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BEST FRENEMIES Rivalry emerges between Vevo
YouTube. The issue? Live-streaming rights.
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RELENTLESS Jason Aldean is in business with Benny

Brown’s Broken Bow Records, Spalding Entertainment and
Buddy Lee Attractions. |s it time to start calling this
independent spirit a superstar?

NATIONAL ANTHEMS He's signed to Cash Money,
president of Def Jam South and his new single may just be
the summer’s hottest hip-hop song And he knows
everybody. DJ Khaled? He’s kind of a big deal.

LOUD AND CLEAR The discerning music industry
executive wants the best-sounding music possible. We've
selected some of the year’s best digital gear so far.
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second Country Music Summit takes on genre’s
successes and challenges. PLUS: On The Road
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Online

.COM EXCILLUSIVIES
Visit Billk | at 4:30
p.m. ET on June 6 to watch

Billboard cover star Jason
Aldean talk country
hitmaking, answer fan
tweets and more during
our live Q&A direct from
Nashville.
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>>>CAVALLO
TO RETIRE AS
DISNEY MUSIC
CHAIRMAN

Bob Cavallo will retire
in January as
chairman of Disney
Music Group. Ken
Bunt has been
promoted to
executive VP and will
run Disney Music
Group upon Cavallo’s
retirement. Cavallo
has been with Walt
Disney Studios for
more than 13 years.
Chief among his
accomplishments was
the reorganization of
the company’s
recorded music, music
publishing and
concert operations
into one centralized
business entity, the
Disney Music Group.

>>>SONY
RESTORES
QRIOCITY
NETWORK

Sony Corp. began
restoring its
PlayStation Network
in the United States,
Europe and parts of
Asia on June 2 after
hackers stole
customer data and
sent services offline in
April. Customers will
also be able to
download music again
on their PlayStation3
consoles and PCs
through Sony’s
Qriocity music service.
Sony shut down the
network after a
massive security
breach that affected
more than 100 million
online accounts.

>>>GIL SCOTT-
HERON DIES
AT 62

Gil Scott-Heron, who
helped lay the
groundwork for rap by
fusing minimalistic
percussion, political
expression and
spoken-word poetry
on such songs as “The
Reyolution Will Not
Be Televised,” died
May 27. He was 62.
Scott-Heron’s
influence on rap

was such that he
sometimes was
referred to as the
Godfather of Rap, a
title that he rejected.

Reporting by Phil
Gallo and the
Associated Press.
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Best Frenemies

Rivalry Emerges Between Vevo And YouTube. The Issue? Live-Streaming Rights

ompetition over the in-
creasingly lucrative
rights to stream con-

certs live over the Internet is
pitting close partners Vevoand
YouTube against one another.

Take, for instance, Bonnaroo.
The June 9-12 festival in Man-
chester, Tenn., will be streamed
exclusively on Vevo. Last year,
YouTube had the rights.

What happened?

“They decided it was really
important to them to get that
on an exclusive basis and were
willing to pay for it,” YouTube
VP of business development
Chris Maxcy says. “We com-
peted with them and they won.”

Not that YouTube hasn’t
scored its own big events this
year. In April, it live-streamed
the Coachella festival in Indio
Calif. And bidding is under way
for the rights to upcoming fes-
tivals like Lollapalooza and Out-
side Lands, among others.

The competition for live-
streaming rights has “definitely
increased,” says Jonathan May-
ers, president of Bonnaroo co-
producer Superfly Presents.

“These different platforms
are looking for association with
premium brands and the artists
and the events,” Mayers says.
“That space is more active than
il's ever been.

That’s because there’s big
money to be made. Vevo only
began airing live concerts on
its site last year, but already
CEO Rio Caraeff says such
deals are driving revenue into
the mid- to high seven figures,
and attracting between 5 mil-
lion and 10 million unique
viewers for eich event.

“We wouldn’t be doing this

Two halves: MY MORNING
JACKET performing at the

Louisville (Ky.) Palace Theatre on
May 31, which Vevo and YouTube -
both live-streamed as part of the .

Unstaged live music series

sponsored by American Express. " °

if we didn’t think it was a criti-
cal thing to do,” Caraeff says.
“It’s a pain in the ass. But if
you're to build a premium video
experience and distribution
company, you can’t rest on
other people’s music videos.”
Vevo was created to corner
the market, largely, on those
music videos. Any Web outlet
that wants to stream music
videos from Vevo stakeholders
Universal Music Group and
Sony Music Entertainment and
that of content partner EMI
Music Group, has no choice but
to syndicate through Vevo.
The only music videos You-
Tube doesn’t need to syndicate
from Vevoare user-created clips
and live events. In addition to
last year’s Bonnaroo and this
year’s Coachella, YouTube has
hosted live streams of perform-

ances by U2, Paul McCarlney
and Bon Jovi. Maxcy says the
company hopes to add “sub-
stantially more.”

“Users like it and the advertis-
erslike it as well,” he says. “The
growth curve online in terms of
the revenue generated is phe-
nomenal, and | expect it to be a
meaningful proportion of our
overall revenue as we push for-
ward into the next 12 months.”

YouTube’s advantage is its
massive user base and global
presence. In May, the company
disclosed that it streams 3 bil-
lion videos per day. It’s also
available worldwide and has a
massive advertising sales force.

By contrast, Vevo is available
in only three countries, with a
fraction of YouTube’s audience
and a far smaller sales team. So
it iscompeting on teatures and

PLAYING FOR THE CUP

relationships. Vevo’s mobile
and iPad apps let live-stream
viewers choose from multiple
camera angles, for instance.
The mobile app can also alert
users when a live event is about

tostart, and Caraeft says half of

Vevo's 6 million mobile users
opt in for that feature. In all,
he says, 15% of Vevo's live-
streaniing traffic comes from
mobile or iPad devices.

But Vevo's ace in the hole is
its label relationships. While
the labels hold no rights over
artists’ live events, they dowield
influence with the managers
and artists who muy be consid-
eringaddinga live-stream com-
ponent to their concerts. They
also have relationships with

WORLD BEAT
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YouTube and, as Vevo stake-
holders, try to persuade You-
Tube to involve Vevo in any
live-streaming initiatives.

“There are times when the
labels will say they really want
us to partner with Vevo on
something because they’re an
owner in that company,” Maxcy
says. “But there’s also an equal
number of cases where artists
managers or labels come to us
saying it’s just easier to work
directly with YouTube.

Despite their burgeoning
rivalry over live-streaming
rights, Vevo and YouTube are
equal partners in a live series
called Unstaged, sponsored by
American Express, that has
aired live concerts by Arcade
Fire, Duran Duran and most
recently My Morning Jacket.
And Caraeff insists that Vevo
only plans to exclusively host
around four exclusive “tent-
pole” events per year.

But there are only so many
big-ticket events—Ilike Bonna-
roo, Coachella or a tour stop by
a superslar artist—that can
serve as cornerstones for a live-
music strategy. These are the
kinds of events that YouTube
and Vevo are vying for.

“We can bump up against
them in the marketplace, but
I think it's a healthy compe-
tition,” Caraeff says. “It’s
healthy because it creates
choices and options for artists
and event producers and for
consumers. It causes every-
body to do a better job, work a
little bit harder and create a
better experience. o

b- MOBILE: For 24/7 news and analysis on your cell phone
IZ or mobile device, go to: mobile.billboard.biz.
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This Year’s Model

As Apple Secures iCloud Deals With The Majors,

A New Payment Standard Emerges

. e
Still searching: ks e
Google co-founder
SERGEY BRIN at
the Google I/O
conference in San
Francisco on May 11,
when the company
unveited its Music
Beta cloud service.

ust days ahead of its planned unveiling of its iCloud
service, Apple has succeeded in securing licensing deals
from all four major labels and music publishers.

In fact, it’s probably done more: By agreeing to pay major
publishers a 12% cut of iCloud revenue, it may have set a new,
higher digital payment standard for publishers, whose share
of revenue from a digital service is typically about 10% or less.

Apple CEO Steve Jobs and other senior executives will pro-
vide details about the iCloud service during a June 6 keynote
presentation at the company’s annual Worldwide Develop-
ers Conference in San Francisco.

Universal Music Group was the final major label to come
to terms for the iCloud service, according to sources famil-
iar with the situation. Apple has agreed to pay major labels
approximately 58% of revenue, leaving Apple with about 30%.

While sources say Universal and Sony Music Entertain-
ment were asking for 60% of revenue, they now suggest that
alast-minute compromise was reached to accommodate the
12% royalty rate being paid to publishers.

Apple has yet to reach deals with independent publishers
and labels. Sources say that it will offer indie publishers the
same 12% rate it is paying major publishers. However, Apple
began negotiations with independent labels by offering them
only a 53% revenue cut. Some indie-label executives say

they’re pushing back on Apple
to get a higher cut.

Meanwhile, Google is still
negotiating with the major
labels and publishers for its
Music Beta cloud service,
which it unveiled May 11 at the
Google [/O conferénce in San
Francisco. One of the obsta-
cles to those talks was the fact
that Universal and Sony Music
Entertainment were seeking
4 60% revenue cut, while
Google agreed to pay major
publishers a 12% revenue
share and retain 30% for itself,
according to sources. Univer-
sal and Sony, those sources
say, wanted publishers to re-
ceive a smaller share.

Not all industry observers
agree that the majors are mak-
ing a play to cut the publishers’ share. “Nowadays, the ma-
jors are trying to get 80% of the revenue in the new digital
deals coming their way, so I am guessing that the majors are
trying to cut Google’s and Apple’s share,” a source familiar
with the situation says.

Although Google has offered major labels and publish-
ers similar revenue cuts as Apple, it doesn’t wield nearly the
same leverage with them. Apple’s iTunes store accounted
for about 33% of U.S. recorded-music revenue in 2010
(Billboard, May 14).

Disagrecment over revenue splits hasn’t been the only hur-
dle in the Google talks, with some sources noting that
differences also remain over advances and demands that the
search giant be more active in fighting music piracy.

Apple, Google and Amazon, which like Google has
launched a basic cloud music service without label and pub-
lisher deals, want to offer scan-and-match-style locker serv-
ices, under which they would scan users’ digital music
libraries and match the songs the services have licenses for
in a centralized server, rather than require every user to up-
load their music to a cloud-based storage locker. The amount
each service pays music rights-holders for individual tracks
would depend on usage, with payment splits pro-rated by
actual plays. s
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BILLBOARD.COM SETS MONTHLY TRAFFIC RECORD

WITH 10 MILLION UNIQUE VISITORS IN MAY

gently to fill the site with engaging
content every day.”

May’s unprecedented traffic num-
bers—the site also saw a record-setting
74.8 million page views for the month—
were buoyed by content surrounding
the 2011 Billboard Music Awards. The
Billboard.com Fan Favorite poll gar-
nered more than 1.6 million votes in
less than two weeks, while the BBMA-
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Billboard.com enjoyed a blockbuster
month in May, surpassing the 10 mil-
lion unique-visitor mark for the first
time inits 15-year history. The mile-
stone of 10,038,051 uniques, accord-
ing to Google Analytics, shatters the
consumer-facing music site’s previ-
ous one-month high of 8.6 million,
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set in March.

“| could not be more proud of our
team and this accomplishment,” Bill-
board.com editor M. Tye Comer says.
“Reaching the 10 million unique mark
is a remarkable achievement, and it
speaks to the tireless efforts of the
editors and writers who work dili-

related photo galleries received more
than 5.5 million page views during the
month. Additionally, Billboard.com
partnered with Ustream to produce
a live broadcast of backstage inter-
views at the BBMAs, which received
more than 1 million viewers between
the two platforms. .ce
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Rocks Off

Rock Formats Fall Out Of Favor With
Station Owners And Advertisers

nce among radio’s most stalwart for-
O mats, rock radio is losing ground—

and confidence—among station
groups, advertisers and record labels. Ratings
have steadily dwindled to where just 12 of the
top 25 markets have a current-song-based rock
station in the top 10 of Arbitron’s April ratings.
In the first three months of the year, rockers in
two top 25 markets vanished, including Miami,
which doesn’t have a current-based rock sta-
tion, and Portland, Ore., where KUFO fell out
of orbit after 16 years in the format.

Active rock is more endangered than alter-
native; its narrow focus on hard rock and soph-
omoric jocks has alienated female listeners at
a time when marketers are allocating more of
their ad dollars to female-friendly formats like
top 40 and adult contemporary. The list of sta-
dium-filling rock acts has shrunk and fewer
songs are crossing over from rock to other for-
mats. Rock doesn’t have a Lady Gaga or a Katy
Perry, or anything remotely close.

“If you don’t have a big, anchor morning show
and you're not in a position to pull in a reason-
able amount of ferales, then it’s a very tough
g0,” says John Dickey, COO at Cumulus Media,
which will be the nation’s third-largest station
owner after it closes on a $2.4 billion acquisi-
tion of Citadel Broadcasting later this year. “Eco-
nomically, it's not a real viable format long term.”

CBS Radio-owned rock stations were so de-
pendent on Howard Stern to turbocharge
their ratings that, after the syndicated morn-
ing man bolted for satellite radio in January
2006, virtually all of those that carried his
show vacated the format, including big-name
stations like WXRK New York, WBCN Boston
and WKRK Detroit.

Rock’s male-dominated audience often puts
it at the short end of the advertising stick. Men
account for nearly three-quarters of active rock
listening and two-thirds of mainstream rock, ac-

cording to Arbitron. Alternative station audi-
ences are better balanced. “In markets that have
a big top 40, urban or young country station, ac-
tive rock may be No. 1 or No. 2 in men 18-34, but
only fifth in total persons 18-34,” says Jon Zell-
ner, senior VP of programming at Clear Chan-
nel, the country’s largest radio owner. “That’s
not a good story for sales, especially when the
qualitative profile of the audience is not great.”

Only half of adult active rock listeners at-
tended college or received a degree, compared
with two-thirds of alternative listeners, accord-
ing Scarborough Research. Alternative listen-
ers also index higher for household income.

Years of overreliance on grunge, classic hard
rock and new bands with similar genetics has
diminished active rock’s appeal. “The format
painted itself into a corner by playing too nar-
row of a sound,” Capitol Music Group VP of
promotion Ray Gmeiner says. “People get tired
of the same thing over and over again.”

Alack of mass-appeal hits has hurt all current
rock formats. Just two top 10 songs on Billboard’s
Active Rock chart this year have crossed to the
Mainstream Top 40, Adult Top 40 or Adult Con-
temporary tallies: Stone Sour’s “Hesitate,” which
peaked at No. 25 on Adult Top 40 in May, and
Three Days Grace’s “Lost in You” (No. 37 on Adult
Top 40 this week). Two did so during the first
four months of 2006, compared with seven that
did in the same period in 2001. Alternative has
also experienced a decline, though not as sharp,
from nine in 2001 to four so far this year.

Label execs say fewer rock stations and tighter
playlists have made it harder for them to break
new bands. “It’s extremely difficult for every-
one who promotes records torock radio,” RCA
Records senior VP of rock music Bill Burrs says.
“There are fewer outlets and we're all vying for
that same slot.”

Exacerbating the situation, quirky indie-rock
college stations are fast becoming an endan-

gered species. In recent months, the Univer-
sity of San Francisco, Rice University, Trevecca
Nazrene University, Texas Tech University and
other schools have sold or agreed to sell their
radio stations.

Fewer outlets, smaller audiences and tighter
playlists have changed expectations and strate-
gies inside label promotion departments. “We're
much more succinct and focused in how we
launch records now,” Burrs says. “You've got to
know whether you've got a hit and know the
right stations to take it to. In the old days we’d
go after everything.”

The new landscape is doing little to help
things at the cash register. Rock album sales
are up 2.3% year-to-date through May 29, ver-
sus a 0.4% uptick for overall U.S. album sales,
according to Nielsen SoundScan. But sales in
the genre have fared worse in each of the last

two years compared with the broader market.
Rock album sales plunged 16.5% in 2010 and
18.4% in 2009, compared with declines of 12.8%
and 12.7%, respectively, in total album sales,
according to SoundScan.

“We don’t see the kind of sales impact from
current airplay and from radio promotions
around a concert performance like we used to,”
Gmeiner says.

That’s causing a rock rethink at some major
labels. “If we continue to see less sales impact
on rock bands after extensive amounts of air-
play, A&R departments across the board will
be much more selective about the rock bands
they sign,” Gmeiner says. That’s already begun
at Capitol, he observes, where a new A&R team
is paying more attention to young-targeting al-
ternative acts and less to older-skewing active
rock bands.

STATION TO STATION

How Rock Still Thrives In Philly, Seattle

And Other Markets

Despite shrinking ratings and a
loss of stations, rock and alter-
native stations continue to
thrive in about one-third of the
top 35 markets, including Los
Angeles, Houston and Phila-
delphia. Most have decadesin
the format, deeply entrenched
market positions and a fuil staff
of live and local personalities,
including a market-leading
morning show with a larger au-
dience than the rest of the sta-
tion’s programs.

Case in point: Greater Media’s
WMMR Philadelphia. No.1among
listeners aged 18-34 and No. 3
in 25-54 in Arbitron’s [atest

monthly ratings, the 43-year-
old active rocker has the city’s
top-rated personality morning
show (“Preston & Steve”), an
iconic midday personality
(Pierre Robert), an afternoon
host connected with the local
music scene (Jaxon) and a night
jock who serves as the voice
of the NBA's 76ers and is wired
into Philly’s other major sports
franchises (Matt Cord).
“Personalities are the differ-
ence maker between us and
Pandora or Spotify,” WMMR
PD Bill Weston says. “Having
voices that help the audience
identify with the community

where they live and try to make
them care about music as they
get older is vitally important.”

While Metallica, Pearl Jam
and AC/DC remain core acts,
WMMR and other successful

Alternative ag
CAGE THEEL

rock stations are also cherry-
picking songs from Billboard’s
Alternative chart, such as the
Black Keys and Cage the
Elephant, while playing more
mainstream, classic and pop

rock. Like top 40, rock pro-
grammers have found that a
broader musical palette plays
better in the top 48 markets
measured by Arbitron’s Port-
able People Meter electronic
ratings system.

A wider playlist and well-
known personalities are also
a winning formula for Enter-
com’s 40-year rocker KISW,
which is Seattle’s top station
inthe 18-34 and 25-54 demos.
“Successful rock stations have
changed their direction, espe-
cially when they are the her-
itage station in the market,”
Entercom/Seattle VP of pro-
gramming and operations
Dave Richards says. “Some of
these other stations haven’t
evolved away from the jackass
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mentality that helped differ-
entiate them from alternative
in the '90s.”

Alternative stations in Los
Angeles (KROQ@), Houston
(KTBZ), Detroit (CIMX), Den-
ver (KTCL), Indianapolis (WRZX)
and Pittsburgh (WXDX) have
climbed to first or second
place in the 18-34 demo by
drawing a balanced mix of
male and female listeners. “Al-
ternative is much more female-
friendly than active rock and
therefore has a broader ap-
peal,” Clear Channel senior VP
of programming Jon Zellner
says. “Five Finger Death Punch
and Black Stone Cherry are very
edgy and don’t have the same
appeal as the Foo Fighters or
Cage the Elephant.” —PH
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Road Curves Ahead

Shifts In Digital Licensing Pose Challenges
For Performance Rights Organizations

After decades of occupying one of the
most stable corners of the music busi-
ness, performance rights organizations
(PROJ are starting to face uncertainty
and competitive challenges.

EMI Music Publishing announced
in May that it plans to issue bundled
mechanical and performances licenses
directly to online services for its EMI
April Music catalog, assuming respon-
sibility for functions previously han-
dled by ASCAP (see Opinion, page 9).
It's a move that other leading music
publishers are expected to make.

Greater interest in direct digital li-
censing among publishers, efforts to
establish Pan-European licensing and
the creation of a global repertoire data-
base are reshaping the landscape being
navigated by ASCAP and its fellow
U.S. performing rights organizations
BMIand SESAC.

ASCAP CEO John LoFrumento says
that decisions by clients to take charge
of some digital licensing won't threaten
the PRO’s business. He points out that
EMI’s move only affects online music
users who aren’t currently licensed or
do not have licenses in effect with
ASCAP and excludes broadcast or
broadcast digital rights, cable, satellite
8 |
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and all other offline media. Moreover,
he notes that the online dollars repre-
sented by EMI’s decision could amount
to less than 1% of ASCAP’s total an-
nual revenue.

“We see the efficiency of licensing
in bundles,” LoFrumento says. “We feel
very strongly that is something that will
be the next step in this business envi-
ronment. This will result in a new busi-
ness model over the next few years.”

U.S. PROs continue to enjoy rela-
tive financial stability. For instance,
ASCAP’s annual revenue fell 6% in
2010 to $935 million, but that was
down from a record-high $995 million
in the prior year. Still, moves toward
direct licensing could potentially erode
PRO revenue. But Richard Conlon,
BMI senior VP of corporate strategy,
communications and new media, says
the PROs will weather these chal-
lenges, though he acknowledges that
the business is in flux.

“The core construct of BMI will be
very different in five or 10 years as we
start to virtualize and as the dynamics
of the global footprints start to change
the global nature of copyright,” Con-
lon says.

In a statement, SESAC president/

COOQ Pat Collins says that PROs have
already contended with technological
changes for years.

“More music is being consumed
today than ever before,” Collins says,
adding that the Internet has “brought
efficiencies to the tracking, identifying
and payment processes that were un-
thinkable 10 years ago. These develop-
ing technological advances will allow
SESAC to achieve even more robust li-
censingon behalf of the copyright owner,
thus increasing royalty distributions.”

In a trend that’s bound to be dis-
cussed again at the World Copyright
Summitin Brussels June 6-8, publish-
ers and collection societies across the
Atlantic are contending with a shift to
Pan-European licensing.

To meet a mandate by the European
Commission to provide one-stop licens-
ing for digital music providers that want
to do business in multiple European
countries, Universal Music Publishing
Group and Sony/ATV Music Publish-
ing have each formed a joint venture
vehicle with a European collection
society to handle all of their Anglo-
American repertoire, while EMI has
formed a JV with two societies. Warner/
Chappell Music’s Pan-European Digi-

tal Licensing initiative is working with
seven European societies so far to pro-
vide digital music users a choice of
which society they want to work with.
Each time one of these vehicles
handles licensing for a digital music
service, it eliminates opportunities
previously handled by each country’s
own collection society.

Moreover, some industry observers
suggest that the Pan-European licens-
ing vehicles concept could soon evolve
into global licensing mechanisms for
the digital marketplace.

As they establish bundled, all-in
digital licensing for both mechanical
and performance rights, publishers
must be careful not to undermine
standard royalty rates, Conlon says.
“When bundling you are doing so to
make it easier to license, but you have
to make sure not to squeeze out some
value,” he says.

Meanwhile, efforts to create a global
repertoire database could enable di-
rect licensing, which would further af-
fect local societies revenue collections.
But others dismiss that possibility, say-
ing that a global database would en-
sure a more efficient marketplace—for
example, ensuring songwriting claims
don’tadd up to more than 100%, a very
common problem—while allowing
collection societies to continue to com-
pete on services.

In the meantime, the ability of
digital music users to track and report
in greater detail will also spur change.

The emerging digital market is already
providing “more transparency and
accountability,” says Conlon, who
notes the PROs do well in worlds of
complexity that are also becoming
more fractionalized.

“We scale well and are totally expo-
nential,” he says. “Weare dealing with
and translating the long tail . . . han-
dling billions of performances every
quarter. We are optimized to handle
what will be an increasingly fragmented
medium and marketplace.”

But improved accounting systems
have enabled “some [digital users] to
consider going direct” to rights-
holders like publishers, Music Reports
Inc. founder/chairman Ron Gertz
says. “They will trade the convenience
of [PRO blanket licensing] to do a la
carte licensing.”

That dynamic will be matched by
major music publishers looking to in-
crease profits in difficult times by doing
direct licensing deals in easily track-
able media like those offered by digital
music providers. The bundling of rights
and direct deals areamong the market
forces that will increase competition
among collection societies.

If publishers pull back licensing
rights from PROs, how will those or-
ganizations compensate for that lost

revenue? Some industry executives are
predicting mergers will take place
among collection societies around the
world, creating regional licensing hubs.
But others speculate that some soci-
eties may move to grant multiterritory
rights for their exclusive repertoire.

Meanwhile, music publishing exec-
utives predict that current trends will
lead to a consolidation of backroom
functions among rival PROs. In fact,
ASCAP’s LoFrumento is advocating
that scenario.

Collection societies “use the same
database and we have the same infor-
mation on the members’ share; we all
use similar systems,” he says. “The
idea of multiple back offices with mul-
tiple personnel doesn’t bode well for
us. As the music industry faces the fu-
ture, we have to look at the functions
that we are not competing on and com-
bine them. We need to start a dialogue
with other societies.”

Moreover, LoFrumento thinks that
if an independent third-party back of-
fice could be created, publishers may
want to join such an initiative.

In the meantime, ASCAP just fin-
ished development of a new back-
office distribution system, which will
provide members with 24/7 access to
the organization’s database as well as
increased transparency.

Another issue expected to drive the
evolution of PROs is the growth in the
number of registered songwriters, who
are demanding more services.

“We have been working on this for
the last five years: how to create and
extend electronic services in the vir-
tual world,” BMI’s Conlon says.

Regardless of what happens in the
digital market, PROs will always have
general performance licensing to fall
back on because monitoring song plays
at bars, clubs and stores requires boots
on the ground to track.

But here, too, they face challenges,
as was illustrated last year when two
federal courts approximately halved the
negotiated annual blanket fee that
music service providers like Muzak and
DMX pay BMI and ASCAP for every
apparel store, beauty salon and health
club for which they program music.

The court rulings, both of which are
being appealed by BMI and ASCAP,
set up a carve-out mechanism to allow
DMX to license and pay for music di-
rectly from a publisher and then get a
discount from the blanket fee based on
the proportion of music played that was
directly licensed. The case could en-
courage other music service providers
to push for similar carve-outs, a con-
cept that could potentially be applied
to terrestrial radio.

“The world is changing faster
than anybody thought,” LoFrumento
says. o000

HANK OSUNA
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Innovation Required

Publishers Must Embrace New Ways
To License Music To Digital Services

Inamusicenvironment that has seen every fun-
damental premise, assumption and certainty
blown away during the last 10 years, there is al-
ways much talk of innovation.

The nature of music delivery and consump-
tlion changes year after year. as new entrants
come into the market to offer exciting channels
to music fans across the world. This dynamism
and excitement have played an important vole
in ensuring that more musicis being used than
ever before. Innovation is omnipresent in the
life of the industry—except with regard to li-
censing the very services that innovate the most.

The simple fact is that as
the representatives of the
greatesl songwriting and
recording talent in the world,
we as an industry have a duty
to encourage digital platforms
and services to come o mar-
ket for the benefit of creators
and consumers alike. Yet
while we expect them to break
boundaries and push technol-
ogy and user experience fur-
ther than ever before, record
companies and publishers
alike seem determined to
cling to an existing licensing .
framework that does little o
advance the cause of creators.

We are in a new world,
one in which the distinctions between the
rights of traditional types of music usages are
blurring, reflecting technology’s ongoing en-
richment of the music experience.

Digital musicservices want to be able to offer
their customers the ability to download music,
stream tracks, see videos, engage with rich ed-
itorial content, sing along to lyrics and interact
with content. All of these have traditionally re-
quired separate licenses from separate bodies.
That places a huge burden of time and money
on new services. When faced with an industry
as unwelcoming as music to new players, it

would be little surprise if they turned their at-
lentions to more approachable forms of media.

Put simply, the music industry will be fail-
inginits duty to the creative talent it represents
if it doesn’t put its licensing house in order.
That's why in May, EMI Music Publishing took
the pioneering step of withdrawing from
ASCAP the new-media rights for the EMI April
Music catalog (see story, page 8}.

Now, | wouldn’t want anyone to think that |
believe ASCAP has dote a poor job with the
April catalog. I'm an admirer of ASCAP chair-
man Paul Williams, CEO John [.oFrumento and
the entire organization, on whose board | sit. |
am happy that they will continue to represent
EM’s traditional broadcast rights, and they have
been very supportive of this latest initiative.

However, the changing world of digital music
means that it is imperative that we explore new
ways toencourage innovation, in order to allow
our musicto find as broad an audience as it pos-
sibly can. And that means exploring ways to
unify the rights in our catalog.

Services don’t care what specific rights are
called or which part of the value chain those
rights sit within—they just want to get the per-
mission to do what they want to do, in a timely
and efficient manner. Rather than forcing serv-
ices to adapt to our processes, it is incumbent
on us to adapt to their needs, and only by doing
so will we speed digital development.

Of course, unification of rights is not the only
tool that we have to use to reduce complexity in
this space. In particular, we also need a global
rights database in order to be
sure that the user community
knows exactly where and how
to assemble the rights they
need for every work that they
wish to use. Significanl
progress has been made to-
ward this goal, with music
companies, digital platforms
and indusltry institutions rec-
ognizing that the establish-
ment of a global rights
database would reduce the
impediments to access that
exist loday.

Removal of the barriers to
growth has to be a key focus
for our industry in the com-
ing months and years. EMI
Music Publishing’s removal of its new-media
rights from ASCAP is one imporlant experi-
ment in that regard. The existing licensing
frainework was not designed for a world in which
music is omnipresent—its overhaul is essen-
tial if we are to foster an environment in which
consumers can be meaningfully engaged with
music, and in which creators can achieve the
successful oulcomes that their passion and hard
work so deserve. oo

Roger Faxon is chairman/CEQ of EMI Music
Publishing and CEO of EMI Group.
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New Game Plan

After A Foray Into Interactive Remix Apps, MXP4 Moves Into Social Games

Among the many buzzwords
that have been emerging from
the startup echo chamber is the
notion of the pivot—if some-
thing’s not working, try some-
thing different.

It's a concept that social gam-
ing startup MXP4 knows all too
well. The Paris-based company
launched in 2006 as an interac-
tive music format billed at the
time as a replacement for the
ubiquitous MP3 format.

That quickly went nowhere,
so the company changed focus,
becoming a white-label technol-
ogy provider to artists and
brands that wanted to let fans
interact or remix music through
an embeddable app on their
website or Facebook page (Bill-
board, Oct. 30, 2010).

Now MXP4 has unveiled its
third identity—a provider of
branded games for Facebook
and mobile phones, under the
Bopler Games banner.

This new tack isn’t so much
a pivot as it is a step, one in-
formed by the

Bopler effect: MXP4 CEO ALBIN
SERVIANT is betting that music

fans are willing to interact in a
game-like manner with their
favorite songs; inset: MXP4’s
Match it game.

lion plays and registered the
contact information of some
66,000 fans, according to
Guetia’s management. Time
spent on each embedded song
averaged 15 minutes, accord-
ing to the company, and half
of those doing
so would share
their remixes
with friends on

company’s previ- Digital
ous iteration. -
During the years Domaln
itoperated asa  ANTONY
BRUNO

white-label serv-
ice provider, it
signed up more
than 150 artists,
who used the
technology to let
fans interact with their music
on Facebook or their websites.
They included such stars as
Michael Jackson, David Guetta,
Big Boi and Paramore.

The company noticed that
artists who embedded the app
saw traffic spike as a result.
Guetta’s app generated 2 mil-

Facebook.
Butrolling this
out on an artist-
by-artist basis just
couldn’t scale.
Hence the cre-
ation of Bopler
Games. In 2009, MXP4 brought
on former Vivendi Mobile Enter-
tainment GM Albin Serviant to
spearhead its gaming strategy.
Calling the white-label activ-
ity a “proof of concept” that
music fans are willing to inter-
actin a game-like manner with
their favorite songs online,

ECO-FRIENDLY CHARGE

Constantly recharging power-hungry smartphones and
portable game players consumes a good bit of electric-
ity. Enter the IDAPT i1 Eco, an environmentally conscious
charger made from recycled materials that meets all En-
ergy Star standards while minimizing the user’s carbon
footprint. Most notably, it features an auto-off system
that powers down the charger when it’s not in use, with
a quick restart button to wake it up when necessary. In-
terchangeable tips make it compatible with more than

4,000 different de
vices, including mobile
handsets, cameras and
other products.
The IDAPT i1 Eco is
available for $25.
AB
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MXP4 has created several
custom titles designed to
take the gameplay that
was formerly restricted to
just oneartist’s track and
expand it to a far larger roster
of songs.

The company soft-launched
its game lineup in April with
four titles—Match It, Space It,
Pump [t, Snake It—all featur-
ing gameplay that's a variation
of dodging or navigating obsta-
cles that react to the beat or
lyrics of a given song. The
games feature music by KT
Tunstall, Lily Allen, Fall Out
Boy, Digilal Underground,
Afrika Bambaataa, the Jonas
Brothers and other acts.

Another title, Dodge lt, fol-
lowed in May. And this month,
the company will embark on a
formal launch of the brand,
complete with marketing and
customer outreach on Facebook.
Serviant says the planis to have
upto 12 games developed by the
end of the month.

“There’s a giant disconnect
between music and social
games on Facebook,” Serviant
says. And he’s right. But with
only about 40,000 monthly ac-
tive users, Bopler Games has
its work cut out forit asitgoes
up against the likes of Zynga,
which boasts 250 million ac-
tive monthly users. Zynga re-
cently launched GagaVille, a
new Lady Gaga-themed subdi-
vision of its hugely popular
FarmVille game, which repre-
sents an intriguing attempt at
bridging the gap between
music and social games that
Bopler is targeting.

MXP4 has secured licenses
with three of the four major la-
bels on about 150 songs avail-
able to play today, according to

Serviant, who declines to com-
ment further on the label
talks. Altogether, MXP4 needs
only about 500 tracks or so—
a mix of current hits and pop-
ular catalog songs—rather
than access to each label’s en-
tire roster, he says.

None of Bopler’s games,
which are far more basic than
console games, requires “au-
thoring” musical notation to
enter music into their titles, as
“Guitar Hero” or “Rock Band”
do. MXP4’s technology does all
the work.

Gamers can play any track
onany game up to three times
for free, or they can buy the full
track using 15 Facebook cred-

its (about $1.50). Bundles of

tracks can also be purchased
in increments of three, five or
10 at increasing discounted
rates. Serviant expects about
95% of Bopler gamers to only
play the free trucks, with the
remainder paying between $5
and $15 per month.

In doing so, MXP4's efforts
serve as an important test case
of whether the music industry
can make inroads into the
massively popular social gam-
ing market. ece

. For 24/7 digital news
b'Z and analysis, see
b billboard.biz/digital.

BITS &BRIEFS
CLOUD SERVICES
MAY LIFT DIGITAL
REVENUE GROWTH
U.S. revenue growth from
digital music services has
slowed in recent years as
the market matures. But as
cloud-based music stream-
ing services extend access
beyond home computers,
digital growth rates may pick
up, according to market re-
search firm Parks Associates.
Last year, for instance, 34%

community at Talenthouse
comtohost acontest. Through
July 12, members can submit
new designs through the
site, after which Talenthouse
membets will vote on their
favorites. Deadmaus will wear
the winning design onstage,
and the designer will gettwo
VIP passes to a future show,
along with a meet-and-greet
with the DJ.

BURN STUDIOS

of U.S. broadband customers LAUNCHES
used their mobile phoneas COLLABORATION
a music player, up from 9% SITE FOR DJs

who said the same in 2007.
Additional features like en-
hanced music discovery en-
gines and music-centric so-
cial networking tools may
also kickstart digital revenue
growth, Parks says.

During the Ibiza International
Music Summit held May 25-
27 in Spain, Burn Studios in-
troduced a new cloud-based
online music studio and col-
laboration site aimed at elec-
tronica DJs. In partnership
with digital retailer Beatport

DEADMAUS, TALENT and audio production spe-
HOUSE PARTNER cialist SAE Institute, the site
FOR CONTEST (burnstudios.audiotool.com)

Electronica DJ deadmaus,
who wears a giant mouse
head during performances,
is asking fans to design his
new headgear. To do so, he’s
tapped the artistand design

is designed for new talent to
submit their work, find edu-
cational opportunities and
participate in mentoring pro-
grams with established DJs
like Richie Hawtin and Sasha.

RINGTONES
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1 DOWN ON ME
a 8 24 EREMMH FEATURING 50 CENT
3 1 7 SURE THING
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“Hustle Hard"” is the week's top
debut and becomes the highest-
peaking ringtone for Ace Hood in his
first charted solo effort (up 83%).
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MIKE POSNER FEATURING LIl WAYNE
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THOMPSON SQUARE
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Ex-NFL Executive Steers The NHL
Toward More Music Partnerships

hen country star Dierks Bentleyisn’t
W on the road or in the recording stu-
dio, he can usually befound atanice

rink playing hockey with some of his buddies.

Soit’s no surprise that the singer was excited
to learn that his new party-themed single, “Am
I the Only One,” was played during
a recent National Hockey League
playoff game.

‘[ was watching the playoffs and
my song came on,” Bentley recalls,
admitting that he wasn’t aware the
track had been licensed to the NHL.
“My phone blew up with texts from
friends that knew I'd get a kick out
of it. 'm just thrilled that my song
is getiing played.”

Bentley, who plays in a recreational
ice hockey league in Nashville, has reason to be
excited, as his new partnership with the NHL
spans well beyond exposure during the playoffs.

“Am I the Only One”—which moves 16-14
this week on Billboard’s Hot Country Songs
chart—was featured in May in TV tune-in spots
during the NHL conference finals on networks
like NBC, CBCand the NHL Network. Theyalso
ran on NHL.com and team websites.

Bentley is also releasing a second music video
to CMT and other platforms for “Am [ the Only
One,” which features highlights from the 2010-
11 NHL seuson, footage from his recent concert
tour and home videos of hiin playing hockey.

Collaborating with musical artists isn’t new
for the NHL. The Goo Goo Dolls performed at
last year’s NHL Awards show, while the Jonas
Brothers, Garth Brooks and Usher have per-
formed at events scheduled around the NHL All-
Star Game. The league also licensed Eminem’s
“Not Afraid” for use during telecasis of the 2010
Stanley Cup playoffs.

But the NHL’s partnership with Bentley is the
first such artist campaign under the leadership
of Charles Coplin, a former National Football
League VP of programming who joined the NHL
in September as executive VP of content.

Coplin reports to another former NFL execu-
tive—NHL COO John Collins, who had previously
served as president/CEO of the Cleveland Browns
and senior VP of marketing and sales at the NFL.

Taking a page from the NFLs
playbook, Collins and Coplin
have been keen on expanding
the NH s entertainment brand
through the launch of special
events and artist partnerships.

In his new role, Coplin plans
to leverage relationships he
built as booker of the Super
Bowl halftime show and use
them to create unique musical
opportunities for the NHL's
lengthy October-June season.

“The NFL has those defined
pieces of real estate, like the kickoff show and
the Super Bowl show,” Coplin says. “Hockey has
a different rhythm; it’s an everyday sport [and]
plays a couple months longer.”

Collins has overseen the creation of new
events during the NHL season, including the
opening-day NHL Face-Off enter-
tainment festival; the New Year’s
Day Winter Classic, which fea-
tures a regular-season game
played outdoors; and the annual
NHL Awards show, which will be
held June 22 at the Pearl Concert
Theater in Las Vegas.

“We have such a different vari-
ety of events with such different
themes and geography that itallows
us to be more targeted in what we're
going after,” Coplin says.

Booking musical talent for a massive event
like the Super Bowl halftime show, Coplin says,
can be somewhat constricting, in that it needs
to be an act with wide, mainstream appeal.

But with the NHL, “we have a targeted demo-
graphic and we can take some edgier acts,” he
says. The league says it has about 53 million fans
in North America, of which it estimates 60% are
between the ages of 18-49.

Coplin says he’s eager to expand the NHL’s
relationship with more musical artists.

“We can do some things thatare more aggres-
sive or a little bit more risky,” he says, “because
of the nature of the sportand the demographic.

Thanks to his likable, boy-next-door image,
Bentley probably wouldn’t be considered an edgy
or risky artist in most quarters. But Capitol
Nashville senior VP of marketing Cindy Mabe
says his passion for hockey makes him a natu-
ral partner for the NHL.

Mabe also says the campaign will help set up
Bentley’s as-yet-untitled sixth studio album,
which is tentatively scheduled for release in Oc-
tober on Cupitol Records Nashville. “Am | the
Only One” is the album’s first single.

“For us, it’s nothing but a commercial that
Dierks is coming,” she says. “Dierks had the au-
tomatic walk-in because he speaks the language
of hockey. He loves hockey, appreciates it and
plays it. .
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Everybody

Dance

Now

The Sounds Of ‘Lambada’ Resurface On
J.Lo’s ‘On The Floor’ And Other Hits

“Lambada” by French group
Kaoma became a worldwide
smash in 1990, reaching No.
46 on the Billboard Hot 100 and
topping the Hot Latin Songs
chart for seven straight weeks.

The song’s ascent was aided
by the lambada
dance craze that
preceded the
song’s release,

Latin

Notas

at No. 92 and peaked in Janu-
ary at No. 16, spending 28
weeks on the chart.

Then there’s Don Omar’s
“Taboo,” a Portuguese/Span-
ish version of the original that
peaked at No. 9 on Hot Latin

Songs in May.
Finally, there

is Jennifer

Lopez’s hit “On

as well as two
cheesy 1990
movies—"Lam-
bada” and “The
Forbidden Dance”
—that sought to
capitalize on the
popularity of the Brazilian
dance style.

Fast-forward 20 years and
the sounds of “Lambada” are
back with not one but three
charting songs featuring the
melody of the 1990 hit. First
up was Edward Maya and
Vika Jigulina’s soulful dance
track “Stereo Love,” which en-
tered the Hot 100 last October

LEILA
COBO

Al

the Floor,” fea-
p; turing Pitbull,
which sports
the melodic
hook of “Lam-
bada,” with Lo-
pez singing new
English lyrics to the original
melody. The track peaked at
No. 3 on the Hot 100 in May
and has generated U.S. digital
track sales of 2 million, accord-
ing to Nielsen SoundScan.
“Good music revives every
so often,” says Rogelio
Alfonso, PD for Miami’s Clear
Channel-owned WMGE
(Mega 94.9), which plays all

»

three tracks, as do several other
Miami stations, including
top 40 WHYI (Y-100). “Plus,
danceable Brazilian music is
super catchy.”

Andasitturnsoul, Kaoma’s
“Lambada” wasn’t the first
recording of the song. The orig-
inal version is “Llorando se
Fue,” written and performed
by Bolivian folk group Kjarkas,
which used an Andean flutein-
stead of an accordion.

Kaoma took credit for the
composition and gave it Por-
tuguese lyrics and the beatand
instrumentation of the lam-
bada, an urban Brazilian
rhythm known for its sensual,
hip-to-hip grinding dance.
When the song became a
smash, the original writers,
brothers Gonzalo and Ulises
Hermosa, successfully sued
for a share of the royalties.

Today, all versions of the
song, including Omar’s and
Lopez’s, cite the brothers as
the writers of the song, al-
though the roster of co-
writers of “On the Floor”
includes Pitbull and Re-
dOne, while “Taboo” in-
cludes Omar.

As for Maya’s “Stereo Love,”
it doesn’t quote the trademark
lambada accordion hook; writ-
ers changed the note sequence
just enough so that it would

evoke the melody rather than
replicate it.

The success of “Stereo Love”
was surprising, says Patrick
Moxey, president of Ultra
Records, which released the
track in North America. “Work-
ing a record with an accordion
hook into all these different for-
mats and sell 20,000} copies?
That doesn’t happen very often.”

The danceable yet melan-
cholic accordion hook of
“Lambada” has proved to be
timeless. In the original
Kaoma video, the protagonists

Bringing back

the beat:
PITBULL and
JENNIFER
LOPEZ

#

were two children—a blond
girl and a black boy, both
around 10—who escape their
parents’ watchful eyes to
dance. Twenty years later,
Omar’svideo for “Taboo” con-
tinues the story, borrowing im-
ages from the original clipand
hinting that he’s the boy, all
grown up.

For those who ever danced
to this track, it's a powerful
image. .

. For 24/7 Latin news
_blz and analysis, see
billboard.biz/latin

Ranchera Singer’s Return

Nydia Rojas, Once A Rising Star Of Mariachi, Hits The Comeback Trail

As a teenager growing up
in Southern California in
the 1990s, Nydia Rojas was
touted as mariachi music’s
next big thing.

She released four albums
on Arista Latin and Hollywood
Records. She toured with Juan
and Ana Gabriel. She even
earned a Latin Grammy Award
nomination in 2000 for her
album “Si Me Conocieras,”
whichreceived anod for best
ranchero performance.

And then, one day in 2001,
Rojas decided to walk away
from it all. She went back to
school, got married, worked
foraspellas a 911 emergency
dispatcher and reclaimed her
life—a life she felt she no
longer had control of.

“I wasn't living for myself—
| was living for others and
that’s all | knew,” Rojas says.
“When I left the business, |
went back to school. | studied
music, but | also began living
normal experiences in order
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to be where | am today, which

| believe is a good place.”
Now 31, Rojas is attempt-

ing to make a comeback. She

Not a girl anymore:
NYDIA ROJAS

JUNE 11, 201

is working with her husband,
percussionist Raul Pineda, on
a new album that she hopes
to release in the fall.

“It’s going to be an inde-
pendent project, taking my
influences and adding filters
of my heritage from Mexican
folk music and Cuban music
with modern attributes of my
singing style,” she says.

Rojas is also opening
nine shows in California for
ranchera legend Vicente Fer-
nandez, including five shows
at the Gibson Amphitheatre
in Los Angeles scheduled for
mid-November.

“Not too many people get
second chances,” says Jose
Hernandez, musical director
for Mariachi Sol de Mexico,
who mentored the singer as
achild. “She’s getting to tour
with Vicente Fernandez be-
cause she deservesit. She has
the vocal capabilities.”

Tony Romero, a tour man-
ager working the Fernandez
concerts, agrees, saying that

Rojas “has a very special style
and she knows how to capti-
vate an audience.”

Live performances will
play a key role in Rojas’ ef-
forts to re-establish a career
in music, says Rodri J. Ro-
driguez, who helped launch
her career with the annual
Mariachi USA showcase at
the Hollywood Bowl.

“When you are passionate
about something you can al-
ways come back to that road,”
Rodriguez says. “I know she’s
tried different things, but her
road always brings her back
to what she’s good at.”

Rojas admits that her first
gig opening for Fernandez on
May 6 in Fresno, Calif., gave
her butterflies. But she saysit
also felt like a homecoming.

“It was exhilarating and |
am grateful,” she says.

—Justino Aguila

EN ESPANOL: All the great Latin music coverage
L£0OMm vyou’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com

LOS HOROSCOPOS DE
DURANGO DENY
REPORT OF BREAKUP
Vicky and Marisol Terrazas,
lead singers of duranguense
group Los Horoscopos de Du-
rango, denied on Twitter that
they were breaking up. The
Chicago-based group, one of
the most successful in the du-
ranguense realm, released its
latest album, “La Guera y la
Morena,” on Disa last Septem-
ber. Univision TV entertain-
ment show “Primer Impacto”
reported May 26 that the sis-
ters would launch separate ca-
reers. On their official Twitter
page (@horoscoposdedgo)
the siblings tweeted: “THAT’S
NOT TRUE.” —Leila Cobo

AEROSMITH TO TOUR

LATIN AMERICA AGAIN
Ticket sales for Aerosmith’s
2010 Latin American tour were
so robust that the band is al-
ready scheduling a return to
the region later this year. Its
2071 tour willinclude shows in
Lima, Peru, on Oct. 22 and at
Parque Simon Bolivar in Bo-
gota, Colombia, on Nov. 3, with
other dates to be announced
later. Aerosmith, which first
played Latin America in 1977,
visited Chile, Colombia, Peru,
Costa Rica, Brazil and Ven-
ezuelain 2010. —LC

BILLBOARD LATIN
POWER PLAYERS
NOMINATIONS DUE
JUNE 17
Billboard is collecting nomi-
nations for its annual Latin
Power Players report, which
recognizes Latin music exec-
utives who are driving the
music industry forward with
their artistic and business vi-
sion. Executives in all sectors
of the Latin music industry are
eligible. Individuals who make
their living primarily as artists
and/or songwriters aren’t eli-
gible unless they own their
recordings or songs and actin
a business or executive capac-
ity to market them. Billboard
editors will compile the Latin
Power Players report based
on the nominees’ achieve-
ments in the past 12 months
and their overall leadership.
The deadline for nominations
is June 17. Nominations can be
submitted online at billboard
.biz/latinpowerplayers.
—Justino Aguila
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For 23 years, Bill Roedy was the man who built MTV Networks outside the United States, ex-
panding its reach into more than 160 countries. His career before MTV is less well-known to
his music business colleagues. A graduate of West Point, Roedy led combat troops in Viet-
nam and later commanded NATO nuclear missile bases in Italy—experiences that prepared

Net

flag in every country.

him well for music and media business battles that later shaped his life.

Roedy, who stepped down in January from his position as chairman/CEO of MTV Net-
works International, has just published “What Makes Business Rock” (Wiley), an inside look
at those batties and MTV’s aggressive worldwide expansion. It’s an engrossing business
story with an all-star cast, as Roedy’s quest to plant the MTV flag around the globe led to scores

of encounters with pop stars and heads of state.

Responding to a life-and-death crisis facing MTV’s audience, Roedy was the driving
force behind MTV’s pioneering efforts to promote HIV/AIDS education, beginning with
edgy public service announcements and later with its Staying Alive campaign and founda-
tion. He continues to chair that foundation and plays a key role in several major organiza-
tions fighting AIDS. On May 25 he was named the first envoy of the Global Alliance for Vac-

cines and Immunisations.

Visiting New York from his home in London, Roedy spoke with Billboard about
MTV’s international growth and the recent departure of MTV Networks chairman/CEO

Judy McGrath.

Did Judy McGrath’s move sur-
prise you?

No, not really. You know, she’s been
with the company 30 years and |
was for 23 years. I had breakfast
with her and I reminded her that,
as measured in dog years, that’s
more than 200 years. Particularly at
a company like MTV, that’s a long
time. She’s got a huge legacy.

I wouldn’t put too much into [re-
ports of ] programming disputes.
Yes, the organization does change.
I think it's more about just, gosh,
even though it’s a great gig, you've
got to move on eventually.

Your mantra was, “Aggressive,
creative, relentless distribution.”
Exactly how wide is the global
reach of MTV Networks?
Our exposure is everywhere. Two bil-
lion—Dbillion—have access toitin for-
mal distribution. We've done research
that shows 100 million tune inon a
monthly basis. It's a lot of people.
We do our playlists based on a lot
of different things. Record sales,
radio play, gut feel, all that. Gener-
ally, you would say that about 50%
of the music on any particular chan-

nelislocal and 50% is international,
onaverage. Some were 80/20, some
40/60. Over the years, early on, we
didn’t really have a lot [of acts that
we helped break in the United
States]. But then there are a lot of
great examples in isolation. One of
the first commercially successful
Russian groups, t.a.t.u., was on the
MTYV Movie Awards. We did an “Un-
plugged” for Shakira and brought
her to Asia [when] no one had heard
of her in the United States.

“Yo! MTV Raps” started in France.
Yes, with [host] Sophie Bramly. The
other interesting thing is Arab rap.
The language has a certain cadence
thatconnects with rap, so rap was al-
ways going to be very popular in the
Middle East. It was an interesting eye-
opener for me. Whowould expectrap
to be so successful in Arabia?

You’ve done a lot of business
with Russian entrepreneurs. It
appears Warner Music will be
sold to Access Industries led by
Russian-born Len Blavatnik.

He’s a terrific guy. I actually think
that’s a good thing for Warner. I

Thev!l}\g'time head of MTV
orks’ global team on the
“relentless” push to plant MTV’s

know him personally and he’s tough.

It was a privilege to see this in-
credible transformation of [emerg-
ing markets like] the Middle East,
China and India. But to me, Rus-
sia really made the most radical
transformation. It was extraordi-
nary. Overnight. Boom. This en-
trepreneur, Boris Zosimov [whose
company Biz Enterprises devel-
oped MTV Russia), he had a pas-
sion and he made a go of it. He
would come up to me and say,
“What’s a sales commission?”

I don’t mean to let China off the
hook but China, I think, has more
of a capitalist culture. China is hap-
pening too. It’s just difficult in the
media business because there’s so
much regulation.

Are international media compa-
nies making inroads in China?

The answer is yes, but slowly. GM
sells more cars in China than any-
where else in the world. Volkswa-
gen sells more Volkswagens in
China than anywhere else in the
world. Soifyou’re doing cars, yeah
[it's a great market]. I must say, I
worked China very hard. I joked

that [ went there more than to my
U.K. operation.

How has MTV’s relationship with
the music business changed?
For almost my entire career—even,
I would say, recently—it’s been a
critical relationship. [Cable TV mag-
nate] John Malone said it’s like tying
the tails of two cats together and
throwing them over the fence:
They're intertwined and they’re
going to fight. We had our ups and
downs, no question. But we were
dependent on them and they were
dependent on us. We sold music.
They gave us wonderful, fresh prod-
uct on a weekly basis.

But less now than in the past?
What happened over the years is
that, you know the story of course,
[more] youth entertainment and
less music. Now, do young people
come to MTV for music? Less so,
because you can get videos on
YouTube. But we play more music
than we ever have [on digital chan-
nels]. Pick a market. I think the U.K.
is one of the best examples, with
nine music channels.

MTV’s role in the fight against
HIV/AIDs is an important part of
your legacy. Wasn’t there arisk
involvedin linking MTV'’s brand
so closely to that pandemic?
Yes, there was. But we didn’t make
up this issue as important for our
audience; they told us. And as we
expanded our reach, particularly in
hard-hit countries, I always felt,
“Hey, no option. We've got to be part
of this fight.”

Critics have asked how MTV can
sell a sexual lifestyle through
its programming, yet preach
safe sex.

It's a fair question. Here’s the deal.
Partof being young is being irrev-
erentand edgy. Sexual themes are
partof being irreverent and young.
You don’t have a connection un-
less you're out there with some of
these themes. But when you do
have that connection, it presents
you with an opportunity. So we
seized that opportunity [to deliver
safe-sex messages to young view-
ers]. Even with that, you can’t hit
them over the head; you've got to
do it in a way that’s creative and
more subtle.

You write that the most serious
challenge facing content pro-
viders is figuring out which
distribution services in which
form produce the best rev-
enue stream.

Here’s the irony. People listen to
more music than they ever have.
People read more than they ever
have. People are watching more
content on television or video than
they ever have. Yet the margins are
all going down. So it’s going to take
a lot of smart managers and cre-
ative people to figure this all out.
It's an uncertain future. It’s excit-
ing though. .

Itwasa privilege to see this incredible transformation of
emerging markets. Russiareally made the mostradical
transformation. [t was extraordinary. Overnight. Boom.

JUNE 11,2011 | www.billboard.biz

13



AELENTLEDY,

ATRUE COUNTRY-ROCK

INDEPENDENT SPIRIT,
JASOR

SN BUSIESS WiTH BENNY BROWN

BROKEN BOW RECORDS
(A SEVEN-ALBUM DEAL),
SPALDING ENTERTAINMENT

(THEY HAVE A PLAN)

AND BUDDY LEEATTRACTIONS
(BOOKED HIS SUMMER TOUR WITH LIVE NATION).

HE SELLS OUT
AMPHITHEATERS IN ADVANCE,
SINGS WITH KELLY CLARKSON

AND ISTHREE SINGLES DEEP INTO APLATINUM-PLUS FOURTH ALBUM.

CAN SOMEBODY SAY,
‘SUPERSTAR’?
BY RAY WADDELI




’F
»

“IFIT WERE
FREAKING
LADY GAGA
YOU’'D HAVE
IT ON THEY p
COVEROF =~
BILLBOA : .‘ D 2
I'm over here.” | s
with oneofghe ‘-"-"" ';.(
- healthiest thnjg F
in the business. Gf

CLARENCE SPAI

SPALDINGENTER




ays before embarking on a critical run of |
amphitheater shows that will solidify his major-
league touring status, Jason Aldean shows no
signs of stress. Why should he? He’s out in the
barn—his “man cave”—at home, south of Nash-
ville. Aldean is confident and relaxed.—though
not quite as chill as his Georgia bulldog, Athens.
Still, Aldean has shown a bulldog’s determina-
tion in pursuing a still-rising career. Though it
resides somewhat below the radar of the main-
stream music industry, a case can be made that
Jason Aldine Williams is the hottest male starin
country music. § He’s signed to Nashville inde-
pendent label Broken Bow, and four albums in,
Aldean has racked up 11 top 10 singles on Bill-
board’s Hot Country Songs chart (including five

No. 1s), and his third single from current album “My Kinda
Party,” the boundary-pushing “Dirt Road Anthem,” is rising
quickly up the charts. Previous single “Don’t You Wanna Stay,”
a duet with Kelly Clarkson, is now making noise on the Adult
Top 40 chart, a rare crossover for a male country artist.

All four of his Broken Bow records have cracked the top 10
on Billboard’s Top Country Albums chart—*“Party” spent eight
weeks there. Aldean has sold nearly 5 million albums in the
United States, according to Nielsen SoundScan, along with 10.5
million digital tracks. But the best heat indicator is Aldean’s box-
office success. In the most competitive year in memory for con-
temporary country music headliners, Aldean, booked by Buddy
Lee Attractions and promoted this year by Live Nation, is blow-
ing out shows all over the place in 20,000-capacity venues.

Aldean’s growth during the past six years has been steady
and sure, but prior to that the going was tough. After signing
asongwriter deal with Warner/Chappell in 1998 (giving up his
Pepsi delivery-truck gig in the process), Aldean moved to
Nashville that fall. But, even with what must have felt like an
endless parade of showcases, label after label either passed out-
right or failed to bring a deal home for Aldean. It was down-
right scary for the Macon, Ga., native: He had a wife and new
baby daughter to support.

“It was like, ‘Yeah, we love it, let’s talk, we'll come see some
more shows,” but nobody ever pulled the trigger,” he says. “I'm
not somebody that gives up . . . easily, but it was getting to the
point where, not that I didn’t think it was going to work, I just
didn’t know what else to do. You start thinking about, “What
else can I do?’ This was my backup plan.”

Being called “humble” is de rigueur for a country artist, but
manager Clarence Spalding of Spalding Entertainment (Spald-
ing’s Chris Parr handles Aldean day to day) says Aldean found
humility the hard way. “He’s had the shit beat out of him,”
Spalding says. “He almost packed his bags and went back to
Georgia. And without Benny Brown he would have been there.”

Broken Bow owner Benny Brown is plain-spoken. An en-
trepreneur. He's successfully added record labels and pub-
lishing to his other business endeavors, which include a string
of California-based car dealerships. When Aldean came to
16 |
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Brown's attention in 2003, Craig Morgan was the top artist
at Broken Bow. Brown wanted to see Aldean showcase in front
of “regular country fans.” It was set up at Nashville’s Wild-
horse Saloon. “After it was over, I told some of my staff, ‘This
kid has something special. I think I'll sign him,” ” Brown re-
calls. “Everybody thought I was crazy.”

The circumstances surrounding Broken Bow signing Aldean
to a seven-album deal were unusual, to say the least. Though
he'd been playing music since he was 14, Aldean was, for coun-
try fans, a brand-new artist, steadfastly committed to an un-
proven producer in Michael Knox (see sidebar, page 17) and
sporting a rock-tinged sound. And he wanted to use his road
band on the record. Brown and Broken Bow’s approach with
Aldean “took huge balls,” Spalding says. “Think about it: ‘We're
gonna sign this kid, we've got a guy over here who's nota proven
producer, and, hey, let’s take his road band in to record with
him." It wouldn't have happened anywhere else like that.”

Broken Bow then did the drill: introduced Aldean to coun-
try radio. “As an independent with a new artist, you kind of take
what's given to you, which meant. . . doing a lot of free shows
to promote their stations and the songs,” Broken Bow senior
VP of operations Rick Shedd says. “It was a long, hard battle to
moving up the charts, like it is for a lot of companies.”

But 12 weeks after Aldean’s debut set was released (July 2005)
Broken Bow had its first gold album with Aldean, driven by
debut single “Hicktown.” Though the song peaked at No. 10
on Hot Country Songs, its mud-slinging, hell-raising video cast
the die for Aldean’s sound—and his fans. The song “was a po-
larizing single, different from what was going on at the time,”
Shedd says. “But when people . . . were turned on by it, it sold
alot of records. It set the tone.”

A key cog in the machine has been distributor RED, which,
though traditionally more active in non-country genres, has a
history with country dating back to Kenny Chesney’s debut on
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LABEL: Broken Bow Records
TOURING AGENT: Kevin Neal, Buddy Lee Attractions
MANAGEMENT: Spalding Entertainment, Nashville
PRODUCER: Michael Knox

SITES: JasonAldean.com, Facebook.com/jasonaldean,
Myspace.com/jasonaldean

PUBLICITY: The Green Room (@thegreenroompr)
UPCOMING SHOWS: June 9, CMA Music Festival,
Nashville; July 8, Summerfest, Milwaukee; July 16,
Cruzan Amphitheatre, West Paim Beach, Fla.
UPCOMING TV APPEARANCES: June 8. CMT Music
Awards (CMT); TBD, CMA Music Festival (ABC)
ENDORSEMENTS: Wrangler

TWEETS: @Jason_Aldean

Capricorn in 1994. Broken Bow began working with RED in
2003 when Morgan’s first record came out.

“They made a compelling argument as to why they could han-
dle the country business, and as Broken Bow grew, they grew with
us,” Shedd says. “They came with stronger sales reps and more
aggressive marketing so they could service our needs, and it has
continued with the growth of digital. When the digital thing started
taking off, they had one person in place. Now they have 15.”

RED senior VP of product development Alan Becker says,
“With Broken Bow we saw this fierce determination.” He adds
that RED works closely with the label on “every important ini-
tiative,” including digital/mobile marketing through RED’s
digital marketing division, Stache Media.

Aldean’s self-titled debut album has moved 1.4 million copies,
and follow-up “Relentless” is at 829,000, according to Sound-
Scan. His “Wide Open” album, on the strength of mega-hit
“She’s Country,” went platinum, and “Party” is heading into
double-platinum territory. “If you ship too many albums out
into the marketplace and they don’t sell, retailers are quick to
return them and you have to buy them back,” Brown says. “Our
rate of return on Jason has been exceptional; almost zero.”

Brown says that prior to launching Broken Bow in 1999, he
had invested in other artist development projects. “I found out
quickly that by the time the label got through recouping every-
thing there wasn’t a whole lot left for the artist,” he says. “So
when I came up with the model for Broken Bow, I said, ‘If we're
going to do this thing, it's going to be without greed in mind.’
With Jason we did a very fair contract, and consequently even
his business manager said [he’d) never seen an artist that started
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getting royalties from almost day one.”

For Spalding, who worked with Brooks & Dunn for the length
of the duo’s 20-year career and has added Rascal Flatts to his
firm, working with an independent has its advantages.

“Idon’thear, ‘I've gotto check with business affairs,’” ” he says.
“For a manager, the worst words you can hear is, ‘I've got to check
with business affairs,” which means, what, three weeks? It slows
down the process, and I understand why. But with Broken Bow,
Benny owns it, he runs it, and for us it’s been fantastic.”

Shedd says the chain of command is simple at Broken Bow.
“Benny is the decider. The company is completely funded by
Benny. We have no partners. Everything is up to him,” Shedd
says. “We bring things to Benny . . . ‘This is whatit's going to cost,
this is what the benefits are going to be'—and, boom, it's done.”

Spalding sees more big wins in the future for Brown and
company. “Jason is their first breakthrough act,” he says. “I
think they’re going to have a lot of others.”

Knox and Aldean honed their patented country/arena rock sound
to perfection and were ready to push the envelope. The debut
release’s title track was pretty much in the Aldean zone, but then
came the Clarkson duet, an edgy power ballad, then “Dirt Road
Anthem,” with a sort of rap by Aldean that demands attention.

“Coming off a big record with three No. 1s, we’d established
ourselves enough to say, ‘OK, now we’re going to hit you with
something completely unexpected,” ” Aldean says. “I love when
I think people think they have me figured out, to come with
something different. We're always going to try . . . stuff that's

I il BE a2

THE SYNERGY OF ALDEAN
AND HIS PRODUCER

In 1998, when Michael Knox was a VP
at Warner/Chappell, he was headed to
Georgia to visit his grandmother when
he heard about a talent show in Atlanta.
“l was actually trying to find a way to
write the trip off,” he says. “l went down
to the Buckboard in Atlanta and watched

Jason, he was playing Guns 'N Roses in
his show. That’s when | knew | had the
right guy. People forget that [Aldean’s]
generation grew up in heavy metal, as
well as traditional country. It's hard to
grasp that until you get out into the clubs
and see it firsthand.”

The producer set out to find aband that
fit the bill, a process that took five years.
That effort yielded the unit that would
tour with Aldean and play on his albums,
including the celebrated lll Kings rhythm
section of Kurt Allison, Tully Kennedy and
Rich Redmond—they've developed into
in-demand producers in their own right.

Aldean made it clear that he and Knox
were a producer/artist package deal,
which may or may not have contributed
to his difficulties in getting signed to a
label. Broken Bow let it happen. “l re-
member having a conversation with [the
label], ‘If you like the demos that Michael
and I have done, if that’s the reason you
signed me, don’t put me with somebody
| don't know, because it’s not going to
sound like this,” Aldean says. There were
similar discussions about using the road
band in the studio. “I said, ‘If this is the
sound you like, this is the way we getit.” ”

Broken Bow owner/CEO Benny Brown

a two-day talent show. Out of 20 acts,
Jason was the 18th. He went on the
second day, about midnight. | told
him | really dug what he did. | don’t
know how the talent show turned
out, but Jason was the guy.”

Knox had a sound in his head for an
arena rock act—country style. “We
didn’t have a rock star in country
music,” he says. “When | first saw

L party time (framileft):
LIASON ALDEAN, MICHAED
SNKNOX and BENNY BROWN

different from what other people are doing.”

Aldean relies on “gut instinct.” “When I hear something like
‘Dirt Road Anthem,’ I think, ‘Yeah, that's different, but I'd go
buy that record.” Once we got locked in on how we wanted to
do it, there wasn’t any hesitation.” Taking on a duet alongside
a vocalist with the chops of Clarkson would also be daunting
for many singers. “I was like, ‘OK, she’s obviously going to
make me look bad on this song, period, so just get over thatand
sing it your way,’ ” he says. “I went in and did my thing, and
... when she started singing with me our voices blended so
well. It was just one of those things you can’t predict.”

Four albums in, Aldean knows what he’s looking for in terms
of sound, and with more than 1,000 shows under his belt, he and
the band, with Knox, have the sound on lock. In short, it sounds
like a band, not just a singer with backing studio musicians.

“Everybody knows some of these studio guys are the best in
the business; technically they're flawless,” Aldean says. “But
to me some of the flaws, some of the things that aren’t clean,
are what makes it cool, because . . . it’s a little bit raw. It’s . . .
maybe a very, very good garage band . . . I think that’s why it’s
appealing to people. It’s believable. It’s real.”

Kevin Neal, president of independent Nashville agency
Buddy Lee Attractions and Aldean’s agent, met the country
artist when he was 18 and signed him around the time of the
Broken Bow deal. “He is a live act,” Neal says. “He’s had that
foraslongas I've known him. Whenever he did a show it was
always there. A lot of record companies were either afraid of
it or didn’t get it. Or it didn’t fit within their box.”

Building his live fan base has been a more steady, if contin-
uously upward, progression. This was a plan Aldean bought
into. “Jason believed in the long-term plan,” Neal says. “I told
him, ‘Here’s what I think an artist should do, and very few do
it: Play areas where there’s major radio and . . . develop a fol-
lowing. When the single comes out, they’ll know who you are
and maybe it'll help get you added to the station earlier.” He
said, ‘Fine, start booking me.” ”

The climb, according to Spalding, was dictated by the mar-
ket. “We wanted him to grow at a natural pace, not even a slow
pace or a fast pace, but what was natural to the progression of
selling records and having hit singles, and what we were see-
ing out there in those secondary {and] tertiary markets,” he says.

Another key element is pricing. “You don’t go out and just
grab the money, you develop the career, have people buy a ticket
... $100r $15, then you slowly escalate the money,” Neal says.
“After ‘She’s Country,” things really started to take off, [and] at
the end of our CMT tour {with Lady Antebellum in 2008] you
could see the numbers growing. Jason called me that year about
pricing and said, ‘I'd rather have 5,000 people at $20-$25 than
1,500 at $30." ”

With a top ticket price of about $45, Aldean is moving tick-

says the decision wasn’t that diffi-
cult. “With his band on the record-
ings, it’s real easy for them to go out
and duplicate that in live perform-
ance,” he says. “I've always [attrib-
uted] a lot of Jason’s success to Kurt,
Rich and Tully. That was one thing
that impressed me even in the orig-
inal showcase~what showmen they
were, along with Jason.” —RW

- —

etslike few artists on the road, and the show is bigger on all lev-
els. “We're able to go out now and build the kind of show that
four years ago we weren't able to,” Aldean says. “Now we’re able
to go out and I can make a show look and sound the way—if |
was a fan—I'd want to see.”

Given the ticket counts, it’s easy to forget that these are
Aldean’s first headlining dates in the big rooms. “There’s al-
ways a risk when you go from playing 8,000- to 10,000-seat
buildings to playing 25,000-seat buildings,” says Brian O’Con-
nell, president of Live Nation’s country division. “But this year,
we're out there dead-on competing in some of these major mar-
kets with 14 acts over the course of a 12-month period.”

Butitwas time for Aldean to make the move. “There was no
way around it,” Spalding says. “We did such good business last
year that we were growing at the natural pace.”

Spalding reels off the numbers: 16,000 in Dallas; 19,000 in
St. Louis; 24,000 in Indianapolis; 21,000 in Washington, D.C;
20,000 in Hartford, Conn. And he’s selling out in advance.

“I'had a great run with Brooks & Dunn,” Spalding says. “But
I don’t believe we ever in their history sold out the amphithe-
aters a week in advance. A week in advance? In an amphithe-
ater? If it were freaking [Lady] Gaga you’d have it on the cover
of Billboard. I'm over here with one of the healthiest things
alive in the business.”

O’Connell says that all involved were confident. But, still, at
this level? “If any of us tell you we said we thought we would
do 20,000 tickets on a Sunday night in Hartford, Conn.,” he
says, “you could call us all liars. It took Aldean seven years to
get to this point. There are acts from time to time that don’t
wait seven minutes before they think they’re headliners. Jason
has put in the work.”

After pushing the boundaries on “Party,” Aldean’s not sure
what comes next. “The album takes shape with whatever songs
you get,” he says. “If you ain’t got the songs, you ain’t got shit.”

Three singles in, everyone on Team Aldean believes “Party”
has alot of legs left. “We could go probably seven singles deep
and have hits,” Brown says. “At the same time, if the album
sales start dropping off too much, we'll have the next album.
We're already looking for songs and preparing for it. We'll just
let the market decide.”

Whatever comes next, a conversation with Aldean makes it
clear thathe’s going to come hard. “I'm a competitor,” he says.
“I'm not going to lie: If  get nominated for an award, [ want to
win. I'm not pissed when [ don’t, but this whole ‘I'm just glad
to be here’ spiel? Not me. I'm glad to be there, but I'm there for
areason.”
Nashville-based Ray Waddell (@billboardtour) is executive director
of content and programming for touring and live entertainment at
Billboard. He writes the weekly On the Road column.

JUNE 11, 2011 | www.billboard.biz, | 17



NATIONAL ANTHEMS

HE’S SIGNED TO CASH MONEY. HE’S ON-AIR TALENT AT
MIAMI’S 99 JAMZ. HE’S PRESIDENT OF DEF JAM SOUTH. HIS
SYNCH BUSINESS IS ROBUST. HIS NEW SINGLE MAY JUST BE
THE HOTTEST HIP-HOP SONG OF THE SUMMER. AND HE
KNOWS EVERYBODY. DJ KHALED? HE’S KIND OF A BIG DEAL.

BY KEITH MURPHY

“YO,KHALED...YOU'REWORKING HARD . .. REALHARD.”

Khaled bin Abdul Khaled, aka DJ Khaled, is recounting what
he describes as a huge moment in his life and career. The seven
words were delivered in a deadly serious tone—the speaker
isn't usually in the business of extolling praise.

A gregarious producer/radio jock/artist/executive with a de-
served reputation for the ability to get chart-topping artists on his
singles, Khaled is getting more and more kudos these days. But,
backstage at New York’s Roseland Ballroom at a jam-packed May
18 event to celebrate Cartoon Network’s Adult Swim program-
ming bloc, the speaker, who was set to perform, took a moment.

“This is Jay-Z!” Khaled exclaims, seemingly still unable to be-
lieve that one of music’s ultimate headliners, and the founder/CEO
of Roc Nation, has taken notice of his rise in the record business.
“When Jay told me that, I knew I was doing my thing,” Khaled
says, beaming. “Birdman tells me the same: ‘Khaled, don’t stop
whatyou're doing. Keep going . . . you're on your way.’ You know
what I'm saying? These are people I look up to.”

Birdman, aka Baby, is Bryan Williams, co-founder/co-CEQ
(with his brother, Ronald “Slim” Williams) of Cash Money
Records (Lil Wayne, Nicki Minaj, Drake). Khaled is signed to
Cash Money as an artist. Khaled also works for Island Def
Jam (ID]J), as president of Def Jam South. His clients, when
working as a producer, have included Pitbull, Fabolous and
Fat Joe. The 36-year-old New Orleans-born Palestinian-Amer-
ican first gained massive exposure as co-host of influential
hip-hop radio show “The TakeOver” on Cox Radio’s WEDR
(99 Jamz) Miami.

He wanted to make records, though, as much as play them.
After three independent albums (on Terror Squad/Koch, Terror
Squad/Koch/We the Best and Terror Squad/We the Best/E1
Music) and a string of chest-beating, superstar-laden street an-
thems (and remixes of those anthems)—including “We Takin’
Over,” featuring T.1., Fat Joe and Lil Wayne (platinum, 2006);
“I'm So Hood,” featuring Kanye West and T-Pain (platinum,
2007); “Out Here Grindin’,” featuring Akon and Plies (gold,
2007); and “All I Do Is Win,” featuring T-Pain, Ludacris, Rick
Ross and Snoop Dogg (2010, platinum)—the industry was fi-
nally taking notice of Southern rap’s most boisterous cheerleader.

Khaled's over-the-top confidence doesn't feel like mere blus-
ter when one considers what it might've been like for a kid of
Palestinian descent born in the South to claw his way to hip-
hop respectability. Khaled has always had to be the brashest
and most passionate dude on the block. It was that way in the
mid-'80s when he called himself “Special K” and was break-
dancing on the streets of North Carolina. Soon hip-hop be-
came an obsession.

“Iused to love cutting up Run-D.M.C.’s ‘Peter Piper,” ” Khaled
recalls of his b-boy days. “But when I moved to Florida [in the
’90s], [ started really loving DJ’ing.” But the gatekeepers of
Miamfi's mainstream radio scene were still apprehensive about
playing hardcore hip-hop. The outlet for mixtape and under-
ground DJs was college and pirate radio—the latter Khaled em-
braced with ferocity. Then a late-'90s gig as sidekick to Luther
“Uncle Luke” Campbell on WEDR gave him the high-profile
platform he needed. Khaled landed his own show. A new am-
bassador of Miami hip-hop had arrived.

“We the best!” is not just the wildly enthusiastic, loud
proclamation Khaled uses on his songs. The omnipresent
motto (and name of his label) is an affirmation of a surging
power that has helped him push nearly 10 million in singles
sales. Khaled's first major-label “solo” album, “We the Best
Forever” (scheduled for a June 28 release, but rumored for
18 |
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July), is a super-sized version of his characteristically guest-
stacked releases. Longtime collaborators Wayne, Drake, Jeezy
and longtime cohort/ID] star Ross are featured, as well as
Khaled newcomers Mary J. Blige, Chris Brown, Keyshia Cole
and Cee Lo Green.

The man stays busy. He describes a typical morning: “I come
into the Def Jam offices with the most exclusive Jordans on, with
some black Levi's and a “We the Best’ custom velour top,” he
says matter of factly. “I'm doing what I do. I'm not changing
who I am. I'm living my dreams and accomplishing my goals.”
But before that, when he wakes up in the morning, he’s first on
the phone making sure radio is all over his latest event single,
“I'm on One,” which features Drake, Lil Wayne and Ross. “Tell
Billboard DJ Khaled said this is going to be the biggest record
in the country,” he boasts. The T Minus & 40-produced track
(and second single from the new album) does in fact feature
three of the most successful MCs recording today. The streets
and the tweets are mostly heralding it. And awaiting the video.

Back to Khaled's day: He then rings up video director Gil Green
to discuss the edits on an upcoming Ross video. He does some
running around, appointments, and by early afternoon, Khaled

““HE’S ABLE TO
PUT ALL THESE
DIFFERENT ARTISTS
TOGETHER ON
ONE SONG, WHICH
SHOWS YOU THE
BRAND POWER
HE HAS, AND THE
RESPECT THAT
ARTISTS ON OTHER
LABELS HAVE
FOR HIM.”

STEVE BARTELS, ISLAND DEF JAM

is seated in an SUV, en route to IDJ’s New York headquarters.

“I'm walking the halls . . . talking to our radio and market-
ing people . . . dealing with . . . sample clearances,” he says. “I
give them marketing ideas. I'm the guy thatexplains to the peo-
ple at Def Jam how big our records are in the streets. Also, I'm
talking to lawyers about signing someone new. That's a bit of
secrecy right now. And after that, I'm done with the Def Jam
thing—headed to the recording studio.”

Khaled still finds time to fly back to Miami to appear on his
“TakeOver” radio show every Thursday and Friday. “I like to be
on the radio,” he says. “That’s my stress reliever, like going fish-
ing.” Def Jam executive VP Chris Hicks admires Khaled’s work
ethic. He points specifically to his overseeing Ross’ evolution
from a thugged-out regional rapper to a hip-hop movement—
Ross has had three No. 1 pop albums.

“I remember when he took on the Ross project,” Hicks says,
recalling that Khaled had the savvy to pair Ross with then up-
and-coming producers like the Runners, ].U.S.T.I.C.E. League
and Lex Luger. “He never wavered in his ability to get past the
hurdles . . . energize the marketplace and to help establish Ross
as who he is today.”

“Him sticking by me let me know that there are real individ-
uals in the game,” says Khaled protégé Ace Hood, who's signed

to the We the Best imprint. After two relatively unsuccessful
Ace albums there were whispers that Hood would be dropped
from the house that LL Cool ] built. But Khaled's patience paid
off: Deerfield Beach, Fla., native Antoine “Ace Hood” McCol-
ister now finds himself with one of the hottest rap songs in the
country. “Hustle Hard” is No. 9 on Billboard’s Hot R&B/Hip-
Hop Songs chart. “Loyalty goes a long way with me,” Hood says.

Regardless of Khaled's Southern chops, ID] president/COO
Steve Bartels says that it’s his ability to recruit A-list artists from
all regions that's most impressive. That much is apparent when
listening to the remix of “All I Do Is Win,” a star-stacked
marathon that features Ross, Minaj, Fabolous, Fat Joe, T-Pain,
Busta Rhymes, Jadakiss, Diddy and Khaled himself.

“He’s able to put all these different artists together on one
song, which just shows you the brand power he has,” Bartels
says. “It also shows you the respect that artists on other labels
have for him.”

“The artists respect me because [ know them very well, going
back to my radio days,” Khaled says of his relationships with the
people in his renowned, seemingly endless “rolodex.” “Artists
know I'm going to shoot an amazing video. They know I'm going
to give itto the people. And they know it’s going to be a hit. Who
doesn’'t want to be a part of a great record and a great situation?”

And in true mogul fashion, Khaled is extending his brand. He
frequently licenses his records to the NBA and NFL—his tri-
umph-themed works are tailor-made for the sports world. “ ‘All
I Do Is Win’ won't stop getting licensed,” Khaled says. “They know
I make anthems.” There’s also Khaled’s We the Best manage-
ment company, which houses a crew of hitmaking producers in-
cluding the Runners, the Incredibles and the Renegades.

“Khaled has a great ear,” says the Runners’ Dru Harr, who
credits Khaled with helping the duo progress from producing
menacing gangsta soundtracks with Ross (2007’s “Hustlin’ ")
tolanding them sessions with Usher, Rihanna and Kelly Clark-
son. “It helps that he started out as a producer. Khaled has an
understanding of what people will move to.”

Being known as a behind-the-scenes kingmaker is one
thing. Making the switch to recording artist is an entirely dif-
ferent skill set.

Then again, maybe not. His voice is usually on his songs,
and Khaled’s 2010 signing to Cash Money Records is so far pay-
ing off. The aforementioned “I'm on One”—already among
iTunes’ top 10 songs—has the feel of one of those summer jams
that's nearly impossible to get out of your head. Cash Money’s
Bryan Williams says getting Khaled on the team was a top pri-
ority. For his August signing, in true Cash Money style, Williams
rolled out the red carpet and then some, throwing an extrava-
gantyacht party as lawyers were flown in by helicopter to make
the deal official.

“I'wanted Khaled to know—whatever you've been doing I'm
going to upgrade it,” Williams says. “That's just our lifestyle
... welive a flashy lifestyle. We work hard for everything—no-
body ever gave us shit. And I know Khaled is a hard worker. It's
an honor to be able to work with him.”

Khaled says joining up was a no-brainer. “The reason I signed
to Cash Money is they've always been my family,” he says. “I
knew Birdman before he had his major deal [with Universal
Motown]. I used to work at a record store in New Orleans called
Odyssey Records . . . where Birdman would sell tapes out of his
car. I was just akid. I have the ultimate respect for he and Slim.
I look up to them as artists and moguls.

“I like being both an artist and an executive,” Khaled adds.
“I can’tchoose one over the other. I know I'm not a rapper. But
I'mnot going tolie. . . when I dorap, 'm nice [laughs]. I guar-
antee you, you will be reciting my rhymes.”

Yet still, D] Khaled wants more. “I'm not just representing
the Arabic community,” he says in a rare moment of stoicism.
“I'm representing all nationalities because I believe that when
they read this story [they] can say, ‘Hey, if Khaled could do this,
I can too.” And I have a lot more work to do.”

Keith Murphy (@ murphdogg29) is a New York-based
freelance writer.

CLAY PATRICK MCBRIDE



TEAM KHALED

TOURING AGENT: We the Best Music Group,
bookdjkhaled@gmail.com

MANAGEMENT: We the Best Management,
seriouspromotions@gmail.com

. SITES: WeTheBestTV.com, TheRealDJKhaled.com

PUBLICITY: Vickie Chirles, Kia Selby (@kiaselby),
Cash Money/Yoa‘ung Money Records

H M‘-" g TWEETS: @therealDJkhaled
Sy,

UPCOMING SHOWS: June 3, WWKX (Hot 106)
Providence, R.1’s Hot Night 2011, Dunkin’ Donuts Center;
June 4, WIMN (Jam’n 94.5) Boston’s Summer Jam,
Comcast CenterzJune 5, WQHT (Hot 97) New York’s
Summer Jam, New Meadowlands Stadium

NOTABLE SYNCHS: National Basketball Assn.,
National Football League
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Digital music is obviously $
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everywhere—smartphones,
iPods, PCs, iPads, the cloud,
you name it. Fortunately,
there’s no shortage of
products that let you dock,
stream, record or otherwise
blast that music into high-
performance audio systems.
Whether it’s for discovering
new artists, creating your
own podcast, or for your
mobile office, the discerning
music industry executive
wants the best-sounding
music—the best of
everything possible. We've
selected some of the best of
the year so far.
BY JON CHASE

Loud
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Blue Microphones Yeti Pro:
Harking back to classic
Shure mics of the 1940s,
the four-pattern digital Yeti
Pro microphone has a
built-in digital recorder
that outputs to USB or
analog (through XLR
cables). That makes it
incredibly versatile for
recording solo vocals or
groups, instruments or
voices, marketing/
promotional podcasts

or high-quality audio,

or anything else you can
shake a mic at.

Find it: bluemic, $250

PHOTOGRAPHS BY PLAMEN PETKOV




ithout the wires, tha‘t\k%
the ability to connec}\_-. A
ith a Wi-Fi network and
ceive streaming audio.

IR O\ < s-wilkins.com, $600

TDK 3 Speaker

oombox: TDK’s striking
fiilllennial take on the old-
£ -hool boombox is, in a
Zord, monumental: It’s big,
Elid, shiny, simple and

ud. Plug in almost any

levice—an iPod, a flash or
ird drive, a record player,

%en a guitar—then sit

rack and feel the power. i
ind it: j
dkperformance.com, $500

Logitech $715i:
‘stripped-down, all-

out-the-sound mini
oombox, the S715i is
ailable for the MP3
eneration at a price that

Whames the competition.
Buiit for easy portability,
his eight-driver unit
IOmes with a travel case
2 d gets about eight

ours of play per use from
rechargeable batteries.
nd it: logitech.com, $150 /
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On The Move

Jawbone Jambox: Known for its line of Bluetooth
headsets, Jawbone outdid itself with its pocket-size
powerhouse, the Jambox. Hit a button and a
computerized voice will explain how to pair it

through Bluetooth with a phone or PC. Stream audio
from an iPod or apps (like Pandora and Netflix) or even
use it as speakerphone for calls (shown in blue and red).
Find it: jawbone.com, $200

Soundfreaq SFQ-01 Sound Platform: Like a mini Wall

of Sound, Soundfreaq’s glossy upright speaker pumps
satisfyingly full audio from wireless sources through
Bluetooth (including most newer phones and PCs). In lieu
of yet another remote control, a free iPhone app makes
navigating through playlists and audio controls a cinch.
Find it: soundfreaq.com, $180

Can You

Oxygen Audio @ Car:
Since the advent of the
iPod a decade ago,
automakers have struggled
to find a solution for
integrating digital audio
players into car stereos.
The @ Car finally nailed it,
with a powerful amp
equipped with a swiveling,
snap-in dock for the iPhone
(all models). The @ Car also
allows hands-free phone
calls through Bluetooth.
Find it: oxygenaudio.com,
$350

Hear It Now?

The once ubiquitous white-earbud army is
fading in favor of options that offer a bet-
ter listening experience as well as more di-
versified looks. Such midshelf models as
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1. SHURE’S SE425 ($350) earphones put out
unbelievable sound (and block out virtually all
outside noise) and can enjoy life extension
through replaceable cables. For travelers,
2. SENNHEISER’S MM 550 HEADPHONES
($500) dispense with cables altogether, relying
on Bluetooth for high-quality wireless audioand

active noise-canceling to block ambient
s. Amongthe celebset, 3. AKG’S QUINCY
NATURE Q701 HEADPHONES ($480)
target the audiophile crowd, while Beats by Dre
has @ gaggle of well-received and artist-blessed
options to choose from. Justin Bieber’s 4. JUST-

BEATS SOLO HD ($200)isacomfy, travel-centric
/

over-the-ear model with iPhone controls built
into the cable; a second Bieber model, the
5. IBEATS ($120), is an in-ear version. 6. DIDDY-
BEATS ($180), anotherin-ear model, is more re-
fined, with a tangle-resistant ribbon cable.

Find it: shure.com, sennheiser.com, akg.com,
beatsbydre.com
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Neuhaus Laboratories T ". !
Amplifier: Tube amplifiers
have long been t !
weapon of choice for
finicky (and deep-
pocketed) audio
who preach

of that retro technc
sonic warmtl
Neuhaus’ rela

cost versio
connects wire
Bluetooth-enal
(as well as thro
optical/Toslink a
and hear the dif
Find it: neul“
$495

N

Denon RCD-N7: In an age

when audio receivers are

relegated to home theater

duties, the RCD-N7 is a

compelling mix of old-school
sensibilities and newfangled
wizardry: It has the requisite

AM/FM receiver and CD player,

an iPod/iPhone dock and connects
through Wi-Fi or Ethernet to a home
network for listening to streaming audio
services and Internet radio. The whole
shebang is controliable by using a
handy, free Apple iDevice app (and
upgradeable to use Apple’s Airplay
streaming software).

Find it: usa.denon.com, $600 (shown
paired with SC-N7 speakers, $200)

Yamaha TSX-70 Desktop Audio System: What separates the TSX-70 from
the crop of garden-variety iPod dock/alarm clock combo units is attention
to detail: Beyond its stylish, retro good looks, it’s a thoughtfully designed
clock and a jamming little sound system. Unlike most models on the
market, Yamaha chose dimmable LED lights for the clock instead of LCD,
which tend to either light up a dark room or are unreadable when
dimmed sufficiently. Audio quality and power are

ridiculously good for a box this small, making

it a solid fit for an office or den.

Find it: usa.yamaha.com,

$200
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Jay Frank
CMT

Pat Higdon
UMPG, Nashville

Brian O’Connell
Live Nation Country Music

Brad Turcotte
Big Machine Label Group
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PLUS'

Keynote Q&As with Carrie Underwood
and Kenny Chesney

® The CMA Global Artist Party
¢ AristoMedia Global Showcase
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SPECIAL FEATURE: BILLBOARD COUNTRY MUSIC SUMMIT

The View
From The Top

BILLBOARD’S SECOND COUNTRY MUSIC SUMMIT TAKES ON GENRE’S SUCCESSES AND CHALLENGES

he goal of the Billboard Country Music

Summit, produced in association with the

Country Music Assn., is simple: to bring

together key stakeholders in the country

music industry to discuss the most

important issues and opportunities for the
genre. § The programming for the summit, which takes
place June 6-7 at the Renaissance Nashville Hotel, will cover
it all: radio, touring, publishing, labels, digital, inter-
national, sponsorships and more. If it affects an artist’s
career, it'll come up at the summit. Billboard editorial
director Bill Werde and CMA board chairman Steve Moore
will open the event with welcoming remarks and a look at
the state of country music in 2011. § Adding major star
power to the event will be featured Q&As on June 6 from
Carrie Underwood and on June 7 from Kenny Chesney (see
On the Road, page 29). § Among other artists participating
are Jason Aldean, who will participate in a panel on June 6
to discuss key decisions in his career (see below), and Kellie
Pickler, who will perform at a closing reception on June 7.

THE MANAGER

ROUND TABLE

Virtually all aspects of an artist’s ca-
reer flows through the manager’s of-
fice. As the roles of other players in
an act’s career diminish, particularly
with the downsizing of the record la-
bels, today’s managers are the true
power brokers and must wear many
hats, often with their own staff to han-
dle radio promotion, digital, spon-
sorships, PR, tour operations, pub-
lishing and legal personnel.

The managers have a take onevery
issue that’llbe discussed at the sum-
mit, and some of the most influential
managers in country music will weigh
inon what’s sure to be an enlighten-
ing keynote session.

Hosted by MSN Music correspon-
dent Phyllis Stark, the manager’s panel
will include McGhee Entertainment
president Doc McGhee (Kiss, Darius

Rucker), Erv Woolsey Co. CEO Erv
Woolsey (George Strait), Vector Man-
agement co-president Ken Levitan
(Trace Adkins, Dierks Bentley, Kid
Rock), ROAR Management partner
Bernie Cahill (Zac Brown Band),B.A.D.
Management president Virginia Davis
(Jewel, Steel Magnolia) and TKO Artist
Management president T.K. Kimbrell
(Toby Keith).

ON THE ROAD AGAIN
Country touring outperformed the
business at large in

2010, and the genre

has been remarkably
successful in develop-

ing new headlining

talent. But with more
contemporary coun-

try headliners on the

road than ever, is there
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a point where this success leads to
market saturation? And if so, what
can be done to keep live country
music strong?

To discuss the latest trends in coun-
try music touring, talent buyers rep-
resenting millions spent annually on
the genre will weigh in on this most
critical fan connection in music. As
an added bonus, country legend
Charlie Daniels will provide the per-
spective that comes frommore than
40 years of touring.

Moderated by Ray Waddell, Bili-

Artist insight: Country
superstars CARRIE
UNDERWOOD and KENNY
CHESNEY will sit for rare
public Q&A sessions.
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board executive director of content
and programming for touring and live
entertainment, the panel will include,
in addition to Daniels, Neste Event
Marketing president Gil Cunningham,
NS2 CEO Darin Lashinsky, TMG/AEG
Live president/CEO Louis Messina,
Live Nation president of country
music Brian O’Connell and Red
Mountain Entertainment president
Gary Weinberger.

IT STARTS WITH

THE SONG

As far back as the 1940s, songwrit-
ing and publishing were the core of
Nashville’s country music business.
Today, the future belongs to the song-
writers who know how to work smart,
invest wisely and stay focused on op-
portunities that the new digital mar-
ketplace offers.

The title of this panel says it all:
“Songwriters: Win Lose or Draw? Con-
tent Creation in the New Digital Mar-
ketplace (What You Have to Know &
How to Get There).”

The panel will be moderated by
Billboard Country Update editor Tom
Roland and willinclude songwriter/
artists Rhett Akins and Dallas David-
son, Adams & Reese entertainment
lawyer Linda Edell Howard, Nashville
Songwriters Assn. International ex-
ecutive director Barton Herbison,
SunTrust Bank managing director
Andrew P.Kintz and EMI Music Pub-
lishing Nashville executive VP/GM
Ben Vaughn.

Akins and Davidson are two-thirds
of the Peach Pickers, one of the
hottest writing teams on Music Row
responsible for such hits as Joe
Nichols’ “Gimme That Girl,” Blake
Shelton’s “All About Tonight” and
Josh Turner’s “All Over Me.”

BROUGHT TO YOUBY...
Country artists have aligned them-
selves with brands for decades, and
today’s acts are involved in some of
the most sophisticated branding and
sponsorship deals in music. For the
panel titled “Corporate America:
They Really Like Us,” executives on
all ends of such deals will discuss what
makes a branding partnership work,
how anartist can getin on the action
and which deals should be avoided.

Moderated by CMA VP of strate-
gic partnerships Sheri Warnke, the
panel willinclude MAC Presents pres-
ident Marcie Allen, Country Financial
VP of marketing Keith Brennan, Glo-
riana band member Tom Gossin, Cre-
ative Artists Agency sponsorship
agent Laura Hutfless, Clorox direc-
tor of sponsorships Drew McGowan
and Samsung regional marketing
manager Stacey Portnoy.

“Country music is mainstream,”
Warnke says. “Nearly 95 million
Americans identify themselves as
country music fans. That’s 42% of the
26 |
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U.S. population—substantiai for any
brand. And country music fans repre-
sent animpressionable and lucrative
target audience. [We'll] discover how
our fans and America’s brands can
build meaningful partnerships.”

Keynote Artist Development Case
Study: Jason Aldean Since bursting
onto the scene with 2005's "Hick-
town”, Jason Aldean has created a
new paradigm for country music
artist development. Rather than an
overnight flash in the pan, Aldean has
enjoyed a steady, if non-stop, upward
career trajectory. Aldean’s fourth
album for Nashville independent
label Broken Bow in "My Kinda Party”
is his third disc to go platinum, and
his fastest seller to date onits way to
double platinum this year.

ARTIST DEVELOPMENT
CASE STUDY

Jason Aldean’s career is hitting on
every cylinder, including radio hits,
album sales and touring where, as a
headiliner, he has moved up to the
arena level on his Live Nation-
produced run. Success like this just
doesn’t happen, but results when tal-
ent is leveraged with smart career
choices. The Artist Development
Case Study will explore the moves
that have led to Aldean’s success and
discuss what’s next. Moderated by
Billboard’s Ray Waddeli, the session
will include Aldean, Buddy Lee At-
tractions president Kevin Neal,

.

Back home
again: KELLIE
PICKLER, fresh
from alS0 tour
and promoting
hernew single
“Tough," will

Spalding Entertainment managers
Clarence Spalding and Chris Parr and
Broken Bow Records senior VP of
operations Rick Shedd.

THINK DIGITALLY

Any perception that the country
music audience isn’t digitally savvy is
flat wrong. But like the rest of the
musicindustry, country artists are still
trying to pin down how best to mon-
etize the digital world. The discussion
titled “Songs in the Stream: Social
Commerce and the Future of Online
Retail” will look for answers.

New companies designed to better
connect artists with fans are cropping
up every day. Some are more effective
than others. Onthis panel, industry pi-
oneers representing a wide range of
independent and mainstream artists
will discuss the future of online retail.

The panel will include the most
innovative and successful players in
the e-commerce/social networking
space: Strategic Blend co-founder
Michael Sloane, Nimbit founder
Patrick Faucher, Bandbox co-founder
Brian Peterson, Topspin Media VP of
artist and label relations Andrew
Mains, RootMusic CEO J Sider, Moon-
toast chief technology officer Marcus
Whitney and ReverbNation co-
founder/CEO Mike Doernberg.

“The past 12 months have seenan
explosion of tools built to sell music
and merch directly through status
updates and similar social streams,”

Gonzales says. “I'm looking forward
to grilling the leadersin the space as
to how effective this approach really
is and where it goes next. And who
doesn'tlike to see a little friendly com-
petition play out onstage?”

GOING GLOBAL
Beyond the Web, the summit will
also take a global view when it comes
to career-building. This year, inter-
national strategies will be the focus
of “Country Without Borders: Inter-
national Opportunities in Country
Music.” Traditionally, most country
artists have been slow to embrace
international touring and record pro-
motion, but the ones that do often
find opportunities overseas to boost
record sales and touring revenue.
At the same time, country acts
from international markets still
flock to Nashville to give a main-
stream country career a shot. This
panel will explore both sides of the
equation, examining how artists’
careers can expand globally. Mod-
erated by AristoMedia Group CEO
Jeff Walker, the discussion will in-
clude Australian artist Tommy Em-
manuel, RGK Entertainment Group
president Ron Kitchener, artist Joe
Nichols, Rob Potts Entertainment
Edge CEO Rob Potts, Judy Seale
International/Stars for Stripes pres-
ident/CEO Judy Seale and Big Ma-
chine Label Group international di-
rector of marketing Brad Turcotte,
whose label just sent Taylor Swift
on a tour of Europe and Asia.

THIS YEAR’S MODEL

When it comes to the business of
record fabels, the title describes
where the panelis headed: It’s called
“Making and Selling Recorded Music:
Telling Time or Building a Watch?
The New Record Label Business
Models Under a Microscope.”

At last year’s summit, artists and
label chiefs discussed how to move
beyond all the hand-wringing being
done about the state of country music.
This session promises to be fast-
paced, lively and controversial, as label
power brokers and key innovators lay
it out with candor, humor and, most
important, the cold, hard truth.

“Like the rest of the country and
world, Nashville is home to compa-
nies with a new take on the old
record-label model,” says Biilboard
senior analyst Glenn Peoples, who
will moderate the session. “Whether
or not they succeed getsto the heart
of the new music business.”

The panel will include Warner
Music Nashville president John
Esposito, CMT senior VP of music
strategy Jay Frank, Average Joe’s
Entertainment president Tom
Baldrica, Bigger Picture Group part-
ner Michael Powers and Bug Music
VP John Allen.

IT STARTS WITH

THE SONG, AGAIN

The summit will revisit the publish-
ing world from a different angle with
“Publishing: Red and Black Ink; Re-
turn on Investment & Entrepreneur-
ship in a Business of Pennies—The
New Roadmap.” The discussion will
explore how today’s investment
strategies, royalty and regulatory
structure, and changing consumer
tastes and trends all pose daunting
challenges for music publishers.

Moderated by Music Row Publica-
tions publisher David Ross, the panel
will include BMI VP of writer/pub-
lisher relations for Nashville Jody
Williams, Universal Music Publishing
Group Nashville president Pat Hig-
don, ClearBox Rights founder/pres-
ident John Barker, Sea Gayle Music
partner Chris Dubois, Curb Records
VP of A&R Doug Johnson and Big
Yellow Dog Music co-owner/VP of
creative Carla Wallace.

“Our music publishing session will
illuminate the ongoing challenges
and opportunities this vibrant and re-
sourceful sector of the country music
business grapples with in the digital
age,” Billboard senior chart manager
Wade Jessen says. “We’ll hear from
front-line professionalsin all corners
of the music publishing arena, includ-
ing songwriting, A&R, copyright ad-
ministration, performing rights and
creative directors.”

RADIO, RADIO
In a changing market, country radio
appears to be surviving and thriving,
while the outlook for some other for-
mats isn’t quite as rosy. Some of the
brightest minds in the business will
discuss the state of radio in all formats
during “Country Radio Dead or Alive:
Why and How Country Radio Thrives
While Other Formats Fight for Their
Lives.” Country radio’s top strategists
will offer insight into Arbitron’s
Portable People Meter ratings, pro-
gramming, management and revenue
challenges. They'll discuss everything
from artist royalty legislation to alter-
nate content delivery systems.
“As anyone who's spent five minutes
inNashville knows, country radio is still
king when it comes to connecting
artists and their music with fans,” says
moderator Ken Tucker, managing ed-
itor of Country Weekly. “Both radio and
recordfabels recognize the fact thatas
tenuous as the relationship sometimes
is, they need each other to survive.”
The radio panel will include Sirius
XM senior VP of music programming
Steve Blatter, Clear Channel Radio
senior VP of programming/director
of community engagement Clay
Hunnicutt, Cumulus Broadcasting
senior VP Jan Jeffries, Sony Music
Nashville senior VP of promotion Skip
Bishop and Premiere Radio Networks
president Julie Talbott. o
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Now | know there are rock stars
in the financial industry.

Sports and Entertainment Specialty Group. Just as good music takes the right skill, so does
financial guidance. That’s why our client advisors are true music industry insiders with a proven track record ’
of delivering the right solutions exactly when you need them. We understand how contract changes can affect \\"
you. And how your credit needs will vary throughout your career. Simply put, your business is our business. SUN‘I‘I{UST
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CMA Fest Turns 40

And Corporate Sponsors Are Guests At The Party

BY TOM ROLAND

he Country Music Assn.

Music Festival turns 40 this

year as it pulls lens of thou-
sands of fans to Nashville June 9-12,
but therearen’tany signs of a midlife
crisis to be found.

Instead, the CMA’s annual celebra-
tion—which debuted as Fan Fair in
1972—is expanding its scope slightly,
showing off country music’s growing
appeual among younger consumers to
potential corporate partners.

“They always say, ‘40’s the new
30," ” CMA VP of strategic partner-
ships Sheri Warnke says. “You look
at the [country] fan base, and 1 think
that's what you're seeing. The aver-
age age of the fan is coming down.”

Those fans aren’t always appreci-
ated by national brand managers out-
side of Nashville. But they represent
a significant block of consumers:
Some 95 million Americans, Warnke
says, identify themselves as country
fans. So the CMA will showcase the
bond between those consumers and
country music to about 20 marketing
executives during the marketing sum-

wStars and fans: GEORGE
JONES and TAMMY
WYNETTE (above)
duetted in 1974 at what
was then called Fan Fair,
whileat the CMA Music
Festival in 2010 ALAN
JACKSON played an
outdoor show while
PATTY LOVELESS signed
autographs.
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mit that coincides with the festival.
(The fest follows the Billboard Coun-
try Music Summit, presented in as-
sociation with the CMA, June 6-7 at
the Renaissance Nashville Hotel.)

The activities for corporate spon-
sors during the CMA Music Festi-
val will include a June 7 trip to the
Grand Ole Opry, where the lineup
will feature such stars as Carrie Un-
derwood, Lady Antebellum, Darius
Rucker and Martina McBride.
They’ll also experience the festival’s
kickoff parade, a big-picture view of
the downtown grounds from the
11th floor offices of Universal Music
Group Nashville and the CMT Music
Awards on June 8, where Jason
Aldean, Taylor Swift, Miranda Lam-
bert and the Zac Brown Band are
among the top nominees.

The executives will also visit the
Opry exhibithall, where fans get per-
sonal photos and autographs from
artists like Chris Young, Laura Bell
Bundy and Lynn Anderson. And of
course, they’ll have a chance to see the
artists—and the fan reaction—at mul-

tiple festival stages, where the line-
ups will include such acts as Brad Pais-
ley, Sara Evans, Colt Ford, Steel
Magnolia and the Randy Rogers Band.
The festival’s marketing summit
is an adaptation of a program that has
run in conjunction with the CMA
Awards each November, when mar-
keters have received a VIP entree to
Music Row.
“This one is going to be less class-
room, more music,” Warnke says.
The marketing summit has made
an “impression,” to put it in market-
ing lingo. Representatives of Purina,
Manwich, Unilever and Drive4COPD
{an organization that raises aware-
ness of chronicobstructive pulmonary
disease) will attend the festival based
on their experiences at previous sum-
mits. In fact, executives from Jack
Daniel's were so impressed with the
2009 program that the company spon-
sored the first black carpet for star ar-
rivals at last year’s CMA Awards.
“There’s more than one way to
reach a consuner, and I think what
our experience at the summit did was

open our eyes,” Jack Daniel’s senior
brand manager Jennifer Powell says.
“There’s alot of opportunity. How do
we now take what our brand objec-
tives are and build a strategy that
would make the most sense?”

The Tennessee-based distillery has
long maintained individual business
relationships with such country stars
as Jamey Johnson, Alan Jackson and
Craig Morgan. The company has par-
ticipated in the Toast to the Troops
campaign, in which volunteers as-
semble care packages for overseas sol-
diers and then attend a free concert.

Last year’s black carpet showcased
the Jack Daniel's name and color, which
appeared in much of the backstage
awards coverage, providing an associ-
ation with the genre that the company
is likely to build upon this year.

“The underlying objective [was]
getting into the social conversation,”
Powell says, “making that [coverage]
the next day of what was cool and what
was hot at the [awards].”

The benefits of the marketing sum-
mit extend to the acts themselves.
Rodney Atkins joined several artists—
including Alan Jackson and Josh Kel-
ley—to perform acoustic sets for par-
ticipants in the 2010 program, and
snared arolein a Pillsbury campaign

¢

that launches this summer.

The Pillsbury BiscuitFest will put
Atkins’ image on table-toppers at
some 30,000 restaurants starting Aug.
1 and makes 1.5 million free down-
loads available to fans. The campaign
runs through November.

Atkins won’t see much profit from
the partnership; most of his compen-
sation will go toward expenses as the
singer meets with the Pillsbury sales
force, according to manager Greg Hill
of McGhee Entertainment.

Instead, the payoff comes in put-
ting Atkins’ face and music in the
fan’s mind duringa personal mo-
ment: eating.

“The consumer’s time is so scat-
tered,” Hill says. “TV used to be an
active thing. Listening to the radio
used to be active. Now almost
everything we do is passive. If we're
watching TV, we're also checking
emails. If we're listening to music,
we may be on the cell phone . . .
You have to have more touch points
to the consumer to break through
the clutter.”

The CMA is betting that its festi-
val, which has aired on network TV
since 2004, will provide a perfect set-
ting for its marketing summit, help-
ing those brand decision-makers
envision ways to connect with a mas-
sive heartland audience.

“Our music may not always be ap-
preciated in New York or L.A.,” Hill
says, but “there are a lot more peo-
plein the fly-over states than living
in L.A. or New York. And a lot of
these brands are the ones that speak
to Middle America, just like coun-
try artists do.”

A daily attendance of 65,000 fans
is expected during the festival. For
corporate sponsors, they’ll represent
the broad country market and the
genre’s typical fan. “What’s impor-
tant to brands is really to have a
personal relationship with the con-
sumer,” Warnke says. “The experi-
ential marketing aspect, the on-site
event part of it, is key.” .

JCMA

JONES AND WYNETTE: COURTESY OF CMA: JACKSON: JOHN RUSSELL,

LOVELESS: KAREN HICKS/CMA



Superstar Q&AS

Carrie Underwood, Kenny Chesney
Set For Country Summit Interviews

Spinning turnstiles: g ™y
KENNY CHESNEY and
CARRIE UNDERWOOD
will talk about their
touring success.

he Billboard Country Music Sum-

mit, presented in association with

the Country Music Assn., swung
for the fences in attracting blockbuster tal-
entforits Superstar Q&A sessions this year,
and scored back-to-back home runs with
Carrie Underwood and Kenny Chesney,
two of country music’s biggest stars.

At the summit, set for June 6-7 at the
Renaissance Nashville Hotel, Underwood
is set for the opening-day
Q&A. Underwood first
came to fame as a winner
in 2005 on “American
1dol,” a gateway to success
that at that point had been
untapped by young coun-
try singers seeking expo-
sure. Since then she has
conquered the country for-

CHESNEY: GLEN ROSE: UNDERWOQOD: CHRISTOPHER POLK/GETTY IMAGES

mat as a member of the

Grand Ole Opry, a three-time winner of
the CMA female vocalist of the year award
and a five-time Grammy Award winner.
Underwood has sold 13 million albums,
according to Nielsen SoundScan, and
landed 13 No. 1singles on Billboard’s Hot
Country Songs chart.

Underwood has also become a touring
powerhouse and a perennial top 25 tour-
ing act, taking in more than $30 million
in grosses with more than 600,000 in at-
tendance in 2010, according to Billboard
Boxscore. She’s a constant presence on a
wide range of media platforms, inciud-
ing multiple radio formats, TV, movies
(she has a major role in the current film
“Soul Surfer”) and branding/licensing.

“Carrie Underwood has established
herselfas a unique and powerful force in
the entertainment world,” says Billboard
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senior chart manager
Wade Jessen, who'll
conduct the Q&A. “With
her feet planted firmly in
country music, her reach
has extended to TV, film,
charitable endeavors and
more. As Nashville seeks
to develop and sustain
bankable new stars, Un-
derwood’s path to super-
stardom provides a
template for success.”

On the summit’s second day, Chesney
will sit for a candid and rare public Q&A
with yours truly. Chesney is among the
elite artists in country music history, by
any measure. His tours have raised the
standard for the genre in terms of pro-
duction and ticket sales, moving more
than 1 million tickets each time he em-
barks on a tour.

After taking off from touring in 2010,
Chesney’s curreni Goin’ Coastal tour is
packing arenas, amphitheaters and sta-
diums and is on track to perhaps be his
biggest tour ever. Chesney has won nu-
merous industry awards, including four
CMA entertainer of the year awards, and
has sold more than 30 million albums.
His newest release, 2010’s “Hemingway’s
Whiskey,” debuted atop the Billboard 200,
his sixth album to achieve that feat. His
songs have been staples of country radio
for years.

Chesney’s Sun City Carnival tour of
2009 marked the seventh consecutive year
that he moved more than
1 million tickets, according
to Billboard Boxscore, a
mark his team now says
he’s reached again on Goin’
Coastal. Chesney is the
biggest ticket seller in
country musicand among
the top touring artists in
the world. Since 2002, he
has grossed close to $500
million and sold nearly 10 million tick-
ets, according to Boxscore. And Ches-
ney’s drawing power shows no sign of
waning after a year off, as Goin’ Coastal
is tracking to move more than 1.3 million
tickets this year.

On aday off from touring, Chesney will
share his insight into how his career has
developed, his musical vision and his suc-
cessful outside projects, in what's sure to
be an informative and entertaining ses-
sion. Chesney doesn’t talk a lot publicly,
but when he does, he always has some-
thing important to say. He doesn’t skirt
controversial topics and offers com-
pelling insight to not only the issues of
the day, but his own artistic journey.- -

. For 24/7 touring news
blz and analysis, see
N billboard.biz/touring.
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BATTLE OF THE BANDS WINNER

GENTLEMEN HALL

WHEN GENTLEMEN HALL WAS INVITED TO PERFORM AT BILL-
BOARD & CHEVY’S BATTLE OF THE BANDS LIVE SHOWDOWN AT
THE FREMONT STREET EXPERIENCE IN LAS VEGAS A FEW WEEKS
AGO, THE BOSTON-BASED ROCKERS KNEW THEY WOULD BE GO-
ING UP AGAINST SOME TOUGH COMPETITION. THE SIX FINAL-
ISTS HAILED FROM ALL CORNERS OF THE COUNTRY, AND WERE

deemed to be some of the best up-
and-coming bands in the nation, as
voted by visitors to Billboard.com.
Chief among their rivals: California’s
sweet-voiced AJ Rafael and his gag-
gle of vocal supporters.

Though Rafael played a compel-
ling set, Gentlemen Hall eked out the
win, thanks to a charismatic double-
vocalist assault that swayed the eve-
ning’s MC, Sugar Ray’s Mark McGrath,
and a panel of judges comprised of
Billboard editors and music industry
executives, including Billboard Edi-
toriatl Director Bill Werde, Billboard.
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kemann, and Fertility co-founder/
President Marc Messmer.

"I don't know what just happened!
It doesn’t seem real,” blurted Gen-
tlemen Hall flautist Seth Hachen,
in pleased disbelief moments after
winning the contest. The victory
earned the band a coveted appear-
ance at the Billboard Music Awards
on May 22, alongside such musical
heavyweights as Rihanna, the Black
Eyed Peas, Cee Lo Green and Keith
Urban. “We're little fishes getting to
swim with the big fishes,” Hachen
remarked at the time.
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tle of the Bands finalists-Rafael, the
Seattle band Hotels, Houston's tireless
Otenki, Side By Side from Charlotte,
and Michigan’s pop trio Lightning
Love-had a long road, literally, to
make it to.the neon-lit stage in Nevada
for the finale. After being selected,
the six finalists hit the highway the
week of May 9 in vehicles provided
by Chevy. A video crew documented
the long trip to Vegas. Once there,
a spirit of camaraderie filled the air.
Backstage, AJ Rafael band member
Noah Bartfield and Gentlemen Hall's
Gavin McDevitt joked about kicking
each other’s ass in the competition
when they thought no one was lis-
tening. But when asked about their
friendly rivalry, the pair revealed they
had bonded over the Battle of the
Bands' two-month run after they dis-
covered they had mutual friends.
Commenting on how Gentlemen
it LS
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1+ ,'l
|¢ |

BROUGHT F0 YOU BY

P————
CHEVROLET

McDevitt said that he hoped the
band’s chemistry showed just “how
much we're in love with music.” Judg-
ing by the way the band-McDevitt,
Hachen, Phil Boucher, Rory Given,
Brad Alderman and Jacob Michael-
turned the crowd into a frenzied mass
of hand waving, it showed indeed.

Gentlemen Hall's winning set in-
cluded its kinetic new single, “Blush,”
which is now available on iTunes.
They’re also putting the finishing
touches on an EP they have been
carefully crafting. The as-yet-untitled
record will be out later this year.

As for finalist AJ Rafael, he took
Gentlemen Hall’'s win in stride. I
respect them a lot,” he says. “But i
have a feeling,” he adds with a big
smile, “[Billboard’s audience] will
hear from me again.”

Be sure to check out our full cov-
erage of the Billboard Music Awards
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TYLER WARD
3 Singer-songwriter
g' Denver, CO
. This Colorado songwriter and
former Air Force Academy foot-
/] ball player has racked up more

A 4 than 23,000 Facebook fans in
! & the recap period, as well as hun-
E’ “ \)\ dreds of thousands of YouTube
§ ,f“h\ e video plays for covers of songs
] I like Katy Perry’s “ET” and Wiz
§ Khalifa's “Black and Yellow.”
POMPLAMOOSE

13 Indie-pop

Corte Madera, CA
The twee-pop duo ranks
high this month for their
bouncy YouTube cover
of the theme song to the
popular mobile game Angry
Birds. It's gone viral, gaining
more than 1.6 million views
since its May 10 release.
Their presence on Unchart-
ed was initially thanks to the
widely seen Hyundai TV ads
in which the pair starred.

N 4 PRETTY LIGHTS
\}L 3 Electronic

il Fort Collins, CO

+4 _ This Denver-based electro/
!. * dance DJ, also known as Derek
e Vincent Smith, has been building
serious buzz online, most likely
Ty I — thanks to performance slots at
’ — Bonnaroo, Lollapalooza, and
Camp Bisco. Smith releases
his music on his own label,
) Pretty Lights Music, and raked in

J 25,000 of his 283,000 Facebook

fans in the past month alone.

Singer-songwriter

New Haven, CT
The golden-voiced recent
Yale grad comes in at No. 41
this month for his YouTube
videos, which easily garner
millions of views each and
include both original songs
and pop covers like Lady
Gaga's “Born This Way”
and Britney Spears' “Hold It
Against Me”

SAM TSUI
4

UNCHARTED
RECAP RANK

ARTIST NEW FANS

PoORtA 183,426 15

Romero 144,853 16

Bondan Prakoso

|
2 Jesus Adrian
3 & Fade2Black

137,773 22
4 Superman is Dead 122,038 24

S psBL3ND

“New fans during recap period, May 14 through June 4 chart weeks.

AT

102,103 1

1
2
3
4
5
6
1
8

N Ndd Pre——1 [ —
OO NN oo Do RrRUN—=DEOoO

25

DJ BL3ND

www.myspace.com/blendizzy

TRAPHIK

www.myspace.com/traphik

TYLER WARD

www.myspace.com/tylerward

LAURA ROPPE

www.myspace.com/lauraroppe

MADDI JANE

www.myspace.com/maddijanemusic

MODULAR PUNK

www.myspace.com/modularpunk

OTENKI

www.myspace.com/onteki

DIYAR PALA

www.myspace.com/diyarpala

YOUR FAVORITE ENEMIES

www.myspace.com/yourfavoriteenemies

SUNGHA JUNG

www.myspace.com/jungsung_ha

CHILDISH GAMBINO

www.myspace.com/childishgambinotherapper

PITTY
www.myspace.com/bandapitty

POMPLAMOOSE

www.myspace.com/pomplamoosemusic

MAREK HEMMANN

www.myspace.com/marekhemmann

PORTA

www.myspace.com/portal

JESUS ADRIAN ROMERO

www.myspace.com/jesusadriannet

NOISIA

www.myspace.com/denoisia

DAVE DAYS

www.myspace.com/davedays

THE BLOODY BEETROOTS -
DEATH CREW 77
www.myspace.com/thebloodybeetroots

 ALYSSA BERNAL

www.myspace.com/alyssabernal

GIRL TALK

www.myspace.com/girltalk

BONDAN PRAKOSO & FADE2BLACK

www.myspace.com/bondanfade2black

METRONOMY

www.myspace.com/metronomy

SUPERMAN IS DEAD

www.myspace.com/supermanisdead

YANN TIERSEN

www.myspace.com/yanntierseninprogress

PRO.BILLBOARD.COM NN

T. MILLS

www.myspace.com/tmills

CALL US FORGOTTEN

www.myspace.com/callusforgotten

DASH BERLIN

www.myspace.com/dashberlin

AJ RAFAEL

www.myspace.com/ajrafael

ENTER SHIKARI

www.myspace.com/entershikari

JAVIER JOFRE

www.myspace.com/javierjofre

NICOLAS JAAR

www.myspace.com/nicolasjaar

SOZAY

www.myspace.com/sozay

JOSEPH VINCENT

www.myspace.com/josephvincentmusic

PAROV STELAR

www.myspace.com/stelarl

MANGA

www.myspace.com/mangaweb

PRETTY LIGHTS

www.myspace.com/prettylights

ROSA DE SARON

www.myspace.com/bandarosadesaron

BOMBAY BICYCLE CLUB

www.myspace.com/bombaybicycleclub

NANA

www.myspace.com/nanaworld

SAM TSUI

www.myspace.com/samtsui

GOD IS AN ASTRONAUT

www.myspace.com/godisanastronaut

AEROPLANE

www.myspace.com/aeroplanemusiclove

NEOCLUBBER

www.myspace.com/neoclubber

JAMIE WOON

www.myspace.com/jamiewoon

HADOUKEN!

www.myspace.com/hadouken

RUSSIAN RED

www.myspace.com/russianready

ONRA

www.myspace.com/onra

HAYDEN PANETTIERE

www.myspace.com/haydenpanettiere

LIL CRAZED THE K.I.D

www.myspace.com/lilcrazed
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DREAMSEERERS

THE BEST MUISIC YOU VENEVER HEAKL
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PITTY

Rock

S3o Paolo, Brazil

The Sao Paolo rock quartet fronted by
singer Pitty blasted onto Uncharted
practically overnight this month. The
group came in at No. 12 by gathering up
thousands of YouTube views and Last.
fm song plays during the chart period,
no doubt due to the new videos they’ve
been uploading from their recently
released live DVD, “Flying Circus Troupe
Delusional.” Pitty is touring Brazil with
her band throughout the summer.

L T L

IN MARCH, BILLBOARD OFFICIALLY LAUNCHED
BILLBOARD PRO (PRO.BILLBOARD.COM), A
SUBSCRIPTION-BASED SERVICE FOR INDEPEN-
DENT AND EMERGING ARTISTS, AS WELL AS
THEIR MANAGERS, LABELS, PROMOTERS, AND
OTHER ENTREPRENEURS WHO SUPPORT THEM.
in addition to personalized analytics and tailored edito-
rial. Billboard Pro connects its members to the power of
the Billboard brand. Members have the opportunity to re-
ceive exposure to thousands of industry insiders and more
than 10 million passionate music fans through Billboard’s
websites and social media, profiles in the widely read Bill-
board Bulletin, Billboard Pro’s Featured Artist program, and
the chance for their music to be featured on Billboard.com.

>

* e
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Other benefits include discounts on Billboard conferences
and partners' products and services, as well as opportuni-
ties to connect with industry leaders at Billboard conferenc-
es by participating as panelists or showcase artists.

For the industry, Billboard Pro’s platform can help labels,
publishers, and managers identify emerging artists who
have built their fanbases from the ground up.

This insert features a four-week recap of Uncharted, Bill-
board’s ranking of artists who have yet to appear on anoth-
er major Billboard chart, as well as spotlights on Pro mem-
bers, including the recent winner of Billboard and Chevy'’s
Battle of the Bands. Stay tuned for more opportunities,
both for developing artists and for industry players to catch
an early glimpse of burgeoning musical talent.

BROUGHT TO YOU BY

CHEVROLET




YOUR FAVORITE ENEMIES NEVER
DREAMED OF PLAYING SOLD-OUT INTER-
NATIONAL TOURS WHEN THEY FORMED
FOR FUN BACK IN 2006—ESPECIALLY NOT
THROUGHOUT CHINA. BUT WHEN THE

MONTREAL-BASED ROCK BAND DECIDED
to combine their personal interest in humanitarian-
ism with a willingness to respond to an overseas
audience, that’s exactly where they found them-
selves this spring.

The tour and the band’s vigorous online fan
interaction have kept them ranking high on Bill-
board’s Uncharted chart for 16 weeks running (In
this month’s recap, they come in at No. 9 overall).

Formed in 2006, Your Favorite Enemies’ online
success was a “happy accident,” according to front-
man Alex Foster. Within a year, their online buzz
led them to tour Europe.

"We had to get organized pretty [quicklyl,” he
explains of the sudden response from the online
listeners. “Suddenly, people wanted more music,
SO we said, ‘Let’s do an EP; and then we needed all

TOP 5 BY

*
arTIST views RECAR RAm
1 Traphik 814,566 2
2 Tyler Ward 546,529 3
3 pitty 336,722 12
4 Sungha Jung 284,416 10
5 Pomplamoose 246,195 13

“Views during recap period, May 14 through June 4 chart weeks

—

T—

ROCK FOR THE PEOPLE —

our friends to help with shipping, and then we had
to [actually] build a website. It was crazy.”

Foster says that the addition of multilingual trans-
lations of the band’s home site (done by willing
friends and supporters) was one move that helped
them reach a wider audience.

Your Favorite Enemies have been touring in China
since April, which Foster says has been a long time
coming. The band had had plans to tour China in
2008, but when a 8.0-magnitude earthquake hit
Sichuan, they had to postpone until this spring.
Turning down invitations to play the country’s major
music festivals, Foster says that YFE chose instead
to tour relatively smaller Chinese cities, some of
whom had never seen a foreign band play live.

“It’s very humbling, to see people waiting like
that, just for a little spark,” he says.

Last week, Your Favorite Enemies then headed
to Japan, where they will play three shows in To-
kyo, as part of the Hope Project, the band’s own
outreach initiative to benefit survivors of the March
1 earthquake.

Foster says that YFE’s members, who are well-
known to fans as outspoken supporters of Amnesty

TOP 5 BY

%*
fits Fottowers RECAD RANK
Ariana Grande 45,787 N/A**
Childish Gambino 34,239 1

Ernie Halter 14,558 N/A*"

Bondan Prakoso
& Fade2Black

o WN

11,463 22

S BombayBicycleClub 10,390 39

‘New followers durlng recap period, May 14 through June 4 chart
weeks. **New to weekly chart or graduated, not ranked in recap Top 50

: YOUR FAVORITE ENEMIES
— Rock
Montreal, Quebec

International, wanted to do something meaningful
in the wake of the catastrophe, but weren’t sure
that raising money was enough. So they did some
research and, as Foster tells it, found that what
was lacking from relief efforts was simple: “They
needed hope.”

Under the Hope Project banner, Your Favorite
Enemies asked fans to write postcards and other
messages of empathy and encouragement from
fans. In a combined effort with the Red Cross, Fos-
ter says that the response was overwhelming--so
many fans replied to the call that the band’s web-
site crashed repeatedly in the days following the
project’s inauguration.

Rather than chasing the highest-paid gig, Foster
explains that the choices Your Favorite Enemies has
made as a band have been guided by a combina-
tion of the band’s personal convictions and what
their fans ask of them.

“Instead of being that new toy, that people will
throw away overnight, we really want to give the
people what they want,” he says.

To contribute to the Hope Project, go to http:/
www.yourfavoriteenemies.com/hope.

TOP 5 BY
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MYSPACE UNCHARTED
ARTIST SONG PLAYS RECAP RANK

1 Javier Jofré 412,619 31
2  Laura Roppé 326,171 4
3 otenki 281,402 v
4  Modular Punk 268,347 6

S sozay 265,881 33

‘Song plays during recap perlod, May 14 through June 4 chart weeks.
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ANNOUNCING THE
BDSCertified Spin Awards April 2011 Recipients:

4900,000 SPINS E[ |E LONGRAT U[A"UNS

Apologize/Timbaland Feat. OneRepublic/Mosley/Blackground/Interscope

4 800,000 SPINS

Complicated/Avril Lavigne/Arista/RMG
Need You Now/Lady Antebellum/Capitol Nashville/Capitol

4 700,000 SPINS

All Summer Long/Kid Rock/Top Dog/Atlantic

4 600,000 SPINS

Dynamite/Taio Cruz/Mercury/IDJMG
TiK ToK/Ke$ha/Kemosabe/RCA/RMG
Who Knew/P!nk/LaFace/JLG

4 500,000 SPINS
Calling All Angels/Train/Columbia

Picture/Kid Rock/Atlantic/RRP/Universal South
Pocketful Of Sunshine/Natasha Bedingfield /Phonogenic/Epic

4400,000 SPINS

Collide/Howie Day/Epic

Cooler Than Me/Mike Posner/J/RMG

Fallin’ For You/Colbie Caillat/Universal Republic APRIL 2011

Give A Little Bit/ Goo Goo Dolls/Warner Bros.

Grenade/Bruno Mars/Elektra/Atlantic o

'm With You/Avril Lavigne/Arista/RMG

Paparazzi/Lady GaGa/Streamline/KonLive/Cherrytree/Interscope

Raise Your Glass/P!nk/LaFace/JLG

Telephone /Lady GaGa Feat. Beyonce/Streamline/KonLive/Cherrytree/
Interscope

U + Ur Hand/P'nk/LaFace/JLG

4+ 300,000 SPINS

Tonight ('m Lovin’ You)/Enrique lglesias Feat. Ludacris & DJ Frank E/Universal
Republic .\
We R Who We R/Ke$ha/Kemosabe/RCA/RMG \ |

¢ 100,000 SPINS

For The First Time/The Script/Phonogenic/Epic

Just Can’t Get Enough/Black Eyed Peas/Interscope

Lay It Down/Lloyd/ Young Goldie/Zone 4/Interscope

Look At Me Now/Chris Brown Feat. Lil Wayne & Busta Rhymes/ Jive/JLG
Nina De Mi Corazon/La Arrolladora Banda El Limon/Disa

Our God/Chris Tomlin/sixsteps/Sparrow/EMI CMG

This/Darius Rucker/Capitol Nashville

What The Hell/ Avril Lavigne /RCA/RMG

¢ 50,000 SPINS

Backseat/New Boyz Feal. The Cataracs & Dev/Shotty/Warner Bros.

Bleed Red/Ronnie Dunn/Arista Nashville

Georgia Clay/Josh Kelley/MCA Nashville

| Need A Doctor/Dr. Dre Feat. Eminem & Skylar Grey/Aftermath/Interscope
Live A Little/Kenny Chesney/BNA

Price Tag/ Jessie J Feal. B.0.B/Lava/Universal Republic

Roll Up/Wiz Khalifa/Rostrum/Atlantic/RRP

Rope/Foo Fighters /Roswell/RCA/RMG

N i
‘l _.
IRl

The Cave/Mumford & Sons/Gentleman Of The Road/RED/Glassnote

Walking/Mary Mary/My Block/Columbia

Written In The Stars/Tinie Tempah Feat. Eric Turner/Disturbing London/
Parlophone/Capitol

You Lie/The Band Perry/Republic Nashville

iclsen




FERNANDO ACEVES

SPITTING ‘VERSES’

(WYl BY LEILA COBO

DOUBLE DUTY
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LIVE—AND
DIRECT TO DVD

Franco De Vita’s ‘Primera
Fila’ Heats Up

Back in January, a clearly exasperated Franco
de Vila wiped heavy sweat from his brow and
peered through the bright lights into the audi-
ence packed into a Miami TV studio. He was
searching for his makeup assistant.

“Boy, is it hot!” the iconic Venezuelan singer/
songwriter exclaimed, to laughs, as he waited
for a makeup artist to blot his makeup for the
umpteenth time during the filming of his
“Primera Fila” (First Row)
live DVD. With his soulful
voice, solid piano chops .
and a repertoire driven by
irresistible hooks, de Vita,
57, is Latin pop’s answer to
Billy Joel. But despite a deep
catalog of live albums cut
throughout his 20-year-plus
career, until the “Primera
Fila” taping, he’d never
recorded a live set where

“Evervthing
revolved
around the
video. Cuts
lights

Puerto Rico, according to Nielsen SoundScan,
past releases have included Thalia (96,000
units), Argentina’s Miguel Mateos and Mexi-
can pop group OV7.

“These are artists who don’t need to estab-
lish credibility and already have a fan base,” says
Paul Forat, VP of A&R for Sony Music’s Latin
region. “But it allows them to take a moment to
thank fans and gain new adepts.”

Unlike the Mateos and OV7 projects, which
were released only in their respective market-
places, de Vita’s “Primera Fila” will receive the

same treatment as the Fernan-

- dez and Thalia sets, getting a

)

wider release in keeping with
his status as a pan-regional star.
Instead of sticking to one
or two duets, as on earlier
“Primera Fila” editions, de
Vita's features six, including
such major artists as Alejan-
dra Guzman (who sings on the
first single, “Tan Solo Tu”) and

A NEW WAVE

the performance was
specifically designed to play
onscreen.

“Every other time, the
cameras have [just] been
running during the con-
cert,” de Vita said a month
later. “Here, everything re-
volved around the video.
Cuts, lights, makeup . . .
things I don’t haveinalive
show. And as a result, mu-
sically [“Primera Fila” is] a
completely different thing.”

makeup,
things I don’t
have in alive
show. As
aresult
musically, it’s
a completely
different
thing.”

—FRANCO DE VITA

developing acts like Debi Nova,
a former Decca artist who'll
soon sign to Sony Latin.

In fact, apart from EMI’s
Guzman, all of the guests are
signed to Sony Latin, which has
development plans for each
artist in different countries.
Soledad, who appears on “No
Se Olvida,” for example, is a
major Argentine star; Colom-
bia’s Santiago Cruz (“Calido y
Frio”) will soon be worked in
Brazil; and Gilberto Santa Rosa,
the Puerto Rican salsa singer

Due May 31, de Vita's re-
lease is the latest one to join Sony Music Latin’s
successful “Primera Fila” franchise. Launched
in 2008 with ranchera star Vicente Fernandez,
the series packages live, intimate, acoustic per-
formances by established acts as CD/DVD sets
that include lengthy behind-the-scenes spe-
cials. In addition to Fernandez, whose set has
sold 262,000 units in the United States and

who appears on “Te Veo Venir
Soledad,” could pick up some of de Vita’s fans
who are also salsa devotees in the United States
and Puerto Rico, while appearing alongside de
Vita might open doors for him in places like
Argentina. Choosing the set list, however, was
“traumatic,” de Vita says.
“1 began with 40 tracks, we went down to 30,
thento 20,” he says. “Every arrangement is com-

38
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Front-row seat:
ﬁRANCO DE VITA

pletely new. [ didn’t want to change the melodies,
because people hate when you do that. But the
musical arrangements we changed greatly, and
it took a lot of time to do. Most of them gelled
when were playing with the band.”

“Primera Fila” will be released region-wide
and the concert itself, as well as the behind-
the-scenes special, will also airon TV in
various countries.

According to Forat, the franchise has now
gained enough notoriety that Sony no longer
has to aggressively work the series in order
to get the show aired, now that the networks
and cable channels, as well as several brands,

ROCKING THE HOUSE

BRAND BUILDING

=

are approaching the label. As a result, Sony
plans to produce six more “Primera Fila” re-
leases in the next 12 months, including one
with English tenor Russell Watson, another
with Italian Gig D’Alessio and four others
with Latin American artists. As for de Vita,
he says he’s always wanted to do an “Un-
plugged”-like project, but he never imagined
it would be this tough.

“After so much time in the business, I think
I've never worked this hard before,” he says with
a laugh. “I had to step up and do all kinds of
things. We have 20 tracks, a 20-song video [and]
a documentary. It’s an ambitious project.

JUNE 1, 2011 | www.billboard.biz | 33
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>>>ACTORTIM
ROBBINS PREPS
ALBUM

Actor Tim Robbins and
the Rogues Gallery Band
will release their first
album July 19 on 429
Records and tour North
America beginning July
8. Robbins, who won a
supporting actor
Academy Award for
“Mystic River” (2003),
has been an active
musician for decades,
creating the music for his
film “Bob Roberts” and
contributing to various
soundtracks. He plays
guitar and wrote the nine
songs that appear on the
set. Album producer Hal
Willner connected
Robbins with keyboardist
Roger Eno, musical saw
player David Coulter and
multi-instrumentalist
Kate St. John, formerly of
Dream Academy.

>>>‘THE VOICFE’
LANDS SUPER
BOWL SLOT

NBC will air its music
competition show “The
Voice” after the Super
Bowl in February. An
hourlong episode will air
Feb. 5 following the
network’s telecast of
Super Bowl XLVI,
according to NBC
Entertainment chairman
Bob Greenblatt. “There is
no better showcase on
television than to follow
the Super Bowl,” Green-
blatt said in a statement.

>>>COACHELLA
EXPANDS TO
TWO WEEKENDS
Coachella 2012 wili be
held on two consecutive
weekends at the Empire
Polo Club in Indio, Calif.,
according to organizers.
The festival will “attempt
to produce two identical
weekends” with the
same lineup, location
and art installations. The
Coachella website cited
its inability to
accommodate demand
last year for the 2011
edition and the rise of
counterfeit tickets as the
primary reasons behind
its decision. Tickets to
this year’s festival, which
took place April 15-17,
sold out in a week. The
price of three-day passes
for 2012 (and for the
sixth year in a row) will
be $269 plus fees.
Weekend passes go on
sale June 3.

Reporting by Phil Gallo
and the Hollywood
Reporter.

BY REBECCA SWANNER

"THEBEST}§

YET?

In The Studio With Switchfoot As
The Band Prepares its New
Release

The morning the tsunami hit Japan in March, Jon Fore-
man, lead vocalist of Grammy Award-winning rock
band Switchfoot, was asleep on a sandy beach in Hawaii,
where he had been spending some time hitchhiking
with a friend. “Three sirens went off and then a plane
flies by with a siren on it and we didn’t get up,” Fore-
man says. “But then we got a text from [drummer] Chad
Butler. He was like, ‘Praying for Japan. Hope you guys
are safe with the tsunami.’ | was like, “We have to get
out of here.””

Even though Foreman escaped unharmed, the band
was still shaken by the event. In response, Switchfoot
aligned with Direct Relief International to raise money
for relief and recovery efforts. It wasn't the first time
the group has used its celebrity for good. For the past
seven years, the San Diego-based band—Foreman, his
brother Tim (bass), Butler, Jerome Fontamillas (guitar,
keyboards) and Drew Shirley (guitar)—has put on Bro-
Am, a free concert that benefits StandUp for Kids, an
organization that helps homeless youth. Previously,
such acts as OK Go and Jason Mraz have performed at
the event, and Switchfoot had originally intended to re-
lease its new album, “Vice Verses,” at this year’s Bro-
Am on June 18, but the project won’t be ready by then.

The band is working on the release at Sunset Studios
in Hollywood, where during a recent session the group
recorded gang vocals on the track “Where I Belong.”
Foreman snapped photos of the group cracking jokes
between takes and when the session was done, Butler
and Foreman relaxed outside by the studio’s fire pit. But
the pinball machines and fire pit aren’t the reasons that
the band is finishing up the album in Los Angeles in-
stead of the group’s own home studio in San Diego.

“They have a lot of great things we don't have,” Fore-
man says of Sunset. “Their mic selection is way, way
better than ours. Also, [producer] Neal [Avron] always
mixes here.”

Avron, in conjunction with executive producer
Mike Elizondo (P'nk, Eminem, Jay-Z), is helping
take Switchfoot in a direction fans might not ex-
pect. Building on the few harder tracks that ap-
peared on 2009 album “Hello Hurricane,” such as
“The Sound (John M. Perkins’ Blues),” the songs
in the works at Sunset and slated for “Vice Verses”
go even further.

Of the five songs the band played, only one,
“Blinding Light,” could slide comfortably into
Switchfoot’s catalog to date. The track, driven by a
big hook and filled with harmony, is reminiscent of
“Stars,” from the group’s fifth album, “Nothing [s
Sound,” which reached No. 37 on Billboard’s Main-
stream Top 40 chart in 2005. The other four songs
Switchfoot played were powerful, anthemic rock-
ers that sounded like an amalgamation of U2’s
“Achtung Baby,” Linkin Park and Filter. “If it
sounded like what we'd done before,” Foreman says,
“we saved it for another record.”

For “Hello Hurricane,” which won the Grammy
Award for best rock or rap gospel album at this year’s
ceremony, the band members tracked 80 songs before
selecting the final 12. “This one was the antithesis of
that,” Foreman says of the new album. “We were re-

“Vice” squad:
Producer NEAL
AVRON (second
from left) with
Switchfoot’s TIM
FOREMAN, JON
FOREMAN and
JEROME
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ally selective on this one. Everything was built with a
lot of intention. It wasn’t just us playing in aroom and
seeing what happened. [ feel like there are a lot of dif-
ferent sides to us that we haven’t shown.”

The group spent last summer listening to the Beastie
Boys (especially “Sabotage”) and the influence shows
on “Spreading the News,” a mostly spoken-word track.
“The Original” captures the infectious sound of the
Greyboy Allstars, one of the band members’ favorite
San Diego acts. The harder spirit buoys the album’s
theme, which centers on the polarity between life and
death and dark and light. “Afterlife,” a song about liv-
ing in the present, has been pegged as a possible opener,
and “Where [ Belong,” which references “Afterlife”
and suggests that everything isn’t quite right, is being
considered to close the album.

Despite releasing such a thematic set in an age where
singles rule, the overarching narrative won't be en-
tirely lost on fans. That's because, like it did with “Hello
Hurricane,” Switchfoot plans to play the album from
beginning to end on tour.

1t’s an ambitious undertaking, but Foreman says
the band wouldn’t have it any other way. “We're at a
placein our career,” he says, “where we're really eager
to push ourselves.” .

her Russian heritage, will be published by Faber & Faberin June.

1 How is “Make Your Own
Danger” different from what
you’ve done in the past?
This is my first original full-
length in four years. It’s just a
much more well-developed
effort. The orchestration is
more lush, the songs are a lot
more diverse. My previous orig-
inal EP and album [2005’s “Pret-
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with ALINA SIMONE

by JILL MENZE

In 2008, Ukraine-born, Brooklyn-based singer/songwriter Alina Simone, 36, covered the songs of
Soviet cult punk artist Yanka Dyagileva for the atbum “Everyone |Is Crying Out to Me, Beware.”
This spring, Simone returns, taking inspiration from her more immediate New York surroundings
for “Make Your Own Danger,” a new album of original material set to be self-released June 7 on her
own Pentar Records. The street date also corresponds with Simone’s debut as an author. “You
Must Go and Win,” a collection of essays in which Simone traces her musical career and explores

tier in the Dark” and 2007’s
“Placelessness,” respectively|
are a lot more of a DIY effort.
They had that kind of "90s alter-
native rock sound, or *90s riot
grrrl sound—a lot more yelling
and electric guitars. Thisalbum
has more lovely lullabies and
more polished songs that don’t
jar you. [ don’t know if that's

JUNE 11, 20M

good or bad, but for me, it’s
an evolution.

2 Who did you work with
on the new set?
The [album’s] producer was
Steve Rivette. We've been work-
ing together for about 10 years.
[ have tried other producers on
a one-off basis, and I always go

back to him. I think he’s incred-
ible. Mostof the bands he works
with have a really different sound
than me; he doesn’t work with
female singer/songwriters. So |
feel he kind of gives my music
thatedge, and that's what I need,
because whenever | would talk
to other producers | would see
them adopting this attitude like,
“We have to give this a softer
edge.” They’d have these pre-
sumptions because | was a girl
and | was solo, and I’'m not in-
terested in any of that. [ want my
music to sound powerful. Steve
really understands that.

3 You have a book, “You
Must Go and Win,” arriving
in conjunction with the
album. How did that project
come about?

After I released “Placelessness,”

1 was contacted by an editor at
Farrar, Straus & Giroux, out of

the blue. I thought it was a joke.
1t was just the weirdest thing
that'sever happened tome. Since
I’'ve never written anything, we
worked together over the course
of the year to figure out what
form the book would take. I feel
very, very lucky. It was a nice out-
come for kind of feeling like I was
slogging through the music
circuit for solong and not neces-
sarily feeling like I was going
anywhere fast. [t was really nice
to know there was someone out

SIMONE: MATTHEW SPENCER
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BY MEGAN VICK

| POP |
Modern Romance

Last Album: Double-Platinum, Plus 11 Film/TV Synchs.
Now Matt Nathanson Leans Into His Return

Matt Nathanson had been recording and re-
leasing records for more than 10 years before
2007 album “Some Mad Hope” took off. But
when that project clicked, it clicked big. The
success of lead single “Come On Get Higher,”
which peaked at No. 20 on Billboard’s Main-
stream Top 40 chart, led to Nathanson being
named a VH1 You Oughta Know artist and the
album selling 2 million-plus copies. In addition,
11 of the album’s 12 tracks were synched for film
and TV projects.

“One of the things 'm most proud of is that
our three biggest sales weeks took place in three
different calendar years,”
says Stephen Brower, VP of
marketing at Vanguard Rec-
ords, which handled the
“Some Mad Hope” release.
“Our biggest sales week was
in 2007, our second-biggest
in’08 and our third in’09.”

After taking a year off to
record, Nathanson returns
hoping to build on the suc-
cess of “Some Mad Hope”
with his ninth album, “Mod-
ern Love,” due June 21 on
Vanguard. The release is a
departure for Nathanson,
whose previous work has been marked by anin-
timate singer/songwriter aesthetic. Onthe new
set, the 38-year-old artist is now backed with
full instrumentation, including strings and horns.
While songs like “Kept” and “Room at the End
of the World” will be familiar to Nathanson’s
fans, “Mercy” and “Queen of (K)nots” channel his
new wave influences.

“| didn’t want to keep making records that
were singer/songwriter records,” Nathanson says.
“I felt like | really wanted to make a record that felt
like those *80s bands—that idea of production.

Validated: MATT
NATHANSON

The songs were there and the production hung
onthe song and that’s what we went for”” Synch
licenses have already snapped up the somber
“Kiss Quick,” which was featured in the season
finale of “One Tree Hill” (May 17), in conjunction
with a preorder campaign for “Modern Love.”

“[“Kiss Quick”] was the turning point of the
record,” Nathanson says. “When that song hap-
pened everything really started to click. We went
back to the other songs and dismantled them
and came at them with the same idea.”

The success of “Some Mad Hope” afforded
Nathanson several opportunities, including the
luxury to spend a year mak-
ing a new record, but he says
he benefited from the pro-
ject’s success in other, less
tangible forms. “It gave me
validation,” Nathanson says.
“| co-write all the songs with
my friend Mark [Weinberg]
and it made us both feel in-
credible. We don’t have to
be underdogs. We can be
overdogs.”

Nathanson just wrapped
an opening slot on his
second tour with country
duo Sugarland, with whom
Nathanson is friends. The pair covered “Come
On Get Higher” for the bonus edition of its “Love
on the Inside” album, and the duo appears on
“Modern Love” track “Run,” which Sugarland
co-wrote. In August, Nathanson will support Ma-
roon 5 and Train before setting up the rest of his
touring cycle for the new album.

“| don’t think the record is really finished until
you bounce it off of people, until you give it
away,” Nathanson says. “I’'m looking forward to
everyone hearing it and having them take it in
as their own.” oo

.
Keeping it real: SONDRE LER

BY PHIL GALLO

Brooklyn Bound

Sondre Lerche Delivers A Gritty Album—Conceived In His

New Hometown

Singer/songwriter Sondre Lerche has called
Brooklyn home for six years. Unlike many res-
idents of the borough’s hip Williamsburg
neighborhood, however, he didn’t move there
to be part of hipster nation or because it was
the epicenter of indie rock.

“l wanted to disappear,” says Lerche, 29, who
was already a well-established pop star in his
native Norway before he decided to relocate (o
New York in 2005. After three years in Brook-
lyn, the move became perma-
nent. “The first half year, 1 .
felt no need to leave the apart-
ment,” he says. “l had had a
couple of years of intense
traveling after some nice ac-
claim. Wonderful things had

“There were
some big
moments

wound up meetingalot of musicians I wanted
to pursue and experiment with,” says Lerche,
who brought inlongtime producer /collaborator
Kato Adland to work with his new bandmates.
“I really wanted him around, thinking he would
get the most out of me working with new peo-
ple. I also wanted the limitations. ‘Heartbeat
Radio’ was layer upon layer and ! felt [ didn’t
want to dress up these songs. I wanted to cap
ture a moment rather than make it stylistic.”
Lerche says the differ-
. ence between the new
album and his previous
efforts is “astronger con-
nection with reality.”
Dreamy elements have
been replaced with some
assertive, no-holds-

happened and I remember
thinking, ‘At this point, 1 can

when we got
closer to the

barred band perform-

there listening toliterally call and
change my life. Asanartistyou're
always waiting for that call.

4 Has getting involved in
the literary world opened up
more opportunities tocom-
bine music and writing?

Nobody knows of me as a
writer. People know of me be-
cause of my music. But the past
year—whether it’s been be-
cause of my publisher ora
growing tendency in the liter-

ary world—I’ve been asked to
doalotofliterary events. Every
month I getarequesttosingat
areading or some kind of liter-
ary benefit. It's really great be-
cause it definitely introduces
you to different audiences. The
audiences at literary events are
a lot more atlentive than indie
rock shows.

5 what are some outlets
you're involved with that com-
bine music and literature?
The Rumpus [therumpus.net]
has monthly events that are
music and writing. Large-
hearted Boy {largeheartedboy
.com| also combines musicand
writing. He asks musicians to
write about what kind of liter-
ature inspires [them] and asks
writers what kind of music in-
spires [them]. I'm finding there
is alot more of thai—the worlds
are melding.

6 How does your Russian
background influence your
song or essay writing?

My last album was totally a
labor of love—there’s obvi-
ously nota big marketinindie
rock for a Russian-language
punk rock cover album. The
essays are autobiographical,
but half of them are about
Russia or touch on Russian
themes. It’s very different. The
last album was very dark—very
haunting, very sad music.
Music of a woman who killed
herself. Touring that album for
a year-and-a-half sucked me
dry. But when I started writing,
I turned that all on its head.
There area lot of funny things
about Russia, and I’ve had a lot
of strange and humorous ex-
periences there. My family is
definitely weird—I just wel-
come the humor you can find
in those situations. .

live anywhere | want and
work asamusician.” Coming
from a small town in a small
country, | felt I should take
advantage of that.”

When Lerche moved to
New York, his third album
“The Duper Sessions,” was
already in the works. Inn Nor-
way, where he was signed to
EMI, Lerche'sbrand of cham-
ber pop bounced between the
melancholic and :he cheer-
ful. In the United States he
took a jazzy interlude with “The Duper Sessions”
before opting for punchy rock songs that re-
tained a level of pop sophistication as heard in
the arrangements on 2007’s “Phantom Punch”
(Astralwerks) and, two years later, “Heartbeat
Radio” (Rounder). He also wrote a song score
for the 2007 Steve Carell film “Dan in Real Life.”

Lerche’s new self-titled disc is the first he
has self-financed and the first album on which
every song was written in New York. Although
he says he would've preferred to record the
album in Brooklyn as well, he wound up in a
studio in Los Angeles with a collection of col-
laborators from his new hometown.

“When I looked for a studio [in Brooklyn], |

intensity that
is experienced
in a live show.
I wanted that
urgency and
risk and
potential.”

ances, giving some songs
hearty improvisations as
they conclude, as on the
song “Domino.”

“You keep pushing,”
he says of the recording
process. “It was very new
to me in a way. | wanted
the atmosphere of a song
to set the tone. There
were some big moments,
times when we got closer
to the intensity that is ex-
perienced in alive show.
I wanted that urgency and risk and potential.
It can get tricky and uncomfortable.”

Lerche created his own label for the project,
Mona, that Yep Roc will distribute stateside
when it's released June 7. Telle Records re-
leased the album May 30 in Norway and will
issue it Sept. 5 in the rest of Europe. Deals in
Japan and Australia are forthcoming.

“I was looking for independent solutions,”
he says of his decision to not sigh with a label.
“I’'m far more in control of the situation and
ultimately it's self-released, though | have good
helpers. | feel blessed to have established a ca-
reer in the last 10 years and also 1o [have] made
a transition.” vos
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ALBUMS

DANGER MOUSE &
DANIELE LUPPI

Rome

Producers: Danger Mouse,
Daniele Luppi

Capitol Records

Release Date: May 17

Brian "Danger Mouse” Burton
certainly has a knack for get-
ting himself into interesting
musical projects—and given his
track record, interesting is a
gross understatement. But
"Rome"” stands out even along-
side the likes of Gnarls Barkley,
“Dark Night of the Soul” and
Broken Bells. Written and pro-
duced with composet/arranger
Daniele Luppi, the 15-track set
isan homage to such forms as
Italian film music and spaghetti
westerns. It's made all the more
authentic with musicians who
played on Ennio Morricone
scores—the Marc 4 band and
the reunited | Cantori Moderni
chorale, whose wordless vocals
add an appropriately cinematic
texture and soulful ambience.
Additionally, Jack White and
Norah Jones sing on (and in
White’s case wrote lyrics for)
three tracks each; White is fea-
tured on “The Rose With a Bro-
ken Neck,”“Two Against One”
and “The World,” while Jones
appears on “Season’s Trees,"
“Problem Queen” and “Black.”
Some of those tracks rank with
their best career work to date.
Burton and Luppi even brought
in a "visual director” for the

LADY GAGA

Born This Way

Producers: various
Streamline/KonLive/Interscope
Release Date: May 23

Last year Lady Gaga promised her
fans (perhaps a tad prematurely)
that her new atbum would be the greatest of the decade.
But even if the next nine years bring something better,
we’re unlikely to hear anything bigger than “Born This
Way,” which opens with Gaga declaring herself a warrior
queen over a stomping techno-metal beat and only gets
more grandiose from there—witness the goth-gospel
choral vocals in “Bloody Mary,” the ersatz flamenco gui-
tars in “Americano” or the equality-endorsing stump
speech in the Madonna-esque title track. Like a lot of cur-
rent pop, “Born This Way” is obsessed with the '80s: The
bassline in “Highway Unicorn (Road to Love),” for
instance, keeps threatening to turn into the bassline from
“Don’t Stop Believin',” while “Marry the Night” is more or
less a rewrite of Bonnie Tyler’s “Holding Out for a Hero.”
(For the power ballad “You and 1” Gaga even got Robert
“Mutt” Lange to lend his arena-rock production finesse.)
Yet the singer uses these unabashedly retro moves to
ponder some up-to-the-minute themes, including gay
marriage and our always-on gossip culture. It’s a wonder
Gaga didn’t find room for a song about 2012 presidential
hopeful Tim Pawlenty.—MW

project (Chris Milk), but their
sonics create a rare brand of
aural pictures that require no
enhancement.—GG

MOBY

Destroyed

Producer: Moby

Mute Records

Release Date: May 17

Nine studio albums in, it’s safe

IL VOLO

Il Volo

Producers: Humberto Gatica,

Tony Renis

Geffen Records

Release Date: May 17

The operatic pop world has had all kinds of groups—II
Divo, Amici Forever—but has yet to welcome a boy band
to its ranks. Say hello, then, to il Volo, three teenage
tenors from Italy who nevertheless sing with the boom-
ing authority of those twice their age. The trio’s self-
titled debut is polished—to a fault, in fact—and loaded
with enough firepower to ensure hit potential, including
hitmaking producers (Humberto Gatica, Tony Renis),
songwriters (Diane Warren, Walter Afanasieff, Josh
Groban) and arrangers (Paul Buckmaster, David
Campbell). Most of the album’s 12 tracks are delivered in
Italian—nicely, but it makes the set a touch less accessi-
ble. However, the vocal interplay among the three is
convincing and the troupe shows its chops best on “E
Piu Ti Penso,” a mediey of Ennio Morricone movie
themes. Other highlights include “This Time” and
Warren’s keening “Painfully Beautiful.”—~GG
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to call Moby reliable. The bald-
headed vegan nerd who be-
came synch licensing’s reluc-
tant poster boy with 1999’s
multiplatinum “Play” has a
baseline sound and feel—sim-
ple melodies and themes,
breathy electronic sound-
scapes, an underlying sense of
solitude—that doesn't vary too
wildly from album to album,
despite their different themes.
Coming off 2009's winsome
and sad "Wait for Me,” “De-
stroyed” is a much more
plugged-in, uncomfortable
affair. Inspired by Moby’s in-
somniac international touring
during the last few years, the
whole album feels on the brink
of some sort of —yes—destruc-
tion, the kind wrought upon
one’s self in the lonely hotel
rooms in which it was recorded.
There’s a troubled instrumen-
tal named after Sylvia Plath’s
pen name on “"The Bell Jar”
("Victoria Lucas”), a medita-
tion on the bitter end with
throaty vocals by Inyang (“The
Right Thing”) and an empa-
thetic plea to a drug addict
(first single “The Day”). With
an accompanying book of
similarly isolated photographs,
“Destroyed” succeeds in mak-
ing a solo artist’s tour fatigue
palpable.—KM

TYLER, THE CREATOR
Goblin

Producers: Tyler, the Creator;
Left Brain

XL Recordings

Release Date: May 10

As media-conscious as any rap-

per since Eminem, newcomer
Tyler, the Creator is well aware
of the volume required to make
himself heard over the hype sur-
rounding his first label-affiliated
full-length. And on “Goblin” the
20-year-old frontman of Los An-
geles’ Odd Future happily pro-

FRANKIE BALLARD
Frankie Ballard

Producer: Michael Knox

Warner Bros. Records

Release Date: May 24

Opening for Bob Seger during a
recent Nashville show, newcomer Frankie Ballard
demonstrated a seasoned country-rock swagger that
earned enthusiastic audience response not generally
afforded an opening act. This self-titled debut captures
the energy and charisma of Ballard’s live show. A Battle
Creek, Mich,, native with a soulful voice and a bluesy
edge, Ballard is also opening for Taylor Swift on the
North American leg of her current Speak Now tour. The
song “Tell Me You Get Lonely” is a well-crafted tune
about a failed romance and a guy hoping his ex hasn’t
really moved on. And the single “A Buncha Girls” is a
slice of fun penned by Ballard, Rhett Akins, Ben Hayslip
and Dallas Davidson. Elsewhere, the track “Sober Me
Up” is a honky-tonk plea for a good woman’s love to
change a wayward man. Far from being a nostalgic ode,
“Grandpa’s Farm” is a funky uptempo tune about a guy
looking forward to a girl’s visit to her grandfather’s farm.
This album is laced with a sense of good-natured fun
and anchored by Ballard’s impressive voice. It's an aus-
picious debut from one of the country format’s hardest-
working young talents.—DEP

vides it, describing in amped-
up detail his outrageous hatred
(for any number of subjects)
atop ominous, Neptunes-
inspired beats he largely pro-
duced himself. Musically speak-
ing, the album never rises above
the standard set by “Yonkers,
the bracingly stripped-down
single from earlier this year in
which Tyler threatens to stab
Bruno Mars in the esophagus.
But for all the MC's tatk about
wanting to win a Grammy, you
only occasionally get the sense
from “Goblin” that perfect mu-
sicalmoments are what matter
to Tyler: Spewing words by the
bucket load, he seems con-
cerned primarily with lighten-
ing a mental load grown only
heavier since his first taste of
fame. The hour-plus result is
clearly too long; Tyler probably
wishes it were longer.—MW

THE CARS

Move Like This

Producers: Garret “Jacknife"”
Lee, the Cars

Hear Music/Concord Music
Group

Release Date: May 10
Thisisn't exactly the full-on Cars
reunion fans have long craved
owing to bassist/vocalist Ben-
jamin Orr’s death in 2000. But
with frontman Ric Ocasek and
drummer David Robinson
strapped in again, it's much
more authentic and satisfying
than 2005’s New Cars experi-
ment. The first set of new,
Ocasek-penned Cars music in
24 years picks up where the
group left off in the late '80s, a
testament to how timeless and
forward-looking the Cars were
in their heyday. Blending guitar
drive and synthesized colorings,
“Blue Tip,” “Free,” the crunchy
“Keep On Knocking” and first
single "Sad Song” could be
dropped onto any of the Cars’
previous six albums, as could
gentler, ambient fare like “Too
Late” and “Take Another Look.”
Ocasek exercises a Dylanesque,
dissociative trippiness through-
out the album (*Your waxy face
is melting on your lap/| sat there
trying to crush a ginger snap”),
though his old man’s lament on
the closing “Hits Me” is a bit
disingenuous since “Move Like
This” achieves the rare and ad-
mirable feat of sounding as cur-
rent as it does retro.—GG

MARIANG VIVAN
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LADY GAGA
The Edge of Glory (5:21)

Producers: Lady Gaga, Fernando

Garibay
Writers: Lady Gaga, ~ Garibay, DJ
lA l« £ ‘ul—‘_ d__ A

GL WOOD: SWEDISH HOUSE MAFIA: CARL LINSTROMM

MINAJ

Publishers: various

Streamline/Konlive/Interscope

A five-minute album closer dominated by an extended
saxophone solo from the E Street Band's Clarence
Clemons may not be most pop stars’ idea of a hit single,
but for Lady Gaga, it’s practically conventional. On “The
Edge of Glory,” the third proper single from Gaga's
much-touted sophomore album, “Born This Way,” high-
brow European electronica finds a home alongside '80s
power ballads, with the two styles melded seamlessly by
glorious synthesizers. Clemons’ standout sax solo is, in
fact, the highlight of the uplifting track, but it’s also the
curveball element that nestles the track among the
burst of weirdness that is “Born This Way.” Not only is
“The Edge of Glory” a stronger single choice than mis-
guided predecessor “Judas,” it's a Club-ready anthem
ripe for fist-pumping glorification all summer long.—JM

BON IVER

Calgary (4:10)

Producer: Justin Vernon
Writers: J. Vernon

M. McCaughan

Publisher: April Base
Publishing (ASCAP)
Jagjaguwar

Justin Vernon’s breakout debut
as Bon lver, “For Emma, For-
ever Ago,” was the sound of a
lonely man in a Wisconsin cabin
wrestling with heartbreak
through his acoustic guitar.
Judging from the soulful ex-
pansiveness of “Calgary,” the

first single from sophomore
album “Bon Iver, Bon lver,” his
follow-up should be just as bril-
liant, but brighter. “Calgary” is
the lone track on the set written
with another person (Matt Mc-
Caughan), but it’'s unmistak-
ably Vernon—from the random,
wind-blown guitar noise to
the organic percussion to the
cathartic mass of heaven-sent
harmonies. There are new tricks
too, like the acoustic 12-string
strum and the production gloss

SWEDISIT
HOUSE
VIAFIA

SWECTHE
WORLD

SWEDISH HOUSE

[ MAFIA

Save the World (3:35)
Producer: Swedish House
Mafia

Writer: Swedish House
Mafia

EM! Records

Publisher: Universal Music Publishing, administered by
Universal Songs of PolyGram International (BMD

“Who's gonna save the world tonight?” asks vocalist John
Martin, as synth hums mount and a syncopated bassiine
chugs in “Save the World.” Why, Steve Angello, Axwell and
Sebastian Ingrosso, aka Swedish House Mafia, of course.
Debuted in front of 15,000 Miami revelers during its beach-
front Masquerade Motel event in March, SHM’s “Save the

offered from more studio
refinement. As always with
Vernon, it’s hard to decipher
what he’s cooing about in “Cal-
gary,” but it sounds absolutely
majestic.—RR

NICKI

MINAY

j poP|

DAVID GUETTA
FEATURING

FLO RIDA AND
NICKI MINAJ

Where Them Girls At (3:14)
Producer: David Guetta
Writers: various

Publishers: varjous

Capitol Records

Few DJ/producers know how
to condense a party into a
few minutes quite like David
Guetta—and recruit as formi-
dable a posse of friends to join
him. “Where Them Girls At” is
the first shout from the French
auteur’s forthcoming fifth
artist album, and came out
after an unfinished version of
the song was leaked online.
His pain is our gain, as the
track thumps with an infec-
tious, minimal melodic hook
while Flo Rida and Nicki Minaj
are in their best role-playing
modes. Flo Rida plays the
Lothario eyeing a sexual smor-
gasbord (“10 to one of me/I
can handle that love™), and
Minaj is a spitting toughie who
slides into a British accent and
is pleased with the situation

World” is as grandiose as its title. The DJ/producer trio has
made a global brand out of big-room vocal anthems with
addictive hooks, like “One” with Pharrell and “Leave the
World Behind” with Deborah Cox. While “World” takes a
more contemplative stance, the synthesizers swish in epic
ways, the breakdown still warrants a proper fist-pump and
the bass propels the whole affair. “Turn the crowd up
now/We’ll never back down,” Martin pledges, sounding a bit
like Train’s Pat Monahan. Coming from Swedish House

NICKI MINAJ
FEATURING
ESTER DEAN
Super Bass (3:19)
Producers: Kane
Beatz, JMike

Writers: N. Minaj,

D.A. Johnson, E. Dean
Publishers: various
Young Money/Cash
Money/Universal
Motown

The love-crazed, vivacious
new single from the de-
luxe version of Nicki

able summertime fun.—£R

Minaj's debut album, “Pink Friday,” couldn’t come at a better time: the beginning of sum-
mer, perfect for booming from the car stereo. The Kane Beatz and JMike-produced track
features one of hip-hop and R&B’s best-kept secrets, Ester Dean, on the infectious hook.
Meanwhile, “Super Bass” showcases Minaj at her lyrical best, as she offers a spellbinding
flow without tryirg to show off her skills. The Harajuku Barbie fuses seductive lyricism
with clean, booty-shaking soundscapes and an addictive bubble-gum hook. The single’s
breakdown, in between the final two choruses, slows the tempo to match the enticing
subject matter. It’s easy to see why non-rap stars like Taylor Swift and Selena Gomez have
recently name-checked “Super Bass” as their new favorite jam—Minaj’s latest is undeni-

herself (“So many boys in here,
where do | begin?”) before ul-
timately being blown off.
Guetta’s rhythm skips and gal-
lops, playfully underscoring

Mafia, that’s a promise, not a threat.—KM J

the brazen attitude of their
raps. The Guetta Blaster
remains hot as we head into
the summer.—GG

| R&B |

FRANK OCEAN
Novacane (5:03)

Producer: not /isted

Writer: not /isted

Publisher: not /isted
Self-released

It’s hard to believe that Frank
Ocean, the 24-year-old R&B
crooner who adds some soul
to the cult hip-hop collective
Odd Future, had to post his
debut EP, “Nostalgia, Ultra,” on-
line for it to ever see the light
of day. “Nostalgia” is an as-
toundingly assured set, and its
five-minute-long first single,
‘Novacane,” demonstrates the

depth of Océan’s songwriting
ability. What begins as atale of
cracked romance (“She said
she wants to be a dentist really
bad/She’s in school, paying for
tuition doing porn in the Val’

. At least you're working,”
Ocean sings) morphs into a
meditation on drugs, sex, fleet-
ing pleasure and everlasting
numbness. With its shifting
tones and complex melodies,
“Novacane” is a difficult song
to master vocally, but Ocean
skips through its muted
percussion and the multipte
pauses of the backing track
with amazing ease. "Nostalgia”
is set for a proper release in
July, but until then, let’s hope
“Novacane” continues climb-
ing Billboard’s Hot R&B/Hip-
Hop Songs chart.—JL
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The Las

t Laugh

Electro-Hip-Hop Duo LMFAO Are Chuckling

All The Way Up The Charts

Summer fun:
LMFAO

cross much of the United States and Eu-
A rope, winter’s chill has finally lifted and

summer is around the corner. And with
it comes the desire for big, fun pop songs to blast
from cars and clubs.

While there are plenty of contenders for this
year’s “song of the summer” title, including Be-
yoncé and Lady Gaga, a dark horse candidate has
emerged in the form of Los Angeles’' LMFAQ.
The duo’s new single, “Party Rock Anthem,” fea-
turing Lauren Bennett and GoonRock, last week
jumped 20-8 on the Billboard Hot 100, and this
week stands at No. 9 with a bullet. The track,
from LMFAQ’s sophomore set, “Sorry for Party
Rocking” (June 21, Party Rock/Will.i.am/Cher-
rytree/Interscope), sold 154,000 downloads in
the past week for a total 0f 769,000, according to
Nielsen SoundScan.

LMFAOQ’s Redfoo (Stefan Kendal Gordy) and
nephew SkyBlu (Skyler Husten Gordy) have
found a formula that works. Three of the four
singles from the pair’s debut album, 2009’s
“Party Rock,” cracked the Hot 100, including
“I'm in Miami Trick/Bitch” (No. 51) and “La La
La” (No. 55). The act’s total track sales, includ-
ing guest appearances on such songs as David
Guetta & Chris Willis’ “Getting Over You,” are
at 6.1 million. The pair's own biggest-selling
song is “Miami,” at 1.7 million.

But behind the goofy songs—whose primary
themes, ifitisn’t clear by now, are “partying” and
“rocking”—are two serious musicians and pro-
ducers who are connected to everyone from
Will.i.am to Kanye West.

“Redfoo is a true student of music,” Cherry-
tree chairman Martin Kierszenbaum says. “He
knows the history of dance music and all the
technical skills that go into creating a true pop
gem. He's also got great comedic timing.”

Which only makes sense, given that Redfoo
dabbled in stand-up comedy and acting during
a break from music a few years ago. But he
couldn’t stay away forever. “I've always loved
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DJ'ing,” he says. “When [ was 10, my mom drove
me to Compton [Calif.] to buy turntables.” After
spending time in Sweden as a high school stu-
dent, Redfoo returned to the States and started
hanging out with his classmate Will.i.am, who
would later co-sign LMFAO with Cherrytree.

After doing some production work and DJ’ing,
Redfoo connected with SkyBlu and formed
LMFAO. “I saw a void in the market—no one
was rapping over house music,” he says. “We
made the track ‘I’m in Miami, Bitch,” put it on
a mixtape and then we did the entire album on
our laptops.”

The “Party Rock” album has since sold 213,000
copies, according to SoundScan. It also snared
LMFAO its first Grammy Award nomination for
best electronic/dance album at the 52nd annual
event, as well as a hosting gig at that year’s pre-
telecast ceremony.

Follow-up “Sorry for Party Rocking” keeps the
fun going. In addition to “Party Rock Anthem,”
the setincludes “Champagne Showers,” featur-
ing Natalia Kills; “Put That A$$ to Work”; “Take
It to the Hole,” featuring Busta Rhymes; “Best
Night,” featuring Will.i.am, GoonRock and Eva
Simmons; and “Hot Dog.”

Managed by Ian Fletcher, LMFAO makes ita
point to engage fans on Twitter and its Party-
RockPeople.com network. And the pair will fur-
ther cement that bond when it hits the concert
trail with Ke$ha in July. However, the duo has
recently been spending time with a special new
fan. “I was DJ’ing a party at the recent Cannes
Film Festival and played our second single,
‘Champagne Showers,” ” Redfoo recalls. “I also
threw in some dubstep, a Skrillex track, just to
mix things up. After my set, someone came over
and told me Kanye West wanted (o see me.”

Afew days later LMFAO went to Paris to work
with West in his hotel studio. Redfoo adds, “He
told me that when he heard ‘Champagne Show-
ers’ and the Skrillex cut, those were some of the
best moments he’d ever had in a club.” oo

START OF SOMETHING ‘BIG’

Newly crowned “American [dol” champion
Scotty McCreery’s “I Love You This Big” blasts
onto the Billboard Hot 100 at No. 11, fueled
bya No. 3 start on Hot Digital Songs (171,000
downloads sold, according to Nielsen Sound-
Scan). The 17-year-old’s digital launch marks
the best opening sum for an Idol in three sea-
sons; David Cook’s “The Time of My Life”
began with 236,000 downloads in 2008.
Among all “Idol” winners’ maiden efforts,
Ruben Studdard’s “Flying Without Wings”

IDOLS INTRODUCED

opened with the highest sales: 286,000 (phys-
ical singles) in 2003. However, runner-up Clay
Aiken outsold Studdard’s debut track with his
“This Is the Night” in the same week (393,000).
With 121,000 downloads sold for her intro-
ductory single “Like My Mother Does,” 2011
“Idol” runner-up Lauren Alaina logs the best
digital start for a second-place finisher and the
second-best such sum (counting digital and

physical sules) after Aiken’s arrival.
—Gary Trust

Winner’s circle: “American Idol”
victor SCOTTY McCREERY with
host R¥AN SEACREST

v i

Alook at the Billboard Hot 100 peak positions and sales for each of the 10 “American Idol”

champions’ coronation singles.

PEAK DATE ARTIST TITLE POS. SALES
6/mm Scotty McCreery “l Love You This Big” 11 (to date) 171,000
6/12/10 Lee DeWyze o “Beautlfu_lga;’_’_ - —24— - 95,660
6—/6/09- o -Er|;Allen “l:lo—Boundaries" o F — : 134,000
6/7/08 David Cook_ - “The Time of My Life"_ 3 236,000
60 Jordin Sparks ~ “This Is My Now" 5 74000
/06 - Taylor Hick-s_ o _“—I_Dmake You Proud” 7 -lﬂ_weg() o -228-,0-00—
120 ) Carr;Underw;od :ln5|deTou;—Heaven" - I~O) i Eﬁ) B
0/04 o Fantasia o - ‘Té-elleve" 7‘1‘(;;—-7‘ o —1.42.000
6/28/E Ruben Studdard “Flying Without Wings” 1 - 286,60_6 N
F/S/OT; Kelly Clarkson - “A Moment Like This” o 71(27 f23ﬁ6,660—

SOURCE: Nielsen SoundScan. Reflects digital sales (2007-11), physical and digital sales combined (2005-06) and physical sales (2002-04).

First No. 1:
NEWSONG

L MFAQ: MEENO: MCCREERY: MICHAEL BECKER/FOX.




9]
a
Zz
&
W
b
q
14
X
o
]
I
w
o
k=4
4
z
b4
I
4

BY KERRI MASON

In Synch

Danish Artist Oh Land Nets High-
Profile Placements With Honda,
Hershey’s And More

From an underwear fantasy,
to a chocolatey indulgence,
to a furry creature named
Teeny, the music of quirky
Danish pop artist Oh Land is
making inroads across the
media landscape this spring.

Born Nanna @land Fabri-
cius, the 25-year-old singer/
songwriter released her self:
titled Epicdebut on March 15.
[thas since sold 11,000 copies,
according to Nielsen Sound-
Scan. However, its drum-
driven, buoyant electro-pop is
catching the ears of musicsu-
pervisors, landing high-pro-
file commercial campaigns
for brands like Honda and
Hershey’s plus synchs on
TV’s “Gossip Girl” (four dif-
ferent songs across four
episodes), “Victoria’s Secret
Fashion Show” (the track “Son
of a Gun” was played during
commercial breaks) and the
trailer promoting the upcom-
ing premiere of “Teen Wolf.”

Epicexecutive VP of mar-
keting Lee Stimmel suys it's
all part of the label’s artist
development stralegy, with
the next step being a more
aggressive mainstream mar-
keting push. “We knew early
on thather musichad a lot of
possibilities in the synch
realm; it’s uptempo with a

feel that works visually,”
Stimmel says. “lt was justa
matter of understanding
where we wanted to go be-
tween fili, television and
commercials, while keeping
on-brand for Oh Land.”

The Hondu spol in partic-
ular is so aligned with Oh
Land’s fantastical vibe that it
could have been one of her
videos. 1t’s part of the current
“To Each Their Own” cam-
paign for the 2012 Civic,
which features a different fic-
tional character for each of
the five Civic models includ-
ing a ninja (for the perform-
ance-driven Si model). The
intent? To get Gen Y-ers (o
add “cool” to the list of adjec-
tives usually associated with
Honda like “reliable” and
“well-established.”

The Oh Land spot features
Teeny, a giant furry female
creature straight out of a
Maurice Sendak book. She is
tooling around town with her
human girlfriends in a fuel-
efficient HF model Civic, lis-
tening to Oh Land’s clanging
party tune “We Turn [t Up.”

“Itwas an easy sell,” recalls
Andrew Charles Kahn of
Good Ear Music Supervision,
who placed the tracks for
Honda's longtime creative

agency RPA. “The creative
was emailing me while lis-
tening to the track selects.
She was responding well toa
few and then she got to the
Oh Land. All capitals: ‘OMG
I LOVE TURN IT UP, this
one is fucking awesome.” ”
Also on-air now is a more

TRUE CALLING

traditional spot on behalf of
Hershey’s Bliss line. The fe-
male-targeted commercial
uses the dreamier, hum-
along track “White Nights.”

Stimmel, who hints that

{ilm placements are also in
the works, says Epic’s next
step is focusing on main-

stream outlets, MTV, radio
and video. “The idea was to
build a groundswell of viral
critical buzz, press and dig-
ital media,” he says. “Now
it’s on her to just be every-
where; for people to keep
seeing her and asking, ‘Who
is this girl>"” oo

Media darling:
OH LAND

Fueled by the success of its annual Winter
Jam tour, Christian rock group NewSong has
scored its first No. 1 album in a 30-year ca-
reer. Bowing atop Billboard’s Christian Al-
bums chart, “One True God” arrived May 17
on the band’s HHM label through EMI Christ-
ian Music Group Distribution.

“A lot of this has to do with our touring,”
says Eddie Carswell, a founding member of
NewSong, which includes Billy Goodwin, Russ
Lee, Mark Clay, Jack Pumphrey, Matt Butler
and Rico Thomas. “People hear it [the album]
live and say, ‘Yeah! | want a copy of that.” ”

“There aren’t fot of artists who have
been around as long as NewSong and the
list is even shorter when you talk about
artists whose career trajectory is still in
an upward pattern,” band manager Troy

VanLiere says.“NewSong continue to rein-
vent themselves.”

Produced by lan Eskelin and Christopher
Stevens, “One True God” includes “The Way
You Smile,” a duet (and potential wedding
standard) with Francesca Battistelli. “All four
of my kids have asked me to write a song for
their weddings,” Carswell says, “and | wrote
‘Smile’ for my youngest son Stephen. When
Francesca sang it at the wedding with us, it
went well. So | said, ‘How about doing it with
usonthe CD? ”

Fans who preordered “One True God” im-
mediately received three songs from the new
album. They aiso got a free download of the
title track first single and were registered to
win a guitar autographed by the artists fea-
tured on this year’s Winter Jam. Founded in

1995 by NewSong, Winter Jam has become

one of Christian music’s largest and most pop-
ular annual tours. In addition to NewSong and
Battistelli, this year’s multi-artist lineup in-
cluded Red, the David Crowder Band, Kut-
less, Chris August, Sidewalk Prophets, Chris
Sligh and KJ-52.

Continuing a practice started with its 2009
album “Give Yourself Away,” NewSong is in-
cluding a free extra copy of “One True God”
with each purchase for buyers to give to a
friend. “We encourage people to pray over it
and figure out someone in their life that is in
need of encouragement,” VanLiere says.

Carswell adds, “We’ve felt called to min-
istry from the beginning. You can’t go on for-
ever. But until God tells us differently, we'll
keep doingit.” —Deborah Evans Price

MORNING
WARS

l.ady Gaga kicked off the “Good
Morning America” summer con-
cert series on May 27. But her pres-
ence wasn’t enough to deliver a
ratings crown for ABC—the one
thing the singer/songwriter didn’t
win this week.

NBC’s daytime powerhouse “Today,”
with Rihanna first up on its Rocke-
feller Center summer concert series,
bested “GMA” by 600,000 viewers
on May 27, according to Nielsen’s fast
national ratings supplied by NBC. Full
ratings have been delayed by the
Memorial Day holiday, but in the
week prior (May 16-20) “Today” av-
eraged 5.7 million viewers versus 4.8
million watching “GMA,” according
to Nielsen. Gaga's presence, there-
fore, cut into the “Today” lead by
nearly 300,000 viewers. A year ear-
lier on July 9, 2010, when Gaga per-
formed on “Today,” NBC topped ABC
by 1.2 million viewers.

Gaga'’s appearance was tied to the
release of her album “Born This Way,”
Rihanna’s to her tour that started June
4 in Baltimore. This year and last,
morning-TV summer concerts more
often than not support tours rather
than new releases.

Acts booked this summer for
“Today” that’ll play the Rockefeller
Center Plaza priorto albumreleases
are Pitbull, with T-Pain and Ne-Yo, on
July 1 and Lenny Kravitz on Sept. 2.
Three of the coaches on “The Voice”
will appear on the “Today” concert
series—Blake Shelton (July 8), Cee
Lo Green (July 22) and Adam Levine’s
band Maroon 5 (Aug. 5)—while Bruno
Mars (June 24), Journey (July 29) and
Enrique Iglesias (Aug.19) will be pro-
moting tours.

Besides Lady Gaga, acts with new
albums to promote on the “GMA”
stage include Selena Gomez (June
17) and Beyoncé (July 1). Supporting
tours will be Florence & the Machine
(June 24), Miranda Lambert (July 8),
Nicki Minaj (Aug. 5) and American
Idols Live (Aug.12). —Phil Gallo

Woman up: RIHANNA
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>>New Kids on the Block and
Backstreet Boys team for their
fifth and eighth Billboard 200
top 10s, respectively, as the boy
bands’ “NKOTBSB” bows at No. 7.
The album features 10 fan-voted
favorites (five by each act), two
% new songs by all nine singers—
first single “Don’t Turn Out the
Lights” and “All in My Head”—
and the set-closing “NKOTBSB
Mash Up.”

>>With five debuts on the
Billboard Hot 100 this week, the
“Glee” cast extends its record to
156 chart entrjes dating to its
2009 arrival. As its “l Love New
York/New York, New York”
enters at No. 81, aname
synonymous with the Big Apple
fittingly starts directly above at
No. 80: “Donald Trump,” by
rapper Mac Miller.
@ Read Chart Beat

every week at

billboard.com/chartbeat.

CARNEY, U2, IDOL* MICHAEL BECKER/FOX

Lady Gaga’s “Born This Way” album
debuts at No. 1 on the Billboard 200
with 1.11 million copies sold in its first
week, according to Nielsen SoundScan.
1’s only the 17th album to sell a mil-
lion in a week since SoundScan began
tracking sales data in 1991, and the
highest sales week since 2005.

“Born This Way” also marks Gaga's
first No. 1 album—her “Fame” debut
peaked at No. 2, while “The Fame Mon-
ster” EP reached No. 5 and dance ef-
fort “The Remix” hit No. 6.

“Born This Way” reaps the largest
sales week of any atbum since 50
Cent’s “The Massacre” did 1.14 million
in its first week, in March 2005. The last
time we had a million-plus frame was

IVIaI.I(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ADIIgIIJTMASl‘
This Week 6,669,000 2,454,000
Last Week 5,407,000 1,779,000
Change 23.3% 37.9%
This Week Last Year 4,984,000 1,425,000
Change 33.8% 72.2%

“Digital album sales a-e also counted within album sales

Weekly Album Sales Million units)

when Taylor Swift’s “Speak Now” pre-
niered at No. 1 with 1.05 million in No-
vember 2010. The SoundScan-era
record week is held by °N Sync’s “No
Strings Attached,” when
it debuted at No. 1 with
2.4 million in 2000.

Additionally, Gaga is
only the fifth woman to
notch a million-plus
week. The record frame
fora female artist was set
when Britney Spears’
“Oops!. . .[Did It Again”
started with 1.3 million
upon its release in May 2000. The
soundtrack to “The Bodyguard,” driven
mostly by Whitney Houston songs,
was the first SoundScan-era album to
shift a million, and it did so during
Christmas week in 1992 (1.06 million).
Later, Norah Jonas’ “Feels Like
Home” debuted with 1.02 million in
2004, followed by Swift last year.

While there wasn’t any doubt as to
whether Gaga’s “Born This Way”
album would debut atop the Billboard
200—that’s been an assuniption for
months—its first-week number was
always in question. A month ago, in-
dustry prognosticators were expecting
a first-week total of'400,000.

That number escalated to 650,000-

700,000 by its release on Monday, May
23—the same day Amazon MP3 an-
nounced its controversial decision to
sell the album for 99 cents for one day.
By Wednesday, May 25,
sources indicated that a
million-unit week seem-
ed plausible. Once Ama-
zon opted to again sell
the set for 99 cents on
Thursday, May 26, the
album’s million-unit
week was all but guaran-
teed. It's estimated that
Amazon sold upwards of
440,000 downloads of the 99 cent
“Born This Way” album.

Gaga's total downloads haul from all
digital retailers was 662,000—the biggest
week for a digital album in SoundScan
history. It represents 60% of the set’s
overall first week. Gaga beats the previ-
ous rzcord, held by the arrival of Cold-
play’s “Viva La Vida or Death and All
His Friends,” which bowed with 288,000
downloads in the July 5, 2008, issue.

WE’RE UP! Thanks to Lady Gaga’s
arrival, year-to-date album sales are up
0.35%—the first time album volume
has grown year-to-date since the
Nielsen SoundScan week ending fan.
22,2006, when we were up 2%.

Billoeard
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Lady Gaga’s ‘Way’ To No. 1; ‘Idol’ Makes Impact

‘IDOL’ COUNTRY: Just outside the
Billboard 200’s top 10, at No. 12,
“American ldol” winner Scotty Mc-
Creery’s “American Idol Season 10”
digital hits album bows with 23,000
downloads. Last year, Lee DeWyze’s
similar best-of did a meager 2,000 in
its first week, while 2009 champ Kris
Allen premiered with 10,000 of his dig-
ital set. (2009 runner-up Adam Lam-
bert sold more than Allen with his
“Favorite Performances” set, moving
16,000 in its first week.)

McCreery is also the big news on the
Digital Songs chart, as his coronation
single, “I Love You This Big,” debuts
at No. 3 with 171,000 downloads sold.
It’s the best debut sales week for an
“Idol” winner's first single since David
Cook moved 236,000 with “The Time
of My Life” in 2008.

McCreery—and second-place fin-
isher Lauren Alaina—are both South-
ern country singers: He’s from North
Carolina, she’s from Georgia. Tradi-
tionally, Southern “ldol” contestants
have fared well on the show (seven of
the 10 winners hail from the South),
while the most successful (in terms of
album sales) winner is Oklahoman
Carrie Underwood. Could McCreery
go on to become the male equivalent
of Underwood? e

t(-:or'.;'.:‘eié&;'rg:lina May wgufv::[aren ded lliClSCl]
or tng gues orerounded - 1ICISC]
Year-To-Date o emortS Coedted and proviced by SoundScan
DIGITAL . .. .
TRACKS 00 0n CHANGE Distributors’ Market Share:
24,691,000 OVERALL UNIT SALES 05/02/11-05/29/11
24284000  Mbums 125,416,000 125,861,000  0.4%
179  DigitalTracks 488,008000 536135000 99% @UMG @SME & WMG @ Indies . EMI
J7a6.000  Soresinles 826,000 1125000  36.2%
rsgs, 1O 614,250,000 663,121,000 8.0% < 9.3%
=% Mbums w/TER 174,216,800 179,474,500 3.0%

“Includes track equivalent album sales (TEA) with 1Q track downloads.equivalent

to one album sale

Total Albums

30
DIGITAL TRACKS SALES
25
Mo 488.0million
20 =201 M ——— il
15
10 SALES BY ALBUM FORMAT
6.7 o® 90,257,000 83715000  -7.2%
5 AN Digital 34,037,000 40,594,000  193%
Vinyl 106,000 1,527,000  381%
o Other 16,000 26,000 625%

Current Albums

1 12.4%
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LADY ANTEBELLUM

CAPITOL MASHVILLE 97702 (18 98) Need You Now

EAURENFACAINA American ldol Season 10: Lauren Alaina

“Torches™ saw 70%
of its first-week
sales (33,000) come
from downloads, an
unsurprising number
as the iTunes store
promoted the set
last week, offering
its “Helena Beat” as
its free single of the
week.

The set will cross
the 1.5 million sales
threshold next
week. With 25,000
sold this week, its
to-date total rises
to 1.5 million. The
title hasn’t been
absent from the top
20 since the Jan. 8
issue,

258&74

Josh Groban and
Rascal Flatts henefit
from performances
during all-star
episodes of “The
Oprah Winfrey
Show™ that aired
May 23 and 24.
Groban’s
“llluminations”
rises 118% (No. 74)
while Rascal’s
“Nothing Like This”
gains by 53%

(No. 25).

Tim McGraw’s
“Number One Hits”
posts a handsome
43% gain following
his duet of the set’s
“Live Like You Were
Dying” with
“American Ido)”
winner Scotty
McCreery on the
show’s finale

(May 55).
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Canadian dubstep artist Excision re-enters the Uncharted top 10
with more than 22,000 new Facebook fans, who ne doubt
rushed to his profile after he racked up 47,000 plays of four new
tracks uploaded to his Soundcloud account. Additionally, fans
who “liked” his Facebook page received a free downfoad.
Excision is playing multipte dates in Canada and the United
States throughout the summer.
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In support of his new atbum, “Give Till I’'s Gone,” Ben Harper
appeared on both the “Late Show With David Letterman” Web
concert series “Live on Letterman™ (May 19) and its parent tatk
show on (BS. The week following, the set fist premiered on
Vevo, pulling in nearly 500,000 plays, a 290% week-to-week
increase. In turn, he debuts at No. 47 on the Social 50 chart.
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KATV PERRY FEAT. KANYE WEST (CAPITOL)
-- JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)
niﬁ TILL THE WORLD ENDS
| BRITNEY SPEARS (JIVE/ILG)
n.. THE LAZY SONG
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s ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL (ISLANQ/I0JMG)
| WRITTEN IN THE STARS
TINIE TEMPAH FEAT. ERIC TURNER (DISTURBING LONDON/CAPITOL)
GIVE ME EVERYTHING
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S&Mm
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FOR THE FIRST TIME
THE SCRIPT (PHONOGENIC/EPIC)
THE SHOW GOES ON
LUPE FIASCO (15T & 15TH/ATLANTIC)
PRICE TAG
JESSIE J FEAT. B.0.B (LAVA/UNIVERSAL REPUBLIC)
[T THE EDGE OF GLORY
[T LADY GAGA (STREAMLINE/KONLIVEANTERSCOPE
DOWN ON ME
~ JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG)
ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
WHO SAYS
SELENA GOMEZ & THE SCENE (HOLLYWOOD)
BACKSEAT
- NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS,)
TONIGHT TONIGHT
HOT CHELLE RAE (JIVE/JLG)
PARTY ROCK ANTHEM
C LNFAQ FEAT. LAUREN BENNETT & GDORROCK (PARTY ROCK/WELL.| AWCHERRYTREEINTERSCOPE)
GOOD LIFE
ONEREPUBLIC (MOSLEY/INTERSCOPE)
DON'T WANNA GO HOME
JASON DERULD (BELUGA HEIGHTS/WARNER BROS.)
HELLO
MARTIN SOLVEIG & DRAGONETTE (BIG BEAT/ATLANTIC)
THE STORY OF US
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
BORN THIS wWAY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
DIRTY DANCER
ENRIQUE IGLESIAS WITH USHER FEAT. L WAYNE (UNIVERSAL REPUBLIC)
SUPER BASS
| NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
WHAT THE HELL
. AVRIL LAVIGNE (RCA/RMG)
LOOK AT ME NOW
" _CHRiS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
' SAY HELLO TO GOODBYE
| SHONTELLE (SRP/SRC/UNIVERSAL MOTDWN)
CALIFORNIA KING BED
RIKANNA (SRP/OEF JAM/IOIMG)
WHERE THEM GIRLS AT
DAVID GUETTA FEAT. FLO RIDA & NICKI MIKA) (WHAT A
BOW CHICKA WOW WOW
- MIKE POSNER FEAT. LIL WAYNE (J/RMG)
NEVER GONNA LEAVE THIS BED
MARGON 5 (ARM/OCTONE/INTERSCOPE)
| I NEED A DOCTOR
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IF | DIE YOUNG
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MY CHEMICAL ROMANCE (REPRISE)
YOUNG FOREVER
THE READY SET (SIRE/DECAYDANCE/REPRISE)
YOUR SURRENDER
NEON TREES {MERCURY/IDJMG}

Exactly six months after topping Hot Country Songs (Dec. 11, 2010), the
Band Perry’s “If | Die Young™ debuts on Mainstream Top 40 at No. 36.
While Universal Republic has been promoting the song to pop radio
since the beginning of the year, “American Idol” runner-up Lauren
Alaina boosted its profile when she sang the ballad on the series’ May
16 episode. The track soared by 149% in digital sales last week
fotlowing Alaina’s performance and has soid 2 million downloads
since its release, according to Nielsen SoundScan.

“Young” is the 15th former Hot Country Songs leader to ¢ross over
to the Mainstream Top 40 tally and just the fifth by a group. Lonestar
reached No. 7 with “Amazed” in 2000, followed by 8on Jovi’s “Who
Says You Can’t Go Home™ (No. 30, 2006), Rascal Flatts’ “What Hurts
the Most™ (No. 22, 2006) and Lady Antebeflum’s “Need You Now”
(No. 2, 2010).
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SECRETS

ONEREPUBLIC (MOSLEY/INTERSCOPE)
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THE BLACK EYED PEAS (INTERSCOPE)
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S&M
RIHANNA (SRP/D
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| FIX ME
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SICK
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YOUNG BLOOD
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GHOST OF DAYS GONE BY
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'. GET UP!
KORN FEAT. SKRILLEX (ROADRUNNER/RRP)

WHAT YA GONNA DO
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WHITE TRASH MILLIONAIRE
mcx STONE CHERRY (IN O GOOT/ROADRUNNER/RRP)

TWO AGAINST ONE
DANGER MOUSE & DANIELE LUPP| STARRING JACK WHITE (CAPITOL,
l DIGITAL (DID YOU TELL)
! STONE SOUR (ROADRUNNER/RAP)
! FROM THE CLOUDS
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FALLEN
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BULLETPROOF HEART
MY CHEMICAL ROMANCE (REPRISE)
HEAR ME NOW
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AROUND MY HEAD
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MISS AMERICA
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RUMOUR HASIT
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SAD SONG

THE CARS (HEAR/CMG)

WHAT YOU KNOW

TWO DOOR CINEMA CLUB (RED/GLASSNOTE)
FASTER

MATT NATHANSON (VANGUARD)

THE AFTERLIFE
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Eddie Vedder notches his third solo Tripte A
top 10 in as many tries, as “Longing to
Belong” lifts 12-10. (He has tallied five top
10s as Pearl Jam’s frontman.) Vedder’s
second sofo set, “Ukulele Songs,” will bow
on next week’s Billboard 200, Rock,
Alternative and Folk Albums charts.
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Lupe Fiasco scores his first Rhythmic chart-
topper as “The Show Goes On” steps 2-tinits
18th week. The Chicago M( first appeared on
the fist as the featured artist on Kanye West’s
“Touch the Sky” in 2006 (No. 24 peak), and
his best prior showing was “Superstar,”
featuring Matthew Santos (No. 9 in 2008).
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- GORILLA ZOE FEAT. LIL JON (BLOCK/ATLANTIC/EONE)
| NEED A DOCTOR
DR. DRE FEAT, EMINEM & SKYLAR GREY (AFTERMATH/NTERSCOPE}
JOHN
LIL WAYNE FEAT. RICK ROSS {CASH MONEY/UNIVERSAL MOTOWN)
THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
LOSE CONTROL
KERI HILSON FEAT. NELLY (MOSLEY/ZONE 4/INTERSCOPE)
BRING IT BACK
TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)

UNUSUAL
TREY SONGZ FEAT. DRAKE (SONGBOOK/ATLANTIC)

28

24 14

ACHTRIUNK
-
&

=

5, selling 12,000 in its first week.

Besides his now-infamous grunt, Rick Ross’ favorite adlib
has always been “Boss!” With the release of “Maybach Mu-
sic Group Presents: Self Made: Vol. 1” debuting at No. 1 on
Top R&B/Hip-Hop Albums with 59,000 copies (according
to Nielsen SoundScan), a boss he has proved to be. His
Maybach Music signees Pill, Wale and Meek Mill take cen-
ter stage on the album with the skills that made them es-
tablished figures in the underground rap world while Ross
plays a supporting role on the set. “Self Made” boasts the
success of lead single “Tupac Back,” which is No. 25 on
Mainstream R&B/Hip-Hop and No. 39 on Hot R&B/Hip-
Hop Songs. In 2009, Maybach released Triple C’s “Custom Cars & Cycles,” which opened at No.

—Rauly Ramirez

Go to www.biliboard.biz for complete chart data
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1 SMILE
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRICVERITY/ULG)
4EVERMORE
, " ANTHONY OAVID FEAT. ALGEBRA (PURPOSE/EQNE)
- FAR AWAY
~ MARSHA AMBROSIUS {J/RMG)
2 SOINLOVE
JILL SCOTT FEAT. ANTHONY HAMILTON (BLUES BABE/WARNER BRCS )
LOVE LETTER
| R. KELLY (JIVE/JLG)
o0 NOT MY DADDY
KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GiRLI/MALACO)

S WHERE YOU AT
a7

__JENNIFER HUOSON (ARISTA/RMG)

' YOU ARE
CHARLIE WILSON (P MUSIC/JIVE/JLG)

13 8 LT PIECES OF ME |
ULV Le0iSt (VERVE FORECAST/VERVE) |
9 2 - WALKING
MARY MARY {MY BLOCK/COLUMBIA)
IF IT'S LOVE
KEM FEAT. CHRISETTE MICHELE (UNIVERSAL MOTOWN/UMRG)
ANYTHING
MUSIQ SOULCHILD FEAT. SWIZZ BEATS (ATLANTIC)
|i.'.r COLLARD GREENS & CORNBREAD
ey FANTASIA (8/19/RMG)
.+ | STILL IN LOVE WITH YOU
[t SADE (EP!C/COLUMBIA)
'35 15 BEAUTIFUL
L NDEL GOURDIN (MASS APPEAL/EONE)
20 6 CLOSER
i | JOE (DEXTERITY SOUNOS)
| - GONE AND NEVER COMING BACK
é‘;._, MELANIE FIONA (SRC/UNIVERSAL MOTOWN/UMRG]
14 16 GOOD MAN
- RAPHAEL SAADIQ (COLUMBIA)

L. 4g CAUGHT MY EYE
.~ MiNT CONDITION (SHANACHIE)

=

—_—

l24 10 LOVE FACES
. Y TREY SONGZ (SONGBOOK/ATLANTIC)

2 ~ FALL 5.0
P —J BRIAN MCKNIGHT (HARD WORK/EONE)

23 b - RADIO MESSAGE

" R.KELLY (JVE/JLG)
LIFE OF THE PARTY
CHARLIE WILSDN (P MUSIC/JIVE/JLG)
YES
MUSIQ SOULCHILD (ATLANTIC)

. 1 CAN'T MAKE YOU LOVE ME
TANK (MOGAME/SONG DYNASTY/ATLANTIC)

24 | RE-ENTRY

? rAP soNGs’

TITLE
ARTIST {IMPRINT / PRQMQTION LABEL)
o Il LOOK AT ME NOW
CACLEN CHRIS BROWN FEAT LIL WAYNE & BUSTA RHYMES (JVE/AG) |

- 2 43 ROLLUP
WIZ KHALIFA (ROSTRUM/ATLANTIC)

"i—. MY LAST
(5 "% BIG SEAN FEAT. CHRIS BROWN (G.0.0.D /DEF JAM/IDUMG)

5 47 THE SHOW GOES ON
LUPE FIASCO (1ST & 15TH/ATLANTIC)

5y ALL OF THE LIGHTS
ﬂ_ KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
—]

n GIVE ME EVERYTHING

RACKS
YL FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)

I'M ON ONE
0 KHALED (WE THE BESTICASH MONEY/LIVERSAL M

MOMENT 4 LIFE
 _NICKI MINAJ FEAT. DRAKE (YOUNG MONEY/CASH MONEY/UNNERSAL MOTOWN)

14 HUSTLE HARD
ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

- DID IT ON'EM
[ _NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

g 24 6FOOT 7 FOOT
- LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNIVERSAL #OTOWN}
13 n | - OUT OF MY HEAD
b
938 NO HANDS

LUPE FIASCO FEAT. TREY SONGZ (15T & (5TH/ATLANTIC)
WAKA FLOCKA FLAME (1017 BRICK SQUAD/ASYLUM/WARNER BROS )

PATBULL FEAT. NE-YO, AFROJACK & NAYER (MR 305POLO GROUNDSARMG)
16 2

ﬁj " JOHN
© " LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL MOTOWN)
45 4 SUPER BASS

- ~ NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

‘ﬁ( YOU BE KILLIN EM

¥ FABOLOUS (DESERT STORM/DEF JAM/IDIMG)

19 5 GROVE ST. PARTY

‘ WAKA FLOCKA PLAME FEAT KEBO GOTT (1017 BRICK SOLADIASYLUM: R BROS |

3 BRING IT BACK
2k TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)
m | PARTY ROCK ANTHEM

1) LMFAO (PARTY ROCK/WILL.).AM/CHERRYTREE/INTERSCOPE)
YOUR LOVE
. 0IDDY - DIRTY MONEY FEAT. TREY SONGZ (BAD BOY/INTERSCOPE)

18 1 BACKSEAT
i NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS )
|y WRITTEN IN THE STARS

TINIE TEMPAH FEAT. ERIC TURNER (DISTURBING LONDON/CAPITDL)

9 PIECE
RICK ROSS FEAT. LIL WAYNE OR T.1. (MAYBACH/SLIP-N-SLIDE/DEF JAMADUMG)

' | DON'T DESERVE YOU
| LLOYD BANKS FEAT. JEREMIH (G UNIT/CAPITOL)

24 [Pl
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@DANCE CLUB SONGS"

TITLE
ARTIST IMPRINT / PROMOTION LABEL

; A HOLLYWOOD TONIGHT
LELLS MICHAEL JACKSON MJJ/EPIC

FADE
KRISTINE W FLY AGAIN

WORLD KEEPS TURNING

0 Svuvia Tosun sEA 10 SUN
5

JUDAS
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

MIRRORS
HATALIA KILLS CHERRY IREE/INTERSCOPE

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE JLG

CALL YOUR GIRLFRIEND

8 ROBYN S0MICHIWA CHERRYTREE/INTERSCOPE
g ORIGINAL SIN

INXS FEAT ROB THOMAS & INTRODUCING DJ YALEIDYS PETROL ELECTRIG/ATCORHANG

' ALL HERE NOW

DAVID GARCIA & HIGH SPIES FEAT. SARAH TANCER SQLMATIC

BEAUTIFUL PEOPLE
CHRIS BROWN FEAT. BENNY BENASSI JIVE/JLG

7 WE OWN THE NIGHT
- ©_ANDREA ROSARIQ HE HTIC

3 LAST FRIDAY NIGHT (T.G.l.F.)
~ KATY PERRY CAPITOL

4o WHERE YOU AT
1492 ennirer HUBSON ARISTA/RMG

g CATCH A FIRE
JOHN LEPAGE FEAT. DEBBY HOLIOAY & LFB GRODVE

7 MOVE WITHIT
| LINNEA LINNEA & CO

RUN THE WORLD (GIRLS)
BEYONCE COLUMBIA

SWEAT
~_SNOOP ODGG 00GGYSTYLE/PRIORITY/CAPITOL

KICK US OUT
HYPER CRUSH UNIVERSAL MOTOWN

. I'M INTO YOU
JENNIFER LOPEZ FEAT. LIL WAYNE ISLAND/I0JMG

PARTY ROCK ANTHEM

LIFA0 FEAT LAUREN BENNETT & GOONROCK i+ T RUCXWLLLAWCHERRYTREEMTERSCOPE

ROLLING IN THE DEEP
ADELE XL/COLUMBIA

5 NOT MY DADDY
EVA IN YA FACE/BUNGALOD

YOU CAN'T STOP THE RAIN
- MARTIN CLANCY & THE WITHESS PROTECTION F

SEAPORT

SAN FRANCISCO IS MY DISCO
LAURA LARUE NEAR

CHANGES
DIRTY VEGAS OM

E/
ELECTRONIC ALBUMS"

ARTIST
4 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

. SEE THE NEW HONG KONG
JOSIE COTTON SCRUFFY
PRICE TAG
JESSIE J FEAT. B.0.B LAVA/UNIVERSAL REPUBLIC
.~ WHO SAYS
SELENA GOMEZ & THE SCENE HOLLYWODO
WHAT A FEELING
ALEX GAUDINO FEAT. KELLY ROWLANO ULTRA
WHERE THEM GIRLS AT
(D) GUETTA FEAT L RIBA & NCK) MNAI WA A MUSTASTRARERKS LAPTTOL
GAVE UP ON LOVE
KELLI DENTZ
SWEET SUGAR POISON
DAVE MATTHIAS VS. JULISSA VELOZ CARRILLO
SEXY SEXY
) CHARD UNIVERSAL WAVE
GIVE ME EVERYTHING
PITBULL FEAT, NE-YO AFROJACK & HAYER MR. 305/POLD GROUNDS//RMG
DANCING TONIGHT
KAT DELUNA GLOBAL MUSIC BRAND/UNVERSAL MUSIC BELGIUM
. PERFECT STRANGER
 MAGNETIC MAN FEAT. KATY B COLUMBIA
TURN IT UP
ULTRA NATE DEEP SUGAR/STRICTLY RHYTHM
TAKING OVER NOW
HMC: HANNAH & MIAMI CALLING SNOWDOG
DANCE WITH ME
HOT ROD G NOTE
SAVE THE WORLD I
SWEDISH HOUSE MAFIA SHM/ASTRALWERKS/CAPITOL
PRETTY UGLY
YENN GOWN UNDER
PUSH IT
. JESSIE AND THE TDY BOYS FEAT. YELAWOLF PROSPEC | PARK
GET MY MONEY BACK
: CAZWELL PEACE BISQUIT
DO YOU WANT TO OR NOT?
| LIKE [T ELECTRIC FEAT. SOPHIA LOLLEY FCAT CONGRESS/STRICTLY RHYTHM
| WROTE THE BOOK
BETH DITTO DECONSTRUCTION/COLUMBIA

8 WORLDWIDE
,,,,, HOGER SANCHEZ FEAT, MC FLIPSIDE & MOBIN MASTER STEALTHULTRA
2 15 ON THE FLOOR
| JENNIFER LOPEZ FEAT. PITBULL ISLAND/IDJMG
48

TITLE
ARTIST IMPRINT / PROMOTION EABEL

LONG TIME (TAKIN' MY TIME)

| STATIC REVENGER VS. ANGGER 0IMAS WHITE HOUSE
AWAKEN

JES ULTRA

ALL ABOUT SEX
SARIAH REIGNING HEARTS

DANCE
AIRPLAY"

TRADITIONAL CLASSICAL ALBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS rules and explanations,
Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

See Charts Legend on billboard biz for DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS rules and explanations. DANCE AIRPLAY: 6 dance stations are electronically monitored 24 hours a day, 7 days a week.

See Charts Legend for TRADITIONAL JAZZ ALBUMS, CONTEMPORARY JAZZ ALBUMS,
SMOOTH JAZZ SONGS: Complied from airplay data supplied by 25 panelist. See Charts Legend for rules and explanations. All charts @ 2011, Prometheus

TITLE
ARTIST IMPRINT / PROMOTION LABEL
0

LADY GAGA MR. SAXOBEAT |
BORK THIS WAY STREAMUNE XORUVEANTERSCOPE 01537314 ALEXANDRA STAN ULTRA i
1 135 LADY GAGA !T 7 17 ROLLING IN THE DEEP
= THE FAME STREAMLINE/KONLIVE/CHERRYTREE/MNTERSCOPE 01180541GA “5= ADELE | COLUMBIA
E?ﬁf‘ LADY GAGA [ ADDICTION
" THE REMIX STF&AMUPE/KMNHC%ERRWR&/INIERSCDPENM'/IGA,%J = ¥ MEDINA ULTRA

4 g TILL THE WORLD ENDS
BRITNEY SPEARS JIVE/ILG

. PARTY ROCK ANTHEM

3 5 DAFT PUNK
TRON: LEGACY (SDUNDTRACK) WAL! DISNEY 005872

"4 s DEADMAUS 37
1 | 4%4=12 MAUSTRAP 2518/ULTRA [ " LAMFAD FEAT LAGFEK BENETT & GODNROCK P ROCKY/LLLAMCHERRYTREENTERSCOPE
& g DAFT PUNK g 3 WHERE THEM GIRLS AT

TRON: LEGACY RECONFIGURED WALT DISNEY 013540 DAVID GUETYA FEAT FLO RIDA & HICK) BIINAJ $VHAT A MUSKZASTRALWERKS TAPTOL
7 "ﬁ SKRILLEX pr==] g 25 HELLO
= | SCARY MONSTERS AND HICE SPRITES [EP) BiG BEAT/ATLANTIC 5259 18/AG ! MARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC
P MOBY 10 5 GIVE ME EVERYTHING

DESTROVED LITTLE 1010T 9502*/MUTE PITBULL FEAT. NEYO. AFROJACK & NAYER MR. 305/P0L0 GROUNDS/VRMG

4 4n KESHA

4 NITON (THE REASON)
‘IAMIHEDANDECUMDEEHCDMMUYUUTUDMCEKBADSABEMAB&E&Mi . e ERIC PRYDZ ULTRA

7 GORILLAZ ‘ 12 17 ON THE FLOOR
THE FALL VIRGIN 97588 */CAPITOL i JEHNIFER LOPEZ FEAT. PITBULL ISLAND/IDIMG

s VARIOUS ARTISTS

g CALL MY NAME
=" UKF DUBSTEP 2010 UKF DIGITAL EX

~ SULTAN & NED SHEPARD FEAT. NADIA ALI HAREM

AIRPLAY SALES DATA
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nielsen nielsen

SoundScan
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ARTIST
i TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MICHAEL BUBLE a |
CRAZY LOVE 143REPRISE 520733 WARNER BROS. & H

CLASSICAL

JAZZ/
WORLL :3:?:

i ARTIST
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL
5

VARIOUS ARTISTS {
THE ROYAL WEDDING DECCA 015604

B l 5 1 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
i J THE VERY BEST OF THE RAT PACK FRANK SHATRA ENTERPRISES REPRISE 5264 |WARNER BROS

5 35 SOUNDTRACK
- | TREME: SEASON 1 HBO/GEFFEN 014310 1GA
[ ET 5 g WILLENELSON& WYNTON MARSALIS F7. NORAH JONES
" it HERE WE GO AGAIN BLUE NOTE 96388/BLG
-“ 13 HARRY CONNICK, JR.

oy  INCOUCERT ON BROADWAY 0.1 MBILEGACY TT295S0NY MUSKC
GRETCHEN PARLATO
THE LOST AND FOUND (I5L.GSUUND 113
MICHAEL BUBLE
HOLLYWOOD: THE DELUXE |43 REPRISE 52614 1MWARNER BROS

| THE DV PLAYERS

I CARLETON VARNEY: MUSIC WITH STYLE DC RECORDS 145499
KARRIN ALLYSON
"ROUNO MIDNIGHT CONCORD JAZZ 32662/CONCORD
@ g 15 NINA SIMONE

S - S.D.U.L 50NY MUSIC CMG 83788/SONY MUSIC
m 17 7 GORDON GOODWIN'S BIG PHAT BAND

I THAT'S HOW WE ROLL TELARC 32363/CDNCORD

LOUIS ARMSTRONG
ICON: LOUIS ARRSTRONG HIP-0 015528/UME
IRVIN MAYFIELD
LOVE LETTER TO NEW ORLEANS BASIN STREET 0406
SEAN JONES
N0 NEED FOR WOR0S MACK AVENUE 1057
CHARLIE HADEN QUARTET WEST

m w10 SOPHISTICATED LADIES EMARCY 015347/DECCA

ARTIST
i TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

| MORMON TABERNACLE CHOIR
MEN OF THE MORMOH TABERNACLE CHBIR 120 W TABERRACLE CHOR 5053126
VARIOUS ARTISTS
BIZET: CARMEN SUGARTIECCA 01 459 1/UNIVERSAL CLASSICS GROUP
JOSH WRIGHT
JOSH WRIGHT SHAOOW MOUNTAIN 5055981
" ERIC WHITACRE
LIGHT & GOLD DECCA U 4B50/UNVERSAL CLASSICS GROUP
CHICAGO SYMPHONY ORCH.
I VERD! C50 RESOUND 9011006
NOW ENSEMBLE
AWAKE NEW AMGTERDAM 029
ALEXANDRE THARAUD
ALEXANDAE THARAUD PLAYS SCARLATT] 4 0y 40 05 42016 EMI CLASSICS
ANDRE RIEU & HIS JOHANN STRAUSS ORCH.
FOREVER VIENNA ANDRE RIEU POLYDOR/HIP-G 014439 UME & |
SIMONE DINNERSTEIN KAMMERORCHESTER
BACH: A STRANGE BEAUTY SONY CLASSICAL 81742 SONY MASTERWORKS
~ JONAS KAUFMANN I
VERISMO ARIAS [¥ 704 (175454 UNIVERSAL CLASSICS GROUP
FRITZ WUNDERLICH DIETRICH FISCHER-DIESKAU
MAHLER DG 015508 UNIVERSAL CLASSICS GROUP
EMANUEL AX YO-YO MAITZHAK PERLMAN
MENDELSSOHN: PANO TRIDS SOXY CLASSCAL S2192/SONY MATTESMNNGS
NILSSON RYSANEK LUDWIG VICKERS STEWART
WAGHER DIE WALKURE “2 L0 5L 65300 SONy WSTER 1ORKS
DAWN UPSHAW LARLA OLIONAIRD CRASH ENSEMBLE
DONNACHA DENNEHY NONESUCH 527063 WARNER BROS.

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

T BONEY JAMES : !
CONTACT VERVE FORECAST 015375/VG

5 BELAFLECK & THE FLECKTONES
ROCK-ET > SCIE-NCE EONE 2123

EUGE GROOVE

STVEN LARGE SHANACHIE 5190

ESPERANZA SPALDING

CHAMBER MUSIC SOCIETY HEADS UP 318107/CONCORD

GIL SCOTT-HERON

I'M NEW HERE XL 471

3 ' TROMBONE SHORTY
BACKATOWN VERVE FORECA T 014194/VG

43 KENNY G

. HEART AND SOUL CONCORD 32048

DAVE KOZ

HELLO TOMORRDW CONCORD 31753

H 1,  GALACTIC

i & THE DTHER SIDE OF MIDNIGHT ANTI- 87152/EPITAPH
( ﬁ 1y 31 FOURPLAY

L:?: 18 45

LET'S YOUCH THE S§KY HEADS UP 32030/CONCORD
VARIOUS ARTISTS
SHOOTH JAZZ NUMBER 1 HITS CuL 00, . PEAGHEADS LP 32854 CORGORD

BRIAN CULBERTSON
XIl GRP 014460/VG

| ﬁ 43 47 THERIPPINGTONS FT RUSS FREEMAN

COTE D'AZUR PEAK 32580/CONCORD

15 15 HERB ALPERT & LANI HALL
LB [ FEEL YOU CONGORD JAZZ 32757/CONCORO

23 46

VARIOUS ARTISTS
LEE RITENOUR'S B STRING THEORY CONCORD 31911

TITLE
ARTIST IMPRINT / PROMDTION LABEL
BOTSWANA BOSSA NOVA I
DAVID BENQIT HEADS UP/CHMG

13 ET.
KATY PERRY FEAT. KANYE WEST CAPITOL
45 5 SUN & MOON
o ~ ABOVE & BEYOND FEAT. RICHARD BEDFORD ULTRA
g WHAT A FEELING
ALEX GAUDINO FEAT. KELLY ROWLAND ULTRA
BEAUTIFUL PEOPLE
CHRIS BROWN FEAT. BENNY BENASSI JIVE/JLG

15 18 VIC LATINO
ULTRA BANCE 12 ULTRA 2734

. JAMES BLAKE
a1 ,B:l JAMES BLAKE POLYDOR/UNIVERSAL REPUBLIC DZ/UMRG

12 g TIESTO
-~ CLUB LIFE VOL. ONE: LAS VEGAS MUSICAL FREEDOM 001

THE PRODIGY
LIVE WORLD'S ON FIRE TAKE KIE T0 THE HOSPITAL/COOKIHG VINYL &XTHE END®)
33 VARIOUS ARTISTS i
NOW THATS WHAT | CALL CLUB HITS 2 EMAUNVERSAL/SONY MUSC 17803CAPITOL
WOLFGANG GARTNER 1
ELECTRIC DAISY CARNIVAL VOLUME 2 INSOMNIAC DIGITAL EXUURA

w

19

16 10

MORE
18 20 ysier Lamcents

WALKIN' ON THE MOON
KRS MENACE FEAT. EMIL NERVOUS

17

7 !ti'

LCD SOUNDSYSTEM = JUST CAN'T GET ENOUGH
16 54 TH1S 1S KAPPENING DFA/VIRGIN 09903 /CAPITOL W THE BLACK EYED PEAS INTERSCOPE
ﬂ— 45 CUT /// COPY E S&M
" "7 ZDNOSCOPE MODULAR 134*@® RIHANNA SRP/OEF JAM/I0JMG
18 4g 30H!'3 21 DROWNING
STREETS OF GOLD PHOTO FINISH 523412/AG® ARMIN VAN BUUREN FEAT. LAURA V ULTRA

BASSNECTAR =]
TIMESTRETCH {EP) AMORPHOUS DIGITAL EX
VARIOUS ARTISTS
IBIZA TRANCE 2011 ENHANCED DIGITAL EX

1 GIL SCOTT-HERON AND JAMIE XX
23 e WE'RE NEW HERE YOUNG TURKS 517" /XL
SWEDISH HOUSE MAFIA
UNTIL ONE ASTRALWERKS 09666
ROBYN F
BODY TALK KONICHWA/CHERRYTREEANTERSCOPE 0511 11GA

2 ;.-2_ SAVE THE WORLD
- SWEDISH HOUSE MAFIA SHM ASTRALWERKS/CAPITOL

1'4 19 WRITTEN IN THE STARS
© TINIE TEMPAH FEAT. ERIC TURNER OISTURBING LONDON/CAPITOL

THE EDGE OF GLORY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
25 RAINING
KASKADE & ADAM K FEAT. SUNSUN ULTRA

RUN THE WORLD (GIRLS)
BEYONCE COLUMBIA

Data for week of JUNE 11, 2011 |

For chart reprints call 212.493.4023

1 CONTACT

l BONEY JAMES VERVE FORECAST/VERVE
IT'S TIME

BRIAN CULBERTSON GRP/VERVE
UNDUN

STEVE COLE MACK AVENUE/ARTISTRY
SUMATRA

JEFF LORBER HEADS UP/CMG
ENCANTADORA

BLAKE AARON FEAT. NAJEE INNERVISIDN
PUSH TO START

PAUL TAYLOR PEAK/EUNE
ANYTHING'S POSSIBLE
DAVE X02 CONCORD,CMG
AFFIRMATION

KEKG MATSUL “HANACHIE

S7VEN LARGE

EUGE GROOVE SHANACHIE

3 5 MASSIVE TRANSIT
CINOY BRADLEY TRIPPIN 'N' RHYTHM
8 s STILL IN LOVE WITH YOU
LB_{' SADE EPIC/COLUMBIA

SPIN CYCLE

OREW DAVIDSEN CREATIVE SOUL JAZZ
| FOUND THE KLUGH
GERALD ALBRIGHT HEAUS U CMG

HEAVEN IN YOUR EYES
ELAN TROTMAN FEAT. BRIAN SIMPSDN SPECTRA JAZZ

i
Iﬂ 3L

5 B

#1 [R7eI¥e)
PRULEY L VOLO OPERA BLUESGATICARENTOR/GEFFEN 0155174GA

- DAVID GARRETT
l |I 3 45 ROCK SYMPHONIES DECCA 014442
STING FT. THE ROYAL PHILHARMONIC CONCERT ORCH.
STING: LIVE IN BERLIN CHERRYTREE/DG 014982DECCA @& |
JACKIE EVANCHO "
/! 0 HOLY NIGHT SYCO-COLUMBIA B1151/SONY MUSIC &
:"1 13 ALFIE BOE

" BR(NG HIM HOME DECCA 015330
JAMES CARTER
CARIBBEAN RHAPSODY EMARCY 015172/DECCA
ALFIE BOE
YOU'LL NEVER WALK ALONE EMI CLASSICS 96789
ZOE KEATING
INTQ THE TREES Z0E KEATING 03 EX
DUE VOCI
DUE vDC1 TUNETQONES 01427 1/UME &
STING
SYMPHOMICITIES CHERRYTREE/DG 014464/ LINVERSAL CLASSICS GROUP
KATHERINE JENKINS
BELIEVE 143/REPRISE 522190 WARNER BROS
ROB GARDNER FT. THE SPIRE CHORUS
LAMB OF GOD SPIRE 15 L
" 55 MORMON TABERNACLE CHOIR

HEAVENSONG MORMON TABERNACLE CHOIR 5035926
Hu 15 35 MIKEPATTON WITH ORCH. FLARMONICA A. TOSCANN

-

MONDO CANE IPECAC 118

THE IRISH TENORS
THE VERY BEST OF THE IRISH TENORS EONE 2300

14 26

CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195/DECCA
CELTIC WOMAN
SONGS FROM THE HEART MANHATTAN 5B360/BLG &
VIEUX FARKA TOURE
SECRET 51X DEGREES 61179
CELTIC WOMAN
LULLABY MANHATTAN 47069/BLG
LOREENA MCKENNITT
THE WIHD THAT SHAKES THE BARLEY OURLAN ROADNVERVE 15015°AG
CELTIC THUNDER
- IT'S ENTERTAINMENT! CELTIC THUNDER 013924/DECCA
COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3949
VARIOUS ARTISTS
WELE AR NGS OF HAWAS JOW" 6045 QSTOH MERIETRNG GROUPHEAR MSTESTRRROS
DENGUE FEVER |
CANNIBAL COURTSHIP FANTASY 32622/CONCORD
YELLE
SAFARI DISEO CLUB RECREATION CENTERA2/COOPERATIVE T6003DOMKTOWN
. JAKE SHIMABUKURO
PEACE LOVE UKULELE HITCHHIKE 1112
VARIOUS ARTISTS
NIGERIA T0: SWEET TIMES: AFRO-FUNK. HIGKLIFE & JWJU FROM 1970 LAGOS STRUT 078
| VARIOUS ARTISTS
~ IRISH FAVORITES SONOMA 0062

W COUNTDOWN SINGERS & ORCHESTRA
E 3 CELTIC FAVORITES SONOMA 0064
; 3 JOHNNYCLEGG
° HUMAN APPLESEED 1124

[ 7]
: ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL x|
2 14

1
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ARTIST (IMPRINT / PROMOTION LABEL)

1 1 3 YOu |
¥ g | ROMED SANTOS (SONY MUSIC LATIN)
7 VEN A BAILAR

JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)
| 43 TE AMO Y TE AMO
LA ADICTIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN)

CONTESTAME EL TELEFONO

gk ALEXIS & FIDO FEAT. FLEX (SONY MUSIC LATIN)

17 LLUVIA AL CORAZON
MANA (WARNER LATINA)

15 TABOO
DON OMAR (ORFANATO/MACHETE/UNMERSAL MUSIC LATING)

: ME ENCANTARIA
" FIOEL RUEDA (DISA)
5 17 EL CULPABLE
| | ESPINOZA PAZ (DISA/ASL)

| EL ARDIDO

+ | _LARRY HERNANDEZ (MENDIETA/FONOVISA)
6 44 CORAZON SIN CARA

_PRINCE ROYCE (TOP STOP)

- CUANTO ME CUESTA
T.I . 16 LA ARROLLADORA BA_NDK EL LLMON {DISA)
GRACIAS A DIOS
120 IREE yioieno iswas)
. -5 " PROMETI
m‘ LA _INTOCABLE (6 | M)
@ 13 g VEN COMMIGO
DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL)

i} DANZA KUDURO

Lis e o 495! DON OMAR & LUCENZD (YANIS/CRFANATOMACHETEAINNVERSAL MUSC LATIG)
EL TIERNO SE FUE

16 15 9 CALISRE 50_(DISA)

o 97/1g | GIVE ME EVERYTHING
- PITBULL FEAT. NE-YQ, AFROJACK & NAYER (VR 305POL0 GROUNDS/VRMG)
38 | yg| TONIGHT (I'M LOVIN' YOU)

ENRIQUE IGLESIAS FEAT. LUDACRIS & 0J FRANK E (UNVERSAL REPUBLIC)
g NO ME DEJES CON LAS GANAS

LOS HORDSCOPOS DE DURANGD (DISA/ASL
19 MI CORAZON ESTA MUERTO

RKM & KEN-Y (PINA)
46 LA CIUDAD DEL OLVIDO

* "7 | EL TRONO DE MEXICO (FONOVISA)
a 9 5 LLAMA AL SOL
‘I

TITO “EL BAMBIND" (SIENTE)

RABIOSA

SHAKIRA FEAT. PITBULL OR EL CATA (EPIC/SONY MUSIC LATIN)
PELIGRO
L _REIK (SONY MUSIC LATIN)

52| TU ANGELITO

i :

25 2 }6‘ CHIND Y NACHO (MACHETE/UNIVERSAL MUSIC LATINO)
MAS

c 26 2110 RICKY MARTIN (SONY MUSIC LATIN)
27 . " TENGO TU LOVE
= SIETE (LA VIDA BUENA)
@ 39 3 GRITAR
LUIS FONSI (UNIWVERSAL MUSIC LATINO
ENTRE TUS ALAS
28 24 10 CAMILA (SONY MUSIC LAIIN;
=i = EL AMOR QUE PERDIMOS
28 8 PRINCE ROYCE (TOP STOP)
. HABITACION 69
31 12 paonios RECODITOS (DISA
4 2 TANSOLOTU
" FRANCO DE VITA FEAT. ALEJANORA GUZMAN (SONY MUSIC LATIN)
= (14 MIENTRAS DORMIAS
uf I B 1 PESADO (DISA/ASL
S&M
@ 38 9 MNA {SRP/OEF JAM/IDJMG)
las l3n MR. SAXOBEAT
35 i 3 10_ ALEXANDRA STAN (ULTRA}
4 3 MIULTIMA CARTA
PRINCE ROYCE (TOP STOP
P MIVIDA
m 3 8_' DIVIND (MVP)
38 41 {a LA ULTIMA SOMBRA

GERARDO ORTYIZ {OEL/SONY MUSIC LATIN

§ LA HUMMER Y EL CAMARO
ESCOLTA DE GUERRA, \_IOZ DE MANDO Y JORGE SANTACRUZ (PATOREBEEL_
JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)

4z  ERES MI NECESIDAD
4 45 15 EL BEBETO Y SUS BANDA PATRIA CHICA (DISA/ASL)
@ OLVIDAME |
| JULION ALVAREZ Y SU NORTENO BANOA, (FONOVISA)
t 43 36 19 LA MELODIA

JOEY MONTANA (CAPITOL LATIN)

LA REINA DEL SUR

LOS CUATES OF SINALOA (SONY MUSIC LATIN
DONDE ESTAS PRESUMIDA

CHUY LIZARRAGA Y SU BANOA TIERRA SINALDENSE (01SA)
AL FINAL DE NUESTRO AMOR

ALEX RIVERA (EKKORECORDS)

DI QUE REGRESARAS

LA ORIGINAL BANDA EL UMON OE SALVADOR LIZARRAGA (FONOVISA)
ESTOY ENAMORADO

DANNY FORNARIS (ORFANATOMACHETELUNWERSAL MUSIC LATING)
QY LO SIENTO

OR & LENNONX FEAT. TONY OIZE (PINA)

INAS PUDIENTES Y PODEROSAS
| V0Z O MANDOD (01S4)

49 4

QO

Almost six years after debuting on the list,
Alexis & Fido post their first No. 1 on Tropical
Rirplay as “Contestame El Telefono” leaps
9-], WSKQ New York is responsible for 94%
of the 3.8 million listener impressions the
song gatnered in the tracking period (71
spins), according to Nielsen BDS.
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ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)
MANA
DRAMA ¥ LUZ WARNER LATINA 526530 ® _
2 g5 PRINCE ROYCE
PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN
LUELUE LOS TIGRES DEL NORTE

-
=

sl V1TV UNPLUGGED MTV/FONOVISA 354644/UMLE @
NEW AVENTURA
14 + 14 PREMIUM LATIN 80211/SONY MUSIC LATIN @
SHAKIRA

[ _32f SALE EL SOL EPIC 77433/SONY MUSIC LATIN
3 47 ENRIQUE IGLESIAS
EUPHORA UNVERSAL REPUBLIARRERSAL MUSKC LATWO 01 £

" 28 DON OMAR
MEET THE CRPHANS. THE KNG 15 BACK CRFANATOMACHETE 01 4057MLE &)

o
o
o
o
=

5 95 CRISTIAN CASTRO &
LVA gL PRINCIPE UNVERSAL MUSIC LATINO 015013/ UMLE t/_
CAMILA
6 68 DEJARTE DE AMAR SONY MUSIC LATIN 59881 G
4 9 CONJUNTO ATARDECER
. LLEGAMOS Y NOS QUEDAMOS DISA 721650/UMLE
* INTOCABLE
.'.’ L] | 10 2011 G.I.M. 029/DASMI <
12 JOAN SEBASTIAN
LOS HUEVDS RANCHEROS FONOVISA 354639/UMLE
LOS BUKIS
13 | 12 18 35 ANIVERSARIO FONOVIS_A 354608/UMLE
34 11 18 WISIN & YANDEL
. _I._OS VAQUEROS: EL REGRESO WY/MACHETE 015218/UMLE
GERARDO ORTIZ
15 13 MORIR Y EXISTIR: EN VIV OEL 82733/SONY MUSIC LATIN O
16 14 TIERRA CALI
N SIGLD DE AMOR VCTORAENEMUSTUNVERSAL MUSIC LATO 654133 UMLE
GLORIA TREVI
17 16 10 GLORIA UNIVERSAL MUSIC LATIND 015369/UMLE
GERARDO ORTIZ
18 1552 N) HOY NI MANANA DEL 68924/SONY MUSIC LATIN O
1 RICKY MARTIN i
@ %6 17 MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472 o
VARIOUS ARTISTS
20 17 6 DEL RECORDS PRESENTA DEL 87172/SONY MUSKC LATN
EL COMPA SACRA: EL ULTIMO RAZO
d MA DE RATAS SONY MUSIC H&TIN 83991
VARIOUS ARTISTS
22 1o EMNDMOMANTICAS DE AMERICA DISA 721627/UMLE
| LARRY HERNANDEZ
23 18 | 28 | 20 SUPER EXITOS MENDIETAFONOVISA 570058/UMLE
@ ., g PESADO
- UNA HISTORIA PARA SI DISA - 721636/UMLE
30 53 MARC ANTHONY
ICONOS SONY MUSIC LATIN 67462
PITBULL
26 20 30 ARMANDO MR 305/FAMOUS ARTIST 33050/SONY MUSIC LAHN O
. 59 VARIOUS ARTISTS
2 -“ 29 RECORDS 1€RA. DECADA D EXTTOS 2000 - 2010 54 720500UMLE
o CALIBRE 50
28 25 10 DE SINALOA PARA EL MUNDO DISA 721639/UMLE -
g by EL TRONO DE MEXICO
==l L " SIGO ESTANDO CONTIGO FONOVISA 354637/UMLE
: VARIOUS ARTISTS
- " AMANECER BAILANDO PLATINO 11097
@ 72 51 JUAN LUIS GUERRA Y 440
CAPITOL LATIN 42483

1
1
I

21 gy CHINO Y NACHO =

o M1 NINA BONITA MACHETE 014142/UMLE -
33 5 JOAN SEBASTIAN
| " | " | ELPOETA DEL PUEBLO MUSART 4438/BALBOA & |
34 2 GERARDO ORTIZ
EN VIVO: LAS TUNDRAS DEL 89177/S0NY MUSC LATIV
1 MARCO ANTONIO SOLIS 1
mEs ‘-3’_3__33_; EN TOTAL PLENITUD FONOVISA 354570/UMLE ® g
2 ALEXIS & FIDO
36 88 10 peqneaioain son music LATIN 76902
LOS PRIMOS DE DURANGO
Bl GRUPERAS QUE HICIERON HISTORIA ASL/DISA 721640 UMLE
38 34 16 TITO "EL BAMBINO" O

INVENCIBLE SIENTE 655070/UMLE

@ CUISILLOS
PARA SIEMPRE MUSART 4439/BALBOA

TERCER CIELO

‘° 8 3 VA LASESTRELLA KASWENEMUSCAIVERSAL MUSE LATHO 65 4GUMALE
[' 37 |5 LOS CUATES DE SINALOA
ST "% TOCANDO WITH THE MAFIA SONY MUSIC LATIN 77513
E 45 EL COYOTE Y SU BANDA TIERRA SANTA
~ ESCUELA DE LA VIDA 154 2112/MORENA.
[ 1 ﬂ ﬂ VARIOUS ARTISTS
' P15 0P LATING V5 DISCOS 605 76157/SONY MUSIC LATIN
| VARIOUS ARTISTS
44 3 29 inn #1s 2010 DISA 721622 UMLE
’;45 ) -46- 9 LOS TITANES DE DURANGO

MUY AFORTUNADOS DISA 721057/ UMLE B
NOEL TORRES

4_‘ 47120 AL FRENTE ¥ DE FRENTE DEL 80677/50NY MUSIC LATIN
,m‘. 48 '45 -ULION ALVAREZ Y SUNORTENO BANDA
¥ i1 NI LO INVENTES DISA 721551, UMLE 1
a8 i g JOAN SEBASTIAN
Ty 20-20: ROMANTICAS MUSART 4322/BALBOA
48 4| || LOS HURACANES DEL NORTE

SOY MEXICANO MUSINORTE/DISA 72164 1/UMLE

. "OLGA TANON
50 5 NI UNA LAGRIMA MAS MiA MUSA 90020/SONY MUSIC LATIN

Don Omar breaks into the top 10 of Hot
Latin Songs for the third consecutive time as
“Taboo” jumps 12-6 with 10.3 million
listener impressions. '“Hasta Abajo” peaked
at No. 9in March 2010; “Danza Kuduro”
(No. 15), featuring Lucenzo, continues its
dedline after spending 15 weeks at No. 1.

Go to www.billboard.biz for complete chart data
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3 E5 ARTIST E 5E 55
2] £ =& TITLE IMPRINT / DISTRIBUTING LABEL} = l Sz 23
o LOS TIGRES DEL NORTE 101 7
A4 MTV UNPLUGGED MTV/FONOVISA 354644/UMLE & { R L
2 1 5 CONJUNTO ATARDECER e 5
LLEGAMOS Y NOS QUEOAMOS DISA 721650/UMLE
= INTOCABLE E
' i 2011 G.I.M. D29/DASMI '-' 2 4
JOAN SEBASTIAN
4 2 8 LOS HUEVDS RANCHERDS FONOVISA 354639/UMLE " 3
LOS BUKIS .
' i 19 35 ANIVERSARIO FONOVISA 354608/UMLE .' 4 68
GERARDO ORTIZ >
L] 5 9 MORIR Y EXISTIR: EN VIVO OEL 82733/SONY MUSIC LATIN ‘ 6 10
. TIERRA CALI
'! L UN SIGLD DE AMOR VICTORWVENEMUSCUNVERSAL MUSK, LATD 654133UMLE o [
GERARDO ORTIZ o
8 745 _NI HOY NI MANANA DEL 68924/SDNY MUSIC LATIN > o 8 53
VARIOUS ARTISTS ;
. 8 6 [IEL RECORDS PRESENTA ENFERMEDAD MASIVA DEL B7172/S0NY MUSIC U\E . ' 9
@ EL COMPA SACRA: EL ULTIMO RAZO 10 | 10
BOLA DE RATAS SONY MUSIC LATIN 83991
; VARIOUS ARTISTS 1
-'-. 1018 LAS BANDAS ROMANTICAS DE AMERICA OISA 721627/UMLE m 12 2
LARRY HERNANDEZ
12 9 20 SUPER EXITOS: LA HISTORIA DE LOS EXITDS MENDIETATONOVISA 570054 UMLE E 13
4 PESADO
I 8 UNA HISTORIA PARA SI DISA 721636/UMLE 13 | n
VARIOUS ARTISTS
.m " 40 ANIVERSARIQ DISA RECORDS: 2000 - 2010 DISA 729530AUMLE 11 1413
CALIBRE 50
1’__ | W10 e Sinacon paa L MUNDO DISA 721638/UMLE _1' LR
EL TRONO DE MEXICO
16 1310 SIGO ESTANDO CONTIGO FONOVISA 354637/UMLE @ 16
| VARIOUS ARTISTS
i i 1628y anecen saiLanbo PLATING 11097 ﬁ P—
JOAN SEBASTIAN !
18 18 7 EL PDETA DEL PUEELD MUSART 4438/BALB0A @ m [
' GERARDO ORTIZ o
19 12 3 ENﬂID: LAS TUNDRAS DEL 89177 SONY MUSIC LATIN 19 19 36
@' LOS PRIMOS DE DURANGO 20 20 15

S TROPICAL .|

GRUPERAS QUE HICIERON HISTORIA ASL/DISA 721649/ UMLE

AIRPLAY
MONITORED BY

COMPILED

)ART!ST

TITLE (IMPRINT / OISTRIBUTING LABEL)
MANA

] DRAMA ¥ LUZ WARNER LATINA 526530 @
SHAKIRA

SALE EL SOL EPIC 77433/SONY MUSIC LATIN
ENRIQUE IGLESIAS

EUPHIRALVERSAL EPLBLIGUNERSAL MUSCLATRO CLAMBUNRGLME
CRISTIAN CASTRO

UIVA EL PRINCIPE UNVERSAL MUSIC LATINO 01SO1/UMLE &
CAMILA

DEJARTE DE AMAR SONY MUSIC LATIN 59881
GLORIA TREVI

GLORIA UNIVERSAL MUSIC LATIND 015369/UMLE

RICKY MARTIN

SALES DATA

BY

CERT.

4

(
MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472

MARC ANTHONY
ICONOS SDNY MUSIC LATIN 67402

MARCO ANTONIO SOLIS
EN TOTAL PLENITUD FONOVISA 354570/UMLE &

TERCER CIELO
VIAJE A LAS ESTRELLA KASANENEMUSCARVERSAL MUSIC LATNO 6541 GAMLE
VARIOQUS ARTISTS
TDP LATING V5 DISCUS 605 "6157/SONY MUSIC LATIN
MYRIAM HERNANDEZ
_SEDUCGION UNVERSAL MUSIC LATIND 015484/UMLE
SIE7E
MUCHA COSA BUENA LA VDA BUENA 8941
MARC ANTHONY
DOS CLASICOS SONY MUSIC LATIN 84367
JUANES
_PARCE UNVERSAL MUSIC LATIND 015027/UMLE @
LOS ANGELES NEGROS
_INOLVIDABLES CAPITOL LATIN 97368
ROCIO DURCAL
MiS FAVORITAS SONY MUSIC LATIN 70909
ZOE
MTV UNPLUGGED/MUSICA DE FONDO MTV 85147/CAPITOL LATIN @
LUIS MIGUEL
LUIS MIGUEL WARNER LATINA 525835

NAPOLEON
20 SUPER TEMAS UNVERSAL MUSIC LATINO 015192/UMLE

&
; =% £8 ARTIST g 8 ARTiST
i [,.3; =& TITLE (IMPRINT / DISTRIBUTING LABEL) gg THTLE {IMPRINT / DISTRIBUTING LABEL)
nnll mpnmce ROYCE 3| 0o DON OMAR
PRINCE ROYGE TOP STOP 30020/S0NY MUSIC LATN_ ' | B A HEET THEORPHARS THE KNG 1S BACK (RATONACETE [IAOTIMLE @)
e AVENTURA 2 5 43 WISIN & YANDEL
< 14 + 14 PREMIUM LATIN 80211/SONY MUSIC LATIN Gl LOS VAQUEROS: EL REGRESO WY/MACHETE 01521&/UMLE
) 5 5, JUAN LUIS GUERRA Y 440 o ] |y 30 PITBULL
4 ASONDEGUERRA CAPITOL LATIN 42483 1 N ARMANDO MR. 305FAMOUS ARTIST 33050/SONY MUSIC LATIN
4 2 5 OLGATANON Y g0 CHINO Y NACHO
NI UNA LAGRIMA MAS MIA MUSA 90020/SONY MUSIC LATIN . MI NINA BONITA MACHETE 014142/UMLE
& |4 32 HECTOR ACOSTA: EL TORITO l 5 |ig ALEXIS & FIDO
- OBLIGAME D.A W VEERMUGGUNIVERSAL MUSIC LATIND 65400UMLE E PERREOLOGIA SONY MUSIC LATIN 76992
a TOBY LOVE & 1§ TITO "EL BAMBINO"
LA VOZ DE LA JUVENTliD SONY MUSIC LATIN 65662 [NVENCIBLE SIENTE 65507 0/UMLE
°- 7 29 EL GRAN COMBO ﬂ ; 15 RKM & KEN-Y
A SALSA POPULAR 1035 R p FOREVER PINA 70204/SONY MUSIC LATIN
% o 4 GILBERTO SANTA ROSA o 45 PLANB
MIS FAVORITAS S_ONY_MU_SIC LATIN 74217 HOUSE OF PLEASURE PINA 02022/SONY MUSIC LATIN
6 JOAQUIN "JOE" CLAUSELL | 4 57 DADDY YANKEE
HAMMOCK HOUSE: AFRICA CARIBE FANIA D8004/CO0IGO — & MUNDJAL EL CARTEL B0Q3D/SONY MUSIC LATIN
g 20 VARIOUS ARTISTS 200 10 57 CALLE 13
1 LOVE BACHATA 2011 PLANET 90125/SONY MUSIC LATIN o ENTREN LOS OUE QUIERAN SONY MUSIC LATIN 73431
10 49 GILBERTO SANTA ROSA u' 13 3 ZION & LENNOX
IRREPETIBLE SONY MUSIC LATIN 42868 ] L0OS VERDADEROS PINA 70203/SONY MUSIC LATIN
@ 44 22 NUEVO VOCES 11 1 VY QUEEN
BEST OF HOT AND SPICY SALSA SONOMA 4019 DRAMA QUEEN MACHETE 014536/UMLE & |

EL GRAN COMBO DE PUERTO RICO
SIN SALSA NO HAY PARAISO SONY MUSIC LATIN 60758

£ 13]
r

OLGA TANON
20 GRANDES EXITOS WARNER LATINA 526560

115 11 8

e s,

18 17 3

o=

VARIOUS ARTISTS &

RUMBA, MAMBO. CHA CHA CHA PUTUMAYO 238 | s 15 3

FRANKIE RUIZ

15 EXITOS: VOL.2 MACHETE 014862/UMLE .17 e

VARIOUS ARTISTS 19 18

CULT CARGO: SALSA BORICUA DE CHICAGO NUMERO 035 -

JERRY RIVERA ;

MIS FAVORITAS SONY MUSIC LATIN 70875 18 14 32

HECTOR ACOSTA EL TORITO ﬁ‘P 18 36

THE ULTMAE BACHATA COLLECTION VENEMUSKARSERSAL WIS LR 65370 ME L £
20 70

LOS TIGRES DEL NORTE ON MTV

Los Tigres del Norte break new ground with the release of “MTV

WISIN & YANDEL

_LA REVOLUGION: LIVE. VOL. ONE WY/MACHETE 014857/UMLE
WISIN & YANDEL

LA REVOLUCION, LIVE. VOL. TWO WY/MACHETE 014857/UMLE
FUEGO

LA MUSICA DEL FUTURC CHOSEN FEW EMERALD 8770
GOCHO
M MUSIANEW ERAEAEMLSCUMVERSAL WS LATROSS425AME
VARIOUS ARTISTS

ULTRA LATING ULTRA 2726

KINTO SOL
_EL ULTIMO SUSPIRC MACHETE 014905/UMLE
VARIOUS ARTISTS

LATIN URBAN KINGZ 2 MACHETE 014254/UMLE

COSCULLUELA
EL PRIVCPE NUEVA KAMADAWHITE LIRVSENTELAVERSAL MUSE LATWO) G3835UME

o
O

Juanes, Paulina Rubio and Calle 13.

Unplugged” opening at No. 3 on Top Latin Albums with 4,000 copies,
according to Nielsen SoundScan. Though other Latin acts like Mana
Shakira, Alejandro Sanz and most recently Zoe have charted with “Un-
plugged” sets, Los Tigres are the first regional Mexican band to be fea-
tured in the series. The album’s appeal is widened by appearances from

—Rauly Ramirez

Data for week of JUNE 11, 2011

2011, Prometheus Globa! Media, LLC and Nielsen SeundScan, Inc. All rights reserved.

ythm) are electronically monitored 24 hours a day, 7 days a week

TOP LATIN ALBUMS: See Charts Legend on billboard.biz for ruies and explanations. All charts

HOT LATIN SONGS: 113 stations (64 regional Mexican, 26 Latin pop, 16 tropical, 9 Latin rh
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GIVE ME EVERYTHING
PATBULL FT. NE-YD. AFROJACK & NAYER MR 305P0L0 GROUNDS

JUNE 11, 2011

PARTY ROCK ANTHEM

HFAD F LAUGEN SEVETT & COONROCKPATY 300KL AACHERRITE

THE LAZY SONG
BRUNO MARS ELEKTRA

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLEPRIORITY

ON THE FLOOR
JENNIFER LOPEZ FT. PITEUILISLANO

| NEED A DOLLAR
ALOE BLACC STONES THROW

BEAUTIFUL PEOPLE
CHRIS BROWN FT. BENNY BENASSI JIvE

JUDAS
LADY GAGA STREAMLINE/KONLIVE

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RiDA & NICKI MINAJ WHAT A MUSIC

ALBUMS

{NIELSEN SOUNDSCAN)

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

JUNE 11, 2011

21
ADELE XL

THIS IS COUNTRY MUSIC
BRAD PAISLEY ARISTA NASHVILLE

GLEE, THE MUSIC: SEASON TWO VOL. &
SOUNDTRACK 20TH GENTURY FOX TV COLUMBIA

LOVE?
JENNIFER LOPEZ ISLAND

NKOTBSB
NKOTBSB COLUMBIAZJIVE/LEGACY

TORCHES
FOSTER THE PEDPLE STARTIME/COLUMBIA

DIAMONDS & PLASTIC
1AN KELLY AUDIDGRAM

. INTERNATIONAL)

LOUD
RIHANNA SRP/DEF JAM

SUMMER SESSION/11
DAN DESNOYERS D-NOY

DIGITAL SONGS

{NIELSEN SOUNDSCAN
JUNE t1, 2011

GIVE ME EVERYTHING
PITBULL FT. NEYO, AFROJACK & NAYER MR 305/POLC GROUNDS

PARTY ROCK ANTHEM
AMFAQ FT. LAUREN BENNETT & GOONROCK “ARTY ROCKGvILL | AMICHERRYTREE

| NEED A DOLLAR
ALOE BLACC STONES THROW

LIPSTICK
JEBWARO PLANET JEDWARD

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

SWEAT
SNOOP DOGG VS. DAVIO GUETTA DOGGYSTYLEPRIORITY

THE LAZY SONG
BRUNO MARS ELEKTRA

SOMEONE LIKE YOU
ADELE XL

JUDAS
LADY GAGA STREAMLINE/KONLIVE

e

BEAUTIFUL PEOPLE
CHRIS BROWN FT. BENNY BENASSI JIVE

{NIELSEN SOUNDSCAN
INTERNATIONAL)

PARTY ROCK ANTHEM
LMFAQ FT. LAUREN BENNETT & GOONROCK PARTY ROCKYLL I AMCHERRYTREE

JUNE 11, 2011

SWEAT
SNDOP DOGG VS. DAVID GUETTA DOGGYSTYLE PRIDRITY

SET FIRE TO THE RAIN
ADELE XL

GIVE ME EVERYTHING
PITBULL FT. NE-YO. AFROJACK & NAYER MR. 305POL0 GROUNDS

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

WHERE THEM GIRLS AT
DAVIO GUETTA FT. FLG RIDA & NICKI MINA) WHAT A MUSIC

NEW

A NIGHT LIKE THIS
CARO EMERALD GRANDMONO

DANZA KUDURO
DON OMAR & LUCENZD YANIS/ORFANATO

10

THE LAZY SONG
BRUNO MARS ELEKTRA

NEW

SOMETHING IN THE WATER
BROOKE FRASER WOOD AND BONE

Data for week of JUNE 11, 2011 |

1 23
2 R
S 13
& 25
5 2

@ 6

7 NEW
8 NEW
9 8

10 27

. JAPAN/PLANTECH)

®

(HANSHIN/SOUNOSCAN
JUNE 11, 2011

EVERYDAY, KATYUSHA
AKB48 KING

LET'S TRY AGAIN
TEAM AMUSE! AMUSE

JUDAS
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

MARU MARU MORI MOR!
KAORU TO TOMOKI, TAMANI MUCC. UNIVERSAL

LASER BEAM
PERFUME TOKUMA

" Boom!
MAIA HIRASAWA VICTOR

MIAGETA RYUSEL
TOKID J-STORM

EVERY
GREEEEN NAYUTAWAVE

| REMEMBER ME
JENNIFER HUDSON ARISTA

. (ARIA)

HOME
YUKIE SONO DREAMUSIC

ALBUMS

MAY 30, 2011

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

21
ADELE XL

RUMOURS
FLEETWOOD MAC WARNER BROS.

WHO YOU ARE
JESSIE J LAVA/ISLAND

SOME KIND OF TROUBLE
JAMES BLUNT CUSTARD/AILANTIC

DOO-WOPS & HOOLIGANS
BRUND MARS ELEKTRA

WASTING LIGHT
FOO FIGHTERS ROSWELL/RCA

ROY
OAMIEN LEITH SONY MUSIC

gk g8
1 NEW
-.
3 2
. s
5 26
8 6
7 5
‘I:I R
9 NEW

I 10 4

TORCHES
FOSTER THE PEOPLE STARTIME/COLUMBIA

THE WOMBATS PROUDLY PRESENT... THIS MODERN GUITCH
THE WOMBATS 14TH FLOOR

=} SWEDEN

{NIELSEN SOUNDSCAN
INTERNATIONAL) JUNE 11, 2011

OM SANNINGEN SKA FRAM

T 2 GRic AMARILLO STARBUSTER
@ 3 ONTHEFLOOR
: JENNIFER LOPEZ FT. PITBULL ISLAND
SAVE THE WORLD
3 NEW 5yE0ISH HDUSE MAFIA SHM
L MR. SAXOBEAT
B RE ypanDRa STAN pLAYON
5 New GIVEME EVERYTHING
PTBULL I NE10, AFRGIACK & NAYER R 2057000 GROUKDS
¢ ROLLING IN THE DEEP
6 RE peexi
7 1 UPSTICK
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DR. ACULA
1 NEW yinTaGE GIGDLOS VINTAGE GIGOLOS
= GIVE ME EVERYTHING
1 PTBULL FL NEY0,AFROUACK & NAYER MR 305P0L0 GROUNDS
a3 3 SWEAT
SNODP DOGG VS DAVID GUETTA 00GGYSTYLEPRIORITY
& 4 ONTHE FLOOR
| JENNIFER LOPEZ FT. PITBULL ISLAND
5 7 SETFIRETO THE RAIN
ADELE XL
MORE
B9 sueR canace
g PARTY ROCK ANTHEM
RERDF LAREN BNNETT & GODNROCK PAETY A0CK L LACHERRYREE
SAVE THE WORLD
8 NEW Syrnish HOUSE MAFIA SHY
o e HOLLYWOOD HILLS
SUNRISE AVENUE CONUSIC/GET NASY OY/CAPITOL
10 W BORN THIS wWav

LADY GAGA STREAMLINE/KONLIVE
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BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
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21
AOELE XL

19
AOELE XL

DOO-WOPS & HOOLIGANS
BRUNO MARS ELEKTRA

LIVE: WORLD'S ON FIRE
THE PRODIGY TAKE ME TO THE 1OSPITAL

WHO ARE YOU
JESSIE J LAVA

THE FAME
LADY GAGA STREAMUNE/KONLIVE CHERRYTREENTERSCOPE

LET THEM TALK
HUGH LAURIE WARNER

NO MORE IDOLS
CHASE AND STATUS MERCURY

DELETED SCENES FROM THE CUTTING ROOM FLOOR
CARO EMERALD GRANOMONQ DRAMATICO
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INTERNATIONAL)

DANZA KUDURO
DON OMAR & LUCENZO YANIS/ORFANATO

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

SET FIRE TO THE RAIN
ADELE XL

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

GIVE ME EVERYTHING
PITBULL FT NE-YO. AFROJACK & NAYER MR 305POL0 GROUNDS

FAR L'AMORE
BOB SINCLAR RAFFAELLA CARRA YELLOW

PARTY ROCK ANTHEM
LIMFAQ FT. LAUREN BENNETT & GOONRGCK PARTY ROCKWILL LAM CHERRYTREE

PRICE TAG
JESSIE J FT. B.OB LAVA

LE TASCHE PIENE DI SASSI
JOVANOTTI MERCURY

BASTA COSI
NEGRAMARO WITH ELISA TOFFOLI SUGAR

JUNE 11, 2011
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POIKA (SAUNOO)
POJU SKYSOUND

TAIVAS VARJELE!
FINNISH HOCKEY MAFIA FT. ANTER( MERTARANTA SONY hUSIC

HAISSA
JARE & VILLEGALLE MONSP

ON THE FLOOR

JUNE 11, 2011

_ JENNIFER LOPEZ FT. PITBULL ISLAND

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

SILKKII
JUKKA POIKA SUOMEN MUSIIKKI

MAAILMAN TOISELLA PUOLEN
HALDD HELSINKI! EMI

PARTY ROCK ANTHEM
LMFAD FT. LAUREN BENNETT & GOONROCK PERTY ROCKYXLL AM CHERRYTREE

GIVE ME EVERYTHING
PATBULL FT. NE-Y0, AFROJACK & NAYER MR 305/P0L0 GROUNDS

SWEAT
SNDOP DOGG VS. DAVID GUETTA DOGGYSTYLE/PRIDRITY
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ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

ROLLING IN THE DEEP
ADELE XL

JUNE 11. 2011

A MAQUINA (ACORDOU)

AMOR ELECCTRO ARTHOUSE

RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

HIGHER
TAID CRUZ FT. KYLIE 4TH & BROADWAY

PORTO CAMPEAO
ZIMBRO EDICDES VALENTIM DE CARVALHO SA

BORN THIS WAY
LADY GAGA STREAMLINE/KONUIVE

RUN THE WORLD (GIRLS)
BEYONCE COLUMBIA

BEAUTIFUL LIE
KEEMO & TIM ROYKO FT. COSMO KLEIN VEDISCD

SOMEONE LIKE YOU
ADELE XL

(~]

'y

INEW

NEW

" (MEOIA CONTROL)

ALBUMS

JUNE 11, 2011

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

21
ADELE XL

BARRIKADEN VON EDEN
SOHNE MANNHEIMS SOHNE MANNHEIMS

GEGENGIFT: 10 JAHRE 2001-2011
FREL.WILD ROOKIES & KINGS

LIVE AT RIVER PLATE
AC/DC ALBERT PRODUCTIONS/COLUMBIA

JENSEITS VON GUT UND BOSES
BUSHIDO BUSHIDO

SCHIFFSVERKEHER
HERBERT GRDENEMEYER GRONLAND/CAPITOL

MAUREEN
JOY DENALANE NESOLA/FOUR

INFECTED
HAMMERFALL NUCLEAR BLAST

ZAZ
ZAZ PLAY-ON
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5 RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC
| ONTHE FLOOR
JENNIFER LDPEZ FT. PITBULL ISLAND
3 GIVE ME EVERYTHING
PITBULL FT. NE-YO. AFROJACK & NAYER KR 305P0L0 GROUNDS
4 LEAD THE WAY
CARLOS JEAN NOVAEMUSIK
5 SOLAMENTE TU
PABLO ALBORAN TRIVECA ESTUDIOS Y PRODUCCIONES
g S&Mm
RIHANNA SRP
10 JUDAS
LADY GAGA STREAMLINE/KONLIVE
MR. SAXOBEAT
! ALEXANDRA STAN PLAY-ON
g WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC
NEw PARTY ROCK ANTHEM

1MFAQ FT LAUREN BENNETT & GOONROCK PAATY ROCKWILL | AMICHERRYTREE
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1 WHAT ARE WORDS
CHRIS MEDINA 19
5 MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON
g GIVE ME EVERYTHING
PITBULL FT. NEY0. AFROJACK & NAYER MR 305,P0LD GROUNDS
3 ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
4 PARTY ROCK ANTHEM
LHFAD FT. LAUREN BENNETT & GOONROOK PARTY ROCKIVAL | AMCHERRYTREE
1 SOMEONE LIKE YOU
ADELE XL
g SWEAT
SNOOP DOGG ¥S. DAVID GUETTA DOGGYSTYLE/PRIORITY
Re TILL THE WORLD ENDS
| BRITNEY SPEARS JIVE
; OLBRILLER
ERIK 0G KRISS MTG
new JUST CANT GET ENOUGH

THE BLACK EYED PEAS INTERSCOPE

. 4
gg {NIELSEN BOS}) JUNE 11, 2011
1 LLUVIA AL CORAZON
MANA WARNER
4 ELTIERNO SE FUE
CALIBRE 50 DISA
, DIA DE SUERTE
ALEJANDRA GUZMAN CAPITOL
5 ' ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
3 BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
4 GOLPES EN EL CORAZON
LOS TIGRES DEL NORTE FT, PAULINA RUBIO FONOVISA
7 ENTRE TUS ALAS
CAMILA SONY MUSIC
13 PELIGRO
REIK SONY MUSIC
14 FIREWORK
KATY PERRY CAPITOL
§ SONE
Z0E CAPITOL
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PARTY ROCK ANTHEM
LHFAQ FT. LAUHEN BENNETT & GOONROCK PARTY ROCKMHILLLAMCHERRYTREE
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SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGEYSTYLE PRIORTY

GIVE ME EVERYTHING
PITBULL FT. NE-Y0. AFROJACK & NAYER VR 305 POLO GROUNDS

ROLLING IN THE DEEP
ADELE XL

J'AIMERAIS TROP
KEEN'V FT. SAP YAZ

JESSIE J FT.B.O.B LAVA

PRICE TAG

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE

JUDAS
LADY GAGA STREAMLINE/KONLIVE

DONIT STOP THE PARTY
THE BLACK EYED PEAS INTERSCOPE

CHERIE COCO
MAGIC SYSTEM & SOPRANO SHOWBIZ
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ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
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BABY IT'S OVER
HELENA PAPARIZOU COLUMBIA

HEY YOU
DIMENSION-X FT. NIKKI PONTE SONY MUSIC

FILI
VEGAS WARNER

FILA ME AKOMA (BACIAMI ANCORA)
PANOS MOUZOURAKIS & MARAVEYAS ILEGAL MINOS

SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLE/PRIDRITY

AN MOU FTANAN TA LEFTA
STAN FT. NIVO EM!

JE VEUX
ZAZ PLAY-ON

NEVER
HOUSE TWINS FT. ELLE MY GROUP
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JARED EVAN INTERSCDPE
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4+ 5 DANCING ON MY OWN
KATO 19
5 | SETFIRE TO THE RAIN
AOELE XL
3 3 PARTY ROCK ANTHEM
LHGAD FLLALREN EANETT & GODNROCK P47 ROEKYILL A CHERRYTREE
. SHE'S GOT MOVES
4 NEW ey g
5 g GIVEME EVERYTHING
PITBULL FT NE-YD. AFROUACK & NAYER 1R 205P0L0 GROUNDS
& 4 RIVERSIOE
AGNES OBEL AGNES OBEL
;7 3 Cusa
ROBERT ABIGAIL & D REBEL FT. THE GIBSON BROTHERS B
§  SweaT
- SNODP DOGG VS. DAVIO GUETTA DOGGYSTYLE PRICRITY
o g ROLLING IN THE DEEP
ADELE XL
o MELVIN
A0 NEW psenn pLavouT:
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PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL

AQ VIVO NO RIO
LUAN SANTANA SOM LIVRE

25 ANOS AO VIVO
EXALTASAMBA RADAR

EXTRAORDINARIO AMOR DE DEUS
ALINE BARROS MK

ILUMINAR AO VIVO
PADRE FABIO DE MELD SOM LIVRE

INSENSATO CORACAQ: INTERNACIONAL VOL. 2
VARIOUS ARTISTS SOM LIVRE

PISTA SERTANEJA REMIX
VARIOUS ARTISTS SDM LIVRE

BOLA DE CRISTAL AO VIVO

FERNANDO & SOROCABA SOM LIVRE

INSENSATO CORACAOQ: INTERNACIONAL VOL. 1
VARIOUS ARTISTS SOM LIVRE
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i NEW
7 W
8
9  NEW
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E A MUSICA DE TOM JOBIM
CAETAND VELOSO SONY MUSIC
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1,000 FACES (Sony/ATV Tree Pubishing Company, BMYTom-
douglasmusic, BMI), HL CS 38

141 (2082 Music Publishing ASCAP/WE Music Com .
ASCAP/EMI Apnil Music. inc - ASCAP/B Day Boy Publishing
ASCAP/RZE tMusic Publisting, ASCAP/Universal Music Cor-
poraion ASCAP) AMPHL H100 57

AEVERMORE (Soup Sandwich Music ASCAP/Bug Music
ASCAP/Kemit Music. ASCAP/Daddy's New Bowtie
ASCAP/Expression In Theory ASCAP) RBH 19

© FOOT 7 FOOT (Young Money Publishing inc , BMUWarner
Tamerlane Publishing Corp BMI/Galassi Foreign Flass Pub-
lishing. Inc , BMI/Cherry tane Music Publishing Company Inc.,
ASCAP/Caribe Music Corp., ASCAP/Chrysahs One Music
LLC. ASCAP) AMP/CLM/HL RBH 26

9 PIEBE {First N" Goid Publisting, BMl/Sony/ATv Songs LLC

Music. Of Mizay £

BMUWamerTamerlane Publishing Corp.. BMY/Young Muney
Publishing Inc . BM\) AMP/HL RBH 36

AL FINAL DE NUESTRO AMOR (Nol Listed) LT 46

ALL DF THE LIGKTS (Please Gimme My Publishing Inc .
BMUEMI Blackwood Music inc BMIWay Above Music
BMUSony/ATV Songs LLC. BMUniversal Music Corporation,
ASCAP/Jabne! 1z Myne. ASCAP). AMPHL. H100 32, RBH 7

AMEN (Sony/ATV Tree Pubiishing Company BMY401 Kye
Music BMIFouche River BMUKyerya con Dios Publishing,
BMUInk Pen Mama Music. SESAC/Songs of Maxx Publishing
SESAC/Tunes of R and T Direct, SESAC/Syd And Sophie
Songs. SCCANMusic Services, BMI). HL, CS 40

AM | THE ONLY ONE (Sony/ATV Tree Publishing Cormpany,
BMI/Beavertime Tunes, BMUReynsang Publishing Corp ,
BMIMWha Y3 Say Music. BMYBIg White Tracks ASCAP). HL,
CS 14, H100 71

EL AMOR QUE PERDIMOS (Songs Of Top Stop Music Pub-
lishing BM{/Dre 2 Strong Music Pubhshing. BMI) LT 30

ANYTHING (Soul Child Music, ASCAP/Universal Music Corpo-
aalion. ASCAP/Tee-Bass Music inc_BMIEM Blackwood
Music inc BMIAIinG Music Inc - BMiWenda Songs
BMVAIpine Music Publishing BMUSony/ATV Songs LLC,
BMUSwizz Beatz Publishing. SESAC/Universal Tunes,
SESAC/Sengs Of Urversal, Inc . SESAC/EMI Apnl Music, Inc..
ASCAP/Linton Charles Music & Megia Publishing, ASCAP}.
AMP/L, RBH 48

EL ARDIDD (DEL Publishing, BMI} LT &

AS LONG AS YOU'RE THERE (TCF Music Publishing Inc
ASCAP/Warner-Tamerlane Publishing Corp.. BMUStudio Beas!
Music. BMUFox Film Music Corporaiion. BMI), AMPH100 93

ASTON MARTIN MUSIC (Fiist N' Gold Publishing
BMI/Sony/ATV Songs LLC, BMUCaliane Rook Barto Publish-
ng BMI/Wamer-Tameriane Publishing Corp , BMUEMI Black-
wood Music inc , BMI/Live Wirte LL C, BMVEM! Foray Music,
SESAC/Chnisette Michele Music. SESAC/Four Kings Produc-
fon inc , SESAC/4 Blunts Lit At Once Pubhshing, BMI).
AMPML, RBH 47

BABY (Canon’s Land Music Publishing ASCAP/EMI Apn
Music. Inc . ASCAP/Lucky June Music Publishing, ASCAP),
HL,RBH 91

BACKSEAT (New Boyz Publishing £ L C. BMI/Primary Wave
Brian, BMMNiles Hollowell-Dnar Puphishing Designee
ASCAP/David Singer-Vine Publishing Designee ASCAP/Devin
Talles Pubiishing Designee. ASCAP/Indie Pop Music
ASCAP/Sony/ATV Tunes LLC, ASCAP), HL. H100 34

BALLIN' (Young Jeezy Music Inc , BMVEMI Blackwood Mustc
Inc , BMUCopynght Control/Young Money Publishing Inc ,
BMI/Warner-Tameriane Publisting Corp  BMI). AMP/HL, H100
89, RBH 35

BAREFODT BLUE JEAN NIGHT (Music Of Cal v, BMyCal Iv
Entertainment, LLC, BMI/Cal Iv Songs, ASCAP/Paperiown
Songs. SOCAN} CS 23, H100 73

BEAUTIFUL (Hannah Eight Music. SESAC/Kobal Music Pub-
Iishing Amenca, Inc , ASCAP/Mas Appeal Entertainment.
BMU/Stephien L Saxon Jr ASCAP) RBH 70

BEEF [T UP {LSE Music Publishing, BMI) RBH 94

BEST LDVE SONG (NappyPub Music. BMUReach Global
Songs BMIUniversal Music - Z Songs, BMYSangs Ot Univer-
sal, Inc BMICutture Beyond Ur Expenence Publishing
IGSMI/Kasal LLC. BMUNappy Boy Lyng. BMI), AMP/HL H100

BEST NIGHT OF MY LIFE (Chef Huxtable Music Publishing,
BMVEM Blackwood Music Inc BMVE Hudson Music LG,
BMU/Chameleon Pubhistung BMI/Sy As A Foxx Music, Inc ,
BMSongs Of Unversal, Inc . BMUWB Music Corp ASCAP)
AMP/HL, RBH 14

BLEED REQ {Songs Of Universal, Inc , BMI/Super Phonic
Music. BMVEverGreen Copyrights., BMI/Pretty Wornan Pub-
Iishing LLC. BMI). AMP/HL CS 10 H10068

BLOW (Dynamite Cop Music. BM/Where Da Kasz Af, BMI/Uni-
versal Music Sweden AB, STIM/Universal Music - MGB
Songs ASCAP/Kasz Maney Pubhishing ASCAP/Kojakirax Kasz
Money Publishing. ASCAP/Prescription Songs, LLC ,
ASCAP/Matza Ball Music BMI/Maratone AB' STIM/Kobalt
Music Pubiishing America. Inc , ASCAP), AMP/HL H100 19

BDOTY WURK (ONE CHEEK AT A TIME) (NappyPub Music.
BMI/Universal Music - Z Songs, BMYKasa, LLC, BMNappy
Bay Lyrig, BMI) AMP/HL, RBH 66

BORN THIS WAY (Stelani Germanotia p/va L ady Gaga.
BMIHouse Ot Gaga Publishing  inc , BMYSony/ATV Songs
LLC BMI/Glodoe Music Inc , BMIMWarner-Tamerlane Publish-
ing Corp , BMI/Ganbay Mustc Publishing BMI/Sany/ATY
Tunes LLC, ASCAP), AMP/HL, H100 42

BOW CHICKA WOW WOW (North Greenway Productions
ASCAP/Sany/ATV Tunes LLC. ASCAP/Mars Force Music.
ASCAPMNorthside Independent Music Publishing
ASCAP/Bughouse. ASCAPMusic Famamanem LLC,
ASCAP/Roc Cor Publishing, ASCAP/EMI Apnil Music. Inc
ASCAP/Toy Plane Music ASCAP/Art For Art's Sake Music
ASCAP/Bug Music ASCAP/ArtHouse Entertainment LLC
ASCAPA2te 80 s Music. ASCAP/Westside Independent Pub-
lishing, ASCAP/Young Money Publishing Inc , BMI/Warner-
Tamerlane Publishing Corp . BMI) AMP/HL, H100 70

BREAK MY HEART (Cannon Music One. ASCAP/WB Music
Corp ASCAP/Estelle Swaray BMI/Chrysalis Songs, BMIAJohn
Legend Publisting BMI/BMG Chrysalis BMYFirst N’ Gold
Publishing. BMIAncent Montana. Jr Music Inc . ASCAP/4
Biunts Lit At Once Pubkishing. BMI), AMPRBH 62

BRING IT BACK (Markous Roberls Publishing Designee.
BMUHarold Durican Publishing Designee, BMUDonguez
Woods Publishing Desigree BMI/Lakeem Mattox Pubhshing
Designee. BMU/Ashley Hill Publishing Designee. BMI) RBH 25

A BUNCHA GIRLS (Sony/ATV Tree Publishing Company
BMIAWB Music Corp , ASCAP/Melissa's Maney Music Puh-
lishing, ASCAP/Get A Load Of This Music, ASCAP/EM! Black-
wood Music Inc . BMI/Rhetineck Music, BMISing Stretcher
Music, BMI), AMPHL, €S 33

CALIFORNIA KING BED (Trac N Field Entertainment LLC
ASCAPMWB Music Corp . ASCAP/WarnerTamerlane Publish-
wng Corp BMIPower Pen Biz Publishing. BMI/Prisclla Renea
Productions, BMI} AMPH100 66

CAT QADDY (Arthouse Publshing, SESAC/Publishing
Designee. BMI} RBH 83

CAUGHT MY EYE (Caged Bird Music. BMI) RBH 73

THE CAVE (Universdl Tunes SESAC). AMP/HL, H100 87

CLOSER {Not Listed) RBH 59

COLDER WEATHER (Weimerhound Music. BMILi Dub
Music. BMIAngelika Music. BMISouthern Ground
BMI/Poppsolotamus Music, BMI) H100 76

COLLARD GREENS & CORNBREAD (Ciow's Tree Pubiishing
BMI/Sony/ATv Songs LLC, BMIPrivate Stock Enteriainment,
BMUSangs Of Universal Inc , BMYTiwa Savage Publishing,
ASCAP/EMI Apnil Music. Inc - ASCAPAJobete Music inc
ASCAP/Sony/ATV Tunes LLC. ASCAP). HL, RBH 57

COLLIDE {RJR Music Publishing BMI/Songs Of Kabalt Music
Publishing Amenica, inc . BMVJo Ray Dean Music
BMUSony/ATV Songs LLC. BMI}, HL CS 53

CONTESTAME EL TELEFOND (Sony/ATV Discos Music Pub-
uishing LLC ASCAP/La Mente Maestra Music Publishing.
BMIUniversal-Musica Unica Publishing, BMVRemantic Style
Pubhshing. ASCAP) LT 4

CORAZON SIN CARA (Songs Of Top Stop Music Publishing
BMI) LT 10

BOUNTHV BUV {WB Music Corp , ASCAP/Greenfund ASCAP).

COUNTRV GIRL (SHAKE IT FOR ME) (Sony/ATV Tree Pub-
hishing Company BMi/Peanut Mill Songs BMVEMI Blackwood
Music Inc - BMIStnng Stretcher Music. M) HL, CS 13,
H100 46

56 |
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CDUNTRY MUST BE COUNTRY WIDE (Square D Music.
ASCAP/Average JZS Music Publishing BMi/Wamer-Tamerlane
Publishing Corp , BMIIndiana Angel Music BMI). AMPCS 31

COUNTRY SH*T (Big Knt Pubtishing, ASCAP/Warner-Tamer-
lane Publishing Corp BMI), AMP RBH 58

COUNTRY SONG (Seether Publisting, BMI/T SMGI
IMRO/KickDatKat Music BMI/Chrysalis One Songs, BMI)
AMPH100 82

CRAZY GIRL (Mike Curb Music BMi/Sweel Hysleria Music,
BMI/Sony/ATV Tiee Publistung Company BMU/Cake Taker,
BMlole BMI) AMP/HL CS 25 H100 86

CUANTQ ME CUESTA (Ferca Publisting, B LT 11

EL CULPABLE (*rpa Musicai LLC BMI) LT 8

CUPID (Ber Maejor Music, BMIMy Diet Starts Tomoirow Inc
BMUSongs Of Universal, Inc BMI/Jason s Lyncs.
SESAC/Reach Global Tunes. SESAC/Carcraygee Music Pub-
Iishing. SESAC/Universal Tunes. SESAC), AMPHL, RBH 13

OANZA KUGURG (Crown PMuSlc Publishing BMVHeUa Pub-
hshing Sarl/EMI Blackwood Music ing , BMI) H100 96 LT 15

DATS MY LIL DIP (Nof Listed) RBH 87

DI IT ON'EM (Harajuku Barbie Music. BMMoney Mack
Music. BMI/Songs Of Universal. Inc - BMI/Galassi Foreign
Flass Pubhishing Inc , BMVScaffboogs Music, SESAC),
AMP/HL. H100 84 RBH 11

DIDNT I (Anose Music, ASCAP/EMI Apnil Music. Inc
ASCAP/IT One Songs ASCAP/Curt Songs. ASCAP/Jacob-
song ASCAP/Sony/ATV Tree Publishing Company BMI),
AMPHL CS 46

DI QUE REGRESARAS (Sinaloa Music, LLC BMI) LT 47

OIRT ROAD ANTHEM (Warner-Tamerlane Pubhshmg Corp
BML Angel Music BML Joe:
Gmup LLC. BMU/Average JZS Music Publlshmg BMI) AMP
CS11,H10027

DIRTY DANCER (EIP Music, ASCAP/Songs Of RedOne.
BMUSony/ATV Songs LLC BMUSony/ATV Tunes LLC
ASCAP), HL H100 51

DONALD TRUMP (Thumbs Up BMI/Sapdabeatman.
ASCAPMNew Jerusalem Music ASCAP} H100 80

DONDE ESTAS PRESUMIDA (Arpa Musical, LLC, BMI) LT 45

DON'T WANNA GO HOME (Jason Deruio, BMIIving Music,
Inc . BMI/Future History Global Hits, ASCAP/AImo Music
Com . ASCAP/Fliptonian Publishing, ASCAP/BMG Ruby
Songs, ASCAP/Lord Burgess Music Publishing Company
ASCAP/Chrysalis One Music Publishing Group Ireland Ltd ,
/EMI Blackwood Music Inc.. BMI/Seng-A-Tron Music.
BMVChrysalis One Music LLC. ASCAP), AMPHL, H100 18

DOWN DN ME (Universal Music Corporation ASCAP/Ohayi
Publishing ASCAP/Sengs Of Universal. Inc. BMIMick Schullz
Pubhishing BMI/50 Cent Music Pubisiing, ASCAP). AMP/HL
H10017.RBH 18

THE EDGE DF GLORY (Stefani Germanotia p/k/a Lady Gaga
BMI/Seny/ATV Songs LLC BMUHouse Of Gaga Pubiishing
In¢ , BMU/GloJoe Music Inc.. BMWarnerTamerlane Pulish-
ing Corp BM/Garibay Music Publishing, BMi/Maxwe!l And
Carter Publishing, ASCAP/Universal Music Corporalion,
ASCAP), AMP/HL. H100 8

ENTRE TUS ALAS (Sony/ATV Discos Music Publishing LLC.
ASCAP/Mamila Publishing. ASCAP/Carraz Music Pubiishing
SACM) LT 29

ERES MI NECESIDAD (Lalin Power Music Inc, BMI) LT 41

ESTOY ENAMORADO (Crown P Music Pubiishing BMIUniver-
sal-Musica Unica Publishing. BMUOptix Music Publishing.
B LT 48

£.T. (Each Note Counts ASCAP/Kasz Money Publishing,
ASCAP/Maratone AB, STIM/When |'m Rich You'll Be My Biich
ASCAP), AMPH100 3

EVERYDAY (COOLIN') (Swizz Beatz Publishing, SESAC/Uni-
versal Tunes., SESAC/Sengs Of Universal, Inc , SESACALady-
bug Publishing ASCAP/Joe Lindsay, BMI/Beals by Frrefly
Group, ASCAP/Ryde Or Die Publishing, ASCAP) RBH 86

FALL'5.0 (Brian McKmight Music LLC ASCAP/KobaIt Music
Publishing Amenica. Inc ASCAP) R8

FAR AWAY (Marshmellow Music. BMVSPZ MusIC, Inc .
BMI/Downtown DMP Songs. BMINGC Music Publishing LLC,
ASCAP/F OB Music Publishing, ASCAPAYS Publishing LLC,
ASCAP/Stone Agate Music BMi}. AMPH100 85, RBH 4

FERRIS WHEEL {Curb Songs ASCAP/Jacobsong, ASCAP/For-
tune Favors The Bold Music ASCAP/Kohaw Music.
ASCAP/Dudeskimusic, ASCAP/The Bicycle Music Company
ASCAP/Litle Champion Music, LLC. ASCAP/Dream Rock
Music Inc. ASCAP) CS 59

FIREWORK (When I'm Rich You'll Be My Bilch ASCAP/WB
Music Corp , ASCAP/EM! Agnl Music, Inc. ASCAP/Uitra
Tunes. ASCAP/Dipiu s 11 SACEMDat Damn Dean Music
BM{/Peermusic. BML/2412 Songs LLC, BMVEMI Music Pub-
Iishing Lid., PRS) AMP/HL. H100 37

F**KIN' PERFECT (EMI Blackwood Music Inc . BMIPInk
inside Publishing. BM/Maratone ASCAP/Kobalt Music Pub-
lishing Amenca Inc  ASCAP/Maratone, BMI/Songs Of Koball
Music Publishing Amernca, Inc , BME HL, H100 28

F**K YOU (FORGET YOU) (Chrysalis Music LId , PRS/God
Given Music. BMIMars Force Music, ASCAP/Bughouse
ASCAP/Bug Music, ASCAP/EMI Aprd Music, Inc ASCAP/Rac
Nation Music. ASCAPMusic Famamanem LLC. ASCAP/Toy
Plane Music. ASCAP/Art For Art s Sake Music ASCAP/AR-
House Entertanment LLC, ASCAP/Late 80'S Music,
Asggl;/wwsme Independent Publishing, ASCAP), AMPHL,
H1 1

FOOL FOR YOU (Jacks Love Emponum, BMIEMI Rlackwood
Music inc , BMVChrysalis Songs. BMIGod Given Music
BMI). HL RBH 76

FOR GOOD (Grey Dog Music ASCAP) H100 58

FOR THE FIRST TIME (Unwersal Music - 7 Songs, BMI)
AMPHL, H100 30

GENERATION LOVE (Sony/ATV Tree Publishing Company,
BM\éTgmdougrasmumc BMUEMI Biackwood Music Inc , BMI),
HL. CS 44

GIVE ME EVERYTHING (Filbull's Legacy Publishing. BMI/Uni-
versal Music - Careers BMI/Tenyor Music, BMITALPA Music
Publishing. BUMA/er In The Ground Publishing, ASCAPAn-
versal Music - 7 Tunes LLC , ASCAP), AMPHL, H100 2, LT 17

GOIN STEADY (No! Lislted) RBH 53

GONE AND NEVER COMING BACK (God s Cryin Publishing
ASCAP/Sony/ATV Tunes LLC, ASCAP/Uteel Publishing,
SESAC) HL, RBH 50

GO N GET IT (Mr Cashfiow Pubiishing BMUD.J Khaled Pub-
Distung, BM|/Kimani Music BMUSongs Of Mizay Entertain-
ment Inc , BMAVamer-Tamerlane Publishing Corp BMI).
AMPRBH 85

GOOD LIFE {Midnite Miracle Music, ASCAPAelvet Hamemer
Music ASCAP/Sony/ATV Tunes LLC. ASCAP/Acomman
Music. ASCAP/Kobalt Music Publisfing Amenca Inc .
ASCAP/Patrot Games Publishing ASCAP/LIF Publishing Co ,
ASCAP) HL H10023

GOOD MAN (Ugmoe Music. ASCAP/Universal Music Corpora-
fion. ASCAP/Soulfinga Muzik. ASCAPNotiing Hill Music
Group. ASCAP), AMP/HL, RBH 67

GRAB SOMEBODY (Tightwerk Music BMI/U Can't Teach Bien
The Shhh, BMIUniversal Music Corpatation. ASCAP/Slayin
High Music ASCAP/Rondor Music. ASCAP) AMP/HL RBH

GRACIAS A 0108 (Marcha Musical Corporavon, ASCAP) LT 12

GRENADE (Mars Force Music ASCAP/Bughouse, ASCAP/Bug
Music, ASCAP/Roc Nation Music ASCAPMusic Famarmanem
LLC, ASCAP/EMI April Music, Inc . ASCAP/Toy Plane Music,
ASCAP/An For Art's Sake Music, ASCAP/ArtHouse Entertan-
ment LLC, ASCAPAWestside Independent Publishing,
ASCAP/Sludio Beast Music BMWarner-Tameriane Publishing
Corp, BMVAndrew Wyatt BMI/Downiown DMP Sengs. BMI).
AMP/HL. H100 50

GRITAR (DaFons Songs, BMISony/ATV Latin Music Publishing
LLC, BMUBrantunes Music Publisting ASCAP/Sony/ATV Dis-
cos Music Publishing LLC ASCAP) LT 28

GROVE ST. PARTY (Juaguinmalphurpublishing,
ASCAP/Dankon Chatman BMILexus Armef Lewss Publishing
Designee BMU/Warner-Tamerlane Publising Corp BMI},
AMPRBH 21

HABITACION 69 (Ideas Enterprises, Inc., BM{/Los Compasi-
fores Publishing, BMILGA Music Publishing, BMI) LT 31

Go to www.billboard.biz for complete chart data

AY s

HEART LIKE MINE (Sony/ATY Tree Pubiishing Company,
BMUPink Dog Publishing, BMIAWatsky Music. ASCAP/Reyr-
song Publishing Corp , BMI) HL, CS 7 H100 60

HELLO (Temps diAvance, SOCAN/Dragonette Publishing nc
SCCAN) H100 54

HEY MUMA (Killa Cam Music, BMISime Flu Publishing.
ASCAP/Frenyc Productions. ASCAP/Dolla Bill Kidz. ASCAP}
RBH 84

HOMEBQY (Scry/ATV Tree Publishing Company
BMI/Sony/ATV Acuff Rose Music BM \/S\x Ring Circus Songs
BMI/Sinnerlina, BMI), HL CS 18 H100 67

HONEY BEE (WB Music Corp , ASCAP/Melissa s Money Music
Publishing ASCAP/Get A Load Of This Music, ASCAP/EMI
Blackwood Music Inc . BMY/Rhettneck Music BMI, AMPHL
CS5,H100 24

HOW MANY TIMES (Team S Dot Publishing, BMYSongs OF
Unwersal, Inc BMI/Ets Leg Music BMYEM; Blackwood
Music Inc, BMI). AMPHL, RBH 54

HOW TO LOVE {Young Money Publishing Inc . BMi/Warner-
Tamerlane Publishing Corp , BMVEMI Blackwood Music Inc .
BMYou Need Me, Don't Leave Me, BMIiLaMar Seymour Pub-
Iishing Designee. ASCAP/LaNelle Seymour Publishing
Designee, ASCAP/Beamer Boy Publishing, ASCAP/Biing Bling
Music. ASCAP/Songs Of Universal, Inc BMI}, AMPHL H100

69, RBH 60

HOY LO SIENTO {Los Magnifikos Music Publishing, ASCAP) LT
43

HUSTLE HARD (Gutia Pubiications, BMI) H100 63, RBH 9

1CAN'T MAKE YOU LOVE ME (AImo Music Cor
ASCAP/Bro Blues Music, ASCAP/Sangs of Evergreen Copy-
rights, ASCAP/Universal Music - MGB Songs ASCAP).
AMPHL RBHT1

100 (Plummy Lou Music BMVGad Songs. LLC. ASCAP/EM!
April Music, Inc , ASCAP/Asia Music Media ASCAP/BMG
Europe ASCAP/Australia. BMI), HL, H100 95

100N'T DESERVE YOU (Colione Rook Barto Publishing,
BMUWamer-Tamerlane Publishing Corp , BMILloyd Banks
Music, ASCAP/Songs Of Universal, Inc., BMUniversal Music
Corporation, ASCAP/Ohay Publishing, ASCAP), AMPHL, RBH

42

IF HEAVEN WASN'T SO FAR AWAY (Big Borassa Music,
LLC, BMUniversal Music - Careers BMVDown The Haich
Music. BMVJonesbones Music, ASCAP) AMP/HL, CS 8,
H100 62

IF IT'S LDVE (Songs Of Universal. Ing , BMIKemunity Song
grﬂwsl,;MVUncle Buddie s Mugic. Inc , ASCAP), AMP/HL

H 4.

| GET MONEY {Money Mack Music. BMYoung Money Pub-
hishing inc , BMiWarner-Tamerlane Publisting Corp ,
BMi/Beamer Boy Publishing ASCAP/NappyPub Music,
BMUniversal Music - Z Songs, BMI/Trac N Field Enteriain-
ment LLC, ASCAPAWB Music Corp.. ASCAP), AMP/HI . RBH
68

1GOT NOTHIN' (Universal Music Corporation, ASCAP/Cadaja
Publishing, ASCAP/MXC Music. ASCAP/Still Working For The
Woman, ASCAP/EverGreen Copyrights, BMI), AMP/HL CS 42

| GOT THAT LDVE (CCW Publishing, ASCAP/Camp Ishawn,
ASCAP) RBH 95

1 GOT YOU (This is Hit, Inc, ASCAP/Fibber & Molly Music.
ASCAP/BIg Loud Songs, ASCAP/Magic Mustang Music,
BMIMack 2 Music BMIBig Loud Bucks, BMISony/ATV
Cross Keys Music Puthshing ASCAP/Sony/ATV Tree Publish-
ing Company BMI}. HL, CS 34

11.OVE NEW YDRK / NEW YORK, NEW YORK (Webo Girl
Publishing tnc , ASCAP/Elodine Songs Lid  ASCAP/WE
Music Corp ASCAP), AMP H100 81

1 LOVE YOU THIS 81G (Einnor Music. ASCAP/WE Music
Corp., ASCAP/Dat Damn Dean Music BMUSongs Of Univer-
sal Inc, BMY/Brett James Comnelius Music. ASCAP/Combiss-
tion Music, BMU/Tzadia Music, ASCAP). AMPCS 32, H100 11

I'M DOING ALRIGHT (Tunes Of Bigger Picture. ASCAP/Biguer
Picture Group, LLC ASCAP/Scarlet Moon Music, Inc BMI)

CS60

M INTD YOU (EMI Apnl Music, Inc . ASCAP/Young Money
Publishing Inc BMI"Wamer-Tamerlane Publishing Corp., BMI).
AMP/HL. RBH 93

I'M DN ONE (DJ Khaled Publishing, BMYYoung Money Pub-
listing Inc , BMiWarner-Tamerlane Publishing Corp BMIFurst
N' Gold Pubhishing, BMYSany/ATV Songs LLC, BMY/Brother
Bagz Publishing. BMI/Brother Bagz Publishing, SOCAN/Live
Wiite LLC, BMI). AMP/HL, H100 10, RBH 10

IN DA BOX (Team S Dot Publishing, BMUSongs Of Universal,
Inc , BMi/Sony/ATV Songs LLC. BMV4 Blunts Lit Al Once Pub-
Iishing, BMUFirst N Gold Publishing, BMIMWarner-Tamerlane
Publishing Corp , BMUKimani Music, BMI), AMP/HL, RBH 75

I NEED A DOCTOR (WB Music Corp , ASCAP/An'l Nolhing
Gmng On ButF****n, ASCAP/Songs Of Universal. Inc .

IS Shady Music, Bl Music Company,

Inc.. BMVUnversal Music - Z Songs. BMUHotel Brava Music,
BMUM Shop Publishing, BMI). AMPHL. H100 59

1 SMILE (Gertrude s Music Publishing, BMIHoceanna Music,
ASCAP/Universal Music Corporalion, ASCAP/Avani Garde
Music Publishing, ASCAP/EMI Aprit Music. Inc - ASCAP),
AMP/L, H100 88, RBH 12

(IT) FEELS $0 GDAD (20 Summers Music, ASCAP/Sienna
Stenna Songs, BMI) H100 91

TWON'T LET GD (Stage Three Songs. ASCAP/Stage Three
Music Ltd PRS/Sany/ATV Cross Keys Music Publishing,
ASCAP/Becky's Boy Music. ASCAP) CS 3, H100 31

I WOULDN'T BE A MAN (Universal-PolyGram Infemafional

Pubiishing, ASCAP/Songs De Burgo ASCAP/Universal Music

- MGB Songs, ASCAP) AMPHL, CS 22

JOHN (Young Money Publishing Inc.. BMI/Warner-Tamerlane
Publishing Corp BMI/Zone 4, Inc . ASCAP/My Diet Starts
Tomorrow, Inc . BMISangs Of Universal, Inc . BMI1 Want My
Putilishing Company. ASCAP/4 Blunts Lit Al Once Publishing,
BMVFirst N' Gold Publishing, BMI). AMP/HL H100 64, RBH
20

JOHN DOE (Nol Listed) RBH 99

JUST A KISS (Warner-Tamerlane Publishing Corp .
BMUDWHaywood Music, BMRADIOBULLETSPublishing,
BMI/EMI Foray Music, SESAG/Hillary Dawn Songs,
SESAC/EMI Blackwood Music inc BMYString Stretcher
Music, BMI) AMPHL CS 15 H100 26

JUST CAN'T GET ENOUGH {wil 1 am Music, Inc .
BMUapl de ap publishing, BMI/Tab Magnehc Publishing,
BMUCherry River Music Co, BMHeadphone Junkie Publish-
1ng, ASCAP/EMI April Music, Inc., ASCAP/Native Boys Music.,
BMVEMI Blackwood Music Inc , BMI/Rodney Jerkins Praduc-
frons, BM), HL, H100 5, LT 40

JUST FISHIN' (Sony/ATV Acuft Rose Music, BMUSix Ring Cir-
cus Songs. BMY/Sony/ATV Tree Publishing Company, BMI/Five
Hills Music BMIDo Wiite Music, LLC, ASCAP) HL CS 20

JUST THE WAY YOU ARE (EMI April Music. Inc .
ASCAPMusic Famamanem LLC, ASCAP/Mars Force Music.
ASCAP/MNorthside Independent Music Publishing,
ASCAP/Bughause ASCAP/Bug Music. ASCAP/Toy Plane
Music ASCAP/At For Art's Sake Music, ASCAP/AriHouse
Entertainment | LC ASCAP/Dry Rain Publishing, ASCAP/Uni-
versal Music Corporation ASCAP/Knalil Walton Publishing
Designee ASCAP/Rac Nation Music. ASCAP/Upper Deck
ASCAP), AMP/HL. H100 48

KNEE OEEP (Weimerhound Music. BMILII Dub Music,
BMUAngelika Music, BMIPoppsolotamus Music, BMuJefirey
Steele Music, BMIBPJ Administration, ASCAP) CS 18, H100
45

LA CIUDAD QEL DLVIDD (Vander Music. ASCAP/Fato Musi-
cal, ASCAP) LT 21

LA HUMMER Y EL CAMARD (Mol Listed) [T 29

LA MELODIA (Flow Con Clase BMI/EMI Blackwood Music Inc,
BMWictor Delgado Publishing Designee. BMI) 1T 43

LA REINA DEL SUR (Repertono Vega, BMI/ Tigres Del Norle
Ediciones Musicales, BMI} LT 44

LAST NIGHT AGAIN (Universal Music Corporation,
ASCAP/Kind Vibe, ASCAP/Meghan Linsey Music BMUSteg!
Mag Music. BMVEMI Blackwood Music Inc , BMi/Raylene
Music, ASCAP), AMPHL, CS 24

LA ULTIMA SOMBRA (DEL Publishing, BMI) LT 38

THE LAZY SONG (Mars force Music ASCAP/Bughousse.
ASCAP/Bug Music. ASCAP/Roc Nation Music, ASCAP/Music
Famamanem LLC ASCAP/EMI April Music Inc , ASCAP/Toy
Plane Music. ASCAP/Ar For Art's Sake Music. ASCAP/Art-

)

House Erttertainment LLC ASCAP/Sonv/ATV Music Publishing
Canada, SOCAN), AMP/HL. H100 6

LETIT RAIN (Scrambler Music, ASCAP/Camival Music Group.
ASCAP/BMG Gold Songs ASCAP/Glassbean, ASCAPAWe
Jam Waters Group, ASCAP) CS 36

LET'S GET TOGETHER (Phylvester Music Inc .
ASCAP/Tmullins Music ASCAP) CS 56

LIFE OF THE PARTY (Torn's Kid Music. BMI/Mamas Peably
Publishing, ASCAP/L. Tolber: Music, BMULIl Eddie Serrano
Music, BMI/Deanna's Ditties. ASCAP/William Semano Pub-
lishing Designee. ASCAP) RBH 74

LIGHT UP THE WORLD (TCF Music Pubiishing Inc,
ASCAP/EMI April Music. In , ASCAPM: Kanami Songs.
ASCAPMaratone AB. STIMMaratone, ASCAP/Songs Of
Kobalt Music Publishing America. Ing . BM/Masatone
BMUFox Film Music Corporation, BMI) HL, H100 33

LIKE MY MOTHER DOES (Sory/ATV Tree Publishing Compa-
ny. BMVGake Taker, BMU/ole, BMI/Pain In The Arl Publishing.
BMUPerfect Mess Music, BMI} HL, CS 49, H100 20

LIVE A LITTLE (EMI Blackwood Music Inc., BMU/Shane Minor
Music, BMVOId Desperados. LLC. ASCAP/N2D Publishing
Company, Inc , ASCAP/Carol Vincent And Assocuates. LLC.,
ASCAP), HL, Hi00 90

LLAMA AL SOL (Sony/ATV Discos Music Publishing LLC,
ASCAP/Tito £l Patron Publishing, ASCAP/Perfect Music Corpo-
ration, ASCAP) LT 22

LLUVIA AL CORAZON (Tuium husic. ASCAP/WB Music
Corp., ASCAPAVallincito Songs, BMiUniversal Music -
Careers, BMI), AMPLT 5

LOOK AT ME NOW (Songs Of Universal, Inc . BMI/Culture
Beyond Ur Experienice Publishing, BMIA Like Turiles Music
ASCAP/Downtown Music Publishing LLC, ASCAP/Cherry Lane
Music Publishmg Company Inc - ASCAP/Cherry 315 Music,
ASCAP/The Bad Bad Guys, ASCAP/Meloist Music Publishing.
BMI/Money Mack Music. BMI/Young Money Publishing Inc .
BMIWarner-Tamerlane Publishing Corp , BMIT'Ziah s Music
BMU/Tenyor Music. BMI. AMP/CLMHL H100 13, RBH 3

LOOK [T UP (Ten Ten Musm Group. ASCAP/Crrall Fation
Music. ASCAP) CS 19

LOVE DONE GONE {International Dog Musm BMVBlg Yeliow
Dog. LLC. B Music, BM
Publishing Corp , BMS), AMECS 27

LOVE DON'T RUN (Mike Curb Music, BM/Ghermbyle hMusic,
BMVST Cne Songs, ASCAR/Anose Music, ASCAPALitle
Champion Music, LLC. ASCAP/Dream Rock Music, Inc ,
ASCAP), AMRCS 29

LOVE FACES (Apnl's Bay Muzik. BMI/Wamer-Tamerlang Pub-
lishing Corp . BMINo Quincydence Music Publishing
BMIDowntown DMP Songs. BMVE MifesMusic. BMI/Songs
Of Universal, InC.. BMVChef Huxtable Music Publishing.
BMUEMI Blackwood Music InC , BMI). AMP/HL RBH 15

LDVE LETTER (R Kelly Publishing. Inc , BMIUniversal Music -
2 Songs, BMI) RBH 22

MAN DOWN (Publishing Designee, BMIUnwversal Music Cor-
paration, ASCAPAving hMusic. Inc BMI/Sholay. BMIMefokee
Mustc. ASCAP), AMP/HL. H100 94, RBH 34

MARRY THE NIGHT (Stefari Germanaotia p/k/a Lady Gaga.
BMU/Sony/ATV Sangs LLC BMIHouse Of Gaga Publishing,
Inc, BMYGlodoe Music inc.. BMIAMamer-Tamerlane Publish-
g Corp BMU/Ganbay Music Publishing, BMI), AMP/HL,
H100 79

MARY WAS THE MARRYING KIND (Music Of Stage Three,
BMI/Sangs Of Carnman, BMYSongs From The Couch
BMI/Sony/ATV Cross Keys Music Publishing, ASCAP), HL. CS
51

MAS (Dharmik Music Publishing. BMVEMI Biackwood Music
Inc . BMUBrantunes Must: Publishing, ASCAP/Sony/ATV Dis-
cus Music Publishing LLC ASCAP/Blue Kraft Music Publish-
ng, BMI/Crown And Scepler Music ASCAP/Destonia Music.
ASCAP/Universal Music Corporation. ASCAP) [T 26

MEAN (Sony/ATV Tree Publishing Company, BMU/Taylor Swilt
Music, BMI), HL CS 4, H100 39

ME ENCANTARIA (Huina. BMimperio BM) LT 7

MI CDRAZON ESTA MUERTD {Los Magnifikos Music Publish-
ing ASCAP) LT 20

MlEl;aTHAS DORMIAS (farcha Musical Corporation. ASCAP)
1T

MI ULTIMA CARTA (Scngs Of Top Stop Music Publishing
BMI} LT 36

MI VIDA (Luar Music Publishing. BMiRaul Lopez Publishing,
B [T 37

MDMENT 4 LIFE (Harajuku Barbie Music. BMYMoney Mack
Music, BMYSongs Of Universal, Inc BMI/Live Write LLC.
BMIEMI Blackwood Music Inc . BMI/Brother Bagz Publishing.
BMYWamer-Tamerlane Pubishing Corp , BMIBrother Bagz
Publishing, SOCAN) AMP/HL. RBH 23

MORE THAN FRIENDS (ENB Wriing Group, ASCAP/Kango
ggm BMUBig Freedia, BMI/Reallionare Pubhishing, BM1) RBH

MOTIVATION (EM! Blackwood Music Inc . BMIimipub Music.
BMVEMI Foray Music, SESAC/Rico Love Is Still A Rapper,
SESACHypnote Beats BMIRebel Made LLC, BMI/Songs Of
Kobait Music Pubtishing America. Inc., BMI/Young Money
Publishing inc , BMI), AMP/HL. H100 25, RBH 1

MR. BARTENGER (Songs of Program 360, ASCAP/Do Write
Music LLC, ASCAP) CS 37

MR. SAXOBEAT (MediaPro Music Enfertainment, SOCAN) LT

35

MY GIRL (Conyunction Entertamment BMVEM! Biackwood
Music Inc , BMIBootleggers Stop, ASCAP/Universal Music
Corporation, ASCAP/Glodoe Music Inc. BMUSony/ATV Songs
LLC, BMIYU R PMusic, BMI/KMacnificent, BMIrSengs Of
Unversal Inc . BMY/Secondhand Starship, ASCAP) AMPHL,
RBH 52

MY LAST (FF To Det Publishing, LLC. BMI2Let The Story Begin
Music Publishing, ASCAP/Chrysalis Music. ASCAP/EMI April
Music. Inc , ASCAP/Flvte Tyme Turies Inc - ASCAP/Songs Of
Universal, Inc , BMI/Culture Beyond Ur Expsnience Publishing,
BMI) AMP/HL, H100 53, RBH 5

NEVER GONNA LEAVE THIS BED (Universal Music - Careers,
BMi/February Twenty Second Music. in¢ , BMValentine
Valentine, ASCAP/Universa! Music - MGB Songs, ASCAP),
AMPHL, H100 72

NINAS PUDIENTES Y PODERQSAS (Marcha Musical Corpo-
(ahon, ASCAP/Primavera Worldwide Music. ASCAP) LT 50

NO HANDS {Juaquinmalphurpublishing, ASCAP/Roscoe Dash
Publishing. ASCAP/Dead Stock Music, BMYWB Music Corp .
ASCAP/Dmm Squad LL.C. ASCAP/Young Drumma, ASCAP),

NO ME DE.IES CON LAS GANAS (Ferca Pubiishing, BMI) LT
19

NO ONE GONNA LOVE YOU (Dam Rich Music, BMIZEMI
Blackwood Music ing , BMI), HL, BBH 65

NQOT MY DADDY (For The Write. Price, ASCAP/Roynet Music.
ASCAP) RBH 29

NOVACANE (RZE Music Publishing ASCAP/Universal Music
Cosparation, ASCAP/Bug Music. inc . BMVHeavens Research,
BMI/Copyright Controt). AMP/HL. RBH 49

NUMBER ONE HIT (R Kelly Publishing. Inc., BMUniversal
Music - Z Songs, BMI}, AMP/CLM. RBH 88

OH MY (Not Listed) RBH 45
OH, TONIGHT (Pretty Darnn Tough. ASCAP/RandDazz, ASCAP)
€S 50

OLD ALABAMA (House Of Sea Gayle Music, ASCAP/MWords &
Mustc, ASCAP/Circle C Songs, ASCAPA Bulls Music.
ASCAP/Full Circle Music Publishing. LLC, ASCAP/Sony/ATV
Tree Publishing Company, BMY, AMPHL, CS 1, H100 43

OLVIDAME {JCAM Editora Musical, SA de CV) LT 42

DNE MORE DRINKIN' SONG (New Songs Of Sea Gayle
BMVOzworth Music, BMI). HL, CS 58

DNE NIGHT STAND (Sonus Of Universa!, Inc , BMI/Culture
Beyond Ur Expenence Publisting, BMUKMac Muzic, BMI/C
Sun Music. ASCAPAWet Ink Red Music, ASCAP/EM: Apnl
Music. Inc, ASCAP) AMP/HL. RBH 28

DN MY LEVEL (PGH Sound Pubiishing, ASCAP/WB Music
Corp.. ASCAP/EMI Blackwood Music Inc., BMVJimipub
Music. BMI/Todd Anthony Shaw Pubtishing Designee.
BMI/Hypnatic Beats, BMiRebel Made LL C, BM/Sangs Of

Koball Music Publishing America, Inc . BMVKMSA, BM).
AMP/HL, RBH 61

VEN A BAILAR (Songs OF RedOne. BMI/Sony/ATV Songs L(C.
BMI22101 Songs, BMVPitbull's Legacy Pubhishing BMyUni-
versal Music - Careers, BMVEMI Apnil Music. Inc , ASCAP/EMI
Songs France, SARL/Sony/ATV Tunes LLC ASCAP), AMP/HL,
H1004 T2

QOUT OF MY KEAD (Hey Lu Chill Music BMUHeavy As Heaven
Music. BMISongs Of Universal. Inc., BMMakathot Music
Publishing, SESAC/Pertecl Attendiance, LLC, ASCAP/Einnor
Music. ASCAP/WB Music Corp.. ASCAP/Tee-Bass MustC Inc
BMIEMI Biackwood Music Inc , BMVAIinG Music inc .
BMIWonda Songs BMI), AMP/HL. H100 98, RBH 27

PARTY ROCK ANTHEM (Party Rock. ASCAP/Sony/ATV
Melody. BMIThree Wise Boys Music LLC, BMVRude Music.
BMI)H1009

PELIGRG (Not Listed) LT 24

PIECES OF ME (Stucio Beast Music. BM/MWamer-Tameriane
Publishing Corp  BMI/Chuck Harmony s House Publishing,
ASCAP/Strauss Co LLC  ASCAP/Normahamis Music Pub-
lishing. ASCAP/EMI Apnl Music, (nc., ASCAP/Blue Toes,
ASCAP/Bug Music. ASCAP) AMP/HL, RBH 46

PLATINUM (My Own Chit Music. BMVEM| Blackwood Music
Inc , BMUR Ketly Publishing. Inc . BMiUniversal Music - 7
Songs, BMI/Kimani Music, BMI/Mizay Entertainment. Inc.,
QSCABF;/wamer-Tamerlane Publishing Corp , BMI). AMP/HL,

H

POP THAT (Not Lisied) RBH 80

PRETENDING (TFC Music Pubhistung Inc ASCAP/Fox Film
Music Corporation. BMVROR Songs. BMI) H100 40

PRETTY GIRL ROCK (Universal Music - 2 Tunes LLC ,
ASCAP/Pen In The Ground Pubnsmng ASCAP/Compound
Entertainment BMYChuck Harmony's House Publishing.
ASCAP/Strauss Co , LLC  ASCAP/Normanarris Music Pub-
(ishing, ASCAP/EMI Apnl Music. Inc . ASCAP/Antisia Music
Ing . ASCAP/Cherry Lane Music Publishing Company Inc .
ASCAP/Bleu Nig Music ASCAP), AMP/CLM/HL, RBH 44

PRICE TAG (Sony/ATV Music Publishing UK. PRS/Studio Beast
Music. BMUWamerTameriane Publishing Corp BMI/Kasz
Moniey Publishing, ASCAP/Ham Squad Music. BMI/Sangs Of
Universal. Inc , BMVShady Music Pubkshing. LLC. BMI)
AMP/HL H100 38

PROMETI (Mot Listed) LT 13

PUMPED UP KICKS {Smims Cofiee And Tea Music Publishing.
BM)), AMPH100 78

RABIOSA (The Caramel House Music. BMiSony/ATV Melody.
BMUPitbull's Legacy Pubhishing, BMIUniversal Music -
Careers, BM/Los Duenos Def Negocio Putlisting ASCAP),
AMPHL. LT 23

RACKS (Hip Hopville USA Music, BMUGreat South Bay Mustc,
BMI/Sonny Digital Music Group, BMI/Nayvadius Maxmus
Music. BMY/Christopher Miller Pubkshing Designee, BMI)
H100 49, RBH 8

RADIO MESSAGE (R Kelly Publishing, Inc . BMIUnwersal
Music - Z Songs. BMI), AMP/HL, RBH 63

THE REASON WHY (Warner-Tamertane Publiishing Corp ,
BMU/Tower One Music, BMI/Mad Mother Music, BMUManat
Phelps & Phillips. BMI), AMPCS 45

REMIND ME (House Of Sea Gayle Music. ASCAP/EMI April
3Mousuc Inc, ASCAP/Didn't Have To Be Music. ASCAP) HL. CS

RIGHT THERE (EM) Blackwoed Music Inc , BMIAlimipub
Music BMIDat Damn Dean Music. BMU/Peermusic.
BMI2412 Songs LLC, BMIAJesse Jaye Music, ASCAP/Reach
Global. Inc, ASCAP/50 Cent Music Pubtishing, ASCAP/Uni-
versal Music Corporation, ASCAP/Hypnatic Beats, BMI/Rebe)
Made LLC BMV/Songs Of Koball Music Pubhishing Amerca.
Inc , BMI), AMPAHL, H100 97

RISE ABOVE 1 (Unniversal-PolyGram Intemafional Publishing,
ASCAP), AMPHL, H100 74

ROLLING IN THE DEEP (Songs Of Universal, Inc., BMIEMI
Blackwoad Music inc , BMI). HL, H100 1, RBH 100

ROLL UP (PGH Sound Pubhishing ASCAP/WB Music Carp .
ASCAP/EMI April Music, Inc , ASCAP). AMP/HL. H100 15,
RBH17

ROPE (M J. Twelve Music. BMI/Songs Of Universal, Inc , BMIA
Love The Punk Rock Music. BMILiving Under A Rock Music
ASCAP/Untversal Music Corporation. ASCAP/Flying Earform
Music BMUBUG Music, Inc BMURulhensmear Music, BMI),
AMP/HL. H100 100

RUN THE WORLD (GIRLS} (2082 Music Publishing
ASCAP/WS Music Corp , ASCAP/EMI Apnil Music, Inc
ASCAP/B-Day Publishing, ASCAP/Switch Werd Music
ASCAPA Like Turlles Music. ASCAPMusic By Talan Inc,
BMI/Jack Russell Music Ltd . PRS/Tenyor Music. BMI).
AMPHL, H100 29, RBH 32

SHARE MY LIFE (Songs Of Universal. Inc.. BMKemunity
Song Chest, BMI/Uncle Buddie’s Music, In , ASCAP),
AMP/HL, RBH 40

SHE AIN'T YOU (Songs Of Universal, Inc . BMY/Culture Beyond
Ur Expenence Publishing BMUCherry Lane Music Publishing
Company nc . ASCAP/Cherry 3¢5 Music, ASCAP/The Bad
Bad Guys, ASCAP/Meloist Music Pubhishing, BMIKMacnih-
cent BMIPoo B Z Pubhshing inc , ASCAP/Bug Music,
ASCAP/WB Music Corp . ASCAP/Sony/ATV Tunes LI C,
ASCAP/Bam Jams. BMI), AMP/CLM/HL. H100 47. RBH 6

SHOTGUN GIRL (Sony/ATV Cross Keys Music Publishing.
ASCAP/Danetle Leveretl Publishing Company ASCAP). HL,
CS41

THE SHOW GOES DN (Hey Lu Chill Music, BMIHeavy As
Heaven Music. BMIUniversal Music - Careers. BMYSongs Of
Universal, Inc , BMVArtist Publishing Group West,
ASCAP/Dustin William Brower Publishing Designee,
ASCAP/Jonathan Keith Brown Publishing Designee,
ASCAP/Sony/ATV Harmony. ASCAP/The Best Dressed Chick-
en in Town ASCAP/Tschudi Mustc, ASCAP/Ugly Casanova
Music, ASCAP) AMP/HL H100 12

SING (Better Living Industries, BMI) H100 93

S&M (EM! Apnl Music, Inc.. ASCAP/Ultra Tunes, ASCAP/Dipiy
s11, SACEM/Dat Damn Dean Music, BM/Peermusic.
BMI/2412 Songs LLC, BMI), AMP/HL, H100 16

S&M (EMI April Mustc, Inc , ASCAP/UNra Tunes. ASCAPDipiu
s11, SACEM/Dat Damn Dean Music. BMPeermusic,
BMI/2412 Songs LLC, BMI). AMPHL, LT 34, RBH 92

SO IN LOVE (Blue's Baby Music, ASCAP/Universal Music Cor-
poraiion. ASCAP/Tappy Whyte's Music. LLC, BMI/Songs Of
Unversal, Inc . BMyMusly Athic Music, BMVEMI Blackwood
Music Inc , BMUAa Kasa Sole, ASCAP/EMI Apnil Music, Inc .
ASCAP). AMPMHL, RBH 16

SOMEONE TO LOVE ME (NAKED) (No! Lisied) RBH 31

SOMEWHERE ELSE (Tokeco Tunes. BMUMusic 0f Stage
Three. BMI/Bobby's Song And Salvage. BMV/Stage Three
Music Inc., BMI) CS 12. H100 83

STAYING'S WORSE THAN LEAVING (W8 Music Corp..
ASCAP/Mountain Marning Music, ASCAPHouse Of Sea Gayle
Mustc, ASCAP/Little Majo Music, ASCAP/Big Machine Music,
BMU/Three Minule Movie Music, BMI/Super 98 Music, LLC .
BMI}. AMP CS 48

STAY UP LATE (Black To Black Songs. BMJ/ole, BMIMNashwis-
taville Songs. BMI/Sonya Isaacs Music. BMIWB Music Corp ,
ASCAP/Melissa's Money Music Publishing, ASCAP/Get A
Load Of This Music, ASCAP), AMPCS 55

STILL IN LOVE WITH YOU (Pippin The Friendly R anger Music
Company. Lid , ASUniversal-PolyGram Intematonal Publish-
1ng, ASCAP) AMP/HL, RBH 56

STORM WARNING {Songs Of Unwersal, Inc , BMI/Happy Little
Man Publishing. BMUDash8 Music. ASCAP/Bughouse,
ASCAP/Bug Music, ASCAP/BMG Platinum Songs. BMVHetlo |
Love You Music, BMI) AMP/HL, CS 47

THE STORY OF US (Sony/ATV Tree P\Jbllshmg Company,
BMITaylor Switt Music, BMN HL, H100 77

SUPER BASS (Harajuku Barbie Music, BMI/Money Mack
Music. BMi/Songs Of Universal, Inc , BMI/Damef Andrew Pub-
lishing, ASCAP/Uat Damn Dean Music. BMI2412 Songs LLC.
BMUPeermusic, BMI), AMPHL H100 14. RBH 81

SURE THING (M.J Publishing, ASCAPAUniversal Music Corpo-
1ation, ASCAP/Amaya-Sofia Pubhishing ASCAP), AMPHL.
H100 44. RBH 2

SURVIVE (Precious Baby Publishing. ASCAP/Datsdabbysay
Music Publishing, ASCAP/Swol Ray Music, ASCAP/Food 4 Yo
Soul Music, ASCAP/Chs Johnson Music, ASCAP) RBH 82

TABOD (Crown P Music Publishing, EMVEMI Blackwood Music
Inc , BMEMI Songs France, SARL) LT
TAKE A BACK ROAD (EM! Blackwoodt MuSlc Inc, BMI/Rhett-

neck Music. BMYUniversal Music - Careers, BMVH@h Pow-
ered Machine Music, BMI), AMPAHL, CS 28
TAKE IT OFF (EMI Blackwood Music Inc , BMSining Stretcher

Music. BMI/Songs Of Soulhside independent Music Publish-
109 | /Externat Combustion Music. ASCAP/Qut Of The Taper-

oom, ASCAP/EMI Apﬂl Music. Inc , ASCAP/Didn't Have To Be
Music, ASCAP), HL, CS 52

TAKE ME AWAY (Stie Wrote It, ASCAP/BMG Songs.
SESAC/Universal Music Corporation ASCAP/Saidierz Touch.
Inc , ASCAP/Sony/ATV Tunes LLC. ASCAP/Teray ASCAP).
AMPML, RBH 55

TAN SOLO TU (W8 Music Corp , ASCAP/Mutterecht inc ,
SGAE/Socredad General De Autores De Espana, BIEM) LT 32

TEAMO Y TE AMO (Serca Music Pubiishing Inc , BMI) LT 3

TEENAGE DAUGHTERS (SiyleSonic Music BMVEMI Black-
wood Music Inc - BMI/Delemmava Music Publisting, BMI)
AMPHL, €S 17

TENGO TU LOVE (Warner-Tamerlane Publishing Cop
BM|/Lavida Buena Music Publishing BMI} LT 27

EL TIERNO SE FUE (Marcha Musical Corparation, ASCAP) LT
16

TILL THE WORLD ENDS (Kasz Money Publishing,
ASCAPMWamer/Chappell Music Scandinavia AB STIM/Mara-
tone AB, STIM/Kobalt Music Publishing Amenca. Inc ,
ASCAP/Dynamite Cap Music, BMI/Where Da Kasz Al, BMI)
AMPH100 7

TOMORROW (Runnin' Behind Publishing ASCAP/EMI Aprit
Music. Inc , ASCAP/Sixteen Stars Music. BMI/Frank Myers
Music BMU/Grand Pogbah Publishing, SESAG/Dreams To
Music SESAC) HL. CS 9; H100 52

TONIGHT (Jennifer Nettles Pubtishing. ASCAP/Durkpit Music
BMVControl Group Music, Inc , BM1) €S 35

TORIGHT {I'M LOVIN' YOU) (Artist 101 Publishing Group,
BMl/Wamer-Tamertane Publishing Corp , BMYJ Franks Pub-
lishing, ASCAP/Artist Publishing Group West, ASCAP/Univer-
sal Music - Careers. BMULauren Chsty Songs. BMLudacrs
Worldwide Publishing, inc , ASCAP/EMI Apal Music. Inc
ASCAPMorldwide, BMI/Sony/ATV Tunes LLC. ASCAP/EIP
Music, ASCAP), AMPHL. LT 18

TONIGHT TONIGHT (Widas Music. ASCAP/Sleep When ['m
Rich Music, BMU/Scarlet Moon Music. Inc , BMUNash O
Music BMIRoddis Music ASCAP/Here's Lookin' At You Kidd
Music, BMIBeiuga Heights Music BMI/Sony/ATV Songs LLC,
BMI/Hey Kiddo Music. ASCAP/Kobalt Music Publishing Amer-
ica, Inc , ASCAP), HL H100 41

TU ANGELITO (Unwversal-Musica Urica Publishing BMI) LT 25

TUPAC BACK (Robert Williams, ASCAP/4 Blunts Lit At Once
Pubfishing. BMUFirst N' Gold Publishing, BMU/Sony/ATV
Songs LLC, BMVEr Drummers Pubiishing. ASCAP). HL, RBH
39

TWENTY-ONE (Shooling Moon Music, ASCAP) CS 57

TWISTED (Gonlia Zoe Music LLC. BMIUItra Empire Music,
BMI/Top Quality Publishing, BMUSouthemStyle Technigues
Publishing. BMiWila Jo Music. ASCAP/Gamp Camp Music.
ASCAP/Sony/ATV Songs LLC. BMVCity Sky Music, BMIUIL
Jdizel Music Publishing, BMYSongs Of Universal, Inc , BMI),
AMPHL. RBH 72

UP {Nol Listed) RBH 96

VEN CDMMICIT (Not Listed) LT 14

WALKING (WAL-MART) (EMI Apnil Music. Inc ASCAPAWe!
Ink Red Mussc, ASCAP/'S Tea Tyme ASCAP/That s Plum
Song, ASCAP/Universal-PolyGram Internationat Pubhishing,
ASCAP/Basement Boys Music Inc , ASCAP/C-Water Publish-
g, Inc . ASCAP), AMP/HL, RBH 30

WANNA TAKE YDU HDME (Gossin Publistung, ASCAP/Melu-
sic. Inc ASCAP/Primary Wave Emblem ASCAP/Wamer-
Tamerlane Publishing Corp , BMI/Boatwnght Baby. BMI), AMP
€539

WATCH THIS (ot Listed) RBH 78

WE CAN GET IT DN (Not Listed) RBH 51

WELCOME TO MY HODD (DJ Khaled Publishing. BM/Notting
Hill Music, inc BMUFirst N' Gotd Publishing, BM/Sony/ATV
Songs LLC, BMV/inli Productions, ASCAP/WB Music Corp .
ASCAP/Young Maney Publishing Inc , BMYWarner-Tameriane
Publishing Corp . BMINappyPub Music. BMIUniersai Music
- Z Songs, BMifrocnasty Music. BMMollingsMusic,
ASCAP/The Renegades, BMI). AMP/HL RBH 77

WHAT THE HELL (Avnl Lavigne Publishing LLC. SOCAN/Almo
Music Com , ASCAP/Maralore ASCAP/Kobalt Music Publish-
g Amenca, Inc , ASCAP/Maratone, BMU/Songs Of Koball
Music Pubkishing Amenica, Inc BMI) H100 75

WHEN LOVE GETS A HOLD OF YOU (Vislavi/le Music.
ASCAP/Hopeless Rose Music ASCAP/Sony/ATV Cross Keys
Music Publishing. ASCAP/Gary Nichotson Music.
ASCAP/Reynsong Publisting Corp . BMI/Wha Ya Say Music.
BMI), HL CS 43

WHERE THEM GIRLS AT (Cotter Boy Music, LLC. BMIDipw
s 11, SACEM/E-Class Publishing, BMYEMI Blackwood Music
Inc , BMIHarajuku Barbre Music, BMYSongs 0f Universal,

Inc . BMIMeniey Mack Music, BMUMar On Sunday Music,
ASCAP/Play-N-Skillz Music ASCAP/EMI April Music. Inc .
ASCAP/Senous Scriptures, ASCAP/Skiiiz For Skillz And Play
Mustk, ASCAP/Sony/ATV Sangs LLC BMI/Sony/ATV Tunes
LLC, ASCAPMWhat A Publishing LTD. SACEM), AMPHL. H100

65

WHERE YOU AT (R Kelly Publishing. Inc - BMIUniversal Music

Z Songs, BMI). AMP/HL. RBH 38

WHO SAYS (Rodifis Music. ASCAP/Warner-Tamerlane Publish-
ing Corp . BMI/Power Pen Biz Publishing, BMU/Priscilla Renea
Productons, BMI). AMP H100 35

WITHOUT YOU (Tolally Wnighieous Music. BMIVBIG Loud
Bucks. BMI/Sany/ATV Tree Publishing Company. BMI/Songs
For My Good Girl Music, BMI), HL, CS 2; H100 56

WOBBLE BABY WOBBLE (Not Listed) RBH 89

WON'T BE LDNELY LONG (Sony/ATV Tree Publishing Compa-
ny, BMi/Songs Of Better Angels Music, BMiBlank Sheet
Music, BMI/Warner-Tamerlane Publishing Corp , BM/Salt Lie
Sangs, BMIBg Hits Of Amylase BMI/Pure Blue BMI),
AMPAHL, CS 26

WRITTEN IN THE STARS (2Strpes Music Publishing AB,
STIMAames/Chappelf Music Scandinavia AB, STIM/EMI Apnl
Music, Inc , ASCAP/EMI Music Publishing Scandinavia AB.
STIM/EMI Biackwood Music inc , BMVEnC Tumer Publishing
Designee. BMYCharlie Bernardo Pubbishing Designee. BMI),
AMPH100 22

YES (45th & 3rd Music Publishing Inc . BMI/Sony/ATV Songs
uc Beast Music, BMIAW: (
ing Corp BMI), AMP/HL, RBH 63
YOU (Mayimba Music. ASCAP/Palabras De Romeo, ASCAP) LT
1

Publish-

YOU AND | {Stelans Germanotta p/kva Lady Gaga,
BM/Sony/ATV Songs LC. BMIHouse Of Gaga Pubisshing.
Inc., BMUGlodoe Music Inc, BMI) HL, H100 36

YOU AND TEQUILA {Songs Of Unversal, Inc . BMHannaberg
Music, BMIAWB Music Corp . ASCAP/Deanaling Music
ASCAP). AMPML, CS 21, H100 92

YOU ARE (WirWide Music Publishing, ASCAP/Pacific Coast
Prrate Publishing BMIP Ty Music Publisting, BMUEscribir
Publishing, ASCAP) RBH 41

YOU BE KILLIN EM (EMI Apnil Music, Inc , ASCAP/) Brasco
Wusic. ASCAP/NexiSetection Publishing ASCAP/Proboscis
Music. BMIWarner-Tamerlane Publishing Corp - BMIANG
Question Entertainment, ASCAP/Andi-Girl Music. BMI).
AMP/HL, RBH 37

YOU LIE (EMi Blackwood Music Inc., BMIHow Bout That Sky
ling Music. BMiCactus Moser Music. BMI), HL. CS6 H100

55

YOUR BODY IS THE BUSINESS (Grndtime, BMUSongs Of
Universal inc BMI/Berris Botion. BMVDatsdabbysay Music
Publishing. ASCAP/Sky Hight Entertainmett, GbR/WeBuyMu-
sicPublishing, ASCAP). AMPHL RBH 97

YOUR LDVE {First N' Golct Publishing, BM{/Sony/ATV Songs
LLC. BMIMy Diet Starts Tomarrow, Inc , BMISongs Of Uni-
versdl, Inc , BMI/Nuns With Atttudes. BMUTheCircles-Full,
BMSoundis Of Angels. BMIU Can't Teach Bien The Shih,
BMIPrincess Diva Music. BMIKon G Music. ASCAP/4 Blunts
Lit At Once Publishing, BMUArving Music. Inc  BMI/Beyond
The Sky BMI), AMP/HL . RBH 24

Data for week of JUNE 11, 201

gs); H100 (The Billboard Hot 100); LT (Hot Latin Songs) and
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RECORD COMPANIES: Universal Music Group promotes
Amanda Marks to global head of digital accounts. She was
executive VP/GM of Universal Music Group Distribution.
Sony Music Nashville appoints Kevin Kay national director
of strategic partnerships. He was founder/president of
marketing company Entertainment Sponsorship Group.

PUBLISHING: Kobalt Music Group names Kevin O’Byrne
head of operations. He was director of copyright development
at Sony/ATV Music Publishing.

Universal Music Publishing Group promotes Jessica Rivera
to VP of creative for urban music on the East Coast. She was
senior director of creative affairs.

DIGITAL: 7digital taps James Wheatley as VP of business
development. He was director of business development for
Europe at eMusic.

Topspin Media appoints Mark Montgomery to its board
of advisers. He is a music and technology entrepreneur who
co-founded digital marketing company echomusic.

Vevo names Stephanie Fried VP of research insights
and analytics. She was director of digital research at
NBC Universal.

Digital entertainment consulting firm TAG Strategic
appoints Corey Denis VP of digital marketing and social
media. He founded Not Shocking.

MANAGEMENT: Universal Republic Records and Twenty
First Artists, divisions of Universal Music Group, launch Twenty
First Republic, a management division that caters to
U.S.-based music producers and engineers. Worlds End
Management CEO Sandy Roberton and Universal Republic
executive VP of A&R Tom Mackay will oversee the new division.

RADIO: Univision Radio names Jose Valle president. He was
VP/GM at Univision Radio in Los Angeles.
—Edited by Mitchell Peters

WORKS

LOS LONELY BOYS TEAM WITH CHILDHOOD
CANCER NONPROFIT

As family men with children of their own, sibling rock trio
Los Lonely Boys understand the iinportance of taking care of
loved ones. So for the band’s upcoming summer tour in sup-
portofitslatestalbum, “Rockpango,” the group has partnered
with nonprofit Padres Contra El Cancer (Parents Against Can-
cer) to help raise money for battling childhood cancer.

“If one of my children ended up with cancer and I couldn’t
somehow pay for it, then 1’d wish there was some kind of or-
ganization like this that would help me,” drummer Ringo
Garza says.

During its upcoming tour, which begins June 14 at Infin-
ity Hall in Norfolk, Conn., the band will encourage concert-
goers to donate $5 to the organization by texting “IAMHOPE’
to 85944. In addition to their tour stops and recording a pub-
lic service announcement for the nonprofit, Garza says the act
will raise awareness of Padres Contra El Cancer through its
Facebook page, website and fan meet-and-greets.

Los Lonely Boys have also teamed with shoe company Stacy
Adams to launch their own shoe line, with a portion of sales
supporting Padres Contra El Cancer. “We were honored that
[Stacy Adams] would even say yes to something like that,”

Garza says. -Mitchell Peters

R A
Bachata music was the hot topic at BMI's latest installment of its

wildly successful “How | Wrote That Song” series. The event,
which took place May 25 at New York’s 809 Lounge and was

= moderated by BMI VP of Latin music Delia Orjuela and senior

director of Latin writer/publisher relations Porfirio Pifa, focused
on the songwriting process and tunesmiths’ stories behind a slew
of chart-topping bachata tunes. Participating in the event were
(from left) J’Martin; Loisaidas duo Isalah Parker and Aquiles
Nunez; Orjuela; Pifa; 24 Horas' Joell, Mickey and Jiory; and
Yunel Cruz. PHOTO: BRIAN COLLINS

_ Clive Davis—chief creative officer at Sony Music Entertainment,

record producer, music industry leader and New York University
alumnus—received a doctor of fine arts degree from his alma
mater at the university’s 179th commencement exercises, held
May 18 at Yankee Stadium. pPHOTO: NYU PHOTO BUREAU: GALLO

BMI, ASCAP and SESAC put away their boxing gloves and joined
together May 25 at Nashville’s Cabana to toast the team behind
Sara Evans’ latest No. 1, “A Little Bit Stronger.” Co-written by
Luke Laird, Hillary Lindsey and Lady Antebellum’s Hillary Scott.
the song marks Evans’ return to the top of the charts, Scott’s first
chart-topper as a songwriter for another artist and the eighth

I and sixth No. 1 singles for Lindsey and Laird, respectively. From

left: BMI VP of Nashville writer/publisher relations Jody Williams,
Laird, ASCAP director of membership relations Mike Sistad,

Lindsey, Evans, Scott and SESAC VP of writer/publisher relations

Tim Fink. pHOTO: JOHN RUSSELL

..-h

Universal Republic Records announced the signing of
alternative soul impresario Mayer Hawthorne on May 24.
His full-length debut for the label, “How You Do,” will arrive
in the fail. Hawthcrne (center) is flanked by Universal
Republic co-president/CEO Monte Lipman (left) and co-
president/COO Avery Lipman. pHOTO: UNIVERSAL REPUBLIC
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During her sold-out show at
New Ycrk's Beacon Theatre on
May 19, Grammy Award-winning
artist Adele was presented with
multiple plaques for her
certified double-platinum album
“21," pletinum debut set “19”
and double-platinum single
“Rolling in the Deep.
Celebreting the achievement
are (from left) September
Management manager Rose
Moon; Columbia Records senior
VP of marketing Scott Greer;
Septerrber Management
manager Jonathan Dickins;
Sony Music Entertainment
executive VP/CFO Kevin
Kelleher, executive VP of U.S
sales Darren Stupak and
executive VP of business
affairs/general counsel Julie
swindler; Adele; Epic/Columbia
Label Croup VP of sales Steve
Kennedy; Columbia Records
president Ashley Newton and
VP of promotion Jon Borris;
Columtia/Epic Label Group
chairman Rob Stringer;
Columtbia Records marketing
manager Erika Alfredson,
senior VP of promotion Pete
Cosenza, VP of digital
marketing Kathy Baker, VP of
publicity Benny Tarantini and
chairman Steve Barnett. phc
MARK VON HOLDEN

Additional photos
biz online this week at
° billboard.biz.
To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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ABOVE: More than $600,000 was raised on behaif
of the Agahozo-Shalom Youth Village in Rwanda at
a May 17 event in New York honoring S-Curve
Records founder/CEO Steve Greenberg (center).
The event featured musical performances by (from
left) the Roots’ Captain Kirk Douglas, F. Knuckles,
Kamal Gray and James Poyser; Betty Wright, Nick
Jonas; the Roots’ Ahmir “?uestiove” Thompson and
Diane Birch. The village provides a positive living
environment and education for 500 Rwandan
teenagers who were orphaned as a result of the
Rwandan genocide. pHOTO: LORI HEDDINGER
On May 11 at Los Ange!es' Capitol Records Studio, Rink Floyd LEFT: Mercury Records Australia recording artist
announced the rollout of a series of newly remastered studio albums | and former Savage Garden member Darren Hayes
that will include unreleased music from the band’s archives and special (right) came out to suppo-t his friend and feilow
collector’s boxed sets. The releases will arrive in September and include ; pop singer Simon Curtis at the latter's debut
CDs, DVDs and an array of digital formats. There to make the announce- b 25 o~ r London concert on May 14. Curtis was in town for
ment and toast the legacy of the band are (from left) EMI Music North = i : = the EQ Live and Kinect for Xbox 360-sponsored
America senior VP of catalog A&R and marketing Jane Ventom; Pink > - : event promoting his new single—the just-released
Floyd's Nick Mason; EMI Music North America COO Colin Finkelstein . ; “Superhero”—and his fortrcoming second studio
and senior VP/GM of catalog Bill Gagnon; and EMI Music U.K. senior VP - - = ! effort, “R?" Hayes’ fourth solo studio album, and
of catalog global priorities Timothy Ryan. PHOTO: STORM THORGERSON 3 f first for Mercury, is due later this year. pu .

Bon Jovi's Circle tour is among the top 10 highest-grossing tours of I - - On May 23, Big Time Rush celebrated the gold certification of its
all time. Kicking off in February 2010, the trek has sold out stadiums | MiiLro, " debut album, “BTR,” at Columbia’s New York offices with staff
and arenas worldwide, was attended by more than 1.5 miilion fans from the label and Nickelodeon on hand for the festivities. From
and has grossed more than $146 million. Nielsen Entertainment VP of ‘ left: Nickelodeon/MTVN Kids & Family Group president Cyma
merchant services and emerging growth Chris Muratore caught up I Zarghami; BTR’s Kendall Schmidt, Logan Henderson, James
with Jon Bon Jovi at New York’s Nassau Coliseum on May 6 to | Maslow and Carlos Pena; Columbia/Epic Label Group chairman

present him with an award for more than 20 million albums sold Rob Stringer; and band manager Bret Disend. pHOTO: GARY GERSHOFF
since 1991, PHOTO: DAVID BERGMAN s =
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NOVEMBER 9-10, 2011

. The Roosevelt Hotel, NYC

Join 650 of the most successful promoters,
agents, managers, venue operators, sponsors,
digital music executives, ticketers and
productnonprofessuonals at this premier

concert industry event.
\ ol F’

REGISTRATION OPENS
JUNE 15TH!

Registration Information:
212.493.4263 or
Conferences@Billboard.com

Sponsorship Information:
Cebele Marguez 646.315.2961
Cebele.Marquez@Billboard.com

| " BillboardTouringConference.com
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The llg]) ellmg Country Artist of 2011

»J eeks SoundScan #1 Album
|th My Kinda Party”

| a*‘

:-' Se Img Country Single of 2011

i (Dont You Wanna Stay)

L
Dlrt Road Anthem” #1 Ringtone
J I j[:‘.enres according to RingScan
I

'” ] D‘ont You Wanna Stay” with
J' Ilyﬁ%larkson 3 weeks #1 at Radio
1 i
ost Nominated Artist for the
i 1, 2011 CMT Awards

14 Total weeks #1
T op 20 Countdown (to date)
s from ‘My Kinda Party”

WHAT A GREAT WAY 10 BEGIN THE YEAR!

CONGRATULATIONS JASON! FROM
YOUR FAMILY AT BROKEN BOW RECORDS




