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SONGWRITER OF THE YEAR:
MIGUEL ANGEL ROMERO

PUBLISHER OF THE YEAR:
EDITORA DE IDEAS

SONG OF THE YEAR:

"DIME QUE ME QUIERES" - BANDA EL RECODO
WRITER: MIGUEL ANGEL ROMERO

PUBLISHER: EDITORA DE IDEAS

RADIO PERFORMANCE AWARDS:

"DIME QUE ME QUIERES" - BANDA EL RECODO
WRITER: MIGUEL ANGEL ROMERO
PUBLISHER: EDITORA DE IDEAS

"MILLONARIO DE AMOR" - SERGIO VEGA
WRITER: CLAUDIA BRANT
PUBLISHER: NANA MALUCA MUSIC

WRITER: CLAUDIA BRANT
PUBLISHED BY: NANA MALUCA MUSIC

"EL DOCTORADO" - TONY DIZE
WRITER: CHRIS SYLER
PUBLISHERS: CHRIS SYLER MUSIC PUBLISHING / SONY ATV SOUNDS

"TUS 0JOS NO ME VEN" - JOEY MONTANA
WRITER: JOEY MONTANA
PUBLISHER: FLOW CON CLASE PUBLISHING

"BESOS DE AMOR" - FLEX FEATURING RICKY RICK
WRITER: RICKY RICK
PUBLISHER: PANAMA MEXICAN

"LOOKING FOR PARADISE" - ALEJANDRO SANZ & ALICIA KEYS
WRITER: SWIZZ BEATZ
PUBLISHER: MONZA RONZA, UNIVERSAL TUNES

TV PERFORMANCE AWARD:
"UN GANCHO AL CORAZON"

WRITER: ALONSO MERCADO Y BLANCO
PUBLISHER: ALVANI MUSIC PUBLISHING

www.sesaclatina.com

"LO MEJOR DE MI VIDA ERES TU" - RICKY MARTIN FEAT. NATALIA JIMENEZ
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FILM & TV MUSIC
The Billboard/Hollywood
Reporter Film & TV Music
Conference will take place
Oct. 24-25 at Los Angeles’
Renaissance Hollywood.

Register today for the early

bird rate and save $151.
More at filmandtvmusic
conference.com.

6 BILLBOARD
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TOURING

The Billboard Touring
Conference & Awards are
set for Nov. 9-10 at the
Roosevelt in New York.
Registration is now open.
For more information, go
to billboardtouring
conference.com.
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.COM EXCLUSIVES
Be sure to visit Billboard
.com at 4:30 p.m.ET on
July 25 to watch our live
Q&A with Kelly Rowland.
She’ll be talking about her
new album, answering fan
tweets and more.
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>>>ACCESS
INDUSTRIES
COMPLETES
WARNER
MUSIC
PURCHASE
Access Industries
completed its ac-
quisition of Warner
Music Group ahead
of schedule after
securing the needed
regulatory approv-
als and completing
athree-tranche, $1.1
billion bond offer-
ing. Former Metro-
Goldwyn-Mayer vice
chairman Stephen
Cooper was ap-
pointed WMG chair-
man, while Edgar
Bronfman Jr. will
remain CEO and
adirector of the
company. Joining
Bronfman on the
WMG board will be
Lyor Cohen, who will
remain chairman/
CEO of recorded
music, but will step
down as WMG vice
chairman, and War-
ner/Chappell Music
chairman/CEO
Cameron Strang.

>>>GATFIELD
NAMED SONY
MUSIC U.K.CEO
Nick Gatfield has
been named chair-
man/CEO of Sony
Music U.K. and Ire-
land. He replaces
Ged Doherty and
will report to Sony
Music Entertainment
chairman/CEO Doug
Morris. Gatfield had
previously served as
EMI Music president
of new music for
North America and
Universal Island Re-
cords president.

>>>BUG MUSIC
BACK ON THE
BLOCK

Music publisher Bug
Music, which was
put up for saleinan
aborted auction last
summer, is back on
the block with JP
Morgan Chase again
running the auction.
Since last year’s at-
tempted sale, the
company has ac-
quired Countdown
Media, a supplier of
cover music, and the
publishing catalog of
Saban Music Group.

Reporting by Ed
Christman.

TAKE ME ‘HIGHER’

an the piracy-ravaged Chinese

market represent a sales op-

portunity for record labels
after all?

Sparking such hopes is a licensing
agreement between One-Stop China,
a joint venture of Universal Music
Group, Sony Music Entertainment
and Warner Music Group, and Baidu,
China's dominant online search en-
gine and a longtime thorn in the side
of the recording industry for provid-
ing links to infringing music.

Under a deal announced July 19,
Baidu will provide its users with free
ad-supported music streams from the
three majors and has agreed to re-
move links to unlicensed copies of
their music on third-party sites. Reg-
istered users can also download up to
100 tracks for free. Once they reach
that limit, they can sign up for a sub-
scription music service that Baidu
plans to launch later this year that
will charge them a monthly fee for
unlimited downloads and other pre-
mium services, including a possible
cloud-based locker.

It’s a bold proposition in a market
where most music fans download
music illegally or purchase cheap
counterfeit CDs. But Baidu, which also
has a licensing pact with EMI Music,
believes its mix of ad-supported free
music and paid services will appeal to
consumers.

“With the right incentives, with the
rightvalue-add,” company spokesman
Kaiser Kuo says, “we’re hoping we’'ll
be able to incentivize people to pay
for something.”

Max Hole, a One-Stop China director
and COO of Universal Music Group In-
ternational in London, hails the agree-
ment as “alandmark deal,” expressing
the hope that converting Baidu into a
licensed service for major-label music

INTERNATIONAL =) AXIVERCVAV)

Something From Nothing

Chinese search giant Baidu’s major-label licensing pacts signal a promising shift

SCAN ENGAGEMENT

could level the playing field for other
legal services in China.

But with major labels accounting
for only a minority of total Chinese
music sales, their licensing deals
with Baidu represent just one step
in what's likely to be along, hard slog
by international and domestic art-
ists, labels and music publishers to
generate meaningful revenue from
the market.

The trade value of music sales in
China totaled just $64.3 million in
2010, down 14.9% from a year earlier,
according to 1FPI, which ranked the
world’s second-largest economy only
27th in terms of music sales, placing
it between Ireland and Turkey.

Even though the major labels’ ros-
ters include top stars who sing in
Mandarin and Cantonese, they make
up a relatively small portion of the
overall China music market. Univer-
sal, Sony and Warner accounted for
only 34.9% of recorded-music sales
in 2009, according to estimates pub-
lished in January by London-based
research and consulting firm In-
forma Telecoms & Media. (EMI
scaled back its presence in China in
2008 when it sold its stakes in two
Chinese joint-venture companies.)

What's most encouraging about
the Baidu deal aren't the immedi-
ate rewards for the labels but rather
the changed tone of the dialogue be-
tween the search giant and rights-
holders, says Ed Peto, managing
director of Beijing-based music busi-
ness consultancy Outdustry.

“Until recently, Baidu has been
almost exclusively run by technolo-
gists with a focus on product and au-
dience development at the expense
of copyright,” Peto says. “This deal
suggests Baidu is ready for a more
progressive relationship with the

CANNES YOU DIG IT

ROOM SERVICE

ONE-STOP SHOP

UNI} ERSAL

Nae”’

SONY MUSIC

music industry.”

Baidu isn’tthe first major Internet
company in China to offer free, fully
licensed access to music from all four
major labels. Google has operated a
Chinese music service since 2008
with local partner Top100.cn, which
has deals with all of the majors.

Gary Chen, co-founder/CEO of

Top100.cn parent Orca Digital, says
Baidu’s deal with the majors is a posi-
tive development for other legitimate
music services, which he says have
also benefited from recent govern-
ment efforts to crack down on in-
fringing websites.

Top100.cn is planning to launch a
subscription download service later
this year geared toward mobile users,

JULY 30, 201

who contend with high data charges
and may welcome a budget-friendly
alternative to the cost of streaming
music over their phones, Chen sa

“The mobile Internet is explod-
ing,” he says. “It’s a crucial moment.”

Do China’s chronic challenges
with piracy mean it’s likely to remain
a minor music market?

“l see something bigger than
that,” Universal’s Hole says. “Does
that mean it will catch up with the
U.S. or Japan? Certainly not. But
I'm now starting to feel that in the
next five years, this could start to
be significant.” .

MOBILE: For 24/7 news and analysis

on your cellphone or mobile device
go to: mobile.billboard.biz.

www.billboard.biz 7
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DealMeln

Coca-Cola acquires stake in music licensing company

oca-Cola is buying a minority stake in independent

music licensing firm Music Dealers as part of a three-

year nonexclusive deal under which Coke soft-drink
brands will incorporate music by Music Dealer artists into
their marketing campaigns.

Neither company would disclose financial details of the
deal. Music Dealers operates as a music licensing website
where emerging artists can license and put up their work
for use in commercials, movies, TV shows and more. The
company makes sure all the music on its site is cleared for
use and easily found by music supervisors through a search-
able database.

For their first campaign under the new partnership, three
bands that have licensed music to Music Dealers have each
recorded a version of Taio Cruz's 2010 hit single, “Higher.”
Coca-Cola will run a contest that will ask fans to pick their
favorite of the three. The winning group’s recording will be
remixed for a TV commercial, featuring Cruz singing Coke's
five-note jingle.

For Music Dealers, Coke will give the company and its art-
ists the potential to reach a vast global audience, according
to Music Dealers president Eric Sheinkop.

“It’s a massive platform that really goes beyond putting
some music in an ad,” Sheinkop says.

The deal won’t preclude Music Dealers from working with
other companies. And Coke still plans to work with major
labels and established artists.

Music Dealers has dealt with top consumer brands like
McDonald’s, Nike and Kellogg’s, but has never entered a
partnership of this extent or with a brand that acquired an
ownership stake.

For Coke, working with Music Dealers will allow it to cut
through layers of red tape involved in licensing music. It also
gives the beverage giant direct access to new music, which

FOR THE RECORD

W A story in the July 23 issue misidentified Savage
Garden member Darren Hayes as Daniel Hayes.

W Alsoin the July 23 issue, a Between the Bullets item
incorrectly referred to Shakira’s “Hips Don’t Lie"” as an
English-language song. Shakira recorded a Spanish-
language version of the song as well.
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the company sees as vital to reaching teens as it aims to
double daily servings of its beverages by 2020, according to
Emmanuel Seuge, Coke worldwide group director of sports
and entertainment marketing.

As part of this growth push, the company launched its
teen-targeted “Coca-Cola Music” campaign, which will make
music a major element in its campaigns for all of its brands,
including Sprite, Fanta and Coke Zero.

Coke and Music Dealers partnered in March on a campaign
in which the beverage maker licensed a song through Music
Dealers by Swedish band You Say France & 1 Whistle and had
Universal Music-signed English rock band One Night Only
record it. Coke featured the track in a TV ad that aired dur-
ing “American Idol” and during other programs in about 60
other countries, giving both bands more exposure than they
could’ve otherwise hoped for.

You Say France & 1 Whistle was able to use its earnings
from the Coke campaign to release an EP and tour in Ger-
many and Austria to support it, Sheinkop says.

“The quality was so good, the speed was so good, the per-
sonal relationship with [Music Dealers] made us feel com-
fortable,” says Seuge, who adds that the experience prompted
the company to take “a calculated bet to use Music Dealers in
years to come and formalize that relationship.”

Seuge says that while the initial deal is for three years, he's
hoping Music Dealers will be a long-term platform for Coke.

Music Dealer artists who license a song to Coke retain
worldwide publishing rights and receive all publishing roy-
alties. If an artist writes a song used by the brand, he or she
receives all writer royalties. Coke will pay acts a fee to use
their master recordings and performing rights royalties every
time a song airs.

Music Dealers takes a 50% cut of upfront fees and master
fees paid to the artists and a 25% cut of publishing royalties,
except for writer royalties, which all go to the artists.

Coke will get access to music as soon as unsigned art-
ists put it on the Music Dealers site and be able to work
closer with those acts to tie into record releases, concerts
and other events. Seuge says the brand will also use Music
Dealers’ global reach to partner with bands on regional
campaigns.

“Music Dealers doesn’t just have great technology—they
actually have relationships with artists and can tip Coke off,
saying, ‘This artist has something coming out,’ so we can

find new ways to create partnerships,” he says. .
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Cracking The Code

Labels and venues are turning to QR codes to boost marketing campaigns

We see it happen all the time:
An artist employs an emerg-
ing new technology in the
marketing campaign for a new
album. The campaign gets alot
of press because it’s new and
different. Fans catch on and
begin using the technology.

The latest technology to
get this treatment is quick
response (QR) codes, those
black-and-white, bar code-
like pixilated images that can
be printed on virtually any
surface. Scanning them with
asmartphone launches a web-
site on the phone's browser
where consumers can get more
information about a product.

QR codes aren’t new. But
the recording industry re-
cently began experimenting
with how to incorporate the
technology into album promo-
tional campaigns and on-site
event activities.

One of the most prominent
uses occurred earlier this year
when Lupe Fiasco used QR
codes in ramping up the pro-
motion for his new album La-
sers. His label, Atlantic Re-
cords, printed a special QR
code on stickers, postcards and
posters, and even projected
a large version of the code
against build-
ings in New
York and Los
Angeles. The
code launched
a mobile web-
site where fans
could preorder
the album, as
well as access
new exclusive
content each week until the
album arrived.

According to Atlantic Re-
cords director of digital prod-
uct development Mike Mi-

gnano, 25% of all preorders
for Lasers resulted from the
QR code. “It surprised us a
little bit,” he says. “We were
really happy.”

Atlantic has since used QR
codes in a different kind of
campaign for Death Cab for
Cutie, and is evaluating future
possibilities.

Powering both campaigns
is RedLaser, a QR code app
developer ac-
quired by eBay
last year. Ac-
cording to Red-
Laser senior di-
rector of mobile/
GM Rob Veres,
the key to a suc-
cessful QR code
campaign is of-
fering a compel-
ling reward related to the us-
er'slocation ata given time. In
other words, give them instant

GOOD

devices get their charge.

VIBRATIONS

Of all the novel ways to keep a mobile device charged and
operating, French mobile operator Orange has devised
one of the most unusual yet. Its prototype Sound Charge
T-shirt, introduced at England’s Glastonbury Music Fes-
tival in June, is designed to turn ambient noise into en-
ergy, which can be used to charge a handset, MP3 player
or other mobile device. The shirt is made from a special
fabric that compresses interwoven quartz crystals. (Don't
ask.) The company claims that the crystals generate en-
ergy that's stored in an attached battery, from which the

The Sound Charge shirt isn’t yet available for sale.

—AB
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Scan in hand: Preorders for the album Lasers by LUPE
FIASCO got a lift from the use of QR codes (right).

gratification, not just another
advertising message.

“The QR code is just a
gateway for the user to ac-
cess stuff that they want,”
he says. “You need to give
them a reason to get out their
phone, scan that code and be
excited about what’s on the
other side.”

The most obvious reflection
of this is at concerts, where QR
codes are being used by venues
to offer discounts on conces-
sions, and by artists for things
like discounted merch and
VIP seating upgrades. RedLa-
ser has implemented QR code
campaigns with eventslike the
Sasquatch! Music Festival in
George, Wash., and works with
Live Nation on campaigns for
the Gorge Amphitheatre in
George and the Shoreline Am-
phitheater in San Francisco.

But for QR codes to evolve
from a short-term novelty gim-
mick to a lasting, ubiquitous
strategy will mean overcoming
some barriers. For starters, the
codes require smartphones,
which Nielsen estimates ac-
count for only 38% of U.S.
mobile phones in use today.
They also require an app that
can read QR codes, which most
smartphone owners must
download to their device be-
fore engaging with the QR
campaign. And there's still the
issue of educating fans on what
this strange-looking image is
in the first place.

“There’s a lot of promotion
that needs to happen on-site
just to make fans aware of it,”
says Matt Thomas, director of

LUPE FIASCO

business development at Get-
Glue, which used QR codes
to let fans check into artists’
concerts for exclusive stickers
and rewards. “There are cer-
tain hurdles that people have
to jump through that limit the
mass scalability of this.”

That's why QR companies
like Red Laser are aggressively
targeting the music industry for
partnerships. While neither side
would discuss specific num-
bers, RedLaser charges record
labels less for QR campaigns
than it charges other clients be-
cause working with a popular
artist is an effective way to in-
troduce the QR code experience
to a large audience. Many avid
fans will take the time to down-
load a QR code app if it provides
them access to, say, an exclusive
track. Once downloaded, Red-
Laser now has a foothold in that
user’s phone, which may make
the user more likely to engage in
other QR campaigns with other
brands. GetGlue offers QR code
campaigns for free. And for la-
bels that are seeking new tricks
to sell more albums, the price
and the results so far are hard
to pass up.

“It remains to be seen
whether QR codes will be-
come mainstream,” Atlan-
tic’s Mignano says. “People are
still figuring out what they are,
what they're supposed to do
with them. But where there's
aunique opportunity to inte-
grate it, we'll definitely con-
sider it again.” .

For 24/7 digital news

and analysis, see
billboard.biz/digital.

GOOGLE PLUS
STARTS OFF STRONG
The new Google Plus social
network isn’t threatening
Facebook’s dominance just
yet. Butit’s off to a good start
and has been getting positive
media reviews. During the
company’s latest earnings
call, CEO Larry Page said that
Google Plus had surpassed 10
million users. He noted that
more than 1billion items are
being “shared and received”
daily. Inaddition, he said users
are clicking Google’s “plus
one” button, which enables
instant sharing on Facebook
and Twitter, about 2.3 billion
times perday.

ROOTMUSIC ADDS
TOURING SITES INTO
BANDPAGE APP
RootMusic, the Facebook
marketing tool for artists, has
integrated three touring web-
sitesintoits BandPage app for
Facebook. With the addition
of Bandsintown, Songkick
and SonicLiving, fans can
see which of their friends are
attending a concert, RSVP
for shows, share gig listings
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with friends and buy tickets
straight from an artist’s Band-
Page. And because anact’s
touring information is fed
directly from these services,
there’s no need to enter it
manually. RootMusic is used
by more than 200,000 bands
to help raise their music’s pro-
file on Facebook.

SCRATCH MUSIC
FUNDING ROUND
SUCCESSFUL

Scratch Music Group has
raised $3.3 millioninafunding
round led by Contour Venture
Partners, with the participa-
tion by New York City In-
vestment Fund and a hand-
ful of angel investors. The
10-year-old, New York-based
company provides DJs for
corporate events, weddings,
tours and music festivals. It
recently released its first soft-
ware program, “Scratch DJ
Academy MIX!,” which helps
aspiring DJs improve their
skills. The company plans to
use the funding to help grow
its wedding division as well as
its Scratch DJ Academy and
software business.
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Yeah, and then
you woke up,
It was awesome. | got a low rate,
perfect terms, and get this ...
there was this super cool,
un-bank-like person helping me.

You weren't dreaming, you were
at First Entertainment Credit Union
getting a home loan.

Un-bank-like service from people who understand your needs and 3/1 = 2.750%*

understand your industry is nothing new here at First Entertainment
. p . : i o/ *
Credit Union. We've been taking care of entertainment industry folks 5/1 - 30375%)

like you for decades. 7/] _ 3.750%‘.

Whether you are in the market for a new home or simply looking to
refinance your existing loan while rates are low, do yourself a favor
— consider First Entertainment. We have a variety of real estate loan
products to choose from and we offer jumbo loans up to $2,000,000.

IRSTENTERTAINMENT
== CREDIT

Visit www.firstent.org for more details or call us at 323.845.4411.
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Get the free mobile app at
http//gettag.mobi

If you're reading this ad, you're eligible to join.




QUESTIONS

with BRUNO CROLOT

by RICHARD SMIRKE

After five years of steadily declining atten-
dance, international music conference and
trade show MIDEM is reinventing itself for 2012.

Among the coming changes: The MidemNet
brand is being retired and its tech-focused pro-
g ing willbe integ dinto MIDEM proper.
Seminars on direct-to-consumer marketing are
being added. And ticket prices will be lower.

The man leading the overhaul is Bruno Cro-
lot, former VP of digital sales and business
development at Sony Music Entertainment
France who was appointed director of music
markets at Paris-based organizer Reed MIDEM
in December. In an interview, he chats about
what’s ahead.

What’s behind the planned changes at
MIDEM 2012?
We really want to go much broader and have
all technologies as part of the market. We want
to target the big blue chips, but also startups
in new areas like social media or everything
that could help music business stakeholders
to grow their business.

The second new target we want to address
is artists. We will create a new area on the
market called “Direct 2 Fan Camp” where we
will have many networking events and work-
shops [on] how artists and labels can address
fans and audiences directly. The third [target]
is brands. We really want to better address
this growing part of the global business, so
we will have specific content . . . dedicated to
this relationship.

Does this mean MIDEM is shifting its
focus away from music?
We are not moving away from music. We are
moving with the music business and we are
moving to a broader ecosystem where music is
the glue and technologies are used by brands or
by artists or labels to re-engage with audiences.

Trade shows have struggled in recent
years. Is the music industry still big enough
to support MIDEM?

I strongly believe that the music business is able
to supporta MIDEM. And I say “the music busi-
ness” on purpose, because the music business
is the music industry plus all the stakeholders
that 1 have mentioned. So | think the music
business is really strong and has a great future.

How is the physical layout of MIDEM
changing?
The main level of the next MIDEM will no longer
be the downstairs level [at Palais des Festivals),
but [the Riviera Hall]. You will enter by the Riv-
iera and there you will have three big areas: the
Hub, a meeting place at the center of the market;
the Direct 2 Fan Camp; and the [tech-focused]
Innovations Factory. The first floor will have a
live music zone and pavilions and stands. The
ground floor will no longer be used as an exhi-
bition floor but there we will have two confer-
ence rooms, the press club, the VIP club and the
MIDEM suite. Everything will be more compact
and condensed. We wanted to have something
more vibrant, more dynamic and more modern,

where people meet, mash up and mingle.

We have been very aggressive in pricing. On
average we have decreased the prices by 25%-
30%. For 2012, we will have a €295 [$414] price
point for artists and students. We will continue
to have a €495 [$695] price for startups. For
regular customers we will have an early bird
price starting at €495. That will last from now
until Sept. 30. The second price of €650 [$975]
lasts from early October until Nov. 15. And the
last one, from Nov. 16 to the start of MIDEM,
is €795 [$1,115).

What are your plans for live music at
next year’s event?
We are completely changing our concerts and
live music approach. We are building a brand-
new festival that will be included with regis-
tration and also have ticketing for the public.
The festival will take place over three nights—

(7 WorldMags

Saturday to Monday, with three or four artists
per night. We will also have many places in the
city where bands will play. We hope to have six
to 10 places in Cannes where bands can play
[so that] every night the MIDEM customer will
have much trouble deciding where to go.

Delegate attendance at MIDEM has
fallen steadily from nearly 10,000 in 2006
to 6,850 this year. Is MIDEM still relevant?
Yes, it is. The numbers of participants have
decreased in the past years. But, yes, we are
still relevant. The testimony that we got after
the last MIDEM [was people] saying: “This is
the right place to go if you want to do busi-
ness around music.” | strongly believe that
this is still true and it will be even more true
in the coming years. That was obvious. My
mandate when I joined was a blank page and
to reinvent MIDEM. e

LEGAL MATTERS

Confusion emerges over the right to terminate U.S. copyright grants

by SAWNIE ‘TRIP’ ALDREDGE

ne of the intents of the U.S.

Copyright Act of 1909 was

to give certain authors,
songwriters and other creators the
right to recapture their previously as-
signed copyrights after an appropriate
amount of time.

But through the years, that intent
was undercut both in practice and
through the courts. Now confusion
has arisen over a provision of the
1976 Copyright Act that sought to
rectify this situation.

The 1976 act abolished the two-
term period of copyright protection
for works created after Jan. 1, 1978,
and replaced it with a single term.
Congress then enabled creators under
Section 203 of the act to terminate
“the exclusive or nonexclusive grant of
atransfer or license of copyright or of
any rightunder a copyright executed
by the author on or after Jan. 1,1978."

In its most simple form, the ter-
12 |
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mination right may be exercised 35
years after “the date of execution of
the grant.” Applying the math, au-
thors and their advisers are realizing
that these terminations can begin on
Jan. 1,2013. There are of course some
exceptions, such as grants made
under a will and works made for hire.

However, lurking behind this
noble intent is a confusing problem
created by the act's different treat-
ment of pre-1978 and post-1978 copy-
rights. Copyrights secured prior to
Jan. 1, 1978, aren't subject to termi-
nation until 56 years after the origi-
nal grant.

So what happens when an author
agrees to make an assignment prior
to Jan. 1, 1978, but the work itself
isn't created until after that date?
Think, for example, of a songwriter
signing an exclusive songwriting
agreement with a publisher on Dec.
1, 1977, and then delivering a new

composition on Feb. 1, 1978. Can
the writer recapture his copyright
in 20132 Or must he wait another
20 years until 2033?

Realizing the dilemma, the U.S.
Copyright Office solicited public
comment on the matter, noting that
by creating differing termination
provisions, Congress may have cre-
ated an unintentional “gap” for cer-
tain works.

Part of the problem is procedural;
both the statute and the regulations for
the Copyright Office require the termi-
nating party to list the grant’s date of
execution. Listing the wrong date could
be fatal to the termination attempt.

After reviewing the public com-
ments, the Copyright Office has
amended its rules to provide that in
those cases where an author agreed
prior to Jan. 1, 1978, to assign his
rights in a work but the work itself
wasn'’t created until after that date,

ALDREDGE

the notice of termination may cite
the date of creation of the work as
the date of execution of the grant.
Thisamendment is based on sound
legal reasoning. One can’t assign
something that doesn’t exist yet. As
the Copyright Office notes, “A trans-
fer that predates the existence of the
copyrighted work cannot be effective
(and therefore cannot be “executed”)
until the work of authorship (and the
copyright) comes into existence.”

However, a point emphasized by
many of the public comments was
that the courts haven’t yet addressed
this issue and there are likely to be
numerous problems. For example,
how can one provide a date of cre-
ation with any certainty? Will this
resultin evidentiary battles between
authors and publishers?

Also, this issue really only con-
cerns a limited number of works
created under specific conditions.
Nonetheless, this amendment to
the Copyright Office rules should
bring much needed clarity to an un-
intentional quagmire, at least until
the courts or Congress weigh in. One
can only wonder if the Copyright Of-
fice will bring the same wisdom to
some of the other murky sections of
the Copyright Act. .

Sawnie “Trip” Aldredge is a Nashville-
based entertainment lawyer.
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New Romance

Bolero singer Charlie Zaa plots return with ‘De Bohemia’

and a persistent producer

to pull Colombian bolero
singer Charlie Zaa back into
the music industry.

A major voice in Latin pop in
the late 1990s and early 2000s,
Zaa dropped out of sight after
the release of his 2005 album
Bachata con Puro Sentimiento,
Now he’s preparing to return
with De Bohemia, which will
be released Sept. 6 by new
entertainment company the
Entity and distributed by
Select-O-Hits.
A slightly dif-
ferent version
of the album
was released by
Discos Fuentes
in Colombia
in late 2009,
selling 30,000
units, accord-
ing to the label
—an impressive number for
that market.

Zaa says he was coaxed back
into recording by his former
producer Jorge Ramirez,
who suggested a covers album
of songs associated with the

I ttook a change in lifestyle

Latin
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late Cuban bolero singer Or-
lando Contreras.

“He hounded me for like
five months,” Zaa says, speak-
ing on the phone from his
home in Girardot, Colombia.
“His ally was my wife, who
always reads me the emails
fans send me. All those little
things were an incentive. But
I needed good managementto
take the next step.”

Zaa made an auspicious
recording debut in 1996 with
Sentimientos (Sonolux/Sony
Discos), which
reached No. 1
on Billboard’s
Top Latin Al-
bums chartand
3 has sold 362,000
units in the
United States,
according to
Nielsen Sound-
Scan. World-
wide, according to his man-
agement team, the album has
topped sales of 3 million.

Zaa's sweet, nasal voice
was particularly well-suited
for the romantic boleros on
the debut, which featured

acoustic arrangements of
songs made famous by the
late Ecuadorian singer Julio
Jaramillo. He built on that
initial success with follow-up
albums that were variations on
the same theme: Un Segundo
Sentimiento in 1998, De un
Solo Sentimiento in 2001 and
astring of others. Inall, he has
had four top five entries on Top
Latin Albums. Since he has
never been signed to a major
label, Zaa licensed his record-
ings for release and retained
ownership of his masters.

Then, in 2005, he abruptly
quit the music business.

“I was seriously depressed,
and | had a stress and panic
crisis,” Zaa recalls. “But ev-
erything has a silver lining. |
was able to find myself again
as a person and a human
being,. I learned how to handle
my time and work according
to God's will and that of the
people | love.”

During this period, he
found a kindred spiritin WEA
Latina head Sergio Rozen-
blat, who had retired from
the music industry and, fol-

“| was able to find myself again”: CHARLIE ZAA

lowing a kidney transplant,
had begun viewing his life in
a different light, much like
Zaa had.

Last year, Rozenblat, for-
mer Sony Music Latin VP of
promotions Carlos Perez and
agent Fred Montillalaunched
the Entity, which signed Zaa
to a 360 label deal that in-
cludes management and tour-
ing support.

On De Bohemia, Zaa returns
to the formula of Sentimientos,
although he describes the rep-
ertoire as “a more complex bo-
lero, meant to be danced and
not just heard.”

“The market didn’t turn its
backon him,” Rozenblat says of
Zaa. “He decided for personal
reasons to walk away. Soit’s not
like I'm reviving an artist—I'm
reintroducing an artist.”

For Zaa, who retains the
rights to all his previous mas-
ter recordings, his partner-
ship with Rozenblat and the
rest of the Entity team has
been gratifying. “This is the
first time I've felt really sup-
ported,” Zaa says. “And it’s a
happy outcome.” .

For 24/7 Latin news

and analysis, see
billboard.biz/latin

GETONYOURBOOTS

A Monterrey teenager is at the forefront of
Mexico’s ‘tribal music’ craze

At 17, Erick Rincon has be-
come one of the most revered
DJsinMexico, thanks to mixes
he’s created in the emerging
genre of “tribal music,” which
fuses electronica, cumbia and
African rhythms.

Thanks in part to Rincon’s
work, the fast-paced music
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has attracted an avid follow-
ing throughout Mexico, albeit
one that hasn’t yet earned
much mainstream airplay.
But that could soon
change. Rincon and two of
his DJ friends—Sergio Za-
vala (Sheeqo Bit) and Al-
bert Presenda (DJ Otto)—

“
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signed arecord deal in June
with Latin Power Music, a
Monterrey-based indepen-
dent label known for ca-
tering to younger regional
Mexican fans. The DJ trio,
known as 3Ball Monterrey,
will deliver 10 albums dur-
ing a five-year period, with
its still-untitled debut due
at the end of 2011,

“This music is already a
hit on the streets throughout
Mexico,” says Latin Power
Music VP Memo Serrano, add-
ing, “We're creating a move-
ment that | believe is going to
take off in a major way.”

International awareness of
tribal music received a boost
in April when Vice Media’s
VBS.tv, which produces docu-
mentary-style videos, posted
anine-minute clip on YouTube
about tribal music artists in
Matehuala, a farming town in
the Mexican state of San Luis
Potosi. The video showed per-
formersinthe skinny jeansand
outlandish pointy boots asso-

ciated with the music. It has
generated nearly 1.4 million
views since April 1.

In the video, Rincon traces
the music’s roots to Mexico
City at the start of the mil-
lennium when DJs began
experimenting with a sound
that was “more indigenous,
more Aztec,” before devel-
oping a more modern sensi-
bility featuring elements of
electronica and cumbia.

Rincon played a key role
in that evolution after he
was inspired by a CD he
purchased three years ago
at an open-air market in his
hometown of Monterrey.
The CD included mixes of
house, trance and indige-
nous music, prompting him
to create his own mixes with
rapid beats and post them
on the Internet. That sparked
the interest of local music
fans and led to DJ gigs.

“People reacted to the
music instantly,” Rincon says.
“It felt like something new
was beginning to take shape.”

During the past year,
tribal music has begun mak-

ing inroads into the United
States, particularly Texas,
California and New York,
where nightclubs have been
playing the music on “pointy
boots” theme nights.
Liberman Broadcasting’s
Spanish-language regional
Mexican KBUE Long Beach,
Calif., began playing tribal
music in July when it added
to its playlist the single “In-
tentalo” (Try), which was co-
written and mixed by Rincon
and recorded by Latin Power
Music artists El Bebeto and
America Sierra.

It’s part of the label’s strat-
egy to introduce radio audi-
ences to tribal music ahead
of the release of 3Ball Mon-
terrey’s first album later this
year, according to Serrano.

“You’ll be seeing more
people producing the
music and mixing it in with
other types of well-known
genres,” Rincon says. “My
hope is that this tribal music
gets the recognition it de-
serves as it reaches people
throughout the world.”

—Justino Aguila

EN ESPANOL: All the great Latin music coverage

you've come to expect from Billboard—in Spanish.

Go to billboardenespanol.com.

PRINCE ROYCE,
VERIZON TEAM FOR
CONTEST

The winner in Verizon’s My
Fabulous Quince contest will
receive an all-expenses-paid
quinceafiera party for 200
guests featuring a live per-
formance by Prince Royce, a
$5,000 scholarship and other
prizes. As part of the contest
partnership, Verizon is offer-
ing exclusive Royce wallpa-
pers at its contest site, as well
as links to download his free
Android app and to purchase
Royce ringtones and ring-
back tones.

SMITHSONIAN HOSTS
U.S. LATINO
MUSICIANS EXHIBIT
The historical exhibit “Ameri-
can Sabor: Latinos in U.S.
Popular Music” will be on
display at the Smithson-
ian’s International Gallery in
Washington, D.C., through
Oct. 9. Created by the EMP
Museum and the University
of Washington in Seattle,
“American Sabor” chronicles
the post-World War Il work
of Latino artists in New York,
Los Angeles, Miami, San An-
tonio and San Francisco. The
bilingual, multimedia exhibit
was hosted by other U.S. mu-
seums before opening at the
Smithsonian on July 11. The
Smithsonian also collabo-
rated with the EMP Museum
on asmaller version of “Amer-
ican Sabor” that’s on view at
the Sacramento (Calif.) Public
Library through Aug. 7.

GERARDO ORTIZ
TAPES ‘ACCESO
TOTAL’ EPISODE
Regional Mexican crooner
Gerardo Ortiz performed
in front of 200 fans at Los
Angeles’ El Rey Theatre on
July 13 to tape an episode
of Walmart’s “Acceso Total”
concert series. Ortiz, who's
known for writing and sing-
ing narcocorridos (songs
about Mexico’s drug wars),
narrowly survived an am-
bush in March that killed his
cousin and manager Ramiro
Caro. Walmart will post his
performance on the “Acceso
Total” website on Sept. 1,
the same week that his new
album, Entre Dios y el Diablo,
is scheduled to be released.
—Justino Aguila
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SPECIAL FEATURE

Vital
Veronica

Cuban Model/Singer Scores
Dance Hit With ‘Freak Like Me’

nlike many female pop figures

who become icons after land-

ing a hit, Mayra Veronica was

a sex symbol long before she

recorded her current single,
“Freak Like Me.”

As a model and co-host of a popular Uni-
vision program, Veronica had been catching
attention for years prior to “Freak Like Me,”
which is climbing with a bullet up Billboard’s
Hot Dance Club Songs chart. The single is
released on the MVA label through Universal.

I'he Cuba native says her modeling past
may have launched her into the spotlight, but
music has always been her p

“I grew up with musicians,” says Veronica,
who’s managed by Parallel Entertainment.
“My father acquired much fame in Cuba as

ssion.
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the singer of a rock band [Los Dada], and we
had rehearsals every day at my house. Music’s
been in my blood since | was a child. That my
career happened to have started as a model or
sex symbol has nothing to do with the fact that
I'm also able to express myself as an artist.”

With its seductive lyrics and vibrant,
synth-led sound, “Freak Like Me” precedes
Veronic:
ner, which will be released by M VA through

: forthcoming album, Saint Nor Sin-

Universal next year. Various remixes of the
track were rolled out to U.S. clubs in early
July, and the original version will soon be
promoted to rhythmic and top 40 radio.

“The original track is completely a pop
sound,” Veronica says. “The remixes incor-
porate a lot more of a club feel that you [also]
hear at dance radio.”

“Freak Like Me" is hardly Veronica's first
foray into recorded music. After launching
her career as a correspondent for a Miami
news show while still in college, Veronica
made her first modeling appearance in 2004
and appeared in ads for Nike, Ford and Coca-
Cola. She later became a star on Univision’s
“Don Francisco Presenta” and has appeared
on many magazine covers worldwide. But
music soon became her focus and she re-
leased the album Vengo Con To in 2008.

Veronica created Vengo with such Grammy
Award-winning producers as Kike Santander
and Roy Tavare. But after leaving Cuba at age

4 and growing up in the United States, she be-

came a fervent pop music fan, and decided now
to venture into English-language pop.
“She had a very successful career in Latin

MVA
Productions pub-
licity director Jo-

music,”

seph Fisher says,
“but she wanted
to turn her atten-
tion to the U.S.
charts.”

After approach-
ing a number of
producers, Veron-
ica started work-
ing with Eddie
Galan of Mach
1 Music, with
whom she says
she “has a very
good connection.”

Veronica's 2010
single “If You
Wanna Fly”
cracked five Billboard charts but was pushed
to clubs, not to top 40. “Freak Like Me,” how-
ever, will be offered to both pop and dance
crowds. Saint Nor Sinner will be equally bal-
anced, with remixes by Dave Audé, Eddie
Amador, Manuel de la Mare, Razor & Guido
and WAWA sitting side by side with tracks

that draw upon American pop touchstones.
“I did grow up listening to Madonna,” she
says with a laugh, “so | decided to tap into
that side of myself as well.”

Veronica’s uninhibited spirit is evident from
the music video for “Freak Like Me," filmed at
the Hard Rock Hotel & Casino in Las Vegas.
It features the singer and model Antonio Sa-

bato Jr., with a steamy scene in an elevator.

Veronica has done six high-profile USO
tours and will stage her own domestic tour
this summer, with international dates later
this year. The Saint Nor Sinner tour will pre-
view the album, which Veronica says is in its
final stages of completion.

“As it is right now, we're going one single at
a time. But we have a ton of songs done—we
just haven't completely decided on the order
or the selection of what it's going to include,”

she says.

No matter how the final track list of Saint
Nor Sinner turns out, Veronica has made one
thing clear with “Freak Like Me": She’s a sex

symbol with a musical m

age.

“I'm bringing stories you can question or
relate to,” Veronica says. “1 plan on inspir-
ing you to free yourself from inhibitions—

that’s my goal as an artist, and that’s what
I'm bringing with my music. I'm bringing
my soul, and not just my voice.” .o

£OM For more on Mayra Veronica
go to billboard.com/veronica

ANO BEKOR
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Stay With Me

Marriott’s Renaissance Hotels partners with artists

for live performances

hen Janelle Monae vis-
its the new Renaissance
Hotel in midtown Atlanta

for its official opening on Sept. 15, it
won’t be for a casual overnight stay.

To help christen the new place, the
singer has been tapped by the Renais-
sance to perform a 45-minute setina
ballroom at the hotel.

The event is part of parent com-
pany Marriott International’s RLife
Live program, which entertains
guests at Renaissance properties
with free live performances by a mix
of new recording artists and emerg-
ing stars.

RLife Live also aims to harness the
appeal of up-and-coming artists to
burnish the Renaissance brand, which
consists of about 150 properties in 34
countries. Relevent Partners, an ex-
periential marketing company in New
York, is helping the hotel chain curate
the program.

“Although music is subjective for
what you like and don’t like, at the
end of the day it allows you to have
a connective moment that touches
youin a way that gives you an experi-
ence,” Relevent CEO Tony Berger says. “And
youremember that experience as something
that was given to you by Renaissance.”

Renaissance joins the ranks of other major
hospitality chains that have partnered with re-
cord labels and musical artists in recent years.
Two years ago, W Hotels Worldwide appointed
Michaelangelo LUAcqua as the hotel chain’s first
global music director, assigning him the task
of creating partnerships with labels and curat-
ing the company’s compilation CDs (Billboard,
Sept. 19, 2009). And in 2007, Sony BMG En-
tertainment entered an exclusive partnership
with Starwood Hotels & Resorts Worldwide to
develop uniquely branded music- and enter-
tainment-based programming.

Since launching last October, RLife Live has
featured Robyn, Thievery Corporation, Robin
Thicke, Neon Trees and Bruno Mars, among
other acts. The appearances have consisted
of acoustic performances, listening parties,
DJ sets and meet-and-greets at Renaissance
hotel bars, lounges and restaurants.

“It’s a great opportunity to introduce some
of our upcoming artists to new audiences and
also to tie in local radio stations, and other
partners, to make it a more interesting venue
than just aradio station lounge,” says Epic Re-
cords marketing manager Veronica Sanjines,
who's had Epic artists Andrew Allen, Lenka
and Hugo participate in RLife Live.

In addition to providing an opportunity
to play for potential new fans, RLife Live can
help up-and-coming acts reduce touring ex-
penses. Relevent’s Berger says most artists
who participate in RLife Live generally aren’t
paid a flat fee for performing. Instead, they
receive free rooms at Renaissance hotels in

Be our guest: BRUNO MARS performing at the

e New York Times Square Hotel on

exchange for performing at multiple proper-
ties while on a tour. RLife Live appearances
are typically staged several hours before
or after a concert performance in the city
they’re visiting.

“An artist is on tour, and at the end of the day
they need 10-30 rooms, so it’s a way to help
offset the costs of their touring,” Berger says.

Renaissance promotes each RLife Live
event on its website and through its social
media channels, including Twitter and Face-
book. The hotel plans to roll out a new web-
site dedicated to RLife Live in August. RLife-
Live.com currently links to the program’s
Facebook page, but it will soon take visitors
to a site featuring in-depth profiles about
performing artists, a chain-wide calendar of
events and other information.

In June, Renaissance also teamed with
digital company Sonicbids—which has a net-
work of 300,000 emerging bands—to help
find local artists to book and lend a more
unique flavor to a stay at one of its hotels.

“We want to bring the locals in,” Renais-
sance Hotels VP of marketing Dan Vinh says,
“so our guests feel like they don’t have to
step foot outside of the hotel to get a sense
of the place they’re visiting and to experi-
ence new things.”

Berger says integrating artists into the
hotel chain’s branding efforts will help
strengthen bonds with its customer base.

“We used music as our foundation,” he
says, “because it’s a true touch point for the
consumer.” .
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When Mike Davis joined Atlanta-based one-stop Justin Entertainment as a sales represen-

The UMG vet talks about
opportunities for a leading
one-stop in a declining

physical market.

tative in 1989, he had a pretty limited view of the music business.

“Back then,” he recalls, “I thought the scope of the music industry consisted of rock stars

and kids hanging posters in record stores.”

He quickly learned otherwise when, a year after he left the company in 1992, Justin
Entertainment went out of business. Still he quickly sensed a career opportunity in music
distribution. During those early days of Nielsen SoundScan, the distribution business was
finally beginning to achieve a level of technological sophistication, with order processing
moving from hand-scrawled lists and stock clerks patrolling warehouses to inventory-

tracking computer systems and automated order fulfillment.

After brief stints at other one-stops and Montgomery Ward, Davis began his 14-year ca-
reer at Universal Music Group in 1997 as a local sales representative in Atlanta for Universal
Music Group Distribution (UMGD), where he rose up the ranks to become executive VP/
GM. In 2006, he moved over to Universal Music Enterprises, where he was charged with

mining the major’s vast catalog.

Then in June, Davis was named president of Alliance Entertainment, arriving at the
Coral Springs, Fla., wholesaler/one-stop at a moment of transition. Alan Tuchman, who
had headed Alliance since 2003, resigned as CEO in April, seven months after the company
was acquired by Platinum Equity and the Gores Group. The expertise he gained at UMG in
distribution pipelines and moving catalog titles will prove vital at Alliance. In an interview
with Billboard, Davis surveys the shrinking landscape of physical retail.

Some executives might hesitate
before taking a job in a business
dependent on physical product.
What about the Alliance job at-
tracted you?

Although | am aware of the decline
of physical goods, there s still alot of
business being done in the format.
So much of today’s business goes
back to the perspective of right-sizing
your company in relation to the busi-
ness opportunity. | believe Alliance
isasmart, sophisticated, right-sized
business aware of marketconditions
and opportunities.

Even companies that have lost rev-
enue during the CD decline may be
twice as healthy today because of the
way they are running their businesses.
Film studios and record labels are try-
ing to figure out their cost structure
around physical distribution. Any
time you can put more than one brand
inabox, you are saving money. Weare
ready for that and it’s just a matter of
the stores meeting the IT challenge to
accommodate that possibility.

What advantages do you gain

from having worked on the ac-
count side at retail stores and
wholesalers as well as with a
major label?

When | was the head of purchasing
at [one-stop Abbey Road Distribution]
and then became a buyerat Montgom-
ery Ward, [ justlearned atonabout the
mechanics and the financial aspects
of the business. When | became the
[UMGD]senior account rep at Target,
my history made it easy to speak in
their vernacular and I was able to de-
liver promotions and merchandising
concepts inaway thatthey hadn't seen
before. Circling back to the industry’s
migration tomore sophisticated statis-
tical analysis, one of the first things
that I did when I [joined the national
staffat UMGD]was begin the Univer-
sal analysis team.

Now fast forward to Alliance.
With the ongoing move to digital
as labels, content creators and film
studios go about remodeling their
businesses, Alliance can provide
an incredible back-end solution
for them. I can have conversations
with them, knowing the sensitivity

to the demands they face finan-
cially, artistically and politically.
Alliance is in a nickel-and-dime
business. The challenge is to try
and balance both sides’ profit mar-
gins and help the labels and stu-
dios grow by constantly looking
for efficiencies.

After Alliance was acquired by
private equity investors last year,
there were expectations that they
will use the company to roll up
other music and video distribu-
tors. Is that still part of the plan?

The game plan is to look for efficien-
cies and take costs out of the supply
chain. Sometimes you can achieve
that by putting together companies
through acquisitions. Or it could be
taking over warehousing for some
of the industry players or part of it.
There was a time when studios and
labels were very worried about top-
line sales and less worried about ef-
ficiencies. When business gets tough,
theylook atcutting costs and product
returns. The way to doitis to putless
product in less warehouses around

America. Doall the labels and studios
and retailers still need hundreds of
warchouses in an industry going
through these changes?

What do you make of recent
developments in the overall
music business?

It is exciting. Spotify launched last
week. You have an uptick in year-to-
date album sales. Netflix is doing
well. Google, Amazon and iTunes are
setting up their clouds. You have all
theactivitywith Pandora. All of thisis
good because itis shaking up the old
way of thinking. Regardless of who
wins, itis stirring consumer interest
and making the label and the studio
executives ask themselves what can
they do next to continue to provide
entertainment for consumers.

Do you foresee arole for Alliance
in digital distribution?

We are still focused on our part of

the food chain. That doesn’t mean
that at some point we won't have to
address the digital aspects of the
business. Some of our counterparts

like INgrooves do a good job there
already, while we are still engaged
in our core business.

What’s driving the uptick in U.S.
album sales so far this year?

The details on that would be tolook at
sales by dollars. I believe a significant
piece is being driven by an aggressive
$5 campaign ata certain retailer. That
campaign is good because it makes
more people buy music, but makes
the economics of the business more
difficult. If there is unit growth, itis
positive and better than the opposite.
But everyone still needs to be twice
as sharp about the financials behind
the growth. On the plus side, most of
that growth is coming from catalog,
which is Alliance’s bread and butter.

What'’s your assessment of the
health of the brick-and-mortar
account base?

It’s a shame we are losing another
merchant this week with the an-
nouncement that Borders will be
liquidated. More opportunities to
buy music is always better for the
industry. But the surviving retailers
have all proven themselves as smart
merchants who know how to man-
age their businesses and are probably
here for the long haul through the
whole ride of the physical life. The
closing of Borders should have a posi-
tive impact on some of our customers
like Barnes & Noble.

| always thought that Alliance
missed an opportunity to become
atop player in independent distri-
bution. Are you interested in get-
ting back into indie distribution?

I don’t know that you need the full
independent distribution structure
anymore. | do believe that Alliance
provides a solution for indie labels.
Nowadays, many labels feel they can
market directly to their consumers
through the Internet, and some of
them may be less interested in all the
bells and whistles that indie distribu-
tion provides and charges them for.
They may be interested in hiring us
for our logistics. oee

The survivingretailers haveall proven themselves as smart
merchants who know how to manage their businesses and are
probably here for thelong haul.
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NEARLY TWD DECADES INTO A STERLING 010 CAREER,
BJGRK RELEASES THE WORLD'S FIRST ‘APP ALBUM
INSTEAD OF TOURING, SHE'LL PERFORM LONG-TERM ‘RESIDENCIES.
IT'S L1 BEYOND REAUTIFUL. WILL IT WORK?

jork doesn’t like to think about her legacy. “I try not to. It can paralyze you. It un-
plugs you,” she says, “with your gut.”

It’s fitting, then, that after selling 3.1 million U.S. copies of her first six solo
albums (according to Nielsen SoundScan), the Icelandic musician is ready to
move beyond the CD, and even the MP3, and peer into the future.

“I've always been aware that vinyl or CDs are not the only way [to release music],”
says Bjérk, 45. “Both are very short-lived formats if you look at how long music
has been around. There are always going to be people who listen to music and
always going to be people who want to play it for them. That will never change.”

Biophilia, due Sept. 27, isn't a new album as much as a new experience: The 10-

track set will be released as an iPad app suite that invites the listener to tinker with its sonic
palette through touch-screen technology. Bjork and a team of developers designed the apps

20 | BILLBOARD | JULY 30, 2011

to plunge the listener into the album’s cosmology theme. The suite is stacked with interactive
games, visuals and musical tools. “The spectrum is from ‘music video' to ‘instrument,’ and
generally all the apps are fitting somewhere in between that, sometimes in multiple places,”
says media artist Scott Snibbe, who served as one of the chief developers on the project.

For those who don’t own Apple’s tablet computer, Biophilia will exist as a gargantuan live
show that features one-of-a-kind instruments, an educational program that teaches abstract
musicology to kids, a 90-minute documentary that captures the making of the project and
a relaunched website—the design mirrors the experience of the apps. Biophilia will also
be released on CD through Nonesuch/One Little Indian, and first single “Crystalline” has
be pushed to radio before the premiere of its breathtaking music video (see story, page 23).

At the center of it all, of course, is Bjérk, whose cavernous, emotionally stirring follow-
up to 2007’s Volta is her most immediate album since 2001's Vespertine. “This project is led

INEZ VAN LAMSWEERDE & VINOODH MATADIN/ % 2010 WELLHART
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Space is the place: BJORK
performing in Manchester,
England, on June 23;
opposite page: screens
for the Biophilia app.

apps will also be available in scaled-down versions on the iPhone
and iPod touch—Snibbe believes the iPad represents the starting
point of a new creative outlet for artists. “This is like the birth of
cinema,” he says. “I know artists want to embrace it, and if the
record companies can find a way to make this work financially
and contractually for the artists, | think it will really thrive.”

RE-EDUCATION
Bjork signed to Nonesuch Records, which handled the re-
lease of her 2009 live album Voltaic, for distribution in North
America earlier this year, in conjunction with longtime indie
label One Little Indian. As the new album’s release date ap-
proaches, the label’s goal will be to promote the far-reaching
resources of Biophilia without bewildering casual Bjork fans.
“Her audience has come to expect the unconventional from
her,” Nonesuch senior VP of marketing Peter Clancy says.

“While there are multiple facets to Biophilia as a project,
the publicity effort, the label site info and Bjork’s own site
have been geared to bringing clarity to the overall concept.”

Bjork’s new website launched in May with a redesign that
features an astral pattern similar to the appearance of the
mother app. After leaking online in June, “Crystalline” was
put up for sale on iTunes and other digital outlets while being
serviced to college, noncommercial and modern rock radio
formats. It has sold 4,000 downloads, according to Nielsen
SoundScan. “Cosmogony,” the soaring second single, was
released July 19, and the apps for that song and “Crystalline”
were made available for purchase the same day. Biophilia
became available for preorder in CD, vinyl and deluxe CD
formats, while iPad owners have the option to prepurchase
the entire Biophilia app suite.

Michel Gondry doesn’t own
aniPad, and it doesn’t sound
like he’ll be picking one up
anytime soon. “It’s the kind
of technology that freaks
me out,” says the 48-year-
old French director, who
stylistically prefers molding
household objects like the
moving Legos in the White
Stripes’ “Fell in Love With
a Girl” music video and the
dancing appliances in Kanye
West's “Heard 'Em Say” clip.
“I need to be more in the
physical world.”

Even if Bjork’s Biophilia
turned into an app suite
after originally being con-

The Gondry-directed video for “Cr;

sidered as a 3-D movie
directed by Gondry, he
couldn’t say “no
asked the director, who had

" when she

previously helmed landmark
clips for singles like “Human
Behaviour” and “Bachelor-
ette,” to direct the video
for the new album’s first
single, “Crystalline.” Gon-
dry (“Eternal Sunshine of
the Spotless Mind,” “The
Green Hornet”) contrasted
the high-concept creation of
Biophilia with a handmade
clipin which gold meteorites
fillin moon craters as Bjork’s
image is projected onto a
spinning metallic disk above

alline,” which ex-

DIRECTOR MICHEL GONDRY
... AND THE ART OF COLLABORATION

the surface.

“We shot it frame by
frame, and we shot it by
recranking the camera
and re-exposing the film
many times,” Gondry says.
“I decided for this that the
shower of meteorite would
hit the ground and produce
asound...Theideathata
beam of light can have the
impact to make these things
move is something that in-
trigued me. Later on, they
create some ripples—like
rain. At the third verse, they
create bubbles in which the
metallic objects appear. All
of those are the result of

hosted Bjork for three weeks

¥ WorldMags
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multiple conversations with
[Bjork] that were going in
many directions.”

Gondry has known Bjérk
for two decades and says
that, out of all the artists he
directs, she’s by far the most
collaborative. He hopes that
their next project will con-
tinue that chemistry, but
with reversed roles for the
pair. “Right now | want to try
and convince her to do the
score of my next movie,” he
says. “There is nothing offi-
cial, but it would be nice to
do it the other way around:
She makes the music for the
image | make.” -JL

Although other residencies

pands upon some of the concepts of their dissolved 3-D movie,
will be unveiled July 26, and multiple 12-inch releases with
remixes are being planned prior to the album’s release.
Meanwhile, Bjérk’s personal focus will be on her live show,
which will travel the world during the next two years. Instead
of visiting new cities every day, the Biophilia tour will entail
multiple-week residencies in which a custom-built stage setup
will be meticulously installed and Bjork will perform her new
material twice per week. The project debuted at the Manches-
ter (England) International Festival on June 30, where Bjork
performed with a 24-person choir, an iPad for orchestration
and unique instruments like a gameleste (a celeste made with

bronze gamelan bars) and pendulum harps (a collection of

four harps that swing on pendulums) to a crowd of 1,800.
“The residency that we had in Manchester existed some-

where between a music concert, an art installation and a piece

of theater,” says MIF organizer Alex Poots, whose festival

haven't yet been finalized, Bjérk is expected to visit eight
cities in the next two years, with Iceland up next in October
and a U.S. residency tentatively planned for 2012.

On days between shows, Bjérk will use her residencies to
host free educational programs in collaboration with local
schools, in which children will learn about the spatial and
structural qualities of music by writing songs on iPads that
can be connected to custom instruments. For Bjork, these pro-
grams epitomize the point of the Biophilia project’s massive
task: to use her music to stimulate others in a singular manner.

“The point where cutting-edge technology, music and na-
ture can meet right now is extremely moist,” Bjork says. “1
have wanted to start a music school though, ever since | was
a child. I guess technology just caught up with me.” .«

Jason Lipshutz (@jasonlipshutz) works for Billboard.com and
edits singles reviews for Billboard magazine.

“THIS IS LIKE THE BIRTH OF CINEMA. ARTISTS WANT
TOEMBRACEIT, AND IF THE RECORD COMPANIES CAN
FIND A WAY TO MAKE THIS WORK FINANCIALLY AND
CONTRACTUALLY FOR THE ARTISTS, IT WILL THRIVE.”

—SCOTT SNIBBE, MEDIA ARTIST
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OWNTHE NIGHT
Lady
Anlche

perstar country trio Lady
Antebellum can live up to

((17])])

CAPITOL RECORDS NASHVILLE |

the success of last year’s
“Need You Now"—which
won four Grammy Awards
in February—one needn't
look further than the cur-
rent success of the group’s
latest single, “Just a Kiss.”
In the week following the May 5 debut of “Just a Kiss”
on “American Idol,” the ballad blasted onto the Billboard
Hot 100 at No. 7, the highest debut for a country group in
the chart’s 52-year history. (This week it’s No. 6 on Hot
Country Songs.) “Everyone keeps asking if we feel pres-
sure after the success of ‘Need You Now." We're trying
to not even think about the new album or these songs
in those terms,” Charles Kelley says. “We're just writing
about what we're going through in our lives, and we hope
that country music fans continue to connect with them.”
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COLE WURlI]:TIjE SIDELINE STORY
J. Cole
a/27/201 |

ROC NATION/COLUMBIA/SONY |
In the spring of 2009, |.
Cole became the firstartist
to sign to Jay-Z's Roc Na-
tion. More than two years
later, Cole’s debut finally
arrives. Led by the single
“Work Out,” Cole World: The
Sideline Story was produced
primarily by Cole himself,
and featured only one guest
appearance at press time, Trey Songz, who appears on
the Brian Kidd-produced “Can’t Get Enough.” “We're
looking to lock in two more features,” Cole’s manager
Wayne Barrow says. “But if those don’t come in it will
only be Trey. Cole wants to limit the other voices—it's
his debut.” Cole appeared on “A Star Is Born” from Jay-
Z's chart-topping 2009 album Blueprint 3, and he has
been serving as the sole opening act for Rihanna’s Loud

tour since Cee Lo Green left the tour in late spring.
PN

WAYNE BARROW AND JULIUS GARCIA, BYSTORM
ENTERTAINMENT

ERICAL WITH NBA MVP
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Two-and-a-half years after
reuniting onstage atthe 51st
Grammy Awards, Blink-182
returns with Neighborhoods,
the band’s firststudio album
in eightyears. Led bythe sin-
gle “Up All Night"” (released
July 14 through the group’s
website), Neighborhoods is
poised to be another block-

buster success for the California pop-punk trio—Tom

DeLonge (vocals/guitars), Mark Hoppus (vocals/bass)

and Travis Barker (drums). Hoppus told MTV that the

release of “Up All Night” crashed the band’s site several
times, as well as his own personal Google Plus account.

On Aug. 4, Blink-182 will hit the road with My Chemical
Romance as part of the Honda Civic tour. The band has

sold more than 13.1 million albums since its inception

in 1992, according to Nielsen SoundScan.
BBLINKIS2

DARRYL E
DEWDNEY, 178 (NTERN,
BLINK-182
SERIS HOUMES, CRITTER,
TOM DELONGE, MARK 14
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Shade of the Cedar Tree” and “In a Hurry.” Saxo-
phonist Steve Wilson, trumpeter Nicholas Payton
and singer Melissa Walker are among the soloists
in the band.
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LADY & GENTLEMEN

LednnRimes

CURB RECORDS. |

Rimes reinterprets clas-
sic country songs notably
performed by men, among
them songs by Waylon Jen-
nings, George Jones and
Merle Haggard. Each song
has been “rearranged and
reinterpreted,” Rimes says,
from a woman's perspec-
tive with the intention of
introducing them to a new audience. She gave her fans
a taste of the album last year when she released her
cover of John Anderson’s 1983 hit “Swingin’,” a favorite
of her youth. Rimes’ one new song, written by Sonya
Isaacs and Connie Harrington, is the ballad “Give.”

ELEANNRIMES

THE GOODFEELING s - e
Christian ]

N .CBI'IIIB THE WHOLELOVE
bighand _ Wilco

The acclaimed bassist’s
second album for inde-
pendent, Michigan-based
Mack Avenue—his eighth
overall as a leader—is his
first with a big band. Ar-
rangements and composi-
tions for big band music
have been part of a 15-
year journey for McBride,
whose first big-band work was a commission from
Jazz at Lincoln Center in 1995. The album features
originals and standards plus songs he has recorded
with smaller groups, such as “Science Fiction,” “The

While Wilco was making
its best-selling album (and
most innovative) album to
date, 2002’s Yankee Hotel
Foxtrot, the Chicago band’s
major-label deal (Warner/
Reprise) deteriorated, and
was fully immortalized in
the 2002 documentary “I
Am Trying to Break Your
Heart.” The alt-country meets alt-rock act moved on
with Nonesuch until most recently, when news sur-
faced that Jeff Tweedy and company had gone even
more indie by forming their own label. The Whole Love

MES: KURT ISWARIENKO:



will mark the first release on dBpm, which is distrib-
uted through big indie player Anti-, and the group is
covering a lot of ground. The album doesn’t sound
like any one Wilco record, but stands as a culmina-
tion of the band’s twangy yet experimental discog-
raphy—first single “I Might” proudly reps "60s pop.
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KICKS OFF SEPT 1%

STADIUM

WorldMags

in Nashville. The heavy “What You Want” touches on PREVI [w

themes of freedom while “The Other Side” finds Lee
singing about “death in a way that’s sort of bitchy.

EAMYLEFEY @ FVANESCENCE
ANDREW LURIE, 110 MANAGEMENT

“It's aglobal, upbeat,
feel-good album made
to be played in arenas
and clubs,” Akon says.
“A touring album with
high-energy records
that bring everything
together under one
roof—pop, R&B, hip-hop
and dance.”

collaboration with Nicky Minaj leaked a few weeks ago,
for a song reportedly called “Feel Inside.” The track was
dismissed by Team Blige as “not the real thing.”

g - vl
Slightly more than ayear after
he released his chart-topping
debut, Thank Me Later, Drake
is hoping to time the release
of sophomore album Take
Care to his birthday. (He
turns 25 on Oct. 24.) Accord-
ing to Drake’s manager Cor-
tez “Tez" Bryant, who also
manages Lil Wayne, the re-
lease date still looks good as Drake has been in “album
mode,” recording with his longtime producer/engineer
Noah “40” Shebib in Toronto, and has already completed six
songs. Bryant says the album will showcase a new sound,
which he describes as “same melodies, more thump,” and
that Drake hopes to release a single for the project soon.
Bryant adds that “Marvin's Room,” No. 35 on Billboard’s
Hot R&B/Hip-Hop Songs chart, wasn'toriginallyintended
as a proper release—*“that was just something to keep the
fans happy,” he says—but will now be serviced to radio
and video and retail outlets due to the positive response.
“I don't want to rush an album out just to rush an album
out,” Bryant says. “[But] hopefully we will hit that date.”
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MYLIFEII... THE JOURNEY CONTINUES .
.y
Hary J. Blige

10/4/201

Seventeen years afterher Top
R&B/Hip-Hop Albums No.
1“My Life” (MCA) debuted,
Mary |. Blige has created a
sequel. By all reports, the
album will showcase Blige
ather best: singing about the
tough beauty of harsh reali-
ties. “It’s called The Journey

Continues because on the
first My Lifealbum, we all just were depressed and wanted
todie,” Blige told MTV News. “This one, we want to live,
and we understand with living, life still comes with chal-
lenges and triumphs and good times and bad times.” A

EVANESCENCE

Lovanescence

WIND-UP RECORDS 1
Earlier this year, Evanes-
cence frontwoman Amy
Lee said in a statement that
her Grammy Award-win-
ning band was “reinvent-
ing our sound” and “ex-
perimenting with things
we've never done before”
for its self-titled third
studio album. The Nick
Raskulinecz-produced (Foo Fighters, Deftones, Rush)
set is the band’s first release in nearly five years. In
recent weeks, vocalist/pianist Lee previewed several
aggressive new tracks to MTV from Blackbird Studio

GUITAR SLINGER

Vince Gill

MCA NASHVILLE 1

[ 10/25/2011

Gill's firstalbum of new ma-
terial in five years finds the
country music stalwart liv-
ingup tothe album’s name,
beginning with the string-

bending boogie of the title
‘ track, featuring roadhouse
piano, and sizzling solosand
confident vocals from Gill.
The record mixes swinging

uptempos and stellar ballads throughout, with touches of

R&B, blues, gospel, roots and trad country. In short, it's
everything Gill excels in, with plenty of cuts radio could
and should embrace. His fans will love it.
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ROCK-
BOXED
NIRVANA. JIMI HENDRIX. BEACHBOYS. ALL
WITHBIGTIMESETS THISFALL
Buyers weighing the mer-
its of the various planned
boxed sets say that the
most anticipated are Jimi
Hendrix’s Winterland
four-disc set; Nirvana’s
20th-anniversary, five-
disc Nevermind set; Pink
Floyd’s six-disc Dark Side
of the Moon Immersion;
the Beach Boys' Smile
box and Elvis Presley’s
Young Man With a Big
Beat. Newbury Com-
ics buyer Carl Mello is
betting that Nevermind
will win the sales sweep-
stakes. Asreported in
Billboard (Over the Coun-
ter, July 23), what’s help-
ing overall album sales
this year isn’t hot new
releases, but reissued
older titles that are selling
strongly at big-box retail-
ers. We'll see if the fol-
lowing new boxes benefit
fromthe trend.

In addition to a remas-
tered original version of

, the four

CD/one-DVD set will
include previously unre-
leased recordings, rari-
ties, B-sides, BBC radio
appearances, alternate
mixes, rare live record-
ings and an unreleased
concertinits entirety (on
DVD). The sets will be in-
dividually numbered and
include a 90-plus-page
hardbound book with
rare and previously un-
seen photos and docu-
ments. It's set for release
Sept.20in North Amer-
icaand aday earlier in
the rest of the world.

scheduled for a Sept.
27 release, will include a
remastered version and
an unreleased early mix
of the original album, a
1974 live performance, a
DVD featuring live per-
formances and a Blu-ray
disc with video and audio.
Meanwhile, the
five-disc set, also due
Sept. 27, covers 1956, his
first year at RCA.
,due

Sept.13,isdrawn from
six shows recorded Oct.
10-12,1968, that were
originally released as a
single CD on Rykodisc in
1987. In contrast, A
as originally envisioned
in1966-67, never came
out, nor was it com-
pleted. While Capitol
tried to issue the aloum
as aboxed setin1995,
that effort fell through.
But Smile will finally see
the light of day. One CD
will contain the album,
and likely will mirror the
version recorded by
Brian Wilson in 2004.
Session outtakes and
studio chatter compiled
from the 50 recording
sessions that took place
during the '60s will be on
the other discs.

—Ed Christman
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By Ray Waddell
and Mitchell Peters

Theaters, amphitheaters, arenas
Sept. 15-Dec. 31

Trombone Shorty, Yonder Mountain String Band,

the Futurebirds; most shows billed as “an evening with”
Buck Williams, Progressive Global

Agency
Widespread Panic continues celebrating its 25th
sary as a band with a series of 30-plus shows at fan-favorite
venues, as well as a few first-time plays. Among them are
multiples at such intimate halls as the Orpheum in Boston;
the National in Richmond, Va.; the Raleigh (N.C.) Amphithe-
ater; the Tennessee Theaterin Knoxville; the Mercer Theater
in Savannah, Ga.; the Riverside Theater in Milwaukee; and
the Chicago Theater. Panic will cap it off at the Time Warner
Cable Arena on New Year’s Eve in Charlotte, N.C., and will
only play a few shows early next year in Mexico and else-
where before going onindefinite hiatus.

“Our philosophy has basically been going back to the
venues where fans have had a good time in the past,” long-
time agent/co-manager Buck Williams says. “And the band
is going deep into their catalog, so the fans are hearing songs
they haven'theard since Mikey's erainsome cases,” referring to
guitarist/founding member Michael Houser who diedin2002.

Nothing is scheduled for the band past February 2012,
and then it’s taking a break. “In 2013 we'll play some dates,
but not a tour like people know,” Willlams says. “In 25 years
the band has had one year off, and they just need a break.
Everybody needs a break.”

Arenas
Sept. 30-Nov.19
The Band Perry, Steel Magnolia, Edens Edge
Rob Beckham, William Morris Agency

Clubs, theaters, festivals
September-October
Cults, Reptar
Tom Windish, Windish Agency
Tom Windish has a simple strategy for Los Angeles-based
rock band Foster the People’s 30-plus-date fall tour, which
includes double bookings at Los Angeles’ Wiltern, San Fran-
cisco’s Fillmore and Washington, D.C.’s 9:30 Club: “Sell every-
thing out with a ticket price in the $25 range,” he says. In May,
Foster the People released its debut full-length, Torches, on
StarTime International/Columbia. The set debuted at No.8
on the Billboard 200 and has sold 112,000 units in the United
States (according to Nielsen SoundScan). The trio is also ap-
pearing at multiple fall festivals, including Austin City Limits
(Sept. 16) and Philadelphia’s Popped (Sept. 24).

Arenas
September
Porter Robinson
Paul Morris, AM Only
Tiésto will educate American concert-goersin live electronic
music on the Club Life College Invasion tour. The Dutch-born
DJ typically draws larger crowds in Europe and Australia
morer -ghly" ' P d.
So the approach to booking his upcoming trek—which vis-
its U.S. college markets at venues on and off campus—“was
to introduce the Tiésto experience atan accessible price toa
market discovering electronic music,” AM Only president Paul
Morris says. He’s been Tiésto’s music agent in the Americas
since 2002 and worldwide since 2009. “We're looking to add
more college datesin October and November.”

4 1 ic musicfanb

Clubs, amphitheaters, arenas, festivals
August-October
Mimosa, Big Gigantic, Bonobo, Nit Grit, Michal
Menert, Kraddy, VibeSquad
Hunter Williams, Progressive Global

Reba McEntire remains the most st ful f le tour-
ing artist in country music history (according to Billboard
Boxscore). She follows a stint working with George Strait
with her own headlining run. Promoted by Louis Messina
at TMG/AEG Live, McEntire’s All the Women | Am tour will
startin Alberta, Canada (with six total dates north of the
border), and work its way across North America, playing
primarily secondary markets before wrapping in Tupelo,
Miss. Capacities are in the 6,000-7,500 range. “Reba and
[fellow TMG/AEG Live client] George Strait lit the place
up every night,” Messina says. “So | sat with [McEntire’s
husband/manager] Narvel [Blackstock] and Reba, and
I'm happy to say we're doing dates this fall.”
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Electronic act Pretty Lights (aka Derek Vincent Smith)
strives to give fans “an unmatched visual and auditory
experience in venues that will leave the patron feeling like
they’ve had an intimate musical experience,” booking
agent Hunter Williams says. For Pretty Lights’ upcoming
tour—which already includes a sold-out concert at Red
Rocks Amphitheatre in Morrison, Colo.—the artist will focus
on playing larger venues on weekends in major markets
and tertiary markets on off nights, Williams says. “We've
stepped up in venue size in a majority of the markets,” he
says, “but have also kept it conservative in our quest to
keep our long run of sellouts alive.” .

PRETTY LIGHTS

FORMULAVOL.
Anthony
“Ieomeo

I&antosl

NY LATIN MUSIC/JIVE RECORDS |

Santos is lead singer of suc-
cessful bachata group Aven-
tura, but this yearthe crooner
isadding tohis résumé by re-
leasinga solo album. Santos’
manager, Johnny Marines,
refers to the project as “70%
bachata and 30% Ameri-
can R&B and pop music in

English,” adding, “Romeois
super excited with the material he’s recording and can't
wait to get the musicout tohis fans. There are some songs
in English, but we don’t wantto abandon the fan base that
already knows him for bachata.” Firstsingle “You" debuted
at No. 1 on May 28 on Billboard's Hot Latin Songs charts,
where it has remained for seven weeks

MISS l'HTlE HAVANA.
Glorialistefan

Estefan has always balanced
big ballads with high-energy

dance numbers. On her up-
coming set, she goes for the
latter, aiming for Latin-infused
beats with global appeal, and,
forthe firsttime, tapping Phar-
rell Williams on the produc-

tion end, along with her hus-
band, Emilio Estefan Jr. As
with her 1985 Miami Sound Machine hit, “Conga,” the ob-
jectiveis to have dance tracks that will play well allaround the
world. Thelead singleis “WEPA,” which will also be included

with remixes by D] Chuckie and D] Rosabel.

ALLOF ME

L telle

ME SCHOOL/ATLAN |
.-‘\.'." of Me marks Estelle’s
third album and second for
Home School /Atlantic. The
project’s lead single, “Break
My Heart" featuring Rick
Ross, was inspired by a past
relationship of the British
“American Boy" singer.
“Boy,” featuring Kanye

West, won best rap/sung

3LACKBURN
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On her first album, 2007°s
Marry Me, St. Vincent was
pure, sardonic, can't-put-
your-finger-on-it pop, led
by exquisitely feminine
guitarist/vocalist Annie
Clark. There was noise
about Clark’s noise, but

on 2009’s Actor, she got
louder, darker—and even
more popular, making

her first appearances on
four U.S. album charts.
Clark followed it up with
aBon Iver collaboration,
courtesy of the successful
“Twilight” soundtracks.
Now, with a dedicated
fanbase instead of mere
buzz behind her eerie
indie sounds, Clark makes
yet another tweak to her
sound on Strange Mercy:a
dreamy dystopia of politi-
calunrestthat, in places,
finds its dance groove
amid prog-rock riffs.

collaboration at the 2009 Grammy Awards, and went
top 10 on 19 charts in the United States and around
the world. Additional guests on All of Me are reported
to include Janelle Monde and Common.

18D

20Centl

No one is stopping 50

Cent from releasing his
fifth studio album this
fall. After publicly blast-
ing Interscope Records,
due to differences about
the progress of his still-
untitled album—cleared

up a week later—50 Cent
independently released his
“Lollipop”-reminiscent single, “Outlaw,” on June
16. 50’s moving full speed ahead in production. “It
sounds like the old 50 Cent,” says Cory Harris, Floyd

Mayweather’s in-house producer and recording en-
gineer of 50’s upcoming album. “He’s going back
to his older sound. It’s like he’s taking it back to his
roots.” Similar to his Billboard 200 No. 1s “Get Rich
or Die Tryin™ (2003) and “The Massacre” (2005), 50
Cent comrades Eminem and Dr. Dre will be lending
their talents to the record.

Kelly
Clarkson

If you've been follow-
ing Kelly Clarkson’s

Twitter account the past
year, you've already been
briefed on the status of
her upcoming fifth stu-
dio album. Though she
completed recording the

setin February (with such
producers as Greg Kurstin
and Toby Gad), she “found out” from her label, RCA,
on March 5 that the album wouldn't hit stores until
at least September. While fans were cooling their
heels, Clarkson remained on the charts, thanks to
her country crossover hit duet with Jason Aldean,
“Don’t You Wanna Stay.” Fast-forward to early July,
and the public finally got a taste of Clarkson’s new
album: It had sprung a leak. At least four tracks,
allegedly from the set, had made their way to the
Web. In response, the original American Idol jok-
ingly tweeted on July 12, “I get back in the States
from a vacation and somehow like 50 of my songs are
leaked on the Internet?! No point in getting angry
because there's nothing I can do, so  hope y'all like
the music. I can’t wait for everybody to hear my ac-
tual finished (fifth) album!”

DKi

TBD

Metlallica

T80

& Lou Feeed

Metallica and Lou Reed may seem unlikely musi-
cal collaborators. But following their performance
together at the 2009 Rock and Roll Hall of Fame
25th-anniversary concert at New York’s Madison
Square Garden, “we have been kicking around the
idea of making a record together,” reads a June post
on Metallica’s website. The rock icons recorded 10
songs together at Metallica’s home studio in San
Francisco earlier this year, and while further details
about the title and release date are scarce, Reed told
NYMag.com in late June that “it'll probably come out
by November.”

IB0Q,§'(’§'(’I'W .

Capitol and Bob Seger are
gearing up for a busy fall.
The game plan, accord-
ing to music retailers, is
to begin by releasing two
live albums in Septem-
ber to help set up a new
studio album in October,
followed by a double-CD
hits collection in Novem-
ber. While Seger was recently recording in Nash-
ville with the hopes of bringing in some guest art-
ists, the new, still-untitled studio album will be a
rock’n’roll record, according to sources who have

been informed about the project. Seger has scanned
19.6 million units in the SoundScan era (according
to Nielsen SoundScan), including 9 million units
for his Greatest Hits album. Capitol Records says
the Seger has sold 51 million units worldwide dur-
ing his career. Earlier this year, Seger played the
Walmart shareholder convention, sparking specu-
lation that the giant merchant will have some kind
of exclusive this fall.
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THEBIGGEST OF FALL 2011 INDOWN-
LOADING, STREAMING AND GAMING
Inafall that’s sure to be
filled with eye-catching
apps, talked-about music
services and innovative
videogames, these three
are likely tomake the
most noise.

;anup-
coming feature of the
iCloud service that’s due
this fall from Apple, is sure
to make Apple a major
player in cloud music.
ITunes Match will let users
store their entire music
collection of up to 20,000
songs—purchased from
iTunes or not—for $24.99
per year. The scan-and-
match function will create
anonline duplicate ofa
music collection without
the need to uploadfiles.
Expectupdates of the
iTunes desktop app and
mobile apps to allow
users to stream their
iTunes Match songs at
256kbps iTunes Plus qual-
ity.ICloud is already on
the market. Current fea-
tures let consumers push
aniTunes purchase to all
their Apple devices, and
download files previously
purchased from the store.

Internet radio will heat
up this fall

.Theas-
yet-unnamed service will
arrive in conjunction with
the company’siHeartRa-
dio Music Festival Sept.
23-24 atthe MGM Grand
inLas Vegas. The result of
Clear Channel's acquisition
of Thumbplay earlier this
year, the service will add
aPandora-like streaming
optionto the 750-plus
free, online radio stations
offered by iHeartRadio.
Listeners can access the
service througha Web
browser; the iHeartRadio
app foriPhone,iPad,
Android, BlackBerry and
Windows Phone 7; Sonos
home theater systems and
JVCreceivers.

Onthe gaming front,

is due in October from
Harmonix. The original
“Dance Central” was
released in November
2010 to positive reviews
from critics and consum-
ers alike. Again built for
the Xbox’s Kinect motion
sensor, “Dance Central
2" will add afew new
features. Two players will
be able to play together
either simultaneously or
in “dance battle” mode.
The game will have an
improved “break it down”
mode that allows danc-
ers tolearn moves on
arehearsal stage. And
there will be new venues,
charactersand game
modes. Songs confirmed
forthe game include
2010’s “Rude Boy” from
Rihannaand “Like aG6”
by Far*East Movement,
and 1986’s “Venus” by
Bananarama.

—Glenn Peoples
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Known for his edgy,
sexy brand of R&B, the
Grammy Award-nomi-
nated singer has forged
that image through such
hits as “I Invented Sex,”
“Say Aah,” “Bottoms Up"
(featuring Nicki Minaj)
and current top 10 Hot
R&B/Hip-Hop Songs sin-
gle “Unusual” (featuring Drake). His as-yet-untitled
project will mark his fifth album in six years: I Gotta
Make It (2005), Trey Day (2007), Ready (2009) and
Passion, Pain & Pleasure (2010). Songz stays busy:
In June the video for “Out of My Head"” dropped.
It’s a collaboration with Lupe Fiasco, from his La-
sers album.
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Superlleay

UNIVERSAL REPUI

Mick Jagger, Eurythmics founder Dave Stewart,
soul singer Joss Stone, Academy Award-winning
composer A.R. Rahman and reggae star Damian
Marley formed a band as an experiment to see what
would happen if the musicians all had different
musical backgrounds. Stewart and Jagger started
with Marley, who brought along his rhythm sec-
tion—first single “Miracle Worker” is a reggae
tune. Rahman added Indian elements and Stone
incorporated soul music. They recorded 35 hours
of music in 10 days, writing 22 songs all told. A
first for Jagger? Singing in Urdu.

5 CUPERIEAVY

A follow-up to Bennett's
2006 smash, Duets: An
American Classic, this
time around the legend-
ary vocalist willduet, if
allgoes as planned, with
Amy Winehouse, Norah
Jones, Sheryl Crow,
Mariah Carey, Natalie
Cole, Faith Hill, Carrie
Underwood, Willie Nel-
son, John Mayer, Josh
Groban, Michael Bublé,
k.d.lang, Alejandro Sanz
and Andrea Bocelli. As
withthe firstalbum, Ben-
nett=whohasrecorded
100 albums and has15
Grammy Awards includ-
ing a Lifetime Achieve-
ment Award—says he'll
tackle the Great Ameri-
can Songbook, and will
likely cover again some
songs he himself added
tothatcanon.
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Demc Lovalo

LOVEIV: THEDIARY OF AMAD MAN

Tlce-Dream

HOLLYWOOD RECORDS
The third album from the
teen singer/actress is her
first since she entered an
Ilinois treatment facil-
ity in October for eating
disorders and self-mutila-
tion. Lovato and producers
were still working on the
album last week, having
recorded about 20 songs.
“We haven't narrowed down what's on the album,”
Disney Music Group executive VP Ken Bunt says.
First single “Skyscraper” was released July 12 and
raced up the digital songs chart (see story, page 54).
It was recorded in late 2010, but the rest of the album
will feature recordings made since she came out of
treatment in January, one of which she has said is a
duet with an R&B star.

ZD0l ovaT

DE LA GARZA, JONAS GROUP

1PHLIP MCINTYRE AND EDD
T PARTNE 3
MAGAZINE ON
Pi

ERFECT CAMPAIGN

T80 ISLAND DEF JAM |
lhe-Dream pens addictive
odes to lovemaking. His
recent two-song mashup,
“Body Work” and “Fuck
My Brains Out,” released
days after announcing
his fourth studio album
on Twitter, shows off the
hitmaking songwriter’s
ability to create an audio
aphrodisiac, intertwining propulsive production
and lyrical carnality. Prince’s influence is evident
throughout “Body Work,” and the subject of cheat-
ing is tucked between the lines of “Fuck My Brains
Out.” The-Dream plans to do something different,
though, with Love IV: The Diary of @ Mad Man: call
upon the folks he’s worked with. “I'm going to try to
geteverybody, Wayne, [Kanye|, Jay, Drake, Mary,” the-
Dream told MTV. “Anybody I've worked with or [lent]
a hand to, I'm trying to get on my album.”
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Reporting by Justino Aguila, Fd Christman, Leila
Cobo, Phil Gallo, Jillian Mapes, Benjamin
Meadows-Ingram, Gail Mitchell, Mitchell Peters,
Erika Ramirez and Ray Waddell.
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As reported by Billboard.
com last September, Ap-
ple’s drummer/co-pro-
ducer Charley Drayton
told Modern Drummer
magazine that the power-
packing singer/song-
writer had a new record
slated for a spring 2011
release. Fellow singer/
songwriter Michelle
Branch tweeted soon
after that she'd heard sev-
eral of the new, “amaz-
ing" tracks. The folks

at Sony Music, Apple’s
label, are either keeping
mum or haven't been
part of the conversation.
“If she’s got a new album,
no one here has heard it,”
a Sony source says. Her
management couldn’t be
reached for comment.

Eleven years after re-
leasing his now-classic
sophomore album Voo-
doo, reclusive soul star
D'Angelo is reportedly
eyeing a late-2011/early-
2012 release on | Re-
cords for his follow-up.
Producer Mark Ronson
said last year that he and
D'Angelo had shared
studio time, while the
singer held a session this
month with Roots drum-
mer Ahmir “?uestlove”
Thompson.

In June, DMX told Vibe
that he had been work-
ing on his seventh studio
album, Redemption of the
Beast, for a year and had
racked up 26 tracks. The
album reportedly features
Sean Kingston on a Scott
Storch-produced track, as
well as the LOX, Drag-On,
Tyrese and Swizz Beatz.
A release date isn't yet at-
tached. Erica Swanson is
handling management
and booking for DMX.

First announced in 2002,
Dr. Dre’s third (and said
to be final) album, Detox,
was initially described as
a concept album intended
fora summer 2003 re-
lease (“a hip-hop musi-
cal,” as he told MTV at the
time). Infrequent updates
have appeared from those
said to have worked on
the album—a list includ-
ing Jay-Z, Eminem, 50
Cent, Snoop Dogg, T.L.,
Ice Cube, Nas, Game, R.
Kelly and RZA. Last June,
asong featuring Jay-Z
and said to be slated for
Detox titled “Under Pres-
sure,” leaked to the Inter-
net—without a chorus—
prompting Dre to issue
astatement through the
Interscope website calling
the song “incomplete.”

A full single, “Kush” fea-
turing Snoop and Akon,
surfaced late last year and

reached No. 34 on the Bill-

board Hot 100. In Febru-
ary, Dre joined Eminem
onstage at the Grammy
Awards and performed a
second single, “I Need a
Doctor,” which features
Eminem and Skylar Grey.
Following the perfor-
mance, “Doctor” rocketed

to No. 4 on the Hot 100.
A third song presumably
on Detox, “Die Hard,"
appeared on the Show-
time series “Fight Camp
360°" in May, but wasn't
released as a single. Dre
has sold more than 13.8
million career albums,
according to Nielsen
SoundScan. The tally
doesn'tinclude the other
No. 1albums he’shad a
heavy hand in, includ-
ing those from Eminem,
Tupac Shakur, 50 Cent
and Snoop. His represen-
tatives didn't return re-
peated calls for comment.

After two years of pro-
motion and numerous
delays, Game's fourth
studio album, The R.E.D.
Album, will, apparently,
finally be released Aug.
23. The holdup? Accord-
ing to Interscope Records,
the recruitment of such
figures as Young Jeezy, Lil
Wayne, Snoop Dogg, Dr.
Dre, Drake, Wiz Khalifa
and Chris Brown. DJ Pre-
mier and Kanye West lend
their production skills;
Pharrell Williams exec-
utive-produces the entire
album. As Game's former
manager, Jimmy Rose-
mond, was recently ar-
rested, Game is now man-
aged by Tony Martin and
Delaney McGill.

Don't look for a new Jack-
son album anytime soon.
Currently on a world tour
supporting 2009 compi-
lation Number Ones, |ack-
son released Discipline

in 2008 before leaving
Island Def Jam. Touring
through mid-February
2012, Jackson “has yet to

select which producers
she will work with” ona
new project, according to
her management. “But
she has been reviewing
many while on tour.”

Madonna entered the
studio on July 4 to begin
recording her firstalbum
outside the Warner Music
fold. Manager Guy Os-
eary has tweeted Ma-
donna’s whereabouts for
awhile, noting in April
she had entered a studio
to work on the score for
the film that marks her
directorial debut, “W.E.,"
and that in May she was
listening to potential
tracks. Rumored collabo-
rators include A-Trak and
David Guetta. Her last
album, Hard Candy, was
released in April 2008.

With the next album ex-
pected in 2012, the gap
will exceed the three
years and five months
between 1994’s Bedtime
Stories and 1998’s Ray of
Light. Madonna has seven
No. 1 albums, 12 No. 1
singles and has sold more
than 26.9 million albums
since 1991, according

to Nielsen SoundScan.
{Her career predates the
SoundScan era.)

Anticipation is high for
Nickelback's next album.
After all, the group was
Billboard's Group of the
Decade for the first 10
years of the millennium,
and its last album, 2008’s
Dark Horse, debuted and
peaked at No. 2 on the
Billboard 200, and moved
3.1 million, according

to Nielsen SoundScan.
Roadrunner Records con-
firms that the new album
is due this fall, and a
world tour promoted by
Live Nation, with whom
Nickelback has along-
term deal, is expected

for 2012. Itis known that
most of the recording
took place at frontman
Chad Kroeger’s Moun-
tain View studio near
Vancouver.

Following the release

of her last album, Gran
City Pop, in 2009, Rubio
entered a new stage in
her life with the birth

of her first child. But
since the beginning of
the year, Rubio has been
writing and picking rep-
ertoire for her next set,
and is more involved

¥ WorldMags

PREVIEW

than ever in the compo-
sition of new material.

“Motherhood has really
inspired her,” s:

ys An-
dres Recio, who's work-
ing with Rubio on A&R.
She’s been working
with RedOne and writ-
ing with Julio Reyes Co-
pello, Casadiego, Espi-
noza Paz, Chino y Nacho
and Claudia Brant. The
Universal Music Latino
album is expected in
first-quarter 2012.

Following frontman
Chris Cornell’s tweet
that Soundgarden would
reunite in 2010 for se-
lect concerts and festi-
vals, fans have patiently
waited to see whether
the Seattle rock quartet
would release a follow-
up to 1996’s Down on the
Upside. The band will
indeed record again, but
“they very likely won't
have completed new ma-
terial until next year,”

a representative says.
Soundgarden is man-
aged by Gary Gersh at
the Artists Organization.

Willow Smith’s hit
“Whip My Hair” cata-
pulted the preteen to
stardom last year. But
there’s still no word from
Roc Nation about her
debut album. Names
bandied about in various
media interviews regard-
ing collaborations in-
clude Skillz and D] Jazzy
Jeff. Smith’s page on

the Roc Nation website
simply says the album is
coming in 2011,

Reporting by Leila

Cobo, Phil Gallo,

Jason Lipshutz, Devon
Maloney, Benjamin
Meadows-Ingram, Gail
Mitchell, Mitchell Peters,
Erika Ramirez and

Ray Waddell.
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CHAPTER MUSIKC

BEN O'CONNOR

JACOB DANEMAN, PITCH PERFECT
HARRY CONNICK JR.

CHRISTMAS ELF

MARSALIS MUSIC

ANN MARIE WILKINS, WILKNS
MAMAGEMENT

N/A
J.COLE
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(Y NE BARROW AND JULLS
CAB"IA, BYSTORM EmEF'AINH»N'
JANA FLEISHMAN, ROC N.
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BELLUGA HEIGHTS/WARNER BROS.
RECORDS
0
FRANK HARRIS, 25-MANAGEMEN
LUKE BURLAND AND wvucu FAN'
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JOHNNY WINTER
ROOTS
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PALL NELSON, BULLSEYE
MANAGEMS
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REALID RECORDS
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INDEGOOT ENTERTAINMENT

LEANN RIMES
LADY 8
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THE HUNTER
REPRISE
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RYAN DOWNEY, BLOOD COMPANY
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#PABLOALBORAN

MANUEL ILLAN, TRIMECA
TERESA ROMO

PINK FLOYD

CAMTOL/EM

= WHYPINKFLOYD

JENNIFER BALLANTYNE, EMI
JENNIFER BALLANTYNE. M1
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N/E
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N/A

SEBASTIAN BACH
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= TANBACH

RICK SALES AND ANDREW STUART,
BICK SALES ENTERTANMENT SROLP
KYLE KRASZEWSKI, MRV MUSIC
SLEEPER AGENT

CELABRASION

MOM+POP MUSIC
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RICH EGAN. HARD 8 MANAuEM_NY &
JEFFREY AZOFF, AZOFF M\

BRIAN wnsiw AND SAM cmwN.
BB GUN PR
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MACK AVENUE RECORDS

\ nnuu HAMMOND, MANAGEMENT
)OIIWV FREED, DL MEDIA

THE bl'El’KIDS

THE STEPKID:
STonEs TROW

ANTH\NV PATTERSON, RED LIGHT

MEN
SHAZiA MOHAMMED,
MOTORMOUTHMEDIA

SWITCHFOOT
VICE VERSES
ATLANTIC

RED LIGHT
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V/HITE, ATLANTIC
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'VARIOUS ARTISTS
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BRIAN LONG, YES YOU KNOW
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V/HITE, ATLANTIC
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KEITH WHITE, FRI
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OSCAR SOVIER, THREE SIX ZERO GROUP
ALEXANORA GREENBERG, MITCH
SCHNEIDER ORGANIZATI!

DIERKS BENTLEY
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KEN LEVITAN, VECTOR MANAGEMENT
LARD HARRINGTON, THE

TOMORROW'S WORLD
MUTE

= ANDYBEL
THECABINS

MICHAEL PA
ADAM VANW!S"RI(KM. MUTE

DALTON Sit4, NETTWERK MUSIC
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ASHLEY WHITE, ATLANTIC
HURRICANE BELLS
TIDES AND TALES
INVISIBLE BRIGADE

Lums DAVIES
NDA PITTS, COBRA CAMANDA

LALAH HATHAWAY
STAX/CONCORD
PATRICIA SHIELDS, BLACK DOT
N/A
ME3
HURRY UP, WE'RE DREAMING
MUTE
EMBIMUSIC
ROLAND BROWN
ADAM VAN WESTRIENEN, MUTE
PAUL VAN DYK
VANDIT/RED EYE

ANDYK

NATASCHA VAN DYK AND KUROSH
NASSER MUSIC BUSINESS

SOLUTIONS

ALEXANORA GREENBERG, MITCH
SCHNEIDER ORGANIZATION
POPO

MAD DECENT

= ZEBSDEAD

DANA MEYERSON, B1Z 3
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DANIEL GILL Force FELD
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ING DAWN (SOUNDTRACK)
CHOP SHORYATLANTIC RECORDS
= BREAKI WNSA/A

CATHARINE MCNALLY, ATLANTIC

AMaimon
ALLIDOMAYBACH MUSIC GROUR/
w;:mw BROS. RECORDS

WALE
RICH KL EMAN, ROC NATION
LICI,

FANT AND RODERICK
SCOTT, UNIVERSAL MOTOWN

ISINEMAER |

CARY MORIN
SING IT
MUSIC MAK]

? RELIEF FOUNDATION

SELF-MANAGED

NICK LOSS-EATON
TIAN CASTRO

VIVA EL PRINCIPE II

UNIVERSAL

ECRISTANCASTRO!
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MIRANDA LAMBERT

FOUR THE RECORD

COLUMBIA

MARION KRAFT, SHOPKEEPER

MANAGEMENT

KATHY BEST, FRONTPAGE

'VARIOUS ARTISTS

A VERY HAROLD AND KUMAR
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N/&
N/A
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Bain CURTIS, ROGERS & COWAN
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MERCURY RECORDS
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TENNIFER BALLANTYNE, EMI
JENNIFER BALLANTYNE, EMI

NOVEMBERGG

ROBIN THICKE
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STAR TRAK/INTERSCOPE RECORDS
=ROBINTHICKE

N/&
N/A

NOVEMBERZZ

'VARIOUS ARTISTS
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WALT DISNEY RECORDS

N/
MARIA KLEINMAN
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ALVIN & THE CHIPMUNKS
D: THE SOUNDTRACK
ATLANTIC
N/A
ASHLEY WHITE, ATLANTIC
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N/A
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CONCORD
SCAROLILKING
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THE DREAMER
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SCOTT, WARNER BROS.
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ENTERPRISES
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NEXTSELECTION
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EVE (SOUNDTRACK)
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RICHARD GRIGGITHS AND NCOLA
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THE-DREAM

LOVE (V: THE DIARY OF A MAD MAN
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ISLAND DEF JAM

THE WEEKND
THURSDAYS

THE WEEKND

ECHOES OF SILENCE
SELF-RELEASED
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N/A

TREY SONGZ

TBD

SONGBOOK/ATLANTIC
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KEVIN LILES, KWL ENTERPRI!
SYDNEY MARGETSON, ATLANTIC
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ADAM LAMBERT
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/RCA RECORDS
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CHERRI BOMB
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RECORDS
CHIDDY BANG
BREAKFAS
VIRGN/EM
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COME ON OVER

VP RECORDS AND WARNER
NASHVILLE PULL TOGETHER
A DREAM TEAM OF REGGAE
STARS, COUNTRY STARS AND
COUNTRY SONGS—AND RICH
FROM BIG & RICH IS THINKING
ABOUT TOURING JAMAICA
BY PATRICIA MESCHINO

Thirty-two years after the Gatlin Brothers topped Billboard's
country singles chart with “All the Gold in California,” the song
is poised to crown that tally again—this time set to a reggae beat.

It’s an updated roots-rock rendition, renamed “California,”
and features Larry Gatlin, who wrote and sang lead on the origi-
nal. He provides supporting vocals for Jamaican singer Romain
Virgo. “California” is the lead single from Reggae’s Gone Country,
a joint venture between Warner Nashville and New York-based
independent VP Records. It's scheduled for an Aug. 30 release.

Virgo, 21, is the 2007 winner of “Digicel Rising Stars,” the Jamai-
can equivalent of “American Idol.” In 2010, his self-titled debut on
VP featured the hit “Mi Can't Sleep,” which topped the Jamaican
charts and reggae tallies throughout North America and Europe.
“Country artists are surprised to learn how much Jamaicans love
their music,” says Cristy Barber, VP of marketing and promotions
at VP, and a Grammy Award-nominated producer for the 2003
dancehall/reggae/hip-hop compilation album Def Jamaica. It's that
kind of revelation that drives the deftly executed one-drop reggae
interpretations of 13 country classics on Reggae’s Gone Country.
“This record will educate the country music industry and country
lovers about the music’s importance in the Caribbean,” Barber adds.

Jamaica began its longstanding romance with country music
when the island’s first commercial radio station, Radio Jamaica
and Rediffusion, began broadcasting in July 1950 with country
and western tunes on its play-
list. Since then, the music syn-
onymous with America’s heart-
land has enjoyed widespread
popularity in reggae’s birth-
place. RJR still airs a weekly
country program on Sunday
nights, indicative of the genre's
enduring influence on several
generations of reggae stars.

Bob Marley’s second single,
“One Cup of Coffee,” is an en-
gaging ska rendition of “Tall
Texan,” Claude Gray’s million-
selling 1961 country hit. And
dub poetry quartet No-Maddz—
a 2010 breakout act currently

starring in a Puma commercial with Jamaican sprinter and three-
time Olympian gold medalist Usain Bolt—cite the late Marty Rob-
bins and other country legends as primary inspirations of their
vivid storytelling, “Jamaicans’ love of country music stems from
their ongoing infatuation with western films,” Jamaica Tourist
Board deputy director Jason Hall says. “The romanticizing of the
cowboy hero and the accompanying music is at the core of our
affinity for country . .. [and] country’s simple set of values—love,
honor and respect—is what gels for us here.”

Barber, the set’s executive producer, conceived Reggae’s Gone
Country two-and-a-half years ago. The album'’s vocals and reggae
backing tracks, created by what she calls a “dream team reggae

JAMAICA’S DEAN
FRASER IS FAR
MORE THAN

A SAX MAN

“It wasn’t a difficult process because
of the caliber of musicians we had, and
their understanding of one another.”

Saxophonist Dean Fraser—the Ja-
maican producer of Reggae’s Gone
Country—is displaying characteristic
modesty. He’s graciously deflecting the
accolades he’s received for steering the
Kingston recording sessions thatrecon-
structed Nashville classics into irresist-
ibly grooved reggae anthems.

“All | did,” he says on the phone
from Marseilles, France, where he’s
touring with Tarrus Riley’s Blak Soil
band, “was change tempos and keys
to suit the different singers we used.
It's the overdubs done in Nashville
that really brought the whole proj-
ect together.”

Like many Jamaicans, Fraser grew
up listening to vintage country and
western. “Sunday dinner was all about
playing albums by Jim Reeves, Skee-
ter Davis, Charlie Pride and Marty
Robbins. | couldn’t understand what
my parents heard in the music at the

time,” Fraser says with a laugh. “But
when | started playing profession-
ally and better understood different
genres, | went out and bought those
artists’ CDs.”

In the mid-*70s Fraser was visiting
various Kingston studios, saxophone
in hand, awaiting an opportunity to be
heard. He catapulted to island-wide
fame, performing a stirring sax-led
rendition of Bob Marley’s “Redemp-
tion Song” at Reggae Sunsplash in
August 1981, just three months after
Marley died. Fraser’s nuanced sax
flourishes are featured on more than
1,000 reggae albums, he estimates,
and he has released several instru-
mental recordings on various labels
including VP Records.

Fraser’s fastidious production

DEAN FRASER

standards have played an essential
role in transitioning roots reggae’s es-
teemed musical traditions into 21st-
century sensibilities. From the mid-
'90s through the early '00s Fraser
was musical director for that period’s
most renowned reggae star, Luciano
(whose rich baritone warmly colors
Reeves’ immortal “He’ll Have to Go™
on Reggae’s Gone Country). Fraser
has since mentored many young Ja-
maican vocalists including Riley, con-
temporary reggae’s leading light, for
whom he produced three exceptional
albums, including Contagious (Canon
Productions/VP Records), which
peaked at No. 5 on Billboard's reggae
chartin August 2009.

A recipient of numerous awards
for his vast contributions to his coun-
try’s music, including the
Jamaican government’s
fifth-highest recogni-
tion, the Order of Dis-
tinction, Fraser awaits
a profoundly personal
honor: performing se-
lections from Reggae’s
Gone Country in Jamaica
with John Rich and other
Nashville-based musi-
cians. “That,” he admits,
“would be a new high
point in my life.” —PM

band” including veteran drummer Sly Dunbar, were laid down
at Kingston studios Grafton and Tuff Gong, the latter owned by
the Marley family. Working alongside Barber on the album is
singer/songwriter John Rich of
multiplatinum-selling country
duo Big & Rich (and the 2011
winner of Donald Trump’s “Ce-
lebrity Apprentice” ). Once the
Kingston sessions were com-
pleted, Barber sent the tracks to
Nashville, where Rich added the
flourishes of prominent pedal
steel player Mike Johnson and
fiddler Jonathan Yudkin at the
legendary Fireside Studios, once
owned by late country star Por-
ter Wagoner.

Acclaimed Jamaican saxo-
phonist Dean Fraser is also
very involved (see story, below).
Among other things, he’s the producer of Tarrus Riley's beloved
2006 single “She’s Royal” (Canon/VP Records), which still enjoys
frequent airplay on Jamaican stations and various international
reggae radio programs. Singer/songwriter Charlie Pennachio,
Rich’s associate and lead singer of multiplatinum-selling "90s
boy band Linear, is also involved, as well as VP Records CEO
Chris Chin and Cristy’s father, Raymond Barber, a country
music aficionado. The album’s title is adapted from Rich's for-
mer CMT show, “Gone Country,” which placed unlikely char-
acters in the role of wanna-be country stars.

Another single is dancehall artist Busy Signal's captivating
Auto-Tuned remake of Kenny Rogers’ 1978 hit “The Gambler,”
while the iTunes bonus track is Riley’s rollicking rendition
of John Anderson’s “Straight Tequila Night,” which topped
the Hot Country Singles chart in 1992. “The thread woven
through all of country music, whether it's immy Rogers or
Big & Rich, is that it’s heartfelt,” Gatlin says from his Nashville
home. “Country fans will love these reggae versions because
they’re heartfelt too.”

“California” and “The Gambler” have already been serviced
to reggae radio; country formats will be serviced in August. D)
Norie, host of “Anything Goes: Caribbean Edition” on New York’s
WWPR, reports positive reactions from his listeners. “I was sur-
prised how quickly my audience took to these songs,” he s:
Norie’s audience falls primarily within the 18-34 demo. “But
everyone from the Caribbean grew up with country. Other than
reggae and soca, it's probably the region’s most accepted music.”

Promotional strategies for the album haven’t been final-
ized yet, but Barber says the video for “California” will debut
by the end of July. Album launch parties are scheduled for
Kingston and Nashville. A Reggae’s Gone Country concert at
the Country Music Hall of Fame and Museum is under con-
sideration, and a related documentary is set to air on both
Jamaican and U.S. TV.

Rich says he was “blown away” by the Jamaican artists’ transfor-

/S.

mation of time-tested country hits into resplendent reggae gems.
He's confident country fans will share his enthusiasm. “Reggae’s
Gone Country will impact country fans because it’s their favorite
songs done in a way they've never heard them before,” Rich says
from the New Town, N.D., stop of Big & Rich’s 2011 Xtreme Muzik
tour. “Reggae and country may be two different universes in terms
of instrumentation or rhythms, but both are about songs of love,
loss and life in general. Probably that’s why reggae artists relate to
the country tradition. This album merges two musical cultures—
and it has me thinking I got to tour down there.” .

Patricia Meschino (@pattymesc) isa New York-based journalist.
In addition to Billboard she writes for BobMarley.com.
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SPECIAL FEATURE: TOURING

Midyear muscle: While U2, led by THE &%
EDGE and BONO, lead the Top 25 Tours
chart, other artists on the recap include
USHER and ANDRE RIEU.

CONCERT

(OMEBACK

THANKS TO

U2’S RECORD-
BREAKING
SHOWS—AND TOP
TOURS BY ROGER
WATERS, LADY
GAGA, BON JOVI
AND OTHERS—THE
LIVE INDUSTRY
CELEBRATES A
REBOUND

BY RAY WADDELL

JuLY 30, 201 | | 35




Brick by
brick: ROGER
WATERS sold
out six per-
formances at
London’s 02
Arena while
re-creating
Pink Floyd’s
The Wall.

fter the bloodbath of 2010,
and the more moderate pain
0f 2009, the touring industry
came into 2011 more than
a little gun-shy. As touring
executives take stock of the first half of the
year and look ahead to the fall, the optimism

of the spring is carrying over into the heat

of summer.

far, the other shoe hasn’t dropped. Based on

numbers reported to Billboard Boxscore and
numerous conversations with industry stake-

, business is solid.

“We're on plan,” says Mark Campana,
who, with Bob Roux, serve as co-presidents
of North America concerts for Live Nation,
the world’s largest show promoter. Campana
says that, at this point, during the previous
two years, “there was a lot of talk about ‘What

do we have to do to light some fires to get

things going?’ Thisy [as we were] going

-ekend, we're talk-

into the Fourth of July
ing about being on plan, talking about how
some good decisions in terms of

ticket prices early on.”
Using an American football reference, the
2011

ogy CLH“PZHIJ embraces.

in touring is at halftime—an anal-

“If the bands and the promoters make
good decisions on pricing the shows up-
front, we're not going to have to worry about

the Hail Mary pas at the end,” Campana

. “Being on plan in a company of t
size makes us al

good, because it means
we can stick with our game plan as opposed
If-
time to run in the second half, to try to win

to writing up a bunch of new plays ath

the game.”

e concert business is at the

alway

mercy of who's touring and when. But there's
little doubt that steps taken in the wake of last

r's down season—including

evaluation of pricing strategies and efforts
to offer value for consumers—are having a
positive impact. While there were many fac-
tors contributing

attendance and dollars in 2010, most of the

to double-digit decreases in

issues can be boiled down to pricing.

Last year at this time, a parade of bad news
was rolling in, including not only reports of
poor ticket sales but public cancellations,

rations of ca-

postponements and reconfig

36 BILLBOARD JULY 30, 201

W

pacities. Most observers saw such moves as
linked to pool ticket sales, even if public an-
nouncements s sted otherwise.
But the half-

score confirm renewed

e

year figures for Billboard Box-

cess on the road.
That’s true not just by the artists among the
top 25 (see chart, right), but for tours by such
acts as Adele, Buffalo Springfield, New Kids
onth

Block/Backstreet Boys, Rascal Flatts,
Sade, Katy Perry, Sugarland, Jason Aldean,
3 McGraw, Toby Keith, Ri-
Journey, American Idols, En-

Brad Paisley
hanna, “Gl

rique Iglesias/Pitbull and many o

At the same time, the major f
having robust sales across the board. In short,
things seem better than OK.

—Mark Campana,
Live Nation

“If you just made a broad brush statement
about this year compared to 2009 and 2010,
things are significantly better,” Nederlander
Concerts CEO Alex Hodges says. “Are there
bumps in the road? Yes, but it’s a lot better.”

Nederlander operates the Greek

Theatre
in Los Angeles, where Hodges says numbers
are up a solid 40%.

bl

translates to the end of the year,

I don’t know,” Hodges says. “But in terms of

at have already played off in a major-
t venue like the Greek in Los /

ma ngeles,

if I'm 40% up, that has to translate some-
where to something better. We just haven’t
had that terrible date yet.”

John Meglen, co-president with Paul Gon-
gaware of Concerts W

JAEG Live, points
out that 2010 wasn’t a downer for everyone.
“When you talk about the disaster of 2010,

that was not our company,” Meglen says. “In
2010 our company did 35 or 36 tours, and we

did not lose money continued on >>p40

TOP 25
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n

12

13

14

15

16
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18
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20

21

22
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24

25

TOTAL
GROSS

$174,782,003

$114,431,363

$107,364,741

$71,900,434

$70,105,955

$48,947,080

$46,052,472

$36,839,037

$25,071,077

$22,846,171

$21,916,788

$19,462,428

$18,713,800

$18,304,663

$17,522,372

$17,355,667

$17,038,549

$16,770,M

$16,563,435

$14,712,380

$14,605,158

$14,067,371

$13,516,890

$13,263,780

$13,103,083

ACT
Total Attendance Total Capacity
u2

1,642,282 1,642,282
ROGER WATERS

1,005,490 1,005,490
BON JOVI

905,035 905,035
LADY GAGA

745,735 746,261
USHER

881,998 891,494
EAGLES

280,654 335,660
ANDRE RIEU

436,604 544189
MICHAEL BUBLE

345,546 349,743
KENNY CHESNEY

370,572 380,250
IRON MAIDEN

313,005 379,204
JUSTIN BIEBER

358,230 358,415

TRANS-SIBERIAN ORCHESTRA

417,196 507,584
NEIL DIAMOND

129,080 138,964
ELTON JOHN

201,262 203,805

GEORGE STRAIT & REBA

232,664 241,464
THE X FACTOR LIVE

351,315 364,724
KYLIE MINOGUE

183,961 200,646

ROD STEWART & STEVIE NICKS

155,639 156,408
LINKIN PARK

233,585 269,412
PRINCE

139,639 144,133
LEONARD COHEN

105,487 13,061
KINGS OF LEON

171,102 175,57

No. of Shows

69

a5

70

23

75

33

46

21

23

8

WorldMe

RANKED BY GROSS.
COMPILED FROM
BOXSCORES NOV. 1. 2010,
THROUGH MAY 31, 2011

No. of Sellouts

25

69

45

43

25

THE POP FESTIVAL: SHAKIRA, TRAIN & OTHERS

115,550 137,700
METALLICA

102,456 102,456
OZZY OSBOURNE

176,722 242,513

6
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For others, while it may seem odd that,

on a single one.”

after years of growth, just not getting killed
is reason for celebration in the touring busi-
ness, that seems to be the case.

“We experienced a 2009 that had bruises
and bumps, and a 2010 that was flat-out bad
for an industry that had been growing for years
and years,”

Campana says. “That’s two years

of real concern out in the marketplace. Now,

while we’re not out doing back flips because

business is through the roof, we're excited, be-
cause we put a plan together and the plan is
being executed on a local level now, and the
ideas we started with last winter in terms of
what we had to accomplish are coming home.”

It does seem the industry at large has re-
acted to the challenges of the past two years
and revamped its approach going into 2011.
Asked if more analysis and caution were used
toward pricing, routing and other pre-tour de-
cisions were having a positive effect, Hodges

says “yes.”

“There's more collaboration or willingness
to get on the phone rather than email and
talk about ticket prices, day of the week, the
fundamentals that make shows more suc-
cessful,”

A look at the top 25 tours for the period
of Nov. 1, 2010, through May 31, 2011, yields
in fact, it would be bad news

Hodges says.

few surprise

indeed if these tours weren’t performing well.
That said, it’s worth noting the diversity of
the list, which includes veteran rock bands,
pop sensations, country mainstays and stars
of R&B, classical and rock.

A large percentage of the top 25 tours
are international in scope, reflecting the
power of a global profile. When the world is
your marketplace, the stakes become much
higher. And the upper strata of these top
25 tours were beyond successful; they were
record-setting.

The five top-ranked tours—U2, Roger Wa-
Lady Gaga and Us

ters, Bon Jovi, her—each

traliap accolades:
tallica’s KIRK
HAMMETT (left) and
JAMES HETFIELD
played four dates at
Sydney’s Acer Arena,

which ranked among
the top boxs¢ores of
the past 12 months.

represent personal box-office bests for these
acts, and one of them, U2’s 360° trek, ends
up as the biggest tour ever in terms of gross
and attendance, according to Billboard Box-
For these acts and others, these are

score.
the best of times.

Campana says Live Nation's arena shows
are performing particularly well, citing Gaga,
Prince, Rihanna, Foo Fighters and New Kids
on the Block/Backstreet Boys as examples.

Coupled with an amphitheater season that’s
shaping up to meet projections, barring un-
foreseen circumstances, Campana thinks
that his company could be heading into Labor
Day feeling much better than a year ago.

X-

The volume of shows at Live Nation’s

pansive network of amphitheaters across
North America is down about 10% in terms
of volume, according to Campana. The good

We are absolutely seeing more prof-
he adds. “Bob [Roux]
and | knew there were some tough de

its from fewer shows,”

ns
we had to make in terms of not doing the
900 shows we'd done in the past; we're only
doing about 800. We were banking that we
could sell the tickets at a little higher price
overall] if we put them at the right price

at the beginning,as  continued on >>p42

TOP 25

GROSS SALES/ ARTIST(S)

Venue, Location, Date(s)

U2, MUSE

Estadio do Morumbi, S50 Paulo,
April 9-10, 13, 2011

1 $32,754,065
2 200,980 reais)
/81292

2

Attendance,

269,491
three selout

woriam

RANKED BY GROSS.
COMPILED FROM
BOXSCORES NOV. 1, 2010,
THROUGH MAY 31, 2011

Promoter(s)

Live Nation Global Touring, T4F-Time
For Fun

COACHELLA VALLEY MUSIC AND ARTS FESTIVAL

2 $24,993,698

3699/5269 Empire Polo Field, Indio, Calif.

April 1517, 2011
U2, SNOW PATROL

“ Estadio Azteca, Mexico City
May 11, 14-15, 261

U2, MUSE

Estadio Unico Cludad de La Plata,

3 522,865 542

4 $20,550,302
(83290375 pes

| Sydney Football Stadium,
Sydney, Dec. 17-13, 2010

U2, JAY-Z

Patersons Stadium, Perth,
Australla, Dec. 18-19, 2010

U2, JAY-Z

" ANZ Stadium, Sydney
Dec. 13-14, 2010

UZ, JAY-Z

Etihad Stadium, Melbourne,
Australia, Dec. 1, 3, 2010

U2, JAY-Z

Brisbane,

" Suncorp Stadium,
Australia, Dec. 8- 85, 2

510551787 LUIS MIGUEL
10 3732 ¢

$7605

Auditorio Naclonal, Mexico City, Feb.
14,17-20, 24-27, March 3-6,10-13, 201
ROGER WATERS

02 Arena, Lond:
May 11-12, 14-15, |7 18, 2011

EAGLES

Rod Laver Arena, Melbourn
Australia, Dac, 1718, 21-22, 20 0

n $10,232,800

12

13

FNB Stadium, Johannesburg
Feb. 13, 2011

75,000
3ot thr

282,978
threa sedout

108,706

07155

105,312
twa sellouts

85745

89,182
% salout

50,485

94,232

172,029
Buenos Alres, March 30, April 12, 2011 three selout

BON JOVI, OCTOBER RAGE
R

T~ 138,745 153560

Goldenvoice/AEG Live

Live Nation Global Touring,
OCESA/CIE-Mexico

Live Nation Global Touring, T4F-Time
For Fun

Dainty Consolidated Entertainment

Live Nation Global Touring

Live Nation Global Touring

Live Nation Global Touring

Live Nation Global Touring

Showlatin

Live Nation, 3A Entertainment

Frontier Touring Co.

U2, SPRINGBOK NUDE GIRLS, AMADOU & MARIAM

Live Nation Global Touring, Big
Concerts

STAGECOACH: CALIFORNIA’S COUNTRY MUSIC FESTIVAL

14 $9195,415
$799/4149 Empire Polo Fleld Indlo, Calif,
April 30-May 1, 2011

15 ss 819,418 U2, JAY-Z

© Mt Smart Stadium, Auckland,
New Zealand, Nov. 25-26, 2010

ROGER WATERS

GelreDome, Arnl
Netharlands, Apnls °9, 1, 2011

CELINE DION

jace, Las

Slane Castle, Slane, lreland
May 28, 2011

Etihad Stadium, Melbourne,
Australia, Dec. 11, 2010

20 $8,054,976 BON JOVI

(676518000 yen}

$50524/49524 Tokyo Dome, Tok

Nov. 30-Dec. 1, 2010

$7,842,340
21 o7

Acer Arena, Sydney
Nov. 10-11, 13, 2010

EAGLES

1 79/$13155

$7,689,462
22 42830000yeny L
Mareh 5-6, 2011 -

10797

23 $7.550,446 U2, MUSE

Ll ¢
$3968

* Estadio Naclonal, Santiago,
Chile, March 25, 2011

$7,544)20
24 20
Rod Laver Arena, Melbourmne,
March 19-20, 31, Apeil 1-2, 2011

zn)
Acer Arena, Sydne;
March 23-24, 28-29, 2011

wmm T 7,870, 1258 15 201
KINGS OF LEON, ELBOW, THIN LIZZY, WHITE LIES, MONA, THE WHIGS

54,791
55000 two day

?34,5197 "

50,842
o4

79,686

BON JOVI, THE SCARLETS

54,414

60,313

§7.339‘ =

77,765

Austrafs, 62,075

55,792

88,693
& selout

Goldenvoice/AEG Live

Live Nation Global Touring

Mojo Concerts

Concerts West/AEG Live

MCD

Dainty Consolidated Entertainment

Udo Artists

METALLICA, LAMB OF GOD, BARONESS

Michael Coppel Presents

Udo Artists

Live Nation Global Touring, T4F-Time
For Fun

USHER, TREY SONGZ, THE POTBELLEEZ

Frontier Touring

USHER, TREY SONGZ, THE POTBELLEEZ

Frontier Touring
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promoters, agents and managers
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from >>p40  opposed to the wrong price
at the beginning and then having to whack
the prices throughout the summer in order
to hopefully sell some tickets.”

One contributing factor to fewer amphi-
theater shows for Live Nation is a wealth
of strong packages on the road, including
Journey with Foreigner and Night Ranger,
Blink-182/My Chemical Romance, Métley
Criie and Poison, Maroon 5 with Train, and
Kid Rock with Sheryl Crow.

—John Meglen,
Concerts West/AEG Live

For its part, AEG Live enjoyed a “tre-
mendous” first half of 2011, Meglen
says, with great runs from its festivals—
and

successful tours from Bon Jovi, Usher,

Coachella, Jazzfest and Stagecoach

Enrique sias/Pitbull, George Strait,
Kenny Chesney, Taylor Swift and American
Idols. Live Nation presented the American
Idols tour last year and it is now back out
under the AEG Live banner.

“American ldols, what a story there,”
Meglen says. “We lost the tour last year be-
cause the money went up too high, which
made the ticket price go up too high, and

that tour didn’t have a great year last year.

Now the tour came back . nd it’s doing

phenomenally well. Everybody else was run-

42 BILLBOARD JULY 30, 20m

from it. We believed in the brand,
ed well.”

as the issue for

ning aw.

but we > it needs to be pr

Again, pricing looms large

the concert business. “If there’s a story about
2011, to me it is dynamically pricing your seats

ferent ticket prices,”
Meglen, an outspoken critic of the practice

properly, with many

r discounting tickets. “Discounting
in. We think it
hurts the artist and it's not something we want
to participate in. Nothing
are always cases where people need to do dis-

is something we do not bel

absolute—there

—but I would rather

counts for certain thing
i
the right deals than [to] later come out and say,

price shows right to begin with and make

‘1 have to discount these tickets,” which to me
is a negative on the artist.”

Live Nation took much of the heat directed
toward discounting in 2010 as it tried to sal-
age underperforming shows with mass price
ear, the company approached dis-
counting in a much more strategic mode, not

cuts. Th

only with its partnership with Groupon, but,
prior to that, through rewarding early buy-
ers with discounts as opposed to rewarding
those who waited.

That “early bird” discount strategy “is de-

livering the volume of tickets we needed,”

Campana says, but also delivers on another

level. “Offering a $5-$10 discount at the on-

sale and running that for a couple of weeks

gives us more people out in the marketplace

talking about going to the show,” he says.

“Our No. 1 marketing tool is a fan telling
another fan that they're goin
According to Campana, Live Nation’s

efforts in the social networking space, in-
cluding campaigns at Ticketmaster.com and

LiveNation.com, are having a big impact. If

word-of-mouth has always been the best
concert promotion tool, social networking

is word-of-mouth on continued on >>p44

TOP 25

10

n

13

14

15

16

17

18

19

20

21

22

23

24

25

TOTAL GROSS

$567,717,823

$347,546,655

$117,263,454

$107,603,785

$101,533,284

$73,482,569

$72,760,125

$59,293,628

$54,821,895

$48,336,169

$46,061,028

$33,285,608

$26,941,811

$21,858,730

$20,643,927

$20,140,910

$18,826,386

$15,540,805

$14,489,736

$12,129,200

$11,698,284

$9,675,127

$8,205,269

$8,100,657

$7,067,570

PROMOTER Total

Total Attendance Capacity No. of Shows
LIVE NATION

6,525,186 6,901,621 590

AEG LIVE

4,711,444 5,128,397 1,079
MICHAEL COPPEL PRESENTS

1,073,767 1,262,112 135
T4F-TIME FOR FUN

1,291,205 2,018,282 507

DAINTY CONSOLIDATED ENTERTAINMENT

727,750 747,022 65
3A ENTERTAINMENT

1,085,901 1,125,632 210
FRONTIER TOURING

531,691 567,009 67

EVENPRO/WATER BROTHER

838,211 1,397,024 348
OCESA/CIE-MEXICO
849,260 916,779 52

CHUGG ENTERTAINMENT

425,853 531,493 174
MCD

816,298 865,994 353
EVENKO

550,177 612,662 323
S.J.M. CONCERTS

528,187 557,922 42
JAM PRODUCTIONS

448,291 507,274 212

BEAVER PRODUCTIONS

273,050 280,795 51
UDO ARTISTS

146,497 185,313 6
C3 PRESENTS

498,814 623,698 37
BIG CONCERTS

166,764 166,764 2
OUTBACK CONCERTS

278,480 311,043 86

FRANK PRODUCTIONS
280,650 337,250 48
KNITTING FACTORY PRESENTS

384,267 592,650 419

NEDERLANDER CONCERTS

202,425 243,187 97
LM.P.
242,285 29218 201

ROB POTTS ENTERTAINMENT EDGE
50,314 59,649 n
KENNEDY STREET ENTERPRISES

68,834 81,883 9

RANKED BY GROSS.
COMPILED FROM
BOXSCORES NOV. 1, 2010,
THROUGH MAY 31, 201,

No. of Sellouts

345

22

3

82

23

57

n4

44

86

20

83

22
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When It Happens In LA... It Happens Here.
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Nation’s Facebook tools, Apple apps and other

steroids. Campana says Live

digital /mobile campaigns, often tied in with
sponsorships, are paying off.

“Today we're seeing our sales patterns
being tied more to nontraditional market-
ing," Campana says. “In fact, what used to
be nontraditional is turning into the main-
stream marketing plan. We see a huge op-

portunity to take advantage of the commu-
nity of concert-goers, finding new ways to
sell tickets.”

And while early buying is a joy, Campana
says that it’s only part of the equation and,
outside of the super-hot concerts that sell out
instantly, isn’t enough to put a show over the
top. “The sales we're seeing late are really

encouraging,” he says. “That’s telling us it’s

All aboard: CARRIE
UNDERWOOD
performed at the
Stagecoach Festival
in Indio, Calif., in
May, one of several
successful festivals
that helped concert
business fortunes
this year.

not just the super-fans buying tickets the day
we go on sale, it's people that, as the shows
get closer say, ‘I think I'll go to that concert.’
If we weren’t having the late sales we’re see-
ing, you and | would be having a completely
different conversation right now.”

So if the business at large is solid right
now, that bodes well for a positive outcome
for the year, as activity traditionally slows
down as fall begins. “The second half of the
year is definitely a lot quieter for us, which
won't hurt us,” Meglen says. “We're not going
to chase things. If something makes sense
and there’s a good tour out there, we can
make the right deal—of course we're going
to go for that. But where people get them-
selves in trouble is going out and trying to
create things.”

At Live Nation, no one is ready to hang up
a championship banner yet.

“My biggest concern is that we get a little
success, a little wind in our sails, and we lose
sight of the fact we're still in a pretty tough
economy,” Campana says. He worries that
“we as promoters, managers doing what they
do and agents doing what they do, get caught
up in a little success, push the ticket prices
up, start talking that we don’t need the early
bird specials [and] dial back the four-packs.
That keeps me up at night. Concert promoters
are a bunch of drunken sailors; we can talk
ourselves into stuff. We're not bulletproof.
We have to stay true to the plan. Otherwise,
we'll be back to where we were.” .

(¢ WorldMags

CAPACITIES TOP 10 - EONLED FROM
BOXSCORES NOV, 1, 2010,
15,001 OR MORE THROUGH MAY 3‘1 2011,
TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance  Capacity Shows Sellouts
1 02 ARENA, LONDON
$85,421,831
23,000 1192,740 1,289,514 97 13
2 ROD LAVER ARENA, MELBOURNE, AUSTRALIA
$65,043,202
16,820 535,827 571,428 54 22
3 ACER ARENA, SYDNEY
$59,327,395
21,000 495,452 544,565 51 18
4 MADISON SQUARE GARDEN, NEW YORK
$54,719,041
20,697 634,387 680,505 45 29
MANCHESTER EVENING NEWS ARENA, MANCHESTER, ENGLAND
5 $44,082,788
21,000 708,584 785,864 74 5
6 SPORTPALEIS, ANTWERP, BELGIUM
$29,308,523
20,000 580,688 607,238 46 14
7 WELLS FARGO CENTER, PHILADELPHIA
$28,250,820
21,000 608,832 879,003 63 18
8 STAPLES CENTER, LOS ANGELES
$26,016,577
20,000 332,983 403,243 40 9
9 BELL CENTRE, MONTREAL
$21,965,197
21,242 280,742 303,659 44 1
10 COLISEO DE PUERTO RICO JOSE MIGUEL AGRELOT, HATO REY, PUERTO RICO
$18,769,832
18,500 271,551 315,935 35 3
CAPACITIES TOP 10 4 CoMpILED FroN
BOXSCORES NOV. 1, 2010,
1°'°°1 T0 15’000 THROUGH MAY 3‘1 20m.
TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance Capacity Shows Sellouts
1 BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA
$43,786,969
13,500 335,029 373,456 45 4
2 02, DUBLIN
$24,384,659
14,000 352,030 366,854 42 29
3 SYDNEY ENTERTAINMENT CENTRE, SYDNEY
$20,885,684
12,500 173,850 200,053 28 2
4 02 WORLD, HAMBURG
$19,735112
15,000 370,017 446,169 50 5
5 ADELAIDE ENTERTAINMENT CENTRE, ADELAIDE, AUSTRALIA
$1,240,011
12,000 89,931 115,657 17 3
6 VAN ANDEL ARENA, GRAND RAPIDS, MICH.
$9,605,146
12,864 21266 303,550 44 9
2 ATLANTIC CITY BOARDWALK HALL, ATLANTIC CITY, N.J.
$9,581,116
13,800 215,537 328,604 41 6
8 VALLEY VIEW CASINO CENTER, SAN DIEGO
$9,202,899
15,000 191,699 356,647 51 4
9 MGM GRAND GARDEN, LAS VEGAS
$8,336,761
14,500 67,233 68,096 5 4
10 VECTOR ARENA, AUCKLAND, NEW ZEALAND
$7,763,750

12,000 82,956 100,534 n 1

ETTY MAGES

HRISTOPHER POLK,
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Puerto Ricans are born with music inside. That is one of the reasons that the Coliseo de PuertoRicoranks ~ COLISEO DE PUERTO RICO
among the 20 most ticket-selling venues in the world. We also have summer temperatures all year, JOSE MIGUEL AGRELOT
endless beaches, no passport required and dollar currency. Book your event with us now!

Call 787-777-0800 for bookings. www.coliseodepuertorico.com




y DAVID A. STRAZ, JR. CENTER
J FOR THE PERFORMING ARTS

Alicia Keys, Billy Elliot the Musical, Harry Connick, Jr., Blue Man Group,
Sting, Juanes, Michael Bublé, Norah Jones, Disney's The Lion King,
elsea Handler, Jerry Seinfeld, Wicked, Chris Rock, Jon Stewart, Josh Groban,
Gilberto Gil, Renée Fleming, Soweto Gospel Choir, Jersey Boys

* 3 million adults within 60-minute drive
» State-of-the-art 5-theater entertainment complex
* Experienced in-house staff, including production,
ticketing and marketing with media buyers and graphic designers

Contact for avails: 813.222.1272 or aaron.zimmerman@strazcenter.org

Check out our specs at strazcenter.org/welcome/technical/technical.html

Our Morsani Hall has been ranked (for 5,000 seats and under)
#5 in the world in Billbeard’s 2011 Mid-Year Charts.

STRAZ
CENTER

STRAZCENTER.ORG
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Global Crossing

INT’L TOURS BOOST ARENA RANKINGS

IN U.K., AUSTRALIA

Top 25 Tours at the midway point of
this year—Roger Waters, Lady Gaga,
Bon Jovi, Usher, the Eagles, Michael Bublé,
Justin Bieber, Metallica and others—didn't
disappoint in filling the seats at the world's
top-grossing arenas for the firsthalf of 2011.
Billboard's midyear touring recaps are com-
piled from Boxscore data collected for the is-
sues dated Nov. 1, 2010, through May 31, 2011.
The 02 Arena in London earns the No. 1
spot on the midyear chart for venues with
a capacity of 15,001 or more. The 23,000-
seat arena reported $85.4 million in grosses
and drew 1,192,740 people to 97 concerts.
The 02 also led the 2010 year-end Top 10
Venues chart for buildings with capacities
of 15,001 or more. (All Billboard Boxscore
figures are in U.S. dollars.)

Thc acts who rank among Billboard’s

The highlight at the 02 during the pe-
riod was Waters’ six sold-out performances,
re-creating Pink Floyd's “The Wall.” The
May sellouts ranked No. 11 among the Top
25 Boxscores, pulling in $10.2 million and
attracting 89,182 concert-goers.

“The staging was spectacular,” O2 event
director Sally Davies s
Gilmour made a surprise appearance dur-
ing one show [for “Comfortably Numb”), I've
never seen so many grown men cry at once.”

, “and when Dave

Other standout concerts at the arena in-
cluded performances by Gaga (two shows),
Kylie Minogue (five), comedian Peter Kay
(10) and other multi-night concerts from
Arcade Fire, Usher, Bieber, Barry Manilow,
Simply Red, comedian Russell Howard and
others. The 02 also hosted regular season
games for the National Basketball League.

Despite fluctuating economic times,
the concert market in Australia remained
buoyant. During the first half, Melbourne's
16,800-capacity Rod Laver Arena benefited
from multiple concerts by such superstar
touring acts as the Eagles (four), Usher
(five), Bublé (four), Metallica (three), Robin
Williams (three) and Bieber (two).

Those shows helped the building rank
second on the top arena tally, reporting $65
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million in grosses from 54 events that drew
nearly 536,000 people. The period also saw
Bon Jovi's only Australian arena concert,
which “had the audience jumping,” says
Brian Morris, CEO of Melbourne and Olym-
pic Parks Trust, which manages the building.

In Sydney, meanwhile, the Acer Arena
earned the No. 3 spot on the midyear list.
With the help of a record-breaking run from
Metallica, the 21,000-seat venue grossed
$59.3 million and attracted more than
495,000 concert-goers to 51 shows. Under
GM Paul Sergeant, the building had sell-
out concerts from Usher, Bubl¢, the Eagles,
Bieber, Leonard Cohen, Muse, Linkin Park,
Rihanna, Powderfinger and Neil Diamond,
among others.

But the ultimate highlight was Metallica.
“Acer Arena is the must-play venue in Syd-
ney and its highlight in the period was the
record-breaking ticket sales resulting from
the kings of heavy metal Metallica, who
sold 74,244 tickets over four huge shows,”
says Tim Worton, group director of arenas
at AEG Ogden, which oversees operation
of Acer Arena.

Ranking fourth on the chart is the
20,000-capacity Madison Square Garden in
New York, which grossed $54.7 million and
drew 634,387 people to 45 shows. “Book-
ing multiple-night shows and numerous
sellout performances played a significant
role in driving Madison Square Garden’s
success in the first half of 2011,” MSG En-
tertainment executive VP of bookings Bob
Shea says. “Two notable bookings this year
were Rammstein’s first U.S. performance
in many years and LCD Soundsystem's
final show ever at the Garden.”

Other highlights thus far in 2011, he
adds, included multiple-night sellouts
from Prince (four), Phish (three), Bon Jovi
(three), Gaga (two), Elton John (two) and
Rod Stewart/Stevie Nicks (two).

In the United Kingdom, the SMG-
managed Manchester Evening News
Arena earned the ranking of No. 5 arena
at midyear, reporting $44.1 million in
grosses and drawing more than 708,000
people to 74 events.

“Despite the continuing economic un-
certainty and the British government’s
austerity measures, [fans] didn’t let
the promoters or us down, and we sold
1,196,918 tickets for non-sporting events
in 2010, GM John Knight says, adding
that the venue has 67 shows on sale for
the second half of the year.

The top 10 list is rounded out by the
Sportspaleis in Antwerp (No. 6), the Wells
Fargo Center in Philadelphia (No. 7), the
Staples Center in Los Angeles (No. 8), the
Bell Centre in Montreal (No. 9) and the
Coliseo de Puerto Rico Jose Miguel Agre-
lot in Hato Rey, Puerto Rico (No. 10). «-«
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Betting the house:

Celine Dion’s residency drove
chart-topping numbers for
the Colosseum at Caesars
Palace in Las Vegas.

Midsized & Mighty

MORE INTIMATE VENUES DRIVE SELLOUTS

s hot up-and-coming acts and veteran

turn to more intimate spaces to

ensure sellouts, midsize venues around

the globe experienced strong business in the
first half of 2011.

In addition to the recap of the top 10 venues
with capacities of 15,001 or more, Billboard’s
midyear touring charts include a tally ranking
smaller buildings in multiple categories.

Australia’s Brisbane Entertainment Cen-
tre (BEC) holds the No. 1 slot on the Top 10
Venues tally for buildings with capacities b
tween 10,001 and 15,000. Radio City Music
Hall in New York recaptures the No. 1 pos
tion on the recap for facilities with capa
between 5,001 and 10,000. And Las Vegas
Colosseum at Caesars Palace again claim
the top spot on the venues tally for build-
ings with capacities of 5,000 seats and less

Along with the top 10 charts ranking are-

s re based on Billboard
Boxscore grosses compiled for the issues dated
Nov. 1, 2010, through May 31, 2011.

Celebrating its 25th anniversary th

the AEG Ogden-managed B

“Brisbane and Queensland people |
live, and after 25 years of operation the center
continues to deliver memorable experiences
that has patrons coming back for more,

GM Trish McNamara says.

She adds that some of the highlights during
the period included multiple-night concerts by
Walking With Dinosaurs (nine), the Wiggles
{five), Metallica (three), Alan Jackson (three),
Muse (two) and the Eagles (two).

“Fortunately for us, the Australian econ-
omy was largely unaffected by the [global
financial crisis] and our dollar has pushed
past parity with the U.S. dollar, making
tours viable to bring to our shores,”

Tim Worton, group director of arenas at
AEG Ogden, which oversees operation of

v “We are seeing
most of the big tours Down Under because
the agents and managers know that it's a
strong market and a place that the acts love

to visit—and why wouldn’t th
MSG Entertainment executive VP of book-
ings Bob Shea says that part of Radio City

Music Hall’s success during the first half

can be attributed to ar ng to play
intimate venues that sell out and allow for
additional shows based on demand.

“This year, the great stage not only at-
tracted celebrated performers such as Janet
Jackson [three shows], Robyn, Iron & Wine,
Furthur [three] and John Mellencamp [two],
but also hosted international sellout per-
formances by GiGi D'Alessio and Yanni,”
he says.

The 5,901-capacity venue earned $81.6 mil-
lion and drew more than 1.2 million people to
254 events during the first half of 2011.

As in the past,
fited from one ind artist residencies
and other A-list performan Celine Dion
began her new three-year residency in March,
and other memorable events during the pe-
riod came from such top artists as Jackson,
Mellencamp, Diana Ross, Leonard Cohen,
Bob Dylan, Lionel Richie, Kylie Minogue and

i Martin. The 4,000-seat venue rang up
$33.3 million in gr s and drew more than
242,000 fans to 60 shows.

The lesson learned from the past few
years is that fans visiting Las Vegas will
always want a chance to participate in a
variety of memorable entertainment expe-
riences with their favorite stars, the great
icons of music performance, while in one
of the great theaters in the world,”
Live/Concerts West president/co-CEO John
Meglen says, noting that upcoming residen-
cies will feature Rod Stewart, Elton John
and Shania Twain.

Caesars Palace president Gary Selesner
says Dion's recent return to the Colosseum
helped boost revenue and overall interest in
Caesars Palace as a leading entertainment
destination. “Her first 20 shows through the
end of April 2011 grossed more than $14 mil-
lion and created an upswing in visitors, both
domestic and international,” he says. +-
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For booking information contact Jarred Diamond

(786) 777-1467 fax (786) 777-1600 or e

>-mail jdiamond@heat.com.




HAVE YOU ROCKED

THEFOX YET?

The #1 non-resident venue

(5,000 seats or less)
BILLBOARD MAGAZINE (July 201)

Top Market: 5.5 MM
4,674 Seats

Robust Social Media Presence
with 73K+ Fans on Facebook
and 8K+ on Twitter

Full Service Marketing

We I(I'IOW YOU wanna ROCI(!
Call 404-881-2104 for bool(ing info.

Allan C. Vella, GENERAL MANAGER, THE FOX THEATRE TR

SATLANTA®

a||an.ve“a@theFoxtheatre.org

Subscribe Today!
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RANKED 8Y GROSS.
CAPACITIES COMPILED FROM
5,001 TO 10,000 Top 10 BOXSCORES NOV, 1, 2010,
3 5 THROUGH MAY 31, 2011
TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance Capacity Shows Sellouts
1 RADIO CITY MUSIC HALL, NEW YORK
$81,611,391
5,901 1,211,311 1,540,204 254 42
2 AUDITORIO NACIONAL, MEXICO CITY
$36,497,726
9,683 733,400 967,054 100 3
3 THE THEATER AT MADISON SQUARE GARDEN, NEW YORK
$21,318,622
5,610 363,794 506,471 12 14
4 NOKIA THEATRE L.A. LIVE, LOS ANGELES
$11,265,496
7100 201,264 22735 44 16
5 CREDICARD HALL, SAO PAULO
$9,449,250
7,500 167,825 236,886 49 4
6 HORDERN PAVILION, SYDNEY
$9,077,872
5,500 95,572 109,973 18 7
7 ODYSSEY ARENA, BELFAST, NORTHERN IRELAND
$7,654,142
10,000 133,575 143,516 19 12
8 LOTTO ARENA, ANTWERP, BELGIUM
$7,596,292
8,000 140,081 168,568 39 o
9 ROYAL ALBERT HALL, LONDON
$6,835,719
5,500 70,749 71038 16 12
10 MOHEGAN SUN ARENA, UNCASVILLE, CONN.
$6,749,330
10,000 86,726 96,847 19 7
CAPACITIES TOP 10 et From
X NOV. 1, 2010,
5,000 OR LESS i
TOTAL FACILITY, City Total Total No. of No. of
GROSS Venue Capacity Attendance Capacity Shows Sellouts
1 THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS
$33,305,840
4,000 242144 249,647 60 a7
2 FOX THEATRE, ATLANTA
$15,410,800
4,600 309,578 586,818 129 10
3 BROWARD CENTER FOR THE PERFORMING ARTS, FORT LAUDERDALE, FLA.
$14,580,955
2,700 238,670 360,519 143 1
4 BEACON THEATRE, NEW YORK
$12,568,570
2,900 187,217 207,87 75 42
5 DAVID A. STRAZ JR. CENTER FOR THE PERFORMING ARTS, TAMPA, FLA.
$12,141,257
2,610 175,940 273,932 101 o
6 BOB CARR PERFORMING ARTS CENTRE, ORLANDO, FLA.
$10,737,023
2,518 176,600 243,826 101 2
7 CITI WANG THEATRE, BOSTON
$9,589,789
3,561 167,756 243,899 70 2
8 CHICAGO THEATRE, CHICAGO
$9,491,898
3,604 142,970 152,607 44 30
9 RUTH ECKERD HALL, CLEARWATER, FLA.
$7,047,729
2174 146,554 226,322 n8 12
10 OLYMPIA THEATRE, DUBLIN
$6,637,822
1,600 156,907 163,508 121 97
48 BILLBOARD JULY 30, 201
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Ticketing On Tap

IAVM CONFAB OFFERS NEW COMPANIES
FACE TIME TO TARGET VENUES

he International Assn. of Venue Managers

(formerly known as the International Assn.

of Assembly Managers) will hold its 86th
annual conference and trade show, VenueCon-
nect, July 25-29 in Phoenix, and ticketing solu-
tions will be a huge point of interest for build-
ing managers, both in the hallways and on the
trade-show floor.

A quick exhibitor search on the IAVM website
reveals that nearly 20 ticketing-associated busi-
nesses will be exhibiting at the confab.

These aren't ticketing companies anymore,
in case you haven't noticed—they're ticketing
“solutions.” So, building managers seeking tick-
eting solutions: Prepare to be pitched.

Ticketing companies see the IAVM trade
show as a valuable opportunity to get face-to-
face with building managers and other poten-
tial clients.

“The people will be there and you can en-
gage with them,” says Fred Rosen, alongtime
veteran of this event both in his previous gig
as CEO of Ticketmaster and now as co-CEO of
Outbox Enterprises, a ticketing solution part-
nership with AEG and Cirque du Soleil that's
making big noise this year in the ticketing space.

Outbox will have a presence in the exhibit
hall, Rosen says. “It's important to support the
industry and show that you're serious about this
industry,” he says. “I've always thought it was
about exposure and engaging with clients and
potential clients. When I built Ticketmaster, it
was about engaging with your friends, dinners
and just participating. There are so many dif-
ferent ticketing people involved, you've got to
show your presence.”

Asked ifhe’s ever clinched a deal at this con-
ference, Rosen says, “In my experience, | have
no recollection of ever having signed a contract
atan [IAVM] show. But I think it’s about sup-
porting the industry and letting people know
you're serious.”

Outbox’s association with AEG gives the com-
pany immediate clout in the arena-ticketing
space. But other companies are jockeying for
position in the lucrative market, among them
ShowClix, which will exhibit at IAVM.

“We're always looking for ways to showcase
our ticketing technology in a face-to-face envi-
ronment,” ShowClix CEO Joshua Dziabiak
says. “The venues and box-office managers
attending IAVM will be the first to see our
new box-office system, which is scheduled to
be released this summer. In addition, we'll
be highlighting several new services, includ-
ing the latest version of our mobile ticketing
platform, as well as an innovative merchan-
dising solution.”

In short, these ticketing companies know
their audience and strategies for the conference
are well thought out.

“We're still working out our focus for this con-
ference, but in short, we've had a great number of
customer and technology successes in the music
space,” Eventbrite CEO Kevin Hartz says. Hartz
50 |
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says his team would like to “break through the
noise” at IAVM with the company’s technologi-
cal achievements. “Eventbrite at the Door is an
iPad-based box-office solution we rolled out last
month to great customer enthusiasm,” he says,
adding that the program “dramatically reduces
the complexity and expense of selling tickets and
managing will-call at the door. We continue to
make great strides in social media, analytics re-
porting and many other areas.”

Tickets.com CEO John Walker says he wants
to tout the success of his company's ProVenue
platform, both in and outside of Major League
Baseball, which owns Tickets.com.

Walker will draw attention to the company’s
successful integrations with a growing list of
technology partners around such assets as stored
value, customer relationship management /loyalty
programs, mobile, access control and dynamic
pricing. He'll also promote Tickets.com’s ad-
vancements online, evidenced by recent concert
on-sales, online seat selection, social media inte-
gration and a new consumer experience that the
company will be rolling out in 2012.

Veritix president Jeff Kline wants to pro-
mote what separates his solution, paperless
Flash Seats, from the competition, as “an open
bidirectional flow of data; easy and proven inte-
gration provides best-of-breed solutions.” He'll
highlight Flash Seats’ “recent great success at the
College World Series and Dover Motorsports.”

While Ticketmaster CEO Nathan Hubbard
won't be at IAVM because of business travel, he
says most of the Ticketmaster senior executive
team will be in Phoenix and will host a number
of client events around the conference.

Ticketmaster execs will be talking to IAVM
attendees about their company’s new distribu-
tion partnerships with Groupon, Facebook and
mobile phone companies, as well as new market-
ing opportunities and promotions like its Fan
Network platform.

They’ll also be discussing Ticketmaster's
new Live Analytics program, which Hubbard
says is “really taking off.” He adds that new
ticketing and e-commerce products will arrive
later this year. .
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; BOXSCORE Concert Grosses

GROSS/ _

TICKET PRICE(S)

$61,713,184
(E38.094,558)
$145,80/689.10
$44,183,145
(£27.273.546)
$137.70/58810

$21,600,077
{£13,333,381)
$13770/$8310

$18,217,500
{€12800,646)
$132.71/59251
$17,178,724
(SBSITSI5 Canacin)
$26001/331.20
$16,224,812
{E10.015,316)
$137.70/389.10
$13,473,534
{£8316.996)
$137.70/38910
$9,763,108
{£6.026,610)
$137.70/$8310

(36.856.131

$3,451,260
(€2:425,702)
$132.32/58537

$2,559,048
(€1.764,861)
$203/577

$1,968,933
$15350/35350

$1,525,370
(€1051,979)
$123.25/387
$1,335,100
(€920,759)
$145/57250

$1,203,095
$7950/349.50

$1,076,849
$149,50/64950

$988,235
$350/$2950

$915,230
$9450/346 50/
$36.50

$902,678
$3350/$33.50

$895,165
65
$861,016
$73

$855,923
(3835800 Canadian)
$10215/840.11

$843,789
$65/525

$843,143
(€582,440)
$I1385/864.04
$842,766
(£584.929)
$93.65/84034

$833114
(3300022
$106.32/54113
$825,011
(3754738,
310018

$816,508
$7250

$815,557
$9475/%
$28

$810,800
$100.50/$8050/
$70.50/$20.50

$810,165
$69.50/559.50/
$25

$809,146
$150/539.50

$804,713
$9950/S7/E6T/
2950

$26063/83310

WorldMags

ARTIST(S)

Venue, Date Capacity Promoter
TAKE THAT

ﬁu 30, Jﬂ;dl?z.mi-"é’. 89 f.%,ffy $JM Concarts

TAKE THAT

of Manchaster Manchaster, 443,
?"md. oo 55 76104 R SJM Concerts

TAKE THAT

Stadium of t, Sunderland, 206,334
England, May 27-28, 30-31 four salouts $JM Concerts

TAKE THAT

Croke Park, Dublin, June 18-19 154, z MCD
U2, INTERPOL
Hippodrome, Montreal, July 8-9 162,466
TAKE THAT

gcm ::y:‘e"zz.z theea sellouts SJM Concerts

TAKE THAT

Live Nation Global Touring, Evenko

wo sellouts

Gla: h 154,588

Walea e 141 o | 23088, | SMcConcerts

TAKE THAT

Villa P; Birmi: Engl.

June 2y ga e ENOIL D40 s | SIM Concerts

U2, INTERPOL

Rogers Centre, Toronto, July 11 58,420 Live Nation Global Touring
NEIL DIAMOND

Aviva Stadium, Dublin, June 25 28,701 McD

ROGER WATERS

OAKA Olympic Indoor Hall 7 - - :
et A S S DiDi Music/Big Star Promotion

SADE, JOHN LEGEND

Philips Arena, Atlanta, July 1213 21,870 Live Nation

871
23374 two shaws

ROGER WATERS

Palals Omnis| Bercy, Parl; 14, 5 =
July 1 iy L 5,,"3_3'9 Interconcerts, Live Nation
ROGER WATERS

Mediolanum Forum, Milan, 21,005 y, i

July 3-4 Pwo sallaube D'Alessandro e Galli

KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

Red Rocks Amphitheatre, 1 i
Morrison, Colo., July 6-7 b 79/S|)|a.,r:' The Massina Group/AEG Live

SADE, JOHN LEGEND

Amway Center, Orlando, Fla, 10,401 TG
tihiv4 1290 LivelNation

BRITNEY SPEARS, NICKI MINAJ, JESSIE & THE TOY BOYS

Philips Arena, Atlanta, July17 13014 Live Nation

KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

USANA A itheatre, West 16,858 -
Valley City, Utah, Ju'l;’g 18 _,’8,__6 The Messina Group/AEG Live

NKOTBSB, JORDIN SPARKS, ASHLYNE HUFF

Philips Arena, Atlanta, June 22 12,495 Live Nation
BOB SEGER & THE SILVER BULLET BAND, STEWART FRANCKE
aq.iyclzzn‘n Loans Arena, Cleveland, l!l,l73'4 Live Nation

sellcw

BOB SEGER & THE SILVER BULLET BAND, BORROW TOMORROW

ﬁuod'l‘mll;mnay Zis o Live Netion
RIHANNA, CEE LO GREEN, J. COLE
) Rexall Place, Edmonton, Alberta, 11,634 Live Nation
ne 122

RASCAL FLATTS, SARA EVANS, JUSTIN MOORE, EASTON CORBIN

First Midwest Bank itheatre,
Tinley Park, ill, June 2 A Live/Nation

ELTON JOHN, TIM BENDZKO

02 World, Berlin, June 18 9,276 Semmel Concerts, Poter Rieger Konzertagentur

ness

IRON MAIDEN, RISE TO REMAIN

02 World, Berlin, June 3 _lgl,lglz Wizard -
Save Mart Center, Fresno, Calif, 11,918
May 18 13028 Live Nation

JERRY SEINFELD

The Colosseum at Caesars Cacsars Palace, AEG Live

7,667
Palace, Las Vegas, May 20-21 8,487 two shows

102.1 THE EDGE EDGEFEST: RISE AGAINST, A PERFECT CIRCLE & OTHERS
)]

Downsview Park, Toronto, July 9 16156 Goldenvoice/AEG Live

DISTURBED, TRIVIUM, AS | LAY DYING, FORGIVEN RIVAL

Brisbane Entertainment Centre, 8,235 :
Brisbane, Australia, April 30 L) H:?HH Frontier Touring

BOB SEGER & THE SILVER BULLET BAND, THE ROCKETS
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Kelly Rowland hits big and comes into

her own with new solo album

With 18 weeks on Billboard’s Hot R&B/Hip-
Hop Songs chart, including seven nonconsec-

utive weeks at No. 1, Kelly Rowland’s breath-
less pillow-talk ballad “Motivation,” featuring

Lil Wayne, is under

bly one of the summer’s
bestsongs and biggest hits. Beyond the track’s

pervasive sensuality and deceptively simple

melody, though, half the impact is hearing a
new side to the former Destiny's Child singer,
who'd released woman-power anthems in the

past but had never emerged quite so strong,

so visceral and so present.

Her breakout performance at June's BET

Awards—a steamy set with Trey Songz while

wearing a much-commented-upon body suit
and wide-brimmed hat—reflected a new con-

fidence and

stery. That performance show-
1

[ alongtime performer who'd finally set-
tled into herself—a quality evident on her third
album, Here I Am, arriving July 22 on Univer-
sal Motown.

“I'm 30 now,” Rowland says, “and there’s
something with being on your own and hav-

ing your busine:

all of that i

ogether and having a good
team

> incredibly rewarding.
For me, [this album] was just about growth.
I remember watching ‘Motivation’ grow [at
radio], and being like, ‘Oh, my God, that sta-
tion has never played a Kelly Rowland record.’
It’s incredibly humbling, because | started in
this game when | was 15, 16 years old, and here
I am 30 and I'm still here.”

Despite the song’s promise of longevity, a year-

and-a-half ago Rowland was at a crossroads, her

nextstep unclear. Though she was experiencing

success on TV with her stint on Bravo's sartorial

series “The Fashion Show,” she waslabel-less, hav-

ing been dropped by Columbia Records in 2009
for poor album sales following 2007's Ms. Kelly.
(The project has sold 222,000 copies, according to
Nielsen SoundScan.) She had also decided to sever
ties with Mathew Knowles, who'd managed her

career since her Destiny’s Child days, a decision

thatstemmed from, she says, “justa feelingin my
gutabout changing. Itwas a simple conversation

I had with him, and he was very understanding

and it moved from there. | am just grateful that

I'm at the age where I'm making decisions for

myself. And that I'm notafraid, above everything,

because that was not easy at all. Atall.”
Undeterred, Rowland began recording the

songs that would eventually make up Here |
Am. She explored different styles—includ-
ing the dance music that helped her score the
No. 1 Dance Club Songs hit of 2009, “When
Love Takes Ove

D] /producer
David Guetta—and cut tracks with more tra-
ditional urban producers like Tricky Stewart,
ister De

Rico Love (who produced “Motiva-
Dark-
“Irecorded the same whether it

n”) and longtime collaborator Rodney
child” Jenl

was with or without a label, to be honest,” she

says

“For me, it was just about the creativity.”

Serendipitously, it was the strobe light club
thump of dance music that eventually landed
her a deal with Universal Motown, when the
then-president Sylvia Rhone visited her
istudio afte !
s second single with Guetta

ring “Cc

Rowland
came in with the f

She
shed product of ‘Com-
fully like, ‘What is
I was like, ‘“That's
he was like, ‘That’s hot!” Next

mander,
this?
dance music.’ S

and she was play

Rowland recalls

thing we know we're meeting in New York and
working on the record.”

Rowland hasn't abandoned her signature
styles—Here I Am is still very much about
hip-hop and pop-informed R&B, and the Hit-
Boy-produced second single, “Lay Iton Me,” is
an infectious, uptempo love-maker, featuring
rapper Big Sean. But the album does reflect

Rowland's growing appeal in the global mar-
ket, which should receive a bump from her
forthcoming role as a judge on Simon Cowell’s
British music competition show “The X Fac-
tor” and the internationally released trance and

D
—a

OTIS BACK

1\|

NEW HEIGHTS

Charting a new course:
KELLY ROWLAND

dubstep-influenced single “Down for What-
ever,” produced by RedOne.

“We
standpoint because h

re going to attack Kelly from a global

2T presence 1s torever ex-

panding,” says co-manager Marcus Grant, of
Collective Music Group, which took Rowland

on as a client shortly after hearing “Motiv

tion.” “With her track record over the last few
y she has a built-in audience out there.
Certain records are instant like ‘Motivation,’
buttwo is always better than one.” Or, as Row-
land’s other manager Tim Weatherspoon, who
started working with Rowland shortly after
she severed ties with Knowles, puts it, “Hit

ANOTHER MOMENT

records don't alter plans, [they] only enhance
the strategy.”
Rowland will appear on “The Tonight Show

With Jay Leno” on July 29, and she’s hoping to
play a smattering of domestic dates this sum-
mer. International tour plans are postponed

until the top of 2012, after the upcoming se

son of “X Factor” has concluded. Meanwhile,

Rowland attributes her heretofore unseen solo
success as much to those around her as to her

own talents. “This came from having a good

support system behind me,” she says. “Every-

ghas just panned out really well, and that’s

a blessing, period.” .
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>>>J.LO, ANTHONY
CALLIT QUITS
After seven years of
marriage, power couple
Jennifer Lopez and Marc
Anthony announced in a
joint statement to People
that they are ending their
marriage. “This was a very
difficult decision. We have
come to an amicable con-
clusion on all matters,” the
couple said in the state-
ment. Despite the breakup,
a representative of XIX
Entertainment told the
Hollywood Reporter that
“@'Vival: The Chosen,” a
Latin talent TV show star-
ring Lopez and Anthony
that’s set to launchin 21
countries in 2012, will go
on. “Both Jennifer and
Marc are committed to the
‘Q@'Vival' project and will
work on it as planned,” the
XIX rep said.

>>>MERCURY
PRIZE NOMS
ANNOUNCED

Adele, PJ Harvey and Tinie
Tempah are among the
artists whose albums have
been nominated for the
Barclaycard Mercury Prize,
which honors the best
British album of the year.
Among the 12 nominees
are Adele’s 27, which is the
best-selling album of the
year and currently tops the
U.K. albums chart; Disc-Ov-
ery by U.K. rapper Tempah,
who scored a Billboard

Hot 100 hit with “Written
in the Stars” this spring;
electronic artist James
Blake’s acclaimed self-
titled debut; PJ Harvey's
Let England Shake, her first
album in four years; and On
a Mission by rising British
pop star Katy B. According
to NME, Adele and Harvey
are currently joint favorites
to win. The winner will be
announced Sept. 6.

>>>R. KELLY HAS
EMERGENCY
SURGERY

R. Kelly has been hospi-
talized after undergoing
emergency throat surgery
in Chicago. The Grammy-
Award-winning R&B singer
was rushed to Northwest-
ern Memorial Hospital on
July 19, where surgeons
drained an abscess on one
of his tonsils the same day,
according to spokesman
Allan Meyer. Kelly had just
completed the U.S. leg of
his worldwide tour. He will
be “laid up indefinitely” as
he heals, Meyer said.

Reporting by Jason
Lipshutz, the Hollywood
Reporter and the
Associated Press.
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Reintroducing... Joss Stone

Free from EMI, the soul singer
returns—surprisingly ‘rock-y’

ometimes making an album doesn't have to be
S complicated, as Joss Stone discovered firsthand

this spring. The British soul singer’s fifth studio
release—LP1, due in stores July 26 as the first release
through her own Stone'd Records and in partnership
with indie Surfdog Records—was recorded in just one
week at Blackbird Studios in Nashville.

Going into the sessions, Stone had no idea what the
results might be. “I never made like a conscious effort
tomake analbum,” the 24-year-old says from herhome
in Dover, Kent, England. “I just happened to do it be-
cause [producer] Dave Stewart called up and was like,
‘Hey, come play.’ So | did. And we ended up with an
album, which is quite handy. | like that freedom and
enjoy just not having to always organize what's going
to happen next. It’s fun that way.”

Stewart (Eurythmics, Bob Dylan, No Doubt, Tom
Petty) is a longtime collaborator of Stone’s: The two
initially worked together on the “Alfie” soundtrack in
2004. Both Stewart and Stone will join Mick Jagger,
Damian Marleyand A.R. Rahman for the supergroup
project SuperHeavy, set to debut this fall, and Stewart
is alsoa Surfdog artist. But Stone and Stewart’s work in
Nashville was solely about Stone getting back to mak-
ing music again, on her own terms.

In 2008, Stone began a legal battle seeking her re-
lease from EMI. She spent the next year-and-a-half pub-
licly fighting with EMI over the stalled release of her
fourth album, Colour Me Free. Although it was eventu-
ally released, the album underperformed, selling only
93,000 copies, according to Nielsen SoundScan—a far
cry from the commercial success she found with ear-

lier projects like 2003’s The Soul Sessions (981,000 cop-
ies), 2004’s Mind Body & Soul (1.3 million) and 2007’s
Introducing Joss Stone (652,000). Stone retreated to her
home in Cullompton, Mid Devon, and officially split
with EMI last year. In January she announced that she
was launching her ownlabel, Stone’d Records. Perhaps
fittingly, LP1ushers in a fresh sound.

“Itis surprisingly rock-y,” Stone says of the project.
“I've never done anything rock-y before. I don't feel like
itsounds country but | feel like it sounds Nashville-y.

lelel @l BY JUSTIN JACOBS

Destroy

And Rebuild

Portugal. The Man delivers a new sound with each
album. It does it again, with Atlantic onboard

That twang. It definitely doesn't sound English, [but]
it's definitely still soulful.”

Like her previous albums, LP1centers on Stone’s full-
bodied voice. At times she belts out lines from deep
within her chest, and at others she’s merely whisper-
ing. But where her other albums trafficked in retro
soul, LP1is a mashup of folk rock, country and soul
R&B. Songs like “Newborn,” “Cry Myself to Sleep” and
“Landlord” are built around acoustic guitar strums and
bluesy organ riffs.

The album is a break from Stone’s norm, and the pro-
motional efforts surrounding it have been smaller and
more concentrated than her days with EMI. The firstsin-
gle, “Somehow,” which leaked to the Web in early June
and has been receiving play largely on triple A stations,
was officially released at retail on July 11. Stone appeared
on “The Tonight Show With Jay Leno” (July 11) and “The
Late Late Show With Craig Ferguson” (July12) to support
the album, and “Somehow” will be an iTunes Free Single
ofthe Week the week of LP1’srelease. But plans foravideo
are still up in the air and Stone hasn’t announced sum-
mer tour dates to support the album.

“She had a creative impulse for this collection of songs
and it wasn't driven by the typical strategy of an album
cycle and touring and that kind of thing,” Surfdog Re-
cords founder Dave Kaplan says. “It's alot of fun to see
somebody so confident in her decisions and just help
them facilitate it. It's more like a thrill ride than a stra-
tegic day-to-day game plan.”

“I was originally going to not do anything,” Stone
says of her promotional efforts. “I was going to do two
interviews, one in America, one in the U.K. But now
people really like it so | said, ‘OK, I'll do like a month of
promo.’ We'll see what happens. | don’t need to sell 10
million to feel that it was a success.” .

—
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Allthe pieces were there, but John Gourley
just couldn’t put them together.
Hisband, Portland, Ore., genre-shred-
dingact Portugal. The Man, was about to
record its sixth album, and major-label
debut, with legendary mixer Andy Wal-
lace (Nirvana, Rage Against the Machine)
and producer John Hill (M.1.A)). Thesongs
were written, the demos cut. In the Moun-
tain in the Cloud, which arrived July 19 on
Atlantic, was ready to take shape. “We were
high-fiving in preproduction, saying this
would be our best record,” Gourley says.
But when the band stepped into the stu-
dio, “the record just fell apart,” Gourleysays.
“It was definitely the pressure of being on
Atlantic Records; pressure from ourselves.
We knewwe needed to get our best work, so
we'd overanalyze, over-editand overthink.”
With the record stalled, Portugal. The
Man metwith Atlantic CEQ/chairman Craig
Kallman. “l asked him all the questions that
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ourfans would beterrified to know | was ask-
ing,likewhattheywanted outofus,” Gourley
recalls. “And as we were leaving, [Kallman]
says, ‘Hey, John, just forgeteverything | said.
Make whatever record you want.”

Kallman’s advice could be Gourley’s
mantra. The Wasilla, Alaska, native has
made the record he wanted six times
over. Once plagued with stage fright de-
spite being blessed with an ethereal voice
(he’s since overcome the former), Gourley
grew up helping his father build houses.
He formed Portugal. The Man from the
ashes of Alaska-via-Portland post-hardcore
act Anatomy of a Ghost in 2004, cutting
the 2006 electro-punk debut Waiter: “You
Vultures!” on Fearless Records.

Thus launched the group’s massive,
eclectic output: a record (and usuallya few
EPs) each year, every year since 2006, each
with a drastically different sound. Church
Mouth in 2007 was guitar-heavy classic

G

Far out, boy: PORTUGAL. THE MAN

rock, The Satanic Satanist in 2009 was
neon-bright chamber pop, and last year’s
American Ghetto was skuzzy funk rock.

It was The Satanic Satanist that caught
the ear of Atlantic VP of pop/rock mar-
keting Anthony Delia, who helped sign
Portugal. The Man after falling for what
he characterizes asthe band’s “universal
appeal, without being generic and without
sounding mainstream.”

Having overcome the initial hang-ups,
Gourley calls the finished In the Moun-
tain in the Cloud “something bigger than
we ever set outto write.” The set takes a
page from the Flaming Lips’ pop-friendly
psych-rock, sewing Gourley’s free-float-
ing melodies and huge, shape-shifting

/)
™ 4@
' A@(\x,_\

guitarsinside weirdly funky and beauti-
ful pop cocoons.

Yet, despite Portugal. The Man's inter-
album genre-switching, Gourley says, “I'm
a big fan of consistency. If you liked one
track on Church Mouth, you'll probably like
Church Mouth. The band changing and
evolving is just me learning how to write
better songs. | don't want to be a fucking
rock band, or an indie band or an alterna-
tive band. | just want to write good music.”

But how to market a band that defies
classification? For starters, Delia says, stay
out of the way. “It's more of a pull thana
push,” hesays. “They've cultivated a grow-
ing fan base by delivering material at this
pace. The plan is: Don't slow down.” -+
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SHAGGY:

Hit man: SHAGGY

IEEEEYE ey ROB KENNER

) with KARLA REDDING-ANDREWS

\ - by BENJAMIN MEADOWS-INGRAM

On July 20, the first song from Jay-Z and Kanye West’s much-hyped forthcoming collab-
orative album, Watch the Throne, due digitally Aug. 1and physically Aug. 5, was debuted
on by Funkmaster Flex on WQHT (Hot 97) New York. The song, “Otis,” is built on the back
of a sample of legendary soul singer Otis Redding’s 1966 version of “Try a Little Tender-
ness” and was produced by West. According to a track listing posted on Jay-Z’s lifestyle
website Life + Times, “Otis” is credited as featuring Redding, who was tragically killed in
1967 in a plane crash that also killed four members of the Bar-Kays, when he was just 26
years old. Billboard spoke with Redding’s daughter, Karla Redding-Andrews, who serves
as project director of the Big “O” Youth Educational Dream Foundation and is currently
making plans for group’s annual event set to tie in with the 70th Birthday Celebration of
Otis Redding in Macon, Ga., this September. She had lots to say about “Otis” and how the
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With new management and a new distribution deal,
Shaggy looks to return to stardom in the States

“l got to get some new pages in my passport,”
says Shaggy, Skyping from Tanzania in late
June. Clearly. After rocking a crowd of 30,000
in the East African nation, Shaggy flew to Italy,
Switzerland, New York and then Los Ange-
les for an appearance on “The Tonight Show
With Jay Leno.” From there, he headed down
to Kingston, Jamaica, for the July 16 release
of the video for “Sugar Cane,” the lead single
from his new eight-track mini-album, Sum-
mer in Kingston, which arrived July 19 through
Shaggy’s own Ranch Entertainment label, with
distribution by Sony RED.

“I constantly tour every year, around the
clock,” Shaggy says. “That’s how | make my
living and | do very well. Because | have clas-
sic songs.”

Shaggy'’s trail of hits stretches back to the
days when he was a Jamaican-born Brooklyn-
based teenager serving in Operation Desert
Storm as a Marine. His 1993 crossover hit,
“Oh Carolina,” reached No. 1 on the U.K. Of-
ficial Charts Co.’s pop chart and landed him
a deal with Virgin Records. His follow-up
single, “Boombastic,” reached No. 1on the
Hot R&B/Hip-Hop Songs chart and No. 3 on
the Billboard Hot 100. But it was after sign-
ing with MCA that Shaggy’s career skyrock-
eted—his 2000 effort, Hotshot, rode the No. 1
pop singles “It Wasn’t Me” (featuring Rik Rok)
and “Angel” (featuring Rayvon) to 8.8 million
copies sold in the United States, according to
Nielsen SoundScan.

When two subsequent releases failed to
repeat Hotshot’s success, Shaggy returned
to his dancehall roots, dropping the Grammy
Award-nominated 2007 album Intoxication
on the reggae indie VP Records. But while
Shaggy remains a major star in Europe, South
America and the Caribbean, he hasn't toured
the United States in 10 years.

“The guy really is an icon out there,” says
Bob McLynn of Crush Management, the New
York-based firm (Fall Out Boy, Gym Class He-
roes) credited with resuscitating Train’s ca-

reer. Last April, Crush signed Shaggy—who
had parted ways with longtime manager
Robert Livingston—not because the firm
was looking for a reggae artist, but because,
McLynn says, “Shaggy had more good songs
than any other new artist we've ever seen.

“You listen to any rhythm and pop station,
and every summer you're still going to hear
some old Shaggy songs,” McLynn adds. “He’s
still current in terms of his songs are still get-
ting played ... And when you hear the new
stuff, its like, ‘OK, we could do something with
this because it’s that good.”

Summer in Kingston will be a digital-only
release and will arrive aggressively priced
at $2.99 through iTunes, Amazon and other
major digital outlets, at least until Labor Day.

“It’s like a summer special,” McLynn says.
“Shaggy owns the songs, he owns the label.
It's like, ‘Why not? Let’s give people a taste.’
Cheapis always a good way to get people into
checking something out.”

“Sugar Cane” has all the hallmarks of a
Shaggy summer smash: an island vibe, a
naughty double-entendre and a shameless
appetite for pop ear candy. The track was pro-
duced by Teflon, formerly of hip-hop’s Ruff
Ryders crew and the producer of Eve’s 2001
hit “Who’s That Girl.”

“We have a bunch of radio stations that are
just starting on ‘Sugar Cane’ now,” McLynn
says. “[Now] it’s just about, ‘Can we get it
across to the mainstream?’” The album’s other
sure shot is “Just Another Girl,” aroots-reggae
banger featuring Jamaican star Tarrus Riley
singing a tasty vintage hook.

What isn’t on Summer in Kingston is hard-
core dancehall posturing. “When you see a
Jamaica video, it’s always the hood,” says
Shaggy, who holds an annual concert to raise
funds for hospitals in Jamaica. “Everybody in
the video's got guns and the world looks at it
like that’s what Jamaica’s about. And it affects
the economics of the music. I’'m doing a whole
different side to it.” .

sample was cleared.

1 When did you first hear about “Otis”?
We first heard about the song in early July,
end of June. Concord Music Group has the
masters and Bill Belmont and Michele Smith
from Concord brought it to us. There was a
back and forth about whether the name of
the song would be “Otis” or “Otis Redding.”
And we just wanted to make sure lyrics and
references in the song worked with the legacy
of my father. To have two current, legendary
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The King of
Soul: OTIS
REDDING

artists use the legendary music of Otis Red-
ding—we were quite honored.

2 Late June to now—that’s a pretty quick
turnaround, isn’t it?

It was pretty fast and all came together really
quick. With these talented musicians they
have so many songs. It's not until it comes
time to pull together a project and they know

what songs are going to be on the album that
they look to get all the clearances before the
song leaks. They brought it to us first and we
really appreciate that respect.

3 This wasn't the first time an Otis Red-
ding song has been sampled. Do you often
get requests to use your father’s material?
Surprisingly, requests come very often. We
have a strong partnership with Concord Music
and Universal Music Publishing
Group and they screen every
request before they come to us.
This was not the first time that
Kanye has used a sample. He
also used one for “Gone” from
Late Registration. He must be
a fan.

4  What factors influence
your decision to allow one
of your father’s songs to
be used?

Italways amounts to respect to
Otis. That's what my mother has
always puton the table, firstand
foremost. It always depends on
how it's used and what the art-
ist has going on at the time. All
of that goes into play.

5 Did you ever meet with
Jay-Z or West during the
process?

No, we never met with them. It
all went through the record com-
panies. That's the nature of the
business and it’s probably better
that way. [If we met with them),
we would probably bring more
personal considerations into it.
But this is a wonderful oppor-
tunity. We really like the song
and the swagger elements that are in the song.
It speaks to the star that Otis was in his day.

6 According to early track listings of the
album, “Otis” is listed as “featuring Otis
Redding.” How did that come about?

The estate was offered the option to have Otis

receive a “featuring Otis Redding” credit, and

agreed. .o
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Lovato’s Ride
ToThe Top

‘Skyscraper’ rockets troubled star to No. 10 on Hot 100

emi Lovato is scaling new musical
D heights following a stint in rehab to

combat eating disorders and self-
mutilation issues.

The singer/songwriter's new Hollywood
Records single, “Skyscraper,” posted the
best sales week of her young career, selling
176,000 downloads in its first week, according
to Nielsen SoundScan, and debuting at No. 2 on
Billboard's Hot Digital Songs chart. The debut
marks the singer’s highest rank on that chart
since her “This Is Me” duet with Joe Jonas,
from the Disney Channel movie “Camp Rock,”
bowed at No. 2 in 2008.

“Skyscraper,” produced by Toby Gad who co-
wrote with Kerli, entered the Billboard Hot 100
atNo. 10, Lovato's highest debut on the tally and
her second-biggest hit next to “This Is Me” (No.
9). The online buzz surrounding the release of
the single and its video helped push Lovato up
the Social 50 chart as well. She rose 10 slots to
No. 22 this week (see page 60).

“Her fans were really ready for it, and we
thought it could exceed the expectations of peo-
ple outside the building,” Disney Music Group
executive VP Ken Bunt says. “But it exceeded
our expectations, too. It's overwhelming.”

Hollywood gave iTunes a one-week exclu-
sive that began on July 12 with Ryan Seacrest
premiering the song on his syndicated radio
show. The video for “Skyscraper,” directed by
Mark Pellington (Pearl Jam, Michael Jackson,
the Fray) premiered July 13 during an interview
with Seacrest on cable channel E! A day later,
the video was on Vevo.

“Skyscraper” will be promoted to radio begin-
ning July 25. As of July 20, the song was already
getting airplay at adult top 40 stations KBIG
{104.3) Los Angeles and KLLC (97.3) San Fran-
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cisco. VH1is airing the video as well. There may
be another clip for another song before Lovato's
third album is released this fall (see page 24).
Her last album, 2009's Here We Go Again, has
sold 449,000, according to Nielsen SoundScan.

However, in terms of radio right now, Bunt
says, “We think ‘Skyscraper’ is a huge hit. It's
atypical for this time of year, a very special song,
and itshould have a life for many months. There
are certainly multiple singles from the album.”

Lovato’s return to music brings its own dra-
matic back story. She lefta tour with the Jonas
Brothers last October to enter a treatment fa-
cility for bulimia, anorexia and cutting. In
January she returned home, deciding not to
continue with her Disney Channel TV show,
“Sonny With a Chance.” Lovato was also diag-
nosed with bipolar disorder.

“Skyscraper” was recorded before she en-
tered the facility; after her recovery she rere-
corded the ballad. The new version, she said in
the Seacrest interview, didn’t capture the same
emotion. So she opted to go with the earlier
recording. In the wake of Lovato overcoming
her personal issues, the song’s empowering
lyrics take on added meaning: “You can take
everything | have/You can break everything |
am/Like I'm made of glass/Like I'm made of
paper/Go on and try to tear me down/1 will
be rising from the ground/Like a skyscraper.”

The Lovato explosion coincides with the con-
tinued release of singles and videos from label-
mate and fellow former Disney Channel star
Selena Gomez. The video is already out for her
nextsingle, “Love You Like a Love Song,” which
goes to radio in mid-August. “One doesn’t af-
fect the other,” Bunt says. e

Additional reporting by Keith Caulfield.
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ROCKERS RETURN

Chili Peppers, Blink-182,
Staind fire single shots

Three of the most accomplished bands in the
almost 23-year history of Billboard’s Alternative

chartstorm the survey this week with first sin-
gles from long-awaited forthcoming albums.
Red Hot Chili Peppers bow at No. 24 with
“The Adventures of Rain Dance Maggie,” Blink-
182 follows at No. 25 with “Up All Night,” and
Staind starts at No. 38 with “Not Again.” (Go
to billboard.biz/charts for the full ranking.)

ALTERNATIVE ENERGY
How impressive are the chart and sales histories of Red Hot Chili Peppers, Blink-182 and Staind?
Here’s a look at their accomplishments.

The Chilis will release their 10th studio
set, I'm With You, on Aug. 30. The album fol-
lows 2006’s Stadium Arcadium, the group’s
first Billboard 200 No. 1. Blink-182 reunited
in 2009 after a tumultuous four-year hiatus
thatincluded drummer Travis Barker’s surviv-
ing a plane crash in 2008. The band releases
Neighborhoods, its sixth studio set and first in
eightyears, on Sept. 27. Staind returns after the
briefest wait of the three bands, following up
2008’s The Iliusion of Progress with its self-titled
seventh studio effort on Sept. 13.—Gary Trust

~ New adventures: RED
~ HOT CHILI PEPPERS

TOTAL
TOTAL BEST-SELLING HIGHEST-PEAKING
ALBUM SALES* ALBUM* ALTERNATIVE HIT ALTERNATIVE
TOP10s
RED HOT “eali T “ " 21, including
S Californication Scar Tissue,” No.1 2
CHILI 22.4 million P d - a chart-record
PEPPERS 5.6 million (1999) (16 weeks) (1999) 11No. 15
“Enema of the “All the Small Things,” 10, including t
BLINK-182 13.1 million State,” 4.5 million No. 1 (eight weeks) » '“CN“ '1’;9 WO
(1999) (1999) b
“Break the Cycle,” |  “It’s Been Awhile,” | eight,including
STAIND | 10.5million | 56 million(2001) | No.1(16 weeks)(2001) | threeNo.1s
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BLACK,

YouTube phenom réturns: REBECCA BL.

BY JASON LIPSHUTZ

BackIinThe
‘Moment’

New Rebecca Black video racks up 7 million
views, but single isn’t beguiling radio

A performance on “The Tonight
Show.” A reimagining on “Glee.”
A shout-out from Lady Gaga. For
months, it seemed like Rebecca
Black's easy-to-mock viral sensation
“Friday” was capable of accomplish-
ing anything in pop culture—except
yielding a successful follow-up.
Four months after “Friday”
bowed—with lyrics like “Tomor-

row is Saturday/And Sunday comes
afterwards/| don'twantthis weekend
to end” and a supremely cheesy video-
clip that earned a staggering 167 mil-
lion YouTube views—Black released
anewvideo on July 18, “My Moment.”
Written by Brandon “Blue” Hamilton
and Quinton Tolbert, the clip’s earnest
pop track features the 14-year-old en-
joying her newfound fame: attend-

ing movie premieres, snapping pho-
tos with fans and buying extravagant
dresses. At the same time she’s dis-
missing those who wrote her offas a
one-hit wonder: “Haters, said I'll see
you later/Can't talk to you right now,
I'm getting my paper.”

“My Moment” offers none of the
cringe-worthy pop tricks that filled
“Friday,” but will that hinder its suc-
cess? Less than 48 hours after its
premiere, “My Moment” had gar-
nered more than 7 million YouTube
views. By comparison, the official
video for Demi Lovato’s “Sky-
scraper,” which burst into the top 10
of the Billboard Hot 100 this week,
claimed 2.5 million YouTube views
seven days after its debut. Mean-
while, Black’s YouTube accounthas
77,000 subscribers, despite “Fri-
day” being removed from the site

last month for copyright purposes.

However, Black’s straight-faced
pop song still isn’t beguiling radio.
In its first full day of release (July
19), “My Moment” was played 19
times on the more than 1,200 sta-
tions monitored by Nielsen BDS
for the Hot 100. “Friday” never
cracked Billboard’s radio airplay
charts, despite peaking at No. 58
on the Hot 100.

“My Moment” precedes the release
of a five-song digital EP from Black
that’s set for an August release. The
singer remains unsigned to a major
label—“Moment” is currently being
offered by “RB Records” for $1.29 on
iTunes—and has apparently splitways
with Ark Music Factory, the produc-
tion company behind “Friday.” Black
is managed by Debra Baum at DB En-
tertainment Group. .

| |

GETTING HOTTER

Hot Chelle Rae sizzles as ‘Tonight Tonight’ hits top 10,
crosses 1 million downloads threshold

Hot Chelle Rae’s first two singles,
“I Like to Dance” and “Bleed,” may
have missed charting on the Bill-
board Hot 100 last year. And the
Jive Records act’s 2009 debut
album, Lovesick Electric, never
made the Billboard 200. But the
Nashville pop/rock quartet’s latest
single is quickly on its way toward
rectifying that situation.

Enjoying a banner week, infec-
tious singalong “Tonight Tonight”
holds at No. 9 with a bullet on the
Hot 100 and No. 7 on Hot Digital
Songs; jumps 22-18 on Hot 100 Air-
play and rises 9-7 on Mainstream
Top 40. The song also crossed the
1 million downloads threshold,
selling another 131,000 (up 1%)

and bringing its total to 1.1 million,
according to Nielsen SoundScan.

“It’s fun and easy to remember,”
lead singer/guitarist Ryan Keith
“R.K.” Follese says when asked
why the song is clicking with fans.
“It’s all about the melody. That’s
important when it comes to sing-
ing along.”

A physical EP titled after the
single stands at No. 29 with a bul-
let on Heatseekers Albums. Now
in its fourth week, the EP has
sold 10,000 copies. The song’s
accompanying video has racked
up 6.4 million YouTube views
and features a cameo by “Glee”
star Chord Overstreet, brother of
Hot Chelle Rae guitarist/vocalist

Nash Overstreet.

Established in 2005 and
signed to Jive in 2008, Hot Chelle
Rae (pronounced Hot Shell Ray)
comprises Follese; his brother,
Jamie Follese (drums); Over-
street; and lan Keaggy (bass/
vocals). The nucleus of the group
was formed when Ryan and
Overstreet were introduced by a
mutual friend; they then formed
their first band, Miracle Drug.
Subsequent lineup changes led
to the additions of Keaggy and
Jamie—and a new band name
inspired by the moniker of a de-
voted female fan on Myspace.

Describing Hot Chelle Rae as a
“pop band that rocks,” Ryan says

the group’s second album is ten-
tatively slated for October. “This
album is going to be truer to what
we truly love: great pop music...
stuff we want to play live and have
people latch onto with us.”

Fresh from performances on
“Live! With Regis & Kelly” and
“America’s Got Talent,” the band—
managed by industry veteran Don
lenner and John Hamlin—is in the
midst of the Friday Is Forever tour
with We the Kings, which ends Aug.
15 in Tucson, Ariz. Then from Sept. 1
to Oct. 13, Hot Chelle Rae will open
for the Script. —Gail Mitchell

Additional reporting by Fred
Bronson.

WorldMags

WASHED
OUTISIN

Chillwave goes
mainstream

Early last year, sarcastic culture
blog Hipster Runoff (HipsterRun-
off.com) began characterizing
a subset of gauzy, understated
electronic music as “chillwave.”
The term was meant to be a
joke—playing off the “relax,
dude” vibes of the music—but the
name stuck. Soon “chillwave” was
populating reviews everywhere,
particularly in Pitchfork. Mark
this week, however, as the one
when chillwave went mainstream.
Washed Out, the dreamy synthe-
sizer alter ego of Ernest Greene
and the genre’s flagship band,
debuts at No. 26 on the Billboard
200 with his first full-length
album, Within and Without.

So how did an album of obscure
lyrics and wispy song structures
emerge so strongly? Sub Pop
A&R executive Stuart Meyer, who
signed Greene to the Seattle label,
thinks this album has stronger pop
hooks than his previous EPs. He
also cites Washed Out’s already-
rabid fan base.

But the act also benefited from
widespread national exposure. Last
year, the track “Feel It All Around”
was chosen as the theme for cable
channel IFC’s “Portlandia.” NPR
lent a hand by posting a prerelease
stream on its website and a “Morn-
ing Edition” interview with Greene.
“The NPR stream got retweeted a
ton. | think way more people heard
that than die-hards heard the
album leak. NPR legitimizes him a
bit; takes him out of the sole chill-
wave genre,” Meyer says.

Meyer predicts that a fall tour
with Cut Copy will keep the mo-
mentum going for Washed Out,
which is all part of Greene’s mas-
ter plan. “When he decided to sign
with us,” Meyer says, “he was like,
‘l want to go big.” And we can do
that for folks. | think he’s really
happy so far.”

—Julianne Escobedo Shepherd

WASHED OUT
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HELP WANTED

Volunteer State Community College
RECORDING STUDIO COORDINATOR

Incumbent reports to the Dean of Humanities with responsibility for managing the
day-to-day operational activities of the commercial music recording studio.
Oversees all recordings and is responsible for quality control of all recordings.
Schedules maintenance and upkeep of associated equipment.

Provides directions and instructions in professional recording studio

methods and monitors practicum/internship students.
B " n . Located in the gated community of Costa del Sol. s
Assists in the development and instruction of related classes. 10 Minures from downrown San Miguel §&ka§ﬁn19§,f3

Application Deadline: Open until filled. Initial Review of Applications is 08-03-2011.
For complete job description or info on how to apply, please visit:
http://apptrkr.com/196980 HEAVY LYRlCS, DUDE...
EEO/AA/ADA
BIG SOCIAL IMPACT ...

CALL US TODAY AND ASK
LOTS OF PR ... LOTS OF BUZZ . ..

Moscow Ballet seeks tour staff, ABOUTTEE
and a theatrical agent: WHO WANTS IT FIRST?

1) Lighting director / chief Electrician

BILLBOARD CLASSIFIEDS Check out a poem called “It used to be made in

2) Carpenter
3) Costumer INTRODUCTORY OFFER America.” It can be developed into songs, directories
4) Photographer, Videographer

and many other money making projects. See it online at

5) Company and Front of House manager

6) Merchandise sales director FOR NEW ADVERTISERS!

7) Theatrical Booking agent for Moscow Ballet and New
circus. (full time)

Tour dates: November 1- Dec 30 2011 tour schedule: 1-800-223-7524 or

www.itusedtobemadeinamerica.com.

For business inquiries, contact Robert Barrows at

For details please visit jeffrey.serrette(@billboard.com R.M. Barrows Advertising, 650-344-1951

PROMOTION & MARKET N
SERVICES

MUSIC DISTRIBUTORS
AUCTIONS
RECORDING STUDIOS
REAL ESTATE
INVESTORS WANTED
STORES FOR SALE
EQUIPMENT FOR SALE
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>>Andy Grammer becomes the
first solo male this yearto send a
career-opening single into the
Adult Top 40 chart’s top five, as
“Keep Your Head Up" pokes 6-5
(and bows on Mainstream Top 40
at No. 39). “I started my career
street-performing,” Grammer
says. “l would head out on the
street, set up my guitar case on
my mom’s TV dinner table and
just go for it. | did that for about
two-and-a-half years. One day, |
hadn’t sold any CDs. | went home
and wrote a little song called
‘Keep Your Head Up,’ because |
was a little bit bummed. | sat at
my piano and wrote a little jingle
that has changed my life.” For
exclusive video of Grammer
performing live at Billboard, go to
billboard.com/chartbeat.

Read Chart Beat
every week at

billboard.com/chartbeat.
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Blake Shelton’s ‘Voice’ Is Heard Loud And Clear

Blake Shelton is more popular
than ever.

The country singer-turned-“Voice”
coach celebrates his first No. 1 album
on the Billboard 200 as Red River Blue
bows atop the list with 116,000, accord-
ing to Nielsen SoundScan—his best
sales week.

RED RIVER BLUE

While he’s earned four previous top
10 albums during his decade-long
chart career, Shelton has never gone
higher than No. 3 with the Hillbilly
Bone EP in March 2010.

And, Red’s debut is by far Shelton's
best sales frame. Until this week, his

best one came when second album
The Dreamer (2003) launched at No. 8
with 77,000.

On the Top Country Albums chart,
Red gives Shelton his second No. 1,

Wlal'ket \A’at‘:l1 A Weekly National Music Sales Report

Weekli Unit Sales
DIGITAL DIGITAL
ALBUMS ALBUMS* TRACKS

This Week 5,610,000 1,777,000
Last Week 5,343,000 1,704,000
(hange 5.0% 4.3%
This Week Last Year 5,214,000 1,526,000
(hange 7.6% 16.4%
digital ABUM 5345 2 3150 COUNted Within ABUM 545,

Weekly Album Sales (mMiliion Units)

following his All About Tonight EP
from last year. That set was the sec-
ond of two six-song EPs he released
as part of a “Six Pak” concept (Bill-
board, Feb. 13, 2010) where he issued
two shorter studio efforts within five
months of one another.

Red—released on
Warner Bros./Warner
Music Nashville—marks
the latter’s first No. 1 on
the Billboard 200 since
Faith Hill’s Fireflies de-
buted at No. 1 on the
Aug. 20, 2005, chart.

Shelton’s No. 1 tri-
umph this week (no
doubt fueled by his newfound
celebrity courtesy of his coaching on
NBC's “The Voice”) is the third in-
stance of the show’s power to invig-
orate a career.

His fellow “Voice” coaches Adam
Levine (of Maroon 5) and Christina
Aguilera have both also seen sexy
chart ranks in recent months. Maroon
5 and Aguilera joined together for a
new track, “Moves Like Jagger,” which
debuted at No. 8 on the Billboard Hot
100 on July 9. It was the first top 10 hit
for the band since “Makes Me Won-
der” hit No. 1 in May 2007. As for
Aguilera, it was her first top 10 since
“Keeps Gettin’ Better” reached No. 7
in October 2008.

Year-To-Date

OverThe
Counter

KEITH
CAULFIELD

For Aguilera, the success couldn’t
have come at a better time, consider-
ing her past year on the charts. Her
2010 Bionic album spent just 14 weeks
on the list and has sold only 288,000
copies. And none of the set's singles,
including lead cut “Not
Myself Tonight,” broke
the top 20 of the Hot 100.

Meanwhile, “Jagger”
continues to find suc-
cess, as it bows at No. 37

i

on the Mainstream Top
40 chart and bullets 33-
25 on Adult Top 40.

LUCKY “21: Adele’s 21
spends a remarkable 21st consecutive
week in the top three of the Billboard
200 (No. 3, 77,000—down 3%)—its
entire chart life since its debut on
March 12,

Since Nielsen SoundScan began
powering the chart on May 25, 1991,
21has racked up the fourth-most con-
secutive weeks in the top three since
its chart debut. Only Garth Brooks’
Ropin’ the Wind (29 weeks), the “Body-
guard” soundtrack (28) and Celine
Dion’s Let's Talk About Love (22) earned
longer top-three runs.

Certainly, it would seem that 21isn’t
going anywhere anytime soon, and will
likely be on the chart for a quite a while.
It could even return to No. 1, adding

to its already lengthy 10-week run at
the top of the list.

This chatter about lengthy runs on
the chart brought to mind a curious
question: What No. 1 albums had the
shortest chart life?

We looked at every No. 1 album from
May 25,1991, through the end 0f 2010,
and the winner is the Hope for Haiti
Now charity set, which spent one week
atthe top on Feb. 6, 2010, and six weeks
on the tally. Its short run isn’t unusual,
since it was a charity project, available
only digitally and tied to a specific event.

The runner-up for the fastest fade
from No. 1 is the soundtrack to
Howard Stern’s “Private Parts” film,
which debuted atop the list on March
15, 1997, but only charted for nine
weeks. The set arrived at No. 1 thanks
to massive publicity devoted to the self-
proclaimed King of All Media's
takeover of both the box office and
music charts.

In third place is Susan Boyle’s sec-
ond album, the Christmas set The Gift.
While it debuted at No. 1—and racked
up four nonconsecutive weeks in the
penthouse—it slipped off the list after
only 10 weeks. That short run isn't sur-
prising, as most holiday titles vapor-
ize from the Billboard 200 shortly after
the Christmas season. The Gift was no
different, as its last chart week was
Jan. 29, 2011. wee

SoundScan

YEAR-TO-DATE SALES BY ALBUM CATEGORY

22,916,000 OVERALL UNIT SALES
23,251,000  Albums 164,417,000 166,416,000  1.2%  (ument
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No. 1 with 106,000.

The new album’s
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June.
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German dancehall band Seeed—which debuts on Uncharted at
No. 39—released its latest single, “Molotov,” as a free download
on July 8. On YouTube, the punchy song, which will be featured
on an album due out later this year, drew 311,800 views.
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Last week, Rihanna topped Lady Gaga on Facebook in terms of the
most fans, making her the most popular female star on the social
network. She also ascends to No. 1 on the Sodal 50, while Gaga
dips 2-5. In total, Rihanna has more than 41 million Facebook fans,
650,000 of which were gained in the tracking week.
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¢ "5 IN THE DARK Afrojack featuring Eva Simons, “Take Over Control” Emphatic
gis Y S SORUMVERSAL REPUNK) It’s been a slow takeover for this single. It debuted on Dance Damage
3 PIECESVOF MAE_ s 1 & & X Fitz & The Tantrums
EEH _LEDISI (VERVE FORECASTAERVE) Airplay on Oct. 16, 2010, and this week arrives on Mainstream Top Pickin' Up The Pleces
EZE 25 19 FMS“:;?,:R‘T:['E"MS“W 40 at No. 40. Afrojack also currently reigns on the latter list, as The Head And The Heart
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PﬁDDUCFR {SONGWRITER) IMPRINT / PROMOTION LABEL 5 B8 =25z pn:;ouua (SONGWAITE) IPRINT / PROMOTION LABEL | &5
1 1117 PARTY ROCK ANTHEM LMFAO Featuring Lauren Bennett & GoonRock 56 54 51 HELLO Martin Solveig & Dragonette @ %
PRATY ROCK {5.K GORYS 4 GORDI,\L ISTENBEE PSCHAOEDER) @ PARTY ROCKWILL) MM CHEARYTREE ANTERSCOPE M.SOLVEIG {M.SOLVEIG,M.SORBARA] @ BI3 BEAT/ATLANTIC
2 2 2 GIVE ME EVERYTHING Pitbull Featuring Ne-Yo, Afrojack & Nayer 1 @ 58 63 AM | THE ONLY ONE Dierks Bentley 57
AFAQJACK (4.C.PEREZN.VAN DE WAL 5.C.SMITH) ® MA. 305/PDLO GROUNDS/J/FMG JRSTEWART (J.BEAVERS,J.R.STEWART.D.BENTLEY) @ CAPITOL NASHVILLE
GREATEST LAST FRIDAY NIGHT (T.G.L.F) Katy Perry @ HOMEBOY Eric Church
A MAES GAIMER LIGTWY 0r. Luke wax MARTIN (X PERAYL GOTTVALO.MAX MARTINE MCKEE) @ CAPTIOL B8] Mter four weeks at 39182 RLY | iovce (e chunch  seahano; © evinishLLE |98
4 3 3 ROLLING IN THE DEEP Adele gy 4 No.4thesonglifs F oot 0 YOULIE The Band Perry 4
PEPWORTH (4 ADKINS PEPWORTH) ©O XLCOLUMBIA with Greatest PWORLEY (B.HENNINGSEN,C. HENNINGSEN 4. HENNINGSEN] @ AEPUSLIC NASHVILLE
SUPER BASS Nicki Minaj iner/Ai @ TAKE A BACK ROAD Rodney Atkins
° Bi kB KANE JMIKE {0 TMARAJD A JOHNSON.E.DEAK SLHVLTON] @@ YDUNG MONEV/TASH MONEY/UNIVERSAL REPUBLIC 5 ::::g:;‘:mm 60 68 THEWITTR.ATKINS (R AKINSL.LAIRD) © cuis 60
HOW TO LOVE Lil Wayne i s MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera
° G DETAL THA DRUMMAHY (D CARTERNLC.FSHERL SEVMADUR.L SEYMOURIPREVHIMBOYT) @ CASH MONEY/UNVERSAL R{r\yum 5 timeinfourweeks. ~ S1 62 23 SHELLBACK.8.BLANCO (4. LEVINE.B.LEVIN.A MALIK SHELLBACK) @© A&M/OCTONE/INTERSCOPE L
¥ 6 © THE EDGE OF GLORY Lady Gaga 3 On Hot 100 Airplay, 82 55 56 NEVER GONNA LEAVE THIS BED Maroon 5 55
LADY GAGA F.GARIBAY (S 6.GERMANDTTA F.GARIBAY.PBLAIR| @ STREAMLINE/KONLIVENTERSCOPE " M6" (1“ R.J.LANGE (A.LEVINE) @ ASMAOCTONEINTERSCOPE
GOOD LIFE OneRepublic i MAN DOWN Rihanna
o 8 9 A.M.TEDDER B KUTZLE N 2ANCANELLA (A.M.TEDDER B KUTZLE N. 2ANCANELLA F FISHER) @ MOSLEYANTERSCOPE 8 !n.hn II.I’I!IK! & & o7 SHAM OF THE JUSGANAUTS {5 JOSEPH.T.THOMAS T.THOMAS. S LAYNE} © SRPOEF JAM/IDIME v
o 9 10 TONIGHT TONIGHT Hot Chelle Rae 9 impressions, up - IP DIRTY DANCER Enrique Iglesias With Usher Fealuring Lil Wayne 18
£ KIRIAKOU (3 X FOLLESE,N. OVERSTREETE KIRIAKOL, £ K BOGAST.L AQB3INS) ® JIVENG 18%). REDDNE (€ IGLESIAS,N.KHAYAT E. K. B0GART.E.NUALD QUINOKES) ® UNIVERSAL REPUBLIC
! Nﬂ' SHOT SKYSCHAPEH Demi Lovato GOD GAVE ME YOU Blake Shelton
170 BEBUT BAD (T.GAD.L ROBBINS K KON} @ HOLLYWDDD. 10 J @ m ENDRICKS (D BAANES) @ WARNER BROS. (NASHVILLEWMN 85
11 11 D|RT ROAD ANTHEM Jason Aldean 7 @ 72 8 I'M INTO YOU Jennifer Lopez Fealuring Lil Wayne 6
M KNOX (B BILSERT.C FORD] @ BAOKEN Bow 10 | STAAGATE (T.CRUZM.§ EAIKSEN, TE HERMANSEN,D.CARTER) @ ISLANDADIMG
E.T. Katy Perry Featuring Kanye West 2 @ KEEP YOUR HEAD UP Andy Gvammer
0 7 DA. LUKE.MAX MARTIN.AMMO (K PERRYL.GOTTWALD.J.COLEMAN,MAX MARTIN ¢ @ CAPTOL 1 The ballad arrives 65 80 LION'S SHARE,S GREENSERG (A BAAMMER) 5-CURVE 85
| WANNA GO Britn, Spears with 176,000 | LOVE YOU THIS BIG Scotty McCreevy
@ 72 MAK MARTIN SHELLBACK (SHELLBACK,MAX MASTIN,S KOTECHA} 0‘/@ JIVEULG » 88 M.BRIGHT (B.JACKSON £ DEAN.B JAMES) @ 19/NTERSCOPE/MERCURY NASHVILLE n
I'M ON ONE DJ Khaled Featuring Drake, Rick Ross & Lil Wayne i @ JUST FISHIN’ Trace Adkins
@ 12 15 T-UMLES X SHEESE 0 XAED A GRA WAL ARBERTS L0 CARTER T WLLINS & SEETHARAVY (@ WE THE EESTCASH MO EYSMVERIAL SERIELIC 10 marking her highest nn M.KKOI (C.BEATHARD,M.CRISWELL EM.HILL} ® SHOW DDG-UNIVERSAL L
15 1412 THE LAZY SONG Bruno Mars @ 4 Hot 100 rank. f‘“ @ % - BETTER WITH THE LIGHTS OFF New Boyz Featuring Chris Brown 61
THE SMEEZINGTONS (BRUNO MARS PLAWRENCE A.LEVINE K WARSAME] @ ELEKTAAATLANTIC more on the Disney THE CATARACS (DA THONAS £.HZENIAMIN YK HOLLOWELL DHAR O SINGERVINE,LIALES CERDWN) @ SHOTTYMWARNER BROS
13 13 THE SHOW GOES ON _LupeFiasco gg g star, see page 54). 0 75 88 TAKEF OVER CONTROL T Afrojack Featuring Eva Simons n
KANE BEATZ (W.JAC0.D.A JOHNSON.0. W BRUNER JK SAOWM, | BROCK EUDYD.GALLUCC @@ 1ST & STHATLANTIC AFROJACK.ESIMONS (PVAN DE WALLE.SIMONS.|SINONS A HAMILTON] @0 RDIENS
GREATEST LIGHTERS Bad Meets Evil Featuring Bruno Mars HERE FOR A GOOD TIME George Strait
G 3 58 5 GAINER BT e e e e T —ug,l ' sovenoe 16 72 6 65 TBROWN,S STRAIT (3 STRAITS. STRAIT0.DILLON) @ MCA NASHVILLE 85
DON'T WANNA GO HOME Jason Derulo MADE IN AMERICA Toby Keith
i8] 16 18 THE FUPTONES LEAIY.C WSHAND TECANTW ATTNAY | BUSEIE A GECREE S MOFARLANE, @) BELUSA HEEHTS WAERER DG " @ e TKEITH {T.KEITH.B.PINSON. 6.5 AEEVES) © SHOW DDG-UNIVERSAL i
19 15 14 JUST CAN'T GET ENOUGH The Black Eyed Peas 3 The song charges e 73 8 LOVE DONE GONE Billy Currington 73
0J AN ALIESKINS (W ADAMS A PINEDA d GOVEZ S FETGLSON J ALVAREZ S SHADOWEN RJEKINS] @ INTERSCOPE 2512 on Hot Digital C.CHAMBERLAIK3.CURFINGTON (S.CAMPM.GREEN) © MERCURY NASHVILLE
MOTIVATION Kelly Rowdand Featuring Lil Wayne i UNUSUAL Trey Songz Featuring Drake
@ 19 21 41 JONSIN RICO LOVE (1.6 SCHEFFER AICD LOVE,D.MORAIS.0.CARTER) ) UNNTRSAL REPLSLIG 19 hms“'"! 52,000 % |77 RPN A GAGEL T VAN TH VRO AAATS M VORI S @suuuu%u LANTIC L
27 15 16 ||| HONEY BEE Blako Shelton | gl  (UPSTR),ifsbest e m YOU MAKE ME FEEL... Cobra Starship Featuring Sabi 75
5 HENDAICKS {B HAYSLIPR AKINS) GO WARNER BROS. (NASHVILLE)WNY weekly total since it S.MAC {S.MAC..WAOLDSEN) @ DECAYDANCE/FUELED BY RAMEN/ATLANTIC/RRP.
21 2 KNEE DEEP Zac Brown Band Featuring Jimmy Buffett 21 launched with 6 WHAT IF Colbie Caillat 7
¥ STEGALL 2 BROWN {7 BROAN WDURRETTE,C BOWLESJ STEELE) @ SOUTHERN GROUNDIATLANTIC BIGGER PICTURE 132,000. The song J.SHANKS (C.CAILLATR NOWELS,J REEVES) © UNVERSAL REPUBLIC
2 3 IF | DIE YOUNG The Band Perry g3 4q @ 729 - ON MY LEVEL Wiz Khalifa Featuring Too $hort 52
PWDALEY (K PERAY) © REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC h"“t"“'” on Hot JIM JONSIN (.J.THOMAZ, J.6.SCHEFFER,T A SHAW.D. MDARIS] @ AOSTAUMATLANTIC/RRP
2 27 JUST A KISS Lady Antebellum 7 100 Airplay (34 7 6 7 OLD ALABAMA Brad Paisley Featuring Alabama 38
BWOALEY.LADY ANTEBELLUM (D HAYWOOD.C KELLEYH SCOTL.D.DAVIDSON] @O CAMTOL NASHVILLE million, up 69%). FROGEAS (B.PAISLEY.C.DUBDIS.D. TUNBULL.R.OWEN) ©® AAISTA NASHVILLE
BEST THING | NEVER HAD Beyonce @ = SMILE Avril Lavigne
@ 22 N AGHPALE A DD STAMR CALED ABYFACE A DO NS, UE S TAMIRA ORFFALA S MECAMMIEL) @ PRGNDIOELsveA s o MAX MAATIN.SHELLBACK (A.LAVIGKE MAX MARTIN. SHELLBACK) ® ROATME 80
26 20 19 ON THE FLOOR Jennifer Lopez Featuring Pitbull gy 5 @ i RAIN OVER ME Pitbull Featuring Marc Anthony 7%
REDONE X HARAELL (. KHAYATC HAMID,AJ JUNIOR.TEDOI.SKYB. HAJJLA G PEREL G HERNOSA LLHERMOSA) @ ELANDIDIG REDCHE RLSH.ANY JOCER 14, PERELM KHAYATM ANTHONYS HALILA L JAHAUSIRAZE) @ MR 36 POLO GAOUNDSUANG
REMIND ME Brad Paisley Duet With Carrie Underwood HUSTLE HARD Ace Hood
@ 27 30 FAOGERS (B PAISLEY.C DUBDIS.K LOVELACE) Y ® ARISTA NASHVILLE Ly ey 7 LEX LUGER {A MCCOLISTER) @ WE THE BEST/DEF JAM/IDIMG L
SHE AIN'T YOU Chris Brown THE STORY OF US Taylor Swift
@ % 3 FREE SCHOOL {C.BROWN,J BAPTISTE,R BUENDIA X MCCALL.).BOVD, LBETTIS.S.PORCARD.B.AMORGAN) @ JVENLG ) 8 6 72 N CHAPMAK TSWIFT (TSWIFT} ©® BI5 MACHINE UNVERSAL REPUBLIC 4
TILL THE WORLD ENDS Britney Spears SAVE ME, SAN FRANCISCO Train
— [ DA. LUKE MAX MARTIN. BILLBOARD (L GOTTWALD,A.KAONLUND,MAX MAATIN K SEBERT) @ JVEG 3 Building 84 80 % M.TEREFE {PMONAHAN,S HOLLANDER, 0. KATZ) @ COLUMBIA L
BAREFOOT BLUE JEAN NIGHT Jake Owen pop @ UP ALL NIGHT Blink-182
@ 31 38 JMOLR.CLAWSON (D ALTMAK.E PASLAYT. SAWCHUK) © RCA NASHVILLE Eod airplay (3.6 million BLINK-182,C HOLMES (3LINK-182} @ GEFFENINTERSCOPE 8
COUNTRY GIRL (SHAKE IT FOR ME Luke Bryan i i RACKS YC Featuring Future
a2 M A BRIGHT.J STEVENS (L n(:m D.DAVIDSON] ) @ CARTOL Whsiinie @ 122 "'B'“:'d'?“’“'“ W ) | SONNY DIGITAL {R.BRODKS.S.C.UWAEZUOKE N WILBURN.C. MILLER) ® BIS PLAY/UNIVERSAL REPUBLIC 2
2 2 WHERE THEM David Guetta Featuring Flo Rida & Nicki Minaj 14 audience, up @ 89 93 JOHN Lil Wayne Featuring Rick Ross 2
[ EETTRSAN VE LTTER M SANE, O SAUNKG D BETTAS WLHELY ETIBFDST) (@ WkT & MIED KSTRANGHS AT 38%) spurs the POLOW DA DOMA.HOLLADAY [D.CARTER,J.JONES.R.HOLLADAYWAOBERTS II) @ CASH MONEY,UNNEASAL REPUBLIC
33 2% 2% LOOK AT ME NOW Chris Brown Featuring Lil Wayne & Busta Rhymes 5 Romanian’s former 88 & - NOVACANE Frank Ocean 82
DILOAFAGUACK FREE SCHOOL {C.BAONMR BUENIA,D.CARTER, LSMTH.WPENTZBAPTISTEALVAN OE WALY) @ JNEWLE seven-week Dance C.STEWART (C.A STEWARTF.OCEAN, M NEUBLE) ©® 00D FUTUREREDZONE/IDIMG
MY LAST Big Sean Featuring Chris Brown i LONG HOT SUMMER Keith Urban
34 30 I N0 L, (5 ANDERSON.E DWILSON, .S HARNIS MLTS.LEWIS.C.ORCHAD ® 5.0 O mer SRR 30 Airplay No. 's Hot D.HUFFK.UABAN {R MARK X.URBAN) ® CAPITOL NASHVILLE L
@ a7 42 YOU AND TEQUILA Kenny Chesney Featuring Grace Potter % 100 bow. @ 8 - COUNTRY MUST BE COUNTRY WIDE Brantley Gilbert 8
8.CANNON ¥.CHESNEY (M.3ERG.D.CARTER) @ 34 D.HUFF {M.DEKLE.C.FORD.8.GILBERT) © VALORY
4 TOMORROW Chris Young 91 100 STEREO HEARTS Gym Class Heroes Featuring Adam Levine 85
3 J.STROUD (C YOUNG,F.J MYERS, A SMITH) © RCA NASHVILLE Cad B.ELANCO.ROBOPOP (A LEVINE.TMCCOVE LEVIN AMALIK B.LOWERYD.OMELID) @ DECAYDANCEFUELED 3Y RANENARP
LOVE YOU LIKE A LOVE SONG Selena Gomez & The Scene - MR. SAXOBEAT Alexandra Stan
37 3 66 AOCKMAFIA (A ARMATO TJAMES. A SCHVALHOLZ) ® HOLLWDDD % @ m M.PAODAN, A NEMIRSCHI (A NEMIASCHIM.PRODAN) @ LTAA 92
@ A5 PUMPED UP KICKS Foster The People g9 The pop and adult @ s | WALK Foo Fighters g
M.FOSTER (M.FOSTER] ©O STRTIMECOLUMBIA radio follow-up to B.VIG {FDO FIGHTERS) ® ROSWELURCATRMG
RIGHT THERE Nicole Scherzinger Featuring 50 Cent “Rolling in the N WATCH ME Bella Thorne & Zendaya
@ 52 61 JIM JONSIN {J. & SCHEFEER.E DEAN,C.J. JACKSON, JA..FROMANO.D MOARIS) ® INTERSCOPE E Deep” spent a week o 5 8.CHARLES.A HARMON.J.WES (3.CHARLES A HARMON,J.WES} © WALT DISKEY 86
SURE THING Miguel | SMILE Kirk Franklin
404 1 4 H.PEREZ (M PIMENTELN.PEREZ) © BUACK ICE/BYSTORMAIVE/ILG 3% atho. 65."‘ the e © - K FRRNKUNH MATTIN (X FRANKLIN £ TACKETTS S HARAIS ILTSLEWSS) @@ 0 Y0 SOULGOSPD CEXTRICAERTY/AG -
41 & s F**KIN' PERFECT Pink | fp| March2issiewhen R0 FHCOUNTRY SONG Soother | 75
MAX MARTIN SHELLBACK (PINK MAX MARTIN SHELLBACK) @ LAFACELG parent album “21” B.0'BRIEN {S MORGAN, SEETHER] © WIND-LP
OUT OF MY HEAD Lupe Fiasco Featuring Trey Songz stormed in atop the @ SOMEONE LIKE YOU Adele
@ 57 69 A SNODOY.J DUPLESSIS (W JACO.M.SNODDY. JACKSON J DUPLESSIS & ATINO) ® 15T & 1STHATLANTIC 2 Bilboard IMW D.WILSON A ADKINS (4 ADKINS. 0 WILSON} ® XUTOLUMBIA 85
43 34 % BLOW Kesha 7 . p @ o8 - B g Young Jeezy Fealurlng Lil Wayne 57
L. LUGE,WAX NARTIN S BLAMCD, 0L KDJAK {K SESERT.K AHLUSD L GOTTWALDA GO S ABNMAT AT (D KEWSABE ACA PG (“Rumor Has It” LIL LODY (J.W.JENKING. A KEARNEY.D, CARTER) CTEDEF JAM/IDIMG
@ BOOTY WURK (ONE CHEEK AT A TIME) T-Pain Featuring Joey Galaxy ag  followed “Deep”at o9 oo on RUN THE WORLD (GIRLS) Beyonce 2
YOUNE FYRE (T-PAIN TWINFAEY) ® KONVICTTAPEY BOVAIVEULG tock radiio, reaching SWITCH (TNASH.3.KNOWLES,D.TAYLOR, VAN DE WALLW.PENT2,A PALMER) ® PARKWOOD/COLUMBIA
FIREWORK Katy Perr FAR AWAY Marsha Ambrosius
ol %5 | # STARSATE SANDY VEE (K.PERRYM.S.ERIKSEN.TE HERMANSEN. S WILHELM £ DEAN) (:)y:f,pm{ 1 No.2onTripleA) s JUST BLAZE (M. AMBROSIUS. SMITH,S SIMMS, L DOZIER. B HOLLAND,E HOLLAND, J8.) ® JFME "
46 45 43 FOR THE FIRST TIME The Scrip! i 23
D.0'DONOSHUE, M.SHEEHAN (D.0'DONOGHUE A SHEEHAN) © PHONOGENICERIS BETWEEN THE BULLE
47 47 52| CALIFORNIA KING BED Rihanna = g .
THE RUNNERS (A.HARR,J.JACKSON.PR HAMILTON} @ SAP/DEF JAMIDING A L D EA N C LA R Kso N E XT E N D ‘STAY
@ m DON'T YOU WANNA STAY Jason Aldean With Kelly Clarkson g 4 L]
M .KNOX {3 SELLERS,PJENKINS A G18SON) @ BAGKEN 30WAED
BEST LOVE SONG T-Pain Featuring Chris Brown g *+ Yo anna Stav” wi p] 9 senters the Bi "
49 48 53 YOUND FYRE (T.PAML G DROWN.TWSIFREY) el Bt 33 > Jason Aldean’s “Don’t You Wanna Stay,” with Kelly Clarkson, re-enters the Billboard
F**K YOU (FORGET YOU) Cee Lo Green Hot 100 at No. 48 after peaking at No. 31 in a 26-week run from November through
B 4w THE SNEEDNGTONS (T.CALLAWAYBAUND MARS PLAWRENCE ALEVNEC.BAOWY)  @@O AADCULTUREELEKTRATAP a: ) g .pc % : i X e .n.
~ [P IF HEAVEN WASN'T SO FAR AWAY istin Moore 7 May. The song first charted on the strength of its support from country audiences,
LTOTE LI 0e TN B, 9 VALIRY as it spent three weeks atop Hot Country Songs in March. It returns to the Hot 100
52 8 28 WHO SAYS Selena Gomez & The Scene g 9 ) 3 5 i
£ KIRIAKDU (€ KIRIAKDU B3 HAMILTON £ CORTAZAR, M PORTAANK) © HoLLYWODD as it scales Adult Contemporary (10-8) and Adult Top 40 (11-9 as the chart’s
CRAZY GIRL Eli Yt Band . A"y a1 . . . 5
@ 56 64 M WRUGKE (L BHICE,LROSE) ° RE;ﬁr:grl\g‘sw[\u Greatest Gainer). Of the collaboration’s 35 million in audience in the chart’s July
@ 61 EVERY TEARDROP IS A WATERFALL i Coldplay 44 13-19 tracking week, 21 million stems from its crossover airplay at pop and adult radio, according to Nielsen
M DRAVS, D GREEN.R.SIMPSON (6. BERRYMAN W.CHAMPION C MARTIN PALLEN A ANDERSDN) BOO CAPITOL ’
86 44 39 MEAN Taylor Swift '@ g BDS. The song has sold 1.5 million downloads, according to Nielsen SoundScan. —Gary Trust
N.CHAPMAN TSWIFT (TSWIFT) @O 316 MACHINEUNIVERSAL REPUBLIC
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The bad news for Foo Fighters on Rock Songs is that “Rope” drops to
No. 2 after spending its first 20 weeks at No. 1, the longest reign in the
chart's two-year existence.

The good news? The band becomes the first act to replace itself at
the summit, as follow-up “Walk” steps 3-1 (11 million audience
impressions, up 13%, according to Nielsen BDS).

The group is the first act to log three No. Is on the survey—it
first ruled for two weeks with “Wheels” in 2009—passing Alice in
Chains, Linkin Park and Three Days Grace, each with two leaders.
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Avenged Sevenfold scores its first No. 1on
Mainstream Rock (viewable at billboard.biz/
had peaked at No. 2 with debut entry “Bat
Country™ in 2006, “Nightmare™* (2010) and
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g 5 iﬁﬁzsz%ﬁa’:&z” My Kinda Party Il 1.} E 23 2 EJ%”:;ELEEE’ZS:(‘E&:J % The Incredible Machine
< VALORY JM0200A {10.58 Outiaws Like Me 1 2 %% CAPITOL NASHVILLE 26930 (18.08)  Charleston, SC 1966
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JNIEMANN D BRAINASD {J.L NIEMAN 5. BROWN, SEA GAYLE/ARISTA NASHVILLE No. 10 with 40,000 |_MWRIGHT.D.CODK M COLLIE (J.THODGES M COLLIE R RUTHERFOAD) © SHOW DOB-UNIVERSAL
LOVE DON'T RUN Steve Holy 24 downloads on 49 50 51 FAKEID N Big & Rich Featuring Gretchen Wil§nn 49
~_LMILLER {J LEATHERS B GLOVER R THILBODEAL] O CURB = (o Digital : J SHANKS JAICH (JAICH.J M. SHANKS) © WARNER 8R0S WAR
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ALISON KRAUSS & UNION STATION  Paper Airplane
FOUNDER 510855~/CONCORD.

STEVE MARTIN AND THE STEEP CANYON RANGERS ~ Rare Bird Alert
40 SHARE/ROUNDER 610650°/CONCDRD
SARAH JAROSZ

SUGAR HILL 4062*/WELK

DIERKS BENTLEY

CAPITOL NASHVILLE 85410

TRAMPLED BY TURTLES

BANJODAD 07+

THE WAILIN' JENNYS

RED HOUSE 224

STEVE IVEY

1M1 091 7/SONOMA

CAROLINA CHOCOLATE DROPS

Follow Me Down

Up On The Ridge I

Palomino

Bright Moming Stars

Best Of Bluegrass |

Genuine Negro Jig

DAVES  Slezp With One Eye Open

City Of Refuge f

‘ROAD’ RAPS TO NO. 1

Jason Aldean’s “Dirt Road Anthem”
gains 1.4 million audience impres-
sions (4%) to become his sixth
leader on Hot Country Songs (3-1),
reaching the summit in its 26th
chart week. This matches his first
chart-topper, “Why” (2006), as the
artist’s longest trek to No. 1. Although storytelling has always
been fundamental to the country genre, the rap verses in “An-
them” (featuring Ludacris on an alternate mix) bring the heavi-
est use of spoken word in a No. 1 song since K.T. Oslin’s “Hold
Me"(1989). Aldean is the subject of an upcoming “CMT Invita-
—Wade Jessen

BIG MACHINE TS03004 (18.98) & Speak Now Bl 1 a2 2 MERCURY 015200/UME {7.98] Icon: Billy Currington NONESUCH §16995 WARNER BROS
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.l!’(':uEnuBc‘:rsa'le?Eavsq'uuns {10.05y The Band Perry o 36 3 4 Em%ﬁfﬁgnﬂnsélg&z«mmm Hillbilly Bone (EP) o I’ADEEIISIACII:.ILDWREAN%!?UB\;{RH:‘IJHQ {CONCORD
| ﬁ?mﬁns:;:;ﬁng’ Where Country Grows 11‘ t i i{fﬁ:'sﬂfu msga‘uus 7.98) Icon: Josh Turner
10 4 BLAKE SHELTON . Loaded TeBost OfBaloSheton 4 M e imarp 1y Randy Travis | 11
" 1 4 bﬁt?oYL ‘ﬁ?r&fv_asss:-?‘i}'msa; Neod You Now I 4 } 40 ;henu:jsﬁﬁﬁswoé:vsw 1199y 34 Number Ones o 7}
HEET) RASCAL FLATTS ay Nothing Like This 1 o [ Hits Alve @ 4
15 |1 KENNY CHESNEY  Homingways wniskey @ (1 2 A YRS vy 1 American 24
8 w%ﬁlﬂwm Ausican 5 Svacn 10 Hl L ' | 2 ! ij\gsu:'slhll’:?ﬁg.ruusu {1298} Haywire : 1‘
18| [ T St strsvsw 10 Ronnie Dunn SEIHN 81| RN v gese  Amiversay Coebraion 25 (41
7 ﬁ%ﬁ:ﬁﬂlﬁmammm The Foundation B 2 % E{Apcsljl;?nh’aact?tﬁnsmnse, Easton Corbin 4
HBIRT] SARAEVANS | stongor 1 @) 52 51 40 [P TACERKNS e gummumisenne 12
|3 B Number One Hits @ (8| a8 | a0 & 1 FENPLIROVS, oo Top1o 40
| s B et Doy (#4883 &7 [ CRAIC CAMPBELL ., Craig Campoen | 14
E:ht!“ggz%”g"\;%; Enjoy Yourself 2 47 41 N ngg“ss"?';r ) Broken Record
‘ .srr’;vgvms:rsti?vps‘?vs.?sgs‘ms Thompson Square 7'1‘ E a2 4 :n%?:ogﬂlgsal otagz goyy  BulletsIn The Gun
} m[m:‘,mmm Paper Airplane l. 49 37 2 g?&g‘ljgﬁvﬂ?:lﬁ;“‘r Halfway To Heaven
11 A A Bvery Chance | Get 'J | Lo i psq_COWboY's Back In Town || tion Only” special, which premieres July 29.
| e e e ————
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!’ BIG SEAN

FINALLY rmws 6.0.0.0./DEF JAM 01542110IMG |

PITBUI

PLANET m M. 305/POLO GROUNDS/S 63060RMG
~ NICKI MINAJ

PO FRIAT 06 MY'EY OLSH MOEN UNERSA. FERS. L 0SR21 Y AR

WIZ KHALIFA

ROLLING PAPERS ROSTRUM/ATLANTIC 527069/AG &

CHHIS BROWN
FAME JIVE 8067018

KNG OF HEARTS ‘AOLME-GOLOIE0KE 4 NTERSODFE 0151 6@

LEDISI
PIECES OF ME VERVE FORECAST 015557VG

MIGUEL
ALL | WANT IS YOU BLACK ICESSTORMUNE 75487/ L6

. KIRK FRANKLIN
HELLO FEAR 70 YO SOULVERITY 77817/LG

, MARSHA AMBROSIUS
" _LATE NIGHTS & EARLY MORNINGS J 54826/RMG

BEASﬂE BOYS
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SADE
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LUPE FIASCO
LASERS 15T & 15TH/ATLANTIC 520870%/AB

CURRENSY
WEEKEND AT BURNIES WASNER BRO:

s DRAKE
THARK VB LITER VA UOHEX U5 MUDE LNERSA FESLELY 010055

JENNIFER HUDSON

| REMEMBER ME ARISTA 80819 RMG &

KANYE WEST

Y BEALTILL AR TWASTER NS 72 A7 I 5 TS
R. KELLY
uwz LETTER JIVE 80674/UL8

JAGGED EDGE

" _THE REMEDY SLIP-N-SLIDE 07900
TYLER, THE CREATOR
GOBLIN XL 520"

TRAE THA TRUTH

STREET KING ABN 31441 PREZ

RICK ROSS

TEFLON DON MAYBACHSUPN SUDEDEF 10 018366 IDVG

TINIE TEMPAH
DLSC-OVERY DISTURBING LONDON 70635/CAPITOL

' THE TEMPTATIONS
ICON: THE TEMPTATIONS MOTOWN 014807 UME

KELLY PRICE

KELLY MY BLOCK/SANS GIAL! 32101/MALACD
‘ CHARLIE WILSON

JUST CHARLIE P MUSIC/JIVE 51696/JLG

Young Jeezy claims his 10th top 10 on
Mainstream R&B/Hip-Hop as “Ballin™
bounces 12-10. The rapper’s new track and
his kast top 10 entry, “Lose My Mind” (No. 2
peak in June 2010), are both believed to be
featured on his album “TH 103,” which
doesn’t yet have an official release date.

BRIAN McKNIGHT’S NINTH TOP 10

For the ninth time in his 18-year chart history, Brian
McKnight debuts in the top 10 of Top R&B/Hip-Hop
Albums. His latest set, “Just Me,” opens at No. 8 on the list
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17 MOTIVATION
T KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL REPUBLIC
HOW TO LOVE
LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC
MY LAST
EAN FEAT. Wi D/DEF JAMADIM

HE AIN'T YOU
CHRIS BROWN (JWE/JLE)

.. UNUSUAL
FEAT. DRAKE (SONGBODK/ATLANTIC

MAN DOWN
RIHANNA (SRP/DEF JAMWID G,

SUPER BASS
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|_YOUNG JEEZY FEAT. LIL WAYNE (CTE/DEF JAMIDIMG)
CUPID
. LLOYD FEAT AWESOME JONES (Y0LNG-SOLDE 20NE ANTERSCOPE)
,2‘ OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (15T & JATLANTIC]
BEST THING | NEVER HAD
BEYONCE (PARKV/ODD/COLUMSIA

AR AWAY

A ‘ QUICKIE
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HAT WAY
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UPAC BACK
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JOHN
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TILL I'M GONE
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IN DA BOX
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4 GO N GETIT

I
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. SO FRESH
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EDISI

THING CALLED US
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%415

SUPER BASS
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LOVE
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MOTIVATION
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~ I'M ON ONE

[TLEETS
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BIG SEAN FEAT. BROWN (G.0.0.D /DEF JAMADIMG]

OUT OF MY HEAD

19 LuPE FIASCO FEAT. TREY SONGE (15T & SSTWATLANTIC
E.T.
KATY PERRY FEAT. KANYE WEST (CAPITOL

“1 SHE AIN'T YOU

# RIS BROWN (JIVE/JLG)
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JASON DERULD (SELLGA HEIGHTS WARNER BAOS. |

4 UL WAOE 6 T 5L HEPS

ROLLING IN THE DEEP
ADELE [ /COLUNSIA

. ROLL UP
W2 KHALIFA (ROSTRUM/ATLANTIC/RRP)

- NOVACANE

- BEST LOVE SONG
T-PAIN FEAT. CHRIS BROWN (KONVICT NAPPY BOY/JIVEJLG)

THE EDGE OF GLORY
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WHERE THEM GIRLS AT
DD GIETTA FEAT FLO FIDA & W30 AR J+57 A VLS ASTIAESS

|! | WANNA GO

- _BRITMEY SPEARS (JIVE/JLG
RACKS
YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUSLIC)

| TILL THE WORLD ENDS

© "% BRITNEY SPEARS (JIVE/ILG
. GUCCI Guccl
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- RIGHT THERE

TILL I'M GONE
TINE TEMPAH FEAT. WIZ

MANN FEAT, SNOOP DOGG & IYAZ (VEACURY/IDIMG]

BLOW
KESHA {KEMOSABE/RCARMG)

with 10,000 copies sold, according to Nielsen SoundScan.
The album’s lead single, “Fall 5.0,” has been performing
well on Adult R&B despite falling to No. 15 from its peak
No. 13 position reached last week. McKnight's only chart-
topping album was 1998's “Anytime,” which spent three
weeks at No. 1. Also new to the chart this week is the late
“Still Pimping” opening at No. 15 with 7,000
copies. The set is his third to appear on the chart since the
rapper's death in 2007. “The Naked Soul of Sweet Jones,” his first posthumous studio album,
debuted and peaked at No. 8 on the list in October 2010.

Pimp C’s

—Rauly Ramirez
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DJ Khaled Featuring Drake, Rick Ross & Lil Wayne FALL 5.0 Brian McKnight

v 12 7S LCART SEETHA) WE TSE BESTIASH WORE LINERSAL PEFLEL CATS. (BMCKNIGHT) @ MR._SOLANEEONE

- | MOTIVATION Kelly Rowland Featuring Lil Wayne Monica Featuring Rick Ross
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.| SHE AIN'T YOU Chris Brown Over Til It’s Over™ g SURVIVE Mary Mary
2 FREE SCHIDL (C BRDWN. SAPTISTE R BUENDIA K MCTALL J BOVD.J BETTIS S POFCARD3 A MOTGAY, ® WENS rises 14 spots with a HADDON W CAMPBELL (6 HADDON 4 ELLIOTTD RAYA SLEDGE G JOHNSON, ® MY BLOCKCOLUMBLA

UNUSUAL Trey Songz Featuring Drake ¢
BBIE] CU0 nvermor oo s e e, 8 araonne I 9% ncese 025

|| SUPER BASS Nicki Minaj million listener Fabolous & Jadakiss

& _KANE IVIKE (0 TMARALD A JOHNSON,E DEANA HYLTON @O YDUNG MOKEY/CASH MONEYAUNNERSAL SEPUBLIC impressions. ATY. DL PHLLPS M JEGE LD SACKSON XS © VE THE GESTCASH MOPEVINNERSAL FEHLE
‘ -1 FAR AWAY Marsha Ambrosius SS Meek Mill Featuring Rick Ross
Bl _JUST BLATE (M AMSROSIUS.J SMITH.S SMS | DODER B HOLLAND.E HOLLAND. JR } @ JrNE © MAYBACHWASNER BROS

X MAN DOWN Rihani : .
10010 BER 511000 0F T AIGGANAUTS (5.J0SEPH TTHOMAS.TTHOMAS.5.LAYNE) @ SREIDEF JAMIDING Miguel seems on his
‘ || OUT OF MY HEAD Lupe Fiasco Featuring Trey Songz way toa third
M.SNODDY.J. DUPLESSIS (W.JACO,M.SKOODY.R JACKSON,J DUPLESSIS, A ALTINO] @ 15T & 15THATLANTIC straight top 10 DE, T7)
| SO IN LOVE Jill Scott Featuring Anthony Hamilton —] single from his | TILL I'M GONE
A K.WOOTEN (J.SCOTTAHAMILTON K. WOOTEN,L HUTSON JA.) @ BLUES BABE/WARNEA BROS. . B debut album as §_STAAGATE (C.J.THOMAZ POKOBWU.M.S.
| HUSTLE HARD Ace Hood : | GON'GETIT Ace Hood
| LEX LUBER (4 MCCOLISTER © WE THE BEST/DEF JAMIDINE track skips 21-17. § LEXLUGER (A MCCOLISTER,L A LEWIS @ WE THE BEST/DEF JAMIDING
- BEST THING | NEVER HAD The set’s title track, | CAN'T MAKE YOU LOVE M Tank
BMNVOWLES NS ACE A DOONS TOLOR CLES BARAEA LOON ) @ PRWOONUMEL “All | Want Is You,” SONG DYNASTY (M.B.REID JA SHAMLIN, @ MOGAME/SONS DYNASTY/ATLANTIC
Young Jeezy Featuring Lil Wayne peaked at No. 7 last IN DA BOX Sean Garrett Featuring Rick Ross
@ CTEDEF JAMID MG = LEX LUGER.S GARRETT {S GARRETT.W.ROBERTS ILL.A LEWIS] © BET | PENNED IT/COLUMBIA
Chris Brown Featuring LIl Wayne & Busta Rhymes November, followed LATE NIGHTS & EARLY MORNINGS Marsha Ambrosius
VAN DE @ NELS ! by “Sure Thing,” FLHARRISON {M.AMBROSIUS 5 HARRISON © JAMG
" QUICKIE Mig which spent a week "1 THING CALLED US Hamilton Park

FISTICUFFS {M.PIMENTEL M ROBINSON.B.WARAIELD) @ BLACK ICE/BYSTOAM/IWE/ILE atNo. lin May. R.A.WILLIAMS, FRAME, YANCEY (R.A. WILUAMS J. WESLEY TEDYP] © HAFRELL/LT/ATLANTIC

NOVACANE Frank Ocean BODY 2 BODY Ace Hood Featuring Chris Brown 73
C.STEWART (C.A.STEWAATF.OCEAN,M.NEUBLE) © 0DD FUTUREREDZONENDING § WE THE BEST/DEF Jam!

AMCCOLISTER,C B K, CROWE E ORTIZ)

Kirk Franklin > Ledisi Featuring Jaheim
BB F0 Y0 SOULGOSPO CENTRCAVERTY/ILS |~ L YOUNG,R.RIDEDUT, © VERVE FORECASTAERVE
‘Wiz Khalifa Fealuring Too $Short POT OF GOLD Game Fealuring Chris Brown
© FOSTAUMATLANTIC S NOT LISTED (NOT LISTED) @ GEFFENINTERSCOPE
. PIECES OF ME Ledisi
CHUCK HASMONY,C KELLY (C KELLY.C HARMON,L YOUNG) VERVE FORECAST/VERVE =% 4 A B X
DJ Drama Featuring Fabolous, Roscoe Dash & Wiz Khalifa With the help of GOT THAT LOVE Chris Walker
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POLOW) DA DONG 6 CUATIS SR (3 GREEN.J JONES.J LPEARYG G OURTIS SR| @ YOUNG-GOLDIERONE AWTERSCOPE Dash and Wiz T

NOT MY DADDY Kelly Price Featuring Stokley | Khalifa, the " GIVE ME EVERYTHING Pitbull Featuring Ne-Yo, Afrojack & Nayer
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LOVE LETTER R. Kel e BeatKi
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| RADIO MESSAGE R. Kelly 3 HIMAHOLIC
‘ . Bl RELLY (7.5 KELL @ IVENS Hop Albums, 88 | WEW |1 TR
'/ BREAK MY HEART Estelle Featuring Rick Ross “Marvin & 5 B | WET THE BED
s BR_D.CANNON (D.CANNON.E SWARAY.. LEGEND, W.ROBERTS ILV-MONTANA, JR) @ HOME SCHOOL/ATLANTIC ¢ ata- | R
MARVIN'S ROOM D PO RUN THE WORLD (GIRLS
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£ 56 oo 3 JWGGM MARVIN & CHARDONNAY  Big Sean Feat. Kanye West & Roscoe Dash 5 | 15 hird weekon '! ~ GRAB SOMEBODY Bobby V Featuring Twista
> AIRPLAY 5T K AN JOHNSON /DEF JAMIDING this list. D.SIMMONS (B.WILSOK.D SIMMONS,C MITCHELL] ® 5LU KOLLA DAEAMS/CAPITOL

.. || FAVOR Lonny Bereal Featuring Kelly Rowland
£ @ NOTE|

|| BRING IT BACK Travis Porter
S| TMARKOUS ROBERTS, JA. (TAARKOUS ADBERTS, JR. HDUNCAN,DWDODS L MATTON) OO PORTER HOUSEUNEULS L2 MASLON (M JEANC BROWN 4| BEREALK MCGALL TTAVLOR PTHORNTON LJONI
a8 6 THAT WAY Wale Featuring Jeremih & Rick Ross 3 HOLD OF ME GT Mayne Featuring Dallas Blocker & Z-Ro
LEX LUBER (0 AKINTIMEHIN W.RD3ERTS ILJ FELTON.L A LEWIS, ® MAYSACHWARNER BROS e TART (C RAYMOND X BLOCKER | MCVEY) © KEY PLAVER:

‘ | NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale . || DAT'S MY LIL DIP M.PS.
) DEUMMA S0 () JONES, J.L JOHNSON 0 AKNTRMEHIN.C GHOLSON] © 1017 BRICK SOUADASYLUMMWARNER BROS. S NOT LISTED (NOT LISTED) © NOODAY/SOSOUTH'S WARD

l ' NO ONE GONNA LOVE YOU Jennifer Hudson
RHARRISON (R HARAISON) © ARISTARMG
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(0]
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a1 ‘ 1 YES Musiq Soulchild Six weeks after "| MRS. RIGHT Mindless Behavior Featuring Diggy
ELEMENT (H CEQN,K DFSTAD C KELLY) @ ATLANTIC signing with AATLLSH PTILERATE MLLOPA SLIAL YA MLLGAE PTG L ARTS M SO ALLIS FLE GRELE SUMWISA LSS @ TALECSINTINTOR
9 PIECE Rick Ross Featuring Lil Wayne Or T, Columbia Record: a7 a5 . TIL THE END OF TIME Timothy Bloom Featuring V
¢ _LEX LUGER (W ROBERTS I LLEWIS.D CARTER, ® MAYBACH!SLIP-K-SLIDEDEF samipyue (- BS&Y  LolUmbR Records : B THLOOM (TBLOOM,V.BOZEMAN, @ ZONE 4 MOSLEVINTERSCOPE |
| LOVE FACES Trey Songz off this track’s viral ¥ MY SH*T BANG E-40
TIAYLOR.E MILES (TNEVERSON, TTAYLDA,E MILES, T SCALES) @ SONGBODKATLANTIC sliceess, “‘g ['male TONY BONE (£ T.STEVENS TSTOREY) @ HEAVY DN THE GRIND/CAPITOL
.l 2 YC Fealuring Future MCs hit debuts ' MOVIN' DOWN THE LINE Raphael Saadiq
g _SONNY DIGITAL (R BROOKS.S.C.UWAEZUOKE N WILBURN C MILLER, © BIG PLAY/UNIVERSAL REPUBLIC ith 1 milli i R DIQ,.C BRUNGARDT (R SAADIQ © COLUMBIA
‘ /| ONE NIGHT STAND Kerl Hilson Featuring Chris Brown W § o : I3 YG Featuring LoveRance
Bl _C.BEREAL (C BROWN K MCCALL,C.BEREAL} @ MOSLEV/ZONE 4/INTERSCOPE §  Impressions. NOT LISTED (NOT LISTED} PUSHA INK/DEF JAMIDIMG
48 H. 2 Wiz Khalifa g
o5 0.5 5 @@ A0STAUMATLANTIC =2 BETWEEN THE BULLETS

740. DOWN ON ME Jeremih Featuring 50 Cent

li = sls:ilc-l.':rll"lgmm,u SCHULTZ.C.JACKSON, JA. X.JAMES) @ wick scuuu:‘n’;r JAM::\:: . C H R I S B Row N 3 S T R I P L E D E B UT
| |

Ganar/Alrplay = awardad for tha lrgast airplay ncrease on the chart. Sco Charts Lagend on

011, Promatheus Glabal Moda, LLC and Nialsen SoundScan, Inc. All rights raserved.

lary
B VUCAMPAELL (W.CAMPEELL TATKINS-CAVPRELL E ATKINS-CAMPSELL N.CONVAY.C WATERS) @@ MY BLOCKTOLUNES

~/| DID IT ON'EM Nicki Minaj
S.CRANFOAD (D TMARALS CRAVFDRD.L ELLNGTON S SAVL © YOUNG NONEYCASH MONEYAUNNERSAL REPLBLIC

- COLLARD GREENS & CORNBREAD Fantasia

DAK_POP (W.FELDER A WANSEL T.SAVASE N ASHFORD.V.SIMPSON O© SHYITENG

‘ . | TUPAC BACK Meek Mill Featuring Rick Ross

Chris Brown posts three new titles on Hot R&B/Hip-Hop Songs this
week, marking only the third time the feat has been achieved since
Billboard began using Nielsen data to power the charts in December
1992. Thanks to his guest spots on Ace Hood’s “Body 2 Body” (No. 73)
and Game's “Pot of Gold” (No. 75), along with his own “Wet the Bed”
featuring Ludacris (No. 89), Brown joins Gucd Mane and Lil Wayne, who
debuted three titles simultaneously on the June 27, 2009, and Oct. 10,
2009, charts, respectively. —Rauly Ramirez

MWILL EARDRUMVERS 7. WILLWIS W.ROBEATS 1ML WILLIAMS §MMIDOLESAOOKS) © NAYSACHWARNER BAOS.

73 [T, A FOOLFORYOU Cee Lo Green Featuring Melanie Fiona or Phillip Bailey
L SPLASH (J.SPLASH T CALLAWA © RADICULTURE ELEKTRA/ATLANTIC

‘ - IN THE MOOD Johnny Gill
§_R.8.STACY (7.8.STACY.0.L YOUNG, J.BILL] ® NOTIFR

l! ||| BOOTY WURK (ONE CHEEK AT A TIME) T-Pain Featuring Joey Galaxy
C0|_YDUNG FYRE {T-PAIN TWINFREY) © KONVICT/NAPPY BOY/JIVE/ILG

‘ /| COUNTRY SH*T Big KRLT.
BIG KR.LT () SCOTTK GAMBLE LA HUFF) © CINEMATIC/DEF JAMIDING

2 for rules and cxplanaticns.

The most popular sangs. according to RAB/HIp-Hop radio audience impressions measured by Nielsen Broadcast Data Systems and sales

data complied by Niclion Soundscan. Graaty

bulboard
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BLESSINGS 140 4673 /PROVIDENT-INTEGRITY JEREMY CAMP BEC/TOOTH & NAIL ‘SOMETHING BIG VY BLOCK COLUVBI E23XSCNY MUSC
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P8 GROUP 1 CREW FEAVENT/WORD-CURS GREATLY BLESSED GAITHER 5088/EMI CNG THE WAY SUNDAY MORNING MEDLEY
ARMS THAT HOLD THE UNIVERSE Py P ] ANTHEM LIGHTS JEREMY CAMP BEC/TOOTH & NAIL A SMOKE NORFUL FEAT MYRON BUTTLER THEMY ESEIMI S0GHEL
IS 33MILES INOFAIR TRADE -/ ANTHEM LIGHTS FEUNION 0! 56 PADVDENTANTEGRITY & 1 T
YOU LOVE ME ANYWAY I'M BACK
GALAXIES Py T ] AARON KEYES SIDEWALK PROPHETS FERVENT/WORD-CLAB | LONMIE HUNTER FEAT STRUCTURE S8 ACKSVOKEMUFLINKE
IR QWL CITY UNIVERSAL REPUSLIC | DWELL KINGSWAY 3236 EMI CMG LucY "BACK TO YOU
YOUR LOVE IS A MYSTERY - DISCIPLE ®_SKILLET ARDENT/FAIR TRADE DORINDA CLARK-COLE LIGHT/EONE
HAWK NELSON SEC/TODTH & KAIL HORSESHIES & HANDGRENADES 1) 431 PANDENTANTECATY NOT ALONE 4 | HEAR THE SOUND (OF VICTORY)
e —— | RED ESSENTIALPLD MAURETTE BROWN-CLARK AIR GOSPELMALACO

British songwriter/worship leader

Matt Redman commands his first No. 1in
six fries on Christian Albums with
10,000 Reasons,” which opens with
7,000 units. His previous best rank

was the No. 8 peak of “Beautiful News”
in 2007

THE LIGHT IN ME THE PRAYERS
Casting Crowns’ “Glorious Day'” rediais the BRANDON HEATH MONOMODE/REUNIONPLG J MOSS FEAT. HEZEKIAH WALKER & LFC PALAMVERTY/JLE

Christian Songs cown afer logging an eighth | m INVISIBLE .. WHATEVER IT IS (LET IT GO)
consecutive week at No. Tonthe June 1l chart. Bl | DISCIPLE INO/FAIR TRADE GAIL HOLMES HASAKKUK

The six-week gap is the second-longest for a :ng{? YOU GAVE ME HOPE )
mmmmmw“ BEC/TDOTH & NAIL ! WESS MORGAN FEAT THE CELEIRATION OF LIFE CHOR BOWTE FLPSDE
years ago, following Aaron Shst’s D-week : o YOUR LOVE IS A MYSTERY | SHALL LIVE AND NOT DIE

HAWK NELSON BECTOOTH & NAIL DARLENE NCCOY FXD
respite with “My Savior, My God™” in 2006
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SALES DATA

AIRPLAY
MONITORED BY COMPILED BY

4 5 SAVETHE WORLD
SWEDISH HOUSE MAFIA ASTAALWEAKS/CAPITOL
DIRTY DANCER
ENRIQUE IGLESIAS WITH USHER FEAT LL WAYNE LNIVERSAL PEPUBLIC
; TIL DEATH
il WYNTER GORDON B13 BEAT/ATLANTIC
THE EDGE OF GLORY
= m[m LADY GAGA STREAMLINE/KONLIVI
- 2 {a PARTY ROCK ANTHEM
UNFAD FEAT LAGREN BEMETT b OUGSRO0K P S000 AL AR TRENERILTFE
DONT WANNA GO HOME
JASON DERULO BELUGA HEIGHTS/ WARNER BROS.
M INTO YOU
JENNIFER LOPEZ FEAT. LIL WAYNE ISLANDIDIMG
LAST FRIDAY NIGHT (T.G.L.F)
J XATY PERRY CAPITOL
PUT HANDS UP (IF YOU FEEL
KYLIE MINOGUE PARLOPHON TRALWERKS/CAPITOL
FREAK OF NATURE
RICKY MARTIN SOKY MUSIC LATIN
g {9 RUN THE WORLD (GIRLS)
BEYONCE PARKWOOD COLUMBIA
WORLDWIDE
[ROGER SANCHEZ FEAT MORIN MASTER + NG FUPSIDE STEATHULTRA
% § TRUELOVE
GEORGE ACOSTA FEAT. FISHER BLACK HOLE
WHERE THEM GIRLS AT
DAUD GLETTA FEAT ALO IR & NICKI NINAY AT A WLSCASTRUNTRS CPTOL
g PRETTY UGLY
YENN DOWN UNDER
TALKING TO THE UNIVERSE
i ONO MIND TRAINTWISTED
47 g GIVE ME EVERYTHING
PTBULL FEAT. NEYD AFROJACK & WAYER VR M5 POLO GROUNDSURMG
UNDIVIDED
BLUSH FEAT, SNOOP DOGG NETTWERK
48 11 PRICETAG
JESSIE J FEAT. B.0.8 LAVAUNIVEASAL AEPUSLIC
WHEN THE LIGHTS GO DOWN
GRACE DREAM MERCHANT 21/CNG
NOT MY DADDY

- 19 12 EVA IN YA FACE/BUNGALD

JUMP
B 7 G s xrene

TERSCOPE

ARTIST
TITLE IWPRINT & NUMBER / DISTAIBUTING LABEL

"""} BREATHE CAROLIN
HELL IS WHAT YOU MAKE IT FEAALESS 30153

LADY GAGA
3 142, o e s onuie e mee s st a

OWL CITY

ALLTHINGS BRIGHT AN BEAITIR LUTRSA SEPLELC 0TSS4 UUPRS
5 m' SKRILLEX

STARY NOSSTERS AND NIGE SPRTES 315 BEAT ATLANTE SEE01B 4G

DEADMAUS

=12 MAUSTRAP 251 8ULTRA

§ a THIEVERY CORPORATION

CULTURE OF FEAR E5L 177°

DAFT PUNK

THON: LEGACY (SOUNDTRACK) WALT DISNEY 005872
10 17 KESHA

AN THE ORACE CEMMANIER ¢ | COMMARHD YO T BANCE KEUOSKE R MG

m! LADY GAGA _
THE REVIX STREAWUNE MOMNE CHERRYTREEINTERSDOPE 014635464
- 1a 33 VARIOUS ARTISTS

UKF DUBSTEP 2010 UKF DISITAL EX

DAFT PUNK

TROM: LEGACY RECONFIGURED WALT DISNEY 013540

n 1§ 23 JAMES BLAKE
JAMES BUAKE POLYDOR LNVERSAL REPUBLE 021MRG

- SKRILLEX

. _MORE WONSTERS AMD SPRITES 245 SEATOTLANTC DETAL EXWG

g p BRIAN ENO
DRUMS BETWEEN THE BELLS WARP 10214

mn TIESTO .
CLUB LIFE VOLUME ONE: LAS VEGAS MUSICAL FREEDOM 001
n 13 25 VIC LATINO
VIC LATING PRESENTS: ULTRA DANCE 12 ULTRA 2734
E SBTRKT
SBTRAT YOUNG TUAKS 060 /XL

19 14 GORILLAZ
THE FALL VIRGIN 67588 CAPTOL

g BLOOD ON THE DANCEFLOOR
ALL THE RAGE! CANDYLAND 002 £X

23 § BENNY BENASSI
ELECTROMAN ULTFA 2572

mu CUT /// COPY .
Z0NOSCOPE MODULAR 134~
S T

Data for week of JULY 30, 2011 |

TITLE

ARTIST IMPRINT / PROMOTION LABEL
SEE THE NEW HONG KONG
JOSIE COTTON SCRUFFY

SALES DATA
COMPILED BY

AIRPLAY
MONITORED BY

niclsen
SoundScan

TRADITIONAL
JAZZ ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

3 VARIOUS ARTISTS
Al f1:x]

WTF

MATT ZARLEY ZARLEY SONSS

BOUNCE

CALVIN HARRES FEAT. KELIS LLTAA
a4 3 FREAK LIKE ME

MAYRA VERONICA MVA

HH 1 WROTE THE BOOK
BETH DITTO DECONSTRUCTION/COLUMBLA
- 23 13 GAVE UP ON LOVE

KELLI DENTZ

GIVEIT
AMORAY KNOCKOUT FASHION

- BEST THING | NEVER HAD
RKWOOD

WOOD/COL
TASTE THE NIGHT
DALAL G0LD EAGLE

“%y 4 3 NOT GETTING ANY BETTER
INNERPARTYSYSTEM RED BULL

ALL TIME LOW
THE WANTED GLOBAL TALENT/MERCURY/IDIMG

4 5 READY2GO
MARTIN SOLVEIG FEAT, KELE 815 BEAT/ATLANTIC

EEE RIGHT THERE
NICOLE SCHERZINGER FEAT. 50 CENT INTEASCOPE

12 13 CALL YOUR GIRLFRIEND
ROBYN KONICHMWA/CHERRYTREEINTERSCOPE
MR. SAXOBEAT
ALEXANDRA STAN ULTHA
HOLDIN' ON
DAVE AUDE FEAT. ELWAH AUDACIOLS

MB
NATALIA FLORES CARAILLO

2 12 JUDAS
LADY GAGA STREAMLINE KONLIVEANTERSCOPE

E THIS IS WHAT ROCK N ROLL LOOKS LIKE
PORCELAM BLACK FEAT. LIL WAYNE UNIVERSAL REPUBLIC

% 5 DIAMOND CROWNED QUEEN
RAJA CITAUSONIC

VANDALISM & STATIC REVENGER WHITE HOLSE

BEHIND THE WHEEL 2011

DEPECHE MODE REPRISE RHIND

LITTLE BAD GIRL

(VD GUETTA FEAT TRD CRLR & LUBACHES WH 4 NS ASTWING IS CAPTTIL
] GET MY MONEY BACK

CAZWELL PEACE BISQUIT

ﬂ ROLLING IN THE DEEP
ADELE LUMBIA

2 12 GIVE ME EVERYTHING

2 gy MICHAEL BUBLE
CRAZY LOVE 1 43REPRISE 52070ANAANER BROS. &

E PAT METHENY
WHATS IT ALL ABOUT NONESUCH 52751 2VHARNER BRCS.

4 5 MADELEINE PEYROUX
STANDING ON THE RODFTOP PENNYWELL 015636 DECCA
FRANK SINATRA, DEAN MARTIN & SAAY DAVIS JR
HE VR ST I THE O X AR STAS T RSES PR S50 B
5 42 SOUNDTRACK
~_TREME: SEASOM 1 HBO/GEFFEN 0149101GA
m GRETCHEN PARLATO II
THE LOST AND FOUND 03LIGSOUND 113
42 7 ELIANE ELIAS
LGHT MY FIRE CONCOAD PICANTE 32761/CONCORD.
HIRLD

MATT
|a JAMES FARM NONESUCH 526294/ WANER BROS.
10 § COREA, CLARKE & WHITE

FOREVER CONCDAD 32627
BEN WILLIAMS
STATE OF ART CONCORD JA27 32341/CONCORD
LIZ CALLAWAY/ANN HAMPTON CALLAW,
BOOM: LIVE AT BIRDLAND #5 CLASSICS 1194

@ MICHAEL BUBLE !I
HOLLYWOOR: THE DELUXE 743 SEFRIF 106141 WARNER BRI ]
11 16 WLLIENELSON & WINTON MARSALIS FT. NORRH JONES

HERE WE 60 AGAIN BLUF NDTE 56388815

NINA SIMONE
5.

SONY MUSIC CMG 837 ONY MUSIC

CONTEMPORARY
JAZZ ALBUMS"

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
GABRIEL BELLO

2 4 PAUL HARDCASTLE
HARDCASTLE VI TRIPPIN ‘i AHYTHM 48

@ MICHAEL FRANKS _
TIME TOGETHER SHANACHIE 5189
2 45 BONEY JAMES
CONTACT VERVE FORECAST 015375V6
ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS UP 31810~ OONCORD |
12 49 DAVE KOZ
HELLO TOMORROW CONCORD 21753
BELA & THE FLECKTONES
el ROCK-ET > SCIE-NCE EONE 2133
18 5 BRIAN CULBERTSON
XUl GAP 014450M8

-@E TROMBONE SHORTY
BACKATOWN VERVE FORECAST 014794VE
- 10 g EUGE GROOVE
STVEN LARGE SHANACHIE 5140
- BOB BALDWIN
A REVIRE TRIFPH % FHYTHM &
o o 2UNES FEAT. TOM BROWNE
_LOVNG2ANEWAVEDSTS
1 W PAUL TAYLOR ﬁ
PRIME TIME PEAK 2145 EONE
- 15 55 KENNYG

HEART AND SOUL CONCORD 22048

FOURPLAY
LET'S TOUCH THE SKY HEADS LP

13 ANYTHING'S POSSIBLE

S ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MILOS KARADAGLIC

MEDITERRANED DG 01557 UNNERSAL CLASSICS GROLE.

VARIOUS ARTISTS

THE ROYAL WEDOMG: THE OFICIAL ALBUM CECCA 01564
5 a1 MORMON TABERNACLE CHOIR

VBN F HE WOAM DEGILE IR MFUSHTEEWCE YR SELTY

VARIOUS ARTISTS

BUET CARMEN SUGRROECCA 1 A1 UNVERSA, CUASSGS GLLP
R LANG LANG

BV I VM54 SO/ CLASSOAL TSN/ WISTRAGRS )

55 ERIC WHITACRE
LIGHT & DOLD DECCA 01 B UNNERSAL CLASSICS GROUP. &
S DNETE IAPELEGERN
BACH SONY CLASSICAL 81742/50NY MASTERWORKS

11 73 EMANUELAXYOYO MATTZHAK PERLMAN
NENDELSSOHY: PAND TRIGS S011 OLASIOAL 5252 S VASTERAORIS
APOLLO'S FIRE
COME T0 THE RIVER AVE 2205

RO PAUL LEWIS
BEETHOVER: DIABELLI VRAMTIONS HAAVOM MUNDY (w07

51 ANDRE RIEU &HIS JOHANN STRAUSS ORCH,
FOREVER VIEMRA LDRE AELISTLORAHEQ 11 4 WNE &
LORRANE HUNT LESERSON PHILHARMONIA BAROQUE ORCH.
BERLIZ: LES HUITS (ETEMANDEL SHLHAAHIA BARIOLE 0t

IL vOLO

2 12 1L VOLO OPEFRA BLUES/SATICA RENTOR GEFFEN 015517134

JACKIE EVANCH
4 38 O

o | |
MIGHT (EP) SYCOTOLUNER 81151 5OMY MUSIC
@E DAVID GA j
ROCK SYMPHO! CCA 014442
CONCERT ORCH.

RRETT
WES DE
44 STNGFT THE ROVAL PHLHARNONG
STING: LIVE IN BERUN CHERRYTREE DG (11 4822 DECCA @
STING
SYVPHONCITES 1 B YTREEOG 014458 UNERSAL CLASELS SIS
49 ZOE KEATING
INTO THE TREES 70F KEATING 03 EX
ALFIE BOE
BRING HIM HOME DECCA 015330
n 14 31 THE IRISH TENORS
THE VERY BEST OF THE IRISH TENORS EOME 2200
n KATHERINE JENKINS
BELIEVE 143/REPRISE 522190/WARNER BROS.
TIME FOR THREE
3 FERVENT TRAVELERS EQNE 2035
ALFIE BOE
YOULL NEVER WALK ALONE EAM CLASSICS 96788 ©
H0B GARDNER T THE SPRE CHORLS AN LOWCON SAUPHONY 0RC%

10 13 LAMB OF 600 SPIRE 15

ARTIST
TITLE INPRINT & NUMBER / DISTRIBUTING LABEL

PITBULL FERT NEYD, AFROUACK & NAYER VR 3055010 GRULNDGUAMG
E ADDICTION
E ROLLING IN THE DEEP

ADELE XL/COLUMBIA

WHAT A FEELING

ALEX GAUDINO FEAT. KELLY ROWLAKD ULTRA
nﬂ LAST FRIDAY NIGHT (T.G.I.F)
n 8 13 SULTAN & NED SHEPARD FEAT. NADIA AU HAREM

E BEAUTIFUL PEOPLE
CHRIS BROWN FEAT. BENNY BENASSI JIVE LG
“E RAISE YOUR WEAPON

DEADMAUS MAUSTRAP/ULTRA

HELLO

MARTIN SOLVEIG & DRAGONETTE 515 BEAT/ATLANTIC
n 20 g LITTLE BIRD

17
) 2 g THE EDGE OF GLORY

D GUETTA FEAT FLO FIDA & MO M) WHY £ WS SETRAMERIS CARTIL
ﬂnu MOTIVATION

KELLY ROWLAND FEAT. LIL WAYNE UNIVEASAL AEPLSLIC

SS
INNA ULTRA
I MISS YOU

MEDINA ULTRA
19 12 SUN & MOON
| WANNA GO
KATY PERRY CAPITOL
§ g SAVE THE WORLD
11 g NITON (THE REASON)
KIM S022 ULTRA
LADY GAGA STREAMLINE KONLIVE/INTERSCOPE
g CINEMA
E 1a 4 SUPER BA
S0 B VOUNG LONEVIGAGH MONPUUNNVERGM RERBLIG
9 ME AND MY MICROPHONE
MARIACALM FEAT. LALA NEXT PLATEAU

n 5 15 MR. SAXOBEAT
ALEXANDRA STAN LLTAA

ABOVE & BEYOND FEAT. RICHARD BEDFORD ULTRA
n 133 amiey speans Jveras

CALL MY NAME

SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

ERIC PRYDZ ULTRA

E BOUNCE

CALVIN HARRIS FEAT. KELIS ULTRA

WHERE THEM GIRLS AT
m 18 BENNY BENASSI FEAT. GARY GO ULTRA
EQ , SUNIS UP

SEPTEMBER A0B3INS

For chart reprints call 212.493.4023

3 {2 PUSHTO START
PAUL TAYLOR PEAK/EONE

m BOTSWANA BOSSA NOVA
DAVID BENOIT HEADS UP/CMG
4 13 S7VEN LARGE

EUGE GROOVE SHANACHIE

EW
CINDY BRADLEY TRIPPIN ‘N AHYTHM
5 13 SUMATRA

JEFF LORBER HEADS UP/CMS

[@ PUSH
JACKIEM JOYNER ARTISTRY

g 5 NOWTHAT THE SUMMER'S HERE
MICHAEL FRANKS SHANACHIE

HEAVEN IN YOUR EYES
ELAN TROTMAN FEAT. BRIAN SIMPSON SPECTAA JAZZ
ENCANTADORA
BLAKE AARON FEAT. NAJEE INNERVISION
STILL IN LOVE WITH YOU
SADE EPIC/COLUMBIA
16 § THE WINDY DANCE
NICK COUONME TRIPPIN ' REYTHY

m COME GO WITH ME
NORMAN BROWN PEAK/CVG

3 7 VARIOU
PLAYING FOR CRNGE: PRC 2 THEL ES3 MEDA HEA® 2055 COMIRD &
m CELTIC THUNDER
: MERITAGE CELTIC THUNDER 015195/DECCA
§ 77 CELTIC WOMAN
SONGS FROM THE HEART MAKHATTAN 5831
H @ JAKE SHIMABUKURO ifl
= PEACE LOVE UNJLELE HITCHHIKE 1112 l¥'
- 5 g VARIOUS ARTISTS
ZAZ
ZAZ PLAY-ON DISITAL EX m
0=
KUANA TORRES KAHELE
KAUNALOA KLANA TORRES KAHELE 221 NARSLAPALA
1a 29 AFROCUBISM
AFROCUBISM WOALD:

CELTIC WOMAN
LULLABY MANHATTAN 47088/8LG

RED HOT + IO 2 RED HOT §127/EOKE
RO NCHES.CH SESEES WHRNER BROS.
LOREENA MCKENNITT H 1
AT SHWES T MALEY CURLAN RO 1505 |
SOUNDTRACK
PASSIONE: UN MVENTURA MUSICALE HP-0 5351 47 UVE
CELTIC THUNDER
TS ENTERTANMENT! CELTIC THUNDER 013504 DECCA
4 SEUN ANIKULAPO KUTI & EGYPT 80
FRON AFRCA WITH LR BE VALKKTL SUMREE 11154 TG HORRY
AMINA ALAOUI
ARCO IRIS ECM 015527/DECCA
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TITLE

-3! E ARTIST (IMPRINT / PROMOTION LABEL)
o 32 EIH GIVE ME EVERYTHING
PYALFIR 6L R0 4 Y8 I 5210

2 1 2 TABOO

e L DON OMAR JORFANTOMACHETE UNMERSAL MLELC LATIG)
o ,7 43 PROMETI
4 |2

{_INTOCABLE (6.1 |

= § 10 ROMEQ SANTOS (SONY MUSIC LATIN)
'z VEN A BAILAR
s {J ! & 1 w“ JENNFER LOPEZ FEAT, PITBULL (ISLANDADIMG
& & 2 TEAMOYTEAMO
- LA ADICTIVA BANDA SAN JOSE DE MESILLAS (S0 MUSIC LATH)
° g 21 CUANTO ME CUESTA
X C 05 U5 LA ARROLLADORA BANDA EL LINON (DISA)
8 & g DIQUEREGRESARAS
B LA ORKGINAL BANDA BL LMON DE SALYADOR LIZARRAGA (FONIVSA
1z EL ARDIDO
O ’ 7““—_ LARRY HERNANDEZ (MENDIETA/FONOVISA
@

§ AMOR CLANDESTINO
b
PRINGE ROYCE (TOP ST0P)
VEN CONMIGO

MANA (WASNER LATINA]
12
OLVIDAME
DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL

| “' NO ME DEJES CON LAS GANAS
'|_LOS HOROSCOPOS DE DURANGO (DISA/ASL
@ }mj‘ _SULION ALVAREZ Y SU NORTEND BANDA (FONOVISA
0 14 11 RABIOSA

1 51 CORAZON SIN CARA
3= SHANIRA FEAT. MTBULL OR EL CATA (EFACSONY MUSIC LATH)
15 [13 1

(D 21 o DOVDEESTAS PRESUMIDA
- L CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE |DISA)
LLAMA AL SOL
12 [15 E TITO “EL BAMBING® (SIENTE,

"2 10 GRITAR
18 18 10 LUIS FORSI (UNIVEASAL MUSIC LATING]
'is a7 ME ENCANTARIA
P18 BT e ey
QD=

ONSI

INVESSAL WSIC LA

PRINCE ROYCE
2 2 7 PRINCE ROYCE TOP STOP 30020/

SONY MUSIC LATIN

o®

NA
,,,,, S5 DRAMA Y LUZ WARNER LATINA
REIK
4018512 PELIGRO SONY MUSIC LATIN 89571
| & & =2 ENRIQUE IGLESIAS
SHI 8 “r, ELPHIF VR 5

WS MSTUTD I ues e I

AVENTURA
6 5 8 14 + 14 PREMUM LATIN 8211 SONY MUSH
- FRANCO DE VITA 1}
L C D FRAKCO DEVIA: BN PAANERA FILA SCPY WS LT 78112 8 1
SHAKIRA
8 18990 sk b sou epic 77400 50N MUSIC LATIY
'y | w: 8 - LOS TIGRES DEL NORTE [
| | S MTV UNPLUGGED MTV/FONOVISA 354844 UMLE & 1
1 3 CRISTIAN CASTRO
VA EL PRINCIPE LNVERSAL MUSIC LATND 01 S01SUMLE @
ILVOLO i
| Y 1L VOLD CPEA BLLES GATICARENTOR EETEN D15TSLMLE |8
CAMILA
12 " 7 DEJARTE DE AMAR SONY MUSIC LATIN 59881

@ 18 s GERARDO ORTIZ
i i NI HOY NI MANANA DEL 68924/SONY MUSIC LATIN 8
| e

25 LOS BUKIS
35 FONDVISA 354608 UMLE

42 4 JENCARLOS CANELA f

| a8l "‘ 4‘. UN KUEVO DIA BULLSEYE 8942 B

10

G0l

24 13 :m)us ARTISTS I

‘ Ll st BFEPEDAD IMEAY 051 250N MUSC TN
INTOCABLE
0 22T 2001 6101 coamas

i 5 g GERARDO ORTIZ v
,@zs 154 MORIR Y EXISTIR EN WO [EL 827 S0MY MUSC LATN 8

4 ENSENAME A OLVIDAR
DAREYES DE LA SIERRA (DISA)
"ia 1 ELTIERNO SE FUE
= lil.m‘ CALIBRE 50 (DISA
@ 23 1 LLUVIA AL CORAZON
M 5y g TA T
e [za,\n NZOLO U

MANA (WASNER LATINA|
FRANCD DE VITA FEAT ALEJNDRA GUZMAN (S00Y NUSE LTH)

WISIN & YANDEL
2015 [25 LO5 VAQUERDS: EL REGRESO WY MACHETE 01521 SUMLE
21 2 6 JORGE SANTACRUZ Y SUGRUPO QUIN =

LA SUPREMACIA DEL 5 i
VARIOUS ARTISTS
222025 5 uanons OMMNTICAS DE AMEAICA (65 7716770

@ M 5 EUMWEWEWW
EL PRIMER L1 A 254848 UMLE

Y MUSIC LATIN

24 2 5 PARTY ROCK ANTHEM
o= [ L) FEAT RN SEOETT & 0DN00 P 000 AL MO TREENERILOTE)
@ [zﬂ 2 DIA DE SUERTE
- u g} ALEJANDRA GUZMAN (CAPITOL LATIN)
@ 4 § METOCAAMI
b BANDA SINALOENSE MS DE SERGIO LIZARRAGA (DISA/ASL
MI ULTIMA CARTA
27 lﬁ ‘10_ PRINCE ROYCE (T0P 5T0P)
28 25 17 MI CORAZON ESTA MUERTO

RKM & KEN-Y (PINA)
. PELIGRO
jige \”-I“.-&M
@ 35 4 EMBRUJADO
EL CHAPO DE SINALOA (PALOMA

a1 a7

NINAS PUDIENTES Y PODEROSAS
| VOZ DE MANDO (DISA)

@ ‘33 4 MI CORAZON INSISTE
S D JENCARLOS CANELA (BULLSEYE
@ 3 3 SOLOPIENSOENTI
i | d ) JERRY RIVERA (VENEMUSIC|

iz MR. SAXOBEAT
@ ’a l“ ALEXANDRA STAN (ULTRA
36 24 15 LAHUMMER Y EL CAMARO

V2 L€ D0 ARTSTAS INNTADOS ESCOUTA UE GUEFRA Y JORGE SATICRIZ (154

B E.T.
5 7 [;‘ ‘ KATY PERRY FEAT. KANYE WEST [CAPTTOL
@ 40 g APOCO NO QUISIERAS
K ALX VILLARREAL (MUSASTBAL30A)
@ ‘e ‘ 5 QUE ATODA MADRE (QUE A TODO DAR)
BANDA LOS RECODITOS (DISA,
47 § BORRACHO Y LOCO
! LOS HURACANES DEL NORTE (DISA
5 POR SER TU MUJER
S| NATALIA IMENEZ (SONY MUSIC LATIN}
AL FINAL DE NUESTRO AMOR
ALEX RIVERA (FKKORECOADS)
= MIVIDA
““5‘ DIVING (MVE}
48 2 A PARTIR DE HOY
MARCO 01 MAURD DUETO CON MAITE PERRONI MNAETER LATR)
3 GOLPES EN EL CORAZON
" LOS TIGRES DEL NORTE FEAT. PAULINA RUBIO (FONDVISA}
RAIN OVER ME
PITBULL FEAT MARG ANTHONY (MR, 305 POLD BROLNDG U RMG)

' .o HABITACION 69
s il |4 “_ BANDA LOS RECODITOS (DISA)

G
BRUNO MARS (ELEXKTRA/ATLANTIC

ATACA Y ATRAPA
EL COYOTE Y SU BANDA TIERRA SANTA (1S

I'M SORRY
SIETE (LA VIDA BUENAWARNER LATINA)

Jerry Rivera posts his 10th chart-topper on
Tropical Airplay as “Solo Pienso en Ti” steps
2linits eighth week on the list (3.2 million
impressions, up 22%, according to Nielsen
BDS). The song is the first single off Rivera’s
17th charting album, “El Amor Existe,” which
dips B-18 on Tropical Albums this week.

70 |

24 19 4 NATALIA JIMENEZ

NATALIA SONY MUSIC LATIN 92171
T@i'u' 13 TIERRA CALI
L DR I W SX10 06 MR YCTRN B SCUESA MSC L) st I
e 23 {7 GLORIA TREVI
GLORIA UNIVERSAL MUSIC LATINO 015369 UMLE
| ',z 2= LARRY HERNANDEZ
27 8,{ *® 20 SUPER EXTOS MENDETAFONOWSA BUMLE | ‘
VARIOUS ARTISTS
28 2 B 40 AMIVERSARIO DISA RECORDS: 2000 - 2090 DISA 723500 UMLE
CONJUNTO ATARDECER |

iv Lod 27,; 'J LLEGAMOS Y NOS QUEDAMOS DISA 72 UMLE L
@ 47 {7 CALIBRE 50
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As “Prometi” returns to No. 1 on Regional
Mexican Airplay for a second week, Intocable’s
hit jumps to a new peak (6-3) on Hot Latin
Songs (11.9 million impressions, up 15%).
KLAX Los Angeles leads the audience push
with 939,000 impressions from 62 plays in
the tracking week.

Go to www.billboard.biz for complete chart data
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SURPRISE CHART START FOR ‘VIVO’

Los Invasores de Nuevo Leon post their highest chart position on Top
Latin Albums in their 17-year chart history as “30 Aniversario: En
Vivo” opens at No. 16 with 1,000 copies sold, according to Nielsen
SoundScan. Last year’s “Dejate Llevar” was its previous best with a
No. 28 debut and peak. The new live hits album marks the act's 17th
entry on Regional Mexican Albums, as itarrives at No. 4, and its sixth
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RECORD COMPANIES: Columbia Records appoints Desi
O’Meara coordinator of A&R. He served in the same role at
Island Def Jam Music Group.
Republic Nashville taps Mark Gray as director of Southwest
promotion. He was tour manager for country artist Troy Olsen.
Hudson Records names Troy E. Hudson president/CEO.
He remains president/CEO of Troy E. Hudson Enterprises.

PUBLISHING: BMI appoints musical theater composer/
actor/author Patrick Cook director of musical theater and
jazz. An accomplished jazz pianist, Cook wrote the book
and lyrics to the musical “Captains Courageous.” He also
appeared in several Broadway productions and TV pro-
grams, including PBS’ “Feeling Good.”

Reservoir Media Management names Faith Newman
senior VP of creative and business development and pro-
motes Rell Lafargue to executive VP. Newman was executive
VP of business development at Verse Music Publishing, and
Rell was senior VP.

Spirit Music Group appoints Toddrick Spalding (Los An-
geles) and Alan Wilkis (New York) creative directors. Spald-
ing was a music supervisor at marketing/branding agency
CMP/mOcean, and Wilkis was senior marketing director at
Evergreen Music Publishing.

RELATED FIELDS: Licensing consultancy RightsFlow names
Chris Lydle VP of business development. He was VP of sales
and marketing at Christian Copyright Solutions.

Joe D’Ambrosio opens Paris-based Joe D’Ambrosio Man-
agement/Europe, the European branch of his producer/mixer
management firm. He's founder/CEO of Joe D’Ambrosio
Management in Mamaroneck, N.Y.

—Edited by Mitchell Peters

GOODWORKS !

L.A. COLDPLAY CONCERT TO BENEFIT
GRAMMY FOUNDATION

The net proceeds from Coldplay’s sold-out concert later this
summer at the Los Angeles Tennis Center on the campus of
UCLA will benefit the Grammy Foundation’s Grammy in the
Schools music education program.

“What a real coup for us,” says Dana Tomarken, VP of the
Grammy Foundation and MusiCares. “We are so exception-
ally grateful for their support and generosity.”

The Aug. 3 concertatthe 6,500-capacity venue is partof the
fourth annual Samsung AT

T Summer Krush, a free nine-
city concert series designed to showcase the capabilities of
the newly released Samsung Infuse 4G, available exclusively
through AT&T. Select songs from the show will air thatsame
evening on ABC’s “limmy Kimmel Live!”

The foundationlaunched its firstbenefitconcertlastyearin
Los Angeles with Keith Urban, during which students joined
the country singer onstage. It was unclear at press time if
Coldplay’s concert would incorporate similar participation.
A limited number of free tickets were recently available for
the show at SamsungSummerKrush2011.com. Tickets were
also available for purchase ($45-8150) through Ticketmaster.

“It’s really kind of premature at the moment to announce
our gross,” Tomarken says, noting that more seats could be
added. “But | suspect it will probably be the largest to date.”

Summer Krush will visit mostly 2,500-capacity venues
through mid-September. Otheracts slated to performinclude
Luke Bryan (Nashville, July 20), the Band Perry (Dallas, Aug.
8) and Lenny Kravitz (New York, Aug. 31). —Mitchell Peters
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International superstar Pitbull performed before NBC's "Today” on July 1 for the Toyota Summer Concert Series, after which his label, RCA Music
Group, presented him with a commemaorative plaque marking his consecutive Billboard Hot 100, Mainstream Top 40 and Rhythmic No. 1s for his
current single, “Give Me Everything,” from his newest album, Planet Pit, Celebrating Pitbull's su. ss are (from left) RMG executive VP/GM Tom
Corson, “Today”/NBC Sports senior producer Melissa Lonner, Pitbull, Polo Grounds Music president/RMG senior VP Bryan Leach and Latium
Entertainment manager Charles Chavez. r-o E

Acclaimed violinist/conductor/composer André Rieu (right) received
the Grand Gold Decoration for Services to the Republic of Austria on
July 3. The decoration was awarded for his efforts to promote Viennese 2

music around the world. Academy Award-winning actor Anthony Target VP of entertainment John Butcher poses with superstar
Hopkins was on hand to pay tribute to Rieu while in town for the world Beyoncé on June 30 at the Target Harlem store when she stopped by
premiere of his own waltz, “And the Waltz Goes On, ich he com- to meet some eager fans and celebrate the release of Target's deluxe
posed with Rieu specifically in mind to perform it. s+ ERT DE ROOS edition of her new album, 4

TARGET

Kid Rock (had a lot to celebrate on July 11 at
4 the Hotel on Rivington in New York: selling
ey - 1 million copies of his album Born Free, his
On July 14, Primary Wave Music's New York office held the premiere party for crochet artist much-buzzed about July Men's Journal cover
Olek’s exhibition—"Knitting Is for P*****"—where they held an exclusive performance fromthe  3.4the awesomeness that is himself. Rock
Trachtenburg Family Slideshow Players. Enjoying the lighthearted event are (from left) Primary Jococ here with his partner in crime for the
Wave Music CEO Larry Mestel, GM Justin Shukat and senior director of advertising and video-  gyening, Atlantic Records chairman/COO Julie
games Ryan Barkan; Olek; and Primary Wave Music CFO Ramon Villa. #+ ACOB BREINHOLT Greenwald. pHor

KEVIN MAZUR
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Forty-five yuw mtm "'ur I"LED[I.J" om;mm MJ ke S lv'(‘lv'l‘era Davv Jones (second from ri rnw) Micky Dolenz (second from \MU and Po(ev Tork (cen-
es on July 16. The Monk were warmly welcomed backstage by Nederlander
(_.J certs uxrk.,ll"ﬁ VP of talent Kan Schnr- eft) and '-/P o?‘ ooemlwona_ Greek Theatre GM Rena Wasserman, who presented them with custom posters to
commemorate the event

The 17th annual Essence Music Festival, presented by Coca-Cola, hosted
more than 422,000 attendees in New Orleans July 1-3 for a weekend :
of Lom:nurmv npowerment mixed with stellar performances from the T"P National Music Publishers’ Assn.’s annual meeting, held
3 g world’s top African-American artists, including Usher, Mary J. Blige, Jill June 15 in New York, was a forum for music publishers and
EMI Records Nashville recording artist Eric Church (center) celebrated the Scott, Boyz Il Men, Jennifer Hudson and Trey Songz. The Essence Music songwriters to discuss the state of the music publishing
RIAA gold certification of his sophomore album, Carolina, on July 12 with the ~ Festival is the nation’s largest annual African-American cultural event and  industry, as well as honor some of the nation's top songwrit-
album's producer Jay Joyce (left) and Capitol Records Nashville president/ continues to be a hallmark of New Orleans tourism. During the kend, ers. President/CEO David Israelite (left) honored Grammy
o) Dungan who both donned Church's signature shades for the photo, Kanye West, who had one of the most high-profile shoy the event, Award-winning singer/songwriter Rlchard Mavx ith the 2011
caught up with Essence president Michelle Ebanks. r+ ELOTTA Songwriter lcon Award during the event. =

LATIN ALTERNATIVE
MUSIC CONFERENCE

The 12th annual Latin Alternative Music Conference held court in New York July 6-9 and hosted the Latin music community
for in-depth panels, riveting showcases and prime networking opportunities. pPHoTOS KARLO RAMOS

ABOVE LEFT: On July 7, panelists from both the Latin and mainstream worlds converged to discuss radio's changing land-
pe during the “This Is Radio Clash: Bridging the Terrestrial and Digital Divide™ panel featuring (from left) Clear Channel
manager Alfred Souza; Pandora director of radio sales Les Hollander; NPR music product manager Amy Schriefer; Jessica

Weber, founder of one-stop promotion and marketing services company co-sign; noncommercial KCRW Santa Monica
Calif,, producer Ariana Morgenstern; SoundExchange VP of new media and e mnnl affairs Bryan Calhoun; noncommercial
KEXP Seattle DJ Chilly; and Eventus/Naticnal Latino Broadcasting president/CEO Nelson Albareda

ABOVE RIGHT: From left, Celebrate Brooklyn! artistic director Rachel Chanoff, Los Lobos keyboardist/saxophonist Steve
Berlin, One World M, ing Group president Cristian Naselli, South by Southwest coordinator/music programmer Alicia
Zertuche, Live Nation senior VP of talent Emily Simonitsch, Windish Agency booking agent Amy Davidman, Levitt Pavilion
director of programming Eddie Cota and Live Nation VP of ethnic programming and touring Manuel Moran discussed 'hn
of the touring industry while .hanng tips and trade secrets with engaged attendees during the “99 Problems
Together a Tour Shouldn't Be One” panel on July 8

this age of fast-moving technology, quickly developing social media technelegy and the ever-changing ways in
which people consume music, there was much to discuss during the "@DIGITAL: Engaging Your Audience & Monetizing
Music" panel, presented by Terra. From left, Terra director of business development Cesar Martinez, YouTube strategic
development partnership manager Juan Jose Duran RootMusic maupr ng director Jim Mulheavn La Vida '7>~pmn guitar-
¢ sit der Toto
Gonzalez (aka DJ/producer Mr Fh\uev) loo‘»’ on the cm\le'-g;e giving attendees great advice and -,J\mm_; unu.ml:le Ir,)»ons
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Music’s most influential charts have gone mobile.

Download the new Billboard Chart App today and get
access to fifteen charts and 60 years of chart archives
- anytime, anywhere.

Available on the
D App Store
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Blasted 2,796 friends with news that
she bought tickets vid Eventbrite. 20

Found out about the
show from her

Facebook newsfeed friends joined the party. Got his invite
through Eventbrite

Updated FB status
with concert details

Found the show through the Heard about the
Eventbrite recommendation band through
engine Twitter

Started a Facebook
fan page

Amplify your ticket sales

Eventbrite's social media tools turn fans into instant
promoters and help you sell more tickets.

www.eventbrite.com



