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Bobby Hebb
1938 - 2010 Sunny, yesterday my life was filled with rain

Sunny, you smiled at me and really eased the pain

Oh, the dark days are gone and the bright days are here
My sunny one shines so sincere
Oh sunny one so true, I love you

Bobby, thank you for the
sunshine bouquet.

Your proud publishers since 1965.
Notable Music Co.




-

THE
LATESTg =
NEWS R o
FROM

>>>VIACOM
APPEALS
YOUTUBE
COPYRIGHT
RULING

Viacom is appealing
aU.S. judge’s
dismissal of its $1
billion lawsuit
accusing Google of
allowing copy-
righted videos to
appear on YouTube
without permission.
Viacom’s appeal
was expected
following the June
23 ruling that it
would be improper
to hold Google and
YouTube liable under
federal copyright
law merely for
having a “general
awareness” that
videos might be
posted illegally. The
lawsuit originally
filed in 2007 was
seen as a test of the
Digital Millennium
Copyright Act.

>>>EPITAPH
E-MAIL: NO
MORE STREET
TEAM

Epitaph Records
recently sent out an
e-mail announcing
that its street team
would cease to exist,
effective Aug. 24.
The e-mail didn't
give a reason for the
decision and an e-
mail to the label
seeking clarification
wasn't returned by
press time. The
announcement
comes a few months
after the closure of
Warner Bros.
Records’ Street
Network. Calls to
Warner for comment
weren't returned.

>>>U2'S
‘SPIDER-MAN’
SET FOR
DECEMBER

The long-awaited
“Spider-Man™
musical with songs
by U2 members Bono
and the Edge will
open on Broadway in
December, according
to the show's
producers. “Spider-
Man Turn Off the
Dark” will begin
previews Nov. 14 with
opening night set for
Dec. 21, producer
Michael Cohl said in
a statement.
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HIT AND RUN

Sales Of The Most Popular Digital Tracks Continue Capturing More Market Share

Seven years after the iTunes Music
Store marked the unofficial launch of
the U.S. digital download market, hit
singles are capturing an ever-growing
share of track sales.

It wasn't supposed to be like this.
One of the key arguments of Chris An-
derson’s 2006 book “The Long Tail:
Why the Future of Business Is Selling
Less Of More” was that hits were sup-
posed to lose sales to niche titles.

But as Billboard's detailed study of
Nielsen SoundScan data revealed last
fall (Billboard, Nov. 14), it hasn't quite
turned out that way. One example:
Sales of the most popular digital tracks
have continued to capture more mar-
ket share.

So far this year (through the week
ended Aug. 8), that trend shows signs of
accelerating, with the 10 best-selling dig-
ital tracks accounting for 3.9% of all track
sales in the United States, according to
SoundScan. The top-selling tracks are led

by Train's “Hey, Soul Sister” (3.6 million

units sold), “California Gurls,” by Katy
Perry featuring Snoop Dogg (3.3 million)
and “OMG" by Usher featuring Will.i.am
(3 million) according to SoundScan.
That may not seem like much, but
it's a sizable increase from 2.9% in full-

year 2009 and 2.4% in full-year 2008,
according to SoundScan. It's also an
impressive tally considering that there
are more than 13 million tracks avail-
able at online retail.

In 2004, the year after Apple
launched iTunes, the top 10 tracks ac-
counted for only 2.1% of all track sales.
That means the top 10 has nearly dou-
bled its market share since the proper
start of the paid download market, ac-
cording to SoundScan.
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The trend is less pronounced but
still significant among popular tracks
beyond the top 10 (see chart, below).
The top 100 tracks have accounted for
16.5% to date this year, up from 13.6%
in 2009 and 12.4% in 2008, while the
top 200 tracks accounted for 21.6%
through the week ended Aug. 8, up
from 18.5% in 2009 and 17.2% in 2008,
according to SoundScan.

Digital albums are experiencing a
similar trend. The top 10 digital albums
of 2010 have a 5.7% share, up from
4.2% in 2009 and 4.0% in 2008. They
represent the majority of the top 40 dig-
ital albums’ growth in market share.
The top 40 titles accounted for 11.9%
of digital album sales through Aug, 8,
ve .9% in 2009 and 9.5% in 2008,
according to SoundScan.

Hit releases are capturing a greater
share of downloads on peer-to-peer net-
works as well, according to BigCham-
pagne CEO Eric Garland. “Certainly the
top 10 songs are much more popular
than they were on Napster 10 years
ago,” he says, adding that “anecdotally,
I've noticed this trend across all media.”

The trend is crystal clear. But why
it's occurring is complex and difficult
to pinpoint. Many factors come into
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play, including such variables as A&R,
marketing, digital innovation, changes
in consumer consumption of music
and pricing.

Ronn Werre, EMI president of music
services worldwide and North Ameri-
can COO, believes chart success is a
function of basic blocking and tackling.

“This year's chart reinforces some-
thing that's been true since the music
business began: Take great artists,
great songs that connect with fans and
those songs will sell,” he says.

One theory broached by some ob-
servers is that the sales-dampening im-
pact of variable pricing on digital track
sales played a role. While higher prices
haven't hurt the most popular tracks—
they're the least sensitive to price hikes
—less popular catalog tracks priced at
$1.29 may have suffered. Thus, the
most popular tracks gain market share
on the less popular ones.

But that hasn’t turned out to be the
case. Current tracks—that is, titles on
the Billboard Hot 100 or those out less
than two years since their release—
account for a slightly lower percent-
age of total track sales this year.
Through Aug. 8, they made up 41.1%
of digital track sales, versus 42.4% last
year, according to SoundScan. If price
hikes have hurt catalog sales, it's not
showing up in the data.

Ironically, terrestrial radio may be
helping track sales defy the long tail the-
ory. “I think radio is playing a large part
because they are so conservative now
in the number of records they pl
Jim Urie, president/CEO of Universal
Music Group Distribution. “Radio is

more afraid than ever to take chances.”

During the last few years, Face-
book, Twitter and YouTube have be-
come powerful tools to encourage
sharing and experiencing music.
What's popular can become more
popular the more it's shared and
heard. In that way, the Internet be-
comes a big echo chamber that ben-
efits the most popular songs. Forget
the long tail and the death of the hit.
The Internet is helping to make hits
more popular than ever. wes
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>>>BRITNEY TO
APPEAR ON
‘GLEE’

Britney Spears is set to
make a cameo in an
episode of TV musical
comedy “Glee” that will
be devoted to the pop
star’s music, according to
show creator Ryan
Murphy. “Britney, | think
100%, is going to be on
the episode. She is going
to join us for a couple of
scenes,” Murphy said in
an interview with Los
Angeles DJ Ryan
Seacrest. The Spears-
themed episode follows
“Glee” tributes to the
music of Madonna—
which spawned a
soundtrack of its own—
and Lady Gaga earlier
this year, although
neither of the pop singers
appeared on the show.

>>>MERLIN
GROOVESHARK
SETTLE

Online music service
Grooveshark settled its
copyright dispute with
Merlin and licensed the
catalogs of the indie
music agency’s member
record labels. The deal
compensates Merlin
labels for past use of
their music as well as
future use of their
catalogs. Merlin's roster
includes Rough Trade,
Warp Records, Yep Roc,
Epitaph, Tommy Boy,
Beggars Group, PIAS
Entertainment Group,
K7, Merge, Domino and
Koch/E1.

>>>MYSPACE
LAUNCHES
VIDEO APP
ROMEO

MySpace Music launched
a new video application
called Romeo that aims
to offer a highly
personalized video
experience, according to
arelease. Romeo allows
users to choose music
based on their moods or
from a specific genre—
there are 13 moods and
15 genres featured in the
app—as well as offering
the ability to share
videos through social
networks. The app is also
integrated with the
iTunes store.

Compiled by Chris M.
Walsh. Reporting by
Cortney Harding, Jillian
Mapes, Glenn Peoples,
Chris M. Walsh and
Reuters.
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REMIX,REMODEL

Indaba Music Rolls Out New
Services To Grow Paid
Membership Base

Since its launch three years ago, Indaba Music has fo-
cused on building an online community of users in-
terested in recording, remixing and producing tracks.

Now the cloud-based music creation/collabora-
tion service is revamping its website and rolling out

Embed this: Indaba is launching a direct-to-consumer

sales wic

new features, including the ability to sell music, as
it begins a concerted effort to monetize that bur-
geoning user base.

New York-based Indaba has 520,000 registered
users, up from 200,000 a year ago. While the com-
pany doesn't break out exactly how many users
are paid members, it acknowledges that most are

using the service for free.

The company has so far generated most of its rev-
enue through remix contests and marketing cam-
paigns with such partners as Skullcandy, Universal
Pictures, MySpace Music and all four major labels,
featuring acts including T-Pain, Weezer, Peter Gabriel
and Matisyahu.

While it will continue to run such campaigns, Ind-
aba is now shifting its business model to one more
focused on generating revenue from
membership fees and e-commerce op-
portunities, according to co-founder/
co-CEO Dan Zaccagnino.

By aggregating a variety of services and
benefits at an attractive price point, Zac-
cagnino says he's confident Indaba will
be able to grow its paid membership base.

*It's not a huge barrier to overcome,”
he says. “We believe very strongly that
not everything on the Internet needs
to be free.”

On the revamped Indaba site, users
will still be able to record and mix music
for free, while paying members will still
benefit from additional recording and
storage options. Indaba is also launch-
ing an embeddable widget through which all users
can stream music they create on Indaba.

For the first time, paying members will also have
an easy means to sell their Indaba-made music. Those
paying $50 per year for a “pro” membership will be
able to distribute up to 15 tracks per year through
iTunes, while “platinum” members paying $250 per

RETAIL

Wish You
Were Here

After EMI Contract Expires,
Key Pink Floyd Albums Disappear
From Digital Retailers

BY ED CHRISTMAN

B boys back hoﬁ1 A
PINK FLOYD

year can distribute up to 50 tracks. Indaba, which won't
take a cut of the resulting sales, will let members dis-
tribute additional tracks through iTunes for a fee, as
well as allocate a royalty split for each track so that roy-
alties will be automatically paid out to, for example,
each songwriter or musician involved in the creation
of a song.

Paying members will also have access to an em-
beddable sales widget to sell tracks and ringtones di-
rectly to consumers and keep all revenue, minus
credit-card processing fees. By the end of August, Ind-
aba will offer its paid members the ability to sell made-
to-order CDs through the widget, with fulfillment by
CustomCD. And by the end of the year, Indaba ex-
pects to offer members the ability to sell customized
merch through the widget, produced and fulfilled by
a third-party vendor.

Because users already enter pertinent metadata for
each track they create, offering iTunes distribution
was a logical step, Zaccagnino says. Although Indaba
is providing members with a means to sell their music,
he says it isn't ruling out the possibility of eventually
partnering with a DIY artist-focused distributor like
CD Baby or TuneCore, which distribute music to many
more digital retail outlets.

Other new benefits for proand platinum members
include $25 off purchases of $200 or more from music
instrumentfaudio retailer Sweetwater, discounts on
digital sheet music, tablature and online video lessons
from Hal Leonard Corp. and Alfred Music Publish-
ing, and a free membership to the Connect by Hertz
car-sharing service,

A car-sharing service? Well, musicians need to
lug gear.

“Most everyone here's a musician,” Zaccagnino says
of his company, “and we got frustrated having to go to
15 different sites for different services.” .

If you're looking to buy the
classic Pink Floyd albums “The
Wall” or “Animals™ as digital
downloads, you're out of luck.

Those albums as well as
other post-“Dark Side of the
Moon” titles like “Wish You
Were Here" and “The Final
Cut"—all originally released on
Columbia Records but distrib-
uted by EMI since 2000—have
been pulled from digital retail-
ers like iTunes and Amazon's
MP3 store, because EMI's con-
tract covering those albums ex-
pired June 30.

The albums are still avail-
able on CD because EMI has
stock that it can sell off. Butin-
dustry sources say that it likely
won't be able to manufacture
more physical copies of those
albums until a new contract is

6 EILLEOARD

signed. Pink Floyd's earlier al-
bums—from “The Piper at the
Gates of Dawn” through “Dark
Side of the Moon"—are still
available on CD and as digital
downloads on EMI.

Label sources say that Pink
Floyd's management was
shopping the band's entire cat-
alog for a licensing deal about
18 months ago, asking each
major to explain how it would
market the band's catalog and
to make a bid. While sources
atthe majors say elaborate pre-
sentations were unveiled for
the band’s management, the
bidding levels got too rich for
some of the majors.

An EMI spokeswoman de-
clined to comment, while man-

agers for various members of

the band couldn’t be immedi-
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ately reached for comment.

EMI has suffered big-name
defections like Radiohead and
Paul McCartney since U.K. pri-
vate equity firm Terra Firma
purchased the major in 2007,
saddling it with onerous debt
service terms that it has strug-
gled to meet.

EMI’s talks with Pink Floyd
could prove to be a key test of
whether superstar artists still
have faith in the label's ability
to market their music. But label
sources say they doubt that Pink
Floyd's asking price will fly,
even though the band remains
of the best selling of the Nielsen
SoundScan era.

Since 1991, Pink Floyd al-
bums have sold 36.2 million
copies in the United States,
including 654,000 last year

www americanradiohistorv. com

and almost 311,000 this year.
Pink Floyd track sales total 6.5
million, while so far this year
song downloads stand at
587,000 units.

It's unclear what, if any, ef-
fect a London High Court rul-
ing on unbundling Pink Floyd
albums will have on the contract
negotiations. In March, the
court ruled that EMI doesn't
have the ability to sell individ-
ual Pink Floyd tracks. At the
time of the ruling, EMI issued
a statement saying, “Today's
judgment does not require EMI
to cease making Pink Floyd's
catalog available as single-track
downloads, and EMI continues
to sell Pink Floyd's music digi-
tally and in other formats.”

“The Wall” remains one of

Pink Floyd's best-selling al-

bums. Since EMI took over dis-
tribution of the album in 2000,
it has sold nearly 1.5 million
units in the United States, of
which 107,000 have been digi-
tal downloads, according to
SoundScan. During the two
months prior to the end of
EMI's distribution deal on the
later Floyd titles, sales of “The
Wall” totaled 14,000 units, with
weekly album sales ranging be-
tween 1,000 and 2000 units, ac-
cording to SoundScan. Digital
albums, which accounted for
41% of sales during those two
months, averaged nearly 1,000
units per week.

But in the weeks following
the June 30 contract expira-
tion, U.S. digital album sales
of “The Wall” sank to virtu-
ally zero. e
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by ANTONY BRUNO and LOUIS HAU

The Grateful Dead was renowned for many things. But were its members business role models as well? Brian Halligan, co-
founder/CEQ of marketing software firm HubSpot, and marketing strategist/author David Meerman Scott think they were.

The two self-described Deadheads have teamed up to write “Marketing Lessons From the Grateful Dead" (Wiley), which
hit stores earlier this month. In their book, Halligan and Scott discuss how the Dead members were pioneers in embracing
many of the marketing and career-building strategies that artists pursue today, such as concentrating on touring, main-
taining fan mailing lists, establishing their own ticketing office that offered the most loyal fans the best seats and offering

“free” music by allowing fans to tape their shows.

In an interview with Billboard, Halligan and Scott expound on the Dead's business legacy.

1) Why write a marketing book about the Grateful Dead?
Halligan: Both of us have been Dead fans for a long time.
And every time I go to a show, 1 think about how unique it
was that they built this whole phenomenon and how differ-
ently they went about their marketing. They completely threw
away the rules of rock'n’roll marketing and started from
scratch. We did a webinar where we talked about the lessons
learned from the Grateful Dead in mar-
keting and it was super well-attended.
Sowe said, “Screw it, let's write a book.”

2) What sorts of lessons can the
music industry learn from the band’s
experience?

Scott: They were very early adopters of
communication technology and found
ways to go around the record company
to stay in touch with their fans, That's
very applicable today.

Halligan: The Dead didn't make most
of their money from album sales, [but]
through their concerts. They were very
aggressive in letting people “download”
their content for free, [allowing them to
record] their concerts—the idea being
that the more people who had that music, the more they'd play
it, and the more other people will hear it and show up. I think
they'd be very liberal in the use of new technology to spread
the word and get more fans and sell more concert tickets.

3 What about emerging artists who have access to
those tools but are still trying to establish themselves?
Halligan: The Internet disproportionately benefits the little
guy over the big guy. You don’t have to be the Rolling Stones
to get found online. It used to be this hierarchy, but today you
candoalot of it on the cheap yourself. If you give away some
compelling content and your music’s good, people will start
discussing you and linking to you.

Scott: [t's really about creating remarkable, free content. It's
areally well-produced concert video. It's a snippet of the band
backstage. People want to feel involved with the band, and
these tools allow for bands to create the sorts of things that
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let fans get close to them in a way the Grateful Dead could
not. I could only imagine the things they could have done
given those tools.

&) |fthe Grateful Dead got its start today, which social
media tools do you think it would've used?

Scott: We saw alittle bit of it when the surviving members
toured in 2009 as the Dead. They did
a few things that were particularly in-
teresting. They had an iPhone appli-
cation that included live streaming
video and streaming audio directly
from the concerts. They also had pho-
tographs from the tour in the app. And
they tweeted the set list as the songs
were being played onstage.

B Were there any big mistakes that
the band made in terms of manag-
ing its business affairs?

Scott: Roadies were making $100,000
a year in the "70s and "80s. They paid
their people a lot of money, they got
health insurance—it was a great gig. But
the payroll got really big. They were now
running a corporation with dozens and dozens of employ-
ees, front-office staff, roadies, truck drivers. What this meant
was that they basically had to continually tour in order to just
make payroll. They created a fairly unwieldy machine that
was difficult to maintain.

6 You've both written books on marketing and PR.
How does the Grateful Dead compare with other top-
ics you've written about?

Halligan: What's really interesting about the Grateful Dead
is that they created their own category. I think it's more im-
portant than ever for companies to do the same; to think across
industry boundaries and create their own category and get
people to follow them. The nice thing about the Internet is
that there are lots of potential customers out there, but the bad
thing is that there are lots of potential competitors. So if you
can create a very niche category, it's a very good time.  «.«
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Final sting:
SCORPIONS
rforming in
June at the PNC
Bank Arts
Centerin
Holmdel, N.J.

NoOneLikeYou

Scorpions Frontman Klaus Meine Reflects
On The Band’s Touring Career

Hard rock concerts by veteran acts have proved
to be a solid draw during what is undeniably a
tough summer. Ozzy Osbourne’s wife /man-
ager, Sharon, says Ozzfest tickets are “fabu-
lous,” and Iron Maiden manager Rod
Smallwood says his band is also putting up
great numbers on the road, with promaoter Live
Mation reporting $14.3 million in gross from
22 shows, according to Billboard Boxscore.

Also drawing large audiences are German
rock vets Scorpions, who are on the road for
their Get Your Sting and Black Out tour. And
while the band is billing it as a farewell trek, it
will be a long and energetic goodbye.

Scorpions numbers are solid in a summer
where consistency is treasured: $287,233 grossin
Wantagh, N.Y.; $268,294 in Holmdel, N.].;
$272,278in Tampa, Fla.; $451,175
in Los Angeles; and $335,516 in
Ontario, Calif., according to the
Agency Group. “The tour has been
quietly very successful and prof-
itable, with very few exceptions,”
says Steve Martin, Scorpions’ agent
at the Agency Group. “The band
has been playing great and the au-
diences have been fantastic.”

Hailing from Hanover, Ger-
many, Scorpions stormed these shores in the
halcyon days of arena rock, going on to enjoy
multiplatinum global success in the '80s thanks
to massive hits like “Rock You Like a Hurricane”
and “Still Loving You.” The band, which sur-
vived fickle musical trends and singer Klaus
Meine's vocal-cord surgery in the early '80s, is
feeling the love this summer. “What can [ say?
It's a celebration,” says Meine, 62, who's con-
sidered one of hard rock’s premier vocalists.

The band first played America in 1979 after
managers David Krebs, Cliff Burnstein and
Peter Mensch added Scorpions toa roster that
included AC/DC, Ted Nugent and Aerosmith.
Meine recalls Scorpions’ first U.S. show was
on arock fest at Cleveland Municipal Stadium.
“Everybody in rock royalty was on that bill:
AC/DC, Aerosmith, Journey, Ted Nugent and
we were these young guys from Germany,” he
says. Scorpions played first, a “crazy set” in the
morning, and their manager had to pull the
plug when they went over their time limit.

An extended tour with Nugent and AC/DC
followed. “Being for the very first time in the
U.S. was such an amazing journey, to see Amer-
ica for the first time through a tour bus window,”
Meine says. “We just tried to conquer America.”

Despite the scores of shows and countless
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wild nights, Meine has very specific recall of
Scorpions’ history on the road, whether it's
breakfast at a Holiday Inn with Bon Seott in
Fort Wayne, Ind., or playing for more than
300,000 at the US Festival in San Bernardino,
Calif., in 1983, “We truly felt in those days that
we were part of the international rock family,”
Meine says. “It was tough competition, too. To
be on the same show with Ozzy, M8tley Crie,
Van Halen, all those guys, at a big show like
the US Festival, you better be good when you
walk out there. Otherwise, go back to Hanover.”

Meine says Scorpions learned the “American
way of rock'n'roll” and how te put on an arena
rock show. In turn, they taught the bands that
came up behind them about professionalism and
bringing it every night. “Maybe we taught some
musicians the German engineer-
ing way,” he says with a laugh.

Scorpions’ newest album,
“Sting of the Tail,"” debuted on
the Billboard 200 in the April 10
chartweek at No. 23—its strong-
est U.S. debut in 20 years—and
has sold 54,000 units, according
to Nielsen SoundScan.

Why hang it up now? “I guess
it is the dream of any musician,
artist, athlete or whatever to leave it while you're
still on top of the game,” Meine says. “With

RAY
WADDELL

some it works, with some it doesn't, and some
keep coming back forever.”

Not only does Meine feel “Tail" contains some
of Scorpions’ finest work, he also thinks there's
a metal renaissance right now that's generat-
ing a new appreciation for the band. But the
members know that renaissance won't last for-
ever and, Meine says, they also don't want to
sacrifice Scorpions-quality rock to Father Time.

“We feel we owe it to our fans and ourselves
to keep this energy level,” he says. “What we
pull off every night on this tour, we want to keep
it that way until the very last show. We don't
want to see ourselves rocking like a hurricane
when it's not a hurricane anymore.”

Scorpions head to South Americaand back to
Europe after they wrap the first North American
leg Aug. 21 in Chicago. They'll be back in the
United States next summer for a final victory lap.

“Itfeels great to do this final curtain thing on
our terms and not to wait until this whole thing
breaks apart,” Meine says. “To see these emo-
tional reactions every night means a lot,” «..

For 24/7 touring news

and analysis, see
billboard.biz/touring.
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SCORPIONS: MARK WEISS: IGLESIAS AND PITBULL

Crossover acts obviously enjoy
more exposure in the market than
Spanish-only artists. But could a
Spanish-only digital track reach the
million-unit sales mark in the
United States? Perhaps. But survey
data published recently in the Pew
Hispanic Center's study “The New
Latino Digital Divide" suggests that
getting there won't be easy.

The study’s subtitle, “The Native Born Versus

NativeTongues

sions of Shakira's “Hips Don't Lie”
and “She Wolf."

The top-selling Spanish-only dig-
ital tracks? Shakira's 2006 hit “La Tor-
tura,” at 804,000 downloads, and
Daddy Yankee's reggaeton smash “Gasolina,” at
595,000, according to SoundScan.

How Language Differences
Affect Digital Track Sales

In early August, Enrique lglesias’ “1 Like It”
featuring Pitbull and Lionel Richie topped sales
of 1 million downloads in the United States,
according to Nielsen SoundScan.

This in itself wasn't extraordinary: 49 tracks—led
by Train's “Hey, Soul Sister” with 3.6 million down-
loads—have sold more than 1 million downloads since
the beginning of the year, according to SoundScan.

But “I Like It,” released only three months ago,
is the sole digital track of 2010 by a Latin artist to
pass that sales milestone. With 1.1 million-plus
sold to date, the song has racked up more than dou-
ble the U.5. sales of Shakira's FIFA World Cup
title “Waka Waka (This Time for Africa)”
featuring Freshlyground, which has

sold 421,000, according to SoundScan.

This makes Iglesias’ feat impressive,
albeit not completely surprising. For
example, crossover artists occupied
the top eight positions of Billboard's
Aug. 14 Latin Digital Songs chart:
Shakira's *Waka, Waka,"” “Gitana,”
“Hips Don't Lie” and “Loba”; Iglesias’
“Cuando Me Enamoro,” “Heroe" and
“Dimelo”; and Pitbull's bilingual “1
Know You Want Me.”

Although “I Like It" had climbed to No.
5 on the Billboard Hot 100 during the
same week, it didn't appear on the Latin
Digital Songs chart because it's sung in
English. Among Spanish-language hits
by Latin artists, only three have topped
the million-download mark—and that's
only if you count Pitbull's “I Know You
Want Me" (which was recorded in a
mix of Spanish and English) and

sales of the English-language ver-

Without a label contract, bandsin
need of money for recording and
promotion costs have long maxed
out their credit cards or bor-
rowed from friends and family.
MNow some artists are exploring
new online vehicles to raise funds.
One emerging model
is crowd-funding from
fans, something that
Spain's AUAMusic
.com (which stands
for Apadrina Un Ar-
tista, or Sponsor an
Artist) helps facilitate.
Similar in concept to Germany's
Sellaband.com, AUAMusic has
raised about €150,000 ($197,670)
from about 1,500 investors for
more than 3,400 bands.
Bands looking for funding post
their music to the site and fans can
invest as little as €5 ($6.59) in the
artist's project, with the possibil-

Tha s P Snnfis B0 Tribame

Bienvenidos investors: AUAMusic's
website; inset: founder XAVIER LEON.

Give me some
more: ENRIQUE
IGLESIAS (left)

and PITBULL

the Foreign Born,” refers to one of its key findings:
that national origin was a leading determinant of

Internet usage among Latinos, with U.S.-born
Hispanics far more likely to use the Internet than
immigrants and those from Puerto Rico. The gap
even exists among young Latinos. Among 16-
to 19-year-olds, for example, 92% of those born
in the United States use the Internet, but only
59% of immigrants do.
Butitalso found that language is an even big-
ger differentiator. Among those 16 and older,
only 35% of Latinos surveyed in Spanish-dom-
inant households use the Internet, compared
with 779 of those in bilingual households
and 87% in English-dominant households.
The study, which didn't consider economic
factors, also noted that 64% of Latinos 18
and older go online, versus 78% of non-
Hispanic Americans.

The staggering difference in Internet
usage between Spanish- and English-
dominant Latino households points to
difficulties that Spanish-only recordings

face in the digital market. Not only do they
target a subset of the overall music market,
many of the likely purchasers still lack the
means or inclination to buy a digital track.
Viewed another way, that means the poten-
tial for growth is tremendous once Internet
usage becomes more pervasive. aee

H For 24/7 Latin news and analysis, see
DIZ sinboard.biz/atin.

ity of earning their money back if
the project generates profits.

Because this approach has led
to the release of only eight al-
bums so far, the company is
bringing in a corporate sponsor
to allocate half the funding for
100 albums—50 of them in De-
cember and 50 next June, ac-
cording to AUAMusic founder
Xavier Leon.

The sponsor, which AUAMusic
will announce in October, will
provide €1,600 ($2,108) per
album once the artist has raised
the same amount from fans. The
sponsor will also pay small div-
idends to investors, who theo-
retically stand to recoup their
investment from the artist’s
sales, performance rights, con-
cert ticket sales and any other
sources of revenue the artist
wants to offer. AUAMusic will
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Spain’s AUAMusic Harnesses Crowd-Funding For Artists

handle physical distribution to
FMNAC and El Corte Ingles stores,
as well as digital distribution
and a press campaign surround-
ing the 100 releases.

AUAMusic is angling to posi-
tion itself as an investment op-
portunity for fans. Leon says that
with only one AUAMusic project
(by rock band Gremio D.C.) hav-
ing turned a profit, “right now
it's more of an emotional invest-
ment than a financial investment.
What we want is to convert this
into a financial investment.”

Even if fans never recoup their
money, the investment or dona-
tion makes them eligible for
such items as concert tickets,
backstage passes or dinner with
the artist, Leon says.

“It's fun,” he says, “and it's all
part of rock’'n’roll.”

—Ayala Ben-Yehuda
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ROBERTO CANTORAL
DIES AT 75

Mexican singer/songwriter Ro-
berto Cantoral, who composed
some of the most beloved
standards in the Latin Ameri-
can songbook, died Aug. 7 of
aheart attack in Toluca, Mexico.
He was 75. Cantoral penned
classic ballads and boleros like
“El Reloj,” “La Barca™ and “El
Triste,” most recently recorded
by Marc Anthony for his 2010
album, “lconos.” Born in 1935
in Toluca, Cantoral began his
career as part of a singing duo
with his brother, Antonio, be-
fore launching the trio Los Tres
Caballeros with Chamin Correa
and Leonel Galvez. The group
recorded such Cantoral songs
as “La Barca" and “El Reloj,"
among many others. His work
was also recorded by artists
ranging from Placido Domingo
and Joan Baez to Jose Feliciano,
Jose Jose and Luis Miguel. He
continued to be prolific in his
later years, writing music for
telenovelas, including Televisa's
“El Derecho de Nacer.” Can-
toral was the honorary lifetime
president of Mexico's Society of
Authors and Composers, SACM.

PEERMUSIC SIGNS
CHAYANNE

Peermusic has signed Puerto
Rican pop star Chayanne to a
worldwide writing and publish-
ing administration deal. Under
the agreement, Chayanne will
be able to sign other songwrit-
ersin addition to publishing his
own material. The deal begins
with his latest Sony Music Latin
release, “No Hay Imposibles.”

FERNANDEZ TO PLAY
‘GRAMMY ARTISTS
REVEALED’' SHOW
Alejandro Fernandez will per-
form an intimate concert Sept.
1 at Mexico City's Lunario as
part of the Recording Academy’s
“Grammy Artists Revealed” se-
ries. It's the first international
installment of the MasterCard-
sponsored series, which began
in 2009. The two-time Latin
Grammy winner will perform
songs and tell stories for an
audience of MasterCard cus-
tomers and fan club members.

Reporting by Ayala Ben-Yehuda
and Leila Cobo.
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>>>DEAG, SONY
FORM PROMOTION
JOINT VENTURE
Berlin-based promoter
DEAG Entertainment and
Sony Music Entertainment
Germany have launched a
joint-venture concert
promotion company
called Gold Entertainment
that will focus on German
middle-of-the-road and
schlager acts. Gold will be
headed by DEAG COO
Christian Diekmann and
Joe Hugger, senior VP of
entertainment and new
business at Sony Music
Germany Switzerland
Austria. Gold is working on
tours by German-
language artists from
Sony's Ariola imprint and
has agreed to purchase
66.6% of Wurzburg-based
promoter Manfred
Hertlein Veranstaltungs
for an undisclosed fee.

»>>PROFITS RISE
AT JB HI-FI

Australia’s market-leading
music merchant, JB Hi-Fi,
reported a record-high net
profit of $118.7 million
Australian ($109 million)
for the fiscal year ended
June 30, a 26% increase
from the prior year.
However, JB says the surge
was mainly driven by
demand for consumer
electronics. Sales rose 17%
to $2.7 billion Australian
($2.5 billion). The
company didn't break out
CD/DVD sales but CEO
Terry Smart says music
remains “an important part
of the overall business.”

~>>>BBC 6 ADDS
LISTENERS

U.K. alternative digital
station BBC 6 Music's
weekly audience reached
1.2 million listeners during
the second quarter, up 16%
from 1 million in the first
quarter, according to
figures from audience
measurement group
RAJAR. The digital station
had been under threat of
closure until the BBC
Trust—the public broad-
caster's governing arm—
rejected a management
proposal in early July to
shutter the digital audio
broadcasting station.
RAJAR also noted that
overall DAB programming
accounted for 15.8% of all
radio listening in the United
Kingdom, compared with
15.1% in the prior quarter.

Reporting by Lars
Brandle, Andre Paine
and Wolfgang Spahr.
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HMV Tries Again

Top U.K. Music Retailer Eyes Greater Digital
Share Through Download Store Relaunch

LONDON—HMYV is counting on a re-
vamped website and aggressive discount-
ing to help it finally capture a sizable share
of the United Kingdom's still-booming
market for digital music downloads.

After beta testing since March, the en-
tertainment retail chain relaunched its
HMVdigital.com music download store
at the end of July with about 10 million
tracks from all four majors and indie la-
bels. The previous incarnation of the on-
line store, which HMV shuttered in
December, never gained traction in the
market following its launch in 2005.

As part of the HMVdigital.com re-
launch, the company is running a head-
line-grabbing, limited-time promotion
promising all entries on the Official
Charts Co.'s U.K. Top 40 singles chart
for the discounted price of £0.40 ($0.64)
per track.

That's sharply less than the price of
front-line single downloads at iTunes,
the United Kingdom’s leading digital
retailer, where they cost between £0.79
($1.25) and £0.99 ($1.57). Amazon's
U.K. store sells digital tracks for between
£0.49 (50.78) and £0.89 ($1.41).

HMV won't comment on its financial
split with the labels on track sales. But
the deep discounting demonstrates that
the retailer is willing to absorb a tempo-
rary financial hit on sales of hit singles
in order to drive traffic to the store. Al-
though the discount pricing will be avail-
able for only a limited time, HMV hasn't
said when the promotion will end.

“We're not here to start a price
war,"” HMV head of digital and on-
line Sarah Hughes says. “We're very
much about having a competitive and
compelling service.”

Richard Sefton, sales director at in-
dependent distributor PIAS, says he
“didn't meet with a lot of resistance”
from PIAS-distributed labels over
HMV's promotional pricing. But while
executives at the four majors declined
to comment or couldn't be reached, one
major-label source says, “We would have
preferred the quality of experience, [and
not price], to have been the focus.”

Although HMYV is the largest music
retailer in the United Kingdom, physi-
cal formats still account for nearly all of
its music sales, leaving it vulnerable to

BY WOLFGANG SPAHR

CHALLENGING
CONVENTION

As Popkomm Returns, Rival Reeperbahn
Festival Vies For Conference Biz

With an eye on boosting its
position in the digital market,
HMV paid £7.7 million (then,
$12.2 million) in September for
a 50% stake in 7digital, a Lon-
don-based digital media delivery
company. The company’s tech-
nology platform powers the new
HMVdigital.com, which boasts
amore attractive, simpler layout
and easy-to-navigate menus.

iTunes declined to comment

Second site; HMV is hoping an overhaul of its

digital download store will boost sales

the continued slide in CD sales and un-
able to benefit meaningfully from surg-
ing demand for digital music.

The trade value of online digital music
sales in the United Kingdom totaled
£154 million ($242.2 million) in 2009,
up 52% on 2008, according tolabels trade
group the BPL During the same period,
sales of physical albums and singles fell
6.9% to £706.8 million ($1.1 billion).

HMV accounted for 28% of U.K. con-
sumer spending on music in 2009, while
Amazon and Play.com—both of which
sell CDs and digital downloads—ac-
counted for 13.4% and 4.4%, respectively,
according to the BPI. iTunes made up
10.6% of music spending, and although
the BPI doesn't break out digital market-
share data, itconfirms thatiTunes is the
leading U.K. digital music store.

for this story; Amazon and Play
didn't respond to requests.

HMV will try to differentiate
HMVdigital.com from its rivals by explor-
ing different ways of linking the store to
other parts of HMV's sprawling enter-
tainment operations, which also encom-
pass live music (through venue
ownerfartist management company
Mama Group, which it acquired earlier
this year) and mobile services (througha
partnership with France Telecom's U.K.
mobile operator Orange).

“The combined element is key,”
Hughes says, “because no other retailer
or organization can really offer that.”

PIAS' Sefton says a revamped
HMVdigital.com should provide la-
bels with additional options when
they market a release at the retail

chain. “What you've got now," he says,
“is the opportunity to talk to them in
lots of different ways.” e

Inferno

Schwarte, GM of
Reeperbahn partner
Events.
“Business platforms
in pubs, cafes and
boats, in a creative
neighborhood, dif-
fers from the uni-
form exhibition hall.”

‘Wamer Music Cen-

the music industry,” adding
that the conference remains
a strong draw for previous
attendees.

At press time, Popkomm
had the edge in terms of
confirmed keynote speakers,
including Robbie Williams’
co-manager Tim Clark (IE
Management), Independent

HAMBURG—Popkomm is back,
but a new kid on the block is
threatening to steal some of
its thunder.

The German trade fair and
conference was a fixture on
Europe’s music business scene
for two decades until organiz-
ers called off the 2009 confab,
citing the financial downturn’s
impact on bookings.

Mew and existing confer-
ences attempted to fill the gap
last year (Billboard, Aug. 1,
2009). Now, as Popkomm pre-
pares to return to Berlin Sept.
8-10, it's partnering with one
of last year’s upstart events
and faces a competitive chal-
lenge from another.

The revived Popkomm will
be part of the inaugural Berlin
Music Week, a series of music
events that will include the
Berlin Festival, which will be
held on the site of the former
Tempelhof Airport (Sept. 10-11).

10 BILLEOARD |

Popkomm is focusing on its
trade fair and showcases this
year, having partnered with the
all2gethernow (a2n) confer-
ence, which launched a digital-
focused convention and artist
showcase event in Berlin last
September during the week
that Popkomm was originally
scheduled to be held. At the
same time, it looks likely to lose
some business to the rival
Reeperbahn Festival in Ham-
burg, set for Sept. 23-25.

At first glance, Popkomm,
which expects up to 20,000
registered industry attendees,
would appear to have little
to fear from its much smaller
competitor, which anticipates
2,000 industry professionals
and up to 18,000 public atten-
dees for its paid showcases.

But some leading music
business players are opting for
Reeperbahn this year, prompt-
ing speculation that it could
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Mixing busthess
with pleasure:

. Hamburg's
Reeperbahn
Festival in 2009.

pose a long-term challenge to
Popkomm. For example, while
executives from Universal Music
Germany will attend Popkomm
and skip Reeperbahn, execu-
tives from Warner Music Cen-
tral Europe are forgoing the
more established event in favor
of the upstart conference.
Popkomm’s exhibitions will
be located at the former Tem-
pelhof Airport terminal, but
Reeperbahn offers exhibitors
space in 60 smaller venues
around the renowned Ham-
burg entertainment strip for
booths, showcases and net-
working. “We're a charismatic
alternative,” says Detlef

www americanradiohistorv. com

tral & Eastern Eu-
rope chairman/CEO
Bernd Dopp says
the festival “has
proved an ideal plat-
form for presenting
newcomers,” thanks
to “avery high den-
sity of outstanding clubs,
which is unique.”

Inferno Events and leading
German promoter Karsten
Jahnke Konzertdirektion start-
ed Reeperbahn as a show-
case festival in 2006, add-
ing the Reeperbahn Campus
conference in 2009 follow-
ing demand from industry at-
tendees. Inferno organizes
events ranging from corpo-
rate promotions to theater
productions.

Popkomm managing direc-
tor Ralf Kleinhenz says the links
with a2n and Berlin Music
Week mean Popkomm offers
“aunique 360-degree view of

Online Distribution Alliance
CEO Kevin Arnold and PRS for
Music chief economist Will
Page. Reeperbahn Campus, in
contrast, has so far confirmed
just Sire Records co-founder
Seymour Stein.

Popkomm declines to say
how many registrants will have
booths, but confirms they in-
clude Universal Music, authors
group GEMA, BMG Rights Man-
agement and PIAS. Companies
taking space at Reeperbahn
include indie sector trade
group VUT, Warner Music
Central Europe and promot-
ers organization IDKV.

Can Germany support two
major music trade events?
Heinz Stroh, managing direc-
tor of German publishers’ trade
group DMV, isn't so sure.

“Many companies and or-
ganizations,” Stroh says, “will
be visiting both to find whichis
the best meeting point.” «.«
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CREDIT CHECKONE,
CHECKTWO

Experian Turns To Detroit
Group Victorious Secrets To
Market FreeCreditScore.Com

With more than 70,000 spots aired on net-
work and cable channels in 2009, the Free-
CreditReport.com band—and its catchy songs
about bad jobs, relationships and credit, sung
from roller coasters and Renaissance fairs—
is arguably the jingle king of America.

But not for long. The scruffy blond and his
nameless crew—cast by an ad agency specifi-
cally to sing the FreeCreditReport.com jingles—
are passing the torch to a real band. On Aug.
9, Detroit quintet the Victorious Secrets won
anationwide search to be the spokes-band for
FreeCreditScore.com, anew brand from credit-
monitoring company Experian, parent com-
pany of FreeCreditReport.com. The group’s
first ad will air Sept. 12 during the MTV Video
Music Awards, where the act will make a red-
carpet appearance.

The original campaian, conceived by the
Martin Agency in Richmond, Va., was built upon
spreading a message “about personal finan-
cial literacy, tied to pop music and pop culture,”
says Chris Moloney, senior VP/chief marketing
officer for the U.S. consumer direct-business
unit of Experian. It succeeded, Moloney says,
because it took on a life of its own in the social
media space—the band had thousands of fans
on Facebook, and tributes and parodies pro-
liferated on YouTube.

But after three years, “there were people
who were tired of the band,” Moloney says.
As the company was preparing to launch a
new brand focused on offering credit scores
rather than full reports, he says, it realized a
high-profile search for a new act could en-
gage everyone—"those who loved the band,
and those who wanted a new one.”

The search was conducted with live compe-
titions in New York, Los Angeles and Chicago,
followed by an open-entry period online,
where bands could submit their version of a
prewritten jingle. The Victorious Secrets won
the online portion of the contest, becoming
one of four finalists announced during Major
League Baseball's All Star Game in July, after
which the public could vote. With its win, the
band was awarded $10,000 and a full set of
gear—and because the members will appear

in commercials, the Victorious Secrets will be
paid under Screen Actors Guild guidelines.

The Detroit group was founded in March
by five longtime collaborators in order to enter
alocal rock contest, which they won. “We sub-
mitted [to FreeCreditScore.com] on a whim
to see if we could keep this hitting streak alive,”
guitarist Mike Mulliniks says. “We credit Detroit
for the win, because it showed up and voted
and put us over the top.”

While many bands might be wary about
being labeled “that FreeCreditScore.com
band,” bassist Bryon Rossi says they aren’t
concerned. “[Experian] has been so support-
ive of us as a band and maintaining our iden-
tity, reminding us that we got to this point for
being who we are,” he says. Rossi adds that
the Victorious Secrets were halfway through
recording a full-length album when they won,
and they plan to finish it during the 18 months
they're contracted with Experian.

“We wanted a real band who were very tal-
ented musicians, but who could take a
tongue-in-cheek approach to the commer-
cials in a way that could tell a story and be
embraced by a wide population,” Moloney
says. He adds that the Victorious Secrets’
contest submission “was very jazz meets pop,
which they captured well . . . when | hear
them | kind of hear Ben Folds, and that style
has universal appeal.”

All of the jingles, like those for FreeCred-
itReport.com, will be written by the Martin
Agency's Dave Muhlenfeld, and Experian will
own the publishing and recording copy-
rights. The songs will also be used in aradio
campaign and made into ringtones.

The Victorious Secrets are still waiting to film
their ads, but “I'm sure they will be situational and
will definitely showcase our personality as a
band,” Rossi says. Moloney hints that unlike the
previous campaign where the band members
sang about their own financial woes, the new
ads will have the group telling other people’s
stories. The emphasis will be on the importance
of regular credit checks; one spot includes ad-
vice from an older man to a younger one.

“Another is largely about how you can't al-
ways get what you want if your credit score's
not good,” Moloney says. “We won't literally
borrow lines from the Rolling Stones, though,
so they don't have to worry about that.” .-
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‘Gurl’Trouble

Examining The Merits Of Rondor Music’s
Complaint About The Katy Perry Hit

Grown men are engaged in a girl fight. Orisita
gurl fight?

Universal Music Publishing Group’s Rondor
Music, which owns the copyright to the Beach
Boys' “California Girls,” has sent a letter to Capi-
tol Records demanding that it grant writing cred-
its and royalties for the Katy Perry summer hit
“California Gurls” to Brian Wilson and Mike
Love, the writers of the 1965 classic.

No one would mistake Perry’s song—which
topped the Billboard Hot 100 for six straight
weeks in June and July—for “California Girls."
But at the end of “Gurls," rapper Snoop Dogg
says, “1 really wish you all could be California
girls"—not far off from “I wish they all could be
California girls” in the Beach Boys' refrain.

Other artists have paid tribute to *California
Girls." Paul McCartney has explained that the
1968 Beatles tune “Back in the
USSR" (“Well the Ukraine girls
really knock me out/They leave
the West behind”) was written as
“a kind of Beach Boys parody.”
And country star Gretchen Wil-
son’s own “California Girls”
mocked the Beach Boys' coastal
female ideal, celebrating inland
California's “good women from
Sacramento to Corona,” while
singing, “Ain't you glad we ain't all California
girls/Ain't you glad there’s still a few of us left,
who know how to rock your world.”

There isn'tany indication that Rondor will sue.
Indeed, Love and Wilson have said publicly that
theylike Perry’s song. Capitol parent EMI Music
doesn't seem to be too worried. “There’s no merit

BEN
SHEFFNE

toit,” EMI spokesman Dylan Jones says,

5till, there’s no doubt that Rondor is taking
this seriously. “Using the words or melody in a
new song taken from an original work is not ap-
propriate under any circumstances,” a Rondor
spokesman says, “particularly from one as well-
known and iconic as ‘California Girls." "

Did Rondor have a legal basis to make its de-
mand? Its blanket insistence that using snippets

Golden State
warrior: KATY
PERRY

Legal
Matters

from others’ works “is not appropriate under any
circumstances” ignores various potential legal
defenses. But, like so many things in the law, it's
not an absolute slam-dunk. Underlying any con-
sideration of the legal case is the venerable maxim
“de minimis non curatlex”: The law doesn't con-
cern itself with trifles. In other words, judges
don’t waste their time over trivial matters, like
copying tiny portions of others’ works.

The Copyright Office takes the position that
“short phrases or expressions” aren't protected
by copyright, evenifthose short phrases are "novel
or distinctive.” But the case law is not so clear
about how short is too short to merit protection
under the law, or when a short phrase is so orig-
inal and important to the work that copying re-
quires permission.

For example, one appellate court found that
the line “Good morning, Detroit.
This is ].P. on JR in the A.M.
Have a swell day” from the 1987
film “The Rosary Murders” was
anunprotectable short phrase be-
cause it was “notan integral part

- of the movie; it was merely anin-

cidental part of the background.”

But another appeals court sug-

f" gested that the phrases “Euclid

alone has looked on beauty bare”

(from an Edna St. Vincent Millay sonnet) and

“Twas brillig and the slithy toves™ (from Lewis

Carroll’s “Jabberwocky”) would garner copy-

right protection, because of their high degree of

creativity and originality, similar to the made-up

word “supercalifragilisticexpialidocious™ from
the 1964 Disney movie “Mary Poppins.”

And in the music context, the Sixth Circuit
Court of Appeals held in the famous 2005 Bridge-
port Music v. Dimension Films case, which in-
volved rap group N\W.A’s sample of two seconds
from Funkadelic’s “Get Off Your Assand Jam,”
that the de minimis doctrine doesn’t exist in the
context of sound recordings—a decision that
sampling proponents have harshly criticized.

Even if “I wish they all could be California
girls” is potentially protectable by copyright, that
wouldn't be the end of the story. Capitel could
assert a fair use defense, arguing that the use of
a small portion of the Beach Boys song in what
might be plausibly described as a feminist re-
sponse to it is perfectly allowed under the law.

Universal Music is no stranger to fair use; it
asserted that Public Announcement’s sam-
pling of aline from George Clinton’s “Atomic
Dog” inits song “D.0.G. in Me" (“Bow wow
waow, yippie yo, yippie yea”) was fair use. Alas,
a jury disagreed in 2007, as did the Sixth Cir-
cuit two years later. wen

Ben Sheffner is a copyright attorney who has
represented movie studios, TV networks and
record labels. Sheffner works as an attorney in
the NBC Universal Television Group, which is
208 owned by Vivendi, the parent of Universal
Music Group. He is the author of the Copyrights
& Campaigns blog (copyrightsandcampaigns.
blogspot.com).

biz

For 24/7 legal news and analysis, see
billboard.biz/legal.
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STARTUP OF THE YEAR

Where Some See Chaos OrEven
Doom, Others See Opportunity:

The Following CompaniesAnd
EntrepreneursAll Share AVisionThat
The Best Days Of The Music Industry
AreNot Behind Us, But Still Lie Ahead

BY ANTONY BRUNO
AND GLENN PEOPLES

RDIO

Serial entrepreneurs Janus Friis and Niklas
Zennstrom were sitting together in their London of-
fices in the summer of 2008, joking around and play-
ing music online, when an idea began to form.
The founders of the Kazaa peer-to-peer music
service—along with such services as Skype and Joost—sim-
ply didn't like the options available in the digital music space
at the time and determined they could do something better,
this time as a legitimate paid service.

“We realized that online music was going to be big, and
that we wanted to be in the space again,” Friis says. “We
looked at the state of music services and decided they weren't
the kind of services we'd want.”

Fast forward to Aug. 4, 2010, when Rdio emerged from
private beta mode to offer all takers its ambitious twist on a
subscription-based cloud music service. Users can stream
any song in its 7 million-strong catalog an unlimited num-
ber of times. It will scan users’ existing music libraries to
populate their online collection. It has apps for iPhone, An-
droid and BlackBerry devices that let users stream music
from the cloud as well as cache thousands of songs for off-
line availability. And it charges %5 per month for Web-based
PC access, with a $10 monthly option for mobile access.

AUGUST 21, 2010

Location
San Francisco

Founders
Janus Friis,
Niklas Zennstrom

Rdio's key innovation is a social networking layer that lets
users follow each other's activities, peek into their respec-
tive music libraries and follow their recent activity through
a Facebook-like feed. Users can edit public playlists and find
new friends based on similar tastes. And topping it all off
is a sleek user interface, graphical design and elegant soft-
ware that have earned it primarily positive reviews from a
jaded digital music press. TechCrunch proclaimed that Rdio
“fairly rocks” and “points to how digital music should be
consumed on the Web and mobile devices,” CNET lauded
its “polished, visually appealing experience.” Gartner re-
search VP Mike McGuire says he believes Rdio is well-po-
sitioned for the long haul, “They have the opportunity to
create a powerful marketing message. It’s a very conven-
ient way to make a cloud library.”

Ultimately, many small things set Rdio apart from its peers:
The way Rdio allows users to see what music is popular with
their friends, its lists of recommendations and an ease of use
that's mandatory for a product that aims to be a part of every-
day life. It scans the user's hard drive to replicate the music
collection in that person's account. 1fa song has been licensed,
the user can move it to the cloud.

Like some great products—Google's search engine, Pan-

Launch date
August 2010

Funding

Undisclosed; known
investors include Janus
Friis, Niklas Zennstrom,
Atomico Ventures

ZENNSTROM (left)
and FRIIS




dora, Apple's iPod and
iPhone—Rdio’s complexities
are hidden beneath its simple
interface. Many music serv-
ices tend to impress upon
users the depth of their cata-
logs with endless charts, lists
and editorial. Whetherona PC
or mobile device, Rdio just
makes listening to music easy.

For Friis, it's about creating
the best version of an idea oth-
ers may share, similar to how
Apple cornered the market on
MP3 players by making the
bestone, not the first. And ex-
ecuting on ideas is something Friis and Zennstrom have some
experience with, and the team they hired to run Rdio has a
long history with their previous efforts. COO Carter Adam-
son led the Windows development team at Skype, and CEO
Drew Larner is another Skype veteran.

Rdio does have a few drawbacks in its formative days. Its
catalog needs to be filled out—Rdio currently has all four ma-
jors as well as the Independent Online Distribution Alliance,
Iris, Finetunes, INgrooves and the Orchard. In addition, Rdio’s
“artist radio” feature is inferior to pure webcasting services
like Pandora and Slacker. While it's great for “lean forward”
listening, Rdio needs a better “lean back” experience.

Rdio’s launch comes at a fraught time in the music indus-
try. For starters, the market for new digital music services is
growing increasingly crowded. Rdio competitors include in-
cumbents Rhapsody and Mapster, mobile-focused startups
from Thumbplay and Play.Me, social-focused entrants like
MOG, not to mention the U.S. launch of Spotify and whatever
Apple and Google finally unveil in the coming months. But
Friis isn't concerned about entering a packed field.

“When we launched Skype, there was probably 10-20 other
applications that allowed people to talk for free online,” he says.
“None of them were really great, and Skype had a combina-
tion of extremely powerful technology packaged into a very
simple and easy-to-use product. I'm not trying to compare
them in any way, but as an entrepreneur you're generally launch-
ing into a crowded space. When you look back it's easy to for-
getabout that. If no one else is doing anything in a particular
space, it's probably a space not worth doing anything in,”

This renewed digital music land rush is fueled by an in-
crease in venture capital funding. According to a July re-
port by the National Venture Capital Assn., funding in the
media and entertainment space increased from $129 mil-
lion in the second quarter of
last year to $321 million this
past quarter. And while that
figure is just slightly down
from the $333 million in-
vested in first-quarter 2010,
there were 91 media and en-
tertainment deals struck this
past quarter versus 71 in the
first quarter.

Also contributing to the
sudden interest in subscrip-
tion music services is the ex-
plosion in smart-phone
ownership and access toapp
stores, which along with
faster wireless networks
have solved the portability
problem that has long-
plagued earlier subscription
services. And finally, labels
have altered their licensing
structure to allow for all to
offer service at $5 per month,

On yr Rdio: The rise in smart-phone ownership has
spiked interest in music services like Rdio.

bumped to $10 per month for
mobile access.

However, there's still a per-
ception that music startups
are a bad investment.

“When we make an in-
vestment, we look at the
market economics and ask
how big is this market and
how big of a company can
we build,” says Paul Santi-
nelli of North Bridge Ven-
ture Partners. "Right now,
it's unclear if people can
make money in music as a
venture investment. There’s
not a lot of intellectual property there.”

This is one of the reasons why so many startups are stay-
ing away from digital music services and instead focusing
on providing online tools for artists and labels to make sense
of the expanding digital environment. Among Billbeard's
10 best startups of the year, six are more artist-facing, tools-
oriented companies than fan-facing music services.

“As an entrepreneur, you go into risky things; that's what
youdo,” Friis says. “You have to focus on creating the best ex-
perience and product. It's more in the executing than having
a really unique idea that nobody has.”

VEVO

Founders Funding
Rio Caraeff, CEO; Undisclosed; Universal
Doug Morris, Music Group, Sony

chairman/CEO,
Universal Music Group

Music Entertainment,
Abu Dhabi Media

Launch date
December 2009

Location
New York

When Veve went live late
last year, it seemed as if it
was fated to repeat the
less-than-stellar perform-
ance of the many other dig-
ital music services the
music industry has tried to
launch on its own. Traffic
to the site was so over-
whelming that it immedi-
ately crashed and sparked
a backlash from critics say-
ing labels should stick to
licensing and stop trying to build their own properties.

Since then, the joint venture of Universal Music Group,
Sony Music Entertainment and investor Abu Dhabi Media
{with EMI contributing content) has surpassed all expecta-
tions. It's become the third-most-popular online video site
behind Google and Yahoo portals, and its traffic has grown
62% since launch with a global audience of 141 million.

The vast majority of this traffic comes from YouTube,
which also serves as the underlying video platform for the
Vevo website. But that's the beauty of the Vevo model—
by functioning as a syndication hub that consolidates all
advertising activity around the music videos it hosts into
one entity, Vevo is slowly turning around the monetiza-
tion of online music video.

The company is not talking yet about revenue, but it

CARAEFF

claims an average “cost per thousand” (or CPM) of $25
for its basic ads, not including custom sponsorships. At
any one time, there are more than 50 ad campaigns run-
ning simultaneously, with virtually every category of ad-
vertiser participating.

Up next is launching a mobile app that's compatible
with the iPhone and iPad, extending the service interna-
tionally, moving into the living room with as-yet-unan-
nounced TV partnerships and focusing on live concert
streams and more original programming. Additionally, it
continues to woo holdout Warner Music Group as a con-
tributing partner.

SONGKICK

Founders

lan Hogarth, CEO; Pete
Smith, COO; Michelle
You, chief of product

Funding

$1.1 million in June 2008,
seed funding from Y
Combinator in 2007

Launch date
March 2008

Location
London

HOGARTH

Songkick is at the crossroads of two exciting trends in
music: social networking and online ticketing. It's like
Facebook for music junkies. Although the service launched
at South by Southwest in 2008, it experienced big growth
in traffic this year, co-founder/CEO lan Hogarth says.

At the heart of Songkick is its database of concerts—
both past and upcoming. Users learn about future shows
by tracking people, bands and venues. It's easy to see
which concerts your friends are planning to attend, which
shows are coming to your favorite venues and where your
favorite bands are playing. To make tracking bands easy,
users can install a Songkick app that scans an iTunes li-
brary and automatically starts tracking those artists. It
imports favorite artists and events from users’ Last.fm
profiles as well. Daily e-mails inform users of upcoming
concerts that have been added to the database. And users
can upload photos and leave comments about shows
they've attended.

The service has great potential for promoters and tick-
eting companies. Consumers often complain they missed
a show because they didn't know about it. Songkick be-
lieves it can increase the size of the total pie by getting
people to attend more concerts. To that end, Songkick
indexes nearly 100 ticket sites in the United States, the
United Kingdom, Canada, Australia and New Zealand,
which enables the company to place links to tickets on
a concert’'s page.

Songkick has 1.3 million monthly users and a database
of 1.5 million concerts with thousands of set lists, pho-
tos and reviews. Hogarth says it plans to reach far more
through new content partnerships with YouTube, Vevo,
the BBEC, Nokia and music streaming service Groove-
shark, among others, to be announced before the end of
the third quarter.
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KICKSTARTER

Founders
Perry Chen, CEO;
Yancey Strickler

Funding
$£300,000 in seed funding

Launch date
Location April 2009

New York

Sometimes the only thing stand-
ing between an artist and fans is
funding. Today, there is a growing
number of online platforms that
help creators find money. The best
of the bunch is Kickstarter.

Launched in April 2009, Kick-
starter quickly become a popular
source of alternative fund-raising
for creative artists of all stripes.
Documentary filmmakers, designers, writers and visual
artists have flocked to the site to raise money that would oth-
erwise be difficult to get. Some record labels, such as Kill
Rock Stars and Polyvinyl, have used the service, too.

For the artist, the process is simple: Think up a project, de-
scribe itina Kickstarter entry, offer various levels of involve-
ment for buyers and pick a funding goal. The best entries
have nifty videos that better explain the project and pique
consumers’ interest. In return for using its platform, Kick-
starter keeps 5% of successfully funded projects. If a project
doesn’t meet its fund-raising goal, both artist and Kickstarter
collect nothing and donations are returned.

For fans, the Kickstarter experience is just as simple. Much
of the site's traffic comes from the artists—through e-mail,
websites or social media pages. Once on a project’s Kickstarter
page, a potential funder can view additional information and
peruse the project’s different offerings. Smaller donations
might earn a digital download and good karma. For larger do-
nations, artists tend to offer digital and physical versions, a
mention in the liner notes and some sort of exclusive access.

As of early August, according to co-founder Yancey Strick-
ler, more than 2,000 projects have been funded and 7,000
have been launched. {Some are still in funding, and the com-
pany estimates its creators have about a 50% success rate.)
In total, about $15 million has been pledged to its projects.

CHEN (left)
and STRICKLER

MFLOW

Founders Funding
Oleg Fomenko, CEQ; Tony  Undisclosed; Russian
Byrne, CFO; Thong media firm TNT

Nguyen, chief technology
officer; Atan Burrows,
marketing director; Don
Jenkins, music director

Launch date
April 2010

Location
London 3

= L
Ask company founders what -
Mflow is, and they'll call it | 2 = =
“Twitter meets iTunes.” The |= H -

concept is rather simple: Reg-
istered users can set up profiles on Mflow and follow one an-
other. But rather than sharing short messages, they share
links to different songs available on the service. Where Twit-
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ter has tweets, Mflow has “flows.” Each flow allows a one-
time full stream of the song, user comments and the option
to buy.

Here's the interesting part: Users who send flows that re-
sult in purchases get a 20% discount off Mflow downloads
for each sale made.

1t's not the first music service to try this angle, also known
as peer-retailing, Now-defunct PassAlong Networks was per-
haps the most recognizable company that tried this, but with
limited success. Mflow is tapping into the viral and social na-
ture of today’s networks to elevate the strategy to a new level.

Mflow lists not only top-selling songs and new releases,
but also songs that get the most flows and which members
are selling the most tracks through their recommendations.
Flows can be sent outside of the service—to such services as
Twitter and Facebook—but users need to download the ap-
plication to play full songs as a result.

Available only in the United Kingdom, Mflow is eyeing
expansion into the United States and is adding new content
to its catalog of 3 million tracks.

. ROOTMUSIC

Founder Funding
J. Sider, CEO Undisclosed seed funding
Location Launch date

San Francisco March 2010

RootMusic is the most ex-
citing of the new services
that allow artists to do more
with their social media
pages. It's functional, effec-
tive and free, although an
inexpensive premium serv-
ice is also available.

The service does one
thing and does it very well: It lets artists create attractive,
functional band pages at their Facebook profile. As MySpace
is losing its place as the go-to platform for artists to reach
fans, tools to maximize the usefulness of Facebook are tak-
ing on a greater importance. Put simply, RootMusic’s tim-
ing is impeccable.

Uploading music to Facebook can be a cumbersome
process and pages tend to look bland. RootMusic helps solve
those problems. Its feature-rich design interface is simple
enough to be used by musicians of any skill level. Photos
are dragged and dropped into place. Background colors and
text styles are chosen and applied through pop-up windows.
An experienced user could create a custom theme in just a
few minutes.

The final product is a band page with everything in one
place: songs for streaming (using SoundCloud's music player),
concert dates and photos. The free basic level of service al-
lows for a customized page that streams music while fans
browse artist info and media. For $1.99 per month RootMu-
sic adds greater customization and design opportunities.

In just five months, 21,000 artists from around the world
are using RootMusic, and founder/CEO |. Sider says the com-
pany has a high conversion and is generating revenue from
its premium service. He adds that RootMusic users' band
pages have 3.2 million monthly users.

The company raised seed funding before launch and is talk-
ing to a number of investors, according to Sider, thatare inter-
ested in being involved in the next round of funding.

From left: S Ee &3
HOFFMAN, WHITE - A

" NEXTBIGSOUND

Alex White, CEO; David
Hoffman, director of product
and design; Samir Rayani,
chief technology officer

Around $1 million in seed
funding in February 2010
from Foundry Group,
Alsop Louie, SoftTech
Venture Capital,
Compete.com co-founder
David Cancel, Intelliquest's
Peter Zandan, David Cohen
and Troy Henikoff

Location
Boulder, Colo.

Launch date
August 2009

Next Big Sound originally formed as a social game designed
to let users pretend to be a music mogul, virtually manag-
ing a band through its career arc. Last year, it switched gears
and instead began tracking the popularity of artists and
their songs online. But the spirit of the company remained
the same: examining how a band becomes famous.

Next Big Sound now tracks some 300,000 real-life bands
and measures their online activity, from online spins and
sales to profile views and comments on social networks. Sites
covered include Facebook, YouTube, MySpace, Twitter and
Wikipedia, among 16 total.

The raw data is free to anyone who registers and is pro-
vided in a slick, user-friendly interface that aggregates a mas-
sive amount of information into an easily customizable and
digestible fashion. It makes money by charging for the analy-
sisand context of that data, answering such questions as what
days of the week are best to release new content or which sites
drive the most sales results.

In the coming months, Next Big Sound will launch a self-
serve premium product to let new users buy various levels of
analysis through an enline payment system, skipping the
need for negotiated contracts.

. GUVERA

Founder
Claes Loberg, CEO

Funding

$30 million from AMMA
Private Investment
Location

Gold Coast, Australia Launch date

March 2010

Australia-based Guvera is boldly
going where few companies today
dare venture: digital rights man-
agement-free, ad-supported
music downloads. Launched to
the general public in March, Gu-
vera is basically a bet on the eco-
nomics of ad-based music, a
troublesome segment without
success stories outside of webcasting. If it succeeds, the
company will have created a way for both brands and artists
to reach the most price-sensitive consumers.

Created by advertising executive Claes Loberg, Guvera's
unique approach to integrating advertising into the user ex-
perience puts immersion over interruption. Brands are built
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into the normal browsing and downloading procedure. There
aren't any pop-up ads or videos to watch.

After selecting a song for download, the user chooses from
a list of brands associated with that artist. So if you choose
Eminem's “Love the Way You Lie,” for example, you select
from a short list of pages (called channels) branded by Mas-
terCard, Geico, Jack in the Box, Sprint and other well-known
companies. Once on the channel page, the user can down-
load the song. It takes a few extra clicks, but there aren’t any
overt ads and the track is free.

Guvera limits the number of its users’ downloads, which
prevents users from racking up a royalties bill that exceeds
Guvera's advertising support. That's key, since the company
pays standard digital download royalties to labels, not the tiny
royalties of tethered downloads or noninteractive streams,

The service is off to a fair start. According to the company,
it has 100,000 registered users in the United States and Aus-
tralia and is aiming for a 2011 launch in the United King-
dom. It's working with a New York investment bank to advise
it on strategic partners and fund-raising of at least $50 mil-
lion. That money will go toward Guvera's expansion plansin
mobile, TV, film and new-market launches.

HELLO MUSIC

Founders

Zack Zalon, managing
partner; Brendon Cassidy,
managing parlner

Funding
%4 million in funding from
KVG Partners

Launch date
Location April 2010

Los Angeles

In a digital landscape that worships crowd sourcing and
algorithm-based filters for discovering new music and op-

CAPITAL IDEA

Many venture capitalists prefer to avoidin-  anytime from any device is very
vesting in music-oriented startups. Butthe  powerful. I have Thumbplay’s
team at Bain Capital has headed in the service plugged intomy house,

other direction, placing bets on such com-
panies as Lala, Thumbplay, Slacker and Tar-
getSpot, among others. Managing direc-
tor Ajay Agarwal explains why.

and my desire to purchasea CD
has gone way down because I can
access any track anytime [ want.
But also my consumption of

portunities, Hello Music
stands out by eschewing
both. The “music opportu-
nity engine” instead relies on
real people to select the artists
and songs that it thinks have
a chance at success, then
leverages its automated sys-
tem to blast its recommenda-

-
-

tions to a wider audience.

Artists submit their music
to the systemn, and company
screeners highlight the best tracks to match with the most
appropriate opportunities among its various partners. Tracks
selected, for example, may be added to the Slacker Internet
radio service, made available for licensing through AudioMi-
cro and Getty Images or sent for consideration to booking
site GigMaven, Other partners include Topspin, MediaNet,
Yahoo Music, LyricFind and Next Big Sound. Should any of
the artists and songs make money off Hello Music's recom-
mendations, the company gets a cut,

Since launch, the company says it has finalized or is in
negotiations with hundreds of placements. It now has more
than 35,000 tracks in the system, and three different screen-
ers review each one. The company has added a feedback re-
port that gives artists a summary of those screeners’ feedback,
detailing the strengths and weaknesses of each track, rec-
ommended genre, ranking in comparison to other artists in
the system and recommended opportunities for placement.

Looking forward, Hello Music hopes to add TV and movie
placements to its list of opportunities, as well as direct deals
with labels, essentially becoming an outsourced A&R de-
partment. It's also developing a music advisory board of in-
dustry power players to help mentor and open doors for
participating artists.

Hello Music is a spinoff from incubator Wilshire Media
Group and founded by digital music veterans Zack Zalon
and Brendon Cassidy. Both were early employees of Farm-
club.com and served as executives at Virgin Digital (Zalon
as president and Cassidy as chief technology officer). The
company recently added John Boyle as president.

ZALON (left)
and CASSIDY

AGARWAL

erful is that as a listener, whether
I'm in my car or the subway,
I'malot more captive. The op-
portunity for advertisers is
very compelling. That's why
we're an investor in Tar-
getSpot, which is audio adver-
tising around digital music. Part
of the reason radio advertising
even today is so effective is be-

MYWERX

Founder Funding
Tim Smith $1.3 million
Location Launch date
Nashville October 2009
e . . . Le—
Since its quiet launch in

E i

2009, MyWerx has been “
working hard to improve the ’. =
complex and costly process L

of registering creative works. ot
The MyWerx platform is a T —
validated-wiki copyright reg-

istry that helps creators cat-

alog their works and protect their interests.

For record labels, publishers and performing rights organi-
zations, MyWerx offers a way to bring their processes and record
collecting into the 21st century. “Itis essentially a tool that pro-
vides validated data that keeps the labels in a safe harbor while
most efficiently delivering data to publishers that ensures they
will get paid in a timely manner,” founder Tirn Smith says.

After awork is created, the songwriter logs into MyWerxand
registers the song, which is then added to that creator’s data-
base of compositions. If the composition has co-writers, they
all need to validate the information before the work is secured
and finalized inside MyWerx. Thus, the accuracy of the data
and the writers shares are confirmed from the start, not later,
when inaccuracies can cause more problems. And because My-
Werx is a proactive measure for establishing split fees, Smith
says, labels can use it to avoid penalties to publishers.

Smith is a longtime entrepreneur who helped design and
implement Copyright Management, an early copyright admin-
istration system. Chairman Tim DuBois is VPfmanaging di-
rector of ASCAP's Nashville office. The MyWerx advisory board
includes former National Songwriters Assn. president Steve
Bogard, former Atlantic Records president Barry Coburn and
Copyright Management founder/CEO Terry Smith. wee

]

But what are the barriers and challenges
that you watch out for?

The biggest challenge, again, is distribution.
iTunes has a very strong hold on the actions
of customers. You have a payment system
built it. But the good news is that with the
proliferation of new devices, and the growth
of Android and other mobile platforms, they'll
have payment mechanisms built it. Facebook
too. There’s a lot of opportunity there.

Bain Capital has more investments in dig-
ital music companies than most venture
capital firms. Is that by design?

I wouldn't say it's by design. We always look
for great entrepreneurs and interesting dis-
ruption in established industries. Clearly the
music business has a lot of disruption. And
disruption creates opportunity. It's an indus-
try from a consumer standpoint that’s not
going away. The question is, What's the right
business model in this environment, and
what are the new opportunities for growth?

What are some of those opportunities?
Our excitement around Thumbplay, for in-
stance, revolves around the fact that once [third-
generation] networks get good enough, this
idea that I can access any song in the world

music has gone way up.

What are you looking for in a company be-
fore investing?

The challenge in the music business has al-
ways been distribution. Historically it was
brick and mortar. But the distribution model
is changing and even the labels haven't fig-
ured it out yet. You also have a situation with
Apple where you have a dominant player. So
we spend a lot of time when looking at invest-
ments in this space [determining] whether a
company has figured out a way around dis-
tribution in acquiring customers. Technol-
ogy is important too. But technology without
ananswer to the distribution question is hard.

Doesthe greatest opportunity lie in mobile?
I think so. The thing about mobile that's pow-

cause you're captive. All you're
doing is driving and listening. It's a power-
ful medium. As that moves from terrestrial
radio to digital and maobile, it's going to open
up tremendous opportunity. We're still in the
early days in terms of the opportunity.

Are there any areas you're avoiding?

The thing about the startup business is
that it’s very hard to speak generally about
stuff that's great or not great because so
much of it depends on the individual com-
pany. I'm hesitant to say one space is not
interesting, because once you meet an en-
trepreneur and you dig under the covers
of what a particular company is doing,
even if it seems at the surface level that
it's not interesting, you don't know until

you dig in.

What advice would you have for any new
companies and entrepreneurs contem-
plating entering the music market today?
A few different things: Do you have a great serv-
ice that's highly differentiated versus what's al-
ready out there? Ifit's justincrementally better,
it's not thatinteresting. It's got to be revolution-
arily better. The second thing is distribution.
How are you going toacquire customers and do
so cheaplyand easily? And third, is there some
reason, structurally, why the dominant players
in this space aren’t going to be able to squash
you? The iPhone is a great phone, but there’s
still 709 of the market out there that doesn't
have a solution nearly as compelling. So if you
can delivera seamless music service to that other
70%, that's a big market. It's unlikely Apple is
going to own the entire market. —AB
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EMIBY AMILE

THE PUBLISHERS

Publisher Breaks Away With Largest Share

Of Top100 U.S. Airplay Songs

EMI Music Publishing trounced its rivals during the second
quarter, snaring a market-leading 21.1% share of the 100 most
popular U.S. radio airplay songs.

That marked the first time that the publisher has captured a
20%-plus share since first-quarter 2008, when ithad 21.4% of the
top 100 airplay songs. And it represented a nearly
eight percentage-point lead over second-place
Sony/ATV Music Publishing, which had a 13.4%
share during the three months ended June 30.

EMI claimed a piece of 43 of the second quar-
ter's top 100 airplay songs, including the top three
songs of the period: “Nothin' on You" by B.o.B fea-
turing Bruno Mars, Rihanna's “Rude Boy” and
“Break Your Heart" by Taio Cruz featuring Lu-
dacris, respectively. Although the publisher had
a share of three fewer top 100 songs than in the
prior quarter, its second-quarter share was up from 18.5% in that
period and up from the 17.3% it tallied in second-quarter 2009.

Radio airplay is calculated based on the overall top 100 de-
tecting songs from 1,515 U.S. radio stations that Nielsen BDS
monitored electronically for the period of April 1-June 30. The
Harry Fox Agency researches the publishers’ split for each track

TOP10 PUBLISHERS
AIRPLAY CHART

Publishers
Place

to calculate their share of those songs.

By dropping to second place, Sony/ATV saw its share of the
top 100 songs plunge from 19.5% in the first quarter and slip
from 14.29 in the second quarter of last year. The publisher had
ashare of 30 of the top 100 songs, down from 34 in the first quar-
ter this year, including Jason Deriilo’s “In My
Head" at No. 7, Ke$ha's “Your Love Is My Drug”
at No. 8 and Lady Gaga’s “Alejandro” at No. 10.

Warner/Chappell Music ranked third for the
second straight quarter, with a 12.1% share, down
from 12.5% in the first quarter and 14.1% in the
year-earlier period. Warner had a share in 30 songs
that made the top 100, including Lady Antebel-
lum's “Need You Now" at No. 4, “In My Head"
and the No. 12 tune, B.o.B's “Airplanes,” featur-
ing Hayley Williams.

Coming in at fourth place for the second quarter in a row
was Universal Music Publishing with a 10% share, down from
12.3% in the first quarter and 11.9% in the second quarter of
last year. Universal had a share in 33 top 100 songs, one less
than in the prior quarter, including “Nothin’ on You,” “In My
Head" and the No. 9 song, the Script’s “Breakeven.”

Meanwhile, Kobalt Music Group captured an 8.3% share in
the second quarter, finishing fifth for the ninth consecutive quar-
ter and matching its previous best in fourth-quarter 2009. Its
second-quarter share also marked an advance from 7.8% in the
first quarter and 7.4% in the corresponding period of 2009. In
the second quarter, Kobalt claimed a share in 17 top 100 songs,
up from 12 in the prior quarter, including “Your Love Is My
Drug,” “California Gurls” by Katy Perry featuring Snoop Dogg
at No. 13 and the Black Eyed Peas' “Imma Be” at No. 14,

BMG Rights Management ranked sixth in the second quarter
with a 7.7% share, making its debut on the top 10 publishers air-
play chart. Its chart showing was fueled by its recent acquisitions
of Stage Three Music, Cherry Lane Music Publishing, the Adage
IV catalog and Crosstown Songs America. BMG had ashare of 13
of the top 100 songs, including “OMG” by Usher featuring Will.i.am
at No. 5, “Breakeven,” “Imma Be" and the No. 21 track, “Carry

TOP10 COUNTRY
PUBLISHERS AIRPLAY CHART

RANK  PUBLISHER NAME MARKET SHARE RANK  PUBLISHER NAME MARKET SHARE
EMI MUSIC PUBLISHING 211% SONY/ATV MUSIC PUBLISHING 12.8%
2 SONY/ATV MUSIC 13.4% 2 UNIVERSAL MUSIC 10.5%
PUBLISHING PUBLISHING GROUP
3 WARNER/CHAPPELL MUSIC 121% 3 WARNER/CHAPPELL MUSIC 9.7%
4 UNIVERSAL MUSIC 10% 4 WORDS & MUsIC 9.2%
PUBLISHING GROUP COPYRIGHT ADMINISTRATION
5 KOBALT MUSIC GROUP 8.3% 5 EMI MUSIC PUBLISHING GROUP 9.1%
6 BMG RIGHTS MANAGEMENT 7.7% 6 BIG LOUD BUCKS 5.9%
ADMINISTRATION
7 BUG MUSIC/WINDSWEPT 4.5%
HOLDINGS 7 BUG MUSIC/WINDSWEPT 3.9%
HOLDINGS
8 CHRYSALIS MUSIC GROUP 3.2%
8 BMG RIGHTS MANAGEMENT 3.79%
9 WORDS & MUSIC 2.5%
COPYRIGHT ADMINISTRATION 9 EVERGREEN COPYRIGHTS 3.76%
10 EVERGREEN COPYRIGHTS 1.8% 10 BECKY POMMER-JONES 3%

ADMINISTRATION
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BUOLB: WIZ GOOD: KESHA: KEVIN MAZUR/WIREIMAGECOM

Wish right now: B.O.B co-wrote No. 1 airplay song 'Nothin'
on You' (featuring Bruno Mars) and "Airplanes’ (featuring
Hayley Williams), making him one of the top 10 songwriters
of the second quarter.

Out,” by Timbaland featuring Justin Timberlake,

Coming in seventh was Bug Music/Windswept Holdings,
which tallied a 4.5% share, up from 3.6% in the prior quarter
and 4.2% in the corresponding period last year. Bug had a share
in nine songs in the top 100, up from eight in the prior period,

MAKEITPOP

The four major music publishers’ quarterly share of the
100 most popularU.S. radio airplay songs.

including “Nothin' on You,” “Billionaire” by Travie McCoy fea- 5
turing Bruno Marsat No. 23 and George Strait's “1 Gotta Get
to You” at No. 37.

Ranking eighth was Chrysalis Music Group, with a 3.2%6 share,
returning tothe top 10 for the first time since first-quarter 2008,
when it placed with a 29 share. Chrysalis landed seven songs
in the U.S. top 100 radio songs during the second quarter, in-
cluding “Rude Boy,” “Break Your Heart,” Drake’s “Find Your

]

Love” at No. 33 and four other songs itacquired through its pur-
chase of §1 Songs.

Words & Music Copyright Administration finished ninth in
the second quarter with a 2.5% share, up from 1.7% in the first
quarter. It had a share of five top 100 airplay songs, including
“Need You Now” and Jason Aldean’s “Crazy Town™ at No. 35.

Evergreen Copyrights ranked 10th in the second quarter
with a 1.8% share, down from 2.1% in the prior quarter. Ever-

MARKET SHARE

-

L~
i

g

green had a share in four top 100 songs, including the No. 27
track, Miranda Lambert’s “The House That Built Me.”
Among country publishers, Sony/ATV Music topped the rank-
ings for the second quarter in a row, garnering a 12.8% share of
the top 100 country airplay songs at 192 stations monitored by
Nielsen BDS. Its share was down 14.7% in the first quarter.
The top songwriter of the second quarter was William

“Will.i.am" Adams, who wrote the Peas’ “OMG” and co- W%
wrote the group’s “Imma Be,” “Rock That Body” at No. 49
and “I Gotta Feeling” at No. 53. Lady Gaga ranked second
among songwriters in the quarter, based on three top 100 air-
play songs that she co-wrote: “Alejandro” and “Bad Romance”
at No. 24 (both co-written with Nadir “RedOne” Khayat)
and the No. 11 song, "Telephone,” which she co-wrote with
four other writers. wean
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RANK ARTIST

01'08 0208 0308 04’08

TOP10 AIRPLAY SONGS

RANK SONG

“NOTHIN’ ON YOU,”
B.O.B FEATURING BRUNO MARS

REBELROCK/
GRAND HUSTLE/ATLANTIC

Ranking based on the numbor of ys each sooguriter had smong thw ovaenl o 100
Wectronically monitored by Mistes o B0 24 ey e iy, wareen days g COMpanyi
hsher sirclay cherts, 14 raniing eset e i Secourt it ki 35S am0n SoNGWRErS 1or & Ghven 360G, bul rather SwDES cradis
ted songwrier.

STEFANI GABRIELLA 2 “RUDE BOY,” SRP/DEF JAM/IDIMG
“LADY GAGA” GERMANOTTA RIHANNA
CHRISTOPHER 3 “BREAK YOUR HEART,” MERCURY/IDJMG
“LUDACRIS” BRIDGES TAIO CRUZ FEATURING LUDACRIS
RYAN “ALIAS” TEDDER 4 “NEED YOU NOW," CAPITOL NASHVILLE/CAPITOL
LADY ANTEBELLUM
NADIR “REDONE” KHAYAT
5 “OMG,” USHER FEATURING WILL.I.AM LaFACE/ILG
AUBREY “DRAKE” GRAHAM
6 “HEY, SOUL SISTER,” TRAIN COLUMBIA
BOBBY RAY “B.O.B"
SIMMONS JR. 7 “IN MY HEAD,” JASON DERULO BELUGA HEIGHTS/WARNER BROS.
| ANDREW FRAMPTON 8 “YOUR LOVE IS MY DRUG,” KEMOSABE/RCA/RMG
KE$HA
4 KESHA SEBERT
9 “BREAKEVEN,” THE SCRIPT PHONOGENIC/EPIC
BRUNO MARS
10 “ALEJANDRO,” STREAMLINE/KONLIVE/
B g e 0 i o LADY GAGA CHERRYTREE/INTERSCOPE

Fanking based on the number of aggregated plays each song hod a

LE15 L5 radio stations electronically monitored by Nielsen BDS
24 hours per day, seven days per week during the penod of April I-June 30.
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AlexDaKid

The British Songwriter/ProducerBehind
Two Of The Smashes Of The Season
Details His Path ToSuccess

BYMONICAHERRERA

Atlantic Records executives ar
A virtual unknown at the t

secutive weeks atop the chart. Botl

ongwriter is the furthest thing from hyperbolic.
it excited about things,” he says with classic English stoicism, when asked

50 as soon as | knew that he liked my beats, | was thinking, ‘How can | make
ion than it is now—what's the next step?

i for Alex Da Kid so far. As a 19-year-old growing up in London, Alexan-
ing with Fruity Loops software in his mother’s house to enrolling in col-
icing the future head of Polydor Records to give him a major-label in-

ined with Universal Music Publishing Group in February 2009,
f 2010, Alex Da Kid has since made a serious impact on the
the Billboard Hot 100, and Eminem’s “Love the Way You
ceived with his own artist Skylar Grey, has spent four con-

ially

lected as B.o.B and Emi 's sec-

ond singles by fans, who propelled each track to high sales when the artists' albums (“B.o.B Pre-

sents: The Adventures of Bobby Ray"” and “Ri

stopped downloading them.

VY, Iy) were d and never

In an interview with Billboard, the former soccer pro-turned-hitmaker talks about how he
got his start, reveals how “Love the Way You Lie" just made the cut on “Recovery"” and dreams

up a potentially mind-blowing collaboration.

How serious of a soccer player were you
before you started producing?

I went into it professionally when I was 17. 1
played the midfield and upfront, but then I got
injured. Because I'm tall and I grew really quickly,
I had this condition where my knee joints don't
grow as quickly. 1 also started getting a bit dis-
tracted with girls and started having arguments
with my manager. I just slowly lost interest.

When did you shift your focus to music?
1 was about 19 and still playing [soccer] semi-
professionally, but I knew I wasn't going be
doing that for the rest of my life. A friend gave
me a CD of [music software| Fruity Loops. |
started using it and just fell in love.

Do you remember what yvour first beat
sounded like?

1 thought it was amazing, but it was horrible.
Itwas just weird electro music. . . [ don't know
what it was. I'm sure | have some old Mini-
Discs of my old first beats in my mum’s house
in London. I didn't have any sort of concept of
the music industry back then. I'd played drums
in school and loved listening to music, but 1
wasn't into the making of it.

What was your next step?

1 decided to go to college for music and did a
sort of apprentice program with MTV. Then a
guy called Ferdy [Unger-Hamilton], who's now
the president of Polydor, did a talk at the uni-
versity, and [ begged him for work experience.
He gave me an internship at Island Records. 1
met alot of people through that and got intern-
18 |
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ships at the biggest studios in Europe.

In my second year at university, [ probably
came to America three or four times. I knew,
like, two people from MySpace in America
[laughs)]. The first time I slept on hotel room
floors, and then I had a second cousin thatlived
in Harlem, so | was staying there sometimes.

What was your first big break?

1did a song on Kardinal Offishall's album that
was my first placement in America. [ got that
through one of my good friends in England
who manages Estelle, and Kardinal would hang
out with Estelle a lot.

Swizz Beatz was one of the first top pro-
ducers to take you under his wing. What
was your initial meeting like?

I went to the studio for eight hours and played
him every beat I've ever made. He just kept being
like, “Play me another one, play me another
one.” [ remember leaving the studio at 9 o'clock
in the morning and thinking, “I've never done
that before. I've got a million tracks on my lap-
top, and I just played him every single one.”

How did you get signed to Universal Music
Publishing Group?

I had already made “Airplanes” and it was just
kind of floating around in the Atlantic build-
ing—they didn’t know who it would be for, be-
cause this was before B.o.B or Hayley [Williams]
or anybody got on it. | had a few offers from
people who wanted to sign me because they
knew that song would be pretty big, but [UMPG
senior director of creative affairs] Jessica Rivera

and | had the same lawyer, Scott Felcher. A big
part of me coming to America was to have a
good team—that was more important to me
than getting placements because | knew once
that was in place, everything else would hap-
pen. They're like another part of my manage-
ment, involved in everything I do.

How did “Love the Way You Lie" come about?
1 met Riggs [Shady Records senior director of
A&R Rigo Morales] in Jessica’s office, We went
back and forth for a while, and then “Airplanes”
happened and Em heard it and loved it, and he
wanted to get on it. Then he asked me if | had
anything else with a hook for him, and 1 sent
him “Love the Way You Lie.” We didn't know if
it was going to make the album or not, because
he had halfthe album already mastered and the
other half was getting mastered. | went in to
mix it with him, and Rihanna was in Dublin,
recording her part and sending it to us, We did
it in two days, and then two days after that the
album had to go to the pressing plant.

What's your reaction to the song’s success?
I'm not surprised at all by how people reacted
toit. I think it’s like classic Eminem mixed with
a different sound, and with Rihanna on it, it
just has all the elements.

My artist Skylar Grey worked on the song
with me—she’s signed to my production com-
pany, Wonderland Entertainment. Everyone
wants to sign her now, so we're working outa
deal toward the start of next year.

Now you're working with Rihanna on her
next album. How is it coming?

It's good. I'd say it's like a mixture of her two
sides. It's commercial, but at the same time
it's got an edge to it—it has substance. We

worked together about a year before “Love the
Way You Lie” in London, and obviously that

‘ ‘1 heard

‘Airplanes’ and
loved it, and
he asked me if
I had anything
else witha

hook for hi
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song has helped the people
around her and her label say,
“Oh, that's a big hit, we want
another one.” You know how
the music industry is.

Another high-profile sin-
gle you worked on with
Sean Garrett—Nicki Minaj's
“Massive Attack"—stalled
at No. 65 on Billboard's Hot
R&B/Hip-Hop Songs chart
and never made it onto the
Billboard Hot 100. What do
you think went wrong there?

They just pretty much took the track and did their
own thing, and I felt like it could've been a lot
differentif  was there. Now, obviously, that never
happens again. I'm producing and I'm there at
everystage, and thatdefinitely helps. Everything
is a learning experience. I did another song for
her, but I'm not sure if it's on the album or not.
I haven't really spoken to her for a while.

What's the status of your collaborations
with Rob Thomas and the Fray?

Rob started working with me before I had any
real success, after [UMPG executive of creative
for the East Coast] Evan Lamberg sent him my
tracks. We've got great chemistry and he writes
for other people too, so we've been putting down
ideas. The Fray are looking to do something a
little bit more beat-driven on their new album
after they were on the Timbaland album. Thaven't
been in the studio with them yet, but I think in
Septernber I'm going to make it happen.

Do you think about how you'll repeat or
top your early success?

I don't have any preconceived ideas like, * ‘Love
the Way You Lie' had a kick and a snare here,
50 I'm going to use the same kick and snare
here.” But the good thing is that I can get my
music to pretty much most people now. If [
think a song is perfect for Cher, [ can get it to
her. That's a great situation to be in.

Did you send a song to Cher?
Mo, I haven't, but that's a good idea. I should
make a song for Cher, right? A Cher/Lil Wayne

collaboration would be cool.

Would you be interested in working with any
U.K. pop artists, like Taio Cruz or Jay Sean?
I would be interested in anybody that has the
same ambition and drive as me—people who
have a fan base and a movement, who can sell
not just singles but can sell albums. [ have no
affinity to England. I'm not sitting here think-
ing about how 1 can make the next guy from
England the biggest thing in the world. [ just
care about the best music possible.

Is it true that you start every demo with
the line, “Shhh, Alex Da Kid is coming”?

Yeah, I say that so everyone will quiet down. If
you're playing my track in a loud room, people
will sit down and really take in my brilliance
and magnificence [laughs]. 1 started doing it
three years ago. Nicki [Minaj] kept it on “Mas-
sive Attack,” but most people try and take it off.
But the bigger I get, the more I'm going to make
people leave it on there. weas
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‘Chicks, Trucks

AndBeer’

Songwriting Trio The Peach Pickers
Harvest Hit After Country Hit

BY DEBORAHEVANS PRICE

Anywhere else, the name “Peach Pickers”
might conjure up images of farmers or fruit-
laden orchards.

Butalong Nashville's Music Row, it's quickly
become known as the name of country music's
hottest songwriting team.

“We're all from Georgia—it's known as the
Peach State and we all pick guitars, so itkind
of fell out one day,” Rhett Akins says of the
moniker he and co-writers Dallas Davidson
and Ben Hayslip adopted.

The three friends scored their first hitasa

songwriting trio in 2008 with Brooks & Dunn's
“Puta Girlin It,” which reached No. 3 on Bill-
board's Hot Country Songs chart. They also
collaborated on Jack Ingram’s 2009 top 10 hit,
“Barefoot and Crazy,” and Joe Nichols' “Gim-
mie That Girl,"” which topped the chart in May.

And the songwriting trio has three songs
on this week's ranking: Blake Shelton's “All
About Tonight,” which climbs one notch to
No. 5; Josh Turner's “All Over Me," which holds
steady at No. 12; and Nichols' “The Shape I'm
In," up eight places at No. 47. The trio also has

HeavenScent

Warner/Chappell
ScoresNinaRicciDeal
ForUnsigned Artist
BYRICHARD SMIRKE

Warner/Chappell Music U.K. hopes to deliver
the sweet smell of success to singer /songwriter
Florrie Arnold through an international ad
campaign for perfume brand Nina Ricci.

The unsigned 21-year-old Arnold is best-known
as the house drummer at U K. pop production
house Xenomania (Girls Aloud, Sugababes, Pet
Shop Boys). Now, reinvented as pop singer Flor-
rie, she’s to become the face and voice of the new
Nina Ricci fragrance Nina LElixir, which hits
stores Europe-wide this month.

In a break from traditional synch deals,
Warner/Chappell will handle a raft of unique
licensing opportunities connected with the
campaign and Arnold herself—including
image and likeness rights for the singer, who's
published by Xenomania, which is adminis-
tered by Warner/Chappell.

“It's a really interesting deal for a music pub-
lisher to do and one we're definitely going to
repeat because it expands the scope of our
rights,” says Jim Reid, senior VP of synchro-

nization in Europe at Warner /Chappell parent
Warner Music Group. “We're not simply a music
publishing company anymore. We're working
with multiple sets of rights and able to license
into the biggest campaigns in the world.”

The campaign is set to roll out in 60 inter-
national markets during the next year, with a
further two-year option. It starts Sept. 17 in
France with a 30-second TV spot featuring
Arnold walking through a fantasy landscape
singing a Xenomania-produced cover of
Blondie’s 1979 hit “Sunday Girl.”

The ad and an accompanying print and on-
line campaign will roll out across Europe and
Canada this fall before launching in Latin Amer-
ica, Russia, the Middle East and Asia in early
2011. The company hasn't finalized its U.S.
launch plans for Nina U'Elixir.

Nina Ricci brand director Margerie Barbes
Petitidentifies females aged 15-25 as the cam-
paign’s target demographic. Arnold, she adds,
was chosen because of “her musical creativity
and her innovative elegance.”

Having recruited New York advertising
agency Grey Group to produce the Nina L' Elixir
campaign, Nina Ricci initially reached out to
music publishers and labels for a straight music
synch before Warner/Chappell won out with

seven cuts on forthcoming albums by Tim Me-
Graw, Colt Ford, Craig Morgan, Frankie Bal-
lard and Kevin Fowler.

Much as productionsongwriting teams the
Matrix and the Neptunes have done in pop
and hip-hop, the Peach Pickers have succeeded
in establishing themselves as a hitmaking
brand name in country. Akins and Davidson
are signed to EMI1 Music Publishing, while
Hayslip is with This Music Publishing, a
Warner/Chappell joint venture with songwrit-
ers Tim Nichols and Connie Harrington and
This Music GM Rusty Gaston.

“Chicks, trucks and beer,” Akins jokes, when
asked what he and his colleagues tend to write
about, “We used to set out an album of Hank
Williams Jr. and we'd say, ‘If Hank wouldn't
say it, we ain't saying it.” "

Akins and Hayslip first wrote songs together
when they were teens in Valdosta, Ga. Akins
moved to Nashville in 1992, where he realized
his dreams of becoming a bona fide country
star with hits like “That Ain't My Truck,” which
peaked at No. 3 on Hot Country Songs in 1995,
and “Don't Get Me Started,” which topped the
ranking the following year,

Hayslip moved to Music City in 1994 to
pursue a songwriting career, scoring his first
hit with Jeff Bates’ “Long, Slow Kisses,” a top
20 single in 2005. By 2004, Albany, Ga., na-
tive Davidson had also moved to Nashville,
where he quickly made his mark as a song-
writer, co-penning Trace Adkins’ 2006 No. 5
country hit, “Honky Tonk Badonkadonk,” and
collaborating with writers like Akins, Jamey
Johnson and Randy Houser. In mid-2006,
Akins and Davidson, who had already co-
written songs together, teamed with Hayslip
after Gaston suggested the three take a stab

at writing songs together.

“Our style started out really rural,” Akins re-
calls. “Everything we wrote at first was dirt
roads, beer and trucks. When Dallas met his
wife, the songs started becoming a little more
romantic. But we don’t write the slow, roman-
tic love songs. We still write about the dirt road
and the truck—we just put the girl in the truck.”

“Put a Girl in It" was already climbing the
chart when Gaston hosted a party in August
2008 to introduce the Peach Pickers to other
A&R executives and producers in Nashville.

“We had peach cobbler and ice cream and
gave away CDs,"” he says. “The only way you
could get the brand-new songs from these guys
was show up to this party.”

The CD distributed at the party contained
demos of 14 songs, including “Gimmie That
Girl,” “Barefoot and Crazy” and “The Shape
I'm In.” *You have to give credit where credit
is due,” Davidson says. “These guys [at EMI
and This Music] are the ones beating the
doors down.”

Hayslip, a father of three boys who coaches
his sons’ baseball, football and basketball teams
in his spare time, doesn't aspire to be a record-
ing artist. Akins and Davidson just recorded
analbum together that will be distributed and
marketed by Warner Music Nashville.

“We'd like to write them all together, butlife
gets in the way,” Akins says. “Ithas turned out
that each of us has missed out on a cut because
we were out of town and the other ones will
[say], “Well, that's about a halfa million-dollar
dove hunt you went on there.” "

The trio has developed a musical chemistry
that's paid off handsomely. “I realize that the
hotter Dallas gets,” Hayslip says, “the hotter
Rhett gets, the hotter I get.” e

its expanded pitch for Arnold.

Nina Ricci and Grey made the choice of the
Chrysalis-published Blondie song “Sunday
Girl,” Reid says, but Warner/Chappell owns
the soundtrack’s master recording rights. Al-
though it currently doesn’t have any commer-
cial release plans, a three-minute video of
“Sunday Girl" will be available on Arnold’s wel-
site and Nina Ricci digital platforms globally.

“We're trying to make synchronization a key

www americanradiohistorv. com

part in breaking our artists and helping them
toreach a platform where they can achieve suc-
cess in record sales,” Reid says. He notes that
negotiations are already taking place for sim-
ilar multirights deals for other Warner/Chap-
pell talent, but declines to reveal further details.
“Breaking new music on a platform thatisn’t
coming from a talent show is incredibly diffi-
cult nowadays,” says Xenomania chief Brian
Higgins, who calls the ad a “great opportunity
to direct traffic to Florrie's social media.” In ad-
dition to her website, Arnold maintains the req-
uisite social networking accounts at Facebook,
Twitter, MySpace and Flickr.
Warner/Chappell, Xenomania and Nina Ricci
wouldn't comment on the deal's financial terms.
Major labels have expressed interest in releasing
the debut album that Arnold is currently record-
ing, Higgins says, adding that he anticipates a
deal being inked soon after the Nina Ricci cam-
paign launches. Warner Music wouldn't com-
ment on whether it has made an offer.
Higgins also says negotiations are under
way with several “management heavyweights”
to represent Arnold. “We need a bigger part-
ner now because she is becoming very hot as
an artist,” he says. “We need the ability to react
internationally to this.” e
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grsification: Primary Wave

ing owns the Camplified

ges concerts at summer

dusic Publishing licensed

5 songs to the hit musical

8y Boys' (top right) and was one of
iroadway production’s investors.

sored by 1-800-Mattress, featured head-
liner Every Avenue of Fearless Records and
supporting acts Sing It Out Loud, the Se-
cret Handshake and There for Tomorrow.
The tour was an outgrowth of a marketing
campaign with the motel chain in 2009,
when the two companies held a contest for
touring bands to win six weeks of free lodg-
ing at Motel 6 locations.

In another live-music venture, Primary
Wave is the owner of Camplified, which or-
concerts at summer camps. This
“amplified tour, featuring Atlantic

gani:

year's

artist Cody Simpson and other emerging
acts, went to more than 30 camps and was
scheduled to conclude Aug. 13.

The 9-year-old tour, which was founded
by alternative venue tour organizer Aimee
Berger and acquired by Primary Wave in
2008, “has made money every year,” Shukat
says. In addition to collecting fees from
campgrounds, Camplified has about a dozen
corporate sponsors, including Scholastic,
Penguin Young Readers, Edison Learning,

Samsung Electronics and Cartoon Network,
that are interested in targeting teen and
tween demos.

Primary Wave has also established a pres-
ence in artist management, forming a se-
ries of joint ventures with managers under
the Primary Wave Talent Management ban-
ner. The publisher partnered in February
with former OutKast manager Michael
“Blue” Williams, president of Family Tree
Entertainment, which manages Simpson,
Big Sean, Lords & Lady, Thundercatz and
Hard County. It also formed a joint venture
last year with Rick Smith of Wild Justice En-
tertainment and Scott Frazier of Overtone

We'llleave the light on:
EVERY AVENUE
headlined the Primary
! Wave/Motel 6 2010 Rock
& Yourself ta Sleep tour. P

Music Group, who together handle Taddy
Porter, Saving Abel, Crowfield, Brent James
and Volbeat. Primary Wave also has joint
ventures with David Simone and Winston
Simone, who manage 4 Troops and David
Garrett, and Jerry Blair, who handles Laugh-
ing Pizza and Ebony Bones.

“By leveraging our relationships with key
players in the music, television, motion pic-
ture and advertising industries,” Primary
Wave CEO Lawrence Mestel said when an-
nouncing the Smith/Frazier deal, “We will
be able to add significant value to the artists
signed to the new joint ventures.”

Meanwhile, publishers are also seek-
ing new opportunities in traditional li-
censing areas. EMI Music Publishing has
licensed songs for hit musicals “Mamma
Mia!” and “Jersey Boys.” But as it inter-
acts with the worlds of film and Broad-
way, “we want to get much more involved
in the brainstorming,” says Darnetha Lin-
coln M'Baye, EMI senior director and head
of film and stage licensing.

Under the right circumstances, EMT will
also invest in Broadway productions, as it

did with “Jersey Boys.” Similarly, Sony/
ATV Music Publishing chairman{CEO
Martin Bandier says his company would
consider getting involved in financing
shows “if we get the storyline right.” The
publisher licensed the use of Beatles songs
for the 2007 film “Across the Universe,”
which the company is hoping can be
adapted into a stage production.

“l always believed that all these things are
part of the charge of music publishing,”
Bandier says. “Now, maybe more people are
aware of the scope.” e

RightRound

Why More Publishers
Are LaunchingLabels

Music publishing has been a far more stable busi-
ness than making and releasing records. So why
are so many publishing companies—major and
indie alike—opting to start their own labels?

Sony/ATV's Hickory Records, Notting Hill
Music Group's Transmission Recordings and the
Bug Music/Kings of Leon joint-venture imprint
429 Records are just a few of the publisher-
owned labels that have emerged in recent years.

Some see it as a way to develop talent with-
out having to wait for labels to show interest.
Others say it's a way to provide services to older,
established artists who no longer need a label to
distribute music.

In addition to capturing revenue beyond
just songwriting royalties, such labels also en-
able their owners to secure both publishing
and master-rights fees in synch deals. Peer-
music produces master recordings in order to
develop talent and control both sides of asynch
license, according to Kathy Spanberger, Anglo-
American region president for peermusic.

“We used to be able to develop new talent
without owing master rights,” she says. “But
these days, because Internet } and film,
TV and advertising promotion is such an impor-
tant part of development, we need to own or
administer the masters as well in order to ex-
pand the development opportunities and ease
the licensing issues.”

In other instances, peermusic has produced
albums for established acts, as it did for Latin
tropical artists Carolina La O and Melina Leon.
Each released albums in May that were distrib-
uted digitally by peermusic, with Select-O-Hits
handling CD distribution. Under those deals,
the publisher allocated part of the money it
would’ve paid as an advance toward radio and
concert promotion and online marketing, Span-
berger says.

Motting Hill Music started Transmission
Recordings last October “mainly as a reaction to
the dearth of good labels currently out there,”
Notting Hill chairman Andy McQueen says. “This
is not a case of publishers grabbing undeserved
extra shares—it is a huge commitment to main-
taining the flow to market of great music.”

Transmission released digital tracks in May by
the King Blues and Lil J. Other acts signed to
Transmission include Bodyrox, Rhythms del
Mundo and Ezcapade. The label has distribution
in Europe through Play It Again Sam and is look=
ing for licensing and/or distribution deals in North
America and Japan, McGueen says.

“Itis growing faster than anticipated,” he says,
“as aresult of the number of our publishing clients
who see our label as the most vibrant alterna-
tive route to the promised land.” =£C
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BDSCertified Spin Awards July 2010 Recipients:

4 700,000 SPINS
In The End/Linkin Park/Warner Bros.
You Belong With Me/Taylor Swift/Big Machine

4 500,000 SPINS
Big Yellow Taxi/Counting Crows/Geffen/Interscope
Hey There Delilah/Plain White T's/Fearless/Hollywood
Hey Ya/OutKast/LaFace/JLG
Second Chance/Shinedown /Atlantic

4400,000 SPINS
Black Horse & The Cherry Tree/KT Tunstall/Relentless/Virgin
Hey, Soul Sister/Train/Columbia
Love In This Club/Usher Feat. Young Jeezy/LaFace/JLG
Numb/Linkin Park/Warner Bros.
Stronger/Kanye West/Roc-A-Fella/Def Jam/IDJMG
Teardrops On My Guitar/Taylor Swift/Big Machine/Universal Republic
What Goes Around...Comes Around/Justin Timberlake/Jive/JLG

4 300,000 SPINS
Break Your Heart/Taio Cruz Feal. Ludacris/Mercury/IDJMG
Breakeven/The Script/Phonogenic/Epic
Day ‘N’ Nite/Kid Cudi/Fool's Gold/G.0.0.D./Universal Motown
Leavin'/Jesse McCartney/Hollywood
OMG/Usher Feat. will.i.am/LaFace/JLG
What I've Done/Linkin Park/Warner Bros.

4+ 200,000 SPINS

Alejandro/Lady GaGa/Streamline/KonLive/Cherrytree/Interscope
California Gurls/Katy Perry Feat. Snoop Dogg/ Capitol
How Low/Ludacris/DTP/Def Jam/IDJMG

4 100,000 SPINS
Rain Is A Good Thing/Luke Bryan/Capitol Nashville
Un-Thinkable (I'm Ready)/Alicia Keys/MBK/J/RMG
She Won't Be Lonely Long/Clay Walker/Curb
Your Decision/Alice In Chains/Virgin/Capitol

450,000 SPINS
All About Tonight/Blake Shelton/Reprise/WMN
Cryin' Like A Bitch!/Godsmack/Universal Republic
Did It Again (Lo Hecho Esta Hecho)/Shakira/Epic
Get Back Up/tobyMac/Forefront/EMI CMG
Half Of My Heart/John Mayer/Columbia
Hello Good Morning/Diddy & Dirty Money/Bad Boy/Interscope
Undo It/Carrie Underwood/19/Arista Nashville
I Like It/Enrique lglesias Feat. Pitbull/Universal Republic
Little White Church/Little Big Town/Capitol Nashville
Lose My Mind/ Young Jeezy Feat. Plies/CTE/Def Jam/IDJMG
Love The Way You Lie/Eminem Feat. Rihanna/Web/Shady/Aftermath/Interscope
Ride/Ciara Feal. Ludacris/LaFace/JLG
Ridin’ Solo/Jason Derulo/Beluga Heights/Warner Bros. IC] SCn
Somebody To Love/Justin Bieber/Island/IDJMG |
Your Love/Nicki Minaj/Young Money/Cash Money/Universal Motown

LONERATULATIONS
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BILLBOARD SPECIAL FEATURE: JAPAN

Still In The Game

TOKYO—Like an aging star athlete, Japan’s music
marketis losing its image of invincibility. And as
with most athletes, the statistics tell the tale.

Japan has shown precipitous drops in physical music sales
between the past two full-year sales periods that mirror simi-
lar declines in the United States and Europe.

However, this player is very much still in the game. For the
second year in row, in 2009 (the latest period for which full-
year figures are available), Japan topped the United States as
the most valuable physical-music market in the world.

According to IFPI, the value of physical music sales in Japan
in 2009 was $3 billion, compared with $2.6 billion in the States.

This is a widening of the gap between the two nations, In 2008,
Japanese physical music sales were worth $3.2 billion, surpass-
ing, for the first time, U.S. sales, which came in at $3.1 billion.
(The strength of the yen contributes to Japan’s strong results.)

However, according to two different estimates, the physical
music market has been dropping for some time.

The Recording Industry Assn. of Japan (RIA]), which tracks
the value of the production of physical music (including music
videos), reports that the market dropped 13% in 2009 and 9%
in 2008,

What's worse, according to Soft International Planning, a
music market analysis unit run by the same group that owns
SoundScan Japan, the value of sales of physical music in Japan
plummeted 27% in 2009 in a year-on-year comparison
with 2008,

In 2008, the production value of the market was ¥361.8
billion ($4 billion), a large drop from the high-water mark
of ¥607.9 billion ($5.8 billion, using the exchange rate at that
time) in 1998, and in 2009 value was down to ¥316.5 billion
($3.6 billion), according to the RIA].

In another blow to the industry in
2009, the digital market, which had )
been exhibiting growth for the last five
years, was nearly flat. '

In 2008, digital music value in-

creased 20% over 2007, jumping to I r
¥90.5 billion {$997 million). But in

Big in Japan (clockwise from
left): HILCRHYME, IKIMONQE
and HIDEAKI TG

Japan Remains No. 11In
Physical Music Sales
Despite Big Drop

BY ROB SCHWARTZ

when the overall market was worth ¥452.3 billion ($5 billion).

Universal Music Japan (UM]} CEO Kazuhiko Koike is san-
guine about the downturn.

“1 felt sure what happened in the Western markets would
happen in Japan,” he says. “But let us not forget that the phys-
ical music sales in Japan are still No. 1 in the world.”

With this in mind, Koike stresses that UM] is honing its
physical sales strategies.

“We believe physical still forms the basis of our business
and make a well-thought-out effort to
maintain it,” he says. “One strategy is

) to increase physical sales to consumers
whaose lifestyle does not have much to
do with digital music downloads. There
are 42.8 million consumers in the mid-
dle-age to senior age range of 40-64 in

2009, value inched up to only ¥91 bil- L :]

Japan, and this is a very promising mar-
ket segment for us” since they still buy

lion ($1 billion).

Looking at the physical and digital
music figures together, the total mar- 1 |
ketwas worth ¥407.5 billion ($4.6 bil-
lion), down nearly 10% from 2008

www americanradiohistorv. com

physical recordings.

) The strategy has paid off for UM].
) The label's biggest-selling album for

- the first half of 2010 was Hideaki Toku-

naga's “Vocalist 4." It moved 600,000
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HANSHIN

Hanshin Contents Link Corporation
engages in the Billboard-affiliated business,
besides serving as a total business enterprise

centents unk  for entertainment industry.

Concert Promote

Presenting live experience in clubs,
hotels and outdoor

venues throughout Japan.

Soul Bird MUSIC SCHOOL
Specializing in gospel music and
providing the full fledged lessons
by instructors from overseas.
Schools are located

in Tokyo, Osaka and Fukuoka.

Broadcast, mobile website
and others

Broadcasts the home games

of Hanshin Tigers,

operates team's official mobile site
and publishing books.

Signage and

Display Production

Produces display billboard

not only for Hanshin Group companies,
but also other commercial facility.

Sales promotion & planning
Develops sales promotion and
planning utilizing Hanshin Tigers' logo,
members and team mascots.

Advertisement agency

Manages and sells advertisement displays
at Hanshin Koshien stadium,

as well as on Hanshin

electric railways and buses.

Billecard

Billboard Japan Charts

Official Billboard Japan Charts are receiving much attention
as reliable and accurate new guidelines for musical hits.

Chart Line-up

-Billboard Japan Hot 100

+Billboard Japan Top Albums

*Hot Top Airplay

*Hot Singles Sales

+Adult Contemporary Airplay

- Top Jazz Albums

*Top Classical Albums

- Top Overseas Soundtrack Albums

- Top Independent Albums and Singles

Billboard Japan Official Website

Billboard Japan Official Website covers not only international
charts and news translated in Japanese,

news and Japan original special contents.
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physical copies, according to the label. Toku-
naga is a crooner who gained fame in the '80s
and '"90s and remains popular with the demo-
graphic that Koike has targeted.

Sony Music Entertainment Japan (SME])
has sought to integrate its physical and digi-
tal market efforts to spur sales in both, but es-
pecially in the latter.

“In the Japanese market, physical and digi-
tal exist side by side,” COO of marketing and
distribution Kiyoshi Furusawa says. “A hit sin-
gle is generated by digital single track sales,
which together with other subsequent hit sin-
gles by the same artist
lead to physical album
sales. We see this as the
most important aspect
of our marketing strat-
egy whereby hit singles
are driven by digital.”

One example of this
is the success of iki-
monogakari, SME]'s
biggest-selling domes-
tic act between April
2009 and March 2010.
According to the label,
the band's single,
“Yell,” sold 1 million
digital downloads, Digital strategy:
which spurred parent JESIILIETS
album “Hajimari no E:;i:g'&ﬂggm
uta,” the group's third [ZVIVEYATTY

full-length effort, to
move 650,000 units.

Keith Cahoon, former CEO of Tower Records
Japan and now CEO of music publisher/con-
sultancy Hotwire K. K., says that the disappoint-
ing overall physical results in 2009 don't signal
the end of CDs in Japan.

“Digital is the more convenient format for
consumers, but lots of people [in Japan] still
want physical goods, especially if they have
good packaging, like attractive artwork, liner
notes, lyrics and credits. Historically, Japan-
ese packaging has been among the best in
the world.”

UM] also integrates its physical and digital
sales strategies, depending on the genre. It
has had tremendous success in marketing hip,
R&B-inflected |-pop to tech-savvy, younger
consumers, mainly through mobile down-
loads, which dominate digital sales in Japan.

For example, the GReeeeN track “Kiseki,”
released in May 2008, has sold 10.5 million
digital copies, according to the label. The band
continued its digital success in 2009 with
“Haruka,” which was the RIA] Gold Disc
Awards’ song of the year and has moved 4.9
million units. In the first halfof 2010, Univer-
sal act Hilcryhme sold 4.5 million copies of its
track “Shunka Shutou.”

Despite these impressive sales figures for
certain UM] acts, 2009 was a watershed year
for the digital market in Japan, given its stag-
nant sales rate.

Sebastian Mair, co-founder/president of
Music Solutions and a consultant at music
publishing giant Fuji Pacific, attributes this
stagnation to software and hardware issues,
which are now affecting digital sales.

“Digital sales have problems in Japan,” Mair
says. “Given the layout of the menus, it's a pain
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to buy music on mobile phones in Japan, and
[the cost] is still over $3 a track, well over the
international average. There are reasons why
the floodgates aren't opening.”

However, with more than 113 million hand-
sets in use in Japan, up around 8 million from
last year, the potential for digital mobile sales
is immense.

Mobile-phone music store Reco Choku ac-
counts for 65% of total digital sales in Japan
and 90% of the mobile market, according to
the RIA]. Reco Choku president Yuichi Kato
understands the company needs to innovate
to drive sales further.

“We have to try to ex-
pand our customer base
... by providing services
to users with new de-
vices, such as smart
phones,” he says. “We'll
redouble our efforts in
one-to-one marketing,
focused on Club Reco
Choku members.”

Club Reco Choku
launched in December
2009 and now has 2.3 mil-
lion members. The serv-
ice offers information on
artists and rewards buy-
ers with points that they
can use for additional pur-
_— chases. The system cre-
ates profiles for each user
and offers music recom-
mendations based on those profiles,

Meanwhile, the ongoing decline of interna-
tional repertoire sales in Japan, unabated for
four years, stopped its slide. That market sec-
tor remained flat, instead. Foreign product ac-
counted for 22% of the market in 2009,
maintaining its 2008 position.

Nevertheless, Hostess Entertainment, an
international repertoire rights management
and marketing services firm, foresees growth
of 25% in its company revenue this year.

Hostess primarily represents international
repertoire in Japan. Its partners include V2/Co-
operative Music, Domino Recording, Beggars
Group and PIAS Entertainment Group.

“We come from alternative music back-
grounds, predominantly international,” Host-
ess founder Andrew Lazonby says. “We think
of ourselves as our consumer base, because
we are the same people. Hostess is a very
small core team [by Japanese standards],
which enables us to think and move quickly
with perhaps less restriction than some of the
larger entities.”

While continuing to market bands like Ra-
diohead, Arctic Monkeys, Pavement and the
Pixies in Japan, in the past six months Host-
ess has promoted other acts like the Drums,
Detroit Social Club, Delphic, Rox Warpaint,
Deerhunter and Chief.

“The focus within Hostess,” Lazonby says,
“is presenting and connecting an artist or a
body of work to the audience how we would
like to actually discover and receive it.
Developing a trust with our audience is para-
mount [to] building together a new space in the
market that's a bit more resilient to the nega-
tive market forces of the industry proper.”s-«
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BILLBOARD SPECIAL FEATURE: JAPAN

THE

ro
BY ROB SCHWARTZ

The summer music fest scene in Japan has exploded to include more
than 30 events, ranging from concerts hosting international headlin-
ers to stnall domestic and genre gatherings. Here's a quick primerto
five of the most important events.

FUJI ROCK

FufiRockFestivalcom

Fuji Rock Fest, held July 30-Aug. 1 this year, kicked off Japan's re-
newed interest in summer rock and pop festivals in 1997 when
promoter Smash took a huge risk and held the event on Mount
Fuji. In 1999, the fest moved to the tranquil Naeba Ski Resort in
Niigata prefecture, about 120 miles from Tokyo. The bash drew
123,000 in 2009, down from its peak attendance of 131,000 in
2006, but it remains the second-biggest one-location fest in the
country. There are five main stages and at least four lesser ones
of varying size, one of which is dedicated to new domestic acts.
The headliners this year included Muse, Massive Attack, Roxy
Music, Atoms for Peace and Them Crooked Vultures.

SUMMER SONIC
SummerSonic.com
Summer Sonic has snatched the crown as the leading summer

music fest near a Japanese metropolis, and perhaps in all of Japan.
Staged simultaneously near both Tokyo (Chiba Marine Stadium
and Makuhari Messe) and Osaka (Maishima Summer Sonic Osaka
Site), it draws some 300,000 fans annually. Promoter Creative Man
concentrates on booking big-name acts and cutting-edge bands that
are just breaking in Japan, and more than 130 groups were set to
perform on six main stages Aug,. 7-8, Headliners booked: Jay-Z, Ste-
vie Wonder, Taylor Swift, the Smashing Pumpkins, the Offspring,
Pavement and the Pixies. Wonder's son, Mumtaz Wonder—who is
signed to Universal Music Japan—will appear onstage with him.

ROCK IN JAPAN

RiJFesjp

Rock in Japan is organized by Japan's leading rock magazine,
Rockin’ On, and has become the country’s premier platform for
domestic rock acts. It's also Japan’s biggest one-venue bash, with
165,000 people pouring in for the 2009 event, outdistancing 2008
by 15,000 and representing its biggest turnout ever. The 2010 fest,
celebrating its 10th anniversary, was set for Aug. 6-8 with six stages,
one D] booth and more than 150 acts. While the fest is massive,
it's held at the relaxing Hitachi Seaside Park about 100 miles north
of Tokyo. Headliners this year go beyond rockers. Kreva and
Rhymester are both among Japan’s leading hip-hop artists, Per-
fume is on the edge of |-pop but adds some electronica into the
mix, Puffy is straight-up |-pop, and Yuki is one of Japan's most
distinctive vocalists on the scene today. Harder rock fans will mosh
to Come Back My Daughters and 9mm Parabellum Bullet.

RISING SUN

RSR.Wess.cojp

The Rising Sun Festival is perhaps the most “Japanese” of all the
major music fests in that it takes place in Otaru on the sparsely
populated northernmost main island of Japan, Hokkaido. The
60,000-plus fans who attend must make an extended and slow
journey (there is no Bullet train in Hokkaido) to party there. It's

a two-day bash set for Aug. 13-14. (The fest will eschew Aug. 15,
which is O-bon, Japan's traditional holiday to honor the dead.)
Rising Sun not only puts on an exclusively domestic lineup, but
offers many hidden gems from the country, from hard rock and
alternative to electronica, ska and hip-hop; cool acts like Japan’s
original hip-hop artists Scha Dara Parr; breakbeat maestros Tha
Blue Herb; and hard rockers Ogre You Asshole.

METAMORPHOSE

Metama.info

Metamorphose grew out of Tokyo's *90s dance music scene and
has evolved from a techno-based event to a fest that hosts many dif-
ferent genres, from techno and house to funk, post-rock and straight-
ahead rock'n’roll, Put together by the ever-present D] Mayuri Akama,
this is the fest's 11th year, and its attendance has held steady at
25,000 annually for three years now. It's held at Cycle Sports Cen-
ter in the town of Shuzenji on the lzu peninsula, which has been
ascenic hot-spring escape from Tokyo for centuries, being a mere
80 miles away. Taking place Sept. 4, the bash will be a fitting sum-
mation of the festival season in the Tokyo area and this year it has
a particularly international flavor with an impressive array of acts,
including Mogwai, Grandmaster Flash, Derrick May, Omar Ro-
driguez Lopez Group and Boredoms founder Eye. e

JASRAC

JASRAC acts as a go-between

JAPANESE SOCIETY FOR RIGHTS OF AUTHORS.COMPOSERS AND PUBLISHERS
(President Mamoru Kato)

for people who create music

and those who enjoy it.

3-6-12 Ushara, Shibuya-ku, Tokyo 151-8540 Jopan
Telephone:+81-3-3481-2121

. http://www.jasrac.or.jp

!

Fooc+81-3-3481-2154
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ing our business
heir artistic and
In five previous
, 30 Under 30
d numerous 20-

eth executive stars to
watch. (Facebook founder Mark
Zuckerberg, then 23, was fea-
turedin 2007.)

This year, once again, you
helped create this list. Our read-
ers submitted nearly 200 nomi-
nations at Billboard.biz. Then
a team of Billboard editors re-
viewed every eligible nomination
and numerically ranked the nom-
inees according to their achieve-
ments in the past 12 months and
the nominees’ leadership within
the broader industry, as described
in their nomination. The alpha-
betical 30 Under 30 list here rep-
resents the collective wisdom of
Billboard's editors.

As in previous years, it’s no-
table that many of this year’s
honorees are heading their own
companies, often in the digital
or branding space. Many others
are in the touring business,
which has proved to be one of
the more resilient music indus-
try sectors.

While certainly many outstand-
ing young executives did not make
our list, the nominations we re-
ceived affirmed the wealth of tal-
entrising through the music busi-
ness, a strong sign of promise for
the years ahead. —Thom Duffy

SPECIAL FEATURE

Josh Arnold

" Entertainment manager, Best Buy

Josh Arnold, 29, has managed local buying at
120 Best Buy stores throughout the Southwest
for titles passed on by the Best Buy central buy-
ing office in Richfield, Minn. But as his title sug-
gests, Arnold is more than a buyer. He's coordinated high-profile,
in-store appearances by artists throughout his region. Arnold
says the chain lands the best in-stores, because “we have the
ability to offer more than what the artists can get at our com-
petitors.” And since Arnold is based in Los Angeles, he has often
served as the face of Best Buy in that entertainment capital. Al-
though Best Buy, at press time, reported plans to phase out its
eight entertainment manager positions nationwide, Arnold
seems likely to take on another role at the chain, “It takes a spe-
cial person to be able to support and manage the demands of
corporate America and the entertainment industry,” says Cyndi
Bloom, former Best Buy director of entertainment, who nomi-
nated Arnold for the 30 Under 30 list. “Josh has proven a name
for himself and is viewed by his peers as a reliable partner in
many successful initiatives and promotions.”

Josh Briggs
Director of membership for pop/rock,
f ASCAP

Josh Briggs, 28, plays a key role at ASCAF, from

signing new songwriters to helping the organi-

zation set up its songwriting workshops, camps
and conferences, including the annual Create Music EXPO. He
moderates and participates in panels at various trade shows and
seminars and also speaks at colleges about ASCAP. The artists,
songwriters and producers that Briggs has signed to ASCAP in-
clude the Temper Trap, Fleet Foxes, Band of Horses, Fitz & the
Tantrums, the Henry Clay People, Local Natives, Luke Walker,
Christian TV, NeverShoutNever, the Entrance Band, Switch,
Tim Anderson, Active Child and Drew Seeley, Briggs is also in-
volved in the Artof Elysium's “Elysium Sessions” series, a char-
ity venture that encourages artists and musicians to give lessons
and workshops on how to write lyrics or play songs and donate
time to children’s hospitals.

www americanradiohistorv. com

Josh Builder

VP of product development and
operations, the Orchard

Josh Builder, 28, joined the Orchard in 2006 and
oversees product strategy, product technology
design and content management and delivery.
He played a key role in setting up the Orchard's mobile retail op-
eration in Asia. That success led to an exclusive licensing and
merchandising partnership with China Telecom. Closer to home,
Builder helped build V.E.C.T.O.R., the Orchard's proprietary
content ingestion system (allowing the upload of files) as well
as its distribution infrastructure, which distributes more than
2 million music tracks and 5,000 hours of video content to more
than 750 Internet and mobile retail outlets worldwide. The re-
sult: annual revenue of $62 million. “Building one of our indus-
tries' leading Internet and mobile content distribution networks
is the achievement | am most proud of up to this point,” he says.
Builder also serves on the board of the Digital Data Exchange,
an organization dedicated to developing and maintaining com-
munications standards to support the digital distribution of con-
tent globally.

Ben Cockerham

CFO/chief strategy officer, RightsFlow
Music licensing and royalty payment service
provider RightsFlow is a company on the move,
led by co-founders Ben Cockerham, who acts as
CFO/chief strategy officer, and Patrick Sullivan,
who is president. It reported revenue that was up 405% in first-
quarter 2010, compared with the same period of 2009, while the
number of clients has grown from 1,500 to 10,000. Cockerham,
29, has guided the company into background music, interna-
tional rights clearance and reporting, master clearance, mobile
clearance and user-generated content clearance. As RightsFlow
has grown, Cockerham has helped shape industry discussions
of copyright in the digital age. A graduate of New York Univer-
sity's Stern School of Business, Cockerham met Sullivan at eMu-
sic, where they conceived RightsFlow. “We thought there had to
be a simpler way to license music and pay royalties,” he says.
“And, lo and behold, there was.”
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Karimah Day
President/C0OO,
Sir Groovy

~

" Karimah Day, 29, not only helped
found the Sir Groovy music
synch licensing company, she

also collaborated on the software thatallows TV,

film, ad and game creators to search the firm's
12,000-song database to find the right music for
their projects. Day had been a partner in the bou-
tique investment firm Radical Funds in San Fran-
ciscowhen she and Radical's founder, Vic Sarjoo,
co-launched Sir Groovy in beta form in October
2009. The site represents 300 labels in nonexclu-
sive arrangements and soon will have their total
repertoire of 50,000 songs in its database. Users
can search using “sounds like” buttons, and Day
says the software thinks like a music buyer. Day
began her music career working at Roc-a-Fella
inits Rocawear merchandising line. She says Sir

Groovy's link to indie-label catalogs and ability

to license masters as well as synch rights gives it

an advantage over competitors. In the past 12

months, the company says, it has signed up clients

including ABC, CBS, NBC, Viacom, Nickelodeon,

MTV, Will Ferrell, ESPN, Malibu Rum, Amstel

Light, AT&T, Young & Rubicam and Nintendo.

Priyva Dewan

U.S. label manager,
Warped Records

Globe trotter Priya Dewan, 28,

an Indian citizen born in the

Philippines and raised in Sin-
gapore, has helped take Warp Records from rel-
ative obscurity in the United States to a position
as one of the leading indie tastemakers. “1 am
extremely proud and grateful to Steve Beckett,
the owner of Warp, for trusting me in this po-
sition of running Warp's North American op-
eration at such a young age and being given this
great opportunity with all the responsibility it
entails,” she says. “My proudest moment in this
position was definitely the No. 8 debut of Griz-
zly Bear's ‘Veckatimest' on [the Billboard 200],
as that was my first major commercial success
as label manager and a first for Warp in the
U.5." Dewan also helped negotiate two lucra-
tive distribution deals for the label in the United
States and Canada and hosted Warp20, a series
of concerts and screenings celebrating the
label's 20th anniversary. She is also an active
member of the American Assn. of Independent
Music and is expected to be elected to the orga-
nization's board in the near future,

Kristina Grossman

A&R coordinator, Umv?rﬁ;al Republic Records;

Founder, Rock for Hea

Kristina Grossman, 24, came straight out of Northeastern Uni-

versity to Universal Republic’

s A&R department and has al-

ready signed a number of acts, including the Limousines, Atomic
Tom, Hit the L|ghts and Stephen Jerzak, all of which are due to

entire
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release albums later in 2010 or in 2011. She
also does the day-to-day A&R for the

Universal Republic roster, work-

ing with such acts as Owl City, Anber-
lin, Damian Marley & Nas, Lil Jon,
Godsmack, Jack Johnson, the Lonely
Island and Enrigque lglesias. Gross-
man founded the nonprofit Rock for
Health in 2007 to advocate for health
and preventative care for musicians.

To date, the organization has
helped more than 300 bands
secure health coverage.
“One of my favorite nick-
names that | have ac-
quired is ‘health-care
angel,” " she says. “It's
an honor to be able to
help keep musicians
healthy that risk
their lives to create
art for the world.
Nothing compares
to the feeling you
get when some-
one tells you that
you helped save
their lives.”

Brittany
Hodak

Account supervisor of
entertainment, Fathom
Communications

Brittany Hodak, 26, has boosted
Fathom Communications’ entertainment mar-
keting business by more than 25%, says Marcus
Peterzell, Fathom's managing director for enter-
tainment marketing. Her clients have included
Johnson & Johnson, LG and Navistar. With Wal-
mart and Condé Nast, she launched a multimil-
lion-dollar, cross-platform marketing campaign.
That initiative included two special editions of
Self magazine, with one distributed at Lilith Fair
by tour sponsor Johnson & Johnson, and also a
CD with 15 Lilith artists, sold exclusively at Wal-
mart. Also this year, Hodak executed an on-pack
promotion for o.b., Stayfree and Carefree prod-
ucts, placing digital download codes on 1.5 mil-
lion packages. Hodak's activities have also
included securing synch licenses for national TV
ad campaigns for brands including Brita, Kings-
ford, Navistar and Hasbro.

Fay Hoyte
Marketing manager,
Virgin Records U.K.

Fay Hoyte, 29, has brought the
“Good Times" to Virgin U.K.—
A literally. That Ne. 1 U.K. hit by
Roll Deep has sold 297,000 units, according to
the Official Charts Co. Hoyte was the product
manager for the campaign, focusing on video
channels where the track first took off. She also
worked onanother 2010 U.K. No. 1, Katy Perry's
“California Gurls.” Recruited from Ministry of
Sound by Virgin president Shabs Jobanputra,
Hoyte aversees a roster that includes Empire of
the Sun and Deadmau5. She liaises with Dead-
mau5's management on many aspects ofhis 360-
degree deal, notjust recordings. “It's refreshing
to find other ways to get to the fans,” she says.

Laur
Hutfless

Music sponsorship
executive, Creative
Artists Agency

Laura Hutfless, 28, has driven
partnerships between Creative Artists Agency's
Nashville artists and national brands, includ-
ing Zac Brown Band and Ram Trucks, Martina
McBride and Sunny D, Jewel and Country Fi-
nancial, and Rodney Atkins and Kraft's Velveeta
Shells & Cheese brand. All focus on exposure
for the artist and connection for the brands to
their fans. “Letters for Lyrics” is a multimillion-
dollar cause marketing program that allows

fans who write letters to U.S. soldiers to ex-
change them at Chrysler, Dodge, Jeepand Ram
Truck dealerships for a “Breaking Southern
Ground” CD featuring Zac Brown Band and
others, Hutfless credits the “diversity and depth”
of the CAA roster, along with the agency’s “tearn
approach,” for the success of these deals. “1love
the challenge of creating customized multifac-
eted artist/brand partnerships and the reward
of seeing them come to life on a national level,”
she says.
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Jamal Jimoh

GM, Ncredible
Entertainment

Before assuming the post of
GM at Nick Cannon’s Neredi-
ble Entertainment in June,
Jamal Jimoh, 29, served as director of digital
media at Island Def Jam. Launched under his
watch: ID]’s Teen Island division, focused on
developing digital and lifestyle marketing for
Justin Bieber and others. In his new post, Jimoh
oversees TV and film development, strategic
partnerships and branding ventures involving
Cannon as well as Ncredible's stable of young
artists. That roster includes Def Jam's Aaron
Fresh and Young Money's Cory Gunz, whose
new MTV reality show, “Son of a Gun," is
shooting now. “To be given the reins of a bur-
geoning entertainment company is exciting,”
Jimoh says. “I'min a place where [ can tailor as
well as sell the experience—instead of just sell-
ing the product itself.”

Natalie
ge

% European label manager,
Matador Records

Y Natalie Judge, 26, is helping

! Matador Records build a Euro-
pean presence to rival its U.S, profile. She scored
a notable success last year with Sonic Youth's
“Eternal,” which sold some 75,000 copies across
Europe, including U.K. sales of 13,000, which
exceeds the sales of the band’s last major-label
release, 2006's “Rather Ripped” (Geffen), ac-
cording to the Official Charts Co. Judge also has
signed Esben & the Witch, Matador’s first non-
North American act in a decade and the first
step toward building a European roster. Judge
herself, however, is most proud of her work with
Fucked Up, whose “The Chemistry of Comnmon
Life" album has sold more than 6,000 units in

the United Kingdom, according to the OCC.,
“Not bad for a band with zero radio play and a
name that most publications can’t even print,”

she quips.

Scott
‘DJ Skee’
Keeney

DJ/founder, SkeeTV

Scott “D] Skee” Keeney, 26,
started off as a D] when he was a teenager in
Minneapolis and moved to Los Angeles at the
behest of Loud Records/SRC founder Steve
Rifkind. He caught the executive’s eye by giv-
ing him a business memo “telling him what
he was doing wrong,” Keeney recalls with a
laugh. Keeney now DJs for KIIS Los Angeles
and for his four Sirius XM Radio shows, as well
as running multimedia music/marketing/pro-
duction site Skee.TV. In the past year, he's pro-
duced videos for Snoop Dogg and Chris Cornell,
as well as originating marketing campaigns for
Daimler-Chrysler and T-Maobile. “Sales are
down and people are down on the biz, but I'm
more excited than ever,” Keeney says. *
like this—when the music industry sees road
blocks—that it’s time for innovation.”

It's times
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Lucy

Kozak

Music marketing
executive, Creative
Artists Agency

Lucy Kozak, 26, works with pro-
moters, labels, managers, sponsors and ven-
ues to create strategic tour marketing
opportunities for Creative Artists Agency
clients, Kozak has played a key role in market-
ing and ticketing recent tours by Alice in
Chains, Chickenfoot, Cobra Starship, Dis-
turbed, Imogen Heap, Jeff Beck, Katy Perry,
REO Speedwagon, 30 Seconds to Mars, Yeah
Yeah Yeahs and many others. Her work with
Chickenfoot led to a gold-certified debut sold
exclusively at Best Buy and a sold-out 40-date
tour. “I learned early on the power of know-
ing who your fans are,” she says, "and it's great
to be part of a team that is passionate about
using this knowledge creatively.”

Imran Majid

Director of A&R,
Universal Republic
Records

Imran Majid, 28, has overseen

more than 30 recent recording
projects, including albums by India.Arie, Jay
Sean, Kevin Rudolf, K'Jon, Spose, Savage and
DJ Class. All told, Majid's projects have a com-
bined album sales total near the 1 million mark
in the last year, Universal Republic reports, Not
too shabby for aman who was an intern five years
ago. Imran also participates in events to boost
awareness of South Asians in the entertainment
industry. “I also want to grow in my role as not
just an A&R," he says, “but as a pivotal execu-
tive within our label.”

Alexander Ljung

Founder/CEO, SoundCloud

N Maggie
- Martin
Manager of music

resources for the West,
EMI Music Publishing

= . Maggie Martin, 27, upped her
game in the past year by handling EMI's rela-
tionship with “American Idol,” increasing
EMI’s catalog presence on the show by 33%
last year, Martin was key “in helping bring the
[*Idel"] Motown episode to fruition,” EMI
Group CEO Roger Faxon says. Martin attended
the Berklee College of Music intending to be
an artist but earned a degree with a focus on
songwriting and music business studies, "1
went to Berklee thinking I wanted to be an
artist,” she says, “but | decided it would be a
lot better to be on the business side.”

Beth Mason
Laird

Director of writer/
publisher relations,
BMI Nashville

Asacollege intern, Beth Mason
Laird witnessed a Keith Urban studio session
thatinspired her: “That'swhen [ fell in love with
the music business,” she says. Roles at BMG
and Windswept Music led her to BMI. Laird,
28, has made BMI a key partner with Belmont
University, has signed numerous writers and
launched the showcase series BMI Buzz at the
Baseman and East Side Sounds. BMI Nashville
VP of writer/publisher relations Jody Williams
says, “Beth’s enthusiasm and business acumen
have contributed to the success of BMI's
Nashville writer/publisher department, further
solidifying BM1's leadership role in the

Nashville music community.”

Patrick
Moore

e Director of events,
’ MAC Presents

.\r Patrick Moore, 27, made his
h mark as on-site sponsorship
coordinator for the 2007 Tim McGraw/Faith
Hill Soul2Soul tour, then worked with the
sponsors of McGraw’s Live Your Voice tour
ayear later. But Moore is also responsible for
a majority of MAC's bookings, including Van-
derbilt's annual two-day Rites of Spring con-
cert. MAC Presents president Marcie Allen
commends Moore for his work ethic and abil-
ity to deal with high-profile artists: I can al-
ways count on Patrick to get the job done
well, no matter how challenging the task at
hand may be.”

Brian Nolan
Senior director of
rhythm promotion,
Columbia/Epic

-2 Label Group

™ Brian Nolan, 29, joined Sony
in 2005 as associate director of rhythm mix-
shows, advancing to his current post last
summer. Beyond helping lead the charge at
radio for Beyoncé (six top 10 singles) and
other Columbia/Epic acts, Nolan has par-
layed his love of sports into a lucrative mar-
keting franchise for the group. Two of his
biggest gets: booking John Legend as a co-
host on ESPN's “Mike & Mike” and locking
in Train to perform before Major League
Baseball's 2010 Home Run Derby. “I've been
blessed to work with people who allowed me
to grow,” Nolan says. “They encouraged my
entrepreneurial mind-set.”

SoundCloud founder/CEO Alexander Ljung, 28, says he
wants his company, which launched in 2007, to do for
music files and musicians what Flickr did for photos and
photographers. Given the service’s rising popularity,
that’s an apt comparison. “The growth has been phe-
nomenal,” he says. “We've gone from unknown to one
of the world’s largest and fastest-growing audio plat-

forms in 18 months.” The Berlin-based service, which
provides tools for musicians to share and
collaborate on the Web, now has more
than 1.3 million registered users. In ad-
dition, 80-plus apps have been built
on top of the platform, which al-
lows SoundCloud users to connect
their accounts to creations across
several applications and websites.
SoundCloud received the 2010
digital artist tool of the year
award from MusicWeek and
was the new business winner

at MIDEM 20009.
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Andrew
Prince

VP of operations,
Venue Coalition;
director of operations,
Apregan Group

During the past year, Andrew Prince, 29,
has booked more than 100 concerts that
grossed $25 million-plus and sold 412,000
tickets for the arena members of Venue
Coalition. Working with promoter Jeff Apre-
gan, Prince played a key role in the devel-
opment of the coalition, a consortium of
venues in smaller and midsize markets, and
Apregan gave him the “green light to grow
the company” during the 2006 Billboard
Touring Conference. “And since 2006 we
represent over 50 arenas throughout North
America,” Prince notes.

gll | uaI ]Jean
arulio

Director of Marketing,
RED

Billie Jean Sarullo, 26, started
RED’s online marketing de-
partment in 2007 and has overseen its growth
as a division with its own identity, Stache Media.
It now handles all enline publicity, advertising
and social media marketing for RED's labels
and outside clients including C3 Presents,
Record Store Day and Spin magazine. Last year,
Sarullo moved into her role as Red marketing
director, where she oversees festival market-
ing and all retail marketing initiatives, includ-
ing promotions with Walmart, Best Buy and
Hot Topic. “These promotions have given us
an advantage over the competition and are key
to why labels come to—or stay—at RED," sen-
ior marketing VP Tony Bruno says. “Our labels
constantly come to Billie Jean as an authority
on many aspects of marketing, both on and of-
fline.” Sarullo also launched the company's
lifestyle representative program, which con-
sists of 50 college reps who are compensated
with college credits.

Seth Seigle

Music agent, William
Morris Endeavor
Entertainment

Shortly after Conan O'Brien an-
nounced in January that he'd
be leaving NBC, New York-based Seth Seigle,
29, was spearheading the comedian's success-
ful 42-date outing, the Legally Prohibited From
Being Funny on Television tour. Within days,
Seigle was in contact with O'Brien’s TV agent
at William Morris Endeavor Entertainment, ex-
plaining how the talk show host is “basically a
rock star and should really be out there to em-
brace the fans,” Seigle recalls. “Lo and behold,
it resonated with Conan and his team.” A grad-
uate of George Washington University, Seigle
began his career at Evolution Talent in 2002,
Twoyears later he joined William Morris as the
assistant to agent Sam Kirby and was promoted
to agent in 2005. Seigle now books tours for
such acts as Rufus Wainwright, Melody Gar-
dot, Ben Lee and Alberta Cross.
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Naveen Selvadurai

Co-founder, Foursquare

With software engineering stints at Nokia, Sun
Microsystems and even four years at Sony Music
Entertainment, Naveen Selvadurai, 28, found his
true calling as co-founder of one of the hottest
Internet startups in the market today—Four-
square. While not specifically designed as a music
app, Foursquare’s unique mix of social network-
ing and mobile-based geo-location capabilities
holds great potential for artists, concert promot-
ers and venue owners. It can help drive traffic to
their stages and encourage fan interaction by
motivating users to seek new experiences. “The
live experience of music is becoming more im-
portant as physical sales decline,” says Noah
Vadnai, VP of mobile at VH1, which recently struck
a partnership with Foursquare. “This is a great
way for us to create that inspiration to go see
your favorite bands live. Connecting people to
the venues in their city or when they’re travel-
ing, that’s something we want to enforce.” Re-
porting 1million users and fresh off a new funding
round that garnered $20 million, Selvadurai is
now leading Foursquare’s redesign, expected
this month. He's been named to Fast Company'’s
“100 Most Creative People” list, Bloomberg
BusinessWeek’s “Best Young Technology Entre-
preneurs” and “America’s Coolest Young Entre-
preneurs” by Inc.com.
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Dave
Shapiro

Booking agent, the
Agency Group

Dave Shapiro, 26, booked Rob
Halford of Judas Priest on Ozz-
fest this summer butalso nurtures his younger
acts. Chiodos sold out 2,000-capacity rooms,
then supported Linkin Park, while its album,
“Bone Palace Ballet,” debuted at No. 5 on the
Billboard 200. Shapiro also reps A Day to Re-
member, the Devil Wears Prada and Attack At-
tack! He booked 10 clients on the Vans Warped
tours this year and last, and also launched, with
Outer Loop Management, Scream [t Like You
Mean It, a festival tour in 1,000- to 2,000-ca-
pacity rooms, “Working creatively with other
agents and managers allows me to always be
thinking about the next step for each artist,”
he says. “The Agency Group is a place that re-
ally embraces this mind-set.”

Matthew
Siegel
Co-CEO/co-founder,
Indaba Music

Matthew Siegel, 27, and part-
ner Dan Zaccagnino have built
Indaba Music as an online music collaboration
site that has drawn the likes of Mariah Carey,
the Crystal Method, John Legend, Alkaline Trio
and Har Mar Superstar. More than 500,000
artists belong to the Indaba community and,
atany one time, there are 400,000 active proj-
ects taking place. In April, the company un-

veiled an application that made it easier for
users to record, edit and mix audio for free.
Siegel and his team want to add more tools to
make Indaba a one-stop-shop for creating, pro-
moting and distributing music. “Our focus is
really singular on building the most valuable,
usable collection of tools and services for mu-
sicians,” he says.

Kell
Strickland

Marketing manager,
Live Nation

Kelly Strickland, 28, develops
and carries out North Amer-
ican tour marketing campaigns at Live Na-
tion for global touring artists. She's worked
with such acts as Fleetwood Mac, Métley
Criie, the Fray, New Kids on the Block, Jay-
Z, Maxwell, Rihanna and Jack Johnson, as
well as such festivals as Lilith Fair and Criie
Fest 2. She oversees multimillion-dollar ad
campaigns across media channels, executes
promotions across multiple formats and mar-
kets tours with ticket sales and grosses that
exceed 1.8 million and $132 million, respec-
tively. “Every artist and tour is different,”
Strickland says. “1 work closely with man-
agement and key stakeholders to [convey] the
appropriate message for that artist. [ focus
on the fan and how I can make them aware
their favorite band is touring.”

Seb
Webber
VP of A&R, XL
Recordings

Seb Webber, 25, moved from

London last year to head the
West Coast office of XL Recordings, whose ros-
ter includes Vampire Weekend, Thom Yorke,
M.LA, and the White Stripes. “1 help oversee
everything that we do in New York and London
and try to connect it on a West Coast level,” he
says, noting his work with artists in the studio.
In recent years, Webber has helped A&R al-
bums by M.L.A,, Adele and the Cool Kids,
among others. But his accomplishments
haven't been limited to the recorded-music
space. He also co-founded direct-to-consumer
presale ticketing company CrowdSurge in 2007
and manages the careers of such DJ/produc-
ers as Rusko, N.A.S.A. and Sam Spiegel (aka
Squeak E. Clean).

Daniel
Weisman

Principal, Elitaste

For Daniel Weisman, 28, his
love for music grew from his
use of technology. “1 went to
a New England prep school with a T1 connec-
tion and [ was discovering music in AOL chat
rooms,” Weisman says. "By becoming fans
of so many other artists that way, it lead me
to realize the single-driven formula has come
and gone.” By 2009, Weisman was a manager,
signing Wale to a deal with Allido Records
and Interscope, and licensing his music to
TV shows and videogames. He signed Mike
Posner to his management and marketing
company Elitaste and led the artist to RCA
Records and Sony/ATV Music Publishing,
and linked him with brands like Oakley, Red
Bull and Nokia.

Alex White

CEO, Next Big Sound

Boulder, Colo., doesn't ex-
actly top the list of music
business hubs. But that's
where former Universal
Music Group intern Alex White, 24, is
launching Next Big Sound. A product of the
city’s Techstars incubation program, Next
Big Sound provides data and analytics to
artists and labels to track the effectiveness
of their social media campaigns. "Anyone
I've talked to who has seen Next Big Sound’s
new Premier product has said they're the
most exciting new music industry apps of
the year,” Topspin CEO lan Rogers says.

The idea came from White's experience
handling tour management and social
media for Epitaph recording act Sing It
Loud; he couldn't tell where he was getting
the most bang for his buck. “We provide
data so decisions are made based on data
and what works rather than what's been
done before,” he says.

Reporting by Antony Bruno, Ed Christman, Ann Donahue, Cortney Harding, Gail Mitchell, Glenn
Peoples, Mitchell Peters, Mark Sutherland and Ray Waddell.
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AIRSUPPLY

Dave Sitek’s ‘Maximum Balloon’ Lifts Off

When Dave Sitek is usually described as am-
bitious, it's in relation to the intricate produc-
tion and instrumentation he employs with his
primary band, indie fave TV on the Radio. But
Sitek's true ambition, he reveals, is a little
more. . . blonde.

“I was trying to make Madonna's first record,”
Sitek says, punctuating the statement with a
giggle.
was clear and bright and fast-paced.”

Widely considered a hipster king and a Brook-
lyn mover and shaker, despite the fact that he

I was trying to make something that

currently lives in Los Angeles, Sitek says he
brought his '80s influences to bear on his forth-
coming solo project, “Maximum Balloon,” out
Sept. 21 on Interscope.

“Nile Rodgers is one of my favorite produc-

5, 5i fthe man behind such albums
“Like a Virgin™ and Duran Duran's
“Notorious.” “1 feel like people have a hard time

taking the '80s stuff seriously because not
enough time has passed, but one day we'll look

back and realize how important it was."

Sitek decided to do the album as a solo proj-
ectas opposed to working on the music with his
TV on the Radio bandmates because he “didn’t
want to have to convince people or apologize
for wanting to make clever use of synthesizers.”
But he does bring some of his friends along on
the album, including Theophilus London,
Yukimi Magano from Little Dragon, Karen O of
the Yeah Yeah Yeahs and TVOTR compatriots
Tunde Adebimpe and Kyp Malone. While the
album is definitely rooted in the decade of deca-
dence, it manages to avoid sounding like a retro
covers project.

Given Sitek’s reputation and the high-profile
names on the album, Luke Wood, president
of DGC Records and chief strategy officer at
Interscope Geffen A&M, says the label isn't
approaching the project like it would a devel-
oping artist.

“We know who the audience is for this
record,” Wood s “And it’s not just TV on the
Radio fans. It's anyone who likes Arcade Fire
or Spoon or Hot Chip or any of the other bands
in that orbit.”

To reach that crowd, Wood says the label will

mount an extensive SEO and SEM campaign.
“We're using keywords for the artists on the
album and other like-minded artists,” he says.

“We're rolling out banner ads and being aggres-
sive with Facebook promotion.”

Wood says that, to him, the album sounds
like a mix of Brian Eno’s “Another Green
World" and Prince’s “Purple Rain,” and he
thinks that style will help the album reach
an audience beyond the indie rock crowd.
But he adds that reaching those people will
come second.

“Ideally, we're hoping to reach the lifestyle
crowd early and make them evangelists for this
record,” Wood says. “This record has an effort-
less quality and feels very familiar, so we think
it can make its way to a wider audience.”

Unlike some of his TVOTR bandmates, Sitek
is much more open to commercial licensing op-
portunities, according to Wood. “None of the

other artists on the album are being harsh about

the notion,” he says, adding that the label and

Sitek’s publisher, Chrysalis, are in talks to li-
cense the music.

Video content is also being rolled out—a
clip for the song “Ti salready online, and
one for the track “Groove Me" will follow

shortly. Wood says the videos are being posted
to the usual online outlets and will also be sent
to mtvU.

A 7-inch for “Tiger” is currently at indie re-
tail, and Wood says the label has launched a
preorder campaign and will release a deluxe
edition digitally.

Sitek won't be participating in one of the most
conventional marketing strategies for a new
album, though—his recording schedule for the
new TVOTR record prevents him from mount-
ing a tour anytime soon. “We are looking for
events for him to play and opportunities on TV,"
Wood says. “Touring eventually is not out of the
question, either.”

For his part, Sitek just wants to keep the
promo efforts low-key. “I'm not going to go to
Dallas and strip offand run around naked,” he
says, referencing the now-infamous Erykah
Badu clip. “I'd rather have ZZ Top do that and
create some awesome old-man porn.” wee
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>>>RONSON
READIES RECORD
Mark Ronson steps into
the spotlight as a singer,
and brings along a
talented group of friends,
on third album “Record
Collection,” due Sept. 28
on RCA Records.
Working under the alias
Mark Ronson & the
Business Intl., the British
producer will make his
debut as a vocalist on the
Ghostface Killah
collaboration “Lose It (In
the End)" and the title
track, which also features
Duran Duran singer
Simon Le Bon and
keyboardist Nick Rhodes.
Recorded in Brooklyn
with vintage keyboards,
“Record Collection” finds
Ronson polishing his pop
aesthetic with more than
30 collaborators.

>>>DAVID GRAY
RELEASES
‘FOUNDLING’

The “quieter moments”
of the sessions for David
Gray’s 2009 album “Draw
the Line"” are yielding
“Foundling,” the British
singer/songwriter's ninth
studio album, just 11
months later. “It was
recorded during the
same session. . . when
we weren't tracking as a
band,” Gray says about
the 11-song set, which
arrives Aug. 17 and is also
packaged with a bonus
disc featuring eight more
songs. “l would do stuff
on my own, and it was at
times like that when
some of these songs
came together, so
[“Foundling”] is almost
like the solo record |
made in between making
the band record.”

>>>WITHERSPOON
PLANS PEGGY LEE
BIOPIC

Actress Reese Wither-
spoon, who won an
Academy Award in 2005
for portraying June
Carter Cash in “Walk the
Line," is pulling together
an untitled biopic about
Peggy Lee with writer/
director Nora Ephron,
Variety reports. Though
Witherspoon is still
negotiating to star, she is
producing the Fox 2000
project with Marc Platt.
Witherspoon secured
rights to the vocalist's life
story from the Lee estate
and brought the project
to the studio.

Reporting by Jay A.
Fernandez, Gary Graff
and Jason Lipshutz.
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Fruits of their labor: RA RA RIOT

BY CORTNEY HARDING

Riot Boys
And Girls

Ra Ra Riot Tries To Beat The Sophomore Slump

Just as the members of indie-pop band Ra Ra
Riot were getting ready to hit the big time in
2007, tragedy struck when original drummer
John Pike drowned. But the band rebounded,
releasing “The Rhumb Line” on Barsuk in
2008, selling 66,000 copies, according to
Nielsen SoundScan, touring extensively and
building a nice buzz. Now the members face
another challenge—releasing a follow-up and
sustaining their career.

The list of indie bands felled by the fabled
sophomore slump is long and grows every
Tuesday. But Ra Ra Riot, whose album “The
Orchard” is out Aug. 24, again on Barsuk,
seem well-positioned to
beat the odds.

“Instead of being just
super hyped and buzzed

e 0
‘I have a

band’s recently revamped website. The first
single, “Boy,” was released in July, and
Rosenfeld says there has been “a good cross
section of radio interest,” including college
stations, noncommercial outlets and some
specialty shows.

Ra Ra Riot has done “a fair amount of li-
censing,” according to Rosenfeld, and the
band is represented by Bank Robber Music.
“It's a big part of the business for them,” he
says. “They are also willing to do some key
endorsements—if they like a brand and use
it, they are comfortable with loaning out a
band member for a photo shoot or spread.”

The band will play a
handful of dates in August
before heading off on a full
tour in the fall. Miles says

about, the band has devel- recu I‘l‘i l]g that these tour stops allow
oped a dedicated fan base,” 10 P ; him to build a rapport with
manager Josh Roth says. n lhll t mare fans, although he admits it

“They love touring and they
love playing live, and I think
they are in a great position
to just keep growing.”
Which isn't to say the
band isn't concerned about

thatone day
I'll wake up
and never be
able to write

isn't always easy.

“There are nights when
I'm tired and just want to
leave,” he says. “But itis fun
totalk to people who are ex-
cited about the music, and

its future. “I have a recurring ill’l()t l](l I we try to stay for signings

nightmare that one day I'll 5 as much as possible. When

wake up and never be able SO ll{-.- I was studying in Japan I

to write another song,” front- —~WES MILES saw Numbers, who were my
]

man Wes Miles says. “But | RA RA RIOT favorite band at the time,

try to steer clear of having
too many quantifiable expectations, because
spending all your time being worried about
others” expectations just makes things worse.”

To roll out the new album, the band will
release a 40-minute film made during the
writing and recording sessions. “It's half art
piece and half documentary with interviews
with the band,” Barsuk co-founder Josh
Rosenfeld says. The film will be included with
the deluxe version of the album.

Clips from the film and snippets from
the album were posted as trailers on the

34 EILLEOARD AUGUST 27, 2010

and talked to them after the
show, and it’s something I'll never forget.”

With a dedicated base and support from
Barsuk, Ra Ra Riot appears set to follow in
the footsteps of label alums Death Cab for
Cutie. Rosenfeld says he doesn't want to
make any grand predictions, noting that “the
environment then versus now is like apples
and oranges.”

Miles says he's happy to take a wait-and-see
approach. “I'm OK with things growing incre-
mentally,” he says, "I feel like every hour of
work we put in is an hour well spent.” <.«
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HOME
AGAIN

Interpol Returns To Matador After
A Brief Fling With Capitol

Once a decade, it seems, a
respected act from Matador
signs a deal with Capitol and
promptly falls flat. But unlike
Liz Phair, Interpol isn't coping
by releasing bizarre Bollywood
tracks online—instead, the
band is quickly boomeranging
back to its original home.
The group's new, self-titled
album will arrive Sept. 7 on Mata-
dor, which released the act’s first
two albums, 2002's “Turn On the
Bright Lights” and 2004’s “An-
tics,” which have sold 522,000
and 501,000 copies, respectively,
according to Nielsen SoundScan.
“We had an amazing working
relationship with the band on
their first two albums, and we
continued to be friends and fans
of theirs,” Matador co-founder/
president Chris Lombardi says
of re-entering the relationship.
One major difference this
time around is that the group is
one core member down: Bassist

Carlos Dengler—better-known
by fans as the mustached, styl-
ish Carlos D—amicably parted
ways with the band following
the recording of “Interpol.”

“It wasn't a surprise or sud-
den decision,” guitarist Daniel
Kessler says of Dengler's
departure. “Carlos had other am-
bitions he wanted to pursue out-
side of Interpol, or being in a
rock band in general. Butat the
same time he really loved the
music we were making. He's
very much all over this record.”

Denglerand Kessler began de-
veloping the new songs in the fall
of 2008, with recording taking
place in August 2009 at Electric
Lady Studios in New York.
Though in keeping with Inter-
pol's angular, moody post-punk
style, drummer Sam Fogarino
describes the new effort as “far
more realized and relaxed.”

“The peaks and valleys are
more apparent,” he says.

PULSE

EDITED BY TOM FERGUSON

>>>SPEAKUP
Europe's hottest summer hit,
“We Mo Speak Americano,”
comes all the way from Sydney.

An Australian top five hitin
June, the club anthem has
been climbing charts across
Europe inrecent weeks. Its cre-
ators are Aussie dance duo
Yolanda Be Cool (Sylvester
Martinez and Johnson Peter-
son) and producer DCUP
(Duncan MaclLennan), who
based the track on a sampled
vocal from Italian artist Renato
Carosone’s 1956 recording “Tu
Vuo Fa L'Americano.”

The act nearly missed out
when Canadian DJ Marco Cal-
liari's sound-alike version on his

Habla Ingles? YOLANDA BE
COOL with DCUP (center)

Tycoon Records label hit the
U.K. market just before the Aus-
tralian original. That was down
to a delay in negotiations with
EMI, which owns the Carosone
recording, says Jamie Raeburn,
joint owner of Yolanda Be Cool
&DCUP’'s Australian label Sweat
It Out. The original was rush-re-
leased internationally July 5,
which Raeburm suggests “prob-
ably helped us, because it did-
n'thave a chance to get down-
loaded illegally.”

Sweat It Out licensed the Uni-
versal-published track to vari-
ous international partners. In
Britain, it topped the Official
Charts Co.'s July 31singles listing
on All Around the World/Uni-
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“Everything was more deliber-
ate this time . . . there were no
happy accidents.”

Thedecision to retumn to Mata-
dor seemed like a natural fit for
the band, as Fogarino says, “It
felt like we never left . . . We left
for one record. It's not like we

saw our career take a right turn.”

Beggars/Matador VP of mar-
keting Adam Farrell says the
campaign for “Interpol” is re-
turning the focus to the group's
roots and music, with a spot-
light on indie retail. Mom-and-

versal; Calliari's version hit No.
26 on the July 10 chart.

Yolanda Be Cool & DCUP's
version is already available
through New York-based indie
label Ultra in the United States,
where Raeburn says it will re-
ceive a promotional push dur-
ing September.

Yolanda Be Cool plays Eu-
ropean shows through Sept.
18, booked by Xon Service Pro-
ductions. —Lars Brandle

>>>TROLLING
AROUND

North American audiences are
currently being exposed to the
eclectic delights of leading
Russian rock act Mumiy Trollon
its lengthiest transatlantic jaunt
to date. The band's 24-date tour,
booked through the Agency
Group, runs through Sept. 9.

The tour features material
from the band’s English-lan-
guage EP, “Polar Bear," released
March 16 onthe Village,/Dash Go.

The EP was co-produced
by Mumiy Troll frontman llya
Lagutenko and U.S. industry
veteran Jeff Greenberg, CEQ
of Los Angeles-based Village
Recording Studios and the
band's manager.

pop stores will receive exclusive
CD and LP versions, and the
band will also be doing its first
in-store performances.
“Interpol was born out of
indie retail,” Lombardi adds.
“We are going back to where
they originally cut their teeth.”
Inaddition to retail, the cam-
paign is extending to higher-
concept art projects similar to
what the band did surrounding
the “Antics” release, when it
opened a gallery space. The
group is working with ad agency

Wieden + Kennedy to create
something Farrell describes as
a“visual accompaniment to the
album [that will] be all outdoorsy,
artsy and technologistic.”

To whet fans' appetites,
Interpol released the song
“Lights" April 28 as a free down-
load on its website, the video for
which debuted July 22, Firstsin-
gle “Barricade” went to radio
Aug,. 3 following a July 29 per-
formance on “Late Show With
David Letterman.”

Extensive touring is also in
the works, including a few
smaller stops in the summer
leading to bigger venues
throughout the fall. For the live
shows, the band is bringing on-
board David Pajo (Slint, Tortoise)
on bass and the Secret Machines'
Brandon Curtis on keyboard.

While there aren't any solid
plans to keep Pajo and Curtis
on as permanent members, the
band is excited about the re-
vised lineup.

“It's almost like being a new
band without really changing,”
Fogarino says. “It's a rare op-
portunity—to lose a key mem-
ber and have a minor emotional
setback and to continue on
without scarring the integrity
of the band. It's a rare thing,
and I feel really lucky.” =

The EP’'s arrival followed
the digital-only release of
the band's “Paradise Ahead”
EPin October 2009 and the
U.S. release of album “Com-
rade Ambassador” in April
2009 through Ryko Distrib-
ution Partners.

Formed in1983 in the city of
Vladivostok, Mumiy Troll has
been one of Russia's top rock
acts since releasing debut al-
bum “Morskaya" (1997). The
act is self-published.

The current tour is the band's
second North American expe-
dition this year. “We know the
audience loves us,” Lagutenko
says. “However, it's slightly
more difficult to baptize U.5.
promoters so they fall in love
withan unknown act. [But] we
have enough patience—so far—
to try and convince them.”

—=Viadimir Kozlov

>>>INSTANT
SUCCESS
Sales of a recording of veteran
Italian rocker Vasco Rossi's first
U.K. show are exceeding EMI
Italy’s expectations.

The album, “Vasco London
Instant Live,” entered the
Nielsen/FIMI chart at No.1one

week after its June 22 debut and
remains in the top five. Yet EMI
Italy CEO Marco Alboni says, “It
was primarily intended as a col-
lector's item for hardcore Vasco
fans. We decided to produce it
in a limited edition of 150,000
and sales will be digital-only
once we reach that figure.”
Vasco has released a string
of multiplatinum albums dur-
ing his 30-year career. The lat-
est setis alive recording of his
London debut at the HMV
Apollo Hammersmith in May.
While EMI wants to expand
Rossi’'s appeal internationally,
Alboninotes that the Hammer-
smith show “was attendedby a
mixed audience of ltalians based
in London, English friends they
took along with them and some
Vasco fans who traveled from
Italy for the occasion.” He adds
that about 15,000 additional
physical copies of the album are
available asimports throughout
Europe,” but notes that “we
don't have [further] plans for the
U.K.at the moment—that's a dif-
ficult market to crack.”
Vasco is booked through Live
Mationin Milan, and his publish-
ing is with Giamaica/EMI Music
Publishing. =—Mark Worden

MUSIC

with CLARE BURSON

by EVIE NAGY

Brooklyn-based, Memphis-born singer/songwriter Clare Burson mined generations of his-
tory for her new album, “Silver and Ash.” The moving, diverse set, due Sept. 14 on Rounder
Records, was inspired by the story of her grandmother's exodus from Germany in the '30s and
funded by a Six Points Fellowship for Jewish-themed projects. Billboard talked to Burson
about her family's stories, translating them to music and a very special wedge of cheese.

1 How did you get the idea to base an
album on your grandmother’s life?
You can start with me being 8 years old and
learning about the Holocaust at Sunday school,
then coming home to my mom and saying,
“Hey, my grandparents are from Germany.
Were they caught up in this?" And her telling
me, “Yes, but don't ask them about it. We don't
talk to your grandmother about this.” So that
set me offon alifelong journey of trying to un-
derstand the context in which my grandmother
had grown up, and then once I got a little bit
older, deciding to defy my mother’s orders.

2 What is the story, roughly?

She was born in 1919, Her parents came from
Eastern Europe and ended up in Leipzig, and
they lived what seems to be a pretty wonderful
life there. Then when Hitler took over, my great-
grandmother started making arrangements
for my grandmother and great-uncle to come
to the United States; they had relatives here.
They actually left the morning of Kristallnacht
in 1938 and came to Memphis, of all places.
My great-grandparents went to Riga, Latvia,
and wrote letters for two years, and then the
letters stopped right when the Wehrmacht [Ger-
man forces] came in to Latvia. Through my
own research and documents we've found over
the years we know what happened to them, but
my grandmother still doesn't know. She's con-
flicted about wanting to.

3 Evenwith this specific story, the songs
on the album are open to broad interpre-
tation—it’s not literal storytelling. Why did
you take an impressionistic approach?
That idea came from a 117-year-old wedge of
cheese that was given to my great-grandfather—
on my dad’s side, this time—by his mother
when he left Lithuania in 1893. He took the
cheese with him from Lithuania to South Africa
and then to Memphis, where he got married
and had four daughters—one of whom was my
paternal grandmother. He never ate the cheese;
it made the whole journey with him. I inher-
ited the cheese, so 1 have this wedge of cheese
in my bedroom. When [ found out about the
fellowship, I thought, “I can make an album
like the cheese! A totally fascinating artifact that
can also stand on its own as a piece of art.”

4 When you were writing, did you start
with the stories or the music?

It was all mixed up. When I write, I tend to be
motivated by acute emotional reactions to
things. So the songs are all inspired by this,
whether it was something my grandmother
told me or a photograph. Actually, one of the
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first songs I wrote, “Look Close,” was inspired
by looking at these old photographs and think-
ing about how my grandmother keeps telling
us that my sister looks just like her mother.
And I was thinking about what that means, to
be able to see your own features in someone
else’s face, and time travel.

5 What did the Six Points Fellowship
provide for making the album, and how
did Rounder get involved?

It was a very generous fellowship—I1 had a liv-
ing stipend and 1 also had project-specific grant
money that | had to apply for every six months.
I used the grant money to go to Eastern Europe
for a few weeks, then used the rest to record
the album. I'd been in touch with Jim Horan
at Rounder for years, so when I was done, |
sent it to them and they liked it.

6 Have you thought about publishing
these stories and photos in any other form?
When I debuted the songs a year-and-a-half
ago at Joe's Pub [in New York], I put together a
narrative that weaves the songs together ina
live setting. It was purposefully vague, because
I didn't want it to just be “Story Hour With
Clare Burson.” So I printed up a little book that
has the stories behind the songs, with some
artwork that friends created. e
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ALBUMS

ASLEEP AT THE
WHEEL & LEON
RAUSCH

It's a Good Day

Producer: Ray Senson
Bismeaux Records

Release Date: July 20
Whether you're a die-hard or
casual fan of Asleep at the
Wheel, one thing is certain:
Everything this act has ever re-
leased is simply spectacular.
And the veteran western swing
band's latest album, “It's a
Good Day," is no different. The
set castsits spotlight on long-
time Bob Wills & His Texas
Playboys lead singer Leon
Rausch, anicon of the genre in
his own right. At 82, Rausch's
voice remains supple and re-
markably sure-footed as he
works out with Benson's
troupe on such jazz and swing
standards as "Cotton Patch
Blues,” "Osage Stomp” and
“Basin Street Blues.” The dia-
mond here is Willie Nelson's
collaboration on “Truck Dri-
ver's Blues,” considered to be
country music's first anthem
for truckers (written by Ted
Daffan and recorded by CIiff
Brunerin1939), The band's fa-
miliar swing/boogie "Get Your
Kicks (On Route 66)" also
takes on new life with Rausch
and Asleep at the Wheel vo-
calist Elizabeth McQueen. As
they say on the rural route, there
ain't a dud in the bunch.—WJ

SKY SAILING

An Airplane Carried Me to
Bed

Producer: Adam Young
Universal Republic

Release Date: July 27
Adam Young, the master-
mind behind synth-pop act
Owl City's 2009 break-
through, “Ocean Eyes," re-
turns in stripped-down
acoustic form on new musi-
cal project Sky Sailing. In-
stead of the lighthearted ref-
erences to fireflies and
manta rays heard on “"Ocean
Eyes,” Sky Sailing’s debut,
“An Airplane Carried Me to
Bed,"” reveals Young's more
vulnerable side—the song
“Brielle” touches on lost love
and the appropriately titled
“I Live Alone" deals with
loneliness. Many of these
melancholy tunes are domi-
nated by slow-strumming
acoustic guitar, but the pace
picks up on the catchy
standout track “Tennis
Elbow.” And on the folk-fla-
vored cut “Steady As She
Goes,” Young lyrically tack-
les the exhilaration of chas-
ing a dream. Straying from
the electronic-laced whim-
sical themes of Owl City,
Young takes a more simple,
honest approach to song-
writing with Sky Sailing, re-
sulting in a more lyrically
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grounded effort.—MVv

BEST COAST

Crazy for You

Producer: Lewis Pesacov

Mexican Summer

Release Date: July 27

“ want you.” “I miss you.” “l wanna
be with you all the time.” “Wish he was my boyfriend.”
The ideas on Best Coast’s debut album, “Crazy for You,”
don't get much more complicated than these. Led by
Bethany Cosentino and Bobb Bruno, Best Coast’s unpo-
etic simplicity, carried on salty sea air, is what holds
much of the band’s immediate appeal. The set sounds
like it was recorded by an early-"60s girl-group in a riot
grrrl’s bedroom—songs of summer crushes and gloomy
breakups, and harmonized “ooh's” and “ah’s” over the
Ronettes’ rhythm and grungy minor chords. Cosentino’s
weed-soaked croon aches with teen preoccupation and
short attention span, repeating lines like “When I'm with
you, | have fun” and “I hate sleeping alone” until anoth-
er tanned boy catches her eye. There’s a musical and
rhythmic uniformity among these 13 tracks that might
lose ears beyond the album's brisk 29 minutes, but it
reflects a consistent summer ambivalence to which
most anyone can relate.—EN
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HELLYEAH

Stampede

Producers: Sterling
Winfield, Vinnie Paul

Epic Records

Release Date: July 13

If you've ever wondered what
sort of code of conduct the cow-
baoy community lives by, the first
track on this heavy-metal super-
group's sophomaore disc lays it
out quite clearly: “What's mine
is mine/What's yours is mine,"
Hellyeah frontman Chad Gray
arowls. “It's just a cowboy's way”
Featuring members of Mud-
vayne, Pantera, Nothingface and
Damageplan, Dallas-based
Hellyeah doesn't pussyfoot
around on the hard-charging
“Stampede,” which also informs
the cowboy-curious that a love-
‘em-and-leave-'em approachis
onethat potential lovers should
expect. (You have to appreciate
the warning.) Even the album’s
ballad, “Better Man,” offers
strong medicine, with Gray de-
tailing the various departments
inwhich his father disappointed
him and his family. By the end
of “Stampede,” all that alpha-
male attitude can begin to tire
out alistener with less fortitude
than anyone in Hellyeah. But
there's no doubting these guys'
burly bona fides.—MW

[ 3
THE BOOKS

The Way Out

Producers: The Books
Temporary Residence
Limited

Release Date: July 20

MNew York duo the Books con-
tinue their tradition of using in-
triguing vocal samples behind
folk- and electronic-based com-
positions on fourth album “The
Way Out.” This time around, the
group also mixes jazz-fusion
with quirky dialogue that
ranges from meditation
speeches to intimate voice
mails. Over spastic basslines
and drum rolls on the song “A
Cold Freezin' Might,” there's a
strange conversation between
two kids discussing different
ways to kill each other, and a
meditative voice on the hip-
hop-sounding “Chain of Miss-
ing Links" instructs the listener
to “Give yourself a rest/Allow
yourselftorelease.” A rare mo-
ment of actual singing arrives
during “All You Need Is a Wall,”
where guitarist Nick Zammuto
channels the sombermess of Ra-
diohead, while “The Story of Hip
Hop™” is an ode to the musical
genre reminiscent of Grand
Master Flash but stays true to
the Books' cut-and-paste rhyth-
mic style.—WF
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FANTASIA

Back to Me

Producers: various

J Records

Release Date: Aug. 24

Fantasia has had her share of public
ups and downs in the past few years. The season-three
“American Idol” winner has at times been forced to sup-
port her family (as depicted on VH1's “Fantasia for Real"),
admitted to going broke on “The Oprah Winfrey Show"
and was hospitalized this past week for a “medical over-
dose,” following reports of the surfacing of a possible
sex tape made with a married man. But she hasn't let these
situations slow her down on new album “Back to Me”
Over a midtempo production on the song “I'm Doin' Me,"
Fantasia reclaims her independence after walking away
from an unstable relationship, while in “Who's Been Lovin'
You" the singer boasts atop a piano-based beat about
her ability to love a former boyfriend better than his new
girl. With the accompaniment of synths on the track
“Falling in Love Tonight,” she touches on love at first
sight and loses desire for a man on “The Thrill Is Gone”
(featuring Cee-Lo). But while Fantasia delivers a soulful,
laid-back album with tinges of gospel, her distinct voice
is most enjoyable when singing heartfelt ballads. This
arrives during first single “Bittersweet,” in which the
singer remembers a past love, and motivational track
“I'm Here (from musical “The Color Purple™).—MC

NEW POLITICS

New Politics

Producers: various

RCA Records

Release Date: July 13
Danish rock act New Poli-
tics aims to revive the
youth with a fusion of fran-
tic rapping and danceable
melodies on its self-titled

debut. Wailing guitars and
a "We Will Rock You"-like
drumbeat awaken a sense
of self-efficacy on the song
“Dignity,” while the upbeat
standout “Give Me Hope"
examines the idea of gain-
ing inspiration through
love. But doubt surfaces
about whether love can

RICK ROSS

RICK ROSS

Teflon Don

Producers: various

Maybach Music/Slip-N-Slide/Def
Jam

Release Date: July 20

Despite living in a gangster’s paradise—*I| think I'm
Big Meech/Larry Hoover,” he raps on the track
“B.M.F. (Blowin’ Money Fast),” referencing incar-
cerated gang leaders—Rick Ross has always been a
respected lyricist. Now, his fourth studio album,
“Teflon Don,” further establishes the Miami rapper
as one of the genre's most creative forces. Over a
Lex Luger-produced beat on the cut “MC Hammer,”
Ross reawakens the memory of the once-success-
ful artist while also boasting about the good life.
And “Aston Martin Music” (featuring Drake, one of
the many well-chosen guests on the set) is a sen-
suous number reminiscent of the R&B flavor of his
2009 set, “Deeper Than Rap." Then there's the
striking “Tears of Joy"=—"Looking in the mirror but
| don’t see much/5till running the streets so | don't
sleep much,” Ross raps unhurriedly, encouraging
listeners to mull over his every word. “Teflon Don™
is one of this summer's blockbusters.—MC



THYMANN

KLAUS

truly prevail on "Love Is a
Drug,” where over tribal
drums frontman David
Boyd's robotic singing tran-
sitions to an angsty rap. A
funky guitar riff launches
heartbreaking descriptions
of society on album closer
"Mew Generation.” But on
that cut the trio urges the
youth to “Raise vyour
voice/Don't let them break
you down,” backed by men-
acing guitars and deter-
mined rapping. Balancing
contagious, upbeat cho-
ruses with unconventional
instrumental and wvocal
shifts, New Politics has
crafted an unpredictable
set with a message that's
sure to resonate with disil-
lusioned youth.—MF

THE MAINE

Black & White

Producer: Howard Benson
Warner Bros. Records
Release Date: July 13
Arizona rock act the
Maine's second album,
“Black & White,” finds the
five-piece indulging in gui-
tar pop-driven love an-
thems, mixed with a splash
of '80s hair band flare.
Teenage girls will likely
swoon during the track
“Listen to Your Heart,”
where lead singer John O'-
Callaghan croons, "This
promise doesn't have to be
loud/Just whisper, | could
find you in a crowd/| think
it's time we run away.” Else-
where, finger-splitting gui-
tar solos (“Fuel to the
Fire") and group vocals
(“Give It to Me,” "Right
Girl") could indicate that
the Maine's members grew
up listening to quite a bit
of Def Leppard and Poison,
The band's knack for
melodic pop-rock espe-
cially shines on the down-
tempo closing track
“Color,” where O'Callaghan

softens his voice and deliv-
ers a relatable message
during the catchy hook:
“We're just trying to find
some color/In this black
and white world/If you can
let it slide/Baby just for the
night/Just  know that
everyone feels broken
sometimes."—MV

BRANDON BOYD
The Wild Trapeze
Producers: Dave Fridmann,
Brandon Boyd

Epic Records

Release Date: July 6
Incubus frontman Brandon
Boyd is known for his allur-
ing vocal additions that
shepherd the rock band—
and on his debut solo set,
“The Wild Trapeze,” the
artist’s voice continues to
lead the way of the music.
Most of these 10 tracks
could easily fit into Incubus’
existing catalog, but Boyd
demonstrates his musical
mastery beyond singing by
also performing some of the
acoustic instruments on the
set. The scratchy, distorted
quitar on “"Here Comes Ev-
eryone” is a nice contrast to
Boyd's smooth vocal deliv-
ery, and the single “Run-
away Train” employs intri-
cate harmonies. On every
track, Boyd's poetic lyrics
are woven through the in-
strumental distortion by his
confident, wide-ranging vo-
cals. The slimmed-down
acoustic number “Courage
and Control” showcases the
singer's ability to deliver a
graceful ballad, while closer
“All Ears Avow!” turns the
tables with a beat-heavy
clapping style that presents
Boyd’s voice in full wail.
"The Wild Trapeze” ex-
presses Boyd's ingenuity
outside of Incubus, but is
sure to keep fans buzzing
for the band's in-the-works
studio album.—C8
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EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
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SINGLES

SUGARLAND

Stuck Like Glue (4:07)
Producers: Byron Gallimore,
Kristian Bush,

Jennifer Nettles

Writers: various

Publishers: various

Mercury Nashville

Jennifer Nettles and Krist-
ian Bush of Sugarland are
poised for a whopping pop
crossover with “Stuck Like
Glue,” which has already
achieved the chart mile-
stone of highest Billboard
Hot 100 debut (No. 20) for
a country duo or group. Co-
written with Better Than
Ezra's Kevin Griffin and
songwriter Shy Carter (Rob
Thomas' “Someday"), the
50Nng features Bush's
brother, Brandon, on accor-
dion and creates a South-
ern comfort vibe with mass
appeal. It also taps into the
rising trend of reggae-
pop—from Jason Mraz's
“I'm Yours"” to Train's “Hey,
Soul Sister” and Travie
McCoy's “Billionaire"—that
offers a refreshing alterna-
tive to the dance-pop hits
dominating the airwaves.
The song's catchy lyrics
should keep “pulling you
right back in,” and you’ll
probably tap along to its
beat, too.—MM

USHER FEATURING
PITBULL

DJ Got Us Fallin’ in Love
(3:42)

Producers: Max Martin,
Shellback

Writers: various

Publishers: various
LaFace/JLG

After just three weeks,
Usher has landed another
top 10 and potential No. 1
hit with “DJ Got Us Fallin’
in Love." The R&B star's
recent chart-topper,
"OMG," reminded every-
one that he's no stranger
to tempo, and here he
looks to Max Martin and
his frequent collaborator
Shellback for some extra
heat on the dancefloor.
Pitbull drops his usual
party antics, lending an
energizing verse and
“Dale!” ad-libs. Though
the lyrics are repetitive,
they're an accurate reflec-
tion of the song's effect on
the listener: "Hands up,
and suddenly we all got
our hands up/No control
of my body.” Usher's high
register fits seamlessly
with dance beats, and "DJ
Got Us Fallin® in Love”
should keep clubgoers
moving for months to
come.—MM

TAYLOR SWIFT
Mine (3:51)

Taylor Swift
Writer: 7. Swift
Publishers: SonATV Tree

Big Machine

Producers: Nathan Chapman,

Publishing, Tavlor Swift Music (BMI)

If the rest of Taylor Swift's highly anticipated new album
is as strong as its finely crafted lead single, then it's a sure
bet that her career juggernaut will continue. Produced by
Swift and Nathan Chapman, “Mine" possesses a vibrant

energy that perfectly cor

vocals. As the artist matures personally and professional-
Iy, the song demonstrates that she's successfully making
the transition from a teen ingénue writing about high
school crushes to a young woman exploring the complex-
ities of adult relationships. Swift is a master at creating
memorable lines, and one of the standouts here is, “You
made a rebel of a careless man's careful daughter” By no
means is “Mine” so heavy that she'll lose any of her legion
of young fans, yet there’s lyrical substance wrapped in the
buoyant melody that shows Swift has the goods to go the
distance and continue to broaden her audience.—DEP

s her i ioned

MATTHEW WEST

My Own Little World (3:57)
Producers: SBrown Bannister,
Pete Kipley

Writer: M. West

Publishers: varicus

Sparrow Records

Matthew West is a gifted song-
writer whose work has been
recorded by a who's who of
country and Christian music
acts—Rascal Flatts, Jo Dee
Messina, Mark Schultz and Point
of Grace—in addition to penning
his own hits. "My Own Little
‘World” is the first offering from

“The Story of Your Life," a power-
ful new album of songs written
from letters his audience submit-
ted to his website. The song
speaks of moving outside of
one'scomfort zone and encour-
ages sensitivity to the needs of
others—a potent message, wrap-
pedinavibrant musical package
that's pure sonic delight. While
most message-oriented songs
often sound preachy and conde-
scending, that's not the case here.
Instead, West shines alight onhis
own soul in a musical wake-up
call that’s both poignant and en-
tertaining. —DEP

LINKIN PARK

The Catalyst (5:43)

Producers: Rick Rubin,

Mike Shinoda

Writer: Linkin Park

Publishers: various
Machine Shop Recordings/Warner Bros.
For the lead single to upcoming fourth album
“A Thousand Suns,” Linkin Park offers a nearly
six=minute anthem of aggression with two dis-
tinct parts. “The Catalyst” lets the band dip its
toe into electronica in its first half, with rave-
ready blips surrounding Chester Bennington’s
dystopian cries. At the three-minute mark, how-
ever, the track morphs into a slow, emotional
dirge, with Bennington singing, “Lift me up, let
me go,” over a beat tailor-made for a stadium’s
worth of slow claps. “The Catalyst” recalls
Muse's epic vocal chants as well as Green Day's
political commentary, but Linkin Park creates an
original, if a bit awkward, transition from twisty
techno to fist-pumping rock. The band's inter-
esting fusion of ideas—and the fact that
“Catalyst” is its first No. 1 debut on Billboard's
Rock Songs chart—proves that Linkin Park still
has a few tricks up its sleeve.—JL
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Mystery Men

Empire Of The Sun Comes Out Of Left Field

In the parlance of blog Hipster
Runoff, Empire of the Sun is a
“highly bloggable” band.

Its debut album, “Walking on a
Dream,” was released in March 2009
and has sold less than 30,000 copies,
according to Nielsen SoundScan.
None of the tracks has gained signif-
icant radio play. And digital sales are
solid but not spectacular, with the
album’s title track selling 80,000 and
a second track, “We Are the People,”
moving 47,000. Yet the band managed
to pack the headlining dance-stage
slot at Lollapalooza and sell out two
nights at New York's 3,000-capacity
Terminal 5, as well as book four nights
at Los Angeles’ 1,300-seater the Music
Box at Henry Fonda Theater.

The buzz started even before the
Australian altronica duo released a
record in the United States, according
to Astralwerks/EMI senior director of
marketing Risa Morley. “They already
had huge YouTube views,” she says.
(More than 5 million and 6 million,
respectively, for “Walking” and “Peo-
ple.") “There was a groundswell of on-
line buzz from Australia and the U.K.;
they were getting covered in NME.
That gave them a bounce in the U.S."

As word of the band crossed the
ocean, domestic blogs began picking
up tracks. That led to Empire of the
Sun landing at No. 21 on Hype Ma-

chine's list of the top 50 artists of
2009. The band also scored synchs in
“Entourage,” including a mention
when a character was asked what he
was listening to, and a Ralph Lauren
Rugby commercial. But plenty of
bands score blog buzz and synch
deals, while few can sell out two
nights at Terminal 5 the first time they
play stateside. Sowhat is it about Em-
pire of the Sun?

“It's been a bit of a shock,” Luke
Steele says in his laid-back Aussie drawl.
Steele, who also fronts the band the
Sleepy Jackson, first met Empire of the
Sun partner Nick Littlemore (who also
fronts dance music duo Pnau) ata bar
in Sydney. They worked together in
their respective spare time for five years
to produce their debut. First released
by EMI Australia, the album has been
certified double-platinum by the Aus-
tralian Recording Industry Assn.
(140,000 copies sold).

Steele’s visibility was boosted again
when Jay-Z requested his vocals fora
track (“What We Talkin' About”) on
the rapper's “The Blueprint 3"—which
Steele says he managed to turn around
in less than a day. But Jay-Z's album
was released almost a year ago. Given
the fast turnover in music, are fans re-
ally that loyal with memories lasting
that long?

Empire of the Sun manager Pete

Packing ¥enhues:
EMPIRE OF THE SUN
Lusty thinks more people in the
States actually have that album than
its numbers reflect. “A lot of people
in the U.S. probably downloaded the
album for free,” he says. Lusty also
thinks a steady stream of unautho-
rized remixes has kept the band top
of mind for many blog readers.
“Every day people are sending us
remixes,” he says. “We get 20, and
one is good and 19 aren't, but there
is nothing we can do. It's frustrating
for artists because they have to spend

SWIFTRETURN

Taylor Swift's new single “Mine,” rush-released to digital retailers late in the day on Aug. 4, starts at No. 1on
Billboard's Hot Digital Songs chart with 297,000 copies, according to Nielsen SoundScan, after only four full
days of sales. (SoundScan’s tracking week ends on Sunday.)

The single’s bow is the eighth-biggest debut sales week for a digital song and the fourth-best of 2010. The
year's largest entry so far is Eminem’s “Not Afraid” (379,000), followed by his “Love the Way You Lie” (338,000)
and Swift's “Today Was a Fairytale” (325,000). “Mine" is the lead single from Swift's third studio album, “Speak
Now," due Oct. 25.

At radio, “Mine” starts at No. 53 on Hot 100 Airplay with 23.9 million listener impressions through the
week ending Aug. 10, according to Nielsen BDS, with roughly 60% of that audience coming from country
airplay and the rest from top 40 and adult outlets. On the Country Songs tally—which tracked airplay through
the end of the day on Aug. 8—*Mine" starts its chart life at a lofty No. 26, just one rung lower than Swift's best
debut with “Love Story” in 2008,

The song's sales and airplay action pushes it to a high debut on the Billboard Hot 100, where it bows at No. 3
(see Between the Bullets, page 46). —Keith Caulfield and Silvio Pietroluongo

TAKE A BOW

Here are the top 10 biggest debut sales
weeks for a digital song, according to
Nielsen SoundScan.

297,000

“Right Roend”  “Boom Boom Pow”™  “CrackABotte™ Mol Afraid™ *“Love TheWay You Lie™ “Uwe Your Like" “Today Was A " M “Womanize™
FAORDA  THEBLAMOCEYEDPEAS EMINEM, DR.DRE EMINEN EMINEM FEATURING  T.L FEATURING RYLOR SWIFT TAYLOR SWIFT KATY PERRY ERITNEY SPEARS
ATLANTIC INTERSCOPE ES0ENT INTERSCOPE REHANMA SHANML G MACHINE E3G MACHINE FEATURING e

INTERSLORE INTERSCOPE TDJMG/RTLANTIC SHOOP DOGE
(CAPITOL
38 | BILLBOARD AUGUST 21, 2010

www americanradiohistorv. com

so much time listening to these
remixes, but we can't change it.”
Instead of exercising control over
the remixes, Steele prefers to con-
trol the band’s elaborate live show,
which features costumes, dancers
and synchronized visuals. (Little-
more doesn't tour with Empire of
the Sun.) “We tape all the shows and
watch them afterward to try and
make things better,” Steele says. He

notes that the shows have managed
to break even thus far, due in part

- i e b

to the fact that home label EMI
Australia is funding the tour.

Steele’s next task is deciding
whether to keep working the States
or return home and record another
album. After the run of shows in Los
Angeles (Aug. 11-14) and an Aug. 15
date at San Francisco's Golden Gate
Park, no other dates are planned.

“This thing has taken on a life of
its own,” Morley says. “They could
do a larger tour, they could do an-
other album . . . we'll see.”
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Arcade
Firepower

Digital Sales, Amazon Deal
Spark Group’s No. 1 Ascent

Arcade Fire's trip to the top of the Billboard 200 this
week was fueled by digital sales and a full-week ex-
tension of Amazon's Daily Deal.

According to Nielsen SoundScan, the band's
third album, “The Suburbs” (Merge), scanned
156,000 units in first-week sales, with digital down-
loads accounting for 97,000 (62%). Sources say
Amazon's Daily Deal, which tagged the album at
$3.99, generated first-day scans of about 23,000
units. Amazon also extended the $3.99 price for
the week, generating 38,000 scans all told. Sources
indicate iTunes generated the bulk of the remain-
ing 59,000 album downloads.

While it's unusual for Amazon to extend the Daily
Deal pricing for a full week, it's not unique. Bon
Jovi'slastalbum, “The Circle,” enjoyed that distine-
tion and also bowed at No. 1 on the Billboard 200,

Arcade Fire's lastalbum, 2007's “Neon Bible,”
generated 92,000 in first-week sales. Almost
28,000 (30%) of those were digital downloads.
The album has since sold 443,000 units. The
group's first album, 2004's “Funeral,” has scanned
510,000 units.

Merge co-founder Laura Ballance says the
album’s profile was heightened by the band's two-
night stint at Madison Square Garden Aug. 4-5,
following the album’s Aug. 3 release. The latter
show launched the American Express promotion
“Unstaged: An Original Series From American
Express”: a series of five live concerts to be
streamed on Vevo and YouTube.

Ontop:
ARCADE FIRE

“We tried to make sure the album was priced
low enough so the casual listener and new fans
would buy the record,” Ballance says. “And Amex
had ads everywhere."

At brick-and-mortar stores, “The Suburbs” did
better with independents and chains than mass
merchants. It scanned slightly more than 18,000
units at indie stores, nearly 18,000 at chains and
almost 11,000 at mass merchants,

Retail sources note the CD carried a $10.31
wholesale cost. However, the label and its distrib-

utor, Alternative Distribution Alliance, were of-
fering aggressive discount scenarios for in-store,
high-profile placements
At Newbury Comics, “The Suburbs” scanned
about 1,500 units while “Neon Bible" had sold
1,800 units, Newbury head buyer Carl Mello says.
He attributes the drop this time out to increased
digital penetration for the alternative rock genre
and Amazon's Daily Deal lasting a full week. “We
thought we were being cool selling “The Suburbs’
for $7.99," he says. ves
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East Meets West

She's a breezy California surf rocker,
athrowback '90s indie queen and a
savvy Twitter star all rolled into one.
But Best Coast singer/songwriter
Bethany Cosentino is something
else too: a certifiable “It” girl.

The California-based Best Coast
—comprising Cosentino and multi-
instrumentalist Bobb Bruno—is rid-
ing a wave of blog buzz into the
mainstream spotlight, a first for the
band and its label, Brooklyn-based
indie label Mexican Summer, which
picked up the pair’s debut, “Crazy
for You.”

“She’s the only artist | can re-
member that hasn’t had the back-
lash for being a blog band,” Mexi-
can Summer director of marketing,/
label manager Jeffrey Kaye says.
“People are championing her and
want her to succeed.”

“Crazy for You" entered the Bill-
board 200 last week at No. 36 with
10,000 units sold and also debuted
at No. 10 on Digital Albums. Best
Coast sold an additional 4,000 units
this week, according to Nielsen

SoundScan. In addition, Cosentino
has been featured in Vogue and
Rolling Stone.

Best Coast's mainstream buzz
boils down to one thing: its music.
Cosentino specializes in sun-baked,
simple, short surf-pop ditties, sung
in a dry, girly monotone and re-
corded in a '90s lo-fi style.

Mexican Summer focused on

super-servicing mom-and-pop
stores, while ensuring a presence
at all digital retailers. (“Boyfriend”
was an iTunes free Discovery Down-
load.) Within three hours of Co-
sentino announcing a presale of the
album to her 9,000-plus Twitter fol-
lowers, the Mexican Summer site
moved 300 units.

Best Coast’s sales breakdown is
a bit of a throwback, too. Kaye re-
ports sales have been running 50%
digital, 30% CD and 20% vinyl—very

¥

gratifying for the label, which
started as a purely digital /vinyl out-
let. Best Coast isits first CD release.
“¥ou would have thought a good
chunk of that audience would have
downloaded it illegally and been
done,” Kaye says. “But given the
package's artwork and the hand-
numbered copies, they wanted to
own it."”

Best Coast just returned from a
European tour and will set off onits
first U.S. trek Sept. 4. —Kerri Mason

ON TRACK?

Chris Brown may be hitting his musical
stride again. MNotching Greatest
Gainer/Airplay honors for a second
straight weelk, the singer is thisclose to
notching atop 10 hit on Billboard's Hot
R&B/Hip-Hop Songs chart with
“Deuces.” The breakup song—featuring
Tyga and Kevin McCall—moves 15-11in
its sixth week on the chart.

Released to iTunes June 29 along
with another new Brown song, “No
B.S.” "Deuces” moves 60-59 on the
Digital Songs chart. Up 11% in digital
sales, the song has sold 132,000, ac-
cording to Nielsen SoundScan.

“Deuces” also climbs 67-56 on
the Billboard Hot 100, marking the
singer’s return to that tally. Brown
last appeared on the Hot 100 last
February when “l Can Transform
Ya" featuring Lil Wayne and Swizz
Beatz ended its tenure, peaking at
MNo. 20. “Transform" peaked at No.
11 on Hot R&B/Hip-Hop Songs. The
track was the lead single from
Brown's third album, “Graffiti,”
which has sold 316,000.

The “Deuces” momentum follows
Brown's emotional tribute to Michael
Jackson during the BET Awards in
June. While singing “Man in the Mir-
ror,” the singer broke down, prompt-
ing criticism that the meltdown was
staged. Without addressing the de-
tractors, Brown has stayed busy
recording and tweeting about new
music. He recently polished off a
remix of Nicki Minaj's “Your Love" and
is featured on a new Twista track,
“Make a Movie."

Among the top mainstream R&B
radio stations spinning “Deuces” in
heavy rotation are KBFE Dallas,
WHTD Detroit, KKDA Dallas and
WPEG Charlotte, N.C., whose OM/PD
Terri Avery says positive audience re-
action to Brown at the BET Awards
has nothing to do with the song's
growing success. “The track, the lyrics
. ..it's just agood song.”

Brown will next appear in the film
“Takers,” out Aug. 27. There's no offi-
cial word from Jive as to when his
fourth album will be released. The
singer has tweeted that his next CD
may arrive in 2011 or sooner, possibly
preceded by another mixtape, “In My
Zone 2. —Gail Mitchell
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Love the Way You Lie," by
Eminem featuring Rihanna, Is the
46th Billboard Hot 100 No. 1si
2000 to carry a “featuring™ artist
credit. Between 1958 and 1999,
just 18 such titles reigned. Still,
high-profile artists have guested
on hits throughout the rock era,
even if they didn't always receive
official billing. Chart Beat looks
at some of the best-known songs
sporting uncredited ap-
pearances, including Dire Straits'
“Money for Nothing” (vocals by
Sting), Elton John's | Guess
That's Why They Call it the Blues
(Stevie Wonder on harmonica),
Madonna's “Take a Bow"
(backing vocals from Babyface),
Rockwell's “Somebody's
Watching Me™ (Michael Jackson
singing the chorus) and Carly
Simon's “You're So Vain"
(backing vocals by Mick Jagger).

d Chart Beat
L t
blllboard.com/chartbeat.
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Arcade Fires Up; Gaga Gets ‘Remix’ Treatment

The Billboard 200 welcomes a new No. 1:
Arcade Fire's “The Suburbs,” which
plants the flag with 156,000 sold in its
first week, according to Nielsen Sound-
Scan. Eminem’s “Recovery” trails at
No. 2 with 152,000,

It's the first No. 1 for Arcade Fire
and its record label Merge. It's also the
third independently distributed No. 1
this year, following chart-topping indie
bows from Vampire
Weekend's “Contra”
and the various-artists
compilation “Hope for
Haiti Now.”

“Suburbs” reaped the
benefits of a buzzed-
about weeklong sale in
Amazon's MP3 store,
where it was priced at
$3.99. Apple’s iTunes
store offered the set for a standard
$9.99 (see story, page 39). Digital down-
loads amounted to 62% of the set's first
week, up from the 30% digital first-
week share its last album, 2007's “Neon
Bible,” earned (27,000 of its 92,000
opening frame).

One could make the assumption that
the aggressive sale pricing from Ama-
zon on “Suburbs” helped motivate con-
sumers on the fence about buying the
set, or perhaps those who had no inter-
est in the band until last week. The
Amazon MP3 store tweeted about the

OverThe
Counter

KEITH
CAULFIELD

$3.99 deal six times between Aug, 2 and
Aug. 8 to its nearly 1.5 million follow-
ers. Merge and Arcade Fire also tweeted
their own followers about the deal.

RA-RA-RA-REMIX: Nearly everything
Lady Gaga touches turns into a chart
hit, and her “Remix” album is no
exception. It debuts at No. 6 on the
Billboard 200 with 39,000, becoming
the first remix set to
reach the top 10 since the
“Hannah Montana 2:
Non-Stop Dance Party”
album debuted and
peaked at No. 7 on the
Feb. 16, 2008, chart.
Gaga is no stranger to
the dancefloor and the

-

5
i

-

magic of the remix, as
each of her own singles
has earned its own commercially re-
leased digital bundle remix package.
(The “Telephone” set alone came
armed with 10 remixes.)

Thus, there was a wealth of material
to pick from for “The Remix.” How-
ever, die-hard fans were probably an-
noyed to discover that five of the
album’s 10 tracks were previously com-
mercially released.

But for casual fans, that probably
wasn't a concern. The average con-
sumer is probably unfamiliar with
Gaga's dozens of remixes and there-

fore thought this was a fun and differ-
ent take on the diva's discography.
Originally released in the United
Kingdom in May as a 17-track set, it
was pared down to 10 tunes for its U.S.,
debut. No doubt that because of the

set's slimmer American approach, the
physical CD is able to carry its sug-
gested list price of just $10.

Gaga is additionally charting this
week with her first album, “The Fame,"
at No. 12 and “The Fame Monster” (EP)
at No. 27, marking the first time an
artist placed three concurrent titles in
the top 30 since 1993—with one tiny
caveat. Garth Brooks last achieved the
feat on the Jan. 23, 1993, chart, when
he placed four sets in the top 30: “The
Chase" (No. 2), “Beyond the Season”
(No. 23), "Ropin’ the Wind" (No. 26)
and “No Fences” (No. 29).

The tiny caveat® Well, if one counts
the “Hannah Montana” albums as Miley
Cyrus releases, the young singer scored
a Cyrus/“Hannah” top 30 hat trick on
the Sept. 12, 2009, list with her own “The
Time of Qur Lives” (EP) at No. 3, the
“Hannah Montana: The Movie” sound-
track at No. 11 and the “Hannah Mon-
tana 3" TV soundtrack at No. 26.

“The Remix” also enters the Top
Electronic Albums chart at No. 1, giv-
ing Gaga a lock on the top three posi-
tions, as “The Fame” and “The Fame
Monster” are Nos. 2 and 3, respec-
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tively. It's the first time an artist has
claimed Nos. 1-3 in the nine-year his-
tory of the tally.

With the top 10 success of “The
Remix,” should we expect a bevy of
other acts to follow suit with their own
high-charting redux compilations?
Nah. The industry sources we
reached out to felt this album’s

success is unique, because Gaga is
arguably the biggest pop artist on the
planet right now and anything she
released would have had some imme-
diate success.

Gaga joins an elite handful of artists
who have notched top 10-charting
remix collections. They include Jen-
nifer Lopez (with a hybrid R&B/dance
offering), Bobby Brown, Paula Abdul
and Billy Idol. e

niclsen
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THE-DREAM
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L E MERCAIRY NASHVILLE 013544/ UMGN (10.58] Easton Corbin
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9 E HRCA S3744/AMG (18.98) & Leave This Town W

JASON DERULO
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DRU HILL
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HILLSONG
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144 158 A Beautiful Exchange: Live

KENNY CHESNEY

BAA B555/5UN (11,58}

Greatest Hits Il

\ 178 174 H

CAGE THE ELEPHANT

D5P 4G658°/0E (13.08)

147 153 E

Cage The Elephant

FHANK SINATRA

2WARNER B

) 162 173 L) Nothing But The Best

18,58}

LE KRAC . " %
136 141 n ToP DOGATLANTIE SMETANG [8.98) Happy Hour: The South River Road Sessions (EP)

SOUNDTRACK &
45 120 E__ m' CHOP SHOB/ATLANTIE $15023/45 (18.98) & Tuilight
13 'WE e S 3 o Soldies O Love

GARY ALLAN
MCA NASHVILLE 013362/ UMGN (10 98}

152 163 Get Off On The Pain
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WORD-CUABPAOVIDENT-INTEGRITY 14B57/EMI CMG {1798} WOW Hits 2010
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ONEREPUBLIC

MOSLEVINTEASCOPE 013607/1GA {13 98) Waking Up

LEE BRICE Love Like Crazy
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148 mn ATLANTIE SETreiAG (188 Another Round
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PASSION G ;
|@ m SOSTEPS O7173/5PARROW (17 98) Pasalon: Awckening

JAY-Z
168 154 n ROC KATION 520856%/AT {15.95) & The Blueprint 3

@ B o e Ao
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@ Ly 100 Isﬁ?s?n:a I4B*RTLANTIC (10.98) & Mothership
Rl 113 128 In'duexcns?ohel-slu"nﬁ(g]gﬂfac 014130° UMAG/UME (20 98} Exila On Main St.

83| i72 1o [ THREE PAYS SRACE Lite Stars Now
@ = Eﬁf}]?g?ﬁ?ﬁ * The Ultimate Hits
185 181 157 [i:] MARY J. BLIGE STRONGER withEach Tear

MATRIARCH/GEFFEN D137220GA (13.98)

BLACK VEIL BRIDES

SINROEY 28 (13.90) We Stitch These Wounds

9?36“

“"_’m L &?n.u: 13103 (9.98 COOND) & Greatest Hits

AR v o e (W This Is War
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183 144 m Eﬁn?;ggsﬂ?zﬁ?u B9110°/5ONY MUSIC {11.98) Infinite Arms

170 181 n FREMF;? 1622 WARNER BROS. (18.58) Diamond Eyes
m gﬁgiﬂ-m’n (9.98) @ Daughiry

193 190 - SANCTUS REAL Pieces Of A Real Heart
@ 199 187 m KL Ak e o All The Right Reasons
195 166 177 M ooy e ) Oracular Spectacular
198 173 148 ge\l#ruc?oTrFs':nE:Emma:s-zr.acqlagsi The Twilight Saga: New Moon
. 197 192 179 L) \‘UE\AJ"EOEME\' CASH MONEY/UNIVERSAL MOTOWN 013456/ UMRG (9.98) So Far Gone ‘EP}
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SAVING ABEL
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SOUNDTRACK

RE-
i WALT DISNEY 003007 (12.98)

Disney: Phineas And Ferb
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TAYLOR SWIFT .. 43,179
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TRILLI PAINGE/RAPALDT 4 LIFE 1014/RAPALOT (17.68)
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NEW iy

Al Night Long

HE BLACK CROWES Croweolagy
R ARROW 03* (14.98)
LU MUMFORD & SONS Sigh No Maore
g 0AD 1298
| SOUNDTRACK Eat Pray Love
B COLUMEIA RES/MONKEYWRENCH 34703/MADISON GATE (12 98}

SECONDHAND SERENADE Hear Me Now

GLASSNOTE 524615/EAST WEST (15.98)
GOV'T MULE Mulenniym

EVIL TEEN 12100 (16.54)

FIVE FINGER DEATH PUNCH
PROSPECT PARK 50100° (1398 &
VARIOUS ARTISTS
SIDEONEDUMMY 1420 {8 08)
GAELIC STORM

LOST AGAIN 201001 {15 98)
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Greatest Hits
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VARIOUS ARTISTS Back In The Day A Summertime Hip-Hop Mix
RHIND CUSTOM PROOUCTS 8453 EX/STARBUCKS (12.98)
14 n JASON ALDEAN
BROKEN BOW 7637 (18.98)
7 . MOTLEY CRUE
MOTLEY 380°*/ELEVEN SEV
18 . COLT FORD
AVERAGH
THE NATIONAL
4AD 2>I.IJ (14.58)
' FAT J
TERROA quun 20VEI {17.98)

The Darkside: Val. 1

BULLET FOR MY VALENTINE Faver
SVE (16.98)
19 BRET MICHAELS Custom Built

Be8 E520PHOR BOY (1188

n EDWARD SHARPE & THE MAGNETIC ZEROES  Up From Below
. COMMLUNITY FAIRFAX 542* VAGRANT (13.58)

2 THE DIRTY HEADS Any Port In A Storm
! EXECUTIVE MUSIC GROUP 1243 {13 98)

BEST COAST Crazy For You
MEXICAN SUMMER 0524 KEMADO {12 98)
DRU HILL InDRUpendence Day

KEDAR 0000% (18.94)
22 . CAGE THE ELEPHANT
DSP 40654 AVE {13 98)

5
FAT POSSUM 1224* 12.98)

CYNDI LAUPER

MERCER STREET 70166*/DOWNTOWN (13 .98}

BLACK VEIL BRIDES
STANDBY (126 {13 95)

Gage The Elephant

King Of The Beach

Memphis Blues

We Stitch These Wounds

<8

VAMPIRE WEEKEND Contra
AL 429° {14.98)

KEITH SWEAT Ridin' Solo
KEDAR 00002 (16.95) &

MENOMENA Mings

BARSUK 101* (14.98)
AUTOLUX

TBO 0013* {11.98)
VARIOUS ARTISTS
HOOAK 209506 EXRED INK (6.98)
THE XX b
YOUNG TURKS 450° (14.98)

THE GASLIGHT ANTHEM
SIDEONEDUMMY 1418* (13.98)

ATTACK ATTACK!
w8 ATTACK &

Transit Transit

Sell: Loves Lilith 2010

American Slang

Attack Attack!

32 VARIDUS ARTISTS Fred Entertainment Presents: Life In The Wond

Hammond Family
F HAMMOND 11720 (13,94 CO/VD) &
o

IN THIS MOMENT
CENTURY MEDIA 8723 (16.98)

A Star-Grossed Wasteland

LITCHFIELD California Girls (EP)
ROGAN 212 EX (7.98)
SOUNDTRACK Crazy Heart
FOA/FON SEARCHLIGHT 6184/NEW WEST (17.88)
SLEIGH BELLS Treats
NEET 0164MOM + POP {12 98)

o . SHE & HIM Volume Two
MERGE 354° (15.58)

a0 MY BUFFETT Encorgs
MAILEDAT 2120 EX {14.96)

36 JOAN JETT AND THE BLACKHEARTS Greatest Hits
BLACKHEART {12.98)

Slagh

DIK HAYD 31433* (17.98)
AS | LAY DYING Fowerless Rise
METAL ELADE 14907 (13.98)
THE ACACIA STRAIN Wormwood
FROSTHETIC 10088* {13.98)
SCISSOR SISTERS Night Wark

saaaaeeazgasas@@@azzsueusuE@n&seeaaie"

POLYDOI DOWNTOWN (13.58)

Self magazine partnered with the Lilith Fair festival to creale the
Walmart-exchusive album “Self: Lilith 2000, which enters Top
Independent Albums at No. 35 with 3,000 sold. The compilation
features such Lilith acts as Sugarland, Corinne Bailey Rae and Sarah
Mclachlan and was packaged with a mini version of the magazine,
tailored to Lilith fans. The set also enters Top Compilation Albums at
No. 7 (viewable at billboard. biz/charts).
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THE SUBURBS
E FIRE (ME

1 p NIGHTMARE

i

AVENGED SEVENFOLD (HOPELESS/SIRE'WARNER BROS
ALL NIGHT LONG
BUCKCHERRY (ELEVEN SEVEN)
CROWEOLOGY
THE BLACK CROWES (SILVER ARAOW)
3 100 MILES FROM MEMPHIS
SHERTL CROW (ABMIGA)
41 SAVE ME, SAN FRANCISCO
TRAIN (COLUMBIA/SONY MUSIC)
TO THE SEA
JACK JOHNSOM (BAUSHFIRE/UMAG)
8 MOJO
TOM PETTY AND THE HEARTBREAKERS (REPRISE WARNER BROS |
% SIGH NO MORE
MUMFORD & SONS (GENTLEMAN DF THE RDAD/GLASSNOTE)

11:59
FYAN STAR (UIRNETT/ATLANTIC/AG)
BROTHERS
THE BLACK KEYS (NONESUCHWARNKER BROS |
§ g THE TWILIGHT SAGA: ECLIPSE
SOUNDTRACK {SUMMIT/CHOP SHOR/ATLANTIC/AG)
KORN lll: REMEMBER WHO YOU ARE
KORM (ROADRUNNER)
_ 1 HEAR ME NOW
SECONDHAND SEREMADE (GLASSNOTE EAST WEST

gy DARK HORSE
MICKELBACK (ROADRUNNER|

5 4
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2 ) LABEL & NUMBER | DISTRSSLITING LABEL (PRICE|

‘ 135 49 ASKING ALEXANDRIA
& ]

Stand Up And Scream

2 SUMERIAN 022 (13,58 L)
EDWARD SHARPE & THE MAGNETIC ZEROES A . THE BOOKS
2 82 _COMMUNITY/FAIRFAX 542+ VAGRANT (13.88) Up From Below | . “ n 3 | _TEMPORARY RESTENCE 183° (14.58) The Way Out
5 i |4 SCHOOL OF SEVEN BELLS i i
King Of The Beach || After a window of GHOSTLY INTERKATONAL 507+ VAGRANT (10.85) Disconnect From Desire g

Transit Transit | _eT:rdusiulihw\'\gtrlﬂr B LA e e Street Songs Of Love
%: ol . (10.98) Hakhs Ial:::,mzl wr:desln mm L 3:;2?;‘;.0F o The Heart Of Man
- L) :?:UEBLE:I:‘SE\HTLE?I:?:L EXUMGH (4 08) The Band Perry (EP) f‘l::um:‘l::mm - 3 (22 ?E‘:RETR,;‘Z?;T:{'TS Collisions And Castaways
m IEDY;CN?EEIIDW California Girls (EP) ;_‘l its re:erllr\rwitha :m:?;n‘:i P,?,E,T Favorite Fix f___l

2 16 TROMBOMNE SHORTY

! VERVE FOREGAST 014154/VG (10,98

i SIDEWALK PROPHETS

85 FEAVENT/WDRD-CUAB B3TS00WARNER BROS. (9.08)

4 15 CRYSTAL CASTLES

2d FCTION/LAST GANG/LIES/UNIVERSAL MOTOWN 014374/UMAG {10.98)

Backatown

THE TEMPER TRAP 2 385% gain.
n s LIBERATION/GLASSNOTE BODZ2/COLUMBIA (12.08) Cenditions

o The House You're Building I
The House

These Simple Truths

KATIE MELUA
DRAMATICO 0061 (3 98)
PUNCH BROTHERS

Crystal Castles

=2 NONESUCH 521980° WARNER BROS. (15.68] & Antifogmatic | | Calit., four-piece |-(= I._t’I Selfish Machines
BRANTLEY GILBERT band
u 14 2 AERAGE JOE'S 215 (14,08) Haltway To Heaven xlmﬂl Concrete Jungle
FREDDIE GIBBS " =i RED HORSE FEATURING GILKYSON, GORKA, KAPLANSKY ff
GIBES FAMILY S/DECON (8 68 Strd Killa (EP) 3 debut with this five- HED HOUSE 233 (16,08 Red Horse

song EP (2,000). - 33 18 PAPER TONGUES

MIKE PHILLIPS '
- 90021 iboen sEack oo06s (12 98} M.P3 | ASM/OCTONE 013870/1GA (12.58) Paper Tongues

LIGHTS OVER PARIS | NIKKI YANOFSKY N
m TYPE ONE DIGITAL EXTHGITAL HECORDS 4 58] Tum Off The Lights (EP) |§§ _| m £ nEcch 014138 (9.99) Nikki
42 :.ﬂf:?gﬂffrngfr The Besl Of The Hoppers: From The Homecoming Serles . nm ;:‘LEDEEF\‘D“!E; 5515.1;3 WARNER DADS, (10.98) Fm Allve, Fm Dreaming
‘1 PRINCE ROYCE | R IWRESTLEDABEARONCE ’ ina |

H&5 T0P STOP 30020/SONY MUSIC LATIN (10.98) Prince Royce § J - - g‘ ﬂ CENTURY MEDIA BGO4 (12.98) It's All Happening |§

I ~ THE LAURIE BERKNER BAND : I | MINATURE TIGERS
8 w0 ToMATOES 23408 RAZOR & TE (9.96) The Beet Of The Lourle Berkner Band ‘ 1002 aenn ant o1z (14.98) FORTRESS

DAX RIGGS L] m ONE ESKIMO .
nm FAT POSSUM 1230 (13.98) Say Goodnight To The World | m SHANGRI-LA 101040* (9,88 One eskimQ

he Bliboard Hot 100 {of the 10p 50 of Hot 100 Aurplay pror b Dec. 5, 1980, If 2 titk raches that lovel # and the act’s subuoguont 50ngs an thon

hodd by Onbne Muss: sourtes. © 200, 05 Global Modia, LLC and Meoken SoundS<an, inc. All nghts rosonod

The album's title
STEREO SKYLINE! JIMMY WEBB
m 981190 i ssssvsony WUSIC 8.55) Stuck On Repeat track was iTunes’ - 1806 5 oo inse Juet Across The: River
m EYES SET TO KILL S free Disco ‘a1 g REVIVE §
&L BREAKSILENGE 103 {12.98 CO/DVD) & Broken Frames | it CONSUMING FIRE/ESSENTIAL 10017/50NY MUSIC {0.58) Blink |
2% 5 ::?Iaffép.frs':,s HAUNTED GRAFFITI Before Today week, which liely ﬁ?ﬁ!ﬁ?ﬁﬂa, Beyond The Gate
‘4 ¢ LOCAL NATIVES [ sparis the set's CRASH KINGS i
¥ | FRENCHKISS D42* {12 98} Gorilla Manor i _] 66% Increase (and CUSTARDVUNIVERSAL MOTOWN 12053/ UMRE {12.58) Crash Kings .
3 INCHES OF BLOOD JIMMIE VAUGHAN
m a ’i COMTURY WEDN 3539 (10.04) Here Waits Thy Doom ;ﬂ;ﬁi:::}" m SHOUT FACTORY. 3710 F15.46) Jimmie Vaughan Plays Blues, Ballads & Favorites
4a o GYPTIAN [ " PLAN B |
3 E; 1857 (15.88) Hold You | - 3 | PINA 12022/SORY MUSIC Housa Of Flaasure
#
REGIONAL HEATSEEKERS *1 ALBUMS
LABEL) Up From Below
-, | WEST NORTH CENTRAL|
IF | DIE YOUNG Habits Lungs Edward Sharpe & The 'WEST NORTH CENTRA|
3y THE BAND PERRY (REPLIBLIC NASHVILLE Neon Trees Florence + The Machine Magnetic Zeroes uw:h"ﬂgl.ﬁﬂ,sm
ANIMAL
2 6 \ron TREES (uERCURYIDING) MOUNTAIN MID ATLANTIC NORTH EAST l Lights Over Paris
: : 5_ LA Lh Turn Off The Lights (EF)
{ :u:mnanumu 1¥AZ {BELUGA KEIGHTS/WARNER BROS.) l Taddy Porter
% n 5 12 ogay saacians FEATURING RAY J (TYCDON STATUS UNIVERSAL REPULIC) Taddy Porter
H "4 g WELL BE A DREAM H ke MM
| ®|WE THE KINGS FEATURING DEMI LOVATO (5-GURVE) 4 Favorito Fix
717 HOLD YOU (HOLD YUH) Eyes Set To Kill
GYPTIAN (vF) Broken Frames
‘g 1 LAY ME DOWN
g 8 ..151 THE DIRTY HEADS FEATURING ROME (EXECUTIVE} [I \évoahsrfé?:tm
NIGHTMARE
i - 5 12 | yenneD SEVENFOLD (HOPELESS SIREWARNER 8RDS ) I Florence + The Machine
§ |NE)N ¥ B LovE ke woe Lungs
DS E THE READY SET (SIRE/DECAYDARCE/REPRISE) l Trampled By Turtles
WAY OUT HERE FPaloming
g m 910 Josu HoMPSON (COLUMBIA (UASHVILLE])
3 CITY IS OURS I Semi Precious Weapons
nm 816 TIME RUSH COLUMBIA) YouLove You
LIKE A G& The Band Perry
n 25 2 FAREAST MOVEMENT FEATURING CATARACS & DEV (CHERAYTREE/INTERSCOPE) I The Band Parry (EF)

1 “." BAD COMPANY
("0 U® FIVE FINGER DEATH PUNCH (PROSPECT PARK)

n 13 12 WHY WOULD YOU STAY?

| E

KEM (UNIVERSAL MOTOWN)

\ST NORTH CENTRAL |
Lite!

MEATSEEKERS ALBUMS: Tho best-scling albums by now or develoring acts, defined s those who have never appeared on the top K00-of the Bliboerd 200 or the top 10 of Top R8E/He:Hop Alums, Top Country Albums, Top Lotin Alburs, Top Chrstion Alwrns o Top Gospel At f o e raaches sy of thoss lovel, & and tho act's subsoruent slburrs g then
£ -

nelgibio 10 apooar on Heatsoskor Albums. HEATSEEKERS, SONGS: Tho mast popular songs acros all formats by now of doveloping acts, delined ars 1hose who fine novor apgoared a5 o kad arist in the top 50

“.28. '?; LITTLE LION MAN hield
15 MUMFORD & SOMS (SENTLEMAN OF THE ROAD/RED/GLASSNOTE} Califamia Girls (EP)
i ;“m‘;"oag“mk EPFARFMEME G Transit Transit g Lungs Up From Below
m AUDKC PLAVRRSUND (MEHY) Autolux Florence + The Machine Florence + The Machine I Lights Over Paris
> BNRAE FAR0 N oA PAINT | PACIFIC | SOUTH CENTRAL SOUTH ATLANTIC T O T Lghts (EF)
WAXA FLOCKA FLAME {1017 BFICK SOUAD/ASYLUM/WARINER BROS.) l_] XFactor1
m?; TURNING HOME 4 Hope For Tomorrow
OB DAVID WAL (MGA HASHVILLE)
E t To Kill
£ m TOOT IT AND BOOT IT l Br‘:;:rxsr‘;an:;
= Y6 (DEF JAMNDJAG,
§ I NINA B NIT“ NEW ON THE CHARTS Florence + The Machine
- 175__29‘: CHINO ¥ MACHD (MACHETE/UNIVERSAL MUSIC LATIND) | Lungs
- 15 § WHO DAT _ Hot Chelle Rae, “Bleed” I Artist Vs Poet
SN ;?;;“;LGB’;”:";DN"W’ Chart success (and the song’s No. 40 debut on the Mainstream e
Eﬂ 2 prnce noree (107 s106) Top 40 tally) seemed predestined for pop/rock quartet Hot Chelle Engmmemcn
g YERBATERO o i, Rae. Two members are sons of songwriter Keith Follese, while I Iwrestledabearonce
2 ﬂ LEAD ME the other two are the respective offspring of Paul Overstreet and freAl
SANCTUS REAL (SPARROW/EMI CMG) + Neon Trees
g Phil Keaggy. Habits
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l|§![ EE E gs TITLE Artist § é 1] m E EB Artist | &
E PRODUCER (SONGWRITER) IMPRINT | PROMOTION LABEL sm‘ moves -1on 5 Pknauc.(u (SONGWRITER) IMPRINT | FROMOTION LABEL | &5
Qo ; [ LovE THE waY You LIE o Eminem Featuring Rihanna 4 | ot 100 iplay @ & DEUCES Chris Brown Featuring Tyga & Kevin McCall g
) ALEX D& KID (M MATHERS A GRANTH ) ] ’ _KMCCALL (K MGCALL M STEVENSON,C BROWN) @ JIVELLE
Q::n s DYNAMITE TaloCruz o | Svimihemper ot "ROUND & ROUND Selena Gomez & The Scens | 5
BMNES:MHPLM DR, LLIKE B BLANCD (L GOTTWALD,X 5. MARTIN,BLEVIN,B MCKEE, T.CRUZYE MERGURY/IDIME | hissecond No. 1 on K ALDOLF.] HALATRAX A BOLOOK) (K AUDOLF. KASHER HINDUIN F DOBSON.J HALAVACS. A BOLDOK) @@ HOLLYWODD
:'." Ir'a‘afn LSWIFT (TSWIFT, ;";.'é’ﬂ.sc‘.'.".g 3 | Pat st te @ 55 73 ii;ﬂEtE‘\;ggNG [} R‘J‘Lﬁ.i"ﬂ-ﬂa.‘[{ 55
GURLS ledwith K PéAY) prtk
CALIFORNIA GURLS Katy Palry Faaturlng Snoop Dogg e ANIMAL Neon Trees
gl 2 |2 DR, LUKE MAX UARTIH 5 BLANCO (K PERRYL GOTTWALD.K.5 MARTINS LEVIN B BE L0 1 :1'-“5;::““"’ for SR R0 114 (1 GLENK.TPAGNDTTA B CAMPEELL) 60 ] 5
Ll rom
(= : 5 80 51 58 . 5
3 ¥ AL PERET| November 2002 to [ NKCERLA CHRESTENEEM PROEUEMAA PIHTE i . b5,
AIRPLANES B.o.B FEaIurIng HayleyI Williams 0UF| KIND OF LOVE Lady Antebellum
& 4 4 ALEX DA K00, FRANK E (B R SIMMONS, S8 ) FRANKS A GRANT.L ARETTT ROCKGRAND HUSTLEATLANTC . 2 hm" wus' 60 65 FWOALEY.LADY ANTESELLUM (D HAYWDDD,C KELLEY.H SCOTT BUSBEE) @® GAPITOL NASHVILLE 60
CODLEH TH&N ME Mike Posner Keith Urban
2l s 7 5 @ an : ; &
i JE HOLLJES) B JRw IDOLEMAN| ASHVILLE |
o a 12 [1.1 GOT US FALLIN' IN LOVE Usher Featuring Pitbull 8 @ 65 &7 tBLowIN' MOMEY FAST) Rick Ross Fsalunng Styles P 63
MAX MARTRY SHELLBACK (K5 MARTIN SHELLBACK.S KOTECHA A € PERED) m AFACE/JLG lrIIII'1l-R|hHI'\NEHI\III A LEWS.D STYLES) @ MAYBACH/SLIPN DE/DEF JAMNDUMG |
TEENAGE DREAM Katy Perry KING OF ANYTHING Sara Bareilles
L Ta DR, LUKE, B BLANCOMAXY MARTIN (K PERRY.L GOTTWALD K5 MARTIN 8 LEVIN.B M) 1 © CAPITOL 1 @ 62 &4 NAVRON (S BAREILLES) @ EPC 51
RIDIN' SOLO Jason Derulo FD\N‘ER Kanye West
@ "o J A.ROTEM {J DESROULEALX. ) R AOTEM) © BELUGA HI HROS . 8 -n“e mil‘llﬂth& @ nn STAMET 1.5 AR 8 » ST AT 22
11l 5 5 BILLIONAIRE Travie McCoy Featuring Bruno Mars . — at 66 58 51 RAIN IS A GODD ‘I'HING I.ulce Bryan 37
THE S0 TOMS {TMCCOY.E MARS PLAWRENGE A LEVINE) @ NAPPY BOY/DECAYDANCEFUELED BY RAMENTRAP = er-Up spy X J STEVENS {L BRYAN.D. DAVIDSON) @ CAPITOL NASHVILLE
12 12 8 FIND YOUR LOVE 5 with Airplay Gainer 67 63 0 | NEVER TOLD YOU Colbie Caillat I
S WEST HASKERND L. (A GRATAN X WESTE WL SOH FREMIDLOS.} SHASKER) () YDUNG MONEYTASH MONEYUNNE honors as audience K CAILLAT (€ CAILLALK DIOGUARDE ) REEVES) @ LNVERSAL REPUBLIC
13 08 oMG Usher Featuring will.i.am 1 @ W - ROCKSTAR 101 Rihanna Featuring Slash 58
WILL.L AM (W ATAMS) @ LAFACELE C.STEWARTT HASH (T NASH,C.A STEWART R FENTY) @ SRP/DEF JAWIDIMG
14 13 11 NOT AFRAID Eminem 1 @ 73 76 LITTLE WHITE CHURCH Little Big Town 8
BOI-10A (M MATHERS. L E RESTOM SAMUELS, | EVANS M BURNETTE) @ WES/SHADY/AFTERMATH INTERSCOPE W KIRKPATRICK LITTLE 555 TOWN (% FAFICHILD W KIRKEATRICK K SCHALPUAN PSWEET WESTBADCK) @ CAPITOL NASHVLLE
15 IWE’:lET I;IGI MAGIC B.0.B Featuring Rivers cmmo 15 @ 7 8 ALL ABOUT TONIGHT Blake Shelton 0
OTTWALD FL CUOMELE 7L SIMMONS, J) @ REBELACCK/GARND HUSTLE TLANTIC | S HENDRICKS (L AKINS B HAYSLIPD. DAVDS08) @ REPRISE {NASHVILLE} WN
e 7 YOUR LOVE " 71 @ s WAKA WAKA (THIS TIME FOR AFRICA)  Shakira Featuring Freshlyground 2
AWANSEL (0 TMARALL WANSEL ) FREEMAN J PHUGHES W FELDER) @ 11 MOKEY,CASH MONEYUNWVERSAL MOTOWNR S | MEBARAK RIPOLL . HILL (S | MEBARAK RIPOLL J MILLE KOUDIE D 8 £ VICTOR.Z B JEAN PAUL) @ EPC/SONY MUSIC LATIN
MISER\" Maroon 5 ’ THE HOUSE THAT BUILT ME Miranda Lambert
0 182 FLLLAKGE (A LEVINE.J CARMICHAEL 5 FARRAR) f T m 72 6 57 KE (LOOU phsryhy el @ 28
_LILLANGE (A @ ABMOCTONESKTERSCOPE _FLIDDELL M WAUCKE (T OOUGLAS A SHAMBLIN @ COLUMBIA (MASHVILLE]
THE BOYS OF FALL Kenny Chesne: Young Jeezy Featuring Plies
@ == Y B au! 18 R ORUMMA B0 . W.IENKINS.C GHOLSON.A. WASHINGION) o g CTEOEF A £
HE\" SouL erTER Train N HELLO GOOD MORNING Diddy - Dirty Money Featuring T.
g 18 18 TEREFE ESPUONAGE G WATTENBERD (EMDNRAHAN E LIND A BJORKLUND) @ couven B3 3 18 ¥ T4 59 40 OANJA (RIGD LOVEFN.HILLS M ARAIGA,C.J HARRIS, JR} © BAD B0V/INTERSCOPE i
.JUST THE WAY YOU ARE Bruno Mars s T8-spol ROCK THAT BODY The Black Eyed Peas
@ 3% 43 THE SMEEZINGTO! L2 (B MARS, PLAWRENCE A LEVINE K CAINK WALTON) @ e\emu AILANTIC 2 m is driven by 78 B4 54 DRETTARLL LY Az T VAT A RRLO STTLIL B -] 9
21 18 17 BREAK YOUR HEART Taio Cruz Faa[urmg Ludacris gy 4 82,000 downloads 76 57 3 SOMEBODY TO LOVE Justin Bieber %
T.CAUZF.T.5MITH (T.CAULF T SMITH C BRIDGES) B MERCURY/IDI + " STEREOTYPES (J. L 5. R ROMULUS H BRIGHT.) BIEI @ SCHOOLBOY/RAYMOND BRAUNISLANDIDING
22 7 18 ALEJANDRO Lady Gaga 5 AcordingloMelsen | o oo THIS AFTERNOON Nickelback e
REDONE LADY GAGA (N KHAYALS G GEAMANDTTA] @0 STREAMLINERONLIVE/CHERRYTREE: .H[EﬂECDP& mdmn, w R.J LANGE NICKELBACK. J MOI {NICKELBACK R J LANGE.C KR @ ROADRUNNERRRP
BULLETPROOF La Roux KISSIN u Miranda Cosgrove
23 15 16 B LARGMAID.E JACKSON (E JACKSON. B LANGMAND) OO0 BIG UFEPOLYDOR/CHERRYTREEANTERSCOPE 8 m;l"l:‘a:;khut @ T8 8 W0, KDOL KDJAK (L GOTTWALD,C KE @ COLUMEA 54
@ Sl CLUB CAN'T HANDLE ME Fio Rida Fealuring David Guetta 5, U1 D/dHal3ongs. — IEF GLITTER IN THE AIR Pink 4
DGUETTA (TOILLARD.C KEVE C LIVINGSTON M CAREN D GUETTA F RES RG TUINFORT) @ POE BOV/ATLANTIC sm bﬂtﬂ‘s TISWTI B MANN (PIHX B MANN) @ LAFACELG
IMPOSSIBLE Shontelle record for largest @ COME BACK SONG Darius Rucker
25 17 13 _ARNTHOR (A BARGISSON,| WROLDSEN) © SRP/SRL/UNIVERSAL MOTOWN | 13 mng_mt B2 85 [| . STAPLETON.C BEATHARD) @ CAPITOL NASHVILLE 67
@ 5 12 THE ONLY EXCEPTION Paramore 28 downicads @ 8 75 “CHAMPAGNE LIFE Ne-Yo 5
R CAVALLO.PARAMORE (H WILLIAMS J FARRQ] @ FUELED BY RAMEN/ATLANTIC/RRP mioa wa 0,GOUGH (5,.C.5MITH.D GOLGH) @ DEF JAWIDIMG
e 52 @ TAKE IT OFF KeSha P male country artist, @ 8 & FARMER'S DAUGHTER Rodney Atkins 80
DR, LUKE (K SEBEAT.L GOTTWALD.C.RELLY) © KEMOSABERCATIG set with “Out Last THEWITTR.ATKING {M.GREEN.B HAYSLIER AKINS) ® CURE
THERE GOES MY BABY Usher ight™ i WATER Brad Paisley
] 122 |28 JIM JONSIN.RICO LOVE (RIGD LOVE.J.5.SCHEFFERF ROMAND,0. MORRIS) ® LAFACEILG 25 Night” (7,000)in R ] 5= ERDGEAS B PAISLEV.C DUBDIS K LOVELACE) © ARISTA NASHVILLE =
— ks YOUR LOVE IS MY DRUG Kesha 2 June 2009. el 43 Kins Featuring Ray J | gy
DR, LUKE,B BLANCOAMMO (K SEBERTRSEBERT.J COLEMAN) ® KEMOSABERCARMG m NIC NAC (B BRACKINS W.NDH 10 JR N BALDING) TUS/UNIVERSAL REPUBLIC
STUCK LIKE GLUE Sugarland ALL OVER ME Josh Turner
2= 8 GALUMORE X, BUSH J NETTLES (J D NETTLES K BUSH K GRIFFIN 5 CARTER) @ MERCURY HASHVILLE Rock band makes a @ 84 %0 FROGEAS (B HAYSLIED DAVIDSON A AKING) @ MEA NASHVILLE L
Q 37 42 TEACH ME HOW TO DOUGIE Cali Swag Dislricl el fast start on the @ 87 o7 ROLL WITH IT Easton Corbin P
L;I;;H;OW;;INI(‘OPG*HR.L GLEE C CHILDS € WEST) G A I beﬂ TN m mdhmm ;:‘é?;“-';l:l.;::& LEE J. PARK) N Bom MEFF:..U!R\‘ TJSHI\‘ILLE
y Antebellum ew Boyz Featuring lyaz
32 73 PWORLEYLAD'Y ANTEBELLUM (D.MAYWOOD.C KELLEYM SCOTLL KEAR) @ CAPITOL NASHVILLE/CAPITOL B2 (= pa:;ﬂ"’::];"ﬂ"u @ e MLSDUIRE, 0. SHARPE (A THOMAS,E HBENJAMIN \.D. SHARPEM.SOUIRE) @ SHOTTY/ASYLUM/WARNER BROS. n
SMILE Uncle Kracker opens ! LOVE ALL OVER ME Monica
@ ELNE RCAVALLD (M SHAFER,B DALY.J HARDING J BOSE] © TOP DOG/ATLANTIC LIk downloads, placing 85 | J.DUPRLE.M.COX (J.OUPRLE.M.COX,C JOHKSON] @ JAMG L)
@ 35 3 PRETTY BOY SWAG Soulja Boy Tell'em 34 Itat Mo, 20 on Hot @ 88 93 THIS AIN'T NOTHIN' Craig Morgan 8
VOUNE SHAYGSKIDMURPH (0 WAY,0 BYRD,J MURPHY) @ COLLIPARKINTERSCOPE Digital and PO'DONMELL CMORGAN (C.DUBDIS KK PHILLIPS) @ BhA
THE CATALYST Linkin Park 35 04 95 BITTERSWEET Fantasia o0
RAUIBIN . SHIKODA (LINKIN PARK) @ WARNER BROS No.Ton Rock C.HAFMONY {C HARMON.C KELLY) @ JAMG
UNDO IT Carrie Underwood Digital Songs. BEAUTIFUL MONSTER Ne-Yo
36 % U ML BRIGHT { UNDERWODD. K DIOGUARDLM FREDERIKSEN,L L AWAD) @ 19/ARISTA NASHVILLE ® a7 STARGATESAND VEE {5.C.SMITHM.5 ERIKSEN T.E HERMANSEN,. 5 WILHELM) © DEF JAWIDIMG il
FREE Zac Brown Band PRAY FOR YOU Jaron And The Long Road To Love
@ 34138 KL & secaLL 2 enown 2 srown) @ HOME GROWNATLANTICBIGEER PICTURE u E3 ol | 76| |58 J.LOWENSTEIN (J LOWENSTEIN.J BRENTLIVGER) @ JARDHWOOD/UNIVERSAL REFUBLIC/BIG MACHINE L)
UN-THINKABLE (I'M READY) Alicia Keys After the top 20 WE'LL BE A DREAM WE the Kings Featuring Demi Lovato
e 0B A KEYS K BROTHERS. H.SHERIR (4. KEYS A GRAHAM ¥ BROTHERS. JA. N SHERS) @ MEK/RUG 20 eakihrouch o 20|72 5*A*M.SLUGGO (T CLARK) @ 5-CURVE L)
LOVER, LOVER Jerrod Niemann “ » SEPTEMBER Daughtry
3 2 2 D.BRAINARD.J. NIEMANN (D PRITZKER) @ SEA GAYLE/ARISTA NASHVILLE L) ;{?hﬂ} (Em @ m H.BENSON (C.0AUGHTRY.J.STEELY) © 10ACARME o
HALF OF MY HEART John Mayer I5 weex), Epic HOLD YOU (HOLD YUH) Gyptian
42 48 o 5 86 90 77 - i
JM, JORDAN (J MAYER) © COLUMEL Reconds decided to FIRE PETER (W EDWARDS.R.JOHNSON) OO VP
O 3 45 GOT YOUR BACK T.. Featuring Keri Hilson g8 re-work this track, @ m THE MAN WHO CAN'T BE MOVED o ) The Seript ®
0J TOOMP (C.J HARRIS, JA._& DAVIS. T.NASH) ®0 GRAND HUSTLE/ATLARTIC the first single from 0.0'DOROGHUE M SHEEHAR (0.0 DONDGHUE, M SHEEHAN,A FRAMPTON.5 & KIPNER) @ PHOROGENIC/ERIG
4z 2 2 MY FIRST KISS 30H!3 Featuring KeSha g g " @ FANCY Drake Faalunng Tl & Swizz Beatz a7
DR, LUKE,B BLANGOD (L. GOTTWALD.B.LEVIN.S FOREMAN N.MOTTE| @ PHOTO FINISHATLANTICRRP n'e h’ld 5 Mul SWUT BEATE N SHEBE (A GRAHAN N SHEBIE M SANUELS K DEAN. HIANT) (@ VOUMG NEY/CASH MONEY UMVERSAL MOTOWN
BREAKEVEN The Scrlpl album, to radio. In CRAZY TOWN Jason Aldean
43 39 M . |z 88 91 &2 - 51
0.0 DOMOGHUE, M. SHEEHAM A FRAMPTON, 5 A KIPNER (.0 DONOGH, RAMPTON.S A KPHER) @ PHONS ||s “m w.mum " M.KNOX (R CLAWSO! JONES) @ BROKEN BOW
GE'I‘TIN O\I'Eﬁ YOIJ Dawd Guetta & Chns Willis Faalunng Fergie & LMFAO SEX ROOM Ludacris Fealunng Trey Songz
a4 o VDL RSTER (3 GUETRA 5.0 ML RES 5 WAL ADRMS S W) bl AT AT ) # rm"w ND‘]_E o L B9 86 KAJUN (C BRIOGES, TNEVERSON, T SCALES, TTAYLOR, K JOHNSON) @ DTP/DEF JAMNDIMG 69
@ alo PRETTY GOOD AT DRINKIN' BEER Billy Cumnglan g Mdtlodoin @ o gg | LAY ME DOWN The Dirty Heads Featuring Rome | g3
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Enrigue lolesias’ No. 24 debut of | Like
1, featuring Pitbull, on Rhythmic Alrplay
is the chart's best launch by a male since
Drake's “Find Your Love™ started at No. 28
im Jume. *I Like It" also grants lglesias his
first appearance on the list since “Escape™
in 2002.
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PLEASE EMINEM, DON’T HURT ’EM

With seven consecutive weeks at No. 1, Eminem's “Recov-
ery” (152,000) earns the longest streak at the summit for
a rap artist on Top R&B/Hip-Hop Albums in the Nielsen
SoundScan era. The last rap act with a longer consecutive
No. 1 run came in 1990—before the chart began using
SoundScan data. MC Hammer's “Please Hammer Don't
Hurt 'Em” spent 16 straight weeks (among its 28 total
weeks) at No. 1. Since the chart converted to Nielsen data
in 1992, among all albums, Eminem’s No. 1 streak is sec-
ond to the nine weeks notched by the soundtracks to
“Above the Rim” (1994) and “Waiting to Exhale” {1994-95).

At No. 2, UGK's Bun-B earns the Hot Shot Debut as third solo set “Trill 0.G.” enters with 41,000,
Previous sets “Trill" (2005) and “I1 Trill” (2008) debuted at Ne. 1.

—Raphael George
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STARGATE R SWIRE (M 5 ERIKSEN,TE HERMANSEN,E DEAN M. RIDOICK. R SWIRE.R FENTY) @ SRE/DEF JAMIDIME

Up 4.5 million audience impressions, Ne-Yo's “Champagne Life,” from fourth
album “Libra Scale” (Oct. 5), jets 16-12 on Hot R&B{Hip-Hop Songs. It's the sin-

1 J. Blige .
STARGATE (M...BLIGE M5 ERHSEN,LE HERMANSEM L AUSTIE DEA M BETE © MATRUACH GEFFEWTERSCOPE || . . o e
i ! gle's best audience improvement in its nine chart weeks and the third-biggest

1 DJ GOT Us FALLIN' IN LOVE Usher Featuring Pitbull 51
1 SHELLEALE 1k SAURTIAL P S MDAELHAA C PERE: M0 LFMELE gain this week behind Chris Brown at No. 11 (up 6.3 million; see story, page 39)

Jeremih Featuring Ludacris
M.SCHULTZ (J FELTON,K JAMES M.SCHULTZ C BRIDGES, @ MICK SCHULTZDEF JAMADIMG |

. MAKE UP BAG The-Dream Featuring T.I.

and Usher at No. 25 (up 5 million). The song's audience swell stems in part from
15 stations posting double-digit increase in plays. It ranks top 10 at 41 outlets,

TNASH (T.NASH) @ RADN KILLA/DEF JAMADJMG
SINGLE Lil Wayne - including KNDA Corpus Christi, Texas, and WZHT Montgomery, Ala., where
HE D.CARTER N SHEBIB| @ CASH MONEY/UNIVERSAL MOT! UMRG
-.' SEX MU! T it's the most-played track with 67 and 62 respective plays, according to Nielsen BDS. —Raphael George
u (T LA WSO @ .
Data for week of AUGUST 21, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 51
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GET BACK UP
TORYMALG MG

. BORN AGAIN
MEWSEOYS INPOP

! LEAD ME
SANCTUS REAL SPARRADW EMI CMG

.. HEALING BEGINS
TENTH AVENUE NORTH AEUNIDR/PLG

! ALL OF CREATION
18D

HOLD US ‘I'OGQE_‘I'HER

IF WE'VE EM;EH N_IEE_DED You
BEFORE 'I'HE MORNING
BE&U‘I’IFUL BEAUTIFUL

FERVENT/WDAD-
STARRY NIGHT

-.IESUS SA\.'ES
AEREMY CAMP HEC TOOTH & NAIlL

NO MnTTER WHAT

LIGHT UP THE smr
THE AFTERS (40

FIGHT ANOTHER DAY
ADDISON ROAD IND

YOU CAN HAVE ME
SIDEWALK PROPHETS FERVENT WOR(

YOUR LOVE IS A SONG
RCASE P G
POWER OF YOUR NAME
GREAT ARE YOU LORD
PHILLIPS, CRAMN: & DEAM 10

UNDONE
FFH G2CATAPULT

MY OWN LITTLE WORLD
il

PARROW/EMI CAM

ﬂ.. SOMETHING HOLY

COME AS YOU ARE
MYRAH WORD-CURI

l SOME KIND OF LOVE

PHIL Y REUNIONPY

KEEP CHANGING THE WORLD

A [
CASTAWAY
F

LET US LOVE
I
TO KNOW \"OU
DH/PY

HERE IN THIS HOMENT
SHAE SHOC

2} OUT OF MY HANDS
JARS OF CLAY GAAY MATT| SENT]
HANGING ON
BRITT MICOLE SPARROW/EMI CMG

WALKING ON THE STARS

.. SPEAK TO ME

HnLLELUJAH
HEATHER WILLIAMS (140

SING ALONG

M CITIES ATy

EIERH X (YOU DON'T OWN ME)

.ﬂW\LﬂNCHE
AMAFEST BEC/TOOTH & NAIL

TEMPOHJ\HY HOME
BEAUTY WILL HISE
STEVEN CU

YOU'RE NOT ALONE
HH NTRICITY.
OH, HAPPINESS
. GREATNESS OF OUR GOD

FOR THOSE WHO WAIT
FIREFLIGHT FLICKERPLG

WAITING ROOM
JONNY DIAZ IND

Third Day vaults 30-17 on Christian Songs
with the lead single from the veteran rock
group’s next album. Up 1.2 million
impressions (3%%), the song draws
Airpower and Greatest Gainer honors and
introduces “Move,” due Oct. 19.

NEWSBONS
BORN AGAIN INPOR 1521/EMI CMG

SKILLET
WA AFEENT I TLANTIC

MERCYME
THE GENEROLS

PROVOENT-NTEGAITY

HILLSONG
WBEAUTIFLL, EXCHANGE: LVE HALSONG SPARFON 1350601 (MG

nl. VARIOUS ARTISTS
WOW HITS 2080 WORC-CUFS PROVDENT-NTEGTTY 4357 EM CMG

PASSION
PASSION: MWAKENING SUCTERS SPAFRCN 71 T5EM MG

SANCTUS REAL

|_PIECES OF & REAL HEART SPARROW GS0EM GUG

VARIOUS ARTISTS
Wi

WORSHIF [PURPLE) PLGEM CAG 5679595 WORDCLRE

AMY GRANT
SOREWSERE OOWN THE 3040 M A T TG AR 1M O

NORMA JEAN
MERIDIONAL RATTE: & TE R3047~ PROVDENT-NIEGATY
FLYLEAF

MEMENTO MORI ABLLOCTONE 01351260 CUS
AUDREY ASSAD

“THE HOUSE YOUTRE BUILDINSS SPARADN 7U7SEM CUG

VARIOUS ARTISTS

SONGS & WORSHIP 50 INTEGRITY 24702/TIME LIFE

KARI JOBE

KARI JOBE INTEGRITY 4550/PAOVIDENT-INTEGRITY

D
CHURCH MUSIC SIXSTEPS/SPARROW 6515/EMI CMG

KUTLESS

AT 15 WELL BEC 7174/EMI CMG

THE HOPPERS

TH 50 T WOPPERG: M THE ONECOMING SEMES 54767 104 -

FIREFLIGHT
 THOSE WHO'

POINT OF GRACE
W) CHARGIN' US WORD-CURE AA7524

ANDREW PETERSON
COUNTING STARS CENTRICITY 1108/EMI CMG

THE CANADIAN TENORS

THE CAMADIAN TENORS DECCA 013506
SIDEWALK PROPHETS

THESE SIMPLE TRUTHS. FEFVENT BE7000/WORD-CLEE

VARIOUS ARTISTS

VO 25 PRALSE SONGS 2911 CCLIMAAMATIA ST WIRDLLFS
ERITT NICOLE

THE LOST GET FOUND SPARRDW Z358/EMI CMG
IMPENDING DOOM

THERE WILL BE VIOLENCE FACEDOWN 055

MERCYME
18 160 4626/ PROVIDENT-INTEGRITY &

SELAH

IRHOCENCE & INSTINCT ESSENTIAL 10863 PROVDENT-NTEGATY &)

GAITHER VOCAL BAND
REUNITED GAITHER G044/EMI CMG

THOUSAND FOOT KRUTCH
'WELCOME T0 THE MASQUERADE TDOTH & MAL 47R EMI OVG

THE STATLER BROTHERS
THE 057 MESE UF TG SRR BRVTAER: VLM W 47+ 52 00

HASTE THE DAY

ATTACK OF THE WOLF KING SOLD STATE 7081 EM CMG &
THE STATLER BROTHERS

THE CUS7EL MU OF THE AR BATAERS VOLUME OME 54767 AAEM O

THE DEVIL WEARS PRADA
T AOOTS ABCVE AND BRANCHES BELOW FEFFET IZ3WFD-08 &

Up 145 plays, the third single from BeBe &
CeCe Winans’ “Still" set swipes the
Grealest Gainer trophy on Hot Gospel
Songs, where it flies 25-16 in its fifth chart
week, Lead single “Close to You” stacked
10 weeks at No. 1last fall, and second track P93
“Grate” peaked at No. 5 in April.

52 | Goto www.billboard.biz for complete chart data

GET BACK
TOBYMAL mnmam EMI CMG

= .. IF WE'VE EVER NEEDED YOU
CASTING CROWNS REUMION PLG

ﬂ ALL OF CREATION
MEACYME IND

=

BEAUTIFUL, BEAUTIFUL
FRANCESCA BATTISTELL FERVENT/WORD-CLIRE

. LEAD ME
SANCTUS REAL SPARROWEMI CMG

GOD GAVE ME YOU
DAVE BARMES AAZOR & TIE

n HOLD US TOGETHER
MATT MAHER ESSENTIAL PLG
STARRY NIGHT
CHAIS AUGUST FERVENT WORD-CUAE

.n HEALING BEGINS
TENTH AVENUE WORTH REUNION FLG

-ﬂ BEFORE THE MORNING
JOEH WILSOM SPARRIMEMI MG
I =
REIVE ESSERTIALPLE

NO MATTER WHAT
KERRIE ROBERTS RELNION PLG
. WHAT FAITH CAN DO
KUTLESS B 0TH & NAIL
MY HELP COMES FROM THE LORD
THE MUSEUM BEC TOOTH & NAIL
JESUS SAVES
JEREMY CAMP BEC TDOTH & NAIL
LOVE HAS COME
MARK SCHULTZ WORD-CURE
FIGHT ANOTHER DAY
ADDISON ROAD (N0
GREAT ARE YOU LORD
PHILLIPS. CRAIG & DEAN IND
YOU CAN HAVE ME
SIDEWALK PROPHETS FERVENT WORD-CURE

KEEP cHaNG!NG THE WORLD
MIKESCHAIR WITH LECRAE CURR

YOURS TO TAKE

JIMMY NEEDHAM INPOP

. TITLE
ARTIST IMPRINT | PROMOTION LABEL
1 1 16

BORN AGAIN
WEWSBOYS INPOP

SARCTUS REAL SPARROW/EMI CMG
FIGHT ANOTHER DAY
ADISON ROAD 1H1)
SOMETHING HOLY
STELLAR KART 1K)
AVALANCHE

MANAFEST BEC TOOTH & NAIL
LIGHT UP THE SKY

THE AFTERS K0

LET US LOVE
MEEDTOBREATHE ATLANTIC WORD-CURS
GET BACK UP

TOBYMAL FOREFRONT/EMI CMG

NO MATTER WHAT
KERRIE ROBERTS RELNION PLE
FOR THOSE WHO WAIT
FIREFLIGHT FLICKER PLG

YOUR LOVE IS A SONG

SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG
HEALING BEGINS

TENTH AVENUE NORTH REUNIDNPLG

BECKAH SHAE SHAE SHOC

DEAR X (YOU DONT OWN ME)
DISCIPLE INO

JESUS SAVES

KEEP CHANGING THE WORLD
MIKESCHAIR WITH LECRAE CURE
THERAPY
RELIENT K JIVE/ LG
THE GOD | KNOW
ENTRICITY
LIFT UP YOUR FACE
THIRD DAY ESSENTIAL/PLG
MY HELP COMES FROM THE LORD
THE MUSEUM BEC TOOTH & NAIL
TRINITY
PAPER TONGUES AAM/OCTONE/INTERSCOPE
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TITLE (MPRINT & NUMBER | DISTRISUTING LABEL
1 1 2 CRE | AM 3

VAR S ARTISTS
Wow m 110 WORD-CURE EM CMGVERITY B85

RE-ENTRY MMmmme .

WONT IT B8 WONDERFUL MUSIC BLEND 1864

TRIP LEE

BETWEEN TWD WORLOS REACH B153/IRHINITY
. BEBE & CECE WINANS

STILL BAC 31105/MALACD

FRED HAMMOND
|_LOVE UNSTOPPABLE F HAMMONI VERITY 43341016 | Ju'.

CECE WINANS

SEMGS OF EMGTIONAL HERLIG EF) PRESPFNGS 05761 31 nalm
DONNIE MCCLURKIN .
mummwﬂmmﬂrwu&

-- BRIAN COURTNEY WILSON .
JUST LOVE SPIRIT RISING D56 MUSIC WOALD

TAMELA MANN
_THE MASTER PLAN TILLYLLANN 8115

. JUANITA BYNUM .

MORE PASSION FLOW 8158

E' DEWAYNE WOODS & WHEN SINGE .
MY LIFE'S LYRIC QUIET WATERL VERITY 5!253 .ILG

VARIOUS ARTISTS
"9 P USC LTI Pt T O A TN R 165 0 7 6

. L
. ISRAEL HOUGHTON |
|_THE POWER OF OWE ITEGHTY COLLMERA £2564 SONY MUSK:

KAREN CLARK-SHEARD
ALL IN ONE KAREW G3736EMI GOSPEL
BISHOP PAUL 5. MORTON .
MEMRASLE MOMENTS WITH BEEHOP FAUL §. MORDON TEHLLA- 72230I0HT

ARTIST IMPRINT | PROMOTION LABEL
THE BEST IN ME
MARYIM SAPP VERITY/JLG
I WANT TO SAY THANK YOU
PRESTHOOD SHOPHAY

HE WANTS IT ALL

FOREVER JONES EM) GOSPEL

THEY THAT WAIT

FRED HAMMOND FEAT. JOHN P KEE F HAMUONDVERITYILG
RESTING ON HIS PROMISE

YOUTHFLL

GOD FAVORED ME

HEZEIAH WALKER & LFG FEAT. MARVIN SAPP & 0 ROGERS

ALL | NEED

BRIAN COURTHEY WILSOM SPIRIT AISING WMUSIC WORLD
THE LIFTER

TED WINH TEDDYVSIAME SHANACHIE

GOOD NEWS

VANESSA BELL ARMSTRONG EMI GOSFEL

| BELIEVE

S IO § O AT RN CORTE  SHN ML AELIWE
| CHOOSE TO WORSHIP

WESS MORGAN BOW TIE

PRAYED UP

KAREN CLARK. SHEARD KAREW

LIVING ON THE TOP

DEWAYNE WOODS OLUET WATER VERITYLILG

EXPECT THE GREAT

JONATHAN NELSON INTEGRITY

JUST LOVE

BFUAM COURTHEY WILSON SPFIT FESHGMLSC WORLD GSPELALEC WORLD

THE GREAT | AM (l ]
EARNEST PUGH ALACKSMOKE WORLDWIDE
CHAMPION
DARWIN HOB8S LIAKSON RECORDS/ TYSCOT/IMAGO DEI
GOD IS ABLE
PHIL TARVER KINGOOM
NOBODY GREATER
VASHAWN MITCHELL EMI GOSPEL
| GIVE YOU PRAISE
BYRON CAGE GOSPO CENTRIC VERITYALG
. REBUILD: THE REMIX
J MOSS PAJAMGOSPO CENTRICVERITY/JLG
CHANGES
MO STOKES & VICTORKOUS PRAISE BL ACKSMOKE WORLIWIDE

. JUDAH (LET ME HEAR YOU PRAISE)
DEITRICK HADDON PRESENTS VOICES OF UNITY T¥5C
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nielsen niclsen nielsen
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ARTIST (MPAINT | FROMOTION LAGEL
1 i) HOT-N-FUN

| LIKE IT 4 HARRY CONNICK, JR. TSR ALONDRACE LA PAAFRAPHLHARMON ORCH OF THE MVERICAS
EMAIOUE IGLESIAS FEAT. PITBULL UNIVERSAL REPUSLIC b ; YOUR SONGS COLUMBIA 47228/ S0MY MUSIC AL MEXCAR MY IERICON SOUL S0 DRSNS WREERMRG £
ﬁ' NIKKI YANOFSKY i STEPHEN HOUGH i

gﬁ ARTIST
TITLE IMPAINT & KUMBER | DSSTRIBUTING LABEL
1 u

0 FIRE WITH FIRE | FEEL BETTER
50 scissOR SISTERS DOWNTOWN T _MOT CHIP ASTRALWERKS/CAPITOL MK DECCA 014138 ERPIECES HYPERION 67764
9 ALL THE LOVERS T ETERNITY 11 KEITH JARRETT / CHARLIE HADEN 2 27 EMANUEL AXY0-YO MATTZHAK PERLMAN
XYLIE MINDBUE PARLOPHONE ASTRALWERKS CAPITOL GUAL JOSH & 0 1GOR BLASKA MOUVANCE JASMINE ECM 014231 LINIVERSAL CLASSICS CATUP MNEFLS5H0t AN TR 501 (LA5SCA, 12500 WASTEMCFRS
4TH OF JULY (FIREWORKS) 15 2. DANCING ON MY OWN o) MELODY GARDOT 4 25 JENNY OAKS BAKER g
EUIS WILL | AMANTERSCOPE ROBYH KONICHIWA CHERRYTREEINTERSCOPE MY DNE AND OHLY THRILL VERVE 012563°VG ; THEM SINGS MY SOUL SHADOW MOUNTAIN 5035841
TOLD YOU SO “ DIRTY TALK 72 DIANA KRALL SCOTT & LARA ST. JOHN/THE KNIGHTS
SOLANDE MUSIC WORLD WYNTER GORDON 815 BEAT/ATLANTIC DUIET WIGHTS VERVE 012433V5 MOZKRT ANCALAGDN DIGTAL EX

DYNAMITE E 4 BREATHE | o MICHAEL BUBLE ZUILL BAILEY

L " _TAID CRUZ MERCURY10JMG ERIC REDD CARAILLD " MOWAEL IR MEET RO SDAPE OB {5 TR R " _BACH: CELLO SUITES TELARC 3197R CONCORD
FIGURE IT OUT Q m YOU LOST ME I 41 PINK MARTINI ISABELLE FAUST
DAYE AUDE FEAT. ISHA COCD AUDACIOUS SPLENDOA IN THE GRASS HEINZ 5* ‘SONATAS & PARTTTAS-VOL 1 HARMONIA MUNDI S02055
ROCKSTAR 101 m oLO ({14 FRANCE ALBERT SNATRAANTONIO CARLOS JOBIN KIRI TE KANAWA
. _RIHANMA FEAT. SLASH SAP/DEF JAM IDJMG . _JASON DERULOD BELUGA HEIGHTS/ WARKER BROS © 7 _THE COMPLITE E7RIGE RECOROINGS 70, 50T ENTEFFGES DO PR T EAGAIRA SIS GNRT R FTSE LA ST QLA TP
YOUR LOVE IS MY DRUG . HOLD ON 43 BARBRA STREISAND ° 3 4p BELAFLECKZAKIR HUSSAINEDGAR MEYER
KESHA KEMOSARE ACA RMG * RUSKD FEAT. AMBER COFFMAN MAD DECENT DIWNTOWH LOVE 1§ THE ANSWER COLUMERA 43354 SONY MUSIC : THE MELODY OF RYTHI TRIPLE COMCERTD & MUSIC FOR TR0 £ 2004 1
. LOVE DEALER 1 3 SPACESHIP 47 THE PRIESTS [
" _ESMEE DENTERS FEAT AUSTIN TIMBERLAKE TENMVANNIERSCOFE 7 _BENNY BENASS FEAT KELIS, APL DEAP & JEAN BAFTISTE LUIRA ~ L " _HARMONY RCA VICTOR $9825AMG
41 ALIVE , COULD YOU BELIEVE -
GOLOFRAPP MUTE ATH NAPITH b =
. STROBELIGHT ~, BODY SHOTS - 12 17 FRANK SINATRA
KIMBEALEY LOCKE OREAM MERCHANT 21 - ©_NACI BATTAGLIA FEAT. LUDACRIS CURR : || N LN 0 O S S T SR |
FUERTE REBOUND m 1o 24 PRESERVATION HALL JAZZ BAND 5 2 ALICE SARA OTT
MELLY FURTADO FEAT. CONCHA BUIKA UNIVERSAL UMAG " _LOAI MICHAELS MOWITOR SOUNDILMP ) PRESERVATION PRESERVATION HALL 01* g LT EROES DEXHATON FRMLBOMRTE € 1 TJUMESA DRSTEGLE
s LATELY . SAY | LOVE YOU n 4 VARIOUS ARTISTS I 6. DUDANEL'S. BOLIVAR YOUTH ORCH. OF VENEZUELA
MACY GRAY CORCORINCMG X TABORAH 01 S0 THEATE 8 BLLES COUCECTON VWOLIME | RHTEA0LSE TRONEM LATMILRATER | STRAVIMEKY: RITE (16 0140281, LNVERSAL CLAGSCS GAOLP

AR COMMANDER
TAYRA BRANO0 KELLY ADWLAND FEAT. DAVID GUETTA UNIVERSAL MOTOWH

FEELS LIKE A PRAYER , » BOYS OR GIRLS
T _MECK FEAT. DING NARITH B L2L2

WOULDNIT (I'M A STAR) HAPPINESS
WO MIND TRAMTWISTED | _ALEXES JORDAN STARROCHOC NATIDN COLUMBIA

VERTIGO
GIULIETTA INTERSCORE

ﬂ: POP GOES THE WORLD

M
_THE GOSSIP COLUMBIA USHER FEAT WILLLAM LAFACEJLE
. NEED YOU NOW

a5 13 ALEJANDRO
T _LADY ANTEBELLUM CAPITOL NASHVILLE/CAPITOL 0| LADIY GAGA STREAMLINE XTNLNVE CHERRY TREE NTERSCOPE
s HEAVEN mm HABIT
JOHN LEPAGE FEAT. DEBBY HOLIDAY & LFB GROOVE MARGO DAUMAN
4+ DIARY - BELIEVE IN YOU
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4} BEAUTIFUL MONSTER DO FOR LOVE
£Y0 DEF JAM WINNY TROIA FEAT. JADENE VEDA CURVVE

‘4 2 YOULOOKBETTER WHEN M DRUNK
4l THE WHITE TIE AFFAIR SLIGHTLY DANGERDUS EPIC
ar 15| OMG

ﬁg Nty g
TITLE IMPRINT & NUMBER | DISTRIBUTING LABEL
i | 1 6 3204

HEART A Co
3 BRIAN CULBERTSON
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2 MIKE PHILLIPS
M.P3 HIDDEN BEACH 00089

TITLE IPRINT & NUMBER | DISTRIBUTING LABEL
1 s >
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_ DAVID GARRETT
ROCK SYMPHONIES DECCA 014442
. DAVID GARRETT
_DAVID GARRETT DECCA 012872 UNVERSAL CLASSCS GROLP [
THE CANADIAN TENORS
THE CANADIAN TENORS DECCA 013509
KATHERINE JENKINS
BELIEVE 143/REPRISE 522150/ WARNER BROS.

JUST A MAN FLAT FOOT

GEORGE HODOS FEAT. SNOOP DOGG DALUMAN MARTIN CLANCY & THE WITMESS PROTECTION PROGRAMME SEAPDRT
6 VARIOUS ARTISTS RENEE FLEMING
LEE RITENOUR'S § STRING THEORY CONCOAD 31911 DARK HOPE DECCA 014186
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BACKATOWN VERVE FORECAST D14194VG OME MIGHT I JORDAN: A CONCERT FOR PEACE 2D D08
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TRAMSATLANTIC R.PM._SHANACHIE 5183
4 VARIOUS ARTISTS
UNWRAPPED WOL. 7 BACK TO BASICS HIDOEN SEACH (0086
1§ 72 CHAIS BOTTI 15 74 SARAH BRIGHTMAN
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s
o)
ol
13 2 MARCUS JOHNSON ﬂ“ 4 STING
2
5]
e

MAX RICHTER

INFRA FATCAT 1311
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DUE WOCI TUNETONES 01427 1/UME &

.TOP DANCE/ .
ELECTRONIC ALBUMS
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TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL ARTIST IMPRINT / PROMOTION LABEL
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THIS 15 HOW | ROCK THAEE KEYS 2003 OB AR 57505 S LN QTS FLP |
; NORMAN BROWN 11 14 MERATIONNTHORCH FLIAIONCA ATRD TOSCANN L0y
SENDING MY LOVE PEAK 31327 CONCORD MONDO CAME IPECAC 115
4 KENNY G 14 |5 VORMONTISERUCLECHORCAOH AT TEPLE SN (VLBERG
SUPER HITS SONY MUSK CLISTOM MARKETING GROLP 46252 RN WIS (F COMTEMPLCN 8 LB WP, 00 R e
53 JAMIE CULLUM 5 » VITAMIN STRING QUARTET
THE PURSIIT VERVE FORECAST DECLA 0136556 @ VS0 PERFORMS LADY GAGA VITAMIN DIGITAL EX

- 13 § ZOE KEATING
INTO THE TREES Z0E KEATING 03 EX

COOLER THAN ME
MIKE POSNER J AMG
THE RADIO
(GET FAR FEAT. H-BOOGIE NEXT PLATEAU
CALIFORNIA GURLS
KATY PERRY FEAT. SNOOP DOGE CAPITOL
BETTER THAN HER
MATISSE JIVE/ILG
I LIKE IT

R GLESMS FAT PTRAL UMETSAL FEFUBCURETSAL
DANCING ON MY OWN
ROBYN KONICHIWA CHERRYTREEINTERSCOPE
DIRTY TALK
WYNTER GORDON 81G BEAT/ATLANTIC

2010, 5 Gledal Mogia, LLC and Miglsen ScunaSean, ine. Al righ

43 LADY GAGA
I FAME STREAMLIE NP CHERRY TREE ATERSCIVE 07588064
47 LADY GAGA
THE N MORSTIR 57§ M MDA 5 T P T
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STREETS OF GOLD FHOTO FINISH 5234121
3 SOUNDTRACK
JERSEY SHORE WTVUNVERGAL REPUBLIC 014556 UMRG

A W N £ TNLNTERSCOPE 0143447168
% LA ROUX
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12 LCD SOUNDSYSTEM
THIS I HAPPENING DFANIRGIN C5003/CAPITOL
56 QWL CITY (] COMMANDER
OCEAN EYES UNIVERSAL REPUBLIC 113141%/UMRE KELLY RDWLAND FEAT. DIAVID GUETTA LINNERSAL MOTDWN
8 ROBYN DJ GOT US FALLIN' IN LOVE
BOY TALKPY 1 5P ACHCHA CHEFRYBEE NTERSCIPE 01401 154 USKER FEAT PITBULL LAFAGE/LG
50 DAVID GUETTA HIGHER STATE
OME LOVE GLIM B5847*/ASTRALWERKS BAILEY FEAT. JODIE CONNOR HEXT FLATEAL
WE NO SPEAK AMERICAND
YOLANDA BE COOL & DCUP SWEAT I OUTUULTRA
HAPPINESS
ALEXIS JORDAN STARROC/AIOC NATIDN/ COLUMBIA
STEREOQ LOVE
EDWARD MAYA & VIKA JIGULINA CAT/ULTRA
RESTLESSNESS
BASTIEN LAVAL FEAT. LAYLA ROBRBING

pEEEE~E - B
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| ARTIST IMPRINT / PROMOTION LABEL

FUN IN THE SUN I | GAELIC STORM
‘STEVE OLIVER 50M 1 DST AGAIN 2t

BE BEAUTIFUL 2 | g CELTIC WOMAN

MENDI ABAIR CONCORD CMG 5 SONGS FROM THE HEART MANHATTAN 58360/BLG &

CHRISTIANE n 3 g5 CELTIC THUNDER
_BCKBRAUNARTISWRY _ITS EMTERTANMENT! CELTIC THUNDER 013924 DECCA_|

BOSSA BLUE 4 4 RODRIGO Y GABRIELA

CHAIS STANDRING ULTIMATE VIBE 11:11 RUBYWORKS 0080+/ATO &

TOUCH AND GO 5 3 SEUJORGE AND ALMAZ

JAZZMASTERS TRIPPIN ‘W AHYTHM SEU JORGE AND ALMAZ HOW AGAIN 5068°

g HEART AND SOUL m LUISA MAITA
KENNY G CONCORD GMG LERO-LERD CUMBANGHA 17
OH YEAH 5 56 CELTIC THUNDER
| _WALTER BEASLEY HEADS P TAKE ME HOME CELTIC THUNDER 013087 DECCA

3 SENDING MY LOVE W BALKAN BEAT BOX
HORMAN BROWN PEAK/CMG BLUE EYED BLACK BOY NAT GEO 005 L
MAKE ROOM FOR ME - 5 19 SOUNDTRACK
. _JOMATHAM BUTLER RENDEZVOUS LISTEN P! THE DFFICIAL 070 PR WORLD CLP ALSLUM (7Y, 7778 SORY LS
THAT'S LIFE E 5 g KOLOHE KAl
BRIAN CULBERTSON FEAT. EARL KLUGH GRP VERVE THI THE LI ALDHA 1011

5 KYLIE MINOGUE
L APHROOTE PARLOFHONE 42803 /ASTRALWERKSS J
) SCISSOR SISTERS
WOGHT WORK POLYIR 70176 DOWNTOWN
57 LMFAD
JPRRTY BOGK PEATY ROCK WL LA CHERRYTREE ITERSCIOFE (1251064
25 DJ ENFERNO
ULTRA DANEE 11 ULTRA 2317
5 KELIS I'M IN LOVE
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Ivy Queen’s *La Vida Es Asi” retums to the
top of Latin Rhythm Airplay for a second
week, stepping 2-
impressions, according Lo Nielsen BDS. The
song fiirst reached the summit in the July 10 &
issue and marks her second chart-topper
following 2008° “Dime.”
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Los Huracanes del Norte open at No. 9 on
Regional Mexican Albums with their latest
sel, “En Vivo Desde Monterrey,” moving
1,000 copies. Since the band's first
appearance on the June 29, 1985, chart
with its seif-titled debut, it has scored 14
top 10 debuts.
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BETWEEN THE BULLETS

Labias de Mie

|
MIGUEL

MIGUEL: LATIN POP FRONT-RUNNER

Luis Miguel debuts on Latin Pop Digital Songs with new single
“Labios de Miel,” from his self-titled album that arrives Sept. 14, It
sold 3,000 copies, according to Nielsen SoundScan. “Labios” also
bows at No. 35 on Latin Pop Airplay with 2 million listener impres-
sions to become his 36th chart hit, pushing him into first place for
the most titles on the tally in the chart's history. He was previously
tied with Cristian Castro and Ednita Nazario with 35 each.

—Rauly Ramirez
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Rock band Blind Guardian secures
its highest-ranking set on the
Germany Albums chart as its 10th
studio album, “At the Edge of
Time,” bows at No. 2.
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TURNTABLE

Send submissions to: execabillboard.com

RECORD COMPANIES: Rock Steady Music in Los Angeles ap-
points Sean Mulligan VP of film, TV and advertising. He was
GM/director of U.S. film for TV and media at ole.

Provident Music Group promotes Jordyn Thomas to sen-
ior director of A&R. She was director.

Universal Music Group International names Sandy Monteiro
president of South East Asia. He was senior VP at Universal
Music South East Asia.

Word Entertainment names Rod Riley president/CEQ. He
was COO.

Capitol Records Nashville promotes Autumn House to VP
of A&R. She was senior director.

oW

MULLIGAN RILEY ABAROA

PUBLISHING: BMI in Atlanta promotes Byron Wright to direc-
tor of writer/publisher relations. He was associate director.

DIGITAL: The Orchard names Tierney Stout marketing coor-
dinator. She was a publicist at Tell All Your Friends PR.

RETAIL: Best Buy Europe names Andrew Harrison COO. He
will continue to serve as CEO for the United Kingdom and
Europe at Carphone Warehouse.

TOURING: Facility management company Global Spectrum
names Erin Bilton director of marketing at the Sears Centre
Arena in Hoffman Estates, lll. She was marketing manager
at the Wachovia Center in Philadelphia.

RELATED FIELDS: The Latin Recording Academy's board of
trustees promotes Gabriel Abaroa Jr. to president/CEQ. He
was president.

Bilingual entertainment channel mun2 appoints Diana
Mogollon GM. She was VP of programming and market-
ing at Telemundo.

Patrick Donovan has been appointed CEO of Music Victo-
ria, the Australian state's newly established lobby group for
contemporary music. He was senior music writer at newspa-
per the Age.

—Edited by Mitchell Peters

WORKS

STADIUM ENTERTAINMENT READIES CD TO
BENEFIT FISHER HOUSE

Previously released tracks by Rascal Flatts, Keith Urban, Brad
Paisley, Lady Antebellum, Trace Adkins, Darius Rucker, Reba
McEntire, Blake Shelton and Dierks Bentley will be included
on “My Country: Smash Hits,” a country music compilation
album due Aug. 24 on Stadium Entertainment.

Between 80 cents and $1 from every CD (priced at $9.98)
sold will benefit the Fisher House Foundation, an organiza-
tion that provides housing to the families of military person-
nel (retired and active) who are receiving treatment ata military
medical center.

“So ifyou have an injury from war, you can stay there. Also,
if a military man’s wife has a very high-risk pregnancy and
she needs to go to a big city to get treatment, she can stay there
too,” Stadium Entertainment president Camille Barbone says.

At various retail outlets, drop boxes will be set up for cus-
tomers who want to buy the album for someone servingin the
military. “If people want to buy for a service person, they can
buy itand stick itin the box,” Barbone says, “Then the retailer

seals up the box and sends it to us, and we give it to the char-
ity to give out to the soldiers.” —Mitchell Peters

SESAC SONGWRITERS BOOTCAMP

SESAC hosted the third annual Songwriters Bootcamp Aug. &
at Los Angeles’ Skirball Cultural Center. The Songwriters
Bootcamp offered panel lectures and discussions featuring an
array of established writers, producers and industry insiders
including Tag Strategic founder Ted Cohen, X-Play supervising
producer JP. Shub, "Red Dead Redemption” composer Woody
Jackson and 5 Alarm Music co-executive producer/creative
director Maddie Madsen. aLL PHOTOS BY TEAL MOSS EXCERT WHERE NOTED

ABOVE: Bootcamp participants included (from left) X-Play
supervising producer J.P. Shub, Wave Group A&R/artist
relations rep Kim Nieva, SESAC associate VP of writer/publisher
relations and new technologies James Leach, SESAC songwriter
Jody Whitesides, "Red Dead Redemption” composer Woody
Jackson and SESAC associate director of writer/publisher
relations Josh Feingold.

LEFT: SESAC senior VP of writer/publisher relations Trevor
Gale takes a moment to mingle with artist/songwriters Anna
Margaret (center) and N'Dambi.

BELOW LEFT: During the "Song Critiques” session attendees
submitted an MP3 of a song and won a chance to have |t
reviewed by industry executives including Grammy Award-
nominated songwriter/lyricist Pamela Oland, BMG Rights
Management VP of creative Suzan Koc and RM&64 VP of A&R
Berko Pearce. From left: Pearce, Koc, Oland and SESAC
associate VP of writer/publisher relations and new
technologies James Leach.

BELOW RIGHT: TAG Strategic founder Ted Cohen (left)
provided the keynote speech. He is pictured with SESAC
associate VP of writer/publisher relations and new
technologies James Leach, proTo: TREVOR GALE

Columbia Nashville artist
Miranda Lambert celebrated her No, 1
single, “The House That Built Me,” which ruled the
Hot Country Songs chart for four weeks, Aug, 3 at a party
in Nashville. She was presented with a plagque in honor of the
achlevement. From left: Sony Mashville chairman Gary Overton,
Columbia Mashville manager of Southeast promotion Jennifer Thorpe,
Lambert, Columbia Mashville VP of promotion Jimmy Rector and director of
national promotion Mike Wilson, Lambert's manager Marlon Kraft and Columbia
Mashville director of regional promotion Cliff Blake. sHoTo: kay wiLLlams
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On Aug. 3, at the release party
for Mike Posner's debut album, “31 Minutes to
Takeoff.” he was surprised with a plaque commemorating
1 million downloads sold of his debut single, “Cooler Than Me."
At the presentation are (from left) J Records president of A&R Peter
Edge, RCA/Jive Label Group chairman/CEQ Barry Weiss, Posner and RCA
Music Group executive VP/GM Tom Corson. pHoto: LARRY BUSACCA

Mine-year-old
Ethan Bortnick
appeared live
on noncommer-
cial KCET Los
Angeles Aug. 1
during the sta-
tion's pledge
drive for "Ethan
Bortnick and
His Musical
Time Machine."
Bortnick Is
seated next to

- Jim Thornton,
afternoon-drive
personality for
news KNX-AM
Los Angeles.
Standing are
(from left)
Bortnick’s
managers Gene
Bortnick (the
artist’s father),
Paul Farberman
and Stuart Wax.

BMI AT LOLLAP»\LOOZ&

The BEMI Lollapalooza stage provided a three-day
lineup of performances by 16 acts including These
United States, Semi Precious Weapons, Meon Trees
and Dragonette. pHOTOS: ERIMA GOLDRING

ABOVE: Semi Precious Weapons—who were joined
by surprise guest Lady Gaga—played to an excited
crowd on the BMI stage Aug. 6. Backstage are
{from left) Semi Precious Weapons drummer Dan
Crean and vocalist Jusﬂn Tramur BMI associate
director of writer/puk Haas
and executive director of wnter!pubhsner relations
Samantha Cox, Semi Precious Weapons bassist
Cole Whittle, Warner/Chappell Music senior VP/GM
Jason Boyarski and manager Merck Mercuriadis.
RIGHT: Artist Neon Hitch performed on the BMI
stage Aug. 8 to a wild reception from festivalgoers. — b - f
Her set featured songs from her upcoming Warner C T -~ Platinum-selling country act

Bros. Records debut, "Beg, Borrow and Steal,” 4 Little Big Town caught up with

which features production by Benny Elanco. Shown 4 8 \ Atlanta Braves manager Bobby Cox before

after her set are (from left) BMI director of - Aﬂantas Aug. 4 victory against the New York Mets.
international writer/publisher relations Brooke : - - - 4 Earlier in W night, the group performed "The Star
Morrow and VP of writer/publisher relations - 5 4 Span: Banner." From s nleLlhaﬂst m

Charlie Feldman, Hitch and BMI associate director 4 3 vocal Fairchild, list Kimberly Schlapman and
of writer/publisher relations Brandon Haas. i v A vocalist/guitarist Jimi Westbrook. puoro Latcom

The 240,000 fans who attended the 14th
annual Lollapalooza saw performances by Lady Gaga, Green Day,
Arcade Fire, Soundgarden and Phoenix, among many others. The festival took
place Aug. 6-8 in Chicago’s Grant Park. Glassnote Records held a party Aug. 8 at Belvedere
E1V Nights during the Music Lounge at Lollapalooza, where the Temper Trap and Mumford & Sons
performed for the packed house. Pictured at the event are (from left) Temper Trap lead vocalist/guitarist Dougy
Mandagi, Mumford & Sons keyboardist/accordionist Ben Lovett and double bassist Ted Dwane, Temper Trap drummer
Toby Dundas, Mumford & Sons lead vocalist Marcus Mumford, Glassnote Records founder/CEQ Daniel Glass, Temper Trap lead
auitarist/keyboardist Lorenzo Sillitto, Mumford & Sons banjo/dobro player Winston Marshall and Temper Trap bassist Johnny Aherne.
PHOTO: SETH ROWARNIK/WORLDREDEYE COM
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The Music App Summit
Oct 5, 2010 ¢ San Francisco

Music is behind some of the most popular apps downloaded on today’s smartphones. But which are the best
of the best? What new music apps, technologies and companies are setting the stage for tomorrow’s successes?
Mobile Entertainment Live: The Music App Summit is the place to discover all this and MORE.

KEYNOTE SPEAKERS: CONFIRMED PANELISTS INCLUDE:

v a g
TIM CHANG TED COHEN RICK FARMAN ALAN GOODSTADT KRISTIN HERSH JACK ISQUITH
Principal Managing Partner  Co-Founder & Partner Partner Artist SVP Digital Music
JANUS FRIIS CHRISTY WYATT Norwest Venture TAG Strategic Superfly Presents ~ Redwood Capital Throwing Muses  Warner Bros Records
Co-Founder VP, Software Applications Partners
Rdio, Skype, Kazaa, and Ecosystem
Joost, Atomico Ventures Motorola Mobile Devices a m
d ¢ L : -
| DEV KHARE JORDAN KURLAND DAVID KUSEK PAUL VIDICH BRIAN ZISK
VP Owner VP Media Consuiltant & Co-Founder President
Venrock Zeitgelst Artist Berklee College Independent Advisor SFMusicTech, Wireless Developer
- Management of Music Agency
EVAN HARRISON JIM LUCCHESE St
EVP & President CEOQ
Online Music & Radio The Echo Nest
e Pha FEATURING THE FIRST-EVER...

Billboard Music App Awards

The only awards solely focused on mobile music applications!

N
P

Categories include:
Best Artist-Based App Best Branded App  Best Music Engagement App

N

-

MATT MURPHY GE WANG " ;

Partner Co-Founder Best Music Service App  Best Touring App Best Music Creation App
Kleiner Perkins CTO
Caufield & Byers

$349 PRE-REGISTRATION RATE » REGISTER BY AUGUST 23 & SAVE!
MobileEntertainmentLiveFall.com '

For Submission/Registration Questions: For Unique Sponsorship Opportunities:
Lisa Kastner 646.654.4643 D Matt Carona 646.654.5115
LKastner@Billboard.com MCarona@Billboard.com

(TR
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AND MANY MORE!




award-winning actress and the

Well, you get the idea. i

voice of Bart Simpson.

Best original story wins $2,500.

First Entertainment Credit Union already serves over 60000 industry
pros, but we want everyone in the biz to join. That's why we've cooked up
this storywriting contest. We've got $2,500 and 3 iPads to award to the
best original stories, fact or fiction, that somehow involve or include the
credit union. To enter the contest, simply join the credit union, write a killer
short story, and then go to www.firstentertainmentwriteoff.com to tice a
upload it for consideration. While you are there, you can check out your G‘Bt No *
competition, read up on our judges, drool over the prizes, collaborate Winning story will be published in major
with the other aspiring writers and more — it's a full-blown social network frodes for all the vorld 1o see.
set up just for this contest. Learn more about the industry’s leading
financial institution at www.firstent.org.

save $80!

author and National Book
Ciritics Circle Board Member.

John Reed - Best-selling

% Kirk Ward — Screenwriter,
\ . actor, producer and comedian.

First Entertainment Credit Union’s

——— ENTERTAINMENT 4 Final Draft
mumm CREDIT _ Join
An Alternative Way to Bank). P eralit
union &
get the
discount!™ .
uu:-nummn -

hitpy/gettag.mobi
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