BRITNEY 4
SPEARS

MAG
MILLER

KENNY -

WWWWWWWWWWWWWWW M :
PL BOLDEST A&Rs IN HE BIZ ON

HIHHIIMIHHN

AN 3 P ‘ , v

INLOR
SWIFT

ADELE
\ L

. MONAE

II]ENTITY
FESTIVAL

PAUL
SIMON

SN MAROON
m S

) £SONS
" 4 AMERIGAN

& oS Lve!

HOW THEY 0T N, HOW THEY W, D [ Hll[i IJMM[H RECORDS

RCA'S KEITH NAFTALY ATLANTIC SPETE GANBAHG ROADRUNNER'S RON BURMAN COLUMBIA'S TERESA LABARBERA WHITES
INTERSCOPE’S LARRY JACKSON VICE'S CHRISTOPHER ROBERTS WARNER'S DALLAS MARTIN UMG NASHVILLE'S BRIAN WRIGHT

o

\ ‘;.
‘i”"}\i" ‘

,.H




Yeah, and then
you woke up,
It was awesome. | got a low rate, right?
perfect terms, and get this ...
there was this super cool,
un-bank-like person helping me.

B LRt i G MO

You werent dreaming, you were
at First Entertainment Credit Union
getting a home loan.

Un-bank-like service from people who understand your needs and 5 4.000‘%)’k
understand your industry is nothing new here at First Entertainment 0 -
Credit Union. We've been taking care of entertainment industry folks -~ 40 00 %o

like you for decades. 4 1257 "
—— ° 0

Whether you are in the market for a new home or simply looking to
refinance your existing loan while rates are low, do yourself a favor
— consider First Entertainment. We have a variety of real estate loan

products to choose from and we offer home loans up to $2,000,000. FIRSTENTERTAINMENT
- CREDIT '

Visit www.firstent.org for more details or call us at 323.845.4411. X

As of 4/28/11, our 3/1 HYBRID rate is 4.00%, Annual PercentageRate of 3.251%, our 5/1 HYBRID rate is 4.00%, Annual Percentoge Rate of 3.380% and our 7/1 HYBRID rate is 4.125%, Annual Percendage Rate of 3.555%.

3 These loans are based on a California refinance transaction of an owner-occupied, single-family residence with 80% loan-to-value, 1st lien position and approved credit. O point, standard fees apply for loan amounts of
E $417,001 to $729,750. The 5/1 and 7/1 HYBRID loan adjusiable rate feature has a currentindex based on the 1-year LUBOR at .761%, initial change cap of 5%, annual cap 2%, life cap 5%, margin 2.25%. As an example, a
5/1 HYBRID loan with o loan amount of $600,000, would have an estimated payment af $4.78 per $1,000 borrowed. The loan is fixed for the first 5 years, then recalculated annually through year 30. As an example, the 7/1

HYBRID loan with a loan amount of $600,000, would have an estimated poyment of $4.85 per $1,000 borrowed. The loan is fixed for the first 7 years, then recalculated annually through year 30. The 3/1 HYBRID loan
adjustable rate feature has a current index bosed on the 1-year LIBOR at .761%, initial chonge cap of 2%, annuol cop 2%, life cap 6%, margin 2.25%. As an exomple, the 3/1 HYBRID loan with a loon amount of $600,000, @
would have an estimoted payment of $4.78 per $1,000 borrowed. The loan is fixed for the first 3 years, then recalculatedannually through year 30. Standard underwriting, fax service, ond flood monitoring fees apply. Estimated

Get the free mobile app at closing costs of $3,124.25 apply for loon amount of $600,000. Standard quolifying credit and ratios are required. Property insurance is required. Other terms moy apply for purchase transactions. Other rates and terms ore  pqyaL HOUSING

http]/gettag .mobi available for loons up to $2,000,000. Rates ond guidelines are subject to change withaut nofice. LENDER

If you're reading this ad, you're eligible to join.
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Events
COUNTRY SUMMIT
Billboard’s Country Music
Summit, in association
with the Country Music
Assn., happens June 6-7 in

Nashville. Just announced:

a Q&A with Kenny

Chesney. Register at
countrymusicsummit.com.
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UPFRONT 8 Digital

Entertainment

What's next for 10 On The Road
EMI, Universal 12 Latin

and Sony after 14 Q&A: Owen
the WMG auction. Van Natta

FEATURLS

ARE YOU READY FOR THE

SUMMER? Mmassive tours. Big-time fan

interactivity. Major bands in the studio. New
artists creating fresh buzz. Hit songs on the verge
of immortality. The boldest A&R pros at work.
Summer has arrived. Here’s the pregame.

SUMMER OF A&R Artists & Repertoire has

changed. But whatever the project—a new duets set
from Lionel Richie, exciting newcomers like Elle or
Mister Heavenly or a compilation from Rick Ross’
new imprint—A&R remains the heart of the business.
Its traditions are being tested, but there’s still music
to be perfected, and professionals are doing it with
blood, sweat and tears. And smartphones.

MUSIC IN EVERY
RETURN FLIGHT ISSUKE

Can Owl City soar 36 Marketplace
back to the top 37 Over The Counter

of the charts? 37 Market Watch

6 Questions: 38 Charts
Kinky Friedman 53 Executive Turntable,

34 Happening Now Good Works,

Backbeat

ON THE COVER: lllustration by Jason Seiler

JOWME FRONIT___

Online

.COM EXCILUSIVEES 30 UNDIEER 30
When the Billboard Music Billboard’s 30 Under 30
Awards are handed out report this summer will

May 22, there’s one trophy recognize young

that’ll depend on you. The executives who are driving
first Billboard.com Fan our business forward.
Favorite Award will go to Readers may submit

the artist who receives the nominations through

most votes. Go to billboard  June 10 at billboard.biz/
.com/BBMA to cast yours! 30under30.
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Jimmy Webb Chairman, Songwriters Hall of Fame
Linda Moran Fresi

invite you to

[SONGURITERS
HLL" FHIIE

Thursday, June 16th, 2011
New York Marriott Marquis, Broadway at 45th Street, New York City

John Bettis ¢ Garth Brooks ¢ Leon Russell
Billy Steinberg & Tom Kelly ¢ Allen Toussaint

Barry Mann & Cynthia Weil Johnny Mercer Award
Drake  Hal David Starlight Award

Chaka Khan' Howie Richmond Hitmaker Award

Hal David Visionary Leadership Award

“It Was a Very Good Year” Towering Song

Words & Music by Ervin M. Drcke (Lindabet Music Corp.; ASCAP)

Songwriters Hall of Fame’s ongoing mission is to
celebrate and honor the contributions of our great
popular music songwriters who have written the
soundtrack for our nation's history, while developing

new writing talent through workshops, showcases,

Ph// Ramone scholarships and digital initiatives.
Tickets begin ot S1,000 and con be purchosed by calling Buckley Hall Events, 914-579-1000. www.songhall.org
Nancy Munoz
Charlie Feldman and Karen Sherry
" Robbin Ahrold
Rogers & Cowan
Buckley Hall Events ” Ameri
Aaron Tifford Amierz‘gc;__an

st Billboard
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>>>APOLLO
TO ACQUIRE
CKX

Private equity firm
Apollo Global
Management has
agreed to acquire 19
Entertainment parent
CKX for about $510
million in cash.
Through 19, CKX
owns therights to
“American Ildol” and
“So You Think You Can
Dance.” The company
also owns the rights to
the name, image and
likeness of Elvis
Presley and
Muhammad Ali.

>>>LIVE
NATION,
GROUPON,
TO LAUNCH
GROUPONLIVE
Live Nation has
partnered with
Groupon to form
GrouponLive, a joint-
venture website that
will offer limited-time
deals on tickets for
Live Nation events
and Ticketmaster
clients. The site will
help the promoter
move inventory in an
industry where an
estimated 40% of
seats go unsold.
Launch s plannedin
time for the summer
concert season.

>>>TOAD’S
PLACE
FOUNDER DIES
Mike Spoerndle,
founder of the
renowned New Haven,
Conn., nightclub
Toad’s Place, died at
his home May 6. He
was 59. Spoerndle
was majority owner of
the club, which
featured such acts as
R.E.M. and U2 as they
rose to fame as well as
special gigs by the
likes of Bruce
Springsteen, Bob
Dylan, James Taylor,
Billy Joel and the
Rolling Stones.
Spoerndle hosted
hundreds of
managers, booking
agents and label
executives at Toad’s
Place, which rivaled
rooms in larger cities
as one of the music
industry’s top
showcasing venues.

Reporting by Thom
Duffy, Ray Waddell
and Reuters.
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EETIEEN sY ED CHRISTMAN

Chain
Reaction

What’s Next For EMI, Universal
And Sony After The WMG Auction

After a tumultuous decade in
which the music business en-
dured constant change, the in-
dustry is about to hit the fast
forward button again as all four
major labels are poised to be re-
cas! in the months ahead.

From the conclusion of the
Warner Music Group auction
and the impending develop-
ments with EMI to shifts in
leadership at Universal Music
Group (UMG) and Sony Music
Entertainment, just how the
four majors will be realigned is
something that will be felt by
the entire industry.

Although Access Industries’
winning $3.3 billion bid for
WMG must first get the ap-
proval from shareholders and
government antitrust regula-
tors—as well as contend with a
potential shareholder lawsuit—
WMG says it’s moving ahead
with plans to close the deal by
the third quarter, and refuses
to comment further.

That deal is just the first shoe
to drop. Access Industries could
be among a dozen other suit-
orsanticipated to be in the hunt
for EMI Group, which is ex-
pected to be put on the auction
block by its owner, Citigroup.
But there are no assurances that
Access will bid for, let alone win,
EMI, because it's likely to be
only one ofa dozen bidders for
the company, if the WMG sale

is any barometer.

By winning the auction for
WMG, Access is making the
same bet that private equity
investors Thomas H. Lee
Partners, Bain Capital and
Providence Equity Partners
made when they bought the
major in 2004: that they will
find salvation on the digital
side and return the business
to profitability.

“Whoever was sold first is
the winner,” says one indie
music marketer, who adds that
the WMG management team
now has the inside track to be
in the driver’s seat should a
merger occur between WMG
and EMI. Given the close re-
lationship between Access
chairman Len Blavatnik and
Warner honchos Edgar Bronf-
man Jr. and Lyor Cohen, the
WMG leam probably has the
upper hand anyway. Blavatnik
has been in the Bronfman
camp since the latter engi-
neered the leveraged buyout
of WMG in 2004.

If Access successfully bids
for EMI, many argue that it
would have less trouble getting
regulatory approval than its two
larger rivals, Sony and UMG.
Some Wall Street observers
speculate that it would sell
Warner/Chappell in order to
make the regulatory approval a
smoother process and to help

ILLUSTRATION BY STUART BRIERS

MATURE AUDIENCES

12

SOCIAL SKILLS

14

finance the acquisition.

In the meantime, extensive
changesare already under way
at UMG. At press time, some
UMG employees surmised that
the two East Coast labels—Is-
land Def Jam Music Group and
Universal Motown Group—
would be merged into one
super label group under Barry
Weiss, the new chairman/CEO
of ID] and Universal Motown
Republic Group.

The merged entity would
have four A&R hubs, company
insiders suggest, and probably
two marketing, publicity and
promotion staffs. All other
departments at the two label
groups—Tlegal, finance, human
resources, 1T, production and
sales—are expected to be
merged into one service organ-
ization, which likely would re-

sult in some downsizing.

In that scenario, some are
betting that Universal Motown
president Sylvia Rhone will
leave. But other sources famil-

iar with the situation say that
Weiss is working with Rhone
to establish a new creative mul-
tirights firm that she could lead.
That division would maintain
records, publishing, merchan-
dising, management and tour-
ing to serve as a multipurpose
firm for UMG.

Meanwhile, Island Records
president Steve Bartels and Def
Jam executive VP Chris Hicks
are expected to remain in place,
while Mercury Records presi-
dent David Massey, Universal
Republic chief Monte Lipman

and Universal Republic co-pres-
ident/COO Avery Lipman will
each head up one of the four
A&R pods, with someone
expected to be named to run
Universal Motown.

All of which means there
could be plenty of executive
talent for incoming Sony
Music CEO Doug Morris to
draw upon. Already, the bet-
ting is heavy at Sony that An-
tonio “L.A.” Reid, former
chairman of D], will be com
ingin the door with Morris, to
head up one of the company’s
tabel operations.

Of course, if either UMG or
Sony bids for EMI and wins, it
would set off a whole different
chain of events. wee

b- MOBILE: For 24/7 news and analysis on your cell phone
. IZ or mobile device, go to: mobile.billboard.biz.
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BY GLENN PEOPLES

Google Pulls The Trigger

Search Giant Launches Music Beta, Taking Aim At Apple

‘_Eﬁterlnqg\;ﬁé’ring:

" Google product
manager PAUL JOYCE
unveils Google'Music
Beta at the Google
1/O conference in San
Francisco on May 10.

Google Music Beta, which debuted May 10, may be only a shell
of a music service, but it’s a key component in a larger strat-
egy to boost the appeal of the company’s Android mobile
operating system.

Industry sources say Google’s plan was to create a feature-
rich service that would include download purchases, file stor-
age, catalog synching and a Pandora-like, noninteractive radio
function. Most of these features were included in the term
sheel that the search giant circulated last year among label
executives (Billboard.biz, Sept. 14, 2010).

Sticking points in Google’s licensing talks with record la-
bels have included financial terms, whether music files from
peer-to-peer file-sharing sites should be allowed into the locker
and thelabels’ interest in securing a commitment from Google
to exclude links to P2P sites from its search results.

Although Google director of content partnerships Zahavah
Levine complained that some of the major labels “were less
focused on innovation and more on demanding unreasonable
and unsustainable business terms,” sources familiar with the
talks say Warner Music Group and EMI Musicagreed in prin-
ciple to Google’s terms and that Universal Music Group is close
to an agreement. (Details about Sony Music Entertainment’s
negotiations weren’t known at press time.) Media relations
representatives for all four majors declined to comment.

Rather than wait to secure the backing of all the majors,
Google followed Amazon’s lead by launching a basic invite-
only beta service that doesn’t require any licenses. The initial
incarnation of Music Beta allows users to upload music files
and play them from the Web or an Android app. It also offers
basic features like an automatic playlist creator. Unlike Ama-
zon's Cloud Drive, however, Google’s music service isn't (yet)
linked to a download store.

While Google eventually plans to sell music downloads and
tiered levels of cloud storage capacity, generating revenue from
Music Betais really beside the point. That’s because Music Beta
is to Android what the early iTunes store was to Apple’s iPod

6 BILLBOARD MAY 21, 2011

line—Iless an important business unto
itself than a vehicle to increase sales
of Android devices and iPods.

According to a recent comScore
survey, 34.7% of U.S. smartphone
users owned an Android handset dur-
ing the three months ended March
31, up from 28.7% during the three
months ended Dec. 31. That exceeded
BlackBerry’s 27.1% share (down from
31.6%) and Apple’s 25.5% share (lit-
tle changed from 25%).

But Android’s larger market share
isn’t so much a sign of a competitive
edge over Apple as it is a reflection of
growth in the overall smartphone
market. In fact, Apple remains well-
positioned to continue converting
iPod owners into iPhone users. The
most important reason: the iTunes
digital entertainment eco-system,

The emerging shift to cloud-based
media services (Billboard, May 14) pro-
vides Google with a prime opportu-
nity toattack Apple’s iTunes advantage.
Notsurprisingly, Appleis currently in
talks with rights-holders and is ex-
pected to roll out its own cloud-based
music service in the near future.

Apple has much to lose if Google
is able to peel away mobile customers.
During its second fiscal quarter ended
March 26, the company generated net
sales of $12.3 billion from the sale of iPhones and related
products and services, up 126% from the same period last
year, as iPhone sales soared 113% to 18.6 million units.

Amazon is also using the cloud to grow its e-commerce busi-
ness, rolling out its Cloud Drive and Cloud Player in March,
partly to enhance the appeal of its MP3 store—which remains
dwarfed by iTunes but is enjoying brisk growth (Billboard, May
14). More to the point: Each unique U.S. visitor to Amazon
was worth $189 in 2010, according to a JP Morgan estimate.
If Amazon can leverage cloud access of media in order to keep
customers within its ecosystem, the company stands to gen-
erate incremental sales and improve customer satisfaction.

Until recently, cloud music services were the domain of
smaller companies. Early adopters have long had their pick
of services to store their music collections and access them
from a variety of devices. MP3Tunes launched its Oboe music
locker service in 2006. Since then, doubleTwist, mSpot, Au-
diogalaxy and others have launched similar services.

But now that major companies are getting involved, cloud
music has a chance to reach millions of new consumers. Traf-
fic numbers from comScore show the staggering online reach
of these three companies. In March, Google sites attracted
176.8 million unique visitors in the United States while Ama-
zon sites had 91.6 million and Apple had 70.7 million. (Some
visitors may have visited more than one company’s siles.)

The magnitude of this opportunity comes with risks for la-
bels. On one hand, labels don’t want to set a bad precedent as
they navigate uncharted territory—conceding to a particular
deal point could have harmful, long-term repercussions. On
the other hand, the recording industry would be hurt by lack-
luster, unlicensed services that fail to excite consumers.

Google, Apple and Amazon are all racing to provide cloud-
based access to digital entertainment, including music,
movies and books. Despite its underwhelming debut, Music
Beta represents Google’s opening salvo and for that alone,
it is significant. L
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MakeltYourOwn

Cloud-Based Access, Social Media Help White-Label
Music Services Mount A Comeback

For a decent barometer of
which way the winds of digital
music are blowing, try taking
the pulse of the white-label
service market.

Not the sexiest of issues, to
Dbe sure. But white-label services
can often mean the difference
between a few players compet-
ing in a given market versus
many. And while the model fell
out of favor in digital music in
recent years, there are signs of
it making a comeback.

The term “while label” refers
to companies that offer ready-
made service offerings to other
companies that rebrand them
as their own. The companies
that opt for these services are
generally brands that want to
integrate, say, digital music into
their current offering but aren’t
interested in partneringwitha
branded service or don’t want
to spend the time and money
needed to build it themselves.

Examplesof white-label
musicservice providers include
Aspiro, Music-
Net, Neurotic
Media, Omni-
fone and Pure-

Digital
Domain

strengthen their brand. None of
those companies exist today, at
least not in their original form.

OD2 was bought by Loud-
eye, which was then bought
by Nokia and formed the
basis of what eventually be-
came the now-shuttered
Comes With Music service.
Melodeo shifted focus to the
nuTsie streaming music app
and was ultimately acquired
by HP. PassAlong Networks
closed its doors in 2009.

The problem was that Apple
held a death grip on the

emerging digital down-
load market thanks to
the prevalence of digital
rights management
(DRM) restrictions,
which prevented any
music sold through
white-label services from
working on the iPod. As

clients dropped out of
the digital music business, the
existence of white-label services
became increasingly difficult
to justify.

Even the sur-
viving players
have struggled.

ANTONY

tracks. However,
BRUNO

there used to be
many more. In
the mid-2000s,
when the digital
music business
first began to ac-
celerate, others like PassAlong
Networks, Melodeo, Loudeye
and OD2 offered much the
same option as current play-
ers—let any brand include dig-
ital music downloads as either
partofarewards program or in-
cremental revenue stream to
help retain customers and

Puretracks lost a
primeclientafter
Canada’s Much-
Music shuttered
its digital music
store in March.
Neurotic Media
partner Hot Topic s closing its
ShockHound.com music site.
MediaNet lost MTV’s Urge
service, the Virgin digital mu-
sic service and iLike.

But with DRM now no
longer a factor, and more music

|

JUKEBOX

this fall.

APP-ENABLED

TouchTunes Interactive Networks’
Virtuo SmartJuke is a Web-connected
jukebox that features a 26-inch touch
screen and a “smart search” technol-
ogy that lets users search for songs by title, artist and
even song lyrics. It also includes a music recommen-
dation engine that suggests songs based on previous
selections, 50 curated playlists based on genre or
situation (such as “best dance craze”) and an appli-
cation platform called OpenStage that lets third-party
developers create new apps to expand the jukebox’s
capabilities. TouchTunes plans to add a karaoke app

N——————
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services moving to the cloud,
there are more—and better—
opportunities for brands to
reintegrate music into their
marketing plans.

Omnifone, for instance,
scored a big win when it became
the back-end provider for Sony’s
Qriocity Music Unlimited serv-
ice. Notwithstanding Sony’s
embarrassing struggles with
network security breaches, it’s
worth noting that the consumer
electronics and entertainment
company was able to roll outa
hybrid music subscription,
musiclocker and personalized
radio service in the United
States and eight other countries
in just two months, which
speaks to the benefits of white-

label music solutions.

To date, Omnifone has
mostly operated overseas,
powering music services
offered by mobile handset
makers (LG, Sony Erics-
son) and wireless carriers
(Vodafone, Telenor, 3 Hong
Kong), and is now targeting
Internet service providers
as well.

But Omnifone CEO Jeff
Hughes says the company is
‘far along” in talks with
additional brands in the
United States. He declines
to identify them, but says
they operate in the mobile,
consumer electronics and
automotive markets.

Also driving the renewed

Your name here:
Omnifone CEO
JEFF HUGHES
and Sony’s new
Qriocity Music

Unlimited
Service (inset).

interest in white-label music
services are the new capabil-
ities of today’s social media
applications. Check-in serv-
ices like Foursquare and Face-
book Places are particularly
compelling and are what
drove Neurotic Media to offer
white-label services to venues
that want to award clientele
with free music downloads
in return for registering at
their location.

‘“Why do you want to spend
your marketing dollars helping
another brand?” Neurotic CEO
Shachar Oren asks. “Those
brands are sacrificing control
of consumer data and control
of their brand.”

The white-label strategy is
expanding into peripheral el-
ements of the digital music
landscape as well. App store
GetJar in February introduced
a white-label service designed
to let mobile operators and
other partners launch their
own app stores for mobile
phones. DoubleDutch is a
white-label provider of loca-
tion-based check-in services
used to date by rapper Soulja
Boy for a fan-exclusive net-
work rather than relying on
Foursquare users (who may
not be Soulja Boy fans). Catch
Media, a white-label music
locker service, attracted a
strategic investment by Mo-
torola in February.

Given all this activity, what's
the forecast for digital music?

Busy. Very busy. .

. For 24/7 digital news
bIZ and analysis, see
b billboard.biz/digital.

BITS &BRIEFS

SUPERGLUED
LAUNCHES KINGS OF
LEON PROMOTION
SuperGlued, the check-in
service for live events, is
teaming with MTV and
Kings of Leon on a promo-
tion to find the band’s
biggest fans. Fans who
“like” the band on Face-
book, tweet, post video
testimonials and do other
types of social media pro-
motion earn points that Su-
perGlued will track by ask-
ing fans to link their social
accounts to the SuperGlued
service. The two fans with
the most points will win a
trip to Slane Castle in Ire-
land to see the band per-
form on May 28.

STUDY PROJECTS
SHARP RISE IN
MOBILE APP
PURCHASES
Worldwide mobile app
store revenue is expected
to increase 77.7% this year
to $3.8 billion, from $2.1 bil-
lion last year and $830.6
million in 2009, according
to research group HIS
Screen Digest. Apple is pro-

RINGTONES:-.

TITLE
ORIGINAL ARTIST

BRUNO MARS

4 HONEY BEE
04 Bike sHeLTon

SURE THING
MIGUEL

F**K YOU!
CEE LO GREEN

MOTIVATION

RASCAL FLATTS

6 6 Jason ALDERN
2 14 LOOK AT ME NOW
ROLL UP
o 9 WizaLRA
3 » DOWN ON ME
S JEREMIH FEATURING 50 CENT
5 7 THE LAZY SONG

jected to generate $2.9 bil-
lionin app revenue in 2011,
more than three-quarters
of the total and up 63.4%
from $1.8 billion in 2010.
The total number of down-
loaded apps is expected to
reach 18.1 billion this year,
compared with 9.5 billion
last year and 3.1 billion in
2009. By 2014, the number
of downloaded apps is
expected to reach 33 bil-
lion, driving app store rev-
enue to $5.6 billionin 2012,
$6.9 billionin 2013 and $8.3
billion in 2014.

SOUNDCLOUD,
HEADLINER.FM
PARTNER FOR
SOCIAL MEDIA MUSIC
RECOMMENDATIONS
Headliner.fm, a social recom-
mendation engine for artists,
and SoundCloud have teamed
to add music to band and
track recommendations on
social media platforms like
Facebook. Under the deal,
Headliner.fm users can add
any tracks from SoundCloud
to their Facebook wall when
using the service to promote
aband.

% Bilbeard

compien sy nielsen

MoblieScan

E.T
KATY PERRY FEATURING KANYE WEST
DIRT ROAD ANTHEM

CHRIS BROWN FEATURING LIL WAYNE & BUSTA RHYMES

BOW CHICKA WOW wWOw
MIKE POSNER FEATURING LIL WAYNE

KELLY ROWLAND FEATURING LIL WAYNE
ARE YOU GONNA KISS ME OR NOT

8 M THoMPSON SUARE
1 ., 6FOOT7FOOT
LIL WAYNE FEATURING CORY GUNZ
S&M
15 01 Rianna
TR COUNTRY GIRL (SHAKE IT FOR ME)
Lo LUKE BRYAN
BLACK AND YELLOW
1B 2 kAl
‘18 JUST CAN'T GET ENOUGH
1 THE BLACK EYED PEAS
17 12 THE SHOwW GOES ON
LUPE FIASCO
19 o |WONTLET GO

DON'T YOU WANNA STAY
JASON ALOEAN WITH KELLY CLARKSON
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rBQXSCQRE Concert Grosses

GROSS/ ARTIST(S) Attendance

TICKET PRICE(S) Venue, Date Capi

Promoter

CXWZINEYEE BON JOVI, RYAN STAR
(33245224 Canadian)

o &
o [
3

N K

$1.420.73/$16.73 sgggr:szérgga, Vancouver,

two selfouts Concerts West/AEG Live

$3,241,671 BON JOVI, THE WEST SIDE WINDERS
$1.425/$500/

$8950/510.50  unved Center, Chicago, L Concerts West/AEG Live (4 o -m
$2,761,834 BON JOVI, RYAN STAR () S aS
$1.025/8600/ ; I 1 I 111

MGM Grand Garden, Las Vegas, 15,136

$175/$59.50 March 19 SElout Concerts West/AEG Live

TR PIACMN KATY PERRY, ZOWIE

(5205931 Austraon) e Laver Arens, Melourme, | 24,649 : Lady Gaga’s Just-Concluded Trek Took Her From
$90.40 Australia, April 28-2 ! aeEeliou e Michael Coppel Presents

, Tour Cancellation To The Record Books
$1,589,230 NS o0y

o
-
N
W
o
=

2530/5155/&100/ Pohice, Lo veuss, Reri224 (ot tatouts Caesars Entertainment The unprecedented success of Lady Gaga’s Both conceptually and in regard to venues,
$1,571,364 Monster Ball tour, which wrapped May 6 as the  the Monster Ball tour grew with Gaga’s popular-
2;;5232//122&/) AT Center, San Antorio, March 17 17112 e Ne-t/AEG Nive blggest tour ever by a debut arena-headlining  ity, e\folV1ng froma theatertrektoa gtadmm pro-

artist, seems even more remarkable when one  duction. She played North America, Europe,

gs;ﬁ,’li%m considers its genesis. Mexico, the United Kingdom, New Zealand, Aus-

| $15795/38298  Australia, April 20-21 " 14862 two shows  Cud Entertainment Inthe summer of 2009, Gaga sought tobuild  tralia and Japan primarily as a theatrically pro-

;‘5,;”53’;&1013 BON JOVI, RYAN STAR on the massive success of debut album “The  duced arena show. But she also ventured
SE650/51650  Lake ity march 25 Salt e Concerts West/AEG Live Fame” with a co-headlining tour withrapsuper-  outdoors for stadiums and a memorable per-

$1,162,319 ROD STEWART & STEVIE NICKS star Kanye West. Their hotly anticipated Fame  formance at Lollapalooza 2010 in Chicago.
($1106.412 Canadian)

$249.76/$2915 Rogers Arena, Vancouver, April 22 12.!806\4? Live Nation

Booked by William Morris En-
“Fame” and success: deavor, Gaga worked with vari-

ROD STEWART & STEVIE NICKS

$1,062,587 -
$15050/55050  US. Alrways Center, Phoenix, 11,471 T LADY GAGA = ous promoters on the first leg of
pri sellout :
the tour. Then she cuta tour deal
‘ STl KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER with Live Nation in February of

$79.50/$39.50 Shoreline Amphitheatre, 19,685

Mountain View, Calit, April 29 20000 Live Nation, The Messina Group/AEG Live

last year that lasted through the
end of the run.

$829,092 LIL WAYNE

el 2 Arena. Orlanda,Fla. | 9,765 Live Nation The Live Nation portion of the
[CIZRET I KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER tour—166 of the 200 dates—was
| i;ggg/%aso/ e pecTEtE ClBdRE Ny 12,721 The Messina Group/AEG Live produced under Live Nation’s
Toronto-based global touring di-

POV B KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER ——— ————
| $79.50/$49.50 Van Andel Arena, Grand Rapids, 10,707 Mischell Productions, The Messina Group/ vision, heade y globa tourmg
Mich., May 7 seflout AEG Live chairman Arthur Fogel—the
| LTXEETIM MOTHER'S DAY FEST: CHARLIE WILSON, KEITH SWEAT, THE WHISPERS same division that helms U2’s

$85/$70/360/ " atlantic City Boardwalk Hall, 10,037 g e . . .

$45 Atlantic City, N.J., May 7 10.930 annumiracuctions record-setting 360° tour. Live Na-
gggg/-?}g% , KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER tion’s expertise in coordinating
$25. )/ .50 c\}gey,:‘gc:lrjjgfyp‘c:yﬁsseum. Fort ?é}lgSt xissgh'_eil\ieproductlons. The Messina Group/ extravagant, international mega-

tours, and the budgeting, pric-

$593,305 B.B. KING, FUNKY METERS

gggg;ugﬁn) Hisense Arena, Melbourne. Chugg Entertalnment Kills trek was scheduled to start in November.  ing and routing expertise they require, clearly
$851,231 But 1E never happ'ened, cal?celed in the wak_e of pla“yed'a key role in the success of Monster Ball.
$7950/54050/ e | — Mischgll T e ey West’s infamous interruption ofTaonr Swift’s We're humbled by the tremendous success
| O 5 2T TS sellout AECIENE acceptance speech at the MTV Video Music  of the Monster Ball tour,” Gaga manager Troy
’ (559%,55-988:“ ) Awards in September of that year. Carter says. “The reasonably priced tickets cou-
$10520/35265 T G i o Z5221 Boondang Music Canada West stepped away from the spotlight, pled witha great live experience led it to beinga
$521,305 IRON MAIDEN Gaga forged ahead solo, and the restis tour-  must-see event.”
\ $95/$40 A e e 5505 e T T ing history. A breakdown of some of the numbers is en-

5512,764 TIESTO, DAVID STONE, PORTER ROBINSON Gaga concluded her lengthy Monster Ball  lightening. Gaga is now clearlyan international

($493284 Canaden) g mo Centre, Cal Albert tour on May 6 in Mexico City, managing feats  draw, having pulled in $18.6 million and 242,000
$I10395/86232  Aprve o Cooon Alberta, 8,840 The Union 4 - &

$466,846

$87/323 BJCC Arena, Birmingham, Ala., 10,076

Feb. 19 seliout

$464,262 JEFF DUNHAM, BRIAN HANER

$69.02 March 24

$462,088 SHOW LUO
(3447032 Australian) -
$411.41/$80.63 Acer Arena, Sydney, April 1

$461,184 BACKSTREET BOYS

(1.859.240 pesos) -
$M.62/944 65 Luna Park, Buenos Aires, March 1 g,'2393'39

($455687 Canadian) “poxall Place, Edmonton, Alberta, 6,5%12
9,031

2,841
3221

PPl KID ROCK, JAMEY JOHNSON
$89.50/$25

Greensboro, N.C., Feb, 22 1.685

Blue Deuce Entertainment, Red Mountain

T4F-Time For Fun

$455,75 BOB SEGER & THE SILVER BULLET BAND

$67/$33 New Orleans Arena, New 7,291
Orleans, May 3 10.000

Beaver Productions

Greensboro Coliseum, 10,959

no other artist has pulled off in
his or her first run around the
globe through the big rooms. Dat-
ing back to November 2009,
Gaga’s 200 Monster Ball shows
grossed $227. 4 million and drew
2.5 million people, according to
numbers reported to Billboard
Boxscore (Billboard.biz, May 5).
That leaves Gaga flirting with one
of the top 10 highest-grossing
tours ever, jumping her ahead of inilestone tours
by such acts as Bruce Springsteen, Bon Jovi,
Cher and Madonna, whose 2006 Confessions

inattendance in the United King-
dom from 18 shows, $12 million
and 170,000 in attendance in Aus-
tralia and New Zealand from 15
shows and $3.1 million and 36,000
in attendance in Japan from four
shows—all on her firstsignificant
plays in those territories.

In the first run through Furope
with Live Nation, Gaga grossed
nearly $20 million and drewatten-
dance 0f 226,047 to 16 shows. Her first North Amer-
ican arena shows last year blew it out, with a $67
million gross and more than 625,000 in attendance
to 43 shows, and basically put heron themapand

(VPRI 0 2 AC BROWN BAND, BLACKBERRY SMOKE tour grossed $194 million. o : ,
$5850/$48.50/ Ofcourse, Gaga has aways lo gotomalch the  solidified her live entertainment chops.

Dell Diamond, Rock, 9,103 i

—— Wos Bpri o e s benchmark set by Madonna’s biggest tour—the Then it was back to European arenas for an-
;5423;;‘/'&(2)35 Sticky & Sweet trek of 2008-09, which grossed  other $43 million and more than 450,000 in at-

g [ SR ST AT U ey e $408 million, the top tour among both female  tendance to 34 shows, and a victory lap through
$432,097 and solo artists. But by 2009, Madonna had al- ~ North America that added $56.5 million from
$74/354/$3850  yyc pavilion, Chicago, April2 7700 MAJ Concerts, North American Entertainment ready passed her silver anniversary as a global 540,103 tickets sold to 38 shows. She finished
$431785 star and was commanding the sort of ticket price ~ with three stadium concerts in Mexico that
$60/$40 D.C. Armory, Washington, D, 9.210 Panorama Productions that goes with the highest echelon of touringacts.  grossed more than $9 million and drew 137,845,

$422,162 CHAYANNE
(200000 eyos soles), Jardin de

By comparison, Gaga is just getting started as
a touring artist. But she already sports a passion-

Overall, she finished with a per-show aver-
ageof $1.1 million in gross and 12,500 in atten-

Fax: 615-793-2831. Email: bob.allen@bilboard.com. For research and aricing, call Bob Allen. FOR MORE BOXSCORES, GO TO BILLBOARD.8IZ.

Copyright 2011 Prometheus Global Media LLC. Boxscores should be submitted to Bob Allen in Nashville. Phone: 615-793-0466.

. 3
$100/$10 Peru, Apyi:a'lé:erveza' LTk 11&)%709 aonide PloslGuevara ate, dedicated fan base and a cultural footprint  dance—jaw-dropping numbers for a first-time %
$420,240 that's indeed reminiscent of Madonna. Therela-  arena headliner. :
e e ot Wity Rpril 7 ohen T GEEesiTin ERE/AES e tionship between artist and fan at times felt per- Welcome to the big leagues, Lady Gaga. -+ §
$419,972 sonal. “Tonightthe freaksare on the outside,” Gaga R O——
$59.50/$25 Sasliegle Cenlian St (LS, 749 Outback Concerts would tell her “little monsters” in the audience, Diz andanalysis, see i
sas0 SRR G, =g :

(199,833,000 pesos) ¢
$62.42/$4994  F

N N -
HEHEEHBEREEREEEHAEHEaHEEE R EHOH B EHDDDEREREIEEI D

acio Riesco, Santiago, Chile, 7,468 _Ti
g' e 2509 T4F-Time For Fun
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The DataDance

Best Bets For Venture Capital Dollars?

Take Notes From Two Pros

SERIES
003

hil Sanderson, managing partner

at IDG Ventures, has invested in

three music startups: metadata

cleanup service TuneUp Media

(@tuneup, “the No. 1plug-in for iTunes”);

Facebook marketing service RootMusic

(@rootmusic); and audiophile data server
company Olive (@OliveHDMusic).

Alex Zubillaga has invested in media player
doubleTwist (@doubletwist), fan management
service FanBridge (@fanbridge, “powering
valuable fan relationships”) and online concert
listing site Songkick (@songkick). Zubillaga,
aformer executive VP at Warner Music Group,
is also a shareholder in Spotify (@spotify).

Both investors have expressed interest in
companies that create value from data, and
each has already put money in these types of
startups. What TuneUp Media knows about its
customers’ music collections could help tick-
eting companies sell more tickets. Similarly,
FanBridge and Songkick can leverage their
vast user data in a multitude of ways. In addi-
tion, Sanderson points to growing potential
in the audiophile market and Zubillaga sees
opportunity for music streaming services.

“Data will be used for companies to make
decisions on what to market,” Sanderson says
of the value of social data. “Or for consumers
to say, ‘Wow, a lot of people like me are lis-
tening to this.’ That’s the collaborative filter
2.0. That data will be used in the social con-
text, not just for companies making music de-
cisions or consumers deciding what they want
to listen to, but even possibly advertising op-
portunities and e-commerce opportunities.”

*Most incumbents have never really figured
out how to capture, organize, structure and
capitalize on data,” Zubillaga says. “Data. . .

ILLUSTRATION BY RAY BARTKUS

AN I,
P [

ONEF

will become more relevant in the music in-
dustry.” Why, for example? “Because the fact
that Atlantic Records puts out Bruno Mars
and spends $3 million-$5 million marketing
that record and thenit comes time to put out
the second record and they’ve no idea who
bought that first record—is just insane.”

Ticketing companies are in need of data
as well. “The ability to sell tickets is some-
thing which is very interesting to us,”
Sanderson says. “Not just tickets to sold-
out shows, but the ability to sell tickets to all
the shows that have open seats. Being able
to fill seats. This is a type of feature an ex-
isting music tech company can offer large
ticketing companies—to leverage the data
they’ve collected.”

There’s also an attractiveness to music ac-
cess models. “The marriage of Rdio or MOG
as the music layer of a carrier—1 think you're
going to see that kind of access deal,” Zubil-
laga says. “Spotify could do similar partner-
ships. They apply to both wireless and cable
companies, and [Internet service providers].
There’s a successful case study in what Cricket
[@Cricketnation] has done, basically selling
a plan and service where you have unlimited
access to any music content for $55 a month.
The economics are such that the music indus-
try isvery happy and it seems like they’re get-
ting significant adoption.”

The audiophile market may also have po-
tential. “It's expanded over the years,” Sander-
son says. “It’s not necessarily . . . ‘An audio-
phile is someone who’s got a classic vinyl
system and is a collector’ That’s a pretty small
market. But somebody willing to pay $599
for an Olive high-qguality, multiroom player,
that’s mainstream.” o
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BEING A ROCK STAR TAKES
PASSION AND TALENT.

It's the same
ingredients that make
our newest partners a
key component of any
advisory team.

Victor Wlodinguer, CPA and Arthur Erk, CPA (formerly of WEQ)
have proudly joined our Entertainment, Music, Media & Sports Division as Partners

= Royalty administration & audits
= Personal financial planning

» Music business management
s Tour accounting and tax compliance

(
CITRINCOOPERMAN

Attest & Assurance | Tax Compiance & Research | Specialty & Consulting

CITRINCOOPERMAN.COM | 212.697.1000

CELEBRATE THE HOTTEST
RISING TALENT IN THE MUSIC BUSINESS
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This elite list recognizes a dynamic group of
successful and influential young executives
across the music industry landscape.

SUBMIT YOUR
NOMINATIONS TODAY!




Ferreting Out Fakes

Could Counterfeit CDs Be A Key Factor In Plunging Physical Sales?

For months now, Latin label
executives have claimed off
the record that at least some
of their lost physical sales can
be blamed on legitimate re-
tailers selling
counterfeit
product.

It’s a deeply

Latin

Notas

150,000 counterfeit CDs from
one-stop Angelica’s Records,
one of the largest distributors
of Latin music in the United
States. Sources familiar with
the situation
say the ICE en-
forcement ac-
tion took place

troubling accu-
sation, some-
what akin to
charging Macy’s
with selling fake
Lacoste polo
shirts.

LEILA
CoBO

Now evidence is emerging
to support these claims.

As the RIAA has confirmed
in an email to members (Bill-
board.biz, May 10}, federal in-
vestigators from the U.S.
Department of Immigration
and Customs Enforcement
recently seized more than

i

April 27.

The RIAA
said in its email
that it expects
the case to be
presented to a
federal grand
jury in Dallas. An ICE spokes-
woman says she has “no
information” about an Angel-
ica'senforcementaction. An-
gelica’s president Melek
Portillo couldn’t be reached
for comment.

Industry sources claim
Angelica’s was—in addition

to buying and distributing
legitimate CDs from labels
—also distributing counter-
feit product as if it were the
real thing.

“It sounds outlandish,
doesn’t it?” says Peter Pra-
jin of Prajin One Stop Distri-
bution in Los Angeles.

Prajin is an example of
what’s happened to retail.
Whereas five years ago 80%-
90% of his business was in
distributing to small retail-
ers, it's now divided evenly
between distribution and re-
tail in his own stores, which
have shrunk from 25 to five.
It’s impossible to know if
any of his former clients are
getting cheaper counterfeit
CDs elsewhere.

The raids on Angelica’s are
avalidation of sorts for Latin
labels, which have been seek-

Road Veterans

Solis/Gabriel, Sesto/Carrasco Tours Target Adult Latin Fans

In the midst of a rather luke-
warm touring season for Latin
music, two double bills aimed
at the aduit Latin consumer
are launching ambitious na-
tionwide tours for the spring
and summer.

Marco Antonio Solis will
tour alongside fellow Mexi-
can singer Ana Gabriel for the
first time in what promoters
Live Nation and Cardenas
Marketing Network (CMN)
are calling the Haciendo His-
toria (Making History) tour,
which kicks off June 10 at the
Power Balance Pavilion in
Sacramento, Calif. The tour
of mostly arenas will play at
least 14 cities, with more to
be confirmed.

Meantime, Spanish crooner
Camilo Sesto will feature Do-
minican singer Angela Car-
rasco as his guest on his nine-
city Gira del Adios (Goodbye)
tour, which launched May 14
at Miami’s American Airlines
Arena and will hit a mix of are-
nas and theaters.

Both tours target an afflu-
ent adult consumer who, in
recent years, has enjoyed a
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more accommodating envi-
ronment at radio as an in-
creasing number of stations
play recurrent hits.

Of the four artists, by farthe
most popular in terms of sales
and touring clout is Solis, one
of the top-selling Latin acts in
the United States. By pairing
with Gabriel, who is a friend
and, like Solis, straddles the
regional Mexican and pop
worlds, Solis appears intent
on bringing an extra some-
thing to the table for his core
fans, rather than reaching out
to new ones.

Meanwhile, Sesto, a major
star of the’80s and '90s who
rarely tours anymore, is
billing his current trek as his
last. In 2009, Sesto played
what he had considered a
farewell tour that included
two U.S. stops. But the posi-
tive response to those shows
led to this final encore, pro-
duced by Defiant Concerts,
which has paired with pro-
moters in various cities.

Beyond the musical ap-
peal, however, accessibility
and pricing are also impor-
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tant. “There are those people
who want location and are
willing to pay for it,” Live
Nation senior VP of touring
Kate Ramos says of the Solis/
Gabriel tour. “And others
want [low] price.”

In the last 12 months, many
promoters have repeatedly
spoken off the record about
the growing difficulties in
turning a profit on tours be-

ing an answer to an urgent
question: Why have physical
sales of Latin music dropped
so dramatically in the past
two years? Latin album sales
in the United States plunged
25% in 2010, versusa 12.8%
decline in U.s.
album sales, according to
Nielsen SoundScan.

“We find more Latin ille-
gitimate product than all the
other genres put together,”
says Brad Buckles, head of
the RIAA’s anti-piracy unit.
“And so much of it looks
legitimate. We see an inor-

overall

dinate amount of plant
manufacture and pirated
copies sold in Latin music,
so 1 think the toll is bigger
on the Latin music industry
—at least in the physical
world—than it is on other
kinds of music.”

cause they claim that artists
aren’t willing to lower their
guarantees, leaving promot-
ers holding the bag if a tour
fails to sell.

CMN CEO Henry Cardenas
says the Solis/Gabriel tour
“will work because the artists

While it’s impossible to de-
termine how much counter-
feit CDs account for the
decline in Latin album sales
in the United States, it's
clearly part of the problem.
Also troubling to labels is the
fact that imported CDs, par-
ticularly from Mexico, are
much cheaper than U.S.
product. That’s because copy-
right fees in Mexico are paid
as a percentage of the retail
price instead of per track.
These factors may be push-
ing struggling retailers to sell
counterfeit merchandise to
stay afloat.

Time will tell if the raids
will become a wake-up call for
retailers that knowingly sell
counterfeit recordings. - -

and analysis, see

b' For 24/7 Latin news
DIz billboard.biz/latin

were willing to lower their
guarantees in consideration
of the economy.” If tickets sell
well, however, the artists will
make money on the back end.

“We need to make sure
we’ll cater to all interests,”
Ramos says. —LC

EN ESPANOL: All the great Latin music coverage
COMmM vyou’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

MARKETING EXEC
CARLOS TABAKOF DIES
Veteran music marketing exec-
utive Carlos Tabakof died of
cancer April 15 in Rio de Janeiro.
He was 45. Tabakof was anen-
thusiastic advocate of music of
all genres, but he especially left
his mark on Latin, Brazilian, jazz
and world music. He began his
career as a DJ at KZSC-FM
Santa Cruz, Calif., while attend-
ing college. Tabakof went on
to become a respected music
marketing exec with a résumé
that included stints at CMJ, MTV
Latino, Verve, Sony BMG and
Warner Music Latina, where as
senior director of strategic mar-
keting he curated numerous
projects, including the “Chili
Brazil” compilations and the
bilingual soundtrack to the
WN Network’s children’s show
“Mucha Lucha.” Tabakof was
most recently executive direc-
tor for Feria Musica Brasil, an
annual music business confer-
ence and festival. He is survived
by his wife, May Camargo.

MIAMI’'S LA RAZA
GOES COLOMBIAN

SBS Entertainment has flipped
its regional Mexican station in
Miami—WRAZ (La Raza)—to
a tropical format featuring
Colombian music. The new
WRAZ (Cima) programs mostly
cumbia and vallenato. SBS
launched La Raza in January
2008 as Miami’s first regional
Mexican station in respohse to
a growing Mexican and Mexi-
can-American populationin
south Florida. But a subsequent
July 2010 Nielsen report onthe
ethnic makeup of the station’s
listenership in the Miami-Fort
Lauderdale area showed that
listeners of Colombian origin
outnumbered all other coun-
tries of origin except Cuba.

SHOTS FIRED AT
ALACRANES MUSICAL
Duranguense band Alacranes
Musical escaped injury when
gunshots were fired on the
group’s two vans near the
Mexican city of San Luis Po-
tosi after a recent gig. In the
early morning hours of May 9,
the group said a vehicle pulled
up alongside the vans, with
the occupants motioning for
the vans to pull over. When the
group refused to do so, those
inthe third car opened fire and
sped off. —LC



BDSCertified Spin Awards March 2011 Recipients:

4 800,000 SPINS

Big Girls Don’t Cry/Fergie/will.i.am/A&M/Interscope
Here Without You/3 Deors Down/Universal Republic
Kryptonite/3 Doors Down/Universal Republic

4 700,000 SPINS

Irreplaceable/Irreemplazable /Beyonce /Music World/Columbia

4 600,000 SPINS

Bad Day/Daniel Powter/ Warner Bros.
Breakaway/Kelly Clarkson/Walt Disney/Hollywood
Just The Way You Are/Biuno Nars/Elektra/Atlantic

4500,000 SPINS

Be Without You/Mary J. Blige/Geffen/Interscope

Breakeven/The Script/Phonogenic/Epic

Clocks/Coldplay/Capitol

DJ Got Us Fallin’ In Love, Usher Feat. Pitbull /LaFace/Jive/JLG

Knock You Down/Keri Hilson Feat. Kanye West & Ne-Yo/Mosley/
Zone 4/Interscope

Lips Of An Angel/Hinder/Universal Republic

Sexy Chick/David Guetta Feat. Akon/Astralwerks/Capitol

¢ 400,000 SPINS

Dangerous/Kardinal Offishall Feat. Akon/KonLive/Geffen/Interscope
Firework/Katy Perry/Cap tol

It You're Going Through Hed! (Before The Devil Even Knows)/Rodney Atkins/Curb
Otherside/Red Hot Chili Peppers/Warner Bros.

¢ 300,000 SPINS

Bottoms Up/Trey Songz Feat. Nicki Minaj/Songbook/Atlantic
Grenade/Bruno Mars/Elektra/Atlantic
Life After You/Daughtry/19/RCA/RMG

4 200,000 SPINS
Hey Baby (Drop It To The Reor)/Pitbull Feat. T-Pain/Mr. 305/Polo Grounds/J/RMG
No Hands/Waka Flocka Flame Feat. Roscoe Dash & Wale/1017 Brick Squad/
Asylum/Warner Bros.
Yeah 3X/Chris Brown/Jive/JLG

4+ 100,000 SPINS

Bittersweet/Fantasia/19;J/RMG

Born This Way/Lady GaGe, Streamline/KonLive/Interscope

Coming Home/Diddy - Dirty Money Feat. Skylar Grey/Bad Boy/Interscope
Down On Me/Jeremih Feat. 50 Cent/Mick Schultz/Def Jam/IDJMG

Hold It Against Me/Britney Spears/Jive/JLG

Let Me Down Easy/Billy Currington/Mercury

More/Usher/LaFace/JLG

S&M/Rihanna/Def Jam/IDIMG

Say You'll Haunt Me/ Stone Sour/Roadrunner/RRP

Who Are You When I’'m Not Looking/Blake Shelton/Reprise/WMN

450,000 SPINS

A Little Bit Stronger/Sara Evans/RCA

All Of The Lights/Kanye West/Roc-A-Fella/Def Jam/IDJIMG

Heart Like Mine/ Miranda Lambert/Columbia

Look At Me Now/ Chris Brown Feat. Lil Wayne & Busta Rhymes/Jive/JLG
Shake Me Down/Cage The Elephant/DSP/Jive/JLG

The High Road/Broken Bells/Golumbia

This/Darius Rucker/Capitol Nashville
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If zacial gaming is the new TV, Zynga is like early MTV, helping turn an existing medium into
one that’s increasingly associated with music and entertainment content.

The 4-year-old company’s games are played by 250 million active users per month, ac-
carding to AppData. It has three of the top five games on Facebook—its platform of choice—
with CityVille and FarmVille snaring 89 million and 45 million active users per month, re-
spectively. And in a California state regulatory filing in April, Zynga reported the planned sale
af $490 million in Series C preferred stock, which according to InsideSocialGames.com,

Owen
Van Natta

The ex-Myspace and Facebook
executive talks about GagaVille
and the social game maker’s
branded content deals.

suggests a total valuation for the company of about $9.1billion.

Helping fuel Zynga’s growth has been its embrace of branded entertainment content, in-
cluding music. Its latest and most ambitious foray into this arena is GagaVille, a new Lady Gaga-
themed subdivision of FarmVille that leverages Zynga’s knack for engaging entertainment
with exclusive access to the singer’s music. From May 17 through May 19, GagaVille will be
the only place where fans can hear unreleased songs from Lady Gaga'’s new album, “Born
This Way,” due May 23. The album will also be bundled as a free download with the pur-

chase of a special Zynga $25 game card at Best Buy.

Heading up these initiatives is Zynga executive VP of business operations Owen Van

Natta, former CEO of Myspace and ex-COO of Facebook.

In an interview with Billboard, Van Natta talks about GagaVille and Zynga’s approach to

branded partnerships.

What’s been happening at Zynga
since you joined the company
in August?

If you look at games like FarmVille
that have been in the market for a
while, or Mafia Wars, which has been
around for years, or even our poker
games, you'll see we're releasing new
features and new functionality and
new content every single week. In
addition to that we’ve been launch-
ing entirely new experiences as well.
Most of the activity I've spent my
time on has to do with revenue, part-
nerships and really setting the com-
pany up toscale on the business side.

How did GagaVille come
together?
We've done a number of different
brand integrations over the last year-
and-a-half. Most of them have been
opportunistic, smaller initiatives,
whether it’s the partnership with 7-
11 to promote FarmVille in 7-11 stores
or what we did more recently with
Paramount Pictures around “Rango,”
where you can come into [Fron-
tierVille] and unlock a movie trailer.
What we found is our users love

to engage with branded content. The
engagement across the Zynga net-
work [is] some of the deepest engage-
ment thathappens in entertainment
anywhere. Snoop Dogg’s [Mafia
Wars promotional stunt] was
Ustream'’s single largest event—
more than 2 million viewers. That
led to a conversation with Dr. Dre, a
Mafia Wars fan, who wanted to re-
lease a song inside the game. We had
an unbelievably positive response.
As we've started to do these things,
we've had a lot of different artists
reach out and ask about opportuni-
ties. With Gaga, it felt like a very nat-
ural fit. Her content is enjoyed by
people all around the world. She ap-
peals to a very broad demographic
and that fits very well within our
games. The entertainment we’re pro-
viding is being consumed on such a
massive scale that finding an artist
that can appeal to the largest num-
ber of our players is one of our goals.
Gaga fitthat description. As an artist
who's always looking for great, cool
ways to engage with her fans, that fits
very well with our desire to provide
richer entertainment experiences for

our players, especially since those au-
diences map together so well.

What'’s the life cycle of something
like GagaVille?

Certain elements have a beginning
and end. [Gaga's music] is an exam-
ple of something that has a really
high value for a period of time but
eventually won't have so much value.
There are other areas we want to per-
sist for a very long time, such as the
ability to take some of the virtual
goods to RewardVille [where Zynga
game players can redeem points for
virtual rewards]. How those things
evolve depends on how our players
decide they want to interact with
them. [f we find an area they are es-
pecially enjoying, we’ll figure out
how to evolve and expand that.

Going forward, will there be
a greater emphasis on music
at Zynga?

As new things have resonated with
our players, we have expanded those
and turned them into more program-
matic initiatives. On the advertising
side, we started with some very small,

opportunistic ways that brands were
able to get integrated into different
aspects of our user experiences. I've
been in this industry for 15 years and
we're able to deliver the type of en-
gagement for brands and artists that
frankly I've never seen before.

What is it about social games
that’s so engaging?

When people think about games,
they oftentimes think about an ex-
perience that is radically different
from what they are coming to get
at Zynga. People have expected
their experiences on the Web to be-
come more social. Zynga has met
those players’ needs by providing
an entertainment experience that
is most closely associated with
games, but the value our players
are getting from them really has to
do with their ability to have funand
play together in a social environ-
ment. That's where a lot of the in-
novation has happened.

What kinds of opportunities
does Zynga offer for artists,
record labels and publishers?

It's really the opportunity to con-
nect with a fan in a way that is un-
paralleled today. It's not only a way
for them to connect one on one, but
you're able to reach an incredibly
largeaudience. And you're doing it
in an environment thatallows fora
different type of creative freedom.

How would you characterize the
conversations you’ve had with
artists, managers and rights-
holders? Have there been any
stumbling blocks?

I've been thrilled with the response
and interest we've had from world-
class artists who understand that
there’s a huge opportunity here. We
think this is just scratching the sur-
face of what could be an incredibly
rich experience for our players and
for alarge number of artists.

It's always a matter of finding
something that’s going to work re-
ally well for Zynga and its players
and also align perfectly with the
artist’s vision and what they're try-
ing to create. I wouldn't say there has
been any friction in any of that. It’s
really been collaborative.

Is there any type of music or artist
that works particularly well with
your games?

We have different games thatappeal
to different people. In the case of Dr.
Dre, he was looking for not just an
audience but a user experience that
he felt matched up with his music.
He found that in Mafia Wars. Equally
important, it matched the brand ex-
perience and brand association he
was going for. We have the ability to
do things very broadly. FarmVille cov-
ers every demographic and region
of the Internet. We havea lotof great
games that we're continuing to de-
velop here that are furthering our
ability to better serve individual
artists and brands. .

We think thisis just scratching the surface of
what could be an incredibly rich experience for
our players and for alarge number of artists.
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Are You Ready

Massive tours. Big-time fan interactivity. Major bands in the studio.

New artists creating fresh buzz. Hit songs on the verge of immortality.
The boldest A&R pros at work. Summer has arrived. Here’s the pregame.
ILLUSTRATIONS BY JAMES GULLIVER HANCOCK
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It's Showtime!

Summer 2010: Show cancellations and double-digit drops in attendance
and dollars.2011: All signs indicate that the live business is on the rebound
BY RAY WADDELL

There are exceptions.

But: Early sales reports demonstrate that
fans are again buying concert tickets. “Ab-
solutely,” Nederlander Concerts CEO Alex
Hodges says. “We're going to rebound as an
industry. We're at double last year in numbers
and dollars.”

With lastyear still a fresh and painful mem-
ory for many in the concert business, itappears
that most of the issues that plagued 2010 have
been addressed as the industry heads into the
heart of the summer touring season. Many of
last year’s troubles can be indirectly blamed on
a weak economy, but how did the industry deal
with the downturn? Tours and shows that failed,
or did less than projected business, did so be-
cause of poor pricing, misgauged demand and
ill-conceived marketing strategies.

“In 2010 we had more cancellations than
we ever experienced,” Hodges says. “In terms
of .. . pulling back or staying off the road—it
was unprecedented.

2010 was a year of consumer backlash. Con-
cert-goers were skeptical about the merger of
Live Nation and Ticketmaster—and fed up

18 BILLBOARD MAY 21, 2011

with expensive tickets. They were also bom-
barded with report after report of cancellations
and postponements. “It was hot news that
there were cancellations,” Hodges says. “Con-
sumers talk to each other, and every level of
the media was talking about cancellations and
discounts. That had an effect.”

1f lessons have been learned, the primary
one relates to pricing. “People are getting the
prices right out of the gate,” says artist man-
ager Jim Guerinot (No Doubt, Nine Inch
Nails). “They’re starting there and reverse-en-
gineering into what should the guarantee be,
in order to sell the tickets based on what we
really think we can sell them for. This ‘start-
ing with the guarantee and then dictating a
ticket price’ model has just not worked.” This
year, concert organizers are promoting value-
whether it’s in synergistic packaging, strate-
gically scaled ticket pricing, targeted marketing
with local consideration or discounting on the
front end that rewards early buyers.

Live Nation’s summer ticket sales are pac-
ing ahead of last year, much of it driven by tour
packages like New Kids on the Block/Backstreet

Boys, Sade/John Legend and Journey/For-
eigner. Mark Campana, co-president of North
America concerts for Live Nation, says artists,
agents and managers are onboard with offer-
ing value—and taking pains to get it right.

“Artists are taking a look at where they’re
playing, whattype of package itis,” Campana
says. “Where we can control it in our owned-
and-operated facilities, we're trying to bring
prices down, bring down the service charges,
get rid of the print-at-home fees . . . That's how
fans are going to regain trust in promoters
around the country.”

A NEW APPROACH
TO DISCOUNTING

What's more, Live Nation’s old discounting
strategy, maligned by many in the industry as
devaluing the live experience, has been over-
hauled. “We went in with low lawn ticket prices
and service charges [and] putting shows up with
discounts for the opening weekend and the
price goes up after 72 hours,” Campana says.
“All of that seems to be working for us now.”
On May 9, Live Nation said that it had

And away we go: The 2011 summer concert
season includes such highlights as the
continuation of U2'S 360° tour and the
Hooligans in Wondaland outing, featuring
JANELLE MONAE and Bruno Mars.

formed a joint venture with Groupon to
develop GrouponlLive, a website that will offer
limited-time deals on tickets for Live Nation
events and Ticketmaster clients.

There are no bad shows, only bad deals.
That axiom seemed to play out last year, as
high guarantees to artists translated into
higher ticket prices or inappropriate venues
that led to empty seats. Additionally, the high
cost of talent limited the amount of shows
some promoters would take outside of ven-
ues they own or operate.

“We came up with a slogan,” Hodges recalls,
“about outside promoting in third-party build-
ings, when we saw the softness in the marketand
wanted to cut back: ‘None is more.” If you don’t
doit, you can’tlose any money. We cut way back.

“This year, we've already done more shows
at outside venues [than last year]. We're going
to do 40-50 shows in open promotions and, so
far this year, all but one have made money,
Hodges says. “We’ve been very careful, but
we've abandoned ‘None is more” and gone with
‘Proceed with caution.””

It could be that during the winter, agents,
managers and promoters got back to basics
and started cutting deals with a new reality
in mind. “Bidding is still a huge piece of the
business,” Hodges says. “I’ve seen more old-
time telephone dialogue this year than I've
seen in years.”

Hodges says he’s offering agents and man-
agers choices, and often feels like they’re mak-
ing what he thinks is the right one—a deal that
focuses on a lower guarantee on the frontend,
a lower ticket price and the potential for the
artist to walk away with more money on the
back end.

“In talking to the agents and submitting
prices, sometimes two or even three offers,”
Hodges says, “we’ll say, ‘If you really want to
jam this and take every risk about the con-
sumer showing up for you, here’s one with a
higher ticket price. Here’s one with all the
house one price, and here’s one with what we
recommend, three or four prices, a little bit
lower, and not pushing the envelope quite as
much. In many cases, the agents and man-
agers come back and say, ‘We appreciate your
confidence. Let’s go for the lower price.””

Of course, some things are out of promot-
ers’ hands, particularly smaller promoters who
are often at the mercy of deeper-pocketed
global promoters like Live Nation and AEG

LEFT: PAULO WHITAKER/REUTERS: RIGHT EUGENE GOLOGURSKY/WIREIMAGE COf



k.

This Is The

World Calling

SuperGlued, Loudie, Mobile Backstage (And More)
Are Ready To Make The Summer Concert Season

Highly Interactive

Ties that bind:
SuperGlued lets
concert-goers
interact.

Live. “As promoters, agents, managers and
artists, we have to be careful of competitive bid-
ding,” Hodges says, “where prices go up and
you keep pressing on every show.” Prudence
seems to be the rule.

Following a reorganization last fall, Live Na-
tion has moved away from a centralized book-
ing and marketing strategy to tap into more
local market expertise in talent buying and pro-
motion. “Taking the local promoters and re-en-
gaging them has truly allowed us to re-energize
those guys on a local basis,” Campana says. “I
think the local promoters are feeling it.”

For veteran promoter Rick Franks, president
of North Central concerts for Live Nation, the
shift makes complete sense. “We're a local busi-
ness and it’s not my position to tell Peter Con-
lon what to do in Atlanta or to tell Jodi Goodman
what is best for San Francisco,” Franks says,
referring to the local/regional talent buyers for
Live Nation in those respective markets.

AEG Live CEO Randy Phillips says his com-
pany doesn’t have the same tour volume as last

year at this point, but: “Our regional offices are
having hands down their best year,” he says. “In
fact, our numbers this year are being driven by
the success of the regional offices more so than
touring, for the first time in the history of the
company.” Overall, Phillips says he “feels good”
about the year in touring, “but remember,” he
adds, “I'm a guy that felt good last year. And we
had our second-biggest year ever as a company.”

Still, the economy remains a concern. “Peo-
ple are more price-conscious than ever . . . es-
pecially with $4-plus gasoline,” Phillips says.
“The price of gas can’t be ignored by the tour-
ing business. It’s a critical factor going into sum-
mer and fall and could artificially skew the year.”

Whether or not there are problems at the
pump, a successful year for touring doesn’t
necessarily mean getting the concert business
back to the record levels of 2009, but it should
be more about getting fans to fall in love again
with the concert experience-—ticket sales will
be a more important barometer of success than
gross dollars.

MAY 21, 2011 | www.billboard.biz 19

It’s really beautiful to perform for the troops
because when | get off the stage,
I can really feel what they are feeling.

As much as | appreciate them, in retum
they’re embracing my music and that feels
good. But, when they get dressed and come
out to have a good time, that’s when I feel
the need to step it up and work for them,

keep their mind off of things.”

Dwele

TO ALL THOSE WHO ENTERTAINED US,
HERE’S A SINCERE “THANK YOU”
FOUR HUNDRED THOUSAND TIMES OVER.

More than 400,000 personnel were entertained last year by more than
100 extraordinary American entertainers, including the music acts
listed below. Here’s a heartfelt “thank you” from all those in uniform.

*
*

ARMED

FORCES
ENTERTAINMENT.
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Rockin’ Down The Highway

Touring traffic is on the rise, buses are leased, trucks are gassed up
(amajor investment in itself), and venues are booked. All indications point
to a touring business on the rebound. This sampling represents a blend of
hot concepts, robust genres, ambitious packages, risky ventures and
headline-generating artists. If an artist is listed under a certain venue type,
that doesn’t mean he or she is playing these venues exclusively.

Heck—we had to break it down somehow.

U2

U2 is the only band exclusively playing stadiums
in 2011, and the only act—with the exception of
the Rolling Stones—capable of packing them
around the world. That alone is reason enough
why 360° is a “tour to watch” in 2011, but this
three-year behemoth, according to Billboard Box-
score, has the added cachet of being both the
highest-grossing and most-attended tour of all
time. The production itself, including the “Claw”
stage setup and the wizardry that goes with it, is
unlike anything the touring world has seen. The
band’s return to North America on May 21 in
Denver is highly anticipated, as it begins a run
of dates originally set for last summer but can-
celed due to Bono's back surgery. By the time
360° wraps in Moncton, New Brunswick, on July
30, the tour will have grossed more than $700
million and have played for 7 million fans—
records that will be very tough to break. U2 is
managed by Paul McGuinness and 360° is pro-
duced by Live Nation global music chairman
Arthur Fogel and his Toronto-based team. Time
for all to pop the champagne.

KENNY CHESNEY

Kenny Chesney returned to the road with a
vengeance this year with his Goin’ Coastal tour,
which began March 17 at Cruzan Amphithe-
atre in West Palm Beach, Fla., and quickly
jumped into stadium waters two nights later at
Raymond James Stadium in Tampa, Fla. The
tour, in support of Chesney’s hit-laden 2010 set
“Hemingway’s Whiskey,” is backed by
TMG/AEG Live and sponsored by Corona.
“Kenny’s business has just been crazy,” TMG
president Louis Messina says. “Everything is
huge. We're justslamming . . . and he’shaving
the time of his life.” Chesney’s 2009 Sun City
Carnival tour marked the seventh consecutive
year that he moved 1 million-plus tickets. Ches-
ney is the biggest ticket seller in country music
and among the elite touring artists in the world.
Since 2002, Chesney has grossed close to $500
million and sold nearly 10 million tickets. And
his drawing power shows no sign of waning.
20 |
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“We'll definitely be over 1.3 million-1.4 million
tickets sold,” Messina says. The last show on
the books for Goin’ Coastal is a double at Gillette
Stadium in Foxboro, Mass., on Aug. 27-28. Billy
Currington and Uncle Kracker support on all
dates. Zac Brown Band is included on the
stadium shows.

BON JOVI

Much attention has been focused on U2’s
record-setting run this year, and rightfully so,
but Bon Jovi has put together the highest-gross-
ing and most-attended tour of its career—
among the top 10 highest-grossing tours of all
time. The band will wrap its Circle/Greatest
Hits tour with a victory lap through European
stadiums—concluding july 31 in Lisbon, Por-
tugal—with 144 shows on the books. (The tour
rambles on into its summer leg with guitarist
Phil X filling in for founding member Richie
Sambora, who checked himself into rehab in
late April.) In addition to a run through North
American arenas, since the tour began in Feb-
ruary 2010, Bon Jovi has played seven sold-out
nights at three U.S. stadiums: four at New
Meadowlands Stadium in East Rutherford, N.J.
($21 million gross, more than 200,000 tickets
sold), two at Chicago’s Soldier Field and one
at Gillette Stadium near Boston. Another high-
light was a 12-night stand at London’s O2 Arena
that took in $18 million. Produced globally by
AEG Live and booked by CAA, the tour fin-
ished as the biggest-grossing of tour of the year
in Billboard’s 2010 Year in Music issue.

FHPUTHERTER

IDENTITY

This electronic music festival is taking a small
but growing genre into the big venues. About 20
shows are booked, with top-tier artists perform-
ing on multiple stages starting in the afternoon
and into the night. The lineup includes Kaskade,
Pretty Lights, Rusko, Avicii, Steve Aoki, Disco
Biscuits, D] Shadow, Skrillex, Pete Tong, Chuckie,
Booka Shade, Modeselektor and the Crystal
Method. Identityis priced affordably; markets are
strategically chosen, asis thelineup. And the fact
that Identity is playing major venues—and post-

—RAY WADDELL

ing massive numbers at one-off festivals world-
wide—provides further evidence that the genre
is taking off. “The festival is marrying electronic
promoters with mainstream concert promoters
and staying true to the fabric that has driven the
scene, while opening up the marketplace to a
wider audience,” says Joel Zimmerman, theagent
responsible for Identity at WME. “The timing is
now, shown by the growth of mainstream festi-
vals since bringing in electronic music program-
ming—Coachella, Lollapalooza, Voodoo,
Bonnaroo, Austin City Limits and Virgin Festi-
val—rampant fan development in the colleges,
electronic music acts breaking and becoming
concert attractions like Deadmau5, Kaskade and
David Guetta, and electronic music festivals be-
coming international destinations.”

ROCKSTAR ENERGY DRINK
MAYHEM FESTIVAL

The fourth annual Rockstar Energy Drink May-
hem Festival is left alone carrying the major
metal tour banner in 2011, and it has the lineup
to back it up: Disturbed, Godsmack, Megadeth,
Machine Head, In Flames, Trivium and many
others. Booked, as ever, by Darryl Eaton at CAA,
Mayhem will play 26 shows in five weeks this
summer. A Jdgermeister-sponsored second
stage will host Unearth and others, and a third
Extreme stage features bands with names like
All Shall Perish. Tour founders Kevin Lyman
and John Reese know this audience and how to
reach them, and have savvy instincts in assem-
bling a compelling lineup. The team also is all
about added value, with ancillary attractions
and interactive participation from sponsors, la-
bels, media and the bands. According to Reese,
ticket sales, both public and presales, are track-
ing consistently with 2010’s numbers—more
than 360,000 headbangers. “2011 promises to
deliver ‘metal nirvana’ to fans more explosively
than ever,” Reese says.

MAROON 5/TRAIN

Maroon 5 and Train will join forces on a co-head-
lining amphitheater tour that begins July 22 in
San Diego and will play 40 markets outdoors
until wrapping Sept. 24 in Houston. This is a
meat-and-potatoes contemporary rock package
that will in some ways define the success of 2011,
both for the industry and promoter Live Nation.
In addition to the headliners, the package fea-
tures support from Gavin DeGraw and Matt
Nathanson, who will split support duties. All
acts on the bill are booked by CAA. Tickets are
generally $20 on the lawn and top out at $99 for
reserved seats, with multiple price points in be-
tween. “These are incredible artists with an amaz-
ing catalog of hits,” says Brian Manning, the
responsible agent for Train. “The package is
priced right to be a great value to the consumer.”

AMERICAN IDOLS LIVE!

The tour show is back in the hands of AEG Live,
its founding promoter, after going out as a Live
Nation tour in 2010. The franchise has proved
it can do big business. Since 2002, American
Idols Live!, according to Boxscore, has grossed
$175 million and sold 3.4 million tickets. AEG
Live CEO Randy Phillips believes the tour will
deliver the renewed vigor the TV show has en-
joyed. “They’ve done a brilliant job reinvent-
ing the show, with Steven [Tyler], Jennifer
[Lopez] and Randy [Jackson]. . . I like the tele-
vision numbers, but more important than the
ratings is the quality of the finalists.” After play-
ing mostly amphitheaters last year, the 2011
Idols tour will be “back indoors where it be-
longs,” Phillips says.

BRITNEY SPEARS

This tour got plenty of attention out of the box.
Within minutes of announcing on ABC’s “Good
Morning America” that she’'d tour North Amer-
ica with Enrique Iglesias, Billboard.biz broke
the news that Iglesias was off the bill. A few
days later it was announced that Nicki Minaj
would fill the spot. Live Nation will produce the
tour, which begins June 17 in Sacramento,
Calif., and is projected to play nearly 40 shows.
Spears last went out with AEG Live on her 2009
Circus tour. Billed as a comeback, it grossed
$120 million worldwide by moving 1.3 million
tickets to 84 shows. One wrinkle: Larry
Rudolph’s Reign Deer Management, which
handles Spears, is now affiliated with the Front
Line Group of managers, a division of Live Na-
tion Entertainment headed by Live Nation chair-
man Irving Azoff. Industry scuttlebutt about
the tour indicates that early sales are less than
staggering, but if enough dates are played, don’t
be surprised to see Spears among the top 25
touring artists at year’s end.

TAYLOR SWIFT

Taylor Swift is playing several stadiums on her
summer Speak Now tour, but the bulk of the run
is in arenas. The tour is produced again by
TMG/AEG Live, and Swift is proving she’s still
a major ticket seller. So far, Swift will play dou-
bles in Atlanta; St. Paul; Minn.; Toronto; Chicago;
San Jose, Calif;; Nashville; Vancouver; Glendale,
Ariz.; and New York, and a remarkable four
nights each at the Staples Center in Los Ange-
les and Prudential Center in Newark, N.J. (both
owned and operated by AEG). All shows sold out
in minutes. “It’s bigger than last time; it’s in-
credible,” TMG’s Messina says. “Anybody that
thinks this thing has run its course is a total idiot
and that’'s why they’re sitting on the sidelines
and I'm Swift’s promoter.”



PAUL SIMON

The glowing reviews for Paul Simon’s latest
album, “So Beautiful or So What” (it debuted at
No. 4 on the Billboard 200 in April), should bode
well for his upcoming concert dates. And judg-
ing by the favorable reviews of the shows, which
began April 15 at Seattle’'s WAMU Theater, long-
time Simon fans won'’t be disappointed. During
a two-hour set with a tight eight-piece band,
Simon delivers a handful of new cuts while delv-
ing into a catalog that contains nearly 50 years
of songs. A recent reissue of his iconic “Bridge
Over Troubled Water,” with erstwhile partner
Art Garfunkel, provides even more juice. Booked
by Creative Artists Agency (CAA), Simon has
been on the road since mid-April and has shows
on the books until mid-July. The artist should be
able to tap into the same pool of underserved
boomer singer/songwriter fans that propelled
James Taylor and Carole King to the top of the
Billboard Boxscore chart in 2010.

BRUNO MARS

JANELLE MONAE

The smartly packaged Hooligans in Wondaland
trek has already sold out dates in numerous mar-
kets, including New York, Boston, Chicago and
Los Angeles. Mars and Monde proved their on-
stage chemistry at this year's Grammy Awards-
they received a standing ovation. The artists’ reps
maximized the live collaboration by announcing
the North American tour a week before the Feb.
13 telecast and going on sale a week following
the Grammys. British singer/rapper Plan B is
the opening act May 4-27; Mayer Hawthorne &
the County open May 28-June 15. The tour will
play theaters, ballrooms and arenas well into June.
The package is booked by Paradigm.

ADELE

Adele has ruled the Billboard 200 since the win-
ter. Her sophomore album, “21,” has sold 1.6 mil-
lion copies in the United States (according to
Nielsen SoundScan) and has so far notched seven
weeks at No. 1. Adele’supcoming tour already has
nearly 40 sold-out shows throughout North Amer-
ica and the United Kingdom. The high demand
prompted some venues to add more shows. Adele
will play in large clubs, theaters and major festi-
vals from mid-May until September. She’s booked
by Kirk Sommer at WME.

MUMFORD & SONS

Mumford & Sons are iiber hot right now, and
will tour theaters, auditoriums and major festi-
vals in North America June 3-July 16. Coming
off April’s Railroad Revival tour, the English folk-
rock outfit will play a handful of music festivals
and at least nine hard-ticket U.S. headlining
shows, ranging from 2,000-seat theaters to
17,500-capacity amphitheaters. “All the dates
sold out on the on-sale weekend,” says Billions
Corp.’s Adam Voith, who books the Grammy-
nominated group. “I wholly blame all the suc-

cess on the killer songs and performances com-
ing from this band.” Fans agree. Mumford &
Sons’ 2009 debut, “Sigh No More,” has sold 1.4
million copies in the United States, according
to Nielsen SoundScan. Following its U.S. dates,
the band heads to Europe for several festivals,
including Glastonbury (June 24).

CHRISTINA PERRI

Christina Perri hits the road in support of debut
album “lovestrong.,” which was released May 10
on Atlantic Records. Kicking off July 16 with a
show at Cosmopolitan of Las Vegas, the tour in-
cludes a performance at Lollapalooza and ends
Aug. 11 at the Troubadour in Los Angeles, her
current hometown. Perri has become one of the
year's hottest new acts, thanks to her single “Jar
of Hearts,” a ballad that garnered huge attention
after airing on Fox's “So You Think You Can
Dance.” Prior to her own tour, Perri is working a
supporting slot for James Blunt and appearing
on “The Ellen DeGeneres Show,” “Today” and
“Jimmy Kimmel Live!” Perri is booked by Gayle
Holcomb at William Morris Endeavor (WME).

HARD TOUR

Digitalism, behind its first full-length album in
four years, will headline the Hard tour, which
also features Caspa, Destructo, Jack Beats and
Gesaffelstein. This is the second installment of
the traveling festival, which taps into the grow-
ing electronic music scene. The tour will hit 14
markets across North America, including a stop
at the World Electronic Music Festival in Toronto.
Hard commences Aug. 3 at Seattle’s Showbox
and wraps Aug. 20 in New York at Terminal 5.

MAC MILLER

According to his agent, Peter Schwartz at Para-
digm, Pittsburgh rapper Mac Miller is “on fire,”
and quite possibly the hottest artist in the club
space. The Rostrum Records act, managed by
Benjy Grinberg (Wiz Khalifa), is on a blistering
pace that rivals the rapid rise of Wiz. Between Jan-
uary and the end of May, Miller will have sold out
more than 60 shows in 600- to 1,800-capacity ven-
ues. This summer Miller will be recording and
playing select shows and events, including a brief
tour of Canada. In September, he embarks on his
first international tour, playing 500- to 1,200-
capacity clubs across Europe (Sept. 1-17). After
Europe, Miller returns to the United States on a
60-city tour of clubs, small theaters and colleges,
starting in late September and finishing in mid-
December at 1,200- to 2,500-capacity venues. “Mac
is a hardworking artist with a lot of charisma,”
Schwartz says, “with showmanship and incredi-
ble social networking skills. We’ve built a success-
ful touring formula—the right ticket price, the
right capacity; sell it out and build it up, grow it
and go again.” .

Additional reporting by Mitchell Peters.
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ATLANTA'S PREMIER
CONCERT VENUE

* 2,750 seats
* Unparalleled acoustics and sightlines
* Full service marketing support with no commission

* 40'x20’ LED double-sided marquee over I-75 and
200,000 vehicles daily

 State of the art artist and crew accommodations

* Dedicated office space and business center for
touring productions

* Building-wide wi-fi network
* Fourloading docks with 75’ level push to stage

* Superior back stage security, catering, RV/tour bus
hookups and other artist amenities

* Located in northwest Atlanta at|-75 and |-285

* 4.2 million people within a 30-mile radius of the Centre
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COBBENERGY

PERFORMING ARTS CENTRE

For booking inquiries call
770-916-2800 or email info@cobbenergycentre.com

2800 Cobb Galleria Parkway | Atlanta, GA 30339
www.cobbenergycentre.com




22 | BILLBOARD | MAY 21,201

Artists & Repertoire has changed.The new digital universe.
Social media. Artist empowerment. DIY. But:Whether it’sa
new duets set from Lionel Richie, exciting newcomers like
Elle or Mister Heavenly, real rock from Black Stone Cherry,
a compilation from Rick Ross’ new imprint, building an album
with alegend like George Strait or powering up Beyoncé
or the Dixie Chicks, A&R remains the heart of the business.
Its traditions are being tested, but there’s still music to

be perfected—work to be done. And professionals—from
Interscope to Concord toVice to RCA and more—are doing
it with blood, sweat and tears. And smartphones.



KEITH

ABRAHAMSSON

Co-founder/

head of A&R

MEXICAN SUMMER @MexicanSummer
“We do alot of one-off 12-inch or

single records—they’ll be really

nice for the summertime.”

I started at Kemado Records—doing primarily A&R.
About three years ago, I started Mexican Summer under
Kemado. We all run it—when we started it, none of us
knew that it would take on the life that it has. Now it’s
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become the focus of the company, more or less.
We're all really stoked about this production duo, Ford
& Lopatin. They used to be called Games . .. We actu-
ally—to confuse you even more—gave them their own
production imprint under Mexican Summer called Soft-
ware. That record will be out June 7 ... We also just
signed this band called Light Asylum. They’ve got this
gothy, industrial dance kind of vibe. Shannon, the lead
singer, has . . . plaved with !l and made a guest appear-
ance at the last LCD [Soundsystem] show at Madison
Square Garden. Light Asylum just opened for TV on the
Radio at Rudio City Music Hall. We're excited about
that—we’re putting their EP out June 14. We putout the
Best Coast record last year—that has an undeniable sum-
mer atmosphere. | don't sign bands with that kind of

SUMMER
PREVIEW

2011

thingin mind, but when we do pick up aband or a record,
youdosay, “Oh, man, this has a really nice fall or spring
vibe.” For example, we do a lot of one-off 12-inch or sin-
gle records; they’ll be really nice for the summertime.
Asaresult of all the social media, I go to fewer shows.
[still. . .liketoseebandslive. . . Butalotof timeswhen
we do one-offs or singles with, say, bands on the West
Coast, it's hard. [ don't get to see the bands sometimes.
You base it off the stuff you heard online. We'd never
commit to anything longer term fike a multirecord deal
without meeting the band and seeing them live.. . . For
us, we've been able to strike a balance between what we
putinto something and what we get back. It's a constant
evolution . . . For us, it seems like it's working.
—As told to Devon Maloney
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JOHN BURK
Chief Creative
Officer
CONCORD MUSIC
GROUP

“We’re not
singles-driven,
so we’re really
not looking for
a summer
radio hit.”

RON BURMAN
Senior VP of A&R

ROADRUNNER RECORDS

“People enjoy songs in a different way
than the rest of the year.”
My first real job was as a booking agent at Associated
Booking Corp. The first project | A&R’d was Big Rude
Jake, a swing artist from Toronto. The second band
was Nickelback.

Just finished the new Black Stone Cherry album,
“Between the Devil & the Deep Blue Sea.” It’s a killer
rock album with amazing songs. They made a classic
that should be huge. Also Theory of a Deadman
are putting the finishing touches on their new “The
Truth Is,” which is filled with catchy hit rock songs.
Both ... will be going full throttle in the third and fourth
quarters. Lenny Kravitz is finishing up his highly
anticipated new album, “Black and White America,”

which is a return to

®@ form for Lenny.
. Summer music?
People . . . roll
down their car
W windows and
)" crank up the
tunes and enjoy
the songs. . .in a dif-
ferent way than the rest of the year . . . The miscon-
ception about A&R is that it’s glamorous. In reality,
it's alot of long hours, thankless hard work and a ton
of pressure to constantly deliver better and better al-
bums that sell more—in a dwindling industry. The
music business is going through some growing pains,
but there is a lot of amazing new music. The busi-
ness will rebound and morph into something suc-
cessful, just different-looking than our current model.
It's an exciting and rapidly evolving time.
—As told to Ray Waddell
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PETER EDGE
President of A&R

JRECORDS/RCA RECORDS

“Every summer we make sure

to put out records that have a
good-time feel to them.”

In the mid- to late 1980s, | started a record label with
Chrysalis in the U.K. called Cooltempo . . . My label fo-
cused on black, street and dance musicand 1 found alot
of the artists in New York ... many rap artists didn't have
deals because the record companies didn’t believe in rap
asa forceyet. | signed Monie Love, Slick Rick and Eric B.
& Rakim, and a whole slew of talent . . . we had big pop
hits across Europe. First project | A&R’d was 1990’s Monie
Love [songs] “Monie in the Middle” and “It's a Shame”
.. . lalso worked with Simon Fuller on Paul Hardcastle’s
1985 [song] “19,” which became a worldwide hit.

Every summer we make sure to put out records that
have a good-time feel to them. This year, we're hoping
it will be our new artist CJ. We're really excited about
Elle, a 22-year-old who lives in Brooklyn, originally from
California. She came to my office with Jeff Robinson,
who managed Alicia Keys for years. Elle has an incred-
ible, raspy Lauryn Hill-esque delivery. She writes, sings,
plays and produces. We're dropping the single this sum-
mer and hope it will be a big Christmas win.

The biggest lesson | ever learned is that you think, in
A&R, you can take an artist and mold them, but that’s
not what it's about: It's working to figure out who they
really are and who you're dealing with, and then deliv-
ering success within realistic parameters. Real success
is when you break an artist on a major level, someone
who can have a career rather than justa hitsong. When
you discover an artist who can offer multiple albums,
you're into something exciting. My philosophy is to try
and find people who can be around for the long term.

AtRCA, I'm proud we have important artists in every
genre—from Christina Aguilera to Foo Fighters, Kings
of Leon and Ke$ha—that’s a music company. That’s a
reason to be optimistic. I also believe in the nexus of
music and technology. I'm a music consumer as well as
a music producer. I've always been obsessed by music
and to its access. The idea of collecting MP3s seems
cumbersome to me now. Spotify changed mylife; I don’t
see why consumers wouldn’t pay three or four bucks to
have all of the music they could ever want to hear in their
lives. I don’t feel the need to own music anymore, just
to have access to it. We now must figure out how every-
body gets to cut the cake. When we figure that out, what's
on the other end will be a great experience for everybody.

—As told to Chuck Taylor

THEORY OF A DEADMAN: TRAVIS SHINN: ELLE: KEITH MAJORS; PERRY" LANI LEE; GANBARG: ANDREW ZAEH
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AUTUMN HOUSE
VP of A&R

CAPITOL RECORDS NASHVILLE

My first paying job? It was with Reba McEntire’s
Starstruck Entertainment—administrative assis-

ever A&R’d was Mindy McCready.

Right now we're looking for songs for Alan
Jackson. We're alsolooking for songs for Little
Big Town and Kelleigh Bannen. This sum-
mer—new music from Lady Antebellum, Eric
Church, Dierks Bentley, Luke Bryan and
Jennette McCurdy, as well as our newest artist,
Eric Paslay. We aren’t doing as many develop-
ment deals as we once did. Since the risk is just
as great—and our revenue has declined—the
development is happening more on the
publishing and management side. Recently, I was
interested in a new artist, Jon Pardi. [Capitol
Nashville president] Mike Dungan and [ went
to a showcase and felt he was good but not ready.
As opposed to offering a deniverre
developmentdeal,  worked =
with Jon and his publishers,
Sandy Horowitz and
Nathan Nicholson,
on tweaking his show.
Pardi had another
showcase and Mike and
I offered the deal. B | .

When [ was a publisher. . . watched this A&R
person listen to her voicemail. Before the caller
even said a name—she was deleting. I thought to
myself, “I never want to be that person.” I never
want to lose sight of the fact that these are peo-
ple’s dreams. It’s a big deal to come to Capitol
Records and perform. I don’t take what I do lightly.

—As told to Ray Waddell
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Executive VP

INTERSCOPE
GEFFEN A&M
@thelarryjackson
) ] ] . . “Summer seems
tant in the publishing department. First project I tobereserved
for uptempo

TONY KIEWEL
Head of A&R

LARRY]ACKSON SUB POP RECORDS @tonykiewel

“We don’t overtly attempt to
schedule particular kinds of
records during the summer.”

My first job? DJ'ing at KXLU in Los Angeles. My first
real, full-time job was doing college radio at Alias
Records. The first band I brought in all by my lonesome
was Red House Painters . . . The first album I actually
helped from start to finish was from another now-dor-
mant San Francisco band called Pleasure Forever . . .
Sub Pop is busy with all sorts of things right now. Not
least of which is the new and ridiculously great Fleet
Foxes album. Personally, 'm a bit busier with Shabazz
Palaces, Mister Heavenly and Fruit Bats ... The new
Low album is pretty fantastic too. I tend to listen to big-
ger, brighter-sounding albums in the summer. From a
business perspective we don'’t overtly attempt to sched-
ule particular kinds of records during the summer. Most
of the artists we work with are generally interested in
getting their record out as quickly as possible rather
than waiting for the appropriate season.

Social media has had a profound impact. It'saloteas-
ier to find new music and make contact with new artists
than it used to be. That being said, it's a lot easier for
everyone else to do that research as well . . . it's making
people move faster and earlier, which I'm not sure is ac-
tually very healthy a lot of the time . . . The main tools of
my trade are my computer, my credit card and my iPhone.
In 2011, A&R boils down to crisis management.

There are a lot more tools available to artists. It's a
double-edged sword, though . . . A Iot of artists think
thatbecause they have Pro Tools they know how to record
an album. Or, more troublingly, that because they have
Photoshop they know how to design a record cover . . .
there are a lot of artists who are fantastic home
recorders/artists but unfortunately many are not so blessed.

I'm totally optimistic about the music business. I
should temper that by saying that. . . it'll get worse be-
fore it gets better, and we may not recognize any of the
business models we're used to. A second Postal Ser-
vice album would be a dream come true. More seri-
ously though, I'd love to work with Neil Young someday,
evenonjusta7-inch ... IDbelieve in music and its con-
tinued importance to people.

There will always be work that

needs to be done
—Astold to Cortney Harding

FRUIT BATS

McCURDY: KRISTIN BARLOWE; FRUIT BATS: ANNIE BEEDY



KAREN KWAK
Executive

VP of A&R
ISLAND DEF JAM

‘*“Hit records are
not seasonal.”

OLD 97’S

PETER JESPERSON
A&R/Production

NEW WEST RECORDS
“There are two kinds of summer records.”

The first project I A&R’d was three 7-inch EPs by three different artists—the Sub-
urbs, Spooks and Fingerprints. It was the kickoff for Twin/Tone Records, a label I
had started with two friends in 1977 . . . Right now I'm working on new albums with
Old 97’s, Wild Moccasins, Robert Ellis, John Hiatt and Buxton. Also an EP
by Tom Morello to be followed quickly by his new album. And a best-of from Drive-
By Truckers. The Old 97’s album could be huge for us. It might be the best record
they’ve ever made, and there’s a song called “Perfume” that has real radio potential.

There are two kinds of summer records—ones that have a summer lyric or
feel and ones that just happen to be released during the summer . . . and become
summer records . .. I don’t listen to top 40 radio much these days but I remem-
ber hearing “Billionaire” by Travie McCoy and Bruno Mars last summer and
thinking that was pretty cool.

At New West we basically work in rock, often with a rootsy slant . . . For the most
part, we're dealing with artists who value great songwriting, and we also don’t mess
with people who aren’t exceptional live performers. Dream projects? The group I'd
love to work with . . . is Angus & Julia Stone, a brilliant folk-rock, brother-and-sister-
led group from Sydney, Australia.

I’'m eternally optimistic about the future of the music business. There have
been hundreds of greedy idiots in it over the years, and it has still survived. This
. ismy 40th year in the business and I still have a new favorite artist or group every
¢ couple of weeks. —As told to Cortney Harding
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TERESA
LABARBERA
WHITES

~ e P o —
Senior VP of A&K
COLUMBIA RECORDS
@teresalwhites

Summer music is special

in the sense that summer

1s jJust special

I was an A&R scout for Sony Music—my first job.
The first project I A&R’d was the first Destiny’s Child
album [in 1998]. I'm working with Beyoncé on her
new record, and 1 hope it'll rock my world and every-
one else’s world. That’s what we're going for: global
domination. She’s putin so much time and hard work
... this is a groundbreaking record with lots of dif-
ferent sounds . . . that are all brought together to make
an exciting body of work that her fans are going to
want. That's what I can tell you.

I'm also working with Emily Robison, Martie
Maguire and Natalie Maines. Emily and Martie have
aside group called the Court Yard Hounds and the
three girls are also working on a new Dixie Chicks
project. I'm working on a solo project with Naya
Rivera, who plays Santana Lopez on “Glee.” I've been
touring the country with “X Factor” doing auditions
around the U.S. My hair’s on fire. Summer music is
special in the sense that summer is just special. Sum-
mertime is . . . when most people tend to break out
of their usual routine, and those songs of summer
are the ones we remember all of our lives.

Whenever a fan or someone says, “Oh, 1 love that
album. I listened to it from beginning to end,” that's a
highlight, because that's what I strive for—that the body
of work is the best it can be. Of course, the singles are
important ... butthe album tracks are just as important
... People probably think A&R people don't do a lot. 1
can'tspeak for anyoneelse, bul I’'mon a plane every week
because I'm usually in the studio with whomever I'm
working with or mixing or mastering. Or doing a show-
case with a young arlist we're thinking about signing.
Oneofthe bigger misconceptions is that A&R people. . .
don't have great ears anymore. That might be true for
some. But people don’t understand what goes into the
day-to-day creative process. Tt doesn't stop at the studio.
It's a 24-hour-a-day process when you're in the middle
of making a record. -As told to Gail Mitchell

NAYA
RIVERA

DALLAS MARTIN

Director of A&R
WARNER BROS.RECORDS
@dallaslifestyle

late executiv of Island Def Jam
.. . Shakir was big on finding the new
hottest act as well as finding the new
hot executive, so he always kept a
pulse on the Atlanta University
Center because he graduated from
Morehouse. . . Shakir was asking,
“Who's the hot guy on the campus?
Who's doing the parties?” Because
that’s how h t his start. Shakir
groomed me, and at that time he was
signing Rick Ross. This is how Ross’
relationship with me started.. . .
Shakir offered me a consulting
position with Island Def Jam in 2008.
| started at Warner in January . . .
the first project we worked on
collectively was the Maybach deal-=
| helped with Joie Manda and
Todd Moskobwitz to close it through
my relationship with Gucci Pucci
and Ross. . .I'min charge of all the
Maybach projects, so [I’'m working
on]. . . Wale, Meek Mill and Pill right
now. The first projectis. . .kind ofa
compilation, to give everybody a
platform: “Self Made vol.1”. . . It'sa
real good album—gives you that
feeling of the old No Limit, Cash
Money days, the Roc-a-Fella days as
far as how strong the teamis. . . and
how everybody wants to win.
Summertime is when everyone’s
out, the barbecues, people drive

I got my start ith Shakir Stewart, the

with the top down, and you want to
have the biggest records playing in
the clubs and on the radio. With the
Maybach situation, we really want to
take over the whole summer and be
what everybody’s listening to,
controlling the radio.

There's a lot of people that have. . .
a lot of Twitter followers and people
check out their videos, but they have
no records on the radio or they don't
haverecordsintheclub. . .Youwant
to have a good buzz Internet-wise but
it's a combination. When you go out iny
Atlanta, you're going to know the hot
record because of the response in the,
club. Take a person thatlivesin L. A,
put themina club in Atlanta, and
they’re drinking and the YC’s “Racks
on Racks” goes onin the cluband they |
see theresponse. . .they're goingto
want to know who that artist is.

Shakir told me life is only about
superstars and hit records, and
that’s a quote that sticks out for the
rest of my life. . . There are A&Rs
who sign a lot of things but ifyou’re
not making hits or putting up points,
the bosses look at that bottom line
and how much they’re spensling. If
you're not making money, they
don’t care what the buzz is ut
the artist you signed. .. A I%‘
labels don't do artist developm
anymore, so if you’re areal serious
A&R, you have to take that into your
own hands and develop artists on
your own before you. . . present
them to the label. . . You have todo
that on your own dime these days.
There’s nothing wrong with that, but
that’s the difference.

The biggest misperception of
being in A&R is that it’s just
partying, going to the studio,
listening to records. They don’t
understand the meetings, the stress
A&Rs have to deal with to make
clearances, the negotiations. They
don’t see the part that happens
from nine to five, and then we’re
obligated to be in the studio at
night, and in the club and keeping
an ear to the street. It's a 24/7 job.

The main tool of my trade is
people skills—a lot of people have
to like you for them to even bring
you artists or want to do business
with you—you can’t be out here
making false promises. That’s how
you get hung over a balcony . . . you
can't just be out here bullshitting.
How the game is now—it’s single-
driven. If you have five or six hot
records, you're winning—but that’s
singles. You always want a hit
record, but me personally?

I’'min it to make a great album.
—=As told to Jozen Cummings
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KEITH NAFTALY
Senior VP of A&R

RCA/]JIVE LABEL GROUP
“Melancholy songs are kicked

to the curb in favor of a

sunshiny soundtrack.”

1 answered request lines at San Francisco top 40 pow-
erhouse KFRC when | was a teenager, which evolved
into a nine-year run at [the cily’s] KMEL, first as music
director and then as program director. At KMEL we were
trailblazers when it came to breaking new music—es-

pecially hip-hop, dance and R&B—way before those gen-
res became part of the pop mainstream.

The summer of 2011 may well belong to Pitbull. He’s
delivering hit after hit, each one packed with hooks . . .
His music has always delivered unfiltered rhythmicadren:
aline, but Pitand Pologround’s Bryan Leach have raised
the bar this time. I'm also psyched to see how the Brit-
ney Spears singles continue to unfold. There’s a Max
Martin cut on the album called “Criminal” that'sa game-
changer if the stars are kind enough to align. Chris
Brown’s album equals total fire. I'm curious to see if
“Beautiful People” connects in the U.S. as it has all over
the world. And for a total wildcard, “Platinum Hit” de-
buts shortly on the Bravo network. [U’s basically “Top
Chef” meets “Project Runway” meets “The Real World”
but for singer/songwriters. | was on the judging panel
foreightepisodes . . . [twould be outstanding if a few hit
songs or breakout artisis blast off the show.

Keep an eye on Anthony “Romeo” Santos, the lead

singer of Aventura. They're already a mega-platinum phe-
nomenon in the Latinworld . . . We're working on his first
solo project . . . Attitudes shift with the warmer climate.
Slow jams and introspective, wistful, imelancholy songs
are kicked to the curb in favor of a sunshiny soundtrack.
Clive Davis’ A&R meetings could easily hit the 10-
hour mark ... The drill was that we’d listen to quite a
few different mixes and masters of each track on the
album, all with slightly different EQs and vocal levels,
but with very subtle differences between them. Over and
over and over. At long last we’d compile the final. High
standards and quality control were the name of the gaine.
Though my style is a bit more laid-back, to this day [ try
to apply that level of meticulous care to my projects.
1love hearing a kernel of an idea that knocks me out,
then steering it into the hit zone. It is such the major
high when you get that right . . . T have two mental
checklists | refer to when evaluating . . . One is the
“sexy” meter and the other is the “honesty” meter. If
1 you can bring the sexy and the authenticity . . . then
(1 you have a legitimate shot at going the distance. If you
e re a Y excel in one over the other, success is possible, but it’ll

be a tougher journey. If you don’t register significantly

in either category, that's problematic. Replace the word

Wa I l t to ta k e \ ‘sexy” with “charisma” and you

can apply this exercise to exec-

U

utives as well.

over the \
whole summer
and be what
everybody’s
listening to.”

—DALLAS MARTIN

Maybach all-
stars: WALE,
PILL, RICK
ROSS and bt
MEEK MILL A CHRIS

from left L BROWL
S . “RON
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CHRISTOPHER
ROBERTS
New mediaand
creative content
director
VICERECORDS
@kidtopher
“Summerisa
single-driven,
out-and-about,
getting-drunk-
with-your-
friends season.”

GREGG
WATTENBERG
Chief creative

officer/head
of A&R

WIND-UP RECORDS

“In rock, people are chasing
what they think are ‘summer-
sounding’ records.”

My first job in the music business was. .. A&R assis-
tant at Island Records in like 1998. Right now I'm
A&R’ing the Evanescence record for Wind-up. [ just
got done with this band Seether, who happens to be
No. 1 right now at rock radio; that record comes out
next month. Creed is going to make another record,
so I'm A&R’ing that. And then a bunch of up-and-
coming bands on Wind-up—Civil Twilight ... aband
called Thriving Ivory. In rock, people are chasing
what they think are “summer-sounding” records.. . .
In rock it’s a little less prevalent, but it still exists.

Record companies haven't been convinced that the
Web is moving the needle enough yet. It’s getting there.
So A&R is now about, “How do | get that one slot in
radio?” It's an expensive slot to chase because if you
don’t get it, you've spent a lot of money . .. On the flip
side, as the scales tip that way, entrepreneurs look at
the opportunity in other areas. That’s how all of a sud-
den bands like Arcade Fire and Mumford & Sons seem
like a breath of fresh air.

On the technical side, the biggest tool for me is our
studio space. . . basically our throwback to the old days
of Motown and Atlantic Records when they had.. . . peo-
ple believing that if a bunch of creative people got in a
room to work with artists, and they were all focused on
the same thing, and making it as good as it could be,
then it’s going to work. We have a studio component
and housing space where we put our bands. It's its own
private space. They feel it’s a comfortable think tank
for them to develop.

We don’t do A&R meetings. We're the opposite of
all the other labels. 1 find those meetings to be torture

.. They basically sit in these meetings and the other
A&R guys critique what you're doing. That’s the mis-
take. The way we do it is I get the creative people to-
gether in the studio before we make it, and we figure
it out together. That’s the collaborative model. The way
they're doing it is like critics . . . movie critics . . . My
core job is to be in a studio for 12 hours at a time with
anartist . .. Some people don’t want to be criticized or
hear anything less than, “All your songs were amaz-
ing.” I tell them, “You know what? The greatest movies
of all time that have been written . . . rewritten and
rewritten. That's standard course
in that business, so why isn’t
it standard in this business?
—Astold to Cortney Harding
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BRIAN WRIGHT
Senior VP of A&R

UNIVERSAL MUSIC GROUP NASHVILLE

“The goal is always to have a hit song

no matter the time of year.”

My firstjob was with Mercury Records—11 years ago.
A&R assistant. The first project I A&R’d was Julie
Roberts” “Breakdown Here.” I just returned from a
week in the studio with George Strait and Jamey
Johnson. Both records are amazing—can’t wait for
the world to hear them. My dream project happens
every time Strait starts looking for songs. Here’s a guy
who has had 57 No. 1 songs in his 30-year career and
is still going strong. In my opinion, he’s the greatest
artistof all time—1I don’t see anyone topping that. The
goal is always to have a hit song no matter the time of
year. We're also working on a Lionel Richie duets
project that'll come out in the fourth quarter. We have
some of the best artists and producers in town work-
ing on the record.

Artists come in my office today that already have a
fan base—without a label, and that’s huge plus. But
there are things that I can do to help take them to an-
other level. Thelabel/artist
relationship is more of
a partnership today
than in the past. In
2011 A&R comes
down to hit songs—
period. . . [ alwaystry to —
work with the artist on building an album Goinginto
the process, I tell them . .. “This is your record, not
mine. You're the one that has to stand on that stage
and sing this song for the rest of your life.” There are
too many talented people in the music business not to
be optimistic. When talented people are passionate
about something they believe in, there’s no limit to
what they can accomplish. —As told to Ray Waddell

JAMEY

JOHNSON

ROBERTS ADAM MIGNANELLI, SEETHER: CLAY PATRICK McBRIDE; WRIGHT: DEAN DIXON; JOHNSON: JAMES MINCHIN (il
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Can Owl City Soar Back To The Top Of The Charts?

Adam Young still remembers the feeling
he had prior to playing his first show as
Owl City.

“The whole time Jeading up to it | was
trying to putitin the back of myhead,” he
says of the gig, which took place Feb. 13,
2009, at Minneapolis’ Varsity Thealre, not
far from his tiny hometown of Owatonna,
Minn. “Then | show up and the place is
sold out, and it's way bigger than [ thought
it would be.

“I'm standing backstage before I go on,
justso terrified. [ didn’t know if T could be
the frontman, if that fit who I was,” Young
recalls with a laugh. “But the second I
stepped onstage it ignited such a passion
for re-creating this stuff  made in my base-
ment. [ was like, “Wow, this is really what
I wanttodo.””

Two years after the ascent of Owl City’s
electro-emo single “Fireflies” forced Young
to transform from a home-recording hob-
byist into a Billboard Hot 100-topping pop
act, this soft-spoken 24-year-old faces a dif-
ferent challenge: to convince listeners that
the Owl City story is one worth following
on the outfit’s second major-label effort,
“All Things Bright and Beautiful,” due
June 14 from Universal Republic.

“Everyone always says that the sopho-
more release built on freshman success is
the hardest thing you'll ever have to do,”
Young says. “I've definitely lost alot of sleep
worrying about it.

Universal Republic co-president Avery
Lipman adds, “A hit like ‘Fireflies," is it a
blessing or a curse? The answer is ‘yes.’ ”

What eases everyone’s anxieties is that
Young is a proven album-seller. “Ocean
Eyes,” Owl City’s 2009 full-length, has
moved 1 million units, according to
Nielsen SoundScan. (Lastyear’s “An Air-
plane Carried Me to Bed,” by Young's side
project Sky Sailing, sold 26,000.) “That

kind of puts Adam in a different category
in terms of other artists who've come out
with big singles,” Lipman says. “There’s
clearly a greater connection that exists
out there, something that brought kids
in and made them want to buy albums
and tickets and merchandise.”

Tracked like the debut was at home
in Owatonna, “All Things Bright and

® O
“Evervone always
says that the
sophomore
release is the
hardest thing
vou’ll ever have to
do. I've definitely
lost a lot of
sleep worrying
about it.”

Beautiful” is unlikely to alienate any-
one who bought “Ocean Eyes.” Though
Young says he sought to showcase more
of his love for “abstract hip-hop,” the
new set still seems custom-designed,
as Lipman puts it, for “lying in a field
somewhere, staring up at the stars and
thinking about life.

According to Owl City’s manager, Steve
Bursky, Universal Republic initially floated
the idea of Young working on the new
album with such top 40 hitmakers as Dr.
Luke and Starsmith. “But what made ‘Fire-
flies’ so successful was that it wasn’t that,”

TEXAS HOLD 'EM

Bursky says. “At a time when everything
on the radio all sounds the same, it cut
through. My advice to Adam was, ‘Do what
you do—go in your basement and create.” ”

Universal Republic marketing VP Frank
Arigo says highlighting that method is the
centerpiece of the label’s campaign. “The
thing we've made an effort to do is give
Adam’s fan base an inside peek at his cre-
ative process,” Arigo says, pointing to a
five-minute making-of video that’s racked
up nearly halfa million views since its
March 18 debut on Vevo. Additional be-
hind-the-scenes content, including
Young’s track-by-track walk-through of
the album, will be rolled out through re-
lease date on Vevo, Facebook and Owl
City’s official website.

“This is stuff we didn’t have access to
last time,” says Arigo, who adds that in
terms of a “direct connection” with fans,
“Adam is one of the best we have. When
he tweets, it's not coming from the label
or management.’

Bursky echoes Arigo’s point, acknowl-
edging the value of radio play in the suc-
cess of “Fireflies” but identifying the
risk in “putting Adam in a place where
we're relying on things we can’t control.
I can’t control if the PD at [WHTZ New
York] likes the new Owl City record,” he
continues. “But I can control how we
keep our artist engaged with his audi-
ence.” To that end, Owl City will kick off
asix-week North American tour June 13
at the Ryman Auditorium in Nashville.
It's a trip Young says he’s anticipating
with far less dread than he did that first
show in Minneapolis.

“I'm still figuring out how to get back
intothe swing of things after stepping out
of the head space of making the record,”
Young says. “But now | wouldn't trade the
challenge for the world.”

TEEN TENORS

GETTING MOTIVATED
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>>>BEYONCE
UNVEILS TITLE
OF NEW ALBUM
Beyoncé has revealed the
name of her upcoming
album: “4.” The star says
the title was inspired by
her fans. “Everywhere |
look, | see them calling it
‘4] " she says. “lhad a
whole other name and
concept, but | keep seeing
that the fans love the
name ‘4, and | think it
would be a really nice
thing to let them name the
record.” The number also
holds personal
significance, and not just
because “4” will be her
fourth as a solo artist. “It’s
the day | was born,” she
says. “My mother’s birth-
day, and a lot of my
friends’ birthdays, are on
the fourth. April 4 is my
wedding date.” Beyoncé,
who says she recorded
more than 60 songs for
the album, will be honored
with the Millennium Award
at the Billboard Music
Awards on May 22.

>>>MADONNA,
RIHANNA TEAM
ON WATER AD
Madonna and Rihanna
have teamed up to
promote the Vita Coco
brand of coconut water.
The beverage, of which
Madonna is an investor,
will feature the Barbados-
born Rihanna in its
national ad campaign
launching this summer.
“Rihanna is a natural fit for
the Vita Coco brand,”
Madonna said in a
statement, while Rihanna
notes that Vita Coco “is
real coconut water from
hand-picked coconuts,
and it’s good for you.”

>>>ACTOR JEFF
BRIDGES PREPS
SOLO SET

A track from the late
Stephen Bruton that was
left out of the 2009 film
“Crazy Heart” will lead off
Jeff Bridges’ first solo
album in 11 years. EMI’s
Blue Note will release the
disc Aug. 16. Bridges and
his producer, T Bone
Burnett, first teamed on
“Crazy Heart,” for which
they both earned
Academy Awards. Bridges
says he’ll promote the
album with an appearance
on “Austin City Limits,”
while shows in Southern
California are being
considered for June.

Reporting by Keith
Caulfield, Phil Gallo,
Monijca Herrera and
Ray Rogers.
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Gotta Grow Up
Sometime

Man Man Matures On The
Forthcoming ‘Life Fantastic’

After eight years of battling countless obsta-
cles with little relief or reward, the members
of Man Man were getting sick of each other.

“We were all like cranky brothers,” recalls
frontman Ryan Kattner, who performs under
the stage name Honus Honus. “We all get
along, but when you spend more time in a
van with other men . . . it’s a much differ-
ent relationship.”

But the Philadelphia band’s newesr full-
length release, “Life Fantastic,” symbolizes a
turning point: With Saddle Creek producer (and
Bright Eyes member) Mike Mogis at the sound
board and a handful of new artistic elements
added to the mix, Man Man is looking to move
up and out, evolving beyond its often-chaotic
persona into a more mature, established act.

The avant-garde outfit’s first record, “The
Man in a Blue Turban With a Face” (Ace Fu
Records, 2004), cost a paliry $500 to produce,
as the band members cobbled tracks together
in after-hours studio sessions.

Just before entering the studio for their sec-
ond album, “Six Demon Bag” (Ace Fu, 2006},
the group’s original members called it quits,
leaving Kattner without a band and scrambling
to rebuild in time to record.

Kattner says that by the release of the
group’s third album, “Rabbit Habits” (Anti-
Records, 2008), even the new quintet’s energy
was dwindling.

“We kept running out of money and we
didn’t have a label,” Kattner recalls. “We had
to keep touring to make money to do the next
[recording] session . . . suddenly I found my-
self in a position where playing music was
just making me really unhappy.”

“Rabbit Habits” experienced considerable
success for an indie record, selling 26,000
units, according to Nielsen SoundScan, and
debuting at No. 7 on Billboard’s Heatseekers
chart. Nevertheless, Kattner says the touch-
and-go nature of their record cycle had left
him and the band at their wits’ end.

“All our records before [“Life Fantastic”|
were a total scramble,” he says. “We were
32 |
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in a situation where we knew [we] were not
going to be able to make another record un-
less we had a producer.”

Luckily for Kattner, Man Man manager
Juan Luis Carrera noticed a personality match
in Mogis (Carrera also handles Bright Eyes),
and when the two musicians hit it off, they
embarked on ayear-and-a-halfendeavor that
would give “Life Fantastic” the critical atten-
tion—and slimming effect—of a professional
production. The resulting 11 tracks resonate
with a mature macabre sound thus far un-
heard on any of the band’s previous releases.

“He wields such a lovely scalpel,” Kattner
says of Mogis’ touch. “When we went in to
record, we needed someone else swinging an
ax and saying, ‘You know what? Get rid of all
this.” He’s really good at focusing on what’s
going to make a song hit the hardest.”

In addition to Mogis’ keen ear, “Life Fan-
tastic,” due May 10 on Anti-, benefits from
the addition of string arrangements by an-
other Bright Eyes member, Nate Walcott, and
pre-existing artwork by Brooklyn-based artist
Brad Kahlhammer. Man Man and its camp
also plan to work with other artists for the
album’s video components.

Anti- director of marketing Matt McGreevey
explains thal the highbrow elements that com-
prise the new album’s production are partof an
efforttoreintroduce Man Man, which has until
now maintained a somewhat cultish fan base,
as both more sophisticated and accessible.

“Musically, they are maturing as people and
artists, and you are starting to see that in their
work,” McGreevey says. “It’s still a Man Man
record, but where they are in their careers and
the influence of Mike Mogis have both refined
it a bit, made it more accessible, without los-
ing its charm and energy.”

McGreevey adds that the efforts behind “Life
Fantastic” mark only the beginning of Man
Man’s new momentum.

“We are looking into opportunities to posi-
tion the band into that [highbrow] world, even
beyond collaborations with these artists,” he
says. “Now that they’re four albums deep, the
rough edges are getting smoothed out. This is
who they are. oo

BY JUSTIN JACOBS |
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Black Lips Get (A Little) More Polished
With New Album ‘Arabia Mountain’

Through five albums in eight
years, the recording process
of Atlanta’s Black Lips was a
lot like their songs: quick,
sloppy and without help from
anyone. But for “Arabia Moun-
tain,” out June 9, the band had
bigger ambitions.

“The deadline for finishing
this record was, “When it’s
awesome,” " singer Cole
Alexander says. “If we’d never
come up with something awe-
some, we may have never put
outa record again.”

Black Lips became front-
runners in the burgeoning
garage-punk scene, along with
the late Jay Reatard and the
King Khan & BBQ Show,
around 2007. Their Vice debut,
‘Good Bad Not Evil,” was crit-
ically adored, and the band’s
live shows notoriously wild.
But self-recorded 2009 follow-
up “200 Million Thousand” was
“a step backward, from a label
perspective,” Vice co-founder
Suroosh Alvi says. “We sold
less copies and it didn’t in-
crease their touring draw.”

IEEE@ sy il Menze

By summer 2010, the band
had cut an album’s worth of
new tracks, including several
with Deerhunter’s Lockett
Pundt, but both Alvi and the
Lips agreed that an extra push
was needed. Alvi called the
band’s top producer pick, Mark
Ronson (“We really liked the
retro production on the Amy
Winehouse record,” Alexander
says), and he gladly obliged.

“Working around his sched-
ule was the only hard part,”
Alvisays. “He was putting Be-
yoncé on hold to work with the
Black Lips.”

Though Ronson’s résumé
largely includes vintage, but
polished pop, working on the
Black Lips’ ragged, raucous
punk wasn’tastretch, Alvisays.
At the core of every Lips song,
after all, is a simple pop hook.

“There’s not a lot of differ-
ence between what we do and
what Michael Jackson did,”
Alexander says. “But we are
pretty sloppy; that’s our charm.
[Ronson] just wanted to take
what we do and make it pop a

Watch them grow:
FOSTER THE PEOPLE

ump ItUp

Foster The People Fuels Anticipation

For ‘Torches’

Los Angeles’ Foster the People
has only one single, “Pumped
Up Kicks,” under its beilt, and
already frontman Mark Foster
has noticed an unusual assort-
ment of fans cropping up: “At

our shows, there are a lot of
hipster kids dancing, people
who dress cool. Then there are
adults—Ilike moms with their
daughters; moms who are way
more into it than their daugh-
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little harder. Maybe even get
people to dance. Normally we
clear the dancefloor.”

The Ronson sessions at Brook-
lyn’s MetroSonic Recording Stu-
dio produced nine “Arabia”
tracks, while the album’s remain-
ing seven were remastered to
match Ronson’s studio finesse.
The results met the band’s goal:
“To be more messed up, but
more accessible at the same time,
like two horses pulling a body
apart,” Alexander says.

“Arabia Mountain” fuses
bluesy grooves, '60s garage-
rock looseness and frenetic
punk guitars with true-story

ters,” he says. “We played a
show in Minneapolis and there
was a 60-year-old woman just
going crazy.”

It’s an impressive reception
for a baby band just stepping
out with its debut full-length,
“Torches,” due May 24 on Star-
Time Intl/Columbia. The re-
lease follows the success of
“Pumped Up Kicks,” which is
No. 4 on Billboard’s Alterna-
tive Songs chart, No. 9 on the
Rock Songs tally and rises 96-
88 in its second week on the
Billboard Hot 100. The song
has sold 222,000 copies, ac-
cording to Nielsen SoundScan.

“ ‘Pumped Up Kicks’ is one
of those songs that blends
somethingreally familiar with
something that’s very mod-
ern,” Foster says of the broad
appeal of the song, which
boasts a laid-back, lo-fi '60s
vibe, a slick bassline and anun-
deniably catchy chorus. “it’s a
song where you could lay on
the couch and listen toit or you
can get up and dance around

lyrics about tripping on kela-
mine at a Spanish Salvador
Dali museum on “Modern
Art” (“It canceled out the sur-
realism and we felt really nor-
mal,” Alexander says) and
finding trashed Osama bin
Laden urinal pads in the sing-
along “Dumpster Diving.”

“The funny part was the [bin
Laden]sticker deflected the pee,
like bin Laden was spitting
urine on you,” Alexander says.
“Tragic comedy.”

The songs are perfect for
the Lips’ live set, which
Alexander says induces “pain,
joy, laughter, tears, panic, fear

the roomtoit.”

Columbia VP of alternative
and rock promotion Mike De-
Pippa adds that the songis sell-
ing more than 15,000 copies
per week. “It’s a true case of air-
play equals sales. There are not
many alternative acts selling
more tracks per week, and the
ones that are have multiformat
charted singles,” he says. “One
of the reasons it has done so
well is that while it’s left-of-cen-
ter for what traditionally has
worked at many alternative
radio stations, it’s not too cool
for the room.”

Foster the People—the trio
of Foster, drummer Mark Pon-
tius and bassist Cubbie Fink—
first played together in 2009
and started attracting attention
after “Pumped Up Kicks” was
posted online as a free down-
load. Buzz about the band
built up enough intime for the
group’s 2010 South by South-
west debut, which piquedinter-
est at StarTime and Columbia.

To whet fans’ appetites, Fos-

and existentialism.”

“I'mjust trying to attack peo-
ple with the best sensorial over-
load; sounds, vision, smell, taste.
I've even seen a girl cry at our
show,” he says. “She got dropped
on her head in a mosh pit.”

But Alvi sees a higher pur-
pose for “Arabia Mountain.”
“People will finally judge them
on the merits of this album,
not for Cole’s ability to spit six
feet in the air while playing
guitar and catch it in his
mouth,” he says. “This album
is vindication for any critics
who have said they’'re just
about shock value.” e

Pucker up: BLACK LIPS

ter the People released a self-
titled EP earlier this year.
“ ‘Pumped Up Kicks’ is just the
tip of the iceberg for Foster the
People,” StarTime/Columbia
product manager lan Quay
says. “We quickly established
this band is more than a song
by releasing [the EP]. Fans were
hungry to hear more.” He adds
that the label will further hold
fans over until street date by re-
leasing remixes.

In between spring dates in
the United Kingdom and the
United States, Foster the Peo-
ple will return to its hometown
for a performance on ABC’s
“Jimmy Kimmel Live!” on May
23. The group will also make
such festival stops as Lolla-
palooza, Glastonbury and Aus-
tralia’s Splendour inthe Grass.

And is the group ready for
whatever its all-ages crowds may
hold? “We make music for every-
body. We’re not trying to be
super-niche,” Foster says. “It's
Foster the People, not Foster the
Younger-Looking People.” ---

with KINKY FRIEDMAN

by JIM ALLEN

Renaissance man Kinky Friedman has outraged and entertained in equal measure with
satirical, proudly non-PC country tunes like “They Ain’t Makin’ Jews Like Jesus Anymore,”
along string of black-humored mystery novels, a run for governor of Texas and even his own
line of cigars. In between palling around with Willie Nelson—who’s planning an album of
Friedman’s tunes—and raising hell with radio renegade Don Imus, Friedman is crossing
the country on his Springtime for Kinky tour, “singing the songs that made him infamous
and reading from the books that made him respectable.” Unsurprisingly, the Kinkster, as
he’s known, has plenty of other irons in the fire to rattle.

1 Your early novels have just been pub-

lished as e-boocks, but you don’t even
own a computer, true?
It's magical to me, since I don’t even have
email or any of that stuff. I've just written a
piece in Texas Monthly on that, “Real Cow-
boys Don’t Tweet.” My books in the past, cats
have pissed on them over the years or some-
thing; they’re so old | can’t remember how
most of them ended. But this is really inter-
esting, working without a publishing house
or a chain bookstore . . . put it out there and
just see what happens.

2 And you’re working on a new book
with Billy Bob Thornton?

He's the only guy 1 know who's written, di-
rected and starred in a movie that didn’t suck
[“Sling Blade”]. I think the last guy to do it
was probably Orson Welles with “Citizen
Kane.” It's kind of free-form right now. I think
it's mostly going to be Billy Bob’s book; I'm
just going to make it fun, facilitate itand get
it done. It's pretty much Billy’s take on life,
Hollywood, music, love and being a Boxmas-
ter [Thornton’s alt-country band]. A Boxmas-
ter, where Billy Bob was raised, is someone
who's very adept at oral sex.

3 what’s it like having a new musical
based on your life and work?

Ted Swindley from Nashville did this play
[“Becoming Kinky: The World According to
Kinky Friedman”]—the guy that did “Always
... Patsy Cline,” which was huge—and that’s
the guy | choose to misrepresent me. When
[ saw the thing in Houston, it was like an
out-of-body experience. | was expecting Elvis
impersonators or something, but these guys
are really good actors. When this thing gets
to New York | think it's got a shot. They're
already saying it’s the next “Best Little
Whorehouse.”

4 After your U.S. tour, you’re hitting
Australia with legendary Beach Boys col-
laborator Van Dyke Parks. How did this
odd couple come together?

Van Dyke and | met at Jimmy Webb's birth-
day party about a million years ago, back
when Christ was a cowboy. | was crawling on
my knuckles that night. Van Dyke was so
high he needed a stepladder to scratch his
ass. It was the beginning of a beautiful friend-
ship. He was crazy enough to play with the

Texas Jewboys for a tour of east Texas, which
got really rough. I remember a show outside
of Waco where the state troopers came in and
tried to grab the band off the'stage, and they
started arresting people in the audience.

5 There'snotalonglist of Jewish coun-
try stars, is there?

1 wish you'd told me that about 40 years ago.
Cowboys and Jews, the only thing they have
in common is they like to wear their hats in-
doors. | just happened to be a bastard child
of twin cultures. | was introduced on the

Grand Ole Opry by Hank Snow’s son, Rev.
Jimmie Snow, as the first full-blooded Jew to
ever appear on the Opry.

6 Five years after losing the Texas gu-
bernatorial race, what’s your take on the
political game?
The Republicans and Democrats truly are the
bullies of the playground—they really are the
Crips and the Bloods. I've called for two-term
limits for all elected officials—one in office,
onein prison. My definition of politics: “poly”
means more than one, and “ticks” are blood-
sucking parasites. see
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Ready To Launch

Il Volo Takes Off With New Album, ‘Idol’ Gig,
Opening Slot On Matthew Morrison Tour

Global
domination:
IL VOLO

It’s a long way from ltalian TV to “American
Idol.” But when they take the “Idol” stage on May
19, the members of teenage tenor act 11 Volo will
have made that trek in just two years.

With a single serendipitous performance on
[talian vocal competition “¥i Lascio Una Can-
zone” (Leavin’ You a Song), the trio—Piero Barone
(17), Ignazio Boschetto (16) and Gianluca Gino-
ble (16)—secured an international recording con-
tract and a dream team to guide its career.

After “Idol,” the boys will appear on CBS’ “The
Early Show” on May 21. These performances
support the May 17 release of their self-titled Gef-
fen debut, produced by hitmaker Humberto Gat-
icaand longtime champion of Italian music Tony
Renis. International touring kicks off in June
with a simple goal: global domination.

. Whiletherelease is “a priority in every country,”
Geffen chairman Ron Fair says, he harbors partic-
ularly high hopes for the United States. “Mario
Lanza was one of the biggest matinee idols,” Fair
says. “He was like Elvis, yet singing legit operatic
pop. The dark, handsome ltalian guy is an iconic
part of American culture. And well, here’s three.”

11 Volo’s story starts in May 2009, when Renis
caught the teens’ preternaturally mature version
of Neapolitan classic “O Sole Mio” on “Ti Las-
cio.” Best-known for his 1962 hit “Quando,
Quando, Quando,” the native ltalian has since
served as a writer/producer for Andrea Bocelli
and Celine Dion. “At first I thought it was fake,”
Renis says. “Three kids, 14 and 15 years old,
singing like a 45-year-old man. At the same mo-
ment, ] .visualized everything.”

After contacting the teen trio, Renis started
to assemble a team. Grammy Award-winning
producer Gatica has helped guide similarly big-
voiced, classical-leaning artists like Josh Groban
to international pop succgss. Michele Torpedine,
Bocelli's representative for 16 years, stepped in
to manage the act. Then Renis called his long-
time friend and lawyer, the late Peter Lopez, who
paid a visit to Fair.

“|[Lopez] opened the YouTube link on my com-
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puter and stood behind me while I watched. I
pressed the space bar not 10 seconds intoitand
said, ‘I’'m doing it,” ” says Fair, who then con-
tacted Interscope Geffen A&M chairman/CEO
Jimmy lovine. “Within the span of 30 minutes,
he greenlit it.”

After hearing the boys sing, renowned rock
manager Steve Leber (Aerosmith, AC/DC) came
out of retirement to share management duties
with a special eye toward touring. “Il Volo has
that same mystique and charisma as the Rolling
Stones, Aerosmith and AC/DC,” Leber says. Il
Volo will play a series of headlining dates in the
United States, Canada and Italy throughout the
end of the year, as well as open for Matthew Mor-
rison of “Glee” and Marco Antonio Solis.

With a name to fit their ambition—II Volo
means “flight”—Barone, Boschetto and Gino-
ble possess the youth, looks, charm and, most
important, the voices to match. The hope is that
they’ll transcend their built-in constituency of
doting grandmothers and classical apologists
and win the youth vote.

“A cultural shift has already taken place with
shows like ‘American Idol,” ” Fair says. “The
whole ethos of musical talent is part of young
people’s lives now. They can hear the Black Eyed
Peas on the radio but can watch TV and really
appreciate a great singer or pianist.”

The “Il Volo” track listing was carefully assem-
bled by Gatica and Renis to strike the right bal-
ance of traditional, classical and pop fare. “If
there were too many traditional songs, you'd flip
it over and say, ‘Ah, nice little boys from Italy,” ”
Gatica says. “And that’s not what I wanted.”

In addition to a customized arrangement of
the song thatlaunched the trio’s career (“O Sole
Mio”) and Italian classic “Un Amore Cosi Grande,”
the album features two new Diane Warren orig-
inals, “La Luna Hizo Esto” and “Painfully Beau-
tiful”; “Smile,” made popular by Nat “King” Cole;
and “Per Te,” originally performed by Groban. A
Spanish-language version of the album will in-
clude seven additional Spanish songs. res

ALL ABOUT ADELE

As Adele spends a seventh week atop the Bill-
board 200 with her sophomore set, “21” (see
page 38), the albun’s Jead single, “Rolling in
the Deep,” becomes the singer/songwriter’s
first Billboard Hot 100 No. 1 (see page 42).

Adele is the first solo female to top the tal-
lies simultaneously since Ke$ha bowed atop
the Billboard 200 with debut album “Animal”
the week of Jan. 23, 2010, as introductory sin-
gle “TiK ToK” spent its fourth of nine weeks
at No. 1 on the Hot 100.

Since the Hot 100 adopted Nielsen BDS and
SoundScan airplay and sales data the week of
Nov. 30, 1991 (after the Billboard 200 had con-
verted to SoundScan-fueled figures in the May
25, 1991, issue), Adele is the 14th woman to
command each chart simultaneously. (The
fairer sex wins bragging rights: 12 solo males
have accomplished the feat in that span.)

Among that exclusive club, Whitney Hous-
ton has spent the most weeks (12) concur-
rently in charge of each chart, with “I Will
Always Love You” from “The Bodyguard”
(Dec. 12, 1992-Feb. 27, 1993), while Mariah

Carey (three) and Janet Jackson (two) are the
only artists to so doubly dominate with mul-
tiple albums. —Gary Trust

Peak
performance:
ADELE

TWICE AS NICE
Here’s a look at the women who have topped the Billboard 200 and Billboard Hot 100 in the
same week during the two charts’ Nielsen data eras.

ARTIST BILLBOARD 200 NO. 1 BILLBOARD HOT 100 NO. 1(S) YEAR(S)

Adele 21 “Rolling in the Deep” 201
Ke$ha “Animal” “TiK ToK” 2010
Leona Lewis “Spirit” “Bleeding Love” 2008
Alicia Keys “As| Am” “No One” 2007
Avril Lavigne “The Best Damn Thing” “Girlfriend” 2007
Nelly Furtado “Loose” “Promiscuous” (feat. Timbaland) 2006
Mariah Carey “The Emancipation of Mimi” “We Belong Together” 2005

“Daydream” “Fantasy,” “One Sweet Day” 1995-96

“Music Box” “Hero” 1993-94
Beyoncé “Dangerously in Love” “Crazy in Love” (feat. Jay-Z) 2003
Ashanti “Ashanti” “Foolish” 2002
Jennifer Lopez “J to Tha L-O! The Remixes” “Ain't It Funny” (feat. Ja Rule) 2002
Janet “All for You” “All for You” 2001

“janet.” “That’s the Way Love Goes” 1993
Madonna *Music” “Music” 2000
Britney Spears .. . Baby One More Time” “. .. Baby One More Time” 1999
Whitney Houston “The Bodyguard” (soundtrack) “I Will Always Love You” 1992-93

Hot single: ! 1
KELLY ROWLAND

L VOLO: IWAN PALOMBI; ADELE: ANDREW YEE; ROWLAND RANDALL SLAVIN
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Shades Of |
Summer

Singer/Actress Kate Voegele Pairs
Latest Project With Sunglasses Line

On the May 17 episode of the
CW teen drama “One Tree
Hill,” Mia Catalano—the
character played by Kate
Voegele—returns to Tree
Hill feeling refreshed after
a brief sojourn to work on
her music. Voegele knew ex-
actly how her character felt:
The pop-rock singer/song-
writer missed a few episodes
of “One Tree Hill” this past
winter to finish her third al-
bum “Gravity Happens” for
ATO Records (May 17).

“It was a much-needed lit-
tle sabbatical to take because
music is really my first lan-
guage,” the 24-year-old artist
says. “I've been doingitalot
longer than I've been in this
acting world, and I'm so
happy that 1 took the plunge
and did it.”

Since joining the show
in early 2008, Voegele has
juggled her musical en-
deavors (her last album,
2009’s “A Fine Mess,” has
sold 120,000 copies, accord-
ing to Nielsen SoundScan)
with her filming schedule.
While the dual commit-
ment has made Voegele’s
day-to-day life more hectic,
her role on the show has re-

sulted in original songs like
“No Good” and “Wish You
Were” garnering prime
placements on the long-
running program. “Heart
in Chains,” the first single
from “Gravity Happens,”
will be performed by Voegele
on the show’s season finale
—the same day the album
is released.

Meanwhile, Voegele will
showcase her visual artisiry
in an upcoming sponsor-
ship with Oakley sunglasses:
The budding painter de-
signed original artwork for
a signature pair of shades
that will hit stores this sum-
mer. Each pair will include
a free download card for
“Gravity Happens.”

“It's all very connected,”
Voegele says. “Even some of
my lyrics are in this design
for the sunglasses. Oakley
has been an amazing part-
ner and sponsor, and I'm
stoked to see [the glasses)]
come out soon.”

In the meantime, Voegele
will be busy unveiling “Grav-
ity Happens,” which she de-
scribes as “more honest and
raw.” The set features sin-
galong tracks like “Hun-

dred Million Dollar Soul”
and “Sunshine in My Sky.”
She’s joining Natasha Bed-
ingfield on the latter’s Less
Is More summer tour,

ROWLAND ALONG

¥ rapx

which kicks off June 5 in
Northampton, Mass.

As for taking on additional
acting projects aside from
“Hill,” Voegele says, “I never

Dual career:
KATE VOEGELE

would have dreamed that we
would have such a cool tie-
in with a show like ‘One Tree
Hill.” So you kind of just take
itas it comes.” e

Kelly Rowland is back making chart headlines.

“Motivation,” her latest single featuring Lil
Wayne, rises 6-3 on Billboard’s Hot R&B/Hip-Hop
Songs chart and 43-31on the Billboard Hot 100.
Its ultra-sexy, Sarah Chatfield-directed video—
packed with giistening hard bodies—is approach-
ing 10 million views on Vevo.

“On Twitter, someone said, ‘OMG, can youimag-
ine how many babies will be conceived, ” Rowiand
says. “But the cool thingis, | think people feel the
same way | did when | first heard the song. It’s
sensual and sexual but doesn’t make you afraid.
After doing so many songs in the studio, | just
wanted arecord that’s sexy and feels good.”

Those songs during the last year include “Mo-
tivation” predecessors “Commander” (featuring
David Guetta), “Grown Woman,” “Rose Colored
Glasses,” European single “Forever and a Day”

and “Gone” (featuring Nelly). While “Comman-
der” hit No.1on Dance Club Songs, the only other
tracks to chart were “Grown” and “Gone,” which
respectively reached Nos. 51 and 59 on Hot
R&B/Hip-Hop Songs. “Motivation,” produced by
Jim Jonsin and written by Rico Love, is now Row-
land’s second-biggest hit since guesting on Nelly’s
2002 No. 1R&B/pop single, “Dilemma.”

“I'm not discrediting ‘Gone’ or ‘Grown’ at all,”
Rowland says. “But there’s a vibe with ‘Motiva-
tion’ that clicks. Wayne is just so witty with his
hidden messages. Plus the timing was perfect:
Everything onradio is so tempo-driven, and this
sticks out because it’s slower. | remember talking
to [Universal Motown president Sylvia Rhone],
saying, ‘Either people will love it because of that
or it willgo downin flames.” ”

The singer/songwriter is finishing up her third

solo album and first for Universal Motown. Titled
“Here | Am,” the project is due this fall. Additional
producer and songwriter contributors include Dr.
Luke, Stargate, RedOne, Rodney Jerkins, Tricky
Stewart and Ester Dean. On her wish list for guest
collaborators: Kanye West, Fergie and Ludacris.

“The title connected with my heart and the
music,” Rowland says. “It's about everything I've
gone through and thought about for this record
as a woman. | love how it’s evolving. ‘Motivation’
oozes sexiness and | was ready to share some of
that with the world.”

However, with Lil Wayne using words like “rain
forest” as a sexual euphemism, Rowland recalls
wondering, “ ‘Oh my God, am | going to getin
trouble?’ But my mother said, ‘Girl, you’re grown,
and everybody feels like this at one pointintime.
That's how you got here.” ” —Gail Mitchell

THE GOOD LIFE

The Osmonds return to Billboard’s
charts as “Donny & Marie” bows at
No. 7 on Top Country Albums. Re-
leased May 3 on MPCA Records, the
album is the siblings’ first studio set
together in 30 years.

“The single is ‘The Good Life’ and
we're living it,” Marie says. “How blessed
are we to be in the music business for
five decades and stillbe here? . . . You
take a breath and go, ‘Thank you,” ”

The Osmonds have been promoting
the album while juggling five nights at
Vegas’ Flamingo and appearances on
“The View,” “The Tonight Show With
Jay Leno” and “Good Morning
America.” They’re also drawing
huge crowds at Walmart in-stores
in Las Vegas, Salt Lake City and Boise,
Idaho. (The pair’s next in-store is May
19in Los Angeles.)

“It doesn’t hurt to have iconic art-
ists that everyone recognizes,” MPCA
executive VP of music operations Bill
Porricelli says.

Produced by Nashville legend
Buddy Cannon (Kenny Chesney),
“Donny & Marie” includes songs writ-
ten by Richard Marx, Kenneth “Baby-
face” Edmonds and Gavin DeGraw
plus country tunesmiths Susan Long-
acre, Gary Baker and Frank Myers. The
latter two, who penned “l Swear”—a
country hit for John Michael Mont-
gomery and a pop hit for All-4-One—
used to be in Marie’s band. “They wrote
‘t Swear’ on tour,” Marie recalls. “l told
them, “You didn’t give it to me the first
time so 'm going to record it the sec-
ondtime.’”

Cannon, recruited for the album by
MPCA CEO John Titta, says that Nash-
ville writers were anxious to get cuts.
“Everybody was pitching,” he recalls.
“When you’re dealing with iconic
artists, it’s like a trophy for a songwriter”

MPCA, a New York independent
label distributed by Red, hired
Nashville-based Grassroots Promo-
tions to work the single to country
radio. Album sales were spurred by a
30-minute QVC appearance that aired
two weeks before street date and sold
10,000 units during its broadcast. The
albumis also available at the Flamingo,
where Donny & Marie began perform-
ing in 2008. The pair recently extended
their contract through 2012.

—Deborah Evans Price

A littie bit country: DONNY & MARIE
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>>Although her song “E.T.”
relinquishes the No. 1spot on the
Billboard Hot 100 to Adele’s
“Rolling in the Deep,” Katy Perry
becomes the first artist to spend
an entire year—52 consecutive
weeks—in the chart’s top 10.
Perry’s streak started with
“California Gurls,” which
debuted at No. 2 in the May 29,
2010, issue, and continued with
“Teenage Dream” and
“Firework” prior to “E.T.”

>>Death Cab for Cutie motors to
its third No. 1on the Triple A
airplay chart (viewable at
billboard.biz/charts), as “You
Are a Tourist” travels 3-1. Also, as
“The Afterlife” rises 11-10, Paul
Simon scores his second top 10
on the tally. His “Father and
Daughter” rose to No. 5 in 2003.

Read Chart Beat
| every week at
blliboard.com/chartbeat.

While Adele’s “21” spends a lucky
seventh nonconsecutive week at No. 1
on the Billboard 200, a record-tying eight
debuts arrive in the top 10, led by
Beastie Boys’ “Hot Sauce
Committee Part 2.”

“21” holds atop the list
with 155,000 (up 26%),
likely thanks to Mother’s
Day purchases, while a
number of the new entries
in the top 10 probably
benefit from the holiday
as well. With seven weeks
at No. 1, “21” marks the
second-longest run atop the list for
an album by a female artist since
2000, next to only Taylor Swift’s 11-
week reign with “Fearless” in 2008
and early 2009.

Adele aiso has another reason to cel-
ebrate: The album’s first single, “Rolling
in the Deep,” crowns the Billboard Hot
100 (see page 42).

Beastie Boys’ “Hot Sauce Commit-
tee Part 2” bows at No. 2 with 128,000.
It’s the rap/rock trio’s first proper stu-
dio release—Dbacking out 2007’s instru-
mental set “The Mix-Up”—since 2004’s
“To the 5 Boroughs,” which debuted at
No. 1 with 360,000. “Hot Sauce” is the
Boys' first studio set to miss the top slot
since “Check Your Head” debuted and
peaked at No. 10in 1992. All told, “Hot
Sauce” is the act’s sixth top 10, stretch-

ing back toits full-length debut, 1987’s
“Licensed to 11l,” which spent seven
weeks at No. 1.

With “Hot Sauce” the first of eight
debuts in the top 10, it
marks only the third
time in chart history that
that many new entries
have invaded the region.
It last happened on Dec.
4,2010, when Jackie
Evancho’s “O Holy
Night” EP led the debut
parade at No. 2. Prior to
that, the feat first oc-
curred on the Oct. 17, 2009, chart.

‘RUMOURS’ ABOUNDS: Right out-
side the top 10 on the Billboard 200 is
Fleetwood Mac’s classic 1977 album
“Rumours.” [t re-enters at No. 11 with
nearly 30,000 (up 1,951%) thanks to ex-
posure from the May 3 episode of Fox
TV’s “Glee,” which dedicated its entire
hour to the album. Of the nearly 30,000
copiesitsold last week, 91% were down-
loads. The week previous, the set sold
nearly 1,000 copies.

Since the Billboard 200 began allow-
ing catalog titles to chart in December
2009, this is the highest re-entry for a
non-reissued album.

GOULDING GROWS: After Ellie
Goulding appeared as the musical

guest on the May 7 episode of “Satur-
day Night Live,” sales for her “Lights”
album brighten by 231%. It re-enters
at No. 82 on the Billboard 200 with
6,000, graduating from the Heatseek-
ers Albums chart.

I3

It’s the best sales week yet for the
set, which was released March 8. While
the album is available on CD, the vast
majority of its total sales are from
downloads (83%). Last week, 96% of
the album’s sales were digital—likely
owed to the instant download reaction
that Saturday/Sunday TV perform-
ances generate.

‘GLORY’ NOTES: Can one single
change everything? In a word: Yes.
Last week we noted how Lady
Gaga’s “Judas,” the second single
from her new “Born This Way” album

IVIa rl(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales

MBS RGNS
This Week 6,231,000 1,869,000
Last Week 5,384,000 1,812,000
Change 15.7% 3.1%
This Week Last Year 6,071,000 1,529,000
Change 2.6% 22.2%

“Digital album sales are also counted within album sales.

Weekly Album Sales Mmilion Units)

For week ending May 8, 2

from a national
sales reports collected and provided by

Billbeare
1T L \

Eight (Debuts) Is Enough; ‘Glee’ Sparks ‘Rumours’

(May 23), seemed to be underper-
forming on the Hot Digital Songs
chart—perhaps a sign of worry with
regard to how the album may sell in
its first week.

Well, “Judas” seems like old news
(even though its music video only pre-
miered on May 5), as the set’s third sin-
gle, “The Edge of Glory,” was released
to iTunes and sent to radio on Monday,
May 9. While “Glory” wasn’t initially
intended to be an official single—at
least this quickly—it was earmarked
as such by the end of the day on Mon-
day. Sources say that the track, which
has clearly charmed the masses, could
sell more than 300,000 in its first week.
The tune should debut in the top 30 of
the Mainstream Top 40 radio airplay
tally next week as well.

AND FINALLY: Next week look for
Adele to continue her reign atop the
Billboard 200, while the highest debut
will likely come from comedy troupe
the Lonely Island’s “Turtleneck &
Chain.” Industry gurus suggest the
set may move about 65,000, a hand-
some number for a comedy release.
Other artists looking to make high
bows include Christina Perri and
Tyler, the Creator (leader of the Odd
Future Wolf Gang Kill Them All col-
lective), who are both on track to shift
40,000-45,000. oos

R niclsen
sample of retail store and racl - N

SoundScan

Distributors’ Market Share:

Compiled
Year-To-Date
DIGITAL
TRACKS
24,025,000 OVERALL UNIT SALES
25,313,000  Albums 109,779,000 108,106,000 ~1.5%
5.9  Digital Tracks 421,988,000  462,373000 9.6%
i 0
21,945,000 Store Singles 723,000 978,000 35.3%
Y5 Total 532,490,000 571,457,000 7.3%
e Albums w/TEA® 151,977,800 154,343,300 1.6%

“Includes track equivalent album sales (TEA) with 10 track downioads equivalent

to one album sale.

Total Albums

30
ALBUM SALES
25
0 109.8 million |
20 201 Rl 108.1 million
15
= SALES BY ALBUM FORMAT
ym (i) 79,247,000 72,250,000  -8.8%
; Digital 29,570,000 34,534,000  16.8%
viny! 948000  1299,000  37.0%
o Other 13,000 23,000 76.9%

@ sSME @ UMG @ WMG

Current Albums

04/04/11-05/01/11

) Indies EM!

8.6% — &

T 27.9%
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P #71 |GREATEST Xs1N3 21
A7) CLITTI M x1/cotumpia 44699-/50NY MUSIC (11,98)

BEASTIE BOYS

_BROOKLYN DUST 05639 CAPITOL {18.98)
VARIOUS ARTISTS

UNIVERSAL EMI SONY MUSIC 95749/CAPITOL {18.98)

Hot Sauce Committee Part Two

NOW 38

FLEET FOXES

SUB POF 850° (13 98) Helplessness Blues

B ceRr

JENNIFER LOPEZ
ISLAND 0145 MG (13.98)

Love?

STEVIE NICKS
REPRISE 527247 %AKNER BROS. (18.98)

SADE
EPIC 90454'SONY MUSIC {17.98)

In Your Dreams

The Ultimate Collection

MUSIQ SOULCHILD

musiginthemagiq

B0k ATLANTIC 524542 AG (18.98)
SR n M Sigh No More

NTLEMAN OF THE ROAD 0109°/GLASSNOTE (12.98) &
ELEVEN SEVEN 860 (13.98)

This Is Gonna Hurt

UMFORD & SONS
T m SIXX: AM.

Rumours

FLEETWOOD MAC
WARNER BROS 3010" (18.96)

My Kinda Party

7

13 -‘1 JASON ALDEAN
=l

697 {18.98)
i 2 3

OO FIGHTERS . ]
lﬂUSWE 04 04493*/RMG (11,08) & Wasting Light

Hi SOUNDTRACK

mé

o ) R A - -

SOUTHERN GROYUND RDAR; BIGGER PICTURE/ATLANTIC 524722/AG {18.98) &

DONNY & MARIE
MPCA 25742 BOG (14 98)

Donny & Marie

 VARIOUS ARTISTS

s@ﬁss:6998939@8r@ﬁ*ﬂ@@ﬂ@ﬁﬂueﬂsaa=aa:

5 4 BB WA oisney 013440 (13.98) Lemonade Mouth
13 18 Sggygsxﬁ?g%, ® Doo-Wops & Hooligans n
28RN voviom rones oongono ntgy Paper Airplane
g ugﬁ\\ro\[ afﬁ%ﬁ%:%) TeEqage]RiEa T
10 8 LTy (ra So Beautiful Or So What
6 9 SHBIS EE(%Y:S')“ FAME @
4 5 ,§ ?VTITST?%YG%E;)ARS Femme Fatale I
23 20 m P.!;[\”»(sow L6 113.98) Greatest Hits... So Far!!! @
19 2 glzﬁogaﬁnﬁﬂ;;ﬁme (11.98) hiellojhea
- 8 SOUNDTRACK Glee, The Music Presents: The Warblers
20TH GENTURY FOX TV/COLUMBIA 89813/SONY MUSIC (11.98)
2 28 . 81 xALEc)(EIIJ-nEBIA 31859*/SONY MUSIC {12.98) v W
n ng'Tznuln(n:'TﬁbqlwiAsmss AG (13.98) @ Rolling Papers
Y Eg'{; Jf)?sne?s (14 98) Every Chance | Get
|| o e Need You Now HI
30 17 m ;GA,\(:[‘LSI,E‘E TSSX;IJOFAE& 9) ¢ Speak Now H
} o7 25 ] 2AC BROWN BAND You Get What You Give @

cEYEAE - oEyEEsEe REeeE e EeE ®

Fosimo

The “American
Idol” judge returns
with her first
English-language
studio set (83,000)
since 2007’
“Brave” howed at
No. 12 with 53,000.
The new title’s
arrival benefits
from J.Lo’s May 5
“Idol” performance
(also see page 42).

Remarkably only
her seventh solo
career studio
album—and first
since 2001°s
“Trouble in
Shangri-1a”—it
enters with 52,000,
her fifth top 10 set.

It marks the
group’s ninth top 10
album in a row—its
entire output. The
only other group to
send its first nine
charted sets into
the top 10 was Led
Zeppelin, which did
50 with its first 10
albums from 1969
through 1983,

ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
MARSHA AMBROSIUS

J 64826/RMG (9.98)

Title

Late Nights & Early Mornings

THE BLACK EYED PEAS
INTERSCOPE 0150397/1GA (13.98)
SUGARLAND

MERCURY NASHVILLE 014758"/UMGN (13.98) ®
ARETHA FRANKLIN

ARETHA § RECTIRDS 42064 EX (12.98)
EMMYLOU HARRIS

NONESULH 435550 WARNER BROS (18.98) &

The Beginning

The Incredible Machine

A Woman Falling Out Of Love

Hard Bargain

4“ LUPE FIASCO
18T & 15TH ATLANTIC 520870*/AG {18 98)
7 nHou_onoo UNDEAD
A&M DCTONE 015275°/IGA (13.98)
VARIOUS ARTISTS
STARCON 31809 EX/STARBUCKS (12.98)

Lasers

American Tragedy

54 74 Every Mother Counts

' RADIOHEAD . .
L u XU/TICKER TAPE 001 /T80 (7.98) The King Of Limbs
SOUNDTRACK .
B u ABKCO 88392 (13 98) Fast Five
53 MIRANDA LAMBERT Revolution

COLUMBIA \NASHVILLE) 46854/SMN (12.98)
CEE LO GREEN
RADICLLTURE 525601 ELEKTRA (18.98)

BRANDI CARLILE WITH THE SEATTLE SYMPHONY
COLUMBIA 85087 */SONY MUSIC (11.98)

The Lady Killer

o=

Live At Benaroya Hall

@ 53 46 H %L%o?gﬁ:ﬁm 521682*/AG (18.98) ® Born Free
'_@_ 64 62 SLTII:E[A)K \&ﬁlﬁlﬁVE/CHERRVTREE]\NTERSCOPE 011805*/1GA (12,98) The Fame
@ 169 94??-1&?2?5?325}»};\1& BROS. (18,98) @ e
67 STEVE gg‘;,“(f%) . Ill Never Get Out Of This World Alive
88| 55 56 ] JOMNNY CASHIWILLIE NELSON on oo VH1 Storyteliers

BLAKE SHELTON

80 REPRISE (NASHVILLE) 525092/WMN (18.98)

Loaded: The Best Of Blake Shelton

JOURNEY

COLUMBIA/LEGAGY 85889/SONY MUSIC (13 98) @ Journey’s Greatest Hits

s ]

r ‘. 73 ™ m QE?R;SSHESQSEY Hemingway’s Whiskey
a 89 82 E IEL?N’: %SKYJIHJJMG (13.98) Greatestkits
"_a_ | NB!(l!S L(LlL':{INEcoFSESLT 42918/SONY MUSIC (8.98) BTR (Soundtrack)
o Y éﬁoﬁg\xﬂﬁs\ﬂtﬁs (7.98) Town Line (EP)
m 85 84 guTuAMIBFr: 07736/SONY MUSIC (12.98) Save Me, San Francisco
76 63 m IOTEEU?HL::\&';-/'\;EI; 'BROS. (15.98) B’mhers_r
m' ) 0 Rzrﬁga\Ee?ﬂmﬁafnﬁm?snuwwmANnc 516931/AG (13.98) The Foundation
@ 93 110 n AN . Love Letter

THOMPSON SQUARE

STONEY GREEK 7677 (13.98) Thompson Square

79 1t 70“

40

AVRIL LAVIGNE
RCA 45470 RMG (11.98) @

TIM MCGRAW

Goodbye Lullaby

Number One Hits
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21 14 2 jik NOW 37 3 Sing It Loud
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16 122 VARIOUS ARTISTS WOW Gospel 2011: The Year's 30 Top Gospel Artists And Songs
WORD-CURB/EMI CMG/VERITY 77918 JLG (13.98)

KESHA

102 69 65 KEMOSABE/RCA 80560/AMG (9.98) Cannibal
103 82 8 n gﬁsﬁfﬂ?ongopnﬁmymunms/sowv MUSIC CMG B0851/SONY MUSIC (5.98) Extended Versions
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IR R e e Extended versions
os 101 129 PRINCE ROYCE Prince Royce

TGP STOP 30020/SGNY MUSIC LATIN {10.98)

MANDISA

SPARROW 67863 (13.98) What If We Were Real

o ¢

MAROON 5
A&M/OCTONE 014821/1GA (13.98)

@106-=

Hands All Over

ARCADE FIRE

MERGE 385" (15.98) The Suburbs

a0 w0 s [

RISE AGAINST

ey 8 n DGC/INTERSCOPE 015325*/1GA (13.98) Endgame
THE BLACK EYED PEAS

w 113196 m INTERSCOPE 012887*/1GA (13.98) ThelEIN'DY

DARIUS RUCKER

CAPITOL NASHVILLE 26939 (18.98) Charleston, SC 1966

@ 115 123“

VARIOUS ARTISTS
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|

VARIOUS ARTISTS ' . .
UNIVERSAL EMISONY MUSIC 95750/CAPITOL (18.98) NOW That's What | Call The 80's Hits
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21 102 s [ PANK WLLIAMS UR T g
@ 159 125 Seu(i:: 015272/UME (29.98 CD/DYD) & MovingjGiciures
123 & 54 [Lf TV ON THE RADIO Nine Types Of Light

INTERSCOPE 015455°/1GA (13.98)

THE SCRIPT

@ S [0 PHONOGENICIEPIC B1227/SONY MUSIC (11.98) Science & Faith

Bride Of The Noisemakers

3 BRUCE HORNSBY AND THE NOISEMAKERS
429 17829 EX/SLG (11.98)

126 62 45 SOUNDTRACK

ELI YOUNG BAND

REPUBLIC NASHVILLE DIGITAL EX/UMRG (6.98) Crazy Girt (EP)

cE3
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S
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136 99 105 n
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Singer/songwriter’s
10th charting
album, a two-disc
live set currently
exclusive to
Amazon, starts with
nearly 5,000.
Naturally, 84% of
its sales were
digital, as Amazon
MP3 priced the 27-
track collection as
its Daily Deal for
$3.99 on May 2.

Amazon MP3 listed
the albums among
the sets sale-priced
at §5 for the month
of May. Amazon
tweeted about the
grouptoits 1.5
million followers on
May 2 and May 4.
Releases are up by
more than 60% in
downloads.

Discount pricing on
the set at hig-box
retailers, along with
Mother’s Day sales,
help lift it with an
overall 51% gain.
1t’s up 82% at mass
merchants.

Following Mav 3
appearanges on both
“The Ellen
DeGeneres Show”
and late night’s
“Conan,” the actor/
comedian’s album
re-enters with a
94% increase.

A combination of
the news of Grant’s
mother passing on
April 30, along with
sale pricing and
Mother’s Day sales,
likely aided the
set’s massive 877%
increase.

As the hip-hop/rock
trio arrives at No. 2,
its classic 1987 No. 1
album returns to the
fally, sporting a 69%
gain. “License” last
appeared on the list

REBECCA ST. JAMES . .153

ARTIST

182 133127 ﬁ

Title !ﬂ
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) ©
RICKY DILLARD AND NEW G -
LIGHT 7235/EONE (13.98) Keep Living
WILLIE NELSON Super Hits B

SONY BMG CUSTOM MARKETING GROUP 05812/SONY MUSIC (9.98)

@mn

REBECCA ST. JAMES

BEACH S[REET/REUNION 10159/PROVIOENT-INTEGRITY (10.98) ilIReaise You

103" 94 u

SNOOP DOGG

DOGGYSTYLE/PRIORITY 07952/GAPITOL {18.98) Doggumentary

-156

REO SPEEDWAGON

) 14108 EPIG/SONY WUS(C CHiG 48527 SONY usic (12.99) 1@ Second Decade of Rack & Roll 1981-1991
THE COUNTDOWN KIDS .
156 129 99 | sonowa 3978 (6 98) ) 50 Silly Songs
; DAFT PUNK 5 i
187 120 126 WALT DISNEY 013540 {13.98) Tron: Legacy Reconfigured
158 87 76 SOUNDTRACK Country Strong: More Music From The Motion Picture
SCREEN GEMS PROOUCTIONS 34817/MAGISON GATE (10 98)
NICKELBACK
144 )52 Hromunm 618028 (18.98) Dark Horse
AMY GRANT
@ w AMY GRANT PRODUCTIONS 93683/SPARROW (17.98) SomewherelDowngiieliioad
EMINEM . . ;
161 135 133 m SHADY AFTERMATH INTERSCOPE 005881°/1GA (13.98/8.98) Curtain Calt: The Hits Hl
TREY SONGZ . .
162 150 155 T T TV —. Passion, Pain & Pleasure @
f e THIRD DAY
'@: , ESSENTIAL 10921/SONY MUSIC {11 98) Moye
164 161 162 BOB SEGER & THE SILVER BULLET BAND Greatest Hits

CAPITOL 30334 (16 98)

o=

CHRIS TOMLIN

SIXSTEPS 62828/SPARROW {17.98) & See The Morning

& s
1167 65 24 n

RASCAL FLATTS
LYRIC STREET 002764 (13.98)

GORILLAZ
VIRGIN 97588/CAPITOL (18.98)

Greatest Hits Volume 1

The Fall

168 137 107

PANIC! AT THE DISCO

DECAYDANCE 526550 FUELED BY RAMEN (10.98) Vices & Virtues

@II RE-ENTRY

VARIOUS ARTISTS

’
PROVIDENT-INTEGRITY EM( CMG WORD-CURB 888168/ WARNER BROS. (17.98) WOW #1's (Yellow)

170 168 163

ERIC CHURCH

CAPITOL NASHVILLE 20810° (12 98; Carolina

n

145‘457E

BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers
TUFF GONG ISLAND 422-846-210,10.MG 13.98/8.98) #

MICHAEL BUBLE

143/REPRISE 520733 WARNER BROS. (18.98) ® Crazy Love
BEASTIE BOYS .

DEF JAM FC 40238/COLUMBIA (9.98) Licensed To Il
FLEET FOXES Fleet Foxes

SU8 POP 777° (13.98)

SELENA GOMEZ & THE SCENE

HOLLYWOOD 004625 (10.98) ® A Year Without Rain

TOMMY JAMES AND THE SHONDELLS

RHINO 76039 (9 98) The Essentials

DREDG

SUPERBALL 70553 (15.98) Chuckles And Mr. Squeezy

@ 188 183, k4]

DEADMAUS

MAUSTRAP 218 ULTRA (15.98) 4X4=12

el e [

JUANITA BYNUM

FLOW 8158 (15 98, More Passion

180 142 139“

THREE DOG NIGHT
WCA 112073/UME 19 98)The Best Of Three Dog Night: 20th Century Masters The Millennium Collection

181 156140“
o

PAT BENATAR
CAPITOL 09436 (7 98)

JOAN SEBASTIAN
FONDVISA 354639/UMLE (12.98)

10 Great Songs

Los Huevos Rancheros

e ] SILVERSTEIN
1'?3 138 = HOPELESS 726* (13.98) Rescue
7 ASKING ALEXANDRIA
184 117 91 n SUMERN 50 111.98) Reckless & Relentless
SR KERI HILSON
aes s - MOSLEY ZONE 4 INTERSCOPE 015088/1GA (13.98) QSJEOVEL el
188 123 10t KESHI | Am The Dance Commander + | Command You To Dance

KEMOSABE/RCA 86508/RMG (9.98)

|
fadgeer]

E THE COUNTDOWN KIDS
i3 (o6 SONOMA 3980 (6 98)

NATALIE GRANT

CURB 79188 (18 98 Love Revolution

50 Fun Songs For Kids

ARCADE FIRE

g | MERGE 285 (14.98) Neon Bible
@ %j@?cs_b;?%ma%;c (17.98) Thriller
;!01 i ;GA;:-C?II?E ;X:::?;e) + Fearless
192 163 173 m;‘]\cﬂa%muﬁgﬂgwmnm BROS. (15.98) Glockaveli
193 192 ﬂ e g?(:'fga; Calling Al Hearts
194 127147 |, | THE DECEMBERISTS The King Is Dead

CAPITOL 47547* (18.98)

179 154u

LINKIN PARK
MACHINE SHOP 525375"/WARNER BROS (18.98) A Thousand Suns
SOUNDTRACK Glee: Season One: The Music Volume 1

2UTH CENTURY FOX TV/COLUMBIA 54080/SONY MUSIC (11.98)

@ 1
o7

CHRIS AUGUST

FERVENT 858065 WARNER BROS. (11.98) No Far Away

1198 200 190

EASTON CORBIN

MERCURY AASHVIL LE U13644/UMGN (10.98) Easton Corbin

‘199 124 90 l

ATMOSPHERE
RHYMESAYERS 0130+ (15.98)

The Family Sign

the week of March =) BRAD PAISLEY e e @

u, ]988 ARISTA NASHVILLE 75878/SMN {11 98)
BOB SEGER & THE SILVER LAURASTORY .. ... .127 'TOMMY JAMES AND THE  COUNTRY STRONG: MORE  GLEE: THE MUSIC, ARTISTS AND SONGS . .101
BULLETBAND ...... GEORGE STRAIT .....119  SHONDELLS .. .... 176 MUSIC FROM THE SEASON TWO: VOLUME 5 EVERY MOTHER COUNTS .  WOW HITS 2011 .. .. .113
BLAKE SHELTON ..69 THE STROKES ......120 TRAIN ... .... .75  MOTIONPICTURE ...158 .. ....... 4 . 58
SHINEDQWN .83 SUGARLAND .. 53 RANDYTRAVIS .......85 FASTFIVE . 60 LEMONAOEMOUTH .. .14  NOW 37 . 34 T
SILVERSTEW 183 TAYLOR SWIFT ...28,191 TREYSDNGZ ...... 162 GLEE:SEASON ONE:THE  TANGLED ........... 126 NOW38. 3 WAKAFLOCKAFLAME . 192
PAUL SIMON .. .18 TVONTHE RADIO ....123  MUSIC VOLUME 1 .. .196 NOW THAT'S WHAT | CALL  KANYE WEST 8
SO AM. 10 SHANIATWAIN ... ... .92 GLEE, THE MUSIC THEBO'SHITS ... .. 114 BARRY WHITE . ..
SKILLET ........... 30 THIRD DAY ..163 PRESENTS: THE KEITHURBAN .. .. .. 139 SONGS FOR JAPAN ....31 WZ KHALIFA
MICHAEL W SMITH . THOMPSON SQUARE .. .79 WARBLERS . ... .23 WOW #1°S (YELLOW) .169
SNOOP DOGG 154 THREE DOG NIGHT ...180 BURLESOUE ........ 104 GLEE, THE MUSIC: AR /0w GOSPEL 2011; THE
BRITNEY SPEARS _.... 20 CHRIS TOMLIN ..141,165 COUNTRY STRONG ... .46 STEVIE RAY VAUGHAN . 136 YEAR'S 30 TOP GOSPEL

SEASON TWD: VOLUME 4
. ..o.o48
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.@ '} ARTIST MYSPACE PAGE

DJ BL3ND www.MYSPACE.COM/BLENOIZZY

’.' 2 16 TRAPHIK www.MYSPACE COM/TRAPHIK

!!_3 l-_ 13 TYLER WARD www MYSPACE COM/TYLERWARD

° & 17 LAURA ROPPE www.MYSPAGE.COM/LAURAROPPE

ﬂ I 113 MADDI JANE wwwMYSPACE COMMADDIJANEMUSIC

G 12 15 OTENKI www.MYSPACE COM/ONTEKI

T‘j |JI 14 YOUR FAVORITE ENEMIES wiwYSPaCE COMYOURFAVORITEENEMES

:.: & 17° DIYAR PALA www MYSPAGE COM/DIYARPALA

m jt' 13 SUNGHA JUNG www MYSPACE.COM/JUNGSUNGHA

10 10 '3 CHILDISH GAMBINO wWwW.MYSPACE.COM/CHILDISHGAMBINDTHERAPPER

m 21 161 NOISIA www.MYSPACE.COM/DENDISIA

@ 16 13 JESUS ADRIAN ROMERO www MYSPACE COM/AJESUSADRIANNET

7]1"@1 m 13 PORTA www.MYSPACE.COM/PORTA1

1 ".!5 17 DAVE DAYS www MYSPACE.COM/DAVEDAYS

@ 18 17 ALYSSA BERNAL www.MySPACE COM/ALYSSABERNAL

m Ve B CALL US FORGOTTEN www.MYSPACE COM/CALLUSFORGOTTEN

18 17 14 GIRL TALK wwwMYSPACE COM/GIRLTALK

METRONOMY wWww.MYSPACE.COMMETRONOMY

@ 23 10 BONDAN PRAKOSO & FADE2BLACK www MYSPACE COMBONDANFADE2BLACK

|m 9 |16 THE BLOODY BEETROOTS - DEATH CREW 77w snspicecoetooonseraars

22 | 25 17 YANN TIERSEN www MYSPACE COM/YANNTIERSENINPROGRESS

20 16 SUPERMAN IS DEAD www MYSPACE CDM/SUPERMANISDEAD

24-. 26 '16_ DASH BERLIN www.MYSPACE COM/DASHBERLIN

‘_ﬂ 25 10 AJ RAFAEL Www lMYSPACE.COM/AJRAFAEL

ENTER SHIKARI www.\MyYSPACE COM/ENTERSHIKARI

m AEROPLANE www.MYSPACE.COM/AEROPLANEMUSICLOVE

i MODULAR PUNK www.MYSPACE.COM/MODULARPUNK

7 MAREK HEMMANN www MYSPACE COMMAREKHEMMANN

17 POMPLAMOOSE www MYSPACE COM/POMPLAMODSEMUSIC

4 T. MILLS www MYSPACE.COM/TMILLS

| 132 JOSEPH VINCENT www.MYSPACE.COM/JOSEPHVINCENTMUSIC

5 HADOUKEN! www MySPACE.COM/HADDUKEN

ONRA  WWW.MYSPACE.COM/ONRA

MANGA www.MYSPACE.COM/MANGAWEB

F._ 35 & JAMIE WOON www.MYSPACE COM/JAMIEWOON

43 6 PAROV STELAR WwW.MYSPACE COM/STELAR!

lg— 33 '8 PRETTY LIGHTS wwwMYSPACE COM/PRETTYLIGHTS
” 36 7 LIL CRAZED THE K.I.D www §YSPACE COMLILCRAZED
—

i
a ammmx WWW.MYSPACE COM/IAMX

ﬁ- 40 16 SAM TSUI vww yspaCE COMSAVTSLI

m COM TRUISE www.MYSPACE.COM IAMCOMTRUISE

2 e
Id 80 @ ROSA DE SARON www MYSPACE. COM/BANDAROSADESARON

GOD IS AN ASTRONAUT www.MYSPACE COM/GODISANASTRONAUT

CALIBAN www.1AYSPACE COM/CALIBAN

EMILIE AUTUMN www MYSPACE. COM/EMILIEAUTUMN

WASHED OUT www MYSPACE COM/THEBABEINTHEWOODS

"@ Lz i BEARDYMAN www.MYSPAGE.COM/BEARDYMAN

MIMOSA www MYSPACE.COMTIGRANMIMOSA

New to this week’s Uncharted at No. 14 is the S3o Paulo rock
Guartet Pitty. The hand gathered more than 67,000 YouTube
views and 25,000 Last.fm song plays during the chart week, no
doubt due to the new YouTube videos it’s heen uploading from its
live DVD, “Trupe Delirante no Circo Voadot,” out this week. Pitty
is slated to play concert dates in Brazil throughout the summer.

40 | Go to www.billboard.biz for complete chart data

ARTIST IMPRINT/LABEL

"Y' IMUSIC

TITLE The week's most-streamed videos on Yahoo! Music.
ARTIST (IMPRINT/LABEL)

1 4 5

KATY PERRY FEATURING KANYE WEST (CAPITOL)

Q 2 24 mLADY GAGA STREAMLINE/KONUVE/INTERSCOPE

24 JUSTIN BIEBER 5CH00LBOY/RAYMOND BRAUN/ISLAND/IDJMG

m 4 M| RIHANNA sre/oe sanme

‘Ml B 24 EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE

a— - i =
m # 24 SHAKIRA sONY MUSIC LATINEPIC

[W 6 24 AKON KONVICT/UPFRONT/SRG/UNIVERSAL MOTOWN

ﬂ 3 24 KATY PERRY capirol

ﬁ 12 24 NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

- BEYONCE wmusIC WORLD/COLUMSBIA

DEADMAUS MAUSTRAP/ULTRA

LIL WAYNE CASH MONEY/UNIVERSAL MDTOWN

THE BLACK EYED PEAS INTERSCOPE

2 CHRIS BROWN iveus

JENNIFER LOPEZ isLanD/DJMG

| AVRIL LAVIGNE trisTAuG

BEASTIE BOYS BROOKLYN DUST/CAPITOL

TAYLOR SWIFT 86 MACHINE

SELENA GOMEZ HoLLywooo

ADELE x./coLuMBIA

LINKIN PARK MACHINE SHOP/WARNER BROS.

DAVID GUETTA GUMVIRGINCAPITOL

WIZ KHALIFA ROSTRUM/ATLANTIC

SNOOP DOGG PRIORTY/CAPITOL

BRITNEY SPEARS JvelLG

USHER LARACE/ILG

MICHAEL JACKSON muepic

" PITBULL WR. 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RMG

KESHA KEMOSABE/RCA/RMG

BOB MARLEY T1UFF GONG/ISLAND/UME

LUDACRIS b1p/DEF JAMADIMG

© 50 CENT SHADY/AFTERMATH/INTERSCOPE

m 3. 24 TIESTO uusica. FREE0ON

DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

' DON OMAR ORFANATO/MACHETE

KANYE WEST ROC-A-FELLA/DEF JAM/IDIMG

l-i; 3_0'274; GREEN DAY REepRISE

41 7 BRING ME THE HORIZON visiLE NOISE/EPITAPH

A ooy
[ @8 a7 11 JUSTIN TIMBERLAKE Jveus

@ m LMFAO PARTY RDCK/WILL.| AM/CHERRYTREE/INTERSCOPE
m 4'6 24 COLDPLAY capioL

nll 38 22 PINK LarACE/ LG

'- 24 ENRIQUE IGLESIAS UNVERSAL MUSIC LATINO/UNIVERSAL REPUBLIC

u 43 17 ALICIA KEYS JRvG

am AVENGED SEVENFOLD HOPELESS/SIREAWARNER BROS

18 DEMI LOVATO HoLiywooD

@1‘ 47 |20 MY CHEMICAL ROMANCE sepaise

m THIRTY SECONDS TO MARS MMORTALVIRGIN/CAPITOL

M8 42 18 NICKELBACK rojoruen

. GUNS N’ ROSES cefren

DAFT PUNK VIRGINCAPTOL

ina 27-10 bound, Deadmau5 cracks the top 10 of the Social 50,
helping bump Lil Wayne out (11-10). The former’s.song “Ghosts
0’ Stuff” was used in the May 2 episode of “Dancing With the
Stars,” encouraging its 186% boost in Vevo plays. He also released
a trailer on YouTube announcing his first headlining outdoor show,
which helped add to a 225% boon in week-over-week views.

F**KIN’ PERFECT
2 PINK (LAFACE/JLG)

[58 ||| LASTNIGHT
GOOD CHARLOTTE {CAPITOL)
. | TILL THE WORLD ENDS

BRITNEY SPEARS (JIVE/JLG)

1 CAN'T BREATHE
. _FEFE 00BSON (21.ISLAND. IDJMG)

ENTR ]

LOOK AT ME NOW

. |7 CHRIS BROWN FEATURING LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
L.

1| SHE AIN'T YOU
CHRIS BROWN (JIVE/JLG)

S&M
k- .12 RIHANNA (SRP/DEF JAM/I0JMG)

43 ON THE FLOOR
" _JENNIFER LOPEZ FEATURING PTBULL (ISLAND/IDJMG)

i ] F**K YOU (FORGET YOU)
‘ 4 CEE LO GREEN (RADICULTURE/ELEKTRA/RRP)
| TELLING THE WORLD
TAI0 CRUZ (MERCURV/IDJMG)
I NEED A DOCTOR
DR. DRE FEATURING EMINEM & SKYLAR GREY (AFTERMATH/INTERSCOPE)
g [} 6FOOT7FOOT
iy LIL WAYNE FEATURING CORY GUNZ (CASH MONEY/UNIVERSAL MOTOWN)
ALL OF THE LIGHTS
?‘ 6 9 _ KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

§ 1 " TAKE ME AWAY
£ KEYSHIA COLE (GEFFEN INTERSCOPE)

® MEEHBRES

aE Most added to social networking,
TITLE
5 ARTIST (IMPRINT/LABEL)
1 16

primarily on Facebook, by iLike
ROLLING IN THE DEEP

users. Data compiled by iLike.com.

ADELE (XL/COLUNBIA)
THE LAZY SONG
BRUNO MARS (ELEKTRA/ATLANTIC)
| JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)
SOMEONE LIKE YOU
ADELE (XL/COLUMBtA)
SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)
ON THE FLOOR
JENNIFER LOPEZ FEATURING PITBULL (ISLAND/IDJMG)

MAKE SOME NOISE
BEASTIE BOYS (BROOKLYN DUST/CAPITOL)

|

GRENADE
BRUNO MARS (ELEKTRA/ATLANTIC

BORN THIS WAY
LADY GAGA |- TREAMLINE/KONLIVE/INTERSCOPE)

GROWN OCEAN
FLEET FOXES (SUB POP)

S&M
RIHANNA (SRP/DEF JAM/IDJMG)

DON'T YOU REMEMBER
ADELE (XL/COLUMBIA)

" TURNING TABLES
- | ADELE (XL/COLUMBIA)
ONE AND ONLY
" sy @ ADELE (XL/COLUMBIA)

ﬂll 1 SIM SALA BIM
! | i FLEET FOXES (SUB POP}

(») NEXT BIG SOUND 25" BiG

The fastest accelerating artists during the past week, across
all major soclal music sites, statistically predicted to achieve
tuture success, as measured by Next Big Sound.

& ARTIST
'ﬁ:r" LA RUE KETANOU
| |

& SKYLAR GREY

[ A
:‘.'_!_:l_. SUPER JUNIOR-M

4 MORGAN ZULU

!':: SHAMANES CREW

B KAYVON ZAND

E:‘ LE PEUPLE DE L'HERBE

B TOTALLY MICHAEL

EH:E BLUE SKY BLACK DEATH

10  BC JEAN
ﬁirﬁ TITLE FIGHT

12 EDIT

I[i_! I PETE THA ZOUK

14 ' BABAMAN

g_'—ll PAYTON RAE
RS AR A L Syl e Y e

Data for week of MAY 21, 2011
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DID IT ON'EM

NICK! MINAI (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
g M EAN

TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

6 FOOT 7 FOOT

LIt WAYNE FEAT. CORY GUNZ (CASH MONEYAUNIVERSAL MOTOWN)

16 ALL OF THE LIGHTS

KANYE @_(ROC«A-FELLNDEF JAM/IDJMG)
FOR THE FIRST TIME

THE SCRIPT (PHONOGENIC/EPIC)

THE SHOW GOES ON

LUPE FIASCO {1ST & 15TH/ATLANTIC)

34 10

17 14 150

0 18

FIREWORK FAR AWAY

3:00:000
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©Q ' Euts €2} 5 6 SuRETHING 2 ' ROLUNG INTHEDEEP @ | (@ JUST A KISS
w @ KATY PERRY FEAT. KANYE WEST (CAPITOL) - MIGUEL (BLACK ICE/BYSTDRM/JIVE/JLG) i ADELE (XL/COLUMBIA) N . = LADY ANTEBELLUM (CAPITOL NASHVILLE)
o 3 19 JUST CANT GET ENOUGH 35 § OLDALABAMA ; o6 FOR THE FIRST TIME ™ » | 5 HONEYBEE
- THE BLACK EYED PEAS (INTERSCOPE) BRAD PAISLEY FEAT. ALABAMA (ARISTA NASHVILLE) 5 2 THE SCRIPT (PHONOGENIC/EPIC) BLAKE SHELTON (WARNER BROS./WNMN)
a | g ROLLING IN THE DEEP "3g 12 | WONTLET GO a NOT READY TO DIE :l_ { & DIRT ROAD ANTHEM
ADELE (Xt/COLUMBIA) RASCAL FLATTS (BIG MACHINE) = 1 AVENGED SEVENFDLD (HOPLLE: SIRE/WARNER BROS. | JASON ALDEAN (BROKEN BOW
S&M @ SHE AIN'T YOU DOG DAYS ARE OVER COUNTRY GIRL (SHAKE IT FOR ME)
i 2 RIHANNA (SRP/DEF {AM/IDIMG) M4 s rown (ENLG) ﬂ'| 4 5K FLORENGE + THE MACHINE (UNIVERSAL REPUBLIC L D = 3. LOKE BRYAN (CAPITOL NASHVILLE
DOWN ON ME BACKSEAT Eeaer THE CAVE o TOMORROW
!_ 421 CoEMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDIME) 30 33 11 o v FEAT THE CATARACS & DEV (GHOTTYAWARNER BROS) G MBINE6R |, |1r0r0 % SoNS (GENTLEMAN OF THE ROADREDIGLASSNOTE) L] 1112 oumis vouns (roa _
) s 1 TLL THE WORLD ENDS ) a1 TAcke - o COUNTRY SONG o 13 MEAN
BRITNEY SPEARS (JIVE/JLG) YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC) . ‘. 3 SEETHER (WIND-UP} . TAYLOR SWIFT (BIG MACHINE
° 5 g ONTHEFLOOR 32 30 g |NEEDADOCTOR | g 1 PUMPED UP KICKS 7 7 1g/!| WONTLET GO
JENNIFER LOPEZ FEAT. PITBULL (ISLANO/I0JMG) : OR. DRE FEAT. EMINEM & SKYLAR GREY (AFTERMATHINTERSCOPE) | FOSTER THE PEOPLE (STARTIME/COLUMBIA) RASCAL FLATTS (BIG MACHINE! —
g 13 LOOK AT ME NOW @ 45 3 MOTIVATION ~ LITTLE LION MAN " & 4 17 COLDER WEATHER
CHRIS BROWN (JIVE/JLG) ! KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN) 6 42 \uroRD & SONS [GENTLEVAN OF THE ADADAEC ) ZAG BROWN BAND (50LTHERN GROUNDATLANTIC/BGGER PCTURE
BLOW JUDAS 1™ MARRY ME : i A LITTLE BIT STRONGER
4 '- 10 14 (KEMOSABE/RCA/RNG) B4 31 4 [y Gash (STREAVLINE/KONLIVE/INTERSCOPE) "--' Rl . coLuvein) - 9 6 3 G eumns on L
THE LAZY SONG MORE THE GOLDEN AGE OLD ALABAMA
@ 148 gruno wans (ELEKTRA/ATLANTIC) R s (LAFACE/JLG) "l‘ 13 4 1\ ASTEROIDS GALAXY TOUR (SMALL GIANTS) @ 10 4 §Rr0 PAISLEY FEAT. ALABAMA (ARISTA NASHVILLE)
T F**KIN' PERFECT BORN THIS WAY | MAKE SOME NOISE ARE YOU GONNA KISS ME OR NOT
L L IR PINK (LAFACE 1L6) 36 2 1_3 LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE) ﬂl 18 4 BEASTIE BOYS (FREESTY. £ DUST/CAPITOL 115 28 ompson sausre (STONEY CHEEK L
F**K YOU (FORGET YOU) LIVE A LITTLE i HEY, SOUL SISTER DON'T YOU WANNA STAY
12 9 2o CEE LO GREEN (#ADICULTURE/EL FKTRA/RRP} o 2 10 KENNY CHESNEY (BNA) m 16 70 TRAIN (COLUMBIA) a 12 8 JASON ALDEAN WITH KELLY CLARKSON (BROKEN B0\ I
WRITTEN IN THE STARS MY LAST SECRETS HOMEBOY
16 11 ruge o PR, e TURIER (5TLABNG LOANPAROPHONECAT @ 465 516 sean FERT CHRIS BROWN (6.0.0.0/0EF JaMIDJMG) me ST ONEREPUBLIC (MOSLEY/INTERSCOPE) L 19 ERic chURCH (e NASHVILLE)
15 g ROLLUP @ 42 g WITHOUT yoU 'IF 28 17 CLOSER TO THE EDGE 14 12 14 YOULIE
WIZ KHALIFA (RDSTRUM/ATLANTIC/RRP) KEITH URBAN (CAPTOL NASHVILLE) THIRTY SECONOS TO MARS i1 QRTALMRGINCAPITOL) THE BAND PERRY (REPUBLIC NASHVILLE
GIVE ME EVERYTHING .@ |y 7 PRICETAG 45 | 14 39 RHYTHM OF LOVE #7139 CRAZYGIRL
PITBULL (MR. 305/PDLO GROUNDS/J/RME) 4 JESSIE J FEATURING B.0.B (LAVA/UNIVERSAL REPUBLIC) - " ¥% PLAIN WHITE T'S (HOLLYWODD) Sy ELI YOUNG BAND (REPUBLIC NASHVILLE)
41
43
P

i 18 89 /
KATY PERRY (CAPITOL) MARSHA AMBROSIUS (J/RMG) 0
MOMENT 4 LIFE WHAT DO YOU WANT = %3 TITLE =
1221 e rear DRAKE (YOUNG MOXEY/CASH MONEY/UNNERSAL MOTOWN) 3B 16 enrop wiEmann (SEA GAYLE/ARISTA NASHVILLE) 2L W= a1 (IMPRINT/PROMOTION LABEL) B ZZ ARTIST (IMPRINT/PROMOTION LABEL)
41 JUST THE WAY YOU ARE 2 8 YOUNLIE (PURERS ] o 4 6 GIVE ME EVERYTHING o 38 DANZA KUDURO Tl
BRUNO MARS (ELEKTRA/ATLANTIC) THE BAND PERRY (R H b & = PABULL FEAT NE-1, AFROUACH & NAYER {8 5000 G025 v — . DOUCHAR & LICENZO (S ORTARTINACHETE UM EFSAL S LT
=2 Rl Saunnguﬁ([s)imwmumw, 0 e :ESRE'WLQ;;ET’A\L’XQ)SN T SO FAR AWAY o 2 1" &%ﬂmfmﬂﬁ ﬁm'aum RHYMES (IVEALG) 0 1B gﬁx%?sspfc\, SONY MUSIC LATIN)
23 19 p4 TONIGHT (I'M LOVIN' YOU) @, , HONEY BEE ) 5 3 FK YOU (FORGET YoU) 3 5 5p WAKAWAKA (THIS TIME FOR AFRICA) g
ENRIQUE IGLESIAS FEAT. LUDACRIS & 0J FRANK E (UNVERSAL REPUBLIC) | BLAKE SHELTON (WARNER BROS. (NASHVILLE)/WMN) 3 CEE L0 GREEN (RADICULTURE/ELEXTRA/ATLANTIC) > . SHAKIRA FEAT. FRESHLYGROUND (EPIC/SONY MUSIC LATIN)
= gf é &) é\RLAIJ/INIEE(RSxIIAsS»;ELgNGER @ el g gthEIEEDDUNﬁs\ESTA NASHVILLE) E 6 25 IJ?EEFIASSEL%\g ? 1?75/81\18::4\‘110) . 7 ¢ IoﬁOBM?R(()ORFANATO/MACMHEUMVERSAL MUSIC LATING}
2% @ o5 13 HEART LIKE MINE 50 41 COMING HOME Ll; WRITTEN IN THE STARS ] 9 i ANGRY BIRDS RIO SALSA
zoe Lmet MIRANDA LAMBERT (COLUMBIA {NASHVILLE)) = DIDDY - IRTY FEAT. SKYLAR GREY (BAD BOY/INTERSCOPE) | TINE TEMPAK FEAT ERIC TURNER (DS TURBING LONOWPRRLOPHONE CAPTC | ROVIO MOBILE (ANGRY BIRDS/ROVIO MOBILE) ]
%43
%5 = ‘len?rx:?m?mNcsmchx SCHULTZ/DEF JAM’IDJMG),___'I. o {0 LIIT(;I‘JSV(\IIJI%‘: MANTAIER =ee '
: o35 | FAST LANE o s 57/ BON, BON
Fe= BAD MEETS EVIL (SHADY/INTERSCOPE) PITBULL (MR. 305/FAMOUS ARTIST/SONY MUSIC LATIY)
~85 ROLL UP o g |70 HIPS DONT LIE
g %E 18 iz keinLifa (ROSTRUM/ATLANTIC) SHAKIRA FEAT, WYCLEF JEAN (EPIC/SONY MUSIC LATIN}
°gs |, 1 NEED A DOCTOR "'g 5 34 LOCA
‘a' ;.§ vk " ‘DR DRE FEAT. EMINEM & SKYLAR GREY (AFTERMATHNTERSCOPE) SHAKIRA FEAT. EL GATA (EPIC/SONY MUSIC LATIN}
£9g T ESTITLE g 12 BACKSEAT j0 g 7 HEROE
o5 SIS ARG OMAL) LAREL) , ®S ARTIST (IMPRINT/PROMOTION LABEL) =] NEW BOYZ FEAT THE CATARAGS & DEV (SHOTTYAARNER BROS) ENRIOUE IGLESIAS (NTERSCOPEAINVERSAL MUSIC LATNO)
58 2 17 ROLLING IN THE DEEP  gg | f§y 5 DIRT ROAD ANTHEM 10 1g ALL OF THE LIGHTS 11 10 ag CORAZON SIN CARA
§§2 . ADELE (XL/COLUMBIA) = | Jé\i\()g:(mszm;\(saoxgn BOW) L KANYE WEST (ROC-A FELLA DEF JAM/ADIMG) PRINGE ROYCE (TOP STOP)
2 . T EAT ‘ VEN CONMIGO
EQ Z SUPER BASS
;;g ! 1! s KATY PERRY FEAT. KANYE WEST (CAPITOL) " =77 I NEW BOYZ FEAT THE CATARACS & DEV (SHOTTYWARNER BROS.) |‘I 385 MICK! MINAJ (Y0PG MONEYICASH MONEY/UNVERSAL MOTOWNAINRG) 12 7 DADDY YANKEE FEAT. PRINCE ROYGE (EL CARTEL)
82 a- JUST AKISS ‘28 | 7 1y BOW CHICKA WOW WOW 13 4 MOTIVATION 33 14 79 LOBA e
SEZ § A | LADY ANTEBELLUM (GAPITOL NASHVILLE) | n ! MIKE POSNER FEAT. LIL WAYNE (J/RMG) - KELLY ROWLAMD FEAT LIL WAYNE (UNVERSAL MOTOWNUMRG) SHAKIRA (EPIC/SONY MUSIC LATIN) g
$at a ERRIR ON THE FLOOR 1] 29 20 g VHO SAYS [0 _ | BETTER WITH THE LIGHTS OFF 14 13 16 EL AMOR QUE PERDIMOS
] JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG) SELENA GOMEZ & THE SCENE (HOLLYWOOD) = NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/ASYLUMMARNER BROS) ! PRINCE ROYCE (TDP STDP)
SSS S THE LAZY SONG R ALL OF THE LIGHTS ST COMING HOME = OYE COMO VA
§§‘§ i :‘{ 4 BRUNO MARS (ELEKTRA/ATLANTIC) 3'0 287 v WEST (ROC-A-FELLA/DEF JAM/IDJMG) L ﬁ 11124 oo oiary wowey FEAT, SKYLAR GREY (BAD BOY/NTERSCOPE) & i 0 Sumama (COLUMBIA/LEGACY)
82 N WHERE THEM GIRLS AT @ ; SUPER BASS
E é g . DAVID GUETTA FEAT FLO RIDA & HICKI MINA (44T A MUSIC/ASTRALWERKSCAPTTOL) NICK! MINAJ (YOUNG MONEY, CASH MONEY/UNWERSAL MOTOWN)
55 W™y,  GIVE ME EVERYTHING @ 48 4 MOTIVATION
gf’_c:" . PITBULL FEAT NEYQ AFROJACK & NAYER * L0 GROUNDS//RMG) KELLY ROWLAND FEAT, LIL WAYNE {UNIVERSAL MOTOWN)
e - — >
SE"‘ 8 5 10 JUST CAN'T GET ENOUGH 33 27 3 COUNTRY GIRL (SHAKE IT FOR ME)
a-.:,g THE BLACK EYED PEAS (INTERSCOPE) LUKE BRYAN (C/P110L NASHVILLE)
3§g ,'; 10 TILL THE WORLD ENDS m. 1 BETTER WITH THE LIGHTS OFF
5o el BRITNEY SPEARS (JIVE/JLG) ' NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/ASYLUMANARNER BROS) o T o
£« = x — :
= 3 LOOK AT ME NOwW ] FIREWORK & S TITLE = o me TITLE =
§§§ 10 5 9 14 (s BROWN FEAT LIL WAYKE & BUSTA RHYHMES (IVEALG) 35 30 29 KATY PERRY (CAPITOL) o E; £Z  ARTIST (IMPRINT/LABEL) o E; £Z ARTIST (IMPRINT/LABEL) &
9338 1 1 BLOW 36 1 FOR THE FIRST TIME . o 1 WHERE THEM GIRLS AT o 7 33 BIDI BIBI BOM BOM
_‘zjég ) T T4 \eoun (KEmOSABE RCA/RMG) Al THE SCRIPT (PHONOGENIC/EPIC) & - | DAVID GUETTA (#HAT AMUSASTRALWERKS/CAPTTOL) = [ SELENA (EMI LATIN'CAPTOL LATIN)
"égg 1; 10 F**K YOU (FORGET YOU) 1 SONGBIRD 2 17 ‘TILL THE WORLD ENDS e 1 MEXICAN HAT DANCE
z%g 37 cee Lo oneen (RADICULTURE/ELEKTRA/RRP) GLEE CAST (20TH CENTURY FOX TV/COLUMBIA) J ' | BRITNEY SPEARS (JIVE/LG) = THE HIT CREW (TURN UP THE MUSIC)
9% THE SHOW GOES ON GOOD LIFE ! JUDAS EL TIERNO SE FUE
fu%f‘; 137 15 19 ok Finsco (1T & 15TH ATLANTIC) L4 a 75 4 ouenepuBLIc (MOSLEY. INTERSCOPE) 'ﬂ" 2 4 Lovoacn (STREAMLINE/KONLIVE/INTERSCOPE) o 2 10 cuiimre 50 isn
5_8751 51 I 'WRITTEN IN THE STARS . 3@ 3 ¢ COMING HOME . n 1 3 14 PARTY ROCK ANTHEM a 25 2 TUBO QUE TUVO TUVO
. ﬁé S ] TINE TEMPAH FEAT ERIC TURNER (DS TURBG LONDONPAALOPHONE/CAPTTOL) DIDDY - DIRTY MONEY FEAT. SKYLAR GREY (BAD BOYANTERSCOPE) i WFAD FEST LAUREN BENNETT & GOONROCK (PAATY RODKNAL M CHERRTTREE NTERSLOP LOS TITANES DE DURANGO {DISA
zag | | S&M ] - JAR OF HEARTS HELLO G COMO LA FLOR
§§,g 1i 12 16 gnnia (SRP DEF JAM/DIMG) 40 32 3 GynsTing peRRr (MS PERR LANE/ATLANTIC/RRP) u | ! 6 719 MARTIN SOLVEIG & DRAGONETTE (BiG BEAT/ATLANTIC 5 70_ SELENA [EMI LATI® CAPITOL LATIN)
8,5% DOWN ON ME - ) TONIGHT TONIGHT 5 58 STEREO LOVE o 18 49 VOLVER VOLVER
':8@ 16 "2 JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAMADJMG) HOT CHELLE RAE (JIVE/JLG) = _EIEWARD MAYA & VIKA JIGULINA (ULTRA] VICENTE FERNANDEZ (0% DISCOS/SONY MUSIC LATIN)
z 253 B 1 BORN THIS WAY -4“2 o 10 F**KIN' PERFECT 3 4 28 BARBRA STREISAND e R LAS MANANITAS
£ 2 5 R 3 a0y oaca (STREAMLINE/KONLIVE/INTERSCOPE) 4 PINK (LAFACEXJLG) ] DUCK SAUCE (FOOL'S GOLD/DOWNTOWN) VICENTE FERNANDEZ (CBS SONY MUSIC LATIN)
S8 ¥ JUDAS a. ; NOT READY TO DIE 2 70 | GOTTA FEELING e} O _ 4 MEXICAN HAT DANCE
5_%5 ' LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE) I AVENGED SEVENFDLD (HOPELESS/SIRE/WARNER BROS.) ! THE BLACK EYED PEAS (INTERSCOPE) CINCO DE MAYO CELEBRATION (BIG EVE)
gs2 ' FAST LANE ‘42 37  GRENADE i 1's 7 BEAUTIFUL PEOPLE e _ 47 EL ENAMORADO
20+ N BAQ MEETS EVIL (SHADY/INTERSCOPE) S BRUNO MARS (ELEKTRA/ATLANTIC) % | L CHRIS BROWN FEAT. BENNY BENASSI (JIVE/JLGY LDS TITANES DE DURANGO (DISA)
£aT PARTY ROCK ANTHEM @ 66 5 TOMORROW g 79 POKER FACE a @ _ 44 LA PEINADA
i 9 LHFADFEAT LAREN BERETT & GOONRDCR PARTY FO0CHLL AW/ TREETERSPE) CHRIS YOUNG (RCA NASHVILLE) L LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREEANTERSCOPE) =  CHUY LIZARRAGA Y SU BANDA TIERRA SINALDENSE (DiSA)
oE > I | T - ]
52 Nk ROLL UP . 6 FOOT 7 FOOT TAKE OVER CONTROL m EL REY
fg;:; 21 18 1 WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP) :-_ 3% 2z LU WAYNE FEAT. CORY GUNZ (CASH MONEY/UNNERSAL MOTOWN) u '—,'_‘10 33._ AFROJACK FEAT. EVA SIMONS (WALL/ROBBINS) gl 1 VICENTE FERNANDEZ (SONY DISCOS/SDNY MUSIC LATIN)
= = K
To | NEED A DOCTOR MOMENT 4 LIFE JUST DANCE § LA ULTIMA SOMBRA
‘o':fé 22 171 DR DRE FEAT, EMINEM & SKYLAR GREY (AFTERMATHINTERSCOPE) a7 40' 18 IFICKI MINAJ FEAT DRAKE (YCUNG MORE V/ASH MONEY/INVERSAL MOTOWR) . 12 1270 LADY GAGA FEAT COLBY ODOMIS (STREAMLNENDNLVECHE ﬂ 12_ 4 18 GERAROQD ORTIZ DEF,’SQNV MUSIC LATIN)
%E‘I’ GO YOUR OWN WAY 48 53 6 MEAN y 13 70 SEXY BITCH n 13 3 24 ME ENCANTARIA
3:% < i 7 GLEE CAST (20TH CENTURY FOX Tv/COLUMBIA) h L TAYLOR SWIFT (BIG MACHINE) e -__‘ DAVIO GUETTA FEAT. AKON {GUM ASTRALWERKS/CAPITOL) . FIDEL RUEDA (01S4)
P HONEY BEE WHAT THE HELL vl BAD ROMANCE e GOLPES EN EL CORAZON
%gg @ 24 BLAKE SHELTON (WARNER BROS. {NASHVILLE) WMN) 4 B 7 AVRIL LAVIGNE {(RCA RMG) l—-,'; 1 70 LADY GAGA (STREAMUNE/KONLIVE/CHERRY TREEANTERSCOPE) a \5} 133 LOS TIGRES DEL NORTE (FONOVISA)
-0 -- 3 .
0459 | o PRICE TAG ’ 1 WON'T LET GO - BOOM BOOM POW n OLVIDAME
E.‘-:: § ‘gs.‘ & 9 JESSIE § FEAT. B.0.B (LAVA/UNIVERSAL REPUBLIC) ,;‘m_ 49 N RASCAL FLATTS (BIG MACHINE) 1? 170 THE BLACK EYED PEAS (WILL.I AM/INTERSCOPE) -_ 15 9 7 JULION ALVAREZ Y SU NORTENO BANDA (FONDVISA) |
gk -
ImZ
Data for week of MAY 21, 2011 | For chart reprints all 212.493.4023 www.billbocard.biz 43




TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
|

E.T.
KATY PERRY FEAT. KANYE WEST (CAPITOL)

a E ARTIST (IMPRINT / BROMOTION LABEL)

TITLE
103 JUST THE WAY YOU ARE !
BRUND MARS (ELEKTRA/ATLANTIC)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

AIRPLAY SALES DATA
MDNITORED BY COMPILED BY

nielsen

TITLE
_ARTIST (IMPRINT / PROMOTION LABEL)
0 -

COUNTRY SONG {
SEETHER (WIND-UF,

e 3 13 JUST CAN'T GET ENOUGH

b THE BLACK EYED PEAS (INTERSCOPE) R
h 2 45 S&M

RIHANNA (SRP/DEF JAN/IDJMG)

TiLL THE WORLD ENDS

BRITNEY SPEARS (JIVE/JLG)

BLOW

KESHA (KEMOSABE/RCA/RMG)

' (TR ROLLING IN THE DEEP
(YT ACELE (XL/COLUMBIA)
ON THE FLOOR
__JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)
THE LAZY SONG
BRUND MARS (ELEKTRA/ATLANTIC)
WRITTEN IN THE STARS
Jrﬂt_@&’w EMRNEH_(D!STURBH‘-G LONDON PARLOPHONE/CAPITOL)
DOWN ON ME
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/OEF JAM/IDIMG)
F**K YOU (FORGET YOU)
CEE L0 GREEN (RADICULTURE/ELEKTRA/RRP)
FOR THE FIRST TIME
THE SCRIPT (PHONOGENIC/EPIC)

PRICE TAG
JESSIE J FEAT. B.O.B (LAVA/UNIVERSAL REPUBLIC)

©
e
@13 15
Qs

FIREWORK
2.1 KATY PERRY (CAPITOL)
3 a9 SEPTEMBER
o * _DAUGHTRY (19/RCA/RMG)
4 1§ MARRY ME

TRAIN (COLUMBIA)

29 RHYTHM OF LOVE
PLAIN WHITE T'S (HOLLYWOOD)

0 -

o-

6

|
i
)
1

5 33 MINE
_TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

%" F**KIN" PERFECT
_PINK (LAFACE/JLG)
9 20 SECRETS
_ONEREPUBLIC (MOSLEY/INTERSCOPE)
25 KING OF ANYTHING
| _SARA BAREILLES (EPIC)
19 HOLD ON
MICHAEL BUBLE (143/REPRISE)
24 RAISE YOUR GLASS
PINK (LAFACE/ILG)
JAR OF HEARTS
CHRISTINA PERRI (MS. PERRI LANE/ATLANTIC/RRP
(G ROLLING IN THE DEEP {
(11T ADELE (x1/COLUMBIA) |

<
.‘:1-

128 8

F**KIN’ PERFECT
_PINK (LAFACE/JLG)
~ JUDAS
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
GIVE ME EVERYTHING
PITBIILL FEAT. NE-YO, AFROUACK & NAYER (MR. 305/P0L0D GROUNDS//AMG)
BORN THIS WAY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
THE SHOW GOES ON
LUPE FIASCO {1ST & 15TH/ATLANTIC)
oy g | NEED A DOCTOR
¢ DR. DRE FEAT. EMINEM & SKYER GREY (AFTEAMATH/INTERSCOPE)
47 WHAT THE HELL
AVRIL LAVIGNE (RCA/RMG)
BACKSEAT
_ NEW BOYZ FEAT THE CATARACS & DEV (SHOTTY/WARNER BROS.)
BOW CHICKA WOW WOW
MIKE POSNER FEAT. LIL WAYNE (J/RMG)
WHO SAYS
SELENA GOMEZ & THE SCENE (HOLLYWOOD)
ROLL UP
WIZ KHALIFA (ROSTRUM ATLANTIC/RRP)
MOMENT 4 LIFE
1 NICKI MINAJ FEAT. GRAXE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
g TONIGHT TONIGHT
__HOT CHELLE RAE (JIVE/JLG)
5 | PARTY ROCK ANTHEM
- LMFAD FEAT. LAUREN BENNETT & GOGHROCK (PARTY ROCK/WILL | A/CHERRYTREE/INTERSCOPE}
‘5 HELLO
MARTIN SOLVEIG & DRAGONETTE (BiG BEAT/ATLANTIC)
e | | SING
4 1 MY CHEMICAL ROMANCE (REPRISE)
GOOD LIFE
— ONEREPUBLIC (MOSLEY/INTERSCOPE)
| THE STORY OF US
Sl " S| TAYLOR SWIFT (BIG MAGHINE/UNIVERSAL REPUBLIC)
32 39 s CLOSERTO THE EDGE
b THIRTY SECONDS TO MARS (IMMORTAL/VIRGIN/CAPITOL)
33 7 BOYFRIEND
g " . BIG TIME RUSH (NICKELOOEON/COLUMBIA}

@ 35 3 LOOK AT ME NOW
_ A CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)

E, a4 17 HOLD IT AGAINST ME
BRITNEY SPEARS (JIVEAJLG)

@ 24 4 SAY HELLO TO GOODBYE

) . _SHONTELLE (SRP/SRC/UNIVERSAL MOTOWN)
RUN THE WORLD (GIRLS)
[ BEYONCE (COLUMBIA)
@ 40 -~ ALL OF THE LIGHTS
z . KANYE WEST \ROC-A-FELLA/DEF JAM/I0JMG)
YOUNG FOREVER
! THE READY SET (SIRE/DECAYDANCE/REPRISE)
ag 15 PRETTY GIRL ROCK
KERI HILSON (MOSLEY/ZONE 4/INTERSCOPE)

a0

As “Just the Way You Are” leads Adult Contemporary for a 16th week,
Bruno Mars’ debut single as a lead artist trails only Daniel Powtet’s
“Bad Day” (19 weeks, 2006) for the chart’s longest reign for a solo
male’s career-opening track.

Mars passes David Cook, who reigned for 15 weeks with his 2008
“merican Idel” coronation song, “The Time of My Life.”

Rising 11-10 with “Hold On,” Michael Bublé scores his eighth Adult
Contemporary top 10, and seventh in a row as a lead artist. Dating to
his first week in the top tier (Dec. 20, 2003), Bublé hoasts the most
top 10s among all acts, passing Kimberley Locke’s seven in that span.

0On Mainstream Top
40, Katy Perry rewrites
the record that she set
last week for the most
weekly plays for a title
in the chart’s 18-year
history, as “E.1.” (atop
the tally for a fourth
frame) logged 12,361
plays in the May 2-8
tracking week, accord-
ing to Nielsen BDS.
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MISS AMERICA
SAVING ABEL (SKIODCO/VIRQIN/CAPITOL, N
GHOST OF DAYS GONE BY
ALYER BRIDGE (ALTER BRIDGE/CAPITOL)
UNDER COVER OF DARKNESS
THE STRGKES (RCA RMG,
FROM THE CLOUDS
JACK JOHNSON_(BRUSHFIRE/UNIVERSAL REPUBLIC)
TWO AGAINST ONE
DANGER MOUSE & DAMIELE LUPPL FEAT. JACK WHITE
PYRO
-~ _KINGS OF LEON (RCA/RMG)
THE BALLAD OF MONA LISA
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/RRP)
WINDOWS ARE ROLLED DOWN
AMOS LEE (BLUE NOTE/CAPITOL)
14 DOWN BY THE WATER
J THE DECEMBERISTS (CAPITOL)
|ﬁ;[§' LOTUS FLOWER
~~ |~ _RAGIOHEAD {TICKER TAPE/TBD/ATO/RED)
WHITE TRASH MILLIONAIRE
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP}
GET UP
KORN FEAT. SKRILLEX (ROADRUNNER/RRP)
FALLEN
VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)
FASTER
MATT NATHANSON (VANGUARD)
YOUR SURRENDER
NEON TREES (MERCURY/IDJMG)

Fleet Foxes post a career-hest sales week
(81,000, according to Nielsen SoundScan)
and Billboard 200 peak, as “Helplessness
Blues™ enters the survey at No. 4 (see
page 38). The set becomes the Seattle-
based group’s first No. 1on Folk Albums,
viewable at biliboard.biz/charts.

N

17 ROPE
~_FOO FIGHTERS (ROSWELL/RCA/RMG)
11 LIES OF THE BEAUTIFUL PEOPLE
-~ SIXX:AM (ELEVEN SEVEN)
1a RIP TIDE
SICK PUPPIES (RMR/VIRGIN/CAPITOL)
23 BURN
PAPA ROACH (ELEVEN SEVEN
15 HELP IS ON THE WAY
RISE AGAINST (DGC iNTERSCOPE)
g WARRIOR
~_DISTURBED (REPRISE
DIE TRYING
ART OF DYING (INTOXICATION/REPRISE)
44 LOSTINYOU
_41NHEE DAYS GRACE (JIVE/JLG)
FIX ME
10 YEARS (UNIVERSAL REPUBLIC)
SICK
ADELITAS WAY (VIRGIN/CAPITOL)
AWAKE AND ALIVE
_SKILLET (ARDENT/INO/ATLANTIC)
HEAR ME NOW
HOLLYWOOD UNDEAD (A&W/OCTONE/INTERSCOPE)
SO FAR AWAY
AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.
DIAMOND EYES (BOOM-LAY BOOM-LAY BOOM)
__SHINEDOWN (ATLANTIC)
MISS AMERICA
SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)
FALLEN
“\_VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)
. g | WHITE TRASH MILLIONAIRE
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP)
m 21 7 WHAT YA GONNA DO
S5 HINDER (UNIVERSAL REPUBLIC)
FEED THE MACHINE
” ; 18_ 12 ep (essennias ren)
7@ 53 4 GHOST OF DAYS GONE BY
g | _ALTER BRIDGE (ALTER BRIDGE/CAPITOL)
WHITE RABBIT
22 A BRI 18 EGYPT CENTRAL (FAT LADY/ILG)
' 55 4 DIGITAL (DID YOU TELL)
i It - __STONE SOUR (ROADRUNNER/RRP)
BADASS
SALIVA (ISLAND/IDJMG)
SAINTS AND SINNERS

.. GODSMACK {UNIVERSAL REPUBLIC)
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ARTIST (IMPRINT / PRDMOTION LABEL)

ROPE
FOO FIGHTERS (ROSWELL/RCA/RMG)

COUNTRY SONG

11
2 9
3' 4 LIES OF THE BEAUTIFUL PEOPLE
e SIXX: A.M. (ELEVEN SEVEN)
DIAMOND EYES (BOOM-LAY BOOM-LAY BOOM)
SHINEBOWN (ATLANTIC)
. RIP TIDE
SICK PUPPIES (RMR/VIRGIN/CAPITOL)
SAY YOU'LL HAUNT ME
K STONE SOUR (ROADRUNNER/RRP}
- WORLD SO COLD
THREEPAVS GRACE {HIVE/JLG)

g 17 WHEN YOU'RE YOUNG
3 BOORS OOWN (UNIVERSAL REPUBLIC)

8
.' 4 33 PORN STAR DANCING
- i MY OARKEST OAYS FEAT ZAKK WYLDE (MVR/604/MERCURY/IDJMG)

SEETHER (WIND-UP)

GHOST OF DAYS GONE BY

ALTER BRIDGE (ALTER BRIOGE/CAPITOL)

(T WHITE TRASH MILLIONAIRE |
UL LTS 6k STONE CHERRY (i DE GOOT/ROADRUNNER/RRF

1 25 GYPSY WOMAN

T4

17 5

L _1 g JONATHAN TYLER & THE NORTHERN LIGHTS (F-STOP/ATLANTIC)
H 10 27 WELCOME TO THE FAMILY
O . AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)
Q 12 14 LOSTIN YOU
~ THREE DAYS GRACE (JIVE/JLG
THE ANIMAL

iﬂ' _g- DISTURBED (REPRISE)

1 11 s MISS AMERICA
‘I _16 E 8 SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)

r n BURN
m 20:- PAPA ROACH (ELEVEN SEVEN)

Q 18 16 |T’S A PARTY
b, Tl BUCKCHERRY {(ELEVEN SEVEN)

P - BU2B
w7 RUSH (ANTHEM/ATLANTIC)
22 14 COUNTRY BOY

___AARON LEWAS FEAT. GEORGE JONES & CHARLIE DANIELS

20]

“ 21 7| DIE TRYING
ART OF DYING (INTOXICATION/REPRISE)

. . SAVIOR
@ 2 12__ RISE AGAINST (DGC/INTERSCOPE)

2% 3| FIX ME
%" | 10 YEARS (UNIVERSAL REPUBLIC)

s 2y 5 SO FAR AWAY
| i AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)

.“. 17| GOD BLESS SATURDAY
J | K10 ROCK (TOP DOG/ATLANTIC/RRP)

Data for week of MAY 21, 201

pectively, are electronically monitored 24 hours a day, 7 days a week.
CK panelists, are electronically monitored 24 hours a day, 7 days a
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TITLE Artist TITLE Artist

PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMC TION LABEL = 1 PROLCUCEF (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL | +
1238 A LITTLE BIT STRONGER Sara Evans m 13 35 KNEE DEEP Zac Brown Band Featuring Jimmy Buffett 26
W @ 3 1 BROWN (L.LAIRD,H.LINDSEY. . SCOTT) e o 2 © RCA K STEGALL ZBROWN @ BROWN,W.DURRETTE.C BOWLES.J STEELE) © SOUTHERN GROUND ATLANTIC/BIGGER PICTURE i
e 3 3 HEART LIKE MINE Miranda Lambert @ 28 29 WON'T BE LONELY LONG Josh Thompson 27
= FLIDDELL,M.WRUCKE (M.ﬂBE_H],T HOWARD,A.MONROE) G« COLUMBIA M.KNDX {J THOMPSON A .ALBRITTON,G.DUCAS) ® COLUMBIA
a ¥ 10 OLD ALABAMA Brad Paisley Featuring alatama @ T | [EEUEA JUST A KISS Lady Antebellum 28 |
FROGERS (B PAISLEY.C.DUBOIS.D TURNBULL,R.OWEN) © ARIST2 NASHVILLE " DEBYT [ELLTS T PWORLEYLADY ANTEBELLUM (DHAYWOOD,C KELLEYH SCOTTID DAVDSON) _@CAPTOLNASHVILE ™" |
n B 1 WON'T LET GO Rascal Flatts s The Texas native @ 29 34  BAREFOOT BLUE JEAN NIGHT Jake Owen 2
D.HUFE.RASCAL FLATTS (S.RDBSON.J.SELLERS) ® 816 MECHINE ¢laims his first solo J.MO .R.CLAWSON (D ALTMAN,E.PASLAY.TSAWCHUK) ® RCA
B i LIVE A LITTLE Kenny Chesney 1 top 10 with the lead @ 30 32 CRAZY GIRL Eli Young Band M
- B.CANNON, K.CHESNEY (S MINOR.D L.MURPHY) © BNA single from his self- M WF UCKE {L BRICE,L ROSE) ® REPUBLIC NASHVILLE
ﬂ. 7 '$ WITHOUT YOU Keith Urban 6 3 @ 12 33 LOVE DON'T RUN Steve Holy 3
0.HUFF.K URBAN {D PAHANISH.J WEST) ® CAPITOL NASHVILLE titled album, due L MILLER (J LEATHERS B GLAVER,R THILBDDEAU) © CURS
Fil 4 4 WHAT DO YOU WANT Jerrod Niemann : June 7. With Brooks @ 35 a1 TAKE A BACK ROAD Rodney Atkins 2
. DBRA\NAHD‘J,&EMANN (J.L_N\EM_AN.R.BROWN‘H.BHADSHAW) @ SEA GAYLE ARIST? NASHVILLE & DU"" Dannef le THEWITT.F ATKINS (R.AK}N_S_L LAIRD} ® CURB
MEAN Taylor Swift | LOVE DONE GONE Biily Currington
o 9 1 N.CHAPMAN.TSWIFT (TSWIFT) ® BG MACHINE 8  Brooks, Dunn e 36 45 C.CHAMBERLAIN,B.CURRINGTON (5.CAMPM.GREEN) © WEACURY %
n’ i YOU LIE The Band Perry g SCred4T1op10s '@ s 3 ABUNCHA GIRLS Frankie Ballard g
PWORLEY (B.HENNINGSEN,C.HENNINGSEN. A HENNINGSEN) © REPUBLIC NASHVILLE hetween 1991 and M.KNDX (FBALLARD B.HAYSLIRD.DAVIDSON R.AKINS} © WARNER BRIZ WAR
ﬁ 1" 13 BLEED RED Ronnie Dunn 10 2009, including 20 @ a7 54 TONIGHT Sugarland e
R DUNN (A DORFF.TL JAMES) @ ARIST? NASHVILLE No. Ts. PleViOUS'V 8.GA_LIMCRE.K.BUSH,J NETTLES (J.0 NETTLES.K.BUSH.K.GRIFFIN} [0] MER‘EUﬂ
' 1247 IF HEAVEN WASN'T SO FAR AWAY Just n Moore 11 L Dus 0 40 COUNTRY MUST BE COUNTRY WIDE Brantiey Gilbert -'36'
: J.STOVER (D.DAVIDSON,R. HATCH.B JONES) © VALORY roasa 5°|°'5t‘_ unn D.HUSF (M DEKLE C.FORD.8.GILBERT) © VALORY
ﬁ 1 20 HONEY BEE Blake Sheiton 12 logged a pair of @ 8 37 LET IT RAIN David Nail
S.HENDRICKS (B.HAYSLIPR.AKINS) @@ WARNER BROS./MMN brief chart runs in FLIDDELL. S.AINLAY (D.NAIL,J.SINGLETON) © MCA NASHVILLE
TOMORROW Chris Young ’ " @ MR. BARTENDER Bradley Gaskin
@ 13 ? 15 J STHOUD (& YOUNG.F.J.MYERS.A SMITH) O RCA 13 1983-84. | 43 4 J RICH C PENNACHID {B GASKIN) ® COLUMBIA
m 18 16 | CAN'T LOVE YOU BACK Easton Corbin 14 1,000 FACES Randy Montana 39
C CHAMBLKLAIN (€ CHAMBERLAIN.C DANIELS.J.HYDE) 0O MERCURY J.JOYCE R MONTANA,T.DOUGLAS) © MERCURY
'ﬁ 1718 SOMEWHERE ELSE Teby Keith 4o SHOTGUN GIRL The JaneDear Girls 49
T.KEITH {TKEITH.B.PINSON) QSHOW DOG-UNIVERSAL J.RICH (D LEVERETT,D.RUTTAN) ® WARNER BROS./WMN
@ 18 19 COUNTRY GIRL (SHAKE IT FOR ME) Lu<e Bryan 16 WANNA TAKE YOU HOME Gloriana #
M BRIGHT,J. STEVENS {L.BRYAN D.DAVIDSON) @ CAPITOL NASHVILLE M.SEILETIC (T.GOSSIN.M.SERLETIC W.MOBLEY) [0} EMELEM'_I_VJ\REER 8ROS/WAR
@ 21 25 16 DIRT ROAD ANTHEM Jaso Aldean 17 THE REASON WHY Litile Big Town 2
L0030 moknOX (B .GILBERT.C FORD) © BIOKEN BOW WKIRKPATRICK LITILE BIG TOWN (K FAIRCHILD. W KIRKPATRICK K SCHLAPMAN PSWEETWESTBROOK) @ CAPITOL NASHVILLE
I AM | THE ONLY ONE Dierks Bentlay | ¢ @ WHEN LOVE GETS A HOLD OF YOU Reba
_@_ E Ej _7  LALIAY s R.STEWART (4 BEAVERS,J.R STEWART.D BENTLEY) _® CAPITOL NASHVILLE _"_’v The th"d,"‘a‘(“mm W A8 D.HUF (J ALEXANDER.G NICHOLSON,J.R STEWART) © STARSTRUCK/VALORY 43
@D 1 »  JEENAGE DAUGHTERS Martina McBride 4 (¢ band’s *You Gel ) YOU AND TEQUILA Kenny Chesney Featuring Grace Potter g
8 GALLIMORE,M MCBRIDE (M.MCBRIDE B WARREN,B WARREN) ® REPUBLIC NASHVILLE What You Give™ | B CAJNON K.CHESNEY (M.BERG,D CARTER) ® BNA
m 20 21 LOOK IT UP Ashton Shepherd 20 grants guest Buffett a6 47 AMEN Edens Edge 5
B.CANNON (A.PRESLEY.R.E.ORRALL} ® MCZ NASHVILLE hlS first fOﬁV into M BRSGHT (S.BLACK.H.BLAYLOCK.C.GRAVITY.G.0'BRIEN) @® BIG MACHINE
I 2 2 HOMEBOY Eric Church 21 . @ 8 5 DICN'T | James Wesley %
r . J.JOYCE (£ CHURCH C.BEATHARD) ® EM NASHVILLE the‘top 30 since D IRUGELL.R CLAWSON (B.GLOVER K.JACDBS,R.MONTANA ® BROKEN BOW
@- 28: JOR{iEl JUST FISHIN Trace Adkins o MPAOURdhe Tt 0 SONGS LIKE THIS Carrie Underwood ~ gg
M KNOX (C BEATHARD.M.CRISWELLE.M.HILL) ® SHOW DOG-UNIVERSAL Sun,” with Martina i M BRIGHT (M DODSON J.FLOWERS,T.SHAPIRO) ® 19 ARISTA NASHWLLE_
| WOULDN'T BE A MAN Josh Turner i SOMVETHING BETTER The Dirt Drifters
a %5 27 FROGERS (R‘M,BOURKE,M‘B‘REID) @ MC# NASHVILLE a M(B"deal,]eaked A8 49 50 J NIE3ANK (4 MIDDLETON.M FLEENER.R.FLEENER N.DIAMOND) ® WARNER BROS WMN 48
m B RAYMOND Brett Eldredge 7 RS 2 @ 52 55 MARY WAS THE MARRYING KIND Kip Moore  4q
B.GALLIMORE (B.ELOREDGE.B.CRISLER) ® ATLANTIZWAR December 2004. B JAMES {< MOORE,S.STEPAKOFF.D.COUCH) ® MCA NASHVILLE
ﬁ 27 28 LAST NIGHT AGAIN Steel Magolia 25 @ 5 - GENERATION LOVE Jennette McCurdy 5
. O.HUFF (J.S.JDNES M.LINSEY.H.LINDSEY} © BIG MACHINE J.DEMARC JS (T.DOUGLAS.H.MORGAN,R.COPPERMAN) @ CAPITOL NASHVILLE

LUEGRASS ALBUMS"

TOP COUNTRY ALBUMS®

B 2 AN, 2 = ; iy
&. o8 5o E ARTIST Title = El_ 25 ARTiST Titls g ‘mE oE EE ARTIST Tile &

% el <E T2 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) = | =5 28 £ upRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 3 - (<% SZ MPRINT & NUMBER / DISTRIBUTING LABEL o
9% JASON ALDEAN . ] KEITH URBAN ALISON KRAUSS & UNION STATION  Paper Airplane
ﬁf .9_. ML Srowe ow reor jnsey My Kinda Party @ 1 | a A CAPITIL NASHVILLE 47695 (11 98) Get Ciaser (o e JIUNCER. 640585 CONCORL,
o p ALISON KRAUSS & UNION STATION . 3 JERROD NIEMANN STEVE MARTIN AND THE STEEP CANYON RANGERS Rare Bird Alert
'§§g ~ KR ROUNDER 610665 CONCORD (18.98) Paper Airplane 1 a 23 20 S5 GALE ST MSHULLE 65205y o0gy 008 Jerrod & The Hung Jury 1 1 2 8 0 SHARE/ROUNDER 510160*/CONCORD
al> o HOT SHOT COLT FORD = SOUNDTRACK . - ' "DIERKS BENTLEY Up On The Ridge
%é% DO | svemace Jo's 226 (14.98) Every Chance | Get 3 28 20 16 A SR e e s e g CouTDy Stong: NoreMusizFrom Tre ot Peve 5 a £ 49 ciprol NasmviLLE 85:410°

=3 E — . -
T (UL LADY ANTEBELLUM ERIC CHURCH o THE WAILIN' JENNYS Bright Morning Stars
<85 o 7 5 T oo wsvuc s igsg  Need You Now ﬂ“ ] i e CAPITIL NASHVILLE 20810* (12.98) Caglind d 5 13 pep ouse 201
3a= " TAYLOR SWIFT . . EASTON CORBIN . TRAMPLED BY TURTLES Paioming

o
37 ° R BIG MACHINE 1S0300A (18.98) @ Speak Now B 4 %0 a7 IERC JRY 013644/UMGH (10,98 Easton Ccrbin 4 S5 4 56 g00m0 07
S ZAC BROWN BAND BRAD PAISLE ) "RALPH STANLEY Mother's P
w8< ) Y . = other's Prayer
§§§ o 5 5 N oo A ez @ Yo Get What You Give ® 'm B ARISTY NASHVILLE 75878/SMM (11 98) rits Alivs @ 4 u’ 9 3 Resel 1840
o DONNY & MARIE : CARRIE UNDERWOOD - 44 STEVE IVEY Best Of Bluegrass
5%; ° m MPGA 25742/BDG (14 98) DI 4 WU ) @ 2 % 19 AR STA NASHVILLE 49923/SMN (13.98) Plavon B 1 n T L0017 sonoma
alc o RASCAL FLATTS N . . ALAN JACKSON 1 ¥ CAROLINA CHOCOLATE DROPS Genuine Negro Jig
g%% 8§ & 816 MACHINE RFO100A (13.98) Nothing Like This t 33 30 29 ARISTA NASHVILLE 78681 SN (11.08)  OF Number Ones ® B 10 B4\ cich 516995 WARNER BROS

Bio 4 . - -
333 SRNGR R SARA EVANS swonger . M} J88% 25 28 || BLAKE SHELTON A1l About Tonight ) R @ g 17 THEGRASCALS e Gasca & s, Couty Cassics W A BLagass on
"op RCA 49653 M1 (10 98) REPRISE 524497/ WMN (7 98) o CRACKER BARREL 1002 EX/BLUEGRASCAL
58 SOUNDTRACK TOEY KEITH ] SIERRA HULL Daybreak
[o:18]
;ﬁ)gj e S RCA 72811 SMN (11 96) Country Strong 2 m 3% 33 $10W DOG-UNIVERSAL 014452 9.08  Dullets In The Gun 1 'm 179 20uNDER 610558/ CONCORD
THE BAND PERRY REEA B e ]
3@5 o 05 38 REPUELIL MAZHVILLE 014839/UMRG (10.98) The Band Perry ®: m 38 36 STARSTRUCK RMOP00A VALORY {1398) & All The Women A :
383 SUGARLAND : i JOSH TURNER
ggg e 14 10 MERCURY 014758" UMGN (1395) ® The Incredible Machine Wl 1 37 34 M4 MCA FASHVILLE 015348/UNE (7.98) Icon: Josh Turner 20 BETWEER THEIRDLIETS
gl EMMYLOU HARRIS . BILLY CURRINGTON o A —
Egg I NONESUCH 525965 WARNER BROS. (18.98) & Hard Bargain 3 - R MERG JRY 015290/UME (7.98) s GG T 2 . i
252 MIRANDA LAMBERT i ZAC BROWNBAND i
2 12 11 Revoltion M 1 () 40 2 Pass The Jar: Livs 2 LADY A PLANTS ‘KISS
z58 Q COLUMBIA 46854 SIN (12 98) T LD RLANTIC 52372646 25 8 CDOVD), ’ i
g5 " STEVE EARLE ‘ = JOSH TURNER ;
3R A W WEST 6195+ 1758y @ ) Never Gel Out Of This World Alive ﬂ 439 1 ek sASHVILLE 013353/UMN (13.98) Haywirs As the Hot Shot Debut (No.
5. BLAKE SHELTON L STEEL MAGNOLIA .
égi m & REPRISE 525002 MN (1 g) L020ed: The Best Of Blake Shefon 1 37 37 BIG MACHINE SMO100A (10.98) Steel Magnolia 28) on Hot Country Songs,
8% 1 KENNY CHESNEY | BRANTLEY GILBERT '
:é:; m 17 1:_! T R S T Hemingway's Whiskey @ ' 42 43 4 s TR A e T Halfway To Heaven 19 Lady Antebellum inks a
835 AARON LEWIS . 7 CRAIG CAMPBELL 7 career-best start with “Just a
§2s oo BEARE STROUDAVARICILS 21013 (7 98) lown]linek(ER) 1 55 0 HCOUSTIC PEAGH 5255 BIGGER POTURE (1808 C 209 Campbe ! Kiss e Yot simales ) )

5 ZAC BROWN BAND ) - . iss.” the lead single from its
%é’g @ 18 15 ROAR“?:F-: BT-'-_--?.E,F WAL 560016 (1358 The Foundation B 2 44 44 38 g’H?WA)(O:GEJNﬁEES}A(LIO":A?SB %) Cowboy's Back In Town 1 ” . third tl,b =
5<B THOMPSON SQUARE I COLT FORD . - LADY ENTEBELLUM upcormng third aibum. Fot-
§§§ 2 16 14 STONEY CREEK 7677 (13 98) Thompson Square 3 45 39 42 AVERAGE JOE'S 216 (14.98) Chicken & Biscuits g lowing a May 5 performance
ze?d . TIM MCGRAW e VARIDUS ARTISTS A « . . . .
£55 s CURB 79205 (18 98) Number One Hits ‘@ Sl 2 % ZINERaK 70035 EX (g og) e lortjlistbers Sutse 1 it 19 of the song on “American Idol,” the track arrives at No. 1 with
ozl RANDY TRAVIS - THE JUDDS i
5 . 3 5 7 % G

ggg WARNER BROS 3635 EX CRACKER BARREL (1198) Randy Travis 22 47 45 40 CURS 7a25¢ 113y | Wil Stand By You The Essential Collscion 34 211,000 downloads on Country Digital Songs (see chart, page
898 DARIUS RUCKER i KENNY ROGERS 43}, marking the trio’s second-best Nielsen SoundScan weel
e @ QL CARITOL NASHVILLE 26300 (15.99)  Charleston, SC 1966 @ 4 e, 2z DUANSCTLE T Ecuoe e | 1@ ove Of God i ) . 5 . )
2s @ ELI YOUNG BAND — 55 THEELND BOYSOF ALSBAMA 1o Tro riias Froad & on that list, and bows at No. 3 on Hot Digital Songs. Grammy
&5 € REPUBLIC NASHVILLE DIGITAL EXUMRG (6.98) Y o SAGUARD ROAD 26393 (14.98 ake The High Hoa o e = a7 - .
cc JT40) Awards fanf: hed “Need You N t0 212,000 d load
e Vst cuRmNGToN : el wards fanfare pushed “Need You Now” to 212, ownloads
329 @ 2 2 Enjoy Yourself & 58 62 BLAKEISHELTON Hillbilly Bone (EF) 2 :
8:e MERCURY 014407/UMGN (9.98) REPRISEWARNER BROS 522642MMN (8.98) a year ago, the trio’s best weekly sum yet. —Wade Jessen
Osy
5 e e i 5 A B~ S 1 ) SO
Iol
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i THE ULTIMATE COLLECTION EPIC 90454/SONY MUSIC
MUSIQ SOULCHILD
MUSIQINTHEMAGIQ SONGBOOK/ATLANTIC 524542/AG
CHRIS BROWN
FAM.E. JIVE 86067/JLG
KIRK FRANKLIN
HELLO FEAR FO YO SOUL/VERITY 77917/JLG
WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/A6 @
JENNIFEFI HUDSON
ME ARISTA 60819/RMG @

RIHANNA
LOUD SRP/DEF JAM 014927/IDJMG @
KELLY PRICE
KELLY MY BLDCK/SANG GIRL! 32101/MALACO
NICKI MINAJ
PINK FRIDAY YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN 015021*/UMRG
EMINEM
RECOVERY WEB/SHADY/AFTERMATHINTERSCOPE 014411*AGA
MIGUEL
ALL | WANT IS YOU BLACK ICE/BYSTORM/JVE 75487/JLG
MARY MARY
SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC
MARSHA AMBROSIUS
LATE NIGHTS & EARLY MORNINGS J 64B26/RMG
ARETHA FRANKLIN
A WOMAN FALLING OUT OF LOVE ARETHA'S RECORDS 42064 EX

LUPE FIASCO
LASERS 1ST & 15TH/ATLANTIC 520870*/AG
CEE LO GREEN
THE LAOY KILLER RADICULTURE 525601/ELEKTRA
2 R. KELLY
LOVE LETTER JIVE 80874/JLG
LiL WAYNE
| AM NOT A HUMAN BEING CASH MONEY/UNVERSAL MOTOWN 01 SOJZ'UMRG
KANYE WEST 1
MY BEALTIFUL DARK TWISTED FANTASY ROC-A-FELLATDEF 1AM 014595 *ADUMG &)
KEM
INTIMACY: ALBUM Il UNIVERSAL MOTOWN 014469/UMRG @
SNOOP DOGG
- TARY DOGGYSTYLE/PRIORITY 07952/CAPITOL {1
' TREY SONGZ

PASSION, PAIN & PLEASURE SONGBOGK/ATLANTIC 524539AG @

. | KERI HILSON
NO BOYS ALLOWED MOSLEY/Z0NE 4ANTERSCOPE 015088/1GA
WAKA FLOCKA FLAME
FLOCKAVELI 1017 BRICK SQUAD ASYLUM 5227 40/WARNER BRDS.

" KEYSHIA COLE
CALLING ALL HEARTS GEFFEN 015108/GA
ATMOSPHERE
* THE FAMILY SIGN RHYMESAYERS 0130~
~ JIM JONES
. CAPO EONE 2115
DRAKE

THANK ME LATER YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN 014325UMRG
. DIDDY - DIRTY MONEY
LAST TRAIN TO PARIS BAD BOY/INTERSCOPE 014381/1GA
JEREMIH
ALL ABGUT YOU MICK SCHULTZ/DEF JAM 014830/IDJMG

RICK ROSS f
| TEFLON DON MAYBACH/SLIP-N-SLIDE/DEF JAM 014366*/IDJMG
MINT CONDITION

.. CAGED BIRD 5787/SHANACHIE
TANK
NOW OR NEVER MOGAME/SONG DYNASTY/ATLANTIC 525214/AG

T
NO MERCY GRAND HUSTLE/ATLANTIC 523753*/AG
CAM'RON & VADO
- _GUNZ N’ BUTTA DIPLOMATIC MAN 5135/EONE
KID CUDI
AN ON THE MOON t: DREAM ONVG.0.0.0,UNVERSAL MOTOWN 01464°UMRG B
25 CHARLIE WILSON
_j JUST CHARLIE P MUSIC/JIVE 81696/JLG
GUCCI MANE
8 THE RETURN OF MR, ZONE 6 1017 BRICK SOUAD 527374/WARNER 8ROS.
' TRAVIS BARKER
" GIVE THE DRUMMER SOME LASALL EANTERSCOPE 015394 *AGA
THE TEMPTATIONS
p= ICON: THE TEMPTATIONS MOTOWN 014607/UME
DJ QUIK

THE BOOK OF DAVID MAD SCIENCE 002
JAMIE FOXX
BEST NIGHT OF MY LIFE J 54860/RMG
BOBBY V
FLY ON THE WALL BLU KOLLA DREAMS 48451/CAPITOL |

BONEY JAMES
CDNTACT VERVE FORECAST 015375/VG
e

.

CI e e

B

[
I

I

e

S.0.U.L.. SWV SONY MUSIC CMG B4577/SONY MUSIC
' NE-YO
LIBRA SCALE DEF JAM 014697/IDiMG ®

MAC MILLER
ON AND ON AND BEYONO (EP) ROSTRUM OIGITAL EX

BIG SCOOB
DAMN FOOL STRANGE 85/RBC
NELLY

S0 5.0 DERRTY/UNIVERSAL MOTOWN 014991/UMRG 8

Miguel notches his first Mainstream R&B/
Hip-Hop leader, as “Sure Thing” steps 2-1.
Last week, in its 22nd frame, debut album
“All | Want Is You™ reached the Top R&8/
Hip-Hop Albems top 10 for the first time.
Though down 9-12 this issue, the set gains
by 4% 10 12,000—a new weekly high.

L

46 |

® MAINSTREAM
R&B HIP-HOP"

SURE THING ]
MIGUEL (BLACK ICE/BYSTORM/JIVE/ILG)

LOOK AT ME NOW

CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
MOTIVATION

KELLY ROWLAND FEAT. LIL WAYNE (UNVERSAL MOTOWNUMRG)
DID IT ON'EM

NICKI MINAJ (YDUNG MONEY/CASH MONEYANVERSAL MOTOWNUMRG)
RACK S

vc FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC/UMRG)
' ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

ALL OF THE LIGHTS
| KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)

| 6 FOOT 7 FOOT

- LIL WAYNE FEAT, CORY GUNZ {CASH MONEY/UNVERSAL MOTOWNUMRG)

HUSTLE HARD
ACE HOOD (WE THE BEST/QEF JAM/IDJMG)
MY LAST
BIG SEAN FEAT. CHRIS BROWN (G.0.0.D/DEF JAM/IDJMG)
n SHE AIN'T YOU

CHAIS BROWN (JIVE/JLG)

LOVE FACES

TREY SONGZ {SONGBOOK/ATLANTIC)
FAR AWAY

LOOK AT ME NOW

CHRIS BROWN FEAT, LIL WAYNE & BUSTA RHYMES (JIVE/JLG)

THE SHOW GOES ON

LUPE FIASCO (1ST & 15TH/ATLANTIC)

DOWN ON ME

JEREMIN FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/I0JMG)

ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

S&M

RIHANNA (SRP/DEF JAM/IDJMG)

BACKSEAT

| NEW BOYZ FEAT. THE CATARACS & OEV (SHOTTY/WARNER BROS.)
ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

JUST CAN'T GET ENOUGH

THE BLACK EYED PEAS (INTERSCOPE)

GIVE ME EVERYTHING

| PTBULL FEAT. NEYO, AFROJACK & NAYER (MR 305/P0L0 GROUNDS JRMG)

MOMENT 4 LIFE

NICKI MINAJ FEAT. ORAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

WRITTEN IN THE STARS

TIIE TEMPAH FEAT ERIC TWSNER (DISTURBING LONDONPARLOPHONE/CAPTIOL)

TILL THE WORLD ENDS

MARSHA IS (J/RMG) BRITNEY SPEARS (JIVE/JLG)
MOMENT 4 LIFE | ON THE FLOOR
§ NICKI MINAJ FEAT, DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTCWNUMRG) JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)
YOUR LOVE MY LAST
DIDDY - DIRTY MONEY FEAT. TREY SONGZ (BAD BOY/INTERSCOPE) | BIG SEAN FEAT. CHRIS BROWN (G 0.0.0 /DEF JAM/IDJMG)

RACKS

YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
SHE AIN'T YOU

CHRIS BROWN (JIVE/JLG)

THE LAZY SONG

BRUND MARS (ELEKTRA/ATLANTIC)

| NEED A DOCTOR

DR. ORE FEAT. EMINEM & SKYLAR GREY (AFTERMATHINTERSCOPE)
DID IT ON'EM

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
RUN THE WORLD (GIRLS)
BEYONCE (COLUMBIA

GROVE ST. PARTY

JOHN

LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNNVERSAL MOTOWNUMRG)
17 CUPID

LLOYD FEAT. AWESOME JONES (YOUNG-GOLDIEZZONE 4INTERSCOPE)

WAKA FLOCKA FLAME FEAT KEBO GOTII (1017 BRICK SOUAVASYLUWWARNER 8R0S

BRING IT BACK
TRAVIS PORTER (PORTER HOUSE/JIVE/ILG)

BEST NIGHT OF MY LIFE

JAMIE FOXX FEAT. WIZ KHALIFA {J/RMG)

ONE NIGHT STAND

KERI HILSON FEAT. CHRIS BROWN (MOSLEY/ZONE 4ANTERSCOPE)
. SOMEONE TO LOVE ME (NAKED)
MARY J. BLIGE FEAT. DIDOY & LIL WAYNE (MATRIARCH/GEFFENANTERSCOPE)
" RUN THE WORLD (GIRLS)

_I BEYGNCE (COLUMBIA}

| DON'T DESERVE YOU

LLOYD BANKS FEAT. JEREMIH (G UNIT/CAPITOL)

GOIN STEADY

= ROCKO (A-1) -

- HOW MANY TIMES
K. MICHELLE (HITZ COMMITTEE/JIVE/ILG)

KE$SHA (KEMOSABE/RCA/RMG)
SUPER BASS
. NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
-I PARTY ROCK ANTHEM
LMFAQ FEAT LAUREN BERNETT & GOONROCK (PARTY ROCKAWR.LLAMCHERRYTREEMNTERSCORE)

6 FOOT 7 FOOT
LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNIVERSAL MOTOWN)

MOTIVATION

| KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN)

| F**K YOU (FORGET YOU)

5_CEE LO GREEN (RADICULTURE/ELEKTRA/ATLANTIC)

2 SURE THING )

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

BOOM

SNOOP DOGG FEAT. T-PAIN (DOGGYSTYLE/PRIORITY/CAPITOL)
BEST LOVE SONG

~_T-PAIN FEAT. CHRIS BROWN (KONVICT/NAPPY BOY/JIVE/JLG)

. JOHN
LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL MOTOWN)

BRING IT BACK

TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)

MAN DOWN

RIHANNA (SRP/DEF JAM/IDJMG)

TWISTED

" GORILLA 20E FEAT. LIL JON (BLOCK/ATLANTIC/EONE)
BOW CHICKA WOW WOW

MIKE POSNER FEAT. LIL WAYNE (J/RMG)

JUDAS
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

"WALKING
MARY MARY (MY BLOCK/COLUMBIA)

YO GOTTI FEAT. CIARA (INEVITABLE)
MELANIE FIONA (SRC/UNIVERSAL MOTOWN/UMRG)
5 4z THE SHOW GOES ON
LUPE FIASCO {1ST & 15TH/ATLANTIC)
LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)

ALL YOUR LOVE

g K' LA (MUSIC LINE/IDJMG)
PLATINUM

it SNOOP DOGG FEAT. R. KELLY (O0GGYSTYLE/PRIORITY/CAPITOL)

WHERE YOU AT
MY GIRL

. MINDLESS BEHAVIOR (STREAMLINE/CONJUNCTION/INTERSCOPE)
WHAT YO NAME 1Z

E | [} WE CAN GET IT ON
GONE AND NEVER COMING BACK
- i JENNIFER HUDSON (ARISTA/RMG)
OUT OF MY HEAD
"} KIRKO BANGZ (LMG/UNAUTHORIZED/WARNER BROS.)

| GET MONEY HUSTLE HARD
BIROMAN FEAT LIL WAYNE MACKMAINE & -PAIN (GASH MONEYLMVERSAL IITOWNMRG) ACE HOOD (WE THE BEST/DEF JAM/IDJMG)
9 PIECE YOU BE KILLIN EM
RICK ROSS FEAT. LIL WAYNE OR T, (MAYBACHSLIP-N-SLIDE/DEF JAMIDIMG) FABOLOUS (DESERT STORM/DEF JAM/IDJMG)
TWISTED GROVE ST. PARTY

|_GORILLA ZOE FEAT. LIL JON (BLOCK/ATLANTIC/EONE) WAKA FLOCKA FLAME FEAT. KEBO GOTTI (1017 BRICK SOUAD ASYLUMAWARNER BROS )
UNUSUAL MORE

TREY SONGZ FEAT. DRAKE (SDNGBOOK/ATLANTIC) .} USHER {LAFACE/JLG)

BETWEEN THIE BULLETS
BEASTIE BOYS GET ‘HOT’ AT NO. 1

Beastie Boys open their latest set, “Hot Sauce Committee
Part 2,” at No. 1 on Top R&B/Hip-Hop Albums with
128,000 copies, according to Nielsen SoundScan. It’s the

BEASTIEBOYSHOTSAUCECOMMITTEEPARTTWO

hip-hop act’s second No. 1 following 2004’s “To the 5 Bor-
oughs,” which debuted atop the list. Despite its two lead-
ers and eight charted albums, the Beasties haverr’t had a
hit on Hot R&B/Hip-Hop Songs since 1987’s “Brass Mon-
key.” Further, the group has never reached the Rap Songs
airplay chart. Meanwhile, the new album’s first single,

“Make Some Noise,” holds at No. 7 on Alternative Songs.
On Rap Digital Songs (viewable in full at billboard.
biz/charts), the group has two entries: “Noise” at No. 26 (17,000 this week) and album cut

“Don’t Play No Games” at No. 46 (9,000). —Rauly Ramirez

Go to www.billboard.biz for complete chart data
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{J/IRMG)

LOVE LETTER

R. KELLY (JIVE/JLG)

| SMILE

KIRK FRANKLIN (FO YO SOUL/GOSPQ CENTRIC/VERITY/JLG)

WHERE YOU AT

_ JENNIFER HUDSON (ARISTA/RMG)

4EVERMORE

ANTHONY DAVID FEAT. ALGEBRA (PURPOSE/EONE)

NOT MY DADDY

KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GIRLY/MALACO)
SO IN LOVE J

JiLL SCO'HEK[MMHM_@_IDN@UESBABEWARNER BROS |

WALKING

| MARY MARY (MY BLOCK/COLUMBIA)

YOU ARE

CHARLIE WILSON (P MUSIC/JIVE/JLG)

SHARE MY LIFE

KEM (UNIVERSAL MOTOWN/UMRG)

ANYTHING

MUSIQ SOULCHILD FEAT. SWIZZ BEATS (ATLANTIC)

GONE AND NEVER COMING BACK

MELANIE FIONA (SRC/UNIVERSAL MOTOWN/UMRG)

BEAUTIFUL

NOEL GOURDIN {MASS APPEAL/EONE)

IF IT'S LOVE

KEM FEAT. CHRISETTE MICHELE (UNIVERSAL MOTOWN/UMRG)

GOOD MAN

RAPHAEL SAADIO (COLUMBIA)

PIECES OF ME

LEDIS! (VERVE FORECAST/VERVE)

CAUGHT MY EYE

MINT CONDITION (SHANACHIE)

STILL IN LOVE WITH YOU

SADE (EPIC/COLUMBIA}

CLOSER

| JOE (DEXTERITY SOUNDS)

COLLARD GREENS & CORNBREAD

FANTASIA (S/19/J/RME)

LOVE FACES

TREY SONGZ (SONGBOOK/ATLANTIC)

BABY

JAGGEQ EDGE (SLIP-N-SLIDE/CAPITOL)

YOUR BODY IS THE BUSINESS

AVANT (VERVE FORECAST/VERVE}

EXCUSE ME

JAZMINE SULLIVAN (J/RMG)

RADIO MESSAGE

. KELLY (JIVE/JLG)

ERLLG) CHAIS BROWN FEAT LIL WAYNE & BUSTA RHYMES (/VEALG)

ALL OF THE LIGHTS

| _KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC)

MOMENT 4 LIFE

NICKI MINAJ FEAT. DRAKE (YOUNG MONEY/CASH

RACKS

Y FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)

DID IT ON'EM

& NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

MY LAST

BIG SEAN FEAT. CHRIS BROWN (G.0.0.D/DEF JAMVIDIMG]

THE SHOW GOES ON

LUPE FIASCO (15T & 15TH/ATLANTIC)

6 FOOT 7 FOOT

LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNNVERSAL MOTOWN)

HUSTLE HARD

ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

GIVE ME EVERYTHING

PATBULL FEAT. NE-YO, AFROJACK & NAYER (MR. 305/P0L0 GROUNDSURMG)

NO HANDS

WAKA FLOCKA FLAME (1017 BRICK SOUAD/ASYLUMMWARNER BROS )

BACKSEAT

NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS.)

JO HN

LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL MOTOWN)
GROVE ST. PARTY

WAKA FLOCKA FLAME FEAT.KEBO GOTTI (1017 BRICK SOUAD/ASYLUWMWARNER BROS)

YOU BE KILLIN EM

FABDLOUS (DESERT STORM/DEF JAM/IDIMG)

BRING IT BACK

TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)

| NEED A DOCTOR

DR. DRE FEAT, EMINEM & SKYLAR GREY (AFTERMATHINTERSCOPE)

WRITTEN IN THE STARS

nms TEMPAH FEAT ERIC TURNER (DISTURBING LONDONPARLOPHONE CAPITOL)

| DON'T DESERVE YOU

LLOYD BANKS FEAT. JEREMIH (G UNIT/CAPITOL)

YOUR LOVE

DIDDY - DIRTY MONEY FEAT. TREY SONGZ (BAD BOY/INTERSCOPE)

OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)

UP ALL NIGHT

DRAKE FEAT. NICKI MINAJ (YOUNG MONEY/CASH MONEYANNERSAL MOTOWN)

PARTY ROCK ANTHEM

LMFEAD FEAT LALREN BENNETT & GOONROCK (PRTY ROCKWL LA GHERRYTREE NTERSL0PE)

SUPER BASS

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

MOTOWN)

Data for week of MAY 21, 201

tream R&B/Hip-Hop and Rhythmic radio.

gend for rules and explanations. 76 MAINSTREAM R&B/HIP-HOP, 74 RHYTHMIC, 66 ADULT R&B stations are
See Charts Legend on billboard.biz for rules and explanations All charts « 2011, Prometheus Global Media, LLC and Nieisen SoundScan, Inc. All rights reserved.

days a week. RAP SONGS: Reflects the top rap titles at Mains

TOP R&B/HIP-HOP ALBUMS: See Charts Le
electronically monitored 24 hours a day. 7
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AIRPLAY
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niclsen

SoundScan

TITLE
ARTISY IMPRINT / PROMOTION LABEL

CHRIS BROWN FEATURING BENNY BENASS! JVE/LG

Billbeard. Iy A

BEAUTIFUL PEOPLE J

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE/JLG

WHERE YOU AT
~_JENNIFER HUDSON ARISTA/RMG
SWEAT

SNOOP DOGG DOGGYSTYLE/PRIORITY/CAPITOL

' ORIGINAL SIN
INXS FEAT ROB THOMAS & INTRODUCING DJ YALEIOYS PETROL ELECTRIZATCOTHIN

DANCING TONIGHT
KAT DELUNA GLOBAL MUSIC BRANDUNVERSAL MUSIC BELGIuM

' FADE
KRISTINE W FLY AGAIN

WORLD KEEPS TURNING
SYLVIA TOSUN SEA 70 SUN

TURN IT UP
. _ULTRA NATE DEE# SIGAR/STRICTLY RHYTHM

HOLLYWOOD TONIGHT
5 MICHAE} J{\EK_SON MJJ LPIC_

. KICK US OUT

] | HVPER CRUSH UNIVERSAL MOTOWN

GOOD GIRL
ALEXIS JORDAN STARROC/ROC NATION/COLUMBIA

- ARMY OF LOVE
KERL! ISLAND/IDJMG

ROLLING IN THE DEEP
. ADELE XL/COLUMBIA

MIRRORS
" NATALIA KILLS CHERRYTREE/INTERSCOPE

7 11 PUSHIT
JESSIE AND THE TOY BOYS FEATURING YELAWOLF PROSPECT PARK

hi' F CALL MY NAME
! SULTAN & NEO SHEPARD FEATURING NADIA ALI HAREM

22 7 SANFRANCISCO IS MY DISCO
_ LAURA LARUE NEAR

CHANGES
IE .. DIRTY VEGAS OM

HEY (NAH NEH NAH)
RICO BERNASGONI VS. VAYA CON DIOS STARSHIT/CAPP/SILVER BLUE

E ' ALL HERE NOW
| DAVIO GARCIA & HIGH SPIES FEAY. SARAH TANCER SDLMATIC

o7 § PERFECT STRANGER
. MAGNETIC MAN FEATURING KATY 8 COLUMBIA

| E.T.
KATY PERRY CAPITOL

TACALACATEO
INDIA & PEPPE CITARELLA ANGEL EYES

WE OWN THE NIGHT
ANDREA ROSARI0 HECHTIC

DANCE/
ELECTRONIC ALBUM

ARTIST
TITLE IMPRINT & NUMBER /‘DISTRIBUTING LABEL

1 132 LADY GAGA
THE FAME STREAMLNGACHLME CHERRYTREE NTERSCPE 011405 U

3 2 DAFT PUNK
TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005672°
DAFT PUNK
| TRON: LEGACY RECONFIGURED WALT DISNEY D13540
2’ 1 4 GORILLAZ
THE FALL VIRGIN 97588*/CAPITOL

4X4=12 MAUSTRAP 2518/ULTRA
KESHA |
1 A8 THE DANCE COMMANDER + 1 COMMAND YOU T0 DACE KEMOSABERCA BGS0BRNG |

- SKRILLEX
SCARY MONSTERS AND NICE SPUTES

BIG BEAT/ATLANTIC 526318/4G |5

. THE FAME MONSTER (EP) STREAM. NE/KONLVE/CHERR TTREENTERSOOPE.0138724/GA

LADY GAGA 1
THE REMIX STREAMLINE/KONUVE/CHERRYTRES/INTERSCOPE 014633464 |

(‘Tz s TIESTO
CLUB LIFE VOLUME ONE- LAS VEGAS MUSICAL FREEDDM 001

VIC LATINO
VIC LATINO PRESENTS: ULTRA DANCE 12 ULTRA 2734 i

- 2 VARIOUS ARTISTS

UKF DUBSTEP 2010 UKF DIGITAL EX

' JAMES BLAKE N
JAMES BLAKE POLYDOR/UNIVERSAL REPUBLIC 02UMRG |1
|
B! 82
. HANNA (SOUNDTRACK) BLACK. LOT DIGITAL EYUIWERSAL STUOIOS
DOCTOR P & FLUX PAVILION J

RUPAUL

GLAMAZON RUCO 005
l’g g

CIRGUS #1 CIRC IS 001, UKF
19 13 CUT /// COPY

ATB
DISTANT EARTH KONTOR DIGITAL EX/NAPITH |
ZONOSCOPE MOLULAR 134°@
KYLIE MINOGUE

THE CHEMICAL BROTHERS

m APHRODITE PARLOPHONE 42903*/ASTRALWERKS® R

- 51 30 VARIOUS ARTISTS

" WWM‘WDWBNNZM}WWWM i
THIS S HAPPENING OFA/VIRGIN 09903*/CAPITOL
45 30H!3
. STREETS DF GOLD PHOTO FINISH 523412/AG®
VARIOUS ARTISTS
BEST OF DISCO SONOMA 0045 i
TIESTO
MAGIKAL JOURNEY: THE }_‘IH_SCULLECT]UN MAGIK MUZIK 2426/ULTRA

4 BASSNECTAR
TIMESTRETCH (EP) AMORPHOUS DIGITAL EX

23  NE-ENTRY

24  RE-ENTRY

Data for week of MAY 21, 2011 |
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76  LADY GAGA .

LCD SOUNDSYSTEM F

A

TITLE
ARTIST IMPRINT / PROMDTION LABEL

CALL YOUR GIRLFRIEND

| ROBYN KONICHIWA/CHERRYTREE/INTERSCOPE
JUDAS

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

- MOVE WITH IT
& l4' LINNEA LINNEA & CO.

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

‘. $'| CATCH A FIRE
7' ¥ _JOHN LEPAGE FEATURING DEBBY HOLIOAY & LF8 GROOVE

ON THE FLOOR
JENNIFER LOPEZ FEATURING PITBULL ISLAND/IDJME

WHAT A FEELING
ALEX GAUDINO FEATURING KELLY ROWLAND ULTRA

SEXY SEXY
CHARD UNIVERSAL WAVE

. Sam
RIHANNA SRP/OEF JAM/IDJMG

DANCE WITH ME
HOT ROD G NOTE

_"- YOU CAN'T STOP THE RAIN
© " MARTIN CLANCY & THE WITNESS PROTECTION PROGRAMMIE SEAPORT

TAKING OVER NOW
HMC: HANNAH & MIAMI CALLING SNOWDOG

~ PARTY ROCK ANTHEM

LMFRQ FEAT LAUREN BENRETT & GOONROCK PARTY ROCKMALLLAMCHERRYTREEITERSCOPE

WALKING
MARY MARY MY BLOCK/COLUMBIA

.= YOU LIKE IT WILD
 RANNY FEATURING JESSICA WILD ROCKBERRY

NOT MY DADDY
EVA IN YA FACE/BUNGALO

| SEE THE NEW HONG KONG
__IOSIE COTTON SCRUFFY

BLOW
KESHA KEMOSABE/RCA/RMG

DO YOU WANT TO OR NOT?
ILIKE T ELECTRIC FEAT. SOPHIA LOLLEY BEAT CONGRES: /S RICTLY RENTHM

GAVE UP ON LOVE
KELLI DENTZ

SWEET SUGAR POISON
DAVE MATTHIAS VS. JULISSA VELDZ CARRILLO

ALL ABOUT SEX
SARIAH REIGNING HEARTS

WRITTEN IN THE STARS
TINIE TEMPAK FEAT. ERIC TURNER D15 TURBING LONDONPARLOPHONE/CAPTOL

PRICE TAG
JESSIE J FEATURING B.0.8 LAVA/UNIVERSAL REPUBLIC

WE GOT MUSIC
M2 MUNCHIE AMI

DANCE
AIRPLAY"

TITLE
JARTISY IMPRINT / PROMOTION LABEL

ADDICTION
MEDINA ULTRA

i KA.TV PERRY FEATURING KANYE WEST CAPITOL

r MR. SAXOBEAT
AIJ.XANDRA STAN ULTRA

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE/JLG

PARTY ROCK ANTHEM
LHFAD FEAL LAUREN BENNETT & GOONROCK PAATY ROCKWRLLAMCHERRYIREEMTERSCOPE

S&M
RIHANNA SRP/DEF JaM IDJMG

nfﬁ@ ROLLING IN THE DEEP
ADELE XL/COLUMBIA
~ WALKIN' ON THE MOON
- KRIS MENACE FEATURING EMIL NERVOUS

q FREEFALLIN'
[.H Z0E BAOWI BIG BEAT/ATLANTIC

HELLO
MARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

nielsen

niclsen

- ARTIST
. TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

HARRY CONNICK JR.

1 CONCERT ON BROADWAY COLUMBIALEGAGY T7295/S0NY MUSIC
 WILLIE NELSON & WYNTON MARSALIS FT. NORAH JONES -
HERE WE GO AGAIN BLUE NOTE 96354 5L
GRETCHEN PARLATO

lm 2 THE LOST AND FOUND 0BLIOSOUND 113

F| ‘:' FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
I'H[ VER BEST OF THE RAT PACK FRANK SHATRA ENTERPRISESREPRISE 52624 1WARKER 8305

P 'SOUNDTRACK
TREME: SEASON 1 HBO, GEFFEN 014910/1GA

‘ 2*. MICHAEL BUBLE
%18 HOLLYWOOD THE DELUXE [43REPRISE 5261 4UWARNER BROS
KARRIN ALLYSON
"ROUND MIDNIGHT CONCORD JAZZ 32662/CONCORD |
7'- CHARLIE HADEN QUARTET WEST
£ SOPHISTICATED LADIES EMARCY 015347/DECCA
5 REBIRTH BRASS BAND
THE REBIRTH OF NEW ORLEANS BASIN STREET 1202
IRVIN MAYFIELD [
LOVE LETTER TO NEW ORLEANS BASIN STREET 0406
BILL FRISELL
SIGN OF LIFE SAVOY JAZZ 17818/SLG
‘[ NINA SIMONE
| S.0UL: NINA SIMON SONY MUSIC CMG 83783/50NY MUSIC_
2 J. REDMAN'A. PARKS M. PENMAN E. HARLAND
JAMES FARM NONESUCH 526294/ WARNER BROS.
- VARIOUS ARTISTS
CLASS ACTS OF THE VEGAS STRIP ENE SPECIL MARKETS 19867 EXSTARBLCKS

@ =

-

TEMPO ARY
ALBUMS™

ARTIST

ITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
BONEY JAMES |
CONTACY VERVE FORECAST 015375/VG

JAZZ/

CLASSICAL haa

»
A.n » 2011

TRADITIONAL "
CLASSICAL ALBUMS™

S ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MORMON TABERNACLE CHOIR
MEN OF THE MORMON TABERNACLE CHOR MORMON [ASERWCLE OHOR 5065126

VARIOUS ARTISTS

THE ROYAL WEDDING: DECCA DIGITAL EGUNVERSAL CLASSICS GROUP

~ JOSH WRIGHT

JOSH WRIGHT SHADOW MOUNTAIN 5055981

VARIOUS ARTISTS

BIZET: CARMEN SUGARDECCA 014591 UNVERSAL CLASSICS GROUP

. ZUILL BAILEY/AWADAGIN PRATT1

BRARMS TELARC 32664 CONCDRD

ERIC WHITACRE

LIGHT & GOLD DECI# 07 4850/UNNVERSAL CLASSICS GROUP

L. HUNT LIEBERSON PHILKARMONIA BAROGUE ORCH.

BERLIOZ: LES NUITS DETE/HANDEL PHILHARMONA BAROQUE 01 A

). FISCHER ORCHESTRE PHILHARMONIQUE OF MONTECARLO

| POEME DECCA 015535/UNIVERSAL CLASSICS GROUP §

WLSSONRYSANEKUDHGAKERS STEWART METRPOLTAN OPERS

WAGNER: DIE WALKURE SONY CLASSIGAL 853GH/SONY MASTERWORKS

J KAUFMANN ACCADEMIA NAZIONALE Di SANTA CECILIA

VERISMO ARIAS DECCA 015463UNIVERSAL CLASSIGS GROUP

A NETREBKOM. PZZOLATOIORCH DELL'NAZIONALE OY SENTA CECILA

‘STABAT MATER: & TRIBLTE TO PERGOLESI DG 015444/ UNNERSAL CLASSICS GROUP

DAWN UPSHAW-LARLA OLIONAIRD CRASH ENSEMBLE

DONNACHA DENNEHY: GRA AGUS BAS NOMESUCH 5270BYWARNER BROS

5. DINNERSTEIN KAMMERORCHESTER STAATSKAPELLE BERLIN |

* BACH: A STRANGE BEAUTY FONY [LAZSIAL 61742, S0NY MASTERWORKS

MITSUKO UCHIDATHE CLEVELAND ORCH.

MOZART PAAND CONCERTOS DECL A 15498 UNVERSAL CLASSICS GROUP

, THE BAND OF THE WELSH GUARDS |

A ROYAL TRIBUTE RHINO 67271 ‘!_

ARTIST
= TITLE IMPRINY & NUMBER / DISTRIBUTING LABEL ]
e mvm GARRETT j
ROCK SYMPHONIES DECCA 014442

ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS UP 31810%/CONCORD
GALACTIC
THE OTHER SIOE OF MIONIGHT ANTI. 67152/EPITAPH |
TROMBONE SHORTY
BACKATOWN VERVE FORECAST 014194//6
KENNY G
HEART AND SOUL CONCORD 32048
DAVE KOz
HELLO TOMORROW CONCORD 31753
VARIOUS ARTISTS
SRO0TH SAZZ NUMBER 1 HITS CONORD UZPEACHEADS LP 354CONCIRD
FOURPLAY
LET'S TOUCK THE SKY HEAOS UP 32030/CONCORD
- PAUL HARDCASTLE !
. DESIRE TRIPPIN N RHYTHM 46 -

THE RIPPINGTONS FT. RUSS FREEMAN !
COTE DAZUR PEAK 32580/CONCORD
BRIAN CULBERTSON
| XI GRP 014460/V6
KEIKO MATSUI
> _THE ROAD ... SHANACHIE 5168

- HERBIE HANCOCK

;9'_‘ THE IMAGINE PROJECT HANCOCK 0001
KIRK WHALUM
THEGISPEL XCCORDAG 0 AZ CHAPTER N TP DRANERMAK AENLE 51420005205
JAZZMASTERS
JAZZMASTERS VI TRIPPIN '\ RHYTHM 41

e
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[

S

ARTIST IMPRINT / PROMOTION LABEL

PITBULL FEAT. NE-YO. AFROJACK & NAYER MR, 305P0L0 GROUNDS//RMG

2
BEAUTIFUL PEOPLE
CHRIS BROWN FEATURING BENNY BENASSI JIVE/JLG

ON THE FLOOR
JENNIFER LOPEZ FEATURING PITBULL ISLANO/IDJMG

@ﬁﬂ MORE
. USHER LAFACE/JLG

NITON (THE REASON})
ERIC PRYDZ ULTRA

WHAT A FEELING
-l ALEX GAUDINO FEATURING KELLY ROWLAND ULTRA

B CALL MY NAME
SULTAN & NED SHEPARD FEATURSNG NADIA ALI HAREM

DROWNING
ARMIN VAN BUUREN FEATURING LAURA V ULTRA

5 '} WHERE YOU WANNA GO
MISCHA DANIELS FEATURING J-SON ULTRA

SUN & MOON
ABOVE & BEYOND FEATURING RICHARD BEDFORD ULTRA

~ HOLLYWOOD TONIGHT

16 CHAEL JACKSON MU/EPIC

SEEK BROMANCE
_ TiM BERG NAPITH

MY STORY
CELIA SOLTRENZ/CLOUD 9

BOYFRIEND
BIG TIME RUSH NICKELODEON/COLUMBIA

For chart reprints call 212.493.4023

" WRITTEN IN THE STARS + 1 1 EBNcontact I
= TINIE TEMPAH FEAT. ERIC TURNER DISTURBING LONDONPARLOPHONE/CAPITOL BONEY JAMES VERVE FORECAST/VERVE
GIVE ME EVERYTHING 3 g BOTSWANA BOSSA NOVA

__DAVID BENOIT HEADS UP/CMG

5 |47 TS TIVME

e t‘ BRIAN CULBERTSDN GRP/VERVE
UNDUN
STEVE COLE MACK AVENUE/ARTISTRY

N q_ AFFIRMATION
KEIKO MATSUI SHANACHIE

n 14 3 ANYTHING'S POSSIBLE
{ OAVE KOZ CONCORD/CMG

‘&3 : 25 ENCANTADORA
I N BLAKE AARDN FEAT. NAJEE INNERVISION
: JUMP START

- 5 133 s eaintsa

SPIN CYCLE

n[h .~ | DREW DAVIDSEN CREATIVE SOUL JAZZ
o 2 PUSHTO START

- PAUL TAYLOR PEAK/EONE
‘ ~ STILL IN LOVE WITH YOU
— . SADE EPIC/COLUMBIA

E 8 1 1 FOUND THE KLUGH

GERALD ALBRIGHT HEADS UP/CMG
- SUMATRA
- JEFF LORBER HEADS UP/CMG

1T IS WHAT IT IS
VINCENT INGALA VINCENT INGALA

‘3-'4“ STING f
SYMPHONICITIES CHERRYTREE/DG (14464 AINVERSAL CLASSICS GROLP

ALFIE BOE i
BRING HIM HOME DECCA 015330 .

' STING FT. THE ROYAL PHILHARMONIC CONCERT ORCH.

) | STING: LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA m

7 OB GARDNER T THE SPRE CHORUS ANDLONDON STMPHONY ‘.

| LAMB OF GOD SPIRE 15

' KATHERINE JENKINS

BELIEVE 143/REPRISE 522190 WARNER BROS

- MORMON TABERNACLE CHOIR |
HEAVENSONG MORMON TABERNACLE CHOIR 5035926 [
JACKIE EVANCHO

0 HOLY NIGHT (EP) SYCO/COLUMBIA 81151/50NY MUSIC &
IL VOLO

1L VOLO OPERA BLUES/GATICARENTOR/GEFFEN 015517 EXIGA
. 20E KEATING

INTO THE TREES ZOE KEATING 03 EX
SYBARITES |
DISTURB THE SILENCE SYBARITE CHAMBERT PLAYERS 002 |

\ THE IRISH TENORS

IRELAND RAZO% & T/t 61088

THE IRISH TENORS i
THE VERY BEST OF THE IRISH TENORS EQNE 2300_
M. PATTON WITH ORCH. FILARMONICA A TOSCANINI
MONDO CANE IPECAC 119 1

% EIGHTH BLACKBIRD BANG ON A CAN @
STEVE REICH: DOUBLE SEXTER/2X5 NONESLICH 524853 WARNER BROS

)
I

-

ARTIST = ||
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
5 ﬂcemc WOMAN

SONGS FROM THE HEART MANHATTAN 58360/8L5
', CELTIC THUNDER
HERITAGE CELTIC THUNOER 015195/DECCA
4» CELTIC WOMAN .
-{ E LULLABY MANHATTAN 47069/BLG i
» VARIOUS ARTISTS
5 4ELEQ HAMENR: SINGE OF N S0 86 OLSTOM WARKETIVG GROUPHHEAR 1STHYSTARBLDKS
DENGUE FEVER I
. CANNIBAL COURTSHIP FANTASY 32622/CONCORD L
LOREENA MCKENNITT
THE WIND THAT SHAKES THE BARLEY JLAkL 4 ROADVERVE 015015°VG
BOMBINO »
AGADEZ CLIMBANCHA 20 I
CELTIC THUNDER
TS ENTERTAINMENT! CELTIC THUNDER 013924/DECCA

YELLE

~ SAFARI DISCO CLUB RECREATION CENTERAZ/COOPERATIVE 76008DOWNTOWN I
COUNTDOWN ORCHESTRA
e CELTIC FAVORITES SONOMA 3949
LES NUBIANS i
~ NU REVOLUTION SHANACHIE 5788
FEMI KUTI
_AFRICA FOR AFRICA KNITTING FACTORY 1113
ORLA FALLON
MY LAND ELEVATION 013 .
B DANIEL O'DONNELL
MOON OVER {RELAND DPTV MEDIA 72

COUNTDOWN SINGERS & ORCHESTRA |-
CELTIC FAVORITES SUNOMA 0064 Y.

Go to www.billboard.biz for complete chart data | 49
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33 ARTIST (IMPRINT / PROMOTION LABEL) JE= | SX =35 TITLE IMPRINT / PROMOTION LABEL) ! SZ £E ARTISTIMPRINT / PROMOTION LABEL) (IMPRINT / PROMOTION LABEL)
1 1 8 LLUVIA AL CORAZON 1 14 MANA 1 1 29 ME ENCANTARIA 1 1 8 LLUVIA AL CORAZON
. MANA (WARNER LATINA) ORAMA Y LUZ WARNER LATINA 526530 @ VIR g FIDEL RUEDA DISA | MANA WARNER LATINA
2 3 41 CORAZON SIN CARA e 3 23 CRISTIAN CASTRO ° 2 23 GRACIAS ADIOS 2 ot 17 MAS
PRINCE ROYCE (T0P STOP) - VIVA EL PRINGIPE UNVERSAL MUSIC LATRNO 075013UARLE ® VIOLENTO DISA/ASL B RICKY MARTIN SONY MUSIC LATIN
3 5_ 97 ME ENCANTARIA o 5 gp PRINCE ROYCE 2 o 4 15 TE AMO Y TE AMO i VEN A BAILAR
i FIDEL RUEDA (DISA) ~ & PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN LA ADICTIVA BANDA SAN JDSE DE MESILLAS SONY MUSIC LATIN S JENNIFER LOPEZ FEATURING PITBULL ISLAND/IDJMG
o 4 2 GRACIAS A DIOS o G JOAN SEBASTIAN a4 3 17 EL CULPABLE 8 ENTRE TUS ALAS
L= VIOLENTO (DISA/ASL) LOS HUEVOS RANCHEROS FONOVISA 354638/UMLE ESPINOZA PAZ 0ISA/ASL CAMILA SONY MUSIC LATIN
10 TE AMO Y TE AMO ° 5 65 CAMILA O o 5 16 CUANTO ME CUESTA . i 1 4 CORAZON SIN CARA
: T "~ _LAADICTIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN) - | DEJARTE DE AMAR SONY MUSIC LATIN 59881 LA ARROLLADORA BANDA EL LIMON DISA = PRINCE ROYCE TOP STOP
6 6 14 EL CULPABLE 6 § 44 ENRIQUE IGLESIAS o g 11 EL ARDIDO 6 13 TENGO TU LOVE
_ESPINOZA PAZ (DISA/ASL) EUPHORIA NVERSAL REPUBLICAIVERSAL MUSC LATNO 014448MRGUMLE LARRY HERNANDEZ MENDIETA/FONOVISA ) _SIETE LA VIDA BUENA
°' g 5 VENA BAILAR ° 13 25 DON OMAR ° 9 15 LA CIUDAD DEL OLVIDO ° CONTESTAME EL TELEFONO
JENNIFER LOPEZ FEATURING PITBULL (ISLAND/IDJME) HEET THE RPHAS. THE KNGS BACK CRFAATDACHETE D14S5TIMLE ®) EL TRONO DE MEXICO FONOVISA d ALEXIS & FIDO FEATURING FLEX SONY MUSIC LATIN
8 5 37 DANZA KUDURO o 1 7 INTOCABLE 8 6 35 NI LO INTENTES o PELIGRO
DON OMAR & LUCENZO {Y22¢% ORFANATOMACHETEUNVERSAL MUSC LATIVO] 2011 G.I.M. 029/DASMI JULION ALVAREZ Y SU NORTENO BANDA DISA/ASL REIK SONY MUSIC LATIN
e 11 B! 2 TABOO o s0 7 GLORIA TREVI o 11 19 EL TIERNO SE FUE e TONIGHT (I'M LOVIN' YOU)
A ... _DON OMAR (ORFANATO/MACHETE/UNNERSAL MUSIC LATING) y GLORIA UNIVERSAL MUSIC LATINO 015369/UMLE CALIBRE 50 DISA - ENRIQUE IGLESIAS FEAT LUDACRIS & BJ FRANK E UNVERSAL REPUBLIC
] CUANTO ME CUESTA @ SHAKIRA EL PADRINO DANZA KUDURO
m 12131 |5 ARROLLADORA BANDA EL LIMON (DISA) 12028 spie ew sou epic 77433/50NY MUSIC LaTiN 1010 26 45 SEBASTIAN FONOVISA L5 ST pon owak s Lucezo s MUSC LATND
o g 11 CONTESTAME EL TELEFONO 14 9 15 WISIN & YANDEL 11 7 10 HABITACION 69 0 12 g MIVIDA
© " ALEXIS & FIDO FEATURING FLEX (SONY MUSIC LATIN) LOS VAQUERDS: EL REGRESO WY/MACHETE 015218/UMLE ki BANDA LOS RECODITOS DISA DIVINO MVP
16 15 TONIGHT ('M LOVIN' YOU) 12 7 6 GERARDO ORTIZ @ 2 5 [N NO ME DEJES CON LAS GANAS : 12 13 ESTOY ENAMORADO
4 ENRIQUE IGLESIAS FEATURING LUDACRIS & DJ FRANK £ (UNVERSAL REFUBLL) MORIR Y EXISTIR: EN VIVO DEL 62733/SONY MUSIC LATIN & ° ° [I[]4/88 105 HOROSCOPOS DE DURANGO DISA/ASL WISIN & YANDEL WY'MACHETE/UNIVERSAL MUSIC LATING
@ 19 8° EL ARDIDO 1358 1EN B3 - TIERRA CALI @ 29 4 PROMETI @ 15 8 MR. SAXOBEAT
o LARRY HERNANDEZ (MENDIETA/FONOVISA) - N SIGLO OE AMOR VETTDRANENEMUSIGURVERSAL MUSIC LATMO Bo413AMLE INTOCABLE G.I M W ALEXANDRA STAN ULTRA [
T MAS LOS BUKIS ROBARTE UN BESO S&m
@ 1677 aickr manTin (sony nusic LT 0 14016 55 anvERSARIO FONOVISA 354608/UNLE 1912 2 rocssie 6w B m 20 9 pania SAP/DEF JAM/IOIMG
@ 18 13 LA CIUDAD DEL OLVIDO @ 21 14 RICKY MARTIN - 16 15 15 ERES MI NECESIDAD LT ESTOY ENAMORADO
i " EL TROND OE MEXICO (FONOVISA) MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472 £L BEBETO Y SUS BANDA PATRIA CHICA DISA/ASL - DANNY FORNARIS ORFANATO/MACHETE/UNNERSAL MUSIC LATING
16 13 :34' NI LO INTENTES 16 15 2 OLGA TANON 16 13 18 LA ULTIMA SOMBRA @ 27 12 TABOO
"7 JULION ALVAREZ Y SU NORTEND BANDA (DISA/ASL) NIUNA LAGRIMA MAS MIA MUSA 90020/SONY MUSIC LATIN GERARDO ORTIZ DEL/SONY MUSIC LATIN BON OMAR ORFANATO/MACHETE/UNIVERSAL MUSIC LATINO
0 g | EL TIERNO SE FUE Q 61 2 |idl SIETE G 18 7 LA HUMMER Y EL CAMARO g 3 VEN COMMIGO
i " | CALIBRE 50 (DISA) A - ° B8NS MUCHA COSA BUENA LA VIDA BUENA 8941 4 ESCOLTA DE GUERRA, VOZ DE MANOO Y JORGE SANTACAUZ PATOREBEL L DADDY YANKEE FEATURING PRINCE ROYCE EL CARTEL
18 14 '35 | ESTOY ENAMORADO m 18 3 VARIOUS ARTISTS 48 14 40 INCREIBLE 18 17 TU ESPACIO VACIO
1550 WISIN & YANDEL (WY/MACHETE/UNIVERSAL MUSIC LATINO) 0L RECORDS PRESENTA ENFERUEDAD HASHA EL &7 725N HUSE L) BANDA SINALOENSE MS DE SERGIO LIZARRAGA DISA/ASL JUAN VELEZ UNIVERSAL MUSIC LATINO
2 |3 | VEN COMMIGO 1o 16 49 GERARDO ORTIZ 0 48 19 4p ME DUELE JUST CAN'T GET ENOUGH
| DADDY YANKEE FEATURING PRINGE ROYCE (EL CARTEL) NI HOY Nt MANANA DEL 68924/SONY MUSIC LATIN 5 ROBERTO TAPIA FONOVISA THE BLACK EYED PEAS INTERSCOPE
20 24 EL PADRINC @ 2% 50 MARC ANTHONY @ 2% 4 LA REINA DEL SUR TAN SOLO TU |
JOAN SEBASTIAN (FONOVISA) ICONOS SONY MUSIC LATIN 67402 b LOS CUATES DE SINALOA SONY MUSIC LATIN FRANCO E ITA FEATURING ALEJANDRA GUZMAN SONY MUSIC LATI

99 7 EL TRONO DE MEXICO
SIGO ESTANDO CONTIGO FONOVISA 354637/UMLE

"VARIOUS ARTISTS
LAS BANOAS ROMANTICAS DE AMERICA DISA 721627 UMLE

30 MARCO ANTONIO SOLIS

B 9 HABITACION 69
- BANDA LDS RECODITOS (DISA)

TU ANGELITO
CHINO Y NACHO (MACHETE/UNIVERSAL MUSIC LATINO)
23 7 ENTRETUS ALAS

‘N
=

25 13 19 15

0:02:0

22
CAMILA (SONY MUSIC LATIN) @ : EN TOTAL PLENITUD FONOVISA 354570/ UMLE @ s RFPLA
M3 NO ME DEJES CON LAS GANAS @ 28 97 PITBULL o)
| LOS HOROSCOPOS DE DURANGO (DISAVASL) ARMANDO MR 305FAMOUS ARTIST 33050/SONY MUSIC LATN “hg B e \
b £ i
25 2 16 LA ?onEN#\%?éAApnm - E 32 4 JOAN ] — ZE =3 ARTIST (MPRINT / PROMOTION LABEL) RTIST (IMPRINT / PROMOTION LABEL)
: B £ NGO TU LOVE . . VARIOUS ARTISTS T mCORAZON SIN CARA 1+ 1 s JBApAnza kuburo |
28 27 12 | SIETE (LA VIDA BUENA) 26 17_ AL 150490 LT WS ARARDS 200 UV MLSE TR 01560 BOALE E e = PRINCE ROYCE TOP STOP = AT 00N OMAR & LUCBNZ0 ANSORFAATOMACHETELRVERSAL MUSCLATRO |
i PELIGRO : LARRY HERNANDEZ ] 2 2 35 DANZA KUDURO 3 4 TABOO | B
@. 33 a (SONY MUSIC LATIN} @ 25 25 ;1 SupER EXITOS MENDIETAFONDVISA 570058/UMLE - DON OMAR & LUCENZ0 YANIS/ORFANATOMACHETEUNVERSAL MUSIC LATINO e : d | DON OMAR ORFANATGMACHETE/UNVERSAL MUSIC LATIN |
TERCER 1 TABOO 0 CONTESTAME EL TELEFONO
@ 4 3 ,PNE)SQCSPI i) @ m vwzmzsmw%ﬂlﬁ?mmwmmmmnw | WS 4B on oMaR ORFANATOMACHETEAUNVERSAL MUSC LATO 2 15 plenis & FIDO FEATURING FLEX SONY MUSIC LATIN H
»o 43 ' ERES MI NECESIDAD == VARIOUS ARTISTS s 4 3 19 LLUEVE EL AMOR 3g ESTOY ENAMORADO 3
29" 50 % 5eero v SUS BANDA PATRIA CHICA (DISA/ASL) 29 212 nsan ot RecoRs 2000 - 2010 DISA 720590/UMLE i _TITO "EL BAMBIND" SIENTE S WISIN & YANDEL WY, MACHETE/UNIVERSAL MUSIC LATIND g
3 : HINO Y NACHO VEN A BAILAR ° VEN COMMIGO £
@ 3 :,‘TE,][L?QTE;Ng?_ﬁmﬂ;gjggu,ﬁ;%g) 30 22 57 ﬁ, o ﬁ,w MACHETE 014142/UMLE o B 5 3 ennirtn LPEL FEATURING PITBULL ISLAND/IDIMG 5 DADDY YANKEE FEATURING PRINCE ROYCE EL CARTEL 2
: "2 12| ME RIO DE TI VARIOUS ARTISTS ) 14 30 BON, BON ) "' 5 94 LLUEVE EL AMOR <
ﬂ_. al B8 . onin TREVI (UNIVERSAL MUSIC LATINO) @n QUERIDA MADRE, “ON' MUSIC LATIN B7463 ., PITBULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN W5 2 TITD "EL BAMBINO" SIENTE ‘5’
= .~ ALEXIS & FIDO ° YOU NEED TO KNOW | TU ANGELITO 5
32 24 16 L'E/:A:‘:,ﬂwﬁofex?mgw LATiN S2NNCON I - reoi0tin SONY MUSIC LATIN 76992 R 18 8 oG ranon win muswsony music LaTn T 9 82 v v NACHD MACHETE/UNIVERSAL MUSIC LATINO gg
v W — RIGO TOVAR 4 TONIGHT (I'M LOVIN' YOU) DANDOLE zs
@ 48, 5! gﬁm;\ (SRP/DEF JAM/IDJMG) PSSR o miveRsario FoNOVISA 354633/UMLE . a 18 7 puriouE oLESiS FEAT.LUDACAIS & D Fiah E LNVERSAL REPLELC 8 T 32 G000 FEATURING JOWELL Y ONEGA NEW ERANENEMUSIC o8
L 1 3 b et Lo c
) VARIOU ;. ME DUELE LA CABEZA LA MELODIA gg
@ B s MVENXI(W;; @ 31188 |, Necin BiLﬁ«EJ:LSA;NSo 11007 o 737 YecToR ACOSTA D.AM.VENEMUSIC L8 1020 oy onmana capiToL LATIN N2 )
” ' I MR. SAXOBEAT = CALIBRE 50 | LLUVIA AL CORAZON BON, BON 3o
35 29, 7 L‘{'&@@’ggﬁ?ﬁ; 35 24 7 OF SINALOA PARR EL MUNDO DISA 721630/UMLE 10 10 MANA WARNER LATINA 1 8 3 PITBULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN gé
= 1 TITO "EL O [ CONTESTAME EL TELEFONO LA DESPEDIDA 33
@ % 7 an!n Sg:‘ﬁﬁNOAN ESTA MUERTO 36 0 13 e sm%ér:sns?ol;:/?mz Q CA1 155 51Es & FIDD FEATURING FLEX SONY MUSIC LATIN VU 1T 43 oDy YANKEE EL CARTEL/SONY 1USIC LTIy 33 -
{lid)s e = I
™ = . GIVE ME EVERYTHING . VARIOUS ARTISTS 12 15 21 NO ME DIGAS QUE NO & 2 VoA 3¢ l
Q‘ % 2 PITBULL FEATURIG NEYO, AFROLACK & MAYER (/. 3059010 GROLIDSRG ﬁ_‘ 388 1 110R OE MAORE CON TODO i CARIND PLATIND 11114 _ENRIQUE IGLESIAS FEAT. WASIN & YANDEL UNVERSAL MUSC LATINO \ DIVINO MVP gg
; LA HUMMER Y EL CAMARO BANDA SINALOENSE MM 13 19 § APRENDERE @ 13 11 MI CORAZON ESTA MUERTO go
@ - ESCOLTA OF GUERRA, VOZ DE MANDO Y JORGE SANTACRUZ (PATORESEL) @ AT 6 CoN SABOR A SHALOA DEDICADO A MI MADRE PLATIV 11077 HECTOR ACOSTA EL TORIY0 0.A M /VENEMUSIC - - AKM & KEN-Y PINA E‘Z
SSSNE R | | 15 AL SOL ae a1 & PESADO i 44 8 15 EL AMOR QUE PERDIMOS Q 16 5 LLAMA AL sOL a2
@ 95 2 130 6L BameING (SIENTE) 3833 B |yx wisona pARR 1 0154 721636/UMLE o “E DURSTORE= —— TTORENBAMBINOSSIENTE g2
ME ENAMORE LOS CUATES DE SINALOA : 30 HOY LO SIENTO 15 14 14 ME ENAMORE g8
MBS I avcer & KRz (MACHETE/UNIVERSAL MUSIC LATIND) @ 8712 10Can00 WITH THE MAFIA SONY MUSIC LATIN 77513 @ _—— MCICIZ 70N & LENHDNX FERTURING TONY OiZE PA AMEEL & KHZ VACHETE_IVERSAL MUSIC CATHO %:::
Q 1|4 ESTOY ENAMORADO 4 & VARIOUS ARTISTS @ 28 11 ES UN SECRETO @ 15 1§ ESTOY ENAMORADO 88
P T DARNY FORNARIS (ORFANATOAVACHETE/UNVERSAL MUSIC LATHO) ! i MAORE ERES UNICA: 12 GRANDES EXITOS PLATNO 11076 | PLAN B PINA _DANNY FORNARIS URi AHATO/MACHETE/UNIVERSAL MUSIC LATINO &
| 1 P LOS TITANES DE DURAN M|l CORAZON ESTA MUERTO G HOY LO SIENTO £
42 2 15 ghé%%?(%ysETDsERDIMOS a2 MUY AFORTUNAQDS DISA 7?,537vumLEGo A7 2 p g eny P e 1713 7100 & LENNOWX FEATURING ToNY 01z Piva g
@ LA REINA DEL SUR EL COYOTE ¥ SU BANDA TIERRA SANTA @ 25 3 MIULTIMA CARTA @ 19 10 TY S! QUIERES, TU NO QUIERES £
LOS CUATES DE SINALOA (SONY MUSIC LATIN) | \ ESCUELA DE LA VIDA ISA 1122 ERINCEIROYCH ;0" ST0P . OMEGA PLANET -
HASTA MI ULTIMO DIA i LABERINTO ' @ 22 § CASI, CASI @ 91 29 VIP -
44 42 13| |, ORIGINAL BANDA EL LIMON (FONOVISA) EL PARRANDERO MUSART 4434/BALBOA - TOBY LOVE SONY MUSIC LATIN _ - FITD BLANKD FEAT FUEGO CHOSEN FEW EMERALD/CROWN LOYALTY ?3
s X L AREZ Y SU BANDA = LA MELODIA TU CUERPO g
45 35 11 l”vE'SIAED?TDEAA/ASSL[))OEMIAS dluw ar,“Ef‘TLE\g A 72,551;:3&”3“0 N | 20 28 6 oy pomana oapiToL LaTiy 20 S ) oG JGA0S U 6 TANOLS AETSTONY ML AT o
JENNI RIVERA o g

LA GRAN SENORA FONOVI_SA 354398/UMLE
43 3 JOAN SEBASTIAN
3 20-20: ROMANTICAS MUSART 4322/BALBOA
, VARIOUS ARTISTS
£ MADRE COMO OLVIDARTE EN TU OIA PLATING 11115
‘42 25 VARIOUS ARTISTS
3 | TOP LATING V5 0ISCOS 605 76157/SONY MUSIC LATIN | =
MYRIAM HERNANDEZ
SEDUCCION UNIVERSAL MUSIC LATINO 015484/UMLE

. I NO LE CONTESTO
B PLAN B (PINA) B

;;@r s ATACA Y ATRAPA

A ' EL COYOTE Y SU BANDA TIERRA SANTA (1SA)
4 1= SALE EL SOL

-“ ﬁ 7 SHAKIRA {EPIC/SONY MUSIC LATIN)

RABIOSA
SHAKIRA FEATURING PITBULL OR EL CATA (EPIC/SONY MUSIC LATIN)
50

48 7 LA GRAN SENORA
JENNI RIVERA (FONOVISA)

JLBETWEEN THE BULLETS |
BILLBOARD AWARDS SPIKE CHART

The eflects of the April 28 broadcast of the Billboard Latin Music Awards
on Telemundo, with a record 6.6 million viewers (according to Nielsen),

70

t:D:10:00

138 &
are being felt on the Top Latin Albums chart. Cristian Castro’s tribute to
Jose Jose, “Viva el Principe” (3-2), is up 62% to 6,000 sold (according to
Nielsen SoundScan). On the show, Castro duetted with Jose Jose, who ini-

Jennifer Lopez posts the second top five on
Latin Pop Airplay of her 12-year history on the
chart, as “Ven a Bailar” jumps 6-3 (5.3 million
audience impressions, up 13%, according to
Nietsen BDS). Her debut entry, “No Me
Ames,” with now-hushand Marc Anthony,
peaked at No. 2 in the June 26, 1999, issue.

Puerto Rican artist Sie7e breaks into the top
20 of Top Latin Albums, as “Mucha Cosa
Buena” leaps 61-17 in its second week (2,000,
up 267%, according to Nielsen SoundScan).
The set debuted last week due to sales at his
in-store appearances in Puerto Rico the
weekend befere the album’s April 3 release.

tially opposed the “Principe” release. Meanwhile, performer Don Omar

also gains, rising 13-7 with 3,000 (up 41%). —Rauly Ramirez

TOP LATIN ALBUMS: See Charts Legend on billboard.biz for rules and explanations. All charts

HOT LATIN SONGS: 113 stations (64 regional Mexican, 26 Latin

50 | Go to www.billboard.biz for complete chart data Data for week of MAY 21, 201
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DIGITAL SONGS

{NIELSEN SOUNDSCAN
INTERNATIONAL)

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

MAY 21, 2011

CALL MY NAME
PIETRO LOMBARO! UNIVERSAL

PARTY ROCK ANTHEM
LMFAD FT LAUREN BEKNETT & GOORROCK PARTY ROCKMILL L AMEHERFYTREE

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

SWEAT
SNOOP DOGG VS. OAVID GUETTA DOGGYSTYLE-PRIORITY

THE LAZY SONG
BRUNO MARS ELEKTRA

CALL MY NAME
SARAH ENGELS UNIVEASAL

GIVE ME EVERYTHING
PITBULL FT. NEY0. AFRGJACK & NAYER MR 305/POLD GROUNDS

BEAUTIFUL PEOPLE
CHRIS BROWN FT. BENNY BENASSI JIVE

E.T.
KATY PERRY FT. KANYE WEST CAPITOL

{NIELSEN SOUNDSCAN/BDS)

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

MAY 21, 2011

| ROLLING IN THE DEEP

ADELE XL

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICK! MINAJ WHAT A MUSIGVRGIN

E.T
KATY PERRY FT. KANYE WEST CAPITOL

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS INTERSCOPE

PARTY ROCK ANTHEM B
URFAQ FT.LAUREN BENNETT & GOGNROCK PARTY ROCKWALL | M CHERRYTREE

THE LAZY SONG

. BRUND MARS ELEKTRA

PRICE TAG
JESSIE J FT. B.0.B LAVA/UNIVERSAL REPUBLIC

BORN THIS WAY

. LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

]
3%

1

{NIELSEN SDUNDSCAN
INTERNATIONAL)

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

MAY 21, 2011

2

FEST | HELA HUSET
BASSHUNTER VS, BIGBROTHER WARNER

JUDAS
LADY GAGA STREAMLINE/KONLIVE

' POPULAR
ERIC SAADE KING ISLANO RDCKYSTAR

JAG KOMMER
VERONIGA MAGGID UNIVERSAL

PARTY ROCK ANTHEM
LMFAD FT. LAUREN BENNETT & GOONROCK PERTY ROCKMILL LAMICHERRYTREE

ME AND MY DRUM
SWINGFLY FT. CHRISTOFFER HIDING EM!

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

COCONUT TREE
FT. NICOLE SCHERZINGER 2101

GRENADE
BRUNO MARS ELEKTRA

+ SWITZERLAND

5 © ©

(NIELSEN SDUNDSCAN
INTERNATIONAL)

CALL MY NAME
PIETRD LOMBARDI UNIVERSAL

MAY 21, 2011

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

CALL MY NAME
SARAH ENGELS LINIVERSAL

SWEAT
SNODP DOGG VS. DAVID GUETTA DOGGYSTYLEPRIORITY

. MR. SAXOBEAT

ALEXANDRA STAN PLAY-ON

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE

S&M
RIHANNA SRP

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS INTERSCOPE

 MORE

USHER LAFACE
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55 (HANSHIN/SOUNDSCAN
== JAPAN/PLANTECH) MAY 21, 2011
{ MR.TAXI
SH0JO JIDAL NAYUTAWAVE
g ANOTAIYOGA, KON SEKAI WO TERASHI TSUZUKERU YO
: KOBUKURD WARNER
13 HAVE A GOOD DAY!
NOA NOWA VICTOR
@5 YOUR LUV
| MBLAQ SONY MUSIC
SHOJO HIKO
NEW  prsSPO UNIVERSAL
28 ITOSHIKI HIBI YO
KEN HIRAI DEFSTAR e —
5 LET ME CRY
JANG KEUNSUK PONY CANYON
70 LASER BEAM
PERFUME TOKUMA
g NOT ALONE “SHIAWASE NI NAROUYO™
SMAP VICTOR
RE LET IT GO

THE ALFEE EMI

(ARIA)

PARTY ROCK ANTHEM
LMFAQ FTLAUREN BERNETT & GOOKROCK PARTY ROCKMILLAWCHERRYTREE

MAY 21, 2011

GIVE ME EVERYTHING
PITBULL FT. NE-YO, AFROJACK & NAYER MR 303P0L0 GROUNDS

PRICE TAG
JESSIE J FT. B.0O.B LAVA

SWEAT
SNOOP DOGG VS. DAVID GUETTA ODGGYSTYLE/PRIORITY

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

WE RUN THE NiIGHT
HAVANA BROWN UNIVERSAL

ROLLING IN THE DEEP
ADELE XL

OWN THIS CLUB
MARVIN PRIEST UNIVERSAL

THE LAZY SONG
BRUNO MARS [LEKTRA

. WHERE THEM GIRLS AT
| DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

DIGITAL SONGS

i (NIELSEN SDUNDSCAN

INTERNATIDNAL)

WHAT ARE WORDS
CHRAIS MEDINA 19

MAY 21, 2011

© ON THE FLOOR

JENNIFER LOPEZ FT. PITBULL [SLAND

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

PARTY ROCK ANTHEM
LMFAQ FT. LAUREN BENNETT & GODKROCK PAATY ROCK VVLL | AMCHERRYTREE

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

. TILL THE WORLD ENDS
. BRITNEY SPEARS JIVE

PRICE TAG
JESSIE J FT. B.O.B LAVA

RADIO
CIR.CUZ COSMOS

GIVE ME EVERYTHING
PITBULL FTL NE-YO. AFROJACK & NAYER MR 305/P0L0 GROUNDS

NATTERAVN
RASMUS SEEBACH ARTPEOPLE

- DIGITAL SONGS

LAST
WEEK

(NIELSEN SDUNDSCAN
INTERNATIONAL)

HAISSA
JARE & VILLEGALLE MONSP

MAY 2%, 2011

ON THE FLOOR

* JENNIFER LOPEZ FT. PITBULL ISLAND

MAAILMAN TOISELLA PUOLEN
HALOD HELSINKI! EMI

WHERE THEM GIRLS AT
DAVID GUETTA F1. FLO RIDA & NICKI MINAJ WHAT A MUSIC

SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLEPRIDRITY

PARTY ROCK ANTHEM
LMFAQ FLLAUREN BENNETT & GOOKROCK PARTY ROCKAWELL | AMCHERRYTREE.

10 ROLLING IN THE DEEP

AOELE XL

~ MR. SAXOBEAT

ALEXANDRA STAN PLAY-ON

POIKA (SAUNOO)
POJU SKYSOUND

- JUDAS

LADY GAGA STREAMLINE/KONLIVE

For chart reprints call 212.493.4023
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PARTY ROCK ANTHEM
LMFAC FT LAUREN BENNETT & GOONROCK PARTY ROCK'WIL LAMICHERRYTREE

MAY 21, 2011

THE LAZY SONG
BRUNO MARS ELEKTRA

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIOA & NICKI MINAJ WHAT A MUSIC

BEAUTIFUL PEOPLE
CHRIS BROWN FT. BENNY BENASSI JIVE

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

SWEAT
_SNOOP 00GG VS. 0AVIO GUETTA 00GGYSTYLEPRIORTY

E.T.
KATY PERRY FT. KANYE WEST CAPITOL

UNORTHODOX
WRETCH 32 FT. EXAMPLE LEVELS

NOBODY'S PERFECT
JESSIE J LAVA

LAST
WEEK

| NEED A DOLLAR
ALGE BLACC STONES THROW

DIGITAL SONGS

{NIELSEN SOUNDSCAN
INTERNATIONAL)

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

MAY 21, 2011

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL {SLAND

NEW

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICK! MINAJ WHAT A MUSIC

QUESTA ESTATE STRANA
ZERD ASSOLUTO LASUGD

SET FIRE TO THE RAIN
ADELE XL

S&M
RIHANNA SRP

FAR L'AMORE
BOB SINCLAR/RAFFAELLA CARRA YELLDW

LE TASCHE PIENE DI SASSI
JOVANOTYI MERCURY

EH..GIA
VASCO ROSSI EMI

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS INTERSCOPE

NETHERLANDS

&5 (NIELSEN SDUNDSCAN
£ INTERNATIONAL) MAY 21, 2011
| HAPPINESS
ALEXIS JORDAN STARROC/ROC NATION
3 AFSCHEID
GLENNIS GRAGE TROS
4 MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON
K ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
5 PRICE TAG
JESSIE J FT. B.0.8 LAVA
'., SET FIRE TO THE RAIN
ADELE XU
New HIJ GELOOFT IN M1
DO UNDER CONTROL
. SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLEPRIORITY
new WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC
’ PARTY ROCK ANTHEM

LHFAD FT. LAUREN BENNETT & GOONROCK PARTY ROCKWILL | AMCHERRYTREE

DIGITAL SONGS

of iE (NIELSEN SDUNDSCAN
EZ S5 INTERNATIONAL) MAY 21, 2011
4 { PARTY ROCK ANTHEM
LHFADFT LALREN EANETT & GOONRDCK AR LKL LA KRRt
ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
§ 5 THELAZYSONG
BRUNO MARS ELEKTRA
& 4 GIVEME EVERVTHING
 PITBULL FT. NE-YO. AFROUACK & NAYER MR 305/P0L0 GROUNDS
5 ¢ ROLLING IN THE DEEP
ADELE XL
_ ET.
¥ .. | [ B0 (A PERRY FT. KANYE WEST CaPITOL
g o PRICETAG
JESSIE J FT. B.O.B LAVA
WHERE THEM GIRLS AT
‘ ||IMEW DAVID GUETTA FT. FLO RIDA & NICKi MINAJ WHAT A MUSIC
:
g 7 SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLE PRIRITY
) JAZMINE D.L
';"-': RE | avi6 QUESTION

DIGITAL SONGS
(NIELSEN SOUNDSCAN
INTERNATIONAL)

CALL MY NAME
PIETRO LOMBARDI UNIVERSAL

MAY 21, 2011

CALL MY NAME
SARAH ENGELS UNIVERSAL

WHERE THEM GIRLS AT
DAVIO GUETTA FT. FLO RIOA & NICKI MINAJ WHAT A MUSIC

SWEAT
SNOOP DOGG VS. DAVIO GUETTA DOGGYSTYLEPRIORTY

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

PRICE TAG

JESSIE J FT. B.0.B LAVA

PARTY ROCK ANTHEM
LIFAQ FT LAUREN BENETT & GOOKROCK PARTY ROCK ALLLAM CHERRYTREE

S&M
RIHANNA SRP

GIVE ME EVERYTHING
PITBULL FT NE-YO, AFROJACK & NAYER MR 305,P0LD GROUNDS

vl S
£ =&
1 NEW
2
3 NEW
4 2
3| wi
& 3
7 4
W
9 9
10 NEW

LOVING YOU IS KILLING ME
ALOE BLACC STONES THROW

. DIGITAL SONGS

2 i (MIELSEN SOUNDSCAN

§; =32 INTERNATIONAL) MAY 21, 2011

1 4 ONTHE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

2 3 LEADTHE way

g ® CARLOS JEAN NOVAEMUSIK

3 new WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC
RABIOSA

4 8 Shaxma epic

5 5 SOLAMENTE TU
PABLO ALBORAN TRIMECA ESTUDIOS Y PRODUCCIONES
S&M

B 4 dawnasee

7 o GIMME THE BASE (DJ)
CARLOS JEAN FT. M-AND-Y NOVAEMUSIK

8 § BLANCOYNEGRO

h MALU SONY MUSIC

9 g MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

|0 RE JUDAS

LADY GAGA STREAMLINE/KONLIVE

DIGITAL SONGS

@ EE {NIELSEN SDUNDSCAN
& I INTERNATIDNAL) MAY 21, 2011
4 4 PARTY ROCK ANTHEM
LMEAQ FT. LAUREN BENNETT & GOONROCK PAATY ROCKWLL | AMCHERRYTREE
2 | PRICETAG
pi= JESSIE J FT. B.0.B LAVA
3 ypw WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC
= CUBA
4 5 NEW ROBEAT ABIGAIL & D REBEL FT. THE GIBSON BROTHERS BIP
5 3 SETFIRE TO THE RAIN
ADELE XL
& 5 RIVERSIDE
- ~ AGNES OBEL AGNES OBEL
¥ 2 SwEAT
SNODP DOGG VS. DAVID GUETTA DOGGYSTYLE/PRIORITY
8 ;# ON THE FLOOR
i_ L] JENNIFER LOPEZ FT. PITBULL ISLAND
@ 4g TILL THE WORLD ENDS
BRITNEY SPEARS JIVE
30 g ROLLING IN THE DEEP

@i Sl
=5 =%

ADELE XL

AIRPLAY

{NIELSEN BDS)
LLUVIA AL CORAZON

MAY 21, 2011

1 2 MANA WARNER
2 1 DIADE SUERTE
& ALEJANDRA GUZMAN CAPITOL
3 3 BORN THIs way
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
a " ENTRE TUS ALAS
| CAMILA SONY MUSIC
SONE
5 9 aecarimo
& § AMORDEL BUENO
b A REYLI FEATURING MIGLEL BOSE SDNY MUSIC
7 5 FIREWORK
KATY PERRY CAPITOL
r“ THE TIME (DIRTY BIT)
.~ THE BLACK EYED PEAS INTERSCOPE
@ 1 !MPERMEABLE
HA*ASH SONY MUSIC
40 1g METOCA A mi

BANDA MS DISA/ASL
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{NIELSEN SOUNDSCAN
INTERNATIONAL)

SWEAT
SNOOP 00GG VS. 0AVID GUETTA DOGGYSTYLE PRIORITY

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

ROLLING IN THE DEEP
ADELE XL

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

JAIMERAIS TROP
KEEN'V FT. SAP YAZ

PRICE TAG
JESSIE J FT..B.0.B LAVA

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS NTERSCOPE

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE

MAY 21, 2011

. CHERIE COCO

MAGIC SYSTEM & SOPRAND SHOWBIZ

PARTY ROCK ANTHEM
LNFAD FT. LAUREN BENNETT & GOONROCK PAATY ROCKWLL | AMCHERRYTREE
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{NIELSEN SOUNDSCAN
INTERNATIONAL)

PARTY ROCK ANTHEM
LMFAD FT. LAUREN BENNETT & GOONRDEK PRRTY ROCKWILL I AMCHERRYTREE

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

MAY 21, 2011

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIOA & NiCKI MINAJ WHAT A MUSKC

" SOMEONE LIKE YOU

ADELE XL

THE LAZY SONG
BRUNO MARS ELEKTRA

' BEAUTIFUL PEOPLE

CHRIS BROWN FT. BENNY BENASSI JIVE

WEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLEPRIORITY

EVERYBODY'S DRINKIN'
DAMON & IVOR SKANGER

9 NEW SET FIRE TO THE RAIN
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NEW
NEW

NEW

ADELE XL

DIRTY TALK
WYNTER GORDON BIG BEAT

(NIELSEN SOUNDSCAN
INTERNATIGNAL)

CALL MY NAME
PIETRO LOMBARDI UNIVERSAL

MAY 21, 2011

CALL MY NAME
SARAH ENGELS UNIVERSAL

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RiDA & NICKI MINAJ WHAT A MUSIC

WEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLEPRIORITY

A NIGHT LIKE THIS
CARD EMERALD GRANDMONO

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

LOVING YOU IS KILLING ME
ALDE BLAEC STONES THROW

S&M
RIHANNA SRP

HOLLYWOOD HILLS
SUNRISE AVENUE COMUSIC/GET NASY OY/CAPITOL

PARTY ROCK ANTHEM
LMFAO FL LAUREN BENNETT & GOONROCK PRATY ROCK WAL | AM/CHERRYTREE

i

s
<t
SE (APBD/NIELSEN) APRIL 24, 2011
5 PAULA FERNANDES AO VIVO
PAULA FERNANDES UN(VERSAL
4 AOVIVO NO RIO
LUAN SANTANA SOM LIVRE
3 25 ANOS AO VIVO
EXALTASAMBA RADAR
4 EXTRAORDINARIO AMOR DE DEUS
% ALINE BARROS MK
5 PISTA SERTANEJA REMIX
VARIOUS ARTISTS SOM (IVRE
'ytw FEMME FATALE
NEW iy speans Ve
g BOLA DE CRISTAL AO VIVO
FERNANDO & SOROCABA SOM LIVRE
W COLLECTION
| WEW ROXETTE SOM LIVRE
ag AOVIVO
LUAN SANTANA SOM LIVRE
INSENSATO CORACAO: NACIONAL

VARIOUS ARTISTS SOM LIVRE
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1,000 FACES (Sony/ATV Tree Publishing Company, BMY/Tom-
douglasmusic, BMI). HL, CS 39

4EVERMORE (Soup Sandwich Music ASCAP/Bug Music.
ASCAP/Kemyt Music. ASCAP/Daddy's New Bowtie,
ASCAP/Expression in Theory, ASCAP) RBH 24

6 FOOT 7 FOOT (Young Maney Publishing inc, BM|/Warner-
Tamerlane Publishing Corp - BMI/Galassi Foreign Floss Pub-
lishing, Inc , BMICherry Lane Music Publishing Company Inc,
ASCAP/Caribe Music Carp , ASCAP/Chrysalis One Music,
LLC. ASCAP). AMP/CLM/HL, H100 44, RBH 11

9 PIECE (First N' Gold Publishing BMI/Sony/ATV Songs LL.C.
BMiAumani Music BMUYSangs Of Mizay Entertamment, Inc .
BMUWarner-Tamerlane Publishing Corp.. BMUYoung Maney
Publishing Inc.. BMI), AMPHL, RBH 50

Of e —

Pl

ALL OF THE LIGHTS (Piease Gimme My Publishing Inc
BMUEMI Blackwood Music Inc , BMIWay Above Music,
BMI/Sony/ATV Songs LLC. BMUAnversal Music Corporation.
ASCAP/Jabiel Iz Myne, ASCAP), AMP/HL. H100 20, RBH 5

AMEN (Sony/ATV Tree Pubhishing Company BMI/401 Kye
Music. BMIFauche River. BMIKyesya con Dios Publishing,
BMUAink Pen Mama Music, SESAC/Sengs of Maxx Publishing
SESAC/Tunes of R and T Direct, SESAC/Syd And Sophie
Songs, SOCANMusic Services, BMI), HL, CS 45

AM | THE ONLY ONE (Sony/ATV Tree Pubiishing Company,
BMU/Beavertime Tunes, BMEReynsang Publishing Corp .
BMi/Wha Ya Say Music. BMI/Big White Tracks. ASCAP). HL,
CS 18, H100 83

EL AMOR QUE PERDIMOS (Songs 01 Tap Stop Music Pub-
tishing, BMY/Dre 2 Strong Music Publishing, BMI} LT 42

ANYTHING (Soul Child Music ASCAP/Universal Mustc Corpo-
ration, ASCAP/Tee-Bass Music Inc , BMVEMI Blackwood
Music Inc . BMI/Altine Music Inc., BMiWonda Songs,
BMUAIpine Music Publishing, BMI/Sony/ATV Songs LLC,
BMU/Swizz Beatz Publishing, SESAC/Universal Tunes,
SESAC/Songs Of Universal, Inc., SESAC/EMI April Mustc. Inc..
ASCAP/Linton Charles Music & Media Publishing. ASCAP),
AMPMHL, RBH 37

EL ARDIDO (DEL Publishing, BMI} (T 13

ASTON MARTIN MUSIC (First N' Gold Publishing.
BMVSony/ATV Songs LLC, BMICalione Rook Bartg Publish-
g, BMUWamerTameriane Publishing Corp , BMVEM) Black-
wood Music Ing . BMULive Write LLC, BMVEMI Foray Music.
SESAC/Ctrisette Michele Music, SESAC/Four Kings Produc-
tion Inc , SESAC/4 Blunts Lit At Once Publishing, BMI).
AMP/HL, BBH 46

ATACA Y ATRAPA (Not Listed) LT 47

BABY (Canon’s Land Music Pubhshing, ASCAP/EMI Agril
Music, Inc . ASCAP/Lucky June Mustc Publishing, ASCAP),
HL, RBH 72

BACKSEAT (New Boyz Publishing LLC, BMPrimary Wave
Brian, BMyNles Holloweli-Ohar Publishing Designee,
ASCAP/David SingerVine Publishing Designee. ASCAP/Devin
Tailes Publishing Designee, ASCAP/Indie Pop Music,
ASCAP/Sony/ATV Tunes LLC, ASCAP. HL, H100 26

BALLIN (Not Listed) RBH 52

BAREFOOT BLUE JEAN NIGHT (Music Of Cal IV, BMV/Cal i
Entertainment, LLC BMUCat v Songs ASCAP/Papertown
Songs, SOCAN) CS 29, H100 96

BEAUTIFUL (Hannah Eight Music. SESAC/Kobalt Music Pub-
lishing America, inc.. ASCAP/Mas Appeal Enfertainment.
BMUStephen L Saxon, Jr , ASCAP) RBH 60

BEST LOVE SONG (NappyPub Music. BMI/Reach Global
Songs, BMVUniversal Music - Z Songs, BMI/Songs 01 Univer-
sal, Inc , BMVCulture Beyand Ur Expenence Pubhshing,
BMUXasai, LLC, BMI/Nappy Boy Lyriq. BMI), AMPAHL, H100
63

BEST NIGHT OF MY LIFE (Che! Huxtable Music Publishing,
BMUVEMI Blackwood Music Inc , BMI/E Hudson Music LLC,
BMY/Chameleon Publishing, BMISly As A Foxx Music, Inc .
BMUSongs Of Unwersal Inc , BMIWB Music Corp , ASCAP),
AMP/HL, 6BH 21

BETTER WITH THE LIGHTS OFF (Primary Wave Bnan,
BMIWixen Music Publishing BMUNiles Holloweli-Dhar Pub-
hshing Designee, ASCAP/David Singer-Vine Publishing
Designee, ASCAP/Devin Tailes Publishing Designee.
ASCAP/ndse Pop Mustc, ASCAP) H100 61

BLEED RED (Songs Of Unversal, Inc , BMI/Super Phonic
Music. BM/EverGreen Copynghts, BMIPretty Woman Pub-
lishing, LLC, BME), AMP/HL, CS 10, H100 67

BLOW (Dynamite Cop Music, BMyWhere Da Kasz Al, BMI/Uni-
versal Music Sweden AB STIM/Universal Music - MGB
Songs. ASCAP/Kasz Maney Pubiishing, ASCAP/Kojakirax Kasz
Money Publishing, ASCAP/Prescriphion Songs, LLC ,
ASCAP/Matza Ball Music, BMUMaratone AB, STIM/Kabalt
Music Publishing America, Ing , ASCAP) AMPHL, H100 11

BOOTY WURK (ONE CHEEK AT A TIME) (NappyPub Music,
BMIUniversal Music - Z Songs, BMiKasal, LLC, BMINappy
Boy Lyria, BMI), AMPHL, RBH 82

BORN THIS WAY (Stefani Germanotia p/a Lady Gaga,
BMIHouse Of Gaga Publishing, Inc , BMY/Sony/ATV Songs
LLC, BMI/Glooe Music Inc., BMI/Wamer-Tamertane Publish-
mg Corp BMV/Ganbay Music Publishing, BMI}, AMP/HL,
H100

BOW CHICKA WOW WOW (Norin Greenway Productions,
ASCAP/Sony/ATV Tunes LLC, ASCAP/Mars Force Music,
ASCAPMNorthside Independent Music Publishing,
ASCAP/Bughouse, ASCAP/Music Famamanem LLC.
ASCAP/Roc Cox Publishing, ASCAP/EMI April Music. inc .
ASCAP/Toy Plane Music, ASCAP/Art For Art's Sake Music.
ASCAP/Bug Music, ASCAP/ArtHouse Entertamment LLC,
ASCAPAate 80's Music. ASCAP/Westside Independent Pub-
lishing, ASCAP/Young Maney Publishing Inc , BMiMWamer-
Tamerlane Publishing Corp , BMI), AMP/HL, H100 36

BOYFRIEND (Bug Music. Inc., BMI/Sony/ATV Songs LLC,
BMIMy Own Chit Mustc, BMIVEMI Blackwood Music Inc.,
BMUNew Boyz Publishing LLC, BMYPrimary wave Brian,
BMSony/ATV Music Publishing (UK), PRS), HL, H100 90

BREAK MY HEART (Cannon Music One, ASCAP/WB Music
Corp., ASCAP/Estelie Swaray, BMVChrysahs Songs, BMUJohn
Legend Publishing, BMVBMG Chrysalis, BMIFirst N' Gold
Publishing, BMUVincent Montana, Jr Music Inc , ASCAP/4
Biunts Lit Al Once Publishing, BMI), AMP RBH 85

BRING IT BACK (Markous Roberts Publishing Designee,
BMUHarold Quncan Publishing Designee, BMVDonquez
Woods Publishing Designee. BMU/Lakeem Mattox Publishing
Designee, BMV/Ashley Hill Publishing Designee, BMI) H100
91, RBH 26

A BUNCHA GIRLS (Sony/ATV Tree Publishing Company.
BMUWBS Music Corp.. ASCAP/Melissa's Money Music Pub-
lishing. ASCAP/Get A Laad Of This Music, ASCAP/EMI Black-
wood Music Inc., BMIRhettneck Music, BMYString Strelcher
Music. BMI). AMPHL, CS 34

CAN'T BE FRIENDS (Marsky Music. BMVianice Combs Pub-
listung, Inc., BMIEMI Blackwood Music Inc.. BMIYoung
Jones, BMI/Dat Quo Publishing, SESAC/Kab Amenca inc ,
ASCAP/Katy Inc , JASRAC/ApriI'S Boy Muzik, BMI/Wamer-
Tamerlane Pubiishing Corp , BMIMNe Quincydence Music Pub-
lishing, BMi/Downtown DMP Songs, BMI), AMP/HL. RBH 42

CAT DADDY (Arthouse Publistng, SESAC/Publishing
Designee, BMI) RBH 93

CAUGHT MY EYE (Caged Bird Music, BMI) RBH 67

THE CAVE {Universal Tunes, SESAC). AMP/HL, H100 74

CLOSER (Not Lisled) ABH 70

CLOSER TO THE EDGE {Apocraphex Music, ASCAP/Unwe(saI
Music - Z Tunes [LC , ASCAP), AMPHL. H100

COLDER WEATHER (Weimerhound Music, BMVLlI Dub
Music, BM/Angeiika Mus:c, BMUSouthem Ground,
BMiPoppsolotamus Music, BMI) H100 58

COLLARD GREENS & CDRNBREAD (Crow's Tree Publishing,
BMISany/ATV Sangs LLC, BM/Prvate Stock Entertamment,
BMUSongs Of Universal, Inc.. BMI/Trwa Savage Publishing,
ASCAP/EMI Aprit MusiC. Inc , ASCAP/ Jobete Music, Inc |
ASCAP)., HL, RBH 74

COLLIDE (RJR Music Publishing, BMI/Sengs Of Koball Music
Publishing America. Inc , BMVo Ray Dean Music,
BMUSony/ATV Songs LLC, BMY), KL, CS 52

COME GET TO THIS (FCG Mus:c. ASCAP/MGII Music,
ASCAP/NMG Music, ASCAP) RBH 100

COMING HOME (Songs Of Universal, ln¢ , BMruversal
Music - Z Songs, BMyHotel Bravo Mussc. BMM  Shop Pub-
lishing, BMVEMI Apnil Music. Inc , ASCAP/Carer Boys Music,
ASCAP/Dreamwiilain, BMI), AMPAHL, H100 43

52 |

CONTESTAME EL TELEFONO (Sony/ATV Discos Music Pub-
lishing LLC. ASCAP/La Mente Maestra Music Publishing,
BMIAUniversal-Musica Unica Publishing, BMI/Romantic Style
Pulishing, ASCAP) LT 11

CORAZON SIN CARA (Songs Ot Top Slop Music Publishing,
BMILT2

COUNTRY BOY (W8 husic Corp, ASCAP/Greeniund, ASCAP)
AMPCS 51

COUNTRY GIRL (SHAKE IT FDR ME) (Sony/ATV Tree Pub-
hishing Company. BMI/Peanut Mill Songs. BMVEMI Blackwood
Music Inc . BMYStnng Stretcher Music, BMI), HL, CS 16,
H100 41

COUNTRY MUST BE COUNTRY WIDE (Square O Music,
ASCAP/Average JZS Music Publishing, BMY/Wamer-Tamerlane
Publishing Corp., BMIAndiana Angel Music, BMN), AMPCS 36

COUNTRY SH*T (Big Knt Publishing. ASCAP/Warner-Tamer-
lane Publishing Corp, BMI}, AMP RBH 80

COUNTRY SONG (Seether Publishing. BMI/FSMGI.
IMRO/KickDatKat Music. BMYChrysalis One Sengs, BMI)
AMPH100 76

COUNTRY THANG (Average J7S Music Publisting. Bii/Rheti-
neck Music, BMVEMI Blackwood Music Inc , BMUMelissa s
Money Music Publishing, ASCAP/Get A Load Of This Music,
ASCAP/WB Music Corp.. ASCAP), AMP/HL, CS 57

CRAZY GIRL (Mike Curb Music. BMV/Sweet Hystersa Music,
BMI/Sony/ATV Tree Publishing Company BMI/Cake Taker,
BMU/gle, BMI), AMPHL, CS 30, H100 86

CUANTO ME CUESTA (Ferca Publishing. BMI) LT 10

EL CULPABLE (Ampa Musical, LLC, BMI) LT6

CUPID (Be Maejor Music BMIMy Diet Starts Tomorow, Inc .
BMI/Songs Ot Universal. Inc , BMIAJason's Lyrics.
SESAC/Reach Global Tunes, SESAC/Cardraygee Music Pub-
lishing, SESAC/Unwversal Tunes, SESAC), AMP/HL RBH 27

OANZA KUDURO (Crown PMusic Publishing, BMI/Heba Pub-
fishing, Sarl/EMI Blackwood Music inc , BMI) H100 82, LT 8

OECEMBER (Not Listed) RBH 96

DID IT ON'EM (Harajuku Barbre Mus:c. BMiManey Mack
Music, BMI/Songs Of Universal, Ing , BMI/Galassi Foreign
Floss Publishing, Inc.. BM/Scaffbioogs Music SESAC)
AMP/HL, H100 60, RBH 7

DIDN'T | (Anose Music, ASCAP/EMI Apnl Music, Inc.,
ASCAP/ST One Songs. ASCAP/Curb Songs, ASCAP/Jacob-
song, ASCAP/Sony/ATV Tree Publishing Company. BMI).
AMPHL, CS 46

DIRT ROAD ANTHEM (Wamer-Tameriane Publishing Corp .
BMUndiana Angel Mustc, BMVAverage Joes Entertainment
Group, LLC. BMi/Average JZS Music Publisting, BMI), AMP
CS17,H100 37

DDN'T LOOK DOWN (Lellow Productions. ASCAP/EMI April
Music. inc.. ASCAP/Salaam Rem: Linden Springfield, BMVEMI
Blackwood Music Inc.. BMI), HL, RBH 76

DDN'T STOP (Universal Music - Careers, BMI), AMP/HL, H100
79

DDWN ON ME (Universal Music Corporation, ASCAP/Ohai
Publishing, ASCAP/Songs Ot Universal, Inc , BMIMick Schultz
Putlishing, BMI50 Cent Music Publishing, ASCAP), AMP/HL,
H100 12, RBH 15

DREAMS (Welsh Witch Music, BMUSony/ATV Songs LLC
BMI). HL, H100 92

ENTRE TUS ALAS (Sony/ATV Discos Music Publishing LLC,
ASCAPMarmita Publistung, ASCAP/Carraz Music Pubhishing,
SACM} LF 23

ERES MI NECESIDAD (Latin Power Music, Inc , BMI} LT 29

ESTOY ENAMDRADO (Crown P Music Publishing, BMI/Univer-
sal-Musica Unica Publishing, BMYOplix Music Publishing,
BMI) LT 41

ESTDY ENAMORADO (Universal-Musica Unica Publishing,
BMI/La Mente Maestra Music Publishing, BMI LT 18

E.T. {Each Note Counls ASCAP/Kasz Money Publishing,
ASCAP/Maratone AB, STIM/When 'm Rich You'll Be My Bitch,
ASCAP), AMPH100 2

EXCUSE ME {Nappy Puddy Music, ASCAP/Universal Music -
Tunes LLC , ASCAP/Mass Ganfusion Productions. Ing,
ASCAP/Universal Music Carporation, ASCAP/Cainon's Land
Music Publishing, ASCAP/EMI Aprit Music, in¢ ,
ASCAP/Embassy Mustc Corp., ASCAP/Lastrada Enterfainment
BMYRZM Music, BMI/Songs Of Lastrada, BMI), AMPHL, RBH
73

FALL FOR YOUR TYPE (Mavor & Moses LLC, SOCANLve
Write LLC, BMUEMI Blackwood Music Inc , BMITO Music
Group, SOCAN/Songs Of Universal. Inc.. BMI/Marlina Music.
BMI). AMP/HL. RBH 36

FAR AWAY (Marshmeliow Music, BMUSPZ Music, Inc.,
BMDowntown DMP Songs, BMUNQC Music Publishing LLC.
ASCAP/F 0B Music Publisting, ASCAP/YS Publishing LLC,
ASCAP/Stone Agate Music, BMI), AMPH100 87, RBH 4

FAST LANE {Not Listed) H100 32

FIREWORK (When I'm Rich You || Be My Bitch, ASCAP/WB
Music Corp , ASCAP/EMI April Music, Inc., ASCAP/UIlr2
Tunes, ASCAP/Dipw s.f 1., SACEM/Dat Damn Dean Music,
BhPeermusic, BMI2412 Songs LLC, BMVEMI Music Pub-
lishing Ltd. PRS), AMP/HL, H100 25

F**KIN' PERFECT (EMI Blackwood Music Inc . BMIPlnk
Inside Publishing, BMI/Maratone, ASCAP/Kobalt Music Pub-
lishing Amenca, Inc , ASCAP/Maratone, BMI/Songs Of Kobalt
Music Publishing America, Inc., BMI), HL, H100 22

F**K YOU (FORGET YOU) (Chrysahs Music Lid , PRS/God
Given Music, BMiMars Force Music, ASCAP/Bughouse,
ASCAP/Bug Music, ASCAP/EME Apnl Music, Inc, ASCAP/Roc
Nation Music. ASCAPMusic Famamanem LLC, ASCAP/Toy
Plane Music, ASCAP/Ast For Art's Sake Music, ASCAP/Ast-
House Entertainment LLC, ASCAP/Late 80's Music,
ASCAP/Westside Independent Publishing, ASCAP), AMPHL,
H100 13, RBH 81

FOR THE FIRST TIME (Universal Music - 7 Songs. BM)),
AMPHL, H10023

GENERATION LOVE (Sony/ATV Tree Publishing Company.
BMI/Tomdeuglasmusic. BMVEMI Blackwood Music Inc., BMI),

L, CS50

GIVE ME EVERYTHING (Fitbull's Legacy Publishing, BM/Uni-
versal Music - Careers, BMI/Tenyor Music, BMI/TALPA Music
Publishing, BUMA/Pen tn The Ground Pubhishing, ASCAPAUmi-
versal Music - 2 Tunes LLC , ASCAP), AMPAHL, H100 8, LT 37

GOIN STEADY (Not Listed) RBH 58

GONE AND NEVER COMING BACK (God's Cryin' Publishing,
ASCAP/Sony/ATV Tunes LLC. ASCAP/Uieek] Publishing,
SESAC), HL, RBH 44

GOOD LIFE (Midnite Miracie Music, ASCAP/Sony/ATV Tunes
LLC, ASCAP/Acomman Music, ASCAP/Kobalt Music Publish-
ing Amenca, Inc., ASCAP/Painof Garmes Publishing,
ASCAP/LIF Publishing Co , ASCAP), HL, H100 51

GOOB MAN (Ugmoe Music, ASCAP/Universat Music Comora-
tion, ASCAP/Soutfinga Muzik. ASCAP/Notting Hill Music
Group, ASCAP), AMPAHL, RBH 62

GO YOUR OWN WAY (Now Sounds Music, ASCAP) H100 45

GRACIAS A DIOS (Marcha Musical Corporation. ASCAP) 1T 4

GRENADE (Mars Force Music, ASCAP/Bughouse, ASCAP/Bug
Music, ASCAP/Roc Nation Music, ASCAP/Music Famamanem
LLC. ASCAP/EMI Apnil Music. Inc , ASCAP/Toy Plane Music,
ASCAP/Art For Art's Sake Music, ASCAP/ArtHouse Entertain-
meni LLC, ASCAP/Westside Independent Publishing,
ASCAP/Stucio Beast Music, BMUWarner-Tamerlane Publishing
Corp , BMVAndrew Wyatt, BMVDownlown DMP Sangs. BMI),
AMPHL, H100 30

GROVE ST. PARTY (Juaguinmalphurpublishing,
ASCAP/Dankivion Chatman, BMILexus Amel Lewis Publishing
Designee, BMVWarner-Tameriane Publishing Corp , 8MI).
AMRPH100 93, RBH 18

HEHHTALIOH 69 {ideas Enterprises, Inc., BMiALos Compost
fores Publishing, BMILGA Music Pubiishing, BMI LT 21

H*A*M (Please Gimme My Publishing inc., BMVEMI Black-
wood Music Inc., BMVEMI April Mustc, Inc., ASCAP/Carter
Boys Music, ASCAP/Kimani Music, BMI/Mizay Entertamment,
Inc., ASCAP/Wamer-Tamerlane Publshing Corp , BMI/Copy-
nght Control), AMP/HL, RBH 71

HASTA M1 ULTIMO DIA (Lura Negra Music Publishing,

Go to www.billboard.biz for complete chart data

AR

BMVEdiciones Mustcales, S.A DE C.v/EMI Blackwood Music
Inc, BMI/Editora San Angel SA de CV. ASCAP} 1T 44

HEART LIKE MINE (Sony/ATV Tree Publishing Company,
BMU/Pink Dog Publistung, BMYWatsky Music, ASCAP/Reyn-
song Publishing Corp , BMI), HL. CS 2 H100 53

HELLO (Temps diAvance, SCCAN/Dragonette Publishing Inc
SOCAN) H100 62

HEY BABY (DROP IT TO THE FLOOR) (UItra Tunes.
ASCAP/Dipiu s.r 1, SACEM/Pitbull’s Legacy Publisting,
BMVUniversal Music - Careers, BMUNappyPub Music.
BMIUniversat Music - Z Songs BMI), AMP/HL, LT 30

HOLD IT AGAINST ME (Maratone. ASCAP/Kobalt Music Pub-
lishing America, Ing , ASCAP/Kasz Money Publisting.
ASCAP/XB Music. SOCAN/Prescrption Songs LLC
ASCAP/Bonnie McKee Music, BMI/Where Da Kasz Al,
BMI/CYP Two Publishing, BMI) H100 100

HOLLYWOOO TONIGHT (Mijac Music, BMVAdida Music Pub-
Iishing, BM1) RBH 83

HOMEBQY {Sony/ATV Tree Publishing Company.
BMUSony/ATV Acuf! Rose Music. BMI/Si Ring Crcus Songs.
BMUSinnertina, BMI), HL, €S 21, H100 71

HONEY BEE (WB Music Corp , ASCAP/Melissa s Money Music
Publishing. ASCAP/Gel A Load Of This Music. ASCAP/EMI
Blackwaod Music Inc , BMIRhettneck Music BMI) AMP/HL,
£S 12, H100 27

HOW MANY TIMES (Team S Dol Publishing, BMY/Songs 01
Universal, Inc., BMIEIvis Lee Music. BMVEMI Blackwood
Music inc., BMI), AMP/HL, RBH 55

HUSTLE HARD (Gutta Pubfications, BMI) H100 84, RBH 13

LI

| CAN'T LOVE YOU BACK (Chrysalis One Songs, BMYWCCR
Music. BMI/Sony/ATV Acuff Rose Music. BMMammaw's
Cornbread Music, BMIBug Music, inc , BMI}, AMP/HL. CS
14, H10077

I CAN'T MAKE YOU LOVE ME {AImo Music Corp .
ASCAP/Bno Blues Music. ASCAP/Songs of Evergreen Copy-
rights, ASCAP/Universal Music - MGB Sangs, ASCAP),
AMP/HL, RBH 90

i'D LOVE TO BE YOUR LAST (Universal Music Corporation,
ASCAP/Grawtron Music. SESAC/Carnival Music Group,
SESAC/Bluewater Music, SESAC), AMP/HL, CS 55

1 D0 (Plummy Lou Music. BMVGad Songs. LLC, ASCAP/EMI
Apii Music, Inc , ASCAP/Asia Music Med:a. ASCAP/BMG
Europe, ASCAP/Australia, BMI), HL, H100 78

1 DON'T DESERVE YDU (Colione Rook Barto Publishing,
BhWarner-Tamertane Publishing Corp , BMKLIoyd Banks
Music, ASCAP/Songs Of Unwversal, Inc , BMUniversal Music
Corporation. ASCAP/Ohay Publishing. ASCAP), AMPHL, RBH
40

| FEEL PRETTY / UNPRETTY (Universal-PolyGram Interna-
tonal Publishing, ASCAP/Leonard Bemstein Music Publishing
Company, ASCAP/EMI Aprtt Music, Inc., ASCAP/Grunge Grrl
Music, ASCAP/EM! Blackwood Music Inc., BMVCyplran
Music, BMVChappell & Co , ASCAP), AMP/HL, H100 85

IF HEAVEN WASN'T SO FAR AWAY (Big Borassa Music.
LLC. BMVUniversal Music - Careers, BMI/Down The Hatch
MusucbgMVJnnesbones Music. ASCAP). AMP/HL, CS 11,

1

IF IT'S LDVE (Songs Of Universal, Inc , BMKemunity Song
Chest, BM/Uncle Buddie's Music, Inc , ASCAP), AMPHL,
RBH 63

| GET MONEY (Not Listed) RBH 68

1 GDT THAT LDVE (CCW Publishing, ASCAP/Camp Jshawn,
ASCAP) RBH 92

| KNOW WHAT SHE LIKE (Granny Man Publishing, LLC,
BMUWarnerTamerlane Publishing Corp , BMI/Rags Il Richard
Music, BMI/Dezel Music. ASCAP/Don Vite Publishing House,
ASCAP/Gott World Pubiishing, ASCAP), AMP RBH 94

I'M DDING ALRIGHT (Tunes Of Bigger Picture, ASCAP/Bigger
Picture Group, LLC, ASCAP/Scarlel Moon Music, Inc , BMI)

€559

I'M INTO YDU (EMS Aprit Music. [ng , ASCAP/Young Money
Publishing inc.. BMYWarner-Tameriane Publishing Carp , BMY),
AMPHL, H100 72, RBH 79

INEED A DOCTOR (WB Music Corp., ASCAP/AI't Nothing
Gomg OnButF*""*n, ASCAP/ScngS Ot Universal, inc ,

Shady Music, BM Music Company.

Inc , BMUniversal Music - Z Songs, BMIHotel Brave Music,
BMIM Shop Publishing, BMI), AMPHL, H100 21

IN GOD'S TIME (Litile Briiches Music, ASCAP/Do Write Music,
LLC, ASCAP/OId Desperados, LLC. ASCAP/N2D Publishing
Company. Inc, ASCAP/Carot Vincent And Associates. LLC.,
ASCAP/Sony/ATV Tree Publishing Company. BMU/Cade Six
Chearles Music, BMI) CS 56

IN THE MORANING (Noi Listed) RBH 97

1 SMILE (Gerirude's Music Publishing, BMUHoceanna Music,
ASCAP/Universal Music Corporation, ASCAP/Avan Garde
Music Publishing, ASCAP/EMI April Music, Inc . ASCAP),
AMPML. H100 98, RBH 16

| WON'T LET GO (Stage Thiee Songs, ASCAP/Slage Three
Music Ltd.. PRS/Sony/ATV Crass Keys Music Publishing,
ASCAP/Becky's Boy Music, ASCAP) CS 4; H100 38

| WOULDN'T BE A MAN (Universal-PolyGram intemational
Publishing, ASCAP/Sangs De Burgo, ASCAP/Universal Music
- MGB Songs, ASCAP), AMP/HL, CS 23

JOHN {Young Money Publishing Inc , BMI/Warner-Tamerlane
Publishing Corp., BMI/Zone 4, Inc , ASCAP/My Qiet Starts
Tomorow, Inc.. BMISongs 01 Universal, Inc., BMI Want My
Pubishing Cormpany, ASCAP/4 Blunts Lit At Once Publishing,
BMI/First N' Gold Publishing. BM{). AMPAHL, H100 73, RBH
2

JUDAS (Stefani Germanotia p/k/a Lady Gaga, BMUSony/ATV
Songs LLC. BMHouse Of Gaga Publishing, Inc.. BM/GloJoe
Music Inc . BM/Songs 01 RedOne. BMI), HL, H100 19

JUST A KISS (Wamer-Tameriane Publishing Corp ,
BMVDWHaywood Music, BMYRADIOBULLETSPublishing,
BMUEMI Foray Mustc. SESAC/Hillary Dawn Songs,
SESAC/EMI Blackwood Music inc., BMI/String Stretcher
Music, BMI), AMPHL, CS 28, H100 7

JUST CAN'T GET ENOUGH (will.1 am Music. Inc .

BMVapl.de ap publishing, BMY/Tab Magnetic Publishing,
BMUCherry River Music Co., BMUHeadphone Junkie Publish-
ing, ASCAP/EMI Apnl Music, inc., ASCAP/Native Boys Music.,
BMVEM! Biackwood Music inc . BMURedney Jerkins Produc-
tions, BMI), HL, H100 4

JUST FISHIN' (Sony/ATV Acuft Rose Music, BMSix Ring Cir-
cus Songs, BMSony/ATV Tree Pubtishing Company, BMUFive
Hills Music. BMi/Do Write Music, LLC, ASCAP), HL, CS 22

JUST LIKE THAT (R Kelly Pubhishing, Inc , BM/Universal
Music - Z Songs, BMI), AMPRBH 99

JUST THE WAY YOU ARE (EMI Aprif Music, Inc .
ASCAPMusic Famamanem LLC, ASCAP/Mars Force Music,
ASCAPMNorthside Independent Music Publishing,
ASCAP/Bughouse, ASCAP/Bug Music, ASCAP/Toy Piang
Music. ASCAP/Ast For Arl's Sake Music, ASCAP/ArtHouse
Entertainmeit LLC. ASCAP/Dry Rain Pubtishing, ASCAP/Uni-
versal Music Corporation, ASCAP/Khalil Walton Publishing
Designee. ASCAP/Roc Nation Music. ASCAP/Upper Deck,
ASCAP), AMP/HL, H100 33

KNEE DEEP (Weimerhound Music, BMULII Dub Music,
BMUAngelika Music, BMY/Poppsoiotamus Music, BMUJefrey
Sleele Music, BMUBPJ Administration, ASCAP) CS 26

LA CIUDAD DEL OLVIDO (Varder Music, ASCAP/Fato Musi-
cal, ASCAP) T 15

LA GRAN SENORA (Divine Music, ASCAP) LT 50

LA HUMMER Y EL CAMARD (Not (isted) LT 38

LA MELODIA (Flow Con Clase, BM/EMI Blackwood Music inc.,
BMyVictor Delgado Publishing Designee. BMI LT 25

LA REINA DEL SUR (Repertorio Vega BMU/Tigres Del Norte
Ediciones Musicales, BMI) LT 43

LAST NIGHT AGAIN (Universal Music Corporation,
ASCAP/Kind Vibe, ASCAP/Meghan Linsey Music, BMI/Steel
Mag Music, BMVEMI Blackwood Music tnc., BMURaylene
Music, ASCAP), AMPAHL, CS 25

LA ULTIMA SOMBRA (DEL Publishmg, BMI} LT 32

LAY WITH YOU (Mike City Music Inc , BMYNotang Hill Music,
Inc., BMYSongs Of Universal, Inc . BMVEncka J Music Pub-
lishing, BMI), AMP/HL, RBH 45

THE LAZY SDNG (/Mars Force Music, ASCAP/Bughouse,
ASCAP/Bug Music, ASCAP/Rac Nation Music, ASCAPMusic

Famamanem LLC, ASCAP/EMI April Music. Inc , ASCAP/Toy
Plane Music, ASCAP/AT For Art's Sake Music, ASCAP/Ar-
House Entertainment LLC, ASCAP/Sony/ATV Music Publistiing
Canada, SOCAN), AMP/HL, H100 5

LET IT RAIN (Scrambier Music, ASCAP/Carmival Music Group.
ASCAP/BMG Gold Songs, ASCAP/Glassbean, ASCAP/We
Jam Writers Group, ASCAP) CS 37

LIFE OF THE PARTY (Tom's Kid Music. BMU/Mamas Pebbly
Pubkshing. ASCAPAL Tolbert Music. BMi/Lii Eddie Semano
Music. BMUDeanna's Oitties. ASCAP/Witham Serrano Pub-
lishing Designee, ASCAP) RBH 95

A LITTLE BIT STRONGER (Liniversal Music - Careers,
BMIHigh Powered Machine Music, BMIRaylene Music,
ASCAP/BPJ Administration, ASCAP/EMI Foray Music,
SESAC/Hillary Dawn Songs, SESAC), AMPHL, CS 1, H100
34

LIVE A LITTLE {EMI Blackwood Music Inc  BMUShane Minor
Music BMUOId Desperados, LLC ASCAP/NZD Publishing
Company, Inc , ASCAP/Carol Vincen! And Associates, LLC..
ASCAP), HL, CS 5, H100 66

LLAMA AL SOL (Sony/ATV Discos Music Publishing LLC.
ASCAP/Tito El Patron Publishing, ASCAP/Perfect Music Corpe-
ralion, ASCAP) LT 39

LLUVIA AL CORAZON (Tulum Music. ASCAP/WB Music
Corp . ASCAPAallincite Songs, BMiUniversal Music -
Cargers. BMI), AMPLT 1

LOOK AT ME NOW (Songs Df Universal, Inc . BMI/Culture
Beyand Ur Experience Publishing, BMIA Like Turtles Music,
ASCAP/Downlown Music Publishing LLC ASCAP/Cherry Lane
Music Publishing Company Inc., ASCAP/Cherry 315 Music,
ASCAP/The Bad Bad Guys. ASCAP/Meloist Music Publishing,
BM{Money Mack Music, BMIYoung Money Publishing Inc ,
BMUWarner-Tamerlane Publishing Corp , BMYT Ztah's Music.
BMU/Tenyor Music, BMI) AMP/CLMAL, H100 10, RBH 1

LOOK IT UP (Ten Ten Music Group. ASCAP/Orvall Fixahon
Music, ASCAP) CS 20

LOVE AFFAIR (Twisted Publishing, BMUYoung Money Pubiish-
ing inc., BMUWarnerTameriane Publishing Corp . BMIMoney
To Be Made, ASCAP/DeNdu! Publishing, ASCAP), AMPRBH

89

LOVE DONE GONE (inierational Dog Musm BMVBIg Vel(ow
Dog. LLC. B MusiC, BM
Publishing Cosp , BMI), AMPCS 33

LOVE OON'T RUN (Mike Curb Music, BMVGhermiyle Music,
BMUST One Sorigs, ASCAP/Ariose Music. ASCAP/Lttle
Champ:on Music, LLC, ASCAP/Dream Rock Music. Inc ,
ASCAP), AMPCS 31

LOVE FACES (April's Boy Muzik, BMi/Warner-Tamerlane Pub-
lishing Corp.. BMINo Quincydence Music Publishing,
BMYDawntown DMP Songs, BMVE MilesMusic, BMU/Songs
Ot Universal, Inc.. BMIChel Huxtable Music Publishing,
BMI/EMI Blackwood Music Inc . BMI). AMP/HL, H100 97,
RBH 14

LOVE LETTER (R.Kelly Publishing. Inc , BMYUniversal Music -
2 Songs, BMI) RBH 17

MAKE A MDVIE (NappyPub Music, BMYUniversal Music - Z
Songs. BMUStayn High Music, ASCAP/Rondos, ASCAP/The
Legendary Traxster Music, ASCAP/Kobalt Music Publishing
Amenca, inc , ASCAP), AMP/HL, RBH 47

MAN DOWN (Publishing Designee, BMVUniversal Music Cor-
poration, ASCAPAing Music., inc., BMI/Sholay, BMyMerokee
Music, ASCAP), AMPAHL, RBH 57

MARY WAS THE MARRYING KIND (Music Of Stage Three
BM/Songs O Comman, BMI/Songs From The Couch,
BMISony/ATV Cross Keys Music Publishing, ASCAP), HL, CS
4

9

MAS (Dharmik Music Publishing, BMVEM! Blackwood Music
Inc , BMi/Brantunes Music Publishing, ASCAP/Sony/ATV Dis-
cos Music Publishing LLC, ASCAP/Blue Kraft Music Publish-
1ng, BMV/Crown And Scepter Music, ASCAP/Destonia Music,
ASCAP/Universal Music Corporation, ASCAP) LT 14

MEAN (Sony/ATV Tree Publishing Company, BMV/Taylor Swilt
Music. BMJ}, HL, CS 8, H100 46

ME ENAMORE (ven Bailalo Music Publishing, BMIHustleVille
Music Publishing, BMVGocho Music Publishing, BMI/Pertecto
Music, BMVSebastian Music Publishing, 8MI) LT 40

ME ENCANTARIA (Huina, BMIimperio, BMI) LT 3

ME RI0 DE T1 (Balla Music. BM/Sony/ATV Latin Music Pub-
lishing. LLC. BMUPeer International. BMI/Sony/ATV Discos
Music Publshing LLC, ASCAP) LT 31

MI CORAZON ESTA MUERTO (Los Magnifikos Music Pubiish-
ing, ASCAP) LT 36

MIENTRAS DORMIAS (Marcha Musical Comporation. ASCAP)
LT 45

M VIDA {Luar Music Publishing, BMVRaul Logez Publishing.
BMY) LT 34

MOMENT 4 LIFE {Harajuku Barbie Music, BMi/Maney Mack
Music, BMYSongs Of Universal, Inc.. BMILve Wnte LLC,
BMIEM! Blackwood Music Inc , BMYBrother Bagz Publishing,
BMUWarnerTameriane Publishing Carp , BMYBrother Bagz
Publishing, SOCAN), AMPHL, H100 28, RBH 12

MORE (Songs Of RedOne, BMVSony/ATV Songs LLC.
BMI/Prince Charlez Publishing, ASCAP/UR-IV Music,
ASCAP/EMI Aprii MsIC., Inc., ASCAP/AImo Music Corp..
ASCAP), HL, H100 47

MOTIVATION (EMI Blackwood Music Inc.. BMVJmipub Music.
BMVEMI Foray Music, SESAC/Rico Love Is Still A Rapper,
SESAC/Hypnatic Beats, BMYRebel Made LLC, BMVSongs Of
Kobalt Music Publishing Amenica. Inc.. BMIYoung Money
Publishing Inc., BMI}, AMP/HL. H100 31, RBH 3

MR. BARTENDER (Songs ol Program 360, ASCAP/Do Wit
Music, LLC, ASCAP) CS 38

MR. SAXOBEAT (MediaPro Music Entertainment. SOCAN) LT

5

3!

MY GIRL (Conjunction Entertainment, BMVEM| Blackwood
Music Inc., BMYBootleggers Stop, ASCAP/Universal Music
Corporation, ASCAP/GloJoe Music inc., BMSony/ATV Songs
LLC. BMYY U.R.PMusic, BMUKMacrificent, BMYSongs O
Ug‘werga!. Inc , BMUSecondhand Starship, ASCAP). AMP/HL,
RBH 4.

MY LAST (FF To Def Publishing, LLC, BMiLet The Story Begin
Music Publishing, ASCAP/Chrysalis Music, ASCAP/EMI Aprit
Mustc, Inc., ASCAP/Flyte Tyme Tunes Inc., ASCAP/Songs O
Universal, Inc , BMVCulture Beyond Ur Experience Publishing,
BMI), AMPHL, H100 54, RBH 10

NEVER GOING BACK AGAIN (Now Sounds Music, ASCAP)
H100 81

NEVER GONNA LEAVE THIS BED (Universal Music - Careers,
BMiFebruary Twenty Second Music, Inc , BMWalentine,
Valentine. ASCAP/Universal Music - MGB Songs, ASCAP),
AMPAHL, H100 83

NI LO INTENTES (JCAM Editora Musical. SA de CV/Marcha
Musical Corporabion, ASCAP) LT 16

NOBODY (Exireme Entertainment Pubiishing, BMI) RBH 98

NOBODY GREATER (Refreshitunez, ASCAPVimage Music,
SESAC) RBH 88

NO BS (Songs Of Unwersal, Inc., BMI/Culture Beyand Ur Exper-
ence Publishing, BMUKMac Muzic, BMUWest Coast Livin Pub-
lishing, ASCAP/Henderworks Music Publishing, BMI),
AMPMHL, RBH 35

NO HANDS (Juaquinmaiphurpubhishing, ASCAP/Rascoe Dash
Publishing. ASCAP/Dead Stock Music, BMYWB Music Corp.
ASCAP/Drum Squad LLC. ASCAP/Young Drumma, ASCAP).
AMP RBH 32

NO ME DEJES CON LAS GANAS (Ferca Publishing, BMI) LT

24

NOT MY DADDV (For The Wrile, Price. ASCAP/Roynet Music.
ASCAP) RBH 2

NOT READY TO DIE (EMi Blackwood Music Inc , BMVJimmy
The Rev Sullivan Music, BMI/Skeletons and Bowties Publish-
Ing, BMUS Gates Music, BMUStayer S T Publishing.
BMAewis Christ Publishing, 8MI), HL, H100 70

NOVACANE (Nof Listed) ABH 65

NUMBER ONE HIT (R.Keily Publishing, Inc., BMUUniversal
Music - Z Songs. 8MI), AMP/CLM, RBH 91

OH MY (Not Listed) RBH 64
OH, TONIGHT (Pretty Damn Tough, ASCAP/RandDazz, ASCAP)
S58
OLD ALABAMA (House Of Sea Gayle Music, ASCAP/Words &
Music. ASCAP/Circle C Songs. ASCAP/Y Bulis Music,
ASCAP/Full Circle Music Publishing, LLC, ASCAP/Sony/ATV
Tree Publishing Company, BMI), AMPAHL, CS 3, H100 40

ONE NIGHT STAND (Scngs Of Universal. Inc.. BMVCuliure
Beyond Ur Experience Publishing. BMiKMac Muzic, BMIVC
Sun Mustc, ASCAP/Wet Ink Red Music, ASCAP/EMI April
Music, Inc , ASCAP), AMP/HL, RBH 33

VEN A BAILAR (Songs Of RedOne BMUSony/ATv Songs LLC,
BM)/2101 Songs. BMI/Pitbull's Legacy Publishing, BMVUni-
versal Music - Careers, BMVEMI April Music, Inc , ASCAP/EMI
Songs France, SARL/Sony/ATV Tunes LLC. ASCAP), AMPHL,
H1003, 177

OUT OF MY HEAD (Hey Lu Chill Music, BMIHeavy As Heaven
Music BMISongs Of Universal, Inc , BMIMakithot Music
Publishing. SESAC/Pertect Attendance, LLC, ASCAP/Einnor
Music. ASCAP/WB Music Corp , ASCAP/Tee-Bass Music In¢ ,
BMI/EMI Blackwood Music Inc , BMVAIING Music Inc
BM{MWonda Songs, BMI), AMP/HL. RBH 38

=

EL PADRINO (Vander Music, ASCAP/Juliantia Musical,
ASCAP/Edimusa, ASCAP) LT 20

PARTY ROCK ANTHEM (Party Rock, ASCAP/Sany/ATV
Meiody. BMU/Thee Wise Boys Music LLC. BM/Rude Music.
BMI) H100 24

PELIGRO (Mot Listed) LT 27

PIECES OF ME (Studio Beast Music. BMi/Warner-Tameriane
Pubiishing Corp , BMIChuck Harmany's House Publishing.
ASCAP/Strauss Co., LLC , ASCAP/Narmaharns Music Pub-
lishing, ASCAP/EMI Apnl Music. Inc , ASCAP/Blue Toes,
ASCAP/Bug Music, ASCAP), AMPHL, RBH 51

PLATINUM (y Own Chit Music. BMIEMI Blackwood Music
Inc , BMUR Kelty Publishing. inc  BMIUniversat Music - 2
Sangs. BMIKimani Music. BMIMizay Entertainment, Inc
ASCAP/Warner-Tamerlane Publishing Corp , BMI). AMP/HL.
RBH 66

POP THAT {Not Listed) RBH 87

PRETTY GIRL RDCK (Universal Music - 7 Tunes LLC |
ASCAP/Pen In The Ground Publishing, ASCAP/Compound
Entertainment, BMVChuck Hasmony's House Publishing,
ASCAP/Strauss Co , LLC , ASCAP/Normaharris Music Pub-
lishing, ASCAP/EMI Apn! Music, In , ASCAP/Antisia Music
Inc., ASCAP/Cherry Lane Music Publishing Company Inc ,
ASCAP/Bleu Nig Music, ASCAP) AMP/CLM/HL, RBH 31

PRICE TAG (Sony/ATV Music Publishing UK, PRS/Studio Beast
Music. BMUWamerTamerlane Publishing Corp , BMI/Kasz
Money Publishing, ASCAP/Ham Squad Music. BMUSongs Of
Universal inc , BMYShady Music Pubiishing. LLC, BMI),
AMPHL, H100 29

PROMETI (Not Listed) LT 28

PUMPED UP KICKS (Smims Cofiee And Tea Music Publishing.
BMI), AMP H100 88

RABIDSA {The Carame! House Music, BMYSony/ATV Melody
BMU/Pitbuli’s Legacy Publishing, BMIUniversal Music -
Careers, BMILos Duenos Del Negocio Publishing, ASCAP),
AMPAHL LT 43

RACKS (Hip Hopville USA Music BMU/Greal South Bay Music,
BMISonny Digial Music Group. BMI/Nayvadius Maximus
Music, BMI/Chnstopher Miller Publishing Designee, BM!)
H100 50, RBH 6

RADIO MESSAGE (7 Kelly Wbllsnmg In¢ . BMIUniversal
Music - Z Songs, BMi), AMP/HL. RBH 78

RAYMOND (English Iy Music. BMVBRE! Eldredge Music,
BMY/Chrysalis One Songs. BMI/Have A Brad Day Music,
ASCAP/FSMGI. IMRO/Chrysalis One Music, LLC, ASCAP),
AMP/HL, CS 24

THE REASDN WHY (\Warner-Tamertane Publishing Corp ,
BMI/Tower One Music, BMYMad Mother Music, BuiManat
Phelps & Phitlips. BMI), AMPCS 42

ROLLING IN THE DEEP (Songs Of Universal, Inc , BMVEMI
Blackwood Music Inc , BMI}, HL H100 1

RDLL UP (PGH Sound Publishing, ASCAP/WS Music Carp ,
ASCAP/EMI April Music. Inc.. ASCAP), AMP/HL, H100 17,
RBH9

RDPE (MJ Twelve Music, BMUSongs Of Universal. Inc, BMIA
Love The Punk Rock Music. BMULiving Under A Rock Music,
ASCAP/Universal Music Corporation, ASCAP/Flying Earform
Music, BMYBug Music. Inc. BMI/Ruthensmear Music. BMI).
AMP/HL, H100 95

RUN THE WORLD {GIRLS) (2082 Music Publishing,
ASCAP/WB Mustc Corp , ASCAP/EMI April Music, In
ASCAP/B-Day Publishing, ASCAP/Switch Werd Music.
ASCAPA Like Turtles Music, ASCAP/Music By Tatar, Inc ,
BMVJack Russell Music LId., PRS/Tenyor Music, BM!,
AMPHL, H100 65, RBH 34

SALE EL SOL (The Ca!amel chse Music, BM!/Sony/ATV
Melody. BMI/Sony/ATV Latin Music Publishing, LLC.
BMIMNomad Music, BMI), HL, LT 48

SHARE MY LIFE (Songs Of Universal, Inc., BMIKemunity
Song Chest, BM/Uncle Buddie's Music. Inc , ASCAP),
AMP/HL, RBH 33

SHE AIN'T YOU (Songs Of Universal, Inc , BMYCulture Beyond
Ur Experience Publishing, BMI/Cherry Lane Music Publisting
Company Inc , ASCAP/Cherry 315 Music, ASCAP/The Bad
Bad Guys. ASCAPMeloist Music Publishing, BMIKMacnihi-
cent, BMIPoo B Z Publishing Inc , ASCAP/Bug Music,
ASCAP/WB Music Corp.. ASCAP/Sony/ATV Tunes LLC,
ASCAP/Bam Jams. BMI), AMP/CLMHL, H100 55, RBH 8

SHOTGUN GIRL (Sony/ATV Cross Keys Music Publishing.
ASCAP/Danelle Leverett Publishing Company, ASCAP), Hi.

0

CS 4(

THE SHDW GDES ON (Hey Lu Chifl Music. BMVHeavy As
Heaven Music, BMVUniversal Music - Careers, BMI/Songs O
Unversal, Inc . BMUArSt Publishing Group West.
ASCAP/Dustin William Brower Publishing Designee
ASCAP/Jonathan Keith Brown Publishing Designee,
ASCAP/Sony/ATV Harmany, ASCAP/The Best Dressed Chick-
& In Town, ASCAP/Tschudi Music, ASCAP/Ugly Casanova
Music, ASCAP), AMPHL, H100 16

SING (Better Living Industnes, BMI) H100 80

SINO LE CONTESTO (Chengroup Pubiishing, BMU/Ana Alvara-
do, BMVOrange Juice Music Publishing, BMI) LT 46

S&M (EMI April Music, inc , ASCAP/Uttra Tunes. ASCAP/Dipiy
s.r.., SACEM/Dat Damn Dean Music, BMI/Peermusic,
BML/2412 Songs LLC, BMI), AMP/HL, H1009

S&M (EMI April Music. Inc , ASCAP/UItra Tunes, ASCAP/Dipiu
srt, SACEM/Dat Damn Dean Music, BMU/Peermusic
BMU2412 Songs LLC, BMI). AMP/HL, LT 33: RBH 77

S0 IN LOVE (Blue's Baby Music, ASCAP/Universal Music Cor-
poration. ASCAP/Tappy Whyte's Music, LLC, BMVSongs Of
Universal, Inc, 8MIMusly Attic Music, BMVEM! Blackwood
Music Inc , BMIALa Kasa Sole. ASCAP/EMI April Music., Inc..
ASCAP), AMP/HL, RBH 20

SOMEDNE TD LDVE ME (NAKED) (Not Listed) RBH 30

SOMETHING BETTER (Music Of Stage Three, BMI/Jersey
South Music, BMVStage Three Music inc., BMVEMI Black-
wood Music inc.. BMI/Steeltoe Dreamer Music, BMYSony/ATV
Tree Publishing Company, BMI/Buddy Lioyd Music. BMVnick-
fakenamemusic, ASCAP), HL, CS 48

SOMEWHERE ELSE (Tokeco Tunes, BMIMusic Of Slage
Three, BMI/Bobby's Song And Salvage. BMU/Stage Three
Music Inc., BMI) CS 15, H100 94

SONGBIRD {Universaf Music - Careers, BMi), AMP/HL, H100
68

SONGS LIKE THIS (Black To Biack Songs, BMI/Songs That
Sell, BMIZJFLO Music, BMIEM! Backwood Music Inc ,
BMI/Litiie Dooey Music, BMI). AMP/HL. CS 47

STAYING'S WORSE THAN LEAVING (WB Music Corp .
ASCAPMountain Moming Music, ASCAP/House Of Sea Gayle
Music, ASCAPALittle Mojo Music, ASCAP/Big Machine Music
BMUThree Minute Mavie Music. BMI/Super 98 Music, LLC..
BMI), AMP CS 54

STAY UP LATE (Black To Black Songs, BMVole, BMYNasivis-
taville Songs. BMU/Sonya Isaacs Mustc, BMWB Music Corp ,
ASCAP/Melissa's Money Music Publishing, ASCAP/Get A
Load Of This Music, ASCAP), AMPCS 53

STILL IN LOVE WITH YOU (Pippin The Friendly R anger Music
Company, Ltd., AS/Universal-PolyGram Internafional Publish-
ing, ASCAP), AMP/HL, RBH 61

STORM WARNING (Songs Of Universal, Inc , BMYHappy Littie
Man Publisfiing, BM{/Dash8 Music. ASCAP/Bughouse,
ASCAP/Bug Music. ASCAP/BMG Platinum Songs, BMIHello |
Love You Music, BMI). AMPHL, CS 60

SUPER BASS (Not Listed) H100 48

SURE THING (MJ Pubiishing. ASCAP/Universal Musc Corpo-
ralion, ASCAP/Amaya-Sotia Pubhshing, ASCAP), AMP/HL,
H100 42, RBH 2

TABOO (Crown P Music Publishing, BMVEMI Blackwood Music
inc . BMYEMI Sangs France. SARL} LT 9

TAKE A BACK ROAD (ENMI Blackwood Music Inc BMIRheft-
neck Music BMIUniversal Music - Careers, BMIHigh Fow-
ered Machine Music, BMI), AMPHL, CS 32

TAKE ME AWAY (She Wrote It ASCAP/BMG Songs.
SESAC/Universal Music Corporation ASCAP/Soldierz Touch,
Inc, ASCAP/Sony/ATV Tunes LLC, ASCAP/Teray ASCAP)
AMPHL, RBH 54

TEAMO Y TE AMO (Serca Music Pubiishing Inc., BMI LT 5

TEENAGE OAUGHTERS (StyleSome Music, BM/EMI Biack-
wood Music Inc.. BM/Delemmava Music Publishing BMI).
AMPHL CS 19

TENGO TU LOVE (Warner-Tarmerlane Pubhshing Corp .
BMIALavida Buena Music Pubiishing, BMI) LT 26

THERE GOES MY BABY (Rico Love s Silll A Rapper
SESAC/EMI Foray Music, SESAC/limipub Music, BMVEMI
Blackwood Music Inc . BMVJesse Jaye Music ASCAP/Reach
Glabal Inc , ASCAP/Hypnotic Beats, BMVUsher Jv SESAC
Publishing Designee, SESAC), HL, RBH 48

THIS (Universal Music Corporafion. ASCAP/Cadaja Publishing.
ASCAPHouse Of Sea Gayie Music, ASCAP/Sunshine Terrace
Music, BMUBug Music. Inc BMI} H100 75

EL TIERNO SE FUE (ivarcha Musical Corporation, ASCAP) LT
17

TILL THE WORLD ENDS (Kasz Morey Publishing.
ASCAP/Wamer/Chappeli Music Scandinavia AB, STIM/Mara-
fone AB, STIM/Kobait Mustc Publishing America. Inc
ASCAP/Dynarmite Cop Music BMIWhere Da Kasz At, BMI),
AMPH1006

TOMORROW (Runnin’ Behind Publishing. ASCAP/EMI Apn|
Music. Inc, ASCAP/Sudeen Stars Music BMU/Frank Myers
Music, BMY/Grand Poobah Publishing, SESAC/Dreams To
Music, SESAC), HL, CS 13, H100 52

TONIGHT (Jennifer Nettles Pubhishing, ASCAP/Dirkpit Mustc,
BMVCaontrol Group Music, Inc, BMI} CS 35

TONIGHT (I'M LOVIN' YOU) (Ariist 101 Publishing Group
BMWarner-Tamerlane Publishing Corp, BMIJ Franks Pub-
lishing, ASCAP/Artist Publishing Group West, ASCAP/Univer-
sal Music - Caseers, BMILauren Chisty Songs. BMILudacns
Worldwide Pubishing, inc , ASCAP/EMI Apnl Music Inc
ASCAPMorldwide, BMI), AMP/HL, H100 38, 1712

TONIGHT TONIGHT (Midas Music, ASCAP/Sleep When |'m
Rich MusiC. BMVScarlet Moon Music., Inc., BM{/Nash O
Music, BMIRodiis Music, ASCAP/Here's Lookin' At You Kidd
Music, BMi/Beluga Heighls Music BMI/Sony/ATV Songs LLC.
BMIHey Kiddo Music ASCAP/Kobalt Music Publishing Ames-
ica. Inc., ASCAP), HL, H100 57

TU ANGELITO (Universal-Musica Unica Publisting, BMI} LT 22

TUPAC BACK (Robert Williams, ASCAP/4 Blunts Lit At Once
Publishing, BMU/First N' Gold Publishing, BMIEar Drummers
Publishing, ASCAP) RRH 53

TWISTED (Goritla Zoe Mustc LLC, BMI/Ultra Empire Music,
BMI/Top Quality Publishing, BMI/SouthemStyle Techmigues
Pubtishing, BMI/Wala Jo Music, ASCAP/Oomp Camp Music.
ASCAP/Sony/ATV Songs LLC. BMVCity Sky Music. BMIALI
Juzel Music Publishing, BMVSongs Of Universal, Inc. BM),
AMPHL RBH 75

WALKING (WAL-MART) (i EMI Anm MUSIC Inc, ASCAP/We(
Ink Red Music, ASCAP/'S Tea Tyme, ASCAP/I'ha! s Plum
Song, ASCAP/Universal-PolyGram Internationai Publishing,
ASCAP/Basement Boys Music inc., ASCAP/C-Waler Publish-
ing, ing , , ASCAP), AMP/HL, RBH 19

WANNA TAKE YOU KOME (Gossin Publishing, ASCAP/Melu-
sic. Inc. ASCAP/Primasy Wave Emblem, ASCAP/Warner-
Tameriane Publishing Corp, BMYBoatwright Baby, BMI) AMP

41

WATCH THIS (Not Listed) RBH 856

WE CAN GET IT ON (Not Listed) RBH 56

WELCDME TO MY HOOD (DU Khaled Publishing. BMINotting
Hill Musec. Inc.. BMUFirst N° Goidl Publishing BMYSony/ATV
Songs LLC, BMVTill Productions, ASCAP/WB Music Corp.,
ASCAP/Young Money Pubhshing inc , BMUMamer-Tamerlane
Publishing Corp., BM/NappyPub Music. BMyUnversal Music
- 2 Songs. BMArocnasty Music, BMUMoilingsMusic.
ASCAP/The Renegades, BMI). AMP/HL, RBH 59

WHAT DO YOU WANT (New Songs Of Sea Gayle,
BMVOzworth Music. BM/Cobumn Music, Inc , BMI) CS 7.

100

WHAT THE KELL (Avil Lavigne Publishing LLC. SDCAN/AImo
Music Corp . ASCAPMaratone. ASCAP/Kobalt Music Pubhsh-
ing America. Inc., ASCAP/Maratane, BMI/Songs Of Kobalt
Music Publishing America, Inc.. BMI) H100 49

WHAT YO NAME IZ (Mr Kirk Jesel Randle ASCAP/Dwill 137
Pubhshing, ASCAP/Sound M 0.8 Productions LLC, BMUI'S
Only About Music LLC, ASACP) RBH 49

WHEN LOVE GETS A HOLD OF YOU (Vistaville Music,
ASCAPMHapetess Rose Music, ASCAP/Sany/ATV Cross Keys
Mustc Publishing, ASCAP/Gary Nicholson Music.
ASCAP/Reynsang Pubhishing Corp , BMIAWha Ya Say Music.
BMI}, HL, CS 43

WHERE THEM GIRLS AT (Cotter Boy Music, LLC, BMI/Dipiu
s..1., SACEM/E-Class Pubisshing, BMIEMI Blackwood Music
Inc., BMVHarajuky Barbie Music. BMUMart On Sunday Music,
ASCAP/Money Mack Music, BMI/Play-N-Skiflz Music,
ASCAP/EMI April Music., Inc , ASCAP/Senious Scrptures,
ASCAP/Skiiz For Skillz And Play Musik. ASCAP/Songs Of
Universal, Inc . BMI/Sony/ATV Sengs LLC, BMi/Sony/ATV
Tunes LLC, ASCAP/What A Publishing LTD. SACEM), AMP/HL.
H100 14

WHERE YOU AT (R Kelly Publishiing, Inc , BMVUniversal Music
- Z Songs, BMI), AMP/HL, RBH 25

WHO SAYS (Rodilis Music, ASCAP/Wamer-Tamerlane Publish-
ng Corp , BM|/Power Pen Biz Publshing, BMYPriscifia Renea
Productions, BMi), AMP H100 35

WITHOUT YOU (Totaily Wrighteous Music, BMI/Big Loud
Bucks, BMVSany/ATV Tree Publisting Company, BMUSangs
For My Good Girf Music, BMI), HL. CS 6, H100 59

WON'T BE LONELY LONG (Sony/ATV Tree Publishing Compa-
ny, BMI/Songs Of Better Angels Music, BMUBlank Sheet
Music, BMIAVasner-Tamerlane Publishing Corp.. BMI/Salt Life
Sangs, BMIBig Hits Of Amylase. BMIPure Blue. BMI),
AMPML, €S 27

WRITTEN IN THE STARS (2Sinpes Music Publishing AB.
STIM/Wamer/Chappell Music Scandinava AB, STIM/EMI Aprl
Music, Inc., ASCAP/EMI Music Publishing Scandinavia AB,
STIM/EM Blackwood Music Inc, BMVEnc Turner Publishing
Designee, BMVCharlie Bermardo Publishing Cesignee. BMI)
AMPH10015

VES (45m & Srd Music Pubrhishing Inc , BMV$0ny/AW Songs
Beast Music, BMY Publish-

|ng CDID BM!). AMP/HL. RBH 63

YOU AND TEQUILA (Songs Of Universal, Inc , BMI/Hannaberg
Music, BMUWB Music Corp , ASCAP/Deanaling Music,
ASCAP), AMPHL, CS 44

YOU ARE (WirlWide Music Publishing, ASCAP/Pacific Coast
Pirate Publshing, BMUP Ty Music Publishing, BMIEscnbir
Publishing ASCAP) RBH 29

YOU BE KILLIN EM (EMI Apni Music. Inc., ASCAP/). Brasco
Music, ASCAP/NexiSefection Publishing, ASCAP/Proboscis
Music, BMWarner Tamerlane Publishing Corp , BMINo
Cuestion Entertanment, ASCAP/Andi-Girl Music, BMI)
AMPHL. RBH 41

YOU LIE (EMI Biackwood Music inc . BMYHow Bout That Sky-
line Music. BMI/Cactus Moser Music. BMI), HL, CS 9, H100

56

YOUR BODY IS THE BUSINESS (Grindtime. BMYSongs Of
Unmversal, Inc., BM/Berris Botton, BMYDatsdabbysay Music
Publishing, ASCAP/Sky Hight Entertainment, GbR/WeBuyMu-
sicPublishing, ASCAP). AMP/HL, RBH 84

YOUR LOVE (Firsi N' Gotd Publishing, BMUSony/ATV Sangs
LLC, BMIMy Diet Starts Tomomow, Ing , BMISongs Of Un-
versal, Inc., BMNuns With Attitudes, BMUTheCircles-Full.
BMUSounds Of Angels. BMIU Can't Teach Bien The Shhh,
BMVPrincess Diva Mussc, BMUXor: G Music, ASCAP/4 Blunts
Lit At Once Publishing, BMI/iving Music. Inc . BMUBeyond
The Sky, BMI) AMP/HL, RBH 28
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RECORD COMPANIES: Arista Nashville appoints John
Sigler national director of promotion. He was regional
promotion manager.

Skyville Records names Dave Collins director of promotion
for the West. He was director of promotion for the West/
Southwest at Nine North.

Capitol/EMI Records Nashville appoints Taryn Pray
director of media and public relations. She was a publicist
at Sony Music Nashville.

"IIII

MELIKIAN KENNEDY

TOURING: Madison Square Garden appoints Alex Diaz
senior VP/GM of MSG arena in New York. He was senior VP/
GM of arena operations at Brooklyn Sports & Entertainment.
Global Spectrum names Matthew Homan GM of the Welis
Fargo Center in Philadelphia. He previously oversaw the
four-facility lowa Events Center in Des Moines.

MANAGEMENT: Emblem Music Group promotes Haley
Melikian to day-to-day manager for Gloriana and Tyler Hilton.
She was new-media marketing specialist.

DIGITAL: Kidz Bop appoints llene Kennedy VP of product for
KidzBop.com. She was VP at truTV Online.

TV/FILM: Fuse names Joe Marchese senior VP of digital
and marketing strategy. He was co-founder/president of
SocialVibe and SVnetwork. L

RADIO: Radio Disney Stations Group promotes Drew
Korzeniewskito VP of ad sales/GM. He was VP/GM.

RELATED FIELDS: Front Row Marketing Services promotes
Eric Smallwoodto senior VP. He was VP of project management.
Drew’s Entertainment appoints George Davis director of
creative licensing and digital strategy. He was a contracted

digital licensing agent with Warner Music Group.
—Edited by Mitchell Peters

WORKS

CITY OF HOPE HONORS IRVING & SHELLI AZOFF
More than 4,000 people gathered at Los Angeles’ Gibson Am-
phitheater on May 7 to help City of Hope’s music and enter-
tainment industry group honor Irving and Shelli Azoff. During
an evening thatincluded performances by the Eagles and Dar-
ren Criss & the Warblers, the couple received City of Hope's
Spirit of Life Award for their philanthropic efforts.

“I can think of no two other people who are more appropri-
ate to give this award to,” the Eagles’ Don Henley said while
presenting the Azoffs with the award. It wasn’t the first time
City of Hope honored Irving Azoff, executive chairman of Live
Nation and chairman/CEOQ of Front Line Management Group.
The research, treatment and education center for cancer, di-
abetes and other life-threatening diseases presented him with
the Spirit of Life Award in 1984.

This year marks the first time that a couple received the
award. Instead of the traditional black-tie dinner, the Azoffs
opted for a casual setting. Following the musical performances

and award presentation, attendees were given exclusive access
to Universal Studios. The theme park closed early so guests

could enjoy food and access to rides and other attractions.
A representative for the event declined to say how much
money it raised, but noted that all funds will go to City of Hope.
—Miichell Peters

y 2
The Bamboozle Festival at the New Meadowlands Stadium
in East Rutherford, N.J, took place April 29-May 1 and
boasted a colorful lineup ranging from Lil Wayne, Insane
Clown Posse ard Bruno Mars to Dashboard Confessional
and Métley Criz2. Taking five with Bamboozle founder/Live
Nation VP of talent/artist development John D’Esposito
(center) are Crie members Nikki Sixx, Vince Neil, Mick
Mars and Tommy Lee (from left). PHOTO: MARK WEISS

Legendary bassist and original funkateer Bootsy
Collins held court May 3 at the Grammy Museum at
L.A. Live during an American Express-sponsored
conversation/audience Q&A moderated by Grammy
Foundation VP Scott Goldman. The Rock and Roll Hall
cf Famer treated the audience to a bass demonstration

and also talked about his first new album in five
years, the April 26 release “Tha Funk Capital of the
World." pHOTO: WIREIMAGE.COM/REBECCA SAPP

N Additional photos
blz online this week
b atbillboard.biz.

To submit your photos for
consideration, please send images
to backbeat@billboard.com.

Columbia Records chairman Steve Barnett introduces

singer Jackie Evancho at a special luncheon at the

label's New York headquarters on April 27. The

“America's Got Talent” dynamo’s new album, “Dream
i With Me," is due June 14, PHOTO: GARY GERSHOFF

Songmasters launched its “Listen to Me” series on April 29 with a tribute
to Buddy Holly's legacy at PJ Clarke’s in New York-—the site where Holly
proposed to Maria Elena Holly in 1958 In honor of the event, Peter
Asher performed “True |ove Ways,” a Holly composition written for
Maria Elena that became a hit for Asher and his late partner Gordon
Waller. Asher is set to produce the upcoming album “Listen to Me:
Buddy Holly,” featuring such artists as Stevie Nicks, Natalie Merchant
and Brian Witson. Flanking Asher are Maria Elena (left) and Jennifer
Cohen, managing partner at Songmasters, which was established to
raise funds for music industry charities supporting the next generation
of music makers. PHOTO: JACK FOGLE/SONGMASTERS
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ASCAP POP MUSIC AWARDS

ASCAP hosted its 28th annual Pop Music Awards on April 27 at the Renaissance Hollywood Hotel In Los
Angeles. Among the songwriters and publishers honored were Founders Award recipient Rod Stewart,
publisher of the year EMI Music Publishing and Randy Bachman, presented with the organization's Global
fmpact Award. PHOTOS PIC G

ABOVE: Lukasz “Dr. Luke” Gottwald and Max Martin tied for songwriter of the year honors, each claiming
five of the most-performed songs of 2010 including Katy Perry’'s “Teenage Dream.” Gottwald’s credits also
include Ke$ha’s “TiK ToK"; Martin's include Adam Lambert’s "Whataya Want From Me." Award presenters
Lambert and Ke$ha flank Martin (second from left) and Gottwald.

BELOW: Pat Monahan (second from left), solo artist and Train lead singer, won song of the year for the rock
band’s hit “Hey, Soul Sister.” Train also performed the track during the awards ceremony. ASCAP VP of
membership for pop and rock Sue Drew joins Monahan and (from left) Train's Scott Underwood and Jimmy
Stafford on the red carpet.

BOTTOM: ASCAP director of membership for pop and rock Josh Briggs (far left) presented the
organization’s Vanguard Award to rock group Band of Horses, whose members are (starting from second
left) Creighton Barrett, Bill Reynolids, Ryan Monroe, Tyler Ramsey and Ben Bridwell.

- Additional photos
blz onllne this week at
o biflboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.

Ll
SONG OF THE YEAR
The night after its Pop Music Awards, ASCAP kicked off its sixth annual “I Create Music” Expo (April 28-30)

at Los Angeles’ Renaissance Hollywood. The three-day conference featured panels covering various industry
topics and issues, as well as skill-building master sessions and workshops. PHOTOS: PICTUREGROU

TOP: Pop singer/songwriter Sara Bareilles conducted a rare interview with Lindsey Buckingham
(Fleetwood Mac), who has a new album—"Seeds We Sow”—due later this year. Prior to the interview,
ASCAP president/chairman Paul Williams presented Buckingham with the organization’s Golden Note
Award in recognition of his career achievements.

ABOVE: EMI North America president of creative Jon Platt (feft) turned interviewer when he talked to
songwriter/producer/entreprencur Pharrell Williams about his journey to success during an Expo master
session. Joining the pair in the green room before the session was ASCAP VP of membership for rhythm and
soul Nicole George.

BELOW: Warner Bros. senior VP of A&R and songwriter/producer Mike Elizondo (third from left) drives
home a point to moderator and ASCAP Playback editor in chief Erik Philbrook (far left) during one of the
Expo’s signature panels, “We Create Music." Also sharing their industry perspectives (starting from second
left): songwriter Claudia Brant, Black Eyed Peas singer/songwriter Fergie, composer Trevor Rabin and
songwriter/producer Kevin Rudolf.
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DREEATULATIONS!

ON THE BRILLIANT SUCCESS OF

THE MONSTER BALL
TOUR

Tl U,

TrovCarter, Vincent Herbert
and all at Atom Factory

Marc Geiger, John Marx,
Michelle Bernstein at WME

i - Live Nation Global Touring
o o | Y NATION




