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Master Your Debt.

Escape the illusion of minimum payments on

high-interest credit cards. Take control of all those
paper statements — make one simple payment
each month with a Debt Consolidation Loan from
First Enfertainment Credit Union.

Apply online at:
firstent.org/mastermydebt

Scan This to Apgly Now!

Get the free mobile opp
http://getiag.mobi

FIXED RATES AS LOW AS

8.9

UP TO $25,000

!g,_‘+‘.;-“ : f Ot J OV

*APR = Annual Percentage Raie. 8.90% APR is the preferred rate for loan amounts of $500 jo $25,000 for up to 36 months, af this rate and ferm, yous n{é}h}y‘ payment would be $31.76 for each §1,000 botrowed®9.90% APR
is the preferred rate for loan amounts of $5,000 10 $25,000 for up to 48 months, at this rate and term, your monthly payment would be §25.32 for ecich $1,000 borrowed. 10.9%APR is the preferred rate for .lguounts of
$10,000 to §25,00C for up to 60 months, at this rate and term, your monthly payment would be $21.70 for each $1,000 borrowed. Not all member s_r'ﬁay"acalify for the preferied rates; other rates and ferms apply.

All loans subjeci 7o credit approval. Loan offer valid January 1, 2011 through March 31, 2011. Loan proceeds may not be used io refinance exisling First Entertainment Credit Union loans. - R
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LATESTm
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>>>‘SPIDER-
MAN’ DELAYED
AGAIN,
TAYMOR OUT
The producers of
“Spider-Man”
announced that Julie
Taylor will no longer
direct the troubled
Broadway musical,
which is now
expected to openin
the summer, rather
than March15.Ina
statement, U2’s Bono
and the Edge, who
collaborated on
songs for “Spider-
Man,” said they have
“a couple of new
songs we are very,
very excited about
putting into the mix.”

>>>VEVO TO
PROVIDE LIVE
STREAM OF
BONNAROO
Vevo will host a free,
exclusive live stream
of the 2011 Bonnaroo
festival. Through a
new partnership,
Vevo will webcast
select live and
on-demand
performances and
interviews from the
festival, which takes
place June 9-12 in
Manchester, Tenn.
Vevo will offer the
stream through Vevo
.com and on mobile
and other platforms.

>>>LIMEWIRE
WINS LIMIT ON
DAMAGES TO
LABELS

U.S. District Judge
Kimba Wood limited
the potential
financial liability
facing the operator
of LimeWire, the
file-sharing service
found liable for
copyright
infringement, at its
May 2 damages trial.
Wood agreed with
Lime Group that the
13 record companies
are entitled to a
single award of
“statutory damages”
per work infringed
through LimeWire,
Record labels had
argued they were
entitled to a separate
award every time an
individual infringed
one of their works.

Reporting by
Billboard staff, the
Associated Press
and Reuters.

CONCERT CLIPS
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WMG Set To Expand Urban Biz With
Atlantic’s Lupe Fiasco, Wiz Khalifa;
Warner Bros. Strikes Deals

Atlantic Records is on the verge
of celebrating a one-two punch
on the Billboard 200, with indus-
try experts predictingachart-top-
ping debut next week for Lupe
Fiasco’s album “Lasers” and
strong first-week sales for Wiz
Khalifa’s hotly anticipated March
29 label debut, “Rolling Papers.”

Both releases come on the
heels of Michael Kyser’s recent
appointment as Atlantic’s first
president of black music, amove
that signals the label’s redou-
bled commitment to expand its
stake in R&B and hip-hop. At
the same time, parent Warner
Music Group’s (WMG) efforts
to boost its overall share of the

urban music marketisalso get-
ting an assist from Warner Bros.
Records, which has moved to
jump-start its stalled R&B/hip-
hop business with a series of
recent deals, including distribu-
tion pacts with rapper Rick Ross’
Maybach Music Group and
singer/songwriter Jill Scott.
With the excitement sur-
rounding Fiasco, Khalifa and
Elektra’s Bruno Mars, Atlantic
“is definitely happening,” says
Christina Amedore-Smith, an
urban buyer for Trans World
Entertainment. “And Warner
Bros. is definitely on the right
track between Waka Flocka
Flame and Gucci Mane, who

STICKER BOOK

president of black music
MICHAEL KYSER; inset:
Warner Bros. co-president/
CEO TODD MOSCOWITZ.
has a very strong fan base.”

WMG’s 14.2% share of 2010
U.S. R&B album sales (which
include hip-hop) was a distant
third behind that of Universal
Music Group (47.8%) and Sony
Music Entertainment (26.7%),
according to Nielsen Sound-
Scan. But that still represented
a sharp gain from 9.8% in 2005
(ayear after WMG’s spin-
off from Time Warner)

and 8.9% in 2000.
Atlantic ac-
counted for most
of WMG’s 2010
R&B albums tally,
with a 9% share of
the market, nearly
unchanged from the
prior year, while Warner
Bros. claimed 3.5%, up
slightly from 3.4% a year ear-

lier.

Kyser, who had been At-
lantic’s executive VP of urban
music since 2004, was previ-
ouslya VP at Def Jam, where he
worked with Atlantic chair-
man/COO Julie Greenwald and
WMG vice chairman/CEO of
recorded music for the Ameri-
cas and the U.K. Lyor Cohen.
He presides over a growing
urban roster that includes Fi-
asco, Khalifa, Trey Songz and
previous Grammy Award nom-
inees B.o.B, TI., Jaheim, Janelle
Monde, Flo Rida, Tank, Estelle
and Musiq Soulchild.

“When | came into Atlantic
we were kind of all over the
place in R&B/hip-hop,” Kyser
says. “The one thing I wanted
to focus on was putting together
a tight lineup—not any more
than 20 artists on the urban ros-
ter. We've got 15 now.”

With consumers increas-
ingly getting their music on-
line, “this is a singles market
right now,” he says. “But peo-

ple are buying into acts they
truly believe in. For them to
plunk down $9.99, they have to
believe in that artist . . . People
will wait in line for real acts.”
Meanwhile, Warner Bros. co-
president/CEO Todd Moscowitz
is busy beefing up his label’s
urban roster. In addition to the
distribution pacts with Rossand
Scott, the label has signed New
Orleans rapper Curren$y to Asy-
lum/Warner Bros. and an-
nounced the March 22 release
of Gucci Mane’s next mixtape,
“The Return of Mr. Zone 6.
Mane, who has experienced
his share of legal issues during
the last few years, has racked
up 420,000 in sales for his 2009
album “The State vs. Radric
Davis,” according to Sound-
Scan. His 2010 follow-up,
“The Appeal: Georgia’s Most
Wanted,” debuted and peaked
at No. 2 on Billboard's Top
R&B/Hip-Hop Albums chart
and has sold 155,000.
Meanwhile, labelmate Waka
Flocka Flame continues to make
chart noise with “No Hands
which peaked at No. 2 on Hot
R&B/Hip-Hop Songs, and new
single “Grove St. Party” moving
26-23 on that chart this week. His
2010 album “Flockaveli” has sold
217,000, according to SoundScan.

® o

-MICHAEL KYSER
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The addition of Ross’ May-
bach Music brings rappers
Wale, Triple-C and Meek Mill
under the Warner Bros. um-
brella and raises the question
of whether Moscowitz can
strike a record deal with Ross
himself, who has one album left
under his Def Jam deal. The
first Maybach Music/Warner
release will be “Self Made,”
compilation album featuring
tracks by various Maybach
artists due May 24.

Moscowitz's ascension to co-
president/CEQO was part of a
sweeping executive reorgani-
zation at Warner Bros. last Sep-
tember that included the
departure of longtime chair-
man/CEO Tom Whalley and
the appointment of WMG’s
then-chief creative officer Rob
Cavallo as Warner Bros. chair-
man and Atlantic executive
VP/GM Livia Tortella as Warner
Bros. co-president/COO.

In the wake of the restructur-
ing, Moscowitz relocated from
New York to Warner Bros.
headquartersin Los Angeles. If
heisable to boost Warner Bros.
position in R&B and hip-hop, it
would potentially give WMG an
urban power base on each coast.
{Moscowitz couldn’t be reached
for comment.)

Warner Bros. will face much
of the same challenges as At-
lanlic to grow its urban market
share. “With R&B, it’s tough be-
cause the single sales on that
side aren’t as aggressive as with
pop singles sales,” Kyser says.
“But the beauty of R&B is that
people buy into the artists and
the whole experience as op
posed to just buying a record.
And that’s what we're trying to
sell: a whole experience.”

Additional reporting by Ed
Christman and Jason Lipshutz.

alysis on your cell phone
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Ever since the emergence of
social check-in service Four-
square, the music industry has
been searching for a way to
capitalize on the popularity of
earning virtual rewards for
real-life achievements.

Avyear-old service called Get-
Glue provides a promising new
way to do so.

Although it bills itself as the
‘Foursquare of social enter-
tainment,” there are some im-
portant differences that make
GetGlue particularly intrigu-
ing for the music industry.
Whereas Foursquare users
earn “badges” by checking into
the service from various loca-
tions, GetGlue users earn
‘stickers” when they check in
while enjoying various types
of media—such as movies,
TV, books or music—as well
as for leaving reviews of what
they're consuming.

The stickers earned are a
combination of GetGlue-cre-
ated rewards and those created
by partners (more on thatlater).
What's more, GetGlue creates
physical versions of each sticker
and ships them for free to any
user who earns more than
seven stickers in a month. Fi-
nally, it offers entertainment
recommendations to users
based on their media consump-
tion, as measured by their
check-in activity.

So far, GetGlue has about
900,000 registered users, who
average a total of 12 million

{By M

5 ArtiSks To UsCaiari

check-ins and reviews per
month. That's still small com-
pared with Foursquare’s 7 mil-
lion users, but the real power is
its Facebook and Twitter inte-
gration. Users can choose to
share their check-in activity on
these more popular social media
platforms, allowing even those
not using the service to keep up
to date on what they’re watch-
ing, reading and listening lo.
According to Alex Iskold,
founder/CEO of GetGlue par-
ent company AdaptiveBlue,
about 25% of GetGlue users
share their check-
in activity and
50% share their
sticker rewards

Digital
Domain

i3

The company has already man-
aged promotional campaigns
for Maroon 5, Gorillaz and
Duran Duran, as well as for this
year’s Grammy Awards.

The campaigns let artists cre-
ate custom stickers to reward
fans foractions as simple as lis-
tening to a band’s music or buy-
ing its album, leaving hints for
how to achieve rarer stickers for
things like participatinginalim-
ited-time preorder of concert
tickets. The physical stickers
thatare sentout can even come
into play by granting the bearer
discounts at the
merch table dur-
ing shows.

Afterless than

through their so-
cial networking

ANTONY
BRUNO
accounts.

“People are
more willing to
share what they
like than share
where they are,” Iskold says.
“Thousands of fans check in,
and then reach millions of
friends and followers. It's a way
to market to audiences through
the social plumbing that’s al-
ready in place.”

That's what has gained the
attention of entertainment
brands. After spending its first
year focusing on TV and film
studio partnerships—including
deals with HBO, Fox and, most
recently, Entertainment Weekly
—GetGlueis now turningits at-
tention to the music industry.

| APPITUP

The BreakOut Pedal from
New Signal Process enables
musicians to incorporate
the features of iPhone and
iPad audio apps into their

iPad, an amplifier and a guitar, keyboard or microphone

and then use their Apple device to access their favorite
apps for guitar effects, pitch shifting, Auto-Tune and

other features.

The BreakOut Pedal comes with a detachable two-

foot cable and costs $115.
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two months, the
Duran Duran
campaigh gener-
ated 14,000 check-
ins, 4,000 stickers
and reached an
estimated 4 mil-
lion people on Facebook and
Twitler based on GetGlue users
sharing their check-ins and re-
wards with their friends.
Duran Duran’s art assets
were converted into GetGlue
stickers in only four hours, ac-
cording to Rachael Masters, co-
founder/partner of Red Magnet
Media, which Duran Duran’s
management team at Magus
Entertainment hired to run the
band’s social media strategy.
“We were pleasantly sur-
prised,” Masters says. “lt wasa
very quick and efficient way to
get the word out there for us.”
In the first six months of the
Maroon 5 campaign last year,
GetGlue generated 35,000
check-ins and 6,000 stickers,
with an estimated social media
reach of 8.7 million. For Goril-
laz, the tallies were 32,000 check-
ins, 8,000 stickers and a total
social media reach of 9.2 million
in four months. The Grammys
generated 17,000 check-ins and
14,000 stickers in two days.
Other similar services in-
clude Miso, Philo and Tuner-
fish, but those are primarily

ngag e

ent
Wy

Is there something | should
know? The GetGlue
campaign for DURAN
DURAN generated 14,000
check-ins, 4,000 stickers
(above) and reached an
estimated 4 million people in
less than two months.

focused on TV viewers. Get-
Glue is the only one currently
addressing the music market.
[skold says the company is
working on a self-service fea-
ture that would let artists man-
age their own campaigns, such
as uploading their asscts and
accessing usage data using a
Web-based dashboard he hopes
to launch later this year. Not
only is it more efficient, but it
also frees GetGlue from hav-
ing to navigate the confusing
maze of rights and licensing in-
herent in the music industry.

‘Music is more complex than
TV or movies,” Iskold says.

The company’s outreach to
the music industry is focused
primarily on artist management,
convincing managers to embed
GetGlue widgets directly onto
their websites to drive fan en-
gagement. But it’s also begun
working with major labels. In
February, the company launched
a campaign for Neon Trees, its
first partnership with Island Def
Jam. And Iskold says it's been
in talks with RCA and Atlantic
Records on one-off deals with
individual artists.

Foursquare merely showed
the promise of applying video-
game reward mechanics to
real-life interactions. GetGlue
is translating that “gamifica-
tion” of life into a format more
immediately usable by the
music industry.

“People love getting digi-
tal stickers and badges,” Mas-
ters says. “We're at the very
beginning now of learning
how we can create reward
systems and loyalty programs
for fans. And that to me is in-
credibly exciting.” voe
For 24/7 digital news
_b|z and analysis, see

billboard.biz/digital.

LDR.TAKEOVER
SCORES DEAL

WITH CLEVELAND
RADIO STATION

The market for listener-
programmed radio is get-
ting some competition in
the form of a company
called LDR.Takeover. The
premise is simple: Listen-
ers go to a participating
radio station’s website and
vote on what songs they
want to hear. The concept
is similar to Jelli Radio’s hy-
brid online game/listening
format—exceptinterms of
reach and scale. While
Jelli’s format is available on
25 stations nationwide,
LDR.Takeover just scored
its first deal with top 40
WAKS Cleveland for two
daily one-hour blocks of
programming.

BAND FORMS
THROUGH TWITTER,
GETS JOHNNY MARR
SHOUT-OUT

It was bound to happen:
Someone has managed to
form a band through Twit-
ter. Twitterband was form-
ed by a newly laid off Rich-
ard Newman of Chichester,

RINGTONES

Eu TITLE
=E  ORIGINAL ARTIST

(No. 14

11 10 7 ;;K'KIN' PERFEC

KATY PERRY
FALL FOR YOUR

NEVER SAY NEV
JUSTIN BIEBER FEATURING

BITS &BRIEFS

England, who turned to the
micro-blogging site to see
if he could create a band.
Within days he found a pro-
ducer and nine musicians,
who recorded (and posted
on YouTube) their renditions
of Rod Stewart’s “Maggie
May” and the Smiths’
“Please Please Please Let
Me Get What | Want.” The
latter prompted Smiths gui-
tarist/songwriter Johnny
Marr to tweet, “OK every-
body on Twitterband. Nice
job.’'m touched.”

HELLO MUSIC
PARTNERS WITH
MOBBASE
MobBase is making its DIY
mobile app deveiopment
platform available to artists
signed up to the Hello Music
network. Artists involved
with Hello Music will get a
free month of MobBase
membership and three
months of free premium
support. Helio Music bills it-
self as an “opportunity en-
gine” designed to connect
independent bands with
digital music services, live
event bookings and licens-
ing services.
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After "Kush,” the first single from Dr. Dre’s
forthcoming album *“Detox,” spent a week
on Ringtones (No. 40) in January, follow-
up “I Need a Doctor” is off to a stronger

start. With sales of 5,000, the track
) logs the greatest percentage gain
(up 35%) of any title in the top 20.
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Glassnote Enters
Publishing With
Four Song Night

‘It’'s Always Been The Plan,’
Daniel Glass Says

Phoenix headlined New York's Madison Square
Garden in October. Best new artist Grammy
Award nominees Mumford & Sons saw debut
album “Sigh No More” recently top U.S. sales of
1 million units, according to Nielsen SoundScan.
And buzzworthy Knoxville rock
trio Royal Bangs are set torelease
their highly anticipated third
album—and Glassnote Records
debut—at the end of March.

As if all of that wasn’t enough
to keep Glassnote and founder
Daniel Glass busy, the independ-
ent label is now jumping into
music publishing with the launch
of Four Song Night. The fledgling
publisher’s first signing is Glassnote recording
artist Givers, with a second, non-Glassnote artist
signing expected in the next few weeks. Glass
says he’s in talks with prospective partners to
handle worldwide administration for Four Song
Night.

“It's always been part of the plan for Glass-
note Entertainment Group to have a publishing
arm,” he says. “I just wanted to establish the label
first. For the first four years, we weren't ready,
but now I feel like we are mature enough.”

Glass says his role models are former employ-
ers Chrysalis and SBK, where “the publishing
and the music departments at those places com-
plemented each other very well.’

He also admires the relationship between
Zomba/]ive founder Clive Calder and Barry
Weiss, the former CEO of RCA/Jive Label
Group. “Of all those pop hits, I'd say 75% were
Zomba writers,” he says. “I aspire to have that

Cajun indie’
Afrobeat:
GIVERS

kind of synergy.”

While Glassnote is known primarily asa rock
label, the publishing company will lean in a more
pop direction, Glass says.

“We're pretty progressive,”
moreapt to hear about something like a new app
and take a chance on that than a larger publisher
might be. [ wouldn’t say we’re better, but we're
different; we're the right fit for
someone who wants patience and
a personal touch.”

Four Song Night will be helmed
by former Denise Rich Songs A&R
coordinator Maureen Lloren, who
joined Glassnote in November
2009 to prepare the groundwork
for the publishing unit’s launch.

Lloren says she hopes Four Song
Night will play the role of what she
describes as “an old-fashioned song plugger.”
The company expects to open a West Coast of-
fice that will aggressively pursue synchroniza-
tion and licensing opportunities for Four Song
Night songwriters, she says, adding that the pub-
lisher will also look to arrange coliaborations
with other songwriters.

Four Song Night's emphasis on individual at-
tention was what attracted Tiffany Lamson and
Taylor Guarisco of Lafayette, La., band Givers,
which signed to Glassnote Records in February.
Percussionist/ukulele player Lamson and gui-
tarist Guarisco share lead vocals and songwrit-
ing duties.

“When we were signing, we felt like we were
getting to know the label as a whole and we shared
avision,” Guarisco says. “We didn’t want to hand
over our lives to people who were handling lots
of other lives.”

Lamson says she and Guarisco haven’t collab-
orated with other songwriters but
adds that they’re open to the idea.
“I"d love to do something with
David Byrne,” she says with a
laugh. “Let’s make that happen.

While Glass may or may not be
able to get the former Talking Head
ina room with Givers, he certainly
is good at facilitating other extraor-
dinary events—Tlike the story be-
hind the name of the publishing

he says. “We're

company.
“It’s not a reference to Three
Dog Night,” he says. “When

Phoenix played ‘Saturday Night
Live,” they got to play three songs
on the show, which is really rare to
begin with. But after the show
ended, producers asked them to
stick around and play a fourth song,
which is even rarer. I just remem-
ber how that night felt and wanted
to muke that happen again.”  «-«

. For 24/7 indie-news
b|z and analysis, see
b billboard.biz/indie.
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Father Knows Best

Fernando Camacho is, by
his own admission, not a
musician.

But thanks to a savvy ear
and stellar orga-
nizational skills,
he’s turned re-

Latin

gional Mexican

Notas

aging the group and finally be-
coming its producer.
“I may not be a musician,
but 1 can tell you if it sounds
good or not. |
can tell you if it
works or not,”
he says.

band La Arrol-
ladora Banda
el Limon de
Rene Camacho
into a hitmak-
ing machine.
His work has
put him in the running for a
producer of the year award at
the Billboard Latin Music
Awards for the second consec-
utive year.

Rene Camacho, Fernando's
father, founded Arrolladora
four decades ago and still leads
the band. “My father wanted
me to study music, but I al-
ways wanted to go to college
and study something aca-
demic,” says Camacho, who
earned a law degree.

But little by little, Camacho
was drawn into the business,
getting involved in promoting
Arrolladora shows, then man-

LEILA
coBO

Inaddition to
1 his work in the
f studio with Ar-
rolladora, Ca-
macho still
books shows
and handles
day-to-day management. He
also manages and produces
Banda MS.

Arrolladora signed with
Disa in 2002 after a stint with
Sony thatyielded the group’s
first track on Billboard’s Hot
Latin Songs chart, 2001’s
“Que Me Vas a Dar,” which
peaked at No. 21. But the
band’s breakthrough came in
2007, when “De Ti Exclusivo”
reached No. 2 on Hot Latin
Songs. The group followed
up with two chart entries in
2008, including “Sobre Mis
Pies,” which peaked at No. 3.
Finally, in 2009, Arrolladora

TIGERBEAT

topped the Hot Latin Songs
ranking with “Nifia de Mi
Corazon,” which stayed at
No. 1 for three weeks.
“Nina de Mi Corazon”
helped Camacho become a fi-
nalist for the producer acco-
lade in 2010. He vies again for
the honor this year on the basis
of seven tracks, including “La
Peinada,” produced for Chuy
Lizarraga, and “Increible” and
“Sin Evidencias” for Banda
MS. “Sin Evidencias” peaked
at No. 5 on Hot Latin Songs.
“He has a very good ear in
selecting the songs he records

and produces,” Fonovisa/Disa
VP of marketing Sergio Perez
says. “A great deal of his suc-
cess has to do with being on
the street and seeing what's
happening, versus other office-
bound executives who aren’t
up to speed. This may be be-
cause as a promoter he’s forced
to be at shows, and he can sce
firsthand people’s reactions to
new musical movements.”
When Camacho took over
the running of Arrolladora,
one of his main objectives was
to make it appealing to a
younger audience and to sim-

Manning the boards:FERNANDO CAMACHO

Los Tigres Del Norte To Hit ‘MTV Unplugged’ This Spring

Los Tigres del Norte’s appear-
anceon “MTV Unplugged”in
May will mark two important
precedents for the network.
The broadcast, which will
feature a Feb. 8 Los Tigres
performance at the Holly-
wood Palladium, is the first in
what is expected to be a se-
ries of “Unplugged” shows
produced by U.S. Latino chan-
nel MTV Tr3s. it will also mark
the first time that the MTV
concert series has featured a
regional Mexican act. Andfor
the band itself, it represents

—
-

——

an unusual opportunity to ex-
tend its reach to a younger
generation of music fans.

While the show will air on
MTV Latin Americaand MTV
Spain as well, Tr3s’ debut “Un-
plugged” is a deliberate de-
parture from a series of suc-
cessful “Unplugged” shows
and albums produced by MTV
Latin America, which have
featuredrock and pop artists
from the region.

“Our No. 1 goal was to ap-
peal to the market hereinthe
U.S.” says Charlie Singer, sen-

—

g
Don’t fence'me in: LOS TIGRESDEL NORTE

ior VP of content/creative for
Tr3s and executive producer
of Tr3s’ “Unplugged” shows.
Because of regional Mexi-
can music’s broad appeal in
the U.S. Latin market, the Los
Tigres “Unplugged” will be
“appealing to everyone,”
Singer says. “The bulk of my
audience has arelationship to
this band either themselves
or through their parents.”
The “Unplugged” produc-
tion built on the multigenera-
tional appeal of Los Tigres by
pairing them with a wide range

e

After Resisting A Music Career,
Arrolladora Producer Fernando
Camacho Makes His Mark

ply make it more popular. He
pays special attention to lyrics,
aiming for messages that are
simple and easy to understand
but also appeal to the Mexican
sense of pride and honor.
“Songs about betrayal and
rejection,” Camacho says. “It's
about talking to the person
who did you wrong, who
stabbed you in the back. This
is very traditional in Mexican
music, asking, “Why did you
do this to me, woman? " «-«
For 24/7 Latin news

and analysis, see
billboard.biz/latin.
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of artists, including Juanes,
Mexican pop singer Paulina
Rubio, Argentine rocker An-
dres Calamaro and Puerto
Rican urban duo Calle 13’s
Rene Perez, who wore ablack
cowboy hat while he rapped
to Los Tigres’ song “America.”

Drawing the most rousing
audience response was Zack
de la Rocha of Rage Against
the Machine. A Mexican-
American who has marched
with Los Tigres at immi-
gration rallies, De la Rocha
joined the band for a fierce
and emotional rendition of
its immigrant anthem “Somos
Mas Americanos” (“We Are
More American”).

“We're looking to allow new
audiences to discover—or re-
discover—who Los Tigres are
and what they stand for,” Tr3s
senior VP of music and talent
strategies Jesus Lara says.

Los Tigres have sold 4.1
million albums in the United
States, according to Nielsen
SoundScan, and are renowned
for their marathon live shows,
which are staged at venues
ranging from rodeos to stadi-

ums. But the “Unplugged”
broadcast presents the band
with a chance to reach new
audiences.

The May premiere will co-
incide with the release of Los
Tigres’ “Unplugged” album
and DVD on Fonovisa Rec-
ords. Fonovisa/Disa president
Gustavo Lopez says the al-
bum will be released in such
countries as Spain that are

usually not considered mar-

kets for the group.

The “Unplugged” album
could also boost Los Tigres’
digital sales, which have been
weak for most regional
Mexican acts. Only 2% of the
sales of their latest album,
“La Granja,” represent digi-
tal downloads, according to
SoundScan.

“Because of the other art-
ists involved and the MTV
brand, this will skew clearly
younger than anything else
they have ever done,” Lopez
says. “It’s a project that we
certainly hope breaks the
Tigres out of their core cus-
tomer base.”

—Judy Cantor-Navas

EN ESPANOL: All the great Latin music coverage you’ve
LOM come to expect from Billboard—in Spanish. Go to

billboardenespanol.com.

PREMIUM LATIN
OWNER ROMERO
FREE ON BAIL

Franklin Romero, owner of
indie label Premium Latin, is
free on bail after pleading not
guilty to violating U.S. nar-
cotics laws. The charges stem
from a 10-year-old indictment
filed in November 2000
against Romero and eight oth-
ers describing an elaborate
money laundering operation
to transfer the profits of
narcotics trafficking from the
United States to such territo-
ries as Colombia. Romero left
the United States after the
indictment and was arrested
Feb. 23 at Newark (N.J.) Inter-
national Airport. His indictment
hasn’t affected the operation
of his Santo Domingo-based
record label, whose roster in-
cludes Aventura.

GOCHO, WISETO
RELEASE SOLO
ALBUMS

Latin urban producer/song-
writer Gocho has signed with
Venemusic to release his first
solo album, while urban song-
writer Wise is slated to release
asolosetin 2011 on Denizard/
Mia Musa, the label that singer
Olga Tafion has with her hus-
band/manager Billy Denizard.
Gocho, who’s worked with Don
Omar, Angel y Khriz and
Daddy Yankee, has arevenue-
sharing deal with Venemusic
that includes live shows and
merchandising. His album “Mi
Musica” dropped March 8.
Wise’s set, “Wise 2020,” is
expected to be released
this summer.

PROMOTER MUNOZ
DIES AT 72
Veteran regional Mexican con-
cert and events promoter Max-
iminio “Max” Muioz died Feb.
24 after along bout with can-
cer. He was 72. Muioz was a
founding member of concert
promotion association Promo-
tores Unidos and served for
eight years as the secretary of
the organization’s board of di-
rectors. He founded M&M Pro-
motions and presented shows
by such artists as Vicente Fer-
nandez throughout the West
Coast. He also represented a
U.S. roster of acts that had in-
cluded Diana Reyes and Arrol-
ladora Banda el Limon.
—Leila Cobo




"Things Change’

Arizona Promoter On
Leaving Live Nation To
Launch Danny Zelisko
Presents

Fresh off a round of golf with Alice Cooper,
promoter Danny Zelisko is ready to talk about
the launch of Danny Zelisko Presents and his
recent exit from Live Nation as that company’s
Southwest chairman (Billboard.biz, Feb. 24).

The CliffsNotes version: Zelisko founded
Evening Star Productions in Tempe, Ariz., in
1974; grew it into the leading pro-
moter in the region; and became
a vocal critic of concert industry
consolidation before selling his
business in 2001 to SFX Enter-
tainment. Then-parent company
Clear Channel Communications
rebranded SFX as Clear Channel
Entertainment before spinning
off the promotion business in
2005 into what became known
as Live Nation.

“I signed up with SFX. They really wanted
me, they courted me, they paid me, they begged
me, they gotme,” Zelisko says. “It was because
they said to me, ‘Danny, we're not buying you
to retire you. We're buying you so you'll make
money for us. Do what you do.” That was the
last time [ heard that. Then it turned into Clear
Channel and Clear Channel pretty much left

The next voice you haatt DANNY ZEL
Rep. Gabrielle Giffords’ aide RON BA
wife NANCY at a March\4 Jackson Bro
Tucson (Ariz.) Conventipn Center.

me alone. Then Live Nation made another five-
year deal with me.”

In 2007, Live Nation promoted Zelisko to
chairman of Live Nation Southwest, putting
him in charge of the company's concert oper-
ations in Arizona, New Mexico and Las Vegas.

“Everything was hunky-dory,” he says. “Then
things started changing. I'm not going to say it
was for the worse, but the bottom line is things
changed over the last few years.”

In February, Zelisko announced he was leav-
ing Live Nation under what he called amicable
terms to start Danny Zelisko Presents.

“I've got nothing bad to say about those guys.
I hope they do great,” he says. “I don’tknow what's
going on [at the company], and [ haven’t known
alot about what’s going on for a couple of years.
I wish I could have been more involved, and that

was their choice.. . . I didn’t quit. Like I said, things
change, people changed. They're allowed to, es-
pecially when they own the company.”

Zelisko acknowledges that he’s “kind of shell-
shocked” by the end of his affiliation with the
promotion giant.

“{ don’t know what just fucking happened over
the last few years,” he says. “All I know is I'm back
by myselflike I started, and it’s a great feeling.
Do | wish things worked out better or differently
with Live Nation? You bet I do. But they didn’t.”

Live Nation didn’t respond to requests for
commenton Zelisko’s departure.

Zelisko isn’t wasting any time
getting his new company up and
running. The first concert under
the Danny Zelisko Presents ban-
ner was a March 10 benefit for the
Fund for Civility, Respectand Un-
derstanding at the Tucson (Ariz.)
Convention Center featuring
Cooper, Jackson Browne, David
Crosby & Graham Nash, Dar
Williams, Calexico and other performers. The

show benefits the victims of the Jan. 8 shoot-

ings in Tucson that killed six people and
wounded U.S. Rep. Gabrielle Giffords, her
aide Ron Barber and 11 others.

Zelisko is open to big-guarantee shows “with
people | feel confident in,” he says. “But I'm
more interested in the theory that people want
to work with me, and they don’t want to bust
my balls. I can’t afford big mis-
takes. So how do you do that?
You charge the right ticket
prices, you play the right hall,
and know your artist and how
many people they’re going to
draw at what ticket price.”

As of today, Zelisko says he
has “zero staff,” but he has set
up shop in Phoenix where he’s
partnered in a restaurant with
Cooper. Eventually, Zelisko says,
“I will have staff that will take
care of all the necessities, just
like I always have.” He notes that
“people that I hired 15-20 years
agoarestill working in this mar-
ket for [Live Nation], and I wish
them nothing but the best.
hope someday soon our paths
will intermingle again.”

By this time nexi year, Zelisko says he’'d like
his show counts to match the levels of Evening
Star, a perennial top 10 promoter that reported
about 200 shows per year to Billboard Boxscore
in the late '90s. He’s also open to partnering
with other promoters as he did in the past.

While such changes would be stressful to
most promoters, cancer survivor Zelisko is keep-
ing everything in perspective.

“You know what’s stressful®” he asks. “Get-
ting a nice dose of colon cancer and being threat-
ened to die. That’s fucking stressful. Putting
on rock concerts should not be stressful. Sure,
there are problems and complications, but the
bottom line is it's a pleasure.” e

biz

For 24/7 touring news
and analysis, see
billboard.biz/touring.
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PART SOCIAL MEDIA CAROUSEL. PART HIP-HOP SKATE CREW. PART WEIRD (OFFENSIVE?)
CREATIVE CONGLOMERATE—THEY POST RELENTLESSLY TO TUMBLR, GET TWEETED ABOUT BY KANYE,
AND WITH NO SINGLE, PERFORM ON “FALLON.” IS THIS THE ODD FUTURE OF THE MUSIC BIZ?

BILLBOARD

BYANDREWNOSNITSKY

yler, a skinny 19-year-old with a
booming voice and a slightly gapped
overbite, sits cross-legged on an un-
made bed sheet in a Philadelphia
hotel room. Over a tray of cinnamon
sticks and a half-closed MacBook he
gushes about his dreams (winning
a Grammy Award) and heroes (Phar-
rell Williams of the Neptunes).

For hours Tyler remains tethered to one spot on the bed, yet
he seems to be moving constantly. His imagination travels as
he pretends to be a secret agent, or that the roont’s furniture is
slowly coming fo life. He shows off a sketchbook filled with his
brightly colored marker drawings of doughnuts and cats, ideas
for clothing designs and chicken-scratch poetry. Flipping to a
portrait of a seemingly jolly, fat-faced man he pauses. “That’s
a serial killer,” he says. “That’s Tom, he’s crazy. He looks nice,
but that's how they usually are.

Tyler himself is proof that first impressions are unreliable.
The bright-eyed and buzzing teen is also rap’s most buzzed-about

MARCH 19, 201

new star—and quite possibly an emerging threat to both decency-
minded parent groups and the major-label infrastructure.

Known to fans as Tyler, the Creator (the superfluous comma
is intentional), he’s the founder of and de facto spokesman
for Odd Future Wolf Gang Kill Them All, a Los Angeles-based
collective of rappers, producers, skateboarders, filmmakers,
designers and general miscreants, all in their late teens and
early 20s. The 11 members on the recording side specialize
in splattering today’s adolescent experience onto tape. With
that comes rebelliousness, profanity, intense insecurity, dense
sarcasm, bizarre non sequiturs and a heartfelt honesty.

Earlier that night in Philadelphia, at a sweatbox known
as the Barbary, Odd Future performed to a crowd of 300 kids.
There was a full-scale punk energy level on both ends, com-
plete with stage dives and fans screaming their lyrics—*“Fuck
the fame and all the hype, G/I just want to know if my fa
ther would ever like me”—and vulgar catchphrases—*“Kill
people! Burn shit! Fuck school!”—by heart. Many were wear-
ing homemade OFWGKTA shirts.

When Tyler released his self-produced debut album, “Bas-
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ODD
FUTURE

SXSW: mtvU Woodie Awards, March 16; Billboard
showcase—Midnight, March 19, Buffalo Billiards
Sites: OddFuture.com, Formspring.com/
wolfhaley, OFWGKTA .tumblr.com

Tweets: @ofwgkta, @fucktyler, @KILLHodgy,
@ofwgleftBrain, @oddfuckingtaco,
@DamierGenesis, @JasperDolphin,
@MikeGKTA, @frank_ocean, @sydOFWGKTA,
@thesuper3

Management (domestic and international):
David Airaudi and Christian Clancy
(@christianclancy)

Agents: The Windish Agency (United States);
Steve Strange, X-Ray Touring (overseas)
Publishing: pending

Publicity: Heathcliff Berru, Life or Death PR &
Management (@ HeathcliffB)

tard,” on his website in late 2009, it was mostly downloaded
by friends and users of the message board of popular street
fashion blog Hypebeast. Tyler reached out to a few of the big-
ger hip-hop blogs to post the tape and received little to no re-
sponse. But after about six months, Odd Future awareness
began to snowball, thanks to more free albums and a couple
of unforgettably masochistic music videos for Tyler’s “French,”
and then-16-year-old Earl Sweatshirt’s drug binge fantasy
“Earl.” By the summer of 2010, Tumblr posts and Twitter
retweets begot attention from media outlets like Pitchfork
and the Fader. Public co-signs from Kanye West and Soulja
Boy followed.

On Feb. 16, Tyler and Odd Future MC Hodgy Beats performed
“Sandwitches” on NBC’s “Late Night With Jimmy Fallon.” Odd
Future’s then-pro bono publicist had sent the videos to the show’s
booker in the fall and they eventually found their way to Fallon
himself. Backed by “Fallon” house band the Roots, the perform-
ance featured ski masks, a lawn gnome and a girl dressed as a
zombie. They ran around screaming at guests and jumping on
couches. They even jumped, literally, on Fallon’s back.

A pair of iTunes singles, “Yonkers” and “Sandwitches,” were
made available just days before the “Fallon” appearance, and
are the only pieces of music available from the camp at retail.
The songs (credited to Tyler, the Creator) have sold 12,000 and

Totally radical; QDL

TUR!
with JIMMY FALLON in
February.

6,000 units, respectively.

Yet sales seem beside the point. OddFuture.com offers no
less than 11 full-lengths for free download—all self-produced.
This model isn’t particularly uncommon, especially in hip-hop
where artists have been churning out semi-official mixtapes
since forever, but Odd Future approaches it with an eye for de-
tail that competes with major-label releases—complete with
tightly penned raps, sonic cohesion and thoughtfully executed
conceptual arcs. This degree of refinement is impressive enough
on its own, but even more so when you realize that it was ef-
fectively made in a vacuum by a bunch of hyperactive teenagers.

They've built a self-contained world and diving into it is a lot
like looking at Tyler’s sketchbook. The coloring goes outside
the lines, but the raw ideas are obvious.

Their visual sensibility is equally arresting. Tyler handles
most of the crew’s imagery himself, directing videos and de-
signing artwork and fliers. He brings with him a built-in iconog-
raphy, mostly tied to deviance, indulgence or childhood
—upside-down crosses, yearbook photos and human oddities.
The resulting blend often looks more like something from an
’80s punk or industrial demo. The videos have their roots in
skate videos and youth-gone-wild, nonmalicious public spec-

FROM “BLACK SABBATH RAP” TO A CHRIS MARTIN/THE-DREAM-INSPIRED
SINGER/SONGWRITER: THE (FAR FROM ENTIRE) ODD FUTURE CREW

DOMO GENESIS

The proud pothead rapper. As
such, his “Rolling Papers” LP finds
him kicking a slow and deliberate
flow. His voice oozes comfortably
into the lo-fi, syrupy production of
Odd Future mates Tyler, the
Creator and Left Brain.

EARL SWEATSHIRT

Odd Future’s youngest rapper,
Earl, 17, might be the most
technically deft lyricist. He’s also
gone. Just before the world began
to take notice, Earl’s mom enrolied
him in a boarding school, cutting
off all communication with the
crew. The group’s “Free Eari”
campaign has grown to mythical
proportions among fans.

FRANK OCEAN
Singer/songwriter who finds a
hazy and psychedelic midpoint
between the-Dream and
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Coldplay’s Chris Martin. Bornin
New Orleans, Ocean moved to Los
Angeles after Hurricane Katrina
and jumped headfirst into the
major-label system, landing a few
songwriting credits and
eventually a deal with Island Def
Jam under the name Lonny
Breaux. While that project sat in
purgatory, he met Odd Future
founder Tyler and was introduced
to the world of DiY. Now his self-
released free album, “Nostalgia,
Ultra,” has received rave reviews
from critics and (through Twitter)
such names as Sean “Diddy”
Combs and Lupe Fiasco.

HODGY BEATS

The rapping half of duo
MellowHype, Hodgy is a tongue-
twisting lyricist who owes much of
his style to traditionalist
underground hip-hop but never
sacrifices the youthful energy of
today’s more popular rap. Hodgy
is Odd Future’s most productive

rapper, with two MellowHype full-
lengths and one solo project
under his belt.

LEFT BRAIN

MellowHype’s production arm. A
hulking, mysterious presence at
shows, Left Brain’s behind-the-
boards style is ever-evolving from
traditionalist boom bap to Waka
Flocka Flame-inspired post-crunk.
Manager Christian Clancy
describes the forthcoming
MellowHype material as “Black
Sabbathrap.”

MATT MARTIAN

The brainchild behind production
crew Jet Age of Tomorrow. Its
recent “Journey to the Sth
Echelon” is a far cry from much of
Odd Future’s output, leaning
toward alternative space funk in
the vein of the Neptunes’
N*E*R*D project.

MIKE G

He just might be Odd Future’s
secret weapon. His quietly
released debut, “Ali,” is a
collection of artfully penned,
whimsical narratives that would
make Slick Rick proud. Currently
prepping follow-up “Gold.”

SYD THEKID

Serving as the in-house engineer,
producer and tour DJ, Syd’s
home studio is ground zero for
most Odd Future projects. Soft-
spoken and sweet, Syd gives off a
positive, hippie-ish vibe that
contradicts the chaos of her male
counterparts. She’s also openly
gay and a blossoming icon for
hip-hop’s Tumblr generation. “It’s
weird,” Syd says. “The only
reason people even know is
because [I got too comfortable
on] Twitter. But it’s kind of cool
that linspire people.”

TACO & JASPER

Odd Future’s comic relief. Neither
can be considered a serious
rapper or artist—how little they do
has become a running joke within
the collective—but their Internet
antics and occasional scene-
stealing, offbeat rhymes on tracks
like Tyler’s “Tina” have turned
them into minor celebrities in their
own right.

TYLER, THE CREATOR
The founder of Odd Future, which
was first formed as a self-
published magazine that seems to
have only existed in his mind.
Though his “Goblin” album will be
the first commercial full-length
from the crew, and Tyler pegged
as its breakout star, he remains a
tireless advocate for his peers:
“Obviously they have talent if 'm
fucking with them,” he says.
—Andrew Nosnitsky
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“YONKERS,” THE CLIP FROM TYLER’S FORTHCOMING
XL RECORDS DEBUT, HAS 2.5 MILLION YOUTUBE VIEWS.

tacle shows like “Jackass.”

“Yonkers,” the black-and-white clip from his forthcoming
commercial debut, “Goblin,” shows Tyler intimately fondling
a cockroach for about a minute—before he swallows it. Then
he vomits everywhere, and eventually hangs himself. In less
than a month the clip has amassed nearly 2.5 million YouTube
views, thanks in some part to Kanye West recently declaring
on Twitter that it was “the video of 2011.”

The song itself is a decidedly uncommercial effort. It lacks
a chorus entirely, but Tyler hard-pronounces every curse word
(and there are many) and offers Eminem-esque threats of vio-
lence against Haley Williams, Bruno Mars and B.o.B. In fact,
early Eminem is the largest precedent for Tyler's sense of humor,
which occupies a space where casual homophobia, murderous
tendencies and misogyny aren’t taboo. Many critics read this
as an attempt to purposefully shock, but mostly that shock can
be attributed to a generational divide drawn along humor lines.

The rise of Odd Future has been accompanied by several
think pieces that attempt to link the group to the schlocky hor-
rorcore trend of the "90s or frame the act’s humor as an over-
arching personal worldview. A writer on TheHairpin.com noted
that “Tyler’s misogynistic and at times rapey persona is prob-
ably influencing younger, dumber kids who may not know that
it's all an act.” A Village Voice blog post concluded: “Odd Fu-
ture’s lyrics are offensive to moral people however you slice it.”

“People just choose to be offended by stuff. If they are, then
that sucks and I'm sorry, but they don’t have to keep listen-
ing,” says Syd the Kid, 18, the group’s in-house sound engi-
neer and only female member. “Words are words. They don’t
act out what they say, they just say it.”

Apart from Tyler and Earl, the rest of the camp tends to be
less “offensive,” anyway. Domo Genesis primarily raps play-
fully about smoking weed, while Mike G tells fantastical heist
tales. On MellowHype’s “Polyurethane,” Hodgy even takes a
critical look at gang violence. Odd Future transcends genre bor-
ders, too, with Jet Age of Tomorrow and Frank Ocean churn-
ing out instrumental funk and emotional singer/songwriter
projects, respectively.

Perhaps that’s why, right before the end of 2010, major la-
bels came calling for OFWGKTA. But Tyler is bringing “Gob-
lin” to XL instead. It's a one-album deal, set for release in April,
and Tyler maintains complete creative control. “The best thing
we can do,” XL senior A&R manager Caius Pawson says, “is
let them do what they do. We just help turn their vision into a
full campaign.”

Hodgy, and producer Left Brain, known collectively as Mel-
lowHype, just signed a similar deal with Mississippi-based indie
Fat Possum for the remaster and physical release of their pre-
viously Internet-only sophomore LP, “Blackendwhite,” this sum-
mer. “There’s alot of people that would be interested in this that
haven’'t even heard of it yet,” Fat Possum co-founder/president
Matthew Johnson says. “This record is fucking great, and we're
going to make [the release] special. It’s going to have great pack-
aging and get what the artist wanted out there.”

0Odd Future co-manager Christian Clancy echoes that senti-
ment. “The new business model is to find authentic artists and
let them be themselves,” he says (see story, right). “They need
help to navigate, put things together, have the right meetings,
but as far as the art goes? I'd want to punch somebody who
wants to get involved in their art.”

Calling this an entirely new model is a bit of an exaggera-
tion, but in recent years, despite hip-hop’s rich independent
legacy, rap crews of autonomous esteem—Gucci Mane’s Brick
Squad or Wiz Khalifa’s Taylor Gang, for instance—made bee-
lines for major deals. Even the most iconic youth-music move-
ments of past generations were often guided and groomed by an
older industry veteran in their early stages. N.W.A had Jerry
Heller. The Sex Pistols had Malcolm McLaren. Odd Future was
a fully formed and self-sustained entity before anyone in the
music industry had even heard of it. The large-scale collective
autonomy sets it apart.

The members cast a wide multimedia net, too—Clancy’s
partner, David Airaudi, talks not of deals and albums but of

partnerships and content. “These are not traditional record-
making guys. Music is the core of what they do but they have
ambitions beyond music,” he says. “There are so many creative
outlets for the guys that the idea is to be able to maximize the
totality of the brand that is Odd Future.”

The managers are in a unique position to buck major-label
trends. Clancy is an industry veteran who recently left his po-
sition as head of urban marketing at [nterscope, while Airaudi
remains strategy executive there. These affiliations have raised
eyebrows about the crew’s self-sufficiency, but the manage-
ment seems firm in its indie stance. “They built it,” Clancy
says. “And they need to own it.”

The Odd Future collective is filled with obsessive self-
documenters, and part of its rise is about being able to see child-
hood fantasies turn into reality in real time. For months Tyler
tweeted about his Justin Bieber fandom, how he just wanted
the star to acknowledge him. Then, on Feb. 25, Tyler posted a
Twitpic of he and Bieber hanging out offset at a Manhattan
Beach, Calif., soundstage. In the pre-buzz days, the Odd Fu-
ture crew would post homemade comedy skits on their Tum-
blr and mention dreams of one day turning them into a show
for Cartoon Network’s Adult Swim programming. Now they’re
producing a pilot for the network, which management describes
as a mixture of “Jackass” and “Chappelle’s Show.”

SEEMS LIKE TEEN SPIRIT

While business churns behind them, and the press buzzes to
translate the crew, the Odd Future youth fan base still seems
largely sustained by D1Y and word-of-mouth networks. A glance
at the YouTube views for “Yonkers” shows the vast majority of
traffic coming from social networks like Facebook and Twitter,
not the so-called tastemaker sites that posted it. Most Odd Future
members maintain running Q&A sessions on Tumblr and Form-
spring accounts. They offer seemingly honest—if brief—answers
to fan queries regarding everything from production tips to half-
joking sexual propositions. These sites aren’t necessarily publi-
cized; some are even maintained under semi-anonymous aliases
(on Formspring Tyler goes by his alter-ego “WolfHaley”) but the
fans, now coming from around the world, always seem to find
them, and the interactions often spill into the real world.

“Talking to fans [is] easy when your fan base is the size of
ours,” Syd says. “When it comes to the die-hards, we do know
them. You answer questions [online] just to get the story straight,
and during that you end up building a relationship.”

Some speculate that Odd Future will do to the polished hip-
pop of Drake and B.o.B what Nirvana did to hair metal. The
charisma, intelligence and sheer destructive impulse are defi-
nitely similar, spearheaded by hyper-creative music nerds who
play the rebel role artfully. The members of Odd Future have
of course yet to produce a “Smells Like Teen Spirit,” and it's
unclear if that's even their goal. Today’s media is perhaps too
fragmented to even support such a big bang movement. In-
stead, Odd Future moves horizontally through word-of-mouth.

This is how its age group consumes music. Thousands of
teens record from home and release it to the Web. Millions more
find it and share it. No middlemen, except social networking
sites and chat windows. But there’s a disconnect between this
network and the outlets that still rule the airwaves. How does an
Internet star get into radio or MTV rotation? Do they need to?
Odd Future peers like Bieber and Soulja Boy quickly jumped
from YouTube fame into major-label situations, but Tyler and
crew are consciously trying to raise the ceiling on that model.
If successful, they could be paving the way for an entire gener-
ation of musical independence.

Of course, Internet fame is notoriously fickle when trans-
lated into the real world. Odd Future has sold out every show
it has put on, but they’ve all been small venues in large mar-
kets. It’s still hard to say what percentage of the 2.5 million peo-
ple who have watched the “Yonkers” clip were simply
rubbernecking on the shock and buzz highway. It's also hard
to expect roach-eating to connect across demographics. But the
numbers will speak when “Goblin” drops.

“Icould be a complete failure come June,” Tyler says. “ ‘Gob-
lin’ could brick. Everyone could hate it. The hype could be over.
I could be back to trying to fill out junior college [applications).”
Then he snaps back into dreamer mode. “But I don’t see that
happening. | see Grammys.” .

Andrew Nosnitsky (@noz) contributes to NPR and the
Washington Post.

THE NEW
IMIODEL

DIY “ON ACID”?

BY CHRISTIAN
CLANCY

The music business has pushed aside
the mostimportant asset a true artist
can have: authenticity. I’'m generaliz-
ing, and there are exceptions, but for
the most part record labels are into
immediate gratification. To get any
recognition artists have to focus on
the hit, and it doesn’t matter whether
that hit represents them. We can
spend hours talking about the prob-
lems with the music business but |
argue the problem that transcends
them allis the lack of artist develop-
ment for authentic artists.

What’s the new model? Find au-
thentic artists and let them be them-
selves, let them create the music
and art they want to. If it’s coming
from a real place, it will stick—maybe

not immediately—but if you hang
on long enough and keep exposing
it in an organic way, kids who feel
the same wili slowly find it. Emotion
attracts emotion.

This is something many music ex-
ecutives can’t wrap their heads
around. It’s not their fault. They're
stuck in a system that doesn’t allow
them to. Odd Future is DIY on acid.
They write, produce, engineer, mix,
photograph, illustrate and direct
themselves. Nothing comes from
the outside. That would dilute the
authenticity. If radio singles happen
it’ll be because radio bends to Odd
Future—not vice versa. While the
majors focus on the 50% of the
world that listens to what top 40
radio plays, the other 50% of the
world are starting to find their voice.

This is the first generation of kids
fully raised on the Internet. They’re
smarter than the music that is being
sold to them. They’re a showcase of
what happens when art and music
programs are pulled from schools and
neighborhoods, of what happens

MARCH 19, 2011

when ADD is almost woven into their
DNA. To have all of this lost in a label
systemis what scares me.| picture the
meetings now about how we can get
them with this or that producer. . .the
politics, video policies, radio games
and product placement of things
they’ve never used or even seen be-
fore. | can see the push to make music
for “other people” so we can get more
sales, bigger market share. All that is
the problem. This is a movement of
kids tired of all of the above.

Odd Future isn’t about a single.
It’s about a brand that it owns. The
masters, merch, touring, media, in-
tellectual property and movement.
Self-owned and seif-made. The de-
cisions we make are never based on
politics, only on what’s right. How-
ever this all plays out, nothing will
ever be more important than staying
authentic. And in today’s world, |
guess that is odd. one

Christian Clancy is co-manager of
Odd Future and former head of urban
marketing at Interscope Records.
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BY JILL MENZE

hrough the years, the role of South by Southwest in the
T music community has shifted. Once just a place for artists

to break out, SXSW has become the spot to prove that blog
buzzisn't all hype, and in some cases, a place for established artists
to prove they’ve still got it. SXSW remains the premier place to catch
live (mostly) indie music from all over the globe, to meet up with
some of the most forward-thinking and thorough music executives
around. There are endless rounds of tacos. Platters of barbecue.

MARCH 19, 201

And lots of beer. The lines to the showcases are long. The list of se-
cret shows is longer. And the tweeting/Facebooking/ Foursquar-
ing/Gowalla-ing is nonstop. But just when you think you’ve seen it
all, just when you’ve had one chopped-beef plate too many—you
hear something that rocks your world. And it’s all worth it.

Here's our guide to the Billboard showcases—as well as other
choice moments. Plus, SXSW survival tips from 15 of the coolest
execs (and conference vets) in the music business.

ILLUSTRATION BY DANIEL PELAVIN



WEDNESDAY

THE GREGORY BROTHERS
Brooklyn group is probably best-known as the Internet
sensation behind the “Auto-Tune the News” YouTube
series and unlikely hit “The Bed Intruder Song.” The
track was an iTunes success, racking up sales of 434,000
copies, according to Nielsen SoundScan, and cracked
the Billboard Hot 100, entering at No. 89 the week of
Aug. 28, 2010. In addition to the Gregory Brothers’
growing Auto-Tuned fame, the band creates soul- and
folk-influenced songs.

YOUNG
THE GIANT

After winning a
Sonicbids online
contest and scoring an
opening siot for Kings
of Leonin 2009
southern California
band Young the Giant
found a home forits
sunny alt-rock at
Roadrunner Records.
Released digitally on
Oct. 26 (a physical
version came out Jan,
25), the group’s debut
album features guest
spots from My Morning
Jacket’s Bo Koster and
Beck keyboardist Roger
Manning. The first
single, the anthemic
rocker “My Body,”
peaked at No. 8 on
Billboard’s Alternative

THOSE DANCING DAYS

Euro-pop-ish Those Dancing Days craft infectious, up-
beat tunes designed to make your hands clap and feet
tap, and was hand-picked by twee masters Belle & Se-
bastian to play the All Tomorrow’s Parties Bowlie 2 fes-
tival last year. Formed in 2005 while the band members
were still in high school, Those Dancing Days stirred
a buzz about Stockholm before signing with Wichita
Recordings. The band’s sophomore effort, “Daydreams

THE BOXER REBELLION
The London group made chart history in 2009 when
sophomore set “Union” became the first self-released

album to enter the Billboard 200 on digital sales alone. s and Nightmares,” was released March 1.
Itreached the top five on iTunes’ U.S. and U.K. charts ROYAL

This rambunctious
Knoxville, Tenn., outfit
caught its break after
Black Keys drummer
Patrick Carney
discovered the group’s
brand of scuzzy dance
rock on Myspace.
Carney’s Audio Eagle
record label released
Royal Bangs’ first two
albums, which
showcased the band’s
scattered-dance-rock-
meets-classic-rock
sound. Now the group
has teamed with
Flaming Lips producer
David Fridmann for its
atest, “Flux Outside,”
due in Marchon
Glassnote Records.

and was named iTunes’ alternative album of the year.
The act scored a high-profile spot playing itself and
performing three songs in the 2010 Drew Barrymore
film “Going the Distance.” Its third self-released set,
“The Cold Still,” came out in February. Abandoning
its mostly self-produced ways, the Boxer Rebellion
teamed with producer Ethan Johns, who adds a touch
of arena-ready sheen. At the core remains the band’s
ability to emote lyrically and musically, which brough

the act from obscurity to independent success story.

GOLD MOTEL
The group brings a blast of sunny California to its
Windy City roots on its recently released 10-song debut,
“Summer House.” Singer/songwriter Greta Morgan,
formerly of Pete Wentz's label signee the Hush Sound,
decamped from her home in Chicago to Los Angeles,
where she was inspired to write Gold Motel’s "60s-
styled, fun-in-the-sun pop music.

0°S...

SXSW SURVIVAL GUIDE (DRISKILL HOTEL , WHAT-A-BURGER

THE BOXER REBELLION: MARK PRINS: THOSE DANCING DAYS: JOHAN BERGMARK:

GOLD MOTEL:DELANEY TEICHLER

TOMWINDISH
President, the Windish Agency
First SXSW:1997

For networking and hanging out the
Driskill Hotel (604 Brazos St.). For
peace and quiet the Hotel St. Ce-
celia (112 Academy Drive)—it’s
amazing. The best place for tacos is
Tacodeli (various locations). They
have tons of flavors; the line moves
fast. Breakfast? Juan in a Million
(2300 E. Cesar Chavez St.). | try to
drink a lot of water and not too much
alcohol. It’s a long day, long night,
not alot of sleep, alot of bands. Bring
earplugs. I'm going to the Windish

Agency party at Mohawk (912 Red
River St.) on Wednesday afternoon;
the lineup is outstanding. I'm going
to see James Blake at the French
Legation Museum (802 San Marcos
St.). T have nineevents at SXSW. I’'m
going to every one of them.

JUSTIN ESHAK

Artist manager, Mick Management
First SXSW: 2002

People go to the Four Seasons
Hotel (98 San Jacinto Blvd.), but that
tends to be more of the industry folks
than the bands. Post-midnight eat-
ing? I'm a Texan and I grew up on

What-a-Burger (various locations).
What-a-Burger crushes In-N-Out
Burger. For lunch [ like Hut’s Ham-
burgers (807 W. Sixth St.). Been
going there forever. I like Ruby’s
BBQ (512 W. 29th St.). My tip for
first-timers: Hydrate.

JACK RUTLEDGE
Product manager, Rockhouse
Partners (@jckrtidg)

First SXSW: 2010

Eat from whatever truck on the side
of the road is open. I don’t know why
you’d do anything else. I bring my
own coffee. | take the backpacker’s

approach and pack everything in,
[like] granola and bananas. There’s
a lot of free coffee. Free coffee al-
ways wins the day. Find someone
who works at a large company like
AOL and go to dinner with them.
Invite yourself, because they’re
going to expense it. Go swimming
at Barton Springs (2201 Barton
Springs Road).

BRAD NAVIN

CEO, the Orchard (@bradnavin)
First SXSW:1999

The Orchard did happy hour at the
Driskill Hotel for five to six straight
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years. We took over the Cattle Baron
suite. | think we contributed to put-
ting the Driskill back on the map. We
don’t do the happy hour there any
more because the Driskill was not lov-
ing it, and sort of kicked us out. Late-
night eating? Best Wurst (various
locations). The guys who sell bratwurst
on the street. It's just your nasty, after-
a-day-full-of-beers kind of food. The
best coffee is at Jo’s—there’s Hotel
San Jose (1316 S. Congress Ave.),
and right next to it, there’s this stand.
1tdoes muffins and coffee and it’s fun-
tastic because it's not Starbucks. It's
local and it’s continued on >>p18
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THE BIG
MARQUEES

SXSW IS ABOUT
DISCOVERY, BUT BIG-
TIMERS ARE HERE, TOO.
FOR THESE SHOWS,
LINES WILL BE LONG—
AND PAYOFFS LARGE

MARCH 16

DURAN DURAN

STUBB’S, 12:30 A.M.

The band is performing at SXSW to promote new
album “All You Need Is Now”; the physical ver-
sion arrives March 22 (adigital set droppedin De-
cember). Buzz from the show should stir up some
press forthe group’s North American spring tour.

SMITHWESTERNS

STUBB’S, 10:15 P.M.

FLOGGING MOLLY

ACL LIVE AT THE MOODY THEATER, 11:45 P.M.

MARCH 17
FITZ & THE TANTRUMS
RUSTY SPURS, 10 P.M.

YELAWOLF

AUSTIN MUSIC HALL, 10:10 P.M.

EMMYLOU HARRIS
ANTONE’S, 11:15 P.M.

RICHIE HAWTIN

THE PARISH, 12:30 A.M.

B.C.B
KISS & FLY, 1 A.M.

MARCH 18

CEE LO GREEN,LUPE
FIASCO,WIZ KHALIFA

LA ZONA ROSA, 8 P.M.

Expect to hear soulful tunes from Cee Lo’s 2010
album “The Lady Killer,” including the hit “F**k
You,” and also new music from “Black and Yel-
low” newcomer Khalifa and Chicago MC Fiasco.

DAS RACIST
EMO’S MAIN ROOM, 1:10 A.M.
—Mitchell Peters

MNDR

Amanda Warner, aka MNDR, is the tech-wizard-meets-
pop-star phenom blowing up dancefloors. Think: a

THURSDAY

K.FLAY

San Francisco-based
MC K. Flay boasts two
degrees—in psychology
and sociology—from
Stanford University.
Raised in the suburbs of
Chicago, K. Flay grew
up on her parents’
collection of classic
rock and blues records
before coming into her
own as arap artist after
immersing herself in the
Bay Area music scene in
coltege. Currently
unsigned, she’ll release
a mixtape in April.

THE
LIMOUSINES

Alt-rock’s less-weird
answer to MGMT comes
in the form of the Bay
Area’s Limousines, the
synthy electro-pop duo
of songwriter/vocalist
Eric Victorino and multi-
instrumentalist/
producer Giovanni
Giusti. The pair’s debut
full-length, “Get Sharp,”
was released on Orchard
City Books & Noise last
July. The Limousines
have since joined
Dangerbird Records for
the release of their next
album.

geeky Santigold/Lady Gaga hybrid who mixes calcu-

lated, synth-driven beats and catchy choruses. When
the Fargo, N.D., native moved to New York, she met
producer Peter Wade, with whom she collaborated on
her 2010 debut EP, “E.P.E.” It caught the ear of pro-
ducer Mark Ronson, who featured Warner on his sin-
gle “Bang Bang Bang.” Warner and Wade have been

working on a full-length due this spring.

OH LAND

The latest European import to invade the electro-pop
underground (after a back injury ended her career
as a dancer), Nanna @land Fabricius pursued her
musical journey as a songwriter, crafting mesmeriz-
ing Bjork-esque songs for her self-produced debut,
“Fauna,” in 2008. In 2009 she signed with Epic Rec-
ords. Her debut: March 15.

THE KNUX

The duo sent a message to the masses in the form of’
arecent EP called “F*ck You.” The five-song album
isn’t so much a kiss-off, though, as a genre-bending
preview of what New Orleans brothers Kentrell
“Krispy Kream” Lindsey and Alvin “Rah Almillo”
Lindsey have in store for their upcoming sophomore
set, which will be released on Interscope.

CALIFORNIA
WIVES

California Wives are
neither from the
Golden State nor share
its sunshiny West Coast
sensibilities. Rather, the
Chicago-based quartet
of Jason Kramer
(guitar, vocals; keys),
Dan Zima (bass, guitar,
vocals), Hans Michel
(guitar, keys) and Joe
O’Connor (drums) has a
sound built on taut
post-punk rhythms and
catchy new wave
choruses, all bathed in
a My Bloody Valentine
shoegaze haze.

SXSW SURVIVAL GUIDE (HAMILTON POOL NATURE PRESERVE,.SMITTY’S...

from >>p17 delicious. I’ll attend

ity. I just love recognizing raw talent

the Orchard showcase, but that might
be a little self-promoting.

SAMANTHA COX
Executive director of writer/
publisher relations, BMI

First SXSW: Probably since Day 1
I'm from Texas originally, so I feel
like I'm going home. The best-kept
secret is the Hamilton Pool Nature
Preserve—it’s a waterfall swimming
hole. You can hike, lay out. It's 30
miles outside Austin on Highway 71.
I'm looking for new talent while I'm
at SXSW. There has to be spontane-
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and doing what I can to help. My fa-
vorite is our brunch at the Four Sea-
sons. [t's a private event, but it’s the
event. You want to be atit. [t’sa who’s
who; you can’t help but love it.

RICH BENGLOFF

President, American Assn. of
independent Music

First SXSW: 1992

I went [my first time] as a music fan.
The next time | went was in 2007 when
[ became president of A2IM. I'm a
panelist every year, so I always get a
good spot to stay. | don’t have break-

fast. Research and find out where
there’s going to be free food. Don’t
waste your time waiting in line to see
marquee acts—try new music. I al-
ways go to the Americana showcase.
AndifT told you my secret Austin spot,
it wouldn’t be a secret any more.

DAVID
BOXENBAUM

GM, A&M/Octane Records

First SXSW: 1998

There are some solid barbecue
places within [Austin’s] city limits,
but if you're willing to go 20 min-
utes outside of town, [head for] the

Salt Lick in Driftwood, Texas (18300
Farm to Market Road 1826). Then
there’s a town about 40 minutes
away called Lockhart, which has
Kreuz Market (619 N. Colorado St),
Smitty’s (208 S. Commerce St.) and
Black’s Barbeque (215 N. Main
St.). In Luling there’s a place called
City Market BBQ (633 E. Davis St.).
You have to do barbecue while you're
down there. Central Texas has ar-
guably the best barbecue in the
world, and Austin is the heart of
Central Texas.

Don’t drink. Or drink a lot less
than you would usually. SXSW is the

equivalent of being on tour; a lot of
artists never drink on tour because
you never really get a good night’s
sleep. It’s very tempting because
everybody’s got a tab open. There are
times when I'll see four to six bands
in an hour, especially on Sixth Street.
I’'ll have a calendar going in, each
hour with the bands | would conceiv-
ably see. Usually, by the time SXSW
is over, I'll have seen 20-30 bands. At
the end of the day it’s about the
music. Talk to your friends, compare
notes. Because with SXSW, there’sa
whole unofficial SXSW that goes on
at the same time.




SCREAMING FEMALES: JOSEPH STEINHARDT, THE PAINS OF BEING PURE AT HEART: PAVLA KOPECNA

THE JOYFORMIDABLE

For anyone in need of a full-on "90s alternative assault;
take a look at the Joy Formidable. The Welsh trio packs
the punch of bands three times its size, with layered,
swarming guitars that come at you hard.

A PLACETO BURY
STRANGERS

The accusation: Brooklyn’s A Place to Bury Strangers
is the loudest band in New York. It just may be true.
The experimental-noise-rock-meets-shoegaze outfit
puts on one of the most consuming live performances
by any band touring today—no small feat for a group
with only three members.

SCREAMING FEMALES
New Jersey punk rockers Screaming Females are all
DlY, all the time. Born out of playing the basement
show circuit in New Brunswick, guitar-shredding vo-
calist Marissa Paternoster, bassist King Mike and drum-
mer Jarrett Dougherty started out self-booking an
impressive 300-plus shows and self-releasing their first
two albums, 2006’s “Baby Teeth” and 2007’s “What If
Someone ls Watching Their TV?” Don Giovanni
Records took note of Screaming Females’ grass-roots
approach, helping the group put out 2009’s “Power
Move” and the following year’s “Castle Talk.”

*F1+ AL
FRIDAY

THE PAINS OF BEING PURE AT HEART
New York’s Pains of Being Pure at Heart blew new
life into a listless dream-pop sphere with its 2009 selt-
titled debut on Slumberland Records. A collection of
noise for the twee-inclined set, a Jesus and Mary Chain
sonic experience built on melodic peaks, it bowed at
No. 9 on Billboard’s Heatseekers chart. For the group’s
follow-up, “Belong,” due in late March, the band adds
another layer—enlisting the help of famed producer
Flood, who has shaped such acts as the Smashing
Pumpkins, U2 and PJ Harvey. Mixer Alan Moulder
is also onboard. He’s lent his touch to My Bloody
Valentine and Depeche Mode.

BEACH
FOSSILS

It’s easy to lump Beach
Fossils in the same
category as lo-fi peers
like Best Coast and
Surfer Blood. Which, in
the case of this
particular Brooklyn
band, isn’t necessarily a
bad thing. The
brainchild of
bandleader Dustin
Payseur, Beach Fossils
take listenersona
mellow, reverb-
drenched trip through
the sand with songs
that perfectly fit the
soundtrack to any
beach getaway.

SHILPA RAY
& HER
HAPPY
HOOKERS

New album “Teenage
and Torture” is
brimming with pent-up
angst. That aggression
comes courtesy of
Shilpa Ray, a New
Jersey native of Indian
descent who grew up in
a house where playing
Western music wasn’t
allowed. She spent her
childhood learning to
play the harmonium
and now uses her skills
to her rock-most
advantage.

BOY & BEAR

As groups like Mumford
& Sons strum their way
into the folk spotlight,
close behind are gentle
folk-rockers Boy & Bear.
The Sydney quintet,
which originally began
as a solo vehicle for
vocalist/guitarist Dave
Hosking, formed in
2009 and quickly built
up momentum with the
group’s thumping, Fleet
Foxes-esque single
“Mexican Mavis,” which
garnered local radio
airplay in Australia.

THOMAS

and that car will come in handy when

COOKNMAN
President/CEO, Nacional
Records (@nacionalista)

First SXSW: 2001

I’'m hearing of people who haven’t
found hotels and are staying farther
away. [t's a testament to the strength
of SXSW. It's interesting, because it’s
ayear MIDEM wasn’tstrong. We usu-
ally have seven to 10 bands at SXSW,
butwhen I'm able to getaway, Austin
is fantastic for art galleries. One of my
favorites is Yard Dog (1510 S. Con-
gress Ave.). Also Tesoros Trading
Co. (1500 S. Congress Ave.). They have

showcases, and there are always bands
playing in the back and people walk-
ing around with cans of beer. Forget
about sleeping. Drink a Shiner Bock.

PETER JESPERSON
A&R/production, New West
Records (@newwestrecords)
First SXSW: 1993

Since | started working with New West
in 2000, I've spent less time scouting
just because I've got so many label func-
tions to goto. One thing I really like to
do is Whole Foods (various locations).
Their corporate headquarters is [in
Austin]; the retail stores are phenom-

enal. Thereare days 've eaten all three
of my meals at Whole Foods. We used
to say, “You've got to make your A list
and B list.” Now you need a C und D
list. You need multiple things for every
tirme slot during the day and night. The
things that happen by accident can
often be the most fun partofthe event:
Let happenstance guide you as well.

ALEX DAMASHEK
Executive director, Move
Forward Music (@mfmusic)

First SXSW: 2009

Flyinto San Antonio, rent a car, drive
to Austin. It'll save you on your flight,

you're arm-wrestling hipstersat 2a.m.
for a nonexistent cab. My favorite place
toeatlate is the closest food truck that
sells Mexican Coca-Cola. The best
breakfast is Annie’s Cafe (319 Con-
gress Ave.); get the chorizo migas. Eat
fried okra at Parkside (301 E. Sixth
St.). It will change your life. SXSW
will test your fortitude. My first year,
| was with now-former clients who
were also there for the first time. They
were partying until 5 a.m. the night
before their showcase. [t was all good
until they ended up puking onstage
during their performance. This year,
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I'm running my own unofficial show-
case at Suite 101 (101 W. Fifth St.).
I’'m hoping the artists | booked can
hold their alcohol, but I'll have a
garbage can near the stage just in case.

CHARLES ATTAL
Partner, C3 Presents

First SXSW:199S

Best bar scene is at the Four Seasons.
Stubb’s Bar-B-Q (801 Red River St.)
is the best for late-night eating. [Attal
is a partner in Stubb’s and books the
talent there.] Torchy’s (various loca-
lions) for tacos. Little City Espresso
Bar & Cafe continued on >>p21]
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ON THE PULSE

COOL BAND ALERT: INDIE DANCE, PUNK-TINGED, CHILEAN POP,
POST-POST-HARDCORE AND MORE

BY KATHRYN MORGAN
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BIG K.R.I.T.

Big K.R.L.T. is emerging as a fresh new voice in the
Southern rap game. The Meridian, Miss., rapper/
producer (born Justin Scott) takes an honest, confes-
sional approach, his drawl riding over soul samples
and relaxed beats. Last summer, K.R.[.T. (which
stands for King Remembered in Time) self-released
his album “K.R.1.T. Wuz Here” as a free download.
Soon after, he signed with Def Jam Records. His debut
is due later this year.
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CYHITHE PRYNCE
CyHi the Prynce boasts a stamp of approval from
Kanye West. The rapper, from Stone Mountain, Ga.,
is a recent signee to West’s G.0.0.D. Music, and he
appeared on the track “So Appalled” with Jay-Z, Pusha
T, Swizz Beatz and the RZA on West’s album “My
Beautiful Dark Twisted Fantasy.”

BIG SEAN

In 2005, Detroit native Big Sean got a tip that Kanye
West was at a local radio station and headed over to see
if he could rap for the rising star. Despite only getting
in a few bars while he was walking to the parking lot,
West was impressed enough to remember him and
sign Sean to G.0.0.D. Musicin 2008. He has since re-
leased two mixtapes and will put out his debut, “Finally
Famous,” on May 3.

CURRENSY
Curren$y is proof that persistence pays
off. After along journey between labels,
the artist, born in New Orleans as Shante
Franklin, has landed at Warner Bros.
The label will be home to his JETS In-
ternational imprint, as well as his EP
“Covert Coup,” produced by the Al
chemist and due in April. In 2009 Cur-
ren$y released the mixtapes “This Ain’t
No Mixtape” and “Jet Files” on Amal-
gam Digital. Then in 2010 came the LPs
“Pilot Talk” and “Pilot Talk II” on Damon
Dash’s Blu Roc label, distributed
through Def Jam. Curren$y also con

tinues to develop his JETS brand; the
third output in the “Pilot Talk” series,
“Muscle Car Chronicles,” arrives in April.

¥
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BLACK MILK
Michigan MC/producer Black Milk’s 2010 record,
“Album of the Year,” served as an outlet for the artist’s
grief—his collaborator, Slum Village’s Baatin, died in
August 2009, and his manager, Hex Murda, suffered
a stroke in 2009. Born Curtis Cross, Black Milk’s
strengths may be just hyper-local enough—*“adaman-
tine production that distills the thrashing cold and steel
wool-rugged feel of Detroit,” as one critic put it—to
have global appeal.

e

TANYA MORGAN
Tanya Morgan isn’t just one singer, but rather a hip-
hop trio. The New York-meets-Ohio combo comprises
Cincinnati-based Don Will and Ilyas, and Brooklyn’s
Von Pea. Will and Pea met in 2003 while chatting on-
line at Okayplayer.com, a site launched by Roots drum-
mer Ahmir “?uestlove” Thompson, and swapping
demos through the Web. The two brought Ilyas on-
board and collaborated for Tanya Morgan’s 2006 debut,
“Moonlighting,” followed by 2009’s “Brooklynati.”

SXSW SURVIVAL GUIDE l!‘OUR SEASONSIIRON CACTUSIAMY’S ICE CREAMS...‘

from >>p19 (916 Congress Ave.)

coffee at the Four Seasons. Go see our

No matter how crazy the week gets,

now are a lot longer, so I tend to be a

to all cultures. I go to Amy’s Ice

BLACK MILK: MARIO KHALIF BUTTERFIELD: TANYA MORGAN: JJ CASAS

CYHI| THE PRYNCE: HANNIBAL MATTHEWS;

for the best coffee. Allens (1522 South
Congress Ave.) for boots. The one
thing [ will do during SXSW, no mai-
ter what, is watch the NCAA tourney.
My tip? Don't try to catch everything
because you may miss everything.

JOIE MANDA

Executive VP/head of urban
music, Warner Bros. (@joeyie)
First SXSW: 2008

As far as networking, everybody knows:
It's the Four Seasons. My favorite place
to eat? Stubb’s Bar-B-Q. Bring sun
block if you're pale like me. | like the

showcase-—XV, Theophilus London,
Curren$y. There’s a beautiful grassy
area behind the Four Seasons. You can
relax. 1t’s like a little nap spot. I only
know the Four Seasons.

ALEX WHITE

CEO, Next Big Sound
(@nextbigsound)

First SXSW: 2010

Best place for tacos is Iron Cactus
(various locations). Best coffee? Hal-
cyon (218 W. Fourth St.). I shop for
as much free swagas | can carry from
companies trying to make a splash.

I'll walk around the state capital build-
ing late at night. It’s gorgeous.

RON BURMAN

Senior VP of A&R, Roadrunner
Records

First SXSW:1990 or 1991

I love to go out for barbecue to the
Green Mesquite (two locations). Make
sure you bring plenty of vitamins. And
pace yourself—in my early years I'd
have these lists of like eight things for
every time slot and try to run around
and see maybe like two songs of every
band that I wanted to see. The lines

lot more strategic. | signed a band two
or three years ago that I saw in Austin,
an Australian band called Airbourne.
I saw them at the Australian barbecue.
I was already interested, but it was my
opportunity. We had some barbecue
and the rest is history.

MARISSALOPEZ
Associate director of Latin
writer/publisher relations, BMI
(@mloatbmi)

First SXSW: 2006

SXSW is all-encompassing. They've
done a good job opening their arms
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Creams (various locations). It's the
best Mexican vanilla you'll ever have,
and they have 1t at the airport. Best
breakfast tacos? El Chilito (2219
Manor Drive). Usually I go to the
Mexic-Arte Museum (419 Con-
gress Ave.). They have beautiful tra-
ditional Mexican jewelry. | try to go
to as many panels as [ can, because
you really are hearing the experts in
the field, and these are the people
who don’t come to the Latin confer-
ences. Many bands forget the pan-
els. It’s important they know the
business side.
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CRACKING TH

Getting with the program: scenes
from New York Music Hack Day.

THIRTY-SIX HOURS, FIVE HUNDRED CANS
OF RED BULL, 200 BAGS OF POP CHIPS
AND (MAYBE) THE NEXT GREAT MUSIC APP
—A NEW YORK MUSIC HACK DAY DIARY

BY CORTNEY HARDING

SATURDAY, FEB. 12, 10:30 A.M.: It’s a cold, sunny
day in New York. Hackers are sprawled across almost every inch
of General Assembly (generalassemb.ly, @gnrlassembly)—“an
urban campus for entrepreneurs seeking to transform indus-
try and culture through technology and design.” Representa-
tives from company after company take the mic to pitch tech
and explain API (application programming interface) to a mostly
male, mostly young, very eager audience. The space smells of
coffee, but the energy in the air isn’t driven by Stumptown alone
—there’s a palpable energy in the airy, new-startup-centric of-
fice space; a desire to get cracking and get creating.

There’s Italian lyric site MusiXmatch (@musixmatch). Berlin-
based online audio distribution platform SoundCloud (@sound-
cloud). And Boston-area technology and research-focused music
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intelligence startup the Echo Nest (@echonest). Only one of
the major labels is presenting—Universal (universalmusic.com,
@umg). The speaker talks about artist metadata APl. And un-
fortunately, that metadata API doesn’t turn out to be terribly
in-demand; only one person ends up using it in his hack. But
Tony Huidor, VP of technical product development at Univer-
sal Music Group Distribution, says Universal will continue
moving forward and working on its API.

“I want us to get smarter about tapping into the developer
community, to expose the data, and move the business forward,”
he says. A few weeks later, Universal label Island Def jam an-
nounced a partnership with the Echo Nest. | DJ’s catalog will be
made available to developers who employ the Echo Nest's API.

The absence of many of the majors at New York Music Hack

Day (nyc.musichackday.org) can be attributed in part to timing—
after all, it's Grammy weekend. And in fairness, there weren’t
many independent labels at General Assembly. Michigan’s
Ghostly International (ghostly.com, @ghostly) took part, but few
others were banging down the door. Many labels appear to have
little idea whata Hack Day is, let alone how it could benefit them.
At the very least, they could pick up some new ideas and maybe
somenew talent to grow their digital departments; but more im-
portantly, they could gain a critical understanding of what makes
this new and influential community tick.

After decades—generations—of operating on a closed sys-
tem, being part of the hacking community would involve a mas-
sive rethinking for many labels. Hack Days are all about open
sharing, swapping and building. And if, at the end of the day,
someone makes something cool out of your code, well, more
power to them. “This event,” says Vickie Nauman, VP of North
Armerica for 7digital (@7digital), a U.K. digital media delivery
company, “is every label’s worst nightmare.” But does it have to
be that way?

The first public Hack Day (the name is something of a mis-
nomer—most Hack Days span the course of a weekend) was
held in 2006 at Yahoo's headquarters, but kids have been get-
ting together to write code and build new functions practically
since the dawn of modern computing. SoundCloud VP of busi-
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ness development Dave Haynes (@haynes_dave) organized
the first Music Hack Day in London in 2008.

“I"d started working at SoundCloud and was interested in
other music startups like 7digital and Last.fm,” he says. “I
didn’t know what I was in for when I started to organize the
event, but . . . it was a success. Since then, there have been 12
Music Hack Days [around the world].”

FEB. 12, 3 P.M.: Before everyone splits into small working
groups, hackers take the mic and talk about their dream proj-
ects: One guy mentions using genetics/DNA service 23andme
(23andme.com, @23andme) to create personalized music rec-
ommendations, while another wants to make an Instagram
(the photo-sharing program) for songs.

Some of the presenting companies hold breakouts for those
with additional questions. The representative from MusicX-
match talks more about the company’s back story and its deal-
ings with publishers.

“We went to them and asked to buy the rights, and they said
sure. Then we asked for the lyrics . . . and we were told to go
on the Internet,” one of the founders says with a smile. “They
own the rights to something they don’t even have a copy of.
We're at a point where in the future, we could be selling the
music back to them.”

Inasmall room at the back of the space, four young men slouch

over laptops and toss around ideas. Bowdoin College student
Hartley Brody, 20 (@hartleybrody) is down for the weekend—
he’s a music blogger/Web developer. Nextto him s Eric Vreeland
(@vreeland), wholives in Boston and works for HubSpot, a mar-
keting/Web analytics company. They're trying to figure out how
to combine text messaging, song delivery and artist development.
They slug Snapples, scribble on a whiteboard and every so often
burst out with “Oh, yeah, we should offer analytics as well!”

John Britton (@johndbritton), who organized Music Hack Day
in New York, looks a little like actor/blogger Wiley Wiggins and,
should his job as an “evangelist” for Twilio (twilio.com), which
“provides a Web-service API for businesses to build scalable,
reliable communication apps,” not work out, he could easily
start his own cult. Britton’s enthusiasm is infectious but not
overbearing, and he makes writing code seem like the coolest
thing since being a rock star.

“I originally wanted to do this for totally selfish reasons,” he
says, lounging on the sofa at General Assembly a week-and-a-
half after the event. “My roommate is a great musician and a
hacker, and I always wanted to jam with him and didn’'t know
how. I did some research and found an open hardware device
with a grid of buttons you can program. In the process of play-
ing with it and learning about it [ came across Music Hack Day.
[ e-mailed Dave and it all started there.”

Britton says the February event surpassed his expectations.
“The only thing I’d change is the capacity of the space,” he says.
“We had a huge demand and there was a waiting list to come
to the demos.” He also says he wishes more musicians who
weren’t so tech-savvy had come, and adds that he would've wel-
comed more labels, too. “We're not closed off to labels,” he says.
“This is something they really should be coming to.”

FEB. 12, 9:30 P.M.: Brief dinner break. Several hundred cheese
pizzas. Though, in the spirit of the event, there are a number of
toppings so each can be customized. Brooklyn’s D] Rupture
(@djrupture) sets up to spin at the party to celebrate the “end” of
day one, even though many hackers will continue working through
the night. Rupture (born Jace Clayton) grew up in Boston and says
he has known Brian Whitman (@bwhitman), a co-founder of the
Echo Nest, for awhile. Clayton often writes about the intersections
between music and technology and is currently raising funds on
Kickstarter for a musicand film project called “Beyond Digital Mo-
rocco.” While Clayton himself isn’t a programmer, he embodies
the spirit and goals of Hack Day—bringing together seemingly
disparate elements to create something new.

The majors aren’t totally mired in the dark ages. Many of them
are actively engaged, at least in certain areas. “All four of the
majors are our customers,” Echo Nest  continued on >>p24
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from >>p23 director of developer platform Paul Lamere
{@plamere} says. “They are very interested in data.” The Echo
Nest was a major presence throughout the event—volunteers
were clad in matching velour jumpsuits, ensuring the event
ran smoothly, and some Echo Nest staff are already at work on
a Music Hack Day to be held in the San Francisco Bay Area in

the spring or summer.

SUNDAY, FEB. 13, 3:30 P.M.: Day two. There's still ex-
citement in the air, although it's mixed with a slightly funkier
aroma. The hacking has gone on all morning, and the wiki has
filled up with demos—72 in all. The hackers have two minutes
each to wow a jam-packed room with a new creation.

Hacks fly by, and even the slightly bungled presentations, or
those handicapped by uncooperative technology, dazzle. There’s
“tweets on beats,” which sets a tweet to a beat, and a call-in karaoke
game. A few minutes later, an app that synchs a person’s heart-
beat with music—and when the heartbeat gets too slow, the per-
son is “Rickrolled” and leaves this life listening to Rick Astley.

One person presents a program that uses face recognition,
connects to Facebook and decision-making website Hunch, then
finds songs a user will probably like. Another showcases Beat
Parade—a computer program that does everything mash-up
musician Girl Talk does except dance around wearing Ameri-
can Apparel. While these seem like larks, labels could possibly
use and perhaps monetize them; publishers could possibly make
afortune from the karaoke game, and the facial recognition app
might just be a social media marketer’s dream come true.

“Music is something people are passionate about,” Union Square
Ventures principal Fred Wilson says. “The focus on music made
the hacks easy to showcase. If people had been hacking on huge
data sets, it would not have been as easy to doall this in aweekend.”

But whatif something that was done that weekend had caught
Wilson's eye, so much so that he was ready to invest? He says
that’s not really the point. “A lot of these things don’t turn into
companies,” he says. “They’re more like senior thesis projects,

The new music mavens
(clockwise from top left):
SoundCloud’s DAVE
HAYNES, the Echo Nest'’s
PAUL LAMERE and New
York Music Hack Day
organizer JOHN BRITTON.

“50UNDCIOUD

a proof of concept. Recruiting is a big part of all these events.”

Jim Lucchese, who was a music lawyer at Greenberg Trau-
rig specializing in music and digital media deals before becom-
ing CEO of the Echo Nest, says that most companies that provide
APIs are happy to strike deals with developers, should their
apps start to turn a profit.

“The terms of the API could state that it is free for noncom-
mercial use and there is a cost for commercial use,” he says. “If
someone uses an AP| to create an app that then starts to turn a
profit, they would do a licensing deal with the company. It could
be a revenue-share deal or a licensing fee. And if the developer
feels the terms of the deal are (oo greedy, they can find another
source for the data.”

This attitude stands in stark contrast to the traditional music
industry, where using someone’s copyrighted material, for free
or not, will trigger a lawsuit faster then you can say “sampling.”
Nonetheless, collaborative, open-sourced, sharing—these are
ideologies embraced not only by the tech-savvy kids at Music
Hack Day, but a whole generation for whom remixing, remak-
ing and customizing is second nature. A report released last year
by consulting firm Accenture found that globally, about one-half
of millennials have accessed online collaborative tools, online
applications and open-source technologies when they found their
workplace technology lacking. One can only imagine that the
percentage who do so for personal use is even greater.

I's too soon to say whether Hack Days have changed the
music business on a grand scale. But just because a hacker has
yet to invent an iTunes killer, or an app that tracks down illegal
downloaders and makes their computers explode, doesn’t mean
hacking isn’t influential, and a huge part of the future of the
music business. If labels embrace the hacker community, they
might be more privy to cutting-edge thinking and innovation.
The first label that rolls out an artist app with Foursquare inte-
gration would surely be ahead of the game.

IF LABELS WERE TO
EMBRACE THE HACKER
COMMUNITY, THEY MIGHT
BE MORE PRIVY TO
CUTTING-EDGE THINKING.
THE FIRST LABEL THAT
ROLLS OUT AN ARTIST
APP WITH FOURSQUARE
INTEGRATION WOULD
SURELY BE AHEAD
OF THE GAME.

FEB. 13, 6 P.M.: All 72 hacks have been presented, and
the prizes are being announced. Third place goes to
Stringer, which allows users to play instruments through
Xbox 360’s Kinect. Second goes to Djtxt, which allows users
to collaboratively build a playlist. First prize goes to an in-
visible violin.

As the gathering breaks up, hackers stream out from Gen-
eral Assembly, some toward bars on Union Square, others to-
ward a hot shower and bed. But most are going to continue
hacking, continue creating. They’ll keep on trying to change
the music industry—one keystroke at a time. .

ON THE DOWNLOAD

72 AMAZING HACKS WERE PRESENTED
AT MUSIC HACK DAY—HERE’S A TOP 10

APP

Gigbeat

PatternSketch
the browser.

1
. SongVoodoo

j AutomaticDJ

WHAT IT DOES

Android app that uses the Songkick APl to
display upcoming shows for artists in users’
music library and notify them.

An audio sequencer and drum machine built for

Find the name of a song by texting the lyrics.

Face recognition leads to music recommendations.

CONTACT

@michaelnovakjr

@htmiguel

@songvoodoo
@brianioveswords

@freenerd

InstaSamples Pulls a sample from SoundCloud and puts it in

Ableton Live.
Snowball A Web app that generates hype for a new release
by aggregating relevant blog e-mail addresses and
requiring that downloaders help spread the word.

@theabrahammer

Jam.ly An SMS music discovery service. @vreeland

Find You Some Vinyl Aggregated vinyl search. »__lucas
A Foursquare/SoundCloud mash-up that discovers

sounds recorded near your check-in history.

SoundSquare @hillinger

SXSW Picks Recommends bands a user might like to see at @ptrwtts
South by Southwest, based on listening history
and blog reader. It also does “reverse similarity
checking” to locate lesser-known bands that suit

the user’s tastes.




COURTESY OF ELEKTRA RECORDS/WARNER MUSIC GROUP

LESSONS,
[RUTHS
AND TRULY
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Both sides now: JAC

HOLZMAN and JUDY
OLLINS as she
re-signs with the label.

AS HE'S USHERED INTO THE
ROCK AND ROLL HALL OF FAME,
ELEKTRA'S JAC HOLZMAN TALKS
THE DOORS, THE WHO—AND
DROPS GEMS ALONG THE WAY

BY PHIL GALLO

nstinct, hunches, gut reaction—]Jac Holzman paid attention to

them from his launch of his Elektra Records in 1950 up through

his current position as a digital consultant to Warner Music

Group. His perhaps most significanthunch occurred eight bars

into Bob Dylan’s performance of “Maggie’s Farm” at the 1965

Newport Folk Festival. Elektra was aleading folk label at the time,
and Holzman decided, in the photographers’ pit, thata successful fu-
ture required a move to California. Relocating resulted in a sea change
at Elektra as it blossomed on the West Coast with a rock roster that
started with the Paul Butterfield Blues Band, Love and the Doors, and
grew to include Tim Buckley, Carly Simon and Queen.

“I came to rock’n’roll through folk music and the black vernacu-
lar music of the South,” Holzman says. “Sonny Terry, Josh White,
Leadbelly. I took note of how Woody Guthrie and Leadbelly really
changed what folk music is. Folk had been like rocks in a river for a
thousand years and the fear was that the tradition would be lost [if
you started playing new songs]. Once you had media that made music

portable, those days were over.” _

T
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The Cultural Impact Of Each Performing Artist In
The Rock Hall’'s 2011 Class Extends Far Beyond Sales.
But Here They Are . ..

Holzman created Elektra and

¥ its classical offshoot Nonesuch as album-oriented

labels, an aesthetic he continued as the label
turned to rock. “I never really recorded singles,”

: he says. “The single was there to prepare an au-

dience, to give the best representation of the
essence of the album. The first time I heard an

= Elektrarelease on the radio was Love’s ‘My Little

Red Book.’ I was driving to New York from An-
napolis {Md.]. That was a real thrill. I never got

" into singles but I knew that if we kept working

- == the edges, the center will eventually catch up.”

Mr. Holzman, in his own words:

When | couldn’t think of something to re-
lease, | put out a sound effects record or a
Morse code instruction record. I'm just as
proud of Nonesuch as Elektra. We had smart

* audiences, and if you followed your ears as styles

~ crashed into each other, you could succeed. My

accountant came into my office in 1966 and
said, “I think you made $2 million last year,”
which was great considering that we were sell-

® ing LPs to distributors for $2.37 each. My re-

sponse: “Wow. Now we can take more chances.”

When Edgar [Bronfman Jr.] invited me to
come back [in 2004] . . . he asked me to
find stuff that wasn’t working and fix it. He

" said institutional memory is valuable. I'm not

=4 scared of the future, but it is difficult.

Music has had more technology changes
than any other entertainment industry, but
the model stayed the same from Edison
cylinders up until 2000. It’sall turned around

— now with highly complex contracts—no two

are alike. There are so many income streams,

* which this industry has never been used to.

| put on Josh White’s “Josh at Mid-
night” [on vinyl] to see if it was as good
as we thought it was in the 1950s. My

= last download was Geoff Muldaur’s “Is Hav-

6

ing a Wonderful Time.”

Elektra has had a magical rebirth with
Cee Lo, who seems to be taking the man-
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Having a wonderful time: JAC
HOLZMAN at his home in Santa
Monica, Calif,, in February.
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tle from Elton John. I'm happy with the
new Elektra.

The music business is not science. Without
the music there is nothing. In independent
music you make up your mind quickly—you
make an offer, shake on it and two days later
the paperwork is ready. When the Doors were
let go from Columbia I could feel the anguish
they had, that they never got a shot. The key
to that band was understanding their music
and being a representative of the public who
would hear it. I committed to three albums
upfront because that’s what I thought it was
going to take to sign them. You have to take
care of the music.

It always comes down to songs and singers.
Talk to any of the great record men, Chris Black-
well, the A&M brothers—as I like to call Herb
Alpert and Jerry Moss—Ahmet and Nesuhi
Ertegun. Whenever we talked about the music
business we also talked about the music we
truly believed in.

Labels will offer high-quality sound. Qual-
ity went down when they started doing music
for earbuds—they gave us music with no dy-
namic range. The dark side of file sharing is
that listeners started thinking they didn't care
about quality if they got it for free.

The best show I've ever seen is the Who at
the Isle of Wight playing “Tommy” in full
as the sun came up. Frank Sinatra at Univer-
sal Amphitheater before they covered it up [with
aroof]. The Doors in New York at the Fillmore
East. Loreena McKennitt at UCLA. All great
moments. But the Who at 5:30 in the morning
was just it for me.

This is going to be one of the most cre-
ative times in music history—because of
digital. Music will only become more perva-
sive, and we’ll also be able to share cultures
from around the world. When it comes to dig-
ital, for the first time, the audience is smarter
than we are. oo

ALICE COOPER

Shock-rock icon Alice Cooper scored his first and only No. 1
album on the Billboard 200 in 1973 with “Billion Dollar Babies,
but overall he’s charted 24 albums, including top 10s “School’s
Out” (1972), “Muscle of Love” (1973) and “Welcome to My Night-
mare” (1975). Cooper scored 21 songs on the Billboard Hot 100
between 1971 and 1991 and three top 10s: “School’s Out” (No.
7), “You and Me” (No. 9) and “Poison” (No. 7).

NEIL DIAMOND

Between 1966 and 2010, Neil Diamond released 49 albums that
charted on the Billboard 200, including his first No. 1 set, “Home
Before Dark” (2008); 17 of those went top 10. Although his ca-
reer dates back to the '60s, Diamond has sold 17.2 million al-
bums since 1991, according to Nielsen SoundScan. From 1966
through 1986, he notched 53 songs on the Hot 100, three of
which went to No. 1: “Crackiin’ Rosie,” “Song Sung Blue” and
“You Don’t Bring Me Flowers,” with Barbra Streisand.

DR. JOHN

[n addition to charting six albums on the Billboard 200, New
Orleans musician Dr. John has had four songs on the Hot 100.
His tune “Right Place, Wrong Time” peaked at No. 9 in 1973.
Only one of Dr. John’s albums reached the top half of the Bill-
board 200 (“In the Right Place,” which peaked at No. 24 in 1973).
Of his seven sets that appeared on the Traditional Jazz Albums
tally, two of them—*“In a Sentimental Mood” (1989) and “Goin’
Back to New Orleans” (1992)—reached No. 1.

DARLENE LOVE

While Darlene Love had her own smattering of hits as a solo
artist on Billboard’s charts—including four Hot 100 singles-
she’s best-known for her often uncredited work as a vocalist
for other acts. Most famously, she was the lead on the Crystals’
No. 1 “He’s a Rebel.” And as a member of Bob B. Soxx & the
Blue Jeans she notched a No. 8 hit with “Zip-a-Dee Doo-Dah.’
Her signature 1963 recording, “Christmas (Baby Please Come
Home),” is a perennial favorite and has been covered by such
acts as Mariah Carey and U2.

TOM WAITS

The gravelly voiced Tom Waits has sold 4.6 million albums in
the United States since 1991, according to Nielsen SoundScan,
and has released 17 albums that placed on the Billboard 200 be-
tween 1975 and 2010. None of his songs has ever hit the Hot 100,
Adult Contemporary, Mainstream Rock or Modern Rock charts.
But eight of Waits’ albums made the top 100 on the Billboard
200; the highest-peaking was “Real Gone,” hitting No. 28 in 2004.

LEON RUSSELL

Revered for his long career as a musician, arranger and pro-
ducer, Leon Russell’s collaborative 2010 album with Elton John,
“The Union,” debuted at No. 3 on the Billboard 200 and be-
came Russell’s highest-charting set since 1972’s “Carney.” Rus-
sell has worked with everyone from B.B. King to Bob Dylan to
the Rolling Stones to the Ronettes. From 1970 through 2011,
the veteran artist has had 15 of his own albums appear on the
Billboard 200, three of which made the top 10. Russell hasalso
earned three top 40 songs and one top 10 hit, “The Letter” (with
Joe Cocker}, which went to No. 7 in 1970. Russell is being in-
ducted for musical excellence, a new honor formerly known as
the “sideman” award. —Billboard staff

HOLZMAN: ROBERT YAGER/NEW YORK TIMES/REDUX: COOPER, DIAMOND, JOHN, WAITS, RUSSEL

MICHAEL OCHS ARCHIVES/GETTY IMAGES; LOVE: GILLES PETARD-REDFERNS/GETTY IMAGES,
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Rock and Roll Hall of Fame ratings have been
on a downward trend since 2002—but Fuse
remains interested in the franchise

he Alice Cooper story is the only one

of the inductees that will be told as

alead-up to the March 20 telecast of

the induclion ceremony being held

March 13 in New York. Cooper will

be featured in one of two episodes
of “Mad Genius,” one of the Fuse network’s
flagship programs, that will premiere March
11. The other “Mad Genius” episode will focus
on Cooper acolyte Rob Zombie, but the rest
of the class of 2011 have only the channel’s
talk show, “Hoppus on Music,” for possible
pre-induction promotion.

Switching from a live telecast to a taped
show has Rock and Roll Hall of Fame and
Fuse executives hoping for strong word-of-
mouth and press reports about the ceremony
to attract viewers. Rock Hall CEO Joel Peres-
man says the switch to a taped show gives
Fuse an advantage. “It’s tougher to keep peo-
ple engaged for four hours than air a showa
week later,” he says. “It’s better for sponsors,
and it's easier for us.”

VH1 started broadcasting the Rock Hall
induction in 1997, and it peaked in 2001
when 1.4 million people tuned in to watch
Michael Jackson, Queen, Aerosmith, Paul
Simon and others get inducted. The class of
2004—when Prince, George Harrison and
Z7Z Top got in—was the only other time view-
ership topped 1 miltlion, according to Nielsen.
In 2008, its (inal year in the MTV Networks
family, the show had an estimated average
audience 0f 206,000 total viewers. Itdropped
to 140,000 total viewers in its first year on
Fuse despite the presence of acts that played
to the network’s strength—Metallica, Run-
D.M.C. and Jeff Beck. Last year the broad-
castdidn’t generate numbers large enough
for Nielsen to report.

Carry the banner: IGGY
POP, EDDIE VEDDER and
BILLIE JOE ARMSTRONG
(from left) jam at the 2010
induction ceremony.

Peresman notes there was a slight boost
in museum attendance after HBO aired the
Rock Hall’s 25th-anniversary concert in 2009
and Time-Life’s release of the concert DVD
last fall. That didn’t translate into more view-
ers for the March 2010 induction.

The 2011 telecast is the final yearin a
three-year deal with Fuse. Peresman and
Fuse executives say they’re interested in con-
tinuing the relationship. “We have a nice eq-
uity in this franchise,” Fuse executive
VP/GM David Clark says. “We see in our au-
dience an openness to being exposed to pi-
onecrs. The induction ceremony is a nice
culmination for us.”

It’s unlikely the show will ever air on net-
work TV. Two broadcast network executives
with experience in awards shows say the in-
duction is too much of a niche show to con-
sider; all of its viewership is tied to the arlists
being inducted.

VP of talent relations and programming
David Weir's contention, and Clark agrees,
is that Fuse targets music fans in general and,
through its programming, connects the dots
between the legends and current hitmakers.
Fuse's recent big-budget programs have been
New York concerts featuring Elton John and
Leon Russell af the Beacon Theater, Drake at
Radio City Music Hall and Linkin Park at
Madison Square Garden. Those shows are
examples of the synergy between the venues
under the Madison Square Garden Entertain-
ment umbrella and Fuse.

“We have to be careful to notunderestimate
the consumer,” Clark says. “Even if an artist
does not have a current hit, we can set them in
acontext . . . We see an openness in our audi-
ence to be exposed to pioneers.

-Phil Gallo

Future Hall of Famer: |
ART RUPE enters his L
Angeles office in 1348 rl

e -

ART RUPE: TH
by Gail Mitchell

ou can’t write the definitive history of
rock'n'roll or the evolution of black music
without including Art Rupe and Spe-
cialty Records Rupe (born Arthur Gold-
berg) established the Los Angeles-based
independent in 1946. Early Rupe-pro-
duced hits with Roy Milton and Percy Mayfield
laid the foundation for a roster that included
seminal gospel grouos the Pilgrim Travelers
and the Soul Stirrers, pioneering mainstream
crossover act Lloyd Price with “Lawdy Miss
Clawdy” and Little Ricaard, one of the architects
of rock'n’roll.

Rupe, now 93, resides in Santa Barbara,
Calif., where he operates the Arthur N. Rupe
Foundation, a philanthropic organization
whose mission statement reads, “Creative so-
lutions for societal issues.” Translated, Rupe
says, it means, “We get our noses in alot of cur-
rent social issues,” including education. Price
will accept the Ahmet Ertegun Award—hon-
oring influential nor-performers—on behalf
of his former label's founder at the Rock and
Roll Hall of Fame induction ceremony on
March 14 in New York.

Told that hislack of 2go might not fitin today’s
industry, Rupe chuckles and says, “Well, that’s
the way my mama and papa taught me, baby.”

Mr. Rupe, in his own words:

| was a test engineer during World War il.
1 tried first to get intc the entertainment busi-
ness as a writer and osbviously didn’t make it.
But I always liked music.

| didn’t believe in self-aggrandizement. [
believed in publicizing my artists and the songs
they were singing. I szayed out of the limelight.
That was before the '60s, when producers
started to apply their contributions with pub-
licity. 1 didn’t agree with that.

I’m for progress. When I started in the busi-
ness, it was with plastic, breakable shellac
records at 78 rpm. The digital revolution is in-
evitable and it's going to present problems as

. SOUL STIRRER

every innovation does.

The only decision I'd take back is letting Sam
Cooke go. We recorded “You Send Me” and ===
“Summertime” [later released on Keen Records, s
the former—backed with “Summertime”™—be- ==
came a No. 1 R&B/pop hit in 1957] and really FFss====
launched him into his career. And we gave up S8
those masters. From a business standpoint, that's S
one of the things I regret.

| believed in understanding the dynamics
of music making. But the essential thing is feel- |
ing, soul and emotion; creating a record in a F=—rr—
small space of time which is analogous to a play EE=EEs

in a theater, or a movie.

Risk takers, entrepreneurship and actual ap-
preciation of the music—’d put Jerry Wexler

tally, don’t give me credit for being a business- S

man. I give myself, on a scale of zero to 10, a five ==

or a six. For my production ability, a nine. [

1 would’ve done what | did even if | didn’t _
get paid. I mean that sincerely. I

Little Richard was quite an individual. An SE=saem—
innovator, and uninhibited onstage. A lot of his =——
stage mannerisms have been imitated—for bet- =——=
ter or worse. We have two or three of my gospel E
groups who were outstanding: the Soul Stirrers S————
with Sam Cooke, the Pilgrim Travelers and Alex [F
Bradford. We were arguably the No. 1label, and

that was because of our gospel output as well =————us
as our rhythm and blues.

Keep your word. Integrity and honesty are
important through all phases of activity. —_——
I haven’t downloaded a song. If you'll for- : E
give me, I don't listen much to contemporary
music. Remember, I'm 93 [laughs].

L]
There will always be a music industry. [t's S
just the form . . . I can’t visualize what that
might be. ase

MARCH 19, 2011 2 EE——
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Talent search: Prowling the
club circuit in Austin during
South by Scuthwest.

Addd.AA AiMAAL

SXSW

SOUTH BY SOUTHWEST CO-FOUNDER
ROLAND SWENSON REFLECTS ON EVENT’S
‘CONSTANT STATE OF REINVENTION’

BY THOM DUFFY

ne hundred and seventy-two acts.
With that comparatively modest
lineup (including buzz bands like
Dash Rip Rock and the True Be-
lievers), the South by Southwest Music & Media
Conference was born in Austin in March 1987.

“SXSW organizers can’t get the computers
working at registration,” Michael Corcoran wrote
in “A Brief SXSW History” for the Austin Amer-
ican-Statesman in January. “So even though the
turnout is moderate, waits are as long as two
hours. That’s something the first year has in
common with this one. That and Dash Rip Rock.”

That, and someone else. SXSW co-founder
Roland Swenson will mark the 25th anniversary
of the conference March 11-20.

Swenson was an Austin Chronicle employee
who managed acts and promoted shows on the
side in 1986 when he served on a music advi-
sory committee of the Austin Convention & Vis-
itors Council along with Louis Jay Meyers, a
regional promoter and manager. The commit-

tee floated the idea of a music conference in
Austin that would debut the following spring.

Swenson and Meyers, joined by visitors coun-
cil president David Lord and music journalist
Ed Ward, journeyed that summer to the New
Music Seminar in New York. When NMS co-
founders Mark Josephson and Mark Webber de-
clined to get involved in an Austin event, the
Texans were on their own.

Back home, they approached Nick Barbaro
and Louis Black, publisher and editor, respec-
tively, of the Austin Chronicle, the city’s alterna-
tive weekly newspaper. Debates over the viability
of the event continued for weeks. Black disputed
whether a local event would draw music execu-
tives from New York or Los Angeles.

A forthcoming history of SXSW recounts
Swenson’s reaction: “We don’t have to get those
people.” Instead, he proposed an event for re-
gional bands and execs, with sessions and show-
cases, and concluding with “a big Sunday
barbecue and softball game.”

“Louis [Black] cursed me, knowing that I had
found [Nick Barbaro’s| Achilles heel. There was
no way Nick was going to turn down a good ex-
cuse for barbecue and softball.”

In early December 1986, it was announced
that the first South by Southwest Music & Media
Conference would take place March 12-15, 1987.

How will SXSW mark its 25th anniversary?
We've decided to have some bands play, show
some movies and put on some panel discussions.

Seriously, one big project we’ve been working
on is a new book for University of Texas Press ti-
tled “SXSW Scrapbook: People and Things That
Went Before.” We're really proud of how it’s turned
out. We managed to get over a hundred people to
write about their experiences at SXSW over the
years. We unearthed some amazing photographs
and there is a history of the event by writers Peter
Blackstock, Jason Cohen and Andy Smith.

There is also a new documentary about SXSW,
which was directed by Alan Berg, titled “Outside
Industry: The Story of SXSW.” It will premiere
at SXSW Film on March 16. Alan and his crew
did a terrific job of finding great footage from
the early days of SXSW and beyond. [ saw a rough
cut the other day, and I think even people who've
never attended SXSW will find it interesting and
fun to watch. It's net our film, but we cooper-
ated closely through extensive interviews and
making our archives available.

But the most profound change for the 25th
anniversary is the testructuring of our trade
shows. By combining the Film/Interactive and
Music trade shows [into] one four-day show,
we've created a new event where the sum of the
parts is greater than the whole. The new four-
day show will be 50% larger than the combined
two separate shows were before.

We've had the expectation, since we launched
Film and Interactive in 1994, that the three events
would grow closer together as entertainment in
the 21st century took shape. We wanted the three
events to first find their footing within their own
industries. We didn’t want them to be known as
that “film festival with a lot of music content” or

that “interactive event about music.” But now
that the three events are firmly rooted in their
own constituencies, it’s time to start crossing
things over, as organically as possible.

What are the greatest challenges facing
SXSW at this point in its history?

We've always worked hard to keep SXSW in a
constant state of reinvention, and take nothing
for granted about whether the event will survive
from year to year. Trying to come up with im-
provements to the event every year, by constantly
bringing in new features, keeps it interesting for
us—and exhausting.

Managing the growth of the event, which
like every business has its ups and downs in
revenue, is challenging as the stakes grow
higher each year.

Nearly 100 people work all year to organize
the three events, and the costs of payroll, health
insurance/benefits and operating costs only get
more expensive. We made the decision early in
our history to maintain a permanent staff, though
the model for most events when we started was
to hire seasonal people and then lay them off
when the event was over.

[ believe our staff is the key reason we’ve sur-
vived 25 years. | don’t think it’s immodest to say
we're working at the top of our field, even if it's
a fairly small field. We have people who are
among the best anywhere at what they do.

Which sectors of the conference are seeing
the strongest growth, and why?

There’s no question that Interactive is the fastest-
growing part of SXSW, but it didn’t justhappen
overnight. We launched it during the stone age
of the World Wide Web and we’ve struggled
along with everyone else to find our footing on
the shifting sands of new media. When the tech
bubble burst in 2000, we saw some very lean
times, but we believed in the event and kept
struggling, and about four years ago Interactive
started growing rapidly.

The launch of Twitter at SXSW, and the par-
ticipation of many other exciting new compa-
nies, kicked things into overdrive, and last year
[Interactive] surpassed Music in the number of
registered delegates.

The Music Fest staff is quick to remind me that
when you count all the musicians at SXSW Music,
the two events are close to the same number of peo-
ple. SXSW Film has also continued to grow insize
and influence, and we've tapped into a great inter-
national community of filmmakers who are pas-
sionate about their work.

What percentage of bands at SXSW are play-
ing the festival for the first time?

At this point, and we're not finished confirming
acts, around 55% of the acts are playing SXSW
for the first time. [This interview was conducted
in mid-February.]

Over the past 20 years, the same artist demo-
graphics have held true for SXSW. Over half of
the acts have some kind of indie deal, small or
large. Over 30% of them are unsigned, and 10%
or so have a deal with major distribution.

What’s the best strategy to get a slot?
The easy answer is, “Write great songs that make
people want to hear your act play live.”

We've had to fight the perception that SXSW
is a talent contest for unknown acts, where the
prize is to get a record deal. When we started
SXSW wedesigneditto  continued on >>p30
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Scenes from SXSW (clockwise from upper left): R.E.M. (1990), ALEJANDRO ESCOVEDO

AAdA.AA AAMRiAA A

SXSW

(2000), BECK (1994), KAISER CHIEFS (2005) and SXSW co-founders (from left) LOUIS
BLACK, ROLAND SWENSON and NICK BARBARO.

from >>p29  beatool for working acts to pro-
mote themselves to new markets for gigs, media
attention and record sales. It wasn’t designed to
be a place for garage bands to make their debut.
It's not “American Idol.”

When [ was in the biz as a manager, [ worked
with acts that had no deal, acts with indie deals
and acts with major-label deals. They all needed
the same thing: to get noticed by people who
could help them.

Ialways tellacts that if they aren’t headlining on
the weekend in their hometown, if they aren’t tour-
ingand headlining in other cities on a regular basis,
if they don’t have any representation, then there’s
not much they can accomplish by playing at SXSW.

Of all the shows through all the years, which
were your personal favorites?

It's hard to choose, since at age 54 my memory
has alot of holes in it now. While we were work-
ing on “SXSW Scrapbook” I discovered I could
remember a lot more about the first 10 years of
SXSW than the past 10 years. Plus, until recently,
I would only get to see a few shows each year be-
cause | was working all the time. Part of the bad
news | have to deliver when new people join the
staff'is, “You don’t get to go to SXSW any inore.
That's for other people.”

[’s probably no surprise that the Johnny Cash
show at Emo’s in 1994 is at the top of my list,
though I missed seeing Beck on the same bill.

Other memorable SXSW shows, by famous

artists, that spring to mind are George Clinton
at the Austin Music Hall, Elvis Costello at La
Zona Rosa, Spoon on Lady Bird Lake, Iggy Pop
on the Brazos Street stage, the B-52s at Stubb’s,
Kris Kristofferson at the Continental Club and
Was (Not Was) at La Zona Rosa.

I sawa great quote in some magazine: “Trying
to pick your favorite momentat SXSW is like try-
ing to pick your favorite grain of sand at the beach.”

How will SXSW continue to grow and evolve?
What will it look like in five years?

When we started in 1987, Reagan was president,
compact discs were still new, we didn’t have e-
mail, and we didn’t have fax machines. The com-
puters and mobile phones that were available
were very expensive and didn’t work that well.
The World Wide Web and broadband wouldn’t
come along for years after we started.

Oneof my mentors in the early days of SXSW
was Roger Sovine, who ran BMI Nashville. He
told me, “Roland, if you want to succeed, always
keep young people around you.”

[ took his advice to heart, and so much of what
we've achieved has been because of really smari
kids we hired who led us by the hand to the new
digital landscape. My plan is to listen to the
youngest people here about what SXSW should
look like in the next five years.

SXSW will definitely continue to evolve. Whether
or not it continues to grow depends on a lot of fac-
tors, including the wisdom of our choices. ~ «-«

Rising Stars

A Tally of SXSW Artist Bookings 1987-2010

1987 1988 1989 1990 1991 1992

30 | BILLBOARD MARCH 19, 2011

1993 1994 1995 1996, 1997 1998

SXSWSOUND BITES

* The name—South by Southwest—came from [co-founder] Louis Black,
an ardent film buff. Riffing off Alfred Hitchcock’s classic film “North by
Northwest,” he uttered the regional reconfiguration of that title, “and
we all seized upon it,” [SXSW co-founder] Roland Swenson recalls. “I
quickly sketched the ‘SXSW'’ abbreviation in all caps on a piece of
paper and held it up for all to see.”

The 1991 event was especially revealing of SXSW'’s growing pains: It
was the first and only time the gathering wasn’t held during the
University of Texas’ spring break, and clubs overflowed as a result,
leading to long lines and fire-code closures.

» Everyone still remembers 1994 for Johnny Cash.
Newly signed to Rick Rubin’s American Records at
the time, the Man in Black delivered the keynote
address, which included quite a few songs performed
solo acoustic, and “held the audience transfixed for
an hour,” Swenson recalls. “He concluded by calling
us all his ‘grandchildren.’ ”

In 1997 —still a bit shy of the ubiquitous-cell-phone era—the staff
received brand-new lightweight walkie-talkies, only to find they
shared a frequency with the Delta Airlines ground crew.

By 2000, “the tech bubble was fully inflated,” Swenson says. “The trade
show was the biggest ever, taking over two exhibition halls for the first
time. My main mental image is flat screens in every direction.”

A saving grace [in the post-9/11 downturn] was international
participation. A few international labels had made deals with acts like

the Strokes and the White Stripes the year before, when they weren’t
so famous, Swenson says. “So the word-of-mouth in the U.K. and
Europe on SXSW was stronger than ever . . . | [always] saw SXSW as a
tool for acts to find alternative ways to build a career, and international
outreach is key to that.”

SXSW Interactive 2007 became known as the year of Twitter. After its
soft launch the previous summer, the Twitter team brought attention
to its unheralded service in Austin by installing large video screens in
the Austin Convention Center hallways, where registrants could view
live Twitter feeds. During the course of the conference, the service
spread like wildfire as people discovered the ease and intrigue of its
140-character posts.

In his 2007 keynote, Pete Townshend reflected upon the dying
[traditional] music industry, and by extension the growth of SXSW
Interactive, saying, “An Austin music festival, SXSW, built on top of a
really solid, healthy Internet is a very different music festival from one
built just on the fact that people in Austin really like to drink beer and
listen to live bands.”

Even with the big-name acts, industry executives, film luminaries and tech
gurus, the attraction of SXSW is something more organic. “In a word:
community,” Swenson says. “I’ve always thought of SXSW as a meeting of
the tribes. . . As electronic communication has made the world smaller
and has become an ever increasing influence on how we live, it’s only
heightened the need for face-to-face, real-world contact.”

Excerpts taken from “SXSW Scrapbook: People and Things That Went Before,”
edited by Peter Blackstock, Jason Cohen and Andy Smith, published by Essex
Press; and distributed by the University of Texas Press.

1999 2000 2001 2003 2004 2005 2006 2007 2008 2009 2010
Source: The Austin American-Statesman
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BIG SEAN

Hip-hop

Detroit, Mi
Uncharted says so long and good luck to new
graduate Big Sean (a.k.a. Sean Anderson), whose
single “My Last” (a collaboration with Chris Brown)
landed at no. 75 on the Hot R&B/Hip-Hop Songs
chart last week. The Detroit rapper, who has at-
tended art schools for music since kindergarten,
initially approached and freestyled for rapper
Kanye West at a local radio station, where he
was giving an interview. The two developed a
mentorship that eventually led to West signing
Anderson to his label, G.0.0.D. Music, in 2007.
Since then, the rapper has gone on to collaborate
with artists like West, Brown, Curren$y, and Chiddy
Bang. As the May 3 release of Big Sean’s debut
album “Finally Famous” draws near, his camp’s
determination to gather and maintain a dedicated
listenership is certainly paying off.

=

THE PRETTY RECKLESS

Rock

New York, NY

Also bidding adieu to Uncharted is the Pretty
Reckless, the grunge-infused quartet fronted

MINDLESS BEHAVIOUR
Hip-hop

Los Angeles, CA

Mindless Behavior is the
group of 13 year-old MCs
who earned a top debut on
Hot R&B/Hip-Hop Songs
this month, with their track
“My Girl” coming in at No.
75. With a combination of
rap, singing, and dance,
the foursome have opened
for acts like the Backstreet
Boys and Justin Bieber.
Their success has cer-
tainly been thanks, in part,
to their constant contact
with their fans, via Twit-
ter, Facebook, and even

text messaging, thanks to a fan line displayed on their websites. The charting single, one of a

by Gossip Girl star Taylor Momsen.
Their album “Light Me Up” debuted
this month on the Billboard 200 at No.
65, as well as on the Rock Albums chart
at No. 18. Though she has pulled a de-
finitive 180 from the uptown blonde
prep schooler she plays on television,
Momsen’s celebrity has undoubtedly at-
tracted many of the band’s more than
347,000 Facebook fans. Tracks from
“Light Me Up"” have appeared in the
movie “Kick-Ass,” as well as on televi-
sion shows like “The Vampire Diaries”
and, of course, “Gossip Girl.” The Pretty
Reckless is currently in the midst of a
U.S. tour supporting the debut, which
has sold over 13,000 copies to date.
With the help of guitarist Ben Phillips
and producer Kato Khandwala, Momsen
cites influences like Led Zeppelin and
Nirvana in her crafting of the debut.

handful about the boys' special lady (ladies?), has sold 59,000 copies.
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pro.billboard.com

TOP 5 BY

YOUTUBE VIEWS*

ARTIET

TraPhik
Tyler Ward

Dave Days

& WU N

Sungha Jung

S5 opJBL3ND

YOUTUBE
VIEWS

4,939,51

1,520,934

859,314

843,52

500,938

UNCHARTED
MONTHLY RANK

1

6

n

14

4

“Views during recap period, Feb. 19 through March 12 chart weeks

TOP 5 BY

TWITTER FOLLOWERS*

ARTIST

Ariana Grande
Big Sean

The Pretty Reckless

D W NMN -

Mindless Behavior

5 Devlin

NEW TWITTER
FOLLOWERS

41,273

35,122

26,841

14,548

10,962

UNCHARTED
MONTHLY RANK

40
46°"
N/A**
N/A**

32

"New followers during recap period. Feb. 19 through March 12 chart weeks
**Gradaated from Uncharted during recap period

TOP S BY

MYSPACE MUSIC PLAYS*

ARTIST

The Deadilies
Jamie Lynn Noon

Colette Carr

B WUN

Banda SuperToy

5 Javier Jofre

MYSPACE MUSIC
SONG PLAYS

BB A0

872677

734,251

658,552

588,435

UNCHARTED
MONTHLY RANK

2

3

S

7

8

“Song plays during recap period, Feb. 19 through March 12 chart weeks

TOP S BY

FACEBOOK FANS*

b imans =

ARTIST

Porta
Jesus Adrian Romero

Superman Is Dead

b WN -

Pee Wee Gaskins

5 Sam Tsui

i

NEW FACEBOOK
FANS

204,444
160,226
13,469
87,304

65,000

UNCHARTED
MONTHLY RANK

16

19

26

42

34

“New fans during recap period, Feb. 19 through March 12 chart weeks



eventually found bassist Yutaka
Sao and drummer Briar Dean.
They then rehearsed for a fuli
year before playing live.

In a time when online resourc-
es for bands mean the potential
for overnight fame, there’s a lot to
be said for the patient approach.

“l wanted to be reaily ready
when we came into the scene,”
says Ramirez. “i didn't want to re-
hearse onstage, so we rehearsed
for a whole year to get to know
each other musically.”

According to Ramirez, Sao has
taken the lead in building the
band’s online fanbase, which is
much larger in Japan and Europe
than in the U.S., “keeping [fans]
interested, on the internet talking
to them daily.”

Now the Deadlies are focus-
ing on building a name at home.
Their upcoming tour includes
a stop in Austin during SXSW,
where they’'ll play Billboard Pro’s
daytime showcase on Saturday,
March 19. But other than travel-
ing to Texas, they’re focusing on
their home state. “We're trying
not to spread ourselves too thin,”
says Ramirez.

The Deadlies released a self-
titled EP last year on iTunes, and

will release another in the next
faw manthe saith fisra naw . conac

MADDI JANE

Pop/rock

Chicago, IL
This adorable 12-year-old’s You-
Tube videos have attracted over
100,000 views this week. Maddi’s
covers of songs by famous artists
like Taylor Swift and Bruno Mars
landed her
a guest
appearance
on the Ellen
Degeneres
Show last
year.

SAM TSUI

Pop

New Haven, CT
Together with r"

his producer/
director Kurt -
Schneider, Sam 7
Tsui has taken &
YouTube by ‘.‘
force with his
awe-inspiring :
voice. Singing covers, medleys
and originatl pieces, all filmed by
Schneider, the Yale student has
racked up nearly 200 million
video views and has appeared
on shows like the Oprah Winfrey
Show, the Ellen Degeneres Show,
it’s On with Alexa Chung and
ABC World News.

X

THE BLOODY

BEETROOTS

Electronic
Vicenza, italy
Having toured with the likes of
Steve Aoki, this DJ duo is known
for its remixes of tracks by the
Chemical Brothers and Wu-Tang
Clan. Also known as Death Crew
77, the act consistently ranks on Un-
charted due to streams on Last.fm.
ffmtotfmfmfmfmLast.m.monty,Adll
open for Janet Jackson on a num-
ber of her U.S. tour dates.

TOP 50

UNCHARTED

SUPERMAN IS DEAD

www.myspace.com/supermanisdead

GALAXY FARM

www.myspace.com/galaxyfarm

MADDI JANE

www.myspace.com/maddijanemusic

GIRL TALK

www.myspace.com/girltalk

YANN TIERSEN

www.myspace.com/yanntierseninprogress

JET BLACK KISS

www.myspace.com/jbkmusic

DEVLIN

www.myspace.com/officialdevlin

SOZAY

www.myspace.com/sozay

SAM TSUI

www.myspace.com/samtsui

PURPLE GRIM

www.myspace.com/purplegrim

NANA

www.myspace.com/nanaworid

HONORATA SKARBEK

www.myspace.com/imnotprincess

FOKUS

www.myspace.com/fokuspace

DASH BERLIN

www.myspace.com/dashberlin

ARIANA GRANDE

www.myspace.com/arianagrande

JOSEPH VINCENT

www.myspace.com/josephvincentmusic

PEE WEE GASKINS

www.myspace.com/peeweegaskinsrawks

F.B.O.D.

www.myspace.com/fbod-band

ENTER SHIKARI

www.myspace.com/entershikari

BEARDYMAN

www.myspace.com/beardyman

BIG SEAN

www.myspace.com/uknowbigsean

THE BLOODY BEETROOTS

www.myspace.com/thebloodybeetroots

SCARLESS

www.myspace.com/scarlessband

EXCISION

www.myspace.com/excision

HAYDEN PANETTIERE

www.myspace.com/haydenpanettiere
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BEARDYMAN

Beatbox/electronic

London, UK
Born Darren Foreman, Beardyman
has gathered a worldwide cult
following for his skills in both sam-
pling technology and beatbox-
ing. The two-time UK beatboxing
champion earns tens of thousands
of YouTube views a week for his
impressive and humorous videos,
and will be headlining Billboard
Pro’s daytime party at Buffalo
Billiards on Saturday, March 19
during SXSW in Austin.

Y

" \

EARLIER THIS YEAR, BILLBOARD INTRODUCED OUR
DREAMSEEKERS INITIATIVE, FOCUSING ON THE CA-
REERS OF DEVELOPING ARTISTS. THIS PROGRAM
INCLUDES UNCHARTED, A WEEKLY RANKING OF
EMERGING ARTISTS WHO HAVE YET TO APPEAR ON
A MAJOR BILLBOARD CHART, AND THE BILLBOARD
PRO TOOLSET TO HELP ARTISTS ACHIEVE THEIR
MUSIC CAREER GOALS.

Billboard Pro, which will launch a public beta dur-
ing the week of SXSW, is a subscription-based service
for developing and independent artists, as well as the
managers, labels, promoters and others who support
them. Attendees at SXSW can preview the site and sign
up at Billboard’s trade booth in the Austin Convention
Center, or during our Billboard Pro day party on Sat-
urday, March 19 at Buffalo Billiards. The event will also
showcase performances by Billboard Pro and Unchart-
ed artists including beatboxing pioneer Beardyman,
Chinese rockers Queen Sea Big Shark, Boston rising
stars Girlfriends, and the Deadlies, featured inside as
Billboard Pro’s first Artist of the Week.

Billboard Pro, found at http:/pro.billboard.com, of-
fers personalized analytics that track online and so-
cial network activity, airplay, sales and other audience
metrics that indicate success in today’s music indus-
try. Billboard Pro’s tailored editorial, including artist-
focused how-to's, case studies and industry profiles,
will inform our members about the rapidly evolving
music marketplace, its key players, and the issues fac-
ing emerging artists.

Beyond analytics and editorial, Billboard Pro con-
nects its members to the power of the Billboard brand.
Members can receive exposure to thousands of indus-
try insiders and over 8 million passionate consumers
through Billboard’s suite of websites, newsletters and
this monthly insert. Opportunities at Billboard events
and conferences add an additional promotional plat-
form at many happenings throughout the year.
Billboard Uncharted, also featured in this insert,
anks artists by Heat Score—a formula incorporating
treamed plays, page views and fans according to
MySpace Music as well as sources tracked by aggre-
gator Next Big Sound, including YouTube, Facebook,
Twitter, and Last.fm, among others. Billboard Pro
members can track their Heat Score and the metrics
that\drive it, but membership is not required to qualify
for the chart. The rankings and spotlights inside this
insert recap the past four weeks of Uncharted, rank-
ing the top 50 artists who have appeared on the chart
between the Feb. 19 and March 12 chart weeks. The
current list, for the March 19 chart week, can be found
in this issue’s chart section on page 48.

See you in Austin!

REALIZE YOUR SONGWRITING DREAMS AT THE ASCAP EXPO. ASCAP.COM/EXPO

f



TRAPHIK

www.myspace.com/traphik

THE DEADLIES

www.myspace.com/thedeadliesmusic

JAMIE LYNN NOON

www.myspace.com/jamielynnoon

DJ BL3ND

www.myspace.com/blendizzy

COLETTE CARR

www.myspace.com/colettecarr

TYLER WARD

www.myspace.com/tylerward

BANDA SUPERTOY

www.myspace.com, bandasupertoy

JAVIER JOFRE

www.myspace.com/javierjofre

LAURA ROPPE

www.myspace.com/lauraroppe

DIYAR PALA

www.myspace.com/diyarpala

DAVE DAYS

www.myspace.com/davedays

VAIOR

www.myspace.com/zikos

THE 4ONTHEFLOOR

www.myspace.com/thedonthefloor

SUNGHA JUNG

www.myspace.com/jungsungha

DJ BAM BAM

www.myspace.com/djbambam

PORTA

www.myspace.com/portal

CALL US FORGOTTEN

www.myspace.com/catiusforgotten

OTENKI

www.myspace.com/onteki

JESUS ADRIAN ROMERO

www.myspace.com/jesusadriannet

ALYSSA BERNAL

www.myspace.com/alyssabernal

POMPLAMOOSE

www.myspace.com/pomplamoosemusic

NOISIA

www.myspace.com/denoisia

AJ RAFAEL

www.myspace.com/ajrafael

YOUR FAVORITE ENEMIES

www.myspace.com/yourfavoriteenemies

NICOLAS JAAR

www.myspace.com/nicolasjaar

P,
THE DEADLIES ./

Rock Ll
Los Angeles, CA e
___.-‘!»ﬁ,"m“

N 2
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BILLBOARD PRO EXISTS TO SERVE EMERGING AND INDEPENDENT ART-
ISTS, AND THIS INCLUDES SPOTLIGHTING NOTABLE ACHIEVEMENTS AND
INCREDIBLE MUSIC THAT MAY FLY UNDER THE MAINSTREAM RADAR.
IN ADDITION TO DOING THIS THROUGH REGULAR FEATURES, CASE
STUDIES AND STORIES ABOUT THE UNCHARTED LIST, BILLBOARD PRO
WILL CHOOSE AN ARTIST OF THE WEEK FROM AMONG OUR MEMBERS.

SUNGHA JUNG
Acoustic/folk
Seoul, Korea

This 14 year-old

South Korean

fingerstyle guitar

prodigy taught him- ‘

self to play guitar by S
watching internet *}" ”
videos. He has B,

earned more than 226 million You-
Tube plays of his interpretations
of songs including Bruno Mars’
“Grenade” and ABBA’s "Mamma
Mia,” and will tour Japan in May.

NICOLAS JAAR
Electronic
New York, NY
This Brown
University
funior’s “organic
electronic mu-
= sic,” as he calls
~ B it, has attracted
hundreds of thousands of plays
on his SoundCloud page and via
Last.fm, placing him squarely at
No. . He released his debut, an
EP, when he was just 17; now,
with his own record label as well
as a forthcoming full-length re-
lease, Nicolas Jaar is just getting
started.

Our first Billiboard Pro Artist
of the Week is the Deaclies, a
Los Angeles-based rock guartet
who joined the private beta of
the service in February, and has
consistently ranked in tre top
five of Uncharted.

With members from Mexico,
Japan and Southern California,
the band is No. 2 in the four-
week recap, thanks to almost
a million MySpace Music song
plays during the recap period.
And on the current week's chart,
found on p. 48, they unseated
seven-week chart-topper Trap-
hik to land at No. 1.

The Deadlies’ tight, catchy
modern rock, influenced by clas-
sic rock and British bands includ-
ing Blur and Oasis, didn't find
its sound overnight. The band’s
main songwriter, producer and
lead guitarist, Jose Luis Ramirez,
better known as Joz, says he au-
ditioned about 300 singers over
a period of a year before find-
ing lead vocalist Troy Miller. The
two started writing together, and

=
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SAIGON - "THE GREATEST STORY NEVER TOLD" #1 NEW RAP ARTIST. APPEARING ON “STRANGE NOIZE TOUR" IN MARCH 2011.
EVERLAST - THE RETURN OF WHITEY FORD THIS SEPTEMBER. ON TOUR WITH HOUSE OF PAIN NOW. CURRENTLY SCORING MULTIPLE PROJECTS.
PONCHO SANCHEZ — MULTIPLE GRAMMY WINNING LATIN JAZZ LEGEND IS SET TO RELEASE 27TH STUDIO ALBUM ON CONCORD RECORDS. CURRENTLY INKING RADIO DEAL AND BOOK DEAL.
KOTTONMOUTH KINGS — HAS SOLD OVER 2,000,000 ALBUMS. "SUNRISE SESSIONS” DROPPING ON JULY 5, 2011. g
DJ MUGES — FOUR TIME GRAMMY NOMINATED PRODUCER — NEW ALBUM “BASS FOR YOUR FACE” COMING IN 2011 — CAN BE HEARD ON SOUL ASSASSINS RADIO / SIRIUS/XM SHADE 45 EVERY MONDAY.
UNWRITTEN LAW - OVER 1,000,000 UNITS SOLD. NEW STUDIO ALBUM “SWAN" ARRIVES MARCH 29, 2011. APPEARING ON VANS WARPED TOUR THIS SUMMER.
CHRISTIAN SCOTT — GRAMMY NOMINATED TRUMPET PHENOM CONTINUES TO TOUR THE WORLD WHILE NAVIGATING HIS RECORDING, SCORING, AND ACTING ENDEAVORS.
JASON ELLIS - SIRIUS/XM RADIO STAR. CURRENTLY INKING TV AND BOOK DEAL.
HOUSE OF PAIN — “JUMP AROUND" HIP HOP PIONEERS WORLDWIDE REUNION TOUR THROUGHOUT 2011.
BIG B - HIT SINGLE “"SINNER" AND “FOR TONIGHT”. APPEARING ON VANS WARPED TOUR THIS SUMMER.
HED P.E. — NEW RECORD "TRUTH RISING". CO-HEADLINE TOUR WITH MUSHROOMHEAD AND NEW SINGLE “STAND UP".
BROKENCYDE — OVER 100,000 ALBUMS SCANNED. HEADLINING TOUR IN APRIL 2011.
AUTHORITY ZERO — ON TOUR WITH UNWRITTEN LAW. NEW SINGLE “BIG BAD WORLD” COMING SOON.
SWOLLEN MEMBERS — FOUR TIME JUNO AWARD WINNERS, NEW ALBUM “DAGGER MOUTH" DROPPING ON APRIL 12, 2011.
SLAINE - STAR OF “THE TOWN" AND “GONE BABY GONE". MEMBER OF LA COKA NOSTRA RELEASES HIS DEBUT ALBUM THIS SUMMER.
B-SIDE PLAYERS — WEST COAST LEGENDS OF THE LATIN ROOTS MOVEMENT ARE SET TO RELEASE THEIR 10TH STUDIO ALBUM AND TOUR THE WORLD IN 2011,
GLASSES MALONE — CASH MONEY RECORDING ARTIST ALBUM DEBUTS LATER THIS YEAR.
POTLUCK — NEW CD “RHYMES AND RESIN” IN STORES JUNE 21, 2011.
DEVANTE - LOOK FOR HIS DEBUT SOLO ALBUM IN 2011.
MOONSHINE BANDITS — DEBUT ALBUM SUMMER 2011.
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WITH SMART MARKETING AND DEVOTED FANS

BY CRAIG ROSEN

t began with a chance meeting in the mid-
'90s. Kevin Zinger, a San Diego-area con-
cert promoter and co-owner of SRH
Clothing, had a habit of giving free shirts
to the bands playing his shows, as a sign of good
will and to help promote the clothing brand.

Making his usual preshow rounds, Zinger
knocked on the window of the Humble Gods’
van in the parking lot of Chillers, a club in
Mission Beach, Calif. The band, then signed
to Hollywood Records, was on a bill support-
ing rising stars Blink-182.

The Humble Gods’ singer, Brad “Daddy X”
Xavier, happened to be sleeping, but he
warmly accepted Zinger's gift. The two began
talking. Though Humble Gods were a punk
band, Xavier had a newfound interest in rap
music and was already plotting his next proj-
ect—a group of pro-marijuana hip-hop heads
called the Kottonmouth Kings. Zinger lis-
tened enthusiastically and vowed to book the
Kings on some shows.

“I ended up putting them on a show with
Sugar Ray right when ‘Fly’ was taking off” on
modern rock XETRA-FM San Diego, Zinger

fBILLBOARD STARS SPECIAL FEATURE'

Thriving on the edge (clockwise
from top): THE KOTTONMOUTH
KINGS, fronted by Suburban Noize
co-founder BRAD “DADDY X"
XAVIER (second from left), Regime
Management co-founder IVORY
DANIEL, labelmates UNWRITTEN
LAW and Suburban Noize/ Regime
co-founder KEVIN ZINGER.

. Of Noize

INDIE LIFESTYLE LABEL SUBURBAN NOIZE THRIVES

recalls. “Sugar Ray were saying, ‘What are
you doing putting this white hip-hop band
on before us?’ But they came out and blew
away the crowd, and from that momenton [
knew I wanted to manage that band.”

It was then and there that the two forged
the partnership that would lead to the birth
of Suburban Noize Records.

A decade-and-a-halflater, Zinger and Xavier
are still partners in Suburban Noize, an indie
lifestyle label that's thriving thanks to flagship
act the Kottonmouth Kings, targeted market-
ing and a strong relationship with its core au-
dience. Zinger also co-founded Regime
Management with Ivory Daniel, as an affili-
ated company.

The Kottonmouth Kings have sold more than
2 million albums in the United States, accord-
ing to Nielsen SoundScan, with their 1998 Capi-
tol-distributed effort, “Royal Highness,” racking
up sales of more than 500,000. The band also
scored a record sales week when its 2000 album,
“High Society” (also distributed by Capitol),
debuted at No. 65 on the Billboard 200 with
sales of 24,000.

That success continued after the Kings left
Capitol and went indie in 2004. Through the
years, Suburban Noize has charted nearly 20
titles on the Billboard 200; its peak release, the
Kings' 2010 set “Long Live the Kings,” debuted
at No. 26 with 16,000 copies sold.

While those numbers may not be too im-
pressive compared with major-label chart and
sales stats, they’ve allowed Suburban Noize to
not only survive, but thrive, thanks to the label’s
targeted marketing approach and frugal, yet
potent promotional strategy.

“We figured out a model where we can iake
money selling 10,000-50,000 units, which a lot
of labels can’t do,” Zinger says.

And there’s more on the way. Current re-
leases include the latest from rapper/actor
Saigon, “The Greatest Story Never Told,” as
well as “Kottonmouth Kings Present the Dirt-
ball ‘Nervous System.” ” Other titles in the
pipeline include “Instinct” by extreme metal
act As Blood Runs Black, due March 15; “Swan,”
the Suburban Noize debut from veteran alt-
rock band Unwritten Law, out March 29; and
“Dagger Mouth,” by Canadian rap crew Swollen

Members, due April 12.

Alan Becker, senior VP of artist development
at RED Distribution, the label’s distribution
partner for the past year, says Suburban Noize
has quickly become one of its top-performing
labels. Becker recalls the first time heand RED
president Bob Morelli sat down with Zinger.

“Just with the first impression, you could
see somebody with the same determination
and passion that you see in the people that run
other labels that have been very successful here.
It could be Brett [Gurewitz] from Epitaph or
Tony Brummel at Victory Records. They have
that same spirit and same charismatic way they
articulated their company.”

After that first meeting with Zinger, Becker
turned to Morelli and said, “Holy shit, where has
this guy been all our lives? This isa home run.”

Initially, Suburban Noize was founded as
the home for the Kottonmouth Kings, and
Zinger and Xavier planued to follow the indie
route following Xavier's experience with the
Humble Gods and Hollywood Records. After
budget cutbacks at Hollywood, the band was
dropped mid-tour and its tour support with-
drawn, leaving the group stranded in Michigan,
having to pay its way home.

The plan to stay indie, however, changed
once the Kottonmouth Kings began to attract
major-label interest. The band had been record-
ing after hours at A&M Studios, but word was
spreading about the Kings’ potential.

Then an A&R rep from Interscope ap-
proached the group. “We weren’t shopping the
band,” Zinger says. “We didn’t have any dreams
ofbeing on a major label, but we invited them
over to the studio.”

Soon after, Zinger heard that then-Inter-
scope A&R executive Tom Whalley—known
for signing No Doubt and Nine Inch Nails—
wanted to meet and showcase the band. The
Kings were soon fielding offers from a num-
ber of labels. “Half of them hadn’t even heard
the music,” Zinger recalls. “We were young
and didn’t understand that whole process.”

During the bidding war, one offer stood out.
Then-Capitol chief Gary Gersh wanted to not
only sign the Kings for “Royal Highness” in
1998 but also ink Suburban Noize to a label
deal, thus funding Zinger and Xavier’s vision.

“He understood what we wanted to do and
gave us the funding to get it off the ground,”
Xavier says. “He was into empowering the
artists by giving them a boutique label, like he
did with the Beastie Boys and Grand Royal.”

While the Suburban Noize/Capitol relation-
ship was short-lived—Roy Lott axed all of Capi-
tol’s sub-label deals when he replaced Gersh
in the summer of 1998—it allowed the label to
lay the groundwork for its future success.

What followed were a few lean years for Sub-
urban Noize, as it scrambled to find a proper
indie distributor for its other releases and the
Kings remained under contract with Capitol.

“I'had to beg for a distribution deal,” Zinger
recalls. “I knocked on the door of every distri-
bution company.”

Suburban Noize first went with Southwest
Wholesale, but that deal fizzled when the dis-
tributor went out of business. The label then
hooked up with Memphis-based Select-O-Hits.

But it wasn’t until Suburban Noize inked a
deal with Navarre that things began to click.
Following the band’s split with Capitol, the Kot-
tonmouth Kings' 2004 release “Fire It Up,” the
label’s first title re- continued on >>p36
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from >>p35 leased through the new deal,
sold 23,000 copies in its first week, according to
the label.

Buoyed by that success, Suburban Noize
started partnering with a number of groups
that—like the Kottonmouth Kings and Humble
Gods—had less than favorable experiences with
major labels.

“We're not necessarily signing these bands,
but starting a partnership,” Zinger says. “We
give them a menu of services and they can pick
and choose what they want. There’s no confu-
sion and there’s no ‘hide the ball’ math. If it's
done correctly, the band makes money and we
make money.

With that strategy, Suburban Noize was, in a
sense, offering 360 deals before the term was
popular, since Zinger’s business partnerships
with his bands not only released their albums,
but provided merchandising deals with his SRH
Clothing company and frequently provided book-
ing agency support in creating multiple-act pack-
age tours.

“I’m physically on the road with alot of artists
we're signing,” Xavier says of his role as co-
founder of Suburban Noize. “So I can really get
to know them and understand what they’re try-
ing to accomplish.”

Those relationships extend to the label’s staff
as well. For example, VP of sales Ty Visconti
worked with Suburban Noize first at Southwest
Wholesale; later at Navarre, where he was the
label’s catalog sales manager; and then at E1
Music (formerly Koch Records), where he was

its label manager. When he left E1 Music, Vis-
contiopted to join the Suburban Noize team be-
cause he admired the label’s approach.

“A lot of labels do that kind of hit-and-run
thing. They ship as much project as they can,
they sell what they can sell, and you never hear
from the project again,” he says. “Because we
manage some of these artists and handle merch
for some of these artists, we work records for a
ridicufous amount of time. There are records
thal came out nine months ago that we're still
working. We're still doing things virally. We’re
still making videos and we still have these bands
out on tour, because it’s in our best interest to
do that.

Through its merchandising arm, Suburban
Noize has a revenue stream that supplements,
and helps drive, album sales. As Xavier points
out, “A kid can’t download a T-shirt.” To that end,
as traditional brick-and-mortar music retail con-
tracts, Suburban Noize is packaging CDs with
T-shirts and distributing them to surf-and-skate
lifestyle shops.

The label is also making a more concerted
effort to go after such traditional promotional
avenues as radio, but without sacrificing its
core strategy. Xavier says, “Fifteen years later,
it’s really cool to see how the music we put out
has affected so many people. To me, that’s the
greatest reward. There’s a real personal con-
nection between the fan base, the artists and
the label that’s pretty special. I'm blessed be-
cause | guarantee there’s no one that thought
we’d be standing here 15 years later.”

Noize Notes

The Latest News From Suburban Noize
And Regime Management Artists

Digital “Legalize It” EP available April 20 « New studio record “The Sunrise Sessions” out later
this summer « Headlining tour starts in fuly

New album “Swan” out March 29 . Single “Starships and Apocalypse” now gaining airplay
Headlining U.S. tour in April/May - Confirmed for Vans Warped tour this summer

Now on the U.S. leg of a world tour to celebrate 20th anniversary of “House of Pain” » Struck
new distribution deal with EMI « New studio albuim due later this year

Popular radio personality on Sirius XM Radio « Book and TV deals imminent « “Ellismania”
premieres on Fuel TV in April

Debut album “The Greatest Story Never Told” entered the Biliboard 200 at No. 61 in the
March 5 issue » Co-headlining the Strange Noize tour in March/April « Featured on HBO
series “Entourage”

Worldwide tour dates set to support mew Concord Records album, “Ninety Miles,” due this
summer « Appearing in second season of “Treme” on HBO « Scoring multiple film projects

New album “Bass for Your Face” due later in 2011 « Playing the Paid Dues Festival in April -
Booked for more than 125 shows this year « Producing multiple projects oes

Sources: Suburban Noize Records, Regime Management

Congratulations

SUBURBAN NOIZE

- BEVERLY HILLS

36 | MARCH 19, 201

RECORDS
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YOURE ALMOST LEGAL.
LET'S CELEBRATE!
WE'LL BUY THE BEER.

CONGRATULATIONS FROM
YOUR F RIENDS

we know music. we know marketing.
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A roster that rules: Regime
clients (clockwise from top
left) include JASON ELLIS,
EVERLAST, SAIGON and
CHRIST!AN SCOTT
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SUBURBAN NOIZE BOASTS MIGHTY
MANAGEMENT AFFILIATE

BY CRAIG ROSEN

he Kottonmouth Kings are not only the

top-selling band for Suburban Noize

but also the flagship act at Regime

Management, the indie label’s affili-
ated management company.

Yet unlike at Suburban Noize, the Kings don’t
define the management company’s roster and
aesthetic. Instead of focusing exclusively on
hard-edged hip-hop and rock acts, Regime has
a diverse roster that ranges from a few Subur-
ban Noize acts and Grammy Award-winning
jazz artists to a radio personality and up-and-
coming actors.

Regime started in the mid-2000s, when Sub-
urban Noize co-founder Kevin Zinger and estab-
lished manager Ivory Daniel joined forces. The
pair had been doing business for nearly two
decades; they first worked together when Zinger
was promoting punk rock shows with acts like
Pennywise but was looking to expand his musi-
cal palette by adding to his concerts acts like the
B-Side Players, who Daniel represented.

“The Kottonmouth Kings were sort of the plat-
form that we built our [management] business
around,” Zinger says. “As soon as | knew that
was aviable way of doing business, that spring-
boarded us into going out and getting different
acts, different bands and different managers to
come inside the company and handle the day-
to-day for those acts. [We thought that] if the
business model that we built works for one genre
of music, it can certainly work for other genres.
I’m not an expert in the jazz world, but Ivory
Daniel is.”

At Regime, Daniel still works with the B-Side
Players, but also handles the day-to-day manage-
ment duties for Grammy winner Poncho
Sanchez, House of Pain, Everlast, Brokencyde
and Grammy nominee Christian Scott.

Former Trans World urban buyer Violet Brown
works with Swollen Members and Slaine; Benny
Glickman, formerly of Azoff Music Manage-
ment, oversees Saigon.

Regime also oversees satellite radio shock jock
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Jason Ellis and his satirical rock outfit, Taint-
stick, inaddition to acts hed (p.e.), Big B, Glasses
Malone, Potluck and Unwritten Law.

Aside from identifving worthy talent, Daniel
attributes Regime’s success to the company’s
work ethic.

“We’re in here 78 hours a week,” he says.
“We're an independent-spirited company with
a major network [of industry contacts]. We know
all those people, we know how to function on
those levels. But we don’t do 90-minute lunches
very often, we don’t go to all the events. But you
can catch us in our offices working, and our
artists know that.”

“WE THOUGHT THAT
IF

WORKS FOR
ONE GENRE OF
MUSIC, IT CAN
CERTAINLY WORK
FOR OTHERS.”

—Kevin Zinger, Regime

With TV and film projects in the works for
Ellis, and Everlast continuing to work in film
and TV scoring, Regime is primed to delve
deeper into the TV and film world, which in-
cludes moving its offices from Burbank, Calif.,
to Hollywood.

“We wanl to be not only managing talent, but
owning content,” Daniel says. “We definitely
want to executive-produce movies and create TV
shows. We have several shows in line right now.

“That’s definitely one of the goals,” he adds.
“To try and infiltrate that system.”
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Ivory and Kevin, the dedication and hard work provided to your clients is
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aphael Saadiq has ac-
complished something
that few "80s artists can
claim: He has rein

vented himself and
built a whole new audience.

Best-known to R&B fans as one-
third of avant-garde soul trio Tony!
Toni! Toné!, Saadiq has broadened
that base to include the adult hipster
crowd that lunes in to NPR and triple
Aradio. Some of those fans were no
doubt among the 26 million who
watched Mick Jagger and a guitar-
slinging Saadiq trade kinelic moves
during the pair’s house-raising trib-
ute to the late Solomon Burke at the
53rd annual Grammy Awards. And
Saadiq will gei the chance to strut
his stuff again before more new
faces when he makes his debut at
Coachella on April 16.

“Raphael is the ultimate modern
combination of rock, soul and blues,”
Columbia Records VP of marketing
Milo Pacheco says. “Last summerin
a three-month span he played the
Essence Festival, headlined the Cen-
tral Park stage, performed at Lolla-
palooza, opened for Dave Matthews
Band and then played the Voodoo Ex-
perience. Not many artists have that
range and appeal.”

That range and its appeal are fully
displayed on Saadiq’s new album,
“Stone Rollin’ ” (May 15, Columbia
Records). Steeped in "60s and '70s
soul, the set picks up where 2008
album “The Way | See 11" left off.
Teeming with influences ranging
from rock to Dixieland, “Stone
Rollin” ” sports an equally eclectic
guest lineup: pedal steel guitarist
Robert Randolph, bass legend Larry
Graham, piano man Larry Dunn
(Earth, Wind & Fire) and Swedish-
Japanese singer Yukimi Nagano of
indie rock act Little Dragon.

“I've always rolled the dice; I've
never played it safe,” Saadiq says
from his Blakeslee Recording stu-
dio complex in Los Angeles as he
draws parallels between the upcom-

I R&B  BY GAIL MITCHELL

Toned up:
RAPHAEL
SAADIG
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With Robert Randolph And Yukimi Nagano,
Raphael Saadiq Is Born Again—Again

ing album and his career. “I always
bet on myselif; never on what’s going
on al the time. Isaac Hayes told me
once there’s no such thing as old
school. Either you went to school or
you didn't. It's all music.”

As he pointedly illustrates on
“Stone Rollin’.” The album opens
with the aggressive “Heart Attack,”
a Sly Stone-influenced track sparked
by Saadiq’s desire to always “drive
the audience crazy” during his per-
formances. The bluesy title track, re-
cently most-added at triple A radio,
is being worked simultaneously with
the urban AC-targeted “Good Man.”
Saadiq conjures Chuck Berry on

“Radio,” goes soulful on the Marvin
Gaye-inspired “Moving Down the
Line,” draws from Elvis Presley for
the lighthearted “Day Dreams” and
segues into social consciousness on
‘The Answer.” Playing bass, mel-
lotron, keys, guitar, percussion and
druins on most of the tracks, the
multifaceted artist orchestrates a
skillful balance between classic in-
fluences and contemporary nuances.

Growing up in Oakland, Calif.,
Saadiq was influenced by such
broad-appeal Bay Areaartistsas Sly
Stone and Carlos Santana. It's that
background, manager Damien
Smith says, that has honed Saadiq’s

senses as an artist, songwriter and
producer. “He’s very astute, keeping
an ear to what's going on around
him,” Smith says. “Many established

artisls seem to lose a certain level of

creativity and innovativeness as they
become older. But even back with
the Tonys, Raphael gave people a
peek at his alternative side and was
able to make it commercial.”
Saadiq initially found post-Tonys
success in the late '90s with R&B trio
Lucy Pearl, as well as with a couple
of solo hits including “Ask of You.”
As a producer he's worked with
D’'Angelo, Joss Stone and Ledisi,
among others. Then in 2002, first
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solo album “Instant Vintage” earned
five Grammy nominations. But it
wasn’t until “The Way | See It,” which
was championed by NPR and picked
up three Grammy nods, that Saadiq
began clicking with the major-
market hipster crowd, music super-
visors and festival bookers.

Songs from the album gleaned
major placements on TV (“Parent-
hood,” “Private Practice,” “Nip/
Tuck”) and in film (“The Secret Life
of Bees,” “It's Complicated”). Even-
tual hit “Love That Girl” now doubles
as the theme song for the same-titled
TV One cable series launched this
year, starring Tatyana Ali. (Saadiq
doubles as music supervisor and an
executive producer.) “The Way | See
1t” also kick-started Saadiq’s presence
at festivals like Bonnaroo, Lolla-
palooza and South by Southwest.

NPR is back onboard for “Stone
Rollin’.” In addition to conducting
a live broadcast at SXSW during
Saadiq’s March 16 performance,
NPR will premiere the new album
close to its release date. Intent on
expanding the mainstream visibil-
ity fueled by “The Way [ See It,
Columbia launched the first in a se-
ries of “Saadiq Sessions” in San
Francisco {Jan. 20), comprising a
stripped-down set with Saadiq dis-
cussing his influences and “Stone
Rollin’.” The next session is slated
for March 23 in Los Angeles. Com-
ing March 21 is an appearance on
“The Tonight Show With Jay Leno”
followed by a European tour that
begins April 20.

Having established I11Fonic, a
videogame development company
in 2009, Saadiq says an announce-
ment about first game “Ghetto Golf”
is coming soon. Right now, though.
he’s ready to throw his musical
dice once more on the craps table.
“Metaphorically, I'm saying, ‘Here |
amagain,’ " hesays. “This record has
shown me that if you put something
into what you believe in, you can see
it through. It can happen.” oo
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THEWILDEST OF GIFTS

Punk Legend Exene Cervenka Explores Love And Loss On Her New Album

Exene Cervenka has been playing
music for more than 30 years, start-
ing with the groundbreaking West
Coast punk band X, through many
groups and solo records, ranging
from hardcore to folk. She’s back
now with her second solo album in
two years, “The Excitement of
Maybe” (Bloodshot, March 8), a col-
lection of folk-tinged country love
songs that plays like a dreamy road
trip across an America in what
could be 2011 or 1982 or 1955.
Though she was diagnosed with
multiple sclerosis in 2009, Cer-
venka’s health remains good and
she plans to tour—both for this new
record and with her country-folk
band the Knitters, with longtime X
bandmates John Doe and D.J.
Bonebrake—in the coming months.

The new song “Alone in Arizona”
takes on a whole different mean-
inginthe wake of the shootings of
Arizona Rep. Gabrielle Giffords
and 18 others in Tucson, Ariz.
There’s going to be alot of art, music,
writing, thinking, dialogue, coming
right now. If you don't think creatively
right now, you're sunk. Every person
[ know is thinking creatively of ways
to get their artacross, coming up with
new ideas of how lo live. Everything
in your life has to be rethought now,
and it’s all a political act. The good
thing that’s going to happen is people
are going to figure out what they’re
best at—am I best at sewing, teach-
ing, what is it> And there are other is-
sues like the corporations moving out
of the country, none of that’s ever com-
ing back. The corporations will come
back to us when we get rid of our labor
laws and the unions are all gone.

What's happening is really bad. It's
a scary time; it’s going to take some
work to get back together. I think there
are plenty of solutions, though, plenty
of creative people.

Can you talk about the people you
worked with on this record?
I co-produced it with David Bianco,
who ['ve worked with before. He does
everything from building a studio from
scratch to producing a record; he can
mix, engineer, everything. It wasa won-
derful experience working with him.
Everybody on this record is some-
body I respect. This is the first record
that I've ever made in my career that
[ am completely happy with. It’s the
first time I think where [ got to make
a record and really be in control of
every aspect of it. And I believe some-
thing now that I didn’t used to believe,
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which is that there is a lot of sexism
in the punk world, the music world,
that the "60s are still not over yet. |
dealt with none of that this time
around, nor will I ever tolerate it again
in my life.

X was so centered in a time and a
place at the beginning, and now
on this album, you have all these
songs about different places. Can
you discuss some of them?

I wrote “I Wish It Would Stop Rain-
ing” on tour through the South and it
rained every day. We were on our way

to Memphis and I started writing it
and played it the next night in Okla-
homa City. | wrote two songs in Okla-
homa, “Dirty Snow” and “A Long Long
Time Ago,” the extra track.

I get really motivated by places.
Every time I go to Oklahoma City I go
to the memorial; it always reanimates
something in me that we can’t let die.
We have to stop that kind of thinking.
But all the beauty that they made out
of it—it’s the most beautiful monu-
ment in the country. And “Alone in
Arizona,” there was a big thunder-
storm coming in and we were playing

T

outside in Tucson; | was playing with
John but he was off with other friends,
and [ felt so alone, for a moment, that
[ just couldn’t believe it. And I wrote
that song.

In order to write a song, you have
to transport yourself. I do feel as
though this country is a fantastic place;
it has fantastic places to explore.

What makes a great love song?

There are so many elements that have
to make something that simple—a
love song is the simplest thing in the
musical world. Love songs are a cat-
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egory of their own. | found them fas-
cinating at a very young age. A love
song can be a sad song or a happy
song; it can be a goofy song or a Bil-
lie Holiday song; it can be desperate
or it can have the spirit of redemp-
tion; it can be angry or funny. What
is the one thing that makes a love
song? [t’s this: It has to feel like it's
about you.

After all this time, too, you’re still
playing with X. Do you still feel the
same about the classic songs?
The older I get, the older those songs
get, the more I love them. When Billy
[Zoom)] starts up “White Girl,” it’s
amazing to me. [ feel so much emo-
tion about when it was written, about
that time. Those songs are powerful
songs; if it wasn’t for John, his ability
to write music and my ability to write
words, and Billyand D.]. [Bonebrake],
they’re incredible too. We made up
something different together that
other people didn’t. Originality—it tri-
umphs over everything else. A poorly
executed idea that's brilliant is better
than an excellently executed idea that’s,
you know. [ don’t think people are out
of ideas yet.

Whatis it about country songs that
you come back to after playing
punk rock?

The Knitters began in 1982, with me
and John singing Hank Williams songs
and old bluegrass songs. It really wasn’t
a big deal for us to get older and settle
down or something. When punk rock
started, it was an extremely direct, pow-
erful medium. It meant everything to
everybody in that room. Now it's $100
to get in and you buy your merch and
you go to see this band playing this big
arena, and you read about all these
bands that used to exist and you re-
create it the best that you can by danc-
ing around in the mosh pit.

But now you need to find a new
punk form of communication. If
you're not communicating, why are
you there? Punk was so super enlight-
ened and political and powerful and
liberating and had all these amazing
elements toit that don’t exist anymore.
It can’t. It was of a time. And it was
just a bunch of scary and scared mis-
fitsand artists thatall at once came up
with these brilliant ideas and a new
culture. And I want to see that again.
I think there is a generation of kids
who can do that, and all they have to
do is realize it. And if you're just kind
of going along thinking maybe Obama
will change things, then you really just
got to go do it. e

MAGGIE ST. THOMAS
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One Down, 12 To Go

New Musical Director Ray Chew Makes His ‘American Idol’ Debut

Twenty minutes after the final 13 “Amer-
ican Idol” contestants sang tunes associ-
ated with their personal idols, new musical
director Ray Chew was backstage relax-
ing, content with the way the first single-
elimination show had unfolded.

The show was taped a night before it aired
on March 9, a bit of insurance to help the
show’s rookies—judges Steven Tyler and
Jennifer Lopez, director Gregg Gelfand and
Chew, who leads his quintet from behind a
pair of keyboards elevated at stage right.

“Technical difficulties” delayed the show’s
start for 20 minutes. But once it got going,
all of the performances and critiques fit

It’'s showtime:
RAY CHEW

within the two-hour running time. Chew
and his band hopscotched around genres
and generations, performing Lennon & Mc-
Cartney’s “With a Little Help From My
Friends” Joe Cocker-style, R. Kelly’s “I Be-
lieve [ Can Fly” complete with choir, Garth
Brooks’ “The River” and Charlie Chaplin’s
“Smile,” which received a slightly jazzy twist.

Asked to rank himself on a scale of one
to 10 on his first night of delivering one-
minute, 40-second songs, Chew quickly
ruled it a “10.

“I have to always be a 10,” says Chew, a
veteran of TV bands whose earlier best-
known gig wus “Showtime at the Apollo.”

‘LIGHT’ BREAKS

On “ldol,” he succeeds Rickey Minor, now

helming the “Tonight Show” band. “1t’s got
to be a home run every time we play,” Chew
adds. “The band [comprises] well-seasoned

pros who know how to get it right quickly.
Chew will face a time crunch when re-
hearsal rolls around. Each week, the contest-
ants will hit the studio with one of Jimmy
lovine's stable of producers—Don Was, Jim

Jonsin, Ron Fair, Rodney Jerkins and the
Rock Mafia appeared on the first episode—

to record their selections. The producers not

only guide the singers, they craft the arrange-
ments and instrumental backing.

Taking the extra time to record means less
time for the band to work on the arrange-
ment for the live presentation.

“There is not a whole lot of time—
maybe a day or two,” Chew says, noting
that the first show featured just the core
band while future episodes will include
string and horn sections. “My job is to
bring to the stage all of the things these
world-class producers have worked onin
the studio. The general challenge is fol-
lowing the plan laid out by them and the
show’s producers, making sure we're pro-
viding the right support for the singers.”

Chew was vague about what material
would be performed a week later when
the show’s roster is reduced to 12. But he

did suggest that this season will be dif-

ferent from the previous nine—and that

audiences will quickly realize this.
“We're going to have some wonderful
performances that will feature the con-
testants and special guests,” he says. “But
| can’t give too much away. We have to
make sure people tune in.”

Causing a stir:
ARE MAGUIRE

Adele and Jessie J aren’t the only British female
artists making noise on the U.K. charts. Clare
Maguire is also causing a stir following the re-
lease of her debut album, “Light After Dark”
(Polydor/Universal). It entered the U.K. albums
chart at No. 7 with 18,000 in first-week sales, ac-
cording to the Official Charts Co.

“To go top 10 is really amazing, especially as
it was definitely a word-of-mouth situation,”
says Maguire, who's published by Universal Music
Publishing Group. “A lot of strong fans pushed to
get it there, so that makes me very happy.”

Maguire signed with Universal in 2008, hav-
ing been discovered after posting several demos
online. Recognizing the 23-year-old’s raw tai-
ent, the label spent two years pairing Maguire
with a variety of songwriters before settling on
British hitmaker Fraser T. Smith, who has previ-
ously collaborated with Adele, Cee Lo Green
and Kylie Minogue. Smith co-wrote and pro-
duced “Light After Dark.”

“I wanted this record to be true to me,”
Maguire says, adding that before Smith she had
“written with so many people that | didn’t know
where the record was going. Then I wrote a song,

‘Break These Chains,’ with him. As soonas | heard
it, | said, ‘This is how | want the albumto be.’ "

Polydor Associated Labels head of market-
ing Hannah Neaves credits the album’s chart
bow to strong support from national AC sta-
tion BBC Radio 2 and top 40 network BBC
Radio 1, which B-listed the single “The Last
Dance.” Maguire’s No. 5 ranking in the influen-
tial BBC Sound of 2011 Poll, published in Janu-
ary, was also a key factor in driving public
awareness, says Neaves, who calls the artist
“an amazing songwriter who has real gut-
wrenching emotion.”

A U.S. release of “Light After Dark” is set for
June on Universal Republic, according to Kate
Bartlett, Universal Music Group director of U.K.
international. Maguire will also head stateside
later this year to participate in songwriting ses-
sions with writer/producers Ryan Tedder and
Alex Da Kid for future solo material.

“This is the starter record,” says Maguire, who
will support the Script on a U.K. arena tour that
runs March 17-29, followed by a nationwide head-
lining trek, booked by London-based 13 Artists.
“This is just the beginning.” —Richard Smirke

Building biocks:
SIMON CURTIS

DIY POP FOR
THE TWITTER SET

Simon Curtis’ mix of electro-pop, Lady Gaga references and
social-networking savvy have helped him rack up some im-

pressive statistics as an unsigned act. in the last year, he’s
earned nearly 1 million plays on Last.fm, more than 400,000
YouTube views and 20,000 Twitter followers. Billboard es-
timates that his 2010 debut full-length, “8Bit Heart,” has
been downloaded 150,000 times through his website since
its release last March. Oh, and the album? It’s free.

“l don’t look at giving away the album for free as amissed
opportunity for making money,” says Curtis, 24, who has yet
to hire amusic manager or pubilicist. “| look at it as areally great
first step, as an artist building a successful business.”

It’s not that he prefers flying without a safety net; he
just didn’t want to buckle to alabel’s long-term demands,
amove he considered after starring in Nickelodeon’s 2009
TV movie “Spectacular!” and being approached by Sony
through Nickelodeon’s Nick Records. Curtis says Sony of-
fered “one of those really big, scary contracts that included
taking my publishing for the rest of my life.” Curtis instead
spent 13 days writing and recording “8Bit Heart” with pro-
ducer Jeff “Jadion” Wells—a set that started to generate
buzz online last year courtesy of Curtis’ live shows and
coverage by leading Lady Gaga fan sites GagaNews.com
and GagabDaily.com.

Curtis wants to release his sophomore set, “R\,” this
spring on alabel, which he’s currently seeking. “It’s kind of
like evil pop,” he says of the forthcoming album. “But it’s
catchy and fun, and 1 think people are going to be taken by

surprise by what’s on there.” —Jason Lipshutz

Additional reporting by Keith Caulfield.
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>>Lady Gaga's “Born This Way”
banks a fourth week—its entire
chart life—atop the Biiiboard Hot
100. The song is the first to begin
at No. 1 and remain on top for as
many as four frames since
Aerosmith’s “l Don’t Want to
Miss a Thing” in 1998.

>>Fifteen years ago this week, in
the March 16, 1996, issue,
Billboard premiered the Adult
Top 40 radio airplay chart. Some
highlights of the list’s first
decade-and-a-half? Nickelback
boasts the most No. 1s (five), Goo
Goo Dolls have the most top 10s
(14), and Madonna has the most
chart entries (17). Santana’s
“Smooth,” featuring Rob
Thomas, has spent the most
weeks at No.1(25, 1999-2000).
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Read Chart Beat
every week at
billboard.com/chartbeat.
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Adele’s Still Tops As 21 Crosses Half-Mil Mark

After two weeks in release, Adele’s
“21” becomes the biggest-selling
album of the year so far, with 520,000
sold, according to Nielsen SoundScan.
It started last week at No. 1 with
352,000—immediately ranking it as
the year’'s second-largest seller behind
Mumford & Sons’ “Sigh No More.”
With another 168,000 copies sold this
week (down 52%), “21” jumps ahead
of “Sigh” by 74,000.

Taylor Swift’s “Speak Now” was the
year’s top seller until the week ending
Feb. 6, when Nicki Minaj’s “Pink Fri-
day” took over two weeks before Mum
ford reigned for two.

A year ago this week—nine weeks
into 2010—Lady Antebellum’s “Need
You Now” had already shifted 1.3 mil-
lion units, easily making it, at that

IVIa rl(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales

s i
This Week 6,341,000 1,952,000
Last Week 6,500,000 2,042,000
Change -2.4% -4.4%
This Week Last Year 6,273,000 1,620,000
(hange 11% 20.5%

“Digital album sales are also counted within album sales.

Weekly Album Sales Million Units)

point, the year’s top seller. Lady A’'s set
actually became the best seller of the
year upon its debut, when it bowed
with 481,000 the week ending Jan. 31.

Prior to that, Ke$ha’s “Animal”
had been top dog for
three weeks, ever since
it dropped on Jan. 5.

In recent years, you
could usually count on
a blockbuster album
dropping in the first
quarter to overtake the
year-to-date top-seller
spot. So Adele’s feat isn’t
all that unusual.

However, in 2009, Swift's “Fearless”
remained the year’s biggest set through
most of the year—until the week end-
ing Aug. 23. That’s when, in the wake
of his death, Michael Jackson’s
“Number Ones” skipped ahead of
“Fearless,” selling 1.62 million versus
1.61 million.

While “Number Ones” became the
year’s first set to surpass 2 million
copies (in the week ending Oct. 25),
“Fearless” reclaimed the No. 1 crown
the week of Nov. 8.

SALES CHATTER: Unsurprisingly,
Adele’s “21” also becomes the first
(and only) album in 2011 to cross the
500,000 sales mark. Since SoundScan
began tracking datain 1991, this marks

the longest wait since Jan. 1 for a set
to cross the half-million threshold.

At this point last year, four albums
had done so: Lady Antebellum’s
“Need You Now” (1.3 million),
Sade’s “Soldier of
Love” (899,000), Lady
Gaga’s “The Fame”
(575,000) and Susan
Boyle’s “1 Dreamed a
Dream” (512,000).

But, as we've previ-
ously noted, 2010 was
an odd year in that the
first two months were
stocked with big sellers
—unlike 2011, where Adele was the
first big release out of the gate.

UP, UP, UP: While 2011 hasn’t had a
series of blockbuster releases thus far
(save for Adele, of course), sales are
up 1% over the same week last year—
the tl.ird consecutive frame where
sales =2xceeded the comparable week
in 2010. Last issue, sales were up by
8%, and a week earlier, 10%.

[t’s a tricky statistic, in a way.
While current album sales are actu-
ally down by 7%, catalog is doing the
heavy lifting. Catalog volume is up
11% this week while deep catalog is
up by 15%. (However, in the two pre-
vious weeks, all three segments—
current, catalog and deep catalog

For week ending March 6, 201, Figures are rounded
Compiled from a national sample of retail store and rack
sales reports collected and provided by

—were up compared with the com-
parable weeks of 2010.)

KIM VS, PARIS: Intentionally or not,
Kim Kardashian has often followed
in the footsteps of fellow socialite
savant Paris Hilton. Both have privi-
leged backgrounds, became buzzed-
about pop culture symbols, earned
notoriety through scandalous sex tapes
and parlayed their fame into hit real-
ity TV shows.

Now, Kardashian—!like Hilton be-
fore her—has set her sights on the
music world. Last week, she dropped
her first single, the self-released “Jam
(Turn 1t Up),” produced by the-Dream.
But with 14,000 sold, it misses the Hot
Digital Songs chart and the Billboard
Hot 100. (With 6.7 million Twitter fol-
lowers, you'd think a few more of them
would have plunked down $1.29 for
the single.)

Hilton had a more robust bow with
her 2006 debut, “Stars Are Blind.” The
Warner Bros. tune launched on the
Digital Songs list at No. 10 with 52,000
in its first week and parlayed those
sales intoa No. 18 bow on the Billboard
Hot 100.

Hilton later went on to release her
debut album, “Paris,” in August of the
same year. [tentered the Billboard 200
at No. 6 with 77,000 copies. To date,
the set has moved 197,000. e

niclsen
SoundScan

YEAR-TO-DATE SALES BY ALBUM CATEGORY

Year-To-Date

DIGITAL

TRACKS 2010 201 CHANGE
25,447,000 OVERALL UNIT SALES
26,478,000  Albums 57,322,000 52,790,000  -7.9%  Current

_3.99,  Digital Tracks 225,492,000 240,613,000  67%  (atalog
23,092,000 Store Singles 356,000 485,000 36.2% Deep Catalog

10.2% Total 283,170,000 293,888,000 3.8%

o Abums w/TEA* 79,871,200 76,851,300 -3.8%

“includes track equivalent album sales (TEA) with 10 track downloads eqguivalent

to one album sale

31,924,000 27,385,000 -14.2%
25,398,000 25,405,000 0.0%
19,325,000 19,841,000 2.7%

CURRENT ALBUM SALES

31.9 million)

m 27.4 million

CATALOG ALBUM SALES

25.4 million)

Nielsen SoundScan counts as current Only saies within the first 18 months of an

album's release (12 months for classical and jazz albums). Titles that stay in the

top half of the Billboard 200. however. remain as current_ Titles older than 18

months are catalog. Deep catalog is a subset of catalog for tittes out more than

30
0 .
DIGITAL TRACKS SALES
25
10 — 225.5 million !
2 - 201 m 240.6 million
; "0
7 SALES BY ALBUM FORMAT
- o 41218000 35023000 -15.0%
5 ' Digita 15,662,000 17179000  9.7%
Vinyl 435000 575000  322%
VT o A rn e e w oy ok 7.000 12000 714% 3 months

Go to www.billboard.biz for complete chart data 45



SALES DATA
COMPILED BY

nielsen

SoundScan

2f 53 8582 ARTIST Title £ =& =8 Eo EE ARTIST Title
22 TSEZ IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) g £2 S5 32 23 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
ADELE KENNY CHESNEY : s .
4 D XL/COLUMBIA 44699*/SONY MUSIC {11.98) 2l | 8 e a BNA 57445 SN (11.98) & Hemingway's Whiskey

MARSHA AMBROSIUS

1 64526/RM (9.95) Late Nights & Early Mornings

"1 SUGARLAND : :
5 [l r: WERCURY NASHVILLE 014756° /UNGN (13.98) @ Thelincredibleihachine

T

'MUMFORD & SONS < =
4 GENTLEMAN OF THE ROAD 0109*/GLASSNOTE {12.98) Sigh No More u After she notched 3 43 GRAND HUSTLE ATLANTIC 523753*/AG (18.98) No Mercy
MGENTIEMANT 0AD = =
JUSTIN BIEBER . f i 2 CRISTIAN CASTRO ) e
2 SCHOOLBOY AAYMUD BRAUN/SLAND 015397/1DuvG (0.08) Ve ver Say Never: The Remixes (EP) her first top 10 with e i | UNIVERSAL MUSIC LATING 015013 UMLE (10.98) @ Viva El Principe

VARIOUS ARTISTS

| UNIVERSAL EMI SONY MUSIC 46746/CAPITOL (18.98)
DROPKICK MURPHYS

BORN 8 BRED 5269167 ILG (15 98)

NOW 37 Number Ones

20087 “Little MJJ EPIC 88998/SONY MUSIC (14 98)

. /7 ZAC BROWN BAND
Honey” (a No. 9 70 71 Rl R04%/31GGER PICTUREIHOVE GROWN/ATLANTIC 516851146 (13 98)

The Foundation

51
53
54
her last album, @ 90 8 MICHAEL JACKSON

Going Out In Style

AARON LEWIS o . debut with 35,000), MIRANDA LAMBERT .
STROUDAVARIOUS 01013 (7.968) Town Line (EP) her latest set starts 48 26 COLUMBIA (NASHVILLE) 46854/SHN (12.98) Revolution
"JUSTIN BIEBER TIM MCGRAW

® H OB O @ B @ cn

EHe=ERE - .

with 25,000. 58 51 Number One Hits

SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/IDJMG (10.98)
BRUNO MARS

CURB 79205 (18.98
TRENT REZNOR AND ATTICUS ROSS

My worid 2.0 H
[ ]

ELEKTRA 525393* (10.98) # Doo-Wops & Hooligans __JE = " THE NULL GORPORATION 07~/MADISON GATE (7.98) The Social Network (Soundtrack) o
PINK ; = SOUNDTRACK Glee, The Music: Season Two: Volume 4
LAFACE 20657416 (13.98) Greatest Hits... So Far!!! (16 < [ 207H CENTURY FOX Tv, COLUMBIA 79214/SONY MUSIC {13 98) o
RIHANNA Her second album LINKIN PARK
n SAP DEF JAM 114927 IDIVG (13.98) & toud arrives with a | 2 MACHINE SHOP 525375 WARNER BROS_ (19.98) A Thousand Suns @
NICKI MINAJ e r % 5G TIVERUSH
e YOUNG MONEY CASH MONEY/UNIVERSAL MOTOWN 015021 */UMAG (13 98) falilk friday career-high peak 39 65 BB NickeLoeon coLuwBIs 42918/S0MY MUSIC (8.98) BTR (Soundtrack)
| EMINEM an sales week TRAIN o @
13 WEE SHADY AFTERMATH INTERSCOPE 014411°/IGA (13.98) Recovery (24,000). Her first 52 38 n COLUMEIA O7735/SONY USIC {12.98) Save Me, San Francisco
JASON ALDEAN i set, “My Paper " KEYSHIA COLE .
14 BROKEN BOW 7697 (18 98) My Kinda Party B Heart? topped out 9 GEFFEN 015108 1GA (13 98) Calling All Hearts
: LUCINDA WILLIAMS ’ CASTING CROWNS
G m LOST HIGHWAY 015189* UMGN (13.98) ki atNo. 35. On o n BEACH STREET REUNION 10117 SONY MUSIC (17.98) The Altar And The Door

Christian Albums, it’s
her second topper,

FRANCESCA BATTISTELLI

"' KERI HILSON
e FERVENT BE20136 WARNER BROS (15 98 Hundred More Years 55

WA MOSLEY. ZONE 4/INTERSCOPE 015088/1GA (13,98)

No Boys Allowed

L
17 ﬂ EA:IOYLSGEOE?F(:Z,QS) iTeenagelbream folliwing l'hs;our-" il p5 \%URNﬁ}erVEV,EASH MONEY/UNIVERSAL MOTOWN 014325/UMRG (13.98) Thank Me Later B i
@ 0w s [ SOUNDTRACK 7 Burlesque i so 47 [} THE DECEMEERISTS The King 1s Dead ()
10 4 m LADY N’:mﬁgf%ﬂy'm Need You Now B4 58 u m;gmg;ﬁ?%ﬁz lg’af)EAS e EnD. B l
e ':l ;aAm-c(r?ui TSsoVYoIaiTw,es) @ & Eﬁ?ﬂﬁk@kﬁggﬁuﬁ%\mswmnm BROS. (18.98) Flockaveli :-“_
k|

ZAC BROWN BAND .
a aa u SOUTHERN GROUND/ROAR‘BIGGER PICTURE/ATLANTIC 524722/AG (16.98) & You Get What You Give

22 18 19 [;G! FLORENCE + THE MACHINE

HILLSONG UNITED
60 17 n%mqnw (13 98) Aftermath

- BLAKE SHELTON

3]
Speak Now H
o
®

~
w
~
N

Lungs Loaded: The Best Of Blake Shelton

®
_J

UNIVERSAL REPUBLIC 013170°/UMRG {13.98) REFAISE (NASHVILLE) 525092/ WN (18.98)
1 LUKE BRYAN . ) MIGUEL
a ma CAPITOL NASHVILLE OIGITAL EX (3.98) Spring Break 3... It's A Shore (EP) After the film as o e BLACK ICE BYSTORM/JIVE 75487/,LG (9.98) Al WaniMEl Yol
24 19 36 - KANYE WEST DEVOTCHKA

released on DVD last 100 Lovers

000 : 0222382882303 3

_ROC-A-FELLA/BEF JAM 014695‘/!DJMG (13.98) @

R. KELLY
2 27 20 JIVE 80874/JLG {11.98)

.i JUSTIN BIEBER .
o 2 18 SCHOOLBOY/RAYMOND BRAUN ISLAND 015084 EX/IDIMG (12.98) My Worlds Acoustic

ANTI 87103 /EPITAPH (16.98)

week, its companion — DIDDY - DIRTY MONEY
soundtrack takes an BAD BOY/INTERSCOPE 014381 IGA (13 98)

My Beautiful Dark Twisted Fantasy Wl
®

Love Letter Last Train To Paris

HARRY CONNICK, JR.

iately sho
ADDIORTILE VMO COLUMBIA/LEGACY 77295 SONY MUSIC (11.98) &

*®
)
3
.
4
i
il
a
"
il
[
W
L]
"
=
u
¥
B o v
"
.
.
:
i)
¥
£
£
"
N
o
& |
"
*
.
»

Harry Connick, Jr. In Concert On Broadway

=]
-3

© EE

| KID ROCK SOVADIO ]
=7 IR TOP DOG ATLANTIC 521682° AG (18 98) ® Born Free FEARLESS 30148" (14.98) Lucky Stre_et"
28 16 50 |, ADELE 2,000, it hasn’t EMINEM

19 The Marshall Mathers LP

©

e SaAEeEcEam

201, Prometheus Global Media, LLC and Nielsen SoundScan. inc. All rights reserved. WILLIAMS: JAMES MINCHIN 111

B8 XL/COLUMBIA 31859 SONY MUSIC (12 98)
: RASCAL FLATTS
50 4 BIG MACHINE RFO*hUA (13 98}

29 THOMPSON SQUARE
STONEY GREEK 7677 {13 98}

WEB/AFTERMATH 490628 */INTERSCOPE (13 98)
CAGE THE ELEPHANT

DSP 81421 * JIVE (13 98)

EISLEY

EQUAL VISION 203" (13.98)

sold this much in a
week since the
Christmas frame.

87 76

Nothing Like This Thank You Happy Birthday

Thompson Square The Valley

BEADY EYE i : = ESPERANZA SPALDING : .
m m BEADY EYE 061~ DANGERBIRD (15.98) & Different Gear, Still Speeding 3§ n HEADS UP 31810*/CONCORD 116 98) EhamberdMusiciSociety
THE BLACK EYED PEAS N ‘ KEM rem——
27 INTERSSOFE 0T5015* GA (13 98) The Beginning 92 100 K Unvensal wotown oraass ue (13 98) @ Intimacy: Album 11l
| FOREVER THE SICKEST KIDS ] . BILLY CURRINGTON .
@. m UNIVERSAL 1411011 115120 UMRG (10.98) RgreveriTheISickesiKidg 83 84 ol WERCURY NASHVILLE 014407/UMGN (2.98) Enjoy Yourself

i 7 THE BLACK KEYS
34 20 4 H NDNESUCH 520266° 'A4RNER BROS. (15.98)

JUSTIN BIEBER
Gl SCHOOLBOY/RAYMOND BRAUN ISLAND 013719/10JMG (9.98) My World (EP)

LYKKE LI
@ m-? LL RECORDINGS/ATLANTIC 526540°/AG (13.98) Wounded Rhymes

LIL WAYNE i
2 CASH MONEY UNIVERSAL MOTOWN 015002/UMRG (13.98) Aoy Wiman Beig

e
23 23 ||| LADY GAGA

7% 72 " EMINEM
ﬂ SHADY/AFTERMATH/INTERSCOPE 005881 -/1GA (13.98/8.98)
RED
ESSENTIAL 10816 (13.98)
& o GUNS N’ ROSES
,_- EFFEN D01714/INTERSCOPE (16 98)

24 BTl VARIOUS ARTISTS

. UNIVERSAL EMI‘SONY MUSIC 08777/CAPITOL (18.98)
114 I71 DAFT PUNK

Brothers Curtain Call: The Hits

Group comprises
three members of
Oasis (Liam
Gallagher, Gem
Archer and Andy

65 64 Until We Have Faces

Greatest Hits

NOW 36

383200030228 03:3:20200000

38 Bl STREAMLINE KONLIVE CHERRYTREE/INTERSCOPE 011805°/1GA (12.98) The Fame Belf) along with 9% B waLt Disnev 005672 (13.98) Tron: Legacy (Soundtrack} |
KIDZ BOP KIDS ) Chris Sharrock. First DARIUS RUCKER
39 2% 28 n HAZOR & TIE 89244 (18 96) Kidz1Bop; 19 effort from the not- W CAPITOL NASHVILLE 26939 (18 98) Charleston, SC 1966 @
I
VARIOUS ARTISTS F ita-0asi GREGG ALLMAN I'H
. 5 7 GRAWASY JIVE 80792,L6 (18.98) Rl S e :::::soais;[:]b}aggo 1 ﬂ ROUNDER 612215 CONGORO (18,98 Low Country Blues
CEE LO GREEN . L e BRIGHT EYES s @
SN 3412 n RADICULTURE 525601/ELEKTRA (18.98) THg]tadyjKiller A SADDLE GREEK 158 (14 98) The People’s Key 5
KESHA : || SOUNDTRACK 5
@ 4763 BEY kevosast aca sosen BO/RMG (9.98) Cannibal 59| | RCA NASHVILLE 72911 SMN {11.98) Eountyy Stong) R 3
g
TREY SONGZ | . } JERROD NIEMANN 2
<. JREIR SONGBODK ATLANTIC 524538/A6 (18.98) # Passion. Pain & Pleasure @ After a full week’s &l b £/ GAYLE ARISTA KASHVILLE 65720 SMN (.98) - oo G L H
. JAMIE “JAMIE FOXX R 5 H SICK PUPPIES ! 8
7|37 J 54860/RNG (11 98) Best Night Of My Life 'vmrth"?t:np:;t AR VIRGIN OIGITAL £X CAPITOL (6.98) Polar Opposite (EP) ‘ 2
VARIOUS ARTISTS WOW Gospel 2011: The Year's 30 Top Gospel Artists And Songs JomIIciHeademy ; FIVE FINGER DEATH PUNCH 2 v
o e WORD-CURB/EMI CMG/VERITY 77918716 (13.98) Awards, the winner | 4 PROSPECT PARK 50100° (13 98) + - War Is The Answer B
KESHA 4 of the best original : CHARLIE WILSON e B 3
@ T m KEMOSABE/RCA 19209°/AMG (11.98) Animal B E score zps with 2 T3% 2 P MUSICAIVE 81686 JLG (11.98) Just Charlie B8l 3
BON JOVI . N . = RICKY MARTIN R 5
| 46 49 ISLAND 014903 10JMG (13.98) Greatest Hits @ - increase. This week, 72 82 n SONY MUSIC LATIN 54472 (14.98) Musica + Alma + Sexo 5
i o
" ARCADE FIRE with 9,000 sold, PJ HARVEY g
8 17 12 MERRE 385° (15.98) The Suburbs the soundtrack m 3R ISLAND DEF JAM 6317/ VAGRANT (13.98) Let England Shake i g
THE BAND PERRY PRINCE ROYCE A ]
@ A B m REPUELIC NASHYILLE 014839/UMRG (10.98) The Band Perry @ l ;?::e;‘;?:(lgg’::o SO e TOP STOP 30020 SONY MUSIC LATIN (10.98) Prince Royce [ 5
JOSH GROBAN o= KINGS OF LEON m B
@‘ W d 143 REPRISE 524833 WARNER BROS. (18.98) uminations M 10 106,000). 9 32 RCA 64698, RMG (13 98 Come Around Sundown @ i
BOVZIMEN .. .. 150 JEREMYCAMP . .187 CREEDENCE CLEARWATER THE DECEMBERISTS 66 (SN WSS FLORENCE + THE SELENA GOMEZ & KERIHILSON . 66 JEREMH . 142
THE BILLBOARD 200 ARTIST INDEX srgureves .91 CASTNGCROWNS . 65  REVWAL .. .. ... 109 DESTROYREBULDUNTIL  EISLEY....... .. . 80 MACHNE . 22113 THESCENE ...... 116 HNDER 188 BILLYJDEL ... . .193
ZACBROWNBAND . 21,56 CRISTIAN CASTRD .54 CREEDENCE CLEARWATER  GODSHOWS . .151 EWMINEM ..13,78,84,130 FOREVERTHESICKEST  GORADIO ... ... a7 JOURNEY 154
e ADNs o AT RS 49 e 4w BAUNDMARS .. .. CELTCTHUNDER .. .28 REVISIED . 78 DEVILDRIVER 140 KOS . 33 CEELDGREEN . .41 S
T Be e o O LUKEBRYAN KENNY CHESNEY . 51 TAIO CRUZ.. DEVOTCHKA ... ...74 |EESSESSCENSSSS DAVID FOSTER 197 JOSHGRDBAN .. ...50 ENRIOUE IGLESIAS ...199 S
No4162 o 2 MICHAEL BUBLE . ERICCHURCH . . 114  BILLY CURRINGT DIODY - DIRTY MONEY .75 FANTASIA ... ... 161 JAMIEFOX 44 GUNSN ROSES ... . .85 KESHA ... .42,46
ALEXANDER . 110 THEBANDPERRY .....49 THE BLACK EYED PEAS Fop L
WARS .. 132 DISTURBED 136 FAR"EAST MOVEMENT 138 EEERINRNNN R KELLY 25
GREGGIALLMAN ... 7. .90, EEEEE R el ERIC CLAPTON 133 DRAKE 7 ELLAFTGERALD ..155 NENNSNCHNNNNN WENSNNNINNNN M OOV 105 KEM 82
MARSHAAMBRCSIS . 2 ... 16,146 THEBLACK Kevs . 3¢ N -S L= e s At 4 B
il 2 e 47 CAGETHEELEPHANT 79 KEYSHIACOLE . . 64 DAFT PUNK "88 DRORE . 189 FIVEFINGER DEATH GINUWINE . "130  DEITRICK HADDON . MICHAEL JACKSON . 55,148 KIDCUDI . ....134, 180
AEvaED Sty 120 I IR Crivooal covvercon 1‘,7 CAKE. ... .. 127 HARRYCONNCK.JR . 76 DEADMAUS . ... 170 DRIVE-BY TRUCKERS 156  PUNCH ......... 95 GUOVE. . . 173 PJHARVEY .. ... 98 THE JAVEDEARGIRLS 115 KIDROCK . . 27,167
i D120 I T cama 160 EASTONCORBIN .. 153 ELDEBARGE .. ...... 198 DROPKICK MURPHYS 6 HILLSONG UNITED JA-Z ... ... 192 KIDZBOPKIDS ... .39

46 Go to www.billboard.biz for complete chart data Data for week of MARCH 19, 201



2013, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved. BOWERSOX: HARPER SMiTH

See Charts Legend on billboard.biz for rules and explanations

SALES OATA

COMPILED BY

niclsen
SoundScan

g: | EE %2 §§ QERLITS&TNUMBER / DISTRIBUTING LABEL (PRICE) s § ig SIaEi’(in atTunes ‘§§ gg 5? Ei xrf:{LITS&TNUMBERIDISTRIBUTING LABEL (PRICE) g § ié
101 70 i ] AZHINE SULLVAN e sscr ] oI gy % - [ DESTROY FEBULD UNTL Gop Swows
102 97 95 i_' -I\IA-?G':‘MT SONG DYNASTY/ATLANTIC 525214/AG (10.98) Now Or Never :3(:232?;'2'63%. s 152 147 151 .- ;?nﬁn (]S.,Z:JZFJB_%’ & Taylor Swift a I':l-
f 193 1 93 105 XR‘(}\ﬁDIECN)TL{EEfnﬁIL%RTDS-CURB/Ew 09516/EMI CMG (17.98) WoHits 20 digita g?i“ is Pl 140 178 w _55?311&?5%53?53'34 UMGN (1D.98) EastonGalial .
104 111108 ': SAIV%/\'EH/RSSEV-SSUDE‘UEF 1AM 014366°/DJMG (9.98) eiomE0n ;;l::::gllﬂhaaf:—"ll 164 142 153 -fﬁgg‘h‘t%cv 85889/SONY MUSIC {13.98) & Journey's Greatest Hits "&
@ 116 85 E ﬁzlr-sﬁ\r‘:uérﬁ/&s(%%wsmw (11.98) 34 Number Ones };g:lol‘;/na]sir:aol‘llinzgero 466 1391147 CLAISLH %ﬁEYvTNwEuRSAL MOTOWN 011977%, UMRG {13.98) Tha Carter 11l B} l
106 103 111 |8 CHRIS TOMLI e And If Our God Is For Us... downloads [:4’000. 156 107 35 F_ Y AUGKERS Go-GoBoots 138
107 106 116 ;?JN?‘?L e Revelation 157 L —— All The Women 1 Am m
@ Mi!_' r%twawEO% 162465 (18.98) Greatest Hits: We Will Rock You = 158 100 80 _: UENI\_V%FQAFL:LIEZCﬁLENﬁQ(IEgUME 589907 EX/STARBUCKS (12.98) Let's Fall in Love 8
@ 't { cAobﬁa(Nﬁy_egsE-ﬂz.gs) Alexander l:“l_’a] 160 113 120 1-: gzﬁm&f&mm 59881 (14.98) Dejarte De Amar [] “
111 110 102 E gaEnl?\lf_/Imvsnsu MOTOWN 014991/UMRG (13.98) 5.0 w;::::::all‘!elﬁol” 181 152126 n st\nhfIéilrﬁm (11 98) Back IolMe E
112 % 93 ] ?ggggl’éﬁéﬁtuAﬁ[});I{;{EgXUAJI’\lA_E?]SS 0 aL;eﬂg}jeind: The Best Of Bob Marley And The Wailers @ [ ] sea_son in full 182 135 124 E g?A?JAhBI(?JgOmRTION Hard Times And Nursery Rhymes T_’!
I o e e el el T« Fdic arenesrs | [l
@ 122 IS T CEA’:ITS. MCPLUﬁIlCzi:m' (12.98) Faoind E"J g::io:(iinnf;(t:t:ing? 184 167 163 B rﬂﬁﬂﬁl&fu&ﬁggsﬁaae JLG (11.98) S i T Lie —.
m 187 143 [ THE DR G (13.98) The JaneDear Girls l Bowerso?( has sold @ EUpEE m L K (8.98) SowboyislBack]in fown i
116 8 9 : S e el HE SSENE A Year Without Rain @ ;;: l?:u?r(nu:zz;:irhamp 166/ AT 134 BapTReNS The Sound Of Madness B 4
117 118128 g/ﬁ‘ll%};ﬁ;/-ﬁgy\ggRSOX Farmer’s Daughter ! Lee D",!WVIG’S “Live @ 199 184 -E..f :E)L%OEESNKNC 290556°/AG (18.98) & Rock N Roll Jesus ER -
118 89 56 :‘H’(‘J{V\EJG%\ECF;:’IF(‘IIWU SONY MUSIC (11.98) B Science & Faith ;.: ::ul)l\?edslelgtlg(;ﬂ. I| cLAlgx%EN?sRH\Xﬁyesaaa (18.98) Doin' My Thing @ [
319 95 92 E m,iﬁ:ﬁ UY‘A,N?”EL%(” 98) Los Vaqueros: El Regreso i m 192 169 E ;(cﬂgi%’; (1L3E9%N Only By The Night a 1
it (6 h HAU\F{EF[E':?MERESZSIEYEV[\{«ENOERLSROS (18.98) Nightmare . Sometimes a re- gy 45 166 ) I MDAEEATFB’«EAZI;EELTRA {15 98) Xl |f]__
121 68 81 55'&":1 A‘gﬁﬁﬁﬁe% (11.98) Get Closer @ ' ::ELviv(i:I; b:; 'a]illi:tle 171 158 - SESQESEH\SP}[AI‘TVMIR GBNels;t QC;; George Strait: 20th Century Masters The Millennium Coliection @y -j
122 12113 | J ,\Sﬂ}églr\h/L\E]-/[/-\uANnc 519927/AG (13.98) Awake @ I Marley’s allbum @ t-!\..:l rEc%L%vaiEsuoLnﬁlncm WuSIc GROUP 7097ySONY wusig (598 1 Afternoon In The Garden 1{37|‘
123 104 101 g‘erEJ.Zﬁum 101G (13.98) % EibralScale . ;itl(;glos)a!“l::(:::l pfey % - ghsl:i(r?a\ﬁxszzs- UMRG (10.98) il Tole'™ i,}
124 101 109 *: EUA R Steei Magnolia l gain islé_ssthan 174 181 188 _L R = Dark Horse H
125 82 77 ;\LBQSUSTE%S&/BLG (17 98) Mission Bell ! kg?lol:emi:;ﬁg:]’ 175 170 160 ﬁ xéﬁ?ﬁz’\(‘n?szum (13.98) Hands All Over @
126 115 118 l-__ m;@ﬁgg&iﬁﬁg@%ﬁm (8 98) My Darkest Days [;EJ :::a'::lefiol? t:::ﬁv 176 54 - '— ‘UJEE;FAT?OES(Q:G’G(ZQ HETo[Ra) Rock ‘n’ Roll Party: Honoring Les Paul Lsil
& o [ SO Showroom Of Compassion [ 661 copies, e @ [RRE] CAROLE KING & JAMES TAYLOR Live At The Troubadour @ [
a0 - Bl e co vertage @ ML a7 ;- [} CREEDENCE CLEARWATER REVISITED Extended Versions | [
= 128 129 B ;GAJAL(:aNRE osz?)l(;lmsga; + Fearless @ ! S 178 162 m ;ﬁgnruﬁ/l\xguﬁvs CHERRYTREE/INTERSCOPE 014633°/164 (.98) lhelRemi !
o 51 30 K ] NGUITIr\Flllg!:{‘V:W’\;.ESD Elgin tﬂ 2808 161 192 4 I.' l}J(RlE?MCor?GDUIOD UNIVERSAL MOTOWN 013185°/UMRG (13 sax'\:lan e e
o v s ] PO PASLEY Y o1 1 52 [ ALBERT KING W STEVIE Y AUGHAN esson
@ 153 117 | 5 | :Eﬁsilﬁ'v"oﬂ';,‘?{f‘gﬂ)s Barton Hollow M 182 191 199 gASONN‘“—SEQ;“B) Wide Open M|
433 120 179 m Emgw%‘s\ggxnonmgE's;?jn;gg%g)c Clapton: 20th Century Masters The Millennium Coliection m T_hough it's been Pul 183 143 123 m iﬁ%g?u:ﬂ/\xcn’/(cmumm I gglee: Season One: The Music Volume 1 .
¥34 117132 g I’)(RIEEM%A?(POIOD/MVEHSAL MOTOWN 014649"\113260(1'13 g’af;e_Moon T eacdigr . BadEr ;?j :1':::;";3:;'::::,;; 184 133/122 ,:-_, r?cﬁ!slt;:gw(lwos’;gAGNEA’jD THE PARIAH DOGS - Goq willn' & The Creek Don't Rise
il E LRV*"’?CSS(T:“/:ELT 552::3598) Sreatestiiits ¥oIme™ ::e(e':(agl[l;:]t(i]l t:is @ gl SSEET’:V?EL?E?EIS‘:SZMS?'IWARNER BROS (13.98) Inceptiof E
@ S (142 | i DE)ELEIIEUSZOBGE'E‘)NAHNEH BROS (18.98) Asylum 161%). T’hel9’-t?a(k BEEy 154 178 uvwﬁlﬁ;s?}i;s'ecﬁ?Jtl\g(;ss/ume 014704 EX/STARBUCKS (12.98) Save] HRodMRaNVIDAY 24
@ 182 - d 3835‘55'5(?6 ;)THE SIEVERBULECEMBAND Greatest Hits E E ::: :::)Illlgellsllel:]gt)’:r:r @ m ‘;EE'?E‘M:)(;BA)“:'P We Cry Out: The Worship Project El’
@ 180 - L e Free Wired i Hot100 si:_gle's‘ 188 153 148 | I i —— All American Nightmare 87
@ 163 135 EengLEA%MVTERMMH/WERSCUPE 012863°/1GA (13 98) Relapse B E ;:‘;“:‘:'"9 e ?5 -.'D:-:Esoaae- INTERSCOPE (18.98/12.98) Dr. Dre - 2001 B |
140 42 - :_II. FE:)ED\QJ%I\IDE?(I:‘YYSS?(WB 98) Beast r 151 139 2 zsogl‘r!ENNT[L);‘ﬁgx(i\‘;comeA 70611/SONY MUSIC (1?!)88)8: The Music, Volume 3: Showstappers @ i
141 136 196 n %ﬁvﬁ?gf'x(v(y;gn The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection 183 161 M;S;:&E;S‘,}; 3;‘3% BROS. (18.98) ® Crazy Love H ﬂl
@ 172 174 | dmfm:samw 014830/10MG (@ 98) All About You 168 177 i ' ROACYN—Aglol\.DEF JAM D13621°/10JMG {13.98) Hits Collection: Volume One 3
143 131 88 E ;-Tﬁgnru&l:glﬁvﬂcHERRVTREEANTERSCDPE 013872+01GA (10.98) The Fame Monster (EP) m S)thb;dgfcl; 50811/SONY MUSIC (9.99) The Hits @'
@ ?u(gras'(\)dnléﬁslﬁzn%?\BrIHUEM‘ENq?;LQE)RS Live Forever: September 23, 1980 * Staniey Thealre * Pitsburgh, PA " risfirsttl:uit Man;’ 194 127 66 e B R The Resistance @ _ 30
45 150 121 u R e (13.98) Raymond V Raymond . {w 2%8330 s?;cTi)t‘;e @ M B e o (9.98) okt ﬂ
b
o 105 2] FRANCESCA BATTISTELLI My Paper Heart ;2'::;2:;:‘:‘{:;208 196 132 61 | SAIGON e The Greatest Story Never Told |61
147 91 79 n DU e Love with 3,000. 1t @ m DAV O ST ek a0 (2695 coouny « David Foster & Friends: Hit Man Returns m
2R ‘307 :I M!CHAELa fﬁ?ﬁ?% 98) ¥ Micheg] ';;Lu;:zsz:mngs m : tI",EEIF_FRE-BAﬁil(Em 98) Second Chance 57:5{
149 109 42 n IMTEcﬁ«VcEIJJBEZgI/?OEﬁﬁm (12 98) fand Love and You Ezz:‘::r* IS):;n:nd 199 175_ s 4 EN’I‘\‘ISRLS.%&’U’B%%E’\I?VIE/R\SSAL MUSIC LATIND 014348/UMRG/UMLE (10.98) Euphoria g
@ 166190 ng lmﬁrgus (];TuegSﬁ;E gfg?;)yz il Men: 20th Century Masters The Milienium Collection Martina McBri . Boa m! Emnﬂng:ﬂmgggm J:eraijtu% %a;?)/ White: 20th Century Masters The Millenium Collection 100
ALBERT KING WITH STEVIE  RAY LAMONTAGNE AND PINK ... 10 TRENTREZNOR AND BLAKE SHELTON . ... .72 INCEPTION 185 NOW 37 ]
RAYVAUGHAN . 181  THE PARIAH DOGS ..184 BOB MARLEY AND NELLY 11 ELVISPRESLEY . . (72 ATTICUSROSS ......59 SHINEDOWN 165 BURLESQUE 8 KEITH URBAN BI31 SAVE IT FORA RINY A WAKA FLOCKA FLAME . 70
KNGS O | LEOY 100,768 ﬁrggntﬁw',s..:.: 1z MT:REOVS/QIEEHS 12 144 Tgévglcndis' ..... :Zg PRINGE ROYCE ® A ..o T ggﬂi’gPPlES 3 comTay ggr;og'& L TANK—m USHER .. B oo™ west ':2'38
TAYLOR 77 LIL WAYNE . .37,155  RICKY MARTIN .97 NICKELBACK . . 174 DARIUS RUCKER .. . .. | 89 SOCIAL DISTORTION ..162  MUSIC VOLUME 1 ...183  THIRD DAY 107 AR  YEAR'S 3D TOP GOSPEL LUCINDA WILLIAMS .. .15
LYKKE LI 36 TIM MCGRAW 58 NICKIMINAJ . .. .. 12 QUEEN . 108 ESPERANZA SPALDING .61  GLEE, THE MUSIG: THOMPSON SQUARE .. 30 ARTISTS AND SONGS - 45 CHARLIE WILSON ... 96
LINKIN PARK .61 MIGUEL 73 JERROD NEMANN ... 93 STEEL MAGNOLIA ... 124 SEASON TWO: VOLUME4 T . 53 WOWHITS 2011 ... 103 WISIN & YANDEL . .. .19
LAY ANTEBELLUM .. 19 LYNYRDSKYNYRD .. 141 MUMFORD & SONS . .3 PN SAGON . ... 196 GEDRGESTRAT ... 171 ... " 60 CHRISTOMLN ... 106 2011 GRAMMY NOMINEES
kA’?gZNG[)TfA’M%%FJTAS'.T;? Y OARKEST OAYS IRl — Rhon s 2% O o6 SeGER & THE GUVER | IR SULLWAN o G\bgfumEsMusm Y SoiGZ M oW T
" KATY PERRY 17 RED .85 BULLETBAND ...... 137 TALORSWET  20,120.152  SHOWSTOPPERS ...190 NOW 36 . 87

Data for week of MARCH 19, 2011 |

For chart reprints call 212.493.4023

Go to www.billboard.biz for complete chart data

47



ovioeo Sffisic BlG

SOUND

@ UNCHARTED" i

=5
<% = ARTIST MySPACE PAGE

2 8 THE DEADLIES www.MYSPACE.COM/THEOEADLIESMUSIC '

|
|
|

3 8 JAMIE LYNN NOON www MYSPACE COM JAMIELYNNOON

.
o0 -
-
-

(="

COLETTE CARR www.MYSPACE.COM/COLETTECARR

8 8 LAURA ROPPE www.MYSPACE.COM/LAURAROPPE

JAVIER JOFRE wiw.MYSPACE COM/JAVIERJOFRE

-
R--1

-
S
o~

TYLER WARD www.MYSPACE.COM/TYLERWARD

]

o

TRAPHIK www MYSPACE COM/TRAPHIK

14 8 DJ BAM BAM www.MYSPACE COM/DJBAMBAM

6 8 DJ BL3ND www MYSPACE.COM/BLENDIZZY

12 8 DAVE DAYS wwwMYSPACE.COM/DAVEDAYS

DIYAR PALA www.MYSPACE.COM/DIYARPALA

1l 4 PORTA wwWw.MYSPACE COM/PORTAT

15 W OTENKI www.MYSPACE.COM/DNTEKI

~N
w
o

YOUR FAVORITE ENEMIES www.MYSPACE COMYOURFAVDRITEENEMIES

1868640

s
o
e

| SUNGHA JUNG www Myspace COM/JUNGSUNGHA

=
o
E-3
o

ZIKOS www.MYSPACE.COWZIKOS

GIRL TALK www MYSPACE COM/GIRLTALK

w
=
]

NOISIA www.MYSPACE.COM/DENDISIA

=
3!
o

]

JESUS ADRIAN ROMERO www MYSPACE COMJESUSADRIANNET

-
=T
o
F-.

8 CALL US FORGOTTEN www.MYSPACE COM/CALLUSFORGOTTEN

8 JET BLACK KISS www.MYSPACE COM/JBKMUSIC

8 ALYSSA BERNAL www MYSPACE COM/ALYSSABERNAL

7" SOZAY www.MYSPACE.COM/SOZAY

8 NICOLAS JAAR www MYSPACE COM NICOLASJAAR

5 SCARLESS www MYSPACE.COM/SCARLESSBAND

5 NANA www MYSPACE.COM/NANAWORLD

4 ¢ JOSEPH VINCENT www.MYSPACE COM/JDSEPHVINCENTMUSIC

8 POMPLAMOOSE wwwMYSPACE COM/POMPLAMDDSEMUSIC

8 YANN TIERSEN www MYSPACE.COM/YANNTIERSEN!NPROGRESS

21 & MADDI JANE www MYSPACE.COM MADDIANEMUSIC

AJ RAFAEL Www MYSPACE.COM/AJRAFAEL

-@: GALAXY FARM www MYSPACE.COM/GALAXYFARM

3 PURPLE GRIM www MYSPACE.COM/PURPLEGRIM

2 AUGUST RUINS www.mYSPACE. COM/AUGLS TRUINS

@ 46 8 SUPERMAN IS DEAD www MYSPACE.COM/SUPERMANISDEAD

i % 328 DEVLIN wint MYSPACE COM/OFFICIALDEVLIN

7 DASH BERLIN WwWw.MYSPACE.COM/DASHBERLIN

@I' MAG NES OBEL www.MYSPACE.COM/OBELMUSIC

17 6 THE 4ONTHEFLOOR www MYSPACE COMTHE4ADNTHEFLODR

'ﬂ 33 |# TURISAS www.MYSPACE COM/TURISASOFFICIAL

AEROPLANE WWW.MYSPACE COM/AEROPLANEMUSICLOVE

I* 41 7 ENTER SHIKARI www MYSPACE COMENTERSHIKARI

@ 49 7 THE BLOODY BEETROOTS www MYSPACE.COM/THEBLOODYBEETROOTS

lﬁ.m BONDAN PRAKOSO & FADE2BLACK v 1vSPACE COMBONDANFADEIBLACK

45 48 5 NERO wwWwMYSPACE COM NEROUK

@I 38 "7 SAM TSUI www.MYSPACE COM/SAMTSUI

W PEE WEE GASKINS www MYSPACE.COM/PEEWEEGASKINSRAWKS

@m T. MILLS Www.MYSPACE COM/TMILLS

DIGGY SIMMONS www MySPACE.COM DIGGYSIMMONS

GABE BONDOC wWww.MYSPACE COM/IMGABE

Uncharted’s new No. 1is Los Angeles rock quartet the Deadlies.
The group unseats seven-week chart-topper Traphik thanks
to tireless online fan outreach and almost 300,000 song plays
on Myspace Music during the chart week. The band wilf play
at the Billboard Pro daytime showcase at South by Southwest
on March 19.
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Or the Social 50 chart, Chris Brown vaults 27-14 while Jennifer
Lopez debuts at No. 31. Both stars were in the news this past’
week, but for different reasons. Alleged self-shot racy photos of
Brown leaked online—perhaps helping raise his social chatter
(he’s up 18% in Twitter followers), while Lopez’s video premiere
for “On the Floor” fired up fans. Her Vevo views went through
the roof, jumping by more than 1,000%.
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g5z Ji FIREWORK s |4 10 WER WHO WER {51] HIPS DON'T LIE ﬂ‘ . lja/ OOH AHH
58 % KATY PERRY (CAPITOL) - KESHA (KEMN5ARE RCA/RMG) 18 11AKIRA FEAT WYCLEF JEAN (EPIC/SONY MUSIC LATIN) ~ " GRITS FEAT. TOBYMAC (GOTEE
£fs 22 JAR OF HEARTS , 43 17 THE TIME (DIRTY BIT) HEROE n |13 WALKING
398 CHRISTINA PERRI (MS. PERRI LANE/ATLANTIC/RRP) THE BLACK EYED PEAS (INTERSCOPE) § (21| ENRIDUE IGLESIAS (NTERSCOPEARIVERSAL MUSIC LATNO) _ = MARY MARY (MY BLOCK/COLUMBIA
282 g VHAT THE HELL 20 B8 YEAH 3x {13 LO MEJOR DE MI VIDA ERES TU n 1133/ NOBODY GREATER
Y 1| AVRIL LAVIGNE (RCA/RMG) ks _GHRIS BROWN (JIV . | RICKY MARTIN FEAT. NATALIA JIMENEZ (SONY MUSIC LATIN) 5 i VASHAWN MITCHELL (EMI GOSPEL)
82 15 DOWN ON ME 42 22 RAISE YOUR GLASS 9 " ANGEL - [1'4 | GIVE MYSELF AWAY
i85 JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAMADIMG) PINK (LAFACE/ILG) el JON SECADA (SBK/CAPITOL) - ) WILLIAM MCDOWELL (EONE)
g3 |3 NEVER SAY NEVER 4 4 THE CAVE - Iy LOBA - |5y HE WANTS IT ALL
3 o ) USTIN SIEBER FEAT JADEN SMITH (SCHOOLBCY/RAMOND BRAUVSLANDAMG) MUMFORD & SONS (GENTLEMAN OF THE ROADRED/GLASSNOTE) SHAKIRA (EPIC/SONY MUSIC LATIN) 1] . FOREVER JONES (EMI GOSPEL
L8 g = =
£35 BLACK AND YELLOW HIGHER NO ME DIGAS QUE NO n THE BEST IN ME
?gg _‘_. i WIZ KHALIFA (ROSTRUM/ATLANTIC) ® 36 11 710 cRuz FeAT. TRAVIE MCEOY (MERCURY/IDJMG) E— 18 ENRIOUE IGLESIAS FEAT WISIN & YANDEL (A1 ERSAL MUSC LATRG) 50 1pamvin sarp (VERITY Y/ILG)
0,2 SN ' COMING HOME BACKSEAT UNA NOCHE MAS u 4o WELL DONE
zﬁg F’%g V6 TS ooy - ATy MOsEY FeAT SKYLAR GREY (BAD BOYNTERSCOPE) 3 NEW BOYZ FEAT THE GATARACS & DEV (SHOTIYMERNER 8ROS) |- 1_2 JENNIFER LOPEZ (EPIC/SONY MUSIC LATIN) - [ 10 seirmick Haooon (TYSCOT/VERITY/JLG)
E-Sf, 2-' 19 TONIGHT (I'M LOVIN’ YOU) 48 20 STEREO LOVE '—-“ 61 DIMELO |"_!.' w13 | BELIEVE
55‘ 5 ENRIQUE (GLESIAS FEAT LUDACRIS & D FRANK E (LVERSAL REPUBLIC) EDWARD MAYA & VIKA JIGULINA (ULTRA) ENRIQUE IGLESIAS (INTERSCOPE/UNVERSAL MUSKC LATING) = - . LAMES FORTUNE & Fth FEAT ACARH CORTEZ & SHawh MCLEMORE (L
2 —- > ¥
i58 Boa MORE : WHAT'S MY NAME? ' GITANA m . NEVER WOULD HAVE MADE IT
géj ;_-“"_‘. LS e ELG) 318 panna FEAT. DRAKE (SRP/DEF JAM/IDIMG) — __.5 | SHAKIRA (EPIC/SONY MUSIC LATIN) "x'm MARVIN SAPP (VERITY/JLG)
893 6 FOOT 7 FOOT DOG DAYS ARE OVER ‘ SUERTE 15 [5a BACKGROUND
;f% as LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNIVERSAL MOTOWN) 51 24 FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC) | 12 : 15 61—; SHAKIRA (EPIC/SONY MUSIC LATIN) ‘_12 ] 2 LECRAE FEAT. C-LITE (REACH)
Ssf WASBS I ALL OF THE LIGHTS @. ta WAITING FOR THE END "33 | 10 45 CUANDO ME ENAMORO 38| g GOD FAVORED ME
s2e Dbl KANYE WEST i1{0C-A-FELLA DEF JAM/IDIMG) N _LINKIN PARK (MACHINE SHOP/WARNER BROS.) =t " ENRIOUE iLESAS FEAT JUAR LUIS GUERRA (UWVERSAL MUSC LATRO) L = HEZEKIAK WALKER & LFC FEAT MARVIN SAPP & BJ ROGERS |
ST HEY BABY (DROP IT TO THE FLOOR) } DYNAMITE ; LIVIN' LA VIDA LOCA @ HE HAS HIS HANDS ON YOU
§5§ 2_4 2 PITBULL FEAT. T-PAIN (MR. 305/P0LD GROUNDS//RMG) 495 155 40 CRUZ (MERCURY/IDJMG) 8 _ RICKY MARTIN (C2/COLUMBIA/SONY MUSIC LATIN} o] 15 14 MARVIN SAPP_(VERITY/JLG)
oy o -+ -, =t et ~
387 ,@ 27 'y THE SHOW GOES ON ‘63 33 LOSE YOURSELF ® 199 41| ALEJATE DE M g 13 l3g OH HAPPY DAY
cos | LUPE FIASCO (1ST & 15TH/ATLANTIC) =) EMINEM (SHADY/INTERSCOPE) (0T CAMILA (SONY MUSIC LATIN) = | THE EDWIN HAWKINS SINGERS FEAT DOROTHY COMBS MORRISON (PAVLLION)
oow
ImZ
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

FAR®EAST MOVEMENT FEAT. RYAN TEDDER (CHERRYTREE/INTERSCOPE)
- COMING HOME
DIDDY - DIRTY MONEY FEAT. SKYLAR GREY (BAD BOY/INTERSCOPE)
YEAH 3X
CHRAIS BROWN (JIVE/JLG)

- BLOW
| KESHA (KEMOSABE/RCA/RMG)

_RIHANNA (SRP/DEF JAM/IDJMG)

WHAT THE HELL
AVRIL LAVIGNE (RCA/RMG)

13 20 WERWHO WER

KESHA (KEMOSABE RCA/RMG)

JAR OF HEARTS
CHRISTINA PERRI (MS. PERRI LANE/ATLANTIC/RRP)

15 14 BACK TO DECEMBER

TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC)

€1 25 4 JUST CAN'T GET ENOUGH

THE BLACK EYED PEAS (INTEHSCQPE,
WHAT’S MY NAME?
| RIHANNA FEAT. DRAKE (SRP/DEF JAM/IDJMG})
WAITING FOR THE END
| LINKIN PA&(MACHINE SHO_P/WAHNER 8ROS.)
RHYTHM OF LOVE
© PLAIN WHITE T'S (HOLLYWOOD}
WRITTEN IN THE STARS
TINIE TEMPAR (DISTUANING LONDON!/ PARLOPHONE/CAPITOL)
' FOR THE FIRST TIME
THE SCRIPT (PHONOGENIC EPIC)
PRETTY GIRL ROCK
_KERi HILSON (MOSLEY/ZONE 4/INTERSCOPE)
STEREO LOVE
. EDWARD MAYA & VIKA JIGULINA (ULTRA)
MARRY ME
TRAIN (COLUMBIA)
PRICE TAG
JESSIE J FEAT. B.0.B (LAVA/UNIVERSAL REPUBLIC)
BLACK AND YELLOW
WiZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
- HIGHER
TAIO CRUZ FEAT. TRAVIE MCCOY (MERCURY/IDJMG)
NEVER SAY NEVER
JUSTIN BIEBER FEAT. JADEN SMITH (SCHOO
DOWN ON ME
JEREMIH FEAT. 58 CENT (MICK SCHULTZ/DEF JAM/IDJMG)
ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL ({SLAND/IDJMG)
WHO DAT GIRL
FLO RIDA FEAT. AKON (POE BOY/ATLANTIC)

NO HANDS
WAKA FLOCKA FLAME (1017 BRICK SQUAD/ASYLUM/WARNER BROS.)

SRAUNISLAND/IDUMG)

, , BOW CHICKA WOW wWOW

MIKE POSNER FEAT. LiL WAYNE (J/RMG)
DANCING CRAZY

MIRANDA COSGROVE (COLUMBIA)
SING

MY CHEMICAL ROMANCE (REPRISE)

THE LAZY SONG
BRUNO MARS (ELEKTRA/ATLANTIC)

Rising 7-5 in its ZIst week on Mainstream Top 40, Cee Lo Green’s “F**k
You (Forget You)” ties Pnk’s “Y) + Ur Hand” (2007) and the Fray’s
“Over My Head (Cable Car)” (2006) for second-longest trip to the
chart’s top five. Only Will Smith’s “Gettin’ Jiggy Wit It” logged a
longer journey to the top five (22 weeks, 1998).

“F**k You (Forget You)” concurrently climbs 11-9 with Greatest
Gainer honors on Adult Top 40 and claims Greatest Gainer/Airplay
accolades for a third consecutive week on the Biliboard Hot 100, where
it holds at No. 2 for a third frame.

As “More” moves 11-9,
Usher collects his 14th top 10
on Mainstream Top 40. With
the advance; he breaks a tie
with Nelly and Justin
Timberlake for most top 10s
among males dating to the
chart’s Oct. 3, 1992, launch.
Among all artists, Usher
matches Madonna and Pink
for second-most top 10s.
Mariah Carey and Rihanna
lead with 17 apiece.

52 |

TONIGHT (I'M LOVIN’ YOU) | 1 1 2 #1 JUST THE WAY YOU ARE
ENRIQUE IGLESUAS FEAT, LUDAGRIS & 04 FRANK € (UNVERSAL REPUBLIC)| i LALLIE BRUNO MARS (ELEKTRA/ATLANTIC)
F**KIN’ PERFECT SEPTEMBER
PINK (LAFACE/JLG) 2 -4 2 30 DAUGHTRY (19/RCA/RMG)
GRENADE e BREAKEVEN
ﬂ!UNO MARS (ELEKTRA/ATLANTIC) " _I 8 L 82 . THE SCRIPT (PHRNOGENIC/EPIC) N
BORN THIS WAY HEY, SOUL SISTER
LADY GAGA (STREAMLINE/KONLIVE/tNTERSCOPE) @ 4 62 TRAIN’(COLUMBIA)
7 9y F**K YOU (FORGET YOU) ";"1 5 = MINE
Tty CEE 1O GREEN (RAQICULTURE/ELEKTRA/RRP) d TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
::ﬁLD IT A(_}AINST ME & 6 m MARRY ME
NEY SPEARS (JIVE/JLG) TRAIN (COLUMBIA)
:EY BABY (DROP IT TO THE FLOOR) ° 8 10 |l FIREWORK ‘
TBULL FEAT, T-PAIN (MR 305/POLO GROUNDS/J/RMG) (EUTZ 0 KATY PERRY (CAPITOL) |
FIREWORK 8 7 36 KING OF ANYTHING
! KATY PERRY (CAPITOL) SARA BAREILLES_!_EP!C,
- MORE ,Ii, 4 94 TEENAGE DREAM
USHER (LAFACE/JLG) 19,1 7 KATY PERRY (CAPITOL)
ROCKETEER RHYTHM OF LOVE

= _PLAIN WHITE T'S (HOLLYWOOD)
26%2 HOLLYWOOD

_MICHAEL BUBLE ((43/REPRISE)
RAISE YOUR GLASS

- PINK (LAFACE/JLG

WHAT DO YOU GOT?
. _BON JOVI {ISLAND/IDJMG)
SECRETS
ONEREPUBLIC (MOSLEY/INTERSCOPE)
ANIMAL
NEON TREES (MERCURY/IDJMG}
JAR OF HEARTS
CHRISTINA PERRI (MS. PERRI LANE/ATLANTIC/RRP)
DYNAMITE
TAIG CRUZ (MERCURYIDJMG)
BACK TO DECEMBER
TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC)
GRENADE
BRUNO MARS (ELEKTRA/ATLANTIC)
F**KIN’ PERFECT
PINK (LAFACE/JLG)
ONLY GIRL (IN THE WORLD)
RIHANNA ._SRP"DEF JAM. IDJMG)

HIDDEN AWAY
JOSH GROBAN (143/REPRISE)

24 19| COOLER THAN ME
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7. MIKE POSNER (J/RMG)

FELT GOOD ON MY LIPS

TiM MEGRAW (CURB/REPRISE)
~ DJ GOT US FALLIN’ IN LOVE
__USHER FEAT. PITBULL (LAFACE/JLG)

TITLE
ARTIST (IMPRINT / PROMOTION L ABEL)

FIREWORK

KATY PERRY (CAPITOL) |

il 1
6 SR PINK (LAFACE/JLG)

F**KIN' PERFECT

RAISE YOUR GLASS
PINK (LAFACE/JLG)
JAR OF HEARTS
_CHRISTINA PERR! (MS. PERRI L ANE/ATLANTIC/RRP)
MARRY ME
TRAIN (COLUMBIA)
GRENADE
_BRUNO MARS (ELEKTRA/ATLANTIC)
FOR THE FIRST TIME
THE SCRIPT (PHONOGENIC/£PIC)
JUST THE WAY YOU ARE
BRUNO MARS (ELEKTRA ATLANTIC)
tiandald F**K YOU (FORGET YOU)
| B CEE LO GREEN (RADICULTURE/ELEKTRA/RRP)
SECRETS
. _ONEREPUBLIC (MDSLEY/INTERSCOPE)
BORN THIS wAY
,_LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
MAYBE
SICK PUPPIES (RMR/VIRGIN/CAPITOL)
BACK TO DECEMBER

= _TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC)

WAITING FOR THE END

LINKIN PARK (MACHINE SHOP, WARNER BRDS.)
ROLLING IN THE DEEP

ADELE (KL COLUMBIA)

WHAT THE HELL

AVRIL LAVIGNE (RCA RMG)

DOG DAYS ARE OVER

FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)
LITTLE LION MAN

MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE)
NEVER GONNA LEAVE THIS BED
MARDON 5 (A&M/QCTONE/INTERSCOPE)
TONIGHT (I’'M LOVIN’ YOU)

ENRIOUE IGLESIAS FEAT. LUOACRIS & DJ FRANK E (UNIVERSAL REPUBLIC)
SING

MY CHEMICAL ROMANCE (REPRISE)

1 DO

COLBIE CAILLAT (L AVA/UNIVERSAL REPUBLIC)
STUCK LIKE GLUE

SUGARLAND (MERCURY NASHVILLE/INTERSCOPE)
HOLD IT AGAINST ME

BRITNEY SPEARS (JIVE/JLG)

KEEP YOUR HEAD UP
ANDY GRAMMER (5-CURVE)
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
#1 |GREATEST I-Tel213 |
AT (LTSI Foo FIGHTERS (ROSWELL/RCA/RMG) |
SHAKE ME DOWN
CAGE THE ELEPHANT (OSP/JIVE/JLG)
HELP IS ON THE WAY
RISE AGAINST (DGC/INTERSCOPE)
THE CAVE
_MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE)
TIGHTEN UP
THE BLACK KEYS (NONESUCH WARNER BROS.)
WAITING FOR THE END
LINKIN PARK (MACHINE SHOY WARNERBROS)
DIAMOND EYES (BOOM-LAY BOOM-LAY BOOM)
| SHINEDOWN (ATLANTIC

WELCOME TO THE FAMILY
AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)

' LITTLE LION MAN

MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE)
ISOLATION

ALTER BRIDGE (ALTER BRIDGE/CAPITOL)

SAY YOU'LL HAUNT ME

STONE SOUR (ROADRUNNER/RRP)

ANIMAL

NEGN TREES (MERGURY/IDJMG)

SING

MY CHEMICAL ROMANCE (REPRISE)

FAR FROM HOME

_FIVE FINGER OEATH PUNCH (PROSPECT PARK)
DOG DAYS ARE OVER

FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)

UNDISCLOSED DESIRES
MUSE (HELIUM-3/WARNER BROS

NEW LOW
MIDOLE CLASS RUT (BRIGHT ANTENNA/ILG

HOWLIN’ FOR YOU
THE BLACK KEYS (NONESUCH/WARNER BROS
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RE-ENTRY

HOT SHOT
DEBUT

As it spends a second week atop Rock Songs

{14.2 million audi
Foo Fighters’ “Ro|

Active Rock (16-8) and Heritage Rock (16-6),
with Greatest Gafner honors on all three

charts, “Wasting
studio album sinc

BURN
PAPA ROACH (ELEVEN SEVEN)
THE ANIMAL
DISTURBED (REPRISE)
AWAKE AND ALIVE
SKILLET (ARDENT/INO/ATLANTIC)
HESITATE
STONE SOUR (ROADRUNNER/RRP)
MY BODY
YOUNG THE GIANT (ROADRUNNER/RRP)
WHEN YOU'RE YOUNG
3 DOORS BOWR (UNIVERSAL REPUBLIC)
MACHINE GUN BLUES
SOCIAL DISTORTION (EPITAPH)
ALL | WANT
_ A DAY TO REMEMBER (VICTORY)
HEAR ME NOW
HOLLYWOOD UNDEAD (A&M/OCTONE/INTERSCOPE)
HOLD ON
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)

- PUMPED UP KICKS

FOSTER THE PEOPLE (COLUMBIA)
ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)
LOST IN YOU
THREE DAYS GRACE (JIVE/JLG)
RIP TIDE
SICK PUPPIES (RMR/VIRGIN/GAPITOL)
PYRO
KINGS OF LEON (RCA/RME)
UNDER COVER OF DARKNESS
THE STROKES (RCA RMG)
LAST MAN STANDING
POP EVIL (UNIVERSAL REPUBLIC)
DOWN BY THE WATER
 THE DECEMBERISTS (CAPITOL)
LIES OF THE BEAUTIFUL PEOPLE
SIXX: AM. (ELEVEN SEVEN)
CHANGING
_THE AIRBORNE TOXIC EVENT (MAJORDOMD/ISLAND/IDIMG)
COUNTRY BOY
AARON LEWIS FEAT. GEORGE JONES & CHARLIE DANIELS (STROUDAVARIOUS)
WE USED TO WAIT
ARCAE FIRE (MERGE)
PEOPLE SAY
_ PORTUGAL. THE MAN (EQUAL VISION/ATLANTIC)
MONEY GRABBER
FITZ & THE TANTRUMS (DANGERBIRD)
NOT STRONG ENOUGH
APOCALYPTICA FEAT. BRENT SMTMH (DRAGNET/JIVE/JLG)
LET IT DIE
ozzy (EPIC)
THIS IS WHY WE FIGHT
THE DECEMBERISTS (CAPITOL)
JUSTICE
REV THEORY (VAN HOWES/MALOOF/DGC/INTERSCOPE)
SAIL
AWOLNATION (RED BULL)
FOR THE SUMMER
RAY LAMONTAGNE AND THE PARIAH DOGS (RCA/RED)
MINE SMELL LIKE HONEY
R.EM. (WARNER BROS )
DIE TRYING
THE ART OF DYING (INTOXICATION/REPRISE}

ence impressions, up 20%),
pe” reaches the top 10 on

Light,” the group’s first
e 2007, arrives April 12
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
DIAMOND EYES (BOOM-LAY BOOM: LAY BOOM) |
LGSd SHINEDOWN (ATLANTIC) j
WELCOME TO THE FAMILY
_AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS
FAR FROM HOME
FIVE FINGER DEATH PUNCH (PROSPECT PARK)
AWAKE AND ALIVE
SKILLET (ARDENT/INO/ATLANTIC)
BURN
PAPA ROACH (ELEVEN SEVEN
HESITATE
STONE SOUR (ROADRUNNER/RRP)
ISOLATION
ALTER BRIOGE (ALTER BRIDGE/CAPITOL)

[TTTYE3] ROPE [
(L1110 FoO FIGHTERS (ROSWELL/RCA/RMG)

HOLD ON
ALL THAT REMAINS PROS]H_ETIC/RAZOR & TIE)
SHAKE ME DOWN
CAGE THE ELEPHANT (DSF/JIVE/JLG)
| LAST MAN STANDING
POP EVIL (UNIVERSAL REPUBLIC)
WHEN YOU’RE YOUNG
_%DODHS OOWN (UNIVERSAL REPUBLIC) L
. THE ANIMAL
_ DISTURBED (REPRISE)
HEAR ME NOW
HOLLYWOOD UNDEAD (A&M/OCTDNE/INTERSCOPE)
HELP 1S ON THE WAY
RISE AGAINST (DGC/INTERSCOPE)
JUSTICE
REV THEORY (yAN HOWES/MALOOF/DGC/INTERSCOPE)
LOST IN YOU
| THREE DAYS GRACE (JIVE/JLG)
NOT STRONG ENOUGH
APOCALYPTIL‘A&AT. BRENT SMTIH (DRAGNET/JIVE/JLG)
DIE TRYING
THE ART OF DV_ING (INTOXICATION/REPRISE)
RIP TIDE
SICK PUPPIES (RMR/VIRGIN/CAPITOL)
LET IT DIE
__lllfzv OSBOURNE (EPIC)
LIES OF THE BEAUTIFUL PEOPLE
_8IXX: A M. (ELEVEN SEVEN)
COUNTRY BOY
AARON LEWS FEAT. GEORGE JONES & CHARLIE OANIELS (STROUDAVARIDUS
MOVE YOUR BODY
MY DARKEST DAYS (MVR/B04/MERCURY/IDJMG)
ALL | WANT
A DAY TG REMEMBER (VICTORY!

#5
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&
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
ISOLATION 1
ALTER BRIDGE (ALTER BRIDGE/CAPITOL)
DIAMOND EYES (BOOM-LAY BOOM-LAY BOOM)
SHINEDOWN (ATLANTIC)

WHEN YOU’RE YOUNG

3 DOORS DOWN (UNIVERSAL REPUBLIC)

WORLD SO COLD

THREE DAYS GRACE (JIVE/JLG

PORN STAR DANCING

MY DARKEST DAYS FEAT. ZAKK WYLOE (MVR/604/MERCURY/IDJME)

GREATEST [fz1e]-15
LLILTS I FoO FIGHTERS (ROSWELL/RCA/RMG)
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LOVE-HATE-SEX-PAIN
GODSMACK (UNIVERSAL REPUBLIC)
THE ANIMAL
DISTURBED (REPRISE)
GYPSY WOMAN
JONATHAN TYLER & THE NORTHERN LIGHTS (F-STOP/ATLANTIC)
SAY YOU'LL HAUNT ME
STONE SOUR (RDADRUNNER RRP!
THE SEX IS GOOD
SAVING ABEL @KIDDCD/VLRGIN/CAPITDL
APPETITE
THE GRACIOUS FEW OUESTIDNABLE)_
FAR FROM HOME
FIVE fINGER DEATH PUN_CH PROSPECT PARK)
WELCOME TO THE FAMILY
_AVENGED SE_\{EM)_(HOPELESS/'SIHE/WARNER BROS.)
HESITATE
__STONE SO@@DA;DHUNNER/HRP’,
LIES OF THE BEAUTIFUL PEOPLE
SIXX: A.M. (ELEVEN SEVEN)
GOD BLESS SATURDAY
KID ROCK (TOP DOG. ATLANTIC/RRP)
AWAKE AND ALIVE
__SKILLET (AROENT/INO/ATLANTIC)
RIP TIDE
SICK PUPPIES (RMR/VIRGIN/CAPITOL)
LOST IN YOU
THREE DAYS GRACE (JIVE/JLG)
IT'S A PARTY
BUCKCHERRY (ELEVEN SEVEN)
LET IT DIE
027Y OSBOURNE (EPIC)
NOT STRONG ENOUGH
i APOCALYPTICA FEAT. BRENT SMTIH (DRAGNET/JIVE/ILG)
BURN
_PAPA ROACH (ELEVEN SEVEN)
YOU'VE SEEN THE BUTCHER
DEFTONES (REPRISE

Data for week of MARCH 19, 2011

respectively, are electronically monitored 24 hours a day, 7 days a week.
OCK panetists, are electronically monitored 24 hours a day, 7 days a

or rules and explanations. © 2011, Prometheus Global Media, LLC and Nielsen SoundScan, Inc, All rights reserved

ACTIVE ROCK and 21 HERITAGE R

Y, ADULT TOP 40: 132, 82 and 89 stations,

including

MAINSTREAM TOP 40, ADULT CONTEMPORAR

ROCK SONGS: 175 all-format rock stations,
week. See Charts Legend on billboard.biz f
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MOHITORED 8Y

nielsen nielsen

SoundScan

— B .2 B g B e -
g. B 2o E5 TITLE Artist £ =2 ol EE Lo B8 TITLE Artist &£
<% X2 2Z PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL & &8 & 23 =3 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL &
o 1 2 18 DON'T YOU WANNA STAY Jason Aldean With Kelly Clarkson 1 | _26 27 21 WHERE DO | GO FROM YOU Clay Walker 2%
- s | M.KNOX (J.SELLERS.PENKINS A GIBSON) _ — - _©BROKENBOW K.STEGALL (D.CDOK,C.DANIELS.R.TYNDELL) ® CURB
e 2 3 THIS IS COUNTRY MUSIC Brad Paisley 2 g 26 31 LOOK IT UP Ashton Shepherd 27
FROGERS (B.PAISLEY.C.DUBOIS) @ ARISTA NASHVILLE y B.CANNON 14 PRECSLEY.R £ ORRALL) ® MCA NASHVILLE
o 5 6 LET ME DOWN EASY Billy Currington 3 28 IE IF HEAVEN WASN'T SO FAR AWAY Justin Moore 28
C.CHAMBERLAIN.B.CURRINGTON (M.DODSON,J. HANSON,M NESLER) ©® MERCURY " With Greatest - > J.STOVER (0 GAVIDSON R.HATCH B JONES) ©® VALORY
o 7 10 1 23] ARE YOU GONNA KISS ME OR NOT Thompson Square Gainer honors on @ 28 32 | WOULDN'T BE A MAN Josh Turner 29
- 5k oLI3 B NEW VOICE (J COLLINS.D.LMURPHY) = e © STONEY CREEK d the audience- FROGERS (R M.BOURKE,M.REID) @ MCA NASHVILLE
B 4 WHO ARE YOU WHEN I'M NOT LOOKING Blake Sheiton - @ 1 RAYMOND Brett Eldredge af
- S.HENDRICKS (E.B.LEE.J W WIGGINS) ® REPRISE/WMN driven Hot Country B GALLIMORE (B ELDREDGE,B.CRISLER) ® ATLANTIC/WAR 1
B 5 BACK TO DECEMBER Taylor Swift g Songs (7-4), rookie e GOOD TO BE ME Uncle Kracker Featuring Kid Rock 3
N CHAPMAN TSA(FT (T.SWIFT) @ BIG MACHINE duo also claims its ¥ KID ROCA (M SHAFER,B.JAMES.J.HARDING.R.J.RITCHIE) ® TOP DOG/ATLANTIC/BIGGER PICTURE
B HELLO WORLD Lady Antebelium : X m; LAST NIGHT AGAIN Steel Magnolia
_° L PWURLEY (1 DOUGLAS.T LANE,D.LEE) ® CAPITOL NASHVILLE first No. ].0'_] " Eh D.HUFF (J § JONES,M LINSEY,H.LINDSEY) ® BIG MACHINE 32
© » n  CoLpeRwEaTHER Zac Brown Band Country Digital s 35 WONT BE LONELY LONG Josh Thompson g9
|  KSTEGALLZ BROWN (ZBROWN.WDURRETTE L LOWREYC BOWLES) © SOUTHERN GROUND/ATLANTICBIGGER PCTURE Songs (59,000 _M.KNOX (J THOMPSON.A.ALBRITTON 6 DUCAS) © COLUVBIA
a 10 12 THIS Darius Rucker g downloads) 4 TOMORROW Chris Young 34
] FROGERS ,QARUCKER.F.RDGERS.K DIOGUARDI) ©® CAPITOL NASHVILLE following aMarch1 J.STROUD (C YOUNG,F.J.MYERS.A.SMITH) @ RCA
@ 12 13 FROM A TABLE AWAY Sunny Sweeney 10 38 b SOMEWHERE ELSE Toby Keith 35
B BEAVERS (S .SWEENEY.B DIPIERO.K ROCHELLE) © REPUBLIC NASHVILLE performance on TKEITH (TKEITH.B.PINSON) © SHOW DOG-UNIVERSAL
'0‘ " o1 WHAT DO YOU WANT Jerrod Niemann i The Tonight Show 31 35 BEAUTIFUL EVERY TIME Lee Brice =
. i D.BRAINARD,J.NIEMANN (J.L.NIEMAN.R.BROWN,R.BRADSHAW) ©® SEA GAYLE/ARISTA NASHVILLE With Jav leno.” 0.JOHNSON (L BRICE.R.HATCH,L.MILLER) © CURB
m,'_ 13 16 HEART LIKE MINE Miranda Lambert 12 45 38 KEEP IN MIND LoCash Cowboys
“ FLIDDELL.M.WRUCKE (M LAMBERIL.T.HOWARD.A.MONROE) ©® COLUMBIA J STEELE {J STEELE S MINOR) ©® STROUDAVARIOUS “
m— 14 47 UTTLE MISS Sugarland 13 3% 29 GOOD HANDS Troy Olsen 3%
§ X B.GALLIMORE.K BUSH.J NETTLES (J.0.NETTLES K BUSH) ©® MERCURY i T.OUSEN (T OLSEN, M.GREEN) @ EMI NASHVILLE
m 15 18 A LITTLE BIT STRONGER Sara Evans 14 40 40 LOVE DON'T RUN Steve Holy 3
TBROWN L LAIRD H LIKDSEY,H SCOTT) ® RCA L MILLER {J LEATHERS B.GLOVERR.THILBODEAU) ® CURB 3
|« 20 1 WON'T LET GO Rascal Flatts 5 1\ a2 BROWN CHICKEN BROWN COwW Trace Adkins 39
) 0.HUFF.RASCAL FLATTS (S[O_BSON,J.SEI.LERSf ©® BIG MACHINE i M.KNOX (K.BEARD R.RUTHERFORD.C.BEATHARD) @ SHOW DOG-UNIVERSAL
BLEED RED Ronnie Dunn 2 ME AND TENNESSEE Tim McGraw & Gwyneth Paltrow
@ 22 R DUNN (A DORFET.L JAMES) ® ARISTA NASHVILLE 16 E.nte_nng the uppe B.GALLIMORE.T MCGRAW,A MARTIN (A MARTIN) ® RCA/CURB f
@ 20 20 5 [N LIVE A LITTLE Kenny Chesney Q- ens 39th chart e CRAZY WOMEN LeAnn Rimes
) L1131 B.CANNON K.CHESNEY (S.MINOR.O.L.MURPHY) = ©BNA week, song notches D BROWN,L RIMES (B.CLARK,S MCANALLY.J.J, OILLON} © CURB

|
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@ 17- 19 THE SHAPE I'M IN Joe Nichols 17  thelongesttop 10 47 51 CRAZY GIRL Eli Young Band
M.WRIGHT (R.AKINS,0 DAVIDSON,B.HAYSLIP) © SHOW DOG-UNIVERSAL i M.WRUCKE (L BRICE.L ROSE) © REPUBLIC NASHVILLE
@ 19 21 FAMILY MAN Craig Campbell 19 y e 45 48 HOMEBOY Eric Church
K.STEGALL (C.CAMPBELL,J HENDERSON,J SHEWMAKE) © BIGGER PICTURE female’s first chart J.JOYCE (E.CHURCH.C.BEATHARD) © EMINASHVILLE.

@ 2 28 5 WITHOUT YOU Keith Urban 5o | entryinthe Nielsen 44 a4 1000 FACES
L9133 D HUFFK URBAN (D.PAHANISH.J.WEST) © CAPITOL NASHVILLE BDS era (since J.JOYCE (R.MONTANA T.DOUGLAS) ® MERCURY
21 MY YOU LIE The Band Perry 21 1990). By doing so, % BEST SONG EVER Ka:j)ecﬁ{?[;g/g

! PWORLEY (B.HENNINGSEN.C.HENNINGSEN,A.HENNINGSEN) @ REPUBLIC NASHVILLE C.CARLSDN (K ARMIGER.A FLYNN,B. WALLACE)
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@ 23 26 GEORGIA CLAY Josh Kelley 45 OLD SCHOOL Chuck Wicks
C.LAGERBERG {J.KELLEY,C.LAGERBERG.C KELLEY) @ MCA NASHVILLE the best rank for M.KNOX (C.WICKS.C. TOMPKINS,R CLAWSON) ® RCA
m‘ 27 p3  REAL James Wesley such a single since 48 49 WHY WAIT FOR SUMMER Walker Hayes
D.FRIZSELL.R.CLAWSON (N.COTY.J. MELTON) ® BROKEN BOW Tavlor SWm’S “nm M.ALTMAN {W HAYES.FWILHELM) ® CAPITOL NASHVILLE

@ 25 25 I CAN'T LOVE YOU BACK Easton Corbin 24 # neaked 52 59 A BUNCHA GIRLS Frankie Ballard 19
C.CHAMBERLAIN (C.CHAMBERLAIN.C . DANIELS,J.HYDE) ® MERCURY M(Gfi{W peaked at M KNOX (F BALLARD.8 HAYSLIPD.DAVIDSON R AKING} ® WARNER BROS /WAR

.@' 26 30 IF | WERE A BOY Reba No. 6 in 2007. o I'D LOVE TO BE YOUR LAST Gretchen Wilson 42
I 0.HUFF (B.J.CARLSON,T.GAD) @ STARSTRUCK/VALORY 5 E G.WILSON,8.CHANCEY (R.RUTHERFORD,S TATE A TATE) ® REDNECK
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zg%% STONEY CREEK 7677 (13 94) Thompson Square B N % . SHOW DOG-UNVERSAL 014492 (9:98) Bullets In The G“"_ : n 1076 \onNesucH 526130* WARKER BRDS
952 THE BAND PERRY k JAMEY JOHNSON . - o THE ISAACS The Isaacs .. Naturally: An Aimost A Cappefla Collecbon
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3= [ CAPITOL NEsINILLL 26030 (15,05  Charleston, SC 1966 1 a2 R A (e Halfway To Heaven 19 storms Top Country Albums at No.
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82 STEEL MAGNOLIA == LITTLE BIG TOWN where it debuted at No. 9 in December. Released on
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&9 25 Hits Alive @ & 50 45 Happy Hour: The South River Road Sessions (EP) a
8@ z ARISTA NASHVILLE 75878/SMN (11.98) N 1 v | TOP DOGATLANTIC 52461346 (696) i No. 3 on Top Independent Albums. —Wade Jessen
[%]
245
Data for week of MARCH 19, 2011 | For chart reprints call 212:493.4023 Go to www.billboard.biz for complete chart data | 53




R&%HlP—HOP
LEUMS

us
LATE NIGHTS & EARLY 4 64826/RMG
RIHANNA
LOUD SRP/DEF JAM 014927/104MG @
NICKI MINAJ

PINK FRIDAY YOUNG MONEY/CASH MONEYAUNVERSAL MOTOWN 015021 "AMRG
EMINEM
RECOVERY WEB/SHADY/AFTERMATHINTERSCOPE 014411%

KANYE WEST
MY BEAUTIFUL DARK TWASTED FANTASY ROC-AFELLAVDEF JAM 014636°/ MG @

R. KELLY

LOVE LETTER JIVE 80874/JLG

LIL WAYNE

1 AB NOY A HUMAN BEING CASH MONEY/UNIERSAL MOTOWN 15002UMRG

CEE LO GREEN

| THE LADY KILLER RADICULTURE 52560 1/ELEKTRA
TREY SONGZ
PASSION, PAIN & PLEASURE SDNGBOOK/ATLANTIC 524539/AG @ (155

JAMIE FOXX
BEST NIGHT OF MY LIFE J 54860/RMG
..
NO MERCY GRAND HUSTLE/ATLANTIC 523753*/AG
KEYSHIA COLE
- CALLING ALL HEARTS GEFFEN 015108/1GA
KERI HILSON
N0 BOYS ALLOWED MOSLEY/ZONE 4INTERSCOPE
DRAKE
THANK ME LATER YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN 01432YUMRG
WAKA FLOCKA FLAME
FLOCKAVELI 1017 BRICK SQUAD/ASYLUM 5227 40/WARNER BROS.

ALL | WANT IS YOU BLACK CE/BYSTORMKNE 75487/1LG
DIDDY - DIRTY MONEY

LAST TRAIN TO PARIS BAD BOY/INTERSCOPE 014381/1GA
KEM

INTIMACY: ALBUM Il UNVERSAL MOTOWN 014463/UMRG @&
CHARLIE WILSON

JUST CHARLIE P MUSIC/JIVE B1696/JLG
JAZMINE SULLIVAN

LOVE ME BACK J 75357/RMG

UNNERSAL

iﬂ.

JRNERSAL MOTOWN 013195 /LMRG @

TEFLON DON MAYBACH'SLIP-N-SLIDE/DEF JAM 014366 1DJMG
NELLY
5.0 DERRTY/UNIVERSAL MOTOWN 014991/UMRG
NE-YO
LIBRA SCALE DEF JAM 014697/1DJMG &
GINUWINE
ELGIN NOTIF) 003
KID CUDI
BOB MARLEY AND THE WAILERS |
LIVE FOREVER TUFF GONG/ISLAND 014669*/UME
USHER
RAYMOND V RAYMOND LAFACE 61552/JLG
MICHAEL JACKSON
MICHAEL MJJ/EPIC 66773/SONY MUSIC @
FANTASIA
BACK TO ME S/19/J 66528/RMG
KID CUDI
MAN O THE MOON DRE
" THE GREATEST STORY NEVER TOLD SUBURBAN NOIZE 271
EL DEBARGE
SECOND CHANCE GEFFEN 015045/IGA
USHER
VERSUS (EP) LAFACE 76535/JLG
B.O.B
B0 PRESENTS REBELROCK/GRAND HUSTLE/ATLANTIC 518903°/AG @
THE TEMPTATIONS

TANK
{558 NOW OR NEVER MOGAVE/SONG DYNASTV/ATLANTIC 525214/AG
WA OH THEMOOK VRS ® -
JEREMIH
JAY-Z
HITS COLLECTION: VL. ONE ROC NATIONDEF JAM 013621 /DJMG
IGON MOTOWN 014607 UME
CHRISETTE MICHELE

- RICK ROSS
ALL ABOUT YOU MICK SCHULTZ/DEF JAM 014830/IDJMG]
SAIGON
LET FREEDOM REIGN DEF JAM 014951/IDJMG

N

_ || LOST IN TIME REPRISE 522936/WARNER BROS.

JOELL ORTIZ
FREE AGENT YAOWA/LUSH LIFE 2012/EONE

KAND! KOATED KANO! KOATELVASYLUM 526424 WARNER BROS.
ALICIA KEYS

THE ELEMENT OF FREEDOM MBK/J 4657 1*/RMG
LLOYD BANKS

H.EM.2 (HUNGER FOR MORE 2) G UNIT 18041
KOTTONMOUTH KINGS PRESENT THE DIRTBALL
NERVOUS SYSTEM SUBURBAN NOIZE 210
MARVIN GAYE

ICON MOTDWN 014578/UME

CIARA

BASIC INSTINCT LAFACE 72092/JLG

JOHN LEGEND & THE ROOTS
WAKE UP! HOVE SCHOOLG.0.0.0,COLIMBIA 37082*/SONY MUSIC @

Rihanna, who debtsted on the list in 2005,
notches her 15th Rhythmic top 10 as “S&M”
jumps 11-7 with 3,400 spins (up 22%,
according to Nielsen BDS). She ties Janet
Jackson for the second-most top 10s by a
female in the chart’s 18-year history. Both
trail Mariah Carey, who has Z1.
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MOMENT 4 LIFE l
HICK! MINAJ FEAT DRAKE (YOUNG MONEYICASRH MONEY UNVERSAL MOTORNUMAG)

6 FOOT 7 FOOT
; LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNVERSAL MOTI
LOVE FACES
TREY SONGZ (SONGBOOK/ATLANTIC)
FALL FOR YOUR TYPE
JAMIE FOXX FEAT. DRAKE (J/RMG)
LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
PRETTY GIRL ROCK
KERI HILSON (MOSLEY/ZONE 4/INTERSCOPE)
NO BS
CHRIS BROWN (JIVE/JLG)
ALL OF THE LIGHTS
KANYE WEST (ROC-A-FELLA/OEF JAM/IDJMG)
DOWN ON ME
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG)
YOU BE KILLIN EM
FABOLOUS (DESERT STORM/DEF JAM/IDJMG)
WHAT'S MY NAME?
RIHANNA FEAT_ORAKE (SRP/DEF JAM/I0JMG)
WORDS
BOBBY V (BLU KOLLA DREAMS/CAPITOL)
ASTON MARTIN MUSIC
RICK ROSS FEAL DRAKE & CHRISETTE MICHELE (WAYBACHSUPVSLIDEREF JADUMG)
NO HANDS
WAKA FLOCKA FLAME (1017 BRCK SQUAD/ASYLUMWARNER BROS.)

MOMENT 4 LIFE

NICKI MINAJ FEAT. ORAKE (YOUNG MONEY/CASH MOKEY/UNVERSAL MOTOWN)
GRENADE

BRUNO MARS (ELEKTRA/ATLANTIC)

TONIGHT (I'M LOVIN' YOU)

ENRIGUE IGLESIAS FEAT, LUDACRIS & DJ FRANK E (UNVERSAL REPUBUC)
6 FOOT 7 FOOT

LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNIVERSAL MOTOWN)

ROCKETEER
FAR*EAST MOVEMENT FEAT. RYAN TEDOER (CHERRYTREE/NTERSCOPE)

o Sam
RIHANNA (SRP/DEF JAM/IDJMG)

. BLACK AND YELLOW
- WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
WHAT'S MY NAME?
RIHANNA FEAT. ORAKE (SRP/DEF JAM/IDJMG)
PRETTY GIRL ROCK
KERI HILSON (MOSLEY/ZONE 4/INTERSCDPE)
NO HANDS
WAKA FLOCKA FLAME (1017 BRICK SQUADVASYLUMAVARNER BROS.)
BORN THIS WAY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
YEAH 3X
CHRIS BROWN (JIVE/JLG}
LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JVE/SLG)

GROVE ST. PARTY
WAKA FLOCKA PLAME FEAT KEBO GOTT (1017 BRICK SOUAD/ASYLLMAWARNER BROS)

e . WELCOME TO MY HOOD
- 3 DJ KHALED {WE THE BEST/CASH MONEY/UNVERSAL MOTOWNUMRG)
]

BRING IT BACK

BACKSEAT
NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS.)

HOLD IT AGAINST ME
BRITNEY SPEARS (JIVE/JLG)
BUZZIN'

MANN (MERCURY/IDJMG)

EIEALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

| H*A*M

KANYE WEST & JAY-Z (ROC-A-FELLAROC NATION/DEF JAMADIMG)

DID IT ON'EM

NICKI MINAJ (YOUNG MONEV/CASH MONEYUNVERSAL MOTOWNUMRG)
BLACK AND YELLOW

WIZ KHALIFA (ROSTRUM/ATLANTIC)

SURE THING

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

TAKE ME AWAY

KEYSHIA COLE (GEFFEN/INTERSCOPE)

WHERE YOU AT

JENNIFER HUDSON (J/RMG)

MAKE IT RAIN

TRAVIS PORTER (PDRTER HDUSE/JIVE/JLG)

SWEAT

SNOOP DOGG (PRIORITY/CAPITOL)

FEEL LOVE

SEAN GARRETT FEAT. . COLE OR DRAKE (BET | PENNED IT/COLUMBLA)

HUSTLE HARD
ACE HOOD (WE THE BEST/DEF JAM/IDIME)

ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

GONE
NELLY FEAT. KELLY ROWLAND (DERRTY/UNVERSAL MOTOWNUMRG)

. | DON'T DESERVE YOU

LLOYD BANKS FEAT. JEREMIH (G UNIT/CAPITOL)
FAR AWAY
MARSHA
10 SECONDS
JAZMINE SULLIVAN {J/RMG)
THE SHOW GOES ON
LUPE FIASCO {1ST & 15TH/ATLANTIC)
MY GIRL

MINDLESS BEHAVIOR (STREAMLINE/CONJUNCTIONANTERSCOPE)

FIRE FLAME
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWNUMRG)
LOVE LETTER
. R. KELLY (JIVE/JLG)
ALL YOUR LOVE
K LA (MUSIC LINE)
RACKS
YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC/UMRG)
ANYTHING
MUSIQ SOULCHILD FEAT. SWIZZ BEATS (ATLANTIC)

CRAZY LUV
AARDN ALEXANOER (A R.)

TRAVIS PORTER (PORTER HOUSE/JIIVE/ILG)
0 4

F**K YOU (FORGET YOU)
CEE LO GREEN (RADICULTURE/ELEKTRA/ATLANTIC)

THE SHOW GOES ON

LUPE FIASCO (1ST & 15TH/ATLANTIC)

FIREWORK

KATY PERRY (CAPITDL)

I NEED A DOCTOR

DR. ORE FEAT. EMINEM & SKYLAR GREY (AFTERMATHINTERSCOPE)
WRITTEN IN THE STARS

TINIE TEMPAH FEAT. ERIC TURNER (LDNDON/CAPITOL)

KATY PERBY FEAT, KANYE WEST {CAPITOL)

MORE

USHER (LAFACE/JLG)

WE R WHO WE R

KESHA (KEMOSABE/RCA/RMG)

GONE

NELLY FEAT. KELLY ROWLAND (DERRTY/UNIVERSAL MOTOWN}
FALL FOR YOUR TYPE

JAMIE FOXX FEAT. DRAKE (J/RMG)

BLOW

KESHA (KEMOSABE/RCA/RMG)

ON THE FLOOR

JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)

KUSH

OR. DRE FEAT SNOOP DOGG & AKON (AFTERMATH/INTERSCOPE)
FEEL LOVE

SEAN GARRETT FEAT. J. COLE OR ORAKE (BET | PENNED IT/COLUMBLA)
JUST CAN'T GET ENOUGH

THE BLACK EYED PEAS (INTERSCOPE)

YOU BE KILLIN EM

FABOLOUS (DESERT STORM/DEF JAM/IDJMG)

ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

HIT THE LIGHTS

JAY SEAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
F**KIN' PERFECT

PINK (LAFACE/JLG)

COMING HOME

DIODY - DKRTY MONEY FEAT, SKYLAR GREY (BAD BOY/INTERSCOPE)
SWEAT

SNOOP DOGG (PRIORITY/CAPITOL)

WELCOME TO MY HOOD
D) KHALED (WE THE BEST/CASH MONEY/UNIVERSAL MOTOWN)

n

\.E

(J/RMG)

BETWEEN THE BULLETS

AMBROSIUS’ SURPRISING START

Marsha Ambrosius’ “Late Nights & Early Mornings”
debuts at No. 1 on Top R&B/Hip-Hop Albums with
96,000 copies sold, according to Nielsen SoundScan. The
opening marks the biggest debut since Jamie Foxx's
“Best Night of My Life” bowed at No. 2 with 144,000
copies in the Jan. 8 issue. This is Ambrosius’ first solo
offering, and it charts higher than any of the releases
from former group Floetry. The duo posted three titles on
the list—2002’s “Floetic” (No. 4 peak), 2003’s “Floacism
‘Live’ ” (No. 11) and the act’s highest-charting set,

“Flo’ology,” which opened and peaked at No. 2 in 2005.
“Flo’ology” also gave the group its best sales week of 77,000 copies, a sum Ambrosius

dismantles with her “Late Nights” entry. —Rauly Ramirez

Go to www.billboard.biz for complete chart data
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YOU ARE
CHARLIE WILSON (P MUSIC/IIVE/ILG)
LAY WITH YOU
EL DEBARGE FEAT. FAITH EVANS (GEFFEN/INTERSCOPE)
LOVE LETTER
R. KELLY (JIVE/JLG)
WALKING
MARY MARY (MY BLOCK/COLUMBIA)
CAN'T BE FRIENDS
TREY SONGZ (SONGBOOK/ATLANTIC)
I'M DOING ME
FANTASIA (S/19/J/RMG)
SHARE MY LIFE
KEM (UNIVERSAL MOTOWN/UMRG)
FAR AWAY
MARSHA AMBROSIUS {J/RMG)
G ) WHERE YOU AT
(LT JENNIFER HUDSON (J/RMG
.~ EMERGENCY
TANK (MOGAME/SONG DYNASTY/ATLANTIC)
NEVER WANT TO LIVE WITHOUT YOU
ERIC BENET (REPRISE/WARNER BR0S.)
I SMILE
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/JLG)
FALL FOR YOUR TYPE
JAMIE FOXX FEAT. DRAKE (J/RMG)
4EVERMORE
ANTHONY DAVID FEAT. ALGEBRA (PURPOSE/EONE)
NOT MY DADDY
KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GIRL/MALACQ)
ONE IN A MILLION
NE-YO (DEF JAM/IDJMG)
ALL ABOUT THE SEX (IT AINT ALL ABOUT THE SEX)
DONELL JONES (CANDYMAN/EONE)
GONE AND NEVER COMING BACK
MELANIE FIONA {SRC. UNIVERSAL MOTOWN/UMRG)
CAUGHT MY EYE
MINT CONDITION (SHANACHIE)
WHAT COULD HAVE BEEN
GINUWINE (NOTIFI)
GOOD MAN
RAPHAEL SAADIQ (CDLUMBIA)
BEAUTIFUL
NOEL GOURDIN (MASS APPEAL/EDNE)
GOOD MORNING
KJON (UP&UP/UNIVERSAL REPUBLIC/UMRG)
| WANNA BE YOUR MAN
CHARLIE WILSON FEAT. FANTASIA (P MUSIC/JIVE/JLG)

BABY
JAGGED EDGE (SLIP

IDE/CAPITOL)

MOMENT 4 LIFE
NCK MINAJFEAT DRAXE (YOUNG MONEY/CASH MOREYARNESAL MOTOWN

6 FOOT 7 FOOT

LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNIVERSAL MOTOWN)

LOOK AT ME NOW

CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)

ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)

NO HANDS

WAKA FLOCKA FLAME (1017 BRICK SOUADVASYLUMAVARNER BROS)

ASTON MARTIN MUSIC

RICK ROSS FEAL DRAKE & CHRISETTE MCHELE (MAVBACHSLIA-SLOE/DEF JAMILNG)

BLACK AND YELLOW

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

YOU BE KILLIN EM

FABOLOUS (DESERT STORM/DEF JAM/IDJMG)

ROCKETEER

FAREAST FEAT. RYAN TEDOER (CHERRYTREE/NTERSCOPE)

HEY BABY (DROP IT TO THE FLOOR)

PITBULL FEAT. T-PAIN (MR. 305/POLO GROUNDS/J/RMG)

DID IT ON'EM

I M1cKa MINAL (YOUG MONEVIGASH MONEYUNNERSAL MOTOW)
MAKE A MOVIE

| TWISTA FEAT. CHRIS BROWN (GMG/CAPITOL)

GROVE ST. PARTY

WAKA RIOCKA FLAME FEAT KEBO GOTR (1017 BRCK SOUA/ASYLUMAWARNER BROS )

WELCOME TO MY HOOD

DJ KHALED (WE THE BEST/CASH MONEY/UNIVERSAL MOTOWN)

RIGHT ABOVE IT

LIL WAYNE FEAT. DRAKE (CASH MONEY/UNIVERSAL MOTOWN)

THE SHOW GOES ON

LUPE FIASCD (1ST & 15TH/ATLANTIC)

' BUZZIN'

MANN (MERCURY/I0JMG)

BACKSEAT

NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS )

H*A*M

KANYE WEST & JAY-Z (ROC-A-FELLAROC NATIONDEF JAMIDUMG)

ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC)

BRING IT BACK

TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)

KUSH

DR. DRE FEAT. SNOOP DOGG & AKON (AFTERMATH/INTERSCOPE)

HUSTLE HARD

ACE HOOD (WE THE BEST/DEF JAM/IDIMG)

MAKE IT RAIN

TRAVIS PORTER (PORTER HDUSE/JIVELLG)

| DON'T DESERVE YOU
LLOYD BANKS FEAT. JEREMIN (G UNIT/CAPITOL)

Data for week of MARCH 19, 2011

s a week. RAP SONGS: Reflects the top rap titles at Mainstream R&B/Hip-Hop and Rhythmic radio.

gend for rules and explanations. 76 MAINSTREAM R8B/HIP-HOP, 74 RHYTHMIC, 66 ADULT R&B stations are
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TOP R&B/HIP-HOP ALBUMS: See Charts Le:
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TRADITIONAL CLASSICAL ALBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS rules and explanations,
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ARTIST IMPRINT / PROMOTIDN LABEL

BRITHEY SPEARS JIVE/JLG

Billbeard. 'y 2

HOLD IT AGAINST ME ]

HIGHER

TAIO CRUZ FEAT. XYLIE MINOGUE & TRAVIE MCCOY MERCURY/IDUMG
S&M

. RIHANNA SRP/DEF JAM/IDJMG

DOG DAYS ARE OVER

FLORENCE + THE MACHINE UNIVERSAL REPUBLIC
SANITY

HANNAH SNOWDOG
HELLO

MARTIN SOLVEIG &

ON THE FLOOR
_JENNIFER LOPEZ FEAT. PITBULL ISLAND/UNIVERSAL
MOVE ON FAST
ONO MIND TRAIN/TWISTED
.. BETTER THAN TODAY
KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/CAPITOL

TTE BIG BEAT/ATLANTIC

':14 8

E KEEP ON DANCING
ALYSSA RUBINO FIRST ENT.

KATY PERRY CAPITOL

12 g TWIST OF LOVE
v KIMBERLY 0AVIS 01

5 2 BORN THIS WAY
| LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

GOOD GIRL
ALEXIS JORDAN ROC NATION/COLUMBIA

- I'LL BE THERE
TIFFANY EVANS MUSIC WORLD/COLUMBEA
MICKEY OLIVER FEAT. KIM SMITH INTENSI-T
E ' ARMY OF LOVE
KERLI ISLAND/IDIMG
! HARE KRISHNA
’ 5 _ SIR IVAN PEACEMAN
-! SALME FEAT. NOA TYLO KONTAINER
[ ' PARTY OF THE YEAR
| JIPSTA FEAT. SANDY 8, BANDOOZLE BEATZ
3 3 WALKING
B MARY MARY Wy BLOCK/COLUMBIA
SLEEPYHEAD
NEVER SEE YOU AGAIN
TALIA COLES PHASE ONE
GOT THAT FEELING

21 7 AS DAYS GO BY
SO DELICIOUS
- EE NAKED
: CONSUELO COSTIN WITH MASSI & DE LEON CONTINUOUS COOL/ CAMP
PASSIDN PIT FRENCHKISS/COLUMBIA
_BAD ROY BILL FEAT. ERIC JAG NETTWERK

DANCE/ ,
ELECTRONIC ALBUMS

ARTIST
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL

- E;A[?Y GAGA EJ

HERRYTREEINTERSOOPE 013872 /6A

m:

| LADY GAGA
HE R ST
ms
LADY GAGA [
THE REMIX STREAMUNEKONLIVE/CHERRYTREEANTERSOOPE 074633 */1GA I
 CUT /// COPY
-m VIC LATING PRESENTS: ULTRA DANCE 12 ULTRA 2734
“ h SKRILLEX
~ SCARY AND NICE SPRITES (EP) BIG BEAT 526918/AG
30H!3
STREETS OF GOLD PHOTO FINISH 523412/AG®
2 m  VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX
g 4 JAMES BLAKE
= JAMES BLAKE HESSLE AUDKYPOLYDOR/UNVERSAL REPUBLIC DIGITAL EXYUMRG [+
't FOR LACK OF A BETTER NAME MAUSTRAP 2174/ULTRA |
-ﬁ . GIL SCOTT-HERON AND JAMIE XX .-
” i LA ROUX
JABBAWOCKEEZ. MUS.L.C JBWKZ DIGITAL EX
LOUIE DEVITO
| 4o VARIOUS ARTISTS
" NOW THATS WHAT | CALL CLUB HITS EMVUNVERSAL S6256/SONY MUSC
. CRYSTAL CASTLES
24 J RE-ENTRY CRYSTAL CASTLES ACTIONAAST GANGLES/UNNERSAL MOTEWN 14374 UMRG

¥ 112 FAME STREA NENONVE CHERRYTREE NTERSTOPE 01 1805464
i il B
13 DAFT PUNK .
~ TRON: LEGACY (SOUNDTRACK) WALT OISNEY 005872
DEADMAUS
N 4)(4 12 MALSITAP 2518/ULTRA
20NOSCOPE MUDULAR 134
VIC LATINO ! Jl
GLASSER
RING TRUE PANTHER SOUNOS 025*
16 36
5
LCD SOUNDSYSTEM |
THIS IS HAPPENING DFA/VIRGIN 09903*/CAPITDL g
i, 'DAVID GUETTA
i ONE MORE LOVE {EP) GUM 71634/ASTRALWERKS
et 3
. VARIOUS ARTISTS .’
HOW THATS WHAT § CALL CLUB HITS 2 EMVAVERSAL/SONY MUSIC 17803/CAPTOL
18 "h DEADMAUS
WE'RE NEW HERE YOUNG TURKS 517"/XL
. LA ROUX 55 LIEPOLYDOR/CHERRYTREEANTERSCOPE 013389™/1GA
THE BANGERZ i-
!Lw &l THE NEW DANCE MIX USA PHASE ONE 1009
x THE GLITCH MOB
nnwx THE SEA GLASS AIR 50879 EX ]
" PENDULUM
| IMMERSION EARSTORM/ATLANTIC 525854/A6
BASSNECTAR
TIMESTRETCH (EP) AMORPHOUS DIGITAL EX

A

TITLE
ARTIST IMPRINT / PROMOTION LABEL
WHAT'S MY NAME?
RIHANNA FEAT. DRAKE SRP/DEF JAM/IDIMG
SUN OF A GUN
_D_MENEEPIC
. THIS NIGHT

~ MASK MUNKEYS EXIT 26

CALL MY NAME
SULTAN & NED SHEPARD FEAT, NADIA AL} HAREM

DESPERATE GIRLS & STUPID BOYS
- KIMBERLY CALDWELL VANGUARD/CAPITOL
- BEAUTY QUEEN

KELSEY B CARRILLD
"READY WHEN YOU ARE
FAWNI FAWNI
TURN IT UP
ULTHA NATE NEEP SUGAR/STRICTLY RHYTHM
-3_.' IF THIS AIN'T LOVE
u
14

~ CHRIS "THE GREEK" PANAGHI FEAT. SOPHIA CRUZ DJG
WHO'S THAT CHICK?

DAVID GUETTA FEAT. RIHANNA GUM/ASTRALWERKS/CAPITOL
YEAH 3X

CHRIS BROWN JIVE/ILG

BEAUTIFUL PEOPLE

CHRIS BROWN FEAT. BENNY BENASSI JIVE/JLG

FLY

DANI BARBERS DAN! BARBERS

TONIGHT (I'M LOVIN' YOU)

ENRIQUE IGLESIAS FEAT LUDACRIS & DJ FRANK E UNIVERSAL REPUBLIC

'y, A YEAR WITHOUT RAIN
SELENA GOMEZ & THE SCENE HOLLYWOOD
'y 12 BABY LIKES TO BANG
ZAYRA BRANDO .

', TACALACATEO
" INDIA & PEPPE CITARELLA ANGEL EYES
HEY (NAH NEH NAH)
RICO BERNASCONI VS. VAYA CON DIOS STARSHIT/CAPP

49 2
| ‘T PUSH IT
(%% JESSIE AND THE TOY BOYS FEAT. YELAWOLF PROSPECT PARK

MORE
USHER LAFACE/JLG

B -
4 5 GET BACK

" MARGO ORGANICA
RIDE
OSCAR P & GREG STAINER SEA TO SUN
{ NEED LOVE
0J YIANNIS & GEDRGIE PORGIE MUSIC PLANT
ELECTRIC LOVE
DIRTY VEGAS OM
CONSEQUENCES
VANESSA DAOU OAOL/KID/OUTSIDER

HOT SHOT
DEBUT

@ Al RPLEY"

' TITLE
s ARTIST IMPRINT / PROMOTION LABEL
©Q s

HOLD IT AGAINST ME
BRITNEY SPEARS JIVE/ILG

2 13 HELLO

MARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC

BORN THIS WAY
5123

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

- TAKE OVER CONTROL
AFROJACK FEAT. EVA SIMONS ROBBINS

? ' SEEK BROMANCE
=% TIM / BERG NAPITH
2 12 HIGHER
_ TAI0 CRUZ FEAT. TRAVIE MCCDY MERCURY/IDJMG
FREEFALLIN'

-@1 | 208 BADWI BIG BEAT/ATLANTIC

} 2 TONIGHT (I'M LOVIN' YOU)
= ENRIQUE IGLESIAS FEAT LUDACRIS & DJ FRANK £ UNVERSAL REPUBLIC

I @Iﬂ MORE
USHER LAFACE/JLG

‘13 ‘ SO TRUE

AGO NERVOUS
F S&M
RIHANNA SRP/DEF JAM/IDJMG
NOT GIVING UP ON LOVE
ARMIN VAN BUUREN VS. SOPHIE ELLIS BEXTOR ULTRA
., YEAH 3X
"% CHRIS BROWN JIVE/JLG
| 99 » F**KIN'PERFECT
PINK LAFACE/JLG
ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL {SLAND/UNIVERSAL
SOFI NEEDS A LADDER
MAUSTRAP/ULTRA
| BELIEVER
FREEMASONS FEAT. WYNTER GORDON BIG BEAT/ATLANTIC
MIAMI 2 IBIZA
SWEDISH HOUSE MAFIA VS. TINIE TEMPAH ASTRALWERKSMRGINCAPITOL
HEY BABY (DROP IT TO THE FLOOR)
o PITBULL FEAT. T-PAIN MR 305/POLO GROUNDS/J/RMG
WHO'S THAT CHICK?
DAVID GUETTA FEAT. REHANNA GUM/AS TRALWERKS/CAPITOL
CHASING THE SUN
MATT DAREY & AERON AETHER FEAT RIDGEWALKERS NOCTURNAL GLOBAL/BLACK HOLE
| ROCKETEER
FAR*EAST MOVEMENT FEAT. RYAN TEDDER CHERRYTREE/NTERSCOPE
ET
KATY PERRY FEAT. KANYE WEST CAPITOL
GET OUTTA MY WAY
KYLIE PARLOPHONE/ASTRALWERKS/CAPITOL

RATED R
KIM SOZZI ULTRA

AIRPLAY
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nielsen
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niclsen

. TRADITIONAL
JAZZ ALBUMS"

4,1 HARRY CONNICK, JR.
1WK mmmmnwnmmwmmm(@

74 MICHAEL BUBLE
CRAZY LDVE 143/REPRISE 520733/WARNER BROS @
. VARIOUS ARTISTS
LOVE NOTES USPS 23190675 EX/CONCORD
FRANK SINATRA, DEAN MARTIN & SAMMY DAVISJR
THE VERY BEST OF THE RAT PACK FRi SPAATRA ENT/REPRISE 526041/
| MICHAEL BUBLE
HOLLYWOOD: THE DELUXE 143/REPRISE 526141/ WARNER BROS.
10 VARIOUS ARTISTS
CLASS ACTS OF THE VEGAS STRIP EMI SPECIAL MARKETS 19867 EX/STARBUCKS
S -r KURT ELLING
-_5 B THE GATE CONCORD JA22 31230/CONCORD
MILES DAVIS
BITCHES BREW LIVE COLUMBIALEGACY 81485/S0NY MUSIC_

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
CHRISTMAS WITH THE RAT PACK CAPITOL 48843

o

@

- 10 3 NINA SIMONE
I S.0.U.L; NINA SIMON RCA/SONY MUSIC CMG 83788/SONY MUSIC
|, SOUNDTRACK I

" TREME MUSI FROM THE HB0 ORKINAL SERES: SEASON 1 BO/GEFFEN 01491144
BRAD MEHLDAU
LIVE IN MARGIAC NONESUCH 520275/ WARNER BROS, ®
. VARIOUS ARTISTS
f§| DISEY JAZZ VOLUME | DISNEY PEARL SERIES 003128AALT DISNEY

15 22 LOUIS ARMSTRONG
LOU:S ARMSTRONG SONOMA 0018

FRED HERSCH
ALONE AT THE VANGUARD PALMETTO 2417

TEMPORARY
ALBUMS"

ARTIST
 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 1 29 ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS L 31610°C0NORD
5 THE RIPPINGTONS FEAT. RUSS FREEMAN
COTE D'AZUR PEAK 32580/CONCORO
TROMBONE SHORTY
BACKATOWN VERVE FORECAST 014194/VG

 KEIKO MATSUI
THE ROAD .. SHANACHIE 5188

| KENNY G I
~—' HEART AND SOUL CONCORD 32048

HERB ALPERT & LANI HALL
| FEEL YOU CONCORD JAZZ 32757/CONCORD
. .. DAVE KOZ |
’ m  HELLO T CONCORD 31753
19 FOURPLAY
LET'S TOUCH THE SKY HEADS UP 32030/CONCORD

X ],'fTOWER OF POWER

=1 40TH ANNIVERSARY TOP 300207 @& |

5 PAUL HARDCASTLE
. DESIRE: THE ULTIMATE SEDUCTIVE ALBUM TRIPPIN ¥ BHYTHM 46

‘a2 HERBIE HANCOCK
- e -’[ THE IMAGINE PROJECT HANCOCK 0001 " I
19 5  MARCUSMLLER WITH LORCHESTRE PHILHARMONQUE

ABIGHT INMONTE CARLO 3 DEUCESTREVFUS IAZZ/00NCORD JATZ SI660CORCORD
_!"' "i VINICIUS CANTUARIA & BILL FRISELL |

LAGRIMAS MEXICANAS SONGLINE/TONE FIELD 2110/EONE

53 JAZZMASTERS
" JAZZMASTERS VI TRIPPIN ‘N' RHYTHM 41

‘ ﬁl BRIAN CULBERTSON
§ = XIl GRF 014460/VG I

TITLE
ARTIST IMPRINT / PROMOTION LABEL
JUMP START J
NiLS BAJATTSR
15 LOVE TKO
FOURPLAY HEADS UP/CMG
' 3RD DEGREE
. FOURPLAY HEADS UP/CMG
57 PUT THE TOP DOWN
I DAVE KOZ FEAT. LEE RITENGUR CONCORD/CMG
. GLOBAL KISS
| [h STEVE OLWVER SOM
10 34 PSSR LET IT SHINE J
CTALCTS 0 v BOWMAN TRIPPIN ‘N' RHYTHM
SENDING MY LOVE
| NORMAN BROWN PEAK/CMG
WOLFGANG 40
" MARC ANTOINE FRAZZY FROG
DANCE WITH ME
JACKIEM JOYNER MACK AVENUE/ARTISTRY
IT'S TIME
BRIAN CULBERTSON GRP/VERVE
. EASE UP
~ CRAIG SHARMAT SCOREDOG
| FOUND THE KLUGH
R GERALD ALBRIGHT HEADS UP/CMG
START ALL OVER AGAIN
" DAVE KOZ & DANA GLOVER CONCORD/CMG

UNDUN
STEVE COLE MACK AVENUE/ARTISTRY

JAZZ/

CLASSICAL/ @

»
A.; b 2011

TRADITIONAL

CLASSICAL ALBUMS™

ARTIST |
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL [
MORMON TABERNACLE CHOIR

N OFTHE MOROH ARFAALE CHORMPAA VR 1F IR SIS
SIMONE DINNERSTEIN KAMMERORCHESTER
_BACH SONY CLASSICAL 8174/SONY MASTERWORKS |
~ VARIOUS ARTISTS '|_
| BT CARMEN DUETS  ARS SUGAR 1614 11 URERSAL CLASSUS GROP

JANINE JANSEN/ITAMAR GOLAN|

BEAU SOIR DEGCA (15249/UNIVERSAL CLASSICS GROUP %
~ EMANUEL AX/YO-YO MA ITZHAK PERLMAN 1
MENDELSSOHN SONY CLASSICAL 52182 SONY MASTERWORKS
ANDRE RIEU & HIS JOHANN STRAUSS ORCH.

. _FOREVER VIENNA ANDRE RIEWPOLYDOR HP-0 D14439UVE ® &

' JOYCE DIDONATO ET CHCEUR L'OPERA DE LYON |
" DIVA DIVO: OPERA ARIAS VIRGIN CLASSICS 19860/EMI CLASSICS |8
LANG LANG
6L NG TSN CLASSEA.TIHSNY ® )
GABRIELA MONTERO
SOLATINO EMI CLASSICS 18201 |
JANINE JANSEN
'BEETHOVENBRITTEN YU CONCERTDS DECCA 013281AINVERSAL DLASSICS GROUP
VARIOUS ARTISTS
SUNDAY MORNIG WITH STRG QUARTE 4 CLASSCAL SODSZBSHAOON O |
LISA BATIASHVILI
ECHOES OF TIME DG 015203/UNIVERSAL CLASSICS GRDUP
| HILARY HAHN WITH ROYAL LVERPOOL PILHARMONIC ORCH. |

_PLAYS HAGDOK & TCHAIOYSKY: VIOUI CONCERTOS 06 1AR0ARRERSAL CLASSLS 6RXP
THE BENEDICTINE NUNS OF NOTRE-DAME DE LANNONCIATION
VOICES: CHANT FROM AVIGNON DECCA ' 5000 AVERSAL CLASSES GROP

' HELENE GRIMAUD
RESONANCES DG 015154UNIVERSAL CLASSICS GROUP

Eu

CLASSICAL
CROSSOVER ALBUMS’"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL.

DAVID GARRETT J
ROCK SYMPHONIES DECCA 014442

5 74 THE CANADIAN TENORS i

L [ _THE CANADIAN TENORS DECCA 013509 v
JACKIE EVANCHO ‘

0 HOLY NIGHT {EP) SYCO/COLUMBIA 81151/SONY MUSIC @ |

ALFIE BOE )

BRING HIM HOME DECCA 015330

STING FEAT. THE ROYAL PHILHARMONIC CONCERT ORCH.

' STING: LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA @& |
STING 8
SYMPHONICITIES CHERRYTREE/D 014464°/UNVERSAL CLASSICS GROUP

- THE CANADIAN TENORS L—

' THE PERFECT GIFT DECCA 014801 -

THE PRIESTS

NOEL RCA VICTOR 75729/SONY MUSIC

ZOE KEATING

INTO THE TREES ZOE KEATING 03 EX

CHRISTOPHER TIN

CALLING ALL DAWNS TIN WORKS 001

JOSHUA BELL ]

AT HOME WITH FRIENDS SONY CLASSCAL S2716/50NY MASTERWORKS

KATHERINE JENKINS

SELIEVE 143/REPRISE 522190 WARNER BROS.

THE IRISH TENORS l“

m THE VERY BEST OF THE IRISH TENORS EONE 2300
- 13 20 THE IRISH TENORS

IRELAND RAZOR & TIE 81008
JOHN RUTTER THE CAMBRIDGE SINGNERS !' 1

7 38

A SONG IN SEASON COLLEGIUM 135

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
CELTIC THUNDER
HERITAGE CELTIC THUNDER 015198/DECCA
3 CELTIC WOMAN
LULLABY MANHATTAN 47069/BLG
CELTIC WOMAN i
| SONGS FROM THE HEART MANHATTAN 58360/BLG @ ||
ORLA FALLON
MY LAND ELEVATION 013

LOREENA MCKENNITT
THE WID THAT SHAKES THE BARLEY 0 AN ROADVERVE 015015°% |

;! BIGBANG
l = TDNIGHT (EP) YG DIGITAL EX

' VARIOUS ARTISTS -
~ WORLD IS GHINA STARCON 31809 EX/STARBUCKS
THE STARLITE SINGERS AND ORCHESTRA |
% BEST OF CELTIC FAVORITES SONOMA 0116
- COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3949
4 5 CELTIC THUNDER

= IT'S ENTERTAINMENT! CELTIC THUNDER 013924/DECCA
h‘ VARIOUS ARTISTS |

j IRISH FAVORITES SONOMA 0062 |
' JAKE SHIMABUKURO
~ PEACE LOVE UKULELE HITCHHIKE 1112
' GAELIC STORM
CABBAGE LOST AGAIN 201001

5 THE DUBLIN RAMBLERS
@ IRISH FAVORITES SONOMA 3940 -

SMOOTH JAZZ SONGS: 15 stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend for rules and explanations. All charts © 207!, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved

See Charts Legend on billboard biz for DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS rules and explanations. DANCE AIRPLAY: 7 dance stations are electronically monitored 24 hours a day, 7 days a week.

See Charts Legend for TRADITIONAL JAZZ ALBUMS, CONTEMPORARY JAZZ ALBUMS,

THAT'S LIFE LADYSMITH BLACK MAMBAZO r 1
_ BRIAN CULBERTSON FEAT. EARL KLUGH GRP/VERVE | SONGS FROM A ZULU FARM LISTEN 2 83127/RAZ0RGTE

Go to www.billboard.biz for complete chart data | 57

For chart reprints call 212.493.4023

Data for week of MARCH 19, 2011 |




ARTIST (IMPRINT / PROMOTION LABEL)
NO ME DIGAS QUE NO
EAROUE GLESASFEAT WIS & YADEL (FAVERSAL HLSD LATHY)
1 - CORAZON SIN CARA
PRINCE ROYCE (TOP STOP)
' ‘= NI LO INTENTES
-"-JULIDN ALVAREZ Y SU NORTEND BANDA (DISA/ASL)
i 18 ME ENCANTARIA
FIDEL RUEDA_‘DISAf
-' a2 DANZA KUDURO
! S DON OMAR & LUCENZO (YANISORFANATOMACHETEANVERSAL MUSIC LA;HNO)_
n' 113

LLUEVE EL AMOR
7 4 21 BON,BON
8

TITO “EL BAMBINO® (SIENTE) -
| PITBULL (MR. 305/FAMOUS ARTIST/SONY MUSIG LATIN)
LOCA
SHAKIRA FEAT. EL CATA (EPIC/SONY MUSIC LATIN)
GRACIAS A DIOS
| VIOLENTO (DISA ASL)
SALE EL SOL
B SHAKIRA (EPIC 5ONY MUSIC LATIN)
ESTOY ENAMORADO
WISIN & YANOEL (WY/MACHETE/UNIVERSAL MUSIC LATIND)
EL PADRINO
JOAN SEBASTIAN (FONOVISA) -
194 g ZUNZUN ROMPIENDO CADERAS
0] WISIN & YANDEL (MACHETE'UNIVERSAL MUSIC LATIND)
ROBARTE UN BESO
INTOCABLE (G.L.M.

LO MEJOR DE MI VIDA ERES TU
| RICKY MARTIN FEAT, NATALIA JIMENEZ (SONY MUSIC LATIN)

44 10 21 ARRASTRANDO LAS PATAS
19 34 EAHRV HERNANDEZ {MENDIETA/FONOVISA)
':' EL AMOR QUE PERDIMOS
~ PRINCE ROYCE (TOP STOP)

ME DUELE
ROBERTO TAPIA (FONOVISA)
5y 4a NO ME DIGAS
?9 ‘._21 18 - EL CHAPD DE SINALOA (DISA)

MENTE EN BLANCO

V0Z DE MANDD (DISA)

LA ULTIMA SOMBRA

GERARDO ORTIZ (DEL/SONY MUSIC LATIN)

TONIGHT (I'M LOVIN' YOU)

ENRIQUE IGLESIAS FEAT. LUDACRIS & DJ FRANK € (UNVERSAL REPUBLIC)
DANDOLE

GOCHO FEAT. JOWELL Y OMEGA (NEW ERA/VENEMUSIC)
LA MELODIA

JOEY MONTANA (CAPITOL LATIN)

CUANTO ME CUESTA

LA ARROLLADORA BANDA EL LIMON (0IS4)

QUIEN TE QUIERE COMO YO
CARLOS BAUTE (WARNER LATINA) _

4 TABOO

] 00N OMAR (ORFANATOMACHETE/UNIVERSAL MUSIC LATING)
STEREO LOVE

EDWARD MAYA & VIKA JIGULINA (ULTRA)

EL JEFE DE LA SIERRA

LOS TUCANES DE TIUANA (FONOVISA)

HEY BABY (DROP IT TO THE FLOOR)
PITBULL FEAT. T-PAIN (MR. 305/P0L0 GROUNOS/J/RMG)

BESAME
CAMILA (SONY MUSIC LATIN)

FIREWORK
KATY PERRY (CAPITOL)

22 oa |5 THE TIME (DIRTY BIT)
-3-3‘- 2 ”12 THE BLACK EVE PEAS (INTERSCOPE)
@ 41 |3 TENGO TU LOVE

- SIETE (LA VIDA BUENA)

EL CULPABLE
ESPINOZA PAZ (DISA/ASL]

' 43 2 BORN THIS WAy
LADY GAGA {(STREAMLINE/KONLIVE/INTERSCOPE)

GRENADE

BRUNO MARS (ELEKTRA/ATLANTIC)
DEJAME AMARTE MAS
BETO ZAPATA (DISA/ASL)

HASTA MI ULTIMO DIA

LA ORIGINAL BANGA EL LIMON (FONOVISA)

ONLY GIRL (IN THE WORLD)

RIHANNA (SRP/DEF JAM 10JMG)
a4 |4 A QUIEN QUIERO MENTIRLE
o .‘ B waac antrony (SONY MUSIC LATIN)

LA CIUDAD DEL OLVIDO
EL TRONO OE MEXICO (FOHUVISA)

E | TU ANGELITO
.‘ '! CHIND Y NACHO (MACHETE/UNIVERSAL MUSIC LATIND)

MIENTRAS DORMIAS
PESADO (DISA/ASL)

. CONTESTAME EL TELEFONO
ALEXIS & FIDO FEAT. FLEX (SDNY MUSIC LATIN}

- 2
@ @ & EFES MiNECESIDAD
= EL BEBETO (DISA/ASL)
viP

© B

/ FITO BLANKO FEAT. FUEGO (CHOSEN FEW EMERALLVCROWN LOYALTY)
8 7

| MERENGUE ELECTRONICO
D =

OMEGA (PLANET/SONY MUSIC LATIN)

' MERIO DE TI
Julion Alvarez Y Su Norteno Banda return to

GLORIA TREVI (UNIVERSAL MUSIC LATIND)

EL HOMBRE QUE MAS TE AMO
VICENTE FERNANDEZ (SONY MUSIC LATIN)

No. 1for a 12th week on Regional Mexican i 4

Airplay with “Ni Lo Intentes.” The song’s

dozen weeks at the top mark the longest

Ne. 1run on the list since Banda el Recodo’s

“Dime Que Me Quieres” spent 17 weeks

there beginning in June 2010.
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TITLE {IMPRINT / PROMOTION LABEL)

CRISTIAN CASTRO (
VIVA EL PRINCIPE URVERSAL MUSIC LATNO O1S013UME @~ |

e

1 1 14

2 2 |5 RICKY MARTIN
MUSICA + ALMA + SEXD SONY MUSIC LATIN 54472
- | PRINCE ROYCE et
' I & ."53 PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN 7'
& W6 ' WISIN & YANDEL
10S VAQUERDS: EL REGRESO WY/MACHETE 015218/ UMLE
CAMILA
DEJARTE DE AMAR SONY MUSIC LATIN 59881
ENRIQUE IGLESIAS

LI
4 B 35 EUPHORIA UNVERSAL REPUBLICUMVERSAL MUSIC LATIND 014448 UMRGUMLE

= ' SHAKIRA
? ] " " 0 SALE EL SOL EPIC 77433/SONY MUSIC LATIN
(- X

LN 1 OS BUKIS |
—i' & ‘r TITO "EL BAMBINO"
4

QEI!

LTI, 35 ANIVERSARIO FONOVISA O54508UMLE |
INVENCIBLE SIENTE 655070/UMLE g
6 VARIOUS ARTISTS
LAS BANDAS ROMANTICAS DE AMERICA DISA 721627/ UMLE
Tt“ | RKM & KEN-Y K|
#_FEEYER PINA 70204/SONY MUSIC LATIN
I 13 18 PITBULL
. a ARMANDO MR 305/FAMOUS ARTIST 33050/SONY MUSIC LATIN
} DON OMAR "
| __E_ “J “' MEET THE ORPHANS: THE XING IS BACK. HETE 014357 UMLE
@ i7 16 LARRY HERNANDEZ
& = 2 SUPER EXTTOS: LA HISTORIA OF LS EXITDS MENDETAFONOVISA 570058 UMLE
48 {5 1z VARIOUS ARTISTS

1

40 ANVERSARND DSA RECOROS. 1ERA. DECADA OF EXTOS 200 - 2010 DX 20500 UMLE
ROBERTO TAPIA

e lﬁ' 2 LIVE FONOVISA 354623/UMLE
"> 55 .s MARC ANTHONY -
il 1-.’.’ | @! _ICENOS SONY MUSIC LATIN 67402

VARIOUS ARTISTS
BANDA #1'S 2010 DISA 721622/UMLE

MARCO ANTONIO SOLIS

18 18 17

€N TOTAL PLENITUD FONQVISA *54570/UMLE @ e
MARCO ANTONIO SOLIS
MAS DE MARCO ANTONIO SOLIS FONOVISA 35421 6AUMLE &

';- AVENTURA 7]

- THE LAST PREMIUM LATIN 20800/SONY MUSIC LATIN

VARIOUS ARTISTS
AMANECER BAILANDO PLATINO 11097

= i q
23 |23 17 VARIOUS ARTISTS

CORRIDOS #1'S 2010 DISA 721623/UMLE

= GERARDO ORTIZ
_24 i & '49 NI HOY NI MANANA DEL 6B924/SONY MUSIC LATIN [
=i LOS TUCANES DE TIJUANA is
25 6 16 EL ARBOL FONDVISA 354613 UML_E
VARIOUS ARTISTS
‘2-6 %8 1 DURA #1'S 2010 OISA 721624/UMLE
57 52/ LOS INQUIETOS DEL NORTE
| ” '-|.="' II LAS PUERTAS DEL INFIERNO EAGLE MUSIC B123 .
i JUANES
28 3’ ‘ WALMUSIC LATING 015027/UMLE &
"5g 29 lap! LOS INQUIETOS DEL NORTE |
?9 32_ _-30. | _VAMOS A DARLE CON TODQ EAGLE MUSIC 3812 @
. JENNI RIVERA
30 19 15’ LA GRAN SENORA: EN VIVE FONOVISA 354603/UMLE @
i' n 22 CHINO Y NACHO o
ol . MI NINA BONITA MACHETE 014142/UMLE X
- JENNI RIVERA
31 35 66 ﬁRAN SENORA FONOVISA 354398/UMLE I
T ‘a4 25 VICENTE FERNANDEZ
2 3‘_- .lg EL HOMBRE QUE MAS TE AMO SONY MUSIC LATIN 78479
K-PAZ DE LA SIERRA
34 2 3 _mﬂ TODA LA VIDA.. DISA 721608/UMLE
; "2 oz LOS TITANES DE DURANGO £
' _‘_‘“‘\';x 15 EXITOS DiSA 721552/UMLE
@ 41 27 RAMON AYALA Y SUS BRAVOS DEL NORTE
- SUPER #1'S FREDDIE 3065

HECTOR ACOSTA: EL TORITO
OBLIGAME D.AM VENEMUSIC/UNVERSAL MUSIC LATNO 654CSUMLE
LOS TERRIBLES DEL NORTE
SUPER #1'S FREDDIE 3067

;53 EL TRONO DE MEXICO
" EN VIVO: DESDE NUEVA YORK FONDVISA 354612/UMLE @

a2
A
38 39

008 CLASICOS: LIBRE/AMAR SIN MENTIRAS SQ,N! MUSKC LATIN 84367 =

. VOZ DE MANDO
CON LA MENTE EN BLANCO DISA 721613/UMLE

a1 @19
_@‘ 507 17! VARIOUS ARTISTS
| NORTENO #1'S 2010 DISA 721621 EX/UMLE

@ 53 1§ EL GRAN COMBO e
W | | SALSA UN HOMENAJE A EL GRAN COMBO POPULAR 1035 | =

ESPINOZA PAZ
a4 45 30 DEL RANCHO PARA EL MUNOO VIDEOMAX/DISA 72159 UMLE
@ 512

VARIOUS ARTISTS
40 ANNESARI) DISA RECORDS: DECADA DE LOS 905 - DISA 720589UMLE (5
CHAYANNE

4620 S Gy IMPOSIBLE SONY MUSIC LATIN 61972

LOS CUATES DE SINALOA

ﬂ— ! nds TOCANDO WITH THE MAFIA SONY MUSIC LATIN 77513

44 17 VARIOUS ARTISTS
RADIO EXITOS: EL 0ISCO DE ANO 2010 DISA 721604/UMLE

@ 62§ NOEL TORRES
2 ] E' - AL FRENTE Y DE FRENTE DEL 80677/SONY MUSIC LATIN

JUAN LUIS GUERRA Y 440 o
50 a ASONDEGUERRA CAPITOL LATIN 42483 O

Ea K i _§ NS sl
Latin singer/songwriter Sie7e breaks into
the top 10 of Latin Pop Airplay for the first
time as feel-good hit “Tengo Tu Love”
leaps 19-9 with 4.5 million impressions (up
34%). He debuted on the chart in 2009
with a remake of Bobby McFerrin’s “Don’t
Worry, Be Happy,” which peaked at No. 23.
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

P38 NI LO INTENTES

LCLLLLT I Juuion ALVAREZ Y S NORTERO BANDA DISAASL. | 0 _‘_
ME ENCANTARIA 2
FIDEL RUEDA 0ISA 1
GRACIAS A DIOS q
VIOLENTO DISA/ASL " ;
EL PADRINO ! ¢
JOAN SEBASTIAN FONOVISA o -
' ROBARTE UN BESO '.‘ 3

INTOCABLE G.|.M e

INCREIBLE

GERARDO ORTiZ DEL/SONY MUSIC LATIN

. 5 3 BANDA SINALOENSE MS DE SERGIO LIZARRAGA 0)SA/ASL
) ARRASTRANDO LAS PATAS
A Rl LARRY HERNANOEZ MENDIETA/FONOVISA o 3 8
ME DUELE A
8 958 ROBERTO TAPIA FONOVISA o
j NO ME DIGAS -~
_'.‘-1‘ 10 27 EL CHAPG DE SINALOA DISA a, 19
MENTE EN BLANCO
@ i VOZDEMANDO 0S8 = 5
m ‘15 'g LA ULTIMA SOMBRA m
1 G ORTIZ DEL/SONY MUSIC LATIN B A
NINA DE MI CORAZON
= [ LA ARROLLADORA BANDA EL LIMON DE RENE CAMACHE DISA 12 12
<o MI NECESIDAD il
” | 3 GRUPO MONTEZ DE DURANGD DISA _ 5 ';.1 3— 13
CUANTO ME CUESTA
@ U2 HARROLLAIJORA BANDA EL LIMON DISA 14 7
a 12 25 EL TROKERO LOKOCHON R .

b 14 20

EL JEFE DE LA SIERRA

LDS TUCANES OE TIJUANA FONDVISA

NI EL DIABLO TE VA A QUERER
L0S RIELEROS DEL NORTE FONOVISA

EL CULPABLE

ESPINOZA PAZ DISA/ASL

DIME QUE ME QUIERES

BANDA EL RECODO FONDVISA

DEJAME AMARTE MAS

BETO ZAPATA DISA/ASL

ARTIST (IMPRINT / PROMOTION LABEL)
CORAZON SIN CARA
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NO ME DIGAS QUE NO |
| ENRIOUE {GLESIAS PEAT, WISIN & YANDEL UNVERSAL MUSIC LATWO |
SALE EL SOL
SHAKIRA EPIC/SONY MUSIC LATIN
CORAZON SIN CARA
PRINCE ROYCE TOP STOP
LLUEVE EL AMOR
TITO “EL BAMBING® SIENTE
LOCA
SHAKIRA FEAT. EL CATA EPIC/SONY MUSIC LATIN
BON, BON
PITBULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN
QUIEN TE QUIERE COMO YO
CARLOS BAUTE WARNER LATINA
ZUN ZUN ROMPIENDO CADERAS
WISIN & YANDEL MACHETE/UNIVERSAL MUSIC LATINO
TENGO TU LOVE
SIETE LA VIDA BUENA
LO MEJOR DE MI VIDA ERES TU
RICKY MARTIN FEAT. NATALIA JIMENEZ SONY MUSIC LATIN
EL AMOR QUE PERDIMOS
PRINCE ROYCE TOP STOP
ESTOY ENAMORADO
WISIN & YANDEL WY/MACHETE/UNIERSAL MUSIC LATIND
FIREWORK
KATY PERRY CAPITOL
DANZA KUDURO
DON OMAR & LUCENZO YANISYORFANATOMACHETE/UNIVERSAL MUSIC LATING |
A QUIEN QUIERO MENTIRLE
MARC ANTHONY SONY MUSIC LATIN
CUANDO ME ENAMORO
_ENRIQUE IGLESIAS FEAT JUAN LUIS GUERRA UNVERSAL MUSIC LATINO
THE TIME (DIRTY BIT)
THE BLACK EYEQ PEAS INTERSCOPE
TABOO
DON OMAR GRFANATO/MACHETE/UNIVERSAL MUSIC LATING
BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
GRENADE
BRUNO MARS ELEKTRA/ATLANTIC

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

P2 ll DANZA KUDURO

d
] A

RKM & KEN-Y PINA

ARREPENTIDA

ANGEL & KHRIZ MACHETE/UNIVERSAL MUSIC LATIND
TU SI QUIERES, TU NO QUIERES

13 PRINCE ROYCE TOP STOP L 129 19 WKS wumammvmmmmﬂammmg
1 12 NO ME DIGAS QUE NO y 5 45 LLUEVE EL AMOR
ENRIQUE IG&SMSMMSIM&W TITO "EL BAMBINO® SIENTE
a3 2 97 DANZA KUDURO 3 3 5y BON,BON
‘_' DON OMAR & LUCENZO VAN'\_URFANATU/MMI'ETE/UNNERSAL MUSIC LATINO A Il i PITBULL MR. 305/FAMQUS ARTIST/SQNY MUSIC LATIN
% | 3 21 BON, BON 4 29 ESTOY ENAMORADO
:' PITBULL MR 305/FAMOUS ARTIST/SDNY MUSIC LATIN 2 WISIN & YANDEL WY/MACHETE/UNIVERSAL MUSIC LATINO
W j0 LLUEVE EL AMOR @) : |3 ZUN ZUN ROMPIENDO CADERAS
i TITO “EL BAMBINO” SIENTE . ] WISIN & YANDEL MACHETE/UNIVERSAL MUSIC LATINO
6 5 o8 ME DUELE LA CABEZA 7 o3 DANDOLE
o HECTOR ACOSTA 0.A.M /VENEMUSIC GOCHO FEAT. JOWELL Y OMEGA NEW ERA/VENEMUSIC
@ 1, 7» DANDOLE 7§ 34 LADESPEDIDA
- GOCHO FEAT. JOWELL Y OMEGA NEW ERA/VENEMUSIC il | DADDY YANKEE EL C#RTEL/SONY MUSIC LATIN
" 12 17 APRENDE A SER INFIEL 3 11 LA MELODIA
5 | J'MARTIN EL MOVIMIENTD - JOEY MONTANA CAPITOL LATIN
aj 23 ESTOY ENAMORADO 4 |4 TABOO
i - L = WISIN & YANDEL WY/MACHETE/UNIVERSAL MUSIC LATIND DON OMAR ORFANATO/MACHETE/UNI\_IERSAL MUSIC LATING
Q y 3 NOPUEDO CREER (| CANT BELIEVE) 10 23 TU ANGELITO
: 24 HORAS CACAO/MACHETE/UNIVERSAL MUSIC LATINO CHIND Y NACHO N_IACHETE/UNIVERSAL MUSIC LATINO
1 13 29 RESCATE ) |, |; CONTESTAME EL TELEFONO
'__ - 9 ALEXIS & FIDO FEAT. DADDY YANKEE SONY MUSIC LATIN - | ALXIS & F1OO FEAT. FLEX SONY MUSIC LATIN
g8 g ZUN ZUN ROMPIENDO CADERAS @ 13 11 VIP
i WISIN & YANDEL MACHETE/UNIVERSAL MUSIC LATINO LITO BLANKO FEAT. FUEGD CHOSEN FEW EMERALD/CROWN LOYALTY
: ﬁ g |7 S!NOLE CONTESTO @_ 14 RESCATE
1-’ = PLAN B PINA - i ALEXIS & FIDO FEAT. DAﬁOrDV YANKEE SONY MUSIC LATIN
15 INVIERNOS ) MAS
@ |15 16 ELVIS CRESPD FEAT. ZONE D'TAMBORA FLASH/SONY MUSIC LATIN 14 12 1 RKM & KEN-Y PINA
= o] DOMINICANITA ; . QUE BUENA TU TA
,_‘_.'-: 0 13 YUNEL CRUZ KOB/SO1 ~ﬁ|. 15 20 FUEGO CHOSEN FEW EMERALD
46 7 g ELAMOR QUE PERDIMOS 47 2 M CORAZON ESTA MUERTO
PRINCE ROYCE TOP STOP . RKM & KEN-Y PINA
€ 17 12 LO MEJOR DE M! VIDA ERES TU 43 4 HOY LOSIENTO
\ }'E RICKY MARTIN FEAT. NATALIA JIMENEZ SONY MUSIC LATIN - ZION & LENNONX FEAT. TONY OIZE PINA
= MR. SAXOBEAT 18 15 7 ESTOY ENAMORADO
ik ALEXANDRA STAN ULTRA DON OMAR MACHETE/UNIVERSAL MUSIC LATINO
.@1 isp |2 MI CORAZON ESTA MUERTO ®| 31 & ME ENAMORE

IGLESIA

1SSA GADALA VENEMUSIC

OMEGA PLANET

BETWEEN THE BULLETS

ENRIQUE EXTENDS NO. 1 LEAD

Enrique Iglesias nets his 22nd No. 1 on Hot Latin Songs as “No Me Di-
gas Que No,” featuring Wisin & Yandel, skips 3-1 in its 14th week (14.5
million listener impressions, up 28%, according to Nielsen BDS). It ex-

S

tends his lead over Luis Miguel (16) as the act with the most No. 1s in
the chart’s 25-year history. Tropical WSKQ New York spurred the rise.
The station’s 42 spins (a gain of 28) during the tracking week caused a
122% jump in audience at the format.

—Rauly Ramirez

Data for week of MARCH 19, 2011

pop, 16 tropical, 9 Latin rhythm) are electronicaily monitored 24 hours a day, 7 days a week

TOP LATIN ALBUMS: See Charts Legend on billboard.biz for rules and explanations. All charts ® 2011, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved

HOT LATIN SONGS: 113 stations (64 regional Mexican, 26 Latin
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DIGITAL SONGS

{NIELSEN SOUNDSCAN

Billbeard.

(HANSHIN/SOUNDSCAN

INTEANATIDNAL) MARCH 19, 2011 | JAPAN/PLANTECH) MARCH 19, 2011
1 + SOMEONE LIKE YOU 4 95 ETERNAL
ADELE XL JIN AKANISHI WARNER
& 2 PRICETAG 2 {p WHAT THE HELL
P b JESSIE § FT. B.0.B LAVA "% AVRIL LAVIGNE SONY
BORN THIS WAY ANSWER
3 5 | a0v GAGA STREAMLINE/KONLIVE 3 NEW yospreic
F r o
, S&M LOTUS
R Rt sre - “. __ARASHI JOHNNY'S
5 3 GRENADE 5 {3 SENSE OF WONDER
BRUNO MARS ELEKTRA RIP SLYME WARNER
- ROLLING N THE DEEP o KARON
8 & jmew L NEGOTO KI/0ON -
YEAH 3X : EXIT
T T Chmis BROWN JVE 7 NEW poRuocRARFITTI SONY
B & HIGHER 8 | BOBNTHIS WA
L TAIO CRUZ FT. KYLIE 4TH & BROADWAY " LADY GAGA UNIVERSAL
§ ONTHE FLOOR g 7 TOMODACHINO UTA
JENNIFER LOPEZ FT. PITBULL ISLAND * BUMP OF CHICKEN TOY'S FACTORY
b8 [|s WHO'S THAT CHICK? 40 1] NANI KA HITOTSU

DAVID GUETTA FT. RIHANNA GUM/POSITIVA

BILLBOARD CANADIAN HOT 100

o BH
ZZ == (NELSEN SOUNDSCANBDS)  MARCH 19,2011
41+ BORNTHIS waY
LADY GAGA STREAMLINE/KONLIVEAINTERSCOPE
i . 3 ONTHEFLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
@ 4 TONIGHT (I'M LOVIN' YOU
ENRIGUE IGLESIAS FT. LUDACRIS & DJ FRANK E Lt IVERSAL REPUBLIC
-
S&M
- ‘ T 5 RIHANNA SRP/DEF JAM
§ g F**KIN'PERFECT
PINK LAFACE
~-
. GRENADE
-I._‘.. 3 BRUNO MARS ELEKTRA
MORE
o _ USHER LAFACE
FIREWORK
B 7 KATY PERRY CAPITOL
9 g HELLO
MARTIN SOLVEIG & DRAGONETTE BIG BEAT .
10 42 COMING HOME

DIDOY - DIRTY MONEY FT. SKYLAR GREY BAD B0Y/INTERSCOPE

DIGITAL SONGS

{NIELSEN SOUNDSCAN
INTERNATIONAL)

IN THE CLUB
DANNY SAUCEDO ARTISHUSET

MARCH 19, 2011

. POPULAR

ERIC SAADE KING ISLAND ROCKYSTAR

MY HEART IS REFUSING ME
LOREEN MOHITO

ME AND MY DRUM
SWINGFLY FT. CHRISTOFFER HIDING EMI

LEAVING HOME
NICKE BORG ELECTRIC/VERSITY RIGHTS

SPRING FOR LIVET
SARA VARGA KING ISLAND ROCKYSTAR

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE

E DET FEL PA MEJ
LINDA BENGTZING WARNER

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

1 5
2 NEW
3 NEW
. New
5 NEW
B NEW
ol 12
B nNew
[ ] i

10 NEW

OH MY GOD!
THE MONIKER WARNER

4 SWITZERLAND

-
1

DIGITAL SONGS
(NIELSEN SOUNDSCAN
INTERNATIONAL)

GRENADE
BRUNO MARS ELEKTRA

MARCH 19, 2011

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE

ROLLING IN THE DEEP
ADELE XL

SUN IS UP
INNA ROTON ROMANIA

COMING HOME

DIDDY - DIRTY MONEY FT. SKYLAR GREY BAD BOY

HIGHER
TAIO CRUZ FT. KYLIE 4TH & BROADWAY

WHO'S THAT CHICK?
DAVID GUETTA FT. RIHANNA GUM/POSITIVA

HEY (NAH NEY NAH)
MILK & SUGAR V§. VAYA CON DIDS SPINNIN'

B 5
S8
i | o)
5 3
E 6
v o
. s
° 10
10 9

" sTAY

HURTS KITSUNE/MAJOR LABEL

Data for week of MARCH 19, 201 |
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S&M
RIHANNA SRP

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE

COMING HOME
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JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (NTERSCOPE

THE LAZY SONG
BRUND MARS ELEKTRA

HAPPINESS
ALEXIS JORDAN ST_ARROD'ROC NATION

MORE
USHER LAFACE

DIRTY TALK
WYNTER GORDON BIG BEAT

JdL
S5 NORWAY

DIGITAL SONGS

| (NIELSEN SOUNDSCAN
INTERNATIONAL)

HAPPINESS
ALEXIS JORDAN STARROC/ROC NATION

GRENADE
__ BRUNO MARS ELEKTRA

HABA HABA
STELLA MWANGI MWANG!

OLBRILLER
ERIK OG KRISS MTG

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE

GLORIOUS
MARIA HAUKAAS STORENG SONY MUSIC

SNAKKE LITT
AOMIRAL P JAMPRODUCTIONS

ETTER REGNET
ERIK 0G KRISS M1G

HIGHER
TAID CRUZ FT. KYLIE 4TH & BROADWAY

MARCH 19, 2011

4+ FINLAND

DIGITAL SONGS

u§ L& (NIELSEN SOUNDSCAN
E2 S NTERNATIONAL) MARCH 19, 2011
§ | ONTHEFLOOR
JENNIFER LOPEZ FEATURING PITBULL ISLAND
@ |2 SELVAPAIVA
! PETRI NYGARD OPEN RECORDS
3 3 BORNTHIS way
LADY GAGA STREAMLINE/KONLIVE
1 S&M
A5 phanwa sre
5 4 GRENADE
BRUND MARS ELEKTRA
; ; BETTER OFF DEAD
k !
B NEW T SounDs ARNIDKI
7 o MISSAMURUSENI ON
JENNI VARTIAINEN WARNER
T DURAN DURAN
" BONEW ek vARTIAINEN WARNER
ROLLING IN THE DEEP
9 RE pmex
10 [ BLACK AND YELLOW

WIZ KHALIFA ROSTRUM
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NEW
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SOMEONE LIKE YOU
AQELE XL

PRICE TAG
JESSIE § FT. 8.0.B LAVA

S&M
RIHANNA SRP

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE

ROLLING IN THE DEEP
ADELE XL

CHAMPION
CHIPMUNK FT. CHRIS BROWN JIVE
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ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

BORN THIS WAY
LADY GAGA STREAMLINE'KONLIVE

TONIGHT (I'M LOVIN' YOU)
ENRIQUE IGLESIAS FT LUDACRIS & 0J FRANK € UISVERSAL REPUBLIC

~ SOLAMENTE TU

PABLO ALBORAN TRIMECA ESTUDIOS Y PRODUCCIONES

Loca
SHAKIRA FT. EL CATA EPIC

BLANCO Y NEGRO
MALU SONY MUSIC

THE TIME (DIRTY BIT)
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WHO'S THAT CHICK?
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S&M
RIHANNA SRP

SOMEWHERE OVER THE RAINBOW WHAT A WONDERFUL WORLD
ISRAEL 12" KAMAKAWIWOOLE BiG BOY/MOUNTAN APPLE

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE

DISCOTEX! (YAH!)
DJ FRANK. BIP

GRENADE
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JUST CAN'T GET ENOUGH
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YEAH 3X
CHRIS BROWN JIVE
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S&m
RIHANNA SRP

ROLLING IN THE DEEP
ADELE XL

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE

YEAH 3X
CHRIS BROWN JIVE

GRENADE
BRUNO MARS ELEKTRA

HELLO
MARTIN SOLVEIG & DRAGONETTE TEMPS D'AVANCE

TILL THE WORLD ENDS
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KATY PERRY FEATURING KANYE WEST CAPITOL
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COMING HOME
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" HAPPINESS
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THE TIME (DIRTY BIT)
THE BLACK EYED PEAS INTERSCOPE

" BORN THIS WAY
LADY GAGA STREAMLINE/KDNLIVE/INTERSCOPE

A PARTIR DE HOY
MARCO DI MAURO DUETO CON MAITE PERRONI WARNER

SALE EL SOL
SHAKIRA EPIC

"FIREWORK
KATY PERRY CAPITOL

DIA DE SUERTE
ALEJANORA GUZMAN CAPITOL

ME RIO DE TI
GLORIA TREVY UNIVERSAL

ONLY GIRL {IN THE WORLD)
RIHANNA SRP/DEF JAM

SONE
Z0E CAPITOL

" POR BESARTE

SANDOVAL FT. ALEKS SYNTEK WARNER
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RIHANNA FT. ORAKE SRP
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1,600 FACES (Sony/ATV Tree Publishing Campany, BMUTom-
douglasmusic. BMY), HL CS 45

16 SECDNDS (Nappy dedy Music ASCAP/Universal Music -
Z Turies LLC., ASCAP/Salaam Rernv Music. ASCAP/EMI Apnil
Music. inc., ASCAP) AMP/HL. RBH 37

21ST CENTURY GIRL (Redfly Songs GmbH, STIM/Reach
Glogal Sorgs, BMV0Banga Music. BMi) H100 99

AEVERMORE (Soup Sandwich Mustc, ASCAP/Bug Music
ASCAP/Kemn Music. ASCAP/Daddy's New Bowne

ASCAP/Expression In Theory, ASCAP) RBH 56

6 FOOT 7 FOOT (Voun%Mnney Publishing inc . BMUWamer-
Tamerlane Publishing Corp , BMY/Galassi Foreign Floss Pub-
lishing. Inc, BMVCherry lane Musn: Pubhsmng Company Inc
ASCAP/Caribe Music Corp r&salls Ine Music,
LLC ASCAP). AMP/CLM/HL H100 24

o

.
AINT THINKIN' ‘BDUT YOU (Shago Musw BiiMoney Mack
Music, BMISongs Of Universal Inc , BMVCuiture Beyond Ur
Expenence Publishing BMUKMacnificent, BMIy AMP/HL,
RBH

ALL ABOUT THE SEX (IT AIN'T ALL ABOUT THE SEX)
(Checkman Music, ASCAP) RBH 66

ALL T WANT IS YOU (Salaam Rermi Music, ASCAP/EMI Aprl
Music. Inc . ASCAP/M,J Publishing, ASCAP/Songs Of Univer-
sal Inc, BMI), AMPHL, RBH 50

ALL OF THE LIGHTS (Please Grmme/wy Pubihshing Inc ,
BMUEMI Blackwood Music Inc BMIWay Above Music.
BMV/Sony/ATV Songs LLC, BMVUnversal Music Corporation.
ASCAP/Sabriel 1z Myne, ASCAP), AMPHL. H100 29, RBH 6

ALL YOUR LDVE (Not Listed) RS 63

£L AMOR QUE PERDIMOS | Of Top Stop Music Pup-
lishing, BM/Dre 2 Sirong Music Pubhshing, BMI) LT 17

ANYTHING (Soul Chiid Music ASCAP/Umversal Mussc Corpo—
«ation. ASCAP/fee Bass Music Inc_BMI/EMI Bla
Music Inc BMVAMino Music Inc BMIWonda Srmgs
BMV/Alpine Music Pubkshing, BMI/Sony/ATV Songs LLC.
BMUSwizz Beatz Publishing SESAC/Universal Tunes.
SESAC/Songs Of Universal, Inc... SESAC/EMI April Music, Inc
ASCAP/Linton Chiarles Music & Media Publishing, ASCAP),
AMPHL.RBH 55

ARE YOU GONNA KISS ME OR NOT {Sexy Traclor Music,
BMI/Big Loud Bucks, BMVHope-N-Cal Music, BMI/Cal [V
Enfertainment LLC BMYOId Desperados, LLC ASCAPN2D
Publishing Company Inc , ASCAP/Cargl Vincen! And Associ-
ates, LLC . ASCAP) AMPCS 4 H100 36

ARRASTRANDO LAS PATAS (Menﬁxe\a Music Publishing.
BMYTN Ediciones Musicaies, BM) LT 16

ASTDN MARTIN MUSIC (First N' Gold Pubfishing,
BMVSony/ATV Songs LLC. BMIColione Rook Barto Publish-
ing. BMYWarner-Tamerlane Publishing Corp.. BMEMI Black-
wood Music Inc - BM{/Live Write LLC, BMVEMI Foray Music,
SESAC/Chrisette Michele Music, SESAC/Four Kings Produc-
tion tnc , SESAC/4 Biunts Lit At Once Pubhistung, BM(),
AMPHL, RBH 11

il B

BABY {Canon's (and Music Publlshlng ASCAP/EMI Agnl
Music. inc  ASCAPALcky June Music Publishing, ASCAP}.
HL, RBH 83

BACKSEAT (New Boyz Pubiistung LLC, BMU/Primary Wave
Bran. BMIMNiles Hollowell-Dhar Publishing Designee,
ASCAP/Dawid Singer-vine Publishing Designee. ASCAP/Devin
Taiies Publishing Oesignee. ASCAPAndie Pop Music ASCAP)
H100 50

BACK TO DECEMBER (Sony/ATV Tree Pubhshmg Company
BM{/Taylor Swift Music BMI) HL CS 6, H100 32

BASS DOWN LOW (Indie Fop Music. ASCAP/SOny/ATV Tunes
LLC. ASCAP}. HL. H100 100

BEAUTIFUL (Hannah Eight Music SESAC/Koball Music Pub-
listing Amenica. Inc - ASCAP/Mas Appeal Entertainment
BMI/Stephen L Saxon Jr, ASCAP) RBH 80

BEAUTIFUL EVERY TIME (Mike Curb Music BMU/Sweel Hys-
teria Music. BMiMagic Mustang Music, BMISengs of
StyteSonic, SESAC/Mebvms Pistol Music SESAC/Melvinis
Bullets Music SESAC/Hodges Publishing BMI). AMPCS 36

BESAME (Sony/ATV Discos Music Publishing LLC.
éASA AP, /Sony/AT\/ Mexico. S A De C V./Westwood Publishing

BEST NIGHT DF MV LIFE {Chef Huxiable Music Pubhshrng
BIMVEMI Blackwood Music Inc BMYE Hudson Music LL
BMU/Chameteon Pubhishing. BMI/Sly As A Foxx Music, Inc .
BMSongs Of Universal, Inc - BMUWB Music Corp. ASCAP)
AMP/HL, RBH 68

BEST SONG EVER (Purple Monkeys, SESAC/Miss Tomasina
Songs, BMiMiss Shaw Songs, BMUPurple Cape Music,
BMUole, BMI) CS 46

BLACK AND YELLOW (PGH Sound Publishing. ASCAP/WE
Music Corp., ASCAP/EMI Music Publisting Lid , PRS/EMI
April Music, Inc - ASCAP}, AMP/HL. H100 26, RBH 35

BLEED RED {Songs Of Unversal inc, BMVSuper Phonic
Music. BMi/EverGreen Copyngms BMVPreny Woman Pub-
lishing, LL.C, BMI), AMPHL, CS 16,

BLOW {Dynamite Cop Music, BMI/Wr\era Da Kasz At BMIUni-
versal Music Sweden AB. STIMUnwersal Music - MGB
Sangs. ASCAP/Kasz Money Pubiishing, ASCAP/Kojakirax Kasz
Money Publishing, ASCAP/Prescription Songs, LLC..
ASCAP/Matza Ball Music. BMUMaratone AB, STIM/Kobalt
Music Publishing America. Inc , ASCAP) AMPAHL, H100 7

BON, BON (Piibull's Legacy mbllshrng BMVUnwersal Music -
Careers, BMI/UmversaI Music Puslishing, SIAE/Ricords sirCo ,
SIAE/Beechwood Music Corporation. BMIHFA BMI} 1T 7

BOO (Not Listed) RBH 90

BORN THIS WAY (Stefan Germanctta py/k/a Lady Gaga,
BMUHouse Of Gaga Publishing, Inc , BMISany/ATV Songs
LLC BMV/GioJoe Music Inc , BMIWamer-Tamerlane Publish-
ing Corp BMI/Garibay Music Publishing, BM#), AMP/HL,
H1001. LT 36

BOW CHICKA WOW WOW (North Greenway Productions,
ASCAP/Sany/ATV Tunes LLC, ASCAP/Mars Force Music
ASCAP/Northside independent Music Pubiishing,
ASCAP/Bughouse, ASCAP/Music Farmamanem LLC.
ASCAP/Roc Car Publishing, ASCAP/EMI Apnl Music. Inc ,
ASCAP/Toy Plane Music, ASCAP/ATt For Art's Sake Music,
ASCAP/Bug Music. ASCAP/ArtHouse Entertamment LLC,
ASCAP/L2te 80's Music, ASCAP/Westside Independent Pub-
Iishing, ASCAP/Young Money Publishing Inc , BM/Warmer-
Tamerlare Publishing Corp . BMI). AMP/HL H100 48

BOYFRIEND (Bug Music. Inc , BMI/Sony/ATV Songs LLC,
BMIMy Own Chit Music BMVEMI Blackwood Music Inc,
EMVDNgeg Boyz Publishing LLC. BM/Primary Wave Brian, BMI)
H10(

BRING IT BACK (Markous Roberts Publlsninngesrgnee
BMI/Harold Duncan Publishing Designee. BMVDonguez
Woods Publishing Designee BMULakeem Mattox Publishing
Designee, BMVAShlc, Hill Publishing Designee. BM}) RBH 29

BROWN CHICKEN BROWN CDW (Me!rosé South,
ASCAP/UmversaI Macirhyco ASCAP/Sony/ATV Acuff Rose

Music, BMYSix Ring Circus Songs. BMI). AMP/HL. CS 40

A BUNCHA GIRLS (Sony/ATV Trez Publishing Company,
BMWB Music Corp ASCAP/Melissa's Maney Music Pub-
iishing, ASCAP/Get A Load 01 This Music, ASCAP/EM! Black-
wood Music lnc BMIRhetineck Music, BMI/Stnng Strercher
Music, BMI), AMPHL, CS 48

BUSS IT WIDE OPEN (Mol Lisled) RBH 94

BUZZIN' (B Day B Publlstung ASCAP/Jonathan Rotem
Music. BMYSony/ATV Songs LLC, BMI/Apartment #4 Pub-
hshing, ASCAP/Universal Music Corporation, ASCAP/Mali B
Publishing. ASCAP/Nu Shooz Orchestra LLC, BMISpirit Media
Group. BMI), AMP/HL. H100 68, RBH 78

ycs
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CAN'T BE FRIENDS (Marsky Music BMVJanice Combs Pub-
lishing. Inc . BMVEMI Blackwood Music Inc , BMYYoung
Jones, BMI/Dat Quo Publishing. SESAC/Kab Amenca n
ASCAP/Kab Inc. JASRAC/Apni's Boy Muzik. BMyWamer-
Tamerlane Publishing Corp , BMINo Quincydence Music Pub-
tishing, BMVDowntown DMP Songs, BMI), AMP/HL. RBH 12

CASTLE WALLS (Domari And Ya Majesly's Music.
ASCAP/WB Music Cop ASCAP/Songs Of Universal Inc
BMVUniversal Music - 2 Songs, BMUHotel Brave Music,
BMI/M Shop Pubiishing, BMI ). AMPHL, RBH 91

CAUGHT MY EYE (Caged Sird Mu5|c BMi) RBH 64

THE CAVE (Unwersal Tunes, SESAC), AMPHL, H100 56

CELEBRATION (Tank 1176 Music, ASCAP/K Stephens Music
ASCAP/Songs 4 Ronnie, ASCAP/Doverland 301 Music,
ASCAP/Johnnig Law MusIc, BMI/Sony/ATV Songs LLC
BMU/Products Of The Streets, ASCAP/WB Mustc Corp
ASCAP/Please Endoy The Music, BMI/Sumphiu. ASCAP/Pub-
lishing Designeg Of Aubrey Graham, BMI/Sony/ATV Meiody
BMVStratinum Songs. BMVEMI Apnil Music. Inc , ASCAP/EMI
Biackwood Music Inc , BMiLive Write LLC. BM\)‘ AMPHL,

RBH 96
COLDER WEATHER (Weimerhound Music, BMVUI Dub
Music, BMyAngelika Music. BMUSauthem Ground,
BMIPoj ppsoiotamus Music. BMI) CS 8 H100 42
COLOR (Not Listed) RBH 97

60 !

CDMING HOME (Songs Of Universal Inc . BM{Universal
Music ZSongs BMI/Hote! Bravo Music. BMIM Shop Pub-
lishing, BMI/EMI April Music, Inc , ASCAP/Carter Boys Music,
ASCAP/Dreamuitain, BN, AMP/HL, H100 22

CDNTESTAME EL TELEFONO {Sony/ATV Discos Music Pub-
lishing LLC, ASCAP/L3 Mente Maestra Music Publishing,
BMUmversal-Musica Unica Publishing. BMIRomantic Style
Publishing, ASCAP) LT 45
(JRAZ(JN2 SIN CARA (Sangs 0f Top Stop Music Publishing,

COUNTRY BOY (WB Musw Corp, ASCAP/Greenfund, ASCAP).
AMR CS 58, H100 87

CRAZY GIAL (Mike Curb Music. BM/Sweet Hysteria Music
BMUSany/ ATV Timber, SESACHilisboro Valley SESAC).
AMPHL, CS 43

CRAZY LOVE (Universal Music - Z Tunes LLC . ASCAP/Pen In
The Ground Publisting ASCAP/NS4 | ife Music Publishing.
ASC AP/EMl Apm Musm Inc, ASCAP/) Brasco Music.
ASCAP), A H 72

CRAZY LUV NoI Usled) RBH93

CRAZY WOMEN (Tunies Of Biager Ficiure ASCAP/B«&ger Pic-
ture Group, LLC ASCAPAVisla Loma, ASC
Music, ASCAP/Litile Blue Fgg ASCAP/Koball Mus;c Publish-
Ing America, inc ASCAP/Hodges House Of Sangwriers,
BM/Bluebird In M, Hearl Music, BMI) CS 42

CUANTO ME BUESTA (Ferca Publishing, BM() T25

EL CULPABLE (Arpa Musical, LLC BMI) LT

CUPID (Be: Maeejov Music BMUMy Diet Slans Tomarow, ing ,
BMVSongs Of Universal, inc , BMI/Jason’s Lyrics,
SESAC/Cardraygee Music HJbIlshmg SESAC/Universal Tunes,
SESACi AMP/HL. RBH 100

- m—r=

M‘T;‘ bad o el ]

DANDOLE (Perfect Music, BMUNew Era Entertatnmenl lelsh-
ing, BMIVEMI Blackwood Music Inc. BMI/Pertect Music.
SESAC/Paso A Paso Music Publishing, SESAC) LT 23

DANZA KUOURD (Crown P Music Rmhsmhj] BMVHeHa Pub-
lishinc, SarEMI Blackwood Music Inc . BMI) LT 5

DEJAME AMARTE MAS (Marcha Mus:cal Corporation.

CAP} 17 38

DEUCES (Songs Of Universal, Inc . BMI/Culture Beyond Ur
Experience Publishing, BMy/KMagniicient Muzic, BMI/Ty
g?n Msus»c BMI/EMI Blackwood Music Inc., BMI), AMP; L

H 4.

DID IT ON'EM (Harajuku Barbie Music, BMUManey Mack
Music. BMISongs Of Universal, inc , BMUGalass: Foreign
Flo?as/gupl};shmg Inc BBMVBScaﬂboogs Music, SESAC),

DIRT ROAD ANTHEM (Wamer-Tameriane Publishing Corp .
BMI/indiana Angel Musw BMY/Average Joes Enterlainment
Group LLC, BN%/Avemge JZ8 Music Publishing, BMI), AMP

D.I GDT US FALLIN' IN LOVE (Maratone. ASCAP/Kobali
Mustc %Iisnlng\‘Amenca Inc , ASCAP/Maratone, BMI/Songs
Of Kobalt Music Publishing Amenca, Inc , BMYOh Suks Music,
BMVEM Blackwood Music Inc . BMyPibull's Legacy Publish-
g, BMI/Universal Music - Careers, BMI), AMPHL, H100 47

DON'T YOU WANNA STAY (Sony/ATV Cross Keys Music Pub-
lishing, ASCAP/Becky's Boy Music. ASCAP/Godfather Rich
Muuk ASCAP/Do Write Music, LLC, ASCAP), HL. CS 1, H100

DDWN ON ME (Universal Music Corporation, ASCAP/Chay
Publishing. ASCAP/Songs Of Unversal Inc , BMi/Mick Schultz
Publishing. BMI50 Cent Music Pubiishing ASCAP). AMP/HL
H100 12 RBH 10

DYNAMITE (Kasz Money Pubiishing ASCAP/Maratone,
ASCAP/Kobalt Music Publishing Amenca, Inc , ASCAP/Matza
Bail Music. BMIWhere Da Kasz Af, BMUBannie McKee Music
BMUCYP Two Publishing BMVEMI Apnl Music Inc,
ASCAP/EMI Music Publishing Ltd , PRS), AMP/HL, H100 41

i — a S e B
EMERGENCV (Tank 1176 Music, ASCAP/EMI April Music. Inc
ASCAP/Black Fountain Music, ASCAP/Songs 4 Ronnie,
ASCAP/Doveriand 301 Music ASCAP/Johnnie Law Music.
BMUSony/ATV Mefody BMI/Stratinum Songs, BMY), HL RBH

ERES MI NECESIOAD (Latin Power Music. Inc , BMI) LT 46

ESTOY ENAMORADO (Unwersal-Musica Unica Publishing.
BMI/La Mente Maestra Music Publishing. BMI) LT 11

£.T. (£ach Note Counts, ASCAPKasz Money Publishin
ASCAPMaralone AB, STIM/Wnen F'm Rich You'll Be%ﬂy Bitch,
ASCAP). AMPH100

EXCUSE ME (Nag dey Music, ASCAPAUnversal Music - 7
Tunes LLC . ASSXE/Mass Confusion Productions, Inc,
ASCAP/Universal Music Corporation, ASCAP/Cainon’s Land
Music Publishing, ASCAP/EMI April Mustc \nc

BMI), AMRCS 38

GODD MAN (Ugmoe Music, ASCAP/Universal Music Corpora-
fion, ASCAP/Soulrn%a Muzik, ASCAPNatting Hill Music
Group, ASCAP), AMPHL, RBH 7

GOOD MORNING (Jon Rift Music, BMI} RBH 88

600D TO BE ME (Warner-Tamerlane Publishing Corp.,
BMVGaje Music, BMIStage Thee Songs, ASCAP/Brett James
Cornelius Music, ASCAP/ASTX Music, BMI/RJR Publishing,
BMI), AMPCS 31

GRACIAS A DIOS (Marcha Musical Cory Agorahon ASCAPI LTS

GRENAOE (Mars Fn(ce Music, ASCAP/Bughause ASCAP/Bug
Music, ASCAP/Roc Nation Music, ASCAP/Music Famamanem
LLC, ASCAP/EMI April Music. Inc ASCAP/Tay Plane Music.
ASCAP/AI For Art's Sake Music, ASCAP/ArtHouse Entertain-
meni LLC. ASCAP/Westside Independent Publishing,
ASCAP/SIud;o Beast Music, BMWamner-Tamerlane Publishing

. BMI/Andrew Xan BMYDowntown DMP Songs BMI),

AM ML H100 6, LT 37

GROVE ST. PARTY (JuagmnmaJphurpubnsmng
ASCAP/Dankwion Chatman, BMiLexus Amel Lewis Publishing
Izemgnge lzigdeWarner +Tameriane Publishing Corp , BMY)

MPRBH

“a &
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SemE W, :

H ’éP\ease Gimme My ijhsmng nG, BMVEMI Black-

usic inc , BMVEMI April Music. Inc , ASCAP/Carter
Boys Wusic, ASCAPAman Music, BMI/Mmy Entertainment,
inc, ASCAP/Warner Tamoflane PLJDllShlﬂg Corp. BMI/Copy-
night Control), AMP/HL, RB}

HASTA M1 ULTIMOD DIA (Luna Negra Music Publishing,
BMUEdiciones Musicales, S A DE C.V/EMI Blackwood Music
Inc BMUEditora San Angel SA de CV. ASCAP) LT 39

HEARTACHE (EMI Blackwood Musicinc  BMI/Big Gassed Hit-
ties, BMVUniversal Musnc Corporation, ASCAP/Maciryco
Music. ASCAP) R AMP;

HEART LIKE MINE (Sony/ATV Tree Pubhshing Company,
BMUPink Dog Puphshing, BMI/Watsky Music ASCAP, eyn—
song Publishing Corp , M!])‘ HL, CS12-H10072

HELLO WORLD (Sony/ATY Tree Publishing Company,
BMVTomdouglasmusic, BMUnwersal Music - Careers

SC)

HEY BABV (DROP IT TO THE FLOOR) (Ultra unes
ASCAP/Dipui ST, SACEM/Pibull's Legacy Pubbishing,
BMVUniversal Music - Careers, BMI/NappyPub Music,
BMV/Universal Music - Z Songs, BMI). AMP/HL H100 14, 1T

30

HIGHER (EMI April Music, Inc , ASCAP/UIa Tunes,

ASCAPDipu s.rl, SACEM HL H100 54

HOLD IT Af tg AINST ME% ralone ASCAP/Kobalt Music Pup-
lishing Amefica, Inc., ASCAP/Kasz Mom%mbhs ing.
ASCAP/X8 Music, SOCAN/Prescription Songs, LLC ,
ASCAP/Bonnie McKee Music, BMI/Where Da Kasz Al,
BMVYCYP Two Publishing BMI) H100 16

EL HOMBRE QUE MAS TE AMO () LT 50

HOMEBOY (Sony/ATV Tree Publishing Company.
BMI/Sony/ATV Acuft Rose Music. BMIZSix Ring Circus Songs.

HUSTLE HARD (Guna Publications. BMI} RBH 33

1 . Pl ! 5
ICAN'T LOVI ACK (FSMGI, IMROWCCR Music.
BMUState One Music America, BMI/Sony/ATV Tree Publishing
Egr;xﬂany. BMIMammaw's Combread Music, BMI), AMP/HL,

I'D LOVE TO BE YOUR LAST (Umversai Music Corporation.
ASCAP/Gravilron Music. SESAC/Carnival Music Group.
SESAC/Bluewater Music SESAC) AMP/HL. CS 50

I DON'T CARE (Publishing Designee Of Josh Xantus, BMIPub-
I1shm Designee Of Patrick Banl, BMYSongs Of Universal inc

BMI/Gold Forever Music, Inc , BMI) RBH

| DON'T DESERVE YOU (Colmne Rook Barlo Publishing,
BMIAWamer-Tamerlane Publishing Corp , BMV/Lloyd Banks
WMusic, ASCAP/Songs Of Universal, Inc , BMIUniversal Music
Corporanon ASCAP/Ohayi Publisting. ASCAP) AMP/HL, RBH

IF HEAVEN WASN'T SO FAR AWAY (Big Borassa Music,
LLC BMI/Universal Music - Careers, BMDown The Halch
Music, BMVJonesbones Music ASCAP), AMP/HL, CS 28

IF | WERE A BOY (Songs Of Universal, Inc.. BMVBC Jean Pub-
|IShIﬂ BMVCherry Lane Music Publishing Company Ing ,
/Lsedela Music ASCAP/Gad Songs. LLC, ASCAP)

/CLMAHL, CS 25
| JUSY HAD SEX (Baner Tek Music, ASCAP/Shebar Music
ASCAP/Snuglar Entertainment, ASCAP/J_ Franks Publishing,
ASCAP/Patriof Games Publishing, ASCAP) H100 93
I'm DDING ME {Chuck Harmony's House Publisting.

ASCAP/Embassy Music Corp , ASCAI
BMVRZM Music, BMVSongs of Lasuana BMI) AMP/HL RBH

FALL FOR YOUR TYPE (avor & Moses LLC SOCAN/Lve
Wite LLC. BMVEMI Blackwood Music Inc , BMUTO Music
Group, SOCAN/Songs OI Universal, Inc . BMIMarlina Music,
BA), AMP/HL H100 61, RBH 5

FAMILY MAN (Melodles OI Bigger Picture, SESAC/Bigger Pic-
ture Group. LLC SESAG/Acoustic Peanul Publlshmg
SESAG/Murrah Music Comoration Group, BMVBug Music
Inc_ BMIMichael Murrah Music, BMUKalank M
BMUWarnerTamerlane Publishing Carp , BMVBlg Hlls of
Amylase. BMI), AMPCS 19

FAR AWAY (Marsnrnellow Music, BMUSPZ Music Inc
BMYDowntown DMP Songs, BMYNQC Music Publishing LLC.
ASCAPTF OB Musxc Publlshl ASCAP/YS Publishing LLC,
ASCAP/Stone Agate Music. Bl ) RBH 24

FEEL LOVE (Team S Dot RJpllshlng BMIQuantum Steadystate.
ASCAPHitco South, ASCAP/Universal Music Corporation,
ASCAPALII S Dot Pubhshmg ASCAP/EMI Blackwaod Music
m BMVSongs Of Universal. Inc . BMVLive Wnite LLC. BMI),

FELT GODD ON MV LIPS (StyleSonic Music. BMI/Bilzuzz And
Bilauzz Music, BMBuzz And Buzz Music, BMYSony/ATV Tree
Publishing Company, BMU/Beavertme Tunes, BMUFSMGI.
IMRO/Chestnut Barm Music BMI/Chirysalis Publishing,
BMUEM Blackwood Music Inc , BMI). AMP/HL. H100 75

FIRE FLAME Aﬁungs 0l Universal Inc, BMVMone Mack
Music BMiWarnerTameriane Publlshlng Cory 8 EMVB 'g/gron
Plébhshwng ASCAP/EMI April Music inc , ASCAP). AM

FIREWORK (When I m Rich You'll Be My Bitch, ASCAP/WB
NMusic Corp , ASCAP/EMI April Music Inc , ASCAP/UItra
Tunes, AS AP/Dlplu sri, SACEM/Dal Damn Dean Music
BiUFeemusic BMY2412 SongOLLC BMVEMI Music Pub-
lishing Ltd . PRS:, AMP/HL, H100 10, (T 32

F**KIN' PERFECT (EMI! Blackwood Music tnc , BMI/P'nk
Inside Publishing, BMUMaratone, ASCAR/Kobat Music Pub-
lishing America, Inc , ASCAP/Maratone, BMYSongs Of Kobail
Music Ribhsmné Amenca, Inc , BMI), HL. H100 4

F**K YOU (FORGET YOU) (Chrysalis Music Lid . PRS/Ged
Given Music. BiMI/Mars Force Music, ASCAP/Bughouse,
ASCAP/Bug Music, ASCAP/EMI April Music, inc , ASCAP/Roc
Nation Music, ASCAP/Music Famarmanem LLC, ASCAP/Toy
Plane Music ASCAP/Art For Art's Sake Music, ASCAP/Arl-
House Entertamment LLC, ASCAP/Late 805 Music,
ASSG\IZ/Wesmde Independent Publishing, ASCAP), AMPHL,

4

FOOL FOR YOU (Jacks Love Em&;lum BMVEM! Blackwood
gusnc InLc SMVChrysaIns One Songs, BMVGod Given Music.
), H
FOR THE FIRST ?ME {Unwversal Music - Z Songs, BMI).

AM H100 51

FROM A TABLE AWAY (Big Music Machine, BMI/Super 98
Music. LLC , BMUAnternatioral Dog Music. BMVClamy Tree
Music, BMVSoné/ATVTree Rmnshm%:ompany BMifLove
Monkey Music, BMI), HL, CS 10. K1

' - :

GEORGIA CLAY (Kohaw Music ASCAP/Dudeskimesic.
ASCAP/The Bicycle Music Company ASCAP/Bu Lnuo Songs
ASCAP/Big Songs Of Extreme, ASCAP/ 4§
BMIMarner-Tamerlane Pubhsrnng Com. MVRADIUBULLET
SPublishing, BMI), AMP CS 22

GEORGIA MUD (Sony/ATV Tree Publishing Company,
BMVChrysalts One Songs BMISongs of Jim McCormick,
gréﬁgongs 0Of Elevation. BMyWords To Music. BMI) AMPHL

GOIN STEADY (Not Lisied) RBH 70

GONE {Jackie Frost Music, Inc , ASCAP/Universal Music - MGB
Songs, ASCAP/EMI Blackwood Music Inc., BMUJimipub
Musm BMVEMI Foray Music, SESAC/Rmo Love Is Sbil A Rap-

SESAC/E Hood 66 Music, SESAC/Grandma's Boy Pub-

hsl‘nn SESAC), AMPHL. RBH 62

GONE AND NEVER COMING BACK (God's Cryin’ Publishing,
ASCAP/Sony/ATV Tunes LLC. ASCAP/Ufeeld Publishing
SESAC), HL, RBH 54

GOOD HANOS (Hilloilly . BMURio Nuevo Entertainment

LLC, BMiWamer-Tamertane Publishing Corp.. BM/Made For

This Mustc BMIThe Good The Bad The Ugly Pubiishing,

Go to www.billboard.biz for complete chart data

ASC Music Publishing, ASCAP/Strauss Co ,

LLC. ASCAP/EMI Apni Music, Inc., ASCAP/Stugio Beast
Music, BMYWarner-fameriane Pubhshmg Corp . BMI).
AMP/HL, RBH 25

I NEED A DOCTOR (/8 Music Corp , ASCAP/AIn't Nottung
Goung On Bul F****n, ASCAP/Songs Of Universal, Inc..

Shady Music, Music Company.
inc., BMVUnlve(saI Music - Z Songs. BMI/Hotel B(avo Music.
BMM Shop ) Publishing, BMI) AMPHL, H100 11

IN THE MORNING (Mot Listed) RBH 86

1 SMILE (Gerirude’s Music Publishing, BMIHoceanna Music,
ASCAP/Universal Music Corporation. ASCAP/Avant Garde
Music Hjbhsnm% ASCAP/EMI Apnil Music., Ing , ASCAP),
AMPHL RBH 2/

1 WANNA BE YOUR MAN (R2M Music, BMVSongs Of Lastra-
da, BMVSony/ATV Songs LLC, BMI}, HL, RBH 85

1WON'TLET /g tage Three Songs, ASCAP/Stage Thiee
Music Ltd. PRS/Sony/ATV Cross Keys Music Publishing,
ASCAP/Becky's Bo. Mu5|c ASCAPY CS 15,H100 59

1WOULDN'T BE A MAN (Universal-PolyGrarm nemational
Publishing, ASCAP/Songs De Burgo, ASCAP/Universal Music
- MGB Songs. ASCAP). AMP/HL Cs29

S el e 2

JAR OF HEARTS (Miss Pern Lane Hm\rshm BMVBanen
Yeretsian ASCAP/Drew Lawrence, ASCAP/Piggy Dog,
ASCAP), AMPHI00 17

EL JEFE DE LA SIERRA (Primo Music, Inc , BMI) LT 29

JUST CAN'T GET ENQUGH (will.« am Music. Inc
BMUapl de.ap publishing, BMYTab Magnetic Putlishing,
BMI/Cher% River Music Co , BMHeadphone Junkie Publish-
1ng. ASCAP/EMS April Music. Inc , ASCAP/Native Boys Music,
BMUEMI Blackwood Music Inc , BMVRodney Jerkins Produc-
tions. BMI), HL, H1

JUST LIKE THAT (R Kelly PUDIIShII'I(7] Inc.. BM/Unversal
Music - 7 Songs, BMI IK

JUST THE WAY YOU ARE (EMI April Music, Inc,
ASCAP/Music Famamanem LLC. ASCAP/Mars Force Music
ASCAP/MNorthside Independent Music Hjbklshln/g
ASCAP/Bughouse, ASCAP/Bug Music, ASCAP/Toy Plane
Music, ASCAP/Ar For An's Sake Music, ASCAP/ArtHouse
Entertainment LLC, ASCAP/Dg Rain Publishing, ASCAP/UNI-
vefsal Music Corporation ASCAP/Khalil Walten Publishing

g iee, ASCAP/Roc Nation Music, ASCAP/Uppes Deck,

ASC: P) AMPHL. H100 25

KEEP IN MIND (Jeffrey Steele Music, BMI/BPJ Adminisiration.
BM/Sony/ATV Tree Hjbhshln%Company BMI/Code Six
Charles Music. BM)). HL, CS

KUSH (Jaleesa And Mahdi's Music. BMIWB Music Corp,
ASCAP/AIN Nplhmg Going 0n But F** * *n, ASCAP/Byetall
Productions Inc ASCAP/Sony/ATV Hamony, ASCAPHard
Working Black Folks. ASCAP/Gan Module, ASCAP/Darvel
Tannenbaum, BMV/Heal Chamber Music, BMUHeaven And
Earth Misic. BMJ), AMP/HL HlGO 94, RBH 92

LA [I:INASDCAD DEL gLVIDO (Vander Music. ASCAP/Falp Musi-
cal

LA MELODIA ( Flow Con Clase, BMVEMI Blackwood Music Inc.
BMIAVgtor De o Pubishing Destgree. BM)) LT 24

LAST NIGHT AGAIN (Universal Music Corporation,
ASCAP/Kind Vibe, leghan Linsey Music. BM/Stee!
Mag Music. BMIEMI Blackwood Music Inc , BMURaylene
Music, ASCAP), AMPHL, CS 32

LA ULTIMA SOMBRA (No1 Listed) [T 21

LAY IT DOWN (M&D\e( Starts Tomortow, Inc., BMI/Songs O
Unversal, . BMy/Dat Darmn Dean Music, BMU2412 Songs
LLC. BMIPeermusic, BMV Bozeman, BMVEM) Apnl Musm
!2n7c ASCAP/Air Controt Music. In¢ , ASCAP), AMPHL RBH

LAY WITH YQU (Mike City Music. BMI/Notting Hili Music, Inc..
BrMVSongs Of Unwersal inc.. BMI/Encka J Music Publishing,
BMI), AMPAHL, RBH 21

THE LAZY SONG (Mars Force Music, ASCAP/Bughause,
ASCAP/Bug Music, ASCAP/Roc Nahion Music, ASCAP/Music
Famarmanem LLC, ASCAP/EMI Apnil Music, Inc., ASCAP/Toy
Plane Music, ASCAP/Art For AfT's Sake Muslc ASCAP/AT-

House Entertainment LLC, ASCAP), HL, H100 98
LET IT RAIN (Scrambler Music, ASCAP/Carnival Music Group,

ASCAP/BMG Gold Songs, ASCAP/Glassbean, ASCAP/We
Jam Writers Group, ASCAP) CS 51

LET ME DOWN EASVéo s That Selt, BMI/Black To Black
Songs BMVole, BMISony/ATV Acult Fiose Music, BMi/Chay-
Inn Music, BMI/Nashwistaville Songs, BMINEZ, BMI)

MPHL. CS 3, H100 46

A LITTLE BIT STRONGER (Universal Music - Careers,
BMIHigh Powered Machine Music, BMVRaylene Music,
ASCAP/BPJ Administration, ASCAP/EMI Foray Music,
SESAC/Hillary Dawn Sengs. SESAC). AMPHL CS 14, H100

67

LITTLE MISS (Jennifer Nemes Publishing. ASCAP/Dirkpit
Music. BMI) CS 13, H100 76

LIVE A LITTLE (EM} Blackwood Music Inc , BMIShane Minor
Music, BMVDId Desperados, LLC, ASCAP/N2D Publishin é)
Company, Inc , ASCAP/Carot Vincent And Associates, LL(
ASCAP), HL, CS 17

LLUEVE EL AMOR (Tito E! Patron Publishing,
ASCAP/Sony/ATV Discos Music Hjbhshm%uc. ASCAP) LT 6

LOCA (The Caramel House Music, BMLos Duenos Del Nego-
cio Pubhishing, ASCAP/Nomng Hill Music, Inc., BMYSany/ATV
Latin Music Publishing, LLC, BMINomad Music BMI/Univer-
sal Music - Careers, BMVRIbuII s Legacy Publishing.
BMI/Sony/ATV Melody BMi). HL, LT 8

LD MEJOR OE M1 VIDA ERES TU {Dharmik Mustc Pubiishing.
BMIEM) Blackwood Music Inc, BMVBrantunes Music Pub-
lishing. ASCAP/Sony/ATY Digcos Music Publishing LL.C.
ASCAP/Bad Candy Music, ASCAP/Andreas Carisson Publish-
ing AB STIM/Destonia Mustc, ASCAP/Unwersal Music Corpo-
ration, ASCAP/Nana Maluca Music Publishing, SESAC).
AMPHL, LT

LOOK AT ME NDw (Songs Of Unversal, Inc , BMI/Culture
Beyond Ur Experience Pubtishing. BMIUA Like Turtles,
ASCAP/Downiown Music Publishing LLC, ASCAP/Cherry Lane
Music Publishing Company Inc . ASCAP/Chemy 315 Music.
ASCAP/The Bad Bad Guys, ASCAP/Melolst Music Publishing,
BMI/Money Mack Music. 8M/Young Mariey Publishing Inc .
BMyWarner-Tamerlane Publishing Curp BMU/T Ziah's Music
BMI). AMP/CLM/ML, H100 15, RBH 4

LOOKIT UP (Ten Ten Music Group, ASCAP/Orrall Fixation
Music, ASCAP) CS 27

LOVE DON'T RUN (Mike Curb Music, BMYGhermkyle Music
BMUST One Songs, ASCAP/Ariose Music. ASCAP/Little
Champion Music LLC, ASCAP/Dream Rock Music, inc
ASCAP), AMPCS 39

LOVE FACES (Apnl's Boy Muzik, BMI/WarnerTameriane Pub-
lishing Carp , BMiNe Oumcydence Mustc mpnsnm?/
BMI/Downtawn DMP Songs, BMVE.MdesMusic, BMYSongs
OF Universal. Inc , BMUChef Hindable Music Publishing,
BMVEMI Biackwood Music Inc, BM). AMP/HL, H100 63,
RBH 3

LOVE LETTER (R Keiiy Publishing. Inc , BMUniversal Music -
7 Songs, BMIYRBH 15

e S

MAKE A MOVIE (NappyPub Music, BMVUniversal Music - 2
Songs, BMI/Stayin High Music, ASCAP/Rondar ASCAP/The
Legendary Traxster Music, ASCAP/Kobalt Music Pubiishing
America. Inc , ASCAP), AMP/HL. RBH 22

Mp?é(E IT RAIN (Forter House Music Putilishing, BMI}, AMP

MARRY ME (EMI April Music. Inc., ASCAP/EMI Blackwood
Music Inc.. BMRephilian Music, BMMayday Malone Music,
ASCAP/State One Songs Amenca. ASCAP/FSMGI, IMRO),
AMPHL, H100 44

MAYBE (Slenna Sierna Songs, SOCAN/PSP (Austratia) Py Ltd,
APRA) H100 85

ME AND TENNESSEE (Engine Room, BMISangs Of Universal,
Inc , BMIUniversat Musc - MGB Songs, ASCAP). AMPHL.

41

ME AND U (Kandacy Music Inc - ASCAP/Arr Controt Music.
Inc, ASCAP/EMI Apni Mustc, Inc.. ASCAP/Universal Music -
Tunes LLC, ASCAP/Pen in The Ground Publishing,
ASCAP/Geno Regist. BMUpscale Music, BMi/Bizness Is
Tncky Publishing, BMIAJero! Wizard. BuVGnat Booty Music
ASCAP/Chrysalls Mustc Pubtishing, Inc . ASCAP}. AMP/HL,
RBH

ME DUELE (Mendieta Music Publistung, BMN LT 18
ME ENCANTARIA (Huina, BMYImpenio BMI) LT 4
MZE(NTE EN BLANCO {Primavera Woridwide Music. ASCAP) LT

MERENGUE ELECTRONICO (Montane Publishing, BMI LT 48

ME RIO DE T (Balla Music. BMVSnné/ATV Latn Mustc Pub-
ishing. LLC. BMI/Peer Inlemanona\ M\/Sony/ATV Discos
Music Publishing LLC, ASCAP

MI]ENTRAS DORMIAS (Malcha Musrca\ Corporation ASCAP)
T 44

MOMENT 4 LIFE (Harajuku Barbie Mus:c. BMI/Money Mack
Music, BMUSongs Of Universal. Inc , BMIZLive Wate LLC,
BMUEMI Blaciwood Music Inc.. BMI/Brothier Bagz Pubishing,
BMiWarner-Tamerlane Publishing Corp . BMVBrother Bagz
Publishing, SOCAN), AMP/HL, H100 13, RBH 1

MORE (Songs Of RedOne BMISony/ATV Songs LLC,
BM{/Prince Charlez Publishing, ASCAP/AUR-IV Music
ASCAP/EMI April Music, Inc , ASCAP) HL, H100 18

MY DIP IN THE CLUB (Not Listed! ) RBH 81

MY GIRL (Conjunchion Enterlainment, BMEMI Biackwood
Music Inc BMYBootleggers Stop. ASCAP/Universal Music
Corporation ASCAP/GloJoe Music Ing , BMI/Sony %/ATV Songs
LLC. BMUYUR PMusic. BM/KMacnifcent, BM)

Universal, Inc . BMI/Secondhand Starship. ASCAP), Al P/HL

H

MY LAST (FF To Def Pubtishing, LLC, BMi/Let The Story Begin
Music Publishing, ASCAP/Chrysalis Music Pubiishing Inc.,
ASCAP/EMI Aprit Music, Inc , ASCAP/F Iyte Tyme Tunes g
ASCAP), HL, H100 89, RBH 65

[EEm— . :

i B o

NEVER SAV NEVER (MessyMusm SOCAN/Sony/ATV Songs
LLC, BMI/Tre Ball Music, BMI/Bieber Time Publistung,
ASCAP/Universal Music Corporation, ASCAP/Sony/ATV Tunes
LLC. ASCAP/Sony/ATV Music Publishing UK, PRS/Copyngnl
Control/Warner-Barham Music LLC, BMI/New Columbia Pic-
E‘Jres Music Inc . ASCAP/Colpix Music Inc , BMI). AMP/HL.

1
NEVER WANT TO LIVE WITHOUT YOU (Paradise Forever
Music, BMVSongs Of Universal Po\yGrarn International,
BMndia B Music, BMUniversal-Sangs Of PolyGram Inter-
natignal, BMI), AMP/HL, RBH 52
NILO INTENTES (JCAM Ed»loya Musmal SA de Cv/Marcha
Musical Corparation, ASCAP) LT
Nggg{)cv) GREATER (Relreanrunez ASCAPAMImage Music,
NO 8BS (Songs 01 Universal, Inc . BMU/Cufture Beyond Ur Expen-
ence Publishing. BMUKMac Muzic, BMUWest Coast Livin Pub-
lishing, ASCAP/Henderworks Music Publishing, BMS)
AMP/HL, H100 84, RBH 7
NO HANDS (Juaquinmaiphurpublishing, ASCAP/Roscoe Dash
Pubhistung, ASCAP/Dead Stock Mussic, BMI/WB Music Corp
ASCAP/Drum Squad LLC. ASCAP/Young Drumma, ASCAP),
AMPH100 35, ABH 16
NO ME DIGAS (Paloma Music, BMYEdimai USA LLC. BMI LT

19
NO ME DIGAS QUE NO (EIP Music, ASCAP/EM) April Music,
Inc , ASCAP/Sony/ATV Tunes LLC, ASCAPAUniversal-Musica
Unica Publishing, BMYEM! Blackwood Music inc.. BMI) LT 1
NOT MY DADDY (For The Wiile . Price, ASCAP/Roynel Music.
ASCAP) RBH 44

OLD SCHOOL (Universal Music - MGB Songs, ASCAP/Big
Loud Songs. ASCAP/Big Loud Bucks. BMYAngel River Songs.
ASCAP/Big Red Toe, BMVAmaritio Sky Songs. B}, AMP/HL,

CS 47

ONE IN A MILLION (Universal Music - Z Tunes LLC ,
ASCAP/Pen In The Ground Publishing, ASCAP/EM! Apn
Music, Inc ASCAPNormaharris Music Publishing.
ASCAP/Strauss Co., LLC , ASCAP/Chuck Harmony s House
Publishing, ASCAP), AMP/HL, RBH 31

ONE NIGHT STAND (Songs Of Unwersal, Inc , BMVCuiture
Beyond Ur Expenience Publishing, BMUKMac Muzic. BMI/C
Sun Music, ASCAP/Wet Ink Red Music, ASCAP/EMI April
Music, nc, ASCAP), AMP/HL. RBH 9§

ONLY GIRL (lN THE WORLD) (Cstyle Ink Music Publishing,
ASCAP/Side That Mustc, ASCAP/EMI April Music, lnc ,
ASCAP/UIE Tuines, ASCAP/D»mu sil SACEM/EMI Music
Publistung L1d, PRS), HL H100 40, 1T 40

ON MY LEVEL (PGH Sound Publishing, ASCAP/WB Music
Corp., ASCAP/EMI Blackwood Music inc . BMIAimipub
Music, BvMYTodd Anthony Shaw Puahshing Designee.
BMUHypnotic Beats. BM | Made LLC, BM! of
Koball Music Publishing America, Inc , BMYKMSA, BM1).
AMPHL, H100 96

ON THE FLOOR (Songs Of RedOne, BMI/Sony/ATV Songs LLC,
BMV2101 Songs BMI/Pitbuil’s Legacy Publishing, BMIUri-
versal Mustc - Careers, BMVEMI Apal Music, Inc., ASCAP/EM

I
Songs France, SARL/Sony/ATV Tunes LLC ASCAP) AMPHL.
H1005

EL PADRINO {Vander Music, ASC/\P/JuIlan
ASCAP/Edimusa, ASCAP) [T 12
POPPIN BOTTLES {Domani And Ya Majesty's Music.
ASCAP/WB Music Corp . ASCAP/Brather % Pubhishing.
SOCAN/Wamef Tamerlane Publishing Corp , BMYPUblishing
nes Of Aubrey Graham, BMVEMI Rlackwood Music Inc ,
BMI we Write LLC, BMI), AMP/HL. RBH 95
Sony/ATV Songs LLC BMV/Tre Bail Music, BMIMessy-
Musm S CAN/Bieber Time Publl rshmg ASCAP/Universal
Music Corpomhon ASCAP). AMPHL.H100 90
PRETTY GIRL ROCK (Universal MuS|C ZTunes LLC .
ASCAP/Pen In The Ground Publishing, ASCAP/Compound
Entertamment. BMI/Chuck Harmany's House mbllshm%-’
ASCAP/Strauss Co LLC , ASCAP/Normaharris Music Pub-
hishing, ASCAP/EMI April Music, Inc . ASCAP/Antisia Music
Inc , ASCAP/Cherry Lane Music Pubhsnmg Company Inc ,
ASCIBP/BIeu Nig Music, ASCAP), AMP/CLMHL H100 27,

RBH
PRICE TAG {Sony/ATV Music Publishing UK, PRS/Studio Beast
Music. BMVWarne:Tamerlane Publlshmg Corp BMV/Kasz
Money Publisting, ASCAP/Ham Squad Music BMI/Songs Of
Universal. incBMI/Shady Music Publishing, LLC. BMI},
AMPHL H100 78
== e
it
A QUIEN QUIERO MENTIALE (Sony/ATV Tunes LLC
ASCAP/Eareye Songs, ASCAP/Universal Music Corporation.
AP/Agatulave Music Pumsshmg ASCAP/Sony/ATV Latin
Music Publishing, LLC, BMI) LT 4
QUIEN TE QUIERE COMO YO. EP (Not Listed) LT 26

SR o

RACKS (Hip Hopville USA Music. BMVGreat South an Music.
BMI/Sonny Digital Music Group, BMINayvadius Maximus
aﬂéﬁlc,SBMVChnslophev Miller Publishing Designee. BMI)

H

RAINING MEN éMarna Bonme Publishing SESAC/Bu Music
Publishing. LLC, SESAC/Sranang Pokoe Publishing
SESAC/Universal Music Corporation, ASCAP/TN, Exploswe
Pubiishing. ASCAP/Harajuku Barbre Music, BMi/Maney Mack
Music, BMY, AMPHL, RBH 60

RAISE YOUR GLASS (EMI Blackwood Music lnc , BMI/Pink
Inside Publishing, BMIMaratone, ASCAP/Kobalt Music Pub-
hishung America, Inc , ASCAP), HL, H100 31

RAYMOND (English lvy Music, BMUBrett Eldredge Music,
BM|/Chrysalis One Songs, BMi/Have A Brad Day Music,
ASCAP! MG! IMRO/Chrysalis One Music, LLC, ASCAP).
AMPHL,

REAL (Bug Mus;c Inc., BMISongs Of Universal, inc .
BMIMWrite 'Em Rite Music, BMI, AMP/HL, CS 23

THE REASDN WHY (Warner-Tamerlane Publishing Corp
BMU/Tower One Music. BM Mother Music, BMI/Manatt
Phelps & Phillips, BMI), AMP CS 53

RIGHT ABOVE IT (Young Money Publishing Inc . BMIWarmer-
Tamerlane Publishing Corp., BMVLive Wrile LLC, BMUEMI
Biackwood Music Inc.. BMVDameI Andrew Pubiishing
ASCAP), AMPHL, RBH 47

ROBARTE UN BESO (Not Listed; LT 14

RDCKETEER (Products 0f The Streels. ASCAP/Sumphu
ASCAP/Please Enjoy The Music, BMI/Bug Music,
ASCAP/Music Of Windswept, ASCAP/EMI April MUSIS, inc
ASCAP/Roc Cor Publishing, ASCAP/Music Famamanem LLC
ASCAP/Far*East Movement Publishing, ASCAPHunnypot
rziappenmgs BMVSony/ATV Songs LLC BMI). AMP/HL H100

1

ROLLING [N THE DEEP (Songj of Unlversal Inc, BMVEM!
Blackwood Music Inc . BMI), 018

ROLL UP (PGH Sound Punllsh«ng ASCAP/WB Music Corp,
ASC};PQ/EMI April Music. Inc - ASCAP). AMPHL, H100 74,

RBH

ROPE (MJ Twelve Music. BMUSongs Of Universal Inc , BMIA
Love The Punk Rack Music. BMVLiving Under A Rock Music,
ASCAP/Universal Music Corporation. ASCAP/Fiying Earform
mg/cH BMI/Bug Musrc Inc , BMI/Ruthensmear Music. BMI).

SALEEL SOL /g.re Caramel House Musm BMUSony/ATV
ny/ATV Latin Music Pubhsting, LLC,
BMINomad Music, BMY), HL, LT 10

TRE SHAPE I'M IN (EMI Blackwood Music Inc . BMY/Rhetineck
Music, BMUStrng Stretcher Music. BMIWB Music Corp ,
ASCAPMelissa's Monecy Music Publishing, ASCAP/Get A
Load 0f This Music, ASCAP), AMP/HL, CS 18, H100 91

SHARE MY LIFE (Songs Of Universal, Inc - BMIKemurily
Song Chest, BMVUnceBuddvesMusnc Inc, ASCAP}.
AMP/HL, RBH

SHOTGUN GIRL (Sony/ATV Cross Kecys Music Hmhsnmg‘
ASCAP/Danelle Leverett Publishing Company, ASCAP), HL.

CS 60

THE SHOW GOES ON (Hey Lu Chill Music, BMIHeavy As
Heaven Music. BMVUniversal Music - Careers. BMI/Songs Of
Universal, inc , BMUArtis! Publishing Group West,
ASCAP/Dustin William Brower Publishing Designee.
ASCAP/Jonathan Keith Brown Publishing Designee,
ASCAP/Sony/ATV Harmony, ASCAP/The Best Dressed Chick-
enfn Town, ASCAP/Tscnum Musnc ASCAP/Ugty asanova
Music, ASCAP), AMP/HL H100 33 RBH 57

SING (Bener LMN? Indus\nes BMI) H100 79

S&M (EMI April Music, Inc , ASCAP/Ullra Tunes, ASCAP/Dipru
sr). SACEM/Dat Damn Dean Music, BMI/Peermusic,
BMI2412 Son%s LLC, BMI, HL, H100 3, RBH 89

SU HIGH {Stim Thug Publishing, BMIHam Squad Music,

BMI/Songs Of Universal, Inc., BMShady Music Publishing.

LI C, BMUL, ASCAP/Playhoy Tre. ASCAP/James Bernard Ross-
erJr EMVRJDIlshlng Designee, BMVGrand Hustie Beatz,
BMIWarner-Tamerlane Fublishing Corp , BMBrandon Rack-
ley, BMVEM) Blackwood Mus;c Inc , BMiNard & B Publishing
Designee, BMi). AMP/HL, RBH 61

SO EONE ELSE CALLING VOU BABY {Planet Peanut Music,

BMiMurrah Music Corporation Group, BMIBug Music. Inc .

BMUKaty Lou Music, BMVBig Loud Bucks. BMI% H10073

SOMETHING BETTER (Music Of Stage Tree, BMYJersey
South Music, BMVStage Three Music inc BMIEMI Black
wood Music inc , BMYSteeltoe Dreamer Music, BMi/Sony/ATV
Tree Publishi Company BMVBuddy Lioyd Music. BMI/nick-
fakenamemusic, ASCAP), HL, CS

SOMEWHERE ELSE (Tokeco Tures. BMVMusu: Of Stage
Threg, BMI/Bobby s Song And Saivage. BMI/Stage Trree
Music in¢, BMI) CS
OMEWHERE WITH VOU {Adopled Songs, BMI/Crazy Water
Music, ASCAP/Kobalt Musuc Publishing Ameca, In
ASCAPALIt Biue Egg. ASCAP) H100 60

SONGS LIKE THIS (Biack To Black Sangs, BMI/Songs Thal
Sell, BMVJFLO Music, BMIZEM! Blackwoad Music Inc .
BMULitile Dooey Mustc, BM), AMPHL, CS 52

SPEECHLESS (ND( Listed) RBH 75

STEREQ LOVE (Ultra Intemahona\ Mustc Publishing/Media Ser-
wices, UCMR-ADA) H100 43, LT 28

SURE THING (14 bhshm *ASCAP/Unwersal Music Corpo-
rahon ASCAP/Amaya-Soﬁa Pubnshinq, ASCAP). AMPHL,

My Own Chit Music, BMVEMI Blackwood Music inc ,
BMVI mPopMusnc ASCAP), HL. RBH 51

'—7@- —

TABOQ (Crawn P Mustc Publishing, BMVEMI Biackwood Mustc
inc , BMVEMI s France, SARL) LT 27

TAKE ME AWAY (She Wrote II, ASCAP/BMG Songs,
SESAC/Umiversal Music Corporation, ASCAP/Soiderz Touch,
Inc , ASCAP/Sany/ATV Tunes LLC, ASCAP/Teray, ASCAP),
AMP/HL. RBH 28

TEENAGE DREAM (Wnen I'm Rich You'll Be My Bitch,
ASCAP/WB Music Corp , ASCAP/Kas2 Money Publishing,
ASCAPMaratone, ASCAP/Kobalf Music Publishing Amenca.
Inc , ASCAP/Malza Ball Music. BMI/Where Da Kasz At,
BMI/Bonrie McKee Music. BMYCYP Twa Publishing, BMI)
AMPH100 48
TENGO TU LUVE (Nul Listed) LT 34

THAT'S IMPORTANT TO ME {Black In The Saddle Songs,
ASCAP/Ote Ole, ASCAP/Rutus Gusid Music Publishing
BMI/Tim Johnson Music. SESAC/Warner-Tameriane Publishing
Corp . BMUMarathon Key 2 Music. BMI). AMP CS 55

THERE GOES MY BABY (Rico Love Is Still A Rapper,
SESAC/EMI Foray Music, SESAC/Jmipub Music, BMI/EMI
Blackwaod Music g , BMVJesse Jaye Music, ASCAP/Reach
Giobat, inc , ASCAP/Hypnalic Beats. BMVUsher JVSESAC
Publishing Demgnee, ESAC). HL RBH 40

THESE DAYS (Not Listed) RRH 82 .

THIS (Universal Music Corporation. ASCAP/Cadaja Publishing,

AP/House Of Sea Gayle Music, ASCAP/Sunshine Terrace

Music, BMVBug Music, Inc . BMI) CS 9, H100 62

THIS IS COUNTRY MUSIC (House 0f Sea Gayle Music,
ASCAPMords & Music, ASCAP) CS 2, H100 58

TILL THE WORLD ENDS (Kasz Money Publishing,
ASCAPAamer/Chappell Music Scandinavia AB, STIM/Mara-

tane AB, STIM/Kobalt Music Publishing Amenca. lnc ,
ASCAP%nza(rJnne Cop Music. BMIWhere Da Kasz At BMI),

THE TIME (DIRTY BIT) (will i am Music. Inc . BMVap| de.ap

E/I blishing, BM/Chery River Music Co . BMiDamien Le
lusic, BMUSony/ATV Tunes LLC, ASCAP/EMI Apnil Music,

Inc , ASCAP/Calspen Music. ASCAP/PEN Music Group. Inc..
ASCAPMarcy MuSIC Company. Inc , ASCAPWorldSong. Inc ,
ASCAP/Knockoul Music Company, ASCAPR.U Cynus
lishiny, ASCAP), CLMAHL, H100 55, LT 33
TOMORROW (Runnyn’ Behing Publisting, ASCAP/EMI Apiil
Music. Inc , ASCAP/Sixteen Stars Music, BMUFrank Myers
Music, BMI/Grand Pogbah Publishing. SESAC/Dreams To
Music, SESAC). HL, CS 34

TONIGHT (I'M LOVIN® YOU) (Artst 101 Pubiishing Gmu
BMWarnerTamerfane Publlshmg Comp , BMYJ Franks
lishung. ASCAP/Artist Publishing Group West, ASCAP/UnNe(-
sal Music - Careers BMAauren Chris Songs BMIudacns
Worldwide Publishing, Inc , ASCAP/E \Apn Musm Inc...
ASCAP/Worlowide, EMI), AMP/HL, H1009, , LT22

TU ANGELITO (Universal-Musica Unica Hmllshlng BMILT 43

TWISTEQ (Gorlla Zoe Music LLC, BMUIlra Empire Music,
BMI/Top Quali PubllShllRX. BMVSouthemStyle Technigues
Publishing, BML/Wila Jo Music ASCAP/Gomp Camp Music,
ASCAP/Sony/ATV Songs LLC, BMVCity Sky Music, BMILY
Jdizes Music Pubiishing. BMYSongs Of Universal, Inc.. BMI),
AMPHL H100 77

UNUSUAL (Songs o Unwersal Inc BMVAndrew Wansel
BMUCrow's Tree Publishing, BMI/Sony/ATV Songs LLC
BMi/Dexter Wanset Pubishing Designee, BMIApnl's Boy
Muzik, BMI/Warner-Tameriane Publishing Corp BMUEzekeed
Lewis Music, BMI/Universa Music - 2 Sangs, BMVJerry Lee
Publishing, ASCAP/Dream Team Music, Al CAPLve Wnie
LLC. BMVEM! Blackwood Music Inc . BMI) AMP/HE, RBH 48

|,|,|,- = L —.

. 1
VIP ngs of Joy Girl Wonder Ruiz Publishing Inc... BMI) LT 47
VOICES {Runnin’ Behind Publishing, ASCAP/EMI April Music.
Inc, ASCAP/Big Loud Stirt Industries, ASCAP/Big Loud
Sorigs. ASCAPY H100 66

wAn'ING FOR THE END (Unlvefsal Musu: z Snogs
BMI/Chesterchaz Publishing, BMVBig Bad Mr Hahn Mustc.
BMINandisclosure Agreement Music, BMIRob Bourdon
Music, BMVKenji Kobayasti Music. BMVPancakey Cakes
Music, BMI), AMPAHL, H100 45

WALKING (WAL-MART) (EMI N)nl Music. Inc , ASCAP/Wet

Ink Red Music. ASCAP/I's Tea Tyme, ASCAP/That s Plum
Song, ASCAP/Unwversal-PolyGram Infemational Publishing,
ASCAP/Basement Boys Music Inc., ASCAP/C-Water Publish-
1ng, Inc , . ASCAP} AMP/HL, H100 97, RBH 14

WELCOME TO MY HOOD (G, Khaled PUthhln?\dBMVNomng
Hill Music, Inc, BMIFirst N Gold Pubhshing, BMI/Seny/ATV
Songs LLC, BMY/Tik Productions. ASCAP/WS Music Com.
ASCAP/Young Mon:x Pubhshlng inc, BMIWamer-Tameriane
Publishing CorBI Pub Music, BMVUnversal Music
- Z Sol rocnasty Music. BMMoitingsMusic,

n?fhe Renegades, BMI), AMP/HL. H100 82, RBH 32

WE R WHO WE R (Dynamite Cpu Music. BMI/Where Da Kasz
A, BMVEach Note Counts, ASCAP/Prescription Songs. LLC,
ASCAP/Kasz Money Publishing, ASCAP/Sony/ATV Tunes LLC.
ASCAP/Kevinthecity Publishing. ASCAPA) Kasher Music
ASCAPMatza Ball Music, BMI), HL, H100 37

WHAT ARE WORDS (Rodne; Jerkins Productions. BMVEMI
Blackwood Music Inc., BMiInternalional Music Publisheng,
BiI/Smash Vegas. BMVSongs Of Kabalt Musrc Pubiishing
Amenica, Inc., BMISongs Of Universal, Inc , BM{) H100 83

WHAT COULO HAVE BEEN (Jayla’s Daddy Music,
ASCAP/EM! April Music, Inc . ASCAP/EMI Foray Music,
SESAC/In My Head On Paper, SESAC/Gagain Publishing,
ASCAP). HL. RBH 73

WHAT DO YOU WANT (New Songs Of Sea Gayle,
BMDVO(szonh Music, BMVCobum Music. Inc, BMIY CS 11,

WHAT'S MY NAME? (EM) Apol Music, Ing , ASCAP/Dat Damn
Dean Music, BMVRaennusxc BMV2412 Songs LLC BMIHale
Yeah Music, SESAC/Peerunes. Lid , SESACA.ive Write LLC.
BMVEMI Blackwood Music an BMYEMI Music Publishing
Ltd . PRS}, HL. H100 30, RBH 13

WHAT THE HELL (A1 Lavigne Pubhshing LLC, SOCAN/Almo
Music Corp , ASCAP/Maratone, ASCAP/Kabat Music Publish-
g Amenca, inc - ASCAPMaratone, BMI/Songs Of Kobalt
Music Publishing Amenica, Inc.. BMI} H100 2.

WHAT YO NAME 12 Mr Krrk Jerel Randle. ASCAP/Dwill 137
Publishing, ASCAP/Sound M 0B Productions LLC. BMIAt's
Oniy About Music LLC, ASACP RBH 53

WHEN A WOMAN LOVES (R Keil Pubhshlng Vnc BMUni-
versal Music - Z Songs, BMI). AAX

WHERE DO 160 FROM VUU \Soné ATV Tree HJbIlshngo
aomparéy",n %M\/Kary 's Own Music, BMVSony/ATV Acuff Rose

usiC.

WHERE YOU AT (R KeHy Pubhsnlr§ Inc BMIUnwversal Music
- ZSongs, BMI), AMP/HL,

WHIP MY HAIR (Dime 4 My Jukebox, ASCAP/EMI Apnl
Mustc, Inc , ASCAP/Darkchild Songs. ASCAP/evite Camp
mtg]l(w)s%ng ' ASCAPAniversal Music Corporation. ASCAP), HL.

WHO ARE YOU WHEN I'M NOT LOOKING (We e Working
Music, ASCAP/Kobah Music Pubisshing Amenca. Inc ,
ASCAP/Notewnte Music, BMI/Fiddlestack Music, BM0) CS 5.

H100 53

WHU DAT GIRL (Mail On Sunday Music. ASCAP/Sony/ATV
Tunes LLC, ASCAP/E-Class Publishing, BMI/Sany/ATY Songs
LLC. BMY/Kasz Maney Publishing, A AP/Studho Beas! MUSIC,
BMyWamerTamerlane ijllsmn%/l(:orp BMiMatza Bail
Music, BMiWhere Da Kasz AL, B Force Music.
ASCAPNorthside \ndependent Music Publishing.
ASCAPMixen Music Publisting Inc , ASCAP/B%
ASCAP/Bug Music. ASCAP/Roc Nabon Music CAPMuSIC
Famarmanem LLC ASCAP/EMI Apnil Music Inc , ASCAP),
AMPHL, H100 64

WHY WAIT FOR SUMMER (Breaking News Groung Publish-
1ng. BMI/On A Watk Music. BMISeny/ATV Tree Publishing
Company BMUMusic Of Stage Three. BMI/Not More Music,
BMV/Siage Three Music inc . LHL CS48

WILDFLOWER ( g’/ATV Tree Publishing Company BMUMid-
dle Chitd 2 Mus‘c MUBIQ Loud Bucks, BMYEM! Apnl Music.
Inc., ASCAP/Songs Of Cnuntrywood ASCAP/Rebecca Sue
Publlshm% BMI), HL HI00

WITHOUT YOU (Tmally WfIQR:EGUS Music, BMVBrg Lowd
Bucks, BMUSony/ATV Tree Publishing Compary, BMISongs
For My Good Girl Music. BMI), HL, CS 20

WON'T BE LONELY LONG {Sony/ATV Tree Publishing Cornpa-
ny BMV/Songs Of Btter Angets Music, BMBlank Sheet

Music, BMiWarmer-Tamerlane Publishing Corp., BMU/Salt Life

Soﬂ’g/sH BISZB:;% Hits Of Amylase. BMi/Pure Blug, BMI),

AM

WORDS (Antonio Dixon's Muzik, ASCAP/Deris Hot Songs.
ASCAP/EMI Apnl Music, Inc., ASCAP/E D. Dug-t Music,
BMUTightwerk Music, BMI), HL. RBH 26

WRITTEN IN THE STARS (2Sinpes Music Publishing AB,
STIM/MWarner/Chappell Music Scandinavia AB, STIM/EMI Aprii
Music, Inc.. ASCAP/EMI Music Publishing Scandinavia AB,
STIM/EM! Blackwood MUsic Inc  BMVERC Turner Publishing
I?Aﬁ';gneemBMVCharhe Bermardo Publlshmg Designee, BMI).

YEAH 3X (WB Music Corp , ASCAPAJ Franks Publishing,
ASCAP/Artist Publishi Gmup BMYSongs Of Universal, inc
BMYCulture Beyond Ls Experience PUblishing, BMUSeven
Streeter Publishing, SESAC/EMI Blackwood Music inc ,
BMVEMI Mustc Publishing Ltd , PRS). AMP/HL. H1G0 28

YOU ARE (Wirlwide Music Publishing, ASCAP/Pacific Coast
Pirate Publishing, BMUP Ty Music Publishing, BMiEscnbir
Publishing, ASCAP) RBH 19

YOU BE KILLIN EM (1) Apnil Music. Inc . ASCAP/ Brasco
Music, ASCAP/NextSeiection Publishing, ASCAP/Proboscis
Music, BMyWarner-Tamerlane Publisting Corp . BMNo
Guesl»on Entertainment, ASCAP/Andi-Girl Music, BMI).

/HL, H100 65, RBH 8

VUU LlE {EMI Blackwood Music Inc.. BMYHow Bout That Sky-

e Music. BMU/Cactus Moser Music. BMI), HL, CS 21, H100

80

YOUR LOVE (Fnsl N’ Gold Publishing. BMV/Sony/ATv Sengs
LLC, BMUMy Diet Starts Tomorrow Inc , BMYSongs Of Uni-
versal, Inc , BMUNuns With Atttudes, BM/TheCircles-Full,
BMV/Sounds Of Angels. BMUU Cant Teach Brer, The Shith.
BMU/Princess Diva Music. BMUKor G Music, ASCAP).
AMP/HL. RBH 67

B "
ZUN 2UN ROMPIENDO CADERAS (Universai-Musica Unica
Publishing. BMVEMI Blackwood Music inc . BMY/Blue Keafl

Music Publishing. BMI} LT 13

Data for week of MARCH 19, 2011

- Licensing Qrg.) Sheet Music Dist., Chart, Position.

Chart Codes: CS (Hot Country Songs). HI00 (The Billboard Hot 100), LT (Hot Latin Songs) and

RBH (Hot R&B/Hip-Hop Songs) TITLE (Publisher
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Red Bull Records taps Joe Guzik as
senior VP of promotion and integrated marketing. He was
VP of alternative and rock promotion at Columbia Records.

Skyville Records names Kevin Herring president. He was
VP of national promotion at Lyric Street Records.

Republic Nashville appoints Matthew Hargis national
director of promotion. He was director of regional promotion
for the Southeast at Capitol Records Nashville.

Columbia Records promotes Christian Schraga to VP of
digital marketing and names Lars Murray VP of digital
marketing. They were senior directors.

PUBLISHING: PigFactory Music names Debra Delshad Banks
creative director for TV, film and advertising music. She was
director of TV, film and advertising music at Sugaroo.

HERRING

TOURING: AEG appoints Todd Sims senior VP of digital. He
was executive producer for ESPN.com.

DIGITAL: Current Media names Jeanne Meyer executive VP
of corporate communications. She was senior VP of corporate
communications for the Americas at EMI.

MANAGEMENT: Music World Gospel taps Chris Ayears as
VP of artist management. He was director of marketing and
product management at Fontana Distribution.

Twenty First Artists appoints Sanji Tandan senior VP of
its Nordic division. He was CEO at Warner Music Sweden.

RELATED FIELDS: BET Networks names Tracy Cloherty VP
of talent, music programming. She was PD at CBS Radio’s
WXRK New York.

Viacom promotes Robert Bakish to president/CEO of
Viacom International Media Networks. He was president of
MTV Networks International.

—Edited by Mitchell Peters

WORKS

PROVIDENT FINANCIAL GOLF CLASSIC

SET FOR MARCH 21

Dozens of artists and music industry executives will gather at
the Sherwood Country Club in Thousand Oaks, Calif., on
March 21 for the fourth annual Provident Financial Manage-
ment Golf Classic, which raises money for the Bogart Pedi-
atric Cancer Research Program.

To date, the event has raised approximately $523,000 for
bench-to-bedside pediatric cancer research at the Bogart
labs at Children’s Hospital Los Angeles. This year, Golf
Classic committee member Ivan Axelrod expects to raise
about $150,000.

“Our goal is not to do a large tournament with as many
golfers as we can get, but to do something a little more classy
ata high-level golf event, using Sherwood Country Club, which
is a club that not everybody has the opportunity to play, and
one of the better courses in the southern California area,” says
Axelrod, COO of Provident Financial Management. “We limit
the number of golfers to 100 so they can have an enjoyable day
at the course without having too many people play.”

Individual tickets for the Golf Classic—which also includes
a complimentary barbecue lunch, an evening dinner, a cock-
tail party and a silent auction with several artist-signed instru-
ments—cost $1,500. The event is about 90% sold out, according
to Axelrod. -Mitchell Peters

. Additionat photos
blZ online this week
. at biltboard.biz.

To submit your photos for
! consideration, please send images
. ; to backbeat@bitlboard.com.
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COUNTRY RADIO SEMINAR

The annual Country Radio Seminar took over Nashville March 2-4 and packed the
convention center with panels, speakers, luncheons, research presentations, performances
and networking opportunities.

TOP: On March 1, RCA Nashviile artist Jake Owen and BNA Records newcomer Casey James
performed songs frcm their forthcoming albums at an unofficial kickoff to the Country Radio Seminar
for a crowd of country radio programmers and music industry guests at Margaritaville. Stopping for a
photo despite the ctowds at the event are (from left) RCA Nashville VP of national promotion Keith
Gale, Sony Music Nashville senior VP of promotion Skip Bishop, Academy of Country Music CEO Bob
Romeo, Owen, Sony Music Nashville chairman/CEO Gary Overton, James and BNA Records VP of
national promotion Bryan Frasher. pHOTO: SONY MUS

LEFT: At the Sony Music Nashville Boat Show on March 3, 19 Recordings/Arista Nashville superstar
Carrie Underwood (far left) was presented with a plague in recognition of the double-platinum
certification of her “2lay On” album. There to congratutate her on this milestone were (from left) Sony
Music Nashville senior VP of promotion Skip Bishop and chairman/CEO Gary Overton, Arista Nashville
VP of promotion Lesly Tyson and Sony Music Nashville VP of sales Kerri Fox-Metoyer. PHOTO: ALAN POIZNER

BELOW: During Sory Music Nashville’s Boat Show on March 3, RCA Nashville hitmaker Chris Young
was honored with a plaque celebrating his three consecutive No. 1singles—"Voices,” “Gettin’ You
Home” and “The Mzan | Want to Be” From left are RCA Nashville promo team members Matt Galvin,
Dan Nelson and Steve Pleshe; Sony Music Nashville chairman/CEO Gary Overton: Young: promo team
members Josh Easler, Norbert Nix, Liz Sledge and Parker Fowler; Sony Music Nashville senior VP of
promotion Skip Bishop; and RCA Nashville VP of promotion Keith Gale. pHOTO: ALAN POIZNER

BOTTOM: Lionel Richie made a surprise appearance at Universal Music Group Nashville's Country
Radio Seminar luncieon at the Ryman Auditorium on March 2. The pop/R&B superstar (center)
stopped in at the Connections Lounge after his performance, where he posed for a photo with (from
left) UMG's Katie Dean, Country Radio Broadcasters agenda committee member John Paul, Clear
Channel/Milwaukee's Kerry Wolfe, CRB board member Keith Kaufman, UMG senior VP of promotion,
CRB board membe - Royce Risser and UMG's Ken Robold. Of Richie’s appearance at the seminar, the
fake Dierks Bentley (@drunken_dierks) tweeted: “There will never be a more awkward moment than
when you tell Lionel Richie that it wasn’t him you were 00king for.” PHOTO' BEV MOSER
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ABOVE: Country Radio Broadcasters and the Country Music Assn co-sponsored the Country
Radio Seminar 2011 Country Radio research study, conducted by media research firm Coleman
insights. The somewhat surprising results, presented during the CRS research panel on March 3,
shook up some long-held industry beliefs about the country music marketplace. One part of the
survey in particular: Country stations, much like their pop and rock counterparts, need to
defend against an increasing interest in other sources of music discovery, particularly Pandora.
Catching up after the panel for a quick photo are (from left) CMA market research director Greg
Fuson, CRB president Mike Culotta, Coleman Insights VP Sam Milkman, CMA VP of strategic
partnerships Sherri Warnke, Coleman Insights president/CEO Warren Kurtzman and VP Chris
Ackerman, and CRB executive director Bill Mayne. pHOTO BEV MOSER

TOP RIGHT: Sony Music Nashville’s Boat Show celebrated its 25th anniversary in style as it set
sail on March 3 for an evening of music hosted by Gwyneth Paltrow. In addition to hosting,
Paltrow performed two songs including “Me and Tennessee,” the new single from the “Country
Strong” soundtrack. which she sang with surprise guest Tim McGraw. Reports are now surfacing
that Paitrow s on the verge of signing a $900,000 record deal with Atlantic Records. A source
confirmed to Billboard that Atlantic has been in talks with Paltrow but didn't say a deal has
been signed. PHOTO: ALAN POIZNER

RIGHT: To celebrate the upcoming release of new single “Teenage Daughters” (and first under
Republic Nashville), Martina McBride held a super-exclusive gathering at her Nashville home for
50 of her closest industry friends on March 2. Here, she poses for a photo with (from left) CJKX
Toronto PD Steve Kassay, CJJR Vancouver music director Mark Patric and Big Machine Label
Group international director of marketing Brad Turcotte. pH ENNY JACKSON

BELOW: Academy of Country Music newcomers Eric Church (right) and the Band Perry
members Reid Perry, Neil Perry and Kimberly Perry were presented with trophies for new solo
vocalist of the year and new duo or group of the year, respectively, onstage during Country
Radio Seminar's Music City Jam on March 2. Presenting the awards was Capitol Nashville artist
Luke Bryan—the ACM'’s 2010 new artist of the year—who's currently on tour supporting new
album “Spring Break 3 . . . It's a Shore Thing.” Both the Band Perry and Church were ecstatic at
the honor and here, they're pictured with ACM CEO Bob ROMeo. pHOTO GETTY 1M K DIAMONLE

BOTTOM LEFT: Columbia Nashviile’s Miranda Lambert celebrated the platinum certification of
her Grammy Award-winning singie, "The House That Built Me " The song is nominated for the
Academy of Country Music’s single of the year, and Lambert is up for seven ACM Awards.
Smiling proudly are (from left) Sony Music Nashville chairman/CEO Gary Overton and VP of
sales Kerri Fox-Metoyer, Lambert. Sony Music Nashville VP of digital business Heather McBee,
Lambert's manager Marion Kraft and Sony Music Nashville senior VP of marketing Paul
Barnabee. PHOTO: ALAN | ER

11

The highly anticir,«gqa Mus|c Oty Ji:qln tdok place on Magrch 2.
Headlining the event_\:{E: Reprise/ Warner Mugit Nashville artist

Blake Sheiton, who Cadntry Ratlio|Broaddastars president Mike
Culotta called “one of the hbtitest artists in dountry music toaéy 1%
I can’t think of a betterfit for this yaar's Jam ” Epjoying the party at

Country Radio Seriingr aredfrdm [6ft ¥ Warner Music Nashville
president/CEO John Esposite, seéhior VP of promotion Chris Stacey,
Shelton, Warner Music Nashyill@$gnior-VP of A&R Scott Hendricks
and Atlantic Records\avi %t Brett Eldrédge, pHoTO: B2 upOSER
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SXSW

MARCH 16 - 19

THE BEST MUSIC MIX ON 6TH

Odd Future
MNDR
Young The Giant
The Gregory Brothers feat. Antoine Dodson
Royal Bangs
Big K.R.IT. feat. Grillade
Oh Land
The Boxer Rebellion
Curren$y
Beach Fossils
The Pains of Being Pure at Heart
Beardyman
The Joy Formidable
AND MANY MORE
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201 East 6th Street
Austin, TX

For Showcase Details, Visit:

* Showcase Lineups Subject To Change
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ALICE COOPER BAND / NEIL DIAMOND / DR. JOHN / DARLENE LOVE
~ TOM WAITS / JAC HOLZMAN / ART RUPE / LEGN RUSSELL
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