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EDITORIALS | COMMENTARY | LETTERS

The Wrong Approach

Arizona’s Immigration Law Will Harm The State’s Latin Music Market

BY GUSTAVO LOPEZ

I grew up in Los Angeles and am no
stranger to racial discrimination. I am not
from Mexico, El Salvador, Guatemala or
Costa Rica. T am not from Chile, Cuba,
the Dominican Republic, Peru or Spain.

But I am Latino, a proud son of
Puerto Rico.

And although lam not “illegal,” T have
felt the slights and stigmas from many an-
gles. Latinos—like other immigrants—
are routinely treated in ways that would
surprise those who aren’t Latino.

Yet we have found ways to look away
and focus on raising our families without
ever letting go of the essence of our cul-
ture. Every culture has a solid musical
foundation and following, and none is
stronger than for Latinos.

Many Americans of all backgrounds
love Latin music, from Ritchie Valens to
Santana, from Los Tigres del Norte to
Enrique Iglesias. We are an essential part
of being American. The thought that my
skin color, language or even the music that
I listen to can now be scrutinized and
could call into question my Americanness
or right to go about my everyday life is,
well, un-American.

The impact of the new Arizona law on
Latin music in that state and throughout
our country will be significant. In recent
years we have seen a number of great re-
gional Mexican bands and artists get their
break in Arizona, including El Tigrillo

BILLBOARD.BIZ POLL
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The thought that
even the music |
listen to can now
be scrutinized
and could call
into question my
Americanness
is un-American.

When do you expect Apple to launch a cloud-based music service?

28% Never

Palma, Alegres de la Sierra and Los Pika-
dientes de Caborca.

The new Arizona law could harm all
those who have been part of the state’s
Latin music business or enjoy its unique
sound. For years, Arizona was one of the
fastest-growing Latino markets. Yet im-
migration sweeps by local law enforce-
mentofficials targeting Latinos have hurt
attendance atlive shows and dances. That
has undercut music sales and limited the
reach of many talented artists.

Mexican music combined with Amer-
ica's melting pot has been critical in the
creation of the new musical movements
that we export throughout Mexico, Latin
America and Spain. Music crosses cul-
tural boundaries and helps bring people
together—constructive and positive events
that are stymied if concerts and promo-
tional events are canceled.

There is no doubtimmigration reform
is necessary. | urge politicians to take all
aspects of immigration seriously and work
together to fix the problem. Butthey must
do so without jeopardizing the creativity
that has made the American music scene
what itis today—arich, diverse landscape
that has benefited people from all across
the country and around the globe. ~ +-+-

Gustavo Lopez is president of Fonovisa
and Disa, the two leading regional
Mexican labels in the United States.
They are part of Universal Music Latin
Entertainment.
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>>>EMI
KEEPING
BEATLES OFF
ITUNES, SAYS
McCARTNEY
According to Paul
McCartney, EMI
Music is the reason
there isn’t any
Beatles music for
sale on iTunes. “It's
been business
hassles, not with us,
or iTunes,” he told
BBC Newsbeat. “It's
the people in the
middle, the record
label. There have
been all sorts of
reasons why they
don’t want to do it.”
EMI responded:
“Discussions are
ongoing. We would
love to see the
Beatles’ music
available for sale
digitally.”

>>>SWIFT,
REDONE
AMONG BMI
HONOREES
RedOne won his first
songwriter of the
year award and
Taylor Swift's “Love
Story” claimed song
of the year at the
58th annual BMI Pop
Music Awards May 18
in Los Angeles. Also
honored during the
ceremony were BMI|
lcon John Fogerty
and publisher of the
year Warner-
Tamerlane
Publishing. Serving
as hosts were BMI
president/CEO Del
Bryant and VP/GM
of Los Angeles
Barbara Cane.

>>>GO0GLE
REVEALS NEW
WEB STORE
DETAILS

Add another
application store to
the mix—this time
for Web apps rather
than mobile apps. At
its 1/O developer
conference this
week, Google
revealed details for
the Chrome Web
Store, designed to
make available free
and paid Web apps
that have the
capability of running
on all Web browsers.
The store will be
open to users and
developers later

this year.
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LET’SGET SMALL

Despite Lower CD Pricing, Big Boxes
Continue To Pull Back From Music

The flurry of recent label initia-
tives to reduce CD pricing was
the talk of this month's National
Assn. of Recording Merchan-
disers annual convention in
Chicago. Butanother round of
aggressive moves by big-box
merchants to scale back floor
space or prime display areas de-
voted to music suggests that the
price cuts may be too late to
boost physical music sales.
During the NARM conven-
tion May 14-17, music retailers
and wholesalers once again be-
seeched record labels in private
meetings for lower prices to
stem plunging CD sales and
reinvigorate store traffic. Many
cited the example of Trans
World Entertainment, the par-
entof FYE, Coconuts and other
retail chains, which secured
wholesale price cuts from indie
distributors and three of the
four majors to price all CDs at
$9.99 in 119 of its stores.
Partly inspired by the Trans
World pricing experiment, Uni-

versal Music Group unveiled in

March its Velocity pricing test,
which reduced wholesale pric-
ing on new releases by star
artists to enable retail pricing of
$9.99 or less (Billboard, March

27). Releases benefiting from
lower Velocity pricing include
such titles as Rihanna’s “Rated
R: Remixed,” Godsr
Oracle,” Clay Aiken's “Tried and
True” and Keane's “Night
Train.” In addition, all four ma-
jors—including Warner Music
Group, which isn’t participat-
ing in the Trans World pricing
test—have been steadily reduc-
ing wholesale prices on catalog
titles in the last year.

But while the labels have
demonstrated an increasing

ack’'s “The

willingness to reduce CD
prices, such action hasn'tdone
anything to stop leading big-
box merchants from scaling
back the presence of musicin
their stores.
Walmart is preparing to re-
duce the average number of ti-

tles it carries in most of its
stores by 25%-30% to make
more room for DVDs, label
distribution sources say. But be-
cause only a small number of

and

titles typically accounts for the
majority of sales at large music
retailers, Walmart has been in
sisting to label executives that
it expects to maintain 92% of
its music sales despite that
space reduction.

The chain carries about 3,000
musgic titles in its smaller stores
and as many as 5,000 in its
larger locations—SKU tallies
that could fall to about 2,600
and 3,000, respectively. The
chain is testing five prototypes,
or music display formats, and
is expected to begin rolling out
changes in its music depart-
ment “any day now” in 300-

store phases, sources say.

Walmart doesn't disclose in-
ventory numbers for competi-
tive reasons. “The growing
popularity of music digital
downloads continues to impact
assortment and space of phys-
ical CDs for all retailers,” a Wal
mart representative says.

As recently as two years ago,
Best Buy stores carried 6,000-
20,000 SKUs, with an average
of 14,000. That's fallen to a
range today of 1,500-10,000 ti-
tles, with most stores carrying
on average 5,000 titles.

In addition to the music
downsizing, label executives say
they're more disturbed by the

dramatically reduced profile of

Best Buy's music offering. CDs
are now buried in the back of the
stores and music departments
have reduced space for coveted

COME TOGETHER
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“facings” displays where the
front cover of a CD is visible.
Best Buy is reducing “Pow-
erwall” facings, which display
new and hit titles, by about 50%
in underperforming music de-

being replaced by iTunes and
Napster gift cards, label and dis-
tribution sources say. That roll-
out began earlier this month
and is expected to be completed
by the end of June. The com-
panyis also telling label execu-
tives that it plans to further
overhaul its entertainment sec-
tion later this year.

In another move, labels say
Best Buy is managing its inven-
tory more closely, ordering
fewer copies of specific al
bums—so much so, executives
grumble, that many new
albums released on a given
Tuesday are out of stock by
Thursday. While the chain can
replenish sold-out titles quickly,
the new orders are often too
st for long. Finally,
sources say, Best Buy will no
longer carry a new title nation-

small to
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ally if it can't sell 500 copies in
its first week. Instead, such ti-
tles have to be pitched to Best
Buy's regional purchasers.

Target no longer highlights
specific music titles in its Sun-
day circulars orin endcaps un-
less first-week U.S. sales are
projected at 15,000 and 10,000,
respectively, sources say. Most
Targetstores carry 750-1,000 ti-
tles. While its larger stores carry
about 2,000 titles, that total is
expected to drop to about 1,200,
sources say.

Representatives at Best Buy
and Target couldn’t be reached
for comment.

Some label executives now
acknowledge that the majors
embraced lower CD pricing
too cautiously.

“Had we reacted to retail’s
request for lower prices three
years ago, merchants would
still be doing space reduc-
tions,” a major-label head of
sales says. “But we might have
been able to keep some of our
titles in stores by showing that
they se
price points.” wee

1 better at the lower
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>>>SPONSORS
ONBOARD FOR
BLACK EYED
PEAS TOUR

Avon Products is now
the official fragrance
and cosmetic sponsor of
the Black Eyed Peas’
2010 the E.N.D. world
tour. The Avon
sponsorship comes after
a partnership with BEP
member Fergie on a
fragrance called
QOutspoken. Also, Fergie
and BEP frontman
Will.i.am will create an
exclusive track for the
Avon OQutspoken
campaign. Tour
sponsorships with
BlackBerry and Bacardi
were already in place.

>>>FREE
SPOTIFY APP
GOES LIVE AT
NOKIA STORE

The Spotify mobile app is
now available for free at
the Nokia Ovi Store. It
can be used on several of
Mokia's handsets across
Europe, where the
service is available.
Mokia offers its own
music service, Comes
With Music, but company
officials say they want to
offer customers a wide
range of choices and
apparently aren’t
concerned with the
competitive threat an
on-demand streaming
option may present to its
download model. While
the Spotify app is free,
users must pay a monthly
subscription fee via its
premium tier to access
the service’s catalog.

>>>MSPOT
TURNS TO THE
CLOUDS

Mobile music company
mSpot has launched a
new service, also called
mSpot, that offers
instant access to users’
music collection from
their mobile phones.
The service includes a
smart-phone app,
initially available only
for Android devices, and
an online server to
which users can upload
music that the app can
then access. Users can
upload 2 GB for free, 10
GB for $3 per month and
20 GB for $5 per month.

o

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Connor
McKnight and Gail
Mitchell.
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BY CORTNEY HARDING

WORLD BEAT

Intel And Vice Launch
A Global Campaign
To Unite Art And
Technology

Musicians working with brands is now
an established practice, but a new ini-
tiative from Intel and Vice aims to take
the trend to a global level. On May 17
the technology company and the
media agency announced the launch
of the Creators Project, a multiyear,
multidiscipline, multicountry cam-
paign to expose new artists and facil-
itate collaborations—as well as build
Intel's consumer brand recognition.

The online component of the proj-
ect has already launched, with a web-
site (thecreatorsproject.com) hosting
a series of video discussions with acts
Richie Hawtin, Diplo and Phoenix, as
well as innovators in art, design, film
and architecture. The site will eventu-
ally host 84 videos, one for each of the
“creators” chosen from seven countries.

In addition to the Web component,
Vice and Intel will host a summer se-
ries of Creators Conferences in five
cities: New York, London, S3o Paulo,
Seoul and Beijing. The conferences in-
clude concerts, art exhibits, movie
screenings and panels. The first event,
which is June 26 at New York's Milk
Studios, will feature performances by
Interpol, Sleigh Bells and Gang Gang
Dance, among others.

Alan Palomo, who performs as
Neon Indian, says he wants to use the

ann
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connections he makes to bring new,
interactive elements to his live show.
“There are all sorts of possibilities,”
he says. “I've been thinking about
doing something where I take a series
of theremins and rig it so they could
read data and then convert it to MIDI
data, or maybe something with
biofeedback loops . . . if the timing
works out, it would be amazing.”

For Intel, the chance to act as a pa-
tron of the arts is a nice perk, but the
opportunity to grow its consumer
brand in emerging markets was what
sealed the deal. “Millennials, who this
campaign reaches, don’t want to be

shouted at,” chief marketing officer
Deborah Conrad says. “They want
something authentic and generated by
word-of-mouth.”

Conrad adds that Intel has hired peo-
ple to work full time on the project.
“We've made investments in people
and time,” she says. “It's not just a fi-
nancial commitment for us. It's much
richer than that.”

That level of commitment is nec-
essary, given the global scope of the
campaign. “We had to start some-
where, and we already had relation-
ships in Brazil and the U.K., and the
People’s Republic of China is really

Intel inside: the future,” Vice
Homepageof  founder Shane
the Creators e

Project: NEON  Smith says. Con-
INDIAN (inset) rad adds that

South Korea was chosen because it
was a hotbed of mobile consumption
and its music is breaking beyond its
borders into Asia.

“If you looked ata heat map, some
of these areas, like Korea and Brazil
and Japan, are just on fire in terms of
the adoption of the personal computer
by consumers,” Conrad says. “So it
made sense for us to start there and
then go forward.”

Smith describes the project as “the
most ambitious experiential thing
we've done so far.”

“We had this idea before we even
talked to Intel,” he says. “We would
dream about the coolest thing we could
do if we didn't have any resource con-
straints, and 1 have to say, this comes
close toit.” e

To find out more about Vice’s
experiential initiatives, register for
Billboard’s Music & Advertising
Conference June 15 in New York and
hear from Spencer Baim, who founded
Vice's branding agency, Virtue. For
more details, go Lo billboardevents.com.

360 DEGREES OF BILLBOARD

MARTINA McBRIDE ANNOUNCED
AS KEYNOTE Q&A AT BILLBOARD

COUNTRY MUSIC SUMMIT

Chart-topping RCA recording artist Martina McBride
will be the June 7 keynote Q&A at the inaugural Bill-
board Country Music Summit in Nashville. Billboard
senior chart manager Wade Jessen will conduct the

Q&A session.

emy of Country Music, She released her
10th studio album, “Shine,” last year.
Featuring two days of panel sessions,
round-table discussions and keynote in-
terviews, the summit will break down the most chal-
lenging issues and promising opportunities in record-
ing, radio, touring, publishing, sponsorships, digital/
mobile and other areas. The program will include the
most influential executives and artists in the genre
and will kick off the activities leading up to the an-
nual CMA Music Festival, which will take place June

10-13 in Nashville.

KID ROCK TO BE KEYNOTE Q&A AT
BILLEOARD/ADWEEK MUSIC &
ADVERTISING CONFERENCE

Kid Rock will discuss working with brands during a
June 15 keynote at the Billboard/Adweek Music & Ad-
vertising conference in New York.

The annual conference, to be held June 15-16 at the
Edison Ballroom, will focus on the lucrative and cre-
ative nexus between music and branding: what deals
are working, how to get music into brand campaigns,
who the leading players are and more.

The summit, launched this year in association

with the Country Music Assn., will take place
June 7-8 at the historic Hermitage Hotel and
will gather today’s top country music execu-
tives and artists to network and discuss all as-
pects of the country music business. Tim Mc-
Graw has already been announced as the June
8 superstar Q&A with Ray Waddell, Billboard
executive director of content and programming
for touring and live entertainment (Billboard,
April 24).

A Grand Ole Opry member since 1995, Mc-
Bride has charted 50 singles on Billboard’s Hot
Country Songs chart, including five No.1sand 19
top 10s. She has charted 13 releases on Top Coun-
try Albums, including eight platinum titles and
four No. 1s. McBride has won numerous top fe-
male vocalist awards from the CMA and the Acad-
8 |
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In an onstage Q&A with Billboard editorial direc-

tor Bill Werde, Rock will talk about his brand rela-

tionship with tour sponsor Jim Beam, which is
also helping market his forthcoming album with
exclusive downloads of his music. He will also
discuss his 20-year recording career. Rock’s al-
bums have sold more than 22 million units in the
United States, powered by such hit singles as
“Only God Knows Why,” “Picture” (featuring Sh-
eryl Crow) and “All Summer Long.”

Registration for last year’s inaugural Music
& Advertising conference sold out. This
yeart's event features executives and agen-
cies representing such leading consumer
brands as Apple, Nike, Electronic Arts, Coca-
Cola, Target, ESPN, NASCAR, Honda, Land
Rover and LG.

For more information and to register, go to
musicandadvertising.com. e
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Outsourcing Innovation

The Echo Nest Begins To Incorporate Licensed Music Into Its APIs

When the Echo Nest was
preparing to launch in 2008,
the company needed to make
a decision: Would it use its
music recommendation, inte-
gration and remixing platform
to launch its own music serv-
ice, or just license the technol-
ogy to other developers?

Figuring they were better at
collecting and analyzing data
than creating user interfaces,
the founders chose the latter.

“Rather than creating one
killer app,” CEQ Jim Lucchese
says, “we want to power the
next 100 killer apps.”

How the Echo Nestdoes this
offers a useful lesson as the
recording industry continues
to search for ways to fully capi-
talize on the Internet as a plat-
form of music distribution and
discovery. The company lets
noncommercial developers tap
into its platform for free
through its application pro-
gramming interfaces, or APIs
—lines of code thatlet develop-
ers integrate elements of its
Web-based service into their
own services. Google, for exam-
ple, makes a free Google Maps
API that developers can use to
incorporate location data into
their services. Apple's API lets
developers create iPhone apps.

The Echo Nestmakes money
by licensing its technology—
which analyzes music files and
provides information on beat,
tempo, key and other attributes
—to commercial services. So
far, its APls have been used to
create recommendation en-
gines for Spotify, MOG and
Thumplay, as well as power
maore than 75 other music apps.

While developers can use
readily available APls to create
new apps, they don’t have the
same easy access to licensed

Where it's at: The Music Explorer FX tool, created through an Echo Nest AP, recommends that
Beck fans should check out acts like Modest Mouse, the White Stripes, Badly Drawn Boy, the
Flaming Lips, Kristoffer Ragnstam and They Might Be Giants.

music. Getting them that ac-
cess, Lucchese says, will be vital
to hasten the development of
new digital music services.
“The current problem in the
music space is that someone
with a greatideaand agreatapp
has to hire one of three law firms
to go offand do deals with busi-
ness affairs with four majors and
three aggregators,” Lucchese
says. “The power of third-party
developer communities has
beenlocked out of music largely
because of the rights issues.”
The Echo Nest is trying to
simplify this process by adding
licensed music toits APls. Ear-
lier this month, the company
struck an important deal with
Dada Entertainment to give de-
velopers using Echo Nest APls
access to Dada's Play.me music
service. Play.me, which has li-
censing agreements with Sony

DRIVERS
WELCOME

many drivers.

Hardcore audiophiles think
nothing of spending thousands
of dollars on high-end speakers. So why not offer them
something just as high-end for private listening? Enter the
Ultimate Ears 18 Pro Custom Monitors. The company,
recently acquired by Logitech, says its premium ear-
buds feature six sound drivers—two each for bass, mid
and treble levels. Most high-end earbuds have half as

The earbuds cost $1,350 and are available inred, gray,
purple and two shades of blue.
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Music Entertainment, EMI
Music and the Orchard, pro-
vides users five hours of on-
demand free, ad-supported
streaming per week before ask-
ing them to sign up for an ad-
free subscription service.

That means developers using
Echo Nest APIs will be able to
incorporate licensed music into
their apps without having to
reach deals with labels individ-
ually. Toillustrate the potential
of the Dada deal, the Echo Nest
showcased an artist discovery
tool called Music Explorer FX
at Music Hack Day May 15-16
in San Francisco. The tool,
which was developed by
Chicago technology consulting
firm CityTech, uses an Echo
Nest AP to provide music rec-
ommendations with full-track
streams from Play.me.

But that's just the first step.
Lucchese is also negotiating
with labels directly to build
APIs that blend their content
with Echo Nest's technology.
Under one deal being worked
out, labels would provide music
for an API that developers
could use to build interactive
videogames like “Guitar Hero.”
A prospective API with another
label could be used for a music
recommendation engine that
creates a graph of sorts depict-
ing songs and artists similar to
those entered by a user. A third
API would help users create
music and video mash-ups.

Bundling music rights into
an APIwould be an efficient way
to crowd-source the develop-
ment of digital music services.
But doing so requires rights
holders ceding some control
over how their music is used.

That can lead to unintended
applications. Developers believe
serendipity can be fruitful—ac-
cidental projects can often be
more valuable and ground-
breaking than the ones they
were actually working on. But
copyright owners are usually in-
timidated by the risk of unin-
tended use of their content.
After all, Napster was an unin-
tended consequence of allow-
ing users to rip MP3s from CDs.

But the Echo Nest under-
stood that its core competency
was collecting data rather than
building customer-facing serv-
ices. Similarly, record labels and
publishers should recognize
that their expertise lies in creat-
ing music and that they should
allow app developers to find new
ways to monetize it. s

Music-app developers are invited
to submit an entry for Billboard’s
inaugural Music App Awards,
which will be handed out this

fall at the Mobile Entertainment

Live! Conference. For more

details, go to mobile

entertainmentlivefall.com.
For 24/7 digital news

and analysis, see

billboard.biz/digital.

BITS &BRIEFS

KONAMI LAUNCHES
DDR CONTEST
Videogame giant Konami
has launched a “Dance-
DanceRevolution™ contest in
which fans compete for
prizes by submitting a video
of a fitness-based routine.
Each routine will be posted
on its website for review by
fans. Contestants must make
a video up to 60 seconds
long using one of the songs
from a track list compiled
from “DanceDanceRevolu-
tion Hottest Party” games.
Winners will get a one-year
membership to Bally Total
Fitness, a Nintendo Wii and
other prizes.

KIDZ BOP GETS ITS
OWN WIl GAME

Razor & Tie Entertainment
has jumped into the dance
videogame craze with “Kidz
Bop Dance Party! The Video
Game.” Co-developed by

D3Publisher for the Nintendo
Wii, the game features 24
Kidz Bop versions of dance
hits like Lady Gaga's “Pa-
parazzi,” Pink’s “Get the Party
Started” and Michael Jack-
son's “Thriller.” It's scheduled
to be released Sept. 21.

SESAC PARTNERS
WITH TUNESAT

SESAC has tapped music
monitoring service TuneSat
to help it detect when songs
administered by the per-
forming rights organization
are used in various TV and
cable shows. TuneSat moni-
tors 110 national broadcast
and cable networks using
audio fingerprinting. SESAC
says the cue sheets designed
to inform when music is used
are often inaccurate. The
TuneSat deal is designed to
identify the missed tracks so
performers are properly
compensated.
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Ke$ha's continuing five-week march up the
chart yields her second top 10 ringtone,
“Your Love Is My Drug.” The song’s five-
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Desert Winds

Arizona’s Immigration Law Triggers
Scattered Concert Cancellations

The fear and anger stirred by Arizona's new im-
migration enforcement law are beginning to
take a toll on concerts in the state, particularly
on events featuring regional Mexican artists.

Hip-hop acts Pitbull and Cypress Hill have
canceled upcoming shows in Arizona to protest
the new law, which will take effect July 29. The
law will require local authorities to determine
a person’s immigration status if he or she is
suspected of being undocumented.

Banda star Jenni Rivera and reggaetén chart-
toppers Wisin & Yandel are skipping the state
on their AEG Live-promoted summer tours,
while regional Mexican music acts Conjunto
Primaveraand Espinoza Paz have canceled their
previously announced concerts in Phoenix.

A source at Live Nation says he isn’t aware
of any artists who have backed out of concerts
that the company is promoting in the state. Live
Nation's summer schedule includes a July 18

tyranny of the majority which is just as dan-
gerous to our democracy as illegal immigra-
tion, maybe more so.”

AEG Live VP of Latin talent Rebeca Leon,
who oversees the routing of tours by Pitbull,
Wisin & Yandel, Rivera and Paz, says playinga
show in Arizona and not taking a position on
the law would be tantamount to saying thatit's
not important to them.,

“What [the artists] don’t want to do is not ad-
dressit,” Leon says. “The fact thatit's a big deal
has forced them to take a stand.”

Concerts in Arizona grossed $35.2 million in
2009, drawing 617,673 people to 116 shows re-
ported to Billboard Boxscore, down from 2008’s
$39.9 million gross and attendance of 729,789
at 146 shows. While the controversy over the
immigration law has only affected a handful of
concerts so far, the situation is more precarious
for the regional Mexican industry, as its fans are

Boxsco RE Concert Grosses

GROSS/
TICKET PRICE(S)
$1,930,938
(E1527520]
F1779/584.81

$1,742,669
$69.50/$59.50/

ARTIST(S) Attendance
Venue, Date ;
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02, Dublin, May 11-12
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Prudential Center, Newark, N.J., A
May 12-13 2o

two sellouts

$1,713,529

$B950/45950/ " Nassau Collseum, Uniondale 25,831
$25 NY., May 14-15 bwo sellouts

$1,436,784
$250.50/$39 50 Stanlﬁ-s Center, Los Angeles,

14,470
March 26 sefout

s1.¥4,§se; i
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540 %‘:x?!l%s Center, Los Angeles, 14,

CHELSEA HANDLER, JOSH WOLF

$1,146,718
$7950/560.50/
$50.50/840:50

$1,024,223
$59.50/$4950/
25
$922,258

$250/$175/5125/ " parie Theatre at Parks Las Fiirie
$95 Do Ve March 63 1821 Segs 827 777 nine

Radio City Music Hall, New York, 17,953
May 15-16 three seliouts

17,966

Rupp Arena, Lexington, Ky.,
Ap‘:ﬁ'29 L sellout

$847,010
$350/$35

$846,11

$59.50/84950/ Ty g Center, 5t. Paul,
$25 an.‘rhe;&y) i b lﬂl’lg-‘:_‘

$799,097
$69/549

$755,475
$59.50/$49.50/
$25 5.C., Ap

thia Woods Mitchell Pavilion, 9,
%2 Woodlands, Texas, May 1 91&5?

Nationwide Arena, Columbus,

Ohio, May & 13’32?9:13

Life Arena, Columbia, S
i 3?3 rena, umbia, 13,429

sellout

$5950/34095
$25 S RBC Center, Raleigh, N.C., May 1 E,‘Eﬁ.s

shows three sellouts

Promoter

Alken Promotions, AEG Live

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

The Messina Group/AEG Live

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

The Messina Group/AEG Live

JAY-Z, YOUNG JEEZY, TREY SONGZ

Live Nation

WANGO TANGO: USHER, LUDACRIS, AKON, JUSTIN BIEBER & OTHERS

Goldenvoice/AEG Live

MSG Entertainment, Live Nation

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

The Messina Group/AEG Live

AEG Live

Live Nation, in-house

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

The Messina Group/AEG Live

PEARL JAM, BAND OF HORSES

Live Nation, in-house

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA
Col

The Messina Group/AEG Live

$752,303 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

The Messina Group/AEG Live

$738,280 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

$59,50/$49 50/ : :
I\gﬂf ;:r;;g Arena, Des Moines, 1§§6|4 The Messina Group/AEG Live

PEARL JAM, BAND OF HORSES

i‘nar:rng Center, Kansas City, Mo., 11,138 Live Mation, Mammoth

particularly vulnerable to the new law.
Regional Mexican KCMT Tucson, Ariz., can-
celed its annual Tusa festival before tickets were

$723,922
$65/%49

scheduled to go on sale. The June 6 show was
to have featured some of the genre's biggest
names, including La Arrolladora Banda el
Limon, Banda MS, K-Paz de la Sierra and Julion
Alvarez. The station is trying to rebook the artists
for its annual anniversary concert in the fall.
“Some of the events that we have sponsored
here or presented just over the last couple of
weekends have been very light,” KCMT gen-
eral sales manager Tara Hungate says. “We did-
n't want to take the risk of having it not work
out for our [sponsors]. Would we able to sell

sellout

PEARL JAM, BAND OF HORSES

$636,150

$86.50/546 50

Scottrade Center, 5t, Louis, May 4 l°ﬁ535 Live Nation, in-house

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

i wireless Center, Moline, Ill, May 8 lgﬁflf' The Messina Group/AEG Live
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Paris Theatre at Parls Las Vegas, 3558 4 15] =ix
Las Vegas, April 2-4, 811 Shows two sellouts | e Live

TIESTO, DADA LIFE

Sportpaleis, Antwerp, Belgium, 152
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DROPKICK MURPHYS

House of Blues, Boston, 14,613
17811 seven shows S

$610,668
$59,50/$48 50/
$25

$554,742
$250//8175/$125/
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$541,700
(£407.440)
$106,36/45318

$452,796
$29.50

March 1217
:'ic;ket’sl l:l»{eh\?ee:l now and the beginning of June? $§434,316 MUSE, SILVERSUN PICKUPS
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Hungate says she believes the new law is hav-
ing a chilling effect on regional Mexican music
fans. “People are scared,” she says. “Whether
they're legal or not, they don't want to jeopard-
ize their paperwork. The tendencyis, ‘Tam
notgeing to go out because | don’twant
to have one beer and get stopped.””

Conjunto Primavera canceled its

VAN MORRISON

Bass Concert Hall, Austin, April 30 3-5?3,5 Live Nation, in-house

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA

Conseco Fieldhouse, B
Indianapolis, April 9 sallout AEG Live

MUSE, SILVERSUN PICKUPS

1st Mﬁréner Arena, Baltimore, 8,462 Frank Productions

sellout

MUSE, SILVERSUN PICKUPS

$400,270
$350/485

$386,750
$55/$35

$385,887
$5350/832.50

i ey $385,500
June 19 show at Phoenix’s Dodge e R ot EIE v 7500 o o
Theatre “out of respect for our fans Harch 1 =Elokt —— z
. 'ho live in Arizona,” the band's $379,972 g
Taking a stand: ki ’ (670460 rezls) T cheyrolet Hall, Belo Horizonte. i 3
manager Jesus Guillen says. S e | Chroet Bl oelo Horizoate, 5118 T4F-Time for Fun 3
The veteran act released a state- $377,801 RASCAL FLATTS, DARIUS RUCKER E

ment calling the immigration law $5775 Solumbus Chvic Canter, 6,542 Live Nation

concert by ranchera icon
Vicente Fernandez atthe U.S.

racist. Lazaro Megret, president of El
Paso, Texas-baged Latino Events, says tick-

DAUGHTRY, LIFEHOUSE, CAVO

$377,685

$4250/432 50 Prudential Center, Newark, N.J., 9,390 AEG Live
Airways Center in Phoenix. ets had been selling well for the band’s show, a Marchi 2] =elout
But the situation has been developing quickly  double bill with Los Rieleros del Norte. ?agf&?g:\adiam
since last week, when Pitbull's cancellation of $24285/$4808  Dntarlo, March 8 ' 6075 Live Nation

Pitbull, Cypress Hill, Rivera and Wisin & Yan-
del couldn’t be immediately reached for com-
ment, Pitbull spoke out on the issue on his
Facebook page when he announced the cancel-
lation of his Phoenix show.

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA

The Cajundome, Lafayette, La., 7,561 i
Moy & s AEG Live

JOHN MAYER, MICHAEL FRANTI| & SPEARHEAD

John Paul Jones Arena, 7196
Charlottesville, Va., March 16 sliout Sie Nation Hec e Manabament

CONAN O’BRIEN

Mob Hill Masonic Center, San 6,003
22-23

Francisco, April T sellouts Live Nation

RASCAL FLATTS, DARIUS RUCKER

Von Braun Center, Huntsville, 076
Ala, March4 sallaut Live Nation

$359,933 TOM JONES, DAVID CAMPBELL

(308000 Australian) g 0
ntertainment Center, 4,147
$T13.04/$74.61 Wollongong, Australia, March 4 2500 Frontier Touring

$359,876 JEFF DUNHAM, BRIAN HANER

$8136/36318/  yp
e Colosseum at Caesars
$54.09/545 Palace Las Vegas, March 19-20 AEG Live

his May 31 concert at Phoenix's Celebrity The-
atre represented the first such move by an artist
on tour with AEG Live.

“My personal belief is that the law, which is
misguided and poorly written, is unconstitu-
tional and will not survive the multiple legal chal-
lenges being filed,” AEG Live president/CEO
Randy Phillips says. “Until that time, however,
the economic impact on the state from losing
even a couple of tours might be enough for the
legislature and the governor to realize that
there is still a political concept called the

$371,295
$55/535

$368,304
647544

“How is the country we enjoy and love beuz
ofits human rights, freedom, opportunity and
that has been built by immigrants, now start 2
deny them??” he wrote. “It is contradicting 2
everything the USA stands 4.” e

$362,103
$79.50/839.50

Media, LLC. Boxscores should be submitted to: Bob Allen, Nashwille. Phone: B15-793-0466. Fax: 615-793-2801 email: ballen@bdlboard.com.

call Bob Allen. FOR MORE BOXSCORES GO TO: BILLBOARD.BIZ

$361,400
$63/54775

Additional reporting by Leila Cobo and
Mitchell Peters.
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Pass ThedJar

Artists Spring Into Action To Raise Funds

For Nashville Flood Relief

Music and musicians are woven tightly into the
fabric of Nashville and Middle Tennessee. So it
shouldn't have surprised anyone when artists
were highlyvisible in the days following the dev-
astating floods that hammered the region dur-
ing the first weekend in May.

Preoccupied by the huge oil spill in the Gulf
of Mexico and the failed Times Square car bomb-
ing, much of the national media gave the Ten-
nessee flood scant attention at first. But that
changed when Kenny Chesney got in touch
with CNN's Anderson Coopera
couple of days after the rains sub-
sided. Chesney’s televised phone
interview with Cooper played a big
role in finally generating the kind
of news coverage befitting alarge-
scale disaster where Mother Na-
ture treated citizens, stars and
local treasures with equal disdain.

Nashville is a town that takes
care of its own and artists within
and well beyond the country music community
immediately began taking part in benefits and
telethons large and small.

Perhaps the largest is the June 22 Nashville
Rising: A Benefit Concert for Flood Recovery,
which is being organized by Tim McGraw, Faith
Hill and Coran Capshaw at Red Light Manage-
ment and booked by Rod Essig at Creative
Artists Agency.

But charity events have run the gamut. Local
media-driven telethons featuring country and

Christian music stars kicked in within days of
the floods. Other more ambitious events soon
followed, like GAC’s “Music City Keep On
Playin’ " from the Ryman Auditorium May 16,
with such stars as Keith Urban, Martina
McBride, Keb’ Mo’, Brad Paisley, Lady An-
tebellum, Dierks Bentley and Rodney Atkins.

Previously scheduled events became flood ben-
efits, including Jerry Seinfeld’s May 14 perform-
ance at the Tennessee Performing Arts Center;
the Listening Room Cafe’s annual Writer’s Block
Party with Jeffrey Steele, Trent
Tomlinson and others May 16; and
local radio station WBUZ's annual
Hootenanny with Three Days
Grace, Halestorm and 3 Doors
Down May 21.

Taylor Swift donated her earn-
ings from one of her June 1-2
shows at the Verizon Center in
Washington, D.C., for flood relief.
“She committed a half-million dol-
lars, but it's going to be much more than that,”
says Swift promoter Louis Messina, president
of TMG/AEG Live. “And we're donating our pro-
moter profit, which is a nice little chunle.”

This summer’s Country Throwdown, the
first country tour from Vans Warped tour
founder 4fini Productions, will donate a por-
tion of ticket sales to volunteer organization
Hands on Nashville, which will use the money
to help rebuild infrastructure in the city. In ad-
dition, a number of acts on the amphitheater

Deep as the river
runs: TIM McGRAW

trek—including Montgomery Gentry, Jack
Ingram, Eric Church and Eli Young Band—
will donate net proceeds from merchandise
sales at select shows.

One of the most quickly assembled and star-
power-laden benefits is Nashville Rising, which
will take place at the Bridgestone Arena. It will
be presented by TMG/AEG Live funder Nashville-
based VP Ali Harnell), Live Nation and Nashville-
based independent Outback Concerts.
Ticketmaster, merchandiser Bravado, the arena
and the promoters are waiving their fees and
“playing nice,” according to Essig.

“This event iz a reflection of the spirit of Music
City,” says Capshaw, who manages McGraw and
Hill. “I've been truly moved by the efforts of the
music community as a whole to take care of their
friends, neighbors and fellow Tennesseans. Tim
and Faith are proud to be part of that community
and part of creating this special evening.”

Essig says that he and Capshaw first talked
aboutorganizing a benefit on May 3, the morn-
ing following the weekend flooding. The bulk
ofthe lineup came together within eight hours.
A lot of offices were closed and transportation

was compromised, butphones
were functional and Essig got
to work.

“By Tuesday night it was on
go,” he says. “It'sa creditto the
managers. They went right to
their clients, and came back,
‘Bang, we're in, we're in, we're
in." The flood was affecting
everyone, including the guys |
was talking to. Several of these
acts were dealing with their
own flooding issues.” He adds
that Hill and McGraw were in-
volved “every step of the way.”

Among the other acts on the growing bill are
McBride, Swift, Montgomery Gentry, Carrie Un-
derwood, Brooks & Dunn, Luke Bryan, Miley
Cyrus, Amy Grant, Miranda Lambert, Lynyrd
Skynyrd, LeAnn Rimes, Michael W. Smith, ZZ
Top, Trace Adkins and Blake Shelton.

“This [event] is just another example of
Nashville working together,” says Brian O'Con-
nell, president of Live Nation's country music di-
vision. “I've got a cool gig in a great town.”

Ticket prices range from $25 to $75, and they
sold out to the general public within 12 minutes
of going on sale May 14, although auctions on
select seats and VIP packages are still available.
The gross on the general-public tickets alone is
about $1.5 million. Nashville Rising will bene-
fit the Community Foundation, which provides
philanthropic services that enhance the Middle
Tennessee area (CFMT.org). s

Additional reporting by Mitchell Peters.
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For 24/7 touring news
and analysis, see
billboard.biz/touring.
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While Nashville stars have garnered most
of the national media attention after the re-
cent flood, it's the city’s working musicians
who have been among the hardest hit.

The Nashville Musicians Assn., American
Federation of Musicians Local 257, has cre-
ated the Nashville Musicians Flood Relief
Fund to help musicians replace lost instru-
ments, Local 257 president Dave Pomeroy
says. “This is designed to help musicians re-
cover their means of livelihood—their tools.”

About $25,000 has been raised thus far,
Pomeroy says, mostly from out-of-state
donations and locales as far away as Swe-
den and Norway. The organization has also
received offers of assistance from numer-
ous companies that can donate equipment
and instruments. “Part of our job is trying
to connect the dots and get these offers
of equipment and gear and instruments
to the people who need them most,”
Pomeroy says.

The Recording Academy has stepped in
to help through its philanthropic arm Musi-
Cares, which has established a Nashville
Flood Relief Fund to provide financial as-
sistance to those in the Nashville music
community hurt by the flood.

The fund is attracting support from some
prominent quarters. Marty Stuart, a long-
time supporter of MusiCares, will donate
the proceeds from his ninth annual Late
Night Jam to the flood relief fund. The June

(e lVIIGA BY GLENN PEOPLES |

Helping Hands

Charity Efforts Kick In To Assist Nashville Musicians In Need

9 concert at the Ryman Auditorium will fea-
ture Keith Urban, Connie Smith, Dallas Fra-
zier, Cowboy Jack, Ronnie Milsap and oth-
ers. During the past eight years, the Late
Night Jam has raised more than $150,000
for MusiCares.

Pledging $250,000 to the MusiCares Nash-

Keepin’ up the rhythm:
MARTY STUART

ville fund is Music Rising, a campaign co-
founded in 2005 by U2’s the Edge, producer
Bob Ezrin and Gibson Guitar CEQO Henry
Juszkiewicz to assist Gulf Coast region mu-
sicians in the aftermath of Hurricane Katrina.
Music Rising's donation will go toward re-
pairing or replacing damaged instruments.

At the Mercy Lounge,
one of Nashville’s most
popular venues, a May 21
tribute to Alex Chilton,
the Big Star leader who
died in March, was
turned into a benefit for
MusiCares. Big Star
member Jody Stephens,
Mitch Easter, Brendan
Benson, My Morning
Jacket’s Carl Broemel
and the db’'s’ Chris
Stamey were among the
artists who were sched-
uled to perform. Rhino
Records donated Big
Star boxed sets and lim-
ited edition 7-inch sin-
gles for a silent auction

lownload.com

at the event.

Also coming to the assistance of local
musicians is the Grand Ole Opry's 45-year-
old Opry Trust Fund, which has long helped
those currently or formerly active in the
country music industry who are experienc-
ing economic hardship. Since the flood, fund
donors have been able to designate their
donations for flood victims.

The Opry Trust Fund typically provides
funds to pay for medical bills and living
expenses, but an Opry representative says
funds are now more likely to be used to
help people rebuild homes damaged by
the flood.

Although flood waters subsided in justa
few days, work to help Nashville’s musicians
will continue throughout the year. Local
257's Pomeroy expects member requests
for help to continue for many months.

“This is such an overwhelming situation,
and the damage is just now able to be meas-
ured,” he says. “Every day we hear about
something new we didn’t know about that's
almost always bad news.” wee

To make a donation to the MusiCares
Nashville Flood Relief Fund, go to musicares
.com or text “music” to 20222 to make a $5
contribution. (It will be added to your phone
bill.) To apply for assistance, contact the
south regional office of the Recording
Academy and MusiCares at 877-626-2748.
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Latin America’s Embrace Of Justin
Bieber Reflects Web’s Power

Earlier this year, before a sin-
gle Justin Bieber album had
been released in Latin Amer-
ica, the now-16-year-old star
from Ontario was already an
Internet sensation south of
the border.

“T remem-
ber getting a
call from Is-
land Def Jam
saying Brazil
was the No. 2
country after
the U.S. with
YouTube hits
for Justin Bieb-
er," says Gabriela Carrilho,
VP of international market-
ing for Universal Music
Latin America.

By now, it's clear that Bieber-
mania knows no boundaries in
terms of language or ethnicity.
Butin Latin America, Bieber's
rise has been swift and uni-
formly region-wide despite the
fact thathe has yet to set foot in
any Latin country and has done
only one interview {for Brazil-
ian magazine Epoca), outside
of greetings for TV.

The success highlights the

Web's tremendous—and often
untapped potential—for de-
veloping acts in the region.

“Bieber is real proof that the
way kids are listening to music
these days is different from
five years ago or
maybe even two
or three years
ago,” Carrilho
says, noting
that Bieber was
a Latin Ameri-
can phenome-
non not only
before the
album’s release
but also before the label did
any radio promotion.

As of May 14, Bieber’s
album “My Worlds"—an in-
ternational release that com-
bines “My World" and “My
World 2.0"—was the top-
selling album in Mexico and
Colombia and Ne. 2 in Brazil,
Argentina and Venezuela.
The feat is remarkable be-
cause “My Worlds” was only
released March 22. And with
the exception of Mexico,
which released “My World”
earlier this year, this is the first

and only Bieber album to
come out in Latin America.
Other teen acts, most re-
cently Jonas Brothers and
Selena Gomez, have also de-
veloped avid fans in the re-
gion, But their rise was more
gradual and benefited from
exposure on their Disney
shows and visits to Latin
American countries. Even pop
superstars like Lady Gaga

Bienvenidos a ‘'mi mundo’:
JUSTIN BIEBER

and the Black Eyed Peas
have visited the region.

“You can tell it's a very real
and very organic kind of de-
mand,” says Jesus Lara, sen-
ior VP of music, programming
and talent relations for MTV
Latin Americaand MTV Tr3s.

At MTV Latin America,
Bieber's “Baby" is No. 1 on the
channel's “Los 10 Més Pega-
dos” (Top Ten Requests), a po-

THE BILILBOARD

Since joining BMIin 1997, Delia Orjuela has expanded the per-
forming rights society’s roster of Latin composers to encom-
pass a broader range of genres and styles. Orjuela’s signings
included Arpa Musical, which Billboard named hot Latin songs
publisher of the year in April. Recently promoted to VP of
writer/publisher relations for Latin music, Orjuela oversees
BMI’s Latin department and continues to look for new oppor-
tunities for its affiliated songwriters.

What’s your biggest chal-
lenge with this promotion?
Things have changed since |
started at BML. It's not that
the industry isn'taware of the
songwriter, but now, more
than ever, there's a focus on
how important the song-
writer is for what happens
with our business. Everything
starts with a song.

12 | BILLBOARD

How have things changed?
Publishing deals are differ-
ent. There has been a growth
inindie publishers, in all gen-
res. There are more per-song
deals as opposed to signing
writers to exclusive songwrit-
ing deals. Songwriters are
more out there themselves
trying to place their songs and
looking for more collabora-

MAY 29, 2010

tions. Writers that were ex-
clusive to a genre are looking
into collaborating with other
genres. Writers are working
together more but at the same
time it's more competitive.

Have you seen a decline in
song placements?

It's always been difficult to
submit songs to specific
artists, butit's becoming
more and more competitive.
There aren’tas many albums.
And a lot of these artists now
are songwriters.

What trends do you see in
performance revenue?

Because there are more re-
gional Mexican radio stations
[in the United States], there's
more movement there and
there are more new songs
played on regional Mexican
stations than on pop stations,
for example. This has always
been the case, but the trend
is more obvious now as more
stations have changed their
format to regional Mexican.

Overall, revenue is
rising because there
are more Spanish-
language radio sta-
tions than before.

What’s happening
with reggaetoén?

Those artists that
have stayed relevant
do well. Interna-
tionally, reggaetén is
a genre that still gets
money from Asia.

What challenges
are specific to
Latin music?

There are so many songwrit-
ers and it's frustrating that
there aren’t more places they
can go to with their music.
We're not a label, we're not a

manager. | feel that for alotof

the new talent, it's a lot harder.
It takes a lot more to get that
new artist to be out there. We
try to create opportunities. We

sition it's maintained for 11
consecutive weeks except in
Mexico, where it's been No. 1
for five weeks. Bieber's videos
are also among the most
streamed on the channel’s
website, something that usu-
ally takes more than a few
months to accomplish.

Bieber's runaway popu-
larity may have also bene-
fited from a void in the
Latin market for a solo male
teen heartthrob.

That potential has also
been evident in Argentina, a
country that in the past
decade has aggressively de-
veloped teen acts on TV and
then online.

“Once they finish watch-
ing the TV show, they're anx-
ioug for more and they
actively search and interact
on the Web,” says Floren-
cia Mauro, a music pro-
ducer for Argentine channel
Telefe Internacional.

“With shows like ‘High
School Musical’ or Argentina’s
‘Teenangels,” young fans con-
stantly look for images they
can identify with,” Mauro
adds. “That's how they find
and almost instantaneously
idolize a young man that they
themselves describe on so-
cial sites as ‘beautiful, tender
and perfect.” ” e

For 24/7 Latin news

and analysis, see
billboard.biz/latin.

ORJUELA

refer artists to shows, we
showcase them, we feature
them on our website. We're
alsoworking to have all our in-
formation available, in Span-
ish, on the BM1 site. We want
to increase our market share
and continue growing and
have our ears and eyes open to
find the next big artist. —LC

EN ESPAROL: All the great Latin music coverage
LO0M vou've come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

More at ebook-free-download. net or. magazinesdownload.com

VIVES TO RELEASE
DELUXE EDITION OF
‘CLASICOS’

Colombian star Carlos Vives,
whose 2009 album “Clasicos
de Provincia 11" sold more
than 300,000 copies as are-
tail exclusive through Colom-
bia's Almacenes Exito depart-
ment store chain, will release
adeluxe edition of the album
in his home market. The pack-
age contains a book with
lyrics to the album’s 15 songs
as well as photographs the
singer/songwriter took in his
hometown of Santa Marta.
Vives, his mother and his new
single, “Sin Ti,” were recently
featured in an Exitos TV com-
metrcial as part of a Mother’s
Day campaign.

REGISTRATION BEGINS
FOR LATIN MIXX
CONFERENCE
Registration is open for the
fifth annual Latin Mixx Confer-
ence & Awards, taking place
July 20-22 at the Times Cen-
ter in New York. The Latin DJ
conference begins with a
turntablist and artist showcase
and includes panels on video
direction, branding yourself as
a DJ and women in the Latin
music industry. The conference
will also feature a sneaker
exhibition, fashion show and
the Latin Mixx Awards, which
honor DJs in club, remix, on-
line radio and other categories.
For more information and to
register, go to latinmixx.com.

BATANGA.COM
RELEASES FREE APP
Pioneering Latin online radio
platform Batanga.com has
released a free app for the
iPhone and iPod Touch. The
app contains the same func-
tions as the Batanga website—
including preprogrammed
streaming radio channels in
such genres as bachata and
rock en Espanol—as well as
the ability to create personal-
ized stations from a selection
of more than 100,000 songs.
As with the online version of
Batanga, the app recognizes
personal preferences for
songs and artists based on
user history and bookmark-
ing. Users can buy songs and
share their playlists with
friends on Facebook, Twitter
and e-mail.

—Ayala Ben-Yehuda

BIEBER: PAMELA LITTKY, CRJUELA: COURTESY OF BMI
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LRS-l SPECIAL FEATHURE

BOB MERCER’S
SUCCESS WITH
‘NOW THAT’S
WHAT I CALL
MUSIC!P” CAPPED
A RICH CAREER

BY THOM DUFFY

Marketing maxim: ‘Sell
more. Spend less. Have
lunch,” BOB MERCER said.

If you signed an artist who could
put out three albums per year, Bob
Mercer once said, and none of
those albums sold less than 1
million, “you’d have the best artist

in the world.” m “Now That's What I
Call Music!,” the hit compilation
concept that Mercer brought from
the United Kingdom to the United
States, was for many years the
guaranteed platinum “artist” that
Mercer described in a 2008 New
York Times interview. m The “Now”
series had been a success in the
United Kingdom for 15 years—
built on marketing principles
Mercer established at EMI there—
when he launched the series’ first
U.S. title in October 1998.

14 |
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Since then, “Now" titles have sold more than 76 million U.S.
copies, according to Nielsen SoundScan. EM1 estimates global
sales of “Now” albums at 200 million. EMI and “American Idol”
creator Simon Fuller last year announced development of a TV
show based on the series.

A British music business veteran, Mercer managed the
“Now" brand throughout its U.S. history, building on a ca-
reer whose highlights included signing the Sex Pistols,
Queen and Kate Bush; starting Jimmy Buffett’s record label;
and befriending John Lennon (see story, page 16).

Mercer, 65, died May 5 in Los Angeles after a brief fight
with lung cancer. He's survived by his wife of 31 years,
Margie; his son, Jackson, an executive at Concord Records;
and his brother, Mick.

In recent years, “Now” has been a jointventure of EMI, Sony
Music and Universal Music Group. “Managing a partnership
of Sony, Universal and EMI is akin to herding cats,” Mercer
quipped to Billboard in 2009.

Many of the executives with whom Mercer worked dur-
ing the past four decades fondly recall their friend.

“Hewas an incredibly unique individual wholed life his way,”
recalls Ron Werre, EMI Music North America COO and EMI
Music president of music services. “What a character. Witty, dev-
ilishly charming. He made an indelible impression on me.

“Very few people have used the term ‘analytical’ to describe
Bob,” Werre adds, “but he had a great way of looking at the big
picture. Getting the three major labels on the same page was
one of the toughest jobs you can imagine, buthe had the vision
and credibility and knowledge to pull it off.”

Jerry Cohen, CFO of the “Now" joint venture, says Mercer
“took this brand to another level. Even with the decline of the
physical CD market. [“Now” is also sold via iTunes and has a
download store on Amazon.] In the last three to four years, it
was Bob's vision to expand that brand with country, a Christ-
mas range, '80s [hits], Latino.

“Bob always had a quote for any situation,” Cohen re-
members. “He paraphrased John Maynard Keynes. Bob
would say, ‘Sell more. Spend less. Have lunch.” And that
was all you needed to know.”

Universal Music Enterprises marketing VP Jeff Moskow
worked alongside Mercer for years on the “Now” series. “1 was
thinking today about the raucous party they will have in heaven:
John Lennon, George Harrison, Keith Moon, John Bonham,
John Entwistle, Marc Bolan, Freddie Mercury, Bob Marley—
and Bob Mercer. He knew them all. T was also thinking how
blessed we all were to know this man.”

“Now” marketing and business development VP Laura
Rutherford was with Mercer's family when he died at the
Cedars-Sinai Medical Center, “In my life, I've never seen such
an outpouring of emotion from people,” she says. “He was
just such a wonderful person in so many ways. He was a men-
tor and second dad to so many friends in the industry and
outside the industry, including me.”

Mercer began his music business career at EMI U.K. in
the early '70s. He was recruited from General Foods for his
consumer-goods marketing expertise, former EMI World-
wide senior VP Rupert Perry recalls.

“It wasn't about having musical knowledge or anything like
that,” Perry says. “But he very quickly adapted and realized the

importance of the relationships with  continued on >>p16
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faving been a big pal of the team lial created UM,

17e weay lily one of a kind and will be sorely missed.

Zveryorne al UG and UMe will miss ks spiud and
will conlinwe en 1o honer /il legacy.

Beob Nescer
7/744-2070
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An open door: BOB MERCER, then senior VP at Universal Music Enterprises,
celebrated a sales success in 2005 for the Temptations. From left: Mercer,
ent BRUCE RESNIKOFF and
Temptations manager/former Motown executive SHELLY BERGER.

the Temptations’ OTIS WILLIAMS, UME presi

from >>pl4 artists. Kate Bush, Queen . .. And what sometimes
gets overlooked is his involvement with John Lennon. Mercer had a
very good and strong working relationship with Lennon.”

Former EMI Music vice chairman David Munns also recalls the
value of the expertise offered by Mercer, who had earned a busi-
ness degree in statistics from the University of Manchester. “He
brought some basic skills to the business . . . He was [also] quite
happy to let young, inexperienced people have their way. His an-
swer was always, ‘Give it a whirl—try it.” When the Pistols came
along, and some of the more controversial stuff at the time, he was
not phased by it.”

“In EMI, which was completely rule-driven, he broke
everyrule there was in backing people who he believed
were good and talented, no matter how young or weird.
You can’t really ask for a better boss than that.”

The tales about Mercer flow freely from his friends
and colleagues—about the scheme to release doves and
butterflies at a free Queen concertin Hyde Park in Sep-
tember 1976, until the butterflies died prior to takeoff;
about his penchant for quoting Mark Twain, Shake-
speare or Bob Dylan; about his teaching his young staff
to appreciate Puligny-Montrachet wine.

“He taught us all how to take a proper lunch, that’s
for sure,” Munns remembers.,

Berg adds: “He had fantastic charisma, a great
marketing brain. Artists loved him, and he will be
sadly missed.”

Jimmy Buffett recalls how he and Mercer launched
Margaritaville Records in 1992 in Nashville. “It al-
ways seemed kind of interesting and odd to us that
there was so much other music in Nashville than
country, and no one seemed to get that. I had a dif-
ferent perspective and Bob shared that as well. We were continually
bucking the system.”

At Margaritaville, Mercer signed Todd Snider, the Iguanas and
the female Cajun group Evangeline. “He found this song [*Wild
One"] and we recorded it with Evangeline and MCA refused to put
it out,” Buffett says. “It turned out to be Faith Hill's first really big
hit. Bob and I were like, “We told you so.” [MCA was] scrambling
to put it out and we said, ‘Boys, it's too late.” T always trust my in-
stincts and so did Bob.”

Ames, who was given a career break by Mercer at EMI U.K., hired
him in turnin October 1997

However, Mercer's bosses
at EMI felt differently. As the
Sex Pistols unleashed the

CHARTING ‘NOW’

as VP of PolyGram's TV di-
vision, PolyMedia TV. In
1999, after Universal ac-

fury of punk on Britain, crit-
ical publicity over the band's
single “Anarchy in the U.K."
led EMI to drop the band—
over Mercer's objections.

“The only reason he left
as managing director of EMI
in the early '80s was that he
was still pissed off with the
Thorn EMI main boeard
making him drop the Sex
Pistols” years earlier, recalls
Universal Music Enter-
prises U.K. president Brian
Berg, who worked under
Mercer at EMI U.K.

“After the sacking of the
Pistols, the EMI
board insisted they

Yociat Cudiky POOD

Launched in the United States
in October 1998, the compila-
tion series “Now That's What |
Call Music!” has become arguably
the most successful branded
compilation franchise in Bill-
board chart history.

All 33 editions of the main
“Now” pop-hits series have
reached the top 10 on the Bill-
board 200, and 14 hit No. 1. More
than 50 “Now"-branded albums
have beenreleased in the United
States, including the 33 pop ti-
tles. They include sets devoted
to holiday fare, country tunes
and dance hits.

» c;;u'i:l'x; “SF;U) Gije ]S

Collectively, the “Now™ line
has sold 76 million albums in
the United States, according
to Nielsen SoundScan. The top
seller is 2000's “Now 5,” with
hits from Backstreet Boys,
Britney Spears, Destiny’s Child
and others. It has sold 4.8 mil-
lion copies.

The “Now” Christmas titles
have been notably successful, as
the five releases—three main en-
tries, a best-of and a country-
themed set—have moved 6.4 mil-
lion copies in the United States,
according to SoundScan.

—Keith Caulfield

quired PolyGram, Mercer
became senior VP of UTV
Records. While at UTV, Mer-
cer built the heritage artist
label New Door. Among his
signings was Nanci Griffith.

“He was this extraordinary
man who cared about music,
and that's so hard to find
these days,” Griffith says.
“There are great people in the
music business, and there
are heroes. He was a hero.
It's so sad that Bob’s not with
us anymore, because the
music industry has gone
through this severe change
over the years with
the digital era. And

i+ Allosyigt --E-}t:\'lﬂ"-“ ? N
be kept aware of any
‘controversial’ new
signings,” former
EMI U.K. head of
press Brian Southall
remembers. “Bob took

] |

great joy in telling the A ’.1‘
; ji |

EMI main board mem-
bers that we had
signed another punk
band and ‘They're not as badly behaved as the Sex Pistols but the
lead singer is gay—is that OK?*' " The overtly political Tom Robin-
son Band scored three hit singles and a No. 3 album in the United
Kingdom during 1977 and 1978.

Kate Bush, another of Mercer’s signings at EM1 U.K., posted an ap-
preciation on her website: “It's thanks to Bob that I've been able to
spend my life making music. He signed me to EMI when I was 16 and
was like family to me. Bob, thank you so much for making my dream
come true. The world won't be the same without you.”

Mercer also had an eye for executive talent. Executives he originally
hired include Berg; Munns; Roger Ames, who headed EM Music North
America until he became CEO of international operations for Live Na-
tion Entertainment last year; former BMG chairman John Preston;
and former BPI chairman Peter Jamieson.

“Bob hired me out of the inter-
national division of EMI into the .biz ;‘:‘:‘:2:’2:‘; ;”l::';::zf"b
A&R department,” Ames recalls. billboard.biz/bobmercer.
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Bob transcended
that. It was about
the music, always,
for him.”
Long before the
U.S. success of the
“Now" series, while

\ALL 3

Mercer was at EMI
U.K. in the '70s, he

ing strategies for the back catalog.

“At the time, it broke all the established ‘norms’ " of marketing
for catalog repertoire, former BPI chief Peter Jamieson recalls.

Jamieson remembers taking that marketing formula to his new
post as managing director of EMI New Zealand in 1978, then to
EMI Australia in 1980. “When I returned to the U.K. in 1983 as
EMI U.K. managing director, we again used the same formula and
principles to combine with Virgin [Records] and create the ‘Now’
series [in Britain].

“It's wonderful that, many years later, Bob became the father of the
‘Now’ expansion to the U.S.—which he held until his death,” Jamieson
adds. “He was my original inspiration for . . . that style of marketing,
which led to the establishment of the most famous marketing brand

in the history of our industry. oo

Additional reporting by Tom Ferguson, Catherine Applefeld Olson and
Andre Paine.

More at ebook-free-download. net or. magazinesdownload.com
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OCT.17,1944
Born in Preston,
Lancashire,
England.

1970S

Hired at EMI from
General Foods.
Rises to managing
director. Signs
Queen, Kate Bush,
the Sex Pistols,
Marc Bolan, Olivia
Newton-John and others. Forms a close
working relationship with John Lennon.

circa 19748

1980S
Works for EMI Films, leaving to become an
artist manager, briefly representing Paul
McCartney. Becomes a partner in the artist
management and audio/video company Tanga,
whose clients included Roger Waters.

1992
Opens the Nashville office of Jimmy Buffett's
Margaritaville Records.

1997
Named VP of PolyGram’s TV division,
PolyMedia TV, and works to bring “Now That's
What | Call Music!” to the United Statesas a
joint venture between EMI and PolyGram.

1998

Launches the first U.S. title in the “Now" series.

1999
Named senior VP of UTV Records after Universal
Music Group acquires PolyGram. Along with EMI,
which owns the “Now” brand, the joint venture
now includes Sony Music and Universal.

2000
“Now 4" debuts in July at No. 1on the
Billboard 200, displacing Eminem, and makes
history as the first nonsoundtrack
compilation to top the chart.

2001
Releases the “Pure Jazz" compilation on
Verve/UTV the day after the debut of the PBS
series “Ken Burns Jazz"—although Sony Legacy
has a deal to market Burns-related titles.

2005
Signs Nanci Griffith to his heritage artist label,
New Door, through Universal Music
Enterprises, adding to a roster that would
eventually include Tears for Fears, the
Temptations and Smokey Robinson.

2009
Discusses EMI announcement that “Now That's
What | Call Music!” is being developed asa TV
show by “Ametican Idol” creator Simon Fuller
and 19 Entertainment, which has obtained global
TV rights to a property based on the series.

MAY 5, 2010

Dies in Los Angeles after
a brief fight with lung cancer.

Compiled by Thom Duffy.
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Music will miss you.

Bob Mercer

1944 — 2010

SONY MUSIC
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Bob Mercer 1944 — 2010

NOW

that’s what

we call a great man and
a good friend
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Despite losing in court, the

peer-to-peet executive says he
still wants to work with labels.

OnMay 12, the same day that LimeWire CEO George Searle turned 46, a federal judge found
the peer-to-peer (P2P) file-sharing service and founder/chairman Mark Gorton liable for
copytight infringement (Billboard, May 22).

“It kind of felt like my first birthday, the way | came into this world—getting slapped,”
Searle quips.

Searle isn't the kind of person one would expect to see | alegally chall d P2P
network. Before joining LimeWire in 2007, he was CEO of Mediaguide, an airplay monitor-
Ing service jointly owned by ASCAP and marketing company ConneXus. Searle co-founded
ConneXus, where he developed a service that enabled consumers to use their mobile phones
to identify and purchase songs played on the radio.

Since taking the helm at LimeWire, Searle has been working to strike licensing deals with
the music industry to turn one of the most popular sources of pirated music into a legit-
imate music service. But this month's ruling has put that effort in jeopardy. In finding
LimeWire liable for copyright infringement, U.S. District Court Judge Kimba Wood cited
evidence presented by the labels that the company was aware that its users were down-
loading copyright-protected content and that it even used Google AdWords to reach
consumers entering search terms like “replacement Napster,” “Napster MP3" and “MP3

o

free download.”

In his first interview since the ruling, Searle speaks exclusively with Billboard about his
reaction to the case and LimeWire's ongoing efforts to work with the recording industry.

Given the history of litigation
against P2P services, the ruling
couldn’t have come as a surprise.
It surprised me a little that it hap-
pened so quickly. We expected the
judge would call a conference be-
fore deciding. The court had a lot of
evidence to sort through. The diffi-
culty it faced was trying to assess
LimeWire's intent after all these
years, Paradoxically, the very thing
LimeWire has done to respect copy-
rights and work with the industry
were the things the court construed
asan intent to infringe.

Like what?

The [LimeWire| Store, settlement
documents, plans that were never
put in place because the company
realized they were wrong, filters that
were built but never putin place be-
cause the necessary industry coop-
eration wasn't there, But beyond
that, the evidence supporting the
court's decision comes down to a
quickly scuttled AdWords program
and the words of a former COO who
seftled with the RIAA, Unfortu-
nately, the court accepted the plain-
tiff’s construction of those facts.

Can you explain the AdWords
program?
As context, I've been at LimeWire

for three years and all of this pre-
ceded me. The AdWords campaign
was independently created and im-
plemented by a LimeWire intern.
LimeWire management did not au-
thorize the bidding and terminated
the campaign once they learned of
it. The ads mentioned music files,
but alse many other file types that
LimeWire is useful for. And at the
time, LimeWire had mixes of
music authorized to share. But let
me be clear ., .. LimeWire did not
and does not seek to attract copy-
right infringers,

Rather than address each point
of evidence, let's focus on the
maost important ones—that more
than 98% of files requested on
LimeWire infringe on copyrights.
LimeWire considers this an open
issue still in litigation. I can't say
that 1 agree with any of the expert
reports that were submitted. What-
ever the numbers of files author-
ized for sharing versus those that
are not, LimeWire does not know
those numbers. It did not in 2000
and it does not now. LimeWire's
searching and sharing functions are
entirely decentralized. After down-
loading and installing LimeWire on
their computers, we currently have
novisibility into what types of con-

tent users seek, send and receive
with the software,

But if | were to download Lime-
Wire today, | could use it to
download unlicensed music. The
ruling indicates that LimeWire
should de more to prevent that.
That's a good point. In assessing
that LineWire had the intent to in-
duceinfringement. . . the court in-
cluded the failure to include
mandatory content filters. The
judge was very critical on this point.
There are a few problems with this,
Generally, as a technologist, I'm
concerned this can lead to laws re-
quiring providers of software to put
filters in place and actively police
their users to avoid infringement.
More specifically to [her] opinion,
the Grokster [ruling] did not come
out until 2005, and it was at that
point the technological limitations
and rules of conduct were estab-
lished. In this case, the judge holds
LimeWire of 2003 to a standard laid
outin 2005. It's hard to successfully
manage that.

In any event, LimeWire has tried
earnestly, apgressively and contin-
uously to work with the music in-
dustry. The company did develep a
hash filter to work in cooperation
with rights holders [where| the

rights holders would provide the
hashes for the filter to work, Unfor-
tunately, the rights holders Lime-
Wire went to would not provide the
hashes, and as such it was never
taken out of beta. LimeWire repre-
sentatives have met with content
holders a hundred times to discuss
this issue. Unfortunately, it's never
come to fruition.

Then what’s your pitch to the
music industry?

We're trying to convince them that
there’s an opportunity, There's the
law, and then there’s business. P2P
is no longer a legal issue. It's not
even a technology issue. It's a so-
cial issue, and it's definitely a busi-
ness issue, With respect to the
lawsuit and this approach to the
problem, there are no winners.
This is not going to resolve any of
the industry's problems. It will do
nothing to reduce overall peer-to-
peer use. It does absolutely noth-
ing to help the music consumer.
And most importantly, it doesn't
do anything to put money into the
pockets of artists and songwriters
and publishers.

Explain the role you'd like
LimeWire to play.
I've been in meetings where I ask

amusic executive in all earnestness,
“How can I best help you?" The
knee-jerk response is, “Shut down
LimeWire,” It provides for an inter-
esting discussion, because what's
going to happen if we do that? We're
building a revolutionary music serv-
ice and we'd like to launch it siack
dab on top of the P2P network. It's
got to be a better alternative.

Our model for this is that it
would have unlimited digital
rights management-free down-
loading and streaming, An elegant
media player with access to mil-
lions of songs on-demand synched
to iTunes and other players so that
when you plug in your device, your
music is just there, Complete and
instant access to your entire li-
brary across your desktop and de-
vices and the cloud. Subscribable
charts and feeds and playlists. Ro-
bust discovery features. Recom-
mendations. Curated content.
Dynamically created playlists. All
the things you can’t get from P2P,
and we've got a credible plan to
make that work,

So the P2P network is the free
tier that attracts users to this
new service?

Ifwe've learned anything from other
P2P companies that have tried
something similar, we've learned
you have to preserve the core expe-
rience. There are few in the world
that are able to distribute a desktop
application as widely and quickly
and successfully as LimeWire,
We're completely redesigning the
entire P2P experience to promote
and sell the music service in con-
textually relevant ways, So [we] es-
tablish multiple triggers to illustrate
and highlight the value and features
of the service in organic and intu-
itive ways. It's a great platform to
educate and inform. aes

For a longer version of this
interview, including Searle's
observations on cloud-based access
and LimeWire's pay services, go to

billboard.biz /digital.

There’s thelaw, and then there’s business. P2Pisno
longer alegal issue. It’s not even a technology issue. It’s
asocialissue,and it’sdefinitely abusinessissue.
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The Most
Anticipated
Hip-Hop
Album In Years
Comes From A
23-Year-Old Singing,
Acting, Half-Jewish
Canadian Who Some
Are Touting In
The Same Breath As
Biggie And Lil Wayne.
Can Aubrey Drake
Graham Withstand
His Own Hype?

By Mariel Concepcion
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my Saturday afternoon in May, thou-
nose-ringed, suburban teens are
into the Meadowlands Sports Com-
ast Rutherford, N.J., to catch their fa-
o, dance, punk and emo-dance-punk

aiftlle two-day Bamboozle Festival. m While
#c-aged chaperones waited patiently in the

i

parents” tent, barely clothed diehards bounced

from stage to stage, panting at the sight of
Ke$ha, Matt & Kim, MGMT, OK Go and head-
liners Weezer and Paramore, among others.

SHORT
BUT
SWEET

The Key Moments
In Drake er,
From First Mixtape
To Debut Album

22 | BILLBOARD

2006: Drake releases
his first mixtape, “Room
for Improvement.” The
DJ Smallz-hosted album
—the teen actor’s first
official attempt at mu-
sic—features guest ap-
pearances from Trey
Songz, Lupe Fiasco and
the Clipse.

MAY 29, 2010

2007 : Drake releases
his second mixtape,
“Comeback Season,”
which spawns the single
“Replacement Girl,” fea-
turing Trey Songz. The
video to the track was
featured as BET's “New
Joint of Day" on April
30,2007,

June 2008: After
hearing his music, Lil
‘Wayne calls Drake and
asks him to fly to Hous-
ton. Drake stays on the
road with him for a
week-and-a-half, con-
necting on a “musical
level beyond what any-
one expected.”

More at ebook-free-download

Feb. 13, 2009:
Drake releases his third
mixtape, “So Far Gone,"”
which was available as
a free download on his
blog, October's Very
Own. The tape featured
Lil Wayne, Bun B, Trey
Songz, Omarion and
Lloyd.

download.com

April 2009: prake
releases the “Best | Ever
Had” single, produced
by Boi-1da.

June 27, 2009:
After nine weeks of
steadily climbing the
chart, "Best | Ever Had"
tops Billboard’'s Hot

R&B/Hip-Hop Songs
chart and holds there
for seven weeks.

June 29, 2009:
Following a heated
bidding war, Drake
signs to Lil Wayne's
Young Money label and
eventually becomes
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Indeed, Drake did his thing that muggy
night. After shouting out Weezy, dropping a
few F-bombs to the New York Police Depart-
ment and telling fans his doctor advised him
not to perform—*Motherfucker, you crazy?
I'm here to see my family!"—he ran through
songs like “Forever,” “Every Girl,” “Bedrock,”
“Successful,” “Over” and “Best I Ever Had.”
“Best [ Ever Had,” off his star-minting 2009
mixtape, “So Far Gone," reached No, 1 on Bill-
board’s Hot RE&B/Hip-Hop Sengs chart and
peaked at No. 2 on the Billboard Hot 100, sell-
ing 1.8 million downloads, according to
Nielsen SoundScan. “So Far Gone,” which
was released as an official album with lim-
ited tracks last year, has moved 458,000 copies.

During his performance, Drake dedicated
his singing—which he thought was a “mis-
take” when he originally released “So Far
Gone"—to the ladies, who he says encour-
aged him to hire a vocal coach this past year.
And taking cues from sexified R&B perform-
ers like Usher and Trey Songz, he did an air-
humping dance that had the girls googly-eyed.
He danced with a young lady in cutoff shorts
and a bikini top to Alicia Keys' “Un-Think-
able (I'm Ready),” which he co-wrote, and
kissed her on both cheeks and forehead be-
fore she dropped to the ground in shock.

“People who love rap love his thymes, es-
pecially passive rap fans, who are mostly
women,” WQHT [Hot 97) New York PD Ebro
Darden says, adding that all of Drake's offi-
cially released singles—with the exception
of his latest, “Find Your Love™—have been
top five research performers on the R&B/hip-
hop station. “They love the melodies and hon-
esty in his music. He's flossy yet vulnerable,
clever with his word selections, and at the
same time, you can easily understand his
punch lines.”

Atthe end of his set, Drake asked that the
stage lights shine on the crowd. "I see you
with the Giorgio Armani shirt, like it's
2002," he called out to one fan, “I see you
with the bikini, like we're in Acapulco. I see
you over there with the headband, just like
my publicist wears,” he said as fans
screamed in excitement.

“I want the type of show that doesn't feel
like I'm out of place. And really, that night
didn't feel like [ was an outcast,” Drake says.
“It was really important for me because, like
Wayne said, I felt like they were listening,
and they were screaming and they were ex-
cited. But most important were the faces that
I could tell had never even heard of me or
seen my face before, yet they were still listen-
ing. It was a great feeling.”

In the face of a crumbling business, it
makes sense to go after as wide an audience
as you can. It's part of Drake's master plan to
not only engage his hardcore hip-hop fan base
with his natural rap skills, but also to pull in
new fans who are now, thanks to shows like

School's out: DRAKE and cast members from ‘Degrassi: The Next Generation.’

“Thank Me Later” will feature production
from West, No 1.D., Boi-1da, Noah “40" She-
bib, Timbaland, Swizz Beatz and Francis &
the Lights frontman Francis Farewell Star-
lite—whose band opened up for Drake on his
Campus Consciousness/Away From Home
college tour alongside Canadian rapper K-
08, Collaborators on the set include West,
Wayne, Alicia Keys, Nicki Minaj, Jay-Z, the-
Dream and T.I.

Firstsingle “Over” peaked at No. 3 on Bill-
board's Rap chart, No. 4 on Hot R&B/Hip-
Hop Songs and No. 14 on the Hot 100, Second
single “Find Your Love” was recently released
alongside an accompanying video shot in Ja-
maica by director Anthony Mandler and star-
ring dancehall artist Mavado,

Other tracks include “Shut It Down,” an
empowerment song for the ladies; the intro

‘I'M YOUNG.
I’'M 23.
| KNOW |
HAVE A LOT
OF GROWING
UP TO DO!

“Fireworks™, “The Resistance”; and the leaked
track “Miss Me," featuring Lil Wayne, which
Al Branch, GM of Hip-Hop Since 1978—
Drake's management company—assures will
be the next single. {“Wayne shot his part [of
the video| and Drake's shooting his in a cou-
ple of weeks," he says.)

While Drake's getting co-signs from the
likes of Jay-Z, sharing verses with Eminem
and being romantically linked to Rihanna,
it's his wholesome, unassuming and almost
average depiction of life through music that
already has him touted as the next big thing;
even before releasing an official album, he'd
garnered two Grammy Award nominations
and two Juno Awards. Drake is often men-
tioned in the same category as the company
he now keeps.

The accolades flatter Drake, but he still
feels he isn't quite there—yet. “That's the
maost flattering thing in the world but at the
same time, real, legendary status can't be dic-
tated by the people who are still here witness-
ing it," he says. “Legendary status is when
the next generation comes up. The kids that
are 15 right now and will be going to college
in five or six years—ifthey say, ‘Yo, | remem-
ber when Drake came to this school. That's
one of the most legendary shows ever,” that's
when you're a legend. I'm young, I'm 23,
This is too soon. I really want to grow and be
that guy.”

While Drake has scores of supporters, he

tion his talent and eriticize everything from
his singing to his videos—especially the West-
directed “Best | Ever Had" clip. But Drake
isn't phased by them. “When people really
listen to the album, I think they'll say, 'There's
some really interesting songs on here, really
interesting lyrics, really interesting layers,” ”
he says. “It's very reflective, very personal,
but at the same time, it's fun. It's about my
induction into the rap game, into Hollywood,
having famous people that are friends with
me. It's all very overwhelming.”

EMI West Coast creative president/head
of urban “Big" Jon Platt signed Drake to a
publishing deal in June 2009—in the artist’s
dressing room at the BET Awards. “I went to
see him in Toronto well before everything re-
ally exploded,” Platt says about snatching
Drake before anyone else did. “We just hung
out all day and had a great conversation. [
knew then that he was the real deal.”

For Robert Gibbs, Drake’s music agent at
International Creative Management, Drake's
appeal makes booking him for shows that
much casier. After his Away From Home
tour, Drake will go on a club/festival fradio
tour and then head to Furope in July where
he will support Jay-Z on a couple of UK.
stops as well as play the Wireless Festival
with him. Afterward, Drake will hit Toronto
for Caribbean music festival Caribana. He
is also negotiating a fall tour, which AT&T
will sponsor,

In addition, Drake has been reading movie
scripts, although he's turned down a num-
ber of roles already, Dana Sims, Drake's mo-
tion picture talent agent at ICM, says, “Until
the album is out, [Drake will] be putting the
acting on hold.”

To promote the new album, Drake will
make appearances on late-night TV shows,
an iPad giveaway promotion is in the works,
and an MTV documentary will premiere on
the music channel the week of June 20.
Drake also says that as seon as “Thank Me
Later” is released, he will start working on
a follow-up—a move that Branch encour-
ages, stating he'd like for Drake to release
another album less than a year later, “like
Justin Bieber did.”

Although this is only his first album,
Drake understands that his swift ascension
from underground mixtape rapper to the
next Biggie /Lil Wayne finsert-legend-here
means that listeners are expecting not just
quality, but greatness.,

“I know I have a lot of growing up to do,
but I guess unfortunately, people won't judge
me as if this is my first album or my first year
in the game,” he says, "This is a crucial mo-
ment for me. It actually feels like my last
album, not my first. I'll be working hard to
make sure you remember it. I'll be in your
city, performing all the songs, and hopefully
looking at you in your eyes and letting you

Bamboozle, paying attention, —DRAKE also has nonbelievers—naysayers who ques-  know it's real out here, man, I'm ready."+-+-
part of the Universal Sept. 15, 2009: Dec. 2, 2009: live performance of March 4, 2010: April 18, 2010: videotohissecond sin-
§ Motown family. Drake rereleases his Drake is nominated for “Forever”alongsidecol- Drake premieres his Drake takes home two  gle, “Find Your Love,”
ﬁ “So Far Gone” mixtape two Grammy A d lak s Lil Way single “Over”onaTor- Juno Awards, including on October’s Very Own
2 July2,2009:prake  as an official EP. The best rap solo perform-  and Eminem. onto radio station. The  one of the night’s most  and MTV.
'E premieres the video to  album featuresmostof  ance and best rap song— track, off hisupcoming sought after honors:
©  “Best | Ever Had,” di- the originalsongsfrom  for “Best | Ever Had." Feb.8,2010:Drake  debut album, “Thank  best new artist. June 15, 2010:
?.1 rected by another men-  the mixtape, including announces his first Me Later,” is produced Drake will release his
5 tor,Kanye West. “Best | Ever Had”and Jan. 31, 20710: North American solo by Boi-1da. May 11, 2010: hotly anticipated first
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PITCHY

“Alright, so listen, man. I don’t know what’s quite going
on...itwas just alright for me. It didn’t really take off,
ever, and it started kind of rough. I don’t know.”

Randy Jackson said this on the May 11 episode
of “American Idol," after Michael Lynche—the
hulking, 26-year-old singer known as “Big
Mike™—performed a serviceable but charm-de-
void take on Michael Jackson's “Will You Be
There.” (Voters sent Lynche packing a day later.)
He could've been referring to any recent night
of “American Idol,” though—or its entire run
this year.

Sinee its Jan. 12 premiere on Fox, the ninth
season of “Idol” has been plagued with chatter
about the show's decline. The pool of contest-
ants was widely considered to be the weakest in
the show's vaunted history, with the top 10 final-
ists, who will perform together on this summer's
American Idol Live! tour, comprising a bizarre
mix of pop/R&B singers with identity crises and
guitar-strumming “street busker” types, as Simon
Cowell likes to call them, The remaining two
hopefuls—Lee DeWyze and Crystal Bowersox—
are both of the latter strain, and one will emerge
as the winner on the May 26 season finale.

The fractured chemistry among the judges
has also dominated water-cooler talk. Paula
Abdul—the show's centripetal force of schmaltz
and drama—Tleft the show, ostensibly replaced
by Ellen DeGeneres. Moreover, two days before
the season premiere, Cowell announced he'd
be leaving “Idol” after the conclusion of season
nine, and many onlookers have observed that
he has appeared disinterested this year, even
bored. (Cowell stands to make millions more
next fall when “The X Factor,” the fork-tongued
U.K. counterpart to “Idol” that he executive-
produces, hits U.S. shores on Fox.)

“Everyone is trying, but it's just not connect-
ing,” says Maura Johnston, who writes about
“Idol" for Fancast.com. “And Simon Cowell is
so linked with the whole franchise. He is ‘Amer-
ican Idol,” more than [host Ryan| Seacrest, more
than anyone, The fact that he’s leaving, I think,
has affected the perception of the show.”

Asthe curtain falls on the show’s ninth year
this week, “Idol” finds itself at a critical junc-
24 |
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ture, amid an overall decline in network view-
ership, acastin disarray and a worrisome drop
in its own ratings. Though still the top-rated
show on TV through May 9, “Idel” viewership
has slipped to an average of 24.5 million per
night, according to Nielsen, with 11.8 million
of those viewers between the ages of 18 and 49.
That's an approximate 20% decline from the
show's highest average of 30.6 million view-
ers (16.3 million aged 18-49) in 2006—the year
that Taylor Hicks won or, as most see it, Chris
Daughtry didn't.

In addition, “Idol” was beaten in the ratings
for the first time in six vears on Feb, 17, when
NBC's Winter Olympics broadcastattracted al-
most 12 million more viewers, and has since
been topped a few times by the current season
of ABC's “Dancing With the Stars.”

The ratings slide began in 2006—Dby com-
parison, Fox's overall prime-time viewership
from 2006 through 2009 fell only 8.25%, ac-
cording to Nielsen—Dbut more troubling is the
lack of a late-season ratings bounce this year.
The May 5 episode drew just 17.5 million view-
ers, the lowest rating for a Tuesday perform-
ance night since the summer of 2002, The May
17 top-three performance night fared slightly
better, with 18.3 million viewers, but decreased
one-tenth of a peint to a 6.6 rating among
adults 18-49,

This is also translating to less viewer partic-
ipation—a factor of vital importance to a show
that depends on crowd-sourcing to choose
America's next pop star. During the May 19 re-
sults show, Seacrest announced that the top
three contestants had received a total of 47 mil-
lion votes, down from 88 million at the same
point last season, Websites that cover “Idol"—
from its official Internet presence at Ameri-
canldol.com to vote forecaster Dial Idol and
blogs like Vote for the Worst, Rickey.org and
M]sBigBlog.com—have seen their cumulative
unique visits per month drop 45% since 2007,
according to comScore.

BY MONICA HERRERA

All this downward momentum could have
an adverse affect on 19 Recordings and Sony,
which together sign the most valued “Idol” con-
testants to record deals and release their music,
If19 and Sony stick to the release schedule for
“Idol” winners of past years, fans can expect to
hear a debut single from the champion, and
perhaps the runner-up, by October, followed by
an album release later in the fourth quarter.

Ever since Kelly Clarkson was crowned its
inaugural champion in 2002, “Idol” has been
a significant driver of album and single sales
for Sony. According to Nielsen SoundScan, con-
testants have sold an astounding 126.5 million
combined albumns, singles and download tracks,
but no winner or finalist since 2005 victor Car-
rie Underwood has come close to her wallop-
ing numbers. (The country artist's album sales
total 11,6 million.) While 2006 fourth-place fin-
isher Chris Daughtry's band Daughtry has sold
5.7 million albums, subsequent winners |ordin
Sparks and David Cook have each sold 1.3 mil-
lion; runners-up Adam Lambert and David
Archuleta have sold 747,000 and 970,000, re-

i

spectively; and last year’s victor Kris Allen has
sold 310,000. Both Bowersox and DeWyze hew
closer to Allen than other recent “ldol” success
stories, in that they don’t appear to have the out-
sized personas or ambition required of most
stars who captivate arena-sized crowds.

“Every season is different,” RCA Music
Group executive VP/GM Tom Corson says.
“Yes, some seasons are a little stronger than
others. One season you have Taylor Hicks, the
next you have Carrie Underwood. We often
don't know until six to nine months down the
road how the contestants will resonate.”

“The talent isn't much worse than before,”
says Richard Rushfield, the former Los An-
geles Times “Idol” maven who now blogs
about the show for the Daily Beast. “But what
vou don't have is a breakout sensation that
rises above the pack, the way Adam Lambert
did last year, the way David Archuleta and
David Cook did the year before, the way Car-
rie Underwood or Chris Daughtry did. Those
people didn't necessarily win, but they gave
their seasons a great story.”

AVERAGE ‘IDOL’ TOTAL VIEWERSHIP

SEASON 5 (2006)

SEASON 6 (2007)

4,678,000

SEASON 4 (2005)
“Some Hearls™

CARRIE UNDERWOOD

CHART SOURCE: Ratings according to Mielsen. Sales according to Nielsen ScundScan
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STILLNO. 1

All hand-wringing aside, “Idol” is still No. 1
in the ratings and still commands the high-
est ad rate of any program, which Fox exec-
utives pointed out during the network’s May
16 upfront presentation in New York. “We're
aware the show is off about 9% this year, but
in comparison to other shows that's actually
pretty good,” Fox entertainment chairman
Peter Rice said. The network also announced
that it would trim the show's elimination
episodes down to 30 minutes for season 10.
“The audience wants us to tighten up the re-
sults show and they want more perform-
ances, so that's what we’ll give them next
year,” Rice said.
“Idol” also continues to provide a powerful
sales boost to artists who appear on the show.
Sean “Diddy” Combs performed “Hello
Good Morning,” his current single with Dirty
Money, on the March 31 results show a day
after the track’s digital release. It subse-
quently sold 81,000 downloads, according to
Nielsen SoundScan, to debut at No. 34 on the
Billboard Hot 100. Shania Twain's "Greatest
Hits" set returned to the Billboard 200 with
7,000 copies, according to SoundScan (a
251% increase), after she mentored country
week, When Harry Connick Jr. served as men-
tor during Frank Sinatra week, sales of his
“Your Sengs” album jumped 531% to re-enter
the Billboard 200 at No. 58, while Sinatra’s
hits compilations “Nothing but the Best” and
“Classic Sinatra” re-entered at Nos. 129 and
194, respectively (up 81% and 43%).
Season-eight runner-up Lambert mentored
the contestants during Elvis Presley week, and
as aresult he earned his first top 10 hiton the
Hot 100, Performed on the April 14 results
show, Lambert's "Whataya Want From Me”
doubled its download sales the following week
to 108,000, according to SoundScan, enough
for it to earn the week’s Digital Gainer award
and move 29-8 on the Hot Digital Songs chart.
Lambert's stint was also notable in that it
was the first time an “Idol” contestant returned
to the show as a mentor. The choice of Lam-
bert suggests that “Idol” now treats its more

successful runners-up with as much or more
deference as its winners,

“|There's a] perception of winning not really
being important,” Fancast's Johnston says. “The
whaole message of having Adam Lambert be the
first contestant to come back and be a mentor
was sort of curious. 1t's like, "Well, is the goal
winning, or is it just making a splash on TV? "

TALENT SCOUT

If the goal has changed, it shouldn’t come as
much of a shock. After all, the average person
could be forgiven for not remembering that

Hicks, Sparks and even Allen were “Idol” win-
ners. That seems to have permeated the attitude
of this season’s contestants; Bowersox told re-
porters two weeks ago that she and her competi-
tors were “all winners,” and Lynche said his
mission was only to make the top three. The the-
ory that winning “Idol” isn't everything—put
into focus by Hicks' victory in 2006 and sharp-
ened by Lambert’s loss to Allen last year—may
have lowered the bar all around.

“We thought we would kill “Idel,” but it's
killing itelf,” says Dave Della Terza, creator of

Vote for the Worst. Della Terza says he's think-
ing of shuttering the website because covering
“Idol” has become “a chore” and, ironically, he
says the contestants are too bad, “You need to
have great contestants on the show in order for
us to work, so that people get angry when their
favorites are voted off first,” he says, Vote for
the Worst has seen its traffic drop from 248,000
unique visitors in April 2009 te 135,000 last
month, according to comScore.

Rickey Yaneza of Rickey.org, however, coun-
ters that the Tim Urbans, Andrew Garcias and
Lacey Browns of this year are hardly different
from the Ace Youngs, Megan Joys and Kevin Co-
vaises of seasons past. “There are haters every
year,” he says, "butI've had people say that they
love the singers on the show. They like the idea
that so many people are playing the guitar.”

Indeed, the presence of so many guitars on-
stage—which was introduced in season seven,
when “Idol" started allowing contestants to
play instruments—has also shifted the prior-
ities of the show, which now often touts be-
coming an “artist,” not becoming an “idel,” as
the ultimate goal. It's a small but significant
difference in word choice, as the latter beck-
ons a broader fan base and the more tradi-
tional, glory-note-belting kind of pop star that
the show once championed.

“It's interesting that the advent of letting
[the contestants] use instruments has pro-
duced a crowd thatis kind of cooler, but much
less mass appeal-oriented, which is exactly
what ‘Idol” was invented to circumvent,” the
Daily Beast's Rushfield says. “Without instru-
ments, you wouldn't have had David Cook,
Kris Allen, Jason Castro, Brooke White, Crys-
tal Bowersox and Lee DeWyze.”

“The people who made the top three—Crys-
tal, Lee and Casey |James]—they're all sort of
in the same folk frock genre, which can't really
be by mistake,” says Anoop Desai, who fin-
ished sixth last season and recently self-released
his debut album, “All Is Fair." “But will the
music that people voted through on the show
be pop music on the radio? It seems like there
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Falling ‘Idol*? The 2010 judges,
soon to be minus SIMON
COWELL (far right); inset:
ninth-season finalists LEE
DeWYZE and CRYSTAL
BOWERSOX

shouldn't be any disconnect, but
as we all know, that isn't necessar-
ily the case.”

THE “S’ FACTOR

“Idol,” of course, will start all
over again next year with a new
batch of contestants and the opportunity to
find another future star. But it will have to
do so without Cowell, who is the only real
game-changer in a franchise with so many
maoving parts. “We have to find a judge to re-
place Simon who provides both musical cred-
ibility and incredible entertainment value,”
Rice said at the Fox upfront. “There is no big-
ger question for the summer.”

It will also have to contend with “The X
Factor” and compete for the loyalties of Sony,
which signed a six-year deal with Cowell in
January that will allow it to release the music
of “X Factor” winners in the United States.
Cowell's own label, Syco Music, will be the
partner as always.

“Simonis bringing the next most power-
ful music show in the world to Fox,” music
executive Charlie Walk says, “and I'd bet on
Simon any day. He knows exactly what he
is doing.”

Replacing Cowell poses a tremendous chal-
lenge for 19 and Fox, especially when every-
one seems to have an opinion on who should
get the job. Such famous “1dol” fans as Howard
Stern, Perez Hilton and producer Steve Lilly-
white have all publicly lobbied for the gig, while
others, like Elton John, are rumored to have
turned it down. No matter the choice, season
10 of *Idol” stands to be scrutinized more than
any show in recent history.

“When you have a mature format, by def-
inition you're probably going to lose a little
bit every year,” RCA's Corson says. “But it's
still the No. 1-rated television show. So they're
doing OK if you ask me." e
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THE 2010 SOUTH AFRICA WORLD CUP, WHICH KICKS OFF
JUNE 11, OFFERS FANS MORE THAN JUST THE GREATEST
SPORTING EVENT IN THE UNIVERSE—IT ALSO AFFORDS THE
GLOBAL MUSIC INDUSTRY AN OPPORTUNITY TO SHOWCASE
ITS STARS AND PARTNER WITH TOP BRANDS, AND ALLOWS
THE HOST NATION THE CHANCE TO PROMOTE ITS OWN
WORLD-CLASS MUSICIANS AND VENUES
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HOW A SONG ABOUT SOMALIAN FREEDOM FIGHTERS BECAME
COCA-COLA’S WORLD CUP SOUNDTRACK—AND LAUNCHED
K’NAAN TO GLOBAL STARDOM BY DAVID J. PRINCE

The song that’s destined to be forever associated with the 2010 World Cup
came to its creator in a split second in the summer of 2007. - Somali-born
rapper K'Naan was taking a break from recording his debutalbum at Sony
Studios in New York. The melody came to him suddenly as he walked
through the damp streets after a rain shower, making him dash back to the
studio and abandon the track he had been working on, in favor of what
would become “Wavin’ Flag.” « “I was kind of in a frenzy,” recalls K’'Naan
(pronounced KAY-non), back in New York for a round of promotion. “It
was one of those songs that overtakes and consumes you.”

Indeed, from that moment on, “Wavin' Flag" has had a life of
its own., It first appeared on his February 2008 debut, “Trouba-
doutr” (AkM/Octone). Peaking at No. 99 on the Billboard Hot 100
in March 2009, “Flag” has now sold 155,000 U.S. copies, while
“Troubadour” has moved 79,000, according to Nielsen SoundScan,

The song also made K'Naan a household name in his adopted
country of Canada, where it
peaked at No. 2 on Billboard's
Canadian Hot 100 in February,
propelling his artist and song-
writer of the year wins at April's
Juno Awards. K'Naan, along
with Drake, Justin Bieber and
Nikki Yanofsky, closed that
show with a rousing perform-
ance of the song, which was
rerecorded with an all-star cast
under the name Young Artists
for Haiti. The charity version
debuted at No. 1 on the Cana-
dian Hot 100 in March.

All ofthat, however, is about
to look like very small potatoes
indeed. This summer, "Wavin'
Flag™ will be taken to a whole
new level, as K'Naan embarks
on the final stage of a two-year
plan that gives the artist and
his music unprecedented
alobal exposure,

‘THE CRUCIAL
MOMENT IN THE
DISCUSSION
CAME WHEN
K’'NAAN SAID,

“I CAN REFASHION
THAT SONG AND
GIVE YOU AN
EXCLUSIVE
VERSION. ”

—JAMES DIENER, A&M/OCTONE

More at ebook-free-downlo

Selected by Coca-Cola as the centerpiece of its $300 million
campaign for the 2010 FIFA World Cup, the rerecorded “Coca-
Cola Celebration Mix” of “Wavin' Flag” will soundtrack all of
the company's World Cup-related TV comimercials through-
out the world and be featured prominently on the months-
long global FIFA World Cup Trophy Tour.

The new version will be re-
leased as a single in 150 coun-
tries. It's available in 12 different
duet versions—recorded with
local stars and targeted at Spain/
Latin America, France, Greece,
Brazil, Thailand, South Africa,
the Middle East, Indonesia,
Nigeria, Chinaand Japan—and
have been rolling out globally
since the startof the year. Inthe
United States, a “Wavin' Flag”
remixand video featuring David
Guetta and Will.i.am was un-
veiled at the end of April as an
MTYV 360 premiere. For the bil-
lions of soccer fans who will be
gripped by the touwrnament, fa-
miliarity with the song and its
creator is inevitable.

“We wanted a song that em-
bodied our campaign,” says Em-
manuel Seuge, Coca-Cola group
director of worldwide sports and

WORLD CUP
SOUTH AFRICA
2010

entertainment marketing. “It needed to be upbeat, it needed to
be uplifting, it needed to be an invitation for people to celebrate.”

In truth, the original version of “Wavin' Flag” seems like a
curious choice for a celebration, K'Naan (born Keinan Abdi
Warsame) spent his formative years in Somalia, and at age 13
he got a seat on the last commercial flight to leave the country
before the civil war began.

While the refrain and melody give “Wavin’ Flag” its U2-like,
anthemic quality, lyrically it's a personal song about his early
life in Somalia and the flags he saw flying as he left.

Nonetheless, Joe Belliotti, then-VP of entertainment strat-
egy at Brand Asset Group, which specializes in matching music
with corporations, pitched the song to Coca-Cola in February
2009 with dramatic results. “We fell in love with K'Naan and
his story,” Seuge says,

A hastily arranged trip to see K'Naan perform at South by
Southwest in March followed, with discussions between the
rapper and his team scheduled for the next day.

“What attracted K'Naan to the project was we weren't look-
ingto[just] license a song from him," says Belliotti, who joined
Coca-Cola in January as director of entertainment marketing.
“We were really trying to create something bigger where he could
be involved throughout the process—the release, promotion,
live events, the Trophy Tour, the whole World Cup experience.”

While Coke and A&M/Octone declined to discuss financial
details, K'Naan likely gammered $1 million-plus in combined cash
and promotional dollars committed. In addition to paying an
overall project license fee to use the master recording—proba-
bly deeply discounted from the standard per-usage fees—and a
similarly negotiated deal with co-publishers A&M/Octone and
Sony ATV, the project included payments to K'Naan for nearly
nine months of personal appearances. As K'Naan is in a 360 deal
with Universal, the label is a beneficiary of each revenue stream.

“I don't think the Coke relationship will terminate follow-
ing the World Cup,” A&M/Octone Records president/CEO
James Diener says. “They are invested in K'Naan for the du-
ration of his career.”

K'Naan was the main attraction at many dates on the Trophy
Tour—performing in Vietnam, Peru, Mexico, [taly, the United
Kingdom, France, Russia, Japan, Canada and at the May 2 fi-
nale at the University of Houston—while his music featured
heavily everywhere on the 84-country itinerary.

Forits part, Coca-Cola loved the song but noted that lyrical ref-
erences to “a violent prone, poor people zone” and people “strug-
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gling, fighting to eat” didn't fit the
campaign's themes,
“The crucial moment in the dis-

cussion came when K'Naan said,
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“That's an attempton K'Naan's
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of the World Cup.”
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EAT MY GOAL!

THREE OTHER MUSIC-INSPIRED
WORLD CUP AD CAMPAIGNS

VODACOM

Agency: Draftfcb, Johannesburg

Song: “Show Dem (Make the Circle Bigger)” (Feel Good
Music/Electromode Music), JR featuring HHP
Publisher: Sony/ATV Music Publishing South Africa
Launched April 17, the South African TV campaign for
mobile telephone operator Vodacom encourages cell
phone users to back the national soccer team through
supportive SMS texts, soundtracked by hip-hop artist
JR's song, taken from his November 2009 album,
“ColourFULL.” Vedacom managing executive of mar-
keting Enzo Scarcella says the ads kick-started a cam-
paign including billboards and “flashmob® activations
“s0 we can, as the song says, ‘show dem’ the country’'s
behind them." —Diane Coetzer

PEPSICO INTERNATIONAL

Agency: CLM BEDO, Paris

Song: "Oh Africa” (Universal), Akon featuring Keri Hil-
son and the Soweto Gospel Choir

Publishers: EMI Music Publishing, Universal Music
Publishing

Pepsi commissioned “Oh Africa,” co-written by Rock
City and producer Prettiboifresh, as a World Cup-
themed piece of music, PepsiCo International director
of sports and entertainment Ellen Healy says, “but we
also wanted something you could hear on the radio.” It
soundtracks an ad featuring soccer superstars Kaka,
Lionel Messi and Didier Drogba and is currently airing
in Europe, Latin America, the Middle East and Asia. The
track is available on iTunes and Nokia's Comes With
Music. —Ann Donahue

PUMA

Agency: Syrup, New York

Song: “Going On" (Downtown/Atlantic), Gnarls Barkley
Publishers: Chrysalis Music, MCA Music Publishing,
Warner/Chappell Music

This song from Gnarls Barkley’s 2008 album, “The
0Odd Couple,” was picked for the sportswear giant’s
World Cup campaign, Syrup chief creative officer
Jakob Daschek says, because it “has a drive and en-
ergy that makes you feel you're part of a journey big-
ger than yourself—what the World Cup is all about.”
The minute-long TV ad, featuring Puma-sponsored
soccer players Samuel Eto'o (Cameroon), Emmanuel
Eboué and Gervinho (both Ivory Coast), rolled out
March 23 in Continental Europe. —Wolfgang Spahr

More at ebook-free-download.net or magazinesdownload.com
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THE SOUTH AFRICAN BIZ EXPECTED THE FIRST WORLD CUP ON AFRICAN SOIL
TO BE A MATCH WINNER FOR LOCAL ARTISTS. BUT NOW, BESET BY
ORGANIZATIONAL DIFFICULTIES, IT FEARS AN OWN GOAL BY DIANE COETZER

The conversation on popular Johannesburg talk station Talk
Radio 702 is—as it has been every day since New Year's Day—
all about soccer.

Today, alongside the ongoing debate about the World Cup
prospects for Bafana Bafana (aka the South African national
soccer team), the topic is the local fans' favorite instrument—
the vuvuzela—and the impact it might have on the enjoyment
of the thousands of international visitors expected for the June
11-July 11 FIFA World Cup.

The vuvuzela is the beloved plastic trumpet of South African
soccer fans that, to those unfamiliar with its charms, sounds
remarkably like a stricken elephant. While some of 7027 callers
insistit blends perfectly with the fans’ singing, others denounce
it. One simply demands: “Is this the musical legacy we want
visitors to leave our country with?”

Vuvuzelas aside, that question has huge resonance for the local
music business. As soon as South Africa was named as this year's
World Cup host in 2004, “2010" became a byword for business
opportunities among labels, artists, managers and publishers.

But since late 2009, the gloss has been wearing off. First, news
began surfacing of slow match-ticket sales and sluggish interna-
tional visitor numbers. Global audit and advisory firm Grant Thomn-
ton now puts the figure at 373,000, down from FIFA's original
estimate of 500,000, The apparent nonappearance of the 150 mil-
lion rand ($20 million) originally allocated by national govern-
menttothe Department of Arts and Culture (DAC) for 2010 projects
led to local protests (Billboard, Jan. 23). And in March, the Cre-
ative Workers Union of South Africa lambasted FIFA and its pro-
ducer, Los Angeles-based Control Room, for a lack of local artists
at the starstudded June 10 Kick-Off Celebration Concert at Soweto's
Orlando Stadium. The stark reality seems to be that finding music
business traction amid the soccer isn't going to be easy.

The May addition of Freshlyground, Hugh Masekela, Mzansi
Youth Choir and Grammy Award-winning Soweto Gospel Choir
tothe Kick-Off Concertlineup already featuring local heroes BLK
JKS, the Parlotones and Vusi Mahlasela placated many local protests,
although CWUSA president Mabutho Sithole still isn't happy.

“We still want to know which South African artists will bein
the prime-time slot at the show,” he says, "This is a once-in-a-
lifetime chance for South African artists to make themselves
known to the world—and we hope they are given the chance.”

CWUSA is also a member of the Music Industry Federation of
South Africa. It was through MIFSA that Sony Music Entertain-
ment Africa managing divector Keith Lister produced a national
2010 music strategy and proposed a program of 1,000 live per-
formances during the tournament, to be funded with DAC money.

MIFSA says the DAC approved funding in principle but
didn't follow through with the cash. Rumors abound about
what happened to it but no one seems to be able to confirm
it, Lister declined to comment, while the DAC didn't return
requests for comment,

One thing is certain: The MIFSA program will not be hap-
pening at the World Cup, leaving those South African artists
not involved in the official events to fend for themselves.

“You only have one time when so many international visitors
are here," veteran South African pop musician Sipho “Hotstix"
Mabuse says. “For the DAC to simply say the money for those

grass-roots live shows has disappeared is just not good enough.”

Butothers remain optimistic that the glare of the global spot-
light will still illuminate South Africa’s burgeoning music scene.
Opera singer Siphiwo Ntshebe will perform in front of a likely
TV audience of close to 3 billion when he sings at the June 11
opening ceremony in Soccer City in Soweto, ahead of the launch
of his debut, Sony-released popera album,

“This is what the World Cup is meant to do—give amazing
South African talent the chance to launch an international ca-
reer,” says Lebohang Morake, co-executive creative producer
of the opening and closing ceremonies, who also produced
three tracks on Ntshebe's debut.

There are others too, Sevi Spanoudi, manager of Freshly-
ground—the Afropop combo that teamed with Shakira for the
official World Cup song and will also appear at the Kick-Off
Concert—calls the concert the biggest stage the band can ever
perform on. She intends to use the gig to secure a U.S. book-
ing agent ahead of an American push later this year.

Many advertisers and broadcasters are also looking te local
acts to soundtrack their campaigns. Sony/ATV Music Publish-
ing South Africa managing director Jay Savage says the com-
pany secured its biggest synch licensing fee from mobile
operator Vodacom to use hip-hop artist |R’s “Show Dem (Make
the Circle Bigger)" (Feel Good Music/Electromode), featuring
HHP, in a TV/radio campaign supporting Bafana Bafana.

“We are seeing more demand and increased usage of our
songs in various areas like commercials,” says Arnold Mabunda,

LOCAL HEROES

chairman of publisher's associ-
ation the National Organization
for Reproduction Rights in Music
in Southern Africa. “There seems
to be a rush to find and feature
South African music in radicand
TV programs who, under normal dircumstances, would not uti-
lize music.”

Mabunda also points to a likely increase in performance
rights royalties for local musicians, with the South African
Broadcasting Corp. pledging to play 100% South African and
African music for three months beginning May 1 across all of
its 18 stations. SABC's usual voluntary quotas stipulate between
45% and 70% local content, depending on the type of service.

But despite the influx of global superstars for the official
events, the touring sector isn't anticipating any such boost. John
Langford, COO of Cape Town-based Live Nation partner Big
Concerts, says its only music show of note during the period is
the FIFA-endorsed July 9 “Celebrate Africa: The Grand Finale”
show at Johannesburg's Coca-Cola Dome, featuring Italian tenor
Andrea Bocelli with special guest Bryan Adams. Langford says
his company was approached by “over 40 artists, from small to
superstar” asking for bookings during the World Cup period,
but took a strategic decision to only take on “risk-free gigs.”

“We think visitors and South Africans will spend their money
on soccet, not shows,” he says.

That leaves many acts hoping for slots at corporate hospital-
ity shows and FIFAs free Fan Fests, which are local government-
funded. But, while such gigs may help grass-roots bands boost
their careers in South Africa, it's the official events that are the
ultimate prize in terms of launching international careers.

Organizers are giving little else away about the lineup for
the opening and closing ceremonies—although Freshlyground
and Shakira will perform the official Werld Cup song “Waka
‘Waka (This Time for Africa)” before the final July 11—but the
ceremonies’ music supervisor Motlokoe Phatudi-M phahlele
says music will take center stage at both.

“We have one chance to show how versatile African music
and dance is, and we intend to make it spectacular,” he says,
“It's the lifeblood of this country and the lasting impression we
want to leave the world with.”

WORLD CUP
SOUTH AFRICA
2010

Whether it will drown out the sound of the vuvuzelas, how-
ever, Temains to be seen. i

THREE HOT SOUTH AFRICAN ACTS SEEK POST-WORLD CUP

INTERNATIONAL SUCCESS
THE PARLOTONES LIRA FRESHLYGROUND
Base: Johannesburg Base: Johannesburg Base: Cape Town
Current rel “Stardust Galaxies" Current release: “Live in Concert: A Current release: “Radio Africa” album
album {(Sovereign Entertainment) Celebration” DVD/CD (SME Africa) (SME Africa)

Booking agent: Sovereign Entertain-
ment, Johannesburg (South Africa); Real
Artist Group, Berlin (Germany, Switzer-
land, Austria); Primary Talent, London
(United Kingdom, rest of Europe)
Sovereign Entertainment owner—and
band manager—Raphael Domalik
promises “an incredible performance
that will put the Parlotones on the radar
globally” when the power-pop quar-
tet plays the June 10 Kick-Off Celebra-
tion Concert. The band's fourth album,
“Stardust Galaxies," has seld 65,000
units since its October 2009 release,
according to Sovereign, and German
TV channel ARD has picked a new
song, “Come Back As Heroes," as its
FIFA World Cup anthem. Domalik says
he's targeting 2011 for a U.S. push.

at ebook-free-download.net or.

Booking agent: Jazzworx, Johannes-
burg (global)

Afro-soul vocalist Lira's collaboration
with Brazilian singer Claudia Leite on

Sony's official World Cup album has “sig-
nificantly openedup ication for
us with Sony operati idwide,” Lira

manager/producer Robin Kohl says.
Lira's December 2009 live DVD has sold

Booking agent: Freshlyground Man-
agement, Cape Town (worldwide out-
side Europe); Griot, Stolpe, Germany
(Europe)

Its Shakira collaboration on official
World Cup song “Waka Waka (This
Time for Africa)”—plus a critically ac-
claimed fourth album, “Radio Africa,”
released domestically May 3—could

43,000 units domestically, accordingto  bring Freshly d long: ited in-
SME Africa, withits ionCDsell- tional ition. Band

ing 21,000. Sony/ATV recently signed  SeviSp i hopes perfi at
Lira globally, and Kohlsaysshe'llbewrit-  the Kick-Off Concert and the July 11 clos-
ing with stablemates including Johntd  ing ceremanies will put Freshlyground

Austin (Mariah Carey, Mary J. Blige)
ahead of a
planned U.S.
push during first-
quarter 2011,

“‘on the global stage, next to other pio-
neers who have crossed over barriers
of language, genre and gecgraphical
borders, like Manu Chao, Amadou &
Mariam—even Shakira." =DC
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If the World Cup is the greatest sporting show on earth, then FIFA's accompanying Kick-Off

Celebration Concert is certainly one of the biggest gigs ever seen on the African continent.

* “In terms of scale,

it's] definitely up there with the 46664 concert,” says John McDermott,

Johannesburg branch manager for Gearhouse, the Kick-Off concert’s event equipment rental
company. The Nelson Mandela-hosted 46664 charity concert was held at Cape Town's 18,000-
capacity Green Point Stadium in 2003, starring Queen, U2 and Beyoncé. » Produced by Los
Angeles-based Control Room in conjunction with Johannesburg-based promoter Showtime
Entertainment, the June 10 show at the newly renovated, 40,000-capacity Orlando Stadium
in Soweto brings the likes of Shakira, Alicia Keys, the Black Eyed Peas, Juanes and John Leg-
end to South Africa to appear alongside African talent including Amadou & Mariam (Mali),
Angélique Kidjo (Benin) and local rock heroes the Parlotones.

Other international stars are expected at the opening and
closing ceremonies, held in Soweto's 93,000-capacity Soc-
cer City stadium, while Andrea Bocelli and Bryan Adams
headline a FIFA-endorsed “Celebrate Africa, the Grand Fi-
nale” concert at the 19,000-capacity Johannesburg Coca-
Cola Dome July 9.

With the opening and closing ceremonies—which precede
the first and final soccer matches—likely to attract a TV au-
dience running into billions, and the Kick-Off concert being
broadcast live by the South African Broadcast Corp. and up
to 200 international networks, the eyes of the world will be
focused on the region like never before.

Adams is staying on after his World Cup gig to play three
arena shows, But the question for the local touring biz is:
Will other international stars come back and play once the
TV cameras have gone home?

Some already see signs that the South African touring busi-
ness is picking up. John Langford, COO of Big Concerts, Live
Nation's exclusive partner in South Africa, says touring has
increased significantly this year, with the Cape Town-based
company notching its busiest March ever.

“We pretty mmuch sold out the three Sirs,” Langford says of
Sir Elton John, Sir Cliff Richard and Sir Tom Jones, who each
played a selection of theaters, arenas and outdoor shows, with
attendances ranging from around 4,000 to more than 12,000,

Langford says initial sales for its "Celebrate Africa” show
have been brisk, adding, “There's definitely more money in
the market following the global slump and the weakening of
the rand over the past two years.”

There's also a host of event-hungry new stadiums includ-
ing Nelson Mandela Bay Stadium (Port Elizabeth, capacity:
48,000), Mbombela Stadium (Nelspruit, 44,000}, Peter Mok-
aba Stadium (Polokwane, 45,000) and the Moses Mabhida
Stadium (Durban, 70,000).

This building program is backed up by multibillion-rand in-
frastructure developments including an upgrade of South Africa’s
airports, roads and rail systemn and a massive boost to tourism
infrastructure, with 30 new hotels in Johannesburg alone.

These improvements should make touring South Africa

less daunting. But will that be enough to tempt international
artists to a market where Kelly Clarkson and Ne-Yo—who
played the Coca-Cola Dome in March and May, respectively—
are the only big-name U.S. stars to visit so far this year?

AEG Live CEO and Lionel Richie's manager Randy Phillips
does see potential for growth. AEG doesn't have a South
African office, although it has co-promoted there, while Richie
played four South African arena/stadium dates in Novem-
ber 2009.

“Lionel completed a very successful tour,” Phillips says,
“so the addition of more sophisticated venues should help
create new economics for international touring artists that
will make South Africa a must-play in any world tour.”

Others aren't so sure, Neil Warnock, managing director
of London-based booking agency the Agency Group, has
booked Deep Purple and Uriah Heep for three South Africa
gigs in May and June but warns improved infrastructure
will not be enough to change the country's status as a “mi-
nority play.”

“There's a relatively small number of people [in South
Africa] actually interested in international music, so the flow
is fairly limited,” Warnock adds. “By having better buildings,
I'm not necessarily sure it will encourage more artists to play
there or increase the business.”

Local execs hope the high-profile World Cup events might
grow the appetite for international repertoire, which did ac-
count for 55% of South African physical sales by value in
2009, according to IFPL. But there's nothing anyone can do
about South Africa’s geographical challenge.

“South Africa’s positioning makes it a stretch for most
touring acts, who usually only stop over on the way to Aus-
tralia for a maximum two or three shows,” Showtime Enter-
tainment director Tony Feldman says. “We also don’t have
neighboring territories that can support our market.”

But New York-based booking agent Jeremiah "lce” Younossi,
a partner in A-List Talent Agency, which brought 50 Cent to
South Africa for twe arena dates in May 2008, believes the
World Cup could spur more activity, if agents and managers
are willing to "compromise on fees and play all three major
cities—]Johannesburg, Durban and Cape Town."

Feldman says artist fees are on par with other markets,
butwarns South Africa will ultimately remain “a supply-and-
demand market.”

“When you can't count on significant CD sales during a
tour here,” he says, “or easily move to another territory to do
additional shows, then even something as big as the World
Cup won't make a difference.” e

BUILDING FROM
THE BACK

THREE NEW/REFURBISHED
VENUES AIM TO BE PART
OF SOUTH AFRICA’S
WORLD CUP LEGACY

CAPE TOWN STADIUM
Location: Cape Town

Capacity: 70,000

Owner: City of Cape Town (local authority)

MNewly built on the site previously occupied by regular
concert venue Green Point Stadium, Cape Town Stadium
was conceived as a multipurpose venue, says Purshoth
Chetty, CEO of venue tor SAIL Stadefr .Located
nearthe V&A Waterfront leisure/residential complex, the
stadium'’s acoustics, seating and facilities are geared to-
ward music shows as well as sports. While its primary post-
‘World Cup use will be as a soccer stadium, Chetty says, “We
alm to attract as many music shows as possible after 2010

SOCCERCITY

Location: Soweto, Johannesburg

Capacity: 93,000

Owner; City of Johannesburg (local authority)

The reconstructed FNB Stadium (formerly an 80,000~
capacity building) will be the national soccer team’s
home after the World Cup. But venue operator Stadium
Management South Africa director Barry Pollen says its
facilities—including covered VIP parking, function suites
and an extensive media center—also make the complex
suitable for multiple events, including concerts. A glimpse
of that will come when Soccer City hosts the June 11
opening and July 11 closing ceremonies, with interna-
tional and local musicians taking center stage.

THE ALEX

Location: Johannesburg

Capacity: 536 seated, 1,300 standing

Owner: 206 Productions

Johannesburg promoter 206 Productions relaunched
the former Alexander Theatre as live music venue
the Alex May 7. Alan Freeman, co-owner of 206, hopes
the revamp’s timing and its location in the recently re-
furbished Braamfontein precinct will attract music-
minded soccer fans keen to experience alternative
South African music in a “safe” setting. “We have
BOO parking bays, security and a really amazing place
to come and see music,” he says. June shows include
“Zef"-scene rapper Jack Parow and electronica out-
fit Die Heuwels Fantasties, with Freeman also look-
ing to book international acts. —-DC
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THE CONTROL ROOM CEO AND LIVE 8 PRODUCER ON BEING THE MAN
CHARGED WITH DELIVERING THE CURTAIN-RAISING CONCERT FOR THE
2010 FIFA WORLD CUP TO A GLOBAL AUDIENCE

As founder of Live Earth and producer of Live 8, Bob Dylan's 30th-anniversary concert and many other
mega-events, World Cup Kick-Off Celebration Concert executive producer Kevin Wall knows the drill. And
it's a pretty intense one. » Calling from South Africa just four weeks out, Wall is in the thick of ramping
up the biggest concert the continent has ever seen and serving it to a worldwide audience. “We're definitely
out at the end of the diving board, man, getting ready to jump,” he says. “Hopefully, there’s great water in
that pool.” » Wall is founder/CEO of Control Room, which produces and distributes live music concerts
across multiple media platforms, from TV to cell phones. His company is producing the June 10 Kick-Off
concert in association with leading Johannesburg-based promoter Showtime Entertainment. « A three-
hour live show, the event at Soweto’s 40,000-capacity Orlando Stadium will feature such international stars
as Shakira, Alicia Keys, the Black Eyed Peas, Juanes and John Legend alongside a broad swath of African
talent ranging from veteran jazz trumpeter Hugh Masekela to Somali-born rapper K'Naan and local alt-
rock stars the Parlotones. » Some 200 TV networks across the globe will air the show, themed “This Is
Aftrica,” live to hundreds of millions of music and soccer fans, while online broadcast partmer Vevo will
add another layer of exposure. » Here, Wall gives Billboard the view from the end of that diving board.

What does executive-producing an event like this entail?
Starting from scratch, creating the visual idea itself, then ne-
gotiating with the stadium, then [producing] a three-hour show.
Figuring out all the technical facilities. We have a team that's
been out talking to all the networks with FIFA, putting all those
deals together on top of the World Cup, which most of these
networks have already licensed.

We have a separate team, including [producer] Lily Sobhani,
that's doing the stage production, [lighting director] Patrick
Woodruff, [Control Room pres-
ident and co-executive pro-
ducer] Aaron Grosky putting
all of that together to create a
three-hour live event using a
music concert as the thread,

We also put together the fi-
nancial structure, We took on
the task of deing all the spon-
sorship deals, the ticket sales,
[coordinating] all the [TV] net-
works around the world, and
getting that to meet a budget.

What's the ballpark budget
for the entire event?
Alittle south of $20 million,

And how is it funded?
Mainly by spensorships and
the networks. It is a sizable

budget, but these are very ex-
pensive things to do, and we've
been blessed that some incred-

‘THE EVENTS
’'VE BEEN
LUCKY TO

BE PART
OF ARE
NOT FOR
THE WEAK
AT HEART’

More at ebook-free-downlo

ible artists are coming down here for expenses. We're also put-
ting together a sizable donation for 20 Centres for 2010, the of-
ficial charity for FIFA, which builds soccer pitches and
community centers in the most disadvantaged parts of Africa,

How do you view complaints by the Creative Workers
Union of South Africa that the concert doesn’t feature
enough African artists?

This is simply not the case—the lingup is heavily biased toward
South African and African mu-
sicians. In fact, 70% of the
artists performing are African.
Since our [May 4] announce-
ment of the remaining African
and South African artists on
the bill, this controversy has
died down considerably.

Going in, was that 70% the
metric you wanted to hit?
Yes, itwas. The World Cupison
for 31 days; what you're going to
see when you turn it on around
theworld is two great teamns play-
ing each other on a green pitch.
But you're not really going to
know you're in Africa.

This show [will have| a
blend that will work on televi-
sion around the world, but at
the same time magnify the
culture, the colors and the
music of Africa.

WORLD CUP
SOUTH AFRICA
2010

How interested were International acts in taking part?
The Black Eyed Peas, John Legend, Alicia Keys, Shakira
pretty much came on day one. Shakira went out of her way
to do a song [“Waka Waka (This Time for Africa)"], work-
ing with lecal act Freshlyground, which has become the
song of the World Cup, being played around the world, used
in network promos, ete. She totally got it. Will.i.am person-
ally took the call when I called them and said, “We want to
do it—we’'ll move anything out of the way.” Africa is im-
portant to him, the causes are important to him. Then Ali-
cia has her charity, Make a Child Alive. That operates out
of South Africa, so that was a no-brainer—she really wanted
to do it. And John Legend has been doing stuff on and off
for FIFA. He came down to South Africa eight or nine
months ago, and [manager| Gary Gersh said, "We want to
do this. We can't turn it down.”

Are production capabilities in South Africa up to par for
what you want to do?

Yes. We're bringing in very little equipment. About 95% of
what we're doing is with local vendors and local workers. [
hadn't really thought [before| about how many people we see
on the road who come from South Africa. It turns out it's
been a big feeder market for years—there are a lot of sound
technicians, lighting technicians, people from the film busi-
ness that work here. We're very light in terms of the people
we're actually bringing into the marketplace, FIFA is build-
ing massive global infrastructure here to satellite this stuff
and fiber-optic it all over the world, and we're hopping on

the back of that.

Could the Weorld Cup—and this event—help open up South
Africa for international touring?

More international acts come into the market already than [ would
have thought—the biggest challenge to the market is just how far
it is to the next stop. People have to come in from Europe or Aus-
tralia, soit's a really long hop, and that makes it challenging both
time-wise and money-wise.

But the stadiums and the infrastructure because of the World
Cup are fantastic, and I think [local promoters| Big Concerts
and Showtime are starting to see forward bookings from 2011
and 2012 more than they've ever seen before.

What's the key to bringing such an event to the world in

a way that captures exactly what it's like?

Think big. We're not afraid of [the] risk of failure standing in
the way of success—we move through it. The events I've been
lucky to be part of are not for the weak at heart. Being a pro-
moter or producer in general is not for the weak of heart, and
this certainly takes it to another level. e
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The worldwide
leader: U2

HOW U2 PAIRED WITH ESPN AND THE SOWETO
GOSPEL CHOIR FOR A HIGH-PROFILE
WORLD CUP COLLABORATION

After teaming with ESPN for
its coverage of the 2006
FIFA World Cup in Germany,
Bono pulled aside ESPN
senior director of sports
marketing Seth Ader and
said, “This is just a warm-up
for the one that really mat-
ters: South Africa.”

In 2006, U2 licensed songs
and concert footage to the
network for use in marketing
and programming. Four years
an, it’s forged an even more
ambitious two-pronged pro-
motional deal for the 2010
tournament.

Ader and the band se-
lected songs from the group's
catalog for the “One Game
Changes Everything” series
of ads, written by New York
ad agency Wieden+Kennedy,
promoting the network’s
tournament coverage.

“We wanted that big,
global, anthemic stadium
sound,” Ader says, "and
Africa has a very meaning-
ful place in the band's hearts
and minds.”

Shown on all ESPN chan-
nels, the first ad—which
started airing in January—
featured “City of Blinding
Lights.” Download sales for
“City” spiked in January to
about 2,000 per week, up
from nearly 1,000 per week
in December 2009, before
leveling off at slightly more
than 1,000 per week, ac-
cording to Nielsen Sound-
Scan. Total scans for the
track stand at 331,000.

Other ads feature “Mag-

nificent,” "Beautiful Day,”
“Desire," “Where the Streets
Have No Name,” “Unknown
Caller” and “Out of Control.”

The Soweto Gospel Choir
also recorded versions
of “Get On Your Boots,”
“Magnificent,” “Where the
Streets Have No Name" and
“Amazing Grace,” in sync
with U2's performances of
those songs at its October
2009 Rose Bowl concertin
Pasadena, Calif. Footage of
the gig will be spliced with
the choir performing in
Soweto and Johannesburg,
with the resulting music
videos inserted into ESPN's
‘World Cup coverage. ESPN's
executive producer for the
tournament, Jed Drake, says
discussions are under way
to bring songs and videos
to retail.

ESPN brokered the deal
with U2 manager Paul Mc-
Guinness, founder of Dublin-
based Principle Manage-
ment. ESPN declined to
reveal financial details of the
deal while U2’s publisher,
Universal Music Publishing
Group, declined to com-
ment. McGuinness couldn’t
be reached for comment, al-
though when talking about
the 2006 deal to the New
York Times, he said the
band's compensation was
“nothing extraordinary, but
we did get paid.”

ESPN will be hoping to
cash inon soccer’s increased
profile, post-David Beckham,
in the United States but, in

More at ebook-free-download.net or

fact, ratings for the tourna-
ment have been respectable
inrecent years. In1994, when
the final was played in Los
Angeles, 14.5 million people
watched the match, accord-
ing to Nielsen. For Paris 1998,
8.6 million tuned in. In 2002
=—when the final was in Tokyo
and it aired at 7 a.m. ET—just
2.6 million watched, but
ratings rebounded with the
2006 final in Berlin, with
1.9 million.

Elsewhere in the world,
South African music is in de-
mand for synchs since broad-
casters want to add instant
local flavor to their coverage.
In the United Kingdom,
commercial broadcaster ITV
is using Afro-folk musician
Vusi Mahlasela's “When You
Come Back” for its main
‘World Cup theme song, and
Sony U.K. will release a
compilation of the singer’s
work after the tournament
to capitalize on the ex-
pected interest.

“Mot only is this song
getting a new audience,”
Sony Music Entertainment
Africa label manager Lance
McCormack says, “but,
together with his perform-
ance at the Kick-Off Con-
cert, it means he now has
a wide audience primed
for the release of a new
studio album.” e

Additional reporting by
Diane Coetzer in Johannes-
burg and Mark Sutherland
in London.

AS THE WORLD CUP DRIVES GLOBAL SALES OF 3-D
SETS, WHAT OPPORTUNITIES AWAIT THE MUSIC BIZ?

Past World Cups have helped drive adoption
of TV technology from color TVs through to
HD sets. But this year, the talk is all about 3-D.

World Cup organizer FIFA has a deal with
consumer electronics giant Sony to capture
3-D footage at five of the 10 World Cup ven-
ues, with up to 25 matches in total to be broad-
castin 3-D.

The only problemn will be finding people

who can watch the games that way. At press

e deals to broad-
castthe 3-D games: ESPN in the United
States, Sogecable in Spain and SBS in Korea,

In the United States, the first 3-D TV sets
went on sale March 10, with a Panasonic 50-
inch plasma unit retailing for $2,900. (The
price included a Blu-ray player and support-
ing 3-D glasses.) It sold out within its t
week of availability, with further orders now
being taken. Samsung also launched its first
it will in-

time, only three countr

£

maodel in March, while Sony

troduce a 3-D version of its Bravia line in June.
Research firm iSuppli expects global 3-D

TV shipments to reach 4.2 million this year
and grow to 12.9 million by 2011. The World
Cup is one factor that analysts expect to drive
that growth. Others include the release of
high-profile 3-D movies like “Avatar” and
“Alice in Wonderland.”

Broadcasters are also slowly getting into
the game. In addition to ESPN, Discovery
Communications, Sony and IMAX recently
formed a joint venture to launch a 3-D chan-
nel by 2011, while satellite broadcaster Di-

recTV's N3-D channel will feature content
from CBS, Fox Sports and HDNet. In the
“V—which has staged

United Kingdom, Sky
successful 3-D trial sports
pubs—will
year, Sky doesn't have broadcast rights for
the World Cup,

The video for Shakira and Freshlyground's
official World ong, “Waka Waka (This
Time for Africa),” is available in 3-D, but it
willlikely be a while before music broade
ers like MTV embrace the technology. Speak-

roadcasts in

chits 3-D channel later this

CAN SONY BREAK THE MOLD FOR WORLD CUP
PRODUCTS BY TEAMING AFRICAN ARTISTS WITH

INTERNATIONAL STARS?

People have four years to prepare for each
‘World Cup. Players arrive in peak physi-
cal condition. Host nations undergo huge
stadium-building programs. Fans make
travel plans to cross continents and sup-
port their team.

So how come the official World Cup
album usually looks like it was thrown
together 10 minutes before kickoff?

This year, however, Sony Music

-

Entertainment—which, through Sony Corp.,
has the exclusive right to produce official
World Cup music preducts for the 2070 and

2014 tournaments—decided

’ things would change.
i
“We wanted to take a
. different approach,”

SME manager of
global marketing
Dusko Justic says.
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ing on a recent Rapid TV News round table,
MTV International VP of broadcast technol-
ogy Maria Ryan said the network had dis-
cussed broadcasting some of its events in
3-D, but concluded that the feeling was that
“financially it just didn’t make sense, and the
market wasn't there to broadcast it to.”

The best opportunity for the music indus-
try may be adapting the home DVD market
for 3-D concert films—the likes of “Jonas
Brothers: The 3-D Experience” and "U2 3D"
have already made waves at the box office.
But bringing that experience into the living
room has proved difficult. Watching 3-D
movies on a standard TV set with multicol-

JB3D: A scene from
‘Jopas Brothers: The 3D
E8hcert Experience.

ored glasses makes for a less detailed expe-
rience, although the new in-home 3-D sys-
tems are designed to retain the HD quality
of the image and color.

However, it will likely be at least five years
before 3-D technology makes headway into
mainstream living rooms. There isn’t yet a
broadcasting standard, while the equipment
is expensive and suffers from lack of stan-
dardization. And then there's the open-ended
question of whether consumers other than
high-tech hobbyists will acceptdonning a spe-
cial pair of glasses to view the content. By the
time the next World Cup rolls around in 2014,
the picture should be much clearer. s

“Instead of just putting together catalog
songs, we said, ‘There’s an amazing
sound coming out of Africa—let's try to
utilize the talent they have.’ "

And so, “Listen Up! The Official 2010 FIFA
‘World Cup Album,” due May 31internation-
ally through Sony and a day later in the
United States on Epic, features a host of col-
laborations between rising South African
acts and established Western stars.

Shakira pairs with Afro-pop act Freshly-
ground for the vibrant Official World Cup
Song, “Waka Waka (This Time for Africa)”;
R. Kelly joins the Soweto Spiritual Singers
for the contemplative Official Anthem, “Sign
of a Victory”; and Pitbull, Dario G and kwaito
act TKZee team for the danced-up Official
Mascot Song, “Game On.” Other featured
artists include Wyclef Jean, John Legend
and Nneka.

A serious overuse of the word “official”
aside, it's a vast improvement on previous
efforts, none of which caught the imagina-

tion of the U.S. public. The top seller state-
side is 1998’s “Music of the World Cup:

Allez! Ola! Olé!" (Seny), which has sold

16,000 copies, according to Mielsen

SoundScan. That record featured the only

official tournament song to appear on the

Billboard Hot 100: Ricky Martin's No. 45 hit,

“The Cup of Life.” It sold 228,000 physical
copies at the time and has since moved
125,000 downloads of versions in various
languages, according to SoundScan.

Epic is targeting nontraditional outlets
like sports equipment stores to sell the album
and cross-marketing it at online stores like
Amazon that also sell soccer gear. Interna-

tionally, Sony will target soccer hot spotsin
Latin America, Asia and Europe via synch
deals with major broadcasters. The official
song and anthem will also feature promi-
nently inthe globally televised opening and
closing ceremonies.

But not everyone is happy about African
acts sharing billing on the official tracks: Lee
Hirsch, director of the Emmy Award-winning
South African music documentary “Amandla!
A Revelution in Four Part Harmony,” de-
scribes the move as “aninsult to every South
African music giant.” However, Pitbull says
the collaborative approach “is mutually ben-
eficial as far as helping artists get their names
known,” while Sony points to the South
African release of a companion album, “Hello
Africa,” featuring 60 African artists,

Earl Joseph, guitarist with South African
funk outfit UJU, which appears on both al-
bums and released its debut album, “Free”
(SME Africa), in April, describes it as “the
kind of sampling platform few bands get on
s0 early in their recording careers.” Others
hope that “Listen Up!"” could boost their ca-
reers stateside, where Epic GM Adam Gran-
ite believes the 2010 album is strong enough
to even overcome America’s notorious aver-
sion to soccer.

“The diversity of the album allows us to
target a very broad base of consumers,”
Granite says. “With that and professional
soccer’s growth here, we're hopeful we can
arow sales. If the U.S. were to beat England,
the country would be very excited.” wee

Additional reporting by Leila Cobo in Miami
and Diane Coetzer in Johannesburg.
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UMBRO TAPS KASABIAN TO LAUNCH ENGLAND’S NEW

‘AWAY’ JERSEY

It's a hot February night in
Paris as singer Tom Meighan
leads U.K. alt-rock band
Kasabian back onstage at a
supercharged Olympia The-
ater for an encore.

But when the frontman ap-
pears, the previously ecstatic
P. n crowd starts booing,
as they realize Meighan is
wearing England's iconic red
soccer jersey—inspired by
the shirts worn when the
country won the World Cup
in 1966.

Despite having some of
soccer’'s most marketable

names—David Beckham,
Wayne Rooney, Steven Ger-
rard—at its disposal, this is
how Manchester, England-
based, Nike-owned sports-
wear company Umbro chose
to launch England’s new
“away” strip for the World
Cup. Umbro had previously
worked with the band when
it supplied product for a foot-
ball-themed viral promo for
Kasabian's 2009 “Underdog”
{Columbia/Sony) single, and
approached it again as it
planned ways of generating
interest in the change strip.
{The latest white “home”
strip was launched by play-
ers at England's March 28,
2009, match against Slovenia
at Wembley Stadium.)
Umbro hasn't yet revealed
sales for the away strip, which
retails at £49.99 ($72.74). But
replica shirt sales are big busi-
ness, particularly in a World
Cup year. At the last tourna-

ment in 2006, Umbro says the
away jersey was its biggest
seller of all time, boosting
home sales by 78.2%.
“Itwas a perfect collabora-
tion,” Umbro chief market-

ing officer Trevor Cairns says.
“This w:
there wasn't an away game
coming up in England’s
schedule. We thought about
other people who drive fan

an away shirt and

fever abroad. Kasabian hap-
pened to be touring in Paris—
and the rest is history.”
Both Umbro and Sony
refuse to disclose the finan-
cial terms of the deal, while
the band's management,
London-based the Family
Entertainment, didn’t return
repeated requests for com-
ment. But it's clear that if
Kasabian is helping to, in
Cairns' words, "push aware-
ness of the shirt beyond [soc-
cer| and into a much broader
audience” (England players
have been used in later mar-
keting activity for the shirt),
then the deal is also taking
Kasabian to places alt-rock-
ers usually can't reach.
Photos of Meighan on-
stage in Paris are being used
in an extensive UK, billboard
and print ad campaign while
video footage from the pig
was serviced across digital
platforms, including the
Umbro and Kasabian web-
sites; sport, lifestyle and
music sites; and the official
Facebook profiles of 24 Eng-
lish players, including

oEpuTeD 6 KAS ABIAN I PARIS

Jersey boy:
Kasabian's TOM
MEIGHAN
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Rooney and Gerrard.

Sony will look to leverage
this during the tournament
when it launches a “World
Cup Edition™ boxed set of the
band’s three albums, accord-

ing to Sony Music Entertain-
ment U.K. senior marketing
manager Lee Jenson. Jenson
hopes to use footage of the
Paris gig in the boxed set’s
TV marketing campaign. The
three albums—2004's “Kasa-
bian,” 2006's "Empire” and
2009's “West Ryder Pauper
Lunatic Asylum"—have to-
gether sold more than 2.3

million copies in the United
Kingdom, according to the
Official Charts Co.

Snowy Everitt, a director at
London-based marketing
agency Espionage, which
specializes in pairing brands
with music, hails the Umbro
marketing as “a really well-
thought-out campaign.”
Everitt speculates that while
Kasabian and Sony would tra-

ditionally receive a suitable
fee for such a deal, “money
may not have been the moti-
vating factor” in this case,
given the band's well-known
enthusiasm for soccer, the
limited use of the band's ma-
terial and the “incredibly
valuable” exposure involved.
“It's going to reach a lot of
fans and give them a good
promotional channel,” she
says. “It gets them to a main-
stream audience at no costto
their promotional cam-
paign.” es

www.billboard.biz
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THE U.S. MIGHT NOT EVEN REALIZE THERE’S A GAME ON,
BUT FOR THE REST OF THE GLOBE’S MUSIC BUSINESSES,
THE WORLD CUP PRESENTS A MASSIVE CHALLENGE.
HERE’S HOW EXECUTIVES IN THREE KEY SOCCER-
OBSESSED MARKETS HOPE TO WITHSTAND 30 DAYS OF
WORLD CUP FEVER

rpoint, Warner Music
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] il, with the exception of
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Juan Luis Guerra Takes Bachata
Around The World

At first glance, the Japanese island city of Fukuoka, to be
the country’s oldest city, is an unlikely hotbed for bachata—tra
ditional, romantic dance music from the Dominican Republic.

Bu yvear, after a 22-hour fl is Guerra found

1self performing for ar o danced

ir voices breaking

e

and sang along, emotion to the beat

of a genre whose tales of heartbreak and lost love have earned it

the moniker musica de amargue (bitterness music).

Guerra, a veteran star with 10 studio recordings, countless

awards and more than 20 million albums seld, was so moved by
the experience that he wrote a song about it. “Bachata en
Fukuok e first single from hi

is a lilting, whimsical gem, not so much an homage

by

upcoming album “Son-
deguer
to the city as it is a cross-cultural love story with music as the

unifying element.

ssed to
says. “They dance bachata

wone would be impr

Japanese dancing
1d merengue just 3
who reformulated the breadth and
scope of bachata and merengue, transforming

Gue
The composer farranger

LKL

em into sophis-
et commercial art forms

has long expanded the con-

—a tall, thin man of few words
ge
mpo
to export a regional, tropical genre with t

fines of tropical music. Guerr
who explods

the tropical star. But no other con

vith emotion on sems the antithesis of

abie

y artist has beer

1e degree of 1

success and critical acclaim.
Now, with “Sond
international potenti

talize on his
ond for Capitol Latin

" his label wants to ¢

s
ending his career with indie Karen
n to be conceived, marketed and
estructured label.

released under the newly

Capitol Latin will be aided by U.S. sister labels Blue Note and
Chris sic Group (Guerra released one Christian album,
2004's “Para Ti") to help push Guerra in the world and Christ-
ian miusi

markets, respecti

up,” Ca
wve br

3] Latir ior VP

“The biggest difference i |
I tthings to the tabl

Diana Rod We b
a's team| hadn't had before.””

UEZ 8.

ose include

| promotion.

Sondeguerra” will be simultaneously released in the United
States, Spain and Latin America, and in August it will be released
in the Netherlands, France, Italy and Japan

where it will be

Guerra will als

core vis

Shang}

timed with an e

ce

y give a perfo

in China at th ai Fair,
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manti ording to Rodriguez, is more apt
ported t for the marketp
ch The choice of two singles illustrates how deep “Sondeguerra”

lso includ

nd merengue album,

B-side on the vinyl

previous Guerra single, “Como Ti
st time W

rumental big b
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version, marking the f

watrt has released a | peter Chris Botti; “La dged cut featuring |

| Latin single.

The track wil

and “Caribbean Blues,” an English-language song t
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flip phone. The TV
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1 dream with the Beatle
salsa, reggae and Cubs
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Ibum he tackles is

1radio campaign that s words,

will run on Sp:
, promoting the new Motorola Back
the same time a

terra” also features

some of it laced s

rongly

ocial mes-

he song's video

to the pop ear. Several tracks c:
atthe beachd |

C g le. On the

the video shoot s of immi-

via her cell phone, with “Bachata en Fukuoka”

in the background.

bachata as i

acts who came before me, but my bac

album, “La Llave de Mi Coraz ata is specifically mine,
according to his label. There, with initial major support from  with metaphors and R&B influences and other elements. That's
radio network Cadena Dial, the first single will be the more ro-  what 1 de.” 2l
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>>>EAGLES, MUSE,
PHISH TOP AUSTIN

CITY LIMITS LINEUP |

The Eagles, Muse, Phish,
the Strokes and M.LA.
will lead the bill at the
ninth annual Austin City
Limits Music Festival, to
be held Oct. 8-9 at Zilker
Park in Austin. The
Flaming Lips, LCD
Soundsystem, Spoon,
Vampire Weekend,
Morah Jones, Band of
Horses, Monster of Folk,
Deadmaus, Sonic Youth,
Gogol Bordello, the
National and Robert Earl
Keen are among the 130
acts that will play the
festival. Broken Bells, the
Temper Trap, Girls and
Miike Snow will make
their ACL debut this year.
Single-date tickets are
currently on sale, and a
limited number of three-
day VIP passes and travel
packages are still
available.

>>>JAZZ PIANIST
HANK JONES DEAD
AT 91

Jazz pianist/composer
Hank Jones, whose 70-
year career included a
stint as Ella Fitzgerald's
pianist and Marilyn
Monroe's accompanist
when she sang “Happy
Birthday" to President
John F. Kennedy, died
May 16 at a New York
hospital after a brief
iliness, according to his
manager, Jean-Pierre
Leduc. He was 91. Jones
won a Grammy lifetime
achievement award last
year and received the
National Medal of Arts
from President George
W. Bush in 2008.

>>>SCORSESE’S
HARRISON DOC
NEARLY DONE
Martin Scorsese swept
into the Cap d'Antibes
Beach Hotel down the
coast from Cannes May
15 with George Harrison’s
widow, Olivia. The two
have been collaborating
on a documentary about
the famous songwriter
for the past three years
and are finally nearing
the end the road. Titled
“Living in the Material
World: George Harrison,”
the documentary will
take on the Beatles
guitarist's life before,
during and after his time
in the group.

Reporting by Jay A.
Fernandez, Mitchell
Peters and the
Associated Press.
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BACKTO THE START

Two Stars Begin Anew With The Young Veins

BY JASON LIPSHUTZ

Ryan Ross may be the singer of a new band on an indie
label, but the 23-year-old is hardly a music industry
neophyte. The leader of five-piece rock outfit the Young
Veins still spends a lot of time fielding questions about
his former band, Panic! at the Disco, although he ad-
mits it's an understandable circumstance.

“I've talked a good amount about Panic!, but that's
because there hadn't been much else going on with
us until now,” says Ross, whose new group with Panic!
guitarist Jon Walker will release its debut album, “Take
aVacation!,” June 8 on One Haven Music, “Hopefully
once people hear the album and see us perform, those
questions will sort of die down.”

As the main songwriter and guitarist of Las Vegas
pop-rock act Panic!, Ross guided its debut album,

“A Fever You Can't Sweat Out,” to platinum sales
in 2006. After follow-up “Pretty. Odd.” debuted at
No. 2 on the Billboard 200 in 2008 and the band
wrapped up a world tour, Ross realized the group
would never be the best outlet for his offbeat song-
writing style.

“Ijust couldn't keep on trying to please people. Itwas
hindering my creative output, and I had to be honest
with myself,” Ross says. Once he and Walker amicably
split from the band last July, they moved to California
and immediately began writing songs together.

After recruiting bassist Andy Soukal, keyboardist
Nick White and drummer Nick Murray, the Young
Veing recorded last summer in Los Angeles with
“Pretty. Odd.” producer Rob Mathes and Alex Green-

wald of Phantom Planet. The band was advised to hold
off on releasing the album until after the fourth quar-
ter, although Ross says the wait "gave me and Jon time
to write a lot of new material.”

With songs like “Cape Town™ and “Dangerous Blues”
touching upon garage rock, psychedelia and Beach
Boys-esque harmonies, “Take a Vacation!” revisits the
exploratory yet accessible songwriting Ross tinkered
with on “Pretty, Odd.” The Young Veins' sound im-
pressed One Haven founder/CEO Michael Caplan,
and the band signed to the label last March.

Although Caplan originally assumed that the Young
Veins would sign to a major label before pursuing
them, he believes the indie model works in their favor.
“Aside from blowing something out at top 40, we can
have a microscopic attention to detail thatlets us reach
out to Panic! fans while also appealing to a broader au-
dience,” Caplan says.

The label is approaching “Take a Vacation!” as a
debut record from a promotional standpoeint. The
Young Veins introduced themselves to U.S. audiences
with a show at South by Southwest in March and a
subsequent spring tour with Foxy Shazam.

Lead single “Change” was made available on the
band's MySpace page, and leading up to the album
release, One Haven will launch a radio campaign,
Meanwhile, Panic! fans will be targeted with a pre-
order campaign on the website of the band, which
still includes frontman Brendon Urie and drummer
Spencer Smith.

Following a performance at Bonnaroo, the Young
Veins will embark on a lengthy summer U.S. tour
alongside Rooney. As Ross gears up for the album re-
lease and tour, he says he's found peace with his new
creative freedom. “I forgot that being in a band was
this much fun,” he says.

with TOM GABEL

by SARAH JAFFE

Eight years after Tom Gabel and Against Me! exploded out of Florida with “Rein-
venting Axl Rose,” a blistering rock record that lived up to the exclamation point
at the end of their name, they're back with their second major-label release,
“White Crosses,” out June 8 on Warner. Gabel still sings about politics and want-
ing to smash things, but he's moved to more incisive, specific critiques and a big-

ger, more polished sound that still kicks hard.

1 Each of your albums has had a

very specific feel. What is the mood
and feel of this one?
I guess overall it's a pretty reflective
record. [ feel like I've spent alot of time
thinking about growing up in Florida,
trying to draw from the past to make
sense of the future. [ grew upin Naples,
which is southwest Florida, and [
moved to Gainesville when I was 18,
Florida's an interesting state because
it's so diverse—it is someplace that peo-
ple think of as where people go to re-
tire, but it's also a very culturally diverse
state. The southern part is very “Miami
Vice," but the northern part of the state
is the South, it's Georgia, Alabama,

2 You’ve gone through several
lineup changes. Who are your
bandmates on this record?

On this record it's myself, James Bow-
man, Andrew Seward and new drummer
George Rebelo, Over the years the band
has gone through some lineup changes,
36 |
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I always thought it was important to view
aband that way, as a living, breathing or-
ganism as opposed to a structure. Your
natural inclination is to follow what in-
spires you, which is the opposite of what
a band is—a band is a very confined thing,
I think it's fun having the option of peo-
ple coming and going.

3 Where does the title track,
“White Crosses,” come from?
When [ wrote the song I was living in
St. Augustine, which is a really small
coastal town. Around the corner from
our house was a church, which had
these 4,000 white crosses outside. It's
called the Graveyard of the Innocents—
they have a billboard—and it's supposed
to represent all the abortions that hap-
penin America every year. It was a real
eyesore to have to see that every day and
the urge to smash all those crosses was
overwhelming, but instead I chose to
write a song to voice my opposition.

When it comes down to it, when peo-

ple say that you're getting older, your
politics are getting softer, it's boring
to hear that. I'm just not interested in
that simplistic thing anymore—the
idea that if you use the word “revolu-
tion" in a song, it's political.

4 You have a song that refer-
ences former Secretary of De-
fense Robert McNamara. It's not
the first time you've referenced
a political figure.
That was probably the last song written
for the record. | wrote it while [ was driv-
ing out to California, and I just kind of
lost my mind for a couple of days. Mc-
Namara had just died and he seemed
like a tragic figure in a lot of ways.

He seemed haunted by decisions
he made in his life and spent the last
half of his life trying to make up for
that, trying to make sense of that. |
don't know if he ever did or if any of
that empathy is deserved. He cer-
tainly was responsible for
sending a lot of people to
their deaths.

5 Another album track is
called “lI Was a Teenage
Anarchist.” You've sort of
been playing with
that idea since
“Baby, I'm an An-
archist” on your
2002 debut, but
can you elabo-
rate on it?

I feel like that
song is going to

be misinterpreted by a lot of people.
I didn’t write that song trying to say
that at the ripe old age of 29 I've be-
come conservative, not at all. But the
politics of anarchism—it was a com-
munity that was offering to embrace
you if you were a free-thinking indi-
vidual. But what was supposed to be
avery anti-authoritarian scene wound
up with people who become their
own bosses.

We're into freedom of expression as
long as it falls into line of what a punk
band should be and sound like: You can
be an anarchist as long as you subscribe
to these guidelines, these lifestyles. It's
not really freedom for everyone, just
for the people who are talking the loud-
est or who know how to push their pol-
itics the best. I'm just interested in true
autenomous thought,

6 Does punk rock still mean
something to you?
Whether [ like it or not, punk
rock is an undeniable part of
my life, I've been listening
since | was 13 years old; it's
had a definite influence in
my life. I'm not interested in
arguing, “What does punk
mean?” or “Is punk
dead?" I feel like
the older you get,
the more simple
life becomes, and
sometimes you
just care about
having a place for
your next meal.s-«
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ALBUMS

JUAN GABRIEL

Juan Gabriel

Producer: Juan Gabriel
Fonovisa

Release Date: May 4
Renowned Mexican song-
smith Juan Gabriel plays it
zafe, if beautifully, on his first
album in seven years. His
self-titled mariachi set—
which includes touches of
accordion-driven nortefio
and grupero—contain songs
Gabriel has recorded for the
first time (having written
them long ago for other
singers who made them fa-
mous) as well as new tracks
he wrote for this album. In
addition to first single “¢Por
Que Me Haces Llorar?.” a
'50s-style ballad in a mari-
achi arrangement, gems in-
clude the rollicking, string-
laden "El Consentido," which
evokes the ensemble of folk-
loric dancers in flowing
dresses that Gabriel tours
with. That artist's salt-of-the-
earth delivery well-suits the
material, which eschews the
usual cowboy legends in
favor of first-person tales of
heartbreak, Anyone who's
seen Gabriel perform live re-
cently will hear a marked dif-
ference between his raspy
voice and the milky-smooth

vocal production on the
album. MNext single ought to
be “Gracias al Amor” an oldie
that straddles pop and re-
gional Mexican formats, to
appeal to his widest possible
audience. —ABY

MERCYME

The Generous Mr. Lovewell
Producers: Dan Muckala,
Brown Bannister
INO/Columbia

Release Date: May 4

From the buoyant opener
“This Life" to the brief but elo-
guent closer “This So Called
Love,” MercyMe's sixth studio
album, “The Generous Mr.
Lovewell,” is a beautifully ex-
ecuted set that celebrates
how the power of love can
change the world. Mr. Love-
well is a fictitious character
(inspired by the Beatles' “Sgt.
Pepper's Lonely Hearts Club
Band” album) who “wakes up
every day the same/Believing
he’s gonna make a change/
MNever wonders if but when.”
Musically, the title track is a
breezy Fab Four-esque num-
ber, and it lyrically anchors
the album's central theme of
making a difference through
acts of love and kindness. The
edgy "Move” acknowledges
life’'s obstacles, but looks

CLAY AIKEN
Tried & True

Producer: Alex Christensen

Decca
Release Date: June |

Following a series of so-so soft-

rock efforts, season-two “Ameri-

can Idol” runner-up Clay Aiken looks back to the
music of the '50s and '60s on “Tried & True,” a big
band-style collaboration with German producer Alex
Christensen, whose extremely varied résumé includes
work with Paul Anka, Sarah Brightman and Right Said
Fred. Given the cabaret-ready character of Aiken's
voice, the change in direction suits the singer. Where
he used to sound like an oldster attempting to crash
the top 40, here Aiken's vocals exude a relaxed vibe
that seemingly reflects his recent stint on Broadway
in "Spamalot!” That even goes for a surprisingly
authoritative version of "Mack the Knife,” where Aiken
summons a swagger he never previously displayed.
Other songs on the 11-track set include “Moon River™
(with a tasty acoustic-guitar solo by Vince Gill), a
jazzy take on Conway Twitty's "It's Only Make
Believe™ and "Unchained Melody,” which gets the full

GODSMACK

The Oracle

Producers: Sully Erna, Dave
Fartman

Universal Republic

Release Date: May 4

A pause has certainly refreshed the m bers of

Hollywood-orchestra treatment.—MIW

ahead to brighter days. And
the anthemic lead single,
“All of Creation,” is a hit at
Christian radio, where Mer-
cyMe has been spearhead-
ing promotions that reward
listeners who demaonstrate
the album’s theme. Music
with a message has never
sounded lovelier.—DEP

THE NEW
PORNOGRAPHERS
Together

Producers: The New
Pornographers, Phil
Palazzolo

Matador Records

Rel Date: May 4

Godsmack, who've been on a recording hiatus since
2006"s sonically adventurous “IV." But the New
England headbangers have returned with a sinewy,
muscular set that harks back to their 1998 debut.
Despite its back-cover pronouncement that “the old
me is dead and gone,” "The Oracle” boasts a pleas-
ingly vintage sound that opens with the punchy
rhythm and grooving riffs of the song “Cryin’ Like a
Bitch™ and works through the taut arrangements of
tracks like "War and Peace,” "Good Day to Die” and
the galloping “Forever Shamed.” And with a title like
“Love*Hate*Sex*Pain,” it's evident that frontman Sully
Erna remains all about the angst. Those seeking a
change-up can check out “Devil's Swing,” three-and-
a-half minutes of metallic funk with a harmonica
break, while the album-closing title track is an epic
instrumental with a cinematic soundscape. While
“The Oracle” is certainly familiar, it still sounds fresh
enough and well worth the wait for fans who prefer
their Godsmack served up straight.—GG

Canadian indie rock titans the
Mew Parnographers have al-
ways managed to stand out
among their contemporaries
up north. The band’'s fifth
album, "Together,"” is no dif-
ferent. The fresher feel on the
Vancouver group’s new set
could partially be attributed
to frontman Carl Newman's

L LEGEND & CREDIIS |

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Ayvala Ben-
“ehuda, Melanie Bertoldi, Erin
Clendaniel, Gary Graff, Deborah
Evans Price, llya Skripnikiav,
Mikael Wood

openness to collaborating
with his peers. Brooklyn-
based artist Annie Clark (bet-
ter-known as St. Vincent)
lends guitar to the down-
tempo "My Shepherd,” on
which the Pornographers’
Meko Case straightforwardly
admits, “If I'm honest, you
come to mind/But baby I'm
not.” Okkervil River's Will
Sheff sings on the poppy
opener, “Moves,” and the Dap-
Kings (the backing band for
soul singer Sharon Jones)
sprinkle a touch of funk
throughout "Together,” most
notably on “Daughters of Sor-
row.” But the raucous guitars
and thundering drums of lead
single “Your Hands (Togeth-
er)” display the New Pornog-
raphers’ ability to do just fine
on their own.—EC

THE HOLD STEADY
Heaven Is Whenever
Producer: Dean Baltulonis
Vagrant Records

Release Date: May 4

Al alburms commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, S055
‘Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NXY.
10003, or to the writers in the
appropriate bureaus.

Brooklyn-based band the
Hold Steady explores what
happens when the party ends
on fifth album “Heawven Is
Whenever" The departure
earlier this year of keyboardist
Franz Nicolay means less
Springsteen-like keyboard
embellishments, but the
group's Everyman stature re-
mains intact thanks to vocal-
ist/guitarist Craig Finn's
straightforward lyricism and
lead guitarist Tad Kubler's sig-
nature swells. Mellow tunes
like opening track “The Sweet
Part of the City” and “We Can
Get Together” bring out Finn’s
inner Counting Crows. And
themes of nostalgia and in-
trospection are more aggres-
sively covered in singalongs
like "Rock Problems” and
“The Weekenders.” A swelter-
ing guitar solo, throbbing
bassline and steady kick drum
on the latter track sets up
Finn's narration of an attempt
atrekindled passion, Despite
the loss of Nicolay, the rock-
'n'roll band soldiers on. Finn
puts it best on album closer
“A Slight Discomfort,” where
he sings, "We've seen scat-
tered action and we mostly
came out unscathed.”—M8

GOGOL BORDELLO
Trans-Continental Hustle
Producer: Rick Rubin

Colurnbia Records

Release Date: April 27

With the help of heavyweight
producer Rick Rubin, Gogol
Bordello’s major-label debut,
“Trans-Continental Hustle,”
maintains the band’s ethno-
clash dance party reputation,
but with less punk attitude
and a more mainstream
songwriting approach. Wild,
passionate opener “Pala
Tute"—a gypsy folk tune
translated into English—fea-
tures galloping acoustic gui-
tars ameong fiery accordion
and fiddle runs, but displays
acontrolled energy that dif-
fers from the group's usual
unbridled madness. The al-
bum takes a breather on
"Sun Is on My Side,” where
frontman Eugene HOtz's
coarse vocals are countered
by graceful acoustic guitar
and sighing accordion. “Im-
migraniada (We Comin’
Rougher)” is reminiscent of
Gogol Bordello's familiar
punk edge, but contains a
lighter acoustic sound that
replaces the distortion found
on the band's 2007 album,
“Super Taranta!” Even so, the
song rages with slamming
drums, thrashing guitars and
fiddle riffs worthy of Slayer.
But Rubin ensures that the
sounds blend well together
in a tight arrangement.—/5

DEFTONES

Diamond Eyes

Producer: Nick Raskulinecz
Reprise/Warner Bros. Records
Release Date: May 4

Through the decades, music fans
have witnessed how the loss of a key band member
can lead to a group's demise. The Deftones have
proved just the opposite. Following a 2008 car acci-
dent that left bassist Chi Cheng with a debilitating
brain injury, the Sacramento, Calif, hard rock act
recruited new bassist Sergio Vega and wrote its sixth
studio album, “Diamond Eves.” The set is full of the
Deftones’ usual energy and showcases singer Chino
Moreno's knack for alternating between screams and
sweet vocal delivery over heavy, complex guitar work.
Accompanied by laid-back riffs and electronic loops
on the song “Beauty School,” he croons, “l see your
face and | know I'm alive.” The less delicate track
“Rocket Skates” features aggressive, distorted guitars
that highlight Moreno's repeated screams of “guns,
razors, knives.” The set's title track—which includes
the line “Time will see us realign”—reminds fans that
the Deftones definitely miss Cheng's presence, but
the group is still dedicated to rocking out until his
hoped-for return.—EC
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Sleigh Bells Explode
Out Of Brooklyn

If an air traffic controller at London's
Heathrow airport had been a little less
diligent, Sleigh Bells' success story
would've been over before it started.
“We almost crash landed in Lon-
don,” guitarist/programmer Derek
Miller recalls from the safe confines
ofhis hotel room in Amsterdam. “We
were on the plane with the Fiery Fur-
naces, all of us talking about how weird
itwould be for it to end this way.”
Luckily, Sleigh Bells avoided trig-
gering a day of mourning in Brooklyn
and landed safely, set to conquer Eu-
rope in much the same way it has tri-
umphed stateside in the last 10
months, After generating enough
buzz to power a small city, the band's
debut album, “Treats,” lands at No. 39
on the Billboard 200 with 12,000 copies
sold—not too shabby for a digital-only
release (May 11) from a band that
barely existed a year ago. The album’s

physical release is June 1.

Part of Sleigh Bells' success is due
to the fact that the band stayed out of
the spotlight while the hype rose
around it. After posting some demos
online, blogs began to pick up on the
band. Then it became the toast of the
CM] New Music Marathon last fall.
But rather than jumping in everyone's
faces, Miller and his bandmate, singer
Alexis Krauss, adopted a cautious ap-
proach, playing select shows and

heading to the studio in January to
record “Treats.”

The pair worked on the collection
of 11 lo-fi noise-pop jams up until the
last second, “They finished it on Sat-
urday night [May 8|, and that Monday
we got it to iTunes to post,” says
Michael Goldstone, head of the band's
label, Mom + Pop Records. “We
weren't interested in doing long lead
stuff and preorders. We just wanted
to finish the album, get it out there and

let the music speak for itself.”

If the music speaks for itself, it's
further amplified by the support of
some well-known voices. While
both Joe Jonas and Jessica Alba have
tweeted about Sleigh Bells, its
biggest supporter has been M.LA.,
who joined the band onstage a few
weeks ago at a small show in Brook-
lyn's Greenpoint section. An early
fan, M.LA. mentored and signed
the band to her N.E.E.T. Records im-

WHERE THE BOYS ARE

The revolving door atop Billboard’s Mainstream Top 40 radio airplay chart ushers in another
rookie male artist, as Taio Cruz rises 3-1 with his introductory track, “Break Your Heart,” featur-
ing Ludacris. © Cruz commands the list a week after B.o.B reigned with his debut single, “Nothin’
on You.” While eight male newcomers ruled between the chart's 1992 inception and 2008, Cruz
is the fifth male to lead since October, when Jay Sean reached the summit with “Down.” Jason
Deriilo and Iyaz followed Sean to No. 1 last year. € WHTG Monmouth, N.J., PD/music director
Matt Knight cites an “abundance of good songs by male artists. 2009 saw Lady Gaga, Katy Perry,
KeS$ha and the resurgence of Britney Spears. Now there’s a great selection of male artists, such
as Cruz, Usher and B.o.B.” § With 10,709 plays logged in the chart’s tracking week, according to
Nielsen BDS, “Break Your Heart” is the most-played title in a week by a male singer in the Main-
—Gary Trust

stream Top 40 survey’'s 17-year history.

CROWNING GLORY

Thirteen lead male soloists have crowned Mainstream Top 40 with their first charted titles.

DATE REACHED NO.1 TITLE ARTIST LABEL
5/29/2010 “Break Your Heart" Taio Cruz featuring Ludacris 1DIMEG
5/22/2010 “Nothin’ on You" B.o.B featuring Bruno Mars Attantic

12/26/2009 “Replay” lyaz Reprise
11/28/2009 “Whatcha Say" Jason Deriilo Warner Bros.
10/17/2009 “Down™ Jay Sean featuring Lil Wayne Universal Republic
2/16/2008 “Low™ Flo Rida Attantic
3/25/2006 “So Sick” Ne-Yo IDIME
12/10/2005 “Run It!* Chris Brown Tomba
1/22/2005 “| Don't Want to Be” Gavin DeGraw RMG
10/9/1999 “Mambo No. 5 (A Little Bit Of . . )" Lou Bega REA
5/29/1999 “Livin' la Vida Loca"” Ricky Martin (2
1/30/1999 “Save Tonight” Eagle Eye Cherry 50-Work
12/5/1998 “Lullaby™ Shawn Mullins Columbia
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print along with Mom + Pop.

The deal is similar to those signed
by many hip-hop artists, in which a
well-known rapper will lend his or her
name and reputation to a project by
giving ita personal stamp of approval.
“M.LA. has been very involved with
the band from an artistic standpoint,
really acting as a mentor to them,”
Goldstone says. “Mom + Pop does all
the marketing, promotion and logis-
tics. We are the record label, and M.LA,
is the conscience.”

While “Treats” is a solid album gar-
nering rave reviews—including a best
new music nod from Pitchfork—
Sleigh Bells' strongest selling point is
its live show. After playing a handful
of New York dates around the album’s
release, including an opening slot for
Yeasayer and a sold-out show at the
Ridgewood Masonic Temple in Bush-
wick, the band will spend the early part
of the summer on the road in Europe
before coming back to the United
States for a headlining tour.

As for the fates that have befallen
other heavily hyped bands (e.g., Black
Kids), Miller is sanguine. “I can’t con-
trol it,” he says. “I think we made a
good record, and good music sticks
around. It's not ‘Pet Sounds’ or any-
thing, but I think it will have some
staying power.” aes

Leading man:
TAIO CRUZ
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Edward Sharpe & The Magnetic Zeros Become Hot Touring Act

After commanding the recent attention of a mas-
sive crowd at the Coachella festival in Indio, Calif —
which included power couple Jay-Z and Beyoneé—a
band of merry pranksters called Edward Sharpe &
the Magnetic Zeros is becoming one of the hottest
touring acts of summer 2010, And that has helped
propel the Los Angeles group’s Community Music
& Fairfax Recordings debut album, “Up From
Above,” into the Billboard 200 for the first time
since its release last July. To date, it has sold 80,000
copies, according to Nielsen SoundScan,

And just who are Edward Sharpe & the Mag-
netic Zeros? Sharpe is the alter ego of former Alex-
isonfire and Ima Robot singer Alex Ebert. And the
Magnetic Zeros are his ex-girlfriend Jade Castri-
nos and a loose-knit bunch of eight musicians who
at first glance could easily be mistaken as home-
less. More important is how the band's folk-rock

revival sound is quickly selling out dates on its
May 1-Aug. 9 summer tour, including New York
shows in July at Webster Hall and the Beach at
Governor's Island. On the horizon: gigs at Bon-
naroo, the Telluride Bluegrass Festival, the New-
port Folk Festival and Lollapalooza.

“The live shows are catapults for us,” Ebert says
from his Silver Lake home. “The word-of-mouth
from people enjoying our live shows and the sold-
out gigs are getting us to the place where music
can put food on our tables.”

Driving the band’s popularity is an eminently
enjoyable album full of instantly hummable
songs—in particular the whistle- and washboard-
drenched “Home,” which has so far reached No.
16 on Billboard's Triple A chart. The band's songs
have also been heard on TV shows like "Gossip
Girl,” “Chuck” and “Ugly Betty.”

‘Homie' nin: EDWARD SHARPE
'8 THEMAGNETIC ZEROS ;

The act began gigging around LA, in April 2009
and hit the road that August as a headliner. A sur-
prise booking on “Late Show With David Letterman”
at the time the album was released last May forced
Heather Kolker, the group’s agent at Paradigin, to
route a tour around that appearance. Support slots
for a 10-piece band were nearly impossible to find.
So instead, Kolker booked rooms small enough to
fill through word-of-mouth but also with stages large
enough to accommeodate all the players, like Schuba's
in Chicago and New York's Mercury Lounge.

“It was a combination of seeing 10 people on-
stage and then hearing the songs,” Kolker says,
“which are amazingly catchy, feel-good, hippie pop
songs. And word started spreading.”

The group’s manager Bryan Ling agrees. “The
people who caught on to this band first have been
our best marketers and promoters,”

Ebert and company are already looking beyond
the summer tour season. In addition to writing
and recording songs for a follow-up album, the
band hopes to stage a revival-style tent tour: a
traveling extravaganza complete with a partici-
patory experience.

“T have a very sort of fuzzy, utopian idea of a fu-
ture,” Ebert says. “But 1 keep my mind on thatand
my eyes on my feet for the next step.” ves
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AND THE MAGNETIC ZEROS:

ADRIAN BROOM

AD SHARPE

GH BELLE: A
GRACE POTTER AND THE

SLE

“Tiny Light,” the sensuous first sin-
gle from Grace Potter & the Noctur-
nals’ self-titled third album, rises three
slots this week to No. 22 on Bill-
board's Triple A radio airplay chart.
The song's luminous chorus and tight
pop-rock sound showcase the band’s
expansive new dynamic on its latest
full-length, due June 8 on Ragged
Company/Hollywood Records.

Following the success of 2007's
“This Is Somewhere,” the Vermont-
based band saw the departure of
bassist Bryan Dondero in early 2009
and entered a state of flux.

“l was bad at being a leader, and
nobody was sure who was making
the decisions,” vocalist/guitarist
Potter says.

During the downtime, Potter re-
corded a solo album in Los Angeles
with T-Bone Burnett. Instead of re-
leasing it, however, Potter turned her
attention back to the Nocturnals
after inviting bassist Catherine Pop-
per and rhythm guitarist Benny
Yurco to join her, guitarist Scott Tour-
net and drummer Matthew Burr. Al-

though Potter believes her solo disc
will eventually be released, she says
she found herself being drawn back
to the newly energized band.
“Irealized that | needed to take
charge,” Potter says. “There are al-

Taking charge:
GRACE POTTER &
THE NOCTURNALS

ways growing pains, but we imme-
diately created more dimension
and personality.”

Recorded last fall with Mark Bat-
son (Dave Matthews Band, India.Arie,
Eminem), “Grace Potter and the

Mocturnals” features a mix of bluesy
rock jams and thoughtful pop songs
that Hollywood Records plans to
highlight in its promotional cam-
paign. The band will perform a vari-
ety of new songs next month on
“Good Morning America,” “The
Tonight Show With Jay Leno” and
“Jimmy Kimmel Live!” Acoustic per-
formances of different album tracks
will also be released on the band's
YouTube page prior to street date.
“ Tiny Light' is the single, but we're
positioning this as a full album worth
experiencing,” Hollywood Records
senior VP of marketing Ken Bunt says.
After previous TV placements on
“Grey’s Anatomy™ and “One Tree
Hill,” the group has landed another
licensing deal. New song “Hot Sum-
mer Mights" will be featured during
ESPN's Major League Baseball cov-
erage in June, while other tracks will
appear in ads for ABC Family and E!
Entertainment. The act will begina
North America trek May 27, includ-
ing five appearances on the Lilith
Fair tour. =—Jason Lipshutz

esdownload.com

Sunrise, sunset;

TENTH AVENUE NORTH

GROUP
HEALING

Buoyed by a series of sunset shows
cleverly reflecting the title of its Re-
union/Provident sophomore set,“The
Light Meets the Dark,” Tenth Avenue
North debuts at No. 1 on Billboard's
Top Christian Albums chart and at No.
15 on the Billboard 200. Lead single
“Healing Begins” jumps 16-10 with a
bullet on the Christian AC chart.

Taking place in Seattle; Los Ange-
les; Phoenix; Mew York; Tampa, Fla.;
Orlando, Fla.; and the band's home-
town of West Palm Beach, Fla., the
concerts “were a huge driver, with
20% of the attendees buying the new
record at the shows,” Provident Label
Group senior VP of marketing and
sales Ben Howard says. He adds that
another major driver was iTunes,
which featured the album in a count-
down during the four weeks leading
up to the May 11 street date.

The act began promoting “The Light
Meets the Dark” last fall, documenting
the making of the album onits website.
“We gradually built up to the new
record by posting 10 different chap-
ters, giving fans an inside look at the
band, the making of the record and the
stories behind the songs,” Howard says.

Extensive touring created more
awareness. In addition to partnering
with Christian radio to promote the
sunset shows, band members Mike
Donehey, Jeff Owen and Jason Jami-
son performed for more than 400,000
on the multi-artist Winter Jam tour and
recently completed a trek on Casting
Crowns' Until the Whole World Hears
tour. The group headlined its own tour
last fall and will headline again after
several summer festival dates.

“It seems like our songs are a refuge
from the storm for a lot of people in pain
and going through tough times,” lead
vocalist/principal songwriter Donehey
says. “But another thing we noticed in
ourlive shows is that almost all our songs
on the last record were midtempo. Re-
alizing we needed some rockers, we did
a couple more upbeat songs on ‘The
Light Meets the Dark.’ *

Tenth Avenue North's 2008 debut,
“Over and Underneath,” won the
Gospel Music Assn.'s 2009 best new
artist Dove Award and the top spot
on Billboard’s year-end 2009 Christ-
ian Songs Artists chart. The album fin-
ished the year at No. 10 on Billboard's
Top Christian Albums tally. At last
month's Doves, the group’s hit, “By
Your Side,” won song of the year. It
placed at Me. 3 on Billboard's overall
decade ranking of the top Christian
50Ngs. —Deborah Evans Price
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Bieber’s 60K Comes Close'To Record Low AtNo. 1

So, do we call up Oprah Winfrey to
thank her for booking Justin Bieber
on her May 11 talk show?
Bieber's "My World 2.0" ret
No. 1 on the Billboard 200 with just
slightly more than 60,000 copies sold,
according to Nielsen SoundScan,

marking the second-lowest week at
No. 1 infor-
mation began powering the Billboard
200 in May 1991.

ince SoundScan's sal

BIEBER

Without Bieber's high-profile ap-
-e on “Oprah,” “My World 2.0"
y wouldn't have had a modest 6%
decrease in this post-Mother's Day
sales week (overall album sales drop-
ped by 12%) and probably would've

sold less than 60,000. Had that hap-
pened, it would've been the lowest-
selling week.

The record low came in January 2007,
when the “Dreamgirls”
soundtrack spent its sec-

ond of two weeks in the
penthouse with a shade
more than 60,000 sold.
“My World 2.0" and
“Dreampgirls™ are both
stated to have sold 60,000
in print because we must
round SoundScan's sales

figures to the nearest thou-
sand. However, “My World” sold more
1girls,” but not by much.

than “Drea

BIG DEAL: We're not going to pretend
hat Justin Bieber's i ;
nificant. Itis. But we shouldn't focus too

issisn'tsig-

much on this one particular statistic.
Yes, it's interesting. There's no doubt

about that. But re

mind us that a weak release schedule

combined with the general lack of

strength in the album market can lead
to some dreary resulls,

Will the volume at No. 1 get better?
Sure. At least in the short term.

June is looking pret
it's stuffed full of new albums fr
Eminem, Jack Johnson, Drake,
Miley Cyrus, Christina Aguilera,
Rick Ross, Game, Sarah McLach-

OverThe
Counter

KEITH
CAULFIELD

lan, Ozzy Osbourne, the-Dream,
Dierks Bentley and others. (Can
someone tell me why one of these
couldn’t have come out May 11 so we
wouldn't be having thi
entire “near-record low™

conversation?)
Next week's Billboard
200 No. 1 looks to be the
“Glee: Showstoppers” TV
soundtrack. The setis on
course, according to in-
dustry sources, to sell
85,000-110,000 copies.

Aiming for a big re-
entry on the list is the Rolling Stones’
“Exile on Main Street.” The set, reissued
May 18 with additional tracks, will be
the most visible result of our rule change
last December to the Billboard 200, It
could sell 70,000-80,000 copies in its
first week.

We revised the charting rules for

=\
.1
i

the tally s
catalog and curre
clearing the way for the Stones’ pos-
sible No. 2 re-entry next issue,

OH, THE IRONY: Isn't it ironic that
such a lackluster week on the Billboard
200 oc
National Assn. of Recording Merchan-

d at the same time as the

disers’ annual convention?
The conference took place May 15-
17 at the Hilton Chicago, and while

IUI a I-I(et “’at(:I-' A Weekly National Music Sales Report

the No. 1 album’s not-so-sizzling sales

was a topic of some conversations, it
: ily top of mind.

sin casual discussions

Popular topi
ranged from the continuing success of
-to-consumer albuim p
interesting new concert ticket/album

esand

bundle scher
growth of soci:
promote albums and You

to the continuing
networking to sell and
ube star
Greyson Chance’s curiously fast rise
to fame.

2EXPLAIN: 4Troops’ self-titled album
debuts on the Billboard 200 at No. 36
with 13,000 sold, according to Ni
SoundScan. Notice that on the ¢
itself, the title carries the Heatseeker

lsen

art

Graduate distinction. That means it
was on the Heatseekers Albums tally
last week and because it ar
top 100 on the big chart
graduates from

Howe in last week's issue,

ves in the

this week, it

former list.

4Troops wasn't on the Heatseekers Al
bums chart,

After SoundScan reprocessed its
charts on May 13, 4Troops’ album en-
tered at No. 11 with 2,000 copies. But
the page on which the Heatseckers Al-
bums chart appeared had already gone
to press.

Those 2,000 in sales were shipped
and reported the week
album’s May 11 release date.

ior to the

nielsen

I3 I— A-I- Weekly Unit Sales Year-To-Date SoundScan

= DIGITAL DIGIAL

= ALBUMS ALBUNS* TRACKS 2009 200 CHANGE 2009 200 CHANGE

T This Week 5,328,000 1506,000 22283000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY

atop the Blllboard 200 with "Held Last Week 6,071,000 1,529,000 21945000 hlbums 127,213,000 115,107,000 -10.0%  Current 69,426,000 64,305,000 -7.4%
Out' the Sept. 13, 1980, issue. " ;
Until this that ranking Change 12.2% 1.5% 1.59%  Digital Tracks 445343,000 444271000  -02%  apaing 58,486,000 50,802,000 -131%
tepieteiitec i golo frame k] This Week Last Year 5,828,000 1330,000 20861000  wesingis RERO0S 759,000 309%  pegy aaleg 42477000 38577.000  -92%
atop any Blilboard chart. This e 7 g 5 Tolal 573,836,000 560,137,000  -2.4%
issue, Browne doubles his time nge =-8.6% 13.2% 8% o
log arge of a Blllboard *Digital album are ako counted within slbum sales Albus w/TEA* 172,447,300 155,534,100 -7.5%
survey, as “Love Is Strange," a ::;":J.‘.‘ walert album sales (TEA) with 10 track downlo snt
duet album with David Lindley, Weekly Album Sales (Milion Units) AR TN

bows at No. 1on Top Folk Albums.

30
With five debuts for a third 09 ... 694milion|

onsecutive week, the "Gl N SLEb SaLEs 643 milion
cast has charted 48 titles on the 09 1255““@'

Blllboard Hot 100. Among non-
"9 ———— i)

solo acts, the ensemble boasts 20
the fifth-most appearances In the
list's 52-year history. The only

- 2010

CATALOG ALBUM SALES

groups with more chart visits are 15
the Beatles (71), the Rolling 5
Stones (57), the Beach Boys (55) (IS 10 SALES BY ALBUM FORMAT
and the Temptations (53). -
\_.A-\./\__,\ 0] 100,012,000 83014000  -17.0%
5 5.3mM Digital 26,990,000 31077000  151%
Vinyl 883,000 1.003,000 13.6%
o J F M A M J J A S O N D g Ohe 27,000 15,000 -44.4%
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‘American ldol™
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Volume Two
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Mundial
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Dark Horse H The set sells 6,000

Tonight
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copies with an 80%
jump in overall
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sales—and a 123%

EEKE
in i GRADUATE i
gain in downloads A NTLENA
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—after it was the
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=
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Artist
MPRINT | PROMOTHON LABEL

Usher Fealurlng will.il.am
AM (W ATANS) AFACELE

Katy Perry Featuring Snoon Dogg
i BOTTWALD) .5

ARTINS.LEVIN B MCKEE C.C.BROADUS JR) @ CARTOL

BABY Justin Bieber Featuring Ludacris
C.STEWARTT.NASH [THASH.C.A STEWART. BIEBER.C.MILANC BROBES) @ SCHOOLBY RAYMOKD BRAUKISLANDIDME
IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry
A SEANZ TIMBALAND (J BEANZ TV MOSLEY M. SUSHEE) @ MOSLEY/BLACKEROUMDINTERSCOPE
ALLI DO IS WIN DJ Khaled Feat. TPain, Ludacris, Snocop Dogg & Rick Ross
L RASTYLUUA [ KHALED (K M FHALE, C BRIOES WROSERTS 1.C.C ARADUS A, T-PAILINDLUNGS, L WL WS @ WE THE BESTES

| GOTTA FEELING lack Eyed Peas
D.GUETTAFRIESTERER (WADAMS.A SINEDA,J BOMEZ,E FERBUSCN,D.GUETTAF RESTE @ INTERSCORE
NATURALLY Selena Gomez & The Scene
AARNATO,TJAMES (A ARMATO,T.JAMES 0 KARAOGLA, @ HOLLYWaoD
Lady Anteb
B ANTEBELLUM EVERS,C R SAR LHLLIKOSEY) @ CAFITOL NASHY £
LOSE MY MIND Young Jeezy Fealurlng Plies
DRUMMA BOY () W.JERKINS,C EHOLSON.A WASHINGTON) AM/IBIME
GIMMIE THAT GIRL Joe Nichols
M WRIGHT (R, ARINS,0.DAVIDSON,B. HAYSLIF) B EHOW D0G-UNVERSAL
THIS AFTERNOON Nickelback
R LARGE NICKELBAGK 4 M [NICKELBACK R.J LANGE, G KROEGER] ® ADADRUNNE B RAP
BEDROCK Young Money Featuring Llioyd
A [ CARTER, CLLLYE ERARAAN TRARAL| A LML STEVEMGOMD. DHUSIME RAFFETT TV ATSLEYL FOUTE JCAVESOW ) CASHMOWENLNVESSAL VTV
PRAY FOR YOU Jaron And The Long Road To Love
COMITTY [JLLOWENSTEIN, J BRENTLIGER) © JAAONNDI0 UNIVERSAL HEPUSLIC/BIG MACHINE
LIL FREAK Usher Featuring MNicki Minaj
EWILLIAME POLOW DA DON (J. JONES,E.WILLAKS E.DEAK,U.RAYMOKD V0.T.MARALS WONDER) B LAFACELE
LIVE LIKE WE'RE DYING Kris Allen
5 KIPNER, A FRAMPTON (5.AKIPHER, A FRAMPTON,D.0'DOMOGHUE M.SHEEHAN) @ 19AVEULE
IMPOSSIBLE Shontelle
ARKTHOR (A SIRAISSON.L WROLOSEN) @ SRP/SALUNIVEASAL MOTOWN
THE MAN | WANT TO BE Chris Young
JETROUD (8JAMES TRGHDLS| @ RCA NASHVILLE
S0L0 lyaz
LF S0TEW (1.5 LEWE K JONES, & AKS),] DESROULEALLE L HEARGOAL) JACH5OW.LA S0TEW, (G TIVE 15 MONEY BELIGA HEIGHTS REFRISE
COOLER THAN ME Mike Posner
M POSNER (M POSNERE BOLLIES) ® JRME
BEAMER, BENZ, OR BENTLEY Lioyd Banks Featuring Juelz Santana
PRIME (B.LLVD,L JAMES M.FORND @ G UKT
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AIRPLAMNES B.o.B Featuring Hayley Williams
ALEN D18 RIDFRANK E ()R SIMWONS. . ) FRARKS A BRANTY DUSSOLUETTSOMNERS) @) REDELROGK GRAND HUSTLE ATLANTIC
HNOTHIN' ON YOU B.0.B Featuring Bruno Mars g 4
THE SMEEINGTONS (8 R SIMMONS, JR_ B MARS BLAWRENCE @@ RESELRICK GRAND HUSTLE ATLAKTIC
EREAK YOUR HEART Taio Cruz Featuring Ludacris 1
TCAUZETSMITH (T.CAUZFT.EMITH,C BRIDEES) @O MERCUAY/ILME
NOT AFRAID Eminem 1
BOI-104 {M MATHERS, | E RESTOM SAMAELS, | EYANS MBURNETTE| € WER/SHADY/AFTERMATHINTERSCORE
YOUR LOVE IS MY DRUG Kes$ha 7
DR, LUKE B ANCO,AMMO (& SERERT,RSEREAT,) COLEMAN) HEMOSARE LA RME
ALEJANDRO Lady Gaga 8
HEDONE,LADY GAGA (K KHAYAT,S.5.GERMANDTTA) © STREAMLINEMONLIVE GHEARYTREE INTERSCORE
RUDE BOY Rihanna 1
STAAGATE A SWIRE (M 5 ERIKSEN TE HERMANSEN E DEAN M RIDOICK R SWIRE R FENTY) @ SREDEF JAMIDJME
HE\'I SOUL SISTER Train gy 4
£7E ES2I0KABE E WATTENAERS (MONAHANE.LIND A BIORKLUKD) COLUMEIL
YOUNG FOREVER Jay-Z + Mr. Hudson 10
KWEST {M.GI4.0.F MERTENS | BERKARD 5.0 CARTER, K WEST| @ RIE HATION
NEED YOU NOW Lady Antebellum " :
PWOALEYLADY ANTEBELLUM 0 HAYWIOD,C KELLEY,H S5C0TT,J KEAR) ® CAPITOL NASHVILLE 'CAPITOL
IN MY HEAD Jason Derulo g - g
M {J.OESROULEALC).R.ROTEM, C.KELLY| _ ___Q_L{EL A HEIGH TS WARME] |
CHICK BAD 1
THE LEGENOARY THANSTER (G BRI0GES,D.TMARALS LINDLEYD :u.u:oc 4
OVER 14
HOE-tDA,A KHAALID (A GHA M SAMUELS N RN ® YOUNS MOKEY GASH MOREY UNNERSAI
BREAKEVEN The Script g 49
0.0 DOHOEHUE W SHEEHAN & FRAMPTOMN 5. A XIPSER (D O DOROGHUE M SHEEHAN & FRAMPTON 5. A KIPHER| @) PHORDGENCEFIC
TELEPHDNE Lady Gaga Featuring Beyonce 3
X 45 2 B0 5T RLAMUME KOV TR RYTHEL WIERSDOPL
BILLI Travie MeCoy Featuring Bruno Mars 18
THE SMEEDRGTONS (TMCCOY.A MARS FLAWAENGE A LEYINE) & DECAYDANCE FUELED BY HAMER/HAP
BULLETPROOF La Roux 18
SOK (E.JACKSON,5.LANGMAID OO B LFE RO CHERRYTREE INTERSCOPE
FIND YOUR LOVE Drake P |
(e B APRERDING ME MY
30H!I3 Fealunng KeSha 8
DR, LUKE 8 BUA GOTTWALD B LEVINS FOREMAN, K MOTTE) @ FHOTE FHISH RAF
EENIE MEENIE Sean Klngston & Justin Bieber ® 15
B.ALANCO (3 LEVIN.S ANDERSDH.C.C SATTEY.S. A BATTEY.).BIEBER M PALACKIS, E.CLAAK) SELUGA HEIGATS EFIC
JESSIE'S GIRL Glee Cast P
A ANDERS PASTROM R MURPHY {R SFRINGFIELD} & 20TH CENTURY FOX TV/COLUMBIA
HOCK THAT BODY The Black Eyed Peas 2
| 4 HE AT A PIREDAJ EOUE 04 [ GLETTAM KMIEHT A WA | EAPTTE 1L WA 53 L B | @ KIERCORE
TIK TOK Kesha 1
DR, LUKE 3 BUANCO (K SEREATL GOTTWALD,E. LEVIN) @ AEMDSABERCARME
HAVEN'T MET YOU YET Michael Buble g o5
| _B.ROCK (A FOSTERA CHANG M BUBLE] & 143 REPAISE
IMMA BE The Black Eyed Peas A
FHARFIG WILL | AN (WAIAME, A FINEDA | GONEL S, LIEDH & HARRIE ) TAHKEL [ FODER. T BRENHECE W, @ INTERSCOPE
WHATAYA WANT FROM ME Adam Lambert 10
M MARTIN SHELLEACH [PIHK, K 5 MAATIN SHELLBAGK) & 1WRCARME
Jamie Foxx Featuring Justin TlmbElIake & T I 2
£RLAKE A KNOX [J. TIMBERLAKE R TAORDSS J FAUNTLERDY II,C.J HARAIS, JR |
THE HOUSE THAT BUILT ME Miranda Lambeﬂ 30
EUDDELLW WRUCKE (T DOUELAS A SHAMELIN| @ COLUNSIA (NASHVILLE}
SAY AAH Trey Songz Featuring Fabolous g g
*¥OM{DL.GORELL TTAYLOR (F: M FEREBEE, JA, T NEVERSON,TSCALES, ML WALKER,.CORELL] @M SING BOOK ATLANTIC
CARRY OUT Timbaland Featuring Justin Timberlake 1
TIMBALANTJROG [TV MOSLEYS HARMON ) TMBERLAKE TCLAYTONJ BEAND) @) MOSLEYEL AGKERDUNDINTERSEORE
| MADE IT (CASH MONEY HERDES) Kevin Rudolf Feat, Birdman, Jay Sean, & LIl Wayne Pl
KAUDGLF i BUDOLEAKASHER,D CARTER, A WL LIAWS, | SEAN,J SALLERRLLARD) @ GASH WOEYUNNERSAL REPUDLC
BAD ROMANCE Lady Gaga W :
| HEDONE,LADY GAGA (K.KHAYATS G.GERMANDTTA) (@ STREAMLINE KONLIVE GHERRYTREE INY[RaEJ |
LE { ) Alicia Keys %
AKEYE X BAOTHERS, WL.SHERIE (A XEYE A GRAHAM X BAOTHERS, JA.K.SHERIE) B MBKLRME
ALL THE RIGHT MOVES OneRepublic 18
WL.TEQDER (AL TEDDER) © MOSLEYINTERSCOPE
HEY DADDY (DADDY'S HOME; Usher Featuring Plies
8 THE RUNWEAS,RSCO LOYE (RSCO LD HARRA,J JACKSON UL RAYMOND V) @ LAFACE/LE

After a one-week
respite, song
retums to the top
slot and eams the
airplay gainer tag
(up 22.9 million
listemer impressions)
Tor the fifth straight
week, the longest
streak by a male-
led track since T.L's
“Live Your Life” In
Hovember 2008.

[ 2]
Song is the 14th litle
to start its Hot 100
chart fife at No. 2.
Six of the 13 prior
Ho. 2 entries have
made the additional
steptoNo.Tina
subsequent week.

H

Autist listing for this
track has been
adjusted due to
label request,
removing Eminem.
The version with
the rapper isn't the
dominant one at
radio, nor s it
available digitally
alacarte.
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Artist | &
IMFRINT | FROMOTION LASEL |45 §E
Charice Featuring lyaz 56
TTE SVENSSON,JALKERAS) @ 143REPRISE
Christina Aguuera 2

STER (N MOTINDER,L ANDEASON,J
NOT MYSELF TONIGHT

POLDW DA DON 44 JONESE OEAN.J.L CURTIS SR} © REARME
RAIN IS A GOOD THING Luke Bryan 54
JETEVERS (L BRYAN,D. DAVIDEN] @ GAPITOL NASHVALE
MEIGHEORS KNOW MY NAME Trey Songz 43
TTAYLOH,EHAYES, J MCSEE (T.KEVERSDN, TTAYLOR,RHAYES) @ SONE RODK/ATLANTIC
ONE Glee Cast 50
A AKDERS EASTROMAMURPHY (BOKD,THE EDGE,UZ) @ 20TH CENTURY FON TY/COLUMBIA
I'M BACK T "
|_TRAGKSLAYERD |G.J HARKS, JR 0 RARDALL D OUNGAN) © GHAKD HUSTLE ATLANTIG
AIN'T BACK YET Kenny Chesney 5
B.CANKON K CHESNEY |C.WISEMAK.C.TOMPKIKS) @@ DL
| NEVER TOLD YOU Colbie Caillat 5
K.CAILLAT |C CAILLAT,K DIOG UAADI, ) REEVES) © UNVERSAL REPUELIC
THERE GOES MY BABY Usher 6
JIM SONINRICY LOVE [RICY LOVEJ B SCHEFFER FAOMANG 0 MORRIS) @ LAFALE A
WATER Brad Paisley 65
FROBERS (A PAISLEYC DURDIS K.LIVELACE] B ARETA MASHVLLE
ROGER THAT Young Money 56
PHENDM (0 CARTER | SOSWELL 0. FRARKLIN,D T MARAJ M STEVENSON) (& GASH MONEY/UNIVERSAL MOTOWN
LOVER, LOVER Jerrod Niemann 67
0. BHAIBARD,J NIEMANN (D BRITIKER) © SEA GAYLEARISTA NASHYLLE
KEEP ON LOVIN' YOU Steel Magnolia 58
D.HUFF {C.STAPLETON, TWILLMOK) @ EIG MACHYE |
EVEH\"THING TO ME Monica m
LUIOTT,LAMA (MELLIOTT,GLAME J SULLVAN,F BASKETT,C MODONALD,J.D WILLIAMS) ARG
SHE WON'T BE LONELY LONG Clay Walker &
K.STEGALL (0 JOKNEON, RO DONKELL & GRIFFIN| @ CuRl
UNSTOPPABLE 52
O.HUFFRASCAL FLATTS (4. DEMAACUS,t LINDSEY,) TSLATER)
TOTAL ECLIPSE OF THE HEART Glee Cast Featuring Jonathan Groff 16
A AKOERS PASTROM.A MUAPKY (J STEIRMAK) © 20TH GENTURY 0% TW/COLUMBIA
UNDOIT Carrle Underwood 3
M.BRIGHT |C.UNDERWOOD, K. DWGUARDI M FREDERMSEN, L LAIAD) D THARISTA MASHVILLE
SAY SOMETHING Timbaland Featuring Drake 23
TIMEALANDSROC TVMOSLEY) HARMON,A GRAHAN.T.CLAYTON | MKULTSEY) @ MOGLEY/BLACKEACUNDNTERSCOFE
DROP THE WORLD Lil Wayne Featuring Eminem 18
ML CASHE SUNF CLIIE B CARRN |1 CAATER,| WOODARD M WATHERS L E RESTOLM STRARGE S HOLUS: ) CASH WINEX IVERGAL WITOWN
THE BOY IS MINE Glee Cast 7%
i 5, PASTRIN AL LR 3F JERARS TR @ ¥ 1T TWDOLIVE
CRAZ\" TOWN Jason Aldean %
MK (7. CLAWSDN,B JONES) © BROYEN BOW
| GOTTA GET TO YOU George Strait 77
THRDWNG STRAIT 1) LAUDEADALE J RITCHEYS LAREEN) © MG HAGHVILLE
HELL ON THE HEART Eric Church 67
JFOFCE (E.CHURCH,D.RUTTAN, J PO LMAK) @ CAPITOL NASHVILLE
| HIGHWAY 20 RIDE Zac Brown Band W
K.STEGALL 7 SROWN (7 ESIOWN,W.OUSIRETTE © HOME GROWHATLANTIC BIGGER FIGTURE
LADY IS A TRAMP Glee Cast 8
|_AAKDERS EASTROM A MUSPHY (8 HODSERSL HART) @ 20TH GENTURY E0% TV/COLUMEIA |
I'M SINGLE Lil Wayne 12

[D.CARTER N.SHEBIR)
GETTIN' OVER YOU David Guetta & Chris Willi
DEUETTR LML WE § AESER & HIETTARID 100,16 SH0RLE CAGLEST FEETRERS W1 B 65

BAG_KWOODS Justin Moore 6

@ CASH MONEY UNIVERSAL MOTOWH
Featuring Fergie & LMFAD 0
B ©) GRS RECATL

P & VALEHY
Imkhﬂ ll| OWER [J MOORE,J. FAULIN J. 5 5TOVER)
HELLO GOOD MORNING Diddy - Dirty Money Featuring T.I.
stralght radio single 87 B2 DANJA RICO LOVE,FMHILLS M.ARAICA,C L HARAIS, 1) it 3:0 AL g PE u
o reach the top 10. 8073 BLAH BLAH BLAH Kasha Featuring 30H!3 =
The last female E.BLAKGD {K SEBERT,A.L WHITGH,5 FOFEMAN) @ KEWDSABE RGAAME
& WRONG BABY WRONG Martina McBride
atille m"!‘ &2 B8 OLHUFE M MCAROE (5.8 LLES, R E.ORAALL B WARREN, B WARREN) @ ELA NASHVILLE 2
stey in a similar BB STEADY MOEEIN' Young Money Featuring Gucci Mane a8
fashion was Monica, HANE {D.CARTER,D.J0HNSON, RLOAVIS) @ CASH MONEY/UNIVERSAL MOTDWN
who also placed her | LIKEIT Enrigue Iglesias Featuring Pitbull 5
first charting | REDDHE [N.KHATATE S5LESIASL AIG PERED) @ UNVE RERUELIG
A LITTLE MORE COUN AN THAT Easton Corbin
songs a5 2 lead 586 C.CHAMBERLAIN [0POYTHRESE,A.L FEEK W VARRLE) @ MERGURY NASHWILLE 2
vocalist in the upper s T RIDE Ciara Featuring Ludacris 7
mf“ﬂs'”}. C.STEWART, TNASH (G.FHARRLS, TNASH,C A STEWART,C BRIDGES) @ LAFACE LG
o7 | - LOVE LIKE CRAZY Lee Brice 9
0.JOHNEQN (D JOENSON, TJAMES) ® LURH
m ROSE'S TURN Glee Cast | gq
AAKDERS PASTROM,A.MURPHY ) STYKE,5.50NDHEM) @ 20TH GENTURY FOX TV, COLUMBIA
a0 o2 | KEEP ON LOVING YOU Reba a0
R.MCENTIRE, T.SROWN [R.DUNN, TMCBRIDE| & STARSTRUGK VALDAY
I'M AWESOME Spose
™ B SPOSE [R.PETERS) ® UNIVERSAL REPUSLIC Ey
Singer hits chart TODAY WAS A FAIRYTALE Taylor Switt
85 81 e
with his first N.CHAPMAN. LSWIFT (T.5WIFT} @ B8 MACHINE UNIVERSAL REPUSLIC
GYPSY Shakira
English-fanguage 84185 (R e as st 1 gt e wwiscunn || 88
lte since “Do You 'SOMEBODY TO LOVE Justin Bieb 0
Know? (The Ping STEREQTYPES (J IR AEEVES, H HOMULUS H BHIGKT) BIESER) @ SCHOD AYMORD BRAUNISLAND DIMG
o FISTFUL OF TEARS Maxwell
PDI?::I!JN i H.DAVILMUSZE (MUSZE . DAVID} © COLUMBIA a4
i 100 08 of ALL | EVER WANTED Kelly Clarkson 9%
June iﬂm. L. BIANCANIELLD.5. WATTEAS (5. WATTEAS L BIANCANIELLD,D.ARANDA) ® "YRCARME
BETW BULLETS
PERRY’S ‘CALIFORNIA’ HEATS UP
Katy Perry nearly makes it successive weeks for No. 1 debuts on the Billboard

Afraid,” dips 1-6 as sales slip by 479 to 202,000.

Heot 100 as “California Gurls,” featuring Snoop Dogg, opens in the runner-up
slot. “Gurls™ shifts 294,000 downloads in its first week, according to Nielsen
SoundScan, more than enough to send it to the top of the Hot Digital Songs tal-
ly. On the Hot 100 Airplay chart, the track opens at No. 31, the highest debut on
that list in more than two years, with 33.5 million listener impressions, accord-

ing to Nielsen BDS. Last week's chart-topping Hot 100 entry, Eminem’s “Not

—Silvip Pietroluongo

Data for week of MAY 29, 2010
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HOT 100 AIRPLAY"

NOT N YOU
B0 FEAT, RO MARS (EIELSCHGAAND HITLE,
RUDE BOY

T4 Raianna (590 0EF Jan 1M

¥ USHER FEAT WILLIAM |LAFACE JLE)

42 BREAK YOUR HEART
TS0 CRUZ FEAT, LUDAGAIS (MERCUIRY 10/MG)

24 HEY, SOUL SISTER
TRAIN (COLUMELA

NEED YOU NOW

4 1N MY HEAD
JASOM DERULD (RELUGA HEIGHTS WARNER BADS.|

LADY ANTEBELLUM (CAPITOL NASHVYLLE/CAPITOL}

; YOUR LOVE IS MY DRUG
KESHA [KEMOSARE RGARMS)
OVER

10 MY CHICK BAD
LUDAGRIS FEAT. NICKS MINAJ (0TF D6 JAM IBJVIE)

% BREAKEVEN
| THE SCRIFT (e

ALEJANDRO

3 AIRPLANES

EUE FERL ALY WLLNS (FEEELSIGL G20 HETLERTILANTG,

DRAKE (YOUNE MOKEY TASH MOKEYURNERSAL MOTDWH|

LADY GAGA (STHEAMLINE KOMLVE CHERFY TREE INTERSCOPE)

33 TELEPHONE

LALTY GAEA FEAT BEVIHCE [STSEALL W8 KIIANE CHERRTREE WTERSCCPE)
7 UN-THINKABLE (I'M READY)

ALIIA KEYS (W5K . AMG)

47 HEY DADDY (DADDY'S HOME)

USHER FEAT PLIES [LAFALE JLG|
57 SAY AAH

TREY SONGZ FEAT. FABOLOUS (S0HG BLOKATLANTIC)

2 IMMA BE
THE BLACK EYED PEAS {INTEASLOFE)

33 HAVEN'T MET YOU YET
MIGHAEL BUBLE

ADAM LAMBERT |18 ACA
CARRY OUT
TINEALKAD FEAT JUSTIS TIVBERLARE (W05 £ BLAHSAOUND HTERSGOFE
4y THE MAN | WANT TO BE

CHAIS YOUNG |RCA NASHVILLE)
YOUNG FOREVER
JAY-I + MR HUDSON (ROC KATIOK)
TIK TOK
KESHA [KEMSABE RGARME)

25 BAD ROMANCE
LADY GAGA (STREAMLUINE KDWLWE CHERRY TREE INTERSLLRE)

ROMOTIDN LABEL)
1 CALIFORNIA GURLS
KATY PERSY FEAT.
OMG

; NOT AFRAID
EMINEM | WEE/SHADY/AFTERMATH M TERSCDPE}

; ALEJANDRO

LADY QABA (STHEAMLINE YONLIVE CHERRYTREE WTEASCOPE)

YOUNG FOREVER

JRY-Z + MR HUDS0M (ROC NATIDH )

14 YOUR LOVE IS MY DRUG

KESHA (KEMOSABE ACAAMG)

BREAK YOUR HEART

TAID CRUZ FEAT, LUDACRIS (MERCURY/IUMG|

MY FIRST KISS

BOHED FEAT. KESHA (PHOTO FIIEH 'RAP)

, JESSIE'S GIRL
‘GLEE CAST (20TH CENTURY FOX TV

15 NOTHIN' ON YOU m
B8 FEAT BRUNO MARS [FERE ROCK GRAM) HUSTLEWTLANTIG)
HEY, SOUL SISTER

& TRAIN [COLUMEIA} n

BILLIONAIRE

TRAVE FICCOY FENT BRUND MARS [ELADRLES

BULLETPROOF

LA ROUX [BIG LIFE/POLYDOR CHEARYTREEANTERSCOPE )

g EENIE MEEN
SEAN KINGETON & JUSTIN BIEBER (RELUGA HEGHTSEPCY

a

COLUMBIA}

ED B RAMENFPY

DRANE [YUNG MOKEY TASH MONEY UNVERSAL MOTIWH)
14 RUDE BOY
RIKANNA (5 DEF JAM W0JMG)
NEED YOU NOW
LADY ANTERELLUM [CAPITDL KASHYILLE)
35 TELEPHONE
LA CAGA FEAT SEVIME
MY CHICK BAD
_LUII@I;!‘II? Eu!_._N!FI_I_MINI}.I :III_}_‘ le_-l-_.lﬂ_u .
ROCK THAT BODY
THE BLACK EYED PEAS ( KTERSCOE|
IN MY HEAD
JABON DERURD (BELUGA FEXGHTS WARNER BROS.)
5 WINNER
AAMIE FXX FENT. JUSTIN TIMBERLAKE & T L (J AME|
19 OVER
DRAKE (1TAUNE WONES CASH MONEY UNVERSAL MOTOWN)
15 | MADE IT MOMEY HEROES)
EVIN RUDOLF (CASH MONEYUNVERSAL REFUSLIG)

IEHINMETH:
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s TITLE
& ARTIST (WPRNTPROMOTION LABEL)

FIND YOUR LOVE

DRAKE (ASPRE YOURG M ONEY CAGH MOKEY UNMNERSAL NOTOWR)
NEIGHEORS KNOW MY NAME

TREY SOMGE (30NE BOOK ATLANTIC)

THE HOUSE THAT BUILT ME

MERANDA LAMBERT (COLUMEIA [NASHVILLE)
GIMMIE THAT GIRL

JOE MIGHOLS (SHOW 006 -UNVERSAL |
EVERYTHING TO ME

MOCH () IMG)

CALIFORNIA GURLS

KATY PERRY FEAT. SNOOF D0GD (CAPTOL

AIN'T BACK YET

KENNY CHESHEY [4A|

| GOTTA GET TO YOU

BEORGE STRMT [MCA HASHVILLE

ALL THE RIGHT MOVES

HNEREPUBLIC [MUSLEY)IKTERSCORE)
BULLETPROOF

LA ROUY [F55 LIFE POLYDOR CHERAYTREE INTERSCORE
KEEP ON LOVIN' YOU

LILFREAK

USHER FERT. HICKI MINAJ [LAFAGE LG

LIVE LIKE WE'RE DYING

KRS ALLEN (19 0VELE)

ROCK THAT BODY

THE BLACK EYED PEAS (INTEASTOPE)

SAY SOMETHING

TIMBALAND FEAT DRAKE MACELEY SLACKGATING INTERSCDFE |
EILLIONAIRE

TR WCDY FEAT, LN WARS O CARCACE FUELET O AVERRR)
NATURALLY

SELENK GOMEZ & THE SCENE (FOLLYWOOD)

CRAZY TOWN

JASON ALDEAN [EAOKEN BOW)|

THERE GOES MY BABY

USHER JL AFACE JLE)

UNSTOPPABLE
RASCAL FLATTS. (LYAIG STHEET)
AMERICAN HONEY

LADY AMTESELLUM [GASIT0L MASHVILLE)

SALES DATA
COMPILED BY
nielsen

SoundScan

st e
L ARTIST ("W PRINT/FROMOTION LABEL)

T HEY, SOUL SISTER
TRAIN [COLUMEA)

DIGITAL

TITLE
ARTIST (MPRINT/PROMOTIDN LABEL)

e NEED YOU NOW
LADY ANTEBELLUM (CAFITOL NASHYRLLE

19 EREAKEVEN
| THE SCRIFT (PHONOGENICEFIC
5 THIS AFTERNOON
HSCKELBACK (R OADBUKNER BRP)
19 ALL THE RIGHT MOVES
OMEREPUSRIC (MOSLEY/ INTEASCOPE)
4y | NEVER TOLD YOU
COLBEE CAILLAT (UNIVERSAL REPUSLIC)
19 SMILE
19 UPRISING
S_MUSE (HELIUM-3 ‘WARKER SR:
| FALLING SLOWLY
THE SWELL SERSON (GLEN HAMSARD & WNRKETH IGLONA {0 HODAT,
FIREFLIES "
O OITY (UNIVERSAL REPUSLIC) it
19 DONT STOP BELIEVIN'
ADURNEY (COLUNSIA/LEBACY} =
19 HEARTBREAK WARFARE
JOHN MAYER (COLUMBER),
THE ONLY EXCEPTION
PARAMORE (FUELED BY AAMEN/ATLAKTIG AR,
i ANIMAL
_MWEDM TREES (MERCURY/IDJME|
19 I'M YOURS
JASON MRAZ (AT ANTIG ARP)
LET ME HEAR YOU SCREAM
0ZIY 0SBOURNE (EFIC)
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in January. THE SCRIPT AMGELTAYLOR (ANARE COLUMBIA charts) at No. 7, AMERICHN BANG (51FE FIEPRISE §§§
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Lil Wayne’s “T'm Single,” from his 2009 “No
Ceflings™ mixtape, lands the top debut at
Wo. 15 on R&B,/Hip-Hop Digital Songs (see
pa. 47), selling 31,000 downloads, according
to Nletsen SoundScan. The title also bows at
No. 82 on the Hot 100, granting him 57 total
cateer appearandes.
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UNI MOTOWN DOUBLES DOWN

V. I

Universal Motown toasts No. 1s on both Adult R&B and
Mainstrearn R&B/Hip-Hop this week. On the former air-
play list, Erykah Badu's “Window Seat” (2-1) halts Monica's
four-week run at the top to become Badu's third chart-
topper and first since “Tyrone” reigned for five weeks in 1997.
At Mainstream R&B/Hip-Hop, Drake notches his third
No. 1 as a lead artist and fifth overall as "Over” supplants
Rihanna's “Rude Boy” atop the pole. Since topping the
chart with “Best I Ever Had" last July, Drake is only two sin-
gles away from matching his Young Money label chief Lil
Wayne, with seven, for the most No. 1s by a rapper in the

chart's history, Meanwhile, two new tracks crack the top 10: Young Jeezy's “Lose My Mind" rises
11-9 for his ninth top 10, and T1.'s “I'm Back” goes 12-10 for his 20th top 10. —Raphael George
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HEY DADDY (DADDY'S HOME) plss tolad downloads Y e Jennings
THE RUNNEAS RICO LOVE {RICO LOVE,A HARR.J JACKSON U RAYM OND IV) sincelts I‘DT" i C.JERNINES {CJENNIKGS) @ JESUS SWINES, iSﬂ.UM WRAANER BROS.
||| LOSE MY MIND Young Jeezy Feah.lnng Phas release. ALREADY TAKEN

WOT LISTED [NOT LISTED AT
SHUTTERBUGG Big Bol Faamrlng cuny i
85 SHRGHES B G A T HINS STURCH 21 PN G CASMAOUCHE MHOOPER 3 HOVELG UWHEELSH 5 A LR AR WLEFHY) B [EF O

LAST SONG Recognition
| L CLOSTON.RHAYES (L CLOPTON,FHAYES, §.0ANYS, J RANKIN, I MGKEE 5. R AR CARTO

DAUMNA 807 . W.JERIKS,C GROLEON,A WASHMETON) B CTE/DEF JAMIIMG

,5' ALL DO IS WIN
] "D_GMKHII WHIG-S
FIND YOUR LOVE Drake . spesum
FIWESTUSHASKER: (R GARAMWESTASHASKERFFETNOLOS) @) WDUNG MOREY CASH MONEY LINVERSAL MITOWKUMAE Originally from hes AMUSTING, 11 CLAMGILE JA £

The Black Eyed Peas independently
(WADAMS.A P HEDW,| G IWETS FEAGUSORL HAFFIS,| THREL DFODER TERENNECK MDELLEY)  {® WNTERSCCFE

sEAT Erykah Badu released “Barhie BEAT ITUP
| £.8a1 @ GOMTROL FAEAD/UNIVERSAL MOTHWK UMRG Waorld"” mixtape, the ' fl TALLEN (B YOUNG.TALLEN,K KWA) ® CAFITD:
YOI.I RE THE ONE Dondrla = single gains more MAKE UP BAG The-D
E.M.COX (.DUPRI,8.M.COX) @ 50 50 DEF/WALACO | tha HOT LISTED [HOT LISTED) HADID KILLADER JAM/IDJME
n 3 million listener
Usher Feﬁullng N jons. with : TELL ME YOU LOVE ME Leela James
5 impressions, v AMATTING.BAKER, G WILLIAMS.L JAMES (A MARTIN, 5 SARER, B WILLIANS L JAMES|.0.LOUDERMIL @ STRAEME
| ROGER THAT Young Manay 3 help from miajor ROCK YA BODY Dallas Blocker
PHEKON (0L GARTER. BOSWELL D FRANKUINO TMARAM STEVENSTH] @ CASH MONEY UNNERSAL MOTOWA UMA |0 label Universal BEANZ N KORKSHEAD (0 JOHKSDA K Y © BLIGKERBOY SYDEDISHTF
- BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Juelz Santana Motown. The R S B W TEST DRIVE Keith Sweat Featuring Joe .
BRIME ([ LLOYE,L JAMES,W.FAND] ® G unT ' debul set & | THE PLATINUM BROTHERS,L AUSTIN (A.GIBES,M CHESSER L AUSTIN.D. BROWN @ KEDAR
' FINDING MY WAY BACK RppEE’s (€] WMS. CHOCOLATE Ll Jon Festuring . Kelly & Mario
LBAFAS [ HAGGINS [| ARIAS,C KAGEMS. M JONTEL,C CHAMEERS.J HOAGLAKD @ anianic (88 due later this year. | SMITH . C KELLYC KELLFWHDLM  EMEUNNEASAL REPUBLICUMRS ¥

1AM Mary J. Blige 78 .. 4 Rocko
STARGATE [M..LELIE M.5 ERIKSEN,TE HERMAKSEN,J AUSTIM E.DEAK M EEITE| B WATHWALH GEFFEN NTERSCOPE HOT LISTED [NOT LISTED © A-1/RDCKY ROAD/DEF JAW/ NG
21 SAY SOMETHING Timbaland Featuring Drake . ALL | EVER THINK ABOUT Chrisette Michele
TWEALAKD,JRDC (TVMOSLEY] HARMON A GARHAMLT CLAYTON | MAULTS © MISLEVELACKERIUNDINTERSCOPE Bl ALLSTAR (A BORDON,J.CAM HEAL JMADESDN) © DEF Jamdang §
8 SEX ROOM Ludacris Featuring Trey Songz | SHUT IT DOWN Drake Featuring The-Dream
KAIUK (G BRIIGES, T REVERSUN, T SCALES, T TAYLDA K JOHNS 0K ® OTPIDEF JAMIDIMG " NOT LISTED [NOT LISTED} ¥OUNE MONEY/CASH MONEY UNIVERSAL MDTOWN UMRE
| SEX THERAPY Fobin Thicke B PRETTY BOY SWAG Soulja Boy Tellem
POLIW D 0T SAUCE A THIGHEE DB RS NG00 WENERS GOTTLIERLL B CK NGO B ST TRAKNTEREOIPE Priced a Target o HOT LISTED [NOT LISTED) WOT USTED
BITTERSWEET ',!‘, - BEAT IT UP DJ Holiday + Guoc} Mane Featuring Trey Songz
T HARMONY {C EARMON,C.KELLY| © JAM §1.99, Fiona's “The || DRUMMA BOY [R.DAVESC.EHOLSON,THEVERSOK| 1017 BRICK SOUADAS LU WAANER BROS.
/| SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Tell Briige" surges by WINNER Jamie Faxx Fealurmg Justin Timberlake & T
EL l-wIS R 4 LIPS, LEON,E LEWS, B MUHAMMAD,R (IAVIS 01 WAY) B Iy AEELASTLUMAWARIER BA06. B 11%011 Tun R&B',l J.TIMBEALAKE,R.KNOX {J TIMBERL Fi. TAORDG 5. FAUNTLERDY I1,C.J HARAIS, JA.) B JREMG 8
i BODY YA [J Drama & Fabolous
Hip MDMI‘HS i SONARD [J.0.JALES0K DESEHT STORMSTHEET FAMILY
Trey Songz Faaturing Fabolous (35-30), its best | THINK | LOVE HER Greg Street Featuring Gucel Mane
: (R FEREEEE, JF. THEVERSON TSCALES M L WALKERDLCORELL} EH0 S0HG BOOHATLATE increase in three HOT LISTED [A.OAVIS) @ FANATIC TRAP-A-HILICE
||| HANDS TIED Toni Braxton WHAT'S NOT TO LOVE Dwele
DAk HE KNIEHTWHITAZ H.MASON, JR. (H.J MASOK, JR W.FELDER M BRIEHT) B ATLANTIC M GITY (M.FLORES) & ATE:
. HELLO GOOD MORNING Diddy - Dirty Money Featuring T1. | KICKIN AND SCREAMIN Marques Houston
DANIA (GO LIVE FKAILLS M ARAICA,C. HARRIS, JFR. @ BAL BOV/MTERSCOPE CRAWEOHD,C 5 |E, GRAWFDRD, M. HOUSTON,G STOKES © MUSIGWDRKS TG |
3 SHE GOT IT MADE Plies
L.SPARKS K GEORGES (AL WASHINGTDH B GREEN.C SFARKS H HOLMES) ® BIG GATES/SLIP-N-5LIDE/ATLANTIG
. WHY WOULD YOU STAY Kem J. Cole
KEM,FLRIDEOUT (K OWENS| UHIVEREAL MOTOWK UMRIG . PAHAIND (1 GOLE A BENJAMI,A A, PATTDN REAOWN) ROG KATIONCILUNSIA
Ciara Fealuring Ludauia v SORRY .A** APOLOGY
L. ASTEWANTCEADGES) @LU | (One of Roc Nation’s i NNON,K WRITER| CAE s
CLOSER Corinneg Hal By Hae B iniial signees debuts RE-EnTAY | 13 BORPOW You Eric Roberson
5 SROWH,C.B RAE {0 B.RAE) @ CapoL | with s fist single BAKER [E.AQBERSON,B.SAKER) @ BLUE ERRD SOUL |
STEADY MOBBIN' Young Money Featuring Guecel Mane IM SINGLE Lil Wayne

21

KAKE (D.CAATER, D.JOHMSON,R.DAVIS) @ CASH MONEY UNIVERSAL MOTOWK UMRE while also bowing bl _.L'“"" - M_SHEBIB (D.CARTER.N SHEBIB) @ CASH WONEYUNVERSAL MOTIWNUMRE |8
HOLD YOU (HOLD YUH) Gyptian onmentor Jay-I's 83 MAKE ME
B _FWIE PETER (W.EDWARDS.ALIOHNSON) a0 v Irack at No. 96. = A.JERKINS {J JACKSOK, A JERKING, TLUMPKINS, W SHILOH)

BAD HABITS Maxwell
3 MUSEE (H.OAVID MUSIE) @ GOLIMAIA

14 I FEEL GOOD
BATE ERIKS AHSEN|

i Lt avplay ric s o the thart Sue Charts Legend on

SUPER HIGH Rick Ross Featuring Ne-Yo o5 ocl = SKIES WIDE OPEN Brian Culbertson Featuring Avant

L KENTTHE RENELY HTS BLANIGHTM AL SLIDETEF AMADLMG A L CULBERTSON, R ARSDEQUT (A.GUL SERTSON, M AVANT,R REEQUT| GRA Y

IT KILLS ME Melanie Fiona Jazzman Culbertson SR TN IS | A STAR IS BORN Jay-Z + J. Cole

L FENDLA MARTI (A MAATINALTTLEORN, JR. L GARR,E.SHULMAN] © SRL/UNIVERSAL MOTOWH UMRG shines with his first PR < WESTHD 1D 15.C.CAATER, K.WESTE WILS0H,J. GOLE M JORDAK A SODCMAN.G MEDORD) @ ROG HATIDN
LOVE KING The-Dream debut on this chart RS SR MASERATI Fat Pimp |
THASHL 0.5, DA MAESTAQ [TNASH, L MCKINNEY) ®0 RADID KILLADEF JAM/IDIMG pe p | {%) NOT LISTED [NOT LISTED) @ OEFVIBE B
ITS IN THE MORNIN Robin Thicke Fealuring Snoop Dogg since 2006 while " ARE YOU LISTENING Kirk Frankiin Presents Artists United For Harti
T.RILEY,THICKE ICKE, L. C.C.BAOADUS JR. 4 MATHIS J JACKS DMy @ STAA THAX WTERSCIRE also ng;ﬁng the B_%.FRARKLINH MARTIN {K FRANKLIN @O Fi V0 S0ULGOSFO GENTAIG JLE
WE GOT HOOD LOV Mary J. Blnge Featuring Trey Songz | highest start of his SET ME FREE Lloyd Featuring Mystikal
8.4 GO K DEAK (M 4 5LIGEB.M GO, AUSTIN.K.A.J DEAN} & MATRARGH GEFFEN MTERSELRE | P MOT LISTED [NOT LISTED) YOUNE-BOLDIEZONE &INTERSCD
EBRING IT BACK 8Ball & MJG Featuring Young Dro P Al T [ STOP THE PARTY Busta Rhymes Featuring Swizz Beatz

KT TH (MG OODWINESMITH,G MOORE I KART) & GHAKD HUSTLE ¢ Addult R&E {No. 31). SWIZE BEATZ (KT LISTER) FLIPNOOE UNIVERS:

| HOW Low Ludacris
T-MINUS (C BRIDGES, TWILLIAMS,C RAIENHOUR,E SADLER H.SHOCKLEE) @0 OTP/DEF JAW/IDIMG |8 BETW THE BULLETS
Vivian Green
o ‘STEP UP’ CHART DANCE CONTINUES

Trey Songz “Already Taken"—the first single from Atlantic's upcoming “Step
Up 3D" soundtrack—debuts at No. 66 on Hot R&B/Hip-Hop Songs. It's the
10th single from the movie franchise's three soundtracks to chart. However,
this is the second cut that hasn't appeared on a previously released album. Mis-
sy Elliott's “Ching-a-Ling,” an original track from “Step Up 2: The Streets,” de-
buted in 2008. Three of the soundtracks five top 10s have been by Atlantic
artists: Songz (“Can't Help but Wait" from “Trey Day"), Flo Rida (*Low” from
- “Mail on Sunday”) and Sean Paul (*Give It Up to Me” from “The Trinity”). —Raphael George

£4,J WASHINGTON A BELL)
PRETTY WINGS Maxwell
HLDAVID MUSTE (. DAVID MUSZE) @0 COUMIIA
TEACH ME HOW TO DOUGIE Call Swag District
C.FOWLERE.WEST (C.FOWLER,.ELEE, .CHILDS EWEST) @ CAPITOL
I INVENTED SEX Trey Songz Featuring Drake
g DAMYSTRO (CMOKINNEY,TSCAL T.NEVERGON, A EAAHAM)| g SONG BDOKATLANTIC
SHOW ouT Dash

KE i LJONNSON, K EACKDL) @ MMIMUSSS LINEZOKE 4 WTERSCORE
1 DONT CARE Raheem DeVaughn
STEREOTYRES,NE-YD (5 SMITH.LYIRLAEEVES R ROMULLE) @ JVEULE
4 YOUR LOVE Micki M

AWANSEL (0 TMARALA WAKSEL, D FREEMAN | FHUBHES) YOUNG MONEY TASH MONE UNVERSAL MOTOWN UMAG

(HAHA) SLOW DOWN Fat Joe Featuring Jeezy

5.0EVILLE ()0 CARTEGENA.LW.JEKKINS, B AOMED) @ TERRIA SGUADED

IMMA LOVE YOU RIGHT John Brown

BLGREEN,L X (M SMINEZ5 HILL L BRCWK) © MOPHALLINUNNERSAL REPUSLIC/ UIMAG
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: TITLE
ABTIST [MPRIKT / PROMOTION LABEL
ALL OF CREATION

GET BACK UP

TOBYMAG FOREFRONT EMI GMG
WHAT FAITH CAN DO

BEFORE THE MORNING

JO5H WILSON SFRRROW/EMI CME
FORGIVEN

SANCTUS REAL SPARROW EMI CME
HEALING HAND OF GOD
JEREMY CAMP SEC.TOTH & KAIL
THERE IS A WAY

NEWWORADSAN K702

OUR GOD

CHAIS TOMLIN SIXETERS SRARROW EM | CHG
SAFE

PHIL WICKHAM FEAT. BART MILLARD 40
LT HEALING BEGINS
GAINER ENTH AVENUE IRORTH izl
SOMETHING BEAUTIFUL
WEEDTOSREATHE A7LANTIC WEAD-CURD
BETTER THAN A HALLELUJAH

HOLD US TOGETHER

MATT MAHER ES5ENTIALFLG
BEAUTIFUL, BEAUTIFUL
FRANCESCA BATTUSTELLI FEAVENT WORD-CURE
UNTIL THE WHOLE WORLD HEARS
GASTING CROWMS BEACH STREETREUNION FLG
MORE LIKE FALLING IN LOVE
JASON GRAY CENTRIGITY

IF WE'VE EVER NEEDED YOU
CASTING CROWNS RELNION FLG

LOVE HAS COME

WMARK SCHULTZ WORD- GURR

CAN ANYBODY HEAR ME
MEREDITH ANDREWS WIRL -GUAE

BORN AGAIN

HEWSBOVS FOF

Y GRANT A GRANT PROCUCTIONS SRRV EM CMG

SAVE A PLACE FOR ME
MATTHEW WEST SPARHOW/EN: CUE
EVERYTHING FALLS

FEE INO

BLINK
1 REVIVE ESSENTIAL/PLE
MY HELP COMES FROM THE LORD
| THE MUSEUIM SECTODTH & KAl

YOURS TO TAKE

JIMNTY HEECHAM NPOP

GOD GAVE ME YOU

TE

POWER OF YDI.IF_! NAME

LINCOLN BREWSTER FEAT. DARLENE ZSCHEGH INTE5RITY
FIGHT ANOTHER DAY

_ADDISON BOAD [N

FOR LOVE OF YOU
AUDREY ASEAD SFARR W EMI GME
YOU'RE THE ONE

GHAIE AND CONRAD V54
AWAKE AND ALIVE
SKILLET ARDENT IND

SOME KIND OF LOVE

PHIL STACEY REUNONPLG

LOVE NEVER FAILS

BRANDOR HEATH MUNOMUOE RELUINIDNBLE
STAND FOR YOU

JONNY DAAT 40

ALREADY HOME
THOUSAND FOOT KRUTEH TOOTH & NARL

NEW CREATION
LEELAND REUNION PLG

YOU CAN HAVE ME
SIDEWALK PROPHETS FEAYENT 'WOAD-CURE
& LEAD ME
| BANCTUS REAL SPARHUWEMI CMG

WHAT A SAVIOR
CATALYST MUSIC PROJECT FEAT. LALA STORY (ND
GREAT ARE YOU LORD
PHILLIPS, CAAIG & DEAN IND.
OH, HAPPINESS
DAVID CROWDER BAMD 51%5 TE 25 SPARRIW EMI CMG
COME AS YOU ARE

OCKET FULL OF ROCKS MYRAN WOAD-CURE
HERE IN THIS MOMENT
BEGKAH BHAE SHAE SHOD

YOUR LOVE IS A SONG

STARRY NIGHT

CHAIS AUGUST NT/WOAD-CURE
AVALANCHE

MANAFEST BEC TOOTH & NAIL
ANCHOR

SATELLITES & SIRENS WORD-CURB
BEAUTIFUL HISTORY
PLUMB CURE

YOU HOLD ME NOW
ROBEAT PIERRE THINKABOUTIT

§ SWITCHFOOT LIWESGASE PEOFLE/GREDENTIALEMI CME

CASTAWAY

RE-ENTRY
GHASEN IO

With 22,000 copies sold, Tenth Avenue North
nets the act's first leader and bipgest Nielsen
SoundScan week on Top Christian Albums, as
“The Light Mests the Dark™ takes the Hot Shot
Debut at No. 1. Up 789,000 impressions (20%),
lead single “Healing Begins” is the Greatest
{Galner and rises 14-10 on Christian Somgs.

| ARTIST
TITLE IMPAINT & NUMBER / DESTRIBUTING LABEL

F3ll TENTH AVENUE NORTH
o3 THE LIGHT NEETS.. AELEN 160 PRV SNHATESART

THE GEb MR, LOVEWELL ) 1A BS0AENTHIEGATY
T .

SKILLE
AWMKE ARDENT (VAT LANTIC 2554 PRMDENTNTESRITY.

TOBYMAC
TOHIGHT FOREFAQNT 6377 EMI CME &
Y SARA GROVES

HEFLES Ml 04713 PRV MTESHT

CASTING CROWNS

L THE WAOLE_ BEACH STREETAELMCA | RSN T ATy
VARIOUS ARTISTS
WD TS 200 0F0-CUE P VCENT-HTEEA T 457 EM CHAG

VARIOUS ARTISTS
WO WORSHIF [PURPLE] FL EM CWG BEI205 WIRDLC LIRS

AMY GRANT
SOMEWHERE DOWN THE ROAD SFRARDH 2683 EM LU

FLYLEAF

5 MEMENTO MORI ABM OGTONE 013512/EM1 GG I
FRAMCESCA BATTISTELLI
MY PAPER HEART FERVENT BEV372 WORD-CURE -
KUTLESS

BERN T 18 WELL BEC 7174/EMI CMG
THE CANADIAN TENORS

S50 THE CANADIAN TENORS [£CCA 013509

NEEDTOBREAT
THE OUTSIOERS ATLAKTIC 615702% WORD-CURE
PASSION
PASSION: AWAKENNG SGTERS SANTTIN 71 TG EMI CNG

MATT MAHER
ALIVE AGRIN THAL 1i106 B IMTEGRITY

VARIOUS ARTISTS
0165 4 WORSHIP 50 INTEEAITY 24702 TME LIFE S

THE LETTER BLACK
HANGING DN BY A THREAD TDOTH & hal SA13EWI CWE S
SANCTUS REAL
PIECES OF A REAL HEART SFARROW 6508 EMI GME
MANDISA
" FREEDOM SPAARLW E77TEMI GG
KARI JOBE
RARI JOBE INTEGRITY 4550 PROVIIENT-INTEGRITY
.y DAVID CROWDER BAND
S CHURCH MUSIC 5157575 SPARRIW 65145 EMI CMG
SWITCHFOOT
HELLO MRS OWEFCHE FELPLEATL A DTG Ui DA 1 81
STEVEN CURTIS CHAPMAN
S WEAITY WILL RIBE SPARAIW 651
VARIOUS ARTI
Al

i

i d L AL B 13 3
E THOUSAND FOOT KRUTCH
WELCOME 10 THE MASOUERADE TOOTH & M. 47EXTM CMG
POINT OF GRACE
0 08 US WORD-CURA 3878748
4y DEMON HUNTER
- THE WORLD &5 & THORN 50010 STATE S387EMI CIG 3
-
A EVENING PRAYER S04 MUSTC CUSTON NARKETING GHOLP 1421
30 BRITT NICOLE
Nl | _THE LOST GET FOUND SPARAOW 2358 EMI CMG
SIDEWALK PROPHETS
S THESE SIMPLE TRUTHS FERVERT BATSO0WLRD-CURE

| =s MERCYME
R 15 i o ProvinenT- T GRITY -
RED
IMNOCEMCE & IGTINGT ESSSENTIAL MOERAPRINTIERHVIERAITY 1
4 Fer RANDY TRAVIS
sa e AR N—
SN EILL & GLOFLA GATHER AND THEI HOMECCNING FRIENDS
i EST OF FOMEGOMING: VOLUME TWO GAT-ER b ovs 0
GAITHER VOCAL BAND
0 REUNITED GAITHER G044 €M1 CMG

P THE ROCKET SUMMER
AOF MEN ARD ANGELS IELAKD 013534% 10JMG

MATTHEW WEST i
SOMETHING T SAY SPARAOW 4520 EMI CMG |

FIREFLIGHT
(R THISE WHD WAIT FLICHER 10305 R Fan
4 por SUPERCHICK
PS5 SPEAKING LOUDER THAN BEFORE ST ATaNE0 G &) SO
GATEWAY WORSHIP
Sl THE MORE | SEEK YOU INTEGHITY 4801 X PHIVDENEITEGHITY -

GUY PENROD
BREATHE DEEP SERVANT/GAITHER 6052EMI CME

SELAH
YOU DEUVER ME CUR

GAITHER VOCAL BAND
| BETTER DAY GAITHES 031/EMI GMG

PHIL WICKHAM

HEAVEN & EARTH INO 3503 PROVIDENT-MTEGRITY

NEWWORLDSON [
MEWWODRLOSOMN INFOF 1503 EMI MG _
= JASON CRABB
Lol ANSON CRABE GATHER 1143/EMI CME
P 0SH WILSON
G R LIFE IS NOT A SHAPSHOT (EP) SPRARD

SEAAT
' MAT KEARNEY
R Rl v Loy W oL L Gl

With a No. 42 start on the audience-based
Christian Sangs, Pocket Full of Rocks claims its
highest bow on that list and the top new eatry
with “Come &s You Are™ (471,000 impressions).
1t's e second single from third albwm “Hore
Than Noise.” Lead single “Alive™ peaked at
Wo. 13 on Cheistian Songs fast December.
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TITLE
ARTIST IMSRINT | BROMOTION LABEL

GET BACK UP

TOBYMAG FIAEFRONTEMI SMG
BEFORE THE MORNING
JOSH WILEON SFARROW EMI GMG

HEALING HAND OF GOD
JERENTY CAMP BEC/TOATH & MAIL
'WHAT FAITH CAN DO
KUTLESS BECTODTH & HAIL

FORGIVEN
SANCTUS REAL SPARAOW/EM CME

& THERE IS A WAY

HEWWORLOSAN NFEIF

SOMETHING BEAUTIFUL
MEEOTOBREATHE ATLAK BAD-CURE
HEALING BEG!

TENTH AVENUE WORTH REUNIDN PLE

HOLD US TOGETHER

MATT MAHER ESEENTIAL LG

MORE LIKE FALLING IN LOVE
JASON GRAY CENTAICITY

UNTIL THE WHOLE WORLD HEARS
CABTING CROWNS BEALH STHEET REUNIDK LG
BEAUTIFUL, BEAUTIFUL
FRENCESCA BATTISTELLY FERVENT WIRD-GURS
SAFE

PHEL WRCKHAM FERT. BART MILLARD N0/

CAN ANYBODY HEAR ME
MEREDITH ANDREWS WORD-CURB
LOVE HAS CO

MARK SCHULTZ WORD-GUHE

BETTER THAN A HALLELUJAH
MY GRAMT AM ¥ BRAKT PRODUCTIDNS SPARADWEN CME
IF WE'VE EVER NEEDED YOU
(CASTING CROWNS REUNIDK FLG

'WALK ON THE WATER

BRITT MECOLE SFARRDW EMI GME

SAVE A PLACE FOR ME
MATTHEW WEST SPARAOW EMI CMG
YOURS TO TAKE

JIMKTY NEEDHAR (PO

REVIVE ESSENTIAL PLE
GOD GAVE ME YOU
DAVE BARKES AATOR & TE
YOUR HANDS

JJ HELLER STOKE TAHLE

TITLE
ARTIST IMPRIKT / PROMOTICN LABEL

7l BORN AGAIN
S ol Y INPDE
GET BACK UP
TOBYMAC FOREFRONT/EMI CMG

ALREADY HOME

| THOUSAND FOOT KRUTCH TOOTH & NAIL

AWAKE AND ALIVE

f_SKILLET A4OENTING

GOD GAVE ME YOU

DAVE BARNES AATOR & TiE
SOMETHING BEAUTIFUL
NEEDTOBAEATHE ATLANTC

LEAD ME

BANCTUS REAL SPARROW EMY CMG
HEALING BEGINS

TENTH AVENSUE BORTH REUNIDN PLE
WALLS

MAANIC DRIVE WHPLASH

BEAUTIFUL, BEAUTIFUL
FRANGESCH RATTISTELLY FERVENT WO

ALL OF CREATION
MERCYME 40

BLINK

)| REVIVE ESSENTIALPLE

REDISCOVER YOU

STARFIELD SPARROW/EMI CMG

WALK ON THE WATER

BRITT WCOLE SPARRDW EMI CME

THE OMNE ({I'M FIGHTING FOR)
ARTICLE ONE IKFDF

ANCHOR

SATELUITES & SMENS WOAD-CURE

LIVE LIFE

FIGHT AMOTHER DAY
AODISON ROAD (10
ES

CASTAWAY
10

EVERYTHING FALLS
FEE IND:

STAY WITH ME
BARLOWGIRL FERYE KT WORD-CURE

AVALANCHE

MASAFEST BEC TODTH & KAIL

HEALING HAND OF GOD

JERENTY CAMP BEC.TOATH & MAIL

MY HELP COMES FROM THE LORD
THE MUSELM SEL TOOTH & NAIL

YOURS TO TAKE

JIMKTY WEEDHAM (1P 0P

SoundScan

TOP GOSPEL
ALBUMS"

ARTIST
(TITLE IMSRINT & NUMBER  DNGTRIBUTING LASEL

VARIOUS ARTISTS
WY GOSPEL 2010 WIHD-CURE EV CMGVERTY PG

JUANITA BYNUM

MORE PASSION FLOW 2158

BEBE & CECE WINANS
S BTILL &L 31105 MALACD

KAREN CLARK-SHEARD

ALL IH OHE KAREW 937T3EEMI GO5F

JAMES FORTUNE & FIYA
ENCORE BLACKEMOKE 3074 WORLDW

FRED HAMMOND
LOVE UNSTOPPABLE F HAMMONOVEAITY 43341 LG

BRIAN COURTNEY WILSON
JUST LOWE SFIRIT AISME D66 MUSIC WORLD =il
EARMNEST PUGH
i LIVE: RAIH 08 US Co0 BLACKEMOKE MT0WORLOWDE SN

TAMELA MANN
THE MASTER PLAN TLLYMANN B135
DONNIE MCCLURKIN

PLAYLIET YERITHILEGAGY STE4AG0HY MUSIG

- BISHOP PAUL 5. MORTON

MEMORABLE MOMENTS TEFLLAH 7223/ LIEAT

VARIOUS ARTISTS
THE DOSPEL NUSI CELEBRUTION FT. 1 0510 0.AS3 BOSFFL 0007 3

- KIRK WHALUM

GSPEL ACDIFDE 0 JATT CAAP I TUP CRAMER VRO IWEMLE & BN

DONALD LAWRENCE & CO.

THE LW OF CONFERSIDN, FRAT | QUET WATES VERITY ZHT3LG
VARIOUS ARTISTS

WOW GOSPES 2803 WEAD-CURE TN CMGAERTY 4167506
SHO BARAKA

LIDHS & LIARS NEACH &146

VICKIE WINANS

HOW | GOT OVER DESTINY Ji B120

| ISRAEL HOUGHTON

THE POWER OF ONE NTEERITY\COLUMIIA 42508 S0 MUEL
LUCINDA MOORE
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THEY THAT WAIT
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ALL | NEED
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| CHAMPION
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m KEEP FAITH

0w

2 g
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A TIME FOR LOVE CONCORD JATT 31792/ CONGORD
e _ NINA SIMONE
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MRGABOND '1OHAS MEDUL CORCOAD JAZZ 3131 7 CONCOAD
a 3‘ KENNY G
SUPER HITS S0HY MUSC CLETOM MARKETRE GADUP 46252
ﬁ GEORGE BENSON
SONGS AND STORIES M|
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THE CANADIAN TENORS
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AT HOME WIRH FRENDS S0 CLAGSCAL 527 RS0 WASTERMIRAKS |

THE IRISH TENORS

THE WERY BEST OF THE IRaSH TENORS £1 2300
ﬂ i g SHARON ISBIN

JVUREY 110 THE WEM WORLD SOY CLAGBCAL (5450 MG TERWOSS
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BACHATA EN FUKUOKA
0 & LU

A Y 440 [CHPITOL LTI,
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LD TITANES DE DURANGD 154
10 NO PUEDO VOLVER
NTOCABLE CAPTOL LA™Y
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Iy Queen returns to the top 10 of Latin
Rtythm Airplay as “La Vida Es Asi” catapults
297 (1.8 million listener impressions, up
T34%). The track marks her seventh bop 10
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weeks in 2008,
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Regional Mexican newcomer Voz de Mando
lands its first charting tithe as “Con la Nueva
Federacion™ opens at No. 4 on Regional
Mexican Albums and No. 3 on Top Latin
AMbums. Selling nearly 2,000 copies, the
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DIEGO TORRES’ AIRPLAY EXPLOSION

Latin pop vet Diego Torres, whose chart history spans 14 years, scores
his first No. 1 on Hot Latin Songs as "Guapa” jumps 7-1 (13.6 million lis-
tener impressions, up 50%). The climb is due to increased spins at key

stations WSQK New York and WKAQ Puerto Rico, which together gen- ;‘_":':
erated more than 60% of the audience increase, That push propels Tor- §§
res to top five positions on Latin Rhythm and Tropical Airplay, as well as if
his second No. 1 on Latin Pop Airplay. —Rauly Ramirez §§
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RECORD COMPANIES: Concord Music Group names Jason
Feinberg VP of direct to consumer marketing. He was pres-
ident of online marketing and promotion company On Tar-
get Media Group.

Epitaph Records appoints Roger Dorresteijn managing
director and MJ de Winter director of operations of Epitaph
Europe. Dorresteijn was GM and de Winter logistics man-
ager at Epitaph Europe.

Sony Music Entertainment’s Commercial Music Group
names Sheldra Khahaifa senior VP of finance. She was VP of
finance and operations at Sony Music’s global digital busi-
ness and LS. sales division.

FEINBERG SCHOMANN

PUBLISHING: Kobalt Music Group in Berlin names Marcus
Gums VP of synchronization for Germany, Switzerland and
Austria. He was creative manager at Universal Music Pub-
lishing in Berlin.

TOURING: HMV promotes Gary Warren to managing direc-
tor of content and talent at live venue operator Mama Group.
He was commercial director.

DIGITAL: Music video and entertainment service Vevo
names Holly Schomann VP of programming and artist re-
lations. She managed talent and label relations at Sirius
XM Satellite Radio.

MEDIA: Spanish Broadcasting System-owned Mega TV ap-
points Jose R. Perez VP of programming and Camilo Bernal
manager of affiliate relations. Perez was senior VP of enter-
tainment and programming development at Univision Net-
work, and Bernal managed sales and business development
for Worldvibe Entertainment Group.

RELATED FIELDS: SESAC names Tim Fink VP of
writer/publisher relations. He was associate VP.

Veteran publicist Yvette Noel-Schure establishes her own
publicity firm, Schure Media, with Beyoncé as its first client.
She was senior VP of media at Columbia Records/Sony Music.

MVD Entertainment Group promotes Chris Callahan to
sales manager. He was international sales and licensing
representative.

—Edited by Mitchell Peters
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VEGA PRODUCTIONS GIVING $25,000 IN
GRANTS TO MINNESOTA SCHOOLS

Owatonna, Minn.-based nonprofit Vega Productions has pulled
in $25,000 from the sale of its 2009 album, “Minnesota Bea-
tle Project, Vol 1" {which features 16 Beatles songs covered
by Minnesota artists), and plans to disperse the money in
arants to disadvantaged music and art programs throughout
the state.

Vega has partnered with the Minnesota Music Educators
Assn, and Art Educators of Minnesota to help distribute the
funds. Schools can apply for grants by downloading an appli-
cation at mmea.org and aem-mn.org, Submissions are due
June 30, and up to 40 grants will be awarded in September.

“The music grants will be anywhere from $500 to $2,000,
and the art grants will be anywhere from $250to $750," Vega
president/executive director Mark Gehring says. “We'll try to
span the entire state and give preference to the schools that
are in the greatest amount of need.” —Mitchell Peters

Mor:

NARM 2010

The Mational Assn. of Recording Merchandisers” annual
convention, held May 15-17 at the Chicago Hilton, marked

a few firsts for the high-powered gathering. Among them
was the inaugural NARM Music Law 2010: Clouds, 1SPs
and Rayalty Challenges event, a legal education confer-
ence that was held separately from the regular conven-
tion. NARM revealed the new lineup of its board of direc-
tors during the long weekend, which unofficially kicked off
with the May 14-15 Music Business Crash Course that was
dedicated to the indie sector. pHATOS UNVERSALIMAGENET

o The NARM confab wrapped up with the Awards Dinner
Finale that paid tribute to various industry members.
Amang the honorees was songwriting tearmn Leiber & Stoller,
wha received the Cutstanding Achievernent Award for Musical
Collaboration. From left: Universal Music Group Distribution
president/CEC Jim Urle, (winner of the Presidential Award for
Sustained Executive Achievement), NARM president Jim
Donio, Jerry Leiber, Cyndi Lauper (recipient of the Chairman's
Award for Sustained Creative Achievement), Taylor Swift
(artist of the yvear), Melissa Etheridge (Harry Chapin Memorial
Humanitarian Award honoree), Tommy Boy Entertainment
founder Tom Silverman (Independent Spirit Award) (knesl-
ing). Mike Stoller znd Rachelle Friedman, MARM chairman
and J&R Music Waorld co-owner.

0 The digital community gathered to discuss such topics as
the timelines that are required to develop and launch
mobile music apps and management solutions for issues relat-
ed to digital loyalties. Panelists included (from left) Tunewiki
CEC Larry Goldberg. Mobile Roadie founder/CED Michael
Schneider, Universal Music Group Distribution WP of technical
product development Tony Huidor, Yerizon Wireless group
manager of digital madia business development Tom
Constabile, Atlantic Records senior director of creative and
technalogy Erc Snowden, Harry Fox Agency senior director
of strategic technalogy Fred Beteille and Mike Elias, director
of Alcatel-Lucent's emarging tachnalogy and media division.

MNARM introduced two new panels at this vear’s corvention.
“Metal Meet-Up: The Current State of the Metal Marketplace™
and "Urban Meet-Up: What's New, What's Next" examined
the state of each genre and locked at tactics for surviving
the market.

e Sitting on the "Matal Meet-Up: The Current State of the
Metal Marketplace” panel were (from left) Roadrunner
Records senior director of field marketing Austin Stephens;
Metalinsider.net aditor/the Syndicate metal radio marketing
manager Bram Teitelman; Relapse Records director of sales
Pat Egan: EMI Label Services/Caroline Distribution senior
coordinator of customer marketing Sarah Wefald; Matal
Elade Records chairman/CEC Brian Slagel, who moderated,
and Strong Management's Vaughn Lewis.

o The “Urban Meet-Up: What's New, What's Next™ panel
Included (from left) Ch'rewd/Mid C Media Marketing
founder/CEC Ranadeb Choudhury: Music Experience
owner Dedry Jones: All Angles principal Eugene Luckett;
StarrCluby Entertainment president Ray Arceneaux, who
moderated, WPWX Chicago music director Barbara
McDowell; Fontana Distribution president Ron Spaulding;
and FakeShoreDrive.com founder Andrew Barber,

ZAC BROWN COOKING UP A FOLLOW-UP

The "meat and potatoes” of Zac
Brown Band's second album is fin-
ished, according to guitarist/key-
boardist Coy Bowles, meaning fans of
the Georgia sextet—which won this
year's Grammy Award for best new
artist—won't have to wait much longer
for the follow-up to 2008°s double-
platinum “The Foundation.”

“| would say B5% of the album is al-
ready cut,” Bowles says. "Zac's done
his vocals. | think he's got to go back
and do some guitar and things of that
nature. | don’t want to put any dates out
there, but | think it's set to come out in
the fall.”

Bowles says the album—tentatively
titled “Get What You Give"” and co-

produced by the “Foundation” team
of Brown and Keith Stegall—"stepsina
direction of maturity without going
over people’s heads. It's just been sea-
soned a little bit—it's still the same
wine, just a couple of years older and it
tastes a little sweeter.”

The group has already released a ver-
sion of one of the new songs, “Colder
Weather,” on its new live album “Pass
the Jar." Bowles says there were ap-
proximately 50 songs to review to make
the album, and he's particularly excited
about their diversity. “We still lean to-
ward a Southern rock/country kind of
thing, but there's definitely radio-
friendly stuff and still kind of an island,
beachy vibe, and then we go off the

beaten path and get into a kind of jam
band world. So | think it's going to be
really representative of where we are
right now." ans

at ebook-free-download_net or magazinesdownload.com
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Russell Simmons

From left SESAC president/
OO0 Pat Collins; Kasseem
Dean Jr. and his father, honaree

The 14th annual SESAC New York Music Awards,
held May 12 at Manhattan's IAC Building, was a
night to remember for Nate “Danja” Hills. Not
only did he win the songwriter of the year award,
he took home the song of the year accolade (for
“Knock You Down,” recorded by Keri Hilson and
featuring Ne-Yo and Kanye West) at the Billboard-
sponsored event, and his Danjahandz Muzik pub-
lishing company was named publisher of the year.
Kasseem "“Swizz Beatz" Dean also was recog-
nized with the Inspiration Award for his human-
itarian endeavors, specifically the charity song
“Stranded (Haiti Mon Amour)” that he co-
wrote/co-produced with U2's Bono to raise
money for Haitian earthquake victims,

o] Stephen Swid, songwriter

assaciate director of wri
= Cappriccieo Scates
EC Stephen Swid, airplay
ee Rico Love anc
ollins and seniar ¥
ons Trevor Gale.
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MNate “Danja” Hills (second from left) also received an
airplay performance award for the songs “Knock Yo
and Pink's hit “Sober” Here he displays his medal
ather songwriters honored for their composition:
performances. From |eft: Jay Fenix, Angela Hun!
Snoddy and Devo Springsteen. pHoro: jorsny

oard editarial director Bill
5 Mate “Danja" Hills and

P of
Trevor Gale.

From left: Nate “Danja” Hills and

SESAC VP of writer/publisher relations
Linda Lorence Critelli, associate VP of
writer/publishar relations and new
technologies James Leach and senior VP
of writer/publisher relations Trever Gale,
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Don't Miss Your Chance To Connect With The Best In The Genre!
$349 Registration Rate - Register by June 6 & Save! CountryMusicSummit.com

SPONSORS:! Registration Information: Lisa Kastner 646,654 4643 + lkastner@billboard.com

IN ASSOCIATION

i) % Hermitage Hotel: 888.888 9414 « Discount Room Rate $209, Space is Limited!
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CErE s NATD BmiSEET = NY: Matt Carona 646,654 5115 + mearona@bilboard.com

TOURING: Cynthia Mellow 615.352.0265 « CMellow@Comcast.net
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June 15-16, 2010 « Edison Ballroom « NYC

Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to gain access to the thought leaders
driving today’s most successful music campaigns for major brands.

SPEAKERS INCLUDE:

YIPEI CHEN- JOE CIANCIOTTO ALISA COLEMAN

JOSEPHSON Executive Creative Vica Frezident
Mead af Marketing Oirectar ABKCO Music &
DD& Warldwide Records, Inc.

CASSANDRA ANDREW BLOCH
ANDERSON Managing Partnee
Creative Director Human Music
OB New Yark
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KEYNOTE: KID ROCK
Hear from this rock’n’roll icon as he speaks about his
successful brand relationship with Jim Beam, his next

CASSIE LORD
Ganeral Manager

5 Alarm Music

RACHEL JONES  JORDAN KURLAND  LORI LAMBERT RYAN LESLIE
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Univarsal Matown Naxt Salaction Lifastyla
Rapublc Graug Group

ERIC DAVID JOHNSON
@ M

Mannger, Adverting Cwmer
B Publishing Zaitgalst Artist

album, and a career marked by bold artistry. Zyn Music Maragemant, LTD

mmg and Fublcam

CONNECT WITH KEY INFLUENCERS
BEHIND BIG BRANDS INCLUDING:

APPLE GATORADE NHL KIERNAN  JOSH Ambwm ERIC SHEINKOP  DARREN SOLOMON
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