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ELTON JOHN
MARIAH CAREY
JOHNNY MATHIS
SAVAGE GARDEN
UNCLE KRACKER
DEBBY BOONE
MICHAEL BOLTON
KENNY ROGERS
WHITNEY HOUSTON
AND MORE

' _|__ DROPPED.
TURNED DOWN ALL OVER TOWN.
CBS RADIO’S HE'S NOW SOLD MILLIONS OF ALBUMS

JIM RYAN AND SINGLES—AND TOPPED CHARTS
SPEAKS IN 3 DIFFERENT FORMATS.
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>>>SONY,
ROYALTYSHARE
PARTNER UP
RoyaltyShare has
partnered with Sony
Music Entertainment
to handle the major’s
processing and pay-
ment of artist and
mechanical royalties.
Under the deal, Sony
acquired a small eqg-
uity stake in Royalty-
Share, a San Diego-
based provider of
royalty processing
services for music
companies and book
publishers. Sources
say RoyaltyShare
will hire 70 Sony em-
ployees involved in
processing artist and
mechanical royal-
ties, who will remain
at Sony’s offices in
Lyndhurst, N.J.

>>>CONVERSE
OPENS STUDIO
Converse has opened
its Converse Rubber
Tracks recording
studio in Brooklyn,
where artists can sign
up for free studio
time. Acts retain the
rights to any tracks
they record at the
facility, but they also
can provide Con-
verse with the right
to post their tracks
online, The first
clients will use the
studio through the
summer, after which
Converse will take
applications from
other musicians.

>>>JDUB
RECORDS
SHUTTERS

JDub Records, the
nonprofit New York-
based label that
specialized in Jewish
music and helped
launch the career of
hip-hop artist Matis-
yahu, has closed.
JDub, which derived
half its annual income
from foundations and
individual donors
and the other half
from music and ticket
sales, said falling CD
sales and declining
support from funders
led to its closing. The
label’s eclectic roster
included Balkan Beat
Box and Golem.

Reporting by Ed
Christman, Andy
Gensler and Sarah
Maloy.
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Proving Ground

The U.S. launch of Spotify is a key test o

harging a monthly

fee for unlimited

streamingaccess to

avastonline music
catalog has beenatough sellin
the United States.

But now, with the stateside
launch of Spotify comes the
sense thatthe U.S. market will
finally getatruetest of its appe-
tite for music subscription ser-
vices—a business model that
record labels and music pub-
lishers are eager to see succeed.

Even with market leader
Rhapsody, which recently
topped 800,000 subscribers,
Best Buy’s Napster service and
newer upstarts like Rdio and
MOG, there’s a sense among
many in the music business
that Spotify has the potential
to be a game-changer.

Those hopes are rooted in
the service’s elegant user in-
terface but even more so in
its success in Europe, where it
has more than 10 million reg-
istered users. As important? It
also has 1.6 million European
subscribers, about 100,000
more than all U.S. subscrip-
tion services had at the end of
2010, according to the RIAA.

Spotify’s July 14 U.S. launch,
which followed protracted ne-
gotiations to strike licensing
deals with all four major la-
bels and independent labels,
garnered an unusually large
amount of mainstream U.S.
press coverage.

Leading consumer brands
are onboard, too. Coca-Cola,
Clievrolet, Motorola, Reebok,
Sonos and News Corp.’s iPad
news publication the Daily
are “exclusive launch part-
ners” that will be featuring

Coming to America: Spotify

founders MARTIN LORENTZON

(left) and DANIEL EK; below:

Spotify’s desktop application.
ar

Spotify in their own market-
ingcampaigns. On launch day,
Chevrolet was offering free ac-
counts (which are available on
an invite-only basis) to the first
150,000 people who register at
the Facebook page for its Sonic
sedan and hatchback, while so-
cial media analytics company
Klout wentthrough its 100,000
free invites by the afternoon.

The stripped-down free
version of Spotify features
ads, doesn’t have an Internet
radio feature and won’t play
through wireless music ser-
vices like Sonos and Squeeze-
box. But the complete Spotify
experience requires a monthly
subscription—$5 for unlim-
ited, ad-free streaming on a
computer or $10to add access
from smartphones and other
mobile devices and the ability
to listen to music offline.

Still, the free version has
been Spotify’'s most contro-
versial feature. Even though
Spotify CEO Daniel Ek has
long been a proponent of the
“freemium” business model
asa viable alternativeto piracy,
U.S. labels have been openly
hesitant. Days before Spotify’s
launch, Rhapsody president
Jon Irwin called the freemium
model “not sustainable at cur-
rent content cost structures.
But in the end, the ability
of a free product to lure poten-
tial subscribers was obviously
not lost on rights-holders. Ken
Parks, Spotify’s chief content
officer and managing direc-
tor of Spotify North America,
says U.S. users of the free ser-
vice will get effectively the same
product as European users with
one difference: U.S. users will
get unlimited listening hours

f the viability of subscription services

1G@8uLLTeas oS

Ban

for the first six months, after
which their streaming time
will be capped. Free accounts
were scaled back in Europe in
April, restricting free users to
20 hours of listening plus addi-
tional hours added each week.
That free six-month window
could prove vital to give U.S. con-
sumers time to get acquainted
with the service, build playlists
and share songs with friends.
Recently leaked Spotify

marketing materials revealed
that the company hopes to at-
tract 50 million registered U.S.
users in its first year, an ambi-
tious goal in a market where
subscription services have
never sparked the interest of
mass-market consumers.
“We think just as they have
flocked to it by the millions in
Europe,” Parks says, “it’s really
going tostrike a chord and res-
onate with U.S. users.” + .

MOBILE: For 24/7 news and analysis on your cellphone or
mobile device, go to mobile.billboard.biz.
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‘IF WE CAN KEEP THIS MOMENTUM GOING...

TOTAL U.S. MUSIC SALES UP 3.7% AT MIDYEAR—HOPES RISE FOR AN ANNUAL SALES GAIN IN 201

BY ED CHRISTMAN

t’s a question even the most foolish optimist wouldn’t have dared voice at the start of the year: Can
U.S. recorded-music sales finish 2011 in positive territory?
But with each passing week, the continued rebound in digital sales, strong sales growth in cata-
log titles and a slowing decline in CD sales are beginning to nudge such hopes out of the realm of
the ridiculous.

Album sales, which haven’t risen on an annual basis since 2004, inched up 1% during the six
months ended July 3, while digital track sales, which were showing alarming signs of slowing in
2010, returned to double-digit growth in the first half of this year, according to Nielsen SoundScan
(Billboard.biz, July 6).

Industry watchers agree that closing out the year in the black will remain a difficult task.

“It’s too early to be optimistic about how the year will play out,” Newbury Comics head of purchas-
ing Carl Mello says. “We're still in a tough economy, and we need to aggressively make opportunities
happen.”

But some long-beleaguered label executives are allowing them-
selves a moment of satisfaction as they review the upbeat sales data.
One major-label senior executive who asked to remain anonymous
says growing optimism among retailers is encouraging labels to
take more risks in trying out new marketing initiatives. That, he
notes hopefully, could help fuel further sales gains.

“This is the most positive I have seen of people being in years,
by far,” the executive says. “If we can keep this momentum going,
we could be in good shape.”

During the six months ended July 3, U.S. sales of albums and
track-equivalent albums {or TEA, where 10 digital tracks equal an
album), totaled 221.5 million units, up 3.7% from 213.7 million
during the same period last year, when album and TEA sales fell
8.2% from a year earlier, according to SoundScan.

Digital track sales totaled 660.8 million units in the first half,
climbing 10.6% from 597.5 million units in the first half of 2010,
when sales had actually slipped 0.2% from a year earlier.

SALES OF MAJOR FORMATS OVER TIME

Walmart’s discounting of catalog titles and liquidation sales at Borders helped second-quarter CD sales rise sequentially from the first quarter for the first time since
2004. Meanwhile, second-quarter digital track sales declined by only 17,000 units from the first quarter, traditionally the strongest sales period for tracks. That marks

the first time since 2006 that the decline in second-quarter track sales fell below 20,000 units.

350M T T T ‘

300M

250M

200M

‘ \

| |

| l ‘

1sO0M | - — — —

|
\
\
|

100M

(D SALES
50M

DIGITAL ALBUM SALES \

|
| L I

0

e - L

Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2008 2008 2009 2009 2009 2009 2010 2010

6 | BILLBOARD | JuLy 23,20M

Q3 Q4 Q1 Q2
2010 2010 20M 20Mm



Katy Perry’s “ET..” featuring Kanye West, was the top-selling
digital song of the first half, with sales of 4.1 million units. A
total of 52 digital songs topped 1 million in sales, 17 of which
sold 2 million. During the same period last year, 39 songs were
million-sellers and 14 topped sales of 2 million.

Album sales totaled 155.5 million in the first half, up 1%
from 154 million units a year earlier, when they tumbled 11%.
Digital album sales jumped 19.3% to 50.3 million units, while
CD album sales, which had plunged 17.9% in the first half of
2010, fell by a far more modest 6.5% in the first six months
of this year.

Despite the slight uptick in total album sales, first-half sales
of current albums—those that are within the first 18 months
of their release or older titles that stay in the top half of the
Billboard 200 or are active at radio—were down 3.9% to 82.4
million. Only two current titles exceeded first-half sales of 1
million—Adele’s 21, which sold 2.5 million, and Lady Gaga’s
Born This Way, which sold 1.5 million. That’s down from the
first half of 2010, when five albums topped 1 million in sales,
led by Lady Antebellum’s Need You Now, which sold 2.4 million.

Label executives and retailers are hopeful that sales of cur-
rent titles will improve in the second half, thanks to a stronger
release schedule that includes new albums from Drake, Kelly
Clarkson, Akon, Lady Antebellum and Coldplay. But the year-
on-year comparisons will still be tough. Eminem’s Recovery—
the top-selling album of 2010—and Drake’s Thank Me Later
weren't released until June 15 of last year, while some of the
year’s other top sellers like Taylor Swift’s Speak Now and Susan
Boyle’s The Gift came out in the second half. The next month
could prove to be a key barometer of how the rest of the year
will play out, given a dearth of hotly anticipated releases, ac-
cording to a label executive.

Meanwhile, sales of catalog titles—those that were released
more than 18 months ago and don’t meet any of the other
current-title qualifications—rose 7.2% in the first half to 72.6
million, swinging dramatically from a drop of 13.9% during
the same period in 2010, according to SoundScan.

What accounts for the rebound in catalog sales? Important
factors have included stepped-up catalog marketing at iTunes
and Amazon MP3 and aggressive discounting at Walmart, which
a head of sales at a major label says has enjoyed “incredible suc-
cess” with its pricing of older CD titles at $5. Walmart began
scaling back the number of titles it carries in June 2010, a move
that particularly affected catalog titles, which may contribute
to year-on-year sales growth in the second half of this year.

Nontraditional retail, which emerged in 2010 as the larg-
est music retail sector for the first time, remained on top in
the first half of this year, as sales surged 18.6% from a year
earlier and accounted for 42.4% of album sales. Digital retail-
ers accounted for most of that growth. But CD sales through
other nontraditional outlets also posted sharp gains, jumping
17.7%—albeit partly through the addition of sales from Ama-
zon Marketplace, which hadn’t been included in SoundScan’s
previous calculations.

Universal Music Group retained the largest share of album
and TEA sales among U.S. distributors in the first half, captur-
ing 29.7% of the market, down from 30.5% a year earlier. But it
barely held off a strong challenge from Sony Music Entertain-
ment, which notched a 29.4% share, up from 27.6%. Warner
Music Group came in third with 19%, down from 20.1% a year
earlier, followed by independent distributors, which collectively
captured 12.5%, up from 11.6%, and EMI, which had 8.8%,
down from 10%. The market shares are allocated by distribu-
tor and exclude from the indie share labels that are distributed
by major-owned indie distributors RED, Fontana, Caroline and
Alternative Distribution Alliance.

But if market share were calculated by label ownership, as
preferred by the American Assn. of Independent Music, the
indies’ share of album and TEA sales would be dramatically
larger. According to Billboard estimates based on raw data from
SoundScan, indie labels in which a major owns less than a 50%
stake collectively accounted for 31.2% of the market, followed
by Sony with 24%, Universal with 21.9%, Warner with 14.4%
and EMI with 7.9%. ..

HOW THE NUMBERS STACK UP

U.S. music sales trends during the first six months of 2011,
according to data from Nielsen SoundScan.

2010 2011

under review

INDIES
6%

UMG
30.49%

WHG y < WG
20.06% it . 19.00%

MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM AND TEA (TRACK-EQUIVALENT ALBUM) SALES

Sony Music was ahead of Universal Music Group in year-to-date album and TEA sales for four consecutive weeks
ended May 22, the first time since 2005 that it had topped UMG in year-to-date U.S. sales for any length of time.
But UMG regained the lead by the end of the first half.

52.3M

ROCK R&B COUNTRY GOSPEL LATIN

ALBUM SALES BY GENRE
Rock album sales posted a 2.4% increase in the first half from a year earlier, the biggest gain among large genres.
While R&B/hip-hop sales sank 7.5%, the rap subcategory eked out a gain of 1%.

33.5M 9.8M

2IM .27M

ROCK R&B COUNTRY GOSPEL LATIN ROCK R3B COUNTRY GOSPEL LATIN

(D ALBUM SALES BY GENRE DIGITAL ALBUM SALES BY GENRE

Rock and Latin declined 6.1% and 4.2%, respectively. Country soared nearly 30% and was the only large genre
R&B/hip-hop suffered the largest decline, as CD album  to outpace the 19.3% jump in overall digital album sales.
sales plummeted 14%. R&B/hip-hop posted a 19.1% gain.

UNDER REVIEW

NON-TRADITIONAL

CHAIN MASS MERCHANTS

INDEPENDENT MG SONY WMG INDIES EMI

ALBUMS PLUS TEA SOLD BY DISTRIBUTOR

Sony was the only major to post a gain in the first half,
with sales growing 8.8% from a year earlier, while sales
at indies collectively jumped 9.9%.

ALBUM SALES BY STORE TYPE

Sales at nontraditional retail surged 18.6% from a year
earlier and accounted for 42.4% of album sales at mid-
year. Digital sales accounted for most of that growth.
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First-Half Hitmakers
Adele, Lady Gaga, Katy
Perry and Cee Lo Green
are among the year’s
top sales leaders so far

TOP ALBUMS

RANK ARTIST TITLE LABEL
Adele XL/ Columiia/Sony Music
Lady Gaga Streamline/KonLive/Interscope/iGA
Mumford & Sons Gentieman of the Road/Glassnote
Jason Aldean Broken Bow
Bruno Mars Elektra
Justin Bieber SchoolBoy/Raymond Braun/Island/IDIMG
Chris Brown Jive/ll6
Various Artists Universal/EMI/Sony Music/ Capitol
Nicki Minaj Young Money/Cash Money/Universal Repiblic/UMRG
0 Katy Perry (apitol
1 Rihanna SRP/Def Jam/IDJMG
Britney Spears Jive/IlG
Taylor Swift Big Machine
P!nk LaFace/AG
Justin Bieber SchoolBoy/Raymond Braun/Island/IDIMG
Eminem Web/Shady/Aftermatty/interscope/1GA
7 Foo Fighters Roswell/RCA/RMG
8 Wiz Khalifa
19 Lady Antebellum
20 Various Artists

YEAR-TO-DATE SALES

1,540,000
982,000
763,000
686,000

676,000

646,000

637,000

609,000

600,000

598,000

590,000

563,000

530,000

524,000

517,000

497,000

484,000

473,000

440,000

N

Born This Way
Sigh No More
My Kinda Party
Doo-Wops & Hooligans
Never Say Never: TheRemixes (EP)
F.AM.E.

Now 37

Pink Friday

Teerage Dream

Loud

Femme Fatale

Speak Now

Greatest Hits

My World 2.0

Recovery

Wasting Light

Rolling Papers

Need You Now

Now 38
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Rostrumy/Atiantic/AG

Capitol Nashville
Universal/EMI/Sony Music/Capitol

KANYE WEST and KATY
PERRY

RANK  ARTIST TITLE LABEL

YEAR-TO-DATE SALES
Capitol 4,120,000
W/ Cotumbia 4,089,000
Radiculture/Elektra/RRP 3,229,000
Streamiine/Konlive/Interscope 3,029,000
SRP/Det Jam/IDIMG 2,734,000
sland/IDIMG 2,669,000
Interscope 2,462,000
Jive/RG 2,442,000
Elektra/Atiantic 2,355,000
(apitol 2,283,000
Mr. 305/Palo Grounds/)/RMG p Xy Xelolel
LaFace/lG 2,188,000

Kemosabe/RCA/RMG 2,159,000
Aftermath/Interscope 2,071,000
Flekira/Atlantic 3 2,064,000
st & 15th/Atiantic 2.052,000
Mick Schultz/Def Jam/IDIMG 2,042,000
Jive/iLG 1,989,000
Rostrum/Atiantic/RRP 1,959,000
Party Rock/Will.L.am/Cherrytree/interscope 1,806,000

Rolling in the Deep
Cee Lo Green F**k You (Forget You)
Lady Gaga Born This Way
Rihanna S&M
Jennifer Lopez featuring Pitbull On the Floor
The Black Eyed Peas Just Can’t Get Enough
Chris Brown featuring Lil Wayne &BustaRtymes  Look at Me Now
Bruno Mars Grenade
(o} Katy Perry Firework

1 Pitbull featuring Ne-Yo, Afrojack & Naver Give Me Everything
12 Pink F**kin’ Perfect

I3 Ke$ha Blow

4 Dr. Dre featuring Eminem & Skylar 6r2y | Need a Doctor

5 Bruno Mars The Lazy Song

6 Lupe Fiasco The Show Goes On
7 Jeremih featuring 50 Cent Down on Me

18 Britney Spears Till the World Ends
9 Wiz Khalifa Black and Yellow
20 LMFAO faaturing Lauren Bennett & S00nRock
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Party Rock Anthem
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TOP CATALOG ALBUMS

RANK  ARTIST TITLE LABEL

ADELE XL/COLUMBIA/SONY MUSIC
MIRANDA LAMBERT REVOLUTION (OLUMBIA (NASHVILLE)/SHN
THE BLACK EYED PEAS THE E.N.D. (ENERGY NEVER DIES) INTERSCOPE/IGA
JUSTIN BIEBER MY WORLD SCHOOLBOY/RAYMOND BRAUN/ISLAND/ADIMG

YEAR-T0-DATE SALES
341,000
222,000
167,000
165,000

=5
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I

H

5 JOURNEY GREATEST HITS COLUMBIA/LEGACY/SONY MUSIC 152,000
6 BOB MARLEY LEGEND TUFF GONG/ISLAND/UME 142,000
& THE WAILERS

EMINEM

THE MARSHALL MATHERS LP SHADY/AFTERMATH/INTERSCOPE/IGA

8 CREEDENCE CHRONICLE: THE 20 GREATEST HITS FANTASY/CONCORD 129,000
CLEARWATER REVIVAL

© EMINEM CURTAIN CALL SHADY/AFTERMATH/INTERSCOPE/IGA 125,000

10 JOHNNY CASH/ VH1 STORYTELLERS AMERICAN/COLUMBIA/ 123,000
WILLIE NELSON SONY MUSIC CMG/SONY MUSKC

TOP RAP ALBUMS

RANK__ ARTIST TITLE LABEL

NICKI MINAJ PINK FRIDAY YOUNG MONEY/CASH MONEY/
UNIVERSAL REPUBLIC/UMRG

YEAR-TO-DATE SALES
609,000

2 EMINEM RECOVERY WEB/SHADY/AFTERMATH/INTERSCOPE/IGA 517,000
3 WIZ KHALIFA ROLLING PAPERS ROSTRUM/ATLANTIC/AG 484,000
4 LUPE FIASCO LASERS 15T & STHATLANTIC/AG 431,000
5  KANYE WEST MY BEAUTIFUL DARK ROCG-A-FELLAYDEF JAM/IDING 288,000
TWISTED FANTASY
6  BAD MEETS EVIL HELL: THE SEQUEL SHADY/INTERSCOPE/1GA 276,000
7 BEASTIE BOYS HOT SAUCE COMMITTEE PARTTWO _ BROOKYLN DUST/CAPITOL 272,000
8  LIL WAYNE I AM NOT A HUMAN BEING CASH MONEY/UNVERSAL REPUBLIC/UMRG 249,000

10 DRAKE THANK ME LATER YOUNG MONEY/CASH MONEY/ 148,000
UNIVERSAL REPUBLIC/UMRG
0P COUNTRY ALBUMS
RANK__ ARTIST TIME LABEL YEAR-TO-DATE SALES

A

TAYLOR SWIFT
_LADY ANTEBELLUM
ZAC BROWN BAND
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763,

563,000
473,000
430,000
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SPEAK NOW
NEED YOU NOW
YOU GET WHAT YOU GIVE

BIG MACHINE
CAPITOL NASHVILLE

SOUTHERN GROUND/ROAR/
BIGGER PICTURE/ATLANTIC/AG

BiG MACHINE

ARISTA NASHVILLE/SMN
REPUBLIC NASHVILLE/UMRG
ROA/SMN
BNA/SMN
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RASCAL FLATTS
BRAD PAISLEY
THE BAND PERRY
SOUNDTRACK
KENNY CHESNEY

NOTHING LIKE THIS
THIS IS COUNTRY MUSIC
THE BAND PERRY
COUNTRY STRONG
HEMINGWAY’S WHISKEY

350,000
325,000
299,000
260,000
piyKelele

)]

|

o©

9

10 ALISON KRAUSS PAPER AIRPLANE ROUNDER/CONCORD 245,000
& UNION STATION

TOP ROCK ALBUMS

RANK _ ARTIST TITLE LABEL YEAR-TO-DATE SALES

GENTLEMAN OF THE ROAD/GLASSNOTE
ROSWELL/RCA/RMG
UNIVERSAL REPUBLIC/UMRG

MUMFORD & SONS
FOO FIGHTERS

FLORENCE
& THE MACHINE

KID ROCK

THE BLACK KEYS
BEASTIE BOYS

THE DECEMBERISTS
RADIOHEAD

SIGH NO MORE
WASTING LIGHT
LUNGS

982,000

2

W

BORN FREE

BROTHERS

HOT SAUCE COMMITTEE PARTTWO
THE KING IS DEAD

KING OF LIMBS

TOP DOG/ATLANTIC/AG
NONESHUCH/WARNER BROS.
BROOKLYN DUST/CAPITOL
CAPITOL

XU/TICKER TAPE/TBD

| |

[+ 4]

227,000

9 PAUL SIMON SO BEAUTIFUL OR SO WHAT HEAR/CONCORD

10  BON JOVI GREATEST HITS ISLAND/IDMG 216,000
TOP LATIN ALBUMS

RANK  ARTIST TITLE LABEL YEAR-TO-DATE SALES

MANA

CRISTIAN CASTRO
PRINCE ROYCE
WISIN & YANDEL
RICKY MARTIN
ENRIQUE IGLESIAS

DRAMA Y LUZ

VIVA EL PRINCIPE

PRINCE ROYCE

LOS VAQUEROS: EL REGRESO
MUSICA + ALMA + SEXO
EUPHORIA

WARNER LATINA

UNIVERSAL MUSIC LATINO/UMLE
TOP STOP/SONY MUSIC LATIN
WY/MACHETA/UMLE

SONY MUSICLATIN

UNIVERSAL REPUBLIC/
UNIVERSAL MUSIC LATINO/UMRG/UMLE

SONY MUSIC LATIN
EPIC/SONY MUSIC LATIN
FONOVISA/UMLE
ORFANATO/MACHETE/UMLE

132,000
129,000
124,000
104,000

99,000
77,000

|

o

~

CAMILA
SHAKIRA
LOS BUKIS
DON OMAR

DEJARTE DE AMAR
SALE EL SOL
32 ANIVERSARIO

DON OMAR PRESENTS:
MEET THE ORPHANS:
THE KING IS BACK

TOP R&B/HIP-HOP ALBUMS

RANK__ ARTIST TITLE LABEL
CHRIS BROWN F.A.M.E. JVEALG

NICKI MINAJ PINK FRIDAY YOUNG MONEY/CASH MONEY/
UNIVERSAL REPUBLIC/UMRG

SRP/DEF JAM/IDIMG
WEB/SHADY/AFTERMATH/INTERSCOPE/IGA

72,000
70,000
53,000
40,000

[N 00

0

YEAR-TO-DATE SALES
646,000
609,000

5 LS

RIHANNA
EMINEM

LOUD
RECOVERY

598,000
517,000

H

6 LUPE FIASCO LASERS 15T &1STH/ATLANTIC/AG 431,000
8 MARSHA AMBROSIUS LATE NIGHTS & EARLY MORNINGS  J/RM& 329,000
El BEYONCE 4 PARKWOOD/COLUMBIA/SONY MUSIC 311,000

py

O  KIRK FRANKLIN HELLO FEAR

FO YO SOUL/VERITY/AG

300,000

SOURCE: NIELSEN SOUNDSCAN, year-to-date sales through the week ending July 3




QUESTIONS

with LARRY KLEIN

by PHIL GALLO

As a producer and bassist, Larry Klein is
known for his work with a wide range of art-
ists, including ex-wife Joni Mitchell, Herbie
Hancock, Julia Fordham and Tracy Chapman.
Klein has won four Grammy Awards, includ-
ing album of the year for co-producing Han-
cock’s River: The Joni Letters. In the last few
years, he has worked on critically acclaimed
albums by Melody Gardot, Madeleine Pey-
roux and Luciana Souza.

Now Klein has begun wearing a new hat
as label chief. Strange Cargo, his new im-
print on Decca/Universal, has made its bow
with the July 12 release of Norwegian singer/
songwriter Thomas Dybdahl’s Songs (see
story, page 28). In addition to starting his
own label, he’s also serving as an A&R con-
sultant for Decca.

In an interview, Klein discussed his ratio-
nale for getting into the label business.

You are busy enough with projects as
a musician, producer and composer. What
made you want to have your own label?
My experience with Melody Gardot. She was an
artist who came across wonderf{ully but we still

had to do the traditional shopping the project
around, which | had not done a lot. It’s a time-
consuming process and it just delays everything.
You get excited about coming across an artist
and you start throwing around ideas and writ-
ing songs and, once you finish, you go into a
whole other mode of lawyers and managers and
record companies.

From my perspective, that’s cumbersome. |
love making records and by having a home base,
I can circumvent that process. [Universal Music
Group International COO] Max Hole presented
me with the ides of doing A&R work for Decca
and I thought that sounded great. Max simply
said, “I like much of what you do a lot so I think
I'm going to like what you bring in.”

It’s also an opportunity for me to learn about
other areas of the music business that I haven’t
been involved in. It’s a logical progression for
me—Dbeing involved in a record, controlling
the end result and being involved in the mar-
keting and promoting as well.

You tapped a singer/songwriter from
Norway for vour first release. What made
you decide to start there?

When the deal with Universal was finalized late
last year, [ thought, “OK, now what do I do?”
A friend of mine, David Naylor, had a [video
production] company called DNA and he had
worked for years with Jean-Baptiste Mandino in
making great videos. Jean-Baptiste had given me
some of Thomas’ music and David sent me an
MP3 of “Love Story.” I thought it was fresh—in
the syntax in the writing, the production sensi-
bility—and it sat on my computer for a couple of
years. Once | had [Strange Cargo), the first thing
I thought of was this song and I looked into
his music. Everything | heard knocked me out.

Dybdahl’s first Strange Cargo album
is a compilation. Why not a new album?
It was an interesting problem to have. Here's
a guy five records into his career and he had
just released Waiting for One Clear Moment that
had gone to No. 1 in Denmark. [ felt it was bril-
liant, but | was not sure it was the appropriate
introduction. So as a neophyle A&R person, |
asked, “How do we solve this? How do we get
around this?” We decided to braid together [a
compilation album] that would lead people to
where he is now.

Do you have a second project in the works?
A couple of things are in development. But the
first thing that is likely to come together is a
record I'm writing with Idan Raichel. He's a
songwriter and keyboard player from Israel.
We almost have an album’s worth of material
—we’ve written 13 or 15 songs and have cut
four of those.

How will your A&R role at Decca work?
I do other work in conjunction with Decca if
they need help A&R-wise. | worked a little bit
with Laura Jansen. She’s popular in the Neth-
erlands and she needed a sounding board. Ba-
sically we fine-tuned her album. I also just
finished an album with Rebecca Pidgeon, the
third album [ have done with her. The release
date is October and she’s starting to do dates.

Rebecca is, of course, married to
David Mamet.
Coincidentally I'm working with David on
scoring his Phil Spector film for HBO. It
starts shooting in July. Right now I'm just
doing the underscore, which will be very
handmade to sort of go against [Spector’s
Wall of Sound] in a way. .o

ALAN SHAFFER
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BOXSCORE Concert Grosses

RN S —

GROSS/ ARTIST(S) Attendance

T PRICE Venue, Date & Promoter
CENFANI- I ROGER WATERS

(8,028,300 francs)

$35864/98368  Hallenstadion, Zurich, June 6-7, 24-25 39,81 Good News Productions

four seflouts

PPN IRl TAYLOR SWIFT, NEEDTOBREATHE, RANDY MONTANA, JAMES WESLEY ‘

$85/565/33975  Gjjjetre Stadium, Foxboro, Mass., June 25-26 110,800 The Messina Group/AEG Live
\ oY I o U2, FLORENCE & THE MACHINE |
$250/$30 Sun Life Stadium, Miami, June 29 e Live Nation Global Touring
$5,786,335 U2, INTERPOL
$250/$30 Soldier Field, Chicago, July § o2az Live Nation Global Touring
| $4,791,2/68 HOT 97 SUMMER JAM: LIL WAYNE, DIPSET, WIZ KHALIFA & OTHERS
7!
gggg@si’s New Meadowlands Stadium, East Rutherford, 45,633 S e e |
‘ LRNCToER: R KENNY CHESNEY, ZAC BROWN BAND, BILLY CURRINGTON, UNCLE KRACKER
$250/$125/$99/ Y - : x
| $29 Heinz Field, Pittsburgh, July 2 ?53\3733 The Messina Group/AEG Live
* PYRTLEPLE U2, FLORENCE & THE MACHINE
‘ $250/%30 Vanderbilt Stadium, Nashville, July 2 i‘?lgﬁ7 Live Nation Global Touring |

$4,009,118 OR SWIFT, NEEDTOBREATHE, RANDY MONTANA, DANNY GOKEY |

$94.50/$64.50/

$44.50 Heinz Field, Pittsburgh, June 18 Epey The Messina Group/AEG Live
$€3,784,690 ROGER WATERS \
(€2.610131)
$28618/$50.08 Esprit Arena, Dusseldorf, Germany, June 19 Ej"g‘ig Marek Lieberberg Konzertagentur ‘
$3,510,740 KYLIE MINOGUE, GYPSY & THE CAT
(83324407 Austraian) Rod L Arena, Metbourne, Australi 25.598 p "
$374.42/%8712 June &V.% ’ ’ 22 57800 three shows Frontier Touring
$3,474,205 Ne{JN[[Molle],]
$250/$175/$140,
7 )/$175/$140/ I‘rj\:eczoéoggenjmyag Caesars Palace, Las Vegas, glezlglouts Concerts West/AEG Live
| PERPLRTEE BOB SEGER & THE SILVER BULLET BAND \
|

$69 Palace of Auburn Hitls, Auburn Hills, Mich., 47,632 = 5 S 3
May 17, 19, 21 fhbezellouts Live Nation, Biackbird Productions

$3,1M,101 ROCK ON THE RANGE

$129.50/$99.50/ Columbus Crew Stadium, Columbus, Ohio, 68,040

45950 May 21-23 7000 two days AEG Live, Right Arm Entertainment

$2,734,176 ROGER WATERS

(€£1.929,689) E 21,961 i

$283.38/$7085  O2 World, Berlin, June 15-16 £Vo cellouls  Marek Lieberberg Konzertagentur, Semmel Concerts
$2,605,683 W:lelc|-AY/Nj3:15

(€1,851.333) 19,83

$286.92/$71.73 02 World, Hamburg, June 10-11 two Sellouts

$2,226,201 R:ToTc AN 1
(£1535,31)

$29132/$47.34 SAP Arena, Mannheim, Germany, June 3-4 16,444 Marek Lieberberg Konzertagentur

Marek Lieberberg Konzertagentur, KPS Concertbiiro ‘

two sellouts

S PALLRCETVE MILEY CYRUS, MICHAEL PAYNTER

(92063840 Australian)

$88.54/$69.36 ur?eLZa:"r’-eZ' Arena, Melbourne, Australia, ?m?o]ge?louts Dainty Consolidated Entertainment

$1,913,737 TAYLOR SWIFT, NEEDTOBREATHE, RANDY MONTANA .
$69.50/$59.50/ . 28.977 E

$25 Xcel Energy Center, St. Paul, Minn., June 14-15 two' s The Messina Group/AEG Live

i
ISP JUSTIN BIEBER, DASH & WILL

{$1569.500 Austraian)

‘ $266.65/$55.23 Burswood Dome, Perth, Australia, May 7 Zgl\%%t Frontler Touring \
ACETR-VOBN CANADA DAY CELEBRATION: THE TRAGICALLY HIP & OTHERS ‘
(31592059 Canadian) : 24,979 i i
$258.62/$51.21 Downsview Park, Toronto, July 1 seli’oui Goldenvoice/AEG Live

’ $1,608,139 KYLIE MINOGUE, GYPSY & THE CAT
(31502190 Austraiian) - 12 626 ) -
$374.66/$87.30 Burswood Dome, Perth, Australia, June 22 15500 Frontier Touring

$1,595,402 W:{elc] I RVN 178

(8.284.260 kroner) Jyske Bank Boxen, Herning, Denmark, Sweden, f =
$18774/393.40  June 14 A s lﬁaﬁﬁ:‘ iz (e

$1,523,462 ROGER WATERS

(€1,050,663) - N = 14.375
$123/$87 Palais Omnisports Bercy, Paris, June 30 seflout Interconcerts, Live Nation

$1,438,940 W:lelc] RV N1 1

(£872.085) Manchester Evening News Arena, Manchester, 11,811 f :
$123.75/$99 England, June 28 ¥ selout Live Nation
$1,343,821 ROGER WATERS
(€926.773) K " 9,888
$314.89/$7157 Olympiahalle, Munich, June 21 o0 Marek Lieberberg Konzertagentur
$1,333,913 ROGER WATERS
| (247590,000 forints) 13,445
$14215/$5213 Papp Laszlé Sportaréna, Budapest, June 23 St Live Nation
$1161,940 [T |
(51134938 Canadian) 9,827
$152.55/$56.31 Bell Centre, Montreal, June 30 Teds Evenko, Festival International de Jazz de Montreal |
$1,142,757 ROGER WATERS
(£692,580) National Indoor Arena, Birmingham, England, 9,326 i i
$123.75/$99 June o33 ’ e S 20 Live Nation |
$1,124,185 KYLIE MINOGUE, GYPSY & THE CAT
(51050120 Austrahan) = . o
Adelaide Entertainment Centre, Adelaide, 8,537 A i
$37514/38724  Austieiia, Jone 18 o ' sellout FrontierTTotring
$1,078,013 NKOTBSB, JORDIN SPARKS, ASHLYNE HUFF
‘ $99.50/$69.50/ 14.404
$49.50/%$29.50 Staples Center, Los Angeles, July 1 St Live Nation

$1,045114 RIHANNA, J. COLE

$99.75/$69.75/ 14,48 i -
$39.75/$19.75 Stapies Center, Los Angeles, June 28 ol Live Nation

VYIS BOB SEGER & THE SILVER BULLET BAND
$67

Xcel Energy Center, St. Paul, Minn,, May 12 lgl-fa“ Live Nation, Jam Productions
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The average American probably
couldn’t tell you what ASCAP, BMI
or SESAC do.

But in Spain, SGAE—Sociedad
General de Autores y Editores—is a
household word.

That’s because the powerful col-
lecting society has long played a very
public role in defending the rights
of songwriters and composers, often
in controversial ways.
For example, SGAE
has sparked criticism
for its aggressive col-

Latin

Rain In Spain

Collecting society SGAE becomes embroiled
in an untimely financial scandal

Notas

board president Eduardo “Teddy”
Bautista, for misappropriation of
funds and other charges. The raid
was the culmination of a three-year
investigation by Spain’s anti-corrup-
tion attorney into allegations of finan-
cial irregularities at SGAE. Bautista
resigned his post July 12.

The probe has focused on SGAE’s
digital collecting arm SDAE and
SDAE director general
Jose Luis Neri. Neri
has been charged in a
Spanish court with di-

LEILA

lecting tactics, which
coBO

have included crash-
ing wedding recep-
tions to ensure that
event halls are paying
performance fees they
owe on music.

Now SGAE is ensnared in a scan-
dal involving where some of the funds
it has been collecting have ended up.
Rightly or wrongly, it’s also raising
questions among its critics about re-
cent measures the collecting society
has supported to combat piracy.

In early July, the Guardia Civil,
Spain’s national police, raided SGAE’s
offices in Madrid and arrested several
of the society’s executives, including

il

verting funds to SDAE
contractor Microgene-
sis, which was report-
edly once headed by
Neri and had employed
at one time or another
his wife, sister-in-law
and several friends.

According to a court document
outlining the charges in the case,
SDAE paid Microgenesis and its af-
filiates €22.5 million ($32 million)
from 2003 to 2007. What exactly did
Microgenesis do? That isn’t clear
from the document, which refers to
it as “a company that developed tech-
nological projects.” And Judge Pablo
Rafael Ruz observed that several of

Buenosdias: An SG

Bmp
g societ
adrid oh

enters the collg
headquarters i

the affiliates “have not rendered any
real services and have been used by
the accused for their own financial
profit and to pay personal expenses.”

While Bautista and some SGAE ex-
ecutives have been released on their
own recognizance, at press time Neri
and former Microgenesis head Rafael
Ramos Diaz are in jail awaiting bail.

Most recently, SGAE lobbied in
favor of Spain’s unpopular “Sinde”
law (named after Minister of Culture
Angeles Gonzales-Sinde), which
gives the government the authority
to block or shut down sites that allow
illegal downloads of copyrighted con-
tent. It also backed a levy on elec-
tronic devices that can record, copy
or store music and video to compen-
sate rights-holders for digital piracy.

Although neither is directly related
to the alleged financial improprieties
at SGAE, the scandal has sparked re-
newed debate in the Spanish press
about the law and levy.

No one thinks laws protecting pub-
lishing copyrights in Spain will be af:
fected by SGAE’s legal troubles. But
accusations of financial wrongdoing
against the country’s largest collect-
ing society come as the music indus-
iry works to persuade Spanish con-
sumers of the importance of paying
rights-holders for use of their works.

As Sony/ATV Latin senior VP
Jorge Mejia puts it, “Although legis-
lation is firmly in place, public opin-
ion is another thing entirely.” ..

biz For 24/7 Latin news and analysis,
b see billboard.biz/latin.
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Miguel Angel Romero was
a singer in various regional
Mexican groups for 20 years,
including a four-year stint as
lead singer for German Lizar-
raga’s band. His experience
is now serving him well as a
composer who can write with
a singer’s needs in mind. On
June 29, Romero won SESAC
Latina’s songwriter of the year
award, thanks largely to the
success of Banda el Recodo’s
hit single “Dime Que Me Qui-
eres” (Tell Me You Love Me),
which he co-wrote with Lu-
ciano Luna. The song spent 17
weeks at No. 1 on Billboard’s
Regional Mexican Airplay
chart in 2010, more than any
othertrack. It also won SESAC
Latina’s song of the year

' 4

award. (For more photos from
the event, see page 49.)

What makes “Dime Que Me
Quieres” so special?

It's a song that was born in
the morning and that makes
it different from all the oth-
ers. Composers who write
from noon onward write
through the night. But this
song was born with the sun.
My writing partner Luciano
Luna and I were driving early
in the morning one day, and
the song just came to us—the
melody and the lyrics.

Did you write it with Banda
el Recodo in mind?

It’s a song that can adapt to
many different styles. But

from the onset, we thought
it would fit el Recodo, and
my buddy said, “This song
will go to No. 1 in Billboard.’
Recodo had already recorded
songs by Luciano, so we sent
it to the group’s singer and
another band member, and
they were kind enough to
play it for (bandleaders] Pon-
cho and joel [Lizarraga]. The
song almost didn’t make it
because they had already re-
corded all their ballads. But
they changed the rhythm
from a slow ballad to a more
danceable cumbia.

You and Luna have writ-
ten several songs together.
Describe your collabora-
tive process.

We both work on the music
and lyrics together. And we
write three different versions
of every single line, and then
we pick the best one. And we
usually write on the guitar.

How does your experience as
a singer affect your writing?
When I write songs, | con-
sider what does or doesn't

Romance on the radio: MIGUEL
ANGEL ROMERO (center) at
the SESAC Latina Awards with
SESAC senior VP of writer/
publisherrelations TREVOR
GALE (left) and SESAC Latina
associate VP J.J. CHENG.

work, and when I'm in the
process of writing and the
song doesn’t quite fit me as
a singer, | discard it.

Isit a challenge composing
romantic songs when cor-
ridos are very hot?

I think romanticism is coni-

ing back. [ think listeners are
starting to get fed up with
corridos. Even drug dealers
and paid killers fall in love.
And the youngsters that are
writing corridos now are de-
livering more musical prod-
uct with more elegant lyrics.

—Leila Cobo

0 EN ESPANOL: All the great Latin music coverage
_bIZ you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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HEINEKEN, REMEZCLA
PRESENT NEW YORK
CONCERT SERIES
Heineken and Latin music
site Remezcla are teaming
to present a New York con-
cert series July 14-30 called
the Spot. Featuring leading
indie acts and DJs like Tego
Calderon, Los Rakas and
Mexican Institute of Sound,
the series will take place in
a performance space in the
Nolita section of Manhattan.
It will include an art gallery, a
vinyl record shop and a mul-
timedia art installation that
will enable artists to create
murals during each event.

VICENTE GARCIATO
OPEN U.S. SHOWS
FOR MANA
Singer/songwriter Vicente
Garcia has been tapped to
open several shows for Mana.
The crooner, who hails from
the Dominican Republic and
is signed to Capitol Latin,
will open some of the band’s
East Coast shows including
Newark, N.J. (July 16) and
Boston (July 17). “Vicente
brings a new sound,” Mana’s
manager Angelo Medina
said in a statement. “He is a
versatite artist with a very
particular and poetic sense.”
Garcia says he is excited to
“share the stage with the big-
gest band in Latin America,”
adding, “The experience will
allow me to mature musically
and also expose my music to
new audiences.” The singer
recently premiered a music
video, “Mi Balcon,” with
Puerto Rican reggae band
Cultura Profetica.

SPANISH-LANGUAGE
REGGAE BANDS TO
PERFORM AT CALIF.
FESTIVAL

Twenty-seven mostly Span-
ish-language bands will per-
form at the Skanking Reggae
Festival on July 23 at the Pico
Rivera Sports Arena near
Los Angeles. Performers will
include Gondwana (Chile),
Antidoping (Mexico), Skam-
pida (Colombia), Chris Murray
(Canada), Palos Verdes (Mex-
ico), Los Skarnales (Texas),
Bachaco (Miami), Red Store
Bums (Riverside, Calif.) and
See Spot (Los Angeles). Tick-
etsare $35. —Justino Aguila

ANDREA COMAS/REUTERS
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was on my way to an airport,” said Richard Marx,
“flipping the dial. I was like, ‘Awesome, it’s the
new single!’”” At a June 23 performance at Clear
Channel’s P.C. Richard & Son Theater in New
York, Marx is talking about hearing his new song,
“When You Loved Me.

“At the end of the song, the D] came on and said, ‘That’s
brand-new from Richard Marx. Next up: Nickelback with
‘Photograph.’ I freaked out, because usually, if I hear my song
on the radio, it’s like, “That was Richard Marx, and next upis.. ..
Bette Midler’s ‘Wind Beneath My Wings,” which is cool,” Marx
said to the crowd’s chuckles. “But, that day, | was sandwiched
between Daughtry and Nickelback—and it was a little cooler.”

Marx’s reaction is a fairly typical response to an artist finding
success on adult contemporary radio—often maligned as the
vanilla of radio formats. And in truth, AC was designed not to
offend, but to provide background companionship during the
workday, and to lull listeners to sleep with gentle ballads on
late-night love songs shows. While Marx did add, “Thank God
1 hear my songs on the radio,” being pegged as an AC act, for
those who consider themselves hipper than Midler’s “Wings,”
can be humbling. When you think you're Phish Food, you find
out you're vanilla. The flip side? Vanilla is the top-selling ice
cream flavor (according to the International Ice Cream Assn.’s
latest rankings). AC is routinely a top-rated format.

A few stats: In Arbitron’s May ratings for persons aged 6-plus,
AC stations ranked first in top 20 markets New York (WLTW);
Houston (KODA); Philadelphia (WBEB); Seattle (KRWM); Nas-
sau-Suffolk, N.Y. (WALK); and Tampa-St. Petersburg-Clearwater,
Fla. (WDUV). New York’s WLTW (Lite 106.7) likewise led the
nation’s top market with a 7.5 share in women 25-54 and a 6.4
share in persons 25-54. “In Boston,” says Don Kelley, VP/direc-
tor of programming at Greater Media, which owns the city’s
WMJX (Magic 106.7), the station “has celebrated No. 1 rankings
[in] persons 25-54 44 times since 1991. That’s a market record.”

That’s also why Marx understands that being heard next to
Midler ultimately means you're being heard. By a large audi-
ence. “With approximately 35 years of music to choose from,”
Edison Research VP of music and programming Sean Ross says,
“AC is the format most likely to be playing a song that people
are passionate about at any given time. ‘Uncool’ isn’t quite an
issue. Successful AC stations always turn up a wide swath of
listeners—including men and 18- to 34-year-olds. Even when a
successful station was mocked in TV campaigns by a competitor
for being ‘lite,’ the taunt ultimately didn't take, ratings-wise.
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In line with the AC format’s image, the Billboard chart that
celebrates its 50th anniversary with this issue debuted unosten-
tatiously in the July 17, 1961, issue. Without any editorial men-
tion of its debut, the first survey appeared next to the Billboard
Hot 100 as the 20-position Easy Listening chart, with rankings
of songs considered “not too far out in either direction” (accord-
ing to the chart’s legend) culled from their standings on the
airplay/sales hybrid Billboard Hot 100.

Brook Benton'’s “Boll Weevil Song” (Mercury) ranked as the
first AC No. 1. (The chart’s current leader, Adele’s “Rolling in
the Deep” [Columbia] is the 756th topper.) The list joined pre-
viously launched Hot C&W Sides (today, Hot Country Songs)
and Hot R&B Sides (now Hot R&B/Hip-Hop Songs) as a tool
for those who were programming current hits but, as rock’n’roll
was emerging, opted to offer a softer mainstream musical menu.
The chart repeatedly changed names, with Middle-Road Singles
and Pop-Standard Singles alternating as the list’s title through
1965, when it reverted to Easy Listening. Adult Contemporary
took hold to stay the week of April 7, 1979.

On the boli: BROOK BENTON
notched the first AC Mo 1in
1961 with "Boll Weevil Song.”

as a current in 1967.

Instead, the mellow tones of Roger Miller, Barbra Streisand
and Bobby Vinton scaled the survey throughout much of the
’60s. Elvis Presley did, too, but generally with such lush ballads
as “Can’t Help Falling in Love.” It wasn’t until the *70s that the
AC chart began to welcome uptempo hits more regularly, as sta-
tions started specializing in different sides of pop. The AC for-
mat began to more closely resemble its current form and, from
the decade’s start, even such rock-leaning acts as Chicago, the
Eagles and Elton John dominated the tally from early in their
careers. From Michael Jackson and Madonna in the '80s to
Mariah Carey and Celine Dion in the "90s, to boy bands, Lady
Gaga and Katy Perry today, AC radio has chiefly played the top
adult-friendly pop hits, once top 40 has warmed them up. The
blueprint has worked for both radio stations and record labels.

“AC airplay has always been a major asset and outlet for us to
reach the upper-demo consumer, which, thankfully, remains a
loyal physical CD buyer,” says RCA Music Group senior VP of
adult music Adrian Moreira, who cites the

(It became an airplay-only chart beginning
Aug. 21, 1982.)

Similarly, the format itself has evolved. In
its early history, the AC chart was devoid of
acts that today would be considered easy lis-
tening. The Beatles, for instance, didn't chart
an AC single until “Something” peaked at
No. 19 in 1969. The Fab Four had placed 62
entries on the Hot 100 by then. Van Morri-
son’s “Brown Eyed Girl,” the format’s most-
played '60s song for the week ending July
3, according to Nielsen BDS (whose radio
airplay data has powered the chart since the
week of July 17, 1993), never made the list
14 |
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"AC airplay is
a maijor asset
to reach the
upper-demo
consumer.”

—ADRIAN MOREIRA,
RCA MUSIC GROUP

value of between 15 million and 20 million
in audience that an AC No. 1 accrues weekly.
Still, AC radio itself fights its vanilla stereo-
type. Longtime RMG acts Rod Stewart and
Barry Manilow have combined for 13 top 10
albums on the Billboard 200 since 2002, but
Stewart added just two AC top 10s in that
span after logging 19 between 1986 and 2001.
Manilow notched his 27th and most recent
top 10 in 1989.

Moreira has seen that as adult listeners
have begun to accept some of the rhythmic/
pop ubiquitous on today’s top 40 radio—in
addition to Gaga and Perry infusing AC play-

lists, even Usher’s dance club thumper “DJ Got Us Fallin’ in
Love” reached the format’s top 20 last month—AC is making
sure to keep a foothold in current pop music.

“We've seen a fairly tidal shift in what AC will play,” Moreira
says. “Whereas it was once always a very specific home for heri-
tage acts, like Stewart and Manilow, with storied pasts and long
histories, in most cases now, AC has essentially become a time-
shifted top 40 playlist, trailing proven hits at mainstream and
adult top 40 by a few months. I'd like to see more of a balance
between proven hits from other formats, which I understand
ACs need to play, and support for those acts which have always
defined AC in the past. There's room for both. It’s a missed op-
portunity for radio and labels when great songs from established
upper-demo acts get passed over.”

Not that AC is in danger of ceding its identity as the radio
dial’s gentle resting place. “AC radio broke Michael Bublé and
Josh Groban,” Warner Bros./Reprise VP of adult formats Deb-
bie Cerchione says of the Reprise vocalists who now represent
a rarity: largely AC-exclusive superstar acts. “While AC is play-
ing mostly multiformat hits, programmers also know that their
listeners will come to them exclusively to hear these artists.

“A great example of AC radio’s ability to actually break a song
is Bublé’s ‘Haven't Met You Yet,” which started at AC, reached
No. 1 and then crossed to adult top 40 and, ultimately, pop,
which now rarely happens,” Cerchione says. “Playing artists
like Bublé and Groban define an AC radio station and separate
it from the rest.”

/% smusic progresses—Bruno Mars’ “Just the Way You

% Are” taking its place at AC alongside Billy Joel's—a
'*.1 constant has been the format’s presentation between

% the songs. It doesn’t play rap or hard rock, and doesn’t
employ shock jocks. “Focus groups say that Magic 106.7 is a sta-
tion you can tune to with your eyes closed,” Greater Media’s Kelley
says, praising WM] X’s instantly recognizable air talent, including
midday host Nancy Quill and night jock David Allan Boucher,
each of whom has been a station staple since Magic's 1982 sign-on.

“When people talk about Boucher, they never mention the
music he plays. They talk about his delivery,” Kelley says. In ad-
dition to his rich, deep voice, Boucher “has a way of sounding
laid-back without trying to. He speaks off-mic to his producers
and engineer . . . both of whom are figments of his imagination.
He rattles papers or clicks computer keys when he’s trying to
‘find’ a special dedication to read. He squeaks his chair when
he turns to look out the window when reading the weather. He
is very good theater of the mind.”

Mirroring the format’s approach, WMJX is synonymous with
family-friendly content. “The ‘Magic Lyric Guarantee’ is in ef-
fect 24 hours a day,” an entry on Magic’s website says. “We
promise to play songs with lyrics that won’t embarrass you in
front of your kids or your customers.” Kelley says: “We came
up with the idea for the ‘Magic Lyric Guarantee’ in 1996 when
Toni Braxton released ‘You're Makin’ Me High." We never played
that song, but we were playing three other Braxton songs. We
decided to clarify our mission, and the audience loved it and
expected everything on the station to live up to that standard.”

A glance at this week’s AC chart reveals the format’s embrace
of such titles as Plnk’s “F**kin’ Perfect” and Cee Lo Green’s
“F**k You (Forget You),” but “we obviously never play the un-
edited versions,” Kelley says. The transformation from “Boll
Weevil Song” to boldly titled songs simply shows that AC con-
tinues to adapt, ensuring its staying power.

The secret to its success? “We focus on the same demo year
after year,” says Kelley, who has programmed WM]X since
December 1989. (Assistant PD Mark Laurence joined in 1991
and 15-year morning host Mike Addams has been on-air in
Boston since 1974.) “It’s like a fifth-grade teacher who always
has students that are 10.” And while Billboard’s weekly rank-
ing of the format hasn’t been called Middle-Road for 46 years,
the descriptor still fits. Says Kelley of his station, although he
could be echoing the format’s overall appeal, “We're familiar
and comfortable.”

! llll.‘

And, like vanilla, perennially victorious.
Gary Trust is Billboard associate director of charts/radio. He writes
the Chart Beat column, available at billboard.com/chartbeat.
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FRANKSINATRA

The first session | attended with
Frank was"L.A.Is My Lady" and, of
course, the 1993 “Duets" project.
We wereinLas Vegasat the Con-
vention Center and he came in with
the first mix from the album, the
Frank and Luther Vandross track
[“The Ladylsa Tramp'']. During re-
hearsal they played it for everyone
and Frank was pretty thrilled. He
was astonished that [the albums]
did so well. The one partner he
asked for was Ella Fitzgerald, and
when he was working on the proj-
ect we hadto tell him she was not
wellenoughto record.
“Strangersinthe Night* [No.1

for seven weeks onthe AC chart

in 1966] was a song he didn't like.
From the conversations | had with
him, he saw the success [producer/
executivel Jimmy Bowenwas
having with Dean Martin[*“You're
Nobody Til Somebody Loves
You’}and 1e wound up cutting
[“Strangers’], getting dubs made
and out to DJs before Jack Jones'
version of the song was released
acoupte of weeks later. He got it
tokey DJs anditbecame sucha
hit thatthey did an album really
quick that sounds nothing like the
title song. Frank did not like to sing
the song but he did it because the
audienceliked it so much.

With “New York, New York,” to
him and everybody else, it was a
personal connection. He was very
happy whea “New York™ became

a hit. His friend in music publish-
ing, Frank Military [of Warner/
Chappell} had been pushing him
to record the song ever since the
movie {*New York, New York"}
had come out. The first time he
played it was at a benefit for the
New York governor, Hugh Carey.
“L.A.1s My Lady" [his 48th
and final AC hit in1984]) was done
because of the Los Angeles Olym-
pics. The project was developed in
1982 and '83 as a duets album with
LenaHorne, One side had Frank
doing her songs, the second side
was her doing his songs, the third
side was duets of new songs, and
the fourth side was duets of oid
songs. “Stormy Weather” was the
one song that made it to the re-
cord, and “Mack the Knife,” which
he started doingin 1984, stayedin

Many adultt contemporary radio
stations sport time-tested format nick-
names. “Lite” has long served as a for-
mat moniker. New York's WLTW goes by
Lite 106.7 and Chicago’s WLIT Identifies
itself as 939 Lite fm. The Clear Channel-
owned stations each battle CBS Radio
competitors dubbed "Fresh”—New
York's WWFS Fresh 102.7 and Chicago's

WCFS Fresh 105.9.

Positioned as the "next generation of
AC/" the Fresh makeover premiered on
WWFSonJan. 2, 2007 (playing offits 102.7
freguency), as created by Greg Dunkin,
president of Greg Dunkin Consulting. The
Fresh approach, subsequently adopted
by adutttop 40 WIAD (4.7 Fresh FM) Wash-
ington, DC. hasbeeninstrumentalin
pushing the boundaries of AC towelcome
new artists and more tempo fo the format.

AWHAT'S INLA STATION NA

‘Lite.” ‘Fresh’ and even 'Cars'—AC radio has had abunch

according to WCRZ OM J. Patrick.

"Considering local industry, and with
GeneralMotors being so predominant
atthetime, the word ‘cars’ grabbed
everyone’s atfention immediately,” WCRZ
assistant PD/music director George Mc-
Intyre recalls. “Cars’ has been a durable
name. Through the years, we've refemed
fo music sweeps as ‘music cruises. We've
been anatural tie-in for car shows and
carcruises, both of which are very popu-
larinthisarea.

*Our online loyalty program is known
asCars 108 Passenger Rewards andit's
‘driven’ by a cardeailer as asponsor,” Mc-
Intyre adds. *We've also enjoyed playing
‘Chasing Cars’ by Snow Patrol,” Mcintyre
says. "Welike to joke that that'swhat the
competition has bbeen doing foryears.”

For decades, such stationnames as
*Magic,” *Sunny” and "Warm” have also
apprised listeners of AC's peaceful place
onthe dial. One of the format’s most
inventive station nicknames? *Cars 108,
the on-air identifier of Townsquare-owned

WCRZ Fint, Mich.

*A good name goes alongway,”
says WCRZ consultant Dan Hayden,
who named the stafion, “We wanted
the name to be original and reflective of
the market.” When Cars 108 launchedin
June 1984, “the hot station in the market
was WIRX-AM," Hayden says. “For the first
few weeks, they did their best notto use
theword ‘cars’ by substituting ‘vehicles.!
Their froffic reports sounded awkward.”
Cars 108 immedictely zoomed o the top
ofthe fall 1984 Artoitron rafings, notching
alofty 15,6 share among persons 12-plus,

ME?

his concert up untit the end.

“It Was a Very Good Year”
and “That's Life” (both No. 1AC
hits) stayed in the book for along
time, though “That’s Life" was
not played as often and notin the
last five years [of his performing
career]."Very Good Year,” he
always said, he heard on the car
radio as a folk song, probably
by the Kingston Trio. He called
[arranger] Gordon Jenkins and
had him put together a pop ver-
sion that he decided to put on his
next album.”—Charlie Pignone,
senior VP, Frank Sinatra Enter-
prises. Pignone has worked with
the Sinatra family for more than
25 years and traveled with the
singer during his last 10 years on
the road (1985-1995). As to/d to
Phil Gallo

—Gary Trust
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YEARS
Adutt Conternporary Chart

ebby Boone. Kenneth "Babyface” Edmonds

on Whitney Houston. Bemie Taupin, Efton John's

songwiiting partner. Fomer Motown executive Miller

London. Charfie Pignone, one of Sinafra’s main
guys. CBS Radio’s Jim Ryan. And Kenry Rogers, himself. Pus
many more. Biltbboard talks to some of the biggest names in
adutt contermporary. Their perspectives? Crucial,

THE 5TH DIMENSION

The five-memiber group has had 22 AC hits, including 15 top
10s—five of which reached No. 1

Marc Gordon, who became our manager,
guided the 5th Dimension so we weren't
just another black R&B group, He was a
genius, had been a producer at Motown
and was managing a young, unknown
songwriter named Jimmy Webb. Marc
thought the 5th Dimension and Webb
would be a good marriage. He was right.

The group had five very different voices. That accounted for
some of our success—although our recordings were pop, our
show was diverse: from almost light opera to R&B to pop. The
original group was only together for 10 wonderful years. I'm
the only original left, celebrating 45 years. Ron Townson passed
away [in 2001), but I'm still in contact with the three other
original members: Billy Davis Jr., Marilyn McCoo and Lamonte
[McLemore]. “Aquarius/Let the Sunshine In"?> We were in New
York City and one of the members lost his wallet. It was re-
turned by a gentleman who was a producer of the play “Hair.”
We invited him to our show; he invited us to his show. We were
in the audience and heard Ronnie Dyson sing "Aquarius.” We
took the idea to Bones. He said, “It's a good song but the cast
album is not selling much.” But he came back with the idea of
putting “Aquarius” with “Let the Sunshine In.” They’re actu-
ally two songs. That song took us the least time to record and
it was one of our biggest hits. They're still playing it.—5th
Dimension member Florence LaRue. Astold to Gail Mitchell

HERB ALPERT

The legendary bandleader and label executive has
46 AC chart hits (with and without his Tijuana Brass)
ninth-most among all acts in the chart's history. Plus
five No. 1s, including the 1968 10-week leader "This
Guy's in Love With You

The timing was right. I guess I chose the
right songs and put it together nicely. It’s
hard to predict. Radio was cooperating, It
was easier to get music heard on different
radio stations. You could go to a program
director and if they happened tolike arecord,
they'd putitin ameeting or on the air. It was
a different time. “This Guy's in Love [With You],” which I sing, I
did it just for television. It wasn't really gearing for radio [but] the
response was overwhelming, and two weeks after it was released,
itwentto No. 1, Itwas the first No. 1 Burt Bacharach and Hal David
had—and it was sung by an instrumentalist. As told to Leila Cobo

MICHAEL BOLTON

He has nine AC No. 1s, placing him in a tie for
eighth-most in the chart’s history

My secret? Remaining open to recording
great songs whether written by my friend
and genius songwriter Diane Warren,
or a classic delivered by legends like Otis
Redding, Steve Cropper, Percy Sledge
... I'm grateful that AC radio has deliv-
ered my music for so long around the
world. As told to Leila Cobo
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ELTONJOHN

Eiton would call me to tell me
asonghad hit No.1...I'm not
being blasé. but | didn't relate to
it that way. Efton has an extraor-
dinary recotlection of those
figures. we'd write and record
something...and someone
might say, “That sounds like a
hit.” Then we'd write something
else the next day and record it.
We weren'’t purposely writing
for asingle, but it was the com-
modity of the '70s.

in the earlier days we wrote
before we went into the studio,
and as time went by we'd write
in the studio. When we did the
albums in France at Chateau
d'Hérouville [Honky Chateau,
Don’t Shoot Me I'm Only the
Piano Player, Goodbye Yellow
Brick Road] it was a living and
recording situation. Same thing
at Caribou Ranch [where Cari-
bou, Captain Fantastic and the
Brown Dirt Cowboy and Rock
of the Westies were recorded].

it was always up to the
record company to pick the
singles. The one they never
thought of as a single was

| BILLBOARD |

[(1974’s]} “Bennie and the Jets,”
which became a single aftera
DJ started playing it in Detroit
{on WJLB]J. One of the songs

| atways loved was " Sacrifice”
[No. 3 peak on ACin 1989].
That's a classic song. And |
loved “The One” (No.1on AC
for six weeks in 1992].—Bernie
Taupin, lyricist and John's
primary collaborator. They
started writing together in
1968, split in 1976 and resumed
working togetherin 1983.

| was trained by Berry Gordy
[at Motown] and | loved Elton’s
songs and his voice. He'd been
given his release from Bell Rec-
ords and five record companies
had already passed on him.
Lennie Hodes worked for Dick
James Music. He called and said
... hethought | would getit. {
did get it. Best thing was, we
didn’t even have to pay an ad-
vance. We brought him [to Los
Angeles} and on Aug. 25,1970,
he delivered one of the top 10
greatest nights in rock concert
history at the Troubadour. l was
grateful that | had the opportu-
nity to make a star.

llook for songs that are what
| call anthems. One of my fa-
vorites? [1972's) “Tiny Dancer.”

JULY 23, 20M

| was In London, in the studio,
at the session. That was magic.
Elton John—let’s face it—is an
incredible singer, an incredible
pianist and an incredibte phi-
lanthropist.—Russ Regan, for-
mer president of UNI Records,
signed John to his first U.S.
record deal and worked with
him from 1970 to 1973.

When we made [1983's] “I'm
Still Standing” | felt “1 Guess
That's Why They Call It the
Blues” was the hit single [No.
2 on AC] but Geffen wanted to
go with “Blue Eyes” [two weeks
at No.Ton AC in 1982].

When | was with Elton in
the '70s at Caribou, we'd sit by
the poolall day white Bernie
would write. At the end of the
day we'd get in the Jeep, go
to the studio and they'd knock
it out. Then we'd drive over to
the Chicken Shack. Elton has
always been competitive and
he always wanted to make
each song a success. He's one
of akind. When he did “The
Lion King,” l remember when {
heard “Can You Feelthe Love
Tonight” [No.1on AC for eight
weeks in 1994] | looked at Elton
and said, “That’s your Academy
Award.” He just smiled.—Billy
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Brill was senior VP of promo-
tion at MCA in the *'80s and
'90s when John's AC chart No.
1s included “Healing Hands”
and “The One.” Brill now books
entertainment at casinos as
CEO of Billy Alan Productions.

Eiton ... would go to eight to

AC'S TOP
ARTISTS

RANK ARMST

ELTON JOHN
Nell Diamond
Bathra Streisand
Barry Manliow
Kenny R g rs

Q
Billy Joe!
Carpenters
Lionet Richie
Anne Murrg
Dionne Warwick
Phil Collins
Elvis Presie
Gloria Estefan
Whitney Houston
Olivia Newton-John
Herb Alpert
Michael Bolton
Celine Dion
Andy Wilioms
Frank Sinatra
John Denver
Bobby Vinton
Rod Stewart
Glen Campbell
Al Martino
James Tavior
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| DEBBY BOONE

Her "You Light Up My Life” topped

the Billboard Hot 100 for 10 weeks

in 1977 and the AC chart for one
week that same year. “Life” lived on

in the charts, as LeAnn Rimes’ cover
reached No. 34 on the Hot 100 in 1997
and was the title cut of her second
No. 1 Billboard 200 album

It was my first solo record.
I went to New York to re-
cord this song thinking
it was the beginning of
the long, hard climb to
success. When it got to
No. 1, [ was just shocked.

I've had a nice 30-plus-year career based on
the strength of one hit record and a couple of
contemporary Christian and country records
that did well in their own areas, but nothing,
of course, like “You Light Up My Life.”

Usually remakes happen a little further
after the fact than when LeAnn had her hit
with it. Whitney Houston also recorded it,
and Patti Smith, believe it or not, recorded
it. That was odd. LeAnn and Whitney are
huge, big voices, big belters. They both sang
it so well.

There was a time when I thought, “Is
this all anybody wants to hear from me?”
But now, with some maturity, I'm grateful
to have a song that means something to so
many people. As told to Ray Waddell

JOHN DENVER

Thirty-four AC chart hits, including 18 top
10s, nine of which reached No. 1. The No.

1s place him in a tie for eighth-most in the chart’s history.

John was singing out herein L.A. at the
Ice House in Pasadena. [ was looking
for something to replace Chad in the
Chad Mitchell Trio. Mike Kirkland of
the Brothers Four mentioned John. I
invited him to New York to audition with
two of the members of the group, Mike

Kobluk and Joe Frazier. He did very well. But I did something
that turned out to be unkind—I let him go back to California,
and saw some other applicants. I kept him waiting a whole
week, and then finally called him. He joined the group. But
he said it was a very tough week.

I didn’t really pay that much attention to what were the

10 cities with every release. He
signed every autograph...one
of the most gracious guys i’'ve
ever known... We traveled all
over the country to do listening
parties—Los Angeles, San Fran-
cisco, Atlanta, Chicago, New
York—and in every city he’d talk
to the program directors. MCA
was his home and when he
came back from Geffen there
was such a great feeling about
it. He'd been off the radio for
afew years and people came
back—at top 40, onrock, AC—
across the board. He always
had great, fun records and that
was the magic. It was in the re-
cords. He could come back to-
morrow with a great record and
get it on the radio today. Elton
Is the one who has transcended
all these years.—Johnny Barbis,
who started working with John
in the '70s, has been his man-
ager since 1980.

All as told to Phil Gallo

hits. We kept trying to make as good records as we could.
And the ones that became hits—great. I had a difficult rela-
tionship with RCA at the time. They didn’t understand that
a new single had to be a new song. I guess [John and I] had
about seven or eight in a row that sold very well. I started out
as the complete producer and he as the artist. As time went
on, gradually but consistently, he became more co-producer.
He took over more and more of the decision-making. He was
probably more effective than I was at the end.

I guess my favorite song that he ever did was [1974’s] “This
Old Guitar.” It’s just him and his acoustic guitar. And the
opposite, [1975’s] “Calypso,” with a gigantic chorus and or-
chestra. It’s probably the biggest production I ever did. His
songs are going to be sung for another 100 years. They're in
the bloodstream of America.

Do I listen to his music to relive memories? No, that would be
kind of painful, actually. It was a terrible loss. So I don't dwell on
it. John was such an important performer in my career.—Milt
Okun, producer (Denver; Peter, Paul & Mary; Placido
Domingo); founder, Cherry Lane Music Publishing. As
told to Mitchell Peters
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FAITH HILL

She has four AC No. 1s—including the 17-week leader
‘Breathe” in 2000—and 43 weeks tofal af No. 1—the
fifth-most ali-ime and second among women

“Breathe” came to us in September 2000.
The album wasn't totally recorded yet. We
heard the track and immediately went to
radio with it. It moved so quickly up the
country charts, we rushed to get the
album together. The video hit closer to
the album release—it had kind of an AC
feel to it, just the way it was shot. We went to AC after the first
of the year. We didn’t have to do too much work at first, because
a number of AC stations were already on the record.

Between AC and country, the audience was astronomical.
Her star power actually pushed her in that [AC] direction.
She became more of a mainstream artist based on appearing
in movies, some of her endorsements—she ended up a star
across the board. We always go to country radio first with the
singles and build our plan toward AC afterward. It plays an
important role in Faith’s career, and there always has to be a
space on that chart for her.—Peter Strickland, senior VP of
brand management and sales, Warner Music Nashville.
As told to Mitchell Peters

WHITNEY HOUSTON

She's had 31 AC hits, including 10 No. 1s

Forest Whitaker gave me a call because he
was directing [1995’s] “Waiting to Exhale”
and was interested in me scoring the film,
as well as writing songs. Knowing it was
a Whitney film, it was kind of expected
that she'd sing, but it wasn’t a guarantee.
Butshe did have rights to decide who would
be a part of the soundtrack. Everyone was chosen or agreed to
by Whitney. I can’t remember any of the names we crossed off—
and [ wouldn’t say them anyway [laughs]. But [ remember she
really wanted to do something with CeCe [Winans]. That’s how
the song “Count on Me” happened.

Whitney laughed when I handed her the “Shoop Shoop”
song—Dbecause it was simple—but she loved it. The soundtrack
ended up being a very special project. The more time goes by,
the more important it becomes.

Whitney had a soul about her voice that went beyond being
black. It spoke to everyone, no matter what color.

I wish I could say I produced [1992's] “I Will Always Love
You” [produced by David Foster]. The first time I heard it, I was
floored. We hadn't experienced anything like that before on the
radio. [ hate to call it pop music. It was just music that everyone
loved.—Producer/singer/songwriter Kenneth “Babyface”
Edmonds. As told to Gail Mitchell

JOHNNY MATHIS

He has 49 AC chart hits between 1962 and 2003
It's the fifth-highest sum in the chart’s history.
Every time [ try to tell people things about
my career, | wonder if that’s the truth or
something I'm fantasizing about. I have
no way of knowing why my career has
lasted so long other than the fact that
.ﬂf people like the sound of my voice and
o fortunately I've been able to maintain it.
I think of myself as John. Other people call me Johnny and
I think it’s a sign of affection—I hope [laughs]—when they
add the “-ny.” I can’t think of myself as other than someone
who is in transition and constantly changing. I never thought
of myself as being anything other than someone who per-
forms other people’s compositions. And I never get tired of
discovering new music.

YEARS

AduttConternporary Chart

SONGSTHAT MAKE THE WHOLE WORLD SING

| Behind some of the biggest AC recordsever

‘TRULY MADLY
DEEPLY, SAVAGE
GARDEN

The 1998 frack isNo. 1 on

the all-time top 50 AC songs
chart. It spent 11 weeks at
No. 1, 123 weeks on the chart.
That song changed my life and
apparently continues to do so.

it was originally a different song
that [Savage Garden partner]
Daniel Jones and | had written
and recorded on our first-ever
demo. The verses were exactly
the same, but the chorus didn’t
exist. Instead, 'd written a rather
awful lyric about magical kisses.
There was something magical
about the song, however. When
itreached the ears of producer
Charles Fisher, who produced the
first Savage Garden album, he
proclaimed it to be a potential hit,
It sat on the bottom of the pile of |
our demos during recording until
the eve of the last day. | sat alone,
at the Bayswater Cafe in Sydney,
and rewrote the chorus over a cup
of coffee, The rest is history.
—singer/songwriter Daniel Hayes,
formerly of Savage Garden

‘DRIFT AWAY,
UNCLE KRACKER
FEATURING
DOBIE GRAY

Uncle Kracker's 2003 cover of
"Drift Away,” made famous
by Dobie Grayin 1973, isthe
longestleadingsong onthe
AC chart: 28 weeks atNo. 1.
The label dragged meinto it
kicking and screaming. Me and
[producer] Mike Bradford turned
itin at the very last minute, with-
out Dobie Gray. Jason Flom, who
was running my label at the time,
was like, “Why don’t you get
Dobie Gray on it?” My first reac-
tionwas, “That guy’s still alive?”
But Dobie was down with it. He
was very gracious. Putting Dobie
on it made me feel better. But
when it worked, | was stunned.
It’s kind of sweet [that | hold the
record]. | remember beating
Celine Dion and thinking, “That’s
kind of dope.” How long was it
No. 1? You sure Kelly Clarkson
hasn’t kicked my ass?

—Uncle Kracker

‘BREAKAWAY,
KELLY CLARKSON

Her 21-week No. 1 "Break-
away” is fied for thirdHongest
reignin chart’s history.
[2004’s] “Breakaway” started
raising its hand off of “The Prin-
cess Diaries 2” soundtrack. We
were feeling some heat, then we
stepped on the gas. The early
feedback—both fromradio and
listeners—was encouraging.
Any artist—especially when
historically the sophomore
slump is something people talk
about—hers was the opposite. It
was the sophomore rocket. We
launched into street date with
aNo. 1poprecord and a record
that was cruising [toward] the
top of two other formats, hot and
mainstream AC. It was athree-
pronged attack—perfect.
—Adrian Moreira, senior VP of
adult music, RCA Music Group

‘HEY, SOUL
SISTER, TRAIN

2010's "Hey, Sout Sister” holds
the mark—22 weeks atthe
top—tor the second-ongest
stay at No. 1 on the AC chart.
| wrote the song with a couple of
friends who go by the name of
Espionage. ! had noidea it would
become a phenomenon.[The]l mo-
ment | knew it was a hit was when
our manager, Jonathan [Daniel],
and his partner [BobMcLynn],
came tous: “This record is ahiton
iTunes, which means the kids like
it.” it had only been placed at hot
AC at the time and had 1million
downloads. Before that, hot AC
wasn’t seen as a volume business.
The song is much less about the lyr-
ics and much more about the “hey”
and the overall feeling. Doesn’t
matter what language you speak,
everyone can say "‘hey.” We were
just invited to China. That song
introduced us to the president of
the United States and the first lady.
Without that song, we don't get
those opportunities.

—Train frontman Pat Monahan
As told to Keith Caulfield, Benjamin
Meadows-Ingram & Mitchell Peters

ADULT CONTEMPORARY'’S TOP SONGS

Elton John and Savage Garden crown Billboard’s recaps of the top artists and songs, respectively, in the SO-year history of the Adult Contemporary chart.
John not only has the most No. 1 AC hits (16) but also the most entries (68) (see opposite page). Savage Garden’s “Truly Madly Deeply” spent 11 weeks at
No.1in 1998 (above). Meanwhile at No. 3 is the record-holder for the most weeks at No. 1(28), Uncle Kracker’s “Drift Away.” Despite its longer chart-topping
run, the song ranks lower than “Truly” in this recap, which was assembled to account for changes in chart behavior through the years (see legend, below).
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MARIAH CAREY

“Vision of Love” [1990] was the
first single. And the beauty of
what we were able to dois to take

was lit beautifully and the rooms
were gorgeous—with the right
tastemakers. These were major-
market events, very different than
what people were usedto. It was
about her voice being the star.
That set the tone.

“Vision of Love” was a differ-
ent-sounding record, one that not

trecord. [Then Columbia Records
Group president] Thomas Mot-
tola and fthen ColumbiaRecords
president] Don lennerhadincred-
ible foresight incurating the order
of the singles that built her brand.
We took those singles, one after
another, and promoted them fe-
verishly, fearlessty.

touches the most people. Work-
ing with peopile like [producers}
Walter Afanasieff, Narada Michael
Walden and everyone else was
great, But | believe she co-wrote
every one ofthose songs, if not
wrote most of them. Soitwasa
perfect storm: great team, great
artist, great music.—Charlie Walk,

Mariah on the road, set up intimate
performances and showcases
with amazing talent like Richard
Tee on piano. There was amic. She

everyone played right away. But
that was our job: to let the audi-
ence make a decision about the
music. That first decision was aNo.

“Single-minded” is a good word when it comes to what my
life is like musically. I've never stopped discovering music.
My first vocal teacher was adamant about my learning a little
bit about classical music. I fell in love with people like Leon-
tyne Price, Beverly Sills and Richard Tucker. Those voices
still resound in my head. I still play them constantly, discov-
ering what the human voice can do and how it can persuade
people to change their lives.

People have told me that my music has meant extraor-
dinary things to them. Sometimes you even think there
might be a responsibility involved in terms of being given
certain gifts. You just don’t get over that. That’s indelible
in your life. As told to Gail Mitchell

All of her songs had a univer-
sally relatable emotioninthem.
That’s the key. Black, white, rich or
poor—it’s the lyric and song that

LIONEL RICHIE

He's had 27 ) AC hits, including 11 N He

D€ ( 50l0ist, or

VP of promotion and later execu-
tive VP of marketing and promo-
tion (1999-2005) at Columbia. As
told to Gail Mitchell

E i >

Lionel isa unique artist, much like Michael
Jackson. In the beginning, Lionel wasn'’t
even the lead singer for the Commodores.
It was the drummer, Walter Orange. But
as Lionel started writing more songs, more
attention was given to him. There was a

o
: - little tension between him and the group,

so he started recording more solo than group material. As he

WANT A SONGTO BEAHIT AT
/A\C '?AD’OKP 7 tips from a renowned radio consultant

“Inordertogetahitat ACradio, (1) the
second ingredient a song should have
is adegree of familiarity to afemale
listener between 25-54," says Jerry
Lembo, principal of New Jersey-based
Jemy Lembo Entertainment Group. That
famiiiarity might be duefothe song al-
ready having adult top 40 aimlay and/or
from synch placement in afim, TV show
orcommercial, butthe songhas to have
astory going somewhere else beforeit's
broughtto AC, Lembo emphasizes.

(2) Thefirstingredient of getting a
hiton AC? “You need a great song,”
Lembo says.

if you have those ingredients and are
ready fo approach AC, youhave fodo so
with an arsenalthat combines old-school
promotion and new-school marketing.
That means alot of socialmedia, Lembo

says. Old school? The ability to commu-
nicate with radio, whichmeans (3) you
need arelationship with the decision-
makers on airplay.

Then. (4) you need a constant flow
of conient so the artist can engage
fans through social media, Lembo says.
That confent could be news or a contest,
but it has 1o be compeling fo keep fans
interested in what's going on with the
artist. Moreover, it's notenough to have
thousands of Facebook friends. "Music
marketers needto (5) learn more about
the lifestyle aspects of the fan base o
try and connect the dots so that you can
getlaserlike focus,” Lembo says. “You
havetolook atand incorporate these
various social media components fo
credte impressions.”

Lembo adds, “Marketers can'tuse

the same marketing plan when pro-
moting music for AC consideration. My
approachis not to create atemplate or
rubber-stamp the plan foreach artist.
(6) Develop customized strategies.
What would work for a Richard Marx
might not work foraMelissa Etheridge.”

Right now, Lembois part of theteam
working Margo Rey's single "Letthe Rain”
for Bob Catania’s Right Way Music Group.
Rey is mamied to comedian Ron White.
Theteam’s approachisto (7) develop a
unique and singuiar story behind Rey’s
music, including faking herto meet AC
programmers. But they re aiso searching
foracommon denominator between
the singer and the comedian's fan base,
so thatthey canhamess some of the lart-
fer's brand power for Rey's benefit.

—Ed Chnstman
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had success writing songs for Kenny Rogers [the 1980 No. 1
“Lady”], and other songs like [1979’s] “Sail On” that made coun-
try history for the Commodores as well as for Lionel, it gave him
more opportunity.

Lionel came from the South and had a lot of country in the way
he sang. He was more accepted at first in the country community
because of his relationship with Rogers. Basically, every act we
had at Motown whether it was the Supremes, Four Tops or Stevie
Wonder, every record that came out—even though well-accepted
at pop—pretty much had to had have an R&B base. And with Lio-
nel, particularly as a solo artist, we knew he’d have pop success.

And Lionel himself is just a charmer. When we were work-
ing together, he always made it a point to remember radio pro-
grammers, retail store owners. When people look back and
think about Lionel, they’ll think about what a great songwriter
he was—much the same way people think of Smokey Robin-
son. You remember the songs Smokey wrote whether he, or
someone else, sang them. There are teams of great songwrit-
ers—Gamble & Huff, Holland-Dozier-Holland, Jimmy Jam
& Terry Lewis. What sets Lionel apart from them is that usu-
ally one guy did the track and another wrote the lyric. Lionel
did both-—like Smokey. It was about Smokey’s ability to write
great songs and record great music. Same situation with Lionel.
—Miller London, VP of marketing, sales and distribution/
GM (1969-90) at Motown. As told to Gail Mitchell

KENNY ROGERS

Kenny Rogers’ feats on the AC chart include 47 hits

3 him with Barry Manilow for seventh-most in the
Al
over more fifles to AC. Rogers 28 AC top 10s are
sixth-best, and fourth-best among men, trailing only
Elton John, Neil Diamond and Elvis Presley. Rogers
has scored eight AC No. 1s

I remember when [the AC charts] were es-
tablished, I thought it was so cool. I've al-
ways been a believer in the strength of the
song. My problem is I'm a country singer
who’s had a lot of other musical influences,
so my stuff is going to tend to be more AC.

That’s always been my slam in country

»

music, that I was never a true country artist, even though “Cow-

» «

ard of the County,” “Daytime Friends,” “Buy Me a Rose,” “The
Gambler,” those kinds of things, were truly country records. When
you add to that “Through the Years,” “You Believe in Me,” “You
Decorated My Life,” those were not country, but because I had
power at country music, they sold country.

Country always wanted to really be country, and I don’t blame
them—Dbe what you want to be. I spoke at a country seminar one
year, and I told them, “Guys, what you're trying to do is protect
a type of music, and those of us who are out there doing it are
trying to protect careers. We're trying to last longer, touch more
people with our music. I guarantee you in three years you won't
be playing Garth Brooks or Shania Twain.” This was in the peak
of their careers—and they all laughed at me. Sure enough, three
years later, they weren't playing them. So what are [these artists]
supposed to do if they don't have some other source of income [or]
airplay other than country? When that’s over, our careers are over.

[My crossover hits] turned a lot of people toward country music
that wouldn't have come to it otherwise. When they realized 1 was
singing country sentiment with a little more accessible tonality,
then I think they came in. And the great thing about country is
once you come in, you don’t leave. It's such a pure music.

I never set out to be on the AC charts; I set out to do good
songs. When I was on the charts I paid a lot of attention to them.
I used to love to pick up the charts and see where songs were,
where they were going, how they were doing. I've always tried to
find songs that say what every man would like to say and every
woman would like to hear. When you think of “Through the
Years,” “You Decorated My Life,” “Lady,” that’s what those are.
What man wouldn’t want to say, “Lady, I'm your night in shin-
ing armor and I love you,” and what lady wouldn’t want to hear
that? As told to Ray Waddell
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ndory AC programming guru JIM RYAN'S winning ways

By IVio Pietroluongo

he convivial Jim Ryan is perhaps the most knowl-
edgeable and experienced professional working in
the adult contemporary format today. He’s also quite
the character. The former longtime PD of Clear
Channel ratings monster WLTW (Lite FM) New
York, Ryan s currently VP of AC programming for
the CBS Radio chain’s 14 AC stations. [n addition to his broad
responsibilities for CBS, Ryan is the hands-on PD for WWFS-
FM (Fresh 102.7) New York and WCFS-FM (Fresh 105.9) Chi-
cago. He also headed his own consulting company, Jim Ryan
Media, where he counseled stations around the country. As
Billboard celebrates the golden anniversary of its Adult Con-
temporary chart, Ryan discusses strategy, across-the-board hits,
demographic shifts—and the past, present and future of AC.

You became well-known in the radio space during your
time at Lite FM, but where were you before that?

I worked for Jerry Lee in Philadelphia, at the legendary WBEB-
FM. Prior to that I did one of the first hot ACs in America, a sta-
tion that’s at 105.1 in Portland, Ore. [what was then KXYQ]. At
the time I owned the radio station with my wife and the guysin
Van Halen. That was my introduction into adult radio. Before
that everything had been contemporary hit radio [CHR].

You joined Lite FM as the PD?

I was hired by Bill Figenshu and the crew at Viacom [and]
started Labor Day weekend of 1996. We had a pretty good run
over there. And obviously the station still continues to be pretty
damn successful.

The station was 10 years old when you got there. What
was the state of it then?

Itusuallyhad. .. one very good ratings book a year, where it would
be on top in adults. [CBS Radio’s] WCBS-FM was the big adult
station in New York at the time. [Emmis’] Kiss-FM [WRKS] had
just come on a year, two years earlier, and then [Clear Channel’s)
WKTU, so the New York market was kind of in fluxand KTU is
winning 25- to 54-year-old adults the summer of *96. One of the
reasons they hired me is because I was a native New Yorker, and
because I'd done CHR and hot AC, and they wanted to update the
sound of the station. Lite was very square when [
started. I remember putting songs—everything
from “Dancing in the Dark” by Bruce Springsteen
to Donna Summer’s “Last Dance”—in rotation that
the station hadn’t been playing.

Soit was still considered a doctor’s ofiice, su-
per-lite music station, without much tempo.
There was no tempo at all. It had a very broad li-
brary, played a lot of songs. I tightened i~ up. I'll
always remember a conversation I had wizh [mid-

day personality] Valerie Smaldone. She'd ccmme into
my office about two months into my tirre there

“You need to
reflect what's going
in your market if
you want to be
No. 1in
your market.”

[and] said I was killing the station—that they were going to have
no ratings by playing the music we were playing. And in the fall
[ratings] book of 96, we went to No. 1 adults, and we ended up
winning, | believe, 35 out of the next 42 books.

When you started to oversee stations in other markets,
did you bring the programming philosophy that you had
with Lite? Or was each station different, depending on
the market and competition?

All these ACs were put on the air back in the "80s, or a good
deal of them. And like LTW, they were targeting a 42-year-old
woman. But between 1985 and 2005, that 42-year-old woman
changed dramatically. That 42-year-old woman in '05 went
to Led Zeppelin concerts when she was a kid—in 1985, Elvis
Presley was her youth.

There was a great changing in the demographic. There was
more of a desire for these women to be hip and know what’s
going on in the world. Their kids listened to CHR. It shouldn’t
be a surprise that for most of the time, the latter years when
I was at WLTW, our biggest sharing station was [Clear Chan-
nel’s] 2100 [WHTZ], and that’s because Mom would drive her
kids to school and listen to Z100 and like some of the songs. It
made sense that when the kids got out, she could listen to Lite,
and we featured some of that Z100 music that had crossed over.

How far can the format push as we start to see Katy
Perry. Cee Lo Green, Usher and others being played
regularly at AC?

When you look at the most-played songs in a market, Katy Perry
was played universally in power [rotation] at CHR and AC.
Adele right now is a prime example of that. When you've got
arhythmic-leaning CHR like [sister station] Now FM [WXRK
New York] playing [her] as much as they do, and at the same
time it’s the most-played song on Fresh and WLTW. That’s
what you call an across-the-board hit. Because songs are com-
ing at people from the online world in addition to terrestrial
media, it takes a lot more play to make a song a hit. There are
very few artists that AC owns—even Michae] Bublé, who we
owned for a hot minute. He performed at Z100’s Jingle Ball
and has gotten a lot of hot AC and CHR play in the last year.

Ji RYA
FAITH HILL
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Can AC own an artist anymore?

Idon’t think there can be an AC artist anymore. Even if you look
at Josh Groban . . . he got a lot of television exposure [on “Ally
McBeal”]... He performed a song on that show and we got calls
for it on radio the next day. In order for there to be an AC-only
hit, it’s not going to come from radio, it’s going to come from
some sort of television or movie moment.

Explain the concept of Fresh.

I'll always remember the day Fresh went on—Jan. 2, 2007.
They signed on and defined their position by saying what they
weren’t. They painted Lite as sleepy and boring, and played, I
think, Debbie Boone’s “You Light Up My Life” in the TV spot.
It was a continual source of aggravation. They said they weren't
Z100and they weren't Lite: They were Fresh. [Former PD] Brian
Thomas—who currently oversees sister-station WCBS-FM—
evolved Fresh in New York somewhat, but I think I made the
finishing step in the evolution when I joined CBS Radio [in April
2010). We stopped saying what we weren’t and started defining
what we were. All three Fresh stations are very different. Well,
now there’s even a fourth.

There are Fresh stations in New York, Chicago, St. Louis
and Washington. D.C.

The two that I oversee day to day—Chicago and New York—are
very different stations. Chicago, we're '80s,’90s and now. We're a
much more rock-based radio station. In New York . . . we’re more
current-based. And in Washington, under Steve Davis, they're now
ahot AC station. It all depends on the market and the competition.

Is the term “adult contemporary” still relevant?

AC will always be air-conditioning [laughs]. But “adult contem-
porary,” within the industry, is a great term—now more than
ever because we do target adults and we are very contemporary
with our presentation and promotion and our music. It’s very
contemporary—stealing the big hits—even when they come
from country, in the case of Jason Aldean and Kelly Clarkson
and Taylor Swift.

How are you using social media to connect with your
listeners? Is that as important asitis fora top 40 station?
That'’s one of our biggest issues. We have to build more passion
for our products. Our stations that have big morning shows,
they've developed a much higher level of passion. Their Facebook
and Web engagement is much greater. The problem with most
AC stations is that they’re used as music machines. Historically
we’'ve not built the right talent to go with those stations. We're
working on doing more engaging morning shows. The more en-
gaged they are, the more loyalty a person will have as a listener.

We've pretty much established that AC is no longer the
ballad-heavy, older demo, doctor’s office station. Where
does it go from here?
The secret of LTW'’s success over the years was that we kept that
radio station 60% Caucasian, 20% African-American and 20%
Hispanic. Each AC radio station has to be true to its market in
terms of the audience [composition]. Look at a station like [Clear
Channel’s] KODA-FM in Houston. That station has a huge His-
panic comp as part of its audience. They can look toward expand-
ing their audience by going into music from that world. Other
markets, looking at a more suburban audience, they’re going to
take the guitar route. You have to be aware of population shifts.
We are going to have Arbitron implementing the new Census
data. Being multicultural is going to be more important than
ever. You need to reflect what's going in your market if you want
to be No. 1 in your market. Every program director, no matter
whether they're programming, needs to keep that in mind.

You’'re known as the AC guru of the industry. What music
are you passionate about?

The current CD in my car is Linkin Park—1 like all types of music.
I have a very eclectic taste. But nowadays with my Radio.com
app, there’s very little time not spent listening to one of the radio
stations I work with. 56

Silvio Pietroluongo (@wlpzet) is Bil board duector ofcharts
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BRUNO MARS

By Richard Smirke

“I don’tknow,” says Bruno Mars, kicking back in the opulence
of a penthouse suite at the five star Sanderson Hotel on Lon-
don’s West End, “if it ever goes down like this.”

The following day he’ll play a blistering late-afternoon show
to 64,000 sun-kissed British fans at the Wireless Festival
(sponsored by Barclaycard), held in the U.K. capital’s Hyde
Park. But for now, the 25-year-old Hawaii native is enjoying
a rare day off and reflecting on a “crazy surreal” journey that

has seen him climb from childhood Elvis impersonator to
the brink of global superstardom.

“It’s a rare thing that happens,” he says, a packet of ciga-
rettes and a smartphone resting by his feet, “especially in
this day, where it's real hard to sell albums. I'm traveling to
places that I've never even heard of and there are all these
people singing the songs back—and English is not even their
first language. It’s like, what the hell happened?” The an-
swer is simple: Music fans the world over have fallen in love
with Bruno Mars.

Mars’ debut album, Doo-Wops & Hooligans (Elektra), has
spent 39 weeks in the Billboard 200’s top 40. It debuted at
No. 3 the week of Oct. 23, 2010, and has sold 1.2 million
units in the United States, according to Nielsen SoundScan.
First single “Just the Way You Are” spent four weeks atop the
Billboard Hot 100, moving 4.5 million copies. The touching,
R&B-flavored track also spent 20 weeks at No. 1 on the Adult
Contemporary chart—the longest-reigning debut single in
the list’s 50-year history. His follow-up release, “Grenade,”
reached No. 1 on the Hot 100 on Dec. 30, 2010, and has
moved 4.4 million U.S. copies. “The Lazy Song,” the third
track off Doo-Wops, peaked at No. 4 on June 18 and has sold
2 million downloads.

Mars’ appeal isn’t just limited to the United States. Doo-
Wops hit No. 1 in the United Kingdom, Canada, Germany
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and Ireland. The United Kingdom has proved a particularly
fertile market—he’s scored three No. 1 singles with “Way,”
“Grenade” and “Lazy,” selling a combined 2.2 million U.K.
units, according to the Official Charts Co. The OCC places
Doo-Wops’ U.K. sales at 620,000. The eclectic 10-track album,
which mixes pop, soul, soft rock, reggae and swing, has been
certified 14 times platinum worldwide, according to Elektra.
Mars’ total worldwide single sales stand at 15 million, the
label says. And then there’s his other job: with Los Angeles-
based production trio the Smeezingtons.

ade up of Mars and fellow songwriter/pro-

ducers Ari Levine and Philip Lawrence,

the Smeezingtons (see story, page 23) are a

six-legged pop phenomenon, scoring a suc-

cession of Hot 100 smashes in the past two
years, including 2010’s “Nothin’ on You” by B.o.B featuring
Mars (2.8 million, according to SoundScan). Other credits in-
clude last year’s “Billionaire” by Travie McCoy featuring Mars
(2.9 million) and “F**k You (Forget You)” by Cee Lo Green
(4.9 million), and the recent “Lighters” (314,000 units) by Bad
Meets Evil, aka Eminem and Royce Da 5'9,” that features Mars.
The Smeezingtons also wrote and produced Doo-Wops, while
Mars and Lawrence helped co-write Flo Rida’s 2009 Hot 100
No. 1 “Right Round” (4.9 million).

To paraphrase the man himself, it doesn’t normally go
down like this. Ever. “That’s because the world has never
seen another Bruno Mars,” the charismatic singer jokes,
before imploring, “Please let that be the headline.”

“He’s a quadruple threat,” Elektra Records co-president
John Janick says. “He’s a writer, a producer, an amazing
singer and an amazing performer—on top of that he just
has a great personality.”

“The great thing about Bruno is that you can’t put him in
a box. That’s why I think people are so attracted to him and
his music,” Atlantic Records chairman/COO Julie Greenwald
says. “You can put him with any type of artist from any genre
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and it will be beautiful. He understands
music.” To understand the roots of Mars’
musical education one must go back to the
late "80s when he made his onstage debut,
at age 4, impersonating Elvis Presley in his
parents’ 1950s-style revue on Honolulu’s
Waikiki Beach. “That was it,” Mars says.
“I was Elvis.

He was born Peter Gene Hernandez
in Honolulu to a Filipino singer and a
Puerto Rican-born percussionist raised in
Brooklyn. Young Peter moved to Los An-
geles in his late teens. He regularly played
shows at dive bars on Ventura Boulevard.
“To about six people,” he says. “All related,
of course.” Bruno eventually landed an
artist deal with Universal Motown, only
to be dropped a year later.

“I wasn’t ready for it,” he says. “I did
nothing. And the lesson was—why are
you waiting for someone to come and
write a song with you? You know how
to play the freakin’ guitar. Do it on your
own.” At around this time he met Philip
Lawrence, a fellow struggling, broke

into the music industry.

“We immediately hit it off because we have such a similar
musical sensibility—we're very melody-driven,” Lawrence
says. “He plays every instrument, so he comes from that very
musical world. I come up with the big melodies and the big
hooks and it just comes together somehow.” Teaming up to
write songs for other artists, the Smeezingtons—the term
“smeez” is a pun on “smash”—were born, soon to be joined
by New Jersey native Ari Levine. Mars’ future manager, Bran-
don Creed, then VP of A&R at Epic Records, gave the produc-
tion outfit an early boost when he bought one of their songs

Elektra Records

PRODUCERS
The Smeezingtons
(Bruno Mars, Philip Lawrence,
Ari Levine)

SITES
BrunoMars.com
Facebook.com/thatbrunomars,
Myspace.com/brunomars

MANAGEMENT
Brandon Creed, Creed Co.

TOURING AGENTS
Marty Diamond, Matt Galle
at Paradigm; Emma Banks
at Creative Artists Agency
(United Kingdom, Europe)

PUBLISHING
Mars Force Music (ASCAP)/
Bughouse (ASCAP)

PUBLICITY
Cara Donatto (@thisisCARA),
Atlantic Records

TWEETS
@BrunoMars, @philsmeeze,
@ringzington
songwriter, who was attermn ptin g to break  ——

for $20,000 for an undisclosed pop act.

“That kept us afloat,” says Mars, who
credits Creed with guiding his artistic de-
velopment. “Brandon was always saying,
‘You need a story. You need to be in the
studio writing for people.” At the time 1 was
like, ‘You're crazy. I'm amazing!” But he
was absolutely right. Working and interact-
ing with other artists and being so involved
with the business aspect; understanding
A&R, understanding radio, understanding
music videos meant that when it came to
my timne, I'd seen how it goes.”

Not everyone in the industry shared
Creed’s faith. Mars says he was turned down
by every label before the newly revived Elek-
tra Records, according to him, “rolled the
dice and hit the fucking jackpot.

“There was a lot of rejection,” he says.
“A lot of other labels saying, ‘You don’t
know who the hell you are. You're doing
all this reggae, R&B, rock stuff. How the
hell do we market that? Are you pop? Are
you urban?’ Elektra gave me a shot and
trusted my vision.”

His public bow came at the start of 2010
with B.o.B’s “Nothin’ on You,” which fea-
tured Mars singing the infectious hook. That was followed by
McCoy’s “Billionaire,” once again featuring the artist. Those
two releases provided the springboard for his solo career,
says Janick, who credits Atlantic Records VP of A&R Aaron
Bay-Schuck with bringing Mars into the label fold. The next
stage of the campaign was the release of a four-track digital-
only EP, titled It’s Better If You Don’t Understand, in May 2010.

“We put that in the market right away because we wanted
to make sure that people understood that he was a real artist,”
Janick says. The EP has sold 27,000 units, according to Sound-
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Huddle up: Backstage at the Susquehanna
Bank Center in Camden, N.J.,on May 7. From
left: security staffer DRESTEWART, BRUNO
MARS, bassist JAMAREO ARTIS, drummer
ERICHERNANDEZ and trombonist KAMERON
WHALUM; right: Mars perfarming at New
York’s Bowery Ballroom on Aug. 25,2010,

Scan. “Just the Way You Are” was serviced to pop and rhythm
formats two months later and went on to top the Hot 100 Air-
play chart for seven consecutive weeks. “Grenade” was serviced
in October and drew a similarly ecstatic response. Like “Way,”
the track reached a total radio audience of more than 150 mil-
lion people. “Mars’ songs connect to our common elements of
humanity,” Atlantic Records executive VP Andrea Ganis says.
“Love, acceptance, loss. The ability to marry those sentiments
to engaging melodies is what makes his appeal so broad.”

Another key moment in the campaign came on Aug. 25,
2010, when Mars performed his first New York show at the
Bowery Ballroom. To build on the buzz that he was generat-
ing, Elektra filled the room with key tastemakers from the
press, TV and radio. “It could have gone really bad. But that’s
how we got ‘Saturday Night Live.” That’s how we got all the
great things that we got,” Mars says. “That night was one of
the most special moments for me. It was the first time [ was
singing my songs and the crowd was singing them back.

In addition to “SNL,” high-profile spots followed on “Late
Show With David Letterman,” “The Ellen DeGeneres Show”
and “American [dol.” Then there was the Dec. 1 CBS broad-
cast of the Grammy Award nominations concert where Mars
picked up seven nods. And on the February Grammys telecast,
in which Mars delivered a show-stopping doo-wop-style rendi-
tion of “Grenade” and teamed with B.o.B and Janelle Monae
to perform “Nothin’ on You,” he won best male pop vocal per-
formance for “Just the Way You Are.”

“That gave us a huge spike,” Janick says. Major European
TV spots have included the finale of “X Factor” France, Ger-
many’s ECHO Awards and “The Graham Norton Show” in
the United Kingdom. Live performance is now heating up
too. U.K., European and Australasian runs have already taken
place in 2011. Mars also recently wrapped a joint U.S. trek
with Monae, dubbed Hooligans in Wondaland. A European
theater tour (average venue capacity: 5,000) takes place this
fall. “As a new artist,” Mars says, “it’s important to show the
core fans what | sound like live . . . for them to hear every

AVAY

You're doing ail this
reggae, R&B, rock stuff.
How the hell do we market
that? Are you pop? Are you
urban?’ Elektra gave me a
shot, and trusted my vision.”

—BRUNO MARS

single line and see the intricacy that we all put into a show.”

Mars, for all the success, remains pragmatic, and focused.
“When people fall is when they're like, ‘OK. Now I'm here, what’s
next? A clothing line? That’s not what I'm trying to do.” His web-
site contains a modest selection of merch, including hot pants,
T-shirts and wristbands. But he’s firm. “It’s like, ‘Don’t be a slut.
Remember your dream. Do your music and keep it special.””
Mars’ February charge for cocaine possession is discussed with
similar frankness, and apparent humility. “It’s something that
[ wish would go away,” Mars says. “It’s a cloud that constantly
follows me no matter how many achievements. I'd like to move
on. To show that I'm here for my music. Not to be in a tabloid.”

To that end? “I'm itching and jonesing to get back into the
studio,” he says, “and fantasizing about doing a side project.”
No firm plans for that exist, but he's looking around. “I'm such
a fan of how Jack White and Danger Mouse get down and put
these bands together. I'd love to be the drummer in a band
that I'm producing, and sit back there and have someone else
sing,” says Mars, who has recorded vocals for Jay-Z and Kanye
West's forthcoming “Watch the Throne” album, but says he
doesn’t know if he'll appear on the final record. “Whether I'm
on it or not I'm pretty sure it’s going to be awesome.

“I'm just a mixed-up dude,” he says when asked about his genre-
crossing versatility. “I want to work with the Kanyes, the Jay-Zs
...aRihanna, a Gaga, Kings of Leon, Mumford & Sons. I want to
do all those things. As proud as I am of Doo-Wops I feel like, ‘Oh,
man. People haven’t seen nothing. They don’t even know what
I’'m about to do,” and that’s what I can’t wait to show the world.’

“It’s definitely not going to be a case of here today, gone to-
morrow,” says Atlantic’s Greenwald, who doesn’t hesitate to call
Mars a global superstar. “This is a guy who's going to be doing
this for the next 50 years. His commitment to performing, tour-
ing and creating is so real and so genuine that nothing is going
to knock him off.” .

Richard Smirke (@rsmirke) is a London-based journalist who
writes regularly for Billboard magazine and Billboard biz.
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“The real story,” jokes Bruno Mars’ songwriting partner, |

touring band member and fellow Smeezington Philip
| Lawrence, “is that | was supposed to be the frontman.”

A keen performer since an early age, when he would

| sing in his mother’s church choir, Indiana native Law-
rence, 32, met Mars in Los Angeles in 2006. The intro-
duction was made by mutual friend and Black Eyed

Peas drummer Keith Harris. “He called me and said,

‘I’ve got this kid. Extremely talented. He’s signed to
| Motown, but | think he’s going to get dropped. He
| needs awriter to help him flush out his ideas,’” Law-
| rencerecalls. Sensing that “this could be something
| special,” the aspiring artist says he used his last $5 to

travel across town and meet Mars for the first time.

They wrote a song called “Turn Me On” that night. “It’s

still one of my favorite songs,” Lawrence says. “Prior

to that a lot of studio sessions that we'd beenin were a

little serious, and he and | are the least serious people
| on the planet.”

As the fruits of their writing partnership grew, with |
the pair landing several co-writing credits, including
Flo Rida’'s 2009 smash “Right Round,” Lawrence intro-
| duced Mars to his friend, musician/songwriter/engineer
| Ari Levine, co-owner of the modest L.A.-based studio

Levcon, which has become the Smeezingtons’ home
| base. The first time Mars, Lawrence and Levine worked

together was co-writing/producing K’Naan’s 2009 re-
lease, “Wavin’ Flag.” The trio would later return to the
track and produce the Coca-Cola-sponsored “Celebra-
tion Mix,” which was released internationally as the of-
ficial anthem of the 2010 World Cup. The hits haven’t
stopped coming since:

“I have no idea how it works but through all the jok-

| ing and laughing we manage to come up with some |
really good songs,” Lawrence says. “You just hope |
that the honesty and the message that you're trying
to convey really comes through and that people can
relate toit.”

A key moment in the Smeezingtons’ story came
with “Nothin’ on You,” which Atlantic-signed rapper
B.o.B took to No. 1 on the Billboard Hot 100 in April
2010. “We knew it was special as soon as we finished
it,” Lawrence recalls. “Now when we’re in the studio,
if something doesn’t make us feel that way, we don’t
really go through the motions. We move on to some-
| thing else.” There is, however, “definitely no set for-

mula,” Lawrence says. “You never know what’s going

to be a hit.”

As for the future? “There’s a lot of bands out there |
that we’d love to work with—Arctic Monkeys, Kings of
Leon. Maybe we’il get more into that fieid. We’d iove |
to go Nashville and create some stuff with the Carrie

| Underwoods and Taylor Swifts of this world. We’re
wide, wide open,” Lawrence says with a smile. “We're
self-proclaimed perfectionists, so we just want to have |
quality songs come out, and we’re going to try and
keep that bar up there.” —RS
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DIG THENEW BREED

BY GLENN PEOPLES

strange thing happened on the way to the
latest digital music revolution.

As U.S. consumers and recording in-
dustry executives wait to see if Spotify and
Apple can usher in a new era of cloud-
based music streaming, Turntable.fm has
become the most buzzed-about digital music service in years.

The New York-based startup is at the forefront of a new
wave of music sites that mix Internet radio and social media.
Listening Room allows users to play songs for their friends in
a casual “room”-like setting. Console.fm pulls dance music
tracks from SoundCloud and organizes them by genre. All
let visitors chat with one another while the music plays.

And while these services enable users to pick which songs they
play for their listening audience, none of them have direct licens-
ing deals with labels or inusic publishers. Instead, Turntable.fm
and Listening Roorn are configured to operate as “noninteractive”
webcasters under the U.S. Digital Millennium Copyright Act
(DMCA)—a legal distinction that has raised eyebrows in some
quarters of the music business. {Console.fm only offers tracks
that SoundCloud users post for public use.)

The undisputed leader of this emerging niche is Turntable.fim.
The site has its origins in Stickybits, a startup that raised $1.9
million to create a mobile app that scans bar codes to get product
information. Facing dim prospects on their original concept, co-
founders Seth Goldstein and Billy Chasen decided to start over.
They registered the domain name “Turntable.fm” in January and
several months later launched their latest project.

The concept is simple: Turntable.fim users can create or join

rooms where music is played. The site resembles a cartoon ver-
sion of a loft party featuring five DJs, represented by their avatars,
each manning a laptop computer. The room’s guests, represented
by their own avatars, are spread around the room and face the
DJs so that only their backs are visible.

Although the site is still operating on an invite-only beta

basis, Facebook users can join if they have a friend who’s
already registered. Navigating a seemingly endless list of
rooms is made easy by Turntable.fm’s integration with Face-
book. When users enter the site they’ll start at what's called
the lobby. At the top of a list of rooms are the ones in which
their Facebook friends can be found.

The site’s hundreds of user-created, themed rooms, listed
from most to least crowded, are dominated by a handful that
cater to indie rock and electronic music fans. “Indie While
You Work” regularly ranks at or near the top of the list. On a
recent Sunday night, 108 listeners filled a room to hear DJs
spin a mix of such acts as Midlake, the Black Keys, Crystal
Castles, Destroyer and the Decemberists. “Ambient Chillout
& Trip Hop” is a favorite electronic haunt, where nearly 200
people gathered on a recent weekday morning to hear laid-
back songs by Massive Attack, Bonobo and Air.

But Turntable.fim is about more than passive listening, incor-
porating a mix of social networking, gaming and online chatting
that's perfectly suited for music discovery. “I think it’s fun,” says
Scott Lapatine, founder of music blog Stereogum. “It appeals
to people who want to hear new music from people they trust.”

Like other social networks, Turntable.fm enables listeners to
follow other users and receive emails when they start D)’ing.
Like an online game, DJs on the site earn points when listen-
ers approve of their songs and use the points to trade up to
bigger or more outrageous avatars than the stock ones they’re
assigned upon signing up. And like an online chat room, the
site provides a forum for listeners to talk about the song being
played, crack jokes or commiserate over choices they don't like.

Turntable.fm currently has more than 371,000 monthly active
users, up from about 50,000 a month ago, according to AppData,
which tracks traffic at Facebook applications. The site’s swift rise
has created a modest media frenzy. Co-founders Goldstein and
Chasen have responded to the attention—and enhanced the site’s
mystique-—with near-complete media silence, opting instead to




wait until the site is out of private beta, Chasen told Billboard in
an email. Goldstein recently surfaced just long enough to deny
a report that the company had closed a $7.5 million round of
funding that would have valued the company at $37.5 million.

COMPLYING WITH THE LAW

Turntable.fm’s popularity and ease of use raise an inevitable
question faced by all music startups without licensing deals:
Is it legal? Although the site differs from Pandora and other
Internet radio services, its design represents a clear attempt
to qualify as a noninteractive webcaster.

Under the DMCA, noninteractive webcasts and online simul-
casts of terrestrial radio—which don't enable listeners to listen
to a song on-demand—can play music without negotiating
licenses with labels and music publishers. Instead, they can
play music under a statutory license that requires them to pay
rights-holders a per-stream royalty through SoundExchange.
Some label executives say privately that they suspect Turntable.
fm doesn'’t fit the definition of a truly noninteractive webcaster,
although they acknowledge that they're still familiarizing
themselves with the service.

To be considered noninteractive, a music service must satisfy a
number of requirements. The service must limit the number of
times songs by the same artist can be played within a three-hour
period. It can't reveal in advance the titles of specific songs or
narnes of albums or artists that will be played. And it must display
the artist’s name, song title and album title while playing a track.

Turntable.fm has built-in limitations in an effort to meet
these requirements. For example, if a room has only one D],
songs played from a DJ’s queue can be heard in their entirety
by everyone but the DJ, who can only hear a 30-second preview
of each song. When there are two or more DJs working a room,
each can listen to the tracks they choose in their entirety but
not on-demand—instead DJs add tracks to the room’s song
rotation. Listeners in the room have no control over the songs
being played and don’t know what will be played next—just
like with any other Internet radio station.

The service also follows the provisions in the DMCA re-
garding the removal of infringing content. Although Turn
table.fim allows DJs to select from a catalog of songs licensed
by white-label digital service provider MediaNet, it also lets
them upload and play songs that aren’t in MediaNet’s catalog.

DJs tend to upload rare remixes, tracks ripped from vinyl
and occasionally their own songs. The DMCA’s provisions
come into play when a content owner spots an infringing
track, such as previously unreleased studio tracks or live boot-
leg recordings. In such cases, Turntable.fm must conform
with DMCA guidelines that require such services to respond
to takedown notices filed by copyright owners.

While it hasn’t attracted as much recent attention as Turntable.
fm, Listening Room has been developing a business around a
similar mix of noninteractive webcasting and social networking
elements. Founder Abe Fettig, a Portland, Maine-based Web pro-
grammer, came up with an icea for the kinc of music site he would
enjoy—a “comfortable place to talk about music,” as he calls it.

Fettig put up a working version in late 2010, attracting at-
tention through word-of-mouth. After taking the site offline
in January to address bugs and traffic problems, he used the

downtime to read up on copyright law and hired a lawyer to
ensure that the site was DMCA-compliant before relaunch-
ing it in March. Listening Room lacks Turntable.fm’s ava-
tars and MediaNet catalog—users upload songs to their D]
queue and its spartan layour resembles a blog post that keeps
a running tally of songs played. But it still features a social
element that distinguishes it from traditional webcasters.
While time wili tell whether rights-holders will challenge
the noninteractive status of newcomers like Turntable.fm and
Listening Room, these services provide yet another illustra-
tion of the pivotal role that the DMCA is playing for start-
ups building businesses around the consumption of music.
On-demand subscription streaming music services, which
are saddled with licensing costs that exact a heavier financial

RIGHT NOW?

burden than webcasting royalties, are still struggling to ap-
peal to a mass consumer market. According to the RIAA, U.S.
on-demand services like Rhapsody, MOG and Rdio had a com
bined 1.5 million subscribers at the end of 2010, up 25% from
a year earlier.

But that was still dwarfed by Pandora’s registered user base
of about 80 million in January, a tally that recently topped 100
million, according to the webcasting company. Like Pandora,
the new social music services are eyeing advertising, not sub-
scription fees, to generate revenue—a strategy that would
be all but impossible without the provisions of the DMCA.

‘I'm grateful the statutory license is there,” Fettig says.
“I don’t mind having to do what I have to do to comply with
the law.”

TURNTABLE.FM IS A #VIPFEST

Artists, labels and media companies
are working the new social DJ’'ing site

Turntable.fm hasn’t even officially launched and it
already boasts more than 350,000 users—everyday
music fans are there, along with agencies, record la-
bels and media outlets. While many users are just
having fun spinning tracks, some are utilizing the
site as a platform to premiere and promote new
music and products.

Sir Mix-A-Lot was the first major artist to take
advantage of the website—promoting, with on-
line game creator Giant Thinkwell, the Facebook
trivia game “Mix-N-Match With Sir Mix-A-Lot.” On
June 21, he played a two-and-a-half-hour set in
his room, known as “Sir Mix-A-Lot-Live.”

“Out of all the social media outlets, this
one speaks to me as an artist and not just
an artist that needs to self-promote.”
—Res

“The response was amazing,” Giant Thinkwell
co-founder Kyle Kesterson says. “The room filled
up in a matter of minutes and the conversation
on Twitter shifted from ‘Holy crap, Sir Mix-A-Lot
is DJ'ing Turntable!” to ‘Holy crap, the room is
full, how do | get in?”” Giant Thinkwell even cre-
ated a customized avatar for the MC. Days later,
DJ Jazzy Jeff was spinning in his own room. Tech
N9ne has been a mainstay in his “Strange Music
Inc” room, named for his record label. And Talib
Kweli and singer Res played a set that included
new music from ldle Warship, their group with
Canadian rapper/singer Graph Nobel.

“Sometimes | find myself on other social media
outlets spending time trying to find something to
post to keep my fans excited, when in fact | should
be playing them songs | love, and putting them
onto the music that inspires me,” Res says. “This
outlet speaks to me as an artist—and not just an
artist that needs to self-promote.”

The artist making the most noise at Turntable.
fm so far is Philadelphia-based DJ/producer Diplo.
On June 28, he showcased three unreleased Major
Lazer tracks in a music festival-style room dubbed

ILLUSTRATION BY WESLEY BEDROSIAN

#VipPfest. Carles, of the blog Hipster Runoff, post-
ed a Twitpic invitation to #VIPfest, promising a
“lineup” of DJs including Diplo, Vampire Weekend
frontman Ezra Koenig, Ariel Pink and Pitchfork
founder Ryan Schreiber.

Even with Seattle radio station KNND (107.7
the End) ripping the tracks and sharing them
through its website, Diplo’s label, Mad Decent,
continues to use its Turntable.fm room to show-
case its artists’ new material—with the artists
themselves often spinning. Other labels—such
as Crossbill Records, Uncommon Records, Thrill
Jockey Records and Merger Records all have
their own rooms as well. Merger promotes its
artist Caribou, who has one of the most-played
songs on the site with “Odessa.”

On June 30, music and brand deals website
1band 1brand hosted a room, offering giveaways
and featuring guest DJs. Digital media site Mash-
able partnered with Musebox, MB3 Records and
former Virgin Prunes member Gavin Friday to spin
in their “Summer Fridays” room in early July. “I
had a playlist ready,” Friday says, “but in the end |
made choices based on feedback from the chat, or
from whatever the DJ before me played. It makes
a more real experience.”

Some companies are keeping business out of
their Turntable rooms and spinning, apparently,
just for the fun of it: Employees of Motormouth-
media, Arnold Worldwide, Prefix Media, Fla-
vorpill, Thrillist, Laugh Factory and affiliates of
Bonnaroo are all sharing music tastes and DJ’ing
throughout the workday.

Although artists and entities aren’t “verified”
at Turntable.fm, most have promoted their in-
volvement with the site through their verified
Twitter accounts.

While Turntable.fm still needs to work out
some kinks (at press time the site was still in beta;
see story, left), if interest becomes high enough,
the site’s cool points factor could increase even
more exponentially. But for now, if a room is filled
with 200 DJs, expect to receive the error mes-
sage, “Due to fire codes, this room is at maximum
capacity. We'll escort you back to the lobby.”

—Jeff Benjamin, Erica Thompson and Carly Wolkoff

ULY 23, 20T ~ww.billboard.biz 25



T

Join Billboard in celebrating
The Messina Group
on its I0™ anniversary.

TO ADVERTISE, CONTACT:
Cynthia Mellow * 615-352-0265 « cmellow@comcast.net

x+ %+ %+ % Billlo@earel STARS

Where's your next

BIG IDEA

coming from?

Silicon Valley’s
Biggest Media

h Companies
Have Built Huge
Audiences

And They’re Raking \he_
In & s

A Ton of Money.
Chip Bayers reports

An ‘influencer’

As an entertainment professional, you need to see the big
picture. You need to see how the worlds of marketing,
broadcasting, technology, entertainment, and social
media collide. You need to receive timely and insightful
information you can act on - fast. In short, you need to
read and discover the all-new Adweek.

Re-designed and reinvented - the new Adweek features
news and information that you simply won't find anywhere
else... designed solely to help you lead and succeed in
this ever-changing entertainment and media world.
Subscribe today and see for yourself.

Subscribe and save
big off the regular price.

Order online and get 4 EXTRA ISSUES FREE:
www.adweek.com/BBH

Or, order by phone by calling:
1-800-684-1873

~ ADWEEK

The Voice of Media




LONDON CALLING

This past January, 311 took a bold step: Afler nearly
two decades on amajor label, the Los Angeles-by-
way-of-Omaha, Neb., reggae-rock quinte! founded
its own label, 311 Records.

“We've realized we don’t need a major label,”
vocalist/guitarist Nick Hexum says. “As solid as
our fan base is, whether or not we have a hit song
we're still going to have people showing up at
our shows. We've erased any feelings of despera-
tion or fear.

311 Records’ first project will be the band’s
10th studio album, Universal Pulse, due July
19 through an exclusive partnership with
ATO Records.

“We did talk to some majors, but they were
pushing for things like 360 deals,” Hexum says.
“They were basically latching onto the success
we already have. We realized [in the new deal]
we could get everything done that we wanted to
and have more freedom and control.”

Universal Pulse finds the group—collectively
Hexum, bassist P-Nut, guitarist Tim Mahoney,
drummer Chad Sexton and vocalist SA Marti-
nez—exploring a harder edge. Ballads are out,
and the tight collection of eight guitar-tilled
songs, heavy-on distortion, finds the band sound-
ing upbeat and energized.

NEW FRONTIERS

HOME

311launcheslabeland delivers new albumwithanedge

The album was produced by Bob Rock (Me-
tallica, Aerosmith), who also helmed the band’s
most recent studio album, 2009’s Uplifter, which
peaked at Nos. 3 and 2 on the Billboard 200 and
Rock Albums charts, respectively. Universal Pulse
was recorded in the band’s own Hive Studio in
Los Angeles, and I {exum says the process “felt
like a breakthrough sonically.”

It's been nearly 20 years since 311 first steppec
out in 1993 with its Capricorn debut, Music. Sub-
sequent Capricorn efforts, including 1995’s break-
through self-titled album (which peaked at No.
12 on the Billboard 200 and sold close to 3 mil-
lion units, according to Nielsen SoundScan) and
1997’s Transistor (which climbed to No. 4 on the
Billboard 200), secured the band’s success in the
alt-rock world. Uplifter was the band’s fourth and
final release through Volcano Records, but de-
spite its strong bow, the project was seen as a
commercial disappointment with only 134,000
sold, according to SoundScan.

So far, Universal Pulse is off to a strong start.

FAMILY MATTERS

BY JILL MENZE

BREW

The album’s lead single, “Sunset in July,” is No.
13 on the Alternative chart and was the No. 1
most-added song afier just three weeks. “Sun-
set in July” is also tailor-made for the live cir-
cuit, where 311 has consistently proved to be a
top performer. This year will mark the band’s
ninth consecutive summer headlining amphi-
theaters across the country. Past touring high-
lights include 311 Day, an arena event held every
other year that consistently sells out at 10,000-
15,000 capacity; the 311 Caribbean Cruise, which
found more than 3,000 fans setting sail with the
band from Miami to Turks and Caicos Islands
in March; and the band’s 2007 summer tour,
which grossed around $9 million, according to
band manager Adam Raspler.

In August, 311 will roll out the Pow Wow Fes-
tival, a three-night camping event in Live Oak,
Fla., that will feature sets by such acts as Def-
tones, Sublime With Rome, Reel Big Fish and
SOJA, as well as four sets from 311, including a
performance of Transisior in its entirety.

Stepping out: 311

“Several years ago, it became clear to us that
the 311 concert experience was becoming more
and more about community and shared experi-
ence,” Raspler says. “Not only were 311 fans lov-
ing the shows, but they were loving being with
each other.”

According to ATO GM Jon Salter, it’s 311's
commitment to its live show that makes the
band a perfect fit for the collaborative partner-
ship with the label. “So many of our bands are
touring bands, we understand how to market our
records over touring,” Salter says.

Salter also notes that 311 is exploring “unchar-
tered territory” in terms of lifestyle marketing,
with ad placement in lifestyle-focused outlets like
Surfer’s Journal. The group has also expanded
its own marketing efforts, making strides online
with an extensive preorder campaign for Uni-
versal Pulse through its website, 311.com, and
a series of YouTube videos, remixes and online
ad campaigns, as well as direct contact through
social media.

“When the band first started, we'd get fan mail
and write back through paper,” says Hexum (@
NickHexum). “Now Twitter to me is like the easi-
est thing, [and] makes people feel like they have
a direct relationship with you.”
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>>>JAY-Z HOSTS
‘THRONFE’
LISTENING, ALBUM
COMING ‘SOON’

On July 7, Jay-Z hosted a
private listening session at
New York’s Mercer Hotel of
11 completed songs set to

appear on his collaborative

album with Kanye West,
Watch the Throne. Island
Def Jam singer/songwriter
and Odd Future affiliate
Frank Ocean appeared on
two songs and Beyoncé
appeared on one, titled
“Lift Off,” which Jay-Z said
may receive a video treat-
ment. No release date was
given, though Jay-Z said
the album would be com-
ing “soon.” Days after the
listening, the full track list-
ing was posted on Jay-Z’s
lifestyle site, Life + Times.

>>>COLDPLAY TO
LAUNCH SAMSUNG
AT&T SUMMER
KRUSH IN L.A.

On Aug. 3, Coldplay will
launch the fourth annual
Samsung AT&T Summer
Krush tour in Los Angeles.
The concert will be held

at the Tennis Center on
the campus of UCLA, with
a limited number of free
tickets available through
registration at samsung-
summerkrush2011.com be-
ginning next week. Tickets
will also be available for
purchase through Ticket-
master, and select songs
from Coldplay’s set will air
on “Jimmy Kimmel Live!”
Coldplay is expected to re-
lease its fifth studio album
this fall.

>>>SURPRISE GAGA

SHOWS CAUSE
POLICE CONCERN
After two surprise perfor-
mances in Sydney on July
11, Lady Gaga attracted the
attention of local police,
who urged ticketless fans
to stay home as the artist
prepared for a scheduled
third performance forin-
vited guests only on July
13. “If you don’t have a
ticket, stay home,” said Su-
perintendent Mark Walton,
police commander of the
city’s central district. The

concern stemmed from the

response to the earlier free
shows, which drew more
than 1,000 fans to down-
town Sydney to see Gaga
perform two short sets at
two local gay clubs. Lady
Gaga had announced the
shows on Twitter, where
she has more than 11.5 mil-
lion followers.

Reporting by Mitchell
Peters, Erika Ramirez and
the Associated Press.

IEIX sY FELIPE DELERME

Going global:
THEOPHILUS LONDON

World Party

For his debut LP, Theophilus London expands his sound
and reach by working from the outside in

The video for “Last Name London,” the first
single from Theophilus London’s debut
album, Timez Are Weird These Days, bears a
striking resemblance to the video for Michael
Jackson’s “Jam.” The biggest difference be-
tween the two clips is that London—clearly
the better ballplayer than his opponent in
the video, Zeb Malik, of noise-rock act Popo
(and the song’s co-producer)—appears equal
partsathlete and entertainer. He’s everything
to all worlds.

It’s a fitting performance. London, who can
still be considered an MC thanks to his techni-
cal rhyming ability, has
crushed the boundaries
of his own beginnings asa
Brooklyn battle rapper, bor-
rowing melody and affecta-
tion from countless genres,
continents and even the op-
posite sex. Once lumped in
with the electro-rap craze
of the late aughts, London
makes no secret of his ad-

“Theophilus
is touching a
lot of different
worlds, but he’s
also generating

the world. Yachts in those places were playing
our music and the people were enjoying it.”

London’s label doesn’ttake hisinternational ap-
peal for granted. “Theophilus is touching alot of
different worlds, but he’s also generating a ton of
opportunities,” Warner Bros. co-president/CEO
Todd Moscowitz says. “The fact that he will get
the biggest TV show in France just because he
has his own sound and people are in love with
the music. [“Le Grand Journal” is] difficult for
us to book the biggest artist in the world on, and
yet, they fell in love with him.”

Stateside, the album’s second single, “I
Stand Alone,” premiered
during the trailer for
the upcoming season of
HBO’s “How to Make It
in America,” and London
is scheduled to perform
the song on “Jimmy Kim-
mel Live!” the night of the
album’s release. The late-
night TV appearance will
be London’s second—he

oration for Prince and for- a ton Of appeared on “Late Show
mer Smiths frontman Mor- ag e 2 With David Letterman”
rissey. Timez, due July 19 ( )] ’} ’Ortunltles° in February. “The song

through Warner Bros., is a
wholly pop-leaning effort.

London’s singing voice
sounds more polished and
warmer than it was when he released a cover
of Nat “King” Cole’s “Calypso Blues” with the
Dap-Kings last summer. To record the album,
London set up camp in Stockholm and Los An-
geles and worked with acclaimed rock produc-
ers John Hill, Ariel Rechtshaid and TV on the
Radio’s Dave Sitek.

“It's nothing like I've done before,” London
says of the album. “It’s all my new influences,
my new story, my new point of view. All my
new ideas from the last year are all right here.”

The album’s title, in fact, is a reference to
the tidal wave of fame London has ridden on
the strength of only his mixtape catalog.

“My last tour | was in Italy,” he says. “We
were in Cannes for like two weeks playing
shows, just wilding around a whole new part of
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is like post-Osama [bin
Laden] freedom,” London
says of “I Stand Alone.”
“It’s about not joining
no group. It’s walking into a room, brave, by
yourself.”

If anyone knows about flying solo, it’s Lon-
don. He's already stepped well beyond the rap
mold—he designed a pair of penny loafers for
Sebago with Ronny Fieg this spring and he was
the only rapper tapped to appear in Bushmills’
recent “Since Way Back” campaign.

Already touring to support the album’s re-
lease, London is looking forward to seeing
more of the world. “I call it an ‘exotic’ tour,” he
says of his summer schedule, which features
stops in Montreal and Berlin. “We haven’t put
aname to it [but] there’s an international de-
mand for this. [ mean, | hate planes at this
point in my life, but I'm very privileged and
happy to be on them. ons

IEEE @  5v GARY GRAFF

REMAKE
YOURSELF

Incubus hits big with a new project
and a new sound

In the spring of 2008, after
17 years together, six studio
albums and five No. 1s on
Billboard’s Alternative Rock
chart, Incubus decided to take
a step back.

“There was a lot of need for
us to take this break and get
some, like, emotional space
from this crazy beast that
we’d created,” frontman Bran-

don Boyd says. “Incubus has
exceeded so many of our goals
and expectations. We basi-
cally felt like we had arrived
at a place where we could take
some time away from it.’
Now, Incubus returns with
[f Not Now, When?, the Califor-
nia quintet’s first new album
in five years. Led by the single
“Adolescents,” which peaked at

Still evolving:
INCUBUS

BY PHIL GALLO

Norwegian,
Son

Strange Cargo gets dibs on
Dybdahl, readies ‘Songs’

Ten years ago, the Norwegian folk-oriented singer/songwriter
Thomas Dybdahl rented an apartment in Manhattan’s Chelsea
neighborhood and braced himself. “l was 20 years old and ready
to let New York City sink its teeth into me,” he says today.

Dybdahl soon returned home, but he had a song—*“One Day
You’ll Dance for Me, New York”—that would become the title track
of his first No. 1album in Norway.

The artist has since released five albums in Norway and Den-
mark. On July 12 a compilation of his work, Songs, will serve
as his introduction to American audiences. Songs is the first
release on Larry Klein’s Strange Cargo label, distributed by
Decca/Universal (see story, page 9).

Songs emphasizes Dybdahl’s softer side, music influenced
by the softly orchestrated folk and pop found on Tim Buck-
ley’s Happy Sad, Colin Blunstone’s One Year and Serge Gains-
bourg’s Histoire de Melody Nelson.

“I thought it would be good to give Larry the go-ahead to pick
songs that best represent me,” Dybdahl says. “I said, ‘If we do
this compilation, you have to make it feel like a proper album.’
We tried to keep a little bit of the timeline in place, not to make a
point, butit’s nice to have arange and show alittle bit of progres-

NTLEY GUITIERREZ



Eeol

N
N

DYBDAHL: KEVIN WESTENBERG

ENRIQUE: OMAR CRUZ

No. 3 on the Alternative and
Rock Songs charts, the project
arrived on Epic Records July
12. A second single, “Prom-
ises, Promises,” is just start-
ing to roll out. Arjun Pulijal,
Incubus’ product manager at
Epic, calls “Promises, Prom-
the long-driver for the
record,” and the group and
label are planning a cross-
over to adult top 40 and per-
haps the general pop market
with the track.

“In that sense, the layoff
helped,” Pulijal says. “You
have a core fan base that’s
super-energized for a new
record because they haven't
heard new musicin a long
time. Then you have an array
of songs with new textures and

” o«

ises

directions that you can use to

sionin the songwriting.”

Only one song comes from Dybdahl’s
last album, 2010’s Waiting for That One
Clear Moment, which was his third chart-

topper in his homeland.

“My career started with me saying what
| would do—atrilogy over four years,” Dyb-
dahl says while on vacation in London with
his wife and toddler. For Waiting for That
Clear Moment, he says, “I brought in a pro-
ducer from a different world, a lot of noise
pop. Our goal was to make something that
would piss off both of us [because] there
might be an energy in finding a middle
ground. It took two years to make. | had

gettoanewaudience. There’s
asense we can really cover new
ground for the band.”

If Not Now, When? cer-
tainly sounds different. On
previous releases—includ-
ing 2006’s Light Grenades,
which debuted at No. 1 on
the Billboard 200-—Incu-
bus blended heavy and me-
lodic elements that made the
band a fit on both the Ozzfesr
and Lollapalooza tours. If Not
Now, When?, produced by
Brendan O’Brien (who also
worked on Light Grenades), is
a more subtle and textured
effort that draws on lessons
learned from the band’s time
apart. During the break,
Boyd recorded a solo album
(2010’s The Wild Trapeze), ex-
hibited his visual art and at-
tended design school, while
guitarist Mike Einziger stud-
ied music at Harvard and
bassist Ben Kenney released
two solo albums.

“We started writing songs,
and within four weeks
[Einziger] and | both started
saying, ‘This is nothing like
we've done before,”” Boyd says.
“Everything was slower and a
lot more lush and rich and
expansive. We kept hammer-
ing these mantras into each
other—space, restraint, grace-
fulness—that’s what you're re-
ally hearing on the record.”

Though Boyd says the band
was “devastated” when If Not
Now, When? leaked online in

early May, he remains confi-
dent that Incubus’ following
(the band has sold more than
13 million albums world-
wide since 1995, according to
Nielsen SoundScan) will em-
brace the new sonic direction.
“Our most lasting records are
the ones that have perplexed
people at first,” he says.

Still, Pulijal admits that
“Adolescents” was chosen as
a first single because of its
classic Incubus feel. “That
was a way to make the state-
ment that Incubus is back,”
he says. The strategy has ap-
parently paid off: According
to Pulijal, the single’s suc-
cess prompled nearly 20,000
album preorders.

Further buzz was gener-
ated with “Incubus HQ Live,”
a weeklong storefront space on
La Brea Avenue in Los Angeles
from which the band streamed
10 hours of live activities daily
to IncubusLiveHQ.com, in-
cluding instructional clinics,
interviews, fan chats and live
performances, culminating
with a performance of If Not
Now, When? on July 6.

The group will celebrate the
album’s release July 15 at the
Santa Barbara (Calif.) Bowl
and the next day at XETRA-FM
(91X) San Diego’s X-Fest before
heading to the Pacific Rim later
in the month. A North Ameri-
can tour will begin Aug. 5 in
Honolulu with a European tour
to follow. ..

Northern light:
THOMAS
DYBDAHL

come from a noncreative period, having taken a
year off after my child was born, and in trying to
write again, it was very slow.”

That timing wound up being fortuitous.
Klein signed his deal with Universal late last
year without an album set up as the first re-
lease. Aware of Dybdahl’s music for years, Klein
looked into the availability of Dybdahl’s music
and learned that a global distribution deal had
recently fallen through.

“One of those magical coincidences,” says
Klein, who won a Grammy Award for album
of the yearin 2008 for producing Herbie Han-
cock’s River: The Joni Letters. Klein hopes to
release Dybdahl’s full catalog, at least digi-
tally, at a later date. Strange Cargo will also

release the artist’s next album in all territories
except Norway and Denmark.

“From his records | could tell he would be
good—it was his attention to detail—but | had no
idea how good it would be,” Klein says. “This is
exactly what 1 was looking for for my imprint.”

To promote Songs, Dybdahl began a U.S. tour
July 13 in New York with a five-piece band. They
have a dozen shows booked and wrap July 30 in
Los Angeles.

“I'mtrying to get away from the classic singer/
songwriter mold,” Dybdahl says, explaining why
he’s going to the expense of bringing along a
band rather than just an acoustic guitar. “This is
how | want to present the music, but | have no
idea what to expect.” .o

SUESTIONS

with LUIS ENRIQUE

by LEILA COBO

In 2009, after nearly a decade off the charts, salsa star Luis Enrique returned with the Top
Stop Music release Cic/os. Riding the hit “Yo No Se Mafana,” which spent 11weeks at No.1on
Billboard’s Tropical Airplay chart, Cic/os went to No. 2 on Top Latin Albums, giving Enrique
his best chart position. It was a phenomenal comeback for Enrique, one of the big romantic
salsa stars of the *'90s whose sales fizzled as he experimented beyond the genre. Now, he’s
readying the July 19 release of his Top Stop follow-up, Soy y Sere (1 Am and | Will Be), which
he co-wrote with an array of artists, including Jorge Villamizar and Alex Cuba, and features a
duet with labelmate Prince Royce as well as other guests. Enrique spoke with Billboard dur-
ing an album listening session at the Hit Factory in Miami.

1 salsa has been overpowered recently
by bachata and reggaeton, yet songs like
“Yo No Se Mafiana” can still take over the
airwaves. Doyou see asalsarevival ormore
space for salsa in radio today?
Space in radio, no. Salsa is still
treated almost as an underground
genre. Like everything, we've had
golden eras and not so good times,
but for some reason, it’s hard for
salsa to find a solid place in main-
stream radio.

It’s more than proven that salsa
is music of the world; it’s folklore
and culture and it’s broken barriers of style
and language. It’s a genre that’s survived all
trends. So, | don’t see a “revival,” because |
never felt it died.

2 Soy y Sere is pretty eclectic. What
were you looking for in the sound?
We wanted diversity in everything we did.
Without going too much into pop, pop. We
wanted to keep that tropical factor even in
songs that were pop. For example, in Ci-
clos, the salsa version of “Yo No Se Mafiana”
is still considered by many to be more pop
than salsa. [In this album], “Dame de Tu

Boca” is danceable but is considered more of

a pop song, while “Descontrolame” is more
straight-ahead salsa. The others are more that
fusion that Sergio [George, the producer] and
I do together.

3 What’s the recording process when
you’re working with Sergio George?
More than having a producer/artist relation-
ship, it’s a collaboration because musically we
understand each other very well. For example,
the mambo beat in “Al Fin” is mine. But he may
suggest somethingelse, ora different introduc-
tion. We listen to the songs and he brings his
ideas and | bring mine. The beautiful thing is,
when you’re a musician, you don’t just show up

and sing but you're able to express your ideas
playing an instrument.

4 You play acoustic guitar on some of
the tracks. Do you also play
percussion?

Not anymore. Throughout
my entire career | was doing
a bunch of different things at
the same time—playing, writ-
ing, producing. Now I focus on
my singing and my writing. We
have guys [in the sessions] who
understand where we want to

LUIS ENRIQUE

go with the music.

9 Sothesession musicians don’t simply
come and play a score?
There’sabunch of people who can play, butyou
need the guys to come in and be creative. Even
the session players. They play off each other.
It’s not just what Sergio or I want. One of the
main reasons | stopped recording percussion
was because of that: You go into projects and
the fun part is contributing something. If you
go into a session and you don’t bring anything
to the table, it’s just senseless for me.

6 The album takes its title from the track

“Lo Que Fui, Soy y Sere” (What | Was,
What | Am, What | Will Be). Can you ex-
plain the meaning?
It’s a song for God. I have a spiritual track in
every album . .. I'm not very religious, but I'm
very thankful to God. And I try to give thanks in
myalbums, without being preachy or extremely
explicit. This song, Alex Cuba had written some
ofitand | said, “Alex, it doesn’t sound like a love
song to me. Let’s continue writing the song as
you have it, but let’s make the core of it for God,
even if that isn’t arriculated.” We didn’t want
to hit people over the head with it. Although I
think people like my music because it always
has something to say. .o
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BY RAY WADDELL

Under Scrutiny

Legal documents shed light on battle for Beyoncé’s
business—including touring and management

hile Beyoncé’s 4 reigns at No. 1 for
a second week on the Billboard
200, the singer finds herself the

focus of a legal petition. On July 11, Mathew
Knowles, Beyoncé's father and former manager,
filed legal documents seeking pre-suit deposi-
tions, stating that Live Nation Entertainment
made false claims about him to his daughter—
including that he “stole or took money from
her”—at leastin part in an effort to secure the
rights to her 2011 world tour. But the filing
also may shed light on new developments in
the singer’s career and business.

The documents claim that Live Nation ex-
ecutive Faisel Duranni is serving as president
of Beyoncé’s management company, Park-
wood Entertainment; that Live Nation has
been successful in its effort to procure rights
to a Beyoncé world tour and recently paid her
$4 million for unspecified reasons; and that
“representatives of Live Nation suggested to
Beyoncé or her representatives that [Mathew
Knowles] had conspired with one Al Haymon
to defraud Beyoncé.”

Itisn’t difficult to see why a battle over Be-
yoncé’s touring and management could become
contentious. She’s one of the elite touring art-
ists in the business. Management-wise, the
stakes are even higher: She enjoys a diverse
and lucrative career, with recording, licensing,
merchandising, branding, fashion, TV, film
and other endeavors.

The papers state thatin October 2010 indepen-
dent law firm Reed Smith did an audit on behalf
of Beyoncé and, based on false statements from
Live Nation representatives, informed Beyoncé
that Knowles “stole or took money” from the star,
and accused Knowles of defrauding Beyoncé.
She terminated her management agreement
with her father on May 13, the documents say.

Duranni, a key member of Live Nation CEO
Michael Rapino’s executive team, is president of
artist marketing products and is regarded as one
of the key facilitators in orchestrating the compa-
ny’s multi-rights deal with Jay-Z, Beyoncé’s hus-
band. But while sources say it’strue that Duranni
is working with Beyoncé in handling certain as-
pects of her career, the “manager” title has never
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been officially confirmed by either party. (The
only direct reference to Jay-Z in the legal papers
isa request (o release “any communications from
Live Nation to Beyoncé, her husband or any of her
representatives” concerning the termination of
her management deal with Knowles.)

The papers also state that while Knowles was
Beyoncé’s manager, Live Nation unsuccessfully
attempted to gain the rights to her world tour,
and that prior to May 2011, Live Nation only
possessed the rights to her North American
tour. The box-office stakes for a world tour by
Beyoncé range in the hundreds of millions of
dollars. However, while negotiations are under
way, it’s unclear whether a tour deal has yet
been signed, and a touring time period hasn’t
been established. Any tour would have to work
around Beyoncé’s other commitments, includ-
ing a film, sources say.

As for the $4 million payment, the papers
speculate the fee could “perhaps [be] a settle-
ment of claims between Live Nation and Be-
yoncé.” That’s a big “perhaps,” however: Super-
star artists routinely take in such sums from
promoters, whether they're payments based on
percentages of dates already played or advances
on future tours, or other revenue streams.

Finally, the allegation that Knowles con-
spired with Haymon, a successful R&B pro-
moter, to defraud Beyoncé is striking. Haymon
has a long relationship with Live Nation. Under
the SFX banner, Live Nation’s previous incarna-
tion acquired 50% of Al Haymon Enterprises
in 1999, then made it a controlling interest in
2008, and in April 2010 acquired the remain-
ing 49% interest, according to Securities and
Exchange Commission filings.

Haymon has been active as a promoter within
the Live Nation family, listed as co-promoter on
Jay-Z tours and recently on Lil Wayne’s I Am
Still Musictrek. According to sources, Haymon
is still part of the Live Nation network.

Live Nation and Knowles declined requests
for comment; Duranni didn’t respond to an
email requesting comment. Beyoncé, as well,
could not be reached for comment. o

Additional reporting by Billboard staff.

ADELE’S RECORD ‘ROLL’

Radio keeps getting into ‘Deep’

With its appearance this week on Billbourd’s
Hot Latin Songs chart, Adele’s “Rolling in the
Deep” becomes the only song to have charted on
12 Nielsen BDS-based Billboard airplay charts.

“Deep” first debuted on Triple A the week
of Dec. 11, 2010, where it would go on to lead
for 14 frames—the chart’s longest reign for a
song by a woman. Since then, the single has ap-
peared on a dozen radio charts overall ranking
such genres as rock, pop/adult, R&B/hip-hop,
dance and Latin.

How historic is the cross-format saturation
of “Deep”? Dating to the launch of Hot Latin
Songs the week of Oct. 4, 1986, just five other
artists have appeared on rock, pop/adult, R&B/
hip-hop, dance and Latin song charts: Phil Col-
lins, Eminem, Michael Jackson, Katy Perryand
Suzanne Vega. Unlike Adele, however, all five
acts have needed multiple songs to make their
five-format crossovers.

In addition to its airplay ubiquity, “Deep”
has sold 4.3 million downloads, according to
Nielsen SoundScan, helping the song spend
seven weeks atop the Billboard Hot 100 begin-
ning in the May 21 issue. —Gary Trust

‘ROLLING’ THUNDER
Here’s

DEBUT DATE CHART
Dec.11,2010 Triple A ]
Dec. 25, 2010_ i AdEIt Top 40
Jan. 22,20M Rock Songs
rﬂarch 19_, 2011_ - AIternatil/e

_Ma_rch 26,201

April 2, 2011 Hot 100 Airplay (all-format)
April 2, ZOJ Mainstream Torp 40

i Aprﬁ,_ZOH N -Diarnce A{rblay
May 28,2011 ‘Rhythmic )
July 2,201 Hot R&B/Hip-Hop Airplay
July 2,201 " LatinPop Airplay o
July23,2011  HotLatin Songs )

‘Peak as of this week

Beneficial platform:
“Transformers”

Adult Contemporary

Airplay accolades: ADELE

look at the airplay chart odyssey of Adele’s “Rolling in the Deep”
across the 12 radio-based surveys on which it has appeared.
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CALI SWAG: RAQUEL OLIVIO
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Moving forward:
CALI SWAG DISTRICT

m BY JEFF WEISS

BoyzIn
The Hood

Cali Swag District overcomes
the murder of a member—and
delivers debut album

icture the last 15 months in the life of
Cali Swag District.

Prior to being old enough to l=gally
drink, the formerly obscure quartet of Inglewood,
Calif., rappers scored a massive hit in 2012 with
“Teach Me How to Dougie.” The how-to record
broke down the intricacies of the Dallas-origi-
nated dance and sparked the biggest craze since
Soulja Boy’s 2007 No. 1, “Crank Dat (Soulja Boy).”
Released by Capitol, “Teach Me How to Dougie”

climbed as high as No. 28 on the Billboard Hot
100 and No. 6 on Rap Songs. By the end of its run,
everyone from first lady Michelle Obama to Justin
Bieber had learned to Dougie.

Subsequent singles, however, were non-starters.
Neither “Where Are You” nor “Kickback” cracked
the Hot 100, although the former did reach No. 22
on Rap Songs. From there, Cali Swag District found
itselfin label limbo when Citigroup placed Capitol
parent company EMI on the auction block in Feb-
ruary. Soon after, the group requested its walking
papers. Then in May, a tragedy occurred: Montae
“M-Bone” Talbert, the group’s 22-year-old Gumby-
limbed dancer, was shot to death.

Now Cali Swag District’s surviving mem-
bers—Smoove, Yung and Jayare—are ready to
redouble their efforts. The group’s debut album,
The Kickback, finally arrived July 12 on Sphinx
Music Entertainment/319 Music Group. Sphinx
is helmed by Louis Burrell, a music industry vet-
eran best-known for his work with his brother,
Stanley “MC Hammer” Burrell.

Dedicated to the memory of Talbert and dis-

tributed by Sony RED, The Kickback comprises
material recorded under the group’s old Capi-
tol contract coupled with a half-dozen recently
recorded tracks. “Our main focus had been on
making people dance,” Smoove says. “Now it’s
about making people feel our music. After M-
Bone’s passing, the music means more. We have
to carry on his memory and let people know we're
not a gimmick.”

The group’s directional shift was initially dis-
played on last month’s more street-oriented mix-
tape, “Deeper Than the Dougie.” Coming next is
new single “Burn Out,” an automotive racing ode
that targets urban and pop radio. Its video is slated
to be shot soon in Dallas.

And while the members are still devastated by
Talbert’s death, Yung says the group is more de-
termined than ever to “keep pushing things for-
ward. Before [Talbert’s death], we’d gotten lazy on
tour and were basically just living off the ‘Dou-
gie’ [song]. But we’re not going anywhere. We're
hardworking young dudes trying to do something
positive with our lives.” .

BRAND

CONSISTENCY

New ‘Transformers’ soundtrack still beneficial
in weakened marketplace

Paramount Pictures’ “Transform-
ers” franchise is reshaping the
box office this summer. “Dark of
the Moon” grossed $214 million
in 12 days in the United States and
another $291 million concurrently
overseas after its June 29 world-
wide release. The soundtrack, how-
ever, is a completely different story.

To date, the Warner Bros. sound-
track—released June 7—has sold only
29,000 copies, according to Nielsen
SoundScan. That’s significantly lower
than initial expectations. Warner
Bros. co-president/COO Livia Tor-
tella says the label projected sales
of 75,000-100,000 units, some of

which are expected to come with the
DVD release later this year.
Considering the weakness of the
soundtrack market-
place, Paramount and
Warner Bros. debated
whether to release an
album, knowing full
well there would be a
steep decline from the
249,000 copies sold
of the “Transformers:
Revange of the Fallen”
soundtrack two years ago. But
Warner Bros.’ overall goal, Tortella
says, is to “keep the brand consis-
tent.” She says that the album es-

sentially costs nothing and serves
as a marketing tool. In addition
to providing a platform for Linkin
Park’s current single, “Iridescent,”
the new album is launching singles
from Paramore and Goo Goo Dolls
and putting such up-and-coming
bands as Black Veil Brides in front
of a new audience.

“Paramore was working in the
studio and they had a song, ‘Mon-
ster,’ that was perfect
for the movie,” Tortella
says. “The Goo Goo
Dolls wrote specifically
for the soundtrack, so
it made sense to work
asingle.”

“Monster” shipped
to alternative rock
radio on June 3, ris-
ing to No. 30 on the format airplay
tally and No. 3 on the Rock Digital
Sales chart. Goo Goo Dolls’ “All
That You Are” debuted at No. 33

on Adult Top 40 and is now No. 28.
Paramore’s new music precedes
its Vans Warped tour dates: The
group’s next album is scheduled for
early 2012. Now touring, Goo Goo
Dolls will play their “Transformers”
track on “Good Morning America”
onJuly 22.

For the first time, Warner
Bros. created a deluxe-edition
soundtrack for game retailer
GameStop. The deluxe version
provides online access to two ad-
ditional tracks, Middle Class Rut’s
“Lifelong Dayshift” and D.R.U.G.S.’
“Graveyard Dancing.”

“The ultimate goal is to get on
the radar with fans of Paramore and
Goo Goo Dolls and provide expo-
sure for one of our baby bands, Art
of Dying, which has the third end-
credits song and is featured on the
iTunes deluxe edition,” Tortella says.
“It’s all about having our rock acts
allin one place.” —Phil Gallo

FRESH ‘N’
LOUDER

in synch with beverage
company, DJ Fresh
scores No. 1 U.K. single

A high-profite synch with British bev-
erage company Lucozade has helped
propel underground dance producer
DJ Fresh to No. 1on the U.K. singles,
chart. His “Louder” (Ministry of Sound
[MoS]) debuted with sales of 140,000,
according to the Officiat Charts Co.
Only Bruno Mars’ “Grenade” (Elektra)
has scored a higher first-week sales
tally in 2011, the OCC says.

The propulsive dub step-styled
electro track, featuring vocals from
Sian Evans—singer with Bristol:
based electronic group Koshee—
soundtracks the U.K. advertising
campaign for Lucozade’s Sport Lite, a
low-calorie energy drink.

The Ben Newman-directed com-
mercial premiered online May 22
before rolling out to U.K. TV stations
and cinemas. To maximize the track’s
exposure, MoS serviced a music
video to MTV Dance, MTV Base and
the Box six weeks before the single’s
release. Radio promotion began nine
weeks in advance, with “Louder”
rapidly moving from specialist air-
play to the A-list of national top 40
station Radio 1.

“We wanted to make clear that the
record was a hit in its own right,” MoS
A&R/product manager Caroline Clay-
ton says. Clayton, nonetheless, credits
the synch with crossover to “a market
that you wouldn’t normally reach with
adub step or drum’n’bass record.”

DJ Fresh, born Daniel Stein, will
play U.K. and European festivals
throughout the summer. The Bucks
Music-published artist, formerly a
member of '90s drum’n’bass outfit
Bad Company, will play a short run
of U.S. DJ shows beginning July 29
at Quad in Atlanta. The tour wraps
Aug. 6 at the Shambhala Music
Festival in Salmo, British Columbia.
“Louder” willmake its U.S. bow Aug.
16 through artist partnership com-
pany SQE. Work is under way on DJ
Fresh’s third studio album, with his
label eyeing a late-summer bow.

—Richard Smirke

Coming to America: DJ FRESH

AR cHR 1
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

EVIL REIGN

>>

‘GO’ BRITNEY!

ANIMATED MOVE

>>

CHART
' d

- =pm

BEAI

L]
>>Jennifer Lopez becomes the
1th artist in the almost 35-year
history of Dance Club Songs to
notch at least 10 No. 1s, as “I'm
Into You,” featuring Lil Wayne (2-
1), becomes her 10th topper (and
seventh in a row). See the list of
the chart’s most frequent visitors

to the summit at billboard.com/
chartbeat.

>>Sherwood Schwartz, the
creator of “The Brady Bunch”
who died July 12 at 94, wasn’t
Just a beloved TV titan. His music
also appeared on Blllboard’s
charts. “Meet the Brady Bunch”
reached No. 108 on the Biilboard
200 in 1972, while the sound-
track to “The Brady Bunch
Movie” peaked at No. 137 in 1995.
The latter set includes the series’
famed theme song, which
Schwartz wrote.

Read Chart Beat
every week at
billboard.com/chartbeat.

POP EVIL' JOHN RICHARD

Though Nielsen SoundScan’s mid-
year sales figures were released last
week—while the print edition of Bill-
board was on hiatus—the news was
still covered by myself and others on
Billboard.com and Billboard.biz. This
week, we're diving further into the
numbers, both here and in a separate
story (see page 6).

SHARE AND SHARE ALIKE: The top
10 best-selling albums in 2011—
through July 3—have sold 9.7 million.
That's 6.2% of the total album haul this
year: 155.5 million. The top 200 sell-
ers own 28.3% of the market.

Ayear ago (through July 4, 2010) the
top 10 amounted to 7.2% of the over-
all 154 million and the top 200 claimed
31% of total volume.

That sort of downward shift in the
top sellers’ share of the overall market
makes sense, considering the kinds of
albums that are seeing growth this
year. That is, the albums posting sales
gains aren’t among the top 200 sellers.

What’s helping overall album sales
this yearisn’t hot new releases, but reis-
sued older titles that are selling strongly
at big-box retailers. Catalog albums are
up by 7% year to date, compared with
current titles, which are down 4%. (Cur-
rent titles are generally those released

wane

within the past 18 months.)

The catalog marketis gettinga boost
from older albums that have been reis-
sued on CD during the past year through
Walmart and Target, for example, with
pricing between $5 and $10.

One such example is Tom Petty’s
1989 album Full Moon Fever, reissued
earlier this year as a value-priced $5
set at Walmart. That discounted price
has enabled the album to sell 50,000
copies this year alone—well more than
the 15,000 it sold in alt 0of 2010 and the
11,000 it shifted in 2009.

But a haul like thatisn’tenough to
register among the top 200 overall
sellers this year (sales haven’t gotten
that bad yet), so it doesn’t help the
top-selling bunch.

Midyear Numbers: The Potpourri Edition

Another oddity that’s selling well
this year is Johnny Cash and Willie
Nelson’s VH1 Storytellers album,
which has moved 123,000 and ranks
as the No. 10-selling catalog set of 2011.
It also can be found at Walmart for $5.

‘FULL MOON’TO ‘BAD MOON":
Speaking of crazy deals, here’s a doozy
of a seller that, while it isn’t a catalog
piece, is selling for $5: Creedence
Clearwater Revisited’s
“Extended Versions (Live).”
(This incarnation of the
band doesn’t include
John Fogerty.)

The 2010 release,
available at Walmart, is
a 10-song live collection
that has sold 94,000
through midyear—up
from the 31,000 it moved
in all 0f 2010.

We can only assume that the 125,000
people who bought the album failed to
realize it wasn’t Creedence Clearwa-
ter Revival, with Fogerty on lead vocals.

Isn’tita bit worrisome that, while
overall album sales are up—thanks
to catalog’s growth—the titles that
are making headway in the market
seem to be oldies and curious
cheap collections?

IVIa I.I(et \A’ﬂt‘:l1 A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ADL%I‘IAS[
This Week 5,343,000 1,704,000
Last Week 6,343,000 2,058,000
Change -15.8% -17.2%
This Week Last Year 5,239,000 1,530,000
Change 2.0% 1.4%

“Digital album sales are also counted within atbum sales.

Weekly Album Sales (Miilion Units)
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MILLIONS AND MILLIONS SERVED:
While we were away last week, Em-
inem’s “Recovery” became the first
album to sell 1 million downloads in
the United States, and this week
Adele’s “21” also hits that mark. Next
up will likely be Lady Gaga’s “The
Fame,” which should hit the million
mark before the end of the year.

VINYL GROOVES: More than 2 mil-
lion vinyl LPs have been
sold this year—well ex-
ceeding the 1.5 million
that had shifted at this
point a year ago. For the
full 2010 year, a Nielsen
SoundScan-era record 3
million vinyl albums
were sold—a figure that
seems beatable in 2011.

The top-selling vinyl
set so far this year is the Beatles’
“Abbey Road,” with 20,000 sold. It
beats out the second-largest seller,
Fleet Foxes’ “Helplessness Blues,”
by only a handful of copies. (“Abbey”
was also tirst-half 2010’s top LP,
with 15,000.)

With vinyl and digital selling so well,
can we expect the first album to receive
an exclusive release on those two for-
mats? (Or has it already happened?)-- -

Eor week ending July lo.lzon F.gur'es ] rounde% ’ |1ICISCI]
Ye ar-To-D ate T T Tt o . S SoundScan
DIGITAL
el ™ v car-To-Date Album
23,251,000 OVERALL UNIT SALES Sales By Store Type
25,449,000 Albums 159,202,000 160,806,000 1.0% 80 miltion units "
-8.6% Digital Tracks 618,528,000 684,049,000 10.6% <
. 3 . ©
21,093,000 Store Singles 1,056,000 1,459,000 38.2% o5 a ﬂ o
10.2% Total 778,786,000 846,314,000 8.7%
’ Alburns w/TEA® 221,054,800 229,210,900 37%
*Includes track equivalent album sales (TEA) with 10 track downloads equivalent 60
to one album sale,
e il
50 i
ALBUM SALES 8
f — 40 ~
° ... ... ... 159.2milion} "
1 - - 160.8 million
30 X
Y
=
20 -
SALES BY ALBUM FORMAT —
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Digital 43,693,000 51,984,000 19.0%
Vinyl 1,379,000 1,946,000 411% 2 g " = -
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RIHANNA
- RS u SRP DEF JAM 013927/IDJMG (13 98) 1+ Loud M l
I FLORENCE + THE MACHINE
RS UIVERSAL REPUBLIC 013170° UMRG (13.98) Lungs @ .
EMINEM
34 35 29 WEB SHADY AFTERMATH/INTERSCOPE 014411° J6A (13.98) fecaveny, .
a8 4 - LAUREN ALAINA American Idol Season 10 Highlights: Lauren Alaina (EP)
19 MERCURY NASHYILLE/INTERSCOPE 015800 EX/UMGN/IGA (6 98)
BLAKE SHELTON .
36 18 60 E REPRISE (NASHVILLE) 525092/WN {18.98) Loaded: The Best Of Biake Shelton .
37 37 HALEY REINHART  American Idol Season 10 Hightights: Haley Reinhart (EP)
) INTESSCOPE 015804 EX'IGA (6.95)
38 3 JAMES DURBIN American Idol Season 10 Highlights: James Durbin (EP)
) INTERSCOPE 015802 EX/IGA (6 98)
h CHFHS BROWN
ol 9,4 IVE 85067 JLG (11.98) FAME @ .
LEDISI .
2 1° VERYE FORECAST 015557/V6 (13.98) RECESTOIIME .
41 49 43 ?Egﬂflsiﬁieas Femme Fatale Wl .
2 33 BARGYAMANILOW 15 Minutes: Fame... Can You Take It? .

Beyoncé stays put

at No. 1 with
115,000 (down
63%) while Adele’s
“2” hangs out in
the top three (No. 2
with 79,000) for a
20th straight frame
(its entire chart
unj.

H

With few debuts
and most titles
posting declines,
titles with the
smallest drops are
on the rise this
week. Selena
Gomez (down 43%,
No. 3) nets her
highest rank ever,
while a 7% decline
pushes Mumford &
Sons up eight slots
(No. 13).

After the album’s
placement in
Target’s circular
during the Fourth of
July weekend, the
album earns a 15%
gain (up 58% at
chains). With its
33-rung leap, it
notches its highest
rank since the May
14 issue (No. 53).

68 |

The Christina
Aguilera-heavy
soundtrack posts a
69% gain thanks to
showings of the
film on premium
table networks. lts
6,000 sold this past
week is its best
frame since late
April.

Last year’s winner
of NBC's “America’s
Got Talent” sees his
album climb with a
45% increase. Figure
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ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE}
EARNEST PUGH

EPM BLACKSMOKE 3096 WORLOWIDE (13.98)
JUSTIN BIEBER

SCHOOLBOY RAYM(IND BRAUN/ISLAND 015397/104MG (9 98)
KENNY CHESNEY

BNA 57445 SMN (1.8, &

EDDIE VEDDER

MONKE YWRENCH UNIVERSAL REPUBLIC 015587/UMRG (13.98)

Title E

Earnestly Yours

Never Say Never: The Remixes (EP) [l .
Hemingway's Whiskey @ .

Ukulele Songs

SOUNDTRACK . .
REPRISE 527705 WARNER BROS. (18.98) Transformers: Dark Of The Moon: The Album
LIMP BIZKIT

n FLIP INTERSCOPE 015639/GA (13 98) Géld Cobra

SOUNDTRACK
| WaTLHTOWER 39229 (14.98) Sucker Punch
WEIRD AL YANKOVIC

n WAY MOBY/VOLCANO/JIVE 89326/4LG (11.98) & Alpocalypse
TECH N9NE 5 .
STRANGE 87 RBC (18.98) ® All6's & 7's
D e Born Free Ml

TOP DOG ATLANTIC 521682° AG (18.98) @

FLEET FOXES
SUB POF 888" 113 98)

Helplessness Blues

RONNIE DUNN i

ARISTE HASHVILLE 85762/SMN (11.98) Ronnie Dunn
SEETHER . .

WINO.UP 13250 (11.98) ® Holding Onto Strings Better Left To Fray

PINK

LAFACE 80657 JLG (13.98)
MARSHA AMBROSIUS
J 64574 RMG (9 98)

THE CIVIL WARS
SENSIBILITY 617 (11.98)

TAKING BACK SUNDAY
SIRE 527870/ WARNER BROS. (13,98)

Greatest Hits... So Far!!!

Late Nights & Early Mornings

Barton Hollow

Taking Back Sunday

—-
=33

Burlesque

VARIOUS ARTISTS

UNIVERSAL SPEGIAL MARKETS 015603 EX/STARBUCKS (12.98)
ZAC BROWN BAND

ROAR:BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.98)
VARIOUS ARTISTS
SIDEONEDUMMY 1452 (8.98)
UNEARTH

METAL BLADE 14992 (13.98)
KIRK FRANKLIN

in A Bossa Nova Mood

The Foundation

Vans Warped Tour '11: 2011 Tour Compilation

Darkness In The Light

B Fo vo sou veriTy 7917416 {11 98) Heilo Fear
JENNIFER LOPEZ "
n ISLANC 014475 IDJMG (13 98) Love?

VARIOUS ARTISTS

MAYBAGH 527800 WARNER BROS. (18.98) Maybach Music Group Presents: Self Made: Vol. |

NTGTEESU?HLQ(EG};- |v(vAEn\rgssn BROS (15.98) Brothers 8
n MMA(’]?C?U(N)E’\;M?BN 164 (13.98) Hands All Over [
%ﬁfﬁvﬁ;tsjc?srhlgaew 164 (13.98) JohoSe
n étsxxc;h?s GATICA RENTOR GEFFEN 015517/1G4 (11.98) i

CHRISTINA PERRI lovestrong.

ATLANTIC 525853 AG (13 4l +

DEATH CAB FOR CUTIE
BARSUK. ATLANTIC 527251* AG (18.98)
LADY GAGA

STREAMLINE KONLIVE/CHERRYTREE/INTERSCOPE 011805 /IGA (12.98)
CURRENSY

WARNER BROS 527406 (9.96)

SARA EVANS

RCA NASHVILLE 49693/SMN (10.98)
BEASTIE BOYS

BROOKLYN DUST 05639°/CAPITOL (18.98)
MY MORNING JACKET

AT0 0105° |13 98

BIG TIME RUSH
VICKELODEON/COLUMBIA 42918/SONY MUSIC (8.98)
DOLLY PARTON

DOLLY 528216 (18.98)

OWL CITY

UNIVERSAL REPUBLIC 015544 /UMRG (13.98)
THE BLACK EYED PEAS
INTERSCOPE 015039 IGA (13.98)

TEDESCHI TRUCKS BAND

Codes And Keys

The Fame

Weekend At Burnies

Stronger

Hot Sauce Committee Part Two

Circuital

BTR (Soundtrack)

Better Day

All Things Bright And Beautifu!

The Beginning

MASTERWORKS 41420° SONY MASTERWORKS (11.98) Revelatog
VARIOUS ARTISTS

E UNIVERSAL EV1SONY MUSIC 46746/CAPITOL (18.98) SRET
KIDZ BOP KIDS Kidz Bop 19

RAJIH A TIE 89244 (18.98)
SOUNDTRACK Glee, The Music: Season Two Volume 6
20TH CENTURY FOX TV/COLUMBIA 89811/SONY MUSIC (13.98)
RISE AGAINST

DGC/INTERSCOPE 015325°/16A (13 98)

MIRANDA LAMBERT

COLUMBIA (NASHVILLE) 46854/SMN (12 98)

LLHN MICHAEL GRIMM
BIARIY epic s1ag7/s0NY MUSIC (11.98)

SADE ) .
Wl £ic s0ase sony music (17 88) The Ultimate Collection

BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers
TUFF GONG 1SLAYD 422-846-210/IDIMG (13.98/8.98) @

Endgame

Revolution |

Michael Grimm

® ©

o, -
@S = w
&= it

JOURNEY . q
2 M COLUMBIA/LEGAGY 85889/SONY MUSIC (13.98) @ Journey's Greatest Hits
THE HEAD AND THE HEART  JAGGED EDGE .. .....147 KINGS OF LEDN . ... 144 LED ZEPPELIN
SELENA GOMEZ & THE 72 JESSIEJ ...........157 ALISONKRAUSS + UNION  AARDN LEWIS ..
SCENE . 3,116 HOLLYWOOD UNDEAD 121 JOURNEY ......100,132  STATION . 117 LIL WAYNE
ELLIE GOULDING .....127  JENNIFER HUDSON ..14% LIMP BZKIT
CEELO GREEN ... 125 LINKIN PARK
MICHAEL GRIMM ... . .97 KESHA 159,193 LADY ANTEBELLUM .49 LLOYD......
GUNS ' ROSES .....188  ILVOLO 78 RKELLY .. . ... 161 LADYGAGA 8,82 LMFAD
IN FLAMES 189 KEM . ... 163 KENDRICKLAMAR . 114  THE LONELY ISLANO . 115
e ALICIA KEYS 135 MIRANDA LAMBERT . 96  JENNIFER LOPEZ ... .74
HANK WILLIAMS JR. 192 KID ROCK 60,200 AVRILLAVIGNE ... 169 LYNYRD SKYNYRO....153
MICHAEL JACKSON ...129  KIDZ BOP KIDS 93 LEDISI 40

Data for week
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DEF LEPPARD

MAILBOAT 9511° £X (14.98 CD/DVD) &

Title

Mirrorball: Live & More

OLD 97'S

NEW WEST 6204 (17.98) The Grand Theatre Vol. 2

The follow-up to
last year’s “Yolume

- T »”

Y - yley 5000 aves it
104 105 81 . xﬁa;ﬁﬁamcv 89740/SONY MUSI (11.98) & HEOTESE Ss(tmhothY:lI:a(:(l; i
m) 138 :157; gﬁs&ﬁ&ﬁ@f%xxt&!Emzlglfsso/?owv MUSIC (6.98) VH1 Storytelters :he(multi-a(t
ol r——
[Pl pa, Fla., to
107 103 92 ‘leTJstTilfv_SgSszosw A6 (18.98 Casers (ozumel, Mexico
_108 % tlrreld/lsfsi?/wz‘s%mwo 015761/UMLE (- (.98) Tierra Firme BRECEED
‘Izﬁ'!\ 118 98 L1/ IOTUAML’: 07736/SONY MUSIC {12.98) Save Me, San Francisco @

A .: 121 115 g ASRI;E'NLTLlNErLTLANTm 519927/A6 (13.98) Awake @

#:: 117103 Pl ;-WEAE\I)SEI\IEGF;EEIB-'ITTLANT\C 19.98) & Mothership B ﬁm

112 101 136 | IJQS,’;’;&%?Q;N Number One Hits @ (ominugs to be
ﬁ 131/126 gLikd gEAESEE/ECngSOERD%l;Ea?Xz;\TE REVIVAL Chronicle The 20 Greatest Hits ﬂ ;:'::;;;d'::;ﬁ
114 113 - KENDRICK LAMAR Section.80 ;:rlgl‘lﬂu:;ultt,lsu:lv

. 126186 9 IN’:/ER;?::SJ%ZC‘[S%-'ANRARG {15.33 CD/DVD) @ Turtleneck & Chain 50% overall (61;0
116 128 101 e e EAS CENE A Year Without Rain @ :':;La:lty;all::; 3
37 115 o ] ALISON KRAUSS & UNION STATION Paper Airplane 110% (and T78% in
118 1 124 199 GAEIFEF?3§1I:ILI1TL$E (92;? Best Of Aerosmith: 20th Century Masters The Millennium Collection downloads).
:riiﬁ_j?_‘:f; 112 =5 [ ORIGINAL BROADWAY CAST RECORDING The Book Of Mormon

120 129 97 gcﬂt%ﬂtﬁ,’r&é&oBNE;AuN/lsuuo 015754/10JMG (9.98) My Worlds Acoustic

121 130 13 00D UNDEAD American Tragedy

12é_i 106 pai cLAlsLH mfw\g/':ufvmsn REPUBLIC 01500:/UMRG (13.98) I Am Not A Human Being @
‘@ aE?GCE,?z?'E”l;LI;)E Euneral

@. 186 E gé(aﬂbbi):m 526918/AG (5.95) Scary Monsters And Nice Sprites (EP) A $6.99 sales
=g S
28] 120 108 [T O5F LOORERN o The Lady Killer iy
i i
il § Eritrgﬁngﬂtjz:gm%sazsnm (10.98) Lights set earn a 305%

129 22405 L1 agr?ekggmem MARKETING 73971 (2 38) The Very Best Of The Eagles B Sl

R 117 e Number Ones I

@ 144 144 ;GAX:‘C?& Os,mvg:z‘_l;e) @ Fearless B

1713_17_-; i n SBTALIQIS'L(A\XEJINILVEESTLIEEEUSELIC 015637*/UMAG (13.98) S UGRTLTE O [

—@_ 158 - m 3&%2?5;57- UNKNOWN (11.98) Escape Hl

J&5] 52 = [fJ e VERY CORPORATION Cutare Of Fear - 0
_".3?_ A E&éﬁg«wusr{ MONEV/UNIVERSAL REFUBLIC 014325/UMAG (13.98) Thank Me Later B A July 9 repeat of
o g e
138 125 89 nm;’a';aﬁ',',‘g&"fm e So Beautiful Or So What featured the singer
@ Sfuldgﬂsfggmﬁirﬁﬁﬁa) Born In The US.A. ;zz?:g:‘;sl?de <6
388 120 132 [Ty AanON LEWIS Town Line (EP) make a 136% jump.
._@; 155 146 ﬁo!ﬁggﬁgnisz\fv’x\;g#;os (6.98) Nightmare

140 132 120 Egz‘; E?F_?s 114.98) Every Chance | Get

141 114 99 n B | Remember Me @

142 137 107 {18 NEEDTOBREATHE The Outsiders

"-:! 1o H ﬁgﬁmhﬁm 014756°/UMGN (13.98) ® IhegncredibiclMaching !

aaf wearm 121 R Only By The Night (S ) wel-timet
@-“9 14 [P EMINEM Curtain Call: The Hits Amazon MP3 Daily

SHAOY;AFTERMATH/INTERSCOPE 005881*/16A (13.98/8.98)

FITZ & THE TANTRUMS

DANGERBIRD 051° (15.98) Pickin' Up The Pieces

oER

Deal for the album
on Independence

T ; JAGGED EDGE Day for $3.99 LINKIN PARK

_I-“_ 97135 IR Siie n-stioe rano 15 98) mheiRemedyjy pushes a 510% Bl ViAGHINE SHOP 525375 WARNER BROS. (18.98) A Thousand Suns
BiLLY CURRINGTON 5 q ORIGINAL BROADWAY CAST RECORDING f

@ 151 160 IR (crCURY RASHUILLE 014407/UMGN (9.98) Enjoy Yourself download "‘z‘g’;;se DECCA BROADWAY 001682/DECCA (18.98) Wicked

-~ ey EMINEM : and overall 205% LUKE BRYAN in’ i

b 1T 130 R o ArTeRMATH 490629+ INTERSCOPE (13 38) The Marshall Mathers LP € sales jump. CAPITOL NASHVILLE 55833 (18.98) Doin’ My Thing §

A _ BEYONCE . KID ROCK

e %0 MUSIC WORLO/COLUMBIA 19482/SONY MUSC (15.98) I Am...Sasha Fierce H TOP DOG/ATLANTIC 290556+/A6 (18.98) & RocksN{RolllJesus
JUSTIN MOORE ... 12 STEVIE NICKS 167 WICKED............ 198 POP EVIL . .43 DARWSRUCKER.... 151 SKRILLEX . 424 'LEMONADE MOUTH .. 25  EESSSSCENSNNNN TYLER, THECREATOR 170 MAYBACH MUSIC GROUP  EODIE VEDDER .
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BOB MARLEY AND THE ~ MUMFORO & SONS ... .15 NKOTBSB . 104 NDCTURNALS 195 ESEREECENSSSN SETUTTLTC-CEE  TRANSFORMERS: DARKOF  TECH NONE .. 59 VoL ) 75

WAILERS . 99 MY MORNING JACKET . 86 PRINCE ROYCE ... 163 [SAEE BURLESQUE ... .. ...68  THE MOON: THE ALBUM . TEDESCHI TRUCKS BAND . UNEARTH ... NOW 37 . 92 GILUAN WELCH

MAROONS .. ......77 SN BRADPAISLEY ... 14 EARNESTPUGH ...... 51 UL SCOTT . COUNTRY STRONG ...156 ... e k! 55 ‘91 KEFTH URBAN NOW3S .. . 13 KANYE WEST

STEVE MARTINAND THE  (EESSESCTNSSNNNN 0L097S .. ........102 PARACHUTE .......184 SEETHER GLEE, THE MUSICPRE-  BRITNEY SPEARS ... 41 THIEVERY CORPORATION NOW THAT'S WHAT | CALL ' WE THE KINGS
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SCOTTY MCCREERY .. 19 NEWSBOYS ......... 126 KATY PERRY .. HALEY REINHART .37 BLAKE SHELTON .. GLEE, THE MUSIC: SJGARLAND ... ....143  CHRIS TOMLIN 190 LSSy 69 VANS WARPED TOUR '11:
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3 ﬂ g’i IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Cotlection

Greatest Hits

Taylor Swift |

Country Strong

173 - bol ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
MCA 111941/UME (9.98)
| 3 TAYLOR SWIFT
w v k- mBIG MACHINE 079012 (18.98) &
o~ JESSIE J I
@ i = mmvsﬁsu REPUBLIC 015337/UMRG (10.98) WHOWOUALE

4 r CHRONICLES/POLYQOR 002759/UME (9.98)
-0
BON JOv!
:@. 166 137 n SOUNDTRACK
@ 180 182 a KANYE WEST

. DARIUS RUCKER
‘al Eall CAPITOL NASHVILLE 26939 (18.95) Charleston, SC 1966
LYNYRD SKYNYRD
164 143 133 ISLAND 014903/I04MG (13.95)
RCA NASHVILLE 72911/SMN (11.98)
ROC-A-FELLA/OEF JAM 014695*/iDUMG (13.98) @ My Beautiful Dark Twisted Fantasy

KESHA

1680 T A RED «e0545/a0A 49200°/AMG (11.98) Animal
i LAURA STORY ;
180 148 147 n INO/COLUMBIA 86417/SONY MUSIC (10.98) Blessings

R. KELLY

JIVE 80874/JLG (11 98)

MATT NATHANSON
ACROBAT/VANGUARD 79905*/WELK (12.98)
KEM

UNIVERSAL REPUBLIC 014469/UMRG (13.98) ®

181 145 123 n

182 102 17

‘@" 183 175

Modern Love

Intimacy: Album Ili

Love Letter

JUSTIN BIEBER
164 159 163 ﬂ SCHOOLBOY/RAYMOND BRAUN/ISLAND 013719/IDUMG (9.98) My World (EP)
ERIC CHURCH . [
s@; 174 166 CAPITOL NASHVILLE 20810° (12.98) Carolina
BOB SEGER & THE SILVER BULLET BAND .
. 176 183 E CAPITOL 30334- (16.98) Greatest Hits

STEVIE NICKS

REPRISE 527247/WARNER BROS. {18.98) InfYourdbgeams

@' 167 155

SOUNDTRACK Glee, The Music Presents: The Warblers
20TH CENTURY FOX TV/COLUMBIA 89813/SONY MUSIC (11.98)

AVRIL LAVIGNE
RCA 55670/RMG (11.98) @®

18 157 102 {11
L s

Goodbye Lullaby

TYLER, THE CREATOR

Xi 529° (11.98)

KEITH URBAN

CAPITOL NASHVILLE 47695 {11.98)

THE HEAD AND THE HEART

SUB POP 915* (10 98)

CREEDENCE CLEARWATER REVISITED
POOR BOY SONY MUSIC CMG 52336/SONY MUSIC (6 98)

o ool

171 160 - ko

Get Closer

The Head And The Heart

Extended Versions

= DEADMAU5 _
.174 152 - MAUSTRAP 2518 ULTRA (15.98} 4%4=12
1 NICKELBACK
‘_'1-_" 161972 H ROAORUNNER 616028 (18.98) Dark Horse -

| RASCAL FLATTS
LYRIC STREET 002764 (13.98)

JERROD NIEMANN
SEA GAYLE/ARISTA NASHVILLE 65720/SMN (9.98)

@ 184 164

Greatest Hits Volume 1

Judge Jerrod & The Hung Jury

MOTLEY CRUE

MOTLEY 380°/ELEVEN SEVEN {13.98) ®

LIL WAYNE

CASH MONEY/UNIVERSAL REPUBLIC 011977 */UMRG (13.98)
TRIN-\-TEE 5:7

MUSIC WORLO GOSPEL D93/MUSIC WORLO (13.98)

BAD COMPANY

ORIGINAL BAD COMPANY TOURING/SONY MUSIC CMG 80B51/SONY MUSIC (6.98)
FOO FIGHTERS

ROSWELL RCA 54717 RMG (11,98) @

PRINCE ROYCE

TOP STOP 30020/SONY MUSIC LATIN (10.98)

THE BLACK EYED PEAS

INTERSCOPE 012887*/14 (13.98)

BOYZ IIMEN  The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection
MOTOWN.CHRONICLES 001098/UME {9.98)

ALL TIME LOW

HDPELESS/DGC 105346°/1GA (13.98)

JASON ALDEAN

BROKEN BOW 7637 (18.98)

GUNS N’ ROSES

GEFFEN 001714 INTERSCOPE (16 98)

IN FLAMES

CENTURY MEDIA 8847+ {15.98) ®

CHRIS TOMLIN

SIXSTEPS 93444 SPARROW (17.98) ®

BON IVER

JAGJAGUWAR 115~ (14.98)

HANK WILLIAMS JR.

CURB 77638 (9.98)

KE$HA

KEMOSABE/RCA 80560/RMG (9.98)
PARACHUTE

MERCURY 015292/1D4MG (10.98)

GRACE POTTER & THE NOCTURNALS
RAGGED COMPANY 002832/HOLLYWOOD (8.98) ®

STEVE MARTIN AND THE STEEP CANYON RANGERS
40 SHARE ROUNDER 610660° CONCORO (14.98)

178 162 138 Greatest Hits

179 170 111 Tha Carter Iil

4
3
@ RE i
L
184 172171 m

Angel & Chanelle

Extended Versions

Greatest Hits

Prince Royce

The E.N.D.

Dirty Work

Wide Open

188 18171751 Greatest Hits
189 133 27 n
c

181 156 %0 n
oD
188 177 156 E

Sounds Of A Playground Fading

And If Our God Is For Us...

For Emma, Forever Ago

Greatest Hits, Vol. 1

Cannibal

The Way It Was

Grace Potter & The Nocturnals

Rare Bird Alert

Go to www.billboard.biz for complete chart data
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TRAPHIK www.MYSPACE.COM/TRAPHIK

DJ BL3ND wwwMYSPACE COM/BLENDIZZY

YOUR FAVORITE ENEMIES www.MYSPACE COM/YOURFAVORITEENEMIES

COLETTE CARR wwwMYSPACE. COM/COLETTECARR

GIRL TALK www .MYSPACE.COM/GIRLTALK

TYLER WARD www MYSPAGE COM/TYLERWARD

-.l MADDI JANE wwwMYSPACE COM/MADDIJANEMUSIC
li F292 www MYSPACE.COM/F2920FICIAL

SUNGHA JUNG www.MYSPACE COM/JUNGSUNGHA

ZEDD www MYSPAGE COM OFFICIALZEDD

.ﬁ DAVE DAYS www.MYSPACE.COM DAVEDAYS

. NOISIA www.MYSPACE COM/DENDISIA

MAREK HEMMANN www MYSPACE.COM/MAREKHEMMANN

METRONOMY www MYSPACE.COM/METRONOMY

NICOLAS JAAR www.MYSPACE COM/NICOLASJAAR

FELGUK Www.MYSPACE.COM/FELGUK

ALYSSA BERNAL www.MYSPACE.COM/ALYSSABERNAL

WASHED OUT www.MYSPACE COM/THEBABEINTHEWOODS

' SUPERMAN [S DEAD www.MYSPACE COM SUPERMANISDEAD

- 188 THE BLOODY BEETROOTS - DEATH CREW 77 i insice ooumes.coosizmars

=

PITTY www MYSPACE COWBANDAP(TTY

‘I‘i MANGA www MYSPACE COMMANGAWEB

ENTER SHIKARI www.MYSPACE COM/ENTERSHIKARI

CHILDISH GAMBINO wWww MYSPACE.COM/CHILDISHGAMBINOTHERAPPER

HOODIE ALLEN www.MYSPACE.COMHODDIEALLEN

GOLD PANDA wWww.MYSPACE.COM/GOLDPANDA

EXCISION www.MYSPACE.COM/EXCISION

i UMEK www.MYSPACE.COM/OJUMEK

| T. MILLS wwwMYSPACE COMTMILLS

DON'T WAKE AISLIN www.MYSPACE COM/ODNTWAKEAISLIN

] BOMBAY BICYCLE CLUB WwWMYSPACE COM/BOMSAYBICYCLECLUB

| PRETTY LIGHTS www.MYSPACE COM/PRETTYLIGHTS

PORTER ROBINSON www.MYSPACE.COM/PORTERROBINSON

MONARCHY www MYSPACE.COM/MONARCHYSOUND

I JESUS ADRIAN ROMERQ www.MYSPACE COM JESUSADRIANNET

BORGORE www.MYSPACE.COM/BORGORE

POMPLAMOOSE www.MYSPACE COM/POMPLAMODSEMUSIC

SANTA RM WWW.MYSPACE COM/SANTARM

PAROV STELAR WwWW.MYSPACE.COM/STELART

| JOTA QUEST WWMYSPACE COM/JOTAQUEST

MUSTARD PIMP www.MYSPACE COM/MUSTARDPIMP

. LIL CRAZED THE K.|.D www MYSPACE COM/LILCRAZED

SHAKA PONK www MYSPACE COM/SHAKAPDNK

" PEE WEE GASKINS WwWMYSPACE COM/PEEWEEGASKINSRAWKS

ROSA DE SARON WWW MYSPACE. COM/BANDARDSADESARON

STAR SLINGER wwwMYSPACE.COM/STARSLINGERMUSIC

|| GOD 1S AN ASTRONAUT WWWw MYSPACE COM/GODISANASTRONAUT

. BONDAN PRAKOSO & FADEZBLACK wwwMYSPACE.COM/BONDANFADEZBLACK

Christian rock band Don’t Wake Aislin (entering at No.
32 on Uncharted) created a wave of buzz with the July 5
release of its self-titled £P, which helped the act gain
13,000 Myspace plays. On July 16, the group hosted a
free album-release party at the Worship Lounge in
Bedford, Texas.
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KATY PERRY capiToL

SHAKIRA SONY MUSIC LATIN/EPIC

. MICHAEL JACKSON myJEpic

RIHANNA SRP/DEF JAM/IDJMG

2]
.H EMINEM WES/SHADY/AFTERMATH/INTERSCOPE

n.-i BEYONCE PARKWOOD/COLUMBIA
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2 E TAYLOR SWIFT 8I6 MACHINE

NICKI MINAGJ YOUNG MONEY/CASH MDNEY/UNIVERSAL REPUBLIC
a WIZ KHALIFA ROSTRUM/ATLANTIC

CHRIS BROWN uveiLe

EEE USHER LAFACE/ILG

DAVID GUETTA WHAT A MUSIC/ASTRALWERKS/CAPITOL

mﬁa ADELE xucoLumBIA

AKON KONVICT/UPFRONT SRC/UNIVERSAL REPUBLIC

| LMFAO PARTY ROCKWILL.| AM/CHERRYTREEANTERSCOPE

PITBULL MR. 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RMG

|' THE BLACK EYED PEAS INTERSCOPE

BOB MARLEY TUFF GONG/ISLAND/UME

ngﬁ BRUNO MARS ELEKTRA

-.. ENRIQUE IGLESIAS UNIVERSAL MUSIC LATINO/UNIVERSAL REPUBLIC

E BRITNEY SPEARS JiE/LG

EF 50 CENT SHADY/AFTERMATH/INTERSCOPE

-.. CHRISTINA GRIMMIE UNSIGNED

=7
-ﬁ (C‘l DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

DEMI LOVATO HoLLYw00O

@ KES$HA KEMOSABE RCARMG

. JENNIFER LOPEZ IsLAND/IDIMG

r!, SEAN KINGSTON BELUGA HEIGHTS/EPIC

' CODY SIMPSON ATLANTIC

!' SNOOP DOGG D0GGY STYLE/PRIORITY/CAPITOL

JUSTIN TIMBERLAKE JvE/ULG

i
- COLDPLAY capioL

i SKRILLEX 8IG BEAT/ATLANTIC

=Y
TYLER WARD UNSIGNED

CAMILA SONY MUSIC LATIN

_' AVENGED SEVENFOLD HOPELESS/SIREWARNER BROS.

| SOULJA BOY COLLIPARK/S.0.D. MONEY GANG/INTERSCOPE

SLIPKNOT ROADRUNNER

GREEN DAY REPRISE

BOYCE AVENUE 3 peace

" MAROON 5 A&M/OCTONE

Buzzing Pittshurgh rapper Mac Miller (who debuts at No. 43 on
the Social 50 chart) took to Ustream on July 5to announce the
title of his debut studio album, “Blue Slide Park,” due this fall.
Since posting the video to YouTube, the clip has gained more
than 393,000 views. Miller also racked up 45,000 new Facebook
fans and added 26,500 Twitter followers.
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ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

GOOD LIFE
. ONEREPUBLIC (MOSLEY/INTERSCOPE)

THE EDGE OF GLORY

LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

GIVE ME EVERYTHING

PITBULL FEAT. NE-YO, AFROJACK & NAYER (MR, 305/POLO GROUNDS/J/RMG)

IF | DIE YOUNG

THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)

NEVER GONNA LEAVE THIS BED

MAROON 5 (A&M/OCTONE/INTERSCOPE)

PARTY ROCK ANTHEM

LMFAQ FEAT. LAUREN BENNETT & GOONROCK (PARTY ROCK/WILL | AM/CHERRYTREEANTERSCOPE)
SUPER BASS

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
CALIFORNIA KING BED

RIHANNA (SRP/DEF JAM/IDJMG)

M INTO YOU

JENNIFER LOPEZ FEAT. LIL WAYNE (ISLANO/IDJMG)

THE SHOW GOES ON

LUPE FIASCO (1ST & 15TH/ATLANTIC)

HOW TO LOVE

LIL WAYNE (CASH MDNEY/UNIVERSAL REPUBLIC)

BEST THING | NEVER HAD

BEYONCE (PARKWDDD/COLUMBIA)

KEEP YOUR HEAD UP

ANDY GRAMMER (S-CURVE}
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ROLL UP
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ALL OF THE LIGHTS
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PARTY ROCK ANTHEM
LMFAQ FEAT. LAUREN BENNETT & GOONROCK (PARTY ROCK/WILL.| AM/CHERRYTREE/INTERSCOPE)
ﬁ‘ ~ FOR THE FIRST TIME
() THE SCRIPT (PHONOGENIC/EPIC)
WRITTEN IN THE STARS
TINIE TEMPAH FEAT. ERIC TURNER (DISTURBING LONDON/CAPITOL)
" DON'T WANNA GO HOME
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TITLE
ARTIST (IMPRINT/PROMOTION LABEL)
GIVE ME EVERYTHING
PITBULL (MR. 305/POLO GROUNDS//RMG!
ROLLING IN THE DEEP

ADELE (XL/COLUMBIA)
., PARTY ROCK ANTHEM

|| LMFAC (PARTY ROCK/WILL | AM/CHERRYTREENTER3COPE)
THE EDGE OF GLORY

LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
SUPER BASS

NICK] MINAJ (YOUNG MONEY/CASH MONEYANVERSA_ 3EPUBLIC)

LAST FRIDAY NIGHT (T.G.I.F)
KATY PERRY (CAPITOL)

KATY PERRY FEAT. KANYE WEST (CAPITOL)
~ JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)
HOW TO LOVE
LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
THE SHOW GOES ON
LUPE FIASCO (1ST & 15TH/ATLANTIC)
- MOTIVATION
" KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSA . REPUBLIC)
. GOOD LIFE
| ONEREPUBLIC (MOSLEY/INTERSCOPE)
I'M ON ONE
DJ KHALED {WE THE BEST/CASH MONEY/UNIVERSAL FEPUBLIC)
" THE LAZY SONG
BRUNO MARS (ELEKTRA/ATLANTIC)
- MY LAST
BIG SEAN FEAT. CHRIS BROWN (G.0.0.0 /DEF (AM/IDJMG)
ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJM3)
" SHE AIN'T YOU
CHRIS BROWN (JIVE/JLG)
TILL THE WORLD ENDS
BRITNEY SPEARS (JIVE/JLG)
DON'T WANNA GO HOME
JASON DERULO (BELUGA HEIGHTS/WARNER EF.0S.)
SURE THING
MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)
FOR THE FIRST TIME
" THE SCRIPT (PHONOGENIC/EPIC)
TONIGHT TONIGHT
®  HDT CHELLE RAE (JIVE/JLG)
F**KIN' PERFECT
PINK (LAFACE/JLG)
IF HEAVEN WASN'T SO FAR AWAY
f24 5 —a JUSTIN MOORE (VALORY)
- DIRT ROAD ANTHEM
] _ JASON ALDEAN (BROKEN BOW)
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(] 9] RN T IR T AL A MBS
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~ GIVE ME EVERYTHING =
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. 10 SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MCTOWN)

’E - ROLLING IN THE DEEP ﬁ,‘:‘:
| ADELE (XL/COLUMBIA) =
12 13 GOOD LIFE
ONEREPUBLIC (MOSLEY/INTERSCOPE)
E"f TONIGHT TONIGHT

© HOT CHELLE RAE (JIVE/JLG)

m g 7 HOWTO LOVE
| LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

H 1.4 DIRT ROAD ANTHEM ®
1 JASON ALDEAN (BROKEN BDW)
o8 THE EDGE OF GLORY

| LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

| WANNA GO
mt 4 eriTheY speans (IVEAILG)
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TITLE
ARTIST (IMPRINT/PROMOTION LABEL)

2

| CHRIS BROWN (JIVE/JLG) FOSTER THE PEOPLE (STARTIME/COLUMBLA) | BLAKE SHELTON (WARNER BROS /WMN}

HONEY BEE ROLLING IN THE DEEP [4]
BLAKE SHELTON (WARNER BROS. (NASHVILLE)/WMN) ADELE (XL/COLUMBIA)
LOOK AT ME NOW PUMPED UP KICKS HONEY BEE

Q=

TOMORROW SOMEWHERE ONLY WE KNOW
CHRIS YOUNG (RCA NASHVILLE) KEANE (INTERSCOPE)

@ﬁaﬁ 3 | WANNA GO EVERY TEARDROP IS A WATERFALL
BRITNEY SPEARS (JIVE/JLG) COLDPLAY (CAPITOL)
mg’ Il. JUST A KISS IRIDESCENT
| LADY ANTEBELLUM (CAPITOL NASHVILLE) LINKIN PARK (MACHINE SHOP/WARNER BROS:)
31 (g KNEE DEEP DOG DAYS ARE OVER |
=t | ZAC BROWN FEAL JIMMY BUFFETY (SOUTHER ANTIZBGGER PICTURE) FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC) (%5
E"’E‘l s BEST THING | NEVER HAD SECRETS ’
€% BEYONCE (PARKWOOD/COLUMBIA) ONEREPUBLIC (MOSLEY/INTERSCOPE
s 7 OUT OF MY HEAD | FOR THE FIRST TIME COUNTRY GIRL (SHAKE IT FOR ME)
LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC) BY0 THE SCRIPT (PHONOGENIC/EPIC) LUKE BRYAN (CAPITOL NASHVILLE)
ulﬂ IF | DIE YOUNG FALLING FOR YOU YOU AND TEQUILA
I THE BAND PERRY (REPUBLIC NASHVILLE/UNVERSAL REPUBLIG) S50 COLBIE CAILLAT (UNIVERSAL REPUBLIC) KENNY CHESNEY FEAT. GRACE POTTER (BNA
3
B8 n SEN
A (SRP/DEF JAM/IDJMG) A TAYLOR SWIFT (BIG MACHINE
-Fb F**K YOU (FORGET YOU) LITTLE LION MAN CRAZY GIRL
550 CEE LO GREEN (RADICULTURE/ELEKTRA/RRP) MUMFORD & SONS (GFNTLEMAN OF THE ROADAETVGLASSNOTE) ELI YOUNG BAND (REPUBLIC NASHVILLE)
23 17 YOULIE SAIL
_THE BAND PERRY (REPUBLIC NASHVILLE)
H " 'AM | THE ONLY ONE
" DIERKS BENTLEY (CAPITOL NASHVILLE) COLDPLAY (CAPITOL)
47 33 FIREWORK COUNTRY SONG _ TOMORROW
KATY PERRY (CAPITOL) SEETHER (WIND-UP) CHRIS YOUNG (RCA)
E '.‘UNUSUAL SAVE ME, SAN FRANCISCO YOU LIE
- % TREY SONGZ FEAT. DRAKE (SONGBOOK/ATLANTIC) TRAIN {COLUMBIA) THE BAND PERRY (REPUBLIC NASHVILLE
46 12 COUNTRY GIRL (SHAKE IT FOR ME)

LUKE BRYAN (CAPITOL NASHVILLE)

!é E
m;‘ﬁ 7

', KESHA (KEMOSABE/RCA/RMG)

- BLOW

MAN DOWN
RIHANNA (SRP/DEF JAM/IDJMG)

ﬂ.‘_ﬁ

MEAN
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

YOU AND TEQUILA

AT B (Enny CHESNEY FEAT. GRACE POTTER (BNA)
*j‘: REMIND ME
- " BRAD PAISLEY DUET WITH CARRIE (ARISTA NASHVILLE)

43 10 NEVER GONNA LEAVE THIS BED SUPER BASS
MAROON 5 (A&M/OCTONE/INTERSCOPE) AR NICKI MA (YOUNG MONEY/CASH MONEYAUNVERSAL MOTOWNUMAG) ; oL SHAKIRA (EPIC/SONY MUSIC LATIN}
~ ROLL UP HOW TO LOVE WAKA WAKA (THIS TIME FOR AFRICA)

!I I WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP) LiL WAYNE (CASH MONEY/UNIVERSAL MOTOWN/UMRG) D SHAKIRA FEAT. FRESHLYGROUND (EPIC/SONY MUSIC LATI

1 51 5 WHERE THEM GIRLS AT I'M ON ONE | KNOW YOU WANT ME (CALLE OCHO)

DAVID GUETTA FEAL FLO DA & NICKS MINAY (WHAT A MUSI/ASTRALWERKSGAPITOL) U EALE AL DA KA &L AE 4 THEBESTIOASH HNEYUAERSAL TS} PITBULL (ULTRA)

" BAREFOOT BLUE JEAN NIGHT . THE SHOW GOES ON m TABOO .

_ _JAKE OWEN (RCA NASHVILLE) = LUPE FIASCO (15T & 15TH/ATLANTIC) DON OMAR (ORFANATOMACHETEAUNIVERSAL MUSIC LATING,

'BEST THING | NEVER HAD £ HIPS DON'T LIE
BEYONCE (PARKWODD/COLUMBIA) SHAKIRA FEAT. WYCLEF JEAN (EPIC/SONY MUSIC LATIN
LIGHTERS BON, BON
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY/NTERSCOP PITBULL (MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN)

VEN CONMIGO

DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL

MOTIVATION
KELLY ROWLAND FEAT. LIL WAYNE {UNVERSAL MOTOWNVUMAG)

BEST LOVE SONG
T-PAIN FEAT. CHRIS BROWN (KONVICT/NAPPY BOY/VE/LG

ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC)

| ARTIST (IMPRINT/PROMOTION LABEL)

- BAREFOOT BLUE JEAN NIGHT
- JAKE OWEN (RCA NASHVILLE)

¥
¥

. "WHO SAYS |
19 17 . 'F**K YOU (FORGET YOU CORAZON SIN CARA
::‘g&‘ °°M$ é ITF:ELS(CSE:/.\(?ELI;‘WO(‘;?( e CEE LO GREEN 'HgoICULTURE/ELEKTRA/)ATLANTIC) PRINCE ROYCE (TOP STOP]
NTR F SHE AINT YOU
.E = E‘c";o“"“:_(lf’;w"'TEOLN"gs\;‘\;"LLE) CHRIS BROWN (JIVE/JLG) SHAKIRA (EPIC/SONY MUSIC LATIN
K
28 23 THE ANTHEM
CHRIS BROWN FEAT LIL WAYNE & BUSTA RHYMES (JVEULG) BIG SEAN FEAT. CHRIS BROWN (G.0.0.0/DEF JAWIDIMG) PITBULL FEAT, LIL JON (FAMOUS ARTIST/TVT)
-ggwp WHERE THEM GIRLS AT RUN THE WORLD (GIRLS) ou
] DAY GLETTAFEAL LU A & MK A AT A SUASTRANERISCAFTL) | BEYONCE (PARKWOOD/COLUMBIA) OMED SANTOS (SONY MUSIC LATIN)
29 13 MOTIVATION
KELLY ROWLAND FEAT LIL WAYNE (UNVERSAL MOTOWN)
;{.‘S 'ﬂ,. JUST CAN'T GET ENOUGH E
"% ThE BLACK EYED PEAS (INTERSCOPE)

. BEST LOVE SONG
? | T-PAIN FEAT, CHRIS BROWN (KONVICT/NAPPY BOY/UVELLG) |[‘

PUMPED UP KICKS
FOSTER THE PEOPLE (STARTIME/COLUMBIA)

YOU AND TEQUILA
KENNY CHESNEY FEAT. GRACE POTTER (BNA)

CALIFORNIA KING BED I
RIHANNA (SRP/DEF JAM/IDJMG} E I

BLOW WAKA WAKA (THIS TIME FOR AFRICA)

HAVEN T MET YOU YET 1
KESHA (KEMOSABE/RCA/RMG) : SHAKIRA FEAT. FRESHLYGROUND (EPIC/SONY MUSIC LATIN L

MICHAEL BUBLE (143/REPRISE)

. TILL THE WORLD ENDS

| EVERYTHING
MICHAEL BUBLE (143/REPRISE)

| KNOW YOU WANT ME (CALLE OCHO)
BRITNEY SPEARS (JIVE/JLG) - PITBULL (ULTRA)

- MOVES LIKE JAGGER HIPS DON'T LIE

' DREAM A LITTLE DREAM OF ME
LOUIS ARMSTRONG AND HIS ALL-STARS (GRPAMCATHROMCLES/UME)

MAROON 5 FEAT CHIUSTINA AGUMLERA (A&MVOCTONENTERSCOPE) SHAKIRA FEAT. WYCLEF JEAN (EPIC/SONY MUSIC LATIN

COME AWAY WITH ME

FIREWORK HEROE -

KATY PEARY (CAPITOL) e ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL MUSIC LATING) NORAH JONES (BLUE NOTE/CAPITOL)
DIRTY DANCER AYER DON'T KNOW WHY

ENRIQUE IGLESIAS WITH USHER FEAT. LI WAYNE (UNNVERSAL REPUBLIC) ENRIQUE IGLESIAS (UNIVERSAL MUSIC LATING) NORAH JONES (BLUE NOTE/CAPITOL)

. MEAN LOBA

| TAYLOR SWIFT (BIG MACHINE) SHAKIRA (EPIC/SONY MUSIC LATIN)

RIGHT THERE LIVIN' LA VIDA LOCA

NICOLE SCHERZINGER FEAT. 50 CENT (INTERSCOPE} 1 RICKY MARTIN (C2/COLUMBIA/SONY MUSIC LATIN)

-

MICHAEL BUBLE (143/REPRISE)

PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL)

FEELING GOOD .

ROLL UP l CUANDO ME ENAMORO SAVE THE LAST DANCE FOR ME
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP) - ENRIGUE IGLESWAS FEAT. JUAK LUIS GUERRA (UNIVERSAL MUSC LATING) MICHAEL BUBLE (143/REPRISE)

GEORGIA ON MY MIND
ELI YOUNG BAND (REPUBLIC NASHVILLE) SHAKIRA (EPIC/SONY MUSIC LATIN) RAY CHARLES + THE COUNT BASIE ORCHESTRA (HEAR/CMG
HELLO \Q GITANA
MARTIN SOLVEIG & ORAGONETTE (BIG BEAT/ATLANTIC) | SHAKIRA (EPIC/SONY MUSIC LATIN) | MICHAEL BUBLE (143/REPRISE)

F**K YOU (FORGET YOU) ! DIMELO

CEE LO GREEN (RADICULTURE/ELEKTRA/RRP) ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL MUSIC LATING)

. TAKE A BACK ROAD '

A KISS TO BUILD A DREAM ON
LDUIS ARMSTRONG (A&M/UME)

BY YOUR SIDE .
SADE {EPIC}

RODNEY ATKINS (CURB) MARC ANTHORY (COLUMBIA/SONY MUSIC LATIN)

LA VIE EN ROSE
LOUIS ARMSTRONG (A8M/UME)

SHE AIN'T YOU
CHRIS BROWN (JIVE/JLG) REIK (SONY MUSIC LATIN)

CRAZY GIRL SUERTE .

.m A SENTIMENTAL MOOD
OUXE ELLINGTON & JOHN COLTRANE (VERVE/UME

' HOMEBOY . LA TORTURA
ERIC CHURCH (EM! NASHVILLE) SHAKIRA FEAT ALEJANDRO SANZ (EPIC/SONY MUSKC LATIN)
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Ii TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
O =

GIVE ME EVERYTHING
PITBUL FEAT NE-YO AFRQUACK & NAYER MR 305/P0L0 GROUNDSING) I
BN 2 a7 ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

u 1) 44 PARTY ROCK ANTHEM
5 | MFAD FEAT, L & GOONROCK (PARTY ROCK/WILL | AM/CHERRYTREE/NTERSCOPE
0 :

g THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPQ
e 5 5 Idiwadl LAST FRIDAY NIGHT (T.G.F) |
(3113 «aTY PERRY (CAPITOL
Py 6 16 THE SHOW GOES ON
LUPE FIASCO (1ST & 15TH/ATLANTIC)

@

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

Billbeard.
———

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

AIRPLAY
MONITORED BY

SALES DATA
COMPILED BY

.HE ARTIST (IMPRINT / PROMOTION LABEL)

o 1 18 ROLLING IN THE DEEP |
. A ADELE (XL/COLUMBIA)

2 2 4«

JUST THE WAY YOU ARE
BRUNO MARS (ELEKTRA/ATLANTIC)

. FIREWORK
KATY PERRY (CAPITOL)

3 ]
b FOO FIGHTERS (ROSWELL/RCA/RMG)

"a_ 2 13 COUNTRY SONG
o -

F**KIN’ PERFECT

PINK (LAFACE/JLG)

RHYTHM OF LOVE

PLAIN WHITE T'S (HOLLYWOOD)
SECRETS

ONEREPUBLIC (MOSLEY/INTERSCOPE}

° 9 16 73310 FOR THE FIRST TIME

o

m 12 & SUPER BASS
= NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
'

i 20 E.T.
KATY PERRY FEAT. KANYE WEST (CAPITOL)

u:_d' 15 TONIGHT TONIGHT
i HOY CHELLE RAE (JIVE/LG)
e i 2 JUST CAN'T GET ENOUGH

i THE BLACK EYED PEAS ({INTERSCOPE)
m 1a 42 GOOD LIFE
- ONEREPUBLIC (MOSLEV/INTERSCOPE)
a- 10 o DON'T WANNA GO HOME
- X JASON DERULO {BELUGA HEIGHTS/WARNER BROS.}
|4 g THE LAZY SONG
o BRUNO MARS (ELEKTRA/ATLANTIC)
TILL THE WORLD ENDS
14 1418 BRITNEY SPEARS (JIVE/JLG)
| WANNA GO
BRITNEY SPEARS (JIVE/JLG)

IF | DIE YOUNG

@ '8 T g bano perey (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)
RIGHT THERE

|
ﬁ 22 .6 NICOLE SCHERZINGER FEAT. 50 CENT (INTERSCOPE)
21 7 CALIFORNIA KING BED
RIHANNA (SRP/DEF JAM/IDJMG)
m‘zs g WHERE THEM GIRLS AT
s 4 BEST THING | NEVER HAD
BEYONCE (PARKWOOD/COLUMBIA)
HOW TO LOVE
' THE STORY OF US
_- aMm TAYLOR SWIFT (BiG MACHINE/UNIVERSAL REPUBLIC)
H'ﬂ g DIRTY DANCER
24 24 14 HELLO
- 20 14 WHO SAYS
SELENA GOMEZ & THE SCENE (HOLLYWD(D)
a 25 5 SHE AIN'T YOU
CHRIS BROWN (JIVE/JLG)

) 16 =

WERKS/CAPITOL)

DAVID GUEYTA FEAT. FLO RIDA & NICKI MINAJ (WHAT A

ﬂ, 0 F v (CASH MONEY/UNIVERSAL REPUBLIC)
ENRIQUE IGLESIAS WITH USHER FEAT. LIL WAYNE (UNIVERSAL REFU?LIC)
MARTIN SOLVEIG & DRAGONETTE (31 BEAT/ATLANTIC)

%0 ;5 | NEVER GONNA LEAVE THIS BED
= MAROON 5 (A&M/OCTONE/INTERSCOPE)
28 19 13 ROLLUP

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

ﬂ 97 g9 DOWN ON ME
"~ JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG)

@ 4 3 I'MINTO YOU
| JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND/IDJMG)
' = SMILE
n‘_a? 15 AR aviene (RCA/RMG)
E .  LIGHTERS
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY/INTERSCOPE)

),

ﬂ.aa 5 BEST LOVE SONG
ko T-PAIN FEAT. CHRIS BROWN (KO NVICT/NAPPY BOY/JIVE/JLG)
@ 47 2 YOU MAKE ME FEEL...
COBRA STARSHIP FEAT. SABI (DECAYDANCE/FUELED BY RAMEN/ATLANTIC/RRF)
¥ 35 4 PRETTY GIRLS '
o IYAZ (TIME IS MONEY/BELUGA HEIGHTS/REPRISE)
| @. MEVERY TEARDROP IS A WATERFALL
! COLDPLAY (CAPITOL) [
3 3 BRIGHT LIGHTS BIGGER CITY
= CEE LO GREEN (HADICULTURE/ELEKTR_A/RHP)
@ ‘ LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/ILG)
ﬁm DON'T STOP THE PARTY
THE BLACK EYED PEAS (INTERSCDPE)
[ 39 3 ! FEEL LIKE DANCIN'
ALL TIME LOW (HOPELESS/DGC/INTERSCOPE)
Michael Bolton notches his first Adult Contemporary chart entry since
2005, as “I’'m Not Ready,” a duet with Delta Goodrem, bows at No. 29
(go to hillboard.biz/charts).

The song is Bolton’s 31st charted AC title overall dating to his
maiden appearance with “That’s What Love Is All About” in 1987, With
hls return, Bolton becomes the fourth solo male with AC entries in the
'80s, "90s, *00s and "10s, Joining Phil Collins, Neil Diamond and
Richard Marx—the lattermost lifts 17-16 with “When You Loved Me.”
Additionally with AC hits in
the *60s and "70s, Diamond
is the only artist to grace
the list In each decade of its
history. (See this issue’s
story on the AC ranking’s
50th anniversary for more
tecaps, including the chart’s
all-time top 50 songs and
artists, starting on page 12.)

Goodrem makes her
second AC visit, following

2005°s No. 18-peaking “Lost
Without You.”

DLTON

40 |

- LI THE SCRIPT (PHONOGENIC/EPIC)
MARRY ME

= 7 _ﬂ TRAIN (COLUMBIA)
SEPTEMBER

DAUGHTRY (19/RCA/RMG,

DON'T YOU WANNA STAY
JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW/REQ)

a HOLD ON
m 10098 chnes sueie (43/mePRISE

e GRENADE
1_2 12 24 BRUNO MARS (ELEKTRA/ATLANTIC)

m; 14 47 F**K YOU (FORGET YOU)

CEE LO GREEN {RADICULTURE/ELEKTRA/RRP)
Q 45 4 THE EDGE OF GLORY
2 LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
m 16 1g SOMEWHERE WITH YOU
| T KENNY CHESNEY (BNA)
@ 17 11 WHEN YOU LOVED ME
RICHARD MARX (ZANZIBAR/TOURDFORCE}
m 16 7 KEEP YOUR HEAD UP
. ANDY (S-CURVE}
m 51 7 IF1DIE YOUNG
’ . _mE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)
YW . . THE LAZY SONG
186 BRUNG MARS (ELEKTRA ATLANTIC)
@ 2 g HIGHER WINDOW
JOSH GROBAN {143/REPRISE)
m 20 15 SUMMER RAIN
MATTHEW (MERCURY/IDJMG)
e 54 g NEVER GONNA LEAVE THIS BED
=13 MAROON 5 (A&M/OCTONE/INTERSCOPE)
- [
i o E.T
E ‘! "Fo KATY PERRY (CAPITOL)
@ 25 g GOOD LIFE
ONEREPUBLIC (MOSLEY/INTERSCOPE}
25 13 GOD GAVE ME YOU
| DAVE BARNES (RAZCR & TIE)

o £ TITLE
i ARTIST {IMPRINT / PROMDTION LABEL)

30 g ey ROLLING IN THE DEEP

: ALLS] ADELE (XL/COLUMBIA)

'6 » 13 THE LAZY SONG

= BRUNG MARS (ELEKTRA/ATLANTIC)
4 47 GOOD LIFE

E ONEREPUBLIC {MOSLEY/INTERSCQPE}
; THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
NEVER GONNA LEAVE THIS BED
MAROON 5 {A&M/OCTONE/INTERSCOPE)
KEEP YOUR HEAD UP
ANDY GRAMMER (S-CURVE)
F**KIN’ PERFECT
PINK {LAFACE/JLG)
ET
. ‘ 5 17 KATY PERRY (CAPITOL)

ﬂ ;0 4] SAVE ME, SAN FRANCISCO

TRAIN (COLUMBIA)
37 FOR THE FIRST TIME
THE SCRIPT (PHONOGENIC/EPIC)
13'7! DON’T YOU WANNA STAY
! JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW/RED)
13 14 JUST CAN’T GET ENOUGH
THE BLACK EVED PEAS (INTERSCOPE)
(H 7Y™ LAST FRIDAY NIGHT (TG.L.F)
[T B kAT PERRY (CAPITOL
15 EVERY TEARDROP IS A WATERFALL
COLDPLAY (CAPITOL)
SOMETHING TO BELIEVE IN
PARACHUTE (MERCURY/IDIMG)
IF 1 DIE YOUNG
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)
TONIGHT TONIGHT
'HOT GHELLE RAE (JIVE/JLG)
(IT) FEELS SO GOOD
STEVEN TYLER (COLUMBIA)
ARMS
CHRISTINA PERRI (ATLANTIC/RRP)
PRICE TAG
JESSIE J FEAT. B.0.8 (LAVA/UNIVERSAL REPUBLIC)
FASTER
MATT NATHANSON (VANGUARD/CAPITOL)
TILL THE WORLD ENDS
BRITNEY SPEARS (JIVE/JLG)
GIVE ME EVERYTHING
PITBULL FEAT. NE-Y0, AFROJACK & NAYER (MR. 305/P0L0 GROUNDS/W/RMG)
YOUR SURRENDER
__NEON TREES (MERCURY/IDJMG)
FALLING IN
LIFEHOUSE /GEFFEN/INTERSCOPE)

10 9

= )

Go to www.billboard.biz for complete chart data

SEETHER (WIND-UP)
LTI WALK
LTI FOO FIGHTERS (ROSWELL/RCA/RMG)

3 25 PUMPED UP KICKS
FOSTER THE PEOPLE (STARTIME/COLUMBIA
M ¢ 15 YOU ARE A TOURIST
o DEATH CAB FOR CUTIE (BARSUK/ATLANTIC)
e, 5 g EVERY TEARDROP IS A WATERFALL
COLDPLAY (CAPITOL)
.u . . p LIES OF THE BEAUTIFUL PEOPLE
3 SIXX: A.M. (ELEVEN SEVEN)
ADOLESCENTS
.. a !4 INCUBUS (IMMORTAL/EPIC)
m 10 13 SO FAR AWAY
i . AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)
HOWLIN’ FOR YOU
10 8z THE BLACK KEYS (NONESUCH/WARNER BROS
'ﬁ 44 o PANIC
u L SUBLIME WITH ROME (FUELED BY RAMEN/RRP)
SHAKE ME DOWN
1'2 133 CAGE THE ELEPHANT (OSP/JIVE/JLG)
15 35 THE CAVE
! MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE)

HELP IS ON THE WAY
| 14 W RISE AGAINST (DGC/INTERSCOPE)
' SICK
m‘ 1718 neiias way (vincin/CAPITOL)
CHANGING

Q % 2 THE AIRBORNE TOXIC EVENT (MAJORDOMO/ISLAND/IOJMG)

m,z 1» RIP TIDE
H i A __SICK PUPPIES (RMR/VIRGIN/CAPITOL)

@ 9 9 LOWLIFE

THEORY OF A DEADMAN (604/ROADRUNNER/RRP)

oy SAIL
m E' ’2,0‘ AWOLNATION (REQ BULL)

WARRIOR
o ML DISTURBED (REPRISE)

m 50 17 GHOST OF DAYS GONE BY
" "' ALTER BRIDGE (ALTER BRIOGE/CAPITOL)

@ 22 19 DIE TRYING

ART OF DYING (INTOXICATION/REPRISE)
T SUNSET IN JULY
[E = ";‘ 311 (ATO/RED)
@ 25 13 YOUNG BLOOD
L | THE NAKED AND FAMOUS {SOMEWHAT DAMAGED/PGLYDOR/UNIVERSAL REPUBLIC)
.1 GET UP!
m “ m KORN FEAT. SKRILLEX (ROADRUNNER/RRP)
@ 57 & MAKE IT STOP (SEPTEMBER'S CHILDREN)
i RISE AGAINST (DGC/INTERSCOPE
m % AROUND MY HEAD
i CAGE THE ELEPHANT (DSP/JIVE/JLG)
FIX ME
aj 2 16 o Veas (UNIVERSAL REPUBLIC)
ﬁ‘ 3 4 RUMOUR HASIT
e © ADELE (XL/COLUMBIA) -
@ 31 10 WHITE TRASH MILLIONAIRE
k- BLACK STONE CHERRY (iN DE GDOT/RCADRUNNER/RRP)
n@ 14 WHAT YA GONNA DO
Al i . _HINDER (UNIVERSAL REPUBLIC)
; OLD MAN
:h ¥ 29 18 L REDLIGHT KING (HOLLYW(QOD)
.z 4 LONG TIME
@ g i 4 CAKE (UPBEAT/ILG)
@ : WHIRRING
N, > THE JOY FORMIOABLE (CANVASBACK/ATLANTIC
l@ - g DIGITAL (DID YOU TELL)
s STONE SOUR (ROADRUNNER/RRP}
i FALLEN
?e 3310 VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC}
'; 'J0 TWO AGAINST ONE
221" DANGER MOUSE & DANIELE LUPPI STARRING JACK WHITE (CAPITOL)
@ . 4 ROLL AWAY YOUR STONE
; - MUMFORD & SONS (GENTLEMAN OF THE ROAD/REQ/GLASSNOTE)
. IRIDESCENT
LINKIN PARK (MACH!NE SHOP/WARNER BROS.)
BLOW ME AWAY
= BREAKING BENJAMIN (HOLLYWOQO)
43 g LONGING TO BELONG
1 ~_EDDIE VEODER (MDNKEYWHENCH/LLN!VEHSAL REPUB_XJC'_

7 WHAT YOU KNOW
] TWO DOOR CINEMA CLUB (RED/GLASSNOTE)
| LOST IN MY MIND

!
:@ 96 2 | 14¢ wEA AND THE HEART (SUB PO

M THE LAST TIME
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE;

44 5 FASTER
MATT NATHANSON ‘\VANGUARO)
WHITE RABBIT
EGYPT CENTRAL (FAT LAOY/ILG)
‘r47 " MONSTER

{ .. PARAMORE (FUELED BY RAMEN/RRP)

49 2 ALL SIGNS POINT TO LAUDERDALE
_© A DAY TO REMEMBER (VICTORY)

a7
m 5 WILL DO
TV ON THE RADIO (INTERSCOPE)

48
@ w HOLDIN ON TO BLACK METAL
= MY MORNING JACKET (ATO/RED)

Adelitas Way ascends to Its first Active Rock
No. 1, as “Sick” rises 2-1.. The Las Vegas band
arrived with the No. 4-peaking “Invindble”
in 2009. The group’s new leader is the lead
single from its second album, “Home School
Valediciorian,” which howed at No. 4 on
Hard Rock Albums last month.

o 2 18 #7 |GREATEST ][]
TS (LT ADELITAS WAY (VIRGIN/CAPITOL
i 120 LIES OF THE BEAUTIFUL PEOPLE
_SIXX: A.M. (ELEVEN SEVEN)
u'i 14 SO FAR AWAY
AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER 8ROS.)
9 3 18 COUNTRY SONG
~ SEETHER (WIND-UP}
4™ : 2. DIE TRYING
6 31 ART OF DYING (INTOXiCATION/REPRISE)
WARRIOR
U._ 5 18 DISTURBED (REPRISE)
o

g LOWLIFE
o 8 ‘1' GHOST OF DAYS GONE BY

THEGRY OF A DEADMAN (604/ROADRUNNER/RRP)
ALTER BRIDGE (ALTER BRIDGE/CAPITOL)

g 11 GET UP!
~ ¥ "' KDRN FEAT. SKRILLEX (ROADRUNNER/RRP
@ 12 5 WALK
4 FDO FlGHTERSiROSWELL/RCA/RMG)

m 10 17 FALLEN
" VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)

e 13 15 WHITE TRASH MILLIONAIRE
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP)
45 12 THE LAST TIME

! ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)

m 16 13 DIGITAL (DID YOU TELL)

STONE SOUR (ROACRUNNER/RRP)

BLOW ME AWAY
BREAKING BENJAMIN (HOLLYWOOD)

B FIX ME
1% 19 10 YEARS (UNIVERSAL REPUBLIC)

m.[ 17 22 WHITE RABBIT
i % EGYPT CENTRAL (FAT LADY/ILG)

@ 1w op ROPE

18 g

FOO FIGHTERS (ROSWELL/RCA/RMG)
m 20 1g WHAT YA GONNA DO
== =% ;? HINDER (UNIVERSAL REPUBLIC)
@ 9 5 MONSTER YOU MADE
s _POP EVIL (EONE)
mﬁm {1 KILLING ME INSIDE
L 4§ CROSSFADE (ELEVEN SEVEN)
5 BOUNCE
@ 239 EMPHATIC (ATLANTIC)
m 24 & EVERY TIME YOU GO
= " 3 DOORS DOWN (UNIVERSAL REPUBLIC
TONIGHT
@ 3 3 SEETHER (WIND-UP)
2 7 WICKED WORLD
COLD (ELEVEN SEVEN)

e COUNTRY SONG
SEETHER (WIND-UP)
20 LIES OF THE BEAUTIFUL PEOPLE
- SIXX: A.M. {ELEVEN SEVEN)
20 ROPE
- FOO FIGHTERS (ROSWELL/RCA/RMG)
12 GHOST OF DAYS GONE BY
ALTER BRIDGE (ALTER BRIDGE, CAPITOL)
4 DIAMOND EYES (BOOM-LAY BOOM-LAY BOOM)
] * _SHINEDOWN (ATLANTIC)
21 RIP TIDE
SICK PUPPIES (RMR/VIRGIN/CAPITOL)
| LOWLIFE
. _THEORY OF A DEADMAN (604/RDADRUNNER/RRP)

SO FAR AWAY
AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)

e 10 14 (I3 WHITE TRASH MILLIONAIRE
(LTSI BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRY)
(10

TITLE
| ARTIST (IMPRINT / PROMOTION LABEL}
1

o
—
s

NEVER LOOKIN’ BACK
KENNY WAYNE SHEPHERD (LOUD & PRDUD/ROADRUNNER/RRP)
SICK
ADELITAS WAY (VIRGIN/CAPITOL)
LOST IN YOU
THREE 0AYS GRACE (JIVE/JLG)
MISS AMERICA
SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL
WALK
FOO FIGHTERS (ROSWELL/RCA/AMG)
DIE TRYING
ART OF DYING (INTOXICATION/REPRISE)
KILLING ME INSIDE
CROSSFADE (ELEVEN SEVEN)
EVERY TIME YOU GO
3 DOORS DOWN (UNIVERSAL REPUBLIC)
FIX ME
10 YEARS (UNIVERSAL REPUBLIC)
., SAVIOR

| RISE AGAINST (DGC/INTERSCOPE)
WARRIOR
DISTURBED (REPRISE)
BLOW ME AWAY
BREAKING BENJAMIN (HOLLYW000)
DIGITAL (DID YOU TELL)
STONE S0UR (ROAORUNNER/RRP)
WHAT YA GONNA DO
HINOER (UNIVERSAL REPUBLIC)
|GREAT| TONIGHT
LLILT3 I seeTher (winD-UP)
'g 3 MONSTER YOU MADE

. “ POPEVIL (EONE!

Data for week of JULY 23, 2011

w0
(4.3

ly, are electronically monitored 24 hours a day, 7 days a week.

panelists, are electronically monitored 24 hours a day, 7 days a

week. See Charts Legend on billboard biz for rules and explanations © 207, Prometheus Global Media. LLC and Nielsen Sound$can, Inc. All rights reserved.

MAINSTREAM TOP 40, ADULY CONTEMPORARY, ADULT TOP 40: 135, 81 and 88 stations, respectivel
ROCK SCNGS: 172 all-format rock stations, including 55 ACTIVE ROCK and 20 HERITAGE ROCK



SALES DATA

AIRPLAY
MONITORED BY COMPILED BY
niclsen nielsen
BDS SoundScan

® HOT COUNTRY soNGS”

3 —~ = 2 .
.gﬁge TITLE Artist = 5 §°$ TITLE Arist g s
~2 PROOUCER (SONGWRITER) IMPRINT & NUMBER / FROMOTION LABEL & 52 PROCUCER (SONGWRITER) IMPRINT & NUMBER / PROMDTION LABEL
0 3 5 22 IF HEAVEN WASN'T SO FAR AWAY Justin Moore 1 { 26 24 25 LOVE DON'T RUN Steve Holy 2
W ° > “« | J STOVER (D.DAVIDSON,R.HATCH,B.JONES) B o XY — L MILLER 4 LEATHERS.B.GLOVER,R.THILBODEAU) © CURB
2 11 HONEY BEE Elake Sh2lton 1 @ 98 28 1 GOT NOTHIN' Darius Rucker 7
$.HENDRICKS (B HAYSLIPR AKINS) @® WAINER BROS /WMN_ ! FROGERS (D RUCKER.C.MILLS ©® CAPITOL NASHVILLE
o 46 DIRT ROAD ANTHEM Jason Aldean 4 Greatest Gainer W0 29 A EUNCHA GIRLS Frankie Ballard %
y M.KNOX (B.GILBERT.C.FORD) © BROKEY BOW winner (udience ' M.KNOX (F BALLARD,B.HAYSLIPD,DAVIDSON.R.AKINS) © WARNER BROS /WAR
o i TOMORROW Chris Young - . : @ 32 31 COST OF LIVIN' Ronnie Dunn 2
J.5TROUD (C.YOUNG,F.J.MYERS.A.SMITH) © RCA impressions up R.DUNN (PCOLEMAN,R.DUNN) © ARISTA NASHVILLE
9 sl KNEE DEEP Zac Brown Band Featuring Jimmy Buffett 5 1T%)isthird @ i dam LET IT RAIN David Nail 30
4 K STEGALL Z BROWN ZBROWN WOURRETTE.C BOWLES.) STEELE) ® SOUTHERN GROUNIATLANTIC/BIGGER PICTURE " charting track with _FLIDIELL.C AINLAY (D.NAIL,J.SINGLETON) © MCA NASHVILLE ]
. JUST A KISS Lady Antebellum FISH Craig Campbell
o Y PWORLEY,LADY ANTEBELLUM (D.HAYWOOD.C.KELLEY.H.SCOTT.D.DAVIDSON) @@ C/PITOL NASAVILLE 8 Qrban;nd fellgw @ i) & K STEGALL (C.CAMPBELL.A SMITH,A UNDERWOOD) © BIGGER PICTURE #
N YOU LIE Th= Band Perry g Shee songwriter ¢ oo TAKE IT OFF Joe Nichols #
’ PWORLEY /B.HENNINGSEN.C HENNINGSEN A HENNINGSEN) ©® REFUBLIC NASHVILLE Richard Marx sharing _B CAINON (D.DAVIDSON.A.GORLEYK.LOVELACE) © SHOW DOG-UNIVERSAL
o g o AM | THE ONLY ONE D erks Bentley g witing credit. Their @ 40 40 TOUGH Kellie Pickler 3
S - J.R.STEWART {J.BEAVERS J.R STEWART,0LBENTLEY) © C#PITOL NASHVILLE “Batter Life” topped _FLIDJELL,L.WOOTEN (L.SATCHER) ® 19/BlA
MEAN Taylor Swift q - MR. BARTENDER Bradley Gaskin
By © N.CHAPMAN T.SWIFT (T SWIFT) G BIG M CHINE. 2 the lst for six weeks @ S J RIGH,C.PENNACHID (8 GASKIN) © COLUMBIA L
@ T COUNTRY GIRL (SHAKE IT FOR ME) Luke Eryan @ 0 2005, and @ s DICNT | James Wesley %
M BRIGHT J STEVENS (L BRYAN.D.DAVIOSON) @ CFPITOL NASHVILLE “Everybody” D FRZSELL.R.CLAWSON (B GLOVER K.JACOBS,R.MONTANA) © BROKEN BOW
YOU AND TEQUILA Kenny Chesney Featuring Grace Potter i @ AMEN Edens Edge
@ i B.CANNON.K CHESNEY (M.BERG,D.CARTER) ® BNA iy rcachedhio.Sin 7B _M.BRIGHT (S.BLACK H BLAYLOCK.C.GRAVITT.G.O'BRIEN) @ BIG MACHINE 8
ﬂ 13 12 REMIND ME Brad Paisley Duet With Carrie Underwood az 36 38 TODAY IS YOUR DAY Shania Twain %
b FROGERS (8 PAISI EY.C DUBOIS.K LOVELACE) © FRISTA NASHVILLE g N.CHIPMAN.S TWAIN (5 TWAIN) ® MERCURY.
e 12 1 BAREFOOT BLUE JEAN NIGHT Jake Owen @ 39 37 SHDTGUN GIRL The JaneDear Girls 35
J.MOLR.CLAWSON (D.ALTMAN.E. PASLAY. TSAWCHUK) ® RCA J.RICH (D _EVERLTT. RUTTAN) ® WARNER BROS /WMN
@ T JUST FISHIN' Trace Adkins a8 38 3% WANNA TAKE YOU HOME Gloriana 35
M KNOX (C BEATHARD,M.CRISWELL.E M HILL) ® SHDW DOG-UNIVERSAL M SEILETIC (T GOSSIN M.SERLETIC. W.MOBLEY) ® EMBLEM/WARNER BROS /WAR
@ 15 15 HOMEBOY Eric Church m W 42 STORM WARNING Hunter Hayes 45
: J.JOYCE (E.CHURCH.C.BEATHARD) © EMI NASVILLE —— : D HUZF.H.HAYES (H.HAYES,G.SAMPSON. BUSBEE) ® ATLANTIC/WMN
@ Tl LOVE DONE GONE Billy Currington 16 Withprior single 0 MY HEART CAN'T TELL YOU NO Sara Evans o
C.CHAMBERLAIN,B CURRINGTON (S CAMPM GREEN) © ME3CURY “Mine” still in the TBROWN (S CLIMIE.Q.W.MORGAN @ RCA
MADE IN AMERICA Toby Keith | e LOMWG WAY TO GO Alan Jackson
@ 2 2 LV 130] T.KEITH (TKEITH B PINSON.G.S REEVES) @ SHOW DOG-UNIVERSAL U | lo: ‘OZ(NO' 9) after g3l 38 K STEGALL (A.JACKSON) ® ARC/EMI NASHVILLE 2
Do HERE FOR A GOOD TIME George Strait  2N0-ZPeak Ol gy STAYING'S WORSE THAN LEAVING Sunny Sweeney 4
- LI TBROWN,G STRAIT (G.STRAIT.STRAILD,DILLON) @ MCANASAVILLE " | track from “Speak B BEAVERS (J.CLEMENTI,R.FOSTER 5. SWEENEY, - @ REPUBLIC NASHWILLE
@ 18 21 TAKE A BACK ROAD Rodney Atkins 1g  Now” posts Hot @ a8 5 EASY Rascal Flatts Featuring Natasha Bedingfield 0
THEWITT.R ATKINS (R AKINS L LAIRD) ® CURB Shot Debut with 1 D.HUZF,RASCAL FLATTS (K.ELAM,M,MOBLEY) ® BIG MACHINE
m' 19 17 | LOVE YOU THIS BIG Scotty McCreery 17 il di 4% 48 MARY WAS THE MARRYING KIND Kip Moore 45
- M.BRIGHT (R.JACKSON,E.DEAN, B JAMES) @ 19/INTEF SCOPE/ME ICURY million audience B JAMES (< MOORE.S STEPAKDFE D.COUCH @ MCA NASHVILLE
@ 17 16 CRAZY GIRL Eli Young Band g 'mpressions. Kew 50 48 LET'S GET TOGETHER Phil Vassar 5
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OP R&B/HIP-HOP
UMS'

o |
T

gl 4 PARKWOOD/COLUMBIA 90824/SONY MUS
BAD MEETS EVIL

HELL: THE SEQUEL (EP) SHADY/NTERSCOPE 015729/1GA
JILL SCOTT

THE LIGHT OF THE SUN BLUES BABE 527941 WARNER BRDS.

BIG SEAN
FINALLY FAMDUS G.0.D.D./DEF JAM 015421/IDJMG

| PITBULL
PLANET PIT MR. 305/PDLO GRDUNDS/J 69060/RMG
NICKI MINAJ
PINK FRIDAY YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC 015021*/UMRG
WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG @
RIHANNA
LOUD SRP/DEF JAM 014927/IDJMG @
EMINEM
RECOVERY WER/SHADY/AFTERMATHANTERSCOPE 014411*AGA
CHRIS BROWN
FA.M.E. JIVE 86067/JLG
LEDISI
. PIECES OF ME VERVE FORECAST 015557/VG
MIGUEL
ALL | WANT IS YOU BLACK ICE/BYSTORM/JIVE 75487/JLG
| TECH N9NE
ALL 6'S & 7'S STRANGE 87/RBC @
MARSHA AMBROSIUS
LATE NIGHTS & EARLY MORNINGS J 64826/RMG
KIRK FRANKLIN
| HELLO FEAR FO YO SOULNVERITY 77917/JLG
VARIOUS ARTISTS
B WAYBACH NUISIC GROUP PRESENTS: SELF MADE: VOL | MAYRACH SZ7B00MARNER BROS,
CURRENSY
WEEKEND AT BURNIES WARNER BROS. 527406
BEASTIE BOYS
HOT SAUCE COMMITTEE PART TwWO BROOKLYN QUST 05639*/CAPITOL
SADE
THE ULTIMATE COLLECTION EPIC 90454/SONY MUSIC
LUPE FIASCO
LASERS 15T & 15TH/ATLANTIC 520870*/A6
KENDRICK LAMAR
1! SECTION.80 TOP DAWG DIGITAL EX
LIL WAYNE
1AM NOT A HUMAK BEING CASH MONEY/UNVERSAL REPUBLIC 015002UMAG
| CEE LO GREEN
THE LADY KILLER RADICULTURE 525601/ELEKTRA
DRAKE
THANK ME LATER YOUNG MONEY/CASH MONEY/UNVERSAL REPLBLIC 014325UMRG
e JENNIFER HUDSON

ME ARISTA 60819/RMG @
JAGGED EDGE
THE REMEDY SLIP-N-SLIDE 07900

KANYE WEST
1) Y BEAITRL DA TWSTED FAVSY RO AFELATEF I V5 DM@

IIL

e

LOVE LETTER JIVE B0S74/JLG
KEM

INTIMACY: ALBUM Il UNIVERSAL REPUBLIC 01446%UMRG @
TYLER, THE CREATOR

GOBLIN XL 529*

TRIN-I-TEE 5:7

ANGEL & CHANELLE MUSIC WORLD GOSPEL 083/MUSIC WORLD
MARY MARY

SOMETHING BIG MY BLOCK/COLUMBLA 62330/SONY MUSIC

RICK ROSS
TEFLON DON MAYBACH/SUIP-- SLIDE/DEF JAM 014366°10UMG 150

| TREY SONGZ
PASSION, PAIN & PLEASURE SONGBOOK/ATLANTIC 5245396 ® |
RAPHAEL SAADIQ
STONE ROLLIN' COLUMBIA 62560"/SONY MUSIC
KID CUDI

MAN DN THE MOON 8 DREAM ONG 0.0 ANVERSAL REPUBLLC 014649° LMRG
THE TEMPTATIONS

ICON: THE TEMPTATIONS MOTOWN 014607/UME
WAKA FLOCKA FLAME
FLOCKAVELI 1017 BRICK SQUAIYASYLUM 522740/WARNER BROS
YELAWOLF
TRUNK MUZIK 0-60 GHET-0-ASIONDG/NTERSCOPE 01 44500GA
SHABAZZ PALACES

BLACK UP SUB POP 900*
KELLY PRICE
KELLY MY BLOCK/SANG GIRL! 32101/MALACO

T

NO MERCY GRAND HUSTLE/ATLANTIC 523753*/AG
MUSIQ SOULCHILD

MUSIQINTHEMAGIQ SONGBOOK/ATLANTIC 524542/AG
PAULA ABDUL

10 GREAT SONGS VIRGIN 83249/CAPITOL

] MAC MILLER
ON AND ON AND BEYOND (EP) ROSTRUM DIGITAL EX
NEW BOYZ
TOO0 €O0L TO CARE SHOTTY 522931/WARNER BROS.
KERI HILSON
NO BOYS ALLOWED MOSLEY/ZONE 4/NTERSCOPE 0150881GA

GORILLA ZOE
KING KONG BLOGK/ATLANTIC 2117/EONE

A week after claiming his first No. 1on Hot
R&B/Hip-Hop Songs, DJ Khaled achieves the
feat on Mainstream R&B/Hip-Hop Songs as
“I’m on One” steps 2-1in its eighth week
on the list. For featured artists Drake, Rick
Ross and Lil Wayne, it’s their ninth, second
and 1th chart-toppers, respectively.
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MAINSTREAM
R&B/HIP-HOP"

1

GIVE ME EVERYTHING

I'M ON ONE
D FAL A 0E 35568 WAV T FESTRASH MMEHARYERSL M PITBULL FEAT 550, AFROIACK & NAYER (VR 305POL0 GROUNDS/JRHG)
MOTIVATION SUPER BASS
KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL REPUBLIC) NICKJ MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
HOW TO LOVE PARTY ROCK ANTHEM
LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC LNEAD FEAL LALREN BENNETT & GOOKROCK PARTY AOCK WL AW CHERFYTREEINTERSCLPE)

MY LAST

BIG SEAN FEAT. CHRIS BROWN (G D.D.D./DEF JAM/IDJMG)

SURE THING

MIGUEL (BLACK ICE/BYSTORM/JIVE/ILG)

SHE AIN'T YOU

CHRIS BROWN (JIVE/JLG)

' UNUSUAL

TREY SONGZ FEAT. ORAKE (SONGBOOK/ATLANTIC)

MAN DOWN

RIHANNA (SRP/DEF JAM/IDJMG)

CUPID

LLOYD FEAT. AWESOME JONES (YOUNG-GOLDIE/ZZONE 4INTERSCOPE)

SUPER BASS

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)

FAR AWAY

MARSHA AMBROSIUS (J/RME)

BALLIN'

YOUNG JEEZY FEAT. LIL WAYNE (CTE/DEF JAM/IDJMG)

HUSTLE HARD

ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

LOOK AT ME NOW

CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)

OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)
BEST THING | NEVER HAD I

[N 3] BEYONCE (PARKWOOD/COLUMBIA)

NOVACANE

FRANK OCEAN (00D FUTURE/REDZONE/IDJMG)

BEST NIGHT OF MY LIFE

JAMIE FOXX FEAT. WIZ KHALIFA (J/RMG)

QUICKIE

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

ON MY LEVEL

WIZ KHALIFA FEAT. TOD $HORT (ROSTRUM/ATLANTIC)

WE CAN GET IT ON

YO GOTTI (INEVITABLE/PDLO GROUNOS/J/RMG)

RACKS

YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)

9 PIECE

RCK ROSS FEAT. LIL WAYNE OR T, (MAYBACHSP-N-SLIDE/DEF JAMADUMG)

OH MY

DJ DRAMA FEAT, FABOLOUS, ROSCOE DASH & WIZ KHALIFA (APHILLATESEONE)

ONE NIGHT STAND

KERI HILSDN FEAT. CHRIS BROWN (MOSLEY/ZONE 4INTERSCOPE}

BOOTY WURK (ONE CHEEK AT A TIME)
T-PAIN FEAT, JOEY GALAXY (KONVICT/NAPPY BOY/JIVE/JLG)

. COUNTRY SH*T

BIG K.R.LT. (CINEMATIC/DEF JAM/IDJMG)
TUPAC BACK
JOHN

MOTIVATION

KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL REPUBLIC)
HOW TO LOVE

LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC
MY LAST

BIG SEAN FEAT. CHRiS BROWN (G 0.0.0./DEF JAM/IDIMG)
I'M ON ONE

0 KHALED FEAT ORAKE. K ROSS & LL WAYHE (WETHEBESTICASH MOREVANNERSAL REPLBLE
SHE AIN'T YOU

CHRIS BROWN (JIVE/JLG)

THE SHOW GOES ON
LUPE FIASCO (1ST & 15TH/ATLANTIC)

KATY PERRY FEAT. KANYE WEST (CAPITOL)

OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)
JUST CAN'T GET ENOUGH

| THE BLACK EYED PEAS (INTERSCOPE)

DON'T WANNA GO HOME

JASON DERULD (BELUGA HEIGHTS/WARNER BROS.)
SURE THING

MIGUEL (BLACK ICE/BYSTORM/JIVE/AILG)

LOOK AT ME NOW

CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
ROLLING IN THE DEEP

ADELE (XL/COLUMBIA)

ROLL UP
WiZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

mAST FRIDAY NIGHT (T.G.l.F.)
KATY PERRY (CAPITOL)

MAN DOWN

RIHANNA (SRP/DEF JAM/IDJME)

BEST THING | NEVER HAD

BEYONCE (PARKWOOD/COLUMBIA)

LIGHTERS

BAD MEETS EVIL FEAT. BRUNG MARS (SHADY/INTERSCOPE)
NOVACANE

FRANK OCEAN (0DD FUTURE/REDZONE/IDJMG)

BEST LOVE SONG
T-PAIN FEAT. CHRIS BROWN (KONVICT/NAPPY BOY/JIVE/JLG)

BETTER WITH THE LIGHTS OFF

NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/WARNER BROS )
WHERE THEM GIRLS AT
DAVID GUETTA FEAT L RIDA & NICKI MIRNAJ (WHAT A MUSVASTRAUWERKS CAPTOL)
ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)
TILL THE WORLD ENDS
BRITNEY SPEARS (JIVE/JLG)
THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
FAR AWAY
TYGA FEAT CHRSS RICHARDSON (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC)
" RACKS
5 YC FEAT. FUTURE {BIG PLAY/UNIVERSAL REPUBLIC)
UNUSUAL
TREY SONGZ FEAT. DRAKE (SONGBOOK/ATLANTIC)
RAIN OVER ME
PITBULL FEAT. MARC ANTHONY (MR. 305/P0LO GROUNDS//RMG)
IN THE DARK
DEV {INDIE-POP/UNIVERSAL REPUBLIC)
RIGHT THERE
NICOLE SCHERZINGER FEAT. 50 CENT (INTERSCOPE)
GUCCI GUCCI
KREAYSHAWN (COLUMBIA)
THE LAZY SONG
BRUNG MARS (ELEKTRA/ATLANTIC)
TILL I'M GONE
TINIE TEMPAH FEAT. Wiz KHALIFA (DISTURBING LONOON/CAPITOL}
TAKE OVER CONTROL
AFROJACK FEAT. EVA SIMONS (ROBBINS)
| WANNA GO
BRITNEY SPEARS (JIVE/JLG)

CUPID
LLOYD FEAT. AWESOME JONES (YOUNG-GOLDIE/ZONE 4WNTERSCOPE)

MEEX MILL FEAT. RICK ROSS (MAYBACH/WARNER BROS )

LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL REPUBLIC)

ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
BREAK MY HEART
ESTELLE FEAT. RICK ROSS (HOME SCHOOL/ATLANTIC)

NO ONE GONNA LOVE YOU
JENNIFER HUDSON (ARISTA/RMG)

N DA BOX
sem GARRETT FEAT. RICK ROSS (BET | PENNED IT/CDLUMBIA)

THAT WAY

WALE FEAT. JEREMIH & RICK ROSS (MAYBACH/WARNER BROS.)
GO 'N' GETIT

ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

TILL I'M GONE

TINIE TEMPAH FEAT WIZ KHALIFA (DISTURBING LONDON/CAPITOL)

LET IT FLY

MAINO FEAT. ROSCOE OASH (HUSTLE HARD/ATLANTIC/EONE)
MARVIN'S ROOM

DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
SO FRESH

CJ HILTON FEAT. NAS (J/RMG)

PIECES OF ME
LEDIS! (VERVE FORECAST/VERVE)

BIETWI

LLOYD’S LONELY ‘HEARTS’ DEBUT

Former Inc. singer Lloyd sees his “King of Hearts” arrive
at No. 5 with 26,000 copies on Top R&B/Hip-Hop Albums,
according to Nielsen SoundScan. The Zone 4/Interscope

release follows the singer’s two-album buildup to his only
chart-topper, 2008’s “Lessons in Love.” His debut, “South-
side,” peaked at No. 3 in 2004, and “Street Love” hit No. 2
in 2007. “Hearts” has so far spawned the singles “Lay It
Down” (No. 7 on Hot R&B/Hip-Hop Songs) and “Cupid”
(No. 11},

Lloyd’s lone debut on Top R&B/Hip-Hop Albums
marks the fifth time this year one or fewer sets opened on
the chart. The Feb. 5 and 12 tallies each housed just one new entry, while the Jan. 15 and 22 lists
—Rauly Ramirez

welcomed zero arrivals.

Go to www.billboard.biz for complete chart data
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1 SMILE
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/VERITY/JLG)

(517323 PIECES OF ME J

FAR AWAY
MARSHA
IF IT'S LOVE
KEM FEAT. CHRISETTE MICHELE (UNIVERSAL REPUBLIC)
4EVERMORE

ANTHONY DAVID FEAT. ALGEBRA (PURPOSE/EONE)
LOVE LETTER

R. KELLY {JIVE/JLG)

NOT MY DADDY
KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GIRLUMALACO)

COLLARD GREENS & CORNBREAD
FANTASIA (5/19/J/RMG)
LIFE OF THE PARTY
CHARLIE WILSON (P MUSIC/JIVE/JLG)

E RADIO MESSAGE

(J/AMG)

R. KELLY (JIVE/JLG)

musm SOULCHILD (ATLANTIC)
FALL 5.0

BRIAN MCKNIGHT (HARD WORK/EONE)

STILL IN LOVE WITH YOU

SADE (EPIC/COLUMBIA)

SURE THING

MIGUEL (BLACK ICE/BYSTORM/AJIVE/JLG)

NO ONE GONNA LOVE YOU

JENNIFER HUOSON (ARISTA/RMG)

CLOSER

JOE (DEXTERITY SOUNDS)

IN THE MOOD

JOHNNY GILL {NOTIFI}

SURVIVE

MARY MARY (MY BLOCK/COLUMBIA)

I CAN'T MAKE YOU LOVE ME

TANK (MOGAME/SONG DYNASTY/ATLANTIC)

LATE NIGHTS & EARLY MORNINGS
MARSHA (J/RMG)

MOTIVATION

KELLY ROWLAND FEAT, LIL WAYNE (UNIVERSAL REPUBLIC)
| GOT THAT LOVE

CHRIS WALKER (PENOULUM/WDE)

LOVE FACES

TREY SONGZ (SONGBOOK/ATLANTIC)

FOOL FOR YOU
CEE L0 GREEN FEAT MELANE IONA OR PHLLIP BALEY (RADCULTLREELEXTRAATLANTC)

PP HOW TO LOVE
LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
MY LAST

816 SEAN FEAT. CHRIS BROWN (G.D.D.D./DEF JAM/IDJMG)
SUPER BASS

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
GIVE ME EVERYTHING

PITBULL FEAT, NE-YD, AFROUACK & NAYER (MR. 305/POL0 GROUNDSAVRMG)
PARTY ROCK ANTHEM

LMFRO FEAT. LAUREN BENMETT & GOOMROCK (PARTY ROCK/MWRLLAWCHERRYTREEANTERSCOPE)
LOOK AT ME NOW

CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (15T & 15TH/ATLANTIC)
ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

| THE SHOW GOES ON

LUPE FIASCO (1ST & 15TH/ATLANTIC)

ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC)

HUSTLE HARD

ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

NO HANDS

|| WAXA FLOCKA FLAME {1017 BRICK SQUAD/ASYLUMAWARNER BROS }
RACKS

YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
BALLIN'

YOUNG JEEZY FEAT. LIL WAYNE (CTE/DEF JAM/IDJMG)
ON MY LEVEL

WIZ KHALIFA FEAT. TOO $HORT (ROSTRUM/ATLANTIC/RRP)
MOMENT 4 LIFE

NICKI MINAJ FEAT. DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
JOHN

LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL REPUBLIC)
OH MY

DJ DRAMA FEAT. FABOLOUS, ROSCOE DASH & WIZ KHALIFA (APHILLATESEONE)
LIGHTERS

BAD MEETS EVIL FEAT. BRUNG MARS (SHADY/INTERSCOPE)
9 PIECE

RICK ROSS FEAT, LIL WAYNE OR T). (MAYBACH/SLIP-N-SLIDE/DEF JAMADUMG)
WE CAN GET [T ON

| YO GOTTI (INEVITABLE/PDLO GROUNDS/J/RMG)
COUNTRY SH*T

BIG K.A.LT. (CINEMATIC/DEF JAM/IDJMG)

FAR AWAY

TYGA FEAT. CHRES RICHARDSON {YOUNG MONEY/CASH MONEYANVERSAL REPUBLIC)
BETTER WITH THE LIGHTS OFF

NEW B0YZ FEAT. CHRIS BROWN (SHOTTY/WARNER BROS.)

Data for week of JULY 23, 2011

p rap titles at Mainstream R&B/Hip-Hop and Rhythmic radio.
2011, Prometheus Global Media, LLC and Nielsen SoundScan, Inc, All rights reserved.

©

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 75 MAINSTREAM R&B/HIP-HOP, 73 RHYTHMIC. 66 ADULT R&B stations are

electronically monitored 24 hours a day. 7 days a week. RAP SONGS: Reflects the to|

See Charts Legend on billboard.biz for rules and explanations. All charts
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5 ARTIST i
. TITLE IMPRINY & NUMBER / DISTRIBUTING LABEL |

MORKON TABERNACLE CHORORCHESTRA AT TEMPLE SQUARE I
THIS 15 THE CHRIST MORMON TABERNACLE CHOR 5055982

LYNN HARRELL'SEATTLE SYMPHONY (SCHWARZ)
SHOSTAKOVICH CELLD COMCERTO MO, § SYMPHONY NO. SLIADOY ARTER DIGTAL EX

MILOS KARADAGLIC
MEDITERRANEQ DX 0t557/UNIVERSAL CLASSICS GROUP

S TITLE
ARTIST IMPRINT / PROMOTION LABEL

P28l '™ INTO YOU |
LA JENNIFER LOPEZ FEAT LIL WAYNE ISLANDAD.MG

PARTY ROCK ANTHEM

LMFAD FEAT. LAUREN BENKETT & GOONROCK PARTY ROCKAILL| AMCHERRYTREENTERSCOPE

| WHO SAYS

. SELENA GOMEZ & THE SCENE HOLLYWOOO

SAVE THE WORLD

SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

TIL DEATH

. WYNTER GORDON BIG BEAT/ATLANTIC

DIRTY DANCER

] ENRIQUE IGLESIAS WITH USHER FEAT Lit WAYNE UNIVERSAL JEPUBLIC
LAST FRIDAY NIGHT (T.G.I.F)

~ KATY PERRY CA_PITOL

THE EDGE OF GLORY

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

RUN THE WORLD (GIRLS)

. BEYONCE PARKWOOD/COLUMBIA

ARTIST
ARTIST IMPRINT / PROMOT!ON LABEL TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

TITLE
| WROTE THE BOOK 1 1 2 E@NVARIOUS ARTISTS [ 3 4§
BETH DITTO DECONSTRUCTION/COLUMBIA EALN 1A BUSSA NIVA MOOD URVERSAL SECL WARRETS D1S603 EXSIRBLOG

UNDIVIDED 2 'gg MICHAEL BUBLE B
BLUSH FEATURING SNOOP DOGG NETTWERK CRAZY LOVE 1-13/REPRISE 520733 WARNER BROS, ®

" GAVE UP ON LOVE 3 |4 PAT METHENY
= WHATS [T ALL ABOUT NONESUCH 527912/ WARNER BROS,

__KELLI DENTZ
W 4 MADELEINE PEYROUX

WTF VARIQUS ARTISTS
MATT ZARLEY ZARLEY SONGS STANDING ON THE ROOFTOP FEANYWELL 015636/DECCA - THE ROYAL WEDOING. THE OFFICIAL ALBUM DECCA 015604

JUDAS l-'. 41 SOUNDTRACK -- i 4 u'n" MORMON TABERNACLE CHOIRGRCHESTRA AT TEMPLE SQUARE
LAY GAGA STREAMLINE/KONLIVE/INTERSCOPE ([ TREME MUSIC FROM THE HBO ORGINAL SERES SEASON 1 HBOGEFTEN 014910MGA |~ (IS MEN OF THE HORMON TABERNACLE CHOIR |ORMON TABERNADLE CHOR 560126

BOUNCE VARIOUS ARTISTS w47 VARIOUS ARTISTS

CALVIN HARRIS FEATURING KELIS ULTRA A TRIBUTE TD BILLIE HOLIDAY STORMVOX 001 BIZET. CARMEN. DUETS & ARIAS SUGAR/DIECCA 01 551 LNVERSAL CLASSICS GROVP
DUMB : 4 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR lI ‘ 14' JOSH WRIGHT

~ NATALIA FLORES CARRILLO ! THE VERY GEST OF THE RAT PACK FRAR SIATRA ENTERPRISE REPRISE SHEQUIMARER SRS |1 o ~_JOSH WRIGHY SHADOW MOUNTAIN 5055981

READY 2 GO JOSHUA REDMAN AARON PARKS MATT PENMANERIC HARLAND . 13 50 ANDRE RIEU & HIS JOHANN STRAUSS ORCHESTRA
MARTIN SOLVE{G FEATURING KELE BIG BEAT/ATLANTIC JAMES FARM NOBESUCH 526294/WARN_ERLRD§; FOREVER VIENNA ANDRE RELVPOLYDOR HiP-0 0144390UME &

FREAK LIKE ME ‘ 44 2 BEN WILLIAMS I | 3| ERIC WHITACRE
MAYRA VERONIGA MVA "" | T STATE OF ARY CONCORD JAZZ 32341/CONCORD B i ~ | LIGHT & GOLD DECCA 014850UNIVERSAL CLASSICS GROUP

DON'T WANNA GO HOME DIAMOND CROWNED QUEEN H 10 5 COREA, CLARKE & WHITE m IR 2U\LL BAILEY/AWADAGIN PRATT
JASON DERULO BELUGA HEIGHTS/WARNER B1ROS RAJA CITRUSONIC FOREVER CONCORD 32627 BRAHMS: WORKS FOR CELLO ANO PIANO TELARC 32664/CONCORD
WORLDWIDE GIVE IT . 7 .“.1§. WILLIE NELSON & WYNTON MARSALIS FEAT NORAH JONES |1 EMANUEL AXYO-YO MA/ITZHAK PERLMAN
ROGER SANCHEZ FEAT MOBIN MASTER + MC FLIPSIDE STEALTHULTRA . AMORAY KNOCKOUT FASHION { S t HERE WE G0 AGAIN' CELEBRATING THE GEMIS OF RAY CHARLES BLLE NOTE 96334BLG. I s MENDELSSOHN: PIANC TRIOS SONY CLASSICAL 52192/S0NY MASTERVORKS
CALL YOUR GIRLFRIEND WE OWN THE NIGHT -‘ﬁ 12. 37 MICHAEL BUBLE ZUILL BAILEY )

ROBYN KONICHIWA/CHER {YTREE/INTERSCOPE ANDREA ROSARIO HECHTIC “ i | HOLLYWOOD: THE BELUXE (EP) 143REPRISE 526 141WARNER BAROS. | BACH: CELLD SUITES TELARC 31978/CONCORD
FREAK OF NATURE MOVE WITH IT g 6 ELIANE ELIAS RACHEL BARTON PINE

CAPRICHO LATINO CEDILLE 124
GRANT PARK ORCHESTRA & CHORUS (KALMARBELL)
THE PULITZER PROJECT UEDILLE 125

: '15 25 SONE DNNERSTEINKAMERORCHESTER STAATSKAPELLE BERLIV
""" BACH. A STRANGE BEAUTY SONY CLASSICAL B1742/SONY MASTERWORKS |

LIGHT MY FIRE CONCORD PICANTE 32761/CONCORD
HARRY CONNICK, JR.
IN CONCERT ON BROADWAY COLUMBIWLEGACY 77235/50NY MUSC @

STEFON HARRISDAVID SANCHEZCHRISTIAN SCOTT |©
| NINETYMILES CONCORD PIGANTE 37904/CONCORD

LINNER LINNEA & CO

GET MY MONEY BACK

CAZWELL PEACE BISQUIT

TASTE THE NIGHT

| _DALAL GOLD EAGLE

NOT GETTING ANY BETTER
INNERPARTYSYSTEM REQ BULL

MR. SAXOBEAT

ALEXANDRA STAN ULTRA

MIRRORS

NATALIA KILLS CHERRYTREE/INTERSCOPE

ALL TIME LOW |
THE WANTED GLOBAL TALENT/MERCURY/IOJMG ]

RICKY MARTIN SONY MUSIC LATIN

PRETTY UGLY

YENN DOWN UNDER

. WHERE THEM GIRLS AT

DAVID GUETTA FEAT.FLO RIDA & NICK) MINAJ WHAT A NUSKG/ASTRALWERKS/CAPTOL
PUT YOUR HANDS UP (IF YOU FEEL LOVE)
KYLIE MINOGUE PARLOPHINE/ASTRALWERKS/CAPITCL
GIVE ME EVERYTHING

PTBULL FEAT. NE-YO, AFROJACK & NAYER MR. 305/P0L0 GROUMDS/WRMG

m 90 19 PRICE TAG

JESSIE J FEATURING B.0.B LAVA/UNIVERSAL REPUBLIC

13 NOT MY DADDY
" _EVAIN YA FACE/BUNGALC

28 § TRUELOVE | WANNA GO
GEORGE ACOSTA FEATURING FISHER BLACK HOLE BRITNEY SPEARS JIVE/ILG

ARTIST | ARTIST
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

; GABRIEL BELLO | JACKIE EVANCHO
LONG TIME (TAKING MY TIME) THIS IS WHAT ROCK N ROLL LOOKS LIKE 1 1 8 ok J 1 1 5
- 24T STATIC REVENGER & ANGGER DIMAS WHITE HOUSE PORCELAIN BLACK FEAT LIL WAYNE UNNERSAL REPUBLIC - ET G::‘isoﬁéﬁg(;x:’m" L o ET VOE%“M—————WMENWWM"WMUSC l
k4 SEE THE NEW HONG KONG AWAKEN 3 3 A 1
2 12 S CoTTON SCRUFFY 1ES ULTRA 15 iy };:)D::ETYLE}L\T,\T:Q N' RHYTHM 48 IILLVO\I}()OOPLE-ZBUJES'GATK)A«RENTORGEFFENOISS)WIIGA
& I JUMP ROLLING IN THE DEEP 2 A . )
2 28 6| GiapeLa xrneue ADELE XL/COLUMBIA = :::”C“:_:X‘:KE;‘:;CSSKTQ”‘”"‘NG fJ":\'CKIE E"’\’;"ngz"gm“"mm -
o
= WHEN THE LIGHTS GO DOWN VEGAS ®
z m 305 Ghack DREAM MERCHANT 21/CMG VANDALISM & STATIC REVENGER WHITE HOUSE =%’g&gﬁ:§ﬁ;£"§%’2€sg}?~b———~ — g’ﬁzrg”gi’n svgoécﬁLTM'A SISO MISE®
¢ 112 TALKING TO THE UNIVERSE RIGHT THERE 47 "
;_ @ 36 2 NICOLE SCHERZINGER FEAT. 50 CENT INTERSCOPE < CHAMBER MUSIC SOCIETY HEADS UP 31810*/CONCORG [l . ROCK SYMPHONIES DECCA 014442
b TROMBONE SHORTY STING FEAT. THE ROYAL PHILHARMONIC CONCERT ORCHESTRA
g BACKATOWN VERVE FORECAST 014194/VG STING: LIVE IN BERLIN CHERRYTREE/DG 014962/DECCA @
3 BOB BALDWIN ALFIE BOE
b NEWURBANJAZZ.COM 2./ RE-VIBE TRIPPIN ¢ RHYTHM 49 " BRING HIM HOME DECCA 015330
% BELA FLECK & THE FLECKTONES STING
z ROCK-ET > SCIE-NCE EONE 2133 SYMPHONICIIES CHERRYTREE 06 01464 UMVERSAL CLASSES GROWP
% s e - 2UNES FEAT. TOM BROWNE ZOE KEATING
5 e i ! e LOVING 2 2UNE WAVE 0015 - INTO THE TREES Z0E KEATING 03 EX
| 18 A 0 o1 e D) o

_Té- : TITLE IMPRINT & NUMBEF / DISTRIBUTING LABEL L! ¥ ARTIST {MPRINT / PROMOTION LABEL 6 } SVSER?E%?A(N)X E!E 5190 !!m % 12 iﬁﬁ%\‘:ﬂéﬁl‘mf?‘gm 4D LONDON SYUPHONYCRUKESTA
g LADY GAGA t PARTY ROCK ANTHEM x ]
z 1 1" /.8 13 . E PAUL TAYLOR = KATHERINE JENKINS
3 RS gmnﬂs HAYSTREAMUMEHORNENTERSOLPE ISPt | LA FE LKFENGOVET, & GO AT FODAML O BRYRENTERIE T B omE Tive PEAK 2145/EONE . [100185| e jcve 143/REPRISE 522 190 WARNER BROS
2 . GIVE ME EVERYTHING L
g i 2 SORRY FOR PARTY ROCKING PARTY ROCK WL LAMCHERRYTREE WFERSCOPE DISGTGH E 4 1y et NEYO_AFROIACK 8 NAYER M 305/POLD GROUNDSYRMG 39 EEAuXE]MKO?RZOW CONCORO 31753 12 8 Qb-lrrlssmswgfmﬂuz THE COLLECTION EM) CLASSICS 9678
£ - BRR /DY CAGA a - RN ROLLING IN THE DEEP NICK COLIONNE - JAMES CARTER
g ! QL A ST RO VE GO IREEVTERSGORE 0116058 ! ROELE XL/COLUMBIA FEEL THE HEAT TRIPPIN 'N' RHYTHM 51 . R 5 S0 TR 8 S0P M DRNSTRA B DSITEOLK

OWL CITY ADDICTION
a 4 4 . 2 15 ’ BRIAN WILSON THE IRISH TENORS
B E ALLITHIGS BRIGHTIAND EAUTIEUC URNERSA RER B 015442/ WA Y i REMEDIKATUETRA BRI WILSON REIMAGINES GERSHAIN ENEY PEAR. SERES 004289 DSEY 13 8 1 vtny BEST OF THE IRISH TENORS EONE 2300
« SKRILLEX MR. SAXOBEAT

H. 7 28 Soany HONSTERS AND WCE SPRTES (69) B BEATATUNTIC 52601845 m 5 15, lexanoRa sTaN ULTRR HKEE;;‘ :‘g S%UL CINEARATo mﬁﬂﬁﬂ F.R ;
THIEVERY CORPORATION ,i 8 8 SAVE THE WORLD
CULTURE OF FEAR ESL 177+ I =1 SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL
& 31 DEADMAUS "Nl o '{a WHAT A FEELING
9 9 4xa=12 MAUSTRAP 2516/ULTRA 7 (1€ ALEX GAUDIND FEAT. KELLY ROWLAND ULTRA

g a1 DAFT PUNK o 12 CALL MY NAME
© TRON: LEGACY {SOUNDTRACK) WALT DISNEY 005872 SULTAN & NED SHEPARD FEAT. NAOIA ALT HAREM
9

BRIAN ENO 125 2 LAST FRIDAY NIGHT (T.G.I.F)
DRUMS BETWEEN THE BELLS WARP 10214 _ | _KATY PERRY CAPITOL
! - "

ARTIST

15 KESHA i 10 11 SUN & MOON TITLE i
1AM THE DAHCE COMMANDER + | COMANO YOU TO DANCE KBHIOS/BERCA BSSLBRMG ABOVE & BEYOND FEAT. RICHARO BEDFORD ULTRA ARTIST IMPRINT / PROMOTION LABEL X =S TITLE (MPRINT & NUMBER / DISTRIBUTING LABEL &'
10 49 LADY GAGA 7 15 NITON (THE REASON) ANYTHING'S POSSIBLE | VARIOUS ARTISTS
© " THE REMIX STREAMUINEKONLIVE CH:RRYTREE NTERSCOPE (1463364 ERIC PRYDZ ULTRA DAVE K0Z CONGORD/CMG i 4 ABOSSANHA SPEQAL WARYETS (15603 EXSTARLOKS

12 14 DAFT PUNK 132" 12 3y HELLO 15 BOTSWANA BOSSA NOVA KUANA TORRES KAHELE
TRON: LEGACY RECDNFIGURED WALT DISNEY 013540 i | MARTIN SOLVEIG & DRAGONETTE BIG HHEAT/ATLANTIC . _DAVID BENOIT HEADS UP CMG KAUNALOA KUANA TORRES KAHELE 221/NAPALAPALAL
14 g VARIOUS ARTISTS I WANNA GO '3 /3y PUSH TO START VARIOUS ARTISTS
~~ UKF DUBSTEP 2010 UKF DIBITAL EX BRITNEY SPEARS JIVE/JLG 1 | PAUL TAYLOR PEAK/EONE . PLATHG FOR DRAAGE P2 SVGS AB0UN THE WORLD TMBLESS VDA WISSOONCIRD B
11 3 SKRILLEX | 13 5 RAISE YOUR WEAPON 4 10 S7VEN LARGE CELTIC THUNDER
> MORE MONSTERS AND SPRITES (EF) BIG BEAT/ATLANTIC DIGITAL EX/AG DEADMAUS MAUSTRAP/ULTRA EUGE GROOVE SHANACHIE " HERITAGE CELTIC THUNOER 015195/0ECCA

5 1, SUMATRA
* " JEFF LORBER HEADS UP/CMG

13 TIESTO g BEAUTIFUL PEOPLE ', VARIOUS ARTISTS
o CLUB LIFE VOLUME ONE: LAS VEGAS MUSICAL FREEDOM O CHRIS BROWN FEAT. BENNY BENASS| JIVE/JLG '__ _I_ RED HOT + RI0 2 RED HOT 5137/E0NE
- 19 JAMES BLAKE g " WHERE THEM GIRLS AT 71 ' MASSIVE TRANSIT 75 CELTIC WOMAN
JAMES BLAKE POLYDOR/UNIVERSAL REPUBLIC 02/UMRG DAVID GUETTA FEAL FLO RIDA & NICKI MINAJ WHAT A MUSICASTRALWERKSCAPITOL CINDY BRADLEY TRIPPIN ‘N' RHYTHM | L SONGS FAOM THE HEART MANHATTAN 58360/BLG &
*. 2 ' SBTRKT e ‘2 BOUNCE § 10 PUSH LI'; CARMEN CUESTA
il | SBTRKT YOUNG TURKS 060*/XL ~ CALVIN HARRIS FEAT. KEUS ULTRA 1 JACKIEM JOYNER ARTISTRY — ML BOSSA NOVA TWEETY 001
23 VIC LATINO 5 CINEMA % NOW THAT THE SUMMER'S HERE " 4o 34 LOREENA MCKENNITT
Pl VIC LATINO PRESENTS: ULTRA DANCE 12 ULTRA 273-1_ BENNY BENASSI FEAT. GARY GO ULTRA _MICHAEL FRANKS SHANACHIE THE WIND THAT SHAKES THE BARLEY OUINLAN ROADVERVE 015015°MG
21 13 GORILLAZ SUPER BASS 9 ,', STILL IN LOVE WITH YOU CELTIC THUNDER
. THE FALL VIRGIN 97588*/CAPITOL NICK! MINAJ YOUNG MONEY/CASH MONEYAINIVERSAL REPUBLIC : SADE EPIC/COLUMBIA IT'S ENTERTAINMENT! CELYIC THUNDE_R 013924/DECCA

See Charts Legend on billboard.biz for DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS rules and explanations. DANCE AIRPLAY: S dance stations are electronically monitored 24 hours a day, 7 days a week
See Charts Legend for TRADITIONAL JAZZ ALBUMS, CONTEMPORARY JAZZ ALBUMS, TRADITIONAL CLASSICAL ALBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS rules and explanations.

SMOOTH JAZZ SONGS: Complied from airplay data supplied by 25 paneiists. See Charts Legend for rules and explanations. All charts ©

- KC AND THE SUNSHINE BAND LITTLE BIRD 11 29 CONTACT JAKE SHIMABUKURO
© FLASHBACK WITH KC AND THE SUNSHINE BAND FLASHBACK 528203/R-iNO KIM S0Z2) ULTRA BONEY JAMES VERVE FORECAST/VERVE PEACE LOVE UKULELE HITCHHIKE 1112
46 25 ROBYN | 16 " I'M INTO YOU i ENCANTADORA CELTIC WOMAN
1= * BODY TALK KOMCHWA/CHERRYTREEANTERSCOPE 01511 14GA = JENNIFER LOPEZ FEAT. LIL WAYNE [SLANO/IDJMG 5 T ¥ BLAKE AARON FEAT. NAJEE INNERVISION LULLABY MANHATTAN 47069/BLG _
" ,0 4 BLOOD ON THE DANCEFLOOR 15 7 THE EDGE OF GLORY | 15 15 MARSEILLE SEUN ANIKULAPO KUTI & EGYPT 80
ALL THE RAGEt CANDYLAND 002 EX LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE ANDY SNITZER FEAT. CHUCK LOEB NATIVE LANGUAGE FROM AFRICA WITH FURY RISE KALAKUTA SUNREE 110" RAITTIE FAGTORY
24 5 BENNY BENASSI - SUN IS UP 12!/ja HEAVEN IN YOUR EYES | AFROCUBISM
. ELECTROMAN ULTRA 2572 INNA ULTRA " |1"" ELAN TROTMAN FEAT. BRIAN SIMPSON SPECTRA JAZZ AFROCUBISM WORLD CIRCUTTNONESUCH 525993WARNER BROS.
M 15 g MOBY MOTIVATION j9 7 MUSIC IS THE KEY COUNTDOWN ORCHESTRA
DESTROYED LITTLE IDIOT 3502 */MUTE KELLY ROWLAND FEAT. LIL WAYNE UNIVERSAL REPUBLIC DOWN T0 THE BONE TRIPPIN ‘N' RHYTHM CELTIC FAVDRITES SONOMA 3949
P JNRSSE CUT /// COPY ‘-,(1'9 3 | MISS YoU 16 14 COME GO WITH ME ROBERT CAZIMERO
4 ‘ZONOSCOPE MODULAR 134*@® b it Il MANIACALM FEAT. LALA NEXT PLATEAU | & | NORMAN BROWN PEAK/CMG HULA MOUNTAIN APPLE 2160
Data for week of JULY 23, 2011 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 45
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

2 TABOO
E DON OMAR (0
g YOU
ROMEG SANTOS (SONY MUSIC LATIN)
GIVE ME EVERYTHING
* PITBULL FEATURNG NE Y0, AFROJACK & NAYER (12 ROUNDS/ARMG)
VEN A BAILAR
JENNIFER LOPEZ FEATURING PITBULL
, TEAMO Y TE AMO
LA ADICTIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN)
PROMET!
S INTOCABLE G M)

17 EL ARDIDO
LARRY HERNANDEZ (MENDIE'A/FONOVISA)

8 7 Di QUE REGRESARAS

| U4 ORIGINAL BANDA EL LIMON DE SALVADOR LIZARRAGA (0105
10 2 CUANTO ME CUESTA

LA ARROLLADORA BANDA EL LIMON (DISA
a9 12 NO ME DEJES CON LAS GANAS

LOS HORDSCOPOS DE DURANGO (DISA/ASL
CORAZON SIN CARA

HATO/MACHETEUNVERSAL MUSIC LATING)

¥.1

3 14 LANDDIMG

% 19

13 50

PRINCE ROYCE (111 10
17 5 AMOR CLANDESTINO
LMANAT(WAS

:0:0000-0-0" 0Ol

12 VEN CONMIGO
DADDY YANKEE FEATURING PRINCE ROYCE (EL CARTEL)

RABIOSA

SHAKIRA FEATURING PITBULL OR EL CATA (CPIC/SONY MUSIC LATIN)
LLAMA AL SOL

TITO "EL BAMBING" (SIENTE

ME ENCANTARIA

FIDEL RUEDA (DISA)

EL CULPABLE

17068 ez ear pisas

g GRITAR
LUIS FONS! (UNIVERSAL MUSIC LATINO

-
(4]
e

-
(2]
-
rs

36

(5]

EL TIERNO SE FUE

A g 15~%EIBRESE\.:::,A)

OLVIDAME

_JULION ALVAREZ Y SU NORTENO BANDA (FONOVISA
DONDE ESTAS PRESUMIDA

_CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (DISA

PARTY ROCK ANTHEM
LHFAQ FEATUADG LALRES SERNETT & S0MRLCK

LLUVIA AL CORAZON
MANA (¢ ARNER LATIMA

TAN SOLO TU

FRANCD DE VITA FEATURING ALEJANDRA GUZMAN (S04 MUSKC LATIN
MI CORAZON ESTA MUERTO

RKM & KEN-Y (PINA)

MI ULTIMA CARTA

t 00000

26 19 9 LrincE ROYCE (105 ST0P)
@ = 12 PELIGRO
REIK (5047 MUSIC LATIN)
@ 30 6 DIA DE SUERTE
ALEJANDRA GUZMAN (CAPITOL LATIN
@ 29 3 ENSENAME A OLVIDAR
DAREYES DE LA SIERRA (DISA) o
@ 2 5 ME TOCA A MI
BANDA SINALOENSE MS OE SERGIQ LIZARRAGA (DISA/ASL)
NINAS PUDIENTES Y PODEROSAS
3 28 _6 V0Z DE MANDO (DISA)
@ 31 5 ET
KATY PERRY FEATURING KANYE WEST (CAPITO
@ @ z MI CORAZON INSISTE
~  JENCARLOS CANELA LEEYE
34 33 W LA HUMMER Y EL CAMARO

VOZ OE MANDO ARTISTAS INVITADOS ESCOLTA DE GUERRA Y JORGE SANTACRUZ

EMBRUJADO

EL CHAPO DE SINALOA (PALOMA

SOLO PIENSO EN TI

JERRY RIVERA (Vi EMUSIC)

BORRACHO Y LOCO

LOS HURACANES DEL NORTE (/]

POR SER TU MUJER

NATALIA JIMENEZ (SONY MUSIC LATIN)

MR. SAXOBEAT

ALEXANDRA STAN (ULTRA

APOCO NO QUISIERAS

ALX VILLARREAL (MUSART/BALBOA

) AUNQUE SEA EN SILENCIO (CUATRO PAREDES)
ENIGMA NORTENA (MENDIETA/FONOVISA)

LUk 08 QUE A TODA MADRE (QUE A TODO DAR)
Ll BANDA LOS RECODITOS (DISA)

ROLLING IN THE DEEP
ADELE (1 COLUMBIA
44 p QUITATE LA VENDA
_EL GUERO Y SU BANDA CENTENARIO (A R.C.)
HABITACION 69
BANOA LOS RECODITOS (0154]
MI VIDA
3 14 o Mvey

so 2 GOLPES EN EL CORAZON
LOS TIGRES DEL NORTE FEATURING PAULINA RUBIO FONOVISA)

A PARTIR DE HOY

MARCO DI MAURO DUETC CON MAITE PERRONI
MIENTRAS DORMIAS
PESADO {DISA ASL

37 9 JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)

3% 3

35 2

46 18

RNER LATINA

000 : 0000000000

Don Gmar scores his second straight chart-
topping single—and seventh overall—as
“Taboo” steps 2-1on Tropical Airplay with
3.1 million listener impressions, according
to Nielsen BDS. Prior release “Danza Kuduro
notched 18 nonconsecutive weeks at No. 1
hetween November 2010 and April 2011.
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S
WEEK

WEEKS
ON CHT

ARTIST 5
TITLE {IMPRINT / DISTRIBUTING LABEL)

LUIS FONSI

TIERRA FIRME UNIVERSAL MUSIC U«T)Np 015761/ UMLE

PRINCE ROYCE =
PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN

REIK
PELIGRO SONY MUSIC LATIN 89571 ,7

MANA ]
DRAMA Y LUZ WARNER LATINA 526530 &

AVENTURA
14 + 14 PHENNUN LATIN 80211/SONY MUSIC LATIN &
ENRIQUE IGLESIAS

LAST
WEEK

n

74| 158

+0+-0:0-|-
-
:

EUPHORIA WWER A REPURLL ' "IVERSAL MUSIC LATNG 014448/ UMRGAMLE
g § FRANCO DE VITA

FRANCO DE VITA. EN PRIMERA FILA SONY MUSIC LATIN 78112 (&
10 38 SHAKIRA

SALE EL SOL 7PIC 77433/SONY MUSIC LATIN

IL VOLO
8 5 VL0 ENENE E5PE, T BIES AR L AT

"LOS TIGRES DEL NORTE

18 4T o7y UNPLUGGED N1y FONOLISA 354644 UNLE D |
CRISTIAN CASTRO

BT 13 320 b1 pRINCIPE UAVERSAL MUSC LATIO D1S0130UMLE L
DON OMAR

12 11 38 s e s DS (P 5

13 9 3 JENCARLOS CANELA

UN NUEVO DIA BULLSEYE 8942
CAMILA 1
DEJARTE DE AMAR SONY MUSIC LATIN 59881 )
WISIN & YANDEL
LOS VAQUEROS: EL REGRESO WY MACHETE 015218 UMLE
EL TRONO DE MEXICO i
SIGO ESTANOQ CONTIGO FONDVISA 354637/ UMLE
5 LOS BUKIS
_is WVER&HE.‘DNDVZ:%A ‘;"“‘)0_8 Jh_'H E N
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INTOCABLE
2011 G.I.M. 029/DASMI
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CALIBRE 50
DE SINALOA PARA EL MUNOO DISA 721639 UMLE
JULION ALVAREZ Y SU NORTENO BANDA
NI LD INTENTES DISA 721551 UMLE
SERGIO VEGA
RECORDANDO A EL SHAKA SONY MUSIC LATIN 76232
MARCO ANTONIO SOLIS =
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43 JOAN SEBASTIAN

EL POETA OEL PUEBLD MUSART 4438/BALBOA &
VARIOUS ARTISTS
LOS AMIGOS DESOE EL RANCHO: VOL 2 DiSA 726402/UMLE ‘+
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PERREOLOGIA %Y WMUSIC LATIN 76997

@ ALEX RIVERA
DIME LA RAZON SERCA 6927

41 44
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PESADO/INTOCABLE
A8 40 4 FRENTE AF_HENTE WARNER LATINA 528081

TITO "EL BAMBINO" :
47 a2 2 INVENCIBLE SIENTE 655070 UMLE [)
48 sy 34 VARIOUS ARTISTS

TOP LATING 5 DISCO - 65 + 6157/SONY MUSIC LATIN

23 RICKY MARTIN O
MUSICA + ALMA + SEXQ SONY MUSIC LATIN 54472

49 48
@ 54 1p JOAN SEBASTIAN
© 20-20: RDMANTICAS MUSART 4322/BALBOA

Pop trio Reik posts its highest debut on Top
Latin Albums as latest set “Peligro” opens
at No. 3 with 3,000 copies, according to
Nielsen SoundScan. Band’s 2008 album “Un
Dia Mas” had posted the act’s previous best
opening (No. 11), though it bowed with a
slightly higher count than “Peligro.”

Go to www.billboard.biz for complete chart data
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LOS TIGRES DEL NORTE
MTV UNPLUGGED MTVFONOVISA 354644AUNLE
EL TRONO DE MEXICO
SIGO ESTANDD CONTIGO f ONOVISA 3516

UMLE
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VARIOUS ARTISTS
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TIERRA CALI
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LARRY HERNANDEZ
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VARIOUS ARTISTS
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JOAN SEBASTIAN
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PRINCE ROYCE

PRINGE ROYGE TOP STOP 30020:SONY MUSIC LATIN
AVENTURA
14 + 14 PREMIUM LATIN 80211/SONY MUSIG LATIN

TITO ROJAS
INDEPENDIENTE ' 1

[™) CERT

JUAN LUIS GUERRA Y 440
ASONDEGUERRA | /1 | LATIN 4248 __|
HECTOR ACOSTA: EL TORITO
OBLIGAME IVERSAL MUSIC LATING 658093 UML g_
OLGA TANON

NI UNA LAGRIMA MAS IIA MUSA 90020/SONY MUSIC LATIN i

EL GRAN COMBO
SALSA: UN HOMENAJE A EL GRAN COMBO FOPULAR 1035

GILBERTO SANTA ROSA

MIS FAVORITAS SONY MUSIC LATIN 74217
TOBY LOVE

LA V0Z DE LA JUVENTUQ SONY MUSIC LATIN 65662
NUEVO VOCES

BEST OF HOT ANOQ SPICY SALSA SONOMA 4019
GILBERTO SANTA ROSA
RREPETIBLE SONY MUSIC LATIN 2868

JERRY RIVERA

EL AMOR EXISTE VENEMUSIC DIGITAL EX/UMLE
FRANKIE RUIZ

15 EXTTOS: ORO SALSERD VOL2 MACHETE DI4862UMLE
FRANKIE RUIZ

QRO SALSERO 15 EXITOS MACHETE 014867/ UMLE

VARIOUS ARTISTS

1 LOVE BACHATA 2011 PLANET 90125/SONY MUSIC LATIN
JERRY RIVERA

MIS FAVORITAS /"1 MUSIC LATIN 70875

VICTOR MANUELLE
1M1S FAVORITAS SON: MUSIL LATIN 70885

24 HORAS
L0S INOLVIDABLES CACAO/MACHETE 014614/UMLE

ORO SOLIDO FEATURING RAUL ACOSTA
TOP 40 HITS BISS| 1082

ANDY MONTANEZ
DE ANDY MONTANEZ AL COMBO 214G 300216/SONY MUSIC LATIN

ENGLISH-LANGUAGE CHART-TOPPERS

With Pitbull's “Give Me Evervthing” rising 2-1 on Latin Pop Airplay, he
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DRAMA Y LUZ WARNER LATINA 526530 +

ENRIQUE IGLESIAS
EUPHEA SC LA G UM
FRANCO DE VITA

©
3
L]
8 3 6 fucnoeum evpmmeR AL
o
T4
8
-

4 53

SHAKIRA
738 SaiensoL erc 7433/SONY MUSIC LATIN

IL VOLO
5 5 jmomasn
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CHINO Y NACHO G
MI NINA BONITA MACHE [E 014142/ UMLE

PITBULL

ARMANOO MR 305 FAMOUS ARTIST 33050/SONY MUSIC LATIN
ALEXIS & FIDO

PERREOLOGIA | Oy “1USIC LATIN 76997

TITO "EL BAMBINO"

CERT.

x
4]
w
<
5=

;

1

(7]

Mt &

2

N
&

IS
@
=3

c00-0:00-
[=;]

5 22 uenciste 071 UMLE
VARIOUS ARTISTS
_LATIN URBAN KINGZ I1l MACHETE UMLE
8§ 2 RKM & KEN-Y
FOREVER PINA 70204/SONY MUSIC LATIN
10 51 PLAN B
HOUSE OF PLEASURE PINVA 02022/ S0NY MUSIC LATIN

DADDY YANKEE

10 7 63 \upiar £ CARTEL 80030/SONY MUSIC LATN
11 9 3 KINTO SOL
(EL ULTIMO SUSPIRO MACHETE 014905/UMLE
CALLE 13
12 11 33 cirmen 10S QUE QUIERRN SO8Y 1MUSIC LATIN 73431
@ 15 2 VARIOUS ARTISTS
ULTRA LATINO ULTRA 2726 —
FUEGO
] " 2 LA MUSICA OEL FUTURO CHOSEN FEW EMERALD 8770
WISIN & YANDEL
*B 13 42 LA REVOLUCION: LIVE. VOLUME ONE YWY/MACHETE 014857/ UMLE
ZION & LENNOX
16 6 36 L0OS VERDADEROS F'ifv 0203 SONY MUSIC LATIN
17 17 @ WISIN & YANDEL

LA REVOLUCION: LIVE: VOLUME TWO VA/MACHETE 014857/ UMLE
IVY QUEEN

128 32 DRAMA QUEEN MACHETE 014536/UMLE &
JOEY MONTANA

©

FLOW CON CLASE CAPITOL LATIN 32124
GOCHO
20 18 18\ uociey USICAMVEF

WTBULL | g year.

joins an elite group of artists that have taken English-language songs to
No. 1 in the chart’s 17-year hustory. Selena was the first to do so with “I
Could Fall in Love” on Aug. 19, 1995, while three years later, Celine
Dion’s “My Heart Will Go On” spent four weeks at No. 1. It was followed
by Shakira’'s “Hips Don't Lie” in 2006 and Enrique Iglesias’ “I Like It

~—Rauly Rumirez
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LOUDER
T NEW DJ FRESH FT. SIAN EVANS MINISTRY OF SOUND

1“_. GIVE ME EVERYTHING
© PTBULL FT. NEYD. AFRGJACK & NAYER MR 305/POLO GROUNDS

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

PARTY ROCK ANTHEM
MFAQ FT. LAUREN BENNETT & GOONROCK PARTY ROCKHELLAMCHERRYIREE

DON'T WANNA GO HOME
JASDN DERULO BELUGA HEIGHTS

HOW WE ROLL
LDICK ESSIEN FT. TANYA LACEY RCA

LAST FRIDAY NIGHT (T.G.L.F)
KATY PERRY CAPITOL

SET FIRE TO THE RAIN
ADELE XL

9 5 BEST THING | NEVER HAD
BEYONCE PARKWOOD

THE EDGE OF GLORY
LADY GAGA STREAMLINE/KONLIVE

JuLy 23, 2011
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1 PARTY ROCK ANTHEM
LMFAL FT. LAUREN BENHETT & GOONROCK PARTY ROCKYILLI ACHERRYTREE

GIVE ME EVERYTHING
PITBULL FT NE-YO AFROJACK & NAYER MR, 305/P0L0 GROUNDS

LAST FRIDAY NIGHT (T.G.LF)
KATY PERRY CAPITOL

ROLLING IN THE DEEP
AOELE XL

5 THE EDGE OF GLORY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

! THE LAZY SONG
BRUNO MARS ELEKTRA

7 SUPER BASS
NICKI MINAJ YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC

9 DON'T WANNA GO HOME
JASON OERULD BELUGA HEIGHTS/WARNER BROS.

| WANNA GO
BRITNEY SPEARS JIVE

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

JuLy 23, 2011
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INTERNATIGNAL)

WHAT ARE WORDS
CHRIS MEDINA 19

q OM SANNINGEN SKA FRAM
' ERIC AMARILLO STARBUSTER

4 FEST HOS MANGE
MANGE MAKERS MANGE MAKERS

6 ROLLING IN THE DEEP
ADELE XL

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

VEM DANCAR KUDURO
LUCENZO FT. BIG ALI CATGHY TUNES/FAMILY TREE/EVA

VALKOMMEN (N
VERONICA MAGGIO UNIVERSAL

90 GIVE ME EVERYTHING
= PITBULL FT. NE-YD, AFROJACK & NAYER MR 305P0L0 GROUNDS

COCONUT TREE

JuLy 23, 2001

9 RE  [/0HOMBI FT. NICOLE SCHERZINGER 2101
' 4y ON THE FLOOR
(8 10 Ennirer L0PEZ FT. PiTBULL ISLAND
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1 1 MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

GIVE ME EVERYTHING
PITBULL FT NE-YO, AFROUACK & NAYER MR 305/POL0 GROUNDS

4 DANZA KUDURO
DON OMAR & LUGENZO YANIS/ORFANATO

PARTY ROCK ANTHEM
AMFAD FY. LAUREN BENNETT & GOONROCK PARTY ROCKAWLLI AMCHERRYTREE

WELCOME TO ST. TROPEZ
D ANTOINE VS. MAD MARK & TIMATI FT. KALENNA USEWDRKSIPHOKAG

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL JSLAND

g SET FIRE TO THE RAIN
ADELE XL

5 LITTLE BAD GIRL
2 DAVID GUETTA FT. TAIO CRUZ & LUDACRIS WHAT A MUSIC

a 8 RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

| THE LAZY SONG
BRAUNOD MARS ELEKTRA
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NEW NAMINORI

NEW A DAY IN THE SUMMER" "OMOIDE WA EGAO NO MAMA®

__ KAKIGOORI COLUMBIA

GO GO SUMMER!!
KARA UNIVERSAL

IPPAI IPPAI
CRAZY KEN BAND UNIVERSAL

TUBE SONY MUSIC

GOOD LUCK MY WAY
L'ARC EN CIEL KI/OON

RUN THE WORLD (GIRLS)
BEYONCE PARKW(Q 1n/COLUMBIA

ANOTHER LIFE
SKOOP ON SOMEBODY FT. KUREI SONY MUSIC

ATARASHII BUNMEI KAIKA
TOKYQ JIHEN EM!

MARU MARU MORI MOR!
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SOMEONE LIKE YOU
ADELE XL

JAR OF HEARTS
CHRISTINA PERRI ATLANTIC

PARTY ROCK ANTHEM
LMFAO FT_ LAUREN BENNETT & GOONROCK PARTY ROCKWILLLAWCHERRYTREE

ROLLING IN THE DEEP
AQELE XL

LAST FRIDAY NIGHT (T.G.L.F)
KATY PERRY CAPITOL

DON'T WANNA GO HOME
JASON DERULO BELLUGA HEIGHTS

GIVE ME EVERYTHING
PTBULL FT KE-YO, AFROUACK & NAYER MR 305,P0L0 GROUNDS

MARRY YOU
BRUNO MARS ELEKTRA

WE RUN THE NIGHT
HAVANA BROWN INIVERSAL

OWN THIS CLUB
MARVIN PRIEST UNIVERSAL
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RING MEG
GABRIELLE UNIVERSAL

JuLy 23, 2011

WHAT ARE WORDS
CHRIS MEDINA 19

JACK SPARROW
THE LONELY ISLAND FT. MICHAEL BOLTON UNIVERSAL REPUBLIC

OM SANNINGEN SKA FRAM
ERIC AMARILLD STARBUSTER

SOMEONE LIKE YOU
ADELE XL

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON
RADIO

CtR.CUZ COSMOS

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

GIVE ME EVERYTHING
PITBULL FT NE-YO, AFROJACK & NAYER MR 305/P0L0 GROUNDS

NATTERAVN
RASMUS SEEBACH ARTPEOPLE

4 » FINLAND
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{THE DFFICIAL UK
CHARTS C0.)

LOUDER
__DJ FRESH FT. SIAN EVANS MINISTRY 0f SOUND

HOW WE ROLL
LOICK ESSIEN FT. TANYA LACEY RCA

THE A-TEAM
ED SHEERAN WARNER

CHANGED THE WAY YOU KISS NTE
EXAMPLE MINISTRY OF SOUND

DON'T WANNA GO HOME
JASDN DERULO BELUGA HEIGHTS

BEST THING | NEVER HAD
BEYONCE PARKWOOD

BOUNCE
CALVIN HARRIS FT. KELIS FLY EYE

GIVE ME EVERYTHING
PITBULL FT. NE-YQ, AFRBJACK & NAYER MR 305POL0 GROUNDS

LAST FRIDAY NIGHT (T.G.I.F)
KATY PERRY CAPITOL

JuLy 23, 2011
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MR. SAXOBEAT
ALEXANDRA STAN 3BEAT

DIGITAL SONGS

{NIELSEN SOUNDSCAN
INTERNATIONAL})

DANZA KUDURO
DON OMAR & LUCENZO YANIS/ORFANATO

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

JULY 23, 2011

IL PILJ GRANDE SPETTACOLO DOPQ IL BIG BANG
JOVANOTTI MERCURY

SHIMBALAIE
MARIA GADU SQM LIVRE

GIVE ME EVERYTHING
PITBULL FT.NE-YC, AFROUACK & NAYER MR 305/P0L0 GROUNDS

SET FIRE TO THE RAIN
ADELE XL

RABIOSA
SHAKIRA FT. PITBULL DR EL CATA EPIC

IL MIO GIORNO MIGLIORE

__GIORGIA DISCHI DI CIOCCOLATA
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THE SOUND OF SUNSHINE
_MICHAEL FRANT) & SPEARHEAD BOO BOO WAX

PARTY ROCK ANTHEM
LMFAD FT LAUREN BENNETT & GOONROCK PARTY ROCKAVRLL | AM CHERRYTREE

== NETHERLANDS

DIGITAL SONGS

10

NEW

(NIELSEN SOUNDSCAN
INTERNATIGNAL)

LOCA PEOPLE
SAK NDEL SPINNIN'

JuLy 23, 2011

GIVE ME EVERYTHING
PITBULL FL NE-Y0. AFROJACK & NAYER MR 305P0L0 GROUNDS

MOVES. LIKE JAGGER
MAROON 5 FT. CHRISTINA AGUILERA AGM/OCTONE

HAPPINESS
ALEXIS JORDAN STARROC/ROC NATION

VEM DANCAR KUDURO
LUCENZO FT. BIG ALI YANIS

PARTY ROCK ANTHEM
LMFAQ FT LAUREN BENNETT & GOONROCK PARTY ROCK/WIL | AMCHERRYTREE

SOMEONE LIKE YOU
ADELE XL

CRY (JUST A LITTLE)
BINGO PLAYERS HYSTERIA

PLAGE
CRYSTAL FIGHTERS ZIRKULO/DIFFERENT DIFFERENT

NO MERCY
RACOON RACOON

#~NEW ZEALAND
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(NIELSEN SOUNDSCAN
INTERNATIONAL)

SILKKII
JUKKA POIKA SUOMEN MUSHKKI

JULy 23, 2011

REGGAEREKKA
LDRD EST FT. PETAI NYGARD HYPE

HAISSA
JARE & VILLEGALLE MONSP

POIKA (SAUNOO)
POJU SKYSOUND

TUNTEMATON POTILAS
ARTTU WISKARI WARNER

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

MAAILMAN TOISELLA PUOLEN
HALOO HELSINKIY EMI

GIVE ME EVERYTHING

| PITBULL FT NE-YD. AFRGJACK & NAYER MR 305/POLO GROUNDS

SET FIRE TO THE RAIN
AQELE XL

. NUORI JA KAUNIS

ANNA JARVINEN FT. OLAVI UUSIVIRTA UNIVERSAL

For chart reprints call 212,.493.4023
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5 SOMEONE LIKE YOU
ADELE XL
{ YOU MAKE ME FEEL...
' COBRA STARSHIP FT. SABI DECAYDANCE
3 PARTY ROCK ANTHEM
LNFAD T LAUREN BENWETT & GOONAOCK PARTY ROCKAL | AMCHERRYTREE
§ SUPER BASS
NICKI MINAZ YOUNG MONEY/CASH MONEY
4 GIVE ME EVERVTHING
PITBULL FT NEYD, AFROJACK & NAYER MR, 305,010 GROUNDS
| " LAST FRIDAY NIGHT (T.G.I.F.)
& KATY PERRY CAPITOL
g ROLLING IN THE DEEP
ADELE XL
" New RIGHT THERE
NICOLE SCHERZINGER FT. 50 CENT INTERSCOPE
New BEST THING T NEVER HAD
BEYONCE PARKWOOD
" NEw LOuD

STAN WALKER SONY MUSIC
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MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

NUR NOCH KURZ DIE WELT RETTEN
TiM BENDZKO SONY MUSIC

PARTY ROCK ANTHEM
LMFAQ ¥T. LAUREN BENNETT & GOONROCK PRATY ROGKALLLAMCHERRYTREE

GIVE ME EVERYTHING
PITBULL FL NEYO, AFRGJACK & NAYER MR 305P0L0 GROUNDS

JuLy 23, 2011

DANZA KUDURO
DDN OMAR & LUCENZO YANIS/ORFANATO

| THE EDGE OF GLORY
LADY GAGA STREAMLINE/KONLIVE

ON THE FLOOR
__JENNIFER LOPEZ FT. PITBULL (SLAND

LITTLE BAD GIRL
DAVID GUETTA FT. TAIO CRUZ & LUDACRIS WHAT A MUSIC

CALIFORNIA KING BED
RIHANNA SRP

SET FIRE TO THE RAIN
AOELE XL

DIGITAL SONGS

(NIELSEN SOUNDSCAN
INTERNATIONAL)

GIVE ME EVERYTHING
PITBULL FT.NE-Y0, AFROJACK & NAYER MR 305POL0 GROUNDS

JuLy 23, 2011

' RABIOSA

SHAKIRA FT. PITBULL OR EL CATA EPIC

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

DANZA KUDURO
DON OMAR & LUCENZO YANIS/ORFANAT(O

EVERY TEARDROP IS A WATERFALL
COLOPLAY PARLOPHONE

. CUANDO TE BESO

NINA PASTORI SONY MUSIC

PARTY ROCK ANTHEM
UMFAD FT LAUREN BENNETT & GOONAOCK PARTY ROCKWILL | AMCHERRYTREE

LEAD THE WAY
CARLOS JEAN NOVAEMUSIK

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

BAILANDO POR AHI
JUAN MAGAN SONY MUSIC
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GIVE ME EVERYTHING
PITBULL FTNE-YO. AFROJACK & NAYER MR 305/POLD GROUNDS

PARTY ROCK ANTHEM
ARFAD FT. LAUREN BENNETT & GOONROCK PARTY ROCK/AA.L | AMICHERRYTREE

THIS WORLD
SELAH SUE BECAUSE

SET FIRE TO THE RAIN
ADELE XL

EVERY TEARDROP IS A WATERFALL
COLDPLAY PARLOPHONE

DON’T STOP THE PARTY
THE BLACK EYED PEAS INTERSCOPE
MELVIN

ARSENAL PLAYOUT!

THE LAZY SONG
BRUNO MARS ELEKTRA

CUBA
ROBERT ABIGAIL & DJ REBEL FT. THE GIBSON BAOTHERS BiP

LOCA PEOPLE
SAK NOEL SPINNIN'
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| VESTIDA DE AZUCAR

(NIELSEN BDS)

GOLPES EN EL CORAZON
LOS TIGRES DEL NORTE FT. PAULINA RUBIO FONOVISA

HELLO
MARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC

AMOR CLANDESTINO
MANA WARNER

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

" RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

JuLy 23, 2011

GLORIA TREVI UNIVERSAL

GRITAR
LUIS FONSI UNIVERSAL

PELIGRO

_ REIK SONY MUSIC

AMIGA
ALEXANDER ACHA WARNER

EL MENTIROSO
BANDA CARNAVAL DISA
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GIVE ME EVERYTHING
PITBULL FT. NE-YO. AFRGJACK & NAYER MR 305POLO GROUNDS

MAN DOWN
RIHANNA SRP

DON'T STOP THE PARTY
THE BLACK EYED PEAS INTERSCOPE

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

IL NOUS FAUT
ELISA TOVATI & TOM DICE PLAY-ON

RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

VAMOS A LA PLAYA
LOONA SCORPIO

ROLLING IN THE DEEP
ADELE XL

SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGBYSTYLEPRIORITY

(NIELSEN SOUNDSCAN
INTERNATIDNAL)

LOUDER
0J FRESH FT. SIAN EVANS MINISTRY OF SOUND
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CHANGED THE WAY YOU KISS ME
EXAMPLE MINISTRY OF SOUND
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GIVE ME EVERYTHING
PITBULL FT. NE-YO. AFROJACK & NAYER MR 305P0L0 GROUNDS

LAST FRIDAY NIGHT (T.G.i.F}
KATY PERRY CAPITOL

THE EDGE OF GLORY
LAQY GAGA STREAMLINE/KONLIVE

MR. SAXOBEAT
ALEXANDRA STAN 3BEAT

BOUNCE
CALVIN HARRIS FT. KELIS FLY EYE

6

"N ® oo
-~

PARTY ROCK ANTHEM
LIWFAQ FT LAUREN BENNETT & GOONROCK PARTY ROCK WAL LAMCHERRYTAEE

9 9
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DON'T WANNA GO HOME

JASON DERULO BELUGA HEIGHTS

BEST THING | NEVER HAD
BEYONCE PARKWOOD

DIGITAL SONGS

w; (NIELSEN SOUNDSCAN
‘E2 §§ INTERNATIONAL} ULy 23, 2011
41 1 MR SAXOBEAT
ALEXANDRA STAN PLAY-ON
'.:' ".‘ GIVE ME EVERYTHING
PITBULL FT NE-YD, AFROJACK & NAYER IR 3057010 GROLADS
3 o PARTY ROCK ANTHEM
LHFHO T LALREN BENNETT 4 GOOARODK 477 KK VL | MCHERRYTREE
3 ".‘ DANZA KUDURO
" 00N OMAR 8 LUCENZD YANIS/ORFANATO
§ 7 THE EDGE OF GLORY
LADY GAGA STREAMLINE KONLIVE
w § | CALIFORNIA KING BED
. RIHANNA SRP
® § SWEAT
SNOOP DDGG VS. DAVID GUETTA DOGGYSTYLEPRICRITY
& ": LITTLE BAD GIRL
i Sy DAVID GUETTA FT TAIO CRUZ & LUDACRIS WHAT A MUSIC
SET FIRE TO THE RAIN
» RE ADELE XL
B WELCOME TO ST. TROPEZ

D ANTOINE VS. MAD MARK & TIMATI FT. KALENNA HOUSEWORKS PHONAG

< >BRAZIL

¢f g8

(APBD/NIELSEN)

PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL

JULy 23, 2011

AO VIVO NO RIO
LUAN SANTANA SOM LIVRE

25 ANOS AO VIVO
EXACTASAMBA RADAR

MULTISHOW AO VIVO
CAETANO VELOSO E MARIA GADU UNIVERSAL

NOITE E DIA: AO VIVO EM GOIANIA
VARIOUS ARTISTS SOM LIVRE

21
AOELE Xt/CDLUMBIA

SERTANEJO POP FESTIVAL
VARIOUS ARTISTS S0M
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4EVERMORE (Soup Sanawich Music, ASCAP/Bug Music,
ASCAP/Kernit Music, ASCAP/Dadkdy's New Bowtie,
ASCAP; 10n In Theory, ASCAP) RBH 30

9 PIECE {First N' Gold Pubhshing, BMVSony/AW Songs LLC.

Music. 0f Mizay Ei Inc.

BMi/Wamer-Tameriane Publishing Corp . BMi/Young Money
Publishing Inc BMV/4 Blunts Lit At Once Publishing BMI).
AMPML. RBH 34

ALL OF THE LIGHTS (Piease Gimme My Publishing Inc
BMVEMI Blackwood Music Inc., BMWay Above Music.
BMY/Sony/ATV Songs LLC. BMUUniversal Music Corporation
ASCAP/Jabriel 1z Myne. ASCAP). AMPHL RBH 20

AMEN (Sony/ATV Tree Publishing Company, BMV401 Kye
Music, BMIFouche River. BMIKyerya con Dios Publishing,
BMUInk Pen Mama Music. SESAC/Songs of Maxx Publishing,
SESAC/Tunes of R and T Direct. SESAC/Syd And Sophie
Songs. SOCANMusic Services BMI), HL. CS 36

AM | THE ONLY DNE (Sony/ATv Tree Publisning Company.
BMVBeaverime Tunes, BMI/Reynsong Publishing Corp .
BIéAVWha Ya Say Music, BMVBig White Tracks, ASCAP), HL
CS 8. H100 58

AMOR CLANDESTINO (Tutum Music. ASCAP/WB Music
Corp, ASCAP) LT 12

ANYTHING (TO FIND YOU} (Mass Confusion Productions
Inc, ASCAP/Unwersal Music Corporation, ASCAP/Cainon's
Land Mustc Publishing, ASCAP/EM| April Music fnc.,
ASCAPNappy Puddy Music, ASCAPUnwversal Music - 2
Tunes LLC , ASCAP/Kessapro Music Publishing, ASCAP/4
Blunts Lit At Once Publishing, BMIFirst N' Gold Pubtishing.
BMVSony/ATv Sangs LLC, BMUWarner-Tamerlane Publishing
Corp . BMVBig Poppa Music, ASCAP/Justin Combs Publish-
ing ASCAP/Bernhardt Music. ASCAP/WB Music Corp.
ASCAPMusic Sales Corporation, ASCAP/Jobete Music, Inc
ASCAP), AMP/HL. RBH 71

APOCO ND QUISIERAS (Luimon Music LLC. BMUMaximo
Aguine Music Publishing, SACM) LT 40

EL AROIDO (DEL Publishing, BMI) LT 7

AUNQUE SEA EN SILENCIO (CUATRO PAREDES} (TN Edi-
ciones Musicales, BMI) LT 41

BALLIN’ (Young Jeezy Music Inc.. BMVEM! Blackwood Music
Inc , BMVCopynght Cantrol/Young Money Publishing inc .
BMWarner-Tameriane Pubtishing Corp , BMI). AMPHL, H100
98, RBH 15

BANANAZ (EMI Foray Music, SESAC/Rica Love ts Still A Rap-
per. SESAC/E Hood 66 Music. SESAC/Grandma's Boy Pub-
lishing, SESAC/Stap Trying To Copy My Music Publishing,
BMI). HL. RBH 88

BAREFOOT BLUE JEAN NIGHT (Music Of Cal IV, BMUCal IV
Entertainment, LLC, BMVCal IV Songs. ASCAP/Papertown
Songs, SOCAN) CS 13, H100 31

BEEF ﬂ UP (LSE Music Publishing, BMU Live 2 Be Free Music.
BMI) RBH 84

BEST LOVE SONG (NappyPub Music, BMIReach Global
Songs. BMiUnversal Music - Z Songs. BMY/Sangs Of Univer-
sal, Inc.. BMI/Culture Beyond Ur Expenence Publishing,
BaﬂVKasal LLC. BMI/Nappy Boy Lyriq. BMI}, AMP/HL. H100
4

BEST NIGHT OF MY LIFE (Chef Huxtable Mustc Publishing,
BMUEMI Blackwood Music inc , BMVE Hudson Music LLC,
BMI/Chameleon Publishing. BMU/Sly As A Foxx Music Inc
BMV/Songs Of Universal, Inc . BMYWB Music Corp , ASCAP)
AMPHL.RBH 23

BEST THING | NEVER HAD (FAZE 2 Music, BMI/Songs OF
Universat, Inc., BMVEMI Apnl Music. Inc.. ASCAP/B-Day Pub-
lishing. ASCAP/Christopher Mathew Music. BMIHICo Music
Publishing, BMI/DLJ Sangs, ASCAP/Downtown Music Pub-
lishing LLC ASCAP/Rac Nation Music ASCAP/Vehndeers
Soul Music Publishing. ASCAP), AMP/HL, H100 23, RBH 18

BETTER WITH THE LIGHTS DFF (Primary Wave Brian.
BM/Wixen Music Pubhishing, BMIANIles Hollowell-Dhar Pub-
fishing Designee, ASCAP/David Singer-Vine Publishing
Designee. ASCAP/Devin Tarles Publishing Designee,
ASCAP/Indie Pop Music, ASCAP/Sony/ATV Tunes LLC
ASCAP). HL. H100 76

BLOW (Dynamite Cop Music, BMIWhere Da Kasz A, BMIUni-
versal Music Sweden AB. STIM/Universal Music - MGB
Songs. ASCAP/Kasz Money Publishing, ASCAP/Kojakirax,
ASCAP/Prescription Songs. LLC , ASCAP/Matza Ball Music
BMUMaratone AB, STIM/Kobalt Music Publishing Amenica,
Inc.. ASCAP). AMPHL. H100 34

BOOTY WURK (ONE CHEEK AT A TIME} (NappyPub Music.
BMI/Universal Music - Z Songs, BMYKasar, LLC. BMNappy
Boy Lyng, BMI). AMPHL, RBH 46

BORRACHO Y LOCO (Universal Music - Z Tunes LLC |
ASCAP/Grever Music Publishing, S.A de C V) 1T 37

BREAK MY HEART (Cannon Music One, ASCAP/WE Music
Corp. ASCAP/Estelle Swaray BMVChrysalis Songs. BMU/Jehn
Legend Publistung, BMBMG Chrysals. BMUFirstN' Gold
Publishing, BMIVincent Montana, Jr Music Inc ASCAP/4
Blunts L At Once Publishing, BMI) AMERBH 33

BRING IT BACK (Markous Roberts Publishing Designee.
BMUHarold Duncan Publishing Designee, BMI/Donquez
Woods Pubiishing Designee, BMU/Lakeem Mattox Publishing
Designee. BMI/Ashley Hiil Publishing Designee, BMI} RBH 42

A BUNCHA GIRLS (Sony/ATV Tree Publishing Company,
BMUWB Music Corp.. ASCAP/Mebissa's Maney Music Pub-
ishing, ASCAP/Get A Load 01 This Music, ASCAP/EMI Biack-
wood Music Inc , BMI/Rhetineck Music, BMUString Stretcher
Music, BMI) AMPHL, CS 28

CALIFORNIA KING BED (Universal Music Corporalion.
ASCAP/MNotting Hill Music Group, ASCAP/Trac N Fieid Enter-
lainment LLC, ASCAPWB Music Corp , ASCAP/Wamer-
Tameriane Publishing Corp , BMI/Powes Pen Biz Publishing,
BMI/Priscilla Renea Preductions, BMI), AME H100 47

CAT DADDY (Arthouse Publishing. SESAC/Publishing
Designee, BMI) RBH 80

CLOSER ('C' Vic Music, ASCAPACG Alliance Music,
ASCAP/Cednc J. Caldwell Music. BMACG. BMI) RBH 54

COLLARD GREENS & CORNBREAD (Crow s Tree Publishing,
BMYSony/ATV Songs LLC, BMVPrwate Stock Entertainment.
BMU/Sangs Of Universal, Inc. BMI/Tiwa Savage Publishing.
ASCAP/EMI April Music, Inc . ASCAP/Jobete Music. Inc .
ASCAP/Sony/ATV Tunes LLC. ASCAP). HL. RBH 47

CORAZON SIN CARA (Songs 0f Top Stop Music Publishing
BM){T 11

COST OF LIVIN' (Tractor Radio Sangs. SESAC/Sony/ ATV Tim-
ber, SESAC/Sony/ATV Tree Publishing Company, BMUShow-
billy Music, BMI), HL, €S 29

COUNTDOWN (2082 Music Publishing, ASCAP/WB Music
Corp , ASCAP/DLJ Songs. ASCAP/Downtown Music Publish-
ng LLC, ASCAP/EMI April Music, Inc . ASCAP/B-Day Publish-
ing ASCAP/Dat Damn Dean Music. BMI2412 Songs LLC,
BMPeermiusic, BMY/Cainon's Land Music Publishing.
ASCAP/Universal Music Corporation, ASCAP/Biv Ten Publish-
1ng. ASCAP/Mike Ten Publishing Inc.. BMY/Totalty Famous
Music, ASCAP). AMPHL. RBH 68

COUNTRY GIRL (SHAKE IT FOR ME} (Sony/ATV Tree Pub-
lishing Company, BMPeanut Mill Songs, BMIEMI Blackwood
MusiC Inc.. BMUString Stretcher Music. BMI). HL. CS 10.
H100 29

COUNTRY MUST BE COUNTRY WIDE (Square D Music,
ASCAP/Average ZJS Music Publishing, BMUMWarner-Tamerlane
Pubisstung Corp . BMIAndiana Ange! Music, BMI), AMPCS
24, H100 84

COUNTRY SH*T (Big Knt Publishing, ASCAPWamerTamer-
lane Pubhishing Corp, BMIY, AMPRBH 52

COUNTRY SONG (Seether Publishing. BMIFSMGI.
IMRO/KickDaikat Music. BMYChrysalis One Songs, BMI).
AMPH100 88

CRAZY GIRL (Mike Curb Music, BMV/Sweet Hysteria Music.
BMI/Sony/ATV Tree Publishing Company BM1/Cake Taker.
BMVole, BMI), AMP/HL CS 21, H100 56

CUANTD ME CUESTA (Ferca Publishing. BMI) 1T 9

EL CULPABLE (Aupa Musical, LLC, BMI) LT 17

CUPID ({Be: Maejor Music, BMIMy Diet Starts Tomomow. Inc
BMLSongs Of Universal, Inc., BMIJason's Lyrics
SESAC/Reach Gicbal Tunes. SESAC/Cardraygee Music Pub-
hishing, SESAC/Unwversal Tunes. SESAC), AMPHL, RBH 16

DATS MY LIL DIP (No! Lisied) RBH 89

DECEMBER ()of tisted) RBH 95

DIA DE SUERTE (Sony/ATV Latin Music Publishing, LLC.
BMUWB Music Corp.. ASCAP/Warner/Chappell Mexica,
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SACM) LT 28

DID IT ON'EM (Harajuku Barbie Music, BM/Money Mack
Music BMUSongs Of Universal, Inc BM/Galassi Foreign
Floss Publishing, Inc . BMU/Scaffboogs Music, SESAC)
AMPAL, RBH 43

DIDN'T | (Anose Music, ASCAP/EMI Aprii Music. Inc ,
ASCAP/9T One Songs. ASCAP/Curb Songs ASCAP/Jacob-
song. ASCAP/Sany/ATV Tree Pubhishing Company, BMI)
AMPHL CS 35

DI QUE REGRESARAS (Sinz|oa Music. LLC. BMI) LT 8

DIRT RDAD ANTHEM (Warner-Tamerlane F’ubllsmﬂg Corp..

Angel Music. Joes

gggﬂ uc BMVAverage ZISMusic Publlsmng BMI), AMP

DIRTY DANCER (EIP Music ASCAP/Songs 0t RedOne,
BMU/Sony/ATV Sangs LLC, BM/Sony/ATV Tures (LC
ASCAP) HL. H100 53

DONALD TRUMP (Thumbs Up BMV/Sapdabeatman,
ASCAP/New Jerusalem Music, ASCAP) H100 99

DONDE ESTAS PRESUMIDA (Arpz Musical LLC, BMI) 1T 21

DON'T LOOK DOWN (L ellow Productions ASCAP/EMI Apn|
Music. Inc , ASCAP/Salaam Remi Linden Springtield. BMVEMI
Blackwood Music Inc.. BMI). HL, RBH 73

DDN'T WANNA GD HOME {(Jason Desulo, BMUArving Music.
Inc.. BMIFuture History Global Hits. ASCAP/AImo Music
Coip . ASCAP/Fliptonian Publishing. ASCAP/BMG Ruby
Songs. ASCAPALord Burgess Music Pubhishing Company.
ASCAP/Chrysalis One Music Publishing Group Ireland Lid..
/EM! Blackwoud Music Inc . BMISong-A-Tron Music.
BMV/Chrysalis One Music. LLC, ASCAP), AMP/HL H100 16

DOWN ON ME (Universal Music Corperation, ASCAP/Ohayl
Publishing, ASCAP/Songs Of Universal Inc , BMi/Mick Schultz
Publishing, BMI/50 Cent Music Publishing. ASCAP/Sony/ATV
Tunes LLC, ASCAP). AMP/HL, RBH 41

DRUMS (Licn 01 Zion Publishing. BMULOC & Grind Publishing,
ASCAP/Glenwood Rotle, BMI) RBH 90

EASY (Songs Of Universal, Inc , BM/Kreative Songs. BMyUni-
versal Music Corporation, ASCAP/Final Final Songs Of Eleva-
hon, ASCAP/Wapakonetta Music, ASCAP), AMP/HL. CS 44

THE EDGE OF GLDRY (Slefan| Germanotia p/kva Lady Gaga,
BMISony/ATV Songs LLC. BMIHouse Of Gaga Publishing,
Inc , BMUGloJoe Music Inc.. BMIWarmes-Tameriane Publish-
ing Corp , BMUGanbay Music Publishing, BMI/Maxwell And
Carter Publishing. ASCAP/Universal Music Corporation,
ASCAP), AMPHL H100 6

EMBRUJADQ (Paloma Music, BMI) LT 35

ENSENAME A OLVIDAR (Dareyes De La Siema Music
BMYUniversal-Musica Unica Publisting, BMVArpa Musical,
LLC. BMYWarner-Tamerlane Publishing Corp , BMI) LT 29

E.T. {Fach Note Counts. ASCAP/Kasz Money Publishing,
ASCAP/Maralone AB, STIM/When I'm Rich You'll Be My Bitch,
ASCAP}, AMPH100 10; LT 32

EVERY TEARDROP IS A WATERFALL (Universal Music -
MGB Songs. ASCAP/Woulnough Music, Inc , BMIAring
Music. Inc, BMi/Upaia Music Inc , BMI), AMP/HL, H100 61

FAKE 1D (Reservorr Media Management, ASCAP/WB Music
Corp , ASCAP/Sony/ATV Tunes LLC, ASCAP) AMP/HL. CS 50

FALL 5.0 (Brian McKmight Music LLC. ASCAP/Kobalt Music
Publishing Amienca, Inc , ASCAP) RBH 55

FAR AWAY (Marshmellow Music, BMVSPZ Music. Inc .
BMUDowntown DMP Songs. BMYNOC Mustc Publishing LLC,
ASCAP/F O B. Music Publishing. ASCAP/YS Publishing LLC.
ASCAP/Stone Agate Music. BMI), AMPH100 87, RBH 9

FAR AWAY (Tygaman Music. BMEMI Blackwood Music Inc .
BMUStatehne Music, BMI/Maney Mack Music. BMIJess
Jackson Publishing, BM(). HL. RBH 93

FAVOR (JAIMARLON Publishing, BMVSongs Of Universal, Inc ,
BMUCulture Beyond Ur Experience Publishing. BMI/KMac
Muzc. BMUNotting Date Songs Inc , ASCAP/Lonnalistic Hitz.
ASCAP/ AM McLovin, BMIPhilonaire Worldwide Publishing.
BMU/Piatinum Ike Publishing. BMI). AMP/HL. RBH 83

FERRIS WHEEL (Curh Songs. ASCAP/Jacobsong. ASCAP/Far-
tune Favors The Bold Mustc. ASCAP/Kohaw Music.
ASCAP/Dudeskimusic, ASCAP/The Bicycle Music Company,
ASCAP/Little Champion Music, LLC. ASCAP/Dream Rock
Music. Inc., ASCAP) CS 53

FIREWORK (When | m Rich You'l} Be My Bitch, ASCAP/WB
Music Corp , ASCAP/EMI April Music, Inc., ASCAPAUlra
Tunes, ASCAP/Dipiu s 1., SACEM/Dat Damn Dean Music.
BMI/Peermusic. BMU2412 Songs LLC, BMVEMI Music Pub-
lishing L1d , PRS), AMPHL, H100 36

FISH (Meiodies O1 Bigger Picture. SESAC/Bigger Picture Group.
LLC, SESAC/Acaustic Peanut Pubiishing, SESAC/Geormac
Publishing, SESAC/Calhoun Entertainment, SESAC/Jefl, Jack
& The Mule Music, SESAC/Plaid Caclus, SESAC) CS 31

F**KIN' PERFECT (EMI Blackwood Music Inc., BMIPink
Inside Publishing. BMiMaratone, ASCAP/Kobalt Music Pub-
lishing America, Inc . ASCAPMaratone, BMI/Sengs Of Kobalt
Music Publishing America, Inc., BMI), HL, H100 42

F**K YOU (FORGET YOU} (Chrysalis Music Lid . PRS/God
Given Music. BMI/Mars Force Music, ASCAP/Bughause,
ASCAP/Bug Music ASCAP/EMI Apnl Music. Inc , ASCAP/Roc
Nation Music, ASCAP/Music Famamanem LLC, ASCAP/Toy
Plane Music. ASCAP/Art For Art’s Sake Music, ASCAP/Ar-
House Entertainment LLC. ASCAP/Late 80's Music,
AsgéxP/Weslside Independent Publishing, ASCAP), AMP/HL,
H100 41

FOR THE FIRST TIME (Universal Music - Z Sangs. BMI),
AMPHL, H100 45

GIVE (Black To Black Songs. BMU/ole, BM/Nashwistaville
Songs, BMISonya Isaacs Music, BMYWarner-Tamerlane Pub-
lishing Corp . BMI/Made For This Music, BMVAIl For This.
BMI), AMP CS 55

GIVE ME EVERYTHING (Fitbuli's Legacy Publishing. BMVUni-
versal Music - Careers. BMUTenyor Music, BMYTALPA Music
Publishing. BUMA/Pen In The Ground Publishing, ASCAP/Uni-
versal Music - 2 Tunes LLC . ASCAP/Sony/ATV Songs LLC,
ggAVAbuela y Tia Songs. BMI), AMP/HL, H100 2; LT 3 RBH

GOD GAVE ME YOU (No Gang Music Publisning.
ASCAP/Razor & Tie Music Pubiishing. LLC. ASCAP) CS 56
GOLPES EN EL CORAZON (T Ediciones Musicales, BMI) LT

47

GONE LIKE THAT (Kohaw Music, ASCAP/Dudeskimusic,
ASCAP/The Bicycle Music Company. ASCAP/Big Loud Songs.
ASCAP/Big Songs Of Extreme, ASCAP/Big Lout! Bucks,
BMIAVamerTamerlane Pubfishing Corp., BMI), AMPCS 54

GD ‘N GET IT (Mr Cashflow Publishing, BMI/DJ Khated Pub-
lishing. BMIZKimani Music, BMSongs Of Mizay Entertain-
ment. inc.. BMIWamer-Tameslane Publishing Corp . BMI),
AMPRBH 61

GOOD LIFE {Midnite Miracle Music, ASCAP/Velvet Hammer
Music. ASCAP/Sony/ATV Tunes LLC, ASCAP/Acomman
Music, ASCAP/Kobalt Music Publishing Amenca, Inc .
ASCAP/Patmot Games Publising. ASCAP/LIF Pubiishing Co.,
ASCAP), HL, H100 8

GRAB SOMEBODY (Tightwerk Music. BMIAU Can'l Teach Bien
The Shhh, BMUUniversal Music Corporation, ASCAP/Stayin
HEisgh Music. ASCAP/Ronddr Music. ASCAP), AMPHL. RBH

7

GRITAR (DaFons Sangs, BMi/Sony/ATV Latin Music Publishing,
LLC, BMU/Brantunes Music Publishing, ASCAP/Sony/ATV Dis-
£os Music Publishing LLC, ASCAP) LT 18

HABITALIDN 69 (ideas Enterpises. Inc , BMILos Composi
tores Pubitshing, BMI/LGA Music Publishing, BMIY LT 45

HAMMER (Justin Riley. ASCAP/BeatKing Made This Publish-
ing. ASCAP) RBK 92

HELLO (Temps diAvance, SOCAN/Dragonette Publishing Inc.,
SOCAN) H100 54

HERE FOR A GOOD TIME (Day Maney Music, ASCAP/HorPro
Entertainment Group. Inc., ASCAP/Living For The Night Music.,
BMUHonPro BMI/Sixteen Stars Music. BMI/Tenorado Publish-
ng, 8MI) CS 18, H1

HOLD OF ME (All Dues Paid, BMINanihan Blocker Bloy,
ASCAPMNvUS Music, SESAC) RBH 81

HOMEBOY (Sony/ATV Tree Publishing Company
BMI/Sony/ATV Acutt Rose Music BMUSix Ring Circus Songs,
BrVSinnerling BMI), HL. CS 15, H100 59

HONEY BEE (WB Music Corp., ASCAPMelissa’s Money Music
Pubhishing, ASCAP/Get A Load Of This Music, ASCAP/EM)
Blackwood Music Inc . BMV/Rhettneck Music. BMI), AMP/HL.
€S2, H100 18
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HOW TO LDVE (Young Money Publishing Inc., BMiWarmer-
Tamerlane Publishing Corp , BMYEMI Blackwood Music Ing..
BMy/You Need Me, Don't { gave Me, BMI/LaMar Seymour Pub-
Iishing Designee, ASCAP/LaNelle Seymour Publishing
Designee. ASCAP/Bearmer Boy Publishing. ASCAP/Bling Bling
Muséc, ASCAP/Songs Of Universal, inc , 8MI), AMP/HL, H100
7,RBH 5

HUNT YOU DOWN (Songs Of Universal. Inc., BMAdeline 28
Publishing. BMY/Sing Station BMI/Boomer Soote Songs.
BMI/Collie Dawg Music. BMI/Alex Bridge Music Publishing.
BMI/Universal Music Corporation ASCAPMemphianna,
ASCAP). AMPHL. CS 51

HUSTLE HARD (Guita Publications BMI) H100 74, RBH 13

| CAN'T MAKE YOU LOVE ME (Aimo Music Corp..
ASCAP/Brio Blues Music. ASCAP/Songs af Evergreen Copy-
rights. ASCAP/Umwersal Music - MGB Songs. ASCAP).
AMP/HL RBH 69

IF HEAVEN WASN'T SO FAR AWAY (510 Borassa Music.
LLC. BMVUnwversal Music - Careers, BM/Down The Halch
Mu&c BMU.Jonesbones Music, ASCAP). AMP/HL, CS 1,
H1

49
IF | DIE YOUNG (Fearlfeather Publishing, BMI/Rie Bravo Music
Inc , BM{). AMPH100 24
IF ITS LOVE (Songs Of Universal, Inc BMI/Kemunity Song
ggastz BMI/Uncle Buddie's Music. inc , ASCAP), AMPHL,
8

1GET MONEY {Money Mack Music. BMIYoung Money Pub-
lishing Inc , BMI/Wamer-Tamerlane Publishing Corp .
BMI/Beamer Boy Publishing. ASCAP/NappyPub Music,
BMVUniversal Music - Z Songs, BMI/Trac N Field Entertain-
ment LLC, ASCAP/WB Music Corp , ASCAP) AMP/HL. RBH

87

1 GOT NDTHIN' (Unwversal Music Corporation, ASCAP/Cadaja
Publishing, ASCAP/MXC Music. ASCAP/Stll Working For The
Woman, ASCAP/EverGreen Copynghts. BMI), AMP/HL, CS 27

1 GOT THAT LOVE (CCW Publishing. ASCAP/Camp Jshawn,
ASCAP) RBH 76

1 GOT YO {This Is Hit, Inc.. ASCAP/Fibber & Molly Music.
ASCAP/Big Loud Songs ASCAPMagic Mustang Music
BMIMck 2 Music, BMI/Big Loud Bucks, BMUSony/ATV
Cross Keys Music Publishing, ASCAP/Sony/ATV Tree Publish-
ing Company, BMI). HL, CS 23

| LOVE YOU THIS BIG (Einnor Music. ASCAP/WB Music
Corp , ASCAP/Diat Danin Dean Music, BMUSongs Of Univer-
sal Inc . BMUBrett James Cornelius Music, ASCAP/Combus-
fion Musc. BMUTzadia Music, ASCAP), AMP CS 20, H100 64

IMA BOSS (Robert Williams, ASCAP/4 Blunts Lit At Once Pub-
lishing, BMi/First N' Gold Publishing. BMVCrlando Jahil Tuck-
&1, ASCAP) RBH 65

1'M DOING ALRIGHT (Tunes Of Bigger Picture. ASCAP/Bigger
Picture Group LLC ASCAP/Scarlel Moon Music. Inc . BMI)

(559

I'M INTO YOU (EMI Apnl Music, Inc , ASCAP/Young Money
Publishing Inc , BMYWarner-Tamerlane Publishing Corp . BMI).
AMPHL H10072

I'M ON ONE (DJ Khaled Publishing, BMI/Young Money Pub-
lishing Inc , BMIAWarner-Tamerlane Publishing Carp , BMUFirst
N’ Goid Publishing, BMI/Sony/ATV Songs LLC. BMI/Brother
Bagz Publishing, BM/Brother Bagz Publishing, SOCAN/Live
Wile LLC, BMI). AMP/HL, H100 12, RBH 2

IN DA BOX (Team S Dot Publishing, BMYSongs Of Universal,
Inc . BMU/Sony/ATV Songs LLC. BMU4 Blunts Lt Al Once Pub-
lishing, BMUFirst N' Gold Publishing, BMyWamer-Tamerlang
Pubhshing Corp , BMI/Kimani Music. BMI) AMPHL. RBH 60

IN THE MOOD (Skillz LLC, ASCAP/Stacegoomusic Compary
BMU.Jerrod Stacy, ASCAP/Black Phantam Music, ASCAP/Hol-
lathanrmusic. BMi/Warner-Tamerlane Publishing Corp , BMI).
AMPRBH 53

IRIDESCENT (Universal Music - Z Songs, BMI/Chesterchaz
Publisting, BMUBIg Bad Mr Hahn Music. BMINandisclosure
Agreerment Music, BMIRob Baurdon Music, BMUKeny
Kbl[)]ayashu Music BMi/Pancakey Cakes Music. BMI), AMP/HL
H100 81

| SMILE (Gertrude’s Music Publishing, BMiHeceanna Music.
ASCAP/Universal Music Corporation, ASCAP/Avant Garde
Music Publishing. ASCAP/EMI April Music. Inc , ASCAP),
AMP/HL. H100 90. RBH 17

ITAIN'T OVER TIL IT'S OVER (Money Mack Music, BMVDJ
Khaled Pubhshing, BMU/Songs Of Universal, Inc . BMI/Jae-
won s Publishing, ASCAP/AJustin Combs Publishing,
ASCAP/EMI April Music. Inc . ASCAPMary J. Blige Music.
ASCAP/Universal Music Corporation, ASCAP/J Brasco Music.
ASCAP/FSMGI, IMRO/Kingpin Ententainment BM/ECMG
BMIOSS Music, BMy/Madame Butions Music. BMIKelly
Sheehan, BMIN Sunshine Music. BMISony/ATV
Songs LLC, BMi), AMPHL. RBH 77

1 WANNA GO (Maratone AB, STIM/Songs Of Kobalt Music Pub-
tishing Amenca. Inc.. BM/Maratone. ASCAP/Koball Music
Publishing Amenca. Inc , ASCAP/MrKanani Sangs,
ASCAP/EMI Apnl Music, Inc., ASCAP), HL H100 17

| WOULDN'T BE A MAN (Unversal-FolyGram Intemational
Publishing, ASCAP/Songs De Burgo, ASCAP/Universal Music
- MGB Songs, ASCAP), AMPHL, H100 92

JOKN (Young Maney Publishing Inc . BM/Warner-Tameriane
Publishing Corp , BMIZone 4, Inc., ASCAP/My Diet Starts
Tomormow. Inc.. BMY/Sangs Of Universal, Inc BMIA Wanl My
Puthshing Company. ASCAP/4 Blunts Lit At Once Publishing,
l;MVFirSl N’ Gold Publishing, BMI). AMP/HL. H100 89, RBH

If

JUST AKISS (Warner-Tamerlane Publishing Corp .
BMI/DWHaywood Music. BMI/RADIOBULLETSPublishing,
BMUEMI Foray Music, SESAC/Hullary Dawn Songs,
SESAC/EMI Blaciwood Music Inc , BMYString Stretcher
Music, BMI), AMPAHL, CS 6, H100 22

JUST CAN'T GET ENDUGH (will 1 am Music, Inc
BMV/apt de.ap publishing, BMTab Magnetic Publishing,
BMV/Cheny River Music Co , BMIHeadphone Junkie Pubhish-
1ng, ASCAP/EMI April Music. Inc., ASCAP/Native Boys Music,
BMUEMI Blackwood Music inc BMI/Rodney Jerkins Produc-
tions, BMI). HL, H100 15, 1T 50

JUST FISHIN' (Sony/ATV Acuff Rose Music, BMUSix Ring Cir-
cus Songs. BMISony/ATV Tree Publishing Company. BMUFive
Hills Music, BMYDo Wnie Music, LLC, BMI). HL, CS 14.
H10070

KEEP YOUR HEAD UP (S-Curve Songs Worldwide, BMI). AMP
H10065

KNEE DEEP (Weimerhound Music, BMVLII Dub Music,
BMVAngelska Music, BMIPoppsolotamus Music, BMUJettrey
gleele Music, BMYBPJ Administration, ASCAP) CS 5, H100

1

LA HUMMER Y EL CAMARO (Primavera Worldwide Music.
ASCAP) LT 34

LAST FRIDAY NIGHT (T.G.L.E} (When I'm Rich You'li Be My
Bitch, ASCAP/WB Music Corp  ASCAP/Kasz Money Publish-
ing. ASCAP/Maralone, ASCAP/Kobait Music Publishing Amer-
1ca, Inc , ASCAP/Bonnie McKee Music. BMI/Where Da Kasz
AL BMUCYP Two Publishing, 8M3), AMPH100 4

LATE NIGHTS & EARLY MORNINGS (Marshmellow Music,
BMI/SPZ Music, Inc . BMVDowniown DMP Sangs, BMI/Dam
Rich Music BMYEMI Blackwood Music Inc BMI), HL, RBH

66

THE LAZY SONG (Mars Force Music, ASCAP/Bughouse.
ASCAP/Bug Music. ASCAP/Roc Nation Music ASCAPMusic
Famamanem LLC, ASCAP/EMI April Music, Inc , ASCAP/Tay
Plane Music. ASCAP/Art For Art's Sake Music. ASCAP/AR-
House Entertainment LLC, ASCAP/Sony/ATV Music Publishing
Canada, SOCAN}, AMP/HL. H100 14

LET IT LY (5 Ta 15 Publishing, BMi/Roscoe Dash Publishing,
ASCAP} RBH 64

LETIT RAIN {Scrambler Music. ASCAP/Carnval Music Group,
ASCAP/BMG Gold Songs. ASCAP/Glassbean, ASCAP/We
Jam Writers Group. ASCAP) CS 30

LET'S GET TOGETHER (Phylvester Music. Inc .
ASCAP/Tmullins Music ASCAP) CS 46

LIFE OF THE PARTY (Tom's Kid Music. BMI/Mamas Peboly
Publishing, ASCAPAL. Tolbert Music. BMI/Lil Eddie Sermano
Music. BMIDeanna’s Ditties, ASCAP/William Serrano Pub-
lishing Designee, ASCAP) RBH 40

LIGHTERS (Shroom Shady Music, BMi/Sengs Of Universal.
Inc . BMUArtegia Music, BMUWarmer-Tamerlane Publishing
Corp . BMYMars Force Music, ASCAP/Bughause. ASCAP/Bug
Music ASCAP/Rac Nation Music. ASCAP/Music Famamanem

AYX

LLC, ASCAP/EMI April Music. Inc , ASCAP/Toy Plane Music,
ASCAP/Art For Art's Sake Music, ASCAP/ArtHouse Entertain-
ment LLC. ASCAP/Roc Music 4 Life Publishing, ASCAP/Jan-
1ce Combss Publishing, In¢ . BMYEMI Blackwood Music Inc
BMI/Phifhonaire Worldwide Publishing, BMYPiatinum ke Pub-
Iishing, BM). AMP/HL H100 33

LIKE MY MDTHER DOES (Sony/ATV Tree Pubtishing Compa-
ny, BMI/Cake Taker. BMi/ofe, BM/Pain In The Art Pubhshing,
BM|/Perfect Mess Music_BMI). HL, CS 47

LLAMA AL SDL {Sony/ATV Discos Music Publishing LLC.
ASCAP/Tito EI Patron Publishing, ASCAP/Perfect Music Corpo-
ration, ASCAP) LT 15

LLUVIA AL CORAZON (Tulurm Music, ASCAP/WB Music
Corp  ASCAPAVallincito Songs. BMIUniversal Music -
Careers, BMI), AMPLT 23

LONG HEELS RED BOTTOMS (Not Listed) REH 100

LONG HOT SUMMER {Richard Man Music. ASCAP/Mary
Rose Music. BMYSongs Of Universal. inc BMI}. AMP/HL, CS

LONG WAY TD GD (EMI April Music lnc . ASCAP/Tr-Angels
Music, ASCAP), HL, CS 42

LODK AT ME NDW (Songs Of Universal, inc , BMI/Culture
Beyond Ur Experience Pubhsting. BMUT Like Turiles Music.
ASCAP/Downtown Music Publishing LLC, ASCAP/Cherry Lane
Music Publishing Campany Inc , ASCAP/Cherry 315 Music,
ASCAP/The Bad Bad Guys, ASCAP/Meioist Music Publisting,
BMIManey Mack Music BMI/Young Money Publishing Inc .
BMIWarner-Tamerlane Publishing Corp , BMU/T Ziah's Music,
BMTenyor Music, BMI), AMP/CLMHL, H100 26, RBH 14

LOVE DDNE GONE (Infernalional Dog Music. BMIBig Yellow
Dog, LLC, BMVScamporee Music. BMI/Wamer-Tamerlane
Publishing Corp., BMI). AMECS 16, H100 73

LOVE DDN'Y RUN {IVike Curb Music. BMI/Ghermkyle Music.
BMVST One Songs, ASCAP/Ariose Music, ASCAP/Litile
Champion Music, LLC, ASCAP/Dream Rock Music. Inc.,
ASCAP), AMPCS 26

LOVE FACES (Aprl's Bay Muzik, BMI/Warner-Tamerlane Pub-
lishing Corp . BMINo Quincydence Music Publishing.
BMI/Downtown DMP Songs, BMIE MilesMusic, BM/Songs
0f Universal, Inc.. BMI/Chef Huxtable Music Publishing,
BMUEMI Blackwood Music inc . BMI). AMPHL, RBH 29

LOVE LETTER (R Kelty Publishing, Inc , BMUniversal Music -
Z Songs. BMI) RBH 26

LDVE YOU LIKE A LOVE SONG {Antonina Songs.
ASCAP/Akashic Field Music. BMI/Sangs Of Universal, Inc.,
BMIMafia Della Roccia, BMIIN-Q Music, BMYDowntown
Music Publishing LLC. ASCAP). AMPHL, H100 35

MADE IN AMERICA (Tokeco Tunes, BMI/Bobby's Lyrics. Land
and Livestock, BMIDo Wiite Music. LLC. BMVSweetwater
Jams, BMi/Reynsong Publishing Corp , BMI) CS 17. H100 71

MAN DOWN (Pubishing Designee, BMI/Universal Music Cor-
porahon, ASCAP/rving Music. Inc., BMISholay. BMiMerckee
Music, ASCAP), AMP/HL. H100 63. RBH 10

MARVIN & CHARDONNAY (FF To Def Publishing, LLC.
BMI/Please Gimme My Publishing inc - BMIEMI Blackwood
Music Inc , BMI/Sangs Of Universal, Inc . BMI/Roscoe Dash
Pubfishing, ASCAP), HL, RBH 56

MARVIN'S ROOM (EM| Blackwood Music Inc, BMULive Wrile
LLC. BMI/Mavor & Moses LLC. SOCAN) HL RBH 45

MARY WAS THE MARRYING KIND (Music Of Stage Three,
BMI/Songs Of Comman, BMYSongs From The Couch.
BMI/Sony/ATV Cross Keys Music Publishing, ASCAP). HL, CS

45

MEAN (Sony/ATV Tree Pubhshmg Company, BMU/Taylor Swift
Mustc, BM), HL, CS 9, H100 44

ME ENCANTARIA (Huma BMVIrnpeno BMI LT 16

ME TOCA A Mi (inzunza Publishing. BMI/deas Enterprises
Inc , BMI/Los Composttares Publisting BMI) LT 30

M) CORAZON ESTA MUERTO (Los Magnifikos Music Publish-
ing, ASCAP) LT 25

MI CORAZON INSISTE (Rubet Music Pubhishing, ASCAP/Uni-
versal Musica . inc, ASCAP) (T 33

MIENTRAS DORMIAS (Marcha Musical Corporalion, ASCAP)

LT 4

MI ULTIMA CARTA (Sangs Of Top Siop Music Publishing.
BMI) LT 26

MIVIDA (Luar Mugic Publishing. BMI/Raul Lopez Publishing,
BMI) LT 4

MORE THAN FRIENDS (ENB Writing Group. ASCAP/Kango
Slim. BMI/Big Freedra, BM/Reallienare Publishing. BMI) RBH
94

MOTIVATION (EMI Blackwood Music Inc , BMIAJimipub Music.
BMIEMI Foray Music, SESAC/Rico Love Is Stll A Rapper.
SESAC/Hynnotic Beats BMI/Rebel Made LLC, BMVSongs Of
Koball Music Publisting Amenca. Inc . BMIoung Money
Publishing inc , BME). AMP/HL. H100 19 RBH 1

MOVES LIKE JAGGER (Sudgee Music. BMI/Universal Music -
Caresrs, BMI/Matza Ball Music, BMIMWhere Da Kasz AL,
BMIMaruSongs, BMU/Lotzah Balls Soup. BMI/Maratone.
BMUSongs Of Kobalt Music Publishing Amenica. Inc , BMI),
AMPHL, H100 62

MR. BARTENDER (Songs of Program 360, ASCAP/Do Wrile
Music. LLC, BMI} CS 34

MR. SAXOBEAT (Ulira Empire Music. BMI/SC MediaPro Music
Entertainment, SRL) LT 39

MY HEART CAN'T TELL YDU ND (Kobalt Music Pubhishing
America. Inc , ASCAP/Little Shop Of Margansongs, BMY/Mor-
gan Music Group, BMI). AMP CS 41

MY LAST (FF To Def Publishing, LLC, BMIAet The Story Begin
Music Publishing, ASCAP/Chrysalis Music, ASCAP/EMI April
Music. Inc , ASCAP/Flyte Tyme Tunes Inc . ASCAP/Songs Of
Universai, Inc , BMI/Cutture Beyond Ur Experience Publishing.
BMI). AMP/HL. H100 30, RBH 4

NEVER GDNNA LEAVE THIS BED (Universal Music - Careers,
BMIFebruary Twenty Secand Music. Inc.. BMIAValentine,
Valentine, ASCAP/Universal Music - MGB Songs. ASCAP),
AMPHL, H100 55

NINAS PUDIENTES Y PODEROSAS (Maicha Musical Corpo-
rabion, ASCAP/Primavera Worldwide Music, ASCAP} LT 31

NO HANDS (Juaguinmatphurpublishing. ASCAP/Roscoe Dash
Publishing. ASCAP/Dead Stock Mustc. BMYWB Music Corp ,
ASCAP/Drumn Squad LLC. ASCAPAYoung Drumma, ASCAP).
AMPRBH 44

NO ME DEJES CDN LAS GANAS (Ferca Publistung, BMI) LT

0

1

NO ONE GONNA LOVE YOU (Dam Rich Music. BMVEMI
Blackwood Music Inc.. BMI). HL. RBH 36

NORTH COUNTRY (Chiis Hawkey Music ASCAP/Wrong-
w[a]y/Wmngllme Music, BMI/Saylesound Music, ASCAP) CS

6

NOT MY OADDV (For The Write . Price. ASCAP/Roynet Music.
ASCAP) RB

NOVACANE (RZE Music Publishing. ASCAP/Universal Music
Corporation. ASCAP/Bug Music, Inc  BMIHeavens Research,
BMI/Copynight Control). AMP/HL, H100 82, RBH 19

OH MY (Zari Ciyan: Publishing, BMVJ Brasco Music.
ASCAP/EMI April Music, Inc . ASCAP/Roscoe Dash Publish-
1ng, ASCAP/PGH Sound Publisting, ASCAP/WB Music Carp .
ASCAP/Young Drumma, ASCAP), AMP/HL. RBH 32

Og,sT%NIGHT {Pretty Damn Tough. ASCAP/RandDazz, ASCAP)

4

0LD ALABAMA (Houise Of Sea Gayle Music, ASCAP/Words &
Music, ASCAP/Circle C Songs. ASCAPA Bulls Music,
ASCAP/Full Circle Music Publishing, LLC. ASCAP/Sany/ATV
Tree Publishing Cornpany BMI), AMP/HL H100 67

OLVIOAME (JCAM Editora Musical SA de CV) LT 20

ONE MORE DRINKIN' SDNG (New Sonos Of Sea Gayle,
BMU/Ozworth Music BMI), HL, CS 25

ONE NIGHT STAND (Songs Of Universal, Inc . BMY/Culture
Beyond Ut Expenence Pubhishing, BMIKMac Muzic BMI/C
Sun Music, ASCAP/Wet Ink Red Music, ASCAP/EMI Apnl
Music, Inc, ASCAP), AMP/HL. RBH 37

ON MY LEVEL (PGH Sound Publishing. ASCAP/WB Music
Corp . ASCAP/EMI Blackwood Music Inc . BMVJimipub
Music. BMUTodd Anthony Shaw Publishing Designee,
BM/Hypnotic Beats. BMI/Rebel Made LLC, BMISongs O1
Kobalt Music Publishing Amenca, Inc. BMUKMSA BMI).
AMP/HL H100 79, RBH 24

VEN A BAILAR (Songs Of RedOne, BMUSony/ATV Songs LLC,
BMI2101 Songs, BMIPitbull's Legacy Pubhshing. BMIUni-
versal Music - Careers BMVEMI Apnl Music. Inc ASCAP/EMI
Songs France, SARL/Sony/ATV Tunes LLC ASCAP) AMP/HL,
H10020. LT 4

OUTLAW (Mol Listed) RBH 99

OUT OF MY HEAO (Hey Lu Chill Music. BM/Heavy As Heaven

o\

Music, BMYSongs Of Unwersal, inc.. BMUMakithot Music
Publishing, SESAC/Perfect Attendance, LLC. ASCAP/Einnor
Music, ASCAP/WB Mustc Corp , ASCAP/Tee-Bass Music Inc..
BMYEMI Blackwood Mustc Inc . BMVAItnG Music Inc.,
BMYWonda Songs. BMI), AMP/HL, H100 57. RBH 12

A PARTIR DE HOY (Eciiora San Angel SA de CV, ASCAP) LT
48

PARTY (Please Gimme My Publishing inc BMI/EMI Blackwood
Mustc Inc., BMIAWay Above Music. BMUSony/ATV Songs
LLC BMIEMI April Music. Inc . ASCAP/B-Day Publishing,
ASCAP/Chrysalis Music, ASCAP/We Don't Play Even When
We Be Playi’, ASCAP/Get Ya Frog On Publishing, BMIEnter-
la%nmenl Music BMI/Siick Rick Music Corp BM!) HL RBH

7

PARTY ROCK ANTHEM (Parly Rock Music, ASCAP/Three Wise
Bays Music LLC. BMIRude Music. BMI) H100 1, LT 22

PELIGRO (Westwood Publishing S A De C V./Pagific tatin
Copynight Inc_ ASCAP/SoundPark Publishing, ASCAP) LT 27

PIECES OF ME (Studio Beast Mustc, BMI/WarmerTamerlane
Publistung Carp , BMYChuck Harmony's House Publishing.
ASCAP/Strauss Co , LLC., ASCAP/Normaharris Music Pub-
lishing, ASCAP/EMI Apnil Music. Inc , ASCAP/Blue Toes,
ASCAP/Bug Music. ASCAP). AMP/HL, RBH 22

A PLACE TO SHINE (Tillawhirl Music BMI/Cameval Music
Group. BMUBluewater Music, BMI/Sophie Park Music.
ASCAP/Kobalt Music Publishing Amenca Inc , ASCAP} CS 52

POR SER TU MUJER (EM! Blackwood Music Inc , BMVEMI
Musical Mexico S A de CV, SACM) LT 38

PRETTY GIRLS (Yaggamentz Music, BMI/Art In The Fodder
Musrc BMI/Bug Mus«c Inc BMVJonaman Rmem Music.

ngs Ll Music.
Entertamment, LLC. ASCAP/W lliam Jordan, ASCAP/C[emmle
Rishad Penton. BMVSheWun Edwards, BMI)., HL. H100 95
PROMETI (ot Lisled) [T 6
PUMPED UP KICKS (Sm‘ms Coffee And Tea Music Publishing,
BMI). AMPH100 46

QUE A TODA MADRE (QUE A TODO DAR} {LGA Music Pub-
lishing, BMIAdeas Enterprises. Inc., BMILos Compositores
Publishing. BMI) LT 42

QUICKIE (MJP Music, ASCAP/Fede Music, BMI/B Dizzie
Muzik, ASCAP) RBH 21

QUITATE LA VENDA (Not Listed) LT 44

RABIOSA (The Caramel House Music, BMISony/ATV Melady,
BMUPitbull's Legacy Publishing, BMUUniversal Music -
Careers. BMULos Duenos Del Negocio Publishing, ASCAP),
AMP/HL. LT 14

RACKS (Hip Hopvilie USA Music, BM/Great South Bay Music,
BMUSonny Digital Music Group, BMINayvadius Maximus
Music. BMI/Christopher Miller Publishing Oesignee. BMI)
H100 77. RBH 38

RADIO MESSAGE (R Keily Pubhsnlng Inc . BMiUniversal
Music - Z Songs, BMI), AMPHL, RBH 35

RAIN OVER ME (Abueld y Tia Songs BMI/Sony/AW Songs
LLC, BMVSongs Of RedOne, BMi/Marc Anthony,
ASCAP/Snny/AW Tunes LLC, ASCAP/2101 Songs. BMI) HL
110093

REMIND ME (House 01 Sea Gayle Music ASCAP/EM) April
Music, Inc , ASCAP/Didn't Have To Be Music ASCAP). HL.CS

12,H100 27

RIGHT THERE (EMI Blackwood Music Inc BMIimipub
Music, BMYDat Damn Dean Music. BMyPeermusic,
BMI72412 Songs LLC, BMVJesse Jaye Music. ASCAP/Reach
Global, in¢ , ASCAP/50 Cent Music Publishing ASCAP/Uni-
versal Music Corporatian. ASCAPHypnolic Beats BMI/Rebet
Made LLC. BMUSongs Of Koball Music Publishing America,
Inc.. BMI}, AMP/HL. H100 52

ROLLIN (Not Listed) RBH 98

ROLLING IN THE DEEP (Songs Of Universal, [nc BMIEM
Blackwood Music Inc . BMI). HL, H100 3, LT 43, RBH 62

ROLL UP {PGH Sound Publishing, ASCAP/WB Music Corp..
QSCAP/EMI Apnl Music. Inc ASCAP) AMPHL H100 43,

BH 50
RUN THE WORLD (GIRLS) (2082 Music Publishing.
ASCAP/WB Music Comp , ASCAP/EMI Aprit Music, Inc
ASCAP/B-Day Publishing, ASCAP/Switch Werd Music.
ASCAPA Like Turtles Mustc. ASCAP/Music By Tafart Inc .
BMJJack Russet Music Lid . PRS/Tenyor Music. BMI).
AMP/HL, H100 78 RBH 91

SAVE ME, SAN FRANCISCO (EMI Apri| Music, Inc .
ASCAP/EMI Blackwood Music Inc.. BMU/Ptimon Music.
ASCAPMayday Malone Music. ASCAP/State One Songs.
ASCAP/Reptiltian Music, BMIS1 Songs., ASCAP/Schweet
%ustc. ASCAP/Desert Tenl Music. ASCAP) AMP/HL, H100

SHE AIN'T YOU (Songs Of Unwversal Inc . BMVCulture Beyond
Ur Experience Publishing, BMVChemry-Lane Music Publishing
Company inc., ASCAP/Cherry 315 Music. ASCAP/The Bad
Bad Guys, ASCAPMetorst Music Publishing, BMUKMacnifi-
cent, BMIPoo B Z Publishing Inc., ASCAP/Bug Music
ASCAP/WB Music Corp., ASCAP/Sany/ATV Tunes LLC.
ASCAP/Bam Jams. BMI), AMP/CLM/ML, H100 28, RBH 6

SHE HOT (Dorrough Music Publishing Company ASCAP/Ullra
Tunes. ASCAP) RBH 96

SHOTGUN GIRL (Sony/ATV Cross Keys Music Publishing
ASCAP/Danelle Leverett Publishing Company. ASCAP) HL

CS38

THE SHOW GOES ON (Hey Lu Chill Music, BMUHeavy As
Heaven Music. BMIUniversat Music - Careers. BMI/Sangs Of
Universal, Inc.. BMVArtist Publishing Group West,
ASCAP/Dustin William Brower Publishing Designee:
ASCAP/Jonathan Keith Brown Publishing Designee.
ASCAP/Sony/ATV Harmony ASCAP/The Best Dressed Chick-
en In Town, ASCAP/Tschudi Music, ASCAP/Ugly Casanova
Music. ASCAP) AMPAHL.H100 1

S&M (EM! Aprit Music, In , ASCAP/UIira Tungs, ASCAP/Dipiu
511 . SACEM/Dat Damn Dean Music, BMIPeermusic.
BMU2412 Songs LLC. BMI) AMP/HL. H100 50

SMILE (Aval Lavigne Publishing LG SOCAN/AIme Music
Corp . ASCAP/Maratone. ASCAP/Songs Of Kobalt Music Pub-
lishing Amerlra inc.. BMIMaratone AB STIM/Maratone BMI}
H100 94

$0 FRESH (Songs In The Key Of Chariie 0, SESAC/Universal
Music Corporation, ASCAP/Linden Springfield, BMVEMI
Blackwood Music nc , BMUniversai Music - Z Songs, BMUIl
Will Music. Inc , ASCAPMacDermot Music, SOCAN/Songs Of
Universal. Inc , BMVA Max Entertainment, ASCAP/EMI April
Music, Inc . ASCAP/Riz Wiites, ASCAP/BIiSS 69, ASCAPAUni-
versal Music - Z Tunes LLC., ASCAP/Deep Sound Music, Inc .
ASCAPMntertainment Publishing, ASCAP), AMPHL, RBH 67

S0 IN LDVE (Biug's Baby Music. ASCAPAUniversal Music Cor-
poration ASCAP/Tappy Whyle's Music, LLC BMUSongs Of
Universal, Ing , BMI/Musty Aftic Music, BMVEMI Blackwood
Music Inc, BMULa Kasa Sole ASCAP/EMI Apnil Music. Inc .
ASCAP), AMPHL. RBH 11

SOLO PIENSO EN T1 {Screen Gems-EMI Music Inc
BMY/Saciedad General De Autores De Espanda, SGAE) LT 36

SDMEONE TO LOVE ME (NAKED) (No! Listed) RBH 58

SPARKS FLY (Sony/ATV Tree Publishing Company, BMY/Taylor
Swalt Music. BMI), HL, €S 49

SPEND IT {Ty Epps Music, ASCAP) RBH 79

STAYING'S WORSE THAN LEAVING (WB Music Corp.,
ASCAP/Mouniain Morming Music. ASCAPHouse Ot Sea Gayle
Music, ASCAP/Little Mojo Music, ASCAP/Big Machine Music.
BMI/Three Minute Movie Music, BMISuper 98 Music. LLC..
BMI), AMP CS 43

STAY TOGETHER (Uncle Buddie s Music, Inc . ASCAP/LP2
Music Group. ASCAPAedHea Productions, LLC ASCAP)

RBH 74

STERED HEARTS (Universal Music - Careers, BMI/February
Twenty Second Music. inc , BMUEpileptic Caesar Music,
ASCAP/EMI April Music Inc . ASCAP/Matza Ball Music.
BMIWhere Da Kasz Al, BMiMaru Cha Cha, BMI/Lotzah Balls
Soup, BMIHigh Deaf Music. ASCAP/BMG Ruby Songs.
ASCAP/E AR Entertainment LTD, ASCAP) AMP/HL H100 91

STILL IN LOVE WITH YOU (Pippin The Friendly R anger Music
Company. Lid , ASUniversal-PolyGram International Pubiish-
ing, ASCAP). AMPHL, RBH 59

STITCH BY STITCH (Two Of Everyting Music, ASCAP/AWE
Music Corp , ASCAP/12 06 Publishing. BMIEMI Blackwood
Music Inc , BMiHey Kiddo Music, ASCAP/Kobalt Music Pub-
hishing Amesica, inc , ASCAP), AMP/HL, H100 96

STORM WARNING (Songs Of Universal. Inc - BMIHappy Little

NN

Man Publishing, BMIDash8 Music, ASCAP/Bughouse.
ASCAP/Bug Music. ASCAP/BMG Platinum Songs. BMIHello |
Love You Music, BMI), AMPHL, CS 40

THE STORY DF US (Sony/ATV Tree Publishing Company,
BMI/Taylor Swift Music, BMI), HL, H100 63

SUPER BASS (Harajuku Barbie Music. BMU/Maney Mack
Mustc, BMISongs Of Universal. Inc . BMI/Daniel Ardrew Pub-
lishing, ASCAP/Dat Damn Dean Music. BMI/2412 Songs LLC
BMU/Peermusic. BMUFD Da Mastermind ASCAP), AMPHL.
H100 5, RBH 8

SURE THING (M. Publishing. ASCAP/Universal Music Corpo-
ration. ASCAP/Amaya-Sofia Publishing. ASCAP) AMP/HL.
H100 40. RBH 3

SURVIVE (Precious Baby Publisting, ASCAP/Datsdabbysay
Music Publishing, ASCAP/Swo) Ray Mustc, ASCAP/Food 4 Yo
Soul Music, ASCAP/Chris Johnson Music. ASCAP) RBH 57

TABOO (Crown P Music Publishing, BMEMI Blackwood Music
Inc ., BMVEMI Songs France SARL) H10097. 1T 1

TAKE A BACK ROAD (EM! Blackwood Music inc BMIRhefl-
neck Music, BMiUniversal Music - Careers. BMI/HIgh Pow-
ered Machine Music. BMI), AMP/HL, CS 19, H100 60

TAKE IT OFF (EMI Blackwood Music Inc , BMVString Stretcher
Mustc, BMI/Sangs Of Southside Independent Music Publish-
g, L/External Combustion Music, ASCAP/Out Of The Taper-
oom ASCAP/EMI April Music. Inc . ASCAP/Didn’t Have To Be
Music, ASCAP}, HL. CS 32

TAKE OVER CONTROL (BMG Rights Managemen! (UK).
PRS/BMG Platinum Songs, BMYTALPA Music Publishing.
BUMA/The Royalty Network, ASCAP/Waiboomers.
ASCAP/Sony/ATV Tunes LLC ASCAP), HL, H100 75

TAN SOLO TU (WB Music Corp . ASCAP/Mutierechi Inc
SGAE/Soctedad General De Autores De Espana, SGAE} LT 24

TE AMO Y TE AMO (Serca Music Pubhishing Inc . BMI) LT 5

THAT WAY (Dead Stack Music. BMYWB Music Corp .
ASCAP/4 Biunts L1 At Once Publishing, BMiFirst N' Gold
Publishing, BMY.Jererny Felton Publishing Designee.
ASCAP/Sangs Of Universal, Inc , BMVKirmani Music,
BMUSongs Of Mizay Entertainment, Inc , BM|/Wamer-Tamer-
lane Publishing Corp , BMY). AMP/HL. RBH 48

THING CALLED US (Rondeau A Withams Publishing,
BMVames Wesley Designee. BMU/Gina Agha Music Publish-
ng, SESAC/Lated Willams Designee. BMI) RBH 75

EL TIERNO SE FUE (Marcha Musical Comporation, ASCAP) LT
19

TILL I'M GONE {PGH Sound Publishing ASCAP/WB Music
Corp , ASCAP/EMI Blackwood Music inc . BMVEMI Apnl
Music, inc . ASCAP). AMP/HL. RBH 63

TILL THE WORLD ENDS (Kasz Money Publishing,
ASCAPMWarner/Chappell Music Scandinavia AB, STIM/Mara-
tone AB, STIM/Kobait Music Publishing America, Inc ,
ASCAP/Dynamite Cop Music. BMI/Where Da Kasz At, BMI),
AMPH100 25

“TIL THE END OF TIME (Beyond The Sky, BMYRondor
Music. BMISangs Of Universal. Inc, BMW Bozemarn, BMI).
AMPML, RBH 97

TODAY IS YOUR DAY (Loon Fcho Inc . BMI/Sangs Of Unwver-
sdl, Inc , BMI). AMPHL CS 37

TOMORROW (Rurnin’ Behiad Publishing ASCAP/EMI Apnf
Music, Inc , ASCAP/Sixteen Stars Music. BMYFrank Myers
Music. BMVGrand Poobah Publishing. SESAC/Dreams To
Music. SESAC) HL.CS 4,H100 39

TONIGHT TONIGHT (Midas Music, ASCAP/Sleep When I'm
Rich Music, BMyScarlet Moon Music. Inc., BMUNash O
Music, Bul/Rodins Music ASCAP/Here's Lookin' At You Kidd
Music. BMI/Beluga Heights Music. BMYSony/ATV Songs LLC
BMI/Hey Kiddo Music. ASCAP/Kabalt Music Publishing Amer-
1c4, Inc , ASCAP), HL, H1009

TONY MONTANA (Not Listed) RBH 86

TOUGH (Sony/ATV Tree Publishing Company. BMU/Leshie Satch-
er Music, BMI), HL. CS 33

TUPAC BACK (Robert Williams. ASCAP/4 Blunts Lt At Once
Publishing, BMVFirst N' Goid Publishing BMYSany/ATV
Songs LLC. BMVEar Drummers Publishing, ASCAP). HL, RBH

51
TWENTY-ONE (Shooling Moon Music, ASCAP) CS 57

UNUSUAL (Songs Of Universal, Inc . BMI/Andrew Wansel,
BMI/Crow’s Tree Publishing, BMVSony/ATV Songs LLC.
BMUDexter Wansel Pulishing Designee. BMVAprIl's Bay
Muzik. BMVWarner-Tamerlane Publishing Corp , BMUEzekiel
Lewis Music, BMUnwversal Music - Z Songs BMUJery Lee
Publishing, ASCAP/Drearn Team Music. ASCAP/Lwe Wirite
LLC. BMVEMI Blackwood Music Inc.. BMI), AMPHL, H100

68, RBH 7
UP (Not Listed) RBH 82

\-IEN COMMIGO (Los Cangnis Publishing ASCAP/Sangs Of Top
Stop Music Publishing, BMI) LT 13

WALK (MJ Twelve Music. BMI/Songs Of Universal, Inc, BMIA
Love The Punk Rock Music BMI/Living Under A Rock Music
ASCAP/Unwersal Music Corparation, ASCAP/Flying Earform
Music. BMVSongs Ot Kobalt Music Publishing Amenca. Inc .
BMi/Ruthensmear Music. BMI/Bug Music. Inc., BMI).
AMPHL, H100 100

WALKING (WAL-MART) (EMI Apnil Music. inc , ASCAP/Wet
Ink Red Music, ASCAPAL's Tea Tyme. ASCAP/That's Pium
Song, ASCAP/Universal-PolyGram Infemational Publishing.
ASCAP/Basement Boys Music Inc . ASCAP/C-Waler Publish-
ing, inc.,., ASCAP), AMP/HL, RBH 49

WANNA TAKE YOU HOME (Gossin Publisting. ASCAP/Melu-
sic Inc . ASCAP/Primary Wave Emblem, ASCAP/Warner-
Tamerlane Publishing Corp . BM/Boatwnight Baby, BMI), AMR
cS

39

WATCH ME (Walt Disney Music Company. ASCAP) H100 86

WE CAN GET IT ON (Gotti World Publishing. ASCAP/Young
Drumma, ASCAPAVB Music Corp ASCAP/Kay Dane” Music.
ASCAP), AMP RBH 31

WHERE THEM GIRLS AT (Cafier Boy Music. LLC, BMVDipiu
sl . SACEM/E-Class Publishing, BMVEMI Blackwood Music
Inc . BMVHarajuku Barbie Music, 8M1/Songs 0f Universal.
Inc BMYMoney Mack Music, BMUMail Dn Sunday Music,
ASCAP/Play-N-Skllz Music, ASCAP/EMI Apnl Music, Inc ,
ASCAP/Senous Scnptures ASCAP/Skillz For Skillz And Piay
Musik, ASCAP/Sany/ATV Sengs LLC. BMUSony/ATV Tunes
LLC, ASCAP/What A Publishing LTO SACEM/Shapiro, Bern-
stein & Co., Inc.. ASCAP) AMP/HL, H100 32

WHO SAYS (Roditis Music, ASCAF/Warner-Tameglane Publish-
ing Corp , BMVPower Pen Biz Pubiishing, BMUPriscilla Renea
Productions. BMIMark Portmann Music, BM), AMPH100 38

WITHOUT YOu (Totally Wrghteous Music BMI/Big Loud
Bucks, BMYSony/ATV Tree Publishing Company BMU/Songs
For My Good Girl Music. BMI), HL, H100 83

WORK OUT (Dreanwillain, BMI/EMI Blackwood Music Inc .
BM/Piease Gimme My Publishiag Inc , BMYSongs Of Univer-
sal Inc BMUMinmode Music. 8MI/BMG Chrysalis, BMIJohn
Legend Publishing. BMY/Sukmeke Rainey Music. ASCAP/Puz-
Zled Pieces Of Mind Music. ASCAP/EMI Yirgin Music Inc ,
ASCAP/Elliot Wolff. ASCAP), AMP/HL. H100 85

VES (45m & 3rd Music Puhllshmg Inc.. BMVSony/AW Songs
Beast Music, B blish-
mg Cmp BMI), AMP/HL. RBH 39
YOU (Mayimba Music, ASCAP/Palabras De Romeo, ASCAP) (T
>

YOU ANG TEQUILA Songs Of Universal, inc BMIHannaberg
Music. BMIAVB Music Corp . ASCAP/Deanaiing Music.
ASCAP), AMPHL, CS 11, H100 37

YOU GOT ME (vibrating String Music, BMI/Chetry Heart Music
BMU/Enk Halbig, BMI) CS 58

YOU LIE (EM! Blackwood Music Inc.. BMIHow Bout That Sky-
line Music, BMU/Cactus Moser Music. BMI). HL. CS 7. H100

51

YOUR LOVE (First N' Goid Publishing BMI/Sony/ATV Songs
LLC BMIMy Owet Starts Tomorrow, Inc., 8MI/Sangs 0f Uni-
versal, Ing , BMYNuns With Attitudes, BMITheCircles-Full,
BMUSounds Of Angels, BMIAU Can't Teach Bren The Shih,
BMIPrincess Diva Music. BMYXani G Music, ASCAP/4 Blunts
Lit At Once Publishing, BMIArving Music. Inc.. BMBeyond
The Sky. BMI) AMPHL RBH 70

Data for week of JULY 23, 20N

Chart Codes: CS (Hot Country Songs), H100 (The Billboard Hot 100), LT (Hot Latin Songs) and
RBH (Hot R&B/Hip-Hop Songs) TITLE (Publisher - Licensing Org ) Sheet Music Dist., Chart, Position
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RECORD COMPANIES: Columbia Records appoints Stephen
Ferrera to the label’s A&R team. He was 2xecutive VP of A&R
at Island Def Jam.

Fearless Records names Mike Jacobs senior VP. He was
senior VP at Trauma Records.

Arista Nashville appoints Lauren Thomas regional promotion
manager for the West Coast region.

Big Machine Label Group names Jake Basden director of
publicity. He was a director in the sports and entertainment
division of Edelman New York.

PUBLISHING: Sony/ATV Music Publishing promotes Jimmy
Asci to VP of communications and project management. He
was director of operations.

EMI Music Publishing promotes Stephen J. Dallas to VP of
legal and business affairs. He was senior director.

BMI appoints Deirdre Chadwick director of classical
music administration. She previously spent seven years as
principal oboist with the Indianapolis Chamber Orchestra.

RETAIL: Alliance Entertainment names Mike Davis president.
He was executive VP/GM of Universal Music Enterprises.

MANAGEMENT: The Collective taps Joey Simmrin and Anna
Jacobson-Leong as managers. Simmrin was head of 5B Artist
Management’s Los Angeles office, and Jacobson-Leong was
amanager at ECG.

RELATED FIELDS: Imagem Creative Services USA names
Marc Mannino director of music synchronization. He was a
partner/senior VP of marketing at Karpel Group.

WORKS

ASCAP PROGRAM TO RELEASE FIRST
COMMERCIAL EP

The ASCAP Songwriter Residency, a partnership between
ASCAP andafter-school program America Scores, will release
its first commercial collection of songs, thanks to Philadel-
phia alt-country band the Great Unknown.

For the upcoming five-song EP, “Other Voices, Other
Rooms,” the act collaborated with American Scores ele-
mentary and middle students in Cleveland, Milwaukee,
New York, Boston and Washington, D.C. With the desire
to incorporate community service into its touring model,
the band spent threeafternoons in each city co-writingand
recording the tracks.

“Because they're an indie band and have no label or pub-
lisher complications, it was easy enough for them to say, ‘We
also want to release the CD as an EP,”” says ASCAP senior
director of film/TV membership Sue Devine, who oversees
the program, which is funded by the ASCAP Foundation. “So
they went into the program knowing that all the songs would
become an EP they'd release.”

‘Other Voices, Other Rooms” will be available July 19
through the band’s site (thegreatunknownmusic.com). Sales
proceeds from the name-your-own-price EP will be donated
back to the ASCAP Songwriting Residency.

Since launching in 2006, the program has only released
promotional compilation albums. Other songwriters to re-
cently participate in the residency include Claudia Brant, Da
Internz, Odie Blackmon, Dondria, Chris Henderson and the
Legendary Traxster. — Mitchell Peters

Additional photos
biz online this week at
- billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@biliboard.com.

: SESAC LATINA
- |JCELEBRATES 18TH
ANNUAL AWARDS

Artists, songwriters, publiskers and executives gathered at the Beverly Hills Hotel in
Los Angeles on June 29 for the annual Premios SESAC Latina Music Awards,
honoring the top-performing SESAC Latina songs on radio and TV. PHOTOS: TEAL M

ABOVE: SESAC executive VP Dennis Lord (left), senior VP of writer/publisher
relations Trevor Gale (second from left) and SESAC Latina associate VP J.J. Cheng
(right) pose with Samo from rock group Camila before performing a show-stopping
mediey of the band’s hits and his own compositions.

ABOVE LEFT: Warner singer/songwriter Carlos Baute closed the evening with an
intimate acoustic performance of his song "Quien Te Quiere Como Yo." from his most
recent album "Amarte Bien.

MIDDLE LEFT: Editora de Ideas VP Hector Leon (center) was honored with the
publisher of the year award. presented by SESAC senior VP of writer/publisher
relations Trevor Gale and SESAC Latina associate VP J.J. Cheng.

BELOW LEFT: Publisher Editora de Ideas and songwriter Miguel Angle Romero
received the song of the year award for his hit composition "Dime Que Me Quieres”
from Billboard executive director of content and programming for Latin music and
entertainment Leila Cobo (not pictured).

BELOW: All of the evening s performers gather to show their love for SESAC Latina
associate VP J.J. Cheng. From left: Joey Montana, Carlos Baute, Cheng, Erika Ender
and Samo.

BOTTOM: The members of Latin Grammy Award nominee Alacranes Musical pose
here with SESAC executives. From left: SESAC senior VP of writer/publisher relations
Trevor Gale; Alacranes Musical's Hector Urbina, Erik Urbina and Sergio Federico; SESAC
Latina associate director Celeste Zendejas; Alacranes Musical’s Rene Urbina and

Chris Urbina; SESAC Latina associate VP J.J. Cheng: Alacranes Musical's Gabriel Diaz,
Eduardo Urbina, Jose Lugardo del Toro, Rudy Avitia and Oscar Urbina Jr.
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EDITED BY ELIZABETH HUR

ASCAP FILM &
TELEVISION AWARDS

ASCAP hosted its 26th annual Film & Television Music Awards on June 23 at the Beverly
Hilton Hotel in Los Angeles. The invitation-only dinner and awards ceremony paid tribute
to composers Angelo Badalamenti and Alf Clausen, and honored the composers of the top
box-office film music and the most-performed TV music of 2010. pHOTC TUREGROU

UPPER LEFT: Director David Lynch (center) and ASCAP president/chairman Paul Williams
(left) present the Henry Mancini Award to acclaimed composer Angelo Badalamenti in
recognition of his achievements and contributions to the world of film and TV music

LOWER LEFT: The winner of the Top Video Game Award was “Halo: Reach,” with music
composed by Marty O’Donnell (second from left) and Michael Salvatori (third from left)
They're flanked by ASCAP executive VP of membership Randy Grimmett (left) and VP of
membership for film and TV Shawn LeMone.

Additional photos
blz online this week at
billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.

ABOVE: ASCAP associate director of membership for film and TV Charlyn Bernal (center)
presents composers Walter Murphy (left) and Ron Jones with TV awards for their music
from “Family Guy.”

BELOW: Composer Trevor Rabin (center) accepts his Film Award for “The Sorcerer’s
Apprentice” from ASCAP senior director of membership for film and TV Mike Todd and
senior director of membership for film and TV Sue Devine.

UPPER RIGHT: Emmy Award-winning composer Alf Clausen received the Golden Note
Award in recognition of his ongoing success as a composer, conductor and arranger.

LOWER RIGHT: Composer David Vanacore (left) is congratulated by ASCAP president/
chairman Paul Williams for winning five awards for “Ghost Hunters,” “Survivor: Heroes
vs. Villains,” “Survivor: Nicaragua” and “Undercover Boss,” as well as the most performed
themes and underscore prize.
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Honda Center president/CEO Tim Ryan (far left) and VP of operations Kevin Starkey (far right) present Backstreet Boys A.J. McLean,
Nick Carter, Brian Littrell and Howie Dorough (from left) with a custom print honoring their sold-out performance on the NKOTBSB tour
at the Anaheim, Calif, venue on July 6. PHOTO: MORA PHOTOGRAPHY

The RIAA awarded Bruno Mars his first platinum album certification for his debut Alicia Keys celebrated the release of “Songs in A Minor—10th Anniversary Collector’s Edition” with an exclusive CD signing at the

album, Doo-Wops & Hooligans. The presentation took place at Atlantic Records’ New Popmarket pop-up store in New York on June 28. Toasting the album and its anniversary are (from left) Legacy Recordings senior
York offices on June 23. Attendees included (from left) Mars, RIAA gold and platinum director of marketing Iris Maenza, content manager Gretchen Brennison and executive VP/GM Adam Block; Keys; Legacy Recordings
awards program director Kate Harold and Mars' writing partner Philip Lawrence of the senior VP of marketing and partnerships David Griffith; Red Light Management president/CEO and Keys’ manager Will Botwin; and AK
Smeezingtons. PHOTO: ANDREW ZAEH Worldwide president Erika Rose. PHOTO: LARRY BUSACCA/GETTY
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Oct 24-25, 20N

Renaissance Hollywood
Hotel & Spa, LA
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The one and only place to network with the hottest music supervisors, composers, directors,
songwriters and producers in the business.

Purchase your ticket today to save $150 and witness the next instalilment of collaborations.

Early Bird ends 7/29!

CONFERENCE SPONSORS:
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50th Anniversary of the Billooard AC Chart

|

BILLBOARD'S #1 AC ARTIST OF ALL TIME

The Most Number One Hits
The Most Top 10 Hits
The Most Chart Hits
The Most Weeks at #1 for a Male Artist

Congratulations Elton from all your friends at
Mercury Records UK & Universal Music
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