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Odds of having 3 multi-platinum albums

1/ 1,650,000

Toni Braxton encourages you to learn the signs of autism at autismspeaks.org

Early diagnosis can make a lifetime of difference. AUTISM SPEAKS
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® ALBUMS PAGE  ARTIST/TITLE
THE BILLBOARD 200 || 38 ?mi.‘: LATER
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TOP DIGITAL || 40 || ORAKE/
TOP INTERNET | 40 ] SAMAH HELAGLAN/
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TOP CLASSICAL CROSSOVER || 49 [| THE CANADIAN TENORS /
TOP WORLD § 49 25'&&?;‘7:"&"1
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ADULT TOP 40 | 44 ;i‘éﬁ'ﬁ?&”’ §
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CHRISTIAN CHR §| 48 ;?P::::"EJ
HOT GOSPEL SONGS || 48 [] MARVINSAPE/
HOT DANCE CLUB SONGS [ 49 [| LAY GAGA/
HOT DANCE AIRPLAY | 49 || SAV" SUETTA & CHRIS WILLIS {
SMOOTH JAZZ SONGS | 49 ?.'.E.'é—‘.’m”"’
HOT LATIN SONGS || 50 | ENRIOUE IGLESIAS F/ JUAN LUIS GUERRA /
HOT MASTER RINGTONES f| 10 KATY PERRY FEATURING SHNOOP DOGG /
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THIS WEEK ON .biz

ARTIST / TITLE
TOP INDEPENDENT ALBUMS || 41 [| THE SASUGHT ANTHEN |
TOP MUSIC VIDEO SALES | 1 | 2/ scoon
HOT VIDEOCLIPS | «1 || BMKEL
TOP DVD SALES #1 ALICE IN WONDERLAND
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MOBILE
ENTERTAINMENT LIVE
Join Billboard Oct. 5 in San
Francisco for the Music App
Summit, where key players
in mobile music will discuss
new apps and ideas. Plus, the
inaugural Billboard Music
App Awards. More: mobile-
entertainmentlivefall.com.
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MUSIC &
ADVERTISING
Billboard and Adweek take
the Music & Advertising
Conference to Chicago
Sept. 15-16 at the Westin
Michigan Avenue, featuring
music, advertising and brand
executives. More at music-

andadvertisingfall.com.
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Billboard’s Touring
Conference & Awards, in
association with Music
MNetworx, is set for Nov. 3-4
at the Sheraton New York.
Join promoters, agents and
managers at this premier
event. More at billboard-

touringconference.com.
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Long Player

An Artist Explains Why She Decided To Release New Music Without A Label

BY SAM PHILLIPS

A good song will outlast us all.

After the music business broke down,
I thought I would get out and walk with
this idea instead of waiting for someone
with the new business model to come and
fix things.

I set up alittle stand by the side of the
road called the “Long Play,” a music-and-
art installation at my website Sam-
Phillips.com. Starting in October 2009, [
set out to write, record and digitally re-
lease five EPs and one full-length album
inayear's time while making audio logs,
short films, essays and other oddities con-
nected to my creative process. Those who
are interested pay a one-year subscription
fee of $52—equal to $1 per week—and
enter my world of writing, recording and
musing where they can download the
music and wander around in the ever-
evolving “virtual museum” T have created.

I've heard and read a lot of interesting
opinions about the death, and the possi-
ble resurrection, of the music business.
But for me it's the same as it has been for
more than 20 years—make something
good. Great songs and musicians started
this whole thing, have kept it going and
will see it through because there are many
people out there who love great music.

What I call “pop/novelty/flash” music
caters to a sweet tooth and cashes in, but
there also has to be music that sustains,

FOR THE RECORD

B Nielsen SoundScan reprocessed
sales data for the June 26 chart
a week after press time, resulting
in incorrect chart rankings.
Among them, Jewel's new album
“Sweet and Wild"” debuted at No.
11 on the Billboard 200, not No.
10 as reported last week.

This week’s charts include cor-
rected “last week” positions. In
addition, all charts and stories on
Billboard.biz and Billboard.com
were immediately corrected with
proper chart rankings.

B A story on Dru Hill in the June
26 issue ran incomplete on page
31. The last paragraph should
have read as follows:

“¥ou'll be hearing a sharper
sound from Dru Hill. It's about the
here and now, not the old stuff,”
says Sweat, who's back on Bill-
board's Hot R&B,/Hip-Hop Songs
chart with “Test Drive,” featuring
Joe, It's the lead single from his
own Kedar Entertainment CD,
“Ridin’ Solo” (June 21).
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inspires and moves us. People need some
Louis Armstrong and Skip James to go
with their “American Idol.”

Instead of trying to grab more of the
profitas it shrinks, maybe record compa-
nies, managers and others in the indus-
try could create long-term wealth by
helping artists and audiences develop their
musical roots. U.S. public schools, which
offer little or no music education, would
be a great place to start this investment. [
learned to love poetry because one of my
teachers gave us great poems to read. Why
notgive schoolchildren great music tolis-
ten to? [ believe that broadening and deep-
ening musical tastes will result in better
music and a hunger for more of it.

Most of the music and recordings I love
aren'tfloating down the mainstream any-
more because drought has narrowed the
waters considerably. This got me to explore
the back roads: The funds I have gathered
from subscribers are smaller than major-
label budgets, butare able to go further in
fewer hands with more specific goals.

Violinist{arranger Eric Gorfain and [
partnered on the Long Play because of
our mutual interests in visual arts and
music. While I'm making my own EP art-
work and collages, he's taking photo-
graphs and making short films. After
years of making records with well-known
producers and engineers, the chance to
record, mix and produce music on our
own with some vintage gear at a work-
space on the east side of Los Angeles
seemed like a much better idea than

® O

[ want to keep
writing songs
and making
music without
a broken,
scared
business
telling me

I can 1

mourning the old record business.

Iam neither the first nor the last to do
something like this and we are all learn-
ing as we go. By releasing music digitally,
1 discovered many of my listeners still
want a physical CD or vinyl record. I will
most likely partner with a record com-
pany to distribute some sort of physical
recording at the end of this project.

Though the Long Play is more work, it
also gives me the freedom to send more
music out to my listeners than ever be-
fore. In the past, because the record com-
pany insisted on owning my recordings
and would enly pay me as a songwriter
for 12 songs, it limited the amount of
music I could release.

My motives for starting the Long Play
are creative. [ want to keep writing songs
and making music without a broken,
scared business telling me I can't. This
is specifically important for me because
I am a songwriter and a recording artist
—not a pop star. There may not be enough
money to pay executive salaries, but so
far I have gathered enough subscriptions
to make recordings with my band and to
get the word out about the Long Play.

This experience has made me think that
there's a way through—a long way that
those who love music can take to the next
great era of songs and recordings.  «-+

Sam Phillips is a singer /songwriter whose
albums include “Martinis & Bikinis”
(Virgin) and “Don’t Do Anything”
(Nonesuch).
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>>>MUSIC
RIGHTS NOW
CAMPAIGN
LAUNCHES

In conjunction with
the RIAA, Universal
Music Group
Distribution started
a Facebook page
where it is
encouraging the
public to lobby
elected officials in
Washington, D.C.,
for stronger
measures against
online music piracy.
The Music Rights
Now Facebook page
links to a form that
visitors can use to
contact politicians
and express the
need for action.

>>>|FPI CEO
TO STEP
DOWN

John Kennedy will
step down as IFPI
chairman/CEO next
month after five
years in the role. His
replacement will be
IFPI executive VP/
regional director of
Europe Frances
Moore. Kennedy was
previously
president/COO0O of
Universal Music
Group International
from 2001 to 2004
and also worked as
an entertainment
industry lawyer in
the '80s and '90s.
He now plans to
launch a
management/
agency business for
the entertainment
industry.

>>>HP BUYS
MELODEO
Hewlett-Packard
purchased Melodeo
for between $30
million and $35
million. Melodeo is
the parent company
of nuTsie, the music
streaming service
that allows users to
listen to their iTunes
collection over the
Web or on mobile
phones. The service
offers a cloud-based
replica of a user’s
iTunes library. HP
acquired Palm in
April; the Melodeo
buy gives Palm an
in-house music
service for its
mobile device
owners.

ROOM SERVICE

DIG ITAL

ANYONE CAN PLAY

BY ANTONY BRUNO

CASE
DISMISSED

Viacom V. YouTube
Ruling Keeps
Burden On
Rights-Holders

After all the anticipation sur-
rounding the outcome of Via-
com's $1 billion copyright
infringement suitagainst You-
Tube, the most immediate im-
pact of U.S. District Court
Judge Louis Stanton’s dismissal
of the case appears to be up-
holding the status quo.

The case was perhaps the
most important one affecting
the digital entertainment in-
dustry since the U.S. Supreme
Court’s 2005 MGM v. Grokster
decision, which set the prece-
dent that online services could
be held liable for “willful in-
fringement” and led to a string
of successful lawsuits against

file-trading services, most re-
cently LimeWire.

By contrast, the central issue
in Viacom v. YouTube was
whether the Google-owned
video-sharing site could be held
liable for copyright infringe-
ment simply by being aware of
the presence of infringing con-
tent on its service and not tak-
ingadequate steps to preventit.

Itall comes down to how the
law defines the “safe harbor”
provisions of the Digital Millen-
nium Copyright Act (DMCA),
which states that content-host-
ing services can’tbe sued forin-
fringement so long as they
comply with any takedown re-
quests from rights-holders.

Rights-holders have long
complained that this protection
places the onus on them to send
in takedown notices to services

BETWEEN YOU AND ME

that they feel should be doing
more to police their own net-
works. Stanton’s ruling up-
holds that burden, even in the
case of services that hostas high
avolume of potentially infring-
ing content as YouTube.

“If a service provider
knows of specific instances
of infringement, the provider
must promptly remove the
infringing material,” Stanton
wrote in his decision. “If not,
the burden is on the owner to
identify the infringement.
General knowledge that in-
fringement is ‘ubiquitous’
does notimpose a duty on the
service provider to monitor
or search its service for
infringements.”

Critics of the ruling say such
collaboration only works for
well-staffed larger labels and

MAN OF THE HOUR

Safe harbor from the storm:
YouTube's music home page.
rights organizations and that
smaller labels and independ-
entartists have a tougher time.

“This iz a terrible result for
independent artists,” says Chris
Castle, a Los Angeles-based en-
tertainment lawyer and co-chair-
man of the legal committee of
the American Assn. of Indepen-
dent Music. “Google’s interpre-
tation of the DMCA creates
three classes of artists: those
who have the money and time
to pursue notice-and-takedown
24 hours a day, seven days a
week; those who have some re-
sources to send notices some of
the time; and those who give up
in despair.”

Viacom has promised to ap-
peal the case to the U.S. Court
of Appeals for the Second Cir-
cuit. Last September, a Los An-
geles court granted summary
judgment in favor of video-
sharing site Veoh in a similar
case brought by Universal
Music Group, which also is
preparing an appeal.

Thomas Sydnor, a senior fel-
low and director of the Center
for the Study of Digital Prop-
erty at the Progress & Freedom
Foundation in Washington,
D.C., warns that Stanton’s rul-
ing suggests that digital enter-
tainment startup companies
“are entitled to use mass piracy
as a form of startup capital” as
long as they respond to take-
down notices.

But he believes that the ap-
peals court will overturn the rul-
ing. “Ifind it difficult to believe
that an appellate court will hold
that [the DMCA] was intended
to or can provide safe harbor for
deliberate wrongdoing,” he says.

Meanwhile, Barry Slotnick,
an intellectual property attor-
ney at Loeb & Loeb in New
York, believes that even if

FORGET ME NOT

YouTube survives an appeal,
it's unlikely to set a broadly
applicable precedent. Online
music services host and
stream content in different
ways, he says, adding that any
legal protection provided You-
Tube won't necessarily apply
to a similar service that uses
different behind-the-scenes
technical means.

Regardless, the music indus-
try remains committed to
legally challenging the notion
that service providers don't
have any responsibility for
policing their networks, even
if the focus of that battle has in-
creasingly shifted to pressur-
ing Internet service providers
to crack down on broadband
subscribers who persistently
infringe on copyrights.

Typically, companies claim-
ing DMCA protection in law-
suits from labels either settle
out of court (Project Playlist)
or run out of money and go out
of business (SeeqPod). One
case likely to reach a court rul-
ing is EMI's lawsuit against
MP3Tunes, whose founder
Michael Robertson has the
cash and determination to take
the fight all the way to a trial.
Butit's unlikely that Stanton’s
ruling will have much effect on
that case as EMI’s complaint
stems from MP3Tunes’ habit
of linking to sources of online
music that EMI objects to,
while the YouTube case con-
cerned policing uploaded con-
tent that it hosted.

Representatives for the
major labels, which worl with
YouTube through Vevo and
other partnerships, declined to
be quoted on Stanton's ruling.
Label sources requesting
anonyrnity confirmed that they
will continue to sue online serv-
ices that don't pursue the
proper music licenses, o+
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>>>VEVO,
SCHICK INK
SPONSORSHIP
DEAL

Energizer brand Schick
Hydro signed on as the
exclusive launch
sponsor of a new
channel showcasing
emerging artists on
video hub Vevo. The
MNext Wave channel is
already live and
features original
programming from
Boston-based
electronic pop band
Passion Pit. During the
next few months, the
channel will promote
music from a variety of
genres, including rock,
hip-hop and R&B.

>>>HASTINGS
MAKES PUSH
INTO COMIC
BOOKS
Entertainment retailer
Hastings is branching
out into comic books, a
segment that has taken
on greater importance
as the store’s music
sales have fallen. A
Hastings executive told
the Bleeding Cool blog
that the company is
expanding its comic
book selection in 147
stores; of that, about 27
will undergo expansions
to dedicate more floor
space to comics.

>>>DEBBIE
GIBSON, TIFFANY
TO BATTLE IN
SYFY MOVIE

Syfy cast '80s pop stars
Debbie Gibson and
Tiffany in one of the
network’s signature
Saturday night original
movies. The former teen
stars will appear in
“Mega Python vs.
Gatoroid.” Both singers
have previously
appeared in Syfy
productions but never
together. Executive VP
of programming Thomas
Vitale says the idea was
hatched by Syfy's
creative team after
Tiffany visited their
office and said she
always wanted to work
with Gibson.

Compiled by Chris M.
Walsh. Reporting by Ed
Christman, James
Hibberd, Andre Paine,
Glenn Peoples, Chris M.
Walsh and Elaine Wong.
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YES WEMcCANN

McCann Erickson, Holiday
In Commercial Release Of

For the past month, Holiday Inn has
been running TV ads featuring a
jaunty acoustic love song called “You
Always Make Me Smile” by independ-
ent Nashville singer/songwriter Kyle
Andrews.

While plenty of unsigned artists have
used synch deals to get TV exposure, the
hotel chain’s partnership with Andrews
stands out because the company and ad
agency McCann Erickson are also han-
dling the commercial release of the sin-
gle, which is available at iTunes as a
99-cent download.

McCann and Holiday Inn call their
partnership StayU Music, which they
describe as a “label” that will market and
promote “You Always Make Me Smile”
as part of McCann's $100 million cam-
paign for the chain. If the venture goes
well, McCann plans to apply the same
concept to partnerships between other
brands and artists, according to McCann
senior music director Mike Boris.

“The artist is a brand at this point,”
Boris says, “and this gives us the oppor-

Inn Partner
Ad Song

tunity to take all the buzz from the ad
and the synergies we've created and cap-
italize on it.”

Holiday Inn is featuring “You Always
Make Me Smile” in ads in the United
States, Canada, Mexico, Latin America,
United Kingdom, Germany, Australia,
China and other Asian markets. The
company will also play the song as hold
music when customers call for reserva-
tions, in guest wake-up calls and in the
lobbies of its hotels.

“The campaign is a celebration of
everyday life and so is the song,” Mc-
Cann executive creative director Steve
Ohler says. “We want consumers to feel
that Holiday Inn is one place on the road
where they can really be themselves—
and the track creates that fun, upbeat,
happy mood.”

McCann is also underwriting the
cost of marketing the single independ-
ent of the Holiday Inn campaign, pay-
ing for the song's video and creating a
soon-to-be-launched website (voual-
waysmakemesmile.com), where fans

‘Stay’ with me: KYLE ANDREWS

will be able to create cover art for the
digital track. The agency has also hired
indie digital PR firm Stache Media to
handle promotion.

“This is a different campaign for us,
because normally we're working an
artist and really hoping for a big synch
deal,” Stache Media director of online
marketing Sarah Landy says. “And here
we get to start with this big placement
and work from there. We have to be
careful about not overemphasizing the
Holiday Inn aspect, because we want
people to connect to Kyle as an artist.”

Landy says that Stache will handle
social media marketing for the cam-
paign, including Facebook, Twitter
and MySpace communication and ad
buys. She says that Stache’s lifestyle
marketing department will also work
the release, including giving away
remixes of the track and promoting
online contesting.

Andrews, who will split the profits
from the sale of the song with McCann
and Holiday Inn, retains ownership of
the master for “You Always Make Me
Smile,” as well as his writer’s share of
the publishing for the song, which he
co-wrote with Neil Mason.

McCann is also paying Andrews a
synch fee for use of the song in the TV
spots, Boris says. In future partner-
ships, the synch fee could be “a point
of negotiation,” with a fee being paid
as an advance on sales or waived com-
pletely, depending on the deal and the
degree of brand invelvement, he says.

Andrews, who also sells self-
released albums at iTunes, says the
biggest benefit of signing with Mc-
Cann as opposed to a traditional label
was the flexibility it offered him. “They
are able to maximize all the exposure
the ad is going to get and be out in
front of it,” he says. aes

BY CORTNEY HARDING

REACHFORTHE ‘SKY’

Nashville Vet Paul Worley Launches Skyville Records

Six years after co-founding
amusic publishing company,
veteran Nashville producer/
label executive Paul Worley is
now launching a label.
Worley, former executive
VP at Sony Music Nashville
and former VP/chief creative
officer at Warner Bros. Nash-
ville, is starting Skyville Rec-
ords with partners Wally Wil-
son and Glen Morgan. Wilson
(who's written songs for such
acts as Rascal Flatts, Amy
Grant and Vince Gill) and Mor-
gan (an attorney in Beaumont,
Texas) also partnered with
Worley in the launch of Skyline
Music Publishing in 2004,
Worley says he was inspired
to start the label while shop-
ping a band he was develop-
ing called Stealing Angels, a
female trio that includes Tayla
Lynn, granddaughter of coun-
try legend Loretta Lynn.
“ldidn’t intend to become
alabel,” Worley says. “But we
started working in an artist
development capacity with
Stealing Angels, and | be-
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came convinced they were
stars. We started meeting
with labels and | didn't find
the passion from anyone, so
that led me to start the label.”

The group has finished

Three-part harmony:
Stealing Angels
members CAROLINE
CUTBIRTH, TAYLA
LYNN and JENNIFER
WAYNE (from left)

recording its debut album
with Worley and is waiting
to master it, he says, adding
that the trio is doing a radio
tour behind its first single.
Nine North Records of Nash-

ville, which provides promo-
tion and marketing services
to country artists, will han-
dle Skyville’s national radio
promotions.

Worley says he is waiting

;‘:!11'
P _||
)

until Stealing Angels gains
a bit more traction in the
market before he starts look-
ing for a distributor for the al-
bum, which doesn’t yet have
arelease date.

Skyville will be based in
the same Nashville office as
Skyline Music Publishing.
Skyline’s songwriters in-
clude Michael Davey, who
co-wrote Martina McBride's
2008 hit “Ride,” and Bran-
don Kinney, who co-wrote
“Boots On” with recording
artist Randy Houser. Skyline
also represents such cata-
logs as Encore Music, Kevin
Welch, Randy Boudreaux
and Hugh Prestwood.

As he tends to his entre-
preneurial ventures, Worley
remains in highdemand as a
producer. He co-produced
Lady Antebellum’s chart-
topping album “Need You
Now" and the group’s 2008
self-titled debut album. He
has also done production
work for McBride, Dixie Chicks
and Big & Rich. wee
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Founders Award Vanguard Award Songwriter of the Year
SONG OF THE DECADE Wt B, Do,
“We Belong Together™ Rell Goddss, Andre Harris, Jarmor Jones, Usher

Writers: Johntd Austin, Jermaine Dupei, Monuel Seal
Publishers: Chrysalis Music, EMI Music Publishing,
Naked Under My Clothes Music, Shanish Cymane Music,
SLACKAD Music, Universal Music Publishing Group

TOP R&E /HIP-HOP SONG

“Blame It”

Writers: Chrigtopher Henderson, Branden “Nete” Melancen,
Terius “The-Dream” Mash, C. “Tricky” Stewnrt, Nofe Walka
Publishers: 2082 Music Publishing, EMI Music Publishing,
Gifted Source Music, b's N8 Publishing Company,
Marchninenth Music, Noterypublicmusic,

Sangs of Peer, Ld., Sony/ATV Tunes, LLC,

Uhiro Tunes, Worner,/Choppell Music, Ine.

AWARD WINNING R&B/
HIP-HOP SONGS

“Best | Ever Had"
Writer: Motthew “Boi-ldo” Samuels
Publisher. Sony/ATV Tunes, LLC

"Birthday Sex™
Writers: Keith Jomes, Jeremik
Publishers: Ohaji Publishing, Truth Foction,
Universal Music Publihing Group

"Break

Writers: Shondrae “Me. Banglodesh” Crowford, Gued Mane

Publishers: EMI Music Publishing, LoYegas Publishing

Company, Radric Davis Publishing LLC,
Warner,/Chopgell Music, Inc.

“Chopped ‘N’ Skrewed™
Writers: Dewid “Preoch” Bold, Ludoeris
Publishers: Ahmadtajz Music, Ludacris Music Publishing Inc.,
Noppy Boy Publiching, Universal Music Publishing Graup,
Veracity Music Publishing

4B B s
Wiriters: David Bonner, Ramen “Ashes Cloy” Mentgomery
Publisher: Crump Tight Fuhl.isz'mg
“Dead And Gone™

Writers: Rab Kne, Justin Timberlake
Publishers: Cleopatra’s Son's Music Publishing,
EMI Musi¢ Publishing, Tenman Tunes,

Universal Music Publishing Graup

“Diva™

Writers: Beyoncé, Shondroe “Mr. Bangladesh” Cravdord
Publichers: 8 Day Publishing, EMI Music Publishing,
Le¥fegas Publiching Company

"h."
Writer: Bayonee
Publishers: B Day Publishing, EMI Music Publishing
“Epiphany (I'm Leaving)”
Writers: Chuck Harmeny, NeYo
Publishers: Chuck Hormony's House Publishing, EMI Music

Publishing, Normaharris Music Publishing, Pen In The
Ground Publishing, Universal Music Publishing Group

“Every Girl In The World"

Wiriters: Corl “Gudda Cudda® Lilly, Mack Maine,

Jue Willz, Chrisopher “Dow Jones” Whitocre
Publishers: Beames Boy Publishing, Millry Music Publishing,
Sany,/ATV Tunes, LLC, Universal Music Publishing Group,
West Cosst Livin Publishing

“God In Me"

Wrilers: Erig Compbell, Tina Compbell, Warryn Comphell
Publishers: EMI Music Publishing, It's Plum Seng,

It's Tea Tyme, Wt Ink Red Music

“green Light”
Writers: Andre *3000° Benjomin, James Ho, Rick Nowels
Publishers: Bu Music/ Windswep!, [hrywﬁstunt
In Thee Foce Music Publishing, R Rated Music,
ﬂadvmplumnwhemrep%win Songs LC

"Heartless™
Witers: Ben Hudson (s,
Seott “Kid Cudi” Mescudi, Molik Yusef
Publishers: Elsie’s Baby Boy, Jabriel Iz Myme,
Universal Music Publishing Group

Publishers: A And L Music, Ablack Productions,
Dirty Dre Music, EMI Music Publishing, Lil Vidal Music,
Mardea Music, My Sculmate Songs, LLC, Sany/ATY Tunes,
LLC, Universal Music Publishing Group, URY,
Warner/Chappell Music, Inc.

“] Need A Girl”
Writers: Johntd Ausfin, Mikke! Eriksen, Tor Hermonsen
Publishers: Chrysalis Music, EMI Music Publishing, Naked
Under My Cathes Music, Somy,/ATY Tunes, LLC

“H This Isn"t Love™
Witters: Brion Kennedy, Theron Thomas, Timathy Themas
Publishers: B Uneek Songs, THT Explosive Publishing
Universol Music Publishing Group

“IFULEAVE"
Writers: lvan Barias, Corvin Hoggins, Jehn Lowson, Miguel
Pimental, Johnaie “Smurf* Smith, Musiq Soulchild
Publishers: Beatmutmusic1000, HC 1030 Publishing,
Melodic Piano Productions, MIP Music, Nivroc Tyke Music,
Soul Child Music, Tetrogrammaten Music,
Universal Music I’:Ehshinq Group

“Just Like Me™
Writers: Terius “The-Dream" Mash, €. *Tricky” Stewart
Publishers: 2082 Misic Publishing, Mardhninenth Music,
Sangs of Peer, Lid,, Womes/Chappell Music, Inc

“Knotk You Down"

Writers: Marcello Araica, Ked Hilson, NeYo
Publishers: Keriokey Music, Pen In The Ground
Publishing, Universol Music Publishing Greup,

Yasling Music Publishing Inc.

“Last Chance”
Writer: Wayne "Sicte” Wells
Publishers: Aztec Tracs, Ulira Tunes

“Live Your Life”
Wiriters: Dan Balan (ssw, Justin “Just Bloze” Senith
Publishers: EMI Music Publishing, FOB Music Publishing

*Mad”
Whiters: Mikkel Erlksen, Tor Ilermurm, NeYo
Publishers: EMI Music Publishing,
Pen In The Ground I’ulhishr1| Sony/ATV Tunes, LLC,

Universol Music Publishing Group

“Miss Independent”
Whiteers: Mikkel Eriksen, Tor Hermansen, Ne-Yo
Publishers: EMI Musie Publishing,
Pen In The Ground Publishing, Sony/ATY Tunes, LLC,
Universal Music h:hhshing Group

“Pop Champagne"
Writer: Juelz Sanfona
Publisher: Universal Musi Publishing Group

“Pretty Wings™
Writers: Hod Dovid, Maxwell
Publishers: Ben dmi, Ml dbasic Publishing
Muszewell, Son'r/il\f Tunes, LLC

“Rockin” That Thang”
Witers: Sean Hall, Tesivs *The-Dream” Mosh,
€. “Tricky” Stewart
Publishers: 2082 Music Publishing, 2016 Music,
Marchninenth Music, 055 Creations,
Sangs of Peer, Lid,, Wamer,/Chappell Music, Inc

"5he Got Her Own™
Writers: Butter Beats, Fobelous, Ne-Yo, Donno Summer
Publishers: Butter Beats, EMI Muzic Publishing, J kmsm, Pen
In The Ground Pub‘h!ilng, Sweet Summer Might Mus
Tunes, Universal Music Putlishing Eroup

"Single Ladies a On If)"
W("'nzr: Beyoncé, g?\fh '}E:FIhrrell
Terius “The-Dreom” Mash, C. *Tricky™ Stewort
Publishers: 2082 Music Publishing, B Day Music Publishing,
EMI Music Publishing, Marchninenth Music, Songs of Peer,
Litd, Somy/ATY Tunes, LLC, Sugo Wuga Music,
Warner,/Choppell Music, Inc.

“SOBEAUTIFUL™
Writers: Lee Hutson, br,, Musiq Soulehild
Publishers: EMI Music i’uhlzshma, Lo Kosa Sole,
Soul Child Music, Universol Music Publishing Ernup

“Spotlight”
Writers: Mikke! Eriksen, Tor Hermansen, Ne-Yo

Publishers: EMI Music Publishing, Pen In The Ground Publish-

ing, Somy/ATY Tunes, LLC, Universal Music Publishing Group

TERIUS “THE DREAM” NASH  C. “TRICKY” STEWART

Songwriter of the Year

“There Goes My Baby™
Witers: Charence Allen, Calvin Richordson
Publishers: Hypekeez Muzik,
Seven Peaks Music, Seuthern Country Boy

“Throw It In The Bag™
Writers: Fﬂbnluus. Terius “The-Dream” Nosh,
(. “Tricky” Stewort
Publishers: 2082 Music Publishing, EMI Music Publishing,
1 Brosen, Marchninenth Music, Songs of Peer, Ltd, Womer/
Chappell Musiz, Ine.

“Trading Places”

Writers: €. “Tricky” Stewart, Terivs “The-Dream” Mash, Usher
Publishers: 2082 Music Publising, EMI Music Publishing,
Morchninenth Music, Songs of Peer, LTD., UR-,
Warner/Choppell Music, Inc.

“Trust™

Writers: Donald L. Alford ll, Keyshia Cole,

Tanxic of Tanie Productions

Publishers: China White Music, Dojmusfolife,
She Wrate It, Universal Music Publishing
“Turnin’ Me On"
Writer: Keri Hilsen
Publishers: Keriokey Music,
Universal Music Publishing Greup

"Wasted™
Viriters: Ladomon “Fatbei” Douglos,
Gued Mone, O Do uicemaon
Publishers: EMI Music Publiching, Rodric Dovs Publisking
LLC, Simone's Doddy Music, Warner /Chapped Music, Inc,
Young Juite Publishing

“Wetter (Calling You Daddy)™
Writers: Erika Shevon Lockhart, Quintin “Six” Saffold,
The Legendary Troxster, Carl “Twista™ Mitchell
Publishers: fllmo Music Corp., Erika Shevon Music
Publishing, Six 0 Clock Publishing, Stayin High Music,
The Legendury Troxster Music

“You Com Me™
Wiriters: Keyshia Cole, Theron Feemster
Publishers: Feemstro, She Wrate I,
Universal Music Publishing

TOP RAP SONG

“Best | Ever Had"
Writer: Motthes “Boi-ldo” Samuels
Publisher: Sony,/ATV Tunes, LLC

AWARD WINNING
RAP SONGS

“Boom Boom Pow™
Writer: Fergie
Publishers: EMI Music Publishing,
Headphone Junkie Publishing LLC

“Dead And Gone™
Writers: fob Knex, Justin Timberlake
Publichers: Cleopatra’s Son's Music Publishing,
EMI Music Publishing, Tennman Tunes,
Universal Music Publishing Group

“Every Girl In The World”
Writers: Carl *Gudda Gudda” Lilly, Mack Maine, Joe Millz,
Christopher “Dow Jones” Whitocre
Publishers: Beamer Boy Publishing, Millzy Music Publishing,
Sony,/ATV Tunes, LLC, Universal Music Publishing Graup,
West Coost Livin Publishing

“Forever”
Wiriter: Matthew “Boi-1da* Samuels (secm)
Publisher: Sony,/ATV Tunes, LLC

“Heartless™
Writers: Ben Hudson (rs),
Scott “id Cudi” Mescudi, Malik Yusef
Publishers: Ekie’s Baby Boy, Jobriel 1z Myne,
Universal Music Publishing Group

“1 Know You Want Me (Calle Ocho)™
Weiters: Edward Bello “E Cata” Stefane Bosco (sus),
Nicola Fasano |sus), Patrick Gonella jsusy,
Danny Seraphine, Dovid “Howk” Wolinski
Pullllshers Bolleon Head Music, Big Bk Music,
Howknoshm, Spirit Twe Music, |I'|l Ubra Tunes

“le Cream Paint Joh™
Writers: Derrough, Reuben “2Much” Practor
Publishers: Dorrough Music Publishing,
Minder Music, Ultra Tunes

EMI MUSIC PUBLISHING
Songwriter of the Year Publisher of the Year
“Live Your Life”

Wiriters: Do Balon (sacew), Justin “Just Blaze" Smith
Publishers: EMI Music Publishing, FOB Music Publishing

“Mrs. Officer”

Writers: Dorivs “Deezle” Harrison,
Curtis "Kidd Kidd" Stewart
Publishers: Reallionaire Music, Roynet Music,
Three Naiks and o Crown, Ultra Tumes

“One More Drink™
Wrtters: Samuel “Tone” Barnes,
Thesdore “Rangs” Bowen, Ludocris
Publishers: EMI Music Publishing, Enot Publishing LLC,
Lok Workdwide Publishing, Somy/ATV Tunes, LIC

“Pop Champagne”
Writer: Juelz Sontonn
Publiches: Universal Music Publiching Group

“Right Round”
Writers: Peter Burns ), Stephen Coy (),

Fli Rida, Justin Franks, Lukasz “Dr. Luke” Gottwald,
Kool Kojok, Pailip Lawrence, Timothy Lever (pes),
Bruna Mors, Michael Parcy sy
Publishers: Arfist Publishing Group West,

Bug dawept, J Franks Publishing,

Kasz Money Publishing, Kejoktrox, Locel Publishing,
Mors Foree Music, Music Famamaonem LP, Northside
Independent Music Publishing LLC, Preseription Sangs LLC,
Toe Nation Music, Roymet Music, Sony/ATV Tunes, LLC,
Warner/Chappell Music, Inc.

“Run This Town”
Writer: Jay-L
Publisher: Carfer Bays Music

“Throw It In The Bag"
Writers: Fabelous, Terius "The-Dream” Nosh,
. "Tricky” Stewart
Publishers: 2082 Music Publishing, EMI Music Publishing,
1 Brasto, Marchninenth Music, Sange of Peer, bid,,
Warner /Chappell Music, Inc.

“Woasted™
Writers: Lodamon “Fatbai” Douglas,

Gurei Mane, 0J Da Juiceman
Publishers: EMI Music Publishing, Rodric Davis Publishing
LLC, Simone’s Daddy Music, Warner/ Chapgell Music, Inc.,

Young Juice Publishing

“Wetler {Calling You Daddy)”
Wiriters: Erika Shevon Lockhart, Quintin “Six” Saffold,
The Legendary Traxster, Twisto
Publishers: Alme Music Corp., Erika Shevan Music
Publishing, Six 0 Clock Publishing, Stoyin High Music,
The Legendary Traxster Music

TOP GOSPEL SONG

“Souled Out"

Writer: Emest Extee Bulleck

Publisher: Lil Bull Music

AWARD WINNING
GOSPEL SONGS

"God In Me"”
Writees: Erica Comphell, Tina Compbell, Warryn Campbell

Publishers: EMI Music Publishing, i's Plum Song,
1t's Tea Tyme, Wet Ink Red Music

“I Trust You™
Writers: James Forfune, Terence Voughn
Publishers: FIYAWORLD, T Yaughn Entertainment

“| Wouldn't Know You™
Writers: James Fortune, Terenca Voughn
Publishers: FIVAWORLD, T Vaughn Etertainment

“If Kin"t Over (Unfil God Says I's Over)”
Writes: Anthany J. Brown
Publisher: Hey of  Music Publishing

“Praise Him In Advane™
Writer: Deon Kipping
Publisher: 216 Music
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Real Player

Music Games Look To Instructional Modes To Reignite Consumer Interest

The disconnect between
playing music-based games
versus playing an actual in-
strument is perhaps best
crystallized when the artists
contributing the music ad-
mit they can’t grasp the
games themselves.

“l suck,” D] Deadmau5
says about trying the original
“D] Hero” in advance of pro-
viding tracks to forthcoming
sequel “DJ Hero 2.” He notes
that while the “D] Hero" fran-
chise is a great way to expose
his music to new fans, it won’t
help those fans develop any
real DJ skills.

“It's a great vehicle and
source of inspiration,” he
says, “but not a source of
knowledge.”

It's a point of view shared
by many artists: that pressing
plastic buttons on a fake gui-
tar can diminish a fan's ap-
preciation of how difficult the
real thing is,
and that it could
even stunt inter-
est in learning
an instrument.

That
soon change.
Music games
coming out this
fall, such as
“Rock Band 3"
and “PowerGig: Rise of the
SixString,” are taking a decid-
edly instructional route by pro-
viding a more realistic playing
experience in the ongoing ef-
fort to keep the genre fresh.

To be clear, these aren't
music instructional titles. The
developers of both stress that
their respective games are en-
tertainment and that the in-

could

Up the neck: ‘Rock Band 3’ in its instructional ‘Pro’ mode, which can be used to play any of
the game’s 83 tracks and provides tablature-style instructions to guide players to the

correct string.

structional modes are simply
there to give fans an added op-
tion. But it's an option that
hadn’t been available until
now, and it marks an interest-
ing evolution of
the category.

Both the mu-
sicand gaming
industries see
nothing butup-
side in these
developments.
Rick Peckham,
agsistant chair-
man of the gui-
tar department at the Berklee
College of Music and a Har-
monix consultant, says using
games to teach an actual skill
will help establish a baseline
of understanding that teach-
ers can then build on.

“This will not only get you
the record score, but the abil-
ity to play the record as well,
and that's a good thing,” Peck-

PLUG AND PLAY

The iPhone and the iPad are great for lis-
tening to music, but what about making it?
With the AmpliTube iRig, users can plugin
an electric guitar or bass into either device,

download the AmpliTube app

and voila—they've got a port-
able recording studio. Users
have their choice of virtual
amps (such as “clean,” “crunch”
and “metal™) and a variety of
stompbox effects, plus a digi-
tal tuner and a metronome.
They can also import songs and
play along to them,

The iRig costs $40, while the

AmpliTube app is available in a free version, a $3 ver-
sion with more effects and a “full” $20 version with ad-
ditional customization options.

—AB
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ham says. “It gives us teach-
ers something to work with.”

But will it help sales? The
demand for an instructional
mode in these games has been
far louder on the side of the
music industry than from fans
themselves. The upside is that
artists who were previously re-
luctant to include their music
in “fake” guitar games now
have less reason to resist.
“PowerGig: Rise of the Six-
String,” put out by startup de-
veloper Seven45 Studios, has
already scored exclusive tracks
from Dave Matthews Band,
Eric Clapton and Kid Rock, as
well as more than 70 other
songs from the four major la-
bels—90% of which have
never appeared in a music
game before.

Game industry experts
meanwhile say it's essential
for new iterations of music
games to roll out a steady
stream of innovations to stay
relevant, as just adding new
music is no longer enough.
The option of an instructional
mode adds to the repeat playa-
bility of these titles, which is
a key factor for selective
gamers when deciding wheth-
er to buy a game.

“They have to go beyond
what they've done before, be-
causge honestly, it's just more
songs at this point,” IGN ed-
itor Hilary Goldstein says.
“They have to give something
that's a tool you can take away
and impress chicks with. And
ultimately that's what gamers
want to do.”

“Rock Band 3,” from MTV
Games and developer Har-
monix, not only adds a key-

board controller, but also
makes all of the game’s 83
tracks available in “Pro” mode
for both keyboards and guitar.
The guitar Pro mode uses tra-
ditional tablature-style music
instruction to guide players to
the correct string, using either
the Mustang guitar from Mad
Catz—which features skinny
raised buttons between frets
in lieu of strings—or a fully
functional Fender Stratocaster
with real strings that uses
pressure-sensitive receivers
in the neck to tell the game if
users are following instruc-
tions properly.

A potential rival for “Rock
Band 3" on the instructional
frontis newcomer “PowerGig”
put out by Seven45 Studios, a
division of music instrument
manufacturer First Act. “Pow-
erGig” relies on a custom gui-
tar designed by the company
that's also a fully functioning
instrument outside of the
game. [t's “Chord” mode aims
to teach campfire-style chord-
and-strum technique as op-
posed to individual notes.

It'd be a mistake to scoff at
the instructional potential of
avideogame. One of the hall-
marks of any good game title
is how well it teaches users to
play through a system of chal-
lenges and rewards. Applying
these standard gameplay me-
chanics to a real-life instru-
ment “controller” allows users
to develop skills that exist out-
side of the console environ-
ment. Perhaps even one day
to a stage near you. wee
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BITS &BRIEFS

BIZ APPS MAKE THE
MOST MONEY

While news and entertain-
ment applications are the
most commonly downloaded
smart-phone apps, business
productivity apps are making
the most money, according to
an In-Stat study. Games and
music top the entertainment
category as the two most-
downloaded genres, Yet apps
like maps and business tools
generate 59% of all app rev-
enue. Among social network-
ing and messaging apps, e-
mail is tops intotal downloads
while voice-over-IP apps are
the fastest-growing. As for
platforms, Apple remains the
top provider of both free and
paid downloads, but Android
is growing at the fastest rate,
the study said.

JANGO LAUNCHES
TUNECORE-FOCUSED
CHANNEL

The Jango Intemet radio sta-
tion has started streaming a
custom channel consisting
only of unaffiliated acts using
the TuneCore digital distri-
bution platform. Under an
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Do IT
CARRIE UNDERWODD
LOSE MY MIND

agreement between the two
companies, TuneCore will
program a 57-song playlist
on a biweekly basis. Jango
will market the channel on
its main music home page
and in newsletters and blogs.
The initial playlist includes
tracks from Beck, Nine Inch
Mails, Drake, Public Enemy
and Joan Jett.

MTV SEARCHES FOR
TWITTER JOCK

MTV pioneeredthe VJandis
now poised for another first
—the Twitter jock. Sponsored
by American Express’ ZYNC
program, MTV is conducting
asearch for what it calls “the
social voice of MTV.” The
winner will be paid an annual
salary of $100,000 to cover
red carpet events and up-
date followers on what he or
she sees and hears through
Twitter. MTV will select 18
candidates, and viewers are
asked to nominate two more.
The 20 contestants will com-
pete in “Twitter-based chal-
lenges™ with five moving on
to the finals on Aug. 8 where
a winner will be chosen.
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Nicki Minaj roars 25-10 with her first
sole ringtone, “Your Leve,” in only its

second chart week. She also graces
the chart at No. 22 as a featured
artist on Ludacris' "My Chick Bad.”
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The-Dream Completes Album
Trilogy With ‘Love King’

The-Dream’s new album, “Love King,” due June
29 on Radio Killa/Def Jam, is the third set in a
trilogy of albums from the singer/songwriter/
producer, following 2007’ “Love/Hate” and
2009’ “Love vs. Money.” The-Dream also
inaugurates Billboard’s new Release of the Week
special feature, highlighting the key steps
involved in the creation of selected new albums. §
“The-Dream has a rare and unique approach to
music,” [sland Def Jam Music Group chairman/
CEO Antonio “L.A.” Reid says. “His delivery 1s
refreshing and honest, his topics are original, his
lyrics are clever, and his melodies are addictive.
We’re watching one of the greats.” 4 Here’s a look
at the making and marketing of “Love King.”

A Dream artist: “We're
watching one of the greats,’
Island Def Jam Music
Group's Antonio ‘L.A.
Reid says of the-Dream.

ON THE PAGE

What better way to work on a project
—much less an album—than in the
comfort of your home? For the-
Dream, signed to Warner/Chappell
Music Publishing, that’s where he laid
the groundwork for “Love King.”“It
started in my basement at my house in
Atlanta, dubbed the Nash Estate, which
is where T actually worked on Ciara’s
‘Riide’ and Rihanna’s ‘Rlockstar 101, 7
he recalls about the set, which he
began working on in January.

IN THE STUDIO

Songwriting moved to Setai Reecording
in Miami Beach for two more weeks,
coinciding with work by the album’s
producers and songwriters, Carlos “Los
Da Mystro” McKinney and Christopher
“Tricky” Stewart. Mixing began in
February. Because of the-Dream’s hectic
schedule, which included performing
shows and working with other artists on
their projects, mixing took about “three
to four months to complete, but T killed
it,” says the artist, who’s managed by Mark
Stewart of Red Zone Entertainment.

ON THE AIR

The-Dream opted to release the album’s
title track as the first single. The song
peaked at No. 92 on the Billboard Hot
100 and at No. 26 on the Hot R&B/
Hip-Hop Songs chart. The album’s
second single, “Make Up Bag,” featuring
T.I.,is No. 47 on Hot R&B/Hip-Hop
Songs, and the recenty released buzz
track “Turnt Up” is making rounds on
the Internet. The-Dream isn’t a stranger
to the loftier realms of the Billboard
charts. Previous singles “Shawty Is a 10”
from “Love/Hate” landed at No. 17 on
the Hot 100 and No. 6 on Hot R&B/
Hip-Hop Songs.“Rockin’That Thang”
from “Love vs. Money” peaked at No.
22 on the Hot 100 and No. 2 on Hot
Ré&B/Hip-Hop Songs.

AROUND THE WORLD

Although international promotional or
media plans aren’t yet final, according
to Universal Music Group Inter-
national, the-Dream has notched his
share of overseas chart activity in the
past—a testament to his global appeal.
For example, in New Zealand, “Shawty
Isa 107 peaked at No. 36 in January
2008, and “Falsetto,” the second single
from “Love/Hate,” reached No. 38 two
months later, To date, the-Dream’s
global album sales, including the
United States, are 1 million-plus,
according to his label.

'COm Preview and preorder the-Dream’s
“Love King” at billboard.com/thedream.
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IN THE STORES

Rollout plans for “Love King” rely
“heavily on the Internet [and]
activating his fans versus a specific
single,” says Ashaunna Ayers, the label’s
product manager for the new album.
A *Make Up Bag” campaign was
launched across multiple platforms
including online, TV and radio, in
which participants get a chance to
win designer handbags. Additionally,
on street date, the-Dream will
celebrate his appearance on the cover
of Fader’s summer music issue with
an album release party in New York
hosted by the magazine. A national
partnership with Moét called the
Rose Lounge/Love King Album will
give fans exclusive listening sessions
for the album.

ON THE ROAD

While tour plans haven’t been
announced, the-Dream did reveal that
the artist he hopes to support on the
road in the coming months is rapper
T.1.%I would love to go up with T.I.—
both of the kings onstage. It would be
precey big,” he says. William Morris
Endeavor EntertainmentVP Cara
Lewis is the-Diream’s agent.

WITH THE BRAND

In addition to promoting “Love King”
and working with others like Ciara,
Rihanna, Jennifer Lopez and Jamie
Foxx, the-Dream is delving into
movies. “If T can write a hit record in
three minutes, then maybe I can write
a hit movie in a decent amount of
time too,” says the songwriter, who's
teaming with producer Dallas Austin
and actor Jason Weaver for the
venture. He’s also expressed interest

in acquiring an ownership stake in the
Atlanta Hawks basketball team, and
his Millionaire cigar bar will open
soon in Atlanta’s Buckhead
neighborhood. Also on tap: a line

of merchandise.

Atlanta Hawk..
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ACROSS
THE AISLE

Talks About Label Investment In
AEG Live Point To Market Changes

AEG Live's confirmation that it has
held preliminary talks with major la-
bels abouta possible investment in the
concert promoter highlights growing
label interest in establishing a pres-
ence in the touring business.

The talks have been “very ex-
ploratory,” according to AEG Live CEOQ
Randy Phillips, who downplays their
importance, saying that the concert
promotion division of Anschutz En-
tertainment Group is already “actively
engaged with all of the record compa-
nies” whenever it promotes a tour by
one of their artists.

But following Live Nation's merger
with Ticketmaster—with the com-
bined company boasting deep artist
relationships through Front Line Man-
agement and multirights deals with
superstar acts like Madonna, U2, Jay-
Z and Nickelback—a possible AEG/
label partershipis more strategically
appealing for both sides than even a
year ago.

“We've been approached by every
one of the majors, who are trying to
rejigger their business model to in-
clude more rights and revenue streams
from the artists they're in business
with, the so-called ‘360 deals,” * Phillips

says. "Obviously, one of the places [for
the labels] to go would be us, because
we're not competing with them in the
same way that Live Nation does.”

Phillips acknowledges that a part-
nership with a label would bring “a good
partner in the music space and bring
the ability to tie together the various as-
pects of an artist's career and market
them better,” adding that new music
could be promoted more effectively with
the tour with tickets, “as we've done in
the past, starting with Prince.”

AEG, which is promoting tours this
year by the Black Eved Peas, Justin
Bieber, Taylor Swift and Bon Jovi, part-
nered with Prince in 2004 when it bun-
dled CDs of his album “Musicology”
with ticket purchases during his tour
that year. A spokesman for Sony Music
Entertainment declined to comment
on whether the major is considering
an investment in AEG. Representa-
tives for Universal Music Group,
Warner Music Group and EMI Music
didn't immediately respond to requests
for comment.

When Madonna signed her Live Na-
tion deal in 2007 instead of remaining
with WMG, it marked the first time
that a superstar artist had vacated a

Meet me halfway: THE BLACK EYED PEAS performing in March at the Staples Center in Los Angeles.

long, fruitful major-label partnership
for amultirights pact with a promoter
that included recorded content.

Live Nation has yet to release any
recorded music through its multi-
rights deals, with the company indi-
cating that it would likely seek a label
partner for such releases. Distribution
and marketing of recorded music are
peripheral to Live Nation's business
but the company is a powerful force
in e-commerce. And Live Nation En-
tertainment executive chairman Irv-
ing Azoff has proved with the Fagles
that he can successfully launch and
market a record without a label.

“It's nosecret that all labels are look-
ing to add additional revenue streams
wherever they can—whetherit’s from
touring, merchandising, additional
publishing or getting additional rights

on the band—to enhance their busi-
ness,” says Steve Martin, president of
North American operations for the
Agency Group.

WMG’s multirights deals with
Paramore and Straight No Chaser,
which are both booked by TAG, are
“good examples of how [these deals]
can work,” Martin says, “where the
label is incentivized to provide extra
levels of attention and marketing for
both these clients.”

But as labels tap into touring rev-
enue, it raises the question of how fo-
cused they will be on artist
development, Martin says. “Their plan
seems to be swinging for the fences,
how many home runs can we hit,” he
says, “not how many artists can we
develop from 50,000 units to 100,000
units to 200,000 units, which in this

day and age should be a successful
touring career.”

One of the primary complaints from
managers regarding label deals that
tap into touring revenue is that labels
lack the expertise to truly warrant a
piece of an act’s live business. A label
partnership with a proven global pro-
moter like AEG would go a long way
toward establishing a label's credibil-
ity in the touring space.

Martin says, “We're going to see more
and more conversations going on be-
tween labels and other aspects of the
live touring business, be it promoters,
agencies or management companies,
to consolidate—hopefully with a better
vision—new ways of marketing and
thinking abouthow we disseminate in-
formation and break long-term artists,
not just short-term artists.” ves

HOW TO:

WORK WITH A HIT SONGWRITER

by KARA DioGUARDI, SONGWRITER; ‘AMERICAN IDOL’ JUDGE;
WARNER BROS. RECORDS SENIOR VP OF A&R

As the market for music becomes more singles-driven, bands that once wrote their own music
are now enlisting experienced outside co-writers to craft a radio hit. “American Idol” judge
and songwriting powerhouse Kara DioGuardi is credited on more than 100 albums and has ei-
ther written or co-written hits for Paula Abdul, Kelly Clarkson, Christina Aguilera, Cobra Star-
ship and many more. Here, DioGuardi offers advice on why and how to hire a songwriter, and
what it takes to make a collaboration a success.

1. APPRECIATE WHAT

A PRO BRINGS TO THE
PROCESS

You need to understand that a
skilled professional song-
writer can accelerate your suc-
cess as an already talented
musician. These people are
writing every single day, so
their craft is really sharp, and
it's the best songwriters who
consistently get on the radio.
There's a lot of craft that goes
into achieving a hit song—at
the beginning of your career,

12 | BILLBOARD

you're usually more inspira-
tion than craft, and you get
great when those intersect. A
skilled songwriter can get you
to that intersection.

2. CHOOSE A WRITER
THE WAY YOU CHOOSE
YOUR RECORDS

If you love a record and some-
thing moves you, look at who
wrote it. If you love it on that
record, maybe it's something
you want to explore for your-
self—in some different ver-

JULy 3, 2010

sion—and that person is a good
resource forit. If you'reinarut,
maybe you need to do some-
thing shocking to get out of it.
Co-writing should be a great
game of tennis. Youwant to be
in the room with people who
are better than you, always, so
you learn. This may lead to un-
likely collaborations, which can
be the best. When I worked
with Cobra Starship, they were
a cool indie band and I was like
a cheesy pop songwriter. In the
beginning, [frontman Gabe

Saporta] couldn’t get his head
around it. And he was almost
making fun of me, and [ was
like, “OK, man. Yeah, you want
to bring it on? Check this out.”
And we wrote “Good Girls Go
Bad” [which reached No. 7 on
the Billboard Hot 100].

3. COME PREPARED

Working with a songwriter
takes you outside of your safety
zone. But they may approach
songwriting in a different way
than you do, and it may open
you up. L always tell the people
I'm working with to come with
atitle, come with anidea, come
with an experience—and [
don't mean a contrived title or
a contrived experience. | mean
something that's affected you,
something that you want to

write about, something that's
universal that I can also relate
to—like love lost or being in
love or a friend hurting you,
things that we can bond over.
Because the best songs come
from a place of truth. Come
with something to say—if
you're an artist, you should al-
ways have something to say. If
you're relying on your co-
writer to do that for you, then
you're going to run into prob-
lems, because it’s never going
to fit properly.

4. BE OPEN AND
HONEST

While working with a song-
writer, allow the creative proc-
ess to evolve. Being snobby or
pretentious is the antithesis
of creativity. You're in the

® o
Co-writing should be a great
game of tennis. You want to
be in the room with people
who are better than you,
always, so you learn.

More at ebook-free-download.net or magazinesdownload.com

room with somebody. Make
the best of it. You're both
human beings. You've both
been through things. Try and
develop a bond based on that.
Be open, be honest. The more
vou come willing to give, the
more you'll get out of it. Be vul-
nerable and generous. If at the
end of the day the song has be-
come more concrete, and you
don't feel it fits you, then that's
fine. But you never know.
Some of the best songs that
artists perform year after year
are ones they hated.

5.RECOGNIZE
WARNING SIGNS
Here’s how you know that a col-
laboration isn’t working or
needs to be re-evaluated: when
you're bored, when you're not
feeling it, when you start to go
on your computer instead of
being in the song. A greatsong
should make you stop every-
thing that you're doing. You
should be sointo it thatyou just
can’t imagine doing anything
clse for that moment. You
wouldn't even dream of picking
up the phone.

—Interview by Evie Nagy

BLACK EYED PEAS: JOHN SHEARER/WIREIMAGE.COM
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OutInThe Open

Kobalt Rolls Out Online Royalty Accounting Portal

Kobalt Music Group is stepping up its ef-
forts to move music publishing toward
greater transparency.

The New York-based company has unveiled
its new “Digital 3.0” online portal, which can
provide songwriters and publishers with de-
tailed digital collection information on every
song Kobalt administers.

Kobalt CEO Willard Ahdritz says that song-
writers are clamoring for detailed tracking data
on digital performance rights and downloads,
ringtones and streaming.

With the Digital 3.0 portal, songwriters
and publishers “will now have
a simple matrix and can see
what they will get on each song
from each digital service pro-
vider in each territory,” Ahdritz
says. “It's a huge step forward
in transparency.”

These efforts could help Kobalt
expand itg roster of more than
900 rights-holders. Its latest sign-
ing is No Doubt, which has
signed an administration deal with Kobalt on

its back catalog covering the world outside of

North America, as well as an agreement cov-
ering digital collections in the United States
for new works.

Kobalt, which already serves as global ad-
ministrator for solo work by Gwen Stefani and
No Doubt bassist Tony Kanal, also picked up
administration of Stefani's U.S. digital royal-
ties, as well as administration outside of North
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America for the solo works of guitarist Tom
Dumont and drummer Adrian Young.

In order to ensure more detailed informa-
tion on an account-by-account basis for digital
service providers around the world, Ahdritz
says Kobaltis expanding its geographical reach,
adding 10 territories to the 30 it covers already,
starting in Asia with Singapore and Vietnam.

Kobalt collects revenue directly from collec-
tion societies around the world, including
ASCAP, BMI and SESAC, For U.5. mechani-
cal royalties, Kobalt is collecting direct from
the digital service providers and bypassing the
Harry Fox Agency, Ahdritz says.

The Digital 3.0 portal also provides access
to data on synch licensing, performance and

audiovisual-performance royalties collected
from licensed content in global film and TV
productions by each territory. The portal fea-
tures copyright management tools including
a product works search, royalty analysis and
access to client agreements.

“When we started the company 10 years ago,”
Ahdritz says, “we knew we would come to this
situation with billions of high-volume, low-
value transactions.”

He acknowledges that only about 60%-70%
of collection societies around the world pro-
vide a detailed breakdown of revenue.

“We were a little bit con-
cerned at first given the current
state of global digital collec-
tions,” he says. “But we are put-
ting clients and transparency
first and that's why we are
launching it now by song, by ter-
ritory, by service provider.”

While Kobalt's statements will
occasionally include missing
data, the growing demand for
greater royalty accounting transparency will
increase pressure on all collecting societies to
provide that information, he says.

Kobalt also purchases secondary data
from third-party sales and airplay monitor-
ing services “to cross-check if we are paid
the money we should be paid,” Ahdritz says.
“This is automated and enhances what we
collect for clients.”

Ahdritz says thatit's also important to track
how songs are being
used in film and TV, rev-
enue that historically has
been lumped into the
“other” line on royalty
statements. Clients can
use the Digital 3.0 portal
to track a song’s income
by TV show and by terri-
tory, and can see details
aboutnot only by the sta-
tus of a song pitch, but
also by the amount of
every synch license and
other information.

“Thisis the beauty of

a relational database,”

Ahdritz says. “By buy-

ing secondary data, we

can make sure that we are paid correctly for

the usage of those songs. Our data allows us

to have meaningful discussion with societies

and digital service partners about what we are
being paid.”

The more data that songwriters and publish-
ers have about the use of their compositions,
the more leverage they have to securing what
they're owed.

“The devils are in the details, and that is what
we are working with,” Ahdritz says. “We need
to be in charge of our own destiny and under-
standing what we should be paid.”

bi For 24/7 publishing news and analysis,
Zz see billboard.biz/publishing.
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- Roger I

The veteran publishing executive
talks about his top priorities as he
takes the helm of EMI Group.

It’s rare that a company can point to its third chief executive in about as many months and convincingly leave
the impression that he may bring some semblance of stability to the place.

But then, these aren’t normal times for EMI Music or its embattled owner, the British private equity firm
Terra Firma.

On June 18, the company announced the appointment of EMI Music Publishing chairman/CEO Roger Faxon
as EMI Group CEQ, giving him responsibility for both its recorded-music and publishing divisions.

Faxon assumes oversight of the label from veteran TV executive Charles Allen, who had been executive
chairman of EMI Music since March, when Allen replaced EMI Music CEO Elio Leoni-Sceti.

Just 20 months earlier, Terra Firma CEO Guy Hands had tapped Leoni-Sceti, the European chief of packaged-
goods giant Reckitt Benckiser, to head the label operations of the company—a company that Hands himself
later conceded he paid too much for.

Since then, Terra Firma has struggled to meet the terms of its loan obligations to Citigroup following its
£4 billion ($6 billion) purchase of EMI in 2007 before the burst of the global credit bubble. Following the firm’s
completion earlier this month of a reported £105 million ($156.4 million) equity injection to avoid default-
ing on its Citigroup loan, it has turned to a familiar face to take the helm of EMI.

Faxon, 62, has been with the major since 1994, when he joined EMI Music as senior VP of worldwide busi-
ness development and strategy after serving as a senior executive at Lucasfilm, Tri-Star and Columbia Pictures.
In 1999, he moved to EMI Music Publishing as senior VP/CFO. After serving as CFO of EMI Group from 2002
to 2005, he returned to the publishing division and became its chairman/CEQ in 2007, just months before the
Terra Firma buyout.

Faxon will remain based in New York, emphasizing that his choice of location doesn’t signal a shift in geo-
graphic market priorities for the U.K.-based major. “If | moved to London, would you say we were downgrad-

ing the U.5.?” he says with a chuckle. “No, it symbolizes that I'd like to see my family now and again.”
In an interview with Billboard, Faxon lays out his vision for EMI.

Terra Firma recently avoided de-
faulting on its Citigroup loan
through an equity injection. Still,
how much do Terra Firma’s debt
challenges affect the day-to-day
running of EMI? Does it make it
more difficult to sign artists?
Artists and songwriters are really
interested in a basic theme, which
ig, “Is this a business that can help
create the opportunity for me to be
more successful than I'd otherwise
be?” That is the real determinant.

When you look at the operating
businesses, EMI Music and EMI
Music Publishing, they're both quite
successful, They have performed
really well in difficult markets and
they have strong earnings and op-
erating cash flow. There's plenty of
liquidity in the business.

What the issue here is—it's quite
impeortant, but it's a narrow one—
is thatthereis a [loan| covenant, it's
a measurement that says you have
to have this ratio between your
EBITDA |earnings before interest,
taxes, depreciation and amortiza-
tion] and the debt.

These are businesses that are
paying their debt service, meet-
ing their debt-service obligations,
they’re generating cash, they're
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making earnings, they have suf-
ficient liquidity to invest forward
in music and to make the busi-
ness work.

Are these nuances about the fi-
nancial health of EMI lost on
artists when they read about
Terra Firma’s challenges?

Once people understand the capa-
bilities of these businesses and
their underlying performance, that
should fade away. It makes it a lit-
tle bit more difficult than other
businesses, but understand there
is [uncertainty] across all of the
music business, all of the major la-
bels and even the independents. So
for each of the businesses that op-
erate here, our goal is to bring a
sense of confidence and stability.
We're doing that by actually deliv-
ering outcomes.

Some of EMI Music’s most promi-
nent acts like the Rolling Stones
and Paul McCartney have re-
cently signed with other labels,
and Robbie Williams, Kylie
Minogue and Coldplay are all
nearing the end of their con-
tracts. What reasons would you
give them to stay with EMI?

We can help them be more success-
ful than anyone else can.

The two previous heads of EMI
Music, Charles Allen and Elio
Leoni-Sceti, both came from
outside the music industry and
had short tenures in their jobs.
Former Google chief informa-
tion officer Douglas Merrill
lasted only about a year as EMI's
worldwide president of digital,
and Linden Lab co-founder Cory
Ondrejka left after barely a year
as a digital strategist for the
label. What does all this say
about the value of executives
with outside experience?

Leo Corbett, who's my COO at EMI
Music Publishing, came to this
business after a career of senior
management in the financial serv-
ices industry and he has succeeded
brilliantly. David Kassler, who's
COO of international at EMI
Music, comes from outside of the
music industry and he's doing a
very good job. Ronn Werre, many
years ago, came from outside the
industry and he's seen as one of
the most senior people in the sales
and distribution part of the busi-
ness of worldwide.

There are alot of examples of peo-
ple who have come to us from other
businesses with other experience
and they've made great contribu-
tions. You could probably run a list
that's much longer of veteran music
people who have left their jobs in
the industry.

You're assuming oversight of EMI
Music not long after former EMI
Music Publishing Nashville GM
Gary Overton became CEO of
Sony Music Nashville. Are there
any particular skills or expert-
ise that a music publishing ex-
ecutive brings to running a
record label?

First of all, Gary is one of the most
talented music executives around
and it was a great opportunity for
him. One thing that being a pub-
lisher gives you is an understand-
ing of the wide range of revenue
streams that are available and that
each of them has different shapes
and different structures. You're
managing thousands of different
ways in which music produces rev-
enue, which is sort of what the na-
ture of the business is. And that is
more and more important on the
record side.

More at ebook-free-download.net or magazinesdownload.com

What message is EMI Group
conveying when it says it
wants to reposition itselfas a
“comprehensive rights man-
agement company”?
The message is that we want to be
a business that looks comprehen-
sively at the way that you can touch
consumers with music, and to drive
the business—not through single
channels, but across the entirety of
the opportunity to reach consumers.
It starts in a different place than,
“I'min the record business. My job
istosell arecord.” If I'min the man-
agement of all of the rights associ-
ated with that recording, I'm looking
atall of the ways that music will enter
the marketand reach the consumer.

How will this new orientation
affect EMI Music and EMI Music
Publishing?

We're bringing together the expert-
ise, the understanding, the strate-
gic approaches, but leaving those
things thatare distinctive about the
recording music business and the
publishing business. They are in-
dependent businesses and they will
operate independently, but they will
share the resources and tools to
drive into that broader marketplace.

UBLISHING
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But practically speaking, what
kind of a change is this going
to mean in terms of day-to-
day operations?

That'll be apparent in the coming
weeks, The mission of EMI Music
is to help create the greatest op-
portunity for our artists to suc-
ceed. Anything that does not
contribute to that will go and
everything that is necessary to
contribute to that will stay or will
be created.

Is there anything that immedi-
ately comes to mind in terms of
things that need to go?

Let's look at what has gone in the
past. It was not necessary to be in
the disc manufacturing business
to create greater opportunity for
our artists. So that was outsourced.
You don't actually need to be in the

physical distribution business,
trucking the discs around. You
don't actually need to be in the
server business, You can have oth-
ers do parts of your IT thing. So
there’s an array of things that oth-
ers can do for you so that you can
focus on [other| things.

Will artist development remain
a priority at EMI Music?

Most definitely. Tam absolutely com-
mitted to new music and [ believe
thatitis the lifeblood of the business
and that it creates the flow and the
dynamism you need to stay at the
front end of music. And I need to be
clear: Itempowers the continued re-
newal of the catalog so that the music
in that catalog comes back to life.

EMI launched a music services
division in 2008 to provide

XBOX 360

Man in the middle: Newly appointed EMI Group
O ROGER FAXON (center) in January at

EMI's post-Grammy Awards party in Hollywood,
Calif., with (from left) National Music Publishers’
Assn, president/CEO DAVID ISRAELITE, RIAA
chairman/CEO MITEH BAINWOL, RIAA

president CARY SH
Agency president/q

third-party artists with arange
of commercial services like
branding, synch licensing and
merchandising support. Where
does this division fit in the
repositioned EMI?

It's a part of the business as itnow
stands and it will continue to be
going forward. It may change its
shape over time, but those are
functions that we are committed
to continue.

Is there a role for concert pro-
motion in the future of EMI?
That is something that may evolve
over tithe, but at the moment, that's
not foremost in our minds.

Is EMI open to a possible merger
of EMI Music with Warner Music?
I'm just focused on building a busi-
ness going forward—that’s why I

AN and Harry Fox
D GARY CHURGIN.

was put in the chair.

What about the publishing busi-
ness? Is it possible that EMI
might consider a sale of the pub-
lishing business or perhaps some
of its major catalogs?

This appointment is about link-
ing these two businesses more
tightly together in recognition of
the changing conditions of the
marketplace. Qur aim has never
been to sell catalogs or assets out
of the publishing business. We're
an acquirer of rights, not a dis-
poser of rights.

We heard recently that EMI was
in talks with Universal and Sony
about a possible deal to out-
source North American distri-
bution to them. Are those talks
still ongoing?

No, I think, but all of those sorts of
things are options going forward.
It goes back to that point I made be-
fore: We should be doing things that
add value to driving the success of
our artists.

When did those talks take place?
It was in the first quarter of
the year.

So EMI had held discussions in
the first quarter of this year with
both Universal and Sony?

I don't think we confirmed who they
were. The way to think about it is that
all of those things are options, within
a filter that asks, “What do we need
to do? What's the best way of driv-
ing forward so we create greater op-
portunities for our artists?” That is
the filter through which we're going
to measure everything.

How would you describe EMI’s
overall digital strategy?

The mostimportant goal is to un-
derstand how to use the power of
the digital environment to create
connections with consumers
around music. Then the strategy
goes to the second step—how do
you yield the value out of those
connections? That's actually the
same strategy in every part of the
business; it just expresses it tacti-
cally in a different way because of
the technology.

What are the most pressing,
near-time challenges facing all
labels?

Clearly the biggest challenge is piracy
—howto control it, and how to move
back from the precipice we're on,
which is the complete loss of the eco-
nornic value of music. e

Being apublisher gives you an understanding of the
wide range of revenue streams thatareavailable. That
iIsmore and more importanton the record side.
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=>>>U.K. RAISES
SALES TAX

The U.K. music industry
will be among the sectors

hit with an increase in VAT

(value added tax) from
17.5% to 20% beginning
Jan. 4, 2011, Therisein
sales tax on goods and
services means a CD

priced at £10 ($14.80) will f

increase to £10.21 ($15.11)
in the United Kingdom,
where taxes are included
in the retail price. Ticket
prices will also go up, as
will other bills in the live
sector. George Osborne,
Chancellor of the
Exchequer, announced
the tax increase June 22
as part of an emergency
budget aimed at reducing
the government’s budget
deficit.

>>>AC/DC WINS
APRA HONORS
AC/DC’s “Rock ‘N Roll
Train” (Albert Music) was
named the most-played
Australian work overseas
at the Australasian
Performing Right Assn.
Awards June 21in Sydney.
Band members Angus and
Malcolm Young also
received the songwriters
of the year honor. Empire
of the Sun songwriters
Luke Steele, Nick
Littlemore and Jonathan
Sloane won breakthrough
artist as well as dance
work of the year for “We
Are the People” (Universal
Music Publishing/Sony/
ATV Music Publishing
Australia). The Temper
Trap snagged the coveted
song of the year trophy for
“Sweet Disposition™
(Mushroom Music).

>>>SNEP
APPOINTS NEW
PRESIDENT

French labels trade group
SNEP appointed Denis
Ladegaillerie as its new
president for two years, The
co-founder/CEO of digital
distributor/label Believe
Digital replaces Christophe
Lameignere, who stepped
down as CEO of Sony Music
France in March. EMI France
CEO Olivier Montfort has
been appointed VP of
SNEP. The trade group says
the appointment of a digital
indie executive as president
demonstrates its goal to
“accelerate the adaptation
and the growth of allthe
players in the field.”

Reporting by Lars
Brandle, Andre Paine and
Aymeric Pichevin.

Golden oldies: The cast of the*Dreamboats
and Petticoats’ musical; inset: BRIAN BERG
of Universal Music Enterprises U.K.

U.K. Music Compilation
Franchise Extends Brand,
Targets U.S.

LONDON—The music compilations market may be
struggling, but Universal Music TV's (UMTV) “Dream-
boats and Petticoats” series is pointing the way for-
ward with a series of brand extensions and a bid to
crack the American market.

In the United Kingdom, the three volumes of
“Dreamboats and Petticoats,” which feature pre-Bea-
tles rock'n’roll songs, have together sold more than
1.5 million copies since November 2007, according to
the Official Charts Co. (OCC)—despite a 16.6% drop
last year in unit sales of music compilations in the
United Kingdom.

Although Universal Music Enterprises U.K. presi-
dent Brian Berg says the first volume of “Dreamboats”
was originally conceived as a one-off album, the fran-
chise has since spun off a successful stage musical,
with other brand extensions in the offing.

“Itwas theright thing at the right time,” Berg says.
“I thought it had potential but was gobsmacked at
how well [the first album] did. That sparked the idea
for the musical.”

UMTV will release “Dreamboats and Petticoats
Summer Holidays” June 28 in the United Kingdom,
with a fourth volume due in November.

“Now That's What I Call Music!” has licensed the
brand for the United States, where the title has been
shortened to simply “Dreamboats.” The first U.S. edi-
tion is expected to be released in late July through a
direct-response marketing campaign on cable TV, with
a general retail release to follow in October.

While U.K. track listings have featured classics by
Buddy Holly and Bobby Vee alongside local hits from
British stars Billy Fury and Cliff Richard, the U.S. edi-
tion will focus on American artists from “Now” U.S.
joint-venture partners Universal, Sony and EMI.

“We have access to so much wonderful repertoire,”
says “Now” VP of marketing and business develop-
ment Laura Rutherford, who's targeting a gold record.

QUESTIONS

with ERIC WALTER

by AYMERIC PICHEVIN

PARIS—Eric Walter recently moved into one of the hottest seats in the battle against digital piracy.
In March, Walter was named secretary general of HADOPI, an independent group created
under France's “Creation and Internet” law to implement a “three strikes” plan aimed at cracking

down on online copyright infringers.

The 48-year-old Walter's experience includes 15 years as the administrator of Paris-based I'Orchestre
Symphonigue d’Europe and, more recently, a decade as a government adviser on Internet issues.

While Walter acknowledges that HADOPI isn't yet operating at full strength—only 15 of a pro-
posed 60 full-time employees have been hired—he tells Billboard it’s almost ready for action.

“And we have such great relationships with retail, we
can really blow it up.”

Berg says the key to U.K. success was researching
and targeting an underserved 50-plus demographic.

“A lot of them will never download,” he says of the
older audience, which enabled UMTV to concentrate
on CD sales. The OCCsays just 0.5% of “Dream-
boats and Petticoats Three” sales in 2009 were
digital, compared with an average digital

compilations share of 5.7%. The third vol-
ume has sold 305,000 units in total.
Meanwhile, the U.K. musical of the
same name, launched in 2009, has been
seen by more than 1 million people between
its touring and West End versions, according
to Berg. The musical—a joint venture between Uni-
versal and producers Bill Kenwright and Laurie Mans-
field—turned profitable earlier this year, he says.

Universal cross-promaotes the various “Dreamboats”
platforms in its marketing, and Melanie Armstrong,
head of music at entertainment retailer HMV, says
CD sales rise whenever the musical is in town. The
theatrical tie-in has been “inspired,” Armstrong adds,
as it “taps into nostalgia-based demand and CD pur-
chasing among older customers.”

UMTV has previously extended dance music com-
pilation brand “Clubland”—a joint venture with dance
label All Around the World—with TV and club night
spinoffs. Berg says the success of “Dreamboats” will
influence the company’s compilation launch strategy.

But “Dreamboats” itselfis just getting started. The
musical production team is planning a movie version
for 2012, while UMTV has further boosted earnings
with a 20,000-run special photo archive magazine, re-
tailing for £5.99 ($9). Berg is discussing additional tie-
ins ranging from greeting cards to vacation packages
and plans to launch a regional production of the mu-
sical in the United States in 2011, with the hope of
eventually taking the show to Broadway.

“Internationally, the sky’s the limit,” Berg says.
“There's so much rich material out there. So many of
these artists have had loads and loads of hits.” =+«

The sixth will gather people
that have launched digital
services based on a viable eco-
nomic model. Each will come
up with effective proposals [ for
market development and reg-
ulation] to HADOPI's super-
visory board.

6 How much attention are
you getting from overseas reg-
ulators and rights-holders?
We've received a lot of requests
for information about what

1 The law was passed last
September, so why haven’t
any warnings been issued yet?
The previous dates that were
succesgively announced [ for ac-
tion to begin] were more wish-
ful thinking than realistic
anticipation of what it takes for
a law to be actually imple-
mented. This is a very long
process, involving several min-
istries and regulators.

2) When will the first warn-
ings be sent?
The firstwarnings could be sent
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atthe end of June. Our own sys-
temns/database will be ready then.

3 How will the system work?
[HADOPI's rights protection
committee] the CPD expects to
receive 25,000 requests per day
from music rights-holders and
the same number from film/
TV{video rights-holders. The
infringer’s data is kept for six
months; if there's another in-
fringement during that period,
a second warning will be sent.
Ifthere's another infringement
within the following 12

JuLy 3, 2010

months, the CPD can submit
the case to a judge. The judge
will be entitled to fine the in-
fringer or cut off his Internet
access, or impose whatever
penalty he finds appropriate.

4 How can you win public
support for HADOPI’s role?
We're preparing a communi-
cationinformation campaign
to be launched when the first
warnings will be sent.

The Creation and Internet
law actually defined three
main roles for HADOPI: sup-

porting the legal services on
offer, protecting the rights of
works on the Internet and reg-
ulating interoperability issues.

B How will HADOPI sup-
port legal services?

We'll create six think tanks,
each gathering six to eight ex-
perts plus another dozen each
contributing online. They'll
focus on specific fields of re-
search: technology, especially
filtering; music economics; In-
ternet usage; rights/regula-
tion; philosophy; and ethics.

More at ebook-free-download.net or magazinesdownload.com

we'll be doing. Delegates from
Norway visited us a few days
ago, and I'll be going to Copen-
hagen shortly. We're also in
touch with the Netherlands,
Quebec [and regulator] Ofcom
in the U.K. I'm following
what’s being done elsewhere
—especially Germany, Ire-
land, the U.K. and Sweden.

People have talked a lot about
copyright and Internet issues,
but haven't done much so far.
France is the first to try some-
thing concrete—and we're very
excited to do it.
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SECONDS OUT

Australian Probe Into Ticket Reselling

Could Spark Federal Regulation

BRISBANE, Australia—A government-initi-
ated probe into secondary ticketing Down
Under has taken Australia’s live music sector
by surprise.

The Commonwealth Consumer Affairs Ad-
visory Council (CCAAC) launched a review
May 31of the secondary ticketing market for
sporting and music events. Its findings could
spark new legislation aimed at reining in
ticket scalping.

The move wasn’t widely expected in the
live music sector. “The secondary market isn't
significant enough to warrant legislation,”
says Suzanne Daley, policy and strategy ad-
viser at trade group Live Performance Aus-
tralia (LPA). “And any new administration
costs would outweigh the benefits.”

But others have welcomed the news. Re-
selling tickets “is opportunistic and harmful
to the spirit of the concert and event busi-
ness long term,” says Paul Piticco, co-pro-
moter of the Splendour in the Grass
festival and manager of leading Aus-
tralian rock act Powderfinger.

There aren’t any industry estimates
for secondary ticketing sales in Aus-
tralia—nor are there services like in-
ternational players Seatwave, Viagogo
or StubHub—with eBay considered by
many in the live music business as the
main online tool for ticket scalpers.
According to a new LPA report, con-
cert ticket sales totaled $1.1 billion Aus-
tralian ($930 million) in 2008 (figures
for 2009 and 2007 weren't available).

Promoters agree that around 50
major shows annually—like AC/DC’s 11
stadium dates in February and March—
attract large numbers of scalpers. Ac-
cording to the CCAAC, $150 Australian
($128) Metallica tickets attracted eBay
bids of $699 Australian ($600) in May
after all 215,000 tickets sold out for13
shows in October and November.

While neither Metallica promoter
Michael Coppel Presents nor the tour's
ticketing agent Ticketek would com-
ment, eBay is distancing itself from the
issue. “Promoters and sporting bodies
must make sure in the first instance that
genuine fans get their hands on tick-
ets,” eBay spokesman Daniel Feiler says.

Although the CCAAC’s discussion docu-
ment on ticket reselling notes the “relatively
low” incidence of complaints, it invites sub-
missions on reselling practices that pose a
“consumer detriment” and any legislative or
nonregulatory solutions. Limited regulations
cover reselling in some Australian states, but
only for named sporting events or venues.

The CCAAC set a July 23 closing date for
submissions. It will report later this year to
competition policy and consumer affairs
minister Craig Emerson, who will decide on
any appropriate action.

According to the CCAAC document,
Emerson asked the council to examine the
sector following unspecified “consumer con-
cerns” raised by New South Wales minister

for fair trading Virginia Judge.

Some industry insiders say they hope the
review could lead to steps to curb the sec-
ondary market at this early stage of the sec-
tor's development.

Rae Harvey, manager of Australian Rec-
ording Industry Assn. Award-winning rock
outfit the Living End, says she’s seen $60 Aus-
tralian ($51) tickets to the band’s shows ap-
pearing on eBay for $400 Australian ($345).
“I'd love to see legislation that ensured tickets
weren't [resold] for a profit,” Rae adds.

“If the artist is participating, there’s no
problem,” says tour coordinator Michael
Harrison of Sydney-based promoter Frontier
Touring. “But when market forces deter-
mine the price, it's not right and there's a
need for change.”

Ticketmaster and Ticketek declined to
comment. Adam McArthur, GM of Sydney-
based ticketer Moshtix, estimates those firms
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account for 85% of Australia’s ticketing busi-
ness, with Moshtix occupying a distant third
place with “about 4%-5%."

McArthur says he favors self-regulated so-
lutions to secondary ticketing issues but says
ticketers “need to start taking more responsi-
bility on the issue by implementing and adapt-
ing technology tools to support anti-scalping.”

Harrison agrees, claiming that “paperless
ticketing has drastically reduced scalping in
the U.S. and Europe.”

But even if the review ends up in de-
livering legislation, Piticco is wary of its
effectiveness.

“The real issue will be in the enforcement,”
he says. “We have legislation against copy-
ing music and movies, and that isn't much
of a deterrent, is it?” .es

Brain trust: Attending the WIN/AAIM Think Tank in New York are (from left) Bar/None

Records owner GLENN MORROW, E1 Entertainment VP of marketing GERALD MOSS and
Alligator Records founder/president BRUCE IGLAUER.

Map Quest

Indies Tackle Big Questions At AAIM Meeting

During the last several years, the music indus-
try has been stuck in a reactive mode, dealing
with problems as they arise rather than antici-
pating issues and determining plans. At the
most recent World Independent Network
American Assn. of Independent Music Think
Tank in New York, attendees from the global
indie music sector including Bar /None Records
owner Glenn Morrow, E1 Entertainment VP
of marketing Gerald Moss and Alligator
Records founder/president Bruce Iglauer took
steps to craft another road map for independ-
ent labels, in hopes that they can be more pre-
pared as they move forward.

The event in New York was the fourth Think
Tank in the last 12 months, start-
ing with last year's New York event
that lead to additional gatherings
in Nashville, Los Angeles and then
back to the Big Apple. All the infor-
mation collected during the Think
Tanks is added to a master docu-
ment, the “Independent Music
Label Roadmap,” hosted for mem-
bers on AAIM's website. The asso-
ciation says it plans to update the
document with information and ideas from more
Think Tanks in other cities throughout the year.

At the New York event, a series of round tables
sought to address different questions, all grouped
around the general theme of crafting an adapt-
able label mechanism to prioritize the most ef-
fective ways to work the marketplace, support
artists and maxirize return on investment.

The first question posed to round tables dealt
with what indies needed to offer fans in order
to compete for discretionary dollars and atten-
tion, which are in short supply these days. Sev-
eral people said thatindies should take advantage
of the fact that their artists are more accessible
to fans and could target them on an individual
level. They cautioned that the artist has to be the
one who talks to fans—ifalabel or manager was
responsible for updating Twitter or social net-
working sites, the audience can generally see
through it. Others thought that indies should
leverage the rights they have to give away tracks
in order to build careers, and use the fact that
they are generally smaller and more nimble than
majors to respond quickly to trends.

The always hot topic of artist development
was addressed next. Some presenters said that
indies needed to ensure that artists were an in-
tegral part of their own development and that
indies should make sure their artists were as
informed and educated about the business as
possible. Others pointed out that while many
of the opportunities for artist development,

More at ebook-free-download.pet or magazinesdownload.com

such as touring, haven't changed, they have be-
come much more financially important. Emerg-
ing artists should therefore spend as much time
on the road as possible and partner with more
established acts on the same label or in the same
genre to capitalize on those acts’ success.

In atime when indies are making less, many
are spending more on items that weren't re-
quired 10 years ago. The third topic of discus-
sion dealt with new costs for labels and how to
generate income to pay them. Information tech-
nology, metadata and royalty collection were
cited as new major expenses, along with the
need to invest early in artist branding and cre-
ate imaging using T-shirts and other merchan-
dise. One label head pointed out
that while he spends less money
making videos, there are now
many more outlets for expo-
sure—and thatleads to a whole
new set of strategic questions,
such as which media outlets to
use for premieres and exclu-
sives. One possible solution for
controlling these costs was
crowd-sourcing the promo-
tion—essentially, incentivizing fans to do the
work to promote an artist,

Outsourcing promotion to fans was just the
startofa discussion about what other functions
could be offloaded and what needed to stay in-
house at a label. Almost everyone agreed that
A&R should remain under a label's umbrella,
along with artist development, but one label
founder said that he preferred to outsource
everything else—distribution, publicity, admin-
istration—and just manage the process. An-
other attendee cautioned that while outsourcing
everything might seem easier, label heads
should pay attention to how much time they ac-
tually spend overseeing outside vendors and
bring in-house those roles that are especially
time-consuming to coordinate.

The overall mood at the round tables, as well
as at an evening cocktail reception, seermed up-
beat, and there was a tangible sense of unity,
notjustacross genres, butacross borders. One
label president from Mexico said he had gone
from 200-plus employees 10 years ago to less
than 20 and blamed piracy, even though the dig-
ital music space in Mexico is much smaller.
There was also a sense of relief that maybe, just
once, the music industry will get out in front
of emerging problems and nip them in the bud
before everything declines further. e

For 24/7 indies news and analysis, see

biz billboard.biz/indies or foliow
billboardindies on Twitter.
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FansOnThe Run

Consumers Deserve Better From The Concert Industry

Though we haven't even seen the fireworks of the Fourth of July yet, there is already much talk
about this summer of discontent in the touring industry.
The plug has been pulled on gquite a lot of shows—though it's not

OnThe
Road

RAY
WADDELL

hundreds, it feels like far more than usual—and while it's easy to
blame heavy touring traffic and pricing (Billboard.biz, June 16),
there's more at play here.

Much of it can be traced to a concert industry fan base that’s tired
of being smacked around. As one well-known talent buyer putitto
me, the industry has lost touch with its fans.

Executives “need to get out of the air conditioning,” this veteran
promoter says. “They need to go through the process of buying a
ticket, stand on the lawnin the heat for hours, eat the food, buy the

$10 beers and the $6 waters, suffer all the indignities. Then they will

know why people only go to concerts when it’s an absolute must.”
To be fair, I'm as guilty of this insulated concert experience as any touring executive. But at
a festival like Bonnaroo, it's impossible to catch an act like the Avett Brothers at the Which
Stage on a sweltering Saturday afternoon without experiencing the set pretty much like every-
one else does—which means standing and sweating with 15,000 other fans, sipping a warm

beer and snagging a $5 slice of pizza.

If the music is good enough, it overrides the fact that going to most shows is a paininthe ass.
But to make concerts an easier entertainment choice among many, the experience must improve.
Live Nation and other entertainment companies spend millions of dollars on fan research, and
it has to be yielding more insight than just “fans don't like service fees,”

The following is my list of the most common gripes of all concert fans, the types of things that

keep them from going to more shows.

High ticket prices: While it may sound
painfully obvious to note that fans hate high
priceg, the live music business has actually
weathered consumer complaints about
ticket pricing quite well for nearly 20 years.
Until now.

Ticket prices are a function of what the
artists are being paid. Until artists hold the
line on their income from the golden goose of
touring, that goose is going to be in poor health.

Even though they're only a small percent-
age of the overall manifest on most tours, the
highest-priced tickets always get the most at-
tention. The resulting sticker shock no doubt
turns off many fans. But the fact ig, most
shows offer good bargains these days, partic-
ularly outdoor shows. All promotions should
“lead with the lowest” and price that way out
of the gate.

The ticket-buying process: The mad rush
on Saturday mornings to score tickets for
high-demand shows has run its course. The
wholegame of racing online and searching
for the best available, but still affordable,
seating—all the while being panicked that
seats are evaporating as you dither—is
deeply flawed and has sent plenty to the sec-
ondary market. And if a ticket is advertised
as $35, that's what it should cost. Period.
Eliminate the hoops, ditch the pressure, and
focus on a one-click, informed process.

Drink and be
wary: High-priced
concessions can
be a buzz kill.

Overpriced concessions: Come on, cut 'em
some slack. Bven with a $20 lawn seat, the cost
of a fumnight with a decent beer buzz and
something good to eat can quickly top $100.
What working stiff is going to do this five times
a summer? If they do come five times, pro-
moters should buy them a beer.

Predictable programming: Qutside of Lady
Gaga, Justin Bieber and Roger Waters, it
seems that few shows are creating much of a
frenzy these days. Reunions can be cool from
the stadium to the club level, but let's face it:
Some bands died a merciful death and don’t
rate a vietory lap. Reunions and repeat tours
could be hyped into success a decade ago, but
today’s savvy fans know a money grab when
they see one. Simply billing a show as a “spe-
cial performance” doesn’t make itspecial any
more. And what works in Boston may not work
in Dallas. Every summer season should have
local flavor and input. It shouldn't be left to
just the clubs to think locally.

Tough choices: While it may be thrilling
for fans to hear of 10 shows they'd like to
see in a two-week period, the rush of excite-
ment is quickly tempered by the reality of
their budget. Give each show some space
and some individual attention before
throwing out this unaffordable buffet of
musical goodness.

BOXSCORE Concert Grosses
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GROSS/
TICKET PRICE(S)

ARTlST(S) Attendance

Venue, Date Capacity Pramater

321 Floxfopll COACHELLA VALLEY MUSIC AND ARTS FESTIVAL
9/ 5265

Empire Polo Field, Indig, Calif.,
April 16-18

Ran O Goldenvolce/AEG Live

STAGECOACH: CALIFORNIA'S COUNTRY MUSIC FESTIVAL

$7,318,519

$499/549 Eeie Polo Feld,indio, Colit. 88,243 "~ * ¢ yenvoice/AG Live

LR LER R THE BLACK EYED PEAS

€£2,488,420

o TEamineps EAC Ry 1072 Concerts West/AEG Live, Nous Productions

$2,232,186 THE BLACK EYED PEAS

(ELE4L150) , Manchester, 21,693 y
F49.50 T Sellouts Concerts West/AEG Live

M. Arena,
Eng!and May 23-24

$2,0M,353 THE BLACK EYED PEAS

(E1512,580) 25,724
$5080/65480  O2, Dublin, May 1-2 e Concerts West/AEG Live, Aiken Promations

18-y B THE BLACK EYED PEAS

(E1.335530) LG Arena, Bifmn ham, England, 2?630 =
$49.50 May 8, Juhe 1 B 27550 Concerts West/AEG Live

$1170,023

(8,433,410 Lerana) 10 516
§178.06/47056  Ericsson Globe, Stockhelm, June 17 J5)= Live Nation

$1050,453

(H226 850 krona)  Malmg Stadion, Malme, Swed
SRl oo Maimn, Swecen, 1,393 D)

AVENTURA

$1,047,610

Al A R 1 M, N, Vi
$135/550 mﬁﬁg rena, Rosemont, Il 1En§24 gﬁgﬁ':; arketing Network, Viva
$1,036,625 - "
$46,50 Toyota Park, Bridgeview, IIl., 22,293 Jam Praductions

June 1 sellaut
$1,024,207 THE BLACK EYED PEAS
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Reality Check

Labels Remain Essential To
Breaking Through In Latin Music

As major labels downsize in
Latin America, it's become
more competitive than ever to
land a major-label deal.

That's prompting more
Latin artists to consider releas-
ing albums without labels.
During the past month in par-
ticular, it's been
a consistent
theme of con-
versations that
I've had with
artists, man-
agers and other
people in the
business.

I've said the
same thing to
all of them: Despite the prolif-
eration of online promotional
tools and the growing number
of Internet users throughout
Latin America, I can’t think of
one new Latin act that's man-
aged to become a big star with-
out a label.

In fact, even breakout art-
ists wheo first built an audience
on the Web—Tlike, say, regional
Mexican acts Gerardo Ortiz
and Pikadientes de Caborca

—have used their exposure to
secure record deals.
“Youneed a good digital dis-
tributor who has an excellent
relationship with iTunes and
someone to place records in
the few brick-and-mortar
stores that rermain,” says Juan
Camilo Paz,
director of spe-
cial projects for
digital music
consulting firm
Music Ally and
manager for
Colombian indie
rock group Su-
perlitio, which
played a show-
case at this year’s South by
Southwest conference.
Beyond that, Paz says, what's
needed above all is “a partner-
ship with someone or some-
thing that gives you visibility.”
Of course, even distribution
and marketing don't ensure
commercial success, but at
least they give artists a fight-
ing chance. Independentacts
in Latin American can over-
come the relative lack of digi-

? Five alive: SUPERLITIO:
Hinset: manager JUAN
CAMILO PAZ.

tal distributors in the region
by turning to U.S. distributors
like the Orchard. But for phys-
ical product, the most effec-
tive way for them to get CDs
inte fans' hands is during
shows, which obviously has
limited reach.

And in terms of marketing,
even the most supportive
brand sponser is no substitute
for a label with know-how for
selling music. In 2008, for
example, State Farm and its
advertising agency, Alma
DDB, launched new regional
Mexican act Los Felinos de
la Noche as part of a major ad-
vertising campaign. Despite
major exposure on TV, the
group never released an album
and has dropped from sight.

Even if artists use a direct-

to-fan marketing
company like Top-
Spin to create packages of
content, they still need other
tools to generate visibility. At
least one thing Latin artists
can count on is heavy traffic
to social networks. In April,
U.S. Internet users spent
11.5% of their time at a social
network, versus 12.3% in
Mexico, 16.2% in Argentina,
17.3% in Brazil, 17.9% in
Colombia and 19.1% in Chile,
according to comScore.

In Superlitio’s case, releas-
ing music on the group’s own
label has worked on its home
turfof Colombia, Paz says. The
group garnered enough criti-
cal acclaim to snare a Latin
Grammy Award nomination in
2004 for best new artist. When

itreleased fourth
album “Calido-
sound” in July 2009, it sold
about 2,000 units in Colombia,
accordingto Paz—a respectable
tally for that market.

But Paz adds, “I'd be lying
if I said we wouldn’t like to be
with an ideal label or with a
partner,” with the resources
and experienced staff to han-
dle marketing and promotion.

“My job as a manager is
to consgtantly look for part-
ners who can add to the proj-
ect as far as promotion and
exposure,” he says. “If we
also find a label that can
properly work with us, that
would be excellent.” s

b For 24/7 Latin news

and analysis, see
billboard.biz/latin.

With even emerging acts
increasingly dependent on
sponsorships to break and
survive, Latin urban artists
half a world apart have
taken aggressive, if very dif-
ferent, approaches to align-
ing with brands.

Panama Music artist Aldo
Ranks is the new face of Sam-
sung’s MX-C870 stereo sys-
tem. Ranks, whose hit “Goza
Tu Vida” (Enjoy Your Life)
drew the attention of the elec-
tronics maker, adapted the
tune into a jingle for a six-
month TV campaign for the
product in Central America,
label owner Nayo Crespo
says. The jingle specifically
extols the virtues of the prod-
uct and mentions the brand
no less than seven times. Sam-
sung is also sponsoring a
GozalaMusica Con Samsung
tour of product launch events
inthe region, where Ranks will
perform, beginning June 26.

Ranks’ uptempo party
sound, which spans reg-
gaetdn and soca, is what put
his face on cans of Soberana
beer last year; he adapted
three of his existing hits for
the beer’s commercials be-

Brand Ambition

Aldo Ranks And Fuego Debut Sponsorship Deals

tween 2006 and 2009. Ranks
also provided a jingle last year
for wireless company Mas
Movil in Panama based on his
song “Se Formo el Party” and
an adaptation of “La Bor-
rachera” for shoe brand LRX's
back-to-school campaign.
Panama Music manages
Ranks and publishes his
songs, so in addition to the
use of hisimage and publish-
ing royalties, the deals are lu-
crative even though Ranks’

music doesn’t sell in big num-
bers, Crespo says.

Ranks “makes more money
from campaigns than al-
bums,” he says. But “if the
songs weren't hits, I'm sure
the brands wouldn’t keep
looking for us.”

In another bonus for the
label, Samsung paid for the
production of the “Goza Tu
Vida” jingle by Fasther, a
producer on Panama Mu-
sic’s roster.

Bass for your face: ALDO
RANKS with Samsung’s
new stereo system.

~—
- =

B

a8

Another act getting a
boost from brands, Washing-
ton, D.C.-based artist Fuego,
will do 20-plus in-store appear-
ances for Metro PCS beginning
July16. Fans will be able to win
tickets at the in-stores to shows
in the same markets promot-
ing Fuego's “LaMusica del Fu-
turo,” due Aug. 3 from inde-
pendent label Chosen Few

Emerald Entertainment. Metro
PCS will support the in-stores
with local radio spots and offer
a free download of the video
for “Ya Te Olvide,” which fea-
tures Metro PCS’ limited-
edition Samsung phone dec-
orated by famed tattoo artist
Mr. Cartoon.

Chosen Few CEQ Boy
Wonder (aka Manuel Alejan-
dro Ruiz) also got vodka brand
Nuvo to place product in the
video for single “Super Es-
trella”; he tacked onasceneto
acompleted video for a forth-
coming single, “Bombero,” to
include an ambulance from
personal injury services spon-
sor 1-800-411-PAIN.

“When you have a new
brand and a new artist, you
can grow together,” Ruiz says.
“The average artist has one to
two videos for an album. He
hasn't released his album yet,
and we’ve done four or five
videos. He's performing every
single weekend and [the
sponsorships] help offset
some costs.”

—Ayala Ben-Yehuda

EN ESPARNOL: All the great Latin music coverage
L£O0M you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

JuLy 3, 2010 |

www.billboard.biz | 19

More at ebook-free-download.net or magazinesdownload.com

OZOMATLI, REYES TO
PERFORM AT PREMIOS
TEXAS

©Ozomatli, Diana Reyes and
Aleks Syntek will be among
the performers Aug. 12 at the
Premios Texas 2010 awards
show. The sixth annual event,
sponsored by Tecate Light, will
be taped at the Long Center
for the Performing Arts in
Austin and air locally on Uni-
vision stations in Austin, Dal-
las, Houston and San Antonio
Aug. 21 and on cable channel
Galavision nationally Aug. 22,
Also performing will be Ana
Isabelle, Chino & Macho, Pee
Woee, Cristina Eustace and
Angel & Khriz. New to the
sponsor lineup is Farmers In-
surance. Honors include best
Texas band and best Tejano
artist. The winners are deter-
mined by audience voting.

NPR’S ‘ALT.LATINO’
WEBCAST DEBUTS

NPR Music debuted its new
weekly Latin alternative music
webcast, “Alt.Latino,” on June
15. The show, hosted by Felix
Contreras and Jasmine Garsd
on NPR.org, is also available as
a podcast. A bilingual blog for
the show will be added to
the program’s page. The first
episode featured soccer-
themed songs from Manu
Chao and Maldita Vecindad,
as well as an interview with
Juanes, both in its original
Spanish and in an English-
language voice-over.

PITBULL RELEASES
IPHONE APP
Pitbull is the latest Latin artist
to release aniPhone app. The
free Planet Pit app, released
June 10, offers users the ability
to buy music and concert tick-
ets, watch Pitbull's videos and
exclusive behind-the-scenes
content, receive Twitter mes-
sages from the artist and read
news from PlanetPit.com. The
app will also be made available
for the BlackBerry and An-
droid platforms, Pitbull's Span-
ish-language album “Armando,”
originally set for a June release,
has been pushed back to Aug.
31 due to what manager
Charles Chavez calls “too
much touring.” Pitbull has U.5.
dates scheduled until June 28,
followed by Europe and Latin
America through July 24.
—Ayala Ben-Yehuda
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Eminem Sold More
Albums Than Any
Artist In The Last

Decade And Spent
Half Of It Mired In

Addiction And Rehab.
_ Now That The
Hip-Hop Superstar Is
Sober, Will ‘Recovery’
Further His Legacy?
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Empire state of Mind: EMINEM
performs June 21 at New York's
Bowery Ballroom.

“Make some noise

for a gentleman who's come a long way.” It's
amuggy, breeze-less June nightin New York,
and some 200 fans have pressed into Bowery
Ballroom under the pretense of watching local
rappers with questionable names like Kosha
Dillz and Quest McCody berate each other
with questionable lines, like, “You sound like
a character from ‘“The Legend of Zelda.” ” Re-
ally, though, everyone is here for Eminem.

The rap superstar was rumored to be head-
lining this freestyle battle event, Red Bull
EmSee: The Road to 8 Mile, named after his
own Detroit origins and the Academy Award-
norinated 2002 movie that chronicled them.
Now, the night's host has finally confirmed that
Marshall Mathers will take the stage.

From the moment he does—with “Despica-
ble,” a freestyle that was leaked in April to hype
hisnew album, “Recovery” (Shady/Aftermath/
Interscope)—Eminem looks furious. Neck puls-
ing, eyesalight, he plows through bars with the
intensity of someone who has spent the past
five years fighting just to stay alive, which, in
fact, he has, due in large part to a lengthy and
near-fatal addiction to prescription medications
including Vicodin, Valium, Ambien and
methadone, “Better not let up, better not let
them breathe,” he spits. “Last shot, give it all
you got/Try to turn me down, bitch, get fucked
with the volume knob/Fuck all you snobs.”

His set ends not 10 minutes later, after per-
forming two tracks from “Recovery”: “On Fire,”
produced by his onstage hype man Mr. Porter,
and the explosive “Won't Back Down,” featur-
ing pop outlier Pink on the chorus. Only when
he says goodbye does Eminem hint at the
22 |
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calmer, now more sentient artist behind the
lethal-as-ever thymes.

“I dorealize, man, for real, that if it were not
for you guys I would not be standing up here
right fucking now,” he tells the crowd. “Hon-
estto God, man—thank you to each and every
oneofyou.” As he leaves, fans scream and chant
“Encore, encore!” to no avail.

Eminem has good reason to feel grateful:
June 21 marked the release of “Recovery,” his
second studio album in as many years after a
long and turbulent hiatus. The first one, “Re-
lapse,” was released last May and followed
2005's “Encore,” which sold 5.2 million copies,
according to Nielsen SoundScan, and spent
four weeks at No. 1 on the Billboard 200.

Perhaps more so for Eminem than any other
artist, “underwhelming” is a relative term when
itcomes to sales. At 2 million copies, “Relapse”
has sold significantly less than his previous sets
but was the top-selling rap album of 2009, af-
firming the continued loyalty of his fans and
his music’s ability to withstand leaks. All told,
Eminern has sold 35.7 million albums in the
United States in slightly more than 11 years and
was the best-selling artist of the last decade. In
its first week of release, “Recovery” is projected
toadd around 600,000 copies to his grand total.

“I don't think I've actually stopped to think
aboutit,” Eminerm says by phone from his home
in Detroit, while on a brief break between trips
to promote “Recovery.” “I never thought that my
life would amount to this. But to be able to sit
back and digest it is so strange to me, because I
still feel so regular. I don't understand what peo-
ple think the big deal is about me. It's a very
strange relationship that [ have with fame.”

What Eminem has spenta great deal of time
thinking about, however, is artistic merit. He
continues to speak openly about what he be-
lieves is the mixed quality of his last two al-
bums. “I was pretty much in full-blown
addiction while [ was creating |“Encore”],” he
says, “and as far as ‘Relapse,” when I first got
sober I got really happy because | was not a
prisoner of addiction anymore, so life was
brand-new to me. I was like, ‘Shit, man, trees
are beautiful again. What a nice dayitis." Idon't
think I was paying attention to what the aver-
age listener might like or not like.”

GOING THROUGH CHANGES

During the four years between “Encore” and
“Relapse,” Eminem grappled with events that
would turn anyone’s life upside down: the death
of best friend and fellow Detroit rapper De-
Shaun “Proof” Holton in 2004; a second di-
vorce from his high school sweetheart,
Kimberly Mathers, in 2006; and a deepening
dependency on pills. When he says, “Techni-
cally, I'm not even supposed to be here right
now,” on the introduction to “Recovery” cut
“Cinderella Man,” he's not joking.

“Anybody who's known someone fighting
this kind of addiction knows it can be extremely
challenging,” says Paul Rosenberg, Eminem’s
longtime manager. “During that period I lost

afriend, and | certainly didn’t have as much of

a business partner. All that's back now, though,
and it's incredible.”

Like “Relapse” before it, “Recovery” could
be considered a personal triumph just by na-
ture of its existence. But the album succeeds
at far more than that. Eminem has written his

More at ebook-free-download.net or magazinesdownload.com

mostcomplete rhymes in years, and while Slim
Shady—the completely offensive alter ego that
made him such a cultural hot butten in the
early aughts—is largely absent on “Recovery,”
the severance feels necessary for an MC who
will turn 38 in October.

For the first time, too, Eminem collaborated
with producers outside of his tight-knit circle
(Dr. Dre, Mike Elizondo, Mark Batson}, em-
ploying Just Blaze, Boi-1da, Jim Jonsin and oth-
ers. The result sounds quite literally like a new
beginning, both reinforcing Eminem’s lyrical
dominance and presenting a clearer vision of
his potential as a mature artist.

“It’s everything that you would want to hear
from him at this point in his career,” says DJ
Khalil, who helped craft four tracks on “Recov-
ery,” the most of any producer. “He's the best
rapper, period, and he has alot to say right now.”

“As [“Relapse”] was coming along, I heard
the song structures and production get broader
and better,” Interscope chairman Jimmy lovine
says. “Itall came together in the last month or
two toa real crescendo. His lastalbumns haven't
sold as much, but this one will appeal toa much
broader base. He shows all the signs of being
one of the great lyricists, on par with [Bruce|
Springsteen, Bono and [Bob| Dylan.”

LAB WORK

Eminem promised fans a different set of re-
leases last year—“Relapse” and “Relapse 27
—Dbut shifted gears almost as soon as he
started the latter. In December, he dropped
“Relapse: The Refill,” a deluxe album with
bonus new material, to keep fans satisfied
as he kept recording.

“He already knew what sort of mistakes he
had made with the previous album and where
he wanted to go from there,” says Just Blaze,
who was the first producer to enter the stu-
dio with Eminem for “Recovery” sessions late
last year.

“I'would go back and listen to songs off ‘The
Marshall Mathers LP," “The Eminem Show' and
some of ‘Encore’ and ask, “Why don’t my music

KEVIN MAZUR/WIREIMAGE COM
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Made in the Shady: EMINEM and
manager PAUL ROSENBERG in 2004,

feel like this anymore?’ " Eminem recalls. “ “The
Way I Am,” ‘Criminal’ and ‘Toy Soldiers’ were
songs that meant something. I wanted there to
be a reason why I was making each song, in-
stead of making it just to make it."

Eminem recorded most of “Recovery” in his
new hometown studio, built in part to combat
his reclusive habits during addiction. “I still
have the studio at my house, but it reminds me
of when [ was in a really dark place,” he says.
“As soon as all the pills were flushed out of my
system and I started seeing things clearer, going
downstairs in my basement and recording
creeped me out a little bit.”

While Eminem and Just Blaze had planned
to work together for years, the rapper's collab-
orations with other producers came about dif-
ferently. Most sent demos directly to his
manager and de facto A&R exec Rosenberg
first, then waited for a callback.

“I've always given my opinion on the creative
side, but in terms of bringing him tracks it's
the most involved I've been,” Rosenberg says.

Jim Jonsin says he went for a “soulful, South-
ern rock feel” on “Space Bound” and heard
from Rosenberg shortly after sending the demo.
Within three days, Jonsin met Eminem in De-
troit. “He had already done his vocals before |
got there, so we just polished it up and tried
out other song ideas,” he says.

Khalil sent several beats to Rosenberg after
hearing that Eminem admired some of his
recent work, such as Clipse and Kanye West's
“Kinda Like a Big Deal.” His mentor Dr. Dre
gave him a call around the time of the
Grammy Awards in February and told him to
meet them in Los Angeles. “Dre was like, ‘Yo,
Em wants to meet you,” ” he recalls. “It was
adream come true.”

Alex Da Kid, who produced the standout bal-
lad “Love the Way You Lie,” featuring Rihanna,
says that Shady senior director of A&R Rigo
Morales “heard my beat and what I had done
with B.o.B on ‘Airplanes,” and I guess they re-
alized they kind of liked me.”

Rosenberg says of “Love the Way You Lie,”

which chronicles an abusive re-
lationship, “Marshall wrote it
with Rihanna in mind and
hoped that she was open to tak-
ing on that subject matter. She
heard it and thought that it
would be a great opportunity
to do that.”

All together, Eminem says he
recorded “at least three or four
albums’ worth” of material for
“Relapse.” “I must have gone
through 200-300 beats,” he says.
“I probably picked a hundred of
thern and made songs to all of
them and then nailed it down.
[ wanted to put the best of the
best on this record.”

The perfectionism paid off
most on “You're Never Over,”
a heart-wrenching tribute to
Proof that his most devout
fans are citing as a break-
through. Eminem himself
hasn't seen the feedback (1
can't read the comments, man.
I'll go fucking crazy”), but he
says it's especially meaning-
ful in this case.

“It makes me feel like, ‘Fi-
nally, I gotit,’ " hesays. “Ittook
me along time to write the right song for him,
and [ think two things came into play with that.
One was just being in a better place to be able
to deal with it. And as soon as I got that beat
from Just, the chorus came in my head and |
was like, Yo, this could be it." T wrote anywhere
from eight to 10 records about Proof, but noth-
ing was right until I got that beat.”

FEAR FACTOR

Eminem made it clear that “Recovery” meant
change the moment he released “Not Afraid.”
For years, his albums’ lead singles—from “My
Name [s" to “We Made You"—were celebrity-
bashing tirades set to sing-songy choruses,
meant explicitly to set tongues ablaze. In their
accompanying music videos, he'd dress up
like his subjects (Elvis and Michael Jackson,
maost notoriously) or subject them to violent
fantasies (Moby).

With “Not Afraid,” Eminern stuck to an in-
spirational narrative, telling troubled listeners
to “come take my hand” over a propulsive Boi-
1da beat. Fans immediately responded. “Not
Afraid” debuted at No. 1 on the Billboard Hot
100 and again put him in rarefied company—
only 15 other artists have achieved the same
feat, starting with Michael Jackson in 1995 with
“You Are Not Alone.”

“It's quickly taking its place next to ‘Lose
Yourself" as a record that people can connect
with on a personal level,” Interscope executive
VP of marketing and publicity Dennis Den-
nehy says, referring to Eminem’s Oscar- and
Grammy-winning song from “8 Mile.”

“We're going to hear ‘Not Afraid’ foralong
time,” says Peter Rosenberg, host of WQHT
New York's morning show and “Real Late
With Peter Rosenberg.” That said, Rosenberg
adds that the song isn't in heavy rotation at
his station. “Hot 97 tends to gravitate toward
its core artists—Kanye West, Drake,” he zays.
“Em will always be a Z100 [WHTZ New York]
artist also, so I think urban radio doesn't al-
ways know what role he can play because of
that. That being said, | think the record with

Rihanna will be a hip-hop and a pop smash.”

“Not Afraid” did, in fact, receive repeat play
on national network TV during the NBA play-
offs. It aired frequently during HBO's “24/7"
series, which previews high-profile boxing
matches, and as Ultimate Fighting Champi-
onship star Chuck Liddell’s entrance music
during a recent pay-per-view fight.

“We were very aggressive in licensing the
music so that we could support the radio cam-
paign as much as we could as early as we could,”
Interscope vice chairman Steve Berman says.
“That was a key goal for us. Now it's become a
kind of sports anthem.”

“Won't Back Down” was featured in a
prominent TV spot for “Call of Duty: Black
Ops,” the anticipated next installment of
Activision/Blizzard's top videogame fran-
chise. “We worked with Eminem’s team last
year and used * 'Til I Collapse’ in the spot
for ‘Call of Duty: Modern Warfare 2," " says
the game's head of marketing, Rob Kostich.
“Our demo is squarely focused on males
ages 18-34. Eminem is one of the top-sell-
ing artists in the world and this is a top
game, so it’s perfect.”

Selecting the right brand involvement for

Ten Most
Wanted

In slightly more than 11 years,
Eminem has sold a staggering 35.7
million albums in the United States,

according to Nielsen SoundScan.
That's not only the most albums sold
by a hip-hop artist since SoundScan
began tabulating sales in 1991, but
the 10th-most of any act,
regardless of genre.

1. Garth Brooks, 68.4 million
2. The Beatles, 61 million
3. Mariah Carey, 52.6 million
4, Metallica, 52.4 million
5. Celine Dion, 51 million
6. George Strait, 42.1 million
7. Tim McGraw, 39 million
8. Alan Jackson, 37.8 million
9. Pink Floyd, 36.1 million

an artist who has always courted controversy
comes with challenges, but his manager
Rosenberg says, “For him, it's all about things
that make sense. He's not necessarily out
there looking for the next way to make more
money. He's justlooking to do the thing that
he enjoys.”

Interscope chose online video platform
Vevo as its partner to premiere the “Not Afraid”
video. “We live in a different marketplace
today,” Berman says. “MTV does not have
nearly the power it used to in pushing a visual
out, so it was very important for us that we go
to the places that are powerful to do that.” On
the day of the premiere, Vevo flipped the E in
its name to reflect Eminem’s logo.

Like much of the “Recovery” campaign’s
key elements, the Vevo premiere was an-
nounced without much advance warning,
heightening exciternent around the album.
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On April 14, Eminem simply wrote, “There
is no Relapse 2" on his Twitter page, send-
ing his followers and media outlets into a
speculative frenzy for several hours before
announcing “Recovery.” After the album
leaked two weeks early, his camp waited until
just a few days before street date to announce
that the release had been moved from June
22 to June 21.

Like his surprise setat the Red Bull EmSee
event, Eminem's TV appearances have come
with little advance fanfare. A viral spot with
former ShamWow spokesman Vince Shlomi
surfaced without warning, and on the
album’s street date, he played the rooftop of
Manhattan's Ed Sullivan Theater with Jay-Z,
a performance that will air June 25 on “Late
Show With David Letterman.” A perform-
ance of “Won’t Back Down” with the Roots
will air on “Late Night With Jimmy Fallon”
the same night.

Other appearances, however, have been
much less stealth. On May 12, Eminem and
Jay-Z attended a baseball game in Detroit to
announce that they'd play two joint stadium
shows in their hometowns. The concerts,
scheduled for early September, will be pro-
duced by Live Nation Entertainment. “They
brought the idea to me and as soon as they
mentioned Jay, I was good,” Eminem says.
“I'm always honored to work with Jay.” Though
Eminem is booked to perform at a series of
European festivals in July and the Epicenter
2010 Festival in Fontana, Calif,, in September,
he’s taking his time with planning a full-
fledged tour.

“T'll do these shows and see how I feel after-
ward, then set up a couple more,” Eminem
says. “I've had to relearn to do shows sober, be-
cause there were so many years that | didn't
know how to do it. Alcohol, Valium—all these
things were crutches for me so that I didn't
have to feel anything when I went onstage.
Everything right now is a step at a time, a day
atatime.”

I'M NOT A BUSINESS, MAN

Now that Eminem is signaling a new era in his
music, it would be natural to wonder how this
affects his business. But despite his respect for
fellow rap icon Jay-Z, Eminem doesn't plan to
follow in his entrepreneurial footsteps.

“I don't think he wants to be that kind of
businessman,” Rosenberg says. “I think he's
really focused on the creative side. He's
never been someone who's set out to have
a bunch of different companies out there,
sort of playing the system. He's just not that
kind of guy.”

The one project Eminem and Rosenberg are
focused on is the rebuilding of their label, Shady
Records. “What we mean by that is finding
great new artists,” Rosenberg says. “That's one
of the things he is passionate about.” Eminem
has cited underground all-star group Slaugh-
terhouse as his first planned signing, and he
says more artists are on the table but not ready
to be announced.

How Eminem’s post-“Recovery” world
evolves is unclear, but focusing on art over
money is a plan that has yet to fail him on both
ends. “Honestly, as long as people enjoy the
music, that means the most to me,” Eminem
says with unabashed sincerity. “T could sell 80
million records in the first week, and if my
peers or fans of real hip-hop didn’tlike it, it re-
ally wouldn't mean anything.” aes
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The No.

1 question swirling around

Madison Square Garden Inc. these days is whether the owner

But while its considerable s

yn basketball superstar LeBron

yorts holdings tend to at-

tract the most attention, MSG also happens to be one of the

newest publicly traded companies in the United States with a

big stake in live entertainment.

Now that it's out on its own following its
spinoff in February from former parent Cable-
vision, MSG is eyeing music as a key growth
driver. A top priority for the company is find-
ing new ways to generate revenue by exploit-
ing its unique position as both the owner of
the nationwide Fuse cable music network and
the owner, operator or booker of Madison
Square Garden, Radio City Music Hall and the
Beacon Theatre in New York; the Chicago The-
atre; and the Wang Theatre in Boston.

“I look at Fuse as really a platform for the
entire music industry,” MSG president/CEO
Hank Ratner says. “If they're dropping a new
CD, they can come to us. If they're going on
tour, they can come to us.”

A prime example of this strategy was the net
work’s launch last vear of its “Fuse Presents”
concert series, which airs shows by such acts
as Jay-Z, Dave Matthews Band and John Mayer
at MSG venues. The next artist to link up with
Fuse Presents is Maroon 5, which is scheduled
to perform July 27 at the Beacon, three days be-
fore the official start of its summer tour. Tick-
ets to the show, which will air live on Fuse, will
be donated to MSG’s Garden of Dreams Foun-
dation and a charity to be selected by the band.

When Mayer performed Nov. 17 at the Bea-
con, Fuse broadcast the concert live, aired an
interview with him and created a “John Mayer
Live From the Beacon Theatre” page on its web-
site, where it posted exclusive video interviews
with Mayer’s stage manager, guitar technician
and other support staff. The date of the con-
cert also coincided with the release of Mavyer's
album, “Battle Studies” (Columbia).

“In a world where exposure is so frag-
mented,” Mayer's manager Michael McDon-
ald says, “to find one music-centered hub
that can supply content to all of those plat-
forms is rare.”

The Fuse concert series “sets us up to go
out and do a lot of other things,” MSG
Media president Mike Bair says, such as
when the network scored a Lady Gaga in-
terview in November for its “On the Record
With Fuse” program.

Fuse is also rolling out new music program-

ming, including “A Different Spin With Mark
Hoppus,” a weekly show hosted by the Blink-
182 bassist debuting in September that will
feature artist interviews and performances.
(The network also airs daily music news seg-
ments called “The Daily Noise” hosted by Bill-
board editorial director Bill Werde.)

The success of these efforts will be crucial
if MSG is to boost the fortunes of Fuse, which
has struggled to gain viewership since its
launch in 2003. Through the first five months
of this year, Fuse drew an average daily prime-
time TV audience of 43,000 households, up
from 39,000 during the same period in 2009,
according to Nielsen. By contrast, MTV, which
has long since shed its focus on music pro-
gramming, had an average daily prime-time
audience of 648,000 during the first five months
of 2010, up from 637,000 in the year-carlier pe-
riod, according to Nielsen.

As MSG acknowledged in March in its an-
nual 10K filing with the Securities and Exchange
Commission, Fuse is expected for the time
being to continue posting operating losses.
“These losses are expected to decrease in fu-
ture periods,” MSG said in the filing, “as we re-
fine our strategy and incur expenses to acquire
and produce compelling content and market
the Fuse brand to effectively position it as a
unique multiplatform music destination.”

Ratner and Bair decline to comment on how
soon they expect Fuse to reach profitability, but
they're confident the network’s new program-

ming initiatives will be fruitful for Fuse itself

and the broader MSG family.

MSG's renewed focus on growing its
music-related businesses comes as the com-
pany embarks on a long-planned renovation
of Madison Square Garden that it estimates
could cost up to $850 million. By the time the
renovation is finished in 2013, a rival arena
is expected to open in Brooklyn: the Barclays
Center, the future home of the soon-to-be-re-
named New Jersey Nets.

“We always respect competition,” says MSG
Entertainment president Jay Marciano, who's
in charge of overseeing MSG’s venues. “But
Madison Square Garden is where the big events
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happen . . . For most artists, Brooklyn doesn’t
have the same ring.”

A lawyer by training, Ratner joined Cable-
vision in 1987 as assistant general counsel. A
year later, he moved to the company’s Rainbow
Media TV programming subsidiary, where he
eventually served as COO and vice chairman
before becoming vice chairman of Cablevision
and MSG in 2003. The 51-year-old Long Island
native—no relation to Barclays Center devel-
oper Bruce Ratner—became president/CEQ
of MSG after the Cablevision spinoff and re-
ports to MSG executive chairman James Dolan.

In an interview at MSG’s New York head-
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quarters, Ratner spoke with Billboard about
MSG's music strategy.

First things first—will we see LeBron James
in a Knicks uniform this fall?

We've created a whole bunch of cap space,
estimated at about $35 million. With that we
should be able to bring in two top-quality
free agents. Who they might be, I'm not at
liberty to talk about.

You were spun off from Cablevision in Feb-
ruary. What are the benefits of being a
stand-alone company?
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It's raised the profile of Madison Square
Garden [and] enables us to go out and
speak more about the Garden and its
three different divisions—entertain-
ment, sports and media. The strategy of
the Garden wasn’t necessarily the strat-
egy of Cablevision. You had investors
who were sometimes conflicted when
you went for growth epportunities re-
lated to the Garden; they may have pre-
ferred that money to be plowed back into
the cable business. There's more focus,
there’s more opportunity to grow the
company. So far, so good.

MSG launched its “Fuse Presents” concert
series last year. What’s your strategy for
that franchise?

We are known as a live entertainment busi-
ness and we have some of the most iconic
venues in the world. And quite frankly, it'sa
dream and aspiration of most artists to play
our buildings. So you take that unique posi-
tioning and then you layer on a 24/7 basic
cable network that has almost 70 million
Nielsen homes. You want to come and play
our buildings but you also want to have your
voice heard nationally? We can provide you
Fuse as a platform. You want a voice, you want

Garden party (clockwise from opposite
page): MSG executives JAY MARCIANO,
HANK RATNER and MIKE BAIR (from
left); JOHN MAYER live at the Beacon
Theatre; JAY-Z, with then-Warner

Music Group executive KEVIN LILES,
announcing his 9/11 benefit concert, on
Aug. 31, 2009.

a market, you want to promote? We can cre-
ate those platforms, both live and on televi-
sion and in media for you, and in a way that
nobody else can.

How does that conversation typically
begin?

When we started, we were making the ap-
proach, but I'm glad to say, by the end of
last year, we were actually being ap-
proached. Forinstance, Jay-Z’s camp, they
came and said, “Sept. 11. New album. New
tour. We'd like to come and do a ‘Fuse Pre-
sents.” " John Mavyer, likewise. We embarked
on the strategy in the beginning of 2009
and by the end of 2009, we had artists com-
ing to us. And we're not talking about small
artists, we're talking about huge, huge stars.

How does “Fuse Presents” benefit MSG
beyond the cable network?

It presents great content for us and it cre-
ates a much deeper relationship with the
music industry. You'll see the value of this
fully integrated play, where you're getting
live and you're getting television and your
association with Madison Square Garden.
We do it in a very respectful way—respect-
ing the music, respecting the artists—and
that creates more of a programming block
and more of a franchise that people have
come to expect.

When do you expect to complete the ren-
ovation of Madison Square Garden?

Qur time frame is that we will be closing
next summer and then we will be reopen-
ing for the 2011-12 Knicks and Rangers sea-
son. And when we reopen, the lower bowl
will be done, which means the dressing
rooms will be done, the locker rooms will
be done and the event-level suites will be in
and the lower bowl seats will be in. Then we
close the following summer again and the
whole upper bowl will be done. And then
we close the final summer at which time we
will do the lobby, we will do the scoreboard,
and we will install bridges. There are going
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to be bridges over both sides of the build-
ing, which I think is going to become our
second signature, after our ceiling.

How concerned are you about the loss of
the summer concert business in the next
three years?

We've put people on notice that we will be
closed during those periods of time. [ think,
inevitably, there will be some loss because we
are so busy and there are only so many days
inayear, so we probably can’t recapture itall.
But I think we’ll recapture a lot of it, as pro-
moters work around summer closures and
we fit events in.

In early 2008, there was talk of a Tick-
etmaster-Cablevision deal to buy 49%
of AEG Live (Billboard, March 8, 2008).
How close were the companies to final-
izing a deal?

We don't comment on reports of transactions
that may or may not have been.

Does MSG have any interest in entering
the ticketing business?

The ticketing business is very important
to us, but we don't need to own a ticket-
ing business. We need to have good tick-
eting available to us and we do through
Ticketmaster.

Is MSG interested in acquiring addi-
tional venues?

Part of our strategy is opportunistic venue
acquisition. Now, when I say that, there are
lots of ways to do this. You can acquire a
venue by writing a check and buying it. You
can acquire a venue by doing a booking deal
and getting the rights to book it, like we did
in Boston. We can lease a venue like we did
at the Beacon. Chicago’s an example of buy-
ing. Or you potentially can build a venue
somewhere. So when we talk about venue ex-
pansion, it's not necessarily capital-inten-
sive. It all depends what type of deal we do,
which depends on what's available and what
makes sense.

What criteria do you consider when you're
looking at venues?

That's a critical question. The answer is,
a major market that has a major concert
audience. We're not looking to go some-
where and see whether we can make it hap-
pen there or not. And I also would say the
3,000- to 5,000-seaters. We don’t want to
go much smaller, we don't want to go much
bigger. We think there's a real opportunity
in that space, and the more we can add to
our portfolio, the more synergies are at
play, not only for the booking but also as
it relates to Fuse.

Where do you see the greatest growth
opportunities for MSG?

The music strategy is big because music is
big. It's probably the most consumed con-
tent in the world today. The live entertain-
ment business is going to reap a lot of the
benefits from that.

We have these venues where most people
want to create content. The venue is a barrier.
We have the venues. We have the ability then
to distribute it, whether it's music over Fuse,
sports over the two MSG networks. I think
that's a great opportunity. aee
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Enrique Iglesias, already a Latin
s shuttled by helicopter to a live
sted by romantic station KLVE
eles. As the chopper hovered over
e Park, Iglesias looked down in
at the crowd of approximately
that waited below.
ras so shocked,” he recalls. ¢
®t, ‘Oh, my God, all these penple
llsten to Spamqh music on U.S. soil.’

Today, as one of the world’s biggest
stars, Iglesias no longer marvels at the
possibilities afforded by two languages;
he revels in them.

On July 6, Iglesias will release “Eu-
phoria,” a potentially trailblazing album
for both Iglesias and the Latin market.
Whereas most Latin artists will record an
album with Spanish- and English-
language versions of a particular song (or
songs), or record separate Spanish and
English albums altogether, Iglesias has
chosen anew route: ‘Euphoua features
six songs written and recorded in Span-
ish and four completely different songs
written and recorded in English.

The album will be released in stan-
dard and deluxe versions as a joint ven-
ture between Universal Republic and
Universal Music Latino, with each label
simultaneously working different singles
to different markets and formats. The
album will be released in every Universal
territory—more than 70 countries—with
a third, international version with eight
English-language tracks specifically de-
signed for markets like the United King-
dom that have small Latin audiences and
where Iglesias is a major seller.

Thl‘s has lentitselfto an Iglesias sonic
wallpaper of sorts. While his current Span-
ish-language single “Cuando Me Enam-
oro,” featuring Juan Luis Guerra, has
spent four weeks at No. 1 on Billboard’s
Hot Latin Songs chart—a spot it hit only
five weeks dftel its release—his English-
language single “I Like It,” featuring Pit-
bull and Lionel Richie (who rerecorded
parts of “All Night Long” for the song), is
scaling the Billboard Hot 100 and stands
at No. 26 this week. >>>
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And as of June 23, “1 Like It" was No. 14 on iTunes’ Songs chart
and No. 1 on the iTunes Latino chart, where Iglesias has four of
the top 10 songs, including “No Me Digas Que No” (featuring
Wisin & Yandel) at No. 5, “Cuando Me Enamoro” (featuring Juan
Luis Guerra) at No. 6 and perennial favorite “Hero” at No. 7.

Overseas, Iglesias has been on promotional visits to Mexico,
the United Kingdom, Russia, Brazil, Argentina, Finland, Spain
and Germany all prior to the album’s release. As of June 22, “1
Like It" was in the top 10 on iTunes’ charts in Australia, Bel-
gium and Spain and in the top 20 in Mexico and Norway.

In addition, two versions of the “I Like It" video were filmed.
The first, made for the U.S. market, features the cast of MTV's
“Jersey Shore” and premiered during the MTV Movie Awards.
A second version, minus the reality show stars, is being pro-
grammed on channels that don't air “Jersey Shore.”

“The effect on media and the Web is doubled,” says Jesus
Lopez, chairman/CEQ of Universal Music Latin America/Iber-
ian Peninsula. “Both singles are playing at the same time in
several countries and itallows us to globalize the album faster.”

Releasing an album with distinct English and Spanish tracks
should be commaonplace for bilingual, crossover acts. Butactu-
ally, this has never been the MO for labels, in part because mar-
keting and distributing to Hispanic and mainstream audiences
are two different processes. And coordinating two marketing
campaigns for two distinct audiences has proved a challenge
when a release falls under the jurisdiction of one label.

A major drawback is English-language radio: While youth-
leaning, Spanish-language stations tend to play big, mainstream
hits, only a handful of mainstream stations nationwide, like
KITS-FM Los Angeles and WPOW Miami, will spin Spanish-
language songs.

And then there’s retail. Where does a bilingual album go?
The Latin section? The pop section? Both would be logical, if
only there was space, particularly when it comes to developing
acts that are a challenge to get into big accounts to begin with.

Asaresult of these, and other considerations, standard prac-
tice calls for crossover acts to alternately release Spanish- and
English-language albums, with the latter often including a
Spanish version of the single that is worked to radio by a sister
Latin label. Witness Shakira's English-language album, “She
Wolf” (Epic), which included the Spanish version of the single,
“Loba,” worked to Spanish-language radio by Sony Latin.

On the other end of the spectrum is Marc Anthony, whose
new Spanish-language album, “Iconos,” doesn't feature any
English songs. Instead, Anthony is planning an all-English re-
lease later this year.

Although he's gone down both roads in the past, Iglesias
chose not to take either of these paths.

“I wanted both [languages] to be on the same album,” he
says, even as he acknowledges the dangers of swimming into
uncharted waters. “It'sarisk,” he adds, “butit's arisk | wanted
to take. | was sick of coming out with one English album and
one Spanish [album]. And the market has become a single-unit
market where people pick and choose their music.”

The market has also changed from when Iglesias first began
recording as a Spanish-language crooner who sold millions of
albums in the mid-'90s. Back then, with few exceptions (Gloria
Estefan and Jon Secada, among them), the market was firmly
compartmentalized by language, until Ricky Martin burst into
the mainstream with “Livin’ la Vida Loca” in 1999 and changed
the paradigm. Later that year, Iglesias released his first English-
language album, “Enrique,” which included Spanish-language
versions of three singles. “Enrique” sold 2.1 million albums in
the United States, according to Nielsen SoundScan, and set Igle-
sias on a path of recording alternately in English and Spanish.

“When Enrique began to record in English and hit, we all knew
he could more easily reach many countries where being success-
ful in Spanish was more complicated,” says longtime manager
Fernando Giaccardi, who was Iglesias’ label manager in his early
days with Fonovisa. “So the label always wanted more English,
but Spanish isso important to Enrique and things got complex.”

The back-and-forth started to lose its luster as far back as
three years ago. Atthat point, Universal's Lopez says, “we began
talking a lot about the reality of his career. He's arare bilingual,
bicultural artist. Releasing an album in English and then wait-
ing two, three years to release one in Spanish, or translating
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They like it:
ENRIQUE IGLESIAS
and PITBULL

his hits from English to Spanish made us lose touch with his
fan base and made it very hard for a global act like Enrique to
live between two worlds. That's what led us to record a collec-
tion of songs in both languages.”

With that decision in place, it was logical, Lopez says, to re-
lease the album as a joint venture with a mainstream label. Igle-
sias, whose contract to record in English with Interscope was
up, chose to go to Republic, a label whose track record he's
closely followed on the charts and which he feels *has broken
new artists in a very difficult environment.”

“The marketplace is becoming more sophisticated,” says Re-
public president Monte Lipman, who's worked bilingual albums
before, but never one so evenly divided between languages. Still,
he says, “we have to educate the audience so they understand
what they're buying. You don't want the Spanish-speaking fans
thinking this isn’t their record or vice versa.”

Spelling out exactly what “Euphoria” is beils down to details
like the album sticker, which will identify both singles. Each
album version, too, is differentiated. The basic, budget version
includes six tracks in Spanish and four in English. The deluxe
version, which will be sold exclusively at Target, features seven
tracks in English and sixin Spanish. In exchange for the exclu-
sivity, Target will promote the album in a radio, TV and print
campaign in both English and Spanish media. Still, Lipman
says, the key piece of marketing is Iglesias himself, a superstar
who has remained singularly accessible in multiple languages.

Born to megastar Julio Iglesias in Madrid but raised in Miami,
Iglesias has transcended his pedigree, amassing 21 No. 1 hits—
more than any other artist in the history of the Hot Latin Songs
chart—and selling more than 50 million albums worldwide,
according to Universal. In the mainstream, Iglesias’ creden-

THE LATIN KING

Of the 29 singles that Enrique Iglesias has placed on Bill-
board’s Hot Latin Songs chart since his first hit in 1995,
all but eight have reached No. 1. His 21 chart-toppers are
the most of any artist in the chart’s nearly 24-year history:

ENRIQUE IGLESIAS: 21

LUIS MIGUEL: 16

GLORIA ESTEFAN: 14

RICKY MARTIN: 10

(TIE) CHAYANNE,
MARCO ANTONIO
SOLis: 9

—Keith Caulfield

tials are less flashy but still impressive, with four top 10 tracks
on the Hot 100. In the digital realm, he’s sold 3 million-plus
downloads in the United States, according to Nielsen Sound-
Scan, and he boasts the fourth-best-selling Latin download of
all time, “Do You Know? (The Ping Pong Song)/Dimelo.”

Bul Iglesias is self-effacing about his success. Perennially
dressed in jeans, hoodie and baseball cap, he still conveys the
image of the cute boy next door; if one lives in Miami, there’s a
strong likelihood of running into an unguarded Iglesias hang-
ing out with friends. The openness extends to his attitudes to-
ward the music business. He has a reputation for beinga shrewd
artist who stays on top of minute details in his career and has no
qualms about picking up the phone to contact label staffers with
concerns. Buthe's also an intuitive artist who acts spontaneously
and is disarmingly self-deprecating.

At a recent press conference to announce Juan Luis Guerra's
benefit concert for Haiti, for example, fellow artists spoke about
how they quickly responded to Guerra's call to perform in his show.

“Well, in my case, I had to call Juan Luis many times to
get him to invite me, and I finally made it in,” Iglesias said
at the time.

It was Iglesias himself who personally invited each of the
artists on “Euphoria,” an album of uptempo dance tracks and
whimsical pop ballads whose collaborations he wrote without
specific artists in mind, save for “Heartbeat,” penned for
Scherzinger, alongtime friend and labelmate. Akon, for exam-
ple, entered the mix after he stopped by the studio to visit and
asked if he could record vocals.

Iglesias was most worried about Guerra, an idol of his but
someone he barely knew.

“Ididn’t think he was going to say ‘yes.” And he didn't,” Igle-
sias recalls. “He said, ‘T really can’t give you an answer unless
I hear the song." ”

This initself was a challenge, as Guerra only records his own
songs. But to Iglesias’ surprise, Guerra not only accepted, but
also agreed to participate in the video for the song, which was
released to radio roughly at the same time as Guerra’s own sin-
gle. That two such different artists could co-exist in the charts’
upper echelons with such different tracks is a testament to Igle-
sias’ ability to deliver catchy pop hits with key differentiating
factors that help them stand out from the pack.

“It's not terribly complicated,” says Universal Music Latino
president Walter Kolm, who says the second Spanish-language
single will be “No Me Digas Que No,” featuring Wisin & Yan-
del. It's part of iTunes’ Countdown leading up to the album’s
street date. “Our goal is to have four to six Enrique Iglesias hits
playing by year’s end so that there’s no perception that this is
a one-hit album.”

Mostimportant, Kolm adds, is Enrique’s standing as an easy-
to-promote global brand. “He’s willing to work, and his name
is synonymous with ratings,” he says.

Still, Iglesias says, if he’d proposed an album like “Eupho-
ria” five years ago, “I don't think the record company would
have letme.” Today, however, “the Hispanic marketin the U.S.
doesn’t mind listening to songs in English. You already see it
happening [on radio].”

As for the mainstream market, he says, “If there’s a hit
song, why would they mind listening to a few songs in Span-
ish as well?” e
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The new Korn album comes by its title honestly: Following a
pair of efforts on which the pioneering nii-metal band pushed
its sound in unlikely new directions, “Remember Who You
Are” presents a return to the moody but muscular style that
drove such late-"90s landmarks as “Follow the Leader” and “Is-
sues” to combined sales that exceeded 7.3 million copies, ac-
cording to Nielsen SoundScan.

“With our last record we just hit a wall creatively with all
the experimentation,” Korn frontman Jonathan Davis says of
2007's untitled disc, which prominently featured keyboardist
Zac Baird. (For help making 2005's “See You on the Other
Side” Davis and his bandmates recruited the Matrix, the song-
writing/production team best-known for its work on Avril
Lavigne's debut.) “It was like, “What more can we add to this
fucking motherfucker?" "

Korn recorded “Remember” with Ross Robinson, who also
produced the band’s first two albums. “We wanted to make a
stripped-down record with just the four of us,” Davis says, re-
ferring to guitarist James “Munky” Shaffer, bassist Reginald
“Fieldy” Arvizu and new drummer Ray Luzier. “And the idea
popped into my head to use Ross again. | knew Munky had
been talking to him, so [ asked him to ask Ross, and Ross said,
‘Hell yeah—let’s do this.””

Robinson says, “They've had songwriters and weird musi-
cians and electronic stuff on the last couple of records. But
none of that had anything to do with what created Korn. My
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job was to make sure none of that was in there. And it wasn't.”

Due July 13, “Remember Who You Are” launches the group's
new deal with Roadrunner Records, which signed Korn after
the band fulfilled its two-album pact with EMI. Davis says the
band and its manager, Peter Katsis, “thought long and hard”
about how to issue the new album, including the possibility
of a Nine Inch Nails-style online self-release. “But that's not
e putting an actual CD out where there’s a marketing tearmn
behind you pushing the record,” Davis continues. “There's
certain bands or certain kinds of records that [an online self-
release] is good for; it obviously worked well for Trent [Reznor].
But in our eyes it’s just not there yet.”

“Roadrunner is a rock label that understands rock music
and the whole culture centered around it,” says Katsis, who
points to the label’s success with Slipknot ag a primary entice-
ment, “They understood the type of back-to-basics record Korn
was making and were very enthusiastic about it. It all just
seemed to click.”

“We clearly see where the band came from and where it's
gotten to, and we've been admirers over the years,” Roadrun-
ner president Jonas Nachsin says. “So when the opportunity
came up for us to potentially work with them in the next phase
of their career, we jumped at the chance. And when we heard
the music we jumped even faster.”

Senior VP of marketing and creative services Madelyn
Scarpulla says that given the label’s profile in the hard rock

© Never forget:
KORN

scene, Korn's signing to Roadrunner “is an almost automatic
way to reach the band's core fans.” At the same time, she adds,
“we absolutely believe there are more fans out there to be had.”

The “Remember” rollout began in early May when the label
premiered lead single “Oildale {Leave Me Alone)” on Roadrun-
nerRecords.com; it also offered a free download of another album
track to members of its e-mail list, which Scarpulla says con-
tains “upwards of 500,000 names.” Korn hosted MTV2's “Head-
bangers Ball” May 25, and the channel premiered the “Oildale”
video May 31. On July 1 the band will perform on “Jimmy Kim-
mel Live!” and do an in-store appearance at a Los Angeles Hot
Topic outlet following the taping. And beginning July 10in San
Bernardino, Calif., Korn will headline this summer’s Mavhem
Festival alongside Rob Zombie and Lamb of God.

In addition to the album’s standard version, Roadrunner
will release a CD/DVD special edition with extra tracks, in-
the-studio videoclips and additional packaging, as well as a
red vinyl edition available only through the Roadrunner store.
Digitally, “Remember Who You Are” will be available as an
iTunes LP with interactive artwork and an exclusive live track;
Walmart.com will also offer exclusive video content.

“It's nice working with a company that can deal with all the
craziness involved in putting out a record, so we can just go
out there and focus on doing what we do,” Davis says. “They
actually have locals who show up at our shows. I haven't seen
that since the early "90s.” s
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>>>'AMERICAN
IDOL’ DROPS AGE
LIMITTO 15
“American Idol”
producers announced
June 21 that they're
lowering the age limit
for contestants to 15.
However, there still
wasn't any word on a
new judge to replace
Simon Cowell as
auditions were
announced for next
month. Fox TV says
auditions for season 10
of the singing contest
would be held in six U.S.
cities, beginning in
Nashville July 17.

>>>SLIPKNOT
BASSIST’S CAUSE
OF DEATH
REVEALED

The bassist for Grammy
Award-winning metal
band Slipknot died of an
accidental overdose of
morphine and fentanyl,
a synthetic morphine
substitute, lowa police
said as autopsy results
were released. Paul
Gray, 38, was found
dead May 25 at a hotel
near Des Moines, the
band’'s hometown. Gray
co-founded Slipknot in
1995. An autopsy
conducted by the Polk
County Medical
Examiner’s Office also
found that Gray suffered
from significant heart
disease, according to a
statement released by
the Urbandale Police
Department.

>>>LIL BOOSIE
CHARGED WITH
MURDER

Baton Rouge, La., rapper
Lil Boosie, who is
currently incarcerated
for a probation violation
related to drug and gun
charges, was indicted on
first-degree murder
charges along with two
associates by a grand
jury on June 17. The
three are accused of
being involved in the
October 2009 shooting
of 35-year-old Terry
Boyd in his Baton Rouge
home. District Attorney
Hiler Moore said that the
shooting seemed to be
“over turf,” and that if
the Trill Entertainment
rapper (real name:
Torrance Hatch) is
convicted, the death
penalty could be
invoked.

Reporting by Belinda
Goldsmith, llya
Skripnikov and Reuters.

BY GAIL MITCHELL

Exit stage right?
LYFE JENNINGS

After-Lyfe

Is Lyfe Jennings Ready For Retirement?

Much like the-Dream and Lupe Fiasco, Lyfe
Jennings swears that his new album, “I Still
Believe” (out Aug. 31 on Jesus Swings/Asy-
lum/Warner Bros.), will be his last. But is he
really ready to make a clean break with music?

The success of “Statistics,” the latest single
from the artist’s fourth album, should give
him reason to rethink his decision. The song,
inspired by radio personality/comedian Steve
Harvey's best-selling book, “Act Like a Lady,
Think Like a Man"—moves 23-17 on Bill-
board’s Adult R&B chart and 32-33 on Hot
R&B/Hip-Hop Songs this week. On the track,
Jennings bluntly outlines a few facts about
men (“25% of all men can't be faithful") and
schools women about key relationship rules
(“Don’t be a booty call”).

Gauging by various reactions to “Statistics,”
Jennings' no-holds-barred style is still a fan
pleaser. Comments on blogs and Twitter feeds
about the song range from “He always has a
message and doesn’t do music for the indus-
try but himself” to “Wish there were more
songs out there with positive and thought-pro-
voking messages.”

It's currently among the top five most-
requested songs at R&B WHRK Memphis.
Several of Jennings’ earlier singles, including
2006's “S.E.X." and 2004's “Must Be Nice,”
ended up in power rotation at the station.

“Lyfe’s old-soul style and subject matter fill
avoid,” WHRK PD Devin Steel says. “Ithits a
nerve with women and strikes up conversation
among guys. The one thing I like about Lyfe is
he's never scared to do something off the cuff
and take a chance.”

Indeed, Jennings hasn’t strayed from the
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raw, vet poetic honesty that first attracted fans
to his 2004 Sony debut, “Lyfe 268-192." Titled
after the prison number he received while serv-
ing a 10-year sentence for arson, the album
achieved both critical acclaim and platinum
sales. Before bringing his own Jesus Swings
imprint to Asylum/Warner Bros., the singer/
songwriter/producer recorded two more
albums for Sony, 2006’s “Phoenix” and 2008's
“Lyfe Change,” which bowed at Nos. 2 and 4,
respectively, on the Billboard 200.

But despite all his success, Jennings says
he’s ready to commit to spending more time
with his family. “My kids are at an age where
they need me,” Jennings says of his children,
who are 5, 4 and 2. “I can't be on the road for
seven to eight months out of the year. But I
want to thank my fans for giving me the op-
portunity to do something I love. And I hope
from these four albums, I have given them
what they needed.”

Once “Believe” is up and running, the
Atlanta-based artist wants to spend the next
couple of years developing acts on Jesus
Swings, including teen R&B trio West Ave.
Additional plans include acting (“I just fin-
ished my first movie role, which I can’t re-
veal yet”), launching a children’s book
series and supporting the young people’s
campaign he initiated, “Stay Busy, Stay Out
of Trouble.”

Whether Jennings stands by his retirement
declaration remains to be seen. But WHRK’s
Steel joins a chorus of fans who think he should
keep recording. “Lyfe would definitely be
missed,” he says. “He still has stories to tell,
which is what draws people to him.” e

[ BY LEILA COBO

LET’SDUET

Salsero Gilberto Santa Rosa
Branches Out

Salsa singer Gilberto Santa Rosa has a velvety, entreating voice
that's made him an icon of the genre, with more than 20 albums
under his belt, a successful—and vibrant—touring itinerary, a
steady sales record and a string of radio hits that will keep him
busy playing for years to come.

Soitwould’'ve been easy to simply shift into neutral, release an
album and let things run their course with help from Santa Rosa’s
longtime label, Sony Music Latin.

But Santa Rosa didn't get to be one of the few salsa artists still
signed to a major label by resting on hislaurels. In fact, his inde-
fatigable search for variety within the relatively stringent ties of
his genre is one of the main drivers of his continued success.

Santa Rosa was one of the first salseros to record his songs in
ballad form and deliver all-ballad albums that were commercially
successful. Now, with new album “Irrepetible” (Non-Repeatable),
due June 29, Santa Rosa delivers an album composed mostly of
duets with an eclectic cast of collaborators that includes icons Ruben
Blades and Johnny Ventura, up-and-coming singer/songwriter
Kany Garcia and Colombian vallenato singer/composer Fe-
lipe Pelaez, and Venezuelan folk/tropical group Guaco.

“As a singer, [the duets] enrich what I do,” Santa
Rosa says. “And this brings in a bigger and more
diverse audience.”

The album was intended to be an all-duets af-
fair, but due to logistical and time considerations,
the set was pared down to the featured collabo-
rations—all of them with artists Santa Rosa is
close to. It's a departure for the salsero, who has
occasionally recorded duets but hasn't made
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>>>ASCHROFT
UNITED

asolo album—they're a band.”
The Anglo-American act in-

Two years after dissolving UK.
indie rock act the Verve for the
third—and probably final—
time, frontman Richard Ash-
croft has returned with a new
band and a new album, “United
Mations of Sound,” released
internationally July 19 on Par-
lophone Records/EMI. Origi-
nally intended to be a solo set,
it's credited to RPA & the
United Nations of Sound. (The
singer’s full name is Richard
Paul Ashcroft.)

“Richard wanted to con-
tinue working with these mu-
sicians out on the road rather
than recruit anyone else,” Par-
lophone president Miles Leon-
ard says, “so it was no longer

cludes guitarist Steve Wyreman
(Mary J. Blige) and drummer
Derrick Wright (Toni Braxton),
while the album was produced
by Chicago hip-hop pioneer
and Jay-Z collaborator No ID.
“Richard wanted to move away
from where he’s been before,”
Leonard says. “He’s a big hip-
hop fan. No ID helped bring a
new feel to his music, and the
reaction we've had so far has
been really good.”

Leonard says a series of
low-key European shows that
wrapped June 16 generated
“fantastic” audience response.
European and U.S. dates are
being lined up to follow festi-
val shows in August in Japan
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them the centerpiece of an album.

It's also part of a plan to attract new fans.

“We're developing a strategy to grow this
artist,” says Carlos Perez, the former VP of
promotion in charge of tropical music for
Sony Music Latin, who now runs his own pro-
motion and marketing company, 360 Group,
and was hired by Sony to help coordinate
Santa Rosa's release. “We want to reclaim
places he hadn't visited in years and literally
go city to city, shake hands, do promotion at

with a full-time staff that runs his restaurant
and nightclub in San Juan, Alquimia, and books
his tours.

Santa Rosa will perform in Europe—includ-
ing many new venues and cities for him—in
June. Because this conflicts with the album re-
lease, Perez had him record key interviews for
radio and TV shows that will air until Santa
Rosa returns July 14. He will then begin pro-
moting the album, centering on in-stores in
key markets but also “in secondary cities where

a grass-roots level.”

In the past year, Santa Rosa has already
been expanding his range of movement.
He recently brought in veteran manager/
concert promoter Rafo Muniz, who was

his manager years ago, to
oversee his career. He
also has an officein
Puerto Rico

fans usually don't have the opportunity

\

to see Gilberto,” Perez says.

“We're also attacking radio sta-
tions that have a more youth-lean-
ing listenership,” Perez adds. “We've
always centered on tropical. Now,
we can skew more pop.”

Still, the lead single, “Vivr SinTi,”
isa solo track that's classic Santa Rosa
in its blend of hardcore salsa with a
romantic message. It's No. 4 on Bill-
board's Tropical Songs chart after
six weeks.

And in an exclusive deal with
iTunes, those who buy the sin-
gle will also receive a ballad

version of the song.

“I feel T have to deliver fresh

fare without straying too much
from what [ am,” Santa Rosa

says. “It's no secret that on this
album we’re trying to take
the songs to many places.
But it's still an album that's

Thepowero" wo:  95% salsa.” ki
\ SANTA ROSA
=

and Australia. Booking is by
Paradigm (United States) and
ITB (rest of the world). Ash-
croft is published by Kobalt

Music. —Steve Adams
>>>LEAPING
IMPALA

Tame Impala looks like it has
the right pedigree to spring up
from Down Under this year.

The psychedelic rock trio
hails from the hot music scene
of Perth in Western Australia.
Signed to Modular Recordings
(whose roster includes Wolf-
mother, Cut Copy and Lady-
hawke), the band’s self-titled EP
topped the Australian Indepen-
dent Record Labels chartin Oc-
tober 2008. It was boosted by
lead track “Half Full Glass of
Wine," which won strong sup-
port from state-funded youth
radio network Triple J.

The buzz simmered in 2009
as the band split its time be-
tween touring and recording,
issuing one single, “Sundown
Syndrome,” in July. But things
finally boiled over this year
when debut album “Inners-
peaker” debuted at No. 4 on
the Australian Recording In-
dustry Assn. albums chart one
week after its May 21rel

“They haven't tried to force
themselves on anyone,” says
the band’s manager, Jodie
Regan of Spinning Top Music.
“They just write great tunes,
and they’re great live.” Mod-
ular People released “Inner-
speaker” June 7 in the United
Kingdom and June 8 in the
United States.

Tame Impala ended arun of
U.S, shows opening for MGMT
June 20 and has U.K. dates
scheduled for August. Further
U.S. and European dates are
planned before year’s end:
Booking is by Modular People
(Australia), Paradigm (United
States) and 13 Artists (United
Kingdom). The band’s publish-
ing is with Sony/ATV in Aus-
tralia and New Zealand.

—Lars Brandle

>>>STRIKE OUT

Berlin-based rock’n’roll vocal
trio the Baseballs have been
scoring across Europe’s charts
inthe past year with '50s-style
reworkings of recent hits like
Rihanna's “Umbrella” and Katy
Perry's “Hot N Cold” on debut
album “Strike!” (Harder Enter-
tainment/Warner Music).
The act is now eyeing a fall
U.S.rel , Warner Music En-

tertainment Central Europe
managing director Steffen
Miiller says. “The Baseballs are
currently the most successful
German band internationally,”
he adds. “It's time to continue
the success story inthe U.5.”

The trio—Sven Budja, Rudi-
ger Brans and Sebastian Raet-
zel—was put together by Berlin
producers Andreas John and
Erik Macholl, “Strike!” was re-
leased in May 2009 in Ger-
many and rolled out across
Continental Europe during the
following months.

In addition to hitting No. 6 in
Germany, the album topped the
charts in Sweden, Norway and
Finland—where it was certified
quadruple-platinum after ship-
ping 80,000 copies and col-
lected the Finnish music in-
dustry’s Emma Award for the
top-selling album of 2009, It
also made the top five in Den-
mark, Switzerland, Belgium
and, most recently, the United
Kingdom, where it was released
May 17 by Rhino/Warner.

A U.S. release is nhow being
finalized, Miller says. The trio
launches a major German
tour booked by Neuland Con-
certs July 22, running through
Sept.12. —Wolfgang Spahr

Wide awake:
MARK

ROBINSON
(right) of
Unrest

by CORTNEY HARDING

When '90s indie darlings Unrest announced a brief reunion tour earlier this year, 30-some-
thing recovering hipsters across the land squealed with joy. While the band never managed
to sell big—it's best-selling album, 1993's “Perfect Teeth,” moved 15,000 copies, according
to Nielsen SoundScan—it developed a devoted fan base and earned critical acclaim from

such publications as Spin and Sassy.

Years later, Mark Robinson still runs the band's label, Teenbeat, which he and his band-
mate Phil Krauth founded while they were students at Wakefield High School in Arlington, Va.
Now based in the Boston area, Teenbeat recently released albums by Rob Schipul, Bloody Am-

ateurs and Somerville Speakout.

Unrest's mini-tour runs July 6-11. Robinson spoke to Billboard about his reasons for re-
forming the band and why running Teenbeat as a full-time job is impossible.

1 Many bands and labels do anniversary

tours, but few choose to celebrate 26th
anniversaries. Why did you go with that
particular milestone?
Well, this marks the 26th anniversary of the
label and the 16th anniversary of the band. In
terms of why we decided to honor this partic-
ular milestone, I actually wanted to do a 25th-
anniversary event for the label and asked my
other Unrest bandmates if they wanted to be
part of it. Bridget [Cross], our bass player, was
so into it she wanted to do more than one show,
but that pushed the dates back. Italso changed
the focus of the tour a little bit—even though
there are other Teenbeat acts on the bill, it's
more of an Unrest tour now,

2 Willthe reunion tour be accompanied
by any reissues or new music?
We haven't talked about it, but I don't think
we're going to be recording again. We have reis-
sued [1992 album] “Imperial” on vinyl, and we
are trying to get everything up on iTunes. Hope-
fully we'll also rerelease our first album [“Mal-
colm X Park”]. Our last album [“Fuck Pussy
Galore and All Her Friends”] is owned by 4AD,
and it's out of print, although it is available on
iTunes. It's kind of difficult when your records
are on different labels. And we are doing an
Unrest live album.

3 Are you worried about being lumped
in with the recent wave of '90s-era band re-
unions? Pavement is getting back together,
and Soundgarden is playing festivals.

No, 1think for us, getting back together and play-
ing the shows was justa fun thing todo. Interms
of the current crop of reunions, I think it's bet-
ter than the reunion tours [ would see as a kid,
where some band from the '50s would come
back with zero original members. We're not
doing it for the money or anything—I think we
just hope to get our money back at the end ofit.

More at ebook-free-download.n@t or magazinesdownload.com

4 Yourband and your label were big indie

stars in the '90s. What are some of the
biggest differences you've noticed between
being an indie then and today?
The speed of everything these days is astound-
ing. I actually just read an interview with Su-
perchunk, and they said something like, “If we
had been a band today, nobody would have ever
cared.” There seem to be so many more bands,
just because every band iz on the Internet and
every band has a record. I mean, bands have
records before they even play a show. And back
then—I don't know what it was—Dbut the world
seemed much smaller.

5 Do youthink that’s due to the fact that
regional scenes were so much stronger in
the '90s? You were a big part of the Wash-
ington, D.C., scene, and there was a dis-
tinct Chapel Hill scene in North Carolina,
as well as a New York scene and a Port-
land, Ore., scene.

I definitely think that's part of it. But we did
tour the West Coast and people would show
up. Part of that was that fanzine culture was so
strong; it was like the Internet, but slower. In
one way, the fact that the Internet exists is good
for democratizing music, because everyone
can instantly vote for what they like, but on the
other hand, good things still get buried and
lost in the shuffle.

6 How about from the label perspective?
How has the rise of the Web affected that?
Staying in business is my main challenge.
Breaking even is pretty difficult—luckily, Teen-
beat is not my main source of income. But |
was thinking thatif | was doing it full-time, this
would be the vear we went out of business.
Maybe we just don’t have enough “hot” bands
or whatever, but I really do think it's because
no one is buying records anymore, and kids are
just used to getting everything for free.  «-«
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HANSON

Shout It Out

Producer: Hanson

3CG Records

Release Date: June 8

Long before the first Jonas
Brothers album hit the shelves,
another sibling trio reigned
supreme. Hanson brothers
Isaac, Taylor and Zac may still
be widely known for their play-
ful 1997 pop hit, “MMMBop,”
but the tric's fifth studio albumn,
“Shout It Out,” shows that the
group continues to expand its
musical roots. A colorful set
that pays tribute to the funk,
soul and R&B musical influ-
ences that shaped its sound,
“Shout It Qut” has a sunnier
vibe than the group’'s 2007
predecessaor, "The Walk.” Han-
son partly achieved this by tap-
ping horn arranger Jerry Hey
(Michael Jackson; Earth, Wind
& Fire) and Funk Brothers
bassist Bob Babbit, who played
on many Motown classics. But
for all its sunshine, “Shout It
Out” still breaks into emotional
territory with piano ballads like
"Use Me Up" (featuring Zac on
lead vocals), while Taylor's
windy tenor shines on "Carry
You There." From the pro-
foundly upbeat single “Think-
ing 'Bout Somethin’ " to the
heartfelt and introspective
closer"Me Myself and |,” “"Shout

It Qut” is a fun listen that beams
with genuine talent and cre-
ative artistry.—CM

LIL JON

Crunk Rock

Producers: various

Universal Republic

Release Date: June 8

"The ladies say there ain't
enough songs for them to
dance to,” Atlanta rapper Lil
Jon exclaims on “Work It Out”
(featuring Pitbull), an aptly up-
beat track off his often-delayed
new album, “Crunk Rock.” And
he's right. The set isworth a lis-
ten for its high-energy club
bangers and colorful guest ap-
pearances, but it holds extra
baggage. Gratuitous interludes
and an overall lack of Lil Jon's
rhymes hurt the would-be
dance disc. Irresistible booty-
shaking anthems “Shots” (fea-
turing LMFAQ) and closer
"Hey" (featuring 20H!3) prove
Lil Jon’s still hip to high-octane
production and celebratory
lyricism, while the single “Ms.
Chocolate” (featuring R. Kelly
and Mario) takes a more sen-
sual approach at peaking lis-
teners’ interests ("Girl | can't
wait to unwrap va/It's achoco-
late fix I'm after”). But things
slow down considerably with
two shout-heavy interludes
and tracks like "On De Grind"”

DIERKS BENTLEY

Up on the Ridge

Producer: Jon Randall Stewart
Capitol Nashville

Release Date: June 8

The surest way to scare country

radio programmers is to hand them something that
puts the genre’'s roots in the storefront window. If
that’s true, then Dierks Bentley's latest album, “Up on
the Ridge,” is the aural equivalent of an encounter
with Freddy Krueger. The title track/lead single has
been warmly received, but the rest of the album is
entirely too rootsy for broad appreciation by the
country programming community. But for lovers of
contemporary bluegrass and country music’s
Appalachian roots, “Up on the Ridge” is a thrilling
ride from start to finish. Jamey Johnson and Miranda
Lambert seamlessly blend their renaissance talents
with Bentley's on the song “Bad Angel,” while Kris
Kristofferson's world-weary vocals bring added depth
and authenticity to the down-and-outer anthem
“Bottle to the Bottom.” And the standout track is the
gripping coal-mining ballad “Down in the Mine.”
While it's unlikely country radio will champion this
album, somewhere in the great beyond, Bill Monroe is

smiling approvingly.—W./
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(featuring Damian “Jr. Gong"
Marley), on which the rapper's
vocals are upstaged by the A-
list musicians he taps to accom-
pany him.—MB

GRACE POTTER &
THE NOCTURNALS
Grace Potter & the
Nocturnals

Producer: Mark Betson
Hollywood Records

Release Date: June 8

Grace Potter & the Nocturnals’
new self-titled release finds
frontwoman Potter and her
band in full bloom, hammering
out hook-heavy rock tracks
with a confident, natural sound.
Opening track “Paris” sets a
feisty tone, proving that Potter
has grown out of her once-in-
nocent vocal style. Accompa-
nied by lethal electric guitar
riffs, she now belts out lyrics
about sex and teases with
raunchy “oohs” and “aahs” in
an unapologetic manner. The
dreamy and introspective
“Qasis” features weaving gui-
tars and layered vocals, and the
hooky chorus and pop-tinted
vocals of “Tiny Light” put a
modern bend on the group’s
vintage sound. The latter song
culminates with Potter emo-
tionally shrieking over an ag-
gressive guitar solo. Elsewhere,
the band displays its versatil-
ity, channeling modern soul

with funky guitar and organ
on “Only Love"” and getting a
country makeover on slow
shuffles “Low Road” and
“Things | Never Needed."—/S

BLITZEN TRAPPER
Destroyer of the Void
Producer: Eric Earley

Sub Pop Records

Release Date: June &8
Bringing back the ersatz
brand of Americana that de-
fined 2008 release "Furr,” rock
act Blitzen Trapper again
channels a variety of sounds
from the '60s through the '80s
to meld its own genre on its
latest release, "Destroyer of
the Void.” With a bluesy har-
monica and a gently strum-
med acoustic guitar, the folk-
tinged “The Man Who Would
Speak True” tells the tale of a
lost soul. And the vocal har-
monies and slight prog-rock
feel of “Lover Leave Me
Drowning” recall singer John
Wetton during his King Crim-
son days, while Beatles-esque
piano and string arrange-
ments dominate the melan-
choly “Heaven and Earth.” But
it's the title track that best
showcases Blitzen Trapper's
ability to quickly shift musical
gears. The song begins with a
hint of arena-rock bombast,
switches to an Elton John-like
ballad, then morphs back into
ametal-inspired anthem wor-

thy of Led Zeppelin before fin-

KYLIE MINOGUE

Aphrodite

Producers: various

Astralwerks

Release Date: July 6

“Dance/It’s all | wanna do," Kylie
Minogue tells us on “All the Lovers,”
the opening track of her 11th studio album, “Aphrodite.”
And with electronic specialist Stuart Price (Madonna,
Seal) at the helm as executive producer, she never leaves
the floor. The new set casts a spell with Price's signature
preternatural touches, Minogue's breathy chirp and the
hooky melodies of a varied crew of dance pop-focused
songwriters and producers. The Nervo twins (who co-
wrote David Guetta and Kelly Rowland's “When Love
Takes Over") contribute the track “Put Your Hands Up,”
a similarly ecstatic ode to love. DJ/producer Calvin
Harris and Scissor Sisters vocalist Jake Shears go for
broke on “Too Much" with a fugue of synths and disco-
rific sampled strings. And “Cupid Boy" matches
Minogue's lusty delivery with the hisses and pulses of
Sebastian Ingrosso's after-hours DJ sets. Price’s ability
to create a consistent sound without sacrificing each
track's individuality makes the journey cohesive, fun and
fitting for a goddess.—KM

Teenage Fanclub to deliver

ishing with a dramatic choral
verse reminiscent of Queen’s
“Bohemian Rhapsody."—EC

TEENAGE FANCLUB
Shadows

Producer: Teenage Fanclub
Merge Records

Release Date: June 8
Anyone still waiting around for

v

“Bandwagonesgue Part I
hasn't been paying attention
to the deeply satisfying latter
half of the Scottish rock band's
career. "Shadows,” anly the
third Fanclub album of the mil-
lennium, sounds far removed
from the feedback-laced mel-
odic noise of the group's early
years, But while its recent re-

VARIOUS ARTISTS
The Twilight Saga: Eclipse
Soundtrack

Producers: various

Chop Shop/Atiantic
Release Date: June 8

After contributing an album cut and a remix, respective-
ly, to the two previous “Twilight" soundtracks, Muse
crops up on the franchise’s third installment with a new
song, “Neutron Star Collison (Love Is Forever),” that
perfectly demonstrates why the English rock trio has
connected so deeply with “Twilight” fans. Like series
author Stephenie Meyer (who's called Muse her favorite
band), frontman Matt Bellamy knows how to make over-
the-top melodrama feel like a shared secret. Elsewhere
on “Eclipse”"—which adheres to the “Twilight” sound-
track formula of mixing alt-rock heavyweights with
buzzed-about indie acts—the Dead Weather works a
gnarly goth-blues groove in “Rolling In on a Burning
Tire,” Beck and Bat for Lashes channel David Bowig's
“Heroes" on “Let’s Get Lost,"” and Sia does her signature
breathy-ballad thing on “My Love. Gnarls Barkley
singer Cee-Lo Green turns up with an unexpected bit of
spaced-out soul-pop (“What Part of Forever”), while
Vampire Weekend goes surprisingly moody on
“Jonathan Low,” which sucks much of the fun out of the
band's Afro-prep sound.—MW

WILLIAM BAKER
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cordings have reflected a more
subdued approach in the stu-
dio, band members Norman
Blake, Gerard Love and Ray-
mond McGinley never lost their
knack for composing concise
pop gems. They demonstrate
that time and again on their
new album, their finest since
1997's “Songs From Northern
Britain.” Love's '60s pop ob-
sessions, Blake's gift for har-
monic invention, and McGin-
ley's plain-spoken way with a
lyric all come to the fore as
each takes his turn at the mic,
a democratic approach that
continues to reap dividends.
Highlights include McGinley's
reflective “The Fall,” Love's
“Sweet Days Waiting” and
Blake's lovely piano ballad,
“Dark Clouds."—LH

RATATAT

LP4

Producer: Ratatat

XL Recordings

Release Date: June 8
Ratatat's appropriately titled
fourth album, “LP4,” doesn't fall
far from the New York elec-
tronic duo's 2008 set, "LP3."
But the addition of a string sec-
tion and hand-drums to the
group’s arsenal of clashing
sounds gives the new release a
more exotic vibe. Ratatat takes
electro-beats to a new level with
a masterful arrangement on
“Bilar,” which features at least a
dozen instruments. The delight-
fully funky “Mandy” begsto be
sampled by a Dirty South rap-
per, while "Bare Feast” has a
South Asian flavor with a
twangy sitar-like melody and
diverse percussion. The spoken
interludes—as heard on “Party
With Children,” which features
a sample from the 1978 film
“Days of Heaven"—is another
departure from Ratatat’s pre-
vious album. Otherwise, the
track exemplifies the duo at its
best: precise drums, bold gui-

tar leads and dazzling synths,
plus a harpsichord for theatri-
cal effect. While expanding on
what it's done well, the group
doesn't cease to be adventur-
ouson “LP4."—IS

THE CURE
Disintegration: Deluxe
Edition

Producer: Robert Smith
Rhino Record’s

Release Date: June &

The release of the Cure’s 1989
alburn, "Disintegration,” spark-
ed a dual watershed moment
in pop culture. The brooding,
sprawling masterpiece was a
commercial and critical tipping
point for the English band, gar-
nering praise and platinum
sales alike. More broadly, such
singles as “Love Song” and
“Pictures of You" helped usher
in mainstream acceptance of
the alternative and goth move-
ments. The three-disc "Disin-
tegration: Deluxe Edition”
presents a (virtually unde-
tectable) remastered copy
of the album, a disc of demos
and rarities. It also includes
"Entreat Plus,” a "completed”
version of "Entreat,” the 1989
live recording of the Cure at
London's Wembley Arena that
contained all but four tracks
from “Disintegration.” The
band's musical unity is evident
in the demos; the majority are
essentially replicas of the final
product. The nuances that
Robert Smith and David M.
Allen lent the final produc-
tion—warm tones, balanced
tempos, cascading guitars—
saved the album's comforting
gloom from becoming innocu-
ous. “Entreat Plus” finds the
act again carefully preserving
each album detail live, the raw
sound of the cheering crowd
sounding curiously stripped.
But Cure fans were never ones
to visibly appear too ecstatic
anyway.—CT

CLEGEND & CREDITS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (S5INGLES)

CONTRIBUTORS: Melanie
Bertoldi, Erin Clendaniel, Louis
Hau, Wade Jessen, Gabriella
Landman, Kerri Mason, Connor
McKnight, Michael Menachem,
Deborah Evans Price, llya
Skripnikov, Christa Titus, Mikael
‘Wood

All alburms commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus.

SINGI

SHERYL CROW
Summer Day (3:58)
Producers: Doyle Bramhall I,
Justin Stanley

Writers: 5. Crow; O SBramhall {i,
J Stanley

Publishers: FSMG/ (IMRC)/
Old Crow Music administered
by Chrysalis One Songs/
Wirzma Publishing
administered by Bug Music/
Soundhustler Music (BMI)
A&M

Sheryl Crow's latest offering
harks back to a time when love
songs ruled the airwaves and
R&B and Southern soul defined
ageneration. The breezy tune
opens with Crow on her Wurl-
itzer, singing “nah nahs” as the
instrumentation kicks in. Funky
clavinet thumps, electric gui-
tar and bass, gentle high-hat
and a tambourine add depth
and texture; horns heat up the
arrangement; and a full string
section led by David Campbell
bothintensifies and brings nu-
ance to the vocals. The singer
describes an idyllic moment of
love at first sight on an impos-
sibly perfect day. "That sum-
mer day that changed it all/You
came into my life, and you let
me fall in love/My baby | just
want to be with you." “Summer
Day" kicks off Crow's new
album 100 Miles From Mem-
phis,” due July 20.—MM

GOO GOO DOLLS
Home (3:49)

- gy
=
-I-\

Producer: John Rzeznik
Writers: J. Rzeznik,

A. Stochansky

Publishers: various

Warner Bros.

Alt-rock trio the Goo Goo Dolls
built a radio legacy from the
late '90s into the aughts, notch-
ing 12 top 10 singles on Bill-
board's Adult Contemporary
chart. While the band's new sin-
gle, "Home,” doesn’t capture
quite the same sentimental
charm as “Iris" or "Here Is
Gone,” it's a solid lead-in to the
Dolls' first studio release in
more than four years. "Home™
starts strong, with sneaky
arpeggios, a deliberate drum-
beat and hammered keys ring-
ing out over an airy synth tex-
ture. The verses and pre-chorus
setup a compelling tension be-
tween shimmering guitars and
insistent vocals. Unfortunately,
some of the mystery gets lost
when the song's chorus kicks
in, with its predictable power
chords and canned "I need you
now” lyrics. Nevertheless, the
song's hummable melody
gives it earworm potential that
Goo Goo Dolls fans have come
toexpect—CM

[ HIP-HOP |

CHIDDY BANG
Opposite of Adults (3:15)
Producer: Xaphoon Jones
Writers: various

Publishers: Chiddy Bang
Music/XJ Music Limited (8M{)
Virgin/EMI

Chiddy Bang's first single,

EVIEWS-

CHRIS JANSON

*Til a Woman Comes Along (3:29)

Producer: Phil O'Donnell

Writers: C. Janson, C. Deggs,

B O'Donnell
Publishers: various
BNA

This young Missouri native learned to connect with a
country music audience the old-fashioned way—not on
Facebook or Twitter, but by paying his dues and per-
forming four shows per day, seven days per week at
Nashville's famed Tootsie's Orchid Lounge. That experi-
ence is reflected in the energy that jumps from the
speakers on Chris Janson's BNA Records debut single,
*'Til a Woman Comes Along.” His distinctive voice
oozes personality on this ear-grabbing single, and the
song boasts an insinuating guitar riff that draws in listen-
ers. The lyric (penned by Janson, Phil C’'Donnell and
Cole Deggs) is a relatable ode to the way love can turn
a young man's world upside down. With a winning com-
bination of rock’n’roll attitude and country boy charm,
Janson serves up an impressive debut that makes him a

new artist to watch.—DEP

Writer:

Epic

SARA BAREILLES
King of Anything (3:28)
Producer: Neal Avron

S. Bareilles

Publishers: Sony/ATV Tunes o/b/b
Tiny Bear Music (ASCAP)

Sara Bareilles slams the keys—and a certain cocky suitor—on
“King of Anything," the lead single from her forthcoming
“Kaleidoscope Heart.” The song is a burst of energy, and its
lyrics showcase her shrewd sarcasm: “You sound so inno-
cent, all full of good intent/Swear you know best/But you
expect me to jump up onboard with you/And ride off into
your delusional sunset.” Bareilles has a flair for material that
cuts down and uplifts at the same time, and here, her sub-
ject matter is framed by a whimsical arrangement courtesy
of producer Neal Avron (Fall Out Boy, Everclear). Horns
blast over an infectious, piano-pop groove, and Bareilles’
jazzy tone recalls the best moments in Michael Bublé's
“Haven't Met You Yet.” Despite her lyrical jabs, the listener
can't help but give in when she beckons on the last lyric,
“Let me hold your crown, babe."—MM

“Opposite of Adults,” cleverly
reworks a sample of MGMT's
“Kids" to suit the Philadelphia
duo's jolting brand of hip-
hop. The song sets rapper
Chidera “Chiddy” Anamege’s
steady rhymes to producer
Xaphoon Jones' staccato
beat, turning the slower-
paced “Kids" into a high-
speed banger that should
please hip-hop and alterna-
tive fans alike. The lyrics ap-
peal to a young hipster set,
as Anamege references the

L B

will Ferrell flick "Anchorman”
("l play a Ron Burgundyy/| an-
chor on the track™) and fellow
college-friendly rapper Asher
Roth ("Can | please get a lit-
tle bit of knowledge?/Some-
body tell Roth that | don't
love college") over familiar
synths. It remains to be seen
whether Chiddy Bang can
sound this commercial with-
out an immediately recogniz-
able sample, but in the mean-
time, “Opposite of Adults” is
sure to attract a crowd.—GL
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BY GAIL MITCHELL

EI:lo College
Dropout

Recent Duke University
Grad Mike Posner
Heats Up The Charts

Before Mike Posner graduated from
Duke University in May with a 3.6
GPA and a degree in sociology, he
had already locked in something
many college seniors covet: a job.
Great news, especially in this roiling
economy. But some might not con-
sider Posner’s real-world job—as a
singer/songwriter/producer with
J/RCA—a smart move given the
music industry’s own ups and downs.

Posner (pronounced “Pose-ner”),
however, says he always knew music
was going to be a part of his life, “It
was important to finish college since
people in my family sacrificed alot for
me,” he says backstage before arecent
gig at Los Angeles’ Key Club. “And I'm
proud of that. While [ didn't know if |
would end up writing, producing or
sitting behind a desk, I knew I'd end
up doing something with music. Now
it's go time.”

And it definitely is for Posner. His
debut single, “Cooler Than Me,” is
burning up the charts after vaulting
into the top 10 this week on the Bill-

board Hot 100 {see Between the Bul-
lets, page 43). Reminiscent of Carly
Simon's “You're So Vain,” Posner’s
“Cooler” is about a girl he declines to
name and was recorded in his dorm
room on a $200 mic.

The infectious mash-up of R&B,
hip-hop and electro-pop—paired with
Posner's scratchy tenor—provides a
preview of his yet-untitled debut
album, slated for release in August.
The only details Posner would share
about the album is that he’s working
with J/RCA president of A&R Peter
Edge, that Benny Blanco (Dr. Luke,
Katy Perry), is among the producers
onboard and that he makes “authen-
tic” pop music,

“A lot of people are embarrassed
to say they like pop music,” he says,
“but I'like a lot of it. I go everywhere
pop artists go but without losing my
authenticity. And I can safely say my
album sounds like nothing else out
right now. There are songs that make
me cry and others that make me
jump up and down. I'm just trying,
hopefully, to make people feel a frac-
tion of what I feel.”

Posner's authenticity was bred dur-
ing his childhood in Southfield, Mich.,

‘It's go time: .
MIKE POSNER ;.
S

where he listened to Sarah Brightman
and Ricky Nelson {among his mom's
faves) and Luther Vandross and Mar-
vin Gaye (his dad’s preferences). Pro-
ducing beats in middle school, Posner
began listening to Miles Davis, Led
Zeppelin and OutKast in high school.
Between internships at hip-hop
WHTD Detroitand hip-hop indie label

Definitive Jux, college student Posner
was shopping beats and songs to la-
bels and getting rejected. He decided
then to start singing his own songs.
Afterfinding aloopholeinthe iTunesU
software, which allows professors to
post their lectures for free download,
Posner uploaded his mixtape, “A Mat-
ter of Time.” Featuring a reworking of

Beyoncé's “Halo” and a guest stint by
Posner’s frequent collaborator and
Kanye West G.0.0.D. Music rapper
Big Sean, the mixtape rose to No. 1on
iTunesU in March 2009—and sparked
major-label interest. “T found myself
on the other side of the desk from [In-
terscope Geffen A&M Records chair-
man)] Jimmy lovine, [RCA/Jive Label
Group chairman/CEO] Barry Weiss
and Jay-Z," Posner recalls. He signed
with J after his junior year.

Posner self-released a second free
mixtape, “One Foot Out the Door"—
with 30H!3, Kid Cudi and others—
through iTunesU last October. And
an EP featuring “Cooler Than Me" is
available on iTunes. Posner has since
performed on “Last Call With Carson
Daly,” on a club tour with Big Sean
and at the South by Southwest and
Bamboozle music festivals. Next up
is the Vans Warped tour, which kicked
off June 24 in San Diego.

Acknowledging he's just getting
started, Posner is confident he'll go
the distance as long as his authentic-
ity rernains intact. “That’s the most
important word in my life,” he says.
“Once [ loge authenticity, I've lost
everything. I'll quit.”

STRONG ‘MOJO’

Tom Petty & the Heartbreakers become the second group, fol-
lowing the Rolling Stones, to notch a top 10 album on the Bill-
board 200 in each decade since the '70s, as “Mojo” bounds onto
the list at No. 2. § The new album matches the band’s previous
best chart ranking. The act’s first top 10 entry, “Damn the Tor-
pedoes,” entered the top 10 the week of Dec. 8, 1979, and spent
its first of seven weeks at No. 2 in the Feb. 9, 1980, issue. § Ar-
riving with 125,000 units, “Mojo” marks the group’s best first-
week sales sum since the advent of Nielsen SoundScan data in
1991. The album’s lofty launch was aided by a successful concert
ticket/album download offer, which accounted for
a fair amount of its opening haul. § While Petty

has reached the top 10 of the Billboard 200 11

times solo or with the Heartbreakers, he has

also scaled the top tier with three sets under al-
ternate billings. As a member of the Traveling
Wilburys, Petty rose to No. 3 with “Volume
One” in 1989 and debuted and peaked at No.
9 with “The Traveling Wilburys Collection”
in 2007. The self-titled reunion album from
Mudcrutch, Petty’s pre-Heartbreakers
band, bowed and peaked at No. 8 the week

of May 17, 2008.

—Gary Trust

Petty’s Chart Power On The Billboard 200

TITLE, LABEL DEBUT DATE PEAK POSITION
“Mojo,” Reprise/Warner Bros. 7/3/2010 i
“Highway Companion,” American/Warner Bros.”* 8/12/2006 4
“The Last DJ,” Warner Bros. 10/26/2002 9
“Echo,” Warner Bros. 5/1/1999 10
“Wildflowers,” Warner Bros.** 11/19/1994 <]
“Greatest Hits,” MCA 12/4/1993 5
“Full Moon Fever,” MCA** 5/13/1989 3
“Southern Accents,” MCA 4/13/1985 7
“Long After Dark,” Backstreet 11/20/1982 9
“Hard Promises,” Backstreet 5/23/1981 5
“Damn the Torpedoes,” Backstreet 1/10/1979 2 (7 weeks)

Scaling the heights:

TOM PETTY & THE
HEARTBREAKERS
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Calculated

Risk

Indie Del Records, Sony Music Latin
Score With Gerardo Ortiz

Last fall, Gerardo Ortiz traveled from
Mexico's Sinaloa state to perform for
fans in a warehouse east of Los An-
geles. The underground event at-
tracted about 3,000 people, most of
whom had seen Ortiz's videos online.
One of those in attendance that night
was Angel del Villar, a local who had
co-founded indie Del Records with
his brother a year earlier.

“There are alot of people out there
with a lot of talent,” says del Villar,
who grew up going to the regional
Mexican nightclubs in Downey, Calif.
“They’re looking for an opportunity,
but other people won't take the risk.”

Del Villar did. He added the 20-
year-old Ortiz to Del Records’ bud-

Opportunity knocks:
GERARDO ORTIZ

Sinaloa, but it hasn't
touched me,” says Ortiz, who
was born in Pasadena, Calif., and
grew up in Culiacan, Sinaloa. “For
me, it's more about the culture.”

Ortiz says his narcocorridos break
from the mold because of his un-
usual lyric choices—throwing in
Colombian slang when he's
singing about Colombian drug
dealers, for example—and his
suspense-inducing melodies.
He calls “La Ultima Sombra”
(The Last Shadow), narrated
from a gang enforcer's point of
view, “a progressive corrido.
The minor notes make it more
interesting and intense. It
makes you feel like you're in
a horror movie.”

Sony Music Latin VP of
marketing/A&R Nir Serous-
si says his label holds addi-
tional Del Records licenses,
which include touring
and other ancillaries.

“The majors don't re-
ally invent artists,” Ser-

No. 9 this week, with
first single “En Prep-
aracion” standing at
No. 21 on the re- |
gional Mexican air-
play chart.

While the release
scanned less than
3,000 copies in its
first week, it still rep-
resents the highest-
selling debut week
by a new Latin artist
this year. Del Records
also publishes Ortiz,
who writes his own
material, and books his
performance schedule.

ding roster of about half a dozen
artists who sing narcocorridos: the
tuba- and accordion-based songs
about Mexico's drug trade that resem-
ble gangster rap in bravado and pop-
ularity, if not in sound. And the risk
paid off. Licensed to Sony Music
Latin, Ortiz's debut album, ““Ni Hoy
NiMafiana,” debuted at No. 5 on Bill-
board's Top Latin Albums chart. It's

In March, Ortiz per-
formed at Los Angeles’
Gibson Amphitheatre at the
third annual Invasion del
Corrido, a multi-artist con- \
certdevoted to the genre. His
band was dressed in military fa-
tigues, while Ortiz sported a bullet-
proof vest,

“There is a lot of violence in

POSNER: ROB DOWSLEY; TOM PETTY & THE HEARTBREAKERS: SAM JONES; GERARDO ORTIZ: ALVARO ROBLES; ARIEL PINK : TIM 3ACCENTI

DRAWING
BUZZ

After writing lo-fi pop music and amassing a
cult following for more than a decade, avant-
garde indie musician Ariel Pink has gained main-
stream buzz thanks to a catchy new album and
an established label to promote it. “Before
Today,” the artist’s new album as Ariel Pink’s
Haunted Graffiti and his first for 4AD, debuted
at No. 5 on Billboard’s Top Heatseekers chart
and has sold 6,000 copies since its June 8 re-
lease, according to Nielsen SoundScan.

The Los Angeles-based artist recorded and
mixed hundreds of tracks in his bedroom during
the late '90s before releasing albums on Ani-
mal Collective’s Paw Tracks imprint and forming
Ariel Pink’s Haunted Graffiti with keyboardist/
guitarist Kenny Gilmore, drummer Aaron
Sperske and bassist Tim Koh. Pink, who has been
friends with 4AD label head Simon Halliday for
years, signed with the label last November while
“Today” was still in its early stages.

“We had been talking about it for a while, and
it finally got to a point where [the signing] just
made sense for everybody,” 4AD U.S. label man-
ager Nabil Ayers says.

Following a European tour last December that

\

T
11 .

included a performance at All Tomorrow’s Par-
tiesin Minehead, England, the act finished record-
ing the album, with Sunny Levine—Quincy Jones’
grandson—producing alongside the band. Partly
recorded at the House of Blues studio in Encino,
Calif., “Before Today” features a more polished
sound than past releases and greater accessibil-
ity on psych-rock gems like “Round and Round”
and “Beverly Kills.”

4AD issued “Round” as a 7-inch and as a free
download in April, while a music video for the
band's cover of the Rocking Ramrods’ “Bright Lit
Blue Skies” was released June 8. However, the
label is relying on Pink’s live show, which will return
to the United States July 9 after a brief European

#, oussisays. “Many times
& vou have an artist who
| is working the streets
and an independent
/] whose business is really
the streets, who have their
ears to the ground and
speak the same language.
They build the buzz. I
would be stupid to try to
replicate it.” e

Psych-rock gems: ;d-‘_eIEL
PINK’'S HAUNTEDIGRAF FIT}

run, for a majority of the album’s promotion.

“Free Dope and Fucking in the Streets,” a new
self-released EP that the band recorded with off-
beat jazz group Added Pizzazz, will be sold ex-
clusively on Pink’s upcoming tour. Meanwhile, a
video of a five-song studio session with the band
was released on 4AD’s website in May.

“The band is so strong live that we don’t need
to do amillion crazy marketing tricks to promote
the album,” Ayers says.

Along with the summer tour, the act plans
to release more music videos from “Today.”
Pink is also planning to contribute vocals to
the long-awaited next project from electronic
group the Avalanches. —Jason Lipshutz

More at ebook-free-download.net or magazinesdownload.com

Youthambassadors:
MANNY FRESH (center)
with SoleFresh's NARDO
(left)and KNOXX.

FRESH TAKE

Five years after exiting as Cash
Money's longtime in-house producer,
Mannie Fresh is releasing his first
project on Chubby Boy Music/Eye-
con Music Group: SoleFresh, an un-
derground hip-hop teen duo hailing
from New Orleans. The pair’s 12-
track, Fresh-produced debut, “Peace,
Love & Overweight Babies,” will be
released in August through Eyecon
Music Group/Fontana/Universal
Music Group.

“I tried stripping and it just didn’t
work,” deadpans the Grammy Award-
nominated Fresh, whose production
credits include the Hot Boyz and the
Big Tymers. “Music is all | know.
We're starting from scratch here,
seeing what we can do.”

“We" includes Eyecon Music Group
owner Bright Riley; Fresh’s co-writer
on the album, Russell Lee; and Sole-
Fresh members Nardo (Leonardo
Jonze) and Knoxx (Knoxx St. Peter),
whom Fresh describes as “free-
spirited, crazy white boys.”

The two self-described outcasts
met in the eighth grade as mem-
bers of the school choir. “We didn’t
like that music and began produc-
ing and recording beats on our own
in high school,” Nardo says of the
act's early start. Word-of-mouth
about their live performances in
New Orleans brought them to
Fresh’s attention.

“Cool, nutty and fun hip-hop” is
how SoleFresh describes its sound,
reflective of the 18-year-olds’ be-
and-do-yourself generation. “Our
album title is about how we live
life,” Knoxx says. “If you think about
it, what's happier than an over-
weight baby who stays fed and
doesn’t get depressed?”

The pair has been promoting the
album and its first two singles—*I|
Don’t Wanna Grow Up” and “She
Don’t Wanna"—on high school tours
in Los Angeles and its surrounding
area. Plans include securing a spot
on a nationwide tour and booking
more school tours in the fall.

“There's been enough building of
fences with labels trying to catego-
rize artists, limiting artists’ ability to be
themselves,” Fresh says. “What we
have at Chubby Boy/Eyecon is starv-
ing artists’ music that people can
appreciate. We don't have a budget
for special guests, special effects,
special preservatives or fireworks.
Bam, it’s just us.” —Gail Mitchell
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>>Venerable rock band Devo
posts its first debut on the
Billboard 200 in exactly 22 years,
as “Something for Everybody™
begins at No. 30. The act last
arrived with “Total Devo” in the
July 2,1988, issue. The new set
concurrently bows in the top 10 of
Top Rock Albums (No. 8) and Top
Alternative Albums (No. 5), both
viewable at billboard.biz/charts.

>>Following Billboard.com’s
countdown of Michael Jackson’s
50 top Billboard Hot 100 titles,
Chart Beat spotlights 10 more
memaorable tracks that fell shy of
the list. From the 1978 Diana
Ross duet “Ease On Down the
Road” from the movie “The Wiz"
to last year's “This Is It," the
legacies of certain Jackson
songs have outshined their chart
performances.

=

Read Chart Beat
every week at

billboard.com/chartbeat.
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‘Thank’ You, Drake, ‘Now’ What?; Dads Drive Sales

Drake’s “Thank Me Later” bows, as ex-
pected, at No. 1 on the Billboard 200
with an eye-popping 447,000 copies,
according to Nielsen SoundScan. It's
the third-best sales week of the year for
a single album.

The top two sales weeks of 2010 are
owned by Sade’s “Soldier of Love”

(502,000 in its debut week in Febru-
ary) and Lady Antebellum’s “Need
You Now” (481,000 in its first frame
in January).

And since Lady Antebellum and Sade
are groups (yes, really), Drake’s start is
also the biggest debut week for a solo
artist's album since Susan Boyle’s “I
Dreameda Dream” entered at No. 1 with
701,000 upon its release last November.

However, it's looking like Drake's

stay in the penthouse won't be for
long and his big sales frame will be
quickly eclipsed.

Eminem’s “Recovery” is headed for
the top spot next weelk with a very large
sum. Industry sources es-
timate the album will
rack up the biggest sales
week of the year, as the
set could exceed 600,000
copies by week's end on
June 27. There's even the
chance it could surpass
the 608,000 that Em-
inem’s last set, “Relapse,”
started with last year.

HOW'’'S ‘NOW’? Hate to be the bearer
of bad news, but with “Now 34" start-
ing at No. 4 on the Billboard 200 with
88,000 copies, it marks the first album
in the main “Now” series—not count-
ing its genre-specific offshoots—to
debut with less than 100,000 since the
first “Now" compilation began with
48,000 in 1998.

Between “Now 2" in 1999 and “Now
33" earlier this year, the lowest first-
week frame had been the 102,000 copies
“Now 32" tallied last November. In fact,
the last time a “Now” set started north
of 200,000 was in 2007 with “Now 26."

While the “Now” compilation
started during a particularly robust

era for album sales, it also served as
a way to give consumers an econom-
ical hit-filled package—something
that couldn't otherwise be obtained
in that pre-digital era.

Of course, with more
consumers opting forala
carte digital song pur-
chases, the traditional
“Now” concept of collect-
ing mainstream pop hits
onto one album is charm-
ingly old-fashioned.

The “Now” brand still
finds success with its var-
ious offshoots, like the
“Now That's What I Call Christmas” se-

ries. Because of the themed nature of

those holiday sets, consumers get more
bang for their buck when they opt for,
say, 36 seasonal hits for only $20 instead
of buying half of them a la carte.

More craftily curated “Now" sets
might be the way to go in the future,
since the concept of assembling a hodge-
podge of current pop hits doesn’t seem
to work as well as it used to.

That said, this week also brings an-
other “Now” permutation onto the
charts: “Now That's What | Call the
U.S.A.: The Patriotic Country Collec-
tion.” The set starts with 8,000 and en-
ters the Billboard 200 at No. 52 and Top
Country Albums at No. 12.

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

The track listing sticks to the mostly
expected, including Lee Greenwood’s
“God Bless the U.S.A.” Perhaps the
album could've been better-served with
a more varied collection of songs.

Are non-country fans not as patri-
otic as the rest of the population? Is
the set country-flavored only because
market research indicated the genre’s
fans were more inclined to buy a com-
pilation of this nature?

Why not include Miley Cyrus’
“Party in the U.5.A..” the Beach Boys’
“Surfin’ U.S.A.” or heartland rocker
John Mellencamp’s “R.0.C.K. in the
U.S.A?"

SEE PAPA ROCK: Gift purchases
made for Father's Day (June 20} help
fuel handsome gains for a number
of Dad-friendly titles on the Bill-
board 200.

Note the Rolling Stones’ jump with
its “Exile on Main St.” reissue, skip-
ping up seven slots to No. 26 with an
11% gain, or the 31% jump earned by
Jimmy Buffett’s “Encores” at No. 89,

Figure thatanything by a male coun-
try artist or by heritage rock acts profit
from the holiday, like AC/DC (No. 29,
up 11%], Creedence Clearwater Re-
vival (No. 119, up 20%), Tim McGraw
{No. 134, up 24%} and Frank Sinatra
(No. 144, up 28%). aee

Figures sre raunded
retal store and rack

niclsen

Weekly Unit Sales Year-To-Date & SoundScan
ALBUNS ALBUMS* TRACKS 009 00 CHANGE 1009 2010 CHANGE

This Week 6,138,000 1,608,000 21,436,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY

Last Week 5,641,000 1,646,000 22,330,000  Albums 159,749,000 142,357.000  -10.9%  (ument 87,618,000 79,395,000 -9.4%

Change 8.8%  -2.3% -4.0%  Digital Tracks 552308000 554388000  04%  (anlog 72131,000 62,962,000  -12.7%

This Week Last Year 6,760,000 1397.000 21,578,000  Storesingles 462,000 946000 237%  pegy (atalog 52370000 47,791,000  -8.7%
Total 712,822,000 697,691,000  -2.1%

(hange -9.2% 15.1% -0.7% - :

*Digital album sakes are also counted within albem sales Albums w/TEA 214,979,800 197,795,800 -8.0%

Weekly Album Sales (miliion units)
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Title ARTIST Title E EE
IMPRINT & NUMEER / DISTRIBUTING LABEL (PRICE) IMPRINT & NUMEER | DISTRIBUTING LABEL (PRICE) a
DRAKE Thank Me Later CHRIS TOMLIN

SIXSTEPS 12360/SPARROW (17.98) Hello Love
VARIOUS ARTISTS NOW That's What | Call The USA: The Patriotic Country Collection
UNIVERSAL/EMUSONY MUSIC/MUSIC FOR A& CAUSE 471 T2/CAFITOL (18.98)

GORILLAZ
VIRGIN 27547/CAPITOL {18.98) &
LEWIS BLACK

B OUNE MONEY/CASH MONEY/UNIVERSAL MOTOWN 012325/UMRG (13.9
TOM PETTY AND THE HEARTBREAKERS
REPRISE 523671 /WARNER BROS {18.98)

o
O Ll
a SARAH MCLACHLAN
<]

5

L]

7

8

L]

10

Mojo

Laws Of lilusion Thesinger'ssith | ER) 117 &7 {5 Plastic Beach

studio set slarts

ARISTA SE3ET*/RME (13.98)

VARIOUS ARTISTS

UNIVERSAL/EMYSONY MUSIC 42171/CAPITOL (18.08) NOW 34 with 94,000. Her COMEDY CENTRAL 0100 {12.98) Stark Raving Black
JACK JOHNSON last studio effort, GRACE POTTER & THE NOCTURNALS
411 bl i i To The Sea E?U??’:Erﬂeer;hlw” RABGED COMPANY (IZAIZHOLLYWODD (8.98) & Grace Potter & The Nocturnals

Sou NDTFIACK SAVING ABEL

The Twilight Saga: Eclipse Miss America

started at No. 2
with 361,000. In the
interim, she charted
with two remix
sets, a live effort, a
rarities collection, a

SUMMIT/CHOP SHOP/ATLANTIC 523836/AG (18.88 SKIDDCOAVIRGIN 84R02/CAPITOL (18,98

JASON ALDEAN
58 158 E BROKEN BOW 7637 (18.98)
LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWHN 012737/UMRG 513.92
SADE

EPIC 53933*/SONY MUSIC {13.98)

JUSTIN BIEBER
SCHEDLBOY/RAYMOND BRAUNISLAND 01206310JME (10.98) & My World 2.0 Wide Open

LADY ANTEBELLUM

Need You Now 56 43 Rebirth

CAPITOL MASHVILLE 87702 (18.98)

69 48 Soldier Of Love

HRISTINA AGUILERA -
)= EM” JHMG (13.98) Bionic

REPUBLIC 014130+/1 (29.98) .

58
56
58
= SOUNDTRACK Glee: The Music, Journey To Regionals (EP) reatest-hits LEE BRICE
1 ZOTH CENTURY FOR TW/COLUMBIA TERTA/SONY MUSIC (6.98) :E(kage al'lﬂ a 60 = CURB 7BS77 (18.98) Love Like Cl'az‘f
(UL CAROLE KING & JAMES TAYLOR i . SOUNDTRACK Glee: The Music, The Power Of Madonna (EP
B GAINER ; Live At The Troubadour holiday album. 61 46 3 20TH CENTURY FOX TV/COLUMBIA 57651 /SDNY MUSIC (5.98) i
ZAC BROWN BAND ﬂ BRAD PAISLEY ; i
e B ROARBIGGER PICTURE/HOME GROWN/ATLANTIC 516531/AG (13.08 The Foundation a @ B3 a1 ARISTA NASHVILLE 47352/5MM (13,98)] American Salurdzly ngh‘l
USHER =y SOUNDTRACK g
13 12 5 m LAFACE/JIVE 61552/ L6 (13.08) Raymond V Raymond Ml @ 7 61 FOR/FOX SEARCHLIBHT &184/HEW WEST (17.98) Crazy Heart ;__
14 7 3 B SOUNDTRACK Glee: The Music, Volume 3: Showstoppers 84 6 44 ERYKAH BADU MNEW AMERYKAH: Part Two: Return Of The Ankh g
20TH CENTURY FOX TW/COLUMBIA TO611/S0NY MUSIC (11.88) CONTROL FREAD/UNIVERSAL MOTOWN 014023 */UMRG (13.98) ?",
S LADY GAGA SKILLET e
| 10 8 E STREAMUINE/KONLIVE/CHERRYTREEWTERSCOPE 011805*/1GA (12.98) The Fame H @ LU m ARDENTAND/ATLANTIC §19827/AG (13.98 Awake F
THE GASLIGHT ANTHEM : MARVIN SAPP =
@ m SIDEQNEDUMMY 1418* (13.98) American Slang The sl " 66 71 59 VERITY 53156/JLE (11.88 Here | Am 2
.. B.0.B B.0.B Presents: The Adventures Of Bobby Ra um’s music H TRAVIE MCCOY g
17 18 13 m:,mmnu HUSTLE/ATLANTIC 51890346 (13.98) & i video for “On 67 5 - NAFPY BOY/DECAYDANCE 524007/FUELED BY RAMEN {13.98) & Lazarus H
PLIES " il LADY ANTEBELLUM P
il 5 - H HIG GATES/SLIP-N-SLIDE/ATLANTIC 522485/A6 (18.98) Goon Affiliated ::Jra"{lE:?:::i::led i“ €8 75 66 CAPITOL NASHVILLE 03206 {12 .98} Lady Antebellum .
THE BLACK EYED PEAS JOURNEY , o
19 15 17 m INTERSCOPE 012887184 (13.98) The END. H the iTunes store last |88 57 104 kB 17 48493 {13.98) & Journey’s Greatest Hits
DIERKS BENTLEY i week, while the BULLET FOR MY VALENTINE
e S il s S =
21 20 23 E COLUMBIA (HASHVILLE) 45854/5MN (12.86) Revolution @ priced the set for a1 |58 E SONGEDOR/ATLANTIC §18794/AG (18,88 Ready @
22 21 10 H KESHA Animal 308 g fy Emotion & Commotion
KEMOSABE/RCA 40305 /AMG {11.98] album eamns a 7%
g CARRIE UNDERWOOD i i THE NATIONAL
23 2 u E THARISTA NASHVILLE $5923/5MN (13.98) Play On _. ?:;T;:E:}:?r::un 48D 303+ (14.08 High Violet
VARIOUS ARTISTS | RIHANNA
4 17 12 m UHIVERSALEMISONY MUSIC 08844/CAPITOL (18.08) NOW 33 5,000 fast week). 62 46 [N chpner san 01373si0ums (19.90 Rated R M
e GODSMACK DAUGHTRY i
a_ % 1 n UNIVERSAL REPUBLIC 074236/UMRG (8.98) & The Oracle 84 72 m 19MACA 53T44/RME (18.98) & Leave This Town .
@ 33 21 [T} THE ROLLING STONES Exile On Main St. 7 52 Mﬁm{f‘;ﬂ‘ - still Standing @
27
28

A CLAY AIKEN -
e E STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE (138724/1GA (10.88) The Faine Mongter-(EF) Alengthy feature ar| |8 H DECCA 114240 (2.08) & Tried & True
JEWEL on NPR's “Weekend KEVIN RUDOLF
1l VALDRY JK02004 (3.98) Swest And Wild Edition” June 13 m CASH MONEY/UNIVERSAL REPUBLIC 014341 /UMAE (13.08) To The Sky
32 19 n AC/DC Iron Man 2 (Soundtrack) lifts the album with 98 84 m DRAKE So Far Gone (EP)
COLUMBIA BAS2*/SONY MUSIC (17.98 CD/OVD) & th h n,s |arg“t YOUME MONEY/CASH MONEY/UNIVERSAL MOTOWN 01 3456/UMRG (8.08
DEVO 2 & (hal EASTON CORBIN
@ m WARNER BROS 523975 (13.06) Something For Everybody percentage gain— B3 1m MERCURY HASHVILLE 013544/UMGN {10.98 Easton Corbin
E u THE BLACK KEYS 5. JUAN LUIS GUERRA Y 440
a‘ 28 15 WONESUCH 520266* ‘WARNER BROS. (15.08 Brothers Inu e 52 - CAPITOL LATIN 42453 (12 98 A Son De Guerra

L ;Icl:(ﬁJTBID':I‘.'RBA'!ECENDE:ML'H.-'ISLAHD Q13T1BI0IMG {9.98 My World (ep) M 54 3 gﬁu&;—%;gggﬁﬁgi 56110°/500Y MUSIC (11.98) Infinite Arms
% 2 K m’?f':’:;ﬂ_”?g"ﬂ”hﬁm BROS. {15.95) ® Crazy Love | EA o iwﬂ Elu'?ur:\snm Elsgves?u MUSIE (13.98) Batile Studies @
40 82 E DS (10.98) Dark Horse HI An Amazon HP3 a1 :&a‘ﬂ‘,‘dﬁfﬂlﬁf Vans Warped Tour 2010 Gompilation
| . concs MM fhesiun rscss 88N 4] 2 [ OURT YARO HouNDS Court Yrs Houncs
832 E EBLK.-IJCr-lIe:H'-(.-EIBs[13 98) The Element Of Freedom [ ::ll:n]tf;:altl:? & ol 51?{?35?59_-15”3.93] Funhouse M
m ;LTCEC?IBEU:LEUU?:I;I;&?EIBT?‘J':&PUHL'HNI:H {18.98) BINGO! 94% increase in i i n ;I-Ug:ran\;m?gn (13.88) & Tonight
Bl e E‘HJEA'?u%cLEHAsMEIFAJANMmﬁEHn;ELLPUM 014136/UMAE {13.98) Distant Relatives - 8 70 #ﬁf;ﬂﬁ'.ﬁ%?";’!gﬁwmn BROS. {10.98) Jason Derulo

e n JIMMY BUFFETT Encores

MAILBCAT 2120 EX (14.88)
JAHEIM
ATLANTIC B23THA/AG {18.98 Ancther Round

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers
TUEF GONGISLAND 422-845-2 1 010UME (13.98/8 98] &
a0y | THE XX

§ YOUNG TURKS 450* (14.88)

m TRAIN
3 3 COLUMBIA 0T736/S0NY MUSIC (1208 Save Me, San Franclsco

= LUDACRIS Battle Of The Sexes @
[ ]

2010, e5 Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved. McLACHLAN: RAPHAEL MAZZUCCO: GORILLAZ: JAMIE HEWLETT

DTR/EF JAM 0140304/10JMG {13.98) B8 T3 m

3 E SOUNDTRACK Glee: Season One: The Music Volume 1
20TH CENTURY FOX TW/COLUMBIA G4080/S0NY MUSIC (11.88)

TAYLOR SWIFT
816 MACHINE 0200 (18.98) &

90 75
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MERCYME KENNY CHESNEY

2 INWEOLUMELS 67708/SDNY MUSIC {13.98) The Generous Mr. Lovewell As the album’s first 120 121 BN 5in cssseisam 11,8 Greatest Hits Il
CLAY WALKER . i “Danil DEFTONES -

16 CuRg 79182 {18.98) She Won't Be Lonely Long single, “Dandng on 0 47 REPRISE 5118724 WARNER BROS, (1898 Diamaond Eyea

81 B0 ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater In Atlanta
SOUTHERN GROUND/ATLANTIC S23726/A8 (25.98 CO/DVD) &

Sigh No More

My Own,” jumps 12-7 :
’ s MUMFORD & SONS
onHot Dance Club = e m GENTLEMAN OF THE ROAD 0408*/ELASSNOTE (12.98)
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See Charts Legend on billboard biz for rules and explanations. &

BROOKS & DUNN Songs—hecoming @ JAMES TAYLOR "
s E ARISTA NASHVILLE 49922/SMN {13.58 #1s ... And Then Some her fourth straight 106 WARNER BROS. 78084 /RHING {11.98 Greatest Hits ¢
STONE TEMPLE PILOTS " : for) ROBYN
45 18 ATLANTIC 513418°/48 {18.98) Stone Temple Pilots ::gtl:] ;‘"gltehon : @ m KENICHIWATCHERRYTREE/INTERSCOPE 0144131164 (7.08 Body Talk Pt. 1 (EP)
LUKE BRYAN izcs ; ally—ine se ATTACK ATTACK!
35 54 B chpiroL sk sse2 (1850 Doin’ My Thing starts with 5,000 92 27 = BN wise 0z (1206 Attack Attack!
EMINEM and bows at No. 3 @ JOSH TURNER :
60 65 WEB/SHADY/AFTERMATHANTERSCOPE 012853 °16A (13.98) Ftelapse on Tﬂp El!tllﬂl‘lit 107 116 MCA HASHVILLE 013363/UMGHN (13.88 Ha"w"e
SOUNDTRACK Glee: Season One: The Music Volume 2 @ MICHAEL JACKSON
48: 140 m 20TH CENTURY FOX TW/CCLUMBIA 61705/50MY MUSIC (11.08) ® . Albums. 105 85 E MUJEFIC SBIBE/SONY MUSIC (14.98) Number Ones B
BROOKS ADUNN ... 46 COLBIECALLAT .....13 'TAKICRUZ.......... 0 T N -_ KINGS OF LN .10
THE BILLBOARD 200 ARTIST INDEX csisnooks . iss cAsTeG crowns 120 EAGLES............152 JUANGABREL ......196 HANSON ........... 43 CARDLE KING & JAMES
TR e T m?mmmm STEVEN CURTIS cm.nw.u Eﬂ‘:;,?é’%}‘?{éé'”fga wmmwmu;g JIMI (A ES] AYLOR M
ATTAGK ATTAGK] ... 88 THEBLACK KEYS ... 31  yacHAEL BUBLE ........ CHARICE . . REN 49,180 GELENAGOMEZ&THE I | e |
AGHC . eseocvene 29 MARTY J BUGE ... 928 033,185,197 KEWNY CHESNEY ... 83 MELBSAEIHEHDGE RECI::! .52 BIFANT SORROW ....166 LADY ANTEBELLUM s 68
B : Bog... . AT AN BUFFETT ... ..B9  EASTON COFBIN . ... 60 53 LADYGAGA......16,27
BULLET FOR MY MEANDA COSGROVE 109 T — I — 110 BOB MARLEY AND
VALENTINE ... 70 COURT YARD HOUNDS , 85 PEDRO FERNANDEZ . 158 o.oovoviovoaiss 81 ALAN JACKSON......105 MRANA LARIBERT 21 THE WAILERS ..., 91
COWBOY JUNKIES .. 169 FIVE FRIGER DEATH BUNSN'ROSES ... 140 MICHAEL JACKSON . LAURA BELL BUNEYY . 149 MAXIWELL .. 187
il Ll c | CREEUEM)ECLEAHW.&‘I‘EH PUNGH ........... 141 .00, 15? LCO SOUMDSYSTEM . 172 JOHN MAYER 83
ARG ANTHONY ... BROKENBELLS .. 114 Gy THE ELEPHANT , 157 ; 118 GOLTFORD ,........132 JAHEM ... LEDZEPPELIN . ... .167 TRAVIEMGCOV ... 67
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MERCURY 014330/I0JMEG {908

S ARTIST Title £
IMPRENT & NUMBER / DISTRIELTING LABEL (PRICE) =3
TAIO CRUZ Rokian:

JAY-Z

ROC MATION S20BEE*/AG (18.88) &)

The Blueprint 3

KINGS OF LEON

RCA 3271 2/RME {13.98) Only By The Night

The ArchAndroid: Suites Il And Il

7 1 H JANELLE MONAE
WONDERLAND/BAD BOY 512256/WARNER BROS. {13.98

ALAN JACKSON

U E ARISTA HASHVILLE G2560/SMN (11.88 Freight Train

SHINEDOWN
@ 116 85 ATLANTIC 571244/AG (18.98) The Sound Of Madness
: MUSE
‘w 97; 106 _HELIUM-3 521130* /WARINER BROS. (18.08) & The Resimni
108 % 77 E KID CuDI Man On The Moon: The End Of Day
DREAM ON/G.0.0.0 UNIVERSAL MOTOWN 013185%/UMRE (13.98) &
109 67 37 0 MIRANDA COSGROVE Sparks Fly

COLUMBIA 31049/50NY MUSIC (8.98]

121 78 ADAM LAMBERT

18/ACA S4501/AMG (13.88 For Your Entertainment

1 VARIOUS ARTISTS Heatin® Up: Cool Tunes For Hot Days

- RHIND CUSTOM PRODUCTS 8201 EX/STARBUCKS (12.88

L) 10182 ﬂ E?L?&Tﬁ?nﬁsamsa-ma;1&.9& Brand New Eyes
L o e Breakthrough
L AR m EﬁJgE'EHEhNﬂEEEESII;rI:\‘SIHL'SIE [i1.08) Broken Bells
(I s oo Y KETTH URBAN Defying Gravit
A 140 s 2 Do R et Learn To Live
Nz 8 5 }ﬁmcﬁﬂiﬂomu ® riilee
118 111 88 PHOENIX Wolfgang Amadeus Phoenix

LOYAUTE 0105 */GLASSHOTE {11.98)

| 145 122 CREEDENCE CLEARWATER REVIVAL
FANTASY 2*/CONCORD (17.94/12.98,

Chronicle The 20 Greatest Hits

e m CASTING CROWNS Until The Whole World Hears

BEACH STREET/HEUNIGN 10135/ S0NY MUSIC (11.98)

LIL JON

UNIVERSAL REPUBLIC 0M3715/UMRG (13.08 Grunk Rock

121 4

388 od o[ RIS Youne The Man | Want To Be
@ 152 08 II TENTH ALENUE NUBTH The Light Meets The Dark |
s 11 10 E ssv?oscﬂmnga? L';Escm MUSIC (11.98) ik
125 115 89 E e s fluae STRONGER withEach Tear
e n b?t?sppgium RAYTREE/INTERSCOPE 013380164 (10.98) La Roux
127 113 8 m um‘-xtsﬁlnspuaucu 31414/UMRE {10.98) Ocean Eyes
IR Cich e sme Antitogmatic
'u 119120 m !-RISI; Ii:EY\‘.EIE\‘EF.EEL MOTOWN T18774/UMRE (13.98) Tha Carter Il

JAMEY JOHNSON

MERCURY MASHVILLE 011237 /UMGN {13.98) That Lonesome SOI'IQ

@m-

Time Flies... 1994-2008

131)

OASIS
BIG BROTHER/COLUMBIA T3TAE*/SONY MUSIC {13.88

COLT FORD

ey 13 6 AVERAGE JOE'S 216 (14.04)

Chicken & Biscuits

YOUNG MONEY

133 124 9 £ASH MONEYUNWVERSAL MOTOWN (H3735/UMRE (13.98) We Are Young Money

TIM MCGRAW

CUR 79152 {18.98) Southern Voice

@ 174 164

3 SLASH
i 122 8 DIK HAYD 31433° {17.98) Slash

AGAINST ME!

185 M - SIRE 524438°/WARNER BROS. {13.98) White Crosses
CAGE THE ELEPHANT

137 130123 o AMRALUNE Head Cage The Elephant

138 103 67 AS | LAY DYlNG Powerless Rise

METAL BLADE 7 8B}

Jimi HENDFIIX

EAPERIENGE HENDRIKLEGACY 5 Valleys Of Neptune

B m=

Y MUSIC (11.98)

GUNS N’ ROSES
BEFFEN 001714 HTERSCOPE {16.98)

@ 160 143

Greatest Hits

FIVE FINGER DEATH PUNCH

PROSPECT PARK 50100* {13.08) & War Is The Answer

141 147 149 m

SOUNDTRACK

FOX 522421 /RHIND (18.98

142 114 86 fri Alvin And The Chipmunks: The Squeakquel

HANSON
3CG 11001 (15,08

Shout It Out

FRANK SINATRA
REPRISE 430657 WARNER BROS. (18.98

Mothing But The Best

@ 188 167 [
BLAKE SHELTON

!’-\- 157 169 H REPRISE/WARWER BROS. (NASHVILLE) 522642/ WMMN (B .98

Hillbilly Bone (EP)

Wicked

m ORIGINAL BROADWAY CAST RECORDING
i 146 125 DECCA BROADWAY 001682/0ECCA {18.98]

147 118 76 u THE DEAD WEATHER Sea Of Cowards

THIAD MAN 524033 'WARNER BROS. (1808

BREAKING BENJAMIN

] s m HOLLYWOOD 002398 (18.98) & Dear Agﬂnll'

148 120 119 1) LAURA BELL BUNDY

MERCURY HASHVILLE 013068/UMEN (11.88 Achin’ And Shakin

CHRIS TOMLIN _
SIXSTEPS G2E28/SPARRDW {17.98) i See The Morning
TIMMCERAW . ..., 13
SARAH MCLACHLAN ... .3
MERCYNE . LA

| on ] PUNCH BROTHERS .. 126

N&S & DAMIAN IR, GONG™
MARLEY ... .38 MARVIN SAPP

SAVING ABEL

BOB SEGER & THE SIL\'EH
BULLET BAND ... 161

BLAKE SHELTON

SHINEDOWN

MOTLEY GRUE FRUNK SMATRA

JASONMRAZ . ::m PLES .. SKILLET :
MUMFORD & SONS ... 65 MICTTITTNCTCo  GRACE FOTTER & SLASH. ... o
MUSE .............\07 JERSE¥BONE ..... 177 THE NDCTURNALS .. 55 SLEIGHBELLE ...

Data for week of JULY 3, 2010 For chart reprints call 646.654.4633
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The Starbucks-
exclusive compilation
features such oldies
a the No. 3 Bill-
board Hot 100 hit
“Green Onions™ by
Booker T. & the MG's
(pictured) and Ike &
Tina Tumer’s No. 17
single “A Fool in
Love.”

[ 131

The British rock
band’s second
greatest-hits set
starts with 4,000 in
the United States in
the same week it
arrives atop the
Official U.K. Albums
chart. On the latter,
it marks the eighth
fopper for the act
and the 900th No. 1
in the chart's
history.

Falling 113 slots
with a 71% decline
in sales, the trio’s
album owns the
largest positional
drop out of the top
30 since Taylor
Swift’s “Sounds of
the Season™ fell 122
spots on the Jan. 23
chart, falling from
No. 29 to No. 151.

Sale pricing on his
album at No. 51at
Family Christian
Stores enables the
set to re-enter the
chart with a 540%
gain. Additionally,
many Christian
albums see large
gains this week,
likely owed to
Father's Day gift
purchases and
discounts at Mardel
stores.

[ 151

After serenading
“The Bachelorette™
on the June 14
installment of the
ABC series with his
song “Brand New
Day,” its parent
album “Simple

180

LEE: T
POWER OF MADONNA
|05 B
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ARTIST
IMPRINT & NUMEER / DISTRIBUTING LABEL (PRICE)

Title

JOSHUA RADIN
@ MO + POP 001 (13.08) Simple Times
SELENA GCIMEZ & THE SCENE Kiss And Tell

HOLLYWOOD 002831 (18

WHITECHAPEL
METAL BLADE 14904* {1308 A New Era Of Corruption

@ m MORMON TABERNACLE CHOIR 100 Years: Celebrating A Century Of Recording Excellence
MOAMON TABERNACLE CHOIR 5038047 (29,98 CD/DVD) &

140 112 m THREE DAYS GRACE Life Starts Now

AVE 2625646 [13.98)
171 155

166 Get Off On The Pain

GARY ALLA
o H E:!IICHAEL JACKSON The Essential Michael Jackson

00

N
MCA HASHVILLE 013362/UMGN (10.98
| EPICILEGACY 94287/S01Y MUSIC (19.98)
192 141 n FONOVISA 354085/ UMLE (12.98) Amarte A La Aﬂllgua

PEDRO FERNANDEZ
167 170 -1/ VARIOUS ARTISTS

€ 1” WORD-CURB/PROVIDENT-INTEGRITY 14557/ EMI CME {17.98) WOW Hits 2010
160 176 146 |1 gElII'IIﬁII'A\‘F::_SAH\lNILILJE 011273*/UMEN (13.98) Love On The Inside
LR 304 gfm':g.tﬁiﬁ'ﬂﬁn.sw MUSIC {18.98/7.98) Tapestry
Rl 58 124 m E‘;ﬁm;ln' 45935%/50MF MUSIC (11.98) Congratulations
163 137 158 E f‘uﬂﬂ'ﬁ; sﬂcmzfuwc e The Twilight Saga: New Moon
i KRR :.Er:llﬂ:lr?;?agmwuc 5150234/AG [18.08) &) Twilight

_:.1'9_Q 173 137 m ﬁﬁf;?.ggﬂgmﬁ - The Ultimate Hits
188 76 148 [E) 'NFANT SORROW Get Him To The Greek (Soundtrack)

UNIVERSAL REPUBLIC 014385/UMRG {13.98

LED ZEPPELIN

187 195 SWAN SONG 313148/ ATLANTIC (19.98) & Mothership

peetd | THIRD DAY

ESSENTIAL 10853/S0NY MUSIC (17.98 Revelation

_@_@@

| ‘| COWBOY JUNKIES

L LATEMT 28/RAZ0R & TIE {12.98)

Renmin Park

R 175 15 m E‘T.EETJ:LIEI MOTO0/VALDRY (18.98) & Kesp On Loving You
171 135 103 n MELISSA EINEHINGE Fearless Love
172 108 58 'I;Eﬁﬁfl’fog‘gﬂ‘:“f;:sﬁ‘:"w This Is Happening
. 1’3 162 81 E::IT“EPRHIIS?EEIES'SJWARHEF. BROS. (18.98) & GCharice
QRN 16 {8 B2 005N oo o srowio 1350 Sex Therapy: The Session
R o7 ey S Daughtry
82 30 n Hseggghg;l:‘&“ﬁﬁjﬂﬂdﬂ_.. Sex And The City 2

3 ' OHIFNII!%IEI:IA[I;&?S?OADWAY CAST RECORDING Jersey Boys
178 102 62 :I;I;Eﬂo.hg:‘iﬂm(s E4811 {1 1.% 4TROOPS
179 142 183 E Eﬁcssc,ﬂ', UFOIZ‘B?HES_QE Unstoppable
112 a3 LY WYNONNA Love Heals: A Tribute to Qur Wounded Warriors

CRACKER BARREL 79183 EX/CURB ({11.88

N we-enter 135 BOB SEGE‘HO.& THE SILVER BULLET BAND Greatest Hits

CAPITOL 30334°

TOBY KEITH
| 0w no-universeL 627 (18,98

American Ride

SLEIGH BELLS

183 94 55 WEET 016%/MOM + POP (12 98) Treals
184 143 117 || VAMPIRE WEEKEND =
200 439 L] MICHAEL BUBLE i i

143/REPRISE 4A346/WARNER BROS. (18.08) &

MOTLEY CRUE

MOTLEY 3B0*/ELEVEN SEVEN (13.08) & Greatest Hits

MAXWELL

1” 191 144 COLUMBLA 85142/S0NY MUSIC {11,98) ® BLACKsummers'night
188 169 151 H EIECETI?:EL‘II;IGRUUP??% (13.80) Any Port In A Storm
o ] R o v
£ R sEH%mrETEMnmmmEnsccpE 581 *11GA (13.50/8.98 Curtain Call: The Hits
191 161 126 K[ LIFEHOUSE Smoke & Mirrors

GEFFEN 013753/1GA (13.08)

RE-ENTRY “ EAGLES

WARNER STRATEGIC MARKETING 73871 (25 .08} The vel'y Best Of The EEQ'ES

|| JASON MRAZ 7
RE-ENTRY | 86 FTLANTEC AAGEGE /A (1800 We Sing. We Dance. We Steal Things.

§ EDWARD SHARPE & THE MAGNETIC ZEROES

178 161 cuuMurm.mnm 642*VAGRANT {13.98

Up From Below

Amazin’

s o n SLIP—N sLml: 32567 (18,98

JUAN GABRIEL
RE-ENTRY | 3 FONOVISA 354514/UMLE (11.98

Juan Gabriel

WL MICHAEL BUBLE

@ 143/REPRISE 100313 WARNER, BROS (18,98 Call Me Irresponsible

VARIOUS ARTISTS
196 159 WORD-CURB/EMI CMGVERITY B24420L6 (14.08)

WOW Gospel 2010

Times" re-enters ’ STEVEN CURTIS CHAPMAN
With 4,000 coples " MMM sovsuon s (1.3) This Momient
S
z SOUNDTRACK .
L . and a 976% increase. | 200 183 179 L] C0h ey naiot (1.0 Hannah Montana: The Movie
THE STEVE MILLER BAND . GLEE: SEASON OME: THE  GLEE: THE MUSIC, I T Nuwaa ....... 24
oeieniece AT MUSICVOLUMED ... 41 VOLUMES: JAINES TAVLDR . CARRIEUNDERWOOD . 23 NOW 34, ............
STONE TEHP!,EPI.O‘I‘S.A? GLEE: SEASON OOE: THE TENTH AVERLIE NCATH . 1za KEITH UBEAN ... ....115 Nuwmmsm\ncm
SUGRRLAND . 60 MUSIC VOLUME 2 ... 50 ROBINTHICKE.......174 USHER .............13 THE USA: THE PATRIOTIC
THYLOR SWIFT .. .42, 188 GLEE: THE I 200 THIRD DAY 168 COUNTRY COLLECTION .
JOURKEY TO REGIONALS THAEE 0YS GRACE . 155 IR 52
[EP} . 7 VAMPIRE WEEKEND . 184  VANS WARPED TOU zmn

COMPLATION

WOW GOSPEL 2010 . .1QH

Go to www.billboard.biz for complete chart data
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3 B L ZAE THE ROLLING STOMES Exile On Main St .l

Title
E

LLTLTSI RouLRG STONESUNNERSAL REFUBLIC 014130° LIMAGUME {20.58)
CHRIS TOMLIN
SIXETEPS 12359/SPARROW (17.08
JOURNEY

COLUMEIALEGACY BSERQ/SONY MUSIC (13.08) &

a . BOB MARLEY AND THE WAILERS Legenc: The Bet 0 Bab Matey Sac The Wilers oy
TUFF GOMG/ISLAND 548904 ° /UME (13.98/8.98) &

7 JAMES TAYLOR
'WARNER BROS. 78084/RHIND (11.88

8 I MICHAEL JACKSON
MUIEPIC EBISE/SONY MUSIC [14.98)

Hello Love |

Journey's Greatest Hits @

Greatest Hits 0

Number Ones g

KINGS OF LEON Only By The Night ' g

o RCA 32712/AMG (13.98
13 DARIUS RUCKER Learn To Live ]
CAPITOL HASHVILLE 85506 (18 98

“ . CREEDENGE CLEARWATER REVIVAL ~Chronicle The 20 Grealest Hits |
FANTASY 2*/CONCORD {17.98/12.98)

g . LIL WAYNE
CASH MOMEY/UMIVERSAL MOTOWN 011877 */UMRG (13.98)

16 JAMEY JOHNSON That Lonesome Song | gy
MERCURY NASHVILLE 011237%UMEN (13.98

0 ' GUNS N° ROSES
GEFFEN 001714164 {16.98)

Tha Carter [l 5]

Greatest Hits g

Nothing But The Best [}

6006:00-00- -

% . FRANK SINATRA
REFRISE 438652/ WARNER BROS. (18.98

15

ORIGINAL BROADWAY CAST RECORDING
DECGA BROADWAY 001682/DECGA {18.98)

CHRIS TOMLIN

SIKSTEPS 62828/SPARROW (17.08) &)
JOSHUA RADIN

MOM + POP 001 (13.08)

MICHAEL JACKSON

| EPIG/LEGALY B4287/S0NY MUSIC (19.98)

Wicked [}

-
B

See The Morning ®

Simple Times

The Essential Michael Jackson 2]

2
o1 . SUGARLAND

Love On The Inside a
MERCURY NASHVILLE 0112734/UMGN (13.88]

i . CAROLE KING
ODE/EPIC/LEGACY G5BS0/EONY MUSIC (19.98/7 08

o - SOUNDTRACK
SUMMIT/CHOP SHOP/ATLANTIC 51582346 (16.98) i

GARTH BROOKS

Tapestry Q
Twilight g

The Ultimate Hits 5]

20 PEARL 213 (25.98 CO/DVD) &

25 LED ZEPPELIN Mothership | gy
SWAN SONG 213148/ ATLANTIC {10.08) &
THIRD DAY Revelation
ESSENTIAL 10853/SOMY MUSIC (17
DAUGHTRY Daughtry gy

19/RCA BEHEL/AME (0.98) &

ORIGINAL BROADWAY CAST RECORDING Jersey Eoys n
RHINQ 73271 (18.98)

BOB SEGER & THE SILVER BULLET BAND Gratest Hits g
CAPITOL 30334 (16.98

MICHAEL BUBLE

143EPRISE 48946/ WARNER BROS. (18.98) &

18 ' TAYLOR SWIFT
BIG MACHINE 079012 (18.08) &

2 EMINEM Curtain Gall: The Hits a
SHADY/AFTERMATH/INTERSCOPE 005881*/1GA (13.08/8.98)

a3 . EAGLES The Very Best Of The Eagles 5}
WARNER STRATEGIC MARKETING 73871 (25 08)

34 JASON MRAZ 'We Sing. We Dance. We Steal Things. ]
ATLANTIC 44B5084/AG (10.98) &)
MICHAEL BUBLE
143/REPAISE 100313/ WARNER BAOS. (1688
STEVEN CURTIS CHAPMAN
SPARROW 86393 (17.98)
CHRISTINA AGUILERA  Keeps Gettin' Better: A Decade Of Hits
RCA B4970/AMG (11.98) &
2 MICHAEL JACKSON
EPIC/LEGACY 17986*/SONY MUSIC (17.98)
o7 . KATY PERRY
CAPITOL 04243* (12.98)

o . PINK FLOYD
CAPITOL 46001° (18.98/10.88)

29

2 It's Time g

Taylor Swift 4]

| Gall Me Irresponsible ]

This Moment

Thriller

One 0f The Boys [

Dark Side Of The Moon 6

% NICKELBACK All The Right Reasons
ROADRYNNER 618300 {16.96) @ Z
KUTLESS Strong Tower | gy

BEG 75391 (17.98) &

4 THE CURE
FICTION/ELEKTRA 523449 /RHIND (34 98

a0 .ECAGO Chicago [X: Chicago's Greatest Hits | g
RHING 73220 (12.98)
1 ABBA
! POLAR/POLYDOR §17007/UME (18.98)12.08)
a7 . BREAD
ELEKTRA BO414/RHINO (11.08

KID ROCK

TOF DOG/ATLANTIC 2905564046 (18.04) &)

AC/DC

EPIC/LEGACY BO207T*/S0NY MUSIC (11.88) @

BILLY CURRINGTON

MERCURY NASHVILLE 003550/ UMGH {13.98

46 JIM CROCE Photographs & Memories/His Greatest Hits ]
21 RECORDS/ATLANTIC 92570/RHIND [11.98/5 .98

o . MGMT
COLUMBIA 19512 /SONY MUSIC (9.98]

1 GREEN DAY
REPRISE 48777*/WARNER BROS. (18.08)

& s MICHAEL BUBLE
143, REPRISE 48376/ WARNER BROS. (18.08)

Disintegration

22:08¢32:0000::0002003::000

Gold — Greatest Hits 6]

Anthology Of Bread [

Rock N Roll Jesus B

a8 Back In Black @

Little Bit OF Everything gy

Qracular Spectacular ®

American Idiot a

858523002

Michael Buble [

The 2010 Tony Award winner for best musical, “Memphis,” rises 8-5
on Top Cast Albums with a 181% sales jump after a full week’s worth
of impact following the awards' June 13 (BS broadcast. The winner of
best revival of a musical, ““La Cage Aux Folles,” has yet to release a
cast recording. Ironically, the last time either category’s winner was
lacking an album at the time of its Tony win was in 2005, when the
first Broadway revival of “La Cage™ took home the revival trophy.
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Thank Me Later
i MRG

AL MOT

] 0 N LMRG
BREAKERS  Mojo

ra

M SARAH MCLACHLAN Laws Of llusion

ARISTA AMG

wa

1 SOUNDTRACK  Glee: The Music, Journey To Regionals (EF) 1
20TH CENTURY FOX TW/COLUMEIA /SONY MUSIC
i .JACK JOHNSON
BRUSHFIRE (UMRG
2 ! SOUNDTRACK
SUMMIT/CHOP SHOP/ATLANTIC /AG
THE GASLIGHT ANTHEM
SIDEOMEDUMMY
B.O.B B.0.B Presents: The Adventures Of Bobby Ray |47
REBELROCK/GRAND HUSTLE/ATLANTIC /AG &
SOUNDTRACK Glee: The Music, Volume 3: Showsloppers 1

=]

To The Sea

e

The Twilight Saga: Eclipse

@

American Slang e

5 20TH CENTURY FOX TV/COLUMBIA /SONY MUSIC 4
CHRISTINA AGUILERA Bionic

3 RCA /RMG g

. .m GAGA The Fame | 5
STREAMLINEKONLIVE/CHERRYTREE/INTERSCOPE /1GA

DEVO
WARNER BROS.

LEWIS BLACK

Something For Everybody

Stark Raving Black

COMEDY CENTRAL
14 14 33 ZAC BROWN BAND The Foundation 1
ROAR/BIGGER PICTUREMHOME GROWN/ATLANTIC /4G
e . CAROLE KING & JAMES TAYLOR Live At The Troubadour | 14
HEAR &
11 s | THE BLACK KEYS Brothers | 5

|_NONESUCH /WARNER BROS.

GORILLAZ Plastic Beach

bl 151 CAPTOL 8
THE XX s

bl ounc TuRKs 2

19 18 LADY ANTEBELLUM Need You Now | g

CAPITOL NASHVILLE

1
5 B . JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND ADJMG &)

My World 2.0

-

Animal

3

KESHA
21 2 KEMOSABE/RCA MG

Body Talk Pt. 1 {EP)

]

] - S
KONICHIWA/CHERRYTREEANTERSGOPE /1G4

USHER

LAFACENIVE /ILG

DIERKS BENTLEY

CAPITOL MASHVILLE

JOSHUA RADIN

MOM + FD

Raymond V Raymond

o

2 8
H el W Eol E WO

Up On The Ridge 20

Simple Times 159

|

0 TOP INTERNET"

e @i -= :
i GE BS ARTIST Title B2
| E= 5= F& IMPRINT | DISTRIBUTING LABEL =3

SARAH MCLACHLAN
ARISTA 55367/ RMG

TOM PETTY AND THE HEARTBREAKERS
REFRISE 523071

Laws Of llusion 5

Mojo 3

G & JAMES TAYLOR Live At The Troubadour | 44

C.

HEAR 32053 &
DRAKE Thank Me Later
YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 014325/ UMRG
THE GASLIGHT ANTHEM American Slang
SIDEOMEDLIMMY 1418*

2 CHRISTINA AGUILERA
RGCA BIZET4/AMG

. SOUNDTRACK Glee: The Music, Jouney To Regionals (EP) 10
20TH CENTURY FOX OLUMBIA T2878/S0NY MUSIC

! SOUNDTRACK The Twilight Saga: Eclipse |
SUMMIT/CHOP SHOP/ATLANTIC 523836/AG

SOUNDTRACK Glee: The Music, Volume 3: Showstoppers 14
20TH CENTURY FOX TW/COLUMEIA 7061 1/SOHY MUSIC

JACK JOHNSON
BRUSHFIRE 014286*/UMRG

o FE ROLLING STONES Exile On Main St.
PUNCH BROTHERS Antifogmatic g
NOMESUCH 521980/WARNER BROS. #

THE STEVE MILLER BAND
SPAGE COWBOY/LOUD & PROUD 617758,A0A0RUNNER

Something For Everybody

Eionic 9

w

w

To The Sea

-
e

&

BINGO!

«

000 :3¢-+-2-00:-0

WARNER BROS. 523975

GRACE POTTER & THE NOCTURNALS  Grace Potler & The Nocturnals
FAGGED COMPANY 002832/HOLLYWDOD &

JEFF BECK
ATCO 523605/RHIND
THE CURE

N & 8

Emotion & Commation

Disintegration

17 FICTION/ELEKTRA 523448 /RHING i
JEWEL Sweet And Wild

18 6 . VALORY JKD200A %
VARIOUS ARTISTS NOW 34

s

UNIVERSALEMISONY MUSIC £2171/CAPITOL

DIERKS BENTLEY

CAPITOL NASHVILLE B5410

e ] SOUNDTRACK  Glee: Season One: The Music Volume 2

_20TH CENTURY FOX TW/COLUMBIA B1705/SONY MUSIC

. CAROLE KING

RO 00 7/ LEGACY 65850/SONY MUSIC

BETTYE LAVETTE Interpretations: The British Rock Songbook

ANTI- E702M/EFITAPH

LADY GAGA

STREAMLINE KONLIVE/CHERRYTREE INTERSCOPE 011805 %/16A

SOUNDTRACK  Glee: Season One: The Music Volume 1/ g
20TH CENTURY FOX TW/COLUMBIA 54080/SONY MUSIC

Up On The Ridge
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ILIKE LIBRARIES:
MOST ADDED

TITLE

L ARTIST (IMPRINT/LABEL) USers. o gom.
b1 NOT AFRAID
EMINEM (WEB/SHADY, AFTERMATH/INTERSCOP
2 5 4 FINDYOUR LOVE
DRAKE (¥OUNG MOMEY/CASH MONEY/UNIVERSAL MOTOWN)
i OMG
|._§'_'..Il 2 n USHER FEATURING WILL.LAM (LAFACE/JLG)
12 ALEJANDRO

LADY GAGA (STREAMLINEMONLIVE/CHERRYTREEANTERECOPE)

5 CALIFORNIA GURLS
_ KATY PERRY FERTURING SHOOP BUGG (CAPIT0L)
15 YOUR LOVE IS MY DRUG
KESHA [KEMDSABE/REA/RMG)
5 LOVE THE WAY YOU LIE
EMIKEM FEATURING RIHANMA (WEB/SHADY/AFTERMATH/ANTERECOPE]
SHOW ME A GOOD TIME
DRAKE (¥OUNG MONEY/CASH MONEY/UNIVERSAL MOTOWH)

OVER
ORAKE (YDUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
10 ROCK THAT BODY
THE BLACK EYED PEAS (INTERSCOPE)
5 NOLOVE
. EMIKEM FEATURING LIL WAYNE (WEB/EHADY/AFTERMATH/NTERSCOPE)
1 UP ALL NIGHT
OAAKE FEATURING KICKI MIKAJ (¥ OUNG MONEY/CASH MONEY/UNIVERSAL MOTOWH)
2 25TOLIFE
EMINEM (WEB/SHADY/AFTERMATH/INTERSGOPE)
COLD WIND BLOWS
EMIKEM [WEB/SHADY/AFTERMATH/INTERSCOPE)
SPACE BOUND
EMIKEM (WWEB/SHADY/AFTERMATHINTERSCOPE)

The week's most-sireamed music videos on Yahoo! Music.

. EEE TITLE
33 $ ARTIST (IMPRINT/LABEL)
E !Tlx TOK
1 2 2 KESHA [KEMOSABE/RCARM I

2 1 2 ALEJANDRO
LADY GAGA |STREAMLINE/KONLIVE/CHERRYTREE/ANTERSCOPE
CAN'T BE TAMED
MILEY CYRUS (HOLLYWDOD)

; MNOT MYSELF TONIGHT
CHRISTINA ABUILERA (RCA/AME)

4 T
| |5 5 NEVER LET YOU GO
= JUSTIN BIEBER (SCHOOLBOY/RAYMOND BRALMISLANDADIMG)
> NOTHIN' ON YOU
B.0.8 FEATURIKG BRUND MARS (REBELROCK/GRAND HUSTLE/ATLANTIC)
BLAH BLAH BLAH
KESHA FEATURING 30H!3 [KEMOSABE/RCARMG
13 IN MY HEAD
JASON DERULO (HELUGA HEIGHTS/WARNER BROS.
1 CALIFORNIA GURLS
KATY PERRY FEATURING ENOOF DOGG (CAPITOL)
YOUR LOVE IS MY DRUG
KESHA (KEMOSABERCA/RMG)
PUSH PUSH
5 MASSIVE ATTACK
RICK] MINAJ FEAT, SEAN GARRETT (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWHN
5 OMG
USHER FEATURING WILL.LAM (LAFACE/JLG)
45 SWEET DREAMS
_BEYONCE {MUSIC WORLD/COLUMEIA)
20 GIVE IT UP TO ME
SHAKIAA FEATURIKG LIL WAYNE (EPIC)

. gr.-:fg% TITLE
% E=  ARTIST MPRINT | DISTRIBLITING LABEL)

WICKED
122 g RY CAST

o 4 232 JERSEY BOYS
ORIGINAL EROADWAY CAST RECORDING (RHING)
g AMERICAN IDIOT
THE QRIGINAL BORADWAY CAST RECORDING (REFRISE/WARNER BROS.
THE ADDAMS FAMILY
ORIGINAL BROADWAY CAST RECORDING (DECCA BROADWAY/IECCA)

A BROADWAYDECCA]

4 1
[ﬁf g 11 MEMPHIS: A NEW MUSICAL

ORIGINAL BROADWAY CAST RECORDING (DELAAF/RHIND)

§ oqg THE LION KING
ORIGINAL BROADWAY CAST RECORDING (WALT DISHEY)

5 | o FELA!
i GRIGINAL BROADWAY CAST RECORDING (KNITTING FACTORY)
7 0 AMERICAN IDIOT: SELECTIONS FROM THE ORIGINAL BROADWAY CAST RECORDING
ORIGINAL BROADWAY CAST RECOROING (REPRISE/WARNER BROS.
g 1ps 'N THE HEIGHTS
i ORIGINAL BROADWAY CAST RECOROING (GHOSTLIGHT/SH-K-BOOM/RAZOR & TIE)
1 EVERYDAY RAPTURE
4 SHERIE RENEE SCOTT (GHOSTLIGHT/RAIOR & TIE)
19 1 ALITTLE NIGHT MUSIC
d __2009 BROADWAY CAST RECORDING (PS CLASSICS/NONESUGH WARNER BROS
12 190 SPRING AWAKENING
ORIGINAL BROADWAY CAST RECORDING (DECCA BROADWAY/DECCA
NEXT TO NORMAL
ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT/SH-#-B00M/RAZOR & TIE)
15 75 BILLY ELLIOT: THE MUSICAL
ORIGINAL EAST RECORDING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP
14 234 MAMMA MIA!
ORIGINAL CAST RECORDING (DECCA BROADWAY,DECCA)
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AIRPLAY SALES DATA
MOKITORED BY COMPILED BY

II ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)

ARTIST Title Title
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE) The act also arrives
:#1 PCI"|I E‘E et Antifogmatic | :}b':lﬂ. lon H;':m H HGEEI:Eﬂng?&IE:BDNHLIn(;:?L.w Pushing The Envelope
. ms, one step
EDWARD SHARPE & THE MAGNETIC ZEROES : MIIKE SNOW "
7 45 R pi s e T Up From Below ahead of Steve - B (ovTown Tones* (14.96) Miike Snow |
THE READY SET ’ ! | Martin. The group is  NEVERMORE R "
SIRE/DECAYDANGE 523723 EX/WARNER BROS, (9.98 I'm Alive, I'm Dreamming |75 opening h:’:ﬂm:" - P02 cenTuRY MEDIA 868t (16.98) The Obsidian Conspiracy | _-l
IN FEAR AND FAITH , TIFT MERRITT
< RISE 104 {12.98) Imperial ﬁdmmﬁ dates - 23 3 Firasy 31965/CONGORD (18.9) See You On The Moon
{5 MATES OF STATE ) i SUmmer. m FOALS =
EJ MATES OF STATE DIGITAL EX 5,98 Crushes: The Covers Mixtape | TRANSGRESSIVE 875*/5U8 POP [13.98) Total Life Forever I
£
¥ FLORENCE + THE MACHINE DAVID CROSS
25 NIVERSAL REPUBLIC 0151 70/UMRD (15,98 Lungs - 34 sug pop se2 13 98) Bigger And Blackerer
88 BOYCE AVENUE =] E UFFIE " =5
%E UNIVERSAL REPUBLIC DIGITAL EX/UMAG (7.98) All We Have Left | ED BANGER/BECALSE 524367 ELEKTRA (13.92) Sex Dreams And Denim Jeans i !
22 , RENEE FLEMING 5 BAND OF SKULLS i
§§ E DEGEA [14186 (17.98 Dark Hope I8 g SHANGRI-LA 191027+ (3,88 Baby Darling Doll Face Honey |
;2: 2 R_EDE.SEMES'E‘B 5] The Black Dirt Sessions = 1 DJ Clay Presents: Book Of The Wicked: The Mootape Chapter 1 I [
Bl ' "NEON TREES Withthissel's S IV THE LIK
:% U yercury a1aaroranims oo Habits " debut at No. 2o Release Me .
is | DUE voclI " Contemporary Jazz i
18 TUNETONES 014271/UNE (8 88) & Due Voci Al pit n th |_FRENGHKISS 042* (12.98) Gorllla Manor | |
s MORCHEEBA . g e 4 35 TRAILER CHOIR TR EITBR B
5E2 PLAS DIGITAL EX (3.08 Blood Like Lemonade m‘;ﬂhﬂmﬂ;g;h SHOW DOG-UNIVERSAL 025 (7.06) G y Hook (EP)
BT ARIEL PINK'S HAUNTED GRAFFITI | lopl0seta m JULION ALVAREZ Y SU NORTENO BANDA [
ET:'JE: &._, AAD 3X15* (14.98) Before Today straight 1o debut in ASL/DISA 72155 1/UMLE {10.9¢ Ni Lo Intentes ! _[
BaF THE TEMPER TRAP N m SIDEWALK PROPHETS -
253 - 19 28 LIBERATION/GLAS SNOTE B0022/COLUMBIA {12 Conditions ! the region. E FERVENT/WORD-CURE ERTOU0/WARNER BROS. (0.98) These Simple Truths L
EEE e p'l(lNGDOM ?.,F SORROW Behind The Blackest Tears T 8 I,']i m:ﬂuﬁﬁgh‘g:g Matt Kennon | I
52k HELADSE 083" 054 B0) 2 BRI L1 i
i TROMBONE SHORTY EYES SET TO KILL
2 g; 9 VERVE FOREGAST 014194V {10.58 Backatgwn BREAKSILENGE 193 (12,98 CO/DVD) @ Broken Frames |
151 CRYSTAL CASTLES | PRINCE ROYCE
§§§ i | _FICTION/LAST GANG/LIES/UNIVERS AL MOTOWN 014374/UMRG (10.98) Crystal Castles § TOP STOP 30020;S0NY MUSIC LATIN (10.98) Prince Royce | l
= DELTA SPIRIT RASPUTINA
EEE - 8 2 pounpen 61a00s* (1408) History From Below [ e FILTHY BONNET 263006 {14.98) Sister Kinderhook =
-"5% DEADMAUS il 2 ., CRASH K ] i I
ES%' E MAUSTRAP 21 74/ULTRA (15 9 For Lack Of A Better Name | It's the vocalist's F5_CUSTARD/UNIVERSAL MOTOWN 012953/UMRG (12.8¢) Crash Kings |
st [N N YanorsK Nikki | secondtop 10onthe % 3 ASKING ALEXANDRIA Stand Up And Scream
a8 WE ARE SCIENTISTS ) Cassicl Crossaver mm JIMMY GONZALEZ Y EL GRUPO MAZZ . . =
léﬁlg E MASTERSWAN 01 {14.98) Barbara [\ Alhums chart as it FREDDIE 3060 (2,98} Mi Vida Sin Tu Amor | l
w2g KAREN ELSON bows at No. 4. The PAPER TONGUES
gé% - R IR0 MAN 493*7%1, (14.98) The Ghost Who Walks B s first released n ABM/OCTONE 013370/1GA (12.98) Paper Tengues
= | - ONE ESKIMO . . 2 KATHERINE JENKINS z i
E%E - DRSS sHangRI LA 101040* (9.98) One eskimO [ Em’"'m 143/REFRISE 522190/ WARNER BROS. (18.98) Beliove §
a5 s BRANTLEY GILBERT ngdom a year ago, - ;, ZUILL BAILEY .
i%é - SUM wenace JoEs 215 1408 Halfway To Heaven : peaking at No. 6 29 A TELARE 31978/GONGORD (17.98) Bagh::Gello:Suftas| |
i ', KUTT CALHOUN = ey o VVBROWN :
égg §| STRANGE 76/RBG {15.98) Raw And Un-Kutt there. 50 CAPITOL £8235 (12.08) Travelling Like The Light
Euz
323
]
Lo -4
et REGIONAL HEATSEEKERS “1 ALBUMS
ik TITLE ;
£:2 ARTIST (IMPRINT / FROMOTION LABEL). Up From Below Up From Below 'WEST NORTH CENTRAL]
E-E 3 1 LOVE LIKE CRAZY | Edward Sharpe & The Antifogmatic Edward Sharpe & The - =
P E BRICE (GURR _ Magnetic Zeros Punch Brothers Magnetic Zeros Punch Brothers
LRe TEACH ME HOW TO DOUGIE
4 EEREE ToAct ME How To PACIFIC EAST NORTH CENTRAL NORTHEAST I Edward Sharpe & The Magnelio Zerose
g;g SHARK IN THE WATER Up From Below
183 2 vV BROWN (CAPITOL) The R
£s ANOTHER WAY TO DIE ,m:m:jﬁ Set
g ;2 (REFRISE) " Mates Of Stat
o . WAVIN' FLAG % a ate
E;g KNAAN (A &NDETONENTERSCOPE) . Crushes: The Covers Mixtape
EID 5 10 HOLD YOU (HOLD YUH) Kutt Calhoun
95 § i GYPTIAN (VF) Raw And Un-Kutt
Syl g ANIMAL i -
EEE | 3" NEON TREES ME) ; ::':;?: And Faith
- 143
gg‘-‘}. BOBBY BRACKINS FEATURING RAY J (TYCOON STATUS/UNIVERSAL REPUBLIC) MII'!dI Abair
5%5' ; LAY ME DOWN In Hi-Fi Sterea
52 % ['1 THE DIRTY HEADS FEATURING ROME (EXECUTIVE) Trailer Ghoir
%H 7 9 KEEP ON LOVIN' YOU Off The Hillbilly Hook (EP)
a2 STEEL MAGNOLIA (BIG MAGHINE] Frorence £ The Macting
zad .. YOURE THE ONE I g
i E 5 (M oowoRa (50 50 DEFMALACO)
ist - 11 13 MINA BONITA l One eskimO
244 CHIND ¥ HACHD (MACHET MUSIC LATING) One askimO
o m SPENDING ALL MY TIME
g 45 AARON FRESH (NCREDIBLE/DEF JAMADIMG)
Wis OUR GOD O l
§ £ CHRIS TOMLIN (STKSTEF oG} | i
5 Eg NIGHTMARE Punch Brothers
3 g'g AVENGED SEVENFOLD (HOPELESS/WARNER BROS | A
Hl ;, HARD IN DA PAINT
22E WAKA FLOCKA FLAME (1017 BRICK SQUAD/ASYLUM/WARNER BROS ) Antifogmatic Antifogmatic Dark Hope I ::pii%}““d Faith
2dig WHY WOULD YOU STAY? i -
igg KEM OTOWN) Punch Brothers Punch Brothers Renee Fleming I ﬁfmﬁm&mmm
ngf WE'LL BE A DREAM SOUTH CENTRAL SOUTH ATLANTIC MID-ATLANTIC
X WIE THE KINGS DEMI LOVATO {5-CURVE) _Kr, Jenny Oaks Baker
EE ALL OR NOTHING & Than sings My Sou
afl B ~_THEORY OF A DEADMAN ) DJ Clay
éié mﬁugll#;nfufﬁm [HASHVILLE}) )y et Pl e ke (e Mok Ol
: ;@ QJGE;‘THEH'S[[QE'QHE ONLY WAY HE KNEW HOW) PROGRESS REPORT i e Cteomc
g‘;“;‘ - 195 STAND BY ME Dangerous Muse, “I Want It All” i Too Slim And The Taildraggers
4§ . :&:Eu.:térg;gas:'.no" The electronic/rock duo (Tom Napack and Mike Furey) rises 48- £rse o bined
£ M— p ; Kutt Calhoun
g55 THE TEMPER TRAP (LIBERATION/GLASSNOTE/COLLMEIA) 39 on Hot Dance Club Songs with the Bloodshy & Avant-produced Raw And Un-Kutt
ET BACK UP “ FETY) 1 P et
4§§ - 20 6 ?mvm (FOCREFH'.(.;NT.-EMI o} | Want It AlL” It's the first single from the pair's debut full-length I The Ready Set
a8 E OPPOSITE OF ADULTS studio album due this fall. f'm Alive, fm [
CHIDDY BANG (VIRGIN/CAPITOL) Mates Of State
Crushes: The Covers Mixtape

Data for week of JULY 3, 2010 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 4
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B0I-10A (M. MATHERS L E RESTO.M SAMUELS, J EVANS M BURNETTE
BREAK YOUR HEART

T.CRUZETSMITH (T.CAUZFETSMITH,C BRIDGES

ROCK THAT BODY
DOLETTAWLLLAM M ENEIHT, FLIMAZEMOA J ADAMS A PINES
BULLETPROOF

B.LANGMAID E.JACKEON [E. JACKSON.B.LANGMAID

B WEB/SHADY/AFTERAMATH/INTERSCOPE

@0 MERCURYADIMG

The Black Eyed P
i R O L
La Roux

BIG LIFE/POLYDOR/CHERRYTREE/INTERSCOPE

MOTHIN' ON YOU
_THE SMEEDNGTONS (BSOS
HEY, SOUL Sl
M_TEREFE ESPIONAGE G.WATTENBERG (RMONAHAN E.LIND A_BJORKLUND
MY FIRST KISS
DR. LUKE,B.ELANCD (L.GOTTWALD B.LEVIN, S FOREMAN N.MOTTE]
RIDIN® SOLO
J.AROTEM (J.DESROULEALX J.R.ROTEM

@O REBELADLKGRAND HUSTLEATLANTIC

© COLUMEIA

30H!3 Featuring Ke$ha
@ PHOTO FINISH/ATLANTICRRP

B BELUGA HEIGHTS/WARNER BROS.

Shontelle
@ SAP/ERC/UNIVERSAL MOTOWN

IMPOSSIBLE
ARNTHOR {4 BIRGISS0M,1 WROLDSEN

NEED YOU NOW
PWORLEYL ADY ANTEBELLUM (0.HAYWOOD,G KELLEYH.SCOTT.LKEAR)
YOUNG FOREVER

BREAKEVEN

0.0°DONOGHUE, M.SHEEHANA. FRAMPTON.5.A KIFKER |D.0'DONOCHUE M SHEEHAN, & FRAMPTON.S. A KIFNER] @ PHONOOENIC/EPIC

Alicia Keys
@ MEKRMG

® CAPITOL MASHVILLE/CAPITOL

Jay-Z + Mr. Hudson
@0 ROC HATION

UN-THINKABLE (I'M READY
AMEYS K BROTHERS N.SHERIE (A KEYS A GRAHAM K.BROTHERS, JR. N.SHEBIE

CAN'T BE TAMED Miley Cyrus
ROCK MAFIA (M.0.H.CYRUS A ARMATO T.JAMES, M.POMPETIKI ENTA) ® HOLLYW0OD
RUDE BOY Rihanna
STAAGATE,AEWIRE (M.5 ERIKSEN, TE HERMANSEN,E.DEAN,M RIDDICK ASWIRE, A.FENTY) (@ SRP/DEF JAMADIMG

IN MY HEAD Jason Derulo
J.A.ROTEM [JDESROULEALX,J.R. ROTEM,G KELLY] @ BELUGA HEIGHTS/WARNER BROS
UNDO IT Carrie Underwood
_ M.ERIGHT |G UNDERWDOD K DIDGUARDIM FREDERIKSENLLARD) @ 15/4RISTA NASHVILLE
| LIKE IT Enrigue Iglesias Featuring Pitbull
REDOME {M.KHAYATE.IGLESIAS, L RICHIE A.C PERET) @ UNIVERSAL REPUBLIC
YOUR LOVE

Nicki Minaj
ASAL MOTOWN_

L AWANSEL J0.TMARAJ,A WANSEL D.FR
HAVEN'T MET YOU YET
B.ROCK 4.5 FOSTER, 4. CHANG, M. BUBLE]

ALL 1 DO IS WIN

AN,J.PHUBHES) @ YOUNG MONEY/GASH MONEY]

@ 143/REPRISE

1) HASTLAMA D) RHALED (K MKHALED G BRIDGES WRIBERTS ILG CBROADUS JR. T-PAIN ) MOLLINGS L MOLLEIGS) (@) WE THE BESTE)

THE HOUSE THAT BUILT ME

FLIDDELL M WRUCKE (T.ODUGLAS & SHAMBLIN)

Miranda Lambert
® COLUMEIA (NASHVILLE)

DYNAMITE Taio Cruz
DR LUKE.B.BLANCD (L GOTTWALD.K.S MARTIN.B LEVIN.B MCKEE.TCRAUZ) @ MERCURYIDIMG
OVER Drake

BOI-1DA, A4 KHAALIO (A GRAHAM, M. SAMUELS,N.BRONGERS)

YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

Justin Bieber
@ SCHOOLEOY/RAYMOND BRAUN/ISLANDADIMG

MNickelback

SOMEBODY TO LOVE

STEREQTYPES () YIPJ REEVES RADMULUS H.BRIGHT,J BIEBER)
THIS AFTERNOON

Fi. LANGE NICKELBACK,J. MOL (NICKELBACK A L ANGE,C. KROEGER) @ ROADRUNNER/RRP
TELEPHONE Lady Gaga Featuring Beyonce
FLJERHIKE LADI BAGA 5 G GERMANDTTA RAERKHS L DWNELS | FRANCLN S KNIWLES) (M) STREANLNE KOKLWE CAERAVTRES IKTERSCOPE
| MADE IT (CASH MONEY HEROES) Kevin Rudolf Feat. Birdman, Jay Sean, & LIl Wayne
¥ AUDOLF (K AUTIOLEJ KASHER,D CARTER B WILLIAMS ) SEAN ) SKALLER Fy LARDW) @ CASH MONEY/UMVERSAL REPURLIC
Jaron And The Long Road To Love
@ JARDNWOOD/UNIVERSAL REPUBLIC/BIG MACHINE
Shakira Featuring Freshlyground
@ EPIG/SONY MUSIC LATIN
Kesha
© KEMOSABE/RCARME
Timbaland Featuring Katy Perry
MOSLEY/BLACKGROUND/INTERSCOFE
Adam Lambert
© 19/REARME
Zac Brown Band
@ HOME GROWN/ATLANTIC/BIGGER PICTURE

PRAY FOR YOU

JLOWENSTEIN (J LOWENSTEIN, J BRENTLINGER)

WAKA WAKA (THIS TIME FOR AFRICA)
SIMEBARAK RIPOLLHILL (5| MEBARS RIPOLL.JHILLKOADIE.D.B E ICTOR.ZB.JEAN PALL)
TIK TOK

D, LUKE,B.BLANGO (K SERERTL.GOTTWALDB LEVIN)

IF WE EVER MEET AGAIN
JBEANT TIMEALAND (1 BEANT T MOSLEY,M BUSEEE]

WHATAYA WANT FROM ME

MMARTIN, SHELLBACK (PINKK.S MARTIN SHELLBACK]
FREE

K.STEGALL ZBROWN (2 BROWN)

| GOTTA FEELING

D.GUETTAFRIESTERER (W.ADAMS 4. PINEDA ) GOMEZ, & FERGLSON, D.GUETTA, FRIESTERER,

@ INTERSCOPE
THERE GOES MY BABY Usher
JIM JONSINRICD LOVE (RICD LOVE,J.G.SCHEFFER F ROMAND,D.MORRIS @ LAFACE/ILG
MY CHICK BAD Ludacris Featuring Nicki Minaj
THE LEGEMDARY TRAXSTER (0 BRIOGES,0 TMARAJS LINDLEY,D.0AVIDSON) @ DTP/DEF JAMADJMG

RAIN IS A GOOD THING Luke Bryan
J.STEVENS {L BRYAN.D.DAVIDSON) @ CAPITOL MASHVILLE
Brad Paisley

ISLEYG DUBOIS K.
LOVER, LOVER
D.BRAINARD,J.NIEMANN (D.PRITZKER)
UP ALL NIGHT
NOT LISTED (HOT LISTED)
BAD ROMANCE
REDOME LADY GAGA (N.KHAYATS G GERMANDTTA}
CRAZY TOWN
M.END¥X {R.CLAWSON,B.JONES)
HELLO GOOD MORNING
DANJA (RICO LOVE,FN HILLS M.ARAICA,C.J HARRIS, JR.)

Jerrod Niemann
B SEA GAYLE/ARISTA MASHVILLE

Drake Featuring Nicki Minaj

@€ STREAMLINEKONLIVE/CHERRYTREEANTERSCOPE
Jason Aldean

© BROKEN BOW

Diddy - Dirty Money Featuring T.I.

@ BAD BOY/INTERSCOPE

SHE WON'T BE LONELY LONG Clay Walker
_K.STEGALL (D JOHNSON,PO'DONNELL G GRIFFIN) @ CURE
LOSE MY MIND Young Jeezy Featuring Plies
_DRUMMA BOY {JW.JENKIN: AP CTE/DEF JAMADIMG

GETTIN® OVE!

D/SUETTA G SHORES SVEE F ST

(o]

Vi
LTI RED FO0.J C SHORES CWILLEF.

Go to www.billboard.biz for complete chart data

=
S TITLE Artist & ==
& PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL 55 ig
CALIFORNIA GURLS Katy Perry Feat. Snoop Dogg 1
GAINER / AIRPLAY WSS T e LT P T T T2 T—
oMG Usher Featuring will.i.am 1
WILLLAM {W.ADAME) B LAFACENILG
AIRPLANES B.0.B Featuring Hayley Williams 2
AUEK 4 KIDFRANK E (B R SIMMONS, JR JFRANKS A GRANT.LDUSSOLUETT SOMMERS) @0 RESELADGK/GRARD HUSTLEATLANTIC
BILLIONAIRE Travie McCoy Featuring Bruno Mars 4
THE SMEEZINGTONS (TMCCOY,E.MARS PLAWRENCE A LEVINE} (@ NAPPY BOYDECAYTIAMCE/FUELED EY RAMEN/RAF
FIND YOUR LOVE Drake 5
HASKER,ND |
4
ALEJANDRO Lady Gaga 5
REDOME LADY GAGA (N.KHAYAT 5.6.GERMANOTTA] @€ STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
GREATEST COOLER THAN ME Mike Posner 8 |
LTSRN ETY s POSMER (M POSHER E HOLLIES] © JRME
NOT AFRAID Eminem 1

Taio Cruz Featuring Ludacris H 1

B.0.B Featuring Bruno Mars [ T

Train H 3

Jason Derulo g 45

17

Lady Antebellum 2

10

The Script W i

21
8
1

5

23
26
26

chael Buble o

DJ Khaled Feat. T-Pain, Ludacris, Snoop Dogg & Rick Ross gy o9

28
26
14

21
37
38
1

a7
10
42

The Black Eyed Peas [ 5 1

44
n
46
46
438

4_9J

Lady Gaga H :

51
34
53
35
55

Track is chart's top
Airplay Gainer for a
second straight
week, improving to
122.5 million
impressions,
according to Nielsen
BDS. It's the largest
audience sum for a
Capitol Records itle
since the Billboard
Hot 100 radio panel
was expanded to
include all formats
in December 1998.
The labels prior
high mark was
Chingy's “One Call
Away” (121.6 million
in April 2004).

As noted in For the
Record (see page 6),
apost-print
Teprocessing of
sales data by
Nielsen SoundScan
led to a reshuffling
of positions on last
week's retail-based
charts, including the
Hot 100. The maost
notable change on
this st was
“Alejandro™ reaching
the top five.

Singer/rapper places
four debuls on the
list, including the
top three entries for
the week. Three of
his new litles are
from his No. 1
album, while the
song at No. 57 was
concurrently
released exclusively
s a digital track.
Cumulatively, the
four debults move
161,000 downloads.

The song, whose
title is text
shorthand for “1
Love You,” gives
the California
rapper his inaugural
chart entry.
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AIRPLAY
MOKITORED BY

TITLE
PRODUCER (SONGWRITER)
RIDE

C.STEWART, THASH (C.PHARRIS THASH,C A STEWART,C.BRIDGES)

Artist
IMPRINT ; PROMOTION LABEL

Ciara Featuring Ludacris
@ LAFACE/LG

9 AM IN DALLAS Drak
NOT LISTED (MOT LISTED) @ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

EENIE MEENIE Sean Kingston & Justin Bieber
E.BLANCO (B.LEVIN K ANDERSON,C.C BATTEY,5. A BATTEY.). BIEBER M PALACIDS,E CLARK}] @ BELUGA HEIGHTS/EFIC

LOVE LIKE CRAZY Lee Brice
[.JOHNSON (0 JOHNSON,TJAMES) @ CURE
| NEVER TOLD YOU Colbie Caillat
K.CAILLAT (8.6 IARDI ). REEVES) FUBLIC

Lil Jon Featuring 30H!3
DA, LUKE.30HIE (J.H.5MITHL GOTTWALD,S FOREMAN,N.MOTTE W.HOLMES) @ BME/UNIVERSAL REPUBLIC

MISS ME Drake Featuring Lil Wayne

B 1A, M GHERES {8 GRAHAM M SANLELS, H.5HE IS DG ARTER, ILEDANARDS, D RCHARIEN () YOUNG MONEY CASH MCREY UNNERSAL MUTOWN

BEAUTIFUL MONST

ER Ne-Yo
STARGATE {5.5MITH.M.5.ERIKSEN, T.E.HERMANSEMN, 5 WILHELM) @ DEF JAMIDIMG

NEVER SAY NEVER Justi
THE MESSENGENS (# MESSINGER: N ATWEH | BIEEER.THARRELL L SWITH 0 RAMBERT|
TEACH ME HOW TC DOUGIE

C.FOWLERE.WEST (C FOWLER,C.GLEE C CHILDS E WEET)

ieber Featuring Jaden Smith
@ SCHOOLBDYRAYMDND BRALKISLANDIUMG
Cali Swag District

B CARITOL

GIMMIE THAT GIRL

M.WRIGHT {RAKINS,D.DAVIDSON, B HAYSLIF)
PRETTY GOOD AT DRINKIN' BEER
£ CHAMBERLAINS CURRINGTI £5)

Joe Nichols

@ SHOW DOG-UNIVERSAL
Billy Currington

@ ¥ NASHVILLE

SEX R Ludacris Featuring Trey

KAJUM (C.BRIDGES, THEVEREDN,T.SCALES, T.TAYLOR K. JOHNSON) @ OTP/DEF JAMADIMG
SHARK IN THE WATER V V Brown
TTYSPER, M SEPEHRMANESH (M. SEPENRMANESH TTYSPER) @ CAPITOL

FIREWORKS
NOT LISTED (NOT LISTED)

Drake Featuring Alicia Keys
@ YDUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

THE MAN | WANT TO BE Chris Young
J.STROUD (B.JAMES THICHOLE) ©® RCA NASHVILLE
THE ONLY EXCEPTION Paramore

R.CAVALLO.PARAMORE (H.WILLIAMS, J FARRQD) @ FUELED BY RAMEN/ATLANTIC/RRF

WRONG BAEY WRONG Martina McBride
0l

_ DLHUFFALMCBRIDE {5.B.LILES R
HALF OF MY HEART John Mayer
J.MAYER, S JORDAN {J.MAYER) @ COLUMEBIA
GLITTER IN THE AIR Pink
B MANN (PINK, B MANN) @ LAFACE/ILG
IF IT'S LOVE Train
G.WATTENBERG M. TEREFE (PMONAHAN,G WATTENBERG) ® COLUMBIA

| KEEP ON LOVING YOU

Reba
R.MCENTIRE, TBROWN (R DUNN.TMCERIDE) @ STARSTRUCK/VALDRY

I'M IN Keith Urban
O HUFFK URBAN (R.FOSTER,G MIDDLEMAN) @ CAPITOL NASHVILLE
WINNER Jamie Foxx Featuring Justin Timberlake & T .I.

JTIMBERLAKE, R KNOX [J.TIMBERLAKE R TADROS S, € FAUNTLERDY 1,C.J HARRIS, JR.) @ MG
ANOTHER WAY TO DIE Disturbed
O.DONEGAN,D.DRAIMAN, M WENGREN (DISTURBED) & REPRISE

WAVIN® FLAG K'Naan
MARS.FLAWRENGE | DAVAL} @ AEM/OCTONE/INTERSCOPE

LITTLE WHITE CHURCH

W KIRKRATRICK LITTLE BIG TOWH (K FAIRGHILD 'W KIFKPATRICK K SCHALPWMAN PEWEET.

Little Big Town
B CAPTOL NASHWLLE

NEIGHBORS KNOW MY NAME
TTRYLOR,PHAYES ) MCGEE (THEVERSON.TTAYLOR PHAYES)

Trey Songz
@ SONGBOOK/ATLANTIC

I'M BACK
TRACKSLAYERZ {C.J HARRIS, JR. D RANDALL.D.OUNCAN)

HOLD YOU (HOLD YUH)
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Tl
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Gyptian

OO VF

Usher Featuring Nicki Minaj
® LARACEILG

ANIMAL Meon Trees
T.PAGNOTTA [T.GLENN.T.PAGNOTTAE CAMPEELL) 0 MERCURYIDIMG

LIL FREAK
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DOUBLE VISION 30H!3
E.BLANGO,M.SOUIRE (M. SOUIRE B.LEVIN,5. FOREMAN,N.MOTTE) @ PHOTO FINISH/ATLANTIC/RRF

PRETTY BOY SWAG Soulja Boy Tell'em
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Lady Antebellum
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FARMER'S DAUGHTER Rodney Atkins
THEWITTR ATKINS {M.GREEN,B.HAYSLIRR AKINS) @ cuns

THIS AIN'T NOTHIN'
FO'DONKELL G MORGAN (G.DUBOIS KK PHILLIPS)

Craig Morgan
@ BNA

ALL ABOUT TONIGHT
S HENDRICKS (R.AKINS,B HAYSLIPD. DAVIDSON) @ REFRISE (HASHVILLE)/WIN

Blake Shelton

FANCY Drake Featuring T.I. & Swizz Beatz
SWIZZ BEATLM.SHESE {h. GRAHAMN SHESE M.SAMUELS K DEANAJOHNSINAZANT) @ YOUNG NONEY.GASH MINEYAINIVERSAL MOTDWK

MAGIC B.0.BE Featuring Rivers Cuomo
DR. LUKE {L.GOTTWALD,R.CUDMO, B R.SIMMONS, JR.) @ REBELROCK/GRAND HUSTLE/ATLANTIC
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Week and by a significant jump in radio airplay, “Cooler” climbs 9-6
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5 HOSNER on Hot Digital Songs with 142,000 paid downloads (up 42%), according e AT 14 24 COULD YOU BE LOVED

g4 to Nielsen SoundScan. On Hot 100 Airplay, the title jumps 21-17 (up KYLIE MINDGUE (FARLOPHONE/ASTRALWERKS/CAPITOL) BB MARLEY AND THE WAILERS (TLFF GO/SLAVVUVE)
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55 5 MY FIRST KISS
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27 4 I LIKE IT

5 NOT AFRAID
EMINEM [WES, SHADY/AFTERMATH/INTERSCOPE
25 1g THIS AFTERNOON
| _MICKELBACK (ROANRUNNER/RAP)
sy g WE'LL BE A DREAM
26

WE THE KINGS FEAT DEMI LOVATO (5-GURVE)
IF WE EVER MEET AGAIN
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GETTIN' OVER YOU
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2 8 THE ONLY EXCEPTION
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| 2 DYNAMITE
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TAIG CRUZ (MERCURY/IDIMG
2 KISSIN U
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@ m BEAUTIFUL MONSTER
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HALFWAY GONE
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m THE PERFECT MISTAKE
ARTEL (WIND-UP)

40 5 14 EENIE MEENIE

SEAN KINGSTON & JUSTIN BIEBER IEELLE& HEIGHTS/EFIC)

Katy Perry completes the quickest ascent to the top of Mainstream Top
40 in more than five years, as “California Gurls,” featuring Snoop
Dogg, 20oms 5-1in its sixth week on the survey.

The song logs the fastest flight to the list’s top spot since Gwen
Stefani's “Hollaback Girl” likewise reached No. 1in six weeks on the
May 21, 2005, chart.

With its 5-1 rise, “California Gurls,” which claims the format’s
Greatest Gainer award for the fourth time, posts the chart’s greatest
jump to No. 1since Mariah Carey’s “Shake It Off* also soared 5-1 on
the Sept. 24, 2005, tally.

“California Gurls” is
Perry's third Mainstream
Top 40 No. 1, following
“Hot N Cold” (three weeks
in 2008) and “Waking Up
in Vegas™ (two weeks in
2009). Snoop Dogg collects
his second leader, having
previously ruled for two
weeks, also as a featured
artist, on the Pussycat
Dolls’ “Buttons™ in 2006.
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LAY ME DOWN
THE DIRTY HEADS FEAT. ROME [EXECUTIVE

5 qg LAY ME DOWN
THE DIRTY HEADS FEAT. ROME (EXECUTIVE)
3 1 THE CROW AND THE BUTTERFLY
2 SHINEDOWN (ATLANTIC)
SAVIOR
% RISE AGAINST {DGC/INTERSCOPE)
5 {4 THISIS WAR
" _THIRTY SECONDS T0 MARS (IMMORTAL/VIRGIN/CAPITOL

1901
5 50 PHOEMIX (LOYAUTE/RED/GLASSNOTE

& 11 IN ONEEAR

CAGE THE ELEPHANT [DSP/JIVE/ILG)

10 1o LET ME HEAR YOU SCREAM
02TY OSBOURNE (EPIC
RESISTANCE

19011 24 st pievun-swannen aRos)

UPRISING
m 848 wyse L gwannen sas )

@

@ m LISZTOMANIA
PHOENIX (LOYAUTE/RED/GLASENOTE
m 15 5 NIGHTMARE
AVENGED SEVENFOLD (HOPELESS/WARNER EROS.
14 4 14 BETWEEN THE LINES
STONE TEMPLE PILOTS (ATLANTIC)
m 12 1 CRYIN' LIKE A BITCH!
|_GODSMACK [LUMIVERSAL REFUBLIC)
@ 16 12 YOU AND YOUR HEART
_INCK JOHNSON (BRUSHEIRE/UNIVERSAL REPUBLIC)
u 17 45 !WILL NOT BOW
BREAKING BENJAMIN (HOLLYWOOD)
DIAMOND EYES
18 18 12 DEFTONES (REPRISE)
m 12 2 YOUR DECISION
o sa SWEET DISPOSITION
51 THE HIGH ROAD
BROKEN BELLS (COLLMEIA;
1a YOUR BETRAVAL
BULLET FOR MY VALENTINE (JIVE/ILG
10 ANIMAL
MEON TREES (MERCLRY/\DUMEG)
0 FEEL LIKE | DO
| DROWNING POOL (ELEVEMW SEVEN)
'y STUPID GIRL (ONLY IN HOLLYWOOD)
\_SAVING ABEL {EKIDDCONRGIN/CAPITOL)
BAD COMPANY
FIVE FINGER DEATH PUNCH (FROSPECT PARK]
1g THE ROYAL WE
._SILVERSUN PICKUPS (DANGEREIRD)
1a STONED
PUDDLE OF MUDD (FLAWLESS/GEFFENINTERSCOFE;

NEUTRON STAR COLLISION (LOVE IS FOREVER)
MUSE (SUMMIT/CHOP SHOP/ALEWARNER BROS.

2 El e B s

15 LETTERS FROM THE SKY
©_CIVIL TWILBEHT (WIND-UP)
14 UNRAVELING
SEVENDUST (FEROS/LG
WILD AND YOUNG
~_AMERICAN BANG (5IREREPAISE
- OILDALE (LEAVE ME ALONE)
i KORN (ROADRLUNNER/RRF]
4 | WAS A TEENAGE ANARCHIST
AGAINST ME! (SIRE/REFRISE]
AMONGST THE WAVES
PEARL JAM (MONKEYWRENCH)
e LAST OF THE AMERICAN GIRLS
" _GREEN DAY {REPRISE)
4 ALL NIGHT LONG
BUCKCHERRY (ELEVEN SEVEN
16 KANDI
5 HERO
SKILLET [ARDENT/TNO/ATLANTIC
5 LAREDO
BAKD OF HORSES (BROWH/FAT POSSLUM/COLUMBIA
, HELL OF ATIME
HELLYEAH (EFIC)
| SHOULD HAVE KNOWN IT
TOM PETTY AND THE HEARTBREAKERS (REFRISE]
4 THE SOUND (JOHN M. PERKINS' BLUES)
SWITCHFOOT (LOWERCAZE PEQOPLE/CRENENTIAL/ATL ANTIC)
s HOME
'_ EDMARD SHARFE & THE MAGMETIC DERDES JFARFAK WRGRANT URIVEREM SERUBLI
5 TIGHTEN UP
THE BLAGK KEYS (HONESUGHWARNER BROS |
11 DIE BY THE DROP
THE DEAD WEATHER [THIRD MAM WARMER BROS.
LITTLE LION MAN
MUMFORD & SOMG (GENTLEMAN DF THE ROAINREDGLASSNOTE)
LESSON LEARNED
ALICE IN CHAIKS (VIRGIN/CAFITOL
KICK IN THE TEETH

Disturbed previews its fifth
studio album, “Asylum,” due in
late August, as “Another Way to
Die" enters Rock Songs at No. 8
(6.9 million in audience) and
Rock Digital Songs (see page 43) at No. 7 (23,000 downloads sold).
The track debuts on the Billboard Hot 100 at No. 81,
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NIGHTMARE
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o | WAS A TEENAGE ANARCHIST
~|_AGAINST ME! (5IRE/REFRISE.
14 BETWEEN THE LINES
STOME TEMPLE PILOTS [ATLANTIC)
‘5 YEAH YEAH YEAH
NEW POLITICS (RCA/RMG
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7 THE SOUND (JOHN M. PERKINS' BLUES)
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_THE DEAD WEATHER (THIAD MANWARNER BROS)
6| g HOME
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TITLE
ARTIST (MPRINT | FROMOTION LABEL)
YOU AND YOUR HEART
JACK JOHNSON (ERUSHFIRE/UNIVERSAL REPUBLIC

1 1 12
e 5 5 THE SOUND OF SUNSHINE
MICHAEL FRANTI & SPEARHEAD (500 BOD WAKX/CAPITOL|

H 4|/1g NEW MORNING
5 _ALPHA REV (FLYER/HOLLYWOOD

LOVING YOU IS EASY
O ::
¥YOU AND ME
5 HALF OF MY HEART

KANDI
4 32 ONE ESKIMD [SHANGRI-LA)
- o ;8 8 GARAH MCLACHLAN {ARIGTARMG)
| SHOULD HAVE KNOWN IT
_TOM PETTY AND THE HEARTBREAKERS [REPRISE)
E 811192 pavE MATTHEWS BAND (8404 RAGSRCARNE
o a 1g TAKE EVERYTHING
GREG LASWELL [VANGUARD
E 1) 5 JOHN MAYER (COLUMEIA)
20 THE HIGH ROAD
BROKEN BELLS (COLUMELA]

14 BREAKEVEN
! (PH MIC/EPIC
4 JUST BREATHE
-_PEARL JAM [MONKEYWRENCH)
o PLUNDERED MY SOUL
_THE ROLLING STONES (ROLLING STOMESUMEUNIVERSAL REPUBLIC)
KING OF ANYTHING
*_GARA BAREILLES [EFIC
15 ONE WAY ROAD
_JOHN BUTLER TRM {JARRAH/ATO
16 HOME
= [FAIRFAG AR ANT UNVERS AL REPUBLG)
10 STOP FOR A MINUTE
K CHARK (G
- TINY LIGHT
__GRACE POTTER & THE MOCTURNALS (FAGGED COMEANYHOLLYWDIO}
1s THE OUTSIDERS
NEEDTOBREATHE (ATLANTIC
& TIGHTEN UP
" |_THE BLACK KEYS (MOMESLCHWARNER BROS.
HEAD FULL OF DOUBT
THE AVETT BROTHERS {AMERICAN/COLLMEBIA
5 8 SAVE ME, SAN FRANCISCO

RICOPE)

TRAIN (COLUMBIA)
18 SONG AWAY
HOCKEY (CAPITOL)
IT'S GONNA BE

24 23
a' " WORAH JOWES IBLUE NOTE/CAPITOL)

2 18

Data for week of JULY 3, 2010

d 24 haurs 3 day, 7 days

orad 24 hours a day, 7

and Migksan Soundscan, Inc. All rights reservad

£ 2000, e5 Global Media, LLY

rock stations, including 57 ALTERNATIVE and 28 TRIPLE A p:
llboard. biz for rules and axplanations.

MAINSTREAM TOP 40, ADULT CONTEMPORARY, ADULT TOP 40: 122, 86 and B7 stations, respecti

a waak ROCK SONGS: 183 all-fon
clays 3 week, See Charts Legend on


http://ebook-free-download.net/

RIRPLAY

MONITORED BY

o

2

3

5

4

2]
L]
o
(s}
o
©
o
(-]
@
Q;.
@
D u
<
(15}
(16
@
o
([15)]
21
-
23]
24
(25

L TITLE
! ug% PRODUCER (SONGWRITER)

18 E!ﬂlﬁ HOUSE THAT BUILT ME
FLIDDELL M. WRUCKE (TOOUGLAS,A SHAMBLI

2

-~ |y

SALES DATA
COMPILED BY

Artist

IMPRINT & NUMEER / FROMOTION LABEL

Miranda Lambert 1
COLUMBIA

CRAZY TOWN
MKNDX (R.CLAWSON B.JONES)

Jason Aldean
@ BROKEN BOW

WATER
FROGERS (B.PAISLEY,C.DUBOIS K LOVELAGE)

Erad Paisley
@ ARISTA NASHVILLE

RAIN 1S A GOOD THING
JSTEVENS (L BRYAN,D.DAVIDSON

Luke Bryan
© CAPITOL NASHVILLE

SHE WON'T BE LONELY LONG
K. STEGALL (0. JOHNS0N,PODONNELL G GRIFFIN)

Clay Walker
@ GURB

UNDO IT
M.BRIGHT {C.UNDERWOOD. K. DIOGUARDI M. FREDERIKSEN.L L AIRD;
| KEEP ON LOVING YOU

R.MCENTIRE, TBROWN (R DUNN.TMCBRIDE)

Carrie Underwood
19/ARISTA NASHVILLE
Reba

@ STARSTRUCK/VALDRY

Jerrod Niemann

g

LAST
WEEK

7 WEEKS
AED

FRODUGER {SONGWRITER]

- UP ON THE RIDGE

Artist &=

IMPRINT & NUMBER / PROMOTION LABEL

Dierks Bentley

A 2% |_LR.STEWART (A.PETRAGLIA,D.BENTLEY) @ CAPITOL NASHVILLE

2 28 30 ROLL WITH IT Easton Corbin
C.CHAMBERLAIN {T.LANE.D LEE. | PARK ® MERCURY

3 - W 32 WAY OUT HERE Josh Thompson
| Up3.9 million WLKNOX, (). THOMPSOM,C BEATHARD, 0L MURPHY| @ COLUMBIA
auidience impressions FARMER'S DAUGHTER Rodney Atkins

4 (@39%), third single o THEWITT,R.ATKING [M.GREEN,B.HAYSLIRR.AKINS) @ CURE
4 L 32 9 GROOVY LITTLE SUMMER SONG ames Otto
from trio’s second J.OTTOPWORLEY (J.0TT0.A ANDEREON,C.CHAMBERLAIN) @ WARNER BRODS./WMHN

5 set draws Grealest 34 38 MAKIN' ME FALL IN LOVE AGAIN Kellie Pickler
Gainer and C.LINDSEY (K ROCHELLE J.T.5LATER.S. STEVENS) @ 1BNA

i SUNSHINE (EVERYBODY NEEDS A LITTLE Steve Azar

7 Airpower honors 4 S.AEAR..I.HEIBANK([S.AIDH.J.YOUNG'- * @ RIDE

with a 21-17 leap in

THIS AIN'T NO LOVE SONG

Trace Adkins

t0:00: 0000000

LOVER, LOVER :

U.BRAINARD, NIEMANN (0 PRITZKER) @ SEA GAYLE/ARISTA NASHVILLE 8 s fifth chart week. L MKNO (T.LANE, MARCEL,D.LEE @ SHOW DOG-UNIVERS AL
I'M IN Keith Urban g Neith Urban’s “Ym 33 % WHILE YOU'RE STILL YOUNG l\n!r:mlgf.arnery,r Gentry
0L HUFE URBAN (R FOSTER,G MIDOLEWAN) @ CAPITOL NASHVILLE. In” (No.9) s the _MLOID) (JCOLLINS, T MARTINWIDBLEY) © COLUMBIA
F Zac Brown Band IF | DIE YOUNG The Band Perry
K.STEGALL 2. BROWN (ZBROWN @ HOME GROWH/ATLANTIC/EISGER PICTURE 10 “I“"f 0!1'9' top 20 56|40 BWORLEY (K.PERRY) @ REPUBLIC NASHVILLE
LOVE LIKE CRAZY Lee Brice | title with fewer POUND SIGN (#7*1) Kevin Fowler
0L JOHNSOM (D JOHNSON, T JAMES ® CURE T iban 10 chart S DL.LMURPHY (0L MURFHY.J.COLLINS, TMARTIN) @ LYRIC STREET
WRONG BABY WRONG ) Martina McBride 11 weeks. 35 37 TELL Jake Owen
O.HUFFM MCBRIDE (5 B.LILES A.E.ORRALL B.WARREN B WARREN) D RCA JLRITCHEY (J.OWEN,D0.POYTHRESS J.RITCHEY) ® ACA
£ RS (R A BARSIED DAV yat] | | 2 (48 [0 1O oo mione amnaronn S Vaany
PRAY FOR YOU Jaron And The Long Road To Love 14 29 4 THE WORLD IS OURS TONIGHT Gloriana
JLOWENSTEIN (. LOWENSTEIN.J BRENTLINGER) @ JARONWODD/UNIVERS AL REPUBLIG/BIG MACHINE M.SERLETIC (M.SERLETIC.L ROBBINS, ). CATES) © EMBLEM/WARNER BRDS.BIGGER PICTURE
SMILE Uncle Kracker | CHILL! Blaine Larsen
RLCAVALLO (M SHAFER,B DALY.) HARDING.J BOSE] © TOP DOG/ATLANTIC/BIGEER PICTURE 15 B u LRITCHEY (B LARSEN.E M.HILL B0 DONNELL) ® TREEHDUSE
LITTLE WHITE CHURCH Little Big Town 16 41 44 45 AIN'T MUCH LEFT OF LOVIN' YOU Randy Montana
WHRHPATRICH LITTLE B3 TOWN (K FAIRCHLI W KIRKPATRICK K SCHALPALAN PSWEET,| WESTEROOK] B CATOLNASHMLLE JJOVCE [RMONTANA, | RAGSDALE) ® MERCLRY
AIR GREATEST OUR I(IND OF LOVE Lady Anilbellum w 45 4% SUMMER THING Troy Olsen
POWER|GAINER A ! - T.OLSEN {T.OLSEN B.HAYSLIPLYEARY] ® EMI NASHVILLE
WORK HARD, PLAY HARDER Grstchen Wilson 1g Texas-basedsinger/ ST o GIDDY ON UP Laura Bell Bundy
GWILSON,J RICH 5 CHANCEY (5.WILSON,J RICH \MCGEHE @ REONECK/C0S songwriter achieves M.EHIMSHACK (L B.BUNDY.J. GOHEN M SHIMSHACK) © MERCLAY
F SR (3o 0 AADRONL AN oot BN saree-vetrc  EEESAN SMOKE A LTTLE SMOKE BEhtrein:
THIS AINT NOTHIN' Cralg Morgen [ il s tird daried €0 @ 19 HERE COMES SUMMER LoCash Cowboys
PO'DONNELL,C MORG AH (C.DUBOIS.K.K PHILLIPS) @ BHA title since 2006 His J.ETEELE (J.STEELE 5 MINDR,C LUCAS FBRUST) @ STROUDAVARIIUS
PRETTY GOOD AT DRINKIN' BEER Billy Currington 2 prior best was a @ [ TRAILERHOOD Toby Keith

8. (T.JONES) i - . {TKEITH] W DOG-

. CHAMBERL AIN,B. CURRINGTON (T.JONE: @ MERCURY No. 47 peak in 2008 THEITH (THEITH ® SHOW DOG-UNNVERSAL
GET OFF ON THE PAIN Gary Allan " : 52 54 WILDFLOWER The JaneDear Girls
M WRIGHT,G ALL 43,6 DROMAN (B LUTHER,E JAMES | WEAVER) MEA NASHVILLE 2 with B“l‘!“'“*"‘“[ A JLRICH {5 BROWN M MGGEHE ) 5 STOVER) REPRISE/WMN
A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) Bucky Covington 3 Ever Made. | @ 47 5 KEEP THE CHANGE Darryl Warley
M.A.MILLER,D.OLIVER (L HENGEER, T.SHEPHERD. 5. WILLIAME) @ LYRIC STREET 4 A JBROWN K.GRANTT (J.EROWHN.0.WORLEY,FO'DONNELL) ® STROUDAVARIOUS
HARD HAT AND A HAMMER Alan Jackson 2 @ 8 5 I'M ALL ABOUT IT Randy Houser
K.STEGALL (4 JACKSON ® ARISTA NASHVILLE ; M WRIGHT,C AUDRETCH, Il (R HOUSER,E.M HILL,M.D. SANDERS) @ EHOW DOG-UNIVERSAL
TURNING HOME David Mail 25 @ 54 56 REAL James Wesley
FLIDDELL (K CHESHEY,5. CARUSOE) ® MECA HASHVILLE i N [ FRIZSELL,R.CLAWSON {M.COTY.J MELTON) BROKEN BOW

2l Bz Bl Ez E:Es ExEz BEeEaE e B
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F'3 | LADY ANTEBELLUM 7 BLAKE SHELTON e DIERKS BENTLEY Up On The Ridge
2 L N ChpiToL naSHWILLE 7702 (1p.0yy  TVeed You Now 2] | gk RERSEWRIER BF0S szpizwingagey HIDilly Bone (EP) APITOL HASHVILLE 25410 o
- - -

LAURA BELL BUNDY " ¥ PUNCH BROTHERS Antifogmatic
g i a 27 211 MERGURY 0139BBAMEN {11.92) Achin' And Shakin 5 o NONESUCH 521980/ WARNER BROS. i
1 : DIERKS BENTLEY " ; GARY ALLAN I | STEVE MARTIN e Crow: New Songs For The Five-String Banjo
¥ | GAPITOL NASHVILLE 55410 (12.88) Up On The Ridge s MEA R4SHVILLE D13362/uniGH (10.95) Gt Off On The Pain 2 e T T8 o shane si0e47+/ROUNDER
2 MIRANDA LAMBERT ; REBA CAROLINA CHOCOLATE DROPS Genvine Negro Jig
COLUMBIA BES4/SMN (12.98) Revolution @ a2 SHRSU MGy ez @ KEEP On Loving You @ 1 ° 2 18 oNESUCH 516895/ WARNER BROS.
é ' CARRIE UNDERWOOD | RASCAL FLATTS - DAILEY & VINCENT Dailgy & Vincent Sing The Statier Brothers
H 19/ARISTA NASHVILLE 49923/SMM (13.98) Piay on W %2 LYRIC STREET DOZ604 (18.5¢) Unstoppable I 1 B 3 20 GRAGKER BARREL 61064LROUNDER
'—1“7 daﬁg\'e.llioznoa oo Sweet And Wild 0 6 WYNONNA 1 e A TUE 0 00t it 6 8 & 3 ﬁf'ﬁ?:}ﬂ?&;ﬂfs Cherryholmes [V: Common Threads
= TAYLOR SWIFT | TOBY KEITH . i I TRAMPLED BY TURTLES Paloming
Z | BIG MACHINE 0200 (18.88) © Fearless B | 38 85 00 50w Dog-UNVERSAL 027 (18.98) Amsrican Ride 1 3 10 gnonan o7
£ gk:‘?;x‘;“";';ﬁ“ She Won't Be Lonely Long 32 29 fnglﬁlgie;rmﬁ‘lﬁncsﬁm Hannah Montana: The Movie Il 1 I:;![EEA%&.;“CS The lsaacs .. Neurally: An Almost A Gapped Gollction
5 ZAC BROWN BAND : GEORGE STRAIT o1 STEEP CANYON RANGERS Deep In The Shade
o SATHERN GRND LT : C PRSI S LNE * 38 MEA NASHVILLE [13173*/UMGN {13.98) Twang @ 1 ; o REBEL 1834 I
H BROOKS & DUNN HANK 11l VARIOUS ARTISTS Gloryland 2: Bluegrass Gospe! Classics
a ARISTA NASHWLLE 43922/5HN (13.58) #18 . A ThEN Soine 7 1 CURB 78178* {18.98) Rebel Within 4 @ TIME LIFE 25482 X u i
" LUKE BRYAN o i JUSTIN MOORE

B CAPITOL NASHVILLE 65833 (10.98) Doin’ My Thing fEdEY VALORY 0100 (10,98} Justin Moore 3
g 5oLy NOW Thate What|CallThe Uk a7 a7 | VARIOUS ARTISTS i NOWThatsWhaliCalCorylz 4
f gﬁﬂ)ﬁ?";‘n \:“?-B??E&': i Wide Open I 2 @ a4 40 ;ﬂ%"&&:‘;ﬂw“% American VE Aint No Grave 2 BETWEEN E BULLETS
H LEE BRICE DANNY GOKEY (@)
] CURK 78817 {18.98) Love Like Crazy 9 89 M ® 10/ACA B0554/SMN (11.98) My Best Days| 3 F R E E F R F I V E
3 GRS yesn sy ATerican Saturday Night | (1 || e Way Out Here S On Hot Country Songs, with
E SOUNDTRACK ERIC CHUFICH .. y :
5 FON/FON SEARCHLIGHT B1B4mEw wesT (170  Orazy Heart B il RS CAPITOL RASHVILLE 20810° (12.08) Carolina 4 “Free” rising 12-10, Zac Brown
£ LADY ANTEBELLUM :
: AR AASHICLE GaRRe 200 Lady Antebellum Il 1 69 The Reason Band becomes the fourth duo or
g EASTON CORBIN ; WILLIE NELSON . up to log five top 10 songs from
Pk MERCURY D13644/UNGN {10.36) Easton Corbin = o [ SHANGRI-LA 613280/ROUNDER (17.98) Country Music 4 gTC‘l)df lbg . P - gbcg
. - KENNY CHESNEY = DIXIE CHICKS i i = a ut album since the list an
5 BNA £5555/SMH (11.98) Greatast Hits Il 1 LN s e PIASE TheVery Best Of TheDhieCtids. 217 . ) .
5 JOSH TURNER o MERLE HAGGARD erployity Nicte RDscals i
i MCA NASHVILLE 013363/ UMGN {12.98) aywine 2 HAG/VANGUARD 7H035*/WELK {17.88) JAR WAL Am i 1990, The song gains 1.7 million impressions {9%). Since 1990,
z ALAN JACKSON KELLIE PICKLER s p
g ARISTA NASHVILLE 62560/SMM (11.98) Frelght Train 2 10/BHA 2201 1/5MN (11.98) & Kellie Pickler 1 just three other duos or groups started with five top 10s from a
2 KEITH URBAN . ; JOE NICHOLS et D il 7 ; 3 :
4 CAROUNASIILLE 676t 1658 Defying Gravity @ 1 SHOW D0G-UNVERSAL vi20s 130y O'd Things New 15 debut set: Dixie Chicks (in 1998-99) and Brools & Dunn and Di-
g CHRIS YOUNG MARTINA MCBRIDE amond Rio (both in 1991-92). Brown's group is the first act over-
% RGA 2281 B/SMN (10.98) The:Man:t Wand:lo:Be B RCA 34190/ (17.08) Shine 1 i ( ) ) P i :
s COLT FORD Chickon & Blscults 5 MARY CHAPIN CARPENTER 1 s "o o = all with five top 10s from a rookie album since Taylor Swift
E AVERAGE JOE'S 216 {14.98) 20E 431 133/ROUNDER {17.98] (2006). With 32,000 copies sold (up 8,000}, “The Foundation” is
g - . . pies sold (up 8,000), “The Foundation” is
3 ] Tim 7';"‘?%5?&\]" Southern Voice @ 1 a7 43 L DAVID MR s '™ About To Come Alive 18 .
g (L (103 2 Greatest Gainer on Top Country Albums (4-2).  —Wade Jessen
v
2

Data for week of JULY 3, 2010 |

For chart reprints call 646.654.4633

Go to www.billboard.biz for complete chart data | 45

More at ebook-free-download.net or magazinesdownload.com


http://ebook-free-download.net/

RAYMOND V RAYMOND L AFACE/IVE 61552006
5 PLIES
THE EN.D. INTERSCOPE 0128877/164 g
NAS & DAMIAN MARLEY
BATTLE OF THE SEXES TF/DEF JAM 014030*/10JMG
g op LIL WAYNE 2
REBIRTH CASH MONEY/UMIVERS AL MOTOWN 012727UMRG
T TR FEAS MNERSAL LTI DV RS

B.O.B
(GOOK AFFILITED BIG GATES/SLP-MH-SLIDEATLANTIC 52240586
ALICIA KEYS .

JAWUMNERSAL REAUELE 141 TG LWRG §

EMINEM

n&& SADE i
SOLDMER OF LOVE EPIC 63033* /SONY MUSIC L
MARVIN SAPP

17113] TREY SONGZ

2 13 USHER

.08 PRESENTS REEELADCK GRAND HUETLESTLANTIC 51B08 4G o |
THE BLACK EYED PEAS
THE ELEMENT OF FREEDOM MBK/J 4657 1*/RMG

+ 15 LUDACRIS P
RELAPSE WEE/SHAMYAFTERMATHANTERSCOPE 012063064

12 12 ERYKAH BADU
HERE | AM VERITY 53156/JLG

ANTIC 518794/AG

RIHANNA

RATED R SAP/DEF JAM 01373610IMG
4+ MONICA

STILL STANDING J 40398/RMG

DRAKE m
0 FAR GOWE (EF) YLISE WDWZH CASH MOMEX INNERSAL VOTOWR SR VRS 5
19 19 JAHEIM
ANOTHER ROUND ATLANTIC 522783/40
JAY-Z m
THE BLUEPRINT 3 ROC NATION S20856%/AG &
4 5 JANELLE MONAE
e 2
- 15 7 TONIBRAXTO
PULSE ATLANTIC 520268/45 &
53 27 MARY J. BLIGE
~ ©"_STRONGER WITHEACH TEAR MATRIARCH/GEFREN [137220C4

@ﬁ YOUNG MONEY

WE ARE LA 3 W
: ROBIN THICKE

E 2B 2 e

27 !FAXWELL

URERSL W w-ss-mmmm

LIL JON
CRUNK ROCK UNIVERSAL REFUBLIC 113715/UMRG

COLLMEL: ES142/5000 MUSIC & ﬁ

TRINA
AMAZIN' SLIP-N-SLIDE 32567 X
MICHAEL JACKSON E
MICHAEL JACKSON'S THIS IS IT MJERIC 7E067*/S0HY MUSC
TALIE KWELI + HI-TEK ARE REFLECTION ETERNAL
REVOLLTIONS F
EMINEM
RECOVERY

25 7

ALY
BBALL & MJG
TEN TOES BOWN GRAND HUSTLE 5128/E1
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Stores, “Transformation” by James Fortune
& FIVA re-enters Top R&B/Hip-Hop Albums
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sel's “I Trust You" spent 29 weeks atop Top
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Driven by promotion with Family Christian
Gospel Songs, peaked at No. 52 on Hot R&B/
Hip-Hop Songs and hit No. 21 on Adult R&B.
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DRAKE’S GREAT WITH ‘THANK’

After debuting early due to street-date violations last issue,
“Thank Me Later” rockets to No. 1 on Top R&B/Hip-Hop Al-
bums with 447,000, according to Nielsen SoundScan. The al-
bum’s gross is the largest for a solo artist since the chart con-
verted to its present, all-encompassing retailer format in
December. In its prior form the tally was compiled from a sub-
set of stores that specialized in R&B and rap music. Only
Sade’s “Soldier of Love” sold more in one week with the cur-
rent methodology when it moved 502,000 units in February.
As a result of Drake's big week the rest of the top 10 suf-
fers, as his sum is more than triple the combined sales of the other nine albums. Only two earned
increases: B.o.B at No. 3 (up 5%]) and Eminem at No. 9 {up 18%). The latter’s follow-up debuts
early at No. 31 and is certain to replace Drake next week.

—Raphael George

46 Go to www.billboard.biz for complete chart data

More at ebook-free-download.net or magazinesdownload.com

" g WHAT'S NOT TO LOVE
DOWELE (RT/E1
12 18.'_ LN THE MORNING

__URBAN MYSTIC FEAT. MOMA (3 0BE]

m BABYFATHER
SADE (EFIC/COLUMELA

a 13 BEAUTIFUL

WINIAN GREEW (E1)
-ﬁ 1 DON'T CARE
RAHEEM DEVAUGHN {1228/ JIVE/JLG]
ﬂ 17 g WE GOT HOOD LOVE
- MARY J. BLIGE FEAT. TREY SONGZ HGEFFENINTERSC

@ STATISTICS
| . _LYFE JENNIRGS {JESLIS SIWINGE ASYLUMAWARNER MUSIC GROU

1 ¢ SKIES WIDE OPEN
" _BRIAN CULBERTSON FEAT. AVANT [GRF/VERVE

@ TEST DRIVE
KEITH SWEAT FEAT. JOE (KEDAR
s - THE BEST IN ME
m 20 2_"_ MARVIN SAPP (VERITY/ILG
@ NOTHING
JANET (50 S0 DEFMALACD
05 3 LOVE ALL OVER ME
MOKICA [J/RMG]
ALL | EVER THINK ABOUT
CHRISETTE MICHELE (DEF JAM/IDJMG
4 LOVE LIKE THIS
_DONELL JONES (CANDYMAN)
TELL ME YOU LOVE ME
LEELA JAMES {STAX/CMG)

HOT RAP SONGS"™

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

2 o NOTHIN' ON YOU

B.0.8 FEAT, BAUND MARS (REBELROCK GRAND HUSTLE/ATLANT]

AIRPLANES
8,08 FEAT HAYLEY WILLIAMS (REEELROCKIEAAND HLSTLESTLANTIC)

YOUNG JEEZY FEAT. PLIES (CTE/DEF JAM/DIMEG)
6 16 ALL | DO IS WIN

DJ KHALED (WE THE BEST/E1
-ﬁ MY CHICK BAD
LUDACRIS FEAT. KICKI MIKAJ (OTP/DEF JAMADJMG]
8 9
n@ HELLO GOOD MORNING
_DIDDY - DIRTY MONEY FEAT, T1. (EAD BOY/NTERSCOPE]

SEX
LUDACRIS FEAT. TREY SONGZ (DTP/DEF JAM/IDIMG

12 g TEACH ME HOW TO DOUGIE
CALI SWAG DISTRICT (CAPITOL,

SAY SOMETHING
TIMBALAND FEAT, DRAKE (MOSLEY/BLACKEROUNDINTERSCOI

ﬂ“ s BILLIONAIRE

‘TRAIE MOCOY FEXT. SRUIND MRS AP B DECATOANCE FLELED B RAMEN P

GOT YOUR BACK
T FEAT. KERI HILSON (GRAND HUSTLE/ATLANTIC)

I'M BACK
T, (GRAND HUSTLE/ATLANTIG

NOT AFRAID
EMINEM (WEB/SHADY/AFTERMATHNTERSCOPE

13 1p SUPER HIGH

- RICK ROSS FEAT KEYD [MAYBACHSLIP-N-SLOEDEF JAMADJMG]
17 MISS ME
| DRAKE FEAT. LIL WIRYNE {YOLRYS MOMEN CASH WOREYLVERSAL MITCW
5 2 POWER
KAKYE WEST FEAT OWELE (ROC-A-FELLA/DEF JAM/IDIME;
- 17 3 BEDROCK
5 'YOUNG MOKEY FEAT. LLOYD (CASH MOREYUNNERSAL MOTOMMN]

PRETTY BOY SWAG
H HARD IN DA PAINT
WAKA FLOCKA FLAME {1017 BRICX SOUADASYLUMAWARKNER BROS
43

SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE
== P

20 1

1

BOBEY BRACAING FERT RAY J TVYCOOH STATUSURNERGAL
BEAMER, BENZ, OR BENTLEY
LLOYD BANKS FEAT JUELZ SANTANA (G UNIT)
SHE GOT IT MADE

PLIES (BIG GATES/SLIP-H-SLIDE/ATLANTIC

I'M SINGLE

LIL WAYHE (GASH MONEY/UNIVERSAL MOTOWN)

Data for week of JULY 3, 2010

5. 76 MAINSTREAM R&B/HIP-H
< Reflects the top rap titkes at Mains)

% 2N0, @5 Global Media, LI

ions. All ch

See Charts Legend on billboard biz for rules and ex|


http://ebook-free-download.net/

RIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclsen

Ml.t.l
IMPRINT / PROMOTION LABEL

BEAT IT UP Gueci Mane Featuring Trey Songz

Al ¥5,A,GRA 5 . SHEBIB ORUMMA BOY (R, DAVIS,C.GHOLSON.T.NEVERSON) @ 1017 BRIGK SQUAD/ASYLUM/MWARNER BROS
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Nicki Minaj earns the first top 10 by female rapper as a lead artist on Hot
R&B/Hip-Hop Songs in four years as “Your Love” sprints 17-9. Prior to Minaj,
Shareefa's “Need a Boss™ was the last top 10 single by a female rapper when it
peaked at No. 10 in the Oct. 21, 2006, issue. “Love” is Minaj's third top 10 after
guesting this year on Usher's “Lil Freak” (No. 8} and Ludacris’ “My Chick Bad”
(No. 2). Minaj also ends the female-rapper drought on Mainstream R&B/Hip-
Hop as “Love” jets 15-10. The last female-fronted top 10 rap track was Trina's
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R 15

OUR GOD
CHRIS TOMLIN SIXSTEPE/SPARROW/EMI CMG
ALL OF CREATION
MERCYME IH0

BEFORE THE MORNING
JOSH WILSON SPARROW/EMI CMG
HEALING BEGI

TENTH AVENUE NORTH REUNIDN/PLG
BEAUTIFUL, BEAUTIFUL
FRANCESCA BATTISTELLI FERVENT/WORD-CURE
WHAT FAITH CAN DO
KUTLESS BEC/TOOTH & NAIL

IF WE'VE EVER NEEDED YOU
CASTING CROWNS RELINION/PLG

HOLD US TOGETHER

MATT MAKER ESSENTIALIPLG
BETTER THAN A HALLELUJAH
AMY GRANT ANTY GRANT PROD./SPARROWEMI CMG
BORN AGAIN

NEWSBOYS INPOF
HEALING HAND OF GOD
| JEREMY CAMPBECTOOTH & NAIL

H. MORE LIKE FALLING IN LOVE
.u\son mr CENTRICITY
n.! I!E\II‘IIE ESSEHTI};L,-’I"LG
-. FORGIVEN

SANCTUS REAL SPARROW/EMI CMG

LOVE HAS COME
MARK SCHULTZ WORD-CURE

MY HELP DOMES FROM THE LORD
THE MUSEUM BEC/TOOTH & HAIL

GOD GAVE ME YOU
DAVE BARNES RATOR & TIE

FIGHT ANOTHER DAY
ADDISON ROAD M0

YOURS TO TAKE
JIMWY NEEDHAM |NPOP

COME AS YOU ARE

[ = ]
E! POCKET FULL OF ROCKS MYRRH/'WORD-CURE
-. EVERYTHING FALLS
FEE IND
mn POWER OF YOUR NAME
LINCOLN BREWSTER FEAT DARLENE Z5CHECH INTEGRITY

GREAT ARE YOU LORD
PHILLIPS, CRAIG & DEAN IND
(-2

NO MATTER WHAT
KERRI ROBERTS RELNION/PLG
STARRY NIGHT
CHRIS AUGUST FERVENT WORD-CURE
YOU'RE THE ONE
CHRIS AND CONRAD VSR
UNDONE

FFH 62

YOU CAN HAVE ME
SIDEWALK PROPHETS FERVENT/WORD-CLRE

SOME KIND OF LOVE

PHIL STACEY RELNION/PLG

AWAKE AND ALIVE

SKILLET ARDENT/ NG

YOUR LOVE IS A SONG

| SWITCHEOUY LOWERCASE PEOPLE/CREDENTIALIEM CMG.
CASTAWAY
CHAZEN M0
GREATNESS OF OUR GOD
MATALIE GRANT CLRE
SPEAK TO ME
REMEDY DRIVE WORD-CURE

SOMETHING HOLY
STELLAR KART D
OH, HAPPINESS
DAVID CROWDER BAKD SiXSTEPS/SPARROW/EM CMG

HERE IN THIS MOMENT
BECKAH SHAE SHAE SHOG

WAITING ROOM

JONNY DIAZ IO

ALREADY HOME

THOUSAKD FOOT KRUTCH TOOTH & NAIL

ANCHOR

SATELLITES & SIRENS WORD-CURB
REDISCOVER YOU
STARFIELD SPARROW/EMI CMG
AVALANCHE
MAKAFEST BEC/TOOTH & MAIL
NEW CREATION
LEELAND REUHION/PLG
SING ALONG

SIXTEEN CITIES CENTRICITY
FOR LOVE OF YOU
AUDREY ASSAD SPARROW/EMI CMG

BEAUTIFUL HISTORY
PLUMB GLRE

Bm LIGHT UP THE SKY
THE AFTERS IND

With 1,952 cumulative plays on the 58
stations Nielsen BDS monitors for Hot
Christian AC, tobyMac claims his second
straight leader, as “Get Back Up" steps 2-
1. He also led with “City on Our Knees,”
which spent the last of five weeks at the
summit in January.
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SKILLET

*_ AWAKE ARDENT/NO/ATLANTIC 2554 PROMDENTANTECATY [

CASTING CROWNS

LINTIL THE WHOLE WDRLD HEARS 3500 S73EE T RELGAT 0155 PROVDE-BTEGATY

TENTH AVENUE NORTH
THE IGHT MEETS THE DWAK FEUPACH 10144 PROVIDENT-SETEGAITY

MORMON TABERNACLE CHOIR

100 YEARS MORMON TABERNACLE GHOIR 5038092

VARIOUS ARTISTS

\WONW HITS 10 WORT-CURE PROVIENT-NTECRITY 426784 CMG

VARIOUS ARTISTS
WOW WORSHIP

SANCTUS REAL

FIECES OF A REAL HEART SPARROW G506/EMI CME

AMY GRANT
‘SOMEWEERE DOWN THE AOAD AMY CRANT PRONEPARIN 3680680 (MG

SARA GROVES .
FIREFLES AND SONGS SPONGEMD &7+ 2PROVTENT-NTEGRITY

PASSION

PASSION: AWAKENING SISTEPS/SPARRONY 71 7SEM CMG

THE CANADIAN TENORS

THE CANADIAN TENDRS DECCA 013509
MATTHEW WEST

SOMETHING T0 SAY SPARROW 4520/EMI CMG

DIAMOND RIO
THE REASON ¥ORD-CURB 887385

KARI JOBE

KARI JOBE INTEGRITY 4550,FPROVIDENT-INTEGRITY

NEEDTOBREATHE
51 RE
KUTLESS
IT 18 WELL BEC 7174/EMI CMG
SWITCHFOOT

HELLI HERFCAME LIWERAZE FEDPLE MTLANTICCREDENTL 4856 20 [

DAVID CROWDER BAND

CHURCH MUSIC SIXSTEPS/SPARROW 8515/EMI CMG

VARIOUS ARTISTS
SONGS 4 WORSHIP 50 INTEGRITY 24702/TIME LIFE
THE STATLER BROTHERS
THE GOSPEL MUSIC: VOLUME ONE GATHER 5034/EMI MG
. VARIOUS ARTISTS .
TOP 25 PRAISE SONGS 2071 GCLIMARANTIA) STRIHWORD-CUFE.

STEVEN CURTIS CHAPMAN
BEAUTY WILL RISE SPARROW 6516/EMI CMG

THE STATLER BROTHERS

THE GOSPEL MUSIC: VOLUME TW0O GATHER 6073EM CMG

MATT MAHER

ALIVE AGAIN ESSENTIAL 10906 PROVIDENT-INTEGRITY

MYCHILDREN, MYBRIDE
LOST BOY SOLID STATE 7307/EMI CMG
GAITHER VOCAL BAND
REUNITED GAITHER G044/EMI CMG
ISRAEL HOUGHTON

THE POWER OF ONE INTEGRITY 4551/ PROMDENT | NTEGHT\"

ELVIS PRESLEY
L] wmmﬁmmm CUSTOM MARKETRG ca:unmaza

. GUY PENR
BREATHE DEEP SEHUANTn’GnI'I'HER G052/EMI CMG

BRITT NICOLE
THE LOST GET FOUND SPARROW 2358/EMI CMG
GAITHER VOCAL BAND
BETTER DAY GAITHER 603 1/EMI CMG
SIDEWALK PROPHETS
THESE SIMPLE TRUTHS FERVENT BE7a00 WORD-CURE

IMMY NEEDHAM

TLIGHTS INPOP MG

HILLSONG

THE VERY BEST OF HILLSONG LIVE HILLSONG 2685EM ChiG

THOUSAND FOOT KRUTCH

\WELCOME TD THE MASOUERADE TOOTH & MAL 475LEM CMG

DAVE BARNES
WEHAT WE WO, WHAT 'WE SETFAZCR & TIZ b2 PROVOERT-MTEGAITY

FIREFLIGHT

iR THOSE WHO WAIT FLICKER 10000 FRIVIDENT-NTEGRTY

MERCYME
10 INO 4626/ PROVIDENT-INTEGRITY &)

POINT OF GRACE
NO CHANGIN US WORD-CURE 887924

DEMON HUNTER

PHIL WICKHAM
HEAVEN & EARTH IND 3903,PROVIDENT-INTEGRITY

RANDY TRAVIS
THAEE WOODEH GROSSES WARNER BACS 887520 ORD-CLRE

PHILLIPS, CRAIG & DEAN
FEARLESS INO 4506/PROVIDENT-INTEGRITY

THE LETTER BLACK
HAKGING ON BY A THREAD TOOTH & NAIL S&13EM CMG

BECKAH SHﬁ.E

Memphis native Ted Winn scores his first
solo top 10 on Hot Gospel Songs with “The
Lifter,” which rises 1110 in its rd chart
week. He was half of the Stellar Award-
winning duo Ted & Sheri, which rose to
No. 4 with “Celebrate” in May 2005.
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MY HELP COMES FROM THE LORD
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THERAPY
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YOUR LOVE IS A SONG
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LIVE LIFE LOUD
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THE ONE (I'M FIGHTING FOR)
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SALT AND THE LIGHT
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VARIOUS ARTISTS
WOW GOSPEL 2010 WIRD-CURE/EM CMENERITY 244216

HEZEKIAH WALKER & LFC
SOULED OUT VERITY 23487/LG

BEBE & CECE WINANS
STILL BAL 31105/MALACO

FRED HAMMOND
LOVE UNSTOPPABLE F HAMMONDVERITY 43341/0LG
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UST LOVE SPIRIT RISING 066/MUSIC WORLD
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THEY THAT WAIT

FRED HAMMOND FEAT. JOHN P KEE F HANMMONDAERTY LG :

| WANT TO SAY THANK YOU
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ALL | NEED
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GOOD NEWS
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THE LIFTER
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PRAYED UP

KAREN CLARK-SHEARD KAREW
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7 . DIRTY TALK
| _WYNTER GORDON BIG BEAT/ATLANTIC

7 g NOT MYSELF TONIGHT
_CHAISTINAAGUILERARCARME
3 5 DANCING ON MY OWN
ROBYN KONICHIVA/CHERRYTREE INTERSCOPE
49 PRETTY MESS
ERIKA JAYHE R
4y SETTIN' OVER YOU
DA GUETIA & (s WALLLS FEAT FEREE & LMFAD GUMASTRALASRS AT,
4 ALIVE
|_BOLDFRAPP MUTE
- ROCK THAT BODY
THE BLACK EYED PEAS INTERSCOPE
11 BEAUTY IN THE WORLD
|_MACY GRAY CONCORD/CMG
+ SHARK IN THE WATER
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ARTIST IMPRINT / PROMOTION LABEL
IF YOU WANNA FLY
~_VERONIGA I &

THE MORNING AFTER
STONEBRIDGE & DAYEENE 1&PITH
DIARY

TIKO COURY ELEVENTH

WILL YOU BE THERE?
3 ANDY BELL MUTE
CLAP YOUR HANDS
~_SIA JIVE/ILG
DEEP DOWN
_JDSH GABRIEL PRESENTS WINTER KILLS HAPITH
E 45 2 NEED YOU NOW
" _LADY ANTEBELLUM CAPITOL NASHWILLE/CAPITOL
14 NASTY BOY
i g JIPSTA PROVOCATIVE
- | ALLIGATOR
| - _TEGAM AND SARA VAPOR/SIRE/WARNER BROS.
SHINE
3 “_ BLACK GOLD RED BULL
M 7 | FEEL BETTER
i HOT CHIP ASTRALWERKS/CAPITOL
(0 | TOLD You SO
DERUT ST SIC WORLT
34 g FREAK
*_ESTELLE FEAT. KARDINAL DFFISHALL HOWE SCHODLTLANTIG
48 3 | WANTITALL
DANGEROUS MUSE SCARCE G0ODE
CALIFORNIA GURLS
KATY PERRY FEAT. SNDOF DOGG CARITOL
4 g EMORIO
SERGI0 MENDES CONCORD
43 g IFTHISIS LOVE
il - _LEAH DRISCOLL SEAN ROBERT
49 IN MY HEAD
JASON DERULD BELUGA HEIGHTS/WARNER BROS.

m LOVE DEALER
ESMEE DENTERS FEAT. JUSTIN TIMBERLAKE TENMANANTERECOPE
14 {g DUST IN GRAVITY
DELERIUM FEAT, KREESHA TURNER METTWERK

' BIG LOVE

SUZANNE PALMER STAR 69
m 37 5 BLACKOUT IN WONDERLAND

i JACKIE SIEBERT DAUMAN

3' IMMA BE
| __THE BLACK EYED PEAS INTERECOFE

4TH OF JULY (FIREWORKS)
KELIS WILL | AM/INTERSCOPE
WARNING

ANABEL ROMERD T5

® 6

7 HOT DANCE
AIRPLAY

!' TITLE
ARTIST IMPRINT / FROMOTION LABEL

i GETTIN' YOUu

5 CALIFORNIA GURLS
KATY PERRY FEAT. SHOOP DOGG CAPITOL
1 |12 STEREO LOVE
i EOWARD MAYA & VIKA JIGULINA CAT/LLTRA
5 4 JUSTLETGO
! REIKA ROBRING
14 5 DYNASTY
& i _ KASKADE FEAT. HALEY ULTRA
5 8 MEVER FORGET YOU
) MANIACALM FEAT. LALA RED STICK/STRICTLY RHYTHM
g9 15 HATE TO LOVE
ALEX SAYZ FEAT. EVI PARKER/NEXT PLATEAL
1y 8 HAPPINESS
ALEXIS JORDAK STARROC/ROC NATION/COLUMEIA
" YOUR LOVE IS MY DRUG
- _KESHA KEMOSABE/RCA/RMG

, g OMG
USHER FEAT, WILL.LAM LAFACE/ILG
13 19 SWEET DISPOSITION

THE TEMPER TRAP LIBERATION/GLASENOTE/COLUMEBIA
15 » DIRTY TALK
: 'WYNTER GORDOK BIG BEAT/ATLANTIC
13 3 WONT GO QUIETLY
1’1. a‘ EXAMPLE DATA
3 7 ALEJANDRO
_LADY GAGA STREAMLIENONUVE CHERRYTREENTERSCOPE
o0 3 HIGHER STATE
i ~_BAILEY FEAT. JODIE CONNOR [HGITRAXN/NEXT PLATEAL
BILLIONAIRE
TRAMIE MCCY FEAT. BRUND MARS ReP= BOHTECATHCEFUELED BY RANERRRP
DANCING ON MY OWN
PROBYN KONICHIWA/CHERRYTREEINTERECOPE
a1 4 KEEPUP
A HYPER CRUSH UNIVERSAL MOTOWN
. NATURALLY
k * _GELEWA GOMEZ & THE SCEME HOLLYWOOD
5 g BETTER THAN HER
MATISSE JIVE/ILD

ﬂm COOLER THAN ME
MIKE POSNER J/AMG
m 25 3 ALL THE LOVERS
KYLIE MIKDGLUE PARLOPHONE/ A5 TRALWERKS/CAPITOL

1?' HEARTEREAK ON VINYL
" _BLAKE LEWIS TOMMY BOY

®

m 23 5 RESTLESSNESS
. BASTIEN LAVAL FEAT. LAYLA ROBEINS
- 4 AIRPLANES
~ B.OE FEAT HAYLEY WILLIAMS REBELROCK/GRAND HUSTLE/ATLANTIC

For chart reprints call 646.654.4633
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SALES DATA
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ARTIST
TITLE IMFRINT & HUMBER / DISTRIBUTING LABEL

"2 ll MICHAEL BUBLE
CRAZY LOVE 143 W

3 VLT
HARRY CONNICK, JR.

_YOUR SONGS COLUMEIA 47228*/SONY MUSIC !
KEITH JARRETT / CHARLIE HADEN
JASMINE ECM 014231/UNIVERSAL CLASSICS GROUP |
NIKKI YANOFSKY
WIKKI DECGA 014138
MELODY GARDOT
MY OHE AND ONLY THRILL VERVE 012563*/VG I
FRANCIS ALBERT SINATRA'ANTONIO CARLOS JOBIM

| THE COWPLETE REPAISE... FRAKK 5 NATRA ENTERPREGES SIZRCONDIRD.
DIANA KRALL
QUIET MIGHTS VERVE 012433/V5 &

PINK MARTINI

SPLENDOR IN THE GRASS HEINZ 6*

MICHAEL BUBLE

MEETS WALV SUURRE GARDEN 143 RE°HE 51 TS WARNER BROE &)
NINA SIMONE

FRIENDS, FAMILY,FRENCH LESSONS 451 2546
FRANK SINATRA

SATRAC NEW YR AN ST, ENT SEFRE SXBIWARMER RO &)
BARBRA STREISAND

LOVE I5 THE ARSWER COLLMELS 43354/ 50RY MUSIC

JOHN PIZZARELLI
_ROCKIN IN RHYTHM: A TRIBUTE... TELARC 31921
PRESERVATION HALL JAZZ BAND

PRESERVATION PRESERVATION HALL 01°

GERALD ALBRIGHT
PUSHING THE ENVELOPE HEADS UP 31976/ CONCORD
THE STANLEY CLARKE BAND
THE STANLEY CLARKE BAND HEADS LIP 3161/CONCORD
JAMIE CULLUM
|_THE PURSUIT VERVE FORECAST/DECCA [13655°VG i
CHRIS BOTTI
_GHRIS BOTTI: IN BOSTON COLLAEW 38735/ S0HY MUSIC &
KIRK WHALUM
THE GOGPELACHOFONG .42 CRTER N T CRAS Y AL ES LSRR
JONATHAN BUTLER
50 STRONG MACK AVENUE 5143/RENDEZVOLS
SERGIO MENDES
BOM TEMPO CONCORD 31575

~ JEFF LORBER FUSION

MINDI ABAIR
IN HI-Fi STEREQ HEADS UP 31837/CONGORD

BOBBY MCFERRIN

- _VOCABULARIES EMARCY 014036/DECCA

KENNY G
SUPER HITS SONY MUSIC CUSTOM MARKETING GROUP 36252

 GROVER WASHINGTON, JR.
_GROVER LIVE G-MAN 54875/LIGHTYEAR

BONEY JAMES

SEND ONE YOUR LOVE CONCORD 30815 &
GALACTIC

YA-KA-MAY AHTI- E7002° [EFITAPH

TITLI

ARTIST IMFRINT | PROMOTION LABEL

3 B LU CHRISTIANE
e (11T Rick BRAUN ARTISTRY

JAZZ/

CLASIL

i ARTIST |
| TITLE IMPRINT & NUMEER | DISTRIBUTING LABEL

"2 ll ZUILL BAILEY
BACH: CELLO SUITES TFLS

LI TECONCOR
E. AX/YO-YO MA/I. PERLMAN
MENDELSSOHN SONY CLASSICAL 5 B/S0NY MASTERWRRS
GUITAR AMATEUR
GUITAR SEMIPRD GUITAR AMATEUR DIGITAL EX
GUITAR AMATEUR
UPZPRO GUITAR AMATEUR DIGITAL EX
JENNY OAKS BAKER
THEN SINGS MY SOUL SHADCW MOUNTAIN 5035941
THE PRIESTS
HARMONY RCA VICTOR 59825 AMG
GUITAR AMATEUR
GUITAR AMATEUR GUITAR AMATELR DIGITAL EX
NEW YORK POLYPHONY
TUDDR CITY AVIE 2186
-, ANDRE RIEU
__GREATEST HITS DENON 17764/5LG &
B. FLECK/Z. HUSSAIN/E. MEYER
THE MELODY OF RHYTHM £1 2024
L FETRENKLS. TRPCESH] ROYAL LNERFOCL PHILHARMOKIC CRCAESTRA
RACHMAKINGY AVIE 2182
i3 11 LIBERA

PEACE EMI CLASSICS 26478/BLG
s

YUNDI
CHOPIM: NOCTURNES EMI GLASSICS G4588/BLG

YUJA WANG
TRANSFORMATION

. KAUFMANNMAHLER CHAMBER ORCH.
MOZART/SCHUBERT/BEETHOVEN, WAGNER DECGA

1 » RENEE FLEMING
DARK HOPE DECCA 014186

3 2 DUEVOCI
DUE VOC! TUNETONES 01427 1/UME &

KATHERINE JENKINS
BELIEVE 143/REFRISE 527190/ WARNER BROS. |
4 g5 MORMON TABERNACLE CHOIRIDRCH. AT TEWPLE SOUKRE
' _MORMON TREERNACLE CHOIR 5035826

§ 38 JOSHUABELL

4 N
AT HOME WITH FRIEMDS 50N CLASSCAL X716 SINY MASTERIDRES :
- 5| 7 M.PATION WITH ORCH. FILARMONICA A TOSCANIN
|_MOKDO CANE IPECAC 118

8 55 DAVID GARRETT
DN GARRETT CECCA 112872 WERSAL CLASSICS GROLP

|67 SARAH BRIGHTMAN
L0 _SYMPHONY: LIVE IN VIENKA MANHATTAN 2168 1/BLG &)

' STING
m s IFON A WINTERS, WGHT CHERFITAEE (5 (729" (NERSAL (LRSELS GRIUF ®

2 4 MAYA BEISER
_PROVENANCE |MNOVA 778

mw THE IRISH TENORS
IRELAND RAZOR & TIE B308E
g {5 SERJTANKUNFEAT AUCKLAND PHLHARIIONIA ORCH.
ELET THE DEAD EYWPHONY 350 DAL STRME REPRISE S8 WARNER 3306 & |
1a 1 THE IRISH TENORS
THE VERY BEST... E1 2300

VAI DACAPO
SONGS OF DELIGHT MAXI MEDIA 014003/ DECCA

14 17

ARTIST

ITLE IMPRINT & HUMBER / DISTRIBUTING LABEL
CELTIC WOMAN
SNGS FROM THE HEART MANFUTTEN

BOSSA BLUE
CHRIS STANDRING ULTIMATE VIBE

RITMO DE OTONO

- _BERIE WILLIAMS FEAT. DAVE KOZ REFORM/ROCK RIDGE

WHAT CHA GONNA DO FOR ME

DARFEN RAHK FEAT WAYMAN TISDALE NUGROOVE

| TILL YOU COME TO ME

SPENCER DAY YONAS MEDIA/CONCORD JAZZ/CME

WILL'S CHILL

| DAVID BENOIT HEADS UP
TAKE ME THERE
JACKIEM JOYNER ARTISTRY
BE BEAUTIFUL
MIKDI ABAIR CONGORD/CMG
MAKE ROOM FOR ME

" _JOKATHAN BUTLER RENDEZVOLS

GOOD DAY
PETER WHITE FEAK/CMG
FUN IN THE SUN
|_STEVE OLIVER 50M
OH YEAH
'WALTER BEASLEY HEADS UP
BROTHER EARL
- _PAUL BROWK + MARC ANTOIKE FEAK/CMG
MR. MILLER
BRIAK BROMBERG 4RTISTRY

GO
BRIAK CULBERTSON GRP/VERVE

Go to www.billboard.biz for complete chart data
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SOUNDTRACK

LISTEN P THE OFFCIAL 2000 PR WORLD CU ALBUM E°C 72201 SOMY MISC
CELTIC THUNDER

TAKE ME HOME CELTIC THUNDER 013087/DEGCA
RODRIGO Y GABRIELA

1:11 RUBYWORKS 0080 /ATD &

7 g GOTAN PROJECT
TANGO 3.0 I¥A BASTAL 4EE*/XL

w

THE CHIEFTAINS FEAT. RY COODER
m BASSEKOU KOUYATE & NGONI BA
| SPEAK FULA NEXT AMEIANCE/LT / HERE REG 001*/5L8 POF
|| § 57 VARIOUS ARTISTS
PLAVING FOR CHARGE: SONGS ARDUND THE WORLD HEAR 37130 &
H FLAYNG FIR CHAWGE: LIVE PLEWG IR CHANGE HERR S1ETLCTINDTRD
11 7 KEOLA BEAMER & RAIATEA
BEAMER & RAIATEA STARSCAPE B335 MOLNTA
L ———
THE BEST OF THE BLACK MEGAFDRCE 61502 (%)
SOUNDTRACK
KOLOHE KAl
15 22 THIS I5 THE LIFE G0 ALOHA 1011
ANGELIQUE KIDJO

SAN PATRICIO HEAR 31321/CONCORD
VARIOUS ARTISTS
L - Eon—
JOUR KMITTING FACTORY 11
ﬁ 14 WIS OF IRELAKD: WELCOME HOME ELEVATION 003 EX (&1
OYD RAZOR & TIE 83062

49
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#1

4 22 NINA BONITA
CHIND Y NACHO (MACHETE,
3 |1 BACHATA EN FUKUOKA
JUAN LUIS GUERRA ¥ 440 (CAPITOL LATIN}
5 g DIME QUE ME QUIERES
BANDA EL RECODO (FONOWIEA)
s |2 AL MENOS
: ~_LA ORIGINAL BAKDA EL LIMON [FONDVISS)
s 17 LAPEINADA
CHUY LIZARRAGA ¥ SU BANDA TIERRA SINALOENSE (DISA)
g g Y COMO ES EL
MARC ANTHONY {SONY MUSIC LATING

14 12 NO PUEDO VOLVER
INTOCABLE (CAPITOL LATIN)

2

3

4

5

6

o

o

|| e
| .
41 11 (31 DILE AL AMOR

AVERTURA (FREMILUM LATIH)
@ % 3 LLILLE WAKA WAKA (THIS TIME FOR AFRICA)
LTI SRR FEAT FREGHVGROUND 950 MUSIC LA
ANDO BIEN PEDO
1372 g s RECADITOS (DISA)
TE PIDO PERDON
o 22 TITO "EL BAMBIND® {SIENTE)
3 TE RECORDARE
15 15. 1 EL TROND DE MEXICO (FONOYISAMUSIVISA)
@ 1 g MAS ADELANTE
LA ARROLLADORA BAKDA EL LINOK [DI54)
= o= CARITA DE ANGEL
[ 27. LARRY HERMANDEZ (MEMDIETA/FONOVISAMUSIVISA)

CUANDO ME ENAMORO
) FEATJUAN LU GUERRA | FHEFEA M1

MUSIC LATING)

14

GITANA
st B SHAKIRA (EFIC/SONY MUSIC LATIN)

. STAND BY ME
@- 18120 peunce novee (rop stop,

20 0 2 MIENTES

TU BOCA
CHAYANNE (SONY MUSIC L ATIN}
Q-
@ 25 7 AMARTE A LA ANTIGUA
i it PEDRD FERNANDEZ (FOMNOVISA)
' S0Y COMO NO S0Y
@' 215 DUELD (FONOVISAMUSIVISA)

CAMILA (SOMY MUSIC LATIN)
@
EL MALO
AVENTURA [FREMILN LATIN}
GUAPA
24 19 (M k6o TomRes (UNVERSAL MUSIC LATINO)
@ 31 10 QUIERE PA' QUE TE QUIERAN
DYLAND ¥ LENNY (SONY MUSIC LATIN

POR QUE ME HACES LLORAR?
JUAN GABRIEL (FONOVISA)

DIME UNA Y OTRA VEZ
EL CHAPD DE SINALDA (DISA)

27 A 1

D un

20 235 YTV

JULION ALVAREZ Y SU WORTEND BANDA (D1 A/A5L)
@ LETL I YEREATERO |
b MRSl JUANES (UNIVERSAL MUSIC LATINO
@ 2 4 ALEJATE DE MI
2 CAMILA (S0HY MUSIC LATIN)

@ 35 4 LA VIDA ES ASI

IVY QUEEN (MACHETE/UNIVERSAL MUSIC LATIND]
" Loco

JOWELL & RANDY (W MACHETE LUNVERSAL MUISK LATHO)

4» PISTIANDO BICHIS
LOS DIFFERENTES DE LA SIERRA (DISA

3 OMG
*_USHER FEAT. WILL.LAM [LAFACE/JLG)

]

JULION ALVAREZ (DISA/A5L)
5 ENPREPARACION
GERARDO ORTIZ (DEL/SOMY MUSIC LATIH
ALEJANDRO
LADY BAGA (STREAMLINEKONLIVE CHERRYTREEANTERSCOPE)
4 CUANDO CUANDO ES
JHOBIG & MAYIMAN (AN MACHETEUNVERSAL MUSIC LATING)
g9 EL ALAMO
LOS CUATES DE SINALOA (SONY MUSIC LATIN)

3 TUNO SABES QUE TANTO
CARLOS BAUTE [WARNER LATINA)

7 BREAK YOUR HEART
TAID CRUZ FEAT, LUDACRIS (MERCURY/IDIMG)
QUIERO QUE SEPAS
PESADD (DISA/ASL)
NINA DE MI CORAZON
LA ARROLLADORA BAKDA EL LIMOK [D154)

m EMPACA TUS COSAS
CONJUNTO PRIMAVERA (FONOVISA)
42 § DIME LA RAZON
ALEX RIVERA (SERCA)
45 3 ME HACE TANTO BIEN
| ALEJANORO FERWANUEZ (IMIVERSAL M
49 2 CONMIGO SIEMPRE
fLLLET L
MI AMOR ES POBRE
TONY DIZE FEAT. KEN-Y & ARCANGEL (SONY MUSIG LATIN)
NUESTRO AMOR SERA LEYENDA
ALEJANDRD SANZ [WARNER LATINA)
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Pesado shifts nearly 3,000 copies of “Desde
|a Cantina: Volumen II” to open at No. 3 on
Regional Mexican Albums and at No. 5 on
Top Latin Albums. On the latter list, the
album marks the group’s second-best debut
behind “Solo Contigo,” which opened at
No. 4 in the Dec. 6, 2008, issue.
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§='E§ ARTIST
s HE TITLE {IMPRINT / DIETRIBUTING LABEL)

MARC ANTHONY |
ICONOS SONY MUSIC LATIN 67402

ARTIST E

TITLE [IMPRINT | DISTRIBUTING LABEL) =
16 E ! PEDRO FERNANDEZ
AMARTE A LA FONCISA 54025 UMLE

5 JUAN LUIS GUERRA Y 440
A SON DE GUERRA CAPITOL LATIN 42483

2 PEDRO FERNANDEZ
AMARTE A LA ANTIGLA FOMDVISA 354085/ UMLE

- (LI JUAN GABRIEL
VTS JUAN GRBRIEL FONCVISA 35451 4UMLE

O -
N PESADO
il DESOE LA CANTINA: VOLUMEN N [ T2E8300UNLE )

AVENTURA
6 5 54 Ty (asT FREMAA LTI 00000 HUSIC LTI
° 8 19 CAMILA
81118 veuwae oe awan sony wusic Lamin soeer
8 Al LARRY HERNANDEZ
| LARRYWAKIA MENDIETAFONOVISA 570052/ UNLE
9 ol GERARDO ORTIZ
| NUHOY Wi MANANA DEL 6£924/SO0NY MUSIC LATIN
10 9 13 EL TRONO DE MEXICO
QUIERD DECIRTE QUE TE AMD FONCVISA 354EALALE
417§ DADDY YANKEE
| MUNDIAL £L CARTEL S0030/S0RY MUSIC LATIN

o VARIOUS ARTISTS
SUPER ESTRELLAS FOROVISA 354511UMLE
13 11 & TITO "EL BAMBINO" @

EL PATROM SIENTE 653883/LUMLE

CHINO ¥ NACHO

1 fiiah M HINA BOKITA MACHETE 014142/UMLE

DIA
A5 PI0I08 umiea o stor sooswsony wusic Lam
47 CHAYANNE

16 15 N0 HAY IMPOSIBLE S0MY MUSIC LATIN 61272

@ 2% JULION ALVAREZ Y SU NORTENO BANDA
|_MILO INTENTES ASL/OISA 721561/ UMLE

18 14 12 LOS TITANES DE DURANGO

19 18

e " EL GRAN COMBO DE PUERTO RICO
. SIN SALSA NO HAY PARAISD SONY MUSIC LATIN 0758
1o 55 WISIN & YANDEL
LA REVOLUCION 'WY/MACHETE 012067/ UMLE #
50 15 PRINCE ROYCE
PRINCE ROYCE TOP STOP 30020/S0NY MUSIC LATIN
JIMMY G Y EL GRUPD MAZZ
M| VIDA SIN TU AMOR FREDDIE 3060
945 |k CONJUNTO PRIMAVERA
EMPACA TUS COSAS FONOVIEA 354401/ UMLE
2 23 PESADO
DESDE LA CANTINA: VOILUMEN 1 DH5A 726553/ UMLE i#)
VOZ DE MANDO
DUELO
SOLAMENTE TU FONOVISA 35447 1/UMLE
LOS INQUIETOS DEL NORTE
FEBRERD 14 ROMANTICAS CATAPLLT DIGITAL EX
JENNI RIVERA
LA GRAN SENORA FONOVISA 354308/ UMLE

J-KING & MAXIMAN
L0 SUPER HEROES L ANA/MACHETE 014236/UMLE

31 LARRY HERNANDEZ
EN VIVD DESOE CLILIACAN MENDETA/ FIMDUISA STO050UIALE (%1 0
- LOS AMOS
BANDA LOS RECODITOS O
ANDO BIEN PEDO [NSA 721423/UMLE
SELENA
LA LEYENDA EMI LATIN O7S08/CAPITOL LATIN
LOS INVASORES DE NUEVO LEON
DEJATE LLEVAR SERCA 6008
JOWELL & RANDY
EL MOMENTO 'WHITE LICRWY, MACHETE 014355/ LMLE
TITO NIEVES
ENTRE FAMILIA ZMG 30021/S0NY MUSIC LATIN
ESPINOZA PAZ 0
YO ND CANTO, PERD LD INTENTAMOS ASLOISA 730251 UMLE (#1
THALIA
PRIMERA FILA SONY MUSIC LATIN 58091
LOS BUKIS
SERIE DIAMANTE: 30 SUPER EXITOS FONDVIZA 354230 LNE
MARCO ANTONIO SOLIS
MAS DE MARCD ANTONIO SOLIS FOROVISA 3542 18UMLE &+
EL TRONO DE MEXIGO
HASTA Mi FINAL FONOWISA 354315/ UMLE
BANDA EL RECODO DE CRUZ LIZARRAGA
ME GUSTA TODO DE T) FONOWISA 354304/LIMLE %
THE CHIEFTAINS FEATURING RY COODER
SAN PATRICIO HEAR 31321/CONCORD
LOS TIGRES DEL NORTE
LARRY HERNANDEZ 0o
16 KARCO CORRIDDS MENDETAFONOMES STOGTARLE
47 41 LOS TIGRES DEL NORTE 0
LA GRANIA FONDVISA 354192/UNLE & !
s ELCOMPASACRA: EL ULTIMO RAZO
 SEALBOROTO EL HORMIGUERD SONY MUSIC LATIN 6431
ANA ISABELLE
M SUENO UNIVERSAL MUSIC LATING 013050/UMLE
PEDRO FERNANDEZ
20 SUPER TEMAS: LA HISTORIA DE LOS EXITOS FONOWIEA
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Dyland Y Lenny return to the top five on
Latin Rlythm Airplay after falling 3-7-13 with &S
“Quiere Pa" Que Te Quieran,” as a version
of the track featuring Ivy Queen is now
contributing to its chart rank. The eight-spot
Jump is fueled by a 22% audience gain (1.6
million listener impressions).
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ARTIST E

TITLE {IMPRINT / DISTRIBUTING LABEL} &
MARC ANTHONY
IEONS SONY MUSIC LATIN B7402

7 JUAN GAERIEL
JUAN GABRIEL FONOVISA 354514/ UMLE

m PESADO
DESOE LA CANTINA: WOLUIMEN Bl D154 72653RLMLE &

- B

15
L]

9

LARRY HERNANDEZ
5 GERARDO ORTIZ
13 EL TRONO DE MEXICO
ONERD DECWRTE OLEE TE AMO FONDVISA 354484/LUMLE
5 VARIOUS ARTISTS
‘SUPER ESTRELLAS: COM L0S EXTTOG DiEL. WMBRTID FOMIVERA 35451 1 INLE
3 JULION ALVAREZ ¥ SU NORTENO BANDA
NI LD INTENTES ASL/DNSA 72155 1/UMLE
12 LOS TITANES DE DURANGO
11 TIERRA CALI
MALDITO AMOR VENEMUEIC UKNERSAL MUST LATI 53773 UMLE

@- m JIMMY GONZALEZ Y EL GRUPO MAZZ
M VIDA SIH TU AMDR FREDDVE 3060
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L BETWEEN THE BULLETS]
GABRIEL GAINS THANKS TO TV, DADS

The self-titled latest release by Juan Gabriel moves 3,000-plus copies to
jump 5-2 on Regional Mexican Albums and 12-4 on Top Latin Albums,
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13
17
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16
14
1

18

4 CONJUNTO PRIMAVERA
EMPACA TUS COSAS FONDVISA 354401/UMLE
PESADO
DESDE LA GANTINA: VOILUMEN 1 054 726653 ILE )
VOZ DE MANDO
CON LA NUEVA FEDERACION (154 721553, UMLE

29

DUELD

SOLAMENTE TU FONOVISA 35447 1/UMLE

1z LOS INQUIETOS DEL NORTE
FEBRERD 14 ROMANTICAS CATAPULT MIGITAL EX
JENNI RIVERA
LA GRAN SENORA FONDVISA 354308/ UMLE
LARRY HERNANDEZ

BN VD DESDE CULIACAN MERDETA FONDWSA STXEDUMLE )

§ LOS AMOS

Ut AEALCRES

st ®
5 BANDA LOS RECODITOS 0

AKDO BIEN PEDO DIS4 721423/UMLE

§E ARTIST

&S TITLE IMPRINT  DISTRIBUTING LABEL)

g
2 JUAN LUIS GUERRA Y 440
183

A SON DE GUERRA CAPITOL LATIN 42

CAMILA

DEJARTE DE AMAR 5 0NY MUSIC LATIN 59881

CHAYANNE

R0 HAY IMPOSIBLE SONY MUSIC LATIN 61972

THALIA

PRIMERA FILA SONY MUSIG LATIN 56091

ANA ISABELLE

MI SUEND UNIVERS AL MUSIC LATING 013850/ UMLE

MARISELA

20 EXITOS INMORTALES IM 6614

ALEJANDRO FERNANDEZ

MAS ROMANTICO OUE WUNCA - SC0if MUSEC LTI g6360 )

ROCIO DURCAL

MIS FAVORITAS SOMY MUSIC LATIN 70209

TERCER CIELO

GENTE CORPBAL SUBM . KASANENEWL S0 AR MUK, LITR) ESTI0LMLE

VARIOUS ARTISTS

BLLBIARD LATM WAJSKC ASARDIS: FRAALISTS 3110 N EFEAL. WS L) (4 ERLILE
11 12 25 ALEJANDRO FERNANDEZ

005 MUDE: EVOLUGION LENVERSAL UGG LATIO D13G0UNALE

(12) w TRIO LOS ANDINOS
DE PUERTO RICO A MEXICO LA MUSIC 747

13 11 3 DIVINO

POR EXPERIERCIAS PROPIAS MUFLLAF MACHETE DNEMTAL EXURALE
1a 10 15 KANY GARCIA
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earning Greatest Gainer honors on both lists. The set's 153%6 increase in
sales in its seventh week is probably due to a nationwide prime-time ad
running on Univision coupled with the increased traffic resulting from
Father's Day. The jump also lands “Juan Gabriel” back on the Billboard
200, re-entering at No. 196,

—Rauly Ramirez
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RECORD COMPANIES: Beggars Group USA appoints Matt
Harmon president. He was GM,

Columbia Records names Mark Williams VP of A&R and
Greg Linn senior VP of marketing. Williams was a VP of A&R
at Interscope, and Linn will continue to serve as head of the
label’s Red Marketing Team.

Frank Briegmann, president/CEO of Universal Music
Germany in Berlin, has been appointed president of Universal
Music Germany, Austria & Switzerland and classical label
Deutsche Grammophon.

EMI Music appoints Mike Harris executive VP/GM for EMI
Label Services and Caroline Distribution. He was executive
VP/finance director for global A&R operations at EM| Music
on a global basis.

Sony Music Nashville names Katie McCartney manager of
marketing and artist development for the rosters of Arista
Nashville and RCA Nashville. She was marketing coordinator
at Lyric Street Records.

PUBLISHING: BMI names Michael Drexler senior director of
business development in the New Media and Strategic
Development Group. He was senior director of corporate
development/business development at Sony Music
Entertainment.

Warner/Chappell Music promotes Alicia Pruitt to senior
director of A&R for Warner/Chappell Nashville. She was
director.

DIGITAL: Digital distribution/promotion service TuneCore
names Chris Mooney senior director of artist promotion and
strategic relationships. He previously ran Mooney Marketing.
Music video/entertainment service Vevo names Luke Kallis
VP of West Coast sales. He was executive director of

entertainment sales at MySpace.
—Edited by Mitchell Peters
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NIELSEN CHAPMAN’S ‘LOVE’ GIVES BACK
Singer/songwriter Beth Nielsen Chapman has partnered with
Whole Foods Market’s nonprofit arm, Whole Planet Founda-
tion, to which she will donate some of the proceeds of her lat-
est album, “Back to Love.” Released May 25 on Nielsen
Chapman's BNC Records, the set debuted on Billboard's Top
Folk Albums chart at No. 10 and has sold 2,000 copies in the
United States, according to Nielsen SoundScan.

On June 8, “Back to Love” became available for purchase in
250 Whole Food stores in the United States. All of the album’s
proceeds from sales at the stores will go to the foundation,
which gives microcredit loans to women living in communi-
ties that supply Whole Foods with products.

“Even giving a woman 5175 can make the difference be-
tween her making her own way or not,” Nielsen Chapman
says. “It's wonderful exposure for me to get my record into
Whole Foods, but I also get a real excited feeling about being
able to participate in something that has such far-reaching ef-
fects on people [ may never meet.”

Foundation president/executive director Philip Sansone
says that nearly all of the organization's funds are given to im-
poverished women in developing countries. “We fund micro-
finance institute y to fund
small, home-based businesses,” he says, noting that the women

use it for “anything they want—could be sewing machines, a
cow for milk or chickens for eggs.” —Mitchell Peters
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BILLBOARD & ADWEEK 2010
MUSIC & ADVERTISING
CONFERENCE:
When it comes to artists pairing with brands for sponsorships and
advertising opportunities, keynote speaker Kid Rock said it best
during the Billboard & Adweek 2010 Music & Advertising
Conference held June 15-16 at the Edison Ballroom in New York: “It
has to be something that my heart is into and we have to be willing
to work together.” For two days, influencers from advertising
agencies, branding companies and music placement specialists
spoke on topics ranging from composing music for advertisements
to teaming with major brands for sponsorship deals. Sponsors
included Guvera, ABKCO Music & Records, Imagem, Music
Dealers, GreenLight and 5 Alarm Music. The fall edition of Music
& Advertising will be held Sept. 15-16 in Chicago. To register, go
to musicandadvertisingfall.com. PHOTOS: MICHAEL SETO

NEW YORK
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HACKIYAN TAKES AIM WITH THIRD ALBUM

Shaant Hackiyan, aka Cute Is What We
Aim For, is out of rehab and out of his
deal with Fueled by Ramen. But he’s
ready to make new music—with pro-
ducer Doug White—and hopes for afall
release for his third CIWWAF album.

“I have 30 songs, probably. | think six
are recorded and ready for the record,”
says Hackiyan, who's shed 47 pounds
since checking into treatment for alco-
holism last October. “That's the most
I've ever had. The first record [2006's
“The Same Old Blood Rush With a New
Touch”] | went in with five songs and
came out with 14 in 21 days. The last
record [2008's “Rotation”] | went in
with two songs and came out with 14
in three months.

“It's an interesting time for me. It's
really fun. It's creative and there’s no
pressure on me.”

Hackiyan says the sound of the new
material is varied. “I've never been one
to latch onto a particular sound. | like
to keep it eclectic. Instead of saying, ‘I
want it to be like this,’ | just go to town
and whatever comes out with the guys
is what comes out. If we're smiling and
having a good time, that’s what works.
We’'re not overthinking anything or
beating a dead horse.”

Hackiyan and the band plan to re-
turn to the studio in July to finish the
album. And he's not stressing over the
lack of a label and distribution deal.
“It's the best thing that could've hap-

pened,” he says. “Just being able to
take time and breathe is great. I'm sure
it’ll work out in time.” e
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As M.LA's placement of “"Paper Planes” in the ° Pme:‘oplo Fxoress

- \ trailer proved, a film deal can boost sales for both a si
The second day of the L — h parent album. Offering their perspective on tr ¢
offered a chance for attgndees to get one-on-one tfme with ndustry Keynole speaker Kid Rock distussed b - . the "Hey Kid, You Wanna Be in Pictures: How to Get Your Music
influences on topics ranging from “Publishing Basics: How to Make partnership with Jim Beam to promate : - Into a Mavie Trailer” panel, from left: trailer editor Tim Frost, Jingle
Sure Your Song Is Réady to be Synched" to "Options for Red Stag, its new brand of black cherry- . Punks CEO Jared Gutstadt, ABKCO Music & Records VP Alisa
Independent Artists to Get Placed in Advertising.” Pictured is hist infused bourbon. “To the guys that tell ™ Coleman, 5 Alarm Music GM Cassie Lord, Universal Music
Larry Mills, director of music products for Getty Images, which me not to c_!o_ll'lo ads: You have_no idea ¥ Publishing Gr_Uup VP of music f ivertising Tom Eaton and
hosted the Independent Artist round table. how fun this is," he told the audience, J Billboard senior editor Ann Donahue.

G CONFERENCE: NEW YORK

P

During "Case Study: Cotton ?n@;," attendees heard bel

the-scenes details about CottoR's advertising campaign

that features such artists as Jazmine Sullivan, Colbig Caillat
As artists see continued success with branding deal and Leona Lewis. From left: Billboard senior editor Ann
short films—are also making an impact. Speaking he (Jreull ight-spon sowd Beym i the T\f Commercial” panel, from | Brand Al chemy founc ier Donahue, Creative License founder/CEO Kevin McKiernan
Steve Yanovsky, Levi Strauss & Co-director of engagement and influencer marketing Sheri Timmons, Atlantic Records VP of brand partnerships and and DOB Mew York creative director Cassandra Anderson.
sports marketing Jonathan Feldman, Virtue Worldwide founder Spencer Baim, GreenLight VP David Reeder and (standing) Frukt-USA partner Mike Mot pictured: DDBE Worldwide executive creative director
Tunnicliffe, who moderated, Joe Cianciotto

The power of music in advertising is simple: “Science has proven we can filter out image s
tends to stick; that's how you learned the ABCs,” says Josh Rabinowitz, Grey Group senior VP,
director of music. From left: Euro RSCG executive creative director Michael Lee; S5+K chief
creative officer/partner Marty Cooke; Kirshenbaum Bond Senecal + Partners chief creative officer
Marc Lucas; JWT execuxlve cr"atl\-fu d or Walt Connelly (seated); Rabinowitz, who moderated
the “Freshman Composers™ and “Cr rectors” panels; and Grey Group executive creative

director Todd Tilford (seated).
-
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)

Attendees rnmélea at the metworking cocktail
reception sponsored by Guvera at the end of the
confgrence’s first day.

ABKCO Music & Records
CEO Jody Klein gave the Artists struggle with the confl
opening remarks during ac_ordlng to speakers on the Personal Agency WI13t Co Agcnr_lcs War't From Artlsts'-‘" panel F{cmalr‘ true tD your wvision. ._.DI" t WOy aIJo.Jt how 50
the company's private going to fit,” Young & Rubicam executive music producer Eric David Johnson said. From left: McCann Erickson senior \fP executive music producer Mike Borls
lunch for music exgcutives Kaplan Group music producer Michael Freeman, Strike Up the Brand principal Brad Gelfond, Johnson, Zync Music manager of advertising and publishing Rachel
ithe advertisir‘-z space. Jones and Comma Music executive producer/New York Michael Pacletta.
o] 15wl
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Why Some People Think

Isa Member #t*Royal Family:

3
E

KiDs DON'T GET ENOUGH | = Sentimental Mood,” and
ART THESE DAYS. So you 5! “Take the ‘A’ Train His
can see why some of them d historical concert in 1953 at
might accidentally confuse k| the Newport Jazz Festival
a jazz legend named Duke % has entered the lexicon of
with royalty named duke. of legendary live performances.
But it’s finally time to set 1 There is no doubt about i,
the record straight. :l Ellington’s brand of jazz

Edward Kennedy “Duke” gl has contributed significantly
Ellington didn't rule over ; to the American songbook
a small English estate. B and to the lives of anyone

Instead he rcigncd supreme W who has ever tappccl their
U P ————

over jazz institutions like foot to a beat.

A piano player. A composer. An orchestra leader

The Cotton Club. He riffed Duke Ellington reigned over a land called Jazz Jazz is art, you dig? Art can
powerfully on the piano, but it was the full { really transform lives. v e :
orchestra that he considered his most compelling In fact, the more art kids ger,
instrument. He introduced improvisation to his the smarter they become
compositions — a process unheard of in subjects like math and
using a 1 5-piece orchestra. The result science. And the more
was a different approach to jazz that likely they'll become well- Giiie yoisr hid & chiee
Royal dukes aresquaresuille. - Sparked a revolution and an evolution. rounded, cool members of . mj:.-l:r-;L;?:L-L.-{FHTIL.Itr
Exf‘dur:n:L:l:;{?r\;i’: His music spread across the world society. For Ten Simple Ways to get more art in

with songs like “Sophisticated Lady,” “In a : kids’ lives, visit AmericansForTheArts.org.
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interior design by David Rockwell
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award-winning chef, Marcus Samuelsson
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