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ON THE CHARTS 
ALBUMS PAGE ARTIST /TIRE 

THE BILLBOARD 200 42 
LADYGAGA/ 

BORN THIS WAY 

HEATSEEKERS 45 DAVID BAZAN / 
STRANGE NEGOTIATIONS 

TOP COUNTRY 49 BRAD PAISLEY / 
THIS IS COUNTRY MUSIC 

BLUEGRASS ¡ 49 AUSON KRAUSS + UNION STATION / 
PAPER PJRPLANE 

9 
VARIOUS 

MUSIC GROUP PRESENTS: SELF MADE 

CHRISTIAN 52 LACKII 

SGUT 

GOSPEL 52 KIRK FRANKUN I 
HELLO FEAR 

DANCE /ELECTRONIC 53 LADY / 
BORN THIS WAY 

TRADITIONAL JAZZ 53 MICHAEL RUBLE / 
CRAZY LOVE 

CONTEMPORARY JAZZ 5j3 CONAY JAMES / 
CONTACT 

TRADITIONAL CLASSICAL 53 ROYAL 

WRnsTS / 
THE ROYAL WEDDING: THE OFFICIAI ALBUM 

CLASSICAL CROSSOVER 53 
IL VOLO / 
IL VOLO 

WORLD 53 CELTIC THUNDER / 
HERITAGE 

TOP LATIN 54 MAMA/ 
DRAMA V WZ 

Q ARTISTS 
PAGE ARTIST 

SOCIAL 50 44 LADY GAGA 

UNCHARTED 44 DJ BISND 

6 SONGS 
PAGE ARTIST /TITLE 

THE BILLBOARD HOT 100 46 ADELE I 
ROLLING IN THE DEEP 

HOT 100 AIRPLAY 47 / 
ROLLING 
ADELE 

IN THE DEEP 

HOT DIGITAL 47 ADELE/ 
ROWNG IN THE DEEP 

HEATSEEKERS 45 MARTIN SOLVEIG A ORAGONETTE I 
HELLO 

MAINSTREAM TOP 40 48 ADELEI 
ROLLING IN THE DEEP 

ADULT CONTEMPORARY 48 BRUNO MARS I 
JUST THE WAY YOU ARE 

ADULT TOP 40 48 ADELEI 
BOSUNS IN THE DEEP 

ROCK`. 48 FO FIGHTERS / 
ROOPE 

ALTERNATIVE 48 F00RGHTERSI 

TRIPLE£ 48 DEATH CAB FOR CUTIE / 
YOU AREA TOURIST 

HOT COUNTRY 49 BRAD PAISLEY 
ALABAMA 

FEATURING ALABAMA / 
OLD 

MAINSTREAM R &B /HIP -HOB'- -. ... 50 KELLY ROWLAND FEATURING UL WAYNE / 
MOTIVATION 

RHYTHMIC 50 WPEFIASCD/ 
THE SHOW GOES ON 

ADULT R &B 50 KIRK FRANKLIN / 
I SMILE 

RAP 50 
LOOK 

CHRIS 
AT 

BROWN 
ME 

/ 
NOW 

HOT R &B /HIP -HOP SONGS 51 KELLY ROWLAND FEATURING LIL WAYNE / 
MOTIVATION 

CHRISTIAN 52 CASTINGCROWNSI 
GLORIOUS DAY 

CHRISTIAN AC 52 hi, TRANDIA 

I 
STRONGER 

CHRISTIAN CHR 52 JAMIE -GRACE FEATURING TOBYMAC / 
HOLD ME 

GOSPEL 52 KIRK FRANKLIN / 
SMILE 

DANCE CLUB 53 
HOLLYWOOD 

L 
HOLW TONIGHT 

DANCE AIRPLAY 53 
ALEXANDRA STAN/ 
MR. SAXOBEAT 

SMOOTH JAZZ 53 DAVID NAO 
BOTSWANA NOVA ANA BOSSSA 

HOT LATIN 54 roDMEOSANTOS/ 

RINGTONES 10 

JASON 
DIRT ROAD ANTHEM 

THIS WEEK ON .biz ARTIST / TITLE 

TOP CATALOG ALBUMS x1 
ARDELEI 

DIGITAL ALBUMS ,q1 

INTERNET ALBUMS 

INDEPENDENT ALBUMS 

1 

1 

MUSIC VIDEO SALES a1 

LADY GAGA / 
BORN THIS WAY 

LADY GAGA / 
BORN THIS WAY 

JASON ALLFAN/ 
MY KINDA PARTY 

AC/DC / 
LIVE AT RIVER PLATE 
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UPFRONT 
BEST FRENEMIES Rivalry emerges between Vevo and 
YouTube. The issue? Live -streaming rights. 
Digital Entertainment 
Latin 
Q &A: Bill Roedy 

FEATURES 
14 RELENTLESS Jason Aldean is in business with Benny 

Brown's Broken Bow Records, Spalding Entertainment and 
Buddy Lee Attractions. Is it time to start calling this 
independent spirit a superstar? 

18 NATIONAL ANTHEMS He's signed to Cash Money, 
president of Def Jam South and his new single may just be 
the summer's hottest hip -hop song. And he knows 
everybody. DJ Khaled? He's kind of a big deal. 

20 LOUD AND CLEAR The discerning music Industry 
executive wants the best -sounding music possible. We've 
selected some of the year's best digital gear so far. 

25 THE VIEW FROM THE TOP Billboard's 
second Country Music Summit takes on genre's 
successes and challenges. PLUS: On The Road 

MUSIC 
33 LIVE -AND DIRECT 

TO DVD Franco de 
Vita's "Primera Fila" 
heats up. 

34 6 Questions: Aline 
Simone 

36 Reviews 
38 Happening Now 

IN EVERY 
ISSUE 

40 Marketplace 
41 Over The Counter 
41 Market Watch 

42 Charts 
57 Executive Turntable, 

Good Works, Backbeat 

ON THE COVER: Jason Aldean 
photograph by James M nchin III 

DJ KHALED 18 

Online 
.COM EXCLUSIVES 
Visit Billboard.com at 4:30 
p.m. ET on June 6 to watch 
Billboard cover star Jason 
Aldean talk country 
hitmaking, answer fan 
tweets and more during 
our live Q &A direct from 
Nashville. 

CDEI1114tIONII 
Events 

POWER PLAYERS TOURING 
Billboard's Latin Power 
Players report this summer 
will recognize Latin music 
executives who are driving 
their business forward. 
Readers may submit 
nominations through June 
17 at billboard.biz /latin 
powerplayers. 

The Billboard Touring 
Conference & Awards are 

set for Nov. 9 -10 at the 
Roosevelt in New York. 
Registration opens June 
15. For more information, 
go to billboardtouring 
conference.com. 
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Over 10 million of the world's most passionate music 

fans visit the ASME award -winning Billboard.com. 

To discover how Billboard.com can engage them in a conversation 

with your brand, contact your Billboard sales representative 

or Lisa Ryan Howard, Publisher, at 212.493.4187. 
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» >CAVALLO 
TO RETIRE AS 
DISNEY MUSIC 
CHAIRMAN 
Bob Cavallo will retire 
in January as 
chairman of Disney 
Music Group. Ken 
Bunt has been 
promoted to 
executive VP and will 
run Disney Music 
Group upon Cavallo's 
retirement. Cavallo 
has been with Walt 
Disney Studios for 
more than 13 years. 
Chief among his 
accomplishments was 
the reorganization of 
the company's 
recorded music, music 
publishing and 
concert operations 
into one centralized 
business entity, the 
Disney Music Group. 

»,SONY 
RESTORES 
ORIOCITY 
NETWORK 
Sony Corp. began 
restoring its 
PlayStation Network 
in the United States, 
Europe and parts of 
Asia on June 2 after 
hackers stole 
customer data and 
sent services offline in 
April. Customers will 
also be able to 
download music again 
on their PlayStation3 
consoles and PCs 
through Sony's 
Qriocity music service. 
Sony shut down the 
network after a 

massive security 
breach that affected 
more than 100 million 
online accounts. 

» >GILSCOTT- 
HERON DIES 
AT 62 
Gil Scott- Heron, who 
helped lay the 
groundwork for rap by 
fusing minimalistic 
percussion, political 
expression and 
spoken -word poetry 
on such songs as "The 
Revolution Will Not 
Be Televised," died 
May 27. He was 62. 
Scott -Heron's 
influence on rap 
was such that he 
sometimes was 
referred to as the 
Godfather of Rap, a 

title that he rejected. 

Reporting by Phil 
Gallo and the 
Associated Press. 

FOUR OF A KIND 
Apple se;...: s cloud 

deals with majors 

WEAKER SIGNAL 
loses 

ground in key markets 

DIRECT CONNECT 

collection societies 

PLAYING FOR THE CUP 
NHL eyes expanded 
artist partnerships 

WORLD BEAT 
A chat vi,... : V's 

ex- international chief 

® BY ANTONY BRUNO 

Best Frenemies 
Rivalry Emerges Between Vevo And YouTube. The Issue? Live -Streaming Rights 

Competition over the in- 
creasingly lucrative 
rights to stream con- 

certs live over the Internet is 
pitting close partners Vevo and 
YouTube against one another. 

Take, for instance, Bonnaroo. 
The June 9 -12 festival in Man- 
chester, Tenn., will be streamed 
exclusively on Vevo. Last year, 
YouTube had the rights. 

What happened? 
"They decided it was really 

important to them to get that 
on an exclusive basis and were 
willing to pay for it," YouTube 
VP of business development 
Chris Maxcy says. We com- 
peted with them and they won." 

Not that YouTube hasn't 
scored its own big events this 
year. In April, it live- streamed 
the Coachella festival in Indio, 
Calif. And bidding is under way 
for the rights to upcoming fes- 
tivals like Lollapalooza and Out- 
side Lands, among others. 

The competition for live - 
streaming rights has "definitely 
increased," says Jonathan May- 

ers, president of Bonnaroo co- 

producer Superfly Presents. 
"These different platforms 

are looking for association with 
premium brands and the artists 
and the events," Mayers says. 
"That space is more active than 
it's ever been." 

That's because there's big 
money to be made. Vevo only 
began airing live concerts on 
its site last year, but already 
CEO Rio Caraeff says such 
deals are driving revenue into 
the mid- to high seven figures, 
and attracting between 5 mil- 
lion and 10 million unique 
viewers for each event. 

"We wouldn't be doing this 

Two halves: MY MORNING 
JACKET performing at the 
Louisville (Ky.) Palace Theatre on 
May 31, which Vevo and YouTube 
both live- streamed as part of the 
Unstaged live music series 
sponsored by American Express. 

if we didn't think it was a criti- 
cal thing to do," Caraeff says. 
"It's a pain in the ass. But if 
you're to build a premium video 
experience and distribution 
company, you can't rest on 
other people's music videos." 

Vevo was created to corner 
the market, largely, on those 
music videos. Any Web outlet 
that wants to stream music 
videos from Vevo stakeholders 
Universal Music Group and 
Sony Music Entertainment and 
that of content partner EMI 
Music Group, has no choice but 
to syndicate through Vevo. 

The only music videos You - 
Tube doesn't need to syndicate 
from Vevo are user -created dips 
and live events. In addition to 
last year's Bonnaroo and this 
year's Coachella, YouTube has 
hosted live streams of perform- 

ances by U2, Paul McCartney 
and Bon Jovi. Maxcy says the 
company hopes to add "sub- 
stantially more." 

"Users like it and the advertis- 
ers like it as well," he says. "The 
growth curve online in terms of 
the revenue generated is phe- 
nomenal, and I expect it to be a 

meaningful proportion of our 
overall revenue as we push for- 

ward into the next 12 months." 
YouTube's advantage is its 

massive user base and global 
presence. In May, the company 
disclosed that it streams 3 bil- 
lion videos per day. It's also 
available worldwide and has a 

massive advertising sales force. 
By contrast, Vevo is available 

in only three countries, with a 

fraction of YouTube's audience 
and a far smaller sales team. So 

it is competing on features and 

relationships. Vevo's mobile 
and iPad apps let live -stream 
viewers choose from multiple 
camera angles, for instance. 
The mobile app can also alert 
users when a live event is about 
to start, and Caraeff says half of 
Vevo's 6 million mobile users 
opt in for that feature. In all, 
he says, 15% of Vevo's live - 
streaming traffic comes from 
mobile or iPad devices. 

But Vevo's ace in the hole is 
its label relationships. While 
the labels hold no rights over 
artists' live events, they do wield 
influence with the managers 
and artists who may be consid- 
ering adding a live -stream corn - 
ponent to their concerts. They 
also have relationships with 

YouTube and, as Vevo stake- 
holders, try to persuade You - 
Tube to involve Vevo in any 
live- streaming initiatives. 

"There are times when the 
labels will say they really want 
us to partner with Vevo on 
something because they're an 
owner in that company," Maxcy 

says. "But there's also an equal 
number of cases where artists, 
managers or labels come to us 
saying it's just easier to work 
directly with YouTube." 

Despite their burgeoning 
rivalry over live- streaming 
rights, Vevo and YouTube are 
equal partners in a live series 
called Unstaged, sponsored by 
American Express, that has 
aired live concerts by Arcade 
Fire, Duran Duran and most 
recently My Morning Jacket. 
And Caraeff insists that Vevo 
only plans to exclusively host 
around four exclusive "tent - 
pole" events per year. 

But there are only so many 
big- ticket events -like Bonna- 
roo, Coachella or a tour stop by 

a superstar artist -that can 
serve as cornerstones for a live - 
music strategy. These are the 
kinds of events that YouTube 
and Vevo are vying for. 

"We can bump up against 
them in the marketplace, but 
I think it's a healthy compe- 
tition," Caraeff says. "It's 
healthy because it creates 
choices and options for artists 
and event producers and for 
consumers. It causes every- 
body to do a better job, work a 

little bit harder and create a 

better experience." 

MOBILE: For 24/7 news and analysis on your cell phone 
or mobile device, go to: mobile.billboard.biz. 
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This Year's Model 
As Apple Secures iCloud Deals With The Majors, 
A New Payment Standard Emerges 

Still searching: 
Google co- founder 
SERGEY BRIN at 
the Google I/O 
conference in San 
Francisco on May 11, 

when the company 
unveiled its Music 
Beta cloud service. 

Just days ahead of its planned unveiling of its iCloud 
service, Apple has succeeded in securing licensing deals 

from all four major labels and music publishers. 
In fact, it's probably done more: By agreeing to pay major 

publishers a 12% cut of iCloud revenue, it may have set a new, 

higher digital payment standard for publishers, whose share 
of revenue from a digital service is typically about 10% or less. 

Apple CEO Steve Jobs and other senior executives will pro- 
vide details about the iCloud service during a June 6 keynote 
presentation at the company's annual Worldwide Develop- 

ers Conference in San Francisco. 
Universal Music Group was the final major label to come 

to terms for the iCloud service, according to sources famil- 
iar with the situation. Apple has agreed to pay major labels 

approximately 58% of revenue, leaving Apple with about 30 %. 

While sources say Universal and Sony Music Entertain- 
ment were asking for 60% of revenue, they now suggest that 
a last- minute compromise was reached to accommodate the 
12% royalty rate being paid to publishers. 

Apple has yet to reach deals with independent publishers 
and labels. Sources say that it will offer indie publishers the 

same 12% rate it is paying major publishers. However, Apple 
began negotiations with independent labels by offering them 
only a 53% revenue cut. Some indie -label executives say 

they're pushing back on Apple 
to get a higher cut. 

Meanwhile, Google is still 
negotiating with the major 
labels and publishers for its 
Music Beta cloud service, 
which it unveiled May 11 at the 
Google I/O conferénce in San 

Francisco. One of the obsta- 
cles to those talks was the fact 
that Universal and Sony Music 
Entertainment were seeking 
a 60% revenue cut, while 
Google agreed to pay major 
publishers a 12% revenue 
share and retain 30% for itself, 
according to sources. Univer- 
sal and Sony, those sources 
say, wanted publishers to re- 

ceive a smaller share. 
Not all industry observers 

agree that the majors are mak- 
ing a play to cut the publishers' share. "Nowadays, the ma- 

jors are trying to get 80% of the revenue in the new digital 
deals coming their way, so I am guessing that the majors are 

trying to cut Google's and Apple's share," a source familiar 
with the situation says. 

Although Google has offered major labels and publish- 
ers similar revenue cuts as Apple, it doesn't wield nearly the 

same leverage with them. Apple's iTunes store accounted 
for about 33% of U.S. recorded -music revenue in 2010 

(Billboard, May 14). 

Disagreement over revenue splits hasn't been the only hur- 
dle in the Google talks, with some sources noting that 
differences also remain over advances and demands that the 

search giant be more active in fighting music piracy. 
Apple, Google and Amazon, which like Google has 

launched a basic cloud music service without label and pub- 
lisher deals, want to offer scan -and -match -style locker serv- 

ices, under which they would scan users' digital music 
libraries and match the songs the services have licenses for 
in a centralized server, rather than require every user to up- 
load their music to a cloud -based storage locker. The amount 
each service pays music rights -holders for individual tracks 
would depend on usage, with payment splits pro -rated by 

actual plays. 

I-K)IVI E II()I:. 
360 DEGREES OF BILLBOARD 

BILLBOARD.COM SETS MONTHLY TRAFFIC RECORD 
WITH 10 MILLION UNIQUE VISITORS IN MAY 

Billboard.com enjoyed a blockbuster 
month in May, surpassing the 10 mil- 
lion unique- visitor mark for the first 
time in its 15 -year history. The mile- 
stone of 10,038,051 uniques, accord- 
ing to Google Analytics, shatters the 
consumer -facing music site's previ- 
ous one -month high of 8.6 million, 
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set in March. 
"I could not be more proud of our 

team and this accomplishment," Bill - 
board.com editor M. Tye Comer says. 

"Reaching the 10 million unique mark 
is a remarkable achievement, and it 
speaks to the tireless efforts of the 
editors and writers who work dili- 

gently to fill the site with engaging 
content every day." 

May's unprecedented traffic num- 
bers -the site also saw a record -setting 
74.8 million page views for the month - 
were buoyed by content surrounding 
the 2011 Billboard Music Awards. The 
Billboard.com Fan Favorite poll gar- 
nered more than 1.6 million votes in 

less than two weeks, while the BBMA- 
related photo galleries received more 
than 5.5 million page views during the 
month. Additionally, Billboard.com 
partnered with Ustream to produce 
a live broadcast of backstage inter- 
views at the BBMAs, which received 
more than 1 million viewers between 
the two platforms. 
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RADIO BY PAUL HEINE 

Rocks Off 
Rock Formats Fall Out Of Favor With 
Station Owners And Advertisers 

0 nce among radio's most stalwart for- 
mats, rock radio is losing ground - 
and confidence -among station 

groups, advertisers and record labels. Ratings 
have steadily dwindled to where just 12 of the 
top 25 markets have a current -song -based rock 
station in the top 10 of Arbitron's April ratings. 
In the first three months of the year, rockers in 
two top 25 markets vanished, including Miami, 
which doesn't have a current -based rock sta- 
tion, and Portland, Ore., where KUFO fell out 
of orbit after 16 years in the format. 

Active rock is more endangered than alter- 
native; its narrow focus on hard rock and soph- 
omoric jocks has alienated female listeners at 
a time when marketers are allocating more of 
their ad dollars to female -friendly formats like 
top 40 and adult contemporary. The list of sta- 
dium- filling rock acts has shrunk and fewer 
songs are crossing over from rock to other for- 
mats. Rock doesn't have a Lady Gaga or a Katy 
Perry, or anything remotely close. 

"If you don't have a big, anchor morning show 
and you're not in a position to pull in a reason- 
able amount of females, then it's a very tough 
go," says John Dickey, COO at Cumulus Media, 
which will be the nation's third -largest station 
owner after it closes on a $2.4 billion acquisi- 
tion of Citadel Broadcasting later this year. "Eco- 
nomically, it's not a real viable format long term." 

CBS Radio -owned rock stations were so de- 
pendent on Howard Stern to turbocharge 
their ratings that, after the syndicated morn- 
ing man bolted for satellite radio in January 
2006, virtually all of those that carried his 
show vacated the format, including big -name 
stations like WXRK New York, WBCN Boston 
and WKRK Detroit. 

Rock's male- dominated audience often puts 
it at the short end of the advertising stick. Men 
account for nearly three -quarters of active rock 
listening and two- thirds of mainstream rock, ac- 

cording to Arbitron. Alternative station audi- 
ences are better balanced. "In markets that have 
a big top 40, urban or young country station, ac- 

tive rock may be No. i or No. 2 in men 18 -34, but 
only fifth in total persons 18 -34," says Jon Zell - 
ner, senior VP of programming at Clear Chan- 
nel, the country's largest radio owner. "That's 
not a good story for sales, especially when the 
qualitative profile of the audience is not great." 

Only half of adult active rock listeners at- 
tended college or received a degree, compared 
with two- thirds of alternative listeners, accord- 
ing Scarborough Research. Alternative listen- 
ers also index higher for household income. 

Years of overreliance on grunge, classic hard 
rock and new bands with similar genetics has 
diminished active rock's appeal. "The format 
painted itself into a corner by playing too nar- 
row of a sound," Capitol Music Group VP of 
promotion Ray Gmeiner says. "People get tired 
of the same thing over and over again." 

A lack of mass -appeal hits has hurt all current 
rock formats. Just two top 10 songs on Billboard's 
Active Rock chart this year have crossed to the 
Mainstream Top 40, Adult Top 40 or Adult Con- 
temporary tallies: Stone Sour's "Hesitate," which 
peaked at No. 25 on Adult Top 40 in May, and 
Three Days Grace's "Lost in You" (No. 37 on Adult 
Top 40 this week). Two did so during the first 
four months of 2006, compared with seven that 
did in the same period in 2001. Alternative has 
also experienced a decline, though not as sharp, 
from nine in 2001 to four so far this year. 

Label execs say fewer rock stations and tighter 
playlists have made it harder for them to break 
new bands. "It's extremely difficult for every- 
one who promotes records to rock radio," RCA 
Records senior VP of rock music Bill Burrs says. 
"There are fewer outlets and we're all vying for 
that same slot." 

Exacerbating the situation, quirky indie -rock 
college stations are fast becoming an endan- 

gered species. In recent months, the Univer- 
sity of San Francisco, Rice University, Trevecca 
Nazrene University, Texas Tech University and 
other schools have sold or agreed to sell their 
radio stations. 

Fewer outlets, smaller audiences and tighter 
playlists have changed expectations and strate- 
gies inside label promotion departments. "We're 
much more succinct and focused in how we 
launch records now," Burrs says. "You've got to 
know whether you've got a hit and know the 
right stations to take it to. In the old days we'd 
go after everything." 

The new landscape is doing little to help 
things at the cash register. Rock album sales 
are up 2.3% year -to -date through May 29, ver- 
sus a 0.4% uptick for overall U.S. album sales, 
according to Nielsen SoundScan. But sales in 
the genre have fared worse in each of the last 

two years compared with the broader market. 
Rock album sales plunged 16.5% in 2010 and 
18.4% in 2009, compared with declines of 12.8% 
and 12.7 %, respectively, in total album sales, 
according to SoundScan. 

"We don't see the kind of sales impact from 
current airplay and from radio promotions 
around a concert performance like we used to," 
Gmeiner says. 

That's causing a rock rethink at some major 
labels. "If we continue to see less sales impact 
on rock bands after extensive amounts of air- 
play, A &R departments across the board will 
be much more selective about the rock bands 
they sign," Gmeiner says. That's already begun 
at Capitol, he observes, where a new A &R team 
is paying more attention to young- targeting al- 
ternative acts and less to older- skewing active 
rock bands. 

STATION TO STATION 
How Rock Still Thrives In 
And Other Markets 

Despite shrinking ratings and a 

loss of stations, rock and alter- 
native stations continue to 
thrive in about one -third of the 
top 35 markets, including Los 
Angeles, Houston and Phila- 
delphia. Most have decades in 

the format, deeply entrenched 
market positions and a full staff 
of live and local personalities, 
including a market -leading 
morning show with a larger au- 
dience than the rest of the sta- 
tion's programs. 

Case in point: Greater Media's 

WMMR Philadelphia. No.1 among 
listeners aged 18 -34 and No. 3 

in 25 -54 in Arbitron's latest 

Philly, Seattle 

monthly ratings, the 43 -year- 
old active rocker has the city's 
top -rated personality morning 
show ( "Preston & Steve "), an 

iconic midday personality 
(Pierre Robert), an afternoon 
host connected with the local 
music scene (Jaxon) and a night 
jock who serves as the voice 
of the NBA's 76ers and is wired 
into Philly's other major sports 
franchises (Matt Cord). 

"Personalities are the differ- 
ence maker between us and 
Pandora or Spotify," WMMr- 
PD Bill Weston says. "Havin; 
voices that help the audienck 
identify with the community 

where they live and try to make 
them care about music as they 
get older is vitally important." 

While Metallica, Pearl Jam 
and AC /DC remain core acts, 
WMMR and other successful 

Alternative appeal: 
CAGE THE ELEPHANT 

rock stations are also cherry - 
picking songs from Billboard's 
Alternative chart, such as the 
Black Keys and Cage the 
Elephant, while playing more 
mainstream, classic and pop 

rock. Like top 40, rock pro- 
grammers have found that a 

broader musical palette plays 
better in the top 48 markets 
measured by Arbitron's Port- 
able People Meter electronic 
ratings system. 

A wider playlist and well - 
known personalities are also 
a winning formula for Enter - 
corn's 40 -year rocker KISW, 

which is Seattle's top station 
in the 18 -34 and 25 -54 demos. 
"Successful rock stations have 

changed their direction, espe- 
cially when they are the her- 
itage station in the market," 
Entercom /Seattle VP of pro- 
gramming and operations 
Dave Richards says. "Some of 
these other stations haven't 
evolved away from the jackass 

mentality that helped differ- 
entiate them from alternative 
in the '905." 

Alternative stations in Los 

Angeles (KROO), Houston 
(KTBZ), Detroit (CIMX), Den- 
ver (KTCL), Indianapolis (WRZX) 

and Pittsburgh (WXDX) have 

climbed to first or second 
place in the 18 -34 demo by 
drawing a balanced mix of 
male and female listeners. "Al- 
ternative is much more female - 
friendly than active rock and 
therefore has a broader ap- 
peal," Clear Channel senior VP 

of programming Jon Zellner 
says. "Five Finger Death Punch 

and Black Stone Cherry are very 

edgy and don't have the same 
appeal as the Foo Fighters or 
Cage the Elephant." -PH 
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PUBUSHING BY ED CHRISTMAN 

Road Curves Ahead 
Shifts In Digital Licensing Pose Challenges 
For Performance Rights Organizations 

After decades of occupying one of the 
most stable corners of the music busi- 
ness, performance rights organizations 
(PRO) are starting to face uncertainty 
and competitive challenges. 

EMI Music Publishing announced 
in May that it plans to issue bundled 
mechanical and performances licenses 
directly to online services for its EMI 
April Music catalog, assuming respon- 
sibility for functions previously han- 
dled by ASCAP (see Opinion, page 9). 

It's a move that other leading music 
publishers are expected to make. 

Greater interest in direct digital li- 

censing among publishers, efforts to 

establish Pan -European licensing and 
the creation of a global repertoire data- 
base are reshaping the landscape being 
navigated by ASCAP and its fellow 
U.S. performing rights organizations 
BMI and SESAC. 

ASCAP CEO John LoFrumento says 

that decisions by clients to take charge 
of some digital licensing won't threaten 
the PRO's business. He points out that 
EMI's move only affects online music 
users who aren't currently licensed or 
do not have licenses in effect with 
ASCAP and excludes broadcast or 
broadcast digital rights, cable, satellite 
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and all other offline media. Moreover, 
he notes that the online dollars repre- 
sented by EMI's decision could amount 
to less than 1% of ASCAP's total an- 
nual revenue. 

"We see the efficiency of licensing 
in bundles," LoFrumento says. "We feel 

very strongly that is something that will 

be the next step in this business envi- 
ronment. This will result in a new busi- 
ness model over the next few years." 

U.S. PROs continue to enjoy rela- 
tive financial stability. For instance, 
ASCAP's annual revenue fell 6% in 
2010 to $935 million, but that was 
down from a record -high $995 million 
in the prior year. Still, moves toward 
direct licensing could potentially erode 
PRO revenue. But Richard Conlon, 
BMI senior VP of corporate strategy, 
communications and new media, says 

the PROs will weather these chal- 
lenges, though he acknowledges that 
the business is in flux. 

"The core construct of BMI will be 
very different in five or 10 years as we 
start to virtualize and as the dynamics 
of the global footprints start to change 
the global nature of copyright," Con- 

lon says. 
In a statement, SESAC president/ 

COO Pat Collins says that PROs have 
already contended with technological 
changes for years. 

"More music is being consumed 
today than ever before," Collins says, 
adding that the Internet has "brought 
efficiencies to the tracking, identifying 
and payment processes that were un- 
thinkable 10 years ago. These develop- 
ing technological advances will allow 
SESAC to achieve even more robust li- 
censing on behalf of the copyright owner, 

thus increasing royalty distributions." 
In a trend that's bound to be dis- 

cussed again at the World Copyright 
Summit in Brussels June 6 -8, publish- 
ers and collection societies across the 
Atlantic are contending with a shift to 
Pan -European licensing. 

To meet a mandate by the European 
Commission to provide one -stop licens- 
ing for digital music providers that want 
to do business in multiple European 
countries, Universal Music Publishing 
Group and Sony /ATV Music Publish- 
ing have each formed a joint venture 
vehicle with a European collection 
society to handle all of their Anglo- 
American repertoire, while EMI has 
formed a JV with two societies. Warner/ 
Chappell Music's Pan -European Digi- 

tal Licensing initiative is working with 
seven European societies so far to pro- 
vide digital music users a choice of 
which society they want to work with. 
Each time one of these vehicles 
handles licensing for a digital music 
service, it eliminates opportunities 
previously handled by each country's 
own collection society. 

Moreover, some industry observers 
suggest that the Pan - European licens- 
ing vehicles concept could soon evolve 

into global licensing mechanisms for 
the digital marketplace. 

As they establish bundled, all -in 
digital licensing for both mechanical 
and performance rights, publishers 
must be careful not to undermine 
standard royalty rates, Conlon says. 
"When bundling you are doing so to 
make it easier to license, but you have 
to make sure not to squeeze out some 
value," he says. 

Meanwhile, efforts to create a global 
repertoire database could enable di- 

rect licensing, which would further af- 

fect local societies' revenue collections. 
But others dismiss that possibility, say- 

ing that a global database would en- 
sure a more efficient marketplace -for 
example, ensuring songwriting claims 
don't add up to more than 100 %, a very 
common problem -while allowing 
collection societies to continue to corn - 
pete on services. 

In the meantime, the ability of 
digital music users to track and report 
in greater detail will also spur change. 
The emerging digital market is already 
providing "more transparency and 
accountability," says Conlon, who 
notes the PROs do well in worlds of 
complexity that are also becoming 
more fractionalized. 

"We scale well and are totally expo- 

nential," he says. "We are dealing with 
and translating the long tail ... han- 
dling billions of performances every 
quarter. We are optimized to handle 
what will be an increasingly fragmented 
medium and marketplace." 

But improved accounting systems 
have enabled "some [digital users] to 

consider going direct" to rights - 
holders like publishers, Music Reports 
Inc. founder /chairman Ron Gertz 
says. "They will trade the convenience 
of [PRO blanket licensing] to do a la 

carte licensing." 
That dynamic will be matched by 

major music publishers looking to in- 

crease profits in difficult times by doing 
direct licensing deals in easily track- 
able media like those offered by digital 
music providers. The bundling of rights 
and direct deals are among the market 
forces that will increase competition 
among collection societies. 

If publishers pull back licensing 
rights from PROs, how will those or- 

ganizations compensate for that lost 

revenue? Some industry executives are 
predicting mergers will take place 
among collection societies around the 
world, creating regional licensing hubs. 
But others speculate that some soci- 
eties may move to grant multiterritory 
rights for their exclusive repertoire. 

Meanwhile, music publishing exec- 

utives predict that current trends will 

lead to a consolidation of backroom 
functions among rival PROs. In fact, 
ASCAP's LoFrumento is advocating 
that scenario. 

Collection societies "use the same 
database and we have the same infor- 
mation on the members' share; we all 

use similar systems," he says. "The 
idea of multiple back offices with mul- 
tiple personnel doesn't bode well for 
us. As the music industry faces the fu- 

ture, we have to look at the functions 
that we are not competing on and corn - 
bine them. We need to start a dialogue 
with other societies." 

Moreover, LoFrumento thinks that 
if an independent third -party back of- 

fice could be created, publishers may 
want to join such an initiative. 

In the meantime, ASCAP just fin- 
ished development of a new back - 
office distribution system, which will 
provide members with 24/7 access to 
the organization's database as well as 
increased transparency. 

Another issue expected to drive the 
evolution of PROs is the growth in the 
number of registered songwriters, who 
are demanding more services. 

"We have been working on this for 
the last five years: how to create and 
extend electronic services in the vir- 

tual world," BMI's Conlon says. 
Regardless of what happens in the 

digital market, PROs will always have 
general performance licensing to fall 

back on because monitoring song plays 
at bars, clubs and stores requires boots 
on the ground to track. 

But here, too, they face challenges, 
as was illustrated last year when two 
federal courts approximately halved the 
negotiated annual blanket fee that 
music service providers like Muzak and 
DMX pay BMI and ASCAP for every 
apparel store, beauty salon and health 
club for which they program music. 

The court rulings, both of which are 
being appealed by BMI and ASCAP, 
set up a carve -out mechanism to allow 
DMX to license and pay for music di- 

rectly from a publisher and then get a 

discount from the blanket fee based on 
the proportion of music played that was 

directly licensed. The case could en- 
courage other music service providers 
to push for similar carve -outs, a con- 
cept that could potentially be applied 
to terrestrial radio. 

"The world is changing faster 
than anybody thought," LoFrumento 
says. 



OPI NION 

BY ROGER FAXON 

EDITORIALS COMMENTARY LETTERS 

Innovation Required 
Publishers Must Embrace New Ways 
To License Music To Digital Services 

In a music environment that has seen every fun- 
damental premise, assumption and certainty 
blown away during the last 10 years, there is al- 

ways much talk of innovation. 
The nature of music delivery and consump- 

tion changes year after year, as new entrants 
come into the market to offer exciting channels 
to music fans across the world. This dynamism 
and excitement have played an important role 
in ensuring that more music is being used than 
ever before. Innovation is omnipresent in the 
life of the industry- except with regard to li- 

censing the very services that innovate the most. 
The simple fact is that as 

the representatives of the 
greatest songwriting and 
recording talent in the world, 
we as an industry have a duty 
to encourage digital platforms 
and services to come to mar- 
ket for the benefit of creators 
and consumers alike. Yet 
while we expect them to break 
boundaries and push technol- 
ogy and user experience fur- 
ther than ever before, record 
companies and publishers 
alike seem determined to 
cling to an existing licensing 
framework that does little to 
advance the cause of creators. 

We are in a new world, 
one in which the distinctions between the 
rights of traditional types of music usages are 
blurring, reflecting technology's ongoing en- 
richment of the music experience. 

Digital music services want to be able to offer 
their customers the ability to download music, 
stream tracks, see videos, engage with rich ed- 
itorial content, sing along to lyrics and interact 
with content. All of these have traditionally re- 
quired separate licenses from separate bodies. 
That places a huge burden of time and money 
on new services. When faced with an industry 
as unwelcoming as music to new players, it 

would be little surprise if they turned their at- 

tentions to more approachable forms of media. 
Put simply, the music industry will be fail- 

ing in its duty to the creative talent it represents 
if it doesn't put its licensing house in order. 
That's why in May, EMI Music Publishing took 
the pioneering step of withdrawing from 
ASCAP the new -media rights for the EM I Apri 1 

Music catalog (see story, page 8). 

Now, I wouldn't want anyone to think that I 

believe ASCAP has done a poor job with the 
April catalog. I'm an admirer of ASCAP chair- 
man Paul Williams, CEO John LoFrumento and 
the entire organization, on whose board I sit. I 

am happy that they will continue to represent 
EMI's traditional broadcast rights, and they have 
been very supportive of this latest initiative. 

However, the changing world of digital music 
means that it is imperative that we explore new 
ways to encourage innovation, in order to allow 
our music to find as broad an audience as it pos- 
sibly can. And that means exploring ways to 

unify the rights in our catalog. 
Services don't care what specific rights are 

called or which part of the value chain those 
rights sit within -they just want to get the per- 
mission to do what they want to do, in a timely 
and efficient manner. Rather than forcing serv- 
ices to adapt to our processes, it is incumbent 
on us to adapt to their needs, and only by doing 
so will we speed digital development. 

Of course, unification of rights is not the only 
tool that we have to use to reduce complexity in 
this space. In particular, we also need a global 

rights database in order to be 
sure that the user community 
knows exactly where and how 
to assemble the rights they 
need for every work that they 
wish to use. Significant 
progress has been made to- 

ward this goal, with music 
companies, digital platforms 
and industry institutions rec- 

ognizing that the establish- 
ment of a global rights 
database would reduce the 
impediments to access that 
exist today. 

Removal of the barriers to 

growth has to be a key focus 
for our industry in the corn- 
ing months and years. EMI 

Music Publishing's removal of its new -media 
rights from ASCAP is one important experi- 
ment in that regard. The existing licensing 
framework was not designed for a world in which 
music is omnipresent -its overhaul is essen- 
tial if we are to foster an environment in which 
consumers can be meaningfully engaged with 
music, and in which creators can achieve the 
successful outcomes that their passion and hard 
work so deserve. 

The existing 
licensing 

framework 
was not 

designed for 
a world 

in which 
music is 

omnipresent. 

Roger Faxon is chairman /CEO of EMI Music 
Publishing and CEO of EMI Group. 
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New Game Plan 
After A Foray Into Interactive Remix Apps, MXP4 Moves Into Social Games 

Among the many buzzwords 
that have been emerging from 
the startup echo chamber is the 
notion of the pivot -if some- 
thing's not working, try some- 
thing different. 

It's a concept that social gam- 

ing startup MXP4 knows all too 
well. The Paris -based company 
launched in 2006 as an interac- 
tive music format billed at the 
time as a replacement for the 
ubiquitous MP3 format. 

That quickly went nowhere, 
so the company changed focus, 

becoming a white -label technol- 
ogy provider to artists and 
brands that wanted to let fans 
interact or remix music through 
an embeddable app on their 
website or Facebook page (Bill- 

board, Oct. 30, 2010). 
Now MXP4 has unveiled its 

third identity -a provider of 
branded games for Facebook 
and mobile phones, under the 
Bopler Games banner. 

This new tack isn't so much 
a pivot as it is a step, one in- 
formed by the 
company's previ- 

ous iteration. 
During the years 
it operated as a 

white -label serv- 
ice provider, it 
signed up more 
than 150 artists, 
who used the 
technology to let 
fans interact with their music 
on Facebook or their websites. 
They included such stars as 
Michael Jackson, David Guetta, 
Big Boi and Paramore. 

The company noticed that 
artists who embedded the app 
saw traffic spike as a result. 
Guetta's app generated 2 mil- 

Bopler effect: MXP4 CEO ALBIN 
SERVIANT is betting that music 
fans are willing to interact in a 
game -like manner with their 
favorite songs; inset: MXP4's 
Match It game. 

lion plays and registered the 
contact information of some 
66,000 fans, according to 
Guetta's management. Time 
spent on each embedded song 
averaged 15 minutes, accord- 
ing to the company, and half 

of those doing 
so would share 
their remixes 
with friends on 
Facebook. 

But rolling this 
out on an artist - 
by- artist basis just 
couldn't scale. 
Hence the cre- 
ation of Bopler 

Games. In 2009, MXP4 brought 
on former Vivendi Mobile Enter- 

tainment GM Albin Serviant to 

spearhead its gaming strategy. 
Calling the white -label activ- 

ity a "proof of concept" that 
music fans are willing to inter- 
act in a game -like manner with 
their favorite songs online, 

Digit 
Dom 
ANTONY 
BRUNO 

al 
ain 

ECO- FRIENDLY CHARGE 
Constantly recharging power -hungry smartphones and 

portable game players consumes a good bit of electric- 
ity. Enter the IDAPT it Eco, an environmentally conscious 
charger made from recycled materials that meets all En- 

ergy Star standards while minimizing the user's carbon 
footprint. Most notably, it features an auto -off system 
that powers down the charger when it's not in use, with 
a quick restart button to wake it up when necessary. In- 

terchangeable tips make it compatible with more than 
4,000 different de- 
vices, including mobile 
handsets, cameras and V other products. 

The IDAPT it Eco is 

available for $25. 
-AB 
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MXP4 has created several 
custom titles designed to 
take the gameplay that 
was formerly restricted to 

just one artist's track and 
expand it to a far larger roster 
of songs. 

The company soft -launched 
its game lineup in April with 
four titles -Match It, Space It, 
Pump It, Snake It -all featur- 
ing gameplay that's a variation 
of dodging or navigating obsta- 
cles that react to the beat or 
lyrics of a given song. The 
games feature music by KT 

Tunstall, Lily Allen, Fall Out 
Boy, Digital Underground, 
Afrika Bambaataa, the Jonas 
Brothers and other acts. 

Another title, Dodge It, fol- 

lowed in May. And this month, 
the company will embark on a 

formal launch of the brand, 
complete with marketing and 
customer outreach on Facebook. 

Serviant says the plan is to have 
up to 12 games developed by the 
end of the month. 

"There's a giant disconnect 
between music and social 
games on Facebook," Serviant 
says. And he's right. But with 
only about 40,000 monthly ac- 

tive users, Bopler Games has 
its work cut out for it as it goes 
up against the likes of Zynga, 
which boasts 250 million ac- 

tive monthly users. Zynga re- 
cently launched GagaVille, a 

new Lady Gaga -themed subdi- 
vision of its hugely popular 
FarmVille game, which repre- 
sents an intriguing attempt at 
bridging the gap between 
music and social games that 
Bopler is targeting. 

MXP4 has secured licenses 
with three of the four major la- 

bels on about 150 songs avail- 
able to play today, according to 

Serviant, who declines to com- 
ment further on the label 
talks. Altogether, MXP4 needs 
only about 500 tracks or so- 
a mix of current hits and pop- 
ular catalog songs- rather 
than access to each label's en- 
tire roster, he says. 

None of Bopler's games, 
which are far more basic than 
console games, requires "au- 
thoring" musical notation to 
enter music into their titles, as 
"Guitar Hero" or "Rock Band" 
do. MXP4's technology does all 

the work. 
Garners can play any track 

on any game up to three times 
for free, or they can buy the full 

track using 15 Facebook cred- 
its (about $1.50). Bundles of 
tracks can also be purchased 
in increments of three, five or 
10 at increasing discounted 
rates. Serviant expects about 
95% of Bopler garners to only 
play the free tracks, with the 
remainder paying between $5 

and $15 per month. 
In doing so, MXP4's efforts 

serve as an important test case 
of whether the music industry 
can make inroads into the 
massively popular social gam - 
ing market. * - 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz /digital. 
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CLOUD SERVICES 
MAY LIFT DIGITAL 
REVENUE GROWTH 
U.S. revenue growth from 
digital music services has 

slowed in recent years as 

the market matures. But as 

cloud -based music stream- 
ing services extend access 
beyond home computers, 
digital growth rates may pick 
up, according to market re- 

search firm Parks Associates. 

Last year, for instance, 34% 

of U.S. broadband customers 
used their mobile phone as 

a music player, up from 9% 

who said the same in 2007. 
Additional features like en- 

hanced music discovery en- 

gines and music -centric so- 

cial networking tools may 
also kickstart digital revenue 
growth, Parks says. 

DEADMAUS, TALENT 
HOUSE PARTNER 
FOR CONTEST 
Electronica DJ deadmau5, 
who wears a giant mouse 
head during performances, 
is asking fans to design his 

new headgear. To do so, he's 

tapped the artist and design 

community at Talenthouse 
.com to host a contest. Through 

July 12, members can submit 
new designs through the 
site, after which Talenthouse 
members will vote on their 
favorites. Deadmau5 will wear 

the winning design onstage, 
and the designer will get two 
VIP passes to a future show, 

along with a meet -and -greet 
with the DJ. 

BURN STUDIOS 
LAUNCHES 
COLLABORATION 
SITE FOR DJs 
During the Ibiza International 
Music Summit held May 25- 

27 in Spain, Burn Studios in- 

troduced a new cloud -based 

online music studio and col- 
laboration site aimed at elec- 

tronica DJs. In partnership 
with digital retailer Beatport 
and audio production spe- 
cialist SAE Institute, the site 
(burnstudios.audiotool.com) 
is designed for new talent to 
submit their work, find edu- 
cational opportunities and 
participate in mentoring pro- 
grams with established DJs 

like Richie Hawtin and Sasha. 
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Power Play 
Ex -NFL Executive Steers 1 'rte NHL 
Toward More Music Partnerships 

Center ice: DIERKS 
BENTLEY and 
(inset) the NHL's 
CHARLES COPLIN 

When country star Dierks Bentley isn't 
on the road or in the recording stu- 
dio, he can usually be found at an ice 

rink playing hockey with some of his buddies. 
So it's no surprise that the singer was excited 

to learn that his new party -themed single, "Am 
I the Only One," was played during 
a recent National Hockey League 
playoff game. 

"I was watching the playoffs and 
my song came on," Bentley recalls, 
admitting that he wasn't aware the 
track had been licensed to the NHL. 
"My phone blew up with texts from 
friends that knew I'd get a kick out 
of it. I'm just thrilled that my song 
is getting played." 

Bentley, who plays in a recreational 

Taking a page from the NFL's 

playbook, Collins and Coplin 
have been keen on expanding 
the NHL's entertainment brand 
through the launch of special 
events and artist partnerships. 

In his new role, Coplin plans 
to leverage relationships he 
built as booker of the Super 
Bowl halftime show and use 
them to create unique musical 
opportunities for the NHL's 
lengthy October -June season. 

"The NFL has those defined 
pieces of real estate, like the kickoff show and 
the Super Bowl show," Coplin says. "Hockey has 
a different rhythm; it's an everyday sport [and] 

plays a couple months longer." 
Collins has overseen the creation of new 

events during the NHL season, including the 
opening -day NHL Face-Off enter- 
tainment festival; the New Year's 
Day Winter Classic, which fea- 
tures a regular- season game 
played outdoors; and the annual 
NHL Awards show, which will be 
held June 22 at the Pearl Concert 
Theater in Las Vegas. 

"We have such a different vari- 
ety of events with such different 
themes and geography that it allows 
us to be more targeted in what we're 

going after," Coplin says. 
Booking musical talent for a massive event 

like the Super Bowl halftime show, Coplin says, 
can be somewhat constricting, in that it needs 
to be an act with wide, mainstream appeal. 

But with the NHL, "we have a targeted demo- 
graphic and we can take some edgier acts," he 
says. The league says it has about 53 million fans 
in North America, of which it estimates 60% are 
between the ages of 18 -49. 

Coplin says he's eager to expand the NHL's 
relationship with more musical artists. 

"We can do some things that are more aggres- 
sive or a little bit more risky," he says, "because 
of the nature of the sport and the demographic." 

Thanks to his likable, boy- next -door image, 
Bentley probably wouldn't be considered an edgy 
or risky artist in most quarters. But Capitol 
Nashville senior VP of marketing Cindy Mabe 
says his passion for hockey makes him a natu- 
ral partner for the NHL. 

Mabe also says the campaign will help set up 
Bentley's as- yet -untitled sixth studio album, 
which is tentatively scheduled for release in Oc- 

tober on Capitol Records Nashville. "Am I the 
Only One" is the album's first single. 

"For us, it's nothing but a commercial that 
Dierks is coming," she says. "Dierks had the au- 
tomatic walk -in because he speaks the language 
of hockey. He loves hockey, appreciates it and 
plays it." - 

ice hockey league in Nashville, has reason to be 
excited, as his new partnership with the NHL 
spans well beyond exposure during the playoffs. 

"Am I the Only One" -which moves 16 -14 
this week on Billboard's Hot Country Songs 
chart-was featured in May in TV tune -in spots 
during the NHL conference finals on networks 
like NBC, CBC and the NHL Network. They also 
ran on NHL.com and team websites. 

Bentley is also releasing a second music video 
to CMT and other platforms for "Am I the Only 
One," which features highlights from the 2010- 
11 NHL season, footage from his recent concert 
tour and home videos of him playing hockey. 

Collaborating with musical artists isn't new 
for the NHL. The Goo Goo Dolls performed at 
last year's NHL Awards show, while the Jonas 
Brothers, Garth Brooks and Usher have per- 
formed at events scheduled around the NHL All - 

Star Game. The league also licensed Eminem's 
"Not Afraid" for use during telecasts of the 2010 
Stanley Cup playoffs. 

But the NHL's partnership with Bentley is the 
first such artist campaign under the leadership 
of Charles Coplin, a former National Football 
League VP of programming who joined the NHL 
in September as executive VP of content. 

Coplin reports to another former NFL execu- 
tive-NHL COO John Collins, who had previously 
served as president /CEO of the Cleveland Browns 
and senior VP of marketing and sales at the NFL. 
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Everybody 
Dance Now 
The Sounds Of `Lambada' Resurface On 
J.Lo's `On The Floor' And Other Hits 

" Lambada" by French group 
Kaoma became a worldwide 
smash in 1990, reaching No. 

46 on the Billboard Hot 100 and 
topping the Hot Latin Songs 
chart for seven straight weeks. 

The song's ascent was aided 
by the lambada 
dance craze that 
preceded the 
song's release, 
as well as two 
cheesy 1990 
movies -"Lam- 
bada" and "The 
Forbidden Dance" 

-that sought to 

capitalize on the 
popularity of the Brazilian 
dance style. 

Fast -forward 20 years and 
the sounds of "Lambada" are 
back with not one but three 
charting songs featuring the 
melody of the 1990 hit. First 
up was Edward Maya and 
Vika Jigulina's soulful dance 
track "Stereo Love," which en- 
tered the Hot 100 last October 

at No. 92 and peaked in Janu- 
ary at No. 16, spending 28 
weeks on the chart. 

Then there's Don Omar's 
"Taboo," a Portuguese /Span- 
ish version of the original that 
peaked at No. 9 on Hot Latin 

Songs in May. 

Finally, there 
is Jennifer 
Lopez's hit "On 
the Floor," fea- 
turing Pitbull, 
which sports 
the melodic 
hook of "Lam - 
bada," with Lo- 

pez singing new 
English lyrics to the original 
melody. The track peaked at 
No. 3 on the Hot 100 in May 
and has generated U.S. digital 
track sales of 2 million, accord- 
ing to Nielsen SoundScan. 

"Good music revives every 
so often," says Rogelio 
Alfonso, PD for Miami's Clear 
Channel -owned WMGE 
(Mega 94.9), which plays all 

Latin 
Notas 
LEILA 
COBO 

three tracks, as do several other 
Miami stations, including 
top 40 WHYI (Y -100). "Plus, 
danceable Brazilian music is 
super catchy." 

And as it turns out, Kaomá s 

"Lambada" wasn't the first 
recording of the song. The orig- 

inal version is " Llorando se 
Fue," written and performed 
by Bolivian folk group Kjarkas, 
which used an Andean flute in- 

stead of an accordion. 
Kaoma took credit for the 

composition and gave it Por- 
tuguese lyrics and the beat and 
instrumentation of the lam - 
bada, an urban Brazilian 
rhythm known for its sensual, 
hip -to -hip grinding dance. 
When the song became a 

smash, the original writers, 
brothers Gonzalo and Ulises 
Hermosa, successfully sued 
for a share of the royalties. 

Today, all versions of the 
song, including Omar's and 
Lopez's, cite the brothers as 
the writers of the song, al- 
though the roster of co- 
writers of "On the Floor" 
includes Pitbull and Re- 
dOne, while "Taboo" in- 
cludes Omar. 

As for Maya's "Stereo Love," 

it doesn't quote the trademark 
lambada accordion hook; writ- 
ers changed the note sequence 
just enough so that it would 

Bringing back 
the beat: 

PITBULL and 
JENNIFER 

LOPEZ 

evoke the melody rather than 
replicate it. 

The success of" Stereo Love" 

was surprising, says Patrick 
Moxey, president of Ultra 
Records, which released the 
track in North America. "Work- 

ing a record with an accordion 
hook into all these different for- 

mats and sell [20,000] copies? 
That doesn't happen very often." 

The danceable yet melan- 
cholic accordion hook of 
" Lambada" has proved to be 
timeless. In the original 
Kaoma video, the protagonists 

were two children -a blond 
girl and a black boy, both 
around 10-who escape their 
parents' watchful eyes to 
dance. Twenty years later, 
Omar's video for "Taboo" con- 
tinues the story, borrowing im- 

ages from the original clip and 
hinting that he's the boy, all 
grown up. 

For those who ever danced 
to this track, it's a powerful 
image. 

For 24/7 Latin news .biz and analysis, see 
billboard.biz /latin. 

Ranchera Singer's Return 
Nydia Rojas, Once A Rising Star Of Mariachi, Hits The Comeback Trail 

As a teenager growing up 
in Southern California in 
the 1990s, Nydia Rojas was 
touted as mariachi music's 
next big thing. 

She released four albums 
on Arista Latin and Hollywood 
Records. She toured with Juan 
and Ana Gabriel. She even 
earned a Latin Grammy Award 
nomination in 2000 for her 
album "Si Me Conocieras," 
which received a nod for best 
ranchero performance. 

And then, one day in 2001, 
Rojas decided to walk away 
from it all. She went back to 
school, got married, worked 
for a spell as a 911 emergency 
dispatcher and reclaimed her 
life -a life she felt she no 
longer had control of. 

"I wasn't living for myself - 
I was living for others and 
that's all I knew," Rojas says. 
"When I left the business, I 

went back to school. I studied 
music, but I also began living 
normal experiences in order 

to be where I am today, which 
I believe is a good place." 

Now 31, Rojas is attempt- 
ing to make a comeback. She 

is working with her husband, 
percussionist Raul Pineda, on 
a new album that she hopes 
to release in the fall. 
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"It's going to be an inde- 
pendent project, taking my 
influences and adding filters 
of my heritage from Mexican 
folk music and Cuban music 
with modern attributes of my 
singing style," she says. 

Rojas is also opening 
nine shows in California for 
ranchera legend Vicente Fer- 
nandez, including five shows 
at the Gibson Amphitheatre 
in Los Angeles scheduled for 
mid -November. 

"Not too many people get 
second chances," says Jose 
Hernandez, musical director 
for Mariachi Sol de Mexico, 
who mentored the singer as 
a child. "She's getting to tour 
with Vicente Fernandez be- 
cause she deserves it. She has 
the vocal capabilities." 

Tony Romero, a tour man- 
ager working the Fernandez 
concerts, agrees, saying that 

Rojas "has a very special style 
and she knows how to capti- 
vate an audience." 

Live performances will 
play a key role in Rojas' ef- 
forts to re- establish a career 
in music, says Rodri J. Ro- 
driguez, who helped launch 
her career with the annual 
Mariachi USA showcase at 
the Hollywood Bowl. 

"When you are passionate 
about something you can al- 
ways come back to that road," 
Rodriguez says. "I know she's 
tried different things, but her 
road always brings her back 
to what she's good at." 

Rojas admits that her first 
gig opening for Fernandez on 
May 6 in Fresno, Calif., gave 
her butterflies. But she says it 

also felt like a homecoming. 
"It was exhilarating and I 

am grateful," she says. 
-Justino Águila 

EN ESPAÑOL: All the great Latin music coverage 
.COm you've come to expect from Billboard -in Spanish. 

Go to billboardenespanol.com. 

131 V I: 
LOS HOROSCOPOS DE 
DURANGO DENY 
REPORT OF BREAKUP 
Vicky and Marisol Terrazas, 
lead singers of duranguense 
group Los Horoscopos de Du- 
rango, denied on Twitter that 
they were breaking up. The 
Chicago -based group, one of 
the most successful in the du- 
ranguense realm, released its 
latest album, "La Guera y la 

Morena," on Disa last Septem- 
ber. Univision TV entertain- 
ment show "Primer Impacto" 
reported May 26 that the sis- 
ters would launch separate ca- 
reers. On their official Twitter 
page ( a horoscoposdedgo) 
the siblings tweeted: "THAT'S 

NOT TRUE." -Leila Cobo 

AEROSMITH TO TOUR 
LATIN AMERICA AGAIN 
Ticket sales for Aerosmith's 
2010 Latin American tour were 
so robust that the band is al- 
ready scheduling a return to 
the region later this year. Its 
2011 tour will include shows in 

Lima, Peru, on Oct. 22 and at 
Parque Simon Bolivar in Bo- 
gota, Colombia, on Nov. 3, with 
other dates to be announced 
later. Aerosmith, which first 
played Latin America in 1977, 

visited Chile, Colombia, Peru, 
Costa Rica, Brazil and Ven- 
ezuela in 2010. -LC 

BILLBOARD LATIN 
POWER PLAYERS 
NOMINATIONS DUE 
JUNE 17 

Billboard is collecting nomi- 
nations for its annual Latin 
Power Players report, which 
recognizes Latin music exec- 
utives who are driving the 
music industry forward with 
their artistic and business vi- 

sion. Executives in all sectors 
of the Latin music industry are 
eligible. Individuals who make 
their living primarily as artists 
and /or songwriters aren't eli- 
gible unless they own their 
recordings or songs and act in 

a business or executive capac- 
ity to market them. Billboard 
editors will compile the Latin 
Power Players report based 
on the nominees' achieve- 
ments in the past 12 months 
and their overall leadership. 
The deadline for nominations 
is June 17. Nominations can be 
submitted online at billboard 
.biz /latinpowerplayers. 

-Justino Águila 
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NATION AI Bill Roedy 
The longtime head of MTV 
Networks' global team on the 
"relentless" push to plant MTV's 
flag in every country. 

For 23 years, Bill Roedy was the man who built MTV Networks outside the United States, ex- 

panding its reach into more than 160 countries. His career before MTV is less well -known to 
his music business colleagues. A graduate of West Point, Roedy led combat troops in Viet- 
nam and later commanded NATO nuclear missile bases in Italy- experiences that prepared 
him well for music and media business battles that later shaped his life. 

Roedy, who stepped down in January from his position as chairman /CEO of MTV Net- 
works International, has just published "What Makes Business Rock" (Wiley), an inside look 
at those battles and MTV's aggressive worldwide expansion. It's an engrossing business 
story with an all -star cast, as Roedy's quest to plant the MTV flag around the globe led to scores 

of encounters with pop stars and heads of state. 
Responding to a life- and -death crisis facing MTV's audience, Roedy was the driving 

force behind MTV's pioneering efforts to promote HIV /AIDS education, beginning with 
edgy public service announcements and later with its Staying Alive campaign and founda- 
tion. He continues to chair that foundation and plays a key role in several major organiza- 
tions fighting AIDS. On May 25 he was named the first envoy of the Global Alliance for Vac- 
cines and Immunisations. 

Visiting New York from his home in London, Roedy spoke with Billboard about 
MTV's international growth and the recent departure of MTV Networks chairman /CEO 
Judy McGrath. 

Did Judy McGrath's move sur- 
prise you? 
No, not really. You know, she's been 
with the company 30 years and I 

was for 23 years. I had breakfast 
with her and I reminded her that, 
as measured in dog years, that's 
more than 200 years. Particularly at 
a company like MTV, that's a long 
time. She's got a huge legacy. 

I wouldn't put too much into [re- 

ports of] programming disputes. 
Yes, the organization does change. 
I think it's more about just, gosh, 
even though it's a great gig, you've 
got to move on eventually. 

Your mantra was, "Aggressive, 
creative, relentless distribution." 
Exactly how wide is the global 
reach of MTV Networks? 
Our exposure is everywhere. Two bil- 

lion- billion -have access to it in for- 

mal distribution. We've done research 
that shows 100 million tune in on a 

monthly basis. It's a lot of people. 
We do our playlists based on a lot 

of different things. Record sales, 
radio play, gut feel, all that. Gener- 
ally, you would say that about 50% 
ofthe music on any particular chan- 

nel is local and 50% is international, 
on average. Some were 80/20, some 
40/60. Over the years, early on, we 
didn't really have a lot [of acts that 
we helped break in the United 
States]. But then there are a lot of 
great examples in isolation. One of 
the first commercially successful 
Russian groups, t.a.t.u., was on the 
MTV Movie Awards. We did an "Un- 
plugged" for Shakira and brought 
her to Asia [when] no one had heard 
of her in the United States. 

"Yo! MTV Raps" started in France. 

Yes, with [host] Sophie Bramly. The 
other interesting thing is Arab rap. 
The language has a certain cadence 
that connects with rap, so rap was al- 

ways going to be very popular in the 
Middle East. It was an interesting eye - 

opener for me. Who would expect rap 
to be so successful in Arabia? 

You've done a lot of business 
with Russian entrepreneurs. It 
appears Warner Music will be 
sold to Access Industries led by 
Russian -born Len Blavatnik. 
He's a terrific guy. I actually think 
that's a good thing for Warner. I 

know him personally and he's tough. 
It was a privilege to see this in- 

credible transformation of [emerg- 
ing markets like] the Middle East, 
China and India. But to me, Rus- 
sia really made the most radical 
transformation. It was extraordi- 
nary. Overnight. Boom. This en- 
trepreneur, Boris Zosimov [whose 
company Biz Enterprises devel- 
oped MTV Russia], he had a pas- 
sion and he made a go of it. He 
would come up to me and say, 
"What's a sales commission ?" 

I don't mean to let China off the 
hook but China, I think, has more 
of a capitalist culture. China is hap- 
pening too. It's just difficult in the 
media business because there's so 
much regulation. 

Are international media compa- 
nies making inroads in China? 
The answer is yes, but slowly. GM 
sells more cars in China than any- 
where else in the world. Volkswa- 
gen sells more Volkswagens in 
China than anywhere else in the 
world. So if you're doing cars, yeah 
[it's a great market]. I must say, I 

worked China very hard. I joked 

that I went there more than to my 
U.K. operation. 

How has MTV's relationship with 
the music business changed? 
For almost my entire career -even, 
I would say, recently -it's been a 

critical relationship. [Cable TV mag- 
nate] John Malone said it's like tying 
the tails of two cats together and 
throwing them over the fence: 
They're intertwined and they're 
going to fight. We had our ups and 
downs, no question. But we were 
dependent on them and they were 
dependent on us. We sold music. 
They gave us wonderful, fresh prod- 
uct on a weekly basis. 

But less now than in the past? 
What happened over the years is 
that, you know the story of course, 
[more] youth entertainment and 
less music. Now, do young people 
come to MTV for music? Less so, 
because you can get videos on 
YouTube. But we play more music 
than we ever have [on digital chan- 
nels]. Pick a market. I think the U.K. 
is one of the best examples, with 
nine music channels. 

MTV's role in the fight against 
HIV /AIDS is an important part of 
your legacy. Wasn't there a risk 
involved in linking MTV's brand 
so closely to that pandemic? 
Yes, there was. But we didn't make 
up this issue as important for our 
audience; they told us. And as we 
expanded our reach, particularly in 
hard -hit countries, I always felt, 
"Hey, no option. We've got to be part 
of this fight." 

Critics have asked how MTV can 
sell a sexual lifestyle through 
its programming, yet preach 
safe sex. 
It's a fair question. Here's the deal. 
Part of being young is being irrev- 
erent and edgy. Sexual themes are 
part of being irreverent and young. 
You don't have a connection un- 
less you're out there with some of 
these themes. But when you do 
have that connection, it presents 
you with an opportunity. So we 
seized that opportunity [to deliver 
safe -sex messages to young view- 
ers]. Even with that, you can't hit 
them over the head; you've got to 
do it in a way that's creative and 
more subtle. 

You write that the most serious 
challenge facing content pro- 
viders is figuring out which 
distribution services in which 
form produce the best rev- 
enue stream. 
Here's the irony. People listen to 
more music than they ever have. 
People read more than they ever 
have. People are watching more 
content on television or video than 
they ever have. Yet the margins are 
all going down. So it's going to take 
a lot of smart managers and cre- 
ative people to figure this all out. 
It's an uncertain future. It's excit- 
ing though. 

It was a privilege to see this incredible transformation of 
emerging markets. Russia really made the most radical 
transformation. It was extraordinary. Overnight. Boom. 
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RELENTL ESS. 
A TRUE COUNTRY- ROCK 

INDEPENDENT SPIRIT, 
JASON ALDEAN 
IS IN BUSINESS WITH BENNY BROWN'S 

BROKEN BOW RECORDS 
(A SEVEN -ALBUM DEAL), 
SPALDING ENTERTAINMENT 
(THEY HAVE A PLAN) 
AND BUDDY LEE ATTRACTIONS 
(BOOKED HIS SUMMER TOUR WITH LIVE NATION). 

HE SELLS OJT 
AMPHITHEATERS IN ADVANCE, 
SINGS WITH KELLY CLARKSON 
AND IS IHRE SINGLES DEEP INTO A PLATINUM-PLUS OURTH ALBUM. 

CAN SOMEBODY SAY, 
'SUPERSTAR'? 
BY RAY WADDELL 
14 BILLBOARD JUNE 11, 2011 
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ays before embarking on a critical run of 
amphitheater shows that will solidify his maj or- 

league touring status, Jason Aldean shows no 
signs of stress. Why should he? He's out in the 
barn -his "man cave " -at home, south of Nash- 
ville. Aldean is confident and relaxed.- though 
not quite as chill as his Georgia bulldog, Athens. 
Still, Aldean has shown a bulldog's determina- 
tion in pursuing a still -rising career. Though it 
resides somewhat below the radar of the main- 
stream music industry, a case can be made that 
Jason Aldine Williams is the hottest male star in 
country music. If He's signed to Nashville inde- 
pendent label Broken Bow, and four albums in, 
Aldean has racked up 11 top 10 singles on Bill- 

board's Hot Country Songs chart (including five 
No. 1s), and his third single from current album "My Kinda 
Party," the boundary- pushing "Dirt Road Anthem," is rising 
quickly up the charts. Previous single "Don't You Wanna Stay," 
a duet with Kelly Clarkson, is now making noise on the Adult 
Top 40 chart, a rare crossover for a male country artist. 

All four of his Broken Bow records have cracked the top 10 

on Billboard's Top Country Albums chart- "Party" spent eight 
weeks there. Aldean has sold nearly 5 million albums in the 
United States, according to Nielsen SoundScan, along with 10.5 

million digital tracks. But the best heat indicator is Aldean's box - 

office success. In the most competitive year in memory for con- 
temporary country music headliners, Aldean, booked by Buddy 
Lee Attractions and promoted this year by Live Nation, is blow- 
ing out shows all over the place in 20,000 -capacity venues. 

Aldean's growth during the past six years has been steady 
and sure, but prior to that the going was tough. After signing 
a songwriter deal with Warner /Chappell in 1998 (giving up his 
Pepsi delivery -truck gig in the process), Aldean moved to 
Nashville that fall. But, even with what must have felt like an 
endless parade of showcases, label after label either passed out- 
right or failed to bring a deal home for Aldean. It was down- 
right scary for the Macon, Ga., native: He had a wife and new 
baby daughter to support. 

"It was like, 'Yeah, we love it, let's talk, we'll come see some 
more shows,' but nobody ever pulled the trigger," he says. "I'm 
not somebody that gives up ... easily, but it was getting to the 
point where, not that I didn't think it was going to work, I just 
didn't know what else to do. You start thinking about, 'What 
else can I do ?' This was my backup plan." 

Being called "humble" is de rigueur for a country artist, but 
manager Clarence Spalding of Spalding Entertainment (Spald- 
ing's Chris Parr handles Aldean day to day) says Aldean found 
humility the hard way. "He's had the shit beat out of him," 
Spalding says. "He almost packed his bags and went back to 

Georgia. And without Benny Brown he would have been there." 
Broken Bow owner Benny Brown is plain- spoken. An en- 

trepreneur. He's successfully added record labels and pub- 
lishing to his other business endeavors, which include a string 
of California -based car dealerships. When Aldean came to 
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Brown's attention in 2003, Craig Morgan was the top artist 
at Broken Bow. Brown wanted to see Aldean showcase in front 
of "regular country fans." It was set up at Nashville's Wild - 
horse Saloon. "After it was over, I told some of my staff, 'This 
kid has something special. I think I'll sign him,' " Brown re- 
calls. "Everybody thought I was crazy." 

The circumstances surrounding Broken Bow signing Aldean 
to a seven -album deal were unusual, to say the least. Though 
he'd been playing music since he was 14, Aldean was, for coun- 
try fans, a brand -new artist, steadfastly committed to an un- 
proven producer in Michael Knox (see sidebar, page 17) and 
sporting a rock -tinged sound. And he wanted to use his road 
band on the record. Brown and Broken Bow's approach with 
Aldean "took huge balls," Spalding says. "Think about it: 'We're 
gonna sign this kid, we've got a guy over here who's not a proven 
producer, and, hey, let's take his road band in to record with 
him.' It wouldn't have happened anywhere else like that." 

Broken Bow then did the drill: introduced Aldean to coun- 
try radio. "As an independent with a new artist, you kind of take 
what's given to you, which meant ... doing a lot of free shows 
to promote their stations and the songs," Broken Bow senior 
VP of operations Rick Shedd says. "It was a long, hard battle to 
moving up the charts, like it is for a lot of companies." 

But 12 weeks after Aldean's debut set was released (July 2005) 

Broken Bow had its first gold album with Aldean, driven by 
debut single "Hicktown." Though the song peaked at No. 10 

on Hot Country Songs, its mud -slinging, hell -raising video cast 
the die for Aldean's sound -and his fans. The song "was a po- 
larizing single, different from what was going on at the time," 
Shedd says. "But when people ... were turned on by it, it sold 
a lot of records. It set the tone." 

A key cog in the machine has been distributor RED, which, 
though traditionally more active in non -country genres, has a 

history with country dating back to Kenny Chesney's debut on 

TEAM ALDEAN 
LABEL: Broken Bow Records 
TOURING AGENT: Kevin Neal, Buddy Lee Attractions 
MANAGEMENT: Spalding Entertainment, Nashville 
PRODUCER: Michael Knox 

SITES: JasonAldean.com, Facebook.com /jasonaldean, 

Myspace.com / jasonaldean 
PUBLICITY: The Green Room ( @thegreenroompr) 
UPCOMING SHOWS: June 9, CMA Music Festival, 
Nashville; July 8, Summerfest, Milwaukee; July 16, 

Cruzan Amphitheatre, West Palm Beach, Fla. 

UPCOMING TV APPEARANCES: June 8, CMT Music 
Awards (CMT); TBD, CMA Music Festival (ABC) 
ENDORSEMENTS: Wrangler 
TWEETS: @Jason_Aldean 

Capricorn in 1994. Broken Bow began working with RED in 
2003 when Morgan's first record came out. 

"They made a compelling argument as to why they could han- 
dle the country business, and as Broken Bow grew, they grew with 
us," Shedd says. "They came with stronger sales reps and more 
aggressive marketing so they could service our needs, and it has 
continued with the growth of digital. When the digital thing started 
taking off, they had one person in place. Now they have 15." 

RED senior VP of product development Alan Becker says, 
"With Broken Bow we saw this fierce determination." He adds 
that RED works closely with the label on "every important ini- 
tiative," including digital /mobile marketing through RED's 
digital marketing division, Stache Media. 

Aldean's self -titled debut album has moved 1.4 million copies, 
and follow -up "Relentless" is at 829,000, according to Sound - 
Scan. His "Wide Open" album, on the strength of mega -hit 
"She's Country," went platinum, and "Party" is heading into 
double -platinum territory. "If you ship too many albums out 
into the marketplace and they don't sell, retailers are quick to 
return them and you have to buy them back," Brown says. "Our 
rate of return on Jason has been exceptional; almost zero." 

Brown says that prior to launching Broken Bow in 1999, he 
had invested in other artist development projects. "I found out 
quickly that by the time the label got through recouping every- 
thing there wasn't a whole lot left for the artist," he says. "So 
when I came up with the model for Broken Bow, I said, 'If we're 
going to do this thing, it's going to be without greed in mind.' 
With Jason we did a very fair contract, and consequently even 
his business manager said [he'd] never seen an artist that started 



Stay and sing: JASQ 
ALDEAN and KELL 
CLARKSON perform 

"Don't You Wanna Stay' 
at the 44th annual 

Country Music Assn. 
Awards on Nov.10 . 

getting royalties from almost day one." 
For Spalding, who worked with Brooks & Dunn for the length 

of the duo's 20 -year career and has added Rascal Flatts to his 
firm, working with an independent has its advantages. 

"I don't hear, ' I've got to check with business affairs,' " he says. 
"For a manager, the worst words you can hear is, 'I've got to check 
with business affairs,' which means, what, three weeks? It slows 
down the process, and I understand why. But with Broken Bow, 

Benny owns it, he runs it, and for us it's been fantastic." 
Shedd says the chain of command is simple at Broken Bow. 

"Benny is the decider. The company is completely funded by 
Benny. We have no partners. Everything is up to him," Shedd 
says. "We bring things to Benny ... 'This is what it's going to cost, 
this is what the benefits are going to be-and, boom, it's done." 

Spalding sees more big wins in the future for Brown and 
company. "Jason is their first breakthrough act," he says. "I 

think they're going to have a lot of others." 

THE SOUND: COUNTRY ROCK 
Knox and Aldean honed their patented country/arena rock sound 
to perfection and were ready to push the envelope. The debut 
release's title track was pretty much in the Aldean zone, but then 
came the Clarkson duet, an edgy power ballad, then "Dirt Road 
Anthem," with a sort of rap by Aldean that demands attention. 

"Coming offa big record with three No. is, we'd established 
ourselves enough to say, 'OK, now we're going to hit you with 
something completely unexpected,' " Aldean says. "I love when 
I think people think they have me figured out, to come with 
something different. We're always going to try ... stuff that's 

FORT KNOX 
THE SYNERGY OF ALDEAN 

AND HIS PRODUCER 

In 1998, when Michael Knox was a VP 

at Warner /Chappell, he was headed to 
Georgia to visit his grandmother when 
he heard about a talent show in Atlanta. 
"I was actually trying to find a way to 
write the trip off," he says. "I went down 
to the Buckboard in Atlanta and watched 
a two -day talent show. Out of 20 acts, 

Jason was the 18th. He went on the 
second day, about midnight. I told 
him I really dug what he did. I don't 
know how the talent show turned 
out, but Jason was the guy." 

Knox had a sound in his head for an 

arena rock act -country style. "We 
didn't have a rock star in country 
music," he says. "When I first saw 

Jason, he was playing Guns 'N Roses in 

his show. That's when I knew I had the 
right guy. People forget that [Aldean's] 
generation grew up in heavy metal, as 

well as traditional country. It's hard to 
grasp that until you get out into the clubs 
and see it firsthand." 

The producer set out to find a band that 
fit the bill, a process that took five years. 

That effort yielded the unit that would 
tour with Aldean and play on his albums, 
including the celebrated Ill Kings rhythm 
section of Kurt Allison, Tully Kennedy and 

Rich Redmond -they've developed into 
in- demand producers in their own right. 

Aldean made it clear that he and Knox 

were a producer /artist package deal, 
which may or may not have contributed 
to his difficulties in getting signed to a 

label. Broken Bow let it happen. "I re- 
member having a conversation with [the 
label], 'If you like the demos that Michael 

and I have done, if that's the reason you 
signed me, don't put me with somebody 
I don't know, because it's not going to 
sound like this," Aldean says. There were 

similar discussions about using the road 
band in the studio. "I said, 'If this is the 
sound you like, this is the way we get it: " 

Broken Bow owner /CEO Benny Brown 

says the decision wasn't that diffi- 
cult. "With his band on the record- 
ings, it's real easy for them to go out 
and duplicate that in live perform- 
ance," he says. "I've always [attrib- 
uted] a lot of Jason's success to Kurt, 

Rich and Tully. That was one thing 
that impressed me even in the orig- 
inal showcase -what showmen they 
were, along with Jason." -RW 

Party time (from left): 
JASON ALDEAN, MICHAE 
KNOX and BENNY BROWN 

different from what other people are doing." 
Aldean relies on "gut instinct." "When I hear something like 

'Dirt Road Anthem,' I think, 'Yeah, that's different, but I'd go 

buy that record.' Once we got locked in on how we wanted to 
do it, there wasn't any hesitation." Taking on a duet alongside 
a vocalist with the chops of Clarkson would also be daunting 
for many singers. "I was like, 'OK, she's obviously going to 
make me look bad on this song, period, so just get over that and 
sing it your way,' " he says. "I went in and did my thing, and 
... when she started singing with me our voices blended so 
well. It was just one of those things you can't predict." 

Four albums in, Aldean knows what he's looking for in terms 
of sound, and with more than 1,000 shows under his belt, he and 
the band, with Knox, have the sound on lock. In short, it sounds 
like a band, not just a singer with backing studio musicians. 

"Everybody knows some of these studio guys are the best in 
the business; technically they're flawless," Aldean says. "But 
to me some of the flaws, some of the things that aren't clean, 
are what makes it cool, because ... it's a little bit raw. It's . . . 

maybe a very, very good garage band ... I think that's why it's 
appealing to people. It's believable. It's real." 

Kevin Neal, president of independent Nashville agency 
Buddy Lee Attractions and Aldean's agent, met the country 
artist when he was 18 and signed him around the time of the 
Broken Bow deal. "He is a live act," Neal says. "He's had that 
for as long as I've known him. Whenever he did a show it was 
always there. A lot of record companies were either afraid of 
it or didn't get it. Or it didn't fit within their box." 

Building his live fan base has been a more steady, if contin- 
uously upward, progression. This was a plan Aldean bought 
into. "Jason believed in the long -term plan," Neal says. "I told 
him, 'Here's what I think an artist should do, and very few do 
it: Play areas where there's major radio and ... develop a fol- 
lowing. When the single comes out, they'll know who you are 
and maybe it'll help get you added to the station earlier.' He 
said, 'Fine, start booking me.' " 

The climb, according to Spalding, was dictated by the mar- 
ket. "We wanted him to grow at a natural pace, not even a slow 
pace or a fast pace, but what was natural to the progression of 
selling records and having hit singles, and what we were see- 
ing out there in those secondary [and] tertiary markets," he says. 

Another key element is pricing. "You don't go out and just 
grab the money, you develop the career, have people buy a ticket 
... $10 or $15, then you slowly escalate the money," Neal says. 
"After 'She's Country,' things really started to take off, [and] at 
the end of our CMT tour [with Lady Antebellum in 2008] you 
could see the numbers growing. Jason called me that year about 
pricing and said, 'I'd rather have 5,000 people at $20 -$25 than 
1,500 at $30.' " 

With a top ticket price of about $45, Aldean is moving tick- 

ets like few artists on the road, and the show is bigger on all lev- 

els. "We're able to go out now and build the kind of show that 
four years ago we weren't able to," Aldean says. "Now we're able 
to go out and I can make a show look and sound the way -if I 
was a fan -I'd want to see." 

Given the ticket counts, it's easy to forget that these are 
Aldean's first headlining dates in the big rooms. "There's al- 

ways a risk when you go from playing 8,000- to 10,000 -seat 
buildings to playing 25,000 -seat buildings," says Brian O'Con- 
nell, president of Live Nation's country division. "But this year, 
we're out there dead -on competing in some ofthese major mar- 
kets with 14 acts over the course of a 12 -month period." 

But it was time for Aldean to make the move. "There was no 
way around it," Spalding says. "We did such good business last 
year that we were growing at the natural pace." 

Spalding reels off the numbers: 16,000 in Dallas; 19,000 in 
St. Louis; 24,000 in Indianapolis; 21,000 in Washington, D.C.; 

20,000 in Hartford, Conn. And he's selling out in advance. 
"I had a great run with Brooks & Dunn," Spalding says. "But 

I don't believe we ever in their history sold out the amphithe- 
aters a week in advance. A week in advance? In an amphithe- 
ater? If it were freaking [Lady] Gaga you'd have it on the cover 
of Billboard. I'm over here with one of the healthiest things 
alive in the business." 

O'Connell says that all involved were confident. But, still, at 
this level? "If any of us tell you we said we thought we would 
do 20,000 tickets on a Sunday night in Hartford, Conn.," he 
says, "you could call us all liars. It took Aldean seven years to 
get to this point. There are acts from time to time that don't 
wait seven minutes before they think they're headliners. Jason 
has put in the work." 

After pushing the boundaries on "Party," Aldean's not sure 
what comes next. "The album takes shape with whatever songs 
you get," he says. "If you ain't got the songs, you ain't got shit." 

Three singles in, everyone on Team Aldean believes "Party" 
has a lot of legs left. "We could go probably seven singles deep 
and have hits," Brown says. "At the same time, if the album 
sales start dropping off too much, we'll have the next album. 
We're already looking for songs and preparing for it. We'll just 
let the market decide." 

Whatever comes next, a conversation with Aldean makes it 
clear that he's going to come hard. "I'm a competitor," he says. 
"I'm not going to lie: If I get nominated for an award, I want to 
win. I'm not pissed when I don't, but this whole 'I'm just glad 
to be here' spiel? Not me. I'm glad to be there, but I'm there for 
a reason." 

Nashville -based Ray Waddell ( @biliboardtour) is executive director 

of content and programming for touring and live entertainment at 
Billboard. He writes the weekly On the Road column. 
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NATIONAL ANTHEMS 
HE'S SIGNED TO CASH MONEY. HE'S ON -AIR TALENT AT 
MIAMI'S 99 JAMZ. HE'S PRESIDENT OF DEF JAM SOUTH. HIS 
SYNCH BUSINESS IS ROBUST. HIS NEW SINGLE MAY JUST BE 
THE HOTTEST HIP -HOP SONG OF THE SUMMER. AND HE 
KNOWS EVERYBODY. DJ KHALED? HE'S KIND OF A BIG DEAL. 
BY KEITH MURPHY 

"YO, KHALED ... YOU'RE WORKING HARD ... REAL HARD." 

Khaled bin Abdul Khaled, aka DJ Khaled, is recounting what 
he describes as a huge moment in his life and career. The seven 
words were delivered in a deadly serious tone -the speaker 
isn't usually in the business of extolling praise. 

A gregarious producer /radio jock /artist /executive with a de- 

served reputation for the ability to get chart- topping artists on his 
singles, Khaled is getting more and more kudos these days. But, 

backstage at New York's Roseland Ballroom at a jam -packed May 

18 event to celebrate Cartoon Network's Adult Swim program- 
ming bloc, the speaker, who was set to perform, took a moment. 

"This is Jay -Z!" Khaled exclaims, seemingly still unable to be- 

lieve that one of music's ultimate headliners, and the founder /CEO 
of Roc Nation, has taken notice of his rise in the record business. 
"When Jay told me that, I knew I was doing my thing," Khaled 
says, beaming. "Birdman tells me the same: 'Khaled, don't stop 
what you're doing. Keep going ... you're on your way.' You know 
what I'm saying? These are people I look up to." 

Birdman, aka Baby, is Bryan Williams, co- founder /co -CEO 
(with his brother, Ronald "Slim" Williams) of Cash Money 
Records (Lil Wayne, Nicki Minaj, Drake). Khaled is signed to 
Cash Money as an artist. Khaled also works for Island Def 
Jam (IDJ), as president of Def Jam South. His clients, when 
working as a producer, have included Pitbull, Fabolous and 
Fat Joe. The 36- year -old New Orleans -born Palestinian -Amer- 
ican first gained massive exposure as co -host of influential 
hip -hop radio show The TakeOver" on Cox Radio's WEDR 
(99 Jamz) Miami. 

He wanted to make records, though, as much as play them. 
After three independent albums (on Terror Squad /Koch, Terror 
Squad /Koch /We the Best and Terror Squad /We the Best/ E1 

Music) and a string of chest -beating, superstar -laden street an- 
thems (and remixes of those anthems)- including "We Takin' 
Over," featuring T.I., Fat Joe and Lil Wayne (platinum, 2006); 
"I'm So Hood," featuring Kanye West and T -Pain (platinum, 
2007); "Out Here Grindin'," featuring Akon and Plies (gold, 
2007); and All I Do Is Win," featuring T -Pain, Ludacris, Rick 
Ross and Snoop Dogg (2010, platinum) -the industry was fi- 

nally taking notice of Southern rap's most boisterous cheerleader. 
Khaled's over -the -top confidence doesn't feel like mere blus- 

ter when one considers what it might've been like for a kid of 
Palestinian descent born in the South to claw his way to hip - 
hop respectability. Khaled has always had to be the brashest 
and most passionate dude on the block. It was that way in the 
mid -'80s when he called himself "Special K" and was break - 
dancing on the streets of North Carolina. Soon hip -hop be- 
came an obsession. 

"I used to love cutting up Run -D.M.C.'s 'Peter Piper,' " Khaled 
recalls of his b -boy days. "But when I moved to Florida [in the 
'90s], I started really loving DJ'ing." But the gatekeepers of 
Miami's mainstream radio scene were still apprehensive about 
playing hardcore hip -hop. The outlet for mixtape and under- 
ground DJs was college and pirate radio -the latter Khaled em- 
braced with ferocity. Then a late -'90s gig as sidekick to Luther 
"Uncle Luke" Campbell on WEDR gave him the high -profile 
platform he needed. Khaled landed his own show. A new am- 
bassador of Miami hip -hop had arrived. 

"We the best!" is not just the wildly enthusiastic, loud 
proclamation Khaled uses on his songs. The omnipresent 
motto (and name of his label) is an affirmation of a surging 
power that has helped him push nearly 10 million in singles 
sales. Khaled's first major -label "solo" album, "We the Best 
Forever" (scheduled for a June 28 release, but rumored for 
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July), is a super -sized version of his characteristically guest - 
stacked releases. Longtime collaborators Wayne, Drake, Jeezy 
and longtime cohort /IDJ star Ross are featured, as well as 
Khaled newcomers Mary J. Blige, Chris Brown, Keyshia Cole 
and Cee Lo Green. 

The man stays busy. He describes a typical morning: "I come 
into the Def jam offices with the most exclusive Jordans on, with 
some black Levi's and a 'We the Best' custom velour top," he 
says matter of factly. "I'm doing what I do. I'm not changing 
who I am. I'm living my dreams and accomplishing my goals." 
But before that, when he wakes up in the morning, he's first on 
the phone making sure radio is all over his latest event single, 
"I'm on One," which features Drake, Lil Wayne and Ross. "Tell 

Billboard DJ Khaled said this is going to be the biggest record 
in the country," he boasts. The T Minus 8z 40- produced track 
(and second single from the new album) does in fact feature 
three of the most successful MCs recording today. The streets 
and the tweets are mostly heralding it. And awaiting the video. 

Back to Khaled's day: He then rings up video director Gil Green 
to discuss the edits on an upcoming Ross video. He does some 
running around, appointments, and by early afternoon, Khaled 

"HE'S ABLE TO 
PUT ALL THESE 

DIFFERENT ARTISTS 
TOGETHER ON 

ONE SONG, WHICH 
SHOWS YOU THE 
BRAND POWER 

HE HAS, AND THE 
RESPECT THAT 

ARTISTS ON OTHER 
LABELS HAVE 

FOR HIM." 
STEVE BARTELS, ISLAND DEF JAM 

is seated in an SUV, en route to IDJ's New York headquarters. 
"I'm walking the halls ... talking to our radio and market- 

ing people ... dealing with ... sample clearances," he says. "I 

give them marketing ideas. I'm the guy that explains to the peo- 
ple at Def Jam how big our records are in the streets. Also, I'm 
talking to lawyers about signing someone new. That's a bit of 
secrecy right now. And after that, I'm done with the Def Jam 
thing- headed to the recording studio." 

Khaled still finds time to fly back to Miami to appear on his 
"TakeOver" radio show every Thursday and Friday. "I like to be 
on the radio," he says. "That's my stress reliever, like going fish- 
ing." Def Jam executive VP Chris Hicks admires Khaled's work 
ethic. He points specifically to his overseeing Ross' evolution 
from a thugged -out regional rapper to a hip -hop movement - 
Ross has had three No. 1 pop albums. 

"I remember when he took on the Ross project," Hicks says, 
recalling that Khaled had the savvy to pair Ross with then up- 
and- coming producers like the Runners, J.U.S.T.I.C.E. League 
and Lex Luger. "He never wavered in his ability to get past the 
hurdles ... energize the marketplace and to help establish Ross 

as who he is today." 
"Him sticking by me let me know that there are real individ- 

uals in the game," says Khaled protégé Ace Hood, who's signed 

to the We the Best imprint. After two relatively unsuccessful 
Ace albums there were whispers that Hood would be dropped 
from the house that LL Cool J built. But Khaled's patience paid 
off: Deerfield Beach, Fla., native Antoine "Ace Hood" McCol- 
ister now finds himself with one of the hottest rap songs in the 
country. "Hustle Hard" is No. 9 on Billboard's Hot R&B /Hip- 
Hop Songs chart. "Loyalty goes a long way with me," Hood says. 

Regardless of Khaled's Southern chops, I DJ president /COO 
Steve Bartels says that it's his ability to recruit A -list artists from 
all regions that's most impressive. That much is apparent when 
listening to the remix of "All I Do Is Win," a star -stacked 
marathon that features Ross, Minaj, Fabolous, Fat Joe, T -Pain, 
Busta Rhymes, Jadakiss, Diddy and Khaled himself. 

"He's able to put all these different artists together on one 
song, which just shows you the brand power he has," Bartels 
says. "It also shows you the respect that artists on other labels 
have for him." 

"The artists respect me because I know them very well, going 
back to my radio days," Khaled says of his relationships with the 
people in his renowned, seemingly endless "rolodex." "Artists 
know I'm going to shoot an amazing video. They know I'm going 
to give it to the people. And they know it's going to be a hit. Who 
doesn't want to be a part of a great record and a great situation ?" 

And in true mogul fashion, Khaled is extending his brand. He 
frequently licenses his records to the NBA and NFL -his tri- 
umph- themed works are tailor -made for the sports world. " 'All 

I Do Is Win' won't stop getting licensed," Khaled says. "They know 
I make anthems." There's also Khaled's We the Best manage- 
ment company, which houses a crew of hitmaking producers in- 

cluding the Runners, the Incredibles and the Renegades. 
" Khaled has a great ear," says the Runners' Dru Harr, who 

credits Khaled with helping the duo progress from producing 
menacing gangsta soundtracks with Ross (2007's "Hustlin' ") 

to landing them sessions with Usher, Rihanna and Kelly Clark- 
son. "It helps that he started out as a producer. Khaled has an 
understanding of what people will move to." 

Being known as a behind- the -scenes kingmaker is one 
thing. Making the switch to recording artist is an entirely dif- 
ferent skill set. 

Then again, maybe not. His voice is usually on his songs, 
and Khaled's 2010 signing to Cash Money Records is so far pay- 

ing off. The aforementioned "I'm on One'- already among 
iTunes' top 10 songs -has the feel of one of those summer jams 
that's nearly impossible to get out of your head. Cash Money's 
Bryan Williams says getting Khaled on the team was a top pri- 
ority. For his August signing, in true Cash Money style, Williams 
rolled out the red carpet and then some, throwing an extrava- 
gant yacht party as lawyers were flown in by helicopter to make 
the deal official. 

"I wanted Khaled to know -whatever you've been doing I'm 
going to upgrade it," Williams says. "That's just our lifestyle 
... we live a flashy lifestyle. We work hard for everything -no- 
body ever gave us shit. And I know Khaled is a hard worker. It's 
an honor to be able to work with him." 

Khaled says joining up was a no- brainer. "The reason I signed 
to Cash Money is they've always been my family," he says. "I 

knew Birdman before he had his major deal [with Universal 
Motown]. I used to work at a record store in New Orleans called 
Odyssey Records ... where Birdman would sell tapes out of his 
car. I was just a kid. I have the ultimate respect for he and Slim. 
I look up to them as artists and moguls. 

"I like being both an artist and an executive," Khaled adds. 
"I can't choose one over the other. I know I'm not a rapper. But 
I'm not going to lie ... when I do rap, I'm nice [laughs]. I guar- 
antee you, you will be reciting my rhymes." 

Yet still, DJ Khaled wants more. "I'm not just representing 
the Arabic community," he says in a rare moment of stoicism. 
"I'm representing all nationalities because I believe that when 
they read this story [they] can say, 'Hey, if Khaled could do this, 
I can too.' And I have a lot more work to do." 

Keith Murphy (@ murphdogg29) is a New York -based 
freelance writer. 



TEAM KHALED 
TOURING AGENT: We the Best Music Group, 

bookdjkhaled gmail.com 

MANAGEMENT: We the Best Management, 
seriouspromotions a gmail.com 

SITES: WeTheBestTV.com, TheRealDJKhaled.com 

PUBLICITY: Vickie Charles, Kia Selby (`ä kiaselby), ^'" Cash Money /Young Money Records 

TWEETS: a therealDJkhaled 
4;4_ 

UPCOMING SHOWS: June 3, W W KX (Hot 106) 
Providence, R.I.'s Hot Night 2011, Dunkin' Donuts Center; 

June 4, WJMN (Jam'n 94.5) Boston's Summer Jam, 
Comcast Center; June 5, WQHT (Hot 97) New York's 

Summer Jam, New Meadowlands Stadium 

NOTABLE SYNCHS: National Basketball Assn., 
National Football League 
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Digital music is obviously 
everywhere-smartphones, 
iPods, PCs, iPads, the cloud, 
you name it. Fortunately, 
there's no shortage of 
products that let you dock, 
stream, record or otherwise 
blast that music into high - 
performance audio systems. 
Whether it's for discovering 
new artists, creating your 
own podcast, or for your 
mobile office, the discerning 
music industry executive 
wants the best- sounding 
music -the best of 
everything possible. We've 
selected some of the best of 
the year so far. 
BY JON CHASE 

Blue Microphones Yeti Pro: 
Harking back to classic 
Shure mics of the 1940s, 
the four -pattern digital Yeti 
Pro microphone has a 

built -in digital recorder 
that outputs to USB or 
analog (through XLR 

cables). That makes it 
incredibly versatile for 
recording solo vocals or 
groups, instruments or 
voices, marketing/ 
promotional podcasts 
or high -quality audio, 
or anything else you can 
shake a mic at. 
Find it: bluemic, $250 

Loud 
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Bowers & Wirkins 
eppelin Air: The Zeppelin 
it produces room -filling, 
ighly detailed sound -but 
ithout the wires, thanks 

. the ability to connect 
ith a Wi -Fi network and 
ceive streaming audio. 
t also has analog /optical, 
thernet, USB and a dock 
onnector.) No surprise 
om B &W, but it's the rare 
roduct that sounds as 

ectacular as it looks 
nd vice versa). 
ind it: 
owers- wilkins.com, $600 

. TDK 3 Speaker 
oombox: TDK's striking 
illennial take on the old - 
hool boombox is, in a 

ord, monumental: It's big, 
lid, shiny, simple and 
ud. Plug in almost any 
evice -an iPod, a flash or 
rd drive, a record player, 
en a guitar -then sit 

ack and feel the power. 
nd it: 
kperformance.com, $500 

Logitech S715i: 
stripped -down, all - 
out- the -sound mini 

oombox, the S715i is 

ailable for the MP3 
eneration at a price that 
ames the competition. 

uilt for easy portability, 
is eight- driver unit 
mes with a travel case 
d gets about eight 

ours of play per use from 
rechargeable batteries. 

ind it: logitech.com, $150 
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On The Move 
Jawbone Jambox: Known for its line of Bluetooth 
headsets, Jawbone outdid itself with its pocket -size 
powerhouse, the Jambox. Hit a button and a 

computerized voice will explain how to pair it 
through Bluetooth with a phone or PC. Stream audio 
from an iPod or apps (like Pandora and Netflix) or even 
use it as speakerphone for calls (shown in blue and red). 
Find it:jawbone.com, $200 

Soundfreaq SFQ -01 Sound Platform: Like a mini Wall 
of Sound, Soundfreaq's glossy upright speaker pumps 
satisfyingly full audio from wireless sources through 
Bluetooth (including most newer phones and PCs). In lieu 

of yet another remote control, a free iPhone app makes 
navigating through playlists and audio controls a cinch. 
Find it: soundfreaq.com, $180 

Oxygen Audio 0 Car: 
Since the advent of the 
iPod a decade ago, 
automakers have struggled 
to find a solution for 
integrating digital audio 
players into car stereos. 
The 0 Car finally nailed it, 

with a powerful amp 
equipped with a swiveling, 
snap -in dock for the iPhone 
(all models). The 0 Car also 
allows hands -free phone 
calls through Bluetooth. 
Find it: oxygenaudio.com, 
$350 

i % . / % 
- .\ :\! \ 

Can You 
Hear It Now? 
The once ubiquitous white -earbud army is 

fading in favor of options that offer a bet- 
ter listening experience as well as more di- 
versified looks. Such midshelf models as 

1. SHURE'S 5E425 ($350) earphones put out 
unbelievable sound (and block out virtually all 

outside noise) and can enjoy life extension 
through replaceable cables. For travelers, 
2. SENNHEISER'S MM 550 HEADPHONES 

($500) dispense with cables altogether, relying 

on Bluetooth for high- quality wireless audio and 

employ active noise -canceling to block ambient 
offs s. Among the celeb set, 3. AKG'S QUINCY 

JO SIGNATURE Q701 HEADPHONES ($480) 
tarp the audiophile crowd, while Beats by Dre 

has a gaggle of well- received and artist- blessed 

options to choose from. Justin Bieber's 4. JUST - 

BEATS SOLO HD ($200) is a comfy, travel -centric 

over -the -ear model with iPhone controls built 
into the cable; a second Bieber model, the 
5. (BEATS ($120), is an in -ear version. 6. DIDDY- 

BEATS ($180), another in -ear model, is more re- 

fined, with a tangle- resistant ribbon cable. 

Find it: shure.com, sennheiser.com, akg.com, 

beatsbydre.com 
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VOLUME 

WIN, c. . 

laboratories 

POWER 
WIRELESS 

Tube amplifiers 
have long been the 
weapon of choice for 
finicky (and deep - 
pocketed) audiophiles, 
who preach the good word 
of that retro technology's 
sonic warmth. Listen to 
Neuhaus' relatively low - 
cost version, which 
connects wirelessly with 
Bluetooth -enabled devices 
(as well as through RCA, 
optical /Toslink and USB) 
and hear the difference. 

neuhauslabs.com, 
$495 

OPT 

USg 

o 
PNoNE 

Yamaha TSX -70 Desktop Audio System: What separates the TSX -70 from 
the crop of garden- variety iPod dock /alarm clock combo units is attention 
to detail: Beyond its stylish, retro good looks, it's a thoughtfully designed 
clock and a jamming little sound system. Unlike most models on the 
market, Yamaha chose dimmable LED lights for the clock instead of LCD, 

which tend to either light up a dark room or are unreadable when 
dimmed sufficiently. Audio quality and power are 

ridiculously good for a box this small, making 
it a solid fit for an office or den. 
Find it: usa.yamaha.com, 
$200 

Denon RCD -N7: In an age 
when audio receivers are 
relegated to home theater 
duties, the RCD -N7 is a 

compelling mix of old- school 
sensibilities and newfangled 
wizardry: It has the requisite 
AM /FM receiver and CD player, 
an iPod /iPhone dock and connects 
through Wi -Fi or Ethernet to a home 
network for listening to streaming audio 
services and Internet radio. The whole 
shebang is controllable by using a 

handy, free Apple iDevice app (and 
upgradeable to use Apple's Airplay 
streaming software). 
Find it: usa.denon.com, $600 (shown 
paired with SC -N7 speakers, $200) 
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COUNT RY MUSIC ASSOCIATION 

JUNE 6-1, 2011 
RENAISSANCE DOWNTOWN 

NASHVILLE, TN 

NETWORK WITH THE BEST IN THE BIZ 

Jay Frank 
CMT 

Brian O'Connell 
Live Nation Country Music 

Pat Higdon 
UMPG, Nashville 

Brad Turcotte 
Big Machine Label Group 

Laura Hutfless 
Creative Artists Agency 

Ery Woolsley 
(George Strait) 

Ken Levitan 
(Trace Adkins, Kid Rock) 
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Keynote Q &As with Carrie Underwood 
and Kenny Chesney 

The CMA Global Artist Party 

AristoMedia Global Showcase 
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SPECIAL FEATURE: BILLBOARD COUNTRY MUSIC SUMMIT 

The View 
From The Top 
BILLBOARD'S SECOND COUNTRY MUSIC SUMMIT TAKES ON GENRE'S SUCCESSES AND CHALLENGES 

he goal of the Billboard Country Music 
Summit, produced in association with the 
Country Music Assn., is simple: to bring 
together key stakeholders in the country 
music industry to discuss the most 
important issues and opportunities for the 

genre. ¶ The programming for the summit, which takes 
place June 6 -7 at the Renaissance Nashville Hotel, will cover 
it all: radio, touring, publishing, labels, digital, inter- 
national, sponsorships and more. If it affects an artist's 
career, it'll come up at the summit. Billboard editorial 
director Bill Werde and CMA board chairman Steve Moore 
will open the event with welcoming remarks and a look at 
the state of country music in 2011. If Adding major star 
power to the event will be featured Q &As on June 6 from 
Carrie Underwood and on June 7 from Kenny Chesney (see 
On the Road, page 29).41i Among other artists participating 
are Jason Aldean, who will participate in a panel on June 6 

to discuss key decisions in his career (see below), and Kellie 
Pickier, who will perform at a closing reception on June 7. 

MANAGEMENT 

THE MANAGER 
ROUND TABLE 
Virtually all aspects of an artist's ca- 

reer flows through the manager's of- 
fice. As the roles of other players in 

an act's career diminish, particularly 
with the downsizing of the record la- 

bels, today's managers are the true 
power brokers and must wear many 
hats, often with their own staff to han- 

dle radio promotion, digital, spon- 
sorships, PR, tour operations, pub- 
lishing and legal personnel. 

The managers have a take on every 

issue that'll be discussed at the sum- 
mit, and some of the most influential 
managers in country music will weigh 
in on what's sure to be an enlighten- 
ing keynote session. 

Hosted by MSN Music correspon- 
dent Phyllis Stark, the manager's panel 

will include McGhee Entertainment 
president Doc McGhee (Kiss, Darius 

Rucker), Ery Woolsey Co. CEO Ery 

Woolsey (George Strait), Vector Man- 

agement co- president Ken Levitan 
(Trace Adkins, Dierks Bentley, Kid 
Rock), ROAR Management partner 
Bemie Cahill (Zac Brown Band), B.A.D. 

Management president Virginia Davis 

(Jewel, Steel Magnolia) and TKO Artist 
Management president T.K. Kimbrell 

(Toby Keith). 

TOURING 

ON THE ROAD AGAIN 
Country touring outperformed the 
business at large in 

2010, and the genre 
has been remarkably 
successful in develop- 
ing new headlining 
talent. But with more 
contemporary coun- 
try headliners on the 
road than ever, is there 

a point where this success leads to 
market saturation? And if so, what 
can be done to keep live country 
music strong? 

To discuss the latest trends in coun- 

try music touring, talent buyers rep- 
resenting millions spent annually on 

the genre will weigh in on this most 
critical fan connection in music. As 

an added bonus, country legend 
Charlie Daniels will provide the per- 
spective that comes from more than 
40 years of touring. 

Moderated by Ray Waddell, Bill- 

Artist insight: Country 
superstars CARRIE 

UNDERWOOD and KENNY 
CHESNEY will sit for rare 

public Q &A sessions. 
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board executive director of content 
and programming for touring and live 

entertainment, the panel will include, 
in addition to Daniels, Neste Event 
Marketing president Gil Cunningham, 
NS2 CEO Darin Lashinsky, TMG /AEG 
Live president /CEO Louis Messina, 

Live Nation president of country 
music Brian O'Connell and Red 
Mountain Entertainment president 
Gary Weinberger. 

SONGWRIT INC 

IT STARTS WITH 
THE SONG 
As far back as the 1940s, songwrit- 
ing and publishing were the core of 
Nashville's country music business. 
Today, the future belongs to the song- 
writers who know how to work smart, 

invest wisely and stay focused on op- 
portunities that the new digital mar- 
ketplace offers. 

The title of this panel says it all: 

"Songwriters: Win Lose or Draw? Con- 

tent Creation in the New Digital Mar- 

ketplace (What You Have to Know & 

How to Get There)." 

The panel will be moderated by 
Billboard Country Update editor Tom 

Roland and will include songwriter/ 
artists Rhett Akins and Dallas David- 
son, Adams & Reese entertainment 
lawyer Linda Edell Howard, Nashville 

Songwriters Assn. International ex- 
ecutive director Barton Herbison, 
SunTrust Bank managing director 
Andrew P. Kintz and EMI Music Pub- 
lishing Nashville executive VP /GM 
Ben Vaughn. 

Akins and Davidson are two -thirds 
of the Peach Pickers, one of the 
hottest writing teams on Music Row 

responsible for such hits as Joe 
Nichols' "Gimme That Girl," Blake 
Shelton's "All About Tonight" and 
Josh Turner's "All Over Me." 

SPONSORSHIPS 

BROUGHT TO YOU BY .. . 

Country artists have aligned them- 
selves with brands for decades, and 
today's acts are involved in some of 
the most sophisticated branding and 
sponsorship deals in music. For the 
panel titled "Corporate America: 
They Really Like Us," executives on 
all ends of such deals will discuss what 
makes a branding partnership work, 
how an artist can get in on the action 
and which deals should be avoided. 

Moderated by CMA VP of strate- 
gic partnerships Sheri Warnke, the 
panel will include MAC Presents pres- 

ident Marcie Allen, Country Financial 

VP of marketing Keith Brennan, Glo- 
riana band member Tom Gossin, Cre- 

ative Artists Agency sponsorship 
agent Laura Hutfless, Clorox direc- 
tor of sponsorships Drew McGowan 
and Samsung regional marketing 
manager Stacey Portnoy. 

"Country music is mainstream," 
Warnke says. "Nearly 95 million 
Americans identify themselves as 

country music fans. That's 42% of the 
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Back home 
again: KELLIE 

PICKLER, fresh 
from a USO tour 
and promoting 
her new single 

"Tough," will 
perform at the 
Country Music 
Summit during 

the closing 
reception on 

June 7. 

U.S. population -substantial for any 
brand. And country music fans repre- 
sent an impressionable and lucrative 
target audience. [We'll] discover how 
our fans and America's brands can 

build meaningful partnerships." 
Keynote Artist Development Case 

Study: Jason Aldean Since bursting 
onto the scene with 2005's "Hick - 
town", Jason Aldean has created a 

new paradigm for country music 
artist development. Rather than an 

overnight flash in the pan, Aldean has 

enjoyed a steady, if non -stop, upward 
career trajectory. Aldean's fourth 
album for Nashville independent 
label Broken Bow in "My Kinda Party" 
is his third disc to go platinum, and 
his fastest seller to date on its way to 
double platinum this year. 

C AREL.R 

ARTIST DEVELOPMENT 
CASE STUDY 
Jason Aldean's career is hitting on 

every cylinder, including radio hits, 
album sales and touring where, as a 

headliner, he has moved up to the 
arena level on his Live Nation - 
produced run. Success like this just 
doesn't happen, but results when tal- 
ent is leveraged with smart career 
choices. The Artist Development 
Case Study will explore the moves 
that have led to Aldean's success and 
discuss what's next. Moderated by 
Billboard's Ray Waddell, the session 

will include Aldean, Buddy Lee At- 
tractions president Kevin Neal, 

Spalding Entertainment managers 
Clarence Spalding and Chris Parr and 
Broken Bow Records senior VP of 
operations Rick Shedd. 

ONLINE 

THINK DIGITALLY 
Any perception that the country 
music audience isn't digitally savvy is 

flat wrong. But like the rest of the 
music industry, country artists are still 
trying to pin down how best to mon- 
etize the digital world. The discussion 

titled "Songs in the Stream: Social 
Commerce and the Future of Online 
Retail" will look for answers. 

New companies designed to better 
connect artists with fans are cropping 
up every day. Some are more effective 
than others. On this panel, industry pi- 
oneers representing a wide range of 
independent and mainstream artists 
will discuss the future of online retail. 

The panel will include the most 
innovative and successful players in 

the e- commerce /social networking 
space: Strategic Blend co- founder 
Michael Sloane, Nimbit founder 
Patrick Faucher, Bandbox co- founder 
Brian Peterson, Topspin Media VP of 
artist and label relations Andrew 
Mains, RootMusic CEO J Sider, Moon - 
toast chief technology officer Marcus 

Whitney and ReverbNation co- 
founder /CEO Mike Doernberg. 

"The past 12 months have seen an 

explosion of tools built to sell music 

and merch directly through status 
updates and similar social streams," 

Gonzales says. "I'm looking forward 
to grilling the leaders in the space as 

to how effective this approach really 
is and where it goes next. And who 
doesn't like to see a little friendly com- 
petition play out onstage ?" 

GOING GLOBAL 
Beyond the Web, the summit will 
also take a global view when it comes 
to career -building. This year, inter- 
national strategies will be the focus 
of "Country Without Borders: Inter- 
national Opportunities in Country 
Music." Traditionally, most country 
artists have been slow to embrace 
international touring and record pro- 
motion, but the ones that do often 
find opportunities overseas to boost 
record sales and touring revenue. 

At the same time, country acts 
from international markets still 
flock to Nashville to give a main- 
stream country career a shot. This 
panel will explore both sides of the 
equation, examining how artists' 
careers can expand globally. Mod- 
erated by AristoMedia Group CEO 

Jeff Walker, the discussion will in- 
clude Australian artist Tommy Em- 
manuel, RGK Entertainment Group 
president Ron Kitchener, artist Joe 
Nichols, Rob Potts Entertainment 
Edge CEO Rob Potts, Judy Seale 
International /Stars for Stripes pres- 
ident /CEO Judy Seale and Big Ma- 
chine Label Group international di- 
rector of marketing Brad Turcotte, 
whose label just sent Taylor Swift 
on a tour of Europe and Asia. 

RECORD LABELS 

THIS YEAR'S MODEL 
When it comes to the business of 
record labels, the title describes 
where the panel is headed: It's called 
"Making and Selling Recorded Music: 

Telling Time or Building a Watch? 
The New Record Label Business 
Models Under a Microscope." 

At last year's summit, artists and 
label chiefs discussed how to move 
beyond all the hand -wringing being 
done about the state of country music. 

This session promises to be fast - 
paced, lively and controversial, as label 

power brokers and key innovators lay 

it out with candor, humor and, most 
important, the cold, hard truth. 

"Like the rest of the country and 
world, Nashville is home to compa- 
nies with a new take on the old 
record -label model," says Billboard 
senior analyst Glenn Peoples, who 
will moderate the session. "Whether 
or not they succeed gets to the heart 
of the new music business." 

The panel will include Warner 
Music Nashville president John 
Esposito, CMT senior VP of music 
strategy Jay Frank, Average Joe's 
Entertainment president Tom 
Baldrica, Bigger Picture Group part- 
ner Michael Powers and Bug Music 

VP John Allen. 

PUBLISHING 

IT STARTS WITH 
THE SONG, AGAIN 
The summit will revisit the publish- 
ing world from a different angle with 
"Publishing: Red and Black Ink; Re- 

turn on Investment & Entrepreneur- 
ship in a Business of Pennies -The 
New Roadmap." The discussion will 
explore how today's investment 
strategies, royalty and regulatory 
structure, and changing consumer 
tastes and trends all pose daunting 
challenges for music publishers. 

Moderated by Music Row Publica- 
tions publisher David Ross, the panel 
will include BMI VP of writer /pub- 
lisher relations for Nashville Jody 
Williams, Universal Music Publishing 
Group Nashville president Pat Hig- 
don, ClearBox Rights founder /pres- 
ident John Barker, Sea Gayle Music 

partner Chris Dubois, Curb Records 
VP of A &R Doug Johnson and Big 
Yellow Dog Music co- owner /VP of 
creative Carla Wallace. 

"Our music publishing session will 
illuminate the ongoing challenges 
and opportunities this vibrant and re- 

sourceful sector of the country music 
business grapples with in the digital 
age," Billboard senior chart manager 
Wade Jessen says. "We'll hear from 
front -line professionals in all corners 
of the music publishing arena, includ- 
ing songwriting, A &R, copyright ad- 
ministration, performing rights and 
creative directors." 

RADIO, RADIO 
In a changing market, country radio 
appears to be surviving and thriving, 
while the outlook for some other for- 
mats isn't quite as rosy. Some of the 
brightest minds in the business will 
discuss the state of radio in all formats 
during "Country Radio Dead or Alive: 
Why and How Country Radio Thrives 
While Other Formats Fight for Their 
Lives." Country radio's top strategists 
will offer insight into Arbitron's 
Portable People Meter ratings, pro- 
gramming, management and revenue 

challenges. They'll discuss everything 
from artist royalty legislation to alter- 
nate content delivery systems. 
"As anyone who's spent five minutes 
in Nashville knows, country radio is still 

king when it comes to connecting 
artists and their music with fans," says 

moderator Ken Tucker, managing ed- 
itor of Country Weekly. ̀ Both radio and 

record labels recognize the fact that as 

tenuous as the relationship sometimes 
is, they need each other to survive." 

The radio panel will include Sirius 

XM senior VP of music programming 
Steve Blatter, Clear Channel Radio 
senior VP of programming /director 
of community engagement Clay 
Hunnicutt, Cumulus Broadcasting 
senior VP Jan Jeffries, Sony Music 
Nashville senior VP of promotion Skip 

Bishop and Premiere Radio Networks 
president Julie Talbott. 



Now I know there are rock stars 
in the financial industry. 

Sports and Entertainment Specialty Group, Just as good music takes the right skill, so does 

financial guidance. That's why our client advisors are true music industry insiders with a proven track record 

of delivering the right solutions exactly when you need them. We understand how contract changes can affect 

you. And how your credit needs will vary throughout your career. Simply put, your business is our business. 

Call Andrew Kintz* at 615.748.4434 or visit suntrust.com /talent. 
Live Solid. Bank Solid. 

Royalty & Catalog Lending Financial Planning Retirement Planning Investment Management 
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CMA Fest Turns 40 
And Corporate Sponsors Are Guests At The Party 
BY TOM ROLAND 

The Country Music Assn. 
Music Festival turns 40 this 
year as it pulls tens of thou- 

sands of fans to Nashville June 9 -12, 
but there aren't any signs ofa midlife 
crisis to be found. 

Instead, the CMA's annual celebra- 
tion -which debuted as Fan Fair in 
1972 -is expanding its scope slightly, 
showing offcountry music's growing 
appeal among younger consumers to 
potential corporate partners. 

"They always say, '40's the new 
30,' " CMA VP of strategic partner- 
ships Sheri Warnke says. "You look 
at the [country] fan base, and I think 
that's what you're seeing. The aver- 
age age of the fan is coming down." 

Those fans aren't always appreci- 
ated by national brand managers out- 
side of Nashville. But they represent 
a significant block of consumers: 
Some 95 million Americans, Warnke 
says, identify themselves as country 
fans. So the CMA will showcase the 
bond between those consumers and 
country music to about 20 marketing 
executives during the marketing sum- 

mit that coincides with the festival. 
(The fest follows the Billboard Coun- 
try Music Summit, presented in as- 
sociation with the CMA, June 6 -7 at 
the Renaissance Nashville Hotel.) 

The activities for corporate spon- 
sors during the CMA Music Festi- 
val will include a June 7 trip to the 
Grand Ole Opry, where the lineup 
will feature such stars as Carrie Un- 
derwood, Lady Antebellum, Darius 
Rucker and Martina McBride. 
They'll also experience the festival's 
kickoff parade, a big -picture view of 
the downtown grounds from the 
11th floor offices of Universal Music 
Group Nashville and the CMT Music 
Awards on June 8, where Jason 
Aldean, Taylor Swift, Miranda Lam- 
bert and the Zac Brown Band are 
among the top nominees. 

The executives will also visit the 
Opry exhibit hall, where fans get per- 
sonal photos and autographs from 
artists like Chris Young, Laura Bell 
Bundy and Lynn Anderson. And of 
course, they'll have a chance to see the 
artists -and the fan reaction -at mul- 

tiple festival stages, where the line- 
ups will incude such acts as Brad Pais- 
ley, Sara Evans, Colt Ford, Steel 
Magnolia and the Randy Rogers Band. 

The festival's marketing summit 
is an adaptation ofa program that has 
run in conjunction with the CMA 
Awards each November, when mar- 
keters have received a VIP entree to 
Music Row. 

"This one is going to be less class- 
room, more music," Warnke says. 

The marketing summit has made 
an "impression," to put it in market- 
ing lingo. Representatives of Purina, 
Manwich, Unilever and Drive4COPD 
(an organization that raises aware- 
ness of chronic obstructive pulmonary 
disease) will attend the festival based 
on their experiences at previous sum- 
mits. In fact, executives from Jack 
Daniel's were so impressed with the 
2009 program that the company spon- 
sored the first black carpet for star ar- 
rivals at last year's CMA Awards. 

"There's more than one way to 
reach a consumer, and I think what 
our experience at the summit did was 

open our eyes," Jack Daniel's senior 
brand manager Jennifer Powell says. 
"There's a lot of opportunity. How do 
we now take what our brand objec- 
tives are and build a strategy that 
would make the most sense ?" 

The Tennessee -based distillery has 
long maintained individual business 
relationships with such country stars 
as Jamey Johnson, Alan Jackson and 
Craig Morgan. The company has par- 
ticipated in the Toast to the Troops 
campaign, in which volunteers as- 
semble care packages for overseas sol- 
diers and then attend a free concert. 

Last year's black carpet showcased 
the Jack Daniel's name and color, which 
appeared in much of the backstage 
awards coverage, providing an associ- 
ation with the genre that the company 
is likely to build upon this year. 

"The underlying objective [was] 
getting into the social conversation," 
Powell says, "making that [coverage] 
the next day of what was cool and what 
was hot at the [awards]." 

The benefits ofthe marketing sum- 
mit extend to the acts themselves. 
Rodney Atkins joined several artists - 
including Alan Jackson and Josh Kel- 

ley-to perform acoustic sets for par- 
ticipants in the 2010 program, and 
snared a role in a Pillsbury campaign 

Stars and fans: GEORGE 
JONES and TAMMY 
WYNETTE (above) 
duetted in 1974 at what 
was then called Fan Fair, 
while at the CMA Music 
Festival in 2010 ALAN 
JA KSON played an 

bor show while 
PATTY LOVELESS signed 
autographs. 
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that launches this summer. 
The Pillsbury BiscuitFest will put 

Atkins' image on table -toppers at 
some 30,000 restaurants starting Aug. 
1 and makes 1.5 million free down- 
loads available to fans. The campaign 
runs through November. 

Atkins won't see much profit from 
the partnership; most ofhis compen- 
sation will go toward expenses as the 
singer meets with the Pillsbury sales 
force, according to manager Greg Hill 
of McGhee Entertainment. 

Instead, the payoff comes in put- 
ting Atkins' face and music in the 
fan's mind during a personal mo- 
ment: eating. 

"The consumer's time is so scat- 
tered," Hill says. "TV used to be an 
active thing. Listening to the radio 
used to be active. Now almost 
everything we do is passive. If we're 
watching TV, we're also checking 
emails. If we're listening to music, 
we may be on the cell phone . . . 

You have to have more touch points 
to the consumer to break through 
the clutter." 

The CMA is betting that its festi- 
val, which has aired on network TV 
since 2004, will provide a perfect set- 
ting for its marketing summit, help- 
ing those brand decision -makers 
envision ways to connect with a mas- 
sive heartland audience. 

"Our music may not always be ap- 
preciated in New York or L.A.," Hill 
says, but "there are a lot more peo- 
ple in the fly -over states than living 
in L.A. or New York. And a lot of 
these brands are the ones that speak 
to Middle America, just like coun- 
try artists do." 

A daily attendance of 65,000 fans 
is expected during the festival. For 
corporate sponsors, they'll represent 
the broad country market and the 
genre's typical fan. "What's impor- 
tant to brands is really to have a 
personal relationship with the con- 
sumer," Warnke says. "The experi- 
ential marketing aspect, the on -site 
event part of it, is key." 



Superstar Q&As 
Carrie Underwood, Kenny Chesney 
Set For Country Summit Interviews 

Spinning turnstiles:. 
KENNY CHESNEY and 
CARRIE UNDERWOOD 
will talk about their 
touring success. 

The Billboard Country Music Sum- 
mit, presented in association with 
the Country Music Assn., swung 

for the fences in attracting blockbuster tal- 

ent for its Superstar Q&A sessions this year, 

and scored back -to -back home runs with 
Carrie Underwood and Kenny Chesney, 
two of country music's biggest stars. 

At the summit, set for June 6 -7 at the 
Renaissance Nashville Hotel, Underwood 
is set for the opening -day 

Q &A. Underwood first 
came to fame as a winner 
in 2005 on "American 
Idol," a gateway to success 
that at that point had been 
untapped by young coun- 
try singers seeking expo- 
sure. Since then she has 
conquered the country for- 

mat as a member of the 

senior chart manager 
Wade Jessen, who'll 
conduct the Q&A. "With 
her feet planted firmly in 
country music, her reach 
has extended to TV, film, 
charitable endeavors and 
more. As Nashville seeks 
to develop and sustain 
bankable new stars, Un- 
derwood's path to super - 
stardom provides a 

template for success." 
On the summit's second day, Chesney 

will sit for a candid and rare public Q &A 

with yours truly. Chesney is among the 
elite artists in country music history, by 

any measure. His tours have raised the 
standard for the genre in terms of pro- 
duction and ticket sales, moving more 
than 1 million tickets each time he em- 
barks on a tour. 

After taking off from touring in 2010, 
Chesney's current Goin' Coastal tour is 

packing arenas, amphitheaters and sta- 
diums and is on track to perhaps be his 
biggest tour ever. Chesney has won nu- 
merous industry awards, including four 
CMA entertainer of the year awards, and 
has sold more than 30 million albums. 
His newest release, 2010's "Hemingwaÿ s 

Whiskey," debuted atop the Billboard 200, 

his sixth album to achieve that feat. His 
songs have been staples of country radio 
for years. 

Chesney's Sun City Carnival tour of 
2009 marked the seventh consecutive year 

that he moved more than 
i million tickets, according 
to Billboard Boxscore, a 

mark his team now says 
he's reached again on Goin' 
Coastal. Chesney is the 
biggest ticket seller in 
country music and among 
the top touring artists in 
the world. Since 2002, he 
has grossed close to $500 

million and sold nearly 10 million tick- 

ets, according to Boxscore. And Ches- 
ney's drawing power shows no sign of 
waning after a year off, as Goin' Coastal 
is tracking to move more than 1.3 million 
tickets this year. 

On a day off from touring, Chesney will 

share his insight into how his career has 
developed, his musical vision and his suc- 

cessful outside projects, in what's sure to 

be an informative and entertaining ses- 
sion. Chesney doesn't talk a lot publicly, 
but when he does, he always has some- 
thing important to say. He doesn't skirt 
controversial topics and offers corn - 
pelling insight to not only the issues of 
the day, but his own artistic journey. 

Grand Ole Opry, a three -time winner of 
the CMA female vocalist of the year award 
and a five -time Grammy Award winner. 
Underwood has sold 13 million albums, 
according to Nielsen SoundScan, and 
landed 13 No. l singles on Billboard's Hot 
Country Songs chart. 

Underwood has also become a touring 
powerhouse and a perennial top 25 tour- 
ing act, taking in more than $30 million 
in grosses with more than 600,000 in at- 

tendance in 2010, according to Billboard 
Boxscore. She's a constant presence on a 

wide range of media platforms, includ- 
ing multiple radio formats, TV, movies 
(she has a major role in the current film 
"Soul Surfer ") and branding /licensing. 

"Carrie Underwood has established 
herself as a unique and powerful force in 
the entertainment world," says Billboard 

For 24/7 touring news 

.biz analysis, see 
billboard.biz/touring 
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XSCOREconcert Grosses 
GROSS/ 

$22,866,542 
(268.320.580 pesos) 
$221.57/$63.92 

$10,551,787 
(137173,227 pesos) 
$7605 

$6,663,410 
$250 

$3,625,810 
(47135,530 pesos) 
$44.29 

$3,029,760 
$250/$30 

$2,729,080 
($2564275 Australian) 

$265/$94.72 

$2,557,900 
($2379,025 Australian) 

$267.72/$95.69 

$2,451,940 
($23E316 Australian) 
$263.38/59414 

$2,064,030 
(21251.483) 
$151.73/565.97 

$1,847,750 
(13,157,390 rand) 
$144.65/561.79 

$1,711,950 
($1562.498 Australan) 

$272.82/597.51 

$1,583,190 
(6975,403) 
556.81/547.88 

ARTIST(S) 
Venue, Date 

Attendance 
Capacity 

U2, SNOW PATROL 
Estadio Azteca, Mexico City, 
May 11, 14 -15 

282,978 
three sellouts 

LUIS MIGUEL 
Auditorio Nacional, Mexico City, Feb. 138,745 193,660 
11- 14,17 -20, 24 -27, March 3-6,10 -13 20 shows 

U2, THE FRAY 
Invesco Field at Mile High, 
Denver, May 21 

$1,570,390 
(2964.652) 
$149.77/565.12 

$1,488,530 
(10,264,758 rand) 
$149.36/556.56 . 

$1,380,575 
$150.75/5110.75 / 
579.75/549.75 

$1,300,270 
(2794.649) 
$150.54/565.45 

$1,172,645 
$275/$175/$95/ 
$10 

$1,133,340 
($1072456 Australian) 

$263.14/$94.05 

$983,192 
( 674,565) 
$138.46/$65.59 

$978,963 
($1239,084 New Zealand) 

$276.53/$78.22 

$973,351 
($1234.183 New Zealand) 

$275.24/$78.08 

$956,359 
$79.50/$39.50 

$952,154 
(6583,735) 
$108.28/557.09 

$938,521 
(2577,520) 
$143.82/565.82 

$882,376 
$166/546 

$779,286 
( 539,000) 
$115.66/579.52 

$770,411 
(2473,374) 
$149.73/565.10 

$747,584 
( 504.385) 
$35.57 

$726,790 
$120/$100/$70/ 
$50 

$723,687 
$79.50/$49.50/ 
$25 

$710,956 
( 498,420) 
$142.64/549.92 

$686,948 
(6424.175) 
$45.49/$44.54 

$682,871 
( 460.497) 
$118.63/568.21 

$676,513 
(2410,575) 
$148.30/$65.91 

$645,475 
(6401.560) 
$41.04/540.19 

77,918 
sel lout 

ALEJANDRO FERNANDEZ 
Auditorio Nacional, Mexico City, 81,868 
March 17, 24-26, 31, April 1 -2, 7 -9 96 .830 10 shows 

U2, THE FRAY 
Rice- Eccles Stadium, Salt Lake 47,710 
City, May 24 sellout 

ANDRE RIEU 

Acer Arena, Sydney, May 13 -14 14,477 
17,462 two shows 

Promoter 

Live Nation Global Touring, OCESA /CIE- Mexico 

Showlatin 

Live Nation Global Touring 

OCESA/CIE- Mexico 

Live Nation Global Touring 

André Rieu Productions 

ANDRE RIEU 
Rod Laver Arena, Melbourne, 
Australia, May 10 -11 

13,994 André Rieu Productions 
14,840 two shows 

ANDRE RIEU 
Brisbane Entertainment Centre, 13,600 
Brisbane, Australia, May 18 -19 15,746 two shows 

André Rieu Productions 

ANDRÉ RIEU 
LG Arena, Birmingham, England, 17,239 André Rieu Productions April 22 -23 19,716 two shows 

ANDRÉ RIEU 
Superbowl, Sun City, South 
Africa, March 18 -20 

14,904 André Rieu Productions 
15,105 three shows 

ANDRÉ RIEU 
Adelaide Entertainment Centre, 9,069 
Adelaide, Australia, May 3 -4 11.368 two shows André Rieu Productions 

JUSTIN BIEBER, WILLOW SMITH, SOUNDGIRL 
Manchester Evening News Arena, 28,578 
Manchester, England, March 20 -21 two sellouts 

ANDRÉ RIEU 

02 Arena, London, April 20 14,263 
sellout 

ANDRE RIEU 
GrandWest Casino Grand Arena, 12,608 
Cape Town, South Africa, March 11 -13 12,693 three shows 

AEG Live 

André Rieu Productions 

André Rieu Productions 

LIL WAYNE, NICKI MINAJ, RICK ROSS & OTHERS 
Palace of Auburn Hills, Auburn 14,292 
Hills, Mich., April 2 sellout 

Live Nation, Palace Sports F. Entertainment 

ANDRÉ RIEU 
Manchester Evening News Arena, 11,507 
Manchester, England, April 21 12.038 

André Rieu Productions 

ALEX SENSATION'S 10TH ANNIVERSARY 
Madison Square Garden, 
New York, April 13 

16,899 
17,960 

ANDRE RIEU 
Newcastle Entertainment Centre, 6,617 
Newcastle, Australia, May 15 -16 11.054 two shows 

ANDRÉ RIEU 

02, Dublin, April 26 8,355 
sellout 

ANDRE RIEU 
CBS Canterbury Arena 6,766 
Christchurch, New Zealand, May 8 7,3533 

ANDRÉ RIEU 
Vector Arena, Auckland, 
New Zealand, May 6 

6,844 
7,772 

Latin Events 

André Rieu Productions 

André Rieu Productions 

André Rieu Productions 

André Rieu Productions 

KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER 
Aaron's Amphitheatre at 
Lakewood, Atlanta, May 20 

18,864 
sellout 

Live Nation, The Messina Group /AEG Live 

ENRIQUE IGLESIAS, LEMAR 
Manchester Evening News Arena, 12,523 
Manchester, England, March 24 13,75,, S.J.M. Concerts 

WESTLIFE, WONDERLAND, GLENN CAL 
Manchester Evening News Arena, 14,255 
Manchester, England, March 22 -23 16,069 two shows 

Live Nation 

RICKY MARTIN 
Nokia Theatre L.A. Live, 
Los Angeles, May 6 -7 

13,505 Goldenvoice /AEG Live 
13,792 two shows 

ANDRÉ RIEU 
Thialf, Heerenveen, Netherlands, 8,234 
April 16 sellout 

ANDRÉ RIEU 
Metro Radio Arena, Newcastle, 7,395 
England, April 19 9,520 

MARIO BARTH 

André Rieu Productions 

André Rieu Productions 

Bucardo 02 World, Hamburg, April 29 -30 22,500 

KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER 
Amphitheater at the Wharf, 
Orange Beach, Ala., May 21 

9,348 Red Mountain Entertainment, The Messina 
Group /AEG Live 

KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER 
Colonial Life Arena, Columbia, 
S.C., May 19 

12,726 
sellout 

DAVID GARRETT 

02 World, Hamburg, May 21 
11,234 
11.975 

ELBOW, THE VILLAGERS 
Manchester Evening News Arena, 15,373 
Manchester, England, March 25 15.614 

SADE 

02 World, Hamburg, May 3 6,902 
9,394 

ANDRÉ RIEU 
Odyssey Arena, Belfast, 
Northern Ireland, April 27 

5,5 
7,3369 4 

THE SCRIPT, CLAIRE MAGUIRE 
Manchester Evening News Arena, 16,024 
Manchester, England, March 18 16 203 

The Messina Group /AEG Live 

River Concerts, DEAG 

S.J.M. Concerts 

Karsten Jahnke Konzertdirektion, Peter Rieger 
Konzertagentur 

André Rieu Productions 

S.J.M. Concerts 
u 
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WHERE XM AND iPOD 
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SOUND- SYSTEM 

SUPREMACY. 
The Chevrolet Cruze 

With an available Pioneer" Premium 9- speaker Audio System, XM Radio standard for 
1 Requires a subscription, said separately by XM after the trial period XM Radio U.S. service only available In the 48 contiguous United States and the Ulsti cl of Columbia. For more Information. visit gln.xmradm.conl. 2 Not compatible with all devices. 



BATTLE OF THE BANDS WINNER 
r 1 

BROUGHT TO YOU BY 

GENTLEMEN HALL 
WHEN GENTLEMEN HALL WAS INVITED TO PERFORM AT BILL- 
BOARD & CHEVY'S BATTLE OF THE BANDS LIVE SHOWDOWN AT 
THE FREMONT STREET EXPERIENCE IN LAS VEGAS A FEW WEEKS 
AGO, THE BOSTON -BASED ROCKERS KNEW THEY WOULD BE GO- 
ING UP AGAINST SOME TOUGH COMPETITION. THE SIX FINAL- 
ISTS HAILED FROM ALL CORNERS OF THE COUNTRY, AND WERE 
deemed to be some of the best up- 
and- coming bands in the nation. as 
voted by visitors to Billboard.com. 
Chief among their rivals: California's 
sweet- voiced AJ Rafael and his gag- 
gle of vocal supporters. 

Though Rafael played a compel- 
ling set, Gentlemen Hall eked out the 
win, thanks to a charismatic doub e- 
vocalist assault that swayed the eve- 
ning's MC, Sugar Ray's Mark McGrath, 
and a panel of judges comprised of 
Billboard editors and music industry 
executives, including Billboard Edi- 
torial Director Bill Werde, Billboard. 

kemann, and Fertility co- founder/ 
President Marc Messmer. 

"I don't know what just happened! 
It doesn't seem real," blurted Gen- 
tlemen Hall flautist Seth Hachen, 
in pleased disbelief moments after 
winning the contest. The victory 
earned the band a coveted appear- 
ance at the Billboard Music Awards 
on May 22, alongside such musical 
heavyweights as Rihanna, the Black 
Eyed Peas, Cee Lo Green and Keith 
Urban. "We're little fishes getting to 
swim with the big fishes." Hachen 
remarked at the time. 

111.1111111 

CHEVROLET 

tle of the Bands finalists -Rafael, the 
Seattle band Hotels, Houston's tireless 
Otenki, Side By Side from Charlotte, 
and Michigan's pop trio Lightning 
Love -had a long road, literally, to 
make it to the neon -lit stage in Nevada 
for the finale. After being selected, 
the six finalists hit the highway the 
week of May 9 in vehicles provided 
by Chevy. A video crew documented 
the long trip to Vegas. Once there, 
a spirit of camaraderie filled the air. 
Backstage, AJ Rafael band member 
Noah Bartfield and Gentlemen Hall's 
Gavin McDevitt joked about kicking 
each other's ass in the competition 
when they thought no one was lis- 
tening. But when asked about their 
friendly rivalry, the pair revealed they 
had bonded over the Battle of the 
Bands' two -mcnth run after they dis- 
covered they had mutual friends. 

Commenting on how Gentlemen -+rr...... 

McDevitt said that he hoped the 
band's chemistry showed just "now 
much we're in love with music." Judg- 
ing by the way the band- McDevitt, 
Hachen. Phil Boucher, Rory Given, 
Brad Alderman and Jacob Michael - 
turned the crowd into a frenzied mass 
of hand waving, it showed indeed. 

Gentlemen Hall's winning set ir- 
cluded its kinetic new single, "Blush," 
which is now available on iTunes. 
They're also putting the finishing 
touches on an EP they have been 
carefully crafting. The as- yet -untitled 
record will be out later this year. 

As for finalist AJ Rafael, he :ook 
Gentlemen Hall's win in stride. "I 
respect them a lot," he says. "But I 

have a feeling," he adds with a big 
smile, "[Billboard's audience] will 
hear from me again." 

Be sure to check out our full cov- 
erage of the Billboard Music Awards 



3 
TYLER WARD 
Singer- songwriter 
Denver, CO 

This Colorado songwriter and 
former Air Force Academy foot- 
ball player has racked up more 
than 23,000 Facebook fans in 

the recap period, as well as hun- 
dreds of thousands of YouTube 
video plays for covers of songs 
like Katy Perry's "ET" and Wiz 
Khalifa's "Black and Yellow." 

POMPLAMOOSE 

13 Indie -pop 
Corte Madera, CA 

The twee -pop duo ranks 
high this month for their 
bouncy YouTube cover 
of the theme song to the 
popular mobile game Angry 
Birds. It's gone viral, gaining 
more than 1.6 million views 
since its May 10 release. 
Their presence on Unchart- 
ed was initially thanks to the 
widely seen Hyundai TV ads 
in which the pair starred. 

, 
1 '' 

'. 
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PRETTY LIGHTS 

31 Electronic 
Fort Collins, CO 

This Denver -based electro/ 
dance DJ, also known as Derek 
Vincent Smith, has been building 
serious buzz online, most likely 
thanks to performance slots at 
Bonnaroo, Lollapalooza, and 
Camp Bisco. Smith releases 
his music on his own label, 
Pretty Lights Music, and raked in 

25,000 of his 283,000 Facebook 
fans in the past month alone. 

SAM TSUI 
Singer- songwriter 
New Haven, CT 

The golden- voiced recent 
Yale grad comes in at No. 41 

this month for his YouTube 
videos, which easily garner 
millions of views each and 
include both original songs 
and pop covers like Lady 
Gaga's "Born This Way" 
and Britney Spears' "Hold It 
Against Me." 

TOP 5 BY 
FACEBOOK FANS* 

1 PoRtA 

2 Jesus Adrian 
Romero 

3 Bondan Prakoso 
& Fade2Black 

4 Superman is Dead 

5 DJ BL3ND 

183,426 15 

144,853 16 

137,773 22 

122,038 24 

102,103 1 

New fans during recap period, May 14 through June 4 chart weeks. 

PRO.BILLBOARD.COM 

TOP 50 
UNCHARTEDChart Weeks May 14 - June 4, 2011 
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DJ BL3ND 
www.myspace.com/blendizzy 

TRAPHIK 
www.myspace.com/traphik 

TYLER WARD 
www.myspace.com/tylerward 

LAURA ROPPE 
www.myspace.com/lauraroppe 

MADDI JANE 
www.myspace.com/maddijanemusic 

MODULAR PUNK 
www.myspace.com /modularpunk 

OTENKI 
www.myspace.com/onteki 

DIYAR PALA 
www.myspace.com /diyarpala 

YOUR FAVORITE ENEMIES 
www.myspace.com/yourfavonteenemies 

SUNGHA JUNG 
www.myspace.com/jungsungha 

CHILDISH GAMBINO 
www.myspace .com /childishgambinotherapper 

PITTY 
.,ww.myspace.com/bandapitty 

POMPLAMOOSE 
www.myspace.com/pomplamoosemusic 

MAREK HEMMANN 
www.myspace.com/marekhemmann 

PORTA 
www. myspace.com /portal 

JESUS ADRIAN ROMERO 
www.myspace.com/jesusad riannet 

NOISIA 
www.myspace.com/denoisia 

DAVE DAYS 
www.myspace.com /davedays 

THE BLOODY BEETROOTS - 
DEATH CREW 77 
www . myspace.com /thebloodybeetroots 

ALYSSA BERNAL 
www.myspace.com /alyssabernal 

GIRL TALK 
www.myspace.com/girltalk 

BONDAN PRAKOSO & FADE2BLACK 
www.myspace.com/bondanfade2black 

METRONOMY 
www.myspace.com/metronomy 

24 SUPERMAN IS DEAD 
www.myspace.com/supermanisdead 

25 YANN TIERSEN 
.' myspacc .com /yanntierseninprogress 

26 

21 

28 

29 

30 

31 

32 

33 

34 

35 

36 

31 

38 

39 

40 

41 

42 

43 

44 

45 

46 

41 

48 

49 

50 

T. MILLS 
www.myspace.com /tmills 

CALL US FORGOTTEN 
www.myspace.com/ callusforgotten 

DASH BERLIN 
www.myspace.com /dashberlin 

AJ RAFAEL 
www.myspace.com/ajrafael 

ENTER SHIKARI 
www.myspace.com/entershikari 

JAVIER JOFRE 
www.myspace.com/javierjofre 

NICOLAS JAAR 
www.myspacescom/nicolasjaar 

SOZAY 
www. myspace.com/sozay 

JOSEPH VINCENT 
www.myspace.com/joseph\oncentmusic 

PAROV STELAR 
www. myspace.com/stelarl 

MANGA 
www. myspace.com /mangaweb 

PRETTY LIGHTS 
www.myspace.com /pretty) fights 

ROSA DE SARON 
www .myspace.com /bandarosadesaron 

BOMBAY BICYCLE CLUB 
www.myspace.com/bombaybicycleclub 

NANA 
www.myspace.com/nanaworld 

SAM TSUI 
www.myspace.com/samtsul 

GOD IS AN ASTRONAUT 
www.myspace.com /god isanastronaut 

AEROPLANE 
www. myspace.com /aeroplanemusiclove 

NEOCLUBBER 
www myspace.com/neoc lubber 

JAMIE WOON 
www.myspace.com /jamiewoon 

HADOUKEN! 
www.myspace.com/hadouken 

RUSSIAN RED 
www.myspace.com/russianready 

ONRA 
www.myspace.com/onra 

HAYDEN PANETTIERE 
www .myspace.com /haydenpanettiere 

LIL CRAZED THE K.I.D 
rJwvd.myspace cam/ lilcrnzcd 



THE BEST MUSIC YOU'VE NEVER HEARD 

PITTY 
Rock 
Sao Paolo, Brazil 
The Sao Paolo rock quartet fronted by 
singer Pitty blasted onto Uncharted 
practically overnight this month. The 
group came in at No. 12 by gathering up 
thousands of YouTube views and Last. 
fm song plays during the chart period, 
no doubt due to the new videos they've 
been uploading from their recently 
released live DVD, "Flying Circus Troupe 
Delusional." Pitty is touring Brazil with 
her band throughout the summer. 

IN MARCH, BILLBOARD OFFICIALLY LAUNCHED 
BILLBOARD PRO (PRO.BILLBOARD.COM), A 

SUBSCRIPTION -BASED SERVICE FOR INDEPEN- 
DENT AND EMERGING ARTISTS, AS WELL AS 
THEIR MANAGERS, LABELS, PROMOTERS, AND 
OTHER ENTREPRENEURS WHO SUPPORT THEM. 

In addition to personalized analytics and tailored edito- 

rial, Billboard Pro connects its members to the power of 

the Billboard brand. Members have the opportunity to re- 

ceive exposure to thousands of industry insiders and more 

than 10 million passionate music fans through Billboard's 

websites and social media, profiles in the widely read Bill- 

board Bulletin, Billboard Pro's Featured Artist program, and 

the chance for their music to be featured on Billboard.com. 

Other benefits include discounts on Billboard conferences 

and partners' products and services, as well as opportuni- 
ties to connect with industry leaders at Billboard conferenc- 

es by participating as panelists or showcase artists. 
For the industry. Billboard Pro's platform can help labels, 

publishers, and managers identify emerging artists who 

have built their fanbases from the ground up. 

This insert features a four -week recap of Uncharted. Bill- 

board's ranking of artists who have yet to appear on anoth- 

er major Billboard chart, as well as spotlights on Pro mem- 

bers, including the recent winner of Billboard and Chevy's 

Battle of the Bands. Stay tuned for more opportunities, 
both for developing artists and for industry players to catch 

an early glimpse of burgeoning musical talent. 

BROUGHT TO YOU BY 

CHEVROLET 
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ROCK FOR THE PÉCPL 
YOUR FAVORITE ENEMIES NEVER 
DREAMED OF PLAYING SOLD -OUT INTER- 
NATIONAL TOURS WHEN THEY FORMED 
FOR FUN BACK IN 2006- ESPECIALLY NOT 
THROUGHOUT CHINA. BUT WHEN THE 
MONTREAL -BASED ROCK BAND DECIDED 
to combine their personal interest in humanitarian- 
ism with a willingness to respond to an overseas 
audience, that's exactly where they found them- 
selves this spring. 

The tour and the band's vigorous online fan 
interaction have kept them ranking high on Bill- 
board's Uncharted chart for 16 weeks running (In 
this month's recap, they come in at No. 9 overall). 

Formed in 2006, Your Favorite Enemies' online 
success was a "happy accident," according to front - 
man Alex Foster. Within a year, their online buzz 
led them to tour Europe. 

"We had to get organized pretty [quickly]," he 
explains of the sudden response from the online 
listeners. "Suddenly. people wanted more music, 
so we said, 'Let's do an EP.' and then we needed all 

our friends to help with shipping, and then we had 
to [actually] build a website. It was crazy." 

Foster says that the addition of multilingual trans- 
lations of the band's home site (done by willing 
friends and supporters) was one move that helped 
them reach a wider audience. 

Your Favorite Enemies have been touring in China 
since April, which Foster says has been a long time 
coming. The band had had plans to tour China in 
2008, but when a 8.0- magnitude earthquake hit 
Sichuan, they had to postpone until this spring. 
Turning down invitations to play the country's major 
music festivals, Foster says that YFE chose instead 
to tour relatively smaller Chinese cities, some of 
whom had never seen a foreign band play live. 

"It's very humbling, to see people waiting like 
that, just for a little spark," he says. 

Last week, Your Favorite Enemies then headed 
to Japan, where they will play three shows in To- 
kyo, as part of the Hope Project, the band's own 
outreach initiative to benefit survivors of the March 
11 earthquake. 

Foster says that YFE's members, who are well - 
known to fans as outspoken supporters of Amnesty 

YOUR FAVORITE ENEMIES 
Rock 
Montreal, Quebec 

International, wanted to do something meaningful 
in the wake of the catastrophe, but weren't sure 
that raising money was enough. So they did some 
research and, as Foster tells it, found that what 
was lacking from relief efforts was simple: "They 
needed hope." 

Under the Hope Project banner, Your Favorite 
Enemies asked fans to write postcards and other 
messages of empathy and encouragement from 
fans. In a combined effort with the Red Cross, Fos- 
ter says that the response was overwhelming --so 
many fans replied to the call that the band's web - 
site crashed repeatedly in the days following the 
project's inauguration. 

Rather than chasing the highest -paid gig, Foster 
explains that the choices Your Favorite Enemies has 
made as a band have been guided by a combina- 
tion of the band's personal convictions and what 
their fans ask of them. 

"Instead of being that new toy, that people will 
throw away overnight, we really want to give the 
people what they want," he says. 

To contribute to the Hope Project, go to http: // 
www.yourfavoriteenemies.com /hope. 

TOP 5 BY 
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FOLLOWERS 

Traphik 

Tyler Ward 

Pitty 

Sungha Jung 

Pomplamoose 
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Javier Jofré 

Laura Roppé 

Otenki 

Modular Punk 

Sozay 

412,619 31 

326,171 4 

281,402 7 

268,347 6 

265,881 33 
'Song plays during recap period, May 14 through June 4 chart weeks. 



three months' and an available USB port' for your iPod;' the music never has to end. Get used to more. 



NIELSEN BROADCAST DATA SYSTEM 
BDSCertified Spin Awards 

900,000 SPINS 
Apologize /Timbaland Feat. OneRepublic /Mosley /Blackground /Interscope 

800,000 SPINS 
Complicated /Avril Lavigne /Arista /RMG 

Need You Now /Lady Antebellum /Capitol Nashville /Capitol 

700,000 SPINS 
All Summer Long /Kid Rock /Top Dog /Atlantic 

600,000 SPINS 
Dynamite /Taio Cruz /Mercury /IDJMG 

TiK ToK /Ke$ha /Kemosabe /RCA /RMG 

Who Knew /'nk /LaFace /JLG 

500,000 SPINS 
Calling All Angels /Train /Columbia 

Picture /Kid Rock /Atlantic /RRP /Universal South 

Pocketful Of Sunshine /Natasha Bedingfield /Phonogenic /Epic 

400,000 SPINS 
Collide /Howie Day /Epic 

Cooler Than Me /Mike Posner /J /RMG 

Fallin' For You /Colbie Caillat /Universal Republic 

Give A Little Bit /Goo Goo Dolls /Warner Bros. 

Grenade /Bruno Mars /Elektra /Atlantic 

I'm With You /Avril Lavigne /Arista /RMG 

Paparazzi /Lady GaGa / Streamline /KonLive /Cherrytree /Interscope 

Raise Your Glass /P!nk /LaFace /JLG 

Telephone /Lady GaGa Feat. Beyonce /Streamline /KonLive /Cherrytree/ 
Interscope 

U + Ur Hand/ P!nk /LaFace /JLG 

300,000 SPINS 
Tonight (I'm Lovin' You) /Enrique Iglesias Feat. Ludacris & DJ Frank E /Universal 

Republic 

We R Who We R /Ke$ha /Kemosabe /RCA /RMG 

100,000 SPINS 
For The First Time /The Script /Phonogenic /Epic 

Just Can't Get Enough /Black Eyed Peas /Interscope 

Lay It Down /Lloyd /Young Goldie /Zone 4 /Interscope 

Look At Me Now /Chris Brown Feat. Lil Wayne & Busta Rhymes /Jive /JLG 

Nina De Mi Corazon /La Arrolladora Banda El Limon /Disa 

Our God /Chris Tomlin/sixsteps/Sparrow/EMI CMG 

This /Darius Rucker /Capitol Nashville 

What The Hell /Avril Lavigne /RCA /RMG 

+50,000 SPINS 
Backseat /New Boyz Feat. The Cataracs & Dev /Shotty /Warner Bros. 

Bleed Red /Ronnie Dunn /Arista Nashville 

Georgia Clay /Josh Kelley /MCA Nashville 

I Need A Doctor /Dr. Dre Feat. Eminem & Skylar Grey /Aftermath /Interscope 

Live A Little /Kenny Chesney /BNA 

Price Tag /Jessie J Feat. B.o.B /Lava /Universal Republic 

Roll Up /Wiz Khalifa /Rostrum /Atlantic /RRP 

Rope /F.00 Fighters /Roswell /RCA /RMG 

The Cave /Mumford & Sons /Gentleman Of The Road /RED /Glassnote 

Walking /Mary Mary /My Block/Columbia 

Written In The Stars /Tinie Tempah Feat. Eric Turner /Disturbing London/ 

Parlophone /Capitol 

You Lie /The Band Perry /Republic Nashville 
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SPITTING 'VERSES' 
Switchfoot stretches 

out on new set 

LATIN 

DOUBLE DUTY 
Alina Simone relu, >as 
album, book of essays 

BY LEILA COBO 
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A NEW WAVE 
Matt Nathanson 

employs '80s influence 

LIVE AND 
DIRECT TO DVD 
Franco De Vita's `Primera 
Fila' Heats Up 

Back in January, a clearly exasperated Franco 
de Vita wiped heavy sweat from his brow and 
peered through the bright lights into the audi- 
ence packed into a Miami TV studio. He was 
searching for his makeup assistant. 

"Boy, is it hot!" the iconic Venezuelan singer/ 
songwriter exclaimed, to laughs, as he waited 
for a makeup artist to blot his makeup for the 
umpteenth time during the filming of his 
"Primera Fila" (First Row) 

live DVD. With his soulful 
voice, solid piano chops 
and a repertoire driven by 
irresistible hooks, de Vita, 
57, is Latin pop's answer to 
Billy Joel. But despite a deep 
catalog of live albums cut 
throughout his 20- year -plus 
career, until the "Primera 
Fila" taping, he'd never 
recorded a live set where 
the performance was 
specifically designed to play 
onscreen. 

"Every other time, the 
cameras have [just] been 
running during the con- 
cert," de Vita said a month 
later. "Here, everything re- 
volved around the video. 
Cuts, lights, makeup .. . 

things I don't have in a live 
show. And as a result, mu- 
sically ['Primera Fila" is] a 

completely different thing." 
Due May 31, de Vita's re- 

lease is the latest one to join Sony Music Latin's 
successful "Primera Fila" franchise. Launched 
in 2008 with ranchera star Vicente Fernandez, 
the series packages live, intimate, acoustic per- 
formances by established acts as CD /DVD sets 
that include lengthy behind -the -scenes spe- 
cials. In addition to Fernandez, whose set has 
sold 262,000 units in the United States and 

Puerto Rico, according to Nielsen SoundScan, 
past releases have included Thalia (96,000 
units), Argentina's Miguel Mateos and Mexi- 
can pop group OV7. 

"These are artists who don't need to estab- 
lish credibility and already have a fan base," says 
Paul Forat, VP of A &R for Sony Music's Latin 
region. "But it allows them to take a moment to 

thank fans and gain new adepts." 
Unlike the Mateos and OW projects, which 

were released only in their respective market- 
places, de Vita's "Primera Fila" will receive the 

same treatment as the Fernan- 
dez and Thalia sets, getting a 

wider release in keeping with 
his status as a pan- regional star. 

Instead of sticking to one 
or two duets, as on earlier 
"Primera Fila" editions, de 
Vita's features six, including 
such major artists as Alejan- 
dra Guzman (who sings on the 
first single, "Tan Solo Tu ") and 
developing acts like Debi Nova, 

a former Decca artist who'll 
soon sign to Sony Latin. 

In fact, apart from EMI's 
Guzman, all of the guests are 
signed to Sony Latin, which has 
development plans for each 
artist in different countries. 
Soledad, who appears on "No 
Se Olvida," for example, is a 

major Argentine star; Colom- 
bia's Santiago Cruz ( "Calido y 

Frio ") will soon be worked in 
Brazil; and Gilberto Santa Rosa, 

the Puerto Rican salsa singer 
who appears on "Te Veo Venir 

Soledad," could pick up some of de Vita's fans 
who are also salsa devotees in the United States 
and Puerto Rico, while appearing alongside de 
Vita might open doors for him in places like 
Argentina. Choosing the set list, however, was 
"traumatic," de Vita says. 

"I began with 40 tracks, we went down to 30, 

then to 20," he says. "Every arrangement is com- 

. ® 
"Everything 

revolved 
around the 
video. Cuts, 

lights, 
makeup, 

things I don't 
have in a live 

show. As 
a result, 

musically, it's 
a completely 

different 
thing." 

-FRANCO DE VITA 

ROCKING THE HOUSE 
LMFAO still knows how 

to party hearty 

BRAND BUILDING 
Danish act Oh Land 

lands key ad campaigns 

pletely new. I didn't want to change the melodies, 
because people hate when you do that. But the 
musical arrangements we changed greatly, and 
it took a lot of time to do. Most of them gelled 
when were playing with the band." 

"Primera Fila" will be released region -wide 
and the concert itself, as well as the behind - 
the- scenes special, will also air on TV in 
various countries. 

According to Forat, the franchise has now 
gained enough notoriety that Sony no longer 
has to aggressively work the series in order 
to get the show aired, now that the networks 
and cable channels, as well as several brands, 

are approaching the label. As a result, Sony 
plans to produce six more "Primera Fila" re- 
leases in the next 12 months, including one 
with English tenor Russell Watson, another 
with Italian Gig D'Alessio and four others 
with Latin American artists. As for de Vita, 
he says he's always wanted to do an "Un- 
plugged" -like project, but he never imagined 
it would be this tough. 

"After so much time in the business, I think 
I've never worked this hard before," he says with 
a laugh. "I had to step up and do all kinds of 
things. We have 20 tracks, a 20 -song video [and] 

a documentary. It's an ambitious project." 
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» >ACTOR TIM 
ROBBINS PREPS 
ALBUM 
Actor Tim Robbins and 
the Rogues Gallery Band 
will release their first 
album July 19 on 429 
Records and tour North 
America beginning July 
8. Robbins, who won a 

supporting actor 
Academy Award for 
"Mystic River" (2003), 
has been an active 
musician for decades, 
creating the music for his 
film "Bob Roberts" and 
contributing to various 
soundtracks. He plays 
guitar and wrote the nine 
songs that appear on the 
set. Album producer Hal 
Willner connected 
Robbins with keyboardist 
Roger Eno, musical saw 
player David Coulter and 
multi -instrumentalist 
Kate St. John, formerly of 
Dream Academy. 

»>`THE VOICE' 
LANDS SUPER 
BOWL SLOT 
NBC will air its music 
competition show "The 
Voice" after the Super 
Bowl in February. An 
hourlong episode will air 
Feb. 5 following the 
network's telecast of 
Super Bowl XLVI, 
according to NBC 
Entertainment chairman 
Bob Greenblatt. "There is 
no better showcase on 
television than to follow 
the Super Bowl," Green- 
blatt said in a statement. 

» >COACHELLA 
EXPANDS TO 
TWO WEEKENDS 
Coachella 2012 will be 
held on two consecutive 
weekends at the Empire 
Polo Club in Indio, Calif., 
according to organizers. 
The festival will "attempt 
to produce two identical 
weekends" with the 
same lineup, location 
and art installations. The 
Coachella website cited 
its inability to 
accommodate demand 
last year for the 2011 
edition and the rise of 
counterfeit tickets as the 
primary reasons behind 
its decision. Tickets to 
this year's festival, which 
took place April 15 -17, 

sold out in a week. The 
price of three -day passes 
for 2012 (and for the 
sixth year in a row) will 
be $269 plus fees. 
Weekend passes go on 
sale June 3. 

Reporting by Phil Gallo 
and the Hollywood 
Reporter. 

BY REBECCA SWANNER 

THE BEST 
YET? 
In The Studio With Switchfoot As 
The Band Prepares Its New 
Release 

The morning the tsunami hit Japan in March, Jon Fore- 
man, lead vocalist of Grammy Award -winning rock 
band Switchfoot, was asleep on a sandy beach in Hawaii, 
where he had been spending some time hitchhiking 
with a friend. "Three sirens went off and then a plane 
flies by with a siren on it and we didn't get up," Fore- 
man says. "But then we got a text from [drummer] Chad 
Butler. He was like, 'Praying for Japan. Hope you guys 
are safe with the tsunami.' I was like, 'We have to get 
out of here.' " 

Even though Foreman escaped unharmed, the band 
was still shaken by the event. In response, Switchfoot 
aligned with Direct Relief International to raise money 
for relief and recovery efforts. It wasn't the first time 
the group has used its celebrity for good. For the past 
seven years, the San Diego -based band -Foreman, his 
brother Tim (bass), Butler, Jerome Fontamillas (guitar, 
keyboards) and Drew Shirley (guitar) -has put on Bro- 

Am, a free concert that benefits StandUp for Kids, an 
organization that helps homeless youth. Previously, 
such acts as OK Go and Jason Mraz have performed at 
the event, and Switchfoot had originally intended to re- 
lease its new album, "Vice Verses," at this year's Bro- 
Am on June 18, but the project won't be ready by then. 

The band is working on the release at Sunset Studios 
in Hollywood, where during a recent session the group 
recorded gang vocals on the track "Where I Belong." 
Foreman snapped photos of the group cracking jokes 
between takes and when the session was done, Butler 
and Foreman relaxed outside by the studio's fire pit. But 
the pinball machines and fire pit aren't the reasons that 
the band is finishing up the album in Los Angeles in- 
stead of the group's own home studio in San Diego. 

"They have a lot of great things we don't have," Fore- 
man says of Sunset. "Their mic selection is way, way 
better than ours. Also, [producer] Neal [Avron] always 
mixes here." 

Avron, in conjunction with executive producer 
Mike Elizondo (P!nk, Eminem, Jay -Z), is helping 
take Switchfoot in a direction fans might not ex- 
pect. Building on the few harder tracks that ap- 
peared on 2009 album "Hello Hurricane," such as 
"The Sound (John M. Perkins' Blues)," the songs 
in the works at Sunset and slated for "Vice Verses" 
go even further. 

Of the five songs the band played, only one, 
"Blinding Light," could slide comfortably into 
Switchfoot's catalog to date. The track, driven by a 

big hook and filled with harmony, is reminiscent of 
"Stars," from the group's fifth album, "Nothing Is 
Sound," which reached No. 37 on Billboard's Main- 
stream Top 40 chart in 2005. The other four songs 
Switchfoot played were powerful, anthemic rock- 
ers that sounded like an amalgamation of U2's 
"Achtung Baby," Linkin Park and Filter. "If it 
sounded like what we'd done before," Foreman says, 
"we saved it for another record." 

For "Hello Hurricane," which won the Grammy 
Award for best rock or rap gospel album at this year's 
ceremony, the band members tracked 80 songs before 
selecting the final 12. "This one was the antithesis of 
that," Foreman says of the new album. "We were re- 

"Vice" squad: 
Producer NEAL 

AVRON (second 
from left) with 

Switchfoot's TIM 
FOREMAN, JON 
FOREMAN and 

JEROME 
FONTAMILLAS 

(from left), 

ally selective on this one. Everything was built with a 

lot of intention. It wasn't just us playing in a room and 
seeing what happened. I feel like there are a lot of dif- 
ferent sides to us that we haven't shown." 

The group spent last summer listening to the Beastie 
Boys (especially "Sabotage ") and the influence shows 
on "Spreading the News," a mostly spoken -word track. 
"The Original" captures the infectious sound of the 
Greyboy Allstars, one of the band members' favorite 
San Diego acts. The harder spirit buoys the album's 
theme, which centers on the polarity between life and 
death and dark and light. "Afterlife," a song about liv- 

ing in the present, has been pegged as a possible opener, 
and "Where I Belong," which references "Afterlife" 
and suggests that everything isn't quite right, is being 
considered to close the album. 

Despite releasing such a thematic set in an age where 
singles rule, the overarching narrative won't be en- 
tirely lost on fans. That's because, like it did with "Hello 
Hurricane," Switchfoot plans to play the album from 
beginning to end on tour. 

It's an ambitious undertaking, but Foreman says 
the band wouldn't have it any other way. "We're at a 

place in our career," he says, "where we're really eager 
to push ourselves." 

CJUI= STIONS 
with ALINA SIMONE 

In 2008, Ukraine -born, Brooklyn -based singer /songwriter Aline Simone, 36, covered the songs of 
Soviet cult punk artist Yanka Dyagileva for the album "Everyone Is Crying Out to Me, Beware." 
This spring, Simone returns, taking inspiration from her more immediate New York surroundings 
for "Make Your Own Danger," a new album of original material set to be self -released June 7 on her 

own Pentar Records. The street date also corresponds with Simone's debut as an author. "You 
Must Go and Win," a collection of essays in which Simone traces her musical career and explores 
her Russian heritage, will be published by Faber & Faber in June. 

1 How is "Make Your Own 
Danger" different from what 
you've done in the past? 
This is my first original full - 
length in four years. It's just a 

much more well -developed 
effort. The orchestration is 
more lush, the songs are a lot 
more diverse. My previous orig- 
inal EP and album [2005's "Pret- 

tier in the Dark" and 2007's 
"Placelessness," respectively] 
are a lot more of a DIY effort. 
They had that kind of'90s alter- 
native rock sound, or '90s riot 
grrrl sound -a lot more yelling 
and electric guitars. This album 
has more lovely lullabies and 
more polished songs that don't 
jar you. I don't know if that's 

34 I BILLBOARD 
I 

JUNE 11, 2011 

good or bad, but for me, it's 
an evolution. 

2 Who did you work with 
on the new set? 
The [album's] producer was 
Steve Rivette. We've been work- 
ing together for about 10 years. 
I have tried other producers on 
a one -off basis, and I always go 

back to him. I think he's incred- 
ible. Most of the bands he works 
with have a really different sound 
than me; he doesn't work with 
female singer /songwriters. So I 

feel he kind of gives my music 
that edge, and that's what I need, 
because whenever I would talk 
to other producers I would see 
them adopting this attitude like, 
"We have to give this a softer 
edge." They'd have these pre- 
sumptions because I was a girl 
and I was solo, and I'm not in- 
terested in any of that. I want my 
music to sound powerful. Steve 
really understands that. 

3 You have a book, "You 
Must Go and Win," arriving 
in conjunction with the 
album. How did that project 
come about? 
After I released "Placelessness," 
I was contacted by an editor at 
Farrar, Straus & Giroux, out of 

the blue. I thought it was a joke. 
It was just the weirdest thing 
that's ever happened to me. Since 
I've never written anything, we 
worked together over the course 
of the year to figure out what 
form the book would take. I feel 
very, very lucky. It was a nice out- 
come for kind of feeling like I was 
slogging through the music 
circuit for so long and not neces- 
sarily feeling like I was going 
anywhere fast. It was really nice 
to know there was someone out 



POP BY MEGAN VICK 

Modern Romance 
Last Album: Double- Platinum, Plus 11 Film /TV Synchs. 
Now Matt Nathanson Leans Into His Return 

Matt Nathanson had been recording and re- 

leasing records for more than 10 years before 
2007 album "Some Mad Hope" took off. But 
when that project clicked, it clicked big. The 

success of lead single "Come On Get Higher," 

which peaked at No. 20 on Billboard's Main- 
stream Top 40 chart, led to Nathanson being 
named a VH1 You Oughta Know artist and the 
album selling 2 million -plus copies. In addition, 
11 of the album's 12 tracks were synched for film 
and TV projects. 

"One of the things I'm most proud of is that 
our three biggest sales weeks took place in three 

different calendar years," 
says Stephen Brower, VP of 
marketing at Vanguard Rec- 

ords, which handled the 
"Some Mad Hope" release. 

"Our biggest sales week was 

in 2007, our second -biggest 
in '08 and our third in '09." 

After taking a year off to 
record, Nathanson returns 
hoping to build on the suc- 

cess of "Some Mad Hope" 
with his ninth album, "Mod- 
ern Love," due June 21 on 

Vanguard. The release is a 

departure for Nathanson, 
whose previous work has been marked by an in- 

timate singer /songwriter aesthetic. On the new 

set, the 38- year -old artist is now backed with 
full instrumentation, including strings and horns. 

While songs like "Kept" and "Room at the End 

of the World" will be familiar to Nathanson's 
fans, "Mercy" and "Queen of (K)nots" channel his 

new wave influences. 
"I didn't want to keep making records that 

were singer /songwriter records," Nathanson says. 

"I felt like I really wanted to make a record that felt 
like those '80s bands -that idea of production. 

The songs were there and the production hung 

on the song and that's what we went for." Synch 

licenses have already snapped up the somber 
"Kiss Quick," which was featured in the season 

finale of "One Tree Hill" (May 17), in conjunction 
with a preorder campaign for "Modern Love" 

"[ "Kiss Quick "] was the turning point of the 
record," Nathanson says. "When that song hap- 

pened everything really started to click. We went 
back to the other songs and dismantled them 
and came at them with the same idea." 

The success of "Some Mad Hope" afforded 
Nathanson several opportunities, including the 

luxury to spend a year mak- 
ing a new record, but he says 

he benefited from the pro- 
ject's success in other, less 

tangible forms. "It gave me 

validation," Nathanson says. 

"I co -write all the songs with 
my friend Mark [Weinberg] 
and it made us both feel in- 

credible. We don't have to 
be underdogs. We can be 

overdogs." 
Nathanson just wrapped 

an opening slot on his 
second tour with country 
duo Sugarland, with whom 

Nathanson is friends. The pair covered "Come 
On Get Higher" for the bonus edition of its "Love 

on the Inside" album, and the duo appears on 

"Modern Love" track "Run," which Sugarland 
co- wrote. In August, Nathanson will support Ma- 

roon 5 and Train before setting up the rest of his 

touring cycle for the new album. 
"I don't think the record is really finished until 

you bounce it off of people, until you give it 
away," Nathanson says. "I'm looking forward to 
everyone hearing it and having them take it in 

as their own." 

there listening to literally call and 
change my life. As an artist you're 
always waiting for that call. 

4 Has getting involved in 
the literary world opened up 
more opportunities to com- 
bine music and writing? 
Nobody knows of me as a 

writer. People know of me be- 

cause of my music. But the past 
year- whether it's been be- 
cause of my publisher or a 

growing tendency in the liter- 

ary world -I've been asked to 

do a lot of literary events. Every 

month I get a request to sing at 
a reading or some kind ofliter- 
ary benefit. It's really great be- 

cause it definitely introduces 
you to different audiences. The 
audiences at literary events are 
a lot more attentive than indie 
rock shows. 

5 What are some outlets 
you're involved with that com- 

bine music and literature? 
The Rumpus [therumpus.net] 
has monthly events that are 
music and writing. Large - 

hearted Boy [largeheartedboy 
.com] also combines music and 
writing. He asks musicians to 

write about what kind of liter- 

ature inspires [them] and asks 
writers what kind of music in- 

spires [them]. I'm finding there 
is a lot more of that -the worlds 
are melding 

6 How does your Russian 
background influence your 
song or essay writing? 
My last album was totally a 

labor of love- there's obvi- 
ously not a big market in indie 
rock for a Russian -language 
punk rock cover album. The 
essays are autobiographical, 
but half of them are about 
Russia or touch on Russian 
themes. It's very different. The 
last album was very dark -very 
haunting, very sad music. 
Music of a woman who killed 
herself. Touring that album for 
a year- and -a -half sucked me 
dry. But when I started writing, 
I turned that all on its head. 
There are a lot of funny things 
about Russia, and I've had a lot 
of strange and humorous ex- 

periences there. My family is 

definitely weird -I just wel- 
come the humor you can find 
in those situations. 

BY PHIL GALLO 

Brooklyn Bound 
Sondre Lerche Delivers A Gritty Album- Conceived In His 
New Hometown 
Singer /songwriter Sondre Lerche has called 
Brooklyn home for six years. Unlike many res- 

idents of the borough's hip Williamsburg 
neighborhood, however, he didn't move there 
to be part of hipster nation or because it was 

the epicenter of indie rock. 
"I wanted to disappear," says Lerche, 29, who 

was already a well-established pop star in his 
native Norway before he decided to relocate to 

New York in 2005. After three years in Brook- 

lyn, the move became perma- 
nent. "The first half year, I 

felt no need to leave the apart- 
ment," he says. "I had had a 

couple of years of intense 
traveling after some nice ac- 

claim. Wonderful things had 
happened and I remember 
thinking, 'At this point, I can 
live anywhere I want and 
work as a musician.' Coming 
from a small town in a small 
country, I felt I should take 
advantage of that." 

When Lerche moved to 
New York, his third album, 
"The Duper Sessions," was 

already in the works. In Nor- 

way, where he was signed to 

EMI, Lerche's brand ofcham- 
ber pop bounced between the 
melancholic and :he cheer- 
ful. In the United States he 
took a jazzy interlude with "The Duper Sessions" 

before opting for punchy rock songs that re- 

tained a level of pop sophistication as heard in 

the arrangements on 2007's "Phantom Punch" 
(Astralwerks) and, two years later, "Heartbeat 
Radio" (Rounder). He also wrote a song score 
for the 2007 Steve Carell film "Dan in Real Life." 

Lerche's new self -titled disc is the first he 
has self -financed and the first album on which 

every song was written in New York. Although 
he says he would've preferred to record the 
album in Brooklyn as well, he wound up in a 

studio in Los Angeles with a collection of col- 

laborators from his new hometown. 
"When I looked for a studio [in Brooklyn], I 

wound up meeting a lot of musicians I wanted 
to pursue and experiment with," says Lerche, 

who brought in longtime producer /collaborator 
Kato Adland to work with his new bandmates. 
"I really wanted him around, thinking he would 
get the most out of me working with new peo- 

ple. I also wanted the limitations. 'Heartbeat 
Radio' was layer upon layer and I felt I didn't 
want to dress up these songs. I wanted to cap- 

ture a moment rather than make it stylistic." 
Lerche says the differ- 

ence between the new 
album and his previous 
efforts is "a stronger con- 
nection with reality." 
Dreamy elements have 
been replaced with some 
assertive, no- holds- 
barred band perform- 
ances, giving some songs 
hearty improvisations as 

they conclude, as on the 
song "Domino." 

"You keep pushing," 
he says of the recording 
process. "It was very new 
to me in a way. I wanted 
the atmosphere of a song 
to set the tone. There 
were some big moments, 
times when we got closer 
to the intensity that is ex- 

perienced in a live show. 

I wanted that urgency and risk and potential. 
It can get tricky and uncomfortable." 

Lerche created his own label for the project, 
Mona, that Yep Roc will distribute stateside 
when it's released June 7. Telle Records re- 

leased the album May 30 in Norway and will 

issue it Sept. 5 in the rest of Europe. Deals in 

Japan and Australia are forthcoming. 
"I was looking for independent solutions," 

he says of his decision to not sign with a label. 

"I'm far more in control of the situation and 
ultimately it's self -released, though I have good 
helpers. I feel blessed to have established a ca- 

reer in the last 10 years and also to [have] made 
a transition." 

Ofi 
"There were 

some big 
moments 

when we got 
closer to the 
intensity that 
is experienced 
in a live show. 
I wanted that 
urgency and 

risk and 
potential." 

-SONDRE LERCHE 
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ALI3LJ IVIS 
DANGER MOUSE & 
DANIELE LUPPI 
Rome 
Producers: Danger Mouse, 
Daniele Luppi 
Capitol Records 
Release Date: May 17 

Brian "Danger Mouse" Burton 
certainly has a knack for get- 
ting himself into interesting 
musical projects -and given his 

track record, interesting is a 

gross understatement. But 
"Rome" stands out even along- 
side the likes of Gnarls Barkley, 
"Dark Night of the Soul" and 
Broken Bells. Written and pro- 
duced with composer /arranger 
Daniele Luppi, the 15 -track set 
is an homage to such forms as 

Italian film music and spaghetti 
westerns. It's made all the more 
authentic with musicians who 
played on Ennio Morricone 
scores -the Marc 4 band and 
the reunited I Cantori Moderni 
chorale, whose wordless vocals 
add an appropriately cinematic 
texture and soulful ambience. 
Additionally, Jack White and 
Norah Jones sing on (and in 

White's case wrote lyrics for) 
three tracks each; White is fea- 
tured on "The Rose With a Bro- 
ken Neck, "Two Against One" 
and "The World," while Jones 
appears on "Season's Trees," 
"Problem Queen" and "Black." 
Some of those tracks rank with 
their best career work to date. 
Burton and Luppi even brought 
in a "visual director" for the 

LADY GAGA 
Born This Way 
Producers: various 
Streamline /KonLive /lnterscope 
Release Date: May 23 
Last year Lady Gaga promised her 
fans (perhaps a tad prematurely) 

that her new album would be the greatest of the decade. 
But even if the next nine years bring something better, 
we're unlikely to hear anything bigger than "Born This 
Way," which opens with Gaga declaring herself a warrior 
queen over a stomping techno -metal beat and only gets 
more grandiose from there -witness the goth- gospel 
choral vocals in "Bloody Mary," the ersatz flamenco gui- 
tars in "Americano" or the equality- endorsing stump 
speech in the Madonna -esque title track. Like a lot of cur- 
rent pop, "Born This Way" is obsessed with the '80s: The 
bassline in "Highway Unicorn (Road to Love)," for 
instance, keeps threatening to turn into the bassline from 
"Don't Stop Believin'," while "Marry the Night" is more or 
less a rewrite of Bonnie Tyler's "Holding Out for a Hero." 
(For the power ballad "Yoü and I" Gaga even got Robert 
"Mutt" Lange to lend his arena -rock production finesse.) 
Yet the singer uses these unabashedly retro moves to 
ponder some up -to- the -minute themes, including gay 
marriage and our always -on gossip culture. It's a wonder 
Gaga didn't find room for a song about 2012 presidential 
hopeful Tim Pawlenty. -MW 

project (Chris Milk), but their 
sonics create a rare brand of 
aural pictures that require no 
enhancement. -GG 

ELECTRONIC 

MOBY 
Destroyed 
Producer: Moby 
Mute Records 
Release Date: May 17 

Nine studio albums in, it's safe 

IL VOLO 
II Volo 
Producers: Humberto Gatica, 
Tony Renis 
Geffen Records 
Release Date: May 77 

The operatic pop world has had all kinds of groups -II 
Divo, Amici Forever -but has yet to welcome a boy band 
to its ranks. Say hello, then, to II Volo, three teenage 
tenors from Italy who nevertheless sing with the boom- 
ing authority of those twice their age. The trio's self - 
titled debut is polished -to a fault, in fact -and loaded 
with enough firepower to ensure hit potential, including 
hitmaking producers (Humberto Gatica, Tony Renis), 
songwriters (Diane Warren, Walter Afanasieff, Josh 
Groban) and arrangers (Paul Buckmaster, David 
Campbell). Most of the album's 12 tracks are delivered in 

Italian -nicely, but it makes the set a touch less accessi- 
ble. However, the vocal interplay among the three is 

convincing and the troupe shows its chops best on "E 
Piu Ti Penso," a medley of Ennio Morricone movie 
themes. Other highlights include "This Time" and 
Warren's keening "Painfully Beautiful. " -GG 
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to call Moby reliable. The bald- 
headed vegan nerd who be- 
came synch licensing's reluc- 
tant poster boy with 1999's 
multiplatinum "Play" has a 

baseline sound and feel -sim- 
ple melodies and themes, 
breathy electronic sound - 
scapes, an underlying sense of 
solitude -that doesn't vary too 
wildly from album to album, 
despite their different themes. 
Coming off 2009's winsome 
and sad "Wait for Me," "De- 
stroyed" is a much more 
plugged -in, uncomfortable 
affair. Inspired by Moby's in- 
somniac international touring 
during the last few years, the 
whole album feels on the brink 
of some sort of- yes -destruc- 
tion, the kind wrought upon 
one's self in the lonely hotel 
rooms in which it was recorded. 
There's a troubled instrumen- 
tal named after Sylvia Plath's 
pen name on "The Bell Jar" 
( "Victoria Lucas "), a medita- 
tion on the bitter end with 
throaty vocals by Inyang ( "The 
Right Thing ") and an empa- 
thetic plea to a drug addict 
(first single "The Day "). With 
an accompanying book of 
similarly isolated photographs, 
"Destroyed" succeeds in mak- 
ing a solo artist's tour fatigue 
palpable. -KM 

CILE 
TYLER, THE CREATOR 
Goblin 
Producers: Tyler, the Creator' 
Left Brain 
XL Recordings 
Release Date: May 10 

As media -conscious as any rap- 

per since Eminem, newcomer 
Tyler, the Creator is well aware 
of the volume required to make 
himself heard over the hype sur- 
rounding his first label- affiliated 
full- length. And on "Goblin" the 
20- year -old frontman of Los An- 
geles' Odd Future happily pro- 

FRANKIE BALLARD 
Frankie Ballard 
Producer: Michael Knox 
Warner Bros. Records 
Release Date: May 24 
Opening for Bob Seger during a 

recent Nashville show, newcomer Frankie Ballard 
demonstrated a seasoned country -rock swagger that 
earned enthusiastic audience response not generally 
afforded an opening act. This self -titled debut captures 
the energy and charisma of Ballard's live show. A Battle 
Creek, Mich., native with a soulful voice and a bluesy 
edge, Ballard is also opening for Taylor Swift on the 
North American leg of her current Speak Now tour. The 
song "Tell Me You Get Lonely" is a well- crafted tune 
about a failed romance and a guy hoping his ex hasn't 
really moved on. And the single "A Buncha Girls" is a 

slice of fun penned by Ballard, Rhett Akins, Ben Hayslip 
and Dallas Davidson. Elsewhere, the track "Sober Me 
Up" is a honky -tonk plea for a good woman's love to 
change a wayward man. Far from being a nostalgic ode, 
"Grandpa's Farm" is a funky uptempo tune about a guy 
looking forward to a girl's visit to her grandfather's farm. 
This album is laced with a sense of good- natured fun 
and anchored by Ballard's impressive voice. It's an aus- 
picious debut from one of the country format's hardest - 
working young talents. -DEP 

vides it, describing in amped- 
up detail his outrageous hatred 
(for any number of subjects) 
atop ominous, Neptunes- 
inspired beats he largely pro- 
duced himself. Musically speak- 
ing, the album never rises above 
the standard set by "Yonkers," 
the bracingly stripped -down 
single from earlier this year in 

which Tyler threatens to stab 
Bruno Mars in the esophagus. 
But for all the MC's talk about 
wanting to win a Grammy, you 
only occasionally get the sense 
from "Goblin" that perfect mu- 
sical moments are what matter 
to Tyler: Spewing words by the 
bucket load, he seems con- 
cerned primarily with lighten- 
ing a mental load grown only 
heavier since his first taste of 
fame. The hour -plus result is 

clearly too long; Tyler probably 
wishes it were longer -MW 

ROCK. 

THE CARS 
Move Like This 
Producers: Garret "Jacknife" 
Lee, the Cars 

Hear Music /Concord Music 
Group 
Release Date: May 10 

This isn't exactly the full -on Cars 
reunion fans have long craved 
owing to bassist /vocalist Ben- 
jamin Orr's death in 2000. But 
with frontman Ric Ocasek and 
drummer David Robinson 
strapped in again, it's much 
more authentic and satisfying 
than 2005's New Cars experi- 
ment. The first set of new, 
Ocasek -penned Cars music in 

24 years picks up where the 
group left off in the late '80s, a 

testament to how timeless and 
forward- looking the Cars were 
in their heyday. Blending guitar 
drive and synthesized colorings, 
"Blue Tip, "Free," the crunchy 
"Keep On Knocking" and first 
single "Sad Song" could be 
dropped onto any of the Cars' 
previous six albums, as could 
gentler, ambient fare like "Too 
Late" and "Take Another Look." 
Ocasek exercises a Dylanesque, 
dissociative trippiness through- 
out the album ( "Your waxy face 
is melting on your lap /I sat there 
trying to crush a ginger snap "), 
though his old man's lament on 
the closing "Hits Me" is a bit 
disingenuous since "Move Like 
This" achieves the rare and ad- 
mirable feat of sounding as cur- 
rent as it does retro. -GG 
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LADY GAGA 
The Edge of Glory (5:21) 
Producers: Lady Gaga, Fernando 
Garibay 
Writers: Lady Gaga, F Garibay, DJ 

offered from more studio 
refinement. As always with 
Vernon, it's hard to decipher 
what he's cooing about in "Cal- 

gary," but it sounds absolutely 
majestic. -RR 

ó 
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Publishers: various 
Streamline /Konlive /ln terscope 
A five -minute album closer dominated by an extended 

saxophone solo from the E Street Band's Clarence 

Clemons may not be most pop stars' idea of a hit single, 

but for Lady Gaga, it's practically conventional. On "The 

Edge of Glory," the third proper single from Gaga's 

much -touted sophomore album, "Born This Way," high- 

brow European electronica finds a home alongside '80s 

power ballads, with the two styles melded seamlessly by 

glorious synthesizers. Clemons' standout sax solo is, in 

fact, the highlight of the uplifting track, but it's also the 

curveball element that nestles the track among the 

burst of weirdness that is "Born This Way." Not only is 

"The Edge of Glory" a stronger single choice than mis- 

guided predecessor "Judas," it's a club -ready anthem 

ripe for fist -pumping glorification all summer long. -JM 

ALTERNATIVE 

BON IVER 
Calgary (4:10) 
Producer: Justin Vernon 

Writers: J. Vernon, 

M. McCaughan 
Publisher: April Base 

Publishing (ASCAP) 

Jagjaguwar 
Justin Vernon's breakout debut 
as Bon Iver, "For Emma, For- 
ever Ago," was the sound of a 

lonely man in a Wisconsin cabin 

wrestling with heartbreak 
through his acoustic guitar. 
Judging from the soulful ex- 
pansiveness of "Calgary," the 

first single from sophomore 
album "Bon Iver, Bon Iver," his 

follow -up should be just as bril- 

liant, but brighter. "Calgary" is 

the lone track on the set written 
with another person (Matt Mc- 

Caughan), but it's unmistak- 
ably Vernon -from the random, 

wind -blown guitar noise to 
the organic percussion to the 
cathartic mass of heaven -sent 
harmonies. There are new tricks 

too, like the acoustic 12- string 
strum and the production gloss 

POP 

DAVID GUETTA 
FEATURING 
FLO RIDA AND 
NICKI MINA) 
Where Them Girls At (3:14) 
Producer: David Guetta 
Writers: various 

Publishers: various 
Capitol Records 
Few DJ /producers know how 
to condense a party into a 

few minutes quite like David 

Guetta -and recruit as formi- 
dable a posse of friends to join 
him. "Where Them Girls At" is 

the first shout from the French 

auteur's forthcoming fifth 
artist album, and came out 
after an unfinished version of 
the song was leaked online. 
His pain is our gain, as the 
track thumps with an infec- 
tious, minimal melodic hook 
while Flo Rida and Nicki Minaj 

are in their best role -playing 
modes. Flo Rida plays the 
Lothario eyeing a sexual smor- 
gasbord ( "10 to one of me /I 
can handle that love "), and 

Minaj is a spitting toughie who 
slides into a British accent and 

is pleased with the situation 

VI 
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NICKI MINAJ 
FEATURING 
ESTER DEAN 
Super Bass (3:19) 
Producers: Kane 

Beatz. JMike 
Writers: N. Minaj, 

D.A. Johnson, E. Dean 

Publishers: various 
Young Money /Cash 
Money /Universal 
Motown 
The love- crazed, vivacious 

new single from the de- 

luxe version of Nicki 
Minaj's debut album, "Pink Friday," couldn't come at a better time: the beginning of sum- 

mer, perfect for booming from the car stereo. The Kane Beatz and JMike -produced track 

features one of hip -hop and R &B's best -kept secrets, Ester Dean, on the infectious hook. 

Meanwhile, "Super Bass" showcases Minaj at her lyrical best, as she offers a spellbinding 

flow without trying to show off her skills. The Harajuku Barbie fuses seductive lyricism 

with clean, booty- shaking soundscapes and an addictive bubble -gum hook. The single's 

breakdown, in between the final two choruses, slows the tempo to match the enticing 

subject matter. It's easy to see why non -rap stars like Taylor Swift and Selena Gomez have 

recently name -checked "Super Bass" as their new favorite jam -Minaj's latest is undeni- 

able summertime fun. -ER 
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herself ( "So many boys in here, 

where do I begin ? ") before ul- 

timately being blown off. 
Guetta's rhythm skips and gal- 

lops, playfully underscoring 

SWEDISH HOUSE 
MAFIA 
Save the World (3:35) 
Producer: Swedish House 
Ma fia 

Writer: Swedish House 
Mafia 
Publisher: Universal Music Publishing, administered by 
Universal Songs of PolyGram International (BMl) 
EMI Records 
"Who's gonna save the world tonight ?" asks vocalist John 

Martin, as synth hums mount and a syncopated bassline 

chugs in "Save the World." Why, Steve Angello, Axwell and 

Sebastian Ingrosso, aka Swedish House Mafia, of course. 

Debuted in front of 15,000 Miami revelers during its beach - 

front Masquerade Motel event in March, SHM's "Save the 

World" is as grandiose as its title. The DJ /producer trio has 

made a global brand out of big -room vocal anthems with 

addictive hooks, like "One" with Pharrell and "Leave the 

World Behind" with Deborah Cox. While "World" takes a 

more contemplative stance, the synthesizers swish in epic 

ways, the breakdown still warrants a proper fist -pump and 

the bass propels the whole affair. "Turn the crowd up 

now /We'll never back down," Martin pledges, sounding a bit 

like Train's Pat Monahan. Coming from Swedish House 

Mafia, that's a promise, not a threat. -KM 

the brazen attitude of their 
raps. The Guetta Blaster 
remains hot as we head into 
the summer. -GG 

EMI 
FRANK OCEAN 
Novacane (5:03) 
Producer: not listed 
Writer: not listed 
Publisher: not listed 
Self -released 
It's hard to believe that Frank 

Ocean, the 24- year -old R &B 

crooner who adds some soul 

to the cult hip -hop collective 
Odd Future, had to post his 

debut EP, "Nostalgia, Ultra," on- 

line for it to ever see the light 
of day. "Nostalgia" is an as- 

toundingly assured set, and its 

five -minute -long first single, 
" Novacane," demonstrates the 

depth of Ocean's songwriting 
ability. What begins as a tale of 
cracked romance ( "She said 

she wants to be a dentist really 

bad /She's in school, paying for 
tuition doing porn in the Val' 

... At least you're working," 
Ocean sings) morphs into a 

meditation on drugs, sex, fleet- 

ing pleasure and everlasting 
numbness. With its shifting 
tones and complex melodies, 
" Novacane" is a difficult song 

to master vocally, but Ocean 
skips through its muted 
percussion and the multiple 
pauses of the backing track 
with amazing ease. "Nostalgia" 
is set for a proper release in 

July, but until then, let's hope 

"Novacane" continues climb- 
ing Billboard's Hot R &B /Hip- 
Hop Songs chart. -JL 
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BY CORTNEY HARDING 

The Last Laugh 
Electro- Hip -Hop Duo LMFAO Are Chuckling 
All The Way Up The Charts 

qcross much of the United States and Eu- 
rope, winter's chill has finally lifted and 
summer is around the corner. And with 

it comes the desire for big, fun pop songs to blast 
from cars and clubs. 

While there are plenty of contenders for this 
year's "song of the summer" title, including Be- 

yoncé and Lady Gaga, a dark horse candidate has 
emerged in the form of Los Angeles' LM FAO. 
The duo's new single, "Party Rock Anthem," fea- 
turing Lauren Bennett and GoonRock, last week 
jumped 20 -8 on the Billboard Hot 100, and this 
week stands at No. 9 with a bullet. The track, 
from LMFAO's sophomore set, "Sorry for Party 
Rocking" (June 21, Party Rock/Will.i.am/Cher- 
rytree /Interscope), sold 154,000 downloads in 
the past week for a total of 769,000, according to 
Nielsen SoundScan. 

LMFAO's Redfoo (Stefan Kendal Gordy) and 
nephew SkyBlu (Skyler Husten Gordy) have 
found a formula that works. Three of the four 
singles from the pair's debut album, 2009's 
"Party Rock," cracked the Hot 100, including 
"I'm in Miami Trick /Bitch" (No. 51) and "La La 

La" (No. 55). The act's total track sales, includ- 
ing guest appearances on such songs as David 
Guetta & Chris Willis' "Getting Over You," are 
at 6.1 million. The pair's own biggest- selling 
song is "Miami," at 1.7 million. 

But behind the goofy songs -whose primary 
themes, if it isn't clear by now, are "partying" and 
"rocking" -are two serious musicians and pro- 
ducers who are connected to everyone from 
Will.i.am to Kanye West. 

"Redfoo is a true student of music," Cherry- 
tree chairman Martin Kierszenbaum says. "He 
knows the history of dance music and all the 
technical skills that go into creating a true pop 
gem. He's also got great comedic timing." 

Which only makes sense, given that Redfoo 
dabbled in stand -up comedy and acting during 
a break from music a few years ago. But he 
couldn't stay away forever. "I've always loved 
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DJ'ing," he says. "When I was 10, my mom drove 
me to Compton [Calif.] to buy turntables." After 
spending time in Sweden as a high school stu- 
dent, Redfoo returned to the States and started 
hanging out with his classmate Will.i.am, who 
would later co -sign LMFAO with Cherrytree. 

After doing some production work and DJ'ing, 
Redfoo connected with SkyBlu and formed 
LM FAO. "I saw a void in the market -no one 
was rapping over house music," he says. "We 
made the track 'I'm in Miami, Bitch,' put it on 
a mixtape and then we did the entire album on 
our laptops." 

The "Party Rock' album has since sold 213,000 
copies, according to SoundScan. It also snared 
LM FAO its first Grammy Award nomination for 
best electronic /dance album at the 52nd annual 
event, as well as a hosting gig at that year's pre - 
telecast ceremony. 

Follow -up "Sorry for Party Rocking" keeps the 
fun going. In addition to "Party Rock Anthem," 
the set includes "Champagne Showers," featur- 
ing Natalia Kills; "Put That A$$ to Work "; "Take 
It to the Hole," featuring Busta Rhymes; "Best 
Night," featuring Will.i.am, GoonRock and Eva 

Simmons; and "Hot Dog." 
Managed by Ian Fletcher, LM FAO makes it a 

point to engage fans on Twitter and its Party - 
RockPeople.com network. And the pair will fur- 
ther cement that bond when it hits the concert 
trail with Ke$ha in July. However, the duo has 
recently been spending time with a special new 
fan. "I was DJ'ing a party at the recent Cannes 
Film Festival and played our second single, 
'Champagne Showers,' " Redfoo recalls. "I also 
threw in some dubstep, a Skrillex track, just to 
mix things up. After my set, someone came over 
and told me Kanye West wanted to see me." 

A few days later LM FAO went to Paris to work 
with West in his hotel studio. Redfoo adds, "He 
told me that when he heard 'Champagne Show- 
ers' and the Skrillex cut, those were some of the 
best moments he'd ever had in a club." 

START OF SOMETHING `BIG' 
Newly crowned "American Idol" champion 
Scotty McCreery's "I Love You This Big" blasts 
onto the Billboard Hot 100 at No. 11, fueled 
by a No. 3 start on Hot Digital Songs (171,000 
downloads sold, according to Nielsen Sound - 
Scan). The 17- year -old's digital launch marks 
the best opening sum for an Idol in three sea- 
sons; David Cook's "The Time of My Life" 
began with 236,000 downloads in 2008. 

Among all "Idol" winners' maiden efforts, 
Ruben Studdard's "Flying Without Wings" 

opened with the highest sales: 286,000 (phys- 
ical singles) in 2003. However, runner -up Clay 
Aiken outsold Studdard's debut track with his 
"This Is the Night" in the same week (393,000). 

With 121,000 downloads sold for her intro- 
ductory single "Like My Mother Does," 2011 
"Idol" runner -up Lauren Alaina logs the best 
digital start for a second -place finisher and the 
second -best such sum (counting digital and 
physical sales) after Aikeri s arrival. 

-Gary Trust 

Winner's circle: "American Idol" 
victor SCOTTY McCREERY with 

host R'MN SEACREST. 

IDOLS INTRODUCED 
A look at the Billboard Hot 100 peak positions and sales for each of the 10 "American Idol" 
champions' coronation singles. 

PEAK DATE ARTIST TITLE POS. SALES 

6/11/11 Scotty McCreery "I Love You This Big" 11 (to date) 171,000 

6/12/10 Lee DeWyze "Beautiful Day" 24 95,000 
6/6/09 Kris Allen "No Boundaries" Il 134,000 

6/1/08 David Cook "The Time of My Life" 3 236,000 

6/9/07 Jordin Sparks "This Is My Now" 15 74,000 

7/1/06 Taylor Hicks "Do I Make You Proud" 1(1 week) 228,000 

1/2/05 Carrie Underwood "Inside Your Heaven" 1(1) 169,000 

1/10/04 Fantasia "I Believe" 1 (1) 142,000 

6/28/03 Ruben Studdard "Flying Without Wings" 2 286,000 

10/5/02 Kelly Clarkson "A Moment Like This" 1 (2) 236,000 
SOURCE: Nielsen SoundScan. Reflects digital sales (2007 -17), physical and digital sales combined (2005 -06) and physical sales (2002 -04). 

First No.1: 
NEWSONG 
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In Synch 
Danish Artist Oh Land Nets High - 
Profile Placements With Honda, 
Hershey's And More 

From an underwear fantasy, 
to a chocolatey indulgence, 
to a furry creature named 
Teeny, the music of quirky 
Danish pop artist Oh Land is 

making inroads across the 
media landscape this spring. 

Born Nanna Oland Fabri- 
cius, the 25- year -old singer/ 
songwriter released her self - 
titled Epic debut on March 15. 

It has since sold 11,000 copies, 

according to Nielsen Sound - 
Scan. However, its drum - 
driven, buoyant electro -pop is 

catching the ears of music su- 

pervisors, landing high -pro- 
file commercial campaigns 
for brands like Honda and 
Hershey's plus synchs on 
TV's "Gossip Girl" (four dif- 

ferent songs across four 
episodes), "Victoria's Secret 
Fashion Show" (the track "Son 
of a Gun" was played during 
commercial breaks) and the 
trailer promoting the upcom- 
ing premiere of "Teen Wolf." 

Epic executive VP of mar- 
keting Lee Stimmel says it's 
all part of the label's artist 
development strategy, with 
the next step being a more 
aggressive mainstream mar- 
keting push. "We knew early 
on that her music had a lot of 
possibilities in the synch 
realm; it's uptempo with a 

feel that works visually," 
Stimmel says. "It was just a 

matter of understanding 
where we wanted to go be- 
tween film, television and 
commercials, while keeping 
on -brand for Oh Land." 

The Honda spot in partic- 
ular is so aligned with Oh 
Land's fantastical vibe that it 
could have been one of her 
videos. It's part of the current 
"To Each Their Own" cam- 
paign for the 2012 Civic, 
which features a different fic- 

tional character for each of 
the five Civic models includ- 
ing a ninja (for the perform- 
ance- driven Si model). The 
intent? To get Gen Y -ers to 
add "cool" to the list of adjec- 
tives usually associated with 
Honda like "reliable" and 
"well- established." 

The Oh Land spot features 
Teeny, a giant furry female 
creature straight out of a 

Maurice Sendak book. She is 

tooling around town with her 
human girlfriends in a fuel - 
efficient H F model Civic, lis- 

tening to Oh Land's clanging 
party tune "We Turn It Up." 

"It was an easy sell," recalls 

Andrew Charles Kahn of 
Good Ear Music Supervision, 
who placed the tracks for 
Honda's longtime creative 

agency RPA. "The creative 
was emailing me while lis- 

tening to the track selects. 
She was responding well to a 

few and then she got to the 
Oh Land. All capitals: 'OMG 
I LOVE TURN IT UP, this 
one is fucking awesome.' " 

Also on -air now is a more 

traditional spot on behalf of 
Hershey's Bliss line. The fe- 

male- targeted commercial 
uses the dreamier, hum. 
along track "White Nights." 

Stimmel, who hints that 
film placements are also in 
the works, says Epic's next 
step is focusing on main- 

Media darling: 
OH LAND 

stream outlets, MTV, radio 
and video. "The idea was to 

build a groundswell of viral 
critical buzz, press and dig- 

ital media," he says. "Now 
it's on her to just be every- 
where; for people to keep 
seeing her and asking, 'Who 
is this girl ?' " 

TRUE CALLING 
Fueled by the success of its annual Winter 
Jam tour, Christian rock group NewSong has 

scored its first No. 1 album in a 30 -year ca- 

reer. Bowing atop Billboard's Christian Al- 
bums chart, "One True God" arrived May 17 

on the band's HHM label through EMI Christ- 
ian Music Group Distribution. 

"A lot of this has to do with our touring," 
says Eddie Carswell, a founding member of 
NewSong, which includes Billy Goodwin, Russ 

Lee, Mark Clay, Jack Pumphrey, Matt Butler 
and Rico Thomas. "People hear it [the album] 
live and say, 'Yeah! I want a copy of that.' " 

"There aren't lot of artists who have 
been around as long as NewSong and the 
list is even shorter when you talk about 
artists whose career trajectory is still in 

an upward pattern," band manager Troy 

VanLiere says. "NewSong continue to rein- 
vent themselves." 

Produced by Ian Eskelin and Christopher 
Stevens, "One True God" includes "The Way 

You Smile," a duet (and potential wedding 
standard) with Francesca Battistelli. "All four 
of my kids have asked me to write a song for 
their weddings," Carswell says, "and I wrote 
'Smile' for my youngest son Stephen. When 

Francesca sang it at the wedding with us, it 

went well. So I said, 'How about doing it with 
us on the CD ?' " 

Fans who preordered "One True God" im- 
mediately received three songs from the new 

album. They also got a free download of the 
title track first single and were registered to 
win a guitar autographed by the artists fea- 
tured on this year's Winter Jam. Founded in 

1995 by NewSong, Winter Jam has become 
one of Christian music's largest and most pop- 

ular annual tours. In addition to NewSong and 

Battistelli, this year's multi- artist lineup in- 

cluded Red, the David Crowder Band, Kut- 

less, Chris August, Sidewalk Prophets, Chris 

Sligh and KJ -52. 

Continuing a practice started with its 2009 
album "Give Yourself Away," NewSong is in- 

cluding a free extra copy of "One True God" 
with each purchase for buyers to give to a 

friend. "We encourage people to pray over it 

and figure out someone in their life that is in 

need of encouragement," VanLiere says. 

Carswell adds, "We've felt called to min- 

istry from the beginning. You can't go on for- 
ever. But until God tells us differently, we'll 
keep doing it." -Deborah Evans Price 

MORNING 
WARS 
Lady Gaga kicked off the "Good 
Morning America" summer con- 
cert series on May 27. But her pres- 

ence wasn't enough to deliver a 

ratings crown for ABC -the one 
thing the singer /songwriter didn't 
win this week. 

NBC's daytime powerhouse "Today," 

with Rihanna first up on its Rocke- 
feller Center summer concert series, 

bested "GMA" by 600,000 viewers 
on May 27, according to Nielsen's fast 

national ratings supplied by NBC. Full 

ratings have been delayed by the 
Memorial Day holiday, but in the 
week prior (May 16 -20) "Today" av- 

eraged 5.7 million viewers versus 4.8 

million watching "GMA," according 
to Nielsen. Gaga's presence, there- 
fore, cut into the "Today" lead by 

nearly 300,000 viewers. A year ear- 
lier on July 9, 2010, when Gaga per- 
formed on "Today," NBC topped ABC 

by 1.2 million viewers. 
Gaga's appearance was tied to the 

release of her album "Born This Way," 

Rihanna's to her tour that started June 

4 in Baltimore. This year and last, 
morning -TV summer concerts more 
often than not support tours rather 
than new releases. 

Acts booked this summer for 
"Today" that'll play the Rockefeller 
Center Plaza prior to album releases 

are Pitbull, with T -Pain and Ne -Yo, on 

July 1 and Lenny Kravitz on Sept. 2. 

Three of the coaches on "The Voice" 

will appear on the "Today" concert 
series -Blake Shelton (July 8), Cee 

Lo Green (July 22) and Adam Levine's 

band Maroon 5 (Aug. 5) -while Bruno 

Mars (June 24), Journey (July 29) and 

Enrique Iglesias (Aug.19) will be pro- 
moting tours. 

Besides Lady Gaga, acts with new 

albums to promote on the "GMA" 
stage include Selena Gomez (June 
17) and Beyoncé (July 1). Supporting 
tours will be Florence & the Machine 

(June 24), Miranda Lambert (July 8), 

Nicki Minaj (Aug. 5) and American 
Idols Live (Aug.12). -Phil Gallo 

Woman up: RIHANNA 
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Ideal Recording Studio Space For Sale 
382 E 161st Street Bronx, NY 

Located near Boricua College and New 
Residential Development 

Single story cinderblock building 
1,625 sq.ft. available and 
office with 2 bathrooms 

Asking Price: As per request 
Call Exclusive Broker 

Kathy Zamechansky 
NAI Friedland Realty 

914-968-8500 x 342/Cell 347-386-9452 
.xxxart 

Billboard CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 1 -800- 223 -7524 -1- 212 -493 -4199/ Jeffrey.Serrette;abillboard.com 

PROFESSIONAL SERVICES 

Get Your Music Industry Starter Set Here 

Looking for An Easy Way to Get In? 

We give you #'s to top industry contacts, business contracts, 

ways to make up to S500k a year, start your own label and more. 

Visit www .MusiclndustrvHelp.com /bb61111 

SONGS FOR SALE 
CHECK OUT A SONG CALLED "RUN FOR OFFICE" 

It's a song about power, politics, sex, lies, money 

and greed. And it's not just timely ... it's timeless 

and universal! You can listen to a FREE clip of 

"Run For Office" at www.barrows.com /music.html. 

For business inquiries, 

call Robert Barrows at 650- 344 -1951. 

Take a look at a poem called 
"IT USED TO BE MADE IN AMERICA" 
www.itusedtobemadeinamerica.com 

The poem is perfect for lyrics for hip -hop, country, blues 
and folk songs. Interested parties should contact: 

Robert Barrows at 650 -344 -1951 
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MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. CD's. LP's, Books, Cassettes 
as low as 50 cents. Your choice from the most 
extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton. N.J. 08691 -0020 

email: scorpiomus5'aol.com 

FREE 
(Advice) 

HOW DO YOU MAKE 
YOUR CLASSIFIED 

AD PAY? 
By running it consistently - 

consecutive weeks -for impact!! 

Rarely does a prospective 

customer reply to an ad the very 

first time it appears. When that 

customer is ready to buy. 

Remember, the very week he or 

she is ready your advertisement 

should be in POSITION. 

Stay ALIVE and SATISFIED 

with an ACTIVE CLASSIFIED!!. 

TOLL FREE 

800 -233 -7524 or 212-493-4199 

REAL ESTATE 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1-800-223-7524 or 

jeffrey.serrette(dbillboard.com 

Billboard Classifieds 
Covers Eve hi 
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CD STORAGE 
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MUSIC MERCHANDISE 

T- SHIRTS 

EMPLOYMENT SERVICES 
PROFESSIONAL 

SERVICES 

DJ SERVICES 

FINANCIAL SERVICES 

LEGAL SERVICES 

OYALTY AUDITING 
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SONGS FOR SALE 
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WANTED TO BUY 

CONCERT INFO 

VENUES 

NOTICES/ 
ANNOUNCEMENTS 

VIDEO 

MUSIC VIDEO 

POSITION WANTED:y 

LISTENING STATIONS 

FOR LEASE 
DISTRIBUTION 

NEEDED 
EDUCATION 

OPPORTUNITY 

HELP WANTED 
MASTERING 

AUDIO SUPPLIES 
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DANCE `TONIGHT' 

among men (eight) on Dance 
Club Songs as "Hollywood .j 
Tonight" ascends to No.1 -I 
first since 1995's "Scream." 
15 -year, 11 -month break between 
No.1s is the longest since Cyndi 
Lauper closed a 24 -year, three - 
month gap In 2008. 

Sublime -now known as 
Sublime With Rome -returns to 
the top 10 on the Alternativ 
chart for the first time since 
1997's "Wrong Way" (No. 3 

"Panic" pushes 14 -10. It's t 
gr 

Lady Gaga's `Way' To No. 1; `Idol' Makes Impact 
Lady Gaga's' Born This Way" album 
debuts at No. 1 on the Billboard 200 
with 1.11 million copies sold in its first 
week, according to Nielsen SoundScan. 
It's only the 17th album to sell a mil- 
lion in a week since SoundScan began 
tracking sales data in 1991, and the 
highest sales week since 2005. 

Reeve Carney, star of 
Broadway's "Spider -Man: Turn 
Off the Dark," debuts at No. 74 
on the Billboard Hot 100 wi 
the show's "Rise Above 1" 

(featuring U2's Bono and th 
Edge, writers of the show's mus 
and lyrics). The trio perfor 
the track on the May 25 
"American Idol" finale. 

C I-I A RI 
13 E AT 

»New Kids on the Block and 
Backstreet Boys team for their 
fifth and eighth Billboard 200 
top 10s, respectively, as the boy 
bands' "NKOTBSB" bows at No. 7. 

The album features 10 fan -voted 
favorites (five by each act), two 
new songs by all nine singers - 
first single "Don't Turn Out the 
Lights" and "All in My Head" - 
and the set -closing "NKOTBSB 
Mash Up." 

»With five debuts on the 
Billboard Hot 100 this week, the 
"Glee" cast extends its record to 
156 chart entries dating to its 
2009 arrival. As its "I Love New 
York /New York, New York" 
enters at No. 81, a name 
synonymous with the Big Apple 
fittingly starts directly above at 
No. 80: "Donald Trump," by 
rapper Mac Miller. 

Read Chart Beat 
every week at 
billboard.com/chartbeat. 

1 

I 

"Born This Way" also marks Gaga's 
first No. 1 album -her "Fame" debut 
peaked at No. 2, while "The Fame Mon- 

ster" EP reached No. 5 and dance ef- 

fort "The Remix" hit No. 6. 

"Born This Way" reaps the largest 
sales week of any album since 50 
Cent's "The Massacre" did 1.14 million 
in its first week, in March 2005. The last 
time we had a million -plus frame was 

when Taylor Swift's "Speak Now" pre- 

miered at No. 1 with 1.05 million in No- 

vember 2010. The SoundScan -era 
record week is held by 'N Sync's "No 

Strings Attached," when 
it debuted at No. 1 with 
2.4 million in 2000. 

Additionally, Gaga is 

only the fifth woman to 
notch a million -plus 
week. The record frame 
for a female artist was set 
when Britney Spears' 
"Oops! ... I Did It Again" 

started with 1.3 million 
upon its release in May 2000. The 
soundtrack to "The Bodyguard," driven 
mostly by Whitney Houston songs, 
was the first SoundScan -era album to 

shift a million, and it did so during 
Christmas week in 1992 (1.06 million). 
Later, Norah Jonas' "Feels Like 
Home" debuted with 1.02 million in 
2004, followed by Swift last year. 

While there wasn't any doubt as to 

whether Gaga's "Born This Way" 
album would debut atop the Billboard 
200 -that's been an assumption for 
months -its first -week number was 

always in question. A month ago, in- 
dustry prognosticators were expecting 
a first -week total of 400,000. 

That number escalated to 650,000- 

700,000 by its release on Monday, May 

23 -the same day Amazon MP3 an- 
nounced its controversial decision to 

sell the album for 99 cents for one day. 

By Wednesday, May 25, 

sources indicated that a 

million -unit week seem- 
ed plausible. Once Ama- 

zon opted to again sell 
the set for 99 cents on 
Thursday, May 26, the 
album's million -unit 
week was all but guaran- 
teed. It's estimated that 
Amazon sold upwards of 

440,000 downloads of the 99 cent 
"Born This Way" album. 

Gaga's total downloads haul from all 

digital retailers was 662,000 -the biggest 
week for a digital album in SoundScan 
history. It represents 60% of the set's 
overall first week. Gaga beats the previ- 

ous record, held by the arrival of Cold - 
play's "Viva La Vida or Death and All 

His Friends," which bowed with 288,000 

downloads in the July 5, 2008, issue. 

Count 
,KEITH 
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WE'RE UP! Thanks to Lady Gaga's 
arrival, year -to -date album sales are up 

0.35 % -the first time album volume 
has grown year -to -date since the 
Nielsen SoundScan week ending Jan. 

22, 2006, when we were up 2 %. 

Mrke ̀  Watch CI `cI I A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS' 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

This Week Last Year 

(hange 

6,669,000 

5,407,000 

23.3% 

4,984,000 

33.8% 

2,454,000 

1,779,000 

37.9% 

1,425,000 

72.2% 
'Digital album sales a.e also counted within album sales. 

24,691,000 

24,284,000 

1.7% 

21,746,000 

13.5% 

Weekly Album Sales (Million units) 
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2010 2011 CHANGE 

OVERALL UNIT SALES 

Albums 125,416,000 125, 861.000 0.4% 

Digital Tracks 488,008,000 536,135,000 9.9% 

Store Singles 826,000 1,125,000 36.2% 

Total 614,250,000 663,121,000 8.0% 

Albums w /TEA' 174, 216, 80 0 179,474, 500 3.0% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

DIGITAL TRACKS SALES 

'10 

'11 5361 million 

SALES BY ALBUM FORMAT 

90,257,000 83,715,000 

34,037,000 40,594,000 

1,106,000 1,527,000 

16,000 26,000 

(D 

Digital 

Vinyl 

Other 

-7.2% 

19.3% 

38.1% 

62.5% 

`IDOL' COUNTRY: Just outside the 
Billboard 200's top 10, at No. 12, 

"American Idol" winner Scotty Mc- 
Creery's "American Idol Season 10" 

digital hits album bows with 23,000 
downloads. Last year, Lee DeWyze's 
similar best -of did a meager 2,000 in 
its first week, while 2009 champ Kris 
Allen premiered with 10,000 of his dig- 

ital set. (2009 runner -up Adam Lam- 
bert sold more than Allen with his 
"Favorite Performances" set, moving 
16,000 in its first week.) 

McCreery is also the big news on the 
Digital Songs chart, as his coronation 
single, "I Love You This Big," debuts 
at No. 3 with 171,000 downloads sold. 
It's the best debut sales week for an 
"Idol" winner's first single since David 
Cook moved 236,000 with "The Time 
of My Life" in 2008. 

McCreery -and second -place fin- 
isher Lauren Alaina -are both South- 
ern country singers: He's from North 
Carolina, she's from Georgia. Tradi- 
tionally, Southern "Idol" contestants 
have fared well on the show (seven of 
the 10 winners hail from the South), 
while the most successful (in terms of 
album sales) winner is Oklahoman 
Carrie Underwood. Could McCreery 
go on to become the male equivalent 
of Underwood? 

For week ending May 29, 2011. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

niclscn 
Sound Scan 

Distributors' Market Share: 
05/02/11- 05/29/11 

UMG SME J WMG EMI 

Total Albums 

Current Albums 

Go to www.billboard.biz for complete chart data 41 
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_, ILLE 014839,UMRG (10.98) 

39 33 28 
PINK 

50657,JLG (13 -98) O MO JADAKISS I Love You (A Dedication To My Fans): The Mixtape 
ï -.. RUFF RYDERS,DEF JAM 015684 /IDJMG (9 98) 

O 48 39 

The Band Perry S 

Greatest Hits... So Far!!! 

70 
LADY ANTEBELLUM 
CAPITOL NASHVILLE 97702 (18.98) 

LAUREN ALAINA 
19 DIGITAL EX (9 98) 

American Idol Season 10: Lauren Alaina 

25 
PAUL SIMON 43 28 
HEAR 32814" /CONCORD (13.98) 1 

+. 

44 13 - MICHAEL GRIMM 
EPIC 81997 /SONY MUSIC (11.98) 

cD 
58 56 1 SARA EVANS 

RCA NASHVILLE 49693/SMN (10.98) 

46 29 7 

47 24 

48 50 

49 

kiip 85 77 

THE BILLBOARD 200 ARTIST INDEX BRUNOM RSAND 
24,20 

16 

47 

So Beautiful Or So What 

Michael Grimm 

THE CARS 
'ICRO 4 HEAR 32872- CONCORD (14.98) 

STEVIE NICKS 
TRIBE '2724- WARNER BROS (18.98) 

EMINEM 
- -. RMAT`! INTERSCOPE 014411. /GA (13.98) 

43 31 t ALISON KRAUSS & UNION STATION 

Stronger 

Move Like This 

In Your Dreams 

Recovery 

Paper Airplane 

RI 4KF CFIFITr1N 
Loaded: The Best Of Blake Shelton 

ADELE 3, 21 AVENGED SEVENFOLD ..119 JUSTIN BIEBER 
AEROSMITH 103 AVENTURA 195 23 35,107.117 
THE AIRBORNE TOXIC 81G TIME RUSH 75 
EVENT 186 0 THE BLACK EYED PEAS... 

LAUREN ALAINA 42 BAD COMPANY 164 56.111 
JASON ALDEAN 9 THE BAND PERRY 38 THE BLACK KEYS 68 
MARSHA AMBROSIUS ..78 DAVID BAZAR 132 BON JOVI 89 
ARCADE FIRE ...114, 142 BEASTIE BOYS 14 BOYZ II MEN .146 
ASKING ALEXANDRIA ..193 CHRIS BROWN 29 

0 
THE CARS 46 
JOHNNY CASH/WILLIE 

NELSON 100 
KENNY CHESNEY 72 

ERIC CHURCH 166 

THE CIVIL WARS 52 
ERIC CLAPTON 118 

42 I Go to www.billboard.biz for complete chart data 

THE COUNTDOWN KIDS . 

185 
CREEDENCE CLEARWATER 

REVIVAL 93 
CREEDENCE CLEARWATER 

REVISITED 137 
BILLY CURRINGTON 

141,148 

DAFT PUNK 

12 

0 
"Torches" saw 70% 

of its first -week 

sales (33,000) come 

from downloads, an 

unsurprising number 

as the )Tunes store 

promoted the set 

last week, offering 

its "Helena Beat" as 

its free single of the 

week. 

lo 
The set will cross 

the 1.5 million sales 

threshold next 

13 week. With 25,000 

sold this week, its 

to -date total rises 

to 1.5 million. The 

title hasn't been 

2 absent from the top 

4J20 
since the Jan. 8 

issue. 

2 

10! 

1 

3. 

161 

t 

3 

2 

1 

3 

1 

4 

40. 

42 

4;1 
The album's "For 

13 Good" (up 143 %) 

got some serious TV 

6.1 love last week as 

7 the show's original 

cast member Kristin 

(henoweth 

(pictured) 

performed it on 

"Oprah" while the 

"Glee" cast sang it 

25 &74 
Josh Groban and 

Rascal Flatts benefit 

from performances 

during all -star 

episodes of The 

Oprah Winfrey 

Show" that aired 

May 23 and 24. 

Grubun's 

"Illuminations" 

rises 118% (No. 74) 

while Rascal's 

"Nothing Like This" 

gains by 53% 

(No. 25). 

Tim McGraw's 

"Number One Hits" 

posts a handsome 

43% gain following 

his duet of the set's 

"Live Like You Were 

Dying" with 

"American Idol 

winner Scotty 

McCreery on the 

show's finale 

(May 25). 

8' 

3 á3 3< 3ó 
51 

53 

64 

65 

66 

CD 

70 

71 

® 

75 

76 

m 
78 

49 40 

99 118 

51 49 

11 

55 43 

60 52 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

VARIOUS ARTISTS 
UNIVERSAL /EMI SONY MUSIC 46746 /CAPITOL (18.98) 

THE CIVIL WARS 
SENSIBILITY 017' (11.98) 

Title 

NOW 37 

Barton Hollow 

MIGUEL 
BLACK ICE BYSTORM /JIVE 75487/JLG (9.98) 

All I Want Is You 

DANGER MOUSE & DANIELE LUPPI STARRING JACK WHITE & NORAH JONES Rome 
CAPITOL 46485 (17.98) 

LUPE FIASCO 
1 1ST 8 15TH /ATLANTIC 520870'/AS (18.98) 

THE BLACK EYED PEAS 
INTERSCOPE 015039', IGA (13 98) 

46 14 
RAPHAEL SAADIQ 
COLUMBIA 62560' /SONY MUSIC (11 98) 

52 30 

54 46 

32 5 

57 45 

113 105 

77 74 

90 81 

21 

66 60 

82 86 

79 68 

Lasers 

The Beginning 

Stone Rollin' 

HOLLYWOOD UNDEAD 
.'1 OCTONE 015275 ̂ IGA (13.98) 

212 

111 

111 

111 

111 
American Tragedy 

Lungs S 14 
FLORENCE + THE MACHINE 

RSAL REPUBLIC 013170' UMRG (13.98) 

SOUNDTRACK Glee: The Music, Season Two 
N CENTURY FOX TV COLUMBIA 85852/SONY MUSIC (13.98) 

HUEY LEWIS & THE NEWS 
CAPITOL 62996 (18.98) 

SADE 
ÿjß EPIC 90454/30NV MUSIC (17.98) 

TEDASHII 
REACH 8184 /INFINITY (10.98) 

COLT FORD 
AVERAGE JOE'S 226 (14.98) 

TYLER, THE CREATOR 
XL 529' (11.98) 

Volume 5 
3 

Greatest Hits 61 

The Ultimate Collection 7 

Blacklight 63 

Every Chance I Get 26 

Goblin 5 

5 

Number One Hits X27 

10 VARIOUS ARTISTS 
Songs For Japan 

EMI /WARNER BROS. /SONY'UNIVERSAL 90504 UMRG UMRG,SONV MUSIC /SONY MUSIC (9.98) 

113 
TIM MCGRAW 
CURB 79205 (18.98) 

THE BLACK KEYS 
NONESUCH 520266 " /WARNER BROS (15.98) 

1 ZAC BROWN BAND 
ROAR /BIGGER PICTUREHOME GROWN/ATLANTIC 516931/AG (13.98) 

Brothers 3 

The Foundation B 9 

TINIE TEMPAH 
DISTURBING LONDON 70635 /CAPITOL (12.98) 

SOUNDTRACK 
4 RCA NASHVILLE 72911/SMN (11.98) 

Disc -Overy 21 

Country Strong 

KENNY CHESNEY 
BNA 57445/SMN (11.98) O 
CEE LO GREEN 
RADICULTURE 525601 /ELEKTRA (18.98) 

JOSH GROBAN 
! 143/REPRISE 524833/WARNER BROS. (18.98) ±1 

71 67 

72 62 

65 59 

79 45 

80 

81 

82 

83 

B IG TIME RUSH 
LLODEON /COLUMBIA 42918/SONY MUSIC (8.98) 

RADIOHEAD 
EL TICKER TAPE 001' /TED (7.98) 

ORIGINAL BROADWAY CAST RECORDING 
SECCA BROADWAY 001682'DECCA (18 98) 

MARSHA AMBROSIUS 
N76' RMG (9 -98) 

SOUNDTRACK 
DISNEY 006511 (13.98) 

The Lady Killer 9 

Illuminations 4 

BTR (Soundtrack) 3 

The King Of Limbs 3 

Wicked B 77.4 

Late Nights & Early Mornings 2 

Pirates Of The Caribbean: On Stranger Tides 

67 63 0 RANDY TRAVIS 
WARNER BROS. 8635 EX.'CRACKER BARREL (11.98) 

74 69 
CI MIRANDA LAMBERT 

COLUMBIA (NASHVILLE) 46854/SMN (12.98) 

KID ROCK 84 72 
TOP DOG'ATLANTIC 52168V/AG (18.98) 

21 

Randy Travis 

4 

Revolution 8! 

Born Free 5 

73 71 ® AARON LEWIS 
STROUDAVARIOUS 01013 (7 98) Town Line (EP) 

84 70 54 
pi JENNIFER HUDSON 

ARISTA 60819/RMG (11.98) 

85 53 24 
MATTHEW MORRISON 
MERCURY 015501 IDJMG (13 98) 

86 68 64 
CI MICHAEL W. SMITH 

REUNION 101íI ':v MUSIC (1198) 

I Remember Me 2 

1( 

Matthew Morrison 

A New Hallelujah 

179 176 
*`-m LADY GAGA 

OHERRYTREE /INTERSCOPE 013872 " /IGA (10.98) 

88 15 
BEN HARPER 
BEN HARPER S. 'L IRGIN (12.98) 

The Fame Monster (EP) 

Greatest Hits S 4 
Give Till It's Gone 

89 86 80 fa BON JOVI 
ISLAND 014905 113.98) 

90 87 66 ® SUGARLAND 
MERCURY NASHVILLE 014758 " /UMGN (13.98) H 

91 96 88 © LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 015002 /UMRG (13.98) 

mMI 
The Incredible Machine U 41 

4 
921 

Chronicle The 20 Greatest Hits O 61 

I Am Not A Human Being 

STEPHEN MARLEY Revelation Pt. 1: The Root Of Life 
GHETTO YOUTHSITUFF GONG /UNIVERSAL REPUBLIC 015247,UMRG (13.98) 

114 116 101 CREEDENCE CLEARWATER REVIVAL 
FANTASY 2" /CONCORD (17.98/12.98) 

106 90 170 JOURNEY 
COLUMBIA:LEGACY 85889 /SONY MUSIC (13.98) 

Journey's Greatest Hits 

95 64 44 
CI MUSIC) SOULCHILD 

SONGBOOK ATLANTIC 524542 AG (18 98) 
musiginthemagiq 

96 89 92 Q TRAIN 
COLUMBIA 07736' SONY MUSIC (12.98) 

165 167 BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 30334' (16.98) o 188 - El JOSH TURNER 
MCA NASHVILLE 015348: UME (7.98) 

99 92 10013 THOMPSON SQUARE 
STONEY CREEK 7677 (13.98) 

'OHNNV CASH /WILLIE NELSLI 
AMERICAN COLUMBIA /SONY MUSIC CMG 58490: SONY MUSIC (6.98) 

24 
on its season finale. 100 94 

DANGER MOUSE & 
DANIELE LUPPI STARRING 

JACK WHRE & NORAH 

JONES 54 
A DAY TO REMEMBER 190 

DEADMAU5 159 

DONNY & MARIE OSMOND 

173 

DRAKE 162 

EMINEM 

SARA EVANS 45 0 
LUPE FIASCO 55 

FIVE FINGER DEATH 

PUNCH ...,......156 
FLEETWOOD MAC ....120 
FLEET FOXES 22 
FLORENCE + THE 

MACHINE 59 
FOO FIGHTERS .. .31, 175 

COLT FORD 64 

75 to 

Save Me, San Francisco 

Greatest Hits O 

Icon: Josh Turner 

Thompson Square 

FOREIGNER 158 
FOR THE FALLEN DREAMS 

187 
FOSTER THE PEOPLE ...8 

KIRK FRANKLIN 36 
FRIENDLY FIRES 152 

',ELENA GDMEZ 8 THE 

SCENE 157 
CEE LO GREEN 73 
MICHAEL GRIMM 44 

JOSH GROBAN 74 
GUNS N' ROSES 200 

HANK WILLIAMS JR. ..147 
BEN HARPER .........88 
WARREN HAYNES ....106 
HINDER 192 

HOLLYWOOD UNDEAD 58 

JENNIFER HUDSON .84 

IL VOLO 0 
MICHAEL JACKSON ...151 
JADAKISS 40 
JESSIEJ 112 
NORAH JONES 144 

JANIS JOPLIN 169 
JOURNEY 13 94 

VH1 Storytellers 

KE$HA 28. 131 

R. KELLY 126 

KEM 160 

KID ROCK 82 

KIDZ BOP NIDS 140 

KINGS OF LEON 184 
ALISON KRAUSS + UNION 

STATION 49 

10 

1 

4 

i 
9 

LADY ANTEBELLUM 
LADY GAGA ..1,16,87. 135 
MIRANDA LAMBERT .. .81 

AVRIL LAVIGNE 101 
LED ZEPPELIN 155 
AMOS LEE 168 
AARON LEWIS 83 
HUEY LEWIS 8 THE NEWS 

61 

LIL WAYNE 91 

Data for week of JUNE 11, 2011 



 I 
101 107 98 

102 78 51 

103 104 95 

104 109 -.23 

105 102 89 

107 

109 41 - 

110 91 58 

135 125 

112 110 112 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

AVRIL LAVIGNE, 
RCA 55870 /RMG (11.98) ú 
KELLY PRICE 
MY BLOCK SANG GIRL! 32101 /MALACO (14.98) 

3 
AEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Collection 
GEFFEN 001101/UME (9.98) 

1 
SKILLET Awake 
ARDENT/IMO/ATLANTIC 519927/AG (13.98) 

LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection 
MCA 111941 (9.98) 

Title 

Goodbye Lullaby 

Kelly 

4:1!) 

11:3 

WARREN HAYNES 
STAR 32912/CONCORD (15.98) 

JUSTIN BIEBER 
SCHOOLBOY /RAYMOND BRAUN /ISLAND 015084 EX/IOJMG (12.98) 

KANYE WEST 
ROC -A- FELLA /DEF JAM 014695" /IDJMG (13.98) ,* 

NEW BOYZ 
SNOTTY 522931/WARNER BROS. (13.98) 

MANA 
WARNER LATINA 526530 (16.98) 

THE BLACK EYED PEAS 
INTERSCOPE 012887" /IGA (13.98) 

JESSIE J 
LAVA /UNIVERSAL REPUBLIC 015337/UMRG (10 98) 

Man In Motion 

My Worlds Acoustic 

My Beautiful Dark Twisted Fantasy 

Too Cool To Care 

Drama y Luz 

The E.N.D. 

Who You Are 

133 124 
THE SCRIPT Science & Faith 
PHONOGENIC /EPIC 81227/SONY MUSIC (11.98) 

128 119 
MERGE 385" (15.98) 
ARCADE FIRE The Suburbs 

127 111 
BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers 
TUFF GONG /ISLAND 422 -846.210 /IDJMG (13.98/8.98) C 

116 105 103 
RISE AGAINST Endgame 
OGC /INTERSCOPE 015325 " /IGA (13.98) 

JUSTIN BIEBER My World (EP) 
SCHOOLBOY /RAYMOND BRAUN /ISLAND 013719 /I0JMG (9.98) 

ERIC CLAPTON The Best Of Eric Clapton: 20th Century Masters The Millennium Collection 

122 93 73 

-123 

124 

CHRONICLES /POLY00R 002759/UME (9.98) 

AVENGED SEVENFOLD 
HOPELESS /SIRE 524026" /WARNER BROS. (18.98) 

Nightmare 

FLEETWOOD MAC 
. ";.PNER BROS. 3010 (18.98) 

Rumours 

PRINCE ROYCE 
TOP STOP 30020 /SONY MUSIC LATIN (10.98) 

MARY MARY 
:i'+ BLOCK /COLUMBIA 62330 /SONY MUSIC (11.98) 

Prince Royce 

Something Big 

125 112 97 

126 80 83 

127 83 e 155 142 

e ® 
130 

e 
o 

19 - 

132 108 

NEW 

NE -ENTRY 

ó 

185 193 

182 191 

117 11íÏ 

129 127 

140 103 128 

RE-ENTRY 

Cit 146 164 

RE-ENTRY 

146 126 101 

147 136 122 

145 146 

194 - 

131 114 

THE LONELY ISLAND 27 

JENNIFER LOPEZ 18 

LYNYRD SKYNYRD _105, 145 

MANA 110 
BOB MARLEY AND THE 

WAILERS 115 

STEPHEN MARLEY 92 
MAROON5 138 
MARY MARY 122 

SCOTTYMCCREERY . 12 

SIXX: A.M. 
ELEVEN SEVEN 860 (13.98) 

ORIGINAL BROADWAY CAST RECORDING 
GHOSTLIGHT DIGITAL EX /SH-K -BOOM (10.98) 

EMINEM 
WEB /AFTERMATH 490629 /INTERSCOPE (13.98) 

R. KELLY 
JIVE 80874 /JLG (11.98) 

ROY ORBISON 
ORBISON /LEGACY 89568 EX/STARBUCKS (12.98) 

KE$HA 
KEMOSABE /RCA 49209'/RMG (11.98) 

SOUNDTRACK 
WATERTOWER 39248 (14.98) 

PARACHUTE 
MERCURY 015292 /IDJMG (10.98) 

KE$HA 
KEMOSABE /RCA 80560 /RMG (9.98) 

DAVID BAZAN 
BARSUK 113" (13.98) 

This Is Gonna Hurt 

The Book Of Mormon 

10 

10 

31 

The Marshall Mathers LP 111 

Love Letter 

Opus Collection 

Animal 

The Hangover Part II 

The Way It Was 

Cannibal 

Strange Negotiations 

651 

SOUNDTRACK Glee, The Music: Season Two: Volume 4 
5 

20TH CENTURY FOX TV'COLUMBIA 79214/SONY MUSIC (13.98) 

LOS TIGRES DEL NORTE 
MTV /FONOVISA 354644UMLE (12.981 O 

LADY GAGA 
STREAMLINE /KONLIVE CHERRYTREE /INTERSCOPE 014633" /IGA (9.98) 

RASCAL FLATTS 
LYRIC STREET 00. - 1 981 

MN Unplugged 

The Remix 

Greatest Hits Volume 1 

CREEDENCE CLEARWATER REVISITED 
POOR BOY; SC'Y ': U /IS L!L. '.2336 /SONY MUSIC (6.98) 

MAROON 5 
ABM /OCTONE 014821/IGA (13.98) 

THURSTON MOORE 
ECSTATIC PEACE! 953 /MATADOR (14.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89244 (18.98) 

BILLY CURRINGTON 
MERCURY NASHVILLE 015290/UME (7.98) 

ARCADE FIRE 
MERGE 225 (15.98) 

LAURA STORY 
INO /COLUMBIA 86417 /SONY MUSIC (10.98) 

NORAH JONES 
BLUE NOTE 32088" /BLG (17 98) 

LYNYRD SKYNYRD 
GEFFEN 014523/UME (10.98) 

Extended Versions 

Hands All Over 

Demolished Thoughts 

Kidz Bop 19 

Icon: Billy Currington 

Funeral 

Blessings 

Come Away With Me 

Icon: Lynyrd Skynyrd 

BOYZ II MEN The Best Of Boyz II Men: 20th Century Masters The Millennium Collection 
MOTOWN /CHRONICLES 001098 /UME (9.98) 

HANK WILLIAMS JR. 
CURB 77638 (9.98) 

BILLY CURRINGTON 
MERCURY NASHVILLE 014407 /UMGN (9.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 75878/SMN (11.98) 

ELVIS PRESLEY An Afternoon In The Garden 
RCA'SONY MUSIC COMMERCIAL MUSIC GROUP 70971 /SONY MUSIC (6.98) 

134 

6 

74 

2 

. 
131 

102 

0 1 

145 

70 

© io1. Greatest Hits, Vol. 1 

Enjoy Yourself 

Hits Alive 9 

TIM MCGRAW 87 

MIGUEL 53 
THURSTON MOORE 139 

MATTHEW MORRISON 85 

MUMFORD & SONS 10 

MUSIC! SOULCHILD .. 95 
MY DARKEST DAYS 191 © 
WILLIE NELSON 179 
NEW BOYZ 109 
NICKELBACK 170 

Album includes 

Mike Tyson's sure - 

to-be- classic cover 

of the Billboard Hot 

100 No. 3 hit "One 

Night in Bangkok" 

by Murray Head. 

The soundtrack to 

the sequel also 

features previously 

released hits from 

Kanye West and 

Billy Joel, as well as 

Danzig's new 

"Black Hell" 

(4,000). 

At No. 4, "Glee, 

Volume 6" is the 

11th "Glee" set to 

arrive in the top 10, 

but it also marks 

the second- lowest 

sales start of any of 

them (80,000). The 

only volume with a 

smaller sales tally 

was posted by the 

"Rocky Horror" EP 

(48,000). 

AllAll ®of the 

band's full -length 

studio sets were 

sale- priced for $5 in 

Amazon's MP3 store 

in May. This title 

gains by 33%. 

Another $5 deal, for 

Huey Lewis & the 

News, is up by 84% 

at No. 61. 

ARTIST 
IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

151 140 145 ® MICHAEL JACKSON 
MJJ /EPIC 88998 /SONY MUSIC (14.98) 

FRIENDLY FIRES 
XL 530 (9.98) 

SHE WANTS REVENGE 
FIVE SEVEN 850 (13.98) 

DAFT PUNK 
WALT DISNEY 005872 (13.98) 

155 148 189 112 
LED ZEPPELIN 
SWAN SONG 313148 /ATLANTIC (19.98) O+ 

156 149 149 
FIVE FINGER DEATH PUNCH 
PROSPECT PARK 50100 (13.98)* 

co 163 173 m SELENA GOMEZ & THE SCENE 
HOLLYWOOD 00462(10.9)1W 

158 130 117 
CI FOREIGNER 

TRIGGER /SONY MUSIC CMG 82725/SONY MUSIC (6.98) 

Ch) 172 172 m 
DEADMAU5 
MAU5TRAP 2518 /ULTRA (15.98) 

164 170 m 
KEM 
UNIVERSAL MOTOWN 014469 /UMRG (13.98) D+ 

Vr11Y 
171 186 m 

RICK ROSS 
MAYBACH /SLIP -N SLIDE /DEF JAM 014366 /IDJMG (9.98) 

154 141 129 

C ®® z 191 _ ® ONEREPUBLIC 
MOSLEY /INTERSCOPE 013607/IGA (13.98) 

164 137 110 
BAD COMPANY 
ORIGINAL BAD COMPANY TOURING /SONY MUSIC CMG 80851 /SONY MUSIC (6.98) 

z 174 161 ® TAYLOR SWIFT 
BIG MACHINE 0200 (18.98) O 

166 152 154 
13 ERIC CHURCH 

CAPITOL NASHVILLE 20810 (12.98) 

187 138 121 27 SOUNDTRACK 
RCA 80205 /RMG (11.98) 

Title 
ád 

Number Ones O 13 

Pala 

Valleyheart 

Tron: Legacy (Soundtrack) 

Mothership 

War Is The Answer 

A Year Without Rain 

Extended Versions 

4X4= 12 

Intimacy: Album III 

Teflon Don 

Thank Me Later 

Waking Up 

Extended Versions 

Fearless 

Carolina 

Burlesque 

152 

15 

© 

7 

41 

88 

DRAKE 
YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN 014325 /UMRG (13.98) 

189 

RE-ENTHY 
AMOS LEE 
BLUE NOTE 29766" /BLG (17.98) 

lé 

21 

82 

1 

1Tï 

Mission Bell 1 ). 

Super Hits 111 

Dark Horse © 2 

159 140' 

170 160 162 

171 143 139 

189 179 

173 111 84 

174 147 135 

175 176 - 

176 161 143 = 
178 150 131 

RE-ENTRY 

RE-BITRY 

181 154 137 

182 183 160 

184 167 178 

7 

9 

119 

233 

JANIS JOPLIN 
SONY MUSIC CMG 05280/SONY MUSIC (6.98) 

NICKELBACK 
ROADRUNNER 618028 (113.913) 

VARIOUS ARTISTS WOW Gospel 2011: The Year's 30 Top Gospel Artists And Songs 
WORD -CURB /EMI CMG/VERITY 77918/JLG (13.98) 

PANIC! AT THE DISCO 
DECAYDANCE 526550 /FUELED BY RAMEN (10.98) 

DONNY & MARIE 
MPCA 25742/BDG (14.98) 

ROY ORBISON 
SONY BMG CUSTOM MARKETING GROUP 05283 /SONY MUSIC (5.98) 

FOO FIGHTERS 
ROSWELL /RCA 36921' /RMG (11.98) O 

GEORGE STRAIT The Best Of George Strait: 20th Century Masters The Millennium Collection 
MCA NASHVILLE 170280 /UMGN (9.98) 

SOUNDTRACK Glee: Season One: The Music Volume 1 

20TH CENTURY FOX TV /COLUMBIA 54090 /SONY MUSIC (11.98) 

SOUNDTRACK 
WALT DISNEY 006508 (13.98) 

WILLIE NELSON 
COLUMBIA 64184 (9.98/5.98) 

DAFT PUNK 
WALT DISNEY 013540 (13.98) 

STEVIE RAY VAUGHAN Martin Scorsese Presents The Blues: Stevie Ray Vaughan 
EPIC /SONY MUSIC CMG 26655/SONY MUSIC (6.98) 

EMINEM 
SHADY /AFTERMATH /INTERSCOPE 005881 /IGA (13.98/8.98) 

TAYLOR SWIFT 
BIG MACHINE 079012 (18.98) O 

KINGS OF LEON 
RCA 64698/RMG (13.98) 

THE COUNTDOWN KIDS 
SONOMA 3978 (6.98) 

THE AIRBORNE TOXIC EVENT 
MAJORDOMO /ISLAND 015293 /IDJMG (13.98) '± 

FOR THE FALLEN DREAMS 
RISE 134 (12.98) 

CHRIS TOMLIN 
SIXSTEPS 93444 /SPARROW (17.98) O+ 

34 
VARIOUS ARTISTS 
PROVIDENT -INTEGRITY /WORD -CURB /EMI 09516 /EMI CMG (17.98) 

®A DAY TO REMEMBER 
VICTORY 603 (13.98) 

mMY DARKEST DAYS 
MVR /604 /MERCURY 014719 /I0JMG (8.98) 

mHINDER 
UNIVERSAL REPUBLIC 015022 :UMRG (9.98) 

ASKING ALEXANDRIA 
SUMERIAN 50 (11.98) 

THE STROKES 
RCA 53472/RMG (11.98) 

AVENTURA 
PREMIUM LATIN 80211 /SONY MUSIC LATIN (14.98 CD /DVD) 7 
SHAKIRA 
EPIC 77433 /SONY MUSIC LATIN (11.98) 

Vices & Virtues 

Donny & Marie 

7`{ 

34 
Super Hits 104 

11 

76, 

4 

Tangled 44' 

Super Hits ©1 

Greatest Hits 

Tron: Legacy Reconfigured 

His album (up 33 %) 

returns following 

iTunes' placement 

of "Flower" as its 

free music video of 

the week -and its 

sale pricing of the 

set for $1.99. 

While the quartet is 

busy at work on 

separate projects 

away from 

Aventura, its first 

greatest -hits 

package launches 

with 3,000 (No. 4 on 

Latin Albums). 

The under- the -radar 

set boasts nine 

of its 11 Hot Latin 

Songs top 10 hits. 

185 162 144 

186 142 126 

e C31 
188 139 190 

17E 182 

194 181 136 

Now 

RE-ENTRY 

197 118 85 

198 173 141 

199 187 148 

20 

Curtain Call: The Hits 

Taylor Swift 

Come Around Sundown 

50 Silly Songs 

All At Once 

Back Burner 

And If Our God Is For Us... 

WOW Hits 2011 

What Separates Me From You 

My Darkest Days 

All American Nightmare 

Reckless & Relentless 

Angles 

14 +14 

Sale El Sol 

3 

RE-ENTRY 

BOOKER T. JONES The Road From Memphis 
ANTI- 87101' /EPITAPH (16.98) 

BARRY WHITE The Best Of Barry White: 20th Century Masters The Millennium Collection 
ISLAND /CHRONICLES /IDJMG 000884 /UME (9.98) 

REO SPEEDWAGON 
EPIC /SONY MUSIC CMG 48527/SONY MUSIC ( 

GUNS N' ROSES 
GEFFEN 001714 /INTERSCOPE (16.98) 

1ß< 

1ot 

2 98) 
The Second Decade of Rock & Roll 1981 -1991 108 

Greatest Hits O 

NICKI MINAJ 33 
STEVIE NICKS 47 

NKOTBSB 7 

INI 
ONEREPUBLIC 163 

ROY ORBISON ...127, 174 

- 

BRAD PAISLEY .2, 149 

PANIC! AT THE DISCO ..172 
PARACHUTE 130 
CHRISTINA PERRI 32 
KATY PERRY 19 

PINK 39 
ELVIS PRESLEY 150 
KELLY PRICE 102 

PRINCE ROYCE 121 

RADIOHERD 76 

RASCALFLATTS ..25, 136 

REOSPEEDWAGON .. 199 
MANNA 30 
RISE AGAINST 116 
RICK ROSS 161 © 
RAPHAEL S 

SADE 62 

THE SCRIPT 113 

SEETHER 11 

BOB SEGER & THE SILVER 

BULLET BAND 97 

SHAKIRA 196 

BLAKE SHELTON 50 

SHE WANTS REVENGE 153 

PAUL SIMON 43 

SIXX: A.M. 123 

SKILLET 104 

MICHAEL W. SMITH 86 

BRITNEY SPEARS 34 

LAURA STORY .. ...143 
GEORGE STRAIT 176 

THE STROKES 194 
SUGARLAND 90 
TAYLOR SWIFT .26,165,183 

GLEE, THE MUSIC 

PRESENTS: THE 

WARBLERS 37 

GLEE, THE MUSIC: 

SEASON TWO VOLUME 6 

4 

GLEE, THE MUSIC: 

SEASON TWO: VOLUME 4 

133 

GLEE: THE MUSIC, 

SEASON TWO: VOLUME 5 

60 

THE HANGOVER PART II .. 
129 

LEMONADE MOUTH 17 

PIRATES OF THE 

CARIBBEAN: ON 

STRANGER TIDES .79 
TANGLED 178 

BOOKER T. J 

TEDASHII 63 

THOMPSON SQUARE 99 

JAS TIGRES DEL NORTE .. 
KANYE WEST 

BARRY WHITE 

WIZ KHALIFA 

108 

198 

28 

134 MAYBACH MUSIC GROUP 

TINIE TEMPAH 70 PRESENTS: SELF MADE: 

CHRIS TOMLIN 188 VOL I 5 

TRAIN 96 NOW 37 51 

RANDY TRAVIS B0 NOW 38 6 

JOSH TURNER 98 SONGS FOR JAPAN , ...66 
TYLER, THE CREATOR 65 WOW GOSPEL 2011: THE 

YEAR'S 30 TOP GOSPEL 

ARDSTS AND SONGS ..171 
STEVIE RAY Vä WOW HITS 2011 189 

BURLESQUE 
COUNTRY STRONG 71 

GLEE: SEASON ONE: THE 

MUSIC VOLUME 1 177 
THE BOOK OF MORMON . 

124 

WICKED 77 

Data for week of JUNE 11, 2011 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 43 



0 UNCHARTED B rot O C BIG 
SOUND 

ARTIST MYSPACE PAGE 
#1 

9W KS 
DJ BL3ND WWW.MYSPACE.COM/BLENDIZZY I 

19µ TRAPHIK WWW.MYSPACE.COM/TRAPHIK 

1! NOISIA WWW.MYSPACE.COM/DENOISIA 

8 16 MADDI JANE WWW.MYSPACE.COM/MADDIJANEMUSIC 

5 16 TYLER WARD WWW.MYSPACE.COMmLERWARD 

4 20,1 LAURA ROPPE WWW.MYSPACE.COM/LAURAROPPE 

D9 

111. 6 

lak 7 

10 

YOUR FAVORITE ENEMIES www.MYSPACE.COM OURFAVORITEENEMIES 

lBr: OTENKI WWW.MYSPACE.COM/ONTEKI 

RE-ENTRY 

DIYAR PALA WWW.MYSPACE.COM/DIYARPALA 

EXCISION WWW.MYSPACE.COM/EXCISION . 16 JESUS ADRIAN ROMERO WWW.MYSPACE.COM/JESUSADRIANNET 

6 28 16 PORTA WWW.MYSPACE.COM PORTAL 

111 10 16`! SUNGHA JUNG WWW.MYSPACE.COM/JUNGSUNGHA 

14 16 NICOLAS JAAR WWW.MYSPACE.COM/NICOLASJAAR 

UMW10) MANGA WWAV.MYSPACE.COM/MANGAWEB 

23 19 SUPERMAN IS DEAD WWW.MYSPACE.COM/SUPERMANISDEAD 

17 11 10 MAREK HEMMANN WWW.MYSPACE.COWMAREKHEMMANN 

18 12 6 CHILDISH GAMBINO WWW. MYSPACE .COWCHILDISHGAMBINOTHERAPPER ® SUPERSUBMARINA WWW.MYSPACE.COM/SUPERSUBMARINA 

21 17 GIRL TALK Www.MYSPACE.COM/GIRLTALK 

25 19 i THE BLOODY BEETROOTS - DEATH CREW 77 WWw .MYSPACE.COM'IHEBL000YBEEIYOOTS 

18 20 DAVE DAYS WWW.MYSPACE.COM/DAVEDAYS 

® 22 3 NEOCLUBBER WWW.MYSPACE.COM/NEOCLUBBER 

24 13 20 POMPLAMOOSE WWW.MYSPACE.COM/POMPLAMOOSEMUSIC 

32 19 
E 

DASH BERLIN WWW.MYSPACE.COM/DASHRERLIN 

244 
29 17 

30 27 

A44 

20 YANN TIERSEN WWW. MYSPACE .COM /YANNTIERSENINPROGRESS 

19 "I ENTER SHIKARI WWW.MYSPACE.COWENTERSHIKARI 

20 ALYSSA BERNAL wWw MYSPACE.COM /ALYSSABERNAL 

13 BONDAN PRAKOSO & FADE2BLACK WWW.MYSPACE.COMBONDANFADE2RLACK 

9 METRONOMY WWW.MYSPACE.COM/METRONOMY 

6 PEE WEE GASKINS WWW .MYSPACE.COM /PEEWEEGASKINSRAWKS 

RE-ENTRY BORGORE WWW.MYSPACE.COM/BORGORE 

7 T. MILLS WWW.MYSPACE.COMRMILLS 

12 PRETTY LIGHTS wWWMYSPACE.COM/PRETTYLIGHTS 

20 AJ RAFAEL WWW.MYSPACE.COM/AJRAFAEL 

4 

7 

RE-ENTRY 

40 

PITTY WWW.MYSPACE.COM/BANDAPITTY 

BEARDYMAN WWW.MYSPACE.COM/BEARDYMAN 

CASPA WWW.MYSPACE.COM/CASPADUBSTEP 

6 

2 

9 

AEROPLANE WWW .MYSPACE.COM/AEROPLANEMUSICLOVE 

LAZY RICH WWW.MYSPACE.COM/DJLAZYRICH 

PAROV STELAR WWW.MYSPACE.COM/STELAR1 

MARDUK WWW.MYSPACE.COM/TRUEMARDUK 

RUSS CHIMES WWW.MYSPACE.COM/RUSSCHIMES 

8 !' BOMBAY BICYCLE CLUB WWW .MYSPACE.COM /BOMBAYBICYCLECLUB 

19 SAM TSUI WWW.MYSPACE.COWSAMTSUI 

NEW 

RE -ENTRY 

NEW 

RE -ENTRY 

DON TETTO WWW.MYSPACE.COM /DONTETTO 

HADOUKENI WWW.MYSPACE.COM/HADOUKEN 

DARK FUNERAL WWW.MYSPACE.COM /DARKFUNERAL 

ROBERT M WWW.MYSPACE.COM/ROBERTMOFFICIAL 

ROSA DE SARON WWW .MYSPACE.COM/BANDAROSADESARON 

Canadian dubstep artist Excision re- enters the Uncharted top 10 

with more than 22,000 new Facebook fans, who no doubt 

rushed to his profile after he racked up 41.000 plays of four new 

tracks uploaded to his Soundcloud account. Additionally, fans 

who "liked" his Facebook page received a free download. 

Excision is playing multiple dates in Canada and the United 

States throughout the summer. 

44 Go to www.billboard.biz for complete chart data 
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DATA NEXT 
PROVIDED BIG 
BY 

SOUND 

1 27 LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE 

2 27' JUSTIN BIEBER SCHOOLBOY /RAYMOND BRAUN/ISLAND /IDJMG 

5 2 AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 

3 27 RIHANNASRP/DEFJAM/IDJMG 

4 27 SHAKIRA SONY MUSIC LATIWEPIC 

6 27 EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE 

7 27 BEYONCE MUSIC WORLD /COLUMBIA 

33 27 ! DON OMAR ORFANATO /MACHETE 

9 26 I LIL WAYNE CASH MONEY /UNIVERSAL MOTOWN 

10 8 27 ? KATY PERRY CAPITOL 

10 27 

11 27 

13 2 

14 i 

18 

(1) 
18 

m 
20 

® 

23 

25 

CD 
28 

MICHAEL JACKSON MJJ /EPIC 

NICKI MINAJ YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN 

AVRIL LAVIGNE ARISTNRMG 

THE BLACK EYED PEAS INTERSCOPE 

TAYLOR SWIFT BIG MACHINE 

18 13 JENNIFER LOPEZ ISLAND /IDJMG 

22 274 USHER LAFACE/JLG 

19 25 PITBULL MR. 305 /FAMOUS ARTIST /POLO GROUNDS /SONY MUSIC LATIN/RMG 

25 27 ENRIQUE IGLESIAS UNIVERSAL MUSIC LATINO /UNIVERSAL REPUBLIC 

15 25 CHRIS BROWN JIVE/JLG 

31 26j LUDACRIS DTP /DEFJAMADJMG 

28 24 BRITNEY SPEARS JIVE/JLG 

21 4 LMFAO PARTY ROCKAVILL .I.AM/CHERRYTREE/INTERSCOPE 

34 27 TIESTO MUSICAL FREEDOM 

20 27 

24 24 

29 27 

16 27 

LINKIN PARK MACHINE SHOP/WARNER BROS. 

WIZ KHALIFA ROSTRUM/ATLANTIC 

DAVID GUETTA GUMNIRGIN /CAPITOL 

SELENA GOMEZ HOLLYWOOD 

age23 17.I ADELE xticOLUMBIA 
=rn 

DRAKE YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN 

2741 50 CENT SHADY /AETERMATWINTERSCOPE 

32 35 27 KESHA KEMOSABE/RCA/RMG 

30 

33 38 27 GREEN DAY REPRISE 

34 12 251 BOB MARLEY TUFF GONG/ISLAND /UME 

35 27 8 DEADMAU5,nAU5TRAP/ULTRA 

38 

CD 
38 

39 19 KANYE WEST ROC- A- FELLA/OEF JAM /IDJMG 

49 23 CHRISTINA GRIMMIE UNSIGNED 

40 27 COLDPLAY CAPITOL 

39 26 25 SNOOP DOGG PRIORITY /CAPITOL o= DAFT PUNK VIRGIN /CAPITOL 

NV 43 8 AVENGED SEVENFOLD HOPELESS/SIRE/WARNER BROS. 

13 SLIPKNOT ROADRUNNER 

I 

46 11 GUNS N' ROSES GEFFEN 

42 21 DEMI LOVATO HOLLYWOOD 

37 5 BEASTIE BOYS BROOKLYN DUST /CAPITOL 

igp c= THIRTY SECONDS TO MARS IMMURTALMRGIN /CAPITOL 

® BEN HARPER BEN HARPERNIRGIN 

KID CUDI G.O.O.DJUNIVERSAL MOTOWN 

49 MY CHEMICAL ROMANCE REPRISE 

50 BRUNO MARS ELEKTRA 

In support of his new album, "Give Till It's Gone," Ben Harper 

appeared on both the "Late Show With David Letterman" Web 

concert series "Live on Letterman" (May 19) and its parent talk 

show on (BS. The week following, the set list premiered on 

Vevo, pulling in nearly 500,000 plays, a 290% week -to -week 

increase. In turn, he debuts at No. 47 on the Social 50 chart. 

music 
TITLE 
ARTIST (IMPRINT /LABEL) 

1 1 3 
ROLLING IN THE DEEP 
ADELE ,XL: CüLUMBIAJ 

SUPER BASS .: NICKI MINAJ (YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN) .. 
.. 
.. 
.. 
.. 
.. . 
.. 
.. . 
.. 
.. 

The week's top streamed songs on MySpace Music. 

JUST CAN'T GET ENOUGH 
THE BLACK EYED PEAS (INTERSCOPE) 

MOTIVATION 
KELLY ROWLAND FEATURING LIL WAYNE (UNIVERSAL MOTOWN) 

DOWN ON ME 
JEREMIH FEATURING 50 CENT (MICK SCHULTUDEF JAM /IDJMG) 

PARTY ROCK ANTHEM 
LMFAO FEAT LAUREN BENNETT R GOONROCK (PARTY ROCK/ WILLI.AWCHERRYTREE /INTERSCOPE) 

ON THE FLOOR 
JENNIFER LOPEZ FEATURING PITBULL (I' ANO /IDJMG) 

TILL THE WORLD ENDS 
BRITNEY SPEARS (JIVE /JLG) 

THE SHOW GOES ON 
LUPE FIASCO (1ST & 15TH /ATLANTIC) 

E.T. 
KATY PERRY FEATURING KANYE WEST (CAPITOL) 

JUDAS 
LADY GAGA (STREAMLINE /KONLIVE / INTERSCOPE) 

DIRT ROAD ANTHEM 
JASON ALDEAR (BROKEN BOW) 

BORN THIS WAY 
LADY GAGA (STREAMLINE /KONLIVE / INTERSCOPE) 

WRITTEN IN THE STARS 
TINIE TEMPAH FEATURING ERIC TURNER (DISTURBING LONDON /CAPITOL) 

MOMENT 4 LIFE 
NICKI MINAJ FEATURING DRAKE (YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN) 

TITLE The week's most- streamed songs on Yahoo) Music. 

q ARTIST (IMPRINT /LABEL) 

1 1 12 
TILL THE WORLD ENDS 
GRIMY SPEARS ( JIVE/JLG) 

S &M 
RIHANNA (SRP /DEF JAM /IDJMG) 

JUST CAN'T GET ENOUGH 
THE BLACK EYED PEAS ( INTERSCOPE) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

DOWN ON ME 
JEREMIH FEATURING 50 CENT (MICK SCHULTUDEF JAM /IDJMG) 

ON THE FLOOR 
JENNIFER LOPEZ FEATURING PITBULL (ISLAND /IDJMG) 

BLOW 
KESHA (KEMOSABE /RCA /RMG) 

ALL OF THE LIGHTS 
KANTE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

THE LAZY SONG 
BRUNO MARS (ELEKTRA /ATLANTIC) 

MOMENT 
NICK( MINA) 

4 LIFE 
FEATURING DIIAKE (YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN) 

F* *KIN' PERFECT 
PINK (LAFACE /JLG) D 

12 14' F * *K YOU (FORGET YOU) 
CEE LO GREEN (RADICULTURE /ELEKTRA/RRP) 

RUN THE WORLD (GIRLS) 
. 

5 
BEYONCE (COLUMBIA) 

B. 20 BACK TO DECEMBER 
TAYLOR SWIFT (BIG MACHINE) 

GO 
.&.,. a LUPE 

THE 
FIASCO 

SHOW 
(1ST & 15TH /ATLANES 

ON 
TIC) 

.I 

BIG: 1 NEXT BIG SOUND 25`" 

TIST 

The fastest accelerating artists during the past week, acro 
sil major social music sites, statistically predicted to achie 
future success, as measured by Next Big Sound. 

AMR MOSTAFA 

WARPAINT 

3 fI RONNIE DAY 

4 ;1 NEOCLUBBER 

5 ' NAFF 

2DFRNT 

FLURE 

8 
I FOR ALL THOSE SLEEPING 

ANDREW P 

10 . RECKLESS LOVE 
áá 

J 

áqE 
8142 

5ÉD 

má 

11 DJ SHADOW DUBAI 

12 SUNNY CHOI 

13 BEAT CONNECTION 

14 WALK OFF THE EARTH 

15 ;i J-KING Y MAXIMAN 

Data for week of JUNE 11, 2011 
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_ °`, JW Y. TITLE 
ry 

4, 
'^ a W W á ARTIST (IMPRINT /PROMOTION LABEL) 
2 

AIRPLAY 
MONITORED BY 

niclscn 
BOS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan 

Cit HOT 100 AIRPLAY' 

11 

2 1 14 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

#1 
1 WK 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBC-. 

E.T. 
KATY PERRY FEAT. KANTE WEST (CAPITOL) 

O 
3 14; JUST CANT GET ENOUGH 28 23 32 

THE BLACK EYED PEAS ( INTERSCOPE) 

O 6 7 1 

GIVE ME EVERYTHING O 29 9 

PITBULL (MR. 305 /POLO GROUNDS /J /RMG) O O 
5 12 ON THE FLOOR 1 33 6 

JENNIFER LOPEZ FEAT. PITBULL (ISLAND /IDJMG) 

6 4 13 
TILL THE WORLD ENDS 31 24 15 
BRINE,/ SPEARS (JIVE /JLG) 

tom°° 
A! ÿY o TITLE 
rW W Wó ARTIST LABEL) 

I 0 27 11 

26 8 

o THE LAZY SONG 1 
7 l ' 

ì BRUNO MARS (ELEKTRA/ATLANTIC) Sil 35 11 

8 8 13 
THE SHOW GOES ON 33 31 10 
LUPE FIASCO (1ST E 15TH /ATLANTIC) 

O ROLL UP 
12 12 34 28 30 

WR KHALIFA (POSTRUM /ATLANTIC /RRP) 

35 32 14 10 10 16 
LOOK AT ME NOW 
CHRIS BROWN (JIVE/JLG) 

S &M 
11 17.. RIHANNA (SRP /DEF JAM /IDJMG) 

44 4 

o DOWN ON ME 
36 10 

JEREMIH FEAT. BO CENT (MICK SCHULTZ/DEF JAM /IDJMG) 

PI 15 21 
F* *KIN' PERFECT 1 43 8 
PINK (LAFACE /JLG) tli 

14 13 14 WRITTEN IN THE STARS 
42 8 

TIME IEMPAH FEAT. EMC TURNBI (DISTURBING LONDON/CAPITOL) 

15 14 17 FOR THE FIRST TIME 40 30 16 
THE SCRIPT (PHONOGENIC /EPIC) , .;. 

18 16 27 
F * *K YOU (FORGET YOU) 2 

CEE LO GREEN (RADICULTURE /ELEKTRA/RRP) 

BLOW 
MI 

Nowlr 
KESHA (KEMOSABE /RCA/RMG) C- 3 

8 6 
MOTIVATION 43 39 12 
KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN) 

22 9'' OLD ALABAMA 
BRAD PAISLEY FEAT. ALABAMA (ARISTA NASHVILLE) 

25 7 
SHE AIN'T YOU 
CHRIS BROWN (JIVE /JLG) 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

20 44 

22 19 19 

23 21 9 

37 3 

ALL OF THE LIGHTS 
KANTE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

SURE THING 
MIGUEL (BLACK ICE/BYSTORM /JIVE /JLG) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE/KONLIVE /INTERSCOPE) 

PARTY ROCK ANTHEM 
LMFAO (PARTY ROCK /VALL.IAMNCHERRYIREE,NTERSCOPE) 

44 41 15 

Q 69 2 

Q53 4 

o46 7 

Q 49 6 

o 50 4 

o 60 2 

WITHOUT YOU 
KEITH URBAN (CAPITOL NASHVILLE) 

MY LAST 
BIG SEAN FEAT. CHRIS BROWN (G.O.O.D. /DEF JAM /IDJMG) 

FIREWORK 
KATY PERRY (CAPITOL) 

MEAN 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

HONEY BEE 
BLAKE SHELTON (WARNER BROS. (NASHVILLE) /WMN) 

I WONT LET GO 
RASCAL FLATTS (BIG MACHINE) 

YOU LIE 
THE BAND PERRY (REPUBLIC NASHVILLE) 

PRICE TAG 
JESSIE J FEATURING B.O.B (LAVA/UNIVERSAL REPUBLIC) 

GRENADE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

BACKSEAT 
NEW BOYZ FEAT. THE COS DER (SFKITIYAVMN3i BROS.) 

GOOD LIFE 
ONEREPUBUC (MOSLEY /INTERSCOPE) 

RACKS 
YC FEAT. FUTURE (BIG PLAY /UNIVERSAL REPUBLIC) 

IF HEAVEN WASN'T SO FAR AWAY 
JUSTIN MOORE (VALORY) 

TOMORROW 
CHRIS YOUNG (RCA NASHVILLE) 

HEART LIKE MINE 
MIRANDA LAMBERT (COLUMBIA (NASHVILLE)) 

DON'T WANNA GO HOME 
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) 

SUPER BASS 
NICKI MINA) (YOUNG MONEY/CASH MONEYNNNERSAL MOTOWN) 

FAR AWAY 
MARSHA AMBROSIUS )J /RMG) 

BLEED RED 
RONNIE DUNN (ARISTA NASHVILLE) 

I'M ON ONE 
DJ KNNED (WE THE BEST /CASH MONEYNMVERSAL MOTOWN) 

DIRT ROAD ANTHEM 
JASON ALDEAN (BROKEN BOW) 

SOMEWHERE ELSE 
TOBY KEITH (SHOW DOG -UNIVERSAL) 

COUNTRY GIRL (SHAKE IT FOR ME) 
LUKE BRYAN (CAPITOL NASHVILLE) 

WHO SAYS 
SELENA GOMEZ 8 THE SCENE (HOLLYWOOD) 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

®HOT DIGITAL SONGS 

á 1 1 #1 ROLLING IN THE DEEP 
_Z i v/ua ADELE (XL/COLUMBIA) 

11.2 2 2 5 GIVE ME EVERYTHING 
7: U RIBIAL FBA NE- 11LARDJACKB NMBi((8130SPDO GAOJNDSrARMG) 

ñJ 
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1 

I LOVE YOU THIS BIG 
`oo V SCOTTY MCCIIY (1GINIERSCOPF /irERCURY RAS-MLLE) 

' Ái O 1.1 3 THE EDGE OF GLORY 
yÿá LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 
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Boa aas 
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E.T. 
KATY PERRY FEAT. KANTE WEST (CAPITOL) 

THE LAZY SONG 
BRUNO MARS (ELEKTRA/ATLANTIC) 

ON THE FLOOR 
JENNIFER LOPEZ FEAT. PITBULL )ISLAND /IDJMG) 

11,8 ®®11100 MNAI 

BASS 
(YOUNG MONEY/CASH MOEYAINIVHiSALMOTOAN) 

mP 

'CO m.. LIKE MY MOTHER DOES 
LAUREN AWNA (19ANIERSCOPHMERCURY NASFMLLE) 
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TILL THE WORLD ENDS 
BRITNEY SPEARS (JIVE/JLG) 

JUST CANT GET ENOUGH 
THE BLACK EYED PEAS ( INTERSCOPE) 

12 22 
THE SHOW GOES ON 
LUPE FIASCO (1ST & 15TH /ATLANTIC) 

LOOK AT ME NOW 
CIRES BROWN FEAT. LI WAYNE 8 BUM RIMS (AVE/1G) 

1 
DON'T WANNA GO HOME 
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) 

gLIGHT UP THE WORLD 
1; ?J GLEE CAST (20TH CENTURY FOX TV /COLUMBIA) 

I YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE/INTERSCOPE) 

4 9 
RUN THE WORLD (GIRLS) 
BEYONCE (COLUMBIA) 

GOOD LIFE 
ONEREPUBUC (MOSLEY / INTERSCOPE) 

PRETENDING - ,I 
GLEE CAST (20TH CENTURY FOX TV /COLUMBIA) 

15 

24 

JUSTA KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

DIRT ROAD ANTHEM 
JASON ALDEAN (BROKEN BOW) 

14 
ROLL UP 
WIZ KHALIFA (ROSTRUM /ATLANTIC /RRP) 

S&M 
' 

RIHANNA (SRP /DEF JAM /IDJMG) 

,, 

Y- TITLE 
EW W W ç ARTIST (IMPRINT /PROMOTION LABEL) 

HONEY BEE 
BLAKE SHELTON (WARNER BROS. (NASHMLLE)WMN) 

26 23 8 

27 21 17 

28 16 28 

BLOW 
KESNA (KEMOSABE /RCA /RMG 

DOWN ON ME 
JEREMIH FEAT- 50 CENT ICK SCHIAR/DEF JAMTDJMG 

29 20 40 F * *K YOU (FORGET YOU) 
CEE LO GREEN RADICULTURE /ELEKTRA/RRP 

WRITTEN IN THE STARS 
TINE TEMPM FEN RIC TURNER (DISTURBING 

MOTIVATION 
KELLY ROWLAND FEAT. UL WAYNE UNNERSAL 

19 13 

31 25 7 

SALES DATA 
COMPILED BY 

Sound S can Billboar 
DIGI A 

01 ROCK 

v TITL 
tog Wó ARTIST (I 

1 1 6 
ROLLING IN THE DEEP 

Ij ADELE (XL/COLUMBIA) 

FOR THE FIRST TIME 
THE SCRIPT PHONOGENIC /EPIC) 

RISE ABOVE 1 

REEVE CANEY FEAT. BONO A THE EDGE (MERCURYMTERSCOPE) 

PUMPED UP KICKS 
FOSTER THE PEOPLE STARTIME/COLUMBI 

3 

EVERY TIME YOU GO 
3 DOORS DOWN UNIVERSAL REPUBLIC 

COUNTRY SONG 
SEETHER WIND -UP 

(IT) FEELS SO GOOD 
STEVEN TYLER COLUMBIA 

1.111 
THE CAVE 
RUMFORD&SONS GENTLEMAN OF THE ROAD/HEWS 

.DREAM ON 
AEROSMITH (COLUMBIA/LEGACY) 

MICREEP 
RADIOHEAD (CAPITOL) 

.6,,45 -i 
lipDONT STOP BELIEVIN' 

JOURNEY ( COLUMBIA/LEGACY) 

fa.KA SECRETS 
tort ONEREPUNLIC (MOSLEY /INTERSCOPE) 

DOG DAYS ARE OVER 
FLORENCE + THE MACHINE UNIVERSAL REPUBLIC 

10 

LITTLE LION MAN 
RUM FORD 8 SONS (GENTLEMAN OF 11 ROAD/RED/GASSNOIE) 

MARRY ME 
TRAIN (COLUMBIA) 

0 R&13/HIP-HOP 

1 9 

TI 

#1 
4 WKS 

GIVE ME EVERYTHING 

I'M ON ONE 
MIMED (WE TIE BESTCA91 MONEY/UNIVERSAL MOTONWLMIG) 

SUPER BASS 
NICI MNIU ÓOING MOW/CASH A1IYRYAñ AL MUT{MWL&IMTG) 

THE SHOW GOES ON 
LUPE FIASCO 1ST & 15TH /ATLANTI 

LOOK AT ME NOW 
CHRIS BROWN FEAT. LE WAYNE 8 BUSTA RHYMES (JVEULG) 

RUN THE WORLD (GIRLS) 
BEYONCE (COLUMBIA) 

ROLL UP 
WIZ KHALIFA (ROSTRUM /ATLANTIC) 

DOWN ON ME 
JBEMTH FEAT 50 CENT SCHULTZ/DEF JAMá1JMG 

F * *K YOU (FORGET YOU) 
CEE LO GREEN (RADICULTURE /ELEKTRA/ATLANTIC) 

WRITTEN IN THE STARS 
TNETEMAW RAC ERIC TURNER (DISILRBNG LO\CONTSARIL 

MOTIVATION 
KELLY ROWLAND FEND LI WAYNE 

1+1 
BEYONCE (COLUMBIA) 

BACKSEAT 
NEW BOURN THE CRAWS 8 LEV TtAT11Y/ WRMEI BROS. 

ALL OF THE LIGHTS 
KANTE WEST ROC- A- FELLA/DEF JAM /IDJMG 

I NEED A DOCTOR 
DR ORE FOIL BAISA 8 MOM GREY MFIERMARMOERSCOPE) 

ATE- 1 FOR GOOD Sil GLEE CAST 20TH CENTURY FOX TV /COLUMBI 

o i 1 +1 
BEYONCE COLUMBIA o 48 14 I WONT LET GO 
RASCAL FLATTS BIG MACHIN o 31 11 WHO SAYS 
SELENA GOMEZ 8 THE SCENE HOLLYWOOD 

36 5 

` 37 30 12 

17 16 E3 
39 I) 15 

011 3 

Cagli : 6 

4211i ,20, 

43 1111 ̀ 33 

4411111 32 

45 ;3 9 

46 33 17 

51 10 

TONIGHT TONIGHT 
HOT CHELLE RAE JIVE /JLG 

PRICE TAG 
JESSIE J FEAT. B.O.11 LAVA/UNIVERSAL REPUBLIC 

BORN THIS WAY 
LADY GAGA (STREAMLINE /KONLIVE /INTERSCOP 

BACKSEAT 
NEW BOYZ MAT. THE CMMACS 8 OBI (SNOTTY/WARIER GROS.)_ 

KNEE DEEP 
ZIC MIIN WWI JMNKFRTT (SNIIONG MAIUMGEGBI 

COUNTRY GIRL (SHAKE IT FOR ME) 
LUKE BRYAN (CAPITOL NASHVILLE) 

ALL OF THE LIGHTS 
KANYE WEST (ROC- A- FELLA/OEF JAM /IDJMG) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE) 

TITLE 
3 E ARTIST JMPRINTILABEL` 

1 1 73 WHAT A WONDERFUL WORLD 
lows ARMSTRONG (A &M /UME) 

FIREWORK 
KATY PERRY (CAPITOL) 

MEAN 
TAYLOR SWIFT (BIG MACHINE) 

I NEED A DOCTOR 
DR. ORE FEAT. EARNER 8 SKYLAB GREY (AFTERMATH/9E13SC 

BEST LOVE SONG 
T -PNN FEAT. KINNS ROWN (NDPMCTMAPPY BO/JNF/JLG . 

3 
DIRTY DANCER 
ENNOÆ ß19M8 WITH IMIFS EMT. LL WAYNE MINHISAL FBLGGC) 

49 39 22 

49 4 

F* *KIN' PERFECT 
PINK (LAFACE /JLG) 

HELLO 
MARTIN SOLVEIG A DRAGONETTE (BIG BEAT /ATLANTIC) 

Data for week of JUNE 11, 2011 ) For chart reprint, all 212.493.4023 

15 

HAVEN'T MET YOU YET 
MICHAEL BUGLE 143 /REPRISE 

DONT KNOW WHY 
NOAH JONES BLUE NOTE /CAPITOL 

EVERYTHING 
MICHAEL BUGLE 143 /REPRISE 

COME AWAY WITH ME 
NORAH JONES BLUE NOTE/CAPITOL 

THE REVOUJRON WILL NOT BE TELEVISED 
GIL SCOTT -HERON ARISTA/LEGACY 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE CAPITOL 

SAVE THE LAST DANCE FOR ME 
MICHAEL RUBLE 143 /REPRICE 

FEELING GOOD 
MICHAEL RUBLE 143 /REPRISE 

SWAY 
MICHAEL RUBLE 143 /REPRISE 

BY YOUR SIDE 
SASE EPIC 

HOLD ON 
MICHAEL RUBLE 143 /REPRISE 

GEORGIA ON MY MIND 
RAY CHARLES + THE COUNT BASTE ORCHESTRA 

MAGALENHA 
SERGIO MENDES EMARCYNERVE 

THE WAY YOU LOOK TONIGHT 
MICHAEL GUILE (143 /REPRISE) 

JUN 
11 

2011 

Wó ARTIST T: PR 

JI 

LOVE YOU THIS BIG,:' 
SCOTTY MCCREURY (19/INTERSCOPEMORHR9 

LIKE MY MOTHER DOES 
LAUREN ALAINA 19 INTERSCOPE/MERCURY 

10 

11 

JUST A KISS 
LADY ANTEBELLUM CAPITOL NASHVILLE 

DIRT ROAD ANTHEM 
JASON ALDEAN BROKEN BOW 

HONEY BEE 
BLAKE SHELTON WARNER BROS./WMN 

I WONT LET GO 
RASCAL FLATTS BIG MACHINE 

KNEE DEEP 
LCROANMDREJMOBNNTTEMING ONYANNICSOLT 

COUNTRY GIRL (SHAKE IT FOR ME) 
LUKE BRYAN (CAPITOL NASHVILLE) 

IF I DIE YOUNG 
THE BAND PERRY REPUBLIC NASHVILLE 

MEAN 
TAYLOR SWIFT (BIG MACHINE) 

A LITTLE BIT STRONGER 
SARA EVANS RCA 

ARE YOU GONNA KISS ME OR NOT 
THOMPSON SQUARE STONEY CREEK 

TOMORROW 
CHRIS YOUNG RCA 

OLD ALABAMA 
BRAD PAISLEY FEAT. ALABAMA ARISTA NASHVILLE 

HOMEBOY 
ERIC CHURCH EMI NASHVILLE 

®LATIN' 

a 2 

3 

DANZA KUDURO 
. MIMMAUCEC: :C 

5 
WAKA WAKA (THIS TIME FOR AFRICA) 
SHAGM FEAT FRESHLYGROINO e' I MUSIC LATI N 

1 

5 

TABOO 
DON OMM ORFANATÓMACHETE43IJERRSAI MUSIC LATINO 

ME (CALLE OCHO 

HIPS DONT LIE 
MARRA FEAT. WYCLEF JEAN -IC/SONY MUSIC LATIN 

10 

RABIOSA 
SHAKIRA EPIC /SONY MUSIC LATIN 

HEROE 
ERROR GIESMs 

YOU 
ROMEO SANTOS SONY MUSIC LATIN 

AGUANILE 
MARC ANTHONY NORTE/SONY MUSIC LATIN 

LOCA 
SHAKIRA FEAT. EL CATA EPIC /SONY MUSIC LATIN 

CORAZON SIN CARA 
PRINCE ROYCE TOP STOP 

THE ANTHEM 
PITBULL FEAT. UL JON FAMOUS ARTIST/TVT 

EL AMOR QUE PERDIMOS 
PRINCE ROYCE TOP STOP 

TITLE 
7W Wó ARTIST (I:'LA9S_. 

I 
2 

33 

7 

BEGGIN' ON YOUR KNEES 
K1IIIIMM1NLI MMYM9MICO6MOIMOS 1NNACI 

BOYFRIEND 
BIG TIME RUSH ONCKEL- MBWSONY MUSIC 

BEST FRIEND'S BROTHER 
BCTOIOUS CAST RR VICTOWA JUSTICE (MCK ODEON/COL ABA) 

DETERMINATE 
N MENDLER, A. HICKS, R SCOTT 8It NIYMD (WAD DISNEY) 1111 

BREAKTHROUGH 
R /AMBLER A IL SCOTT B K KIYINO NI 

SHE'S SO GONE 
NAOMI SCOTT WALT DISNEY 

FOR THE KIDS 
JOHN RICH WARNER BROS. NASHVILL 

SOMEBODY 
BRIDGIT MENDLER WALT DISNE 

. 

/WMN 

9 

10 8 

11 

12 

13 

104 

111:1 

10 

LIVIN' ON A HIGH WIRE 
B. MENDLER, A.HICKS 8 N. SCOTT WALT DISNEY 

TURN UP THE MUSIC 
B WILK UJI 6 N SCAR H ß10K08 ß MAR MOWER 

I SEE THE LIGHT 
MANDY MOORE 8 ZACHARY LEVI (WALT DISNEY) 

MORE THAN A BAND 
ß MBIIBL A II==S, N SCOT[ K BY01108 ß MOMaT 
WHEN WILL MY LIFE BEGIN 
MANDY MOORE WALT DISNEY 

NOTHING EVEN MATTERS 
BG THE RISAI 103ODE014(C(X11MBW50NYMUSIC 

MAKE R SHINE (VICTORIOUS THEME) 
VICTORIOUS CAST FEAT. VICTORIA JUSTICE 

Go to www.billboard.biz for complete Chart data I 47 



MAINSTREAM 
it _30P 40'" 

TITLE 
á3 3ó ARTIST '(PRINT / PROMOTION LABEL) 

9 8 

10 9 

AO 12 

le) 14 

13 13 

e 18 3 

ROLLING IN THE DEEP 
ADELE 

E.T. 
KATY PERRY FEAT. KANYE WEST (CAPITOL) 

JUST CANT GET ENOUGH 
THE BLACK EYED PEAS (INTERSCOPE) 

TILL THE WORLD ENDS 
BRUNET SPEARS (JIVE/JLG) 

THE LAZY SONG 
BRUNO MARS (ELEKTRA/ATLANTIC) 

ON THE FLOOR 
JENNIFER LOPEZ FEAT. MULL (ISLAND /IDJMG) 

WRITTEN IN THE STARS 
TINIE TOM FEAT. ERIC TURNER (DISTURBING LONDON /CAPITOL) 

GIVE ME EVERYTHING 
PITBULL FEAT. NE40, AFR JACK A MAY91 (MR. 305/POLO GROUNDS/J/ RMG) 

J BLOW 7 KESHA (KEMOSABE /RCA/RMG) 

S &M 
RIHANNA (SRP /DEF JAM /IDJMG) 

FOR THE FIRST TIME 
THE SCRIPT (PHONOGENIC /EPIC) 

THE SHOW GOES ON 
LUPE FIASCO (1ST A 15TH /ATLANTIC) 

PRICE TAG 
JESSIE J FEAT. B.O.B (LAVA/UNIVERSAL REPUBLIC) 

GREATEST 
GAINER 

THE EDGE OF GLORY 
WY GAGA (STREAMLINE/KONLIVEANTERSCOPE) 

15 
tugDOWN ON ME 

JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM /IDJMG) 

7 
RO UP 
WR KHALL LIFA (ROSTRUM /ATLANTIC /RRP) 

21 

19 

17 

20 

24 

23 

27 

22 

26 

25 

33 

36 

29 

30 

8 
SELENA 

WHO 
GOMESAYZ A THE SCENE (HOLLYWOOD) 

12 
BACKSEAT 
NEW BOYZ FEAT. THE CATARACS A DES (SHOTTY/WARNER BROS.) 

9 TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE/JLG) 

6 @!@I 

PARTY ROCK ANTHEM 
/5 LEA MAT LEON NMRJNININA (RAT/ RCCNWLL.I.MyC1&RYIREMMERSWPE) 

61 
GOOD LIFE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

3 DON'T WANNA GO HOME 
)I JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) 

8`31 

HELLO 
MARTIN SOLVEIG & DRAGONETTE (BIG BEAT /ATLANTIC) 

5 THE STORY OF US 
* TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

151 
BORN THIS WAY 
LADY GAGA (STREAMLINE/KONLIVE / INTERSCOPE) 

2 DIRTY DANCER 
ENRIQUE SUMS WITH USHER FEAT. LL WAYIE (UNIVERSAL REPUBLIC) 

3 
SUPER BASS 

NICKI MINAI (YOUNG MONEY /CASH MONEY/UNIVERSAL MOTOWN) 

20 WHAT THE HELL 
AVRIL LAVIGNE (RCA/RMG) 

6 LOOK AT ME NOW 
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG) 

SAY HELLO TO GOODBYE 34 
SHONTELLE (SRP /SRC /UNIVERSAL MOTOWN) 

38 

© 

CALIFORNIA KING BED 
RIHANNA (SRP /DEF JAM /IDJMG) 

W HERE THEM GIRLS AT 
RANI BETTA FEAT. FLOINAA MC MINN INN (WIMT A MUSIGASTRALWERKATARTOL) 

28 1dd! 
B OW CHICKA WOW WOW 
MIKE POSNER FEAT. UL WAYNE (J /RMG) 

NEVER GONNA LEAVE THIS BED 
MAROON 5 (A&M /OCTONE/INTERSCOPE) 

I NEED A DOCTOR 
OR. DIE FEAT. EMINENT & 8KYLAR GREY (AFTERMATWINTERSCOPE) 

Q NEW IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC) 

35 31 1 

37 39 

38 35 

HOLD IT AGAINST ME 
BRITNEY SPEARS (JIVE /JLG) 

15 SING 
MY CHEMICAL ROMANCE (REPRISE) 

YOUNG FOREVER 
THE READY SET SIRE/DECAYDANCE/REPRISE 

YOUR SURRENDER 
NEON TREES MERCURY /IDJMG 

Exactly six months after topping Hot Country Songs (Dec.11, Z010), the 

Band Perry's "If I Die Young" debuts on Mainstream Top 40 at No. 36 

While Universal Republic has been promoting the song to pop radio 

since the beginning of the year, "American Idol" runner -up Lauren 

Alaina boosted its profile when she sang the ballad on the series' May 

16 episode. The track soared by 10'o in digital sales last week 

following Alaina's performance and has sold 2 million downloads 

since its release, according to Nielsen SoundScan. 

"Young- 5 the 15th former Hot Country Songs leader to cross over 

to the Mainstream Top 40 tally and just the fifth by a group. Lonestar 

reached No. 7' with "Amazed" in 2000, followed by Bon Jovi's Who 

Says You Can't Go Home" (No. 30, 2006). Rascal Natts' "What Hurts 

the Most" (No. 22, 2006) and Lady Antebellum's "Need You Now" 

(No. 2, 2010). 

ADULT 
rp CONTEMPORARY" 

M SB 
ís3 33 3ó 

1 1 34 

ARTIST (IMPRINT; PROMOTION LABEL) 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA ATLANTIC) 

2 2 22 

© 8 12 

4 4 21 

O 5 25 

8 3 42 

6 18 

9 23 

7 41 

10 12 

15 11 

14 14 17 

15 16 10 

18 9 

17 17 11 

18 19 5 

20 21 

20 21 13 

21 22 7 

25 15 

O 26 2 

FIREWORK 
KATY PERRY (CAPITOL)_ 

GREATEST 
GAINER 

ROLLING IN THE DEEP 
ADELE (XUCOLUMBIA) 

MARRY ME 
TRAIN (COLUMBIA) 

RHYTHM OF LOVE 
PLAIN WHITE T'S (HOLLYWOOD) 

SEPTEMBER 
DAUGHTRY (19 /RCA/RMG) 

F* *KIN' PERFECT 
PINK (LAFACE/JLG) 

SECRETS 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

MINE 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC) 

HOLD ON 
MICHAEL RUBLE (143 /REPRISE) 

GRENADE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

JAR OF HEARTS 
CHRISTINA PERRI (MS. PERRI LANE/ATLANTIC /RRP) 

F * *K YOU (FORGET YOU) 
CEE LO GREEN (RADICULTURE/ELEKTRA/RRP) 

BACK TO DECEMBER 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

FOR THE FIRST TIME 
THE SCRIPT (PHONOGENIC /EPIC) 

SUMMER RAIN 
MATTHEW MORRISON (MERCURY /IDJMG) 

DOWNTOWN TRAIN 
BOB SEGER & THE SILVER BULLET BAND (CAPITOL) 

WHEN YOU LOVED ME 
RICHARD MARX (ZANZIBAR /TOUROFORCE) 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL (LAFACE/JLG) 

SOMEWHERE WITH YOU 
KENNY CHESNEY (UNA) 

GOD GAVE ME YOU 
DAVE BARNES (RAZOR & TIE) 

BORN THIS WAY 
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE) 

HIGHER WINDOW 
JOSH GROAN (1 43/REPRISE) 

FAR FROM HOME 
THE DOOBIE BROTHERS (HOR) 

E.T. 
KATY PERRY (CAPITOL) 

* WB TITLE 
51' gig ARTIST (IMPRINT / PROMOTION LABEL) 

2 2 21 

3 31 

4 11 

5 19 

4O 
15 

O 6 17 

9 11 

Q 8 17 

9 7 17 

13 7 

11 10 25 

12 11 13 

13 12 19 

14 14 19 

18 5 

20 7 
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19 15 
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23 8 

121 21 

'22 16 

15 

29 
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14 

16 

20 
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24 10 
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ROLLING IN THE DEEP 
ADELE ,AL, LULUMU.A, 

F* *KIN' PERFECT 
PINK (LAFACE /JLG) 

FOR THE FIRST TIME 
THE SCRIPT (PHONOGENIC /EPIC) 

E.T. 
KATY PERRY (CAPITOL) 

F * *K YOU (FORGET YOU) 
CEE LO GREEN (RADICULTURE/ELEKTRA/RRP) 

NEVER GONNA LEAVE THIS BED 
MAROON 5 A&M /OCTONE /INTERSCOPE) 

GREATEST 
GAINER 

GOOD LIFE 
ONEREPUBUC (MOSLEY /INTERSCOPE) 

KEEP YOUR HEAD UP 
ANDY CRAMMER (0- CURVE) 

I DO 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

THE LAZY SONG 
BRUNO MARS (ELEKTRA/ATLANTIC) 

GRENADE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

FALLING IN 
LIFEHOUSE (GEFFEN / INTERSCOPE) 

SING 
MY CHEMICAL ROMANCE (REPRISE) 

UNCHARTED 
SARA BAREILLES (EPIC) 

SAVE ME, SAN FRANCISCO 
TRAIN (COLUMBIA) 

DON'T YOU WANNA STAY 
JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW) 

CLOSER TO THE EDGE 
THIRTY SECONDS TO MARS (IMMORTALNIRGIN /CAPITOL) 

SOMETHING TO BELIEVE IN 
PARACHUTE (MERCURY /IDJMG) 

JUST CAN'T GET ENOUGH 
THE BLACK EYED PEAS ( INTERSCOPE) 

TILL THE WORLD ENDS 
BRITNEY SPEARS (JIVE/JLG) 

PARIS 
GRACE POTIER A 111á NOCIURNALS (RAGGED COMPANY /HOLLYWOOD) 

BORN THIS WAY 
LAST GAGA (STREAMLINE /KONLIVE/INTERSCOPE) 

WHAT THE HELL 
AVRIL LAVIGNE (RCA/RMG) 

ON THE FLOOR 
JENNIFER LOPEZ FEAT. PITBULL (ISLAND /IDJMG) 

S &M 
RIHANNA (SRP /DEF JAM /IDJMG 

Billbearel, 
AIRPLAY 
MONITORED BY 

IIiCISCII 

ROCK SONGS 

IIP Ac Wu TITLE 
5N Ng ARTIST (IMPRINT / PROMOTION LABEL) 

1 1 14 

2 

4 

O 
O 

7 

8 

10 

11 

12 

2 12 

3 19 

4 30 

8 8 

10 16 

6 9 

7 20 

5 28 

11 14 

9 21 

14 24 

73 17 47 

11, 21 3 

15 15 52 

(11) 

17 

18 

19 

20 

21 

22 

20 10 

12 15 

18 21 

19 17 

13 38 

22 20 

16 8 

Q 23 14 

26 7 

13 

. 

19.25 
24 10 

® 323 

28 

29 

C.) 
29 12 

30 5 

®134 
35 

.. 

EMU 
36 33 4 

4:1) 

41 41 6 = 

28 10 

27 7 

31 5 

39 

38 

43 

42 

3 

8 

12 

4 

i_43 36 20 

4 WI(S 
ROPE 
FUS FION OWSWELL/RCA/RMG) 

COUNTRY SONG 
SEETHER (WIND -UP) 

HELP IS ON THE WAY 
RISE AGAINST (DGC / INTERSCOPE) 

THE CAVE 
MUMFORD 8 SONS (GENTLEMAN OF THE ROAD /RED / GLASSNOTE) 

ADOLESCENTS 
INCUBUS (IMMORTAL/EPIC) 

RIP TIDE 
SICK PUPPIES (RMRNIRGIN /CAPITOL) 

YOU ARE A TOURIST 
DEATH CAB FOR CUTTE (ATLANTIC) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME/COLUMBIA) 

SHAKE ME DOWN 
CAGE THE ELEPHANT (DSP /JIVE/JLG) 

LIES OF THE BEAUTIFUL PEOPLE 
SISO: A.M. (ELEVEN SEVEN) 

HOWLIN' FOR YOU 
THE BLACK KEYS (NONESUCH /WARNER BROS.) 

BURN 
PAPA ROACH (ELEVEN SEVEN) 

SAY YOU'LL HAUNT ME 
STONE SOUR (ROADRUNNER /RRP) 

PANIC 
SUBLIME WITH ROME (FUELED BY RAMEN /RRP) 

TIGHTEN UP 
THE BLACK KEYS (NONESUCH /WARNER BROS.) 

WARRIOR 
DISTURBED (REPRISE) 

CHANGING 
THE AIRBORNE TOXIC EVENT (MAJORDOMO /ISLAND /IDJMG) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

LOST IN YOU 
THREE DAYS GRACE (JIVE /JLG) 

WAITING FOR THE END 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

MY BODY 
YOUNG THE GIANT ( ROADRUNNER/RRP) 

MAKE SOME NOISE 
BEASTIE BOYS (BROOKLYN DUST /CAPITOL) 

SAIL 
AWOLNATION (RED BULL) 

SO FAR AWAY 
AVENGED SEVENFOLD (HOPELESS /SIRE/WARNER BROS.) 

DIE TRYING 
ART OF DYING (INTOXICATION /REPRISE) 

OLD MAN 
REDLIGHT KING (HOLLYWOOD) 

LOWLIFE 
11á(1R1 OF A DEADFNN (604 /ROADRUNNER/RRP) 

GREATEST 
GAINER 

FIX ME 
10 YEARS (UNIVERSAL REPUBLIC) 

SICK 
ADELITAS WAY (VIRGIN /CAPITOL) 

IRIDESCENT 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

YOUNG BLOOD 
THE NAMED NM FAMOUS (SOMEWHAT DAMAGEOPOLYDNyUNNERSAL REPUBLIC) 

GHOST OF DAYS GONE BY 
ALTER BRIDGE (ALTER BRIDGE /CAPITOL) 

GET UPI 
KORN FEAT. SKRILLEX (ROADRUNNER /RRP) 

WHAT YA GONNA DO 
HINDER (UNIVERSAL REPUBLIC) 

WHITE TRASH MILLIONAIRE 
BLACK STONE CHERRY (IN DE G00T /ROADRUNNER /RRP) 

TWO AGAINST ONE 
DANGER MOUSE A DANIELE LAPPI STARTING JACK WWII (CAPITOL) 

DIGITAL (DID YOU TELL) 
STONE SOUR ( ROADRUNNER/RRP) 

FROM THE CLOUDS 
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC) 

WINDOWS ARE ROLLED DOWN 
AMOS LEE (BLUE NOTE/CAPITOL) 

FALLEN 
VULBEAT (VERTIGO /UNIVERSAL REPUBLIC) 

SAINTS AND SINNERS 
G00SMACK (UNIVERSAL REPUBLIC) 

BULLETPROOF HEART 
MY CHEMICAL ROMANCE (REPRISE) 

HEAR ME NOW 
HOLLYWOOD MEAD (A&M /OCTONE /INTERSCOPE) 

AROUND MY HEAD 
CAGE THE ELEPHANT (DSP /JIVE/JLG) 

MISS AMERICA 
SAVING ABEL (SKIDDCONIRGIN /CAPITOL) 

RUMOUR HAS IT 
ADELE (XL/COLUMBIA) 

SAD SONG 
THE CARS (HEAR /CMG) 

WHAT YOU KNOW 
TWO DOOR CINEMA CLUB (RED /GLASSNOTE) 

FASTER 
MATT NATHANSON VANGUARD 

THE AFTERLIFE 
PAUL SIMON HEAR/CMG 

Eddie Vedder notches his third sob Triple A 

top 10 in as many tries, as "Longing to 

Belong" lifts 12 -10. (He has tallied five top 

10s as Pearl Jam's frontman.) Vedder's 

second solo set, "Ukulele Songs." will bow 

on next week's Billboard 200 Rock 

Alternative NO Folk Albums 

ALTERNATIVE'" 

7= xz-3 TITLE 
Wó ARTIST .IMPRINT /PROMOTION LABEL) 

1 

2 2 19 

6 7 17 

7 4 20 

8 8 30 

9 10 28 

AAii 
14 3 

11 9 8 

12 11 17 

13 12 12 

14 13 24 

15 15 15 

16 16 17 

RD 20 10 

18 19 9 

19 17 16 

20 18 15 

21 23 5 

22 21 8 

23 24 8 

24 22 13 

26 3 

E#1 ROPE 
FOU FIGHTERS (ROSWELURCA/RMG) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

ADOLESCENTS 
INCUBUS (IMMORTAL/EPIC) 

YOU ARE A TOURIST 
DEATH CAB FOR CUTTE (ATLANTIC) 

HELP IS ON THE WAY 
RISE AGAINST (DGC / INTERSCOPE) 

CHANGING 
THE AIRBORNE TOXIC EVENT (MAJORDOMO /ISLAND /IDJMG) 

HOWLIN' FOR YOU 
THE BLACK KEYS (NONESUCH /WARNER BROS.) 

THE CAVE 
MAMFORD A SONS (GENTLEMAN OF THE ROAD /RED /GLASSNOTE) 

SHAKE ME DOWN 
CAGE THE ELEPHANT (DSP /JIVE /JLG) 

PANIC 
SUBLIME SWIM ROME (FUELED BY RAMEWRRP) 

MAKE SOME NOISE 
BEASTIE BOYS (BROOKLYN DUST /CAPITOL) 

SAIL 
AWOLNATION (RED BULL) 

COUNTRY SONG 
SEETHER (WIND -UP) 

MY BODY 
YOUNG THE GIANT (ROADRUNNER/ARP) 

RIP TIDE 
SICK PUPPIES (RMRNIRGIN /CAPITOL) 

YOUNG BLOOD 
THE I A W MCMANUS (SOMEWHAT DAMAGEGPOLYDORWNNERSAL AEPOBLIC) 

OLD MAN 
REDLIGHT KING (HOLLYWOOD) 

BULLETPROOF HEART 
MY CHEMICAL ROMANCE (REPRISE) 

BURN 
PAPA ROACH (ELEVEN SEVEN) 

LOST IN YOU 
THREE DAYS GRACE (JIVE/JLG) 

IRIDESCENT 
LINKIN PARK (MACHINE SHOP/WARNER OROS.) 

TWO AGAINST ONE 
DANGER MOUSE S DANIELE LUPPI STARRING JACK WHITE (CAPITOL) 

WHIRRING 
THE JOY FORMIDABLE (CANVASBACK/ATLANTIC) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

GREATEST 
GAINER 

AROUND MY HEAD 
CAGE THE ELEPHANT (DSP /JIVE /JLG 

1 

2 5 27 

3 2 27 

4 6 ta 

5 3 17 

6 4 16 

O 10 7 
8 7 1 

8 1i4 

TITLE 
ARTIST IMPRINT PROMOTION LABEL) 

#1 
4 WIES 

YOU ARE A TOURIST 
DEATH CAB FOR CUTE (ATLANTIC) 

WINDOWS ARE ROLLED DOWN 
AMOS LEE (BLUE NOTE/CAPITOL) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

FASTER 
MATT NATHANSON (VANGUARD) 

FROM THE CLOUDS 
JACK JOHNSON (BRUSHFIRE /UNIVERSAL REPUBLIC) 

GIVE ME SOMETHING 
SCARS ON 45 (CHOP SHOP /ATLANTIC) 

RUMOUR HAS IT 
ADELE (XL/COLUMBIA) 

THE AFTERLIFE 
PAUL SIMON (HEAR /CMG) 

SAD SONG 
THE CARS (HEAR /CMG) 

LONGING TO BELONG 12 9,a 
EDDIE VEDDER (MONKEYWRENCH /UNIVERSAL REPUBLIC) 

11 9 30A 

16 4 

13 14 8 

14 11 29 

15 13 36 

16 17 54 e 27 2 

23 

18 

© 21 

3 

1 
21 20 5 

22 22 5 

23 25 13 

24 19 19 

111.25 24 1 ' 

THE CAVE 
MUMFORD A SONS (GENTLEMAN OF THE ROAD /RED / GLASSNOTE) 

THIS IS WHY WE FIGHT 
THE DECEMBERISTS (CAPITOL) 

LOST IN MY MIND 
THE HEAD AND THE HEART (SUB POP) 

MONEY GRABBER 
FITZ & THE TANTRUMS (DANGERB)RD) 

DOG DAYS ARE OVER 
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC) 

REPO MAN 
RAY LAMONTAGNE AND THE PARIAH DOGS (RCA/RED) 

GREATEST 
GAINER 

OPTIONS 
GOMEZ (ATO /RED) 

HEY MAMA 
MAT KEARNEY (AWARE /UNIVERSAL REPUBLIC) 

STEAL YOUR HEART 
AUGUSTANA (EPIC) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

ROLL AWAY YOUR STONE 
MUMFORD A SONS (GENTLEMAN OF THE ROAD /RED / GLASSNOTE) 

I'LL BE WAITING 
MICHAEL FRANTIC SPEARHEAD (BOO B00 WAX/CAPITOL) 

LET THE LIGHT IN 
BOB SCHNEIDER (KIRTLAND) 

TREE BY THE RIVER 
IRON AND WINE (WARNER BROS.) 

ONLY THE WINE 
DAVID GRAY MERCER STREET DOWNTOWN 

Data for week of JUNE 11, 2011 
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AIRPLAY 
MONITORED BY 

nielsen 
BDS 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan Bilibearel® 

.Jl.a "ol 

HOT COUNTRY SONGS- 

114 

it 

0 1 2 12 

0 4 5 

fr 
w 3° Wcsa 

:13 wá 3ó 

3 2 4 

O5 6 

O8 9 8 

lO 7 8 

7 3 1 

0 11 10 

O9 11 

10 12 

411:1 
14 17 

o 

m 

19 

e 

13 14 

16 16 

17 20 

18 21 

20 18 

21 22 15 

22 23 10 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL 

27 33 

m 
® 

28 29 

23 

24 

24 

27 

25 26 

#1 
2 WKS 

OLD ALABAMA 
F ROGERS IB. PAISLEY .C. DUBOIS. O TURNBULL.R OWEN) 

Brad Paisley Featuring Alabama 
0 ARISTA NASHVILLE 

WITHOUT YOU 
HUFF,K.URBAN )D.PAHANISH.J.WEST) 

I WON'T LET GO 
D HUFF,RASCAL FLATTS (S.ROBSON.J. SELLERS) 

MEAN 
I) CHAPMAN.T. SWIFT (T. SWIFT) 

Keith Urban 
O CAPITOL NASHVILLE 

Rascal Flatts 
0 BIG MACHINE 

Taylor Swift 
00 BIG MACHINE 

GREATEST 
GAINER 

HONEY BEE 
S HENDRICKS (B.HAYSLIP,R.AKINS) 

Blake Shelton 
®O WARNER BROS.IWMN 

YOU LIE 
P'AORLEY (B HENNINGSEN ,C.HENNINGSEN,A.HENNINGSEN) 

HEART LIKE MINE 
F.LIDDELL.M WRUCKE (M.LAMBERT,T.HOWARO,A.MONROE) 

IF HEAVEN WASN'T SO FAR AWAY 
J. STOVER (D.OAVIDSON,R.HATCH,B.JANES) 

TOMORROW 
J. STROUD (C,YOUNG,F.J.MYERS,A,SMITH) 

BLEED RED 
R. DUNN (A .DOREET. L. JAMES) 

DIRT ROAD ANTHEM 
M. KNOX (B.GILBERT,C.FORD) 

SOMEWHERE ELSE 
T,KEITH (T. KEITN.B.PINSON) 

The Band Perry 
0 REPUBLIC NASHVILLE 

Miranda Lambert 
O COLUMBIA 

Justin Moore 
O VALORY 

Chris Young 
O RCA 

Ronnie Dunn 
to ARISTA NASHVILLE 

Jason Aldean 
0 BROKEN BOW 

Toby Keith 
0 SHOW DOG- UNIVERSAL 

COUNTRY GIRL (SHAKE IT FOR ME) Luke Bryan 
M. BRIGHT,J.STEVENS (L.BRYAN,D. DAVIDSON) O CAPITOL NASHVILLE 

AM I THE ONLY ONE Dierks Bentley 
J R STEWART (J. BEAVERS,J.R.STEWART,D,BENTLEY) O CAPITOL NASHVILLE 

JUST A KISS Lady Antebellum 
PWORLEY.LADY ANTEBELLUM ( D. HAYWOOD .C.KELLEYH.SCOTT,D.DAVIOSON) 00 CAPITOL NASHVILLE 

KNEE DEEP Zac Brown Band Featuring Jimmy Buffett 
K STEGAU.,Z.BROWN (Z.BROWN,W,OURRETTE C BOWLES.J SIEELE) 0 SOUTHERN GROUND /ATLANTIC /BIGGER PICTURE 

TEENAGE DAUGHTERS Martina McBride 
8 GALLIMORE.M MCBRIDE (M.MCBRIDE.V WARREN. B WARREN) 0 REPUBLIC NASHVILLE 

AIR 
POWER 

HOMEBOY 
J JOYCE (E. CHURCH.C. BEATHARD) 

LOOK IT UP 
5 CANNON PREBLLYH E ORRALL) 

AIR 
POWER 

JUST FISHIN' 
M. KNOX (C BEATHARD. M. CRISWELL. E M HILL) 

Eric Church 
0 EMI NASHVILLE 

.44 

Ashton Shepherd 
0 MCA NASHVILLE 

Trace Adkins 
0 SHOW DOG- UNIVERSAL 

YOU AND TEQUILA 
B CANNON,K.CHESNEY (M.BERGD.CARTER) 

I WOULDN'T BE A MAN 
F. ROGERS )R.M.BOURKE,M.B. REID) 

BAREFOOT BLUE JEAN NIGHT 
J. MOLR. CLAWSON (O.ALTMAN.E,PASLAYT.SAWCHUK) 

LAST NIGHT AGAIN 
D.HUFF (J.S.JONES,M.LINSEY,H.LINDSEY) 

CRAZY GIRL 
M.WRUCKE (L,BRICE,L.ROSE) 

Kenny Chesney Featuring Grace Potter 
0 BNA 

Josh Turner 
0 MCA NASHVILLE 

Jake Owen 
0 RCA 

Steel Magnolia 
e BIG MACHINE 

Eli Young Band 
0 REPUBLIC NASHVILLE 

1 

2 

2 

4 

5 

6 

1 

8 

9 

10 

11 

12 

13 

14 
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16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

Tenth- season 

"American Idol" 

winner posts the 

highest start for a 

debut single in the 

Nielsen BDS era 

(since January 

1990), previously 

held by "Nashville 

Star" victor Brad 

(otter's "I Meant 

To" (No. 42 in 

2004). With 171,000 

downloads, "Big" 

debuts at No. l on 

Country Digital 

Songs. 

Lead single from 

"American Idol" 

runner -up bows with 

121,000 downloads 

at No. 2 on Country 

Digital Songs, while 

Nielsen BDS reports 1 

million audience 

impressions from 

airplay at 50 

monitored 

country stations. 

Song hits the Hot 100 

at No. 20. 

e 
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HOT SNOT 
DEBUT 

40 

34 

35 

41 

36 

37 

37 

41 

44 

38 

40 

46 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER PROMOTION LABEL 

WON'T BE LONELY LONG 
M. KNOX ( J.THOMPSON,A.ALBRITTON,G.DUCAS) 

LOVE DONE GONE 
C. CHAMBERLAIN,B.CURRINGTON (S.CAMP,,M.OREEN) 

TAKE A BACK ROAD 
I HEWITT,R.ATKINS (R.AKINS,L.LAIRO) 

LOVE DON'T RUN 
L MILLER ( J.LEATHERS ,B,GLOVER,R.THILBODEAU) 

REMIND ME 
F. ROGERS (B.PAISLEYC. DUBOIS,K.LOVELACE) 

COUNTRY MUST BE COUNTRY WIDE 
D.HUFF (M- DEKLE.0 FORD.B. GILBERT) 

Brad 

Josh Thompson 
0 COLUMBIA 

Billy Currington 
O MERCURY 

Rodney Atkins 
O CURB 

Steve Holy 
O CURB 

Paisley Duet With Carrie Underwood 
ARISTA NASHVILLE 

Brantley Gilbert 
0 VALORY 

1 I LOVE YOU THIS BIG Scotty McCreery 
M BRIGHT (R. JACKSON ,E DEAN R JAMES) O 19 INTERSCOPE/MERCURY 

A BUNCHA GIRLS 
M KNOX (FBALLARS.B.HAYSLIP.DDAVIDSON,R.AKINSI 

I GOT YOU 
NV (S.THOMPSON.K.THOMPSON,J.SELLERS,P,JENKINS) 

Frankie Ballard 
to WARNER BROS /WAR 

Thompson Square 
0 STONEY CREEK 

TONIGHT Sugarland 
B GALLIMORE,K,BUSH,J.NETTLES (J. O.NETTLES,K.BUSH.K.GRIFFIN) O MERCURY 

LET IT RAIN 
F. LIDDELL.C. AINLAY (D.NAIL.J.SINGLETON) 

David Nail 
O MCA NASHVILLE 

MR. BARTENDER 
J. RICH,C. PENNACHIO (B GASKIN) 

1,000 FACES 
J. JOYCE (R. MONTANA,T0OUGLAS) 

Bradley Gaskin 
0 COLUMBIA 

Randy Montana 
O MERCURY 

WANNA TAKE YOU HOME Gloriana 
M SERLETIC (TGOSSIN.M.SERLETIC,W.MOBLEY) O EMBLEM /WARNER BROS WAR 

AMEN Edens Edge 
BRIGHT (S. BLACK.H.BLAYLOCK.0 GRAVITTG.O'BRIEN) O BIG MACHINE 

SHOTGUN GIRL The JaneDear Girls 
J RICH (0 LEVERETT,D. RATTAN) 0 WARNER BROS WMN 

I GOT NOTHIN' 
F ROGERS (D. RUCKER,C,MILLS) 

Darius Rucker 
0 CAPITOL NASHVILLE 

WHEN LOVE GETS A HOLD OF YOU Reba 
D HUFF (J.ALEXANDER.G. NICHOLSON,J.R.STEWART) 0 STARSTRUCK /VALORY 

GENERATION LOVE Jennette McCurdy 
.1 DEMARCAS ( T.DOUGLAS,H.MORGAN,R.COPPERMAN) 0 CAPITOL NASHVILLE 

THE REASON WHY Little Big Town 
W KIRKPATRICK,LITTLE BIG TOWTE (KFENRCHILD.W KIRKPATRICKK .SCHLAPNIAN,PSWEET.J WESTBROOK) OCAmOL NASHVILLE 

DIDN'T I James Wesley 
D. FRIZSELL.R.CLAWSON (B.GLOVER.K.JACOBS,R.MONTANA) 0 BROKEN BOW 

STORM WARNING Hunter Hayes 
D HUFEH. HAYES (KNAVES G. SAMPSON,BUSBEE) O' ATLANTIC/WMN 

STAYING'S WORSE THAN LEAVING Sunny Sweeney 
B BEAVERS (J.CLEMENTI R FOSTERS SWEENEY) 0 REPUBLIC NASHVILLE 

LIKE MY MOTHER DOES Lauren Alaina 
C STEWART.A.PEARCE (N. CHAPMAN,L.ROSE,N.WILLIAMS) 0191NTERSCOPE MERCURY 

OH, TONIGHT Josh Abbott Band Featuring Kacey Musgraves 
E HERBST (J.ABBATT,S. HELMS) 0 PRETTY DAMN TOUGH 

TOP COUNTRY ALBUMS '" 
W lç0 ARTIST Title 

it?< n%,..:21.1, 3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

0 
0 1 1 

o® 
0 3 4 

0 
O 
0 

7 5 

O 

it 11 4 3 Er 
o`ó ® 17 

13 8 6 

22 22 

0 19 17 

or `c 16 11 
Ev 

-ma 17 15 

18 12 11 
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HOT SHOT 
DEBUT 

6 

2 

5 

7 28 

2 

8 

9 9 

z 

10 

BRAD PAISLEY This Is Country Music 
ARISTA:IASMILLE 83274ISMN (1198) 

JASON ALDEAN My Kinda Party 
BROKEN BOW 7697 (18 -98) 

SCOTTY MCCREERY 
Amaican Idol Season 10: Scotty McCreery 

19 DIGITAL EX (9.98) 

ZAC BROWN BAND 

m RASCAL FLATTS 
Wu MACHINE HEU I BOA 11'3 9s, 

TAYLOR SWIFT 
RIO MACHINE íS0300Á (18.98) + 

You Get What You Give 

Nothing Like This 

THE BAND PERRY 
REPUBLIC NASHVILLE 0l4839/11MRG (10.98) 

1 

W `s x iea 
53 < 3ó 

26 23 24 

o30 31 

3 28 24 26 

29 

30 

Speak Now FI 1 31 

The Band Perry 2 32 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 97702 (18.98) 

LAUREN ALAINA 

Need You Now fl 1 

9 DIGITAL Ex (9.98) 
American Idol Season 10: Lauren Alaina 9 

SARA EVANS 
REA 49693/SMN (10.98) 

AUSON KRAUSS & UNION STATION 
ROUNDER 610665' /CONCORD (18.98) 

Stronger 1 

4 
34 

Paper Airplane 1 36 

BLAKE SHELTON 
REPRISE 525092 /WMN (ta.se) 

Loaded: The Best Of Blake Shelton 10 

Every Chance I Get 3 COLT FORD 
AVERAGE JOE'S 226 (14.98) 

TIM MCGRAW 
CURB 79205 (18.98) 

Number One Hits 6 

ZAC BROWN BAND The Foundation © 2 
ROWVBGITR RCTUREHOMEGRA HTSARAMIC51641llAGn398) 

SOUNDTRACK 
RCA Izsv /sMN (11 sa) Country Strong 2 

KENNY CHESNEY 
BNA 57445/SMN (1198) ±, 

Hemingway's Whiskey 1 

RANDY TRAVIS 
WARNER BROS. 8635 DIICRACKER BARREL (1198) 

Randy Travis 

MIRANDA LAMBERT 
COLUMBIA 46854/SMN (12.98) 

Revolution 

AARON LEWIS 
STROUDAVARIOUS 01013 (7,98) 

Town Line (EP) 

SUGARLAND 
MERCURY 014758 "NMGN(13.98)SIB 

The Incredible Machine 

JOSH TURNER 
MCA NASHVILLE 015348/UME (7.98) 

THOMPSON SQUARE 
STONEY CREEK 7677 (13.98) 

Icon: Josh Turner 

Thompson Square 

ROY ORBISON 
ORBISON/LEGACY 89568 EWSTARBUCKS (12.98) 

BILLY CURRINGTON Icon: Billy Currington 
MERCURY 015290/UME (7.98) 

Opus Collection 

20 

37 

38 

39 29 

43 

41 37 

21 18 

26 27 

25 20 

28 28 

10 - 

42 

Q41 

112) 40 37 

45 39 

e 
3 

12 49 

22 (I) 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

BILLY CURRINGTON 
MERCURY 014407 /UMGN (9.98) 

Enjoy Yoursel- 

BRAD PAISLEY 
ARISTA NASHVILLE 75878/SMN (11.98) 

ERIC CHURCH 
CAPITOL NASHVILLE 20810' (12.98) 

DONNY & MARIE 
MPCA 2F- I2 /ADG (14.98) 

JERROD NIEMANN 

Hits AIivc 

CarolinE. 

Donny & Marie 

Judge Jerrod & The Hung Jury 

EMMYLOU HARRIS 
WARNER BROS (18,981 'fl Hard Bargain, 

SOUNDTRACK 
Carty Stang: More Music FrorTTheMolion r 

FRANKIE BALLARD Frankie Ballard (EP 
WARNER BROS /211713 WAN (7.98) 

HANK III 
SIDEWALK 79233'/BRUC (18.98) 

DARIUS RUCKER 
CAPITOL NASHVILLE 26939 (18.98) 

KEITH URBAN 
CAPITOL NASHVILLE 47695 (11.98) 

EASTON CORBIN 
MERCURY 013644/OMGN (10.98) 

ALAN JACKSON 
ARISTA NASHVILLE 78681 SMN (11.98) 

STEVE EARLE 
I'll Never Get Out Of This World Alive 

NEW WEST 6195' (1798) + 

Hillbilly Joke- 

Charleston, SC 1966 

Get Closer 

Easton Corbin 

34 Number Ones 

JOHN RICH 
WARNER BROS. 527844 WMN (7.98) 

JOSH TURNER 
MCA NASHVILLE 013,J IAUGN (13,98) 

ZAC BROWN BAND 

SOO-ERN G9D NSRTLOETE ë,: 

BRANTLEY GILBERT 
AVERAGE JOE'S 215 (14.98) 

TOBY KEITH 
SHOW DOG- UNIVERSAL 014492 (9.98) 

BLAKE SHELTON All About Tonight (EP) 
REPRISE 524497 WMN (7.98) 

JOHN RICH Rich Rocks (EP) 
WARNER BROS. 523992/WMN (7 98) 

For The Kids (EP) 

Haywire 

Pass The Jar: Live 

Halfway To Heaven 

Bullets In The Gun 

67 68 39 
RI DON WILLIAMS Icon: Don Williams 

MCA NASMALLEW4st9NME)7 8). 

CARTER'S CHORD 
SHOW DOG- UNIVERSAL 015486 (5.98) 

STEEL MAGNOLIA 
BIG MACHINE SM0100A (19.98) 

DIXIE CHICKS 
Playlàt The 

Very Best q The Dizie Chick 
COLUMBIALEGACY61981/SIXW MUSC (798) 

Wild Together (EP) 

Steel Magnolia 

aL 

2 

4 

4 

7 

1 

3 

5 

33 

10 

1 

2 

4 

7 

4 

40 

2 
gle, "Old Alabama," logs a second 

2 week atop Hot Country Songs, 
19 , Brad Paisley's "This Is Country 

Music" posts the biggest opening - 
1 

week Nielsen SoundScan sum on 

1 °PAISLEY 
Top Country Albums so far this 

35 year. With 153,000 copies and Hot 

Shot Debut applause, Paisley's eighth set of new songs is also 

his sixth to start at the summit. The lead single and title track 
48 from the new set stopped at No. 2 in March, and unsolicited al- 

3 bum play for a third track, "Remind Me" (with Carrie Under - 

27 
wood), boosts the song 36 -30 on the radio list. 

Wade Jessen 

26 

27 

28 

29 

30 

31 

32 

33 

34 

34 

35 
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37 
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BLUEGRASS ALBUMS" 

:;3 3ó 
1 1 8 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL 

Title 

#1 
TwKs 

AUSON KRAUSS & UNION STATION Paper Airplane 

0 3 

3 2 2 
SARAH JAROSZ 

11 
STEVE MARTIN AND THE STEEP CANYON RANGERS 
40 SHARE /ROUNDER 610660' CONCORD 

Rare Bird Alert 

SUGAR HILL 4062 /WELK 

O 4 52 
DIERKS BENTLEY 
CAPITOL NASHVILLE 65410' 

Follow Me Down 

Up On The Ridge 

5 5 3 
CHRIS THILE & MICHAEL DAVES Sleep With One Eye Open 
NONESUCH 527603 WARNER BROS. 

IO 8 16 
THE WAILIN' JENNYS Bright Morning Stars 
RED HOUSE 234 

7 6 59 
BANJODAD 07' 

CO 7 36 
STEVE IVEY 
IMI 0017 /SONOMA 

TRAMPLED BY TURTLES Palomino 

Best Of Bluegrass 

lO 13 20 THE GRASCALS The Grastals & Mends: CAUPSy Classes WM A Bluegrass Spin 

GPACKER AS REL 152 EXBWEGRASGOL 

14 7 
PfESERVAT1ONI lALLJAllBAND &THEDELMCCOURYBAND American Legacies 
MCCOURV 0015' 

BETWEEN THE BULLETS 

`THIS IS' NO. 1 

As the album's second radio sin- 

47 

Data for week of JUNE 11, 2011 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 49 



43 RE-ENTRY 

IN Billboard, 

MAINSTREAM 
R &B /HIP -HOP" 

HOT SHOT 
DEBUT 

.mi 

ARTIST 
TITLE IMPRINT / DISTRIBUTING LABEL 

#p VARIOUS ARTISTS 
t v.K 58F WOE VOL I ABAYBACH 527800MARFAfl1188.. 

TITLE 
ARTIST (IMPRINT/ PROMOTION LABEL) 

BEASTIE BOYS 
HOT SAUCE COMMITTEE PARTINGE410010 DUST 05639VCAPITOL 

WIZ KHALIFA 
ROLLING PAPERS ROSTRUM /ATLANTIC 527099/AG O 

HRI . -' FA.CM.E. JIVE 

S BROWN 
86067 /JLG O 

7 28 
GREATEST RIHANNA 
GAINER LOGO SRP /DEF JAM 014927/IDJMG O+ 

NICKI MINA) 
I'M RWAY YOUNG MONEY CASH MIXEYNNVERSAL MOTOMV 015Cp1NMAG 

.KIRK FRANKLIN 
HELLO FEAR FO YO SOUL /VERITY 77917/JLG 

26 

3 

JADAKISS 
I LOVE YOU 2- BLOCK/RUFF RYDERS/DEF JAM 015684ADJMG 

EMINEM 
RECOVERY WEB5HADI /AFIERMATF9WTERSCGPE 014411-AGA 

MIGUEL 
ALL I WANT IS YOU BLACK ICE/BYSTORM/JIVE 75487 /JLG 

LUPE FIASCO 
USERS 1ST 8 15TH /ATLANTIC 520870*/AG 

RAPHAEL SAADIO 
STONE ROLLIN' COLUMBIA 62568* /SONY MUSIC 

amiTINIE 

16 

SADE 
THE ULTIMATE COLLECTION EPIC 90454 /SONY MUSIC 

TYLER, THE CREATOR 
GOBLIN XL 529' 

TEMPAH 
DISC -OVERT DISTURBING LONDON 70635 /CAPITOL 

THEE LO GREEN 
THE LADY KILLER RADICULTURE 525601 /ELEKTRA 

MARSHA AMBROSIUS 
LATE NIGHTS 8 EARLY MORNINGS J 64826 /RMG 

JENNIFER HUDSON 
I REMEMBER ME ARISTA 60819 /RMG O+ 

20 NEW . . 
aiiKELLY 

IMII NBA (IMAM BRIG CASH MOEIENYM 4t MUOAN 015007AA11G 

STEPHEN MARLEY 
REALM PI 10ETT010111115110GONGULWASALMARJO 015247 

MUSIO SOULCHILD 
MUSIOINTHEMAGIO SONGBOOK/ATLANTIC 524542/AG 

PRICE 
KELLY MY BLOCK /SANG GIRL! 32101 / MACACO 

23 KANYE WEST 
NYBEWIRLOVATM81BlTMDSYR OCAFELLOWNJOI N/WAGQ+ 

aimNEW 

..MARY - -1- 

BOYZ 
TOG COOL TO CARE SNOTTY 522931 /WARNER BIOS 

MARY 
SOMETHING BIG MY 8WCK/COWMBIA 62330/SONY MUSIC 

R. KELLY 
LOVE LETTER JIVE 80874/JLG 

NCiui 
INTIMACY ALBUM III UNIVERSAL MOTOWN 014469NMRG O+ 

iRICK ROSS 
TEFIDN DON MAYBACHSUP- N- S0DEEDEF JAM 014366ADJMG 

PACE 
SETTER 

DRAKE 
1NNIELNAKIMIOR 87BIlOKNESALW1OHU4AI G I 

BOOKER T. JONES 
THE ROAD FROM MEMPHIS ANTI- 87101* EPITAPH 111 
YOLANDA ADAMS 

`T! BECOMING N -HOUSE 100300 EX 

WAKA FLOCKA FLAME 
FLOCKAVEU 1017 BRICK SOlAO/ASYWM 522740/WARNER BROS. 

KID CUDI 
MW 01411f M00N I WRLM1 ONSUAJLMIDI ILMDNWN014M9A.MIGOO 

TREY SONGZ 
PASSION, PAIN 8 PLEASURE SONGBOOK/AII.ANRC 524539/AG O 

35 
JEREMIH 
ALL ABOUT YOU MICK SCHULTZ/DEF JAM 014830 /IDJMG pip 

39 
THE TEMPTATIONS 
ICON MOTOWN 014607 /UME 

T.I. 
: °. NO MERCY GRAND HUSTLE /ATLANTIC 523753*/AG 

c® LOST TRAIN TO 

DIR 
PARIS BAD BOY/INTERMONEY SCOPE 014381AGA a KEYSHIA COLE 

CALLING ALL HEARTS GEFFEN 015108/IGA 

IMP 10 

MI 9 .7 23 

Ink 34 .1 29 

37 

.i 

2 

IIP 3 

17 

MOTIVATION 
KELLY ROWING FEAT LL WNW &AIW AL MOTONWIE61) 

SURE THING 
MIGUEL (BLACK ICE /BYSTORM /JIVE /JLG) 

MY LAST 
BIG SEAN FEAT CHRIS BROWN (G.O.0.D. /DEF JAM /IDJMG) 

16 
LOOK AT ME NOW 
CHRIS BROWN FEAT. LIL WAYNE 8 BUSTA RHYMES (JIVE /JLG) 

91 
SHE AIN'T YOU 
CHRIS BROWN (JIVE /JLG) 

13' FAR AWAY 
MARSHA AMBROSIUS (J /RMG) 

RACKS 
YC FEAT. FUTURE (BIG PLAY /UNIVERSAL REPUBLIC /UMRG) 

HUSTLE HARD 
5 

ACE HOOD (WE THE BEST /DEF JAM /IDJMG) 

DID IT ON'EM 
NKZII MINA( (YOUNG MONEY/CASH MO EY/UNA ERSAL MOTOATNAJfiG) 

L. 

ALL OF THE LIGHTS 19 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) Mn ® CUPID 

LLOYD FEGE AWESOME JONES (GJBO- 50136109E 44NFTERSGOPE) 

DIMBEST NIGHT OF MY LIFE 
JAMIE FOXX FEAT. WIZ KHALIFA (J /RMG) 

aimYOUR LOVE 
MOOT - SIRTE MONEY FEAT. TREY SONGZ (BAD BOY/INTERSCOPE) 

DIMUNUSUAL 
TREY SONGZ FEAT. DRAKE (SONGBOOK /ATLANTIC) 

FINEONE NIGHT ST 
KERI HILSON PUT. CHRIS BROWN (MOSLEY20NE 4ANTERSWPE) . 32 2 

ROLL UP 
WIZ KHALIFA (ROSTRUM /ATLANTIC /RRP) 

..l 
IM ON ONE 
0110011.13) ME DEBEST/CANIMMETAMERS41. MOTONNAMIG) 

RUN THE WORLD (GIRLS) 
BEYONCE (COLUMBIA) 

LOVE FACES 
TREY SONGZ (SONGBOOK /ATLANTIC) . 9 

N 
LLNATIVE 

JOH 
FEAT RICK ROSS (CASH MONEYAIMVERSAL MOTOWN/UMW) 

8 
SOMEONE TO LOVE ME (NAKED) 

q MARY). MICE FEAT DIDDY B LL NATIVE (MATRIAFK;WTBFEN'VOERSCOPE) 

MI 16 
BRING IT BACK 
TRAVIS PORTER (PORTER HOUSE /JIVE /JLG) . 

(m17R WMA ROOD 
16 t GROVE ST. PARTY Di w F L A M E EN. 180 GOT0 BY(SGWUAS'5UVANAREN NìW.) 

3 
BALLIN' 

YOUNG JEEZY FEAT. LIL WAYNE (CTE /DEF JAM /IDJMG) De 
3 

TUPAC BACK 
MEEK MILL FEAT. RICK ROSS (MAYBACH/WARNER BROS,) 

m 5 OUT OF MY HEAD 
LUPE FIASCO FEAT. TREY SONGZ (1ST 8 15TH /ATLANTIC) 

3 
/M 
- RMHANNAN p (SRP /DDOWN EF JAM /IDJMG) al HOW MANY S 

K. MICHELLE (RITZ COMMITTIMETEE /JIVE /JLG) 

4 ALL YOUR LOVE 
K' LA (MUSIC LINE /IDJMG) 

9 PIECE 
4 _ RICK ROSS FEAT LL WAYNE OR R (AWYBACH5LIP- NSL%1DTF JAIWEING) 

I DON'T DESERVE YOU 
LLOYD BANKS FEAT. JEREMIH (G UNIT /CAPIT01.) 

®GOIN STEADY 
ROCKS (A -1) 

iIWE CAN GET IT ON 
YO GOTTI FEAT. CMRA (INEVITABLE) 

.®PLATINUM 
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/PRIORITY /CAPITOL) 

TWISTED 
GORILLA ZOE FEAT. LIL JON (BLOCK /ATLANTIC /EONE) 

GUCCI MANE 
ME RETURN OF ML ZONE E 1017 OPEN SGGAD 527374WARNER BROS 

SNOOP DOGG 
DOCUMENTARY DOGGYSTYLE /PRIORITY 07952/CAPITOL 

KERI HILSON 
NO BOYS ALLOWED MOSLEY/ZONE 4ANTTERSCOPE 015088AGA 

ARETHA FRANKLIN 
A WOMAN FALLING OUF OF LOPE ARETHAS RECORDS 70313 EX 

JIM JONES 
CAPO EONE 2115 

TRAVIS BARKER 
GNETHE ORIJMMER SOME ISALLEANTERSCWE 015394,9GÁ 

.®TANK 
NOW OR NEVER MOGAME/S(NJG OWASTY /Á1U000 525214/ÁG ami KILLSIER 

NG 0ME 

MIKE 
PL3DGE (1R1CWLWEAND HUSTU/1REELFAF 341/SMC 

MENUSHER 
RAYOND V RAYMOND LAFACE 61552/JLG 

aimCHARLIE WILSON 
JUST CHARLIE P MUSIC /JIVE 81696 /JLG 

50 MARVIN GAYE 
ICON MOTOWN 014578/UME 

Lupe Fiasco scores his first Rhythmic chart- 

topper as "The Show Goes On" steps 1 -1 in its 

18th week. The Chicago MC first appeared on 

the list as the featured artist on Kanye West's 

"Touch the Sky" in 2006 (No. 24 peak), and 

his best prior showing was "Superstar," 

featuring Matthew Santos (No. 9 in 2008). 

COUNTRY SH *T 
BIB K.R.I.T. (CINEMATIC /DEF JAM /IDJMG) 

I GET MONEY 
BIRDMAN FEAT U WAYNE. HACKMINE 8 T-MN (CASH AONY44A96AL MOTOANUMRG 

iWHAT YO NAME IZ 
KIRKO BANGZ (LMG UNAUTHORIZED /WARNER BROS.) 

OH MY 
DJ DRAMA (APHILLIATES/GRAND HUSTLE) 

WALKING 
MARY MARY (MY BLOCK/COLUMBIA) 

Cht 
RHYTHMIC- 

111111 o 2 18 THE SHOW GOES ON 
LUPE FIASCO (1ST 8 15THi ATLANTIC 

TITLE 
ARTIST (IMPRINT/ PROMOTION LABEL) 

2 ... 
4 

iiROLL 

5 
.JUST . ®®LOOK 

.- 

GIVE ME EVERYTHING 
PRMAL FEAT. NFYD ARKIIACE 8 MYER (MR 3051POLO GROUNDS/0005I 

E.T. 
KATY PERRY FEAT. KANTE WEST (CAPITOL) 

UP 
WIZ KHALIFA (ROSTRUM /ATLANTIC /RRP) 

CANT GET ENOUGH 
THE BLACK EYED PEAS (INTERSCOPE) 

AT ME NOW 
CHRIS BROWN FEAT. LIL WAYNE 8 BUSTA RHYMES (JIVE /JLG) 

BinMY 

..SHE 

10 
®ON 

11 
..SUPER .. 

13 
..RACKS 

.11111 . 
16 

1 . 
inWRITTEN 

E 

DOWN ON ME 
JEREMIH FEAT. 50 CENT (MILK SCHULTZ /DEF JAM /IDJMG) 

LAST 
BIG SEAN FEAT. CHRIS BROWN (G.O.O.D. /DEF JAM /IDJMG) 

AIN'T YOU 
CHRIS BROWN (JIVE /JLG) 

THE FLOOR 
JENNIFER LOPEZ FEAT. PITBULL (ISLAND /IDJMG) 

BASS 
NICKI MINK (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN) 

TILL THE WORLD ENDS 
BRITNEY SPEARS (JIVE /JLG) 

YC FEAT. FUTURE (BIG PLAY /UNIVERSAL REPUBLIC) 

S &M 
RIHANNA (SRP /DEF JAM /IDJMG) 

ALL OF THE LIGHTS 
KANTE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

MOTIVATION 
KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN) 

THE LAZY SONG 
BRUNO MARS (ELEKTRA /ATLANTIC) 

BACKSEAT 
NEW BOYZ FEAT. THE CATARACS 8 DEV (SHOTTY/WARNER BROS.) 

IN THE STARS 
T1NIE TEMPAH FEAT. ERIC TURNER (DISTURBING LONDON/CAPITOL) 

® 
.SURE 

PARTY ROCK ANTHEM 
17FÁO RAG MIEN NMERa GOONIOCK!NV1Y OOMMLLAMOf9HOP0RR0ì5COH) 

THING 
MIGUEL (BLACK ICE /BYSTORM /JIVE /JLG) 

v/h/v uvrrn 
RIHANNA (SRP /DEF JAM /IDJMG) 

CD 
28 3 

GREATEST ROLLING IN THE DEEP 
GAINER ADELE (XL/COLOMBIA) 

T26 2 
DON'T WANNA GO HOME 
JASON DERULO (BELUGA HEIGHTS /WARNER BROS.) a 20 5 
RUN THE WORLD (GIRLS) 
WINCE (COLUMBIA) 13 

32 2 WHERE THEM GIRLS AT 
MO GUM FEAT. RD RIGA 8 NICK( NNAI (MAYA MLISIGASIPALYARKBCARIO-I ® 

3 
OUT OF MY HEAD 
LUPE FIASCO FEAT. TREY SONGZ (1ST 8 15TH /ATLANTIC) cia,, BEST LOVE SONG 

1A i/ T -PAIN FEAT. CHRIS BROWN (KONVICT /NAPPY BOY /JIVE /JLG) 

32 

33 

34 

35 

I'M ON ONE 
DI WALED (WE THE BEST/CASH MONEY/UNIVERSAL MOTOWNA)MRG) 

BLOW 
NESHA (KEMOSABE /RCA/RMG) 

I'M INTO YOU 
JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND /IDJMG) 

DID IT ON'EM 
NICKI MINAJ (YOUNG MONEY /CASH MONEY/UNIVERSAL MOTOWN) 

HUSTLE HARD 
ACE HOOD (WE THE BEST /DEF JAM /IDJMG) 

TWISTED 
GORILLA ZOE FEAT. LIL JON (BLOCK /ATLANTIC /EONE) 

I NEED A DOCTOR 
OR. ORE FEAT. EMINEM 8 SKYLAR GREY (AFTERMATWINTERSCOPE) 

JOHN 
UL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL MOTOWN) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE /KONLIVE/INTERSCOPE) 

LOSE CONTROL 
KERI NILSON FEAT. NELLY (MOSLEY /ZONE 4 /INTERSCOPE) 

BRING IT BACK 
TRAVIS PORTER EITER HOUSE /JIVE /JLG) 

UNUSUAL 
TREY SONGZ FEAT. DRAKE (SONGBOOK/ATLANTIC) 

BETWEEN THE BULLETS 

RICK ROSS BOSSES UP 
Besides his now -infamous grunt, Rick Ross' favorite adlib 
has always been "Boss!" With the release of "Maybach Mu- 

sic Group Presents: Self Made: Vol. 1" debuting at No. 1 on 
Top R &B /Hip -Hop Albums with 59,000 copies (according 
to Nielsen SoundScan), a boss he has proved to be. His 
Maybach Music signees Pill, Wale and Meek Mill take cen- 

ter stage on the album with the skills that made them es- 

tablished figures in the underground rap world while Ross 

plays a supporting role on the set. "Self Made" boasts the 
success of lead single "Tupac Back," which is No. 25 on 
Mainstream R &B /Hip -Hop and No. 39 on Hot R &B /Hip- 

Hop Songs. In 2009, Maybach released Triple C's "Custom Cars & Cycles," which opened at No. 

5, selling 12,000 in its first week. -Rauly Ramirez 
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TITLE 
ARTIST (IMPRINT/ PROMOTION LABEL) 

I 

SMILE 
KIRK FRANKUN (FO YO SOULGOSPO CENTRIC/VERITYiJLG) 

4EVERMORE 
ANTHONY DAVID FEAT. ALGEBRA (PURPOSE /EONE) 

FAR AWAY 
MARSHA AMBROSIUS (J /RMG) 

SO IN LOVE 
JILL SCOTT FEAT ANTHONY HMAILTON (BLUES BABFWWARNER BROS.) 

LOVE LETTER 
R. KELLY (JIVE /JLG) 

NOT MY DADDY 
KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GIRWMALACO) 

WHERE YOU AT 
JENNIFER HUDSON (ARISTA /RMG) 

YOU ARE 
CHARLIE WILSON (P MUSIC/JIVE/AG) 

GREATEST 
GAINER 

PIECES OF ME 
LEDISI (VERVE FORECASTNERVE) 

WALKING 9 2S 
MARY MARY (MY BLOCK/COLUMBIA) 

DidIF ITS LOVE 
KEM FEAT. CHRISETTE MICHELE (UNIVERSAL MOTUWN/UMRG) 

aimANYTHING 
MUSIO SOULCHILD FEAT. SWIZZ BUTS (ATLANTIC) 

DIPFCA GREENS & CORNBREAD 

Dt 
j 

SUBE 

STILL 
(EPIC /COIN 

LOVE 
LU MBIA) 

WITH YOU 

al6 

T 
NOEL 

BEAU 
GOURDIN 

IFUL 
(MASS APPEAL /EONE) 

D 6 
CLOSER 
JOE (DEXTERITY SOUNDS) 

af71S - GONE AND NEVER COMING BACK 
2O 

MELANIE FIONA (SRC /UNIVERSAL MOTOWN /UMRG) 

.14 16 
GOOD MAN 
RAPHAEL SAA010 (COLUMBIA) 

.18 19 
CAUGHT MY EYE 
MINT CONDITION (SHANACHIE) 

21 10 
LOVE FACES 
TREY SONGZ (SONGBOOK/ATLANTIC) 

DM 22 4 
FALL 5.0 
BRIAN MCKNIGHT (HARD WORK /EONS) 

23 5 
RADIO MESSAGE 
R. KELLY (JIVE /JLG) ®r LIFE OF THE PARTY 
CHARLIE WILSON (P MUSIC /JIVE /JLG) 

YES 
MUSIO SOULCHILD (ATLANTIC) 

I CANT MAKE YOU LOVE ME 
TANK (MOGAME /SONG DYNASTY /ATLANTIC) 

20 

1 1 16 

Ili 2 13 

© 4 10 

0517 . 3 21 

07 . 6 11 

o16 2 
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a 11 14 

.,10 15 

IN 9 24 

®14 6 a 13 38 

1.12 8 

El 15 4 

17 32 
YOU BE KILLIN EM 

4.. FABOLOUS (DESERT STORM /DEF JAM /IDJMG) a ' GROVE ST. PARTY M. MIA ROOM RMEFEN IEBO corn (1017 BACK SOLADAM1NAWARIER BR05.) 

11111 
BRING IT BACK 
TRAVIS PORTER (PORTER HOUSE /JIVE /JLG) . PARTY ROCK ANTHEM 
LMFAO(PARTY ROCK/ WILL .I.AM /CHERRYTREE/INTERSCOPE) 

YOUR LOVE 
MOOT - DIRTY MONEY FEAT - TREY SONGZ (BAD BOYANTERSCOPE) 

BACKSEAT 
NEW BOYZ FEAT. THE CATARACS 8 DER (SHOTTY/WARNER BROS.) all .WRITTEN IN THE STARS 
TINIE TEMPAH FEAT. ERIC TURNER (DISTURBING LONDON/CAPITOL) 

9 PIECE 
RICK ROSS FEAT UL WAYNE DR TL (MAYBACHSURNSLJD60FF JAJ WHO3) as I DON'T DESERVE YOU 
LLOYD BANKS FEAT. JEREMIH (G UNIT /CAPITOL) 

TITLE 
ARTIST (IMPRINT. / PROMOTION LABEL) 

WKS 
LOOK AT ME NOW 
CHRIS BROWN FEAT UL WAYNE 8 BASTA RHYMES (JNEJLG) 

ROLL UP 
WIZ KHALIFA (ROSTRUM /ATLANTIC) 

MY LAST 
BIG SEAN FEAT. CHRIS BROWN (6.0.0.0. /DEF JAM /IDJMG) 

THE SHOW GOES ON 
LUPE FIASCO (1ST 8 15TH /ATLANTIC) 

ALL OF THE LIGHTS 
KANTE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

GIVE ME EVERYTHING 
PIIBULL FEN . NE- YD ARIOJACK 8 MYER (MR *WOW GRWAOSJRMG) 

RACKS 
YC FEAT FUTURE (BIG PLAY /UNIVERSAL REPUBLIC) 

I'M ON ONE 
DI KHAUD NE If EST/CASH MUMMA MOTOM4MI62 

MOMENT 4 LIFE 
NICK( MINAI FEAT. GRAKE MING MONEY/CASH MONEVONAÆRSAL MOTOWN) 

HUSTLE HARD 
ACE HOOD (WE THE BEST /DEF JAM /IDJMG) 

DID IT ON'EM 
NICKI MINN (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN) 

6 FOOT 7 FOOT 
LIL WAYNE FEAT. CORY GUNS (CASH MONEY/UNIVERSAL MOTOWN) 

OUT OF MY HEAD 
LUPE FIASCO FEAT. TREY SONGZ (1ST 8 15TH /ATLANTIC) 

NO HANDS 
WAKA FLOCKA FLAME (1017 BRICK SOUAD/ASYLUMWARNER BROS.) 

JOHN 
LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL MOTOWN) 

SUPER BASS 
NICKI MINAJ (YOUNG MONEY /CASH MONEY/UNIVERSAL MOTOWN) 

20 

50 Go to www.billboard.biz for complete chart data Data for week of JUNE 11, 2011 



4 28 
LOREENA MCKENNITT 

THE WIND MATS/We THE BARLEY OANLAA ROPDNERAE 015015546 

10 67 
CELTIC THUNDER 
ITS ENTERTAINMENT( CELTIC THUNDER 013924/DECCA 5/6 

8 33 
COUNTDOWN ORCHESTRA 
CELTIC FAVORITES SONOMA 3949 

VARIOUS ARTISTS 
COSIGNS= OF NAWN SYA BIG DINT KWERG 010AAEAR ND56WBDS 

DENGUE FEVER 
CANNIBAL COURTSHIP FANTASY 32622 /CONCORD 

YELLE 
SAFARI OBCO OIB BECRATON CEM WYDC00PEMTM 76KODOATR0NN 

® 14 17 
JAKE SHIMABUKURO . 
PEACE LOVE UKULELE HITCHHIKE 1112 

13 3 
VARIOUS ARTISTS 
AGERA TO. WINE DMRRB, IBBLR&AW FRAM IBRLAi06S9TROR 

VARIOUS ARTISTS 
IRISH FAVORITES SONOMA 0062 

COUNTDOWN SINGERS & ORCHESTRA II 
CELTIC FAVORITES SONOMA 0064 

7 3 
JOHNNY CLEGG 

., HUMAN APPLESEED 1124 
_ 

JUN 
11 

1 

2 2 24 

3 3 11 

4 4 8 

5 5 26 

o 
o 

ARTIST 
TITLE "Wn'IT 

VARIOUS ARTISTS 
THE ROYAL WEDDING WK"B 

MORMON TABERNACLE CHOIR 
MBIOTI 

VARIOUS ARTISTS 
BIZEO CARMEN SL ìAWDECCA 014591;UNNFRSAL CLASSICS GROUP 

JOSH WRIGHT 
JOSH WRIGHT SHADOW MOUNTAIN 50559E1 

ERIC WHITACRE 

6 6 

CHICAGO SYMPHONY ORCH. 
VERDI CSO RESOUND 9011006 

NOW ENSEMBLE 
AWAKE NEW AMSTERDAM 029 

ALEXANDRE THARAUD 
AIEGNI E MARCO HAYS SCAMPI','. 

ANDRE RIEU & HIS JOHANN STRAUSS ORCH. 
FOREVER VIENNA ANDRE R!E 

SIMONE DINNERSTEIN KAMMERORCHESTER 
BACH: A STRANGE BEAUTY a 

JONAS KAUFMANN 
VERISMO ARIAS DECCA L 'UVERSAL CLASSES GROUT 

CIFRITZ WUNDERUCH DIETRICH RSCHER.OIESKAU 
MAHLER DG 015508 AL CLASSICS ORO,° 

IF 13 67 
EMANUEL AX YO -YO MA ITZHAK PERLMAN 
MHIDELSSOHN PLA IO TR D5 

14 7 4 
NILSSON RYSANEK LUDWIG VICKERS STEWART 
WAGNER DIE WALAuHE 

DAWN UFSHAW LARLA OLIONAIRD CRASH ENSEMBLE 

DONNACHA DENNEIIY 

e WORLD ALBUMS" 

Y 
E- ARTIST 

P-23' á3 3E TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

1 CELTIC THUNDER 
HERITAGE CELTIC THUNDER 015195 /DECCA J 

2 1 
70 CELTIC WOMAN 

SONGS FROM THE HEART'.iANHATTAN 583601BLG'H 

VIEUX FARKA TOURE 
SECRET SIX DEGREES 61179 

CELTIC WOMAN 
LULLABY MANHATTAN 47069 /BLG 

D 

B 

3 

9 12 

9 5 6 

10 6 9 

2 3 45 

3 4 27 

11 8 28 

6 13 

6 5 2 

7 2 2 

ARTIST ¡z` 

TITLE IRIPRINT & NUMBER! DISTRIBUTING LABEL 

MIL VOLO 
L VOLD :1CATáN1EMLGER@1015517AG4 

DAVID GARRETT 
ROCK SYMPHONIES 

STING FT. THE ROYAL PHILHARMONIC CONCERT ORCH. 

STING:LNE IN BERLIN -:L UG 014982NECCA I 

JACKIE EVANCHO 
1.1 

0 HOLY NIGHT VALU COLUNIUTA 81151/SONY MUSIC O+ 

ALFIE BOE 
BRING HIM HOME DECCA 015330 

JAMES CARTER 
CARIBBEAN RHAPSODY EMARCY 015172/DECCA 

ALFIE BOE 
YOU'LL NEVER WALK ALONE EMI CLASSICS 96789 

8 42 
ZOE KEATING 
INTO THE TREES ZOE KEATING 03 EX 

DUE VOCI 
DUE VOCI TUNETONES 014271/UME ED 

To 47 STING 
SYMPHONICIRES CHIWYIREDG 014464 %1A5GASALCEASHCB GROUP 

10 19 
KATHERINE JENKINS 
BELIEVE 143 /REPRISE 522190 /WARNER BROS. 

ROB GARDNER FT. THE SPIRE CHORUS 
LAMB OF GOD SPIRE 15 

MORMON 
HEAVENSONG MORMON TABERNACLE 

TABERNACLE 
CHOIR 

CHOIR 
5035926 . 35 

MIKE PATTON WITH COCK RN&IONICAA. TOSCANINI 

MONDO CANE IPECAC 119 

4 26 
THE IRISH TENORS 
THE VERY BEST OF THE IRISH TENORS EONS 2300 

AIRPLAY 
MONITORED BY 

nielsCn 
BDS 

r.r.1 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan BillbarlA 

DANCE CLUB SONGS- 

'41. á3 3ó 

a3 

IN 5 

1111 6 5 

10 

10 

©: 7 

III 4 8 

Ell 11 6 

IIII 1 9 

® 13 9 Ill 10 13 

III18 7 

D22 3 

`14 12 

113 20 6 ® t9 7 MOVE WITH IT 
LINNEA LINNEA & CO. 

imp 27 3 
RUN THE WORLD (GIRLS) 
BEYONCE COLUMBIA 

ri 7 16 11 

18 8 10 

CI31 2 

8 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

laHOLLYWOOD TONIGHT 
MICHAEL JACKSON ':. I., H. 

FADE 
KRISTINE W FLY AGAIN 

WORLD KEEPS TURNING 
SYLVIA TOSUN SEA TO SUN 

JUDAS 
LADY GAGA STREAMLINE /KONLIVE /INTERSCOPE 

MIRRORS 
NATALIA KILLS CHERRYTREE /INTERSCOPE 

TILL THE WORLD ENDS 
BRITNEY SPEARS JIVE/JLG 

CALL YOUR GIRLFRIEND 
ROBYN KONICHIWA/CHERRYTREE /INTERSCOPE 

ORIGINAL SIN 
INAS RAT IDBTIMMAS 6 WOMB OJ TALHITS FElRaBECIPo3AICGW10 

ALL HERE NOW 
DAVID GARCIA & HIGH SPIES FEAT. SARAH TANCER SOLMATIC 

BEAUTIFUL PEOPLE 
CHRIS BROWN FEAT. BENNY BENASSI JIVE /JLG 

WE OWN THE NIGHT 
ANDREA ROSARIO HECHTIC 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY CAPITOL 

WHERE YOU AT 
JENNIFER HUDSON ARISTA/RMG 

CATCH A FIRE 
JOHN LEPAGE FEAT. DEBBY HOLIDAY B LFB GROOVE 

20 25 6 

® -17 10 

D 28 5 ® 29 7 

12 10 

CHANGES itat. AIL_ 
DIRTY VEGAS OM 

SWEAT 
SNOOP DOGO DOGGYSTYLE/PRIORITY /CAPITOL 

KICK US OUT 
HYPER CRUSH UNIVERSAL MOTOWN 

I'M INTO YOU 
JENNIFER LOPEZ FEAT. LIL WAYNE ISLAND /IDJMG 

PARTY ROCK ANTHEM 
LMFAO FEAT WIRENAENNETT6 600I10CKFW1YROONYLLIMAOI TEYEEWIWSCOPE 

ROLLING IN THE DEEP 
ADELE XL /COLUMBIA 

NOT MY DADDY 
EVA IN YA FACE /BUNGALO 

YOU CAN'T STOP THE RAIN 
MARTIN CLANCY & THE WITNESS PROTECTION PROGRAMME SEAPORT 

SAN FRANCISCO IS MY DISCO 
LAURA LARUE NEAR 

Y MC ARTIST 
3 3 3c TITLE IU PRINT 8 NUMBER! DISTRIBUTING LABEL fl LADY GAGA 

BORN THIS WAY i _ JNLDD1HlEfSCOPE0153730 

135 
LADY GAGA ° _ 

THE FAME !IHERRYIRFLNIBSCOPE011BG'AGA 

LADY GAGA 
THEREMIX . !.LHERRYTPEMMEASCOPE014633'A3A 

DAFT PUNK 
TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872' 

DEADMAU5 
4X4 =12 MAU5TRAP 2518 /ULTRA 

DAFT PUNK 
MN: LEGACY RECONFIGURED WALT DISNEY 013540 V, 

SKRILLEX 
SCARY MONSTERS AND NICE SPRITES REM BIG BEAT/AMMO 5261&AG 

MOBY 
DESTROYED LITTLE IDIOT 9502/MUTE 

KESHA 
IVATHI DANCE CONMMOER+ I COWAID111RIDYCEKEMOS ERABBOSRAG 

7 GORILLAZ 
THE FALL VIRGIN 97508' /CAPITOL 

VARIOUS ARTISTS 
UKF DUBSTEP 2010 UKF DIGITAL EX 

18 
VIC LATINO 

nl 

1 

®6 43 

® 3 

11. 4 25 

1111 8 

1111 7 al 2 9 

25 

11 

VP 13 26 

12 15 

8 

23 

2 

ULTRA DANCE 12 ULTRA 2734 

13 14 16 
JAMES BLAKE 
JAMES BLAKE PGLYDORNNIVERSAL REPUBLIC 02NMRG 

14 12 8 
TIESTO 
CLUB LIFE VOL ONE: LAS VEGAS MUSICAL FREEDOM 001 

IlUDITHE PRODIGY 
WE WORLDS ON HE THINE 1071E 11ISRIN200N115 WM. 4Y/IIE BDO 

I7 33 VARIOUS ARTISTS 
' NOW INATSMWIMGCIUB HIS 2IVVPODSN75CIWMSC 17R=CAAI0. 

ENOWOLFGANG GARTNER 
ELECTRIC DAISY CARNIVAL VOLUME 2 INSOMNIAC DIGITAL MATRA 

LCD SOUNDSYSTEM 18 16 54 
THIS IS HAPPENING DFANIRGIN 09903 * /CAPITOL 

19 18 15 CUT /// COPY 
ZONOSCOPE MODULAR 134.0+ 

20 18 48 3OH!3 
STREETS OF GOLD PHOTO FINISH 523412/AG/A 

BASSNECTAR 
TIMESTRETCH EP AMORPHOUS DIGITAL EX 

VARIOUS ARTISTS 
IBIZA TRANCE 2011 ENHANCED DIGITAL EX 

21 ' RE4IBYR* 

22 NEW 

GIL SCOTT-HERON AND JAMIE XX 
WERE NEW HERE YOUNG TURKS 517'/XL 

24 22 18 
SWEDISH HOUSE MAFIA 
UNTIL ONE ASTRALWERKS 09666 

MilkROBYN 
BODY TALK r= nhHWACHERRYIREER6IERSCOPE O15111AGA 

26 

®',;35 4 

E337 
26 8 

40 2 

36 4 ir 38 4 

133 24 7 

44 2 

5 9 12 

16 34 9 

á7 15 15 

33 5 

39 32 7 

5 

3 

+62 23 14 

49 2 

44 .13 6 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

SEE THE NEW HONG KONG 
JOSIE COTTON SCRUFFY 

PRICE TAG 
JESSIE J FEAT. B.O.B LAVA/UNIVERSAL REPUBLIC 

WHO SAYS 
SELENA GOMEZ & THE SCENE HOLLYWOOD 

WHAT A FEELING 
ALEX GAUDINO FEAT. KELLY ROWLAND ULTRA 

POWER 
PICK 

WHERE THEM GIRLS AT 
MHDWOTAFEAI RO RDAI1100. 

GAVE UP ON LOVE 
KELLI DENTZ 

SWEET SUGAR POISON 
DAVE MATTHIAS VS. JULISSA VELOZ CARRILLO 

Sir 

SEXY SEXY 
CHARO UNIVERSAL WAVE 

GIVE ME EVERYTHING 
MULL FEAT. RE-YO AFROMCK & RATER MR. 305IPOID GROIAIDSJAIMG 

DANCING TONIGHT 
KAT DELUNA GLOBAL MUSIC BRAND/UNIVERSAL MUSIC BELGIUM 

PERFECT STRANGER 
MAGNETIC MAN FEAT. KATY B COLUMBIA 

TURN IT UP 
ULTRA NATE DEEP SUGAR /STRICTLY RHYTHM 

TAKING OVER NOW 
HMC: HANNAH & MIAMI CALLING SNOWDOG 

DANCE WITH ME 
HOT ROD G NOTE 

SAVE THE WORLD 
SWEDISH HOUSE MAFIA SHM/ASTRALWERKS /CAPITOL 

PRETTY UGLY 
YLIIN ... 
PUSH IT 
JESSIE AND THE TOY BOYS FEAT. YELAWOLF PROSPECT PARK 

GET MY MONEY BACK 
CAZWELL PEACE BISDUIT 

DO YOU WANT TO OR NOT? 
I LIKE R ELECTRIC FEAT SORIM LOUR BEAT CONGRE.SSSRVCTLY RHYTHM 

I WROTE THE BOOK 
BETH DITTO DECONSTRUCTION /COLUMBIA 

WORLDWIDE 
ROGER SANCHEZ FEAT MC FEMME & WEN MASTER SIFALTFWLTRA 

ON THE FLOOR 
JENNIFER LOPEZ FEAT. PITBULL ISLAND /IDJMG 

LONG TIME (TAKIN' MY TIME) 
STATIC REVENGER VS. ANGGER DIMAS WHITE HOUSE 

AWAKEN 
JES ULTRA 

ALL ABOUT SEX 
SARIAH REIGNING HEARTS 

ï.` x 
3 á3 3ó 

fk, 

7 

©.<2 
I14 9 

13 

1:11 9 ir 6 25 

1n:. 

8 10 5 

11 

9 

7 

3 

9 
C 

110 12 17 

1 11 6 

11112 5 13 

13 15 5 

19 6 

115 16 10 

18 18 20 

117 1/ I1 

gai,20 16 

21 4 

®22 2 

pf7 14 12 

ILL IM 
25 

9 

TITLE 
ARTIST IMPRINT I PROMOTION LABEL 

RIMR. SAXOBEAT 
ALEXANDRA STAN JLi. 

ROLLING IN THE DEEP 
ADELE I COLUMBIA 

ADDICTION 
MEDINA ULTRA 

TILL THE WORLD ENDS 
BRITNEY SPEARS JIVE /JLG 

PARTY ROCK ANTHEM 
LMEAO FEAT LAUREN BENNETT I GOMM(PWH ROWALLJAACIffEYMEREIERSCOPE 

WHERE THEM GIRLS AT 
DAME GIETOFEAT RD WA 6 NEKI AtlMI WHATAM SENSTRANS9CSCA ROL 

HELLO 
MARTIN SOLVEIG & DRAGONETTE BIG BEAT /ATLANTIC 

GIVE ME EVERYTHING 
MULL FEAT NE -Y0, AFRUJACK & MAYER MR. 305/POLD GROAMSIJUIMG 

8 9 
NITON (THE REASON) 
ERIC PRYUZ ULTRA 

20 

ON THE FLOOR 
JENNIFER LOPEZ FEAT. PITBULL ISLAND /IDJMG 

CALL MY NAME 
SULTAN & NED SHEPARD FEAT. NADIA ALI HAREM 

E.T. 
KATY PERRY FEAT. KANTE WEST CAPITOL 

SUN & MOON 
ABOVE & BEYOND FEAT. RICHARD BEDFORD ULTRA 

WHAT A FEELING 
ALEX GAUDINO FEAT. KELLY ROWLAND ULTRA 

BEAUTIFUL PEOPLE 
CHRIS BROWN FEAT. BENNY BENASSI JIVE /JLG 

MORE 
RILL II ACE /JLG 

WALKIN' ON THE MOON 
KRIS MENACE FEAT. EMIL NERVOUS 

JUST CANT GET ENOUGH 
THE BLACK EYED PEAS INTERSCOPE 

S &M 
RIHANNA SRP /DEF JAM /IDJMG 

DROWNING 
ARMIN VAN BUUREN FEAT. LAURA V ULTRA 

SAVE THE WORLD 
SWEDISH HOUSE MAFIA SHM /ASTRALWERKS /CAPITOL 

WRITTEN IN THE STARS 
TINIE TEMPAH FEAT ERIC TUNER DISTURBING LONDON/CAPITOL 

THE EDGE OF GLORY 
LADY GAGA STREAMLINE /KONLIVE / INTERSCOPE 

RAINING 
KASKADE & ADAM K FEAT. SUNSUN ULTRA 

RUN THE WORLD (GIRLS) 
BEYONCE COLUMBIA 

Data for week of JUNE 11, 2011 I For chart reprints call 212.493.4023 

AIRPLAY 
MONITORED BY 

nielsen 
BDS 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

CLASSICAL 

WE ARTIST 
TITLE IMPRINT & NUMBER! DISTRIBUTING LABEL 'FT; 

MICHAEL BUGLE El 
CRAZY LOTE 

FRANK SINATRA, DEAN MARTIN SAMMY DAVIS JR 

REVERE EESTOFTHEAA1 FACn 

2 9 

4 13 
HARRY CONNICK, JR. 
IN CONCERT ON BROADWAY CCALIM NMEGR01 77 2355 0NY MUSIC + 

111 
6 8 

GRETCHEN PARLATO 
THE LOST AND FOUND OBLIOSOUND 113 

it7 31 
MICHAEL BUBLE 
HOLLYWOOD: THE DELUXE 143/REPRISE 526141/WARNER BROS 

II) In 

SOUNDTRACK 
THEME: SEASON 1 HBO /GEFFEN 014910/IGA 

WILLIE NELSON & WYNTON RAMSAOS HANOI JONES 

HERE WE GO AGAIN BLUE NOTE 96388 /BLG 

10 4 

THE DV PLAYERS 
CARLETON VAIVIEY: MUSIC WTTH STYLE DC RECORDS 1451/9 

KARRIN ALLYSON 
'ROUND MIDNIGHT CONCORD JAll 32662 /CONCORD 

NINA SIMONE 
5.0.Ú.L. SONY MUSIC CMG 83788 /SONY MUSIC 

GORDON GOODWINS BIG PHAT BAND. 
THAT'S HOW WE ROLL TELARC 32363 /CONCORD 

LOUIS ARMSTRONG 
ICON: LOUIS ARMSTRONG HIP -0 015528/UME 

IRVIN MAYFIELD 
LOVE LETTER TO NEW ORLEANS BASIN STREET 0406 

SEAN JONES 
NO NEED FOR WORDS MACK AVENUE 1057 

CHARLIE HADEN QUARTET WEST 
SOPHISTICATED LADIES EMARCY 015347 /DECCA 

®CONTEMPORARY 
JAZZ ALBUMS'. 

1 2 9 

2 1 2 

3 3 2 

4 41 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABE: S 1 BONEY JAMES 

CONTACT VERVE EO'L'; -- 

BELA FLECK & THE FLECKTONES 
ROCK -ET > SCIE -NCE EONS 2133 

EUGE GROOVE 
STVEN LARGE SHANACHIE 5190 

ESPERANZA SPALDING 
CHAMBER MUSIC SOCIETY HEADS UP 31810' /CONCORD 

=GIL SCOTT -HERON 
CM NEW HERE XL 471' D 

5 58 
TROMBONE SHORTY 
BACKATOWN VERVE FORECAST 014194/VG 

KENNY G 
HEART AND SOUL CONCORD 32048 

0 48 

6 33 

4 4 

11 31 

11 12 4 

12 18 45 

13 13 17 

14 15 16 

23 46 

DAVE KOZ 
HELLO TOMORROW CONCORD 31753 

GALACTIC 
THE OTHER SIDE OF MIDNIGHT ANTI- 87152 /EPITAPH 

FOURPLAY 
LET'S TOUCH THE SKY HEADS UP 32030 /0X6000(' 

VARIOUS ARTISTS 
SMOOTH JA72 NUMRI I IRS CUOMO JIZIRFNNFADS U' 12:. 

BRIAN CULBERTSON 
XII GRP 014460/VG 

THE RIPPINGTONS Ft RUSS FREEMAN 
COTE D'AZUR PEAK 32580 /CONCORD 

HERB ALPERT & LANI HALL 
I FEEL YOU CONCORD JAll 32757 /CONCORD 

VARIOUS ARTISTS 
LEE RITENOUR'S 6 STRING THEORY CONCORD 31911 

SMOOTH JAZZ 
SONGS'" 

2 

Dw. 

3 

1.1 

20 

17 

6 

ICY 10 28 

5 

6 

5 

12 8 7 

11 11 

D 12 17 

TITLE 
ARTIST II:PRINT! PROMOTION LABEL 

BOTSWANA BOSSA NOVA 
DAVID BENOIT HEADS UP /CMG 

CONTACT 
BONEY JAMES VERVE FORECAST /VERVE 

ITS TIME 
BRIAN CULBERTSON GRPNERVE 

UNDUN 
STEVE COLE MACK AVENUE /ARTISTRY 

SUMATRA 
JEFF LONER HEADS UP /CMG 

ENCANTADORA 
BLAKE AARON FEAT. NAJEE INNERVISION 

PUSH TO START 
PAUL TAYLOR PEAK /EONE 

ANYTHING'S POSSIBLE 
DAVE KOZ CONCORD /CMG 

AFFIRMATION 
NEIKO MATSUI SHANACHIE 

S7VEN LARGE 
EDGE GROOVE SHANACHIE 

MASSIVE TRANSIT 
CINDY BRADLEY TRIPPIN'N' RHYTHM 

STILL IN LOVE WITH YOU 
SADE EPIC /COLUMBIA 

SPIN CYCLE 
DREW DAVIDSEN CREATIVE SOUL JAll 

I FOUND THE KLUGH 
GERALD ALBRIGHT HEADS UP /CMG 

HEAVEN IN YOUR EYES 
ELAN TROTMAN FEAT. BRIAN SIMPSON SPECTRA JAll 

Go to www.billboard.biz for complete chart data 53 



 I,T -11. ..1A -- .m. 

DON OMAR 
MR NE WHAM NI ONGS SAM CEN1411011E01417011. .(9) 

WISIN & YANDEL 
LOS VAQUEROS: EL REGRESO WYMACHETE 015218NMLE 

ARMANDO MR 305/FAMOUS ARTIST 33050/SONY MUSIC LATIN 111 i 

17 6 

TOP LATIN ALBUMS 

1 1 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

7WKS 
MANA 
DRAMA Y LUZ WARNER LATINA 526530 O+ 

2 2 65 
PRINCE ROYCE 
PRINCE ROYCE TOP STOP 30020 /SONY MUSIC LAT I1 

O Hoc SHOT LOS TIGRES DEL NORTE 
DEBUT MTV UNPLUGGED MTV / FONOVISA 354644/UMLE O+ 

O ® AVENTURA 
14 + 14 PREMIUM LATIN 8021 VSONY MUSIC LATIN +. 

O 10 32 0 SHAKIRA 
SALE EL SOL EPIC 77433/SONY MUSIC LATIN 

ENRIQUE IGLESIAS 
EUPHORIA SARRSAL WYNJ.AJI ORSRL AASC LAW 01444M EW&1JO,: _ 

DON OMAR 
MEETDE ORRWIS:IIf YJNG B MC% OAFNUTSMVAEIE014957NME 

6 3 47 

tO 8 28 

8 5 26 

9 6 68 

10 4 2 

11 9 

12 7 

13 12 19 

14 11 18 

15 13 9 

16 14 6 

17 16 101 

18 15 52!',; 

O 26 17ì 

20 

® 
22 19 18 

23 18 28 

29 9 

30 53.1 

20 30 

21 29 

28 25 10 

29 23 101 

30 28 41 

O 72 51 

32 

33 

34 

35 

36 

24 60 

31 7 

22 3 

33 33 

32 10 

® ® 
38 34 16 

O 
40 

41 

35 4 

37 

O 45 

Q 42 

45 

46 

48 

49 

50 

43 

46 

15 

4 

20 

29 

91: 

47 20 

48 46 

44 6 

41 10.; 

39 5 

TROPICAL 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

4 

5 

6 

o 
8 

9 

10 

11 

o 
14 

15 

5 51 

2 5 

4 32 

3 3 

7 29 

9 42 

6 2 

8 20 

10 49 

14 22 

20 61 

15 14 

11 8 

18 17 3 

20 18 3 

RE-ENTRY 

PRINCE ROYCE 
PRINCE ROYCE TOP STOP 30020/SOW MUSIC LATIN 

AVENTURA 
14 + 14 PREMIUM LATIN 85211/SONY MUSIC LATIN O +., 

JUAN LUIS GUERRA Y 440 
ASONDEGUERM CAPITOL LATIN 42483 

OLGA TANON 
NI UM LAGRIMA MAS MIA MUSA 90020/SOW MUSIC LATIN 

HECTOR ACOSTA: EL TORITO 
OBUGME DA.M/ENEMUSCUNNERSSL MUSK LATN065409WME 

TOBY LOVE 
LA VOZ DE LA JUVENTUD SONY MUSIC LATIN 65662 

EL GRAN COMBO 
SALSA POPULAR 1035 

GILBERTO SANTA ROSA 
MIS FAVORITAS SONY MUSIC LATIN 74217 

JOAQUIN "JOE" CLAUSELL 
HAMMOCK HOUSE: AFRICA CARIBE FANA 08004/COD60 

VARIOUS ARTISTS 
I LOVE BACHOTA 2011 PLANET 90125/SONY MUSIC LATIN 

GILBERTO SANTA ROSA 
IRREPETIBLE SONY MUSIC LATIN 42868 

NUEVO VOCES 
BEST OF HOT ANO SPICY SALSA SONOMA 4019 

EL GRAN COMBO DE PUERTO RICO 
SIN SALSA NO HAY PARAISO SONY MUSIC LATIN 60758 

OLGA TANON 
20 GRANDES EXITOS WARNER LATINA 526580 

VARIOUS ARTISTS 
RUMBA, MAMBO, CHA CHA CHA PUTUMAYO 238 

FRANKIE RUIZ 
15 EXITOS: VOL.2 MACHETE 014862 /UMLE 

VARIOUS ARTISTS 
CULT CARGO: SALSA BORICUA OE CHICAGO NUMERO 036' 

JERRY RIVERA 
MIS FAVORITAS SONY MUSIC LATIN 70875 

HECTOR ACOSTA EL TORITO 
18 MEMO CRIECI0I WGNUSCORMRSAI ICI C TARO 03770LMF 

VARIOUS ARTISTS 
JOHN LEGUIZAMO: GHETTO KLOWN FANIA 07118 /CODIGO 

ARTIST 
TITLE IMPRINT / DISTRIBUTING LABEL) 'es 

LOS TIGRES DEL NORTE 
MN UNPLUGGED Mw/TONONSA384644/UMLE O+ 

MEW #1 
WK 

2 

3 

4 

5 

6 

7 

8 

9 

11 

12 

EID 

16 

16 

17 

18 

19 

1 2 
CONJUNTO ATARDECER 

3 10 

2 8 

4 19 

5 9 

LLEGAMOS Y NOS QUEDAMOS DISH 721650/UMLE 

INTOCABLE 
2011 G.I.M. 029 /DASMI 

JOAN SEBASTIAN 
LOS HUEVOS RANCHEROS FONOVISA 354639/UMLE 

LOS BUKIS 
35 ANIVERSARIO FONOVISA 354608/UMLE 

GERARDO ORTIZ 
MORIR Y EXISTIR: EN VIVO DEL 82733SOM' MUSIC LATIN 

6 6 
TIERRA CALI 
UN SIND N AMOR NO1pMUQIRI9CNHrR64L HMC DINO04133ME 

7 45 GERARDO ORTIZ 
NI HOY NI MANANA DEL 68924 /SONY MUSIC LATIN 

8 6 
VARIOUS ARTISTS 
Oa POUND Wage MINA DEL 87172/SOWMUSC LAIN 111 
EL COMPA SACRA: EL ULTIMO RAZO 
BOLA DE RATAS SONY MUSIC LATIN 83991 

10 18 
VARIOUS ARTISTS 
LAS BANDAS ROMANTICAS DE A BISA 721627NMLE 

9 24 
LARRY HERNANDEZ 
N NPFII DNOS: U WOW DE LM DOIOS MENDETA40NOvü4 57008RAXE 

17 8 
PESADO 
UNA HISTORIA PARA SI SISA 721636/UMLE 

11 25 
VARIOUS ARTISTS 
40 ANNERSAMO OLSA RECORDS: 2W0 2010 DISH 729590/UMLE 

14 IO CALIBRE 50 

13 10 

16 28 

18 7 

12 3 

DE SINALOA PARA EL MUNDO DISH 721639/UMLE 

EL TRONO DE MEXICO 
SIGO ESTANDO CONTIGO FONOVISA 354637/UMLE 

VARIOUS ARTISTS 
AMANECER BAILANDO PLATINO 11097 

I 
JOAN SEBASTIAN 

111 EL POETA DEL PUEBLO MUSART 4438 /BALBOA Q+ 

GERARDO ORTIZ 
EN VIVO: LAS TUNDRAS DEL 89177/SONY MUSIC LATIN OD LOS PRIMOS DE DURANGO 

GRUPERAS IXTE HICIERON HISTORYLA SWISA721 /1 

ÁLBUFISITYTHM 
Z,15151 ARTIST 

3 3ó TITLE (IMPRINT! DISTRIBUTING 
, 

o 

8 

10 

® e 
16 

16 

L19 

20 

28 

2 18 

3 30 

4 50 

5 10 

6 16 

7 15 

9 45 

8 57 

10 27 

13 30 

11 46 

12 36 

16 36 

15 36 

17 12 

19 18 

14 32 

18 56 

20 '0 

SINKS 

PITBULL 

CHINO Y NACHO 
MI NINA BONITA MACHETE 014142/UMLE 

ALEXIS & FIDO 
PERREOLOGIA SONY MUSIC LATIN 76992 

TITO "EL BAMBINO" 
INVENCIBLE SIENTE 655070/UMLE 

RKM & KEN -Y 
FOREVER PINA 70204 /SONY MUSIC LATIN 

PLAN B 
HOUSE OF PLEASURE PINA 02022/SONY MUSIC LATIN 

DADDY YANKEE 
MUNDIAL EL CARTEL 80030 /SONY MUSIC LATIN II 
CALLE 13 
ENTREN LOS QUE QUIERAN SONY MUSIC LATIN 73431 

ZION & LENNOX 
LOS VERDADEROS PINA 70203/SONY MUSIC LATIN II 
IVY QUEEN 
DRAMA QUEEN MACHETE 014536 /UMLE O+ 

WISIN & YANDEL 
LA REVO WCION: LIVE VOL ONE WY /MACHETE 014857AME 

WISIN & YANDEL 
LA 6000621001E TW LNE VOL O NT /MACHETE 014857NMLE 

FUEGO 
LA MÚSICA DEL FUTURO CHOSEN FEW EMERALD 8770 

MI AMA NEW ERANENEMUSICANVERSAL MUSIC LAIN) 6541251NLE 

GOCHO 

111 
VARIOUS ARTISTS 
ULTRA LATINO ULTRA 2726 

KINTO SOL 
EL ULTIMO SUSPIRO MACHETE 014905/UMLE 

VARIOUS ARTISTS 
LATIN URBAN KINGZ 2 MACHETE 014254/UMLE 

COSCULLUELA 
EL PMKRE NIEVA KMMWNWRE WLSEUISLMWSVLLNLA100B3S LARLE 

riL 
,... 

V, W = x= 
F3 53 3ó 

1 1 7 

O 
3 

4 

5 

6 

10 

13 

14 

15 

W 
m 

19 

20 

ARTIST 
TITLE IMPRINT / DISTRIBUTING LABEL) 

# 1s 
MANA 
DRAMA Y LUZ WARNER LATINA 526530 O 

E 

5 32 

2 47 

SHAKIRA 
SALE EL SOL EPIC 77433/SONY MUSIC LATIN 

ENRIQUE IGLESIAS 
EUPHORIA UMERSAL FIDIBLIDUMEON. MIX LAW01444MAAG1ME 

3 26 
CRISTIAN CASTRO 
VIVA EL PRINCIPE UNIVERSAL MUSC LATINO 015013MMLE OR II 

4 68 
CAMILA 

111 DEJARTE DE AMAR SONY MUSIC LATIN 59881 

6 TO 
GLORIA TREVI 
GLORIA UNIVERSAL MUSIC LATINO 015369/UMLE II 

17 RICKY MARTIN 
III MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472 I 8 53 

MARC ANTHONY 
ICONOS SONY MUSIC LATIN 67402 

9 33 
MARCO ANTONIO SOLIS 
EN TOTAL PLENITUD FONOVISA 354570 /UMLE O 111 

1Q 4 
TERCER CIELO 
VUEA LAS ESDHIAKASAMONLENAEANLSRL MU L OTA04143NME II 

12 28 
VARIOUS ARTISTS 

111 TOP LATINO V5 DISCOS 605 76157/SOIW MUSIC LATAN 

13 5 

11 5 

14 13 

15 25 

16 4 

MYRIAM HERNANDEZ 
SEDUCCION UNIVERSAL MUSIC LATINO 015484NMLE 

SIE7E 
MUCHA COSA BUENA LA VIDA BUENA 8941 

MARC ANTHONY 
DOS CLASICOS SONY MUSIC LATIN 84367 

JUANES 
PA.R.C.E UNIVERSAL MUSC LATINO 015027/SMLE O+ 

LOS ANGELES NEGROS 
INOLVIDABLES CAPITOL LATIN 97368 

19 35 

ROCIO DURCAL 
MIS FAVORITAS SONY MUSIC LATIN 70909 

ZOE 
MIN UNPUJGTEOAAJSIG OE FONDO MN 95147/CAPITOL LATH O+ 

LUIS MIGUEL 
LUIS MIGUEL WARNER LATINA 5251135 

20 15 
NAPOLEON 

20 SUPER TEMAS UMVERBAL MUSC LATBIO 015192NMa 

7r 

Biliboarl® 
AIRPLAY 
MONITORED 

1lielse11 

BDS 

O 7 8 

3 2 13 

12 14 

5 3 11 

O 12 15 

7 4 36 

5 11 

10 

e 

o 
10 6 

11 9 

12 8 

16 

13 

15 11 

16 15 

27 m 
18 

o 

25 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

3WKKs 

YOU 
ROMEO SANTOS (SONY MUSIC LATIN) 

VEN A BAILAR 
JENNIFER LOPEZ FEAT. PITBULL (ISLAND /IDJMG) 

TE AMO Y TE AMO 
LA ADICTIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN) 

CONTESTAME EL TELEFONO 
ALEXIS & FIDO FEAT. FLEX (SONY MUSIC LATIN) 

LLUVIA AL CORAZON 
MANA (WARNER LATINA) 

TABOO 
DON OMAR (ORFANATO/MACHETENNNERSAL MUSIC LATINO) 

ME ENCANTARIA 
FIDEL RUEDA (DISH) 

EL CULPABLE 
ESPINOZA PAZ (DISA /ASL) 

EL ARDIDO 
LARRY HERNANDEZ (MENDIETA /FONOVISA) 

CORAZON SIN CARA 
PRINCE ROYCE (TOP STOP) 

CUANTO ME CUESTA 
LA ARROLLADORA BANDA EL LIMON (DISA) 

GRACIAS A DIOS 
VIOLENTO (DISA/ASL) 

PROMETI 
INTOCABLE (G. I.M.) 

VEN COMMIGO 
DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL) 

DANZA KUDURO 
DON OAUR B UKBDO (YAMSORFANSTSM1ACIETENMWRSAL MUSC LATND) 

EL TIERNO SE FUE 
CALIBRE 50 (BISA) 

41 

17 19 

18 6 

22 10 

19 i% 

32 5 

25 41 .- 

29 & 
25 20 14 

26 21 14 

27 26 19é 

30 

29 24 

® 
33 

35 

® 

3 

GIVE ME EVERYTHING 
Filosa FEAT NE -Y0, ARIOJACK 81UYER (MR 305VPN0 GROOM/SANG) 

TONIGHT (I'M LOVIN' YOU) 
ENRIQUE IGLESIAS FEA. WOMEN& W RUNK E (UNIVERSAL REPUBLIC) 

NO ME DEJES CON LAS GANAS 
LOS HOROSCOPOS DE DURANGO (DISA/ASL) 

MI CORAZON ESTA MUERTO 
RKM A KEN -Y (PINS) 

LA CIUDAD DEL OLVIDO 
EL TRONO OE MEXICO ( FONOVISA) 

LLAMA AL SOL 
TITO "EL BAMBINO' (SIENTE) 

RABIOSA 
SHAMRA FEAT: MOLL OR EL CATA (EPIC/SONY MUSC LATIN) 

PELIGRO 
REIK (SONY MUSIC LATIN) 

TU ANGELITO 
CHINO Y NACHO (MACHETE /UNIVERSAL MUSIC LATINO) 

MAS 
RICKY MARTIN (SONY MUSIC LATIN) 

TENGO TU LOVE 
SIE7E (LA VIDA BUENA) 

GRITAR 
LUIS FONSI (UNIVERSAL MUSIC LATINO) 

23 

40 

35 

38 

34 

42 

39 

31 

2 

1 

9 

ENTRE TUS ALAS 
CAMILA (SONY MUSIC LATIN) 

EL AMOR QUE PERDIMOS 
PRINCE ROYCE (TOP STOP) 

HABITACION 69 
BANDA LOS RECODITOS (DISA) 

TAN SOLO TU 
FRANCO DE VIM FEAT AIFJAM:IM GUZMM (SONY MUSC LATIN) 

MIENTRAS DORMIAS 
PESADO (DISA/ASL) 

S &M 
RIHANNA (SRP /DEF JAM /IDJMG) 

MR. SAXOBEAT 
ALEXANDRA STAN (ULTRA) 

31 

8K 

19. 

99 33 

47 3 
41 45 151 

NOT 0110T 
DEBUT 

MI ULTIMA CARTA 
PRINCE ROYCE (TOP STOP) 

MI VIDA 
DIVINO (MVP) 

LA ULTIMA SOMBRA 
GERARDO ORTIZ (DEL /SONY MUSIC LATIN) 

LA HUMMER Y EL CAMARO 
ESCOLIA DE GUERRA. VOZ DE PANDO Y JORGE SANTACRUZ (PATOREBEL) 

JUST CANT GET ENOUGH 
THE BLACK EYED PEAS (INTERSCOPE) 

ERES MI NECESIDAD 
EL BEBETO Y SUS BANDA PATRIA CHICA (DISA /ASL 

OLVIDAME 
JULION ALVAREZ Y SU NORTENO BANDA ( FONOVISA) 

43 36 19 
LA MELODIA 
JOEY MONTANA (CAPITOL LATIN) 

44 49 4! 

© 

o 

50 2! 

LA REINA DEL SUR 
LOS CUATES DE SINALOA (SONY MUSIC LATIN( 

DONDE ESTAS PRESUMIDA 
CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (DISA) 

AL FINAL DE NUESTRO AMOR 
ALEX RIVERA (EKKORECORDS) 

DI QUE REGRESARAS 
LA ORIGINAL BANDA EL UMON DE SALVADOR LIZARRAGA (FONOVISA) 

ESTOY ENAMORADO 
DRAM FORNANS IORFANATGAACHEIFNNNERSAL MUSIC LAM) 

HOY LO SIENTO 
ZION 8 LENNON% FEAT. TONY DIZE (PINA) 

NINAS PUDIENTES Y PODEROSAS 
VOZ DE MANDO (DIOS) 

Almost six years after debuting on the list, 

Alexis & Fido post their first NS.1 on Tropical 

Airplay as "tontestame El Telefono" leaps 

9 -1. WSKO New York is responsible for 94% 

of the 3.8 million listener impressions the 

song garnered in the tracking period (71 

spins), according to Nielsen BDS. 

CRISTIAN CASTRO 
VIVA EL PRINCIPE UNIVERSAL MUSIC LATINO 015013/UMLE U 
CAMILA 
DEJARTE DE AMAR SONY MUSIC LATIN 59881 

CONJUNTO ATARDECER 
LLEGAMOS Y NOS QUEDAMOS DISH 721650 /UMLE 

INTOCABLE 
2011 G.I.M. 029 / DASMI 

JOAN SEBASTIAN 
LOS HUEVOS RANCHEROS FONOVISA 354639/UM LE 

LOS BUKIS 
35 ANIVERSARIO FONOVISA 354608 /UMLE 

WISIN & YANDEL 
LOS VAQUEROS: ELREGRESO WY/MACHETE0152184XALE 

GERARDO ORTIZ o 
MORIN Y EXLSIIR EN VIVO DEL 82733/SONY MUSIC LATIN 

TIERRA CALI 
UN SIGLO DEKRNC1ORIMBMA SCARNE tS4l MUSC LAX 041334MLE 

GLORIA TREVI 
GLORIA UNIVERSAL MUSIC LATINO 015369 /UMLE 

GERARDO ORTIZ 
NI HOY NI MANANA DEL 68924/SONY MUSIC LATIN 

RICKY MARTIN o 
MUSICA + ALMA + SEXO SONY MUSIC LATIN 5447. 

VARIOUS ARTISTS 
Da RECORDS PAESENTAENFERMEDAD MAMA DEL 871TSOONV'.' 

EL COMPA SACRA: EL ULTIMO RAZO 
BOLA DE RATAS SONY MUSIC LATIN 83991 

VARIOUS ARTISTS 
LAS BANDAS ROMANTICAS DE AMERICA DISH 721627/SMLE 

LARRY HERNANDEZ 
20 SUPER EXTOS MENDIETANFONOVISA 57W5041MLE 

PESADO 
UNA HISTORIA PARA SI DISH 721636 /UMLE 

MARC ANTHONY 
ICONOS SONY MUSIC LATIN 67402 

ARMANDO MR 305/FAMOUS ARTIST 33050/SONY MUSIC LANN 

PITBULL 

VARIOUS ARTISTS 
fOANNEßGROBURïORIS *MENU DROSOO 1010CEI MODE 

CALIBRE 50 R 
DE SINALOA PARA EL MUNDO BISA 721639/UMLE 

EL TRONO DE MEXICO 
SISO ESTANDO CONTIGO FONOVISA 354637/UMLE 

VARIOUS ARTISTS 
AMANECER BAILANDO PLATINO 11097 

PACE 
SETTER 

JUAN LUIS GUERRA Y 440 o 
ASONDEGUERRA CAPITOL LATIN 42483 

CHINO Y NACHO 
MI NINA BONITA MACHETE 014142 /UMLE 

JOAN SEBASTIAN 
EL POETA DEL PUEBLO MUSART 4438 /BALBOA O 
GERARDO ORTIZ 
EN VIVO: LAS TUNDRAS DEL 89177/SONY MUSIC LATIN 

MARCO ANTONIO SOLIS 
EN TOTAL PLENITUD FONOVISA 354570/UMLE O+ 

ALEXIS & FIDO 
PERREOLOGIA SONY MUSIC LATIN 76992 

LOS PRIMOS DE DURANGO 
GRUPERAS QUE HICIERON HISTORIA ASLAISA 72164SIMLE 

TITO "EL BAMBINO" 
INVENCIBLE SIENTE 655070 /UMLE 

CUISILLOS 
PARA SIEMPRE MUSART 4439 /BALBOA 

TERCER CIELO 
VIDE A LAS ESMBU USNLEMEMLOMMERSAL MSIC LATNO6541431ALE 

LOS CUATES DE SINALOA 
TOCANDO WITH THE MARA SOOTY MUSIC LATIN 77513 1111 

EL COYOTE Y SU BANDA TIERRA SANTA. 
ESCUELA DE LA VIDA ISA 2112 /MORENA 

VARIOUS ARTISTS II LATINO V5 DISCOS 605 76157/SONY MUSIC LATIN 

VARIOUS ARTISTS 
BANDA #1'S 2010 DISA 721622/UMLE 

LOS TITANES DE DURANGO 
MUY AFORTUNADOS DISA 721637/UMLE 

NOEL TORRES 
AL FRENTE Y DE FRENTE DEL 80677/SOW MUSIC LATIN 

JUUON ALVAREZ Y SU NORTENO BANDA. 
NI LO INTENTES DISA 721551/UMLE 

LOS HURACANES DEL NORTE 
SOY MEXICANO MUSINORTE /DISA 721641 /UMLE 

OLGA TANON 
M UNA IAGR MA MAS NLA MUSA 90020/SONY MUSIC LATIN 

JOAN SEBASTIAN 
20 -20: ROMANTICAS MUSANT 4322 /BALBOA 

Don Omar breaks into the top 10 of Hot 

Latin Songs for the third consecutive time as 

"Taboo" jumps 12 -6 with 10.3 million 

listener impressions. "Hasta Abajo" peaked 

at No. 9 in March 2010; "Danza Kuduro" 

(No. 15), featuring Lucenzo, continues its 

decline after spending 15 weeks at No.1. 

54 Go to www.billboard.biz for complete chart data 

BETWEEN THE BULLETS 

LOS TIGRES DEL NORTE ON MTV 
Los Tigres del Norte break new ground with the release of "MTV 

Unplugged" opening at No. 3 on Top Latin Albums with 4,000 copies, 

according to Nielsen SoundScan. Though other Latin acts like Maná, 

Shakira, Alejandro Sanz and most recently Zoe have charted with "Un- 
plugged" sets, Los Tigres are the first regional Mexican band to be fea- 

tured in the series. The album's appeal is widened by appearances from 
Juanes, Paulina Rubio and Calle 13. -Rauly Ramirez 

Data for week of JUNE 11, 2011 
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GIVE ME EVERYTHING 
PITBULL FT. NE -14 ARBMCK & MYERMR ESPOO GROUNIS 

PARTY ROCK ANTHEM 
UIFAU FT LAUREN MA4118901ROCIPAAIYROCKMll UMOAERRYIAE 

THE LAZY SONG 
BRUNO MARS ELEKTRA 

MR. SAXOBEAT 
ALEXANDRA STAN PLAY -ON 

SWEAT 
SNOOP DOW VS. DAVID GUETTA DOGGYSTYLE/PR DRAY 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

I NEED A DOLLAR 
ALOE BLACC STONES THROW 

BEAUTIFUL PEOPLE 
CHRIS BROWN FT. BENNY BENASSI JIVE 

JUDAS 
LADY GAGA STREAMLINE KONLIVE 

WHERE THEM GIRLS AT 
DAVID GUETTA FT FLO RIDA 8 NICKI MINN WHAT A MUSIC 

()CANADA 
ALBUMS 

Y rW 

1 NEW 

2 1 

3 NEW 

4 NEW 

5 i 

6 

7 

8 

NEW 

NEW 

(NIELSEN SOUNDSCAN) JUNE 11, 2011 

BORN THIS WAY 
LADY GAGA STREAMLINE /KONLIVE /INTERSCOPE 

21 
ADELE XL 

THIS IS COUNTRY MUSIC 
BRAD PAISLEY ARISTA NASHVILLE 

GLEE, THE MUSIC: SEASON TWO VOL 6 
SOUNDTRACK 20TH CENTURY FOX TV COLUMBIA 

LOVE? 
JENNIFER LOPEZ ISLAND 

NKOTBSB 
NKOTBSB COLUMBIA/JIVE/LEGACY 

TORCHES 
FOSTER THE PEOPLE STARTIME /COLUMBIA 

NEW 
DIAMONDS & PLASTIC 
IAN KELLY AUDIOGRAM 

8 
LOUD 
HIHANNA SRP /DEF JAM 

10 NE) 
SUMMER SESSION /11 
DAN DESNOYERS D -ROY 

IRELAND 

()JAPAN 
BILLBOARD JAPAN HOT 100 

yW 

1 

wW (HANSHIN /SOUNDSCAN 
JAPAN /PLANTECH) JUNE 11, 2011 

23 
EVERYDAY, KATYUSHA 
AKB4B KING 

2 FL TEAM 

TRY AGAIN 
TEAM AMUSE!! AMUSE 

3 3 
JUDAS 
LADY GAGA STREAMLINE/KONLIVE / INTERSCOPE 

4 25 
MARU MARU MORI MOR! 
KAORU TO TOMOKI, TAMANI MUCC. UNIVERSAL 

5 2 
LASER BEAM 
PERFUME TOKUMA 

6 6 
BOOM! 
MAZA HIRASAWA VICTOR 

7 NEW 
MIAGETA RYUSEL 
TOKIO J -STORM 

8 NEW 
EVERY 
GNEEEEN NAVUTAWAVE 

9 8 
I REMEMBER ME 
JENNIFER HUDSON ARISTA 

10 27 
HOME 
YUKIE SONO DREAMUSIC 

AUSTRALIA 
ALBUMS 

,s-3 IA (ARIA) 

NEW 
BORN THIS WAY 
LADY GAGA STREAMLINE KONLIVE/INTERSCOPE 

MAY 30. 2011 

21 
ADELE XL 

3 2 
RUMOURS 
FLEETWOOD MAC WARNER BROS. 

4 

5 

6 

7 

WHO YOU ARE 
JESSIE J LAVA /ISLAND 

26 
SOME KIND OF TROUBLE 
JAMES BLUNT CUSTARD ATLANTIC 

6 
000 -WOPS & HOOLIGANS 
BRUNO MARS ELEKTRA 

5 
WASTING LIGHT 
F00 FIGHTERS ROSWELL /RCA 

8 3 
ROY 
DAMIEN LEITH SONY MUSIC 

9 NEW 
TORCHES 
FOSTER THE PEOPLE STARTIME /COLUMBIA 

10 4 
THE WOMBATS PROIDLYRESENT __ THIS MODERN GUTCH 

THE WOMBATS 14TH FLOOR 

of SWEDEN 

UNITED KINGDOM 
ALBUMS 

a (THE OFFICIAL 

á3 UK CHART CO.) 

1 NEW 
BORN THIS WAY 
LADY GAGA STREAMLINE /KONLIVE / INTERSCOPE 

2 1 

21 
ADELE XL 

3 A 
19 
ADELE XL 

JUNE 11, 2011 

4 5 

5 NEW 

6 

7 11 

8 4 

9 7 

10 10 

D0O -WOPS & HOOLIGANS 
BRUNO MARS ELEKTRA 

LIVE: WORLDS ON FIRE 
THE PRODIGY TAKE ME TO THE HOSPITAL 

WHO ARE YOU 
JESSIE J LAVA 

THE FAME 
LADY GAGA STREAMUNEA (ONLIVF/CHERRYTREEANTERSCOPE 

LET THEM TALK 
HUGH LAURIE WARNER 

NO MORE IDOLS 
CHASE AND STATUS MERCURY 

DELETED SCENES FROM THE CUTTING ROOM FLOOR 

CARO EMERALD GRANDMONO /DRAMATICO 

I ITALY 
DIGITAL SONGS 

VS 
W (NIELSEN SOUNDSCAN 
á 3 INTERNATIONAL) 

1 1 

DANZA KUDURO 
DON OMAR 8 LUCENZO MANIS /ORFANATO 

JUNE 11, 2011 

2 2 
MR. SAXOBEAT 
ALEXANDRA STAN PLAY -ON 

3 

4 

5 

6 

7 

SET FIRE TO THE RAIN 
ADELE XL 

3 
ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

GIVE ME EVERYTHING 
O 

PITBULL R NE-YO, AFWOJACK & NAM MR.305/PU0 CADUCEI' 

6 FAR L'AMORE 
BOB SINCLAR/RAFFAELLA CARRA YELLOW 

PARTY ROCK ANTHEM 
LOFE R LAUREN RENNER 1000NRGCK PARTY ROCNWILIANCHERRYTRE 

8 10 
PRICE TAG 
JESSIE J FT. B.O.B LAVA 

9 LE TASCHE PIENE DI SASSI 
JOVANOTTI MERCURY 

1 O RE 
BASTA COSI 
NEGRAMARO WITH ELISA TOFFOLI SUGAR 

sk FINLAND 
DIGITAL SONGS DIGITAL SONGS DIGITAL SONGS 

Y. 
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8 

9 

10 
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NEW 

9 

6 

8 

5 
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(NIELSEN SOUNDSCAN 

INTERNATIONAL) JUNE 11, 2011 
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RE 
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OM SANNINGEN SKA FRAM 
ERIC AMARILLO STARBUSTER 

_x 
ís--3 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
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I3 
1 

4 

3 

6 

RE 
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7 

10 
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RE 

(NIELSEN SOUNDSCAN 
INTERNATIONAL) JUNE 11. 2011 

POIKA (SAUNOO) 
POJU SKYSOUNO 

GIVE ME EVERYTHING 
REBOIL Ft NE -NQ AFRWACK 8 MYER MR 305POL0 GROUNDS 

PARTY ROCK ANTHEM 
UA NO R LAMB BONFIT O GGO11R05K Á10Y ROCKMALI AMCIEAAYTREE 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

TAIVAS VARJELE! 
FINNISH HOCKEY MARA FT AMERO MìRIAMNUSOW MUSIC 

I NEED A DOLLAR 
ALOE BLACC STONES THROW 

SAVE THE WORLD 
SWEDISH HOUSE MAFIA SHM 

HAISSA 
JAKE 8 VILLEGALLE MONSP 

LIPSTICK 
JEDWARD PLANET JEDWARD 

MR. SAXOBEAT 
ALEXANDRA STAN PLAY -ON 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

GIVE ME EVERYTHING 
PIING FE NE-YO, AREUCK & NIMBI MR 305PUD GROUNDS 

MR, SAXOBEAT 
ALEXANDRA STAN PLAY -ON 

SWEAT 
SNOOP SOGG VS. DAVE GUETTA DOGGYSTYLEEPRIORTY 

ROLLING IN THE DEEP 
ADELE EL 

SILKKII 
JUKKA POIKA SUOMEN MUSIIKKI 

THE LAZY SONG 
BRUNO MARS ELEKTRA 

LIPSTICK 
JEDWARD PLANET JEDWARD 

MAAILMAN TOISELLA PUOLEN 
HALOO HELSINKI! EMI 

SOMEONE LIKE YOU 
ADELE XL 

JAG KOMMER 
VERONICA MAGGIO UNIVERSAL 

PARTY ROCK ANTHEM 
RIEU R URN BENNETT B 000NMU PEATY ROCKWIL.I AU CHERRYTREE 

JUDAS 
LADY GAGA STREAMLINE / KONLIVE 

COCONUT TREE 
MOHOM81 FT. NICOLE SCHERZINGER 2101 

GIVE ME EVERYTHING 
PITBULL FT NE -14 AFROJACK 8 AMISH MR. WOW GROUNDS 

BEAUTIFUL PEOPLE 
CHRIS BROWN FT. BENNY BENASSI WV" 

POPULAR 
ERIC SAASE KING ISLAND ROCKYSTAR 

SWEAT 
SNOOP DOGG VS. DAVID GUETTA DOGGYSMEPRIORITY 

AUSTRIA 

1 

2 

3 

4 

5 

6 

8 

9 

10 

LUXEMBOURG 

á3 

NEW 

1 

3 

4 

7 

9 

' 

NEW 

RE 

RE 
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PORTUGAL 
DIGITAL SONGS 

mW - 
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3 
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9 

10 

W áu 
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2 

5 
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(NIELSEN SOUNDSCAN 
INTERNATIONAL) JUNE 11, 2011 
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3 

2 

NEW 
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NEW 
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RE 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) JUNE 11.ZÚ11 

ON THE FLOOR 
JENNIFER LOPEZ FT PITBULL ISLAND 

PARTY ROCK ANTHEM 
LAIRS R BAUREN BENNETT I GOONROCK PSI ROCETXAJJMCHERRYIREE 

DR. ACULA 
VINTAGE GIGOLOS VINTAGE GIGOLOS 

SWEAT 
SNOOP DOM VS. DAVID GUETTA DOGGYSTYLBPRIDRIIY 

GIVE ME EVERYTHING 
PITBULL FT. NE-YOAEROJACK &NAYDI MR 305/POW GROUNDS 

ROLLING IN THE DEEP 
ADELE XL 

SET FIRE TO THE RAIN 
ADELE XL 

SWEAT 
SNOOP DOGG VS. DAVID GUETTA D005TSTYLMPAIORTTY 

A MAQUINA (ACORDOU) 
AMOR ELECCTRO ARTHOUSE 

GIVE ME EVERYTHING 
PITBAL FE NE-YO, MMJACK 8 MYER MR 305POIO GROUNDS 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

RABIOSA 
SHAKIRA FT. PITBULL OR EL CATA [ PIC 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

SET FIRE TO THE RAIN 
ADELE XL 

HIGHER 
TATO CRUZ FT. KYLIE 4TH 8 BROADWAY 

WHERE THEM GIRLS AT 
DAVID GUETTA FT. RO BISA 8 NEE MINAI WHAT A MUSIC 

MORE 
USHER LAFACE 

PORTO CAMPEAO 
ZIMBRO EDICOES VALENTIN DE CARVALHO 

A NIGHT LIKE THIS 
CARO EMERALD GRANDMONO 

PARTY ROCK ANTHEM 
LAFAO R LORIBIETTBGO01DU PARR RGCKWIL LIM50RIOVRE 

BORN THIS WAY 
LADY GAGA STREAMLINE /KONLIVE 

DANZA KUDURO 
LION OMAR 8 LUCENZO YANIS /ORFAN AT 

SAVE THE WORLD 
SWEDISH HOUSE MAFIA SHM 

RUN THE WORLD (GIRLS) 
BEYONCE COLUMBIA 

THE LAZY SONG 
BRUNO MARS ELEKTRA 

HOLLYWOOD HILLS 
SUNRISE AVENUE COMUSIC /GET EASY DV CAPITOL 

BEAUTIFUL LIE 
KEEMO 8 TIM ROYKO FT. COSMO KLEIN VE11I /11 

SOMETHING IN THE WATER 
BROOKE FRASER WOOD AND BONE 

BORN THIS WAY 
LADY GAGA STREAMLINE /KONLIVE 

SOMEONE LIKE YOU 
ADELE XL 

Data for week of JUNE 11, 2011 I For chart reprints call 212.493.4023 

GERMANY 
ALBUMS 

á3 (MEDIA CONTROL) JUNE 11. 2011 

1 NEW 
BORN THIS WAY 
LADY GAGA STREAMLINE KONLIVE. INTERSCOPE 

2 3 
21 
ADELE XL 

3 2 

4 NEW 

6 1 

7 5 

8 

9 

10 

NEW 

NEW 

BARRIKADEN VON EDEN 
SONNE MANNHEIMS SOHNE MANNHEIMS 

GEGENGIFT: 10 JAHRE 2001.2011 
FREIWILD ROOKIES G KINGS 

LIVE AT RIVER PLATE 
AC /DC ALBERT PRODUCTIONS /COLUMBIA 

JENSEITS VON GUT UND BOSES 
0000100 BUSHIDO 

SCHIFFSVERKEHER 
HERBERT GROENEMEYER GRONLAND /CAPITUL 

MAUREEN 
JOY DENALANE NESOLA /FOUR 

INFECTED 
HAMMERFALL NUCLEAR BLAST 

7 ZAZ 
ZAZ PLAY -ON 

CI SPAIN 
DIGITAL SONGS 

1 

2 

3 

4 

5 

W (NIELSEN SOUNDSCAN te 
INTERNATIONAL) 

RABIOSA 
SHAKIRA FT. PITBULL OR EL CATA EPIC 2 

1 

JUNE 11. 2011 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

GIVE ME EVERYTHING 
PITBULL FT. NE- YO. MKIJACK8 MYER MR. 305EOIO GROUNDS 

LEAD THE WAY 
CARLOS JEAN NOVAEMUSIK 

SOLAMENTE TU 
PABLO ALBOREE TRIMECA ESTUDOSY PRODUCCIONES 

6 S&M 
HIHANNA SRP 

JUDAS 
LADY GAGA STREAMLINE / KONLIVE 

8 7 
MR. SAXOBEAT 
ALEXANDRA STAN PLAY -ON 

9 7i 
WHERE THEM GIRLS AT 
DAVID GUETTA FI. FEB RIDA A NICKI MINAI WHAT A MUSIC 

10 NEW 
PARTY ROCK ANTHEM 
0äM R LAMM BBNETT B GOMMCK PEEN ROCKWLLI N(OEARYTREE 

r NORWAY 
DIGITAL SONGS 

1 

3 

5 

6 

7 

B 

9 

10 

tr,a1 (NIELSEN SOUNDSCAN 

ej3 INTERNATIONAL) 

1 WHAT ARE WORDS 
CHRIS MEDINA 19 

6 

a 

4 

10 

B 

HE 

7 

NEW 

JUNE 11, 2011 

MR. SAXOBEAT 
ALEXANDRA STAN PLAY -ON 

GIVE ME EVERYTHING 
PITBULL PD NE-91 ARROJMK 8 NAYFA MR. SORROW GROUNDS 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

PARTY ROCK ANTHEM 
11100 R LOUREN BENNETB GOONROU RIES ROC[IVU.I NCHAYDREE 

SOMEONE LIKE YOU 
ADELE XL 

SWEAT 
SNOOP DOGG VS. GAVE GUETTA DOGGYSTYLEIPRN)RITY 

TILL THE WORLD ENDS 
BRITNEY SPEARS JIVE 

0LBRILLER 
ERIK OG KRISS MTG 

JUST CANT GET ENOUGH 
THE BLACK EYED PEAS INTERSCOPE 

0 MEXICO 
AIRPLAY 

(NIELSEN BIM JUNE 11. 2011 

1 1 

LLUVIA AL CORAZON 
MANA WARNER 

2 4 EL TIERNO SE FUE 
CALIBRE 50 DISH 

DIA DE SUERTE 
ALEJANDRA GUZMAN CAPITOL 

4 5 
ON THE FLOOR 

JENNIFER LOPEZ FT. PITBULL ISLAND 

5 3 

6 16 

7 

8 

9 

10 

13 

14 

6 

BORN THIS WAY 
LADY GAGA STREAMLINE /KONLIVE / INTERSCOPE 

GOLPES EN EL CORAZON 
LOS TIGRES DEL NORTE FT FALUNA RUBIO FONOVISA 

ENTRE TUS ALAS 
CAMILA SONY MUSIC 

PELIGRO 
REIK SONY MUSIC 

FIREWORK 
KATY PERRY CAPITOL 

SONE 
ZOE CAPITOL 

I FRANCE 

3 á3 

1 1 

2 2 

3 8 

4 3 

5 4 

6 5 

7 7 

8 6 

9 NEW 

10 9 

DIGITAL SONGS 

INIELSEN SOUNDSCAN 
INTERNATIONAL) JUNE 11, 2011 

PARTY ROCK ANTHEM 
MAO R LAURR BERNFT B GOONA%K PARIYMCKW1LIAK10EIIRVT1 E 

SWEAT 
SNOOP DOGG VS. DAVID GUETTA OOGOYSME/PRIOVI1Y 

GIVE ME EVERYTHING 
PRMAL FT NE -90. AFROWX8 NAYEAM 305POLD GR5JFiS 

ROLLING IN THE DEEP 
ADELE XL 

J'AIMERAIS TROP 
KEEN'O FT. SAP YAZ 

PRICE TAG 
JESSIE J FT. B.0.8 LAVA 

TILL THE WORLD ENDS 
BRITNEY SPEARS JIVE 

JUDAS 
LADY GAGA STREAMLINE /KONLIVE 

DONIT STOP THE PARTY 
THE BLACK EYED PEAS INTERSCOPE 

CHERIE COCO 
MAGIC SYSTEM 8 SOPRANO SHOWBIZ 

GREECE 

1 

2 

3 

3 
1 

3 
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NEW 

4 10 

5 5 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

BABY ITS OVER 
HELENA PAPARIZOU COLUMBIA 

HEY YOU 
DIMENSION -% FT. NIKKI PONTE SONY MUSIC 

FILI 
VEGAS WARNER 

FILA ME AKOMA (BACIAMI ANCORA) 
PAROS MOUZOUIIAKIS 8 MARAVEYAS ILEGAL MINOS 

6 NEW 
SWEAT 

SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLE/PRIORIN 

7 6 
AN MOU FTANAN TA LEFTA 
STAN FT. NIVO EMI 

8 4 
JE VEUX 
ZAZ PLAY -ON 

9 NEW 
NEVER 
HOUSE TWINS FT. ELLE MY GROUP 

10 RE 
IN LOVE WITH YOU 
JARED EVAN INTERSCOPE 

I BELGIUM 
DIGITAL SONGS 

g3 á3 

1 5 

2 1 

3 2 

4 NEW 

6 4 

7 3 

8 O 

9 n 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) JUNE 11, 2011 

DANCING ON MY OWN 
KATO 19 

SET FIRE TO THE RAIN 
ADELE XL 

PARTY ROCK ANTHEM 
LAVO R LASSE BENNETT & MOCK ARTY ROCYINLIAACHEE,Es :: 

SHE'S GOT MOVES 
KEVIN 19 

GIVE ME EVERYTHING 
PITBULL FE NEVO AFBORCN 8 NARW MR 305POO GROUNDS 

RIVERSIDE 
AGNES OBEL AGNES OBEL 

CUBA 
ROBERT ABIGAIL & W REBEL FT THE GBS011 BOOREAS 

SWEAT 
SNOOP DOGG VS. DAVE GUETTA DOGGYSTYLF/PRK)RTV 

ROLLING IN THE DEEP 
ADELE XL 

10 NEW 
MELVIN 
ARSENAL PLAYOUTI 

e BRAZIL 
ALBUMS 

2 2 

3 3 

4 12 

5 RE 

(APBS /NIELSEN) MAY 15. 2011 

PAULA FERNANDES AO VIVO 
PAULA FERNANDES UNIVERSAL 

AO VIVO NO RIO 
LUAN SANTANA SOM LIVRE 

25 ANOS AO VIVO 
EXALTASAMBA RADAR 

EXTRAORDINARIO AMOR DE DEUS 
ALINE BARROS MK 

ILUMINAR AO VIVO 
PADRE FABIO DE MELO SON LIVRE 

6 NEW 
I NSENSATO CORACAO: INTERNACIONAL VOL2 
VARIOUS ARTISTS SOM LIVRE 

7 TC 
PISTA SERTANEJA REMIX 
VARIOUS ARTISTS SOM LIVRE 

8 8 
BOLA DE CRISTAL AO VIVO 
FERNANDO 8 SOROCABA SOM LIVRE 

9 NEW 
INSENSATO CORACAO: INTERNACIONAL VOL 1 

VARIOUS ARTISTS SOM LIVRE 

10 7 E A MUSICA DE TOM JOBIM 
CAETANO VELOSO SONY MUSIC 
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1,000 FACES (Sony /ATV Tree Publishing Company, BMVTom- 
douglasmusic, BMI), HL CS 38 

1 +1 (2082 Music Publishing, ASCAP/WB Music Corp.. 
ASCAPÆMI April Music. Inc., ASCAPB Day Boy Publishing. 
ASCAP/RZE Music Publishing. ASCP / Unversal Music Cor- 
poration ASCAP). AMPML. H100 57 

4EVERMORE (Soup Sandwich Music, ASCAP/Bug Music. 
ASCAP/Kemit Music, ASCAP/Daddy's New Bowlie. 

ASCAP/Fxpression In Theory. ASCAP) ROH 19 

6 FOOT 7 FOOT (Young Money Publishing Mc., BMI/Warne, 
Tamerlane Publishing Cap.. BMVGalassi Foreign Floss Rut 
Idling. Inc.. BMI /Cherry Lane Music Publishing Company Inc., 
ASCAP /Caribe Musc Corp. ASCAP/Chrysalis One Music. 
LLC ASCAP) AMP /CLMML. RBH 26 

9 PIECE (Firs) N Gold Publishing BMVSony /AN Songs LLC, 

BMIMimani Music. BMVSongs 01 Moay Entertainment, Inc. 
BM ANarner- Tamerlane Publishing Corp BMVYoung Money 
Publishing Inc BMI). AMPML RBH 36 

AL FINAL DE NUESTRO AMOR (Not Listed) LT 46 

ALL OF THE LIGHTS (Please Gimme My Publishing Inc 

BMVEMI Blackwood Music Inc . BMIWay Above Music. 
BMVSony/AN Songs LLC BMVUnlversal Music Corporation. 
ASCAP /Jabnel Iz Myne ASCAP). AMPML, 11100 32. RBH 7 

AMEN (Sony /AN Tree Publishing Company, BMV401 Kye 

Music, BMVFouche River. BMLMyeiya con Dios Publishing, 
BMUInk Fen Mama Music. SESAC/Songs of Maio, Publishing, 
SESAC/Tunes of R and T Direct. SESACSyd Md Sophie 

Songs. SOCAN/Music Services. BMp, HL. CS 40 

AM I THE ONLY ONE (Sony /AN Tree Publishing Company. 
BMIBeaverlime Tunes, BMVReynsang Publishing Cap., 
BMVWII Ya Say Music. BMVBig While Tracta. ASCAP). HL, 

CS 14, #10071 
EL AMOR HUE PERDIMOS (Songs Of Top Slop Music Pub- 

1shing BMI/Dre 2 Strong Music Publishing. BMI) LT 30 
ANYTHING (Soul Child Music, ASCAP /Universal Music Corpo- 

ration. ASCAP/Tee -Bass Music Inc. BMVEMI Blackwood 
Music Inc BMVAltino Music Inc BMIAVOnda Songs, 
BMVAlpine Music Publishing, BMVSony /AN Songs LLC, 

BMVSwlzz Beaty Publishing. SESAC/Universal Tunes, 

SESAC/Songs 01 Universal, Inc.. SESAC/EMI April Music, Inc., 
ASCAP/Linton Charles Music 8 Media Publishing. ASCAP). 

AMPML, 4131-148 

EL ARDIDO (DEL Publishing, BMI) LT 9 

AS LONG AS YOU'RE THERE (TCF Music Publishing Inc 

ASCAP/Wamertamerlane Publishing Corp.. BMVStudio Beast 

Music. BMVFox Film Music Corporation, BMI), AMP H100 93 
ASTON MARIN MUSIC (First N' Gold Riblishing, 

BMVSony /AN Songs LLC, BMVCohone Rook Bario Publish- 
ing BMVWamet- Tamerlane Publishing Corp., BMVEMI Black- 
wood Music Inc , BMVLive Write LLC. BMVEMI Foray Music, 

SESAC/Chrrseffe Michele Music. SESAC/Four Kings Produo 
lion Inc., SESAC/4 Blunts Lit At Once Publishing, BMI). 
AMPML RBH 47 

BABY (Carson's Land Music Publishing. ASCAPÆMI April 
Music, Inc. ASCAP4ucky June Music Publishing, ASCAP), 
HL, 800191 

BAOLSEAT (New Boyz Publishing LLC. BMI/Primary Wave 
Brian, BMVNiles Hollowell -Dhar Publishing Designee 
ASCAP/David Singer -Vine Publishing Designee ASCAP/Devin 

Talles Publishing Designee. ASCAP4ndie Pop Music. 

ASCAP/Sony/ATV Tunes LLC, ASCAP), HL. H100 34 

SAWN' (Young leery Music Inc , BMVEMI Blackwood Music 
Inc., BMVCopyrighl Control/Young Money Publishing Inc., 
BMVWarner- Tamerlane Publishing Corp BMI). AMPML, H100 
89, RBH 35 

BAREFOOT BWE JEAN NIGHT (Music 01 Cal IV. BMVCaI IV 

Entertainment LLC, BMVCaI IV Songs, ASCAP/Papedown 

Songs. SOCAN) CS 23. H10073 
BEAUTIFUL (Hannah Eight Music. SESAC/Kobalt Music Pub- 

lishing America, Inc ASCAP/Mas Appeal Entertainment. 

BMVSlephen L. Saxon. Jr ASCAP) RBH 70 

BEEF IT UP (LSE Music Publishing. BMI) RBH 94 
BEST LOVE SONG (NappyPub Music. BMVReach Global 

Songs. BMWniversal Music - Z Songs. BMVSongs Of Univer- 
sal. Inc.. BMVCullure Beyond Ur Experience Publishing, 
BMbllasai, LLC, BMVNappy Boy Lyng. BMI), AMP/HL, H100 
61 

BEST NIGHT OF MY UFE (Chef Huxlable Music Publishing. 
BMVEMI Blackwood Music Inc. BMVE. Hudson Music LLC. 

BMVChameleon Publishing, BMVSIy As A Fool Music, Inc.. 

BMVSongs Si Universal, Inc.. BMVBB Music Corp., ASCAP), 

AMPML. RBH 14 

BLEED RED (Songs Of Universal, Inc, BMVSuper Phonic 

Music, BMVEverGreen Copyrights. BMVRetry Woman Pub- 
lishing LLC. BMI). AMPML CS 10 H100 68 

BLOW (Dynamite Cop Music, BMVWhere Da Kasz At, BMI/Uni- 
versa) Music Sweden AB, STIMNniversal Music - MGB 
Songs. ASCAP/Kasz Money N51151115. ASCAP.9(ojaktrax Kasz 

Money Publishing. ASCAP/Prescripbon Songs LLC 

ASCAPM1aOa Ball Music, BMI/Maratone AB STIMMOball 
Music Publishing America, Inc . ASCAP), AMPML H10019 

BOOTY WORK (ONE CHEEK AT A RME) INappyPub Music. 
BMWniversal Music - Z Songs, BMIMasai. LLC. BMVNappy 
Boy Cyelg. BMD. AMPML. RBH 66 

.BORN THIS WAY (Stefan Germanoba p/Ioa Lady Gaga. 

BMVHouse Of Gaga Publishing Inc. BMVSony /AN Songs 
LLC BMWIOJOe Music Inc., BMVWarner- Tamerlane Publish- 
ing Corp.. BMVGaribay Music Publishing, BMVSony /AN 

C C.Aviv, AF, A1" °VL. #10042 
BOW CHICKA WOW WOW rime, Greenway Productions. 

.AP/Mars Force Music. 
in Music Publishing, 

1SIÁ: Music Famamanem LLC, 

ASCAP/Roc Cor Publishing, ASCAP/EMI Un) Music. Inc. 
ASCAP/Toy Plane Music. ASCAP /An For Art's Sake Music. 
ASCAPBug Music ASCAP /ArtHOuse Entertainment LLC, 

ASCAP4ate 80s Music. ASCAP7Weslsrde Independent Pub- 
lishing, ASCAP/Young Money Publishing Inc., BMIANarner- 
Tamerlane Publishing Corp., BMI), AMPML, 8100 70 

BREAK MY HEART (Cannon Music One, ASCAP/WB Music 
Corp.. ASCAP/Estelle Sunray. BMVChrysalis Songs, BM /John 
Legend Publishing, BM /8MS Chrysalis. BMVFirst N' Gold 

Publishing, BMINincenl Montana. Jr. Music Inc.. ASCAP /4 
Blunts Lit Al Once Publishing. BAN). AMP RBH 62 

BRING IT BACK(Malkous Roberts Publishing Designee. 
BMIMarold Duncan Publishing Designee, BMWonquez 
Woods Publishing Designee. BMVLakeem Malts Publishing 
Designee, BMI /Ashley Hill Publishing Designee. BMI) RBH 25 

A BUNCHA GIRLS (Sony /AN Tree Publishing Company 
BMVWB Music Corp ASCAP/Melissa's Money Music Pub- 
lishing. ASCAP /Gel A Load 01 This Music, ASCAP/EM Black- 
wood Music Inc, BM17Aheitneck Music, BMVString Stretcher 
Music, BMD, AMPML, CS 33 

CALIFORNIA KING BED (Tac N Field Entertainment LLC, 
ASCAPNJB Music Corp., ASCAP.Wamer- Tamerlane Publish 

ing Corp -. BMVTÒwer Fen Biz Publishing. BMI/Priscilla Rene 
Productions, BMI) AMPH100 66 

CAT DADDY (Adhouse Publishing, SESAC/Publishing 
Designee, BMD RBH 83 

CAUGHT MY EYE (Caged Bird Music, BMI( RBH 73 
THE CAVE (Universal Tunes, SESAC). AMPML, H100 87 

CLOSER 'Nut Listed) RBH 59 
COLDER WEATHER (Wermerhouno Music, BMbtil Dub 

bu Music BMISn rthern Ground, iii I i'. 7f 
COLLARD GREENS 8 CORNBREAD -A's ben Publishing, 

Mock Entertainment. 
BMI SJU' n : -! I: nvr.n Savage Publishing. 
ASCAP/EMI April Mus¢, Inc_ ASCAP / Jobehe Music, Inc_ 
ASCAP/Som/AN Tunes LLC. ASCAP). HL, RBH 57 

COLLIDE Music Publishing. BMVSongs Of Mbalt Music 
Put _ -erica . Inc, BMVJo Ray Dean Music. 
BE Solos LC. BMI) HL CS 53 

CONTESTAME EL TELEFONO Sony /AN Discos Music Pub- 

s' iiieslra Music Publishing. 
F' ihlishing, BMVRomanlrc Style 

CORAZON SIN CAM (Songs Of Top Stop Music Publishing, 

COUNTRY BOY (WB Music Corp., ASCAP /Geenfund, ASCAP). 

COUNTRY GIRL (SHAKE T FOR ME) (Sony /AN Tree Pub - 
raug u,mpany BMI/Peanut Mill Songs BMVEMI Blackwood 

Muse Inc., BMVSRing Stretcher Music, BMp, HL. CS 13; 

H10046 

COUNTRY MUST BE COUNTRY WIDE (Square D Music. 
ASCAP /Average JZS Music Publishing, BMLWamer- Tamerlane 
Publishing Corp . BM /Indiana Angel Music, BMp, AMPCS 31 

COUNTRY SHT (Big Kril Publishing, ASCAP/Wamer-Tamer- 

ane Publishing Corp.. BMI), AMP, 888 58 
COUNTRY SONG (Seeiher Publishing, BMI/FSMGI. 

IMRO/KickDaSKal Music. BMI/Chrysalis One Songs, BM!). 
/VP H10082 

CRAZY GIRL (Mike Curb Music, BMuSweel Hyslena Music, 
cny /AN Tree Publishing Company. BMVCake Taker. 

-' ti:,, AMPML, CS 25 H100 86 
CUANTO ME CUESTA (Fero Publishing. BMI) LT 11 

EL CULPABLE (Area Musical LLC, BMI) LT 8 

CUPID IL 'Jaeior Music, BMIMIy Diet Starts TOmonow. Inc., 

BMVSongs 01 Universal, Inc BMVJasori s Cries 
SESAC/Reach Global Tunes. SESAC /Cardraygee Music Pub- 
lishing, SESAC/Universal Tunes. SESAC), AMPML, RBH 13 

DANZA KUDURO (Crown P Music Publishing. BMIMella Pub- 
lishing. SarVEMI Blackwood Music Inc. BMI) H100 96. LT 15 

DAIS MY LIL DIP (N01 Listed) RBH 87 
DID T ON'EM (Harajuku Barbee Music BMVMoney Mack 

Music, BMVSongs 01 Universal Inc BMVGalassi foreign 
Floss Publishing. Inc.. BMVScaliboogs Music. SESAC), 
AMPML. H100 84. RBH 11 

DIDN'T I (Arose Music. ASCAP/EMI April Music Inc.. 

ASCAP.SI One Songs. ASCAP /Cum Songs, ASCAP /Jacob- 

song, ASCAP/Sony/AN Tree Publishing Company. BMI), 
AMPML CS 46 

DI DUE REGRESARAS (Sinaloa Music, LLC BMI) LT 47 
DIRT ROAD ANTHEM (Warner- Tamerlane Publishing Corp.. 

BAN/Indiana Angel Music, BMVAverage Joes Entertainment 

Group LLC, BMVAverageJZS Music Publishing. BMI), AMP 

CS 1I: H100 27 
DIRTY DANCER (PIP Music, ASCAP/Songs 01 Redone. 

BMVSony /AN Songs LLC, BMVSony /AN Tunes LLC, 

ASCIW).HL H10051 
DONALD TRUMP (Thumbs Up. BMI/Sapdabeatman, 

N.,. Jerusalem Music. ASCAP) H100 80 
DONDE ESTAS PRESUMIDA (Area Musical, LLC, BMI) LT 45 
DON'T WANNA GO HOME (Jason Derulo, BM/Irving Music, 

Inc_ BMI/Future History Global Hits. ASCAP /Almo Music 
Corp . ASCAP /Fliplonian Publishing, ASCAPBMG Ruby 

Songs, ASCAP /turd Burgess Music Publishing Company, 

ASCAP /Chrysalis One Music Publishing Group Ireland Ltd. 
/EMI Blackwood Music Inc.. BMVSong -A -Trop Music. 
BMVChrysalis One Music. LLC. ASCAP), AMPML, H100 18 

DOWN ON ME (Universal Music Corporation. ASCAP /Ormi 

Publishing, ASCAPBongs Si Universal, Inc., BMVMick Schultz 
Publishing. 8MV50 Cent Music Publishing. ASCAP). AMP /HL. 
H10017. RBH 18 

THE EDGE OF GLORY (Stelani Gemanotla piHa Lady Gaga. 

BMVSony /AN Songs LLC. BMVHouse Of Gaga Publishing. 
Inc BMVGIOJOe Music Inc., BMVWarner- Tamerlane Publish- 
ing Corp.. BMVGaribay Music Publishing, BMVMaowell And 

Carter Publishing, ASCAP/Universal Music Corporation. 
ASCAP). AMPML. H100 B 

ENTRETUS ALAS (Sony /AN Discos Music Publishing LLC. 

ASCAP/Mamila Publishing, ASCAP /Carraz Music Publishing, 
SACM) LT 29 

ERES MI NECESIDAD (Latin Power Music. Inc., BMI) LT 41 

ESTOY ENAMORADO (Crown PMusic Publishing. BMWniver- 
sal -Musica Unica Publishing, BMVOptix Music Poolishing. 
BMI) LT 48 

E.T. (Each Note Counts. ASCAP/Kasz Money Publishing, 

ASCAP/Maratone AB, STIM/When I'm Rich You'll Be My Bitch, 
ASCAP), AMP H100 3 

EVERYDAY (COOLIN) 1Swizz Batz Publishing, SESAC/Uni- 
versal Tunes. SESAC./Songs Of Universal, Inc SESAC/Lady- 

bug Publishing ASCAP /Joe Lindsay, BMVBeais by Firefly 

Group. ASCAPByde In Die Publishing. ASCAP) RBH 86 

FALL' 5.0 (Bran McKnight Music LLC, ASCAP/Koball Music 
Publishing America. Inc.. ASCAP) RBH 79 

FAR AWAY IMarshmellow Music. BMVSPZ Music, Inc.. 

BMWowntown DMP Songs BMIMOC Music Publishing LLC, 

ASCAP/F S B. Music Publishing. ASCAP(65 Publishing LLC, 

ASCAP/Slone Agate Music. BM!), AMPH101) 85. RBH 4 

FERRIS WHEEL (Curb Songs ASCAP /Jacobsong. ASCAP/For- 
lune Favors The Bold Music. ASCAPMOhaw Music 
ASCAP/Dudeskimusic. ASCAP/The Bicycle Music Company 
ASCAP:Lhe Champion Music. LLC. ASCAP/Dream Rock 

Music. Inc_ ASCAP) CS 59 
FIREWORK When I'm Rich You'll Be My Bitch ASCAP/WB 

Music Corp, ASCAP/MI April Music. Inc.. ASCAP/Ultra 
Tunes ASCAP/Dipiu sr I SACEMSaI Damn Dean Music 
BMI/Peermusic, BMV2412 Songs LLC, BMVEMI Music Pub- 
lishing Ltd., PRS), AMPML. H100 37 

F °KIN' PERFECT (EMI Blackwood Music Inc.. BMVPink 
Inside Publishing. BMVMaratone ASCAP/Koball Music Pub- 
lishing America. Inc.. ASCAP/Maratone, BMVSongs 01 Koball 
Music Publishing America, Inc.. BMI), HL, H100 28 

F**K YOU (FORGET YOU) (Chrysalis Music Ltd, PRS/God 

Given Music. BMI/Mars Force Music, ASCAPBughouse. 
ASCAP/Bug Music. ASCAP /EMI April Music, Inc, ASCAP/Roc 

Nation Music. ASCAP/Music Famamanem LLC. ASCAP/Toy 
Plane Music ASCAP /An For Arts Sake Music ASCAP/Art- 

I ^a:nmenl LLC, ASCAP/Lale 80's Music, 

.. 'soc Independent Publishing. ASCAP), AMPML, 

FOOL FOR YOU Jacks love Emporium. BMVEMI Blackwood 
'.1 Chrysalis Songs. BMVGad Given Music. 

- 76 

FOR GOOD (Grey Dog Music. ASCAP)11100 58 
FOR THE FIRST TIME awversal Music - Z Songs, BMp, 

G1111111M1 
GENERATION LOVE L !ree Publishing Company, 

oMVEMI Blackwood Music Inc.. BMI). 

GIVE ME EVERYTHING IFRlbull's Legacy Publishing, BMWa- 
versa, Muahc - Careers, BMVlenyor Music, BMVTALPA Music 
Publish rc. BUMAAèn In The Ground Publishing, SSCAPNni- 

Z Tunes LLC.. ASCAP), AMPML, H100 2; LT 17 

COIN STEADY Not Listed) RBH 53 
GONE AND NEVER COMING BACK (God's Cryid Publishing. 

TY Tunes LLC, ASCAP/UIeelJ Publishing, 
m; 50 

GO N' GET IT 'J- Cashllow Publishing, BMWJ Khaled Pub- 
' Tani Music, BMVSongs 01 Mizay Entertain- 

'.' Warner- Tamerlane Publishing Corp., BMp, 

5000 LIFE -' mite Miracle Music. ASCAPNelvel Hammer 
Sony;AN Tunes LLC, ASCAP /Acomman 
...Wall Music Publishing America, Inc. 
Saines Publishing, ASCAP/LIF Publishing Co. 

ASL '.1523 
GOOD MAN e Music. ASCAP/Universal Music Corpora- 

tion r ::Mazik, ASCAP/Noling Hill Music 
Gro I RBH 67 

GRAB SOMEBODY :I ihverk Music. BMW Cani Teach Bien 
The SMIL, BI.4 un. .rsal Music Corporation. ASCAP/Sayin 
High Music. ASCAFBondor Music, ASCAP), AMP /HL. RBH 

90 
GRACIAS A DIOS (Marcha Musical Corporation, ASCAP) LT 12 

GRENADE (Mars Force Music. ASCAPBughouse, ASCAP/Bug 
Music, ASCAP /Roc Nation Music, ASCAP/Music Famamanem 
LLC, ASCAP/EMI April Music. Inc.. ASCAP/Toy Plane Music, 
ASCAP /An For Art's Sake Music, ASCAP /ArtHouse Entertain- 
ment LLC, ASCAP WesIsioe Independent Publishing, 
ASCAPBIUáro Beast Music BMVvkarner- Tamerlane Publishing 
Corn. BMVAndrew Wyatt, BMI/Downtown DMP Songs BMp, 
AMPML. H100 50 

GRITAR (Deans Songs, BMVSony /AN Colin Music Publishing, 
LLC, BMVBrantunes Music Publishing ASCAP/Sony/ATV Dis- 
cos Music Publishing LLC, ASCAP) LT 28 

GROVE ST. PARTY (Juaquienalphurpublishing, 
ASCAPlSankivion Chatrian. BMlMnis Amel Lewis Publishing 

Designee. BM/Warner- Tamerlane Publishing Corp.. BMp, 
AMPRBH 21 

HABITACION 69 (Ideas Enterprises, Inc., BM/Los Composi- 
Inrr Rihlishirvt RM 'OA Mn Piih shmg BM; LT Pi 
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HEART UKE MINE (Sony /AN Tree Publishing Company, 
BMI/Pink Dog Publishing, BMIMlatsky Music. ASCAP/Reyn- 

song Publishing Corp.. BMI) HL, CS 7: H100 60 
HELLO (Temps diAvance, SOCANBragonette Publishing Inc., 
SOCAN) H100 54 

HEY MUMA Willa Cam Music, BMI/Slime Flu Publishing, 
ASCAP/Frenyc Produclions. ASCAP/Dolla Bill K'dz. ASCAP) 

RBH 84 

HOMEBOY (Sony /AN Tree Publishing Company, 
BMI/Sony/ATV Acuff Rose Music BMIBix Ring Circus Songs, 
BMVSlnnerlina, BMI), HL. CS 18. H100 67 

HONEY BEE (WB Music Corp.. ASCAP/Melissa's Money Music 
Publishing, ASCAP /Get A load Of This Music, ASCAP/EMI 
Blackwood Music Inc.. BMVAhellneck Music HMI). AMP/HL, 
CS 5; H100 24 

HOW MANY TIMES (Team S Dot (Publishing, BMI /Songs 01 

Universal. Inc., BMVEIws Lee Music, BMVEMI Blackwood 
Music Inc, BMI). AMPML, RBH 54 

HOW TO LOVE (Young Money Publishing Inc.. BMI/Wamen 

Tamerlane Publishing Corp., BMVEMI Blackwood Music Inc., 

BMVYOu Need Me, Don( Leave Me, BMI/LaMar Seymour Pub- 
lishing Designee, ASCAPRSNelle Seymour Publishing 
Designee, ASCAP /Reamer Boy Publishing, ASCAPBIing Bring 
Music. ASCAP/Songs 01 Universal. Inc., BM), AMPML, H100 

69, REP 60 

HOY LO SIENTO (Los Magnifikos Music Publishing. ASCAP) LT 

49 
HUSTLE HARD (Duda Pobliralions, BMI) H100 63, RBH 9 

I CANT MAKE YOU LOVE ME (Almo Music Corp.. 
ASCAP/Brio Blues Music, ASCAP /Songs of Evergreen Copy- 
rights, ASCAP/Universal Music - MGB Songs. ASCAP), 

AMPML. RBH 71 

I DO (Plummy Lou Music, BMVGad Songs. LLC. ASCAP/EMI 
April Music, Inc , ASCAP /Asia Music Media ASCAPBMG 
Europe, ASCAP /Australia. BMI), HL H10095 

I DONT DESERVE YOU (Calione Rook Bano Publishing, 
BMVWamer- Tamerlane Publishing Corp., BMULIoyd Banks 

Music, ASCAP/Songs Si Universal, Inc., BMWniversal Music 
Corporation, ASCAP. /Ohm Publishing. ASCAP), AMPML, RBH 

42 

IF HEAVEN WASNT SO FAIL AWAY (Big Borassa Music, 
S.C. BMWniversal Music - Careers BMVDOwn The Hatch 

Music. BMVJonesoones Music, ASCAP), AMPML, CS 8, 

H10062 
IF IT'S LOVE (Songs 01 Universal. Inc., BMVKemunity Song 

Chest, BMI/Uncle Buddle s Music, Inc., ASCAP), AMPML, 
RBH 43 

I GET MONEY (Money Mack Music. BMVYoung Money Pub- 
lishing Inc , BMbWamer- Tamerlane Publishing Corp 
BMIBamer Boy Publishing, ASCAP/NappyPub Music, 

BMIBniversal Music - Z Songs, BMI/Trac N Field Entertain- 

ment LLC, ASCAP/WB Music Corp.. ASCAP), AMPML. RBH 

68 

I GOTNOTHIN' (Universal Music Corporation, SSCAP/Cadaja 

Publishing, ASCAP/MXC Music. ASCAP/Still Working For The 

Woman, ASCAP/EverGreen Copyrights, BMI). AMPML CS 42 
I GOT THAT LOVE COW Publishing, ASCAP /Camp Jshawn, 

ASCAP) RBH 95 

I GOT YOU (This Is Hit. Inc., ASCAP/Fibber & Molly Music, 
ASCAP/Big Loud Songs, ASCAP /Magic Mustang Music. 
BMIMiack 2 Music, BMVBig Loud Bucks, BMVSony /AN 
Cross Keys Music Publishing, ASCAP/Sony/ATV Tree Publish- 
ing Company. BM). HL, CS 34 

I LOVE NEW YORK / NEW YORK, NEW YORK (Webo Girl 

Publishing, Inc., ASCAP/Elodine Songs Ltd., ASCAP/WB 
Music Corp., ASCAP), AMP H100 81 

I LOVE YOU THIS BIG (Einnor Music, ASCAP/WB Music 
Corp., ASCAP/Dal Damn Dean Music. BMVSongs Of Univer- 

sal. Inc BMVBrett James Cornelius Music, ASCAP/Combus- 

tion Music, BMVTZadia Music, ASCAP), AMPCS 32, H100 11 

IM DOING ALRIGHT (Tunes Of Bigger Picture. ASCAP/Bigger 
Picture Group, LLC, ASCAP/Scarlet Moon Music, Inc BMI) 

CS 60 

I'M INTO YOU (EMI April Music, Inc.. ASCAP/Young Money 
Publishing Inc. BMVWamer- Tamerlane Publishing Corp., BMp, 
AMPML. RBH 93 

I'M ON ONE (DJ Khaled Publishing. BMVYoung Money Pub- 
lishing Inc , BMVWarner-Tamerlane Publishing Cap BMI/Fnsl 
N' Gold Publishing, BMVSony /AN Songs LLC, BMVBrother 
Bagz Publishing. BMVBrother Bagz Publishing, SOCAN/Live 
Write LLC, BM). AMPML, H100 10; RBH 10 

IN DA BOX (Tam S Dot Publishing, BMVSongs Of Universal, 
Inc., HMI/Sony/ATV Songs LLC, BMV4 Blunts Lit Al Once Pub- 

lishing, BMVFirst N' Gold Publishing, BMVWarner- Tamerlane 

Publishing Corp, BMLMimani Music, BM), AMPML, RBH 75 

I NEED A DOCTOR (WB Music Corp., ASCAP /Airi I Nothing 
Going On But F "'n, ASCAP/Songs Of Universal, Inc.. 
BMVShroom Shady Music, BMVWondertand Music Company, 
Inc , BMWniversal Music - Z Songs. BMVHolel Bravo Music, 
BMVM. Shop Publishing, BMp. AMPML. H100 59 

I SMILE (Gertmdé s Music Publishing, BMVHocanna Music, 
ASCAP /Universal Music Corporation. ASCAP /Avant Garde 
Music Publishing, ASCAP/EMI April Music. Inc.. ASCAP), 
AMPML, H100 88; RBH 12 

(IT) FEELS SO GOOD (20 Summers Music. ASCAP/Sienna 

Sienna Songs, BM)) H100 91 

I WONT LET GO (Stage Three Songs. ASCAP/Stage Three 

Music Ltd.. PRSSony /AN Cross Keys Music Publishing, 
ASCAP/Becky's Boy Music. ASCAP) CS 3, H100 31 

I WOULDNT BE A MAN (Universal- Polytram International 

Publishing, ASCAPBongs De Burgo. ASCAP/Universal Music 
- MGB Songs ASCAP). AMPML, CS 22 

JOHN (Young Money Publishing Inc.. BMVWamer- Tancellane 

Publishing Corp BMVZone 4, Inc.. ASCAP/My Diet Starts 
Tomorrow, Inc.. BMVSongs 01 Universal, Inc UMVI Want My 
Publishing Company, ASCAP /4 Blunts Lit At Once Publishing. 
BMVFirst N' Gold Publishing. BMI), AMPML, H100 64; RBH 

20 

JOHN DOE (Rol Listed) BBB 99 
JUST A KISS (Warner- Tamerlane Publishing Corp. 

BMVDWHaywood Music, BMVRADIOBULLETSPublishing. 

BMI/EMI Foray Music SESAC/Hillary Dawn Songs. 

SESACBMI Blackwood Music Inc. BMVString Stretcher 
Music. BMp AMPML CS 15. H100 26 

JUST CANT GET ENOUGH (will i.um Music, Inc.. 
BMVapl.de ap publishing, BMI/Tab Magnetic Publishing 

BMVCherry River Music Ca., BMVHadphone Junkie Publish- 
ing. ASCAPÆMI April Music. Inc., ASCAPMalive Boys Music, 
BMVEMI Blackwood Music Inc., BMVRodney Jerkins Produc- 
tions. BMI). HL, H100 5. LT 40 

JUST FISHIN' (Sony /AN Acuff Rose Music, BMVSix Ring Cir- 
cus Songs. BMVSony /AN Tree Publishing Company, BMVFive 
Hills Music BMWo Write Music, LLC. ASCAP), HL, CS 20 

JUST THE WAY YOU ARE (EMI April Music, Inc , 

ASCAP/Music Famamanem LLC. ASCAP/Mars Force Music, 
ASCAPMorthside Independent Music Publishing, 
ASCAPBughouse. ASCAP/Bug Music, ASCAP/Thy Plane 
Music, ASCAP /An For Art's Sake Music, ASCAP /ANHouse 
Entertainment LLC. ASCAP,-Dry Rain Publishing, ASCAP/Uni- 
versal Music Corporation ASCAP/Khalil Walton Publishing 
Designee. ASCAP/Roc Nation Music. ASCAP/Upper Deck, 
ASCAP), AMPML, H10048 

KNEE DEEP (Wehmemound Music, BMVLil Dub Music 

BMVAngehle Music. BMbPOppsoloamus Music, BMVJefirey 
Steele Music. BMVBPJ Administration. ASCAP) CS 16, H100 
45 

LA CIUDAD DEL OLVIDO (Vander Music. ASCAPÆato Musi- 
cal ASCAP) LT 21 

LA HUMMER Y EL CAMARO (Nol Listed) LT 39 
LA MELODIA (Flow Con Clase, BMVEMI Blackwood Music Inc., 

BMVJctor Delgado Publishing Designee, BMI) LT 43 

LA REINA DEL SUR (Reperlorio Vega, BMVPgres Del Node 

Ediciones Musicales, BMI) LT 44 

LAST NIGHT AGAIN (Universal Music Corporation. 
ASCAP/Kind Vibe, ASCAP/Meghan Linsey Music BMVSIeeI 
Mag Music, BMVEMI Blackwood Music Inc., BMVRaylene 

Music, ASCAP), AMPML, CS 24 

LA ULTIMA SOMBRA (DEL Publishing, BMI) LT 38 

THE LAZY SONG (Mars Force Music, ASCAPBughouse, 

ASCAP/Bug Music, ASCAP/Roc Nation Music. ASCAP/Music 
Famamanem LLC. ASCAP/EMI April Music, Inc.. ASCAP/Thy 
Plane Music. ASCAP /Arl For Art's Sake Music. ASCAP /Ad- 

House Entertainment LLC. ASCAPBony/AN Music Publishing 
Canada, SOCAN), AMPML H100 6 

LET IT RAN (Scrambler Music, ASCAP /Carnival Music Group. 
ASCAPBMG Gold Songs. ASCAP/Glassbean, ASCAP/We 

Jam Writers Group, ASCAP) CS 36 

LETS GET TOGETHER (Phylvester Music. Inc. 
ASCAP/fmullins Music. ASCAP) CS 56 

UFE OF THE PARTY (Tom's Kid Music. BMVMamas Fèhbly 

Publishing, ASCAP/L. Tolbert Music, AMPLI Eddie Serrano 
Music, BMVDeanni s Odes. 550SF/ William Serrano Pub- 
lishing Designee, ASCAP) ABH 74 

LIGHT UP THE WORLD (TCF Music Publishing Inc., 

ASCAP/EMI April Music. Inc , ASCAPMIr Kanani Songs. 

ASCAP/Maratone AB. STIM/Maratone, ASCAP /Songs Of 

Kobalt Music Publishing America, Inc.. BMVMaratone, 
BMVFox Film Music Corporation, AM)), HL, H100 33 

LIKE MY MOTHER DOES (Sony /AN Tree Publishing Compa- 
ny. BMVCake Taker, BMVole, BMI/Pain In The An Publishing. 

BMVFerlect Mess Music, BMI), HL, CS 49, H100 20 
LIVE A LITTLE (EMI Blackwood Music Inc., BMVShane Minor 

Music, BMVOId Desperados, LLC. ASCAP /N2D Publishing 
Company, Inc, ASCAP /Carol Vincent And Associates. LLC., 
ASCAP), HL H10090 

LLAMA AL SOL (Sony /AN Discos Music Publishing LLC, 

ASCAP /Mo El Patron Publishing. ASCAP /Pedecl Music Corpo- 
ration. ASCAP) LT 22 

LLUVIA AL CORAZON ( Tulum Music, ASCAPAVB Music 
Corp., ASCAPNallincito Songs, BMW niversal Music - 

Careers, BMI), AMP LT 5 

LOOK AT ME NOW (Songs Of Universal, Inc.. BMVCullure 

Beyond Ur Experience Publishing, BMIA Like Turtles Music, 
ASCAP/Downtown Music Publishing LLC, ASCAP /Cherry Lane 

Music Publishing Company Inc ASCAP /Cherry 315 Music, 
ASCAP/The Bad Bad Guys, ASCAP/Meloist Music Publishing. 
BMI/Money Mack Music. BMI/Young Money Publishing Inc.. 

BMVWarner-Tamerlane Publishing Corn. BMVFZiah's Music, 
BMVlenyor Music, BMI). AMP /CLANHL H10013, RBH 3 

LOOK IT UP (Ten Ten Music Group, ASCAP/Orrall Fixation 

Music, ASCAP) CS 19 

LOVE DONE GONE (International Dog Music, BMI/Big Yellow 
Dog. LLC, BMVScamporee Music. BMVWarnertamerlane 
Publishing Corp.. BM), AMPCS 27 

LOVE DON'T RUN (Mike Curb Music, BMWhermkyle Music 
BMV9T One Songs, ASCAP / Ahose Music, ASCAP/Lille 
Champion Music, LLC. ASCAP/Dream Rock Music, Inc.. 

ASCAP), AMPCS 29 

LOVE FACES (April's Boy Mimic BMI/Warner- Tamerlane Pub- 
lishing Corp.. BMVNo Ouincydence Music Publishing 
BM Wowntown DMP Songs. BMVE.MilesMusic, BM/Songs 
Si Universal, Inc., BMVChet Huxtable Music Publishing. 
BMVEMI Blackwood Music Inc.. BMp. AMPML. RBH 15 

LOVE LETTER (RKelle Publishing. Inc., BM/Universal Music - 

Z Songs, BMp RBH 22 

MAN DOWN (Publishing Designee. BMWniversal MusicCor- 
poration, ASCAPnnng Music, Inc. BMI/Sholay, BMUMerokee 
Music. ASCAP), AMPML, H100 94: RBH 34 

MARRY THE NIGHT (Stelani Germanotta p/Wa Lady Gaga, 

BMVSony /AN Songs LLC. BMVHouse Of Gaga Publishing. 
Inc . BMVGIOJoe Music Inc., BMVWarner- Tamerlane Publish- 
ing Corp. BMVGaribay Music Publishing. BMI), AMPML, 
H10079 

MARY WAS THE MARRYING KIND (Music 01 Stage Three. 

BMVSongs 01 Commun. BMVSongs From The Couch, 
BMI/Sony /AN Cross Keys Music Publishing, ASCAP). HL. CS 

51 

MAS (Dharmik Music Publishing. BMVEMI Blackwood Music 
Inc.. BMVBrantunes Music Publishing, ASCAP/Sony/ATV Dis- 
cos Music Publishing LLC, ASCAP/Blue Kraft Music Publish- 
ing, BMVCrown And Scepter Music, ASCAPBeslonia Music, 
ASCAP/Universal Music Corporation, ASCAP) LT 26 

MEAN (Sony /AN Tree Publishing Company, BMVlaylor Swig 
Music. BMI), HL, CS 4. H100 39 

ME ENCANTABIA (Huila, BM/lmperio BMI) LT 7 

MI CORAZON ESTA MUERTO (Los Magnitikos Music Publish- 
ing ASCAP) LT 20 

MIENTRAS DORMIAS (Marche Musical Corporation. ASCAP) 

LT33 
MI ULTIMA CARTA (Songs Ot Top Stop Music Publishing. 

BMI) LT 36 

MI VIDA (War Music Publishing. BMVBaul Lopez Publishing, 

BMI) LT 37 

MOMENT4 UFE (Harajuku Barbie Music. BMVMoney Mack 
Music, BMVSongs 01 Universal, Inc BMVLive Write LLC, 
BMVEMI Blackwood Music Inc., BMVBrother Bagz Publishing, 

BMVWamer- Tamerlane Publishing Corp , BMVBrother Bagz 
Publishing, SOCAN), AMPML. RBH 23 

MORE THAN FRIENDS (ENB Writing Group, ASCAP/Kango 
Slim, BMVBig Freeda, BMVP,eallioare Publishing, BMI) RBH 

98 
MOTIVATION (EMI Blackwood Music Inc . BMVJimipub Music, 

BMVEMI Foray Music, SESAC/Rico Love Is Still A Rapper 
SESAC/Hypnotic Beals. BMVRebel Made LLC, BMVSongs 01 

Koball Music Publishing America. Inc., BMVYoung Money 
Publishing Inc , BMI, AMPML. H10025 RBH 1 

MR BARTENDER (Songs of Program 360, ASCAP/Do Write 
Music LLC, ASCAP) CS 37 

MR. SAXOBEAT (MediaPro Music Entertainment, SOCAN) LT 

35 

MY GIRL (Conjunction Entertainment BMVEMI Blackwood 
Music Inc BMWootleggers Stop, ASCAP/Universal Music 
Corporation, ASCAP /Gloee Music Inc., BMVSony /AN Songs 
LLC, BMVYU.B PMusic, BMVKMacnificent BMVSongs 01 

Universal. Inc.. BMI /Secondhand Starship, ASCAP), AMPML, 
RBH 52 

MY LAST (FF To Del Publishing, LLC, BMVLel The Story Begin 
Music Publishing, ASCAP /Chrysalis Music. ASCAPÆMI. April 
Music. Inc .. ASCAP/Flyte Tyme Tunes Inc. ASCAP/Songs Of 

Universal Inc.. BMVCultue Beyond Ur Experience Publishing, 

BMI(. AMPML H100 53: RBH 5 

NEVER GONNA LEAVE THIS BED (Universal Music - Careers. 

BMIÆebruary Twenty Second Music, Inc BMWalenlrne 
Valentine, ASCAP/Universal Music - MGB Songs, ASCAP), 

AMPML, H100 72 
NINAS PUDIENTES Y PODEROSAS (Marcha Musical Corpo- 

alion, ASCAP/Primavera Worldwide Music, ASCAP) LT 50 
NO HANDS (Juaquinmalphurpublishing, ASCAP/Roscoe Dash 

Publishing. ASCAP,/Dad Stock Music. BMVBB Music Corp.. 
ASCAP/Dmm Squad LLC. ASCAP/Young Mumma, ASCAP). 
AMP RBH 33 

NOME DEJES CON LAS GANAS (Ferca Publishing. BMI) LT 

19 

NO ONE GONNA LOVE YOU (Dam Rich Music, BMVEMI 
Blackwood Music Inc BMp, HL, RBH 65 

NOT MY DADDY (For The Write...Price, ASCAP /Roynet Music. 
ASCAP) RBH 29 

NOVACANE (RZE Music Publishing, ASCAP/Universal Music 
Corporation, ASCAPBug Music. Inc . BMVHeavens Research. 

BMVCopyrighl Control). AMPML. RBH 49 

NUMBER ONE HIT B Kelly Publishing i.M' 

Music - Z Songs, BMp, AMP/CLM SI 

OH MY (NOl Lrsled) RBH 45 

OH, TONIGHT (Pretty Damn Tough. ASCAP/RandDazz, ASCAPI 
CS 50 

OLD ALABAMA (House Of Sea Gayle Music, ASCAP/Words 8 
Music. ASCAP /Circle C Songs. ASCAPN Bulls Music. 
ASCAP/Full Circle Music Publishing. LLC. ASCAP/Sony/ATV 
Tree Publishing Company, BMI), AMPML, CS 1. H100 43 

OLVIDAME (SCAM Editora Musical, SA de CV) LT 42 

ONE MORE DRINKIN' SONG New Songs Of Sea Gayle, 

BMVOzworth Music, BMp, HL, CS 58 

ONE NIGHT STAND (Songs 01 Universal, Inc.. BMVCullure 

Beyond Ur Experience Publishing, BMVKMac Muzic, BMI /C 

Sun Music. ASCAP.A'Vel Ink Red Music ASCAP/EMI April 
Music Inc , ASCAP) AMPML RBH 28 

ON MY LEVEL (PGH Sound Publishing, ASCAP/WB Music 

Corp.. ASCAP/EMI Blackwood Music Inc., BMVJimipub 
Music. BMVTOdd Anthony Shaw Publishing Designee. 
BMI/Hypnotic Beats, BMVRebel Made LLC, BMVSongs Of 

Kobalt Music Publishing America, Inc., BMVKMSA, BMD, 

AMPML. RBH 61 

VEN A BALAR (Songs Si RedOne. BMI /Sorry /AN Songs LLC. 
BMV2101 Songs, BMVPibull's Legacy Publishing, BMI/Uni- 
versal Music - Careers. BMVEMI April Music Inc , ASCAP/EMI 
Songs France, SARL/Sony /AN Tunes LLC. ASCAP). AMPML, 
H1054-L12 

OUT OF MY HEAD (Hey Lu Chill Music, BMVHeavy As Heaven 

Music, BMVSongs Si Universal. Inc., BMVMakilhet Music 
Publishing SESAC/Perfect Attendance. LLC, ASCAP/Einnor 

Music, ASCAP/WB Music Corp.. ASCAP/Tee -Bass Music Inc., 

BMVEMI Blackwood Music Inc BMVAllhio Music Inc., 

BMVWonda Songs. BMI), AMPML. H100 98: RUH 27 

PARTY ROCK ANTHEM (Party Rock, ASCAP/Sony/MV 
Melody. BMVIhree Wise Boys Music LLC, BMVYude Music. 
BMI) HIDO9 

PELIGRO INoi Listed) LT 24 
PIECES OF ME (Studio Beast Music. BMW/Vanier- Tamerlane 

Publishing Corp BMVChuck Harmony's House Publishing, 
ASCAP/Strauss Co. LLC., ASCAP/Normalanis Music Pub- 
lishing. ASCAPÆMI April Music, Inc., ASCAP/Blue Toes. 

ASCAPBug Music, ASCAP), AMPML, RBH 46 

PLATINUM (My Own Chit Music, BMVEMI Blackwood Music 
Inc . BMVR Kelly Publishing. Inc . BMVUniversal Music - Z 

Songs, BM/Kimani Music, BMVMizay Entertainment. Inc., 

ASCAP/Warner-Tamerlane Publishing Corp.. BMI), AMPML, 

RBH 64 
POP THAT Not Listed) RBH 80 
PRETENDING (RFC Music Publishing Inc ASCAP/Fox Film 

Music Corporation. BMVHOR Songs, BMI) H100 40 

PRETTY GIRL ROCK (Universal Music - Z Tunes LLC.. 

ASCAP/Pen In The Ground Publishing, ASCAP/Compound 
Entertainment. BMI /Chuck Harmony's House Publishing. 
ASCAP /Strauss Co., LLC., ASCAP/Normzharris Music Pub- 
lishing, ASCAPÆMI April Music. Inc., ASCAP /Antisia Music 
Inc . ASCAP /Cherry Lane Music Publishing Company Inc.. 

ASCAP/Bleu Nig Music ASCAP), AMP /CLM/HL, RBH 44 

PRICE TAG (Sony /AN Music Publishing UK. PAS/Studio Beast 

Music. BMVWamer- Tamerlane Publishing Corp BMI%Fasz 

Money Publishing, ASCAP/Ham Squad Music. BMVSongs Of 

Universal. Inc 
, BMVShady Music Publishing, LLC. BMI), 

AMPML, H100 38 

PROMET (Rol Listed) LT 13 

PUMPED UP KICKS (Smims Coffee And Tea Music Publishing. 
BM), AMP, H100 78 

RABIOSA The Caramel House Music BMVSony /AN Melody. 
BMVRlbull's Legacy Publishing, BMWniversal Music - 

Careers, BMW. Duenos Del Negocio Publishing, ASCAP). 
AMPML LT23 

RACKS (Hip Hopville USA Music, BMWreai South Bay Music, 
BMVSony Digital Music Group, BMIAVayvadius Maximus 
Music, BMVChrislopher Miller Publishing Designee. BMI) 
HISS 49, RBH B 

RADIO MESSAGE (R.Kelly Publishing. Inc., BMWniversal 
Music - Z Songs, BMp, AMPML, RBH 69 

THE REASON WHY (Warner - Tamerlane Publishing Corp., 
BMI/lower One Music, BMI/Mad Mother Music, BMI/M1anah 

Phelps 8 Phillips. BAN). AMPCS 45 

REMIND ME (House 01 Sea Gayle Music. ASCAPEMI April 
Music, mc., ASCAP/Didn't Have To Be Music. ASCAP), HL. CS 

30 

RIGHT THERE (EMI Blackwood Music Inc. BMI /Jimipub 
Music. BMVDat Damn Dean Music, BMVPeermusic, 
BMV2412 Songs LLC BMVJesse Jaye Music, ASCAP/Reach 
Global. Inc., ASCAP /50 Cent Music Publishing, ASCAP/Uni- 
versal Music Corporation, ASCAP/Hypnotic Bats. BMVRebel 

Made LLC, BMVSongs 01 Koball Music Publishing America. 
Inc., BMp, AMPML, H100 97 

RISE ABOVE 1 (Universal- Polytram International Publishing, 
ASCAP), AMPML, H100 74 

ROWNG IN THE DEEP (Songs Of Universal, Inc., BMVEMI 

Blackwood Music Inc.. BMI), HL. H100 1 RBH 100 
ROLL UP FOB Sound Publishing, 55075/VB Music Corp. 

ASCAP/EMI April Music, Inc.. ASCAP). AMPML. H10015. 
RBH 17 

ROPE (M .,J. Twelve Music, BMVSongs 01 Universal, Inc . BMIA 

Love The Punk Rock Music. BMVLiving Under A Rock Music, 
ASCAP/Universal Music Corporation. ASCAP/Flying Earform 
Music BMVBug Music, Inc_ BMVRulhensmear Music, BMI), 
AMPML. 11100 100 

RUN THE WORLD (GIRLS) (2082 Music Publishing. 
500SF/VB Music Corp., ASCAP/MI April Music, Inc. 
ASCAPB -Day Publishing, ASCAP/Switch Werd Music. 
ASCAPA Like Turtles Music. ASCAP/Music By Tatar, Inc., 

BMI /Jack Russell Music Ltd.. PASlenyor Music. BMD. 
AMPML. H1 DO 29. RUH 32 

SHARE MY LIFE (Songs 01 Universal. Inc .. BMIIKemunity 
Song Chest, BM W nclo Buddies Music, Inc., ASCAP), 

AMPML, RBH 40 

SHE MT YOU (Songs Si Universal, Inc . BMI /Culture Beyond 
W Experience Publishing BMVCherry Lane Music Publishing 
Company Inc. ASCAP /Cherry 315 Music, ASCAP/The Bad 

Bad Guys, ASCAP/Meloist Music Publishing, BMVKMacnifi- 
cenl BMVFoo B. Z. Publishing Inc. ASCAP/Bug Music, 
ASCAP/WB Music Corp_ ASCAP/Sony/ATV Tunes LLC, 

ASCAP/Bam Jams. BMI), AMP/CLMVHL, H100 47. RBH 6 

SHOTGUN GIRL (Sony /AN Cross Keys Music Publishing. 
ASCAP/Danelle Levered Publishing Company, ASCAP). HL, 

CS 41 

THE SHOW GOES ON (Hey W Chill Music BMVHeu y As 

Heaven Music, BMWniversal Music - Careers, BMVSongs Of 

Universal, Inc., BMVArtist Publishing Group West, 

ASCAPBuslin William Brower Publishing Designee, 

ASCAP /Jonathan Keith Brown Publishing Designee, 
ASCAP /Sony /AN Harmony, ASCAP /The Best Dressed Chick- 

en In Town ASCAP/Tschudi Music, ASCAP/Ugly Casanova 
Music, ASCAP), AMPML, H100 12 

SING (Better Living Industries, BMI) H10099 
SAM (EMI April Music, Inc.. ASCAP/Ultra Tunes, ASCAPBipiu 

s r SSCEM/Dal Damn Dan Music. BMVPeermusic. 
BMI/2412 Songs LLC, AMI). AMPML,1110016 

SAM (EMI April Music, Inc . ASCAPNllra Tunes, ASCAPBipiu 
s.r I., SACEMBat Damn Dan Music, BMuieermusic. 
BMI/2412 Songs LLC. BMp. AMPML, LT 34. ROH 92 

SO IN LOVE (Blues Baby Music, ASCAP/Universal Music Cor- 
poration. ASCAP/Tappy Whyte's Music, LLC, BMVSongs (31 

Universal, Inc.. BMI/MusleAffic Music, BMVEMI Blackwood 
Music Inc.. BMULa Kasa Sole, ASCAP/EMI April Music, Inc.. 
ASCAP). AMPML, RAH 16 

SOMEONE TO LOVE ME (NAKED) (Not Listed) RBH 31 

SOMEWHERE ELSE (Tokeco Tunes. BMVMusic Of Sage 
Three, BMI/Bobby's Song And Salvage, BMVStage Three 
Music Inc., BMI) CS 12: H100 83 

STAYING'S WORSE THAN LEAVING (WO Music Corp., 

ASCAP/Mountain Morning Music, ASCAP/House Of Sea Gayle 

Music, ASCAP/Little Mojo Music, ASCAP/Big Machine Music. 
BMI/Three Minute Movie Music, BMI/Super 98 Music, LLC.. 

BMI), AMPCS 48 

STAY UP LATE (Black To Black Songs. BMI /ole BMVNashrts- 
aville Songs. BMI/Sonya Isaacs Music. BMI/NB Music Corp., 
ASCAP/Melissa's Money Music Publishing, ASCAP /Get A 

Load Of This Music, ASCAP) AMPCS 55 
STILL IN LOVE WITH YOU (Pippin The Friendly R anger Music 

is Lid., ASBniversal- PolyGram International Publish - 
dLAP), AMPML, RBH 56 

STORM WARNING (Songs Of Universal Inc, BMI/Happy Little 
Man Publishing, BMWashA Music, ASCAPBughouse, 

ASCAP/Bug Music, ASCAPBMG Platinum Songs, BMWello I 

lave You Music, EMI), AMPML, CS 47 

THE STORY OF US (Sony /AN Tree Publishing Company, 
BMVTaylor Swift Music, BMI), HL, HI00 77 

SUPER BASS (Haajuku Barbie Music, BMI/Money Mack 
Music. BMVSongs Of Universal, Inc BMWaniel Andrew Pub- 

lishing. ASCAPBat Damn Dean Music, BMb2412 Songs LLC. 

BMWeennusic. BMI), AMPML, H100 14, RBH 81 

SURE THING (Mil Publishing, ASCAP/Universal Music Corpo- 
ration. ASCAP /Araya -Solfia Publishing, ASCAP), AMPML, 
H10044. RBH 2 

SURVIVE Precious Baby Publishing. ASCAPBalsdabbysay 
Music Publishing. ASCAP /Swot Ray Music. ASCAP/Food 4 Yo 

Saul Music, ASCAP/Chns Johnson Music, ASCAP) RBH 82 

TABOO (Crown P Music Publishing, BMVEMI Blackwood Music 
Inc . BMVEMI Songs France, SARL) LT 6 

TAKE A BACK ROAD (EMI Blackwood Music Inc., BMIBheb- 
neck Music, BMWniversal Music - Careers. BMVHigh Pow- 

ered Machine Music, BMI), AMPML CS 28 

TAKE IT OFF (EMI Blackwood Music Inc.. BMVString Stretcher 
Music. BMVSongs 01 Soulhside Independent Music Publish- 
ing. L/Exlernal Combustion Music. ASCAP /Out 01 The Taper- 

oom. ASCAPÆMI April Music, Inc., ASCAP/Didn't Have To Be 

Music ASCAP), HL. CS 52 

TAKE ME AWAY (She Wrote II. ASCAPBMG Songs. 

SESAC/Universal Music Corporation ASCAPBoldierz couch, 

Inc., ASCAP/Sony/ATV Tunes LLC. ASCAP/Teray, ASCAP). 

AMPML, RUH 55 

TAN SOLO TU (WB Music Corp.. ASCAP/Muttenecht Inc., 

SGAE/Sociedad General De Autores De Espana, BIEM) LT 32 

TE AMO Y TE AMO (Serca Music Publishing Inc , BMp LT 3 

TEENAGE DAUGHTERS (SryleSonic Music BMVEMI Black- 

wood Music Inc BM Welemmam Music Publishing, SMO, 

AMPML, CS 17 

TENGOIU LOWS (Warner- Tamerlane Publishing Corp, 

BMI/LaVida Buena Music Publishing, BMI) LT 27 

EL TIERNO SE FUE Mancha Musical Corporation, ASCAP) LT 

16 

1111 THE WORLD ENDS (Kasz Money Publishing, 

ASCAP/Wamer /Chappell Music Scandinavia AB. STIM/Mara- 

tone AB, STIM/KOball Music Publishing America. Inc., 

ASCAP/Dynamite Cop Music, BMVWnere Da Kasz Al. BMI), 
AMPH1007 

TOMORROW (Runniri Behind Publishing, ASCAPÆMI April 

Music. Inc.. ASCAP/Sixteen Stars Music. BM /Frank Myers 

Music, BMWrand Poohah Publishing, SESAC/Dreams To 

Music, SESAC), HL. CS 9; H100 52 
TONIGHT (Jenniler Nettles Publishing. ASCAP/Dirkuit Music, 

BMVCon(roI Group Music, Inc., BMI) CS 35 

TONIGHT (l'M LOAN' YOU) (Artist 101 Publishing Group. 

BMVWamer- Tamerlane Publishing Corp., BMVJ. Franks Pub- 

lishing, ASCAP /Avis) Publishing Group West, ASCAP/Univer- 

sal Music - Careers, BMVlauren Christy Songs, AMVLudacris 
Worldwide Publishing, Inc.. ASCAPBMI April Music, Inc. 

ASCAP/Worldwide BMIBony /AN Tunes LLC. ASCAPBIP 

Music, ASCAP) AMPML, LT 18 

TONIGHT TONIGHT (Midas Music. ASCAP/Sleep When I'm 
Rich Music. BMIScarlet Moon Music, Inc., BMVNash 0 

Music. BMIModilis Music, ASCAP/Here's Lookid Al You Kidd 

Music BMVBeluga Heights Music. BMVSony /AN Songs LLC, 

BMI/Hey Kiddo Music. ASCAP/Koball Music Publishing Amer- 
ica, Inc.. ASCAP, HL, H100 41 

iU ANGELTO (Universal -Musica Unica Publishing, BMI) LT 25 

TUPAC BACK (Robert Williams ASCAP /4 Blunts LU Al Once 

Publishing, BMVFirst N' Gold Publishing, BMVSony /AN 
Songs LLC, BMVEar Dmmmers Publishing. ASCAP). HL. ROH 

39 

1WENTY -ONE (Shooting Moon Music ASCAP) CS 57 

MASTED (Gorilla Zoe Music LLC. BMVUItra Empire Music. 
AMVIop Duality Publishing, BMIBouthemStyle Techniques 
Publishing, BMWyila Jo Music. ASCAP /Damp Camp Muse, 
ASCAP/Sony/ATV Songs LLC, BMVCIry Sky Music. BMVLlI 

Jizzel Music Publishing, BMVSongs Of Universal. Inc.. BMI), 
AMPML, RBH 72 

UP (Nol Listed) RBH 96 

VEN COMMIGO (Nel Lrsled) LT 14 

WALKING (WAL-MART) (EMI April Music, Inc. ASCAP/Wet 
Ink Red Music, ASCAPATs Tea Tyme. ASCAP /That's Plum 

Song. ASCAP /Universal- Polytram International Publishing, 
ASCAP/Basemenl Boys Music Inc. ASCAP,/C -Water Publish- 
ing, Inc .. , ASCAP), AMPML, RUH 30 

WANNA TAKE YOU HOME IGossin Publishing, ASCAP/Melu- 
sic, Inc., ASCAP/Primary Wave Emblem, ASCAPRJamer- 

Tamerane Publishing Corp., BMWalwright Baby. BMI), AMP 

CS 39 

WATCH THIS Not Listed) RBH 78 

WE CAN GET TON (Not Listed) RUH 51 

WELCOME TO MY HOOD (DJ Khaled Publishing. BMVNoding 

Hill Music, Inc, BMVFirs1 N' Gold Publishing, BMVSony /AN 
Songs LLC, BMVTriII Productions. ASCAP/WB Music Corp.. 

ASCAP/Young Money Publishing Inc., BMVWarnerTamedanie 

Publishing Corp.. BMLMappyPub Music, BMWniversal Music 
-7 Songs, BMVtrocnasty Music. BMVMollingsMusic, 
ASCAP/The Renegades, BMI), AMPML. RBH 77 

WHAT THE HELL (Soil Lavigne Publishing LLC. SOCAWAImo 
Music Corp.. ASCAP/Maratone, ASCAP/Koball Music Publish- 
ing America. Inc., ASCAP/Tvlaratone, BMVSongs 01 Koball 

Music Publishing America, Inc BMI) H100 75 

WHEN LOVE GETS A HOLD OF YOU (Vistaville Music. 

ASCAP/Hopeless Rose Music ASCAP/Sony/ATV Cross Keys 

Music Publishing, ASCAP /Gary Nicholson Music, 
ASCAPMeynsong Publishing Corp.. BMWdha Ya Say Music. 

BMI), HL, CS 43 

WHERE THEM GIRLS AT (Cotter Boy Music. LLC, BMWipiu 
sr l.. SACEM/E -Class Publishing, BMVEMI Blackwood Music 

Inc., BMI/Harajuku Barrie Music, BMVSongs Of Universal, 

Inc. BMI/Money Mack Music, BMVMaiI On Sunday Music. 

ASCAP/Play- N- Sklllz Music, ASCAP/EMI April Music. Inc.. 

ASCAP/Serious Scriptures. ASCAP/Skil lz For Skillz And Play 

Musik, ASCAP/Sony/ATV Songs LLC, BMVSony /AN Tunes 

LLC, ASCAP/What A Publishing LTD. SALEM), AMPML. H100 

65 

WHERE YOU AT IR.Kelly Publishing, Inc.. BM W niversal Music 
- Z Songs, BMI. AMPML. RBH 38 

WHO SAYS (Aoditis Music. ASCAPMIarner- Tamerlane Publish- 
ing Corp., BMVPower Fen Biz Publishing. BMVPriscilla Rena 
Productions, BMI). AMP H100 35 

WITHOUT YOU (Totally Wrighleous Music. BMVBig Loud 

Bucks. BMVSony /AN Tree Publishing Company, BMVSongs 

For My Good Gid Music. BMI), HL, CS 2: H100 56 

WOBBLE BABY WOBBLE (Not Listed) RBH 89 
WONT BE LONELY LONG (Sony /AN Tree Publishing Compa- 

ny. BMI /Songs Of Better Angels Music, BMWlank Sheet 

Music. BMI/Warner- Tamerlane Publishing Corp., BMI/Salt Lile 

Songs, BM/Big Hits 01 Amylase. BMVFire Blue. BMD, 

AMPML, CS 26 

WRITTEN IN THE STARS (2Slripes Music Publishing AB. 

STIMANamer/Chappell Music Scandinavia AB. STIMVEMI April 

Music, Inc.. ASCAP/EMI Music Publishing Scandinavia AB. 

SRM/EMI Blackwood Music Inc., BMVEnic Turner Publishing 

Designee, BMVClanlie Bernardo Publishing Designee. BMp, 
AMP H100 22 

YES (45th 8 3rd Music Publishing Inc.. BMVSony /AN Songs 

LLC BMIBtudio Beast Music. BMVWarner- Tamerlane Publish- 
ing Corp.. BMI), AMPML. RBH 63 

YOU (Mayimba Music. ASCAP/Fàlabeas De Romeo, ASCAP) LT 

1 

YOU AND I (Slelani Germanotla p/Ma Lady Gaga, 

BMVSony /AN Songs LLC. BMVHouse Ut Gaga Publishing, 
Inc BMWIoJoe Music Inc_ BMI. HL, HIM 36 

YOU AND TEQUILA (Songs Of Universal, Inc., BMVHannaberg 
Music, BMVBB Music Cory. ASCAP/Danaling Music, 
ASCAP). AMPML CS 21; H100 92 

YOU ARE (WirlWide Music Publishing, ASCAP/Pacific Coast 

Pirate Publishing. BMVP by Music Publishing, BMVEscriSir 

Publishing, ASCAP) RBH 41 

YOU BE KILLIN EM (EMI April Music, Inc., ASCAP /J. Brascs 

Music. ASCAP/NexbSeleclion Publishing. ASCAP/Proboscis 

Music. BM/Warner- Tamerlane Publishing Corp., BMIMo 
Question Entertainment, ASCAP /Andi -Girl Music. BM)). 

AMPML, RBH 37 

YOU LIE (EMI Blackwood Music Inc., BMbyiow Bout That Sky- 

line Music, BMI /Cactus Moser Music. BMI), HL. CS 6, H100 

55 

YOUR BODY IS THE BUSINESS (Grindlime, BMVSongs 01 

Universal. Inc BMVBenis Bolton. BMVDatsiabbysay Music 
Publishing, ASCAP/Sky High Entertainment, GbFVWeRuyMU- 

sicPublishing, ASCAP), AMPML 961-197 

YOUR LOVE (First N' Gold Publishing, BMI/Sony/ATV Songs 

LLC. BMVMy Oiel Starts Tomorrow. Inc. BMVSongs Of Uni- 

versal, Inc.. BMVNons With Attitudes, BMVTheCircles -Full, 
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RECORD COMPANIES: Universal Music Group promotes 
Amanda Marks to global head of digital accounts. She was 

executive VP /GM of Universal Music Group Distribution. 
Sony Music Nashville appoints Kevin Kay national director 

of strategic partnerships. He was founder /president of 
marketing company Entertainment Sponsorship Group. 

PUBLISHING: Kobalt Music Group names Kevin O'Byrne 
head of operations. He was director of copyright development 
at Sony /ATV Music Publishing. 

Universal Music Publishing Group promotes Jessica Rivera 
to VP of creative for urban music on the East Coast. She was 
senior director of creative affairs. 

DIGITAL: 7digital taps James Wheatley as VP of business 
development. He was director of business development for 
Europe at eMusic. 

Topspin Media appoints Mark Montgomery to its board 
of advisers. He is a music and technology entrepreneur who 
co- founded digital marketing company echomusic. 

Vevo names Stephanie Fried VP of research insights 
and analytics. She was director of digital research at 
NBC Universal. 

Digital entertainment consulting firm TAG Strategic 
appoints Corey Denis VP of digital marketing and social 
media. He founded Not Shocking. 

MANAGEMENT: Universal Republic Records and Twenty 
First Artists, divisions of Universal Music Group, launch Twenty 
First Republic, a management division that caters to 
U.S. -based music producers and engineers. Worlds End 
Management CEO Sandy Roberton and Universal Republic 
executive VP of A &R Tom Mackay will oversee the new division. 

RADIO: Univision Radio names Jose Valle president. He was 

VP /GM at Univision Radio in Los Angeles. 
-Edited by Mitchell Peters 

rxxinWORICS 
LOS LONELY BOYS TEAM WITH CHILDHOOD 
CANCER NONPROFIT 
As family men with children of their own, sibling rock trio 
Los Lonely Boys understand the importance of taking care of 
loved ones. So for the band's upcoming summer tour in sup- 
port of its latest album, "Rockpango," the group has partnered 
with nonprofit Padres Contra El Cancer (Parents Against Can- 
cer) to help raise money for battling childhood cancer. 

"If one of my children ended up with cancer and I couldn't 
somehow pay for it, then I'd wish there was some kind of or- 
ganization like this that would help me," drummer Ringo 
Garza says. 

During its upcoming tour, which begins June 14 at Infin- 
ity Hall in Norfolk, Conn., the band will encourage concert- 
goers to donate $5 to the organization by texting "IAMHOPE" 
to 85944. In addition to their tour stops and recording a pub- 
lic service announcement for the nonprofit, Garza says the act 
will raise awareness of Padres Contra El Cancer through its 
Facebook page, website and fan meet -and -greets. 

Los Lonely Boys have also teamed with shoe company Stacy 
Adams to launch their own shoe line, with a portion of sales 
supporting Padres Contra El Cancer. "We were honored that 
[Stacy Adams] would even say yes to something like that," 
Garza says. -Mitchell Peters 

Bachata music was the hot topic at BMI's latest installment of its 
ir wildly successful "How I Wrote That Song" series. The event, 

which took place May 25 at New York's 809 Lounge and was 
moderated by BMI VP of Latin music Della Orjuela and senior 

;; director of Latin writer /publisher relations Porfirio Piña, focused 
on the songwriting process and tunesmiths' stories behind a slew 
of chart- topping bachata tunes. Participating in the event were 
(from left) "Martin; Loisaidas duo Isaiah Parker and Aquiles 
Nunez; Orjuela; Piña; 24 Horas' Joel!, Mickey and Jiory; and ( 

Yunel Cruz. PHOTO: BRIAN COLLINS 
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Clive Davis -chief creative officer at Sony Music Entertainment, 
record producer, music industry leader and New York University 
alumnus -received a doctor of fine arts degree from his alma 
mater at the university's 179th commencement exercises, held 
May 18 at Yankee Stadium. PHOTO: NYU PHOTO BUREAU: GALLO 

Universal Republic Records announced the signing of 
alternative soul impresario Mayer Hawthorne on May 24. 
His full- length debut for the label, "How You Do," will arrive 
in the fall. Hawthorne (center) is flanked by Universal 
Republic co- president /CEO Monte Lipman (left) and co- 
president /COO Avery Lipman. PHOTO: UNIVERSAL REPUBLIC 

BMI, ASCAP and SESAC put away their boxing gloves and joined 
together May 25 at Nashville's Cabana to toast the team behind 
Sara Evans' latest No.1, "A Little Bit Stronger." Co- written by 
Luke Laird, Hillary Lindsey and Lady Antebellum's Hillary Scott, 
the song marks Evans' return to the top of the charts, Scott's first 
chart- topper as a songwriter for another artist and the eighth 
and sixth No. 1 singles for Lindsey and Laird, respectively. From 
left: BMI VP of Nashville writer /publisher relations Jody Williams, 
Laird, ASCAP director of membership relations Mike Sistad, 
Lindsey, Evans, Scott and SESAC VP of writer /publisher relations 
Tim Fink. PHOTO: JOHN RUSSELL 
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During her sold -out show at 
New York's Beacon Theatre on 
May 19, Grammy Award -winning 
artist Adele was presented with 
multiple plaques for her 
certified double -platinum album 
"21," platinum debut set "19" 
and double -platinum single 
"Rollins in the Deep." 
Celebrating the achievement 
are (from left) September 
Management manager Rose 
Moon; Columbia Records senior 
VP of marketing Scott Greer; 
September Management 
manager Jonathan Dickins; 
Sony Music Entertainment 
executive VP /CFO Kevin 
Kelleher, executive VP of U.S. 
sales Darren Stupak and 
executive VP of business 
affairs /general counsel Julie 
Swindler; Adele; Epic /Columbia 
Label Croup VP of sales Steve 
Kennedy; Columbia Records 
president Ashley Newton and 
VP of promotion Jon Bonis; 
Columbia /Epic Label Group 
chairman Rob Stringer; 
Columbia Records marketing 
manager Erika Alfredson, 
senior VP of promotion Pete 
Cosenza, VP of digital 
marketing Kathy Baker, VP of 
publicity Benny Tarantini and 
chairman Steve Barnett. PHOTO. 

On May 11 at Los Angeles' Capitol Records Studio, Pink Floyd 
announced the rollout of a series of newly remastered studio albums 

that will include unreleased music from the band's archives and special 
collector's boxed sets. The releases will arrive in September and include -` 

CDs, DVDs and an array of digital formats. There to make the announce- 
ment and toast the legacy of the band are (from left) EMI Music North 

America senior VP of catalog A &R and marketing Jane Ventom; Pink 
Floyd's Nick Mason; EMI Music North America COO Colin Finkelstein 

and senior VP /GM of catalog Bill Gagnon; and EMI Music U.K. senior VP 
of catalog global priorities Timothy Ryan. PHOTO: STORM THORGERSON 

ABOVE: More than $600,000 was raised on behalf 
of the Agahozo -Shalom Youth Village in Rwanda at 
a May 17 event in New York honoring S -Curve 
Records founder /CEO Steve Greenberg (center). 
The event featured musical performances by (from 
left) the Roots' Captain Kirk Douglas, F. Knuckles, 
Kamal Gray and James Poyser; Betty Wright, Nick 
Jonas; the Roots' Ahmir "?uestlove" Thompson and 
Diane Birch. The village provides a positive living 
environment and education for 500 Rwandan 
teenagers who were orphaned as a result of the 
Rwandan genocide. PHOTO: LORI HEDDINGER 

LEFT: Mercury Records Australia recording artist 
and former Savage Garden member Darren Hayes 
(right) came out to suppo-t his friend and fellow 
pop singer Simon Curtis at the latter's debut 
London concert on May 14. Curtis was in town for 
the EQ Live and Kinect for Xbox 360 -sponsored 
event promoting his new single -the just -released 
"Superhero" -and his forthcoming second studio 
effort, "R ?" Hayes' fourth solo studio album, and 
first for Mercury, is due later this year. PHOTO: JAMES 

Bon Jovi's Circle tour is among the top 10 high ,;Tossing tot, 
all time. Kicking off in February 2010, the trek has sold out stadiums 
and arenas worldwide, was attended by more than 1.5 million fans 
and has grossed more than $146 million. Nielsen Entertainment VP of 
merchant services and emerging growth Chris Muratore caught up 
with Jon Bon Jovi at New York's Nassau Coliseum on May 6 to 
present him with an award for more than 20 million albums sold 
since 1991. PHOTO: DAVID BERGMAN 

On May 23, Big Time Rush celebrated the gold certification of its 
debut album, "BTR,' at Columbia's New York offices with staff 

from the label and Nickelodeon on hand for the festivities. From 
left: Nickelodeon /MTVN Kids & Family Group president Cyma 
Zarghami; BTR's Kendall Schmidt, Logan Henderson, James 

Maslow and Carlos Pena; Columbia /Epic Label Group chairman 
Rob Stringer; and band manager Bret Disend. PHOTO: GARY GERSHOFF 
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TOURING 
CONFERENCE 

&AWARDS 

SAVE 
TH 

\OVEMBER 9-10, 2011 
The Roosevelt Hotel, NYC 

Join 650 of the most successful promoters, 
agents, managers, venue operators, sponsors, 

digital music executives, ticketers and 
production professionals at this premier 

concert industry event. 

REGISTRATION OPENS 
JUNE 15TH! 

Registration Information: 
212.493.4263 or 

Conferences @Billboard.com 

Sponsorship Information: 
Cebele Marquez 646.315.2961 

Cebele.Marquez @Billboard.com 

BillboardTouringConference.com 



Top Selling Country Artist of 2011 

Weeks SoundScan #1 Album 

with "My Kinda Party" 

1 Selling Country Single of 2011 

(Don't You Wanna Stay) 

"Dirt Road Anthem" #1 Ringtone 

All Genres according to RingScan 

"Don't You Wanna Stay" with 
elly Clarkson 3 weeks #1 at Radio 

Most Nominated Artist for the 

2011 CMT Awards 

14 Total weeks #1 

CMT Top 20 Countdown (to date) 

for Video's from "My Kinda Party" 

WHAT A GREAT WAY TO BEGIN THE YEAR! 

CONGRATULATIONS JASON! FROM 
YOUR FAMILY AT BROKEN BOW RECORDS 


