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Let Ly guude you to the perfect auto buying experience.

1. Start with a great auto loan with RATES AS LOW AS 3.99% APR.

2. Head straight to AUTOLAND to help you find the perfect new or used vehicle.

4. Get GAP COVERAGE so you don't owe on a car that is totalled or stolen. ;“

G
"
- Q"/ 3. Consider ARMSTRONG INSURANCE for the best coverage at the lowest rate.
>
@& 5. Add MECHANICAL BREAKDOWN PROTECTION to extend your warranty.
&3

6. YOU HAVE ARRIVED. Don't wait, offer ends July 31, 2010.

For more information about any of our auto products and = ENTERTAINMENT

services, call 888.800.3328 or visit www.firstent.org. mmm CREDITUN
An Alternative Way to Bank),

“APR = Annuol Percentage Rote. 3.99% APR is the preferred rate for new and used vehicles up to 60 months at @ monthly payment of opproximately S18.42 per $1,000 borrowed. All loans subject fa credit approval; additionol rates ond terms Moy apply, ¢oll for details. Rates and terms subject to chonge
without nofice. Amount finonced moy not exceed the MSRP or 110% of the high Kelley Blue Baok NADA value for new (100% for used), including tax, license ond Mechanical Breokdown Protection. Offer expires July 31, 2010.

If you're reading this ad, you're eligible to join.
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Back From The Rave

Why The Dance Music Revival Has Important Lessons For The Rest Of The Biz

BY PETE TONG

It's no great secret that electronic music
is back—and in a big way. The success of
DJs and producers like David Guetta,
Tiésto and Swedish House Mafia was well-
documented, even before the Guetta co-
penned and produced “I Gotta Feeling”
became the most downloaded track in
iTunes history for the Black Eyed Peas.
And, while urban music’s adoption of
dance producers and sounds has brought
the genre chart success, what’s less obvi-
ous is that, this time, dance music is back
for good, and not just a media hype. The
genre is now built on solid global founda-
tions, with audiences that connect and
drive the scene through the Internet.
Dance music's roots lie firmly in the
United States, with pioneering clubs like
the Warehouse and Paradise Garage. But

steadily building their live businesses.
Shoringup support in this way led to the
genre quietly, steadily growing through
the years. Eight years on, it has become
a massive ticket business, with record-
ings very much the cherry on top.

This may not look that groundbreak-
ing now, but electronica was way ahead
of the curve.

When Guetta’s production career blew
up, Virgin Records America was only just
waking up to the talent it had on its books.
Now that same company is building suc-
cessful 360-degree partnerships with the
likes of Deadmau5 and Swedish House
Mafia, with live concerts and merchan-
dise as important as the records. The irony

[ I
Dance music is built

is that when Deadmau5 and Swedish
House Mafia got their record deals, they
didn’tactually need them in the same way
they would have done in 2001.

In the United States, the steady
growth of the genre has been even more
profound.

The success of specialist electronic
online retailer Beatport has played a
significant factor. I would cite Dead-
maus as the first act to break via Beat-
port: His savvy use of exclusive releases
built up a rapport with the store and its
users and helped to turn him into the
phenomenon he is today.

Electronic music is now supported by
major events and festivals operating in
many cities. These aren’t
MTV-orradio-led scenes, but
have again grown via text;
chat rooms; such blogs as
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Chicago, New York and Detroit rather
than across the whole country—the genre
was never really a mainstream success
the first time around the way it was in the
United Kingdom and Europe, where
dance music practically took over main-
stream '90s youth culture.

The biggest DJs back then were all Eu-
ropean and, while that first wave of U.K.
and European dance acts, including the
Prodigy and the Chemical Brothers, did
come to the States, they were really only
booked for the big festival shows. They
didn’t build the foundations by touring
75 clubs across the country. And despite
the successes, the record business never
took electronic music seriously. It was
usually considered to be a short-term
thing, as opposed to the long-term album
artist rock/pop business that the record
labels had been built on.

Consequently, when file sharing and
Napster emerged as a real threat to the
record business model at the turn of the
century, the first thing to be made redun-
dantwaslabels’ dance departments. This
decimated the sector, with many associ-
ated businesses, especially magazines,
also disappearing.

Yet, plunged into recession five years
before the rest of the business, what hap-
pened next laid a strong and lasting foun-
dation for the sector.

Electronic music is a genre by defini-
tion at ease with technology, and dance
artists and DJs have always been among

with audiences that
drive the scene

the Fader; websites; and so-
cial networks.
Crucially, events like the

through the Internet.

Electric Daisy Carnival,
Ultra Music Festival, Mon-
ster Massive, Hard, Electric
Zoo Festival and the Detroit
Electronic Music Festival
have finally granted unre-
stricted access to the genre
to those under 21 years old,
who were previously locked
out of the club scene by U.S.
drinking laws.

Nowonder North America
is now producing dance DJs
and artists to rival even the
biggest European names.
Headline-grabbing appear-
ances at Coachella last month
by Deadmaus5, Richie Hawtin
and Kaskade show just how
far dance music has pene-
trated mainstream American
pop culture.

And this time, there’s no
going back. vee

Pete Tong is a partner in the
International Music Summit
in Ihiza, held May 26-28; a
BBC Radio 1 DJ; and a
partner at William Morris
Electronic.
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feeds. And, with earnings declining state-
side, they did all they could to serve fans
from South America to Singapore, play-
ing out to these fans wherever they were,
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>>>VEVO
LANDS WORLD
CUP WEBCAST
DEAL

Vevo will webcast
the June 10 FIFA
World Cup Kick-Off
Celebration Concert.
The event is being
produced by Control
Room, which will
handle the filming
and editing. Vevo
will act as the
broadcaster and will
have exclusive rights
to make the
archived footage
available for on-
demand after the
event. The concert
will feature
performances from
Alicia Keys, Amadou
& Mariam, the Black
Eyed Peas, John
Legend and others.

>>>RHINO
PRESIDENT
PASCUCCITO
EXIT

Rhino Records
president Scott
Pascucci is leaving
the company,
according to a
statement issued to
Billboard. Rhino
executive VP/GM
Kevin Gore will
assume
management
responsibilities for
Rhino. Pascucci will
remain onboard as a
consultant to help
the transition.

>>>NBA
ROLLS OUT
FINALS
MASH-UPS

The NBA has rolled
out the last piece of
its “Amazingls. . .”
post-season
campaign, which
was created by DJ
Steve Porter and the
NBA’s ad agency,
Goodby, Silverstein
& Partners. For the
spots, Porter took
audioclips from star
players at key
moments in NBA
history and created
mash-ups under
different themes for
different stages of
the playoffs: “Belief”
for the first round,
“Unity” for the
conference
semifinals, “The
Journey” for the
conference finals
and “The Dream” for
the finals.
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BITING APPLE

BY MONICA HERRERA |

In The Wake Of Justin Bieber’s
Success, Labels Eagerly Search
For The Next Teen Pop
Sensation

What does 16-year-old Justin Bieber share in com-
mon with musical icons Bob Dylan, Bruce Spring-
steen, Nirvana and Britney Spears?

They all, at one time or another, have inspired
record company A&R executives en masse to ag-
gressively sign up artists who sound, and some-
times even look, decidedly like them. Dylan’s
brilliance sparked the signings of folkies from
Donovan to Steve Forbert; Springsteen led to Joe
Grushecky and John Cafferty; Nirvana minted
Radish, Candlebox and countless others; Britney
Spears begat Willa Ford.

Seizing on the opportunities created by a phe-
nomenon like Bieber is nothing new, and it’s cer-
tainly not unique to the music business. But in
the case of Bieber and the search for the next teen
heartthrob, the pace at which it's happening ap-
pears as frenzied as the girls who bum-rush Bieber
for autographs after shows.

Perhaps the most extreme example is the preter-
naturally talented Greyson Chance, who in less
than one month has secured two A-list managers
and motivated a major TV personality to launch
arecord label. On April 28, Chance posted a
YouTube video of himself covering Lady Gaga’s
“Paparazzi” for his sixth-grade classmates in Ok-
lahoma. Ellen DeGeneres booked the 12-year-old—
who sports a swooping, Bieber-esque haircut—for
a May 13 appearance on her ABC daytime show,
then brought him back May 26 to announce that
she’d launched her own record label, eleveneleven
and signed Chance as her first artist.

POWER TRIO

-~ » » :A‘l-.

MEET THE BIEBE

Though Chance was rumored to have signed
with Interscope the same week of his first “Ellen”
visit, a representative for DeGeneres says, “A part-
nership with a major label is still in the works.”

Chance is co-managed by Guy Oseary
(Madonna) and Troy Carter (Lady Gaga}. A
source familiar with the deal says that no ma-
terial has been recorded yet, but Chance’s team
is searching for music in the vein of Coldplay’s
“Viva la Vida.”

Comparisons between Bieber and Chance are
inevitable, given their age and online origin. But
amore fitting comparison can be made with Cody
Simpson, a 13-year-old from Australia signed to
Atlantic. Simpson also started playing guitar and
singing at a young age and was discovered last
summer by an enterprising YouTube viewer: pro-
ducer Shawn Campbell (Missy Elliott, Ciara).

‘My parents thought it was some weirdo trying
to get to me,” Simpson says, “but he seemed legit
and I've been wanting to make music since [ was
7,s0 1 told my parents to let me try this.

“I’ve never worked with anyone this young be-
fore, but Cody is so focused,” says Campbell, who
helped Simpson get signed to Atlantic through
executive VP of A&R Mike Caren.

Caren says that there’s room for more than one
teen male artist in the marketplace. “Justin Bieber
opened the door for teen music on rhythm and
pop radio,” he says. “The really talented ones can
break through.”

Simpson’s debut single, “iYiYiYi,” featuring la-
belmate Flo Rida, will be released June 1, and a
full album is in progress. Caren says that it will
be “more uptempo, energetic pop” than Bieber’s
R&B-driven material. “It’s reminiscent of the
Backstreet Boys and 'N Sync sound.”

PLATINUM PRIESTS

¥«

PROGNOSIS NEGATIVE

Kids today (from left)
CODY SIMPSON;
GREYSON CHANCE with
ELLEN DeGENERES; and
KHALIL; inset: JUSTIN
BIEBER.

Simpson is managed by Blue
Williams, who also manages 15-year-old Khalil,
signed to Island Def Jam Music Group’s Teen [s-
land label. The label was first created for Bieber
says Kawan “KP” Prather, senior VP of A&R at
Def Jam, adding that due to Bieber’s success,
“people are less scared” to sign teen artists out
side of the Disney/Nickelodeon formula.

Khalil’s debut single, “Girlfriend,”
ten by Sean Garrett and sent to urban and rhythm
radio formats May 24, and Williams says the focus
is on developing him into a long-term artist.
“Justin Bieber tapped into something that we had
gotten away from as an industry,” he says. “Lit-
tle girls like to have artists that make them
scream, whose posters they can put up on their
walls. We've been so busy chasing a hit single or
a hot record, we stopped making stars.”

Also on Teen Island is Aaron Fresh, a 17-year-
old native of Trinidad and Tobago signed to a
joint venture through Nick Cannon’s Ncredible
Entertainment. Fresh’s debut single, the reggae-
tinged “Spending All My Time,” is bubbling
under the Mainstream Top 40 chart, with airplay
detected at 64 stations, according to Nielsen BDS.

“The youth movement is definitely in effect
right now,” says Cannon, who was introduced to
Fresh through a producer. “It comes around about
every 10 years, and last time it was Usher, Justin
Timberlake and Beyoncé. | see Aaron as a future
superstar right up there with them.”

Meanwhile, even Simon Cowell appears to be
on the hunt for the next Bieber. During an inter-
view on ABC’s “The Oprah Winfrey Show” be-
fore his departure from “American Idol,” the
music/TV mogul revealed that “The X Factor”
will come to the United States next fall with a
lower age limit—14.

was writ-
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>>>HOUSE TO
UPDATE COMM
ACT

The leaders of several
House committees and
subcommittees
announced they will
“start a process to
develop proposals to
update the
Communications Act.”
The first step in the
process is an invitation
to stakeholders to take
partin a series of
meetings beginning in
June. No other details
were given. The last time
the act was completely
overhauled was in 1996,
and one of the changes
was a loosening of limits
on consolidation of
media ownership.

>>>LIVEWIRE
MOBILE PLANS
DOWNLOAD
SERVICE

Ringtone aggregator
LiveWire Mobile is
getting into the fuil-
song business. The
company laid out plans
for a digital rights
management-free music
download service that it
says will be offered by
two North American
wireless operators later
this year. The service has
licensing deals with all
four majors. Pricing
details weren’t given, as
the operators offering
the service will set those
figures. LiveWire says its
service can facilitate a la
carte or subscription
payment models.

>>>BMI| READIES
MOBILE APP

BMl is creating an app
that will allow its
members to access the
organization’s online
services area. The app,
which will launch by the
end of June, will give BMI
songwriters, composers
and music publishers
secure account access to
their royaity statements
and catalog of musical
works via their smart
phones. Additionally, BMI
recently launched a
mobile version of its
website for iPhone,
Android, Palm, Symbian
and the upcoming
BlackBerry 6.0 phones.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Ed
Christman, Glenn
Peoples, Chris M. Walsh
and Reuters.
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Initial Focus Of DOJ’s Inquiry Into Apple’s Digital Music
Service Centers On Allegations Of Price Fixing

Seeking information on possible price fixing in the
digital music marketplace, the U.S. Department of
Justice contacted the legal departments of the major
record labels as part of an initial inquiry into Apple,
sources tell Billboard.

The DOJ also spoke with a number of digital
music services.

The inquiry into iTunes was first reported by the
New York Times. That story said the DOJ was exam-
ining allegations that Apple had strong-arnied labels
from participating in rival music seller Amazon’s Daily
Deal program.

Amazon’s Daily Deal first launched in June 2008
but it became the subject of iTunes’ ire last summer
when the Seattle-based merchant pushed for labels to
make new releases available on the Monday before the
initial Tuesday street date. In September, iTunes began
grumbling about that promotion to the majors, but
the big pushback began when Island placed Mariah
Carey’s “Memoirs of an Imperfect Angel” in the pro-
motion a day before its Sept. 29, 2009, release. In Jan-
uary. iTunes extended its vocal displeasure about
Amazon to the independent community when Vam-
pire Weekend’s “Contra” was the Daily Deal on Jan,
11, selling at $3.99 a day before its official street date.

Earlier this month, according to sources, the DO
reached out to the majors to learn whether Apple’s
clout in the marketplace could affect pricing. Since
the featured album in Amazon’s Daily Deal usually
sells for the low prices of $3.99-$5.99, as opposed to
the almost standard $9.99 price point for digital al-

bums, any attempt to discourage
labels from participating in the
Amazon promotion might be con-
strued as price fixing, sources say.

The DOJ “cares a lot when mo-
nopolies do things that keeps prices high,” a source
familiar with the DOJ conversations says. “The con-
versation with Justice has nothing to do with Amazon
getting [music) early. It has everything to do with
whether iTunes is trying to control pricing.”

While iTunes has significant market share, it’'s not
a monopoly. Overall, iTunes had 26.7% U.S. market
share last year, which translates into 65.5% of digital
market share, Billboard estimates. For a la carte down-
load sales, its U.S. presence is overwhelming, withan
estimated 93% market share.

In contrast, Amazon’s MP3 store had an overall
1.3% market share, which translates into about 5% of’
U.S. market share for a la carte downloads, while Wal-
mart’s MP3 store has an estimated 0.17% of overall
market share, or 0.6% of downloads.

Earlier this month, according to press reports, the
Federal Trade Commission (FTC) and the DOJ were
considering investigating the rules Apple places on
iPhone application developers, specifically those rules
requiring developers to use the Apple programming
tools rather than those from third parties. Doing so
would mean apps created for the iPhone could only
work on the iPhone, and developers would have to cre-
ate separale apps for other devices.

The DOJ reacted similarly to Microsoft’s dominance

inthelate"90s, claiming the com-
pany was using its Windows op-
erating system to get an unfair
advantage in the browser wars.

Apple’s market capitalization reached $222 billion this
month, overtaking rival Microsoft to become the world’s
largesttech firm and the second-largest company of any
kind in the United States behind Exxon-Mobil.

As yet, the DO] has only asked to speak with the
legal departments of the record labels, and hasn’t
sought any documentation on the topic at hand.

In the mid- and late *90s, when the FTC explored
the music industry’s involvement in price fixing, the
initial inquiry blossomed into a full-scale investiga-
tion in which numerous label sales and distribution
executives were deposed. Also, the FTC demanded
and received what at the time was described as “trac-
tor-trailer” loads of documentation, including e-mails.

If the iTunes inquiry ever moves to the investiga-
tion stage, the DOJ may have a hard time getting doc-
umentation. According to sources, practically all iTunes
communications on the topic have been verbal, and
iTunes executives haven't detailed their position to all
the labels.

Apple, Amazon, the DOJ and the major labels all de-
clined to comment for this story. Digital retailer eMu-
sic confirmed that it had received a phone call from a
federal regulator but declined further comment. < -

Additional reporting by Glenn Peoples.

The Devil’sInThe Details

Labels, Publishers
Continue To
Squabble Over
Parts Of The
Section 115
Copyright Update

While music publishers and
labels have found common
ground on many key elements
of the still-to-be-determined
Section 115 regulations up-
date, some issues still divide
the two groups.

When the Copyright Royalty
Board finally set royalty rates
for downloads, interactive
streaming and subscription
downloads, and advertising-
supported music on Jan. 26,
2009, the regulations regard-
ing the Section 115 compulsory
license needed to be updated to
account for the new digital re-
alities. Consequently, the U.S.
Copyright Office asked the
stakeholders—the publishers,
labels and digital service
providers—to reach a consen-
sus proposal on the regulations
in August 2009.

On April 30 this year, the
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stakeholders sent a letter to the
Copyright Office detailing the
areas of agreement, as well as
the areas of conflict. Those in-
clude the labels’ desire to, in
essence, cross-collateralize dig-
ital and physical
royalty payments
due to publishers
and songwriters;
the publishers’
demand to re-
ceive fromlabels
detailed account-
ing, broken down
service by service,
where the pass-
through song license has been
employed; and the publishers’
demand to receive mandated
electronic reporting of account-
ing from labels and digital serv-
ice providers.

With regard to the cross-
collateralization of digital and
physical royalty payments, la-
bels contend thatifa “negative
reserve balance” exists due to
higher than anticipated returns,
they should be able to recapture
that royalty overpayment by re-
ducing the amount payable on

JUNE 5, 2010

all configurations, including
the digital delivery of music.
“If we overpay from the right
pocket, we want to take it out of
the left pocket, which is reason-
able,” one executive in the label
camp says.
Others in the
label camp say
that before there
was 4 unitary rate
structure regard-
less of format
when dealing
with CDs and
tapes. But now
with different
royalty rates for different kinds
of music consumption, the re-
serve balance should be con-
verted from units to dollars to
preserve the right to recover a
negative balance, or—as it’s
known in music-industry lexi-
con—Dbeing “upside down.”
Publishers dispute that logic.
“There is along history of [label]
reserve practices that have
caused concern,” National
Music Publishers’ Assn. presi-
dent/CEO David Israelite

says. “There is no such thing

as breakage, overshipmentand
refurns in digital, so there
should be no reserves for digi-
tal delivery. The labels want to
let the physical problems bleed
into the digital world, and we
think this is a bad idea and
shouldn’t be allowed.”

Concerning the issue of
whether compulsory licensing
reporting should be detailed on
an account basis, labels say that
they currently don’t provide
such reports on a chain-by-
chain basis and see no need to
do so in the digital world. Mu-
sic publishers have long been
stymied by their inability to see
what iTunes is selling and want
access to sales information on
an individual account basis
wherever the pass-through li-
cense is applied.

Finally, on the third point of
difference, the labels say they
already provide electronic re-
porting of royalty accounting
when requested but don't want
to have it mandated, as re-
quested by publishers.

Despite the areas of discord,
Israelite says that both sides

took a “very constructive ap-
proach” to work through the
issues. Both sides have already
agreed on a number of topics,
including allowing the com-
pulsory licensee to extend the
deadline for providing annual
statements of account from
three months to six months
after the close of the licensee
fiscal year; allowing the com-
pulsory licensee to make an es-
timated payment when the
exact performance royalty de-
duction isn’t known; maintain-
ing records up to five years
after service of an annual state-
ment; and establishing a $50
threshold before royalties are
paid out.

On the points where there’s
agreement, it’s still up to the
Copyright Office to decide
whether to adapt the sug-
gested changes into the regu-
lations. On the unresolved
issues, the office will likely
hold a hearing to help it decide
on what to do. .

bi For 24/7 publishing news

and analysis, see
billboard.biz/publishing.
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QUESTIONS

with CURT MOTLEY

Y by RAY WADDELL

As co-head of the Nashville office of the Paradigm Talent & Literary Agency and the longtime
responsible agent for touring powerhouse Toby Keith, Curt Motley is a major player in one of the
most vital music markets in the world. Paradigm Nashville books tours and personal appearances
for a wide range of country and Americana acts, and last year it entered the Christian booking
business with the acquisition of Third Coast Artists. Just one day back from a three-week USO
tour with Keith in Afghanistan, Motley spoke with Billboard about the health of touring and

why working with the USO is important to him.

What were the shows in Afghanistan
like?
When you play a Forward Operating Base, or
FOB, like the one in the Helmand Province,
where there’s all kinds of killing going on,
those guys are out getting shot at and blown
up, and they’re on edge all the time. They’re
real polite, they stand rigid, and they’ve got
that faraway stare. You get to a bigger base,
like Bagram, that got attacked yesterday, it has
30,000 people, it’s like a city. Those people are
all crazy. If you get even further away, maybe
a refueling center or something like that,
they're going berserk. Those guys are way into
the music, but if you're watching them, you
can't tell if they dug it. But you always hear
from their families about how much it meant
to them. You’ll never play for a more
appreciative group of people. [ really wish [
could do a better job of getting more artists
over there. I'm on the board of the USO, and
it’s really difficult to get people over there.

Why do yougo?

I asked Toby to go and I am not going to let
him go by himself. And it’s the only way I
know to do anything that means anything to
the troops. [Live Nation country president]
Brian O’Connell goes every year, and [singer/
songwriter] Scotty Emerick, and Toby’s assis-
tant Mitch DeNeui, and we’ve got our little
group of guys. You don’t have to be a warmon-
ger, right wing, left wing, any of that, you've
just got to show some cats who are in a vol-
unteer military over there, getting killed or
being away from their families two or three
years at a time, that you care. They just want
to know that we give a shit. We've had Rascal
Flatts over, Montgomery Gentry. | need some
more A-listers, some big names. I've got to do
a better job.

Why has Toby Keith maintained such
consistencyintouring?
The one thing you can count on when you go
see Toby is that the show is going to take you
out of the environment you're in and trans-
port you to a gigantic honky-tonk. For two
hours you're going to forget about your mort-
gage, your job and how much some things
suck, and you're just going to have fun. It’s
something you can’t get any other way. He has
as much fun as the audience does, and he
surely doesn’t have to do it for any other rea-
son. Every year he gives them what they want.
They can count on him.

who’s inthe pipeline that you think has a
chancetobreakthroughincountry?
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Someone that I hope is close is Jason
Aldean. | really like him. We had him out
for some dates, and it’s sort of that same
kind of deal. He gets up there and does it
without a lot of bells and whistles, just
brings it to the people.

Paradigm acquired Third Coast last
year. Any possibility of furtherexpansion?
There could be. People were jumping off
bridges and stuff, telling us it was stupid
to try and expand when everyone is con-
tracting, but it felt right. You have to take
chances if you want to move stuff forward
and grab another rung. And it’s met all our
expectations. I think you’ll see Third Coast
inside of Paradigm blossom and grow. We're
integrated now, we have all the platforms
available to our artists: film, television,
soundtracks, everything.

What’s your take on the general health
ofthe touring business?
We were probably out ahead of the economic
situation last year, when everybody was
holding their breath thinking we were going
to get hit. I think we will feel it more this
year. Not so much on the big headliners, but
the $15,000-$25,000 bands are really going
to feel it. The major headliners, they're an
escape for people. There’s nothing as good
as live music for me. . . well, one thing. But
you can’t sit at your computer or watch TV
and get that live music experience, I don’t
care if they shoot itin 3-D or with a 20-cam-
era HD shoot. You can’t get what you feel
sitting in the audience with the subs pound-
ing you in the chest, beers getting spilled on
you, and everyone united in having a good
time. That’s the one thing that will rise above
all the technology. wos

E{3y.\|Mm BY ED CHRISTMAN

THE
HEAT
IS ON

Retailers Are Cautiously
Optimistic About This
Summer’s Album Releases

Maybe it’s the promise of a new season. Maybe
it’s just the heat. But despite the troubles be-
setting music retailers, they’re mostly express-
ing optimism about this summer’s slate of
scheduled album releases, hoping that school
vacation and priority releases from such A-lis-
ters as Drake, Eminem, Miley Cyrus, Maroon
5, Sarah McLachlan and Ozzy Osbourne add
up to increased business.

The release schedule “looks really good,”
Trans World Entertainment VP of music and
new media Ish Cuebas says, an opinion echoed
by Alliance Entertainment group VP of vendor
managed inventory services Cindi Barr, who
adds that “June looks great, particularly for
rap.” That month will feature a bumper crop
of superstar hip-hop releases from Drake, Plies,
Young Jeezy, Eminem, Sean “Diddy” Combs
and the-Dream.

The june 22 schedule alone features a di-
verse range of big-name titles: Eminem’s “Re-
covery,” which is expected to ship about 1
million units; Miley Cyrus’ “Can’t Be Tamed,”
which will ship about 900,000; and Osbourne’s
“Scream,” which will ship about 175,000.

Beyond June, rap and hip-hop will be well-
represented throughout the summer, with al-
bums coming from Soulja Boy Tel’Em, Trina,
Bone Thugs-N-Harmony, Pitbull, T.1., Musiq
Soulchild, Lil jon, Big Boi, Fat Joe, Rick Ross
and Game.

In addition to Eminem, merchants tout
Drake, who's expected to ship about 400,000
units, as having large sales potential. “Drake
could be a big one; his last album had crazy
legs for us,” Newbury Comics head of purchas-
ing Carl Mello says.

The rock release schedule from summer
through September also looks strong with al-
bums coming from Kid Rock, Weezer, Maroon
5, Limp Bizkit, Robert Plant, Stone Temple Pi-
lots, Widespread Panic, Jack Johnson, Beastie
Boys, My Chemical Romance, Orianthi, Sav-
ing Abel, Linkin Park, Soulfly, Papa Roach,
Buckcherry and Los Lonely Boys.

For older fans, this summer will see the re-
lease of albums from Elvis Costello, Josh
Groban, Steve Miller, Tom Petty, Lynyrd
Skynyrd and a U2 Blu-ray version of “360° at
the Rose Bowl.”

Merchants have particularly high hopes for
McLachlan’s “The Laws of Illusion,” which
Newbury’s Mello says could be like the second
coming of Sade, whose “Soldier of Love,” with
1.1 million scans, is the second-best-selling
title in the United States so far this year.

“Ilusion” is expected to ship about 400,000
units, as is Christina Aguilera’s “Bionic.” Other
merchants say they expecl brisk sales from the
new “Twilight: Eclipse” soundtrack.

High hopes: Retailers are anticipating new
releases from (clockwise from top left)
EMINEM, DRAKE, CHRISTINA AGUILERA
and SARAH McLACHLAN.

Other mainstream soul, hip-hop, pop, rock
and country acts with summer releases include
Enrique Iglesias, Katy Perry, Rascal Flatts,
Akon, Taio Cruz, Fantasia, Keri Hilson, Ne-Yo,
Dierks Bentley, Clay Aiken, Phil Collins and
Kenny G, in addition to a “Jersey Shore” sound-
track and a Celine Dion live CD/DVD.

Many retail executives caution that shifting
album release dates can play havoc with their
fortunes, and that the propensity for these dates
to move at the last minute has increased dra-
matically through the years.

“Nowadays, it seems that the release
schedule is controlled by the whims of artist
management,” one wholesale executive says.
Another wholesaler complains that “the la-
bels can’t seem to predict anything anymore
on when releases will be coming out.” Trans
World’s Cuebas notes that a Jay-Z greatest-
hits set and a new Chamillionaire album
have already been pulled from their planned
June releases.

A lack of vision from the labels continues
torankle retailers. At one point, Cuebas notes,
four hip-hop albums were planned for june
22. “Tjust don’t get it. How many records do
the labels think that rap fans can afford to
buy on one day?” she asks. “The video indus-
try is so far ahead of the record labels in terms
of planning. Have you ever been to a home
video label's war room? You would see a white
board 50 feet long and they have every studio
going down the right-hand side with all of
their releases and street dates for the year.
They want to make sure that they don’t re-
lease a title on the same day a title may be
going to a similar audience.”

Another wholesaler chides the labels for not
taking advantage of unifying pop-culture mo-
ments that bring people into stores in droves.
He cites the home video release of “Avatar,”
which “was the world’s fastest-selling DVD,
with 7 million units sold in a four-day week-
end.” Other than the “Glee” cast’s “The Power
of Madonna” album—a No. 1 debut with 98,000
units, according to Nielsen SoundScan—little
else came out that day, the wholesaler says.

Besides planning, labels need to step up their
marketing game too, one retailer says. “There
are plenty of other product lines that are keep-
ing the lights on in our stores that demand our
attention nowadays,” a purchasing executive
says. Consequently, other than the occasional
genre sale, he doesn't have big plans for music
this summer. oee
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BY ANTONY BRUNO

Catch A Wave

Mobile Payment Systems Hold Promise For Merch Vendors

I1f there’s one thing music
merchandise veteran Steve
Gerstman has learned, it’s
that cashless payments are
essential to a successful
merch stand.

Gerstman, the founder of
Cut Merch in Emeryville,
Calif., estimates that at least
44% of merch sales at any
given concert are placed on
credit cards.

Moreover, credit card pur-
chases, on average, are larg-
er than cash purchases.
Giving fans the ability to
charge for items isn’t just
the difference between a sale
or no sale—it could also be
the difference between a $40
sale or an $80 sale.

That’s why Gerstman is
keeping a close eye on how
advancements in mobile
phone technologies could fa-
cilitate sales.

“Is there a need for this in
the touring and merch busi-
ness?” he asks. “My answer is
definitively ‘yes.” It would be
a great innovation.”

Mobile payment services
serve both ends of the sales
spectrum, offering solutions
for vendors and customers
alike. Gaining the most trac-
tion today are services that let
vendors use their mobile
phones to take credit card pay-
ments. Of greater long-term
potential are services that turn
mobile handsels into wireless
payment devices that the con-
sumer waves in frontof a ter-
minal to make a purchase.

One promising card-based
mobile payment system
comes from San Francisco
startup Square, which
emerged from beta testing in

May. Led by Twitter co-
founder Jack Dorsey,
Square provides cli-
ents with a special
credit card swiper at-
tachment about the
size of a nickel that can
be plugged into an
iPhone’s headphone
jack. The merchan-
diser simply sets up a
Square account, down-
loads the app and be-
gins swiping cards for
payments.

One of its early
beta testers was the
band Spoon, which
used it to replace its
traditional wireless
card-reading termi-
nal system at venues
that didn’t have a
built-in point-of-sale
system in place.

“It worked great for
us,” says Sarah Smith
of Spoon’s manage-
ment company, Con-
stant Artists, which
runs the band’s DIY merch
stand. “The standard credit-
card terminals we used
were just a bit more bulky
and there’'s more steps in-
volved. Enabling our mer-
chandiser o use a device he
uses every day anyway with
virtually no setup ended up
being a lot easier.”

Square charges 15 cents
plus a 2.75% processing fee
for each transaction, com-
pared with the typical credit

card processing charge of

3.5%. Since there isn’t a paper
receipt or need for signatures,
each transaction is about two
minutes faster than a tradi-
tional credit card purchase.

While plenty
has been writ-
ten about docks

to a flat-screen TV.

for the iPhone and the iPod, a new one from Finite
Elemente is worth noting. An elegant mix of tech-
nology, design and decor, the Hohrizontal 51is a wall-
mounted shelf with an integrated iPhone/iPod dock
and built-in speakers. The dock also allows for video
output, which is situated at the front edge of the
shelf, making it perfect for linking the portable device

The Hohrizontal 51, which supports up to 55 pounds,
comes in seven colors and costs $660.

—AB

Another approach to mo-
bile payments that holds
greater promise are systems
that do away with the credit
card completely. Companies
in thisemerging market are
embracing various technolo-
gies toaccomplish the same
basic goal: enable users to
simply wave their phone
near a terminal to settle any
transactions.

DeviceFidelity of Richard-
son, Texas, has developed a
special microSD card that can
be placed in a mobile handset
to enable users to wave it by a
wireless Visa payWave termi-
nal to complete a purchase. In
May, the company said it has
developed an iPhone case that
can be outfitted with a Device-
Fidelity microSD card.

Elsewhere, Starbucks just
expanded a mobile payment
program with partner m-
Foundry from eight stores in
Seattle and Northern Califor-
nia to a nationwide rollout at
locations inside select Target
stores. The system enables
customers to pay for pur-
chases using an iPhone app
that displays a scannable bar
code, which can be used in
place of a Starbucks gift card.

There’s also Bling Nation,
which enables users to attach
a radio frequency identifica-

Hip to be square: The Square mobile payment app utilizes a credit
card swiper attachment that plugs into a device’s headphone jack.

tion, or RFID, tag to their
phone and wave in front a tag
reader at participating retail-
ers to pay for purchases. Even
Apple has applied for a patent
on a mobile payment and tick-
eting system that it calls Con-
cert Ticket+.

Nearly all such systems re-
quire retailers to install spe-
cial equipment, as well as
train staff and customers in
its use.

Given the ubiquity of credit
cards, why should merch ven-
dors bother? For starters, most
cardless mobile payment sys-
tems charge lower transaction
fees than credit card compa-
nies. They also claim to proc-
ess payments faster than
traditional credit card readers
and eliminate costs associated
with paper receipts.

Bling Nation CEO Meyer
Malka offers an even more
compelling reason—the oppor-
tunity to collect customer data.

“If you buy online on Ama-
zon, Amazon knows exactly
when the last time you visited
the site, what you bought, and
they can send you e-mails or
coupons,” Malka says. “That’s
nonexistent in the physical
world.” aee
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BITS & BRIEFS

TV BEATS WEB FOR
ENTERTAINMENT

TV is the primary entertain-
ment outlet for more Ameri-
cans than the Internet, ac-
cording to the annual Trust in
the Entertainment Industry
survey conducted by PR firm
Edelman. Among U.S. re-
spondents ages 18-54, 58%
said they turn most frequently
to TV for their entertainment,
compared with 32% who said
surfing the Web was their pri-
mary outlet. The internet
ranks higher among younger
respondents ages 18-34, of
whom 42% picked the Web
as their main entertainment
source, up from 27% last year.
The study also found that 58%
of U.5. respondents will pay
for contentif they can access
it across multiple devices.

U.S. ONLINE VIDEO

AD REVENUE TO RISE
U.S. online advertising rev-
enue will surge 39% this year
to $1.3 billion, according to a
Parks Associates study of U.S.
broadband households. The
company bases its prediction
on the steady growth in on-
line video viewership and the
ability to target viewers based
on preferences and viewing

HOT MASTER RINGTONES

TITLE
| ORIGINAL ARTIST

DRAKE
11 MY CHICK BAD

RUDE BOY
RIHANNA

ALICIA KEYS

LOSE MY MIND

KESHA

SMILE
UNCLE KRACKER

19 TELEPHONE

22 BEDROCK
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s OMG
USHER FEATURING WILL.1 AM
2, NEED YOU NOW
LADY ANTEBELLUM
g OVER

| NOTHIN’ ON YOU
8.0.8 FEATURING BRUNO MARS

UN-THINKABLE (I'M READY)

HEY, SOUL SISTER
TRAIN

YOUNG JEEZY FEATURING PLIES

47 DROP THE WORLD
LIL WAYNE FEATURING EMINEM

CIARA FEATURING LUDACRIS

history. But the study found
that almost 50% of heads of
households ages 18-34 are in-
different to targeted advertis-
ing, while 42% aged 25-54
and 25% aged 55-plus are
similarly neutral. Online video
doesn’t have the same audi-
ence as traditional TV, but
more than half of heads of
households ages 25-54 watch
online video at least once per
week, while 75% aged 18-34
do so. The company estimates
U.S. online video advertising
revenue will grow at a 32%
compound annual rate to top
$4 billion by 2014,

REGRETTING SOCIAL

NETWORK POSTS

A Retrevo survey of Internet
users finds that 32% of re-
spondents regret a post they
made on a social network.
That number jumps to 59%
for those under 25 and for
iPhone owners, but drops to
27% of those aged 25 and
older. Amongrespondents of
all ages who felt regret, 13%
were able to remove the of-
fending post, 6% said the post
caused problems at work or
at home, and 3% said the post
had ruined either their mar-
riage or another relationship.
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Muse Could Be The Year’s Breakout Touring Band

[t seems to happen annually—as if out of
nowhere, an act emerges with eye-popping
grosses to suddenly become one of the biggest
touring stories of the year.

The surge could be an established act that
realizes widespread traction through incen-
diary performances (Pink in 2009). Or it could
be an up-and-coming band that suddenly
catches fire (Jonas Brothers in 2008). Or it
could even be a synergistic classic rock pack-
age that resonates with music fans (Journey/
Def Leppard in 2006).

When this happens, it's light-
ningina bottle, and the touring
industry lives for it. Though
plenty of pundits might not see
these dark horses coming, their
success is never an accident. In-
stead, it's a case of the artists and
those behind the scenes having
done the necessary heavy lifting
it takes to propel an act to the
next echelon.

British rock trio Muse is on a path to be

this year’s live breakout act. The band is tour-
ing in support of its fifth studio album, “The
Resistance” (Warner Bros.), which last fall
bowed at No. 3 on the Billboard 200, its high-
est-ever chart debut, with sales of 128,000,
according to Nielsen SoundScan.

Seventeen headlining shows reported to
Billboard Boxscore so far this year recorded
grosses exceeding $9 million and moved al-
most 200,000 tickets. The average nightly
take for Muse this year is $533,441 in gross
and 11,436 in attendance. That’s up signifi-
cantly from the band’s road work for “Black
Holes & Revelations” in 2006-07, when the
nightly gross was $444,647 and per-
night ticket sales were 8,607, despite
huge sellouts at London’s Wembley
Stadium elevating the average, accord-
ing to Boxscore

This spring in North America, Muse
was on fire, with production-heavy
concerts awing fans and rampant
word-of-mouth building momentum.
In March alone, according to Boxs-
core, the bund grossed $821,705, with
attendance of 15,818 at the Bell
Centre in Montreal; topped $800,000
with 16,284 tickets sold at Chicago’s
United Center; netted $737,795 with
14,770 in attendance at Boston’s TD
Garden; and grossed $683,712 with
attendance of 15,380 at the Wachovia
Center in Philadelphia.

“They are as hot as any band in this
country,” says Charles Attal, parinerin
Austin-based promoter C3 Presents, which
booked Muse to headline the Austin City Lim-
its (ACL) Music Festival in October at Austin’s
Zilker Park.

Attal, a savvy talent buyer, counts himself
asa fun. “Energy at their live show is over the
top,” he says. “I have seen them three times
this year, and | will keep going to see them.”

Such growth comes from strategic book-
ing, not overplaying in terms of venue size
and building the fan base. And, of course, all
the setup in the world means little if the artist
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doesn’t deliver onstage.

ICM senior VP of concerts Marsha Vla-
sic, Muse’s agent for 10 years, says the band
has made “great strides” in North America.
The last time Muse significantly toured the
country, it played smaller-capacity configura-
tions in arenas and was prepared to do the
same this time.

“I anticipated they would do bigger busi-
ness this time, but they outperformed any of
our expectations,” Vlasic says. “We were going
to set some buildings up in smaller configu-
rations, and [instead] in some
buildings we went 360

Vlasic attributes the Muse

ord, the band’s appearanceson
the “Twilight” movie sound-
tracks and playing eight choice
dates with U2 on its sold-out
360° stadium tour last year. The
U2 gigs showcased Muse at
such venues as Giants Stadium
in East Rutherford, N.J.; FedEx Field in Wash-
ington, D.C.; the Georgia Dome in Atlanta;
and Cowboys Stadium in Dallas.

Muse is managed by Q Prime (Metallica),
whose co-presidents Cliff Burnstein and
Peter Mensch “certainly know how to man-
age bands,” Vlasic adds.

Muse will play Rock in Rio May 27 in Lis-
bon, Portugal, then tour European stadi
ums, arenas and festivals through the
summer, wrapping with two nights at Wem-
bley Stadium Sept. 10-11. The band will re-
sume its North American arena headlining
tour Sept. 22 at Viejas Arena in San Diego.
Muse will work in the ACL fest in October

A revélation: MA'P&?W BELLAMY of Muse

then wrap the tour Oct. 27 at the John Paul
Jones Arena in Charlottesville, Va., a bit ear-
lier than previously scheduled in anticipa
tion of the birth of drummer Chris
Wolstenholme’s child.

“Their audience has grown and grown and
grown, and we're still growing,” Vlasic says,
indicating that the live work will continue
into 2011. “I love them and can’t wait for them
to come back next summer.”

oard.biz/touring.
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BOXSCORE Concert Grosses

GROSS/ ARTIST(S) Attendance
RACE( Venue, Date Promoter
$1,416,227 ROD STEWART
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T Doy rena Befast Horthern: 16,248 Aiken Promotions, AEG Live

IPLLNV I KENNY CHESNEY ) B j
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£577660) i e B = —
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$50 May 19 sellout Presents
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% Nachan,
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Pl B CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA
$55/$35 hA;Iz)(,:gomena, Sacramento, Calif., 9 AEG Live
$374,895 CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA
$55/$35 Orleans Arena, Las Vegas, May 22 7;671? AEG Live
$359,210 CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA
s55/435 B R T 7360 AEG Live
AUV JEFF BECK
$4950/32450  L'owia Theatre LA Live. 5,944 Goldenvoice/AEG Live

$356,970 CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA
$55/$35 ggr'\itlig%ton Center, Toledo, Chio, 3;1265 AEG Live
LT DAUGHTRY, LIFEHOUSE, CAVO

%42/ 1 Nassau Coliseum, Uniondale, 9,228
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:;2/565/“5/ z:t;iiiloz(;ily Music Hall, New Yor 716 MSG Entertainment
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$55/335 Crown Coliseum, Fayetteville, AEG Live
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£
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$55/$35 f‘lraa;ﬂ;zErwm Center, Austin, §, 7t AEG Live
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AS GOES. . .SOUTHKOREA?

Digital Growth, Anti-Piracy Laws Lift Music Sales In One Out Of Three Top 20 Markets

The world’s two largest recorded-music markets suffered double-digit sales declines in
2009. But an annual survey of the global business shows it’s not all doom and gloom. §
According to IFPI’s newly published “Recording Industry in Numbers” yearbook, the U.S.
market’s trade value dropped 10.7% in 2009, while Japan’s dropped 10.8%. Yet no fewer
than seven of IFPI’s top 20 music markets notched year-on-year gains, ranging from a tiny
0.2% uptick in Mexico to a sharp 11.9% increase in Sweden. Other growing territories in-
clude the world’s third-largest music market, the United Kingdom, and the world’s second-
most populous nation, India. Billboard looks at the stories behind the statistics.

UNITED KINGDOM

No one’s popping cham-
pagne corks yet, but
Britain’s music business
just halted five years of
decline, with digital
growth offsetting the
physical slump.

While physical sales
dropped 6% to £740
million ($1.2 billion),
digital revenue in-
creased 48% to £189
million ($295 million),
driving the total trade
value of recorded-music
sales up 1.9% to £1 bil-
lion ($1.6 billion).

Physical sales delivered 73% of trade value, down from
79% in 2008. The early-2009 demise of retailers Zavvi
and Woolworths removed 1,000 stores from the U.K.
market, but IFPI director of market research Gabriela
Lopes suggests it also pushed music fans toward digi-
tal services.

The digital album came of age, increasing sales 56%
to 16.1 million units. That represented 36% of digital rev-
enue, while single-track downloads accounted for 44%.
Digital album sales are “growing faster than single
tracks,” Lopes says, “a trend we see in the major markets
like the U.S.”

Download store 7digital’s CEO Ben Drury reckons a key
growth driver was the recording industry’s embrace of down-
loads free of digital rights management restrictions, while
aggressive pricing has made digital albums value-added al-
ternatives to buying single tracks.

Digital still only generated 19% of total trade value—com-
pared with 43% in the United States—so further growth seems
certain, particularly as advertising-supported services like
Spotify and We7 expand. We7 had 1.2 million unique site
users in April 2010, up 350% from the same period last year,
according to CEO Steve Purdham. “Ad-funded is the ideal so-
lution to create a barrier to piracy for people who can’t—or

1.

don’t—want to pay,” he says.

New ad-supported services delivered 4% of digital revenue
in 2009, while subscription services saw their share dip to
6%, from 7% in the prior year. However, both categories grew
in trade value, up 247% to £8.2 million ($12.8 million) and
37.2% to £11.8 million ($18.4 million) respectively, accord-
ing to British labels group the BPI.

The United Kingdom remains the world’s biggest market
for performance rights revenue, which increased 8% to £78.4
million ($122.5 million), aided by collecting society PPL’s in-
creased number of reciprocal deals and investment in track-
ing systems.

In the past, PPL chairman/CEO Fran Nevrkla notes, such
revenue was “the icing on the cake” for U K. labels. But today,
he says, “this is absolutely crucial bottom-line income.”

12 BILLBOARD | JUNES, 2010

AUSTRALIA

Although remaining cautious,
Ed St. John, chairman of Aus-
tralian labels group the Aus-
tralian Recording Industry Assn.,
says he sees “the green shoots of

’ recovery” in the country’s first
v annual sales gain since 2003. The
arrival last year of Nokia’s Comes With Music and MySpace Music
helped drive the digital sector. But label sources estimate iTunes
still accounted for 65% of digital trade values, which surged 40%
to $88.1 million Australian ($68.8 million), raising digital’s mar-
ket share to 18% in 2009, from 13% in the prior year. CD sales ac-
counted for 78% of overall values, with volume down just 2.6% to
29.4 million units. A key factor was the opening of 19 new stores
by market-leading home entertainment/consumer electronics re-
tailer | B Hi-Fi during its financial year that ended June 30, 2009.
] B estimates it accounts for 40% of the Aussie CD market.

BRAZIL

A strong schedule of releases
by established artists ranging
from pop/rock veteran
Roberto Carlos to singing
priest Father Fabio de Melo
enabled Latin America’s
largest music market to enjoy
its second consecutive year of
stability after three years of
double-digit declines. Physical music sales inched up 0.5% to
331.6 million reais ($164.6 million), but digital revenue slipped
0.7% to 53.2 million reais ($26.6 million). IFPI’s Lopes suggests
the figures might mean the decline in Brazilian music sales “has
bottomed out, and we're now looking at a period of prospect for
growth—if digital manages to take off.” While piracy has restricted
digital growth, several new subscription services launched in
2009, driving the format’s share of digital trade values to 35% in
2009, from 9% in the prior year.

SOUTH KOREA

Sales climbed as the implementation of
“three strikes” legislation in July 2009 drove
O Korean users toward fully licensed subscrip-
tion services that had emerged in 2008, in-
cluding former illegal operators Soribada
and Bugs. That migration was aided by a
major government campaign to publicize
the new anti-piracy law. Physical sales dipped 5.9% to 82.5 billion
won ($64.5 million) following sharp gains in 2008, while digital rev-
enue surged 27% to 102.8 billion won ($80.4 million) after remain-
ing virtually flat during the two prior years. Universal Music Korea
managing director Beom-Joon Yang says the industry’s new tactic
of releasing two or three mini-albums by Korean pop acts in a year,
rather than one full-length album, has been particularly helpful in
“stimulating consumer demand for new music.”

+

SWEDEN
A 119% leap in digital sales to 156.1 million
kroner ($20.4 million) lifted the sector’s
share of the overall market to 15% in 2009,
from 8% in the prior year. Labels say file
sharing declined after the April 2009 pas-
sage of legislation requiring Internet serv-
ice providers to divulge the identities of
copyright infringers to rights-holders. That
same month, a Swedish court found the four
men behind BitTorrent tracker the Pirate
Bay guilty of assisting in making copyright material available.
After that, Universal Music Sweden managing director Per
Sundin says, “Consumers went back to buying CDs,” sales of
which climbed 17.2% to 13.6 million units. Digitally, it was the
year of Spotify, which launched in October 2008 and now claims
2 million active users in Sweden (out of a population 0f 9.1 mil-
lion). The music service received a boost in November when
market-leading telcom Telia began bundling Spotify’s subscrip-
tion service with its broadband and mobile service plans.

+

%

INDIA

Demand for music in India’s
booming mobile phone market
boosted digital trade value 53%
to 1.9 billion rupees ($39.6 mil-
lion), offsetting a 20.1% dropin
physical sales to 3.1 billion ru-
pees ($64.2 million)—*“a Holy
Grail story,” IFPI’s Lopes says.
India has more than 422 million
mobile phone subscribers, ac-
cording to the Cellular Opera-
‘ tors Assn. of India, and is adding
around 13 million monthly.
Ringbacks delivered 83% of digital revenue, up from 62% in 2008.
While piracy still blights physical sales, collecting society PPL
India’s recent drive to increase performing rights revenue, par-
ticularly from the hospitality and retail sectors, is paying off. That
grew a hefty 25% to 1.2 billion rupees ($24.6 million) during 2009,
representing 19% of total trade value—up from 16%.

MEXICO

Mexican music sales re-
mained virtually flat in
2009—Dbut that was a vast
improvement over three
straight years of double-
digit declines. Digital
sales jumped 36% to 241 million pesos ($17.8 million), while
physical sales fell a modest 1.3% to 1.4 billion pesos ($102
million), helped by a strong release schedule and intensified
anti-piracy efforts. The Mexican launch of Apple’s iTunes store
in August helped boost digital sales, says Fernando Hernan-
dez, director general of labels group Amprofon. He adds that
the attendant publicity also spurred interest in other online
music outlets. However, master ringtones and streaming serv-
ices remained dominant, respectively delivering 23% and 27%
of the sector’s trade value, while downloads accounted for only
15% of digital revenue.

%

Reporting by Ahir Bhairab Borthakur, Lars Brandle, Leila Cobo,
Tom Ferguson and Andre Paine. All currency conversions are based
on the figures and rates IFPI used for individual markets in
“Recording Industry in Numbers 2010.”
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Priests Prove To Be Durable Chart Fixtures In Brazil

How’'s this for an unlikely power trio?
Three of the top-selling artists in
Brazil are handsome, telegenic
Catholic priests.

According to year-end data reported
by Brazil’s Assn. of Record Producers,
Father Fabio de Melo’s 2009 “Ilumi-
nar” was the country’s top-selling
album of 2009. It was an encore per-
formance; de Melo’s
debut album, “Vida,”
was the top-selling
album of 2008. This
time around, the pop-
star priest had three al-
bums among the top 10
sellers of 2009.

But it doesn’t stop
there. Two other priests,
longtime superstar Fa-
ther Marcelo Rossi—who released
Brazil’s second-top-selling album of
2008—and newcomer Father Regi-
naldo Manzotti, had releases that
placed among the country’s top 10
music DVDs of the year.

Brazil’s love affair with singing
priests isn’t new, as Rossi’s successful
recording career goes back a decade.
But the preponderance of religious
men on the charts underscores the
power of contemporary branding; all
three priests have active websites, Face-
book and Twiiter accounts, and radio
and/or TV shows.

Some hardcore believers may even
think the hand of God had an added
impact on sales. Brazil is one of the few
countries whose physical sales rose in

2009, which is remarkable in a market
where pirated productrepresents 48%
of all music sold, according to 2007 fig-
ures from [FPL.

“People don’t want to [buy pirated
goods] when it deals with their reli-
gion,” says Leonardo Ganem, pres-
ident of Som Livre, the indie label
that releases de Melo’s and Man-
zotti’s albums.

The three singing
priests have distinct
styles. Manzotti is more
religious and always per-
forms in his robes, de
Melo is more pop-driven
and does shows out-
side the church,
and Rossi does
both pop and spir-
itual fare as well as spoken word.

However, all three donate
their recording proceeds to
the church. And each
one is a charismatic
performer who had
an established fol-
lowing before sign-
ing a record deal.

Ganem signed {
de Melo three J

Su—
years ago, ex-
pecting sales of ‘
50,000 copies of
that first CD,
“Vida.” Instead, he sold
more than 1 million.

“These guys used to
sing to arelatively small

group of people, and when we put them
on national television . . . they reached
awhole other segment,” Ganem says,
adding, “We found a huge space of
music that was not explored.”

De Melo and Manzotti have benefited
from exposure on Globo TV, Brazil’s
biggest network, which happens to be
a sister company of Som Livre.

Prior to de Melo, Rossi had already
proved to be a phenomenon whose lat-
est studio albums, “Paz Sim Violen-
cia” Volumes 1and 2, released in 2008,
have collectively sold 1 million-plus
copies on Sony Music.

The label also released a six-CD
spoken-word set with self-
help messages that has col-

lectively moved more than 5 million
copies, which have been sold at news-
stands nationwide.

Sony Music Brazil president Alexan-
dre Schiavo says Rossi has managed
to cross over to the secular market, even
earningairplay on pop radio. Now, Sony
is looking to expand beyond the Catholic
marketplace into the largely untapped
Christian market.

Earlier this year, the label opened
a new gospel division and will begin
releasing product this year, promot-
ing in both Christian and secular mar-
ketplaces and with an emphasis on
digital and mobile retail. “This music
was never exploited in a digital for-
mat,” Schiavo says. “There’s tremen-
dous potential.’ voe

For 24/7 Latin news
| and analysis, see
billboard.biz/latin.

Going Public

Performance Rights Fees Rise In Latin America

As physical music sales con-
tinue to decline in most of
Latin America, public per-

formance royalties are be-

coming an increasingly im-
portant source of revenue
for labels.

According to IFPI, collect-
ing societies for performers

‘Reaping revenue: Somexfon's

FRANCISCO MARTINEZ

“.\.

and labels increased their take
by 22%in 2009 to acombined
$114 million across 16 Latin
American and Caribbean
countries. Society directors at-
tribute that success to new
agreements with music-con-
suming businesses like coffee
shops and brand marketers

and the expansion of cable TV
services inthe region.

Mexico’s Somexfon, which
collects public performance
fees on behalf of labels for
music used in restaurants,
hotels and bars, began ex-
panding its collection staff
of threein 2008. The society
now has 10 offices through-
out the country and a staff
of 45 devoted to affiliating
new establishments, accord-
ing to managing director
Francisco Martinez.

According to IFPI's 2010
Recording industry in Numbers
report, Somexfon—which was
founded in 2002 specifically to
compensate labels, since song-
writers and performers have
their own societies—more than
doubled its net revenue to $1
million in 2009.

While Martinez acknowi-

edges that such fees “can’t
make up for the toss in [CD]
sales,” public performance
royalties remain a key rev-
enue source. By the end of
2010, Martinez expects to
open new offices in Tijuana,
Merida and Toluca.

In Colombia, where per-
formance rights royalties
surged 26% in 2009 to $2.4
million, the gains have come
from cable networks and use
of music at live marketing
events for consumer prod-
ucts, ACINPRO GM Octavio
Alberto Machado says. The
society, which represents
artists and labels, jointly col-
lects public performance fees
with songwriters’ society
SAYCO. Machado says his or-
ganization is trying to get a
bill passed that will allow it to
collect fees when artists per-
formonTV.

In Argentina, labels group

CAPIF has opened 12 re-
gional offices to manage col-
lections and has centralized
its operations inthree areas:
legal affairs, broadcast media
and so-called “special users,”
such as restaurants. As in
Mexico, collections are a
combination of filing legal ac-
tion against nonpayers and
tracking down other estab-
lishments in noncompliance.

Resistance to performance
fees remains a challenge. in
Mexico, broadcasters refuse
to compensate labels for per-
formance rights that they’re
legally owed, and collections
are split among three soci-
eties laying claim to a per-
formance fee.

“When a user seesone so2
ciety showing up one day and
then another and another,”
Martinez says, “they may not
want to pay any of them.”

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
LCOM you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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FONSECA’S
MANAGEMENT OPENS
BOOKING BIZ

10Music, the Bogota, Colom-
bia-based management com-
pany and label behind Colom-
bian artist Fonseca, has opened
its own booking business. Its
first client is Venezuelan pop-
urban duo Chino & Nacho,
which 10Music is booking for
summer club and festival dates
in Colombia and Ecuador, ac-
cording to Fonseca’s manager
Felipe Jaramillo.

VERIZON CONTEST
OFFERS GRUPO
MONTEZ TIX

Customers at Verizon Wireless
stores in Chicago who try the
carrier’s VCast mobile video
service are eligible to win tickets
to a private show by Grupo Mon-
tez de Durango. Winners willre-
ceive tickets to a viewing of the
June 11 World Cup match be-
tween Mexico and South Africa
at Chicago’s K-OZ nightclub.
The regional Mexican group will
perform after the match. Ofthe
700 winners, 20 will meet the
band. Grupo Montez de Du-
rango will also sign autographs
June 10 at a Verizon Wireless
store in Chicago’s Little Village
neighborhood. The contest is
similar to a national sweep-
stakes Verizon is running in
which winners will be flown to
Houston to watch the same
match and see a private show
by Los Tigres del Norte. The
contests are promoting the car-
rier’s live streams of Univision’s
World Cup broadcasts.

ESPN DEPORTES TO
USE ‘GRITO MUNDIAL’
Beginning June 1, the Spanish-
language ESPN Deportes and
its sister channels in Mexico will
use Daddy Yankee’s “Grito
Mundial” as background music
for clips from the World Cup
matches that air during their
analysis and commentary
shows. The song’s soccer-
themed video and interviews
with Yankee will be featuredon
ESPN’s English and Spanish
websites, according to Mario
Fraticelli, the channel’s associ-
ate director of editorialintegra-
tion and deputy editor of ESPN-
Deportes.com. The artist will
also promote the ESPN content
on his DaddyYankee.com site,
says Yankee’s publicist Mayna
Nevarez of Nevarez Communi-
cations, which set up the synchs.
—Ayala Ben-Yehuda



Big RED

Sony’s Indie Distributor Scores With Major’s
Artists And New Member Labels

For years, a successful band’s trajectory usu-
ally looked something like this: sign to an in-
dependent label, put out albums through an
indie distributor, sell a certain
number of albums, then up-
stream to a major.

But a few recent examples
prove that old model might be on
its way out, and Sony-owned RED
Distribution is helping show it
the door.

Consider the experience of
Bullet for My Valentine. The
U.K. metal act’s third album,
“Fever,” is a solid success, entering the May 15
Billboard 200 at No. 3 and selling 71,000 first-
week copies, according to Nielsen SoundScan.

The band, which is signed to Jive, didn’t do
too poorly on its first two albums, either, with
2006 debut “Poison” selling 573,000 copies and
2008 follow-up “Scream Aim Fire” selling
360,000, according to SoundScan.

But even with the strong sales, the band is
still distributed through RED, as it has been
since the beginning.

“Jive and RED work the Bullet record to-
gether,” RED president Bob Morelli says. “We
collaborate on radio, which was instrumental
for this album. We can do progressive retail
campaigns, and we have a long e-mail blast
list dedicated to metal fans, which also helped
drive sales.”

Dan Mackta, senior director of marketing

for Sony’s Jive Label Group, says that RED’s
expertise in the metal genre was one of the rea-
sons Jive chose to keep the band there. “They
can do specialized marketing pro-
grams, like a Decibel mini-mag,”
he says. “They have great indie
metal labels and they can lever-
age that. They also have a good
relationship with Hot Topic and
were able to do a full campaign
with them and create custom
pieces.”

While metal might be one of
RED’s specialties, the distribu-
tor has also worked Sony projects in other gen-
res, ranging from indie rockers the Ting Tings
totriple-A artist Ray LaMontagne. While it’s
not unheard-of for other major-owned indie
distributors to work major-label releases,
Morelli says RED does it more often than any-
one else.

“We have been able to develop a great suite
of services on our own,” he says. “We're the
only major-owned indie with a full sales force,
and we have radio and digital and online serv-
ices under our own roof, just to name a few. At
the same time, we can take advantage of what
Sony has to offer when we need to.”

Recently, RED has taken another step forward
and signed a deal with Robbins Entertainment,
a label formerly distributed by Sony. Morelli says
this is the first time a label has come wholly from
Sony to RED. “We had some situations where

Code RED: BULLET FOR MY VALENTINE

we would distribute a Sony label’s sublabel. For
instance, Razor & Tie had a sublabel called Pros-
thetic that we distributed,” he says.

Robbins Entertainment founder Cory Rob-
bins says he didn’t look at other distributors
when his deal with Sony was up at the end of
2009. “There was no shopping around,” he says.
“I had known Bob for a long time and liked
working with him at BMG when he was there.”

Robbins expanded the deal with RED to in-
clude digital distribution, which had previously
been handled in-house. “While we are still
going to go direct to iTunes, RED will work with
all the other digital retailers,” he says. “Before
working with RED, we only had relationships
with halfa dozen digital outlets, and we didn’t

have Amazon, among other stores. So we are
excited to have RED help that grow.”

Morelli says that while he’s excited to work
with Sony acts and former Sony labels, RED
remains a resolutely indie shop.

“Our indie labels are still 90% of what we
do,” he says. “We just re-signed Glassnote
and MRI and Victory, and we have new deals
with Suburban Noize and Hancock Records.
We just had our 30th-anniversary meetings
and party, and looking at the diversity of la-
bels and artists we have was a wonderful mo-
ment for me.”

For 24/7 indies news and analysis, see

:biz billboard.biz/indies or follow billboardindies
on Twitter.

Jingle Punks is a music library
that specializes in “regional
pockets of cool bands or cool
composers, giving them the
ability to place their music so it
is exposed to a greater audience
through licensing,” according
to CEO Jared Gutstadt.

As advertising budgets have
shrunk, he says, “it’s harder and
harder to license big-name acts,
and people are turning to alter-
natives such as indie music. If
you look at the trends, whether
it's Walmart or Target or iPod
commercials, they're really be-
coming the new A&R model—
these brands, by putting bands
no one has heard of into spots,
become tastemakers.”

Here, Gutstadt offers advice
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HOW TO:

GET YOUR MUSIC IN COMMERCIALS
by JARED GUTSTADT, CEO, JINGLE PUNKS

for how to best position your-
self and your music for poten-
tial commercial licensing.

1. THINK BEYOND
GENRES WHEN
DESCRIBING YOUR
MusIC

Whenever you submit music or
post band information any-
where, be broad and flexible in
how you describe your music—
think beyond genre and sonic
language. Music supervisors say
to me over and over again, “How
do I get music that sounds like
it was in ‘Juno’ or a Wes Ander-
son movie?” And when you
think about it, “Wes Anderson”
and “Juno” should be ways of
describing music. Orinstead of
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pitching bands with the most
pressand hype, we can say, “Do
you want music that sounds like
Coldplay? Here’s some good op-
tions that are at a competitive
price point that no one has dis-
covered yet.” When we bring
music into our player, it be-
comes a very democratized
process because it’s all keyword-
searchable, and we give music
as many of these tags as possi-
ble. This is how we find super-
visors the music they're looking
for, and whether they’re search-
ingour library or Google or My-
Space, it's how they’ll find you.

2. PICK YOUR TWO
BEST SONGS
You can submittwo MP3sto Jin-

gle Punks, and in general you
should limit the number of songs
you send to libraries or supervi-
sors because they have limited
time. If you specialize in a style,
pick your two best songs. If you
do a lot of things well, show us
two polar extremes of what you
do, because immediately, a light
bulb goes off in my head—if 1 get
ametaltrackand a hip-hop track
from one band, I'll get curious
and say, “Send me some Amer-
icana. Show me what you can
do.” Also, general themes are
key—all our big placements, and
hit songs in general, are about
very broad topics, like love or loss
or feeling good. If you write a
song about breaking up with
your girlfriend on a Thursday
while a cat’s sitting on your head,
it probably won't get placed. I
never want to tell anyone what to
write, but it's something to con-
sider in this context.

3. MAKE SUBMIXES

Clients want maximum flexibil-
ity. Before you submit, make
sure you have versions with and
without vocals. Ideally, you want
a full version, a version minus

vocals, a version with just bass
and drums, and one with vocals
and all instruments other than
bass and drums. Clients want to
have options if they choose your
track, and if you're not ready with
the submixes they need, they’ll
move to the next band in line.

4.PICK THE RIGHT
MIDDLEMAN

There are lots of routes to get-
ting your musicin commercials,
and no one right way—but there
may be a right way for you.
Sometimes the bestapproach is
picking up the phone yourself
to find out who music supervi-
sors are. If you're at a certain
level, you might try to procure a
publishing deal that comes with
anadvance. Ifyou're still aband
inits infancy, you may take your
chances with a library like ours.
We're looking for bands that
aren’t affiliated with other li-
braries, so find out whatalibrary
does well and who their clients
are to make sure they will best
represent your music. At the
same time, if your musicisn'ta
great commercial fit but you
have a particularly interesting

voice or production style, we
mightarchive that information
and circle back when we create
custom music for clients—so
just get your best work out there.

5. PUBLICIZE YOUR
PLACEMENTS
If you do get a placement, let
the whole world know. Putitin
your newsletter, on Facebook—
people want to champion the
underdog, and your fans and
friends will be your biggestad-
vocates. Then other clients will
know you're in demand, and it
can become a real source of an-
cillary revenue. And as you fin-
ish content, make sure it’s
available online so that if you
get exposure through a place-
ment, people can download
your music right away.

— Interview by Evie Nagy

To find out more about Jingle
Punks and synch placements,
register for Billboard’s Music &
Adbvertising Conference June
15-16 in New York and hear
from Jared Gutstadt, along with
other experts. For more details,
go to billboardevents.com.
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Marc Geiger, head of contemporary music at William Morris Endeavor Entertainment, real-
Ized the potential of the Internet as a conduit between fans and bands before the concept
had fully taken hold. In 1994, Geiger purchased a site called UBL.com, where he pursued
the vision of a cembination artist channel, direct marketing and e-commerce showcase in
what became known as ArtistDirect. But the concept as Geiger visualized it never com-
pletely found its footing and was, in the view of many, ahead of its time. Geiger returned to

Marc

The Lollapalpoza co-founder says
that while the touring biz faces
significant challenges, they pale
compared with the troubles
facing the major labels.

William Morrisin 2003, where he is now a board member.

The live business is in Geiger’s DNA, as he made his musical bones promoting concerts while
still a student at the University of California in San Diego. Geiger began his career as a tal-
ent agent for Triad Artists, later acquired by William Morris, and went on to launch a division
devoted to a then-exploding alternative music scene. In1991, he and Jane’s Addiction front-
man Perry Farrell launched the Lollapalooza tour, which changed the touring package model

and survives today as a one-off festival in Chicago.

Here, Geiger addresses his frustrations with the music business’ glacial pace of change,
the potential benefits of the Live Nation/Ticketmaster merger and the sorry state of rock.

When you look at the music busi-
ness today, what’s it feel like to
you out there?

We're in the biggest “in between”
phase since I've been a participant
in the music business. I feel there
are multiple pieces of the world
transitioning at the same time, and
most of the industry is dealing with
uncertainty. And in times of uncer-
tainty, you either have a real vision
looking forward or you're hanker-
ing for things not to change. As one
of the guys who usually looks for-
ward and loves it, my feeling is, not
enough stuff is moving right now.
It's a year of sludge. And with the
exception of the iPad, nothing is re-
ally happening, not with subscrip-
tion models or digital music. For
things to move forward, the indus-
try has to push sometimes, and that
is not happening right now.

The live music business has its
own set of challenges: the consoli-
dation of Live Nation and Ticket-
master, the growth of a couple of
major players and tour deals. The
good news is the quality bar on
music is moving up. Indie labels
are doing great, by and large. Not
because they're selling CDs, but be-
cause they're able to make their
artists bigger since there are less
roadblocks. It’s not like they won’t
get played on the radio, because that

doesn’t matter any more.

Overall, the whole thing is in the
middle—it's neither fish nor fowl,
and nobody’s able to figure it out.
Two years ago, Radiohead and Nine
Inch Nails were seen as beacons of
light as it relates to new media and
artist independence, and not one
artist has followed them. That’s
shocking to me. And that tells me
that everybody’s running home to
mom because they’re scared and it’s
too much work.

How does this relate to the live
business?
All-in ticketing is not here, non-
transferable ticketing isn’t here,
though they’re in development.
Callitalpha, not beta. Fees haven't
become rationalized yet. It’s too
early post-merger. As with Apple,
people are looking toward [Live Na-
tion Entertainment CEO] Michael
Rapino and [chairman] Irving
Azoff, because they have the scale,
and when they change things, it
could have industry-wide impact.
Ticket pricing keeps going up; con-
sumer value and direct marketing
is stillin its infancy. The money to
artists is still going up, by and large.
The festival market is in a year-
after-recession retreat, but the
strong ones are strong.

But artists are breaking—

that’s the great
news. They're
not breaking
big on sales vol-
ume, but a lot of interesting artists
are able to leverage the Internet
to get known quickly and have
high debuts, or at least find real
audiences with some ease, be-
cause the word-of-mouth and the
platforms—Facebook, YouTube—
are really powerful. That said, in-
terfaces still suck, there aren’t
filters for music, the subscription
economy is still choked off by the
labels, the majors are still fight-
ing, and we’re still watching to see
what happens with EMI. It’s going
to take a while for a company as
big as Live Nation to integrate and
really put out the programs they
want and get them working. So |
think we’re in a giant “tweener.”
We just have to get through the
next couple of years.

So you’re saying we’re waiting
for the other shoe to drop?

There’s one shoe that matters—
that’s to get the subscription econ-
omy moving and make that
change. The live music industry
has work to do but doesn’t need a
fundamental change, it just needs
toimprove. 1 gotoa Billboard con-
ference, some customer pays $200

to see all of us idiots speak, they
get a goodie bag. You go to
Coachella, you pay $275, do you get
a goodie bag? Wouldn’t you think
that one of the labels there would

go, “Hey, I'm going to see 80,000
music freaks. Shouldn’t 1 figure
out a way to have them listen to
three songs by my artist?” Biggest
idiocy I've ever seen.

The Vans Warped tour figured
that out.

But who else? Bundling is nowhere,
cleandistribution of the secondary
and dynamic pricing isn’t there yet,
all-in pricing isn’t there yet. Re-
wards-based programs—“Hey, 1 go
to three shows, treat me special, give
me a discount or fourth show for
free”—isn’t there yet. You're treated
like the same dickhead on the 10th
show as the first show.

It does seem that consumers
have become disillusioned to
a degree.

That’s my point. There’s a lot of
work to do, and it’s not like the
smart people don’t know it has to
get done. It just takes time. It's not
a fundamental change like the

recording industry, it’s continued
improvement that needs to happen,
some of it integrating with the rest
of the music business. Physical
bundling, digital bundling, all of
these things haven’t really happened
yet. You would think we should take
some of this distressed inventory,
these unsold seats, and do some-
thing with them. How many times
does that really happen?

Aren’t you getting proposals
for unique deals, bundling,
packaging?

No. We're driving most of them, and
they’re all formative and a giant
nightmare, because the systems
aren’t in place and everybody’s got
their hand out,

Weren’t those kind of synergies
promised with this merger?
I'm not saying it won’t happen. |
think Rapino gets it, and they want
to do all this stuff. I think it's a
matter of time and execution. If
they don’t get there, nobody’s
going to get there because nobody
else has scale.

What'’s the best thing that could
happen for music this year?

It would be great if we saw some
new rock bands come through.
Rock bands are at a real low point
right now. The subgenres of music
are pretty hot, but the world we
grew up in, with big rock bands,
there’s just not many of them, and
that’s depressing. But that’s just
musical cycles. Also, we need to
make some real advances in digi-
tal and get this thing unstuck. In
the live part of the business, the die
is cast. Focusing on the right things
to rationalize—ticketing, market-
ing and ultimately pricing—will be
about as good as we can do, but |
think most of that's 2011, frankly.
I guess that's a long way of saying
not much could happen. .

We're in the largest ‘in-between’ phase since
I'vebeen a participantin the music business.

JUNE 5, 2010 www.billboard.biz

15




16 | au.i.ao.tum‘t i JUNE 5,2010
. v“




With ‘Can’t Be Tamed,”
Miley Cyrus
Transitions From
Tween Idol | |
To Pop Star e !
By Ann Donahue |

2
o

PHOTOGRAPH BY BRIAN BOWEN SMITH



- A

A R

Flash forward five years, and Cyrus’ latest YouTube offer-
ing, her video for the title track off her album “Can’t Be Tamed,”
involves a birdcage set that doubles as a pole-dancing play-
ground, writhing background dancers and an outfit notable
for its feathers and decolletage.

Like Disney teen idols Britney Spears, Christina Aguilera
and Justin Timberlake before her, Cyrus is now making the
often-murky transition into adult artist. The June 22 release
of “Can’t Be Tamed” is the boldest statement in a years-long
process of transitioning Cyrus away from the scrubbed cheeks
and all-American girl charm of “Hannah Montana” to a mod-
ern pop diva.

“I'm just al a certain place where I've changed a lot as a per-
son,” she says. “I’ve grown up a lot, which everyone does.”

Everyone does—but very few have to do it in the public spot-
light with all the divisions of Miley Inc.—from film to TV
shows to voice-over work to apparel-—riding on the success
of the transition.

It's no secret that Cyrus has been publicly testing the wa-
ters of adulthood for the last few years—making dramatic
displays like the bed-head Vanity Fair photos or the vaguely
stripperish dance moves at Nickelodeon’s Teen Choice Awards
—followed by an equally dramatic retreat,

Her music has followed a similar act of toeing the line be-
tween tween and adult, with singles “The Climb” and “Party in
the U.S.A.” offering a far different message from earlier teeny-
bopper tracks like “See You Again” and “7 Things.”

On the eve of the video debut of “Tamed” on May 4, Cyrus
knows that it's going to ruffle some feathers. “You're going
to, like, die when you see the birdcage in the video because
it's so crazy,” she says. Despite Cyrus’ march into adulthood,
she still talks like a teenager—all rapid-fire patter that, by my
transcribing tally, comes in at around 200 words per minute.
“I've got, like, 30 dancers in there and a tree and a nest. Lit-
erally, it’s out of control. I'm definitely going to be doingalot
more stuff like that.”

The immediate sales response to Cyrus’ new image seems
to be positive. For the week ending May 23, the single’s first
week of digital sales resulted in 191,000 downloads, accord-
ing to Nielsen SoundScan, placing “Tamed” at No. 4 on Bill-
board’s Hot Digital Songs chart and No. 8 on the Billboard
Hot 100. The song also rose 35-28 with a bullet on Main-
stream Top 40.

“Miley’s transformation was inevitable—she’s been clawing
herself out of that cage for a while,” says Suzanne Ross, exec-
utive producer of El’s “True Hollywood Story” and “E! Investi-
gates.” “I'm surprised it shocks people anymore. [t’s an inevitable
part of growing up Disney. It’s a formula, from what I’ve seen
from past stars: Disney makes you a star, you make them an
enormous amount of money, and then you either crash and
burn or you go out and stake your claim in the real world.”

THE WRITE STUFF

“Can’t Be Tamed” is Cyrus’ seventh studio album—ranging

from the four soundtracks she’s released under the “Hannah

Montana” imprimatur to two as herself and one Walmart-ex-

clusive EP—and it will be released on Hollywood Records.
And while Cyrus is strenuously distancing herself from the

days of “Hannah,” she still has the benefit of being a product
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The caged bird singssMILEY CYRUS
performing on ‘DancingWith the Stars’ May
18; inset: Cyrus’ ‘Can’t Be Tamed’ video.

of the giant Disney promotional machinery.

“We're very fortunate that we have artists who have many,
many levels tc their careers, whether it’s film, TV, books or
records,” Hollywood Records GM Abbey Konowitch says. “The
unfortunate news is that we're fighting for minutes—not hours
or weeks—for the artist’s availability.”

Cyrus began work on the album in December 2009, while
she was touring in England, including a sold-out five-night
stand at the O2 in London. Producer John Shanks—who pre-
viously workec with Cyrus on her single “The Climb,” which
peaked at No. £ on the Billboard Hot 100 and was No. 1 for 15
weeks on the Adult Contemporary chart—reteamed with Cyrus
for the album and wracked up frequent-flier miles in the process.

“John spent quite a bit of time, God bless him, running over
to England and catching her for parts of the day for recording
and writing,” Hollywood Records head of A&R Jon Lind says.
“He would come back to L.A. and work on the songs and tracks.
He was really a soldier and a world traveler for going to do this
creative thing in between Miley’s schedule.”

Besides Shanks, Cyrus worked with two familiar faces on
the album: co-songwriters Tim James and Antonina Armato,
who penned “7 Things” and “See You Again” and also wrote

v

the title-track first single for this album with Cyrus.

“I call Antonina ‘Mommy’ because she’s my second mom,”
Cyrussays. “No one could ever understand the relationship we
have. I've been working with her for four years and every day |
go into the studio and we just sitaround and eat cupcakes and
talk and T tell her everything about my life. | think that's why
we make good music together.”

Although several songs on the album throb with the kind of
Euro-inspired dance beats heard on hits by David Guetta and
the Bluck Eyed Peas, Cyrus says the sound is secondary to the
personal lyrics therein.

“I listen to zero pop music, which is really weird for some-
one who makes pop music,” Cyrus says, noting that the first
concert she ever went to was Poison. (She covers “Every Rose
Has Its Thorn” with Bret Michaels doing backing vocals on the
album.) “My 13-year-old self would have beaten up my 17-year-
old self because she would be like, ‘You're a sellout!” But that’s
not what it is. It's not dance music that's just about, ‘Ooh, I'm
in the club and everyone’s looking at me.’ It means something.
I’'mnot just sitting here trying to sell glitz and glamour . . . be-
cause no one lives that life. A lot of [pop] songs are super shal-
low, but this musicisn’t.”

1 v
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L OOKING OUT FOR NO. 1

Despite her multiplatform superstardom, there’s one thing that Miley Cyrus has yet
to achieve: a No. 1 song on the Billboard Hot 100. Under her own name, Cyrus has
had 14 songs chart on the Hot 100, including her latest, “Can’t Be Tamed”; “Party in
the U.S.A.” came closest to the apex, peaking at No. 2. Cyrus has also charted
another 18 Hot 100 singles as TV character Hannah Montana, the highest of which
was 2009’s “He Could Be the One,” which stalled at No. 10.

MILEY CYRUS’ BILLBOARD HOT 100 HITS

DEBUTDATE - — | 5 — PEAK POSITION
1/14/01 )  “G.N.0. (GirP’s Night Out)” , 9
8/ajo1 “Ready, Set, Don’t Go” (Billy Ray Cyrus with Miley Cyrus) 31
/ajor “See You Again” 10
1/19/08 “Start All Over” 68
6/21/08 “T Things” 9

8/9/08 “Breakout” 56
1/10/09 “Fly on the Wall” 8
yaey _ “TheGimb” !
3/18/09 ~ “Hoedown Throwdown” 18
4/25/09 “Butterfly Fly Away” (Miley Cyrus & Billy Ray Cyrus) 56

8/29/09 “Send It On” (Disney’s Friends for Change) 20
8/29/09 “Party in the U.S.A.” 2 )
1/30/10 “When | Look at You” B
6/5/10 “Can’t Be Tamed” 8 (debuted this week)

|

As an example, Cyrus cites the album track “Liberty Walk,”
about someone who finds the courage to leave an abusive rela-
tionship. She says she doesn’t have a formal process for songwrit-
ing, instead preferring to take notes on her cell phone or in the
journal she kecps on her computer.

“With anything—the clothes I wear or the way | want to look—
I don’t plan it,” Cyrus says. “Even with the video [ for “Can’t Be
Tamed”] | had the treatment, but beyond that, it was whatever
comes. We didn’t have all the choreography set in stone because
Ididn’t want it to end up looking fake and polished. Everything
in life has to come naturally or | feel like it’s just been done.”

For Cyrus, being authentic may be the key to her success as
she transitions to adulthood.

“The challenge is: How do these pop teen idols mature with-
out alienating their fans—those that supported you on the
way up, including the parents, who often shelled out the dough
for the music and the concerts?” Ross asks. “Miley is in good
company. After Britney [Spears] appeared on the cover of
Rolling Stone in the infamous hot pants that created a boy-
cott of her music and the release of ‘1’m a Slave 4 U, she took
atremendous amount of heat. But as long as the audience per-
ceives that the artist is in contro] of their image, they’re likely
to be more forgiving. With Christina {Aguilera, when she put
out ‘Dirrty,’ that also created a media storm, but she reeled it
back in when she reinvented herself with the torch songs and
the ballads.”

WHAT’S IN STORE
Fitting for an album that was recorded as Cyrus traveled the globe,
“Can’t Be Tamed” is the first set from Hollywood Records that
will be released day-and-date around the world.

“Normally our records are staggered throughout the world
because of the availability of the artist,” Konowitch says. “In
this case, we’ll be able to roll the single out on the same
day, the video premiere virtually the same day and the
album the same day.”

Hollywood’s licensee in Europe is Universal Music Group,
and as the music was starting to come together late last year,
Konowitch decided to present it in its earliest form to the \
label’s Europeans partners to get a head-start on a global mar-
keting plan. “It's unusual for us to have the time and the music
far enough in advance to do that,” he says.
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Cyrus’ manager, Jason Morey, played the album at four meet-
ings throughout Europe, and they confirmed what Hollywood
Records in the United States had already decided: The title track
would be the first single. “It’s more dance-pop than I think was
intended in the beginning,” Konowitch says. “But it feels very
comfortable for her, and it feels very comfortable in terms of
the state of contemporary music.”

GIRL ON FILM

Miley Cyrus Prepares To Star
In Her First Indie Movie

After the promotion surrounding “Can’t Be Tamed” sub-
sides, Miley Cyrus will start filming her first indie film,
“LOL: Laughing Out Loud,” alongside Demi Moore this
summer. A remake of a 2008 French film written and
directed by Lisa Azuelos, Cyrus plays the daughter of
Moore’s troubled, recently divorced mom. Azuelos also
will direct the American version of the film, which is tar-
geted for a 2011 release.

“It’s an indie because we want to make it just the way
we want without a studio telling us what we can and
cannot do and what will and won't sell,” Cyrus says.
“That’s not what it’s about. It’s about making the art
you love.”

Despite being eviscerated by the critics, Cyrus’
most recent movie, “The Last Song” (Buena Vista),
has earned more than $61.2 million at the box office
since its March 31 release, according to BoxOffice-
Mojo.com. It’s on par with her other live-action films:
“Hannah Montana: The Movie” earned $79.5 million

upon its release last year, and 2008’s
“Hannah Montana/Miley Cyrus: Best
of Both Worlds Concert Tour” earned
$65.2 million and was the highest-
grossing concert film of all time until
Michael Jackson’s “This Is It.” (The
animated “Bolt,” where Cyrus
voiced one of the characters, is her
top-grossing film, earning $114
million in 2008.) —AD

The single debuted April 30 on MySpace, and then was worked
to mainstream top 40 radio the following week. The single was
released digitally May 18.

WHTZ New York PD Sharon Dastur says listeners’ initial re-
sponse to the single from the first few days of spins has been
positive. “I think she separated from the Disney persona a few
singles ago, thanks to all the movies that she does where she
isn’t Hannah Montana,” she says. “She’s now Miley the singer,
Miley the artist.”

Besides the day-and-date release, the global push means that
while Cyrus won’t initially be mounting a formal tour in support
of the album, she’ll instead do one-off performances around the
world. She will play Rock in Rio festival dates in Lisbon (May 29)
and Madrid (June 6). She will also co-host and perform at the
Much Music Video Awards June 20 in Canada.

Domestically, while Cyrus’ “Hannah Montana” releases are
given the full push by various Disney entities—the Disney Chan-
nel and Disney Radio, primarily—those albums that are released
under Cyrus’ own name use sister company ABC and outside out-
lets for promotion. “It’s separate marketing of the Miley Cyrus
brand for the mainstream marketplace,” Konowitch says.

The video for “Can’t Be Tamed” debuted May 4 on E! News
as part of a package that included an interview with Ryan Seacrest
and ultimately the hosting of the video on Eonline.com. The
video was directed by Robert Hales, who previously helmed
videos for Justin Timberlake's “LoveStoned” and Gnarls
Barkley’s “Crazy.”

Cyrus’ new look also will be showcased on Disney corporate
sibling ABC, including a performance during the “Good Morn-
ing America” Summer Concert Series in New York and “Live!
With Regis and Kelly.” Her May 18 appearance on “Dancing With
the Stars” was watched by 13 million people, according to
Nielsen—the digital release of “Can’t Be Tamed” was timed to
that performance, Konowitch says. In addition, she will appear
june 17 on “Late Show With David Letterman.”

Hollywood focused on promotional TV appearances instead
of radio for “Can’t Be Tamed,” Konowitch says, as a result of the
time crunch that perpetually surrounds Cyrus. “We've learned
how to benefit from loud individual events versus the traditional
touring and press runs,” he says.

Exclusive content also helps to raise the buzz for the project.
The CD comes in two forms: a standard with alist price of $18.98
and a deluxe CD/DVD edition at a list of $25.98 that includes a
never-before-seen film of Cyrus’ recent concert at the O2 in Lon-
don. The movie contains 19 songs mixed with B-roll of Cyrus off-
stage. “We anticipate an overindexing, if you will, of those who
buy the CD/DVD over just the music because it’s never been seen
before,” Konowitch says.

IT’S A WRAP

“Hannah Montana,” the TV show that made Cyrus a house-
hold name, is coming to an end. (The fourth and final season
of the series will air this summer.) For Cyrus, its conclusion
comes with a mixture of exultation—the May 16 wrap party at
h.wood in Hollywood featured two kiddie legal drinks, a “Han-
nah Montana” tea with ginger and lemon and a “Miley Stew-
art” sweet tea—and relief. But it’s relief tinged with the
acknowledgement that the end of the TV show just frees Cyrus
up for more work.

“It's hard when you're doing a show and you're going to Lon-
don for two days and then you come back and you're doing the
show again,” she says. “1 can kind of bounce around everywhere
and I don't really have something that’s tying me back here.”

Abigpartof the appeal of “Hannah Montana” was seeing her
flip between the two characters she portrayed on the show: school-
girl by day, pop star by night. The same could be said of Cyrus,
as she’s formed some definite teenager pop culture opinions in
her downtime from world domination. Lady Gaga gets a thumbs
up—-unlike a lot of artists, all her music does mean something
to her personally”—and she can’t quite find it in herself to sus-
pend her belief enough to watch “Glee” even though the show
featured “The Climb” in a recent episode.

“Honestly, musicals? I just can’t. What if this was real life
and I was just walking down the street on Rodeo Drive and all
of asudden I just burst into song about how much 1 love shoes?”
She pauses for a second, and then laughs. “It would get hits
on YouTube.”
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BLACK MUS

To promote and perpetuate black music’s

enduring legacy, President Jimmy Carter de-
creed June as Black Music Month in 1979. Rul-
ing Billboard’s black music charts that year
was a potent mix of R&B, disco and funk

BAMA BOYZ

The Bama Boyz have been pro-
ducing since 2003 for Destiny’s
Child, Solange Knowles and Mya,
amongothers. But it wasn’t until
their latest, “Why Don’t You Love
Me” by Beyoncé—and penned by
her sister Solange—that fans out-
side the electro world started to
pay close attention.

The song, which appears on Be-
yoncé’s 2009 “I Am . . . Sasha
Fierce” release as a bonus track
barely made the album, according
to the Alabama natives. Since then,
“Why Don’t You Love Me” reached
No. 1 on the Hot Dance Club Play
chart earlier this year. Further-
more, the trio—Eddie “E Trez”
Smith 111, Jesse ]. Rankins and
Jonathan D. Wells—didn’t even
know Beyoncé was releasing a
video to it until they started receiv-
ing an unusual amount of congrat-
ulatory text and e-mail messages
for the clip earlier this month.

The Bama Boyz released their
own electro EP, “Socially Awk-
ward,” as a free download on
their site, Bamaz.com, last Sep-
tember, and they’re planning to
release a full-length album early
next year. They also continue to
score tracks for commercials
and films through their own
production company, My Turn

Entertainment.

JEFF BHASKER

Ifyou don’t know who Jeff Bhasker
is yet, take a look at the liner notes
of Kanye West's 2008 album, “808s
& Heartbreak”; Kid Cudi's debut,

“Man on the Moon: The End of

Day”;and Jay-Z’s latest, “The Blue-
print 3.” The producer/song-
writer/vocalist/engineer also is
responsible for Keri Hilson’s sin-
gle, “Turnin’ Me On,” which
reached No. 2 on the Hot R&B/Hip-
Hop Songs chart last year.

As if those achievements
weren’t enough, the multi-instru-
mentalist is behind West’s highly
touted Glow in the Dark tour, for
which he contributed orchestral
arrangements. He was set to be
the musical director for West and
Lady Gaga’s much-anticipated
North American tour, Fame Kills,
which was set to begin in Novem-
ber 2009, before it was canceled.

Bhasker first came on the
scene as a producer on Game’s
“The Documentary,” for which
he helmed the title track, as well
as on songs for Bay Area soul
singer Goapele.

IC MONTH

churned out by such acts as Cheryl Lynn (“Got

BOI-1DA

Drake isn’t the only star emerg-
ing from Toronto. Producer Boi-
1da—one of Drake’s signature
beatsmiths—has been making a
name for himself behind the
boards for the past year, with
songs like Drake’s chart-topper,
“Best I Ever Had”; Eminem’s lat-
est, “Not Afraid”; Kardinal Off-
ishall’s “Set It Off”; and the
collaboration “Forever,” featur-
ing Drake, Eminem, Kanye West
and Lil Wayne.

Born Matthew Samuels, the 23-
year-old Boi-1da recently worked
on Drake’s debut album, “Thank
Me Later,” and Dr. Dre’s long-
awaited “Detox”—the latter of
whom he calls his biggest inspi-
ration. He’s also been working
with Game, singer/songwriter
Sean Garrett and Busta Rhymes
and has submitted music to both
Usher and teen pop trio the Jonas
Brothers.

Boi-1da got his start a few
years ago when he met Drake and
worked on their first joint ven-
ture, “Do What You Do,” which
appeared on Drake’s second mix-
tape, 2007’s “Comeback Season.”’
Since then, Boi-1da has appeared
on all of Drake’s releases.

gﬁiﬂ’ :'WX&
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Melame Fiona loans her vocal
prowess to the chart-topping track
“It Kills Me,” but it was newbie
producer Jay Fenix and veteran
singer/songwriter and co-
producer Andrea Martin who laid
the foundation for the track.

Martin has been writing music
since the early '90s for Monica
(“Before You Walk Out My Life”),
Toni Braxton, En Vogue, Angie
Stone (“Wish 1 Didn’t Miss You”)
and, most recently, Leona Lewis
(“Better in Time”) and Fiona’s first
single, “Give It to Me Right.”

Fenix was inspired to create the
beat for the song after arguing
with his girlfriend. He then com-
bined his heartbreak music with
Martin’s expertise for songwrit-
ing for “It Kills Me.”

Now, off the success of the song,
Fenix-—who was honored at this
year's SESAC Awards—has been
tapped to work on upcoming proj-
ects for Fantasia, Musiq Soulchild,
Chrisette Michele, T.I. and Trey
Songz. He's also hoping to launch
an all-girl group, Heiress, as well
as his own act, Savage Mill.

As for Martin, she continues
writing for heavy hitters, includ-
ing her latest cut, Sean King-
ston’s “Face Drop,” as well as
Fiona’s follow-up album.

to Be Real”), Peaches & Herb (“Reunited”),
Michael Jackson (“Don’t Stop ’Til You Get
Enough”), Chic (“Good Times”) and Funka-
delic (“Knee Deep—Part 1”).

What a difference 31years makes: The top

You know him from his work on
T.I.’s multiplatinum “Paper
Trail,” Gucci Mane’s No. 1
album “The State vs. Radric
Davis” and the Grammy Award-
nominated “Put On” by Young
Jeezy featuring Kanye West.
Now, he’s residing on the Hot
R&B/Hip-Hop Songs chart with
‘Lose My Mind” (Young Jeezy
featuring Plies), “Beat It Up”
(D] Holiday and Gucci Mane
featuring Trey Songz) and “Ms.
Chocolate” (Lil Jon featuring R.
Kelly and Mario).

Building a rep for crafting a
composed sound punctuated by
hard-hitting basslines, thump-
ing percussion and busy synths,
Christopher “Drumma Boy”
Gholson cites classical com-
posers Beethoven and Bach plus
jazz gurus Dizzy Gillespie and
Miles Davis as key inspirations
for his “gumbo crack music.” The
Memphis-born 26-year-old’s
mother was an opera singer; his
father was a professional clar-
inetist and music professor at the
University of Memphis.

Gholson is back with T.I.
working on the latter’s forthcom-
ing album, “King Uncaged.”
Among other new and upcom-
ing collaborations: “Money to
Blow” by Birdman featuring
Drake and Lil Wayne, Snoop
Dogg's “House Shoes,” Monica’s
“Still Standing” album and 11
tracks on the Gucci Mane mix-
tape “The Burrprint 2 HD.”



PD

20 on Billboard’s Hot R&B/Hip-Hop Songs
chart for the week of May 29 finds R&B and
hip-hop veterans (Maxwell, Usher, Monica,
Erykah Badu, Ludacris and T.1.) sharing space
with a crew of commanding younger coun-
terparts,among them Drake, B.0.B, Rihanna,

THE HITTERZZ
Production/songwriting duo the
Hitterzz comprise Shaliek Rivers
and Cashus C.R.E.A.M. Both 24,
the pair opted for work behind
the scenes after their separate
major-label deals didn’t pan out
Born in the Bronx, Rivers signed
with Universal Records at 18
working with Jimmy Jam & Terry
Lewis, Bryan-Michael Cox and
Alicia Keys; however, his record
was never released. Born and
raised in Hartford, Conn.
C.R.E.A.M. was offered a full-
time post with a Fortune 500
company during his last year of
college. But after meeting with a
New York producer, PKing the
Specialist, C.R.E.A.M. traded cor-
porate America for a production
deal with a major label. However,
that eventually got tabled, too.

Uniting forces as the Hitterzz
and working with production vets
Dre & Vidal, the duo has since
racked up songwriting credits
with Atlantic’s Day 26 (“One
Night Only”) and K-Lo Entertain-
ment newcomer Britni Elise
(“Hello [So Damn Right for
Me]”), produced by Harvey
Mason Jr. The Hitterzz, signed
to Primary Wave Music Publish-
ing, wrote “Nobody Can Change
Me,” the new single by Pussycat
Dolls member and Geffen solo
artist Nicole Scherzinger. It's
produced by 20-year-old new-
comer Remo.
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Songwriting siblings Carlos and
Steven Battey began their music
career singing on the River Street
pier in their hometown of Savan-
nah, Ga. Their industry moniker
isatribute to their mother Jackie,
who died in 2004-—a year after
their father’s death. The passing
of both parents moved the broth-
ers to relocate to Los Angeles in
pursuit of their musical dream.
Three years later, Carlos, 28,
and Steven, 24, have put together
an enviable discography: Flo
Rida’s platinum single “Sugar”
featuring Wynter Gordon, Ma-
donna’s “Revolver” featuring Lil
Wayne, Sean Kingston’s “Eenie
Meenie” featuring Justin Bieber,
Bieber’'s “Down to Earth” and
“Love Me,” and David Guetta’s
“Toy Friend” featuring Gordon
and “Revolver (Remix).” The
Jackie Boyz are currently in the
studio with Kingston, Madonna,
Jennifer Lopez, Flo Rida, Jennifer
Hudson and Chris Brown.
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BRIAN KENNIEDY
Kansas City, Mo., native Brian
Kennedy began writing his own
songs at 8 years old. In his teens
he was a piano prodigy who per-
formed his own music in the
Kansas City Boys’ Choir. At 18,
the production bug bit after a
friend introduced him to a prim-
itive beat machine, leading
Kennedy to record separate piano
albums of jazz, Christmas and
contemporary music.

Now 26, the Los Angeles-based
Kennedy has since earned his first
Grammy Award for his writing/
production contributions to
Jennifer Hudson’s self-titled
debutand 2009 best R&B album
including the songs “My Heart”
and “If This [sn't Love.” Along the
way, he produced “Disturbia” for
Rihanna, co-wrote Chris Brown’s
“Forever” and produced and co-
wrote “My Love” on Ciara’s plat-
inum sophomore set, “The
Evolution.” Signed to Univer-
sal Music Group Publishing,
Kennedy also cut his teeth as a stu-
dio session player early in his ca-
reer, working with Dr. Dre, the
Underdogs’ Harvey Mason |r. and
Damon Thomas, Kenneth “Baby-
face” Edmonds and songwriter
Diane Warren.

Kennedy counts among his
current projects Rihanna, Kelly
Rowland, Tiffany Evans and
Jordin Sparks. And he’s also ex-
panding into pop, country and
folk: Charice, Natasha Beding-
field, Marie Digby, current “X
Factor” winner Alexandra Burke
Carrie Underwood, Faith Hill and
Rascal Flatts.

ANICS T IS
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There’s a reason why producer
No 1.D. is known as the Godfa-
ther of Chicago Hip-Hop. Born
Dion Wilson in Chitown, No 1.D.
got his foot in the door by pro-
ducing for Common (“I Used to
Love H.E.R.,” “Resurrection”).
And when Kanye West was try-
ing to get his start, it was No [.D.
who brought him in the studio
and introduced him to hip-hop
production.

Since then, No. I.D. has pro-
duced for West on his “808s &
Heartbreak” album, as well as
Jay-Z’s “American Gangster” and
“The Blueprint 3.” On the latter
he helmed five tracks, including
first single “D.O.A. (Death of
Auto-Tune)” and “Run This
Town,” featuring West and Ri-
hanna. His latest work includes
Drake’s current single, “Find
Your Love,” which he co-pro-
duced with West.

No [.D. is now in the studio
with Rihanna and Young Jeezy
for their respective upcoming
albums, as well as working with
Common for the first time
since 1997 for his new album,
“The Believer.

Trey Songz, Young Jeezy and Dondria.

But the acclaim, of course, must begin with
the song. In recognition of the behind-the-
scenes talent that affects the charts, Billboard
salutes Black Music Month 2010 with profiles
of 10 rising songwriters and producers.

EREOTYPES

The Stereotypes are a Los Ange-
les-based production trio com
prising former Def Jam A&R
executive Ray Romulus (aka Ray-
Ro), Asian rapper Jonathan Yip
(aka JonStreet) and instrumen
talist Jeremy Reeves (aka
JermBeats). Their African-Amer-
ican. Asian and Caucasian fusion
is responsible for Danity Kane’s
top 10 single “Damaged,” the
track “Why Does She Stay” on Ne-
Yo's “Year of the Gentleman”
album and “Again,” a collabora-
tion with Natasha Bedingfield fea-
tured in the movie “Confessions
of a Shopaholic.

The Stereotypes are on the Hot
R&B/Hip-Hop Songs chart with
Mary J. Blige’s “Good Love” featur-
ing T.1. and Raheem DeVaughn’s
“I Don’t Care.” Additional credits
include Melanie Fiona, Omarion
and Bow Wow, Anthony Hamil-
ton, Keyshia Cole, Fantasia and
Justin Bieber. The trio also part-
nered with rapper Durtee 3—who
was represented by Yip and Reeves
when then-A&R exec Romulus
signed the rapper to Def Jam—to
create 24/8, an experimental hip-
hop/electro/R&B ensemble. ---
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They May Have
A Reputation As
Music’s New
Court Jesters,
But 30H!3

Are Laughing
All The Way

To The Top

0f The Charts

BY CORTNEY HARDING
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It shouldn’t come as a surprise
that the two goofballs who
comprise 30H!3, the band
behind hits like “Starstrukk”
and writers of dunderheaded
couplets like “Shush, girl, shut
your lips/Do the Helen Keller
and talk with your hips,” are
actually pretty sharp guys.
From Lieber & Stoller to the
Beastie Boys, clever people
have been making stoopid
music since time
immemorial, or at least the
middle of the last century. In
the case of 30H!3, the pair,
Nathaniel Motte and Sean
Foreman, met in physics class;
~ Motte put off med school

to go on the Vans Warped
tour while Foreman has
a bachelor’s degree in
English from the
University of Colorado.  >>>
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So while the question of playing-dumb-or-really-dumb? seems
easily settled, the issue of how to categorize their music is harder
to solve. Crunkcore, electro-pop, hip-hop, electro-rap—all terms
thrown around to try to box the band in, each more meaning-
less than the last. In a sense, 30H!3 is genre-less—a mash-up
of any number of influences.

“We're obsessed with pop culture,” Motte says. “I'm really
interested in slang and lingo, especially French slang, and also
how kids communicate online. The scope of pop music has
changed—back in the day, pop music was the devil in the hip-
hop world, and then people came around and realized it was
popular for a reason.”

30H!3’s post-modern approach has struck a chord with teens
whose iPods are on perpetual shuffle. The pair’s breakout album,
2008’s “Want,” has sold 445,000 copies, according to Nielsen
SoundScan; the singles from thatalbum, “Don’t Trust Me” and
“Starstrukk,” have sold 2.8 million and 1 million downloads,
respectively. As the two prepare to release “Streets of Gold,”
due June 29 on Photo Finish/Atlantic, they're already off to a
good start—first single “My First Kiss,” featuring comrade-in-
brat-pop Ke$ha, has sold 359,000 downloads and is No. 34 on
the Billboard Hot 100.

Benny Blanco, who co-produced “Streets of Gold” and
“My First Kiss” with Dr. Luke, says the band’s multigenre
style is right for the times. “The more genres you touch, the

more people like you,” he says.

30H!3 hail from Boulder, Colo., an iber-academic and
politically correct town where crunchy singer/songwriters are
the standard fare. While in high school, Motte says, “we started
hanging out because we were both really into underground hip-
hop, and we made all these videos for the local cable access
channel. We started writing songs together in college and played
local shows. Then we gotasked to play in Denver, and we started
building a following in Colorado.”

Until the summer of 2007, Motte and Foreman both focused
on school, with Motte taking off for a year to teach English in
France while Foreman kept the band going. But when he returned
stateside, 30H!3 had started to build enough buzz that outsiders
began calling—and before long 30H!3 had a record deal.

Matt Galle, who founded Photo Finish Records, saw an early
show and was moved to sign the band. “These are dudes that
were really into Dungeons and Dragons,” says Galle, who splits
his time between running Photo Finish and working as a book-
ing agent for Paradigm. “They’re smart and creative and read
alot—they did alot of freestyle rap contests and they can really
think on their feet.” But Galle was also drawn to their outgoing
personalities. “After their first show in New York, we went to
this super hipster bar where everyone was just standing around,”
he says. “They ran right in there and started a dance party. They
are totally unafraid to put themselves out there.”

Matt Galle, 32, has a knack for being
early to the party—he was one
of the first to pick up on fu-
ture emo stars My Chem-
ical Romance and Taking
Back Sunday, two acts
he still books. Galle, who
was an independent
booking agent in New
York for several years be-
fore joining entertainment
talent and booking agency Par-
adigm, says Atlantic approached him

P |(TURE P ERFECT Photo Finish’s Matt Galle Has The Best Of Both Worlds

about a sublabelin 2006 because of his
track record and his belief that
careers are built onthe road.
“Bands have to keep
playing clubs to sell al-
bums,” he says. “They
have to be on tour and
hitting markets and ven-

ues again and again, until
they can sell out a space
and move onto a bigger one.”
Galle says his relationships with

Atlantic and Paradigm are similar, and that

neither entity minds his other projects. “I
can use the resources that these organi-
zations have to help my bands, but [ don’t
have anyone looking over my shoulder,”
he says. Beyond 30H!3, his Photo Finish
acts include hard rock band New Medi-
cine, post-hardcore act Rival Schools and
Anthony Green, the lead singer of Circa
Survive. Booking clients include Ke$ha,
Boys Like Girls and Bruno Mars.

“I still make more money as an agent
than running the label,” he says. “But

the gap is definitely closing.” —CH

Threesome! 30H!3; with KATY PERRY
in the ‘Starstrukk’ video (inset).

That energy also attracted the band’s
manager, Mike Kaminsky. “I was on
YouTube looking for a band that had atti-
tude,” he says. “I would go to festivals and see all these bands
that were too safe. I watched their videos and flew to Colorado
to meet with them—1I think I met them in between D&D games.
They are smart, laid-back guys who just explode onstage.”

Kaminsky thought the band would be a perfect fit for the
Vans Warped tour and asked his office mate, Warped founder
Kevin Lyman, to add the group. Lyman, wary of adding an un-
known act, gave 30H!3 a side-stage set on the tour’s Denver
stop, and 15,000 kids showed up. “I heard all this commotion
and went outside to see the security guard being completely
overwhelmed by all these kids,” Kaminsky says. “After that,
Kevin invited the band to do Warped tour the next summier, and
they wound up headlining the year after.”

The band signed to Photo Finish, which has a partnership
with Atlantic. Despite Atlantic’s proclivity toward 360 deals,
Galle says 30H!3 isn’t signed to one. “The reason we signed to
Photo Finish is that they were the only label who both offered
a fair deal and took the time to understand the band,” Kamin-
sky says. “Other labels wanted them to be a straight rap actand
work with hip-hop producers, and Matt saw in them an ability
to reach the rock kids as well.”

The band built its base at modern rock radio, starting with
reaching out toa D] named Nerfat KTCL, Denver’s alternalive
station, who had previously supported 30H!3. “We didn’t have
Atlantic’s support at the time because the band wasn’t on their
radar,” Galle says. “We hired an indie to work the song at radio
on the West Coast and in the Midwest.”

Galle also sold CD-Rs of the band’s songs for $5 at every stop
on the Warped tour, mounted an extensive poster campaign in
each city along the route and mobilized a street team to appear
atkey events. A “band to watch” nod from Rolling Stone helped
drive buzz, as did a minor controversy over the Helen Kelier
reference in “Don’t Trust Me.”

By this point, the band had become big enough that Atlantic’s
team joined the campaign, and the effort to cross over “Don’t
Trust Me” to pop radio began in earnest. Stations in Indianapo-
lis and Milwaukee were early adopters, and the track eventu-
ally began climbing the charts, peaking at No. 7 on the Hot 100.

The band’s second single, “Starstrukk,” didn’t have such an
easy ride. “The version of ‘Starstrukk’ that was on the album
was a fan favorite, and it sold 750,000 copies before it was even
asingle,” Galle says. “Disney approached us to use the track in
a movie called “When in Rome.” We did the remix with Katy
Perry, but then the movie people wanted us to delay pushing
the track to radio until they were going to promote the film—
so even though the song was ready to go in May, we had to wait
until September to work it, and we lost a whole summer.”
“Starstrukk” peaked at No. 95 on the Hot 100.

At that point, Galle decided not to release any more singles
and the band went back to the studio, although two stand-alone
tracks came out while the group was recording—“Follow Me
Down,” a collaboration with Neon Hitch that appeared on the
“Almost Alice” soundtrack, and the Ke$ha collaboration “Blah
Blah Blah,” heard on her “Animal” album.

To help frame the band as more than just a novelty singles act,
Galle will be doing a Countdown partnership with iTunes for the
new album that he hopes will drive consumers to buy the full
record. “We are releasing four songs before the album release
date,” he says. “Then we are offering a discounted Complete My
Album feature to incentivize kids to buy the whole thing. We are
also holding back some of the best songs on the record, too.”

The record, which Foreman describes as “perversions on the
pop standard,” is a leap forward from the act’s last effort. The
influence of standard-bearing party-starters Andrew WK and
the Beastie Boys becomes clear on tracks like “House Party”—
“it’s a super flattering comparison,” Foreman says of the Beast-
ies reference—while “My First Kiss” sounds like a dirty version
of an old Ronettes track. The two even show off their feelings
on “I'm Not the One,” which Motte describes as “touching.”

“We want to push boundaries with this album,” he says. “We
want to have a lot of different styles. It’s not our goal to create
an album where every song sounds the same.” vee
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Coming to Broadway:
‘Unchain My Heart:
The Ray Charles
Musical,’ openingin
New York this fall, is
but one of the many
events recognizing
the artist this year.

80TH-BIRTHDAY EVENTS
CELEBRATE THE LIFE OF
A MUSICAL PIONEER

BY GAIL MITCHELL

In 1954, the artist’s melding of gospel and blues yielded the
pioneering hit “I've Got a Woman"—and forged an indelible
imprint on R&B, rcck and pop.

His earthy, soulful voice graced a steady stream of classics
after “Woman,” inc uding “Drown in My Own Tears,” “What'd
[ Say,” “Hit the Road Jack,” “Unchain My Heart,” “l Can’t Stop
Loving You” and “Ceorgia on My Mind.”

Just as at home on the Hammond B-3 organ as he was on
the piano, he also landed at the tcp of Billboard’s R&B, pop,
country and jazz charts—and even the dance chart, collaborat-
ing with childhood friend Quincy Jones and Chaka Khan on
“I'll Be Good to You.

His final recording, 2004’s “Genius Loves Company,” made
history when it won eight Grammy Awards, including album
and record of the year for his pairing with Norah Joneson “Here
We Go Again.’

But what many ray not know is that the inimitable Charles
was also a genius when it came to the business side of music.

In the early ’60s he negotiated a rare feat after leaving At-
lantic Records to sign with ABC-Paramount: ownership of his
own master recordings. He also established his own labels.
Tangerine (his favorite fruit) came first, which later evolved
into CrossOver Records.

A songwriter who penned nearly 200 songs, Charles also op-

- —

erated his own publishing companies, Tangerine Music and
Racer Music.

For these entities, Charles and longtime manager Joe Adams
designed and built the RPM International office and studios
on Washington Boulevard in Los Angeles. The Ray Charles
Memorial Library will open in the building this fall

Charles also found time to manage the careers of other acts,
including Billy Preston and '70s R&B group the Friends of Dis-
tinction. And way before it was de rigueur for artists to do,
Charles set up what became a foundation to help needy chil
dren with hearing disabilities and later on support education.

“He was anamazing human being,” says Jones, 77, who be-
came friends with Charles when both were scrappy teenagers
in Seattle. “A true innovator who revolutionized music and the
business of music,” he adds. “Growing up, we only had the
radio; no Michael Jackson, Diddy or Oprah. So it was hard to
imagine today’s entrepreneurial world. But that didn’t stop us
We spent a lot of time talking and dreaming about things that
brothers had never done hefore.”

“He really was a genius,” says singer Solomon Burke, a for-
mer Atlantic labelmate. “He did things the way he wanted

Charles was born Ray Charles Robinson Sept. 23,1930, in Al-
bany, Ga. As many learned through actor Jamie Foxx’s Academy
Award-winning portrayal in the

continued on >>p26
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Moments of Ray: Televised performances by RAY CHARLES in the '60s included (clockwise from left) ads for Coca-Cola,
performances on the BBC with THE RAELETTS and a BBC appearance during which he was backed by BILLY PRESTON.

from >>p25 2004 film “Ray,” Charles became blind by
age 7 and orphaned at 15 while growing up in northwest Florida.

In eight years at a state school for the blind, the young
Charles learned how to read and write music. Leaving Florida
in 1947, he headed for Seattle (“Choosing the farthest place
he could find from Florida,” Jones says), where he notched
his first hit two years later as a member of the Maxin Trio,
“Confession Blues.”

Even then, Charles was an enterprising individual.

“He had his own apartment, record player, two pairs of pimp
shoes, and here I am still living at home,” Jones recalls with a
laugh. “His mother trained him not to be blind: no cane, no
dogs, no cup. His scuffed-up shoes . . . that was his guide and
driving force. He was the most inde-
pendent dude [ ever saw in my life. Ray
would get blind only when pretty girls
came around.”

Signing with Atlantic Records in
1952, Charles as a West Coast jazz and
blues man recorded such songs as “It
Should’ve Been Me” and label co-
founder Ahmet Ertegun’s composi-
tion, “Mess Around.”

Then he connected in 1954 with
“I've Got a Woman,” which set off a
chain reaction of more hits capitalizing on his bold gospel/blues
fusion. But Charles was just getting started.

In 1958, he performed at the Newport Jazz Festival, accom-
panied by a band that featured such jazz cats as saxophon-
ists David “Fathead” Newman and Hank Crawford. Further
bucking convention, he recorded “The Genius of Ray Charles,”
a 1959 release offering standards on one side (including
“Come Rain or Come Shine”) and big band numbers on the
other, featuring members of Count Basie’s orchestra and sev-
eral arrangements by Jones.

Leaving Atlantic for ABC-Paramount, a fearless Charles
recorded the seminal “Genius + Soul = Jazz” album in 1961.

A year later, his earlier dabbling in country music grew se-
rious with the release of the million-selling “Modern Sounds
in Country and Western Music.” Complemented by lush strings
and a harmony-rich choir, he scored with covers of Don Gib-
son’s “I Can’t Stop Loving You” and Ted Daffan’s “Born to
Lose”—and spent 14 weeks at No. 1 on the Billboard 200.

“For a black man to do this in 1962 was unheard of,” says
Tony Gumina, president of the Ray Charles Marketing Group,
which handles the late artist’s licensing affairs. “He was trying
to sell records to people who didn’t want to drink from the same
water fountain as him. But this was one of his greatest creative

Additional special feature content on Ray Charles can be
LOM  found at billboard.biz/raycharles, while video is available
at billboard.com/raycharles.
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—QUINCY JONES

and business moves: to not be categorized musically and cross
over. Though he never worried about it, he was resigned to the
fact thathe might lose some core fans. But he thought he’d gain
far more in the process.”

Gumina was operating his own promotion company work-
ing with state lotteries when he met Charles in 1999. The two
teamed up on a series of commercials for various state lotter-
ies and also introduced a line of Ray Charles slot machines also
accessible to the blind.

“Everything he did had a business acumen to it,” says Gu-
mina, who cites Charles’ liaison with manager Adams as a piv-
otal turning point. Originally hired to be Charles’ stage
announcer, former radio D] Adams segued into overseeing pro-
duction of the singer’s shows, lighting
and wardrobe.

Together the pair designed and built
Charles’ L.A. business base, RPM In-
ternational (Recording, Publishing and
Management) studio. When he began
recording there in 1965, the label
rented the studio from him, so he made
money on his recordings before they
were even released.

To save money on travel expenses,
Charles purchased an airplane to ferry
his band around to gigs. A smaller plane was also acquired so
that Charles could wing in to, say, New York to record a couple
of songs before flying back out in time for a show.

“He understood the entertainment business enough to
know that you may not be popular forever,” Gumina says,
“and you need to maximize your product. At the same time,
he had as much fun as any rock star but without the sad money
stories. There was a time to work and a time to play, and he
knew the difference. He didn’t have a bunch of homes or a
large entourage. That's why he was able to save $50 million
before he died.”

Calling Charles an “incredibly smart man,” Concord pres-
ident John Burk says he learned a lot from the ailing singer
while he was recording his final studio album, “Genius
Loves Company.”

Going through “some sticky deal points, he was amaz-
ing,” Burk recalls. “He had the whole agreement in his
head. Without referencing any material, he knew all the
terms we proposed and had the deal done for the album in
two discussions.”

Creatively, Burk says Charles was an artist dedicated to de-
livering “a true performance from the heart. Part of his cre-
ative legacy was his approach to singing. He opened the door
to vocal improvisations, changing how people perceived you
could sing a song. Many singers today are influenced by him
and they don’t even know it.” .

MUSIC, MUSICALS, LIBRARY
AND MORE TO MARK RAY’S
80th BIRTHDAY

Several events are being held to honor the life and
legacy of Ray Charles in this year that marks the 80th
anniversary of his birth on Sept. 23, 1930.

m RayCharles.com has relaunched. Enhanced by links to
social networks like Facebook, Twitter and MySpace, the
renovated site now offers news stories, updates on
forthcoming releases and special events, historical facts,
discographies, contests and official merchandise.

m On April 6, Concord Records released “Genius +
Soul = Jazz,” a deluxe two-CD set that borrows its
title from Charles’ groundbreaking 1961 album. The
new set combines digitally remastered versions of its
seminal namesake plus Charles’ three additional jazz
albums: “My Kind of Jazz,” “Jazz Number II” and “My
Kind of Jazz Part 3.”

m In September, the Ray Charles Performing Arts Cen-
ter will open on the campus of Morehouse University
in Atlanta.

m Also this fall, the Ray Charles Memorial Library is
due to open. The library will occupy the first floor of
the RPM International building in Los Angeles where
Charles had worked and recorded since 1965.

mThe Biography Channel this fall will air a new two-
hour, prime-time Charles documentary, produced by
Tremolo Productions, headed by Morgan Neville.
Neville’s previous productions include the film “Johnny
Cash’s America” and the documentary “Respect Your-
self: The Stax Records Story.” The film will feature new
music through Concord Music Group, which now han-
dles Charles’ catalog. "His catalog was so broad that
people think they’ve heard everything, but they haven't,”
Ray Charles Foundation president Valerie Ervin says
“We have a minimum of 300 songs we’ve come across
and hope to debut the first single in the documentary.”

® Previews of “Unchain My Heart: The Ray Charles
Musical” begin Oct. 8 in New York. The Broadway
production will feature some of Charles’ most pop-
utar hits, including “Georgia on My Mind,” “I’'ve Got
a Woman" and “Unchain My Heart.” With a book
by Pulitzer Prize-winning playwright Suzan-Lori
Parks and direction by Sheldon Epps, the musical
is being presented by Stuart Benjamin, who pro-
duced the award-winning biopic “Ray.” The pro-
duction opens Nov. 7.

—Mariel Concepcion and Gail Mitchell

R.C. inD.C: RAY CHARLES was feted at the
Kennedy Center Honors in 1986.
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AN U NPARALLEL

CHARLES HAS
APPEARED ON THE
CHARTSIN EACH
DECADE SINCE THE '40s

BY KEITH CAULFIELD

RAY CHARLES' LEGACY
on the Billboard charts
stretches back to 1949

when—as part of the Maxin

Trio with G.D. McKee and

Milton Garred—he charted
his first single with
“Confession Blues.” The
cut reached No. 2 on what
was then called the Most-
Played Juke Box Race
Records chart.

Since then, Charles has visited the top of Bill-
board'’s pop, country, R&B and jazz charts. And
he also had an unlikely No. 1 on the Hot Dance

Club Songs tally with 1990’s “I'll Be Good to You,”
a collaboration with Quincy Jones and Chaka Khan.

It's safe to say that no other artist has had
as varied and prolific an impact on the Bill-
board charts as Charles.

This recap of Charles’ top 40 Billboard Hot
100 hits list is based on performance on the
weekly Hot 100. Songs are ranked based on an
inverse point system, with weeks at No. 1 earn-
ing the greatest value and weeks at No. 100 earn-
ing the least.

On the Hot 100, Charles has earned 80 hits
between 1958—the year the chart began—and
1990, when “I'll Be Good to You” became his last
Hot 100single, reaching No. 18. Among all acts,
he has charted the third-most singles on thelist;
only Elvis Presley (with 108) and James Brown
(91) have more.

His biggest hit on the Hot 100 is “I Can’t
Stop Loving You,” which spent five weeks at
No. 1in 1962. It also ranks as Charles’ top sin-
gle on this exclusive recap of his biggest Hot
100 hits. His other two Hot 100 No. 1s—“Hit
the Road Jack” and “Georgia on My Mind"—
rank at Nos. 2 and 4 on the recap, respectively.

On Billboard’s Hot R&B/Hip-Hop Songs
chart, Charles’ impact is just as impressive.
He had 86 hits on the chart, including 11
chart-toppers, with “I Can’t Stop Loving You”
earning his longest reign at the top (10

weeks). Charles also snared a No. 1 on the
Hot Country Songs chart in 1985, thanks to
a duet with Willie Nelson, “Seven Spanish
Angels.” The single appears on Charles’ duets
album, “Friendship,” which reached No. 1
on Top Country Albums.

Speaking of country music, Charles’ top Bill-
board 200 performance is “Modern Sounds in
Country and Western Music,” which logged 14
weeks atop the chart in 1962. e

Genius loves company: RAY CHARLES performed with (clockwise from top right)
WILLIE NELSON at the Austin Opera House in 1984, with ARETHA FRANKLIN on ‘The
Midnight Special’ in1973 and on GLEN CAMPBELL'’S ‘Goodtime Hour’ show in 1970.

RAY CHARLES ENTERPRISES

Ray Charles

went back to

his hometown of Albany,

Georgia, and saw the

potential in Albany State
University students. For his
contributions to society and

to the university, ASU

awarded him the Honorary
Doctorate of Philosophy in

2002. Albany State

students will soon learn
and perform in the Ray

Charles Fine Arts ‘Cénter.

more informati

contactihe”

Office of Recruitment'and Ad
229-430-4646.
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Celebrating
80 Years of Genius
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Song Title

2 ___Hit ghe Road Jack*
o B T SR S
= 4 Geor»g_iaron My Mind
5 You Don't KnewMe ABC-Paramour
} 6 What'd | Say (Part | & I)* Atlantic
8 One Mint Julep _ Impuls_e
. 10 You Are My Sunshine ABC-Paramount
- - 12 P'll Be Good to You™ Qwest
13 Here We Go Again - ABC/T p
14 That Luck_y Qld Sun ABC-Paramount
b If You Were Ming ABC/TRC
16 No One ABC-Paramount
17 Together Again \BC-Paramoun <
18 Don’t Change on Me ABC/TRC
Rank Album Title Peak Position Debut Date Label 19 iy ABC-Paramount
1 Modern Soundsin - 1(14 wee April 21,1962 A : 20 Your Cheating Heart ABC-Paramount
; g8 e R 21 Don't Set Me Free" ABC-Paramount
‘Western Music 22 Hide *Nor Hair* ABC-Paramount
2 Genius Loves 1 Sept. 18, 2004 Hear/Concord 23 SESITS
Company 24 Eleanor Rigby ABC/TRC
p Moder Soundsin  Nov. 31962 ABC-Paramount 25 Let’s Go Get Stoned CABC
3 - R PR FTcsierlsitients g i 26 Without Love (There Is Nothing) ABC-Paramount
4 Ingredients in a Aug. 31,1962 ABC-Paramount 28 Sl s
Aot for el A =k 29 1| Chose to Sing the Blues™"" ABC
Recipe for Soul i 30 Understanding BC/TRC
5 ‘Genius + Soul = Jazz 4 ‘March 27, 1961 Impulse 31 Pm Movin' On* Atlantic
6 Ray Charles’ 5 Aug. 18, 1962 ABC-Paramount 32 My Heart Cries for You ABC-Paramount
Greatest Hits = In the Heat of the Night ABC/TRC
7 ‘Sweet & Sour Tears s March 21,1964  ABC-Paramoun ;;_ AL the Lok — _ ZBL=Raramount
8 The Genius Hits 9 Oct. 10,1960 ABC-Paramount m o ,iing'n_-tzi"t[m«;_ Sl S ABC-Paramaunt
e ] : ﬂhemwsmmm Rhythm)® g
e —— g — 4 36 Makin’ Whoopee ABC-Paramount
¢ Ray (Soundtrack) : Hk By 2004 37 Sticks and Stones® ABC-Paramount
e TESAIIEN 38 Smack Dab in the Middle* ABC-Paramount
10 Do the Twist! n Dec. 18, 1961 Atlantic 39 That's a Lie ABC/TRC.
40 A Tear Fell ABC-Paramount
* Ray Charles & His Orchestra; ** Quincy Jones featuring Ray Charles and Chaka Khan; *** The Ray Charles Orchestrs;
**** Ray Charles & the Raelets
Titles on this chart are ordered by peak position on the Billboard Hot 100. If more than one title peaked at the same
position, ties were broken by the number of weeks spent at the peak. If ties still remained, they were broken by the N
number of weeks on the chart, and then in the top 10 and/or the top 40, depending on where the title peaked
v
philanthropist on his 80th birthday.
We, along with the rest of the world,
€¢ ) . Y 2
say “We’ll Never Stop Loving You!
2
»
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Because the one thing everyone has in common
is the ability to make a difference.

Yakub Hazzard, Esq. and the Robins, Kaplan, Miller & Ciresi L.L.P. family
warmly salute the life, music and genius of the great
Ray Charles and are honored to continue his legacy through
our involvement with the Ray Charles Foundation.

ROBINS, KAPLAN, MILLER & CIRESI vie

Atlanta | Boston | Los Angeles | Minneapolis | Naples | New York | 800.553.9910 | rkmc.com



WE ARE PROUD TO BE ASSOCIATED
WITH THE GENIUS OF RAY CHARLES
AND CELEBRATE THE OUTSTANDING
WORK OF THE RAY CHARLES FOUNDATION

SEINSS

Happy to be a part of
this celeb-RAY-tion!

- Tony, Janet, Patrick,
Todd and Arlene

~5)
b ’?»&%/' ,-'?’;‘;
F, (A RovRiGesy
& " Marketing Group

TOO GREAT’

THE RAY CHARLES FOUNDATION
CARRIES ON PHILANTHROPIC GOALS

BY MARIEL CONCEPCION

Although Charles was blind
since the age of 7, he felt his lack
of sight wasn’t a handicap. In-
stead, he believed the inability to
hear—especially, to hear music—
was more of a hardship.

So Charles began his philan-
thropy by anonymously funding
cochlear implants for hearing-
impaired individuals who
couldn’t afford the operation.
Only rarely did he meet with the
people whose lives he changed
with his generosity.

“I was there to witness a pa-
tient as young as 3 years old and
another as old as about 80,”
Ervin recalls. “But one of the
most special moments was when
I had the great pleasure of wit-
nessing a young girl, maybe 4 or
5 years old, who was born deaf.
Mr. Charles helped with the transplant, and
when she was able to hear, they brought her
to the office. She didn’t speak English but she
drew a picture, and it brought such immense
joy to Mr. Charles’ heart to be able to provide
that kind of service.”

The purpose of the foundation expanded as
years passed. In 1996, Charles began donat-
ing not just to traditionally black universities,
but educational facilities across the globe—as
long as there were people in need of a schol-
arship or any other monetary push to help
them attend school. Since then, Ervin esti-
mates Charles has donated about $20 million,
both before and since the creation of the Ray
Charles Foundation.

“He was very quiet about [his donations],”
Ervin says. “When you're giving, it's not about
the notoriety. That’s why no one was familiar
with the foundation. We gave in silence, not
to make a big hoopla about it. That’s not what
it was about.”
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A bright legacy: Ray Charles Foundation president
VALERIE ERVIN (right) joins Charles’ longtime
manager JOE ADAMS and his wife, EMMA, at a 2004
fund-raiser for the Ray Charles Performing Arts Center.

After Charles’ death, however, Ervin and the
members of the board decided that while the
artist preferred not to publicize his contribu-
tions while he was alive, they would change the
corporation’s name in his honor. In 2006, the
corporation officially became a foundation, al-
though the goals stayed the same: to provide
support to those with hearing disorders and to
empower youth through education.

The foundation is involved with many
events to mark the 80th anniversary of
Charles’ birth (see story, page 26). In Febru-
ary, as president of both the foundation and
the Ray Charles Memorial Library, Ervin trav-
eled with eight students from Compton High
School in California to a civil rights celebra-
tion at the White House.

Guiding the foundation’s work is a vi-
sion statement defining its broadest aim—
to instill the belief in the youth of America
that “there is no challenge too great one
cannot overcome.” .

ERICK M BROWN/GETTY IMAGES
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Dierks Bentley Goes Bluegrass
For ‘Up On The Ridge’

Some might consider Dierks Bentley’s June 8 release “Up on
the Ridge” a departure from his usual style. Bur the acoustic,
bluegrass-flavored venture is actually a return to the country
siar’s roots.

While he was struggling to get in the business, the then-19-
year-old used a fake ID to get into Nashville’s Station Inn lis-
tening room. There, he fell in love with the music.

“I'love bluegrass. [ love acoustic music, so I've always wanted
tomake arecord like this,” the Phoenix native says. “Last year,
I needed to slow the wheels down a little bit, take some time
off to make this kind of record. The original thought was I'd
make a bluegrass record and a country record. And once |
started working on the bluegrass record, [ quickly became
aware that this was the only record I’d be making, because we
started breaking down the barriers between genres.

Both Bentley and his label, Capitol Nashville, are plan-
ning an ambitious campaign to expose “Up on the Ridge.”
“We are launching this in both traditional and nontradi-
tional ways,” Capitol Records Nashville president/CEO Mike
Dungan says. “Dierks is actually touring in front of this
record. It doesn’t come out until June 8 and Dierks is on
the road right now to attract attention to it. We're working
the press really hard and everybody has been eager to come
out. We're doing it a little backward here, but so far, it looks
really good.

Bentley is doing 24 concerts in 30 days, backed by his usual
drummer and steel guitar player in addition to acclaimed blue-
grass musicians Rob and Ronnie McCoury and Jason Carter
from the Del McCoury Band. “I have my drummer and steel
player to prop me up when I'm trying to hang in there with
the Del McCoury Band,” he says.

Capitol is also partnering with Sugarhill Records in mar-
keting “Up on the Ridge.” “They are in our family and they
make a lot of bluegrass records,” Capitol Nashville senior VP
of marketing Cindy Mabe says of the label, which is distrib-
uted through EMI. “We wanted their expertise, so they’re help-
ing quarterback this. They are working bluegrass stations,
Americana and they’ve really been working the NPR route.

The title track is being promoted to mainstream country
radio and is No. 29 on Billboard’s Hot Country Songs chart.
Mabe says the label has been giving away CD samplers at Bent-
ley’s tour stops to familiarize consumers with the new project.
Press has been a key component of the marketing campaign,
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including a street-week piece on “CBS Sunday Morning.” Bent-
ley has appeared on “The Tonight Show With Jay Leno” and
“Late Show With David Letterman.” Bentley also hosts a weekly
radio show Monday afternoons on WSM-AM Nashville, so he
plans to feature the album and some special guests on an up-
coming show.

Produced by Jon Randall Stewart, “Up on the Ridge” in-
cludes appearances by Alison Krauss, Miranda Lambert, Jamey
Johnson, Kris Kristofferson, Vince Gill, Chris Stapleton and
the Punch Brothers. Bluegrass legend Del McCoury joins Bent-
ley on a remake of U2’s “Pride (In the Name of Love).” The
title track is one of five new songs Bentley co-wrote on the 12-
song collection, which was recorded in Nashville and Brook-
lyn, where he teamed with the Punch Brothers. “This is not

YOUNG AND HOT

BIG VOICE
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T love bluegrass. 11
acoustic music, so I've
always wanted to make
a record like this.’
—DIERKS BENTLEY

your father's bluegrass record,” Bentley says. “This is defi-
nitely new ground.”

When a successful artist takes a musical detour, it can often
result in a loss of career momentum. However, when Bentley
approached Dungan and the Capitol Nashville team with the
idea of doing an acoustic record that would be “a hybrid of
bluegrass and country,” they were encouraging. “It’s so cool
to see the support they’ve given the record that's a little bit left
of center,” he says.

“Too many people play it safe,” Dungan says. “l don’t think
it’s too far out there that it's going to in any way derail him. |
think it makes perfect sense. . . If careers are going to be ham-
pered in a negative way by something great, then there’s some-
thing wrong with the world.”
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>>>SPECTOR
PRODUCES NEW
ALBUM—FOR WIFE
Phil Spector has
produced his first major
recording project in 30
years—a debut album
for his wife, Rachelle,
her publicist says.
Spector, 70, who is
serving a minimum of 19
years in prison for the
2003 shooting death of
actress Lana Clarkson,
produced and arranged
all 10 tracks for “Out of
My Chelle” during his
two murder trials. “She’s
fantastic on this album,”
Spector said of his wife
in a statement. Spector
created the distinctive
Wall of Sound technique
in the ’60s and in his
heyday worked with
stars ranging from the
Ronettes to the Beatles.

>>>AGUILERA
POSTPONES NORTH
AMERICAN TOUR
Christina Aguilera has
postponed her 20-date
North American summer
tour until next year,
according to a
statement from tour
producer Live Nation.
The singer was set to
tour in support of her
new album, “Bionic,”
due June 8. “Christina
Aguiiera’s summer tour
has been moved to 2011
due to prior commit-
ments that the singer
had made to her film
‘Burlesque’ and to the
promotion of her new
album,” the statement
said. “The singer felt she
needed more time to
rehearse the show and
with less than a month
between the album
release and tour date
this wasn’t possible.” A
new round of dates will
be announced later this
year, and ticket refunds
are available at point of
purchase.

>>>PAULA ABDUL
BACK IN PRIME
TIME ON CBS

Paula Abdul is returning
to the judges table as
part of a new prime-
time talent competition
series on CBS. Abdul
will serve as the lead
judge, executive
producer, creative
partner, mentor and
coach on “Got to Dance,”
a series from Shine
Group/Reveille that’s
based on a U.K. hit.

Reporting by James
Hibbard, Mitchell Peters
and Jill Serjeant.

N
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Laid-back:
GAME

Game Off?

West Coast Rapper Says He’s Blasé About Promoting
His Next Album—But Don’t Tell His Label

In an age when even the most prominent rap-
pers have to hustle with each new album,
Game’s approach could be considered either
refreshingly contrarian or just plain suicidal.

The rapper says he believes seniority in
music equates not having to promote upcom-
ing projects, and that’s exactly the approach
he’s taking for the release of his fourth stu-
dio album.

“I'm not into promoting. [ give you a date
and if you're a Game fan, then you'll get the
album,” the West Coast rapper says matter-
of-factly about his upcoming album, “R.E.D.,”
due July 6 on Interscope Records. “1 don’t sell
myself. This is my fourth album. I don’t think
I need to do all that.”

Of course, there are two sides to every
story—and Game’s product manager, Andrew
Flad, who recently squared away the final de-
tails of an extensive promotional run, says
promoting the album is “imperative.”

Starting this week Game will spend a
few days making radio stops in the South-
ern part of his home state of California be-
fore heading to France, Europe and the
United Kingdom for more radio visits and
performances. He then returns to the East
Coast, traveling from Boston down to
Florida and then back up to the Midwest
for even more promotion.

“Sending Game out to touch the fans this
way is a must and always helps,” Flad says.
“He will grind it out, he will do the work, and
he will love it.”

Game will appear on BET’s “106 & Park”
for the video premiere of first single “It Must
Be Me,” which will air June 4, and he has ten-
tative dates for some late-night shows, includ-
34 |
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ing “Jimmy Kimmel Live!” and “Lopez
Tonight.” Additionally, an X-Box Live part-
nership, a Geek Out session with AOL, a My-
Space promotion and a Vevo “Day in the Life”
episode are all in the works.

Game also released a mixtape, “The Red
Room,” a few weeks ago and is planning a
tour, most likely with the group N*E*R*D—
due to his affiliation with frontman/producer
Pharrell Williams, who co-executive-produced
Game’s album with Game’s mentor Dr. Dre—
as well as having recently discussed touring
with Dre and Snoop Dogg.

But all this might be for naught if Game
doesn’t land a hit. Thus far, he has released
“It Must Be Me” and mixtape track “Shake,”
along with an accompanying video featur-
ing actress Stacey Dash. Neither song has
charted yet.

In characteristic fashion, Game says he
isn’t worried. “Ain’t No Doubt About It,”
which features Williams and Justin Timber-
lake, will be the next single, he says, adding,
“We'll be good on that end.”

Other songs on the album include “Mama
Knows,” featuring Nelly Furtado. a dedica-
tion track to Game’s own mother, and “In-
frared,” which Game says finds him “rapping
reckless with no hook. This is the first song
on the album, and it’s followed by two other
songs that have no hook. That'll set the tone
for the rest of the album.”

Until release date, Game says he’s taking
it one day at a time, simply because he can.
“Generally I just wake up in the morning and
[ live life and I make my decisions as far as
music goes based on how I'm feeling that
day,” he says. s
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LITTLE
MONSTERS

Glam Rockers
Semi Precious
Weapons Have
Friends In High
Places

In 2006, Semi Precious
Weapons played a handful of
small New York shows with an
upstart singer named Lady
Gaga opening for them. As
Gaga began dominating the
pop charts a few years later, the
members of the glam-rock
band were stuck playing tiny
venues and watching their
friend’s triumphs from afar.
“The first time I heard ‘Just
Dance’ on the radio, we were
playingatabar in Minnesota to
a crowd of two people,” Semi
Precious Weapons lead singer
Justin Tranter says. Instead of
envying Gagu's quick rise, the
group was inspired by her suc-
cessful skewing of pop music.
“Watching her, we felt that the
world was finally ready for some-
thing different,” Tranter adds.

Armed with rock hooks and
a pair of high heels, Tranter has
been presenting something dif-
ferent to pop fans while his
band has opened for Gaga on
her Monster Ball tour this year.
Now, Semi Precious Weapons
will release their boisterous
new album, “You Love You,”
June 22 on Geften Records dur-
ing a summer-long run with
Gaga that will travel across Eu-
rope and North America.

After graduating from
Boston’s Berklee College of
Music, Tranter began playing
singer/songwriter bars in New
York, where he says he “bored
myself and everybody else to
tears.” In 2006, he decided to
draw upon his love of Guns’N
Roses and Hole and started
penning “filthy glamour” rock
tunes with fellow Berklee grad-
uates Cole Whittle, Dan Crean
and Aaron Lee Tasjan, who was
later replaced by Stevy Pyne.

Semi Precious Weapons
earned a New York following
and searched for a major label

ALPULSEE
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>>>DIAMOND
LIFE

Inthe United Kingdom, Marina
Diamandis’ breakthrough sin-
gle was the tongue-in-cheek
pop song “Hollywood.” Now
the London-based artist—who
performs as Marina & the Dia-
monds—is setting her sights
on America.

Her debut ailbum, “The Fam-
ily Jewels,” dropped stateside
May 25 on Chop Shop/Atlantic
Records following the March
23 digital release of a three-
track EP, “The American Jew-
els.” The album peaked at No.
5 on the United Kingdom'’s Of-
ficial Charts Co. listing one
week after its Feb. 22 release
on 679 Records/Warner Bros.
According to the OCC, sales
stand at 80,000 units.

Diamandis, who’s of Welsh
and Greek parentage, delivers
amixture of radio-friendly pop,
piano ballads and folk and
electronic orchestration on the
13-track album. “Marina is com-
mercial and quirky all in the
same package,” Warner Bros.

U.K. marketing manager Jen-
nifer lvory says.

The Warner/Chappell-pub-
lished artist winds up a U.K.
tour May 31, booked by Lon-
don-based X-Ray Touring. Eu-
ropean and festival dates fol-
low, and then Marina & the
Diamonds will play U.S. dates
July 1-10 as part of the Lilith
Fair, booked by New York-
based Paradigm.

lvory cites U.K. summer sin-
gle release “Oh No!” as a
standout album track that
could do well at U.S. top 40

Sparkler:
MARINA
DIAMANDIS

GAME: JEREMY DUPUTAT; SEMI PRECIOUS WEAPONS: GIULIANO BEKOR; TOMPKINS: MICHAEL WARING




until Geffen chairman Ron Fair
invited the band to Los Ange-
les last Oclober. Within a week,
the acthad committed to Inter-
scope/Geffen and was record-
ing with producer Jack Joseph
Puig (Beck, Green Day).
Gaga, who's listed as execu-
tive producer on “You Love You,”
brought along Semi Precious
Weapons on her Monster Ball

Bang, bang:
SEMI
PRECIOUS
WEAPONS

radio. “She’s a proper star,”
she says. “There’s no doubt
aboutit” —Richard Smirke

>>>ROUTE
MASTER

French singer Christophe Maé
has his route mapped out for
the rest of 2010. The 35-year-
old pop/folk artist launches a
100-date European tour June
1, supporting his second Warner
Music France album, “On Trace
la Route,” which his label says
has shipped 320,000 copies
since its March 22 release.

Maé found stardom through
starring in popular French mu-
sical “Le Roi Soleil” in 2005
and had immediate success
with his debut album, “Mon
Paradis,” in 2007. Domestic
sales stand at 1.5 million units,
according to Warner.

Warner Music France CEO
Thierry Chassagne has high
hopes for the follow-up, sug-
gesting that Maé’s series of
summer 2009 stadium shows
opening for veteran French
rock’n’roller Johnny Hallyday
have enabled him to reach a
new audience.

Warner’s album setup in-
cluded placing ads for it on

runin November after trying to
pair with the band on previous
tours. Although the group’s gui-
tar-rock aesthetic doesn't exactly
resemble Gaga’s forward-
thinking pop, the band’s stage
theatrics—including 12-foot
bottles of champagne and Tran-
ter’s gender-bending outfits—
make the tour a logical union.
Following a spotlight in My-

Maé’s concert tickets when
they went on sale last October,
while a deal with mobile man-
ufacturer Samsung had Maé
appear in TV ads and “On
Trace la Route” preloaded on
cell phones. “This was all pos-
sible thanks to our 360 deal
with Maé,” Chassagne says.

That deal includes touring,
booked through Warner-
owned Jean-Claude Camus
Productions, and publishing,
with Warner/Chappell.

The album is already out in
Belgium and Switzerland, and
Chassagne says plans for a
German release are coming
together. —Aymeric Pichevin

>>>PURE
MOCKERY

Fans of veteran Australian
rock act Hoodoo Gurus may
have been surprised to seeits
members appearing on the in-
ternet earlier this yearinase-
ries of videos detailing their
attempts to get a career-
boosting makeover.

The band’s admirers needn’t
have worried, though—the
weekly videos formed a six-
part “mockumentary” titled
“Must Travel on Wheels” that

Space’s “Introducing” program
last January, the act has given
away downloads in a promotion
with Pepsiand captured life on
the road in its “Semi Precious
Diaries” video series on the
band’s website.

Interscope Geffen A&M
Records marketing director
Matthew LaMotte says the label
also emphasizes the “lifestyle
marketing” that stems from
Tranter’s personally designed
jewelry. Since designing neck-
laces in his Brooklyn apart-
ment to sell at the first Semi
Precious Weapons shows,
Tranter has created his own
company, Fetty, and has had his
items featured in Urban Out-
fitters and Barneys.

Although album cut “Semi
Precious Weapons” has re-
ceived spins on alternative
rock outlets like Sirius XM'’s
Alt-Nation channel, LaMotte
says Geffen plans to take the
band “as mainstream as pos-
sible” thanks to the Monster
Ball tour. While Tranter says
he enjoyed a headlining run
in April, he equally loves cater-
ing to Gaga’s pop fans while
promoting his band’s head-
banging new album.

“Getting 12,000 people to
chantyour friend’s name every
night is a magical experience,”
Tranter says. oo

promoted its ninth album (but
first for Sony Music Australia),
“Purity of Essence.” The set
opened at No. 16 on the Aus-
tralian Recording Industry
Assn’s albums chart one week
after its March 12 domestic re-
lease. Following its May 11U.S.
release through Virtual Label/
Alternative Distribution Al-
liance, it will appear in the
United Kingdom, Spain and
Brazilin July.

The videos debuted Feb. 26
and ran for six weeks on Aus-
tralian platform BigPond Music
and various streaming serv-
ices. “We wanted the band to
cross generations,” band man-
ager Michael McMartin says.
“When we did our last album
[2004’s “Mach Schau” on
EMI], the infrastructure wasn’t
set up to take advantage of
what you could do with tech-
nology. It’s been a huge learn-
ing curve.”

The band’s latest national
tour, booked by Premier Art-
ists, wrapped May 21 at Syd-
ney’s Oxford Arts Factory and
fall U.S. and European dates
are beinglinedup. Theband is
published by Sony/ATV.

—lLars Brandle

with DAVE TOMPKINS

by CORTNEY HARDING

Half art book, half music nerd bathroom reading, Dave Tompkins’ long-in-the-works history of the
vocoder, “How to Wreck a Nice Beach,” came outin March on Stop Smiling Books/Melville House.
Impressively researched and impeccably designed, the book chronicles the vocoder’s journey
from Bell Labs to the top of the charts—and from the Pentagon to the nightciub. Billboard spoke
to Tompkins about his inspirations for the project and why Winston Churchill was the original T-Pain.

1 Howdid you come to write this book?
After all, it’s not every day someone says,
“I think | want to write the definitive his-
tory of the vocoder.”

Well, [ actually did say that at some point. At
the outset, [ just wanted the opportunity to in-
terview all these guys [ grew up listening to. It
was a good way for me to go back to weird child-
hood stories and the memories associated with
this music that was completely new to me at
the time. | was hearing iton the radio, the local
black station in Concord, N.C. And then | would
go to the record store in downtown Charlotte
and look at the walls with rows of 12-inches
and pick two to buy every week. So that was the
genesis of the book, and it mutated from there.

2 The whole thing wound up taking 10
years to complete. Is that because you only
worked on it intermittently, or because
there was so much history to trace?

It was a combination of the two. I would be
working on vocoder research and then jump
off and do something else to support myself,
save some money, and then go back to the book.
I think that it helped that I took a long time on
it, because I didn't come across a lot of good
information about the device and its history
until the past two years.

3 How did the vocoder go from being a
government intelligence device that en-
crypted speech transmissions to being a
staple of hip-hop?

The Germans were the ones
who first used it for musical
purposes. When the vocoder
was invented, the people work-
ing on it had already envi-
sioned it for entertainment
purposes. In all the early Bell

Labs tests, they clearly saw it
had a place in musicand film
for sound effects. When it was
commissioned by the military,
it went underground for a
while. But then the Germans
started making weird robot records, and the
hip-hop crowd discovered it. In the '70s, it was
very expensive—not something you could just
go outand buy. But studios had them and artists
could use them to record.

4 It neverreally worked for the military
and intelligence, did it? In the book, you
mention that John F. Kennedy hated it.
Alotof people didn’t trust it. Butitdid work dur-
ing World War [1, in the sense that it was never
compromised. The technology was very prim-

HOW TO WRELK
A NICE BEACH
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itive and it wasn’t an easy thing to use; you had
to synchronize turntables across the globe, but
it still worked, which is kind of a feat. Despite
this, alotof people refused to use it. MacArthur
refused to useit, as did Patton. But Eisenhower
loved it, and Churchill was on it all the time.

5 So Churchill was the T-Pain of his day?
He's the original speech synthesizer. No one
knows if any records of this still exist, though.
[ found a woman who said there were tran-
scripts but not audio recordings, so you can’t
sample Churchill on the vocoder. 1 did hear that
Alan Turing, the chief British cryptanalyst, sam-

pled Churchill’s voice and some
of his speeches and ran them
through the vocoder, but | never
managed to confirm that.

6 Nowthevocoderseems
to have reached saturation
point, with the last Kanye
West album and Jay-Z’s “D.O.A. (Death of
Auto-Tune).” Will it go back underground
and then become popular again, oris it
really dead?

No, | think Auto-Tune, at least, will also be used
correctly because it's such an important pop
tool. As far as the vocoder, | think people will
also continue to use it. You can run your en-
tire setup through it, and you can use it in ways
where you don’t actually hear it at all. The
vocoder is a dynamic thing—it can be used in
ways that are not as intrusive or obvious. «-«
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TONI BRAXTON

Pulse

Producers: various

Atlantic Records

Release Date: May 4
Inrecent years, Toni Braxton
has had label issues, health
problems and other difficul-
ties that put her music career
on hold. Five years after her
last release, “Libra,” the 42-
year-old singer is back with
her sixth studio album,
“Pulse,” full of a whole other
dilemma: men. On the song
“Yesterday,” Braxton breaks
up with her partner, singing,
"You are so yesterday, won't
let you rain on my parade,”
while complaining about
abandonment on “Woman,”
where she warns over a slinky
production, "l hope that you
don’t wake up when it's too
late to make up.” Meanwhile,
on top of a pulsating beat, the
title track finds the singer
hopeful and “not giving up on
love.” When Braxton isn't
sulking about heartbreak,
she's enjoying being a wo-
man. Atop hand claps on the
song "Lookin at Me,” she flirts
with a clubgoer, and over the
piano strokes of "Hands
Tied,” she reassures her man
she can “love him with her
hands tied.”—MC

FLYING LOTUS
Cosmogramma

Producer: Flying Lotus
Warp Records

Release Date: May 4

Flying Lotus’ third album,
“Cosmogramma,” is a strange-
ly cohesive amalgam of ex-
otic sounds. On the new set,
the follow-up to his critically
acclaimed 2008 album “Los
Angeles,” the underground
California beat-head bal-
ances the futuristic sounds
of warbling synths and the
natural purr of a live harp. Fly-
ing Lotus’ appeal lies in his
ability to seamlessly combine
disparate sounds. Starting
with a dance-worthy bass
and hand clap before launch-
ing into a soaring Eastern
melody backed by the buzz
of a synthesizer, “Do the As-
tral Plane” is the closest song
on the album to a radio sin-
gle. Meanwhile, “"Arkestry”
drops the heavy rhythms for
a track with free jazz sensi-
bilities; “MmmHmMmM" is a lull-
aby set to the chatter of cut-
lery; and “Table Tennis” uses
a bouncing ping-pong ball for
percussion and includes the
ghostly singing of frequent
collaborator Laura Darling-
ton. “"Cosmogramma” may
evade complete comprehen-

THE NATIONAL
High Violet

36

Producers: The National, Peter
Katis

4AD Records

Release Date: May 17

Brooding Brooklyn indie-rock band the National arrives
at its fifth studio album, “High Violet,” in a precarious
position. Because 2007 breakthrough set “Boxer” fea-
tured breathtakingly quiet arrangements and a more
self-contained mood than previous efforts, a follow-up
was always going to be a daunting endeavor. “High
Violet” touches upon the same themes of aging, ideal-
ism and imperfect love, but uses the driving instrumen-
tation of 200S disc “Alligator” to quietly dazzle the lis-
tener. “Conversation 16” offers a bruising portrait of
discontent over Bryan Devendorf’s pounding drums,
while the back-to-back anthems “Anyone’s Ghost” and
“Little Faith” form an album centerpiece worth count-
less listens. Singer/songwriter Matt Berninger has
grown more confident and takes more risks on “High
Violet,” resulting in a slew of hypnotizing vocal hooks.
“I still owe money to the money, to the money | owe/I|
never thought about love, when | thought about home,"
the frontman sings in his baritone warble on the racing
“Bloodbuzz Ohio.” “High Violet” synthesizes the best
parts of the National’s past into a fantastic present.—JL
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DEVO

Something for Everybody

Producers: various
Warner Bros. Records
Release Date: June 15

Devo’s ninth studio album, “Something for Everybody,” is
more than the new wave art rockers’ first record in 20
years—it’s an ongoing multimedia, performance-art-

sion, but Flying Lotus’ foreign
and colorful arrangements
entice even the most casual
listener.—EJN

STEREO TOTAL

Baby Ouh!

Producer: Stereo Total

Kill Rock Stars

Release Date: May 4
Stereo Total’s newest re-
lease, “Baby Ouh!,” serves
up the French-German elec-
tro-pop duo’s biggest help-
ing of kitsch and quirk to
date. But band members
Francoise Cactus and
Brezel Goring might've
gone overboard this time
around. With a recurring

group sounds on the track
“I Wanna Be a Mama,”
Go6ring sings about mother-
hood and corrupting his
child ("I will call him Lucifer
and teach him how to criti-
cize/| will teach him how to
live off prostitution”).—LF

MEAT LOAF

Hang Cool Teddy Bear
Producer: Rob Cavallo
Roadrunner/Loud & Proud
Records

Release Date: May 17

With Rob Cavallo, who pro-
duced Green Day’'s 2004
rock opera "American Idiot,”

onboard, it’s no surprise that

carnival-like theme, album
opener “Hello Ladies” fea-
tures lyrics told through the
perspective of a women'’s
bathroom attendant, and
the only sounds on “Tour de
France” are the heavy
breaking of a cyclist and a
shrill whistling noise. But
elsewhere, Stereo Total’s
oddities are more charming.
The closer, “Violent Love,”
is an unusual sunny ode to
a lover, where Cactus sings
in a thick French accent, “I
want to make violent
love/To you, with the moon
above.” And against an
electronic take on '60s girl-

Meat Loaf’s latest album,
"Hang Cool Teddy Bear,” is
fit for the stage. But while
old-school rap nods and
blunt lyricism add to the
set’s allure, its fluidity suf-
fers. But more familiar-
sounding Meat Loaf cuts like
“Did You Ever Love Some-
body” punctuate such rebel-
lious tracks as the punky
“Peace on Earth” (“The only
thing you can count on in
this life is regret”). Else-
where, the song “Love Is Not
Real” is infused with com-
passion, while the raunchy
“Like a Rose” reflects a
cliché rock star attitude ("It

project-slash-
marketing-
campaign
designed to
reintroduce
the band as
“DEVO
with engaging and hilarious com-
mentary on American corporate
culture and

Inc.”

conformity. The

album’s 12 tracks were chosen
through a crowd-sourced “Song
Study” and are true to the band’s
longstanding formula of synth-
and-guitar jolts, hyper-catchy riffs
and winking comment on the
human condition. While there’s a
uniformity across the tracks in
tempo and vibe, first single

“Fresh” booms out of the gate with an unforgettable refrain,
while “Please Baby Please” and “Human Rocket” have a
bounce and crunch made for the gym or dancefloor. The
track “Step Up” is hard-beating and inspirational compared
with the slight cynicism of political disco jam “Sumthin’.”
There’s also a contemporary fullness and distortion in the
album’s production that updates Devo’s sound without sac-
rificing its unmistakable essence.—EN

doesn’t really matter that
she isn’t 21/'Cause she's al-
ways backstage when the
band gets done”). And on
the hip-hop-flavored “Los
Angeloser,” the veteran
rocker introduces a scratch-
laden beat with a dispas-
sionate “yo” before incorpo-
rating more slang, proving
he's just as progressive as
he is wistful.—MB

TONIC

Tonic

Producers: Nathaniel
Kunkel, Tonic

429 Records

Release Date: May 4

Eight years since the release
of its last studio album, al-
ternative rock trio Tonic re-
turns with a folkier sound on
its self-titled fourth album.
The set has a brighter, root-

MATT KENNON

Matt Kennon

Producers: various

BamaJam Records

Release Date: May 77

Matt Kennon got his first taste of
acceptance in country music when Randy Travis
recorded his song “Turn It Around.” On Kennon’s self-
titled debut, the artist demonstrates there’s as much
substance and emotion in his singing as in his songwrit-
ing. There’s a gritty soulfulness that resonates warmly
in such tunes as “The Man | Used to Be,” and it serves
him even better on honest declarations like “Some
People Piss Me Off.” And the opener, “Drive It Like You
Stole It,” is a high-octane number that encourages liv-
ing every moment to the fullest, while single “The Call”
(co-penned by Kennon) is a poignant ballad about the
power of a phone call. (In the first verse, a man who’s
about to commit suicide puts the gun down when he
gets a call from his best friend, and the second verse
involves a teenage girl about to have an abortion.) With
a distinctive voice that won’t be confused with anyone
else on country radio, Kennon has delivered a potent
album that makes him a newcomer to watch.—DEP

JOSH DALSIMER



DANNY CLINCH

sier feel than much of Ton-
ic's past material, but the
group’'s broody harmonic
approach remains intact.
Opener “Release Me” intro-
duces measured dissonance
to the upbeat acoustic gui-
tars in a similar vein to
‘Come Rest Your Head”
from 2002's “Head On
Straight.” Despite erring on
the side of acoustic and
clean tones this time
around, the album still
brings plenty of energy, bal-
ancing ballads like “Nothing
Is Everything” with such up-
tempo roots-rock tracks as
“"Feel It Now.” Tonic gets
bluesy on “Send a Message”
and brings a country-rock
quality with stacked har-
monies and lap steel on
“Daffodil.” With a decidedly
less grungy sound than its
1996 debut, "Lemon Pa-
rade,” the group has come a
long way in becoming the
formidable folk-rock outfit
unveiled on “Tonic.”—CM

BONE THUGS-N-
HARMONY

Uni-5: The World’s Enemy
Producers: various
Reprise/Asylum Records
Release Date: May 4

The original members of
Bone Thugs-N-Harmony (in-
cluding longtime collabora-
tor DJ U-Neek, who was ab-
sent from the group’s 2007
album, “Strength & Loyalty")
have reunited for the first
time in 15 years to record its
newest set, “Uni-5: The
World’s Enemy.” And the rap
outfit has one message to
deliver: Haters, take heed.
‘Smiling in my face, hating
on the side, they don't wan-
na see me shine,” the mem-
bers rap over a simple piano
line on the motivational “See
Me Shine.” On top of arepet-
itive keyboard pattern, the
group continues calling out

naysayers on the upbeat
“Everytime,” spitting, I
can't turn my back around
without these haters tryin’
to shut me down.” Skepti-
cism aside, the group gets
a bit more insightful on
tracks like "Wanna Be"—
about women selling them-
selves for fame—and “My
Life,” which finds the rap-
pers reflecting on the strug-
gles they’ve faced in their
lives.—MC

ANA TIJOUX

1977

Producers: Hordatoj, Foex
Nacional Records

Release Date: April 27
Chilean rapper Ana Tijoux's
latest album, “1977,” is titled
for the year she was born and
it plays like the diary of a
young woman. An introspec-
tive lyricist with a low voice
that makes the listener want
to lean in closer, Tijoux has
only her thoughts to reveal.
But she does so with convic-
tion, whether musing about
happiness (“Humanidad”),
laying down a heartbreak
confessional (“Mar Adentro”)
or getting autobiographical
on the standout title track.
Her personal universe en-
compasses hip-hop existen-
tialism (“Crisis de un MC”")
and broader social con-
sciousness (“Sube,” “Avari-
cia”). A laid-back mix of hip-
hop, jazz, reggae and
R&B—which perhaps pro-
vides too weak a background
for a strong personality—
backs Tijoux on the set. A star
of Santiago’s hip-hop scene,
Tijoux is probably best-
known for appearing on Juli-

eta Venegas' song “Eres Para |

Mi.” And during a recent U.S.
tour, she was tabbed as Latin
America’s leading female MC.
But Tijoux is an artist with the
promise to cross borders and
genres.—JCN
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DRAKE

Find Your Love (3:29)
Producers: Kanye West, Jeff
Bhasker

Writers: various

Publishers: various
Aspire/Young Money/Cash
Money/Universal Motown
Part of the reason for Drake’s
mass appeal is his ability to
strike a balance between flossy
lyrics (found in abundance on
“Over,” the first single from his
upcoming “Thank Me Later™)
and vulnerable ones. Those of
second single "Find Your Love”
are squarely of the latter type,
as the bittersweet track finds
Drake surrendering to a forbid-
denlove. "I'mmore than just an
option, hey hey hey/Refuse to
be forgotten, hey hey hey/I
took a chance with my heart,
hey hey hey/And | feel it taking
)" he confesses over 808
drums and heavy-handed
piano strokes. “Give all my love
and nothing’s gonna tear us
apart,” Drake continues harmo-
nizing on the chorus, hoping to
fulfill his heart's desire before
it's too late. —MC

over,

CIARA FEATURING
LUDACRIS

Ride (5:26)

Producers: Christopher
“Tricky" Stewart, Terius “the-
Dream” Nash

Writers: various

Publishers: various

LaFace/JLG

Lead single "Ride,” from Ciara’s
upcoming “Basic Instinct” al-
bum, finds the singer return-
ing to her R&B roots with a
smooth, yet confident vocal.
The downright sexy tune
stands out thanks to the down-
tempo production backing up
Ciara’s naughty, breathy lyrics.
Ludacris, hip-hop's master of
memorable one-liners, steals
the scene with his featured
verse: "With a rack like that and
aback like that, CiCi better CC
me,” he raps. “So | gotta put
her to bed ... let the 808
bump and the beat go bump
‘cause you ride it like a thor-
oughbred.” Ciara matches the
cascading musical blips and
ripples of “Ride” with her gy-
rations in the song’s music
video, in which she steers a
mechanical bull and alternates
between around-the-way girl
and video vixen. Expect to
“ride the beat” with Ciara this
season as this song continues
to climb the charts —MM

| ROCK |

ALPHA REV

New Morning (3:45)
Producer: David Kahne
Writer: C. McPherson
Publishers: Seven Peaks
Music/Alpha Rev Music
Publishing (ASCAP)
Hollywood

Alpha Rev serves up agener-
ous side of heart and sou! with

Warner

MUSE

Neutron Star Collision (Love Is
Forever) (3:50)

Producers: Butch Vig, Muse

Writer: M. Bellamy

Publishers: Loosechord (PRS) admin-
istered by WB Music (ASCAP)

The “Twilight” films are marketed to teen vampire lovers,

EVIEWS-

KATY PERRY
California Gurls (3:56)

Producers: Dr. Luke, Max Martin,

Benny Blanco
Writers: various
Publishers: various
Capitol

With their tongue-in-cheek lyrics and forceful vocals, “I
Kissed a Girl” and “Hot N Cold” established Katy Perry
as a distinctive pop starlet upon their successful chart
runs in 2008. While “California Gurls,” the lead single off
“Teenage Dream,” sticks to

Perry’s upcoming album,

more conventional subject matter, the results are no less
winning. The bouncy production rests upon a shimmer-
ing set of synths, and Snoop Dogg slinks in to give a
deliciously laid-back salute to the West Coast. Perry
remains the star of the show, however, adding a nice mix |
of bravado and restraint to lines like “You could travel
the world/But nothing comes close, to the golden
coast.” With its sun-kissed vibe and No. 2 debut on the
Billboard Hot 100, Perry’s sparkling new track seems
primed to become a ubiquitous summer jam.—JL

its rock’'n’roll on “New Morn-
ing.” The title track from the
Texas band’s major-label de-
but channels tender feelings
over lush guitars, strings and
pitter-patter drums. Backed
by a lone acoustic riff, front-
man Casey McPherson de-
nounces the material things
in life ("I don’t give a damn
about the castle on the hill /All
the gold that we could eat/Or
the horse you had for sale”)

before the chorus climbs
“Have you heard, my Mona
Lisa?/Have you heard who
you are?/You're a new morn-
ing,” McPherson emotes over
an expansive arrangement. As
sincere as his vocals come
across, though, “New Morn-
ing” never quite reaches its
potential depth. it sweeps and
soars, but a little more ground-
edness might have done it
some good.—LF

but their soundtracks are an alt-rock fan’s dream. Muse
holds the distinction of being the only group to appear on
all three, this time providing the lead single of the “Eclipse”
compilation. “Neutron Star Collision (Love Is Forever)”
opens unassumingly enough: Vocalist Matthew Bellamy
channels Freddie Mercury as he sweeps his way through a
half-time section of pounding piano and intermittent
drums, fiercely reminiscent of Queen’s most exuberant
material. This drama eventually fades in favor of galloping
guitar lines and the sort of arena-ready sound that will
undoubtedly net the song radio airplay. There’s an
anthemic, theatrical quality to Bellamy’s singing as he
declares, “Our love will be forever/And if we die, we die
together.” Although the sentiment is a bit melodramatic, it
will fit the next “Twilight” saga seamlessly.—EL
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‘Voices’
Carry

Chris Young’s iTunes
EP Pays Tribute To
Classic Country

Ashis current single “The Man [ Want
to Be” spands a third week atop Bill-
board's Hot Country Songs chart, Chris
Young is giving consumers a taste of
the classic country that has influenced
his sound with the May 25 release of
“Voices,” an acoustic three-song digi-
tal EP available exclusively at iTunes.
“I love these songs and they are by
three artists that really influenced me,”
Young says. He recorded John Andes-
son’s 1983 No. 1 tune “Swingin’,” Keith
Whitley’s 1990 top five hit “I'm Over
You” and “Chiseled in Stone,” the Vern
Gosdin gem that was the Country
Music Assn.’s song of the year in 1989.
“This killed a whole bunch of birds with
one stone for me. I got a chance to do
songs I really love and give them to peo-
ple who have been asking for them.”
“Voices” is also the title of the next
single from his sophomore album,
“The Man I Want to Be,” released in
2009 on RCA. It’s a rerelease of the

20/20 vision:
MARIAH CAREY

song; “Voices” peaked at No. 37 on Hot
Country Songs in the Aug. 23, 2008,
issue. RCA followed with “Gettin’ You
Home,” which became the Tennessee
singer/songwriter’s first No. 1 on the
Oct. 24, 2009, Hot Country Songs
chart, and then released “The Man I
Want to Be.”

But Young almost passed on the
song because he thought he had too
many ballads on the record. “I caved
and listened to it one time and fell
madly in love with it,” he recalls. “I
was really lucky to get it before some-
one else cut it.”

Young always believed “Voices”
could be a hit. “We’ve had a lot of peo-
ple tell us, “That song got lost in the
shuffle’ or ‘We missed that song,””
Young says. “People from radio have
wanted us to put that song back out—
and there are a lot of people that have
no idea we put this song out before.”

Sony Music Nashville VP of mar-
keting Tom Baldrica believes in the
song’s potential. “We felt strongly
enough about it that we led with it
[originally],” Baldrica says. “We

Nashville star:
CHRIS YOUNG

thought it was an amazing song and
still do. [The rerelease] came from peo-
ple at the gatekeeper level admitting,
‘I think we missed that one.””
Inaddition to the exposure provided
by two No. 1s at country radio, Young
expanded his audience by opening for
Alan Jackson on his spring tour, and
he will open for Rascal Flatts June 25
through Sept. 19. “We were in front of
some big crowds with Alan,” Young
says. “With the two tours we're getting
to do this year, we're hitting all of the

- o~ &
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cross-sections of the country market.”

And Baldrica says the label plans
to capitalize on Young's tour visibil-
ity. “We're going to those markets
where he’s going to be and working
with radio stations and accounts to let
folks know he’s on his way,” Baldrica
says. “He works hard every day. He
follows through, and he’s built great
relationships. People will root and
cheer for somebody who is working
really, really hard and wants it as bad
as Chris Young does.”

Sony Music Nashville VP of digital
business Heather McBee says the label
is also promoting Young on social net-
works. “We've been on MySpace, Face-
book and Twitter alerting fans that this
EP is out there,” she says, adding the
label expects the EP to help boost sales
of his full-length CD. “If you look at
the promotion that’s set up on iTunes,
there’s promotion for the album set
up alongside the EP. They are posi-
tioned next to each other, and there’s
special pricing on the album.”

VISIONARY: MARIAH MARKS MILESTONE

Mariah Carey’s debut single, “Vision of Love,” entered the Billboard Hot 100, Hot R&B/Hip-Hop
Songs and Adult Contemporary charts 20 years ago this week, in the June 2, 1990, issue. The song
would become the first of her 18 Hot 100 No. 1s, the most among solo artists in the chart’s 52-
year history. (Among all acts, only the Beatles, with 20, have more.) Carey has tallied 15 toppers
on Hot Dance Club Songs, 10 on Hot R&B/Hip-Hop Songs and six on Adult Contemporary. §
Carey’s total U.S. album sales stand at 52.6 million, according to Nielsen SoundScan, which began
tracking album sales a year after her arrival. In that span, only Garth Brooks (68.4 million) and
the Beatles (60.9 million) rank higher. Carey has six No. 1 Billboard 200 titles, including her best-
selling album, 1995’s “Daydream” (7.6 million). ¥ “Daydream” also yielded the 16-week Hot 100
No. 1 “One Sweet Day,” with Boyz I Men, marking the chart’s longest reign. The ballad subse-
quently earned the honor of Billboard’s top song of the "90s. Carey’s 2005 14-week Hot 100 No.
1 “We Belong Together” likewise became the chart’s top title of the 2000s. —Gary Trust

MOST HOT 100 NO. 1s TOP-SELLING
1990-2010 FEMALE ALBUM
ARTISTS

SOURCE: Nielsen SoundScan

CELINE DION

RIHANNA ~ JANET JACKSON USHER MARIAH CAREY ~ REBAMCENTIRE BRITNEY SPEARS ~ SHANIA TWAIN MARIAH CAREY

BEYONCE,
BOYZ Il MEN,
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38 BILLBOARD | JUNE 5, 2010



I¥Z3 sy PAuL SEXTON

Olympic
Standard

Jazz Prodigy Nikki
Yanofsky Breaks Out

As Nikki Yanofsky prepared to sing
the Canadian national anthem at the
opening ceremony of the 2010 Win-
ter Olympics in Vancouver—just
four days after her 16th birthday—
it wasn’t so much the global TV au-
dience of 3.2 billion that was preying
on her mind.

“The only thing | was nervous
about was tripping,” she says with a
laugh. “I was wearing 5-inch heels
and [ had towalk down steps, and I'm
an inexperienced heel-walker. So,
yeah, one step at a time.”

Since then, however, the Canadian
jazz starlet’s career has progressed in
leaps and bounds. Her debut studio
album, “Nikki,” released May 4 in the
United States by Decca, debuted at
No. 1 on Billboard’s Top Heatseekers
Albums chart, No. 3 on Jazz Albums
and No. 105 on the Billboard 200, with
first-week sales of 6,000 units, accord-
ing to Nielsen SoundScan. The album
has so far peaked at No. 5 on Top
Canadian Albums.

The set mixes her takes on such
standards as “Take the ‘A’ Train” and
“God Bless the Child” with original
compositions like “For Another Day,”
penned with Jesse Harris. All feature
Yanofsky’s mature and versatile vo-
cals, which seem to channel jazz
greats like Ella Fitzgerald through a
pop/R&B sensibility.

That attracted the attention of
“NBC Nightly News,” whose Dec. 31,
2009, feature was key to Decca’s U.S.
setup. She’s also had heavy backing
from iTunes, which made album
track “Cool My Heels” its free single
of the week during album release
week. A PBS special showcasing
Yanofsky’s live show, taped last No-
vember, will air in America in June.

Despite her age, Yanofsky is already
a veteran. She was the youngest head-
liner at the Montreal International
Jazz Festival, playing her hometown
event when she was 12. Alongside her
Feb. 12 Olympics performance, her
“I Believe” single received massive
coverage as the theme of broadcaster
CTV’s event coverage. It topped the
Canadian Hot 100, as did Young

YOUNG: MARINA CHAVEZ

SEEING
GHOSTS

Artists for Haiti's version of K'Naan’s
“Wavin’ Flag,” on which she featured.

“To be honest,” Yanofsky says, “any
recognition is great, but the real mo-
tive of thisis the art of the music. | used
to wake up when I was 4 or 5 and say
to my parents, ‘OK, make me famous.’
Butit became alotless about the fame.”

Decca GM Paul Foley says the label
is supplementing its initial jazz-ori-
entated marketing with a “slow build”
attriple A radio for “For Another Day,”
while Yanofsky will hit the summer

international jazz festival circuit.

“We know breaking the U.S. takes
time, especially in the jazz genre,” Foley
says. “But the road to success [ for her]
is jazz. She's such an amazing vocal-
ist, the crossoverand singer/songwriter
[aspects] will come later.”

“I’'m always going to be singing
jazz, but I can’t neglect pop or R&B,”
Yanofsky says. “If  choose one genre,
I'm almost shooting myself in the
foot, because I'd be missing out on
all the other great genres.”

A band's first shows are stressful enough, but Brook-
lyn electronica duo Holy Ghost had added pres-
sure. The group’s second gig—after a friends-and-
family performance at Damon Dash’s basement
space Under 100—was opening for LCD Soundsys-
tem at New York’s 3,000-capacity Terminal 5.

“I was having nightmares,” Alex Frankel says
while sitting in the band’s practice studio one
morning, ready for another day of rehearsal. “We
had so much to do before we go on the road, and
it was nerve-racking.”

Luckily for the band, which also includes Nick
Millhiser, the four-night stand at Terminal 5 went off
with only some minor technical glitches during the
first show. The band hopes that as the tour pro-
gresses, some of those fans will be moved to go
out and buy the band’s debut EP, “Static on the
Wire,” which was released May 18.

The act’s label, DFA, says that it plans to re-
lease a limited run of vinyl copies of the record
in two weeks and that it just wrapped shooting

ucan

So you think
dance: HOLYIGHOST

avideo for the track “l Know | Hear.”

“These songs have been in DJ sets for a few
years now,” DFA label manager Jonathan Galkin
says. “There was a lot of demand for them to
perform as a live act, but they are perfection-
ists and wanted to make sure everything was

just right before they went out.”

Holy Ghost will continue opening for LCD
Soundsystem and also open for Chromeo later
in the summer, as well as playing a number of
dates in Europe. A full-length LP is planned
for January. —Cortney Harding

Heir
apparent:

PRINCE
ROYCE

STAND
BY HIM

Prince Royce, a slight New Yorker with
a big name and a pop bachata sound,
has become a steady presence on Bill-
board’s Latin sales and radio charts,
thanks largely to the appeal of his
bilingual version of the 1961 Ben E.
King classic “Stand by Me.”

This week, Prince Royce’s cover of
the classic stood at No. 13 on the Hot
Latin Songs chart, No. 4 on the Trop-
ical Airplay chart and No. 9 on the
Latin Pop Airplay chart, with the sin-
gle selling more than 30,000 down-
loads, according to Nielsen Sound-
Scan. Meantime, Royce’s self-titled
debut, out on indie Top Spot Music,
is No. 22 on the Top Latin Albums
chart and has sold 10,000 copies
since its March 7 release.

fronically, “Stand by Me” wasn’t
meant to be Prince Royce’s first single.
Instead, Top Spot had settled ona more
traditional track, the romantic “Cora-
zonSin Cara.” Butreception was “luke-
warm,” says award-winning tropical
music producer Sergio George, who is
also Top Spot’s founder/president. “And
| didn’t want to lose this kid,” George
says. “l thought he was interesting, and
| said, ‘Go back to the studio and give
me a Spanish-language cover.’ ”

Prince Royce came back with
“Stand by Me.” George mixed it, then
called his radio promoter and asked
him to take the first single off the air
in exchange for this one.

The success of “Stand by Me” points
to the tried and true potential of cov-
ering past hits. But Top Spot, together
with distributor Sony Latin, also
worked hard in positioning Prince
Royce at retail and offering the album
to clients at an affordable price.

Venetian Marketing Group worked
sales for the album. CEO Jeff Young
says that the sales story began with
mass merchants in New York, which
were enticed by Top Spot’s presen-
tation and by the radio push. As
Prince Royce’s sales have remained
steady, the label recently hired a pub-
licist to get himinto the national Span-
ish-language TV promotion circuit
and to generate other press.

Prince Royce has alsorecorded an
English-language version of the track
—with a smattering of Spanish—that
is getting early play on WPOW Miami
and KBFM McAllen-Brownsville, Texas.

“We’re going to cross over radio
with abachata song, and it will prob-
ably be a first,” George says.

—Leila Cobo
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>>By bowing atop the Billboard
200 with “Glee: The Music,
Volume 3: Showstoppers,” Fox’s
“Glee” becomes the latest TV
series to yield multiple No. 1s.on
the survey. Previously, NBC’s
“The Monkees” (four leaders In
1966-67) and Disney Channel’s
“Hannah Montana” (two chart-
topping TV soundtracks in 2006

and 2007) spurred more than
one No.1on the list.

>>Having already banked three
Emmy Award nominations, star
turns on Broadway and hosting
honors at the Academy and Tony
Awards, Neil Patrick Harris adds
a Billboard Hot 100 appearance
to his résumé. The actor/singer
makes his first visit to the chart
as a featured artist on the “Glee”
cast’s cover of Aerosmith’s
“Dream On” at No. 26.

&

Read Chart Beat
every week at

billboard.com/chartbeat.

DIO: CHAPMAN BAEHLER/COURTESY OF RHINO

‘Glee’ Is No.

Just four weeks after the cast of the Fox
TV show “Glee” debuted at No. 1 on
the Billboard 200 with “The Power of
Madonna,” the ensemble posts another
No. 1 opener with “Glee: The Music,
Volume 3: Showstoppers,” selling
136,000 copies in its first week, accord-
ing to Nielsen SoundScan.

If we consider the cast of “Glee” an
act, this is the shortest span of time
between first weeks at No. 1 by an act
with different albums in the history

of the Billboard 200. Previously, the
smallest gap was six weeks, when the
Beatles’ “Revolver” rose 45-1 on the
Seplt. 10, 1966, chart—six weeks after
“Yesterday . . . And Today” climbed 2-
1 for its premiere frame at the top on
the July 30 tally.

Truly, the “Glee” phenomenon exists
in its own chart universe. How many

Billbeare

1 Again; Stones Return With ‘Exile’

acts could release three full-length al-
bums and two EPs within seven months’
time? And, the “Glee” club could find
itself with yet another No. 1 in three
weeks with the June 8 bow of the EP
“Journey o Regionals.”

Finally, all four of the available
“Glee” sets are in the top 60 this week.
Sale pricingand placement in Target’s
weekly circular last week yields gains
for “Volume 1” (50-36, up 25%), “Vol-
ume 2" (57-42, up 30%) and “The
Power of Madonna” (43-21, up 67%).

RE-‘START ME UP’: The cast of “Glee”
blocks the Rolling Stones from re-
entering the chartat No. 1 with the reis-
sue of their classic album “Exile on
Main St.” The set returns to the tally
at No. 2 with 76,000 sold after Univer-
sal Republic/UMe relaunched the
album last week. On Pop Catalog al-
bums, it re-enters at No. 1.

“Exile,” which spent four weeks at
No. 1 on the Billboard 200 shortly after
its release in 1972, was reissued in an
array of configurations, including the
standard remastered album, a deluxe
version with 10 additional tracks and
a $179.98 super deluxe boxed set. A
separate Target-exclusive album, “Exile
on Main St.—Rarities Edition,” which
contains only the 10 bonus cuts, charts
separately and debuts at No. 27 with
15,000 copies.

“Exile” is the most visible beneficiary

of our recently revised Billboard 200
rules regarding the eligibility of catalog
titles on the list.

Commencing with the Dec. 5, 2009,
chart, albums could rank on the tally
regardless of release date. Previously,
any set that was 18
months or older was (for
the most part) ineligible
to rank and charted sep-
arately on the Pop Cata-
log list.

The “Exile” relaunch
with 76,000 is better than
the 60,000 that greeted
Pearl Jam’s “Ten” re-
vamp last year, but far
below what Michael Jackson’s
“Thriller” snared in its first week
(166,000). “Exile” arguably had a big-
ger promotional push than “Ten,” per-
haps most visibly with a weeklong
‘Exile” tribute on “Late Night With
Jimmy Fallon” (May 10-14).

That said, the “Exile” album’s return
could’ve had an even stronger start had
its commercial appeal been greater to
casual consumers.

While the set is one of the Stones’
mos*-praised albums, it doesn’t feature
many universally known pop smashes.
Such a familiarity could’'ve moved the
needle with on-the-fence customers at
the checkout line at Target.

“Exile” contains “Tumbling Dice”
(a No. 7 Billboard Hot 100 hit) and

IVIa rl(et \A,at(:l-‘ A Weekly National Music Sales Report

“Happy” (No. 22), but it’s not quite
a hits-filled album like “Sticky Fin-
gers” or “Let It Bleed.” Between just
those two, you’ve got “Brown Sugar,’
“Wild Horses,” “Bitch,” “Dead Flow-
ers,” “Gimme Shelter” and “You

Can’t Always Get What
You Want.

But who's to say those
albums may not be the
next ones to get the reis-
sue treatment? Producer
Don Was—who had the
enviable task of trolling
through the Stones’
archives to assist in com-
piling the reissue—told
Billboard in the May 8 issue that the
band “could do something like this,
with this level of quality, for every
album that they've released. 1'd love
nothing better than to do one of these
a year.

TV TUNES: No, it's not about “Glee”
this time. Wakey!Wakey! (aka musi-
cian/singer Mike Grubbs) re-enters
Heatseekers Albums at No. 1 with “Al-
most Everything . . .,” shifting nearly
5,000 copies with a 536% gain. The in-
crease was sparked by the season fi-
nale of CW's “One Tree Hill,” which
used two of the album’s songs. The
show also conveniently features
Grubbs as a bartender/musician
named—wait for it—Grubbs. oo
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’ & g il
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B o s puseussais S i
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- RIHANNA No Stoppin’ Us =
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2 BREAKING BENJAMIN . 105 BULLET FOR MY COHEED AND CAMBRIA .. THE DEAD WEATHER . 31
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ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater in Atlanta

Title

CERT.

SOUTHERN GROUND:ATLANTIC 523726/AG (25 98 CD/DVD) @

20 n ,,DMLAE'LDIQSNSO'ZAB EI.TES;)DGE Fearless Love

40 ﬂ r\fﬁl‘\TRVl‘N' JSUA(F:)% Here | Am

- H QTHOOPE\/UHK‘, 64911 (11 98) 4TROOPS

45 n ERYKAH BADU ’ ‘NEW AMERYKAH: Part Two: Return Of The Ankh

CONTFOL FIEAG UNIVERSAL MOTOWN 014023*/UMRG (13.98)

& E 3;1':}:8[1}-:1433 (17.98) Stash

51 - ::JF:EY ;cvch)erv;l% 518704/AG (18.98) Ready @
8 | RAUGSJ;?JG (i5.98) @ Leave This Town H
52 So}ff’s?;\mﬁﬁfw NEW WEST (17.98) Crazy Heart

i I,f:':ysﬁas 32557 (18.98) Amazin’

n E ?ET!‘.EAE\«W:FTERMAW INTERSCOPE 012863 /1GA {13.98) Relapse

56 E ggﬁ“ﬁa‘&ﬁm&?ﬂ; For Your Entertainment

LU 3 i}éslhlﬁl-»ﬁnimmac 519927/A6 (13.98) Awake
o Lady Antebellum
72 gOACYN-A%\ON 520856°/AG (18.98) The Blueprint 3
SR vorieon e ioon wide Open
V7 g?u%ft\i;s?itrl;vsmusm (11.98 Broken Bells
i ITER ?BES%H%.L%; Aoggzgstn (13.98) SATetheniSonie

9 :«J-Ansuq-’\,l'bEE?wgslg?wmmm BROS (10.98) Jason Derulo

5% g c“gLGum\I 45335° SONY MUSIC (11.98) Congratulations

3 ?vgoscﬁnﬁmg?agbgsnm MUSIC (11.98) | Dreamed A Dream
A g bAgr,:OEN?SRH\XﬁENﬁsﬂm 18 98) oI My Thing

78 SELENA GOMEZ & THE SCENE Kiss And Tell @

HOLLYWOOD 002831 (18 981 +
111 MUSE
HELIUM-3 521130* WARNER BROS. (18.98) @
84 b YOUNG MONEY
CASH MONEY, UNIVERSAL MOTOWN 013795 UMRG (13.98;
THE SCRIPT
PHONOGENIC EPIC 33450/SONY MUSIC (12 98)

VARIOUS ARTISTS Philly Soul: The Sound Of Philadelphia: 1967 - 1980
SONY MUSIC LUSTOM MARKETING GROUP 63347 EX STAR3UCKS (12.98)

The Resistance

We Are Young Money

113 | The Script

PR Together
e nilfi\lclt(wsg ILG (13.98) Funhouse [l
&4 u ;JT'?ATTIE(}";QNBB,AG (18 98) Anather Round
b n bsﬁ&?ﬁwgiﬁ ElsjqulJGN (11.98) Achin’ And Shakin’
: 159(3}2'\’;‘1?;?@?5 98) American ldol: Season 9
" BONE THHGS NHARMONY UNI5: The World’'s Enemy

ASYLUM/REPRISE 520445/ WARNER BROS (18.98)
GORILLAZ
VIRGIN 27547/CAPITOL (18.98) =

SLEIGH BELLS
N £ £.T. OIGITAL EX'MOM + POP (6 98)

=21

1

Plastic Beach

Treats

1| MEAT LOAF
= a LOUD & PROUD 617760/ROADRUNKER {18.98) Hang Cool Teddy Bear
SOUNDTRACK : . .
75 FOX 522421 RHING (16 98) Alvin And The Chipmunks: The Squeakquel

PARAMORE
FUELED BY AAMEN 518250°/AG (18.98)

MARY J. BLIGE

NrERNYR e EY YWy eSS R - EEE W= S e - S

Brand New Eyes

106 ﬂ

a?n

STRONGER withEach Tear

VATRIASCH GEEVEN 013722/1GA (13.98)
8BALL & MJG

28 n GRAND HUYTLE 5128E1 (17.98) TS
SHINEDOWN 1

104 e The Sound Of Madness [l
CHRIS YOUNG

90 RCA NASHVILLE 22818/SMN (10.98) e Marm L WantTo Be
COLT FORD . —

65 u AVERAGE J0E S 216 (14.98) Ehicken:8; BISGUits

76 JIMI HENDRIX Valleys Of Neptune

EXPERIENCE HENDRIX/LEGACY 640567/SONY MUSIC (11.98)

SHE & HIM
MERGE 354* (15.98)

KINGS OF LEON
RCA 32712/RMG (13.98)

Volume Two

Only By The Night

« 0
«O

TOBYMAC :

£ n FOREFRONT 26371 (13.98) & Tonight
KEANE : ;
CHERRYTREE INTERSCOPE 014202/1GA (9.98) Night Train
DRAKE

124 So Far Gone (EP)

YOUNG MUNEY CASH MONEY/UNIVERSAL MGTOWN 013456/UMRG (9.98)

IR LA ROUX |
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I~ e 4 SHARON JONES & CAROLE KING & JAMT'
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VAGHETICZEROES 179 OMNYGOKEY _16: THEHOLDSTEADY ...131 JOURNEY 119
EMINEM . ..........| 61  SELENA GOMEZ & THE T
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COLBIE CAILLAT
UNIVERSAL REPUBLIC 013194/UMRG (13.98)

P
39

@ 106 91

EASTON CORBIN
MERCURY NASHVILLE 013644/UMGN (10.98)

102 95 94 n

Easton Corbin

OwL CITY

Ocean Eyes M .

103 104 99 UNIVERSAL REPUBLIC 013141°/UMRG (10,98)

L R Tear The Wor Do
Dear Agory @

@ m yy@fﬁz&xﬁggnz a8) Almost Everything | Wishﬁl'd‘Said The Last Time | Saw You

407 105 60l JOMN MIAYER o iaes Battle Studies

@ 108 125 || BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers

Bl TUFF GONG ISLAND 422-846 210 1DJMG (13 98/8.98) @

°
o

KID CuDt

@ 109 142

DREAM ON/G.0 0.D /UNIVERSAL MOTOWN 013195*/UMRG {13.98) +

Man On The Moon: The End Of Day

JOSH RITTER
PYTHEAS 001- (14.98)

110 69 41 m

So Runs The World Away

PHOENIX
LOYAUTE 0105° GLASSNOTE (!1.98)

® -

Wolfgang Amadeus Phoenix

MUMFORD & SONS

12 % GENTLEMAN OF THE ROAD 0109/GLASSNOTE (12.98)

Sigh No More

THE STATLER BROTHERS
GAITHER 46004 (13.98)

@Wﬂ

The Gospel Music Of The Statier Brothers: Volume One

EXODUS
NUCLEAR BLAST 2175 (16.98)

Exhibit B: The Human Condition

MICHAEL JACKSON

115 111 110 M.J [1C B8998 SUNY MUSIC (14.98) Number Ones
@‘ m mﬁ‘gﬂl;”? EgPTHERS The Gospel Music Of The Statler Brothers: Volume Two
117 88 BROKEN SOCIAL SCENE Forgiveness Rock Record

ARTS & CRAFTS 054° (15.98)

ALAN JACKSON
{ie) %0 &4 n ARISTA NASHVILLE 62560/SMN (11.98)

Freight Train

| { JOURNEY

1}{ L COLUMBIA 44493 (13 98) '+

Journey's Greatest Hits @

SHARON JONES & THE DAP-KINGS

120_ 9% 7 DAPTONE 018 (15 98) | Learned The Hard Way
JOSH TURNER ;
121115 77 n MCA NASHYILLE 013313 UMGN (13 98) Haywire

BRAD PAISLEY

133 119 ARISTA NASHVILLE 47352/ SN (13.98)

American Saturday Night

THE JAYHAWKS
LOST HIGHWAY 014270 UMGN (9.98)

-

Jayhawks (aka The Bunkhouse Album)

TENTH AVENUE NORTH
REUNION 10126/SONY MUSIC (11 98)

Over And Underneath

Released for the
first time on (D, the
band’s 1986 debut
album was reissued
last week through
Lost Highway. With
4,000 sold, the set
~initially only
available on vinyl—
also enters Top Pop
(atalog Albums at
No. 5.

The Everything but
the Girl vocalist’s
second set debuts
with 4,000 and alse
bows at No. 2 on
Heatseekers
Albums. Her first
effort, “Out of the
Woods,” debuted
and peaked at No.
172 in 2007 on the
big chart.
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CASTING CROWNS

81 120 59 RIR o, sracen Aeunion 10155/ 50N MUSIC

(11.98)

Title E é

Until The Whole World Hears @ .

@ 177 154 m

DECCA BROAOWAY 001842 DECCA (18.98)

ORIGINAL BROADWAY CAST RECORDING

wicked W -

VARIOUS ARTISTS

s

183 148 109 WORD CURB EMI CMG VERITY 62142/JLG (14.98) WOXV GOfpel 2010—
BO BICE
SUGARMONEY 25650 SAGUARO ROAD (13.98) o
MILEY CYRUS ; B
1“ 152 "57 HOLLYWOOD 04719 EX (10.98) The Time Of Our Lives (EP) W l
SOUNDTRACK

156 160 SQE

SUMMIT/CHOP SHOP ATLANTIC 51582

CHRISTINA AGUILERA

Iw RCA §4970 RMG (11.98) &

“/AG (18.98) ®

Tw;llght 2] m

Keeps Gettin' Better; A Decade Of Hits

' GUNS N’ ROSES
A 165 164 101 e 001714/INTERSCOPE (16.98) _

Greatest Hits B

LIFEHOUSE

159 128 145 (9 LIFEHOUSE Smoke & Mirrors
SICK PUPPIES ;
@ 183 5= ﬁ RMR VIRGIN 28631 CAPITOL (12.98) Tr:Folax
B
181 157 83 ‘RVERSTQ\JC« 10100 VALORY (18 98) & Keep QuiLoving You
162 46 - \{ﬁEKSON BROWNE DAVID LINDLEY Love Is Strange
163 154 114 TINEMG GHAW Southern Voice

CURB 79152 (18 9

VARIOUS ARTISTS
WALT DISNEY 005212 (13.98)

Radio Disney Jams 12

164 153 152
CHRIS TOMLIN

@ w SIXSTEPS 94243/SPARRDW (17.98)

Arriving

¥ SEVENDUST
I'“. 1201102 m H{I41LG 523822/ASYLUM (18,98 CD/DVD) @

THE XX
YOUNG TURKS 450* (14.98)

Cold Day Memory

E-!-HIH-E-

XX

MARY CHAPIN CARPENTER
70E 431133/R0UNDER (17.98)

168 110 62 n

The Age Of Miracles

AMY GRANT
AMY GRANT PRODUCTIONS 93683/SPARROW (17.98)

169 183 120

Somewhere Down The Road

GUCCI MANE
1017 BRICK SQUAD/ASYLUM 520540° WARNER BROS. (18.98)

The State Vs. Radric Davis

170 165 171 m
VARIOUS ARTISTS
) 712 ﬂ PLG EMi CMG 887999/WORD-CURB (17.98)

wow Worshnp (Purple)

| AC/DC
172173 185 BB e esrcy so207/s0v Music (11.98) @

Back In Black ‘2’

s BEYONCE
173 182 167 g MUSH WORLD/COLUMBIA 19492/SONY MUSIC (11.98)

| Am...Sasha Fierce

MICHAEL JACKSON

174 172 165 B EPiC LEGACY 94287 SONY MUSIC (19.98)

The Essential Michael Jackson H

M2s 123117 n )\(ILAAQQ,P(E?;)WEEKEND Contra . 175 170,138 m NJ",EP":%EOEL; JQ&*;&%’L 9) Michael Jackson's This Is It (Soundtrack) H
: KENNY CHESNEY B i m 1 "\ MOTLEY CRUE = 4 .
g 117,58 m BNA 65555/SMN (11.98) Greatest Hits Il Joining previous 198199 RER | 07iev 360 eLeven Seven (13 %) & Greatest Hits U
CAGE THE ELEPHANT 2 - LIL WAYNE
@ 388, 146 n 0SP 49658° JIVE (13.98) Cage The Elephant onte_(hal_r:(t:: chart @H . m CASH MONEY UNIVERSAL MOTOWN 0119777 /UMAG (13.98) Tha Carter Il I
— TS entries like the : —
DJ HOLIDAY + GUCCI| MANE 5 A BON JOVI
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SARA GROVES " “3.” Firehouse’s "EDWARD SHARPE & THE MAGNETIC ZEROES
129’ 119 - SPONGE I COLUMBIA 84712/SONY MUSIC (11.98) Fireflies And Songs . “3;, and Soufly’s = COMMUNITY/FAIRFAX 542° VAGRANT (13 98) i UE’ From Below
WILLIE NELSON . . MGMT 3
130 82 57 e e Lo R Country Music ! g BO‘BKE’S , 186 180 COLUMBIA 19512°/SONY MUSIC (9 98) Oracular Spectacular ® E
i THE HOLD STEADY appropriately titled EMILY OSMENT
»131 171 26 n VAGRANT 593+ (13.98) Heaven Is Whtanever . it 2l starts 181 132 - WIND-UP 13192 (4.98) Allﬁe Right Wrongs (EP)
DARIUS RUCKER ; i | MINUS THE BEAR
132 124 93 n e e Learn To Live W l with 3,000. 182 118 49 W L5 o s e - OMNI
VARIOUS ARTISTS . THEORY OF A DEADMAN .
@‘ 140 100 ﬂ WORD-CURB/PROVIDENT-INTEGRITY 14857/EM| CMG (17.98) WOW Hits 2010 @ . 183’ 176 188 604 614U INNER (13.98) @ Scars & Souvenirs @ '
1 SOUNDTRACK i 3 DANNY GOKEY
134 130 134 SUMMIT/CHOP SHOP/ATLANTIC 513421 */AG (18.98) The Twilight Saga: New Moon [l g IR 139118 u 1554/SMN (11.98) ) - My BE‘ Days E
VARIOUS ARTISTS MlCHAEL BUBLE ST I
B m EMI/UNIVERSAL ZOMBA 58647/SONY MUSIC (18 98) NOw 32 . Itwasn’t the post- | 488|147 123 m REPRISL 18116 WARNER BROS, (18.98) @ Its Time EY -
JIMMY NEEDHAM o 2 ponement of her " BOB SEGER & THE SILVER BULLET BAND Ve ol
@ m INPOP 71513 (3.98) - Nightlights ﬂ summer tour that 186 182 175 REd irivot sosae (16 98) _ Greatest Hits a b
137 125136 n THEDIRTY HERDS i Any Port In A Storm . sparked saestor @GR f7¢ oa [T THIRTY SECONDS TO MARS This Is War -
e ; this set; rather, it — —— ~ =
: Tt - 1,7 |7 COHEED AND i
L8 142186 RYgBF!'\:ﬁ,I‘r”‘ElFI?g'O(PEU 3708/1GA (13.98) Sex Therapy: The Session E wasilunes’ promo- 188 127 127 B 7, 00 005 sor,vc-.ﬁs'\\/lc?m»ﬁy ; Year Of The Black Rainbow g
139 126}315} GARYALLAN - Get Off On The Pain . “:"k:;g‘fe "‘S‘;gg 189 156 137 n i Emotion & Commotion [l
! ! pac or 7. - - <
0 GARTH BROOKS . " | : » CELTIC WOMAN
@ 192 PEARL 213 (25,98 CO/DVD) The Ultimate Hits ! an ;B m;'m p‘agg ! @ MANHATTAN 56360/BLG (18.98) Songs From The Heart m
3 ; CREEDENCE CLEARWATER REVIVAL : : that pushed its 87% PINK FLOYD :
14l 148 FANTASY 2 CONCORD (17.98/12.98) Chronicle The 20 Greatest Hits . gain. 188 - HARVEST SMAS 11163/CAPITOL (18.98/10.98) Dark Side Of TheiM‘i‘i"v ¢
THREE DAYS GRAC ) : FRANK SINATRA : i
163 153 n b E Life Starts Now [ 104 12REY T e v waos. 10.98 Nothing But The Best @ m
BLAKE SHELTON —_ g MAXWELL ) .
14@ R RHIREE LAKE SHELTON i sazsszmm (698 Hillbilly Bone (EP) . 193 19 163 n R BLACKsummers'night I .
N T 7] = i * ot
@ ; TRAGEY THORN Love And Its Opposite 165 | - RLERETH 127 fesen - Gold - Greatest Hits B E
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TIMBALAND . i tag of $5 at LifeWay RASCAL FLATTS
145 131 148 ﬂ M05LE 1 BLACKGROUND/INTERSCOPE 013645°/1GA (13.98) Timbaland Presents Shock Value Il Christian Stores 196 189 132 LYRIC STREET 002604 (18.95) Unstoppable B
4 JAKOB DYLAN i | DADDY YANKEE .
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@"' m WARNER BROS. 23836 (7 98) _ HolyjBiver L . Catalog at No. 16 199 164 126 143/REPRISE 100313/WARNER BROS. (18 98) Call Me Mg =
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Katy Perry’s “California Gurls,” featuring Snoop Dogg, registers the
Mainstream Top 40 chart’s greatest gain in airplay in more than five
years, blasting from No. 23 to 12.

The track, being played on ail but one of the chart’s 133 reporting
stations, improves by 2,167 plays to 4,777 in the list’s tracking week
(May 17-23), an 83% gain. The song’s airpiay amounts to an average of
36 plays per station in just its second week on the survey.

The song’s gain is the for-
mat’s largest since Eminem’s
“Just Lose It” logged a 2,740-
play rise on the Oct. 16, 2004,
chart. That week, the song
soared 33-10 as the Introduc-
tion to the rapper’s fifth stu-
dio album, “Encore.”

Having debuted last week
with 2,160 detections,
“alifornia Gurls” is the only
song since the start of the last
decade to notch consecutive
weeks of gains of more than
2,000 plays.
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Muse’s “Neutron Star Collision (Love Is
Forever)” bounds onto the Alternative and
Rock Sengs charts at Nos. 22 and 21, respec-
tively, starting on the latter list with 3.8
million in audience. The song previews the
soundtrack to “The Twilight Saga: Eclipse,”
due June 8.
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GRACE POTTER AND THE S (RAGGEC COMPANY/HOLLYWOO0D)
THE SOUND OF SUNSHINE

I MICHAEL FRANTI & SPEARHEAD (BOO BOD WAX/CAPITOL)
HALF OF MY HEART

E JOHN MAYER (COLUMBIA)

HEAD FULL OF DOUBT
THE AVETT BROTHERS (AMERICAN/COLUMBIA)
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8 E= Ng PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL & .‘l PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL 2
s- 1 1 B THE MAN | WANT TO BE ChrisYoung 3 33 ALL OVER ME Josh Turner o
J.STROUD (B JAMES, T NICHOLS) © RCA ¥ F.ROGERS (B.HAYSLIPD.DAVIDSON.R.AKINS) © MCA NASHVILLE

° 4 5 THE HOUSE THAT BUILT ME " Miranda Lambert 2 28 30 GET OFF ON THE PAIN Gary Allan 2
3 Fl (DDELL,M WRUCKE (T DOUGLAS,A.SHAMBLIN) o ® COLUMBIA i M l.R(aHTGJLiN G.DROMAN (B. LUTHEP 3 J»\wES J.WEAVER) © MCA NASHVILLE
Y | | GOTTA GET TO YOU George Strait a N TURNING HOME David Nail

aﬂ L TBROWN,G STRAIT (J.L AUDERDALE J.RITCHEY,0 LARSEN) © MCA NASHVILLE. 3. Up3.Zmillion audi "m 31182 LN £ DDELL (K.CHESNEY.S.CARUSOE) N © MCA NASHVILLE ®

o‘ ‘8 KEEP ON LOVIN' YOU Steel Magnolia j| cneeimpressions Rl UP ON THE RIDGE Dierks Bentley P
A D.HUFF (G STAPLETON, T.WILLMON) © BIG MACHINE (15%), title e - J.RSTEWART (A PETRAGLIA..BENTLEY © CAPITOL NASHVILLE

i {2 GIMMIE THAT GIRL Joe Nichols || becomesartist’s @ 32 35 “WAY OUT HERE Josh Thompson 3
— : V!RVGHY (R-AKINS.D.DAVIOSON.B.HAYSLIP) B !E? S_HOW 0D0G-UNIVERSAL ¥ 17th top ]O aﬂd his » M ANOY (J THOMPSON,C.BEATHARD 0.1 wURPHV) - ® CoL UP.‘BI&

° 9 11 P?AZY TO‘WN ‘ Jason Al(.ieap first in nearly three &s 36 39 HARD HAT AND A HAMMER f\lanAJaAck‘son 31
Vi KNOX (R CLAWSON,.B.JONES) ©® BROKEN BOW K.STEGALL (A JAC«SDNJ @® ARISTA NASHVILLE

" 8 9 UNSTOPPABLE Rascal Flatts [ years. He last com- | 33 36 A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) Bucky Covington 32

D HUFF RASCAL FLATTS (J.DEMARCUS,H LINDSEY.J T SLATER) © LYRIC STREET " peted at this level i M.A MILLER.O OLIVER (L HENGBER.T.SHEPHERD.S J.WILLIAMS) © LYRIC STREET =

« AIN'T BACK YET Kenny Chesney 3 when “Fall” @ 35 37 FARMER'S DAUGHTER Rodney Atkins 33
B.CANNON K.CHESNEY (C WISEMAN.C.TOMPKINS) ®@ BNA datNo.5 i ¢ THEWITT.R.ATKINS (M.GREEN,B.HAYSLIPR AKINS) © CURB_

a. 12 12 | SHE WON'T BE LONELY LONG Clay Walker g stopped at No. 5 in Q s 31 GIDDY ON UP Laura Bell Bundy g
) K.STEGALL (0.JOHNSON,PO'DONNELL.G GRIFFIN} - © CURB November 2007. I M SHIMSHACK (L.B.BUNDY.J CDHEN,M.SHIMSHACK) © MERCURY

@ 153 WATER Brad Paisley 50 Sonyisleadsingle @ ROLL WITH IT Easton Corbin 35
FROGERS (8.PAISLEY,C.DUBOIS K LOVELACE) © ARISTA NASHVILLE and title track from ! € CHAMBERLAIN (T.LANE.D L MURPHY.J.PARK) - ©® MERCURY
Y RAIN IS A GOOD THING Luke Bryan X I GROOVY LITTLE SUMMER SONG James Otto

m 13514 J.STEVENS (L.BRYAN.D.DAVIDSON) © CAPITOL NASHVILLE M. s next aloum, due L@,‘ Gl J0TTO PWORLEY (J.0TT0 A ANDERSON C CHAMBERLAIN) © WARNER BROS /w150

Gloriana

in both detections an

HOT COUNTRY SONGS: 125 country stations are electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week Airpower awarded to
and Audience charts fi i .

songs appearing in the top 20 on both th

WORK HARD, PLAY HARDER
G WILSGN J RICH,B CHANCEY (6 WILSON,J.RICH,V MCGEHE)

Gretchen Wilson
@ REDNECK/COS

SMILE
R.CAVALLO (M.SHAFER.B.DALY,J HARDING.J.BDSE)

Uncle Kracker
@ TOP DOG/ATLANTIC/BIGGER PICTURE

studio album. No
release date or
title has been set

for the album.

O
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PRETTY GOOD AT DRINKIN' BEER
C.CHAMBERLAIN.8.CURRINGTON {T.JONES)

IF | DIE YOUNG
PWORLEY (K.PERRY)

Billy Currington
MERCURY

" The Band Perry

® REPUBLIC NASHVILLE.

QUR KIND OF LOVE

(D 15 | KEEP ONLOVING YoU ' Reba o Juned. 47 40 43 THE WORLD IS OURS TONIGHT &
4 R MCENTIRE.TBROW (H DUNN.T.MCBRIDE) ® STARSTRUCK/VALORY M.SERLETIC (M.SERLETIC,L.ROBBINS,J.CATES) @ EMBLEM/WARNER BROS /BIGGER PICTURE
0 15 16 WRONG BABY WRONG Martina McBride 49 a7 POUND SIGN (#?*!) Kevin Fowler ¢
0 HUFF,M.MCBRIOE (S B.LILES.R.E.ORRALL,B.WARREN B.WARREN ® RCA - 4 D.L.MURPHY (D.L MURPHY.J.COLLINS.T. MAEUNL LYRIC STREET
@ 19 23 6§ [« UNDOIT Carrie Underwood 14 @ 4 46 MAKIN' ME FALL IN LOVE AGAIN Kellie Pickler 2
G JAAIY M BRIGHT (C.UNDERWOODO K. DIOGUARDI, M FREDERIKSEN,L LAIRD) @ 19/ARISTA NASHVILLE " | C.LINDSEY (K.ROCHELLE.J TSLATER,SSTEVENS) @ 19/BNA
17 19 LOVER, LOVER Jerrod Niemann | B 50 CHILLIN' Blaine Larsen a
i D BRAINARD.J NIEMANN (D.PRITZKER) @ SEA GAYLE/ARISTA NASHVI‘.LE -é J.RITCHEY (B.LARSEN_ENLHBP.O'DON“-E[i ® TREEHOUSE 2
16 18 EVERY DOG HAS ITS DAY Toby Keith 16 50 53 WHILE YOU'RE STILL YOUNG Montgomery Gentry
TKEITH (T.KEITH B PINSON,J. WAPLES) © SHOW DOG-UNIVERSAL With 1.1 million | . M.KNOX (J.COLLINS T.MARTIN W.MOBLEY) © COLUMBIA
0 120 21 PRAY FOR YOU Jaron And The Long Road To Love 7 h N a4 AIN'T MUCH LEFT OF LOVIN' YOU Randy Montana
COMITTY (J LOWENSTE(N,J.BRENTLINGER) ® JARONWOOD/UNIVERSAL REPUBLIC/BIG MACHINE impressions at 36 | J.JOYCE {R.MONTANA.J RAGSDALE) ® MERCURY
@ 21 22 40 AIR LOVE LIKE CRAZY Lee Brice 18 of the 125 stations @ 42 a5 SUNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azar
133 0.J0HNSON (D JOHNSON T.JAMES) ® CURd monitored by S AZAR.J NEIBANK (S AZOR J YOUNG) @ RIDE
AIR ALL ABOUT TONIGHT Blake Shelton : @ TELL ME Jake Owen
@ 23 21 B [IIWEY S HENDRIGKS (R.AKINSB.HAYSLIED.DAVIDSON) © REPRISEAWMN 18 | Nielsen BDS for the 4348, L8 | RITCHEY (J.OWEN,D POYTHRESS L RITCHEY) © RCA
o GREATESTRENRIN Keith Urban 5 | Chart, Currington @ 45 49 GUINEVERE Eli Young Band
= ] M O HUFF.K.URBAN (R.FOSTER.G.MIDOLEMAN) o _® capiToL NasHVILLE " | snares the Hot M.WRUCKE (S CARUSOE.M.ELI.J.YOUNG) i © UNIVERSAL SOUTH/REPUBLIC NASHVILLE
%5 31 FREE Zac Brown Band 5. Shot Debut with mv 54 THIS AIN'T NO LOVE SONG Trace Adkins
= K STEGALL.Z.BROWN (Z BROWN) ® HOME GROWN/ATLANTIC/BIGGER PICTURE the lead track from X M.KNOX (1 LANE MARCEL D.LEE) ©® SHOW DOGﬁUNI\/ERSAi
@ 22 % LITTLE WHITE CHURCH Little Big Town 22 - @ 51 56 SUMMER THING Troy Olsen
WKRKPATPACK LITTLE BIG TOWN (K FARCHILD WXIRKPATRICK K SCHALPMAN PSWEETJ WESTBROOK) @ CAPITOL NASHVILLE upcoming fourth T.OLSEN (T OLSEN B HAYSLIPJ.YEARY) © EMI NASHVILLE
23
24
%

197 28 THIS AIN'T NOTHIN'
L PO'DONNELL.C MORGAN (C DUBOIS,K K PHILLIPS)

Craig Morgan
© BNA
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4 41 EAAPEJ_ rﬁ?&{/ﬁggh%?.% ) Need You hﬁlowA 2 -. 28, 25 22 gj:g 7'\9",526('321;3\?’ Southern Voice .
zAC ?:r? VLY)'N ? {::\T‘chsma wpasy  T1e Foundation a - 2r 17 12 x{‘?;( %?ﬁmogﬁ?f sEe')“TE R The Age of Miracles
%rmﬁm?ﬁstMEEST Hevolution_ -.L‘,i | 28 24 A Byﬂﬁé??@a 98) My Best Days

. 6 gl@?;kcoHREsozownlmsm i Fearless B '} 29 % 2 ssllrigrm%ﬁvﬁ{\er:sm-ug.ss) Detying Gravity

8 G5 OTEUwEWOOD .o om0 m g MsoALFTs
¥y 2 DZU\AA’TS?GHRCJ)XX:—]LABVQ":lBZSAuuTaD’Y? g Tose Thear Live L :lzu(i‘:.lr)Nomcgg)RF B  Justin Moore

ii NI g)?rl{):‘slg;?ﬁgrr 8184/NEW WEST (17.08)  Orazy Heart s w@ 330 f»ﬁm‘mﬂaﬁﬁgwu mep American Vi Aint No Grave
R R S, vt oo pos Lacy Anteelum [IRINY NS ISV MATT KEUNON Miatt Kennon
R Y o o ooy e wie open (I [IEEEY FRC SHUTCE, Carolina
S gmg;sr ﬁmingm #il= Andiilen Some @ 38 39 30 ;eg‘FER ggfnoﬂﬁfv?ﬁ&oswmnsw Oid Things New

B LUKE ERtaN e oon Doin MyThing & |38 34 3 | SOUNDTRACK oo ontana: The Movie

Wencin ooy Achin'Andshakin' 8| (8% a1 29 MERLEHAGGARD i amwhat i am

fc':gL?HY,?NUJ:?B) The Man | Want To Be % 38 35 U RIS AT a0 NOW Thats What! Call Courty Vol.2

COLT FORD Chicken & Biscuits 8 390 36 32 CHELY WRIGHT Lifted Off The Ground

AVERAGE JOE'S 216 (14.98)

EASTON CORBIN

MERCURY 013644/UMGN (10.98) Easton Corbin

PAINTED REDAYANGLIARD 78081/WELK (17 98)

. JOSH THOMPSON
COLUMBIA 56858/SMN (9 98)

Way Out Here

B

8

5
;

mﬁrpﬂfmgoggsns GO S ke 16 a T m _;’i‘fgv?goﬁjmsmumw American Ride
L7 Bl T e cmsuonesassesonio N (SR ScORCESTRATT Twang |
B G 0 RS O i (1.98 Freight Train 2 43 41 a8  SRETCHENWILSON ) Got vour Country Right Here
IR o s s Haywre || (8 [aal @ & | SPANTEEVGIBERT  aiay To Heaven

| 23 25 [0 PO PRISLEY, (s American Saturday Nignt 4. )l 43 - [ ELIZABETH COOK Welder
\‘E__ a8 | ;w'f?s?ﬁvs/s(r:wwﬁts‘mf Y Greatest Hits Il [T 1”“, B gnlggmﬁzig\'s\‘aevmmm BROS. 519780MMN (398) Gioriana
2 12w Xx:\kgrﬁnhéﬁl;gggmum (17.98) Countiy Music £ | B 15 % KQEBIJHEB\PIS?AEEEQRB)@ KellieiRickler
B B Rl Gt ovom  GetOffOn The Pain B B EL enTiNa MCBRIDE Shine
24 21 n BLAKE SHELTON Hillbilly Bone (P) '2 50 49 | | DALEY&VINCENT g yiocent Sing The Stater Broters

REPRISEWARNER BROS 522642/WMN (6.98)

i ! REBA
(28 2% 17 STARSTRUCK MOTOOVALORY (18.98) &
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2 Keep onl Lovmg You . i L ool :

For chart reprints call 646.654.4633

KER BARREL G10BAOROUADER (1198)
ar CRAIG MORGAN
3NA 53808/SMN {12.98)

That's Why

PWORLEY.LADY ANTEBELLUM (D HAYWOOD,C.KELLEY.H.SCOTTBUSBEE)

-

Lady Antebellum 50
© CAPITOL NASHVILLE |

ARTIST

Title ﬁ
IMPRINT & NUMBER / DISTRIBUTING LABEL i

DAILEY & VINCENT Dailey & Vincent Sing The Statler Brothers
CRACKER BARREL 610640/ROUNDER

2 | 14 CAROLINA CHOCOLATE DROPS
NONESUCH 516995/WARNER BROS

Genuine \.‘eg}fo Jig

. TRAMPLED BY TURTLES " Palomino
= |
BANJODAD 07°
& 66 “STEVE MARTIN The Crow: New Songs For The Five-String Banjo
40 SHARE 610647 */RDUNDER
THE INFAMOUS STRINGDUSTERS Things That Fly

e 8

SUGAR HILL 4059 WELK

At THE ISAACS  Tre Isaacs .. Nawrally. An Aimost A Cappetia Collecton
AITHER 46014 N
LORRAINE JORDAN & CAROLINAROAD  Carolina Hurricane
RURAL RHYTHM 1062

"BLACK PRAIRIE Feast Of The Hunters' Moon
SUGAR HILL 40617/ WELK
PATTY LOVELESS

' 7 34 SAGUARD ROAD 24976

10 9 4 "VARIOUS ARTISTS Gloryland 2: Bluegrass Gospel Classics
TIME LIFE 25482

Mountain Soul It

STATLERS RETURN

Country Music Hall of Fame hon-
orees the Statler Brothers appear
on Billboard’s album charts after a
lengthy absence, as two volumes of
gospel songs land on the Billboard
200, Top Country Albums and Top
Christian Albums. With 5,000 copies
apiece sold, according to Nielsen SoundScan, the sets bow at
Nos. 16 and 17 on Country Albums, where the quartet last ap-

peared in the summer of 1991. The act also enters at Nos. 113
and 116 on the Billboard 200, closing a gap that opened in 1986
on that list. On Christian Albums at Nos. 5 and 6, the group re-

turns after 15 years. —Wade Jessen

Go to www.billboard.biz for complete chart data 49



P R&EB/HIP-HOP
BUM

e

S & DAMIAN MARLEY
RELITVES GHETTO YOUTHSAOEF JAHAUMVERSAL REPUBLE O14136AMRG

RAYMOND V RAYMONO LAFACE/JIVE 61552/JLG

B.0.B
5.0.8 PRESENTS REBELROCK/GRAND HUSTLE/ATLANTIC 518903/AC @

JANELLE MONAE

THE ARCHANDROID WONDERLAND/BAD BOY 512256 WARNER BROS

TALIB KWEL! + HI-TEK ARE REFLECTION ETERNAL

REVOLUTIONS PER MINUTE BLACKSMITH 512765/WARNER BROS,
' THE BLACK EYED PEAS

THE E.N.D. INTERSCOPE 012887*/IGA

LUDACRIS
BATTLE OF THE SEXES DTP/DEF JAM 014030*/IDJMG

ALICIA KEYS
THE ELEMENT OF FREEDOM MBK/J 46571*/RMG

TONI BRAXTON

PULSE ATLANTIC 520269/AG @

MONICA

STILL STANDING J 40398/RMG

RIHANNA

RATED R SRP/DEF JAM 013736/I0MG

SADE

SOLDIER OF LOVE EPIC 63933*/SONY MUSIC

LIL WAYNE

REBIRTH CASH MONEY/UNIVERSAL MOTOWN 012737/UMRG
MARVIN SAPP

HERE | AM VERITY 53156/JLG

ERYKAH BADU

NEW AMERYKA: PAT TWO CONTROL FREACAVERSAL MOTOWN 014023 UMRG

TREY SONGZ
READY SONG BOOK/ATLANTIC 518794/AG

TRINA
AMAZIN' SLIP-N-SLIDE 32567

| EMINEM
: RELAPSE WEB/SHADY/AFTERMATHINTERSCOPE 012863*/1GA
JAY-Z
THE BLUEPRINT 3 ROC NATION 520856*/AG ®
YOUNG MONEY m!
WE ARE YOUNG MONEY CASH MONEY/UNIVERSAL MOTOWN 0137850
VARIOUS ARTISTS
PHILLY SOUL SONY MUSIC CUSTOM MARKETING GROUP 63347 EX/STARBLCKS
JAHEIM
ANOTHER ROUND ATLANTIC 522783/AG
BONE THUGS-N-HARMONY
UN5: THE WORLI'S ENEMY ASYLUMREPRISE 520445/ WARNER BROS,
MARY J. BLIGE
STRONGER WITHEACH TEAR MATRIARCH/GEFFEN 0137221GA
8BALL & MJG
TEN TOES OOWN GRAND HUSTLE 5128/E1
DRAKE
50 FAR GOWE (EP}
| KID CUDI
i AN OW THE MOON: YHE END OF DY DREAM ONVG. (0.0 UNVERSAL MOTOWN 013136 AMBG @
. SHARON JONES & THE DAP-KINGS
| LEARNED THE HARD WAY DAPTONE 019*
DJ HOLIDAY + GUCCI MANE
BURRRPRINT(2) HD 107 BRICK SQUAIVASYLUM 523890/WARNER BROS,
ROBIN THICKE
SEX THERAPY: THE SESSION STAR TRAK/NTERSCOPE 013708/GA
TIMBALAND
TIMBALAND . . . MOSLEY/BLACKGROUND/NTERSCOPE 013645%/1GA
GUCCI MANE
‘THE STATE VS. RADFIC DAVIS 1017 BRICK SOUAD/ASYLM 520640° WVARNER BROS.
MICHAEL JACKSON
MICHAEL JACKSON'S THES IS 17 (SOUNDTRAGK) MLYEPC 76067/SONY MUSC
MAXWELL
BLACKSUMMERS'NIGHT COLUMBIA 83142/SONY MUSIC @_ r
CORINNE BAILEY RAE
THE SEA CAPITOL 09378
MELANIE FIONA
THE BRIDGE SRC/UNIVERSAL MOTOWN 013150/UMRG
RAHEEM DEVAUGHN
THE LOVE & WAR MASTERPEACE 1228/JIVE 55959/JLG
CYPRESS HILL
RISE UP PRIORITY 26481/CAPITOL
BEBE & CECE WINANS
STILL B&C 31105/MALACO
METH/GHOST/RAE
WU-MASSACRE WU-TANG/DEF JAM 013851 */iDJMG
MARIAH CAREY
MEMOIRS OF AN IMPERFECT ANGEL ISLAND 013226 \DJMG
VARIOUS ARTISTS '
NOW 31 EMVUNIVERSAL/ZOMBA 28617/SONY MUSIC
CHIDDY BANG .
OPPOSITE OF ADULTS (EP) VIRGIN DIGITAL EX/CAPITO|
SAGE FRANCIS
LI(F)E STRANGE FAMOUS/ANTI- 87011*/EPITAPH

MOTOWN 01 456UMRG

STYLES P
THE GHDST DUB-DIME MIXTAPE D-BLOCK 5142/ |

50 CENT

WALE
ATTENTION DEFICIT ALLIDO/INTERSCOPE 013229*/iGA

BEFORE | SELF-DESTRUCT SHADY/AFTERMATHINTERSCOPE 01239364 @

E-40

REVENUE RETRIEVIN' DAY SHIFT HEAVY ON THE GRIND 01
JANET

NUMBER ONES A3M 013612/UME

NECRO
DIE! PSYCHO + LOGICAL-RECORDS 0060/RBC

Miami-based beatmaker DJ Khaled (pictured)
makes his second appearance in the top 10 of
Mainstream R&B/Hip-Hop as all-star frack
“All | Do Is Win” steps T1-10. Meanwhile,
Ludacris, who’s featured on “Win,” lands his
26th entry in the upper region, tying Lil
Wayne for the most top 10 by a rapper.

50 |

UN-THINKABLE (I'M READY)
ALICIA KEYS (MBK/J/RME|

OVER
DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWNUMRG)

NOTHIN' ON YOU
B.0.8 FEAT. BRUNO MARS (REBELROCK/GRANO HUSTLE/ATLANTIC)

MY CHICK BAD

LUDACRIS FEAT. NICKI MINAJ (DTP/DEF JAM/IDJME)
LIL FREAK

USHER FEAT. NICKI MINAJ (LAFACE/JLG)

RUDE BOY
RIHANNA (SRP/DEF JAM/IDJMG)

LOSE MY MIND
YOUNG JEEZY FEAT. PLIES (CTE/DEF JAM/IDJMG)

NEIGHBORS KNOW MY NAME
TREY SONGZ (SONG BOOK/ATLANTIC)

I'M BACK
¢ T.1. (GRAND HUSTLE/ATLANTIC)
n ‘! ALL I DO IS WIN

DJ KHALED FEAT T-PAIN, LUDACRIS, SNOOP DOGG & RICK ROSS (WE THE BESTE1)

n. YOU'RE THE ONE
! DONDRIA (SO SO DEF/MALACO)
-. EVERYTHING TO ME

MONICA (J/RMG)

IMMA BE
THE BLACK EYED PEAS (INTERSCOPE)

HEY DADDY (DADDY'S HOME)
USHER FEAT, PLIES (LAFACE/JLG)

ROGER THAT
YOUNG MONEY (CASH MONEY/UNIVERSAL MOTOWN/UMRG)

FIND YOUR LOVE
DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN/UMRG)

THERE GOES MY BABY
USHER (LAFACE/JLG)

BEAMER, BENZ, OR BENTLEY
LLOYD BANKS FEAT. JUELZ SANTANA (G UNIT)
LTIV OMG

LT USHER FEAT. WILLA.AM (LAFACE/JLG]
SHE GOT IT MADE

PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

SEX ROOM

LUDACRIS FEAT. TREY SONGZ (DTP/DEF JAM/IDJMG)

SPONSOR
TEARRA WA FEAT GOD MANE & SOULIA BOY TELLEM (0 REEL 805)

FISTFUL OF TEARS
MAXWELL (COLUMBIA)

HELLO GOOD MORNING
DIODY - DIRTY MONEY FEAT. T1. (BAD BOY/INTERSCOPE)

RIDE

CIARA FEAT. LUDACRIS (LAFACE/JLG)

TEACH ME HOW TO DOUGIE

CALI SWAG DISTRICT (CAPITOL)

SUPER HIGH

RICK ROSS FEAT. NE-YO (MAYBACH/SLIP-N-SLIDE/DEF JAM/DUMG)
WE GOT HOOD LOVE

MARY J. BUGE FEAT. TREY SONGZ (MATRIARCH GEFFENINTERSCOPE)

TRINA FEAT. MONICA (SLIP-N-SLIDE/CAPITOL)

LAST SONG

(R & R/CAPITOL)

IMMA LOVE YOU RIGHT

JOHN BROWN (MOPHILLIN/UNIVERSAL REPUBLIG/UMRG)

IT'S IN THE MORNIN
ROBIN THICKE FEAT. SNOOP DOGG (STAR TRAK/INTERSCOPE)

SHOW OUT
ROSCOE DASH (MMI/MUSIC LINE/ZONE 4/INTERSCOPE)

LOVE KING

THE-DREAM (RADIO KILLA/DEF JAM/IDUMG)
BITTERSWEET

FANTASIA (J/RMG)

YOUR LOVE

NICK) MINA (YOUNG MONEY/CASH MONEY/UNVERSAL MOTL
BRING IT BACK

8BALL & MJG FEAT. YOUNG DRO (GRAND HUSTLE/E1)
SHUTTERBUGG

8IG B0) FEAT. CUTTY (DEF JAM/IDJME)

BEAT IT UP
BERTELL (CAPITOL)

(HAHA) SLOW DOWN
FAT JOE FEAT. JEEZY (TERROR SQUAD/E1)

- NOTHIN' ON YOU
B.0.B FEAT. BRUNO MARS (REBELROCK/GRAND HUSTLE/ATLANTIC)
RUDE BOY
RIHANNA (SRP/DEF JAM/IDJMG)
BREAK YOUR HEART
TAIO CRUZ FEAT. LUDACRIS (MERCURY/IDJMG)
MY CHICK BAD
LUDACRIS FEAT. NICKI MINAJ (DTP/DEF JAM/IDJMG)
OVER
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
AIRPLANES
B.0.B FEAT, HAYLEY WILLIAMS

SAY AAH
TREY SONGZ FEAT. FABOLOUS (SONG BOOK/ATLANTIC)
IN MY HEAD
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.)
WINNER
JAMIE FOXX FEAT. JUSTIN TIMBERLAKE & T .). (J/RMG)
FIND YOUR LOVE
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN/UMRG)
YOUR LOVE IS MY DRUG
KESHA (KEMOSABE/RCA/RMG)
HEY DADDY (DADDY'S HOME)
USHER FEAT. PLIES (LAFACE/JLG)
ALEJANDRO
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
NOT AFRAID
EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)
BEDROCK
§ YOUNG MONEY FEAT. LLOYD (CASH MONEY/UNIVERSAL MOTOWN)
CARRY OUT
TIMBALAND FEAT. JUSTIN TIMBERLAKE (MOSLEY/BLACKGROUND/INTERSCOPE)
EENIE MEENIE
SEAN KINGSTON & JUSTIN BIEBER (BELUGA HEIGHTS/EPIC)
YOUNG FOREVER
JAY-Z + MR. HUDSON (ROC NATION)
COOLER THAN ME
MIKE POSNER (J/RMG)
BILLIONAIRE
! TRAVIE MCCOY FEAT. BRUNO MARS {DECAYDANCE/FUELED BY RAMENRRP)
BEAMER, BENZ, OR BENTLEY
LLOYD BANKS FEAT. JUELZ SANTANA (G UNIT)
SAY SOMETHING
TIMBALAND FEAT. DRAKE (MOSLEY/BLACKGROUND/INTERSCOPE)
CALIFORNIA GURLS
KATY PERRY FEAT. SNODP DOGG (CAPITOL)
ROCK THAT BODY
THE BLACK EYED PEAS (INTERSCOPE)
UN-THINKABLE (I'M READY)
ALICIA KEYS (MBK/J/RMG)
FANTASY GIRL
BABY BASH FEAT. MARTY JAMES (BASHTOWN/UPSTAIRS)
HELLO GOOD MORNING
DIDDY - DIRTY MONEY FEAT. T.I. (BAD BOY/INTERSCOPE)
NEIGHBORS KNOW MY NAME
TREY SONGZ (SONG BOOK/ATLANTIC)
YOUR LOVE
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MDTOWN)
STEADY MOBBIN'
YOUNG MONEY FEAT. GUCCI MANE (CASH MONEY/UNIVERSAL MOTOWN)
ROGER THAT
YOUNG MONEY (CASH MONEY/UNIVERSAL MOTOWN)
TEACH ME HOW TO DOUGIE
CALI SWAG DISTRICT (CAPITDL)
ALL 1 DO IS WIN
0J KHALED FEAT. T-PAN, LUDACRIS, SKOOP DOGG & RICK ROSS (WE THE BEST/E1)
ALRIGHT
PITBULL (MR. 305/POLO GRDUNDS/J/RMG)
143
BOBBY BRACKINS FEAT. RAY J (TYCOON STATUS/UNIVERSAL REPUBLIC)
GETTIN' OVER YOU
DAVID GUETTA & CHRIS WILLIS (GUM/ASTRALWERKS/CAPITOL)
Wl LOSE MY MIND

YOUNG JEEZY FEAT. PLIES (CTE/DEF JAM/IDJMG)
S SOMEBODY TO LOVE

JUSTIN BIEBER {SCHOOLBOY/RAYMOND BRAUNASLANDAOJMG)

LIL FREAK
USHER FEAT. NICKI MINAJ (LAFACE/JLG)

NAS (left) andMARLEY

their second top 10 as a duo at No. 5

NAS, MARLEY TEAM UP

Nas and Damian “Jr. Gong” Marley’s collaboration, “Dis-
tant Relatives,” debuts at No. 5 on the Billboard 200 and
No. 1 on Top R&B/Hip-Hop Albums with 57,000 sold, ac-
cording to Nielsen SoundScan. Among rappers, Nas is
now tied for second-most top 10s on the Billboard 200 (10)
and No. 1s on R&B/Hip-Hop Albums (eight). Jay-Z leads
with 13 top 10s on the Billboard 200 and 11 No. 1s on the
R&B/Hip-Hop list. “Distant” also returns reggae mainstay
Marley to the charts; he last bowed at Nos. 7 and 4 on the
lists, respectively, with “Welcome to Jamrock” in 2005.
Singer/songwriter Janelle Monae earns her first top 10
on Top R&B/Hip-Hop Albums (No. 4) with her sophomore set, while Talib Kweli and Hi-Tek post

—Raphael George

Go to www.billboard.biz for complete chart data

SALES DATA
COMPILED BY

AIRPLAY
MDNITORED BY

niclsen nielsen
BDS SoundScan

UN-THINKABLE (I'M READY)
ALICIA KEYS (MBK/J/RMG)

FINDING MY WAY BACK
JAHEIM (ATLANTIC)
EVERYTHING TO ME

MONICA (J/RMG)

FISTFUL OF TEARS

MAXWELL (COLUMBIA)

HANDS TIED

TON) BRAXTON (ATLANTIC)

CLOSER

CORINNE BAILEY RAE (CAPITOL)

1 AM

MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
AIN'T LEAVIN WITHOUT YOU
JAHEIM (ATLANTIC)

WHY WOULD YOU STAY

KEM (UNIVERSAL MOTOWN/UMRG)
BEAUTIFUL

VIVIAN GREEN (E1)

| DON'T CARE

RAHEEM DEVAUGHN (JIVE/JLG)

IN THE MORNING

| URBAN MYSTIC FEAT. MDMA (SOBE)
BITTERSWEET

FANTASIA (J/RMG)

NOTHING

JANET (SO SO DEF/MALACO)
BABYFATHER

SADE (EPIC/COLUMBIA)

ALL | EVER THINK ABOUT

| CHRISETTE MICHELE (OEF JAM/IDJME)

TEST DRIVE

KEITH SWEAT FEAT. JOE (KEOAR)

THE BEST IN ME

‘MMWIN SAPP (VERITY/JLG)

TELL ME YOU LOVE ME

LEELA JAMES (STAX/CMG)

WHAT'S NOT TO LOVE

DWELE (RT/E1)

WE GOT HOOD LOVE

MARY J. BLIGE FEAT. TREY SONGZ (MATRIARCH GEFFENINTERSCOPE)
GOOD LOVE

MARY J. BLIGE FEAT. T (MATRIARCH/GEFFEN/INTERSCOPE)

BUSY
LYFE JENNINGS (JESUS SWINGS/ASYLUM/WARNER BROS.)

ORAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
MY CHICK BAD

LUDACRIS FEAT. NICKI MINAJ (DTP/DEF JAM/IDJMG)
LOSE MY MIND

YOUNG JEEZY FEAT. PLIES (CTE/DEF JAM/IDJMG)
AIRPLANES

8,0.8 FEAT. RAYLEY WILLIAMS (REBELROCK/GRAND HUSTLE/ATLANTIC)
ALL 1 DO IS WIN

0J KHALED (WE THE BEST/E1)

SAY SOMETHING

TIMBALAND FEAT. DRAKE (MOSLEY/BLACKGROUND/INTERSCOPE)
I'M BACK

TJ. (GRAND HUSTLE/ATLANTIC)

BEAMER, BENZ, OR BENTLEY

LLOYD BANKS FEAT. JUELZ SANTANA (G UNIT)

ROGER THAT
YOUNG MONEY (CASH MONEY/UNIVERSAL MOTOWN)
HELLO GOOD MORNING

DIDOY - DRTY MONEY FEAT. 1.\, (BAD BOY/INTERSCOPE)
BEDROCK

YOUNG MONEY FEAT. LLOYD (CASH MONEYAUNVERSAL MOTOWNUMAG)

STEADY MOBBIN'
'YOUNG MONEY FEAT GUCC! MANE (CASH MONEY/UMVERSAL MOTOWNUMAG)

SEX ROOM
LUDACRIS FEAT. TREY SONGZ (DTP/OEF JAM/IDJMG)
NOT AFRAID
EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)
SUPER HIGH
RICK ROSS FEAT. NE-YO (MAYBACH/SLIP-N-SLIDE/DEF JAMADJMG)
HOW LOW
LUDACRIS (DTP/DEF JAM/IDJMG)
SHE GOT IT MADE
PLIES {BIG GATES/SLIP-N-SLIDE/ATLANTIC)
YOUNG FOREVER
JAY-Z + MR. HUDSON (ROC NATION)
TEACH ME HOW TO DOUGIE
CALI SWAG DISTRICT (CAPITOL)

BILLIONAIRE

MU TRAVIE MCCOY FEAT, BRUND MARS (DECADANCE/RUELED BY RAMENRRP)
W FANTASY GIRL

BABY BASH FEAT. MARTY JAMES (BASHTOWN/UPSTAIRS)

o BRING IT BACK
8BALL & MJG FEAT. YOUNG DRO (GRAND HUSTLE/ET)

SHOW OUT
ROSCDE DASH (MMI/MUSIC LINE/ZONE 4/INTERSCOPE)

Data for week of JUNE 5, 2010

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 76 MAINSTREAM R&B/HIP-HOP, 74 RHYTHMIC, 63 ADULT R&B stations are
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TITLE
ARTIST IMPRINT / PROMDTION LABEL

31 DUST IN GRAVITY
K uELEmum FEAT. KREESHA TURNER NETTWERK
GETTIN' OVER YOU
DAVID GUETTA & CHRIS WILLIS FEAT FERGIE & LMFAQ GUIM/ASTRALWERKS/GAPTOL
BEAUTY IN THE WORLD
MACY GRAY CONCORD/GCMG
. NOT MYSELF TONIGHT
CHRISTINA AGUILERA RCA/AMG
' PRETTY MESS
. ERIKA JAYNE RM
oMG
USHER FEAT. WILL.L.AK LAFACE/ILG
RUDE BOY
RIHANNA SRP/DEF JAW/IDJMG
' RIGHT HERE RIGHT NOW
BWO LOLLIPDP
. ROCK THAT BODY
THE BLACK EYED PEAS INTERSCOPE
IMMA BE
THE BLACK EYED PEAS INTERSCOPE
. FREEZE
BIMBO JDNES SILVER LABEL/TOMMY BOY
SOMETHING LIKE A PARTY
SCHOOL GYRLS NCREDIBLE/ISLAND/IDJMG
' NASTY BOY
. JIPSTA FROVOCATIVE
' PYRAMID
CHARICE FEAT. IYAZ 143/REPRISE
- HAPPINESS
ALEXIS JDRDAN STARROC/ROC NATION/COLUMBIA
ALEJANDRO
LADY GAGA STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
KEEP FAITH
DRESDEN & JOHNSTON V5. JOHN DEBO FEAT. IMEZO RICCID PROBLEM CHLD
COMMANDER
- KELLY ROWLAND UNIVERSAL MOTOWN
IF YOU WANNA FLY
VERONICA MVA
TAKE CONTROL
JULISSA VELOZ CARRILLO
. RISE!
VERNESSA MITCHELL CONTINUGUS CoOL
SHINE
BLACK GOLD RED BULL
. DRUMMER BOY
DEBI NOVA SURCO/DECCA
WAVES OF CHANGE
SAMANTHA JAMES OM

TOP DANCE/
'ELECTRONIC ALBUMS™

ARTIST l
THIS 1S HAPPENING DFAVIRGIN 09903*/CAPITO)

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
LCD SOUNDSYSTEM

TITLE
' ARTIST IMPRINT / PROMOTION LABEL
CAN U HEAR ME
ALTAR FEAT. AMANNDA MAMAHOUSE
FREAK
ESTELLE FEAT, KARDINAL OFFISHALL HOME SCHOCL/ATLANTIC
IN MY HEAD
" JASON DERULO BELUGA HEIGHTS/WARNER BROS
‘ PICK ME UP
EMILIA OF PORET SOLMATIC
ON TIME

-
- 'ﬂ@ DISCO BISCUITS FEAT, TUPHACE DIAMOND RIGGS/SCI FIDELITY

37 4 EMORIO

b SERGIO MENDES CONCORD
bl SHARK IN THE WATER
VY. BROWN CAPITOL
a 14 BREAK YOUR HEART
TAIO CRUZ FEAT. LUDACRIS MERCURY/ID MG
. OOH OOH OOH
" .| JASON ANTONE CHICKIE
‘34 ‘(’ﬂ LALA SONG
ana smcmn FEAT. WONDER MIKE AND MASTER GEE MAXA

o

@ w s

'Y
. l. | MARVJ BLIGE MATRIARCH/GEFFEN/INTZRSCOPE
, q DEEP N LUV
433 SARIAH SARIAH

VIDEO PHONE

.M_J BEYONGE FEAT. LADY GAGA MUSIC WORLD/COLUMBIA
41 4 IFTHISIS LOVE

LEAH DRISCOLL SEAN ROBERT
i DANCING ON MY OWN I

© .

LU ROBYN CHERRYTREE/INTERSCOPE

7 Iﬁ RICH (FAKE IT TiL YOU MAKE IT)
S " | LDLENE CAPITOL

ROCKET

GOLDFRAPP MUTE

I BELIEVE IN YOU
HANNAH SNOWDOG

| ﬂ;‘.,‘;' GILLIGAN
I i‘-&;l Kim ESTY SQUEEZETOY
49 2 BIGLOVE

SUZANNE PALMER STAR 69
- ALLIGATOR
~_TEGAN AND SARA VAPOR/SIRE/WARNER BROS.
MEMORIES
DAVID GUETTA FEAT. KIO CUDE GUM/ASTRALWERKS/CAPITOL
BLACKOUT IN WONDERLAND
JACKIE SIEBERT DAUMAN
3’3 f5 SWEET DISPOSITION
THE TEMPER TRAP LIGLHATION/GLASSNOTE/COLUMBIA

~ WILL U B MINE?
 BEATNKK CASTLE FEAT. FRANCILLIA MAD MONK

PLAY"

TITLE
ARTIST IMPRINT / PROMOTION LABEL

,ﬂ STEREO LOVE
‘EOWARD MAYA & VIKA JIGULINA CAT/ULTRA

 HOTDANCE
A AR

-l
, &@ LADY GAGA

THE FAME STREAMLNEKONLVE CHERRYTREE/NTERSOOPE 01180564 |
= LADY GAGA

| THE FAME SONSTER () TREALAEAONLVE CHERRY IEEANTERSCOPE 013672164 (S50
LA ROUX

LA ROUX BIS LIFE/POLYDOR/CHERRYTREEINTERSCOPE 013389*/1GA
OWL CITY

OCEAN EYES UNIVERSAL REPUBLIC 013141*/UMRG

3“‘ FLYING LOTUS
 COSMOGRAMMA WARP 195°

DAVID GUETTA : —
| ONE LOVE GUM 86847 */ASTRALWERKS a7

5 " GOTAN PROJECT
TANGO 3.0 IYA BASTA! 488*/XL

o

‘un 'va DJ POET NAME LIFE
l@, TOTAL CLUB HITS 4 THRIVE 90825/IDJMG

3 * KASKADE
" | " DYNASTY ULTRA 2422

. DJ ENFERNO |

_ULTRA DANCE 11 ULTRA 2317 L-: |

LMFAO

PARTY ROCK PARTY ROCKMILL I AMCHERRYTREEANTERSCOPE 012932/1GA

CRYSTAL CASTLES i
| CRYSTAL CASTLES (i) POLYDOR/UNIVERSAL MOTOWN CIGITAL EYUMRG ra

¥ ‘23 MASSIVE ATTACK
=l HELIGOLAND VIRGIN 09466 */CAPITOL

UNKLE
WHERE DIO THE NIGHT FALL SURRENDER ALL 017

| |
THRIVEMX PRESENTS. DANCENATION: THE ULTIVATE PARTY MIX THve S0RI210MG
VARIOUS ARTISTS
HOW THATS W/HAT ) CALL CLUB HITS EMVUNVERSAL S6256/S0MY MUSIC
18 35 MIIKE SNOW
MUKE SHOW DOWNTOWN 70085*
[M GOLDFRAPP [
HEAD FIRST MUTE 9442 1
14 o HOLY FUCK
1402 a vouNG TURKS 487
IMOGEN HEAP !
ELLIPSE MEGAPHONIC/RCA 50605/RHG -

. TIESTO

i]@ 1"! DJ SKRIBBLE

- KALEIDOSCOPE 1USICAL FREEDOM 2082/ULTRA
MOBY
L] WAIT FOR ME. REMIXESI LI TLE IDI0T 9445/MUTE
- DEADMAUS5
FOR LACK OF A BETTER NAME MAUSTRAP 2174/ULTRA

~ VARIOUS ARTISTS
WO THATS YAT CALL DANCE CLASSICS E4UMVERSALZOMBA BAS2/SONY 156

Data for week of JUNE 5, 2010 |

HEARTBREAK ON VINYL
BLAKE LEWIS TOMMY BOY
OMG
. USHER FEAT. WILL.LAM LAFACE/LG
=~ GETTIN' OVER YOU
~ DAVID GUETTA & CHRIS WILLIS FEAT FERGIE & LMFAD GUMASTRALWERKS/CAPTTOL
. ALEJANDRO
. LADY GAGA STREAMLINE/KONUVE/CHERRYTREE/ANTERSCOPE
HAPPINESS
ALEXIS JORDAN STARROC/ROC NATION/COLUMBIA
NATURALLY
. SELENA GOMEZ & THE SCENE HOLLYWOOD
.= SWEET DISPOSITION
- THE TEMPER TRAP LIBERATION/GLASSNOTE/COLUMBIA
- HATE TO LOVE
ALEX SAYZ FEAT. EVI PARKER/NEXT PLATEAL
DYNASTY
KASKADE FEAT. HALEY ULTRA
| FOREVER AND A DAY
FRAGMA ULTRA
IT'S MY BIRTHDAY
ULTIMATE ULTIMATE DOMINATIDN
| GHOSTS 'N STUFF
DEADMAUS FEAT. RDB SWIRE MAUSTRAP/ULTRA
- BETTER THAN HER
~ MATISSE JIVENLG
COOLER THAN ME
MIKE POSNER J/RMG
ROCK THAT BODY
THE BLACK EYED PEAS INTERSCOPE
. WINNER
JAMIE FOXX FEAT. JUSTIN TIMBERLAKE & T 1. J/RMG
CALIFORNIA GURLS
KATY PERRY FEAT. SNDOP DOGG CAPITOL
NEVER FORGET YOU
~ MANIACALM FEAT. LALA REQ STICK/STRICTLY RHYTHM
U-TURN
SAMANTHA ROBBINS
ROCKET
GOLDFRAPP MUTE
RESTLESSNESS
BASTIEN LAVAL FEAT. LAYLA ROBBINS
TIME
~ FLANDERS NERVOUS
SUDDENLY
BT NETTWERK

5 BROKEN TONIGHT
S 7 ARMIN VAN BUUREN ULTRA

For chart reprints call 646.654.4633
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nielsen

TOP TRADITIONAL
JAZZ ALBUMS’"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 1 3 MICHAEL BUBLE
CRATY LOVE 143REPRISE 520733 WARNER BROS, ®

2 § - NIKKI YANOFSKY

~ NIKKi DECCA 014138 |
HARRY CONNICK, JR. [
_ YOUR SONBS COLUMBIA 47228*/5DY MUSIC
PEGGY LEE
COME RAIN OR COME SHINE EXY SPECIAL MARKETS 31369 EXSTARBUCKS |
FRANCIS ALBERT SINATRA ANTONIO CARLOS JOBIM ﬁl
THE CONPLETE REPRISE .. FRANK SIVATRA ENTERPRISES SA2B/CONCORD |1
MELODY GARDOT )
MY ONE AND ONLY THRILL VERVE 012563 VG
REGINA CARTER
REVERSE THREAD E1 2090 @
DIANA KRALL
~ QUIET NIGHTS VERVE 012433/VC &
| PRESERVATION HALL JAZZ BAND
PRESERVATION PRESERVATION HALL 01* o
MICHAEL BUBLE i
EHAEL LB TS MADS SOUBBEBAROB 47SE S TSUHRUER 5 @
ARTURO SANDOVAL
A TIME FOR LOVE CONCORD JA2Z 31792/CONCORD ‘
BRAD MEHLDAU
HIGHWAY RIDER NONESUCH 518655/ WARNER anos L
PINK MARTINI
SPLENDOR IN THE GRASS HEINZ 6*
fﬂ 32 BARBRA STREISAND &

" LOVE IS THE ANSWER COLUMBIA 43354/SONY MUSIC
NNENNA FREELON
HOMEFREE CONCORD JAZZ 31316/CONCORD

'?‘9?

-M
-

TROMBONE SHORTY
BACKATOWN VERVE FORECAST 014194/VG
MINDI ABAIR

IN HI-FI STEREQ HEADS UP 31837/CONCDRD
JONATHAN BUTLER 4_1
S0 STRONG MACK AVENUE 5143/RENDEZVOUS

- JAMIE CULLUM

THE PURSUIT VERVE FORECAST/DECCA 013655"VG @
BOBBY MCFERRIN -
VOCABULARIES EMARCY 014036/DECCA
m\ KIRK WHALUM

. _THEGOSPEL ALCORDING T0...TOP DRAWERAACK AVEILE 5142PBIDEDOLS |
CHRIS BOTTI |
CHRIS BOTTI: IN BOSTON COLUMBIA 38735/SONY MUSIC @ |
JEFF SPARKS A
LOVE.LIFESOUL. ARROW 37741

. GALACTIC

YA-KA-MAY ANTI- 87002¢/EPITAPH
e GROVER WASHINGTON, JR.
- BONEY JAMES
SEND ONE YOUR LOVE CONCORD 30815 @
KENNY G
GEORGE BENSON
| SONGS AND STORIES MONSTER 30364/CONCORD &
12 15 GIiL SCOTT-HERON
‘M NEW HERE XL 471°

. = GROVER LIVE LIGHTYEAR 54875
SUPER HITS SONY MUSIC CUSTOM MARKETING GROUP 46252 |
@ | MAYSA
A WOMAN IN LOVE SHANACHIE 5181

ITLE
5 ARTIST {MPRINT / PROMOTION LABEL
RITMO DE OTONO |
BERNIE WILLIAMS FEAT. DAVE K0Z REFORMROCK RIDGE
«~ TAKE ME THERE
*_JACKIER JOYNER ARTISTRY
WHAT CHA GONNA DO FOR ME
_ DARREN RAHN FEAY. WAYMAN TISOALE NUGROOVE
BOSSA BLUE
CHRIS STANDRING ULTIMATE VIBE
CHRISTIANE
RICK BRAUN ARTISTRY
TILL YOU COME TO ME
SPENCER DAY YONAS MEOIA/CONCORO JAZZ/CMG
- GO
BRIAN CULBERTSON GRP/VERVE
BROTHER EARL
PAUL BROWN + NARC ANTOINE PEAK/CMG
SUNDAY MORNING
" EUGE GROOVE SHANACHIE
TN [3 GOOD DAY
PETER WHITE PEAK/CMG
BABYFATHER
SADE EPIC/COLUMBIA
WILL'S CHILL
DAVID BENOIT HEADS UP
BE BEAUTIFUL
__MINO! ABAIR CONCORD/CMG
. THE MOON AND THE SKY
'S | SADE EPIC/COLUMBIA
. RETRO BOY
RICHARD ELLIOT ARTISTRY

JAZZ/

CLASSICAL/ Em

» -
AA®)Y » 2o1o

‘TOP TRADITIONAL
' CLASSICAL ALBUMS"
1 2 16

JENNY OAKS BAKER

I

1:% THEN SINGS MY SOUL SHADOW MOUNTAIN 5035941

| LA SERENISSIMA A. CHANDLE'K. BIRCHER. WHELAN Jj

U VIVALDI: THE FRENCH CONNECTION AVIE 2178
- | ZUILL BAILEY
"7 | BACH CELLD SUITES TELARC 31978 i
LIBERA i
PEACE EMI CLASSICS 26478/BLG
P} “' THE PRIESTS
__HARMONY RCA VICTOR 59825/AMG n
| GUSTAVO DUDAMEL LOS ANGELES PHILHARHONIC
MAHLER: SYMPHONY NO. 106 DIGITAL EXUNVERSAL CLASSICS GROUP |
| STEPHEN HOUGH MINNESOTA ORCH. (VANSKA)
1 TCHAIKOVSKY. THE THREE PIANO CONCERTOS TONCERT FANTASIA HYPERION 67711
'« EMERSON STRING QUARTET ||
_ OLD WORLD - NEW WORLD DS 0141 0UNIVERSAL CLASSES GROLP “ i
" BACH COLLEGIUM JAPAN MASAAKI SUZUKI
BACH: MOTETS BIS 1841
B TERFEL SWEDISH RADIO CHORSWEDISH SHPHONY GRCH. fDANIEL) ,
BAD BOYS DG 014107/UNIVERSAL CLASSICS GROUPi‘
JEAN-YVES THIBAUDET BALTINORE SYMPHONY ORCH. (ALSOP)
GERSHWIN DECCA 014091/UNIVERSAL CLASSICS GROUP
TIMOTHY ANDRES T‘.“
SHY AND MIGHTY NONESUCH 522413/WARNER BROS. )
H. HAHN/M. GOERNE/C. SCHAFER
BACH: V1OLIN AND VOICE L 1 WEHS S GAOUP
J. KAUFMANN MAHLER CHAMBER ORCH, (ABBADO) |
MOZART/SCH! T BEETHOVEN/WAGNER DECCA

. ARTIST
. TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

E. AX/YO-YO MA/l. PERLMAN
m&mwmm&mmmmm

P CLASSICA

TO ICAL
CROSSOVER ALBUMS"‘

THE CANADIAN TENORS
THE CANADIAN TENORS DECCA 013509
= MIKE PATTON WITH ORCH, FILARMONICA A. TOSCANINl
_MONDO CANE IPECAC 119
@. MORMON TABERNACLE CHOIR ORCH AT TEMPLE SCUARE (WILBERG) 'l

i - HEAVENSONG MORMON TABERNACLE CHOIR 5035926 i
DAVID GARRETT
DAVID GARRETT DECCA 012872/UNIVERSAL CLASSICS GROUP |

1

- FONA CHERRYIREE/06 01 3320* ANVERSAL CLASSIS GROIP @
SERJ TANKIAN FEAT AUCKLAND PHILHARMONIAORCH.
. ELECT THE DEAD SYMPHONY SERICAL STREEREPRIE 522867 Wl BR0S. @ »"7
SARAH BRIGHTMAN |
| SYMPHONY: LIVE IN VIENNA MANHATTAN 21681/BLG ® ]
JOSHUA BELL ]
AT HOME WITH FRIENDS SONY CLASSICAL 527 16/S0KY MASTERWORKS |
THE IRISH TENORS ]
IRELAND RAZOR & TIE 83088 -
KRONOS QUARTET ViTH 4. & F. QASIMOY AND HOMAYUN smon
. RANBOW: MUSIC OF CENTRAL ASIA VOL § SMTHSOMAN FOLKWAYS 40627 & Lj
' THE IRISH TENORS s
THE VERY BEST OF THE IRISH TENORS E1 2300 =
THE 5 BROWNS ")
THE 5 BROWNS (N HOLLYWOOD E1 2041
ESCALA [
ESCALA SYCO/COLUMBIA 47423/SONY MUSIC L 1
ANDREA BOCELLI n'

-

o
i

0w

o
a0

MY CHRISTMAS SUGAR 013437/0ECCA ®

SOUNDTRACK
[9% ANGELS & DEMONS SONY CLASSCAL 52006508 MASTERWORKS |

ARTIST ‘

TITLE IMPRINT & NUMBER / DISTRIBUTING L ABEL
CELTIC WOMAN l
SONGS FROM THE HEART MANHATTAN 58360/BLC @

GOTAN PROJECT

| TANGO 3.0 [YA BASTA! 488*/XL

| CELTIC THUNDER L

IT'S ENTERTAINMENT! CELTIC THUNOER 013924/DECCA .

. RODRIGO Y GABRIELA

11:11 RUBYWORKS 0080*/AT0 @

THE CHIEFTAINS FEATURING RY COODER 'r"_7

SAN PATRICIO REAR 31321/CONCORD

.. CELTIC THUNDER

i TAKE ME HOME CELTIC THI/NDER 013087/DECCA

KEOLA BEAMER & RAIATEA

KEGLA BEAMER & RAIATEA S ARouArt o685 MOUNTAR APPLE

VARIOUS ARTISTS B

LIVE A UTTLE. HAWAIAN STYLE MOUNTAIN APPLE 2152

SOUNDTRACK .i‘

MUSIC OF IRELAND: WELCOME HOME ELEVATICN 003 EX &) |

'zn VARIOUS ARTISTS ‘

PLAYING FOR CHANGE SONGS AROUND THE WORLD HEAR 31130 @

ANGELIQUE KIDJO ™
| 0Y0 RAZOR & TIE 83062 V"

H’ Iw FELA

K

= _THE BEST OF THE BLACK PRESIDENT MEGAFORCE 61502 ®

TONY ALLEN X!

SECRET AGENT WORLD GROUT/NONESUCH 52107WARNER BROS. [

- SIERRA LEONE'S REFUGEE ALL STARS “
RISE & SHINE CUMBANCHA 018

P BALKAN BEAT BOX <
19 af—ﬂm!f BLUE EYED BLACK BOY NAT GEO 005

Go to www.billboard.biz for complete chart data | 53



LAST

68: -000-0000:k

13

4

006

50032 2 ::00:054¢:0::00::3330:09:0013: ¢

-~ o

30
a
31
29
34
32

35

WEEK

3 ?- TITLE
S ARTIST (IMPRINT / PROMOTION LABEL)
7 LT3 BACHATA EN FUKUOKA
CELTLTI0 JuaN LIS GUERRA Y 440 (CAPITOL LATI)

CUANDO ME ENAMORO

ENR\WT JUAN LUIS GUERRA M{\’wﬂ)

NINA BONITA

CHINQ Y NACHO {MACHETE/UNIVERSAL MUSIC LATING) -

TE PIDO PERDON

TITO EL BAMBINO" "*‘ENTE;

.. AL MENOS
LA ORIGINAL BANDA EL LIMON (FONC

20 ANDO BIEN PEDO
BANOA LUS RECODITOS (Ll

. DIME QUE ME QUIERES
BANDA EL RECODO (F \)

1

@

10 GITANA
ﬂKIRA (EPIC/SONY MUSIC LATIN)
10 GUAPA
DIEGD TORRES (UMY -
13 LA PEINADA
ﬂV LIZARRAGA Y SU BANOA TIERRA SINALOENSE LS:’—
14 EL ENAMORADO
LOS TITANES DE DURANGD (0154}
17 COMANDOS DEL M.P.

VDZ DE MANDD

STAND BY ME
PRINGE ROYCE 1/ S10P)

a "NO PUEDO VOLVER
INTOCABLE (CAPITOL LATIN)
27 DILE AL AMOR
| AVENTURAEREMIUMLATING,
TE RECORDARE
EL TRONO DE MEXICO (FONOV!
CARITADE A GEL
_LABRY/HERNANOEZ (MG
MIENTES
CAMILA (SONY MUSIC LATIN
29 SIN EVIDENCIAS
BANDA MS (DISA A5
& Y COMO ES EL
MARC ANTHONY | SONY MUSI(
MAS ADELANTE
LA ARROLLADURA BANDA EL LIMON (015A)
POR QUE ME HACES LLORAR?
JUAN GABRIEL (FUNOWISA)
DESCONTROL
DADDY YANKEE (EL GARTEL/SONY MUSIC LATIN)
SOY COMO NO SOY
DUELO (FONOVISA MUSIVISA)
LOCO
JOWELL & RANDY (WY/MACHETE/UNIVERSAL
BIEN O MAL
JULIETA VENEGAS (SONY MUSIC LATIN)
14 AYER LA VI
ANGEL & KHRIZ (MACHETE/UNIVERSAL MUSIC LATINO)
7 DIME UNA Y OTRA VEZ
EL CHAPO DE SINALDA (DISA)
12 Y TU
€ JULION ALVAREZ Y SU NORTENG BANOA (DISA/ASL)
6 QUIERE PA' QUE TE QUIERAN
DYLAND Y LENNY (SONY MUSIG LATIN)

23

25

LATINY

MUSIC LATING)

4. EN PREPARACION

HOI
GERARDO ORTIZ (SONY MUSIC LATIN)

48
37
2
42
39
38
33
43
41
46
49
4

4

_PEDRO FERNANDEZ (FONUVISA)
PISTIANDO BICHIS
LOS DIFFERENTES DE LA SIERRA (DIS
ESA MUCHACHITA

18 05 REVES DE ARRANOUE (SONY MUSIC LATIN)
4 LA MARIA
JULION ALVAREZ (ISA/ASL) -
, ELMALO
AVENTURA (PREMILM LATIN)
49 EGOISTA
BELINDA FEAT. PITBULL (CAPIIOL LATIN
9 TELEPHONE

LADY GAGA FEAT BEYONCE (STREAML

5 YOTE QUISE AMAR
DAREYES DE LA SIERRA (DISA)

3 'ESTUPIDA

INDSA (TOF Jp— .
, RUDE BOY

RIHANNA (SRP DEF JAM, IDJN‘G} o
5 ELALAMO

LOS CUATES DE SINALOA (SONY M
8 QUE SERA DETI
THALIA ‘SONY MUSIC LATIN)
BESOS DE AMOR
FLEX FEAT. RICKY RICK (CAPITOL LATIN)
DESDE CUANDO
ALEJANDRO SANZ ' /1" R LATINA)
BREAK YOUR HEART
TAIO CRUZ FEAT. LUDACRIS (MERCURY/IDIME)
TU BOCA
CHAYANNE (SONY MUSIC LATIN

CUANDO CUANDO ES
J-KING & MAXIMAN (LANAMACHETE/UNIVERSAL MUSIC LATIND)

5 AUNQUE ESTES CON EL
LUIS FONSI (UNIVERSAL MUSIC LATING)

DIME LA RAZON

=20 n ALEX RIVERA (SERCA)

In a very competitive airplay week, Diego
Torres’ “Guapa” experiences a steep 1-9
decline on Hot Latin Songs (9.2 million
audience impressions, down 32%). The last
song to fall eight or more positions from
No. 1 was Fanny Lu’s “Y Si Te Digo,” which
tumbied 1-15 in the Sept. 8, 2007, issue.
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Tito Nieves’ latest set, “Entre Familia,” moves
1,000 copies to open at No. 2 on Tropical
Albumns and No. 15 on Top Latin Albums.
Although he has notched better sales weeks,
the album marks his highest position on
either chart. Lead single “Tus Promesas de
Amor” steps 10-9 on Tropical Airplay.

t 2R 228:80:tDrsr8208330: 200

TITLE (IMPRINT / DISTRIBUTING LABEL)

DADDY YANKEE
MUNDIAL EL CARTEL BOUSG/SONY MUSIC LATIN

- Eee—
20800/SONY MUSIC LATIN
19 PEDRO FERNANDEZ
AMARTE A LA ANTIGUA FONDVISA 354085 UMLE
3 JUAN GABRIEL
JUAN GABRIEL FONOVISA 35451 4/UMLE
15 CAMILA
DEJARTE DE AMAR SONY MUSIC LATIN 59881
g EL TRONO DE MEXICO
_QUIERQ DECIRTE QUE TE AMO FONOVISA 354484/UNILE
VOZ DE MANDO
CON LA NUEVA FEDERACION 0ISA 721553/UNLE
63 "TITO "EL BAMBINO" o

EL PATRON SIENTE 653883/UMLE B
LOS TITANES DE DURANGO

LOS LOCOS DEL CORRIDO OISA 729565/ UMLE
13 CHAYANNE
NO HAY IMPOSIBLE SONY MUSIC LATIN 61977

7 CHINO Y NACHO
MI NINA BONITA MACHETE 014142/UMLE
SOLAMENTE TU FONQVISA 354471/UMLE

52 WISIN & YANDEL
LA REVOLUCION WY MACHETE 012967/UMLE &

"TIERRA CALI
MALDITO AMOR V" E41USI

NIVERSAL MUSIC LATING 65

R TITO NIEVES

o E

24
26

30

20
22
36

33
34
32
44
37
4
41
38
28
40
23
42
43

ENTRE FAMILIA ZMG 30021/SONY MUSIC LATIN __
5 JENNI RIVERA

LA GRAN SENORA FONOVISA 351398/ UNLE
1g BANDA LOS RECODITOS

ﬂDO BIEN PEOL)\S«\ 721423/UMLE B

2% PESADO

DESDE LA CANTINA: VOILUMEN 1 0I5 726553/UMLE &
JOWELL & RANDY
EL MOMENTO W+ MAGHE TE 014355 UMLE
14 LOS INQUIETOS DEL NORTE
_FEBREHO 14 ROMANTICAS CATAPULT QIGITAL EX

LOS AMOS

L0S CREADORES .. ¥NENSCURERSAL MUSC LATAD BST180 /L ®

12 (L1731 PRINCE ROYCE

[LVLT O PRNCE ROYCE TOP STOP 30020501 MUSC LATIY
THE CHIEFTAINS FEATURING RY COODER
SAN PATRICIO HEAR 31321 CONCORD

EL GRAN COMBO DE PUERTO RICO
SIN SALSA NO HAY PARAISO SONY MUSIC LATIN 50758

w

53 ESPINOZA PAZ @
YO NO CANTO, PERO LO INTENTAMOS ASLDISA 73025 T/UMiv
27 LARRY HERNANDEZ
EN VIVO DESCE CULIACAN " ERD ETAFONC 70050UMLE (%
. EL COMPA SACRA: EL ULTIMO RAZO
SLALBORUTU EL HORMIGUERO SONY MUSIC LATIN 64831
11 SELENA
LA LEYENDA EM! LATIN 07508/CAPITOL LATIN
55 THALIA
PRIMERA FILA SONY MUSIC LATIN 56091
0 LARRY HERNANDEZ
16 NARCO CORRIDOS MMETNWS{S(@SVUMLE
59 EL TRONO DE MEXICO
_HASTﬂI_F!NAL FONOVISA 354315 UMLE
g ALEJANDRO FERNANDEZ
MAS ROMANTICO QUE NUNCA SONY MUSIC LATIN 56680 &
5 VARIOUS ARTISTS
_LATIN URBAN KINGZ 2 MACHETE 014254/UMLE .
; LOS PLAYER'S
M RAZON DE VIVIR MUSART 4305 BALBOA
10 LOS TIGRES DEL NORTE
LEYENDS ¥ TR 55 MEIORES CORRIDOS Dk LOS JEFES DE JEFES FORDMSA 354071
23 MARCO ANTONIO sous
MAS DE MARCO ANTONID SOLIS 7 i S4216/UMLE G
16 LOS INQUIETOS DEL NORTE
LOCOS DESDE AYER € ATAPU T DH: TAL EX —
g1 MARISELA
20 EXITOS INMORTALES IM 6614 8
s INTOCABLE
SUPER 1'S CAPITO! LATIN 40363
5 ALACRANES MUSICAL
POR SIEMPRE FONGVISA 354500/ UM LE [—
4y LOS BUKIS
SERIE DIAMANTE: 30 SUPER EXITOS FON(]VILA‘.3543‘Q/J£
¢ EDNITA NAZARIO
EDNITA... LA OIVA SONY MUSIC LATIN 51312
g FLEX
ROMANTIC STYLE: PARTE 3 ...DESDE LA ESENCIA CAPTTOL LATH 2868
g RKM & KENY
THE LAST CHAPTER PINA/MACHETE 014057/UMLE &
, FIDEL RUEDA
~ CUMPLIENDO UN SUEND [,/ 721498/UMLE
55 BANDAELRECODO DE CRUZ LIZARRAGA
ME GUSTA TODO DE Tl FON ¢ ISA 354394/UMLE
LOS TIGRES DEL NORTE
37 LA GRANJA £ HOVIE S 5h 1 20 UM [j
, LOS ORIGINALES DE SAN JUAN

MI PADRE QUERIDD SONY MUSIC LATIN 67184
49 JULIETA VENEGAS
_OTRA COSA SONY MUSIC LATIN 65671

10 LOS TEMERARIOS
SERIE DIAMANTE: 30 SUPER EXITOS DiSA 72134

7/UMLE
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BETWEEN THE BULLETS

L
5E 28 ARTIST
=% 22 TITLE (MPRINT / DISTRIBUTING LABEL)
. PEDRO FERNANDEZ
AMARTE A LA ANTIGUA FONOVISA 354085/UMLE
. 3 JUAN GABRIEL
JUAN GABRIEL FONQVISA 3545 1£/UMLE
, 3 ELTRONO DE MEXICO
QUIERQ OECIRTE QUE TE AMOQ FONOVISA 354484/UMLE
4  VOZDE MANDO
_ CON LA NUEVA FEDERACION DISA 721553/UMLE
s g LOSTITANES DE DURANGO
LOS LOCOS DEL CORRIDO DISA 729565/UMLE
; ; DUELO
SOLAMENTE TU FONQVISA 35447 1/UMLE
s 7 TIERRACALI

MALDITO AMOR ENEMUSIC/UNVERSAL MUSIC LATING 853773 UMLE
8 25 JENNI RIVERA
LA GRAN SENORA FONOVISA 354398/ UMLE

BANDA LOS RECODITOS
ANDO BIEN PEDO 0154 721423/UNMLE
9 25 PESADO

_ DESOE LA CANTINA: VOILUMEN 1 DISA 726553/UMLE &)

LOS INQUIETOS DEL NORTE

184 __FEBRERO 14 ROMANTICAS CATAPULT OIGITAL EX
'3 LOS AMOS
_ LOS CREADORES DEL . ' 0 G
14 11 THE CHIEFTAINS FEATURING RY COODER
SAN PATRICIO HEAR 11321/CONCORD
15 53 ESPINOZA PAZ
Y0 NO CANTO. PERO LO INTENTAMOS ASLD
18 26 LARRY HERNANDEZ
EN YIND DESDE CULIACAN MENDIETAFONOVISA STO0SGUMLE &
16 4 EL COMPA SACRA: EL ULTIMO RAZO
SE ALBOROTO EL HORMIGUERQ SONY MUSIC LATIN 64831
12 11 SELENA

_ LA LEYENDA EM; LATIN 07508/CAPITO

LARRY HERNANDEZ
16 NARCO CORRIDOS MENDIETAFONOVISA 570037/UMLE

20 g EL TRONO DE MEXICO
HASTA MI FINAL FONOVISA 354315/UMLE

LOS PLAYER'S

#M1 RAZON DE VIVIR MUSART 4305/BALBOA

]

ON'CHT

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

- m AVENTURA
| THE LAST FREMIUM LATIN 20800/SONY MUSIC LARN

1
m TITO NIEVES

ENTRE FAMILIA ZMG 3002 1/SONY MUSIC LATIN

= £
S wo
L
52 =5

LATIN

3 12 PRINCE ROYCE
PRINCE ROYCE TOP STOP 30020/SO11Y MUSIC LATIN
EL GRAN COMBO DE PUERTO RICO

2 8 SIN SALSA ND HAY PARAISO SOMY MUSIC LATIN 607557
54 LUIS ENRIQUE
X CICLOS TUP 2TOP 891D + |
. VARIOUS ARTISTS
BACHATA #1 2010 . LN AG@\/SONY MUSM; LATIN
5 59 VARIOUS ARTISTS
30 TROPICALES DE AYER, HOY ¥ SIEMPRE DISCOS BARAJAS 611 IMINA
; 3 VARIOUS ARTISTS
BACHATA #1: VOL. 3 MACHETE 014056 JUMLE
4 47 HECTOR ACOSTA EL TORITO
HEUIATE B0 LS E
10 43 OMEGA
EL DUENO DEL FLOW PLANET 90118/SONY MUSIC LATIN
4 5p HECTOR ACOSTA
5 L SIMPLEMENTE . £ TORITO ™ 4 M, VEREMUSIG/L
MARC ANTHONY
ICONDS Y MLUSIC LATIN 67402
i "15 VARIOUS ARTISTS
¥ LOVE BACHATA PLANET 90125/S0NY MUSIC LATIN
12 53 VARIOUS ARTISTS
BACHATA DE AMOR VOL. 4 J & [t 50343/S0NY MUSIC LATIN
& 12 HUEY DUNBAR
= _HUEY DUNBAR IV 'MG 30021/SONY MUSIC LATIN
13 13 VARIOUS ARTISTS
HOT LATIN FIRE VOL. 1 T0 il ;EQOZDZSONY MUSIC LAT]F’J;
15 48 VARIOUS ARTISTS
30 BACHATAS PEGADITAS ! LL 60380/SONY MUSIC LATIN
14 g GILBERTO SANTA ROSA

EL CABALLERD DE LA SALSA 0 U
HECTOR LAVO E

TAY 1 44130S0NY MUSIC LATE @

VICTOR MANUELLE
YO MISMO KIYAV! 24754/SONY MUSIC LATIN

18 .27

|

CERT,

[n]  CERT

16

[1¢]

20

16

(613

[

20

19]188
19 10

AIRPLAY
MONITORED BY

niclsen

SALES DATA
COMPILED BY

SoundScan

P
5% &5 ARTIST
= ;5 TITLE (IMPRINT / DISTRIBUTING LABEL)
% m CAMILA
DEJARTE DE.AMAR §0NY MUSIC LATIN 59881
5, 13 CHAYANNE
NO HAY IMPOSIBLE SONY MUSIC LATIN 61972
THALIA
3 % PRIMERA FILA SONY MUSIC LATIN 56091
s g ALEJANDRO FERNANDEZ
MAS ROMANTICO QUE NUNCA SONY MUSIC LATIN 66680 = 2
g 6 MARISELA

20 EXITOS INMORTALES [1 6614
4 g EDNITA NAZARIO

EDNITA... LA DIVA SONY MUSIC LATIN 51312
JULIETA VENEGAS
OTRA COSA SONY MUSIC LATIN 65671
5 5 DIEGO TORRES

DISTINTO UNIVERSAL MUSIC LATING 014252/UMLE
JENCARLOS

1028 byscam BuLLsEve o1 B
716 VARIOUS ARTISTS
_ BULBOARD LATI MUSIC AWARDS L

TERCER CIELO
o pas _ GENTE COWUN SUENGS .. V25 ’
11 24 ALEJANDRO FERNANDEZ

DO MUNDOS EVOLUCION UNVERSAL NS LATINO 013683UMLE
12 o1 LUIS FONSI

PALABRAS DEL SILENCID UNVERSAL MUSIC LATING ARMLE @
47 11 KANY GARCIA

BOLETO DE ENTRADA SONY WUSIC LATIN 47340

MARISELA
20 39 50 £x110S INWORTALES vOL. 2 1 6615
16 15 CARLOS BAUTE

DE M) PUNO Y LETRA WARNER LATINA 52
BELINDA
CARPE OIEM GAPITOL LATIN 6826
ALEJANDRO SANZ
PARAISO EXPRESS WARNER LATINA 522519
EDNITA

SOY SONY MUSIC LATIN 55934
1832 JUAN GABRIEL
MIS CANCIONES, WIS AMIGOS [

1765

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

Py R DADDY YANKEE
EALLET MUNDIAL EL CARTEL BUO030/SONY MUSIC LATIN
g3 TITO "EL BAMBINO"
EL PATRON SIENTE 653883/UMLE

4 7 CHINO Y NACHO

LAST

WEEK
~  WEEKS

ON CHT

(~]

Mi NINA BONITA MACHETE 014142/ UMLE
5 52 WISIN & YANDEL

LA REVOLUCION WY/ MAGHETE 012967/UMLE &
5 a JOWELL & RANDY

EL MOMENTO WY/MAGHETE 011355/ UMLE
s 3 VYARIOUS ARTISTS

~ LATIN URBAN KINGZ 2 MACHETE 014254/UMLE

: g FLEX

ROMANTIC STYLE: PARTE 3., DESDE LA ESENCIA CAPTTOL LATIN 265¢
g g BKM &KEN-Y

THE LAST CHAPTER PIRAMACHETE 01405T/UMLE & _

g VARIOUS ARTISTS
WY RECORDS. LD MEJOR DE LA COMPANIA WY

COSCULLUELA
02 ELPAIKCIPE NUEVA KAMADAWHTE LONSE WIS LATRY) 6535050
i 27 TONY DIZE

LA MELODIA DF LA CALLE [UPDATED) PINA 70201/50
«» DYLAND Y LENNY
MY WORLD SONY
ANGEL & KHRIZ

61371

"8 DA' TAKE OVER MACHETE 014094/UMLE |
EL CHIVO
% 6 s VENAS VIRUS 9426 + I
16 70 VARIOUS ARTISTS
LATIN URBAN KINGZ 1" [ HETE 012219/UMLE
14 27 TITO "EL BAMBINO"
ELPARQE LAVICTORIA I BRI ILISC LT
DON OMAR
18156 \pon waGHETE 012867/unLE o
19 27 MAKANO
6 SUPER HITS (EP) MACHETE 450036/UMLE

LA FACTORIA

DEMPHRA UNIVERSAL MUSIC LATING 460034
FLEX

LA EVOLUCION ROMANTIC STYLE CAPITOL LATIN 67917

MLE

20 68

CERT.

JUAN LUIS GUERRA’S RECORD WEEK

tukes the top two slots, as he's featured on Enrique Iglesias

It's a historic week for Juan Luis Guerra as his latest single, “Bachata
En Fukuoka,” vaults 6-1 on both Tropical Airplay and Hot Latin Songs.
On the former list, it’s his fifth straight topper. On Latin Songs, he

i

Cuando

Me Enamoro” (7-2). Guerra is only the fourth artist in the chart’s 24-
year history to concurrently chart at Nos. 1 and 2 after Selena (1995),
Alejandro Fernandez (1998) and Juanes (2008).

—Rauly Ramirez

Data for week of JUNE 5, 2010
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HOT LATIN SONGS: 11
TOP LATIN ALBUMS: See



-=Re-Entry. EUROPEAN HOT 100, EURO DIGITAL SONGS, EUROPEAN ALBUMS: Compiled from the national singies and

album sales charts, respectively, of 19 European countries. EUROPEAN AIRPLAY: Compiled from 16 European countries as monitored and tabulated by Nielsen Music Control

Hits of the World is compiled at Billboard/London. Ri

@i IE (HANSHIN/SOUNDSCAN JAPAN/
| PLANTECH) MAY 27, 2010

VARIOUS ARTISTS JPN
EXIT TUNES PRESENTS VOLALOGENESIS FT. HATSUNE MIKU EXIT TURES

HIDEAKI TOKUNAGA
VOCALIST 4 (LTD EDIT!ON TYPE B) UNIVERSAL

FUNKY MONKEY BABYS
FUNKY MONKEY BABYS BEST DREAM MUSIC

LADY GAGA
THE FAME MONSTER {LTD EDITION) UNIVERSAL

FUYUMI SAKAMOTO
LOVE SONGS MATA KiMI NI KO! SHITERU EMI

. JUSTIN BIEBER
MY WORLDS DELUXE EDITION SCHOOLBOY/RAYMOND BRAUNISLAND

HIDEAKI TOKUNAGA
__ VOCALIST 4 UNIVERSAL

’.?‘ ﬁ* KURANOSUKE SHIRAISHI
POISON {THE PRINCE OF TENMIS CHARACTER) TY ENTERTANMENT

9  NEW JUSTIN BIEBER
: MY WORLDS . EDTION SCHOOLBOY/RAYMOND BRAUNISLAND

\ New CLAMMBON
2010 COLUMBIA

ALBUMS

ﬁ ﬁ (SNEP/IFDP/TITE-LIVE)

LES PRETRES
SPIRITUS DEI TF1 MUSIQUE

SEXION DASSAULT
LECOLE DES POINTS VITAUX JIVE

CHRISTOPHE MAE
ON TRACE LA ROUTE WARNER

MAY 25, 2010

. THE RESISTANCE AZE/HELIUM 3

LADY GAGA
THE FAME STREANLINE/KONLIVE/CHERRYTREE/INTERSCOPE

| zaz
IAZ PLAY ON

BEN LONCLE SOUL
BEN L'ONCLE SOUL MOTOWN

" CHIMENE BADI
B0 (aisse ces oime 22

THE BLACK EYED PEAS

9 12 qypenomrerscor
w § JUSTIN BIEBER
AS TR 1y WORLDS SCHOOLBOV/RAYMOND BRAUNASLAND

~ ALBUMS

§§ ﬁ (umssu)

LIGAB
1 New ARRIVEDEHC[ MOSTRO! WARNER

ZERO RENATO
ZERONOVETOUR PRESENTE TATTICA

BIAGIO ANTONACCI
INASPETTATA IRS

PIERDAVIDE CARONE
UNA CANZONE POP COLUMBIA

AC/DC
IRON MAN 2 COLUMBIA

MAY 21, 2010

EMMA
OLTRE UNIVERSAL

LOREDANA ERRORE
RAGAZZA OCCHI CIELD COLUMBIA
B iq’i‘m MAX GAZZE
W QUINDI? UNIVERSAL
@ g NINAZILLI
SEMPRE LONTANO UNIVERSAL
@ 44 VASCO ROSSI
"8 (S5 TRACKS 2 (INEDITI E RARITA) CAPITOL

SINGLES

g#f EE% (MEDIA CONTROL)
1

MAY 22, 2010

1 WAVIN' FLAG
K'NAAN A&M/OCTONE/INTERSCOPE

~ WAKA WAKA (THIS TIME FOR AFRICA)
- SHA&IM FT.FRESHLYGROUND £PIC

3 3 ALORS ON DANSE

STROMAE VERTIGO/MOSAEAT
E

HEY, SOUL SISTER
85 4

TRAIN COLUMBIA

BREAK YOUR HEART
TAIO CRUZ UNIVERSAL REPUBLIC

" 4 wpw DIE FANTASTISCHEN VIER
|- - FUER DICH IMMER NOCH FANTA SIE SONY

' 4 DJANTOINE
| 2010 PHONAG

C/DC
= IRON MAN 2 COLUMBIA

FAITHLESS
THE DANCE NATE'S TUNES

LADY GAGA
THE FAME STREAMUNE/KONLIVE/CHERRYTREEINTERSCOPE

Data for week of JUNE 5, 2010 !

ALBUMS

w5 (THE OFFICIAL

A UK CHARTS CD.)

THE ROLLING STONES
EXILE ON MAIN STREET POLYDOR

MAY 23, 2010

ypw FAITHLESS
UNEW e DANCE NATE'S TURES

3 2 PLAN B
THE DEFAMATION OF STRICKLANO BANKS 679

4 "“m THE BASEBALLS
5

" STRIKE RRING

LADY GAGA

THE FAME STREAMUNE/KONLIVE/CHERRYTREE/INTERSCOPE
KEANE

NIGHT TRAIN ISLAND

LCD SOUNDSYSTEM
THIS IS HAPPENING DFA

ALICIA KEYS
THE ELEMENT OF FREEDOM J

AC/DC
9 6 {RON MAN 2 COLUMBIA

R ° FLORENCE + THE MACHINE
d LUNGS ISLAND

ALBUMS

El ﬂ (NIELSEN BDS/SOUNOSCAN}

NEW SOUNDTRACK
GLER:THE MUSK WOL 3 SHORSTOPPERS 20TH CENTURY FO TYCOLUMBIASONY MUSC

WILLIAM DESLAURIERS
PIED A TERRE UN PRODUCTIDNS J

JUSTIN BIEBER
MY WORLD 2.0 SCHODLBOY/RAYMOND BRAUNISLANDYUNIVERSAL

THE BLACK KEYS
" BROTHERS NONESUCH/WARNER

AC/DC

RON MA 2 MARVELJALBERT PRODUCTIONS/COLUMBIA'SONY MUSC
. LADY ANTEBELLUM

NEED YOU NOw CAPITOL NASHVILLE/EN:

BAND OF HORSES
INFINITE ARMS BROWNFAT POSSUMCOLUMBIASONY MUSKC

LADY GAGA
 THE FAME STREAMLUINE/KONLIVE CHERRYTREEINTERSCOPEANVERSAL

NAS & DAMIAN "JR. GONG" MARLEY
DISTANT RELATIVES GHETT0 YOUTHS/DEF JAMUNVERSAL

LADY GAGA
2| THE REMIX STREAHLINE XONLVE CHERRYTREENTERSCOPEUNVERSAL

JUNE 5, 2010

€3 SPAIN

ALBUMS

g lp./l‘:
=3 = (PROMUSICAE/MEQIA) MAY 25, 2016

4 { JUSTIN BIEBER
MY WORLDS SCHOOLBOY/RAYMOND BRAUN/ISLAND

&  uew THE ROLLING STONES

2 '” EXILE ON MAIN STREET POLYDOR

IVAN FERREIRO
3 NEW PICNIC EXTRATERRESTRE DRO

‘ SOUNDTRACK - PHINEAS & FERB
¥
)

PHINEAS & FERB EMI

CHAYANNE
NO HAY IMPOSIBLES SONY

ﬁ DAVID BISBAL
" SIN MIRAR ATRAS VALE MUSIC

5 DIRE STRAITS
ALCHEMY MERCURY

‘ " ESTOPA

~ X ANNIVERSARIVM SONY

4 ALEJANDRO SANZ
PARAISO EXPRESS DRO

AC/DC
IRON MAN 2 COLUMBIA

{> HUNGARY

SINGLES

(IFP1 FINLAND}
1 SZINBAD DALA
AKOS FEHER SOLYOM/MAGNEOTON

g AJJAJJAJ
QUIMBY TOM TOM RECORDS

BANAT UTCA
HOLDVIOLA WARNER MUSIC

MAXIKUKAC
| ALMA ALMA-FUN

1. TITKAID
A New AGNES CULTURE

MAY 21, 2010

|'-a?-;|m TABANI ISTVAN
' MENTS MEG! UNIVERSAL

2 3 KULKaJANOS
AKAROD VAGY NEM 5ONY

5" 15 AC/DC
e IROM MAN 2 COLUMBIA

4 5 MAGA ZOLTAN
A KIRALYOK HEGEDUSE TOM TOM RECORDS

= .+ ALMA-BARTOS ERIKA
i

BALATON UNIVERSAL

For chart reprints call 646.654.4633

< GERMANY

Efg g (MEDIA CONTROL)

1 NEw DIE FANTASTISCHEN VIER
FUER DICH IMMER NOCH FANTA SIE SONY

4 LENA MEVER-LANDRUT
MY CASSETTE PLAVEF USFO

THE ROLLING STONES
EXILE ON MAIN STREET POLYOOR

X UNHEILIG
= GROSSE FREIHEIT INTERSTAR/FANSATION

2 REINHARD MEY
MAIREGEN CAFEJL

~ AC/DC
" IRON MAN 2 COLUMBIA

; MICHAEL WENDLER
JACKPQT SONY

§ LADY GAGA
THE FAME STREAMLIE/KONLIVE/CHERRYTREEINTERSCOPE

5 MARK MEDLOCK
RAINBOW'S END SONY

| FAITHLESS
MEW 146 DancE nATE'S TUNES

MAY 25, 2010
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=~ AUSTRALIA

ALBUMS

‘g ., §§ {ARIA)

JUSTIN BIEBER
MY WORLDS MERCURYSCHOOLBOY/RAYMOND BRAUN

o | g DEAD LETTER CIRCUS
2 NEW s e WARNING WARNER

4 AC/DC
RDN MAN 2 COLUMBIA

MAY 23, 2010

6 LADY GAGA
‘THE FAME MONSTER STREAMLINEKONLIVE/CHERRY

New THE ROLLING STONES
" EXILE ON MAIN STREET POLYDOR

3

" "‘ K.D. LANG
""" RECOLLECTION NONESUCH
5

6

7

24 USHER
RAYMDHND V RAYMOND LAFACE/JLG

- THE BLACK KEYS
B WEW oomiens CrosiocK

ANGUS & JULIA STONE
DDWN THE WAY CAPITOL

MUMFORD & SONS
SIGH NO MORE ISLANO

ALBUMS

ﬂ g (BinsA)

THALIA
PRIMERA FILA SONY

JUSTIN BIEBER
MY WORLDS MERCURY

JUAN GABRIEL
JUAN GABRIEL FONOVISA/UNIVERSAL

CAMILA
DEJARTE DE AMAR SONY

MIGUEL BOSE
CARDI0 WARNER

CHAYANNE
NG HAY IMPOSIBLES SONY

AC/DC
IRON MAN 2 COLUMBIA

i
1=

‘: KALIMBA
6

MAY 16, 2010

AMAR Y QUARER HOMENAJE A LAS GRANOES SONY

ALEJANDRO FERNANDEZ
MAS ROMANTICO QUE NUNCA SONY

- PESADO
~ DESDE LA CANTINA UNIVERSAL

@_!v_ALLONIA 7

SINGLES

——r—
Hé; g (ULTRATOP/GFK)

ALORS ON DANSE
STROMAE VERTIGO/MOSAERT

MAY 26, 2010

QLA‘[ . BREAK YOUR HEART
TAID CRUZ UNIVERSAL REPUBLIC
NEw NEUTRON STAR COLLISION (LOVE IS FOREVER)
MUSE ARE/HELLIUM 3

@Dﬁ NON NON NON (ECOUTER BARBARA)
B CAMELIA JORDANA SONY

5 3

TELEPHONE
LADY GABA FT BEYONCE STREAMUNEXONUVE CHERRYTREE/NTERSCOPE

FAITHLESS
THE DANCE NATE'S TUNES

CHRISTOPHE MAE
ON TRACE LA ROUTE WARNER

CHIMENE BADI
LAISSE LES DIRE AZ

TIESTO
THE BEST OF BLACK HOLE RECORDS

AC/DC
~ IRON MAN 2 COLUMBIA

EUROPEAN
HOT 100 SINGLES

iy
gg ﬁz {e5 GLOBAL MEDIA/BILLBOARD) MAY 26, 2010
| ALORS ON DANSE

1 STROMAE VERTIGO MOSAERT
'. 1. BREAK YOUR HEART
A TAIO CRUZ UNIVERSAL REPUBLIC

3 5 STEREOLOVE

EDWARD MAYA FT. VIKA JIGUI.INA MAYAVIN RECORDS

‘@ || TELEPHONE

" | LADY GAGAFT BEYONCE STREAVUNEXONLVE CHERRYTREEANTERSCOPE

5 new NOTHIN ON YOU

B.0.B FT BAUNO MARS REBELROCK/GRAND HUSTLE/ATLANTIC

3 ’ BABY
| JUSTIN BIEBER FT. LUDACRIS SCHOOLBOY/RAYMOND BRAUNASLAND
¥ 13 WAVIN' FLAG
K'NAAN A&M/OCTDNE/INTERSCOPE

r”. § HEY,SOUL SISTER
[ " TRAIN COLUMBIA

5 1"1 RIDIN SOLO
JASON DERULO BELUGA HEIGHTS/WARNER BROS.

o VEM DANCAR KUDURO
10 NEW LUCENZO & BIG AL AIRPLAY

11 7 GOOD TIMES
ROLL DEEP RELENTLESS/VIRGIN

15 wew DER HIMMEL SOLL WARTEN
)"; m $IDO FT. ADEL TAWIL UNIVERSAL

MEMORIES
DAVID GUETTA FT. KiD CUDI GUM/VIRGIN

13 9
k 45 ALLNIGHT LONG
32 e ANDRA BURKE SYCO

15 5 GEBOREN UM ZU LEBEN
UNHEILIG INTERSTAR/FANSATION'

" DON'T BELIEVE
1 MEHRZAD MARASHI SONY

17 :2 IF WE EVER MEET AGAIN
TIMBALAND FT, KATY PERRY MOSLEY/BLACKGROUNDNTERSCOPE

I 1* .ﬁ‘ WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FT. FRESHLYGROUND £PIC

19 10

OMG
USHER FT. WILLL.AM LAFACE /LG
n ‘59 ACAPELLA

KELIS iNTERSCOPE

EURO DIGITAL

SONGS SPOTLIGHT

@i G (NELSEN SOUNDSCAN

EE =5 NTeRnaTIONAL) JUNE 5, 2010
SOLE

SEXION D'ASSAUT WAT! B/JIVE

BREAK YOUR HEART
TAIO CRUZ ISLAND

SHE SAID
PLAN B 679

HOLD MY HAND
SEAN PAUL VP/ATLANTIC

5 4 {F WE EVER MEET AGAIN
TIMBALAND FT. KATY PERRY MOSLEY/BLACKGROUNDINTERSCOPE

; ' WATI BY NIGHT
= SEXION D'ASSAUT WAT) B/JIVE

NON NON NON (ECOUTER BARBARA)
CAMELIA JORDANA SDNY MUSIC

. HEY, SOUL SISTER
~_TRAIN COLUMBIA

HELP MYSELF (NOUS NE FAISONS QUE PASSER)
GAETAN ROUSSEL BARCLAY

GETTIN' OVER YOU
DAVID GUETTA & CHRIS WILLIS FT FERGIE & LMFAD GUMVIRGIN

Hip-hop group Die Fantastischen
Vier earns its third No. 1 on the
Germany Albums chart with “Fur
Dich Immer Noch Fanta Sie.”

‘POLAND

ALBUMS

(ZWIZEK PRODUCENTOW

AUDIO VIDEO) MAY 21, 2010

ANL
1 1 ANIA MOVIE SONY

‘ ' czESLAW SPIEWA
[0 S5 POP 1YSTIC PRODUCTIONS

MACIEJ MALENCZUK & PAWEL KUKIZ
STARSI PANDWIE OM MUSIC

8 1 SADE
E | SOLDIER OF LOVE EPIC

SELENA GOMEZ & THE SCENE
KISS & TELL HOLLYWOOD

5 6

B ~c/oc

‘!: A i IRON MAN 2 COLUMBlA -
7

4 SKADOKAD
RAZ. DWA, TRZY 4EVER

”ﬂ | URSZULA
W W1 02s Juz WIEM MAGIC RECORDS
9 7

VAYA CON DIOS
COMME ON EST VENU... COLUMBIA

ROZNI WYKONAWCY
PROSTO MIXTAPE 600V PROSTO

| TELEPHONE
| LADY GAGA FT. BEYONCE STREAMLIE MONLVEC

E (NIELSEN SOUNDSCAN
| EZ SZ INTERNATIONAL)

1 12 NOTHIN' ON YOU
B.0B FT. BRUND MARS REBELROCK/GRAND HUSTLE/ATLANTIC

_i {  STEREO LOVE
EOWAREiMAVA & VIKA JIGULINA CAT

£l 4 RIDIN' SOLO

JUNE 5, 2010

JASON DERULO BELUGA HE!GHTS/WARNER BROS

T ALL NIGHT LONG
ALEXANDRA BURKE SYCO

3 OMG
USHER FT. WILLIAM LAFACE/ILG

~ 5 HEY, SOUL SISTER
§ TRAIN COLUMBIA

6
5 o GOODTIMES

ROLL DEEP JAYDONE/VIRGIN

‘E WAVIN' FLAG
= KNAAN A&M/OCTONE

SHE SAID
9 9 Planser

BREAK YOUR HEART
TAID CRUZ [SLAND

CANDY
AGGRO SANTOS FT. KIMBERLY WYATT MERCURY

TELEPHONE

LADY GAGA FT. BEYONCE STREAMUNEXONUVECHERRYT BRSO
MUSE

SUMMIT/CHOP SHOP/WARNER

- ALORS ON DANSE
| STROMAE WE ARE MUSIC

MEMORIES
DAVID GUETTA FT. KID CUDI GUM/VIRGIN

EUROPEAN
ALBUMS

g @ (esm.oauLMEuMu,Laomn) MAY 26,2010

IRON MAN 2 COLUMBIA

THE ROLLING STONES
EXILE ON MAIN STREET POLYOOR

LADY GAGA
THE FAME STREAMLINE/KONLIVE/CHERRYTREE/NTERSCOPE

= . FAITHLESS
W NEW THE DANCE NATE'S TUNES

5 NEW DIE FANTASTISCHEN VIER
FUER DICH IMMER NDCH FANTA SIE SONY

M 3' THE BLACK EYED PEAS
4 3 THE E.N.O INTERSCOPE

8 THE BASEBALLS
- STRIKE RHINO

7
‘i ' 5 LENA MEYER-LANDRUT
"7 MY CASSETTE PLAYER USFO

PLAN B
_THE DEFAMATION OF STRICKLAND BANKS 679

9 9
| “ "m LCD SOUNDSYSTEM

THIS IS HAPPENING DFA

KEANE
NIGHT TRAIN ISLAND

JUSTIN BIEBER
., MY WORLDS SCHODLBOY/RAYMOND BRAUN/SLAND

UNHEILIG
GROSSE FREHEIT INTERSTAR/FANSATION

MUSE
. THE RESISTANCE ABE/HELIUM 3

ALICIA KEYS
THE ELEMENT OF FREEDDM .

15 22

niclsen
Music Control

EUROPEAN
AIRPLAY

MAY 26. 2010

HEY, SOUL SISTER
TRAIN COLUMBIA

BREAK YOUR HEART
TAID CRUZ UNIVERSAL REPUBLIC

{F WE EVER MEET AGAIN
TIMBALAND FT. KATY PERRY MOSLEY/BLACKGROUNDINTERSCOPE

. FIREFLIES
OWL CITY UNIVERSAL REPUBLIC

NOTHIN' ON YOU
8,08 FT BRUNO MARS REBELROCK GRAND HUSTLE/ATLANTIC

ALL THE RIGHT MOVES
ONEREPUBLIC MOSLEY/INTERSCOPE

8
- "% RUDE BOY
<. RIHANNA SRP DEF JAM

5 10 "IN MY HEAD
JASON DERULO BELUGA HEIGHTS WARNER BROS.

FIGHT FOR THIS LOVE
\| CHERYL COLE FAS_CINATION; POLYOOR
CALIFORNIA GURLS
KATY PERRY FT. SNOOP DDG CAPITOL
MEMORIES
DAVID GUETTA FT. KID CUDI GUM/VIRGIN

DESOLE
13 23 SEXION DASSAULT JIVE

‘?ﬁ‘q

ﬁ‘& STEREO LOVE
L EDWARD MAYA & VIKA JIGULINA MAYAVIN RECORDS

14 THIS AIN'T A LOVE SONG
SCOUTING FOR GIRLS EPIC
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4 MY TOWN {PLAY BALL) (Songs Of Universa. Inc
BMIMoney Mack Music. BMVLive Write LLC, BMVEMI Black-
wood Music Inc , BMU/The Publishing Designee Of Aubrey
Graham, BMUYoung Money Publishing Inc , BMUWarner-
Tamelane Publishing Corp. BML/1da Boi Productions,
ASCAP/Sony/ATV Tunes LLC, ASCAP), AMPHL, RBH 57

AIN'T BACK YET (WMT) (Big Loud Shirt Industries.
ASCAP/Big Loud Bucks BN'!/Elg Laud Songs. ASCAP/Angel
River Songs ASCAP) CS

AIN'T LEAVIN WITHOUT YDU (WE Mustc Comp
ASCAP/Umne Mill Music ASCAPZEMI April Music, Inc.,
ASCAP/Abide By The Laues. ASCAP/EM! Combine Music.
SESAC/Jahgae Joints, SESAC/Precisely Done Music,
BMWniversal Tunes SESAC/James Carr Music, BMVSengs
Ol Universal FolyGram [nternational. BMUCurio Sounds Lid
BMU/Chelsea Music Publishing. BMI). AMP/HL, RBH 29

AINT MUCH LEFT OF LOVIN' YOU (Sony/ATV Tree Publish-

tng Company, BMUSony/ATV Cross Keys Music Publisting,
ASCAP) HL CS a1
AIN'T NO STOPPING HER NOW (45 South, BMUMag(c Mus-
Music. BMI/Curb Songs ASCAP/Jacobsong,
ASCAP/Forfune Favors The Bold Music ASCAP), AMPCS 49

AIRPLANES (Ham Squad Music, BMU/Songs Of Unversal, Inc ,
BMUShady Music Publishing, LLC, BMUJ Franks Publishing,
ASCAP/Artist Publishing Group Wes!, ASCAP/WB Music
Co&. 3ASCAP/K:mabcs And One Love. ASCAP). AMPHL,

1l
EL ALAMO (Not Listed) 1T 49
ALEJANDRO (Sony/ATV Songs LLC. BMVRedOne Productions
LLC, BM/Stetan: Germanotta p/i/a Lady Gaga, BMIHouse OF
BGaga Publishing. Inc.. BMI/GloJoe Music Inc , BMI), HL, H100

ALL ABOUT TONIGHT (W85 Music Corp., ASCAP/Melissa's
Money Music Publishmg. ASCAP/Get A Load Of This Music.
ASCAP/EMI Blackwood Music Inc., BM/Rhetineck Music.
BMVString Stretcher Music BMI), AMPHL, CS 23

ALL 100 IS WIN (DJ Khaled Publishing, BMiNotting Hill
Music. Inc., BMVLudacris Worldwide Publishing, Inc ,
ASCAP/EMI Apnl Music. InC., ASCAP/Fiest N' Gold Publishing,
BMVSony/ATV Songs LLC, BMVMy Own Chit Music, BMVEMI
Blackwood Music lnc Pub Music, BMI/Universal
Musu: 2 Songs. BMUrocnasty Music, BMIMoilingsMusic.

AP), AMP/HL. F10040 RBH 14

ALLIEVHITDINKABOUT’IMSDMSMJ&C
ASCAP/Chrysafis Music Publishing, Inc , ASCAP/Daddy's
Downstarrs Again, ASCAPA/an Glonous Music, BM/Sony/ATV
Songs LLC BMV.Jayms With Love Publishing, BMYBy Friday
Mu5|c Puhitshing, BMI) RBH 79

ALL | EVER WANTED | Breakmmugt% Creations ASCAP/EMI
April Music, Inc ASCAP/SM Y CAP/Sony/ATV Tunes
LLC, ASCAP/NMO Music, ASCAP), HL, H100 100

ALL OVER ME (W5 husic Corp , ASCAP/Melissa's Money
Music Pubkishing, ASCAP/Gel A Load DI This Music.
ASCAP/EMI Blackwood Music Inc.. BMI/Rhettneck Music.
BMI), AMPHL, CS 30

ALL THE RIGHT MOVES (Midnite Mracle Music
ASCAP/Sony/ATV Tunes LLC. ASCAP), HL. H100 36

AL MENOS (No! Listed) 1T 4

ALREAQY TAKEN (Nol Listed) RBH 66

ALWAYS (Persevere Publishing, BMUDrive-in Music Co Inc ,
BMUSean1Music Publishing, BMV88 Maney, BMICainon's
Land Music Publishing. ASCAP/EMI April Music, Inc ,
ASCAP), AMPRBH 56

AMARTE A LA ANTIGUA (Nof Listed) LT 48

AMERICAN HONEY (Oona Songs, LLC, BMyHannah Bea
Songs. BMV/Castle Bound Music, Inc , SESAC/Bummerman
Music, inc. SESAC/Raytene Music, ASCAP/BPJ Administra-
tign, ASCAPJ AMPCS 7 H100 43

ANDO BIEN PEDO (4ipz Musical, LLC. BMULGA Music Pub-
lishing, BMI) LT 5

UL JING (Lilly Mack Music. BMVEMI CMG Pub-
hsmnlt]) BMUGertrude's Music Publishing, BM) RBH 98

INQUE ESTES CON EL (Sony/ATV Discos Music Publishing
LLC. ASCAP/Fonst Music Publishing, ASCAP/Fer Acgua
Music, inc , ASCAP) LT 47

AYER LAVI (Nol Listed) LT 29

AY YO (Rondor, SOCAN/Almo Music Corp.. ASCAP/Mixed
Chicks Publishing, SOCAN/Merokee Music, ASCAP/God's
Cryin’ Publishung, ASCAP/Sony/ATV Harmony, ASCAP/Univer-
sal Music Corparation, ASCAP/Screen Gems-EMI MusiC Inc
%rém/gmversal-Songs Of PolyGram Internationat, BMI), HL,

H71

ASCAPAWB Music Corp ,
ASCAP/Universal Music Cor

poration, ASCAP/Jusiin Bieber Publish
ASCAP/Havana Brown Publishing. BMVr'ngmﬂs g:‘fiwersa!

Inc. BMULudacns Worlowide R;Mshmq Inc ASCAP/EMI
Apnil Music. Inc , ASCAP), AMP/HL.

BABYFATHER {A10¢ Music Limtedl, PRS/SonylATV Music
Pubiishing UK, PRS) HL. RBH 63

BACHATA EN FUKUOKA (EMI Music Nelherladns. BV) LT 6

BACKWOODS (Super Slick 98, BMYBunker Creek Publishing.
BMVEM Aprl Music Inc , ASCAP/Songs DI Countrywood,
ASCAP/EMI Blackwood Music Inc . BMUPawPaw Paulin Pub-
Iishing, BMI), HL, CS 10, H100 84

BAD HABITS (Sony/ATV Tunes LLC, ASCAP/Muszewell,

% P;BerLAmé Music, ASCAP/EMI April Music, fnc

AS

BAD ROMANCE (Sony/ATV Songs LLC, BMVRedOne Produc-
tions LLC. BMU/Stefan Germanotia p/kva La
BMVHouse Of Gaga Publisting, Inc , BMVGIoJoe Music inc .
BMI), HL, H100 34

BARBIE DOLL (Beaf Up Ford Publishing, BM/Bug Music, In¢ .
BMVNonody's Collecting On These Songs, BMI) CS 56

EAMER, BENZ, OR BENTLEY (Li0yd Banks M.ISIC

ASCAP/Umversal Music Corporation, ASCAP/Michael Fomo
Publ Designee. ASACP), AMPHL, HI(])SS RBH 21

BEAT IT UP (Bert Hel Sounds 2, ASCAP/Terry Allen P\mhshmg
ASCAP/Sony/ATV Tunes LLC, ASCAP/Marreil's Meiod)
ASCAP), HL, RBH 72

BEAT IT UP {Radric Davis Music Group. ASCAP/Drum Sguad
LLC, ASCAP/Young Drumma, ASCAP/WB Music Corp.
ASCAP/Apn!'s Boy Muzik BMiWamer-Tamerlane Publishing
Corp . BM), AMPRBH 82

BEAUTIFUL (VSG Tunes, ASCAP/DL Songs, ASCAP/LIl Encia
Mﬁlmi ;ﬁmllsnmg ASCAP/ablackants music publishing. BMI)
RBH

BEDROCK (¥oung Money Pubhishing inc... BMiWames-Tames-
fane Publishing Corp , BMULve Write LLC, BMVThe Publish-
ing Designee Of Aubrey Graham, BMV/Onika Mara) Publishing
Designee, BMDaniel Angrew Publishing, ASCAP/Millzy
Music Publishing ASCAP/Tygaman Music, BMVEMI Black-
wood Music Inc . BMUWB Music Corp , ASCAP/Herbilicious
Music, ASCAP/Black Fountain Music, ASCAP/EMI April
Music. Inc , ASCAP/TCF Music Publishing Inc - ASCAP/Artist
Publlsmn?anum West. ASCAP/Goldie's Piaynouse Publish-
ing, BMJanan Mills Publishing Designee BMiReal Talk
Enterlanment, BMUSongs Of Universal, Inc., BMUPretty Girls
wog%mve Songs, BMVBIQ Love Music. BMI), AMP/HL,
H

BESOS DE AMOR (Romanlic Style Publishing, ASCAP/Edilora
Minitos Musical, ASCAP) LT 36

THE BEST IN ME (Songs Df Universal, Inc . BMIMarvin L

Music. BMVArdent Media Publishing, BMI} RBH 61

BIEN O MAL (EM! Biackwood Music Inc , BMILotein Music.
BMUWarner Chappell, BMI). AMP LT 31

BILLIONAIRE (Epilepiic Caesar Music, ASCAP/EM! Agnl
Music. Inc. ASCAP/Mars Force Music, ASCAP/Northside
Independent Music Publishing, ASCAP/Bughouse.
ASCAP/Bug Music. ASCAP/Roc Cor Publishing,
ASCAPMusic Famamanem LLC. ASCAP/Toy Plane Music.
ASCAP/Ast For Art's Sake Music, ASCAP/AstHouse Entertasn-
ment LLC, ASCAP/4DayTheoryMusic, ASCAP), HL. H100 18

BITTERSWEET (Chuck Harmony's House Publishing,
ASCAP/Norma Harris Music Publishing, ASCAP/Strauss Co ,
LLC . ASCAP/EMI Agnl Music. Inc , ASCAP/Studio Beast
Music, BMUMWarmer-Tamertane Publishing Corp , BMI),
AMPHL RBH 27

BLAH BLAH BLAH (Dynarmite Cop Music, BMIWhere Da Kasz
At BMMatza Ball Music, BMVEMI Blackwood Music Inc ,
BMUCagje Music. BMINean Hitch. BMIMaster Falcon Music.
LLC, BMI), HL, H100 86

BLUE SKY (WB Music Corp.. ASCAP/Bn.. Songs
AS%AgéQ‘%smn Songs, ASCAP/BMG Gold Sangs ASCAP)

BODY YA (. B(asco Muslc ASCAP/EMI April Music. Inc..
ASCAP). HL, RBI

BORROW YOU (Bk.e Enmo Soul Music, ASCAP/EMI Apal
MusiC, in¢ , ASCAP/DBBCity3008, ASCAP), HL, RBH 31

THE BOY IS MINE (32n-8ran Music. BMVEM Blackwood
Music Inc.. BMVEMI Apni Music. Inc , ASCAP/Lashawn

5 B 11 =
W ‘ Vi
20108 41 L B

Daniels Productions, ASCAP/Hench: Music. ASCAP/Sony/ATV
Melody, BMiFred Jerkns il Publishing BM/Rodney Jerkins
Productions, BM), HL, H100 76

BREAKEVEN (Universal Music - Z Songs, BMVEMI Apnil
Music. inc , ASCAP/Sonic Graftii, ASCAP/Andrew Framplon
Music, BMYStage Three Music Inc., BMJ). AMP/HL, H100 16

BREAK YOUR HEART (Chrysalis Music Publishing, inc .
ASCAP/EMI Aprit Music, Inc , ASCAP/Ludacnis Worldwide
Publising. Inc  ASCAP), HL. H100 5, LT 45

BRING 1T BACK (Go N Hard Publisting, ASCAP/Preqmo Pub-
lishing, BMUVEMI April Music. Inc - ASCAP/Slide That Music
ASCAP/Regina’s Son Music. ASCAP/Taylor My Hart Publish-
ing, ASCAPAWB Music Corp , ASCAP), HL. RBH 45

BULLETPROOF (Big Life Music LTD, ASCAP/BMG Platinum
Songs, BMY) H100 19

BUSY {Lye In Pubiishing. ASCAP) RBH 65

CALIFORNIA GURLS {When ['m Rich You |l Be My Bilch.
ASCAP/WB Mustc Corp , ASCAP/Kas2 Money Publisting,
ASCAP/Masatane, ASCAP/Koball Music Publishing America,
Inc, ASCAP/Matza Ball Music, BMi/Where Da Kasz Al,
BMUBonmie McKee Music. BMVCYP Two Publishing, BMUMy
Own Chit Music. BMVEMI Blackwood Music Inc.. BMI)
AMP/HL, H100 2

CARITA DE ANGEL (No! Listed) 1T 14

CARRY OUT (Virginia Beach Music Publishing, ASCAP/WS
Music Corp., ASCAP/Jerome Harmon Productions. BMUWam-
erTamerlane Publishing Corp , BMY/Tennman Tunes.
ASCAPAUniversal Music - 2 Tunes LLC . ASCAP/Stix I'm
Stoned Publishing, ASCAP/Universal Music Corporation,
ASCAP/Milienium Kid Music Publishing. ASCAP/BMG Rights
Management (UK), PRS), AMPHL, H100 32

CHICKEN & BISCUITS (Average ZJS Music Publishing,
BMURheftneck Mustc, BMVEMI Blackwood Music inc ,
BMUMelissa's Money Music Publishing. ASCAP/Gel A Load
?:IS Tg(s’s Music, ASCAP/WB Music Corp , ASCAP). AMP/HL.

CHILLIN' (vibe Room Music, BMVSony/ ATV Timber.
SESAC/Five Hills Music. BMVDo Write Music LLC
ASCAP/Anchor Down Entertainment. SOCANImmokalee
Music. BMVDaphit Music, BMI), HL, CS 48

CLOSER (Glahat Talent Publishing, PRS/Songs Of Koball Music
Publishing Amenca, inc , BMI) RBH 36

Al DEL M.P. {Not Listed) LT 15

COOLER THAN ME (Novth Greenway Productions,
ASCAP/Sony/ATV Tunes LLC. ASCAP/Enc Holljes Music
ASCAP), HL. H100 54

CRAZY TOWN (Cuts Of Cedar, BMIBig Loud Bucks, BM/New
Extreme Songs. BMUSiak Like A Ship Songs. BMUBrett Jones
Music, ASCAP) CS 9, H100 77

CUANOO ME ENAMORD (Nol Listed) LT7

DESCONTROL (Los Cangris Publishing, ASCAP) LT 21

DESDE CUANDQ (Desde Cuando, ASCAP/Gazul. ASCAPAVE
Music Corp., ASCAP) LT 40

DILE AL AMOR (Premium Latin Publishing, ASCAP) LT 16

DIME QUE ME QUIERES (Nof Listed) (T 11

DIME UNA Y OTRA VEZ (No! Listed) LT 34

DROP THE WORLD (Young Maney Publishing Inc . BMIWarn-
erTamertane Publishing Corp  BMVAIma's Own Music.
BMYMy Diet Starts Tomorrow, Ing . BMUSongs Of Universal.
Inc.. BMYShroom Shady Music, BMVResm World Music,
AS Jesus, BMI), AMP/HL. H100 75

IE (Matza Ball Music. BMI/Where Da Kasz At
BMUEyes Above Water Music, ASCAP/B Heights Music.
ASCAP/Sony/ATV Tunes LLC, ASCAP/Universal Music Corpo-
ralicn ASCAP/Apartment # 4 Publishing, ASCAP/Bieber Time
Publishing, ASCAPMall B Publishing, ASCAPAViva Panama,
ASCAP/Two Works, ASCAP), HL, H100 22
EGOISTA (EMI Apnl Music. Inc , ASCAPWhorgamusica,
ASCAP/Pilbull's Legacy Publisting, BMUUniversal Music -
Caseers, BMI) LT 38
EL ENAMORADO (Not Listed) LT 10
ESA MUCHACHITA (“oloco Musica Publishing, BMI) LT 26
ESTUPIDA (Warner Bros faly, srl) 1T 41
EVERY DOG HAS ITS DAY (Tokeco Tunes, BMUMusic O
Three. BMUBobby's Song And Savage. BMUStage

ASCAP/Universal Music Corporation, ASCAP/Camon s umc
Music Publishing, ASCAP/EM! Apnil Music, Inc ,
ASCAP/Nappy Puddy Music. ASCAP/Universal Music - 7
Tunes LLC . ASCAP/Music Sales Corporation. ASCAP/Black-

eye Music ASCAP), AMP/HL. H100 69, RBH 4

FALLIN® (APG, ASCAP/WB Music Corp , ASCAP/Ashanti Fioyd
Publishing. BMIK. Michelle. BMVHiz Commttee LLC.
BMI/Gratitude Sky Music, ASCAP/Walden Music, Inc ,
ASCAP/Comhon Music, Inc., BMUBrass Hear! Music, BMI),

P RBH 69

FARMER'S DAUGHTER (Warner-Tamerlane Publishing Carp .
BMU/The Good The Bad The Ugly Publishing, BMUWB Music
Corp, ASCAP/Melissa's Money Music Pubhshing. ASCAP/Get

A Load Ot This Music, ASCAP/Rhetineck Music, BMVEMI
Biackwood Music nc., BMI). AMPMHL, CS 35
A FATHER'S LOVE (THE DNLY WAY HE KNEW HOW) (Back
InThe Saddle Songs. ASCAP/Mels Fan Music, ASCAP/Bour-
bon Orleans Music, ASCAP/Green Hills Music, ASCAP/Travel-
ers Ridge Sl\cnus.c ASCAP/Pier Two Music, ASCAP/Big Loud
ASCAP.

Songs, ) CS 33

FINDING MY WAY BACK (Tetragrammalon Music,
ASCAP/Universal Music Corporation, ASCAP/Nwrac Tyke
Music. ASCAP/Miquel Jonte! Pubishing Designee,
ASCAP/Curt Chambers Publshing Designee, ASCAP/Jasane
Orama Music, ASCAP), HL, RBH 22

FIND YOUR LOVE (Please Gimme My Publishung inc
BMVEMI Blackwood Music Inc., BMUAbove The Line Publish-
Ing, BMYCopyright Controi/Live Write LLC, BMY/Chrysalis
Songs, BMUNe LD Music, BMI), HL. H100 20, RBH 15

FISTFUL OF TEARS (Sony/ATV Tunes LLC, ASCAPMuszewell.
ASCAP/EMI April Music. inc , ASCAP/BenAmi Music.
ASCAP). HL. H10099; RBH 12

FREE (Wiemerhound Music, BMI) CS 25

GET OFF ON THE PAIN (Sony/ATV Tree Publishing Company,
BMU/This Town Music, BMI/Stage Three Songs, ASCAP/Brett
James Cornelius Music. ASCAP/Music Of Stage Three,
BMVSongs Of Comman, BMI), HL. CS 28

GETTIN' OVER YOU (Edttions Square Rivol) Pubtishing
ASCAPWhal A Publishing LTD, SACEM/Shapiro, Bemslein &
Co.. Inc, ASCAPARister Editioris, SACEM/Razor Boy Music
Publishing. STIM/Koball Music Publishing Ameca, Inc.
ASCAP/Dipur’, s r1/Uftra Empire Music, BMUWhisthing Angel
Music, BMVChery Lane Publishing Co., ASCAP/Cherry Tree.
SESAC/Headphone Junkie Publishing. ASCAP/EMI April
Music, Inc., ASCAP) CLMML, H100 83

GIDDY ON UP (EM! Apri| Music, Inc.. ASCAP/ | Had A Nickel
Publishing, Inc  ASCAP/As You Wish Music. BMU/Bug Music.
Inc.. BMVArtHouse. BMMusic Of Stage Three, him-
shack Songs, BMI), HL, CS 34

GIMMIE THAT GIRL (EMI Blackwood Music Inc . BMIAhetl-
neck Music, BMISHring Stretcher Music. BMYWS Music
Corp.. ASCAPMelissa’s Money Music Pubiishing, ASCAP/Get
A Load Of This Music, ASCAP), AMP/HL, CS 2. H100 45

GOOD LOVE (Universal Music - Z Tunes LLC , ASCAP/Pen in
The Ground Publishing, ASCAP/Products Of The Streets,
ASCAP/Sumphu, ASCAP/Please Enjoy The Music.
BMUSony/ATV Songs LLC, BMI), HL. RBH 59

GO SHORTY GO (Traws Forter Publishing Designes, ASCAP)
RBl

H 60

GROOVY LITTLE SUMMER SONG (Warner-Tamerlane Pub-
lishing Corp., BMUEldorotto Music Publishing, BMi/Cash Box
Music.BMVCarson Chamberlain Music, BMUBug Music, inc
BMI). AMPCS 38

GUAPA (ot Listed) LT 1

GUINEVERE (Gravitron Music. SESAC/Carmuval Music Group,
SESAC/NTAC Music, BMI) CS 45

GYPSY (The Caramel House Music, BMVENsign Music Corpo-
iation. BMVEMI Apnl Music. Inc . ASCAP/Kobalt Mustc Pub-
Iishing America, Inc.. ASCAP/Ediciones Musicales Hispovox.
SGAEWamer Chappell Music Spain S.A , SGAE/Songs 0f
Universal, inc. BMU/Bayjun Beat Music. BMI). AMP/HL. H100
97,178

56 | Goto www.billboard.biz for complete chart data

{HAHA) SLOW DOWN (Joey & Ryan Music. BMIYoung Jeezy
Music Inc , BMVEMI Blackwood Music Inc., BMVSony/ATV
Tunes LLC, ASCAP), HL, RBH 54

HANDS TIED (T And Me Music Publishing. ASCAPUniversal
Music - MGB Sangs. ASCAP/Crow's Tree Publishing,
BMVSany/ATV Songs LLC. BMYB-Rhaka Publishing,
ASCAP/Stage Three Songs. ASCAP). HL, RBH 31

HARD HAT AND A HAMMER (Tni-Anigels Music, ASCAP/EMI
Apni Music, Inc., ASCAP}, HL. CS 36

HAVEN'T MET YOU YET (/m The Last Man Standing,
SOCANhan Zzhn Music, BMIMs Doe Music, BMI/Warner-
Tamerlane Publishing Corp , BMUWB Music Corp , ASCAP)
AMPH100 26

HELLO GOOB MORNING (Rico Love Is Stll A Ragper,
SESAC/EMI Foray Music, SESAC/Danjahandz Muzk.
SESAC/Kobali Music Publishing Amenca. Inc . ASCAP/Yaslina
Music Pubishing Inc , ASCAP/David M Enrlich. Esq , FC.,
ASCAP/Crown Club Publishing, BM|/Warner- Iarnerlane Pub-
lishing Corp.. BMI), AMPHL, H100 85, RBH

HELLON THE HEART (Sony/ATV Tree Publlsmng Company,
BMY/Sony/ATV Cross Keys MusiC Pubiishing, ASCAP/Songs
Of Unversai, Inc., BMYSpillbitly Music Publishing, BMUSin-
nierfina, BMI), AMPHL, H100 79

HERE COMES SUMMER (Jeifrey Steele Music, BM/BP)
Administration BMUSony/ATV Tree Pubnshmg Cumpany,
BMICode Six Charles Music. BMI/Sony Cross Keys
Music Publishing, ASCAP), Hi

HEY DADDY (DADDY": SNDME) (R)co Love Is Stil A Rapper,
SESAC/EMI Foray Music, SESAC/Trac N Fieid Entertainment
LLC, ASCAP/Natting Dale Songs Inc , ASCAP/Universal Music
Corporation, ASCAP/UR-V Music, ASCAP/EMI April Music.
Inc , ASCAP). HL, H100 37, RBH 10

HEY, SOUL SISTER (Blue Lamp Music. ASCAP/EM! Aprl
Music. Inc , ASCAP/Steltar Songs Lid , BMVEM! Blackwood
Music Inc., BMI), HL. H100 10

HIGHWAY 20 RIDE (Wesmerhound Music, BMILI Dub

Music. BMVAngelika Music, BMI) H100 80
HOLD YOU (HOLO YUH) (STB Music. ASCAP) RBH 38
THE HOUSE THAT BUILT ME (Sony/ATV Tree Publishing
iny, BMUTomdouglasmusic, BMUBuilt On Rock Music,
ASCAP/EverGreen, ASCAPACG Alliance Music. ASCAP), HL,
CS 4, H100 30

HOW LOW {Ludacrs Worlawide Publishing, Inc., ASCAP/EMI
April Music, Inc., ASCAP/T-Minus Music. SOCAN/Songs o
Uglvevsal Inc . BMIReach Glabal Songs, BMI) AMP/HL, RBH
4

1AM (Universal Music Corporation, ASCAP/Mary J Blige
Music. ASCAP/EMI April Music. Inc., ASCAP/Naked Under My
Clothes. ASCAP/Sony/ATY Tunes LLC. ASCAP/Dat Oamn
Dean Music, BMI/Peermusic, BMVZMZ Songs LLC. BMIStel-
lar Songs Lid, BMI), HL, RBH 23

| DON'T CARE (UnwErsal Music - Z Tunes LLC . ASCAP/Pen In
The Ground Publishing, ASCAP/Products Ot The Streets.
ASCAP/WB Music Corp., ASCAP/Sumphu, ASCAP/Please
grzuny The Music. BMY/Sony/ATV Songs LLC. BMI). HL, RBH

| FEEL GOOD (Unwersal Music - Z Tunes LLC , ASCAP/Pen In
The Ground Publishing, ASCAP/EMI Agril MUSIC, Inc .

ASCAP), HL, RBH 94

IFI DIE'\YMI))UNG (Raanm Publishing, BMU/Rio Bravo Music.
Inc

(F WE EVER MEET AGAIN (Millennium Kid Music Publishing.
ASCAP/BMG Rights Management (UK), PRS/Virginia Beach
Music Publishing, ASCAP/WB Music Corp., ASCAP/DU Oih-
gence Music. ASCAP/Crosstown Uptown Mt
ASCAP/KDDaIl Music Publishing America, Inc ASCAP) AMP

1 GOTTA FEELING (wiil.1 am Music. Inc , BMI/Jeepney Music.
Inc , BMU/Tab Magnenc Publishing, BMVCherry River Mustc
Co., BMUHeadphone Junkie Publishing, ASCAP/EM! April
Music, Inc.. ASCAP/Square Rivoli Publishing. ASCAP/Sguare
Rivoli Music, ASCAP/Shapiro, Bernstein & Co.. Inc
ASCAP/Rister Editions, SACEM), CLMHL, H100 41

1 GOTTA GET TO YOU (Wudang Mountain, BMI/Bug Music.
Inc., BMIVibe Room Music, BMVimbalaya Music. BMUBPJ
Administration, BM/FSMGI, IMRO/Stay The Gian

Larsen Music, SESAC/State One Cwynqms

SESAC/Blaine
America, SESAC). AMPCS 5, H100 78

1 INVENTED SEX (DaMystro Music, BMUSony/ATV Songs LLC,
BMVChel Huxtable Music Publishing, BMVAnl's Boy Muzik,
BMWarnerTamerlane Publishing Corp.. BMILive Wiite LLC,
BMVEMI Blackwood Music Inc , BMYThe Rbhshing Designee
Of Aubey Graham, BMI), AMP/HL. RBH S0

| KEEP ON LOVING YOU {Sony/ATV Tree Publishing Company.
BMﬂum Me On Music, BMUSUll Working For The Man Music.
CS MEverGreen Copynghs BMVShowbuIy Music, BMI), HL,

14, H100

1 LIKE T (Ennaue lglesias Music, ASCAP/E | Productions LLC.
ASCAP/Songs Of RedOne, BMY/Sony/ATV Melody, BMUPiL-
gt‘/'l’l)s Legacy Pubh%%lng BMVUnwersal Music - Careers,

H1

| MADE IT (CASH MONEY HERQES) (Lion Aire Publishing,
BMi/Warner-Tamerlane Publishing Corp., BMVJ Kasher Pub-
lishing, ASCAP/BAMF Publishing. ASCAP/Young Mogul Pub-
fishing, BMUSongs Of Universal. Inc , BMUMoney Mack
Music, BMVJay Sean Music, BMl/Ovange Faclary Music.
ASCAP/Sony/ATV Tunes LLC. ASCAP}, AMP/HL, H106 33

I'M ALL ABOUT IT (Bug Music. Inc , BMiSongs Of Windswept
Pacific. BMIAUniversal Music - Careers, BMySagrabeaux
Songs, BMILarga Vista Music. ASCAP/Sangs Of The
Sanderosa, ASCAP). AMPHL, CS 55

M AWESDME (Smtylmv Songs LLC. BMUFeel The Awe-

I'M BACK (Cmn Club F\mllsnng BMIWarner-Tameriane mlr
tishing Corp.. BMVBeware Of The Darkside. ASCAP). AMI
Hi0061, RBH 13

'™ IN (Universal-PolyGram Intemational Publishing, ASCAP/SI.
Julien Music. ASCAP/On My Mind Music, ASCAP), AMP/HL,

CS 29

IMMA BE (w:ll 1 am Music, Inc , BMVJeepney Music, fnc.,
BMU/Tab Magnetic Publishing, BMVCherry River Music Co ,
BMUHeadphone Junkie Publishing, ASCAP/EMI Apni Music,
Inc , ASCAP/Universal Music Corporation, ASCAP/Broke.,
Spoke And Gone Pubiishing, ASCAP/Defend Sanas.
BMVSongs Of Kobalt Music Publishing America, inc , BMI),
CLM/HL, H100 27, RBH 16

IMMA LOVE YOU RIGHT (Sassieon Dupris Music.
SESAC/Jiminez Law, ASCAP/JB Productions, BMI) RBH 55

IMPOSSIBLE (Aristotracks, ASCAP/Kobalt Music Publishing

Amenca Inc., ASCAP/POP Songs Lid, ASCAPWaterlall
Music, ASCAP) H100 5

I'M SINGLE (Young Money Publishing Inc., BMIWamer-Tamer-
lane Pubﬂsnm Corp., BMI), AME H100 82, RBH 92

I NEVER TOLD YOU (Cocomarie Music. BMUSunshine Terrace

00
IN LOVE WIT YO BOOTY (; Blu Publishi
IN MY uzm (Beluga Heights Music, BM
BMWJason Derulo, BMVJonathan Rotem Music,
swsw/ATVSongsLLc BMUStudio Beast Music,
BMIWamerTamerlane Publishing Corp , BMI). AMP/HL H100

13
IN THE MORNING (Mazel Tov Music, ASCAP/Pao B 7 Publish-
mg Inc , ASCAP/BLQ Music. ASCAP/Cecite Barker Publishing,
CAP) RBH 62

I THINK | LOVE HER (Radric Davis Music Group, ASCAP/WE
Music Corp., ASCAP), AMPRBH 85

ITKILLS ME (God's Cryin' Publishing, ASCAP/Sony/ATY Tunes
LLC. ASCAP/Uteel) Puhlisnma. SESAC/Music Sales Corpoia-
lion, ASCAP), HL. RBH 41

IT'S IN THE MORNIN (! Like Em Thicke Music, ASCAP/Taja

Music Inc , BMUMy Own Chit Music, BMYEMI Blacikwood
Music Inc . BMIJay Malhis Publishing Designee, BMYNo
Question Entertainment, ASCAPA! Brasco Music, ASCAP/EMI
April Music. Inc , ASCAP), HL. RBH 43

. ASCAP) RBH 64
Music, Inc ,

JESSIE'S GIRL {Universal-Songs Of PolyGram Intemational,
BMI), AMPHL. H100 23

KEEP ON LOVIN' YDU (House Of Sea Gayle Music.
ASCAP/New Son Of A Miner Songs. ASCAP/Happy Cattle
Music, ASCAP/Calhoun Enterpnises, ASCAP) CS 6, H100 68

KICKIN AND SCREAMIN (HeadBob Entertainment Publishing
LLC, BMUNatting Hill Songs USA, SESAC/Put It Down Music,
SESAC/Umiversal Music - Z Songs. BMVChns Stokes Music
SESAC), HL, RBH 87

LADY IS A TRAMP (Chappell & Co., ASCAP/Witlamson
Music Company. ASCAP/Rodgers And Hammerstein, ASCAP).
AMPH100 81

u MARIA (Nol Listed) [T 42

LA PEINADA (Not Lisied) LT 9

LAST SONG (Anna Jean's Baby Boy Music. ASCAP/l'hngu
McKee Jr Pubhishing Designee ASCAP/Heavy WmiAng b-
&%h}i‘ngéASCAP/Palnm Hayes Publishing Designee. ASCAP)

LIL FREAK (My Diet Starts Tomarrow. Inc., BMU/Sangs Of Uni-
versal, inc , BMVENS Lee Music. BMVEMI Blackwood Music
Inc . BMVDal Damn Dean Music. BMiReermusic Il Lid .
BMVUR-IV Music. ASCAP/EMI Apnil Music. [nc ,
ASCAP/Maraj Music, SESAC/UItrec Music Publishing,
SESAC/Black Bull Music, ASCAP/Jobete Music, Inc , ASCAP),
HL, H100 49, RBH 8

A LITTLE MORE COUNTRY THAN THAT (Universal Music -
MGB Songs. ASCAP/Don Poythess Songs. ASCAP/FSMGI.
IMRO/A Sling And A Prayer Music, ASCAP/State One Music
America, BMIWamerTamerlane Publishing Corp.. BMI/Pre-
Cious Flaur Music, BMi), AMP/HL. H100 90

LITTLE WHITE CHURCH (WarnerTamerlane Publishing Corp .
BMUTower One Music, BM/Mad Mother Music. BMI/Manatt
Phelps & Phillips, BMi), AMPCS 22

LIVE LIKE WE'RE BYING (EM! Apnil Music. Inc , ASCAP/Sonic
Graffiti, ASCAP/Andrew Framplon Music, BMUStage Thiee
Music inc., BMUUniversal Music Corporation. ASCAP/EMI
Blackwood Music Inc.. BMVEMI Music Publishing Lid.. PRS),
AMP/HL. H100 50

LOCO {Not Listed) LT 27

LOSE MY MIND (EMI Blackwood Music inc.. BMUYoung Jeezy
Music Inc . BMIYoung Drumma. ASCAP/WB Music Carp.,
ASCAP/FI!SI N’ Gold Publishing, BMI), AMP/HL, H100 44,

I.OVE I(ING {2082 Music Publishing, ASCAP/WB Music Corp ,
ASCAP/DaMystro Music, BMVSony/ATV Songs LLC, BMI),
AMPHL, RBH 42

I.DVE LIKE CRAZY (Mike Curb Music, BMVSweel Radical
ic. BMi/Wamer-Tamerlane Publishing Corp , BMI/T- Bm! H
Ml.sic BMI), AMPCS 21, H100 92
LOVER, LOVER {Sic Pig Songs Ltd.. BMi/Songs Of Umversal.
Inc.. BMI), HL, CS 17, H100'67

MAKE ME (EMI Blackwoed Music Inc., BMVRodney Jerkins
Productions, BMVDarkehild Music Publishing,
ASCAP/Tuneclique Music, ASCAP/EMI Apni Music. Inc
ASCAP). HL, RBH 93

MAKE UP BAG (Not Listed) RBH 73

MAKIN' ME FALL IN LOVE AGAIN (Sony/ATV Tree Publishing
Comgany. BMVAIl Mighty Dog Music, BMVYou Me And The
Piano Music, BMVEngiish Ivy Music, BMYFSMGI, IMRO/State
One Music America, BMU/Oana Songs. LLC. BMUHannah Bea

, BMI), AMPHL, CS 47
(Premium Latin Publishing. ASCAP) LT 39

THE MAN | WANT TO BE (Slage Thiee Songs, ASCAP/Brell
James Comehus Music. ASCAPWarner-Tamerlane Publishing
Corp . BMUMade For This Music, BMI), AMPCS 1, H100 52

MAS ADELANTE (Not Listed) LT 24

MASERATI (Sieegy Tyme Productionz, ASCAP) RBH 97

MAYBE (Rock BB, BMVGutia Hiz, ASCAP) RBH 78

ME GUSTA TODO DE T1 {LGA Music Publishing, BMVAma
Musical, LLC, BMI) LT 18

M! CURIOSIDAD (Nof Listed) LT 23

MIENTES (Mamila Pubtishing, ASCAP/Sony Discos.
ASCAP/Westwood Publishing S.A DeCV) T 19

MS. CHOCOLATE (Ll Jizzel Music Publishing, BMI/Songs Of
Universal, Inc , BMIYoung Drumma, ASCAPWB Music Corp ,
ASCAP/Ben Hill Tiger Music, ASCAP/8th Grade Music Pub-
ishing, BMVEMI Aprit Music, Inc., ASCAP/Studio Beast
Music, BMWamer-Tamertane Publishing Corp , BMUR Kelly
F\Jbll/sHhElg énanMVUnweﬁal Music - Z Songs. BMI),

MY CHICK BAD (Ludacris Warldwide Publisting. Inc..
ASCAP/EMI April Music. Inc , ASCAP/Money Mack Music.
BMIHarajuku Barbie Mus . BMU/The Legendary Traxster
Music, ASCAP/LII Playy Puhhsnmg ASCAP/Songs Of Univer-
sal, Inc., BMI), HL, H100 14, RBH 3

MY FIRST KISS (Kasz Money Publishing, ASCAP/Malza Ball
Music, BMY/Where Da Kasz At, BMVEMI Blackwood Music
Inc BzAlVMasmm Faicon Music, LLC, BMVDick Jams. LLC,

NATURALLY (Antonina Songs, ASCAP/Downtown Music Puf
Ilshmg LLC, ASCAP/Akashic Field Music, BM|/Mafia Della
Roccia, BMVDemm Mustc, BMVDawntown DMP Songs
BMI) AMPH100 42
NEED YOU NOW (Warner-Tamerlane thsnmg Corp.
BMVDWHawmod Music. BM/RADIOBULLE mbllsnmg
BMVHillary Dawn Songs, SESAC/EMI Foray Music,
SESAC/Yeas Of The Dog Music, ASCAP/Darth Buddha Music.
ASCAP/Travelin' M%BMQ AMPH100 12
NEIGHBORS KNOW E (April s Boy Muzik.
BMUWamer-Tamerlane Publishing Corp . BMINo Quincydence
Music Publishing, BMyDowntown DMP Songs. BMI/Paiame
Music, ASCAP), AMP H100 59; RBH 7
NINA BONITA (Universal Music - Caleers BM)LT 2
NG PUEDQ VOLVER (Not Listed) LT 13
NOT AFRAID {Songs Of Universal, Inc., BM/Shroom Shady
Music, BMVResto World Music, ASCAP/1da Bot Productions.
ASCAP/Sony/ATV Tunes LLC, ASCAP}, AMPHL. H100 6
NOTHING (Siack lce. ASCAPISOl!y/AW Tunes LLC.
P/Shanigh Music, ASCAP/EMI Apn| Music,
Inc , ASCAP/WB Music Corp., ASCAP/Pamela Lorrene’s Pub-
Distung, LLC., SESAC) HL, RBH 58
NOTHIN' ON YOU (Ham Squad Music, BMISongs Of Unwver-
sal, Inc., BMUToy Plane Music, ASCAP/Ar For Art's Sake
Music, ASCAP/Bughouse, ASCAP/Bug Music, Inc., BMI/Art-
House Entertainment LLC, ASCAP/EMI Apnl Music, Inc.
ASCAP/Roc Car Publishing, ASCAP/Music Famamanem LLC,
ASCAP/Mars Force Music, ASCAP/Northsde independent
Music Publishing, ASCAP), HL, H100 4, RBH 5
NOT MYSELF TONIGHT (My Deet Starts Tomoirow Inc.,
BMYSongs Of Universal, inc , BMU/Dat Damn Dean Music,
BMUPeermusic, BMVJason's Lyrics. SESAC/Reach Globai
Tunes, SESAC/Casdraygee Music Publishing, SESAC/AUnversal
Tunes, SESAC), AMP/HL, H100 57

MG (c
CLM, H1
ONE (uruversaé0 Pueloy(ixam Intemational Publishing, ASCAP),
L

H1
WER (Lwe Wite LLC, BMVEMI Blackwood Music inc ,
/163 Bor Productions, ASCAP/Sony/ATV Tunes LLC.
ASCAP)‘ HL H100 15, RBH 2

Rlvet Mu;»c Co. BMV\mll iam Music, Inc., BMl)

PISTIANDO BICHIS (Nol Listed) LT 37

POR QUE ME HACES LLORAR? (Noi Listed) LT 25

POUND SIGN (#72*1} (0id Oesperados, LLC, ASCAPN2D
Publishing Company, Inc., ASCAP/Carol Vincent And Associ-
ales. LLC . ASCAP/Songs Of Elevation, BMVBug Green Traclor,
BMVSony/ATV Songs LLC, BMI), HL, CS 4

\Y FOR YOU (Jaronwood Music, BMVBuduyson Publishing,

BMI) CS 20, H100 48

PRI BOY SWAG (Nof Listed) RBH 81

PRETTY WINGS (BenAmi Music, ASCAP/EMI Apil Music.
Inc , ASCAP/Sony/ATV Tunes LLC, ASCAP/Muszewell,
ASCAP), HL, RBH 48

PYRAMID (Crosstade Songs. STIM/DrewTFul Sounds.
ASCAP/himmy Richaid, ASCAP/Lyrica's Lynics, ASCAP/Redty
Songs GmbH, STIM/Seven Peaks Music.
AS%F;/\BNamer/CMppell Music Scardinavia AB, STIM), AMP
H1

QUE SERA DE Th (Universal Music - MG3 Songs, ASCAP) [T
4
QUERE PK QUE TE QUIERAN (£ 1 Wose e ASCAP)

RAIN IS A GOOD THING (Planet eanut Musc. B4/ Mz
Corporation Group. BMU/Bug Music. Inc , BMVEMI Blackwood
Mu&«)cslréc . 11ing Stretcher Mustc. BMI), HL. CS 13,

Hi

RIDE (Ro; /vally Righlings, ASCAPAUnversal Music Corporation,
ASCAP/2082 Music Publishing, ASCAPWB Music Corp ,
ASCAP/RZE Music Publishing, ASCAP/Ludacris Worldwide
Pubiishing, inc , ASCAP/EMI April Music. Inc.. ASCAP),
AMP/HL, H100 91, RBH 35

ROCK THAT BODY (will | am Music. Inc , BMUJeepney Music.
Inc , BMI/Tab Magneic Publishing, BMI/Cherry River Music
Co.. BMHeadphone Junkie Publishing, ASCAP/EMI Agril
Musi¢. Inc . ASCAP/Square Rivolt Publishing. ASCAP/Shapiro.
Bemstein & Co.. inc.. ASCAP/Toalroom Publishi
MCPS/Copynight Control/Rabasse Music Ltd , PRSMWB Music
Corp , ASCAP/Listen Deep Music. BMURazor And ne Mus:c
Publishing. BMUOur 315 Music, BMYReverb Mi
BMVSO Of Universal, inc., BMI). AMP/CLWHL HiDO 24

ROCK YA BODY (Raydnn Soul Publishing, ASCAP/Pay K Pul
lishing, ASCAP} RBH 75

ROGER THAT (Young Morey Publisting Inc , BMIAVarer-
Tameriane Publishing Corp., BMIJaviere Boswell, BMU/Darian
Frankhin, BMi/Maraj Music, SESAC/Tygaman Music. BM/EMI
Blackwood Music Inc , BMVSongs Of Universal, Inc.,
BMIMoney Mack Musu; BMUHarajuku Barbre Music. BMI).
AMP/HL_H100 66. RBH 20

ROLLIN' THROUGH THE SUNSHINE (Not Listed) C5 52

ROLL wrm IT (Sony/ATV Cross Keys Music Publishing.
ASCAP/Homebduckle Music, ASCAP/Universal Music -
Careers, BMI/WB Music Carp , ASCAP), AMP/HL, CS 33

ROSE'S TURN (williamson Music Company. ASCAP/Stratford
Musl(: CO(D ASCAP/Chappell & Co., ASCAP), AMPH100 93

RUDE 1EM> Apnl Musuc tnC., ASCAP/Dat Damn Dean

Music, BMIPeermusic, BMU2412 Songs LLC, BMUYoga
Flames Music. BMUJanice Combs Publishing, Inc., BMVEMI
Biackwood Music inc.. BMVCvasalls Music Ltd.. PRS/Annarhi
Musrc LLC, BMI}, HL. H100 9, LT 46. RBH 6

SAY AAH (Ronald M. Ferebee, Jr. Publishing Designee.
BMUApril's Boy Muzik, BMVWamer-Tameriane Publishing
Corp , BMI/Chel Hudable Music Publishing, BMUTenyor
Music, BMUUItra Tunes. ASCAP/N8 Music Publishing,
ASCAPNersatile Music, ASCAP/Don Corell Publishing
Designee. ASCAP/EMI Blackwood Music Inc , BMVEMI April
Musnc Inc., ASCAP/No Question Entertainmen, ASCAP/J
Brasco Music, ASCAP), AMP/HL, H100 31; RBH 30

SAY SOMETHING (Virginia Beach Music mbhsnmg.
ASCAP/WB Music Corp . ASCAP/Jerome Harmon Produc-
tions. BMI/Wamer-Tamerlane Publishing Corp., BMULive Wnte
LLC. BMUThe Publishing Designee O Aubrey Graham.,
BMVEMI Blackwoad Music Inc.. BMUStix 'm Stoned Publish-
ng, ASCAP/Unversal Music Corporation, ASCAP/Jerry Lee
Publishing, ASCAP), AMP/HL. H100 74, RBH 24

SET ME FREE (No! Listed) RBH 99

SEX ROOM (Ludacris Worldwide Publishing, Inc., ASCAP/EMI
Apnil Music, Inc , ASCAP/April's Boy Muzik. BMI/Warmer-
Tamerlane Publishing Corp.. BMINe Quincydence Music Pub-
lishing, BMYDowntown Music Publishing LLC, ASCAP/Chef
Huxtable Music Publishing, BMVEMI Biackwood Music Inc.,
BMUThe LA Reid Music Publisting Company LLC
BMVKajun's Kitcher, BMI), HL, RBH 25

SEX THI {I Like Em Thicke Music. ASCAP/Dat Damn
Dean Music, BMU2412 Songs LLC, BMi/Peermusic,

Diet Starts Tomorrow, Inc , BMVSongs Of Universal, InC.,
BMVGod Can'l Lis, BMVChappell 8 Co . ASCAP), AMP/HL,

SME GOT T MADE (First N Gold Publishing. BMU/Songs Of
Kobalt Music Publishing America. Inc.. BM/Be Magjor Music,
BMUNo Quincydence Music Publishing. BMYCompound
Entertainment, BMVEMI Blackwood Music Inc , BMUBK All
Day Music Publishing LLC, BMUNommasamms Music Publish-
g Inc.. ASCAP/Hoimes Lme 0! Musm Inc, ASCAPWB
Music Corp.. ASCAP), HL, B

SHE WON'T BE LONELY LONG (M|ke Curb Music, BMUSweet
Radical Music, BMAmmokaiee Music. BMVDaphil Music.
BMIMasville Music, ASCAP). AMP CS 12, H100 70

SHOW DUT (Roscoe Dash Publishing, ASCAP/KE Publishing,
ASCAP) RBH 51

SHUT IT DOWN (Live Write LLC, BMVEMI Blackwood Music
Inc, BMIMavor & Mases LLC, SOCAN/Etaborate Music Work-
shap. ASCAP/2082 hIA;‘;ExcRFémls%hmg ASCAP/WB Music

Compound Enlamnunem. BMVByelall Productions inc,
ASCAP/Sony/ATV Harmony, ASCAP/Get Familiar Music, BMI),
AMPHL, LT 50
SHU'ITENBUGG {Polar Bears Toenails Music, BMVChtysahs

ongs, BMUScoti Storch Music, ASCAP/TVT Mus
ASCAP/BWdyro Music, ASCAP/EMI April Music, lnc
ASCAP/Jungle Funk Music, ASCAP/WB Music Corp ,
ASCAP/Sony/ATV Tunes LLC, ASCAP/EMI Virgin Music Inc
ASCAP/EMI Virgin Music Ltd, , PRS/Science Lab Music Pro-
gg:uons Lid , ASCAP/Blackflower Music, BMI), AMP/HL, RBH

S‘N EVAISDENCILaS (Mayra Musical, BMI/Pacific Latin Copyright
nc. AP) LT
SKIES WIDE OPEN (Culberison Music. ASCAP/Universal
Music Corporation, ASCAP/Notting Dale Songs Inc..
ASCAP/Uncle Buddie's Music. Inc.. ASCAP/Grindtime,
BMiSongs Of Unwversal, Inc , BMI), HL, RBH 95
SMILE (Wamer-Tameriane Publlshmg Corp., BMVGaje Music.
ssic Of Combustion. BMVBug Music, inc.. BMUSongs
Dmedswepl Pacific, BM/Bless The Bikini usu: BMUITX
Music, BMMeadowgreen Music Company, AS(:APNMlay
Publishing. ASCAP/EM) Chisstian Music Group, ASCAP),
AMPHL. CS 26
SOLO (Alpine Music Publishing, BMVA't In The Fodder Music.
BMUBug Music, Inc., BMI/Black fce Publishing. BMVEMI Agril
Music. Inc.. ASCAP/Fiyle Tyme Tunes inc., ASCAP/ving
Music, Inc., BMUJasen Derulo, BMVJonathan Rotem Music,
BMUSony/ATV Son‘% LLC, BMI), HL, H100 53
SOMEBODY TO oducts Of The Steets, ASCAPWB
Music Com, ASCAP/Sumpnu, ASCAP/Please Enjoy The
Music, BM{/Sony/ATV Songs LLC. BMI/B-Rhaka Publishing,
ASCAP/Stage Three Songs, ASCAP/Bieber Time Publishing,
ASCAP/Umversal Music Corporation. ASCAP). AMP/HL. H100

SORRV A** APOLOGY (Not Listed) RBH 90
SOY COMO NO SOY (Not Listed) LT 30
SPEEDIN' (The Heat Factory Music Publishing, ASCAP/Hot
Coal Pubhishing, SESAC/E Frayer Publishing, SESAC/Breeze
1234 Music Publisting, ASCAP/Mr Grandberry O's Music,
SESAC/EMI Foray Music, SESAC/Universal Music - Z Songs.
BMi{‘lénlv%sal Tunes, SESAG/Chris Siokes Music, SESAC),
HL, RBH
SPONSOR (Basajamba Music. ASCAP/Air Control Music. Inc..
ASCAP/EMI April Music, inc , ASCAP/Hadiya Nelscn ijhsh'
ing Designee. ASCAP/Ezefel Lewis Mustc, BMUSangs Of Uni
versal, inc., BM.Jahgae Jomts, SESAC/Universal-| H)Iy(iram
mnm Tunes, SESAC/Radric Davis Music Group.

BMUTakin' Care Of Business, BMI). HL, RBH

STAND HV ME (Sony/ATV Songs LLC, BMmseuy Lane Pub-
lishing Co., ASCAP/Susan Aberbach & Belinda Aberbach S A
Rev Trust, AS/Sony/ATV Tunes LLC, ASCAP/Leiber Stolller Cat-

. ASCAP), CLM/ML, LT 12

A 18 BORN (EMI Apnii Music, Inc.. ASCAP/Carter Boys
Music, ASCAP/Please Gimme My Publishing inc . BMUEMI
Biackwood Music Inc , BMVChrysalis Songs, BMUNo LD
Music, BM/Songs Of Universal, Inc., BMI), HL, RBH 96

STEADY MOBBIN' (WarnerTamerlane Pubiishing Corp..
BMiYoung Money Publishing Inc , BMVDaniel Andrew Pub-
lishing, ASCAP/Sireet Certified Publishing, BMYWB Music
Corp.. ASCAP/Astisl's Publishing Group West, ASCAP/Radric
Qavis Music Group, ASCAP), AMP H100 88, RBH 37

STILL (Mike Curb Music, BMUSweet Hystena Music, BMVCurb
Songs. ASCAPAJacobsong. ASCAP/Fortune Favors The Bold
Music, ASCAP), AMR CS 18

STDP THE PARTY (Not Listed) RBH 100

SUMMER THING (Hillbilly Poetry, BMURi0 Nuevo Entertain-
meént LLC, BMI/Made For This Music. BMYWamer-Tarmerlane
Publishing Corp.. BMI/Melissa’s Money Music Publishing,
ASCAP/Get A Load Of This Music. ASCAP/WB Music Corp
ASCAP/Black To Biack Songs, BMI}, AMPCS 5t

SUNSHINE (EVERYBODY NEEDS A LITTLE) (Weebie Watlin
Music, BMVNice Shot Music Publishing, BM¥Songs Of Kobalt
M"%f; éﬂ?hshmg America, inc BMUKing Conga Music, BM!),

AMP
SUPER HIGH {First N' Gold Publishing. 8MYSany/ATV Songs
LLC BMUBK Johinny Publistiing, ASCAPAniversal Music - 2
BMUPen In The Ground Publishing, ASCAPMPCA,
el /}uer Three Musm ASCAP/Skytower Music, ASCAP}.
A

TEACH ME HOW TO DOUGIE (Corey Fowler Fuishing

DE)

Designee/Chanti Glee Pubhishing Designee/Cahvon Childs
Publishing Designee/Ebony West Publishing Designee) RBH

49

TELEPHONE (Stefani Germanotta p/Wa Lady Gaga,
BMYSony/ATY Songs LLC, BMHouse O Gaga Rubiishing,
Inc., BMVGioJoe Music Inc., 8MURodney Jerkins Productions,
BMVEMI Blackwood Music Inc , BMVEMI April Music Inc,
ASCAP/RJ Productions LLC, ASCAP/B—Dav Publishing.
ASCAP), HL, H10017.17 33

TELL ME (Unwversal Music - Careers, BMUShitake Maki Pub-
Iishing, EMVB;g Loud Songs, ASCAP/Bg Loud Bucks,
BMUBig Songs Of Exireme, ASCAP/The Flyng
ASCAP/Vibe Room Music. BMVBIP Administration, BMVJim-
balaya Music. BMi) CS 43

TELL ME YOU LOVE ME (God's Cryin Publishing,
ASCAP/Sony/ATV Tunes LLC, ASCAP/September 7th Music
Publishing, BMUSal Sei Music, SESAC/Shebsangn, Inc..
SESAC/Sony/ATY Aculf Rose Music, BMI), HL. RBH 74

TE PIDO PERDON (Sony/ATV Discos Music Publishing LLC,
ASCAP/Ta €I Patron Publisting, ASCAP) LT 3

TE RECORDARE (Nof Listed) LT 20

TE SIENTO (Unnversai-Musica Unica Publishing, BMULa Meste
Maestra Music Publishing, BMI) LT 28

TEST DRIVE (U Got Leaked. SESAC/Universal Tunes,
SESAC/Gumps2Greal, SESAC/Emergency Ot The State,
BMU/Debrandon Ink. BMS), HL. RBH 76

THERE GOES MY BABY (Rico Love Is Sull A Rapper.
SESAC/EMI Foray Music, SESACAimipub Music, BMVEMI
Blackwood Music Inc , BMVJesse Jaye Music. ASCAP/Reach
Global, Inc.. ASCAP/Hypnatic Beats, BMI), HL, H100 64, RBH

9

THIS AFTERNOON (WamesTamerlane Publishing Comp
BMVAm Your Dille Publishing. Inc , SOCAN/Zero-G Music
Inc, SOCAN/Black Diesel Music Inc , SOCAN/Out-OI-Pocket -
Productions Lid . ASCAP/Universal Music - Z Tunes LLC ,
ASCAP), AMPHL. H100 46

THIS AIN'T NO LOVE SONG (Sony/ATV Harmany.
ASCAP/Universai Music Corporation. ASCAP/Chagay Buss
Entertainment, ASCAP/Universal Music - Careers, BMI),
AMP/HL, CS 54

THIS AIN'T NOTHIN' (EMI April Music. Inc . ASCAP/Sea Gayle
Music, ASCAP/Circle € So ASCAP/FuII Circle Music Pub-
lishing, LLC, ASCAP), HL,
TIK TOK (Dynamite Cop Music, BMVWhere Da Kasz Al,
BMVSongs Of Koball Music Publishing Ameica, inc..
BMVKasz Money Publishing, ASCAP/Koball Musc Publising
America, Inc , ASCAP/Matza Ball Music, BMI) H100 25

“TIL A WOMAN COMES ALONG (Chirysaiis Songs. BMIKibus
Music, BM/Shatter Balls Music, 8Mi/Cuts Of Diamond Eye
Mustc, BMVimmokalee Music, BMYDaphil Music, BMI), HL,

€S53
TODAY WAS A FAIRYTALE (Sony/ATV Tree mbhsmng Com-
pany. BMVTaylor Switt Music, BMI) HL. H100
TOTAL EI:UPSE OF THE HI (ﬁmm Ma‘ls Music Com-
pany, BMULost Boys Music, BMI) H100 72
TURNING HOME (Sony/ATV Milene Music. ASCAP/isiandsoul
Music LLC, ASCAP/Gravitron Music, SESAC/Camival Music
Group, SESAC) CS 31

UNDO IT (Carmie-Okie Music, BM/Sunshine Temace Music
BMUBug Music. Inc., BMUHalf Of My Pubiishing, BMUArt in
The Fodder Music. BMVArtHouse, BMUUnwersal Music -
Careers, BMVngh Powered Machine Music, BMI), AMP/HL.
CS 19 H10073

UNSTOPPABLE (Sony/ATV Tree Publishing Compasy,
BMVEileenssongmusic. BMIRaylene Music, ASCAP/FSMGI,
IMRO/English Ivy Musie, BMUMe, You And The Piane Songs,
BMU/State One Music America, BMI), AMPHL. CS 8, H100 71

UN-THINKABLE ("M READY) (L2/low Produchons,
ASCAP/EM| April Music. Inc , ASCAP/Live Write LLC, BMUThe
Publishing Designee Of Aubrey Graham, BMUEM) Blackwood
Musw Inc BMI/Book Of Danief Music. ASCAP/Mavor &

LLC, SOCAN). HL H100 35, RBH 1

up ON THE RIDGE (Singe In The Pucdir, BIM/Big White

Tracks, ASCAP) CS 37

WATER (House Of Sea Gayle Music, ASCAP/Didn't Have To Be
Music, ASEAP/EM Apni Music, Inc, ASCAP) AMPHL, CS
11, H100

WAY OUT HERE (Sony/ATV Tree Pubishing Company.
BMUSongs Of Better Angels Music, BMUBank Sheet Music,

BMVSony/AW Acuti Rose Music, BMUSix Ring Circus Songs.

BMUDId DeAngrados. LLC. ASCAP/Carol Vincent And Associ-

ates, LLC , ASCAP/N2D Publishing Company, Inc . ASCAP),

HL, €S 32

WE GOT HOOD LOVE (Mary J Blige Music, ASCAP/Universal
MCA Mustc Publishing, ASCAP/Universal Studios Inc ,
ASCAP/WB Music Corp ASCAP/Songs In The Key 01 B Flat,
Inc, SESAC/Noontime South, SESAC/Naked Uncer My
Ctothes, ASCAP/Sony/ATV Songs LLC, BMVWB.M Music
Corp.. SESAC/The Dean's List, SESAC/December First Pub-
ushmg Groun SESAC). HL, RBH 44

WHATAYA WANT FROM ME (EMI Blackwood Music Inc..
BMI/Pink Inside Publishing, BMI/Maralone AB, STIM/Kobalt
Music Publishing Amenca, Inc., ASCAP/Songs Of Kobalt
Music Publisteng Amenca, Inc , BMI), HL, H100 28

WHAT'S NOT TO LOVE (Mike City Music, BMUNotting Hill
Music, inc , BMUSongs Of Universal, Inc . BMI), AMPHL,

86

RBH

WHILE YOU'RE STILL YOUNG (Tiactor Factor Music, BMUBig
Loud Bucks. BMYSany/ATV Tree Publishing Company,
BMVCasa Jaco Music, BMU/Wamer-Tamerlane Publishing

BMUBoatwnght Bady, BMI), AMP/HL, CS 50

WHI) DAT (Drearmuiain, BMIISN’}%S Of Universal. Inc..
BMUEIte That's Me Pubhishing, ASCAP/Chirysalis Music Pub-
lishing, Inc , ASCAP/Gnat Booty Music, ASCAP). HL. RBH 83

WHY WOULD YOU STAY? (Kemnunity Song Chest, BMUncle
Buddie’s Music, Inc , ASCAP) RBH 34

WILDFLOWER (Sony/ATV Tree PUblishing Cormpany. BMI/Mid-
die Child 2 Music, BMUBig Loud Bucks, BMVEMI Apri Music.
Inc, ASCAP}, HL, CS 59

WINDOW SEAT (Divine Pimp Publishing. ASCAP/Universal
Music - MGB Songs, ASCAP/JalaPo Music Publishing,
ASCAP), HL, RBH 17

WINNER (Tennman Tunes, ASCAP/Universal Music - Z Tunes
LLC.. ASCAP/Cleopatra's Sons Music, ASCAP/EMI Aprl
Music. Inc , ASCAP/Faunlleroy Music. ASCAP/Underdog West
Songs ASCAP/AIma Music Corp , ASCAP/Crown Club Pub-
lishing, BM/Warner-Tamerlane Publishing Corp.. BMI),
AMPHL, H100 29. RBH 83

WORK HARD, PLAY HARDER (Sony/ATV Cross Keys Music
Publishing, ASCAP/Hoosiermama Music ASCAPAMiddie
Chuld 2 Music. BMUBig Loud Bucks, BMIAamer-Tamerlane
Pubiishing Corp , BMVJ Money Music. ASCAP/Do Write
Music. LLC, ASCAP), AMP/HL, CS 24

THE WORLD IS OURS TONIGHT (Melusic. Inc . ASCAP/Pri-
mary Wave Emblem, ASCAP/Hey Kiddo Music. ASCAP/Kobalt
Music Publishing America, Inc . ASCAP/Right Bank Music,
inc., ASCAP/LIly Makes Music, ASCAP) CS 40

WRONG BABY WRONG (Siephen Barker Liles Music,
ASCAP/Rackapop Music, ASCAP/Omall Fuation Music.
ASCAP/Ten Ten Music Group. ASCAP/StyleSonic Publishing.
BMI/Words & Music, ASCAP/Bucky And Clyde Music, BMI),
AMECS 15, H100 87

Y COMD ES EL (Screen Gems-EMI Music Inc , BMI/Ediciones
Musicales Hlspovox SGAE/Socxedau General De Autores O
Espana, S1A

YO TE QUISE AMAB (No( Listed) LT

YOU BELONG TO ME {Aprf's Boy Muzuk BMUWarner-Tamer-
lane Puhlishlng Corp.. BMNo Quincydence Music Publishing.
BMUA Little Dream From Medoc, BMUChef Huxiable Music
Publishing BMVEMI Blackwood Music Inc . BMI), AMPHL,

RBH 88

YOUNG FOREVER (EMi April Music. Inc . ASCAP/Carter Boys
Music, ASCAP/Piease Gimme My Publishing Inc . BMYBudde
Sougslnc BMI), HL H100 11

YOU'RE THE ONE (Snhariah Cymone Music. ASCAP/EMI April
Music, Inc, ASCAP/Babyboy's Little Publishing Company,
SESAC/Noontime South, SESAC/W B M. Music Com .
SESAC) HL, RBH 18

YOUR LOVE (Private Stack Entertainment, BMISongs 0f Uni-
versal, Inc, BMi/Maney Mack Music, BMIHarajuku Basbie
Music, BMVUniveml-Songs 0f PolyGram Internalional,
BMUAnxious Music Lid.. PRS) HL, RBH 53

YDUR LOVE IS MY DRUG (Dynamite Cop Music. BM/Where
Da Kasz AL, BMI/Kecse Rose Music. BMI/Each Note Counts.
ASCAP/Prescription Songs, ASCAP) H100 7

Y TU (Not Listed} LT 32

Data for week of JUNE 5, 2010

- Licensing Org.) Sheet Music Dist., Chart, Position.

Chart Codes: €S (Hot Country Songs); H100 (The Billooard Hot 100); LT (Hot Latin Songs) and

RBH (Hot R&B/Hip-Hop Songs) TITLE (Publisher



TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Sony Music Entertainment names
Neil Smith senior VP of U.S. business development for its
Global Digital Business Group. He was senior VP of business
development at Rhapsody International.

Gospel label Flow Records names Myron Williams
president/CEO. He was VP of operations/VP of A&R and
also was music director for Juanita Bynum Ministries.

ORLEANS

NAPLETON

PUBLISHING: Sony/ATV Music Publishing appoints John
Pires senior VP of business development. He was VP.
Imagem Music appoints Amanda Schupf creative
manager of its U.S. company, Imagem Music USA. She
founded management company Boutique Audio.

DISTRIBUTION: Alternative Distribution Alliance names
David Orleans GM. He was senior VP of sales and marketing.

RETAIL: HMV promotes Steve Napleton to commercial
director. He was supply chain director.

TOURING: Talent agency Partisan Arts taps Hank Sacks as a
booking agent. He was an agent at Paradigm Talent Agency.

MEDIA: Fuse names Sue Rasmussen VP of direct response
advertising sales. She founded consulting firm Media
Cooperative.

Music Choice promotes Gary Susalis to senior manager
of music programming. He was manager.

RADIO: Westwood One promotes Mark Wilson to VP of
affiliate sales for the company’s entertainment division.

He was senior director.
Dial Global names Richard René GM of international
relations. He was owner/operator of René Global Associates.
—Edited by Mitchell Peters
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WORKS

LISA HILTON TO PERFORM FOR VISUALLY
IMPAIRED STUDENTS

About 12 years ago, jazz pianist/composer Lisa Hilton was in-
vited to perform at a camp for the blind in Malibu, Calif., or-
ganized by Junior Blind of America, a Los Angeles-based
nonprofit dedicated to assisting children who are blind or vi-
sually impaired.

Word spread quickly about her visit, and soon after Hilton
was fielding requests to perform for other visually impaired
organizations, including the Perkins School for the Blind in
Watertown, Mass., and Chicago Lighthouse.

“When you work with people without vision it feels great,
because what we don’t realize is that on a day-to-day basis we're
always using our eyes and learning about people by what they
look like,” Hilton says. “But it’s a nice experience to be around
people who aren’t relating that way . . . you feel like you're re-
lating on a soul-to-soul basis.”

On June 5, Hilton will visit L.A.’s Grammy Museum to per-
form for 50 Junior Blind of America students. The morning
will also include a Q&A session with Hilton about her music
and charity work, to be moderated by Grammy Museum ex-
ecutive director Robert Santelli.

Hilton will also perform during a Sept. 30 charity concert
at Buddy Guy’s in Chicago to benefit Chicago Lighthouse,
and she’s gearing up for the release of new album “Nuance,”
due June 8. —Mitchell Peters

& Andy Hewitt and his
business partner Bill Silva of Bill
Silva Presents brought Peter Gabriel’s the
New Blood tour to the Hollywood Bowl May 7 as
part of their 2010 summer concert series. Gabriel's
three-hour performance included songs from his catalog
being performed by the New Blood Orchestra. Backstage
(from left) are Los Angeles Philharmonic Assn. COO Arvind
Manocha, Silva, Gabriel and Hewitt. PHOTO: TIMOTHY NORRIS

T AN

Newly founded startup Hanse Ventures, based in Hamburg, has
attracted several music-industry veterans as investors, among them
Sony Music Entertainment CEO Rolf Schmidt-Holtz. Hanse Ventures
reports that it has stakes in eight companies and is seeking another
six to eight to invest in during the next three years. Shown in
Hamburg May 17 for the announcement of their investment are (from
left) Dr. Bernd Kundrun, former CEO of publishing company
Gruner+Jahr; Jochen MaaB, founder of SEO agency artaxo; Sarik
Weber, former VP of sales for openBC; and Schmidt-Holtz. pHoto:
HANSE VENTURES

CHERRY LANE MUSIC PUBLISHING 50th-ANNIVERSARY CELLEBRATION

Venerable music pubtlisher Cherry Lane—home to catalogs by such
talents as Ashford & Simpson, Warren Haynes and Quincy Jones—
took over the Brooklyn Bowil in New York May 19 to celebrate its
50th anniversary. Songwriters from the publisher’s roster performed
throughout the night as guests juggled bowling games with their
dinner. PHOTOS: OWEN FEGAN

ABOVE LEFT: Executives from BMG Rights Management (which pur-
chased Cherry Lane Music Publishing in March) and Cherry Lane smile

MUSICARES’

7

r/ .',“

on the red carpet before the party. From left: BMG Rights Management
CEO Hartwig Masuch, Cherry Lane Music Group CEO Peter Primont,
BMG Rights Management COO of North America Laurent Hubert

and chief information officer Kay Krafft, and Cherry Lane senior VP

of creative services and marketing Richard Stumpf.

ABOVE RIGHT: John Legend. Antigone Rising, Tom Paxton and Delta
Spirit were among the performers on hand to entertain the crowd. Here,
Legend relaxes at the bash with his girlfriend, model Christine Teigen.

The sixth annual MusiCares MAP
Fund concert was held May 7 at Los Angeles’
Club Nokia to raise funds for MusiCares' addiction
recovery resources. The event celebrated women in recovery
by saluting former first lady Betty Ford and the Betty Ford Center.

From left: MusiCares/Grammy Foundation senior VP Kristen Madsen; artist
Exene Cervenka; Recording Academy/MusiCares CEO Neil Portnow; Ford's
daughter Susan Ford Bales, who accepted the award on her mother’s behalf; and
artists Cherie Currie, Kathy Valentine, Patty Schemel, Leah Randi and Charlotte Caffey.
PHOTO: MARK SULLIVAN/WIREIMAGE.COM. COURTESY OF THE RECORDING ACADEMY

INSIDE TRACK

EYEHATEGOD EYES NEW ALBUM

on a roll. Five songs are “full,

It’s been a decade since New Orleans
metal act Eyehategod issued its last
album, “Confederacy of Ruined Lives.”
And this year, bassist Gary Mader says,
! “we're focused on writing this new
i music. We're totally determined to
make [a new album] happen.”

The quintet actually started work
on the album in 2005, but were in-
terrupted by Hurricane Katrina and
various group members’ legal prob-
lems, including frontman Mike
Williams’ three months in jail on a

finished

narcotics conviction. There were also

and ready to
record,” with another 30-40
riffs “just floating around that
we need to arrange.” Fans, he
promises, will not be too sur-
prised by what they hear, either.

“It sounds like what you
would expect Eyehategod to
sound like—the feedback, the
low end, the slow chunks, the
hardcore outbursts, every-
thing that makes us Eyehate-
god,” Mader says. “l feel like

side projects, such as guitarist Jimmy
Bower’s Down, Soilent Green and
Outlaw Order.

But now Mader says Eyehategod is

we finally got to the point where we're

all in the same head, and as a result

the ideas flow a little bit easier.
Eyehategod starts a three-week

North American tour June 3, and
after that Mader says the group plans
to write and record for a hoped-for

2011 release. wae
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BMIPOP AWARDS

BMI hosted its 58th annual Pop Awards May 18 at the Beverly Wilshire Hotel to
honor the writers and publishers of the past year's most-performed pop songs
on U.S. radio and TV. RedOne claimed songwriter of the year, and John
Fogerty was named a BMI tcon. Taylor Swift's “Love Story” (published by
Sony/ATV Music Publishing) won song of the year, making the 20-year-old the
youngest recipient of the trophy. Publisher of the year honors went to Warner-
Tamerlane Publishing. pHOTOS STER {EN EXCEPT WH NOTED

ABOVE LEFT: BMI songwriter of the year RedOne displays his awards for his
contributions to Sean Kingston's “Fire Burning” and Lady Gaga'’s “Just Dance,”
‘LoveGame” and "Poker Face.”

ABOVE CENTER: Orianthi launched the musical tribute to BMI Icon John
Fogerty.

ABOVE RIGHT: Publisher of the year executives celebrated at the BMI Pop
Awards. From left: BMI senior VP of writer/publisher relations Phil Graham,
Warner/Chappell Music president and Warner/Chappell Music U.S. chairman/
CEQ Scott Francis, BMI president/CEO Del Bryant, Warner/Chappell Music
chairman/CEO Dave Johnson and Barbara Cane, BM| VP/GM of writer/
publisher relations, Los Angeles.

RIGHT: BMI songwriter Claude Kelly (left) received awards for his work on
Britney Spears’ “Circus” and Kelly Clarkson’s “My Life Would Suck Without
You,” as did Kevin Cossom for Keri Hilson's “Knock You Down.” They're
pictured with BMI VP of writer/publisher relations Catherine Brewton. pHOTC
M. K SULLIVAN

LEFT: John Fogerty; Taylor Swift, wh You Belong With Me" was one of
the year's top-performing songs; and BMI president/CEO Del Bryant.

U L 1| m" I

il 2

BMI FILM/TV AWARDS

BMI returned to the Beverly Wilshire Hotel in Los Angeles
May 19 to host its Film/TV Awards. The Invitation-only,
black-tie gala saluted music composers featured in the
past year's top films, TV series and cable networks.
PHOTOS BY RANDALL MICHELSON EXCEPT WHERE NOTED

ABOVE LEFT: Rachel Portman made history at the BMI
Film/TV Awards as the first female recipient of the
Richard Kirk Award, which honors outstanding career
achievement in the fields of film and TV. From left: Classic
Contribution Award honoree Terence Blanchard, who
was recognized for his work in his New Orleans home-
town and with the Thelonious Monk Institute of Jazz; BMI
VP of film/TV relations Doreen Ringer-Ross; Portman;
and BMI president/CEO Del Bryant. pHOTO: LESTER COHEN

ABOVE RIGHT: Universal Pictures president of film
music and publishing Mike Knobloch, Fox Music
president Robert Kraft, BMI VP of film/TV relations
Doreen Ringer-Ross and Paramount Pictures president
of music Randy Spendlove on the red carpet at the
BMI Film/TV Awards.

RIGHT: Composers Harald Kloser and Blake Neely were
recognized for their work on the movie "2012" (Kloser)
and TV series "Brothers & Sisters” and "The Mentalist”
(Blake), while George S. Clinton was awarded for his
contributions to the movie “Tooth Fairy” From left:
Kloser, Neely, BMI president/CEQ Del Bryant and Clinton,

LEFT: Composer Aaron Zigman collected four BMI Film/
TV Awards for his contributions to the movies “The Last
Song,” “The Proposal,” “The Ugly Truth" and “Why Did |
Get Married Too?"
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June 15-16, 2010 * Edison Ballroom » NYC

Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to gain access to the thought leaders
driving today’s most successful music campaigns for major brands.

1y :
KEYNOTE: KID ROCK
Hear from this rock’n’roll icon as he speaks about his

successful brand relationship with Jim Beam, his next
album, and a career marked by bold artistry.

APPLE GATORADE NHL

BACARDI HONDA NIKE

COKE LAND ROVER NOKIA

COTTON LEXUS OREO

DIET COKE LG STARBUCKS
ELECTRONIC ARTS - MTV TARGET

ESPN NASCAR AND MANY MORE

OFFICIAL COCKTAIL CONFERENCE SPONSORS:

SPONSOR: /\
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* ah“nn LJS\EEIRCS!IE GreenLight 65 MUSIC py

ANDREW BLOCH

McCann Erickson (NY)

JONATHAN FELDMAN

VP Brand Partnerships

Manager. Advertising

KEVIN MCKIERNAN

JOSH RABINOWITZ

«h ol

AARON WALTON

Co-Founder & Partner

RICHARD STUMPF

Register Early & Save!

Registration: Lisa Kastner LKastner@Billboard.com 646.654.4643

BEENE 5 ASCAP

YIPEI CHEN-
JOSEPHSON

Head of Marketing

& Licensing
Gtlassnote Records
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BRAD GELFOND

Strike Up The Brand

=

LORI LAMBERT

SVP Strategic Alliances

Universal Motown
Republic Group

STEVE SCHNUR
Worldwic ve of
Music and Marketing

Electronic Arts

STEVE YANOVSKY
Founder
Brand Alchemy

MusicAndAdvertising.com

For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718

LARRY FLYNT'S

HUSTLER CLUB

ALISA COLEMAN

JARED GUTSTADT

Artist, Universal Motown
Next Selection Lifestyle

DARREN SOLOMON

President/Co-Founder

AND MANY MORE!
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