ten, Pearl Jam’s
debut album—with big-voiced newcomer Eddie Vedder as frontman. Less than a month later, on
Sept. 24, Geffen (in a complex deal with Sub Pop) released Nirvana’s Nevermind, the band’s first
album with drummer Dave Grohl and the project that shot Seattle and grunge into the strato-
sphere. It's not an overstatement to say that Nevermind, and “Smells Like Teen Spirit,” changed
the shape and the sound of rock for a generation to come.

On Dec. 31, Nirvana and Pearl Jam shared the opening bill for a Red Hot Chili Peppers show
at the Cow Palace in Daly City, Calif. A few days later, Nevermind hit No. 1, beating back Michael
Jackson’s Dangerous and holding off Garth Brooks’ Ropin’ the Wind. Ten was a slower burn, but
almost equally as powerful, peaking neaily a year after its release at No. 2. By the end 0f 1992, fel-
low Seattle bands Alice in Chains, Soundgarden and even the more pure-metal Queensrjche had
sent albums into the top 40 of the Billboard 200.

Geffen initially shipped 40,000 copies of Neverniind—the album went on to sell more than
9 million copies in the United States, according to Nielsen SoundScan. Ten has sold 9.9 million
copies, and set the stage for one of the decade’s most iconic—and long-running—bands. Alice in
Chains hit No. 1 twice on the Billboard 200 with Jar of Flies (Columbia, 1994) and Alice in Chains
(Columbia, 1995), which have sold 4 million albuins combined. Soundgarden—the band led by
Chris Cornell—topped the chart with the Grammy Award-nominated Superunknown (A&M, 1994),
which has sold 3.7 million copies.

Some in the scene thought the explosion of attention, adulation and the very business of music
disorienting, and even disheartening. Then, in 1994, Nirvana’s Kurt Cobain killed himself.

But by then Seattle was a destination. Grunge was a look. “Alternative” had become shorthand
for a lifestyle.

Twenty years later, the legacy of grunge lives on. Alternative rock radio (though struggling now)
became a mainstay. The scene remains a cultural driver. Pearl Jam, after all, is still releasing No.
1 albums. Backspacer shot to the top in 2009.

As music lovers commemorate the anniversaries of
Nevermind and Ten with reissues, books, concerts and
documentary films, Billboard speaks with those who
were there on the ground floor.—Jessica Letkemann

Visit Billboard.com for more
LOM grunge, including excerpts from

the book “Pearl Jam Twenty” by
former Billboard music editor Jonathan
Cohen and Mark Wilkerson, as well as a
photo gallery curated and captioned by
scene photographer Charles Peterson
and much more.
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MAIRE MASCO

Concert promoter;co-founder of Pravda Records
and Desperate Times magazine

Known as the “Grandmother of Grunge,” Masco, a Seattle native who thinks
“grunge midwife” is a more accurate name, played a heavy role in the early scéne.
She booked concerts, co-founded Holy War Cadets Productions and Pravda Pro-
ductions (management, concert promotions and record label) and started Desper-
ate Times magazine, which is where the term “grunge” first appeared in reference
to a style of music. In a 1981 letter to the editors, Mark Arm (then of Mr. Epp & the
Calculations, and later of Green River and Mudhoney) described his band as “Pure
arunge! Pure noise! Pure shit!” Today, Masco is compiling every issue of Desper-
ate Times into a book called “Desperate Times: The Summer of 1981.” She lives in Tacoma, Wash.

Jessica Letkemann is managing editor for Billboard.com.
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lactually started doing benefit concerts in high school, where we would put on rock'n'roll shows
and raise money for nonprofit organizations. I was running the door for a Stranglers show, and
they asked me to count receipts. And [ was like, “Why are you letting me count the door receipts?”
Everybody thought [ was too nice to steal [laughs). I was the only trustworthy one. I don't think

I got paid; T just got into the show for free. The truth is, all of the projects that | was personally
involved in were essentially break-even if we were lucky. The first record that [my label] Pravda
did was Mr. Epp & the Calculations, and the big hit on that was “Mohawk Man.” That got a fair
amount of [radio] airplay, and | remember getting letters from people all over the place, including
Europe, about it. Money is really nasty. When nobody has money, everybody is on the same foot.
But as soon as money comes into the scene, it really corrupts. You lose that innocence. You lose a
sense of community in exchange for elitism. And elitism is whether you have access to drugs . ...
if you're touring in a tour bus or a beat-up Dodge van. —As told to Jon Blistein

16 BILLBOARD SEPTEMBER 17, 2071

dlvmg at a Nirvana
show at Seattle’s
Motorsports Garage
on Sept. 22,1990.

CHRIS HANZSEK

Co-founder, C/Z Records; owner, Reciprocal
Recording studio (1984-2005)

Producer/engineer Hanzsek moved to Seattie in 1983 and co-founded C/Z Records with partner
Tina Casale in 1984. Their studio, Reciprocal Recording, opened that same year. As home base for
producers Jack Endino (Nirvana, Soundgarden) and Rich Hinklin, Reciprocal pretty much laid the
foundation for the grunge sound. In 1986, C/Z released the compilation Deep Six, which included
songs by Skin Yard, the Melvins, Soundgarden, Green River and Malfunkshun. Deep Six, along
with Green River’s 1985 debut EP Come On Down (Homestead), which Hanzsek also worked on,
are widely regarded as where it all began. Today, Hanzsek, who also recorded Pearl Jam’s earliest
demo, lives in the Seattle area and runs Hanzsek A/V Production and Mastering.

Early years: My career is peppered with quantity as much as it is the names of the stars.
Not everyone turns into Pearl Jam and goes from rags to riches. That sort of did thappen] during
the Deep Six era, where it seemed like [ started a record label and the first people I touched turned
to gold. That phenomenon does not necessarily repeat year after year. That was the stars lining up
and me walking in and going, “Hey, what’s happening?” Then you kind of look back and go, “That
was weird.”

o
Sound Garden: CHRIS
BANZSEK (left) and
JACK ENDINO in 1986
just after Reciprocal
Recording opened at its
second location.

TOP LEFT AND RIGHT: CHARLES PETERSON; BOTTOM, LEFT: COURTESY OF MAIRE MASCO; BOTTOM,

RIGHT: COURTESY OF CHRIS HANZSEK




My staxt: [In Boston, after college] I first started dabbling in the studio stuff and making
demos and tape duplicating for all of my friends’ bands. After two years there, [ decided I had to find
some city that wasn’t already overcrowded with recording studios, somewhere ripe for growth. And
one day I justannounced, “I'm going to Seattle.” | had some friends out there and they said, “There’s
some really interesting bands out here and nobody knows about them.” It took about eight months to
sign a lease and scrape together some gear and open up the first Reciprocal Recording 8-track studio
on the first day of 1984.

My first music check: itwasn'tfor more than $100. The firstband [ recorded that
released any kind of vinyl was an outfit called Bam Bam. I've never been looking to be the top-dollar
fellow; I've always been looking to be the guy who can bring a recording studio to where art lives and
do it as inexpensively as possible.

My first big music check: There wasi’t much to do with big checks until

the label money started to show up in the late '80s. I can’t recall exactly which check it was, but the
budgets climbed from maybe $1,000 foranalbum up to $5,000. It never came along where it was like,
“Oh, my God, this check is for 10 times as much as I've ever seen before.”

My biggest brealk: [ don't thinkthere was a big break, not for me. [But] the Deep Six
compilation wasa vision. As soon as {Tina Casale] and I got here, we looked around, we saw a few
bands, we opened up the studio, we met up with Green River. They were instrumental in giving us
the pat on the back in saying, “Yeah, we think a compilation is a good idea.” Because I'm the father [of
Deep Six],  tend to think of it as kind of the ignition that then spread to other combustibles in the area.
It wasn’ta bible of how to record grunge or what grunge is supposed to sound like, but chronologically
itdid come in where all of these things were swelling and somebody needed to come in and crack the
ice alittle bit so that then it would rupture. Within a few weeks after Deep Six, the fellows that did Sub
Pop looked at themselves and looked at the situation and said, “Why don’t we grab the reins of this
thing?” To their surprise [ was willing to let them. Some people think Hanzsek got beat out by Sub
Pop, but Hanzsek didn’t compete with Sub Pop. Hanzsek went back and opened up another studio.

My biggest mistake: Ifl could change one thing, I would have given myself
more time to learn how to be a recording engineer before I had the chance to record the most visible
compilation out there. Literally, ! listen to [Deep Six]now and I can'tlisten to it. -Jessica Letkemann

“Some people think Hanzsek
got beat out by Sub Pop, but
Hanzsek didn’t compete with
Sub Pop. Hanzsek went back
and opened up another studio.”
—Hanzsek
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Sub Pop stars:
JON PONEMAN
(left) and BRUCE
PAVITT.

JONATHAN PONEMAN

Co-Founder, Sub Pop Records

Originally from Toledo, Ohio, Poneman moved to Seattle in 1979 and co-founded Sub Pop
with Bruce Pavitt. The label signed its first lease in 88 and released early records by Sound-
garden, Mudhoney and Nirvana, including the lattermost’s debut, Bleach, in 1989. Warner
Bros. acquired a 49% stake in Sub Pop in 1995. Today, Poneman is Sub Pop’s CEO and still
calls Seattle home.

My start: Asachronically ignored street musician at the Pike Place market. I started
busking there when [ moved to Seattle in'79.

My first music check: Other than cash for used records, I got]a
distribution check from long-defunct Seattle label/distributor Freckle Records, for sales of my
band’s EP. It was for, like, $60, but I was stoked.

First big music deal: “Big” isrelative, of course. | think accumulating our
checks from various distributors in service of the goal of buying Mudhoney their first van was
prefty huge. It cost $600.

My biggest mistake: Mistake, singular® They always travel ina herd. I think
having a certain credit card company deem my creditworthiness to be less than junk status
was probably a mistake, but it was also unavoidable.

My big break: Hosting the local music show at KCMU in the mid-'80s.

Lessons? Diversity trumps predictability over the long haul . . . Never take it too
seriously, and always make time for simply being a fan. Otherwise, what’s the point?

Anything that youlearned in Seattle that can be
applied to other local scenes?

Hogtie all carpetbaggers and drive them to the outskirts of town--unless “they” happen to
be me. — Benjamin Meadows-Ingram
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JENNIE BODDY

@jbittered
Publicist,
Sub Pop (1988-93)

A native of Warren, Mich.,, Boddy got her start as
amusic journalist, writing about the Seattie music
scene. She switched from covering the business
to being in the business after stopping by the Sub
Pop office in 1988 while working on a Mudhoney
story. Receptionist (and future Sub Pop executive
VP) Megan Jasper complimented her dress and
Boddy asked for ajob. She joined the label in1988
and served as the label’s first publicist until 1993, courting stories for such bands as Nirvana and Tad.
Boddy left Sub Pop in 1994 for Interscope, and today lives in New York and works for Press Here
Publicity, working everyone from Blondie and Cerebral Ballzy to Anita Baker and Tricky.

Press Here: JENNIE
BODDY at Seattle’s
Crocodile venue
in1993.

Whatwas the first bigbreak, business-wise, for
grunge?

The first big break came with pulling the wool over the U.K s eyes, having them write cover sto-
ries on bands like Tad. They believed we were about world domination at Sub Pop. People thought
it was some big operation, when Bruce [Pavitt, co-founder of Sub Pop| had the singles under
his bed for the Singles Club for a long time. Sub Pop would go up and down, financially. I still
have a paycheck for one cent from back then. [ think it’s because | borrowed from my paycheck
beforehand. | framed it. When we were low on money, Bruce would walk around, rubbing his

head going, “When's Mudhoney going to put out a record? When's Mudhoney going to put outa
record?” 1'd have to do press kits and say, “It’s three pages long and it's going to cost this much at
Kinko’s.” [The guys would ask], “Can you make it two pages? We're low right now.”

Was there a point where you took a step back and
thought, “Wow, this is going to be abigdeal”?

When it was on the runway. There was a “grunge look,” and Marc Jacobs was doing a grunge
line and there was “heroin chic.” That was hysterical. That's when we said, “It has infiltrated.”
1 started telling people, after a while, “Oh, god, you want the story on grunge? That is so done.
Everybody’s written that story.” Being the wonderful publicist that [ was, | was telling people not
to write the story—and that was before Pearl Jam cven happened. | was a little bit off the mark,
[but] that’s how inundated we were.

Arethere anylessons from thaterathatcanbe
applied today?

All the bands supported each other. People always talk about things being organic . . . but this re-
ally was. It wasn’t some planned-out marketing scheme to be organic. [ think the lesson [carne]
when people Iried to do it, not because they loved the music, but they became a band because they
were enthralled with the other bands. They were watered-down versions [because] they switched
their style to that. The lesson in that is those bands weren’t very happy.

What happenedwith grunge—is it even possible
anymore?

1 wish it was. | think people might be too aware of how things work in the industry [nowadays|. Where
there was noword, nobody said “industry” or anything like that back then. They were blissfully ignorant.
Now, bands are too aware of what to do. Being isolated . . . just helped people in the music scene. It was
very much about the music. Too much information can kill an innocent [thing]. Devon Maloney

Conversations with those who were
listening to ‘grunge’ before the
explosion—and making the most noise

By Patrick Flanary

“There’s a corporate tag on the Seattle scene
now,” Kurt Cobain told the Chicago Tribune
in 1991, shortly after the release of his band’s
breakthrough album, Nevermind. But before the
corporations got involved, before grunge had a
name and before the Tribune was even listen-
ing, Cobain and the rest of the Seattle scene was
talking to, keeping notes on and promoting itself
courtesy of a vibrant network of local zines, radio
and TV shows. Central to the scene were the
Rocket, a monthly offshoot of the Seattle Sun
first published in 1979; Backlash, which arrived
in’87; the University of Washington’s KCMU;
and Frank “Bill Bored” Harlan’s local TV shows,
“Bombsheiter Videos” and “Northwest Rock.”
Billboard talks to a few of the principals.

ANN POWERS
Writer, the Rocket (1980-84);
San Francisco Weekly (1986-
92),; @annkpowers

All of these different musical infiu-
ences were coming together—
things that shouldn’t have been
opposed, and had been histori-
cally opposed were coming to-
gether to create this new sound.
It’s fascinating to me how the
Seattle music scene is constantly
renewing itself and finding new
shapes and new forms of expres=~
sion. Part of thatis becauseit’s one
of those cities where people really
do stay, and they make a creative
life in whatever way they can.
There's akind of healthy earth in
which things can grow there, and
it’s well-fertilized with the blood, sweat and tears
of many previous generations of creative people.
That’s kind of why the grunge thing happened,
and why it continues to happen.

BLECHA
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DAWN ANDERSON
Founder/writer, Backlash (1987-91)

There was this sound developing that didn’t
have a name. And the Rocket wasn’t really
writing about it yet, and | thought it was a
good time to start a magazine. | was the first
person ever to interview Nirvana. They actu-
ally came over to my house and sat in my liv-
ing room. At the time it all seemed ordinary.
Nirvana was just some little band, and | was
going out with this guy, Jack Endino—who
| later married—who produced the Bleach
album. | heard their demo and | thought they
were incredible. | had all these writers com-
peting to get their stories in this small amount
of space, and at the time they were all a little
bit pissed off at me for insisting on taking up
space with this little band that no-
body heard of.

PETER BLECHA
“Northwest Music Archives” col-
umnist, the Rocket (1983-2000)
It didn't feel like a part of any
movement. It was just anisolated
thing by kids who we felt were
playing around with an older
style, trying to bring psyche-
delic influences back in. Having
just come out of new wave and
punk and all that stuff, it was clear
these new bands were rocking
harder. It was painfully obvious
that this slightly younger genera-
tion of guys rocked their guitars
more than all the silly little new
wave bands trying to sound like
the B-52s or Talking Heads, which is what the
syndrome was in Seattle at that point...tous
it was just another wrinkle in the evolution of
local rock’n’roll.

GRANT ALDEN

Managing editor, the Rocket (1989-94)

The tension in our staff meetings was, “Do we
commit to covering local bands or not? Do we
believe in this or not?” We decided to believe.
Even if they weren’t going to be nationally
significant, they were worth writing about.
We had no notion it was going to be as big as
it was. Most of the resistance we got [at the
Rocket] was that we were old and uncool. And
so some of the bands didn’t particularly seek
or aspire to our coverage. We had to prove to
that musical community that we were worth
taking seriously.

GILLIAN GAAR

Writer/senior editor, the Rocket (1983-97)
We didn’t call it “grunge.” It was music that
you had to use hyphens to describe—noise-
thrash-metal-punk. It was a sound. No one
knew what it was.

CHRIS KNAB

Station manager, KCMU (1985-94)

Before | got [to KCMU], there was arequirement
that a local band must be played every hour—
and the volunteer DJs played more than one an
hour. Thatmade ahugeimpact. It gave DJsmore
of areason to go out and hear bands. What was
great about the volunteers was they found the
new bands way before our audience. The lead
singer of Green River was a volunteer. Sub Pop
started because of KCMU—the founders were
volunteers who had to leave to pay attention to
the label. When we were playing bands for the
first time—Nirvana, Soundgarden, Green River—
that was the station putting its stamp of approval
on the music.

FRANK “‘BILL BORED”
HARLAN

Founder, TV shows “Bombshelter Videos”
(1987-92) and “Northwest Rock” (1992-94)
KSTW let me have a 52-week contract. One
of the cool things was that | ran all new epi-
sodes—no reruns. There still wasn’t a scene,
and the only videos you could get easily were
from Canada, so we took things from every-
where. We worked out a 50/50 splitin com-
mercial time—the station was selling janitorial
service and | was selling to tattoo parlors and
bands. We produced the first Sub Pop ad—for

Soundgarden’s Screaming Life [EP]—after
we did a two-day live shoot at the Vogue. We
shot Alice in Chains before they ever had an
album. We never played Pearl Jam because in
our view they were too commercial. “Bomb-
shelter” was about underground-garage-
art-thrash-noise music. | wanted local bands
to know | was supporting them, and that I'd
give them airtime. Maybe not six minutes,
but if they were going beyond three minutes,
that’s not a real punk rock band. If you got a
rejection letter from MTV, I’d play you. With
“Northwest Rock,” | didn’t have any money
and couldn’t afford to rent space. We decided
to shoot on location and have the musicians
be the hosts. We met up with Mudhoney inthe
Space Needle.

MARCO COLLINS

Assistant PD/music director/host, KNDD
(1991-97)

I moved to Seattle just on the brink of a scene
blowing up, sol was that odd-man-out for amin-
ute. it so happened that | was embraced by the
Nirvana camp; we had mutual friends. From a
Nirvana standpoint, you were always supposed
to hold your tongue with the press. [KNDD] saw
a hole inthe market. And the first two records
that came across my desk were Nevermind and
Ten. The thinking was, “Let’s put a radio station
on in a market that has this huge, friggin’ music
scene that’s been going on, and virtually ignored
by radio.” It was one of those things that seemed
so obvious, but nobody had done it.

MATTFARBER

VP of music programming, MTV (1991-92)
Grunge and hip-hop emerged at the same
time, so it was sort of like the Dr. Dre and Nir-
vana combination that captured attention. For
the first time you had the same people who
liked Nirvana like Dr. Dre. It used to be church
and state: You liked black music or you liked
rock music. There was this bridge built because
both were authentic and creative and lyrically
meaningful. [Grunge] evoked a passion among
the music people at MTV and among the youth
and young-adult audience. Suddenly people
were passionate again about music and artists,
as opposedtojust about songs. J

Additional reporting by Phil Gallo.
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Originally from Marysville, Wash., Stewart went to Central
Washington University in Ellensburg, Wash., before moving to
Seattle in 1987. Once there, he made a name for himself doing
radio and then as an A&R rep. He still lives in Seattle today.

My start:

One of the first people | met at school was dating a singer
that happened to be Mark Lanegan of the Screaming
Trees. I got to know them. Ellensburg was a town of 5,000
people, so it really wasn’t hard to meet people. I knew of
this studio, Velvet Tone, and I knew they had a little label
going that put out the Trees record. I went down there
and one of the two guys working was [producer] Steve
Fisk. It snowballed from there and doing college radio [at
Ellensburg’s KCAT] with a buddy named Eric Johnson.
[Johnson later became part of Soundgarden'’s tour staff,
then Pearl Jam’s tour manager.]

My first music check:

Later, Eric and I both had an internship, at separate times,
at [Seattle’s] alternative station, KJET. That’s why I came
to Seattle. I worked there 16 months or so and we built the
station up pretty good. The guy who ran the station, Jim
Keller, later worked at the End [KNDD Seattle] for years. He
was a musician, really tied in with the local scene, and that
helped form my foundation with people in the city, other
promoters and bookers and label people. At KJET, I got in-
volved in finding local bands for shows that the station was
promoting. It didn’t start off as being anything paid, but [
moved into working a 40-hour week, doing airshifts. And
by the end of it I was doing live shows of KJET on the air. |
was finally starting to do something I wanted to do. That
was my gateway because of the people | met. One of those
people was [local promoter/Soundgarden manager] Susan
Silver when she was putting on a show—Soul Asylum at
the Central Tavern.

Biggest break:

I was hired over at KISW by Sky Daniels, a hot-shot pro-
gram director who had come to town from Chicago. [ was
starting to be pretty cemented with people and have rela-
tionships with everyone from the bookers to the bands.
He was looking forward to this new period of music and
they wanted to expose local bands along with the new na-
tional bands that were starting to come along.

First big music check:
About a year after [ had taken the job in November of '88
at KISW, I was approached through Susan Silver and [then
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Real thing: DAMON STEWART
(second from rightYwith (from
left) Alice in Chaifis’ MIKE STARR
and JERRY CANTRELL, KISW
Seattle’s CATHY FALILKNER,
Alice’s SEAN KINNEY and
LAYNE STALEY and Columbia’s
LARRY REYMAN at an album
release party for Alice’s 1990
Faceliftalbum,

; Ly
Mother Love Bone manager and future Pearl Jam man-
ager] Kelly Curtis by [Sony executive] Michele Anthony.
Part of her deal was putting together this regional A&R
team, and once again, lucky strike. Being involved and
doing things locally and talking about it on the radio at
KISW, I had their trust and their confidence and they sug-
gested she talk to me. Man, I was loving it. I got to ditch
my record store gig at Peaches Records.

When 1 got hired on there, in early 1990, it was techni-
cally still CBS though Sony had purchased it. It was to-
tally amazing because the [Alice in Chains] record hadn’t
been released yet. I was right on that early cusp. With
Michele, we hit it off really well and she had very good
relationships with the people here in town she was work-
ing with already. All of the sudden I was doing my radio
show—and you’re not going to make any money from a
shift or two a week—and now I had this regular full-time
job with a record label, and I was earning a salary and
had benefits and stuff.

When I knew Seattle was
going to blow:

I first saw it coming in the post-Green River period. Sub
Pop was launching. I remember riding my scooter down-
town and going to visit them and [Sub Pop co-founder)]
Jonathan [Poneman] would load me up with singles, him
being a radio guy from KCMU and he knew KJET really
well. He knew I was playing this stuff on the radio. I got
Soundgarden onto KJET, which was a real stretch. Right
in that period is when 1 started noticing it, because of
Sub Pop getting started and Mother Love Bone attracting
major-label interest. I'm hearing about Geffen Records’
Anna Statman coming to see them.

WhatIlearned from the
grunge explosion:
Be really careful who you trust. I look at Gruntruck . . .
the unfortunate life and times of [Gruntruck singer] Ben
McMillan and his body falling apart. [McMillan died of
diabetes in 2008.] | was chasing Gruntruck real hard on
my regional scouting. I had a bunch of people within Sony
who were interested and other people who just didn’t want
to bother because of where they were signed and what you
were going to have to do to get them out of the deal. They
were totally fucked and they weren’t ever going to make
any money even though their record was starting to get
some attention. They were a band that, because of [Mc-
Millan] not being educated with business, got screwed.
—Jessica Letkemann
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JACK ENDINO

@Endino
Seattle producer,
1984-present

Born and raised in Seattle, Endino grew up playing and record-
ing music in the garages and basements of his hometown. His
band, Skin Yard, appeared on what is widely regarded as one
of the first grunge releases, the 1986 C/Z Records compilation
album Deep Six, but it was as a producer that Endino made his
mark, and in many ways, defined the scene’s sound. Working out
of Reciprocal Recording, he produced such influential projects
as Green River’s Dry As a Bone (Homestead, 1986), Soundgar-
den’s Screaming Life EP (Sub Pop, 1987), Mudhoney’s Superfuzz
Bigmuff (Sub Pop, 1988) and Nirvana’s debut, Bleach (Sub Pop,
1989). He still lives and works in Seattle today.

It was clear from the get-go that recording was where the money
was going to come from, not the playing, because none of the bands
[ was in were particularly commercial laughs]. Butof course, none
of that early grunge stuff was commercially oriented. I remember
bringing my 4-track over to Chris Cornell’sliving room when 1did
a Soundgarden demo for five bucks an hour in like 1985 [laughs].
1didn’t actually have management until 1992 because that was
the year grunge exploded, and I started getting phone calls from
A&R people wanting to know, “Hey, Jack, you heard any good
bands in Seattle lately?” That was the year that everybody wanted
to sign a Seattle band. Sandy Robertson started managing me in
'92, so my first real [money) gigs were then. 1 did a Gruntruck
record for Roadrunner and then a record for a band named Curb-
dog in England. That was how the '90s went. Strange jobs would
pop up in strange places and 1'd be like, “Yup. I'm out of here.”

Before Nevermind came out, my momentum as a record pro-
ducer was set. | was getting all kinds of business just from being
the guy in the engine room of grunge. [When it came out] Bleach
didn't exactly turn the world upside down. It was just another indie
record on my discography. Mudhoney had already done quite a bit
Dbetter at that point. So people knew me as the guy who recorded
[Mudhoney’s 1988 single] “Touch Me I'm Sick” until Nevermind
came out in late '91 and turned the game upside down. And then
suddenly everybody knew me as the guy who recorded Bleach,
which was strange at the time. 1'm just glad that record sounds as
good as it does considering we spent about three days making it.

Most bands should not sign with a major label. There’s very
few that should. There’s only a few that made any sort of success
with the major-label business model—that was basically Sound-
garden and Pearl Jam and Nirvana and to a much lesser extent
Screaming Trees. Others would have done better making good
money headlining clubs.

The methodology of making major-label records in the U.S. is
not an efficient one. A band gets signed and they don’t make a
record for two years. They don’t get much money and they have
no momentum. It happened to Babes in Toyland, it happened to
the Fluid when they signed to Hollywood Records. This was why
Soundgarden insisted on making [its 1988 debut, Ultramega OK]
with SST even after they had started talking with A&M about
making a major-label record. Part of the whole point for them
was, “We don't want to drop off the face of the Earth while it takes
two years to make a record.” It was brilliant of them.

—As told to Jessica Letkemann

JACK ENDINO in
Recording in 1989 ~ [g#
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MICHAEL “GOLDIE’
GOLDSTONE

@momandpopmusic

A&R, PolyGram,; Epic

Raised in Los Angeles, Goldstone began his career at
MCA Records before moving to PolyGram in 1988 to do
A&R. While there, he signed Mother Love Bone, but fol-
lowing the death of frontman Andrew Wood in 1990, he
eventually re-signed the band’s remaining members to
Epic—after singer Eddie Vedder joined the group, the
band became Pearl Jam. Goldstone, or “Goldie” as he’s
known, went on to sign such acts as Rage Against the
Machine, All-American Rejects and Tegan & Sara during
stints at Epic, DreamWorks and Sire. In 2008, Goldstone
left Sire and co-founded indie label Mom + Pop Records,
based in New York.

How I came to the Seattle scene:
You used to fly all over the country for A&R, and [Seattle]
was one of those places people were flying to. It was part
of my job—traveling to places where there was incredible
music happening.

Biggestbreak:

Mother Love Bone was the first band I signed, after a show at
the Central | Tavern). | stayed up there for a few days afier that
show, and we were able to move things along. They had a lot
of other interests, and I was able to get the deal done . .. They
really changed the philosophy of how I did my job.

Biggest mistake:

Not being able to always have a certain level of control as to
where [ worked. When you work in major corporations where
you don't always have control of that, it’s the relationships that
sometimes unintentionally drift away because you're not work-
ing together. That’s the hardest thing about it, to maintain
those levels of connection.

Lesson of grunge:

Mother Love Bone were extremely influential in how they ap-
proached creative control. They were visionaries . . .
things that were negotiated before then are almost laughable
now—artists felt the need to put in contractual form thai
they'd have the right to choose their own art director. There
was a point in time where record companies took on a dispro-
portionate role in the creative process in terms of marketing
and imaging, and this was a moment in time where things
shifted in the artists’ direction and created something a lot
closer to a collaboration. —Jon Blistein
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Piece of cake:

L “SUSAN SILVER,
backstage at a
Soundgarden
show at Seattle’s

Memorial
Stadium in 1994.

Soundgarden, Screaming Trees,

Alice : Wns

Ch

A Seattle native, Silver began her career in 1983 managing
bands the U-Men and First Thought, while also promoting
concerts and keeping a regular job. In 1986, she started
managing Soundgarden, and two years later, she took on
Screaming Trees. By 1989, she was co-managing Alice in
Chains with Kelly Curtis, who later went on to manage Pearl
Jam. Silver married Soundgarden frontman Chris Cornell in
1990 and gave birth to their daughter, Lily, 10 years later. Sil-
ver and Cornell divorced in 2004. She currently resides in
Seattie and co-manages Alice in Chains with Velvet Hammer
Music and Management.

First check from music:

When [ was promoting, it was all underground types of
things. I didn’t make any money there, because I gave them
all of the money. | was one of the few honest promoters. It
wasn't the first few bands I managed—I paid handsomely
to do that. But my first real check might have been when
Soundgarden signed to A&M [in 1989]. It was probably some-
where around $7,000.

First bigmusicdeal:

Soundgarden had been on Sub Pop, and we were trying to
get SST to pay attention. And even though [ dealt with [SST
owners] Chuck Dukowskiand Greg Ginn as a promoter, they
wouldn’ttalk to me as a manager. Mark Pickerel from Scream-
ing Trees talked to them about Soundgarden and that opened
the door for that. In the meantime, there was a woman named
Faith Henschel, program director at then-KCMU. She sent
outatape...it was the now-infamous tape called Bands That
Will Make Money. There were maybe 10 bands represented
on that, [including] Soundgarden. We started to get more
interest from that.

When it startedto feellike
abusiness:

The early '90s. I'm thinking particularly Alice in Chains,
Soundgarden, Nirvana and Pearl Jam. There was so much
activity around them. I managed Alice and Soundgarden.
And Kelly (Curtis] moved into our office, so the Pearl Jam
activity was happening on the same office floor . .. and you
couldn’t help but notice what was going on with Nirvana. It
had gone from these speculative conversations, people being
interested and us interacting—to actual concrete business
at hand. So now it was time for the bands to make a record,
be in the studio, sort out the artwork, and there were dead-
lines being imposed. Record companies were generous with
letting there be creative freedom. But there was someone

else to answer to . . . And suddenly, Seventh Avenue was

paying attention and doing fashion knock-offs. That was

another pivotal point.

Biggestregret:

Not managing Nirvana, you mean? [laughs] OK, maybe that
would’ve been nice. Gosh, no. It was a picture-perfect time,
business-wise. Sony was an amazing place for Alice. There
was such support. Friendships that were forged. Same thing
with A&M. They were so supportive of Soundgarden. Between
Sony’s Michelle Anthony, then-Sony Music chief Don lenner
and then-senior VP of marketing Peter Fletcher—they shep-
herded us through. Me as a learning manager and Alice as
anew band. And the same with Soundgarden—A&M’s Jim
Guerinot and Al Cafaro were incredible. Jim and Michelle
are two of my best friends to this day. [t never felt like busi-
ness. And you have to remember, too—we got in at the end
of the old record business. It was before everyone had been
acquired and merged, and it came down to personalities and
people’s word. Record company presidents had influence and
sway over the way things went.

Biggestlesson:

Stay true to your goals and integrity. Be good to the people
who are doing the work. The record company president is just
as important as the middle-level manager and as the intern.
They all have a role to play. So, with my clients, there was an
agreementthat we’'d act respectfully with the people who were
making them rich and famous. —Mitchell Peters
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KEITH WOOD

President, Caroline
Records (1988-92)

Wood, who was born in London and grew up in Newport,
Wales, got his start working at the Greenwich Village re-
cord shop Bonaparte Records in 1982. In 1983 he joined
Caroline Records when it was a three-man operation, ini-
tially working in the warehouse before becoming sales
manager, then West Coast GM in 1985. In 1988, he was
promoted to Caroline president. While there, he signed
such bands as Naked Raygun and the Smashing Pump-
kins, and as Sub Pop’s distributor, helped the Seattle-
based label stay afloat through the lean years by giving
the company advances. Wood left Caroline in 1993 to take
another position at parent Virgin, heading up its Vernon
Yard Recordings imprint as president. In 2004, he started
a management company and today manages James Mur-
phy, formerly of LCD Soundsystem, which Wood had man-
aged as well. He lives in upstate New York.

Scattle was like Liverpool in the 1960s. The city suddenly
developed a sound and a lot of great bands appeared. When
an area kicks off, it draws other bands there, and then it
builds exponentially . . . Caroline distributed Sub Pop for
quite a while before Nirvana hit, from about 1983 to the
mid-1990s. They were a small indie label with amazing
A&R. But like indie labels they were sometimes stretched
[for financing] so we would float advances. Mudhoney was
the one we thought would hit, with the Afghan Whigs or
Nirvana in second place.

If I remember correctly, Sub Pop hated the word
“grunge.” That word came around after the sound hit.
When Nirvana hit, everything changed. Before Nirvana
hit, you wouldn’t see a major-label A&R executive at
CBGB [in New York]. After Nirvana hit, you couldn’t
get into CBGB because the place was crowded with ma-
jor-label executives. Nirvana exploded the indie-mar-
ketplace business model. The cost of deals went up. A
band that you would have signed for $15,000 suddenly
wanted $150,000.

Before Nirvana, college radio wouldn’t play
label records. After Nirvana, they had to play them.
Suddenly, college radio became open to the major labels
because the majors were signing all the indie bands.
Sonic Youth had gone to Geffen by then. We’'d signed
the Smashing Pumpkins. We were now playing a dif-
ferent game because the potential sales were expanded
beyond belief. But while Nirvana was an amazing band
and had made an amazing record, it didn’t mean every-
one else would experience that kind of success.

—As told to Ed Christman

RADIO-FRIENDLY UNIT SHIFTERS?
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JASPER
today, at

MEGAN JASPER

@meganjasper

Receptionist, Sub Pop Records
(1989-91)

Originally from Massachusetts, Jasper moved to Seattle in the
summer of 1989. That September, she began working for Sub
Pop first as anintern, then as areceptionistand then as a sales-
person before she was laid off in 1991. It was more than a year
later, while working at Caroline Records, that Jasper famously
provided the New York Times with a fabricated list of grunge
slang—the “grunge dictionary”—that appeared in the Nov. 15,
1992, Times as a sidebar to a feature on the scene under the
headline, “Lexicon of Grunge: Breaking the Code.” Jasper re-
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turned to Sub Pop in 1998 as senior product manager. Today,
she is Sub Pop’s VP and still lives in Seattle.

Firstbigcheck: [ waslaidoffin 1991, right be-
fore Nevermind came out, but the pavday for Sub Pop wasn'tever
anartist getting signed to the label—it was a couple of differ-
ent things. What we saw as a potential payday was Mudhoney's
Every Good Boy Deserves Fudge, because it was, at that time. a
huge record. Even though it was clear that something special
was happening with Nirvana, atthat time, it seemed like Mud-
honey was going to do well, too.

Nobody knew what that word “well” really meant, but it wasn't
well enough to solve Sub Pop’s financial problems. Then Never-
mindcameout. .. [t was the success of Nirvana that really saved
Sub Pop, along with the will of [co-founders] Bruce [ Pavitt] and
Jon [Poneman]. Because, honestly, anyone in their right mind at
that time would have just shut things down—it was too stress-
ful. Butthat they hungin there, that’s the amazing thing.

Lessons? Tooperate responsibly. Have budgets for proj-
ects. We never had [those]. It helps to not have budgets at the be-
ginning, but at some point you have to start operating ina more
responsible fashion. Jonathan has said, and I totally agree with
him, thata little bit of chaos can go along good way in a music
company. But youneed things to operate in a way that works for
the employees and for the artists.

Another lesson was learning to speak directly—if some-
thing’s not possible, you can’t pretend like it’s possible. You
still have to have dreams, and let people have their dreams,
and our job is to try to realize those dreams for them, butyou
have to be clear. —Devon Maloney
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MATT VAUGHAN

@EasyStRecords
Ovwmer, Easy Street Records

Vaughan grew up in Seattle in a household seeped

in music. His mother, Diana Harris, was an indie radio

promoter covering the Northwest and was friends
with Clive Davis and Thom Bell. Along with his step-
father, Kim Harris, she also managed Queensryche,
and Vaughan got his start when he was 15 as a go-
pher/photographer on the band’s 1982-84 tours. In
1988, Vaughan assumed a $12,000 debt on a record
shop called Penny Lane and changed the name to Easy
Street. He still runs the shop today.
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Why did the Seattle scene work?
There was a tremendous amount of friendship and support among
the bands and musicians. When thereis a scene, there usually tends
to be more competition between the bands. This is a city were leg-
endary artists came from. In the 1970s and '80s, bands like Heart
and Queensriche made it from here. Before them, we walked the
same streets where Jimi Hendrix and Quincy Jones walked. We
had bands like the Sonics and the Wailers. [t's not like the grunge
bands created a scene from scratch. [talready had a good foundation.
Another thing that helped the scene? The bus system is really
good. You can be on the Westside and get over to the University
District in half an hour. The transit bus system was beneficial
as far as kids getting to know euch other. The other thing is that
some of the bedroom communities were very supportive of the
arts. Bands playing in garages here are more tolerated than they
would be in other pockets of the country. —Ed Christman

Between Jan. 1,1990, and Dec. 31,1996, Seattle’s grunge scene landed 20-plus releases onthe  AlBUM CHARTINGDATE ~ CHARTPEAK  PEAKPOSITION ~ WEEKSONTHECHART ~ ALBUMSALES
Billboard 200, including nine No. 1s, with combined sales of more than 60 million units.
Soundgarden
ALBUM CHARTDEBUF  (HARTPEAK  PEAKPOSITION  WEEKSONTHECHART  ALBUMSALES  Louder Thanlove(1989)  1/z1/%0 31090 108 16 321,000
VIR Badmotorfinger (1991) 106/ 229/9 39 58 1500,000
Nirvana , Superunknown (1994) /L 77T . I 7 3,700,000
Bleach (1989) Va2 ynm 89 0 1800000  Down on the Upside (1996) 6/8% 6/8/96 2 S8 1600000
Nevermind (1991) A V7 T S 23 8,800,000
Incesticide (1993) . Vs e 39 5 13000 Mudhoney
In Utero (1993) SHIEITH 10/9/93 10/9/93 1 8 4000000 Piece of Cake (1992) 392 To3192 189 1 4000
MTV Unplugged In New York (1994)  T1I/19/%4  11/19/94 1 8l 4,800,000 1
Mother Love Bone 'y
PearlJam Mother Love Bone (1992) 100/ 10102 7 1 389,000 L
Ten(1991) V42 8@ 2 B0 9,900,000 Tﬁ
Vs. (1993) /6/%3  6/% 1 6 5600000 Temple of the Dog
Vitalogy (1994) 12/10/9 1224094 1 5 400000 Temple of the Dog (1991) 6/21/92 oS/ s a4 1,900,000
No Code (1996) 949 91496 1 % 1,400,000
Screaming Trees
Alice in Chains Sweet Oblivion (1992) s s 1l 7 344,000
Facelift (1989)  Ymm M & % 2000000 Dust(1996) 1/13/96 113/96 B3 144,000
Dirt (1992) g o2 o 6 02 3,500,000
JarofFlies(EP,1994)  anps  yus 1 59 2300000 Various Artists
Alice in Chains (1995) 11/25/95 11/25/95 1 46 1,800,000 Singles Original Motion Picture Soundtrack (1992) e/ 10102 6 69 1,700,000

CHART SOURCE: All sales figures according to Nielsen SoundScan and only applicable to the SoundScan era (1991-today).
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BUTCH VIG

@butchvig

Producer/ Drummer

A Wisconsin native and former student at the University of Wis-
consin, Vig dropped out to pursue a career in music. After play-
ing drums in local bands, he began dabbling in recording and
later opened Smart Studios in Madison, Wis. He initially started
working with Nirvana while the band was still on Sub Pop, before
teaming up with the group to produce Nevermind. Its success
-opened the door for Vig to work on early-'90s releases by the
Smashing Pumpkins, Sonic Youth, L7 and Gumball, among oth-
ers. In the mid-"90s, Vig formed the band Garbage with Shirley
Manson, Duke Erikson and Steve Marker. The act has sold more
than 17 million albums, according to Nielsen SoundScan, and is
at work on a new record. Vig livesin Los Angeles.

Howdid youendupworkingon
Nevermind? They camelo Smart and recorded what
at the time was going to be an album for Sub Pop. We finished
six or seven tracks and they were going to come back. But at that
pointthey started getting interest from major labels. So they
eventually jumped ship and went to Geffen. First [ gotacall
from the band asking if | wanted toengineer the record. They
were going to work with another producer . .. the band met with
three or four other producers and they didn’tlike any of them.
So with about two weeks before they went into the studio, they
called and asked if | wanted to produce the record, and | said,
“Absolutely.” It was kind of my first major-label project.

Hadyoubeen aware ofthe
Seattle scene atthattime? sublop
had been a hotindie label for several years. In fact, | wasa
member of the Sub Pop Singles Club. Every month they'd send
out a cool split single between two artists. There were a lot of
great bands coming from there. Nobody had any idea they were
going to explode into the mainstream.

Wereyouafanof Nirvana prior
to producing Nevermind? The funny
thing is, when they came to Smart, Jonathan [Poneman] from
Sub Pop sent me Bleach, the firstrecord Nirvana put out. And
to be honest, | was notthat impressed. | thought the album was
kind of one-dimensional—
except for the song “Aboul a
Gitl,” which to me sounded
like Lennon/McCartney writ-
ing. Greatchords and great
melody—it was super hooky.
[ thought that showed a lot
of promise. Asitturned out,
Kurt[Cobain] was starting
to write much more melodi-
cally when we wentin to do
Nevermind. I think that’s one
of the reasons the record is so
great—it’s chock-full of great
vocal melodies. And Krist [Novoselic] came up with great bass
hooks and Dave [Grohl] came up with great drum fills that are
hooks, too. They were writing with more of a pop sensibility.
It’s hard to state an exact tangible way that Nevermind in-
fluenced the scene. Tt did open up a lot of doors for the bands
to get played on mainstream radio. And it made some bands
more cognizant of the idea that it was OK to write hooks and to
write great choruses, and that a song didn’t necessarily have to
be crazy or fucked-up sounding or really lefi-field to get your
pointacross and have a lot of attitude. Nevermind had tons of
attitude and raw, visceral performances. But the songs were
hooky. That was the thing that probably influenced a lot of
bands—notjust in Seattle, but bands all over the country.

Was there a momentwhenyou
realized Nevermindwas a smash?
[ went to see the band around the week the record came out at
the Metro in Chicago ... When we rolled up to the Metro, there
were like 2,000 people lined up trying to get in. It was already
sold out. And there was this electricity in the air. They came
outand started with the Vaselines’ “Jesus Doesn’t Want Me for

a Sunbeam.” I'd never heard that song and I thought, “Oh, my
God, Kurt wrole another great song.” —Mitchell Peters
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KRIST NOVOSELIC

@KristNovoselic

Bassist, Nirvana

Born to Croatian immigrants in Compton, Calif., in 1965, No-
voselic’s family lived in Southern California until relocating to
Aberdeen, Wash., in the early ’80s. It was there that he met Kurt
Cobain, who was impressed by Novoselic’s passion for punk
rock. After numerous invitations, Novoselic agreed to form a
band with Cobain. Nirvana recorded its Sub Pop debut album
Bleach in 1989 for $606.17 with Seattle producer Jack Endino.
After several lineup changes, Cobain and Novoselic eventu-
ally partnered with drummer Dave Grohl and Nirvana released
two studio albums on Geffen—Nevermind (1991) and /n Utero
(1993)—before Cobain’s suicide in 1994. The most famous
band to emerge from the grunge movement, Nirvana has sold
25.6 million albums in the United States, according to Nielsen
SoundScan. An avid political activist, Novoselic is helping put
together the 20th-anniversary reissue of Nevermind. It’s due
Sept. 27 on Universal Music Enterprises.

What role did Nevermind play in
shapingthe Seattle scene? Scattle
music got a lot of attention, like in the late '80s, with bandslike
Mudhoney. There was a period when there were stories in the
English press about the “Seattle sound” and they were hyping
it up. Either Nirvana was never mentioned or there was a brief
mention. And we were like, “Wow.”

Rock music wasn’t really happening. There were these beach-
heads—Faith No More, Jane’s Addiction—these alternative
rock bands that weren’t the Sunset Strip look and sound. They
had songs on the radio and videos on MTV. They broke the
ground, but Nevermind was in the right place at the right time,
and the right record. It blew the whole lid off of what was called
“alternative music,” which is a label I never liked. Even “grunge”
was way better [of a label] than “alternative” music. There was no
alternative; it was the new wave of rock. That was a new interpre-
tation and style of rock music.

Howbusiness-focusedwas
Nirvanaduringthat time? wedidn't
have any business experience or knowledge of anything like
that. Sub Pop was going to sign a deal with [Warner Bros.]. So by
proxy, we were going to be on a major through Sub Pop. Kurtand
I talked about it and we also looked at the environment around
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In bloom: NOVOSERIC and
KURT COBAIN performing at
a Nevermind release event at
Seattle’s Beehive Records on
Sept.16,1991.

us. Every week there was news of another independent band
signing with a major label. Then you had Kurt, who said, “l want
to get on a label and get promoted and be huge.” But he didn’t
want to. You know what | mean? So there was this conflict. And
[justsaid, “Yeah, let’sdoit. Let's getan advance. They're going
to pay us money.” | thought we were going to have all this cash

in shopping bags. But it didn’t work out that way when you do
your taxes and professional fees. Then you have to pay for your
own record out of the advance. [ don’t even remember; it was like
$250,000. But we spent it. Half of it goes right out the door with
income taxes and other obligations.

Regrets, business-wise? Yousign with
amajor label, and you're doing these standard contracts . . .

I don’t know. There are two sides to every coin. They're tak-
ing a risk. Nobody had any idea that Nevermind would be this
blockbuster. In fact, the label printed up like 40,000 copies,
which is, like, indie gold. And that was supposed to last us for
along time. Then “Smells Like Teen Spirit” was in heavy ro-
tation on MTV. It was added to FM radio stations. And people
wanted to buy it, but they’d go to Tower Records and they’d
say, “Sorry, we don’t have it.” So that just added to the phe-
nomenon . .. But [ don’t have any complaints. There are big-
ger regrets and bigger issues with Nirvana than those finan-
cial business deals.

Whatother regrets doyouhave?
Kurt died. That’sit. I'm not going to downplay that. It’s all I can
really say. It never should’ve happened. Butitdid . .. It was heart-
breaking, to say the least.

What's the biggestimpact
Nirvanahadonthe Seattle scene
overall? weactively promoted bands from the under-
ground. We were on “Saturday Night Live” and I made sure |
wore an L7 shirtand a Melvins shirt. We'd talk these bands up
because we were idealistic that music would turn peopleon to a
different way of seeing the world. It’s like the underground eth-
ics of the world we came out of—punk. I was probably pretty
naive. We were accused of being sellouts because we were on
amajor label. But we could say that we were out there promot-
inga revolution [laughs]. So it gave us something to talk about
ininterviews, like, “Oh, we love Dinosaur Jr. and Sonic Youth

or the Vaselines. You don’t have to accept what’s pushed on you.
There’s a whole underground.” There were values that we grew
up with. —Mitchell Peters

“"Regrets? Kurt died. That's it. I'm not
going to downplay that. It never should've
happened. It was heartbreaking,
to say the least.”—Novoselic

RIGHT: CHARCES PETERSON

LEFT FRANK OCKENFELS
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tive rock came to the poor-sounding radio stations. It was a case of “be careful
what you wish for,” because we fought for this and we won. A lot of great things
happened ... butto be where we are now with rock,
like before grunge, it’s weird.

MARK KATES

AR, Geffen
Originally from the Boston area, Kates headed to Los Angeles to work for Big
Time Records in 1985. In 1987, he moved to Geffen where he worked for more
than 10 years, creating the alternative promotion department before making
the move to A&R. There, he signed such acts as Jawbreaker and Beck, and he
served as A&R rep for Nirvana’s MTV Unplugged in New York,
among others. He left Geffen in 1998 to run the Beastie Boys’
Grand Royal Records. In 2001, he returned to Boston and
founded Fenway Recordings, a music management and record-
ing company that he runs today.

which isalmost what it was

Liessons? I'm nota huge fan of “movements,” or creating classifica-
tions when the people associated with them aren’t necessarily trying to do that.
Grunge is more complicated than that. It’simportant that the artists and the re-
cords be judged individually. The bands were very different, so
their being associated with each other became frustrating for
everybody. There are things that happened with the first MGMT
albumthat I didn’t think would happen again. I didn’t think that
you could have a new, young band without a crazy extensive mar-

- keting effort, get added to radio stations without [the record] even
KATES with go-go being serviced, and that happened in 2008.
music legend I don't think Pearl Jam is influential because they re from Se-
CHUCK BROWN . .

attle. I think that they became successful because they put out

arecord that reached people at a certain time. 1 wonder how Soundgarden feels
aboutall of this because, in the end, they were also a really successful band but
they were kind of ahead of the curve [of grunge|. They were signed sooner, they
reached people sooner, but they didn’t really reach people in a really big way until
later. [They] weren't successful until these other bands [paved the way]. Maybe the
lesson from this era is that if you don’t try that hard, you might actually reach peo-
ple more successfully thanifyou do. —Devon Maloney

How I got my staxrt: wasatBigTime, doing
radio promotion, when I was noticed by the A&R people at Gef-
fen. There weren’t really marketing people there that understood
atl the bands that they were signing. | was kind of brought there to figure out
what to do with these artists. Most of the bands that were successful in alternative
in the Jate '80s were British—the Cure, Depeche Mode. I remember thinking,
“Man, I just wish we could have something that was as big as those bands, that
were playing L.A. stadiums.” With Nirvana, we managed io do that. It was atime
when the most successful rock format was album radio, and top 40 was generally
considered to sell more records than any rock format. When itchanged, alterna-
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CHRIS CORNELL et

@chriscornell, @soundgarden

Frontman, Soundgarden

In 1984, Seattle native Cornell, along with guitarist Kim Thayil, bassist Hiro
Yamamoto and drummer Scott Sundquist, formed Soundgarden. Drummer
Matt Cameron replaced Sundquist two years later, and Soundgarden re-
leased its debut album, Ultramega OK,in 1988 on indie label SST. Soundgar-
den became the first band from the soon-to-be-known-as grunge scene to
sign with a major, and its sophomore album, Louder Than Love, was released
on A&M Records in 1989. The group went on to release three successful al-
bums—Badmotorfinger (1991), Superunknown (1994) and Down on the Up-
side (1996)—before splitting in 1997. Cornell formed supergroup Audioslave
with members of Rage Against the Machine
in 2001, and has released three solo albums.
Soundgarden reunited in 2010 for festival and
concert dates. The group plans to record new
material in the coming year.

,_f--/-,-

Soundgarden signing to a major, then Mother Love Bone, and seeing the
same happen to Alice in Chains. We were all suddenly making musicand re-
cording at the same time, and we had money to do it. It wasn’t like a $2,000
recording that you do over a weekend. It’s like, “Wow, maybe this will be our
job.” I remember hearing songs from the Mother Love Bone album, and hear-
ing Alice in Chains, and feeling like this is more than justa fad or moment. I
remember the first time [ heard Nirvana's demo cassette that became Bleach,
and feeling that there was a lot of great music here.

[ think we were spoiled at first, and didn’t realize it until we toured.
We did some van tours when our Sub Pop EP [Screaming Life] came out.
We went to a lot of other cities that were known for having these amaz-
ingindie-rock scenes—Minneuapolis, Athens[Ga.|, New York. We didn’t
see in many of those places what we thought we had at home. 1 realized we
had something special. We kind of pushed each other. It was friendly, but
there wererivalries in a sense. If there'sa
whole bunch of good bands, it forces you to
up your game a little bit.

Whendid the scenedie
dowmn? The core of the real scene died as
soon as everybody was out touring, whether
it was a major label or indie. Once bands
were out traveling, they weren’t at home any-
more. That particular club scene was over—
morphed intosomethingelse. I remember
coming back from tour and seeing a late-'60s
Dodge in front of one of the clubs that we used
to play. These guys got out, and the car had
Minnesota plates on it. They opened their
trunk and were changing their clothes from
bags they had in there. You realized that Se-
attle had almost become the Sunset Strip, be-
cause there were people coming from all over
the world to move there and start bands. It
happened really quickly. By '92.

Whydid Soundgarden
signtoamajor? liwasthevery
beginningof that trend of majors hiring peo-
ple from indie labels, or out of college, who
understood thatat the time indie rock was ar
least 10% of the rock marketplace. They felt
like they needed to get in on that. Soundgar-
den got a bit of that attention. We had support
from different people—Mike Bordin of Faith
No More was one of them who played up our
music—Dbut we never made dermo tapes or ever
sent anyone anything. Our dream was to be
partof the indie scene and put out records. We
did this one pivotal show where someone from
Geffen came and someone from A&M came to
see us perform at this club called the Vogue in
Seattle. When we started getting label atten-
tion, nobody really knew what that meant. It
seemed strange to us, because we didn’t think
majors could reach the audience we already
had. That was proved by the fact thatour SST
album, 10 this day, has sold more than our first
A&M album, which came out later.

Doyouhave regrets,
business-wise? [ don't think so.
We were pretty savvy. The most sensitive and
risky period was that initial shift from being
anindie-rock band to a major-label rock band.
The whole industry, including radio and tele-
vision, all kind of transformed at the same
time. In terms of how we conducted our busi-
ness, | don’tsee usany making any huge mis-
takes. We did pretty well. Mitchell Peters

Screaming life:
Soundgarden’s
CHRIS CORNELL in
1990 Hollywood.

When didthe Seattle
scene shift, get bigger?
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Smells
Like An
Anniversary

Grunge
celebrations
still to come

BY JON BLISTEIN

Following Pearl
Jam’s Labor Day
weekend concert

in East Troy, Wis., the
band’s ongoing 20th-
anniversary celebration
continues with the release
of the Cameron Crowe-
directed documentary
“Pearl Jam Twenty.” The
film, which premieres at
the Toronto International
Film Festival and marries
archival footage with re-
cent interviews, will show
in select theaters for one
night only, before receiv-
ing a limited one-week run
“ starting Sept. 23. An ac-
companying soundtrack,
featuring songs selected
by Crowe (who also di-
rected 1992’s Seattle-set
film “Singles”), will arrive
the same day through
Columbia Records/Sony
Music Entertainment.

Seattle acts includ-
ing the Fastbacks,
Vaporland, the

Long Winters and Nir-
vana’s Krist Novoselic will
perform Nevermind in its
entirety at Experience
Music Project’s Skychurch
in Seattle. Proceeds from
the show will benefit Se-
attle music fixture Susie
Tennant, who was recently
diagnosed with cancer.

SiriusXM’s
- Lithium chan-
nel converts to

Nevermind Radio—a week-
long block of programming
showcasing music from
Nirvana and commentary
from special guests on the
band’s influence.

Novoselic and
Nirvana drummer
Dave Grohl will dis-

cuss Nevermind with pro-
ducer Butch Vig and “Daily
Show” host Jon Stewart in
front of a live studio audi-
ence on SiriusXM’s Lithium
at8 p.m. ET.

The 20th-anniver-
sary rerelease of
Nevermind arrives

on Universal Music Enter-
prises in formats ranging
from a standard digital/
CD remastered version

of the original album to a
four-CD/one-DVD super
deluxe edition with demos,
B-sides, unreleased BBC
recordings and a concert
DVD. A two-CD deluxe
edition and a four-LP 180-
gram vinyl edition will be
available as well.

Come As You Are:
|u | | A 20th Anniver-

sary Tribute to
Nirvana’s Nevermind will
be released on Reimagine
Music with distribution by
Spindle/RED. It features
covers of Nevermind'’s
songs by such bands as
Finger Eleven, Hawthorne
Heights, Story of the Year
and Maps & Atlases.

www.billboard.biz
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Forty CDs—
Anne-Sophie Mutter’s
entire Deutsche
Grammophon catalog
will be out this month.
Butit’'sherroleas
emissary to both the
classical aficionado—
and the potential

new fan—that makes
herimportant to the
continued progress

of the genre

BY KERRIMASON
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here are greatviolinists. And then
there is Anne-Sophie Mutter.
“When you hear of the de-
buts of children playing violin
or piano, and they’re introduced
with a great deal of fanfare and hype, you
don’t always know that they’re going to be
worthy of all of that at the end of the day,”
says Robert Moir, senior VP of artistic plan-
ning for the Pittsburgh Symphony Orches-
tra, which enjoys a close relationship with
Mutter and is touring with her in Europe
through Sept. 13. “But with Mutter you had
this feeling, particularly because of what [her
mentor and legendary conductor Herbert] von
Karajan represented, that she was going to
have a major impact. She has exceeded most
people’s expectations and carved out her own
unique way of impacting our industry and
the art form.”

The German-born virtuoso burst onto the
classical scene at the age of 13 under the wing
of von Karajan, causing an instant sensation
with her command and technique. Now, she’s
celebrating the 35th anniversary of that land-
mark debut with ASM35, a 40-CD, limited-edi-
tion boxed set containing her entire Deutsche
Grammophon catalog, as well as new and
previously unreleased recordings, out Oct.
11. Two separate releases—a two-disc boxed
highlights set and four world premieres from
composers Wolfgang Rihm, Sebastian Currier
and Krzysztof Penderecki, commissioned by
Mutter—will precede it on Sept. 13.

Now 48, Mutter is still renowned for her
beauty. The image of the petite woman strain-
ing over her instrument in a sleeveless John
Galliano gown is nearly as iconic as Luciano
Pavarotti in a tux brandishing a white hand-
kerchief. But it’s her artistry that gets her
peers in the classical music world rhapsodiz-
ing—in superlative and in metaphor.

“Gifted by the gods,” “crazy fingers and
bow technique,” “a mystique, an aura,” “the
ideal violinist.”

“There is Amex gold,” Moir says. “She
is platinum.”

Moir recalls the Pittsburgh Symphony’s
eight-date tour with Mutter in 2010, perform-
ing the Brahms concerto—a rare opportunity
to see an artist of her stature play the same
piece during consecutive nights. “Hearing
her play that eight times in a row was an
eye-opening experience. It was unique every

TEAMMUTTER

Releases: Rihm/Currier/Penderecki,
The Complete Musician—Highlights
(Sept.13); ASM35 (Oct. 11)

Label: peutsche Grammophon

Producers: ute Fesquet (Rihm/
Currier/Penderecki), various (ASM35)
Project Manager: pavid Butchart
(The Complete Musician—Highlights)
TV Appearances: “Late Night
With David Letterman” (Sept. 30)
Sites: Anne-Sophie-Mutter.de,
Deutschegrammophon.com/mutter-
rihm, Facebook.com/annesophiemutter
Management: R. Douglas Sheldon
at Columbia Artists Management
Publicity: olga Makrias at Deutsche
Grammophon and Decca Classics
(United States)

time,” he says. “Suddenly she’d take a chance
on a dynamic or transition, and it worked,
and the next night she’d push it even further
or do it differently. It’s rare to have an artist
who is so confident, talented and interesting
musically that she can take chances like that.”

ince 1978, when Mutter released her

first Deutsche Grammophon recording
of Mozart violin concertos at the age of 15,
she has sold more than 5 million albums
worldwide, according to the label. Her 35th
anniversary was the perfect time for a signifi-
cant release—for the artist, the label and the
shifting classical market.

“It’s acknowledging a significant event in the
artist’s career, and there is a marketing plus
to it as well,” Deutsche Grammophon presi-
dent Michael Lang says. “Any kind of publicity
we get can translate into some increased sales
around that period.”

For the last several years, Deutsche Gram-
mophon has used other historical landmarks
to launch marketing campaigns surrounding
its vast catalog. In May, it marked the 100th
anniversary of composer Gustav Mahler’s
death with an interactive microsite, stream-
ing selections of his work. It did the same for
Frederick Chopin’s 200th birthday in 2010.
October 2011 marks the 200th birthday of
Franz Liszt, with another, similar microsite,
as well as some new recordings of his work.

For an electric performer like Mutter, a
retrospective release made sense. And the
premium boxed set format for ASM35 satis-
fied another retail need.

“The business model for boxed sets over
the last five or six years has been super boxes,
super-budget—Ilimited editions with lots of
bang for the buck, but in fairly pedestrian
cardboard boxes full of CDs,” Lang says. “Not
to knock that; it’s a great way for people to
get a great deal of music for an affordable
price. But 10 or 15 years ago, you'd see a lot of
boxes with elaborately beautiful packages. For
whatever reason—partly the death of brick-
and-mortar retail, perhaps—that contracted
into simpler packages that were musically ter-
rific, but as objects of desire, a little less so.

“But lately, there’s been a continual cry
from Amazon and Barnes & Noble, that sec-
tor of retail: ‘Give us more expensive, higher-
end prestige boxed sets, not just budget ones.’
They’ve said they can sell them.”

Priced at $399.98, ASM35is indeed an in-
dulgence. Designed by luxury goods pack-
aging specialist James Benard of New York-
based Benard Design, it’s a feast for the eyes
as well as the ears—a color-blending, per-
fectly configured acrylic case that unfolds
like a flower, then neatly collapses back. “It’s
essentially an art object,” Benard says (see
story, right). Meant more as a coveted keep-
sake than an efficiency-minded bargain, it’s
right in step with what Lang says his retailers
are demanding.

The set’s 40 CDs cover every piece Mutter
has ever recorded—the “standards” of Mo-
zart, Mendelssohn, Vivaldi and Beethoven,
and the modern, sometimes more challeng-
ing works of living composers, which she’s
known to champion.

“Premiering new music has to be the main
focus in a musician’s life,” Mutter says. “It’s
a part of rediscovering the existing reper-
toire, rather than just replaying it. It is a huge
honor and challenge to musicians and audi-

“Lately, there’s been
a continual cry
from Amazon and
Barnes & Noble:
‘Give us more
expensive, higher-
end, prestige boxed
sets, not just budget
ones.” They’'ve said
they can sell them.”

—Michael Lang,
Deutsche
Grammophon

ences alike to make the effort to get under
the skin of our current musical language.”

On her latest tour with the Pittsburgh
Symphony, which kicked off Aug. 26 in Wi
esbaden, Germany, Mutter will play Men-
delssohn’s essential Violin Concerto, as
well as 20th-century composer Wolfgang
Rihm’s “Gesungene Zeit” and “Lichtes
Spiel,” both written for her, and premiered
during her season-long artist-in-residence
tenure with the New York Philharmonic last
year. (Her first recordings of the pieces will
be released Sept. 13.)

Honoring the old and evangelizing the new,
Mutter serves as a powerful emissary to both
the classical aficionado and the potential new
fan—a very important figure to the continued
development of the genre. “Classical music,
especially to an uninitiated person, is depen-
dent so much on repertoire,” Lang says. “Mutter
performs what some people might call difficult
repertoire, but she also plays the standards. I'm
still convinced that if you can expose a moti-
vated non-classical person to hear great works
of violin, you don’t need crossover; it’s just gor-
geous music. The trick and the challenge is to
expose initiates to the beauty of classical music
without having to pander or tweak it.”

To do just that, Mutter is scheduled to
perform on “Late Show With David Letter-
man” on Sept. 30, a few days after the boxed
set’s release.

Through the years, Mutter has also dis-
tinguished herself as a patron and philan
thropist. The Anne-Sophie Mutter Circle of
Friends Foundation offers scholarships to
young violin, viola, cello and contrabass so-
loists, all of whom are evaluated by Mutter
herself. She’s also known to play quickly or-
ganized benefit concerts and donate her per-
formance fees to support various causes, in-
cluding Save the Children, the Red Cross and
Japanese earthquake relief earlier this year.

For Moir, Mutter’s appearances with the
Pittsburgh Symphony mean more than full
houses—which are treasures themselves for
a local orchestra in such challenging times.
They elevate and validate the ensemble, the city
and the community. “She brings that standard,
which is really only achievable by a few people,
and our audience knows what she represents,”
he says. “When you have Anne-Sophie Mutter
in your season, you're not bringing just a vio-
linist, but a real entity.” .

esign
ithin
each

The physical container of ASM35 was
inspired by the music inside it—specifi-
cally “Lichtes Spiel,” a new piece writ-
ten just for Sophie-Anne Mutter that
she recorded for the first time for the
boxed set.

“The title means ‘play of light.’ We
thought it was suiting: White light con-
tains ali the colors of the rainbow, just as
Mutter is a virtuoso that is brifliant across
the full spectrum of her music,” designer
James Benard of Benard Design says.
“She literally has no weaknesses.”

Working closely with Deutsche
Grammophon president Michael Lang,
Benard—who also creates packaging
for luxury brands like Moét & Chandon
and Tiffany—conceived a magic, color-
changing box with nods to the goiden
days of music collection, with encugh
room for 40 CDs and a 300-page book.

“It’s brightly colored, injection-
molded acrylic components with trans-
parent colors that overlap to make new
colors as the viewer removes layers or
interacts with it,”" he says. “If you look
through the front at the book, it has a
magenta dusk jacket, but it looks red be-
cause the book itseif is yellow. There’s a
constant play of color upon color.”

To hold the CDs, Benard thought
about them like records. “We talked
about the good old days of flipping
through records and how satisfying
that physical interaction with music
was,” he says. “l sketched out a few
record bin designs, showing how we
could create tiny spines on the sleeves
and integrate them seamilessly into the
footprint of the box.”

With such form and function, the
boxed set might take on another
shape come 2012—that of a small
golden gramophone.

“A Grammy,” Bernard says with a
laugh, “would be super-cool.” —KM

Yw Eeeemr W



Billbeard

WOMEN
MUSIC

Power Players List

Celebrating the most powerful
and talented women in the
music business.

Submit your nominations today

September 16, 2011 ——————

www.billboard.biz/womeninmusic2011

PREVIEW 2011

Don’t miss your opportunity
to congratulate the 2011
Latin GRAMMY® nominees

Issue Date: October 15
Ad Close: September 21

' i
' Key Dates:

Latin GRAMMY® Nominees Announced:
September 14

Latin GRAM MY®:Awards:
November 10 - Mandalay Bay - Las Vegas

L -«---LH\k ml
e
>

To Advertise, Please Contact:

Marcia Olival ® 305.864.7578 ¢ marciaolival@yahoo.com
Gene Smith ¢ 973.746.2520 ¢ billboard@genesmithenterprises.com

Billoearel




IMAG!

SPECIAL FEATURE

TOUGHER

THAN

EVER

NEW COMPLEXITIES BRING NEW
STRATEGIES FOR MANAGING ARENAS

BY RAY WADDELL

he concerns of arena managers remain
farrly constant: patron safety, controlling
costs, boosting revenue, booking content

maximizing ticket sales and overall box-
office management.

Bur these issues have become increasingly
complex of late, affected by heightened security
awareness, rising costs, tighter budgets, venue
competition and upheaval in the ticketing mai-
ketplace. In short, tough issues are tougher than
ever and there isn’t a “one size fits all” solution.

Billboard spoke with several arena managers
and other stakeholders in the sector to identify
the top issues and challenges facing this critical
touring space, and how lo address them.

CONTENT

The dynumics of touring entertainment and
the types of shows that are available are con-
stantly evolving, according to John Page, COO
for Philadelphia-based facility management firm
Global Spectrum. The chief concerns, according
lo Page. are “how many shows are available and
remaining competitive to attract them to one of
our facilities’

Viable arena-level content, or the lack thereof,
is an ongoing priority for arena managers. “Not
many arlists can consistently fill a 20,000-seat
arena,” says Lee Zeidman, senior VP/GM of
AEG’s Staples Center in Los Angeles. Venues
must ask, Zeidman says, “Who is developing
and how are they being developed, and how can
an arena help? How much longer will the big
legacy acts tour and fill the arenas without over-
playing markets?”

Buildings are extremely competitive and this
has created a seller’s market where agents and
promoters have plenty of options. In such a mar-
ketplace, communication is key.

“Venue managers always have to walk a fine
line in their communication with promoters who
compete with one another, agents and produc-
ers,” Venue Coalition VP Andrew Prince says. “It

is not uncommon for a venue to be contacted by
muitiple promoters to place holds for the same
act. Ultimately. the decision for one promoter
to get the show over another rests with the art-
ist’s representatives. But with deuls being more
transparent than ever, it becomes challenging
to provide a favored deal to any given credible
promoter, even if they are providing a greate:
volume of shows in your venue yeat-round

Even as more buildings compete for them,
the number of shows touring at any given time
has increased during the past decade as other
revenue streams for artists have declined and
new touring products are developed. This cre-
ates its own problem in giving each event its
own identity and space in the marker.

With so much touring traffic in specific
genres, such as country or tamily entertainment,
venue managers are expected to have a greater
awareness of protection clauses for show dates,
on-sale windows and marketing,” Prince says. “In
some instances, venues may have holds for three
or more acts in the same genre, all within a small
window of lime. This could end up discouraging
all of these tours from moving forward with their
routing and confirmation process in this specific
region or venue, and ultimately the venue may
end up with none of these shows.

ArenaNetwork CEO Ed Rubinstein also ciles
holds and radius clauses as thorny issues. “For
many years, venues have not addressed ‘protec-
tion window’ language in contracts with promot-
ers and producers of events, primarily in the
family show space,” he says. “Now that more
product has come on line in that space, venues
should start to give more consideration to the
length of protection provided and, perhaps more
importantly, lo the definition and description of
what type of show is being protected.’

Whatever the show, cooperation by all parties is
now a necessity, and the venue that is flexible often
gets the date. “Venue managers must be keenly
aware of the unique circumstances facing each

event, tour, promoter and community,” savs Brenda
Tinnen. GM/senior VP for AEG at the Sgrint Cen-
ter in Kansas City. Mo. “Itisn’t us vs. them. We're
all in this together’

Todd Hunt, executive director of Bancorp-
South Arena in Tupelo, Miss., is very specific
about where arena-level content is lacking today.
“One of the biggest concerns facing arena man-
agers today is the lack of rock shows,” Hunt says.
“Undoubtedly, the decline of rock radic has con-
tributed to the lack of bands able to fill our are-
nas, but that can’t be the only reason.

“As the local face of the concertindustry, we
are constuntly asked by the general bublic to
bring more rock shows; however. there are an
extremely limited number of artists touring
indoors that can fill our arenas,” Hunt says. “I
don’t see the genre going away any time soon,
but 1 am very concerned with what the future
holds for the arena rock show.

Although there are fewer rock tours, new con-
tent in other areas is constantly cropping up,
which creates its own set of challenges. “There
are many new non-musical events coming down
tke pipeline, such as Cirque du Soleil, ‘Batman,’
‘tiow to Train Your Dragon’ and others,” says
Vichael Marion, GM at the Verizon Arena in
North Little Rock, Ark. “While it is great to have
more events, managing the traffic with already
established family shows is a challenge.”
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Flying high: An
increasing number of
such non-concert
productions as Cirque
du Soleil are filling
arena calendars.

Fans have come to expect high production
values, and the new shows deliver—at a price.
“These new events tend to be large in scope and
production. and the costs associated are quite
big,” Marion says. “This tends to put upward
pressure on the ticket price and get the event
out of the traditional family show ticket price
range. ‘Walking With Dinosaurs’ paved the way
for this type of show and had great success in its
initial run. The ticket price issue lends to prevent
regular repeats of such shows. Figuring out how
such shows fit into the programming schedule
will be a challenge, but a welcome one.”

The content conundrum could soon loom even
larger for National Basketball Assn. buildings.
“While this does not affect all arena managers,
in our world it is huge due to the fact that Staples
Center has two NBA franchises and, depending
on the length of the [current league] lockout, is
looking ata potential of 82 lost dates, plus potential
playoffs.” Zeidman says. “There is no way to sick
up the phone and book a concert three to six weeks
out, so we are talking with promoters, agents and
managers, and discussing ways to ‘create” events
to fill potential dates if and when the NBA starts

to release dates.”

REVENUE

In the live business the pie is getling sliced into

more pieces at a continued on >>p28
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from >>p27  time when it’s tough to make
a bigger pie. Arena managers strive for coop-
eration from all stakeholders. “Promoters need
to realize that, just like in the venues they own
and run themselves, ancillary revenue streams
at third-party venues they play help to pay the
debt service [and] mortgage on the real estate,”
ArenaNetwork’s Rubinstein says. “Venues know
that promoters take risks with every act they
promote. At the same time, venues take a big
risk when the building is originally built and
constantly improved and maintained. 1 think
promoters often do not spend as much time as
they should considering the venue risk of pay-
ing debt service over a very long period of time.

There is a clear link between creative deal-mak-
ing, ticket pricing and ancillary spending at
venues on merchandise, concessions and more.

While acknowledging that some artists, man-
agers and promoters take a conservative ap-
proach to pricing, Rubinstein says, “As ticket
prices continue to go higher for many events,
it can negatively affect the number of tickets
sold and the volume of ancillary revenue gen-
erated at those events. In turn, and almost out
of necessity, the prices of goods purchased at
these shows goes up until, at some point, the
customer rebels. Are we there yet? We're get-
ting closer every day.”

Sponsorships, from naming rights to pouring
rights, have long been a robust revenue stream
for arenas, but the economic downturn has made
dollars tighter for sponsoring companies from
the local to national level. “Our partners wanl
return on their investment, not just visibility,”
Global Spectrum’s Page says. “We have been
very successful in this and continue to find new
opportunities for our sponsors.”

TICKETING

The ticketing sector is the most dynamic space
inlive entertainment, with new players making
major moves and existing powerhouses reinvent-
ing their business. “Tick-
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Content conundrums: How can arefiastielp ™~

develop tomorrow’s headliners? asksiLeé»
Zeidman, senior VP/GM of AEG’s Staples
Center in Los Angeles. And how can venue
managers know which social media

strategies are best? wonders Michael Marion,
GM at the Verizon Arena in North Little Rock,

Ark. (below).

we want tickets to be priced as low as possible so
that our patrons can attend more shows, instead
of a mere one or two events per year.”

MARKETING

Other than ticketing, no area of arena manage-
mentand live entertainment has changed more
than event marketing. “An ongoing challenge of
arena operators is with the ever-changing face
ofthe media [and] staying at the forefront of pro-
moting our events,” Page says. “We continue to
find new and exciting opportunities to help our
promoters sell tickets to their shows.”

Keeping up with the flux in social media
channels can give arena managers headaches.
“About the titne we think we know where it is,
we realize we don't know where it’s going,” Ve-
rizon Arena’s Marion says. “The challenge is to
try to stay clued in to how the different genera-
tions are using it and how to use it to get our
message to them.

“The number of promotion options sometimes
seem endless, but GMs need to understand what

works in their market and

eting seems to always be
a topic that has been dis-
cussed for years, chang-
ing as technology rapidly
changes, as wellas the tick-
eting players,” Zeidman
says. “Pricing, paperless,
secondary, Ticketmaster,
Outbox . . . we can go on,
but what is really best for

“Should ticket transfer rights be
controlled and keeping ticket
prices affordable are recurring
topics of discussion.”
—Todd Hunt, BancorpSouth Arena

not just follow national
trends,” Marion says.
While the avenues
to reach fans have in-
creased exponentially,
that doesn’t necessarily
make targeting fans eas-
ier. “The ability to reach
our target audiences
continues to change and

the consumer, artist and
building, and will the industry ever agree? I'm
not sure these questions ever getanswered.”

Hunt has questions of his own. “Who owns
the ticket, should transfer rights be controlled
and how do we keep prices affordable are just
a few of the recurring topics of discussion,” he
says. “Between the artist, the promoter, the
venue and the fan, there’s not a shortage of
opinions on who owns the ticket and, depend-
ing on the life cycle of the transaction, all four
have valid claims of ownership.”

The secondary market and ticket reselling
remain hot topics, along with pricing. “Views
on transfer rights are directly related to one’s
belief on who actually owns the ticket,” Hunt
says. “Keeping prices affordable depends en-
tirely upon the definition of ‘affordable,’ yet at
the same time pricing is typically a divect reflec-
tion of the artist guarantee. As venue operators,
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has become more seg-
mented,” says Trey Feazell, senior VP/GM at
the Philips Arena in Atlanta. “The days of reach-
ing your target fan by local media only are over.”
The explosive growth in media channels
raises questions for the entire live entertainment
industry. “My biggest concern is relevancy,” Ban-
corpSouth Arena’s Hunt says. “Every year, tech-
nology improves, making it easier for the fan
to decide to watch events from the comfort of
[their] living room, as opposed to experiencing
the event in our venues.”
Feazell has similar concerns, particularly in
a struggling economy. “Combine the recession
with the increase in entertainment costs and
instant availability via YouTube, Twitter, et ce-
tera, and you have a fan base that could cut or
eliminate live entertainment from their budget.
Although it is impossible to match the atmo-
sphere of live entertainment, the access via other

means give fans a plan B. We as an industry
need to continue to develop value-added initia-
tives to motivate fans to keep live entertainment
on their to-do lists.”

The key, according to Hunt, is improving the
live experience. “We all know that the home ex-
perience cannot equal the live experience, but we
must be hypersensitive to everything that goes
into our events,” Hunt says. “From the ticket-
buying process, to traffic, to parking, to entering
the venue, food and beverage options [and)] pric-
ing and staff interactions, down to the cleanli-
ness of the venue, there are many variables that
affect how our customers feel at the end of the
day. It is vital for us to ensure that every little
detail is just right so that we can help create the
memories for the fan that lasts a lifetime. That is
the key to maintaining our place in the market.”

In the view of Ohio State University associate
VP Xen Riggs, who oversees operations at the
Schottenstein Center in Columbus, Ohio, the key
is increasing the value proposition for live events.
Many factors come into play when fans decide
to buy a ticket, Riggs says, including “dispos-
able income, time, cost, emotional appeal and
competition with multiple other entertainment
options. It continues to be more challenging to
win [audiences] over to choosing our events over
other options.”

It all boils down to the primary need to sell
more tickets. “Selling tickets in a difficult econ-
omy to audiences that are bombarded with mes-
sages and multimedia options is our No. 1 pri-
ority,” Sprint Center’s Tinnen says. “As venue
managers, we must continue to evolve with our

environment and, if possible, get ahead of the
curve. From email to banner ads to billboards
to smartphones to tablets to YouTube or Hulu,
fans are distracted, so we must cut through the
clutter to promote our events.”

SAFETY

Inapost-9/11 world, venues are more concerned
with safety and security than ever. “Ensuring the
safety of our guests, staff, artists, players and fa-
cilities continues to be the primary concern for
us,” Riggs says. “I believe we have made great
strides as an industry and in our facilities in
these areas over the past 10 years. However, the
reality is that the nature of our events makes it
extremely challenging to protect against inten-
tional hostility. It would take just one major in-
cident at any single public event facility to incur
major short- and long-term damage financially
and perceptually across our entire industry. I see
a tremendous amount of work and diligence on
many fronts to protect every person and event,
and it is important to continue to invest and to
stay alert and proactive.”

Patron safety may not be an exciting topic, but
it’s really the top concern for arena managers, and
nature isn’t cooperating as of late. “Nature has
presented us with many challenges this year,”
Marion says. “Snowstorms, tornadoes and floods
have all been literally at the front door of many
arenas this year. Most venues have solid emer-
gency plans, but putting them into play can still
be nerve-wracking. Going forward, I think many
will review those plans and talk to those manag-
ers who have had recent experiences.” .

TOP: ANDREAS SERNA, BOTTOM: NELSON CHENAULT/VERIZON ARENA
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Seeking An Edge

ArenaNetwork, Venue Coalition help buildings
boost bookings in competitive markets

BY MITCHELL PETERS

ith venues in many markets facing in-
Wcreasing competition, arena managers

have turned to the ArenaNetwork and
the Venue Coalition for help.

Both organizations, along with the nascent
Venue Alliance (see sidebar below) seek to
give buildings a competitive edge by sharing
information about upcoming tours, strength-
ening communication among venue manag-
ers and creating professional networks.

ARENANETWORK

The overall mission of ArenaNetwork—a con-
sortium of approximately 45 North American
arenas—is to inform its members about new
live entertainment productions and help secure
bookings for buildings.

“Our job is to get shows to play in our build-
ings, period,” says ArenaNetwork executive di-
rector Brad Parsons. “We certainly win more
often than we lose. And we certainly win more
often than anyone else.”

ArenaNetwork, which formed in 1998, boasts
a membership that in-

ArenaNetwork also hosts a weekly confer-
ence call to inform its facilities about upcoming
live entertainment projects and other issues in
the arena management business. Brock Jones,
VP of booking at Bridgestone Arena in Nash-
ville, has found that the camaraderie among
venues in the group has paid off well.

“It’s nice to know you can pick up the phone
and talk to a bunch of people on routing and
know if there’s something you need to get a
heads-up on,” Jones says. “It’s typical for an act
or promoter to sometimes send you something,
saying, ‘Hey, all of the buildings are doing it.’
It’s nice to know that you can call people and
find out if they really are.”

VENUE COALITION

Since launching in 2006, the Venue Coalition has
worked to keep its venue members on the radar
of music agents and event producers for new
concert tours and family-oriented productions.
“It’s really a combination of servicing our mem-
bers by trying to identify programming and op-
portunities for them and

cludes major-market ven-
ues like Philips Arena in
Atlanta, TD Garden in
Boston and American
Airlines Center in Dallas.
The group also includes
such smaller-market ven-
ues as the Resch Center
in Green Bay, Wis.; Bryce
Jordan Center in State Col-
lege, Pa.; and Qwest Cen-

Many arenas can be transformed
into arena-theaters by
curtaining off seating sections,
creating a venue of 5,000-12,000
capacity and increasing
booking flexibility.

servicing the industry by
making sure that they've
got information about our
venues,” says veteran pro-
moter Jeff Apregan, presi-
dent of Apregan Group
and co-founder/president
of Venue Coalition.

The organization has
maintained strong reten-
tion of its facility mem-

ter in Omaha, Neb.

MTS Centre GM Kevin Donnelly says that
being a member of ArenaNetwork has helped
keep his venue in Winnipeg, Canada, on the
radar of music agents and concert promoters.

“I'm way up in northern Canada and isolated
from another venue of the same size,” Donnelly
says. “I need to remind agents and promoters
that I exist and that I'm 15,000 seats and routable
from this town or the other . . . ArenaNetwork
helps establish and perpetuate those friendships.”

The ArenaNetwork Theatre Group is a sub-
group of ArenaNetwork. Parsons estimates that
about 85% of the consortium’s arena members
are equipped with theater setups that scale be-
tween 5,000 and 12,000 seats. In the past year
or so, ANTG has helped book shows in that
mode for such comedians as Chelsea Handler
and Robin Williams.

Michael Marion is GM of the 17,500-capacity
Verizon Arena in Little Rock, Ark., which fea-
tures a theater setup that can seat up to 6,400
people. He says that arena theaters have become
an important option for touring acts that want
to play in a larger-sized theater setting.

“Now when agents or promoters call they'li say,
‘Do you have a theater configuration?®’ It's almost
an expectation these days that you have one.”
30 |
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bers, which include are-
nas in midsize and major markets across North
America. Current members range from the
Crystal Centre in Grande Prairie, Alberta, with a
capacity of 4,700 to the 23,500-seat Rupp Arena
in Lexington, Ky.

“We try not to tout our numbers, but we’re ap-
proaching 60 arenas,” Apregan says, noting that
40 of those buildings feature theater configura-
tions. “We know it’s tough out there and people
are having to manage their budgets. We always
want [memberships] to be a great investment.”

During the past 12 months, the organization
has helped book shows for comedian Jeff Dun-

ham, Cirque du Soleil, “Yo Gabba Gabbal Live!l,”
Trans-Siberian Orchestra, Jason Aldean, Reba
McEntire, Blake Shelton, Miranda Lambert and
Zac Brown Band, among others.

Jorge Vazquez, the newly appointed executive
director of special events at the 12,000-capacity
Don Haskins Center in El Paso, Texas, says the
coalition is “a true partnership where I know that
the return on my investment has been worth it.
We see shows come in every year because of this
partnership and it definitely is reflected in our
bottom line in a positive way.”

In the past year, Vazquez says the Venue
Coalition has helped his arena secure events
by the Blue Man Group and Cirque du Soleil,
and his helping him confirm Trans-Siberian
Orchestra, Ben Folds Five and George Strait.
Aside from bringing in new business, another
rewarding aspect of his venue’s membership
is the new relationships that have been forged
with his concert promoters.

“In our world of arenas, having recurrent cli-
ents is the best thing,” Vazquez says. “We've
secured that through Venue Coalition.”

Another focus of the Venue Coalition is to pro-
vide booking agents, concert promoters and art-
ist managers with market analysis reports about
its members to assist with routing tours. Reports
include venue avails, seating diagrams and other
technical information about the facilities.

“It’s useful, because someone who's routing a
tour in New York, Nashville, Chicago or Los Angeles
may not be that familiar with your market,” Apre-
gan says. “They're very receptive to having informa-
tion so that they know what works in that market.”

Venue Coalition VP Andrew Prince works
closely with Cirque du Soleil to help identify po-
tential new markets that its various shows haven’t
yet played. In the past, Cirque events have primar-
ily visited major markets, and they're now look-

Venue views: Weighing in
on playing out are
(clockwise from top

left) Venue Coalition’s
ANDREW PRINCE,
ArenaNetwork’s BRAD
PARSONS, Apregan
Group’s JEFF APREGAN,
Bridgestone Arena’s
BROCK JONES and
Verizon Arena’s MICHAEL
MARION.

ing to explore secondary markets, Prince says.
“We are providing technical packets, diagrams,
local market research and comparable boxscores
to similar shows,” Prince says, noting that all of
the information is placed into a profile that helps
Cirque producers evaluate whether it’s a market
they should consider booking. “Then we can help
them with the process of gathering avails, plac-
ing holds and ultimately introducing them to the
venue manager in order to negotiate their deals.”
Prince also notes that many touring produc-
tions that have typically played theaters in the past
are now looking to perform in arenas with theater
configurations, including such shows as “River-
dance” and acts like Celtic Woman and Mannheim
Steamroller. Unlike traditional theaters, arena-the-
ater setups allow additional seating and room for
expansion when ticket sales exceed expectations.

ON THEHORIZON

Looking ahead, both ArenaNetwork and Venue
Coalition hope to help their member venues
secure dates for new productions such as the
theatrical equestrian spectacle “Apassionata,”
“Batman Live,” “Cirque du Soleil, Nitro Circus,”
“How To Train Your Dragon,” “War Of The
Worlds” and a possible Harry Potter arena show.

Prince and Apregan note that many of these
events are working on booking shows up to a year
in advance to avoid congestion in the marketplace.

Parsons notes there could potentially be a glut
of shows if these productions all come to North
America in the next couple of years.

“Many of these require a week or most of
a week to do a show,” he says, “and with two
[sports] teams and a pretty full schedule, [some
arenas] don't have six to eight weeks to give” to
all of these productions.

Parsons adds, however, that too many shows
is always better than not enough.

Venue Alliance Bows

f

Look out, ArenaNetwork

and Venue Coalition, there's
a new kid in town.
Launched in late July
under the banner of ticket-
ing technology and services
company ExtremeTix, Hous-

Ly

ton-based Venue Alliance
will serve as an advocate
for midsize Morth Ameri-
can arenas that are look-
ing to book more events.
Venue Alliance executive
director Michael Patrick

says the organization will
primarily focus on build-
ings that have a capacity
between 5,000 and 10,000
in markets with populations
ranging from 100,000 to
300,000. And the group
doesn't plan to work with
facilities within close prox-
imity of each other.
Patrick notes that the

Venue Alliance is also look-
ing to co-promote events
with its members.

The group is already
in talks with a number of
arenas, Patrick says, but
he declined to share their
names because the deals
aren't yvet final. More infor-
mation Is available at the
venuealliance.com. —MP
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How The Garden Grows P

Premier arena undergoes ‘transformation’

as competition increases
BY THOM DUFFY

ew York’s Madison Square Garden, which
N has reigned for a decade as the top-gross-
ing arena of its size in the United States,
according to Billboard Boxscore, is set to reopen
this fall after completion of the first phase of
an extensive three-year reconstruction project.

The project, described by the Garden as its
“transformation,” takes place against the back-
drop of an arena market in flux in the New York
metropolitan area and the rise of new state-of-
the art competing venues.

To the west of Manhattan, across the Hud-
son River in Newark, N.J,, the Prudential Cen-
ter opened in 2007. To the east, in Brooklyn,
the Barclays Center is due to open in fall 2012.
(Further east on Long Island, Nassau County
voters in August rejected plans to finance reno-
vations of the Nassau Veterans Memorial Coli-
seum, apparently giving an edge to its competi-
tors in the region.)

Among venues with a capacity of more than
15,000, only the O2 Arena in London has out-
grossed the Garden in the past two years, ac-
cording to year-end Boxscore charts. For the

previous eight years, the Garden has led the
year-end rankings.

The renovation project, with a cost esti-
mated between $775 million and $850 mil-
lion, resulted in the Garden going dark this
summer. But fans of the venue could track
the work going on around the clock on the
site MSGtransformation.com.

Recent work has included:

e The installation of new seats in the lower arena
bowl (with old seats put up for sale through
sports memorabilia company Steiner Sports).
® Expansion of the Madison Concourse on the
sixth floor of the Garden, with new concession
and retail areas, an increased number of rest-
rooms and views of the surrounding city.

o Opening of the new Delta SKY360° Club,
which will offer food and beverage service in
a luxury lounge setting. A TV studio for MSG
Networks will also be included in the club.

o Creation of 20 new skybox-style suites de-
scribed by the Garden as “some of the best seats
in the house.”

® Expansion of sections of the Garden Con-
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course on the eighth floor of the arena, which
will allow fans to watch events inside the
bowl, directly from the concourse area. The
balance of that concourse will be renovated
next summer.
o Opening of the new West Balcony on the 10th
floor of the arena, which will allow fans to watch
events from the concourse.

Although the Garden benefits from a long-
time exemption from Manhattan property taxes,
it’s funding the renovations without any city or

L Wi

state subsidies.

The work will create new marketing oppor-
tunities for venue sponsors including JP Mor-
gan Chase (including a new, enlarged Chase
Square entrance), Delta Airlines, Coca-Cola and
Anheuser-Busch.

At press time, the first concerts scheduled
after the Garden reopens in the fall include
Foo Fighters on Nov. 13, Josh Groban (Nov.
14), Katy Perry (Nov. 16) and Taylor Swift
(Nov. 21-22). sae

COURTESY MSG ENTERTAINMENT

Chesapeake Arena

Excitement is building as expansion and renovations continue at Ches-
apeake Energy Arena (formerly known as Oklahoma City Arena

and Ford Center).

Clients and guests are thriled with the completely remodeled
restrooms and locker rooms, as well as the new restaurants,
clubs and premium seating options that have been added so
far. In addition to a new grand entrance with additional
restaurant options and lounges, the final phase of improve-
ments will feature further upgrades to concession areas

and concourses, including digital signage.

)

ENERGY

With all of the upgraded amenities, flexible seating
options (from 4,000 to 18,000), the convenience of

our location (right off I-40, near I-35) and the "

support of our dedicated staff (including our :
award-winning marketing team), Chesapeake

Energy Arena keeps the fans coming in (more

than one million each year), and the stars

coming back for more.

FOR BOOKING INFORMATION, CONTACT:

Gary Desjardins (405) 602-8510

gdesjardins @ chesapeakearena.com

(SMGD An SMG Managed Facllity
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DO YOU
KNOW ME?

d,

J I didn‘t think so. My “Pouting Poser Tour”
- i ! was a flop. That's because | didn’t

' B ‘ play the #1 venue in Northern California.
| I'm such a tool.

i .
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Why risk it? Taylor Swift, Katy Perry, Prince, Eric Clapton, Justin Bieber, Lady Gaga
and the Eagles played here - you should too. Make sure you always book the #1 venue
in Northern California - HP Pavilion at San Jose.

HP Pavilion at San Jose. Northern California’s Premiere Sports and Entertainment Venue.
ARENA For availability call 408.999.5809, fax 408.999.5797 or visit hppavilion.com ANTG
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000,000 FANS
1 DESTINATION

From Dallas Mavericks and Dallas Stars

games to concerfs and special events,

American Airlines Center has redefined
entertainment in Texas.

oo |

CENTEQ~

Celabrating Ten Years ol Memorabie Experences

For booking information, contact Ken Kuhi at 214.665.4230 or
kkuhl@americanairlinescenter.com.

www.americanairlinescenter.com
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A Bottom-Line Focus

|AVYM’s Arena Management Conference zeroes in

on’t let the Disney-esque titles for

D the conference panels fool you. The

International Assn. of Venue Manag-

ers’ annual Arena Management Conference

takes place Sept. 11-13 in Orlando, Fla., so a

nod to Uncle Walt goes with the territory. But

the AMCis known for focusing on topics that

directly relate to the bottom line for arenas,

even more so than the annual TAVM annual
conference and trade show.

That mid-summer annual conference in-
cludes convention centers, performing arts
centers, stadiums, amphitheaters and other
facilities in its mix, but AMC is all arenas, all
the time. But, as with other annual trade gath-
erings, the AMC has faced challenges in main-
taining attendance as budgets tighten and the
return on investment for travel is scrutinized.

“My goal going into [this
year’s AMC] was to try and
create a balance between pro-
fessional education and de-

OnThe

R p'm for debate: The
“year-old Amway Center
in Orlando, Fia., will host
the Arena Management

Conference Sept. 11-13.

local team there have created some awesome
evening activities.”

Now, about those Disney-esque titles: The
Scrooge McDuck quote, “I didn’t get rich by
being stupid,” is an apt name for a panel that
focuses on the need for arenas to find new rev-
enue streams. Commercial Managed Services
VP Karl Williams will moderate a discussion
with QCure founder/CEO Barry Kahn, Fu-
tureTix principal Dan DeMato, ScoreBig VP
Larry Martin and ISS VP Scott Meyers.

“It’s a Big World After All” is the title for
the panel that will be chaired by Kim Bedier,
GM of Global Spectrum’s Comcast Arena in
Everett, Wash. That discussion will look at
efforts to expand revenue-generating activi-
ties outside the front doors and onto arena
concourses, plazas and beyond. Participants
will include Bolton; Johnson;
Bob Hunter, executive VP of
venues and entertainment for
Maple Leaf Sports & Entertain-

Road

velopment, networking, but
mostly improving the bottom
line [for arenas],” says John
Bolton, GM at SMG’s BOK
Center in Tulsa, Okla., and
outgoing chairman of [AVM’s
arenas committee.

“Everything we go to these days has to have
areturn on investment. We realize that, and
we work really hard to try and introduce some
new things that hopefully people haven’t seen
or heard about. And the schedule is also com-
pressed, so where we used to have three days
of programming, we squeezed everything into
two days. We were really conscious about try-
ing to shave off a night of the conference to
save money and to try to do things that have
a return on investment.”

Unlike past AMCs, all the meetings this
year are in an actual arena, the new Amway
Center, which is run by executive director
Allen Johnson.

“It's such a beautiful building,” Bolton says.
“Allen and [Orlando] Mayor Buddy Dyer
there have bent over backward to make sure
we have a great experience, and Donna Dow-
less [former Ticketmaster executive] and the

ment’s Air Canada Centre in
Toronto; and Brenda Tinnen
GM/VP for AEG’s Sprint Cen-
ter in Kansas City, Mo.

The word “supercalifragilis-
ticexpialidocious” appears for
the first time in this column
as the title of a content-oriented panel led by
SMG Entertainment VP Jon Petrunak, who
will be joined by AEG Facilities VP of booking
and event development Dale Adams, AWA
Touring engagement manager Robin Mishik-
Jett, William Morris Endeavor agent Clint
Mitchell, Cirque du Soleil VP of arena shows
Finn Taylor and an executive from Live Na-
tion Entertainment to be confirmed.

The focus on bottom line and affordability
seems to be paying off, according to Bolton, who
projects registrations to be between 250 and 300
people, “definitely up” over last year. “We've hit
all of our target numbers, all of our budgets, and
we're approaching the point where we’re going
to be comfortable, but definitely to capacity as to
what Allen can accommodate at his building,”
he says. “We felt like this is a rebuilding year for
this conference. It’s about generating exciternent
and getting people to come back again.” -

RAY
WADDELL

BEN TANNER
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EXTRAORDINARY MOMENTS AWAIT.

Arenas are made to leave you exhilarated and energized. Arenas are allowed to force your wild side
and make you feel alive. And arenas are allowed to say “you wouldn’t want to be anywhere else.”

WELCOME TO OUR ARENAS.

Highest Tour Grosses | Sold Out Shows | #24 Worldwide Ticket Sales 2011
FREEDOM HALL | BROADBENT ARENA | KFC YUM! CENTER

For booking information, please contact Dennis Petrullo at 213-446-7781 or dpetrullo@aegworldwide.com,
or contact Dave Patrone at 502-367-5171 or dpatrone@ksfb.ky.gov. 5‘:{-

Properties located in Louisville, Kentucky and managed and operated by the Kentucky State Fair Board.



BQXSQQREJ oncert Grosses

GROSS/ ARTIST(S) Attendance
T Price(s Venue, Date ( Promoter

L3 vriRrIolll KENNY CHESNEY, ZAC BROWN BAND, BILLY CURRINGTON, UNCLE KRACKER
$99.50/$74.50/

Gillette Stadium, Foxboro, 106,755 : i
$44.50 Mass., Aug. 26-27 two'sellouts The Messina Group/AEG Live

f;,1/6$9§751§/ KENNY CHESNEY, ZAC BROWN BAND, BILLY CURRINGTON, UNCLE KRACKER
52/3131.

$101.50/$30.50 Ford Field, Detroit, Aug. 20 2@3\'(32‘5 The Messina Group/AEG Live

$3,927,154 TAYLOR SWIFT, NEEDTOBREATHE, JOSH KELLEY

$79.50/$69.50/
Staples Center, Los Angeles, 54,900
$25 Aug, 23-24, 27°28 four seliouts  The Messina Group/AEG Live
’

$2,136,270 TAYLOR SWIFT, NEEDTOBREATHE, JOSH KELLEY

(82,036,724 Canadian)
Rexall Place, Edmonton, Alberta, 25,336
$91.19/$35.66 Aug. 18-19 s elenic The Messina Group/AEG Live

$1,850,159 TAYLOR SWIFT, NEEDTOBREATHE, HUNTER HAYES

$69.50/$59.50/ i
Scottrade Center, St. Louis, 27,965 A
$25 AUD. 13-14 e e The Messina Group/AEG Live

$1,391,674 ROD STEWART
$250/$165/$99/

The Colosseum at Caesars 10,627 11879 three
$49 Palace, Las Vegas, Aug. 24, 27-28  shows one sclout  CONCErts West/AEG Live

NP VY3 AMERICAN IDOLS LIVE

$65/%45 Nassau Coliseum, Uniondale, 18,98119,613
N.Y., Aug. 23-24 two shows AEG Live

$989,562 FOO FIGHTERS, DOUGHBOYS, FUCKED UP g
(3975213 Canadian)

$60.38/540.08  Alr Canada Centre, Toronto, Aug. 9 17/413 Live Nation

sellout

$865,067 JENNI RIVERA

$125/$39.50 Staples Center, Los Angeles, 13,678
/ Sept. 3 seliout Goldenvoice/AEG Live

$841,921 KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

(3826338 Canadian)
$9119/$4024  mua Jgada Centre, Toronto, B The Messina Group/AEG Live

$802,463 MICHAEL BUBLE
(3788669 Canadian)

R Il Place, Edmonton, Alberta, 9,400
$N70V/52951  Aug. 8 et CIIEAEE s Live Nation
L L

PYTPNPE I KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

$85/$32.50 CMAC Performing Arts Center, 14,710 .
Canandaigua, N.Y., Aug. 24 sellout The Messina Group/AEG Live

$630,810 ATLANTIC CITY COMEDY FESTIVAL: MIKE EPPS, SOMMORE & OTHERS

$85/$59/$45 Atlantic City Boardwalk Hall 9,216 12002 ;
Atlantic City, N.J., Sept. 3_4’ COYehE North American Entertainment

$603,596 THE BLACK KEYS, CAGE THE ELEPHANT

(8562090 Canadian) "~y 1son Canadian Amphi
phitheatre, 16,022
$51.85/$28.52 Toronto, July 7 sellout

$600,540 KATY PERRY, JANELLE MONAE, DJ SKEET SKEET

3572885 Canadia) Rexall Place, Edmonton, Albert. 13,701
$51.89/541.41 Julyiz oc® St 13- Live Nation

$557,977 KATY PERRY, ROBYN, DJ SKEET SKEET

$4750/$3950  1p Garden, Boston, June 18 12:289 Beaver Productions

sejlout

$556,208 RASCAL FLATTS, SARA EVANS, JUSTIN MOORE, EASTON CORBIN

$65/$25 1-800-ASK-GARY Amphitheatre, 14,724 q
Tampa, Fla., Aug. 19 17.600 Live Nation

ITTPWITE KID CUDI, CHIP THA RIPPER

$59.50/$39.50 Nokia Theatre L.A. Live, Los 12,/1313.800
4 Angeles, June 20, 22 two shows Goldenvolce/AEG Live

PR TR MOTLEY CRUE, POISON, NEW YORK DOLLS

$95/$24.75 Qwest Center, Omaha, Neb., 9,208 .
Aug. 7 e Live Nation

Live Nation

$549,441 RASCAL FLATTS, SARA EVANS, JUSTIN MOORE, EASTON CORBIN

$65/$25 Verizon Wireless Amphitheater, 16,785 A
Charlotte, N.C., Juty 29 Live Nation

PEYPY T JASON ALDEAN, CHRIS YOUNG, THOMPSON SQUARE

$37/%$20 Freedom Hall Coliseum, .
Louisville, Ky., Aug. 20 t Triangle Talent

$539.374 MICHAEL BUBLE

$85/%$49.50 JQH Arena, Springfield, Mo., 7,551 Beaver Productions
June 21 sellout

$538,158 MOTLEY CRUE, POISON, NEW YORK DOLLS

$95/$27 Riverbend Music Center, 12,429
Cincinnatl, June 26 ! seflout Live Nation

$536,474 MICHAEL BUBLE

$85/$49.50 Don Haskins Center, El Paso, 7,184
Texas, Aug. 16 sellout Beaver Productlons

ICEIT P KEITH URBAN, JAKE OWEN

$65/$37 Verizon Center, Washington, 8,545 ‘ =
D.C., July 28 13745 The Messina Group/AEG Live

$533,870 AMERICAN IDOLS LIVE

$65/$45 Arena at Gwinnett Center, 10,026
Duluth, Ga., July 26 seflout AES L

$531,060 AMERICAN IDOLS LIVE

$65/%$45 Power Balance Pavilion, 10,056
Sacramento, Calif., Juiy 11 1

ne: 615-793-0466

e. Pho

$529,457 RASCAL FLATTS, SARA EVANS, JUSTIN MOORE, EASTON CORBIN

$65/$25 Time Warner Cable Music 17,898 §
Pavilion, Raleigh, N.C., July 30 selout Live Nation

%% == E $528,234 MOTLEY CRUE, POISON, NEW YORK DOLLS

THE $95/$49.50 E':iféi?s;?@is ngls; goliseurf\- gﬁggs NS2, Frank Productions

THE PLAZA DoEilEnYies YVATERFRONT
. THEATRE $87/$73/348/

L amm=
- oanm:

at Aty Niiltes Avame Xcel Energy Center, St. Paul, 9,443

! T L
- {f‘//,/) /// # AmericanAirtines Arena 5 Minn., Aug. 24 sellout Jam Productions, 1st Avenue, Sue McLean
/ _ fhaid i

$523,524 NKOTBSB, MATTHEW MORRISON
{$514.472 Canadian)

John Labatt Centre, London, 7,756 .
$9107/33002  Ontario, Avg. 7 8162 LG (eiitem

SOUTH FLORIDA'S UFTIMATE WATERFRONT

SPORTS & ENTERTAINMENT SHOWPE ACE. . Capltal £ Avens, Nottingham, 8,810 Live Nation-ULK.

$515,506 MICHAEL BUBLE

For booking information contact Jarred Diamond (786) 777-1467 $85/$49.50 e aLaorena OEsIKonee Rl 7,542 Beaver Productions

e 0l o ssises

$69/$49 HP Pavilion, San Jose, Calif., 9,623 q
i July 13 10162 AESILLS

$513,297 BRITNEY SPEARS, NICK| MINAJ, JESSIE & THE TOY BOYS, NERVO

$350/$148.50/
$89,50/$29.50 523:2 2,Gearden. Portland, Ore., {;;178 Live Nation

Fax: 615-793-2891. E-mail: bob.allen@billboard.com. For research and pricing, call Bob Allen. FOR MORE BOXSCORES, GO TO BILLBOARD.BIZ.

Copyright 2011 Prometheus Global Media LL.C. Boxscores should be submitted to Bob Allen in Nashvill,
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RAZY INTHELAST DAYS

Staind hits big even as the
band dissolves

rom the beginning, Staind was de-

termined to make its seventh album

a harder-hitting affair than its prede-

cessor, 2008’s The Illusion of Progress.
But the self-titled album that arrives Sept. 13, the
band’s last contracted album for Atlantic, turned
out to be even harder to make.

“|We] all agreed that it needed to be a heavy
record,” says Aaron Lewis, frontman for the chart-
topping Massachusetts band that has sold more
than 10 million albums since its 1999 major-label
debut, Dysfunction, according to Nielsen Sound-
Scan. “It needed to go back to what it was we set
out to do 13 years ago and go back to that vibe
and that energy. We knew that was going to be
the case going into it.

What the band didn’t know then was that by
the time Staind—originally titled Seven—was
done, the group would nearly be done as well.

Initially, everyone—even Atlantic—seemed
to be on the same page. Even though the act
had achieved commercial success through the
years with more melodic singles like “Outside”
and “Believe,” from The Illusion of Progress, and
“It’s Been Awhile,” a Billboard Hot 100 top five
hit (and the band’s highest-charting single to
date on that list), Atlantic recognized a need
for change after The Illusion of Progress broke a
three-album streak of No. 1 albums and under-
performed overall.

“Coming out of [The Illusion of Progress], there
was a little bit of rebuilding to do, re-establishing
them as a heavy band,” says Aaron Delia, Atlan-
tic VP of rock marketing and A&R. “They’ve
had success with these crossover songs over the
years, but some of it has taken them away from
the heavy audience . . . especially for the core
Staind fans who still want to hear those heavy
guitars and the intensity of Aaron’s vocals and
the darker material. I feel like this record defi-
nitely speaks more to that.

For Staind, it wasn't getting heavier that was
the problem—Lewis credits guitarist Mike
Mushok in particular as “an idea machine” who
brought plenty of material when sessions con
vened with producer Johnny K (Sevendust, Plain
White T’s, Megadeth) in the fall of 2010. It was

getting along. Shortly after the sessions began,
Lewis says that everything “just went completely
sideways, for so many different reasons.”

For one, there was Lewis’ newfound country
solo career—his EP, Town Line, topped Billboard’s
Top Country Albums chart when it was released
by Stroudavarious Records earlier this year. But
according lo Lewis, that was just one part of the
problem. “There was so much of everything that
you could possibly think of going on,” he says. “It
was a full-on falling apart at the seams. We were
really at odds with each other. The band didn’t
survive the process.”

In the end, the members of Staind—collec-
tively Mushok, Lewis, drummer Jon Wysocki
and bassist Johnny April—wound up recording
the new album separately, with Wysocki leav-

Tormented, still: STAIND

ing the band after the sessions. Adding to the
drama, the dissolution of the group was caught
on film for a documentary, which Lewis now
calls “very revealing” and “painful to watch.”
The film will be indluded in deluxe editions
of Staind, and may be released for theatrical
and cable showings. According to Delia, some
clips might be posted online leading up to the
album’s release as well.

Delia says Staind’s internal struggles dur-
ing the recording process certainly caused some
concern at the label. “With a week to deliver
the record they only had lyrics for a handful of
songs,” he says, before adding that he “was never
worried as far as whether they would deliver
the record. I always felt like we were getting a
Staind record.

And that they did. Fans got their first taste of
the new Staind music when the song “The Bot-
tom” appeared on the “Transformers: Dark of
the Moon” soundtrack in June. And even though
Lewis says the band members felt like it didn’t
deliver any songs that were single-worthy, “Not
Again” has been taking off at active rock radio,
which Delia calls Staind’s “strongest home.” The
song roared into the top five on the Active Rock,
Rock Songs and Mainstream Rock charts and
into the Alternative Songs top 20 as well. “Not
Again” will also be used in an episode of CBS’
“CSI: Miami” later this season.

‘It’s doing very well for us,” rock WRIF De-
troit PD Mark Pennington says. “We weren't
sure what to expect after the whole Aaron Lewis
country thing, because that was so country.
But [the band| came back and sound like good,
rocking Staind.

Delia says Atlantic has been talking to ESPN
about using Staind songs for this season’s college
football coverage and has also been courting the
WWE. A social media campaign is planned, and
Staind partnered with Indaba Music for an on
line contest that allowed fans to add their own
guitar solo to “Not Again.” The winner, chosen
from more than 700 entries, will be included in
the iTunes deluxe version of Staind, which will
also feature some bonus live tracks.

As for touring, Staind plans to replace
Wysocki with Sal Giancarelli and play some
radio shows during the fourth quarter. But
Lewis’ solo commitments will keep the group
from hitting the road in earnest until February,
starting in Australia, then moving through Asia
and North America, Europe for the summer fes-
tival season and then another North American
run. “Usually when we release a record we have
a tour happening or being announced around
the release,” Delia says. “We don't have that this
time. It’s not the best thing as far as engaging
the fan base but it . . . gives us time to keep
building the album.”

But, says Lewis—who plans to make a full-
length solo album in 2012 and be a support act
for a major country tour—that’s the point. “I feel
like the whole thing is all one big supply and
demand situation,” he says. “And for the love of
God, let’s create a little demand before we go out
and supply it. o
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The big 4-0: At press time,
Earth, Wind & Fire was
scheduled to play New
York’s South Street Seaport
in celebration of J&R Music
& Computer World’s and
EW&F’s 40th anniversaries.
Sponsors for the event
include Sony, Monster, the
New York Times, Roland,
Intel and Centric. Monster
chose the occasion to an-
nounce the launch of EW&F-
inspired Gratitude head-
phones... Speaking of stuff
worn on the cranial area, the
hard-touring Moreland &
Arbuckle are giving away a
custom motorcycle helmet
while out on their long-run-
ning U.S. trek. Sept. 24 finds
the blues duo in Sebastopol,
Calif., at Hopmonk Tavern
and they’ll be in Wichita,
Kan., at Cotillion Ballroom
(built in 1960, it holds 2,000
for shows) on Sept. 30. USA
Today says, “Moreland’s gui-
tar sound—alternately fuzzy
and sizzling—is the bedrock.
But his partner’s sturdy
vocals and rude harmonica
are the mucky topsoil.” Rock
on!...Somebody call the
Bass Heads: Coming off 78
sold-out events, Bassnectar
has added some new dates.
Among them: Vancouver’s
PNE Forum on Nov.18 and
Montreal’'s QC at Metropolis
‘on Nov. 25, Bassnectar’s
Divergent Spectrum (Amor-
phous Music) debuted at No.
42 onthe Billboard 200in
August ... It’sreally happen-
ing. The Scream Tour: The
Next Generation heads out
on a bunch of dates starting
Sept. 30 at Augusta, Ga.’s
Bell Auditorium and wraps
Nov. 20 at Richmond, Va.’s
Landmark Theatre. On the
bill? Mindless Behavior,
Diggy, the New Boyz, Ham-
ilton Park, the OMG Girlz
and singer/dancer/actor
(“Vanishing on 7th Street”)
Jacob Latimore, 15. Jamie
Azbug at RCA is onboard
for Latimore’spress... The
Grammy Award-nominated
Deadmaus rolls into New
York’s Roseland Ballroom
for six shows Oct. 4-9. Four
of them are already sold
out, with the Oct. 4 date just
added. Deadmaus (booked
by William Morris Endeav-
or’s Joel Zimmerman, who
has the same name as his cli-
ent) is doing multiple nights
in traditional rock venues.
The Hollywood Palladium
sold out four nights. Might
justbe a/ record?

JILLIAN MAPES

MERCY ME

Indie darling St. Vincent taps
into the social Web to drive
her third release

On the Fourth of July, Annie Clark, who performs under
the name St. Vincent, retweeted a nugget of wisdom
from fellow indie mainstay John Darnielle of the band
Mountain Goats. “On your deathbed, you will not say:
‘I wish I'd spent more time talking about social media,”
Darnielle posted to his account @mountain_goats and
Clark reposted on hers, @st_vincent. And yet, social
media is the driving force behind the rollout of St. Vin-
cent’s new album. Strange Mercy, due Sept.
13 on Beggars Group.

In mid-July, Clark began promoting the
coming release, her third, almost exclu-
sively through the Twitter hashtag #strange-
mercy. During the campaign’s first three
days, more than 5.000 fans pul the hashtag
in their tweets, fueled by the promise that
once a certain threshold of tweets contain-
ing the tag was reached. a new St. Vincent
single would be “unlocked” and released to
the Web. On July 22, that threshold was met,
and the synthy song “Surgeon” was made
available on St. Vincent’s dedicated Strange
Mercy site (StrangeMercy.com).

“Although Annie has 400.000 Twitter
followers, you [didn’t] really know if they're
going to be onboard with it. because Twitter
hasn't really been used in this way before.
Beggars Group Web developer Naomi Scott
says. “[But] fans went crazy—it was almost
like people were tweeting in shifts. We had

e

#indierock: ST. VINCENT

no idea what our target number of tweets should be [to
unlock “Surgeon”], and we set it tentatively at 1,000.
They would have unlocked everything in a matter of
hours had we kept it there.”

Scott predicts that the digital strategy, which contin-
ues to create a viral event around Strange Mercy, will
catch on with other artists. Clark agrees, but sees a
limit to its shelf life. “In a year, that sort of campaign
will be irritating,” she says. “It’s one of those things
you kind of have to get in on the ground floor with,
kind of like having celebrities in your music videos.
It’s cool but it’ll be a little too commonplace in a little

BY EMILY ZEMLER

ITMIGHT BLOW UP

bit, so better get in there while you can.”

Celebrities in videos? Been there, done that. St.
Vincent’s 2010 video for “Laughing With a Mouth
of Blood,” off her 2009 album Actor, which also
appeared on Beggars’ 4AD Records, centered on
“Saturday Night Live” comedian Fred Armisen and
Sleater-Kinney singer Carrie Brownstein. In fact, it
was the latter two’s domination of the parody clip that,
in part, spawned the duo’s IFC series, “Portlandia.”

St. Vincent and the Beggars team have taken a decid-
edly mysterious approach to video for Strange Mercy. A
series of teaser clips directed by Alan Del Rio Ortiz (Sun-
dance Channel, Vice magazine)—depicting everything
from mother felines eating their kittens for protection
to declarations of tough love from attractive young fe-
males—have also been “unlocked” on StrangeMercy.com.

“I like the idea of doing videos that tie into the record
that are not themselves musical,” Clark says. “So we
thought, ‘OK, let’s do some riffs on this idea of “strange
mercy.” Some of them should be funny, some of them
will be quite dark, some should be touching and beau-
tiful'—all these different ways you can view this idea
of ‘strange mercy.’

In the third clip. Clark coyly coos, “I just need to be
alone right now . . . maybe with somebody else,” a line
that evokes the black humor that colors so many of her
lyrics. But while there’s a darkness to her art, Clark lights
up when talking about touring. She started her career as
a touring member of the Polyphonic Spree and Sufjan
Stevens’ band, and in early October she’ll set off on a two-
month tour of North America and Europe.

‘I've been touring basically all my 20s—almost my
entire adult professional lite—so touring is a major.
major part of it for me,” says Clark, who performed
Strange Mercy’s second single, “Cruel,” on “Late Show
With David Letterman” on Aug. 29. “I’m sure that
there are big plus sides to living a stationary life, but
the crowd . . that’s the big payoff. to get to play music
for people every night. .

Katy B looks to ride a wave of U.K. success
with the release of her stateside debut

aty Bwasn’ttrving tomakea
hit album before her debut,
Katy on a Mission, wus re-
leased in the United King-
dom on April4 by Columbia U.K. through
Rinse and lunded at No. 2 on the U.K.
chart. The album was even nominated for
the 2011 Mercury Prize, but the singer,
born Katy Brien, wasn’t trying to make

an album at all.

What she was trying to do was to help
her label, Rinse—label arm of London’s
former pirate (now official FM) radio sta-
tion of the same name—bring some cohe-
sion to a compilation album the imprint
was looking to put together to showcase its
varied roster of producers and DJs. Brien,
who signed to Rinse in 2007, was to be
the voice that tied the project together.

“It was all different genres basically,
and [ was to sing across them,” she re-
calls. “It was meant to be more of a Rinse
thing. But all the songs sounded a bit
disjointed because [there were] so many
different producers. I got on really well
with [label head/producer] Geeneus, [and]
it just turned into my own album.”

Already certified gold in the United
Kingdom (100,000 units), Katy on a
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Mission will arrive stateside through
Columbia on Sept. 13. The album is a
throbbing, eclectic collection of varied
electro-pop numbers, with production
provided by Geeneus, Benga, Magnetic
Man and Zinc. True to the original con-
cept, it’s Brien’s slick vocals that connect
each piece of music, but according to
the singer. the finished product is much
more in line with her own personal vi-
sion than initially planned. The result
is an album that spans “the whole his-
tory of electronic culture in the U.K.,"
as Brien puts it, drawing heavily on dub-
step, drum’n’bass, garage and U.K. funk.

“l remember when | first went to
make an album I'd just turned 18 .
the legal clubbing age,” says Brien, now
22.*I was going out left, right and cen-
ter, to anything. It was all so inspiring,.
They had loads of different club nights.
I was definitely getting influenced in all
angles of my personality through the
different genres.”

Katy on a Mission offers something of
a narrative as well—a plot reinforced in
such lovelorn music videos as “Broken Re-
cord” and “Easy Please Me,” the album’s
third and fourth singles, respectively.
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“The story really is just getting to
know me, all the different sides of being
ayoung woman in London,” Brien says.
“From going out and partying and feeling
like you don’t have much responsibility
and having fun, to having a boyfriend
and falling in love—a lot of the songs
are about falling out of love.”

After Katy on a Mission took off in
the United Kingdom, Columbia signed
her in 2010, and her growing buzz has
brought comparisons to the more main-
stream pop of artists like Jessie ] and even
Katy Perry. Her first U.S. single, “Katy

Here, now: KATY B

on a Mission,” has yet to impact on the
U.S. charts.

“1 don’t think | quite knew how the
album was going to be released, and it
came as quite of a shock to me when Katy
on a Mission did so well,” says Brien, who'll
tour the United Kingdom this fall before
coming to the States at the end of the vear.
“I thought it would be more of a dance., un-
derground thing. It’s great that it's crossed
over. | definitely still see my roots in the
same place and I still see where I'm com-
ing from. But at the same time, it’s been
great to have these opportunities.” - -
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The Beat Goes On

The Drums weather a shakeup of
lineup and faith on sophomore release

funny thing happened to Brook-

lyn-based indie pop trio the Drums

on their way to becoming Americu’s

ext, ubiquitous indie rock darlings:

The band got really big in the United Kingdom
instead. Shortly after venturing across the pond
in late 2009, care of a flattering recording contract
and touring offer from London-based independent
label Moshi Moshi Records following the band’s
Summertime EP, the Drums landed at the center
of theinfarmous hype cyclone of the British press.

‘Suddenly they were putting labels on us,
like we were ‘the sound of that year’ and
‘the saviors of indie pop’ and all this stuff,”
frontman/keyboardist Jonathan Pierce says.
The media buzz led to a tour sponsored by
NME, a slot at the Glastonbury Festival and a
gig opening for Florence & the Machine. But by
the time the band released its self-titled debut
last summer and word got back to the United
States—thanks largely to inescapable single
“Let’s Go Surfing”—the American-bred new-
new-wavers felt oddly like an import.

“The last record [released on Moshi Moshi in
the United Kingdom and Island Records stateside]
had a softer release here in the States compared to
Europe,” says Paul Hanly, GM of the Drums’ new
label, Frenchkiss Records. “From an outside per-
spective it seemed like they had to play catch-up.”

The Drums’ first album debuted at No. 16 on
the U.K. chart but failed to chart in the United
States. Now, the band returns with new album
Portamento, due online on Sept. 9 and in stores
globally on Sept. 13. An extensive North Ameri-
can tour is on deck, with the band carving out
all-new territory—geographically, mentally and
even spiritually.

“The day our last album was released, | remem-
ber very specifically coming up with the name Por-
tamento and discussing what we wanted to do for
this next album,” Pierce recalls. “I think we were
sort of already moving on from what that {debut]
album was and even the band that we were when
that album came out.”

In a short span of time, the Drums’ meteoric rise

had led to potentially disastrous personnel changes,
including the departure of guitarist Adam Kessler.
Slimmed down to Pierce, multi-instrumentalist
Jacob Graham and drummer Connor Hanwick,
the band’s new album reflects not only a change
in lineup, but also another, deeper shift.

“This past year has really been a sort of year
of enlightenment, I think, really for all of us,
but definitely myself,” says Pierce, who grew
up in a “very extreme” Christian household. “I
spent my whole life, and especially my teenage
years, very conflicted about what I believe . . .
and it was just this year, during the making of
Portamento, that I really, finally, after about three
decades, came to terms with who | am and what
my beliefs are.”

Pierce’s new, decidedly post-religious outlook
comes front and center on album opener “Book of
Revelations,” the ethereal “Searching for Heaven”
and even in the album artwork, which depicts
Pierce red-eyed in his family parlour, a wooden
cross hanging conspicuously overhead.

Portamento’s non-religious motifs include
sharper, more personal songwriting and the far-
reaching influence of Pierce and Graham’s first
love: analog synthesizers. The album’s symbolic
title is an Italian music term for the travel be-
tween two tones.

On the band’s debut, the Drums encountered
routine, near-suffocating comparisons to iconic
British bands like Joy Division and the Smiths.
The new album, like pretty much everythingelse
about the band these days, could be seen as an at-
temp! to reclaim its lrajectory while remaining
true to its instincts.

“Are lan Curtis and Morrissey the only grown
men who are allowed to express that they're miser-
able?” Pierce asks rhetorically. “I feel like I'm genu-
inely writing songs from my heart, but because
they're sad and have a melancholy feel they just
get lumped into something else . .. We've always
had the mentality to just keep our heads down and
continue to work how we work. We never want to
gel sucked into preconceived ideas that anyone
has about us.

with TONY BENNETT

by GARY GRAFF

When Tony Bennett released Duets: An American Classic in 2006, the legendary singer figured it
was a one-off project. Then the album debuted at No. 3 on the Billboard 200 and sold more than 3
million copies worldwide, according to Nielsen SoundScan, and, Bennett says with alaugh, “l was
almost strangled by Sony Columbia [to do another one].”

Actually, Bennett notes, the label said “please,” and thus Duets // was born. The 17-song set,
which arrives on Columbia on Sept. 20, features Bennett, who received the Billboard Century
Award in 2006, singing alongside veterans Willie Nelson, Natalie Cole, Andrea Bocelliand Aretha
Franklin, as well as relative upstarts Carrie Underwood, Michael Bublé, John Mayer, Lady Gaga and
the late Amy Winehouse, who joined Bennett for “Body and Soul.”

Duets Il is a crown jewel in Bennett’s ongoing 85th birthday celebration, which also includes
upcoming performances at benefit shows at New York’s Metropolitan Opera (Sept. 18) and the
Staples Centerin Los Angeles (Sept. 24), as well as the massive, 73-CD/three-DVD Tony Bennett—
The Complete Collection, which arrives Nov. 8 exclusively at Barnes & Noble and TonyBennett.com.

I You’ve collaborated with other singers
throughout your career. What’s the secret
to a good duet?
Well, your voices have to contrast so that
the public knows right away who’s singing
at the time. A good example is the album
that Louis Armstrong did with Ella Fitzger-
ald [Ella and Louis; Verve, 1956], where she
sang soft and sweet and he sang real craggy.
There has to be a big contrast between the
two voices.

2 was there any difference between
making the first Duets album and this one?
I must tell you that something good is happen-
ing. The new artists are coming out of schools
like the Berklee School of Music in Boston, the
Juilliard School. Lady Gaga is from NYU, and
they’re teaching the performingarts to students
and it’s a big help. When Rosemary Clooney and
I started, the older performers like Jack Benny
and George Burns would say to us, “You're doing
OK, butit’s going to take about six years to learn
how to become a consummate performer,” and
sure enough, it took that time. But now the
teachersare really showing them what to
do and how to present themselves and
how to be prepared. And it shows up
on the record.

3 speaking of Lady Gaga,
what’s she doing on a
Tony Bennett album?
[Laughs] Well, I never
met a more talented
person in my life
than Lady Gaga. She’s
going to become as
big as Elvis Presley.
I’ve been perform-
ing with different
people my whole
life, on the Sinatra
albums and also with
Lena Horne and all the
great performers that were
10 years older than | was,
and here she comes along
and I'm telling you, she’s
the most talented person
I've ever met. We have a
lot to expect from her.

4 Duetsllis getting aiot of attention ob-

viously, and sadly, because of Amy Wine-
house’s death. What was it like working
with her?
Everything that we did in the studio to make
this whole record is on film, and T think it
will surprise everybody as to how well we
ended up getting along. She was a little ap-
prehensive about how to go about it, and [ just
happened to say to her, “It sounds like you're
influenced by Dinah Washington,” and that
just blew her mind. She said, “Oh, my God,
you mean you can actually hear that? She’s
my idol! She’s my favorite!” And [ said, “Well,
you're right, because she’s a great singer,” and
that relaxed her.

5 You and Aretha Franklin singing to-
getheris a real meeting of the titans.

She was very, very professional. She’s in top
shape after her recent surgery. She looks great.
She sounds great. She is such a good musician;
she understands music intimately, and you can
hear that on the record. She was very prepared
and knew exactly what to do, so it was a real
pleasure. Originally I wanted her to sing
“Lost in the Stars,” and she said, “No, I
=« wanttodo ‘How Do You Keep the Music
Playing?”” And it was a good choice that
- % shemade.

A

6 What’s the secret to durability?
I always play to the audience.
I never thought about de-
mographics young and old.
I thought the biggest mis-
take the record companies
ever made was when they
splititup and said, “This is
your music, and your par-
ents like the other kind.”
[ thought it was very igno-
rant because you should
play to everybody. Whoever
wants to come and hear and
listen—that’s an audience. |
never worked with a demographic
group. | never did rap music. |
never did disco. I never followed
the fashion. I just stayed myself
andtried toonly sing great songs.
And it worked. .
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GLEN CAMPBELL
Ghost on the Canvas
Producer: Julian Raymond
Surfdog Records

Release Date: Aug. 30
Therearen’t many timeswhen
an artist has knowingly stared
down mortality while making
an album. Warren Zevon did
it to heartbreaking effect on
The Wind in 2003, and now
Glen Campbelldoesthesame
onamoving but life-affirming
album that will be his last due
to Alzheimer’s disease. But
you won’t find him handing
out the hankies for these nine
songs and seven short inter-
ludes. As Campbell sings at
the start of Ghost on the Can-
vas, “One thing | know/The
world’s been good to me/A
better place/Awaits you’ll
see.” And Campbell certainly
leaves on a winning note.
Withthe help of producer/co-
writer Julian Raymond—as
well as songs by Paul West-
erberg, Jakob Dylan, Robert
Pollard and Teddy Thomp-
son—the set is filled with
lush, appreciative and even
optimistic pop songs, some
of which recall Campbell’s
work with Jimmy Webb. Chris
Isaak, Brian Setzer and Dick
Dale rock out with Campbell
on“In My Arms,” while Setzer,
Rick Nielsen, Billy Corgan and
Marty Rifkin join a six-string
jam on the Beatles-esque
closer“There'sNoMe... With-

MEKONS

Ancient & Modern
Producers: Walter
Jaquiss, Mekons

Sin Record Label
Release Date: Sept, 27
The cover of Mekons’
26th album, Ancient &
Modern, resembles an
embossed photo album
from the early 20th cen-

tury. And the baker’s dozen pieces of artwork on the inside
spring straight from pre-Depression publications. The
images are befitting of the set’s carefully appointed tone
that unfolds like a slow sunset in the English countryside.
The first sound on leadoff track “Warm Summer Sun” is the
squeak of a hand on the neck of an acoustic guitar. It fore-
shadows the unedited nature of Ancient & Modern, the way
in which recordings reflect the in-the-room quality of 78s
from the '20s and '30s. Subject matters and settings, too,
recall those bygone eras, whether it’s an Indian immigrant

out You.” It's a final word that
lets Campbelltruly rideouton
astar-spangledrodeo.

JOHN DOE

Keeper

Producers: John Doe,

Dave Way

Yep Roc Records

Release Date: Aug. 30
Keeper is John Doe’s solo
follow-up to 2007's A Yearin

GRACE JONES

Hurricane

Producers: Grace Jones, Ivor Guest
[PIAS] America

Release Date: Sept. 6

Avant-disco diva Grace Jones’ first

studio album since 1989’s Bufletproof Heart has been avail-
able for nearly three years in Europe (and, of course, on the
Internet). So to entice American buyers to spring for the U.S.

version of Hurricane—songs from which Jones performed in
2009 at elaborately presented concerts in New York and Los
Angeles—the singer’s label has added a bonus disc contain-
ing a dub version of the entire record. It was a smart move:
Compared with early-'80s classics like “Warm Leatherette”
and “Nightclubbing,” Hurricane feels pretty slight in the
songwriting department; you find yourself wishing Jones
had done more covers, as she did in the old days. But her
singing remains a thing of striking beauty, as do the stark

electro-soul textures in tunes like “Love You to Life” and
“Corporate Cannibal.” (Brian Eno and Sly & Robbie put in
appearances on the album.) Unmoored from the expecta-
tion of verse-chorus satisfaction, the spacey remixes here

offer ample opportunity to get lost.
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the Wilderness, but it hardly
representstheonly work he'’s
done since then. Earlier this
year, Doe released a live-in-
the-studio disc he made with
his frequent touring partner
Jill Sobute, and in 2009 he
and the Sadies collaborated
on amostiy covers set called
Country Club. Doe also con-
tinues to tour, of course, with
seminal Los Angeles punk
band X. So the rumpled, ap-
pealingly well-worn vibe of
Keeper comes asnosurprise,
especially given the partici-
pation of such old hands as
Don Was, Smokey Hormel,
Steve Berlin and Patty Grif-
fin, among others. (At this
point in his lengthy career,
Doe may be incapable of
making arecord that sounds
anything less than lived-in.)
The newfound romantic
hopefulness in tunes like the
jazzy “Moonbeam” and the
hard-rocking “Don’t Forget
How Much | Love You” does
represent a break fromre-
cent tradition—but not a big
one.—MwW

STEPHEN MALKMUS
& THE JICKS

Mirror Traffic

Producer: Beck Hansen
Matador Records

Release Date: Aug. 23

among New York’s Irish, snake oil consumption, secret soci-
eties and taking in visages of London, campsites and “Ugly
Bethesda.” The lyrics are cryptic enough and the vocals of
Jon Langford are haunting, like a hinge in need of oil, while
Sally Timms provides a soothing balance. Formed in Leeds
in 1977 and with a lineup steady since the mid-'80s, the
Mekons continue to step into the echo of time, reaching back
to the roots of the country and folk music that first inspired
them. Rather than connect with Hank Williams, they’ve now
reached the demons that haunted him.

Stephen Malkmus’ latest
album, Mirror Traffic, ar-
rives closely behind Pave-
ment’s triumphant reunion
shows. (Kick yourself if you
missed.) And that it's pro-
duced by Beck with Janet
Weiss (Sleater-Kinney) on
drums, might reasonably
lead '90s alt-rock zealots

OLITIEN TRAPPER

to expect a more slanted
and enchanting outing than
Malkmus' previous efforts.
(2008’s Real Emotional
Trash was no easy listen.)
Thankfully Mirror Traffic
mostly lives up to these ex-
pectations. Beck wisely lets
Malkmus’ insouciant vocal
and hyper-literate/stream-

BLITZEN TRAPPER
American Goldwing
Producers: Blitzen Trapper,
Gregg Williams

Sub Pop Records

Release Date: Sept 13

Portland, Ore., quintet Blitzen Trapper dispenses with the
prog-rock tinkering of 2010’s Destroyer of the Void and gets
right to riffing on its sixth full-length release, the nostalgia-
soaked American Goldwing. Whiskey, blown gaskets, moun-
tain air—it’s all part of the Goldwing palette of '70s-era guitar
hooks, funky Southern boogie and delicate folk. It’s a stab
at what Gram Parsons dubbed “cosmic American music,”
perhaps, and while nothing here quite matches the misty
title track from 2008’s Furr, the set’s throwback theme pays
off. Standout song “Love the Way You Walk Away” builds
steadily with banjo swaying as singer/guitarist Eric Earley
lists his many regrets. And because they do it with gusto, folk-
metal head-bangers, notably the song “Street Fighting Sun,”
feel right at home next to such Townes Van Zandt-informed
story songs as “Stranger in a Strange Land.” Getting prime
real estate throughout is Earley’s rich, craggy drawl, which has
never sounded clearer, especially on the lilting track “Taking It
Easy Too Long.” Inevitably, some fans may be disappointed
the group isn’t in an experimental mood here, but they’ll still

be nodding along.

of-consciousness lyrics out
front on this compact collec-
tion of 15 melodious and bent
songs. The opening trio—the
jangly “Tigers,” the acous-
tic “No One Is (As | Are Be)”
with subtle French-horn and
the uproarious “Senator”
with Malkmus' reinvigorated
voice—isas stronganopening
toany album. There's little let-
down: Tracks like the prog-ish
instrumental break on “Brain
Gallop,” the slightly dissonant
pop of “Stick Figures in Love,
the country-on-acid “Long
Hard Book” or the gorgeous
ballad “Fall Away” are swift
and solid change-ups. Onthe
jaunty “Forever 28, Malkmus
relishes the role of past party-
spoiler. Lucky for us musically,
then, that for nearly 20 years
the soiree has yetto end.

VARIOUS ARTISTS
Muppets: The Green Album
Producers: various

Walt Disney Records
Release Date: Aug. 23
Three months before the lat-
est Muppets movie arrives, a
dozen alternative rock acts
have fun with the greatest
hits of Kermit, Miss Piggy and
the gang. Among the better-
known tunes, “Bein’ Green”
gets a chirper vocal from
Andrew Bird against a dirge-
like pace, Weezer and Hayley
Williams play it straight on
“Rainbow Connection” and
OK Go tweaks the “Muppets
Show Theme Song” with elec-
tronic beats, distortion and
cheesy high-pitched keyboard
sounds. The tribute album
could do as much for raising
awareness about songwriter/
ASCAP president Paul Wil-
liams as it does the Muppets.
He is represented with five
album tracks, three of which
find the artists—My Morning
Jacket, Rachael Yamagata
and Matt Nathanson—giving
his music adult presentations
and compelling depth. Rock
acts Airborne Toxic Event,
Alkaline Trio, Brandon Saller
and Billy Martin stay in char-
acter, while the Fray delivers
akid-friendly “Mahna Mahna.”
Amy Lee channels Kate Bush
on “Halfway Down the Stairs,
and Sondre Lerche takes “Mr.
Bassman” into folk hoote-
nanny territory.

FRANCESCA ALLEN
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DEV

In the Dark (3:48)
Producer: not listed

Writer: not /isted
Publishers: /ndie-Pop Music,
Tunes (ASCAPR)

a good way. As Hagar sings,
“that s***rocks.”"—GG

[ HIP-HOP |

DRAKE

Headlines (3:56)
Producers: Boi-lda. Noah
“40” Shebib

Writers: A. Graham,

M. Samuels, N. Shebib
Publishers: various

Young Money/Cash Money/
Universal Republic

From the drunk-dial antics
of “Marvin’s Room” to the
soul-baring of “Trust Is-

Sonw/AT\

Indie-Pop/Universal Republic
Devin Star Tailes, or Dev for short, may be best-known
as the voice behind the hook on “Like a G6,” Far*East
Movement’s Billboard Hot 100 chart-topper last falil.
With “Inthe Dark,” however, the singer has continued her
transition to lead artist by straight-up propositioning the
listener onto the dancefloor. The throbbing, beat-laden
single off Dev’s forthcoming debut album, The Night the
Sun Came Up, is laced with the bass-synthesizer combo

FEIST

How Come You
Never Go There
(3:24)

Producers:
Gonzales, Mocky,
Valgeir Sigurdsson
Writer: L. Feist

currently ruling the Hot 100, but “Dark” slides away from sues,” Drake’s solo output Publisher:
“Like a G6” comparisons when it suddenly introduces a following the release of Universal Music
spry saxophone riff. Although some of the lyrics stick debut album Thank Me Later Cherrytree/
better than others (“I wanna taste it, taste it/And see has been somber and star- Interscope

*How Come You
Never Go There,”
the first single in
four years from

tlingly remarkable, although
nothing has sounded like
a stand-out lead single for
his sophomore album, Take

those pocket aces,” she coos), Dev’s sensual voice helps
sell the creative come-ons. Due Sept. 20 on Universal
Republic, the electro-hop songstress’ debut full-length
could turn “Like a G6” into a launching pad for something

FEIST: MARY ROZZ!: DIGGY: PATRICK HOELCK

much bigger.-

CHICKENFOOT

Big Foot (3:38)

Producer: Mike Fraser
Writers: S. Hagar, J. Satriani
Publishers: various

eOne

The all-star quartet Chicken-
foot previews its sophomore
album, slyly titled Chicken-
foot /11, with a slice of Led
Zeppelin-referencing hard
rock designed to rattle the
speakers of the automo-
bile Sammy Hagar is singing
about. Actually, "Big Foot” is
a car-and-girl song, with all

the attendant innuendo and
metaphors about driving all
night and having both hands
onthe wheeland abig footon
the gas—all delivered with a
cheerful leer and cocky Cabo
Wabo swagger. Joe Satriani’s
main guitar riff, meanwhile,
recalls"Trampled Underfoot”
(Zep's Houses of the Holy is
even referenced in the lyric)
while Chad Smith drums with
aJohnBonham-sized whomp,
providing a formidable boot
up his bandmates’ butts. "Big
Foot”is sinewy, muscular and
abundantly familiar—but in

Care. "Headlines” is more
upbeat musically and self-
assured lyrically, but it’s still
a curve ball from the rapper,
who released the track im-
mediately before perform-
ing at his OVO Festival in
Toronto last month. The two
verses sizzle withassonance
as Drake bounces off Boi-
ida and Noah “40"” Shebib’s
wobbly beat like a trampo-
lineanddeliversastream-of-
consciousness flow instead
of a string of one-liners. The
song’'s glaring drawback is

Atlantic

—

DIGGY

Copy, Paste (2:55)

Producers: Private Stock
Entertainment, Knightwritaz

Writers: Oak, A. Wansel, D. Simmons,
J. Mautsby

Publisher: not /isted

Diggy wants to make a name for himself on his own, and with
three mixtapes (The First Flight; Past, Present(s), Future; and
Airborne) and his infamous freestyle over Nas’ “Made You
Look” under his belt, the young rapper is on his way to doing
so. Diggy’s first official single, “Copy, Paste,” from his yet-to-
be-titled debut album, bowed at No. 65 on Billboard’s Hot
R&B/Hip-Hop Songs chart in August, after being released
earlier this summer. Traces of influence from Diggy’s men-
tor, Pharrell Williams, can be heard in the track’s galactic
soundscapes. Co-written by Andrew “Pop” Wansel and Oak,
“Copy, Paste” finds Diggy, who recently dropped “Simmons
from his stage name, rhyming to and about those who try to
imitate his style: “Check my million dollar swag/| tell’em 10-4,
‘cause they wanna copy that.”

3

Feist, doesn’t quite have the cool-chick cheeriness to finds its way into an iPod com-
mercial. Yet in almost every way, the song is more quintessentially Feist-ian than her
breakthrough hit, 2007’s “1234.” The song presents a combination of lithe blues-
guitar riffs, brass that accents instead of overpowers, Feist delicately harmonizing
with herself and, most important, a wounded heart. “How come you never go there?/
How come I’'m so alone there?” the Canadian singer ponders in the chorus. It’s not
exactly upbeat, but all of the little “whoa-ohs” come together to make the first single
off Feist’s forthcoming Metals album as catchy as hits from The Reminder like “My
Moon My Man” and, of course, “1234.”

its lack of a huge, unifying
hook that it so clearly de-
serves; with a chorus akin to
"Over”and “Best | Ever Had,”
“Headlines” could have been

fantastic. Instead, the first
official single from Take Care
is merely very good, and fur-
ther whets our appetite for
Drake’s next full-fength.

MIRANDA LAMBERT
Baggage Claim (3:19)
Producers: Frank Liddell,
Chuck Ainlay, G. Worf
Writers: M. Lambert,

N. Hemby, L. Aird
Publishers: various
Columbia

After an extremely success-
ful year made Miranda Lam-
bert one of country’s biggest
female stars, it was easy to
imagine the singer being
steered toward the main-
stream pop market. Luckily
for Lambert die-hards, the

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jeff Benjamin,
Lisa Binkert, Phil Gallo, Andy
Gensler, Gary Graff, Jason
Lipshutz, Jillian Mapes, Erika
Ramirez, Marc Schneider, Mikael
Wwood
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first single off upcoming
album Four the Record stays
strictly country, but with
more bite: “Baggage Claim”
finds the singer using the air-
port area to metaphorically
leave an emotionally dam-
aged lover behind. A strum-
ming guitar and confident
vocal approach instantly
grab the listener, as do feisty
lyrics like, “Behind every
woman scorned isaman who
made her that way.” Throw in
an unexpected organ break-
downinthe bridgeanddrums
that hit hard as Lambert tells
the listener to “Come and
get it,” and “Baggage Claim”
becomes a sassy track that
builds on the success of
the singer’'s 2009 smash
Revolution.

L LEGEND & CREDITS .

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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ROCK

BY GAIL MITCHELL

’'mWith The Band

Ambitious Red Hot Chili Peppers, Warner Bros. marketing
campaign helps propel band to No. 2 debut

tilizing a comprehensive promotional
U strategy targeting specialized digital

platforms in tandem with traditional
marketing tools, Warner Bros. and the Red
Hot Chili Peppers are celebrating the fruits
of their endeavors.

While Lil Wayne may have copped the Bill-
board 200 crown this week, the venerable rock
group bows at No. 2 with I'm With You. Claim-
ing first-week sales of 229,000, this project
marks the band’s sixth top 10 album. The act’s
last studio release, 2006’s double-album Sta-
dium Arcadium, became its first No. 1 when it
Jaunched with 442,000.

The focal point of the multitiered campaign,
Warner Bros. co-president/COO Livia Tortella
says, was the music itself. “The band had al-
ready laid out extensive plans to tour and go
to Europe,” she says. “They had been gone for
close to five years, and we wanted to showcase
the strength of their music. Everything we did
was to put the group’s new music on a platform.”

Reflecting the growing importance of iTunes
and streaming versus five years ago, the label’s
campaign featured a listening party on iTunes
that ran Aug. 22-29, followed by simultaneous
worldwide Google online and in-person listen-
ing parties held Aug. 22-23 in London, Toronto,
Tokyo, Sydney and Los Angeles. Following the
iTunes stream of the set, the Peppers hit the
top 10 of Billboard’s Social 50 chart (Billboard.
com, Sept. 1), moving 36,000 digital downloads
of first single “The Adventures of Rain Dance
Maggie” during that tracking week, up from
19,000 the week prior.

Another cornerstone of the campaign was a
movie-theater live broadcast of the band playing
the whole album in its entirety—in sequence—
as well as other fan faves from Cologne, Ger-
many, on the set’s Aug,. 30 street date. The high-
definition cinematic event was sent via satellite
to select theaters around the world, with tickets
going on sale Aug. 5 at participating box offices
found at RHCPLiveHD.com.
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Further promotional fortification came in the
form of a marketing alliance between Fuse and
Clear Channel Radio. The group performed a
live show on Aug. 22 from the Roxy in Los An-
geles under the “Fuse Presents” banner that was
recorded; it aired Aug. 30. The 2-year-old live
concert series has previously featured Linkin
Park, Drake, Jay-Z, Elton John and Leon Rus-
sell and Maroon 5 from such New York venues
as Madison Square Garden, the Beacon Theatre
and Radio City Music Hall.

“This series features the biggest stars that
elicit a cultural response. It starts with an act’s
core group of fans but is also designed to reach
casual and new fans,” Fuse senior VP of music
and talent development Dave Weier says. With
radio still an important medium to the Peppers’
core fans, Fuse partnered with Clear Channel
but also mounted a two-pronged attack on Face-
book. A sweepstakes was held for one lucky fan
towin a trip to the L.A. show, and a page was set
up to preview two streaming songs. Traditional
marketing tie-ins for the concert included out-
door and spot TV ads. In addition, the RHCP
asterisk logo and footage from the Fuse broad-
cast were projected on the sides of buildings
in downtown L.A. during the week of release.

And the marketing push is still going. The
Peppers are taking over ESPN for the month
of September, with the sports network featur-
ing songs from the album. Started Aug. 1 and
ending Sept. 15, a Shazam contest on iPhone
and Android devices will award the grand-prize
winner a trip for two to see the band in Paris
on Oct. 18. Five runners-up will receive a prize
pack including a copy of I'm With You.

“The Peppers delivered an album with a capi-
tal A,” Tortella says. “Not just a few tracks with
filler. That's when you can afford to do some-
thing like this because you know people will
want to buy in.”

Additional reporting by Kyle Bylin and Keith
Caulfield in Los Angeles.

George Strait scores 84th
top 10 country song

George Strait climbs closer to Eddy Arnold’s
record for most top 10s in the 67-year history
of Billboard’s Hot Country Songs chart, as
“Here for a Good Time” rises 11-9. The song
is Strait’s 84th top 10 on the tally, a feat sec-
ond only to Arnold’s 92 top 10s, which the
late legend collected between 1945 and 1980.

Strait first reached the Hot Country Songs
top 10 with his introductory entry, “Un-
wound” (No. 6), in 1981. The singer has sent
at least one song into the top bracket each
year ever since.

“Good Time,” which registered 24 million
audience impressions (up 8%) during the
chart’s Aug. 29-Sept. 4 tracking week, accord-
ing to Nielsen BDS, is the title track to Strait’s
39th studio album, released Sept. 6. The song
is also one of seven on the MCA Nashville set
that the King of Country co-wrote with his
son Bubba and songwriter Dean Dillon. The
album also sports a featured turn by Faith
Hill on “A Showman’s Life.”

Should “Good Time” reach No. 1, Strait
would add another accolade to his record:
most toppers in Hot Country Songs history.
He has banked 44 leaders, having reigned
most recently with “River of Love” in 2009.

—Gary Trust

Sharing headlines with Strait, Jake Owen cel-
ebrates his first Hot Country Songs No. 1, as
“Barefoot Blue Jean Night” ascends 2-1. Owen
first appeared on the chart in 2006 with the
No.16-peaking “Yee Haw” and had previously
peaked as high as No. 2 with “Don’t Think |
Can’t Love You”in 2009.

STRAIT SHOOTER
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ON TARGET

Gloria Estefan returns with a Pharrell
Williams-produced English-language
album: a Target U.S. exclusive

or the first time since
Prince’s 2009 three-
disc set, LOtUS-
FLOW3r/MPLSoUND/Elixer,
Target is exclusively partner-
ing with a major music artist:
Gloria Estefan. The chain will
be the sole U.S. physical re-
tailer for her English-language
album, Miss Little Havana.
Due Sept. 27 on Crescent
Moon, her husband Emilio
Estefan Jr’s label, Miss Little
Havana will be sold through
a worldwide distribution and
marketing deal with Verve
Forecast/Universal Music
Group (UMG). Its deluxe ver-
sion will be available at Tar-
get’s 1,762 stores nationwide,
while the digital standard ver-
sion of the album will be avail-
able solely through iTunes.
Produced by Pharrell Wil-
liams and co-produced by Es-
tefan, Miss Little Havana will
also benefit from extensive
promotion across Target’s
multiple media platforms.
They include in-store sup-
port (including placement
at checkout lanes), a TV spot
campaign that will air on
English- (E! Entertainment,
MTYV, Bravo) and Spanish-
language TV (mun2, MTV
Tr3s) and a spotlight in Tar-
get’s weekly print circular

featured in approximately
750 different publications.
According to the company,
the advertisement garners ap-
proximately 358 million audi-
ence impressions per week,
including social, mobile, on-
line and print distribution.
Although Target is con-
stantly involved in various
album release partnerships,
complete exclusivity for a major
artist release is an anomaly.
“This isn’t normal and
not something we will
necessarily be pushing
for in the future,” Target
VP of entertainment John
Butcher says. “What’s typi-
cally best for most artists
is to release an album na-
tionally and give Target
additional content.” How-
ever, in this particular case,
Butcher says it made sense
for Target to handle the
album exclusively because
Estefan is a pop icon and
“one of the most recogniz-
able women and people in
music . . . We know that she
will appeal to a broad popu-
lation of Target guests.”
Noting that there hasn't
been any retailer backlash
concerning the Target exclu-
sive, Estefan manager’s Frank
Amadeo adds, “The syner-

‘ “ _ CSTECAN: GIO ALMA; JON MCXRO: THOMAS YUAN
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gies between Target and Glo-
ria have always been aligned.
There are so few channels to
sell physical CDs these days
that this was a perfect oppor-
tunity to get a high-level mar-
keting commitment.”
Estefan’s relationship with
Target dates back more than

a decade and extends beyond

music. For example, Target
supported Estefan’s debut
as a writer of children’s
books in 2005. Her pic-
ture book, “The Magically,
Mysterious Adventures of
Noelle the Bulldog,” was
promoted through Target’s
then-newly launched Parent/
Child Book Club. And her
husband/producer has also

DREAM TEAM

How Miranda Lambert and friends kicked up their heels on No. 1 country set as Pistol Annies

LY

worked closely with Target
for many years on various
projects. Currently, the re-
tailer is presenting sponsor of
“Nuestra Navidad,” the Emilio
Estefan-produced Christmas
holiday musical special that
airs annually on the Univi-
sion network. Target has also
teamed with numerous Latin
acts through the years. Dur-
ing the last 12 months, the re-
tailer has given major support
to bilingual releases by Ricky
Martin and Enrique Iglesias
who, like Gloria Estefan, are
major Latin crossover acts.
But Estefan’s situation is
markedly different. After
spending most of her career on
Sony-owned labels, the singer

Exclusive deal:
GLORIA ESTEFAN

is moving in a completely dif-
ferent direction. In addition to
the deal with Verve and UMG,
Crescent Moon has long been
the Estefans’ label, and the Tar-
get deal was negotiated by the
Estefans themselves.

As for the album, Miss Lit-
tle Havana is an uptempo set
that signals a return to Estefan’s
dance roots. The Target deluxe
edition boasts four bonus tracks
produced by her husband, in-
cluding a remix of lead single
“WEPA” featuring Pitbull. The
set’s release also coincides with
the 25th anniversary of Este-
fan’s 1986 hit “Conga.” Those
who purchase the album will
be able to download a special
remix of the track. .

Country music has sparked its share of hot collab-
orations, including supergroup the Highwaymen—
featuring Willie Nelson, Kris Kristofferson, Johnny
Cash and Waylon Jennings--and the 7rio albums
by Emmylou Harris, Dolly Parton and Linda Ron-
stadt. However, Pistol Annies—Miranda Lambert,
Ashley Monroe and Angaleena Presley—marks a
different approach to the supergroup concept:
Lambertis the act’s only established star.

“I don’t know if there’s been a group where one
member was a huge star who gets her girlfriends
and says, ‘Hey, let’s make a record.”” Presley says.
“Ijust know it was a hell of a lot of fun.”

And a building success story. The trio’s Aug. 23
debut album, Hell on Heels, bowed at No. 1on Bill-
board’s Top Country Albums chart and No. 5on
the Billboard 200.

Lambert says, “Pistol Annies is a couch dream
coming true. Because we truly get to be our-
selves—not only in our songwriting and storytell-
ing, but also in the way we perform as a team.”

As Lonestar Annie (Lambert), Hippie Annie
(Monroe) and Holler Annie (Presley), the trio wrote
asassy set that addresses everything from unwed
pregnancy on “Beige” and Southern men on
“Boys From the South” to family dysfunction on
“Family Feud,” which they wrote with Lambert’s
husband, Blake Shelton, aka Pistol Andy.

Driven primarily by media and word-of-
mouth, buzz about Heels began in April when
the group debuted on CBS’ “ACM Girls Night
Out” TV special. From there, the act performed
the album’s title track on “Good Morning Amer-
ica” in July. Sold through PistolAnnies.com and
all digital providers, the set was only available
physically at the group’s site. While a focus sin-
gle wasn’t sent to country radio, the title track
and its video have received airplay on CMT, GAC
and some country stations.

With Heels atop Top Country Albums, Tanya
Welch, senior director of artist development and
marketing for Sony Music Nashville, says, “We’'re

now meeting demand from physical retail and get-
ting product in the marketplace as soon as pos-
sible. We weren’t holding it back, but we didn’t
anticipate this reaction to the album without the
usual drivers. We’ve also sent the entire album to
country radio. Now that it’s available, there’s also
been interest from Americana and college radio.”
Currently signed to Warner Music Nashville,
Monroe released an album on Columbia in 2009.
Presley has recorded a full-length and is seeking a
deal. And with new RCA set Four the Record due
Nov. 1, Lambert is climbing Hot Country Songs
with “Baggage Claim,” which is No. 13 this week.
Pisto! Annies have been performing on Lam-
bert’s summer tour and will continue in the fall.
As for the future, Monroe says, “This is just the be-
ginning. We have so many good songs; enough
for another record right now.” Presley adds: “We
have enough for 10 more records. | see three old
grannys playing guitar for their grandkids and still
writing songs.” —Deborah Evans Price

COMING
FULL CIRCLE

Stereotypes
production team
jumps in front of

the mic with rapper
Three as JON MCXRO

You can now add the Stereotypes
(Far*East Movement, Chris Brown,
Justin Beiber) to the growing list of
songwriter/producers who aren’t
content to simply sit behind the
studio boards. The Grammy Award-
nominated production trio—Jona-
than Yip, Jeremy Reeves and Ray
Romulus—has joined forces with
Houston singer/songwriter/MC
Three as the group JON MCXRO.

Pronounced the same as the name
of tennis legend John McEnroe, JON
MCXRO has issued its pop/hip-hop
lead single, “Lego.” It’s available as
a free download on the production
trio’s website, while its fun, colorful
video will premiere later this month
on MTV. Coming Nov. 8 through Ste-
reotypes Music will be the act’s free
first album, The Fifth of Never.

“Between production projects, we've
been working on bits and pieces of
songs and hooks foraminute,” Yip says.
“People have been asking, ‘When are
you guys going to do this artist project?
So now that we're doing this album, |
guess today is the fifth of never.”

The mix of party songs and feel-good
music, reminiscent of hip-hop’s golden
era of the '90s, showcases the Stereo-
types’ penchant for creatively fusing
R&B, hip-hop, pop, dance and rock.
Guest features include Miguel (on “Give
It Up”) and Stereotypes Music artist
Sterling Simms (on “That’s Right”).

Formerly an A&R executive at
Def Jam, Romulus first met Yip and
Reeves when he signed Yip’s friend
Three (born Malcolm McDaniel) to
the label. Romulus later left Def Jam
and joined Reeves and Yip in Los An-
geles. After Three’s debut Def Jam
project was shelved, Yip called and
asked the rapper to come out West
and write with them on such projects
at Far*East Movement’s debut album.

Noting that the Stereotypes will
be back in the studio with Far*East
Movement shortly, Romulus says,
“It got to a point where hip-hop
wasn’t sounding good to us any-
more. We thought, ‘Why complain
when we can be a part of helping to
bring it back?’” —Gail Mitchell

Musif alcmoonlighting:
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REAL ESTATE

FOR SALE or LONG TERM RENTAL. Basalt CO. 3 bdim, 3 bath. Separate luxury
guest apartment with full kitchen. 3800+ sq.fi. Fully secluded yet walk to town for
gourmet restaurants & boutiques. 20 minutes to Aspen, ski mountains & airport.
Magpnificent interiors & landscaped property. Fly fish off the deck. Bike paths, XC
skiing, sport range, golf within minutes. No comparables. Furnished or unfurnished.
Contact Alecia Evans 970.948.5418
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REAL ESTATE

TO SEE ME IS TO LOVE ME

Double Wooded Lot Sanctuary with Log Cabin Recording Studio and Guest House.
Build your Dream on the second parcel. Inspiration is all around you. How sweet it is .
Adjacent to nature preserve.

Listed at more than

$3,600,000

Will be sold to the Highest Reasonable Offer above
$2,561,247

Call 914-670-7055 for more information

Portion of proceeds donated to charity
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>>Jane’s Addiction ascends

to its first top 10 on Alternative
(see billboard.biz/charts) since
2003, and its fifth overall, as
“Irresistible Force” edges 11-10.
The band first ranked in the top
tier the week of Oct. 29, 1988,
when “Jane Says” shot 24-9

on its way to a No. 6 peak. The
group’s span of ranking in the
top 10~22 years, 10 months and

three weeks—is the longestin
the chart’s history.

>>Speaking of alternative,
reflecting the song’s pop-
leaning instrumentation, Foster

the People’s “Pumped Up Kicks”

debuts on Rhythmic at No. 39.
It’s the first former Alternative
topper to reach Rhythmic since

Crazy Town’s “Butterfly” winged

to No. 1 on the former tally and
No. 6 on the latter list in 2001.

Read Chart Beat
every week at
biltboard.com/chartbeat.

PERRY: ARI MICHELSON

As expected, Lil Wayne’s Tha Carter
IV easily debuts at No. 1 on the Bill-
board 200, selling 964,000 copies in
its first week, according to Nielsen
SoundScan.

It’s his third No. 1 album following
Tha Carter {1 and I Am Not a Human
Being (see story, page 5).

Carter |V earns the
biggest sales week for a
hip-hop album (or any
set by a male artist),
since Wayne’s Carter 111
bowed with 1 million on
the June 28, 2008, chart.

Carter 'V’s launch is
the 18th-largest sales
week in the SoundScan
era. All 17 of the bigger
frames happen to be the 17 titles that
moved 1 million copies in a week. Of
the top 20 biggest sales weeks in the
SoundScan era (1991-present), Wayne
now owns two, as Carter [1] stands
tall with the 17th-biggest week. Aside
from Wayne, only °’N Sync (Nos. 1
and 2), Eminem (Nos. 3 and 5) and
Backstreet Boys (Nos. 4and 9) double
upin the top 20. (It would be unfair not
to mention how Garth Brooks owns
the No. 12, 21 and 22 spots on the all-
time biggest weeks list.)

Carter I'V also nets 2011's second-big-
gest frame, behind Lady Gaga’s 1.1 mil-

lion debut with Born This Way (June 11).
Born’s first week was bolstered by
two days’ worth of 99 cent sale pricing
from Amazon MP3’s store. Carter IV
managed to sell nearly 1 million with-
out such deep discounting. It’s esti-
mated that Amazon MP3 sold upwards
of 440,000 downloads of its 99 cent
Born This Way album.
Speaking of down-
loads, Carter IV shifted
362,000 digital copies
in its first week. That
marks the second-larg-
est digital sales week of
all time for an album;
again, behind Born, with
662,000 downloads.
However, while
SoundScan doesn’t disclose retailer-
specific figures, sources say Carter eas-
ily broke the U.S. iTunes store’s single-
week album sales record, with around
347,000 sold through the website.
That surpasses the 290,000 copies that
iTunessold of Jay-Z and Kanye West’s
Watch the Thronein its first week.

VMAs VICTORY: After a full week’s
worth of impact following the Aug.
28 MTV Video Music Awards, the
Billboard 200 and Hot Digital Songs
charts sizzle with VM A-fueled gains.

Performer Adele posts an 88% gain

with 21 (No. 3) on the Billboard 200and
also zooms to No. 1 on the Billboard
Hot 100 with “Someone Like You” (see
page 50). Another obvious VMA gainer
is Beyoncé, who performed “Love on
Top.” Her 4 album returns to the top
10 with 39,000 (jumping 12-7, up 87%),
and “Love” debuts at No. 10 on Digital
Songs with 113,000 (up 803%).

Outside the top 10 on the albums
chart, there are VMA sparks by an as-
sortment of performers and winners.
Lady Gaga, who opened the show with
“Youand1,” posts a20% gain with Born
This Way (13-14). Bruno Mars, who
celebrated the late Amy Winehouse
in a tribute segment, rises 37-32 with
Doo-Wops & Hooligans (12,000, up 31%).
Young the Giant, the only rock act that
performed on the show, flies 130-42
with its self-titled album (10,000, up
189%). Tyler, the Creator, who sur-
prised many by winning the best new
artist trophy, jumps 102-48 with his
Goblin album (10,000, up 133%). Jes-
sie J, who was the house DJ and played
tunes as the awards went to commer-
cials, re-enters at No. 79 with Who You
Are (6,000, up 151%).

GUETTA FABULOUS: Superstar D]/
producer David Guetta secures his
first top 10 album, and best sales week
yet, as Nothing But the Beat debuts at

IVIaI-I(et \A’at(:l.‘ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ATBGIIJHSI‘
This Week 6,650,000 2,279,000
Last Week 5,144,000 1,728,000
Change 29.3% 31.9%
This Week Last Year 5,219,000 1,525,000
Change 27.4% 49.4%

“Digital album saies are also counted within album sales

Weekly Album Sales (wmition Units)

30

25

20 = 20Mm

Year-To-Date
DIGITAL

TRACKS 2010
22,425,000 OVERALL UNIT SALES
22,437,000 Albums 200,552,000
-0,1% Digital Tracks 781,812,000
19,439,000 Store Singles 1,420,000
15.4% Total 983,784,000
Albums w/TEA* 278,733,200

to one album sale.

ALBUM SALES

*Includes track equivalent album sales (TEA) with 10 track downioads equivalent

SALES BY ALBUM FORMAT

[0 143,059,000
Digital 55,680,000
Vinyl 1,790,000

N D J Other

23,000
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‘Carter’ CashesIn; VM As Impact; Guetta Arrives

No. 5 on the Billboard 200 with 56.000.
Guetta’s last album, One Lovz, debuted
and peaked at No. 70 in 2009

It’s interesting how Love’ssales never
really took off, despite such massive sin-
gles as “Sexy Bitch” (featuring Akon)
and “When Love Takes Over” (featur-
ing Kelly Rowland). One Lovehas sold
200,000, while “Bitch,” for example,
has moved 3.2 million downloads.

I chalked it up to consumers not mak-
ing the connection that Guetta was the
artist behind those songs—something
that may have been, rectified now that
he’s stormed the top 10 on the Billboard
200. Italso helps that Nothingis stuffed
full of A-list guest stars like Usher,
NickiMinaj, Will.i.am, Jennifer Hud-
sonand Lil Wayne, makingthealbum
an even more attractive purcaase. -« »

J
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For week ending Sept. 4, 2011, Figures are rounded. |1IC|SCI1
Compiled from a national sample of retait store and rack
sales reports collected and provided by Sou 1dScan
201 (HANGE
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Electronic due Purity Ring debuts on Uncharted at No. 19 thanks
to the blog buzz surrounding the release of its latest single,

it has received acclaim from major blogs like Pitchfork and
Brookiyn Vegan, helping it earn more than 33,000 plays.
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Blink-182 debuts at No. 21 on the Social 50 chart following
the release of the band’s video for “Up All Night.” Since
debuting Aug. 25, the dlip has accumulated more than 2.2
million YouTube views and helped the act add 476,000 new
fans in the tracking week. The band’s new Neighborhood
album, its first since 2003, whl be released Sept. 27.
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PARTY ROCK ANTHEM

I 22 LMFAQ (PARTY ROCK/WILL... AM/CHERRYTREE/INTERSCOPE)
4 4 {7 SUPERBASS
NICK] MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
o , {0 LIGHTERS
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY/INTERSCOPE)

MOVES LIKE JAGGER

GIVE ME EVERYTHING

v ' PITBULL FEAT. NE-YO, AFROJACK & NAYER (MR 305/P0LD GROUNDS/J/RCA)
TONIGHT TONIGHT
B 0207 cHeLLE mae VE/RCA)
| GOOD LIFE
9 B 20 ourrepuBLIL (MOSLEY INTERSCOPE)
@ i 7 PUMPED UP KICKS
FOSTER THE PEOPLE *TAR | IME/CDLUMBIA)
rﬁ 40 12 HOW TO LOVE
: LIL WAYNE (CASH MUNLY LINIVERSAL REPUBLIC)
@ 12 10 YOU MAKE ME FEEL...
COBRA STARSHIP FEAT. SABI _EC/ 10 ANLEFUELED BY RAMEN/ATLANTIC/RRP)
13 § CHEERS (DRINK TO THAT)
. RIHANNA (SRP DEF JAM 1DJMG)
m 16 g STEREO HEARTS
GYM CLASS HEROES FEAT. ADAM LEVINE (DECAYDANCE/RIELED BY RAMEN/RRF)
] IF | DIE YOUNG
A4 . _THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)
YOU AND |

LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
12 PRETTY GIRLS

1YAZ FEAT. TRAVIE MCCOY (FIME IS MONEY/BELUGA HEIGHTS/REPRISE
SOMEONE LIKE YOU
ADELE (XL/'COLUMBIA}
IN THE DARK
DEV (INDIE-POP, UNIVERSAL REPUBLIC)
NOTHING
THE SCRIPT (PHONOGENIC/EPIC)

22 8 KEEP YOUR HEAD UP
ANOY GRAMMER (S-CURVE)

%
>
L ]

@ 34 3 T GIRL
JASON DERULD (BELUGA HEIGHTS/WARNER BROS.)
@ %5 § MOTIVATION
KELLY ROWLAND FEAT, LIL WAYNE (UNIVERSAL MOTC AL REPUBLIC)

MR. SAXOBEAT
ALEXANDRA STAN (LILTRA)
26 9 HELLO
MARTIN SOLVEIG & DRAGONETTE (BIG BEAT/ATLANTIC)
£%4 30 g TAKE OVER CONTROL
| AFROJACK FEAT. EVA SIMONS (ROBBINS)

' RAIN OVER ME
Eé 20 7 PITBULL FEAT, MARC ANTHONY (MR. 305/POLO GROUNDS/J/RCA)
§iz WHERE THEM GIRLS AT
b n 1 9 1 6 DAVID GUETTA FEAT FLO RIDA & NICK] MINAJ {WHAT & MUSIC /ASTRALWERKS/CAPITO)
30 25 9 EVERY TEARDROP IS A WATERFALL

COLDPLAY (CAFITOL)

WITHOUT YOU
4 DAVID GUETTA FEAT USHER 'HAT A MUSIC/ASTRALWERKS/CAPITOL)

BETTER WITH THE LIGHTS OFF
NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/WARNER BRDS.)
FASTER
MATT NATHANSON (VANGUARD/CAPITOL)
SHE AIN'T YOU
CHRIS BROWN (JIVE/RCA)
BEST THING | NEVER HAD
BEYDNCE (PARKWODD/C_DL!JMB)A)
% i SAVE THE WORLD
SWEDISH HOUSE MAFIA (ASTRALWERKS/CAPITOL)
I SEXY AND | KNOW IT
LMFAQ (PARTY ROCK/WILL.I.AM/CHERRYTREE/INTERSCOPE)
@ NO SLEEP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
SKYSCRAPER

@" 0 2 _ DEMI LOVATO (HOLLYWODD)

DON'T STOP THE PARTY
40 32 9 qurg ik eveo peas (INTERSCOPE)

Following Lady Gaga’s performance of “You and 1 to kick off the MTV
Video Music Awards on Aug. 28, the song earns the artist notable
honors on the Billboard Hot 100 and Adult Contemporary charts.

The track charges 16-6 on the Hot 100, climbing 8-4 on Hot Digital
Songs (175,000 downloads sold, up 61%, according to Nielsen
SoundScan) and 37-23 on Hot 100 Airplay (41 miltion audience
impressions, up 32%, according to Nielsen BDS). With its Hot 100
advance, Gaga notches her 11th top 10—her entire output of singles as
a lead artist promoted to radio. Her career-opening top 10 streak is the
longest since Mariah (arey
likewise began with 11 in
1990-94.

On the AC tally, Gaga™
previous single “The Edge of
Glory” lifts 11-10, granting
the singer he first top 10 at
the format. 0f her prior six
A( entries, beginning with
“Just Dance” (No. 28, 2009),
she had risen as high as No.
13 with “Alejandro” a year
ago next week.
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TITLE

T
. ﬁ ﬁ ARTIST (IMPRINT / PROMOTION LABEL)

T . B mn_ou.me IN THE DEEP
e e ] ADELE (XL/COLUMBIA)

F**KIN’ PERFECT
2 3 R (LAFACE/RCA)
2 48 JUST THE WAY YOU ARE
BRUNG MARS (ELEKTRA’ATLANTIC)
4 13 DON'T YOU WANNA STAY
JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW/REQ)
% FIREWORK
KATY PERRY (CAPITOL)
IF | DIE YOUNG
- THE BAND PERRY IRE_PUFH 16 NASHVILLE/UNIVERSAL REPUBLIC) ]
FOR THE FIRST TIME
THE SCRIPT (PHONOGENIC/EPIC)
SECRETS
ONEREPUBLIC (MOSLEY/INTERSCOPE)
RHYTHM OF LOVE
PLAIN WHITE T'S (HULLY®00D)
THE EDGE OF GLORY
_LADY GAGA (STREAMLINE KONLIVE/INTERSCOPE
GOOD LIFE
ONEREPUBLIC (MUSLEY, INTERSCOPE)
15 KEEP YOUR HEAD UP
ANOY GRAMMER (' CURVE)
3 JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)
HOLD ON
MICHAEL BUBLE (143/REPRISE
F**K YOU (FORGET YOU)
CEE LO GREEN (RADICULTURE/ELEKTRA/RRP
SOMEONE LIKE YOU
AOELE (5L COLUMBIA)
WHEN YOU LOVED ME
RICHARO MARX (ZANZIBAR TOURDFORCE
LAST FRIDAY NIGHT (T.G.I.F.)
KATY PERRY (CAPITOL)
THE LAZY SONG
__BRUNO MARS (ELEKTRA ATLANTIC)
SAVE ME, SAN FRANCISCO
TRAIN (COLUMBIA)
LONG WAY TO GO
JOSH GRACIN (AVERAGE JOE'S)
FASTER
MATT NATHANSON (VANGUARD/CAPITOL
THE LAST GOODBYE
DAVIO €OOK (19, RCA)
TONIGHT TONIGHT
HOT CHELLE RAE (JIVE RCA}

NEVER GONNA LEAVE THIS BED
MAROON 5 (A&1\)/OCTONE/INTERSCOPE!
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ARTIST (IMPRINT / PROMOTION LABEL)

LAST

WEEK

WEEKS
™ QN CHT

KATY PERRY (CAPITOL)
GOOD LIFE
DNEREPUBLIC (MOSLEY/INTERSCOPE)
TONIGHT TONIGHT
HOT CHELLE RAE JIVE RCA)
MOVES LIKE JAGGER
MARODN 5 FEAT. CHRISTINA AGUILERA (A&M. OCTONE/INTERSCOPE
IF | DIE YOUNG
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)
THE EDGE OF GLORY
_LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE]
ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)
EVERY TEARDROP IS A WATERFALL
COLOPLAY (CAPITOL
PUMPED UP KICKS
FOSTER THE PEOPLE (STARTIME/COLUMBIA
7 (LT SOMEONE LIKE YOU
© LENUTI N AoELE (XL/COLUMB!A)
NOTHING
THE SCRIPT (PHONOGENIC/EPIC)
SAVE ME, SAN FRANCISCO
TRAIN (COLUMBIA;
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m 15 15 FASTER
i i i __MATT NATHANSON (VANGUARD/CAPITOL)
ARMS
@ B CHRISTINA PERRI (ATLANTIC/RRP)
-

n THE LAZY SONG
: _BRUNO MARS (ELEKTRA/ATLANTIC)
18 10 BRIGHTER THAN THE SUN
) COLBIE CAILLAT (UNIVERSAL REPUBLIC)
ALL THAT YOU ARE
GOD GOO DOLLS (WARNER BROS )
19 10 NOT OVER YOU
GAVIN DEGRAW (J/RCA)
20 12;; GIVE ME EVERYTHING

" _PITBULL FEAT. NE-YO, AFROJACK & NAYER (MR 305/POL0 GROUNDS/JRCA)
PARTY ROCK ANTHEM
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28 10 | 16ap (PARTY ROCK WILi | AN /GHERRY IREE/INTERSGOPE
2 19 LOUD MUSIC
MICHELLE BRANCH (REPRISE)
25 1 HEY MAMA
MAT KEARNEY (AWARE/UNIVERSAL REPUBLIC)
30 | YOU AND |
" _LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE
LOST IN YOU
24 % 17 timse oavs GRACE IVE/RCA)

"# g JUST AKiss
it 2 LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
THE ADVENTURES OF RAIN DANCE MAGGIE |
|RED HOT CHILI PEPPERS (WARNER BROS )
WALK
FOO FIGHTERS (ROSWELL'RCA)

PUMPED UP KICKS
FOSTER THE PEOPLE (STARTIME/COLUMBIA)

THE SOUND OF WINTER
BUSH (ZUMA ROCK)

NOT AGAIN
STAIND (FLIP/ATLANTIC)

LOWLIFE
THEORY DF A DEADMAN (604/ROACRUNNER/RRP)

COUNTRY SONG
SEETHER (WIND-UP)

UP ALL NIGHT
BLINK-182 (GEFFEN INTERSCOPE)

ROPE

__FOO FIGKTERS {ROSWELL/RCA)

EVERY TEARDROP IS A WATERFALL
COLDPLAY (CAPITOL

SAIL
AWOLNATION (RED BULL)

TONIGHT
SEETHER (Wil UP)

MAKE IT STOP {(SEPTEMBER’S CHILDREN})
RISE AGAINST |1(.0 INTERSCOPE)

SO FAR AWAY

AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS
LIES OF THE BEAUTIFUL PEOPLE
SIXX- AM. (ELEVEN SEVEN)
SHAKE ME DOWN

CAGE THE ELEPHANT (DSP/JIVE/RCA)

ROLL AWAY YOUR STONE
MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE)

HOWLIN’ FOR YOU
THE BLACK KEYS (NONESUCH WARNER BROS

GHOST OF DAYS GONE BY
ALTER BRIDGE (ALTER PRIDGE CAPITOL

BLOW ME AWAY
BREAKING BENJAMIN (1{0LLYWOOD)

WHAT YOU WANT
EVANESCENCE (WIND-UP)

PANIC
SUBLIME WITH ROME (FUELED BY RAMEN/RRP)

IRRESISTIBLE FORCE
JANE § ADOICTION 10 APITOL,

UNDER AND OVER IT
FIVE FINGER OEATH PUNCH PROSPECT PARK)

GET UP!
KORN FEAT. SKRILLEX (ROADRUNNER/RRP)

WHIRRING
THE JOY FORMIDABLE (CANVASBACK/ATLANTIC

SUNSET IN JULY
311311 ATO/RED)

MONSTER YOU MADE
POP EVIL (EONE

THE LAST TIME
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE

LOST IN MY MIND
THE HEAD AND THE HEART (SUB POP

PROMISES, PROMISES
INCUBUS (IMMORTAL EPIC)

NO MATTER WHAT
PAPA ROACH (ELEVEN “EVEN)

HELENA BEAT
FOSTER THE PEOPLE (STARTIME/COLUMBIA

LONG TIME
CAKE (UPBEAT/ILG)

SOMEONE LIKE YOU
ADELE (XL/COLUMBIA

EVERY TIME YOU GO
3 DOORS DOWN (UNIVERSAL REPUBLIC)

COUGH SYRUP
YOUNE THE GIANT (ROADRUNNER/RRP)

IT'S NOT ME IT'S YOU
SKILLET (ARDENT INO/ATLANTIC)

RUMOUR HAS IT
ADELE (x. COLUMBIA)

JUNK OF THE HEART (HAPPY)
THE KOOKS (ASTRALWERKS/CAPITOL,

DARK HORSES
SWITCHFOOT (LOWERCASE PEDPLE/ATLANTIC)

BIG FOOT
CHICKENFOOT (LAND SHARK/EONE)

MONSTER

PARAMORE (FUELED BY RAMEN,’RRP’_*

FALLEN
VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC

WHAT YOU KNOW
TWO DOOR CINEMA CLUB (RED, GLASSNOTE)

HEY MAMA
MAT KEARNEY (AWARE UNIVERSAL REPUBLIC)

BUSY BEIN’ BORN
MIDDLE CLASS RUT (BRIGHT ANTENNA/ILG)

COLOURS

§ GROUPLOVE {CANVASBACK/ATLANTIC)

000600 : : 1000

Seether scores its 10th Heritage Rock top 10, as
“Tonight” jumps 16-10 with Greatest Gainer
honors. The second single from Holding Onto
Strings Better Left to Fray, following “Country
Song,” which topped Heritage Rock for 11
weeks, concurrently pushes 17-12 on Rock
Songs (4.3 million in audience, up 8%).

THE CHILLS
BLUE DCTOBER (UP DOWN/BRANDO/RED)

WICKED WORLD
COLD (ELEVEN SEVEN)
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=z =& ARTIST (IMPRINT / PROMOTION LABEL)
1 13 AR WALK
~ 7 RIS FOO FIGHTERS (ROSWELL/RCA)
i g NOTAGAIN
STAIND (FLIP/ATLANTIC)
i s THE ADVENTURES OF RAIN DANCE MAGGIE
REQ HOT CHILI PEPPERS (WARNER BROS
i LOWLIFE
THEORY OF A DEADMAN (504:ROAORUNNER/RRP)
il b BLOW ME AWAY

BREAKING BENJAMIN (HOLLYWOOD

TONIGHT
_SEETHER (WIND-UP) _
g g UNDER AND OVER IT
FIVE FINGER DEATH PUNCH (PROSPECT PARK)
THE LAST TIME
ALL THAT REMAINS \ﬂOSTHETIC’_MZOR & TiE
a 12 13 MONSTER YOU MADE

POP EVIL (EONE)
SICK
ADELITAS WAY (V(RG_IN.‘CAPIYOL‘

'r w2 SO FAR AWAY
AVENGED SEVENFOLO (HOPELESS/SIRE/WARNER BRDS.)
12 15 % COUNTRY SONG

SEETHER (WIND-UP

IT°'S NOT ME IT’S YOU
SKILLET (ARDENT/IND/ATLANTIC)

THE SOUND OF WINTER
BUSH {/UMA ROCK)

LIES OF THE BEAUTIFUL PEOPLE

18 M 2 SIXX: AM. {ELEVEN SEVEN)
@ 17 4 WHAT YOU WANT
EVANESCENCE (WIND-UP
- GET UP!
F 1319 KORN FEAT. SKRILLEX (ROADRUNNER/RRP)
m 19 NO MATTER WHAT
PAPA ROACH (ELEVEN SEVEN
- EVERY TIME YOU GO
__-_ 277 3 DOORS DOWN (UNIVERSAL REPUBLIC
20 25 15 WICKED WORLD

COLD (ELEVEN SEVEN)

20 19 KILLING ME INSIDE
CROSSFADE (ELEVEN SEVEN)

21

@ 26 3 heamllad] THIS IS GONNA HURT
S’ 0 [T sixx: A.M. (ELEVEN SEVEN)
@ % 9 THAT FIRE

== BLACK TIDE (INTERSCOPE)

BOUNCE
Gl |22\ [ EMPHATIC (ATLANTIC)
25 24 11 EVERY LIE

= MY DARKEST DAYS /MVR/604/MERCURY/IDJME
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5E &5
=2 22

1 1 28
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TITLE
ARTEST {IMPRINT / PROMDT!ION LABEL)
LIES OF THE BEAUTIFUL PEOPLE
. SIXX: A.M. (ELEVEN SEVEN)
LOWLIFE
THEDRY OF A DEADMAN '605;‘ROAD§UNNEI}“RRE‘
THE ADVENTURES OF RAIN DANCE MAGGIE
RED HOT CHILI PEPPERS (WARNEN LRUS )
GHOST OF DAYS GONE BY
ALTER BRIDGE (ALTER BRIDGE CAPITOL)
5 26 COUNTRY SONG
SEETHER (WIND-UP)

WALK

n

b3

-

2
’,
a
o
T

v _ FOO FIGHTERS (RDSWELL/RCA)
i o2 SO FAR AWAY

AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)
8 NOT AGAIN

STAIND (FLIP/ATLANTIC
9 13 NEVER LOOKIN’ BACK

‘_9 3 THE KENNY WAYNE SHEPHERD BAND (LIPS & PROUD/ROADAUNNE!
@ 16 9 S TONIGHT
_ A (LY 80 SEETHER (WiND-UP)
P ROPE
1110 28 pog pightens (rosweLL/ACH)
@ 15 SICK
- i ADELITAS WAY (VIRGIN, CAPITOL
o RIP TIDE
1= 29 SicK PuPPIES (RMANVIRGIN CAPITOL
EVERY TIME YOU GO
1“_ 14 15 $000Rs DOWN (UIVER AL REPUBLIC)
45 | 13 44 DIAMOND EYES (BOOM-LAY BOOM-LAY BOOM)
RESSR SHINEDOWN (ATLANTIC)
16 12 BIG FOOT

CHICKENFOOT (LAND SHARK/EONE)
BLOW ME AWAY
BREAKING BENJAMIN (HOLLYWDOD)
THE SOUND OF WINTER
_BUSH (ZUMA ROCK)
KILLING ME INSIDE
CROSSFADE (ELEVEN SEVEN)
WHAT YOU WANT
_EVANESCENCE (WIND-UP)
1 MONSTER YOU MADE
POP EVIL (ECKE)
NO MATTER WHAT
PAPA ROACH (ELEVEN SEVEN)
UNDER AND OVER IT

=
o

-
W

~
=

| % FIVE FINGER DEATH PUNCH (FROSPECT PARK)
29 BLAME IT ON THE BOOM BOOM
BLACK STONE CHERRY (N DE GOOT/ROADRUNNER/RRP)
FALLEN

g

VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)

Data for week of SEPTEMBER 17, 2011

7 days a
d

y monitored 24 hours a day
200, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All nghts reserved.

-format rock stations, including 55 ACTIVE ROCK and 20 HERITAGE ROCK panelists, are electronica

MAINSTREAM TOP 40, ADULT CONTEMPORARY, ADULT TOP 40: 137, 79 and 91 stations, respectively, are electronically monitored 24 hours a day, 7 days a week
week. See Charts Legend on billboard.biz for ruies and explanations.
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MONITDRED 8Y COMPILED 8Y

nielsen nielsen
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= e 1
5 .5.:, £5 TITLE Artist o &3 fo aE TITLE Artist & 3
<3 =2 53 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL EE =3 32 2 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMDTIDN LABEL & &8
o o 4 2 EIBAREFOOT BLUE JEAN NIGHT Jake Owen @ 29 32 ACLL YOURHEL’:F’:EGSENC Mgy @TR?:]B?I%nN%F;arﬂ 2%
J.MOLR.CLAWSON (D ALTMANE PASLAYTSAWCHUK) - ___@Fch N CHAPMAN (B HENNI C HENNINGSEN
- SR REMIND ME Brad Paisley Duet With Carrie Underwood @ 28 28 TAKE IT OFF Joe Nichols 27
F.ROGERS (8 PAISLEY,C.DUBDIS.K LOVELACE) © ARISTA NASHVILLE 8 CANNON (D DAVIDSON A GORLEY.K.LOVELACE) ® SHOW DOG-UNIVERSAL
1| TAKE A BACK ROAD Rodney Atkins @ DRINK IN MY HAND Eric Church 28
3 ) 207 X 35 4 L ]
THEWITT R AT#ILS (K AKINS L LAIRD) ® CURB JJOYCE IL GHURCH.M PHLENE Y L LAIRD) © EMI NASHVILLE
6 YOU AND TEQUILA Kenny Chesney Featuring Grace Potter 38 48 TATTOOS ON THIS TOWN Jason Aldean 29
g 8 CANNON.K.CHEGNEY (M BERG.D.CARTER) ® BrA the Dave B M KKGX (N THRASHER W MOBLEY.M DULANEY) © BADKEN BOW
" e Dave Barnes Hunter Hayes -
6 9 MADE IN AMERICA Toby Keith . 1 kb m 30 29 STORM WARNING @u;?TLeALTIO\},VMN 29
TKEITH (T KEITH.B PINSON.G S REEVES) © SHOW DOG-UNIVERSAL composition is his D HUFF.H HAYES (H HAYES.G.SAMPSON,BUSBEE) CWMN
7 10 LONG HOT SUMMER Keith Urban g [thtop10.Barnes’ @ 1 3 LONG WAY TO GO Alan Jackson g
D.HUFF K UHRBAN 15 MARX K.URBAN) © CAPITOL NASHVILLE original version _K.STEGALL (A.JACKSON) (GFACR/EMLNASHVICEE
- AM | THE ONLY ONE Dierks Bentley 1 2 30 TOUGH Kellie Pickler 2
¢ HER JRSTEWART (J BEAVERS J.R.STEWART.D.BENTLEY) © CAPITOL NASHVILLE rosetoNo. 9ayear | § FLIDDELL L.WOOTEN (L SATCHER) ) © 19/BNA .
B JUST FISHIN' Trace Adkins g goon Christian AC @ 33 33 AMEN Edens Edge 2
- M.KNOX (C BEATHARD.M.CRISWELL.E M HILL) © SHOW DOG-UNIVERSAL Songs and appears . M.BRIGHT (5 BLACK.H.BLAYLOCK,C.GRAVITT.G.O'BRIEN) © B1G MACHINE
:a LU ?EEORWEN (Fi:gRRAITA(éES?RaPE ZTIP?QED DILLON) gi‘@ﬁisﬁbﬁ’ﬁé | " his Winat e g’ 3 % JBQ(I)‘\I/-E:(?A%NOS.’E.MDORE 1.8 STOVER) JUS(Ir:DhCAOS];s u
GOD GAVE ME YOU Blake Shelton - Give, What We Get @ = DIDN'T | James Wesley 4
L 5 HENDRICKS (D.BARNES) © WARNER BROS /WMN album. D FRIZSELL.R CLAWSON (B.GLOVER.K. JACDBS,R. MONTANA) © BROKEN BOW
i AR ‘T TELL YOU NO Sara Evans
AR L e oo Lrose ey | 36 o] e A My om B
~ - - HOME Gloriana
14 14 LOVE DONE GONE ' Billy Currington 12 39 36 WANNA TAKE YPU S— r wr; M
C.CHAMBERLAIN B CURRINGTON (S.CAMPM GREEN) ® MERCURY M SERLETIC (T GOSSIN M SERLETIC W MOBLEY) © EM RNER BROS 'WAR
@ ulp Rﬁ)&ﬁ%iﬁﬁéﬁvm (M.LAMBERT.N HEMBY.L LAIRD) Miranda Largb:cr: 3 @ 40' 38 F’LVElxgéfﬂ,?E(:IP;l;lorﬁluE?;vAESS\RTMULLINS) ghﬂlér:/s%?/viavlg 3
3 SPARKS FLY Taylor Swift 2 43 I'M GONNA LOVE YOU THROUGH T Martina McBride 39
% 17 N CHAPMAN TSWIFT (TSWIFT) ® BIC MACHINE i M.MCBRIDE B GALLIMORE (B.HAYSLIPS.{SAACS.J YEARY) © REPUBLIC NASHYILLE
1 GOT YOU Thompson Square " ﬁ KEEP ME IN MIND Zac Brown Band
m 18 18 NV (S.THOMPSON K THOMPSON J. SELLERS, PJENKINS) (g STONEY CREEK 1 AT 4559 K STEGALL 2 BROWN (Z BROWN.W.OURRETTE.N.COWAN)  ® SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE @
i ] i LIKE MY MOTHER DOES Lauren Afaina
m 18 19 DCHOUFL:’IJMT[EKYLEN[‘;?USF’{IBBGEB(E:H?UNTRY WIDE Bran"eyeclelx?grx UG r"‘e se'c‘ontd_SI,ngle Q a3 a2 G STEWART.A PEARCE (N.CHAPMAN.L.ROSE.N. WILLIAMS) © 19/INTERSCOPE/MERCURY =~
20 21 ONE MORE DRINKIN' SONG Jerrod Niemann 7 Tom the trio’s e Pl WHERE | COME FROM Montgomery Gentry
J.NIEMANN.D.BRAINARD (J.L.NIEMAN R BROWN) ® SEA GAYLE/ARISTA NASHVILLE upcoming album M KNDX (R CLAWSON D DAVIDSON} @ AVERAGE JOE'S
18 15 16 | LOVE YOU THIS BIG Scotty McCreery i5  Ownthe Night 43 41 139 STAYING'CS WORSF% THISxSN IE_Eé\VING @SREEU%Y\(:S&EE\RS% B
J CLEMENTI.R FOSTER.S SWEE 3
@ 21 22 35 pryindy LL.M|EILER%?ETIIERS.B.GLoven.R.mmonEguL S —————— S, eve@ cﬁné_ 18 }‘ mil|io_n audience @ DEBUT _1_ JSTEVENS (L.BRYAN.D.DAVIDSDN.RAKINS.BHAYSLIP)  © CAPITOL NASHVILLE 44
© EASY . " Rascal Flatts Featuring Natasha Bedingfield impressions. Lead OH, TONIGHT Josh Abbott Band Featuring Kacey Musgraves a4
@ @212 D HUFF.RASCAL FLATTS (K.ELAM M.MOBLEY) © BIG MACHINE & track “Just a Kiss” P £ HERBST (£ ABBOTT.S HELMS) © PRETTY DAMN TOUGH
LAIZUR WE OWNED THE NIGHT Lady Antebellum tt ksat WHERE COUNTRY GROWS Ashton Shepherd @
27 40 3 Y 21 | Snentlwo Weeks 3 48 46 @ A NASHVILLE :
PWORLEY.LADY ANTEBELLUM (D.HAYWODD, G KELLEY,D.DAVIDSDN) © CAPITOL NASHVILLE y . B CANNU (A SHEPERD B PINSON) MCA NASHVIL
T S T ————— e No. 1and is now
| GOT NOTHIN' Darius Rucker o @ HUNT YOU DOWN JT Hodges
@ 23 A F.ROGERS (0 RUCKER.C.MILLS) @ CAPITOL NASHVILLE 22 rising on Adult %6 45 M WRIGHT.D.COOK.M COLLIE (J.T.HODGES, M.COLLIE.R.RUTHERFORO) © SHOW DOG-UNIVERSAL £l
24 26 LETIT RAIN David Nail gy (ontemporary (16- e 60 YOU Chris Young @
| ) FLIDDELL.C AINLAY (D.NAIL.J.SINGLETON) © MCA NASHVILLE " 13) and Adult Top JSTROU[())(C_EYOUBN((;L.LAIRD} s M;Dr Rac: -
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Rihanna notches her 16th top 10 on the
Rhythmic airplay chart, as “Cheers (Drink
to That)” climbs 12-10. She breaks a three-
way tie with Beyoncé and Janet Jackson (15
each) for second-most top 10s among
women; only Mariah Carey stands in
Rihanna’s way, with 21,
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BETWEEN THE BULLETS

TYLER CLIMBS; SCOTT RETURNS

Whether you loved or hated Tyler, the Creator’s partially
censored speech when accepting the best new artist trophy at
the Aug. 28 MTV Video Music Awards, there’s no denying the
show’s impact on his Goblin album. Tyler, the frontman for rap
collective Odd Future, returns to the top 10 on Rap Albums (see
Billboard.biz), jumping 14-7 with 10,000 sold (up 133%)—its
best sales week since its second frame on the tally. On Top
R&B/Hip-Hop Albums, the former No. 1 set vaults 19-12 with
e Pacesetter honors.

The R&B list’s top debut this week is The Original Jill Scott: From the Vault Vol. 1 (No. 6,
13,000). It’s Scott’s seventh straight top 10 set in just as many tries. The archival album from
her former label is her second charting title this year, following her Light of the Sun debut for
Blues Babe/Warner Bros. in july. —XKarinah Santiago

TYLER

Go to www.billboard.biz for complete chart data
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~LIL WAYNE FEAT. DRAKE (CASH MONEY/UNIVERSAL REPUBLIC)
2 ; THAT way
WALE FEAT. JEREMIH & RICK RDSS (MAYBACH/WARNER BROS )
NI**AS IN PARIS
JAY Z KANYE WEST (ROC-A-FELLA/ROC NATION/DEF JAM/IOIMG)
] . BODY 2 BODY
ACE HOQD FEAT. CHRIS BROWN (WE THE BEST/DEF JAMADJMG)
BETTER WITH THE LIGHTS OFF
NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/WARNER BROS.)
FAR AWAY
TYGA FEAT. CHRIS RICHARDSON (YOUNG MONEY/CASH
NO HANDS
WAKA FLOCKA FLAME (1017 BRICK SQUAD/ASYLUMMWARNER BROS.)
LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/RCA)
GUCCI GUCCH
KREAYSHAWN (COLUMBIA)
THE SHOW GOES ON
LUPE FIASCO (15T & 15TH/ATLANTIC)
WORK OUT
_.l. COLE (ROC NATION/COLUMBIA)

' !‘ IMA BOSS
S _MEEK MiLL FEAT. RICK ROSS (MAYBACH/WARNER BROS.)
OH MY
0J DRAMA FEAT. FABOLDUS, ROSCOE DASH & WIZ KHALIFA (APHYLIATES/EONE)
COPY, PASTE
§ DIGGY (ATLANTIC)
FLY
NICK] MiNAI FEAT. RIKANNA (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC)

1 1 16

£

REPUBLIC)

e

2

Data for week of SEPTEMBER 17, 2011

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 74 MAINSTREAM R&B/HIP-HOP, 74 RHYTHMIC 66 ADULT R&B stations are
p rap titles at Mainstream R&B/Hip-Hop and Rhythmic radio
20, Prometheus Global Media. LLC and Nielsen SoundScan, Inc. All rights reserved
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TITLE
ARTIST IMPRINT / PROMOTION LABEL

O

ONO MIND TRAIN/TWISTEQ

TALKING TO THE UNIVERSE |

CALIFORNIA KING BED
J RIHANNA SRP/DEF JAM/IDIMG
BEHIND THE WHEEL 2011
DEPECHE MBDE REPRISE/RHINO
FREAK LIKE ME
MAYRA VERONICA MVA
LITTLE BAD GIRL
DAVID GUETTA FEAT. TAIO CRUZ & LUDACRIS WHAT A MUSIC/ASTRAUWERKS/GAPITOL
COLLIDE
LEQONA LEWIS / AVICII SYCO/J/RMG
HOLDIN' ON
DAVE AUDE FEAT. ELIJAH AUDACIOUS
I WANNA GO
BRITNEY SPEARS JIVE/RCA
|| UNDIVIDED
| BLUSH FEAT, SNOOP DOGG FAR WEST/NETTWERK
CHAMPAGNE SHOWERS
LMFAQ FEAT NATALLA KELLS PRRTY ROCKA/E LI AWCHERRYTREE NTERSCOPEANNERSAL
& I'MSTILL HOT
- _LUCIANA VIOLENT LIPS/AUDACIOUS
PUT YOUR HANDS UP (IF YOU FEEL LOVE)
KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/CAPITOL
BEST THING | NEVER HAD
BEYDNCE PARKWOOD/COLUMBIA
WEPA
GLORIA ESTEFAN CRESCENT MOON
RIGHT THERE
NICOLE SCHERZINGER FEAT. 50 CENT INTLRSCOPE
NEVER WILL BE MINE
RYE RYE FEAT. ROBYN N.E.E.T/INTERSCOPE
MEDIATE
INXS FEAT. TRICKY PETROL ELECTRIC/AI CO/RHING
TONITE
NICOLA FASANO FEAT. KAT OELUNA JOL!.V ROGER
. NO ONE GONNA LOVE YOU
JENNIFER HUDSON ARISTA/RCA
IN THE DARK
DEV INDIE-POP/UNIVERSAL REPUBLIC
""SET FIRE TO THE RAIN
AOELE XL/COLUMBIA

MOAGAN PAGE. SULTAN + NED SHEPARD, AND BT FEAT ANGELA MCCLLISKEY NETTWERK

" ALL TIME LOW
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

@® DA
- \ 'y L ] -y "
i ey
RTIST = I TITLE
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL ‘V_ih' fg‘ E ARTIST IMPRINT / PROMOTION LABEL
| 1 2 15 EANSAVE THE WORLD
LU NOTHING BUT THE BEAT WHAT A MUSIGASTRALWERKS 78830 CARTO, i EALLEH SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

I sHow ME 1
JESSICA SUTTA HOLLYWOOD i

SUPER BASS

NICKI MINAJ YUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

IN THE AIR

TITLE
ARTIST IMPRINT / PROMOTION LABEL

96

3l MICHAEL BUBLE

ERRVLE] CRAZY LOVE 143REPRISE 520733WARNER BROS. @ |

4 2 MOVES LIKE JAGGER
MAROON 5 FEAT CHRISTINA AGUILERA ASM/OCTONE/INTERSCOPE

.‘_ 43 DIRTY DANCER
" ENAIQUE (GLESIAS WFTH USHER FEAT LIL WAYNE UNIVERSAL REPUBLIC

DON'T WANNA GO HOME
o JASON DERULD BELUGA HEIGHTS/WARNER BROS.

TIL DEATH
I WYNTER GORDON BIG BEAT/ATLANTIC
DR. JECKYLL & MR. FAME
BLACK CARDS ISLANO/IDJMG
- ASS ON THE FLOOR
o] DIDDY - DIRTY MONEY FEAT. SWIZZ BEATZ BAD BOYINTERSCOPE
h__ 3 3 MusiC IS A SAVIOR
Ik THE HOUSE REJECTS FEAT. RACHEL CLAUDID SEA TO SUN
‘a5 l4g GIVEIT
32 10 AMORAY KNOCKOUT FASHION

9 3 NEVER KNEW
LIAM KEEGAN FEAT. ALEXIS SALGADO CARRILLO

'» QUTTA CONTROL
J786 STARBUGS

ey
I THE EDGE OF GLORY

E 13 oy came STREAMLINE/KONLIVE/ANTERSCOPE

SAVE THE WORLD

SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL
FLOOR ON FIRE

TAYLOR DAYNE CBM

LITTLE WHITE DOVES

- DIRTY VEGAS OM

SHE MAKES ME WANNA

JLS FEAT. DEV JIVE/JLG

- DIAMOND JIGSAW

. UNDERWORLD OM

PARTY ROCK ANTHEM

LMFAD PARTY ROCK/WILL.| AM/CHERRYTREE/INTERSCOPE

% OPM
,i?&_ | Karmina aEo RED
[ 27 [0

CHERRY BOMB

| LUX BORN TOMORROW

. BOUNCE

CALVIN HARRIS FEAT. KELIS ULTRA
LOVE SLAYER

JOE JONAS HOLLYWOOD
TURN IT UP

TARYN MANNING LITTLE VANILLA
MR. SAXOBEAT
ALEXANDRA STAN ULTRA
VEGAS

VANDALISM & STATIC REVENGER WHITE HOUSE

16 LADY GAGA
BDAN THIS WAY STREAMLINE KONLIVEANTERSCOPE 015373*/1GA A

‘ 2 1-1' LMFAO

51T SORRY FOR PARTY ROCKING PRATY ROCKYAL LA CHERRYTREENTERSCOPE 01676164,

a3 37 SKRILLEX

| SCARY MORSTERS AND MICE SPRITES BIG BEATMAUSTRAPATLANTIC 52691B/AG.

', 1.0 LADY GAGA a

! m‘ THE FAME STREAMUNEKOMUME/ZCHERRYTREE/INTERSCOPE 011805164 i _“

F;‘I 5 39 DEADMAUS
. AX4=12 MAUSTRAP 2518 /ULIRA

. [ | DAFT PUNK i
"- ‘39"- TRON: LEGACY {SOUNDTRACK) WALT DISNEY 005872

§ 12 OWLCITY
. ALL THINGS BRIGHT AND BEAUTIFUL UNVERSAL REPUBLIC 015544
THUNDERCAT y
THE GOLDEN AGE OF THE APOCALYPSE BRAINFEEDER 023*

E g 4p VARIOUS ARTISTS

UKF DUBSTEP 2010 UKT DIGITAL EX

m 15 57 LADY GAGA
- {5 J -MMMXSTREWUWKOM_NE/C}{RRYTREEANTERSCOPEO\M'LGL'
92 g 5 BASSNECTAR
b e DIVERGENT SPECTRUM AMORPHOUS 011
| |3 THIEVERY CORPORATION
1 CULTURE OF FEAR ESL 177*

44 12 11 SKRILLEX

£ MQRE MONSTERS AND SPRITES ATLANTIC DIGTAL EYAG

B
(" | AM THE DANCE COMMANDER... KEMOSABE/RCA BESOBRMG

@ 43 § LITTLE DRAGON

RITUAL UNION PEACEFROG 074333"
DAVID GUETTA
ONE MORE LOVE (EP) GUM 71634/ASTRALWERKS
1 NERO

WELCDME REALITY MTA DIGITAL EX/MERCURY
1% 8 BREATHE CAROLINA
" 1" HELL IS WHAT YOU MAKE IT FEARLESS 30153

BALAM ACAB
WANDER WONDER TRI ANGLE D07*

B , VIC LATINO
- ﬁ 32_ ULTRA DANCE 12 ULTRA 2734
2 7 DAFT PUNK
TRON: LEGACY RECONFIGURED WALT DISNEY 013540

KC AND THE SUNSHINE BAND
 FLASHBACK WITH KC AND THE SUNSHINE BAND FLASHBACK

JAMES BLAKE
JAMES BLAKE POLYDOR 02/UNIVERSAL REPUBLIC

i 20
r H_. DESTROYED LITTLE IDIOT 9502%/MUTE

| 5 3 PUMPED UP KICKS
E " FOSTER THE PEOPLE STARTIME/COLUMBIA
| 1 [3p! CINEmMA
¥ fl : BENNY BENASSI FEATURING GARY GO ULTRA

PARTY ROCK ANTHEM

LNFAD FEATURIG LAUREN BENHETT & GODNROCK PARTY ROCKALL LAWCHERRYTREE NTERSLOPE

4 || | WANNAGO
| BRITNEY SPEARS JIVE/RCA

. IN THE DARK
DEV INDIE-POP/UNIVERSAL REPUBLIC
10 RAISE YOUR WEAPON
= DEADMAUS MAUSTRAP/ULTRA
TIL DEATH
WYNTER GORDON BIG BEAT/ATLANTIC
YOU MAKE ME FEEL...
g.. COBRA STARSHIP FEATURING SABI DECAYDANCE/FUELED BY RAMEN/ATLANTIC/RRP
SUN IS UP
INNA ULTRA
= 1M BOUNCE
- CALVIN HARRIS FEATURING KELIS ULTRA
PRESSURE
NAA ALL STARKILLERS & ALEX KEN! SMPLY DELICOUS/STRIGTLY RHYTHM
"} IN THE AIR
ik MORGAN PAGE. SULTAN + NED SHEPARD, ANO BT FEATURSNG ANGELA MCCLUSKEY NETTWERK
8 “': LAST FRIDAY NIGHT (T.G.1.F.)
KATY PERRY CAPITOL
w¢ 15 LITTLE BIRD
16010 G o uuthe
DROP IT LOW
KAT DELUNA GLOBAL MUSIC BRAND/MASS APPEAL/EONE
|4 CALL YOUR GIRLFRIEND
" ROBYN KONICHIWA CHERRYTREE/INTERSCOPE
219 SUN AND MOON
ABOVE & BEYOND FEATURING RICHARD BEOFORD ANJUNABEATS/ULTRA

3
i

—_
S

7

=
¥

WHAT A FEELING

E

iz 2 ALEX GAUOINO FEATURING KELLY ROWLAND ULTRA
'20 17 4 LITTLE BAD GIRL
E o DAVED GUETTA FEATURING TAIO CRUZ & LUDACRIS WHAT A MUSIC/ASTRALWERKS/CAPTTOL
20 ',.‘ . BEST THING | NEVER HAD
" |~ BEYONCE PARKWOOD COLUMBIA
I WORLD KEEPS TURNING

SYLVIA TOSUN StA 70 SUN
18 20 CALL MY NAME ,
=% SULTAN & NED SHEPARD FEATURING NADIA ALI HAREM
READY 2 GO
MARTIN SOLVEIG FEATURING KELE BiG BEAT/ATLANTIC

SLUMBER
STEVE FORTE RI0 FEATURING LINDSEY RAY MUSICAL FREEDOM

Data for week of SEPTEMBER 17, 2011 | For chart reprints call 212.493.4023

iR

u "'"ﬁ PAT METHENY
7|7 WHAT'S IT ALL ABBUT NONESUCH 52731 2/WARNER BROS.

13

DON'T HOLD YOUR BREATH 1
NICOLE SCHERZINGER INTERSCOPE |

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
THE VERY BEST OF THE RAT PACK FRANK SIATRAREPRISE 52624 WARNER BROS. |

B MIGUEL ZENON

ALMA ADENTRO MARSALIS 0016

COREA, CLARKE & WHITE
FOREVER CONCORD 32627

MADELEINE PEYROUX

STANDING ON THE ROOFTOP PENNYWELL 015636*DECCA
NINA SIMONE

T S.0.UL. SONY MUEIC CMG B3788/SONY MUSIC |

HERE WE GO AGAIN: CELEBRATING... BLUE NOTE 963838LG
VARIOUS ARTISTS i
IN A BOSSA NOVA MODD UNVERSAL SPECIAL MARKETS 015603 EXISTARBICKS
IRVIN MAYFIELD

LOVE LETTER T0 NEW ORLEANS BASIN STREET 0406
HARRY CONNICK, JR.

N CONCERT ON BROADWAY COLUMBIALEGACY T7295/S08Y WUSE @
SOUNDTRACK

TREME: SEASON 1 HBO GEFFEN 014910/IGA
MICHAEL BUBLE

HOLLYWOOO: THE DELUXE 14/REPRISE 526141 WARNER BROS.
CHARLIE HADEN QUARTET WEST
SOPHISTICATEO LADIES EMARCY 015347/0ECCA

KURT ELLING
THE GATE CONCORO JAZZ 31230/CONCORO

F i
]ﬂ_‘ w | 23 WILLENELSON & WYNTON MARSALIS FT. NORAH JONES

ARTIST g
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL ]

GABRIEL BELLO l

A o 2011

ARTIST

TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL &5
MORMON TABERNACLE CHOIR

THIS IS THE CHAIST MORNOA TABERNACLE CHOR 505582

‘2 21 MILOS KARADAGLIC

|, = MEDITERRANEQ DG 01557/ UNNVERSAL CLASSICS GROUP

MORMON TABERNACLE CHOIR
WEN OF THE MORMON TRBERWACLE CHOIR MORMON TABERNACLE CHOR 506128

0.«
rn]m SHARON ISBIN
[ i SHARGH ISBIN & FRUEHDS. GUTAR PASSIONS SONY CLASSIAL 5421 SSONY MASTERWORIS

‘4 19 VARIOUS ARTISTS
THE ROYAL WEDDING: THE OFFICIAL ALBUM DECCA 015604
VARIOUS ARTISTS
BIZET CARKIEAL DUETS & ARIAS SUIBAR/ECCA 014501UNVERSAL CLASSICS GROUP
ERIC WHITACRE
LIGHT & GOLD DECCA 014850 UNIVERSAL CLASSKCS GROUP
SLAGWERK DEN HAAG
MICHAEL GORDON: TIMBER CANTALOUPE 21072
| ZUILL BAILEY/AWADAGIN PRATT
BRAHMS: WORKS FOR CELLO AND PIANO TELAAC SUBBACONCORD
ANDRE RIEU & HIS JOHANN STRAUSS ORCH.
FOREVER VIENNA ANDRE REWVPOLYDOR ML D1LLEINE &
. DINNERSTEIN KAMMERORCHESTER STAATSKAPELLE BERLIN
BACH. A STRANGE BEAUTY SONY CLASSICAL 81742/SONY MASTERWORKS |
JOSH WRIGHT
JOSH WRIGHT SHADOW MOUNTAIN 5055981
. FISCHER ORCHESTRE PHILHARMONIQUE OF MONTECARLE
POEME DECCA 015535UNVERSAL CLASSICS GROUP
L BATIASHVILISYMPHONEORCHESTER DES BAYERISCHEN RUNDFLNKG
ECHOES OF TIME DG 01520 L NIVERSAL CLASSICS GROUP

THE BENEDICTINE NUNS OF NOTRE-DAME DE LANNONCIATION |
VDICES. CHANT FROM AVIGNOK DECCA 015000ANNVERSAL CLASSICS GROUP |

ARTIST i |
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL o

JACKIE EVANCHO .]
DREAM WITH ME SYCGCOLUMBIA 87061/SONY MUSIC

1 1 13

GABRIEL BELLD KINGS MOUNTAIN 91231/ECMD

ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS UP 31810*/CONCORD

oy 23 BONEY JAMES

CONTACT VERVE FORECAST 015375/VG

TROMBONE SHORTY

' BACKATOWN VERVE FORECAST 014194776
41 PAUL HARDCASTLE

HARDCASTLE VI TRIPPIN ‘N' RHYTHM 4§

12 MICHAEL FRANKS

TIME TOGETHER SHANACHIE 5189

47 DAVE KOZ

. HELLO TOMORROW CONCORD 31753

'y EUGE GROOVE

S7VEN LARGE SHANACHIE 5190

BELA FLECK & THE FLECKTONES

| ROCK-ET > SCIE-NCE EONE 2133 -
VARIOUS ARTISTS
LEE RITENOUR'S 6 STRING THEORY CONCORD 31911 &«
KENNY G

_HEART AND SOUL CONCORD 32048

7 TERRI LYNE CARRINGTON

_THE MOSAIC PROJECT GROOVE/CONCORD JAZZ 33016CONCORD
BRIAN CULBERTSON i
XIl GRP 014460/V6
PAUL HARDCASTLE
DESIRE: THE ULTIMATE SEDUCTIVE ALBUM TRIPPIN I BHYTHM 46

FOURPLAY E
LET'S TOUCH THE SKY HEADS UP 32030/CONCORD

. ARTIST {MPRINT / PROMOTION LABEL

2 19 ILVOLO
0 C T L v0L0 OPERA BLUES/GATICARENTOR/GEFFEN 0155174GA

3 17 2CELLOS
" 2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

e 3t IL VOLO

- ﬁ_ 1L VOL: EN ESPANOL OPERA BLUESYGATICARENTOR/GERHEN 015745UMLE
JENNY OAKS BAKER -
WISH UPON A STAR: A TRIBUTE.. SHADOW MOUNTAN 5055026

12 JACKIE EVANCHO |
0 HOLY NIGHT (EP) 570 COLUMBIA 81151/S0NY MUSIC &

7 59 DAVID GARRETT

¥ ROCK SYMPHONIES DECCA 014442

8 51 STING

SYMPHONICTIES CHERRYTREEADG 014454°/ MVERSAL CLASSICS GROUF
STING FT. THE ROYAL PHILHARMONIC CONCERT ORCH.
STING: LIVE N BERLIN CHERRYTREE/DG 014332 DECCA &

1 pps—d MORMON TABERNACLE CHOIR
BN T 4OST WONDERFLL TN OF THE YEAR HORMON TABERNACLE CHOR 5042001

' i 22 THE PRIESTS
|S€ NOEL RCA VICTOR 75729/SONY MUSIC
ALFIE BOE

1‘3 = BRING HIM HOME DECCA 015330

ZOE KEATING

mnss INTO THE TREES Z0E KEATING 03 EX

+ g+ DUEvocCI
s DUE YOCI TUNETONES 01427 1/UME ®

M. PATTON W/ORCHESTRA FILARMONICA A. TOSCANINI
MONDO CANE IPECAC 119

8 M

7

ARTIST il
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL &S

2 P2 ll TINARIWEN |

Foll eo-

.

'l

=

0

Y

JACKIEM JOYNER ARTISTRY
ANYTHING'S POSSIBLE
DAVE K0Z CONCORD/CMG
SHAKE IT

NILS BAJA/TSR

FEELS SO GOOD
JONATHAN BUTLER RENDEZVOUS
FRIDAY NIGHT

JONATHAN FRITZEN WOODWARD AVE.
THE WINDY DANCE

NICK COLIONNE TRIPPIN 'N' RHYTHM

MARSEILLE
ANDY SNITZER FEAT. CHUCK LOEB NATIVE LANGUAGE

g 5 EASY COME EASY GO

PAUL HARDCASTLE TRIPPIN ‘N' RHYTHM
LOVELY DAY
JILL SCOTT HIDDEN BEACH
- NOW THAT THE SUMMER'S HERE
MICHAEL FRANKS SHANACHIE

FOR GROVER AND GEORGE
BOB BALOWIN TRIPPIN N RHYTHM

18 S7VEN LARGE

EUGE GROOVE SHANACHIE

PEACE LOVE UKULELE HITCHHIKE 1112
47 RODRIGO Y GABRIELA
| " _LIVEIN FRANCE RUBYWURKS 0104/A10
,P. 6 1 VARIOUS ARTISTS
= | N ABOSSANOVA MOOD LARERA 1AL MARKETS 015603 EXYSTARBUCHS
7 m CELTIC WOMAN
y *LULLABY MANHATTAN 47069/BLG
g 5 37 GAELIC STORM
bl o) CABBAGE LOST AGAIN 201001
16 ORLA FALLON
MY LAND E£LEVATION 013
& COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3949
2 LOREENA MCKENNITT
THE WIND THAT SHAKES THE BARLEY QUINLAN ROADVERVE 015015°VG

jo THE HIGH KINGS
MEMORY LANE ARD RI 273255/LIFFEY

19 [EAN MASSIVE TRANSIT |
FRLLEH CINDY BRADLEY TRIPPIN 'y‘_R_HVTHl AL TASSILS 4 10:1 WEDGE SARL/ANTL B714VEPITAPH __1
SPIN e CELTIC THUNDER
10 BONEY JAMES VERVE FORECAST/VERVE |$ * 28 HERITAGE CELTIC THUNDER 015195/0ECCA
19 PUSH TO START é '“ VARIOUS ARTISTS
* PAUL TAYLDR PEAK/EONE 1 PLAYING FOR CHANGE: PFC 2 TIMELESS MEDIVHEAR 3205%CORCORD
18 PUSH 'u_ . g JAKE SHIMABUKURO

10 ZAZ
~ ZAZ PLAY-ON DIGITAL EX

VARIOUS ARTISTS
LATIN BEAT PUTUMAYO 312

AFROCUBISM
AFROCUBISM WORLD CRCLT/NONESLICH 525993 WARNER BROS.

Go to www.billboard.biz for complete chart data | 57



TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
GIVE ME EVERYTHING

[ PITBULL (MR. 305/POLO GROUNDS/J/RCA
Y TABOO
“ 29 DON OMAR (ORFANATO/MACHETE IN S, ] D)

1 CHETE LNIVERSAL MUSIC LATIND)
I 15 DI QUE REGRESARAS

LA ORIGINAL BANOA EL LIMON OE SALVADOR LIZARRAGA (FONOVISA

OLVIDAME
JULION ALYAREZ ¥ SU NORTENG BANDA (FONDVISA)
27 TE AMO Y TE AMO
LA AQICTIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN)

PARTY ROCK ANTHEM

=
2z
e
wa
=c

119

7 12

T 12| 10kag (oaRTY ROCKWILL | AM CHERRYTREE IHTERSCOPE)
YOU

5 17 pomeo santos (sonv LATIN)

1
2
3
»
6
i
0 12 8 RAIN OVER ME
PATBULL FEAT MARC ANTHONY (MR 305/P0L0 GROUNDS/J RO/
o 45 g TUOLOR

WISIN & YANDEL (WY/MACHETE/UNIVERSAL MUSIC LATINO}
CUANTO ME CUESTA
LA ARROLLADORA BANDA EL LIMDN _DI
AMOR CLANDESTINO
MANA (WARNER LATINA,
VEN A BAILAR

10 10 30

129 22 jywiren Lopez FeaT PiTBULL {ISLAND/(DJMG;
il 1 ENSENAME A OLVIDAR
DAREYES DE £A SIERRA (DISA)
@ 16 18 RABIOSA
SHAKIRA FEAT. PITBULL 08 EL CATA (EPIC/SONY MUSIC LATIN)

DONDE ESTAS PRESUMIDA
_CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE DISA)
DIA DE SUERTE

ALEJANDRA GUZMAN (CAPITDL LATIN)

VEN CONMIGO

15 17 16

16 15 14

g DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL)
FRIO

18 |18 _ RICKY MARTIN (SONY MUSIC LATIN)

g 23 NO ME DEJES CON LAS GANAS

o LOS HOROSCOPOS D OURANGO 10154 ASL)
50 ' 1 TANSOLOTU
: FRANCO DE VITA FEAT. ALEJANORA GUZMAN (SONY MUSIC LATIN)

EMBRUJADO

21 25 A b Chapo of SINALOA (PALOWA -

22 19 20 PROMETI

INTOCABLE (GOOO 1)

a1 5 ELMENTIROSO

BANDA CARNAVAL (D154

LAST FRIDAY NIGHT (T.G.L.F.)
KATY PERRY (CAPITOL

(F]

29 ¢ ENHORABUENA

E|DEL RUEDA {DI5/

GRITAR
2t ‘LU|S FDNﬂ_MVERSAL MUSIC LATIND -
s  EL PUNTO FINAL

COMJUNTO ATARDECER FEAT. GRUPD MONTEZ OF OURANGO (DISA
MI ULTIMA CARTA
ML _PRINCE ROYCE 1 T0F
MI CORAZON INSISTE
JENCARLOS CANELA (BULLSEYE N
QUE A TODA MADRE (QUE A TODO DAR)

10Y0:00

W
o

! 8ANOA LOS RECODITOS 0ISA) a N
3 METOCA A MI
BANDA SINALOENSE MS OE SERGIO LIZARRAGA (DISA/ASL)
2%, QUITATE LA VENDA
EL GUERO Y SU BANOA CENTENARIO (A R.C) B
47 5 !'MSORRY

SIETE (LA VIDA BUENA/WARNER LATINA)
34 SOLO PIENSO EN TI

JERRY RIVERA (VENEMUSIC

LLAMA AL SOL
2 18 g5 ameino (5 EnTE

- 3 LIGHTERS
1 BAD MEETS EViL FEAT. BRUNO MARS (SHADY/INTERSCOPE

LOE ) EL AMOR
il ARJONA (METAMORFOSIS

% 3 ELLA ES MI MUJER
JORGE SANTACRUZ Y SU GRUPO QUIN (DEL/SONY MUSIC LATIN)

BASTA YA
JENN! RIVERA FEAT. MARCO ANTONIO SOLIS (FONOVISA)

P 4 NO LA VOY A ENGANAR
| EL TRONO DE MEXICO [FONOVISA

50 2 SHAKE SENORA
PITBULL FEAT. T-PAIN & SEAN PAUL (MR 305P0L0 GROUNDSALRCA)
AUNQUE SEA EN SILENCIO (CUATRO PAREDES)

710 cygrin NORTENA (11011 12 FO1I0VIS
29 1g GOLPES EN EL CORAZON
LOS TiGRES DEL NORTE FEAT. PAULINA RUBIO (FONDVISA)
ag 14 NINAS PUDIENTES Y PODEROSAS
V0Z DE MANDO (IS N
42 3 I'MINTO YOU
JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND/IDJNG)
8 COMO TU NO HAY 2

BEATRIZ LUENGO FEAT. YOTUEL (SONY MU

43 POR SER TU MUJER
NATALIA JIMENEZ (SONY MUSIC LATIN)

PELIGRO
REIK (SONY MUSIC LATIN)

20
@ PARA NO PERDERTE
; ESPINOZA PAZ (DISA ASL)

Pitbuil nabs his seventh Hot Latin Songs top
10, as “Rain Over Me,” featuring Marc
Anthony, rises 12-8 (7 million audience
impressions, up 16%). Pitbull is the only
artist to tally four top 10s on the chart this
year. Enrique lglesias and Wisin y Yandel

ATIN)
40

82055 2000000: 208 5 ¢

each landed three in 2011.
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Argentinean Amanda Miguel debuts at No.
2 on Latin Pop Albums with £/ Mejor Show
Romantico de America, her first title to
grace the chart in 15 years. This album is
her third duets set—and first to reach the
list—with husband Diego Verdaguer.

gL
5E 28 ARTIST
== ;% TITLE (IMPRINT / DISTRIBUTING LABEL)
’ VARIOUS ARTISTS
PURDS TRANKAZOS FONOVISA 354649 UMLE
1 61 ENRIQUE IGLESIAS
EUPHORIA LVERSAL REPUL IVERSAL MUSIC LATING 014448/ UMLE
4 45 SHAKIRA
SALE EL SOL EPIC 77433/SONY MUSIC.LATIN
5 2 BRONCO
2 25 ANIVERSARIO £ (INOVISA 354618/ UMLE
g 2 LOS YONIC'S
35 ANIVERSARMNOVISA 54653/UMLE.
9 41 DON OMAR
MEHTMRPHANS THE KING IS BACK. ‘ANNWM&CPFI'EMJ *
R IL VOLO
e P LS ATA NN RS,
6 21 MANA
DRAMA Y LUZ WARNER LAT M_5 6530 + —
10 33 LOS BUKIS
35 ANIVEEARIO FONOVISA 354608/UMLE 1l
16 94 FRANCO DE VITA
_EN_PHI&RA_HLA SONY M_U‘_ C LATIN 7811_‘ +
1" 15 LOS TIGRES DEL NORTE

MTV UNPLUGGED W'T FONOVISA 354644/UMLE @
23 GERARDO ORTIZ
MORIR Y EXISTIR: EN VIVO JEL 82733 SONY MUSIC LATIN

GERARDO ORTIZ
NI HOY NI MANANA DEL 68924/SONY MUSIC LATIN
12 15 AVENTURA

14 + 14 PELMIUM LATIN 80211/SONY MUSIC LATIN &)
CRISTIAN CASTRO
VIVA EL PRINCIPE LJ'IVERSAL MUSIC LATINO 015013UMLE 4
JULION ALVAREZ Y SU NORTENO BANDA
NI LO INTENTES DISA 721551/ UMLE

18 29 VARIOUS ARTISTS
ENFERMEDAD MASIVA DEL 57172/50NY MUSIC LATIN

21 32 WISIN & YANDEL
LOS VAQUEROS: EL REGRESO WY/MACHETE 015217 /LE
59 24 i GLORIA TREVI
AR GLORIA UMVERSAL MUSIC LATINO 015363 UMLE
29 94 INTOCABLE

2011 GDOD ! 02%/DASMI

18 VARIOUS ARTISTS
LAS BANDAS ROMANTICAS DE AMERICA DISA 721627/UMLE

2% CALIBRE 50
DE SINALOA PARA EL MUNOO DISA 721639/UMLE
REIK
1879 perioRo sony KUSIC LATIN 89571
23 43 VARIOUS ARTISTS
40 ANIVERSARIO 0ISA RECORDS: 2000 - 2010 DISA 729500/UMLE
9 4o LARRY HERNANDEZ

20 SUPER EXITOS MENDIETAFONOVISA 570058UM1 E
g7 MARC ANTHONY
ICONOS SONY MUSIC LATIN 67402
' sy TIERRA CALI
2820 5008 m0n 0

27 10 LUIS FONSI

TIERRA FIRME UtIVERSAL MUSIC LATING 01576 1/UMLE
31 44 PITBULL

ARMANDO MR 305FAMOUS ARTIST 33050/SONY MUSIC LATIN

Lag U8 AMANDA MIGUEL & DIEGO VERDAGUER
Ll EL MEJOR SHOW ROMANTICO DE AMERICA DIAM 8524

ANNERSAL MUSIC LATHID €641 3MLE

32 ALEJANDRA GUZMAN
20 ANDS DE EXITOS EN VIV CON MODERATTO CAPITOL LATIN 29638
25 13 JORGE SANTACRUZ Y SUGRUPO QUIN
LA SUPREMACIA | 91180 SONY MUSIC LATIN
30 21 JOAN SEBASTIAN
EL POETA DEL PUEBLO MUSART 4438/BALBOA =
74 CHINO & NACHO
MI NINA BONITA MACHETE 014142/UMLE
35 1§ CONJUNTO ATARDECER
LLEGAMOS Y NOS QUEOAMOS DiSA 721650/ UMLE
40 7 LUIS ENRIQUE
SOY Y SERE TOP STOP 30020/SONY MUSIC LATIN
a8 56 LOS INQUIETOS DEL NORTE
VAMOS A DARLE CON TODO £ 5. 14Ut & |
LOS INVASORES DE NUEVO LEON

& 30 ANIVERSARIO EN VIVO Ffi( A 6926 + |
a7 1+ NATALIA JIMENEZ
NATALIA SOKY NUUIE [ATIN 92171
47 13 JENCARLOS CANELA
UN NUEVO DIA BULLSEYE 8947
42 47 MARCO ANTONIO SOLIS

EN TOTAL PLENITUD f INOYISA 354570 UMLE &
3 VICENTE FERNANDEZ

EL HOMBRE QUE MAS TE AMO SONY IMUSIC LATIN 78478 (&
49 n+ RICKY MARTIN

MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472
4 PATRULLA 8%

& COMO EL FENIX FONOVISA 354648/UMLE
g1 209 JOAN SEBASTIAN
20-20: ROMANTICAS MUSART 4322/BALBOA
60 LOS HURACANES DEL NORTE
CORRIDOS QUE QEJAN HUELLA GARMEX 61111
4 43 VARIOUS ARTISTS
BANDA #1'S 2010 DISA 721622/ UMLE
69 s <JERRY RIVERA
EL AMOR EXISTE VENEIAISICT WVERSAL MUSIC LATING B54155,UMLE

s5 43 VARIOUS ARTISTS
CORRIDOS #1'S 2010 i'_:::i« ;2162v JMLE
ALEXIS & FIDO

58 24 PERREOLOGIA SONY MUSIC LATIN 76992

Go to www.billboard.biz for complete chart data
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[l BETWEEN THE BULLETS |
ANTHONY, WISIN Y YANDEL HIT TOP 10

=
& ARTIST

Z TITLE (MPRINT / DISTRIBUTING LABEL)
7

CERT.

VARIOUS ARTISTS
K PURDS TRANKAZOS FONOWISA 354649/UMLE
BRONCO
25 ANIVERSARIO FONOVISA 354618/ UNLE
3 33 LOS BUKIS
35 ANIVERSARIO f ONuUVISA 554608 UMLE
LOS TIGRES DEL NORTE
MTV UNPLUGGED MTV F ONOVISA 354644 UMLE & )
GERARDO ORTIZ
1 M_DRIR YgISTIH _EN V!V_D \JE£33733/SUNV MUSIC LATIN
GERARDO ORTIZ 1
_ NP HOY NI MANANA 68924/SONY MU LATIN
JULION ALVAREZ Y SU NORTENC BANDA
_ NULD INTENTES (1SA 721551/UMLE
VARIOUS ARTISTS
ENFERMEDAD MASIVA DEL 871
2 INTOCABLE
2011 GOOD | 029/0ASMI
VARIOUS ARTISTS
LAS BANDAS ROMANTICAS DE AMER\M \ 721627, UMLE
CALIBRE 50
_ DE SINALOA PARA EL MUNDO DISA
VAR{OUS ARTISTS
40 ANIVERSARID DISA RECORDS: 2000 - 2010 DISA 728590/ UMLE
LARRY HERNANDEZ
20 SUPER EXITOS MEhiilz TA/F ONOVISA 57005
TIERRA CALI
UN SIGUO DE AMOR “LT0RIA " 48 GIG U WERSAL M n
JORGE SANTACRUZ Y SU GRUPC QUIN

/SONY MUSIC LATIN

1639/UMLE

ME

o
Ny

THIS

Q@: B+ +=0= - ~00i=
o
B

1f 13 13 A SUPREMACIA OLL 97180,500Y VUSIC LATIN
JOAN SEBASTIAN

16 16 17 ¢ oEta DEL PUEBLO MUSART 4438/BALBOA &

47 19 15 CONJUNTO ATARDECER

_ LLEGAMOS ¥ NOS QUEDAMOS DISA 721650/UNLE
a7 LOS INQUIETOS DEL NORTE

Ve el _ VAMOS A DARLE CON TODO EAGLE MUSIC 3812 &

19 18 g LOSINVASORES DE NUEVO LEON
30 ANIVERSARIO SERCA 6926 +

20 VICENTE FERNANDEZ

EL HOMBRE QUE MAS TE AMO SONY MUSIC LATIN 78479 %

|

wnE
‘g 55 55 ARTIST =
E= 5= =3 TITLE (IMPRINT / DISTRIBUTING LABEL) e
2 15 AVENTURA
| 14 + 14 PREMIUM LATIN 8021 VSONY MUSIC LATIN
4 7 LUIS ENRIQUE
'S0Y Y SERE TUP STOP 30020/SONY MUSIC LATIN
6l K JERRY RIVERA
EL AMOR EXISTE <5125 1IVERSAL MUSIC LATINO 654 155/UMLE
3 2 FANIA ALL-STARS
OUR LATIN THING (NUESTRA COSA) FAEIA 9751/C0DIG0 ®
JUAN LUIS GUERRA Y 440
8 65 ASONOEGUERRA CAPITOL LATIN 12483 ) U
544 LOISAIDAS

LOISAIDAS TOP STOP DIGITAL EX/SONY MU! ATIN

HECTOR ACOSTA: EL TORITO
OBLIGAME D » M VEREN (6, U VERSAL MUSIC LATING 654053 UMLE
MILLY QUEZADA

AQUI ESTOY YO VENERUSICAUNVERSAL MUSIC LATIN 854 163UMLE
TITO ROJAS

INDEPENDIENTE TR 1085

EL GRAN COMBO

SALSA UN HOMENAJE A EL GRAN COMBO POPULAR 1035
GILBERTO SANTA ROSA

MIS FAVORITAS SONY MUSIC LATIN 74217
GILBERTO SANTA ROSA
JRREPETIBLE SONY MUSIC LATIN 42868

17 31 EDDIE SANTIAGO
15 EXIOTS. ORO SALSERO MACHETE 014866 UMLE

TOBY LOVE
LA VOZ DE_L_A JUVENTUD SONY M_“ SIC LATIN GS'ﬁ

OLGA TANON
15 418 NI UNA LAGRIMA MAS MIA MiSA 90020/SONY MUSIC LATIN

VARIOUS ARTISTS

JOHN LEGUTAVO GHETTD KLDWN MUSIC FRO MY KOOD 74
20 37 FRANKIE RUIZ

15 EXITOS: ORO SALSERO VOL.2 MACHETE 014862/UMLE
18 20 SPANISH HARLEM ORCHESTRA

VIVA LA TRADICION ¢ ONCORD PICANTE 3.+ 3 CONCORD
19 7 TITO PUENTE

_A MAN AND HIS MUSIC FANIA 0800

5 SUSANA BACA
AFRODIASPORA LUAKA BOP 0077
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MONITORED BY

COMPILED

niclsen

ARTIST

TITLE [IMPRINT / DISTRIBUTING LABEL)
ENRIQUE IGLESIAS
EPORA SHERSK. REPUBLLMYRSILVISC LN 04 IME

SHAKIRA

SALE EL SDL FPIC 77433/SONY MUSIC LATIN
LOS YONIC'S

35 ANIVERSARIO FONOVISA 354653/ UMLE

IL VOLO

IL VOLG OPERA BLUES/GATICARENTOR/GEFFEN 015745/ UMLE
MANA

DRAMA Y LUZ WARNER LATINA 526530 #

FRANCO DE VITA

EN PRIMERA FILA SONY MUSIC LATIN 7811

CRISTIAN CASTRO

VIVA EL PRINCIPE UNIVERSAL MUSIC LATING 01501 J/UMLE D

GLORIA TREVI

GLORIA UNIVERSAL MU

REIK

PELIGRO SDNY MUSIC LATIN 89571

MARC ANTHONY

ICONOS SONY MUSIC LATIN 67402

LUIS FONSI

TIERRA FIRME UNIVERSAL MUSIC LATINO 015761UMLE

AMANDA MIGUEL & DIEGC VERDAGUER

EL MEJOR SHOW ROMANTICO DE AMERICA DIAM 8524

ALEJANDRA GUZMAN

26 ANOS DE EXTTOS EN VIVO GON MODERATTD CA

NATALIA JIMENEZ

NATALIA SONY WUSIE LATIN 92

JENCARLOS CANELA

UN NUEVO OIA BULLSEYE 8942 B

MARCO ANTONIO SOLIS

EN TOTAL P@TUD FONOVISA 354570/UMLE &

RICKY MARTIN

MUSICA ~ ALMA + SEXO SONY MUSIC LATIN 5447

VARIOUS ARTISTS

TOP LATING V5 DISCOS 605 76157 SONY MUSIC LATIN

LOS ANGELES NEGROS
_INOLVIOABLES‘ ¥ _-TE' 97368

MARC ANTHONY

DO0S CLASICOS. LIBRE-AMAR SIN MENTIRAS ¢

LATIND 015369/UMLE

L LATIN 20638

(ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

DON OMAR
EET THE DRk THENG S 3K FEAMTONRCHETE 196TIME

WISIN & YANDEL

_LOS VAQUEROS: EL REGRESO WY/MACHETE
PITBULL

_ARMANDD MR. 305/FAMOUS ARTIST 33050/SONY MUSIC LATN
CHINO & NACHO

MININA BONITA MACHETE 014142 ELE

ALEXIS & FIDO

_PERREOLOGIA SONY MUSIC LATIN 76892

TITO "EL BAMBINO"

INVENCIBLE HIENTE 655070/UMLE

VARIOUS ARTISTS

PINA RECORDS PRESENTS # 1 XCLUSIVE URBAN REMUXES |
PLAN B
_HOUSE OF PLEASURE PINA 02027
VARIOUS ARTISTS
_LATIN URBAN KINGZ Il MACHETE 015732/UMLE
RKM & KEN-Y

FOREVER Filii 70268 HONY MUSIC LATIN
DADDY YANKEE

MUNDIAL L C L 80030/SONY MUSIC LATIN
CALLE 13

ENTREN L.OS QUE QUIERAN SONY M
NOVA Y JORY

MUCHA GALIDAD MILLONES 8939
WISIN & YANDEL

LA REVOLUCION: LIVE VDL ONEWYMACHETE 014857/ UMLE
LOS RAKAS

_CHANCLETAS Y CAMISETAEBORDADA SOY RAKA DIGITAL EX
ZION & LENNOX
LOS VERDADEROS PiNA 7(1"0:‘
FUEGO

_LA MUSICA DEL FUTURQ CHOSEN FEW EMERAL
VARIOUS ARTISTS

ULTRA LATINO ([LTRA 26 .

WISIN & YANDEL

LA REVOLLICION: LIVE. VOL. TWO WYMACHETE 014857/UMLE
ANA TIJOUX

1977 NACIONAL 20043

218/UMLE

ONY MUSIC LATIN

C LATIN 73431

NY MUSIC LATIN

niclsen

SALES DATA

BY

CERT.

O

U

@

> LATIN 84367

CERT.

>

ISIN;}AN.;D.%I‘.'

trail behind in second place with six.

Marc Anthony and Wisiny Yandel simultaneously celebrate their 18th
5 top 10s on the Hot Latin Songs chart, both moving up tour slots, 12-8
and 13-9, respectively. For Anthony, besides “Ruin Over Me,” just three
more of his 18 top-lier titles were collaborations. As for Wisin y
Ay Yandel, nine of their top 10s are collabos. The act leads all duos with
the most top 10s. Another Puerto Rican powerhouse, RKM y Ken-Y,

—Karinah Santiago

Data for week of SEPTEMBER 17, 2011

2dl

tre
d exy

HOT LATIN SONGS: 11
TOP LATIN ALBUMS:



« GERMANY
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=~ UNITED KINGDOM

DIGITAL SONGS
(NIELSEN SOUNDSCAN
INTERNATIONAL) SEPTEMBER 17, 2011

1 1 MOVES LIKE JAGGER
MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE

STAY AWAKE
EXAMPLE MINISTRY OF SOUND

HEART SKIPS A BEAT

3 2 OLLY MURS FT. RIZZLE KICKS SYCO
'3 FEEL SO CLOSE
© | °  CALVIN HARRIS FLY EYE
NEW YOU NEED ME, | DON'T NEED YOU

ED SHEERAN ASYLUM

5 JAR OF HEARTS
CHRISTINA PERRI ATLANTIG

7 SET FIRE TO THE RAIN
_ ADELE XL B

t 10 NEW AGE
MARLON ROUDETTE UNIVERSAL

e 4 DONT GO
WRETCH 32 FT. JOSH KUMRA LEVELS

LITTLE BAD GIRL
DAVID GUETTA F. TAIO CRUZ & LUDACRIS WHAT A MUSIC

EE  SE  (MELSEN SOUNDSCANBOS) SEPTEMBER 17, 2011
MOVES LIKE JAGGER

1 1 MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE
= . SOMEONE LIKE YOU
1“' _" ADELE XL
3 PARTY ROCK ANTHEM
LMFAO PARTY ROCKMWILL | AM I ERRYTREE INTERSCOPE
I’ .-'-I LAST FRIDAY NIGHT (T.G.I.F)
LY Hls KATY PERRY CAPITOL
5 4 LIGHTERS

BAD MEETS EVIL FT. BRUNO MARS SHADY/INTERSCOPE

PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME/COLUMBIA

I WANNA GO
BRITNEY SPEARS JIVE

GIVE ME EVERYTHING
PTBULL FT. NE-YO, AFROJACK & NAYER MR 305 POLO GROUNDSA)

RAIN OVER ME
PITBULL FT. MARC ANTHONY MR 305/POLO GROUN_DSH

5 ~4a YOU AND |
JP L 'u | LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

ALBUMS

-i g"
;_E ; (APBO/NIELSEN) AUGUST 29, 2011

1 PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL

1
'.-ﬁ E MUSICAS PARA CHURRASCO VOL. 1
T |

SEU JORGE UNIVERSAL

3 4 AOVIVO NO RIO
_ LUAN SANTANA SOM LIVRE

BACK TO BLACK
AMY WINEHOUSE ISLAND

CHICO
CHICO BUARQUE BISCOITO FINO

PODER DA CRIACAO
DI0GO NOGUEIRA EM!

20 ANOS DE SUCESSO
ZEZE DI CAMARGO & LUCIAND SONY MUSIC

TEENAGE DREAM
KATY PERRY CAPITOL

MULTISHOW AO VIVO
CAETANO VELOSO E MARIA GADU UNIVERSAL

NUMBER 1 2011
JULIO IGLESIAS SOM LIVRE

i MEXICO

~ AIRPLAY

(HANSHIN/SOUNOSCAN
JAPAN/PLANTECH) SEPTEMBER 17, 2011

1 4 KAZOKU NI NAROUYO
MASAHARU FUKUYAMA UNIVERSAL

"_3' FLYING GET
i - AKB48 KING

JULIETTE
25 SHINEE EMI

JOURNEY JOURNEY "BOKURA NO MIRAI"
TACKEY & TSUBASA AVEX-J-MDRE

40 SHORT HAIR
BASE BALL BEAR EMI

THE ADVENTURES OF RAIN DANCE MAGGIE
l' RED HOT CHILI PEPPERS WARNER

18 MY FAVORITE SONGS
KANA UEMURA KING

CALL
AAA AVEX-J-MORE

REMEMBER THE URGE
THE GAZETTE SONY

* ASU ENO MARCH
KEISUKE KUWATA VICTOR

NEW

8
T
8
S

NEW

&3 KOREA

BILLBOARD KOREA K-POP HOT 100

. (BILLBOARO KOREA) SEPTEMBER 17, 2011

DON'T SAY GOODBYE
DAVICHI “ORECONTENTS

| TURNED OFF THE TV...

-'1L LEESSANG FT. T, KWON JUNG YUL OF 10CM JUNGLE
3 5 socooL
SISTAR STARSHIP
:fitl _i TOP GIRL
. G.NA CUBE
8 3 THE ANSWER TO ME IS YOU

LEESSANG FT. T, KWON JUNG YUL JUNGLE

REMINISCENCE
LEESSANG FT. BAEK JI YOUNG JUNGLE

CRY OUT WITH MY HEART
OECEMBER FT. YOONMI, IRENE CSHAPPY

“, YOU LOOK HAPPY
S5 VERBAL JINT FT. BLACK SKIRT BRANDNEW MUSIC

9 ¢ UGLY
2NE1 YG ENTERTAINMENT

MR. SIMPLE
~ SUPER JUN{DR SM

| (NIELSEN SOUNDSCAN
INTERNATIONAL)

SEPTEMBER 17, 2011

1 2 GIVE ME EVERYTHING
. PITBULL FT. NE-YO, AFROJACK & RAYER MR 305/P0LO GROUNDS

.~ DANZA KUDURO
" .| DONOMAR & LUNCENZO YANIS/ORFANATO

BAILANDO POR AH{
JUAN MAGAN 50NY MUSIC

ROLLING IN THE DEEP
ADELE XL

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

THIS
WEEK
LAST

'._-":"E RAIN OVER ME
J . PITBULL FT. MARC ANTHONY MR. 305/P0LO GROUNDS
7 8 PARTY ROCK ANTHEM
LMFAO PARTY ROCK/WILL.|.AM/CHERRYTREE

'.- iﬁg RABIOSA
i " SHAKIRA FT. PITBULL OR EL CATA EPIC

9 RE TILL THE WORLD ENDS
BRITNEY SPEARS JIVE

' GET TOGETHER
MARTA SANCHEZ FT. D-MOL UNIVERSAL

== AUSTRIA

DIGITAL SONGS

{NIELSEN BDS)

GIVE ME EVERYTHING
PTBULL FT NE-YO, AFROJACK & NAYER MR 305P0L0 GROUNDS:)

AMOR CLANDESTINO
MANA WARNER

2 MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

NADA IGUALES
LA ADICTIVA BANOA SAN JOSE DE MESILLAS SONY MUSIC

TABOO
DON OMAR ORFANATO/MACHETE

9
i-' GOLPES EN EL CORAZON
)

SEPTEMBER 17, 2011

LOS TIGRES DEL NORTE FT. PAULINA RUBIO FONOVISA

RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

10 PARTY ROCK ANTHEM
" LMFAQ PARTY ROCKWILL | AMCHERRYTREE/NTERSCOPE

VESTIDA DE AZUCAR
GLORIA TREVI UNIVERSAL

TAN SOLO TU
FRANCO DE VITA FT. ALEJANDRA GUZMAN SONY MUSIC

Data for week of SEPTEMBER 17, 2011

|

(NIELSEN SOUNOSCAN

INTERNATIONAL) SEPTEMBER 17, 2011

4 4 MOVES LIKE JAGGER
MAROON 5 FT. CHRISTINA AGUILERA A&M OCTONE
"2 [l§| LOCA PEOPLE (WHAT THE F**K))
= |1 SAKNOEL BLANCO Y NEGRO
3 New THE GOLDEN AGE

THE ASTEROIOS GALAXY TOUR SMALL GIANTS

. DANZA KUDURO
| LUNCENZO FT. ODN OMAR YANIS

a
5 6 TITANIUM
OAVID GUETTA FT. SIA WHAT A MUSIC

. WELCOME TO ST. TROPEZ
f] 0 ANTOINE VS.TIMATI FT KALENNA HOUSEWORKSPHONAG/GLOBAL

w TURN ME ON
T NEW 010 GUETTR FT. NICKE MINAJ WHAT A MUSIC

'L". g sSTILL
™S JUPITER JONES COLUMBIA

NEW AGE
8 NEW 100N ROOETTE UNIVERSAL
..M DON'T WANNA GO HOME
I} =1 JASON OERULO BELUGA HEIGHTS

o=

et

For chart reprints call 212.493.4023

I SINGLES

-
3 , (MEDIA CONTROL)
1 NEW AGE

~__MARLON ROUDETTE UNIVERSAL

DANZA KUDURO
LUNCENZO FT. DON OMAR YANIS

1 MOVES LIKE JAGGER
MAROON 5 FT. CHRISTINA AGUILERA A&M/OCION_E

‘ 4 MR. SAXOBEAT
- ALEXANORA STAN PLAY-ON

LOCA PEOPLE (WHAT THE F**K!)

WEEK

SEPTEMBER 17. 2011

THIS
- e

5 9 SAKNOEL BLANCO Y NEGRO
8 5 . NUR NOCH KURZ DIE WELT RETTEN
| % TIMBENDZKD SONY MUSIC

7 6 WELCOME TO ST. TROPEZ
0J ANTOINE VS.TIMATI HOUSEWORKS PHONAG/GLOBAL

TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC

g 8 GIVE ME EVERYTHING
PITBULL FT NE-YD, AFROJACK & NAYER MR 305/POL0 GROUNDS

ON THE FLOOR
JENNIFER LOPEZ FT, PITBULL ISLAND

< AUSTRALIA

DIGITAL SONGS

{NIELSEN SDUNDSCAN
INTERNATIONAL) SEPTEMBER 17, 2011

SOMEBODY THAT | USED TO KNOW
GOTYE FT. KIMBRA SAMPLES ‘N' SECONDS ELEVEN

MOVES LIKE JAGGER
MARQON 5 FT. CHRISTINA AGUILERA A&M/OCTONE

SOMEONE LIKE YOU
ADELE XL

- IT GIRL
JASON DERULO BELUGA HEIGHTS

TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC

BOUNCE
CALVIN HARRIS FT. KELIS FLY EYE

CHEERS (DRINK TO THAT)
RIHANNA SRP

, YOU MAKE ME FEEL...

COBRA STARSHIP FT. SABI DECAYDANCE
INESCAPABLE

JESSICA MAUBOY SCONY MUSIC

ROLLING IN THE DEEP
ADELE XL

DIGITAL SONGS

@l & (NELSEN SOUNDSCAN
§§ gﬁ INTERNAYIONAL) SEPTEMBER 17, 2011
1 4y GOT2LuVU
SEAN PAUL FT. ALEXIS JORDAN VP
2 1“| LOCA PEOPLE (WHAT THE F**K!)
SN & SAK NOEL BLANCO Y NEGRO
| WON'T LET YOU GO
3 NEW | \ES MORRISON ISLAND
4 3 DANZA KUDURO
; | LUNCENZO FT. DON OMAR YANIS
5 9 WELCOME TO ST. TROPEZ
DJ ANTOINE VS TIMAT) HOUSEWORKS PHONAG/GLOBAL
@ 5 MOVESLIKE JAGGER
3 = MAROGON 5 FT. CHRISTINA AGUILERA A8M/OCTONE
7 g GIVE MEEVERYTHING
PITBULL FT. NE-YO. AFROJACK & NAYER MR 305P0L0 GROUNDS
- ‘g SETFIRE TO THE RAIN
- ¥ ADELE XL
@ | MB.SAXOBEAT

ALEXANDRA STAN PLAY-ON

m THE GOLDEN AGE
THE ASTEROIDS GALAXY TOUR SMALL GIANTS

2y
s

DIGITAL SONGS

(NIELSEN SOUNDSCAN

INTERNATIONAL} SEPTEMBER 17, 2011

MOVES LIKE JAGGER
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25/8 {Mary J. Blige Music, ASCAP/Universal Music Corporation.
ASCAP/Cstyle ink Music Publishing, ASCAP/Siide That Music,
ASCAP/EMI April Music, Inc, ASCAP), AMP/HL, RBH 94

4 AM (EM Foray Music, S£SAC/Rica Love Is Still A Rapper,
SESAC/E Hood 66 Music, SESAC/Grandma's Boy Publishing.
SESAC) HL,RBH 65

AEVERMORE (Soup Santwich Music. ASCAP/Bug Music:
ASCAP/Kemit Music, ASCAP/Daddy's New Bowtie
ASCAP/Expression In Theory, ASCAP) RBH 41

A

THE ADVENTURES OF RAIN DANCE MAGGIE {Wagoing Dog
Tail M. i, BMIEasi Grey Songs, ASCAP) H10066

ALL DF THE LIGHTS (Please Gimme My Pubiishing Inc.
BMI EMI Blankwood Music Inc., BMIAWay Above Music.
BMI Sony, ATV Sangs LLC, BM{Universa’ Music Corporation,
ASCAP/Jabeie) l2 Myne. ASCAP), AMPHL, RBH 45

ALL YDUR LIFE (EMi Blackwood Music Inc,, BMIRainbow Sky
Ting Mustc, BMYCactus Moser Music, BMI). HL, CS 26

AMEN (Sony/ATV Tree Publishing Compa% BMI/401 Kye Music.
BMy/Fouche Rives, BMKyeiva con Dios Publishing, BMyink Pen
Mama Music, SESAC/Songs of Max Publishing. SESAC/Tunes
of Rand T Direct, SESAC/Syd And Sophie Songs,
SOCASN/:;SAUSW Services, BMVEM Blackwood Music Inc., BMI).

HL C

AM | THE ONLY ONE (Sony/ATV Tree Pudlishing Company,
BMYBeavertime Tunes, BMReynsong Publishing Corp..
E;W‘%ae? Say Music, BMyBig White Tracks, ASCAP). HL, CS
EL AMOR {Arjona Musical, ASCAP/Sony/ATV Discos Music Pub-
lishing LLC ASCAP) LT 38

AMDF}\ELGNDESHNO (Tulurm Music, ASCAP/WB Music Com.,

11

ANYTHING (TO FIND YOU) (Mass Conlusion Productions, Inc.
ASCAP/Universal Music Corporation, ASCAP/Cainon's Land
Music Publishing, ASCAP/EMI April Music, inc., ASCAP/Nappy
Puddy Music. ASCAPAUniversal Music - Z Tunes LLC
ASCAP/Keisapro Music Publishing, ASCAP/4 Blunts Lit At Once
Publistiing, BMIFirstN' Gold Publishing, BMiSony/ATV Songs
LLC, BMIWamerTameriane Publishing Corp., BMI/Big Poppa
Music, ASCAP/Justin Combs Publishing, ASCAP,Bernhardi
Music, ASCAP/WB Music Corp., ASCAPMusic Sales Corpora-
tion, ASCAP/Jobete Music, Inc., ASCAP), AMP/HL, RBH 26

AUNQUE SEA EN SILENCIO (CUATRO PAHEDES) (TN Edi-
ciones Musicaies. BMI) LT 43

BAGGAGE CLAIM (Sony/ATV Tiee Publishing Company.
/Pink Cog Publishing BMUTltawhinl Music, BMVCamml
MuS|C Group. BMY/Bluewater Music, BMU/Unive
Calegrs BMHigh Powered Machine Music, BM\) HL CS 13
72

BA[T A HODK {EM Blackwood Music inc., BMU/Rhettneck Music.
BMUBIg Music Machine. BMDoubie Barrell Ace Music,
BMUSuper 98 Music. LLC.. BMVEMI April Music, Inc..
ASCAP/Songs 0f Countrywood, ASCAP), HL, CS 34
BALLIN' (Young Jeezy Music Inc., BMVEMI Biackwood Music
inc., BM/Copyright Contral/Young Money Publishing inc
B Wamer Tamerlane Publishing Corp , BMI}. AMPHL, RBH

50

BANANAZ (EMI Foray Music. SESAC/Rico Love Is Sull A Rapper,
SESAC/E Hood 66 Music, SESAC/Grandma's Boy Publishing
S éSAgéSIm Trying To Copy My Music Publishing, BMY), HL,
RBH

BAREFOOT BLUE JEAN NIGHT (Music 01 Cal IV, BMiCal IV

EnlenammeﬂL LLC, BMVCal IV Songs, ASCAP/Paperiown
% SOCAN) CS 1:H100 21

BASTA YA (Cnsma, Inc , ASCAP) LT 40

BEAUTIFUL PEOPLE {Songs Of Uriversal. tnc., BMVCulture.
Beyond Ur Bxpenence Publishing. BMUUitra Empire Music
BMyBasic Studio S R L., SIAE/Cock-An-Ear Productions,
SIAE/Chery Lane Music Publishing Companganc
ASCAPCherry 315 Music. ASCAP/The Bad Bad Guys. ASCAP!
AMP/CLMAHL H100 43

BEST THING | NEVER HAQ (FAZE 2 Music. BMISongs Of Lini
versal inc , BMVEMI Apnil Music. Inc., ASCAP/B-Day Publish-
1ng. ASCAP/Chnstopher Malhew Music, BMUHitco Music Pub-
lishing. BM/DLJ Songs, ASCAP/Downionn Music Publishing
LLC, ASCAPRoc Nation Music, ASCAPAfohndeeis Soul Music
Publishing ASCAP) AMP/ML. H100 31, RBH 5

BETTER THE LIGHTS OFF (Primary Wave
BMIMWxen Mussic Publishing, BMINiles Honowell Dmr Pub-
fishing Des@nee ASCAP/David Singer-Vine Publishing
Designee, ASCAP/Devin Tailes Publishing Oesignee.
"CAHAndle Pop Music. ASCAP/Songs Of Universal, Inc.
BMCulture Beyond Ur Exueneﬂce ijllshmg BMI). AMPHL,

H100 67
BLUNT BLOWIN (Young Money Pubhsmng Inc., BMIMamer-
Tameriane Publishing Corp.. BMVBiza PuBlishing,

'SESAC. Comeback Kid Pubiishing SESAC). AMPH100 33
BODY 2 BOOY (Mr Cashiiow Publishing, BMYD Knaled Pub-
lishing. BMY/Songs Of Unwersal, Inc., M Cullre Beyond Ur

Expenence Publishing. BMU/Colione Rook Barto Publishi
BM “Warmer-Tamerlane Publishing Corp . BMI), AMP/HL, RBH

BOO THANG (Verse & Sham Publishing, BMYBuvision Publish-
Ing. BMiNVerse of the Jugganauts BMU/SEJ Company Music
E\Y%I)ISF;ME BMV'Sham of the Jugganauts. BMUAshiee Ross,

BOOTY WURK (ONE CHEEK AT A TIME) (NapoyPub Music
BM/ Universal Music - Z Songs, BMIKasal, LL.C. BMi/Nappy

Lyrig BMI), AMP/HL. RBH 63

BHF_A MY HEART (Cannon Music One ASCAPAB Music
Corp.. ASCAP/Estelle Swaray, BMVChrysalis Songs, BMIVJohn
Legend Publishing. BMVBME Chrysals Music Publisting,
BMVFirst N' Goid Publishing, BMWincent Montana, Jr Music
Inc, ASCAP/4 Biunts Lit At Once Publishing, BMISony/ATV
Songs LLC BM), AMPHL. RBH 57

BRIGHTER THAN THE SUN (Plummy Lou Music, BMIMWrite 2
Live Publishing, ASCAP/KoDah Music Publishing Amenca. inc.,
ASCAP) H100 97

BULLETPROOF (Melanie Howard Music, ASCAP/Big Loud
Songs. ASCAP} CS 57

CHEERS {DRINK TD THAT) (Trac N Field Entertainment LL.C.
ASCAPMWE Music Corp ASCAP/Umversa\ Music Carporation.
ASCAP/Lefl Pocket Music. ASCAP) Gibson Publishing
g}lesrgnee AS(éASFgAém Music Corp., A CAPéAwn Lawgnt".‘

lbiishing LL AN/Prirmary Wave Brian. BMFeny Hil
ECAP/Wamer Tamerlane Pumlsmng Corp
BML’SOW,’ATV Songs LLC, BMI), AMP/HL. H100 1t

COMO TU ND HAY 2 (Not Usted) 47

COPY, PASTE (Ciow s Tree Publishing, BMISongs Of Universal,
IncBMIWB Music Corp,, ASCAP/Jemy Lee Publishing
ASCAP) AMP/HL, RBH 34

COST OF LIVIN' (Tractor Radio Songs. SE ony/ ATVTim-
ber. SESAC/Sor.y ATV Tree Publishing Company, BMVShowbilly
Music, BMI), HL,

CQUNTDOWN 2082 Mu;wc Publishing. ASCAP/WB Music
Coip , ASCAP/DLJ Songs, ASCAP/Dgwntown Music Publishing
LLG ASCAPEMI Agril Musu: Inc., ASCAP/B-Day Publishing,
ASCAP/Dat Dainn Dean Music. SMV2412 Songs LLC
BMUPeermusic. BMVCainon's Land Music Publishing
ASCAPAJruversal Music Corporation. ASCAP/Biv Ten Publish-
ing. ASCAP/Mike Ten Pubhsnmg Inc., BMUTolalty Famous
Music, ASCAP) AMPHL RBH 84

COUNTRY GIRL (SHAKE T FOR ME) (Sony/ATV Tree Pubiish-
ing Company BMU/Peanut Mill Sangs, BMVEM Blackwood
Music Inc BMYStning Stretcher Music. BMI), HL H100 55

COUNTRY MUST BE COUNTRY WIOE (Square D Music
ASCAP/Average ZJS Music Publishing, BM/WarnerTameriane
Pumlshmg Corp.. BMUAndiana Ange! Music, BMI}, AMPCS 16:

COUNTRY SH*T (Big Kt Publishir ASCAP/Wame' Tamerlane
Publishing Corp . BMH. AMP RBH

CRAZY GIRL (Mike Curb Music. BMVSweel Hystesia Music.
BMVSony/ATV Tree Publishing Company. BM/Cake Taker,
BMVole, BME. AMPHL, €S 11, H100 46

CUANTO ME CUESTA (Ferca Publishing, BMI) LT 10

D

DANC%AS) {FF To Det Publishing £L.C. BMYSory/ATV Tunes
AP, GlaJoe Music Inc.. BMi/Viva Panama, ASCAP/Two
\Works, ASCAP.Jobete Music. Inc., ASCAP/Stone Digmond
Music, BUVBMG Chrysalis Music Publishing, BMY/Bust-It Pub-
listang BMI) HL RBH 71
DANCIN' AWAY WITH MY HEART (Warner-Tamerfane Publish-
ing Com, BMDWHaywood Music. BMURADIOBULLETSPub-
hshmg BMVEMI Foray Music, SESAC/Hillasy Dawn Sengs,
SESACGloba Dog Music, ASCAP/ w?vencw Dog Musxc
ASCAP/Lunalignt Music. ASCAP),
DEDICATION TO MY EX (MISS THAT) 0. Sml\h Hjbllshuvg
BMIMy Diet Starts Tomormow InC.. BMUS '0"2 niversal,
Inc., BM:Andre Benjarnin Publishing. BMI). AMP/HL, RBH 54
DIA DE SUERTE {Sony/ATV Lafin Music Pudlishing, LLC
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BMVWB Music Corp., ASCAP/Warmer/Chappell Mexico, SACM)

D!DN'T | {Ariose Music, ASCAP/EM! April Mus»c 1nc ASCAPST
Ong Sangs, ASCAP/Curb Songs. ASCAP,
SCAP/Sony/ATY Tree Puhhshlng Company BM\ AMP/HL [#

DI QUE REGRESARAS (Sinaloa Music, LLC, BMI) LT3

DIRT ROAD ANTHEM (Warner-Tamerlane Publishing Corp.,
BMU/indiana Angel Music, BMUAverage Joes Entertainment
Gmup LLC BMVAverage ZJS Music Publishing, BM), AMP

DONUE ESTAS PRESUMIDA (Arpa Musical, LLC, BMI LT 15

DRANK IN MY CUP (i1 Kirk Jere! Raridle. ASCAP/Dwill 137
Publishing, ASCAP/Sound M 0.8. Productions LLC, BMUA'S
Onfy Ahout Music LLC. ASACP) RBH 83

DRINK IN MY HAND (Sony/ATV Tree Publishing Company,
BMy/Sinnerlina Music, BMYSony/ATV Acuff Rose Musit
BMUniversal Music - Careers, BMIHIgh Powered Machine
Music, BMI), AMPHL. CS 28

EASY (Songs Of Uniwersal, Inc , BMiKreative Songs, BMIUniver-
sal Music Corporation, ASCAP/Final Firal Songs Of Elevation
ASCAPAWapakonetia Music ASCAP) AMP/HL. CS 20, H100

THE EDGE OF GLDRY {Sietani Germanotta p/va Lady Gaga,
BMVSony/ATV Songs LLC, BMiHouse Of Gaga Publisting Inc..
MVG\oJoe Music inc BMIAVamer Tamerfane Publishing
BMY/Garibay Music Publishing. BMMaxwell Ang Carter
RJDIlsmng ASCAP/Un wersai Music Comoration, ASCAP)

P/HL, H100 25
EL%A ESMI MUJEH (RGC Music, BMUDEL Meiodies, BMY LT

EMBRUJADQ (Paloma Music, BMI} LT 21

ENHORABUENA Marcha Musical Corporalion, ASCAP) LT 26

ENSENAME A OLVIDAR (Dareyes De La Sierra Music, BMUU -
versal M- 4 Unica Pubiishing. BMAmpa Musical. LLC,
BMUWamer-Tamerlane Publishing Corp., BMI) LT 13

E.T. (Each Note Counts, ASCAP/Kasz Money Publishing.
ASCAP Maralone (AS STIMMhen ['m Rich You'll Be My Bitch,

) H100 47

). AMP)
EVERY TEAROROP IS A WATERFALL (Lniversal Music - PGB
Songs, ASCAPMulnough Music, Inc . BMiving Music, Inc
BMVtpala Music Inc., BMI), AMP/HL. H100 56

F

FAR AWAY (Marshmellow Music, BMVSPZ Music, Inc
BMYDowniown DMP Songs, BMVNQC Music Publishing LLC.
ASCAP/F 08 Music Publishing. ASCAP/YS Publishing LLC
ASCAP/Stone Agate Music, BMI), AMPRBH 32

FASTER /w%e Three Sangs, ASCAPALtrie Victories Music

Gold Songs, ASCAP/EM) April Music, Inc.
ASCAP/Rogue Leader Music, ASCAP/BMG Rights Management
{US) LLC ASCAP), HL, H100 83

FERRIS WHEEL (Curb Songs ASCAP/Jacobsong, ASCAP/Far-
tune Favors The Bold Music, ASCAP/Kohaw Music.
ASCAP/Dudeskimusic, ASCAP/The Bicycle Music Company.
ASCAP/Little Charnpion Music, LLC, ASCAP/Dream Rock
Music. inc., ASCAP) AMECS 50

FISH {Melodies Ot Bigger Picture, SESAC/Bigger Aiciure Group,
LLC. SESAG/Acoustic Peantl Publishing, SESAC/Geormac Pub-

ishing. SESAC/Cathoun Entestainmen, SESAC/Jeff, Jack & The
Mule Music, SESAC/Plaid Cactus, SESAC) CS 25, H100 83

FLY (Harayuku Barbie Music. BMUMoney Mack Music,
BMV/Songs Of Universal. Inc., BMVJonathan Rotern Music,
BMVSony/ATV Sangs LLC, BMLRondor Music Intemationa, Inc.
ASCAP/NetWorth Entertainment. LLC, ASCAP/Kevin Hissink
Designee, ASCAP/William Jordan, ASCAP/Clemmie Rishad
Fenton, BMI) AMPHL, H100 64; RBH 52

FLY TOGETHER (en Game Music, ASCAP/F st N Gold Pub-

i gs TV Sangs LLC, B Publish-
mg A CAP/Umvetsa\ Music Corporation. ASCAP), AMP/HL.

FRlO M\ Blackwood Music Inc.. BMYDharmik Music Publish-
ing, BMVUnwersal-Musica Unica Publishing, BMUWY Publish
0. BMU/Destonia Musc. ASCAP/Universal Music Corporation,
AS 18

G

GIVE {Black To Black Songs BMi/ole, BMIMashwistaville Songs,
BMvSanya Isaacs Music, BMIWamer-Tameriane Publishing
Corp.. BMMade For This Music. BMUVAIl For This, BME). AMR

CS 56

GIVE ME EVERYTHING (Fitbull's Legacy Pubiishing, BMIUni-
versal Music - Careers, BMITenyor Music. BMYTALPA Music
Publishing. BUMA/Ren In The Ground Publishing, ASCAP/Uni
versal Music - 2 Tunes LLC , ASCAP/Sony/ATV Songs LLC
BMUAbueta v Tia Songs. BML) AMPHL. H1009, 1T 1; RBH 99

60D GAVE ME YOU (ho Gang Music Publishing, ASCAP/Razor
& Tie Music. Publist ;xg LLC, ASCAP) CS 10: H100 34

GOLPES EN EL CORAZON (TN Ediciones Musicales, BM1) LT
44

6000 FEELING (Mail On Sunday Music, ASCAP/E-Class Pub-
ishing, BMVSory/ATV Tures | LC. ASCAP/Xasz Money Pubiish
ing, ASCAP/Onerology Publishing. ASCAR/Prescrption Songs,
LLC ASCAP/Breyan isaac. BMY/Arash Pounouri, BMI/Copyright
ConfroVEMI Blackviood Music Inc.. BMVEMI Scandinavia
BMVEMI Longitude Music, BMI) HL, H100 82

GODD LIFE (Midnite Miracle Music, ASCAPVeivet Hammer
Music, ASCAP/Sony/ATV Tunes LLC. ASCAP/Acomman Music
ASCAP. Kotalt Music mmwsmn%JAmma Inc., ASCAP/Patriot
Games Publishinig. ASCAPALIF Publishing Co.. ASCAP. HL.

H100 15

GOT MY COUNTRY ON (Infermal Combustion Music,
BMVSouthside Independent Music Publishing, LLC, BMVYeard
Publishing, BMIMusIC Of Stage Three. BMI/Songs 0f Comman,
BMUBMG Chrysalis Music Pubusmng BMI/Danny Myrick
Music. BMVRoot 49 Music, BMI) CS

GRITAR (DFons Songs, BM1 'Scny/ATV Latin Music Publishing.
LLC. B\ Brantunes Music ijhshm% ASCAP/Sony/ATV Dis-
€05 Mexic Publishing LLC, ASCAP) [

GUCC! GUCC) (Natassia Zolor Publishiny &Desxgrmmhony

Negrele Pubhshing Designee/Michagl Weiner Publishing

Designee) H100 57, RBH 68

HEADLINES {Live Wite LLC, BMVEM Blackwood Music InC.
BMMavor & Moses LLC, SOCAN/Boi- 162 Productions LLC.
ASCAP/Sony/ATV Tunes LLC, ASCAP). HL. H100 28; RBH 10
HELL ON HEELS (Sony/ATV Tree Publishing Company, BMIPink
Dog Publishing, BM/feynsang Publishing Carp. BMVAyden
F\mhahmg BMV/Ten Ten Music Group. Inc., ASCAP). AMP/HL,
86

H100

HERE FOR A GOOD TIME (Day Money Music. ASCAP/HorlPro
Entertainment Group Inc - ASCAP/Living For The Night Music.
BMIH:rPro BMISixeeen Stars Music, BMUTenorado Pyblish-
ln , 8M1; S 9 H10074

HOLIC (For The Write..Pnce, ASCAP/Roynet Music.

ASCAP ‘Jazz The Man Music, ASCAP) RBH 88

HOLD OF ME (All Dues Fﬁld BM[/Nanﬂ'an Blocker Bloy.
ASCAP Nvus Music. SESA

HOW TO HATE (Young Money Wb\u\m Inc , BMIMarmer-
Tameriane Publishing Corp , BMUNappyPUb Music. BMUniver-
sal Music -2 Songs. BMVKasal. LLC. BMIReach Global Songs.
BMI), AMPHL H

HOW TO LOVE (Young Money Publishing inc., BMWarner
Tameriane Publishing Corp . BMVEMI Blackwood Music Inc.,
BMIou Need [Me. Don' Leave Me, BMULabas Seymour Pub-
Iishing Designes, ASCAPAaNelle Seymour Publisfing
Dﬂsignee AP/Beamev Boy Publishing, ASCAP/Bhng Biir
Music, ASCAP/Sangs Of Unwersal,Inc., B, AMP/HL. H1

14, RBH 4

RBH
HUNT YOU DOWN (Songs Of Universal, inc , BMVAdeline 29
Pubiishing, BMi/Sing Station. BMyBoorner Sogie Songs
BMI/Collie Dawg Music. BMIAlex Bridge Music Publishing,
BMUWnwersal Music Corporanon ASCAP/Memphianna.
ASCAP) AMPHL, CS 47
HUSTLE HARD (Gutia Publications. BMI) REH 42

1 CAN'T MAKE YOU LOVE ME (Alma Music Com . ASCAP/Brio
Blues Music ASCAP Songs of Evergreen Copyrights.
ASCAP/Uriversal Mutic - MGB Songs. ASCAP). AMP/HL. RBH
B7

1 DON'T WANT THIS NIGHT TO END (Scriy/ATV Tree Publish-
ing Company, BMi/Peanui Mill Songs, BMVEMI Blackwood
Music Inc., BMUStnng Stretcher Music, BMiRhetineck MUSIC,
BMIWB Music Corp , ASCAPMeissa's Money MusiC PUlsf-
mg ASCAP/Get A Load Of This Music. ASCAP). AMPHL. CS

IF | D|E YOUNG (Fﬁrlh’zlhﬁ Publishing, BMURio Bravo Music,
Inc., BMI), AMEH100 19

IF ITS LOVE (Songs 0Of Unwersal, Inc., BMVKemunity Song
Chest BMIUnete Buddie’s Music. Ine.. ASCAP). AMP/HL. RBH
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IF YOU WANT T0 (Hath a way, SESAC/Ulra Empire Music,
BMVCQi.?m Naashar Publishing, ASCAP/Tenrence Lilly, SESAC)

RBH

1GOT NOTHIN' {Universal Music Corporation. ASCAP/Cadaja
Publishing, ASCAPMXC Music. ASCAP/Still Working For The
Woman, ASCAP/EverGreen Copyrighs, BMI) AMPAHL, CS 22

16QT YOU (This Is i, Inc., ASCAP/Fibber & Morly Music,
ASCAP/Big Loud Songs, ASCAPMagic Musiang Music,
BMMack 2 Music, BMUBi sgALgud Bucks, BMY/Sony/ATv Cross
Keys Music Publisting, A /Sony/AW Tree Publishing Com-
pany, BMY) HL, CS 15 H10099

1 LOVE YOU (Nol Llsled) RBH 96

1 LDVE YOU THIS BIG (Einvor Music ASCAP/WB Music Com
ASCAP/Dal Damn Dean Music, BMISengs Of Universal, Inc
BMI/Bretl James Comelius Music. ASCAP/Combustion Music
BMI/Tzada Music, ASCAP/Average ZJS Music Publishing
BMI: AMPCS 18, 110083

IMA BOSS (Robert Williams. ASCAP/4 Blunis Lit At Once Pub-
lishing, BMYSony/ATV Songs LLC. BMI/F!SW N’ Gold Publish-
ng BMl/Omando Jahli Tiscker, ASCAP) HL, RBH 35

'M GONNA LOVE YOU THROUGH IT (WB Mhs’C Carp
ASCAPMelissa’s Money Music Publishing, ASCAP/Get A Load
0f This Musig, ASCAPMNashvistavilie Songs BMU/Sonya Isaacs
Music, BMUBlack To Black Songs, BMVaole. BMI), AMPCS 39

I'M INTG YOU (EM1 Apnl Music. Inc , ASCAP/Young Money Pub-
lishing Inc.. BMIAWarner-Tamerlane Publishing Comp , BMI)
AMPHL LT 46

I'M ON ONE (D Khaled Publishing, BMiSongs Of Universa
Inc., BMUMoney Mack Music. BMi/Young Money Publishing
Inc., BMiAVamer Tamerfane Publishint cg Com. BMUFIrst N’ Gold
Pub xsnmgABMVSony/AW Songs LLC, BMU/Brother Bagz Pub-
lishing, BiI/Brolher Bagz Publishing, SOCAN/Live Write LLC,
BMI) AMP/HL, H100 24, RBH 1

'™ SDHHY {E) Billete. ASCAP/LaVida Buena Music Publishing,
BMiWarner Tameriane Publishing Corp., BMI) LT 34

IN THE DARK (Indie Pop Music. ASCAP/Sony/ATV funes LLC,
ASCAP), HL. H100 28

IN THE MOOD (Skillz LLC, ASCAP/Stacegoomusic Company,
BMizJesrod Stacy, ASCAP/Black Phantom Music, ASCAP/Hot-
tathanmusic, BMUWarner Tamerlane Publishing Com.. BMI),
AMPRBH 38

| SMILE ({Gertrude's Music Publishing BMIHoceanna Music,
ASCAP/Universal Music Corporation, ASCAP/Avant Garde

msm Publlsmng ASCAP/EMI April Music, Inc.. ASCAP)

TAINT GOTTA BE LOVE (FSMGI, IMRO/English vy Music,
gggghfysalls One Songs, BMBug Music, Inc.. BM). AMP/HL,

IT AIN'T OVER TIL IT'S QVER (Money Mack Music, BMyDJ
Khaled Pubiishing, BMYSongs Of Universal. Inc.. BMU/Jaewon’s
Publishing ASCAF/Justin Combs Publishing, ASCAP/EMI April
Music. Inc.. MMary J Blige Music, ASCAP/Universal
Music Corporation. ASCAP/. Brasco Music, ASCAP/FSMGI,
IMRO/ingpin Enterainment. BMECMG, BMIOSS Music.
BMiMadame Butions Music, BMUKelly Sheehan, BMVUnder-
ground Sunshine Music. BMYSony/ATV Songs LLC, BMI),
AMP/HL, RBH 76

IT GIRL {Reditis Music, ASCAP/Here's Lookin' At You Kidd Music,

Mi/Beluga Heights Music. BMVSony/ATV Songs LLC,
BMUHey Kiddo Music, ASCAP/Koball Music Publishing Ameri-
m.[l)racs ASCAP/Jason Derule, BMViving Music. Inc . BMI), HL.

1T'S 6000 (Young Money Publishing Inc.. BMUWarmer-Tamerlane
Publishing Corp , BMiDade Ca. Project Music. Inc., BMUni
versal Music - Z Sengs BMVniversal Music - 2TunesLLC
ASCAP/Live Write LLC, BMVEMI Blackwood Music Inc.,
BMVBeamev Boy Publishing. ASCAP/BIIng Bling Music.
ASCAP, (g‘UnIVSrSa\ Inc., BMI). AMPHL, H100 79

1WANNA GO (Maralone AB STI 15 Of Koball Music Pub-
lishing America, Inc., BMyMaratone. ASCAP/Kabalt Music mb—
lishing America. Inc., ASCAP/Mr. Kanani Songs, ASCAP/EMI
April Music. Ing . ASCAP). KL H100 13

J

JUST A KISS (Wamer-Tamertane Publishing Corp., BMLDWHay-
wood Music, BMVRADIOBULLETSPublishing BMVEM Foray
Music, SESAC/Hmary Dawn Songs. SESAC/EM Blackwood
%usr Inc., BMYString Stetcher Music, BMI). AMPHL, H100

JUST CAN'T GET ENOUGH {will.| am Music. Inc , BM/apl de.ap
publishing. BM/Tab Magnetic Publishing, BMVCherry River
Music Co BMIHeadphone Junkie Publfishing, ASCAP/EMI
April Music. inc.. ASCAP/Native Boys Music, BMI/EMI Black-
wocd Music Ing . BMUVRodney Jerkins Productons. BMI), HL.

JUST FISHIN {Sony/ATV Aculf Rose Music, BMI/Six Ring Circus
Songs BMI/Sony/ATV Tree Publishing Company. BMUFive Hills
Music. BMVDo Wrile Music, LLC, BM)), HL, CSB, H100 71

K

KEEP ME IN MIND (Weimerhound Music, BMVLI Dub Music.
BM/Angelika Music, BMYSouthem Ground. BMI) CS 40
KEEP YOUR HEAD UP (5-Cunve Songs Worldwice. BMI), AMP

60
KNEE DEEP (Wesmerhound Music, BMULI Dub Music,
BMAngelika Music, BMUPoppsolotarmuss Music. BMIiJeffiey
Steele Music. BMVBPJ Adminisiration, ASCAP) H100 38

L

LAP DANCE (No! Listed) RBH 93

LAST FRIDAY NIGHT {%.G.LF) (When [ m Rich You'll Be My
Bilgh. ASCAPWB Music Corp , ASCAP/Kasz Money Publishing,
ASCAPMaralone, ASCAP/Koball Music Publishing America,
Inc , ASCAP/Bonnie McKee Music, BMVWhere Da Kasz Al
BMICYP Two Pubiishing BMI), AMPH100 10, 1T 25

LATE NIGHTS & EARLY MORNINGS (arshmellow Music
BMI/SPZ Music, In¢ , BM/Downtown DMP Sr ’\%s BM/Dam
Rich Music, BMVEM! Biackewood Music lnc  BM) HL, REH 36

LAY IT ON ME (Diat Damin Dean Music. BMUSongs Of Universal.
Inc. BMyHit-Boy Music, BMUU Can't Teach Bien The Shith,
BMVFF To Ded Publishing, LLC BMI). AMP/HL. RBH 69

LEATSET ;LV 6] To 15 Publishing BMVRoscoe Dash Publishing,

AP) R

LET IT RAIN (Scrambter Music, ASCAP/Carnival Music Group.
ASCAP, BMG Bold Songs. ASCAP/Glassbean, ASCAP/We Jam
Writers Group, ASCAP) CS 23

LET'S DON'T CALL IT A NIGHT (Pending, BMI/Sangs Of Send
Me The Checks Music, SESAC/EM| Foray Music, SESAC/Orbi-
son Music. LLC, BMVBMG Chiysalls Mstc Publishing
BMYTim Me 0n Music, BMI). HL.

LET'S GET TDGHHER {Phylvester Musn: Inc., ASCAP/Tmullins
Music. ASCAP} CS

LIFE OF THE PARTY (TDm s Kid Music, BMMarnas Pebbly
Pubiishing, ASCAPA.. Tolberl Music, BMyLi! Eddie Serrano
Music. BM/Deanna's Dities, ASCAP/William Serano Publish-

m%??ﬁgnee
LIG (Shroom Shady Music, BMySongs Of Unwversal, Inc.
BMVArtegia Music, BMWarnef tameriane Publishing Corp.
BMYMas Force Music, ASCAP/Bughouse, ASCAP/Bug Music,
ASCAP/Roc Nation Music, ASCAPMusic Famamanem LLC.
ASCAP/EMI Apnl Music, Inc.. ASCAP/Toy Plane Music,
ASCAP/At For Arr's Sake Music. ASCAP/ArtHouse Enlertan
ment tLC, ASCAP/Roc Music 4 Life Publishing, ASCAP/danice
Combs Publishing. Inc - BMIEMI Blackwood Music Inc.,
BMUPhillionaire Wor cwide Publishing, BMYPlatinum lke Pub-
lIShInr)Ig BMI) AMPHL H1007, 1T 3/, RBH 82
LIKE MY MOTHER DOES {Sony/ATV Tree Punusnmg Oompany
BMI/Cake Taker. BMi/ale BMUPain In The Art Publish

BMI/Perfeci Mess Music. BMI. HL, CS 41
LLAMA AL SOL (Sorw/ATV Discos Music Publishing LLC,
ASCAP/Tito E1 Patron Publishing. ASCAP/Ferfect Music Corpo-
ralion. ASCAP) LT 36
LONG HOT SUMMER (Richard Max Music. ASCAP/Mary Rose
Mv 1sic, BMUSongs Of Universal, Inc , BMI). AMPHI CS6:

LONG WAY T0 GO (EM\ Aum Music. Inc., ASCAP/Tri-Angels
Music. ASCAP), H
LOOK AT ME NOW (Songs Of Universal. Inc.. BMCulture
Beyord Ur Experience Publishing. BMI/ Like Turtles Music.
ASCAPDowntow Music Publisting LLC, ASCAP/Chierry Lane
Mus<c Publishing Company Inc . ASCAP/Cherry 315 Music,
AP/The Bad Bad Guys. ASCAP/Meloist Music Publishing.

BM\/Money Mack Music, BMY/Young Money Pubiishing inc.,
BM|Warmner-Tamerfane Publishing Corp.. BMUT Ziah's Music.
BMYTenyor Music, BMI), AMP/CLMHL. RBH 37

LOVE E GDNE (nternarional Dog Music, BM/Sug Yellow
Dog. Music, BM Pub-
lishing Com BMI), AMPCS 12, Hlm63

LOVE DONT RUN (Mike Curb Music, BMI/Ghermkyle Music,
BMVT One Songs, ASCAP/Aniose Music, ASCAP/Little Cham-
pion Music, LLC ASCAP/Dream Rock Music. Inc , ASCAP),
AMPCS 19; H100 98

LOVE ON TOP (EMI Aptil Music, Inc. ASCAP/B-Day Publishing,
ASCAP/2082 Music bhshmg ASCAPMWB Music Com.,
ASCAP/DLJ Sorgs, ASC/ /Dcmnmwn Music Publishing t1.C,
ASCAP), AMPMHL, H100 20 RBH 8!

LOVE YOU LIKE A LOVE SONG (Amonma Songs.

ASCAP/Akashic Field Music, BMI/Songs Of Universal, Inc.
BMUMatia Della Roccia, BMIN-Q Music, BMUDowniown
Music Publishing LLC, ASCAP), AMPAHL. H100 58

MADE IN AMERICA (Tokeco lunes, BMLBobby's Lyncs Land
and Livestock, BMIDo Write Music, LLC, BM/Swee
Jams BMUReynsang Publishing Corp., BMI) €S 5; Hl DO 2

MAGIC (mymd»us Maximus Music, BM/Making Moves Inc.,
ASCAP}RBH 98

MAN DOWN (Publishing Designee, BMUniversal Music Corpe-
ation ASCAP ,’Irvmg Music, Inc., BMVSnolay BMUMerokee
Music ASCAP). AMP/HL. RBH 2.

MARVIN & CHARDONNAY (FF To Def Puphisting. [LC.
BMV/Piease Gimme My Publisiing Inc . BMYEM Blackwood
Music Inc. BMI/Songs OF Unwersal, Inc., BMURescoe Dash
Publishing ASCAP) HL, H100 49, RBH 7

MARVINS ROOM (E11 B?ackwootl Musi¢ Inc., BMVLive Wiite
LECRB ‘\gMdvol Moses LLC, SOCAN/Beck. PRS), HL. H100
45 RBH

MEGAMAN (Young Maney Publishing Inc . BMIWarner Tamer-
I;)geRPémhgs;mg Corp . BM/The 400 Publishing, ASCAP) H100

. RBH

EL MENTIROSO (Marcha Musical Carporation, ASCAP) [T 24

ME TOCA A MI (Inzunza Publishing BMMdeas Enterprises, Inc.

BMy/Los Composilores Publishing, BMI) LT 32
MI CORAZON INSISTE (Rube! Music Publishing, ASCAPAUNI-
versal Musica . Inc., ASCAP) LT 30

EL MIL AMORES (Pamﬁc Latm Copyngm Inic., ASCAP/Topazio
Musical Comorafion, ASCAP) LT 23

MIRROR (Not Listed) H1OO 16

MI ULTIMA CARTA (Songs Of Top Stop Music Publishing, B

729

MORE THAN YOU'LL EVER KNOW (Nephew Wirlie Music,
ASCAP/Pacific Coast Pirate Publishing. BMUDr. Clarice Music.
BMIP Ty Music Publishing, BMyMarnas Pebbly Publishing
ASCAP) RBH 89

MOTIVATION (EMI Blackwood Music Inc.. BMUimipub Music.
BMVEMI Foray Music, SESAC/Rico Love Is Shil A Rapper,
SESAC/Hypnotic Beats, BMY/Rebel Made LLC, BMySongs Of
Koball Music Publishing America, Inc., BMIYoung Moriey Pub-
lishing Inc.. BMIY AMPHL, H100 26 RBH 2

MOVES LIKE JAGGER (Sudgee Music, BMVUniversal Music
Careers, BMIMatzz Ball Music, BMWhere Da Kasz AL,
BMMaruSongs, BMILotzah Balls Scup BMI/Maraione,
BMVSongs 0f Kobaii Music Publishing America. Inc., BMI)
AMP/HL, #1002

MOVIN' DOWN THE LINE {Ugmoe Music, ASCAPUniversal
Music Corporalion, ASCAP), AMPHL, RBH 91

MR. SAXDBEAT (Jiira Empire Music. BMYSC MediaPo Music
Entertainment, SRL) H100 36

MRS. RIGHT (Conyunction Entertainment BMVEM! Blackwood
Muzic Inc., BMUBootieggers Stap, ASCAP/Universat Music Cor-
poration, ASCAPMNovae Music., ASCAP/Secandhand Starship,
ASCAP/Diggy Music Publishing LLC, BMWamer-Tameriane
Publishing Corp , BMI), AMP/HL, RBH 20

MY BODY (Robol of the Century Tunes. SESAC/Jungle Yous
Publishing, SESAC) H100 65

MY HEART CAN'T TELL YOU NO (Kobalt Music Publishing
Amenca, Inc ASCAPAttie Shop Of Morgansongs, BMIMorgan
Music Group BMI), AMPCS 36

MY LAST (FF To Dt Publishing, LLC, BMVLet The Siory Begin
Music Publishing, ASCAP/Chrysalis Music, ASCAP/EMI Apil
Music, Inc . ASCAP/Fie Tyme Tues Inc.. ASCAP/Songs Of
Universal, Inc... BMI Culture Beyond Ur Expenence Publishing,
BMI), AMPHI RBH 13

MY NAME IS MONEY (Southern Ground, BMI) CS 51

MY SH*T BANG (L4l T Stevens Publishing, BMUToney Storey
Publishing BMI) RBH 75

N

NI**AS IN PARIS {Please Gimme My HJbIlshmg Inc.. BMVEMI
Blackwood Music Inc., BMVEMI Apnl Music, Inc | ASCAP/Carter
Boys Music. ASCAPHit -Boy Music, BM U Can'r Teach Bien
The Shith, BMVSongs Of Universal, inc., BM|/Papa George
Music. BMVUnichappeli Music. Inc., BMI), AMP/HL H10061

RBH 25

NIGHTMARES OF THE BOTTOM (Young Money Publishing
I, BMYWarner-Tamerlane Pubtishing Corp.. BMYSnizzy Music
Publishing, BM/KenoeMusic Publishing, BMUBeamer Boy Pub-
ishing, ASCAP/Bling Blnng Mus\c ASCAP/Songs Of Unwversal,
Ing, MI‘ AMPHL H

NINAS PUDIENTES V PODEROSAS {Marcha Musical Corpora-
tion ASCAP/Primavera Worldwide Music, ASCAP) LT 45

NG HANOS quummalphurmbushmg ASCAPRoscoe Dash
Publishing. ASCAP/Dead Stock Music, BMWS Music Cop

ASCAP/Drum Squad LLC. ASCAP/Young Drurnma, ASCAP),

AMPREH 39

NO LA VOY A ENGANAR (Edimusa. ASCAP) LT 41

ND ME OEJES CON LAS GANAS (Ferca Publishing BMI) LT 19

ND ONE GONNA LOVE YOU (Darn Rich Music, BIVEM) Black-
wood Music Inc.. BMY), HL, RBH 29

NORTH GOUNTRY (Chiris Hawkey Music
ASCAP gway) gtime Music. 8 Music.,
ASCAP) CS 60

NO SLEEP (PGH Sound Publishing. ASCAP/WB Music Cor&,
ASCAP/Matza Ball Music. BMI/Where Da Kasz Al, BMI), AMP
H100 92

NOTHING (Imagem
Aprit Music. Inc.,
H1

Ld., PRS/Sonic Grafhti, ASCAP/EMI
/Stage Three Music inc.. BMI). HL

5
NOT MY DADDY (For The Write  Price. ASCAP/Roynet Music.
AP) REH 47

NOT DVER YOU (G. DeGraw Music. BMIAWamer-Tameriane Pub-
Iishing Corp , BMIWrile 2 Live Pubishing. ASCAP/Kobait Music
Publishing Amenca, Inc., ASCAP), AMP H100 87

NOVACANE (RZE Music Publishing ASCAP/Universal Music
Corporalion. ASCAP/Bug Music, Inc.. BMVHeavens Research,
BMI/Copynight Control), AMPHL. RBH 44

o

OH MY (Zan Ciyani Publishing BMV. Brasco Music,
ASCAP/EM April Music. Inc., ASCAP/Rascoe Dash Publishing,
ASCAP/PGH nd Pubhshmg ASCAPAWB Music Corp.

ASCAPNour H!PDrumrm ASCAP). AMPML, RBH 30
OH, TDNIG {Pretty Damn Tough, ASCAP/RandDazz, ASCAP)

ULVIDAME (JCAM Editora Musical, SA dg CV) LT 4

DNE MORE ORINKIN' SONG (New Songs Of Sea Gayle.
BMI/Ozworlh Music BM) HL.CS 17,100 91

ONLY WANNA GIVE IT TO YOU (Ellevision Music Publishing,
BMI/Sony/ATV Songs £LC, BMYCrow's Tree Publishing,
BMYPrivate Stock Entertanment, LLC. BMVSongs Of Universal.
Inc.. BMDream Villin, BMVCAK Music Publishing, Inc..
ASCAP/Coid Chillin' Music Publishing. Inc., ASCAP/Songs Of
Marl, ASCAP}, AMPHL, RBH 79

ON MY LEVEL (PGH Sound ijlxsmng ASCAPMWB Music
Corp , ASCAP/EMI Blackwood Music Inc . BMWimipub Music,
BMITodd Anthony Shaw Hjb\murg Designee, BMHyprotic
Beats. BMU/Rebel Made LLC, BMY: >0n9 5 Ot Kobah Musu: HJD
fishirg Amexica, Inc . BMZKISA, BMI

VEN A BAILAR (Songs O RedOne, BMVSony/ATV Songs LIC.
BMU/2101 Songs. BMUFitbull s Legacy Publishing, BMIAUniver-
sal Music - Careess, BMVEMI April Music, Inc , ASCAP/EMI
Songs France, SARL/Sony/ATV Tunes LLC. ASCAP). AMP/HL.

H10048.17 12

OTIS (Piease Gimme My Publishing inc., BMVEMI Biackwood
Music Inc., BMVEM! April Music, Inc, ASCAP/Carter Boys
Nusic, ASCAP/EMI Robbins Catalog, ASCAP/BMG Golg
Songs, ASCAP/Hol Butter Mk Mus . Inc., ASCAP/BMG Piat-
inurn Songs, BMUFirst Prionty Music. BM/Tufamerican, Inc,
BM/Swing Beat Songs, BMVDynatone Publishing Company,
BMi/ntersong-U S A, inc.. ASCAP/Unichappell Music. inc.,
BMI), AMP/HL. H10022: RBH 3

DUT OF MY HEAD {Hey Lu Chill Music BMIHeavy As Heaven
Music BMISongs Of Universal, Inc , BM/Makitho! Music Pub-
lishing SESAC/Prtect Attendance, LLC, ASCAP/Einnor Music,

n%/WB Wusic Corp.. ASCAP/Tee-Bass MusiC In¢ BMUEM!

B\ackwood Music inc . BMYAILino Music ln . BMiWonda
Songs, BMI). AMPHL, H100 70; RBH 12

]

PARA NO PERDERTE (Ama Musical, LLC. BMI} LT 50

PARTY (Flease Gimme My Publishing Inc , BMVEMI Blackwood
Music Inc.. BMUWay Above Music. BMVSong/AW Songs LG,
BMYEMI April Music. Inc, ASCAP/B-Day Publishing,
ASCAP/Chrysalis Music, ASCAPAVe Don'l Play Even When We
Be Playin’, ASCAP/Get Ya Frog On Publishing, BMV/Entertain-
ment Musrc BMUSiick Rick Music Corp., BMY), HL, RBH 40

PARTV ROCK ANTHEM {Party Rock Music. ASCAP) H100 4: 1T

PELIGRO (Westwood Publishing S & De C. V/Pacnu. Lalm Copy-
nght Inc . ASCAP/SoundPark Publishing. ASCAP) LT

PIECES OF ME {Studio Beast Music, BIMI/Warner- Xameﬂane
Publistrng Corp.. BMYChuck Harmony's House Publishing,
ASCAP/Strauss Co , LLC.. ASCAPNormatiarris Music Puplish-

, ASCAP/EMI April Music. Inc. ASCAP/Blue Toes,
CAP/Bug Mustc, ASCAP). AMP/HL. RBH 31

POR SER TU MUJER (EMI Blackwood Music Inc.. BMYEMI
Musical Mexico SA de C.v, SACM) LT 48

PQT OF GOLO (BabyGare, BMVSony/AW Songs LLC, BMIFico
Pride Publishing, BMi"Songs Of Universal. inc., BMi/Cufture
Beyond Ur Experience Publishing, BMVEMI Aprl Music, Inc.,
ASCAP/Sam Hook Music, ASCAP/Schweezy Beats Publishing,
ASCAP/Panic Attack Publishing, ASCAP/Universal-PolyGram
Imematianal PUbishing. ASCAP/Low Craw! Music, ASCAP)
AMP/HL, RBH 53

PRESIDENT CARTER Young Money Publisning nc. BIAWarn
erTameriane Publishing Corp., BMYAnge! The Truth Publishing,
BMiMarlina Music, BM/Songs Of Universal. inc . BMI)
AMP/HL H100 94

PRETTY GIRLS (¥aggamenz Music. BMIAr In The Fodder
Music, BMIBug Music, Inc.. BMVJonathan Rotem Music.

ATV Songs LLC. BMIRondor Music, BMUNetWorih
Entertainment LLC, ASCAPAWillam Jordan, ASCAP/Ciemmie
Rishad Penton, BMUShervaun Edwards, 8MI), HL. H100 54

PROMETI (Gooc-| PUbk g, BM) LT 22

PUMPED UP KICKS (Srirms Coffee And Tea Music Pubiishing,
BiI), AMPH100 3

EL PUNTO FINAL {Marcha Musica Corporation, ASCAP/Josan
Publishing, BMPacttic Latin Copyright Inc.. ASCAP/Cruz De
Pidra Music Publishing ASCAF) LT 28

Q

QUE A TODA MADRE (QUE A TODO DAR) (LGA Music Pub-
lishing, Bm‘tglfeas Enterprises. Inc., BMY/Los Compasttores Pub-
lishin

OUICK?E (MJP Music, ASCAP/FeGe Music. BMVB Dizzle Muzik.
ASCAPH100 77, Rl

QUITATE LA VENDA (Seg -Son Music, Inc.. BMVGenio Musical,

£SAC) T 33

RABIOSA (The Caramel House Music, BMUSony/ATV Melady,
BMI/Pitbult's Legacy RJDHSI‘IIII% BM{Universal Music - Careers.
BMVLos Duenos Del Negocio Publishing ASCAP), AMPAHL, LT

HADID MESSAGE (R Kelly Pubhshmg Inc.. BMI/Universal Music
-2 Sonys BMI), AMPHL, RBH 33

RAIN OVER ME (Abuelz y T Songs, BMVSeny/ATV Songs LLC
BMI/Songs Of RedOne, SMUMarc Anthony, ASCAP/Sony/ATY
Tunes LLC. ASCAP/2101 Songs. BMY), HL H10051,1T8

REMIND ME (House Of Sea Gayle Music, ASCAP/EMI &piil
Music. Inc , ASCAP/Didn't Have To Be Music, ASCAP). HL. CS

H1
ROLLING IN THE OEEP (Universal-Songs Of PolyGram Infema-
lh;n%\BBl\/;\éEMl Blackwood Music Inc., BMI), AMPHL, H100
1 H

SAIL (Tion Songwiting, ASCAP/Red Bull Megia House GmbH,
ASCAP/Koball Music Publishing Amenca. Ing , ASCAP) H100

89

SAVE ME, SAN FRANCISCO {(EMI Apnil Music. Inc ,
ASCAP/EMI Blackwood Music inc., BMUPlimon Music
ASCAPMayday Malone Music, ASCAP/SIate One Songs
ASCAP/Repiilian Music. BMIST Son%
Music. ASCAP/Deser! Tent Music, ASCAP), AMP/HL Hwomon

SECOND HAND HEART (Castle Bound Music, inc
SESAC/Bummerman Music, inc, SESAC/Giobal Dog Music
ASCAP/Big Yellow Dog Music. ASCAPMWords & Music,
ASCAPALnaight MusiC. ASCAP/Oona Songs. LLC, BMUHan-
nah Bea Sonizs, BMESangs For Coco. BMI), AMP CS 53

SET FIRE TO THE RAIN (Universal-Sonas mR;Imem Intema-
tional BMLChrsalis Music Lid, PRS). MP/HL H100 80

SEXY AND I KNOW IT (Yeah Baby Music, ASCAP/Cnebra
MusiC. ASCAP/Party Rock Music, ASCAP) H100

SHAKE LIFE (Young Jeezy Music Inc.. BMVEMI Blackwunc\
Mu'm ng. EMVCopynghr Controi/Hudmar Publishing Compa-

H 49

SHAKE SEh}ORA {Pibull's Legacy Publishing, BM/Universal
Music - Careers, BMYEMI Blackwood Music Ing.. BMVCom-
pound Entertainment. BMyGet Familiar Music, Bk NappyPub
Music. BM/Universal Music - Z Songs, BMVDutty Rock Music,
PRS/EMI April Muswc Inc , ASCAP/Clara Muic Pubtishing Cor-
puration, ASCAP), AM /H L, LT 42

SHE AINT YOU (Songs Of Universal, Inc . BMUCutture Beyond
Ur Bxpenence Publsshing. BMVCherry Lane Music Publishing
Compary Int.., ASCAP; heﬂy 315 Music, ASCAP/The Bad Bad

SCAPMMelais! Music Publishing, BMUKMacnificent,

Bl\!/Pco 8.2 Pulishing Inc, ASCAP/BUg Music, ASCAPAWB
Music Corp., ASCAP/Smy/ATV Tunes LLC, ASCAP/Bam Jams,
BMI). AMP/CLMAML, RBH 14

SHE BE PUTTIN' ON (WE Music Corp - ASCAP/Radic Davis
Must Group LLC. ASCAP/Suaquinmalphurpublishing
ASCAPAJoshua Luetien Publishing Des%nee BMY/Songs Ot
Muzay Entertainment. Inc., BM1, AME

SHE WILL (Young Maney PubhshmP inc., BMWWarner-Tameriane
Publishing Corp-, BMLive Write LLC, BMVEMI Blackwood
Musrc Inc BJVBrothef Bagz Publlshmg BMI). AMPHL, H100

SKYSCHAPER (Gad Songs, LLC, ASCAP/EMI Apxl Music, Inc.
ASCAP/BMG Europe, ASCAP/Asia Music Metia. ASCAP/Hey
Kicido Music, ASCAP/Kobalt Music Publishing America. Inc ,
ASCAP/Tiny Cute Monster, BMI), AMPHL. H100 73

$0 FRESH {Songs In The Key Of Charite 0, SESAC/Universal
Music Corporation, ASCAP/Linden Springfield, BMVEMI Black-
wood Music Inc., BMVUniversal Music - Z Songs. BMUAII Will
Music.Inc , ASCAPMacDermot Music SOCAN/Songs Of Uni-
versal, Inc , BMVA Max Entertanment, ASCAP/EMI Aunl Music.
Inc.. ASCAP/Ritz Wrtes, ASCAP/Biss 63, ASCAPAUniversal
Music - 2 Tunes LLC , ASCA Deep Sound Music, nc.,
ASCAPMintertainment ij'\wm‘g ASCAP), AMP/HL. RBH 51

S0 GONE (WHAT MY MIND SAYS) (Blue s Baby Music.
ASCAP/Universa Music Carporation, ASCAP/L 2 Kasa Sole.
ASCAP/EMI April Music. Inc.. ASCAP/Spugay Bug Music.
ASCAP/Paul Wall Publishing, ASCAP/2 Kingpins Publishing.
ASCAPWB Music Corm., ASCAP), AMPHL, RBH 70

SO IN LOVE :Blue's Baby Music. ASCAP/Universal Music Corpo-
ration. ASCAP/Tappy Whyte s Music. LLC, BMI/Songs Of Uni-
versal, Inc . BMYMusty Aftic Music, BMVEMI Blackwood Music
Inc EMI/la Kasa Sole. ASCAP/EMI Apiil Music. Inc.. ASCAP)
AMP/HL RBH 18

S0L0 PIENSO £N I (Screen Gems-EMI Music Inc.

BM# 5 ¢ eddad General De Autores De Espana, SGAE) LT 35

SOMEDNE LIKE YOU (/niversal-Songs (1 FolyGrar Intemation-
al, BM/Chrysalis Music, ASCAP/Sugar Lake Music, ASCAP),
AMP/HL, H100 1

SO SPECIAL (Young Money Publishng Inc.. BMIANamer-Tamer-
\ane Publishing Corp.. BMDade Co. Project Music. Inc

BMUniversal Music - Z Songs, BMI/Universal Music - Z Tunes
LLC., ASCAPMonilla Music. BMVUMPG Latin, BMUBzamer
BoyPubhsmng ASCAP/BMng Bung Music. ASCAP/Songs Of
Universal, Inc., BMI). AMP/HL, H100 95

SPARKS FLY (Sony/ATV Tiee: F\Jbusnmg Company, 8MVTayior
Swift Music, 8MIY., HL, CS 14, H100 68

SPEND T (Ty Epps Music, ASCAP) RBH 64

STAY (Gibson And Gibson Music Publishing. ASCAP/Datsdab-
bysay Music Publishing ASCAP/Sony/ATV Tunes LLC,
ASCAP/Faod 4 Yo Soul Music, ASCAP/Christopher Lacy Pup-
lishing DES|gBr\ee ASCAP/Sangs Of Universal, nc., BMBayiun
Beat Music BMI) AMP/HL. RBH 62

STAYING'S WORSE THAN LEAVING (WB Music Com.
ASCAPMountain Moring Music, ASCAPHouse Of Sm Gayle
Music, ASCAP/L rttle Mojo Music, ASCAP/Big Machine Music.
BMVThreeP réwglilg Movie Music, BMSuper 98 Music, LLC

STAY TOGETHER {Universal Music Corporation, ASCAP/Noting
Dale Songs Inc.. ASCAPAUncle Buddie’s Music, fnc
ASCAPAP2 Music Group ASCAP/ edHead Proguctions, LLC,
ASCAP), AMPHL, Rl

STEREQ HEARTS (Umversal Music - Careers, BMI/February
Twenty Second Music, Inc.. BAY Iephc Caesar Musit.
ASCAP/EMI Apnl Music, Inc.. AS itz Ball Music
BMUWhere Da Kasz At, BMIMany Cha cm BMVmen Balls
Soup, BMIHigh Deaf Music, ASCAP/BMG Ru
ASCAP/E AR Entertainment LTD, ASCAP), AM /HL H100 12

STORM WARNING (Songs Of Universal Inc BMVHappy' itle
Man Publishing BMVDash8 Music, ASCAP, /Bu
ASCAP/Bug Music ASCAP/BMG Platinum Smgs BMI/H o |
Love You Music, BMI), AMPHL. €S 30

SUPER BASS (Harajuku Barbie Music. BMUMoney Mack Music
BMYSongs Of Unwversal, Inc.. BMUDaniel Andrew Publishing
ASCAP/Dat Damn Dean Music. BMV2412 Songs LLC
BML’FEefmusm BMVFbD'dMastermmd AQCAD AMPHL.

H100 5: RBH

SURE THING le Publishing. ASCAP/Universal Music Corpora-
tion, ASCAP/; Amaya-Sofia Publishing, ASCAF). AMP/HL, RBH 6

SURVIVE (Precious Baby Publishiniy, ASCAP/Datsdabbysay
Music Publishng, ASCAP/Swal Ray Music, ASCAP/Food 4 Vo
Soul Music, ASGAP/Chs Jonson Music. ASCAP) RE}

SWIM 600D (Bug Music, Inc . BMIHeavens R seamh
BMIWaynne Wrriers., ASCAP/Sony/ATV Music Publishing

™

Canada. SOCAN/Break North Music, SOCAN). HL. RBH 78

T

TABOQ (Crown PMusic Publishing BMVEMI Blackwooa Music
Inc., BMVEMI Songs France, SARL) £T 2

TAKE A BACK ROAD (EM Blackwood Music Inc . BMV/Bnetineck
Music BM{Universal Music - Careers, BM 3%" Powered
Machine Music, BMI}, AMPHL. CS 3. H100

TAKE IT OFF \EM} Blackwaod Music Inc . BMI/String Stretche
Music, BMYSengs O Southside Independent Music Publishing
UExtemal Combustion Music, ASCAP/Dut Of The Taperoom,
ASCAP/EMI April Music, Inc. ASCAP/Didn't Have To Be Music
ASCAP), AMP/HL. CS 27

TAKE OVER CONTROL (EMG Righls Management (UK).
PRS/BMG Platinum Songs, BMYTALPA Music Publishing,
BUMA/The Royalty Netwark. ASCAP/Walboomers,

ASCAP/Sony/ATV Tunes LLC. ASCAP). HL, H1 OU 44

TAN SOLO TU (W8 Music Corp ASCAPMutterech! Inc
SGAE/Soecredad General De Autares De Espana. SGAR) T 20

TATTO0S ON THIS TOWN (WamerTamerlane Publishing Corp
Bivi/Boatwright Baby, BMV/Desen Treasure Music, BMiFeet i
The Creek Music, ASCAP/BMG Gold Songs. ASCAP), AMP CS

TEAMO Y TE AMO (Serca Mus ¢ Publishing (e, BM)) LT 5

THAT WAY (Dead Stock Music, BMWB Music Corp . ASCAP/4
Blunts Lit At Once Publishing. BMUFirst N' Gold Publishin
BMVJeremy Felton Publishing Designee, ASCAP/Songs Of Uni
versal, Inc . BMYKimani Music. BMISongs Of Mizay Entertain-
ment Inc., BMLWarmerTamerlane Publishing Com.,
BMVSony/ATV Songs LLC, BMI), AMP/HL RBH 17

THING CALLED US$ {Rordeau A Williams Publishing,
BMi/Jarres Wesley Designee. BMYGina Agna Music Publishing,
SESAC, Lated Willlams Designee. BMI} RBI

THIS OLE BOY (W8 Music Comp.. ASCAPNelw 's Money
Music Publishing, ASCAP/Get A Load Of This Music.
ASCAP,EM! Blackwaod Music Inc.. BMUSting Sretcher Music,
BMIRhettneck Music, BM). AMP/HL, CS 49

THREATEN ME WITH HEAVEN (Vinny Mae Music. BMVSODGS
Of Kobalt Music Publishing Amenica, Inc.. BMVGrant Girls
Music, LLC. ASCAP/The Laving Company, ASCAP, Willie-Q
Music, BMYDillon OiBrian Songs, BMI) CS 59

TILL I'M GONE (PGH Sound Publishing, ASCAPWB Music
Corp.. ASCAP/EM Blackwood Music Inc., BMVEMI April Music,
Inc., ASCAP), AMP/HL RBH 55

TONIGHT TONIGHT (Midas Music, ASCAP/Sieep When I m
Rich Music. BMUScariet Moon Music. Inc., 8MINash O Music,
BMRoditis Music, ASCAP/Here s Lookin' At You Kidd Music.
BMU/Beiuga Heights Music, BMISony/ATV Songs LLC.
BMUMey Kiddo Music, ASCAP/Koball Music Publishing Ameri
ca,inc ASCAP), HL.HI00 18

TONY MONTANA (Nayvadius Maxirmus Music, BMWII-A-Fool
Muzik BMVRock BDB Music F\Ab!ishmi-lnc BMI) RBH 56

TOO EASY (Food 4 Yo Soul Music, ASCAP/Chyislopher Lacy
Pubtishing Designee, ASCAPMMichael Harris Publishing
Designee. BMVGibson And Gibson Music Publishing.
ASCAP/Songs Of Universal. Inc., BMVBayjun Beat Music.
BMLudacrs Worldwide Hmushma Inc., ASCAP/EMI Apil
Music. Inc.. ASCAP}, AMPH.

TOUGH (‘uny/ATV Tree Wbushmg Company BMILestie Satcher
Music. BMI}. HL, CS 32

TROUBLE (Bei Magjor Music, Bmeam Vilkin, BMVSongs Of
Universal, Inc , 8MI), AMPHL. RBH 67

THE TROUBLE WITH GIRLS (=ongs Of Universal. Ine.. BMVlor-
Jax Songs. BMVBig Loud Songs. ASCAP/Ange! River Songs.
ASCAP/BIE Loud Bucks, BMI). AMPHL, CS 54

TU OLOR (Cayey, ASCAPWY Publishing, BMWLuis Onext
ASCAP/Pertect Music Corporation, ASCAP/Perect Latin Music
Pubiishing. ASCAP/Joar Ortiz, BMUniversal-Musica Unica
Publishing, BM/Aa Mente Maestra Music Publishing,
BMUEmesto F Padilia. BMi/Juan Luis Morera Luna. BMWLlandel
Vequilla Malave, BMVictor Martinez, BMI) (7

TUPAC BACK (Robert Williams. ASCAP/4 B!unts Lit At Once
Pubiishing BMUFrstN' Gold Publishing. BMiSony/ATV Songs

LLC, BM\ Ear Drummers Publishing, ASCAP1, HL, RBH 61

TURN ME ON (Dat Darmn Dean Music BMVSongs 0f Universal
Inc.. BMI22412 Songs LLC, BMUShapiro, Bemstein & Co., Inc
ASCAPWhat A Pubiishing LTD, SACEM/Sony/ATv Songs LLC
EMOI/.E?D Songs, BMITalpa Music BY, STEMRA), AMP/HL,

1

U

UNUSUAL (Songs Of Universal, Inc.. BMYAndreay Warisel,
BMI/Crow s Tree Publishing, BMISony/ATV Songs LLC,
BMi/Dexter Wansel Publishing Designee, BMVApr1's Boy Muzk
BM/Wamer-Tamerlane Publishing Corp , BMUEzekiel Lewis
Music, BMVUniversal Music - Z Songs. BMUJery Lee Publish-
ing. ASCAP/Dream Team Music. ASCAP/Live Wirile LLC.
BMVEMI Biackwiood Music Inc.. BMI), AMP/HL RBH 19

UP {Not Listed) RBH 77

v

VEN CONMIGO (Lo s Pubiishing, ASCAP/Songs Of Top
Stop Music Publishi Ca"E?I'\‘M) o

w

WALK (M., Twelve Music, BMI/Songs Of Universal, Inc . BMIA
Love The Punk Rock Music. BMYLiving Under A Rock Music
ASCAPAUniversal Music Corporation, ASC \r’/F\ymg Earform
Music BMI Songs Of Kobalt Music thsmng Asmerica, In
BAltrsea Vi, Mg s . AP
H1

WALK ON (Mint FactoryTunes, ASCAP) RBH 81

WANNA TAKE YOU HOME (Gossin thhshmg ASCAPMEelu-
Sic. Ing . ASCAP/Primary Wave Emblem. ASCAP/Warmes-Tamer
iane Publishing Corp . BMVBoatwnght Baby. BMI), AMPCS 37

WE OWNED THE NIGHT {WarnerTamertane Publishiing Cop
BMYDWHayvood Music, BMYRADIOBULLETSPuplishing,
BMVEM) B\adwvood Musm Inc, BMVSt g Stretctier Music,
BMI), AMPML, CS 21, H100 %

WET THE BED (Songs 01 Unversal, inc.. BMCulure Beyond Ur
Experience Publishing, BMU/Sean iMusic Publishing BMVEMI
April Music, In, ASCAP/KMacnificent, BMUAMbee Stieet Pub-

ishing, ASCAP/Ms Lyrn Publishing, ASCAP/Universal Music
Corparation, ASCAP/Notfing Dale Songs Inc., ASCAP/Lonnalis-
lic Hitz, ASCAP/Ludacn S Wovlnwude Publishing, Inc , ASCAP)
AMP/HL, R8H

WHERE COUNTRV GROWS (EMI Blackwood Music inC.
BMV/Gin Road Music Puplishing, BMIMusic Of Stage Three,
BMI/Bobby's Song And Salvage: BMVBMG Rights Management
(US) LLC, ASCAP), HL, CS 46

WHERE | COME FROM (Big Red Toe, BMVBIg Loud Bucks.

BM: Amarillo Sky Songs. BRMYEM! Blackwood Music Inc.
BM Strin Stretcher Music. BMI). HL. CS 42

WHERE THEM GIRLS AT (Cotter Boy Music, L1.C, BMVDipi
il SACEMVE Class Publishing, BMVEM Biackwood Music
Inc , BM/Harajuku Barbie Music, BMYSangs Of Universal, Inc.
RMVMoney Mack Music. BMUMail On Sunday Musxc
ASCAP/Play-N-Skillz Music, ASCAP/EMI Apiil Music. Inc.
ASCAP/Serious Scriptures, ASCAP/SKillz For Skmz and Piay
Musik, ASCAP/Sony/ATV Songs LLC, BMYSony/ATV Tunes
LLC. ASCAPWhat A Publishing LTD, SACEM/Shapiro, Bemstein
& Co, Inc , ASCAP), AMP/HL. H100 78

WITHOUT YOU (UR-IV Muslc, ASCAP/EMI Apsil Music, Inc.,
ASCAP/Rica Love Is Stifl A Rapper, SESAC/EMI Foray Music,
SESAC/Shapiro, Bemslein & Co., Inc., ASCAPMWhat A Publish-

ing LTD SACEM/Sony/ATV Songs LLC. BMVPiano Songs,
BMVTaIDa Music BY, STEMRARister Editions, SACEM). HL.

WOBBLE BABY WOBBLE (Empowered 1o Prasper
ASCAP/Croomstacular Music. BMVEM! Biackwood Music Inc ,
BMV/Bionic Bev Publishing Designee. BMUPMHI Music In
ASCAP). HL. RBH 95

WORK OUT (Dream Villin. BMVEM! Biackwood Music Inc.,

BMUPrease Gimme My Publishing InC., BMISangs Of Univer-
sal, Inc., BMYMinmode Music, BMVBMG C ysalis Music Pub-
lishing, BMY.dohn Legend Publishing. BMYSukmeke Rairey
Music. ASCAP/Puzzled Pieces Of Mind Music, ASCAP/EM Vir-
gi0 Music Inc . ASCAP/EIliot Woilf, ASCAP), AMP/HL, RBH 48

! Y .

VES (45!11 & 3111 Music F\Abllshmg Inc BMVSony/ATV Songs

Beast Music, BMI/ Publish-

g Corp BM!}, AMP/HL. RBH 27

YOU (Mayimba Music. ASCAP/Palabras De Romeo, ASCAP) LT7

YOU {Runnin’ Behind Publishing ASCAPEM) April Music, Inc
ASCAPAniversal Music - Careevs BMIHigh Powered Machine
Music, BMD), AMPHL. CS

YOUAND | { blehny Germanona p/a Laty Gaga. BMUSony/ATV
Songs LLC, B VHouse(MGaga Publishing Inc., BMIGinJoe
Music Ing.. BMI). HL. H100 6

YOU AND TEQUILA (Sorgs Of Universal, Inc., BM Hannaberg
Music, BMWB Music Corp , ASCAP/DemaImg Music.
ASCAP), AMPHL. CS 4, H100 35

YOU MAKE ME FEEL .. (Rokstone Music Lid, PRS/Peermusic
(UK) Lid, PRS/P & P Songs Ltd, BMI) H100 8

Data for week of SEPTEMBER 17, 201

Hot Latin Songs) and

). H100 (The Billboard Hot 100): LT

RBH (Hot R&B/Hip-Hop Songs) TITLE (Publisher - Licensing Org.) Sheet Music Dist,, Chart, Position.

Chart Codes: CS (+Hot Country Songs,




TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Island Def Jam Music Group promotes
Karen Kwak to executive VP/head of A&R. She was executive
VP of A&R operations.

Average Joe’s Entertainment names Britta Coleman direc-
tor of [abel operations. She was manager of marketing opera-
tions at Sony Music Nashville.

PUBLISHING: Primary Wave Music taps publicist Anne Watkins
to launch anin-house publicity department at the company. She
was an account executive at Lizzie Grubman Public Relations.

Universal Music Publishing Group appoints Keith D’Arcy VP of
catalog marketing and special projects. He previously lead the
music resources division at EMI Music Publishing.

COLEMAN

TOURING: MSG Entertainment names Chris Moseley senior VP
of product management and brand oversight for the Rockettes.
She was senior VP of marketing at History Channel.

The Agency Group taps Betsy Berg as VP/booking agent.
She previously ran the lectures division at International Cre-
ative Management.

Palace Sports & Entertainment in Detroit—which over-
sees the Palace, DTE Energy Music Theatre and the Meadow
Brook Music Festival—hames Robert Johnson CFO and Dan-
iel Lincoln VP/corporate controller. Johnson was senior VP/
corporate controller, and Lincoln was finance director.

RELATED FIELDS: Imagem Creative Services USA appoints
Marc Mannino director of music synchronization. He was
partner/senior VP of marketing at publicity/marketing firm
Karpel Group.

Pollack Media promotes Julia Moonves to VP of digital
services and artist relations. She was executive director of
music and artist relations.

—Edited by Mitchell Peters

7

Additional photos
biz online this week at
k bitiboard.biz.

To submlt your photos
for consideration, please
send images to
backbeat@billboard.com.

CIw E 4
__SESAC
SONGWRITERS
BOOTCAMP

SESAC drew more than 250 attendees to

the fourth annual Songwriters Bootcamp,
held July 27 at Los Angeles’ Skirball Cultural
Center. The event offered panel lectures and
discussions courtesy of an array of established
writers, producers, lawyers and industry insiders.
Grammy Award-winning songwriter/producer
Bryan-Michael Cox delivered a rousing keynote,
and Latin mega-producer Echo gave special
insight into the rapidly growing Latin music
market. The Songwriters Bootcamp was
sponsored by M magazine, Icelandic 3lacial
Water, Blue Mics, Sprint and Billboard Pro.
PHOTOS: TEAL MOSS/HENRY JACKSON

ABOVE: The “Get in the Picture” Panel, which explored
synch licensing and placing music in motion pictures and
TV, was a hot topic at this year’s camp. Participating are
(from left) SESAC VP of writer/publisher relations for

L WORKS

CHRIS CORNELL DONATES TO ANGELS OF
EAST AFRICA

Chris Cornell rarely writes music for films. Butafter reading the
script for the upcoming Marc Forster-directed “Machine Gun
Preacher,” the rocker was inspired towrite the movie’s lead song,
“The Keeper.”

The film stars Gerard Butler and is based on the true story of
Sam Childers,aformer drugdealerwho finds faith and becomes
a crusader for refugee children in East Africa. 1t'll be released
Sept. 23 by Relativity Media.

“It’sabout areal personwho’s notarock star or a famousactor,
but someone who came from poverty and has given their life to
save the life of others and help children,” Cornell says. “That
seemed to be something interesting to get into, in terms of writ-
ing songs and music.”

Cornell premiered “The Keeper” on his website on Aug. 29,
giving fans the chance to donate to Childers’ Angels of East
Africa charity in exchange for the download. The organiza-
tion is dedicated to the rescue of children caught in the cross-
fire of the Lord’s Resistance Army, a rebel military group in
Uganda and Sudan.

“My first thought was that this is my song; it's not owned by a
record company or anybody else,” Cornell says. “So I'm going to
definitely take the money from whatever it does sell and have it
benefitthis charity.”

The songwentonsaleat iTuneson Aug. 30. A portion of those
sales will go to Childers’ charity as well. Relativity Music Group
will release the film’s soundtrack on Sept. 20. —Mitchell Peirers

West Coast operations James Leach; music supervisor
Tricia Halloran (ABC's "Castle,” Showtime's “Tre Big
C"); Mara Schwartz, Bug Music senior director of
creative for film, TV, advertising and new medie;
moderator Steven Winogradsky, co-founder/partner
of music services company Winogradsky/Sobel;
comedian/rapper Joe Claire; and Blazed Qut Music
CEO Christian Salyer.

UPPER LEFT: Bootcamp cligue (from left): Sincleton
Entertainment CEO Ernie Singleton, Bryan-Michael
Cox, singer/reality TV star Brooke Hogan, Echo and
SESAC's James Leach.

LOWER LEFT: SESAC’s James Leach, SESAC sznior
VP of writer/publisher relations Trevor Gale and Latin
producer Echo.

BELOW: Participants on the “Internet Kilied the Radio
Star” panel, which put a spotlight on the chailenges cf
the radio landscape, included (from second left) Mike
Savage Artist Management founder Mike Savage,
Island Def Jam director of West Coast operations Brian
Samson, SONGS Music Publishing/Creative Services’
Josh Feingold. independent radio plugger Hovrie
Miura and Earbits CEO Joey Flores. They're flanked by
SESAC’s James Leach (far left) and Hunter Williams
senior VP of strategic development/distribution and
research operations.
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{’ She's on fire! Sade Adu has been
having a banner year in 201,

having seen wild success with her '
first album in 10 years, Sol/dier of
Love, and a massive 100-plus- y
date international concert tour, - -

— §i

mﬁ:i};’)k’%’;i’;&e':jeaelsbsz(';féeise':?‘ laé‘:;bi':’%ggg%‘:xd featuring R&B singer John . Rising country music star Wade Bowen (seated) signed a record deal
York's Terminal 5 for t%/’ne Sams'un A¥&T Summer Krush Legend. (Adu aIsoAgraced the 4 with Sea Gayle Records/BNA Records on Aug. 31. Of the signing, Sony
o i P ex?:lusive music tourrfeaturin Aug. 27 cover of Billboard.) Music Nashville senior VP of promotion Skip Bishop totd Billboard, “Wade
- ek ; ies et h f = nich 9' Here, before the second of two ~ ~ plays so many sold-out dates that we had to chase him for three months
ine well-known musical acts, each performing one-night only ; sold-out concerts (Aug. 30-31) to sign his deal. It took about a dozen of us to find a pen." The half-dozen
music events that are open to the public, but with private, at the Honda Center in Anaheim, or so pictured here are (from left) Safford Motiey owner Scott Safford,

:’iénlitgga?;:rt‘:;s;é{fravitz poses hse{ae witr;Satmsur}? F:)Ob“g 4 Calif., Adu poses with Honda BNA VP of promotion Bryan Frasher, Sony Music Nashville chairman/CEQ
Mglissa W ,; tt|r:,gor:\;1.ni\g/;ers > cjey ortnoy (left) an Center VP of operations Kevin Bl Gary Overton, Rogue Music Group manager Scott Kernahan. Sea Gayle

CNULL. PHOTO: KEVIN MAZUR/WIREIMAGE Starkey. PHOTO: THE HONDA CENTER creative director Liz O’Sullivan, Rogue Music Group manager Pete Olson
and Bishop. M

e i
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BONY MUSIC -] Sony DADC

—
The fioods that swamped areas of eastern Australia earfier this year have since subsided but good . El Frente, an eclectic alternative band comprising former Berklee College of Music students

will from the tragedy keeps flowing. Sony Music Australia’s three-CD. fund-raising album Flood Relief [ NG YNNI : : . S PV
= , ! uses rock and Latin rhythms, was the winner of Wrigley’s third annual “Vive Tu
has sold more than 110.000 copies and raised $2 million Australian ($2.1 million), according to the " Musica” contest. The event included)a/ reality show on LATV and agseyies of live concerts that
label. The funds from the Sony Foundation Australia will be used by the Salvation Army to establish Jed up to the standing-room-only finale on Aug. 9 at Los Angeles’ Club Nokia. Celebrity
a community center in Goodna. a suburb of Ipswich, Queensland, one of the areas hardest hit by the Y judges for the finale included (from left) A.B. Ghintanilla who played the ni e iud
f A et / i - 7 i .B. 4 played the nice judge

flood. Denis Handlin, chairman/CEO of Sony Music Au ‘traIaS@ and president of Sony South East Asia § throughout the event; pop superstar Cristian Castro, who was tough on the contestants; and
&TKgrea, gresentdei the Che(‘;k to tlh? )Slalvatrorr: Army FlooldpRehefl Appeai on June 30 on Channel 9's Billboard’s Leila Cobo, executive director of content and programming for Latin music and

oday.” Pictured here are (from left) Ipswich Mayor Paul Pisasale, Saivation Army relief coordinator entertain 1 : d
Maj. Paul Moulds, Handlin and TV hosts Karl Stefanovic and Lisa Wilkinson. pi N 1A RS G Uc Wieightioalpa s BERSecn the FMorRerdicn Esaran

ladw ] g

On Sept. 2, leading classical music label Deutsche -
Grammophon officially returned to the German T

= y capital of Berlin, relocating its headqguarters there | “Our freedom is big-time cool,” Richie

: . after many years in Hamburg. Universal Music 3 ) .
. Additional photos A [ TR R Tt - T A L U e e R e e e L Germany invited more than 400 guests from Sambora said Aug. 19 at San Diego's Camp
b|z Pendleton, where he was on hand to present

online this week at recently to work on the new Boyz single “More Than You'll Ever /RN IRt et Mgt gyt e erem et getate flet A nd to

billboard.biz. Know.” The song, which is already receiving radio play, was / R SRRt R RN S R e s atelaney specialized Voyage-Air Acoustic guitars to

written and produced by Wilson and will appear on the Boyz’ | RS el R CN e e e e e T e U.S, Marine heroes. After one-on-one time

H upcoming album Twenty, due Oct. 25. Pictured here after JRCTTNIRERNRTNINYCCToFVRITEAPRSRNT VIR | With the W'""?'S' Sambora gave a surprise
P e T L e U R G M ORI | Germany. Austria & Switzerland president Frank : performance featuring classics "Wanted Dead

(N N Y A L A L LS (Tl Brieomann and Deutsche Grammophon president  § il Alive” and "Livin’ on a Prayer.” Sambora
WIRSELEI-RY TP RIVEY T FREULES BRI EL I Michael Lang. Hole (right) poses here with tenor | poses here with Paradigm Agency agent Joel
B oo Viiiazon, o . ROManN. PHOTO: JOHN SHEARER/WIREIMAGE
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backbeat@billboard.com.
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The new Billboard: OntTour app provides: _ ‘*ﬂ-

The latest Billboard news, touring updates u’i \%\ a
and info from today’s biggest artists Jay-Z and Kanye West

Festival and touring search functionality O - II - I @ - .
™~

SHOWS NEWS ] FAVORITES

In-app ticket purchasing A L

Concert check-ins, Facebook and Twitter A mrwm; _susscm-e .- i mums
integration and photo galleries

@ Checking out all these summe ws like wh

Available on the
(] AppStore R




2011 Porsche Cars North America, Inc. Porsche recommends seat belt usage and observance of all tratfic.laws at all times. The US EPA has not estimated fuel ecoriomy for the Panamera $ Hybrid. Check porscheusa.com for updated information.

panamera.com/hybrid

What do you do after you’ve done the impossible?
Do it with less.

The Porsche Panamera was the first vehicle to combine true race-bred driving
dynamics with executive-class comfort and amenities. A feat few thought possible.
But for Porsche, it was just the start. Introducing the Panamera S Hybrid. Beneath
its lightweight body, a supercharged V6 engine seamlessly combines output with
an electric motor for low fuel consumption and a 0- 60 time of 5.7 seconds.

Less has never been more thrilling. Porsche. There is no substitute.
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