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.COM EXCLUSIVES
Check out the archived
video of our live Q&A with
Trey Songz. Plus, dive into
our in-depth coverage of
John Lennon's 70th
birthday with music,
photos, a video timeline
and more. Visit
billboard.com today.
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as influences on its bold new album. But will country radio warm
to the duo’s genre-blurring ambitions?

24 MARS ATTACKS After dominating the pop charts as part

of the writing/producing team the Smeezingtons, Bruno Mars

b

strikes out on his own.

26 SWINGING 60s Elton John pairs up with his longtime music idol,
Leon Russell, for the first album of a planned multi-project collaboration.
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SWEEPSTAKES
Billboard is sending one
lucky winner to every
Billboard conference in
20M, including airfare and
hotel, courtesy of Porsche
Cayenne. For more
information and to enter,
go to billboard.biz/
vipsweeps.
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TOURING

ShowClix presents Bill-
board’s Touring Conference
& Awards, in association
with Music Networx, Nov.
3-4 at the Sheraton New
York. Just announced:
Legend of Live recipient
Rush. More at billboard
touringconference.com.

OCTOBER 9, 2010 |
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FILM & TV MUSIC

The Oct. 27-28 meet-up in
Los Angeles will feature
Q&As with producer
Lukasz “Dr. Luke” Gottwald
and Billboard/Hollywood
Reporter Maestro Award
recipient Tom Newman.
For more: filmandtvmusic
conference.com.

www.billboard.biz | 3
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>>>BIEBER
DOLLS TO HIT
STORES FOR
THE HOLIDAYS
Justin Bieber dolls
are coming to a toy
store near you this
holiday season, as
merch company
Bravado and Bridge
Direct announced
that they've
partnered to launch
aline of collectible
figures styled in the
pop star’s best-
known looks. Slated
to hit mass retailers
“on or around” Dec.
4, the Bieber toy
line will feature
Justin Bieber Music
Video Collection

Singing Figures that

play 30-second

clips of his songs
“Baby” and “One
Less Lonely Girl.”

>>>ROAD-
RUNNER

RELAUNCHING

‘SIGN MFE’
PROJECT
Roadrunner Records
is relaunching its
“SignMe to
Roadrunner
Records” crowd-
sourcing A&R
process on Oct. 4.
The project’s
website, which
originally went live
last year, allows
artists to upload
their musicto a

Roadrunner-branded

social network,
which other users

(called “scouts”) rate

and review. The
scouts' activity is
reflected in various
charts on the site
that highlight the
acts receiving the
most attention.

>>>A0L BUYS
TECHCRUNCH
AOL acquired
TechCrunch, the
influential tech-
nology news
company with a
number of websites

and conferences. The

S-year-old firm is
best-known for its
flagship TechCrunch
blog. In addition it
operates Crunch-
Gear, Mobile Crunch,
TechCrunch TV and

other properties. The

AOL Insider blog put
the acquisition price

at $25 million in cash

plus earnings.

MOTOWN MIRACLE

This Year’s Nominees

The nominees for the 53rd an-
nual Grammy Awards won't of-
ficially be revealed until Dec. 1.
But with the eligibility period
having closed on Sept. 30, the
contenders are now clear, with
early favorites and intriguing
storylines already emerging.

According to our survey of
record executives and industry
observers, the 2011 Grarnmys
willlikely field its strongest and
most corpetitive collection of
record and song of the year nom-
inees in recent memory. While
this may lead to a Grammy night
filled with memeorable, over-the-
top performances, it’s bitter-
sweet news for the industry, as
it mirrors the shift in the mar-
ketplace away from albums and
toward the less profitable com-
madity of singles.

Many experts project Em-
inem as this year's potential
across-the-board winner, as his
album sales remained strong in
2010. Here’s a preview of pos-
sible nominees in the four main
categories:

el

-

AS SEEN ON TV?

PSR BY CORTNEY HARDING

AND THE NOMINEES
PROBABLY ARE...

The Eligibility Period For The 2011 Grammy Awards Ended
Sept. 30. Let The Informed, Super-Early Speculation About

Begin!

SONG AND RECORD
OF THE YEAR

Nearly everyone surveyed
agreed this was a superb year for
singles, especially for pop. There
was also consensus that four
songs would face off on Feb. 13,
2011, for song and record of the
year: Eminem and Rihanna's
collaboration, “Love the Way You
Lie"; Lady Antebellum’s “Need
You Now"; Jay-Z and Alicia Keys’
“Empire State of Mind"” and
Lady Gaga's “Bad Romance.”
“These are all formidable sin-
gles,” says Warner Bros. senior
VP of digital Jack Isquith, who
hailed them as “meaty, impres-

sive, career-defining records.”
Other top tracks cited by mul-
tiple executives include Train's
“Hey, Soul Sister” (eligible for
record of the year but not for
song), Katy Perry's “California
Gurls,” Usher's“OMG,” Sade’s
“Soldier of Love,” B.0.B’s “Air-
planes” and Florence & the Ma-
chine’s “Dog Days of Summer.”
Last year, Beyoncé’s “Single
Ladies (Put a Ring on It)” won

SECOND LIFE

song of the year while Kings of
Leon's “Use Somebody” took the
record prize,

ALBUM OF THE YEAR
In the album of the year cate-
gory, Eminem’s “Re-
covery” is the clear
favorite in a subpar
field. “This is Em-
inem’s year,” says
Billy Mann, who co-
wrote and produced
last vear's show-
stopping Pink hit,
“Glitter in the Air.”
“He brought his best
game then
some. The public
can feel it, and the
industry can feel it.”
To date, “Recovery”
has sold 2.7 million copies, ac-
cording to Nielsen SoundScan.
Los Angeles Times chief pop
critic Ann Powers says Em-
inem’s comeback story, as well

and

as the fact that his album was
both commercially successful
and critically acclaimed, will res-

)
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FIRST LADY BLUES

Follow the leaders
(from left): DRAKE,
LADY ANTEBELLUM
and EMINEM

onate with Grammy voters.
“He's a major figure in pop his-
tory,” she says, “and he seems to
have really grown into himself.”

Anotherleading contender is
the Carole King/James Taylor
album “Live at the Troubadour.”
While live sets traditionally fare
poorly with voters (1994's “MTV
Unplugged: Tony Bennett” is
the lastin-concert title to win the
category), “I'would watch out for
thatrecord,” Glassnote Records
head Daniel Glass says. The
album has zold 453,000 copies
since its May release.

Other albums cited include
Sade’s “Soldier of Love,” Jay-Z's
“The Blueprint 3,” Lady Antebel-
lum's “Need You Now,” Arcade
Fire's “The Suburbs,”
Usher's “Raymond v.
Raymond” and two
fromrecent Grammy
winners: Herbie Han-
cocl’s “The Imagine
Project” and Robert
Plant's “Band of Joy.”

Powers thinks
Sade’s album is a
strong bet. “It's a
gold-plated release,”
she says. “It sold well
[1.3 million copies],
it was well-received
critically, and she’s a
classy artist.”

Last year, Taylor Swift took
home the statue for “Fearless.”

BEST NEW ARTIST

Two breakout acts, B.o.B and
Mumford & Sons, were men-
tioned on multiple occasions

OCTOBER 9, 2010 |

APP KING

as strong contenders for best
new artist, but most believe it'll
be a battle between Drake and
Justin Bieber, with Drake tak-
ing the award.

Emerging stars Nikki Minaj
and Bruno Mars are ineligible
for nomination this vear, as their
album release dates fall outside
of the eligibility period (Sept. 1,
2009-Sept. 30, 2010)—in Mars'
case, by one week. Other possi-
ble nominees this year include
Florence & the Machine, who got
a big boost out of their MTV
Video Music Awards appear-
ance, and reality TV superstars
Susan Boyle and Adam Lambert.

Despite the success of Swift
and the Zac Brown Band at last
year's cerernony, many coun-
try observers say this vear’s crop
of new artists is unlikely to gar-
ner many nods. Luke Bryan and
Chris Young were both men-
tioned as long shots.

Grammy voters didn't suffer
from a lack of options when it
came to nominees—according
to Recording Academy presi-
dent Neil Portnow, the acadermy
received almost 20,000 submis-
sions this year, a new record.

The nominees will be an-
nounced Dec. 1 during the third
annual “"GRAMMY Nomina-
tions Concert Live!!—Count-
down to Music's Biggest Night”
concert. The ceremony will air
on CBS on Feb. 13, 2011, «..
Additional reporting by Ed
Christman, Ann Donahue

and Craig Marks.
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>>>BLACKBERRY
MAKER RIM TO
COMPETE WITH
IPAD

BlackBerry manufacturer
Research in Motion un-
veiled a tablet computer
aimed at its core
business customers as it
tries to gain a foothold in
a fast-growing market
dominated by Apple’s
iPad. The BlackBerry
PlayBook has a 7-inch
touch-screen, dual high-
definition cameras and
boasts support from
corporate IT
departments. RIM
expects to offer the
device to consumers
starting early in 2011. The
company has yet to set a
price for the PlayBook
but says it will fall in the
lower cost range for
consumer tablets already
in the market.

>>>SPOTIFY
RUNS FIRST U.K.
TV AD

Spotify has run its first
TV advertising campaign
in the United Kingdom.
The streaming service
promoted its free, ad-
funded offer Sept. 18-30
on digital TV channels
ITV1,1TV2 and ITV4.
Swedish design agency
Identity Works and
Royale created the ad.
“We've not spent money
on marketing by and
large,” Spotify GM
Jonathan Forster says.
“The secret about
Spotifyisthatit’'sa
simple product that
people get and enjoy.”

>>>RIGHTSFLOW,
CHRISTIAN
COPYRIGHT
SOLUTIONS
PARTNER

Christian Copyright
Solutions, a provider of
copyright services for
churches and ministries,
is now onboard with
RightsFlow’s Limelight
platform. The deal
between the two
companies will integrate
CCS’ Permissionsplus
service with RightsFlow’s
Limelight to offer
accounting, licensing
and payment to
songwriters and
publishers worldwide.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Monica
Herrera, Andre Paine,
Glenn Peoples and
Reuters.

»] = T

IEETM v GAlL MITCHELL |

MOKEY FLAVORED

Cracker Barrel Partners With
Motown Legend Robinson On
CD Release

For the first time, Cracker Barrel Old Country Store’s
exclusive music program will feature an R&B artist:
Smokey Robinson. “Now and Then,” a 12-song CD
featuring classics and new songs by the Motown leg-
end, will go on sale Nov. 1 and be available only at
Cracker Barrel.

In addition to signaling the music program’s ex-
pansion beyond country and bluegrass, the move could
mark a turning point in Cracker Barrel's sometimes
chequered relationship with the African-American
community. Following complaints that black patrons
were seated in areas segregated from white customers
and frequently received inferior service, the company
settled a discrimination suit filed by the U.S. Depart-
ment of Justice in 2004. Several months later, it was
reported that the Lebanon, Tenn.-headquartered restau-
rant company had agreed to an $8.7 million settle-
ment to resolve all racial discrimination lawsuits
brought or supported by the NAACP.

“It’s time to change that imagery of Cracker Bar-
rel,” Robinson says ofhis decision to partner with the
restaurant chain. “I'm very happy to be the one break-
ing that ground with them. It's progress.”

“Country and bluegrass are an important part of
our music program, but it's not the only part,”
Cracker Barrel VP of marketing Peter Keiser adds.
“We have a broad customer base, and we want our
music program to reflect that. What better way to
diversify and reach that base than with Smokey
Robinson? He is one of the best-loved figures in the
history of popular music. His music and the Mo-
town era were a great influence on our culture

360 DEGREES OF BILLBOARD

and helped shape who we are today.”

Six of the songs on “Now and Then” are live ver-
sions of Robinson's best-loved classics recorded this
vear during various performances. The list includes
“The Tracks of My Tears,” “Going toa Go-Go,” “T Sec-
ond That Emotion” and “The Tears of a Clown.” The
other six tracks are culled from the singer/songwriter's

It's gonna
takea
miracle:
SMOKEY
ROBINSON

for touring and live enter-
tainment. “They are uniquely
deserving of this award.”
The 2010 Touring Awards
will also honor recording artist/

2009 CD, “Time Flies When You're Having Fun.”
Those include “Time Flies,” “Girlfriend” and a cover
of Norah Jones’ “Don’t Know Why.” “Now and Then”
will sell for $11.99.

Cracker Barrel is working in tandem with Time-Life
to develop a broadcast component to complement the
marketing campaign behind “Now and Then.” In con-
junction with the CD’s Nov. 1 release, Robinson will
launch a series of media appearances, including
“Today,” “Fox & Friends,” “The Wendy Williams Show,”
ABC News, “The Mo'Nigue Show,” AP Television, Sir-
ius XM Radio and “Good Day New York.”

Time-Life country and roots-music imprint Saguaro
Road Records recently announced its own expansion
into contemporary R&B (Billboard, July 24). Saguaro’s
RE&B release slate includes this summer's reissue of
Robinson's “Time Flies” CD as well as two upcoming
projects: a family-oriented album featuring Brandy,
her brother Ray | and other members of the Norwood
family and a holiday album by the O’Jays.

Cracker Barrel operates 595 stores in 41 states, ac-
cording to Keiser. Its exclusive music program was
established in 2005 with a CD by Alison Krauss &
Union Station.

Robinson’s “Now and Then” is the latest in a series
of releases this year, including Rodney Atking’ self-titled
album; Craig Morgan's “That's Why: The Collector’s
Edition”; Wynonna's “Love Heals,” which debuted at
No. 7 on Billboard's Top Country Albums chart; and
“Dailey & Vincent Sing the Statler Brothers,” which
bowed at No. 1 on the Top Bluegrass Albums chart.

Last year, Cracker Barrel partnered with Dolly Par-
ton to release “Backwoods Barbie: The Collector’s Edi-
tion” {Billboard, April 18, 2009). It debuted at No. 9on
Top Country Albums and became the first Cracker
Barrel title to be tracked by Nielsen SoundScan, «-»

RUSH, JACK JOHNSON
TO RECEIVE
BILLBOARD TOURING
HONORS
Rock trio Rush will be named
this year’s Legend of Live at
the 2010 Billboard Touring
Awards in New York on Nowv. 4.
The Legend of Live honors
groups or individuals who have
made significant and lasting
contributions to live music and
the touring business.
Rush—Alex Lifeson, Geddy
Lee and Neil Peart—has moved
millions of concert tickets since
its current lineup formed in

6 | BILLBOARD |

1974. 5till a huge global con-
cert draw, the band has played
for more than 2 million people
in the past five years. Its 20th
studio album, “Clockwork An-
gels,” is due next year.

“From the early days in
the clubs of Toronto to stadi-
ums, amphitheaters and are-
nas around the world, Rush
has epitomized the spirit of
live rock’n'roll, and they
boast some of the most pas-
sionate and loyal fans in
rock,” says Ray Waddell, Bill-
board executive director of
content and programming

OCTOBER 9, 2010

environmental activist Jack
Johnson with the Humanitar-
ian Award, which recognizes
the philanthropic efforts of a
touring professional.

Johnson and his wife, Kim,
have spent the last seven
years affecting change in
their home state of Hawaii
and worldwide through in-
volvement in many social
and environmental issues,
Their Kokua Hawaii Found-
ation and Kokua Festival
support environmental edu-
cation in Hawaii's schools
and communities.

Johnson's 2008 tour set a
precedent in the industry by
taking an eco-friendly approach
to all aspects of production. His
2010 world tour in support of
new album “To the Sea” contin-
ues to lead the way in sustain-
able touring. As in 2008, John-
son will donate 100% of his tour
profits to charity.

“Johnson never places prof-

www americanradiohistorv com

its over doing the right thing,”
Waddell says. “We are thrilled
to recognize his ongoing ded-
ication to making this world a
better place™

The seventh annual Billboard
Touring Conference takes place
Mov. 3-4 at the Sheraton New
York. To register, go to bill-
boardtouringconference.com.

THOMAS NEWMAN
HONORED AT FILM/TV
MUSIC CONFERENCE
Composer Thomas Newman
will receive the Maestro Award
at the Billboard/Hollywood
Reporter Film/TV Music Con-
ference, to be held Oct. 27-28
at the Century Hyatt Hotel in
Los Angeles.

Newman has been nomi-
nated for 10 Academy Awards

for his work in movies, includ-
ing for the score and the song
“Down to Earth”"—alongside
Peter Gabriel—for 2008's “Wall-
E.” as well as the scores for
2003's “Finding Nemo" and
1999's “American Beauty."

He's the composer for “The
Debt,” from director John Mad-
den (“Shakespeare in Love™),
which will be released Dec. 29.

After receiving the award
at the conference, Newman
will participate in a Q&A on-
stage with Hollywood Re-
porter senior features editor
Kevin Cassidy.

Previous recipients of the
Maestro Award include Marvin
Hamlisch and Hans Zimmer.

To register for the Film/TV
Music Conference, go to bill-
boardevents.com. e
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| WANT MY VEVO? | Re-Load

The Major-Label-Backed Video Venture
May Be Coming To A TV Near You

About a decade after the Internet became the
de facto home for music videos, Vevo seems
interested in returning the format to its cable
TV roots.

According to a New York Post article ear-
lier this meonth, Vevo is planning to launch a
traditional cable TV channel that airs just
music videos, live performances and archived
footage. Executives at Vevo have declined to
comment further but didn’t question the re-
port’s accuracy.

By almost any measure, launching a music-
video cable outlet is a challenging proposition.
There are already several competitors
in the marketplace, including Via-
com’s MTV Hits, Palladia HD, Ova-
tion and the recently launched
SWRV.tv from Music Choice.

Cable systems pay almost nothing
in the way of carriage fees for the
rights to air these channels. Accord-
ing to an SNL Kagan report, MTV
Hits generated a monthly fee of 1 cent
per subscriber last year, while Ova-
tion's monthly fee was 7 cents and
Palladia’s was 11 cents. The report
lists the industry average at 20 cents
per subscriber.

Moreover, ratings for these chan-
nels are low and therefore don’t at-
tract much advertising.

“A lot of the existing channels in
the space are getting away from
[videos] because of the relatively low
ratings compared to traditional pro-
gramming,” SNL Kagan senior ana-
lyst Derek Baine says.

Ogilvy group planning director Mike Ven-
ables says any new music video network, in-
cluding Vevo, will be hard pressed to convince
advertisers that the viewing audience will
stick around, given the short-form nature of
music videos.

“MTV walked the other way,” he says.
“Vevo is going to have to find a way to engage
people for a longer period of time. I think
they have the potential to overcome it by
using interactive, Web-enabled TVs and of-
fering customized programming like Pan-
dora does with audio.”

Experts agree that the best opportunity to
succeed rests in such interactive technologies.
Launched in February, SWRYV, for example,
lets users decide the playlist by voting for their
choices online and on mobile phones; they
can also submit user-generated videos, act as
guest Vs and leave comments or post pho-
tos. It's only available to about 2 million Cox
Communications digital cable customers
worldwide, with a second distribution part-
ner to be announced in the coming weeks.

But Music Choice president/CEO David Del
Beccaro says that while ratings information
isn't available, the service generates upwards
of 30,000 interactions per day. “It's doing much
better than we thought,” he says. “If we were
rolled out as broadly as MTV, we'd be doing
more than a million interactions a day.”
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The service attracted its first advertiser in
August in the form of a campaign for the Dis-
ney movie “Step Up 3D.” But Disney’s ad buy
was bundled across all Music Choice plat-
forms, which includes its video-on-demand
service and music streaming networks.

This mix of interactive functionality and
cross-platform bundling is where Vevo
could play a significant role. Vevo's online
distribution—both through its main site
and affiliate deals with the likes of

YouTube—generated 46 million video
streams in August alone, according to com-

Score. It also launched a mobile app last
month to positive reviews and has addi-
tional plans for the iPad.

Vevo also plans to distribute its content to
Web-connected TVs and other devices through
the Internet, bypassing the cable route en-
tirely, in a move known as “over the top.” While
more sexy than the traditional cable TV route,
this tack has its own challenges. According to
Leichtman Research, 8% of U.S. households
have an Internet-connected TV set, compared
with 69 that have a Web-connected Blu-ray
player and 20% that have a Web-connected
videogame console.

Although research group In-Stat predicts
the number of U.S. houscholds with such
Web-enabled devices will triple by 2014 to 98
million—57 million of which will be viewing
full-length online video at that time—that’s
still not enough to impress executives like
Del Beccaro. He says that while distributing
video on the Internet may be easier than strik-
ing cable distribution deals, the number of
potential viewers is much smaller while the
number of competing content providers is
much higher.

“A video network of any kind is not going
to amass an audience by going over the
top,” he says. “It’s interesting, but it's not
going to be a very fundamental way to dis-
tribute TV.”

Appellate Court Ruling That A Download Doesn’t
Constitute A Performance Deals Blow To ASCAP

Setting the licensing rates for music copyrights
is usually the domain of high-priced lawyers,
managers and business executives.

Butin the early 1940s, a federal courtin New
York decided that, left to its own devices, ASCAP
would behave as a monopolist, and thus ruled
that it must determine “reasonable” rates for
the blanket licenses issued by the performance
rights organization.

The court's consent decree, last updated in
2001, leaves enormous power in the hands of
federal judges to shape notjust the legal, butthe
business aspects of the publishing industry.

The latest example of the court’s exercige of
this unusual power came last week in a decision
by the U.S. Courtof Appeals for the Second Cir-
cuitinvolving Yahoo and RealNet-
works, both Internet companies
with extensive music-related com-
ponents to their services. (Real-
Networks owned Rhapsody until
April of this year.)

The appellate court made two
decisions that will have impor-
tant repercussions for a wide va-
riety of licenses issued for online
use of music.

First, the three-judge panel confronted the
question of which of the copyright owner's
rights are implicated by a song download.
There’s no dispute that an unlicensed down-
load violates the copyright owner's exclusive
right to reproduce its works. Butindustry play-
ersvigorously challenged whether a download
also constitutes a “public performance” of a
work, necessitating a license from the publisher.

Over ASCAP’s protestations, the Second Cir-
cuit held that a download—the transfer of a dig-
ital file that can't be audibly perceived until after
its completion—doesn’t fall within the statu-
tory definition of “perform”: “to recite, render,
play, dance or act [a copyrighted work], either
directly or by means of any device or process.”

So the publisher will still get paid for the re-
production {an increasingly anachronistically
named “mechanical” license) made in the course
of a download, and for the public performance
inherentina playable Internet stream of its work.
But under the Second Circuit’s new opinion
(which upheld the district court’s 2007 decision
in this case), asking an Internet service to pay an
additional license fee for the alleged “perform-
ance” involved in a download that no one can
hear untillater playing it back is a bridge too far.

In the other part of the Second Circuit's de-
cision, the panel disagreed with the district
court's determination of the “reasonable” rate
Yahoo and RealNetworks must pay to perform
the millions of songs in ASCAP's catalog. The

district court had set a rate of 2.5% of the rev-
enue attributable to the music-related portions
of those services, adjusted by a formula intended
to account for the amount of time users spent
streaming performances in relation to their ime
on the respective websites. But the court of ap-
peals determined that the lower court’'s method-
ology was flawed, for numerous reasons.

For example, the district court failed to dis-
tinguish between the value of a song playing
on Yahoo's home page, where the viewer is ex-
posed to numerous ads, from the value of ane
heard on Yahoo Music, which many users play
with the browser window minimized, thus
avoiding any contact with visible ads.

In the case of RealNetworks, the panel deter-
mined that the district court sim-
ply didn't do a good enough job
of justifying the “music use ad-
justment factor” that it applied to
various aspects of RealNetworks’
music offerings. And the court
tool issue with the district court's
reliance on certain other music
licensing agreements from the
Internet and TV context in set-
ting the proper royalty rates.

Given that it was Yahoo and RealNetworks
complaining about the rates set by the lower
court, it's likely that the companies will come
out better in the next round, and ASCAP will
be disappointed. But the Second Circuit didn't
issue detailed instructions for remand, instead
returning the issues to the district court with-
out much guidance: “We leave it to the district
court to determine the best way to proceed con-
sistent with the concerns we have discussed.”

In a statement after the decision, ASCAP
said, “We anticipate that in the end, the pro-
ceeding will result in a fair and favorable license
fee to be paid by commercial online services for
the valuable intellectual property they use to
sustain their businesses.”

Maybe so. But with federal judges—not ex-
perienced music business negotiators—deter-
mining the price of a license, many in the
industry are bound to be disappointed in the
courts’ definition of “fair and favorable.”

Ben Sheffner is a copyright attorney who has
represented movie studios, TV networks and record
labels. Sheffner works as an attorney in the NBC
Universal Television Group, which is 20% owned
by Vivendi, the parent of Universal Music Group.
He is the author of the Copyrights § Campaigns
blog (copyrightsandcampaigns. blogspot.com).
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Over ASCAP’s protestations, the Second
Circuit held that a download doesn’t
fall within the statutory definition
of ‘perform.’
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Imagine there’s no heaven
it's easy if you try
no hell below us
above us only sky
imagine all the people
living for today...

Imagine there’s no countries
it isn’t hard to do
nothing to kill or die for
and no religion too
imagine all the people
living life in peace...

You may say that I'm a dreamer
but I'm not the only one
| hope someday you'll join us
and the world will be as one

Imagine no possessions
| wonder if you can
no need for greed or hunger
a brotherhood of man
imagine all the people
sharing all the world...

You may say that I'm a dreamer
but I'm not the only one
| hope someday you'’ll join us
and the world will live as one
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LastOne Standing?

Alliance Entertainment’s
New Owners Eye Opportunity
In A Consolidating Market

The recent acquisition of Alliance Entertainment by two pri-
vate equity firms is a double-edged sword for record labels and
music distributors.

On the one hand, the deal gives the giant music wholesaler
owners that are interested in growing the business. Alliance
Entertainment CEQ Alan Tuchman says the new owners—
Platinum Equity and Gores Group—will help the company
become “a powerful force” in music and DVD distribution.

On the other hand, the deal leaves Alliance with a debt-to-
equity ratio skewed heavily toward debt, a precarious situation
as physical music sales continue to contract,

Alliance’s previous owner, Source Interlink, was more fo-
cused on growing the business through magazine publish-
ing and distribution. Source Interlink, which merged with
Alliance in 2005, purchased 76 consumer magazines, 90 re-
lated websites and other properties from Primedia in 2007
for §1.3 billion through a leveraged buyout backed by a con-
sortium of lenders led by Citigroup.

The move was aimed at building a vertically integrated mag-
azine company, but it ultimately led to a prepackaged Chap-
ter 11 filing, under which the Citigroup consortium became
the owner in April 2009. That marked the second time Alliance
had been in Chapter 11. In 1997, after an aggressive roll-up
of one-stops and independent distributors, Alliance found it-
self with more debt than it could handle. The following year,
it became the only one-stop in
music industry history to survive
a Chapter 11 filing and success-
fully reorganize.

Under the Citigroup consor-
tium, Alliance was forced to bide
its time while the lenders waited
for the right moment to sell the
music and DVD distribution
business. New York investment
bank Evercore Partners shopped
Alliance to private equity firms and, according to sources,
didn’t invite strategic buyers (i.e., rival wholesalers) to bid.

Tuchman says the new owners see a consolidating indus-
try that’s ripe for a roll-up, a technique used to consolidate
smaller companies intoa larger one. Roll-ups usually occur
during a maturing industry shakeout to achieve economies
of scale and market dominance.

“The market for distributing media content is highly frag-
mented and rapidly evolving,” Platinurn Equity partner Johnny
Lopez said in a Sept. 1 statement announcing the Platinum-
Gores acquisition of Alliance, “With our combined operational
and financial support, [merger and acquisition] expertise and
the company's established management team, Alliance En-
tertainment will have all the elements it needs to grow.”

While that's encouraging to hear, the deal raises questions

FOR THE RECORD

B The legend for a chart in the Oct. 2 issue about the
lengthiest runs on Billboard's singles charts misiden-
tified the data as showing the number of weeks that
the listed songs spent at No. 1. Instead, the data showed
the number of weeks the songs spent on each chart.
B A columninthe Oct. 2 issue about Madison Square
Garden Entertainment misidentified Cablevision as
the entity’s parent company. Cablevision is the for-
mer parent of MSGE.
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“A powerful force: Alliance
CEO ALAN TUCHMAN

about whether the investors were wise to saddle Alliance with
debtata time when music sales continue to decline. Although
the terms of the deal weren't disclosed, sources say the two
private equity firms paid about $85 million for Alliance, put-
ting up about $25 million in equity and borrowing the rest
from a new revolving credit facility from Wachovia Bank.
Sources say the revolver, which is believed to be $115 million-
$125 million, is secured by Alliance's inventory.

Sources say Alliance generated about $750 million in net
sales during the fiscal vear ended Jan. 31 and about $25 mil-
lion in earnings before interest, taxes, depreciation and
amortization, suggesting that it can meet the interest pay-
ments on its debt.

Inadownsizing market, it's hard to survive with high debt
levels. Struggling Trans World Entertainment, with relatively
low debt, has been able to hang on while rivals like Tower
Records, Musicland and Value Music fell by the wayside.

Another concern is that Alliance gets a big chunk of its rev-
enue through its vendor-managed inventory services, supply-
ing music and DVDs to accounts like Barnes & Noble, Sears
and Meijer. In fact, sources suggest that Barnes & Noble alone
may account for as much as one-third of Alliance’s revenue.

In those type of accounts, CDs and DVDs make up only
a small portion of the stores’ overall business. Charlie An-
derson, president/CEO of Anderson Cos., parent of rack-
jobber Anderson Merchandisers, warned earlier this year
that if the low-margin music category keeps shrinking,
vendor-managed accounts could pull out of music entirely
within three years (Billboard, July 17).

What Alliance and its new owners are apparently gambling
on is that as CD and DVD sales continue to decline, they'll
survive the turmoil to buy up rival wholesalers. Alliance com-
petes with Anderson Merchandisers, which racks Walmart,
and Baker & Taylor, the giant book wholesaler that has a small
music business dependent on indie stores and provides ful-
fillment services to online CD and DVD sellers.

Other potential takeover targets are Super D and the Edge,
two of the last one-stops in the music business, and Allegro
Entertainment, a multifaceted wholesaler that supplies music
and video to nontraditional accounts. wees

For 24/7 retail news and analysis, see
. billboard.biz/retail.

www americanradiohictory com

Billeoard

PUBLISHER
LISA RYAN HOWARD

EDITORIAL DIRECTOR
BILL WERDE
EDITORIAL

EDITOR: CRAIG MARKS &6 65 :1
DEPUTY EDITOR: Louis Haw 546 4708
SEMIOR EDITOR: Ann Donahue 323525 5292
SPECIAL FEATURES EDITOR: Thom Duffy £46-£54-4716
INTERNATIONAL BUREAU CHIEF: Mark Sutherland 01144207 420-8155
MUSIC EDITOR: Cortney Harding £4£-£54-5502
BILLBOARD.BIZ EDITOR: Chris M. Walsh 54655

EXECUTIVE DIRECTOR OF CONTENT AND
PROGRAMMING FOR LATIN MUSIC AND ENTERTAINMENT: Leila Cobo {Miam
EXECUTIVE DIRECTOR OF CONTENT AND
PROGRAMMING FOR TOURING AND LIVE ENTERTAINMENT: Ray Waddell {Mashy k) G15-431-0441
EXECUTIVE DIRECTOR OF CONTENT AND
PROGRAMMING FOR DIGITAL/MOBILE: Antony Bruno ([enver) 30577
SENIOR CORRESPONDENTS: Ed Christman (Fublishing/R ¥ 5
Gall Mitchell (RAE) 323-525-228%; Tom Ferguson (Deputy Gic
SENIOR EDITORIAL ANALYST: Glenn Peoples o i
CORRESPONDENT: Mitchell Peters
INTERMATIONAL: Lars Brandle {2ustralial Wnlfgﬂ'!! Spahr {Germary}
GLOBAL NEWS EDITOR: Andre Paine 01-44-207-420-6068
COPY CHIEF: Chris Woods
COPY EDITOR: Christa Titus.
ASSOCIATE EDITOR, SPECIAL FEATURES: Evie Nagy 546-654-4709
EDITORIAL ASSISTANT: Elizabeth Hurst G46-654-466]
CONTRIBUTORS: Larry Blumenfeld, Paul Heine, Juliana Koranteng, Kerri Mason, Deborah Evans.
Price, Tom Roland, Paul Sexton, Ben Shefiner, Mikael Wood

BILLEOARD.COM
EDITOR: M. TYE COMER £45-554-5525
MANAGING EDITOR: JESSICA LETKEMANN £46-554-5536
HEWS EDITOR: Manica Herrera £46-554-
ASSOCIATE EDITOR: Mariel Concepcion 54
MULTIMEDIA COORDINATOR: Lisa Binkert £46-
ART DIRECTOR: Rachel Been £45-554-4R73
EDITORIAL ASSISTANTS: Jason Lipshutz, Jillian Mapes

4204

05-361-5279

4206062

DESIGN & PHOTOGRAPHY
CREATIVE DIRECTOR: ANDREW HORTON
PHOTO EDITOR: Amella SEMIOR D

Greg Grabowy
CHARTS & RESEARCH

DIRECTOR OF CHARTS: SILVIO PIETROLUONGO

SENIOR CHART MANAGERS: Kaith Caulfield (b= &board 200, Cast, Compllatio

Albums, Heat Cataleg. Soundtracks; LAY,
Wade Jessen | Hashyille)

heille), Gordon Murray (Cormedy, Do

Silvie Pietroluongeo {The Billboard Hol 100,
3, Gary Trust (Acult. &lterna Chart Beat
ngs. Mainstream Top 40, Rock, Triple A3, Alex Vitoulls (Classical, Kid fudio, Videa)

CHART MANAGER: Rauly Ramirez (Latin}

CHART PRODUCTION MANAGER: Michael Cusson

ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulis
BILLBOARD RESEARCH MANAGER: Gordon Murray 546 5544533

DIGITAL
SENIOR VICE PRESIDENT, OMLINE: JOSHUA ENGROFF
MANAGER, PRODUCT DEVELOPMENT: Justin Harris
MANAGER, SOCIAL MARKETING: Julie Booth
MANAGER, AD OPS: Paul Vikan

ADVERTISING SALES
WICE PRESIDENT, SALES/ASSOCIATE PUBLISHER: JEREMY LEVINE £46 2
MATIONAL SALES DIRECTOR/DIGITAL & CONSUMER: Derek Sentner 545-F54-4515
DIRECTOR. BUSINESS DEVELOPMENT & EAST COAST SALES, PRINT: Christopher Robbins 615-£5-1-4753
EAST COAST SALES DIRECTORS, DIGITAL: Antonio Amabo &:46-554- 46 RﬂbMIH EB4E-654-,
DIRECTOR, SPECIAL FEATURES & WEST COAST SALES: Akl Kaneko
MIDWEST SALES DIRECTOR, DIGITAL: Alana Schiifie 3125575
WEST COAST SALES DIRECTOR, DIGITAL: Casey Dennehy - 37
NASHVILLE: Lee Ann Photoglo £15-376.7931 (Lates) Cynthia Mellow 515-352:0265 ¢ Touring)
ADVERTISING DIRECTOR DETROIT: Kathy Vargo 248 6579165
ADVERTISING DIRECTOR EUROPE/U.K.: Frederic Fenucci 01144207
ACCOUNT MANAGER: Alexandra Hartz £45 £54-5581
INSIDE SALES/CLASSIFIEDS: Jeff Serrette £45 £5.4-4507
MANAGING DIRECTOR/LATIN; Gene Smith 973 7462520
LATIN AMERICA/MIAMI: Marcia Olival 3058647573, Fax: 305850
ASIA-PACIFIC/AUSTRALIA: Linda Matich £12.9440-7777 Fax:
JAPAN: Aki Kaneko 3235052294
MANAGER OF SALES ANALYTICS: Mima Gomez £45 £54-4505
EXECUTIVE ASSISTANT/ADVERTISING COORDINATOR: Peter Lodola 645 654 4E62
MARKETING

SENIOR MARKETING DIRECTOR: LILA GERSON £45
EVENT MARKETING MANAGER: Nicole Carbone F4F-
MARKETING MANAGER: Kerri Bergman 546-654-4817
MARKETING ART DIRECTOR: Melissa Subatch
MARKETING DESIGN MAMNAGER: Kim Grasing

206075

CIRCULATION
DIRECTOR, CIRCULATION: MEIL EISENBERG
SUBSCRIPTIONS: BOO-658-8372 (LS. Toll Free) B47-553-7531 (International) or nbb@emedacom

LICENSING, EVENTS & REPRINTS
EXECUTIVE DIRECTOR, CONFEREMCES & SPECIAL EVENTS: MICHELE JACANGELO
ASSOCIATE DIRECTOR, EVENT REGISTRATION SALES & MARKETING: Lisa Kastner F46-554-7268
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cebele Marquez G5 -554- 8
SPONSORSHIP SALES MANAGERS: Matthew Carena £45 115; Kim Griffiths £46-554-4718
SPECIAL EVENTS DIRECTOR: Margaret O'Shea
SPECIAL EVENTS MANAGER: Lisa DiAntonio
EVENT CLIENT SERVICES MANAGER: Courtney Marks
DIRECTOR, LICENSING & CUSTOM MEDIA: Diane Driscoll £.45
MANAGER, INTERNATIONAL LICENSING & SALES: Angeline Biesheuvel
MAGAZINE REPRINTS: Rosie Hassell 717-505-9701 Ext 136 or rosiehassell @ hey gsgroup oom

FRODUCTION
PRODUCTION DIRECTOR: TERRENCE C. SANDERS
ASSOCIATE PRODUCTION DIRECTOR: Anthony T. Stallings
ASSOCIATE PRODUCTION MANAGER: Rodger Leonard
GRAPHIC PRODUCTION ARTIST: Gene Williams

OPERATIONS
GROUP FINANCIAL DIRECTOR: BARBARA GRIENINGER
PERMISSIONS COORDINATOR: Dana Parra 745 34 -469F

BILLEOARD OFFICES

Mishire  LONDOMN: Endeavour House,
20036 IS'? -h¢ 2 W

NEW YORK: 770 Br\muz iy,
ark, WY HIOr
A6

P'umer. (JII-44- 20
Fax: ON-44-207-4 B0

NASHVILLE: PO Box 331848
Maskrllle, TM 37203

Phaone: 3C
Fax: 2

e5 Global Media, LLC

CHAIRMAN: James A. Finkelstein
CHIEF EXECUTIVE OFFICER: Richard D. Beckman

Primalia Chang: CHIEF OPERATING OFFICER; Marshall Morris: CHIEF FINANCIAL OFFICER;
Gautum Guliani: CHIEF TECHNOLOGY OFFICER; Howard Appelbaum: PRESIDENT, BUSINESS
DEVELOPMENT, Dana Miller: SENIOR VICE PRESIDENT, CREATIVE SERVICES; Doug Bachelis:
VICE PRESIDENT, MARKETING; Andrew Min: VICE PRESIDENT, LICENSING; Madeline Krakowsky:
VICE PRESIDENT, CIRCULATION; Anne Doyle: VICE PRESIDENT, HUMAN RESOURCES

. Brandweek, St
= Thia Hllywiod = Film Journ: ration
Reparter » Billboard + Back ShowEast + Cinema Expo

nternational
= CineAsia « The Clio Awards



http://ebook-free-download.net/

CAROLE KING 5 JAMES TAYLOR

TROUBADOUR RE ut TOUR 2010

-"-,
‘.
1 ‘ ;.a. ;
Ak“ 5 Y
“ag I ‘
’ ‘ ‘- I -

l ) \ CAROLE KING and JAMES TAYLOR

and all of the fans, local promoters, venues and crew for providing us with the opportunity to raise

TICKETS

FOR- (HRRITY oM

GREAT SEATS FOR GREAT CAUSES”



Show Your Cards

A Failure At Retail, Download Cards Still Thrive In Other Areas

Don't add the download card to
the trash heap of failed formats
just yet. From industry confer-
ence gift bag stuffers to vinyl
LP inserts, it's a cost-effective
way to promote an artist or add
value to another product.
Download cards {which are
about the size of a credit card)
contain a code that can be re-
deemed for music. A two-sided,
full-color card costs an average
of 35 cents for a run of 1,000,
says Jon Collins, VP of business
development for download card
maker Dropeards of Parsippany,
N.J. Larger runs, he says, may
cost as low as 25 cents apiece.
On paper, the idea made
sense. Retailers could stock
many cards in a small space.
They were cheap to ship and
more durable than CDs. Andif
they kept mass merchants in-
terested in music, all the better.
But with the sole exception
of Apple’s iTunes gift card, the
download card has failed at re-
tail. Take Sony's Platinum Mu-
sicPass, which launched in
January 2008. It ran into the
same problem
that other labels
had already dis-
covered: Con-

Digital
Domain

Recycled plastic: Ozzy
Osbourne, Bonnaroo and
Weezer download cards.

Eric Levin, Alliance of Inde-
pendent Media Stores founder
and owner of Criminal Records
in Atlanta, says he's bullish on
what he calls
“digital conven-
ience’—when
a product com-

sumers don't GLENN
want to pay for EECELE
download cards.

“Truly one of the
dumbest ideas
ever,” one re- 3
tailer says of the
now-defunct MusicPass.
Artists have also had diffi-
culty selling the cards at con-
certs. But they are thriving as
value-added items. Dropcards
prints cards for labels like
Downtown, Warp, Saddle
Creek, Universal Music Group
and EMI, which package them
with vinyl LPs to provide buy-
ers a digital copy of the album.

bines physical
and digital for-
mats, as a vinyl
LP/download
card bundle does.
“I don't think
there'sa grander
vision for the next five years for
stores my size,” he says.
Another example is Disney's
home-video combo packs that
include a copy-protected Blu-
ray disc, DVD and a download
card. Levin says they're great
for consumers and retail be-
cause it's one SKU.
Bands and labels (

THE DOCK

“celestial jukebox.”

tails for $119.

ROCK AROUND

The new Sonos Wireless Dock lets users

stream music from their iPod or iPhone to any

room in their house equipped with a Sonos Zone-
Player, the company’s wireless speaker system. Sonos'
Internet-connected amplifiers already enable users to
play music through Rhapsody, Last.fm, Pandora and
other online streaming services. Add the digital music
files on an iPod and users are even closer to attaining a

The Sonos Wireless Dock works with most iPod de-
vices, including the iPod Classic and iPhone 4, and re-
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Sonos

enhance their products’ appeal.
The Dirty Projectors included
them with the cassette version
of their latest Domino release.
Inaddition to releasinga CD and
digital album, Polyvinyl Records
released Of Montreal's 2008
album, “Skeletal Lamping,” as
a download card that was in-
cluded with the purchase of a
poster, T-shirt, lamp or stickers.
But physical /digital product
bundles should always keep
things simple. Of Montreal's T-
shirt/card package has differ-
ent SKUs according to shirt
size and gender. And because
they were nonreturnable, some
retailers are still carrying them.
Dropcards’ Collins estimates
that 8026-85% of his company's
business iz for promotional
purposes, such as the lanyard-
attached download cards given
away at industry conferences.
The majority of cards sold by
CD Baby parent Disc Makers
of Pennsauken, N.J.,is also for
promotional purposes, presi-
dent Tony Van Veen says.
They drive traffic to
artists’ CD Baby pages
and independent acts
use them like business cards.
“IY'salow-cost, easy way to have
your music with you and distrib-
uted in a way that sticks with the
user,” Van Veen says. Disc Mak-
ers has sold paper-based cards
forabout 18 months and charges
$59 for a run of 1,000.
Because the cards are cheap
to produce, artists and labels
often send them to music re-

tailers without tying them toa
broader marketing promotion,
undercutting their ability to get
an artist's music to consumers.
Josh Walker, assistant manager
at Nashville record store Grim-
ey’s New & Preloved Music,
says the cards “usually just get
recycled after awhile, Or we put
them aside for one of our out-
door sales.”

Tim Luckow, owner of
Boston-based G-House Man-
agement, estimates that the re-
demption rate of download
cards given away at concert
merch tables is around 10%,
and that figure can jump to as
high as 50% if an artist gives
away the cards in person.

Luckow says he's made DIY
cards by using the download
code service offered by DIY
music/merch platform Band-
camp. Artists can purchase
codes for 1.5 cents-3 cents per
song download. Fans can redeem
the codes at an artist's Band-
camp page. Foran EP release by
Ben Talmi, Luckow paid $300
for codes good for 20,000 song
downloads and printed cards at
Kinko's for $200.

Rather than give the cards
away, Talmi sold them atshows
for $1 apiece. At that price,
artists can quickly recoup their
investment, Luckow says. “We'll
still have nice CDs and vinyl,”
he savs, “but download cards
are a big opportunity.” s

For 24/7 digital news

and analysis, see
billboard.biz/digital.
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KISS5 STREAMS
CONCERT THROUGH
FACEBOOK GAME

The Facebook game Night-
club City from developer
Booyah streamed a live con-
cert by Kiss, a first for the clas-
sic rock act. Nightclub City lets
users create their own virtual
clubs, choose the music they
want to stream in them and
deck out their clubs with vir-
tual accessories bought
through the game. The con-
cert, which took place Sept.
25 during the last stop on Kiss’
2010 tour, was simulcast on
KROQ.com in Los Angeles
and CBS Radio websites na-
tionwide, as well as on Us-
tream. The band also made
available exclusive Kiss-
branded virtual merch to any-
one watching the in-game
stream, as well as a playlist
that included some of the
group’s biggest hits.

MICROSOFT'S SHARE
OF MOBILE MARKET
SHRINKS

According to comScore, con-
sumer use of Google's An-
droid mobile operating sys-
tem and Microsoft's Windows
Mobile are going in opposite
directions and passed each
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other during the summer. An-
droid jumped from a 12%
share of all U.S. mobile sub-
scribersin Aprilto 17%in July.
During that time span, Mi-
crosoft’s share of the market
dropped to 11.8% from 14%.
Microsoft may be able to stop
the erosion once its new Win-
dows Phone 7 platform
launches in November. Black-
Berry maker RIM’s market
share dropped to 39.3% from
41.1%, and Apple dropped to
23.8% from 25.1%.

FCC OPENS UP

“WHITE SPACFE’

The Federal Communications
Commission voted unani-
mously Sept. 23 to open up
so-called “white space” inthe
broadcast TV spectrum—
used by such wireless devices
as microphones—to aid de-
velopment of a more power-
ful wireless broadband net-
work. The white space will not
be licensed for usein order to
encourage companies to in-
novate and invest in products
and services that will take ad-
vantage of this opportunity.
The FCC left aside two vacant
UHF channels for wireless mi-
crophones and other low-aux-
iliary-power devices.
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>>>SONY ASIA
RESHUFFLES

A Sony Music reshuffle of
its executive team in Asia
gives Sony Music Australia
& New Zealand chairman/
CEO Denis Handlin new
responsibilities as
president for South East
Asia and Korea. Meanwhile,
Asia & Middle East
president Daniel DiCicco
has exited the company.
Sony Music Entertainment
president of Taiwan and
mainland China Adam
Tsuei becomes president of
Greater China, overseeing
mainland China, Hong
Kong and Taiwan, while
Sony Music India managing
director Shridhar
Subramaniam becomes
president of India and the
Middle East. All three execs
report to president of
international Richard
Sanders.

>>>GERMAN
PROMOTERS DEFY
GEMA

German concert promoters
are prepared to go to court
to fight authors’ group
GEMA's extension of its live
music tariff (Billboard.biz,
Jan. 5) to cover promoters’
income from sponsorship
as well as from concert
tickets, merchandising,
food and drink. At
promoters’ association
BDV’s annual meeting, held
Sept. 24 in Hamburg,
chairman Jens Michow
said, “We are not going to
allow GEMA to earn even
more from us. We need the
money ourselves just to be
able to finance our
concerts.” The two sides
face ayear-end deadline
imposed by the German
Patent and Brand Office’s
arbitration tribunal—and a
court case if they fail to
reach an agreement.

>>>INERTIA
ENVELOPS SUB POP
Iconic Seattle-based indie
label Sub Pop has emerged
from the August collapse of
Australian distributor
Stomp (Billboard, Sept. 25)
with an exclusive deal with
Sydney-based Inertia.
Effective immediately,
Inertia will distribute Sub
Pop’s upcoming and
catalog releases. The 10-
year-old distributor has
“earned a global reputation
for solid business practices,
competence and savvy,”
Sub Pop CEO Jonathan
Poneman says.

Reporting by Lars Brandle
and Wolfgang Spahr.
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MATTERS OF STATE

Carla Bruni’s Planned Return To
Music Sparks Political Concerns
In France

LONDON—Carla Bruni's marriage to French Presi-
dent Nicolas Sarkozy in 2008 has made her a steady
fixture in tabloid newspapers across Europe. But cap-
italizing on such exposure remains a challenge for
the chart-topping singer/songwriter.

Bruni's media profile has been particularly promi-
nent in recent months, thanks to widely circulated
holiday photos in August, her appearance on the cover
of the Sept. 11 U.K. edition of the Economist for a
story about her husband's slump in popularity and a
salacious new biography, “Carla etles Ambitieux” by
Michael Darmon and Yves Derai, which has received
heavy press coverage.

Reports recently surfaced in the French media that
Sarkozy's aides had requested she delay her planned
musical comeback due to fears that it could be polit-
ically damaging amid the current wave of French
protests and strikes over economic reforms.

Small wonder that, as Bruni continues writing songs
for her fourth album, due in 2011, her team is con-
templating how to balance her musical career with
her status as first lady of France. That status caused
problems when Bruni’s third album, “Comme Si De
Rien N'etait” (Teorema/Naive), was released in July
2008, five months after she married Sarkozy.

“We had to cancel her international tour for secu-
rity reasons but also because [French] people might
not have accepted that their first lady would be onstage,”
says Bertrand De Labbey, CEO of talent agency VMA,

who manages Bruni's music career.

While the French president's wife has a less promi-
nent role than the United States’ first lady, Bruni re-
mains subject to intense scrutiny by the French
media. She has tried to avoid any suggestion that
she’s profiting from her position, donating her record-
ing royalties on “Comme Si De Rien N'etait,” which
hit No. 1 in France, to charity. “Comme” has sold
193,000 copies in France and a further 288,000 in-
ternationally, according to Naive.

De Labbey insists he's happy with the album's sales,
claiming, “Everybody would have considered [that]

amazing if she hadn't been France’s first lady.”

But Bruni's unavailability for touring and promo-
tion seemed to hamper the album’s international sales
performance. Despite her fame in the United King-
dom, “Comme” only reached No. 58 on the U.K. al-
bums chart, with total sales of 13,300, according to
the Official Charts Co.

Bruni's last U.K. promotional campaign consisted of
a single interview, with the Sunday Times newspaper,
anda solitary TV appearance on BBC2's “Later. . . With
Jools Holland.” U.K. label Dramatico incurred £12,000
(518,800) in charges imposed by the French state for six
security operatives to mingle with the studio audience,
according to sources familiar with the situation.

Still, Dramatico chairman Mike Batt insists he and
Bruni share a “relaxed” approach to releasing her
music. “Her life at the moment is to be Mrs. Sarkozy,”
he says, “and we quite understand that.”

Refocusing public perception of Bruni as a record-
ing artist will be crucial for the promotion of her next
album, says Alan Edwards, CEO of London-based PR
company the Qutside Organization, which represents
everyone from Naomi Campbell to Amy Winehouse.
(Bruni is repped by London-based Republic Media.)

“The biggest challenge will be to separate Carla as
artist and Carla as first lady,” Edwards says. “The con-
text of all interviews should be music-related, with as
low a presence of the first lady trappings as possible.”

Ultimately, the key to putting Bruni's music career
back on track may lie with her husband. If Sarkozy
loses the May 2012 election, a more engaged approach
to Bruni's musical life seems assured. But, even if he
rernains in office for another five-year term, De Labbey
is optimistic that Bruni's musical career will soon be
more of a priority.

“Now time has passed,” he says, “she’s fulfilled her
role as first lady. Things might change.”

BY TOM FERGUSON

Counting
The Costs

Rights-Holders, ISPs Clash Over U.K.
And French Anti-Piracy Laws

LONDON—As rights-holders
and Internet service providers
(ISP) in Britain and France gear
up for the implementation of
new “three strikes”-style anti-
piracy laws, squabbling contin-
ues over who should foot the
bill for sending warning letters.

The U.K. government’s De-
partment of Business, Innova-
tion and Skills (BIS) triggered
widespread dismay among
label executives with its Sept.
14 announcement that rights-
holders must pay 75% of the
costs for issuing warnings to
online copyright infringers
under the terms of the Digital
Economy Act.

Meanwhile, across the English
Channel, leading French ISPs are
locking hotns with the govern-
ment inan attempt to avoid the
French law’s stipulationthat ISPs
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must cover all notification costs.

Feargal Sharkey, chief exec-
utive of lobby group U.K. Music
—which had campaigned for
at least a 50/50 costs split—
declined to comment.

U.K. labels group the BPl also
declined to comment, although,
when BIS first mooted a 75%/
25% costs split in April, BPI chief
executive Geoff Taylor branded
such a split as unfair, arguing
that rights-holders already bore
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the “very substantial” costs of
tracking down infringers.

Meanwhile, IFPI CEO Frances
Moore says that the overall cost
burden “will deter smaller stake-
holders” from taking action
against infringers. At London-
based indie Cooking Vinyl, man-
aging director Martin Gold-
schmidt acknowledges that
indies may “just ride on the
backs of the majors and let them
do all the chasing.”

In November, UK. communi-
cations regulatory group Ofcom
isscheduled to release its “noti-
fication code,” which will specify
ISP responsibilities under the
new law. Until then, no one can
be sure what the actual costs will
be. ISP BSkyB noted in a May
consultation submission to BIS
that predictions of total costs for
the main ISPs range from £7.5
million ($11.8 million) to £24.5
million ($38.5 million) annually.

Whatever those costs turn
out to be, the Internet Service
Providers’ Assn. insists its mem-
bers shouldn't have to pay any
of the costs, despite Ofcomre-
search showing the main U.K.
ISPs jointly earned £2.7 billion
($4.2 billion) from residential
broadband use in 2008.

www americanradiohistorv com

“We help law enforcement
when they ask for data,” ISPA
policy manager Andrew Kerna-
han says. “That's covered under
a cost-recovery scheme. We
see no reason why this should-
n’t be the same.”

IFPI's Moore counters that
ISPs are “looking through the
wrong prism,” claiming that
“they really stand to win through
new business” generated by
legal services likely to benefit
from a piracy clampdown.

The Ofcom notification
code requires parliamentary
and European Commission ap-
proval, meaning the first noti-
fications won’t be sent until at
least mid-February 201, which
will give both sides more time
to press their case.

But in France, rights-hold-
ers are already filing infringe-
ment notifications to govern-

A ll —=
U.K. Internet service
providers' estimated

earnings from residential
broadband in 2008.

ment-created group HADOPI,
which orders ISPs to issue
warnings where appropriate.
HADOPI says the first warning
letters should start being is-
sued within days.

French 15Ps must cover 100%
of those costs, but in a July 28
open letter to the Ministry of Cul-
ture and Communication, lead-
ing ISPs France Telecom, lliad
Group, Bouygues Telecom and
Numericable demanded gov-
ernment compensation for
costs, saying, “We will invoice
the public authorities for this
process from the first day it be-
comes operational.”

The government has coun-
tered that ISPs agreed to pay
these costs early on in the
legislation’s development,
ensuring that French rights-
holders remain sanguine about
the situation.

“This is not our negotiation,”
says Jérdme Roger, director-
general of French labels group
SPFF. “The law makes it man-
datory for ISPs to cooperate
with HADOPL.” ae

Additional reporting by Andre
Paine in London and Aymeric
Pichevin in Paris.
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Beyond The Sea

Japanese Demand Grows For International Music Synchs

TOKYO—Sales of international music may be
on the decline in Japan, but Western artists are
increasingly in demand for Japanese synch deals.

Song placements in TV ads, movies and TV
shows are highly prized in Japan, occupying
three spots in Billboard's Maximum Exposure
list of the 10 most effective promotional plat-
forms in the market (Billboard, Oct. 2). Such
slots have traditionally been the preserve of do-
mestic artists, but that's changing as labels and
publishers seek ways to compensate for falling
sales of international repertoire in Japan.

Sony Music Entertainment Japan senior VP
Archie Meguro says Sony now pitches songs to
agencies and brands ahead of their release, a
policy he expects to lead to “more opportuni-
ties for international bands to get these impor-
tant marketing chances.”

Advertising agency Dentsu recently placed
Franz Perdinand’s “Do You Want To” (Epic) in
a TV spot for online social network Mixi and
Sarah Brightman's “Shall Be Done” (EMI Japan)
in a Panasonic ad. Hiroyuki Kadoma, director
of Dentsu’s music division, attributes growing
advertiser interest in international music to a
generational shift, noting that “decision-mak-
ers for commercials now came of age when in-
ternational music was very popular in Japan.”

International repertoire’s share of music sales
regularly topped 30% in the late "80s and early
'90s. But its share was just 18% of total physi-
cal sales in the first half of 2010, according to
the Recording Industry Assn. of Japan, down
from 21% in the corresponding period in 2009.

Overseas acts used in currentad campaigns
include Van Halen, whose “Ain’t Talkin’ 'Bout
Love” (Warner) is featured in a spot for Nissan's
Elgrand minivan, and Jamiroquai, whose “Vir-
tual Insanity” (EMI Japan) appears in an ad for
Nissin Cup Noodles. The Jamiroquai track has
since sold more than 70,000 digital units,
according to Sony.

Nissan chose Van Halen because of
the Elgrand’s 40-plus target demo-
graphic—"the age [of people| who
really listened to Van Halen,” Nig-
san spokesman Mitsuru
Yonekawa says. He adds that
the carmaker, which struck
synch deals for Orianthi and

Farrah in other recent campaigns, uses inter-
national music because of its ability to “attract
and impress our target customers, grab their
attention and [be] original.”

As advertisers seek new ways to stand outina
crowded field, they're increasingly turning to the
work of international artists despite the willing-
ness of many local rights-holders to allow brands
to use Japanese pop songs for free in exchange
for the promotional value of the placement.

International acts also appear to be making
headway among music supervisors for TV
shows and movies, despite demanding higher
fees than Japanese artists.

No. 1 Japanese box-office hit “Beck” features
Oasis’ “Don’t Look Back in Anger” (Sony), Red
Hot Chili Peppers’ “Around the World” (Warner)
and the Black Crowes' “Remedy” (P-Vine). Mean-
while, “Kokuhaku,” the biggest Japanese film
0f 2010 to date, features Radiohead’s “Last Flow-
erg” (Hostess). On the TV front, Susan Boyle's
“Wings to Fly” (Sony) was used as the closing
theme for TV drama “Tomawari No Ame.”

While specific fees remain under wraps, an
executive at a major publishing company says
international tracks can cost 10 times the typi-
cal $5,000-$10,000 fee for a domestic track. But
Jonny Thompson, GM of international at music
publisher Nichion, which secured the Black
Crowes placement in “Beck,” warns that fees
may have to become more competitive if demand
for international repertoire is to keep growing.

Synchs are “the marketing mechanism for
music” in Japan, he says, “go there must be
greater balance between the short-term dol-
lars achieved with a synch license and the
longer-term marketing exposure that's gen-
erated as a result.” s

Quite Rightly

Coke’s Mello Yello Relaunch Enlists

Donovan, L.A. Indie Band

When Coca-Cola decided to relaunch its Mello
Yello soft drink brand earlier this year, there
was little doubt in anyone’s mind that the ideal
song for the campaign was the Donovan tune
“Mellow Yellow.”

But rather than simply licens-
ing the original recording or
commissioning a new version
ofthe song, Coke and Donovan's
publisher peermusic decided to
do things a little differently.

“When we relaunched Mello
Yello, we wanted to go back and
use some of the original packag-
ing but give it an update—still
retro but with a modern flair,” says Sabrina
Tandon, senior brand manager for citrus
brands at Coca-Cola.

In keeping with this retro theme, the
recording that the brand wound up using
sounds very close to the original. It features
an instrumental backing track recorded by
Los Angeles indie act Family of the Year and

Feeling Mello: DONOVAN, circa
1966; inset: FAMILY OF THE YEAR

new vocals that Donovan recorded
earlier this year at film director
David Lynch’s studio. [

Donovan, peermusic and Coco-
Cola will co-own the master, with
peermusic controlling and administrating the
new rnaster. As part of this agreement, peer-
music has the right to pursue other revenue
areas for the new recording, including relicens-
ing it or releasing it for sale. Coke and Dono-
van will share in the revenue.

Family of the Year was brought in on a work-
for-hire basis and won't receive further royal-
ties from other uses, including downloads.
But the band says the upfront fee it received
was generous enough to pay for a new van,
partially finance a tour and buy new gear for
its own studio, as well as restock on merch
and CDs.

bdiohistorvy com

Emily White, Family of the Year's man-
ager, says the band didn’t have a lot of room
to negotiate the deal. “They could have just
used studio musicians and we would have lost
out,” she says. “And it's an
honor to be associated with
Donovan. We can get a lot out
of this, in terms of exposure and
data collection.”

Drummer/guitarist Sebas-
tian Keefe says the fact that
Family of the Year has its own
studio was a big benefit while
the song was coming together.
“We needed to do some final
edits during the week of [South by Southwest],
and of course there was no way for us to get
back to L.A. and make changes,” he says. “But
we can just set up in a hotel room and record
and send a version in.”

White adds that while the band didn’t get
to spend time in the studio with Donovan, the
British folk troubadour has reached out to the
group. “He sent pictures of
himself in the studio to us at
one point,” she says. “He's of-
fered to let the band use the
song on their next album and
to sit in with them if they're
in the same city. He's been a
pleasure to work with.”

Donovan says he was ex-
cited to participate when he
was initially approached about
using the song. “I have em-
braced the world of advertis-
ing,” he says. “It is the new
radio at this point. In a way, it's
the same as what we were try-
ing to do in the "60s—use pow-
erful platforms to share our
ideas and feelings.”

Coke featured the
new recording of “Mel-
low Yellow” in a radio
campaign that launch-
ed in May, and while it
initially planned TV
spots as well, it has put
those plans on hold
until next year.

The song is also
streaming on the Mello Yello website, and
downloads of the song and ringtones will be
offered this month, with a rollout to iTunes
planned for the future. A broader digital media
campaign and a Mello Yello app will also
launch in September.

“The social Web is the new '60s,” Dono-
van says. “This is how people communicate
with each other now. And doing all this gives
me a chance to share my music with three
new generations.” ase

For 24/7 indies news and analysis,

biz :ee billboard.biz/indies o follow
billboardindies on Twitter.
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BackTo Reality

Juan Velez Scores No. 3 Albums Chart Debut
With Puerto Rican-Focused Strategy

One of the more surprising entries on
Billboard's Top Latin Albums chartin
recent weeks was the No. 3 debut of “Te
Tengo o Te Perdi” (Machete) by Puerto
Rican singer Juan Velez.

Little had been heard from Velez, a
2007 winner of music reality show “Ob-
jetivo Fama,” since he released his self-
titled debut album three
years ago. H

His strong return in Latln
the Oct. 2 chart week

Notas

buy the remaining content in EP form.”

Kolm says Universal is planning to
release a full-length album by Velez by
the end of the year.

Velez, whose contract fell under Uni-
versal when the label acquired Univi-
sion Records three years ago, finished
work on “Te Tengo o Te Perdi” in the

spring of this year.

“We were looking for
the best timing to re-
leaseitsoitwouldn’tbe

was the result of some
luck and a carefully
crafted strategy that
used TV, radio promo-
tion and a unique retail
and pricing plan.

“Te Tengo o Te Perdi”
is an EP, ararity in the Latin realm. Ag-
gressively priced at $5.99, it's available
in physical format only in Puerto Rico
and at a handful of stateside retailers
in predominantly Puerto Rican mar-
kets like New York. The focused retail
approach was tied to the fact that the
EP’s title track was used in a Puerto
Rican TV spot promoting Telemundo
soap opera “El Clon.”

“With certain releases, like Juan’s,
the EP model works as a first contact

LEILA
CoBO

with consumers,” Universal Music
Latino president Walter Kolm says.
“A few months later, after we introduce
the artist to the marketplace, we offer
buyers the full album, and those who
already bought this first EP can also

al

dwarfed by other major
Universal releases,”
Universal Music Latino
GM Luis Estrada says.

Velez's manager, So-
raya Sanchez (former
producer of “Objetivo
Fama” when Velez was a contestant),
had secured—of all things—a reality
show for Velez., But this time it would-
't be on Univision—the network that
launched Velez—Dbut on Telemundo’s
T2, a new, high-definition channel
available only in Puerto Rico.

The show, “Juan Velez, Del Reality a
la Realidad” (From Reality to Real), is
scheduled to air once per week begin-
ning in October. Seizing on that oppor-
tunity, Estrada approached Telemundo
in Puerto Rico and pitched Velez's
music. The station agreed to use the
single for the “El Clon” spots, and every
time the ad ran, an onscreen chyron
identified the song title and artist.

That repeated exposure helped

e

Show time:
JUAN VELEZ

open doors at Puerto Rican radio sta-
tions, which gradually began pick-
ing up the song. By the time the EP’s
release date rolled around, the track
had reached No. 41 on the Hot Latin
Songs chart, based solely on Puerto
Rico airplay.

Velez's release was accompanied
by aseries of in-stores throughout the
island, as well as appearances on local
TV and radio shows. The EP will be

rolled out slowly to additional physi-
cal retailers stateside, starting on the
East Coast.

There's no rush, says Universal's
Estrada, who's waiting for the reality
show to gain traction. “People like Juan’s
story,” he says. “He's the underdog, the
guy who came from nowhere.” -

For 24/7 Latin news

_blz and analysis, see

billboard.biz/latin.
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Time for Fun, South America’s leading live entertainment com-
pany, recently hired veteran promoter Fernando Moya as its
music director. Moya will be based in Argentina, a leading tour-
ing destination for both Latin and mainstream rock and pop
acts. He will also supervise the company’s operations in Brazil,
Peru, Chile and Venezuela. Mexican promoter CIE holds a 25%
stake in T4F, which has exclusive rights to promote Live Na-
tion tours in the region. Moya had previously worked for T4F
when it was known as Rock & Pop and was running his own
0Ozono Producciones before he rejoined the company this year.

What'’s the secret to bring-
ing international acts to
South America?

You have to think regionally.
Regional deals have more
chances of success than deals
in individual countries. And
for the artist, dealing with
eight different promoters from
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different countries is clearly
not the same as striking an $8
million-$15 million deal with
aleading company like T4F.

How has business been
for T4F?

We are working very well in
Brazil, Chile and Peru, the
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countries that are routed by
T4F. The other countries

|Venezuela, Colombia, Mex-
ico and those in Central Amer-
ica] are routed by CIE. Each
region has differentalliances
and responsibilities.

Does Live Nation still give
you priority for their tours?
Yes. There is a five-year deal
in place to present their acts
in South America. We had
their AC/DC, Coldplay and
Metallica tours last year, and

we will have the Jonas Broth-
ers in November, U2 in March
2011 and maybe Paul McCart-
ney very soon, but that is still
in the works.

Would you consider strate-
gic alliances in Argentina
with competitors like
Fenix Producciones or
former CIE music director
Daniel Grinbank?

We have already stuck a deal
with Fenix for the new Luis
Miguel tour. He's a Live Na-
tion act, but he is an artist
that was historically pro-
moted by Fenix. So we de-
cided to let them promote the
tour with us as partners.
Grinbank is actually an ad-
viser for the company and
has a no-compete clause.

How would you assess the
state of the Argentine

concert industry?

The Argentine market has
reached a saturation point
and there isn’t room for so
many concerts and interna-
tional acts. Argentina’s econ-
omy doesn’t have the capacity
to support so many shows.
The spark that ignited this
problern was the Maquinaria
Festival in Brazil, which at-
tracted many top artists to
South America. And even
some tours that didn't strike
a deal with Maquinaria are
still coming down here, like
Bon Jovi and Rush. In addi-
tion, concert promoter Robert
Costa left T4F early this vear
and began promoting a series
of rock festivals. So we now
face at least three enormous
rock festivals, plus dance fes-
tival Creamfields, all before
the end of year.

—Marcelo Fernandez-Bitar

EN ESPANOL: All the great Latin music coverage
£0IM you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

www americanradiohictory com

MIAMI BAND WINS
VIVE TU MUSICA WITH
5 COMPETITION

Local 34, an energetic Miami-
based band that plays tropi-
cal-accented pop/rock, won
Vive tu Musica With 5, the Latin
music talent competition
sponsored by Wrigley's 5
Gum, The act was among five
finalists that each performed
one song for a panel of judges
infront of a live audience Sept.
21at the Hollywood Palladium.
The band competition was fol-
lowed by performances by
Mexican pop band Reik and
Daddy Yankee.

Chilean rock star Beto Cuev-
as, the members of Reik and
Billboard executive director of
content and programming for
Latin music and entertainment
Leila Cobo served as judges.
In addition to Local 34, com-
peting bands were El Frente,
a group made up of former
Berklee College of Music stu-
dents; Vanaz, a Los Angeles-
based duo that performed a
rock ballad; Origen, a pop
quartet whose glam outfits
drew the judges’ admiration;
and Por Que No?, four Colom-
bian musicians who live in New
York. All groups sang original
songs in Spanish.

Visitors to the Vive tu Mu-
sica With 5 website used the
platform to select the five fi-
nalists and vote for their fa-
vorites from among more than
100 acts that entered the com-
petition by uploading their
demos to the site. The Wrigley-
sponsored site also gave away
tickets to the packed show.

PIRATED MUSIC SITES
CLOSE IN BRAZIL,
ARGENTINA

Internet service providers in
Brazil and Argentina in July and
August shut down several web-
sites offering unauthorized
music downloads after music
trade groups alerted the I1SPs
that the sites were infringing on
their copyrights. In Brazil, the
Assn, of Music Producers noti-
fied the ISPs of nine blogs featur-
ing illegal music. In Argentina,
the Chamber of Record Produc-
ers alerted I1SPs of two sites—
one of which offered more than
800 full CDs for download.

Reporting by Judy Cantor-
MNavas and Leila Cobo.
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The creative force behind | Am
T-Pain talks about what goes
into developing a successful
mobile"'music app.

Few developers have made as big a splash in the mobile music app market as Smule has. From
the minute Apple opened its App Store in 2008, the Palo Alto, Calif,, startup planted its flag
in the music category with a series of paid apps that enjoyed critical praise and financial
success. The Ocarina flute-like app was the first to make waves, followed by Leaf Trombone.

Then came the massively popular | Am T-Pain app, which let users AutoTune themselves
singing to select songs from T-Pain’s catalog and upload their recordings for others to hear.
The company says it has sold nearly 1.8 million copies of the game. Smule’s latest forayis a
“Glee” app, which in collaboration with Fox allows fans to sing along to music featured on

the hit TV show.

The musical visionary behind Smule's success is co-founder Ge Wang, who's also the
company’s chief creative officer and chief technology officer. He's a visionary in the field of
computer science and music, serving as an assistant professor at Stanford University’s Cen-

ter for Computer Research in Music and Acoustics.

Wang will be a featured keynote presenter at Billboard’s Mobile Entertainment Live: The
Music App Summit, which takes place Oct. 5 in San Francisco. During his keynote, Wang will
discuss Smule’s vision for successful app development, the future of music and technology
and why the developer community is just as important a creative force for the music indus-

try as the artists themselves.

How do you plan to keep Smule
innovative?

Community is something we want
to continue fostering. At the end of
the day, I'm not sure what we are.
Are we a mobile company, a mobile
music company or just a music
company? | think of it as a people
music-making creativity company.
An early tag line we had for our-
selves was, “We're here to [bring]
music to the masses.” Building a
community of people and unlock-
ing the creativity we think is in
everyone is going to be the next step.

What’s the key to your creative
process as a developer?

To make great apps, it does take
creativity. When they talk about cre-
ative writing, I think that's redun-
dant. All writing should be creative.
The same goes for design and de-
velopment. We take what I call an
inside-out approach. Instead of
thinking, “I want to do X on this
device,” I'm going to look at the de-
vice and say, “What is it good for?”
and then design from the device.
That's our process. It's very ex-
ploratory. We're not afraid to throw

things away. And we really want to
iterate quickly. It's almost like a
holistic method to design. Very
rarely do we put a stake in the
ground and say, “We want to do
this.” Tt's more like we have a vi-
sion for a concept. How it's ex-
pressed . . . we don't know.

What do you think of the current
crop of iPhone apps, particularly
as they relate to music?

I see alot of creative apps, butit's
difficult for them to be discovered.
There could be more, and that's
something we want to help encour-
age more people with an idea for
a music-making app to go ahead
and do. It's pretty easy to get
started. At Stanford, we're releas-
ing open-source software for peo-
ple to get started and make
music-making audio applications.
Making an app for the “prosumer”
is different than making an app
for everyone. If you're making an
app for everyone, it's easy to cut
too many things and oversimplify.
Getting people to actually play the
app in the first place is going to
continue to be a challenge.

What are your favorite music
apps that you didn’t develop?
Bebot. Thumbjam has a certain
thrill to it because you can actually
fake a guitar solo pretty convine-
ingly, and as you shake the phone
itdoes pitch bends and other effects.
And there are some really creative
audiovisual apps, like Sonic Wire
Sculpture, where you basically draw
2-D lines that become 3-D.

Which iPhone capability do you
think hasn’t been fully exploited
to its greatest potential?

On a big level, it's the fact that it's
very personal, almost intimate.
There’s a lot of things people want
to do on the phone just becauseit's
mobile. But there's other things you
can do only on the phone because
it's the only thing people have with
them at all times during the day. So
exploring that link, in-the-cracks
type of usage between meetings or
waiting in line [is what we're inter-
ested in). There can be a lot more
that's location-based. More ad hoc
cases where you can get people to
do things they didn't know they
wanted to do.

Where's your focus as a devel-
oper—the iPhone or the iPad?
We're going at it concurrently. The
iPad is something that as a music-
type geek I've wanted for some time.
Now it’s here, it's affordable, and
it's in the hands of millions of peo-
ple. That's really cool. We treatitnot
as a bigiPhone but a thing all onto
itself. We don't really have a hard
split of how much effort we putinto
one or the other. It depends on the
product. It's like a good story. You
let the characters lead rather than
having the characters follow the
story. In this case, the characters fol-
low the devices.

What about other mobile plat-
forms like Android?

We always have our eyes and ears
open because we want to reach a lot
of people. But right now, Apple is
just such a great platform for four
reasons. It has great hardware,
which other platforms do have.
Great software support. You also
have eritical mass with the iPhone,
iPod Touch and now the iPad. And
you have distribution, with hun-
dreds of millions of people with

credit cards stored on iTunes. All
those things make the platform ex-
tremely compelling to developers.
I don't think any other platform
has all four of those things. Until
that happens, Apple has a great
bead on this. As a developer for
audio, and music especially,
Apple’s hardware and software has
traditionally been graphies and
audio-centric. The multitouch is
very responsive. That's harder to
say on other platforms.

It’s been a year since Smule re-
leased the T-Pain app. Are you
planning to release other artist-
based apps?

We're always keeping our options
open. Maybe that's as much as I'll
say right now.

What has been the biggest les-
son you've learned since you got
into all this?

The takeaway is that while technol-
ogy is central to all of this—from
the iPhone to our cloud infrastruc-
ture—the equation adds up to, How
do we design for people? You don't
design for technology. Think about
why people would want to start
using something. In mobile in par-
ticular, it's more about where peo-
ple are when they want to use this
and when. You have to imagine
them in their daily lives. The other
thing is, looking at the iPhone and
iPad, the trend in computing is
much more about what you wantto
do than how you want to do it. You
don't need to know how it works to
be able to use it. s

BILLBEOARD’S MOBILE
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How do we design for people? You don’tdesign for
technology. Think aboutwhy people would want to start
using something. You have toimagine them in their daily lives.
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AMBITIOUS DUO SUGARLAND CITES OMD AND
PETER GABRIEL AS INFLUENCES ON ITS BOLD NEW ALBUM.
BUT WILL COUNTRY RADIO ® ITS TAKE ON THE "80s?

BY MIKAEL WOOD

Jennifer Nettles and Kristian Bush of Sug-
arland set off some ripples of worry ear-
lier this year when they used the term
“steampunk” to describe the vibe of their
new album and tour. Turns out the coun-
try duo was referring strictly to the visual
component of “The Incredible Machine,”
the cover of which renders the band’s name
with a Victorian-era flair suggestive of the
sci-fi subgenre’s retro-futuristic aesthetic.
Musically, Sugarland’s fourth studio set
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shares more with the 1980s than with the 1880s.

“We were talking about the music from
movies like “The Breakfast Club’ and ‘Pretty
in Pink,” " Nettles, 36, remembers of an early
writing session, “and then we sort of thought,
‘If John Hughes were still around today, God
bless his soul, what songs would he be using
in his movies?’ Or the scene in ‘Say Anything’
where John Cusack holds up the boombox
and plays ‘In Your Eyes’ by Peter Gabriel—
what would that song be now? It's this beau-
tiful take on the modern serenade, so
heartfelt and romantic. That's what we
wanted to create.”

“I love how grand a lot of that music was,”
adds Bush, 40, who credits the “Pretty in Pink”
soundtrack for exposing him to Echo & the
Bunnymen, among other fashion-forward acts.
(“OMD wasn't something you gotalot of grow-
ing up in eastern Tennessee,” he says with a
laugh.) “Who's making those songs today—
those anthemic songs that speak to the expe-
rience of anticipation, of what it feels like in
those archetypal movies? We couldn’t really
come up with an answer, so we were like,
‘Maybe we should write them. Maybe it's us.” ”

The 11-track result, due Oct. 19 from Mer-
cury Nashville, is another step away from coun-
try-music orthodoxy by the Atlanta-based
outfit, whose previous album, 2008's “Love on
the Inside,” has sold 2.1 million copies, ac-
cording to Nielsen SoundScan. While the act
enjoyed its greatest acclaim with the 2007 torch

Land ho: SUGARLAND

ballad “Stay,” which earned the duo a pair of ~performs at Freedom

G v Awards, Sugarland, sprung from the tiallan Aug8
TAIMITIY Idas, llg riand, sprur g Tor in LOUlSVl“e,Ky;lnset:

Atlanta folk-rock scene, has always been mu-  afew of the duo’s

sically restless. Nettles had a No. 1 country sin-
gle in 2005 with Jon Bon Jovi, “Who Says You
Can't Go Home,” and on different awards shows the duo has
stretched out to perform Beyoncé's “Irreplaceable,” the Dream
Academy’s Britpop hit “Life in a Northern Town" and the B-
52s" "Love Shack.”

“There’s an old adage in Nashville that says you can’t go
outside the box, but you can run right up to the corners of it,”
Universal Music Group (UMG) Nashville chair-
man/CEOQ Luke Lewis says. “That's what Jen-
nifer and Kristian keep doing. They're musically
adventurous, and thankfully they haven't made
the same album twice.”

Nettles cites the Cure, Blondie
and Chrissie Hynde of the Pre-
tenders as influences on “The In-
credible Machine” and says the
use of synthesizers on cuts like
“All We Are” and “Find the Beat
Again” speaks to a broadening of
the band’s stylistic scope. On
“Every Girl Like Me,” Nettles rides
a funky white-soul groove, while the title track shim-
mers with U2-style guitars.

Bush says the album reflects their determination
to “take the best from country production, which is
all about ‘less is more,’ and combine it with the best from rock,
which is about the beat and the melody.” He mentions Quincy
Jones work and AC/DC's early records as indications of a sonic
clarity they were after. “You make everything count,” he says.
“There doesn't have to be a lot going on, but everything’s loud
and everyone’s playing with courage.”

“All the acts coming out now, not only do they have the coun-
try influences, they also love the pop and rock stuff we all love,”
says Byron Gallimore, who produced “The Incredible Machine”
aswell as several other Sugarland records. “It's about, How deep
is the well? In Sugarland’s case the answer is, ‘Very deep.” They're
justreaching in and picking up pieces of that puzzle. And they’re
smart aboutit: They do what they want, but they’'re always sure
to give the radio guys a couple of songs they can use.”

ﬂuﬂ_EHHﬂﬂﬁ
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'80s influences.

In fact, the new album’s lead single, “Stuck Like Glue,” is
one of its edgiest cuts, with a chorus featuring liberal use of
Auto-Tune and a reggae-inflected breakdown in which Nettles
comes surprisingly close to rapping. This week the track is No.
7 on Billboard's Top Country Songs chart, butit's also inspired
a fair amount of blowback among country radio programmers,
some of whom have taken it upon themselves to
create homemade radio edits minus the offend-
ing breakdown.

“The firsttime T heard it, I loved the song, but
wished it didn’t have the funky rap section to
it,” KMPS-FM Seattle PD Becky Brenner says.
(Brenner isn’t playing the unauthorized edit.)
“It's like, ‘OK, 1 get it, but is it really neces-

sary?’ That was my reaction. But I'm not
going to not play it—it's so contagious,
you can’t help but be drawn to it. Their
style and their energy are unique, and that
makes the song something that stands out
on the radio. Even ifit's a little polarizing,
we need that.

These days

you have to be

happy just to
get a reaction out of people.”

“1 feel for them artistically,”
Sugarland's manager Gail Gell-
man says of the radio edit. “No-
body would change Van Gogh's
‘Starry Night'; they wouldn't even
considerit. ‘Oh, [ think I'll erase
these stars because it looks bet-
ter without them,” ” she says with
alaugh. “I mean, touching their
art—it's so presumptuous. No
one has the right to change it.
Thatopinion will probably make
me unpopular, but I'm protective

It

2

JENNIFER
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‘WE THOUGHT, “IF
JOHN HUGHES
WERE STILL AROUND
TODAY, WHAT SONGS
WOULD HE BE USING

IN HIS MOVIES?”

of them and I feel strongly about it.”

“Idon’t think this is the first reggae-flavored backbeat any-
one's ever heard in country music,” Bush says of “Stuck Like
Glue.” “People around us have had entire Marley families on
their record. So I'm not sure why people are ina huffnow.” He
says he could understand the reaction “if I were Cee Lo and I
was putting out a song | knew somebody couldn't play. But the
distance between what we're doing and [Cee Lo's viral hit “Fuck
You"| is way too far. What we're doing is intended to be fun and
to make you feel good.”

Bush concedes that “there’s no song on Earth that everybody
will love—except maybe something by Stevie Wonder. Buteven
then there’s probably someone in Tanzania who's like, ‘1 hate
that song!" ”

UMG Nashville senior VP of promeotion Royce Risser says
“Stuck Like Glue,” whose add date was July 26, has taken the
course he anticipated.

“We expected some people to love it and some people to hate
it. But we also knew that the people who didn't like it would
eventually say, “You know what? That record's growing on me.” "
In mid-September, Risser says,
he and a promotions VP were
“looking at the numbers and
scratching our heads, like, ‘Tdon’t
know, we could be in trouble
here.’ But then over the next two
weeks we saw the record com-
pletely turn.” He points to the sin-
gle’s sales (so far it has sold
584,000 downloads, according to
SoundScan) as an important
driver of that turnaround.

Bush realizes that support at
country radio is still essential to
Sugarland’s success. “We've never
tried to go withoutit,” he says. “Not
alot of bands have the opportunity
to be on the radio these days, and

NETTLES
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we cherish it, Our whole thing is reaching as many people as
possible with our music, and radio is a great way to do that,”

But it's not the only way, the band and its team insist. Gell-
man says no part of the Sugarland operation is more signifi-
cant than the group’s touring business, which she refers to as
a rare bright spot on this past summer’s gloomy live-music
landscape. (According to Billboard Boxscore, of totals tallied
for 11 concerts, Sugarland averaged nearly 10,000 fans per
show.) Sugarland kicked off the Incredible Machine tour in late
April, a full six months before the album's release; the current
round of dates ends Oct. 16 in West Palm Beach, Fla.

“This is the longest, most prepared promo tour in the his-
tory of the business,” says Sugarland's booking agent, John
Huie at Creative Artists Agency. “They went the whole spring
without a single at radio and still did as well as they did.” Huie
adds that live dates start up again March 3, 2011, and are sched-
uled through next fall.

Huie credits the band's continued live success to Nettles and
Bush's ability to please a crowd.

“Hit singles can drive traffic to a show for the first time, but
if you don't knock their socks off, they're not going to come
back,” he says. “Sugarland's key objective is en-
tertaining their crowd. If that means doing a
medley of dance covers, that's what they're going
to do. [f that means doing a bunch of oldies but
goodies, that's what they're going to do. They're
incredibly gracious in how they deliver, and you
walk out of the room fulfilled. Sugarland is one
ofthose acts where after the show you say, ‘Damn,
I'd like to go see that again tomeorrow night." ”

“We care about what we do and we want our
fans to have a good time,” Nettles says. “We be-
lieve that music is a performing art. It's great
that we have this technology that allows us to cap-
ture a record and listen over and over again
through headphones and car speakers. Butat the
end ofthe day it's intended to be experienced live
with other human beings. [ think that respect
for the performing arts contributes to the energy
we put into our show,”

According to Jason Owen, a former UMG
Nashville marketing exec who recently
launched Sandbox Entertainment, TV perform-
ances also figure heavily into the “Incredible
Machine” campaign.

“It always seems like we're juggling offers in
this really greatway,” Owen says, pointing to upcoming appear-
ances on “The Ellen DeGeneres Show," “Chelsea Lately,” “Today”
and “CNN Heroes 2010." {The duo will also play the new album
from beginning to end for invited tastemnakers Oct. 20 at At-
lanta’s Fox Theatre.) Owen calls Sugarland's 2009 ABC prime-
time special, “Live on the Inside,” “one of the most defining
moments for us over the last
yeat. [ think that opened up
the eyes of a lot of producers
and bookers—Ilike, ‘Wow,
this is not just a country
group.” And it allowed us to
connect with an audience
who may never have seen a
country show before. That
changed everything.”

All of these perform-
ances will feature elements SOHG

POUR SOME

SUGAR ON IT

Since its debut in 2004, Sugarland has racked 11 top
10 hits on Billboard’s Hot Country Songs chart,
including five No. 1s. The duo's latest single, “Stuck
Like Glue,” rises to No. 7 this week.

Ride,” there were all these carnival aspects. | can't really think
of another country act that does that, but | think it's impor-
tant to fans. You're giving them something new and familiar
at the same time."

Beyond serving those core fans, Gellman says reaching new
listeners is a definite aspiration for “The Incredible Machine,”
which in addition to the
standard package will also
arrive in a CD/DVD deluxe
edition thatincludes a mak-
ing-of documentary.

“I'wish music didn't have
to be defined by genre be-
cause [ know they appeal to
so many different people,”
Gellman says. "They're just
great songwriters, and this

of the album’s steampunk “Baby Girl"

visual design, Owen says, “Something More”
part of the band's attempt
to give each of its releases
a distinet brand. “Pop
artists do that really well—

“Want To"
“Settlin® "
“Everyday America"

think of Christina Aguilera “Stay”

with her wigs and all the “All | Want to Do"
craziness. Sugarland does “Already Gone”
it, too: On the last album it “It Happens"

was all about love and life; “Stuck Like Glue”

before that, with 'Enjoy the
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“Just Might (Make Me Believe)”

DEBUT DATE _ PEAK POSITION record will touch a pop au-
T/4/04 2 dience ifitcan get there. The
416/05 2 barriers to crossover in the
924105 7 industry are pretty high. Tay-
81208 1 (2weeks) lor Swiftis an anomaly, Lady
/B0 1m Antebellum made sense. 1
6/2/07 9 feel like this record is full of
9/20/07 2 songs like that.”

6/7/08 10 “You don't know how
a3jo8 10 many people have said to
U209 1) me, 'Tdon't really like coun-
&7/ 7 try music, but [ like them,” *

UMG Nashville's Lewis
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Sweet! Sugarland's
KRISTIAN BUSH and
JENMIFER NETTLES
and producer BYRON
GALLIMORE (top,
from left) accept the
record of the year
trophy for “Stay” at
the Academy of
Country Music Awards
in 2008; Nettles and
JON BON JOVI
perform at New York's
Madison Square
Garden in 2005.

says. “There's something palatable about their music to pretty
near anyone who hears it. The whole challenge is to spread the
word, and the most obvious way to do that is through other
formats at radio. | have hopes that some of the music on this
album finds a home there. But that remains to be seen. We
haven't tried it yet.”

Gellman says, "l won't rest until | turn on [top 40 station|
KIIS-FM in Los Angeles and hear Sugarland.”

Nettwerk Music Group CEO Terry McBride says he saw the
band’s crossover potential on this summer's Lilith Fair, where
he booked Sugarland alongside such pop artists as Sheryl Crow
and Colbie Caillat.

“Probably 5% of the Lilith Fair audience are country fans,
but Sugarland got a standing ovation every night,” he zays.
“I remember being at one of the earlier shows standing next
to this couple when they sang one of their singles. The wife
turned to the husband and said, 'I didn't know they sang this!'
She hadn't put a face to the music yet, but that shows they
can penetrate that world if they keep pushing.”

“We dream really big,” Bush says. “If you come to us ask-
ing to do a song for a movie, we'll say, *Sure, can we score the
whole thing?" “You guys want to sing a song on this awards
show?' ‘Sure, can we host it, too?’ So when we think about
this record and whether it could play on pop radio, we think
it could. Our message is simple: We're your tribe. You're wel-
come here. Come on in.”

will appear at the seventh annual Billboard

Touring Conference & Awards Nov. 3-4 in New York. To
register, go to 2

MO WIREMAGE COM
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After Dominating The Pop Charts As Part Of The
Writing/Producing Team The Smeezingtons,
BRUNO MARS Strikes Out OnHis Own

BY JASON LIPSHUTZ - PHOTOGRAPH BY HARPER SMITH

Bruno Mars and Travie McCoy's hit single “Billionaire™ might
have never been written had Mars been aware of the exchange
rate between the U.S. dollar and British pound.

According to Mars, he came up with the hook to the pop-
rap hit last year while walking around London and slowly re-
alizing just how broke he actually was.

“Me and [production partner] Ari Levine went out to Lon-
don to work on producing and writing for an artist. We had
per diems, so they gave us £250 [a few hundred dollars] each
to live off of for 11 days,” Mars says. "And everything there
was so expensive. We were like, ‘Is this the biggest mistake
we've ever made? We thought we were broke in California;
what are we going to do here?' So we've got no money, and
I'm walking the streets and came up with, ‘I wanna be a bil-
lionaire, so frickin’ bad.” "

Mars might have been strapped for cash, but the 24-year-
old Hawaii native was already impacting pop radio as a mem-
ber of production team the Smeezingtons before the
“Billionaire” refrain popped into his head. Mars’ featured vo-
cals on the song’s chorus, as well as on B.o.B’s Billboard Hot
100-topping “Nothin’ on You,” were preceded by a songwrit-
ing credit on Flo Rida's “Right Round” and production work
on K'naan's “Wavin' Flag,” which became the 2010 World
Cup's official anthem.

Yet for Mars (real name: Peter Hernandez), i
about producing other people. Although he was hawking his
Smeezingtons material to pay his bills, Mars’ focus remained
on his solo career.

On the eve of the Oct. 5 release of Mars’ stylish debut album,
“Doo-Wops & Hooligans," Elektra co-president John Janick
thinks that the success of “Nothin’ on You" and “Billionaire,”

snever been

as well as the steady growth of the disc’s retro-romantic first
single, “Just the Way You Are,” have set up Mars as a multi-
faceted flagship artist for the recently revived label.

“We were thinking that, if all these songs were hits, it will
help him develop as an artist before his first album,” Janick
says. “It came together exactly right. The songs introduced
his voice to a lot of different people.”

YOUTH IN REVOLT

After spending his childhood onstage performing doo-wop
songs with his father in Hawaii, Mars graduated high school
at 17 and flew to Los Angeles to start a solo career. His older
sister had a connection that landed Mars a deal with Univer-
sal Motown, but Mars says the relationship was "more of a
‘sign a kid who can sing and see what happens' ” partner-
ship, and Motown soon dropped the singer after studio time
yielded disappointing results.

While Mars chalks up the failed deal to his own inexperi-
ence, he was more dissuaded by the process of “bouncing
around from producer to producer” and struggling to find
one that understood his songwriting ideas.

“He was clearly talented, but there was no control as to

MARS
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where he was going,” says Philip Lawrence, a songwriter who
gelled with Mars at Motown,

When Lawrence realized that Mars was a seasoned gui-
tarist, bassist, pianist and percussionist, he suggested that
the two of them begin creating their own backing music and
start producing on the fly, The two dubbed themselves the
Smeezingtons—a riff on the word “smash"—while later
adding Levine as an engineer.

Suddenly Mars had a team behind his music. With no one
answering his calls, however, he still didn’t have any money.
A record label eventually reached out to Mars, but instead of
giving him the deal he needed, it asked to use one of his songs
for another artist.

Mars recalls, “ ‘We said, ‘No, absolutely not. This is my
art.’ They said, “We'll pay you a lot of money.” So we said, 'OK,
here you go, have it.’

“It was either that, or | was going back to Hawaii,” he con-
tinues. "After we sold the first track, it opened our eyes, We
put the artist stuff on the back burner and took some of the
pressure off ourselves.”

GRABBING THE MIC

The Smeezingtons penned and produced songs by Brandy
and Matisyahu, but working with Canadian hip-hop artist K'-
naan in 2008 “established what we do with live instrumenta-
tion and programmed drums, but with a classic, vintage feel,”
Mars says. A writing credit on “Right Round” in early 2009
gained the attention of Atlantic A&R director Aaron Bay-
Schuck, who helped Mars and Lawrence land a meeting with
Elektra co-presidents Janick and Mike Caren last fall.

Mars played five songs in the meeting, including the cho-
ruses of “Nothin' on You” and “Billionaire,” and Janick was
instantly sold. “Every song sounded like a smash,” Janick re-
calls. “As soon as they walked out of the meeting, 1 said, "We
have to sign these guys.” "

As the Smeezingtons were finding steady work, the group un-
wittingly turned its writing and production work on “Nothin' on
You" and “Billionaire” into avenues for Mars’ solo career. Rapper
B.0.B and Gym Class Heroes frontman McCoy were presented
the songs with no intention of Mars singing on the finished prod-
uct, but the charisma he added to the hooks was undeniable.

“The first time [ heard that dude belt, it was like people hear-
ing Michael Jackson for the first ime,” says McCoy, who was work-
ing on his debut album with the Smeezingtons in Miami when
Mars sang him the “Billionaire” hook. “There was one other

prospect for the hook but . . . after he went in and laid down the
final vocals itwas a no-brainer. We had to keep him on the record.”

“Nothin” on You” hit No, 1 on the Billboard Hot 100 last
April, while “Billionaire” peaked at No. 4; the tracks have sold
nearly 5 million copies combined, according to Nielsen Sound-
Scan. Elektra met the sudden arrival of Mars-the-frontman

with a patient deployment plan, firstissuing his digital-only
debut EP, “It's Better If You Don't Understand,” last May. As
Mars worked on his first full-length, Elektra began branding
the singer with merchandise, a new website and behind-the-
scenes footage for future deluxe DVD releases, according to
marketing rep Katie Robinson.

With its heart-on-sleeve lyrics and towering chorus, Mars'
first solo single, "Justthe Way You Are,” was a sentimental de-
parture from “Nothin' on You" and “Billionaire” but has sold
1.3 million copi cording to Ni
of “Doo-Wops” showcases Mars' velvety vocals while never

en SoundScan. The rest

touching the same genre twice: “Runaway Baby” slithers like
abandon-free surf rock, while possible second single “Grenades”

has a darker urgency unheard in Mars' previous output.

HALTING PRODUCTION

On Sept. 19, Mars was arrested in Las Vegas on suspicion of
cocaine possession following a performance at the Hard Rock
Hotel Casino the previous night. The singer isn't commenting
on the arrest, but the drug charge didn't slow his momentum
on the charts, as “Just the Way You Are” gave Mars his first solo
No. 1 on the Hot 100 four days after the news broke.

The chart-topping single should help “Doo-Wops & Hooli-
gans” make a splash at big-box retailers upon its release, with
Target carrying a deluxe edition with two bonus tracks and a
30-minute DVD. Meanwhile, Mars will record a “Soundcheck”
for Walmart, and a trek opening for Maroon 5 will be followed
by a European run in October with McCoy, who says the tour
may feature “merged sets . . . a little bit like a variety show.”

As Mars prepares for his first headlining tour in November,
the singer's solo ascendance may signal the too-soon end of an-
other rising pop force: the Smeezingtons, The production team
continues to knock out hits like “Nothin' on You,” “Wavin' Flag”

and, most recently, Cee Lo's “Fuck You,” which earned 3 mil-
lion YouTube hits in its first week. With Mars expected to heav-
ily tour “Doo-Wops,” he says that the Smeezingtons are
“definitely going to be taking a break from the producer stuff
once the solo stuff comes out.”

Even if the Smeezingtons’ output slows to a halt, Mars' live
show may be worth the trio's diverted attention. The singer earned
rave reviews for his New York solo debut on Aug. 27, in which
he and his band rocked a sold-out Bowery Ballroom in match-
ing blue suits. For someone who grew up on the stage, unveil-
ing his songs live is more important than hiding in a studio.

“This has been all of our dreams: me, Phil and Ari,” Mars
says. “Let's work on songs that we strongly believe in, get them
out there and perform them right.” e

Atacks
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ELTON JOHN PAIRS UP
WITH HIS LONGTIME MUSIC
IDOL, LEON RUSSELL, FOR
THE FIRST ALBUM OF A
PLANNED MULTI-PROJECT
COLLABORATION

BY WAYNE ROBINS

ILLUSTRATION
BY DAVID JOHNSON

Tallk to Elton John and it's likely that sooner rather than later,
he will tell you that Leon Russell is his idol. Which isn't an un-
expected statement to make, considering that the nextentry in
John's discography without end is “The Union,” a duet album
with the 68-year-old Russell, produced by T Bone Burnett, to
be released Oct. 19 by Decca.

But John doesn't have to swear on the family Bible that he's
not just blowing celebrity smoke. "Leon Russell is my idol” is
like a mantra John recited unprompted during interviews
throughout his career. In 1970 and 1971, from Rolling Stone

to Melody Maker to Georgia Straight, a weekly in Vancouver,
British Columbia, it was always “my idol.”

From the late 1960s through 1972, piano player, songwriter,
singet, performer, producer and bandleader Ru
be everywhere: Playing sessions with Delaney & Bonnie; writing
classics like "A Song for You” and "Superstar”; putting together
the large band, arrangements and songs for Joe Cocker's famed
Mad Dogs & Englishmen tour. And on his own Shelter Records
mer partner Denny Cordell), Russell had a pro-
s a solo artist, with hit singles (“Tight Rope”) and
(“Carney"), a deserving legend in his own time.

And then that time passed. Russell never stopped working,
though in relative obscurity. And so John sees “The Union” as the
first step in a long-term project with a purpose: To restore Rus-
sell to whathe and many others believe is his rightful place in the
rock pantheon, secure him induction into the Rock and Roll Hall

ell seemed to

of Fame—and get him more comfortable travel accommodations.

“Iwanttomake sure he has a great career ahead of him,” John,
63, says in a phone interview from Europe. “1 don't wanthim driv-
ing around the country doing five shows a week in his bus any
more. [ just want him to be comfortable, have a new publishing
deal, gethim back into public consciousness and keep him there.”

Russell certainly appreciates the efforts John has been mak-
ing. “Between he and his manager, Johnny Barbis, they treat
me like a king,” Russell says in a phone interview from his
home in Nashville, He jokes that at 68, he’s “too old to be on
the road,” then qualifies that.

“I'm happy to have a job,” says Russell, whose touring sched-
ule in September listed such gigs as Tavern on the Main in Wise,
Va.; Voodoo Lounge in St, Louis; and Knuckleheads in Kansas
City, Mo, That's quite a contrast from New York's Madison Square
Garden in 1971, where he was a pivotal player and performer
on George Harrison's 1971 “Concert for Bangladesh,” rock’s
first all-star benefit extravaganza. Russell's spotlight revival-style
version of the Rolling Stones’ “Jumpin’ Jack Flash" just about
stole the show from Harrison, Bob Dylan, Eric Clapton and all
the others who were the piano player's peers,

The road now is far less glamorous. “It would be better if we

had a slightly better bus, butit's what we do,” Russell says. Yet
he sounds like a man who's comfortable in his own skin wher-
I'm always home," he says. “It's just that every day
when | wake up ['m in a different location. | appreciate Elton
trying to raise my [travel| class, though.”

ever heis
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ELEPHANT IN THE ROOM

John's dedication to elevating the autumn years of his longtime
idol is the result of an epiphanyin January 2009 in South Africa,
at a wildlife and game preserve where the singer/songwriter
and his partner David Furnish and friends have started each
new year on safari for the past seven or so vears. “No, [ do not
shootthe animals, 100% no,” John says, appalled at the thought.
“That's so barbaric. . . Iwould kill someone who shotanimals.”

Furnish played a Russell recording and John began to weep,
as the music transported him back to the days of miracle and
wonder at the outset of his career. “It was the mostartistic and
creative time you could ever imagine,” John says. And he
deemed it an injustice that Russell, who galvanized so much
of the creativity of the late '60s and early '70s, was no longer
getting the attention he deserved.

After calling Russell, John phoned Burnett, to whom he had
never spoken, but whom he knew was the person to produce
the album.

“It's hard to do a duets record that doesn't sound forced,”
John says. *I wanted it to be like Robert Plant and Alison Krauss'
‘Raising Sand," " which Burnett produced.

Burnett also won an Academy Award in March for his work
as composer and producer of the music in the movie “Cr:
Heart.” The film featured Jeff Bridges as an aging country star
who gets back on his feet with the help of a former protége
turned superstar.

“Leon's career in recent years has been like ‘Crazy Heart'
without the drugs and booze,” John says. “Not bitter, not the
slightest bit bitter, but maybe he lost his confidence.”

Russell was reportedly a little dazed when sessions for “The
Union” began last winter. He had been out of the hospital for

only about a week following brain surgery to correct a leak of

spinal fluid from his nose, according to John, He and Russell
appeared at the MusiCares tribute to Neil Young on Jan. 30,
and the next night Russell performed at the Grammy Awards
with the Zac Brown Band.

Though Russell has recorded prolifically through the years (his
buoyant 2008 gospel album, “A Mighty Flood,” is a recent treat),
it has been some time since he's been surrounded by such first-
class talent in the studio. Besides the two highly regarded piano
players, Burnett brought most of his usual crew of musi
cluding guitarist Marc Ribot, bassist Dennis Crouch and drum-
mers Jim Keltner and Jay Bellerose. Kelther has not only worked
with Burnett for 40 vears: He was the man with the sticks on many
of the records and tours that Russell helped make famous.

The 14 songs on “The Union” were written by John, his long-
time lyricist Bernie Taupin, Burnett and Russell, in different
combinations. The seven new John/Taupin compositions, es-
pecially “Gone to Shiloh,” “Hey Ahab” and (with Burnett) “Jim-
mie Rodger's Dream,” evoke the jaunts through early Americana
they took on such '70s albums as “Tumbleweed Connection.”

Russell has co-writes with Taupin (“I Should

15, i1~

Have Sent Roses") and with John {"A Dream
Come True"), but his solo compositions bookend
the albumn: The bouncing, bluesy “If [t Wasn't for
Bad" kicks off the record, and the delicate, spit-
itual “The Hands of Angels” closes it.

There's one song on which all share credit, along
with 71-year-old soul-gospel shouter from Atlanta
the Mighty Hannibal (aka James Shaw). On the
album, it's called “There's No Tomorrow,” which is a three-word
chorus from the Mighty Hannibal's best-known tune, “Hymn
No. 5," a chilling antiwar song released in 1966 as the fighting
in Vietnam was accelerating.

“Leon started playing that song in the studio; he said, ‘Do
yout know that Mighty Hannibal song?” " Burnett recalls, “It's
gotan incredible chorus, but the words were spoken about Viet-
nam, and it just wouldn't work with Elton and Leon singing
about Vietnam. So we called him up and asked if he would mind
co-writing a song with us. Elton picked up the phone and said,
‘Hello, I'm Elton John. I'm a piano player and songwriter, and
we'd like to write some new words for ‘Hymn No. 5." "

Russell got a chuckle when he got on the phone with the
Mighty Hannibal. "He said, ‘Leon, you're my idol too. You came
to Atlanta 20 years ago and went on the radio and said, "Wel-
come to Atlanta, home of the Mighty Hannibal.” "

The album is a natural blend of John's and Russell's styles,
which weren't so dissimilar to start with. Each of them helped
reinvigorate and redefine the place of piano in the rock and
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pop of the guitar-dominated early "70s.

Russell, from Tulsa, Okla., was a teenager when he moved
to Los Angeles and became a studio musician, a brick in Phil
Spector's Wall of Sound and frequent participant in early
Beach Boys sessions, He was a slim, lanky Mr. Everything
with shoulder-length silver hair and onstage, at times, a top
hat. His breakout was as a piano player on Delaney & Bon-
nie's “Accept No Substitute,” the 1969 album that helped cre-
ate the Southern rock explosion of the '70s.

“Itseemed the core of that time for me,” Burnett says. (When
Delaney & Bonnie went on tour with Blind Faith, Eric Clapton
so preferred their music to his own that he quit Blind Faith and
signed on for 1970°s “Delaney & Bonnie and Friends On Tour
With Eric Clapton.”)

John became a star almost instantaneously in
1970, thanks to the rarest of combinations: relent-
less hype by his American label, Universal[MCA,
and talentthat could match (and at times surpass)
the expectations raised by the hardball promotion.

Inone of rock’s great upstart-meets-idol moments,
Russell was one of many members of Los Angeles’
rock royalty who thronged the 300-seat Troubadour
for John's career-rocketing U.S. debut in August 1970.

“We had tried to get Elton for Shelter Records, but we missed
him by a couple of weeks,” Russell says. They did some shows
together, John opening for Russell, at New York's Fillmore East
in1971. “I went out to watch one of them and said, 'My career's
over. This guy is so much better than me,’ " Russell recalls.

Russell's career wasn't over. But the music culture that had
universally embraced both John and Russell was becoming sliced
and diced by tightly formatted radio stations. Indulging his mu-
sical curiosity, Russell released a pure honky-tonk country album
introducing an alter ego on “Hank Wilson's Back, Vol. 1" in 1973:
a fine record that may have diluted what would now be called
his “brand” and sowed more confusion the following year when
he released the self-explanatory “Stop All That Jazz.”

In fact, it's a reasonable question to ask Decca GM Paul Foley:
How will his label—Universal's adult and classical imprint—
sell this classy collaboration by two artists whose sales heyday
was decades ago?

“Whatwe do is adult music,” Foley says, “whether it'sa PBS
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Yesterday and today (clockwise
from top left): LEON RUSSELL,
circa 1970; ELTON JOHN and
band performing at his now-
legendary Troubado! wcase
in August1970; John szell
behind the boards in 2

show, Broadway cast album or
Sting's 'Ifona Winter's Night' [on
Universal's Deutsche Gram-
mophon]. We're experienced mar-
keting to people without a hit
single or MTV."

Media coverage will focus on
mainstream outlets including the
New York Times, Wall Street Jour-
nal, NPR, “CBS Sunday Morning”
and “The View.”

Decca has already had events
with key retailers in Minneapolis, San Francisco, Seattle,
New York, Austin and Amarillo, Texas, Foley says, with lis-
ons and viewings of an electronic press kit ex-
cerpted from footage by Cameron Crowe. The former Rolling
Stone wunderkind turned film director ("Almost Famous,”
“lerry Maguire”) had his cameras rolling through the record-
ing sessions for “The Union” and plans to screen his docu-
mentary about the event in February 2011 at the Sundance
Film Festival.

Foley says the album will be in Best Buy and Target circulars
during street week and will be sold at Starbucks, but there aren't
any retail exclusives. But there will be a deluxe edition with two
bonus tracks and a longer DVD version of Crowe's press kit

At retail, Russell can count on the enthusiasm and good
will of record store owners like Terry Currier of Music Mil-
lennium in Portland, Ore. Currier regards the first rock con-
cert he ever saw—a Russell show in 1973 at Portland Memorial
Coliseum—as a life-changing event. Currier was a high school
senior. When a guidance counselor asked where his college
applications were, Currier told him, “I'm 17 years old, an as-
sistant manager of a record store making $2.25 an hour . . .
It doesn't get any better than this.”

With Russell and John such longtime personal favorites, Cur-
rier will pull out the stops for the album in the alt-rock magnet
of Portland. “We will be putting up displays, giving it good in-
store play, telling our customers through our e-mail newsletter
and Facebook and just talking itup to those who shop our store.”

There will also be a John/Russell tour beginning Oct, 19 at
New York's Beacon Theatre, After a stop in London to play the
Roundhouse on Oct. 28, Russell and John will hit select Amer-
ican cities again from Nov. 3 (Hollywood Palladium in Los An-
geles) through Nov. 21 at the Lakeland {Fla.) Center.

But John says he isn't through with Russell, not by a long
shot: They expect to do more North American dates in 2011 and
plan to do more recording as well.

“I want to make a record of 1950s songs, recording live with
an orchestra, having Leon play piano and me just sing,” John
says. "I should have gotten in touch with him, maybe years be-
fore, but I'm a great believer that everything happens at the time
it’s supposed to. This is just such a joyous thing. 1 want to see
his smile when he sees his name on the charts again.”  «-
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On a roll: The resilience of the
country touring business has
come from the live success of
such acts as BRAD PAISLEY
(top), TIM McGRAW (center)
and LADY ANTEBELLUM.

COUNTRY |
TOURING

BOOKING
AGENTS

Nashville’s Stars Keep Selling In A Tough
Concert Season

BY RAY WADDELL

While there are plenty of things to complain about across the touring land-
scape, life in country is good.

anyone can recall, and all did good bu
country will have as many major headliners & 10 F,

These are boom times for country to /0 at country
music is yery / Y'Connell, president of
country touri ive ion E i 1 ras al-
Seain ;

abama.
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from >>p29 Country acts are doing well
because they're strong performers, they package
extremely well and they're always value-priced.
“Everything's about price right now, not just what
we're doing,” O'Connell says. “Car companies are
focusing on value. Name anything—any type of
retailis all about price right now, The consumer is
saying, ‘We want to participate, but we can’t at too
highalevel” "

Veteran promoter Louis Messina, president
of TMG/AEG Live, agrees. “The good thing about
country [tours] is they're packaged well. They
give people a lot for their money,” he says. "Tim
MeGraw with Lady [Antebellum)] is a great pack-
age. Keith Urban has always packaged well. With
Kenny [Chesney], we always pride ourselves on
our packaging. George/Reba/Lee Ann Womack,
you just don't get any better than that.”

Greg Oswald, co-department head for William
Morris Endeavor’s Nashville operation, points
out that country fans are extremely loyal. “As a
business and an art form the fans are respected
by the industry,” he says. “The industry respects
the fans from a business standpoint with things
like ticket prices, and from a career standpoint
the artists work hard not only to entertain them
on record but also entertain them in the live
shows and the other things that they do.”

NiSH ILLE'S
b LT L
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Among the country acts doing bang-up busi-
ness on the road with Live Nation in 2010 are
Brad Paisley, Brooks & Dunn, McGraw/Lady A,
Rascal Flatts, Toby Keith, Sugarland, Gary Allan
and the Zac Brown Band.

AEG Live did great business with Taylor Swift
and Strait/McEntire. Also putting up good num-
bers were Urban and developing headliners Mi-
randa Lambert and Jason Aldean.

The field is crowded and next year will be even
more so, creating challenges in giving shows as
much distance in a marketplace as possible.

“You can't keep 15 tours away from each other.
It's virtually impossible,” Connell says. “There
are 52 weekends in a year. You don't compete
with Santa Claus, you don’t work on New Year’s,
so it condenses the year into three segments:
January-March, the April-Labor Day deal and the
fall eleanup. The compression of the calendar
makes it very difficult. It's crowded.”

Paisley broke through to the stadium level in
2010 and will play even more next year. And Kenny
Chesney, country music's top touring artist, took
2010 off but will return to stadiums in 2011, At
thatlevel, an outfit can’t bring two stadium shows
into a market without some discretion, so Pais-
ley promoter O'Connell has to be in communi-
cation with Chesney producer Messina.

Country Booking Agencies Both Compete

And Communicate
BY RAY WADDELL

There's a line in the Hank Williams |r. standard “Family Tradition” that's
particularly appropriate when it comes to the business of country: “Coun-
try music singers have always been a real close family.” While that song
veers off onte a rather different path, that specific line rings true among
the Nashville booking agent community.

“I appregiate what [ consider to be a rela-
tively open and high level of communication
between the different agents at agencies in
Nashville,? 8ays Greg Oswald, co-department
head for the Nashville office of William Mor-
ris Endeavor (WME),

Oswald is quick to point out that this commu-
nication isn't a new scenario. “We all grew up in
whatwas already sort of a familial type of environ-
ment," he says. “The predecessors that all of us
agents have were super friendly, and to some de-
aree we're just a generation removed from those
guys. If they were our fathers, so to speak, that's
part of the culture we learned from them.”

That's not to say the agency business, Nash-
ville and elsewhere, hasn't evolved, but the evo-
lution has in many ways made the agencies
more powerful.

“The entry of the big agency conglomerates—
1CM, Creative Artists Agency [CAA], WME and to
some degree a couple of other ones—created a
basis for agents to be more sophisticated in their
deal-making and their reach into areas outside of
30 |
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just concerts,” Oswald says, “What that equates
tois, the more leverage our agency has, the more
leverage my client has in whatever area.”

Oswald says the agencies have become the
primary source of information as touring has
become more important on the revenue scale
than content in many cases. “If you have the
lion’s share of the top 250 revenue-producing
artists in Nashville, the amount of touch points
that you make available to clients is hard to match
through any other [business| association that
these artists have,” he says.

At CAA’s Nashville office, the agency’s Rod
Essig says, “Country is more than holding its
own. We are very concerned about ticket prices
and we work very hard at not putting one act on
top of another,”

Like the other agents, Essig says the Nashville
touring community is communicative “day in
and day out,” and it helps that country tours are
generally booked farin advance, more sothan in
other genres,

“As far as touring goes, 2011 is pretty much al-

Such communication is common in
country. What separates Nashville from
major music markets like New York and Los
Angeles is its size and social atmosphere.
Ome is likely to run into a competing agent
or promoter at the local “meat and three”
eatery, sorelationships are generally chummy.

“We're all pretty good friends, which
means there's no real hidden agenda,” O'-
Connell says. “We all ultimately
waorl for the act.” If country is
doing well, that's not a news
flash. “We're doing the same
thing in this town that people
here long before me were
doing,” O'Connell adds. “Go
back to the Oak Ridge Boys,
Garth Brooks, Alabama; country
is always consistent, every year.
There's no such thing as a down
year. There might be fewer acts
touring, but there's still going
to be huge superstars.”

Messina, however, does have
his concerns, the economy and
the spread of discounted tickets chief among
them. “T have noidea what's going on with this
economy,” he says, “There are a lot of issues
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ready on the boards, and for 2012 we're proceed-
ing as much as we can, putting some holds in. We
don't hide anything. We send copies of our rout-
ing to the guys at WME and Paradigm, they send
copies to us, [Live Nation country touring presi-
dent] Brian O’ Connell gets stuff, AEG gets stuff.
It’s pretty transparent, and we talk all the time.”

Oswald says WME is having a better year than
last year, partly because the "economy has stabi-
lized to some degree.” But, more important, he
adds, “the evolving part of our rester was rela-
tively large, and it evolved: Gary Allan, Darius
Rucker, Miranda Lambert; lots of them grew.”
Beyond that, WME added some established ticket
sellers toits roster in 2010, including Alan Jack-
son and Reba McEntire.

At Buddy Lee Attractions, one of Nashville's
most established booking agencies, president
Kevin Neal says, "Country touring, as I've seen
it, is very strong, Where
you hear complaints
about other formats’
tours canceling and

On the rise:
Country
agents age
nurturing the
careers of
performers &
like DARIUSE
RUCKER. I

tickets not selling,
that’s not the case in
country,

“I would bet that
[country] is the
strongest format of
music right now in the
touring business, eas-
ily,” Neal adds, "Not
only do you have your
headliners that have
been headliners a while
still selling tickets, but
then you have the
whole new breed.”

Curt Motley, co-head
of Paradigm’s Nashville
office, says, “In my
camp, we're holding our own and exceeding our
expectations, and | think country overall this sum-
mer is doing very well. You're going into a mar-
ket every single vear and you're asking that

www americanradiohistorv com
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that need to be addressed. The fire sales need
to be addressed, meaning the two-for-ones or
five-for-ones in the middle of a campaign, all
these discounts. That to me is the biggest prob-
lem. People will always see a quality act if it's
priced right.”

While the business has changed, certain nules
remain the same. “Every year we have this conver-
sation: ‘Oh, it's going to be too crowded. Where's

the next superstar?” This is my

38th year in the business and it
has been the same thing over and
over,” Messina says, “When | was
at PACE and developed the am-
phitheaters, we did cannibalize cach
other. We were trying to get people
through the doors, book more
shows, sell more tickets.”

What did Messina learn from

that? “Instead of booking more

ING

shows, you sell more tickets by

doing less shows,” he says.

“[Strait] is the master of that.

. That's why he'sthe kingand can

tour as long as he wants, Just use

common sense: Right act, right city, right pack-

age, right price—they’re coming. Just be smart
.+ . We don't have to invent anything.”

consumer to choose you—and they are, they're
choosing country.”

The solid levels of business extend down to
the smaller agencies.

“It's hard to believe, but our business is up this
year,” Bobby Roberts Co. VI Brian Jones says, “Most
of our artists are in the soft-ticket business, which
has been a safe, steady part of the business out
there, Butwe've run the mimbers, and almostevery
artist we've got is at least even with what they did
lastyearas far as the volurme of dates, and mostare
up by at least a little bit.”

Jones says the tough economy has been a
boon to smaller, local events in secondary and
tertiary markets, “Those people aren't going on
vacation as much,” he says. “They may not be
able to afford to go see Tim McGraw or Brad
Paisley, so they're staying home and going to
the county fair and seeing somebody that fair
may be bringing in.”

The fact that coun-
try music is outpac-
ing the business at
large speaks to both
artist development
and maintaining es-
tablished careers.
The new blood is
promising,

“There are a bunch
of people that are just
right there on the
edge,” Oswald says.
“Lady Antebellum,
that's new. Miranda
Lambert, that's new.
Dierks Bentley, Gary
Allan, Darius Rucker,
all will sell significant
tickets. You've got
Jamey Johnson, Eric
Church—that group that's on a different path,
With artists like that, the shows are unbelievable.
The fans just keep coming, and it's the most pure
example of artist development there is.”  «.-
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FRW-N 3 SPECIAL FEATURE

Imagine: JOHN
LENNON would have
turmmed 70 on Oct. 9.

here are places we remember, all
our lives, though some have
changed.

Seventy years after the birth
of John Winston Ono Lennon, the mem-
ories and music live on.

We remember where we were that night
those lads from Liverpool leapt a wild oc-
tave—-=1 wanna hold your hand!"—before
a screaming audience on “The Ed Sulli-
van Show.” And simply changed the world.

Or the days we carefully placed each
vinyl gift from the Fab Four on a turntabl
from the irresistible “Meet the Beat
through the adventurous “Rubber Soul,”
from the psychedelia of “Sgt. Pepper” lo
the swan song of “Let It Be.”

Or where we first heard the songs of
John Lennon, solo artist: the quiet feroc-
ity of “Working Class Hero,” the tough
idealism of “Imagine” or the buoyant hope
of “Starting Over,” and so many more.

And we grieve still for that December
night in 1980 when a gunman struck on
a streetin New York, taking Lennon's life.

But not his legacy.

Now a younger generation can say,
“There are places we remember,” linking
moments in their lives with the music
Lennon created, whether with the Beal-
les or as a solo artist,

Younger {ans have discovered the hils
of Lennon & McCartney through the film

“Across the Universe,” through the Cirque
du Soleil show “Love” or through the in-
teractive joy of playing “The Beatles: Rock
Band” videogame.

And they've taken to the streels to
protest wars from Iraq to Afghanistan,
chanting Lennon’s still-all-too-relevant
demand, “Give Peace a Chance.”

Seventy years after the birth of John
Lennon, Billboard celebrates his legacyin
this special feature.

OCTOBER 9, 2010 www.billboard.biz 35
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All we are
saying: During a
“bed-in" with
YOKO ONOQin
Montreal in
1969, JOHN
LENNON
recorded

“Give Peace a
Chance” in their
hotel suite.

m

N

YOKO ONO REFLECTS ON ‘GIVING ENERGY’

TO LENNON'’S FANS
BY GARY GRAFF

ime has been good to Yoko Ono.

Once derided by fans as a divisive

force in the Beatles universe, Ono

is now the trusted guardian and

quality control overseer of her late husband John

Lennon's legacy—all while maintaining her own

career as a vital musical and visual artist and
peace activist,

Ever since she completed “Milk and Honey”

in 1984, Ono has presided over a continuing

series of reissues and repackagings from

Lennon's vaults—including the “Lennon”
boxed set in 1990, the “Ac " compilation
album in 2004, the limited-edition set of vinyl
singles released in April to mark Record Store
Day and a remastered edition of VF “John
as well as such

Lennon: Behind the Music™
ongoing projects as the John Lennon Educa-
tional Tour Bus and the John Lennon Songwrit-
ing Contest.

Her master stroke, however, comes with

38 | BILLBOARD OCTOBER 9, 2010

this month's “Gimme Some Truth” campaign
to mark the 70th anniversary of Lennon's
birthday on Oct. 9, involving multiple releases
by EMI Music in North America on Oct. 5 (and
one day earlier in the rest of the world). The
campaign features eight remastered Lennon
solo albums and new titles including “Power

to the People: The Hits,” which will be ava
able in two different versions; "Gimme Some
Truth,” a four-CD boxed set with songs di-
vided thematically rather than chronologi-
the “John Lennon Signature Box,” with
the eight remastered solo discs plus three discs
of home tapes and Lennon's singles; and
“Double Fantasy Stripped Down,” which
swers fans’ long desire for a more raw repre-

sentation of the comeback album that came
out just three weeks before Lennon was shot
to death on Dec, 8, 1980, outside his home in
New York.

Onowas an active force in putting all of these

together—sitting in EMI's Abbey Road studios
to remaster all 121 of Lennon's solo tracks, help-

ing to group the compilations, choosing Lennon's
own artwork to accompany the releases, even
mending an estranged relationship with “Dou-
ble Fantasy” co-producer Jack Douglas to bring
him into the “Stripped Down" project.

It was arduous, exacting and emotional, she
says, but ultimately a satisfying endeavor that
gave even Ono new insightinto and respect for
Lennon's music, which she's trying to pass on
to fans through these additions to his catalog.

How deo you view your role with John's
catalog and legacy? As a curator?
Curator doesn't sound right. Protector, maybe.

What was the point of transition when you
assumed that role? Was it immediately
after his death?

| was always a protector, | think, but especially
after John's passing. Before that, I was putting
all my energy into the partnership we had and
protecting John, John was the one who needed
protection. John was the famous one out there,
I was in the shadows, so | didn't need to have
much protection,

‘John said over
and over again
that one day we’ll be
in our rocking chairs
together, watching the
ocean or something,
and waiting for Sean’s
postcard to come.
We were thinking
of our old age.’

So I was doing that job, and when John left
suddenly, I thought, “What am [ g
Where am [ going to put this energ
I have my son [Sean], but tha different story.
There's a big, big, empty space there.

Then I thought, “OK, I can give my energy to
Johm's fans that I gave John.” So announced that
every year I'm going to give you something, and
I think [ was thinking one thing every year—but
it turned out to be more than one thing, [ think.
I was doing my own thing as well, on the side,
but with John's thin

Of course

I think I've done quite a lot.

You do, in fact, have your own career in
music and visual art, among other things.
How do you balance those with what you
do with John's catalog, or do they
complement each other?

It's not that they complement each other. [ would
have felt guilty if I ighored John's work or did
not do as much for John's work and concentrated
on my work. So [ concentrated my energy and
effort more on John's work, and mine
like, “If it happens, it happens.” And it did hap-
pen, actually, but without my plan, in 2 way.

: IMore

Prior to his death, did you and he ever talk

about how you'd like each other to handle

your individual legacies?

Well, no. We didn't think we were going to die,
We thought . . . Well, John said over and over
again that one day we'll be in our rocking chairs
together, watching the ocean or something, and
3 ,that kind of

e were thinking of our old age.

waiting f
thing. W

This all began with “Milk and Honey" in
1984, What was your vision for that album?
Well, there was no vision. When we were work-
ing on “Double Fantasy,” that was the title that
John coined, and I came up with “Milk and
Honey" and saying, “The next one should be
‘Milk and Hon And John said, “Yeah, yeah,
let's do that.”

We had all the songs ready for "Milk and
Honey,” except that there were s
mine, like “You're the One," [that were] definitely
created afterward. But [ made it into basically
featuring John, John's songs that he wanted on
“Milk and Honey” to make it still a conversation,
a dialogue between a man and a woman.

ral songs of

How did the “Gimme Some Truth”
campaign take shape?
As you can imagine, this 70th birthday thing is

really big. It was continued on >>p40
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from >>p38 planned by Capitol and EMI
initially, but when they told me this big plan,
it's a kind of thing they've never done before,
or [ don't think that any record company has
done, just presenting the ultimate John Lennon
as a Renaissance man, in a way. It's not just
music; it's some collages and things that have
never been out there. | was really impressed
that they were going to gamble with something
like that, so [ wanted to drop everything and
join them.

Does what's coming out represent the
initial vision for the project or did you
adjust some things in the plan?

I didn't really tweak it or anything. [ just wanted
to make sure the quality was tops—that's where
I came in, I suppose, down to photos and every-
thing, | wanted to make sure that [ improved it,
improved the choices. [ was interested in every
part of this project, actually, to the point where
... Iwentto Abbey Road studios and remastered
all John's songs, 121 of them.

What kind of experience was that?

That was sort of a big job for e, and it was kind
of trying in a way, both physically and emotion-
ally. I didn't think [ was going to feel anything
personally because I have been doing John's work
for the past 30 years, so | thought | can just do
ithow | should do it—professionally.

But when I was doing that, I suddenly real-
ized this was a new experience for me ina sense
that I suddenly discovered or started to discover
how good John was as a professional musician

and as an artist, and that really got to me.
I wish John was here so | could say, “Hey,
you're good.” [laughs]

What was it you heard that gave you that
enhanced perspective?

Well, it started to happen when [ would listen to
the "Double Fantasy” stuff of John's. You know,
inthe "70s and "80s, around that time, the music
world had a way of remixing things so the in-
struments were extremely big, strong, power-
ful, and they kind of buried the voice. And [ used
to say, “Let’s just push up John's voice a little,”
and [ couldn't do that as much as [ wanted do.
So this time, because it's “Stripped Down,” we
kind of dropped a few instruments and suddenly
you hear John's voice and how he's singing, and
his lyrics are very clear.

I didn't know that John was so good and
unique—not just unique, but the classical dic-
tion. His diction was so perfectina way thatjust
that alone impresses you. [t's almost like listen-
ing to a very professional actor doing Shake-
speare. And of course you know the language is
not Shakespeare, but [ felt John was the Shake-
speare of our age.

In listening to all of his music, what kind
of insights did you get into his
development and growth as an artist?

It was very interesting. What happened was lis-
tening from “John Lennon/Plastic Ono Band”
[in January 1971], which was a brilliant work and
affected the world very much—and not just the
music world but the continued on >>p42

Billboard.com/lennon will feature an array of John
Lennon tributes that will go live Oct. 4, including:
Billboard archival coverage, with links to important
Lennon-related stories from our pages during the
past five decades;
Video tributes, in which such artists as Erykah
Badu and John Legend discuss what Lennon
meant to them;
A video timeline, showing the history of Lennon’s
life and legacy;
A song contest, in which fans can submit videos of
themselves singing a hit from Lennon or the
Beatles and have other fans choose a winner;

A photo gallery, showing how L 's fashi

and style legacy is carried on by contemporary

artists.

Il=i:l'|el flso may Ie.a._rn how tn:\fin cEpIes of the new esterdayand taaBy:
¥ L and sets. Fans can post

performance tributes
i toJOHN LENNONW®t

billboard.com/
lennon.

Billboard.biz/lennon will feature tributes from
executives and artists (i Julian L
and a report on John Lennon's ongoing business
impact. ..

udi
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“You are all geniuses, and you are all
beautiful. You don’t need anyone to tell
you who you are. You are what you
are. Get out there and get peace, think
peace, live peace, and breathe peace,
and you'll get it as soon as you like.”

Here is to 70 vears of John being John.
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Inspired: JOHN LENNON was “dying to be more daring when he was with the Beatles,” Yol(o
Ono says. “But he did not want to be hurtful for the reputation of the Beatles as a ba

from >>p40 world per se—to “Imagine” [in
October 1971], which in its own way i
ingly brilliant.

And then "Mind Games” [in 1973], which was
not accepted too well at the time
kind of ignored—but i brilliz
then you go to “Walls and Bridges"

in fact, it
t work. And
in 1974],
think is exactly as good as “John
Lennon/Plastic Ono Band.”

And then “Rock "N' Roll
pretty good. That Inndnfuhn\\or s oo

which I

1975]. tlu was

He had the roots and the training and
the love for that music, and he sang so well. Atthe
time there was a lot of difficulty for him in LA,
and everybody was talking about that. B
aged to create two beautiful albums, *
Bridges” and “Rock "N’ Roll.”

sical roots. |

Was that his intent while he was making
this music?

Well, I don't know. He was meant to do it. [
think he was an i

control himself; he just dished out al

he was inspired to dish out. But also, he was

are it was very, very dangerous. [ knew that

new he was playing a dangerous game.
ne Some Truth” is what h
so he was pushing that to the poi t
have been dangerous, and he was probably too

W

s thinking,

tmight

daring for his own good. He knew that. He al-

tle bit much, isn'tit?”

ways said, “It's

Do you feel he was always like that, or did
he reach a transition point as an artist to
be more darlng

So | started to have new re- He was ng to be daring
spect for him, and that was very ‘I was when he was with the Beatles,
¢ to start to respect 5 and he was in certain v ]
that way instead FEmasterlng But also -
s not an about his position, He
and | was Ftod

abstract thing at all; 1

Was re-

mastering and | was lis

And it \’\d's]]dld
15 to choke

to every note.
for me. [Ono
up] Itreally was,

Did you come away with
the impression that he was
a fearless artist?

Definitely. He was an inspired
artist, and when he was in-
spired to write something and
record somethi

he didn't have to do it twice.

im. I don’'t know how to de-
=

It just came from

ou go through it, when
vou will have a picture of

s talented, brilliant man whose work

scribe it, but whe
go through all of thi
anincredibl

vou

actually changed the world—or it changed the
map of your brain, let me put it that way.
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listening to
every note.
And it was
hard for me.
It really was.’

o do something that
d be hurtful for others or

tful for the reputation
e Beatles as a band. He
did ma

e to do some things

that were not particularly gur:h

for the band, | suppose—
ger than Jesus” or whatever—
and he knew that. So it was
very difficult for him.

He was really trying not to

a-

do anything that would be too
controversial when he was a Beatle, And when
he became an individual, he was free and, from
, being himself. “John Lennon/
I’I:u. ¢ Ono Band.” that was a pretty g
album, and you can go from that to “Imagine”

and whatever else he did and see it too.
continued on >>pd44

In one of the most bittersweet moments in
the history of the Billboard Hot 100, John
Lennon's joyful single “(Just Like) Starting
Over" from the album “Double Fantasy"
debuted on the chart and rose to No. 1just
as fans worldwide reeled from the death
of the artist in December 1980. The song
spent five weeks atop the Hot 100 and
ranks as the most successful of Lennon'’s
songs on that chart.

“Woman,” also from “Double Fantasy,"
ranks just below it on this exclusive Hot 100
recap of Lennon’s top 10 solo hits, It spent
three weeks at No. 2 on the chart.

“Double Fantasy" is No. 1 on our exclu-
sive Billboard 200 recap. The Geffen
Records album spent eight weeks at No. 1
after its chart debut on Dec. 6, 1980, on
that chart. “Imagine” and “Walls and
Bridges,” which both hit Mo. 1, rank No. 2
and No. 3, respectively.

Lennon’s top 10 Hot 100 hits list is
based on actual performance on the
weekly Hot 100 chart. Songs are ranked
based on an inverse point system, with
weeks at No. 1 earning the greatest value

Fantasy"
topped the
Billboard 293
for eight
weeks'

Lennon’s top albums are ranked by peak
position on the Billboard 200. If more
than cone title peaked at the same posi-
tion, ties were broken by the number of
weeks spent at the peak. If ties still re-
mained, they were broken by the num-
ber of weeks on the chart, and then in the
top 10 and/or the top 40, depending on

and weeks at No. 100 earning the least. where the title peaked. .
Rank  Title Debut Date Label
1 (Just Like) Starting Over T80 Geffen
1 Woman 1/ Geffen
3 Instant Karma (We All Shine On)* B Apple
4 ‘Whatever Gets You Thru the Night** 9281 Apple
5 Imagine 0/3m Apple
b Nobody Told Me 121184 Polydor/PalyGram
i #9 Dream 2/ Apple
g Watching the Wheels ] Geffen
L] Mind Games 11/10/73 Apple
n Power to the People*** 43 Aople
Rank Title Peak Position Debut Date Label
1 Double Fantasy* 1(8 weeks) 12/6/80 Geffen
¥ Imagine** 1 9/18m Apple
3 Walls and Bridges 1 10/12/14 Apple
4 John Lennon/ (1 1% Apple
Plastic Ono Band**
5 Rock 'N' Roll 3a15 Apple
] Mind Games N Apple
7 The Plastic Ono Band— 10 1f10/70 Apple
Live Peace in Toronto 1969**
8 Milk and Honey* ] a4 Polydar
] Shaved Fish 12 /875 Apple
10 Acoustic 3 Ti/20/04 Capitol
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from =>p42 As musical collaborators
as well as a couple, how did you feed off
of and push each other?

I don't know—just by being us. Just by being me
and being him. We were not trying to influence
each other so much; just the fact we were together.

[Being| in close proximity is what did it, T think.

It's interesting that you chose the original
mixes for the remastering the eight solo
albums rather than those you yourself
supervised when the albums were first
reissued in 2005. Why?

Because this is what John did originally. | did my
best back then, too, but this is obviously better.
This came out better, and that's probably because
I did it from the original [mixes].

Why was it important to have
“Double Fantasy Stripped Down™
be part of this campaign?

Well, part of it is [ hear about all these
“stripped down” things and lots of peo-
plewere doing it. So [ was like, “Why don't
we do that, too?” I'm one of those peo-
ple—and John was, too—we're justopen
to any interesting possibilities that are
presented to us for creative work. So I
thought, “That's a goodidea. Let'sdoit.”

Did you have any apprehension
about bringing Jack Douglas into
the project?

I was a little nervous because of the
years that we have not communi-
cated and | thought it was going to
be hard. But I felt good about that
decision because a lot of water
passed under the bridge. Actually,
it worked so well. He was very nice
about it, and | was very impressed
with Jack for his sensitivity, musi-
cally, but also in the partnership. It
reminded me how good he was,
too. We worked very well together.
We were on the same page and we
just did it very quickly.

The “Gimme Some Truth” boxed
set is very interesting, too, in its
grouping of songs by theme.
How did that come about?

I didn't come up with the idea.
EMI came up with the idea, and
I really went for it. Some people
like to not listen to the activist
kind of songs and they just skip
it. So by doing [the boxed set]it's,
“0OK, anybody who wants polit-
ical songs, there you have it.
Anybody who wants romance,
now you have it.” [ think it's very
accommodating to the people who want
to buy these things.

How does working with John's catalog
jibe with and differ from your role with
Beatles projects?

Well, they're Johr's songs in the Beatles, too, and |

mainly try to protect john's end in the Beatles, Olivia
[Harrison]is doing that for George, too. We all share
and I have my opinion as representing John.

Is it a relatively smooth relationship
these days?

Well, Olivia is such an incredible, intelligent
44 |
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woman, and | respecther very

much and most of the things she comes up
with I'm usually on the same page with her.
Paul [McCartney] and Ringo [Starr], too, they're
very intelligent guys, and, actually, if the world
can do the same thing we have done, it would
be a very peaceful world, We became kind of

Mind games:
JOHN
LENNON'S
music
“changed the
world—orit
changed the
map of your
brain, let me
put it that
way," Yoko
Ono say's.

mature enough to know thatit's so wasteful to
argue so much and to be in opposition to each

other. Sounless there's something really wrong,
we're usually in the same boat.

What are the Beatles projects you've
been particularly happy with?

Well, Cirque du Soleil [which created a Bea-
tles show in Las Vegas and the related * Love"
album]is something that George and Olivia

brought. That was a very good one. And the

“Rock Band” [videogame] is something
[George Harrison's son| Dhani thought of,
and that was good, too.

What have you turned down
through the years?
Not much, really. I think “The Bea-
tles Anthology,” the film, that was
an earlier time. The Lennon camp's
vision of the whole thing was
slightly different from the other
three at that point.

l Where do the ongoing
projects, such as the
songwriting contest and the
tour bus, fit into the overall
philosophy of preserving
John's legacy?
I really like to promote things
thatare positive, and | think that
John would have loved the fact
we're doing all these things. 1
think it's important that we think of help-
ing the next generation rather than putting
them in a very difficult position, which we are
doing politically. But [ think that at least on a
music level I want to make sure that we do
something for them.

Do you hear much of the music that gets
submitted to the songwriting contest?

Oh, yeah, it’s incredible. The music is so ex-
citing, but also children are so quick to take to
it. I think that the future is going to be beau-
tiful because this planet is going to be a planet
of music,

Do you think John
would still be making
music at 707
Well, if he wanted to, he
would. | find through my
experience that it's al-
most easier to make
music now, and the ex-
perience helps. And it's
sucha pleasure and it's
good for our health, so
more people should
make music as they

getolder.

You mentioned
earlier the goal of
giving us
something
related to John
every year. The
“Gimme Some
Truth” campaign
Is a mother lode,
but what's next?
Wow [laughs], this is the bonanza year, so [
don'tknow what we can do next year—butalready
there's things we're planning,

Anything you can mention, or will it have
to be a surprise?

Exactly, but you're going to know anyway, be-
cause we want you to know—when we're ready
to tell you. e
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* “Gimme Some Truth" is a four-CD set con-
taining 72 of Lennon's songs, organized
uniguely by themes: “Working Class Hero,"
“Woman," “Borrowed Time" and “Roots.”

* “Power to the People: The Hits" contains
15 of Lennon's best-known and top-charting

songs: “Power to the People,” "Gimme Some
Truth,” “Woman,” “Instant Karma (We All Shine
on),"” “Whatever Gets You Thru the Night,”
“ColdTurkey,” “Jealous Guy,” “#9 Dream,” “(Just
Like) Starting Over,” “Mind Games,” “Watching
theWheels,” “Stand by Me,” “Imagine,” “Happy
Xmas (War Is Over)” and “Give Peace a
Chance." An “Experience Edition" of this col-
lection will include a DVD of these songs.

* “Double Fantasy" arrives in two editions: a re-
mastered version of the original 1980 disc,which
won the Grammy Award for album of the year,
and “Double Fantasy Stripped Down,” with new
mixes produced by Ono and Jack Douglas, who
together co-produced the original album. Sean
Ono Lennon created the drawings used for the
cover of “Double Fantasy Stripped Down.”

Imagine...
a world without music

We couldn't

* “Some Time in New York City” contains
remastered versions of the 1972 studio tracks,
as well as a second disc featuring six live cuts
that were included on the original album.

* “John Lennon Signature Box” contains
1 CDs, including remastered versions of eight
of Lennon's albums: “John Lennon/Plastic
Ono Band” (1870), “Imagine” (1970), “Some
Time in Mew York City” (1972), “Mind Games"
(1973), “Walls and Bridges” (1974), “Rock 'N'
Roll (1975)," "Double Fantasy” (1980) and
“Milk and Honey” (1984). The boxed set also
will include discs of key singles and 13
previously unreleased home recordings, as
well as essays written by Yoko Ono, Sean Ono
Lennon and Julian Lennon.

‘It’s an honor and a
privilege to be able

to represent the
incomparable work

of John Lennon, as a
recording artist with
the Beatles and in his
own right, and also

as a songwtiter. His
recordings have
captured the hearts
and minds of music
fans across the world
for almost 50 years,
and his catalog of
songs is one of the
most treasured bodies
of work ever created.
The inspiration he
provides to performers
and writers to this day
ensures that his legacy
will last for many years
to come.’

—ROGER FAXON
EMI Group, CEO

PRS for Music is proud to have represented John Lennon’s repertoire since 1963

PRS

forMusic

www.prsformusic.com
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Odds of hoving 3 multi-platinum albums STARS
1/ 1,650,000

Sometime in New York
City: A new American
Masters documentary,

"LENNONYC" from
WRHET.org, focuses on
JOHN LENNON and
YOKO ONO'S life in New
York in the '70s.

Qdds of having a child diognosad with autism

1/110

will host his ol
first wifi
an 18-foot-h
ribute shows Oct, 1-2 atthe  and Harmony
oned by Global Pea tiative, anarts
nited States.

of
1 monument titled Peace
nthecitycen The work was

in Los Angeleson a bill with  com
Lady Gaga, | Pop, the RZA, Perry Farrell,  organization based in the
Sonic Youth Gordon and Thurston Moore,
and others, * On Now. 2, Hard Rock Cafe Inte ional will
present “Imagine There's No Hunger: Cel-
3. Onowill discuss Lennol ebrat
1at the Clive Davis Theater  certat the b
Los Angeles, The  the Gramr
exhibit “John  fights hungera

Orpheu

n," acon-

event will open t
non, Songy

i his roots,
rwork, bothwith = An all-star tribute concert to honor Lennon
is planned for Nov. 12 at the Beac heater in
New York to the Playing for Change
* On Oct. 9, Ono will be in Iceland to present  Foundation, with a lineup that will include
Toni Braxton encourages you to learn the signs of autism at the biz ennon Ono Grant for Peace  Jackson Browne, Patti Smith, i Lauper,
autismspeaks.org W o "Gasla atur Aimee Mann, Shelby Lynne, and others.
Early diagnosizs can make a lifetime of difference.

* PBS
Masters documentary,
W

ov. 22 will debut a new A 1
LENNONYC,” from
“Torg, that [ocuses  continued on >>p50

Subscribe Today!
_ Bilbeard

D

¥ ;-
W
tion of photos by JULIAN LENNON (far right) at New York’s

i
€ Gallery in September bradght together {from left) SEAN ONO
LENNON, YOKO ONO and CYNTHIA LENNON.
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ERNN S0 SPECIAL FEATURE

i
‘Watching the wheels: During a visit by
the John Lennon Educational Tour Bus
to the NAMM Show in Anaheim, Calif.,
in February YOKO ONG was joined
by QUINCY JONES (right) and music
educator FERNANDO PULLUM (left)
along with students from the Fernando
Pullum Performing Arts School.

a legacy that
never ends...

A very special thank you to Yoko
from all the young patients at
Alder Hey Children's Hospital
in Liverpool for bringing

in the
memory of John

*  AldorHeys

lmaqgf}e

WWW.Iim ag| neappea l.com INTERNATIONAL ROYALTY SERVICES, INC.
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IMAGINE
A JOHN LENNON LIMITED EDITION PIANO
FROM STEINWAY & SONS

v of a true creati s musician and songwriter John Lennon. In honor of this anniversary,

Series

nited Edition piz hat John presented to Yoko Ono

| after the white Steinway

indicating 1

I||‘H|i|']‘|||l"1 signature, music and lyric S a me

N he I.\i

nigquene

llw|.. d today the conne ||I||| |||||.| piano | a tribute to the man, the music

&
STEINWAY & SONS

STEINWAY & SONS »~ ONE STEINWAY PLACE = LONT SLAND CI

A portion of the proceeds from every "Im sold by Steinway & Sons will be donated to The John Lennon Educational Tour Bus (www_lennonbus, org)

steinway & Sons, Steinway and the reqgistered trade
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THE Lann RECORDING ACADEMY®

NEW TALENT AND VETERANS TO SHINE

AT AWARDS SHOW
BY LEILA COBO

Best

Glabetgotter: o
art'ﬂnhinees (from top
le

ESTRELLA, JOT DOG,

e

KOKQand

The Latin Grammy Awards will celebrate their
11th anniversary on Nov. 11 with a return Lo
Las Vegas' Mandalay Bay Resort & Casino and
a broadcast on the Univision network

The return to Las Vegas, where the awards
garnered their highest ratings last year, marks
the beginning of a three-year agreement
among the Latin Recording Academy, Univi-
sion, the Mandalay Bay Events Center and the
Las Vegas Convention and Visitors Authority
to host the Latin Grammys at the Mandalay
Bay through 2012,

The awards will be once again presented by
Heineken, with additional sponsorship by the
American Heart Assn., McDonald's, Verizon,
7-Up. Hennessy, Degree, Dove, Axe, Dodge
and Univision Radio.

On Nov, 10, the Latin Recording Academy

will honor Placide Domingo as its Person of

the Year. Lifetime achievement awards will be
presented to artists Jodo Donate, Armando
Manzanero, Las Hermanas Marquez, Joseito
Mateo, Jorge Ohate and Susan Rinaldi, for “cre-
ative contributions of outstanding artistic sig-

nificance.” Trustee awards for achievement in
nonperforming roles will go to TV producer
Miguel Bonilla, compuoser/producer Juan Car-
los Calderon and Brazilian TV hostfactress
Hebe Camargo.

‘The Latin Grammys are given in 49 categories
tor albwms or songs that are at least 519 in Span-
ish or Portuguese and released between July 1,
2009, and June 30, 2010, Unlike the Grammys,
which specifically honor recordings released in
the United States, the Latin Grammys recog-
nize recordings released throughout the world,

as long as they fulfill the lan-

guage and eligibility period requirements,
The vast area that the Latin Grammys en-

—from the United States to Argentina

and from Brazil to Portugal—and so many

places in between where Latin music is made

and nurtured, make for an eclectic assortment

of nominees,

This Billbeard special feature offers a look
at the nominations in key categories—best
new artist, producer of the year and song of
the year.

Best New Artists

Rising Star Nominees From

An Array Of Latin Lands
BY JUSTINO AGUILA

ALEX CUBA

At the age of 4, Alex Cuba made
his first national TV appearance
playing claves in a group directed
by his father in his native Cuba.
Now a resident of Canada, he has
emerged as an artist who records

primarily in Spanish but also in
English, with tendetly written lyrics
and soulful compositions. Leading
the Alex Cuba Band, he earned a
Juno Award in Canada for best
world music album for his group's
2006 debut album, thanks to the
single “Lo Mismo Gue Yo." In 2009,
Cuba collaborated on Nelly Fur-
tade’s “Mi Plan,"” co-writing nine
songs including the single "Manos
Al Aire” and provided guest vo-
cals. His new self-titled album was
released on Caracol Records and
highlighted by the pop anthem
“Solo Tu."

ESTRELLA

Known simply as Estrella, this
singer taps into her own geo-
graphical history by taking inspi-
ration from her native Spain and
her parents, who also were
musicians. She has described her
music as soul, with elements of
iazz, blues, flamenco and a dash
of funk. Her latest Warner Music
album, “Black Flamenco," fea-
tures 10 songs, including “Todo

Cambiara,” with a lyric that con-
veys a message of hope. Offer-
ing a style that touches on
everything from sensuality to
social issues, Estrella taps influ-
ences that range from James
Brown to Nina Simone.

MARIA GADU

Hailing from Brazil, Maria Gadu
began recording herself singing
into tape players at the age of 7
and performing in front of her

family in S50 Paulo, Brazil. Now
in her early 20s, Gadu's passion
for mus paying off as she
gains notice in her homeland and
beyond. The singer has made a
smooth transition into a mature
artist on her self-titled CD from

Sony Music, through
such lovely and breezy compo-
sitions as “Tudo Diferente” and
“Bela Flor.”

JOTDOG

Maria Barracuda and Jorge
“Chiquis” Amaro are the duo
behind the Mexican pop band
Jotdog. They've captured the
attention of young fans w
such songs as “Lo Que Digo Yo"
and the chilling "El Beso,
song about a kiss that goes
wrong. Barracuda offers a
strong and whimsical onstage
presence with a silky smooth
voice. She and Amaro take their

OCTOBER 9, 2010

pop In unexpected directions.
Their self-titled debut album,
released in Mexico last Septem-
ber, arrived as a digital release
Sept. 14 from Capitol Latin in
the United States.

KOKO
Ll an songwriter Koko, who in
recent years moved to Mexico,
rst performed in the band
Gulp! at the age of 13 and later
turned to producing for other
artists, But now Koko is rece
ing recognition for his own
music and has gained critical ac-
claim in Mexico, where he's
ned to Warner Mu Songs
showcasing his catchy hooks,
such as "Locomotora” and "Va-
liente,” the latter also the title
of his eurrent album, have gar-
nered substantial airplay while
TV appearances have helped
Koko build his audience.
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David Archuleta Kids Around
On ‘The Other Side Of Down’

David Archulets

act his age. Although he's
he wa
pr
as evidenced during

“American Idol,”

his teenage s
the age-appropriate break
out single "Crush,” which
has sold 1.9 million and
peaked at No. 2 on the Bill-
board Hot 100,

Now with his sopho-
muore effort, “The Other
Side of Down,” due Oct. 5
on Jive, it's Archuleta's
turn to put his goofy,
young self on display, this
time through lively,
pop tunes.

“My goal with the album
was to make it as 'me’ as

possible,

10 of the set's 12 tracks, "1

duce people to the kind ¢
personality 1 have. The

of great pop songs

More persona

writers Emanuel Kiriako

who contributed two sor

al b{l, m,

Jsbu:r;. l.hnsrma.

s finally getti
bee
6, the 19-year-old Utah
ched a mature voice wise beyond his y

SEAEON

pirit, save for

says Archuleta, who helped w

f gooty, dorky, weird
rst album had a lot
ut this album

lease, Archuleta tag
and Dave Hodges,

lander and Dave Katz, ¢

"Pr.'usrsl. asked if | was there
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seven
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and his bo

like “Elevator,”

ighlighted
3 :sn.l went on

e 0
‘T wanted to
introduce
people to the
kind of gooty,
dorky, weird
personality
I have.’
—DAVID ARCHULETA
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has sold 212,000, accor
and work on his book,
A Memoir of Seul, Son
nee,”

The album's first s
Love,” was released July
downloads, acc
{ where, Archuleta delivers an uplifl
where his ballad-ready tenor
d him the runner-up spot behind rocker

what loor to get off of,

"iCarly” and "Hannah Montana”
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and tweens, °
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The “Other Side of Down" ¢
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how life
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“Elevator” is set to impact
hot AC stations Oct. 4
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fan base to a more current
pop sound puts
with peers like |
and Miley Cyrus who cur-
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this is a way to target David's fans directly and
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base is in large part the
0 as the Justice consum Bilzer-
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srve them with promotional goods,” promotional partnership that generates
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She adds that the label is also focusing on  musical element to the Justice experi
Archuleta's w mobile fan club,  stores, online and within the community.
which has more than 40,000 subscribers and is Archuleta has been doing a radio tour that
.iuncmr Sony's |) We've had alot of suc-  will carry through the release, where he's been
orming rather than just hitting the inter-
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>>>M.LA,, IGGY TO
HEADLINE BIG DAY
OUT TOUR

Tool, Rammstein, lggy &
the Stooges, M.ILA. and
LCD Soundsystem lead a
formidable lineup for
the 2011 Australasian
Big Day Out tour, details
far which were
announced Sept. 28,
Among the big-name
domestic contingent
will be Grinderman,
Wolfmother, Bliss N Eso,
Angus & Julia Stone and
Airbourne, on what
promisesto be a
heavier-than-usual
show. "This is by far our
biggest and most
diverse announcement
ever," organizers Ken
‘West and Vivian Lees
said as the first round of
names was revealed.

>>>PALTROW TO
GUEST ON ‘GLEE’
After days of
speculation online,
Gwyneth Paltrow will
appear on “Glee"” this
season, the show’s
creator says. "Yes, it's
true,” Ryan Murphy told
UsMagazine.com. "She
is a fan of the show.”
According to Murphy,
whe's friends with the
actress, Paltrow will “be
playing a substitute
teacher who Matt
Merrison’s character
[WIII] falls for.” He
added: “She will be
doing three or four
solos.”

>>>MISTRIAL IN
BANTON CASE

A Florida judge
declared a mistrial for
Jamaican reggae star
Buju Banton, who was
accused of conspiring
to buy cocaine from an
undercover police
officer last year. U.S.
District Judge James
Moody made the
decision after the 12-
person jury sent him a
note saying they
couldn’t reach a verdict.
In an earlier note, jurors
sald they were having
trouble reaching an
agreement on Sept. 27
shortly after returning
from a weekend recess.
Meoody then sent them
back to keep trying.
Deliberations had
begun Sept. 23 aftera
four-day trial. The jurors
declined to speak to
reporters about their
deliberations.

Reporting by Lars
Brandle, Jennifer Kay
and Philiana Ng.
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Keeping

She knows the biz.
FAITH EVANS

The Faith

Faith Evans Talks New Album, Reality Show

Faith Evans is a pragmatist—while she's hard
at work promoting her new album, she's also
outlining a book, promoting a line of hair care
products, shooting a pilot for a reality show
and developing a TV sitcom.

“Music is still the huge love of my life,”
Evans says, "It's a fun business, but the checks
don't come as regularly. And when they do,
they're not always the same amount,” she
adds with a laugh. “I'm taking advantage of
all the revenue streams | can.”

Those streams also include Prolific Music
Group, Evans' imprint through which she will
release her sixth album, “Something About
Faith,” distributed by eOne Music. The Oct,
5 project marks the singer’s return after a five-
year histus and 15 years since her first album,
“Faith." Anthemic love ballad “Gone Already”
ie the new set’s lead single, which is No. 39
on Billboard's Hot R&B/Hip-Hop Sengs chart,

Evans, a former Al B, Sure! and Christopher
Williams backup singer, launched her career
in 1995 when she became the first female artist
signed to Sean “Diddy" Combs' Bad Boy En-
tertainment. The Grammy Award winner and
widew of hip-hop icon the Notorious B.LG.
recorded three platinum albums—including
“Keep the Faith” and " Faithfully"—before segu-
ing to Capitol in 2003 for twe more albums:
gold-certified “The First Lady” and "A Faith-
ful Christmas.”

Internal changes at Capitol and a fourth preg-
nancy prompted Evang five-year break and the
launch of her sther pursuits. The latler was
jump-started by her best-selling 2008 autobi-
ography, "Keep the Faith" (Grand Central Pub-
lishing}, with contributor Aliya King.

“With the changes going on at Capitol, |
didn't know how a new record would be han-
dled,” Evans recalls. “So | waited it out until
I got arelease. It also wasn't the right time to
take my focus away from family. With some
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time on my hands, | followed up on an ear-
lier offer to write my mempirs.”

Evans and King are teaming up for another
buook. Slated for next year, the project will offer
advice and informational tidbits about build-
ing a career in the music industry, After an-
nouncing plans earlier this year to do a reality
show by herself, Fvans is now shooting a real-
ity pilot with Misa Hylton-Brim, fashion bou-
tique owner and mother of Combs oldest sun,
Tentatively titled “First Ladies,” the show will
focus on the longtime friends’ balancing acts
as mothers and businesswomen.

Evans says she's also fielding development
offers for a TV sitcom loosely based on her
life that she began writing three years ago.
In the meantime, she is doubling as the face
for Glass Hair, a high-end line of hair care
products from the Venice, Califl-based salon
of the same name.

Not one to shy away from acknowledging
persenal problems, Evans referenced her ar-
rest on drug possession charges in her 2005
top 10 R&B hit “Again.” She is just as candid
discussing her August DUI checkpoint arrest
during the weekend of the video shoot for
“Gone Already.” Noting she was back at the
video shoot at 10a,m. the next day, Evans says,
“1 definitely wouldn't have been in and out like
that if it was as big a deal as it was portrayed
Following a Sept. 3 court hear-

in the media.”
ing, the singer was charged with two counts
of DU and faces up to six months in jail, ac-
cording to TMZ.com.

That isn't stopping Evans, however, as the
self-described "CEOQ of my career” pushes for-
ward on adjusting the balance among her roles
011~

as mother, entrepreneur and arbist trans:
ing from the majors to the indie arena. “I've
been blessed,” she says. “Things have been
working out well. 1 do believe there will be a
good payeff on the other side.”

wwWwW americanradiohistorvy com

BY CORTNEY HARDING

REBEL GIRL

‘Funstyle’ Represents Another Chapter
In The Long, Strange Story Of Liz Phair

Two years ago, Liz Phair did a
round of interviews annourc-
ing a new deal with power-
house indie label ATO and
stating that she felt creative for
the first time in 15 years. And
while she did rerelease her
ceminal 1993 album, “Exile in
Guyville," on her new label,
fresh songs never seemed to
materialize—until July 4 of
this year, when Phair posted a
new album online, seemingly

more well-regarded albums on
indie label Matador before
pulling an abrupt about-face
and releasing two pop albums
on Capitol. Many of her older
fans never forgave her for
teaming with production team
the Matrix and crossing over Lo
the commercial side, and “Fun-
style” seems unlikely to win
them back. The album is cer-
tainly audacious, finding Phair
rapping at numerous points,

out of nowhere. as well as revisiting her lo-fi
As she gears up for the Oct.
19 physical release of that
album, “Funstyle,” on Rocket
Science, Phair is open about why
things didn't work cut with ATO,
“Itwas an amicable parting,
and 1 was sad to leave, but |
don't take well to strong-arm
tactics,” she says. “The man-
agement there went through
huge shifts, and | feltlike they
wanted to reel me back.”
Phair is no stranger to the
shifting fortunes of the indus-
try—after releasing “Guyville"
to near-universal critical rap-
ture in 1993, she put out two

PULSE
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>>>0LLY OLLY OXEN FREE

Simon Cowell's U K. music talent show, “The X Factor,” has
unearthed yet another home-grown chart-topper with 2009
runner-up Olly Murs.

Murs’ debut single, “Please Don’t Let ¥ marks
Me Go” (Syco/Epic), entered the Offi- the étol_g:,

cial Charts Co. singles listing at No. 1
Sept. 5. The 26-year-old is set to release
his self-titled debut album Nowv, 29 in the
United Kingdom.

“We felt all along that Olly was an artist
to fit all radio formats. He's a young, vibrant
guy who young teen girls love, and mums love
him as well," says Epic U.K. managing director
Mick Raphael, who cites early support from com-
mercial radio as a key factor in breaking the artist.

Raphael is targeting multiplatinum UK. sales
for the album, which he says ranges from "pop to
ska right the way through to songs that could ap-
pear on a Snow Patrol album.” Writers featured on
the set include Steve Robson {James Morrison, Take
That), Claude Kelly (Miley Cyrus, Kelly Clarkson)
and Future Cut (Lily Allen). Murs' publishing is with
Salli Isaak Music/Universal,

While live dates aren't yet confirmed, Raphael
says Murs will tour next year, booked by Creative
Artists Agency's Londen office. Europe is also
now starting to pick up on the artist, he adds,
suggesting that Murs' cross-generational ap-
peal can help establish him as an interna-
tional act. —Richard Smirke

MURS
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singer/songwriter roots, but
its not “Exile.” And in a way,
that was what Phair wanted.
*Everyone wanted another
‘Exile," and at one point, | just
thought | should doit,” she says.
“1do alot of scoring for TV
shows and thought that maybe
1 should approach it like wril-
ing fora client and just give peo-
ple what they wanted, But at the
last minute, 1 backed out.”
Instead, Phair took the
“Funstyle” tracks to Rocket Sci-
ence a few months ago and
told the label she wanted them
oul as soon as possible. “1t was
all contingent on whether
we could execute the plan
quickly,” GM Ken Gullic says.
“We could, and we also really
bought into the spirit of what

she was doing. She's like a
pop-art artist, and she's will-
ing to challenge her listeners,”
Phair also acknowledges
her past by packaging the
physical version of “Funstyle”
with the “Girly Sound” demos,
which Phair first released in
1992. Phair will play the Mata-
dur Records 21st-anniversary
party in Las Vegas in October,
and Gullic says she will tour
behind the new album, al-
though details are still being
finalized. He also hopes that
Phair will book a number of
TV appearances, both as a per-
former and an interviewee.
“She’s great at selling her-
self,” he says. “And there has
been a lot of anticipation for
this album, so | think people

want to hear from her about
her vision.”

Gullic adds that Rocket
Science is a good fit for
someone with a defined vi-
sion, like Phair, "We started as
a label services company, but
in the past year, we've mor-
phed,” he says. “We put oul
the Smashing Pumpkins and
Filter albums, and we do artist-
friendly deals that allow the
artists to be as engaged as they
want to be.”

Phair admits that as in-
volved as she is in the album’s
rollout, she has no idea what
the future holds. "All I know
is, I'm proud of these songs,”
she says. “They represent a pe-
riod of inspiration that was re-
ally important to me.” e

>>>BARBED
COMMENTS

Folk-hued five-plece BARB is
Mew Zealand's first alternative
super-group—but the princi-
pals' day jobs are keeping
them from exploiting that sta-
tus at home.

The band includes three es-
tablished solo artists: Liam
Finn, son of Crowded House's
Meil; UK-based Connan Mock-
asin; and Lawrence Arabia.
Completing the lineup are
multi-instrumentalist Eliza-
Jane Barnes and di

wait to see the band live. Ara-
bia and Finn have been sup-
porting Crowded House on
U.5. shows, while Mockasin
has upcoming U.K. dates.
“With solo careers taking off
across the world, it's been
difficult for the band to
schedule dates to tour the
record,” Hawkes says. The
band will make its live debut
in late December at Gisborne,
New Zealand’s Rhythm and
Vines Festival.

new sound, with dancefloor
beats and synths replacing the
debut album’s fuzz-driven gui-
tars, “It spent five weeks in the
U.K.'s top 10 airplay chart,
which is a great result, given
the type of pop and urban
music dominating the charts,”
he says.
McGhie adds that " Choices”
is building at radio in France
and Germany, two of the
Hoosiers' key markets, where
the album was released in

Seamus Ebbs.

BARE's self-titled album
was released in Australia and
Mew Zealand Aug. 9 on the
Liberation Music-distri d

Mushre fles BARB's
publishi live bookings are
through Eccles Entertainment.

—John Ferguson
>>>NO ILLUSIONS
After the UK. chart

Mew Adventure label, created
by Finn and his manager,
Matthew Hawkes. The album
was licensed to Yep Roc in

with its 2007 debut album,
“The Trick to Life,” British/
Swedish pop-rock trio the
Hooslers ripped up their mu-

Morth A . which rel d sical late for soph

it Aug. 24—New Adventure has  set “The lllusion of Safety”
issued the album on iTunes  (RCA). The new album entered
only in Europe. the Official Charts Co. albums

Hawkes says he's pleased
with the album’s critical re-
ception in New Zealand and
is upbeat about its interna-
tional prospects. However,
Mew Zealanders will have to

listing at No. 10 one week after
its Aug. 16 release.
London-based RCA cam-
paign manager Paul McGhie
says lead single “Choices"” was
key to introducing the band's

ik 1

While the set's domestic
chart showing didn't match
that of its predecessor, Mc-
Ghie says RCA is already re-
ceiving substantial synch in-
terest from U.5. TV shows.
“[Comedy-drama] ‘Drop Dead
Diva® has been using 'Bumpy
Ride’ from the new album,” he
says, "and we're working to
follow up other interest.”
‘While U.5. plans have yet to
be finalized, a Japanese re-
lease is due Oct. 12

The Hoosiers will play Cre-
ative Artists Agency-booked
U.K. dates in February and
March 2011, The band's pub-
lishing is with Sony/ATV.

—Steve Adams
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 QUESTIONS

with ROD STEWART

by ANN DONAHUE

After starting his “Songbook” collection in 2002—albums that pay tribute to standards of
American music—Rod Stewart is bringing the series to a close. “Fly Me to the Moon . . . The

Great American Songbook, Volume V" will be rel

d Oct. 19 on J R d:

The first four

volumes combined have sold 9 million copies and earned him his first Grammy Award, for
best traditional pop vocal album, in 2005. As the series comes to an end and Stewart
prepares for an eight-show stand at the Colosseum at Caesars Palace in Las Vegas, he
ponders how songs of the past have provided his future direction.

1 What is it about this collection
that connects with you?

1t's everything—the warmth, the lyrical
content, the beautiful chords they use,
the way the songs are structured.

1 met this American Gl in a coffee-
house in the Valley and we were sitting
there talking about the war. He was in
the second wave of landings at Nor-
mandy on Omaha Beach—so he wasn't
part of all the bloodshed—but he was
telling me how he went to England for
V-E Day and he had fish and chips and
went into the pubs. He said, “By the way,
Rod, are you still going to make an ‘Amer-
ican Songbook’? You make those old
songs sound brand-new.” That was
meant to be a Brooklyn accent; it spund-
ed like Texas. [laughs] That was one of
things that inspired me to go back and
start recording again.

2 Inthe office, we were saying that

“Moon River” was one of our
favorite tracks,
That's my girl. Fabulous. | have to tell
you, this one was going to be taken off
by the record label. They didn’t like it—I don't
know why—they just didn’t like it. They tried
to get me to do an uptempo version of it, and
1 said "no." And I said, “Not only that, my
wife absolutely loves it. When she hears it
she cries, and if you want to take up the bat-
tle with her—she’s 14 weeks' pregnant—then
go ahead.” So on that one they backed down.
I"'m so glad you like it. It's a girl's song.

“1 Geta Kick Out of You™ was the last one we
recorded. | suddenly had a spasm in the mid-
dleof the night, and I thought, “God, we haven't
done *1 Get a Kick Out of You,” and it's perfect
for me.” All of these tracks are brand new. There's
nothing left over from the other four “Song-
books." People think 1 was just hoarding them.

3 The reinterpretation of standards has

become a popular album motif. Do you
think it's a fad?
A lot of peeple have done these albums now
since [ have done them, | won't mention any
names. | hate to use the word “fad” because
they're worthy of a better phrase. But this is
the fifth and final one and I'll be sad to see
them go, but 1 don't want to do any more afier
this one.

inhictorvy com

4 Sowhat’s next?

I want to do a blues album, and 1 wantto doa
country album. And I may record with Jeff
Beck, and | may have to write a few songs . ..
I've got a meeting with Jeff in a couple weeks
in London, and we're going to see if we can
work together and see what each of us wants
to do. We're a little bit older now and we can
tolerate each other.

5 How has your songwriting changed
since then?
I've forgotten how to write songs now.

6 You certainly haven't forgotten how
to write songs. How is it different?
Songwriting, let me tell you, was something
that was thrust upon me. When we were in
the Jefl Beck Group, we said, “OK, let's see il
we can do semething vriginal,” because every-
body was trying to write songs then, This was
the late "60s. Woody [Ronnie Wood] started
strumming and he said, “Would you write the
lyrics?® And I said, “Me? What? I've never
writlen a song in my lifel” So we wrote a cou-
ple sungs as the Jefl Beck Group and we never
looked back. wee
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SEAL

Seal 6: Commitment
Producer: David Foster
Reprise Records

Release Date: Sept. 28
With rocts in Britain's house
music/tave scene, Seal has also
migrated into pop and dance
during his career. Thenin 2008,
the singer/songwriter detoured
into R&E on the uneven album
“Soul," tuming his husky baritone
loose on such classics as “A
Change s Gonna Come.” Reunit-
ing with “Scul” producer David
Foster, Seal delivers a maore en-
gaging and satisfying addition
to his repertoire with “Seal 6:
Commitment.” The title says it
all as Seal mines the varlous
forms of commitment—to love,
family and self—on original
songs that are both melodic and
eloquent. Opener “If I'm Any
Closer”is anuplifting, Sting-rem-
iniscent anthem that brings the
album to life, as does the soar-
ingy “Wiekght of My Mistakes" Still
aromantic at heart, the man be-
hind “Kiss From a Rose” rekin-
dles that heat-seeking emotion
on the |ushly stringed "Secret”
and the tender yet emphatic
“You Get Me” Taking subtle com-
mand over rich orchestrations
that might overshadow another
singer, Seal defthy showcases his
still-formidable skills as a writer
and vocalist —GM

Raitl

SUFJAN STEVENS

The Age of Adz

Producer: Sufian Stevens
Asthmatic Kitty Records

Release Date: Oct 12

Listeners who fell in love with
Sufjan Stevens for his rustic
Americana sound, Christian undertones or ambi-
tious "50 states” project are in for a rude awakening
with his latest album, “The Age of Adz."” Stevens fol-
lowed 2005's expansive folk journey “lllinois,”
arguably one of the best albums of the "00s, with
one of this year's weirdest albums: “The Age of
Adz” is introspective, offbeat and swamped in elec-
trenics. The song “I Walked” matches Stevens'
hushed songwriting with crinkled beats and echo-
ing vocals, while “Vesuvius” builds a wall of blips
and brass notes around a straightforward pianc line,
Stevens sounds most comfortable in his latest aes-

thetic when his fragile voice isn't drowned out by
unruly instrumentation, as heard on the gorgeous
opener "Futile Devices” and the woozy "Bad
Communication.” “The Age of Adz" pales in com-
parison to Stevens' past acoustic masterpieces, but
considered on its own terms, the set offers an
intriguing take on electro-folk.—_JL

fornia kings, and "The Dis-

GIN BLOSSOMS

Mo Chocolate Cake

Producers: various

429 Records/SLG

Release Date: Sept. 28

The Gin Blossoms continue to concoct

BAD RELIGION

The Dissent of Man
Producer: Jfoe Barres/
Epitaph Records

Release Date: Sspf. 23
Every two or three years
you can count aon a new
batch of high-energy, po-
litically minded punk tunes
from these Southern Cali-

60

melodic hooks framed by a mix of jangly alternative pop-
rock on the band’s newest album, "No Chocolate Cake
‘While its 1992 kit . "New Mi bl ience,”
was powered by the pen of co-founder Doug Hopkins, who
died the following year, the Gin Blossoms have since prima-
rily sh d the iting of bers Robin Wilson
and Jesse Val 4 fing an depth to the
group's talents. The new uptempo track “Miss Disarmay,”
which is bubbling under Billboard's Adult Top 40 chart and
features writing and production assistance from Danny
‘Wilde (the Rembrandts), ushers in the band's second album
since 1996, The group needles its past on "Dead or Allve on
the 405,” where Wilson sings of jamming with an unnamed
fellow act once ubiquitous at radio, {“You play your hit from
‘84, Il play mine from '95.") And the band summarizes its
perseverance on the set's buoyant closer, “Goin' to
Califomnia,” where Wilson offers, “I've got to warmn ya that |
may never leave again.” The Gin Blossoms' loyal fan base

doubtedly hopes the I to a promise
kept—GT

BILLEOARD OCTOBER 9, 2010

sent of Man" delivers what
Bad Religion fans have
come to expect. During the
track "The Resist Stance,”
singer Greg Graffin de-
scribes the proper way to
nourish “seeds of rebel-
lion.” while the 87-second
opener “The Day That the
Earth Stalled" skewers the
salad-days nostalgia that
bogs down many of Bad
Religlon's compatriots. Yet
among these 15 tunes lurk
signs of fresh adventure,
like the country-fried pedal
steel on “Cyanide” or the
rockabilly swagger of
"Won't Somebody,” where
Graffin pleads for a "god-
damn fix of this toxic
change in weather” None
of the new spice here is
likely to change anyone's
mind about who Bad Reli-
gion is or what the band
does. But you have to ad-
mire these guys' determi-
nation to keep things
tasty. —MW

NEIL YOUNG

Le Noise

Producer: Danie/ Lanois
Reprise Records

Release Date: Sept. 28
Neil Young's latest solo ef-
fort, “Le Noise," is some-
thing of a capsule dive into

the influential
stream of consciousness.

artist’'s

Froducer Daniel Lanocis
(for whom the album is
named) surrounds Young
and his electric guitar with
a reverberating dream-
scape, free of percussion
or secondary instruments.
But the eight songs are
layered in sustained distor-

DEERHUNTER

Haleyon Digest

Producers: Deerhunter, Ben Allen
4AD Records

Release Date: Sept 25

It's no coincidence that “Halcyon

tion and electronic effects
and feature heavy delays
on Young's recognizable
tenor. A vocal loop of the
word "angry” is its own in-
strumental line throughout
“Angry Werld," and round,
titanium bell tenes engulf
Young's guitar on “Peace-
ful Walley Boulevard.”
Some of Young's lyrics

Digest," the fourth album from Atlanta indie-rock
act Deerhunter, was partly produced by Ben Allen,
who also had a hand in Animal Collective's 2008
album, “Merriweather Post Pavilion.” On its past
two efforts, Deerhunter has followed Animal
Collective's lead in transitioning from a rootless
indie obscurity into a hook-filled songwriting
force. F i 2008's j ble “Microcastle,”
“Halcyon Digest" is both Deerhunter’'s most
straightforward and best collection of songs: The
melodies here are fully formed but don't sacrifice
the band’s hazy tones. The seng “Revival” shim-
mies over guitar fuzz and frontman Bradford Cox's
elastic vocals, while the “whoa-oh™ chorus and
extended

instrumental breakdown of "Desire
Lines" leave the listener wanting more despite its
nearly seven-minute running time. Having defined
its gauzy sound on previous albums, “Halcyon

Digest” Deerhunter finds the group expanding it

with knockout results.—JL
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have a first-draft quality,
like premassaged brain-
storms {"You're scared of
the way it goes sometimes
in the night,” he sings on
"Somecne's Gonna Rescue
You"; and rashly he rhymes
"I want to” with “Toronto”
during “Love and War™).
But this impulsiveness at-
tends the subconscious
envirpnment of these
introspective tracks. The
melodies are equally hum-
ble. but songeraft isn't the
focus here. “Le Noise
about exactly that—raw
musing about love, injus-
tice and self-doubt, sub-
merged in ethereal, elec-
tri¢c sound.—EN

GUCCI MANE

The Appeal: Georgia's
Most Wanted

Producers: various
1017/8ricksquadsasylum,
Warner Bros. Records
Release Date: Sept. 23
Less than a year after releas-
ing his major-label debut, and
just & handful of months since
being freed from jail, Atlanta
rapper Gucci Mane is back
with new album “The Appeal:
Georgla's Most Wanted.” The
set—which features guest ap-
pearances by Bun B, Swizz
Beatz, Ray J. Nicki Minaj,
Fharrell, Wyclef Jean and Es-
telle—=finds Gucci unapolo-
getically laying claim to his
undying ties to the streets.
The rapper taps his inner
Teny Montana on the track
"Lil Friend," where he raps,
"Could've been a doctor,
should've been a lawyer/l go
to court 50 much | coulda
my own employ-
er/lmma die a dopeboy.”
Elsewhere, with police sirens
heard throughout, "Trap Talk”
is another ode to his drug-
dealing past. But Gucci shifts
focus on songs like “Making
Lowve to the Money" and “Daol-
lar Sign”; the songs don't ex-
press his love for the illegal
lifestyle but rather recount
the financial benefits of
taking that path. In usual hip-
hop fashion, “The Appeal™
also offers something for the
ladies (“Remember When,”
featuring Ray J) and the club-
goers (the Swizz Beatz-pro-
duced "Gucci Time")—MC

been

MARIUK STEVEMS.


http://ebook-free-download.net/

—REVIEWS-

£CA MLLER: SMTH ALAN 6

SINGLES

JOSH GROBAN

JOSH GROBAN

Hidden Away (3:54)

Producer: Rick Rubin

Writers: /. Groban,

D. Wilsan

Publishers: fosh Groban Music
(BMI), Sugar Lake Music/Chrysalls
Music (ASCAF)

Reprise Records

“Hidden Away" finds operatic singer Josh Groban flirt-
ing with his usual grandiose style but choosing not to
seal the deal. With basic piano chords and a contempla-
tive opening verse, the lead single from the singer's Rick
Rubin-produced fifth album, "llluminations,” starts out
similarly to Robbie Willlams' "Angels" and Groban's past
hit “You Raise Me Up.” As the listener braces for the
choir and soaring mood to arrive, however, all that
comes instead are a distant timpani and muted guitar
strums. Groban's voice isn't supported by the restraint:
‘While the appealing clarity of his vocals is still present,
his high-drama vibrato results in a more theatrical sound
than the intimate setting demands. Groban's fans may
enjoy the starkness of “Hidden Away,” but the

production nicely pairs with
Campbell's emoticonal lyrics,
creating a memaorable scund
and a powerful message that
should resonate with a large
audience. "Family Man" finds
an up-and-coming artist de-
livering a thoughtful first per-
formance, and this well-writ-
ten ballad is going to hit
home for many country mus-
ic listeners. —DEP

m

WAKA FLOCKA
FLAME FEATURING
ROSCOE DASH &
WALE

No Hands (4:08)
Producer: Drumma Boy
‘Writers: various
Publishers: various

WILLOW SMITH
Whip My Hair (3:17)
Producers: Jukebox,
0. Banga

Writer: 7 Jackson
Publisher: Dime for
My Jukebox (ASCAFP)
Roc Natfon/Columbia
Singles—especially
those performed by
preteens—rarely appeal
to all demographics
while teaching a lesson
about self-love, but 8-
year-old Willow Smith
has accomplished all
this on her first try. The
daughter of actor/musi-
cians Will Smith and
Jada Pinkett-Smith has
shattered expectations

decision to scale back makes the song sound like the
small-room version of an arena-ready original.— KM

his debut single, “Family

1017 Brick with her first track,
SquadsAsylums/Warner “Whip My Hair," a high-
Bros

Like his mentor Gucci Mane,
Georgia MC Waka Flocka
Flame releases his rhymesin
aviscous Southern drawl and

drums. The song's eclectic style works
Smith sings in encouragement, "Don't matter if it's long, short.” The pint-sized singer says

CRAIG CAMPBELL
Family Man (3:39)
Producer: keith Stegall
Writers: C Campbell,

4 Henderson, J. Shewmake
Publishers: various

Bigger Picture Group
Although he's still a new-
camer, Craig Campbell has
become animpressive song-
writer while honing his skills
with veteran country pro-
ducer Keith Stegall (Alan
Jackson, George Strait). On

Man," the Georgia native
paints a portrait of amodern
working-class man struggling
through tocugh ecocnomic
times. Singing about the rea-
50ns he perseveres in the face
of adversity, Campbell em-
bodies the character so well
that the listener can picture
the calluses on his hands.
Meanwhile, Stegall's skilled

MUMFORD & SONS
Little Lion Man (3:31)
Producer: Markus Dravs
‘Writers: M. Mumford,

B. Lovett, W. Marshall,

T. Dwane

Publishers: Uiniversal-
PolyGram International

works with pummeling beats.
Yet while Mane has yet to re-
lease a crossowver hit, Flame
may have struck gold with
"Mo Hands,” the playful posse
cut from debut album “Flock-
avell" Over a smaoldering beat
by Drumma Boy, the rapper
keeps his opening verse
tightly packed before Wale
arrives with a more expansive

she gets her confidence from her mother, and judging from her infectious first musical

tempo dance song about self-assurance and letting your hair down in representation of
it. “Keep fighting until | get there, when I'm down and | feel like giving up/| whip my hair
back and forth, | whip it, | whip it real good," Willow sings over heavy synthesizers and

of its g

affering, it sounds like mama’s taught her well.—MC

| undertones, as

flow. However, Roscoe Dash
nearly steals the show by de-
livering the chorus in a light-
headed warble as well as the
most memaorable line, “I be
goin' ham/Shorty upgrade
from baleney,” during his

Tunes

Glassnote/Gentleman of the Road

British indie-folk guartet Mumford & Sons released debut
album “Sigh Mo More” in the United States in February, but
single “Little Lion Man" has been quietly climbing the
Billboard Hot 100 during the past month. With an aura rem-
Iniscent of Crosby, Stills & Nash, "Lion” can be interpreted as
a song of encouragement, as lead singer Marcus Mumford's

voice offers a relatable tone with a rural inflection. The track
reaches a powerful climax when the rapid banjo and guitar
strums come to a sudden halt, and the chorus arrives a cap-
pella, “But it was not your fault, but mine/And it was your
heart on the line/1 really fucked it up this time/Didn't I, my
dear?" the band sings. One of the more aggressive songs on
the act’s album, “Little Lion Man" is a no-longer-hidden gem
that should continue attracting attention to the band.—MM

wwWwW americanradiohistorvy com

closing verse. "No Hands”
might lack a cohesive lyrical
statement among the three
MCs, but the accessible hook
and Flame's charismatic per-
sonality make the song a po-
tential brealkout.—JL

Pop |

SELENA GOMEZ &
THE SCENE

A Year Without Rain
(3:54)

Producer: T Gad

Writers: 7. Gad, L. Robbins
Publishers: April Music
(EMI), Gad Songs/Hay
Kiddo Music/Kobalt Music
Fublishing American
(ASCAF)

Hallywood Records

Disney princess Selena Gomez
and backing band the Scene
have released catchy single "A
Year Without Rain® as a dedi-

cation to their fans. Gomez's
followers will undoubtedly
enjoy the track's mix of the
teen singer's measured vocals
and a techne beat designed
for uninhibited dancing. The
sound of the song contrasts
with the tender lyrics, which
find Gomez longing for the ob-
Ject of her affection. Gomez
doesn't have the belting power
of fellow starlet Demi Lovato,
but she makes a strong effort
to attack the high notes as she
croons the chorus: | need you
by miy side/Don't know how Fll
survive/ A day without you is
like a year without rain” While
the song sticks to a standard
pop structure, Gomez's pre-
sence on “A Year Without
Rain"is compelling enough to
separate the singer from other
Disney-groomed pop stars.
—-MV
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HOT

A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

LONG LIVE GAGA

‘GLEE’ STILL HOT

TILLIS TAKES BOW

(1987-95). The new set includes
s of both groups’ hi

titles have

emical Romance makes

tith sem brief with “Na
Ma Na (MaNaNa Na Na NaNa Na
Ma)," which enters the Alternative
chart at

Three Years Ago? Things

Though a week ago it seemed like we
were going to have another tight race
at No. 1 between two debuting al-
bums, the divide between the top two
slots this week is
close 12,000 u
Nielse.

not unusually
s, according to
SoundScan.

TAC BROWN BAND

Zac Brown Band beats Maroon 5

for the former's first No. 1 album as
“You Get What You Give" arrives in
the penthouse with 153,000 sold. Ma-
roon 3's “Hands All Over” settles for
the runner-up slot with 142,000,
Both albums were in

y projected
by industry prognosticators to start
with around 150,004,

“Give" also grants Zac Brown Band
its best sales week, previously earned
when 1ajor-label debut, “The Foun
dation,” shifted 62,000 during Christ-
mas week in 2009,

For Maroon 5, its 142,000 start for
ands” seems a little underwhelm-
g, if only compared with the big
t studio effort earned,
7's “It Won't Be Secon
Before Long,” charged in at No. 1
with 429 000

To show that we're
equal opportunity, Zac
Brown Band's debut per-
haps should've been
larger. “The Foundation”
has sold 2.2 million, so

you'd think more than
153,000 peaple would
have turned up to buy the
follow-up set, right?
But back to Maroon 5, The band's

start follows Linkin Park’s less-than-

stellar debut last week at No. 1 with "A
Thousand Suns” shift 1 241,000,

Things were different three years
ago on the June 9, 2007, chart, when
“It Won't Be Soon Before Long” de-
buted at No. 1 with 429,000, replac

inkin Park’s last studio album,
“Minutes to Midnight,” which had
bowed atop the list the previous week
with 623,000,

Both “It Won't” and “Minules™ were
the long-awaited follow-ups to hugely
successful albums that each con-
tained numerous hit singles, So itwas

Billbeard

with a huge first week.
For Maroon 5, “It Won't” was the
act's first studio set since its 2002
debut, “Songs About Jane.” It en-
tered the chart in May 2003 and lin-
gered on the tally until June 2005,
The album spun off
four top 40 hits on the
Billboard Hot 100 and
sold 4.3 million copies
by the time "It Won't”
released.
Linkin Park'

Wi
Min-

utes” came four years

after its suphomore set,
“Meteora,” arrived at
No. 1 with 810,000, 1t
produced five Hot 104 hits, including
three top 40singles. And all five of those
reached No. 1 on the Alternative chart:

“Somewl
“Numb,” “Lying From You" and “Break-
ing the Habil.” “Meteora” remains the
the 22-year history of the
chart to score five No. 1 sin-
gles, By the tim s
retail, "Meteora”™ had sold 5.4 million.
Soitw
5 and Linkin Park would probably light
the Billboard 200 on fire with whatever
followed up those two albums: They
were at the peak of their chart powers.
Thus, comparing the ba 2010

ere | Belong,” “Faint,”

inutes’

10 wonder that both Maroon

IUI a I.I(et wa t(: I1 A Weekly National Music Sales Report

Weekly Unit Sales

DIGITAL

ALBEMS*

Thits Week 5,027,000 1,492,000
Last Week 5,349,000 1602000
(hamge -6.0% -6.9%
This Week Last Year 5,931,000 1454,000
Chamge -15.2% 2.6%
i i

Weekly Album Sales ilion Units)

30

25

20 = z010

o
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Were A Lot Different Then

seneral are

is unfair. Album sales
currently in the dumpster, and those
2007 first weeks were inflated due to
the demand created by each group's
popularity at the time,

5o, cue the present day. While both
“It Won't” and “Minuw had i -

have sold well (2.2 millivn and 3 mi
lion, respectively) and turned out a num-
berofhits, three years between albums
could be perceived y. Fans
drift away and get fickle, fast.

Today, when Lady Gaga drops two
studio sets a year apart and Justin
Bieber issues a pair of albums less
than five months apart, there's seem-
ingly no time to disappear and dawdle
while making a new album.

BOTTOM 200: File this under “What
else is new?” The No. 200 slot on the
Billboard 200 has its lowest sales week
this year, with Justin Moore's sell*
titled album selling slightly more than
2,000 copies. We last had a smaller-
selling No, 200 title on the Nov, 7,
2009, chart.

Since the chart began using Nielsen
SoundScan data in May 1991, there
have been 73 weeks where the No. 200
title sold less than 3,000 copies—and
all of them have occurred since

no surprise that both albums started  first weeks with their 2007 first weeks  tember 2008, .
nielsen
Year-To-Date 5 I
DiGTAL - -
TRAOES it} 00 CHANGE
19,182,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BEY ALBUM CATEGORY
19885000 Mbums 24B048,000 215,760,000 -13.0%  (wrent 133,704,000 120,297.000 -10.0%
3.6%  Dioial Tncs 846850000 840917000  -07%  (apsing 14,344,000 95463000 -16.5%
19267000  SiweSnges 1321000 1247000 UIENE L | e il B5470,000 72585000  -I51%
DA% Telal 1,096,259,000 1,058,224,000
Mbums wiTEA* 332737000 299,851,700
N
CURRENT ALBUM SALES
‘09 23.7 million
DIGITAL TRACKS SALES L '
"1

SALES BY ALBUM FORMAT

w 192,746,000 153535000 -20.3%
Digital 53,495000 60,258,000 12.6%
L 1,762,000 1,943,000 10.3%
Other 43,000 25000  -418%

CATALOG ALBUM SALES

114.3 million )
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4 You Get What You Give

Hands All Over

A Thousand Suns

n I.INI(IN P.ﬂHK
0F E2EITEWARKER ERE. [18.56)

sELENA GOMEZ & THE SCENE

HOLLANOEED 04625 {10 9R) & A Year Without Rain

Guitar Heavan: The Greatast Guitar Glagsics Of All Time

NE!
AL SHHADY ATERMETIS KT ERECOPE 14411 %168 {1386 Hecoumy

TREY SONGZ
SIRABIORATLAATIC 52 6] %

JOHN LEGEND & THE HOO‘IS

Passion, Pain & Pleasure

HOWE SGHODLY 3.0 0. GOLIMAI 31862 BOAY WERIC {11 98] & WAKEIRL
Eenon SAmes S 408 ERY et

10 JUS‘I'IN BIEBER IELAKD 01 0B3 RN {10.88; & My worla__z.o_
R .‘.’\‘V?JSHE. N mirara (4] NoW 28
ity 4 :1‘:5‘;;:3‘:’: :?\:‘{ UMk (12,58 Tha Guktar. $hng,
N il e
L e e and Of Joy
s 1 DIS‘I’UHSED‘“m BROS. (15.08) & AR/
1 ﬂ Dot 1181 el ond

MICP:;EL FRMNTI & SPE'&RH EAD The Sound Of Sunshine

MUMFORD & SONS

ERTLEMAK OF THE AOKI DH6%/LASSMATE (12 36)

Sigh No Mars

SARA BAREILLES Kalsidescope Hearl

1 ﬂ

With 66,000, 1
barely beals sul the
act's previows best
sales week, when
debut set “Kiss and
Toll” opened at

Mo, 9 last yeur with
naatly 65,000

Eailding on the
swecess of its Mo, 18
Edlbozrd Hol 100
il single “Say Hey
{l Love You),” the
act refurms, notching
s highest-charting
album and best
sales week
{18,000,

SERJ TANKIAN

SERAGL STRINE BEPAIEE 24150 WERRER BRDS. (15,081 % impasact:hiamohes

AVENGED SEVENFOLD

it HELLASIE S 03BV Nightmare
SOUNDTRACK .
X AT DISHEY 005049 [12.95] Gamp Rock 2: The Final Jam
MY DARKEST DAYS
VR0 CWERCERY 0117 1BALIWG {805} My Darkest Days
i 5 E‘E!]I:E The Suburbs
18 a?rmﬁ:lﬁgl:;l:hGNE AND THE PARIAH DOGS &5 vilin: & The Greek Don't Riss
MIRANDA LAMBERT
COLENEA (RASHURLLE) IBISENK (108 Revolution
THE BLACK KEYS Eircthvre

WONESIICH 2N2ERY WRSAER HROS. (15.98)

RANDY HOUSER

EWOW DOG-UKWERGAL 013967 (9 36 They Call Me Cadillas

STONE SOUR

BOADRUSAES 817870 {18,096 & Audio Secrecy
HESHA
FEWCGRIERGA $3203* SNG (11.96) Animal
CASTING CROWNS
e BERGH STREET 19112 MEUKKR (17 96 The Allar And The Dogr
" = SOUNDTRACK Glea: Saason One: Tha Music Yalume 1
- JMN\.E TERY PO TWCOLUMEA SI0ADVETINY WESIC {11.98)
B B.0.8 Prasents: The Adveniures Of Babby R
Cian e !2 DGO GRRAD NUETLE WTLEATIC $18801%AR (1308 & i
a8 VAHIOUS ARTISTS
8 o UVEREALENLEDRY MU 42071/ CAPTOL {18.96) NOW 34
80| 4 a1 [[Jj TRACE ADKINS Cowboy's Back In Town

EHOW D05-UMNIRGEL 014258 {8.98)
THE BILLBOARD 200 ARTIST INDEX i R
G BRUTWK BAKD

18 fEARS 18 FEAETTER0THERS . 166 THE BLACK ARGELS . 154
BLACK COLNTRY
COMMUNICH

BLAGEEVE FEAS
THE BLALK WEYS -

2 SUBANEOVE .. .. I37
114, ik 4 BEN BENGR ) Dt CALLAT
JWENGE VWL S5 | THEUEAIARSES 158 ERONENGELLS . 1E1 EASTING CHOWRE
66 | Goto www.billboard.biz for complete chart data

www americanradiohistory

EFEEFEFEFEEEETEEETETAEREEEEEE - BEEEREEETREEEEEEE AR

HIG 580360 0 WIS (11,96)
i E VUK WOKEYCAEH NINEYAIRIVESSAL WITOWA 011325 9NAR [13.58) Thank Me Latar
LADY ANTEBELLUM
12 CAPITOR SABWWILLE 57702 (1B 08 tead You Now I ﬁmm o
3 ZAC BROWN BAND
1443 S188308 [13.06] The Foundation E1 Dowm
I.IID\" GﬂGﬂ ¥
o Towrome ] ttesin
WEEZER 2
2 a WEEDER 41125 EMAR 13,06) Hurley and third averall,
counfing a five
15 Vel EP]
u ] biitomadini ittt charted
[ intimacy: Alour 11 o0 Gl
45 SOUNDTRACK Glee: Tha Muskc, Voluma 3: Showstoppers | gy me"a”m
2TH CENTERY F04 TWEOLUMENA 7068 1/50KF WSS {11 .96 Ehis year. His last
I.OHENCE THE MJCHmE studio album,
IR fLonencE ; The Mach wngs [l dulodem,
@ T‘fﬂ'ﬁ_ 3 (1.0 Heartbroken & Homicidal M:mdw.m;;gimn
BRANDON FLOWERS at Mo. 4 in 2001,
0 s LSLAKD 01567 10ME (13.98) Flamingo
VARIOUS ARTISTS 3 i
. u FMUSINT MISIGTSVERSAL taa ARy (16 ) PO W That's What | Call Country: Volume 3
KIDZ BOP KIDS
a2 n R & TIE EA2E4 (19.04) Kiiz Bop 15
33 W Taflon Don
34 Raymend v Raymend 1l

The rack group
Beatures Joe
Bomamassa, Glenn
Hughes, Jason
EBonham and Derek
Sherinlan. With
1,000 sold, the set
alsa debuts on Rock
ARwums at No. 18,

Lead single
=|mpossible”
peaked at Ha. 3on
the Hat 100 in July
and at Ho. 5 on
Mainstream Top 40.
The albem bows
with pestly 5,000~
off from Ehe §,000
that greeted her
“Shontelligence™
diebut in 2008.
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LITTLE BIG TOWN

CARITOL KAGHWILLE The Reason Why

Tha EM.O.

THE BL#CK EYED PEAS
INTEREE: {13.28]

To The Sea

Black Country Gommunion

JUSTIN BIERER
ECHONLBIYREYMNKD SRKIKISLAND $137 13/ 1ME (098] WwDrla {E!’_]
55 28 ‘Save Me, San Francisco
i JOHN LENNON "
= EMI EPECIAL WHARSETS 74104 EXHEAR (1298 Opus. Goll.ecuon..Rm.qemw
B8 56 4 Tﬂ\‘LO“ SWIFT Faaiass
B9 W oM i The Fame Manster {EF)
60 18 | 51 Baliave
| TOM PETTY ﬁND THE HEARTBHE‘KEHS
i REPESIE 520071 WARKER EROE. [14.36 Moje
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= e REFUELIG LIKWERSAL WIS LATH $14443/ INAGUIMLE {10 36 Eupharia
Coa )l o [ Leave Tris Town
2 CAROLE KING & Jﬂ“ES TAYLOR
S 67 50 Ba e acos 0 36 coovo) Liva At The Troubarour
‘&5 @ a1 ||| SOUNDTRACK Gies: The Music, Jourmey To Regionals (EP)
i S0TH CIMTURY P TV COINEA 728TRE0RY WUSIC 16 96
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&7 CARRIE UNDE| \'I'QO
LRl n TH RRSLLE i Play On
JOURNEY " .
G L T Journey's Greatest Hits
LUIS MIGUEL
s WAEAER LATIRA E2ERIE {17.98] Luls Miguel
LADY GAGA
LS 5T RE AR KOV NE GHERIFINEE B The Remix
HNICKELBACK
i ROSIAIKKER §1603% (14.04) Dark Horse
B .7 Interpol
B8 - Y P You Are Not Alone
JEREMY CAMP -
LS Lt B Wa Cry Out: Tha Wership Projact
SULLY ERNA
AR 2 [ - Aalan
BB 52 Battle Studles
FIVE FINGER DEﬂTH F'I.INCH
. 4. SPECT ZRAK 30M0* (13.0) War |s The Answar

II ICHAEL JACKSDN
i SRR OKY MUSIC {14.98) Number Ones

ZAC BROWN BAND  Pass The Jor: Live From the Fabulous Fox Thaater In Atlanta
0 n I|I(H|'|3u(:|.||3| Man On The Maon: The End Of Day

D AVAIVERSAL WETOS MBS/ UNNE (25 0F) &

@ m i‘:‘g:‘rjbﬁ&i MOTIWS (1 4625 UMEG {5.0F) Ha Gravity
s wn [l It s e . il
8B o o s 18 bl
B4 T8 rﬁﬁ:ﬁt“ﬁxﬁvmguv wusc rany Lo¥e God. Love Paople. The Landon Sesslans
] 2 e phson
88 m i BRAD PAISLEY American Saturday Night

52 (13,08

LUKE BRYAN
GAPITIL KASHVILLE 61833 {

Doin’ My Thing

{1598

JEARQD NIEMANN
e SLE ARIST SAE Hi S/ 4308 Judge Jerod & The Hung Jury
88 !NBERLIN
88 2 9 i e Dark Is The Way, Light 15 & Place
.|m=_\‘ + RORY
By o - s It HLL 4060 WELK {57 960 Abum Number Two

MICHAEL BUBLE

3 14 LREPRIEE EATTA1 WA 5. [VB.9B) & Crazy Love
JAMEY JOHNSON
WERGHRY NAGALLE 011217 WNGK (1 3.08) Thit Lonesome Song
EMINEM
WER EAIS A FIERMATHINTERSCOPE 012661%d14 13,08} Relapse

HON MAIDEN

/50 UGG (11.98)

The Final Frontier

8 145 H THIR'I\" SECONDS TO MARS This Is War

B AL VINIK $81 11 AT {1804
REW
@ m FERVENT JETS00WEARES BROS. (1108 Outta Space Love

GHDI.IP
= WILL DOWNING
n .10 ONGORD {16.86]

Lust, Love & Lies (An Audio Novel)

Somathing For The Rest 01 Us

Mean Old Man

FHANGR-LAVERVE
SHERYL CROW
ABM OT4SETAGA 13,04}

100 Miles From Memgphis

GO0 000 DOLLS ..
GADLF 1 CREW
G N ADEEE
HEMAT . ..000
HELLYEAH
SRAEL
FURDY HOUEER
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FEURY RAERVLLE [1 12724 UGN [13.09)
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COLENBW LEGACY BE322 EORY NUET (1108
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LESST FIRHWAY (24548 SN [9.96]

ERIC CHURCH

DAPIOL MAGWMILLE 20818 {1296

The Best Of Simon & Garfunkel

Junky Star

Carolina

Walfgang Amadeus Phoenix

AESHOTE |

GERALD LEVERT

11 6]

While the set sells
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B 1 JOHN MELLENCAMP BT ey B ia, &
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.

TP 570 JENKY WMUSIC LTIN (16.68)
RASCAL FLATTS
LYNK: STHEET antes {1304
METHODS OF MAYHEM

0117 & PROSE 1761 ANADSURKER (18.95)
THE BLACK ANGELS
BLUE HOMINK TERATTHE ORERARD {16 04}

Prince Royes |

Greatest Hits Volume 1

A Public Disservice Announcement

Phosphene Dream

= = RIH‘N"". DL Rated i M
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fzxmae e
oavenTy Daughiry

. ot st st {1 Tha Garter 1t [0
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Nelly extends his lead for most top 105 among rappers on Main-
stream Top 40, as “Just a Dream™ jumps T1-5, becoming his 13th
top 10 on the tally. Hext among rappers in the chart’s 18-year his-
tary are Ludacris with 11 lop 105 and Eminem with nine.

“Just 3 Dream™ marks Kelly's first lop 10 on Mainstream Top 40
simce “Grillz" (Featuring Paul Wall, AR and Gipp) peaked at Mo, Tin
206,

The fiast singhe from Nelly's sixth studio album, “5.0" (due
Nov. 16), concurrently debuts on Hot Dance Mrplay at No. 16 and
becomes his 16th top 10
on Hot Rap Sangs {12-0).

On the Eillbaard Hat
100, “lust a Dream™
rebounds o its highest
rank (8-T), with new
peaks in weekly digital
sales (160,000; 5-4 on Hot
Digital Songs] and all-
format audience (68.2
million; 14-3 en Hot 10
Abrplay, where It becomes
Nelly's 14th tap 10).
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while, Zac Brown Band's “You Get What You Give” enters at
No. 1 on both lists. The group's "Knee Deep” starts with 26,000

2
a Top Country Albums and the Billboard 200 next week, Mean-
L}

& downloads at No. 6 on Country Digital Songs. —Wade Jessen
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LEGEND/ROOTS HOT SHOT DEBUT

Jahn Legend & the Roots' collaborative effort is this
week's Hot Shot Debut on Top RE&B(Hip-Hop Albums as
“Wake Up!™ moves 63,000 copies, according to Nielsen
SoundScan, to open at No. 3. For Legend, the "60s and
70s throwback set marks his fifth consecutive top five
title on the chart. For the Roots, this marks their best
sales week since “The Tipping Point” opened with
109,000 copies in the July 31, 2004, issue,

Also debuting on Top R&B/Hip-Hop Albums is
former Jay-Z producer Ski Beatz with “24 Hour Karate
School™ at No. 40 (2,000 copies). The set features such
new-generation rappers as Curren$y and Jay Electronica as well as heavyweights like Mos Def
and Ras Kass. —Rauly Ramirez
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MINAJ GETS ‘RIGHT’ WITH 12th HIT

As “Right Thru Me" opens at No. 61 with Hot Shot Debut hon-
ors on Hot RE&B/Hip-Hop Songs, Nicki Minaj earns her 12th hit
on the chart this year. Previously tied with Rick Ross for fourth-
most chart appearances this year, the female MC now trails enly
Drake and Gueei Mane (17 each), Lil Wayne (14} and Trey Sungz
{13). “Right Thru Me” is, however, only her fourth title as a lead
artist and comes as a potential single off her "Pink Friday™ al-
bum, due Nov, 23. —Rauly Ramirez
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MULTIPLE DEBUTS FOR WISIN & YANDEL

For the release of their latest live album,
Wisin & Yandel split the physical product into two separate volumes
while keeping the digital as one set. According to Nielsen SoundScan,
“Volurme One” and “Volume Two" each sold 2,000 copies o vpen at
Nos. 5 and 6, respectively, on Top Latin Albums—their fifth and
sixth top 10 sets. On Latin Rhythm Albums, the combined digital
edition bows at No, 11.

“La Revolucion: Live,"

—Rauly Ramirez
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: MySpace Records names David An-
dreone GM. He was a partner at Melodic Arts Music.

Razor & Tie names Barton J. Weiss VP of business and
legal affairs. He was business and legal affairs consultant at
Sony Music Entertainment.

Savannah Music Group names Ed Salamon CEQ. He was di-
rector of Country Radio Broadcasters.

PUBLISHING: BMI appoints James A, King senior VP of busi-
ness technology. He was senior VP of audience platforms
and global chief information officer at PR Newswire.

DISTRIBUTION: Alternative Distribution Alliance names
David Orleans president. He was senior VP/GM.

TOURING: The Agency Groupin London taps Gary Howard
as a music agent. He was CEOQ of Marshall Arts Talent, the
agency division of Marshall Arts Concerts Promoters.
Colleen Fischer has been named director of booking and
Karcla Thurman has been named director of ticketing at the
new, 3,000-capacity Austin City Limits venue, opening in
December in downtown Austin, Fischer was VP of booking
at Live Nation in Houston, and Thurman was ticket office
manager for seven venues on the University of Texas campus.
Global Spectrum appeints Jason Toner marketing man-
ager and promotes Daniel Webb to assistant marketing man-
ager at the Wells Fargo Center in Philadelphia. Toner was
marketing and group sales manager at the WFCU Centre in
Windsor, Ontario, and Webb was marketing coordinator,

RELATED FIELDS: Merchandising company Bravado ap-

points Deane Marcus GM of its U.5. operations. He was ex-

ecutive VP of new ventures at RCA/Jive Label Group.
—Edited by Mitchell Peters

BILLBOARD.COM AMP’D UP!
Billboard .com hosted its AMP'D Up! event Sept. 27 at the Best Buy
Theater in New York as part of Advertising Week 2010. The event drew in
key players from the entertainment, advertising and technology industries
who were entertained by Bruno Mars and John Legend with the Roots
Mars® single "Just the Way You Are" spends its second consecutive week
at No. 1 on the Billboard Hot 100 this week. PioTos GAIRELA HERMAN/RACHEL
BEEM/ELIZABETH HURST

ABOVE LEFT: Actress Janinna Gavankar from Showtime's "The L Ward"
enjoys the event with Jay Sean producer Jeremy Skaller {center) and
Maswell producer Hod Davi

ABOVE RIGHT: Somy/ATV (Ilrettor of operatians Jimmy Ascl catches up
with Billboard publisher Lisa Ryan Howard.

LEFT: T-3 media director Andy Andersen, who works with brands
Including Microsoft, Pfizer, Ford and Chase, hangs with rising star Bruno
Mars backstage before the show,

BELOW LEFT: live recording artist K. Michelle {center) with her lawyear
Tiquisha Tobin {Jeft}and stylist Kendrall Bowman,

BELOW RIGHT: Backstage at the event are the evening's incredible talents,

Bottom row, from left: Brian Lenden, music director for soma of 1l

iggest artists out right now including Brune Mars, Tala Cruz and Jasen
Gle; Mars; anc Philip Lawrence, wha works with Mars in praduction/

writing trio the Smeezingtons. Top row, from left: Brody Brown, singer/

songwriter and bassist for Mars: Parsdigm bocking agent Matt Galle;

Fueled by Ramen founder John Janick: and Mars' drummer E Panda.

WORKS

JOHN LEGEND, JULIE ANDREWS AMONG
HONOREES OF VH1 GALA

The VH1 Save the Musi
ersary Nov. 8 at C
event’s honorees are John Legend, Julie A
and the ASCAP Foundation

celebrate its 13th
in New York. The

irector Paul Cothran
riends and partners
special

Art
ne room to say ‘thank you' s
nemle who h.;ve du(:

d to get as many of vur donors

honor some v

s first grant recipient, Brook-
|u|i‘u|\uul Theevening, presented by LG

sople to attend. Tickets are avail-
able at vhisavethemusic.com,/gala2010. Other event sponsors
ude Anheuser-Busch, Grey Gouse Vodka, Hewletl- Packard
and JetBlue Airways. —Mitchell Peters

- Additional photos
'blz online this week
at billboard.biz.
To submit your phatas for
consideration, please send Images
to backbeat 2 billboard.com.

Advertising Week 2000 lacked off Sept. 27
I Mew York, and Billboard was there ta present
Billboard Livel The event featured Roots drummer Ahmie “?Pusstiove”
Thompson, singer John Legend, director Splke Lee, American Express VP of
sparts and entertainment access strateqy Courtnay Kelse and Momentum seniar VP
Joe Killian in a panel discussion about the American Express “Unstaged” concert series,
presented in parthershin with Vive and YeuTube, Amang the topics of comversation were the niw
John Legend & the Roots collaboration, “Wake Upl" and the benefits of artists partnering with big
brands. Pictured before the panel are (from left) Billboard publisher Lisa Ryan Howard, Killian, Kelso, Lee,
Thompson, Legend and Billboard editorial director Bill Werde, who moderated, piomo: ELZASETH sURST

OCTOBER 9, 2010 www.billboard biz 81




on Sept, 16, the Re ng
Acadenw’s Atlanta Chapter and Producers
& Engineers Wing presented the panel "Anatomy of
a Hit” to a standing-room only audience. Moderated by
Billaoard senlor carrespondent Gall Mitehell, the panel featured
Grammy Award-winning producers, artists and executives who
detailed how they work tagether to create hit songs. From left: Mitchell,
Def Jam/Universal executive VP Chris Hicks, singer Clara, Grammy-winni
producers €. Tricky Stewart Kuk Harrell, RedZone Entertainment artist Bryan J
and Michele Caplinger, senior sxeculive director of the Recording Acadomy's
Chapter, paTo: ME Zapm RECORD B ACADEMY/WREMAGE

HETIN U Boones

3 The Secrat Sisters have had a busy
year after being discovered in 2009, auickly sign-
ing to Universal Republic and releasing their dabut 45—a
cover of Johnny Cash's "Big River ™—with the help of Jack White and
his cwn Third Man Records. On Sept. 16 the siblings performed songs from
their self-titled debut album, which |2 being released Oct 12 through sxecutive
praducer T Bane Burnet?'s new labed, Beladroit Recards, an imprint of Universal Republic
that was created especially for the release. Pictured during the Secret Sisters' performance at
Jaes Pub in Mew York are (frem lelt) group manager Andrew Brightman, Universal Repabilic sxecutive
VP of AR Tim Mackay, singers Laura anc Lydia Rogers, Universal Republic co-president/CO0 Avery
Lipman, senicr VP af marketing Kim Gamet and presicent/CEQ Monte LIBman, Frorm. ieeam cLase

R ”{)L
= /,r.

Additional photos

biz online this week at
. billkoard biz.

To subimit your phatos
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Hills, .«l.r far a large crowd of

ers, celebrities and tastemakers who mingled
f the biggest names in urban. Music wa
provided by DJ Chuck Barrett and included a special
guest DJ set by Dupri. Here, ASCAP VP of membership
far rhythm & soul Nicele George pases with songwriter
Johntd Austin on the red carpet before the event. shom

COURTESY OF ASCAP

Sopt 10in B

The Moerison Hotel in
Mo York wias site of the Sept
14 book signing For “Five Hundred 45s: A
Graphic History of the Seven-Inch Record.” The
book, written by Spencer Drate and Judith Salavetz,
chranicles the history of sleeve designers for album
cowers and 45s, it cont; r-s mol 7-inch record

©n Sept. 10, SESAC hosted a
singer/songwriter showease durlng the 11th annual
Americana Music Festival & Conference in Nashville, which

featured performances by Jim Lauderdale, Webb Wilder, the Carter

Brothers and Andrew Combs. Fictured during the event are (from left)
=inger/guitarists Danny and Tim Carter of the Carter Brothers, SESAC director of

writer/publisher relaticns Amy Beth Hale, Lauderdalie, SESAC senior VP of writer/publish
relations Trevor Gale and VP of writer/publisher relations Tim Fink, Combs and Wilder. s

Ay
alavetz, Drate, oldies WCES- FM New ‘ork music director Lenny
Bloch and Aaron Zych of the Morrisan Hotel. puoro roees MoHan s
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Join Billboard and today's touri%g industry leaders to network and gain insights from informative panel discussions on
artist development, ticketing, branding & sponsorships, multi-rights deals and more.” PLUS..The Billboafd Touring Awards -
Honoring-the top artists, venues and professionals of the year.

PROGRAM HIGHLIGHT:

Keynote Case Study with
SUGARLAND

e . )

An in-depth look at this hit-making duo's
incredible artist development success story
as they launch their latest album

“The Incredible Machine."

SPEAKERS:

Sugarland - Jennifer Nettles and Kristian Bush
Gail Gellman, Gellman Management

John Huile, Agent, Creative Artists Agency

TOURING AWARD ANNOUNCEMENTS!

[
}
-~

i

The 2010 Legend of Live
Award Recipients

RUSH

Recognizing this iconic band for their
significant and lasting impact on the
touring industry.

PLLIS. ..

The 2010 Humanitarian
Award Recipient
JACK JOHNSON

Honoring philanthropic efforts within
the music industry.

For Full Schedule, Speakers & To Register - BillboardTouringConference.com

SPONSORSHIPS: Cebele Marquez B46.654.4648 » CMarcuez@Bilboard.com
REGISTRATION: Lisa Kastner 646.654.4643 « Liastner@Billboard.com

SHERATON NEW YORK: 888 6277067, Discounted Rate Available

PRESENTING SPONSOR:
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Congratulations
—

building n
INCREBPIBLE MACHINE

* Hugely successful 2010 THE INEREBIBLE MAEHINE national tour
e Over 8 million albums sold, over 20 industry award wins and 6 #1 singles since 2004 launch

* The new album THE INEREBIRLE MAEHINE releasing Oct. 19th
featuring the GOLD certified single “Stuck Like Glue”

From Luke Lewis and your UMG Nashville Family

*
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