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SDMETHINCi 
STRANCiE AND 
WONDERFUL 
HAS JUST 
ARRIVED. 
Meet HELOC, the strangely wonderful Home Equity Line 

of Credit from First Entertainment Credit Union. No, it's 

not some high-tech dream of the future or a wi ld creation 

from another planet. HELOC is here for you today - with 

real honest-to-goodness cash, up to $500,000 to help you 

now, when you need it most! 

When you're a member, applying for HELOC is simple too 

- plus you pay no points, no application or processing 
fees, and no appraisal fee or closing costs! You may 

even en joy a nice tax break: 

There's a HELO( for You! 

If you're reading this, chances ore you're eligible to 

join. Visit firstent.org/ HELOC to apply today or call 

888.800.3328. 

------- FIRST ENTERTAINMENT 
CREDIT UNION 

An Alternative Way to Bank~ 

• APR • Annual Perce1uage Rote. The APR~ vortOble and based on 1he Prime Ro1e os published in the Wall Stree-1 Joumol f'll'lde:('"), plus o margin. The lnde:ll! as of 03/ 15/10 was 3.25%. As of 03/15/10, cu1Tent margins for HELOu secured by owner-occopi,ed properties with up IO 80% CllV range from .75% to 1.50'-' 
resuttiog i11 co~r.ng voriobte APRs ronging from 4.00% to 4.75%. Ma:dmum APR is 18%. Your APR will be based on the specific choracterisfics of yow credi1 transaction, indudinQ aedit hisioty, ACO sc0<e, OlV, property iype ond occuponcy. for loons up lO $250,000, in second lien position on owner-occupied 
single ulltt pt"operties, !here are no poinh, approiiol, opplkotion or processing fees ond no dosing co~ts- Foe mutri• unit resid~es, lwns in 1 ~, lien posi1ion ondlor loon amounts ot $250,001 to $500,000, fees such as opprotSOI, recording, 1itle a nd othef third party cmts may apply. AS 50 onnucl fee oppl.ies io ell HELOC~ 
bvt is waived for lhe first yeor. Should yov cl0$e your HELOC within 36 mon!hs <>i your initiol drc:rw, (I $-JOO ooncelk11ion fee wil Qpply. All loons Qre for CQlilornio properties only. All Qpplicot~$ ore $Vbie<:t to <redit opprO'-'<ll ond vetilicction of opplicotion infonnotion, All home loor\ progroms, rotes, terms Qnd conditions 
ore wbiect 10 eho"Qe wifhw1 no1ice. C~ lt )'Our l(lx odviwr regordir'lg dedvciibility Qf in1etest. P,operty i-MurQl'l(C i$ required. 
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TOP INDEPENDENT 66 BULLET FOR MY VALENTINE/ 
RMR 

TOP DIGITAL 66 8.0.8 / 
B.0.8 f'AESl:NlS. "HE ,1,1Mt. 'URES QI- aoeev AAV 

TOP INTERNET 66 JUSTIN BIEBER / 
I\M't~j[f?_ 

HEATSEEKERS ALBUMS 67 KASKAOE / 
OVNASTr 

TOP COUNTRY 71 LADY ANTEBELWM / 
NCWYOONOW 

TOP BLUEGRASS 71 DAILEY 6 VINCENT/ 
CWl.tY&'mCO, Slt,:G HEST,r,)Wt8LLES 

TOP R&B/HIP..HOP 72 8.0.8/ 
808PAESENTS- lliE ,r,(M)i'\JFIESOF B086YAA~_ 

TOP CHRISTIAN 74 SKILLET/ ,,,,,, 
TOP GOSPEL 74 MARVIN SAPP/ 

HCRCI~ 

TOP DANCE/ELECTRONIC 75 LADY GAGA / 
"liEfJ,IJIE 

TOP TRADITIONAL JAZZ. 75 MICHAEL BU8L£ / 
CR,1,l'f~ 

TOP CONTEMPORARY JAZZ. 75 TROMBONE SHOATl / 

- ~ 8',.CICATO't'iN 

TOP TRADITIONAL CLASSICAL 75 JEAN,YVES THIBANDET / BALTIMORE S.0. / 
GERSHWIN PIA>.0 cc».cur-o / fl.WJ>SOOY ~ 8ll.l 

TOP CLASSICAL CROSSOVER 75 THE CANADIAN TENORS / 
:t!ECANAW,NTI:NORS 

TOP WORLD 75 CELTIC WOMAN / 
SOOGS F~ T~ K:AAT 

TOP LATIN 76 DADDY YANKEE / 
"1JNIIIIJ. 

{t\SONGS PAGE ARTIST /llllE 

THE BILLBOARD HOT 100 68 

HOT 100 AIRPLAY 69 

HOT DIGITAL SONGS 

HEATSEEKERS SONGS 

MAINSTREAM TOP 40 

ADULT CONTEMPORARY ---
ADULT TOP 40 

ROCK SONGS 

ACTIVE ROCK 

HERITAGE ROCK 

HOT COUNTRY SONGS 

MAINSTREAM R&B/HIP..HOP 

RHYTHMIC 

ADULT R&B 

HOT RAP SONGS 

HOT R&B/HIP..HOP SONGS 

CHRISTIAN SONGS 

HOT CHRISTIAN AC SONGS 

CHRISTIAN CHR 

HOT GOSPEL SONGS 

HOT DANCE CLUB SONGS 

HOT DANCE AIRPLAY 

SMOOTH JAZZ SONGS 

HOT LATIN SONGS 

TOP POP CATALOG 

TOP MUSIC VIDEO SALES 

HOT VIDEOCLIPS 
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74 
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74 

75 

75 

76 

76 

USHER FEATURING WILL.I.AM / 

"'" RIHANNA/ 
Rtll< BOY __ 

USHER FEATURING WILL.I.AM I 

""' JARON ANO TIIE LONG ROAD TO LOVE / 
PRAY FOR YOU 

RIHANNA/ 
RLU 80\' 

LADY ANTEBELWM / 
NCCO YOONO\V 

LADY ANTEBELWM I 

STONE TEMPLE PILOTS / 
BClYIUNTIIClMS 

GODSMACK / 
CIMC' ut:1,. bl"CHI 

ALICE IN CHAINS / 
YOI.RtfCISl(>III 

JOE NICHOLS/ 
GllOAIETJ-UJQFIL 

RIHANNA/ 
RW<BOY 

8.0.8 FEATURING BRUNO MARS / 
NOTIIN'ON'1ll 

8.0.8 FEATURING BRUNO MARS / 
NOTlfN'ON',QJ 

MONICA/ 
Mfl'fJHlt.GTOK 

MERCYME / 
l,U Of CflAlJON 

TOBYMAC I 
Gtl l:W);UP 

MARVIN SAPP/ 
, 1t MST IN MC 

RIHANNA/ 
RWE BOY 

OEAOMAU5 FEATURING ROB SWIRE / 
Gll~TS NSTUT 

BERNIE WIUIAMS FEATIJRlNG DAVE KOZ / 
RIU'I> Of: O'ONO 

CHINO Y NACHO I 
IV! NlllA BOOITA 

ARTIST /TITtE 

LADY ANTEBELWM I 
NEEDYOl,NOW 

TENTH AVENUE NORTH/ 
O'Ml AM> UNOOIN[ll.lH 

JIMMY BUFFITT / 
SCENES VOU KNOW 8V HE.Mff IHI:. D\IO 

8.0.8 FEATURING BRUNO MARS I 
N0~'0N\UI 

Online 
.COM EXCLUSIVES 
Check out the video from 
our recent live chats with 
Paramore and the Roots' 
Quest love, both of which 
were streamed from 
behind the scenes at NBC' s 
"Late Night With Jimmy 
Fallon." All available now 
at billboard.com. 

S HIGHER GROUND Nashvil le venues prepare to 
reopen fol lowing flood. 

10 Q&A: Glen Barros 

11 THE S UMl\lIE R PRE VIE ~V 
COVERS 'ORV 

12 YOU DON'T KNOW JACK 
Jack Johnson w ill play by his own rules to 
prom ote "To the Sea"- but does that make h im 
retrograde or a renegade? 

15 THE HEAT IS ON The newly merged Live 
Nat ion Entertainment says the summer concert 
business is strong. Rivals and skept ics warn this 
season could be a financial "blood bath." One thing 
bot h sides agree upon: This w ill be a make or 
break summer for t he touring industry. 

20 GOT LIVE IF YOU WANT IT 
From U2's 360° v ic tory lap to Lady Gaga's first 
p roper arena tour to a "sick" underground punk 
festival, this summer's robust touring slate o ffers 
something for everyone. PLUS: A map of 
America's free music event s. 

32 SOUNDS OF SUMMER 
A sneak peek at the season's a lbum releases. 

37 GLOBAL Classical tests take cue from rock shows; 
Glastonbury goes wor ldw ide. 

38 DIGITAL Warped, Bonnaroo embrace apps. 
LATIN Sony ramps up Music Ticket+ program. 

STARS 

39 ANDRE RIEU Celebration o f Music tour 
brings internationally acclaimed vio linist back to 
No rth America. 

l\1USIC 
59 Reviews 
60 Happening Now 

IN EVERY ISSUE 
4 Opinion 

62 Marketplace 
63 Over The Counter 
63 Market Watch 
64 Chart s 
80 Backbeat 

ON THE COVER; Jack Johnson photograph by Emmett Malloy 

30UNDER30 
Billboard's 30 Under 30 
report this summer will 
recognize young 
executives who are 
driving our business 
forward. Readers may 
submit nominations 
through June 11 at 
billboard.biz/ 30under30. 

Events 
COUNTRY MUSIC 
Billboard and the Country 
Music Assn. will present the 
first Country Music Summit 
June 7-8 in Nashville. Join 
the industry's top acts and 
executives-and catch a 
superstar Q&A with Tim 
McGraw. To register, go to 
countrymusicsummit. 

MUSIC& 
ADVERTISING 
Join Billboard and Adweek 
June15-16in New York at 
the Music & Advertising 
Conference to hear Deva 
and ad agency Mother LA 
talk about their 
collaboration. More at 
musicandadvertising.com. 

MAY 1S, 2010 I www.billboard.biz I 3 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

~ <>l:>INJC)N EDITORIALS l COMMENTARY J LETTERS 

Voices Carry 
Business, Economic 
Shifts Present 
Challenges 
For Professional 
Singers 

BY JERRY SHARELL 

In a matter of weeks, the ninth "Ameri
can idol" winner will be crowned, cele
brated and sent on his or her way into 
the world . 

While we join in the celebrating of this 
year's victor's accompl ishments, let's also 
acknowledge those who picked the same 
vocational path but whose names will 
never grace marquees or get gossiped 
about on TMZ. Each day, hardworking, 
dues-paying professional singers con
tribute to the sessions and shows that 
keep big-name artists on the road, on the 
charts and in the public eye. These folks 
are a continuing and vital pa rt of the 
music business in every age, yet for the 
mos t part their praises go unsung. If 
they're fortunate, they go on working, 
through good times and bad. 

What's the gig like? Tt's demanding. 
As one veteran session vocalist explains, 
the rise of home studios has meant a de
cline in session work: "In the '60s and 
'70s, we'd be there for most of the record
ing and we'd hear the final takes. Now, 
we just do our parts and Ieave-every
thing's put together in pieces. Sometimes 
when I hearmysel fon the radio I'm hear
ing the finished song for the first time." 

Studios like Gold Star in Los Ange
les and Allegro and Apostolic in New 
York arc gone, as are the days of singing 
live to a roomful o f musicians. So are 
the lucrative jingle dates for radio and 
TV commercials. 

The drop in s tudio work can be par
tially offset by concert backup work , 
which makes it own demands: Staging 
and camera coverage require not just nail
ing the notes but infinitely more rehears
ing, plus costume fittings, makeup prep, 

FOR THE RECORD 

• A story In the Maya Issue mis

stated that Touch and Go Rec

ords ceased operations in 20 0 9, 

While the label closed Its distribu

tion business and no longer re

leases new albums, it continues 

to operate as a catalog label. 
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• • Dues-paying 
professional 

singers 
contribute 

to the sessions 
and shows that 
keep big-name 
artists on the 
road, on the 

charts and in 
the public eye. 

looking good and dancing well. 
What's the money like? Depends. A 

big name can command good pay for con
cert work, but studio work has its advan
tages because if you're a member of the 
Screen Actors Gu ild, the A mcrican Fed
eration of Musicians or the American 
Federation of Television and Radio 
Artists, you're contributing to your pen
sion. And film work is the most desirable 
of all because it pays residuals. For obvi
ous reasons, sess ion vocalists have been 
closely watching the progress of the Per-

formance Rights Act legislation pending 
on Capitol Hill. 

Our org.anization, the Society of 
Singers, has lent a hand to professional 
vocalists in various forms-financial as· 
sis tance to cover medical aid, food and 
shelter, substance abuse and HIV/ AIDS 
treatment and more. Since 1984 we have 
helped more than 3,000singers in rough 
straits. We've also recen tly begun award
ing vocal scholarships to talented young
sters in need. 

But the economic downturn has been 
a double wl,ammy for singers and the 
society. More s ingers have found them
selves down on their luck. And the soci
ety, like most charities that depend on 
contributions from individuals and cor
porations, finds it harder to raise the 
funds to provide singers with assistance. 
So we try harder, encouraging new mem
berships, soliciting donations and stag
ing fund-raising benefits, such as our 
annual gala event June 1, when we will 
present the 19th annual Ella Award to 
Natalie Cole. 

Our activities on behal f of singers in 
need reinforce the idea that the music in
dustry-all of us-is part of a professional 
community: singers, songwriters, musi• 
cians, engin eers, la bel executives and 
media folks. Part of belonging to a com
munity is cari ng for your own, provid ing 
a leg up for those who've stumbled, with 
the understanding that such difficulties 
ultimately affect everyone. 

Our community is, in fact, one whose 
work affects million s. We are the cultural 
custodians of one or the world's greatest 
assets: American popular music. That gig 
comes wi th responsibility, and that re
sponsibility jg to take care of artists, whose 
work lights u p the world and has brought 
generations immeasurable pleasure. 

Without profossional s ingers, mak
ing the mus ic the world loves and buys 
would be impossible. Let's hear it one 
time for them. 

Jerry Sharell is president/CEO of the 
Society of Singers in Sherman Oaks, 
Cal.if. The soci.ety will. h.ost its 19th a.,rnual 
Ella. Award event June 1 at the Beverly 
Hill-01t Hotel in Beverly Hills. Calif 

WRITE US. Share your feedback with Billboard readers 
around the world. Send correspondence to letters@billboard.com. 
Include name, title, address and phone number for verification. 

SUBSCRIBE. Go to billboard.biz/subscribe or call 
800-658-8372 (U.S. toll free) or 847-559-7531 (International). 
Le-tters should be oonc s.e ano MaY be eotted All sub-rl1ss. 011s oubl V'4!d s.'>a1 be<:o~ ~~ 
sole oroperty of Bl boaro which sha own the ,cooy1lght 1n whoe or part. tor oub <:a11on 

Billlloard 
PUILISliER 

LISA RYAN HOWARD 

EDITORIAL DIRECTOR 
BILL WERDE 

EDITORIAL 
EDITOR; CRAIG MARKS 6..4.6-654-57.t.8 
DEPUTY EDITOR: Louis HM.I ~6--6S,d.-470f3 

SENIOR EDITOR Ann DonaNII!' 3.ll-~S-2292 

SPECIAL FEATURES EDITOR: Thom Duffy 646-654•4716 

INT ERNATIONAL BUREAU CHIE:F: Mark Suther1and 011•.:.4-207·.i:20•6I55 

MUSIC E"OITOR: Cortn9Y ~,ding 646-654-5592 
BILLBOARD.BIZ EDITOR: Chris M. Walsh 6A(i-654-49()4 

EXECUTIVE D IRECTOR O F CONTENT AND 
PROGRA MMING FOR LATIN MUSIC AND ENTERTAINMENT: Lella Cobo (M Jm,) 305-ltil-5279 

EXECUTIVE DIRECTOR OF COtfTENT AND 
PROGRAMMING FOR TOURING A ND LIVE ENTERTAINMENT: Ray Waddell (Nash,J, e) til5--431-04Al 

EXECIJTIVE DIRECTOR OF CONTENT AND 
PROGRA MMING FOR DIGITAL/MOBILE: Antony Bruno (DM•Je(} .3.03.•771-13-42 
SENIOR CORRESPONDENTS: Ed Christman (PubJ sh ~/Reta 1) 648-654•4723, 
Gall Mi te.hel l (R&B} 323·525-22H9, Tom Ferguson (Deputy G:oba hl to(} 011•'1<il•20i'-420-606!l 
SENIOR EDtTOR:IAL ANALYST: G~nn Peoples Qpeop·es{~b- 'board com 
CORRESPONDENTS. Ayala Ben·Yeh11da (lat1n) 323·525-2293 Mitcholl Po tor5 323-52&-2322 
INTERNATIONAL: Lars Brandle (A.\,:>llc! J). WOlfc,&"'Q Spatw (GIJ,rrYx',Oy). Robetl Thomps;on (Cc~) 

GLOBAL NEWS EDITOR: Andre Paine 011-44-207•420-6068 
COPV CHIEF: Chris Woods 

COPY EDITOR: Chris:ta Titus 

ASSOCIATE EDITOR, SPECIAL FE.A.TURES: Evie Nagy 646·65.!.•4709 
CONTRIBUTORS; L.irry Bklm9nfo ld. P.tul Ho ine, Juliana Koranhmg, Laura Loebove, J.t~on L lps.hut;r, 
Kerri Mason, Debo~ Evans Prico, Tom Roland, Paul SoK1on, Ban Shciffnor, MikHI Wood 

8ILL80ARO.COM 
EDITOR; M. TYE COMER GA-6-654·5525 
MANAGING EDITOR: JESSICA LETKEHANN 646-654•5536 
BILLBOARD.COM NEWS EDITOR! David J . Prince 646·654·5562 
BILL60ARD.COM ASSOCIATE EDITORS: Harlet Coneepdon ti,,:!.~54.4HO Monica Herrera '6~-6~-5S.¼ 

DESIGN I PHOTOGRAPHY 
CREATIVE DIRECTOR'. CHRISTINE BOWER·WRIOHT 

PHOTO EDITOR! Amella Halvetson SENIOR DESIGNER: <ifl!9 Gtabowy 

CHA.RT$ t RESEAR'CH 
DIRECTOR OF CHARTS: SILVIO PIETROLUONOO 

ASSOCIATE DIRECTOR OF CHARTS: Raphael Ge-atge 

SENIOR CHART MANAGERS: Keith Caultleld ( Tt1e 8 ,OOard 200. Cast :om!)<:at,ons,, Dg ta1 
A bums Heats.eeket's Albums Independent. lntf!f"net Pop Cala og. S°"ndtracks. LA). 
wa~ J~scn (6~9r~ss. Chr Sl~n C:ounlry. Gospe N.:istw :") 
CHART MANAGERS: Bob Allen (BO.lCSCL){f:!, Nas.hvi· f:!}, Raphael Geor"e (8.L.E'S., R&B/H P·HOJ}, 
Reggae Rhy ttim,c). Gordon H wray (Camt!dy, Dal'IOE!/E ei:.tmn c.. ..taiz. New A9i;o,, R ngtorui,s, SO<'.<a1 
Network ng, wor1d). Si lvio Ple troluongo (Ttie B boaf"d Hot 100. Dig.la! Songs). Paul Pomfret (Hts 
of the \V()r d, L<)()llOt'I). Gary Ti'usl (A(l~J l A:l~1f\l':lt:•J1}, Chert e~t. Ht<.;it~i:.kArS songs, Mei n.st,i:..:im 
Top 40. l.'O("lt 1111.)(e A). Alex Vito11lis (CiilSSi('..e,1. Kill Au<l'O, Vi!Jf!()) 

INT ERIM CHART MANAGER: Aauty Ramirez (Lat n) 

CHART PRODUCTION MANAGER: Mlchael Cusson 

ASSOCIATE CHART PRODUCTION MA NAGER: Alex Vitoull s 

BILLBOARD RESEARCH MANAGER; Gordon Murray 646·65.!.-4633 

DIGITAL 
SENIOR VICE PRESIDENT, ONLINE: JOSHUA ENGROFF 

DIRECTOR, PRODUCT DEVEL.OPMENT: Eric Ward 
MA NAGER, PRODUCT DEVELOPMENT: Just.in Hartis 

MANAGER, SOCIAL MARKETING: Julie Booth 
MA NAGER, AO O?S: ?aul Vikan 

ADVERTISING SALES 
V1CE PRESIDENT, SALES/ASSOCIATE P\JBLISHEA: JEREMY LEVINE 6A.6-6')A.•46:Z7 
NATIONAL SALES D IRECTOR/DIGITAL & CONSUMER: Derek Sentner 646-6S..:·4616 
DIRECTOR, BUSINESS 0£VELOPMENT & EAST COAST SALES, PRINT: Christopher Robbins 6"6'654·4759 
EAST COAST SALES DIRECTORS, DtGITAL: Antonio Amato 646 65'.·4l688; Rob Adler 6"6 654·«i3S 
DtRECTOR, SPECIAL FE"ATURES & WEST COAST SA.LES,; Aki Kancillo 323-525-2299 
MIDWEST SALES DIRECTOR, DIGITAL'. A lan.a Schlifke 312·583·5514 

W EST COAST SALES DIRECTOR, DIGITAL: Casey De-nnehy (323) S25-1237 
NASHVILLE; Lee Ann Photoglo 615·376· 7931 (Labels): Cynthia Mellow 615-352·0265 (Tour ll!il') 

ADVERTISING DIRECTOR DETROiT: Kathy Vargo 24-8-687·9168 

ADVERTISING OIRECTOR EUROPE/UK.: ~rederlc Fcinuccl 011-44-207·420--6075 
INSIDE ACCOUNT REP: Jeff Serrell~ 6-46-654·4697 

MA NAGING DIRECTOR/LATIN: Gene Smith 913-746-'.lS.20 

LATIN AMERICA/MIAMI: Marcia O li val 305·864•7578.. Fax: 305-864•3227 
ASIA-PACIFIC/AUSTRALIA: Linda Matlch 612•9440-7n7, Fax: 612•9440-nBS 
JAPAN: Aki Kaneko 323-525-2299 
MANAGER OF SALES ANALYTICS: Mirna Gomi,2 646--65A.-4(i95 
ADVERTISING COORDINATOR: Alexandra Hartz 646-654-SS-81 

MARl<£TING 
SENIOR MARKETING DIRECTOR: U LA GERSON 6.d.6-654-4629 
EVENT MARKETING MANAGER: Nicole Carbone '646-654•4634 
SENIOR MA RKETING MA NAGER: J.ame.s Cress 646-6S4·S4.89 

MARKETING MANAGER: Kuri Bergman 64lS 654 4617 
MARKETING ART DIRECTOR: Mcills.sa Subatch 
MA RKETING DESIGN MANAGER'. Kim Orasing 

CIRCULATtON 
DIRECTOR, CIRCULATION; NEIL EISENBERG 
ASSOCIATE DIRECTOR, CIRCULATION: Linda Lam 

SUBSCRIPTIONS: 800-658-6372 (U.S To Frflt') 647·S59-7531 (lr"l!-r~t r.;,fl,;)) <Y nt)t.)@l.)n1(>(Jil; corn 

UCENSING, EVENTS I ~EPRINTS 
EXECUTIVE DIRE:CTOR, CONFERENCES & SPECIA L EVENTS! MICHELE JACANOELO 

ASSOCIATE DIRECTOR, EVENT REGISTRATION SALES & MARKETING Lisa KMlnCr 6-46-65.4-7268 

SPONSORSHIP/ BUSINESS DEVELOPMENT MANAGER Cebele Marquez 646-65.4-4648 
SPONSORSHIP SALES MANA.GERS: Matthew Carena 646•SS4•Sl15: Kim Griffit h!> 646•SS4•4l718 

SPECIAL EVENTS DIRECTOR:: H¥garet O'Shea 
SPECIAL EVENTS MANAGER! LISI!! DIAntanio 

EVENT CLIENT SERVICES MANAGER! Courtn~ Mar11:s 

DIRECTOR. LICENSING & CUSTOM MEDIA: Diane Drlseoll 646-654-46?7 
MA NAGER, INTERNATIONAL LICENSING & SALES: Ang&ltne B iesheuvel 

MAGAZINE REPRINTS: Rosie Hassell 1-717•S.OS-.970I ElCt. 1l6 or rns"e.hasse·1@1he~g59roup.com 

PRODUCTION 
PRODUCTION DIRECTOR: TERRENCE C. SANDERS 

ASSOCIATE PRODUCTION DIRECTOR: Anthony T. Stallings 

ASSOCIATE PRODUCTION MANAGER:; Rodgo, Lc,onard 
GRApt,tlC PROOUCTION ARTIST: Oen~ Wlll!ams 

OPERATIONS 
GROUP FINANCIAL DIRECTOR:: BARBARA GRIENINGER 
PERMISSIONS COORDINATOR: Dan.a Pana 646-654·4696 

NEW YORK: 770 S<0adway 
New York. NY. !0003 
Phone. 646-'65.4-4500 
Ed l F,i,x 6-'6·654·,%81 
Adv F,Jx 6.!.6-654~.t799 

NASHVILLE: P.0 8.ox 331848 
Ncst1 ... 1U&, l \l-r1~<;<;f!1i1 3720J 

8IL.LBOARD OFFICES 
LOS ANGELES: 5055 W, shre 

~!;/~itfu.i~~ ~036 

Fax 323·525-2394/2395 

MIAMI; 101 Crandon B >Al., 
Su te A.66 Key es.cay(\@ R 
33149 PhL)fl~ 305-.361·5279 
FalC: 305-361·5299 

LONDON: Ende-,vour House, 
189 Shaftesbury Ave., 
Land()(\ WC:2H tl- J, 
?tione 011·44-207·420-6003, 
Fax· 011-~«l-207-.420-6014 

es Global Media, LLC 

CHAIRMAN: James A. Finkelstein 
CHIEF EXECUTIVE OFFICER: Ale.hard D. Bockman 

Prlm.al la Chang:: CHIEF OPERATING OFFICER; MatsMII Morris: CHIEF FINANCIAL OFFICER: 
Oautwn Gull.ant CHIEF TECHNOLOGY OFFICER; Howard Appelbaum: PRESIDENT, BUSINESS 
DEVELOPMENT; Dana Miller. SENIOR VICE PRESIDENT, CREATIVE SERVICES; Doug Bachel1s; 
VICE PRESIDENT, MARKETIN~ Androw Min: VICE PRESIDENT, L.ICENSING; M.1deflne Krakowsky; 
VICE PRESIDENT, CIRCULATION; Anne Doyle: VICE PRESIDENT, HUMAN RESOURCES 

• Adwee~, ~~~~-~lt~i~, ~1~~a~f?'t;~~rt{;~0BIn~:'~t;!,t:k St;,ge 
• C:,neA.s a • ~tie Cl,o Avlati.ls 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

>>>WMGQ2 
REVENUE 
STABLE 
Warner Music 
Group's total 
revenue in the 
second quarter was 
down 1.3% year on 
year to $662 million. 
Group digital 
revenue was $199 
million (30.1% of 
total revenue), an 
increase of 15% from 
$173 million in the 
prior-year quarter. 
Operating income 
grew 60% to $24 
million from the 
same period in 
2009. Net loss for 
the quarter was $25 
million, compared 
with a net loss of 
$68 million in the 
prior-year quarter. 

>>>MURDOCH 
ADMITS TO 
MYSPACE 
'MISTAKES' 
News Corp. 
cha irman/CEO 
Rupert Murdoch 
admitted to "big 
mistakes" made with 
MySpace in the " last 
three to four years" 
and said the social 
network is being 
turned around by 
new management. 
The remarks came 
during an earnings 
call, after the 
division that houses 
the social network 
posted a loss of 
$150 mill ion. News 
Corp. earned $839 
million in the fiscal 
third quarter, while 
revenue grew 19% to 
$8.8 billion. 

>>>K'NAAN, 
FRESHLY
GROUND JOIN 
WORLD CUP 
CONCERT 
South African band 
Freshlyground, 
Somali-Canadian 
rapper K'Naan and 
the Soweto Gospel 
Choir have joined the 
lineup for the World 
Cup Kick-Off 
Celebration Concert 
June 10. Other acts 
already confirmed for 
the concert include 
Alicia Keys, Amadou 
& Mariam, the Black 
Eyed Peas, BLK JKS, 
John Legend, Juanes, 
Shakira, the Parlo
tones, Tinariwen, 
Vieux Farka Toure 
and Vusi Mahlasela. 

• r•IHHl:ta av RAY WADDELL J 

HIGHER GROUND 
Nashville Venues Prepare To Reopen Following Flood 

The devastating flood that ravaged Mid
d le Tennessee during the first weekend 
in May pushed water from the swollen 
Cumberland River all the way up to the 
stage of the Grand Ole Opry. 

But despite the temporary closing of 
numerous performance venues and es-

about a m ile from the Cumberland and 
was spared. And the Country Music 
Assn. says the CMA Music Fest will go 
on as planned June 10-13 at downtown's 
Riverfront Park, the Nashville Conven
tion Center and LP Field. 

The LP stadium came through i n 

How high's the water, mama: Flood waters surround the Grand Ole Opry on May 4 
(top); a worker loads Opry microphone stands into a truck. 

timates that property damage in Nash
ville alone could top $1 billion, there were 
signs that things could"ve been far worse 
for the region·s vital music industry. 

Nashville's most storied venue, the 
Ryman Aud itorium, escaped unscathed. 
Capt. Tom Ryman, who built what was 
originally called the Union Gospel Taber
nacle, "was a smart guy and picked a 
nice high plot ofland on which to build," 
Ryman GM Sally Williams says. 

Most of the honky-tonks on lower 
Broadway remained open. Nashville's 
Music Row, home to recording studios, 
label offices and music publishers, is 

good shape, and though Ri,•erfront has 
been underwater for days, the stage is 
concrete and concert organizers usually 
handle back-end support for live shows 
from a barge on the Cumberland. The 
Hermitage Hotel, site o f the inaugural 
Billboard Country Music Summit June 
7-8, presented in associa tion with the 
CMA, wasn't flooded and the summit 
will go on as planned. (For more infor
mation, go to billboardevents.com.) 

"The venues downtown relative to us 
-the arena and Riverfiront, save some 
cleaning and labor and just general pain 
in the butt-will be restored relatively 

quickly, barring another catastrophe," 
CMA chairman Steve Moore says. 
"We've been assured by !Convention & 
Visitors Bureau president] Butch Spyri
don and other industry and civic lead
ers that CMA Music Fest will be ready 

for our fans in June." 
Bridgestone Arena VP of 

booking Brock Jones says the 

venue had to move Brad Paisley 
and Lynyrd Skynyrd rehearsals 
from the arena's rehearsal hall 

due to flooding. But, Jones adds, 
·'the venue will be fine for James 
Taylor/Carole King May 22, and 
the rehearsal hall will be good to 
go June 1" to prepare for the June 
9 CMT Video Music Awards. 

At Municipal Auditorium, two 
feet of water flooded the build
ing's mechanicalroom, but GM 
Bob Skoney says the venue ex
pects to have power restored by 
the weekend. "It really is a dis
aster for our city," Skoney says. 

Few know that as well as Gay
lord Entertainment, owner of the 
Grand Ole Opry and neighboring 

Gaylord Opryland Resort. Both are ad
jacent to the Cumberland and sus

tai ned significan t damage. Gaylord 
representatives didn't respond to requests 
for comment, but the company's CEO 
Colin Reed told the Tennesseean news
paper that it could take three to six months 
for Opryland to host guests again. 

In the interim, scheduled perform
ances a t the Opry are being held at other 
Nashville venues, with weekend per
formances moved to the Ryman, the 
Opry's longtime former home. "'We'll 
be working on the rest of the plan over 
the next few days," the Ryman's Wil 
liams says. 

Also damaged by flooding were 

Schermerhorn Symphony Cente r and 
the Country Music Hall of Fame. Flood 
waters didn't reach any of the exhibits 
or historic materials at the hall, which 
is expected to reopen on the weekend. 

Production and storage facility 
Soundcheck, home to numerous tour 
sets and r ehearsal studios, had to close 
due to flooding, forcing dozens of tour
ing artists to scramble for gear and re
hearsal space. 

Along with the ir personnel, the ma

jority of country music artists make Mid
dle Tennessee thei r home, and some of 
them, along with thousands of other res
idents, suffered staggering property 
losses. Artists including Paisley, Keith 
Urban, Julie Roberts, Dierks Bentley 
and Kenny Chesney lost gear and prop
erty to flooding. 

Benefit concerts are being held to 
raise funds for flood relief efforts. On 
May 6, WSMV-TV in Nashville was 
scheduled to broadcast a telethon hosted 
by Vince Gill featuring performances 
by U rban, Alison Krauss, Naomi Judd, 
Amy Grant, Lorrie Morgan, Dari us 

Rucker and other coun try music stars. 
And Nashville native Ke$ha says she will 
perform a benefit show June 16 at the 
city's Limel ight venue. 

The CMA, which annually dona tes 
half of the net proceeds from Music Fest 

to a local music education program, will 
donate the other half of this year's pro
ceeds to regional flood relief efforts. 

"It affects us personally, more than 
anything else," the CM A's Moore says. 
"Everybody wants to help; they're going 
to help, and !the CMA is] going to help. 
We've got a plan in place. It's a passion
ate business, and everybody's going to 
step up." 

Additional reporting by Gle1111 Peoples. 

MOBILE: For 24/7 news and analysis .biz on your cell phone or mo_blle device, 
51oto moblle.b1llboard,blZ. 
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>>>SIMON 
COWELL 
HONORED 
Simon Cowell received a 
special recognition 
award in California for 
his contribution to TV 
and entertainment in the 
United Kingdom and the 
United States. Cowell 
was presented with the 
honor at the inaugural 
BritWeek U.K.T.I. 
Business Innovation 
Awards at the Four 
Seasons Hotel in Beverly 
Hills, Calif. BritWeek is 
an organization that 
celebrates British 
connections with 
California. The 
"American Idol" judge 
will launch a U.S. version 
of his "X Factor" show 
next year. 

>>>RUSH DOC 
WINS TRIBECA 
AUDIENCE 
AWARD 
Tribeca Film Festival 
attendees selected the 
rockumentary "Rush: 
Beyond the Lighted 
Stage" to receive the 
test's Heineken 
Audience Award. The 
film chronicles the 42-
year history of the band. 
Interviews with fans like 
Gene Simmons, Billy 
Corgan and Jack Black 
are featured alongside 
profiles of Rush 
band mates Geddy Lee, 
Alex Lifeson and Neil 
Peart. 

>>>THUMBPLAY 
NOW AVAILABLE 
ON ANDROID 
PHONES 
Thumbplay Music's 
cloud-based on-demand 
mobile streaming 
service is now available 
for Android phones, 
according to the 
company. Launched in 
January for BlackBerry 
devices only, this marks 
the first new mobile 
platform for the service, 
which charges $10 per 
month. As for an iPhone 
version, it's "·coming 
soon," according to the 
company, but specific 
dates weren't 
mentioned. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Gregg 
Goldstein, Andre Paine 
and Ray Waddell. 

.biz 
For 24/7 new• and 
analysis on your 
mobile device, go to 
mobile.billboard.biz 
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Struggling 
Upstream 
'Freemium' Biz Models Still 
Looking For A Place In Music 
Amid all the talk about cloud 
computing and social media 
platforms, this week's Web 2.0 
Expo in San Francisco a lso 
generated plenty of debate 
about how to pay for it all. 

The most-buzzed about 
way to do so? "Freemium" 
business models. 

Conference panelists and 
attendees discussed how of
fering free services in hopes of 
upstreaming users to premium 
paid services has worked for 
a variety of digital service 
providers. Wired editor-in
chief and leading freemium 
proponent Chris Anderson ac
knowledged while moderat
ing a panel that freemium is 
"easy to say, but hard to do." 

Hobbled by the continued 
ease of illegal file sharing, the 
freemium model has struggled 

to gain traction In the music 
business. Freemlum supporters 
like to point to the success of 
Pandora, which offers a free ad
supported Internet radio serv
ice and a premium ad-free paid 
service. But as Pandora presi
dent/CEO Joe Kennedy made 
clear at Web 2.0, free ad-sup
ported music streaming is the 
company's principal business, 
not just a carrot it dangles in 
front of users who It hopes wlll 
sign up for the paid service. 

Pandora stands the freemlum 
model on its head, viewing fees 
it charges on heavy users not as 
a key source of revenue, but 
rather as a way to keep costs 
down In its free service. 

About 5% of Pandora's 53 
million users are what Kennedy 
calls "super-heavy" users, the 
kind that, for example, leave 

Pandora on all 
day at work. Given 
the licensing fees that 
Pandora has to pay to record 
labels, these heavy users im
pose a significant financial bur
den on the company- "a boat 
anchor around our neck/' as 

Kennedy put it. 
Pandora's solution? If users 

exceed 40 hours of streamed 
music before the end of the 
month, they have to pay $1 to 
continue using the ad-s up
ported service for the remain
der. Heavy users can also opt 
to pay $36 per year, which en
ables them to skip ads and get 
a higher-quality stream. These 
moves brought Pandora, at 
long last, to profitability in 
fourth-quarter 2009. 

I got next: The 
exhibition floor at the 

2010 Web 2.0 Expo; 
inset: Pandora's JOE 

KENNEDY. 

Meanwhile, of Spo
tify's 8 million users, 
only about 320,000 
have elected to pay 
for the service, Spotify 
CEO Daniel Ek said at 
South by Southwest in 
March. That works out 
to a conversion rate 
of about 4%, roughly 
double that of Pan-
dora, which has more 

Embracing a tradi- than 1 million paying users out 
tional freemium approach of a total user base of about 

is 5potify, which is still negoti- 53 million. 
ating licens ing deals with Ran]lth Kumaran, founder/ 
labels to bring its popular chief technology officer of 
streaming music service to the freemium-based file-t ransfer 
United States. service YouSendlt, told Web 

Spotify's business model- 2.0 attendees that conversion 
and the licensing rates it pays in rates and total registered users 
Europe-depend on its ability are merely "vanity stats" be
to convert a significant num- cause the latter includes dor-
ber of users to its paid service. mant accounts. 
One of the paid service's key Instead, Kumaran said, the 
selling points is its accessibil- only figures that matter are the 
ity on mobile platforms, like the 
iPhone. But Kennedy noted 
that efforts to charge a pre
mium for mobile access have 
"systematically failed," which 
is why Pandora's mobile app 
has a lways been free, helping 
sign up 25 mllllon new users. 

number of paid users, how 
often they sign In and how long 
they're using the service-in
formation that can help com
panies determine what kinds 
of services to focus on to con
vert more free users into pay
Ing ones. 

the court ordered the 
school to share thei r 
names, addresses and 
other information. 

ability of alternate means to gather the 
same information and the target's expec
tation of privacy. 

APPEALS COURT RULES THERE'S NO RIGHT 
TO STEAL SONGS ANONYMOUSLY 

That argument was re
jected last year by a federal 
magistrate judge, and then 
by a dis tr ict court judge 
who reviewed the magis

But the Second Circuit found tha t, 
in th is instance, the labels easily met 
those tests by prov iding "ample detail" 
of Doe 3's alleged wrongdoing. In their 
complaint, they identified Doe 3's IP 
address, the time and date of the in
fringement and even a list of the songs 
he or she was sharing. 

When record labels want to sue an in • 
dividual for illegal peer-to-peer (P2P) 

file sharing, they s tart with an JP ad
dress, but no name. 

That's a problem-you can't sue an 
IP address. 

The question of how copyright hold
ers learn the identities of alleged in
fringers was at the center of an April 29 

decis ion by the U.S. Court of Appeals 
for the Second Circuit. In an important 
win for the recording industry, the three
judge panel unanimously upheld the 
process that labels use to force Internet 
service providers (ISP) to give up iden
tifying information on file sharers sus
pected of breaking the law. 

So how exac tly do labels get the 
names of alleged infringers? 

The original plan was for the labels to 
avail themselves of the Digital Millen
nium Copyright Act's expedited subpoena 
process for identifying copyright scoff
laws. But in 2003, the D.C. Circuit Court 
of Appeals ruled in RIAA v. Verizon that 
copyright holders can't use DMCA sub
poenas in P2P cases where the allegedly 
infringing material resides on the user's 
computer-not with the IS P. 

What labels decided to do instead was 
to file lawsuits against "John Does"-

6 I BILLBOARD I MAY 15, 2010 

placeholder defendants whose true 
names they don't yet know. They then 
ask the court to issue su bpocnas to IS Ps, 
requesting that the ISP turn over infor
mation (including the names) of the sub
scribers associated wi th particular IP 
add resses. Once the ]SP reveals the 
names, the labels substitute the actual 
names for the "Docs." The process is 

trate's opinion. But one alleged in
fringer- to this day still known only as 
"Doc 3"- rc fused to give up the fight 
and appealed all the way up to the Sec
ond Circuit Court of Appeals. 

And at end of April, that important 
appellate court held definitively that. 
whatever right one may have to surf the 
Internet anonymously doesn't include 

cumbersome, but it 
was the labels' only 
real option after 
RIAA v. Verizon. 

• • 
a righttodownload 
and share songs 
without getting 

Of course, ac
cused infringers 
would prefer to re
main anonymous, 
which would p re
vent them from 
ever getting sued. 
And in one case in 
upsta te New York, 
severa l of them-
users of the ISP 

'The First 
Amend1nent 

does not provide 
a license for 

copyright 
in fringen1en t.' 

-JUDGE AMALYA 
KEARSE 

caught. ·The First 
Amendment does 
not ... provide a 
l icense for copy
rightinfungement," 
Judge Ama lya 
Kearse wrote on 
behalf of the three
judge panel. 

The court didn't 
say that the First 
Amendment does-

run by the State UniversityofNewYork 
at Albany- fought back against the la
bels' efforts to identify them. Indeed, 
they argued that their First Amend
ment right to a nonymous speech-a 
right upheld in several U.S. Supreme 
Court opinions- would be violated if 

n't play a role in determining whether a 
subpoena to identify an alleged infringer 
should be enforced. Rather, it ruled that 
a judge must consider such factors as the 
"concreteness" of the allegations in the 
copyright owners' complaint, the speci
ficity of the information sought, the avail-

The labels' l itigation campaign 
against individual infringers is on its 
las t legs. According to the RIAA, fewer 
than a dozen of the approximately 
7,000 suits against named individuals 
remain active. 

But the case of Arista Recordsv. Doe 
3 has important implications for all anti
piracy litigation, where sophisticated 
infringers often go to great lengths to 
conceal their identities and where
abouts. And it reaffirms that the RIAA 
acted properly in its use of the subpoena 
process to bring infringcrs to court to 
answer for their wrongdoing. 

Or, as Martha & the Vandellas might 
have put it, when you're stealing songs 
on the Internet, there's nowhere to run 
to, nowhere to h idc. 

Be11 Sheffiier is a copyright attorney who 
has represented movie studios, TV 
11etworks and record labels. Sheff11er 
works as a11 attorney i11 th.e NBC 
U11iversal Television Group, which is 
20% ow11ed by Vivendi, the parent of 
U11iversal Music Group. He is the author 
of the Copyrights Iii. Campaigns blog 
( copyrightsa11dcampaig,is.blo~pot.e-0m). 
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DATAROCK 
NARM Targets Standardization Of Digital 
Music Delivery And Processing 

Through the years, the National Assn. o f Record
ing Merchandisers has helped forge solutions 

to a host of operational issues surrounding the 
sale and d istribution of physica l product . 

Now, the organization is turning its atten
tion to similar challenges in d igital music. 

"It's a niche NA RM carved out 52 years ago 
and we haven't strayed too far from that," NARM 

president Jim Donia says. 
In March, NARM's Dig

i t al Thi nk Tank, a task 
force dedica ted to resolv
ing enterprise-level issues in 
the d ig ital mus ic business, 
stressed the importance of 
standardizing t he delivery 
and processing of digita l 
music and related data. 

Get that wrong and a reta iler- and therefore a 
consumer-may get incomplete information 
on a re lease, which could determine whether 
the consumer makes a purchase. 

"The list of information linked to media is 
endless, but the need to decide on how to sup
ply, embed or track this infonnation is critical to 
creatingongoingvalueformusic fans in music

based digital products,· 
the white paper states. 

Standardizing ways to 
deliver and process data 
is crucial because it could 
allow the indus try to use 

automated systems t o 
correct errors and update 
product metadata in a 
more cos t-effective and 
efficient manner. The task force, wh ich in

cludes executives from 
Apple, Amazon, Microsoft, 
the Orchard, Rhapsody, the 
major labels and most inde
pendents, o bserved in a 
wh ite pape r that the re's a 
general consensus rega rd
ing the need for s tandards 
but not around the solutions 
needed to implement them. 

Supply-chain solutions: NARM's 
BILL W ILSON (top) and JIM DONIO 

The music industry is 
a lready dealing with 
some of these issues. In 
2006, major labels, per
fo rming rights societies 
andonline mus ic distrib
u tors formed the Digital 
Data Exchange (DDEX) 
to create s tandards to fa. 
cilitate the exchange of 
metadata and to stan

dardize sa les information 
reports from digi tal serv
ice pro,~ders . 

"We are getting under the 

hood to see how th ings 
work." NARM directo r of 
digital strategy and business 
development Bill Wilson 
says. "Plumbingisn'tthesex
iest topic, but these things 
need to be addressed. How 
you talk to one another is one 
o f the most critical issues for the ind ustry." 

On the physical side, NA RM o perat ions 
played a central role in the recording industry's 
implementation of electronic data interchange 
and the universal postal code, the s tandardiza
tion of carto n counts and the c reation of an on
line database fo r d istrib utors contain ing all the 
releases from the majors and most indies. 

Similar issues exis t on the digital s ide, with 
the Digi tal Think Tank warning in its white 
paper that any hiccups in the delivery and d is
play of conten t could result in lost sales. 

One problem causing such hiccups is the 
lack of standard ization in the ingestion-i.e., 
the processing and delivery- of data and music 
content. As a result, suppliers, d igital retailers 
and music service providers devote consider
able time and labor to match content to the cor
rect identifying data. 

Manually updating or correcting informa
tion on music releases isn't feasible given t he 
sheer number of titles and the myriad formats 
in which music can be consumed, whether 
through M P3s, videos, r ingtones, ringbacks, 
games, apps and other con ten t b undles. 

Standardization efforts m ust even address 
maddening minutiae like whether a band uses 
an ampersand or the word "and" in its name. 
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· DD EX is the train car
rying the data while 
NA RM is engaged in con
versations about what 
standards should go on 

the train," Wilson says. 
NARM's primary role will be in "evangeliz

ing the importance of standards in the market." 
accord ing to the wh ite paper. 

Once the industry agrees on new reporting 
and tracking standards, NARM plans to over
haul its da tabase of album and song titles to ac

commodate those standards. That da tabase, 
which contains 515,000 titles, has been in use 
since the late '90s and provides the bulk of data 
on releases to physical retailers. 

"We are cleans ing the database and redevel
oping it so it will have data for physical, digital 

and mobile releases," Wilson says. When NARM 
is finished upgrading its database based on stan
dard phrasing, it will be backward-compatible 
for those that have been using the NARM data
base all along, he says. And some of the NARM 
database standards will be adopted by DDEX, 
Wilson adds. 

Wilson and other industry executives will 
provide an update on the Digital Think Tank 
and DDEX during NARM's annual convention 

May 15-17 in Chicago. 
"We are looking on an operational basis at 

things l ike how to get databases to talk to one 
another." Wilson says, adding, • 1t is where the 
rubber meets the road: 
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GROSS/ ARTIST( S) Attendance 
C,p&eit:y TlCKET PRICE(S) Vooue, Date Promoter 

$1,828,100 
<C 334 3<8) 
$6' 65/i4 ·o 
$1,815,71 

THE X FACTOR LIVE 

02, Dublin, March 16, 30·31 34 ,4 60 
four s~llouts Alken Promotions 

BON JOVI, DASHBOARD CONFESSIONAL 
i· 879/$'39/$69/ 
$29.50 Philips Arena, Atlanta, April 15 !:ii~? Concerts Wes.t/AEG Live 

s1.ao3,62ow l:f•l~II•WM•t-iill:J•i-!d·IB•J~iii-J.it•l~t-1 ri~;;::l~6/ ~a~.kt~'~Nkc Center, Sunrise, !~i:~ Concerts West/AEG Live 

$1,777,817 
l',B7775/'$12675/ St. Pete Times Forum, Ta,mpb, 
'$96 7.5/S26 ~} Fla., Aprll 17 

BON JOVI, DASHBOARD CONFESSIONAL 

Co ncerts West/AEG Live 

$1,499,578 
$' 725/$'25/$75/ 
$~0$0 

$1,316,230 
t•95/!'25/58",/ 
$50 

$1,294 ,950 
(£B55A29) 
$.J3 J/:J,3J 06 

$1,276,475 
$' 577/5'2950/ 
$QQ 50/$29 50 

$1,166,061 
$400/$40 

$965,200 
$85/$S0 

BON JOVI, DASHBOARD CONFESSIONAL 

Concerts West/AEG Live 

PETER GABRIEL, ANE BRUN 

Bell Centre, Mont real, April 28-29 14,085 
Lwo sellouts 

Evenko , Live Nation 

BON JOVI, DASHBOARD CONFESSIONAL 
Time Warner Cab le A rena, 
Charlotte, N .C., April 22 

PETER GABRIEL, ANE BRUN 
Radio Cit y Music Hall, New York, 11,628 
May 2 •3 lwo sellouls 

THE X FACTOR LIVE 

Concerts West/AEG Live 

MSG Entettalnment, L.lve Nation 

A I ken Promotions 

BON JOVI, DASHBOARD CONFESSIONAL 

BOK Center, Tulsa, OkJa., Aprll 13 !!1~l concerts West/AEG Live 

JOAN SEBASTIAN, ALEJANDRO FERNANDEZ, MARCO ANTONIO SOLiS 
HP P.}vi lion, San Jo.se, Calif., 
April 17 Live Nation, Alvarez & Gamer 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 

Philips Arena, Atlanta, April 21 

ELTON JOHN 

ROBERTO CARLOS 

7,931 
selloul 

Live Natio n 

Live Nation 

Valiente Concerts, Ralph Mere.ado Presents 

I $778,306 
$'50/$'10/$95/ 
$75 

JERRY SEINFELD, CHUCK MARTIN 
The Cotosseurn at Cae-s.8rs 7,147 
Palace, Las Vegas, April 30-May 1 B,479 two stt01.vs Caesars Palace, AEG live 

$735,618 
$250/$'75/$ 40/ 
t9, 

$735,595 
(f:.J790..!0J 
$6' ~? 

CHER 
The COIOSHUm .!It Caesars 
Palace, Las Vegas, April 27-28 

JEFF DUNHAM 
02 Arena, London, A pril 24 

5,727 
7,049 two shows 

11,976 
13610 

Concerts West/AEG Live 

Live Natior\"U.K. 

I 
I 
I 
I 
I 
I 
I 
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$434,369 
$-1725 

i ·Sl·l#tii•J;l4:f!314til~tii·il1b 

$429,754 
$69/$49 

Ara~on B.lllroom, Chicago, 9il93 
April 10 •11 lwO sell01..1lS Jam Productions 

BRAD PAISLEY, MIRANDA LAMBERT, JUSTIN MOORE 
R@no EVE!nls. Center, R@no, N@v., 
Feb. 21 

MUSE, SILVERSUN PICKUPS 
Rose Garden, Portland , O re., 
April 3 

RASCAL FLATTS, DARIUS RUCKER 
Tyson Events Center, Sioux Cit y, 6, 817 
Iowa, Feb. 25 sellout 

Live Natio n 

Live Nation, In -house 

live Nation 

s429.112 •~Hitii·Si=itii·Sii3?i·ldil;JW·!it·91~fiitl3 
iS:~J[,;;:;~;,,) Bell Centre , Montreal, March 24 ~•f5' 7 Evenko, Live Nation, Greenland Productions 

$426,671 
(75J.AA, rf'nles, 
1,·,r 29/$90-12 

I $424,346 
• l,59/539 

~ 

I 
I
~ 

$421,011 
$72/$40 

I $418,972 
(£308086) 
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BRAD PAISLEY, MIRANDA LAMBERT, JUSTIN MOORE 
North Charleston Coliseum, 
North Charleston, S.C,, March 6 

8,285 
~e-llout 

CHRISTY MOORE, DECLAN SINNOTT 
9.452 
lwo sellou l s 

RASCAL FLATTS, DARIUS RUCKER 
Resch Center, Greeo 8ay, Wis., 
Feb. 27 

02, Dublin, Feb . 27 

6,566 
sellout 

8 ,703 
sellout 

MARK KNOPFLER, PIETA BROWN 
Pantages Thutre, Los Angeles, 
Aprll 16-17 

5,04 3 5.486 two 
shows one se!loul 

live Nation 

A iken Promotions 

Live Nation 

MCD 

Nederlande r Concerts I 
I 
I 
I 
I 
I 
I 
I 

$403,60 2 
$'25/$>' 50 
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$398,075 
$5',/$3$ 

$395,186 
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am Graham cMc Auditorium, 8,500 Another Planet Entertainment, 
san Francisco, March 12 selloul Goldenvo1ce/AEG Live, Live Nation 

ii·!ddli1Ui·J3;\'4·I·l·i3;Z.Stii?t•l;Jit·Stli·lt;i•lifi5it-
CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
OCU Center, Worcester, Mass., 
March 21 

JAY·Z, TREY SONGZ 
Borgata Casino, Atlant ic Cit y, 
N_J_, March 13 

8,178 
sell~1t 

AEG Live 

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD 
Mohegan Sun Arena, Uncasville, 
Conn., Feb. 19 

7,891 
se-ltout Llvo Nation, In-house 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Times Union Center, A lbany, N.Y., 8,316 
March 12 se-llout AEG Llvo 

MARTIN LAWRENCE, MELANIE COMARCHO 
Paramount Theatre, Oakland, 
Calif., March 13~14 

6,0 14 
lwo se-llouts 

Llvo Nation 
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CONCORD 
USIC GROUP 
PRESIDENT/ 

CEO 

GlenB 
The head ~f } he growing label 
talks abouX ounder, Paul 
McCartn l and Starbucks. 

In March 1995, Concord Records founder Carl Jefferson f lew to New York on urgent business. 
Jefferson had just sold the storied jazz label to Alliance Entertainment a few months 

earlier and was terminally ill. But he had one final piece of business to discuss with 
Glen Barros, COO of the company's All lance Music Group division. 

The two had barely known each other for a year, but had bonded over their shared 
love of jazz. During breakfast, Jefferson revealed his intentions. 

" He asked me if I would step down from Alliance corporate and run the label," Barros 
recalls. "At first, it was sort of a shock and then an honor that he would ask me to do it." 

The next day, after conferring with his wife and A ll iance chairman Joe Bianco, Bar
ros agreed to Jefferson's request. A week later, the Concord founder died In California 
of liver cancer. 

Today, Barros remains CEO of Concord Music Group, which through the years has 
acquired other famed imprints like Fantasy, Prestige, Riverside, Stax, Specialty and 
Telarc. With Starbucks, it also runs the joint venture Hear Music label. In April, Con
cord made two big announcements: the acquisition of Rounder Records and a world
wide distribution deal with Paul McCartney for his post-Beatles catalog. 

In an interview with Billboard, Barros discusses the Rounder deal, Concord's rela
tionship with Starbucks and new initiatives at the company. He also clarifies who really 
owns the master recordings to those classic Stax sides from the early to mid-'60s. 

What are Concord's plans for 
Rounder? 
We love what they do. We want 
them to continue to do it, in terms 
of cultivating and developing their 
artist roster, making the great 
music they've made for so long. 
As far as the catalog goes, the plan 
is to treat it consistently with our 
other catalogs- to find ways to 
connect as much of the catalog 
with as many people as possible. 
That'll come from new products, 
it'll come from new distr ibut ion 
channels, maybe some of which 
will create th ings such as direct
to-consumer relationships. 

Rounder, like Concord, has been 
known more for the quality of 
It s releases than for the quan
tity of music that It sells. How 
much does trying to score a big 
hit come Into play when Con
cord Is signing an artist or re· 
leasing an album? 

We've never been in the h its busi
ness. We've never had to swing 
fo r the fences. That's never how 
we've approached it. We always 
approached i t with fiscal respon
sibility. We want to sec a very 
high percentage of the records 

we release make money. 

Roughly what percentage would 
that be? 
North of half. We'd like to see them 
all make money, of course. We do 
well with our records, on average, 
because we go into i t with a sensi
ble plan. We try to be very realis
tic on what a reco rd will do. 
Obviously the market's been shift
ing so dramatically of la te, it's 
harder and hardcrtodo, but we try 
to have a very high batt ing aver
age. We do a lot of records where 
if we can get 5,000, 10,000 units, 
we're in the black. 

When it comes t o d irect- to· 
consumer relationships, what do 
you have In mind? 
We're really focusing on the fact that 
we have a leadership position in 
jazz. It's a very underserved com
munity right now and there's a need 
to see that commun ity coalesce. 
What we wantto do is launch an ini
tiative where we create a gathering 
place, be itonlineor in the physical 
world, where jazz fans of varying 
degrees can come together and get 
what they crave-which is informa
tion, which is access to new music, 

which is congregation. We hope to 
launch something meaningful in 
the next year or two. 

Physical retailers have long been 

particularly important for the 
sale of deep cat alog titles. How 
is Concord coping wit h the de
cline of physical retail? 
The first thing is, focus on the out
lets that do sell these catalogs. 
Support digital also, all the online 
reta ilers. But then it goes beyond 
that to developing those relation
ships with core fans, trying to 
serve their needs and to continu
ally look for alternative distribu
t ion channels . Obviously, our 
relationsh ip with Starbucks has 
been a big partolf our bus iness for 
the past few years. but we contin
ually look for partners . 

What kinds of partners? 
It could be distribution partners or 
it could be pro motional partne rs. 
We look for both. We would refer to 
it as access channels- how can you 
communicate wi th your fans? And 
then give them an easy option to go 
and buy, if they're so inclined. Star
bucks is the perfect partner because 
they're both a promotional channel 

and a distribution channel. But of 
course, there's four titles on the 
counter for a few weeks. So when 
you're talking about a catalog of 
13,000 titles now, you need to find 
other ways to do it. 

How has Starbucks' reduct ion 
of space dedicated to music 
affected the Hear Music Joint 
venture? 
It certainly changed from its initial 
plan. When we launched Hear 
Music. the idea was to really ramp 
it up . The idea was to go from four 
titles in the fust year to eight to 12, 
maybe more. We'll do halfa dozen 
in a year now, maybe even less. But 
it's really focused the program. and 
now our role is provid ing infra
structure services to Starbucks 
across the board. 

How did Concord land the Mc· 
Cartney catalog? 
l t really came out of the relation
ship. We launched the Hear Music 
label with McCartney in 2007, and 
that went really well. This past year, 
we were fortunate to work with 
them on the "Good Evening New 
York City" live project. Those shows 
were filmed and recorded in July, 

and we needed to get it out by No
vember. which was a very short pe
riod when you cons ider you had to 
do all the postproduction work. So 
by the time it was ready to go, we 
were under intense pressure. You 
can either be at each other's throats 
when you're under that kind of pres
sure or you can bond. In our case. 
we bonded. 

Concord has relaunched t he 
Stax label, which you're using 
to release new music by non· 

heritage a r tis t s l i ke Leela 
James and Lalah Hat haway. 
What's t he strategy? 
Stax is a label that really conveys a 
message. Ifs about authenticity 
and quality within the soul and 
R&B genres. We think the new 
artists under the Stax banner fit 
perfectly there and we hope that 
they serve each other. We hope that 
the Stax brand and maybe the co
marketing efforts there will help 
convey what these artists are all 
about. but at the same time. the 
artists help to renew the Stax brand, 
make it contemporary. 

Atlantic Records pays Concord 
royalties on the sales of Stax 
recordings from the '60s. Who 
actually owns those masters? 
We own them. They have exploita
tion rights for the pre-'68 masters. 
They have the right to exploit it, so 
that's why we get royalties. 

If you want to put out a com
pilation that Includes some of 
the pre-'68 recordings, do you 
have to get their permission to 
do that? 
Yeah, we work out the details. 

Is Concord actively looking for 
other potential acquisitions? 
I wouldn't say we're actively look
ing where we're like, "OK, what's 
next?" But we remain opportunis
tic. If something makes strategic 
sense to us. we'll take a look. 

I wouldn't say we'r e actively looking [ for acquisitions] where 
we're like, 'OK, what's next?' But we remain opportunistic. If 

something makes strategic sense to us, we'll take a look. 
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JACK JOHNSON WILL 
PLAY BY HIS OWN 

RULES TO PROMOTE 
'TO THE SEA'-BUT 

DOES THAT MAKE HIM 
RETROGRADE OR 

A RENEGADE? 
BY ANN DONAHUE 

To understand Jack Johnson, it helps to go back to his college days at 
the University of California in Santa Barbara. He was a fllm student, al
beit one who focused on surfing videos instead ofblack-and-white med
itations on Icelandic ennui. But like all film students, he developed an 
attention for detail that mere mortals will consider excessive. For the 
audience, movies are a pastiche of noise and visuals, a carnival for the 
senses. For the filmmaker, an uneven part in the hair of an extra keeps 
him awake at night. 

Consider th is as explana• everyone was cracking up be• inte rviewed, and I've inter-
t ion for Johnson's current cause it sounded so funny," viewed Jess ica Simpson-
o bsession: the sound of a he says. " It's just the broken could it be that Johnson is, 
dying seagull. B note . But we k ind of got secretly, a perfec tionist? 

"To the Sea," Johnson's next used to it and decided to keep He pauses when asked 
album, is due June 1 and con• it on there. That's always a about this . Johnson, 34, is 
tains a track titled "Pictures of hard decision because if you sitting in the headquarters 
People Taking Pictures." In isolate it and l isten to it, it ofBrushfirc Records, located 
the m idst of recording the sounds pretty awful, but in in a renova ted Victor ian-
track using a mellotron- a the mix i t sounds good. It has style house in the treesy 
combination keyboard/play- a dying seagull sound." Hancock Park neighborhood 
back machine that was used All this focus, it should be oflos Angeles, and he looks 
in the Beatles' "Strawberry emphasized, is over one note out the window as he formu• 
Fields Forever"-Johnson hit in one song. Despite his Ia- fates h is answer. 
a bum note. conic, sur fer-dude reputa- "Can J be a sloppy perfec-

"As I was playing I looked lion- he is , in all honesty, tionist?" he asks . "A big part 
into the cont rol room and the tannest person I've ever of why this th ing keeps 

rolling along is because I'm 
able to improvise and roll 
with things. They don't al
ways end up necessari ly 
where I think they're going 
to, but I end up just rolling 
along with it." 

Johnson has been on quite 
a roll: His mellow, melodic 
songs have resul ted in 9.4 
million albums sold since 
2001 and 8.7 million single 
downloads, according to 
Nielsen Sound Scan, on top of 
touring revenue of$22. l mil• 
lion for his 28-stop summer 
2008 U.S. tour, according to 
Billboard Boxscore. 

"To the Sea" is Johnson's 
fifth studio album, and there's 
much that will make long• 
t ime fans happy: His tunes 
are hooky without being cloy
ing, his lyrics are clever and 
romantic, and the overall vibe 
is quite effective at lessening 
road rage. But perhaps most 
irnportant, the Jack Johnson 
mystique remains blissfully 
uncommercialized. Forget 
grasping for synchs or brand
ing deals-Johnson is con
tent to promote the album 
through little more than good 
old-fashioned tour ing. 

It helps that Johnson has 
h is own label- Brushfire 
Records, distributed through 
Universal Republic-and re• 
tains the masters worldwide 
to his work. "He's never done 
anything to compromise who 
h.e is as an artist and as a per
son," Universal Republic pres
ident/CEO Monte Lipman 
says. "He's the type of person 
where I could say. ' Hey. we 
could put your music in Sub
way sandwich shops.' And 
he'll say, 'Well, if you go to Sub
way, you're there to buy a sand• 
wich. You're not there to buy 
a Jack Johnson record.'" 

'SEA' SELLS 
"To the Sea" was recorded at 
the Mango Tree Studio in 
Oahu, Hawaii, and the Solar 
Powered Plastic Plant studio 
behind the Brushfire Records 
house. The album, in John-
son's estimation, is more im-
mediately accessible than 
2008's "Sleep Through the 
Sta tic," and the first single, 
"You and Your Heart," has 
sold 148,000 d igital down-
loads since it was released on 
iTunes as a teaser track in 
early April. 

"Everybody's first record 
is a real cohesive thing be
cause it's these songs you've 
had a lifetime to create," says 
Emmett Malloy, Johnson's 
manager and co-founder of 
Brushfire. "This one feels 
magically like that." 

Johnson says he wrote the 
album in spurts, generally 
sitting on his couch with a 
gui tar after his three kids 
wentto bed. He was inspired 
by sources as diverse as his 
family, Greek mythology, 
Robert Bly's "Iron John" and 
Aldous Huxley's "Brave New 
World ." "There's son gs 
about losing loved ones and 
there's songs about starting 
to see the personalities of 
people who have passed in 
your own kids.• he says. "It's 
seeing how life lives on 
through a family." 

Johnson says he strives to 
be honest in his songwriting. 
but he worries about crossing 
the line into being too per
sonal. He occasionally takes 
lines out of songs or rewrites 

lures him surfing and float
ing in the ocean as waves 
swoop around him. ·1 was 
looki ng a t the camera 
s inging and I can' t figur e 
out when the wave's going 
to hit me from behind," he 
says. "That was fun todo. It 
was a physical challenge.· 

Other tracks include ''Turn 
Your Love," featuring an as
sist from Hawai ian singer 
Paula Fuga, and "Red Wine, 
Mistakes, Mythology." which 
Johnson says is most directly 
based on "Brave New World." 
"There's a line in the book 
where [Huxley] says how 
much better things are and 
how much happier they are 
because of the soma- there's 
no need for headaches or 
mythology," he says. 

It was Johnson's wife, Kim, 
who looked at this collection 
of songs and suggested two 
things: He had enough for an 
albllm, and he should tour. 
"My wife's pre tty good at 
pointing that out some
times." he says wi th a laugh. 

'If IT FEELS LIKE IT'S SELLING 
SOMETHING, I ALWAYS FEEL 

LIKE I DON'T WANT MY MUSIC 
TO BE INVOLVED.' 

-JACK JOHNSON 

them to cloak their meaning. 
(He assiduously avoids men
tioning his children by name, 
in song or in interviews.) On 
"To the Sea," the song "My 
little Girl" is an ode to his in
fant daughter. 

"At lis tening par ties i t 
seems like all the dads that 
have daughters come up to 
me when they hear that song 
and they say, 'Aw, man, I was 
really feeling that,' "Johnson 
says. " I realized that although 
it feels personal to me when 
I'm writing it and you can tell 
I'm singing from a place 
where I'm really feeling those 
emotions, they're not th ink
ing about my little girl , 
they're thinking a bout their 
own. And so it becomes very 
impersonal in that way.• 

Johnson directed the 
video for "You and Your 
Heart," which debuted April 
20 on V H 1 .com and fea-

TOURING AND 
TOURISM 
Johnson is looking ahead at a 
long summer on the road, 
with 34 North American dates 
and a s prinklingofEuropean 
shows amid festival stops at 
Eden Sessions in Cornwall, 
England; Glastonbury; and 
Denmark's Roskilde. 

For years, touring was a 
burden for Johnson-be
tween the promotional duties 
in each town and performing 
each night, he would have a 
hard time managing his anx• 
iety. This time around. he's 
found a pace that agrees with 
him-he's doing press before 
he hits the road and bringing 
h is fam ily along so he can 
spend mornings with them 
sightseeing. "It's pretty logi
cal. You're out on the road, 
you should visit the radio sta
tion, and somebody from that 
town's newspaper wants to 

MAY 15, 2010 I www.billboard.biz I 13 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

talk to you," he says. "But that 
was the stuff that would make 
me nervous the whole tour." 

That isn't to say that John
son won't step up to the plate 
when it becomes necessary 
to promote his work. Kathy 
Nelson was head of music at 
Unive rsa l Pictures when 
Johnson recorded the sound
track to the 2006 animated 
film "Curious George." The 
album went on to sell 1.4 
million copies, and i ts 
single "Upside Down" has 
sold 1.3 million downloads, 
mak ing it his bes t-selling 
d igital song, according to 
Nielsen SoundScan. 

" He's majorly a perfec
tionis t. I tried to never sub
ject him to the craziness and 
just let him do his thing," 
Nelson says. "But he did all 
that and more. He went !into 
scoring sessions] with Hans 
Zimmer and Heitor Pereira, 
he came to the premiere and 
brought his whole family 
from Hawai i, he met [Imag
ine Entertainment heads] 
Ron Howard and Br ian 
Grazer. He was a delight." 

Another indication of how 
much Johnson is willing to 
give: When he's done touring, 
Johnson will dona te all the 
profi ts from h is trek to h is 
foundation, the Johnson 
Ohana Charitable Founda
tion. ("Ohana" means •faro-

ily.") "It's a perpetual thing 
where we use the interest each 
year to fund groups," Johnson 
says. "It's real rewarding be
cause you start to see where it 
was all going-here are the 
instruments from this school 
that are being bought, here 
you see the photographs of the 
garden that was funded 
through it." 

Brushfire Records GM Josh 
Nicotra says that the promo
tion of the tour via radio will 
also have an environmental 
theme. "Instead of'Call in to 
win when you hear the song.' 
we'll do 'Call in to win when 
you hear a green tip from one 
of the DJs,'" he says. 

In an age when most 
artists rely on touring to earn 
income, Johnson's willing
ness to give away all his pro
ceeds seems a touch mad. 
Then again, most artists don't 
sell albums the way Johnson 
does. "We wouldn't do it ifwe 
needed the money to make a 
living-don't worry about 
us," he says with a laugh. 
"We're no t promising it's 
going to be like this forever, 
but every time a tour comes 
around we can decide ahead 
of t ime whether it's wor th 
doing again.• 

TVORNOTTV 
What makes Johnson's deci
sion to donate his touring pro-

BUT WHAT I REALLY 
WANT TO DO 
IS DIRECT ... 
Besides serving as co-founder of Brush
fire Records and Jack Johnson's manager, 
Emmett Malloy has a thriving career as a 
documentarian. 

His most recent film, "The White Stripes: 
Under Great White Northern Lights," fol
lows the band on its 2007 tour through 
every province and territory In Canada 
after the release of "Icky Thump." 

ceeds to charity all the more re
markable is his reluctance to 
take advantage ofanother rev
enue stream: using h is songs 
in commercials o r on TV 
shows. "lfit feels l ike it's sell
ing something, I always feel 
like I don't want my music to 
be involved:- Johnson says. 
"[For TV] I always try and think, 
' Is itsomething I would watch 
myself~• Then that would be 
cool. I used to have a fear about 
my music being in places 
where somebody didn't tum it 
on. For a long time we were 
worried about it being on TV 
because I didn't want it all of a 
sudden to be in people's living 
rooms if they didn't want it to 
be there.· 

In an era where branding 
is the new buzzword, John
son's attitude seems strikingly 
old-fashioned. But Brushfire 
Records is expanding its ros
ter, he says, with the goal of 
giving other artists the same 
kind of control over their 
work. Johnson admits tha t 
Brush fire's roster is heavy on 
his friends: Zach Gill p lays 
keyboards for Johnson and is 
signed to the label as a soloist 
and wi th his group, ALO; 
Brushfi re artists G. l oveand 
Mart Costa arc longtime col
laborators with Johnson and 
also contributed to the "Cwri
ou s George" soundtrack. 
Singer/songwri ter Zee Avi, 

The film traveled the global festival cir
cuit to rapturous reviews; it made its U.S. 
debut during the film segment of South 
by Southwest in March. " Reviews 

available on DVD through Woodshed 
Films, Brushfire Records' sister movie pro
duction company. The movie has so ld 

always scare the shit out of me 
since there's usually one bad 
for every good," Malloy 
says. "But everybody has 
said such nice things that 
I'm just going to sit and 
bask In It." 

"Great White" is now 

14 I BILLBOARD 

17,000 copies, according to Nielsen 
SoundScan, and was No. 1 for 

three weeks on Billboard's 
Top Music Video Sales 
chart. "Great White" is 
also avai lable in a num
ber of album iterations; 
fans can order a limited
edition boxed set from 

from Borneo, is the first artist 
released on Brush fire whom 
Johnson didn' t previously 
know. Her 2009 self-titled 
debut was a jointreleasewith 
Montone Records. 

"I'll help by taking bands 
out on tour and letting them 
have the opening spot and 
doing collaborations," says 
Johnson, who recently pro
duced the ALO album "Man 

of the World." "The whole 
reason why it started was to 
allow bands to have artistic 
and creative control over 
their stuff. We don't p ush 
anybody in any direction un
less they want the help." 

toms- but at his base, h e's 
d riven by the illogical im 
pulses of creativi ty. The 
biggest challenge for h im, 
then, is one that faces every 
artist: getting the sound he 
hears inside his head down on 
the album. Therein lies the dichotomy 

of Jack Johnson: He wants to 
call the shots in his career and 
believes strongly in creative 
control-overt type A symp-

"You should hear how I 
sound up here," Johnson 
says, tapping his head. "It's 
amazing." 

Warner Bros. Records that includes the 
movie, a double-CD of 16 live tracks, a 7-
inch on colored vinyl and a silkscreened 
print for $229. The "Great White" a lbum 
combinations have sold 50,000 copies, 
and the title peaked at No. 11 on the Bill
board 200. 

Malloy previously directed "Jack John
son en Concert," which followed the singer 
on his last European tour, and alongside 
his brother Brendan co-directed "Oasis: 
Dig Out Your Soul in the Streets" and the 

videos for Metallica's "St. Anger" and "The 
Unnamed Feeling." 

Malloy' s next film role is as music 
director/co-producer of "180 South: Con
querors of the Useless" about adventurer 
Yvon Chouinard's trip from Ventura, Calif., 
to Patagonia. It debuted at the Santa Bar
bara (Calif.) Film Festival in February, 
played at the Newport Beach (Va.) Film 
Festival In late April and is currently on a 
tour of colleges and one-off screenings 
across North America. -AD 
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THE NEWLY MERGED LIVE NATION ENTERTAINMENT 
SAYS THE SUMMER CONCERT BUSINESS IS STRONG. 

RIVALS AND SKEPTICS WARN THIS SEASON COULD BE 
A FINANCIAL 'BLOODBATH.' ONE THING BOTH SIDES 

AGREE UPON: THIS WILL BE A MAKE OR BREAK 
SUMMER FOR THE TOURING INDUSTRY 

BY RAY WADDELL 

,.. ,·,,,. ,· / ' 

I •,. I 

The merger is approved, the marriage is consummated, 
and now the coupled Live Nation and Ticketmaster-Live 
Nation Entertainment-is launching a critical touring 
season with the eyes of the world upon it. • This summer, 
Live Nation will field better than 40 tours from multiple 
genres, set against a backdrop of consumer skepticism and 
lingering economic doldrums, all the while weeding 
through the complexities and opportunities of merging 
the two largest live entertainment companies in the world. 
• Presently, executives tell Billboard that concert ticket sales 
are sluggish for the industry at large. Some say it's even 
worse. "Don't go painting a rosy picture, that's not the 
story," says independent promoter Seth Hurwitz, presi
dent ofWashington, D.C.-based I.M.P. "It's a bloodbath." 
• William Morris Endeavor Entertainment contemporary 
music head Marc Geiger doesn't go quite as far, but is any
thing but upbeat about the summer of 2010. "It's going to 
be a very mediocre summer," says Geiger, who warns of 
"disappointments." >>> 
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Flying high: 
THE EAGLES 

"There will be some b ig, 
high-profile nonwinners," he 
says. "And my instinct is the 
wins will not be the wins peo
ple want to hear, which is the 
b ig, big names driving mul
tiple arenas. There arc a cou
ple of those, but the re 's a 
whole bunch that aren't. 
There are always a few test 
scores at the top, but from 
what I can tell, the big, ex
pensive arena and shed busi
ness is tough, and the 
m idsized halls and thea ter 
business is robust." 

The "big, expensive arena 
and shed business" is Live Na
tion's stock in trade_ And it 
seems clear that many of its 
large-scale tours will do fine, 
including U2, Rush , Lady 
GaGa, Jack Johnson, the Ea
gles and Sting. But sources re
por t that many shed tours that 
lookstrongon paper are strug
gling out of the box, or even 
stiffing badly. 

Live Nation Concerts CEO 
Jason Garner isn't buying it, 
or at least isn't talking about 
it. He shrugs off the negative 
scuttlebutt. "This time of year 
there always seems to be the 
sa me cast of characters who 
like to spend their days on the 
phone complaining about the 
industry," Garner says_ "We 
just don't subscribe to gloom 
and doom. We prefer to 
spend our days figuring out 
how to sell t ickets, how to 
price tickets the way the fan 
wants, working on promo
tions, working on signing 
bands. 1 would venture the 
people who are saying [sales 

counts are bad] are the 
same people who told you 
last year was going to be a 
horrible year.· 

Last year wasn't a horrible 
year, although Garner is cor
rect in asserting that many pre
dicted it would be. The touring 
industry weathered 2009's re
cession wi th remarkable re
silience, ending up with a 
record $4.4 billion in box-of
fice revenue repor ted to Bill
board Boxscore, a n 11.7% 
increase over the previous year 
and the second consecutive 
year of double -d igit global 
growth. Attendanceof73 mil
l ion was a 12.6% increase 
over 2008. 

Even in economically 

----- . 
... ~ ~-~ 
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stressed North America, the 
$2.8 billion in box-office re
ports was down just 2%, and 
the 50 million in paid atten
dance was down less at 1.7%. 
And those num bers weTe 
genera ted from a 9% de
crease in the numb er of 
shows reported. On this con
tinent , average per-show 
gross and attendance were up 
7.6% and 8%, respectively
the first time that attendan<:e 
outpaced dollars across the 
board in more than a decade. 
In recent years, gross vs. at
tendance comparisons have 
renected h igher t icket prices 
and lower per-show atten
dance, but 2009 was a year of 
pr ice promotions, discounts 

and conservative pricing in 
general. Gross ticket prices 
were sligh tly down in 2009 
on average. 

Live Nation reported $2.5 
bill ion in grossand41 mill ion 
in attendance from 9,085 
shows last year. Even with a 
heavily discounted shed sea
son, that's a 25% increase in 
gross and a 19% increase in 
attendance, despite a 1.6% de
crease in sho\vs. 

"The most important data 
poin t was it was the worst 
economy in modern histOT)' 
and ve ry few businesses in 
any sector, let alone the con
sumer sec tor, grew a t all ," 
Garner says. He adds that 
when others predicted dis-

aster for the concert busi 
ness, Live Nation put its faith 
in the popularity of live 
music and the drawin g 
power of supersta r acts. "We 
kept saying, ' Let's just let the 
facts speak for themselves,' 
and I think those are pretty 
impressive facts. They have 
a lot to do wi th the power of 
great art ists perfo rming for 
thei r fans." 

NEWLYWED GAME 
Given the U.S. Department of 
Justice's approval of the merg
er, and the increased scrutiny 
this brings from all sorts of on
lookers, this could be the most 
important summer concert 
season in Live Nation's history. 

But Garner says that for h is 
team, the concert division, it's 
business as usu al. 

He says that Live Nation 
Ticket ing president Nathan 
Hubbard, Live Nation En ter
tainment CEO Michael Rapino 
and Li ve Nation En tertain
ment chairman Irving Azoff 
"are dealing with the ticket
ing side of the business and 
larger strategic issues. Our job 
is very s imple: Go out and 
work with as many of the top 
artists as we can, sell tickets 
for those artists, do a great job 
producing th eir shows and 
make sure when the fans 
come to th e show they have a 
great experience.· 

If Gamer's booking team is 

BRANDS ON THE RUN KEITH URBAN STING 
AN UNDER-THE-HOOD LOOK AT SOME 
NOTABLE SUMMER TOUR SPONSORSHIPS 
BY WILLIAM CHIPPS 

JEWEL/JASON ALDEAN 
Sponsor: Country Financial 
Value: $750,000 
Key players: County Financial chief 
marketing officer Doyle Williams, 
George P. Johnson Experience Mar
keting executive director of program 
strategy Ian McGonnigal 
Upshot : The Insurance and finan
cial services provider is sponsoring 
this 31-date tour under the Road 
Trips and Guitar Picks banner, hop
ing to engage customers in local 
markets and gain a point of differ
entiation from State Farm, Allstate 
and other larger competitors. 

MOVEMENT FESTIVAL 
Sponsor: Ford Fiesta 
Value: $350,000 
Key players: Ford car experiential 
marketing manager Jeff Eggen, 
Movement executive director 
Jason Huvaere 
Upshot : The automaker is present
ing Detroit's annual electronic 
music festival (May 29-31) to gen
erate a buzz ahe.ad of the summer 
launch of the new Fiesta in front 
of young, techno-savvy consum
ers. Ford first partnered with the 
festival In 2001 as part of the 
launch of the Ford Focus. 

Sponsor: Kingsford/KC Masterpiece 
Value: $1 million 
Key players: KC Masterpiece 
marketing manager Nick Meyer, 
Clorox senior group manager of 
PR and sponsorships Drew Mc
Gowan, MAC Presents president 
Marcie Al len 
Upshot: Clorox is sponsoring 
Urban's 23-date tour for a sec
ond year in a row to promote its 
KC Masterpiece brand. The brand 
is activating the tie with the Keith 
Urban Backstage Barbeque Ex
perience, a ticket package that 
includes an exclusive preshow 
performance by Urban. The 
sponsorship coincides w ith a 
major packaging redesign that 
ref lects the barbecue brand's 
Kansas City roots. 

Sponsor: Xerox 
Value: $2.5 million-plus 
Key players: Live Nation g lobal tour
ing CEO/ chairman Arthur Fogel; 
Xerox VP of marketing and commu
nications Christa Carone and VP of 
global experiential marketing Ed
ward Gala 
Upshot: Xerox aligned with Sting's 
40-plus-date tour as a business-to
business p lay to build relations with 
clients and prospects and demon
strate its capabilities. Xerox is acti
vating the sponsorship by hosting 
Real Business Live customer events 
at select venues, around which it 
stages workshops and seminars 
followed by a concert. 

Chipps Is senior editor of the 

IEG Sponsorship Report. 
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in the business o f put ting 
together big-name tours, 
then business is good. On 
paper at least, the list of 
tours Live Nation will stage 
this summer is impressive: 
a who's who of a rt ists with 
r ich h istories of selling tick
ets, topped by year two of 
U2's record-setting 360° 
tour. Under the Live Nation 
banner are tour ing acts like 
pmmy Buffett, Dave 
Mat thews Band, Jonas 
Brothers, Rascal Flatts, Toby 
Keith, Tom Petty & the 
Heartbreakers, John Mayer, 
Jack Johnson, Kings of Leon, 
Brad Pa isley and many 
more. They nailed down the 
mega-hot Lady GaGa tour 
and managed to take the 
American Idol Live! tour 
away from promoter AEG 
Live and into the sheds. 

Booking the year for Live 
Nation was basically a func
tion of which acts are tour
ing. "T he only caveat is 
we've become more selec
tive,• Garner says. "We've 
made an effort to b r ing in 
the biggest and the best, and 
those shows that really con
nect with fans and drive the 
h ighest attendance." 

Biggest and best, maybe, 
but surely at a h igh price . 
"They paid whatever they had 
to pay to get these tours to get 
the cash flow," Hurwitz says, 

·and they charged accord
ingly. AH the articles you've 
read about how the concert 
industry isn't working, all of 
tha t information doesn't 
miraculously become untrue 
once )'Ou put tickets on sale. 
Buying all these tours is like 
buying a stock that's already 
too high. On top of that, tick
ets aren't selling, there are 
too many shows, everyone 
wants that live Nation money 
while it's here. Because it's 
not going to last forever and 
everyone knows it, so every
one wants to tour and grab 
that golden ring." 

The theory expounded by 
several indus try veterans, 
not just Hurwitz (a notably 
outspoken critic of Live Na
tion and the merger), is that 
Live Nation overpays acts in 
order to boost cash flow and 
to lay claim to working with 
splashy A-list artists, thus 
providing juice to Live Na
tion stock. Garner says such 
criticisms are unwarranted. 

"What l have learned 
about working in a p ublic 
company is the people who 
have invested their money 
in this company, whether it's 
the mom and pop in Kansas 
or a fund somewhere, 
they're looking for financial 
results," Garner says. "You 
won' t ever see our s tock 
move up and down based on 
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a press release." 
With rega rd to paying

some would say overpaying 
- acts, we ll. that's busi
ness, according to Garner. 
"All the promoters in the 
country are ou t competing 
every day to work with the 
bes t ac ts in the world. 
Sometimes we win, some
times an i ndepcndcn t pro
moter wins, sometimes a 
larger promoter wins," Gar
ner says. "Artis ts make a lot 
of money because they can 
get onstage and sing. 
Artists will cont inue to 
make a lot of money. Our 
job is not to figure out how 
to pay artists less; our job 
is to figure out how to ge t 
more fans to the show, and 
in doing that grow the pot 
so that everyone can make 
more money." 

the company prudent about 
which tours it buys and 
how much i t pays. 

"Every day you're making 
decis ions on where you're 
going to invest your dol
lars," Garner says. "No one 
has endless funds, we're all 
making a business decision. 
An artist wants to earn 'X'; 
can we draw enough people 
to that show and sell enough 
ancillar y items to m a ke 
money from that show? You 
look around and see venues 
around the country with 
shows-some arc ours, 
some arc others'-and they 
have one thing in common: 
Artists are getting paid to 
perform, as they should. 
The promoter's job is not to 
bemoan the fact tha t the 
ar tist gets paid . Get out 
there and figure out how to 
sell some tickets." 

So what happens when a 
tour, particularly an expen-

s ive tour, doesn 't perform 
to expecta tions? · 1 think 
there's going to be a lot of 
that," Geiger says. In such 
a case, "either the pro
moter takes a hit, a bi g 
one, or there's a reduction 
or a cancellation." 

Which leads to the fact 
that under the Live Nation 
Entertainment umbrella co
exist the promoter, the tick
e ting company and the 
manager in the might y 
Front Line Managemen t, 
headed by Azoff. Azoff, who 
declined to be interviewed 
for this story, has a h istory 
of walking th rough fire for 
his clients. But now, "his 
clients are the ticketing 
company, the promoter and 
the act," Hurwi tz says. 
"There's some major con
flict of interest here. When 
these shows aren't doing 
well and you have to negoti
ate, whose side are you on?" 

The Live Nation business 
m odel by des ign doesn't 
live or die by ticket revenue, 
but is driven by atten
dance to events and 
finding ways to maxi
mize that attendance, 
whe ther through sell-

'THERE'S A NEW 
LOW OF ILL WILL 

TOWARD THE 
CONCERT BUSINESS.' 

ing ancillaries or con
necting sponsors with 
consumers. Bu t if the 
company loses money 
on show after show, in
vesto rs a re go ing to 
know abou t it, which 
in itself should make 

Garner steers clear 
of such thorny corpo
rate questions, but as 
someone who's seen 
plenty of negotiations, 
Geiger says there isn't 
an easy answer to Hur
witz's question. " lt's 
different in every case," 
he says. "You're asking 
me what happens 
when something goes 
terribly wrong. It's al-

-SETH HURWITZ, 
INDEPENDENT PROMOTER 

ways either a negotia lion or 
it's no t. Eight or nine ti mes 
out of 10 the promoter just 
bears the loss." 

Which, of course, isn't 
good for the bot tom line, 
and Live Nation will ulti
mately have to answer to in
vestors for "overpaying," if 
indeed it is . These are un
charted waters. "We haven 't 
had big companies before 
that had to look at their bot
tom line like that," Geiger 
says. "You usually had a 
bunch of entrepreneurs. [In 
Live Nation) you've got a big 
public company that has to 
drive its value to sharehold
ers . Give them time. You 
might sec effic ienc ies . I 
th ink they're starting to get 
there. I can see the develop
ment of a whole lot of rev
enue streams tha t, when 
you're a small independent, 
you can't even sign up for, 
let alone make it good." 

The merger bought t ime, 
for sure, but wha t about 
this summer? The chatter 
isn't good, even if no one 
will go on the record about 
specifics. If sales are down, 
Hurwitz believes that's at 
least in part due to fans be
coming increasingly disil
lusioned with the concert 
industry and the players be
h ind it. "The fact is thata11 
these stories abou t the 
business reaming people 
are taking their toll," Hur
witz says. "There's a new 
low of ill will toward the 
concert business." 

A quick look at just about 
any concert blog finds that 
the comments from fans 
tend to back up the notion 
that fans are skeptical about 
Live Nation, and the concert 
industry as a whole. Garner 
believes "a g reat act i s 
enough to o,•e rcome just 
about anything. But that's 
not enough. Our job is to 
break down any of the bar
riers that exist between the 
artist and the fan. Every day 
we are explor ing ways to 
m ake it easier for fans to 
enjoy concerts." 

Asked if the merger 
makes the stakes higher, 
Garner replies, "The stakes 
are always h igher because 
of the qual ity of ar tis ts we 
work wi th. Regardless of 
the corporate climate, we 
have to deliver fi rst and 
foremost for the fan and the 
artist . We know if we do 
that, the numbers will flow 
u p and the company will 
have a good year." 
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FROM U2'S 360° VICTORY LAP TO LADY GAGA'S FIRST 
PROPER ARENA TOUR TO A 'SICK' UNDERGROUND 
PUNK FESTIVAL, THIS SUMMER'S ROBUST TOURING 

SLATE OFFERS SOMETHING FOR EVERYONE 
BY RAY WADDELL AND MITCHELL PETERS 

It's time. Tour books are being printed, merch is being shipped, trucks 
and coaches are gassed up, rehearsals are under way . . . The summer 
touring season is upon us. • An estimated 70% of the year's touring 
activity will take place between Memorial Day and Labor Day, and 2010 
looks to be just as busy as 2009's record touring year. This year's Summer 
Preview offers sneak peeks at the most buzzed-about tours of all sizes, 
from stadium spectacles to intimate club gigs. As always, the jury on 
their ultimate success is out until Lhe Billboard Boxscore numbers start 
coming in- or don' t. 

STADIUMS 
& ARENAS 
U2 
Dates: June-Oct. 11 1 Sup
port: Lenny Kravitz, the 
Fray, Interpol 111 Ticket 
prices: $30-$2S0 

The tour's unique staging pro
vides the biggest stadium ca
pacities ever. U2's 360° trek 
was the top ticket seller of 
2009 at more than 3 million in 
attendance and $311 million in 
gross from just 44 shows-all 
sellouts. The band has 16 North 
American and 22 European 

20 I BILLBOARD I MAY 15, 2010 

shows scheduled for this year. 
Outlook: U2 is on the road to
ward the highest-grossing tour 
in history as it begins to usurp 
the Rolling Stones and flirt wl th 
$600 million in box office. The 
tour"s producer, Live Nation 
Global Touring chairman 
Arthur Fogel, calls the 360° 
trek "the mother of all tours." 

BONJOVI 
Dates: June-Sept. Ill Sup• 
port: Kid Rock, others 111 
Ticket prices: $22-$500 
Touring in support of ''The Cir
cle," which bowed atop the 
Billboard 200, Bon Jovi had 
the top-grossing tour of 2008. 
The band has found huge suc
cess touring worldwide with 
AEGLive. 
Outlook: One of the most 
popular touring acts of all 
time, Bon Jovi will again sell 

STADIUMS & ARENAS 

LADY GAGA 
Dates: May-Dec. Ill Support: Semi Precious Weapons Ill Ticket prices: $49.50-$175 
She has quickly become one of the most recognizable artists on the planet, but relatively 
few people have seen Lady Gaga perform live. That will change this summer, as Gaga 
crosses Europe and North America on her first major arena tour. 

So is her lack of mega-tour experience a challenge or an opportunity? "It 's an op
portunity," says Arthur Fogel, chairman of Live Nation's Global Touring division, which 
Is promoting and producing the Gaga tour. "As an artist with that kind of talent and vi
sion, it creates a lot of excitement, and ticket sales worldwide demonstrate that people 
are really excited to see the show." 

Fogel's team only came onboard with Gaga's Monster Ball tour in February, forcing 
it to ramp up quickly; the team normally plots tours more than a year out. Given the 
team's expertise in producing production-heavy international runs by U2and Madonna
Fogel will be credited with working four of the top five grossing tours of all time when 
U2's current 360° tour wraps- the move makes sense, especially considering Gaga's love 
of spectacular staging and production. 

After a run through Europe, Gaga hits North American shores June 28 at the Bell Cen
tre in Montreal. She'll play large arenas coast to coastthrough September, with a stop at 
Lollapalooza in Chicago in August. Then it's back to Europe through the end of the year. 

Fogel says Gaga Is " absolutely b lowing out everywhere." Dates have been added in 
such cities as Boston, New York; Toronto; Dallas; Houston; Los Angeles; Vancouver; 
Philadelphia; Edmonton, Alberta; and San Jose, Calif., as well as across Europe. 

Gaga will "almost certainly" add a second leg of North America early next year to 

wrap the tour, according to F'ogel. " Over the course of the next many months we're try
Ing to play toas many people In as many places as possible," he says. " It's an across-the
board home run." 

out across the board. Tradi· Evening With" shows in are- Brooks & Dunn are known for 
tionally, Bon Jovi plays stadi- nas is already close to sold out. putting on hit-fueled concerts 
urns in Europe and mostly that don't skimp on production. 
arenas in North America. This ARENAS& Outlook: The pair had slipped 
year, North American stadi- from the highest ranks of 
urns (not just in New Jersey) AMPHITHEATERS country touring acts in recent 
have been added to the route. years, but the hook here is its 

BRAD PAISLEY "farewell," which should lure 
EAGLES Dates: May-Sept. 111 Sup- fans who may have seen the 

Dates: June Ill Support: port: Darius Rucker, Justin act dozens of times. 
Dixie Chicks, Keith Urban Moore 111 Ticket prices: 
111 Ticket prices: $32·$275 $23.25·$79.SO TIM McGRAW 
The Eagles rarely work with Paisley's career arc continues Dates: May-Aug. 111 Sup• 
supporting acts, selling out to widen, and he may bene- port: Lady Antebellum, 
just fine on their own since re- fit from superstar country Love and Theft 111 Ticket 
uniting in 1994. Since then draw Kenny Chesney taking prices: $25-$65 
they've rung up $545,811,391 the summer off. The H20 tour McGraw has been one of the 
in grosses and attendance of boasts bigger production, in- most consistent touring artists 
6.5 million to 393 shows re- eluding a second stage. in country music for the past 
ported to Billboard Boxscore. Outlook: This is the year that decade. He notched country's 
O utlook: The Eagles have Paisley rises to the elite of highest-grossing tour with w ife 
p lenty of country fans, but a touring artists across all gen- Faith Hill a couple of years ago, 
rumored pairing with Fleet- res. H20 will be his biggest and can pack houses In mar-
wood Mac would have made trek yet. kets large and small on his own. 
for an even bigger tour. The Outlook: McGraw's profile 
June 15 Washington, D.C., sta- BROOKS & DUNN has risen significantly from 
dium show was canceled- Dates: May-Aug. 111 Sup- recent acting and marketing 
some say due to poor sales- port: Jason Aldean 111 Ticket efforts, and paired with chart-
but the other stadiums will prices: $26·$74 topper Lady Antebellum 
notch grosses of more than $2 This Is the last run for country's should average better than 
million. A follow-up run of "An all-time most successful duo. 10,000 paid per night. 
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from Vans Warped tour Outlook: Although some 
founder 4fini Productions, Maxwell fans may have seen 
Throwdown zeroes in on the the R&Bartist perform in the-

BAMBOOZLE ROAD 
SHOW 
Dates: May-June 111 Head
liners: All Time Low, Boys 
Like Girls, LMFAO Ill Sup
port: Good Charlotte, Han
son, Hellogoodbye, others 
Ill Ticket prices: $15-$40 
An offshoot of the popular 
East and West Coast one-off 
festivals, the tour has become 
an effective artist develop
ment tool for acts and pro
moter Live Nation. 
Outlook: A well-conceived 
lineup of hot acts, and fans re
spond to the value pricing. If 
the tour can pull 5,000-8,000 
on averageJ it's a winner. 

COUNTRY 
THROWDOWN 
Dates: May-June Ill Head• 
liners: Montgomery Gentry, 

Jamey Johnson Ill Support: 
Eric Church, Eli Young 
Band, others 11 1 Ticket 
prices: $15-$41 
The debut country project 

ARENAS & AMPHITHEATERS 

rougher edge of country music 
and also highlights songwrit
ers. It's a different approach 
for Nashville-based acts. 
Outlook: Country fans may 
be slow to warm to this new 
concept, but the 4fini magic 
should make this tour come 
out fine financially. Nashville
based agents and managers 
embraced the project. 

MAXWELL/JILL 
SCOTT 
Dates: May-June 111 Ticket 
prices: $49-$125 
This is by far the must-see 
R&B package tour of the sum
mer. After a seven-year hia
tus, Maxwell released his 
fourth studio album in 2009, 
"BLACKsummer'snlght," which 
debuted at No. 1 on the Bill
board 200 and has sold 1,1 
million copies in the United 
States, according to Nielsen 
SoundScan. Combine that 
with JIii Scott having a new 
album on the way, and you 
have a near-perfect setup. 

SLIGHTLY STOOPID 
Dates: June-Aug. Ill Support: Cy
press HIii, Steel Pulse, the Expend
ables, Collie Buddz Ill Ticket prices: 

$20-$49.7S 
With a summer tour dubbed Cauzin' 
Vapors ... Legalize It 2010, you know 
it's going to be a smoky party. And 
that's exactly what keeps San Diego 
reggae-rock band Slightly Stoopid's 
420-friendly fan base coming back to 
its amphitheater shows each summer. 
"When you go to a Slightly Stoopld 
show, It's your opportunity to unplug 
from al I the harsh realities that you 
have on a day-to-day basis," says 
Aaron Pinkus, the band's booking 
agent at Paradigm Talent Agency. 

Similar to past summer outings, 

aters last summer, the pack
aging of another high-level 
artist in the genre shou Id 
make this an attractive ticket. 
"It's an event," Jill Scott busi
ness manager Shawn Gee 
says. "In the R&Bandsoulmu
slc realm, you haven't really 
seen two artists at the top of 
their game come together for 
a package since Luther Van
dross and Anita Baker did it 
back in the day." Sellouts so 
far include New York, Atlanta 
and Washington, D.C. 

TOM PETTY & THE 
HEARTBREAKERS 
Dates: June-Oct. 111 Sup
port: Drive-By Truckers; 
Crosby, Stills & Nash; My 

Morning Jacket; others Ill 
Ticket prices: $40-$125 
Petty has a track record of de-
1 ivering the goods onstage for 
more than three decades. A 
new album, 11Mojo/' and Live 
Nation backing will Juice sales, 
but the debut single isn't at
tracting the kind of attention 

Slightly Stoopld's forthcoming headlining trek Is smartly packaged with like-minded sup
port acts including Cypress Hill, Steel Pulse, the Expendables and Collie Buddz. Since 
Slightly Stoopid does most of its touring during the summertime, the band creates a 
beach-party atmosphere by strategically aligning with artists who aren't afraid to have 
a good time. The formula has worked: The band's 2009 summer tour with Snoop Dogg 
grossed $2.2 million from 16 shows, and its 2008 summer trek with Pepper grossed $1.7 
million from 25 dates, according to BIiiboard Boxscore. 

Continuing the trend in 2010, Slightly Stoopid has upped the ante by tapping veteran 
hip-hop group Cypress Hill, which will perform material from its first album in six years, 
"Rise Up," which recently debuted at No. 19 on the Billboard 200. With the exception 
of major sheds like the Verizon Wireless Amphitheater (Irvine, Calif.) and Cricket Wire
less Amphitheater (Chula Vista, Calif.), the 30-date Legalize It trek will play approxi
mately 6,000-capacity sheds. 

Slightly Stoopid is still touring behind 2008 release "Slightly Not Stoned Enough to 
Eat Breakfast Yet Stoopid"-which has sold 73,000 copies in the United States, ac
cording to Nielsen SoundScan-but plans to release a new studio album in 2011. With 
pent-up demand for new material, Pinkus believes next summer 's tour will likely jump 
to bigger amphitheaters In numerous U.S. markets. "This Is a record that positions 
them to not only replicate what they did with Snoop last year, but to take that a step 
further,'' Pinkus says. 
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that Ignites the box office. 
Outlook: While there has been 
talk that sales were slugglish 
out of the gate, and some of 
the tour has been rerouted, 
Petty is consistently strong at 

the box office and should end 
up at better than 75% of ca-
pacity as buzz builds. 

JUSTIN BIEBER 
Dates: June·Sept. Ill Sup• 
port: Sean Kingston Ill Ticket 
prices: $29.50-$69.50 
The Canadian phenom has 
rocketed to the top of the 
tween-pop world in the past 
year, and his fan base extends 

well beyond North America. 
This is his first headlining tour 
and demand is fully In place. 
Outlook: This Is Blebermanla, 
folks. Expectfast sellouts and 
an active secondary market. 
VIP programs will be huge. 
Promoter AEG Live will pull 
out all the concert promotion 
stops to make this a success, 
hoping to be in business long 
term with Bieber. 

KINGS OF LEON 
Dates: June-Sept. Ill Sup-
port: The Whigs, BUIit to 
Spill, the Features, the Stills 
111 Ticket prices: $30-$50 
This is the first amphitheater 
tour for the Kings after break-
ing through in North Ameri-
can arenas last year. They'Ve 
sold out large venues and 
headlined major festivals in 
Europe for several years. 
outlook: The Kings have finally 
found the success on their 
home shores that they've seen 
across the pond, and fans 
should tum out big t ime to see 
them outdoors. While there's 
concern that KOL Is returning 
too soon without a new record 
to support, word-of-mouth 
and a Bonnaroo headlining set 
should spur sales. 

RASCAL FLATTS every year can put a dent 
Dates: June-Sept. I I I Support: in demand. 

Kellie Pickler, Chris Young Ill Outlook: Any band that tours 
Ticket prices: $31·$135 year after year needs new ma-
Rascal Flatts moved 800,000 terial to provide juice to 
tickets last year and is one shows and keep fans engag-
of country music's biggest ed; DMB had a new album last 
success stories of the past year, and strong supporting 
decade. Like Brad Paisley, acts will help it again sell 1 mil-
the act also may benefit lion tickets in 2010. For many, 
from Kenny Chesney being summer= DMB. 
off the road. 
Outlook: Rascal Flatts is a JONAS BROTHERS 
master at connecting with Dates: July-Oct. I II Support: 
fans at multiple levels, the Demi Lovato 11 1 Ticket 
concert stage being first prices: $29.50-$89.50 
among them. The act will be Last year, the Jonas Brothers 
out once again with JCPen- grossed nearly $100 mi llion 

ney as presenting sponsor, from 92 shows, with atten-
adding marketing and pro- dance of 1.5 million. Live Na-
motion muscle to the tour. It tion has promoted this band 
will top 85% capacity and in- all over the globe and will 
eludes two stadium dates. again in 2010. 

Outlook: Justin Bieber may 
LILITH be next in line, but the Jonas-
Dates: June-Aug .. I II Headlin- es are the reigning kings of 
ers: Sarah Mclachlan, Sheryl the genre. This tour will visit 
Crow, Erykah Badu, others Ill three continents, sell out 
Support: Kelly Clarkson, everywhere and end up 
Heart, Sugarland, others Ill ranked among the top 10 
Ticket prices: $25-$250 tours of the year. Adding 
The Lilith fest returns after "Camp Rock" co-star Lovato 
more than a decade, with a di- to the bill only ups the ante. 
verse group of acts that spans 

~ 
genres and demographics. CREED ~ 

Outlook: Absence makes the Dates: July•Sept. 11 1 Sup- ~ 
heart grow fonder, but it's the port: Skillet, Theft 111 Ticket I 
headliners that will drive prices: $10-$20 ~ 
Lilith's success in 2010. The Last year's reunion tour didn't ~ 

~ 

revolving lineup of this year's meet expectations, but It ~ 

tour is one of the most buzz- wasn't the complete disaster ~ 
worthy of the summer. that some expected. The tour ~ 

~ 

picked up steam as Live ~ 
~ 

DAVE MATTHEWS Nation marketing programs i' 
BAND kicked in. ~ 

Dates: June-Aug. Ill Support: Out look: A price-driven mar- ~ 
Felice Brothers, Martin Sex- keting platform will help the i 
ton, Zac Brown Band Ill band top last year's run on av- i Ticket prices: $32.50-$74 erage, though It's playing I DMB sold more tickets than fewer shows. When this is 
any act on the planet in the done, lead singer Scott Stapp 

Q 

first decade of this mlllen- and guitarist Marc Tremontl's ~ 
nlum. It has built Its career Alter Bridge will resume their i 
on playing live, but touring respective careers. ~ 
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VINCENTE 
FERNANDEZ 
Dates: Jul y-Aug. Il l Sup
port: Edith Marquez 11 1 
Ticket prices: $4S·$170 
Billboard Boxscore's top
grossing Latin tour of 2009, 
Fernandez remains one of the 
hottest artists In the genre. 
Outlook: Fernandez is a con
sistently strong ticket seller, 
and making further inroads 
into the Latin market is a pri
ority for promoter Live Nation. 
However, the artist still hasn't 
cracked the top 25 tours in a 
given year, so there's plenty 
of room for growth. 

STONE TEMPLE 
PILOTS 
Dates: Aug.-Nov. 111 Ticket 
prices: TBA 
Stone Temple Pilots haven' t 
released a new studio album 
since 2001. But radio still 
loves them: "Between the 
Lines," the first single from 
the act's forthcoming self-ti
tled set on Atlantic, has spent 

Rock Songs chart. And the hem, the Cool Tour and a res-
band has plenty of hit mate- urrected Ozzfest. Another 
rial; in 2008 STP reunited and factor: This is a late-summer 
grossed $9 million from 54 tour and the kids could be a 
concerts, according to BIii
board Boxscore. 
Outlook: STP may have ex
hausted some fans who saw 
the reunited act perform, but 
with the right support and 
radio play, it shouldn't have a 
problem filling seats. 

ROCKSTAR ENERGY 
DRINK UPROAR 
FESTIVAL 
Dates: Aug.-Oct. 111 Head· 
liners: Disturbed, Avenged 

Sevenfold 111 Support : 
Stone Sour, Halestorm, Air• 
bourne, Hellyeah, others Ill 
Ticket prices: $20 ·$69 
The debut event from Rock· 
star Mayhem producers John 
Reese and the Creative Artists 
Agency. Sponsor-driven hard 
rock in the sheds is a reliable 
product and one these pro· 
ducers, along with Live Na· 
tion, have down to a science. 
Outlook: Hard rock In the 
summer is a winner, and this 
lineup will resonate with 
headbangers. But competi· 

little tapped out. 

OZZFEST 
Dates: August 111 Headlln• 
ers: Ozzy Osbourne, Mot· 
ley Criie, Rob Ha l ford 111 
Support: Devil Driver, Non· 
point , Black Label Society, 
Drow ning Pool, others 111 
Ticket prices: N/A 
Ozzfest has been absent from 
the summer touring market· 
place for two years. The last 
Ozzfest In 2008, with head
liners Metallica and Ozzy Os
bourne, grossed nearly $3.5 
mil lion and drew close t:o 
30,000 people to Dallas' 
Pizza Hut Park, according to 
producers Sharon Osbourne 

and AEG Live. That event 
marked the return of the 
music brand-which debuted 
in 1996-after a free run at 
amphitheaters in 2007. Ozz
fest 2010 will be pushed in 
conjunction with Ozzy's 10t h 
studio album, "Scream," due 
June 15 on Epic. 
Outlook: With only six am· 

four weeks atop Billboard's tioncould be fierce, wit:h May- phitheater dates p lanned 

THEATERS & CLUBS 

THE BLACK CROWES 
Dat es: Aug.-Dec. 111 Ticket 
prices: $50 
Black Crowes fans, listen up: The 
band's upcoming 60-date tour 
could be your last chance to see 
the group in action for a while. 

After spending much of the past 
five years on the road, the Black 
Crowes have announced that they 
will goon "indefinite hiatus" follow
ing the band's annual multinight run 
at San Francisco's Fillmore in late 
December. How long could this hia
tus last? "They don' t have a set 
time," longtime Crowes manager 
Pete Angelus says. "After the 
amount of touring they've done, 
they felt it's time to take a break." 

~:.r 
I 

Hair today: CHRIS ROBINSON 
,. of the Black Crowes 

But the band plans to go out with a bang. To celebrate the 20th anniversary of its 
debut album "Shake Your Money Maker:' the band will release a double-album Aug. 3 
on its own label, Silver Arrow. The forthcoming set, dubbed "Croweology," will feature 
all-acoustic arrangements of hits and catalog picks, Angelus says. On top of that, In 
most markets of its Say Goodnight to the Bad Guys 2010 jaunt, the Crowes will play a 
lengthy three-hour set. (About 20 of the tour's shows will be electric only.) "It will be an 
hour-and-a-half acoustic performance, followed by an hour-and-a-half electric per· 
formance," Angelus says. "They want to give the fans something special." 

The Crowes have done steady business on the road during the past couple of years, 
grossing $1 million from 12 concerts in 2009 and $1.7 million from 23 shows In 2008, 
according to Billboard Boxscore. In addition to back-to-back plays in San Francisco, 
the act will play multiple nights at the House of Blues in Boston and Nokia Theatre Times 
Square in New York, among others. 

......... oes it -

onme? 
As the great British Summer approaches, you could cross your fingers 
for sun ... why take the risk? If the weatherman says it's raining you'll 
never hear the fans complaining. The only fully retractable roof 
in the UK - Millennium Stadium. 

Alex Luff +44 (0)29 2082 2467 
alexluff@millenniumstadium.com 

www.millenniumstadium.com 
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No matter what kind of stage show you're promoting, you' ll want to stick it here. Whether you need 

seat ing for 4,500 or 22,000, one of our three arenas w ill be perfect. We can also boost you r sales v✓ !th 

reg1on-w1de Ticketmaster distribut ion. Plus. our staff of experienced profess ionals wil l make sure you 

have what you need, when you need it. Because when it comes to service, we don't cut anything out. 

LOUISVILLE 
ARENA 

FREEDOM 
HALL 

BROADBENT 
ARENA 

WWW.KYEXPO.ORG • 1 -800 - 618 -5 15 1 • WWW. K YCONVEN T ION.ORG 
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Marriott Downtown Chicago Magnificent Mile 
Room reservation deadline Is May 9th. Avallabiliry after May 9th Is not gua,anreed. 

Reserve your room now. 
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Mobile Marketing to Overall Campaigns • From Booking to Backstage 
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for this year, it seems like 
Ozzfest may be p laying it 
safe. Many of the acts on the 
bil l have p layed Ozzfest be
fore, but the first-time addi
tion of Motley CrOe (which 
notoriously toured arenas 
with Ozzy in 1984) could 
draw an o lder demographic. 

THEATERS 
& CLUBS 
TROMBONE SHORTY 
& ORLEANS AVENUE 
Dates: May-Sept. 111 Ticket 
prices: $15-$20 

Troy " Trombone Shorty" An
drews-who plays a raucous 
blend of rock, funk, Jazz, hip
hop and soul-was performing 
alongside heavyweights like 
U2, Green Day and Lenny 
Kravitz before he had even re
leased a proper album. Now, 
with 3,000 copies sold In Its 
first week, according to Nielsen 
SoundScan, the 24-year-o ld 
New Orleans artist's major
label debut, "Backatown," 
bowed in late April at No. 1 on 
Billboard's Contemporary Jazz 
Albums chart. 
Outlook: A fixture in the New 
Orleans scene who's per
formed since the age of 4 , 
Trombone Shorty, who has a 
small role on the new HBO se
ries "Treme," should be a big 
draw this summer season. 
"Last year, we'd come in on 
Mondays and get reports from 
weekend festivals unanimous
ly saying he was the hit of the 
entire fest,'' says the Rosebudy 
Agency's Mike Kappus. who 
books and co-manages Trom
bone Shorty. "It's an incredi
bly high-energy show." 

DRAKE 
Dates: May-Aug. 111 Support: 
Francis & the Lights, Mike Pos• 

ner Ill Ticket prices: $40-$45 
Most rappers don't dedicate 
time to building a strong 
touring fan base. But even 
before the June 15 release 
of hi s debut full-length 
album, "Thank Me Later," 
Toronto MC Drake has al
ready cut his teeth on the 
road alongside Li l Wayne 
and headlined his own 20-
p lus-date college tour. Drake 
made a name for himself last 
year with the mega-popular 
mlxtape "So Far Gone," and 
the buzz hasn't subsided. 
Outlook: Between May and 
August, Drake will play about 

20 club concerts, 10 radio 
show events and several 
music festivals, according to 
the artist"s business manager 
Shawn Gee. "We definitely 
could've gone into bigger 
venues," he says. "A lot of 
these shows are already sold 
out." But Instead of skipping 
steps, Gee and ICM booking 
agent Robert Gibbs have laid 
out a plan to gradually de
velop the rapper's live show. 
"On Drake's second album, 
we want to end up In arenas," 

Gee says. Expect a theater 
tour this fall. 

MIRANDA LAMBERT 
Dates: May-Aug. 111 Support : 
Cross Canadian Ragweed, 

Joe Nichols, others 111 Ticket 
prices: $10·$30 
Lambert broke through with 
tough-minded songs, but radio 
and fans are now noticing her 
softer side. Pairing her with 
red-dirt rock act Ragweed and 
country balladeer Nichols is an 
inspired package. 
Outlook: Touring on a creative 
concept, priced to sell, Lambert 
will take a step up in her tour
Ing career to become a bona 
fide country headliner. She' ll 
also kick ass along the way. 
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LOCAL NATIVES 
Dates: May-Aug. Ill Support: 
Suckers Ill Ticket prices: $14-
$16 
With favorable comparisons 
to such lndle-rock titans as 
Fleet Foxes, Grizzly Bear, Vam
pire Weekend and Animal Col
lective, Los Angeles-based 
rock outfit Local Natives have 
been warmly embraced by the 
music blog gatekeepers. The 
band's debut album, " Gorilla 
Manor," bowed at No. 3 on Bill
board's Heatseekers Albums 
chart in March and has sold 
19,000 copies in the United 
States, according to Nielsen 
SoundScan. Local Natives 
haven"t taken a break from the 
road in the past year, and their 
Coachella set this year re
ceived favorable reviews. 
Outlook: Booked last October, 

the act's summer run of 
smaller clubs is already sold 
out. But fans who missed out 
can catch the group this fall in 

midsize clubs. "They'll sell out 
super fast," says Jackie Nal
pant, Local Natives' booking 
agent at Paradigm Talent 
Agency. " We're going to put 
them up kind of early so the 
kids who can't buy them [this 
summer] can at least buy 
them for fall." 

NAS/ DAMIAN 'JR. 
GONG' MARLEY 
Dates: May-Aug. Ill Support: 
Nneka Ill Ticket prices: $35-
$40.50 
Buzz about a possible collab
oration album between rap
per Nas and reggae artist 
Damian "Jr. Gong" Marley has 
been stirring since the two 
first paired on the track "Road 
to Zion" from Marley's 2005 
album " Welcome to Jam
rock." After working on it for 
about a year-and-a-half, the 
duo's new set, "Distant Rela
tives," will be released May 18. 
Last year, fans got a taste of 
Nas and Marley performing 
together on a handful of Rock 
the Bells dates, but this w i ll 
be their first full-length out
ing together. 
Outlook: It's not Ideal that 
"Distant Relatives" arrives 
four days before the pair be
gins its tour May 21 at the 
Community Center in Ar• 
cata, Calif. In a perfect world, 
fans would have more time 
to familiarize themselves 
w ith the album before de
ciding whether to buy tick
ets. But these two estab
lished artists should deliver 
energetic live sets with the 
help of Marley"s backing 
band and DJ Lantern. 
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MGMT talent Rebeca Leon says. "He's 
Dates: May-June 111 Ticket got active songs everywhere.'' 
prices: $30·$39.50 
MGMT likely could've packed 
bigger venues on this summer 
run, but the psych-rock band 
p refers Intimacy, according to 
booking agent Heather Kolker 
at Paradigm Talent Agency. 
The smaller settings make these 
tickets all the more valuable. 
MGMT's Andrew Vanwyngar
den and Ben Goldwasser pre
viously told Billboard that its 
new album, "Congratulations,'' 
was written with the idea of 
playing the songs live. 
Outlook: While t he act openly 
admitted that some fans of 
2007 debut " Oracular Spec
tacu lar" might not like the 
new set's t r ippy nature, it 
seems the band 's relentless 
touring In the past couple of 
years has paid off: Most sum
mer dates were already sold 
out at press time. 

PITBULL 
Dat es: May-June 111 Ticket 
p rices: $2S·$45 
During the last three years, 
bilingual rapper Pitbull has 
gained exposure from sold-out 
club shows and radio show 
festivals. Now, with multiple 
songs on Billboard's charts and 
two upcoming albums (Pit
bull's Spanish set, "Armando," 
is slated for release in June, 

while his English follow-up will 
likely come out in the fall), the 
rapper has graduated to p lay
ing larger venues with an av
erage capacity of 3,400. 
Outlook: Pitbull has had five 
top 40 hits on the Billboard 
Hot 100, and tour promoter 
AEG Live plans to capitalize on 

SUMMER OF 
CRUSHES TOUR 
Headliner: Mat es o f St at e 111 
Dates: June-July 111 Support: 
Free Energy, To d d Barry, 
Nick Thune 111 Ticket pri ces: 
$10-$20 
San Francisco-based indie rock 
duo Mates of State has built a 
steady followlng with It s up
beat live show since its 2000 
debut, "My Solo Project.'' Last 
spring t he group co-headlined 
1,000· to 1,500-capacity the· 
aters w ith the Black Kids. But 
to support Its newest release, 
"The Covers Mixtape," due 
June 15, Mates of State opted 
to scale back the venue size 
and increase the level and vari· 
ety of entertainment. 
Outlook: Concertgoers look
ing for a run-of-the-mill indie 
rock show should stay home. 
In addition to music sets from 
Mates of State and dance-rock 
act Free Energy, this affordable 
ticket Includes stand-up com
edy, magicians, sword swallow
ers, contortionists and DJ sets. 
"It's a pretty wild collection of 
acts, particularly for an indie 
rock club tour,'' Mates of State 
manager Ben Dickey says. 

HARD SUMMER TOUR 
Headliner: Crystal Castles 111 
Oates: August 111 Support: 
Rusko, Sinden, Destruc:to 111 
Ticket prices: $25-$35 
Los Angeles-based DJ/pro
moter Gary Richards founded 
the Hard music brand in 2007 
and annually organizes about 
30 electronic music events in 
Los Angeles and New York, 

the rapper's radio success. ranging from club shows to 
"One of our goals is to estab- festivals. With a growing thirst 
lish Pitbull as an artist with an for electronic touring acts in 
incredible catalog of hits," AEG the marketplace, Richards is 
Live/Goldenvoice VP of Latin extending the Hard brand to a 

12-city North American sum
mer tour with Crystal Castles, 
which will release its second 
album June 8. 
Outlook: Richards says he's 
concerned about launching a 
newly branded tour In a strug
gling economy. "But my belief 
is that if something is good, 
people will go for it," he says. 
With Crystal Castles headlin· 
ing, the tour should success
fully introduce fans outside of 
Los Angeles and New York to 
the Hard brand. If everything 
goes well, Richards may book 
another tour this fall. 

FESTIVALS 
BONNAROO MUSIC & 
ARTS FESTIVAL 
Dates: June 10·13 Ill Head• 
l i ners: Kings of Leon, Dave 

Matthews Band, Stevie Won· 
d er, others 111 Venue: A built · 
o ut field in Manchester, Tenn. 
11 1 Ticket prices: $234.40· 
$249.50 
While there isn't any "wow" 
booking like the Police or Metal· 
lica, the aggregate mix of talent 
fielded by this top-grossing U.S. 
festival is as strong as ever. 
Outlook: Founded and pro
duced by AC Entertainment 

and Superfly Presents, Bonna
roo has been a massive suc
cess since 2002. This year, 
sales have been steady, ahead 
of last year's pace. This is the 
type of lineup that builds in· 
terest over time, and Bonna
roo will end up near a sellout 
atS0,000. 

MILWAUKEE 
SUMMERFEST 
Oates: Ju ne 2 4 -Ju l y 4 111 
Headliners: Tim McGraw, Tom 
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• 2,750 seats 

• Unparalleled acoustics and sightlines 

• Full service marketing support with no commission 

• 40'x20' LED double-sided marquee over 1-75 and 
200,000 vehicles daily 

• State of the art artist and crew accommodations 

• Dedicated office space and business center for 
touring productions 

• Building-wide wi-fi network 

• Four loading docks with 75' level push to stage 

• Superior back stage security, catering, RV/tour bus 
hookups and other artist amenities 

• Located in northwest Atlanta at 1-75 and 1-285 

• 4.2 million people within a 30-mile radius of the Centre 

COBB ENERGY 
PLRIC)Ri\l I Ne; ARTS CL:\TRL 

For booking inquiries call 
770-916-2800 or email info<gJcobbenergycent re.corn 

2800 Cobb Galleria Parkway I At lanta, GA 303 39 
www.cobbenergycentre.corn 
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Billboar•t 

CELEBRATING THE 
HOTTEST RISING TALENT 
IN THE MUSIC BUSINESS 

This elite list recognizes a dynamic group 
of successful and influential young executives 

across the music industry landscape. 

Are you OR do you know someone 
who is driving the business forward? 

SUBMIT YOUR 
NOMINATIONS TODAY! 
www.Billboard.biz/30under30 

DEADLINE: 
JUNE 11, 2 010 

hot acts from virtually every 
genre, will take Summeriest 
to its usual heights. 

Petty, Rush, Justin B ieber, LOLLAPALOOZA 
others Ill Venue: 11 stages, Dat es: Aug. 6-8 111 Head-

MILE HIGH MUSIC & 
ARTS FESTIVAL 
Dates: Aug. 14•15 Ill Head· 
l i ners: Dave M atthews 
Band, Jack Johnson, Steve 
MIiie r Band, others Il l 

Including Henry Maler Fest I- 11 n er s: Sound garden, Venue: The Fiel ds at Dick's 
val Park and the 23,000-ca
pacity Marcus Amphitheater 
111 Ticket prices: $3-$33 
Forty-three years in, Milwau
kee Summerfest Is the sum
mertime event for Midwestern
ers, annually drawing about 
900,000. Produced by non
profit Milwaukee World Festi
val, it has also become a reg
ular stop for summer's biggest 
touring acts. Beer per caps are 
enormous, but Summeriest 
caters to families as well. 
Outlook: Usher, American 
Idols Live!, Carrie Under
wood, Eric Clapton/Roger 
Dal trey and others at Marcus, 
plus ground stages that host 

FESTIVALS 

CHAOS IN TEJAS 

Green Day, Lady Gaga, oth· 
ers 111 Venue: Grant Park, 
Chicago 111 Ticke t p rices: 
$175- $215 (three days), 
$90 (sing le day) 
Once the poster child for In
novative touring festivals 
and, i n its latter years, mis· 
guided lineups, Lollapalooza 
has risen from the ashes to 
become one of the ellte 
music tests In the world. 
Outlook: Lolla boasts a power
packed lineup and will sell out 
again in 2010. Producer C3 
Presents is on a roll with Lolla, 
and its Austin City Limits festi
val In October sold out with
out announcing a single band. 

Sporting Goods Park. Com
merce City, Colo. Ill Ticket 
prices: $175 
Produced by AEG Live and 
veteran ta lent buyer Chuck 
Morris, Mile High has the lux
ury of being situated in one of 
the most active concert mar
kets in the United States. This 
is the third year for Mile High. 
Outlook: Mixing current 
draws with strong heritage 
acts is a savvy strategy, and 
strong support from bands 
like Weezer, Atmosphere 
and Slight ly Stoopid makes 
for "possibly the best 
lineup of all three years," 
Morris says. 

Dat es: May 27-30 Ill Headliners: X (Australia), Bast ard (Japan), Rorschach, River
boat Gamblers, Poison Idea, others Ill Venues: Emo"s, Beerland, Mohawk, Red 7, 
Beauty Bar (all in A ustin) 111 Ticket prices: $5-$20 (varies by show ) 
Tastemakers used words like "jaw-dropping" and "sick" to describe recent lineups forth is hard· 
core/punk fest, and January"s first-round announcement for 2010 sent the blogosphere Into 
a tizzy. The sixth annual Chaos in Tejas will feature the first U.S. performance by legendary Aus
tralian punk act X, a one-time reunion of Japanese crust-core band Bastard, local favorites like 
the Marked Men and more than 80 other acts. In the past, the fest has hosted the first Austin 
appearances of acts like Toronto's Fucked Up that later went on to international success. 

Promoter Timmy Hefner took over the fest in 2005, morphing it from Prank Records' 
Prank Fest Into an event that reached for a more varied lineup. About 2S bands played the 
first Chaos, but the roster has gradually swelled and diversified. Last year, the festival drew 
about 2,000 people per night, and this year Hefner anticipates 3,000-4,000. 

"I've kind of gotten more risque every year to mix it up," Hefner says, adding that new 
features include a New Orleans bounce-rap show featuring "6-foot-2 tranny" Katey Red and 
gay bounce star Vockah Redu, both of whom were big hits at South by Southwest. 

Despite the festival's growth, Hefner's business model so far has been sponsor-free. 
"I've had companies reach out in the past and I just didn't bother,'' he says. "Last year for 
example, [Canadian band] Propagandhi wouldn't play a sponsored event, and I thought, 
'Fuck it, I want them.' And I think some of the bands on the more hardcore punk end would 
be bumming on sponsorships.'' But last year the fest still turned a profit, thanks to strong 
ticket sales and help from venues like Emo"s and Mohawk, which pitch in for bands' plane 
tickets and hotel rooms. ''They help out because they know everything will be successful," 
Hefner says. ''They'll make their money back." 
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Bad trip: A scene from 
the notorious 1999 

1 Woodstock Fest,va 

EVER SINCE THAT FABLED THREE-DAY 
GATHERING IN 1969, THE NORTHEAST 

HAS FAILED TO INCUBATE AND 
SUPPORT A FLAGSHIP MUSIC 

FESTIVAL. ARE PROMOTERS TO 
BLAME? LAWMAKERS? WAVY GRAVY? 

BILLBOARD INVESTIGATES 
BY DAVID J. PRINCE 

With two nigh ts of Radiohead attendance record. 
and a backdrop of the New York But last month, AEG CEO 
skyline.All Points West (APW) Randy Phillips, while boast-
launched in the summer of ing to Billboard about the 
2008 as the East Coast answer runaway success of this year's 
to Coachella, a tentpole multi- Coachella, pulled the plug on 
<lay music festival that would APW after just two years. 
draw the masses from New "We're probably going to kill 
York, New Jersey and the entire it," he said, "mostly because 
region. It featured dozens of of the site. As beautiful as it 
bands on several stages in New is, it's very hard to get New 
Jersey's Liberty State Park just Yorkers to cross th at river. A 11 
across the Hudson River from Points West is an expe riment 
lower Manhattan. that just didn't work." 

Two years later, 2010 is shap- The glaring hole on the U.S. 
ing up as a banner year for the festival circuit remains the 
festival business. Sasquatch, Northeast, which, despite huge 
the Memorial Day weekender urban population centers in 
in the Pacific Northwest, sold New York, Boston and 
out in record time. Southern Philadelphia and vast stretches 
California's Coachella shat- of suburbs and rural areas, has 
tered previous attendance ye t to support an ongoing, 
records, selling out in advance. multiday, multiband, multi-
Austin City Limits, coming up million-dollar event. TI1ough 
in October, sold out of three- geographically the smallest re• 
day passes before announcing gion of the cow1try, the North-
a single band. The Midwes t's east is heavily urbanized and 
anchor, lollapalooza, features densely populated, with 17% 
the only festival appearance of Americans residing in the 
by Lady Gaga and is poised to narrow band from the south-
sell out well in advance. Bon- ern suburbs of Wash ington, 
naroo, in Tennessee, is report· D. C., to the northern edges of 
ing strong ticket sales, and the Boston area . New York, 
even Miami's annual spring with its population of 8 mil-
break bacchanalia, Ultra lion-plus, is the largest city in 
Music Festival, broke its own the country. 

In fact,APWwas just one in 
along series of attempts by pro-
moters large and small to ere-
ate an annual mega-festival 
franchise in the Northeast. 

Of course, the most famous 
of them all are the three Wood-
stock festivals, staged at differ-
ent upstate New York locations 
in 1969, 1994 and 1999. 

The original festival on Max 
Yasgur's farm in Bethel, which 
marked its 40th anniversary 
last year, has become a global 
culturnl touch,ione. Yet despite 
the iconic perfonnances, pho-
togra phs and film footage, 
the event was an unmiti-
gated production disaster, 
with hundreds of thou• 
sands of ticket holders 
and fes tival crashers 
stranded on miles of 
dogged highways and a 
site that was simply un-
prepared to deal with the 
crush of humanity. One 
direct result ofWoodstock 
'69 is that New York state has 
some of the toughest mass-
gathering penrut requirements 
in the United States, making 
it burdensome to stage a festi-
val event in the most centrally 
located part of the region. 

Woodstock '94, in Sauger-

ties, wide ly mocked for its 
Pepsi sponsorsh ip, had sig
nificant gate- crasher issues, 
and heavy rains left the site
and the crowd-a muddy 
m ess. Still, promoters John 
Scher and Michael Lange felt 
emboldened to carry on with 
p Jans to stage a Woodstock 
festival every five years. But 
Woodstock '99, with i ts tele
vjsed images of riots, burn
ing portable toi lets and 
re ports of general mayhem 
making international head
lines, killed those plans and 

'ALL POINTS WEST 
IS AN EXPERIMENT 

THAT JUST 
DIDN'T WORK.' 

-RANDY PHILLIPS, AEG 

generally tarnished the rep
utation offestivals across the 
country. (Coache lla debuted 
several months later.] 

"Woodstock '99 got a really 
bad rap, but we pulled it off 
until the end,• says Scher, co
presidentofMetropol itan En-

tcrtainment and one of the 
lead producers of the festival's 
'90s editions. "Now you've got 
huge multinational corpora· 
l ions putt ing on fes ti vals 
without any real sense ofhis
to ry. There are enormous 
headaches when it comes 
to pu t ting together camp
grounds, but itdoes forge that 
sense of community and al
lows you to be multifaceted 
with the music." 

Following Woodstock, the 
most spectacular attempt
and failure-was a two-day 
festival planned for June 2003 
called Field Day organized by 
Internet entrepreneur-turned
co nce rt promoter Andrew 
Dreskin. Headlined by Radio
head, Beastie Boys, Beck and 
Blur, the event was booked on 
a deserted airstrip on the 
North Fork of Long Island . 
Wi th soaring anti-corporate 
rhetoric and promises of "a 
different ki nd offestival," Ore
skin hoped to emulate the 
United Kingdom's Glaston
bury and erase the taint left be
h ind by Woodstock '99. 

Yet even as the stage was 
being constructed on the site, 
Dreskin had still not secured 
the necessary permits. An en
vironmental group sued the 
state-allegedly at the behest 
of a pol itically connected con· 
cert promotion competitor
and ultimately a judge blocked 
the event. A scaled-down, sin
gle-day version of Field Day 
was held on a dreary, wet after
noon in a half-full Giants Sta· 
dium in New Jersey. 

Later, in 2005, live Nation 
tried to latmch its own festival 
with Across the Narrows, a 
two-day event that utilized a 
pair of minor league baseball 
fields: Brooklyn's Keyspan 
Park and Staten Island's Rich-

mond County Bank Ball
park. Despite sets from 
Oasis, the Killers, Beck 
and the Pixies, it disap· 
pea red without a trace. 

In November 2007, 
Austin-based C3 Presents 
announced it was part
nering with U.K. pro• 
moter Festival Republic 
to stage the Vineland 
(N.J.) Music Festival the 

following August. The three
day event was to be held on a 
550-acre pri1•ate farm, billed as 
being within an hour's drive of 
New York, Ph iladelph ia and 
Washington, D.C. Yet two 
months later-and just <lays 
after AEG revealed its plans to 

stage the inaugural APW on 
the same weekend-CJ can
celed the event. 

"We wanted to move for
ward with this thing, butthat 
weekend is not ideal,• C3 
Presents partner Charles 
Attal told Vineland's Daily 
Journal, promising the event 
would debut in 2009 instead. 
It didn't. 

The Northeast isn't com
pletely bereft of festivals-in 
fact, many smaller, grass-roots 
events have thrived. The Gath
ering of the Vibes in Bridge
port, Conn., has been running 
for 15 years , while the indie 
rock-centered All Tomorrow's 
Parties has established a U.S. 
base atthe aging Borscht Belt 
resort Kutsher's in Monticello, 
N. Y. Wilco recently annow,ced 
its own self-curated festival 
th is year on the Mass MOCA 
museum grounds in North 
Adams, Mass. 

A surprising success story 
is Camp Bisco, the weekend
long camp-out staged by 
jamtronica band the Disco Bis
cuits. Now in its ninth year, the 
festival, held outside Albany, 
N. Y., has grown steadily and 
expanded its musical range this 
year to include acts like LCD 
Soundsystem, Thievery Cor
poration, Wu Tang and Ween. 

Marc Brownstein, Disco 
Biscuits bassist and one of 
Camp Bisco's founders, sees 
the audience growing as the 
l ineup d iversifies. "As each 
year passes, the agen ts un
derstand that they're putting 
their bands in a really good 
position," he says. "As the fes
tival grows, there becomes 
less of a stigma about play
ing the quote unquote Disco 
Biscuits festival." 

Yet despite the logistical and 
organization hurdles, the 
greatest difficulty of all might 
be booking the bands them
selves . In addition to the 
dozens of venues vying to con
struct a summer schedule 
from the same pool of touring 
talent, East Coast cities
especially New York- offer a 
wide selection of outdoor con
cert series, from Central Park's 
SummerStage to the multi
venue River to River series (see 
story, page 30). 

"My biggest competitor isn't 
Live Nation or any of the other 
venues," a New York promoter 
says. "It's free. This is the most 
robust area for free music in 
the summer in the world. And 
people love free.'' 
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14TH ANNUAL 
CELTIC FEST 
May8•9 
Performers include the 
Saw Doctors and La 
Botinne Sourlante. 
celtlcfestchlcago.us 

RAPID CITY. S.D. 
HILLS ALIVE 
July 16·18 

DOWNTOWN SOUND: 
NEW MUSIC 
Every Monday May 24-
July 26 
Performers include She 
& Him, the Thermals, 
Caribou and Kid Sister. 
mlllennlumpark.org 

The Darrel Mansfield Band, 
Sonsofday and Tenth Av-
enue North will be f eatured 
on the main stage. 
hillsalive.com 

KEHHERER. WY. 
OYSTER RIDGE 
MUSIC FESTIVAL 
Ju ly 30-Aug. 1 
Per formers include Seven 
Nations, Head for the Hills 
and Dangermuff in. 
oysterrldgemuslcfestlvalcom 

DENVER 
DENVER DAY OF ROCK 
May29 
Four stages will feature 20 bands total, Includ 
ing Five for Fighting, the Aggrolites, Fishbone 
and the Fixx. 
denverdayofrock.com 

CITY PARK JAZZ 
Sundays In June and July 
The bandstand by City Park Pavilion will host 
Tuxedo Junction, La Candela and the Manuel 
Lopez Trio, among others. 
cityparkjazz.org 

MUSIC WITHOUT 
BORDERS 

CHICAGO BLUES 
FESTIVAL 

Throughout summer, June 11-13 
starting June 3 Produced by the City of 
World music perform· Chicago and coo rdi-
ers include Bassekou nat ed by Barry Dolins, 
Kouyat e & Ngoni Ba, the blues fest takes 
Orchestre Septentrlonal place at five venues on 
d'Haitl w ith Batata y Las the lake-front. 
Alegres Ambulancias. explorechlcago.org 
mlllennlumpark.org 

SANTA MONICA. CAUF. 
SANTA MONICA PIER 
TWILIGHT DANCE 
Throughout summer, every 
Thursday starting in July 
Producer King & Co. p rom
ises eight concerts on the 
pier thanks to $155,000 in 
funds ra ised by the Pier 
Resorati on Corp. 
santamonicapier.org 

GRANT PARK 
MUSIC FESTIVAL 
Throughout summer, 
starting June 16 
The Grant Park Orches-
tra will perform Vi· 
valdi's " Four Seasons," 
Beethoven's "Mass in C 
Major" and Dvorak's 
"Requiem" during the 
season. 

OVERLAND PARK. KAN. 
JAZZ IN THE WOODS 
June 11-12 

HADE IN CHICAGO: 
WORLD CLASS JAZZ 

CHICAGO JAZZ 
FESTIVAL 

Throughout summer, Sept. 4-5 
starting July 29 The summer concert 
Themed evenings in· series w raps up d u r· 
elude "Django: A Cel· ing Labor Day week· 
ebration" and " Latin end wit h the longest· 
Inferno." runnlng- 30 years-of 
chlcagof estivals.net the c ity's lakefront 

music festivals. 
explorechlcago.org 

OKEMAH. OKLA. 
WOODY GUTHRIE 
FOLK FESTIVAL 

Produced by the Overland 
Park South Rotary Club, per
formers Include Erin Bode, 
Matt Marshak, Nick Colionne 
and Steve Cole. 
jazzinthewoods.com 

July 14•18 
Produced by t he Woody Guth
rie Coalition, fest performers 
include Ario Guthrie, Annie 
Guthrie and Ramsay Midwood. 
woodyguthrie.com 

FROM WOODY GUTHRIE TO CHAMBER MUSIC, SUMMER 2010 COVERS ALL THE BASES 
-HERE'S BILLBOARD'S GUIDE TO FREE MUSIC FESTIVAl S ACROSS THE COUNTRY 

30 I BILLBOARD I MAY 15. 2010 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

LANSING, MICH. 
JAZZ LANSING 
Aug. 6·7 
Produced by the Old Town 
Business & Art Development 
Assn., the event w ill include 
performers like Easy Street 

Jazz Band and Etienne Charles. 
Jazzlanslng.com 

NEW ORLEANS 
MID-CITY BAYOU 
BOOGALOO 
May 21·23 
Performers include Walter 
" Wolfman" Washington, 
Gravity A and the Mardi 
Gras Indian Orchestra. 
thebayouboogaloo.com 

OXFORD. MICH. 
HOT BLUES & BBQ 
June 17·19 
Performers include the Randy 
Brod< Group, the Alligators and 
Motor City Josh & t he Big 3 . 
hotbluesandbbq.com 

JOHNSON CITY. TENN. 
BLUE PLUM FESTIVAL 
June 4·6 

FREELAND. MICH. 
FREE MUSIC FESTIVAL 
June12 
The o ne-day fest ival f rom 
Those Phoenix Productions 
wlll feature the Thunder· 
chickens, After the Dust and 
Galactic Sherpas. 
thosephoenixproductions.com 

Ml CLEMENS. MICH. 
STARS AND 
STRIPES FESTIVAL 
July 2-5 
The event drew more than 
500,000 people last year; the 
2010 lineup Includes Jason 
DerOlo, Vince Neil, John Waite 
and Love and Theft. 
starsandstripesfest.com 

ASHVILLE. N.C. 
BEL( CHERE 
July 23·25 
Produced by the Cit y of Ash-

Produced by Friends of Olde ville Parks, Recreation and 
Downtown. The Gourds, Great CUiture Department. perform-
American Taxi and Donna the ers lndude the Hip Abduction, 
Buffalo will perform on the Dar WIiiiams and Drew Hol· 
Main Street Stage. comb & the Neighbors. 
blueplum.org belecherefestival.com 

NEW YORK 

DEKALB. ILL. 
DEKALB CORN FEST 
Aug. 20·23 
Performers at the DeKalb 
Taylor Municipal Airport in· 
elude Firehouse, Hi Infidelit y 
and Phil Vassar. 
cornfest.com 

WEST DES MOINES, IOWA 
SPIRIT MIDWEST 
CHRISTIAN MUSIC 
Aug. 6·7 
Produced by Spirit Mid west 
Ministries, the event's per· 
formers include Abandon 
Kansas, LlghtSwitch and 
Saved on Sunday. 
spiritmidwest.com 

CELEBRATE BROOKLYN 
Throughout summer, starting June 9 
The opening-night gala at the Prospect Park Bandshell 
w ill feature Norah Jones in her first free concert. 
bricartsmedia.org 

SUMMER STAGE 
Throughout summer, starting June 15 
Produced by the City Parks Foundation, performers In• 
elude t he Flaming Lips, the Black Keys and Hot Chip. 
summerstage.org 

RIVER TO RIVER 
Throughout summer, starting June 23 
This series will feature performers including Beth Orton, 
Burning Spear and Tony Vega & His Orchest ra. 
rl vertorl vernyc.com 

THE POOL PARTIES 
Throughout summer, starting July 12 
Performers on the river front in WIiiiamsburg Include 
Mission of Burma, Dirty Projectors and .. . And You Will 
Know Us by the Trail of Dead. 
thepoolparties.com 

WASHINGTON SQUARE MUSIC FESTIVAL 
Tuesdays In July 
Produced by the Washington Square Assn., performers 
include the Washington Square Chamber Ensemble 
and the Charles Mingus Orchestra. 
washingtonsquaremusicfestival.org 
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While the record industry's glory days may never return, the summer 
blockbuster release schedule , wh ich fell out of favor when Justin was 
still dating Britney, is back in a big way, with banner releases in each 
genre. From Disturbed to Katy Perry to Drake, fans have plenty of 
reasons to visit their local retailer beyond the frosty air-conditioning. 
All sales figures are according to Nielsen SoundScan. 

THE DEAD 
WEATHER 
"Sea of Cowards" (Third 
Man/Warner, May 11) 
The Dead Weather re
leased debut album "Hore
hound" in July 2009, and 
less than a year later, an 11· 
track follow-up is ready for 
release. The supergroup of 
Jack White (the White 
Stripes, the Raconteurs), 
Alison Mosshart (Discount, 
the Kills) , Dean Fertita 
(Queens of the Stone Age) 
and Jack Lawrence (the 
Greenhornes, the Racon
teurs) used a three-day 
break during the act's 
2009 tour to retreat to 
White's Third Man Studios 
in Nashville, where, accord
Ing to keyboardist/guitarist 
Fertita, "we thought we'd 
be demoing some of the 

ideas that we'd been writ- going," Fertita says. " I 
ing on the road. We ended wouldn't be totally surprised 
up with about 15 songs." If we started working on a 

When the band rec on- third record this year." -EN 
vened In Oecem ber to record 
the album, "we realized we 
liked a lot of the versions we 
already had," Fertita says. 
Much like "Horehound," "Sea 
of Cowards" came together 
In a whirlwind three weeks. 

Compared with "Hore
hound,'' the new album 
"feels a little bit more explo
sive in every way," Fertita 
says. And indeed, the grind
ing blues that drives tracks 
like "Hustle and Cuss" and 
"Gasoline" take the Dead 
Weather to a new level of in
tensity. "We're a ll finding 
new territory musically. If it 
wasn't inspiring that way, I 
don't think all of us would 
be so anxious to keep it 

Previous album and sales: 
" Horehound," 163,000 

KEANE 
"Night Train" 
(Cherrytree/lnterscope, 
May 11) 
It's reinvention time for the 
British trio, with an electroni c, 
eight-track EP featuring col

laborations with Japanese 
MC Tigarah-on the uplifting 
"!shin Denshin (You've Got 
to Help Yourself)"- and So
mali/Canadian rapper K'
Naan on the anthemic "Stop 
for a Minute" and "Looking 
Back." -Andre Paine 
Previous album and safes: 
" Perfect Symmetry," 
737,000 

32 BILLBOARD I MAY 15, 2010 

.,. 

SARAH MCLACHLAN 
"The Laws of Illusion" (Arista, June 15) 
sarah Mclachlan likes to take her time: Her seventh studio album will be her first new 
material since 2003's "Afterglow," which came six years after its predecessor. " I write 
slowly and I have two kids, and that's the most honest answer," Mclachlan says. " It's sort 
of a luxurious position I'm in, that I get to keep my toe in the water and make music. I do 
a lot of charity gigs and one-offs, and I've just been slowly writing- everything sort of fell 
apart for me personally a couple of years ago [Mclachlan split from husband Ashwin 
Sood in 2008], and it's been sort of a long, slow road coming back and redefining myself." 

" The Laws of illusion" is produced by McLachlan's longtime collaborator Pierre 
Marchand and focuses, appropriately, on themes of "illusions and loss," Mclachlan says. 
"I was kind of toying with that as the title at first, and then Pierre-being French Cana
dian- said to me, 'Laws? Laws and illusions? Is that what you said? I like that.' The 
[actual title] is a little less obvious; it's a litt le less black than 'Illusions and Loss.' And 
I like the fact that it doesn't really make any sense.'' 

Mclachlan says the overall album is more uptempo than much of her previous 
work. The single "Loving You Is Easy," released as a stream two weeks ago, "In par
t icular Is extremely lighthearted,'' she says. "I would almost go as far as to say really 
happy.'' Despite t he time gap between albums, Mclachlan says most of the songs 
were written in the past year and recorded during two marathon five-day sessions. 
"One of the choruses is about 6 years old; I just never found a verse to go with it," she 
says. "It found its form just a couple months ago." 

Now that she's back, Mclachlan is going all in-two weeks after "The Laws of Illusion" 
Is released, she will hit the road for the revival of LIiith Fair, the festival celebrating fe
male musicians that she co-founded and spearheaded from 1997 to 1999. "It seemed 
like, 'OK, we can do this. I'm going to get this record done and it's going to be the 
greatest thing in the world,' " she says. "That's how I started LIiith, with 'Surfacing.' 
And I just thought, 'OK, here's the new chapter. Let's go. Bring it on.' " -Evie Nagy 
Previous album and sales: " Wintersong," 973,000 

NAS&DAMIAN 
MARLEY 
" Distant Relatives" 
(Universal Republic, May 11) 
Nas and Damian Marley de
liver their rap-reggae fusion, 
including guest spots from 
LIi Wayne and rapper K'
Naan. "As We Enter" hit U.S. 
radio in February; "Strong 
Will Continue" appeared as 
a digital single Aprll 13. 

- Tom Ferguson 
Previous album and safes: 
N/ A 

JANELLE MONAE 
"The ArchAndroid" 
(Wondaland Arts Society/ 
Bad Boy, May 18) 

Monae's "genre-less" debut, 
"The ArchAndroid," contains 
tracks like the whimsical 
uwondaland/' "Dance or Die" 
with Saul Williams, the reveal· 
Ing "Cold War" and the 
bouncy, bass-driven first sin
g le "Tightrope," featuring co
executive producer Big Soi. 

-Mariel Concepcion 
Previous album and safes: 
NI A 

CRYSTAL CASTLES 
"Crystal Castles" (Fiction/ 
Universal, May 25) 
Ethan Kath and Alice Glass 
sound much more mature on 
their second self-titled 
album, pursuing dreamy 

electronica on " Celestica" 
and the Sigur Ros-sampling 
"Year of Silence.'' Produced 
by Kath, a digital release 
bowed April 23 after the set 
leaked online. -AP 
Previous album and sales: 
" Crystal Castles," 72, 000 

TAIOCRUZ 
"Rokstarr" (Mercury/Island 
Def Jam Music Group, 
June 1) 

This album retools Cruz's 
October 2009 second U.K. 
album, adding songs from 
2008 debut " Departure" 
(Island) alongside Billboard 
Hot 100 chart- topper 
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"Break Your Heart,'' plus the 
Ke$ha-enhanced next sin
gle, "Dirty Picture." -TF 

Previous album and sales: 
N/A 

JUAN LUIS GUERRA 
"A So n de Guerra" (Cap it o I 
Latin, June 8) 
After sweeping the Latin 
Grammy Awards with his last 
album, the Dominican Icon Is 
back with another self-pro
duced set. Single "Bachata en 
Fukuoka" recalls Guerra's per
forming his country's music in 
Japan, while Juanes guests on 
"La Calle" and Chris Botti fea
tures on "Lola's Mambo." 

- Ayala Ben-Yehuda 
Previcwsafbumandsales: "La 
Llave de Mi Corazon,"167,000 

CHRISTINA 
AGUILERA 
"Bionic" ( RCA, June 8) 
In a stylist ic about-face from 
2006's retro "Back to Basics;• 
Aguilera returns with a boldly 
futuristic set that includes col
laborations with A-list hit
makers (Polow Da Don, Tricky 
Stewart) and left-field hipster 
faves (Le Tigre, Ladytron). 

-Mikael Wood 
Previous album and 
sales: "Back to Basics," 
1.7 miff/on 

TRAVIE McCOY 
"Lazarus" (Fueled by 
Ra men, June 8) 
Gym Class Heroes frontman 
Travie McCoy emphasizes his 
vocal range on his debut solo 
album, joined by big-name 
guest stars (including Cee-Lo 
and Ke$ha, who sings on sec
ond single "Want U Bad") and 
producers CT-Pain and Dan-

ger Mouse, among others). 
- Jillian Mapes 

Previous album and sales: 

N/A 

IYAZ 
"Replay" ( Beluga Heights/ 
Reprise, June 8) 
The Sean Kingston protege 
broke last fall with the single 
"Melody,'' which peaked at 
No. 2 on the BIiiboard Hot 
100. (Follow-up "Solo" re
cently broke the chart's top 
40.) Expect more catchy, J.R. 
Rotem-produced island pop 
on the British Virgin Islander's 
debut. -Monica Herrera 
Previous album and sales: 

N/A 

M.I.A. 
Title TBA (lnterscope, 
June 8) 
M.I.A. veers all overt he musi
cal map on her latest effort, 
which features grime-tinged 
lo-fi efforts like "Tequila" and 
"Steppin Up" and radio-ready 
pop t racks like "XXXO.'' 

-Cortney Harding 
Previous album and sales: 
" Kala," 518,000 

DIERKS BENTLEY 
"Up on the Ridge" (Capitol 
Records Nashville, June 8) 
For his sixth album, Dierks 
Bentley shifted away from 
his straight-ahead country 

sound and committed to his 
longtime interest in b lue
grass. While the experimen
ta l nature of "Up on the 
Ridge" may seem like a risky 
career move, the combina
tion of Bentley's vision and 
an impressive list of collab
orators results In a fascinat 
ing detour. 

''The album was supposed 

to be a side project, but it"s 
grown into something much 
more,'' Capital Records Nash
ville president/CEO Mike 
Dungan says. After Bentley 
approached the label with the 
project late last year, the 
country star recorded last 
winter in Nashville, Los An
geles and Boston with pro
ducer Jon Randall. "Up on the 
Ridge" mixes original tunes 
like melancholy ballad "Draw 
Me a Map" and the playful sin
galong cut "Fiddlin' Around" 

w ith bluegrass-inflected cov
ers of Bob Dylan's "Senor" 
and U2's "Pride (In the Name 
of Love)". 

Along with Miranda Lam
bert and Jamey Johnson, 
who guest on the fiddle
driven anthem "Bad Angel," 
the album features contribu
tions by Kris Kristofferson, 
Allison Krauss and the Punch 
Brothers. Despite the stylis

tic change and diverse track 
list, Bentley's confidence 
guides the album. "He had a 
real sense of direction and 
made a vehicle for people to 
hopefully discover this mu
sic," Dungan says. 

-Jason L/pshutz 
Previous album and sales: 
"Feel That Fire," 327,000 

N*E*R*D 
"Nothing" (St ar Trak/ 
lnterscope, June l S) 
On the Pharrell-produced 
fourth a lbum "Nothing," 
N' E'R' D revisits its hip-hop 
fusion after two years off. 
On the album's first single, 
"Hot N Fun,'' the trio gives 
its fans a st raight-up club 
jam, w ith the help of Nelly 
Furtado. - JM 
Previous album and sales: 
"Seeing Sounds," 222,000 

OZZY OSBOURNE 
"Scream" (Epic, June 15) 
The Prince of Darkness 
brought back some old 
friends (co-producer Kevin 
Churko, drummer Mike Bor
din), as well as some new col
laborators for his forthcom
ing album. The first single, 
"Let Me Hear You Scream," 

Likely winners at press time 
include "Fresh" and "Watch 
Us Work It." -EN 

Previous album and sales: 
N/A spots from B.B. King, Jimmy 

Reed and Jimmy Vaughan. 
GAME Joe Satriani will a lso join 
"R.E.D." (lnterscop e, Miller on a few tracks. - CH 

June lS) Previous album and sales: 
For "R.E.D.," rapper Game "Wide River," 258,000 

premiered in an April 14 
episode of "CSI: Miami," -CH 

Previous album and sales: 
" Black Rain," 535,000 

DEYO 
"Something for 
Everybody" (Warner 
Bro s., June 15) 
By working with New York ad 
agency Mother, art-rock icon 
Devo ls conducting focus 
groups and an online, crowd
sourced "Song Study" to 
choose 12 tracks for the act's 
first studio album in 20 years. 

EMINEM 

collaborates with Pharre l I, 
who's credited as execu
t ive producer. (Dr. Dre also 
contributed.) Together 
they've created "Ain't No 
Doubt About I t," featuring 
Justin Timberlake, and "It 
Must Be Me." -MC 
Previous album and sales: 
"LAX," 742,000 

STEVE MILLER 
BAND 
"Bingo!" (Space Cowboy 

Records/Roadrunner/ 
Loud & Proud, June l S) 
The first new Steve Miller 
Band studio album in 17 years 
has a bluesy edge, with guest 

"Recovery" (Aftermat h/Shady/lnterscope, June 22) 

DRAKE 
"Thank Me Later" 
(Aspire/Young Money/ 
Cash Money, June 15) 
After numerous delays, 
Drake's debut finally arrives 
this summer. So far, the 
rapper/songwriter has re
leased one single, "Over." 
Another song, "Shut It 
Down" featuring the-Dream, 
leaked in March. -MC 
Previous album and sales: 

N/A 

ROBYN 
"Body Talk Pt 1"/"Body 
Tal k Pt 2" (Island/ 

When Eminem announced the title change to his oft-delayed upcoming album, now 
called "Recovery," he said it was because "as I kept recording and working with new 
producers, the idea of a sequel to 'Relapse' started to make less and less sense to me, 
and I wanted to make a completely new album. The music on 'Recovery' came out very 
d ifferent from 'Relapse,' and I t hink It deserves Its own title." 

In comparison to the "Relapse 2" album, "Recovery" will be "accessible to more fans," 
according to his manager Paul Rosenberg. 

"He had pretty much completed a whole second album worth of material but at some 
point he took a step back, looked at it and said, 'I think I want to record some more,' " 
Rosenberg says. "But In recording, t he album started to sound 
so different . . . t hat he decided to keep It going and turn it 
into a whole new album. The last album was really for the 
core Eminem fans. I think this record will open that up a bit.'' 

To present the friend lier sound, there's Shady's 
first single, "Not Afraid,'' which is less "dark" and 
more so "an uplifting song," Rosenberg says of the 
Bol-lda-produced track. While Rosenberg was mum 
about other songs and collaborators set to appear 
on the album, he did confirm that producers 
Dr. Dre, Just Blaze, Jim Jonsin and Mr. Porter 
have contributed to the set. He also re
vealed that, with the exception o f one 
song, "Recovery" ls complete. 

While Rosenberg says "Recovery" has 
the potential to reach more fans, others as
sure the album will still have all the elements 
of a typical Eminem record, which longtime 
fans have grown to love. Last year, the rapper's 
friend and producer the Alchemist told AIIHlpHop 
.com that the album sounds like "the most psychotic 
shit I've ever heard," and DJ Whoo Kid, a member of 
Eminem"s 012 crew, revealed to MTV that "the crazy, 
lyrical, maniacal Eminem is back." 

Rosenberg has also hinted at a potential state
side tour after Eminem's European performances, 
and in response to requests from up-and-coming 
rapper Yelawolf to collaborate with Eminem, 
Rosenberg says, "Yelawolf is great. Em's heard of 
him and I've known about him for a while. So we've 
definitely been checking what he's doing, and think 
he sounds really good." -MC 
Previous album and sales: "Relapse," 1.9 ml/lion 
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Universal, June 21/Aug. 2 
in the United Kingdom; 
U.S. release t hro ugh 
lnterscope, June l S) 
Swedish pop star Robyn is 
hoping three real ly is the 
magic number. That's how 
many albums she'll be re
leasing In 2010, wit h the 
summer release of two mini
albums, "Body Talk" parts 
one and two, due to be fol

lowed by a November com
pilation of the two with ad
dit ional material. 

"Pt 1" Is an eclectic album, 
ranging from the Euro-reggae 
of "Dance Hall Queen" to the 
acoustic whimsy of "Hang 
With Me," but is trailed by 
three t rademark dance-pop 
tracks: The pulsating Royk
sopp collaboration "None of 
Dem" is p icking up Pan
European club play, while the 
futuristic robe-pop of "Fem
bot" has already gone top 10 
In Sweden, where It was re
leased through EMI. 

airplay." -Mark Sutherland 
Previous album and sales: 
"Show Me Love," 33,000 

CHAMILLIONAIRE 
"Venom" (Chamlllitary/ 
Universal Republic, June 22) 
After multiple delays, Cha
millionaire's first album since 
2007 Is back on schedule. 
Lead single "Main Event" 
features fellow Texan rap

pers Paul Wall, Slim Thug 
and Dorrough, and Pimp C 
earns a posthumous produc
tion credit and feature on 
"Naked Lady." - MH 

Previous album and sales: 
"Ultimate Victory," 236,000 

MACY GRAY 
" The Sellout" (Concord, 
June 22) 
After a three-year absence, 
Macy Gray returns with a 
new album and label. And 
for the f irst time since her 
1999 breakthrough, " On 
How Life Is," the Grammy 

The first proper single, Award-winning singer/song-
however, is the disco heart
break of "Dancing on My 
Own," which will be released 
June 13 In the United King
dom, but it's picking up 
strong advance support 
from national top 40 station 

BBC Radio 1. 

"We're trying to catch up 
with how fast this record is 
running," says Universal U.K. 
international marketing 
manager Rob Fleming, who's 
hoping for a hit to match 
Robyn's 2007 European 
smash, "With Every Heart
beat." " We already know 
we're onto a winner with the 

writer says " The Sellout" re
flects her true identity. 

"I went in the studio and 
recorded the album I want
ed to do,'' Gray says. "Over 
the last several years, I've 
been at the mercy of other 
people's opinions of what 
they wanted me to do and 
lost sight of who Macy Gray 
really is. I wasn't signed at 
the time, so making this 
album was very liberating." 

Gray's free reign is present 
on each of the 12 new songs 
co-written and executive
produced by her and mixed 
by Manny Marroquin (Lady 
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Gaga, Rihanna, Jay-Z). High
lights include the anthemic 
first single, "Beauty In the 
World"; the soul-baring title 
track; and the '80s new wave
vibed "That Man." Guests 
include Bobby Brown, the 
Bodyrockers' Kaz James and 
Guns N' Roses/Velvet Re
volver alumni Slash, Duff 
McKagan and Matt Sorum. 

-Gail Mitchell 

Previous album and sales: 
"Big," 111,000 

THE-DREAM 
"Love King" (Radio Kllla/ 
Def Jam, June 22) 
Romance is still the subje•ct 
du jour for the-Dream. 
Buzz about the singer/ 
songwriter/producer's third 
album is heating up thank s 
to chart action by the t it le 
track lead single. Also along 
for the r ide: featured guests 
T.I. and Young Jeezy. -GM 
Previous album and sales: 
"Love Vs. Money," 494,000 

MILEY CYRUS 
"Can' t Be Tamed" 
(Hollywood, June 22) 
MIiey aficionados may be 
wondering what her next 
album will bring: More 
uplifting country

tinged ballads, a la 
" The Climb"? Or 
more poppy ear
wigs like "Party in 
the U.S.A."? As it 
turns out, Cyrus 
has a surprise in 
store-"Can't Be 
Tamed" has 
several bass
heavy, slickly 

KYLIE MINOGUE 

produced dance numbers 
that thunder in such a catchy, 
accessible way that It may 
make Ke$ha down another 
bottle of Jack out of envy. 

"It was a natural progres
sion for her," says Abbey 
Konowitch, GM of Hollywood 
Records, which will make the 
album its first worldwide 
day-and-date release thanks 
in part to a new licensing deal 

with Universal Music Group 
In Europe. The title-track lead 
single turns the drum ma
chine up to 11 as Cyrus belts 
out a party anthem chorus; it 
was sent to top 40 radio the 
week of May 3. "Who Owns 
My Heart" Is full of '80s
soundlng keyboard 
riffs, and even the 
austerely named 
" Permanent De
cember" is a 
throw-your
hands-In-the-air 
kind of track. 

Lonely People" also harks 
back to the '80s, w ith Cyrus' 
vocals reminiscent of Grace 

Slick's on "Nothing's Gonna 
Stop Us Now." In other words: 
Farewell, Hannah Montana. 

- Ann Donahue 
Previous album and sales: 
" Breakout, " 1.5 ml/lion 

RICK ROSS 
" Teflon Don" (Def Jam, 
June 29) 
Although Rick Ross has kept 
most of the details of his up

June 29) 
The gang's all here on Fat 
Joe' s El debut , which in
c ludes producers DJ Pre
mier, Cool & Dre and Infa
mous. The rapper also 
joins forces w ith guests 
Young Jeezy (first single 
"[HaHa] Slow Down"), R. 
Kelly, Trey Songz, Cam'ron 
and the Clipse. -GM 
Previous album and sales: 
"Jealous Ones St/II Envy 2 
(J.O.S.E. 2),0 20,000 

coming album under wraps, SCISSOR SISTERS 
there's one feature he says "Night Work" (Polydor, 
will keep fans excited until June 29) 
release date: a collaboration Nearly two years after they 
with rapper Jay-Z. "We w ill debuted fresh material at 
definitely be on our A-game secret shows in New York, 
as far as wordplay and lyrics the Sisters are finally releas-
go," Ross says. ing a new a lbum. Singer 

While Ross wouldn't con- Jake Shears has described 

firm if the record was the 
next single off the album, he 
did revea l plans to release 
the track "very soon." 

Other songs on the album 
include first sing le "Super 
High," featuring Ne-Yo, and 
the emotional "Tears of Joy." 
Producers on the set, which 
is 80% complete, according 
to Ross, include Kanye West 
and No I.D. 

In comparison to Ross' 
last album, 2009's "Deeper 
Than Rap," "Teflon Don" is 
"a lot more confident and 

the music is a lot more di
rect," he says. 

A documentary featuring 
behind-the-scenes clips and 
an accompanying movie have 
been shot as well and will 
most likely be packaged and 
available w ith the album. 

-MC 
Previous album and 

sales: "Deeper Than 
Rap,'' 425,000 

FAT JOE 
"The Dark Side" 
(Terro r Sq uad/ 

El Music, 

the record as "supersexual 
and sleazy," whi le singer 
Ana Matronic has called the 
track " Invisible Light" "a 
magical song." -CH 
Previous album and sales: 
" Ta-Dah," 181,000 

INDIGO GIRLS 
"Staring Down the Brilliant 
Dream" ( IG Recordings/ 
Vanguard, June 29) 
Recorded at shows from 
2006 to 2009, the Indigo 
Girls' upcoming double live 
album includes "Closer to 

Fine," " Sugar Tongue" and 
29 other favorites. Brian 
Speiser helmed the project 
alongside the Girls, who will 
release it on their Vanguard 
imprint, IG Recordings. 

-JM 
Previous album and sales: 
"Poseidon and the Bitter 
Bug," 70,000 

30H!3 
"Streets of Gold" (Photo 
Finish, June 29) 
After second album " Want" 
spawned pop smashes 
"Don't Trust Me" and "Star
strukk,'' boisterous elec
tronic duo 30H!3 entered 
the studio for its third album 
knowing that its ci rcum
stances had changed. 

"The b iggest differ
ence from last album 
was that, going in, we 
knew people would ac
tual ly hear this one," 
vocalist Nat Motte 
says. Recorded last 
winter in Colorado 
and Los Angeles, 
"Streets of Gold" 
finds Motte and 
Sean Foreman ex
panding on their 
unique sound 
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with producers like Matt 
Squire, Dr. Luke and Greg 
Kurstin. While the group 
dabbled with different gen
res on the rock-influenced 
"I Know How to Say" and 
the dancefloor-ready title 
track, a viral video for edgy 
anthem "House Party" cat
ered to fans of the group's 
proven aesthetic. 

As 30H!3 continues a co
headlining tour with Cobra 
Starship, the group will re
lease leadoff single " My 
First Kiss," which features 
vocals by Ke$ha. Mean
whi le, Photo Finish Rec
ords p lans to give the 
album an intense market
ing rollout, with a preorder 
campaign and a DVD-as

sisted deluxe edition fo
cused on portraying 30H!3 
as a pop mainstay. 

DISTURBED 

"They"ve tried some new 
things but kept the original 
elements that fans enjoy," 
Photo Finish president Matt 
Gal le says. "Hopefully we 
can convert the singles fans 
into album buyers." -JL 
Previous album and sales: 
"Want," 439,000 

KELIS 
"Flesh Tone" (Will.i.am 

Music Group/lnterscope, 
July 6 ) 

The eclectic Kel is goes 
"Acapella," courtesy of Dav
id Guetta, on the lead single 
from "Flesh Tone." Assisting 
the singer on her first album 
in nearly four years are 
Will.Lam, Free School, Boys 
Noize, Burnz, DJ Ammo and 

Benny Benassi. -GM 
Previous album and sales: 
"Kells Was Here," 160,000 

"Asylum" (Reprise, late August) 
Frontman David Draiman says he's hesi
t ant to call the new Disturbed album "the 
darkest or the most aggressive" of all the 
band's records, but fans can rest assured 
the act hasn't gone soft. Songs deal with 
post-breakup depression ("The Infec
tion" ), religion as a catalyst for war 
("Mine") and the Holocaust ("Never 
Again"), while on the title track, the nar
rator is tormented by the memories of a 
lost love. On the somewhat lighter side, 
Draiman says "The Animal" "deals with 
being a werewolf." 

While the subject mat ter might not be 
very different, Draiman says the a lbum 
represents the band's "strongest body 
of work." 

"It shows a lot of maturation," he adds. 

KYLIE MINOGUE 
"Aphrodite" (EMI/ 
Astralwerks, July 6 ) 
Dance queen Kylie's last 
album failed to make much 
of a splash stateside, but 
plenty has changed since it 
was released in 2007. For 
one, her new album will be 
released in the United States 
a day after its U.K. bow, as 
opposed to the six-month 
lag the last one faced. And 
in the last severa l months, 
her brand of upbeat Euro
disco has suddenly stormed 
the charts. "I hope the rise 
of people like David Guetta 
helps me," she says. "It's 
funny that this is happening 
now, because I've been do
ing it for so long." 

Minogue partnered with 
Nervo and the Sclssor Sisters 
for specific tracks, and Stuart 
Price executive-produced 
the album. Sonically, there 
aren't many surprises-it's 
still the same club-friendly 
sound she's known for. Such 
tracks as first single "For All 
the Lovers" feature breathy 
vocals and pulsating beats, 
while "Put Your Hands Up" 
and "Too Much" sound like 
they came straight from Stu
dio 54. Minogue's biggest 
statement is on the title 
track: "I was gone," she sings 
over a pounding beat, "but 

now I'm back." -CH 
Previous album and sales: 
"X,"J9,000 

" We incorporat ed more electronic ele
ments and more Int ricate Instrumentation. 
We have ful ly developed melodies and 
more harmonies than previous albums." 

Draiman says the band has yet to road
test the songs, a situation he finds frus
trating. "It's the debacle of the Internet 
age," he says. "If you play a new song on 
the road, it'll be online within 24 hours. It 

robs everyone of the surprise and it gums 
things up in terms of the album's rollout 
plans. I love a lot of things about the Web, 
but it's a bummer it has taken away our 
ability to try out our new stuff for fans." 

Once the album is out, Dralman says 
he's excited to play it, and followers wi ll 
have plenty of chances to see the band 

.JAMIE FOXX Previous album and sales: 
Title TBA (J/RMG, July 20) "Camp Rock," 1.3 ml/I/on 
Jamie Foxx collaborates 
with Drake, Rico Love, David 
Guetta and Justin Timber
lake on his forthcoming 
album. Timberlake Is re
sponsible for Foxx's current 
"Winner" track, which also 
features T.I. and can be 
heard in ads for the NBA 
playoffs. -GM 

Previous album and sales: 
" Intuition," 1 ml/I/on 

SHERYL CROW 
"100 Miles Fro m 
Memphis" (A&M, July 20) 
On Sheryl Crow's new al
bum, she ditches her coun
try and pop-rock past in 
favor of a vintage Memphis 
soul record. Co-written with 
t h e production team of 
Doyle Bramhall II and Justin 
Stanley, the album features 
several covers, including Cit
izen Cope's "Sideways." 

-JM 
Previous album and sales: 
"Detours," 4 05,000 

VARIOUS ARTISTS 
"Camp Rock 2" (Walt 

Disney Records, July 27) 
Demi Lovato and the Jonas 
Brothers return for another 
installment of the "Camp 
Rock" franchise. The sound
track accompanies a TV 

movie that will air in early 
September on the Disney 
Channel. -CH 

ENRIQUE IGLESIAS 
Title TBA (Universal Music 
Latino, July) 
Instead of English and Span
ish versions of the same 
songs, Iglesias wi ll release 
entirely different music in 
each language simultane
ously. Singles Include "Cuan
do Me Enamoro," featuring 
Juan Luis Guerra and co
written by Iglesias and De
scemer Bueno, as well as "I 
Like It." Iglesias worked with 
producers Redone, Mark 
Taylor and Carlos Paucar. 

- ABY 

Previous album and sales: 
"95/08 Exitos," 302,000 

BIG BO1 
"Sit Luscious Left Foot: 
The Son of Chico Dusty" 
(Def Jam, July 6) 

Big Boi's long-delayed stand
al one solo album is finally on 
the runway. Helping the proj
ect take flight Is funky lead 
single "Shutterbug," pro
duced by Scott Storch. 

Other tracks include the 
bassy " Turns Me On," pro
duced by longtime Out
Kast collaborator Orga
nized Noize and featuring 
Sleepy Brown; the tam
bourine-heavy "Tanger

ine," featuring T. i.; and 
"Hustle B lood," a seduc
tive cut produced by LIi 

Jon and featuring Jamie 
Foxx. During the last three 
years of recording the 
album, Big Boi has leaked 
several tracks, among 
them "Royal Flush," with 
his Out Kast partner Andre 
3000 and Raekwon, and 
"Shine Blockas," featuring 
Gucci Mane. 

Reminiscent in part of 
classic OutKast a lbums 
"Stankonla" and "Speaker
boxxx/The Love Below," "Sir 
Luscious" marks Big Boi's 
reunion with Island Def Jam 
chairman Antonio "L.A." 
Reid. He signed OutKast to 
Its first record deal with his 
and Kenneth "Babyface" Ed
monds' LaFace Records in 
the early '90s. 

"It feels good to be back 
with family," Big Boi says. 

"[This journey] has been 
about grinding and being a 
top-of-the-line MC. That's 
what Dre and I do best.'' 

-GM 
Previous album and sales: 
N/A 

BUCKCHERRY 
"All Night Long" ( Eleven 
Seven Music, Aug. 3) 
The hard-rock charmers 

behind the strip c lub fa
vorite "Crazy Bitch" hope to 
build momentum with a new 

th is summer and through the fall. "We 
have some warm-up dates, including a 
show at the Sturgis Motorcycle Ra lly in 
South Dakota, and then we really get 
going in August," he says. "We'l l be on 
the road through the end of the year and 
then into 2011.'' 

Despite the band's subject matter, 

Draiman says his goal is to comfort and 
inspire his fans. "I want to help people find 
their strength and get them through trials 
and tribulations," he says. "We have a very 
loyal base. They know they can count on 
us to deliver a great record." -CH 
Previous album and sales: "Indestructible," 
1.1 mllllon 
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release on a new label. The 
first single Is the album's title 
track, which has been de
scribed as a "top down an
them." -CH 

Previous album and sales: 
"Black Butterfly," 229,000 

CAM'RON 
"Cam'ron Presents the 
U.N.-Gunz N' Butta" (U.N. 
Entertainment/El Music, 
Aug. 10) 
Cam'ron' s seventh studio 
album boasts cameos by 
Fabolous, Kid Cudi and 
Vada, and production by Al-

" Fancy Footwork," 54,000 

THE PRETTY 
RECKLESS 
Title TBA ( lnterscope/ 
Geffen/A&M, August) 
Best- known for p laying 
rebell ious rocker g i rl 
Jenny Humphrey on " Gos
sip Girl," Taylor Momsen 
doesn' t stray far from the 
punk sensibility on her new 
album. Such tracks as 
"Make Me Wanna D ie " 
have the requisite snarl 
and big guitars, whi le 
" You" is an acoustic ode to 

chemist, Arab Muzik and independence. - CH 
Skizo Frenyc. Key tracks in
clude " We Al l Up in Here" 
and "Ur KIiiin' Me." -GM 
Previous album and sales: 
" Crime Pays," 110,000 

T,I, 
"King Uncaged" (Grand 
Hustle/Atlantic, Aug. 17) 
T.I. marked his prison release 
by dropping street single 
" I'm Back," and he' ll release 
a mixtape called " Fuck a 
Mixtape" prior to dropping 
"Uncaged." Producers thus 
far include Jim Jonsin 
(" Whatever You Like" ), Just 
Blaze ("Live Your Life"), DJ 
Too mp ( "What You Know" ) 
and Buckwild. -MH 

Previous album and sales: 
" Paper Trall,n 2.1 ml/lion 

CHROMEO 
"Business Casual" 
(Atlantic, Aug. 17) 
Lead singer Dave Macklo
vitch says his band's forth
coming album is "more so
phisticated" than previous 
efforts, but he promises it 
will still have plenty of funk 
Jams and be a " dance party 
record." -CH 

Previous album and sales: 

N/A 

PAPA ROACH 
Title TBA (Seven Eleven 
Music, August) 
After March 2009's "Meta
morphosis" and a split from 
lnterscope, Papa Roach re
turns with a yet-to-be
named seventh album. In 
addition to being the hard 
rockers' f irst release on 
Eleven Seven Music, it 's their 
first t ime working with 
Paramore producer David 
Bendeth. -CH 

Previous album and sales: 
"Metamorphosis, ,, 
193,000 

MATT& KIM 
Title TBA (Fader Label, 
August) 

The Brooklyn indie-poppers 
return with 10 new tracks, 
recorded last winter and 
produced by Ben Allen. The 
record has been described 
as picking up where prede
cessor "Grand" left off- up
beat and rhythmic, but with 
a punk edge. - CH 

Previous album and sales: 
Previous album and sales: "Grand," 85,000 
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DANGER MOUSE 
"Dark Night of the Soul" 
(EMI, summer) 
The official release of t his 
album is bittersweet-it comes 
out only a few months aft.er 

a major contributor to the proj
ect, committed suicide. The 
dreamy indie rock album fea
tures Iggy Pop, Wayne Coyne 
and the late Vic Chesnutt, 
among many others. -CH 

Previous album and sales: 

N/A 

JAMES OTTO 
Title TBA (Warner 
Nashville, summer) 
Otto's off to a great start
the first single from his forth
coming album, "Groovy Little 
Summer Song," is already in 
contention for jam of the sea
son. Other tracks on the 
album include sweet and 
self-explanatory " Love Don't 
Cost a Thing" and a swinging 
ode to cheating, " Lover Man." 

- CH 

Previous album and sales: 

"Sunset Man," 389,000 

PITBULL 
"Armando" (Mr. 305/Sony 
Music Latin, TBA) 

Sparklehorse's Mark Linkous, The bilingual rapper re-

KATY PERRY 
Title TBA (Capitol, AU•g. 24) 
When Katy Perry released her debut solo 
album, "One of the Boys," in June 2008, 
her musical peer group-cool big-sister 
types who titi llate the training-bra set 
without threatening th em- was in a dor
mant phase. Britney Spears and Christina 

Agui lera were in various states of repose, 
and good girls Jardin Sparks and Natasha 
Bedingfield minded their manners on the 
pop charts. Perry's "I Kissed a Girl," mag
nificently constructed by Max Martin and 
Dr. Luke, and persuasi vely delivered by 
this daughter of two evangelical pastors, 
shot to No. 1 on the Billboard Hot 100-the 
first of three top 10s from the album- and 
established Perry as a Cyndi Lau per of the 
sexting generation: a gi rl who chases after 
fun with near-religious fervor. 

Now, as Perry readies her second al
bum, the shrewd 25-year-old is well
aware that her playing field Is teeming 
with provocateurs. 

" There are a couple of newcomers," 
she allows, "but my lane is still wide open. 
A lot of my songs are storyline-driven, 
and you don' t really have that with the 
very top g irls. 

" There's no competing with Gaga, but 
sometimes it's a puzzle to figure out 
what she means or says," Perry contin
ues. "And Ke$ha, you know, she's always 
ta lking about beer." 

Perry began work on the new album in October 2009, 
pairing with producer Greg Wells on a love song for new 
boyfriend (now fiancee) Russell Brand, as well as more 
somber material that mined her breakup with Travie 
McCoy. Once she got the " anvil off her chest," she says, 
she was ready to " taste the rainbow," which, for Perry, 
meant col laboratlng on a couple of dance Jams with 
Tricky Stewart and reuniting with Martin and Dr. Luke. 

Thumping lead sing le " California Girls," which Perry 

leased club single "Maldito 
Alcohol"- similar i n sound 
to English hit "Krazy" -and 
novelty radio single " Wa
tagatapitusberry" In ad
vance of his Spanish-l an
guage release. Producers 
include Pitbull, the Nep-

late summer) 
The pop-soul group's debut 
album is already all over the 
airwaves, thanks to a num
ber of synch placements. 
Keyboard-heavy "Next Best 
Thing" pops up in promos 
for ABC's "Romantically 

tunes, Afrojack, DJ Buddha Challenged," whil e doo-
and DJ C lass; Pharrell is a 
guest vocalist. -ABY 

Previous album and sales: 
"Rebelutlon," 174,000 

BLAKE SHELTON 
Title TBA (Warner 
Nashville, late summer) 
Shelton's new album is an
other Six Pak release, this 
one featuring a col labora
tion with Miranda Lambert 
and Hillary Scott of Lady An
tebellum, "Suffocating," as 
well as current single "Al l 
About Tonight." -CH 

Previous album and sales: 
"Hillbilly Bone," 170,000 

NIKKI & RICH 
"Everything" (Reprise, 

wop tune " Cat and Mouse" 
was in " 90210." -CH 

Previous album and sales: 

N/A 

SERJ TANKIAN 
" Imperfect Harmonies" 
(Serjical Strike/Reprise 
Records, TBA) 
The follow-up to his melod
ically rocking 2007 solo 
debut, System of a Down's 
Serj Tankian's self-produced 
11 lmperfect Harmonies" 
takes an experimental ap
proach, combining e le
ments of electro, orchestral, 
jazz and rock. 

-Mitchell Peters 
Previous album and sales: 
"Elect the Dead," 317,000 

boasts Is a West Coast answer song to " Empire State of 
Mind," and likely follow-up "Teenage Dream" are text
book summer singles whose ingenious pop hooks and 
zillion-dollar drum tracks are stamped with Perry's knack 
for a memorable line and frothy, gum-snapping persona. 
She hasn't yet settled on an album title, but whatever it 
Is, she promises, "It's going to be dellclous, because the 
packaging is going to be edible." - Craig Marks 
Previous album and sales: " One of the Boys," 1.2 ml/lion 
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GLOBAL BY HAZEL •AVIS 

ADAGIO 
FORTENTS 
U.K. CLASSICAL FESTIVALS DRAW 
INSPIRATION FROM ROCK EVENTS 

MANCHESTER, England- A new outdoor music event is 
braving the British weather to bring the rock festival model 
to the classical genre. 

While one-off outdoor classical events in the United Kingdom 
are commonplace throughout the summer, the three-day Ser
enata Festival In Dorset, England, claims to be the first to offer 
on-site camping facilities along the lines of Glastonbury. 

Scheduled for Aug. 26-28, the inaugural event has booked 
big classical crossover names like Welsh soprano Katherine 
Jenkins and Mancunian tenor Russell Watson in an attempt 
to attract classical fans. Adult weekend tickets start at £155 
($236), but there are also a number of upscale options, In
cluding the £795 ($1,212) Serenata Club ticket, which includes 
silver-service three-course meals and private camping. 

"The idea is to bring together both core classica l and 
crossover artists," says Lesley Mal pas, founder/managing 
director of Classical Festival Co., which is organizing Sere
nata. "You need really big, strong acts In your first year." 

Jenkins' manager, Tara Joseph of Nettwerk Management 
in London, says she welcomes the approach. 

GLOBAL BYAN•REPAINE 

GLOBAL G LASTO 

Camping enthusiast: 
KATHERINE JENKINS 

will perform at the 
Serenata Festival in 

Dorset, England. 

"For the artist It's another avenue for live, aside from tra
d itional concert shows and picnic concerts," she says. " It 
shows how the crossover genre is expanding into new areas. 
I am confident that these festivals will spread internation
ally, as there is a huge market [for classical crossover]." 

Malpas says sales of the 400 available Serena ta Club tickets 
have been particularly strong since the festival's official launch 
April 21. She's targeting 4,000 ticket sales per day, with an event 
capacity of 5,000, but says, "We don' t need to make massive 
profits to go into year two. We're taking a long-term view." 

But more established classical outdoor events like the 
8,000-capacity Kenwood Summer Proms, which this year 
features classical crossover starlet Faryl Smith and the Royal 
Philharmonic Orchestra, have so far resisted copying their 
rock counterparts. 

Glastonbury into new territo
ries, while returning it to other 
countries "with bigger and 
n igher-profile broadcasters." 

GLASTONBURY'S WORLDWIDE AUDIENCE POISED 
TO EXPAND WITH BBC 

The available content has 
been expanded from a choice 
o f one-, two- or three-hour 
highlights packages offered in 
2009 to five one-hour packages 
in 2010. "That will allow 
broadcasters to do a 'Glaston
bury week,'" Mukaddam says. 

LONDON- This year's Glas
tonbury Festival is a sellout
but millions more around the 
world ,re set to experience it 
on TV this summer. 

The 177,500-capacity U .K. 
fes tival, headlined by U 2, 
Muse and Stevie Wonder, will 
broadcast live June 24-26 on 
BBC TV, radio and on line. And 
for the first t ime, the public 
broadcaster's commercial arm 
BBC Worldwide has snagged 
overseas TV dis tribution 
rights, promising Glastonbury 
its widest-ever global reach. 

Terms and duration of the 
agreement weren't disclosed. 
Previous international 
distri butor, DCD Rights in 
London, sold a package ofhigh
lights from the 2009 festival to 
partners in 14 countries and 
reached a separate deal cover
ing Latin America, according 

to Glastonbury executive pro
ducer for TV Ben Challis . In 
the Uni ted States, MTV Net
works'high-definition channel 
Palladia aired event highlights. 

Chall is says he hopes the 
BBC will reach up to 30 coun
tries, in addition to Latin 
America, by expanding into 
southeast Asia. 

The BBC and Glastonbury 
are wrapping up deals with 
artists and broadcasters on 

highlights packages for deliv
ery in late July, but will continue 
to sc.11 programming after the 
festival ends, BBC Worldwide 
head of commercial affairs for 
music Salim Mukaddam says. 

Although Mukaddam de
clined to say how many coun
tries the BBC is targeting, he 
s,ys BBC Worldwide's 10 
international offices will use 
their relationships \\~th major 
broadcasters worldwide to get 

Glastonbury's three head
liners are also the focus of a 
proposal by the BBC to broad
cast their performances live 
to movie theaters around the 
world. The BBC would share 
t tcket revenue w ith its over
seas partners, artists and la
bels, as it has done prevjously 
when it has simulcast pop and 
classical concerts through dis-

"We've never considered adopting a camping model,'' says 
Nicola Creed, director offinance and administration at the 512-
capacity Garsington Opera, a month long series of open-air clas
sical concerts. 'We'd anticipate it being a big undertaking in 
terms of logistics and planning. We work under fairly stringent 
p lanning laws as it is and we operate on a very tight budget." 

But others believe the model is viable, Including com
poser Gabriel Prokofiev, who's also label director o f classi
cal indie Nonclassical and founder of the Nonclassical club 
nights held in London. 

"Something like this is overdue,'' says Prokofiev, who also 
plays classical OJ sets at rock and dance music festivals like 
Truck Festival and the Big Chill. "I know from my experi
ence that new listeners need to immerse themselves in clas
sical music to appreciate it ." 

One man watching developments closely is British conduc
tor Charles Hazlewood, who hosted a two-day, nonresiden
tial outdoor event, Play the Field, last August on his Somer
set, England, farm. Play the Ffeld featured performances of 
Holst's "The Planets" and Vivaldi's "The Four Seasons" by 
the Hazlewood-fed ensembles Excellent Device and Army of 
Generals, respectively, as well as other performers. 

Hazlewood says he broke even on the event, which was 
attended by 4,000 people who paid up to £160 ($244) per 
ticket. He plans to stage the event again In 2011, "with camp
ing, a bigger venue and a bigger bed of Investment." 

"It does cost a lot of money to hold a music festival, but peo
p le came to mine,'' he adds. "The demand is definitely there." 

Melvin Benn, managing director of London-based Festival 
Republic, which organizes events ranging from the 25,000-ca
pacity Latitude to the 82,000-capacity Reading Festival, says 
he applauds the Idea of Serenata, but isn't convinced it will work. 

"My gut tel ls me it will be tough,'' he says. "I am just not 
sure that the average Russell Watson fan wants to camp in 
a field for three nights." 

tributors and cinema opera
tors like BY Experience in 
New York and Cineplex Enter
tainment in Toronto. 

Mukaddam says "the ambi
tion is there" to simulcast 
Glastonbury to movie the
aters, although he concedes 
that time is running out to 
reach deals for 2010. Wonder's 
m anagement says details of 
his broadcast coverage weren't 
yet finalized; management for 
U2 and Muse didn't respond 
to requests for comment. 

Labels and artists generally 
receive a share of the broad
cast licensing fees for inter
nat ional sales of such 
BBC-filmed events as Glaston
b ury. Mukaddam says. But 
after subtracting label produc
tion and touring costs, artist 
manager Adam Tudhope, joint 
managing director of Every
body's in London, says he 
doesn't expect his clients Laura 
Marling and Mumford & Sons 
to receive a share of those fees 
for Glastonbury. "I wouldn't 
s.y there's really any money to 
be madeoutofTV sales where 
music is concerned," Tudhope 
says, describing the benefits 
as "promotional." 

James Sandom, co-founder 
of Supervision Management 
in London, also sees obvious 
promotional benefits in inter
national TV coverage of his 
Glastonbury-fe.tured .cts the 
Cribs and Crystal Cast les, 
enthusing about the BBC's 
involvement, as "they consis
tently make the best live 
music packages in the world." 

While TV income wiJJ go to
ward Glastonbury's costs and 
charities, Challis insists the 
main point of the coverage will 
be "highlighting the festival 
and talent'' internationally. 

BBC Worldwide has also 
held global rad io rights for 
Glastonbury since 1985 and 
last year sold coverage to 40 
territories. Mukaddam says it's 
exploring international oppor
tun ities for BBC TV coverage 
ofother U. K. festivals like Tin 
the Park, Reading and Leeds. 

But the focus for now is on 
Glastonbury. And while sim
ply playing the event is already 
a big opportunity for many 
artists, Mukaddam prom ises 
the BBC "will get them in 
front of more eyeballs, in 
more countries, with bigger 
broadcasters." 
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DIGITAL BYANTONYBRUNO 

BACKSTAGE 
APPS 
WARPED TOUR, BONNAROO 
EMBRACE NEW MEDIA FOR FAN 
SERVICES AND BRAND BUILDING 

Talk about good timing. 
After graduating last year with a degree in computer 

science from Sacramento (Calif.) State University, 24-
year-old Alex Rude decided to try his hand at i Phone 
application development by creating a scheduling app 
for that summer's Vans Warped tour, which he was 
planning to attend for the fifth year. 

The idea stemmed from Warped's practice of an · 
nouncing each day's l ineup the morning of the even t, 
which can be a hassle for fans t rying to keep track of 
which act is playing when and where. So Rude bought 
a Mac and taught himself how to code for the iPhone. 
A couple of weeks later, he finished the app and to his 
surprise, Apple a pp roved it. 

"That actually shocked me, because I thought there 
would be some kind of copyright restriction," he says. 

In fact, there was. Warped new-media manager Paul 
Kersh discovered Rude's app a week after it went live 
and had to make a quick decision. 

"We could either sue him for using the Warped trade
mark or we could hire him," Kersh says. "Of course we 
ended up hi ring him." 

Since then, Rude's app has gone from an unofficial 
fan scheduler with only a few thousand downloads to 
the official Warped tour mobile app that's been down
loaded more than 30,000 times and typically ranks 
among the top IOO musicapps in the iTunes store. Rude 
is now creating s imilar apps for the Mayhem Festival 
and Country Throwdown tours. 

The story illustrates how important mobile apps are 
to organizers of summer music festivals. In addition 
to Warped, such events as Bonnaroo, Coachella and 
Lollapalooza arc us ing mobile apps to enhance the 
concert experience for attendees as part of a broader 
new-media push that also includes social media and 
Internet initiatives. 

"It's a continuation of what we're seeing with mo• 
bile technology becoming the place where ifs all at," 
Kersh says. "It's really changed how we interact with 
fans at the show itself.' 

The Warped app, for example, goes far beyond the 
scheduler that started it all. It also features such items 
as information about each band (complete with links 
to buy their music at iTunes), news, tour date info and 
integrated Twitter feeds. Future updates will include 
automatic notification messages telling fans when the 
bands they've entered into their scheduler are abou t 
to play and a promotional code to download 10 free 
songs from iTunes. 

The Coachella app featured an interactive map, a 
friend finder, photo uploading tools and the ability to 
mark on a map the location of a car or campsite. And 
Bonnaroo organizers say they're in the final stages of 
selecting a developer to create a "much more robust and 
fi.mctional" app than what it offered last year, including 
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Your itinerary, sir: The Vans Warped tour's mobile app 

maps and integration with Twitter a nd Facebook. 
But there are downsides, as organizers at Coachella 

discovered this year. Spotty coverage and mobile net
work congestion rendered many of the app's features 
useless. Also, only a fraction of attendees have smart 
phones, which is why many are also creating simpler 
mobile Web versions. 

This push into mobile is indicative of a broader ef
fort to bring more new-media capabilities to live music 
fans, essentially blending a real-life experience with a 
virtual one. While mobile apps are designed primarily 
for on-site use, other digital efforts are intended to drive 
ticket sales and establish a year-rourod connection with 
a festival b rand to keep fans engaged and to profit from 
additional sponsorship opportunities. 

"One of the things we've realized about our events 
is that there's a community built around them that is 
much larger than the people attending," says Rick Far• 
man, co-founder of Superfly Productions, which or· 
ganizes the Bonnaroo and Outside Lands festivals, 
among others. "Yes, it does push people to attend. But 
where we think it can go is to build a much bigger 
lifestyle brand that is monetizable in some way." 

Both Warped and Bonnaroo have amassed more than 
100,000 friends on their respective Facebook pages, 
and both are establishing their own ded icated social 
networks as well. 

The Warped website, created four yea rs ago, has 
more than 350,000 registered members who can post 
photos and comments and connect with friends. Kersh 
credits the site for driving preorder sales up 20% above 
last year's previous record-setting number of preorders. 

Superfly, meanwhile, created the Bonnaroo 365 site, 
which features streaming video of a handful of perform
ances from the 2009 festival as its first experiment in 
establishing the event as a year-round brand. Farman 
declined to provide specifics but said the reaction to the 
s ite was good enough that he's stopped adding con tent 
to it in order to form ulate a more lasting business model 
based on advertising and, possibly, subscriptions. 

Looking ahead, festival organizers are contemplat
ing how to incorporate such buzzworthy technologies 
as location-based services (such as Foursquare) and 
perhaps even mobile ticketing and payment systems. 

" If you're in the business of promoting music or 
events," Farman says, "and you don't have a presence 
on those platforms or understand how they' re differ
ent from one another, you're not doing your job." ... 

LATIN BY AYALA BEN-YEHUDA 

TIX 'N' TRACKS 
SONY EXPANDS MUSIC TICKET+ PROGRAM 
TO SUMMER LATIN TOURS 

Latin music fans will get song They a lso give the label and pro-
downloads and other bonus con- moters a greater incentive "to work 
tent a long with their concert tick- tighter than usual in terms of the 
ets this summer, as Sony Music En- media plan, media buys and cross 
tertainment ramps up its "Music promotions," says Phil Rodriguez, 
Ticket+" bundling program. president of Evenpro/WBI In Miami, 

Sony is preparing to offer Music noting that Mondo and the label ran 
Ticket+ downloads this summer to ads promoting the Beyonce show. 
fans attending shows by Chayanne, The label, promoter or artist 
Camila and Daddy Yankee-in the manager can sell sponsorships 
United States, Latin America or both. 

The major label tested the wa
ters late last year with Argentine 
singer/songwriter Gustavo Ceratl. 
Fans attending the former Soda 
Stereo front man's Dec. 19 show in 
Buenos Aires received a card with 
a special code that enabled them 
to download his album "Fuerza 
Natural" for free. Of the approxi
mately 15,000 fans who attended 
the show, 47% of them down
loaded the album, according to 
Sony Music Latin America market
ing VP Fernando Cabral. 

"If you have that feeling of, 'Oh, 
everyone going to Cerati's show 
already has the album,' this dis
proves it,'' Cabral says. 

Emboldened by the results, Sony 
worked with Brazilian promoter 
Mondo, part of Evenpro Group In 
Caracas, Venezuela, to give away 
50,000 download cards with tick
ets to Beyonce's Feb. 6 show in Sao 
Paulo, Brazil. About 20"/4-25% of fans 
attending the show redeemed the 
cards to download five songs from 
her "I Am ... Sasha Fierce" album 
from a dedicated site, where they 
found bonus tracks available in Brazil 
only through Music Ticket+, Cabral 
says. Sony also offered Music Ticl<et+ 
bonus content during the cast tour of 
the Nickelodeon Latin America show 
"Isa T.K.M.,'' which began April 24 in 
Curitiba, Brazil,andwrapsMay 22in 
Monterrey, Mexico. 

Music Ticket+ provides a way to 
encourage legal downloads In Latin 
America, where physical and digital 
piracy have decimated music sales. 

Take the party home: Music 
Ticket+ download cards for 
Nickelodeon Latin America 
show 'Isa T.K.M.' 

musicticket+· 
8AIXE 5 MIJSICAS GRATIS 
C-IMa;car. 
l,ko~obo(.w •dt,KUbll!Nuc,Uleo 
1,,.__-~,..b/-t.. ),~..,_c:~~~...._ ,..,_...,1,,-~ _),.~.bolo..-----

-- ••-- : 1mulka 

around Music Ticket+ bonus con
tent. For example, French carmaker 
Renault's website in Colombia is 
hosting downloads for Cerati's May 
13 show in Bogota, while Or Pep
per is sponsoring Music Ticket+ for 
six U.S. tour dates this summer. 

Music ncket+ also enables Sony to 
collect data about concertgoers. "All 
the fans going into the site, we'll have 
their information," Cabral says. "If the 
artist has a perfume coming out two 
weeks later, we can send out a blast." 

Cabral expects to move 600,000 
Music Ticket+ packages for Chay
anne this year. Distribution will vary 
by market. For example, Chayanne 
concertgoers in the United States
where the tour is promoted by Car
denas Marketing Network-wlll re
ceive their cards once they enter 
the turnstiles. In Argentina and 
Spain, the download codes will be 
printed on the concert tickets. 

The offering can also be tailored 
to the local market. Chayanne's U.S. 
Music Ticket+ package will Include 
two exclusive songs, photos, wallpa
pers and a video message from the 
artist, while fans in Mexico will also 
have their choice of three track down
loads from a menu of 20, Cabral says. 

Rodriguez likens Music Ticket+ 
to posters and other freebies that 
he sometimes gives away to t icket 
buyers to add value to the experi
ence, in a region where American
style VIP packages and upgrades 
have yet to become the norm. 

"This needs to be repeated several 
timesoverforusto be able to quan
tify" the results, Rodriguez says. , . .. 
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Congratulations 
' ANDRE RIEU 

on an amazing career! 

* 834.992 tickets sold in 2009 

* 714.617 tickets sold in 2008 
* 30.000.000 albums sold 

* World's biggest stage 
* Over lOOx platinum in Australia 

* #1 classical artist in the US 

* #2 in UK pop-chart 

* #6 in Billboard's 2009 
touring chart 

We are honored to be part 
of your remarkable journey. 

From all at the ARP Family! 

RIEU.COM Contact: Marthijn Graafland 
mgfd@an drerieugrou p.com 
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THE EXECUTIVES AT Andre Rieu 
Productions are fond of calling their 
multimillion-selling boss "the most 

popular unknown artist in the 
world." • They had better start 

thinking of a new sobriquet. That 
in-house nickname may have once 

accurately described Rieu, the Dutch 
master of the waltzing violin who 

has built a global followmg with his 
live performances. But with global 

CD and DVD sales estimated by his 
company at 30 million, the number 
of territories in which Rieu remains 
"unknown" is shrinking fast. Rieu 
hit a remarkable milestone recently: 
He ranked among the top 10 global 

touring artists of 2009, accordmg to 
Billboard Boxscore. 
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VIOLINIST ANDRE RIEU 
RANKS AMONG 

TOURING SUPERSTARS 
BY PAUL SEXTON 

Appearing on the year-end recap below U2, Madonna, Bruce 
Springsteen, AC/DC and Pink, Rieu ranked at No. 6, just above 
Britney Spears, the double bill of Bill)• Joel and Elton john, Tina 
Turner and Cold play. Not bad company for a classical violinist 
and conductor. During the 2009 Boxscore chart year, Rieu sold 
1.1 million tickets, grossing $95.9 million. 

Rieu opens a summer tour of Nor th America June 18 at the 
Nassau Veterans Memorial Coliseum in Uniondale, N.Y. On 
May I , tickets went on sale for 10 more North American dates 
on his Celebration of Music tour in November and Decem her. 
(In April, Rieu chartered a plane for his 100-member entourage 
to play dates in South Africa after volcanic ash shut down com
mercial air traffic in Europe.) 

In February, Rieu's most recent album, "Forever Vienna," 
climbed to No. 2 in the United Kingdom and was selling at a 
rate of 50,000 units per week. Released Dec. 28 in the United 

• ,,~ 

~ , 

Triumphant homecoming: ANDRE RIEU'S 
Amsterdam Arena concerts with his Johann 
Strauss Orchestra in September 2009 drew 
more than 55,500 fans. They were the top 
dates of the Dutch violinist's career. 

Kingdom on Decca/Universal , it's Rieu's fi rst chart appearance 
in a market that had previously seemed immune to his charms, 
and sa les have since climbed toward platinum certification 
(300,000 shipments). 

Thus, the latest pin is fastened to the artist's global map of con
quests, which stretches across Europe and into such culturally 
diverse strongholds as Australia and Mexico. 

Marthijn Graafland, Andre Rieu ProductionsdirectorofNorth 
America, believes Rieu's exceptional success in Australia was es
pecially significant in alerting other markets to Rieu's truly inter
national appeal. 

"That opened the eyes of many people in the record indus
try." he says. "Universal is a very good label for us, very sup
portive , but some countries arc just more active and more 
focused on this type of music. I don't think the U.K. had been 
very focused on a foreign act. 

"But then people from the U. K. said, ' Hey, what's going on? 
This is an English-speaking country- it was a part of the U.K., 
it has a similar kind of culture.' And those sales were ina coun• 
try of only 20 million people." 

In early February, Rieu made his mark on British television 
when he performed on !TV's "The Alan Titchmarsh Show." View
ers responded immediately. One continued on »p44 
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Room to move· ANDRE RIEU'S stadium tours, including this 2007 debut in Toronto, feature onstage waltzes. 

from »p42 wrote on the program's online forum: "I 
watched 'The Alan Titchmarsh Show' today and wanted to buy 
the album that was played by the orchestra, but all I can remem
ber is that it was called 'Vienna.' "Another enthused: "'I loved lis
tening to it today; reminds me of Sunday lunch wi th my father, 
who always played this type of music." 

Then on March 28, in a follow-up U .K. TV appearance, Rieu 
and his orchestra played "Bolero" to accompany the perform
ance of celebrated professional ice skaters Jayne Torvill and 
Chris topher Dean in the top-rated !TV entertainment series 
"Dancing on Ice." 

Andre Rieu Productions VP Pierre Rieu, the superstar's 28-
year-old son, says the response to those performances high
hghted what he and his fellow executives have always stressed. 
"We told labels all the time, ' Please put him on national televi
sion, because he's very much a visual artist.' If you talk to po-
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tential sponsors, you can give them numbers until you drop 
dead. It won' t tell them what it's about." 

As a result of the exposure, Rieu and his orchestra will play eas
ily thei r biggest dates in the Uni ted Kingdom and Ireland later 
this year. A series of six arena shows will begin Sept. 22 at Lon
don's 02 Arena, then move to Birmingham, Dublin, Belfast, Man
chester and Newcastle. 

Pierre Rieu also says that the U.K. sales, in turn, sent themes
sage ofRieu's international potential out even further and wider. 

"'We discovered that once we hi t the top 10 album chart in 
the U.K., immedia te ly, on the same date, Un iversal [in the 
United States] was on the phone saying, 'We're coming over; 
we want to talk to you.' l t was incredible. It was something we 
couldn't dream of.· 

Rieu's U.S. CD and DVD releases have been on Denon in re
cent years, and while his son says it has been a beneficial deal, 

the rights are due to switch to Universal later this year, which 
means the artist will be with the major worldwide. 

"'We've been playing in the U.S. for 10 years, and in the last few 
years we've done 40-50 shows per year, but we haven't reached a 
breakthrough," Pierre Rieu says. That said, Andre Rieu's mas
sive catalog has still generated total U.S. sales of more than 1 mil
lion, according to SoundScan data (see story, page 54). 

"To say that Andre is a complete newcomer to the U.S. market 
is wrong," says Cornelius Ball in, director of international mar
keting at Universal Music in Berlin. "But Ith ink we can, together, 
bring him to a completely differen t level. 

"Andre Rieu should be a superstar in every market where he's 
known- certainly the No. 1 in his genre, because there's no one 
who does it like he does, on the level he does it." 

What's highly unusual about working with Rieu, according to 
his team, is the high degree of autonomy in his well-drilled op
eration, not to mention its sheer scale. Andre Rieu Productions 
employs about 130 people, according to the artist. 

Ballin recalls," J remember one of the first shows where J saw 
Andre was in Paris. Our local company did an after-show party, 
and someone said, "The band is coming.' Where usually you would 
see four or five people walking into a room, it was 50. 

"Given the size and the amount of touring they do, it's so in 
credibly well-organized; it's just unbelievable. For almost all 
questions that a label person might have, you will have a point 
person at his company you can speak to. To have such an or
ganization to deal with is just a pleasure." 

If that's unusual, then to have an artist whose own company 
books his shows in many markets, without the use of a local 
promoter, is rare. 

Andre Rieu Productions CFO Roel van Yegge! says, "In coun
tries in which we opened as of 2003, we're doing almost every
thing ourselves. ln the U.S., Australia, Canada, the U.K., South 
Africa more or less, we have no local promoter or publicist, so we 
contact the arenas directly." 

In Germany, Rieu is booked by Roland Temme Konzert, "a 
par tner who does a huge part of Europe for us . He started in 
'99 or so," van Veggel says. 

"Why do we [promote shows] in those countries ourselves? A 
couple of reasons," van Yegge! says. continued o n »p4 6 
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from »p44 "Andre is a perfectionist, and the more people 
you have involved, the chances are there that you'll lose part of 
your concept. Secondly, in the distribution channels, if you do it 
yourself you take a higher risk, but if it turns outto be a huge suc
cess, you don' t have to share with as many parties." 

Graalland adds that Andre Rieu Productions is set up to meet 
the artist's s tandards and expectations. 

"Andre has an eye for detail and he likes to control things. He 
has his own studio, his own company, his own crew. That's why 
we started doing it ourselves. It's a ton of work, bu t it's very nice." 

ARP International tour and media director Kerstin Cornelis 
recalls Rieu working with a promoter in the United States 10 
years ago who "had no clue who he was . To be able to promote 
somebody, at least you need to understand who he is and what 
he does. Andre likes to have things in hand, and if you have 
people in be tween who don't necessarily understand what he 
does, it becomes difficult. 

"We get the question all the time ifhe needs a promoter," 
Cornelis adds . "People keep presenting themselves. But part 
of his success is that he's loyal to himself. It may take a little 
longe r, but we'll get there.• 

The Australian success has been a source of particular pride 
for the company, and Graa lland credits the arts and entertain
ment TV channel Ovation for turning an early spotligh t on Rieu 
(see story, page 56). 

"They really supported Andre, putting him on the air many 
times. That's how a lot of people discovered him," he says. "It's 
not like he did 'Australian ldol'-it was word-of-mouth. It really 
grew [via] grass roots; it was not just hype." 

He adds that Rieu played 11 Australian shows in 2008, selling 
260,000 tickets, and 14 shows (including two in New Zealand) 
last year, with another visit planned for October. 

Another new territorywiU be added to Rieu's touring schedule 
later this year. 

"We're going to Mexico in November for the first time." 
Graafland says. "Universal is very happy about the record sales 
there, and I know that in Brazil our record sales are quite high. 
I'm getting a call from a Mexican promoter every week. We're pro
moting it ourselves, but they're so interested. It's unbelievable. 

"If you l isten to Mexican music, it's very fes tive. It's not very 
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serious music," Graafland adds. "Recently somebody told me 
Andre takes the seriousness away from classical music. They like 
the way he app roaches it and the whole show he makes out of it." 

While Graafland says Andre Rieu Productions likes to de
scribe Rieu's audience as ranging from "six to 100," Univer
sal's Ballin says there are definite advantages for an artist who 
generally appeals to an older demographic. 

Pushing boundaries: ANDRE RIEU expects to play his 
first concerts ,n Mexico later this year. 

"The way to market this," he says, "is to find the right support
ers in media that do understand there's a music b us iness beyond 
the 20-somethings. or 30-somethings even. 

"People who like h im are more affluent than the average 
teenage kid, and we have less competitors for the disposable 
income," Ballin adds . "There's a more old-school and better at
titude, in our case, toward the work of an artist. They want to 
pay money to get something they like. They don't expect music 
to come to them for free.• 

Further discussion of the audience's maturity produces a sur
prisingly definitive answer when Pierre Rieu is asked whether 
the d igital age has made a b ig difference to marketing his father. 

"Absolutely not," he says, noting that even legal downloading 
hasn't become a major part of the sales picture, "not in the num
bers that record companies are used to with other artists." 

"That's another advantage of our audience," he adds. "They 
want to have the real thing: the disc in their hand. to see the book• 
let, put the DVD in the player and watch the show. They don't 
want to be behind a computer and download things. 

"Andre started Twittering a couple of months ago," says Pierre 
Rieu, noting that h is followers quickly grew to 9,000. The group 
has been building a new, official website to include a community 
area in which ticket presales will be an important part. "For peo
ple living in Florida or Sydney who want to get the best seats for 
the shows, that will be a huge advantage." 

"When I started here in 2001, of course everybody was going 
to an outlet, a retailer, to buy tickets," van Veggel says. "Nowa
days, at a rough estimate, 60%-70% ofour customers buy tickets 
through the Internet, so that's a huge shift." 

He explains that Rieu'sconcertdates fall intooneofthree show 
sizes: The world stadium tour plays venues of between 25,000 
and 35,000 capacity, regular outdoor shows play to around 10,000, 
and indoor concerts draw crowds of between 4,000 and 25,000. 

Van Veggel says that Rieu's highest-attended engagement to 
date was three nights at the Telstra Dome in Melbourne, Aus
tralia, on his 2008 world stadium tour that drew 76,000-plus fans. 

A Dutch vio linist playing waltz music may never be the 
coolest artist in the world. But, as Universal's Ballin asks, "What 
really is cool? Is it something that's perceived as being cool by 
a certain age group, or is it being a cool businessman? Because 
Andre certainly is one." 

"He keeps saying the music he makes is for everyone that's 
able to open their hearts for it," Pierre Rieu says. "Even for peo
ple that think, 'This is not my cup of tea,' they bring their parents, 
(thinking], TU come and leave after five minutes,' and they stay 
the whole concert and buy tickets for the next year. 

"That's what we see lots of times, and how our audience i s 
getting younger every year. He wants the world waltzing, and 
he's on h is way to doing that." 
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'I WANT TO GIVE CLASSICAL MUSIC 
BACK TO THE PEOPLE,' HIT VIOLINIST SAYS 

BY MARK SUTHERLAND 

LIKE THAT OTHER famous Dutch export, Heineken lager, Andre 
Rieu refreshes the parts others can't reach. • The son of a symphony 

conductor, the violinist/conductor received formal classical training at 
conservatories in the Belgian cities of Liege and Brussels and in the 

Netherlands' Maastricht; he also spent 10 years in the Limburg Symphony 
Orchestra. But since forming his own Johann Strauss Orchestra in 1987, 

Rieu has been on a mission to take classical music to people and places that 
rarely show an interest in it. • He has certainly succeeded. • Andre Rieu 

Productions, the artist's company, estimates he has sold more than 30 
million albums worldwide, including 1.2 million in the United States, 

according to Nielsen SoundScan. Ile plays live to more than 700,000 fans 
each year and will open a summer tour of North America June 18 in 

Uniondale, N.Y. • His concerts are famed for their scale-they feature as 
many as 60 musicians amid reproductions of famous European palaces

but also for their atmosphere. A world away from the perceived stuffiness of 
many classical events, Rieu's performances often stir the audience to dance 

in the aisles as enthusiastically as at any pop concert. • On a recent spring 
day, Rieu is in London, where he's made his latest breakthrough. His album 

"Forever Vienna" (Decca/Universal) hit No. 2 on the U .K. albums chart in 
January. On this visit, he will open the finale episode ofJTVl's hit show 

"Dancing on Ice," performing Ravel's "Bolero" as figure skaters Jayne Torvill 
and Christopher Dean reprise their Olympic gold medal-winning routine for 

the cameras. But first, he has an apple crumble to eat and an interview to 
conduct about his three-decade-plus career. continued on »p50 

Basking in a breakthrough: When his a lbum 'Forever V ienna' hit No. 2 on the U K. 
albums chart 1n January, ANDRE RIEU tallied another 1nternat1onal achievement. 
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from >>p48 

What attracted you to playlng the waltz In the first place? 
When I was 4 or 5, I attended my father's concerts. He very often 
played Strauss waltzes as encores and I saw something happen
ing with the audience. For Beethoven or whatever, they were sit
ting like this [snores], but with the waltz there was something 
alive within the same audience. The musicians also. 

But it wasn't fashionable music when you started playing it. 
No, and that was the fault of the classical musicians. I was in a 
class ical orches tra and it would be like. "We have five minutes 
left. we can do 'The Blue Danube.'" And 1 was always so angry 
because it's magnificent mus ic. So I fought not jus t for the 
waltz, but for bringing humor back to classical music. That's 
part of our success; it's something that you cannot have any
where else. You go to a pop concert or a class ical concert bu t 
there's nothing in between. [We doJ classical music brought to 
you with h umor; you can be yourself. cry, dance. whatever. It 
doesn't matter as long as there's interaction between me and 
the audience. That's why they come. 

Your shows seem to be t he opposite of what many people 
expect from a classical show. 

t li -1"!, ' 
111i --, 

Yes. I want to give classical musk hack to the people, where it be
longs. Mozart composed his music not for the elite, but for every
body. He was a fantastic. l ively guy; he was drinking and having 
fun in life and being a genius at the same t ime. But now you see 
people playing Mozart with faces as if they are already dead. Why? 

You've been descri bed as "a rock star conductor." What 
do you think of that comparison? 
Why the rock star? Because of the entourage' Perhaps. Because 
I have a lot of trucks ' I don't think I'm a showman. I wouldn't 
even call my concerts a show. rvt y concerts arc more of a show 
than a classical concert, but things are different every night, there
fore I call it a concert. But the moment you put your tuxedo on 
and go onstage with your violin, even as a classical violinist, you 
are an entertainer. Otherwise you'd play in your bathroom . 

Have you been influenced by pop or rock stars at all? 
My influences come from all over the place. Michael Jackson-I 
admire him in everything he did, so professional. Madonna, 
Queen. I was a teenager in the '60s, but my education was very 
severe, so the Beatles and the Rolling Stones passed by my house. 
I did my puberty some years late r so I missed all that. 

/ 

Scene setter: ANDRE RIEU'S concerts, 
such as this outdoor show in Heidelberg, 
Germany, in 2009, are known for their 
atmosphere and scale as well as the music. 

Why did It take you so long to get a record deal? 
It took me seven years. I was successful, so I thought I had to have 
a record deal. I went to [sec labels) and said I was very successful 
playing in theaters in Holland. Belgium and parts of Ge rmany. 
"What do you play? Waltzes'" [makes vomiting gesture] Really, 
the first guy did that . 

But I went back every year and after seven years one guy lis
tened. He came to a concert and phoned me the next day to say. 
"Let's make a record." But even the seven years when I didn't have 
a record deal the halls were filled. so 1 could make the orchestra 
bigger. buy nicer clothes. better sound. lights and flowers. 1 put 
all my money back into the company because this is all I do. 

Did you have to adjust your style for International markets? 

No. The only thing I do is try to speak the language and in my 
encores. I m ighttry and do something [local[, like in Aus tralia 
1 do "Waltzing Matilda." But people don't want me to play Amer
ican music, they want my music. The English didn't believe 
that I could be successful in an English-language market but 
Australia was the proof. And that was the moment that the 
guys (at the U.K. label) said, "OK. let's do Andre because he 
proved it in Australia." continued on »p52 

'& THANK YOU Jr t-33 S(J, mW::jy t(J, S(J, ~ 
Jtfht, Hultvuf tmrfiLOf!e 

CONGRATULATIONS 
AND BEST WISHES 
Jtfht, /idtu tmrfiLOf!e 

Anita Bennett& .\~odatcs 

50 I BILLBOARD I MAY 15, 2010 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

RIEU'S roots: 'When I was 4 or 5 I attended my father's concerts He often played Strauss waltzes as encores: says the 
v1ol1n1st, seen in Amsterdam (above) and as an aspiring classical mus1c1an (below). 
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from »pS0 You're phenomenally successful In Australia. 
To what do you attribute that? 

Yeah, I sold 2.7 million albums in Australia in two years and it's 
a small country. It started with the Ovation channel, a classical 
pay-TV channel with about 7,000 viewers a night-(which is) 
nothing. They wrote me and said, "We have a DVD- can we 
broadcast that?" We said OK. A week later, they said, "Do you 
have more DVDs?" It started a word-of-mouth process. Univer· 
sal put (product) in the stores and after three or four months we 
sold 500,000. Then I went there to do promotion and pow! I even 
got to appear on (hit Australian soap opera) "Neighbours." 

In the United Kingdom, you appeared at the Royal Variety 
Appearance. How was that? 
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Phone 1 212 \ .+86-6001 
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Email marvin Ztmkatzlaw.nct 

Me, the Queen and Lady Gaga; it was quite a combination. The 
Queen was there watching in the dark and I told a story about 
Queen Victoria. Johann Strauss did the waltz when he was young, 
but the church was against it because the dance was body to 
body-too sexy. So Strauss went to London and Queen Victoria 
was fond of the waltz; she made the breakthrough here and, 
from London, i t came back to the continent. Afterward we had 
to stand there and shake hands and the Queen said, "Nice 
melodies, Mr. Rieu." Funnily enough, I had never played for my 
Queen [Queen Beatrix of the Netherlands) all these years and 
then the other day I finally played for her. So I think [ Britain's 
Queen Elizabeth] phoned her and said, "He's good, this guy.· 

Do you have any markets left to conquer? 
I haven't broken the Un ited Sta tes yet. I play there and make 
money but we're working on that now. I want to be No. l. But 
I love America. The audience there is so hungry, they drive 
1,000 miles to come to a concert and suck every note out of my 
violin. ln Holland, people wouldn't go (20 miles). I wan t to go 
to South America, and we're going to South Africa. I haven't 
played China, and I don't know-because I hear all these sto
ries about even politicians who go to speak and they have to 
send their speech and then the speech is censored. I'm a free 
man so I wouldn't like to send my words. 1 don't know yet. 

In many markets, your DVD sales are on a par with your CD 
sales. Why do you think that is? 
It's very important to see me. Although the records sell very well, 
when you see me perform on DVD or come to see me live, then 
you understand. In Australia, I sold millions of DVDs before I 
came [to the country], so it's not just (people buJ~ng] a souvenir. 
It's important to see us and how much fun we have. When I play 
the violin I use my face to bring the emotions. 

You perform everything from pure classical pieces to tracks 
from musicals and pop hits, How do you choose the songs? 
I've been doing this for 35 years so I know how to build a pro• 
gram, but I always choose the pieces only with my heart. l will 
never play a piece to show how good we are; the only reason is 
that it touches me. Michael Jackson continued on >>p54 
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The birthplace of the waltz: ANDRE RIEU brought his orchestra to Vienna in 2007. 

from »p52 died the week before our big 
concerts in Maastricht, so 1 did "Ben" solo on 
my violin, and everybody was crying. A week 
after that we did "Earth Song" with a children's 
choir. Why not) Because I know when a song 
touches me it wilJ touch you. 

You're very much in control of your own busi• 
ness as well. 
Yes. I produce my own albums, J give the tape 
to Universal and they sell it. After all these years 
they know what I do and they accept it. I don't 
have a promoter, I do everything myself. I travel 
around the world. my people hire arenas. and 
we start selling tickets. For America, we !initially] 
worked with promoters because in my head I 
thought, "No, it's not possible to do America 
yourself." But it is. It's like every country: The 
arenas are glad when my people come, so why 
have a whole organization in between) It works 
faste r. the resul t is better, the interaction with 
the audience is more direct. 

Why did you choose to do things this way 
Initially though? It must have been a lot of 
hassle for someone just starting out. 
At firs t, 1 th ink i t was because what I did was 
so unusual that no promoter would say, "1 want 
you." Classical music people would say "no.· 
Pop music people would say, "What, vio lins? 
No: So I said. "I'll do it myself." Then I dis
covered it was working very fast and everyone 

l'd work with I iked it. Now, promoters phone 
every day. But I still do it mysel f. It's nice to do 
music and business-I love doing it . The ex
ample I always give is Johann Strauss: He was 
the first pop star. He had five orchestras, I have 
only one, so he was a real businessman. If it 
was possible for h im, why not for me? 

How did Strauss manage to be in five places 
at once? 
He had a contract in Vienna, and each hall where 
his orchestras played he was there for half an 
hour, then quickly onto his horse [and onto) the 
next one. l ' m not going to do that though. I 
started out as a violin ist; now I have 130 people 
on my payroll-it's enough. 

Do you still have your detractors in the clas
sical establishment? 
They are more silent these days. I do my job 
as a classical musician. When 1 play classical 
mus ic, 1 will do it with all my education and 
responsibili ty and I will not ruin the piece. 
ln the beginning they thought, "He's popu
larizing." But I don't do that. l play it like it's 
written, so why be angry at me? But at the 
same t ime in the same concert, I play Michael 
Jackson and I make jokes. [The cr iticism] 
bothered me in the beginning but now it' s 
OK. lt's also la lot] of jealousy. When you sell 
well in classical music n ow. you sell 800 
copies. I sell 8 million. 

GLOBAL ALBUM 
SALES DOMINATE 
But Rieu Charts Consistently In The U.S. 

Andre Rieu has sold an es
timated 30 million CDs and 
DVDs worldwide,according 
to his company, Andre Rieu 
Prod uctlons. The United 
States accounts for 1.2 mil
lion albums sold, according 
to Nielsen SoundScan. 

The best-selling title 
among his U.S. releases is 
1999's "Romantic Mo
ments," which has sold 
110,000 copies. He has also 
sold 549,000 units of long
form music videos. 

Rleu's first appearance 
on a Blilboard U.S. albums 
chart was In April 1996, 

when "From Holland With 
Love" debuted on Top Clas
sical Albums and the Bill
board Classical 50. 

He has charted 22 al
bums on Top Traditional 
Classical Albums, Including 
four No. ls: "The Vienna I 
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Love," "The Flying Dutch
man," "Radio City Music 
Hali: Live in New York" and 
"Greatest Hits." 

In addition to those four 
titles, 14 other Rieu albums 
have made the top 10 on the 
Top Traditional Classic:al 
chart. His most recent visit 
was last November, with 
"Live in Dresden: Wedding 
at the Opera" (Denon). Rieu 
has also visited Billboard's 
Heatseekers survey, most 
recently in June 2009 with 
his "Greatest Hits" album. 

-Keith Caulfield 
and Paul Sexton 
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GROSS SALES/ Venue, Location. 
T;cket Sea@ Date<s> 

$10,160,146 Amsterdam Arena, 
<{7,121.581) Amsterdam 
$'99./,/57U3 Sept. 5-6, 2009 

$9,488,516 Telstra Dome, 
($"4 . ..!62£57 Ail tr.,..) Melbourne, Australia 
$180 42/$5773 Nov. 13-15, 2008 

3 
$8,633,277 ANZ Stadium, 
($"..l.t':J.~HA..; r1WI) Sydney 
$'93 78/$64 16 Nov. 27-29, 2008 

4 
$6,319,171 Suncorp Stadium, 
il9/l60l6JA .. ,, • .,._ Brisbane, Australia 
$178. 79/$63 4 4 Dec. 3-4, 2008 

s 
$4,787,851 Rod Laver Arena, 
ISS,27'l,{M~,Ar;:WI) Melbourne, Australia 
$,2'\1$8(178 Oct. 29-Nov. 1, 2009 

$4,205,878 AAMI Stadium, 
(f,f.,485~.,;,, ;: ~r> Adelaide, Australia 
$191.%/$62«; Nov. 18-19, 2008 

$4,005,837 Gelredome, Arnhem, 
(€2.774Jol) The Netherlands 
$Yl829/$n19 Dec. 19-20, 2008 

$3,411,889 Vrijthof, Maastricht, 
(€2.M5.150J The Netherlands 
$>::)4(,.'i/$(;977 July 10-14, 2009 

$3,408,360 Gelredome, Arnhem, 
(€2.375.000) The Netherlands 
$n48V578.93 Dec. 19-20, 2009 

10 
$3,325,991 Acer Arena, 
!S3.6!~.6-!1 A.J'.1:r~,) Sydney 
S22T:7iS8120 Oct. 15-16, 2009 

$3,227,078 Thialf, Heerenveen, 
(~262.4..:11) The Netherlands 
STI4.lV$78.45 Aug. 28-30, 2009 

12 
$2,764,408 Vector Arena, Auckland, 
''il6~~.1f,~,z-r., New Zealand 
S264.73/S7.t.88 Oct. 24-25, 2009 

$2,689,572 Entertainment Centre, 
{S2~'E.126A.J~~01) Brisbane, Australia 
$230W$824, Oct. 21-22, 2009 

Subiaco Oval, 
Perth, Australia 
Nov. 22, 2008 

Entertainment Centre, 
Adelaide, Australia 
Oct. 26-27, 2009 

Entertainment Centre, 
($\863.231 A>.rtmian) Newcastle, Australia 
$228.l->/$8'61 Oct. 18-19, 2009 

17 
$1,566,460 Forest National, 
((l,c:ti~.000) Brussels 
$108.95/$50.06 Dec. 10-12, 2009 

$1,563,860 Lanxess Arena, 
(Cl.008.599) KOln, Germany 
00774/$6465 Jan. 1-2, 2010 

$1,541,259 Lanxess Arena, 
((1,097.544) KOln, Germany 
002.51/S.4.!94 Jan. 1-2, 2009 

$1,455,730 Tokyo International 
(¥142,999,0C.O) Forum, Tokyo 
$12725,1$86 53 March 28-30, 2009 

$1,380,618 Ethias Arena, 
({991.980) Hassell, Belgium 
$!)'.) 47/555.67 Dec. 22-23, 2008 

$1,091,830 02 World, 
(€772.('60) Berlin 
$"1504/$h~.57 Jan. 23, 2010 

$1,072,920 Sportpaleis, 
(€737.6M) Antwerp, Belgium 
$>::)764/S&' Dec. 17, 2009 

$1,055,070 Ethias Arena, 
(€736.500) Hassell, Belgium 
$"11,V$6500 Dec. 22-23, 2009 

$1,028,931 Hallenstadion, 
(11Q5500 frar,c,;) ZOrich 
SKl32ft/$51.64 Feb. 6-7, 2009 

Attendance, 
CaoacilY 
No. o f ~s. Sellculs Promoter(s) 

55,502 Andre Rieu 
55.600 
two shows Productions 

76,817 Andre Rieu 
84.000 
three shows Productions 

73,852 Andre Rieu 
84.000 
threo shows Productions 

46,085 Andre Rieu 
50.000 
two shows Productions 

mgg Andre Rieu 
four shows Productions 

31,342 Andre Rieu 
38.000 
two shows Productions 

43,098 
Andre Rieu 45,000 

two shO\l.'S, one Productions 
sellOut 

Andre Rieu 38,950 
five sellouts Productions 

34,500 Andre Rieu 
39.600 
two sh0\1JS Productions 

21,195 Andre Rieu 
22.000 
two shows Productions 

23,844 Andre Rieu 
26.835 
threo shows Productions 

19,014 Andre Rieu 
two sellouts Productions 

16,931 Andre Rieu 
17.000 
hllOshO'WS Productions 

25,418 Andre Rieu 
28,000 Productions 

11,869 Andre Rieu 12,500 
two sho--.•,s Productions 

11,594 Andre Rieu 11.600 
twosho-.,..s Productions 

16,500 Andre Rieu 
17.dOO 
three shows Productions 

10,808 Roland Temme 
17,658 
two shzy,.,..s Konzertveranstaltungen 

17,489 Roland Temme 
22.952 
two sho,..,..s Konzertveranstaltungen 

12,111 
14,400 
three shows 

Avex 

19,073 
Andre Rieu 20,40& 

two snows, one Productions 
sellout 

11,300 Roland Temme 
11.689 Konzertveranstaltungen 

11,760 Andre Rieu 
sellout Productions 

12,500 Andre Rieu 
14.000 
tWOshO'WS Productions 

12,460 Roland Temme 
20.280 
two ~'JS Konzertveranstaltungen 
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Andre Rieu 
Thank you and congratulations 

on your enormous success! 

9 perfonnances 
acclaimed by more than 

75 000 fans at the 

CentreBell 
in Montreal. 

mel;mm.ca Bell Centre - Montreal - Canada - Operated by even ko 
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Congratulations 
~nilre! 

, i __ _ 

·•, 

Truck 1 N Roll 
wishes to congratulate 

Andre Rieu 
for 30 years of 
outstanding 

contribution to music 

We are proud to celebrate 

this milestone 
with you and look forward 

to your next tour 

w ww.t ruckn ro ll.com 

TOURS, TECHNOLOGY 
FUEL RIEU'S SALES 

DOWN UNDER 
BY LARS BRANDLE 

SHOULD AND RE RIEU ever chose to migrate from his Dutch 
homeland, he'd be well looked after in Australia. • The violinist is 

equal parts showman, musician and businessman, but in Australia he 
is all superstar. • Sales of his CDs, DVDs and concert tickets during the 

past three years Down Under have scaled considerable heights, and 
there are repeat performances to come. After decades plying his trade 

in classical music circles, Rieu's star exploded on the shores of Oz in 
early 2007, sparked by unwavering support from a pay-TV channel. By 
the following year, he was playing stadiums around the country. • "Is 

Andre Rieu bigger than the Rolling Stones?" asked one headline in 
newspaper Lhe Australian in 2008. • Well, not exactly. But he's certainly 

among the country's biggest sellers. Combined shipments of Rieu's 
albums and DVDs have reached the 3 million mark, according to 

Universal Music Australia, with DVDs accounting for approximately 
three-quarters of those sales. It's a towering statistic for a classical 

artist, considering the country's population of21 million. 

"Andre Rieu's popularity in Australia is as
tounding." says Tim Worton, group director 
of arenas at AEG Ogden, the Brisbane-based 
venues operator. AEG Ogden's portfolio of 
halls have played host to numerous Rieu con
certs, including the Acer Arena in Sydney, 
the Newcastle Enterta inment Centre, the 
Bris bane Entertai nment Centre and i ts 
crosstown counterpart tbe Suncorp Stadium, 

all of which have sold big numbers for tours 
in 2008 and 2009. 

In fact, Australian dates account for five of 
the top six most successful Billboard Boxs
core bookings in Rieu's career (see chart, page 
55) and 10 of the top 25. New Zealand also 
made the li st, wi th Auckland's Vector Arena 
opening landing at No. 11. "His mass-mar
k et popularity has translated into serious 

Even better live: Andre R1eu's Australian fans saw his videos then flocked t o his shows. 
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numbers of ticket and record sales,'" Worton says. "I've wan
dered into music stores and wondered if Andre Rieu may be 
a genre and not just an artist. such is the quanti ty on display 
ofhis product." 

Analysis provided by the Austral ian Reco rd ing Industry 
Assn. reveals the full ex ten t of Rku's popularity Down Under. 

In 2007 and 2008, he was the No. 1-selling artist in Aus
tralia, according to ARIA. His DVDs have been certified plat
inum (15,000 un its) a staggering 130 t imes, ARIA says. His 

-. 
video release "Live in Australia'" has been certified platinum 
21 times and was the second-best-selling music DVD of the 
past decade, according to ARIA, whose top 20 list mentions 
Rieu six times . 

Rieu's take on classical music might be seen as conventional, 
but his route to the Australian market has been anything but. 

The violinist has pioneered the use of"cinecasting" tech
nology in Australia. A cinecast is a high-definition, simul
taneous digi tal broadcast ofa live or recorded event into 

See Andre Rieu Perforn1 LIVE this Sununer 

. tie· ANDRE A man's stage is h\~~!swit.h a replica 
RIEU toured thhe gbrunn Palace, 's Sc on _ 
of Vie~na this record-sett mg eat the 
includmb~r 2008 performan~ustralia. Novem ·n Melbourne, Te lstra Dome , 

movie theaters. which must be equipped with h igh-quality 
projection sys tems, a sa tellite receiver and 5.1 surround 
sound. He's been featured in pay-per-v iew TV broadcasts
"m us ic hadn't really been tested in that realm before," Uni
versal Music Australia managing d irector George Ash 
says-and h is products are racked in such non tradi tional 
retail outlets as the 4,460 locations of the nation's postal 
service. Australia Post. 

The launch pad for continued on »p58 

June 19, 2010 
June 21, 2010 

8:00 p.m. 
7:30 p.m. 

Boanlwall< Tfall 
:\fohegan Sun Arena at Ca~cy Plaz:;1 

Atlantic City, NJ 
,vilke~-B;11-re, PA Worldwide [ntrrrainmrnr t1nd 

(nnfrrrnrr Vrnur Mnnacrmrnt 
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\ Yith our flexible capacities, 
Uogcrs C'cntrc has seen his 

sho,Ys gro,Y fro111 an attendance 
of 10,000 to ~o,ooo! 

U.ogcrs t;rntrc C~on-gratulates . 
. \ndrc Rieu's Success 

For venue information pleas-elcall: (416) 341-2222 
or visit www.rogerscentre.com 

THE COMPLETE DIRECTORY 
OF MUSIC INDUSTRY CONTACTS 

Plus Everything The Working Musician Needs To Know 
About Promoting And Booking Gigs! 

ORDER IT NOW! 
www.orderbillboard.com/directories 
or call: 800-562-2706 (U.S.) or 818-487-4582 
or by mail: Billboard Directories, P.O. Box# 15158, North Hollywood CA 91615 

Pl..., add $3 lor lllfOIIJ1 shilJIOll 

from »p57 Rieu' s Aus tr al ian success 
came via the arts -dedicated pay-TV channel 
Ovation. 

In early 2007, Universal Mus ic Australia 
tested the waters when i t supplied free con
tent to Ova tion, which targets fans ages 40-
plus and, at th at ti me, reached about 1.5 
million of Austral ia's 8. 5 million house
ho 1 ds o n the Foxtel platfor m , which 
reaches v iewers v ia satellite and cable 
transmissions. 

Universal released 

media engagements, he does meet-and
greets with fans, he tours regularly, and he 
has an Austral ia-on ly webs i te ," Ash says. 
"Th at makes it very special for us and for 
fans, and he's been one of our bes t sel1ers 
year after year. " 

Technology presented Rieu with an oppor
tunity to be in many places at the same time. 
and he g rabbed it. 

On May 10, 2009, Rieu delivered the ulti
mate Mother's Day 

produ ct to coincide 
wi th the b road cast. 
"Word-of-mouth go t 
around , people go t 
exci ted a bout i t and 
t hat se t th e b a ll 
rolling," says Univer
sal Classics and Jazz 
A&R and marketing 
d irector Cyrus Meher
Hom ji, who regularly 
mee ts with Rieu in 
his hometown of 

The launch pad 
for Rieu's 

Australian success 
came via the 

arts-dedicated 
pay-TV channel 

Ovation. 

t reat- a cinecast pre
mie re of his record
breaking "Live in 
Austral ia'' DVD. 

Rieu was on hand 
for a red carpet event 
at Sydney's Hoyts En
tertainment Quarter. 
He and digital broad
cast facil itator Cine
m a Live repeated the 
trick Oct. 16, 2009 , 
when the performer's 

Maastricht to discuss 
c reat ive projects for the Aus tral ian market. 
"There was no stopp ing it. The demand for 
Andre just exploded." 

By the ti me Rieu arrived for his first tour 
of these shores in 2008, everyone wanted a 
piece of him. His three dates at Melbourne's 
Telstra Dome in November 2008 generated 
close to $9.5 mi11ion U.S., accord ing to 8 il1-
board Boxscore data, a sum bettered only by 
Rieu's two-date September 2009 shows at Am
sterdam Arena. 

Part of his success in Australia can be at
tribu ted to h is commitment to the market. 

"When he vis its to Australia he does 

·" • 
•· ., 

'I. ... 

Acer Arena show was 
beamed via satellite 

into more than 50 cinemas nationwide and 
sold to a handful of screens in the Netherlands. 

According to Cinema live, som e 15,000 

tickets were sold for the cinematic perform
a nce priced a t $40 Australian ($3 7) , less 
than half th e $89 ($82) starting price for his 
arena shows. 

Rieu will make his way back to Australia 
for dates in October and November, an d a 
Mother's Day release this May should set the 
tone for ano ther big year. 

"He has a real ra pport with Australia," 
Meher-Hom ji says . "He ca lls it his ' second 
home.'" 

Conductor's praise: ANDRE RIEU embraces soloist MIRUSIA LOUWERSE onstage at the 
Telstra Dome in Melbourne, Australia 
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Al_l~lJIVIS 
JO DEE MESSINA 
Unmistakable Love 

Producers: various 
Curb Records 

Release Date: April 2 7 

Jo Dee Messina's fifth album, 

" Unmistakable Love," ar rives 

a t a t ime when country music 

f inds i tself in desperate need 

o f new materia l from solo 
female artists who c an de

liver the goods. Enter the 

feisty redhead, whose "Un

m istakable Love" is t he first 

in a trilogy of a lb ums to be 

released seasonally thro ug h 
autumn . I n f ine voice 

throughout, Messina opens 

the set with "Hard Lif e," a 

melodic, swaying jaunt sure 

to resonate w ith core coun
try fans. Her own life experi

ences bring an au thenticity 

t o her vocal delivery on t he 

opt imist ic "Welcome to the 

Rest of My Life," where she 

declares, "You wait your 
w hole life for o ne moment/If 

it ever comes, you p ray your 

eyes are open/To see t he an

swer to love's mystery/I'm 

waving goodbye to love t he 

way I knew it/And I'm t aking 
you w ith me." The singer has 

a l ways k nown her way 

around a coun t ry bal lad, and 

she wears those shoes com

fortably on t he soaring "Un

m istakab le" and the tender 
" I'm Home." This is all-grown-

up country music, delivered 

by a seasoned pro who sings 

w i t h a uthori t y a bou t the 
human condition.-WJ 

nm 
NNENNA FREELON 
Homefree 

Producers: Nnenna Freelon, 
Nick Phillips 

Concord Jazz 

Release Date: April 20 
A jazz voca list record i ng 

standards from the Great 

American Songbook isn't an 

innovative idea. But singer 

Nnenna Freelo n t akes a fresh, 
appealing approach to the 

concept on her seventh Con

cord album, " Homefree." In

t riguing, left-o f-center ar

rangements-coup led with 

one of the most a l lu ring 
voices in music-lay t he foun

da t ion for th is 11-track m ix 

of standards, anthems and 

b lues to full e ffect. Opener 

"The Lamp Is Low" sparkles 

w ith a swinging bossa nova 
beat, w h ile a slower, laid -back 

version of the Leonard Bern

ste in/Stephen Sondheim 

classic "I Feel Pretty" com

mands attent io n. And cheesy 
doesn't even enter the equa

tion in Freel on a nd her 

band's contempo rary take 

on "Theme From Valley of the 

Dolls." Then she fear lessly up

dates t he b lack national an
them, " Li f t Every Voice and 

MIRANDA COSGROVE 
Sparks Fly 

Producers: various 

Columbia Records 
Release Date: April 27 

Full of saccharin-sweet pop riffs 

and head-bobbing beats that one would expect from a 

Nickelodeon TV actress, "!Carly" star Miranda 

Cosgrove's debut album, "Sparks Fly," delivers the 

total tween package. Production from t he Matrix and 
Espionage, among others, enhances Cosgrove's pretty 

standard delivery, but some of her lyrics are st rangely 

vague. Over an electro-pop melody on the song 

"Disgusting" (co-penned by Ke$ha), Cosgrove sings, 

"It's disgusting how you change me from a bandit to a 

baby." And the piano-based ballad " Hey You" briefly 
alludes to the Greek myth of Icarus and Daedalus, 

while "Shakespeare" name-drops Jeff Buckley (who 

died in 1997 when Cosgrove was only 4 years old). 

Elsewhere, paired with upbeat guitars and drum 

machines on the girl-power anthem "There Will Be 

Tears," the singer happily belts out about being " the 
one that got away." Parents will likely tire of it quickly, 

but "Sparks Fly" will surely be stuck on repeat in mini

vans across the country.-EC 

~l:\fl l:\f\f~ 
BAND OF HORSES 
Infinite Arms 
Prod ucers: Band of Horses, Phil Ek 

Columbia Records 

Release Date: May 18 

Band of Horses has crafted the 

perfect major-label debut. After 

releasing its gloriously reverb·heavy 2006 debut, 
" Everything All t he Time," and avoiding the sopho

more slump with 2007's "Cease to Begin," the 

Seattle rock outfit parted ways with Sub Pop and 

signed with Columbia Records this spring. Fittingly, 

the group's latest release, "Infinite Arms," seems to 

exist on a larger scale than its predecessors and soft· 

ens the band's rougher edges. The song " Neighbor" 
is driven by gentle bass progressions and hymn-like 

vocal harmonies before becoming a Southern jam, 

while the stomping rhythm and mammoth chorus of 

first single "Compliments" make It the most flat-out 

enjoyable track the band has ever recorded. 

Frontman Ben Bridwell's airy vocals and cozy lyrics 
have stayed consistent, b,ut the impressive produc

tion work by the band and Phil Ek places the gor

geous melodies front and center without sacrificing 

Band of Horses' rustic power.-JL 

Sing," with son Pierce add ing 

a rap overture. F reelo n re 

main s a versat i le a rtist at 

home w i th her c raft , abl e 

t o make any song her own 

w it hout compromising its 

essence- the mark of a true 
artist.-GM 

ma 
RUFUS 
WAINWRIGHT 
All Days Are Nights: Songs 
for Lulu 
Producers: Rufus Wainwright, 

Pierre Marchand 

Decca 

Release Date: April 20 

Less tha n a year after t he 
prem iere o f h is first opera, 

"Prima Donna," Rufus Wain

wright embarks on a simpler 

musica l journey w it h his 

sixt h studio album, "A ll Days 

Are Nigh ts : Songs for Lu lu." 
W it h n ine o riginal songs and 

wright's solo p iano accom

panimen t highlig hts his ex

t remely adaptable voice in a 
d if ferent m anner from p re

vious efforts. On "Sonnet 

43." where Shakespeare's 
narrator longs for h is absen t 

lover, Wainwrigh t reaches 

the lowest range of his r ich 

tenor over gentle chords. 

B u t "Give Me What I Want 

a nd Give It t o Me Now!" re 

ca l ls a rau nchy vaudevi lle 
number. The calm accompa

n i ment of the track " Les 

Feux D'arti fice T'appel len t" 

involves Wainwright thump

ing o n t he piano's sounding 

board and p lucking its inter
nal string s to simu la te fire

works, while occasio nally as

cending into falsetto. Some 

fans may miss Wainwrigh t's 

more complicated orches

tral numbers, but a single 
piano is a ll t hat's needed to 

t hree adaptations of Shake- show off h is immense vocal 

s p ea re's sonnets, Wain - t a lent.-EC 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Erin 
Clendaniel, Mariel Concepcion, 
Wade Jessen, Jason Lipshutz. 
Gail Mitchell, Mikael Wood 

PICK Ii-: A new re lease p redicted 
to h it the top half o f the chart in 
the corresponding format. 

CRITICS' CHOICE ..-: A new 
release, regardless of chart 

potent ial, h ighly recommended 
for musical merit. 

All a lbums commercially available 
in t he United States are eligible. 
Send album review copies to 
Mitchell Peters a t Billboard. 5055 
W ilshire Blvd., Seventh Floor, Los 
Angeles. CA 90036 and singles 
review cop ies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York , N.Y. 
10003, or to the writers in the 
appropriate- bureaus. 

m;m 
CARIBOU 
Swim 

Producer: Dan Snaith 
Merge Records 

Release Date: April 20 
After w inn ing Canada's cov

eted Polar is Music Pr ize for 

h is 2008 album "Andorra," 

musician Dan Snaith (who 
performs w ith a backing 

band under the stage name 

Caribou) had some pressure 

go ing into h is follow-up d isc. 

B ut Caribou's newest set. 

"Swim," whic h conta ins more 

e lectro nic e lements t han i t s 
pop-t raced predecessor, is a 

major step forward for Snaith . 

The forcefu l dance beat s of 

"Swim" meld nicely with t he 

singer's low-key lyrical deliv

ery to form a complex bal· 
ance that's per fect for t he 

d ancef loor. The aggressive 

rhyt hms of"Kaili" leave room 

for sof tly del ivered voca ls 

and woodwind fri l ls, whi le 
clang ing percussion and in

tricate harp runs mesh w ith 

standard dance keyboards in 

"Bowls." A nd Caribou isn't 

afraid to ut ilize o t her genres: 

The dark harmonies on 
"Leave House" reveal a trace 

o f Massive A ttack- like trip

hop, w hile guest vocals from 

Born Ruffians singer Luke 

Lalonde on "Jamel ia" lend 

a d ream -pop t i nge t o the 
album.- EC 

mm 
CYPRESS HILL 
Rise Up 
Producers: various 

Priority/EM/ 

Release Date: April 20 
Six years have passed since 

Cypress Hil l's last album, " Till 

Death Do Us Part." But w ith 

its latest set , " Rise Up," the 
hip - hop group hasn 't lost a 

beat-or i ts focus-with 

more "die hard dedication to 

a certain he rb": marijuana. 

Atop b agpipes, the sel f 

explanatory "Pass the Dutch" 
finds B -Rea l and Sen Dog 

rhyming abou t getting high 

and passing "the jo int on t he 

left-hand side." And they rap 

about "blazing" over horns 

and hand c laps o n "Ligh t It 
Up." Meanwhile, with the 

assistance of guitar riffs and 

trumpets, "K.U.S.H." f i nds 

the West Coast rappers 

boasting about their d iverse 

array o f t rees, noting , "I got 

every type of weed that you 
migh t desire/Go 'head, f ire 

i t u p , maybe you can g et 

inspi red ." A lthough a love 

for hydro is Cypress Hill's 

c la i m t o f ame, i t ' s t he 
more substantia l tracks on 

"Ri se Up " t hat smoke t he 

compet ition, i nclud ing the 

Marc A n t ho ny - and Pi tbul l

a ssisted "Armada Lat i na" 

and t he re flect ive "Ca rr y 
Me Away." - MC 

MELISSA ETHERIDGE 
Fearless Love 

Producer: John Shanks 

Island Def Jam 
Release Date: April 27 

Melissa Etheridge recently announced 

that she and her partner of nearly nine years had sepa• 

rated. But If domestic turmoil provided the backdrop to 

the making of Etheridge's new album, " Fearless Love" 

certainly doesn't sound like it. Produced with plenty of 
rock-radio muscle by her original guitarist, John Shanks, 

the 12-song set comes packed with the kind of room

rousing choruses Etheridge specialized In during her 

ear1y-'90s commercial heyday. Several songs do allude 

to a souring relationship, including the opening title 

track and "Miss California," on which Etheridge 
observes, "The hand that's trying to hold me down is the 

one that I'm trying to hold." But even those boast shiny, 

feel-good melodies with little room for poor-me self

pity. As If to demonstrate her arena-sized aspirations, 

the song "The Wanting of You" offers up a fist-pumping 

blend of early Coldplay and latter-day Bon Jovi, while 
Natasha Bedingfield and Joss Stone show up for guest 

spots on "We A re the Ones," which rides an unlikely 

Indian-influenced groove.-MW 
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EDI BY JASON LIPSHUTZ 

iSing 
'Sparks Fly' As 
Nickelodeon Star 
Miranda Cosgrove 
Scores Top 10 Debut 

Whik most fans recogn ize J 6-ycar-old 
Miranda Cosgrove as the star of the hit 

Nickelodeon show "iCarly," the teen 
idol is branching out and discovering 
her own voice musically. "Sparks Fly," 
her breezy pop album debut on Colum
bia Records, bowed at No. 8 th is week 
on the Billboard 200with 36,000 uni ts 
sold, according to Nielsen Sound Scan. 

"I'm playing a character on 'iCarly,' 
but this shows more of myself," Cos
grove says of the album, released April 
27. Songs like lead single "Kissin' U," 
which vaults 41 spots to No. 54on the 
Billboard Hot 100 this week, were co
written by Cosgrove and reveal a se
rious commitment to exploring pop 
music. "Some people nught think I'm 
just another actress putti ng out an 
album," she adds. "But I wan ted to 
prove that J 'm more than that.· 

Although Cosgrove started singing 
at age 5 and playing guitar at 8, the Los 
Angeles native was first d iscovered for 

her acting skills. Following a support
i ng role in the 2003 Jack Black com-

edy "School of Rock," she was cast as 
the mischievous sister on Nickelodeon 
sitcom "Drake & Josh." 

In 2007 Cosgrove signed on to star 
in "iCarly," a show tha t follows a 
teenage g irl and the popular webcast 
she creates with friends. Since its pre
miere, "iCarly" has become a hit for 
Nickelodeon, ranking as the No. 1 live
action series on broadcast and basic 

cable with kids 2-11 i n first-quarter 
2010, according to Nielsen. 

Cosgrove started thinking seri
ously about a music career in 2007 
after recording "Leave It All to Me," 
the "iCarly" theme song, with "Drake 
& Josh" co-star Drake Bell. "Before 
tha t, I didn' t see myself making an 
album," she says. "But when J spent 
time in t he studio doing the theme 
song and saw how much fun it was, 
1 wanted to go back." 

An " iCarly" soundtrack, featuring 
"Leave It All to Mc" and th ree o ther 

Acts With Th(! Most No. 1 Albums 

songs by Cosgrove, debu ted at No. 28 
on the Billboard 200 in June 2008. Be
cause of her filming schedule for 
"iCarly," Cosgrove decided she "didn't 
wan t to do anyth ing halfway" and 
worked on her full -length debut dur
ing a two-year period. 

Recorded with producers like Dr. 
Luke, the Matrix and Antonina Ar
mato, "Sparks Fly" is filled with dance

Floor jams like "BAM" and reFlective 
pop-rock cuts like "Shakespcare."The 

AS THE WORLD 
TURNS 20 

7 6 6 World leaders: 

Twenty years ago this week, Billboard launched its 
Top World Albums chart, ranking the best-selling 
sets of the week with a dist inctive global beat. 1 On 
the premiere tally in the May 19, 1990, issue, the Gipsy 
Kings' "Mosaique" was No. 1, ahead of efforts fro m 
Black Uhuru and Le Mystere Des Voix Bulgares, re
spectively. Initially the chart was compiled based on 
reports from retailers, but that changed with the Dec. 
3, 1994, list, when Nielsen SoundScan sales data 
began powering the ranking. ~ The Gipsy Kings also 
hold the record for the list's most chart-toppers, with 
seven. Close behind with six each are the vocal group 
Celtic Woman and the Ch ieftains- both of whom 
tread in traditional Irish music wate rs . Anthon y 
Kearns and Ronan Tynan, thanks to their credited 
work as members of the Irish Tenors, each have four 
No. l s. 1 While it seems like the World chart has been 
more of an Irish tally these days- this week six of the 
titles on the IS-posi tion tally are Irish-related (see 
page 75)-the list has featured Hawaiian, Cuban, 
Celtic, European, Asian, Middle Eastern, African and 
South American music. That's in addition to any other 
music style nat ive to lands outside of the contiguous 
Un ited States. - Keith Caulfield 
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GIPSY KINGS 

Kids' choice: 
MIRANDA COSGROVE 

disc also reveals a more matme Cos
grove , which Columbia marketing 
manager Chris Poppe chalks up to the 
album's long gestation period. 

"Miranda started working on [the 
album) at 14, and she's 16 now," Poppe 
says. "The difference between those 
two ages is huge, and the songs have 
had to grow along with her." 

Nickelodeon has been a key part
ner in the promotional campaign for 
"Sparks Fly.· In addition to advertis
ing banners on its website, a behind
the-scenes 1V special, "7 Secrets With 
Miranda Cosgrove," a ired April 24 on 
the network. Cosgrove also pre 
miered "Kiss in' U" March 27 on 

Nick's 2010 Kids' Choice Awards 
preshow before "iCarly" won the 
award for favorite 1V show. 

Aside from targeting "iCarly" fans, 

Cosgrove stopped by "The View" April 
26 and appeare d in a video with 
You Tube shopping tipster Blair Fowler, 
also known as juicystar07, in an effort 
to reach a post-adolescent audience. 
Following a radio promotional tour for 
"Sparks Fly," Cosgrove will spend the 
summer filming season four of 
"iCarly" and making appearances at 
radio concerts. 

"Nickelodeon is our biggest part
ner, but we're also trying to appeal to 

different demograph ics like older 
teenage fans," Poppe says. 
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IB•llJ~ll4W BY DEBORAH EVANS PRICE I 

Pulling No Punches 
American culture in such pointed tunes as "I've 
Seen It All Go Away," waxes nostalgic about h is 
California childhood on "Oil Tanker Train" and 
duets with wife Theresa on "Live and Love Always." 

Haggard, who survived a 2008 bout with lung 
cancer. has been supporting thealbllm with an ex
tensive cross-collntry tollr. On the road since an 
April 28 date in Eugene, Ore., the singer's trek will 
take h im through a July 25 performance in Merid
ian, Miss. Prior to that, his promotional itinerary 
included an April 24 gig at the Stagecoach festival 
in Indio. Calif., that was b roadcast live interna tion
ally by Si ri us XM Radio's Country Outlaw channel 
with repeat broadcasts May 1-2. Haggard's show 
was the only one broadcast from the festival, which 
included performances by Keith Urban, Sllgarland, 
Toby Keith and Brooks & Dunn. 

Legend Merle Haggard Scores 
Highest Solo Bow In 25 Years 

of h is aptly titled album. "I've got the studio and 
the band here, so when something good comes 
to my hear t, we'l l go put i t down." Haggard 
recorded the 12-song collection with longtime 
band the Strangers at his Shade Tree Manor stu
d io in Nashville. He also enlisted guest musicians 
Reggie Young. Rob Ickes and Bob Dylan's drum
mer, George Receli. 

After five decades in the music business, Merle 
Haggard has added another milestone to his leg
endary career. The singer/songwriter's Arst Van
guard Record s al bum, "I Am What I Am," 
entered Billboard's Top Country Albums chart 
at No. 18-marking his h ighest solo debut in 
more than 25 years. 

"I record as I write." the 73-year-old icon says 

"I Am What I Am" is filled with the land of no· 
holds-barred observations on Life and love that are 
Haggard hallmarks. He reflects on changes in 

. . . - · .. ~. ·,. 

"That brought in a radio component without 
there being a traditional single moving up the 
charts," Vanguard VP of marketing and A&R de
velopment Stephen Brower says. Though the label 
isn'tworlcing a single, secondary country and Amer
icana stations are playing various tracks. The album 
debuted at No. 20 on the Americana chart. 

BORN AGAIN 
Ask singer/guitarist Rome what it 
was like to front the band Sublime 
With Rome on his first sold-out 
tour, and you'll get the kind of en
thusiastic response you'd expect 
from a 21-year-old. 

"Dude, it's been fucking great," 

Rome (born Roman Ramirez) says a 
few days after wrapping the 13-date 
trek that kicked off April 20 in Los 
Angeles and ended May 6 in Norfolk, 
Va. "Everyone in the crowd has been 
so nuts. We're pretty stoked." 

The tour Is the beginning of a 
new chapter for Sublime, whose 
story picks up nearly 15 years after 
the group's first musical foray 
ended with the 1996 death of 
singer/songwriter Brad Nowell. Es
tablished In 1988 In Long Beach, 
Calif., Sublime consisted of Now
ell, drummer Bud Gaugh and 
bassist Eric Wilson. The group's 
1992 debut album, "40 Oz. to Free
dom," remains a classic, deftly mix
Ing hardcore punk, reggae, ska and 
hip-hop. But in 1996- just as its first 
and only No. 1 hit, "What I Got," was 

climbing the charts-Nowell died 
of a heroin overdose. 

Released after Nowell's death, 
Sublime's final, self-titled album 
reached No. 13 on the Billboard 
200. In the years since, the band's 
popularity has continued to grow 
as a new generation d iscovers the 
group's three studio albums and 
numerous live sets and hits pack
ages, which combined have sold 
13.7 million copies, according to 
Nielsen SoundScan. 

But Gaugh and Wilson never 
considered re-forming the band 
until Wilson met Rome; the chem
istry was instantaneous. Following 
a d ispute over the group's name 
with Nowell's estate, the newly 
dubbed Sublime With Rome began 
rehearsing last year. 

The majority of the crowd at one 
of the New York shows was too 
young to have seen the band with 
Nowell. But every song during the 
9O-minute set inspired a fervent 
singalong and mosh pit. Rome, at 
times sounding uncannily like Now-

Brower also credi ts street-date press for build
ing further awareness. including in terviews with 
NPR's "Morning Edition" and "All Things Consid
ered," "CBS Sunday Morning," the New York Times 
and Rolling Stone. 

No holds b~~~t 
MERLE HAG 

"We supported that with a major emphasis on 
the digital marketplace." Brower adds. •·working 
with such onl ine sites as No Depression. Ameri
can Songwriter, Paste and Fil ter to offer a free 
download [of the song "How Did You Find Me 
Here"] . That really helped spread the word." Ad
ditionally. both Yahoo and NPR.org streamed the 
album . while iTunes prominently featu red Hag· 
gard on its country page. 

e ll, manages to display a distinct 
voice that bodes well for the band's 
future recordings. 

"What I loved about Sublime 
from the get-go was its great songs 
that sounded so different," Rome 
says. "So soulful but so poppy." The 
singer also guests on the Dirty 
Heads' current No. 1 Alternative hit, 
"Lay Me Down.'' 

A string of Sublime With Rome 
shed dates is on sa le with more in 
the works. "The goal is to get them 
in front of as many people as possi-

d coming: Secon HROME SUBLIME WIT 

ble because the band delivers live," 
says Corrie Christopher, the band's 
agent at APA. "A lot of people for
get how many hits Sublime had.'' 

But the new Sublime doesn't In
tend to remain an oldies act. The 
band will hit the studio in June to 
"nail down some of the more 
worked-out songs, and possibly even 
finish one or two for a late-summer 
radio release," Gaugh says. The 
group also has three months blocked 
out at the beginning of 2011 to record 
a full album. -David J. Prince 

PUTTIN' ON 
THE RITZ 
Just because you' re 75 years old 
doesn't mean you're not fun anymore. 

That's the idea behind Ritz Crack
ers' relmaging campaign, "Open for 
Fun." Launched in 2008, the ongo
ing campaign unveils its latest phase 
May 10: a commercial featuring 
Wyclef Jean and a special version of 
his party song "17," a track from his 
forthcoming album. 

The 3O-second spot- created by 
Euro and shot in Buenos Aires-fea
tures Jean leading a marching band 
that crashes a boring block party and 
brings it to life while playing the re
worked version of "17." Adding to the 
fun: Ritz Crackers. 

The new spot's block party theme 
is in keeping with the first two phases 
of the 2010 "Fun" rollout. It began 
with a tie-in to the Super Bowl and 
tailgate parties (featuring Jean's 
marching band version of Earth, Wind 
& Fire's 1981 classic "Let's Groove"), 
followed by the NCAA and the social 
gatherings associated with its annual 
March Madness tournament. With 
spring and summer approaching, the 
campaign focus has shifted to creat
ing the ultimate block party with Ritz 
and music. 

The campaign is about tapping into 
pop culture and celebrating the "Ritz 
moment," Ritz Crackers senior brand 
manager Sheeba Philip says. The Kraft 
Foods division was also a sponsor of 
Billboard's recent Latin Music Awards. 
"Now that we're in year three of this 
campaign," Philip adds, "we wanted 
to further evolve the fun connection 
with consumers. Partnering with Jean 
and '17' speaks to the youthfulness of 
the Ritz brand." 

Going live at the same time as 
the commercial's May 10 premiere 
is a Jean tab on the Ritz Facebook 
page. In addition to viewing the 
commercial and behind-the-scenes 
footage, visitors will be privy to sev
eral b lock party tools: Jean's Hait
ian-inspired recipe for Island Black 
Bean Hummus Toppers, free down
loads of the commercial's "17" track 
and the artist's ultimate summer 
party p laylist, and the chance to 
play the "Ritz Rock the Block" 
game set to "17" and t he "Let ' s 
Groove" remix. 

The fourth phase of Ritz's "Open 
for Fun" campaign will focus on win
te r holiday parties. - Gail Mitchell 
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Billb@ar@I. CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

For ad p lacem ent in print and onl ine call Jeff Serrette 800-223-7524/jserrette@b illboard.corn 

HELP WANTED WANTED TO BUY 
Music Paralegal 

Westside LA law firm seeks a Music Paralegal with 5+ years of Music 

Publishing experience, including: publishing catalogs, publishing and 

master clearance. fee negotiation and preparat ion and review of 

licenses. Knowledge o f songwriter and sub-publishing agreements, 

and an understanding of copyright laws with emphasis on termina

t ion issues. is required. Experience w ith p roducer and mixer agree

ments important. Please submit resume to: hr9040~yahoo.com. 

BUYING RICORD & CD COLLl!CTIONS 

PRIVA'IE COii I FCTN>NS • RADIO STATIONS • 

DJ RECORD POOLS 

21 ST CENTURY MUSIC 

Westside office of prominent, major law firm with substan
tial music practice seeks a Music Associate. Position re

quires 3-10 years of extensive music experience. Individuals 

must have stellar academic credentials from top-ranked law 

school and relevant experience w ith a top law firm or 

entertainment corporation. Please submit resume to 
attorneyamlaw100@gmail.com. 

TOLL FREE 1-800-846-9501 

E-MAIL: sales021centurymusic.com 

John M. Jabra, President 

BUSINESS OPPORTUNITIES 
WHITE EAGLE MUSIC PROMOTIONS: 

PROMOTING- RECORDING ARTISTS, FILMS WORLDWIDE! 

NOTICES/ANNOUNCEMENTS 
A.W. Sexsolisious Irving is looking for hot sexy divas for his 

modeling agency Nothing But Beauty. Must be 20-25 years of 
age height 5'7-5'9. Most come ready to work. Pay of a $100 

Now accepting new releases for distribution deals and 

Artis t Representation at NARM, a large retail conference, 

dollars is at steak. So if this is for you make your dream 
come true. Clothes to wear such as: mini skirts, bikini, night 
wear, jeans, tights, and t-shirts. The person that is selected 
will get a paid trip. These are the numbers to contact. (347) 

May 15 · 17, Chicago , USA. 

www.whiteeaglerecords.ca . 800 - 839 - 1066. 

849-1211 or (347) 517-8543. Thank you Email: info@whiteeaglerecords.ca 

DUPLICATION DISPLAY UNITS 
REPLICATION PUBLICITY PHOTOS 

VINYL PRESSING INTERNET/WEBSITE 
CD ROM SERVICES SERVICES TALENT 

DVD SERVICES FOR SALE BUSINESS SERVICES 
SONGWRITERS 

PROMOTION & MARKETING MUSIC INSTRUCTION 
SERVICES BUSINESS OPPORTUNITIES 

SONGS FOR SALE 

MUSIC DISTRIBUTORS COMPUTER/ SOFTWARE DEALERS WANTED 

AUCTIONS MUSIC MERCHANDISE RETAILERS WANTED 

RECORDING STUDIOS T-SHIRTS WANTED TO BUY 

REAL ESTATE EMPLOYMENT SERVICES CONCERT INFO 

INVESTORS WANTED PROFESSIONAL SERVICES VENUES 
STORES FOR SALE DJ SERVICES NOTICES/ 

EQUIPMENT FOR SALE FINANCIAL SERVICES ANNOUNCEMENTS 

STORE SUPPLIES LEGAL SERVICES VIDEO 

FIXTURES ROYALTY AUDITING MUSIC VIDEO 

CD STORAGE CABINETS TAX PREPARATION POSITION WANTED 

ff Serrette: 800-223-752 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

.'Iii> ·~ 
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tt,, 
NO. 3 WITH A 

'LOVE; MELISSA 

'STILL THE ONE' 
» 

>>"OMG" be-comes Usher's ninth 
No. 1 on the Billboard Hot 100, 
tying h im with Elton John c!lnd 

Paul McCartney for third·most 
leaders among male artists in the 
chart's at most S2•year history. The 
trio trails only Michael Jackson (13 
No. 1s) and Stevie Wonder (10). 
Usher is also the f irst male to 
collect at least one No. 1 from 

three consecutive studio albums 
since Jackson (1983- 91). 

>>W ith Will.i.am f eatured on 
"OMG," the Black Eyed Peas are 

the fourth act that has topped 
the Hot 100 and included 

multiple solo members to reign 
in separate v ent ures on their 

own. (Fergie has notched three 
No. l s). The only other groups in 
the excl usive club: the Beatles, 

Genesis and Destiny's Child. 

e Re;id Ch;irt Be;it 
, every week at 

billboard.com/chartbcat. 

Billboaret 

B.o.B's 'Adventures' Joins Elite Gentlemen's Club 
What do Rob Thomas, Snoop Dogg, 
Clay Aiken and Billy Ray Cyrus have 
in common w i th B.o.B ) They're 
among the handful of male solo artists 
who have reached No. 1 on the Bill
board 200 with their deb ut a lbum 
since Nielsen Sound Scan started pow
ering the tally in 1991. 

Rapper B.o.B (real name: Bobby Ray 
Simmons) debuts atop the big chart 
th is week with "The Adventures of 
Bobby Ray.• The set shifts 84,000 
copies in its first week, accord ing to 
SoundScan. 

His arrival marks the first time a 
solo male art ist has earned a No. 1 
album on the chart with a debut release 
since Aug. 26, 2006, when Rick Ross' 
"Port of Miam i" opened atop the l ist 
with 187,000. 

Since May 1991, when SoundScan's 
sales data began fueling the Bill board 
200, few solo males have reached the 
penthouse their firs t t ime out. 

The first to do it was Cyrus with h is 
"Some Gave All" set. It debuted at No. 
4 on the June 6, 1992, chart and hit 
No. 1 the following week. It went on 
to s pend l 7 consecut ive weeks lock
ed in pole position. 

He was fo llowed by 
Snoop's "Doggystyle" 
(Dec. 11, 1993), Mase's 
"Harlem World" (Nov. 
15, 1997), DMX's "It's 
Dark and Hell Is Hot" 
(June 6, 1998), Nelly's 
"Country Grammar" 
(Aug. 26, 2000), Aiken's 
"Measure of a Man" (Nov. 
1, 2003), Ruben Studdard's "Soulful" 
(Dec. 27, 2003), Lloyd Banks' "The 
Hu nger for More" (July 17, 2004), 
Omarlon's "O" (March 12, 2005), 
Thomas' "Something to Be" (May 7, 
2005), Ne·Yo's "In My Own Words" 
(March i8, 2006) and the aforemen• 
tioned Ross. 

Omitted from the list are Game (who 
charted with in die releases prior to his 
major-label No. 1 b reakthrough, "The 
Documentary"), Sean "Diddy" Combs 
(whose "No Way Out" chart-topper was 
credited to Puff Daddy & the Family, 

so it wasn't technically a solo effort) and 

SO Cent (who charted with an indie ef
fort before "Get Rich or Die Tryin' "). 

T H E NOT SO H OT 100: B .o.B's 
84,000-unit start with "The Adventures 
of Bobby Ray" makes it a third straight 
week that the No. 1 album in the 
United States sells fewer than 100,000 
copies. It follows the "Glee" release 

"Th e Power of Ma
donna" (98,000) and 
Justi n Bleber's thi rd 
week at No. 1 with "My 
World 2.0" (92,000). 

That 's the longest 
sub-100,000 run at the 
top since the March 14, 
2009, chart, when Tay
lor Swift' s "Fearless" 
spent its last three (of 

11 ) weeks at No. 1. 
The streak might be broken next 

week , as Godsmack's "The Oracle" 
should arrive in the No. 1 slot with 
between 100,000 and 120,000 based 
on crystal-ball projections from in
dustry analysts. 

ANDRE' S ENCORE: It's fitting tha t 
on the eve of the launch of his latest 
U.S. concert tour, Billboard salutes 
classical music artist Andre Rieu (see 
page 39). The conductor/violinist, fa. 
mil iar even to casual class ical music 
fans thanks to h is repeated appear-

ances on PBS through the years, has 
been a near-constant presence on the 
Billboard charts since h is fi rst appear
ance in 1996. 

Since Nielsen Sound Scan began 
powering the Top Traditional Classi
cal Albums chart (Dec. 4, 1993), Rieu 
has notched 22 entries on the list. In 
that span of t ime, only three artists 
have achieved more h its: Yo-Yo Ma 

(with 30), Placido Domingo (26) and 
Luciano Pavarotti (24). 

But really, seei11g Rieu is where it's at. 
His uniquely appealing concert produc
tions boast lavish sets, a 40-mcmber
sh'ong orchestra and a party-like, often 
boisterous presentation. Rieu finished 
sixth on Billboard's 2009 year-end Box
score chart, with 1.1 million tickets sold 
and a $95.9 million gross. 

FOR THE RECORD: A processing 
error omitted Splll Canvas' April 13 
EP release "Realities" from the May 
1 Heatseekers Alb ums char t. The 
Reprise/Warner Bros. set should have 
de buted on the list at No. 3 with 3,000 
sold in its firs t week. 

"Reali t ies" follows the act's th ree
track single, "Abnormali t ies," re
leased in January. The band is 
currently touring the United States 
with dates lined up through August , 
includ ing some with Goo Goo Dolls 
and Switchfoot . 

IVlaI·1cet \Nat<:h A Weekly National Music Sales Report 
FC)( week ending MaV 2.. 20lJ. r igute! .ve ~
Cof'l'IP;led f«'.ld'r'l a natioral !cJtr'tt,le or N=:oi v.ore at'ld rack 
st..<1$ rvpo,'i!S CO...(."!:t,;,d lllr'lcf 13roYidcd by 

nielsen 
SoundScan Weekly Unit Sales Year-To-Date 

DIGITIL DIGITAL 
ALBUMS IIBUHS" TRACKS 

This Wetk 5,467,000 1,556,000 21,468,000 

lJslWetk 5,548,000 1,592,000 21.731,000 

Change -1.5% -2.3% -1.2% 

llisWeellla!I- 6,175.000 1.276,000 20,718,000 

Change -11.5% 21.9% 3.6% 
'OlgIta. album sa- e,s. are also counted wl~ album s~es 

Weekly Album Sales (Million Unit s) 
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2009 2010 CHANGE 

OVERALL UNIT SALES 

Albums 11 5,575,000 103,709,000 -10 .3% 

Digital Tracks 403.775,000 4 00,0 43,000 -0 .9% 

Store Singles 509,000 686,000 34 .8% 

Total 519,859,000 504,438,000 -3.0% 

Muns 111/TtA' 155,952,500 143,713,300 ·7.8% 
' lne:Aldes tr.i.ck ec;ulvalent album sales (TEA) with 10 track downlD&ds equiv~~, 
to or,e atbum sa.,e, 

ALBUM SALES 

•09 , 

'10 

SALES BY ALBUM FORMAT 
(D 90,434,000 

Dlgllal 24,331.000 

Villi 786,00 0 

Oltitl 24,000 

JJS,&millien l 

74,754 ,000 -17.3% 

28,0 41,000 15.2% 

900,000 14.5% 

13,000 -45.8% 

Year-To-Date Album 
Sales By Store Type 

40 million units 
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e I ;; ~= I S IMPRINT & NUMBER f DtSTRIBUTll\6 LA.BEL (PRtCEJ 15 

iii JAKOB DYLAN 
u ~ 

111 38 24 . COl Ur.'.814 5(1514/SON'I' PAtSIC 11 1.981 Women + Country ti 

2 Need You Now D 112 33 16 1a SLASH Slash a QIK HA.YO 31433 f17.98) 

Fever • Artfm/singer's 
debut studio album 

4 My World 2.0 lgnttesat No. 8 with 

113 41 22 11:1 ALAN JACKSON Freight Train I 7 I\RIST.A N,t.SH'lllLE 62S60/SMt. {1 US) 

154 51 - If.I PEGGY LEE Come Rain Or Come Shine 51 EP,11 SPEC!Jtl ~.IJI.KEIS JIJS9 Ex{?lAfl8UCKSJ!.2 D.S) 

5 4 - Iron Man 2 (Soundtrack) 4 36,000. Wh~e she 
conbibuted a 

IS Raymond V Raymond number o1 songs to 

1 ' THE DIRTY HEADS Any Port In A Storm 55 .,, 
H t.C1111•1l MUSIC GAOUP 1243 1Hl8 

511 52 33 
JIMI HENDRIX Valleys Of Neptune 4 EXPERIEt;CE HENDIWVlEGACY 64(1s.fi•/SONY Ml,$1,C '11.981 

fearless Love 1 the soondloo to 
her Nkkelildeon 1V 

117 61 54 JASON ALDEAN 
Wide Open I• 4 SA.OKEN BOW 7837 UH.98l 

Sparks Fly (EP) I show, "Karty," in 

SI • 2008, "Spam" ~ 
tJ.). IVCASil.LIEMVSONY i,IUSIC Ot 84'-JC,t.PITOl 18 98 

NOW33 the entertliner's 

10 SOUNDTRACK Glee: The Music , The Power 01 Madonna (EP) proper de btlt album. 
2orH CENTURY ~ox lY/COtuMBl,t. 67681/S~Y MUSIC 8.98 

11 10 LADY GAGA The Faine II I I,·••.,;: h STflt.M.illN[/KONLMICHlRRYTREEJltllt.flSCOl'E OI IBO!i'/10,i, 12.9&) 

JUSTIN BIEBER • ;~ 'l" 12 My World (EP) s -.."" ..!.. 

13 The Foundation F.I I ~; . 

116 12 - SEVEN OUST Cold Day Memory 12 iBROSIILG 523.821/AS'flUM j11f.98 CO/OYO) ~ 

ISSI 55 42 SOUNDTRACK Alv in And The Chipmunks: The Squcakquel I• • FOX 522-'21/RtmJO l18.98l 

""""""' 60 57 76 ' 
LUKE BRYAN Doin' My Thing • CAPfTOl N,1,SH'lll tE 65833 {18 98! 

ADAM LAMBERT For Your Entertainment I = 81 53 35 19/Rtt, 5•801/~MQ {ll.118 I 

s 110 - 2 ~ GOGOL BORDELLO Trans-Continental HusUe 62 .,, Al.ifRIC,1,N 45116!>' 112.951 - SKILLET 113 65 50 AROENT/INO/All.Jt.WTIC 519927/AG (13.981 Awake I I 

14 14 Animal It's a rebrm to Ille 154 54 17 NATALIE MERCHANT Leave Your Sleep 17 BJG CllY SISITRSftlONCSUCll 5123-04/WAANt R BROS 124.98 

Nobody's Daughter 11 chart for Hole 
CI-IEARV fOREVERIMERCUR'I' 014222"/IOJMG f9 9.9 frontwoman 

611 59 41 ' 
BROKEN BELLS Broken Bells 7 COlUr.'81A $51!6S"IS0>.''V li\USIC 111.951 

16 16 THE BLACK EYED PEAS The E.N.D. D Courtney lovt 
(picllnd) after six 

17 Encores y,ars (22,000). She 

18 13 Revolution • last visilecllhe list 
wtthsolo effort 

111 15 SOIi Standing • "Americ~'s 

17 Battle Of The Sexes 
Sweetheart" in 

20 2004 (No. SJ). 

21 24 STRt.t.Mt.lN[ /KOIJLM/CllfRRVJR[ [/l!i.'lCRSCOP[ Oi 3872•/IGA 10:.98 The Fame Monster (EP) • I lk>le's zl graced 

MICHAEL BUBLE • 
the ranking In 19'19. 

36 18.98 @ Crazy Love m 
Punk Goes Classie Rock • Fontana last week 

24 23 Soldier Of Love • reissued a pbysi<al 
velllon or the 2008 

25 21 Play On • album, w hi<h had 

211 25 Fearless Iii been <halting on 
Heallffllers based 

88 69 44 ' 
YOUNG MONEY We Are Young Money I CASH .,_ONEY/W.IVERSAL t.,01ov1~ 01379M.i-~1RG ( 13.98l = 67 70 53 SELENA GOMEZ & THE SCENE 

Kiss And Tell I. ~· HOltVW00-0 002831 (18 9.S)@ 

Cl.Ill " 
SHANIA TWAIN Greatest Hits II z MERCURY NASHVILLE 003072/1,MllN 113.98} = 118 66 57 JAY-Z The Blueprint a j • t ROC N,l,llQN 52{]856"/AG flS.913)@) 

7 0 68 49 JAHEIM Another Round 

' 
ATUNTIC 522783/AG {15.98) 

71 63 34 SHE & HIM Volume Two 
M£RGE 354· f15 98l em TRAVIS COTTRELL Jesus Saves: Live n INOELl8LE CRE.ATNE GROUP 010043 0/WORO-CUfl.8 114,9& CO/OVO)@ 

73 42 5 COHEED AND CAMBRIA Year Of The Black Rainbow ~ COLUP,/BtA 521M15' /SO>.Y li\USIC 111 981 @ 

CYPRESS HILL 74 19 - 1-'fUOAITY 264tl /CAl'tl0L 11&.9&l Rise Up 11 

711 71 51 EASTON CORBIN Easton Corbin I ti MEACUR'I' NASH'llllf 013644/U,10N 110.98) 

""' e 84 65 
TOBYMAC Tonight I FOAEfflONT 26371 113.9.Sl E!) 

27 18 
C()LUM81,t. 45JJ.5•fSONY PJUSiC 11.98 

Congratulations I on lls dillital (and 
limited pl,ysical) 

The Age Of Mira~res • availability. After 

Mundial • the rei!!Ue, Ille set 
enters Ille Bilboard 

Here I Am 200forlht! fi111 

The Elemen1 01 Freedom 
time wilh 8,000 
(up496%). 

Rated R • 

T7 56 11 JEFF BECK Emotion & Commotion 1 11 ATCO S2JIIS5JII.IHNO {18.98f 

~ 93 82 CHRIS YOUNG The Man I Want To Be 11 ,c, NASIIVILLC 22111/SWN (10.9!) ·= 711 11 - CIRCA SURVIVE Blue Sky Noise 11 "TU.NOC: 523640"/il.6 (13 9.fJ) = CASTING CROWNS =-= 80 64 79 BU CH STRt.flJREUNION 1013S/SOtfY 1.,US1C /1 I 9.fJ) Until The Whole World Hears • 4 ...... 
BLAKE SHELTON = 81 67 55 REPRISE/VIARNUt BROS. (N,1,SHVILL[> S226•2/WJ.lN 16.98} 

HIiibiiiy Bone (EP) I 

82 78 60 JOHN MAYER Battle Studies • 1 COLUr.'8iA SJO't17'/50ll'Y •1us1c (13.98) 

Revelation 

f-OXl'R)X 5.CARCtll lGKT 6184/rmv I/ICST {17.98) 
Crazy Heart 

DROWNING POOL Drowning Pool 
El£V£11'SE\1Et.'740 13 tl8 ® 
WILLIE NELSON 

Somewhat lille the 
36 Country Music 21 ~tuatioo at No. 55, 

83 79 62 OWL CITY Ocean Eyes ( • I UNIYERS,t.L RE.PUBLIC 013.141•/UMRG ( 10.98\ 
!!!! 

84 80 52 
JASON DERULO Jason Oerulo 11 S[l UGA l tEIGtffS 519$57/WARNCA 8R0S {10.96} Ii-
MUSE 611 81 73 
HEllUM•J 521130'NIARNER. BROS {18-98) $-

The Resistance I 

88 89 67 PINK Funhouse • z l,t.fl\C{ 36-759/JlG (13 98) 

G 40 Ready • I thisalbtJmwas 
granted a one· 

38 37 CASH IAO>.E'f/UNt\1£ASAf. r.'OTQYIN 012737/tl .. RG (IJ.B-8) Rebirth • z week wlrrdow ol 

C 46 SHARON JONES & THE OAP-KINGS I Learned The Hard Way 11 
exdusivity to !Tunes 
be!ore other retailell 

G 44 Dark Horse F.I z got ii Aprill1. Th~ 

NEW AMERYKAH: Part Two: Return Of The Ankh 
week's 8, 000-copy 

4 1 29 ,C()MTROt fR£,AQ/Wl,1V(R$AL '-IOTOVI~ 014023"/UMRG 13 SS) 4 haul marlis lhe 

67 85 71 BREAKING BENJAMIN Dear Agony • 4 HOlt.VV/000 002J9tl' (18.98f@ 

88 83 63 
KINGS OF LEON Only By The Night • 4 RCA 327121111.10 (13.98) 

C, EMINEM 
Relapse I = 96 83 ' Wf B/SHAOY/AfJER!iATH,11NJERSCQPE 012U3'JIGA (13.9!1) 1 

DJ HOLIDAY + GUCCI MANE = 90 60 19 101i ORICK S.QUAO/ASY\.01 523!911/WA.Rtl[R 13ROS (13.90) Burrrpr int(2) HD 11 

0 103 88 SHINEDOWN The Sound Of Madness I• • ATLANTIC 51 i244/AG {16.98) 

42 39 SOUNDTRACK Glee: Season One: The Music Volume 1 • ' groUll'S best sales 
2011-1 CENTURY FOX TY/COlUMBl,t. 5"(19(1/SO>JY MUSIC 11,98 week. 

43 34 GORILLAZ Plastic Beach I VJRSIN 27S47/CAffl0L 18.98 @ m e 49 TENTH AVENUE NORTH Over And Underneath • Aflerplaving IHUNU)N 1012&1$0N¥ MUSIC 11.98 

45 32 LAURA BELL BUNDY Achin' And Shakin' • mentor on lal1 
week's "Amert<an 

92 26 - KOTTONMOUTH KINGS Long Live The Kings 28 St.&t.RDAN NOIZ'E 18J 04 991 

Sia 74 66 ' 
KENNY CHESNEY Greatest Hhs II I 'i El,>,I\ 65555/SMN {1 1.98) 

114 98 70 JOSH TURNER Haywire t MC,', NASJMU E 01~631\J-J.ION (13.98) 

115 91 86 ' 
PHOENIX Wolfgang Amadeus Phoenix I 11 LOYAtllE 0105"/ GLASSNOTE (11 9.Sl 

411 45 Save Me. San Francisco 17 ldol"-wllerellle 
contestants also 

47 28 - Chicken & Biscuits • sang her songs-

1111 92 74 DAUGHTRY Leave This Town • 1 19/RU 53144/Rr~G ( 18.98)@ 

VAMPIRE WEEKEND = '111 102 75 
Xl 4(9• (U.9!1) 

Contra t 

G 58 I Dreamed A Dream II the (OUnl ry i<on's 
SYCO/COlUMBl,1, 5982'9/SO>.'Y MUSIC (11,9&) Ms sets soars bact 

411 50 LADY ANTEBELLUM Lady Antebellum • 4 onto tit, list with a 

!10 Glee: Season One: The Music Volume 2 • a lS1% irKmse. (See 
201H Ct.NlURY ~ox lY/COt UMBl,t. 6171lb/SOliY MUSIC (11 .II &) lklt Box, page 63.) 

SIB 87 56 ' 
MARY J. BLIGE STRONGER withEach Tear z MATRIARCII/GEffUI 013112/IGA (13 93) 

~ 130 120 COLBIE CAILLAT Breakthrough I• t UNM RS,t.L REPUBllC 01319A/t~1AG j 13,98J@ 

100 101 81 ~ 
THE SCRIPT The Script - 14 --- -- PtlOtlOGENIC/EPIC 3~SOJSOWV l !USIC (12.9.8) 

THE BILLBOARD 200 ARTIST INDEX BULLET FOR jfr JASOff CASTRO . . .. 137 
VALEtfntlE . . . . .3 CELnCWOIM,ll . . . . 134 

CYPRESSHl.l • . • • .74 OR0YINWGPOOL .35 FI.VlEAF ... . . . . 185 GUNS N' ROSES . •• . • 157 JI.Y-Z . . . . .. . . 69 
'lllEVCVFIUS .• . . . . 159 JAK08CM.AU ... . . . SI COlTF0f() ....... 47 tlORAH J0!((S .189. 19$ 

IOOZ BOPKIDS ... . .128 I.Jf£HOUSE .. . . . . • . 144 
MINGS Of I.ECIJ ... .. 88 lL WAYNE .. .. .38, t77 

A8BA , .I~ 8REAKmG 8ENJililllN ,81 
~NV CHESNEY .93 
CIR(:A $1JR1JIVE . . . . . . 79 

AC.{)C . . 5, 183 EfWKAH BAOU . ·" SROKENBEllS • . .65 CII.GE Tl1E ELEPtWll ,1AS COtElJ AND CPJ'1!RIA ,73 
AJRBOURf(E . . .. . . . 1'90 .EFF8ECI< 71 BROOKS &· DUNN .. . 111 COL.BE CAlllAT •9 EASTON COR81ff ,75 
JASO«AtDEAN . . . . • 57 Bf'roNCE 161 1AC BROWTI MNO .. . . 13 tAIAU, .179 l.11RANDA C{ISGRM .. , 
Al.ICE IN' CHAINS . .. . . 150 ..USTIN BIWR .4, 12 lUKE BRY.liN .. . . . .. . . 6(1 CARIBOU . 

.. 
.199 TRAVIS COTTRRL .n 

6'RYALLAN •• 113 TliE BLACK EYED PEAS .,. MICHAB. BU6LE . •••. . • . WRYC'.HAP~ CREEOENCE ClfARWAJER 
AlPHAAE\f . . • . .. .195 MARY J 81..IGE .98 .22, 1$1, 1$4 CARPENTER •• . • . .28 REYIVAl . • . • . • •• . • 147 
AVEUTU~A .• .180 B.0.8 . . . . . .. . . . . . . . . ! JIMMY 8UFFrn . JOHNNY CASH . . . • . 165 CRYSTALCASRES . . . 10;8 

S1JSAN BO't1.E . . •. •• •. 48 ,J1, 102, 117, 1$8 CASTit«; CRO\WJS . 80 BILLY CURRINGTON • .. 167 

PETER FRAAtPTON • . 15• !!IJ!!!l!!l!ll!IJ!!;:W•I!!!!! SHAAON JONES &-THE 
MERlE HAGGARD .. 12() OAP.J(INGS .. • 39 
JIMI HENORO: ,56 JONSI • 166 
HOLE .,,,,., ,15 JOUFINEY .112 

DAOOYYAm<.Ef ' 29 EAGLES . .~00 
DAUGH'TflY , 96 EMINEM ,89 GOGOl 60ROElLO . 62 
JASON OERWJ . . . • 84 MELISSA ETHERiDGE . . .7 DAIINV'GOKEV . . . • . t33 
RAHEEM DEVAUGHN .153 SElfNA GOMEZ & THE 
TI-IE DIR1Y HEADS • . ~. SCENE . . . 67 
DJ HOllDAY + GUCCI .. 1aANIE OONA • • .191 GORILUZ • . . • . . . • . . 43 

IAAf/E . . . . . . . . . . . . 90 AYE FINGEA DEATH A'4iGRANT . . .. . . . 136 
DRAKE ... 101 PIJNCI< ... 149 GUCCI !- .131 

Al.Ml .MCKSO« . • • . . . 53 KAs.KADf . . .104 
~11CHAELJACKSOfL . . . . . KESHA . . .•. . • . • . . . .14 

JAH{n~, : .. 11s .. 1.~·.'.~ ~~c~~ ...... :,1~ 

l<OTTONMOUTH l<!NGS .92 I.OtlESTAR • ... . . . 103 
UIOACRIS ... 20 

LADY J\HTEBElWM . ,2, 49 
LAOYGAGA • . • .. • 11. 21 l,1AO0NNA •. • . 146, 162 
ADAM LAMBERT . • •• . 61 BOB MARlfYANO 
MIRANOALJJ,1BERT .. 18 THEWAJLERS .109 
LAtJRABB.LBUNOY •• . 45 MII.XYiRL • •• . • • . t71 
LED ZEPPELIN • . . . . . . 173 JOHN MAYER . • . . . . . 82 
PEGGVLfE .5,4 ~ 1MCGRA.W , . . . . 135 
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11: ~~ $ 5~ ARTIST 
i!I ~; ~= IS IMPAIIIT & tlUMBEA / DISTRIBUTll\6 LABEt (PRICE} 

T itle e 
So Far Gone (EP) 

:;;= !: 53 ARTIST 
~I ~= IS IMPRINT & NUMBER f DtSTAISUTll\6 LA.BEL (PRtCEJ 

Title 

101 

108 

110 

111 

1 12 

1 13 

114 

1 111 

1 18 

120 

121 

122 30 

123 111 

124 

125 

1211 

128 124 

129 43 

131 

132 

133 

142 

143 

144 

145 

1411 

147 

1411 

150 

DRAKE 
YOUNG MONEY/C.r.SH MON[Y/UNIYEflS,t.L MOTOWN Ol.3456/UMA.$ 9: 95 

Buffett Live: Tuesdays, Thursdays, Saturdays e 
Party Heard Around The World 

Dynasty 

Learn To Live 

Unmistakable: Trilogy: Love 

WOW Hits 2010 • 

Avatar 

BOB MARLEY ANO THE WAILERS Legefld: The Best Of Bob Marley And The Wailers 
TUfF GONG/ISV,NO 412-846•!10/IOJ~W {13,98/8 98 ,® 
KIO CUOI Man On The Moon: The End Of Day 
OREM, ON/GOO D./Ullll/£RSAL .. ,orow~ 0llls~·1u"1t0 1:us '® 
BROOKS & DUNN 

SUr.lMli/CttOP SHOP/A.1LAIHIC 6 19421 •/A.G 18.96 

VARIOUS ARTISTS 

#"1s ... And Then Some 

Journey's Greatest Hits 4, 11 

Get Off On The Pain I 

Radio Disney Jams 12 21 

Number Ones IJ 11 

Keep On Loving You e 
Buffet Hotel 

The lwlllght Saga: New Moon • 
WOW Worship (Purple) • 

I Am What I Am 

WOW Gospel 2010 

Infestation 

NOW32 

American Saturday Night 

My Best Friend Is You 

11 

• 

Timbaland Presents Shock Value II 

• 
31 

GUCCI MANE 
10H BRICK SotJ,t.D/AS'll UPI 6205,((l•/VJARNEJI BROS. 15.96 

·" 

1.lllt NATION 521138,'WAIU,(R 6-ILOS 21.9-5 CO/OIJD) @ 

CREEDENCE CLEARWATER REVIVAL 
UNU,S"V ?.'!CONCOILD (17 9-5112.9!1) 

CAGE THE ELEPHANT 

VIII.SIN 671sg•1c,a,p,r()(. {18.'118) 

Brand New Eyes e I 

Kidz Bop 17 12 

American Idiot 0 

La Roux 118 

The State Vs. Radrlc Davis 11 

The Sea 7 

My Best Days • 

Songs From The Heart I 

Southern Voice e Z 

Somewhere Down The Road 

Jason Caslfo 11 

Defying Gravity e 
Tri-Polar 31 

Unstoppable • 
Life Starts Now I 

Taylor Swift II 5 

Oracular Spectacular • • 
Smoke & Mirrors 

Twilight El 

Sticky & Sweet Tour 11 

Chronic le The 20 Greatest Hits El • 

Cage The Elephant 11 

War Is The Answer 

Black Gives Way To Blue 

7 

5 

ml 
Though lle's been 
on the Bil board 
diam ~nee 2004, 
this week marks 
Kaskade'sHrst visit 
to the Binboard 200 
as his newest sdh a 
career-high 5,000 
copies In its first 
week-am from 
download~ The 
physical wersion 
streets Kay 11. 

The trio tweeted 
last week about 
how tills allum was 
sale-priced in 
Amazon's MP3 store 
all month for SS. 
The message 
worked-it's up 
2S%. 

On A,Jril l8 she 
performe.l the 
album's " Gypsy" 
on both "The Bien 
De6eneres Sbow" 
aod "American 
Idol," and the 
album rMS with a 
71% gain in sates. 

ml 
The set w as the 
Amaion MP3 deal of 
tilt day l'lay lf« 
$J.99. n re-enters 
with l,000 and an 
overall 101% 
increast. In down
loads, it's llP by 
lS6%. 

A,Jple's !Tunes store 
d~counled a bumh 
oftiUeslast week, 
Including sels by 
Buble (pidured) at 
No~ Uaodl81 
(IHlth gai Ring by 
more than 15% 
each) and SUsan 
Bayle (No. 48, up 
S%). 

1111 129 116 ' J~.~~"'"' (1•.98) 

152 104 29 

153 112 77 

STRAIGHT NO CHASER 
ATC-0/f.l l MnlC ~23536/AO (18.9-8) 

RAHEEM DEVAUGHN 
122~JIYE 55S59/JLQ (17.98} 

xx 

With A 1\Nlst 

The Love & War Masterpeace 

14 

29 

• 
.. lllll ;a.';P';:E~T;;E::;R;;F;;R;:;A;:;M";P:;;T;c;O;;;N~~=-;:;=-::-::-;:::-:-:====c;T:;-ha;:n:-:k::-~:-:o:cu::-M:-:rc;C:ch:-:u-crc:-:h:-:il-;I V A&,./lUWOOOll014000/UM[ ( I J.98) 

~ 1111 SOMETHING CORPORATE Played In Space!: The Best Of Something C0<porate 
'fiiij, 0RIYE•lHRUJtACilJGHf[N01419'.5JUM[ {13.iJ&) 

1118 147 123 

e 163131 

elll 
159 156 117 

MICHAEL JACKSON 
MJ.Li'CPlC 7&067·/SONYMt,SIC 17,98 

GUNS N' ROSES 
OHFUl 001714.IINTERSCO\>£: 16.9-8 

JIMMY BUFFETT 
1,Mll 80AI/RCA62'170/SMN {18.98j 

MILEY CYRUS 
HOll'fY/000 0ll4il9 0: j 10.96) 

Michael Jackson's This Is It (Soundtrack} fJ 

Greatest Hits II I 

License To Chill • 
The Time Of Our Lives {EP) • Z 

190 157 136 1 ~~~?ooR~ o~~u!NE~~l~.~6~:N Scars & Souvenirs e ZI 

I Am . . Sasha Fierce fJ BEYONCE 1111 153 122 
MUSIC WORLDICOUJJ.,8lA 1949USON¥ ,1u5-1c {11.98 

162 86 - MADONNA 
WA.RUFI B,ROS 2$94(14• 18 9-8 Celebration • 

183 160 152 , ~,~7'~~~.~~~~~~s~ 19,,. The Essentlat Michael Jackson El 14 
THIRTY SECONDS TO MARS 184 166 141 IP"'10RlA.l.MflGIN 65 I 11 •1CAPllOL 18.98 

Kl.4.BJ'(1U.S) 

BILLY CURRINGTON 
MERCURY NASIMll[ oogs5Q/\.MGN (13.961 187 148 160 

This Is War 

American VI: Ain't No Grave 

Go 

11 

I 

n 
Little B~ Of Everything e 11 

~ 194 171 ORIGINAL BROADWAY CAST RECORDING 
\tir' OCCC,t. BMOAOWAY0016U/OCCCA {18.98) 

Wicked • 12 

11 ~ --":-:J-::Sc::Hc:A:-:K:-:IR'"::A==='"~~----------------S-h_e_w_o_tt~ · ....,, 11111111.,, EPIC 616%/S.{».·Y MUSIC (13,96! 

170 149 112 , ~~~~~K/!~!f!~ '''"'"" (13.08) 

171 162 159 

176 140 

MAXWELL 
COLUrt'..8V. 39142/SOrlY Mt.SIC {11.9Sj@ 

BOB SEGER & THE SILVER BULLET BAND 
CAPfTOl lll3J4• (16.98) 

Sex Therapy: The Session 

BLACKsummers'nlght • 
Greatest Hits EJ 

• 

173 172 158 LEO ZEPPELIN M th h. fJ 7 
... \-";'.'.'.~C:~"'~"'~~"''"~"~::,•;c,;A::;,;R"'";"~"'":.11:,ID,e·",Ll.,ae@c_ ____________ W_u_--:-a-:s-r:-c-::-

178 173 195 

179 190 

178 164 80 

162 155 127 

188 181 

185 161 

18S 170 154 

186 155 

187 171 146 

wu.~ANG/OCf JUI (113851 "/IDJJ,1G (1:J.98} 

SHE & HIM 
M£RGE aw 15 98 

SUGARLANO 
ME.RC:URY NASH'illlE 011213•ru.-sN 13 9.9 

LIL WAYNE 
CASH P,IQNE¥,l\>;IV£RSAL t.,Ot OYIW 011977' /U"fl'l (13.98) 

ONEREPUBLIC 
MOSL{V/INl£RSCOP> IIJ&ol!GA (13.981 
CAMILA 
SONY IAllStt LATIN 59B81 (IU8J 

Volume One 

love On The Inside fJ 

Tha Carter 111 IJ 

Waking Up 

Oejarte Oe Amar 

12 

11 

21 

14 
AVENTURA 
PREPilUM LATIN 20800JSO};Y MUSIC L,t.TIN (14.98) The Last ~ 5 

MICHAEL BUBLE 
143/RCPAIS[ 10031Jh'IARN[R BROS (18.98) 

THEM CROOKED VULTURES 
DGC/INTERSC:OPE -01.378l·/IGA 13138 

Call Me Irresponsible • 
Them Crooked Vultures 12 

~~I~ic..., eo201· 1sONYMt.s1c t l,981@ Back I n B lack • 11 
-'M"'1""c""H""A"E"'L"'B"'u'°'B"'L"'E=-"=-"-"='--------------lt-'s_TI_m_ e_,.IJ 

143/flfPRIS[ 4.8946/WARNEfl BROS {18.91li@ 

FLYLEAF 
A&"IOCTONE 013512ft:aA ( 13.98) 

MOTLEY CRUE 
MOTLE)' J!-0•/fl['IEN HVCN (1l.9BJ ® 
JUSTIN MOORE 
VA1,0R'i (1100 (10.98f 

Memento Mori 

Greatest Hits 

Justin Moore 

• 
M 

11 

/l!t', 1111 CRYSTAL CASTLES 
~ , =E'°aa'"'~ •"'ci"'a'"''svc:a,ssc"ci"aao::.:t occwc."::..°'::..'".:..":.:';;;;IOIJ::..~:::.'::..'.::l'::..·"""l ________ c_ry_st_a_1_c_a_s1_1e_s_(_II)-. 

1• 180 177 

190 90 -

1111 161 132 

192 150 109 

193 181 157 

184 190 166 

198 152 104 

1117 184 192 

~~~;~.~~~e7:11...,1 The Fall • I 
-':Accl=R=BccO'c'UccR'7NccEc=~=-------------N-o- G- uts- .- N-o- G- l-o-ry_,. .. 

RO,t.OflUUER 617374 (13.98) 

:tit;'iv!!~, ~~?::.,,,.,.,,,.0 (10.9!) The Bridge ZJ 
SOUNDTRACK 
&UN,t. V1S!A Q(t!,166/W.UT DISNE'I' (18.98) 

PINK FLOYD 
HARVEST SJ.1AS 11Ui3/C,1,PITOL { 18.9SJI0.98) 

ABBA 
POLVOOR 517007/A&M (18.JJS/12.98) 

ALPHA REV 
FO'CR 00!757/HOllYWOOD (8,98l 

GRETCHEN WILSON 
RED~ ECK 2<10 (17 98) 

VARIOUS ARTISTS 
EPIVU.11/£RS.M .e.62S9/SOIW MUSIC (IU.B) 

NORAH JONES 
11,lUE NOT[ 32088•/BLG m .98) 

CARIBOU 
MERGE 3-48• (14.Ga) 

EAGLES 
WA..IL).[R STRAUGlC MARKrnNG 73971 j:2~.96) 

Allee In Wonderland: Almost Allee 

Dark Side Of The Moon 4, 

Gold - Greatest Hits II 13 

New Morning 

I Got Your Country Right Here 

NOW Tha1's What I Call Coun1ry Vol. 2 

Come Away With Me 

Swim 

The Very Best Of The Eagles 

NATAi.iE MfACHANT , .64 N!CKa BI\CK , 40 PAAJl.~KflE , , . • 127 DARIUS RUCKER .105 SHINEOOWN , , .91 ffl'&,h'WAN11:&M~ GLEE SfASON ONE.. THE 
MIJSlCVQ.UP,1:2 , ,50 

GLEE: THE MUSC. THE 
POWER OF MAOOIINA 

THEM CROOKED JOSH TI.f:NER . , . , .$4 tiM_1:n1iii~\~1 \VOWWORSHIP \f'URPl..fj 
PtfOEmX , , , , • ,95 
PIN< flOYD . . . . . .193 

.K) OEf MESSINA , , 106 
METH/GHOST/RAE . . 17-4 
~1Glr,ff . . . • . . . . . 27, 143 
l.1CHCA • . . . . . . . . . . . 19 

OfEREPUBI..IC. .178 PIN( . . . . . . . • . . . . . . . 86 
O'M..CITY . . . . . . . . . . 83 

JUSTIH•,OORE . . . . . . 187 

: :~LfYCRUE · · · · · · '.~ 't'AEh~ZJMl:!.'?iff 
WICKED •.. 168 

KATE NASH , , 125 
Wl LJE NElSON, • , ,36 BRAOPil.l.5LEY , , .12-1 

CCRHE aA.11.EV R-'c .13'2 
RASCAL FLATTS I 40 
R.ATl . . . . . ... 122 
REBA, , 116 
RIHANNA , , • ,32 
LAROUX , , • 13(1 

SADE . . . . . , . . 24 
w.RVW SAPP ..30 
THE SCRIPT . . . . . . . . I 00 
BOO SE-GER & THE WER 
BUI.LET6AN0 •.. 172 

SMMlUST ... S8 
SHAl(IRit. 169 
SHe& HIM ,. 71,175 
81.»:E SHElTOff , 81 

SKl< PUPPIES 139 
SKJU.ET . . .. •.. . . 63 
SLASH .• • . . •• •• . • . 52 
SOUETHING CORP-ORATE . 

. . . . . .. . . . . . . . . .. 155 
SONS OF SYLIJIA • •• . •. 33 
Sll<•GHTNlcmBI . .iSl 
SUGARI.At.10 . . .• . .. 176 
TA'l'LOR $\\'ltr , .2ti, 142 

Data for week of MAY 15, 2010 I For chart reprints call 646.654.4633 

AU.1(:IST ALICE . . . . . 192 
it.lVlf< AND TI-iE 
CHA1Ur00i lHE 
SOllEAKOUEt 59 

A'VATAA • , , , .108 
CRAZY HEART , ,34 
GUE SEASOO or<E: THE 
MUSIC IJ0Ll.fl.1E I . • •• -42 

(EP) . . .. . . . . . . ... . \0 
TWILIGHT . • . . . . . . . . 145 
THE TWVGHT SAGA: 
NE.WUOON . .. . . . . 118 

TENTH AVENUE NORTH ,,14 

YUIJURES .182 SHI\NIA f\VAIN , , , .68 
THEORY OF A DEA0f.O,N . 

, . . 160 
R001ll TMICKE . . . ... 170 CARRIE UNL'ERWOOO 25 
THIRTY SECONDS TO KEITH URBArf • . . . . . . 138 
MARS • . • • . . . . • • .16-4 USHER . •• • . • . • • . . • •• 6 

THREE OAYS GRACE. . U1 

t«nV33 . . . . . . . . . . . . . 9 
00\V TI-iAT"S WHAT I CAU 
COUNTRY \ICX., 2 , 197 

Pur&:. GOES 0.ASSIC 
ROCK ... , , .. 23 

RAOO OISNEY JAMS 12 
Tll.18ALANtl . . 126 
TOBVMAC 76 
TRAIN , • 46 

' . • 11-4 
VAMPfiE Wff}(fNO , .91 'IIO\V GOSPEl 2010 .121 

'110\V HITS 2010 . . . . .107 
mEY SOUGZ .37 

, , 119 CHRIS YCUtm . . . . . . .78 
YOUNG MOtlEY . . . . . . . 66 

GRETCHEN 'nllSON . . 196 

THE >J: •. • .. 151 

Go to www.billboard.b iz for complete chart data 65 
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Ci) TOP INDEPENDENT'" 

4 

• • 7 

8 

9 

13 

14 

HI 

111 

19 

21 

22 

23 

26 

28 

29 

30 

31 

22 19 

11 2 

25 ss 
23 21 

19 35 

17 4 

29 24 

24 I 

14 

Drowning Pool 

I Leame<I Tl-. llanl Way 

Chicken & Bisc.ults 

Slash 

PEGGY LEE Come Rain Or Come Shine 
EMI SPEt lAL t.AA8KE1S 3135.B EX/STARBUCKS 12.1:18 

THE DIRTY HEADS Any Porl In A Slorm 
EXECUTIYE MUSIC GROUP 1243 13.98 

GOGOL BORDELLO 
APJERICAN .45965• 1V J8 

SHE & HIM 
MERGE 354" 15,91H 

KOTTONMOUTH KINGS 

LOY.I.UTE {1105"/GLASSKOTE 11.96 

VAMPIRE WEEKEND 
)ll .(29' 14.98 

KASKADE 
ULTRA OIGITAL EX' 9.98 

JIMMY BUFFETT 
MAJL80AT 212t {14.98) 

MERLE HAGGARD 
HAGNANGU"-RO 78035 • /VIEU<. 17 98 

CAGE THE ELEPHANT 
OSP 4965.tl"/JIVE {13.98) 

FIVE FINGER DEATH PUNCH 
PROSPECT PARk 50Hl0' 13 98 ® 
THE XX 
YOUNG TURKS 450' fl4Jl8 

JONSI 
)ll483' 1,1.98} 

MOTLEY CRUE 
M0flE\' a.6-0~/ELEVEN S£11O:' 1:Ua @ 

GRETCHEN WILSON 
REOtlECJ< 200 17 .9S 

CARIBOU 
MERGE 3•U- 14,98 

BRIAN POSEHN 

Tfaos-ContincntaJ Hustfe 

Volume Two 

Long Live The Kings 

Wolfgang Amadeus Phoenix 

Contra 

Dynasty 

Buffet Hotel 

I Am Whatl Am 

Cage The Elephant 

Wat Is The Answer 

" 
Go 

Greatest Hits 

I Gol You, Country Right Here 

Swim 

Far! And Wiener Jokes 

Sigh No t"1ore 

Backspacer • 

Up From Below 

Still 

32 32 E-40 Revenue Reulevln': Night Shilt 

l=:l-!!~~·~~~!._!O~•c!Th~E~•~·
1
~• oc20J~ l1~•·~"~

1 
------,R'""e-ve-n-ue--;R'""e:-Ui,--e,7In7':-;:D,--ay- S:::-h-:::-lft 

llEAW ON THE GRl~O 01 (18,98) 33 26 5 

34 16 SHELBY LYNNE 
E\IERSO 150 13.98 

Tears, l ies, And Alibis 

35 

36 

G 
38 42 14 

G 47 3 

40 44 14 

41 43 5 

42 45 9 

43 46 4 

DEVIN THE DUDE 
El 2043 {17.98) 

DR. DOG 
Atm - s7<JS•1 • /Eri.TAPH ( 16.98) 

JOE BONAMASSA 
J & R AOVENlURES 9202$ (17.9-9) 

BEACH HOUSE 
sue POP S45• 15.98 CO/tlVO @ 

MURS AND 9TH WONDER 
SMC .f25 (15.98) 

INSANE CLOWN POSSE 
PSYCHOPATHIC •102 (12.98)@ 

BARENAKEO LADIES 
Ril.lSIN' 28.817 (16 98) 

PETER GABRIEL 
REi\L WORLD I ' (16.98! 

JOHN BUTLER TRIO 
JARRAH 0086/ATO (IU.fl) 

JAMES FORTUNE & FIYA 
BtACKSPAOKE J07J/WORLOWID£ {I S.98) 

LOCAL NATIVES 
rRENC1lKISS 042" 12 9-S 

Suite 420 

Shame, Sttame 

Black Rock 

Teen Dream 

Fornever 

Bangl Powl Booml 

All In Good Time 

Scratch My Back 

April Uprising 

Encore 

Gonna Manor 

ROKY ERICKSON WITH DKK£RV1L RIVER True LOVll C3S1 CM Al Evil 

LITTLE BROTHER 
HALL OF JUSTUS 500-B P S,98I 

OJ KHALED 
WE THE BEST 2Cl7•/Et lH IS 

SILVERSUN PICKUPS 
DAIIGE.ABIRO 03-5' (15.9-8) 

Letlback 

Victory 

Swoon 

WADE BOWEN Live At Sill~ Bob's Te¥aS 
SMrTH 5052/lMAG,E {17.98 CDJOVO) @ 

fearless Rem11s' "Punk Goes .• . • cove~ series dabbles in "Oassic 
Reck" lh~ wetlc as the label's 11ewest compilation debuts at No. 23 on 
the Billboard ZOO, No. 2 oa Top Compl~llons and No. 7 oa Top Dlgllal 
Albums. Ol'eli!II II sold 15,000, according to Nielsen SounclScan, with 
download! ilCCounting for &,000 of that iam. Tbt "Classic Roct• lei 
leat111es acts lilie Mayday Parade 111d Ille NalN! covering Queen and 
Dtl L!ppard, respedlYely. 
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:;;: 5~ ARTIST 
5; ;! 1P1Pftlh'T f OISTAIBUTlll6 LJ\8El 

!ii Title;; ~ 
8.0.B B o.B Presents Th, Adventures 01 Bobby Ray 

R K .Ril.r• T il.T Tl 4 

BULLET FOR MY VALENTINE fever 
JJVE 

~o~~~.~:vc,~, t~~,J~~,:~~1~;, ;,~~1~wer 01 Madonna (EP) 10 

MELISSA ETHERIDGE Fearless Love 

Need You Now 

Revelaoon 33 

Punk Goes Classic Rock 23 

Nobody's Daughter 15 

Raymond V Raymond 

The Fame 
STREA.MUHEIKONLl\l'E/CHERRYTREE/llHERSCOPE IG~ 11 

JUSTIN BIEBER My Wo1id 2.0 
DJMG 

Animal 14 

Dynasty 104 

Congratulations 27 COLUflBlli JSONY MUSIC 

MIRANDA COSGROVE Sparl<s Fly (EP) 
COLUtlBl,ti JSOWf MUSIC 

MARY CHAPIN CARPENTER The Age o, Miracles 26 ZOE fflOUNOER 

ZAC BROWN BAND The Founda! on 
fWAAIBIGGER PICTURE/HOME 6 AOWtj/ATlA.NTIC /A6 13 

SHANIA TWAIN Greatest Hits 66 MERCURY tlASHVILLE /UMGtl 

MICHAEL BU BLE 
1 ,13/fl;EWUSE tNARrlER BROS. @ 

Craz~ Love 22 

SOUNDTRACK Gl ee: Season One: The Music Votume 1 42 20fH CENTURY FOX TWCOWMlllil. /50,lY !j USIC 

BROKEN BELLS Broken Bells 65 

Plastic Beach 43 

The E.N.O. 

ZOE '431133/ROUtlDER 
The Age 01 Miracles 26 

~t7~\:~ .~s~: ~ ~~HN5i2J04,WAJU4ER BROS. Leave Your Sleep 64 

BULLET FOR MY VALENTINE Fever 3 JfVE 63497• 

KOTTONMOUTH KINGS 
SUBUABil.11 1\012£ 183 

HOLE 
CHERRY fOREVERJIAERC-URY 014222' /1DJMG 

LADY ANTEBELLUM 

long live The Kings 
92 

Nobody's Daughter 15 

Need You Now 
{;:il.PITOL NASHVlLLE 97702 

EMILY OSMENT 
WlllO•UP 13192 

All The Right Wrongs (EP) 

:o~~f,~~:vc,~x t~~,J~~,:A~i/~ik~~ ~:'~~ 01 Madonna (EP) 10 

B.0.8 B.o.B Presenls: The Adventures 01 Bobby Ray 
REBEl ROCl(JGRAtm i,.usJLE/il.fLANTIC 518903/it.G Efl 
JEFF BECK Emotion & Commotion 77 

Unmistakable: Trilogy: Love 106 

Craiy Heart 34 

Countfy Music 36 

GRATERIL OEAD Qimsm "~ilo & h!go:"' 7, 1989 .fl( S~di:J11L l'hlMel:lia 
'6RATEFUL DEil.O 6015/RHmo@ 

Trans-Contloontal Hustle 62 

Iron Man 2 (Sound1rack) 5 

I Am What I Am 120 

ORIGINAL BROADWAY CAST RECORDING 
RE.PRISE 52372-4/WARMR SAO S, 

SHARON JONES & THE OAP-KINGS I Learned The Hard Way 39 
OAPTOKE 019• 

• 

• • • 

• 

Most actded to soaal networking, 

~~:=~hfJ~:.~ 

2 \ \1 RIHANNA SAP/OH Jit.l#JIDJMG 

3 YOUR LOVE IS MY DRUG 
ICUHA KEMOSAB-EIRCAJRli G 

4 14 HEY, SOUL SISTER 
TRAIN COlUrlBlli 

II 21 BAD ROMANCE 
U DY GA.GA STRE,UI LlNE/KONLIYE/tHERRVTREE/\NTERSCOPE 

8 11 ALEJANDRO 
LADY GAGA STRE,1,P/LfNEJkONLIYE/Ct!EAAYTRHIWTERSCCWE 

7 14 IN MY HEAD 
JASON DERULO BELUGA llEIGtlTS/WARMR 8R0S, 

8 10 \4 NEED YOU NOW 
UDY AtfTH WUt.1 CltPITOL flA.SIMltE 

9 \4 TELEPHONE 
unv cwa FEATUfUNB BEYONCE (STREAMUfiEJkOULIVI,ltHEARV1REE./'m1E.RSCOPE 

10 68 
POKER FACE 
UDY CiA.GA STREAMl lNE/KOtlllYE/CHERRYTREE.,'\NTEASCOPE 

11 21 TIK TOK 
U.SHA KEMOSABEIFICAJRIIG 

12 13 18 IMMA BE 
THE Ill.ACK ma PW IHTERSC-OP£ 

13 15 47 I GOTTA FEELING 
THE Ill.ACK mo PUS INTER SCOPE 

14 14 42 PAPARAZZI 
unv CiA.GA STREAMLI.NE/K.ONLI\IE/(:1-!ERAVTAEE/\NTERSCOf>E 

111 - 1 AIRPLANES 
1.0.11 FEAT. EMIN81 & HAYLEY WILLIAMS {RE-BELROCKJGRAtm HUSR EJATLANTIC) 

~ -YAHOO.!lllly _;:'"IMUSIC-_ .,_ \VSONGS · , __._. 

I §Iii TITLE The week's moat-&treamed &OnQS an Yahoo! MU8ic. 

AATIST (OJ t>Rtl\l /l ABEl) 

1 10 NEED YOU NOW 

2 2 

3 3 

4 4 

s 5 

II 6 

7 J! 7 

8 8 

• I! 9 

10 12 

11 

12 

13 

14 

111 

8 

7 

8 

9 

10 

10 

11 

13 

14 

15 

5 

5 

7 

9 

5 

2 

\ 0 

10 

10 

21 

9 

42 

10 

6 

NOTHIN' ON YOU 
8,0.8 FEATURING IRllND MARS JAEBELROCIVGAlitlD IIUSTLEJA.n ANTIC1 

RUDE BOY 
ftlHANNA ISRProEF JAMJIDJMGI 

BREAK YOUR HEART 
TAIO CALIZ FEATUfUNG LUDACftlS fMEACUAV/ IDJMG) 

IN MY HEAD 
JASON DEJllllO ~ELUOlt t'EIOHTS/WARNEFI BROS.l 

BREAKEVEN 
THE S.CNPT l'Pt-lOtiOGENIC/EPICI 

SAY AAH 
TREY SONGZ FEATURING FAROLOUS iSOFlG B00KJA1U UTIC-! 

TELEPHONE 
UDY t'iAt'iA RAT\IRINi ~ 'f'ONC,E f$TRt A.MLIM/KQl\~IV~Ctt~RRVTR~~l!\1"1ER$~QPEJ 

LIVE LIKE WE'RE DYING 
KRIS ALLEN f1 9/JI\IEJ.JlGJ 

IMMA BE 
THE Bl.ACX E'l'ED PUS IINTERSCOPEI 

TIK TOK 
KUHA /KEMOSABE/RCAIRMGJ 

BEDROCK 
YOUlfG MONEY FEATUNNG UDYII iCASH tl O~EY/UllfVEASit.L MOTOWtl\ 

YOU BELONG WITH ME 
TAYLOR sw1n (BIG MACHl~El 

ALL THE RIGHT MOVES 
ONEREP\18UC (MOSLEY/1tlTERSCO-l>E) 

BAD ROMANCE 
1.AOY GAGA {STREAMUtlE/)(OtlLIYE/Cl!ERRYTREE/ltnERSCOPE) 

ARTIST {IM~ IIYT I OISTRJBUTlfm l AflELJ 

NOW33 
VARIOUS ARTISTS Ui\ llJERSil. f/llSO~Y MUSIC/CAPITOL 

PUNK GOES CLASSIC ROCK 
YAAIOUSAATISTS FE~Al ESS 

JO :~: ~!~ ;.°o!~CUR8/PROVIDEUT-1HlECR1l'fJEMI CMC) 

RADIO DISNEY JAMS 12 
VARIOUS ARTlflS YALT DJS tlEYJ 

WOW WORSHIP (PURPLE) 
VARIOUS ARTISTS (PLG/EMI C-MG.M'OR0-(:UR81 

14 :~:~?Jt(\~~ :~~R~ /EMI CMG/VERITY/ JLG) 

26 ~~;-:;'.f:,,m EMW t41VERSALJ10M8AISONV IAUSICJ 

36 ~?m~,J~,:r!•~. :~i!! i ,~ ! .~~~ ~ UNTRY VOL. 2 

OISNEYMANIA 7: MUSIC STARS SING DISNEY . . THEIR WAY! 
VARIOUS ARTISTS YALT O.S tlEY 

THE EDGE 
VARIOUS ARTISTS (RIIZO~ & Tlf) 

10 44 NOW31 
VAIIIOU&ARTIST$ EMW NIVERSAI.JlOMBA/SOllY IAUSIC 

14 

15 

NOW THAT'S WHAT I CALL FAITH 
V"RICJUSART1ST$ U~I\IEIIS,l,l/UII/S~Y MUS1CICAPfTOL 

35 ~~;-:;'.I~,~·~.:~.~;,Js,~:.~~.<;.~:.~:~.~~~K 
12 15 

14 32 

2010 GRAMMY NOMINEES 
YAAIOUSAATISTS G~~MM'1/CAPtTOL 

NOW THAT'S WHAT I CALL THE SOS 
VARIOUS ARTISTS (EMIAltllVEASll.LJ20MBAo'S0tlY IJUSICf 

Data for week of MAY 15, 2010 
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AIRPLAY 
r.tOt-:ITOREO BY 

SALES DATA 
C01'1PILED BY 

/ HEATSEEKERS SONGS'· 
f I \ 

-

15 

19 

18 

t6 

HELL ON THE HEART 
ERIC CHlJRctt {CAPITOL NASHVILLE) 

KEEP ON LOVIN' VOU 
STUl MA6tlOLIA (BIG MACHINtl 

COOLER THAN ME 
MIKE POSHER FEATURIHO IIIG SEAN (JJRMGJ 

LOVER, LOVER 
JERROD NIEMANN (SU GA't'U/AAISTA IIASHYll Lfj 

HALFWAY THERE 
BIG TIME RUSH {1'.ICKEI.OOEOruc.oLUMBIAj 

NEW MORNING 
,llf'tUI REV (FLYER/HOLLYWOOD) 

LOVE LIKE CRAZY 
LEE SRICE (CllR8) 

HIP TO MY HEART 
THE SANO PERRY (REPUBLIC tiASHVllLE) 

HOLD YOU {HOLD YUH) 
GYPTIAJI f~P) 

ALL OR NOTHING 
THEOIIY Of A DUDMAN {604/RO.r.ORUNIIER/RRP} 

ANIMAL 
MEON TRU:S jM£RCURY/IOJMGI 

CRYIN' LIKE A BITCH! 
600SM11,CK (UtJIVERSAl REPUBLIC) 

LAY ME DOWN 
THE DIRTY HEADS FEATURING R.0~1E OF SIIBLIMf (E:XECUTI\IE) 

MAKE IT SHINE (VICTORIOUS THEME) 
~K:TORIOlJS CAST FUlUNNtl VICTORIA JUSTICE (rHCl<ELOOEOtUCOtUMBIAJ 

Ml NINA BONITA 
(:~INtl Y NAC·HO (PAACHETE/Ul':IYER$Al MUSIC LATUIO) 

YOU'RE THE ONE 
DONDRIA (SO SO OEF/M.\1,.ACOI 

ti 19 ~(;~~~PS~:~~.TIN) 

t 3 15 

TE PIDO PERDON 
mo "EL SA.l1BINO" (SIHlTE) 

ALL OF CREATION 
MERCY ME ~tlO/COlUPI BIA) 

YOUR BETRAYAL 
Bll.LET FOR MY VA.l.Un1NE (JIVE/JLC) 

SWEET DISPOSITION 
THE TEMPER TRAP (UBERATIO).IJOLASSr>.OTE/COU/MBh\) 

WOMEN LIE, MEN LIE 
YD GDTTI FHtuRIJIG UL WAYNE (lr..EV11ABLE/POLO GROUNOSJJ/RrlG) 

Billb®ar.l~ 

Dynasty 

La Roux 

Crystal Castles {II) 

New Morning 

Fart And Wiener Jokes 

Sigh No More 

Up From Below 

Pardon Me 

Backatown 

Habits 

Conditions 

Lungs 

All The Right Wrongs (EP) 

Afler tht album 
leaked to the 
lnlerne~ Its digital 
release was pushed 
up b1 more than a 
month lo Fdday, 
April 23. ft sold 
ntarty 1,000 copies 
lasl wtelc, and th~ 
week shifts l,000. 

GOTAN PROJECT 
IYA BASTA! 488'(.l:L { 14:98) 

THE MORNING BENDERS 
+ 1 566\11!.0UGH TRAOE jU.98) 

CRASH KINGS 
CUSTAADIUJllVERS.r.l MOTO\Wl Cl129531UMRG (12,98l 

MURDER BY DEATH 
VAGRANT 591" (13 $8) 
JESSE MALIN & THE ST. MARKS SOCIAL 
SIOEONEOUMPIY 1415' (IU S) 

ANDERS OSBORNE 
ALLIGATOR 491& (17.9&) 

ANDRE NICKATINA 
1-KWAtl 2S 13 (IU8) 

ASKING ALEXANDRIA 
SUrlfRl,Ui' 022 {13.98) 

JUSTIN NOZUKA 
COALITION 011 1/GLASSHOll (12.98) 

Tou rlst History 

Sehool Gyrls 

Tango 3 .0 

Big Echo 

Crash Kings 

Good Morning, Magpie 

I 
Love It To Life 

American Patchwork 

Khan! The Me Generation 

Stand Up And Scream 

You I Wind Land And Sea 

Ragamuffin Soul 

llajor-label debut 
for Dalas rode 
quintet, whidl wlD 
play Bonni!fOO in 
l111t. lhea<llllillle 
its national IV debut 
Ajlril8J)Wlllling 
on "lirnltlY Kimmel 
Livt!" 

-311 DAILEY & VINCENT 
CR,.CKER BARREL 610641l/ROUHDER 11 98) Dailey & Vincent Sing The Statler Brothers 

Gorilla Manor 

Live At Billy Bob's Texas 

The Wild Hunt 

Haltway To Heaven 

Avl Buffalo 

Clinging To A Scheme 

These Simple Truths 

High In The Rockies: A Live Album 

One esklmO 

Se Alboroto El Hormlguero 

Love To Uve 

Sales are down th~ 
wtelc on the <hart, 
5G mill11 tides 
bentfil from lbe 
rofl flame. Ibis set 
sells 1,000 <OPK'I 
and wouJ.d've 
bowed at No. 50 
last weet. 

40 

REGIONAL HEATSEEKERS #1 ALBUMS 

Sigh No More 
Mumford & Sons 

Dynasty 
Kaskade 

IP-!314[• 
• 

The Constellations, "Felici-a" 

La Roux 
la Roux 

Halfway To Heaven 
Brantley Gilbert 

SOUTH ATLANTIC 

The Elijah Jones-led group charts its first Bil !board hit as "Feli
cia" arrives at No. 39 on the Alternative Songs chart (see bill

board.biz/charts). The Atlanta band's debut album, "Southern 

Gothic"-with guest turns from Cee-Lo and Asher Roth-is due 

June 22. 

Sigh No More 
Mumford & Sons 

Far t And Wiener Jokes 
Brian Posehn 

MID-ATLANTIC 

Ono Ufe Stand 

Do Overs And Second Chances (EP) 

Astro Coast 

Travelling Like The Light 

Prince Royce 

The Monitor 

Sublza 

Man From Another Tlme 

Ml Razon De Vlvlr 

CMI llYlllghl 

Miike Snow 

1 Jenny Oaks Baker 
Than Sjngs My Soul 

2 
Kaskade 
Dynasty 

a La Roux 
La Roux 

4 
The Veer Union 
Against TM Grain 

l· Crystal Castles 
Cry$taf Ca$tle$ (II, 

Neon Trees 
II Habits 

7 Brian Posehn 
Fart And WIGne, Jo Ices 

8 EdY1ard Sharpe& Toe Magnetiez.roes 
Up From Below 

I• Florence + The Machine 
Lungs 

Alpha Rev 
~ NGW Morning 

1 Jonathan Taylor & The Noehem Lights 
Pardon Ma 

2 
Wade Bowen 
Live At BIiiy Bob's Texas 

a Jason Boland & The Stragglers 
High In The Rockies.: A Uve Album 

4 
Alpha Rev 
NawMorning 

l· Trombone Shorty 
Back at own 

II 
Josh Abbott Band 
She's Like Texas 

7 Kaskade 
Dynasty 

• La Roux 
L{IROUX 

• Anders Osborno 
American Palclrworlc 

~ 
Local Natives 
Gori/kt Manor 

Data for week of MAY 15, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 67 
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Billbctartl, 

{Q\ THE BILLBOARD HOT 100,. 

2 THE SIIEEZIMTONS 8.A SIMtAOt!S, JR.,8.MARS,PlAWRENCE,A LEWIE c,J\~B~Joec=i H~~~~T~I~ • 
3 RUDE BOY Rihanna 

STARGATE,A.SWIAE U.S.EAJt:.SEN,T.EJIERIAA.t.lSEN,E.DEAtl,IA.RIDDtCK,A SWIAE,R.FEtl (i) SRP/OEF JAM/IDJtlG 

0 BREAK YOUR HEART Taio Cruz Featuring Ludacris 
T.CRU2.f.T.SFllTH .CRUZJ.T.SI.UTH,C.8RIOOES u) P,WlCURY/\OJFIO 

II ~-~~~,-~.~1.,~g:,u• """wooo.cmm.Hsco11.J.mo 0 c,.e,r~Zls:~t,~~c~%~ II 
II ~~~ •• ~~~~N~d,sz:1:m,., •• RMONAH.W.t.LIND,A BJORKLUND 0 co,!::;,~ El 

• 12 
AIRPLANES B.o.B Featuring Emlnem & Hayley Williams 
ALO:o.-, ICID fHA~I( t ~ SIM\100S JIU.f!ViKKS.A GIV.1',1J OUSSOLL£1.I.S0\1Yt:FIS f!ESWIOCIUGAAAO HUSIU//,l li\NllC 

0 YOUR LOVE IS MY DRUG KeSha 
OR lUt:E,B.6L.UlCO,AMMO flC.SEBERT,P;SEBERT J.COLEM.Ul) 6) ICEMOSA.BE/RCAJRFIG 

SI IN MY HEAD Jason Oerulo • 
J .R.AOTElli (J.OESROULEAUX,J.A ROTEM,C.KELlYI @ BELUGA HEIGHTSAW,ANER BAOS. 

G 12 11 

CD 11 13 

• 14 14 

13 10 

• 16 20 

• 26 31 

• 20 28 

17 15 11 

111 13 10 

19 11 18 

20 18 15 

._ 23 26 

22 19 19 

23 22 22 

24 29 25 

211 28 24 

28 21 16 

27 25 27 

G 41 60 

~ 35 36 . 31 33 

31 24 21 

G 42 51 

G 32 39 

e 34 42 

G 36 37 

311 30 55 

G 47 53 

38 38 40 

C 45 48 

G 40 45 

41 33 30 

42 37 34 

G 46 50 

e 56 83 

411 43 38 

G 49 23 

YOUNG FOREVER Jay-Z + Mr. Hudson 
t::.WEST {M GOLD.F.MERTENS.LBERNARD,S.C.CARTER.K.'l{EST 00 ROC ~ATION 

MY CHICK BAD Ludacris Featuring Nicki Minaj 
THE LEGD,DAR'I TR,O'.STER iC.BRIOGES.,0.T.flARAJ ,S.llr>; DLEY,D.Dil.VlDSON) © DTPJOEF JAIA/\OJFI.O 

' BREAKEVEN The Script 
0-0'DD>,'OOHl!~)I.RIA•'ll'"TOO.SAKf'PD D.O'DOl+OOtU.11 SHEEHA:NAfPJ.MPTON,S IOPMR @ PHDXOOENCDC 

TELEPHONE Lady Gaga Featuring Beyonee 
A.,JERIIIIS,l.Al)V-&AO,I. S.GO(R',l~IIOTTA,R,£11U~1.,0.l.1 1;l.S.1.UU.-\l(lN,8Kl',:M,U G)O S""R$Vl,ltE,1<0N.M,'();l[AA,'l"Rl;lllrlt~ 

OVER Drake 
B01-10A ,1O1'4.l\LIQ A GR,.HO.M M So.MUHS N.8ROtlGERS @ YCKWG I.I0tlEY/'CASll l.lOtlEY/UNMRSAL !AOTOWN 

EENIE MEENIE Sean Kingston & Justin Bieber 
8 BUllCO Ull.UICO,K,MIDERSOtl,C C,B"-TTEY,S.i!. SATTEY.J,BIEIIER,!A.PM.ACIOS.E CLARX 6) BElUSil. HEIGltlS/EPIC 

ALEJANDRO Lady Gaga 
REDOJJE,LADY GAGA ll KHAVAT,S.G.GERFIMWTTA 6) STAEAMUNEIKOtlllVE/CHEARYTAEE/ltHERSCOPE 

IMMA BE The Black Eyed Peas 
t.lWIRIS.'lift.L.ll.WN(MJNASAPl'IEOA.J.OO,'IZ.S.IEROl..6JNJ:JWIRiS..J.W«ELD.fOOEII..T.BRffi~'fCIC.M.DB.1.ER (j) fiTtRSOIJPE 

WHATAYA WANT FROM ME Adain Lambert 
M.IAA.RTltl,SHELlBACK P!tll(.ltS.MARl ltl,SHELLBAC:lt (i) 1'!1/RCA/fl:tlO 

TIK TOK Ke$ha 
OR. LUl<E,B.8LAr4CO ICS£8£Rf,l.GOTTWAL0,8.LEYII", G) fl£MOSAB£/RCMRFIG 

SAY AAH Ttey Songz Featu ring Fabotous 
Y.Y(ltllN,0.COAELL,ll.l!YlOR .FEREBl:E, JR .. 1.Nf"U'tRSOH,tSCil.LES-,N.l.W.IILKER,0.COREu (!)0 SOtlG 8001</ATLUmC 

I ~IADE ll (CASH MONEY HEROES] Kevin Rudolf Feat. Blrdman, Jay Sean, & UI Wayne 
K RUDOLF M: RUDOLF. ~SHER,O c.-.RT£R,8 VIILLIAA'S,J S(Mj,J St:liLLER,R LAAO'I' (i) CAS+1 tmNEVM.NERS,.L R(PUOU:: 

CARRY OUT Timbaland Featuring J ustin T imberlake 
TIIABALAtlO.JROC jlV.MOSlEYJ.HARMO!l,J.TlMBERLAKE,T.CI.AYTOIUBEAll2) 6) tAOSLfY1'alACKGROUN0,1NTERSCOPE 

ALL THE RIGHT MOVES OneRepublic 
R.TEOOEA R.TEOOER (i) UOSL1:Y,/1tnERSCOPE 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE RUFlMRS.fUCO LOYE "RICO LOYE.A.HARR.J.JACKSON.U.AAYMOr,,O I (i) LA.fAtE/JLO 

BAO ROMANCE Lady Gaga 
REDONE.LADY GAG._ N.KHAYAT S.G.GERFIANOllA @0 STREAMLINE/KOHLIVE/CHERRYTREE.-iNTERSCOPE 

BABY Justin B ieb er Featuring Ludaerls 
t SrEW.t.R'IT.fUSH .NASH C . .t..S'TEWAR\ J.BIEBER,t.MILWQ.t BRIOOES (!) SCHOOLBOY1RAYMONO WUtl.itSlilJJO/lOJMG 

AMERICAN HONEY Lady Antebellum 
P:WORLEV.LADY AIITEBELLUM jS STE'JENS,C R.6ARLOWE.H LltlDSEVj @ Ci!,PITOL 1",ASltVILLE 

BILLIONAIRE Travie McCoy Featuring Bruno Mars 
TIii SIIEEIINGT0•s [T NCC0V.8JIARS.Pl"lmCE.A.LEVINfl 0 0ECIV0ANCE/FUELEO 8'1 RIIJEN/RRP 
BULLETPROOF La Roux 
B.LArlGtAAID.E.JACKSOH 1E .l'-Cl<SON.B.lAN6IIAlDl 060 BIG llfE/POLYOORJCHERRYTAEEJltnERSCOPE 

HAVEN'T MET YOU YET Michael Buble 
B.ROCt< jll.fOSTER.A.CHANG.IA.BUBLE) @ 143/REPR~SE 

BEDROCK Young Monoy Featuring Lloyd 
IWlll.1)USIT8,C.Ull~A.-SY.l!Ui1,0T~J.Ull.ll.llS"lntlCS{II.D~:,tl,1Jl&Alln,T~.ll)~ff,LKlll"'IJ~ @ CA5>1.Yll\fV,\l'IMAW»:>TCIMI 

WINNER Jamie Foxx Featuring Justin Tlmberlake & T .I. 
J.TlrJBERLAKE,R.KllOX' J.TUJBERl.lllCE,R.TADROSS.J.fAUNTlEROY 11,C,J.HARRIS, JR @ J/RFIG 

~~ ~ 
Jq RO"ffiM S ~"\li:,t .¢tESJI RWJOESl'IOUI.E"'1X.JHAMISON,J.JACt$0~,1.RkOTEM @ TIWE IS.W01Ev IIEU.Gol.HEIGIITSAEPF¥SE 

GIMMIE THAT GIRL Joe Nichols 
M WRIGKT {R,l.t:INS.O 0.t.YIOSorl,8 11,.YS.LIP 6) SHOW DOG-UllrvERSAL 

NATURALLY Selena Gomez & Th e Scene 
I\.AJUIATO.T JI\IAES .t. I.AMATO,T.JAMES,D.l<ltRAOGLU (D HOLLYWOOD 

THE HOUSE THAT BUILT ME Miranda Lambert 
f.UDOEU ,M.WRUCKE {lDOUGLAS,A.Sh'AIABLllJI 0 COLUrlBl.t. (I\ASH\IILLE) 

IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry 
J.8EA112.11Pl 8ALAll0 {J.BEAtl2,T.VJAOSLE't'.M.8USBEE) (E) lloOSLEVJ8Li!,Cl(GROutl0/IFnERSCOPE 

I GOTTA FEELING The Black Eyed Peas 
0 . CiUETT A,f.RIE S.TERER jW.AOAFI $,A.PINE.DA ,J. GOMEZ, S .FERGUSOtt 0. GUEHA.F.RIE STER ER J @ ltlTERSCOPE 

ALL I DO IS WIN DJ Khaled Feat. T-Paln, Ludacrls, Snoop Dogg & Riek Ross 
OJU~SfVl._,A,DJ t ~tED lKPUIW.ED.C.SRffiGES,\'tR-JBERTS u: C-lllmLILS.fl .. l ,AIJPWJOO,IMlS,l.lA!l.UlGSI @ Wt: THE Bf:ST/E1 

LIL FREAK Usher Featuring Nickl Mina) 
E WILW,rJ.S,POlOW 01\ OON J JorlES,E,YIILUAIAS.E.OEil.tl,U AAVUOtm IV,0,T,MAR,1,,J,S,WOtmER) @ l AfACE/JlG 

LIVE LIKE WE'RE DYING Kris Allen 
S,l(lfl'tJER,A,mAUPTON S.KlPtlER,A fRAf/PTON,0 O'OON061tUE.flo,S.-EEIIAN 6) 19/JIVEfJL6 

SAY SOMETHING Timbaland Featuring Drake 
TIIABALAtlO.JROC 1.V~OSlEY,J.HARMOtl.A&R.At'.Afli,lCLAYTOO,J.MAULTS 0 IAOSLF1',iflLACl<GROUflO.WTERSCOPE 

NEIGHBORS KNOW MY NAME Trey Songz 
T.TAYLOA,P.HAYES,J.MCGEE .11:EVEASON,T.TAVLOR,P.HA'fES (i) SOfi.G BOOK/ATL,O,ITIC 

UN-THINKABLE (l'M READY) Alicia Keys 
A.t<E'fS.IC..BROTHE.RS.ILSHEBIB jA.KEYS.A.0RAHA.M.K.8ROTHERS. JR .. rl.ShE818t (i) ti8K/J/Rtl0 

SEXY CHICK David Guena Featuring Akon 
o.GUETTA,S.IJEE.J.c.s1r,;ORES {O-GIJETI.11,J.C.SUIORES.G. Jl,IINFORT,S VEE.A.THIAUJ @ GUMJASTRil.LWERKS/CAPITOL 

NOT MYSELF TONIGHT Christina Aguilera 
POLOW 01\ DON J.JOIIES,E.DEAtl.J.lPERRV,G.G.CUATIS SR J 0 RCAfRFIG 

• 

• 

• 

• 

El 

47 39 29 ~,~ris Lc~:DGES,l ,WILLIAMS,C RIOEJIHOUR,E.SADLER,ll SllOCKLEE @ DlPJOEF~~~:o~~!: • 
G 53 58 THE MAN I WANT TO BE Chris Young 

J,STROIJD (B J..1,rJES.U:ICtfOLSl 6) ACA "''I\SllVILLE 

G 56 63 BEAMER, BEN Z, OR BENTLEY Uoyd Banks Featuring Juelz Santana 
PRIME (t.LLOVD.L JAMES,M.FORtW) @ G UNIT 

50 44 47 EVERYTHING TO ME Monica 
M.EtUOTT,Lil.11B PA.E.LUOTT,C.LAIIB,J.SULLIVAN,f.BASlo:ETT,C.IACOON.t.LO,J.D.'lfll llAFliS (i) J/fUl.0 • 57 64 PRAY FOR YOU Joron And Tho Long Road To Lovo 
COMITTY (J.LOWEMTEIW,J.BREtllllNGER) G) JAAOl\;WOOOJUMYERS.t.l REPUBLIC/BIG MACHIM 

112 50 59 AIN'T BACK YET Kenny Chesney 
B.C..ILN!40tl,K.CHl!SNE!j,C.WISEMAN,C.TOIIPKINS 0(!) BtlA 

A!lli l!l!lll!ffll ONE LESS 81:U TO ANSWER / A HOUSE IS NOT A HOME Glee cast Feat. K,lsUn Chenoweth 
W° um l A.ANll£RS PASTROM R.MURPHY (B BACHI\RACtt Ii.DJ.VIOi @ 2.11H CElllUR'f FO:< TV.ICOLUP/BIA 
A -,K~IS~S~l~N-U====~=~===-----=-'-"~M~ir~a~nd~a~C~o~s~g~ro~v~e-
~ gs - AMMO.KOOi. KOJAI( R,GOffi\!ALO,C,KELl'f,rli,COSGROVE (!) COLUIIBII. 

A!!. THIS AFTERNOON Nickelback 
~ 63 lG R.J.LA.NGE,NICt<ElBACK,J.IAOI !"'ICl<ElBI\CKJU LANGE.C.KROEGERI @ ROAOAUtmEA,oRRP 

68 I Go to www,billboard.biz tor complete chart data 
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AIRPLAY 
ro1or-:1TOREO BY 

SALES DATA 
cor.tPll EO BY 

~i_el_~~ 
SoundStan 

ID ii 
K -~ te= ::t: 11110 TIT LE 

:si !l iz PRoouceR tsONGWRITER) 
Artist '"' 

IIAPRIWT / PROMOTfON LABEL ~ 
Though a,fisl's e 67 75 ROGER THAT Young Money 56 
"Nolhin' on You" PHf FlO!A 0.t-.RTER,J IIOSWELL,O.FRANl<LIN,O.l.MARAJ,fl.Sl EVEf\$014 @ CASH MOllE''f/\lNIVl:RS.lll lAOTOWf\ 

tom the No. 1 ~ot, 117 51 44 HIGHWAY 20 RIDE Zac Brown Band 40 K STEGA.ll.Z BRO\\ltl Z,BROWN,W,OUARElTE 6) ttOME GROWN/ATlAtJTIC/BIGGER PICTURE 
he makes news by 

118 54 71 RAIN IS A GOOD THING Luke Bryan 54 debuting this single ' STEVE"-S BRVAN.D,OAVIDSOfO @ C,1,PITOL N4SHVILLE 

al No. 41 on Hot s 62 68 l'M BACK T.I. 44 TRACl<SLAVER2 C.J.HARAIS, JA.,O.RMlD'-Ll,D.DUfi.CArl €1 GAAIIO HUSTLE{,\Tl '-PnlC 
100 Airplay-lite 

$ UNSTOPPABLE Rascal Flatts 
dtart's best 66 78 0.HUFF,RASC.t.L FLATTS J.OEIAARCUS,H.UrlDSEV.J.T.SLATER 6) LYFIIC STREET 52 

entra1Ke ~nee •m BEAUTIFUL Glee Cast 61 
Usher's "love In 11..AtlDERS,P.ASTMM.R.IAURPhY L.PERRY (i) 20TH CEt.TURY FOX TV/COLUMBIA 

This Club" opened em ROCK THAT BODY The Black Eyed Peas 62 P.UTTI,._ U'IJln,e.ifJt{l3!Jt~ J..)WS)Sf!E)I.J.«Jl,l£t.$Jf;ij.."'3ll,"))AAIWj_.,,'831_A11,tJ)!~).1 VJlstllilS!.fflJl'iJ~l @ l!ffi'$:(flf 

al No. l8 in the May 
63 55 43 l'M AWESOME Spose 37 10, 1008, issue. SPOOE (R.PETERS (!) umvERSAL REPUBLIC ~- FIRE G lee Cast Featuring Kristin Chenoweth 64 rn A I\NOEAS,PASTROM,R PAUAPHY (8 SPRIIIGSTEH-1! 6) 20TH CENTUR'f FOX TV/COLUMBl!\ 

<, . . GYPSY Shakira 65 
.SJN£BAAAKR.M .l),J>1:'.St.UUJ!Tilfl.lt,TU,( Clll ,~ QJCST$.um1.IJIM RPOLL.IOEJIC-1.C.SllMN.El!JJGlRS..J.~ 6) 61(;$1'.ffl /illUSC LATW 

e 80 86 THERE GOES MY BABY Usher 68 JIM JONSJH.RICO LOVE AICO LOVE.J.6.SCHEFFER.F.AOMAHO,D.FIOAR!Si (i) LAFACE/JtG 

G 69 74 HELL ON THE HEART Eric Church 67 J.JOYCE E.CHURCH.0.RUTTAII.J.SPILLMA.N 4l) CAPITOL tlASHVILLE 

Jay-Z once again ~ 76 81 I NEVER TOLO YOU Colble Calllat 68 
takes the lead for K.CAll LAT C.CAILLAT,K.DIOGUAADI.J.REEVES @ umVERSAL REPUBUC 

moll top 10s by a ~ 71 82 BACKWOODS Justin Moore 69 J.STOVfR J.flOORE,J PAUt.lN,J.S.STOVER @ \Ill.LORY 
rapper (passing ~m A HOUSE IS NOT A HOME Glee Cast 70 
Ludaak) with hk A ArmERS,PASTROM,R IAURPHY B 8,\CHAAACH.H D,\\110 0 20TH CEWTUR'{ fOX TWCOLUMBIA 

17th liHe lo rea<h • 88 - IMPOSSIBLE Shontelle 71 AANTltOR A 61AAISSOIU.WROLDSEN @ SRP/ SAC/\ltllVERSAL IAOTOWN 
the upper lier. Song • 73 79 KEEP ON LOVIN' YOU Steel Magnolia 
samples Alphav1Ue's D HUFF C.STi\PLETON.T.WltLMON @ BIG M I\CHlNE 72 

"Forever ·You11g," 73 60 54 BLAH BLAH BLAH Ke$ha Featuring 30Hl3 

whkh hacl two B BlAACO fl(.SEBERT,8.lEVlN,N.HITCH.S FOREMAkl (D KEMOS'-BE/RCAJAMG 

~rated1art 11111 74 15 70 DROP THE WORLD U I Way ne Featu ring Emlncm 18 
C.ltC.I.Slil,SL'flS CL.Uil:,9..CUIA .ct,RTUl,1.IIIOOll,IJIQJ.l.~ATIGS,L(.RWOJA.Sl"IWIJ~HOWSt @ Cl,Sll ltO~IYUllriEASAi ~Ol,\t.l 

In 1985 (No. 9.3 • 83 89 SHE WON'T BE LONELY LONG Clay Walker 75 peak) and t988-89 K.STEG.llll .JOHHSOrl ,PO' DOlmELL ,6. GRlFflN @ CUAB 

(Mc. 65). • 19 91 CRAZV TOWN Jason Aldean 711 tu:r-.ox R.t LAWSON,B.,oMs (!) BROKEN BOW 

~ 
~ 81 85 I GOTTA GET TO YOU George Strait 11 T BRO\Wl,G,STRAIT J UlIDEROALE,J,RrTCtiEYB,lARSEkl G) PACA tUiSKVILLE 

e 84 100 WATER Brad Pais ley 711 F.ROGERS !B PAISLEY,C,DUBOIS,l<.LOVELACE! 6) AAlSTA NASKVILLE 

e 93 - RIDE C iara Featuring Ludacris 79 C.SID\IAAT, l.NASH C .P HAfl RIS, T.N,1,SH .C.A.STEWAAT.C .BAlDGES 6) LAFACE/JLG 

80 70 67 STEADY MOBBIN' Young Money Featur ing G ucci Mane 41 K.t.HE D.CAATER,0.JOHNSO",R.DA\nS 4l) CASH MOIIEY/UNIVIRSAL UOTOWN 
!Hie be<alttt the TODAY WAS A FAIRYTALE Taylor Swift • top-selling digital 8 1 65 56 N.CHAPMA.N,T.SWlfl .sw1rn GI BIO IJACHlliEAJtuVERSAL REPUBUC 

song of allime las! 82 64 57 HELLO GOOD MORNING Dlddy - Dirty Money Featuring T.I. 34 
week, accoNling lo OANJ._ (RICO LOVE.F.hl.hlLLS,M.ARAlC.t.,C.J.KARRIS, JR.) (!) BAD 80YJIM"tRSC.OPE em I MAGIC B.o.8 Featuring Rtvers Cuomo Nielsen SoundS<an. OR. LUKE (l.GOTnYllO,R.CUOM0,8.R.SIUMONS, JR.) 0 RE8El ROCMl RAIIO HUll lE/lnArmc 83 

Now al S.6 milion 
84 61 73 TEMPORARY HOME Carrie Underwoo<l 41 

download~ song IA,eRIGHT {t,UtlOEAWOOO,l LAlRO.Z,MALOV) © 19fAAISTA tU,S~LLE 

widens lead over •m COOLER THAN ME Mike Posner featuring B ig Sean 85 
prior 1eco1d-holder, 

PA .POStJER M.POSPJER.E HOLU ES) 6) JIAMG 

811 74 65 A LITTLE MORE COUNTRY THAN THAT Easton Corbin 42 "low" by Flo Rida C.CHAMBERLAt:tl O POYTHAESS,R U EEK,W.VARBLEI 6) MERCURY NASKYILLE 

(55 million). 87 71 77 HILLBILLY BONE B lake Shelton Featuring Trace Adkins 40 S.HENDRICt:S C.WISEMAAl.l.LAlRO G) WARtl£R BFIOS. 1",ASHVl:tlE NIMN 

m ~ 85 87 WRONG BABY WRONG Martina McBride 
85 D.HUFf,M.MCBFIIOE S.8.ULES.R.E.ORRALL.8.WAFIA.EN.8.WARREII G) RCA tlASl'VILLE 

This Issue's fiYe GIii LOVER, LOVER Jerrod Niemann 89 
debuts are the most D BRADJARO.J.(,;IEMAAtl (D.PRITTKER} (!) SEA GAYLEf.t.RISlA NASKVlLLE 

by this tn,upe in a om HOME G lee Cast Featuring Kristin Chenoweth IIO "'ArmERS,PASTROM,R PAUAPHY C,SMALLS 0 20TH t EWllJRY fOX TV/COLUMBIA. 
~ngleweek. 

111 68 52 WHEN I LOOK AT YOU Miley Cyrus 16 They"ve entered J SHAIIICS (J,M,Sl-!AtoC.S.li,L1tmSEY) @ HOLLYWOOD 

with four tracks on 112 90 - I KEEP ON LOVING YOU Reba IIO R.MCENTIRE,T.BRO'IIN (R outm.Tl~CBAWE) 6) STARSTRUCt<NALORY 
four occasions, om HALFWAY THERE Big Time Rush 
induding each of tlOT LISTED {I-JOT LISTED) (D lllCl<HOOEOPjjCOLUMBlA 93 

the last two weeks. 94 82 72 'TIL SUMMER COMES AROUND Keith U r ban 58 0.HUFF.~.URBJ.Fl {M.J>OWEl l ,K.UA8AljJ (!) CAPITOL tll,ShVILLE 

m em GETTIN' OVER YOU David Guena & Chris Wlllls Featuring Fergle & LMFAO 
0 G'.t11AJC $"ilCRtS.S ~, IISTEA f;,OO(r.J..,t0-,0Q.JC!NIESC awf~i!S-(1'81.S ~ ... AMIIS.Slt~imt.s<"•lt.JJO @ 00~'"5r-'M.Yl811A"""t0,, 

95 

Album debut (No. 8 SIii 27 - lll(f A PAAY~ Glee Cast Feat. Leo Michele, Jonathan Groff, Co,y Monleilh, Cms Cotter & Amber Riley 27 
on Billboard ZOO) A.AFlOERS,P.ASfROM.R IAURPKV (M.CICtOt.E,P.lEDFlARO (!) 20TH CEWTUR'f FOX TV/ COLUMBIA 

ALL I EVER WANTED Kelly C larkson sparks digital sales 117 96 96 
L BIAt-/CAl",lEtLO.S,YIAmRS s WATTERS.l Bl,.HCAmELLO.O.ARAHDA 6) 19/RCWRMG 

llti 

for IV s1a r's latest 
119 98 LOVE KING The-Dream 92 trade, Title shifts 

. 
TJIAS-H.l.0.S. OA MAESTRO T.tlASH,C.MCKnlNEY u) RAOIO Kll lA/DEF JAM/IOJMG 

45,000 (up 81%), 911 97 97 GIVE ME A SIGN (FOREVER AND EVER) Breaking Benjamin 97 
leading lo largest 

D.8ENOETll !B BUANLE'r'I @ HOLLYWOOO 

leap on tbe Hot 100. Gm NEW MORNING A lpha Rev 100 O.K.t.HNE tC.MCPI--ERSOl>.j (!) FLYEA/110LLYW00D 

'OMG': USHER HITS NO. 1 

·• ~ . 

~- -
... - ,,~ ,. 
USHER _ _ 

Usher claims his ninth Billboard Hot 100 No. I , as "OMG" featuring 

Will.i.am rises 6-1. The song earns dual Airplay and Digital Gainer awards 

for a second consecutive week, improving by an equal 35% in both radio 

impressions and download sales. "OMG" lifts 14-7 on Hot 100 Airplay (up 

18.5 million listener impressions) and moves 2-1 on Hot Digital Songs (up 

57,000 downloads). No one has outpaced Usher's No. 1 production since 

he first led the Hot 100 in the Feb. 14, 1998, issue with "Nice & Slow." Mariah Carey and Rihanna have 

the second-most chart-toppers in that span (six each) . -Silvio Pietroluo11go 
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Lldy6aga soa11toamenth sttaight top 10 on Mainstream lop 40, ilS 
"Alejandro" flies 15-10. At five weeb, the song malles the quidcest 
clmb to the top 10 of her seven lop 10s lo dale. 

(,aga's first dx dlart entrles al reached No. 1. With "Alejandro" 
ascending Into lhe lop bracke~ she joins Alanh Norissel1e ilS the only 
artists lo begin !heir caree11 with as many as seven consecutive top 10s 
dating lo the dlall's 1992 inuption. Morissette inked se\/111 top 10s from 
1995 ("You OUghta Know") through 1998 ("Thank U"). 

On .l.d~l lop 40 (viewable In l~I at bOlboanl.liz/charts), look 
tames Its first chart 
entry since "Take Me LADY GAGA 
As I Am" reached 
No. l6 In 2002, as 
"Release Me" d,buts 
at No. 40. The band 
alliwd with the No. 7· 
peaking "II You 
Could Only See" In 
1997, The new song 
introduces the 
band's sell-lilied 
fo11tb album. 
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12 

14 

15 

14 auun FOR MYVAUNTINE JIVE/JLG 

12 21 ~~,f;~.~ROM A THIEF 

15 35 ~~.i!,~ WC, IV! L 

DIAMOND EYES 
• 17 DEFT E REPRi E 

17 

• 21 
THE CROW AND THE BUTTERFLY 
$.HINEOOWN il,fl 6.tmc 

• 19 
RISE UP 
CYPRESS ttlll FE.-T. TOM MORELLO PRIORITY C:il.PITOl 

20 18 17 ~:r,;!i.1:-~!!~JER 

• 22 IO :~~!~L~cm SCIEtlCEV"'1UR!SIRED 

HERO s 20 KIUET AROEtH ti JATlAl\'H \ 

G 24 

e 23 

LESSER MAN 
SOI. BlnER BR 

CHASM 
R.YLEAF A&WOCT E/IUiER SC ~ 

STUPID GIRL (ONLY IN HOLLYWOOD) 
SAV1~6 .ABEL KIODCO lRGlfl 6.PIT L 

' HERliTA"GE R.O.CKi 

0 
3 

0 
s 

e 

7 

8 

:.Ill Si TITLE 
:51111 ARTIST {UAPRIWT I PROMOTIOtj LABEL) 

1 22 YOUR DECISION 

12 CRYIN' LIKE A BITCH! 
GODSMACII: (UtHVERSAL REPUBUC! 

LET ME HEAR YOU SCREAM 
DUY OSBOURNE EPIC 

35 ::~~& GRACE JIYE/JtG 

l2 iH~~y~~i,L\i,~JLG 

35 !,.i~~. ~~;~,~NEW 

0 12 

16 GIVE ME A SIGN (FOREVER AND EVER) 
IIRUKING IIUUA~tlN tt!0LLVW000 

THE CROW AND THE BUTTERFLY 

10 

13 

e 

10 

25 
SllPKNOT ROI.DRUmlERIRRP 

BY THE SWORD 
SU.SH Flit ANDRlW STOCKDALE 0( HA'tD/CAPITOl 

13 15 OOD ONE 
S4CK PUPPIES (RMANIRGltUCAPHOL) 

1I 37 I WILL NOT BOW 
BREAKMl B.f.NJAMIN (HOLLYWOOOj 

16 11 ~.~~~.~~ IEL~~II me. 

• 17 RAISED ON ROCK 
SCOfll'tONS SCORPJOnS GBRJUIIE 

• 21 
PLUNDERED MY SOUL 

18 

18 

20 

22 STONED 
PUDDLE Of MUDD FLAWLESS/GEFHfllnlTERSCOPE 

18 20 ~.!~~~:.!",; Sl<AM,WS HARVEST/TRIBAL 

20 16 ~~JJ.~R,!~OM A THIEF 

19 15 ::~.::.~: l'IMCH (PROSPECT PAA< 
OIAMOND EYES 0 23 

G 28 

DEnOtlES REPRISE 

TATTOOS AND TEQUILA 
VINCE NEIL ELEVEtl SEVEN 

MY KIND OF GIRL 
CHICKENFOOT REOllflE 

VALLEYS OF NEPTUNE 
JIMI HENDRIX EKPERIEtlCE HEtmRIX/LEG.ACY 

WILD AND YOUNG 
AMERICAN 8AN6 SIRE/REPRISE 

Data for week of MAY 15, 2010 
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AIRPLAY 
M0!UT0AE0 BY 

SALES DATIi 
COtilPtLEO BY 

~i.el.~~ 
SoundScan 

June 7 & 8, 2010 
Hermitage Hotel, Nashville 
www.CountryMusicSummit.com 

Billbear1t 

' HOT COUNTRY SONGS'" 
-

ll '""~ $ :!, TITLE Art ist .. Artist ;; !!ii! PRODUCER (SONGWRITER) fMPRltn & r-.UFIBER J PR0"'10ll0tl LABEL e II/PRINT & NUMBER / PROIWTIOftl LABEL 

• 1 GIMMIE THAT GIRL 30 Utlle Big Town 
{!)CJ,ATCJ..HA.SM.LE 

0 4 27 29 Craig Morgan 27 PO'OotlMll.C PAORGJ\H C.OUBOIS,1<.K M-tllllPS 0 BtJJ\ 

e Kenny Chesney 33 36 ALL ABOUT TONIGHT Blake Shelton 28 @@BflA. S HEtlDRICKS R AKltlS,B.HAYSUP,D.D.A.VH>SON @ REPRISE.M't.lN 

4 Lady Antebellum 34 43 UNDO IT Carrie Underwood 29 CAPITOL tlAShVILLE re<onlJOth M BRIGHT C UtlOERWOOD K OIOGUA.RDl,M.FREDERtKSEN UAIRO €1 19/ARISTA tlASHYlt l E 

George Strait !Onseculiveya 31 SMILE Uncle Kracker 29 
@ PACA tlASKVILLE A-CAVALLO tt.SHAFER.8.DALY.J.HARD-mG.J.80SE @ TOP OOCI/ATLAIITIC1111CCEA ~CTUAE 

0 Justin Moore three weeks ago, G 30 3S 
GET OFF ON THE PAIN Gary Allan 30 0 IJi\LORV Strail extends h~ M RRIGHTG Alli\N,G ORDMAN 8.LUTHER 8.JAFIES J.\YE.AVER 0 FICA NA.SHYILLE 

I GOTTA GET TD YOU 
T BROwri G STRArT J L.IIUOEROALE J RtTCHE'I B LAA-Sf~ 

0 13 Miranda Lambert 
7 J mark for mast top G 32 32 TURNING HOME David Nail 32 

L MBl6-
fives in d1ilt hislol't 

HIOD£ll K.CHESFlEV.S.CARUSOE • PICA flASHYIUE 

0 Steel Magnolia GIDDY ON UP Laura Bell Bundy 
D Hl/Ff C SHPLETOtUWILLMOll • 81G MACllltJE Withhls7Jni 33 31 33 M SHIMSl!ACK L.B BUrmv.J, COllErl,M.S~IFlSHACK {!) MERCURV 

31 

SI HIGHWAY 20 RIDE Zac Brown Band Conway Twitty ranks e 35 37 WAY OUT HERE Josh Thompson S4 K STEGALU BROWN iZ.BROWH,W.OURRETTE! © HOIAE GRO'I/N/A.TLAWTlCIBIGGER PICTURE second with 66, M )(NO)( U TlfOMPSON,C,8Eil.lliARD.D.U/.URP1tY 0 COLUMBIA • 10 10 UNSTOPPABLE Rascal Flatts 10 fcjowedby&ldy • 37 54 FREE Zac Brown Band 3S O.HUFf,AASCAL FLATTS J.OEUARCUS,H.LmDSEY,J.T.SLATER (I} LVRIC STREET Ii: ST£GALl,Z.8ROWN .BROWN 0 HOFIE GROWNIATLAtlTIC11IIBGER PICTURE 

11 12 HELL ON THE HEART Eric Church 11 
Amotd(64)il1d 

36 42 ALL OVER ME Josh Turner 36 J.JOYCE E.CHURCH,D.RUTTAll.J.SPILLMAI.I @ CAPITOL tlAS!-lVILLE Merle Haggan! (61}. F.ROGERS 8.HAYSLIP;O.DAVIDSOtUtAXJtlS (i) t/CA flASfiVILLE • 12 15 CRAZVTOWN Jason Aldean 12 G 41 39 GROOVY LITTLE SUMMER SONG James Otto 37 ,u:r,,ox fR.CLAWSON,8.JOMS (!) 8ROK£tl BOW J.OlTO,P.WOALEY J.OTlO.A.1"lDEASO",C.CH.Arl8EALAltl @ WAfmEA BAOSJWt.lN 

• SHE WON'T BE LONELY LONG Clay Walker G A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) Bueky Covlnglon 13 18 K.SlEGAll D.JOHNSON,P.0'00Nr-.1;LL,G.GRIFJIN CURB 
13 3a 40 M.A.MILLER,D.OLIVER L.tiEf\GBER,T SHEPHERO,$.J.WILUAMS @ LYRIC STREET 38 

• 14 19 WATER Brad Paisley 1, G 39 41 FARMER'S DAUGHTER Rodney Alkins 39 F,ROGERS B PAISLEY.C,DUBOIS K,LOVELI\CE {!) ARISTA tl,.SPWILLE T.MWITT,R.ATKltlS M GREEN,UiA'ISLIP,R.AKlr• S {!) CURB • 18 20 RAIN IS A GOOD THING Luke Bryan 15 G 40 38 BLUE SKY Emily West Featuring Keith Urban 38 JSWJENS LBRYAN D DAVIDSON CAPITOL NASl"IVILLE M BRIGttT E.WESl,G,BURR • CAPITOL NASllYll lE 

• I KEEP ON LOVING YOU Reba G UP ON THE RIDGE Dierks Bentley 17 17 16 51 59 ,1 
R MCENTIRE T.BRO'IIN R.OUNN HJCBRIOE STARSTRUCI< it.LORY "l.7 dlon listentr J RSTEWART A.PETRAGLIA D.BEIHLEV • CAPITOL tll\SHYILLE 

15 14 WRONG BABY WRONG Martina McBride 1' iTiln5,llo11S(l7%), 46 THE WORLD IS OURS TONIGHT Gloriana ,2 
0.HUfF.M.IAt8AtDE S.B.LILES.R.£.OARALL.8.Wi\AREN,8.WARREN @ RCA M SEALETIC IA.SERlETIC.l.AOBBlNS,.J.CATfS Q) EMBLEMIWARPlER BROS.l'BIGGEA PlCTURE 

• 19 16 STILL 16 
lOll9getsCilstest 

44 ,s AIN'T MUCH LEFT OF LOVIN' YOU Randy Montana '3 B.CALLIMORE T.MC GR It'll D. SMITHJ!.. BRICE ,K.JACOB S,J.LE il.THERS 

19) 
<iainerl«ase<ooo J.JOVCE fl.MONTArlA,J.RACSOAlf © MERCUR'I • 21 22 12 EVERY DOG HAS ITS DAY stralgltweelland 42 47 SUNSHINE (EVERYBODY NEEDS A LITTLE) Stove A.zar ,2 
adieves a ntW peak 

S.A2AR,J.liEIBAl>:K S.AZOR,J.VOUllG 0 RIDE 

G TELL ME Jake Owen 20 21 H CltAPPJ.11.N K PERRY.A PERR'l,111.PERRY,8.REAIJERS 20 i1 i~ nth !tame, 4S 51 J.RITCHE'V J.O'IIEH,D- POYTHRESS,.J.RllCHEV 0 RCA '5 

G 22 23 LOVER,LOVER Jerrod Niemann 21 
be!oning lhe 54 HARD HAT AND A HAMMER Alan Jackson '8 0 BRAINARO,U: EMMJN D,PRITTl(EA @ SEA GAYLE/ARISTA tlASHVILlE )'Ollngd litle willii1 0 ARISTA tl6-S1lYlllE 

G 23 24 PRAY FOR YOU Jaron And The Long Road To Love 22 111tlop10. Tiactholds Blaine Larsen '7 
COM!ffi J.LO\YENSTEIN,J.BRENTllfl6ER @ JA.RONWOOD/UNl\fERSAL REPUBLIC/BIG PAACHIIIE @ TREEtlOUSE 

G 24 25 LOVE LIKE CRAZY 23 
at Mo. loo Countl'/ Easton Corbin '8 0.JClt'llSOPl D.JOiltlSON,T.Ji\lJ,ES Digital Songswlh 6) MERCUR'I 

e 25 26 MY BEST DAYS ARE AHEAD OF ME 2, l6,000dcMnloads Eli Young Band '7 M.8AlGHI' (M.GREErl,t<.BLAZY! so~ (see~ 69). 
6> UNIVERSAL SOUTHJREPUBUC flASHYll l E 

G. 26 28 WORK HARD, PLAY HARDER Ash Bowers 

" G .WILSON,J.RICH ,8.CH.liNCEV (G WILSOtl,J.RlCH,V.MCGEHE I STONEY CREEi< 

(t)TOP COUNTRY ALBUMS'." (t) TOP BLUEGRASS ALBUMS™ 

== i sa ARTIST 
51 !! I! IMPRlln & HUMBER f 01STAIBUTLNG LABa (PRICE) 

Ti tle Ii; 
:: 

~ 

:;ill !0 Ca ARTIST 
5; N= I! 111-PRrNT & tlUMBER I OIS1RIBUTIF•6 LA8El (PRICE) 

,.: 
i!I 

t;:tii: ARTIST Tille !il 5l~c l"PRIJff & HUMBER I OfSTRIBUTlrl6 l 6-BR 

LADY ANTEBELLUM Need You Now El 23 26 BRAD PAISLEY 1 13 DA1£1&VH:lm D,iey &lmC1J1tiilglbeS1aller Br-
ARSTi'.F{QSIM.1£ m.52.~.M,' 3. CIUO(EqBNff!.6t-:6«1Kl.tl !IER 

2 The Foundation El :n 26 19 DANNY GOKEY My Best Days 2 11 CAROLINA CHOCOLATE DROPS Genuine Negro Jig 
19/ftCI\ 6.0554/StJ.tl (11.98) flOl>:ESUCH 51699~/WARnEA BROS. 

• TIM MCGRAW • STEVE MARTIN The C""': NOif Song, f<>r lbe F•<>Slmg Bario 3 Revolution 28 24 24 CURB 7915~ {18.~8) Southern Voice 3 63 409"-tilR£61~7•,flOOtl$ 

• KEITH URBAN • 0 TRAMPLED BY TURTLES Palomino 4 Play On 1 29 25 22 CANTOL r-.ASH\f1LL£ 357S 1' (1-8.9:tl) Defying Gravity 811.NJOOAD 07 .. 

Ill G RASCAL FLATTS • THE INFAMOUS STRINGDUSTERS Things Thal Fly Fearless 32 17 LYRIC STREET <102604 18.98 Unstoppable 5 
SUGAR IHLL 4059/WElK 

6 ) TI,e Ago Of Mlrados 31 28 20 JOHNNY CASH P<nericanvtAillNoGr.,,,. 6 34 THEISAACS The'-' .. Natural~: An Ainosl A C3ppelo C-
ZOE 43113J/ROUI\OE.R 17 .9S: N,UCNU.tliltt8Y.l.ll'Ot,m,!•AJVQl (11$} GAITHER -46-ilH 

SOUNDTRACK Crazy Hearl 32 31 2S JUSTIN MOORE Justin Moore 0 31 PATTY LOVELESS Mountain Soul II 
FOXIFO)I SEil.ACKLIGHT 6184/l,IEW WEST (17 .9.S) W,LORV 0100 p0.98) SAGUARO AO,',O 24g7E, 

WILLIE NELSON GRETCHEN WILSON THEWAUNJENNVS U,e Al Toe Mai.<hOiuni<(Jpera ltJuse Country Music 33 29 2t I Got Your Counlry Right Here 6 33 SHANCRI-LA 61328tl/ROUf\DE.R (17.98) REDNECK 2{10 (17 9S) flEO liOUSE 220 

LAURA BELL BUNDY Achin' And Shakin' 34 33 29 ~ VARIOUS ARTISTS I 10 BLACK PRAIRIE Feast Of The Hunters' Moon 
PAERtuRY 01396!1/UMGtl (11.981 •, "'""""'""°""'"IJOC~!llll NCll/lhafsl..,._.IC<IICou1'yVd.2, SUGAR Hil l 40.fi I •fflELK 

10 COLT FORD Chicken & Biscuits 35 34 28 ERIC CHURCH Carolina VARIOUS ARTISTS Gloryland 2: Bluegrass Gospel Classics 
it.VE8it.GE JOE'S 216 (14.95) C.\PITOL h'ASH\11l LE 2-081-0• (1US) TlME LIFE 25482 

LADY ANTEBELLUM • TOBY KEITH 11 11 
CAPITOL IIAStl'IILLE 032"06 (12 9S) 

Lady A.ntebetlum 1 311 30 31 SHOW OOC-U!lNERS-.L 027 (18.98} American Ride 

12 10 ALAN JACKSON Freight Train G 35 30 SOUNDTRACK Hannah llolorGna; The Mc,;ie • ol.RlSTi!. NASI--\VlllE 62560/SttN (11.118) WAlT fJIS!lEV (103101 (18 98) 

13 13 JASON ALDEAN Wide Open • G 37 32 JOE NICHOLS Old Things New 15 BROKEtJ 80'11 7637 (18 9.8) SHOW DOG-UIHVERSAL 012959 {13.98) 

'MIRACLES' HAPPEN 14 12 LUKE BRYAN Coln' My Thing G 39 34 JOSH THOMPSON Way Out Here CAPITOL IIASHVILLE 6SS33 (18.9S) COLUM61i!. 56858/Srlll (9.98) 

EASTON CORBIN GEORGE STRAIT • 15 15 tAERtUAV 0l3644flJMGtl (11).98J Easton Corbin 40 38 33 MCA HA.S-HIJlLLE 013173"/UMSfl (1l.98! Twang 
W ith her best sales week i n six 

CD 19 CHRIS YOUNG The Man I Want To Be WADE BOWEN Live At BIiiy Bob's Texas , 1 years , Mary Chapin Car p en-SMITH (17.98 COJDIJO) f!) 

17 14 Hillbilfy Bone (EP) 42 40 35 BRANTLEY GILBE RT Halfi.vay To Heaven 19 t e r 's " The Age o f Mir acles" RIJlUSEIIWN:R IIIOS. SZ2&1YIMN '88SI IIYERACE JOE'S 21S (14.9.!3) 

16 17 KENNY CHESNEY G reatest Hits II 43 36 36 GLORIANA Gloriana bows at No. 6 on Top Country 
811A 65.SSSJSMN {I 1 98) BIBlEMflEf-ff$\OOBl-8AOS. S19?li0Wm (IJ-

JOSH TURNER • MARTINA MCBRIDE A l b ums and No. 28 on the Bill-
19 21 PACA t/ASI-NILLE 013363JUIA6N (13.98) Haywire 4S 39 RCA J419J/SMN (17 .98) Shine 

LONESTAR J.ISON 80IJI() & 11£ STRAGl1ElS 
b o ard 200 with 13,000 copies, 

Pally Heard Around The WOlld 20 415 27 - ltjlk,Jt,,Ftxl<ies;AliieAb.Jn 27 
SIG.Wt() l\'.W> 25400 (17.118') RI0009l.LS-Af01t6Xffi,'THl!T'f'W.S(12.93l accor d ing to Nielsen Sound Scan. She last scanned more in 
tu~, ~.~~1 ~ 0E9~i5'NA UnmlslaKable: Trilogy: Love 21 48 46 41 KELLIE PICKLER Kellie Pickler a week when " Between Here an d Gone" shi f t ed more than 191ewA 22sntsr1-tl (11.981 ® 

22 16 23 BROOKS & DUNN #ls ... And Then Some G 48 40 ROSANNE CASH The Ust 19,000 in i ts first two frames i n May 2004. ~IS1A-W!Struut "932'l/Sl'm (IJ.9$ ~ A,tHiAlT/IH 96576/BLG ill! 98) 

23 20 12 ~c~~!H~l~\~~J62/UPAGrl {10.96) Get Off On The Pain • 59 59 CRAIG MORGAN That's Why The strong debut o f her l atest re l ease-which also enters 
flm, SJSOB1SrJtl 12.98 

24 22 18 REBA Keep On Loving You • 48 S2 42 GRETCHEN WILSON Greatest Hits 2, 
Top Folk Albums at No. 1 (see billboard.b i z / char ts)-was 

~ MOICOWUlFN (1898)@ COLUM8U, .fi 1694/Stlll (B.98) 
fueled by a May 1 performance o n CBS ' "Early Show." 

MERLE HAGGARD DIERKS BENTLEY 211 18 - ltAGNAtlGUARO 78035~/IVELK (17 9S) 
I Am What I Am 11 IIO 50 46 

CA.PtTOL hASH\lll LE 021S.9 (IIU8} 
Feel That Fire -Keith Caulfield 

Data for w eek of MAY 15, 2010 I For chart reprints call 646.6 54 .4633 Go to www.billboard.b i z tor complete chart data I 71 
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MONICA 
STILL STANDING J 40398/RMG 

4 8 ~';'.~.~~~:~ms DTP/ DEF JAM 014030'/IDJIAG 

13 ~o~! DFLOVEEPIC 63933'/SOr<YPIUSIC 
MARVIN SAPP 
HERE I AM VERfTY SJ 1 ~&/JLO 

ALICIA KEYS 
THE EI.B'IE.N1 OF f'N:E.OOM IABUJ 46571'/'R.MG 10 21 

23 ~:~.~~:!!ff JAM 01173',U,JrlG 

TREY SONGZ 12 35 
RUDY SO~G BOOK/ATLANTIC Sl879-4/AG 

II 

• 
• 

• 
• 
• 

11 13 ;El~!~~;EV,U,,MRSAL~CJ\\NOl2737J\JIAf!G . 

SHARON JOIES & TI£ ~INGS 
I llNINEO THE HAllO WJ.YD,1,PTOtE019• 

ERYKAH BADU 
m'IUIW:NR1lll!Oai'ITUllnt.1t·:m.llffillNJM(lfflUl 

19 J,~u:~.!vo~,';.'::~.,,.-..,~"'""""""' 
J4 ~~-:-iEPRINT 3 ROC tlATIOr< '208'S'/AG@ 

12 
;.~~~.'~UNDA1L"<T10227&aJAG 

CYPRESS HILL 
RJSl If' PRIORITY 2'481/CA.PITOL 

50 ~~~'SIOOVIAFllflM<Til<<Tl!ISCOf£01286.'l',"' 

DJ HOLIDAY + GUCCI MANE 
IIJWffil ID10l76RQ:SCIDU)J6'i1.I.MS2JIOl!AWER8'10S. 

MARY J. BLIGE 
SlROP&R WfTHEACII TWlMJfflllAACH,6EffQ 013722, 

DRAKE 
MIFiHOl£/El'll".lnt\ll'if'ti'OOl»:!l\tlllt=6UIIJ)TI)'ltuU1$11\ftl 

33 !'..°111~2~ • ., ....... ~, ...... - ... -,,.. 
D 26 21 ~.:.::~ ..... -...,,., ..... "'"·"''"" 

2' 28 21 ~~;~~;"'""~""'""""""'""'~""' 

- 22 14 ~?.~~.~ o~o~]}.EY RAE 

RAHEEM DEVAUGHN 
DIE LIM&, WAR MASTIRPEACE 1228,IJNE 5S9591.l.6 211 23 

• 

ff 30 28 ~=,;:f KSON """'""''""'""" • 
- 32 77 .~~R~ !llll:\l!lll\OJ!ll9A E941!2/lJNWSC II 

• 31 20 ::,o"'~~~;.." ....... ._0131,., .. 

30 34 43 ~~~~~'-HT COLWBIO. 8914~V MUSIC 

METH/GHOST/RAE 
WU41hUSACRE WU•TAAGIDEF J,l;M 013851•Jm JMG 24 

32 33 25 ~.Ea:.!~\~~~~~~ M0T0W>; 0131SONMRG 

- 39 31 ~n~~.~c~ ,f.~,~~A:INANS 

3' 31 

- 36 
38 35 

S, 19 

44 

21 

43 

SNOOP DOGG 
MORE t.WXE DOC.GYS'M.E!PRICmY 27157,CAPITQ.. 

E-40 
REVBIUE RETIIE\IIN': NIGHT &Hin HEAW Ctl M (11110 

E-40 
REYEMJE IIEllUEVIN': DJ.YSHIFTH£A\IYQN THE GR""J ()1 

DEVIN THE DUDE 
sum .:<1 Et 2043 

MURS AND 9TH WONDER 
fORNEYlR Sr/C 425 

LITTLE BROTHER 
U FTIIACK tfAll OF JUSTUS SOOS 

DJ KHALEO 
WICTORYWE THE BEST 2074/El 

45 21 ~N~~,Tllf,ffllHEY....,.<>a!<>. 

=·!r .. :ANGalSU,.OOIJ2'6'~ • 

R. KELLY 

52 32 

.. 41 22 

- 51 24 

IIO 49 

UN11n ED JIVE 31136./JLG 

JANET 
NUt.lllEJI ONES A&tA 013612/UtlE 

VIVIAN GREEN 
IEAUTIFUL El 2037 

With 84,000 omall units sold, B.o.B's 
"Adventures" is the best opening-wreek 
take fora No. 1 tltle by a new solo art~l on 
Top R&B/Hlp,-Hop Albums sln<e Kerl 
Hilson's "In a Perfed World" scanned 
94,000 in its opening frame in April 2009. 

;; 1 6 

1 7 

18 

19 

l S DONDRIA SO SO DEl,'MAUCO 

ALL I DO IS WIN 
DJIJW.IDFOOMMI UJ!Wm lllXIPD09:ilRClll05S IMl£Sm 

LOVE KING 
THE-OR.EAM RADIO l(ltlAIDEF JAIAl10JM6 

BEAMER, BENZ, OR BENTLEY 
LLOYD BANKS HAT. J UEll S"NTANA 6 UII 

23 ~..';~,!!?,. \;.,,.1C1<seu>o•S11.U1•1w, uEl!""S. 

12 ~
0
~::.

0
.;, ... ,_,.,llillll,>).EL,s,\.Wl,..,ln,.!§) 

15 ~!:'~~~~.~ 8RIGK sou,o/ASYlU!/,VI""" BROS 
SHE GOT IT MADE 
Pl.JES BIG GATE SUP-II-SLID O.Tt,61'.rTIC 

LAST SONG 
RECOGNITION & RfCAPfTOL 

SEX ROOM 
W DACRIS FUT. TREY SON(l2. TP/DEF JAM/IOJMG 

l O :~~~:~; IEITT COI/IJITTEE/JrvE/JLG\ 

IMMA LOVE YOU RIGHT 
JOHN BROWN jMOPl!llUWUf,;lYtRS,l;l iUPUBLICIUFIRGI 

4 MY TOWN (PLAY BALL) 
IIF!D!MNFW,DP#!lllutll t.OIEVllll\Wt!.IKJTCM 

ON TO THE NEXT ONE 
JAY-Z + SWIU IEAT2 AOC NATIO!\ 

ALWAYS 
TAINA FEAT. MONICA SLIP-rl-SUDE/CAPITOL 

SPEEDIN' 
0M"RIOH STARWORLO/IA USICWORKS/C-APITOL 

BRING IT BACK 
IBALL & ~\JG FEAT. 'ftlUHG ORD GRM.10 HUSnE/1:t 

WOMEN LIE, MEN LIE 
YD GOTTl RAl. LJL WAYNE .IVITABLEi'POlO GROLIIDSl,WIIAG 

KICKIN ANO SCREAMIN 
Mil.RQUES HOUSTON MUSICYIORKS/l.U.G, 

WE GOT HOOD LOVE 
MARY J, 8UG( FfAt lllEY 60002 IAATAWlmOOfa ,f\ 

(HAHA) SLOW DOWN 
FAT JOE FEAT. JEEZY TERROR S DUA.DIE I 

HELLO GOOD MORNING 
BAD BOV/lll'lERSCOPE 

20 
--===========-~-

22 

0 10 

OVER 
DIW:E YOUr-.G MOf,,EYICASH rlOtll:.V/Utl lYERSA.l MOTOWN 

11 ~.~i .c:.~~L~i t?.~c~?crs HOME) 

r:. . 
SUN ICINGSTON I JUSTlt I IEBf:R BELUGO. HflGHT 'EPIC 

14 20 :~i;:.:CK~~!D PEAS IHERSGOOE I ' 16 34 ;/; a~ .2.~:V~ SHOTTY/ASYLW IAAl<EA BROS 

17 12 ~~ZU+NM~. ~u~:~v~r"TEON 

YOUR LOVE IS MY DRUG 23 KESHA fl<EtiOSABE/RCA/RMG 

40 

ROGER THAT 
YOUNG MONEY CASH FIOMYIU~MRSI\L MOTOWtl 

FANTASY GIRL 
BAIY B"SH FEAT. MARTY JAMES 1:IASHTOWf,; PST AIRS 

BILLIONAIRE 
TN.1/1EMCODY ™18Rt.NOMARS ~'iCf.f\11.EO?tAA'i'EHGIR 

HELLO GOOD MORNING 
DIOOY • DIRTY MONEY FEAT. T.I. BAD BOY/1NlERSC:0PE 

14 ~/~{,':.~!,~., '""" '""'"" 
TEACH ME HOW TO DOUGIE 
CALI SWA6 DISTRICT CAPITOL 

29 10 

UN-THINKABLE (l'M READY) 
Al.lCIA KEYS MBKJJ/RMG 

DAZE 
.1".vtffAT, Sffl.JA I)'! lRL'fM -0.0,, VCtlYCWIHN\B&J.. IIOTOINI 

ALL I DO IS WIN 
IIJKIW.SlfEATJ.Pl\lll,WW11$,Wllf'OOOO&ID:Wl'l',{~BEST{I 

ALRIGHT 
PITBULL tAlt 31J.!i/POLO OROUNDSfJ/RMG 

LEMONADE 
GUCCI IIANE (Hl17 B:RICK SOUADJASVLUM/i'l'ARtlER BROS.) 

Alicia Keys and Toni Braxton move in to a tie with Mary J. 
Blige for the most top 10s by a female on the Adult R&B air

play chart as Keys and Braxton both earn their 14th top !Os 

thls week. Keys' "Un-Thinkable (I'm Ready)" vaults 12-8 with 

the Greatest Gainer trophy (up 326 plays) and gives the 

singer her third consecutive studio album to earn at least 

three top !Os. "The Element of Freedom," however, is her 

first album not to yield No. ls with its first two singles. Pre

vious tracks "Doesn't Mean Anything'" and "Try Sleeping 

With a Broken Heart" peaked at No. 2. 
Braxton, whose Adult R&B career dates back to the tally's launch in 1993, enters the region 

for the first time in five years with "Hands Tied" (1S-10) . Her Atlantic Records debut, "Pulse," 

w ill bow next issue. -Rapliael George 
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• ! • ADULT R&B'" 

0 

1.1i~TITLE ~ •i i ARllrT (lMPfllNTJ f>ROMOTIOti LABEL) 

2 

12 

EVERYTHING TO ME 
14 p&t:.lilaU!i!!N!!,ICW,'!!!Rrlw_ _______ .J 

11 

16 

23 

24 

13 

14 

21 

WINDOW SEAT 
UtYKAH BADU COITTROl FAEAQ,U,,1\IERSAL MOTalR \JMR6 

THERE GOES MY BABY 

FISTFUL OF TEARS 
MJ.XWB.L L MBIA 

FINDING MY WAY BACK 
JAHEm (ATLArnlC 

CLOSER 

PE 

11 (~,!~;,~ ~:.r-:.1.~~ SOB 

NOTHING 
JANET so so arn,~AtACO 

12 t,;,~,:J~l~H':.;~~~J~l:D~M~UT 
13 !!!;., ~~_;TVflR~TY:~ 

BABYFATHER 
SADE EMC/COLUMBIA 

TELL ME YOU LOVE ME 
LEELA JAMES fS1A:(JCMG) 

11 -:;,o,~;,.i;.~:se SCENARIO 

BUSY 
LYFt JE.~NINGS (JESUS SWltJGSI/IS'VlUPI/WARrlER BROS) 

TEST DRIVE 
KEITH SWUT FEAT. JOE (KE:DAA f 

l'M BACK 
ti. GRAlm 11USTLE/ATLAtmc 

STEADY MOBBIN' 
YU.llliMl'.lfYFf.AtOIKXIWill P.Ue.(1-.\ERS,IJ.~~ 

ALL I DO IS WIN 
DJWiltlFUF.l-PlialttlliUIIS.SltllPbOOGl(l(XMQ(lt:!11:&Sl,'flt 

LOSE MY MIND 
YOUNG JfUY FEAT. Pt.lES (CTE!f)Ef JAWlOJfl.0) 

0 LET'S DO IT 
WAKA R.0CU R»,1E 1011 BFUJ( SWAllr.r.svuJI.Wt'M>ER 81«, 

TIEME DOWN 
NEW BDVZ FU1 RAY J {stlOTTY!.tiSYlUF.tA'l'o.R«ER BROS) 

HELLO GOOD MORNING 
DIODY • DIRTY MONEY FUT, ti. BAO 80Y/INTERSCOflE 

LEMONADE 
GUIXI MAHE 1017 BRICK SOUAO/ASVWM/WI\RtlE.R fl.ROS 

YOUNG FOREVER 
J"Y·Z + MR.. HUDSON ROC NATION 

AIRPLANES 
llOJFOO.fMINtN&IWIUY\llll,UG 

SEX ROOM 
LUIJACRIS FEAl TREY SIJNGZ OTP/OEf JAM/lOJrlG 

ON TO THE NEXT ONE 
'"Y·Z + SWIZZ BUTZ tROC NATION) 

EMPIRE STATE OF MIND 
JAH • ALICIA ICf;YS AOC NIITIOf,;) 

SHE GOT IT MADE 
PLIES BIG GO.TES/SUP41-SUDEIATLANTIC) 

SUPER HIGH 
RICI ROSS RAI 11:-YO /IAA'1t!ACH113Uflf4-SLDE,OO JI.M/0.IMG) 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT CA.MOL 

4 MY TOWN (PLAY BALL) 
BIFIDMliN FtAl IJFWE & LI. WAYNE {CASff MOME'YAJNNERSAl 

Data for week of MAY 15, 2010 
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AIRPLAY SALES DATIi 
MOPllTDAED BY COMPILED BY 

Bill r•t !U.~~~!1 nielsen m:rJ 
BDS SoundSc:an 

Artist ·• L:,i 
l~PRWT I PROrlOTION UBEL LIi 

OVER Drake 
BOl-1 OAJt.KHAAUO IA.GRAHAM IA.SAllUELS~ BROijC{RS) @ votmo MOl~ ASH FlO!i~ U\19IBAL MOTO/nl,,_UWIG 

. • UN-THINKABLE (l'M READY) Alicia Koys 
11.K K R I- R I>.. I- 81 A +:EV A RAHAFH .. BR fH R R. tl H I ua I 'RP 

:g;,~::;,g,~1,V.~uo11s. JR.,B.M .. ~PL•WRE!ICE,A.LEVltlE) 0e:.;O,~:'~~):'J,:si::;.~:.;: • I 
NEIGHBORS KNOW MY NAME Trey Songz 
TTAYLOR,PltAYES,J MCGEE l.JJEVERSOtUT1Wl.OR PJIO.YEsi 0 SONG BOOKfATLAlillC 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
TuE RU!if\ERS,RICO l DIJE RICO LDVE,A.~ARR.J JACKSOll ,U R,1,YMOtm IV} 0 LAFACE/JLG 

LIL FREAK Usher Featur ing Nicki Minaj 
E. WlLIAMS,POt.m\l Oil. 00N O.JONES.E.WlltlAPAS E.OEAN.U.R1WtAOND 1\1.0.T.MAA,1,J.S WONDER @ L.AfACE/JLG 

THERE GOES MY BABY Usher 
JIii, J OrlSili,RICO LOVE A1CO LOVE,J.0.SCHEfFER.f.ROPIAliO,O.rl.DRRIS (l) LAFAtE/JlG 

FISTFUL OF TEARS Maxwell 
H.DAV10,MUSZE MUSZf.H.OAVIO @ COLUFJ.81A 

IMMA BE The Black Eyed Peas 
ICJ1loF:RG.\MU.LIM NN)N/S,.Atll).liJ.GOIAEZ.S~KHMRS.J.WICa.D.FQ9.tiFE~O<W,. @ JefERso:;PE 

l'M BACK T.I. 
TRACKSLAYERZ (C.J l!AARIS. JR .O.RAtlOl\ll ,O.DUrlCAli 0 GRAHD NUSTLE/,l,TLAtmc 

LOSE MY MIND Young Jeezy Featur ing Plies 
CTI/DEF JArMDJMG 

Young Money 
fltiEOOM D.Cil.RTERJ.B~tl.D.FR~Lltl.D.T.tlAR~.M.STEVENSOtl 0 C,1,SHMDtlEY/Utlfl/ERSAL tlOlO'MllJUMRG 

ALL I 00 IS WIN DJ Khaleel Featumg T-Poin, Ludacris, S..oop Dogg & Rick Ross 
DJNAS"'(l\11\DJIOW.ED 1CN.JWUD(.JH:ffS,VlR((£RTSl:C CfflOOJSJl.T.fM.JJ.U.WSS.lHCUJ, 0 Vl'EnE fEST,£1 

WINDOW SEAT Erykah Badu 
a, CONTROl FAEAOJ\INM:RSAL PAOTOWf,,J\.IMRG 

Timbaland Featuring Drake 
TIMBJil.AtlOJROC .1/.MOSLEY,J.HARll<.W,A.GRAti'J.Pl,,,1.CI.AVTOtJJ.FIJ!Ull @ IAOSUV113LACK6ROt.J,;OJ'INW1$C(lPE 

BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Juelz Santana 
PRIME c llOYO,L.J,l,MES,M.fORliOt 0 G urm 

SEX THERAPY Robin Thicke 
IWP/IMOOO)IOTSlltE TlO[,ECQ.N,JJ().[Sf'l)W.ISCM,HVJe,Efl,SOOTTl,6.JWJCK,V/00. @ SWtlRAKIJITTflsct'flE 

I AM Mary J. Blige 
ST,1,RG,1,TE (MJ BUGE.M.S.ERIKSEN.TE t!ERMMJSEN,J.AIJSn..E DEJ\H.M BEil£) 0 M.4TRh\RCWG£fFEMtITTRSCOflE 

FINDING MY WAY BACK Jaheim 
l.8ARIAS.C.HAGGJIIS. .BliRIIIS.C.HliGGltlS,PA.JOtJTH .C.C~AIABERS.J.HOi!.GL4KO 0 AlLAtnlC 

YOU'RE THE ONE Dondria 
J.OUPRl,fUl..CO:( J .otJPRl,8.11.COX a, SO SO OEF/P£ALACO 

IT KILLS ME Melanie Fiona 
J.FErm(A.IAARTm A./AARTm.R.UTTLEJOHrl. JR .. l .CARR.E.SHULMAA 0 SAC/UNIVERSAL tAOTOWHAIMRG 

HOW LOW Ludacrls 
T,Mmus (C.RRIOG£S1.WILLI.AMS.C.RIOENHOUR,E.SIIOLER,H.SHOCK1.EE) {!) OTPJDEF JAPA/'fOJMG 

LOVE KING The-Dream 
fNA.$1-,l 0.$. OA IAAESTRO (f.Nli$H,C.MCK1tmEY) @ RADIO KltLJJDEF JiUA/IOJMG 

AIN'T LEAVIN WITHOUT YOU Jahelm 
K.IM.JEE €6{WJJES,M.ll\llSQ:iDJNt,IW.TOO..JS~BEIOCJCl·0.9:MIJIIJ.f'0ID.SEUtflltOORP,MllffWEJ @ il1Llfflt 

SAY AAH Trey Songz Featuring Fabolous 
'll'C,.~~D.COOEll.TI~\tOR l,U!Jl!BEE • .IU.IIMRSCIU.SClll.N!.YIILJ(ERD.C0REll] ©O SOllll BDOl(//JlANllC 
SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Tell'em 
E.lEWlS.LROC (J.PHtWPSJUElS(fH.L£WIS.B.Mll-lM1Mi\D.R1'AVISO WA'¥) 0 Hl' REEUIISYUJPl.'WARIIER BROS. 

0 LET'S DO IT Waka Flocka Flame 
0 10 11 BRICK SOUA.D/ASYLUMIWAAtlER BROS. 

Corinne Balloy Rae 
{!) CA.MOL 

Young Money Featuring Gucci Mane 
0 CASH M01iEYiVNl\1£RSAL PAOTOWMJIA RG 

Ludaerts Featuring Trey Songz 
KAJUN C ORIDGES,l JJEVERS-Otl,T,SC.4LES,l.T.4YlDR.K J OIINSO!\ 0 OTP/OH JAIA/IDJMG 

HANDS TIED Toni Braxton 
OAJ< Of THE KIHGHTV/Rll.42,H.r,MSON, JR, H,J M.4S0tl, JR ,'Ii FELOER,H ORIGltl 0 ,1,lLl\tnlC 

ON TO THE NEXT ONE Jay•Z + Swizz Beatz 
SWIZZ 'OEATZ {S.C.C,1,RlER.~.OEAtl,6.AUGE.X.DEROSNAY,J.Cl-'AlOftJ) 00 ROC tmmri 

LEMONADE Gucci Mane 
S.CRil.WFORO {R.OAVIS.S.CRAWFORO.J.H.KA.YLAN.M.VOLIAA.tl) 0 10 11 BRtCK SOtJAOJASYLUM/WAfWER BROS 

SHE GOT IT MADE Plies 
C.SPA.RKS,K.GEORGES (A.LWASHIIICTDtl,8 .GREEJJ.C.SPA.RKS.A.HOLMES) (i) BIG Cil.TESJSUP-1\L.SLIOE/ATLANTIC 

HELLO GOOD MORNING Dlddy. Dirty Money Featuring T.I. 
o.i.NJI\ (RICO LOVE,F.hl.HILLS,M ARAICA.C.J .t'ARRIS. JR.) © BI\D BOY}ltnERSCOPE 

HOLD YOU (HOLD YUH) Gyplian 
FIR£ PE1ER jW.EOWAROS,R.JOOliSOtl) @0 VP 

PRETTY WINGS Maxwell 
0@ COLU!,IBIA 

Lyfe Jennings 
C.JEJINl..,GS C.JENNINGS @ JESUS SWIJIGS/ASVLUMIWARNER BROS. 

SUPER HIGH Rick Ross Featuring Ne-Yo 
C.KOO;TIE 1£PAID'I' (i'LPlEIRlS R,. KM:il-fiJ,IRDW\1500.S~Afli.E..Klt«.SCfi,M.STOt:ES} \V,YBi\fflSJ~tOO: JAM'O.NG 

BEAUTIFUL Vivian Green 
1UEl l ,I.Wil.SHINGTON (V.S.GREEll,1.WASHlrlOTOll,il,.8Ell) (i) El 

I INVENTED SEX Trey Songz Featuring Drake 
LDS OAMYSTRO {C.MCl<ttlFlEY.T.SCALES.UJEVERSOtU .GRAtiAM 00 SONO BOOK{AllMnlC 

BAD HABITS Maxwell 
H OAVIO,MUSZE (H.OAl/lD,!,1USZEj Cl) COLU!/IUII 

SOLDIER OF LOVE Sade 
Sil.OE,M PEL,1, H.FO.DU.ld11\LE,S llA1Tl1EWllAli P.S D£NM,1,~1 0@ EPICJCOLUMBl.4 

IT'S IN THE MORNIN Robin Thicke Featuring Snoop Dogg 
TRJLEY,Tff!CKE (R TlllCKE,T RllEY,C C.BROAOUS JR ,J.F,IATIUS,J JACKSOti) @ STIIR TRol.1(/INTERSCOPE 

BEDROCK Young Money Featuring Lloyd 
wt:~ LW,l.l'~IJ.WJAA.IJA..\l!S.KSP.8.'31:D.DitmN.S~LJEJL\IBJ~ © QSt llf:lEY~l.l.'.ITll'MIJJJll 

TRY SLEEPING WITH A BROKEN HEART Alicia Keys 
J.BtiASKER (J BHASJ<EA.l, KEYS.P:RE'l'PlOLOS) (i) MBKIJ/ RMG 

SPEEOIN' Omarion 
2:S3Mt.SC ltjC. ~ .OJJll<.M.C(lf. JR.,EJRA'tSlt,.FW.ER.oc,rwa!ElffY,C.STMS} © SM'o'IOJl1.n-Mt.SCWl'.R(SJCAflfJC( 

4 MY TOWN (PLAY BALL) Blrdman Featuring Drake & Lil Wayne 
BOI-IOA 8.Wllll/1.MS,A.GRA.HAM,O.CARfER,M.SIIIAUElS @ CASH MOliE.Y/UNlvERSAL PAOTOWMJIARG 

BRING IT BACK 8Ball & MJG Featuring Young Oro 
111111 (F#.G000Wm,P.$MITH,C.M00RE.0.HART) 0 GRA!\1) HU$1LE/tt 

I DON'T CARE Raheem Devaughn 
STEREOTIPES t!E-YO S.SIIITH,J.YIPJ 'REEVES 'R.ROMUl USJ._ @ J IYE/JLG 

FIND YOUR LOVE Drake 
liOT LISTED MT l lSTEO ASPIRE OUtlG rlOMYIC.IISI• MOliEY.'UNIVERSAl PAOTOWI\/UMRG 

RIDE Ciara Featuring Ludacris 
._..,_ ___ .= C.STEWART,T.ft,,ASH (C.P.H,l,RRIS,T.tl0.Sll,C . .A.SlEWARl,C.8RIDGES) © LA.FACE/JLG 

Data for week of MAY 15, 2010 I For chart reprints call 646.654.4633 
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m 
The Black Eyed 
Peas' secand 
i11Jpeara1Ke on 
Mainskearn R&B/ 
Hip-Nop becomes 
lheirfiisl loplO 
01-10). The 
troupe's list land• 
Ing, "Boom Boom 
Pow," peaked al 
No. 39 alld spettl 
llvee weeks on the 
<hart last summer. 

Up J.J mlUO1 
Impression~ the 
~ngle fro:m Jeezy's 
"'" 101," due June 
IS, has 111-e s«ond· 
best lna~ase of lhe 
week beh Ind Alkla 
Keys at N0. 5 (up 
5.8 million). 

!be young Canadian 
sheds the "rapper" 
monlker by silglng 
on his latest debut 
This is hi~ se<oncl-
best start behind 
"Ovet" (5-4), 
whld1 bowed al 
NG, 42 in Nallh, 

After her VHlteafity 
show was pkked ~ 
lot a s«ond season, 
Fantasia debuls 
wi1h the lille 1r;ick 
from herlhird 
album, slated lo 
drop this summer. 

m 
As lhe NBA playoffi 
heal ~, TNl's 
theme song for its 
coverage 1O1kets 
24% and soan 12·9 
01 R&B/Mip-Hop 
Digital Songs 
(4iooo dclwnloadsJ. 

TITLE 
PRODUCER tSOFIGI~ 

(HAHA) SLOW DOWN 
S OEVll lE (J,,I, CliRTEGEtlA,J W JENKl~S.B ROPA EO) 

ALWAYS 
BIOG 0.LAMB (IA.STERLLNG.0.8Al<ER.J.8UAl<E.t .LMlB) 

WHY WOULD YOU STAY 
r!OT LISTEO (IIOT LISTED) 

FALLIN' 

Artist 
IMPRll'l'T / PROMOTION LA8EL 

Fat Joe Featuring Jeezy 
@ TERROR SCU,1,0/EI 

Travis Porter 
(:) PORTER HOUSE 

Usher Featur ing will.i.am 
© L,l,f ,1,CEJJLG 

Tr ina Featuring Monica 
@ SllP·ft.LSLIDE/CAPITOL 

Kem 
UtHl/£RSAL IIOTO'lfNJUtlAG 

KAl'IE,A FLOYD jO.JOHIISOF{.A FLOYO,K PAICHlUE,8 HULL.N.M Wil.LOEl>, j 
K. Michelle 

@ HITZ COIAJ.!nTEE/JIVElJLG 

IMMA LOVE YOU RIGHT 
B GREEtU Iii)( jM JIF/IFlEZ,S.HILL,J,BRD'IIN) 

TEACH ME HOW TO DOUGIE 
C fOWLER,E WEST (C.FOWLER.C GLEE.C.CHILDS.E.WEST) 

ALL I EVER THINK ABOUT 
ALLSTIIR (A.60RDON.J.C I\Mf11Ell.T BEAL,J.MAOlSON) 

WE GOT HOOD LOVE 
B.IA.COX:.K.DEAtl (M.J.8LIGE.8.M.COX,U UST1tlJ< A J.DEo.N) 

LAST SONG 

John Brown 
6) MOPtill llliJU~l\lERS,.1.l REPUBLIC/Ur/AG 

Cali Swag District 
0 Col.Pll Ol 

Chrisette Michele 
© DEF J,l,MJIOJMG 

Mary J . Bligc Featuring Trey Songz 
(i) M,1,l RIAACHJGEFfEfMNTERSCOPE 

L.CLOf>TOll.,P.H.AVES (LCLOMOt,1.P.HAYES.R.OAVIS.J.R~Kltl.H.ttCKEE JR.) 
Rocognltlon 

@ A I!. A/CAPITOL 

Roscoe Dash 
0 MMl/11,UStC LlhE/1011£ 4/WTt RSCOPf 

Janet 
J.JACKSOli.J.OUPRl,B.IA.CO:f (J.J.4Ct:soru.AUSTm.J OUPRl,8.M.CDX) @ so so OEFJMAL"-CO 

KICKIN AND SCREAMIN Marques Houston 
E.CRJ.WFORO.C STOKES {E CRA'I/FORO,M llOUSTDN,C STOKES! 0 FJ.USIC\VORKS/T U G 

IN THE MORNING Urban Mystic Featuring MOMA 
D.l,lol.rllODR,PODI! BEAR fO MAHZODRJ.BOYD.YBARll<ER) 0 SOBE 

BITTERSWEET Fantasia 
C HARIIOflY (C.HARPID..-.C.KEllY) JfRMG 

GOOD LOVE Mary J. Blige Featuring T.I. 
STEREOT'°PES.RE-VO (S.SMllH.J.REEVES.R.ADMULUS,J.YIP) @ MAllllAf.lCHJCIEFFEtl/lNTERSCOPE 

THE BEST IN ME Marvin Sapp 
A.W.LlltDSEY (IJ..LSA.Pfl;A.LINDSEY) 0@ VERITY/JLG 

IN LOVE WIT YO BOOTY John Blu 
JOHr4 BLU (J 8l.UFOROI {!) lilLABOUl'US/JIVE/JLG 

BODY YA OJ Drama & Fabolous 
SONARO (J.O.JACKSOf\'1 oesERt SfORMJSTREEl f.li.MllY 

WINNER Jamie Foxx Featuring Justin Timberlake & T .I. 
J TlMBERl ,l,l(E,R,IOJOX (J.TIMBERLAKE,R.T,1,0ROSS,J FAU/ITLEROY ll,C,JJ1ARRIS. JR.) 0 JfRMG 

BABYFATHER Sade 
H.f.ADU,tli.P.ELJ..SADE.M.STEtil (H.F.AOU,S.MATTHEWMAr-.',J .JAtlES.A.tllCHOLLS) Ci.) EPIC!COLUMBIA 

BEAT IT UP Bertel! 
@ CAPITOL 

Nicki Minaj Featuring Sean Garrett 
ALEX OA KID (0.l .MA.RAJ.S.GARRETT..i..GRAtlT) @ YOUIIG MOtlEY/CASH PAOrlE'r'/UflMRSAL MOTO'IIWUF/,AG 

SHUTTERBUGG Big Bol Featuring Cutty 
SSTCJtH.aG61J(,UJIJ.iTCt45.S"CRG'IJU.£\'lSL.C,Uf.~~M.W:·mUR.SAW'l,O.FR1.'f(J.III.AW,I CEfMW,:W~ 

MS. CHOCOLATE LIi Jon Featuring R. Kelly & Marlo 
Ofll!MflJ\ BOY,J.SFITTH (J.H.SrlOH,C.GHOl.50tl.A.t:ELLV.C.KELLY.W.HOlME$) 0 BFIWH'IERSAL REPUBt.lc.NMRG 

SORRY A'' APOLOGY RydazNRtls 
Fl.CAJ/llON (Fl CAtltJDUJ:,V/RITER) @ tlCREDIBLE/OEF JAMJIOJMG 

TELL ME YOU LOVE ME Leela James 
A.IIARTltl,G BAKER.G.111UJAIIS.LJAM[S (A,1/ARTIIJ.G.l!.Ol<rn~ ~nLUAIIS.l.JAMESJ O IOUDERW) QJ Sll.XICI/G 
I FEEL GOOD Mary J. Blige 
STAA6ATE,ffE-VO (S SMIW.M S.ERIKSEl'O.T.E.1-JER"AtlSEII) 0 M,l,l Rl,1,ACH/GEFFEt4/INTEASCOP£ 

ARE YOU LISTENING Kirk Franklin Presents Artists United For Haiti 
K.fRAr-.KLfN,ttMA.RTIN (K.fRAIIIWh} @© FO VO SOULJOOSPO CErlTRICJJLG 

BEAT IT UP OJ Holiday + Gucci Mane Foaturlng Troy Songz 
ORUM/I ii. BO'r' (R.OAVIS,C.OHOLSOFl ,T.rlEVUtSON) @ 1(117 BRICI< SOUAO/ASYLUUMIAIUlER BROS. 

GET IT ALL Sean Garrett Featuring Nickl Mlnaj 
$.GARRITT,E.WllltAtAS {S.GARAETT,E.'IIILLIIIMS) @ BU I PE~IIEO IT 

I STAY A Bay Bay Featuring Dorrough Music, Fal Pimp, Tral'O & Tum Tum 
A.HORRIS (A STEWART,0 .0 .00AROUGH.C.MUROAUGH,J.ASCHALEW,T.AIC~:AROSOllf G) AffWHAT/liOl,LYHOOO 

YOU BELONG TO ME Trey Songz 
r,T,1,YLORJ,MC6EE (T.MVERSOO,lfAYLOR,J IACGEE,T.SCALES) (:) SOtlG BOOKtAnMmG 

ROCK YA BODY Dallas Blocker 
BEAtlZ I\ l<ORIIB.READ jD.JOOIIS0/1,K.ROY) 0 fllOCKERBOYISYDEIHSH/TF 

WORST CASE SCENARIO Joe 
J.ThOIM,S.J.P.THOMPSOJJ (J.THOIIAS.J.P:THOIIPSOH.J SKII\NER.l MARllfJEZ) 0 563/KEDAR 

HOOD CHICK FETISH Dorrough Featruing Yo Gorti 
0 .DAVIS (D.D.DORROUCH.D.O,WIS,PA .MIMS) @ tlCENIUS/E 1 

MAYBE Rocke 
rlOT LISTED (IIOT LISTED) {!) A-1 

PRICELESS Melanie Fiona 
rwt LISTED (I/OT US1( 0) 0 SAC.11.mrvtRSil.l PIOTO'lllWFARG 

REVERSE COWGIRL T-Paln 
t:A.'E6tCZJltlt:I,t.HJ1(1"'1(1DIKSJUCCUP.WIJ.YI..E.Wlw\Hlf"IC.v.anma.J.a:.FIDJJ,1~ @ IGO'f~tM'l'&IJ'f-.ft~46 

TEST DRIVE Keith Sweat Featuring Joe 
THE PUTltJUM BROTMERS.l l\USTI!i (,I, GIBBS,M CUESSl:R.UUSTIW.0,8ROWJ,,'} 0 KEDAfl 

WHAT'S NOT TO LOVE Dwele 
0 RT/f:1 

Melanie Fiona 
FUTURE CUT (M.HA.LUM,,1, PAARTl!l,I BAB,1,LOLA.,O.LE'lnS.11.TOUSSAINT) 0 SACN IIIVERSAL tlOlO'IINJUt/RG 

Greg Street Featuring Gucci Mane 
@ FANATIC/JAA.P-A-HOLICS 

Nickl Mina] 
YOUIIG MOliEY/CASH PAOFlEY/\JrlMRSAL PIOTOWNJUF/RG 
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KEM RETURNS AFTER FOUR YEARS 
Detroit soul singer Kem ends a four-year chart absence as "Why Would You 

Stay" debu ts at No. 60 on Hot R&B/Hip-Hop Songs and No. 37 on Adult R&B. 

The singer, born Kim Owens, last charted with "Into You" in 2006 but is best

known for Adult R&B chart-toppers "Love Calls" from debut album "Kemistry" 

and "I Can't Stop Lo,fag You" from follow-up "Album II." His first No. l col• 

lected a record 97 chart weeks on the tally while the second finished at No. 1 on 

the year-end 2005 Adult R&B recap. The current hit is the lead single from third 

album "Intimacy." which streets in July. -Rapliael George 
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ii i.Mia TITLE :.,I ! ARTIST lMPRlfH I PROMOTION lABEl 

• 14 ALL OF CREATION 
MUI YMf m 

0 12 GET BACK UP 
TOBYIU.C FOREfROliTl'EMI CFIG 

a 33 WHAT FAITH CAN DO 
a:UTlf&S BECfTOOTH & N,1,ll 

0 4 30 THERE IS A WAY 
ttEWWORLOSON IPIPOP 

18 BEFORE THE MORNING 
JOSH Wll-SOM SPil.RAO'f//EMI CMS 

33 FORGIVEN 
SANCTUS REAL SPARROW/tMI CMG 

17 HEALING HAND OF GOD 
JWMY CAMP BECffOOTH t. tll!lt 

32 SAFE 
PHIL WlCKHAM FE.U. lli\RT MILLARD ltlO 

18 SOMETHING BEAUTIFUL 
IIU:IITOWATHE An.ttmCM~O•CURB 

11 BETTER THAN A HALLELUJAH 
AMY GRANT MW GRA.NT PROOUCTDS/Sf'JIRRO\Ylt:MI CIAG 

16 HOLD US TOGETHER 
M1m MAHER ES-SENll:11.L/PLG 

OUR GOD 
CHRIS TOMLIN Sl:<STEPS/5.N,RRO'H/Etl! CrtG 

1a 10 32 LET THE WATERS RISE 
Mllf.SCHAIR CURB 

14 12 36 
UNTIL THE WHOLE WORLD HEARS 
CAST1N& CROWNS BEA.CH STREETJREUMON/PlC 

18 13 38 CITY ON OUR KNEES 
Toenuc FOREfROnT/UAI CFIG 

17 BEAUTIFUL, BEAUTIFUL 
FIWICIESC°' 8A1JIS1'EU.I [Ef\.VE~j)BO•CURB 

23 HEALING BEGINS 
TENTH AVOIUf NORTII REUl\10 PLG 

22 17 MORE LIKE FALLING IN LOVE 
JASON GRAY CEHTRICrfY 

WALK ON THE WATER 
I RJTT lflCOLE SPARROW/Elll CIIG 

EVERYTHING FALLS 
FEE ltlO 

LOVE HAS COME 
MARK SCHULTZ WORO•CURB 

CAN ANYBODY HEAR ME 
MERmltH ANDREWS WORO,CURB 

IF WE'VE EVER NEEDED YOU 
CA&llNG CROWNS REUr..10N/PI.G 

SAVE A PLACE FOR ME 
MATTHEW WEST SPARROW/DU CtJG 

LOVE NEVER FAILS 
IRANOOM HEATH PIONOP~ODE/REUMOtJ/PLG 

BLINK 
RMVE ESSErntAt/PLG 

BORN AGAIN 
NOIS80YS mPOP 

MY HELP COMES FROM THE LORD 
THE MUSEUM 8ECnoOTH & U IL 

POWER OF YOUR NAME 
UNCOUI BREWSTER RAl. DARI.ENE ZSCHE.CH IWfEGRITY 

YOU'RE THE ONE 
CHJUS AND C4JNRAD VSR 

YOURS TO TAKE 
JIMMY NU.OHAMI 1•1POP 

GOO GAVE ME YOU 
DA~f. 6ARl'll:S RAZOR & TIE 

AWAKE AND ALIVE 
SK1l1ET AR.OE.NT11t10 

SOME KIND OF LOVE 
PHIL STACEY AEUtl!Otl/PLO 

FIGHT ANOTHER DAV 
ADDISON flOAO INO 

G 37 18 STANO FOR YOU 
JONNY DIAZ l•lO ., 36 16 WHAT A SAVIOR 
CATALYSl MUSIC PftOJECT FEAT, LA.URA STORY mo 

C 41 20 NEVER SAW YOU COMING 
I EIO NORIWI BECfTOOlH & tl.llJL -40 OH, HAPPINESS 
OAVIO CROWOIER BNID SIXSTEPSJSPARROW/Etll CMG 

«I Jg 19 DESPERATE 
FIRf.fLJ6HT fllCKEAJPLG 

NEW CREATION 
U:EUND AEIJtllON{Pl,.l) 

YOU CAN HAVE ME 
SIDEWALK PROPltns r ERVENT/WOAD·t RB 

LEAD ME 
SANCTUS REAL SPARROW/H/1 CMG 

GREATNESS OF OUR GOD 
MATAUE GRANT CURB 

HERE IN THIS MOMENT 
lf.ClAH SHAE SHAE ShOC 

ALREADY HOME 
THOUU.NO FOOT KRUICH TOOTH &c Hil.lL 

ANCHOR 
$.ATf.Wlf.S & $1R8f$ WORO·CURB 

I'll BE 
NEWSBOY$ mPOP 

CASTAWAY 
CHlSUI 11\0 

121 BEAUTIFUL HI STORY 
PLUM3CUR8 

Up 1.5 million i1111)resslons (73%), Tenth ............ ,.,,., ... ~ 
Airpower nods with le;id ~ngle from second §3 
album "Tbe light Nee ls the Dark," dut May 
11. Tbe song opens with 3,000 copies at , 
Ho. 13 on Christian Digital Songs (ilewable • 
at biaboard.bil/chartsJ. 
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22 20 -13 32 

114 22 25 

rr : .:. 
W SMUlMll£.flf 

TOBYMAC 
JO NIGHT f-OREFROrn SJ1 l(Er.~I CMG ,@I 

CASTING CROWNS 
OOllllE'l,,00:IIQUl~~!~Slilt\lflltJIWlt.~UlllM'~ Ill 

I 
I 
I 

VARIOUS ARTISTS 
wrJ/ilfflat1D1,1,Q(l,QlilB.~Um-tm1RJY4E671UAICYG 

VARIOUS ARTISTS --p f\GfMI CM'i, 11879lQ\\{ff).Cl.fl8 

AMY GRANT 
50IDIEIOMTIIIOU~WGWIIR:«t'm4&9M:.i:M'!&t\1at 

FLYLEAF 
MEMENTO MORI A&IJ/OCTONE 013512/EMI CMG I 

I 
I 
I 

NEEDTOBREATHE 
IHE OUTSIOERS A.TlAWTIC 519702"1'N0RO-CURB 

FRANCESCA BATTISTELLI 
MY PAPUli HEART FERVENT 887376/W0R0-CURB 

RED 
lliGEICE 6 MtJICTEtt~W. 1-Jl&ffiOIUNT.tlTfffltV@i 

KUTLESS 
rTIS WB.L BEC 717•1£MI CJJ6 

MATT MAHER 
ALM !\MIN ESSEtHlAL l 090fi/PflO\l10EtlUJTEGRIT'I' 

THE CANADIAN TENORS 
THE CANAOWI TtNORS DECCA 013SMI 

PASSION 
MSSlllt AWAl<INltli SDSTEPSf.fAAFl'.IW717S.811CtA6 

MANDISA 
Fftf.f..OOM SPARROW 6779/EIJl CP.W 

CARLOS WHITTAKER 

VARIOUS ARTISTS 
.1'1WllllT$~TICM.I.FJ41111"81$1J.'£M9JlffMJS(;~l 

GUY PENROD 
BREATHE DEEP SERV1Un/G,!irrtlER 60S2/EPJI Ct"G 

POINT OF GRACE 
NO Cltil.NGIN' US WORD•CURB 887924 

SIDEWALK PROPHETS 
THESE SIIIIU UIIIHS FEJMNT ffl790Cl'IICAD-Cllffl 

SANCTUS REAL 
PIECES OF A REAL HW\T SJ>ARRO'II 6S06/EMI CIJO 

DAVID CROWDER BAND 
CHURCH MUSIC SfXSTEPS/ S!>,,RRO'll 6515/DO CMG 

SWITCHFOOT 
ll!UOIJUIWl~t'l~~f1.&JAA'ffl;.tqf:EVIIM.l&!,'1'i'IIW: @ 

KARI JOBE 
k.ARJ JOH 11/TEGRrTY 45SO/PROVIOEfJT-rnTEGRlTY 

VARIOUS ARTISTS 
SON6' 4 WORSHIP 50 INTEGRITY 24702/TIME UFE 

JASON CRABB 
JASON CRAIi Gi!.ITHER 11•3 EMI CMG 

MERCVME 
10 mo 4!2HP!l0VI0E"1-l~TEGRITV@ 
DEMON HUNTER 
tllf. WON..fJ IS A ntORN sruD STm 6387i011 CIAG@ 

STEVEN CURTIS CHAPMAN 
BUUTY Will RISE SPAR.ROW 6S16/W1 CMG 

ELVIS PRESLEY 
Altf\lOilllGPMtEIISO'ffWL&:OUSTWMAAY£!1'ta(,l;O.P61<W 

SELAH 
YOU OEUftR ME CURB 71313SMIORD-CUR8 

PHIL WICKHAM 
HEAVlN & EARTH lt,,O 390:JNROVIDftJJ.ffJTEGRITY 

FIREFLIGHT 
Rlftm!SEWIDWAITR..K:KER 1!DlM'Mimem.r,..TEGRRY 

GAITHER VOCAL BAND 
REUNITED GAJThER E.044/Efll Cll.0 

LEELAND 
llM:liCll'T)IEICYf.~ W. loo:64f!DAJOO.fflEClm 

~NTA!IEIIICIICll:lll\R:KiSIF.llTllllal!l'llk'l{fllf.lq 
HEAVEHS(IHG PA()AMON T'-IIERNACLf CHOIR stl3S926 

THOUSAND FOOT KRUTCH 
WO.CCWE lOltlE IIIMSQI.IIWf: TOOTM a PW. 4i11MMI CIIG 

BRITT NICOLE 
TllE LOST G£T FOUNO SPARROW 2358/EIII CMG 

PHILLIPS, CRAIG & DEAN 
FEARLESS mo ~S06fPROI/IDElfl-lNTEGRllY 

THE ROCKET SUMMER 
OF MEN .ANO AIIGELS 1SL.WO 013g3.4•1JDJtA6 

MATTHEW WEST 
SOME1li1Nli TO SAY SPARROW ,1520/EMI CMG 

VARIOUS ARTISTS 
IIOWHW TitlS! EMI CtAO 6122 EX 

NICOLE C. MULLEN 
THE UlTIM.IITE COLU:CTION WORO•CURB 697932 

JEREMY CAMP 
SPEAKING LOUOER THAii 8EFORE BEC 6780.-EMI CMS@ 

DAVE BARNES 
WIWWI WN(l•llATwt:lifl~I TIE&XtQmJ\OOlfiklBi!IITV 

NEWWORLDSON 
NEWWORLOSOH ltlPOP 15{)3/EMI CMG 

FEE 
HOPE RISING l~O 466UPROYIDEm-ffffEGRITV 

SUPERCHICK 
RllNVEJITION lfJPOP IS2MMI CMQ 

MEREDITH ANDREWS 
AS LOJiG AS rT TAKES WORO·CURB OIGTTAL U 

• 
• 

.,,......,, .. _, ...... & 
SIJln on-site sales ofTrav~ Cotlrel's 11,e , 
set, released last summer. The singer posls ,. ., 
h~ best weeklY sales (7,000, up 465%) and 
best chart rank on Top Christian Albums 
(30-1) while making b~ first appearance 
on llte Billboard l00 (No. 72). 
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MONITORED B'i' COMPILED 8Y 

Billbear1t !'!i.~\~!! 
SoundScan 

t;III iJ!5 TITLE 
5111 lRTIST IIJPRlkl / PR0M0110rl LABEL 

13 ALL OF CREATION 

17 JOSH WILSOH SN.RRO'II/Etll Ct/6 

GET BACK UP 
T08YIW: FOREFRONT/Efjl Cl-'O 

32 WHAT FAITH CAN DO 
kllnES:s BECITOOTH & HAIL 

17 HEALING HAND OF GOD 
JEREMY CAllP BfC/'f001H & tUIL 

• 25 FORGIVEN 
SANCT\IS REAL SPARROW/EM! CMG 

7 23 THERE IS A WAY 
NEWWOflLOSON INPOP 

0 18 SOMETHING BEAUTIFUL 
NHOTOBREATHE ATLANTtC/WOOO-CURB 

• 10 I SAFE 
31 

Pftll WICKHAM ff.AT. BART Mlll.ARIJ INO 

e 15 OUR GOD 

11 26 

12 11 36 

12 16 
MER1DITH ANOR.IEWS IJIORO,CUR8 

16 12 HOLD US TOGETHER 
MATT MAHER ESSEfJTtil.l/PL6 

14 15 MORE LIKE FALLING IN LOVE 
JASON GRAY CEfJTfllCfTY 

18 18 WALK ON THE WATER 
8RJTI NICOLE SN.RRO'II/Etl.l CtlG 

21 HEALING BEG INS 
TENTH AVENUE MOfllH REUfllOr>./N.G 

19 BETTER THAN A HALLELUJAH 
AMY GRAIIT AM(<,RAF{T PROOUCllOtlS,1$PARROW,ofMI CPAG 

211 LOVE HAS COME 
Mil.RK SCHULn WORO·CURB 

e 22 BEAUTIFUL, BEAUTIFUL 
FRANCESCA BAmsn:u.1 FERIJH.'Tl'IIORD•CURe ... 17 EVERYTHING FALLS 
FEf.11>.'0 

G 26 
IF WE'VE EVER NEEDED YOU 
CASTING CRO'WllS REUr.. lOtl/PLG -25 17 SAVE A PLACE FOR ME 
MATIHEW WEST SPARROW/EIJI CPAO 

114 24 17 LOVE NEVER FAILS 
811.ANDOlf HE.ATll MOr>:Otl.OOE/RHINIOtl/PLO 

• 23 15 YOUR HANDS 
JJ HEllER STONE 1ABLE I' ACHRIS'tlAN lCHR'iial 

ii t;M l:5 TITLE :5i i! ARTIST IIJf'Rlk'l I PROMOTIDrl lABEl 

0 1 GET BACK UP 

0 11 
NEWSBOY$ mPOP 

11 AWAKE AND ALIVE 
s,:1un AROENT.i,No 

4 17 SOMETHING BEAUTIFUL 
MUOTOBftEATHE Alll\tITTC • 12 ALREADY HOME 

0 10 DAYE !WlliES RAZOR & TIE 

7 EVERYTHING FAUS 
FEEINO 

I 10 15 REDISCOVER YOU 
STARFIELD SPIIRROW/EMI CMG 

• 13 WALLS 
MANIC ORIYE WHIPLASH 

11 11 ALL OF CREATION 
MEflUME lliO 

LEAD ME 
SANCTllS REAL SPARROW/EMI CMG 

BEAUTIFUL, BEAUTIFUL 
fWctSCA BATTISTElll FER\JENTIWORD-CURB 

22 WALK ON THE WATER 
BRITT NICOLE S~RIIO'II/Etl.l CtlO 

BLINK 
REVIVE ESSENTIA.t/PLG 

HEALING BEGINS 
TENtll AVENUE NORTH R£Urll0NMG 

THE ONE (l'M FIGHTING FOR) 
ARTICU ONE 11\POP 

LIVE LIFE LOUD 
HAWK NELSON BECITOOTH & MIL 

15 HEALING HAND OF GOD 
JEREMY t.u.1P BEC/TOOTH & tl/tlL 

ANCHOR 
SATELUTlS I SIRENS 'IIORD-CllRB 

e 21 STAY WITH ME 
BARLOW61RL fE RVEr,. TIWORO-CUIIB 

11 19 12 LIVE LIKE WE'RE DYING 
KRIS .U..LBI 19/JIYEfJtG 

CASTAWAY 
CHASEN INO 

22 FIGHT ANOTHER DAY 
AIIOISDN ROAO mo 

23 MY HELP COMES FROM THE LORD 
THE MUSEUMI BEC/TOOTH &, NAIL 

24 YOURS TO TAKE 
Jl~111Y NEEDHAM. ttlPOP 

A TOP GOS.P.EL: 
\Tl ALBUMS'" 

5 
1 8 

2 15 VARIOUS ARTISTS 
wrJWoogis, 20101JIIJID.aJFII.IWOJGNf..fffi 62442/.lG 

a 31 BEBE & CECE WINANS 
STILL B&C 31 Hl5/PAALA.CO 

4 4 4 KAREN CLARK-SHEARD 
All UI OIIE UREW 93736/EMI GOSPEL 

• 32 FRED HAMMOND 
LOVE UNSTOPPA11L£ F HAIJMOtlONEA.llY 43341/1.G 

0 14 JAMES FORTUNE & FIYA 
ENCOR! BLIICKSIJ.OKE J073JW0Rt 0Wl0E ., EARNEST PUGH 
LM: RAIN ON US £FtoCi8LACKSU01<£ 3ill(liWCRIJ\YllE 

0 26 TAMELA MANN 
TllE MASlER PLAN TILLYllil.flfJ tl135 

• 11 BRIAN COURTNEY WILSON 
JUST LOVE SPIRIT RISING 066/MUSIC 'IIORlO 

10 12 33 DONNIE MCCLURKIN 
PlWff:11fllfl'(lmllf .... JtlURQl\fiTulalA.i'S~:ffi'Jtiil: 

BISHOP PAULS. MORTON 
llEYOFlABlE MOMENTS TH· ILUH 722J/LIGHT 

48 WILLIAM MCDOWELL 
AS WE WORSHIP! LIVE E1 5103 

65 DONALD LAWRENCE & CO. 
ntELJWCfctltFESSIJl, IIJiRTll)JETl~IEl\,VllilTY2.)$7J.'J.G 

66 VARIOUS ARTISTS 

RtVEAI.Eb ... LJYE IN OALUS: EMI GOSPEt 4J392 

SIIOIIE NOllll PIIE5ENTS llCTCflY CAlllEDRII. OOR 
YIXIIIWil~iarrlflOJllllW.Olftw.vMS!lmlll)N9. ,. 17 SHO BARAKA 
LIONS & LIARS REACH 8146 

ao 22 58 ISRAEL HOUGHTON 
THE FOWat OFOtl: tnE(JlltYit(lU/Btll.42S&lom« tJUSC 

11 18 36 VICKIE WINANS 
HOW I GOT OVEJI OESJJtlY JOY ti 120 

22 25 27 BYRON CAGE 

~= Elis TITLE I I! ARTIST !Pi.PRINT/ PROMOTIOI\ LABEL 

1 20 THE BEST IN ME 

46 

43 RAIN ON US 
EARNEST PUGH EPM/BLACKSF/Ol<EAVORLOWIDE 

40 GOD FAVORED ME 
HEmWI W1'WR 6 LFC FUT. IWWIN SAPP 6 DJ IUIGW \{IID"l..6 

I WANT TO SAY THANK VOU 16 LISA PMlE BIIOOU FUT. RO'f.AL flfllESTiiOOD SHOPHA:I\ 1ABA~Kl.lK 

GRACE 27 BUIE & Cf.CE WINANS B&C/UALACO 

ENCORE 21 
JAMES FORTUNE lo FIYA BLACKSIIOKE/WORlOWIOE 

56 ALL I NEED 
BRWI COURTNEY W1L$0N SPIRIT RISING/P/USIC W0RL0 

10 25 RESTING ON HIS PROMISE 
YWJHFt.l PAAISl FEAT. J.J. tlAIRS'TOtl flll!D.CE GJSPEWOO 

51 CLOSE TO YOU 
BOIE I CECE WltANS B&C/fli!.LACO 

11 28 GOOD NEWS 
VANESSA eElL ARi!S'TRONli HAI GOSPEL 

FAITHFUL TO BELIEVE 12 33 BYRON CAiif. GOSPO CEUTRICNERITY/JLG 

14 13 LIVING ON THE TOP 
DEWAYME WOOOS OUlfl '1111.TER/VERITY/JlG 

13 14 THERE IS A KING IN YOU 
DONALD U \\'IIENCE & CO. 0UlE1 WATEfWERITYfJtG 

16 14 PRAYED UP 
KAROi CLARK•SHEARO lt:11-REW 

18 JOY OF THE LORD 
TAMELA M"NN TillYMIIMl 

17 HE WANTS IT ALL 
FORE-.if.R J ONES EMI GOSPEL 

19 16 THE LIFTER 
TEO WINN TEDOVSJ-.rlZJSHAUCHJE 

20 15 ARE YOU LISTENING 
ICJIIMllklJIP8SEWTSffll'SUfflfOR:Wll f!l'r1lOOU/J)m,(D.X,,l(; 

22 CHAMPION 
DARWIN HOBBS LIil.iSDN RECOROS/TVSCOT/lr/il.GO OEI 

21 IT'S ALRIGHT 
THE BR0"-1N BOY? EVOLVEJBL.11.CKSMOl<E/WORLOWIOE 

24 I CHOOSE TO WORSHIP 
WESS MIORGA.N BOW TIE 

23 FAVOR 
SHIRLlY CAESAR SHU-BEL/LIGHT 

25 HE'S STILL WORKING ON ME 
ELAINE NORWOOD HtGHlV fAVORED 

26 18 HE'S BEEN JUST THAT GOOD 
llil\fl\AlJ,NFW.WM~THN.UYllJPtfUl.9>,,W!aiMtilf..'AA!Sl'tfl 

Data for week of MAY 15, 2010 
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AIRPLAY 
MOHITORED BY 

3 

4 

SAlES DATA 
COMPllEO BY 

DUST IN GRAVITY g. Dll.EAIUM FUT. 11.REESHA TURNER I\ETlWERI( 

6 ~:~LA~ICB~O PUS INTERSCOPE 

11
1 ~:~O~A~~~O~~iA 

1AM 10 I MARY J. BLIGE 1.11\TRIARCH/'GEFFEMN'fERSCOPE 

12 ~.~f !!Twn 
8 

7 

a 1 g ~~.~~?,:,H t?o~ ~AGA MUSJC WORLO/COLU" BIA 

FREEZE 
81Mfl.OJ0Nf.S StL\IEA LI\BELITOIAMY BOY 

11 :!.~~~~FE:~~~C~Er!~~.V~OJr,G 

SOMETHING LIKE A PARTY 
SCHOOL GYRU r-;CREDfBLE/ISLAtlO/IOJMG 

TAKE CONTROL 
JULIS$A Vll0Z CARRILLO 

12 !';",;;.r;,~~~.~~1J)~:CASsr,orucolUfl BIA 
CANU HEAR ME 
ALTAR FEAT. AIWl'NOA MAM.\HOU.SE 

14 ~J:~!,~~o~,! ~e~N VINYL 

BEAUTY IN THE WORLD 
MACY GRAY COIICOROJCMG 

7 1 WAVES OF CHANGE 
_ SAMANTHA JAMES DM 

GETTIN' OVER YOU 
IIMIDWETil&URSWUGRR. FOOf &LWAOtat~W'StARTO. 

RISE! 
VERNESSA MITCHELL cormri..uous COOL 

NASTY BOY 
, 1PSTA PRO\IOCI\TIVE 

ON TIME 
DISCO BtsaJITS FEA1 TUPltAct Dl.APl(N) RkiGS,ISCI FIDllY 

RIGHT HERE RIGHT NOW 
awo tlOrl~IER .. ,~I00,ur-.lVERSAL REPUBLIC 

LALA SONG 
808 SINCUII FEAT. WONDER Wilt£ AND MASTEi!. GU. MAXA 

. PRETTY MESS 
EIUK.l YNE RM 

TANGO 3.0 IYA USTi\1468"/lCL 

GOLDFRAPP 
Hf.AD ARST MUTE 9442 

IHOT CHIP 
12 ON£ UFE STAltO Ji.STRAl'I/ERKS 07500•@ 

12 ~_;~B,!;!.TIIWllll!""1YIOl""'.,._ 
32 I :',!~~,!'!J.'~!.,,,,,.Sl<s,,,.,,.,,...., 

MIIKE SNOW 
MIIKf. SNOW 00\YtnOYm 10065• 

TIESTO 
KALEIDOSCOf£ MUSICAL FREEOOP~ 20S2MTRi\ 

DEADMAUS 
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NATURALLY 
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WAS IT EVER LOVE 
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l'M IN THE HOUSE 
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TIME 
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QUIERE PA' QUE TE QUIERAN 
OYUKD Y LENNY SONY MUSlC LO.Tlrl 

Enrique lgltsias1<oreshis281h top 10 oo ~ 
tlte lat In Pop Airplay chart with "Cuando 
Me EnilRIOIO," opening at No. 8 with 4.9 ,.. 
mnlion listener impressio~ The bow ties 
him with Luis Miguel for 1e<ond·mol1 top 
10s in the <hart's 16-year history. They haU 
Cristian Ca~ro, Wf1o has lO. 
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La Original Banda el Limon dains its fill! 
No. 1 on Regional Mexkan Aiplaj as "Al 
Menes" steps 2-1 (11.4 millon In listener 
impressions). The single is the group's !1th 
charting title on the list, dating to "Que Se 
le OMdo," whkh peaked at No. 4 In the 
Oct. is, 1997, issue. 

D 

D 

76 1 Go to www.billboard.b iz for complete chart data 

AIRPLAY 
MOPUTOREO BY 

~-~~11 
BDS 

SALES DliTA 
COMPILED ev 

11i_cl_sc11 
SounclScan 

•~ • REGIONAL: ___ _ 
• it• MEXICAN'AIRP~ 

M~ 

~::: :~ TITLE 
~; 31 ARTIST (IMPAltlT / PAOIAOTIONlA8El) •• i!:ll 
2 16 AL MENOS 0 LA ORJGINAL WOA EL LIIION F NO 

20 ANDO BIEN PEDO 2 23 SANDA UIS RECODITOS DIS,!, CA.MILA SONY MUSIC Lil.Tm 

14 ~ EL ENAMORADO 3 16 Ml NINA BONITA 
....:.-...:,_ LOS. TITANES DE OURAN60 OISA CHINO Y UCHO MACKETEAJNMASAL tlUStC LATINO 

25 CARITA DE ANGEL 4 25 COLGANDO EN TUS MANOS 
LAMY HERNANDU MEtlOIETM OflO~ISA/MUSJVlSA CARI.OS. BAUTE CON Mit.RTA SANCIIEZ WAAMR lATIN,t, 

13 LA PEINADA 15 TE PIDO PERDON 
CHU\' LIZARILAfiA Y SU BANDA TIEMA SINALllalSE OISA TITO ·tt. Ut.telNO" SlE.NTE 

8 28 
SIN EVIDENCIAS 0 GUAPA 
Bit.NOA MS DISAJASL DIEGO TORRES Ut,,,fVERS,t,L MUSIC LATltlO 

• 14 COMANDOS DEL M.P. 7 BACHATA EN FUKUOKA 
! VOZ DE MANDO UEG. JUAN WI$ GUERRA Y 440 CAPITOL LATIN 

8 28 ME GUSTA TODO DE Tl C) - CUANDO ME ENAMORO 
SANDA B. RE.CODD DE CRUZ I.IZARRA!a FONOVISA SRIJE lill~ RAIJI.M UIS WERltA~ ' IJSClATffl 

9 10 23 Ml CURIOSIDAD 9 8 BIEN O MAL 
LO$ TlGRE& DEL MOOTE fOJ. OYIS4. 12 ' JULIETA VENE!aS SONY MUSIC LATm 

CD 11 TE RECORDARE 10 26 ?~~~:;Rtl~~~Tit4 fl TRONO DI: MEXICO FONOVISiVMUSIYISA 

11 21 ESA MUCHACHITA 11 10 11 STAND BY ME 
LOS REYES DE ARRANQllE SONY IAUSIC LATIN PR.INCE RO'l'CE TOP STOP 

• 12 NO PUEDO VOLVER 12 11 25 I rHA;.;:~o~ v~ ,~~C ~~ Tl ... UITOCA8LE CAf"ITOt. LATm 

13 16 I PONTE EN Ml LUGAR • 17 Y COMO ES EL 22 ~ ESPINOZA PAZ OISA/ASL IIUR(: ANTHONY SDr..-Y MUSIC l lif1N 

14 11 25 YA LO SE • 14 QUE SERA DE Tl 
.IE111rl RIVERA FOk OYISA TIIAW. SOtlY MUSIC LATlf4 

18 14 I ESTUVE 18 12 TELEPHONE 27 : ALEJANDRO FERNANOEZ FOflOVISA U/Jf&Jl6AR!UIE'OWJ.SR£AAUE.1<1)Ul0lRRYTRH.Wl6\SD(ft 

18 19 47 TEVES FATAL 18 13 15 DESDE CUANDO 
El TROHO OE MEXICO FONOVISiVMUSIYISA ALEJANDRO SAtfl Wi\RMR LATTNA 

23 MAS ADELANTE 16 13 DESCONTROL 
lA ARROLLADttRA 8ANIJA El LIMON OlSit. DADDY YANl(lE El CARTEUSOflY MUSIC LATIN 

18 13 33 
LA CALABAZA CD 21 11 AUNQUE ESTES CON EL 
U AMOLU.DOJIA IIANIJA EL Lli lOlt OISA WIS FOIISI UNIVERShl. MUSIC LATlr..O 

19 15 1S VTU 19 15 AYER LA VI 
JUUON AlVAIIEZ Y SU NORHIIO BAND.A OISA/ASL 11 ' ANOEl & lHFUZ IAAtHHE/U!\IYEASAL MU SlC U.TiflO 

20 18 29 SOY TODO TUYO 20 18 7 ;E~~!~~~ PffBULL CAPtlOL LATm LOS TUWES OE TUUANA f0fl0VISA/MUSIVl$A 

~~ :.; ;a TITLE 11 §i ii I~J~~MPR1tl1 I PROIIDTION LA8El) :!iJ: al ARTIST (IFJPRINT / PAOMOTIOr-. L.r.BEL) 

0 19 II Ml NINA BONITA 13 M l NINA BONITA 
Cf9IJ v NAfHO r.1ewrn,1v lJ~RS:':!: MUS1c lf:TitlO 

2 2 36 DILE AL AMOR • 4 14 AVENTtJRA PREIAlUM L.6.Tltl 

3 24 STAND BY ME e 16 P1UNU ROYCE TOP STOP mo 'B. IAMIIINO" S!ENTE 

0 ESTUPIDA 4 22 DILE AL AMOR 
IIIDU. TOP STOP AVENTURA PAEtllUM U.Tltl • I ENTRE TU y VO 5 15 DESCONTROL 12: OMAR ENRIQUE GM AECORDlrms OADDY YANKEE El CARTEL/SOtlV P/USIC l ATru 

8 26 EL DOCTORADO 0 RUDE BOY 
TONY Oil£ PtNA RIHANMA SRJ>lt>Ef JAM/IDJIAG • SIN SALSA NO HAY PARAISO • LOCO 
EL GRAN C(IMBO OE PUERTO RICO soriY IAUSIC LATIN .ID wt LL & RANDY WY/MACHETEJUrll\lERSAL IAUSIC LATINO 

0 15 TE PIDO PERDON 8 CUANDO CUANDO ES 
TITO 'El lAMH•O• SIEWTE J.«IIIG & MAXIM.AN LAtl'-"4AO:fTEJ1JtMRSAL 11\FSIC lATltlO 

9 14 DESCONTROL 0 13 11 BESOS DE AMOR 
DADDY YANllE,E El C4.RTEUSONY MUSIC l ,l,ll~ Flll FUT. RICJ:Y RIC,: C,1;P1TOl lAT1H 

10 11 23 HASTA ABAJO CD 12 14 COLGANDO EN TUS MANOS 
DON OMAR IJACHETE/Ulll\lERSAL MUSIC Lil.Tl&.O CARl.OS BAUTE CON IU.RTA SANCHEZ WARP,, ER l liTitj,1; 

11 10 TE SIENTO 
11 11 EGOISTA 

WISII & Yit.NIIE.L WV/IAACHETE/UWI/ERSit.L MUS4C LATltlO BELINDA FUt PITBULL CAPITOL L4.Tlr4 

12 14 23 INTENTALO • 1S QUIERE PA' QUE TE QUIERAN 
J"IWl:TIII FLU MAGIC JUAN El IAOYIMIEtno D'l'UND Y LBINY SONY MUSIC LATIN • 18 QUE QUEDA DE ESTE AMOR • 14 13 NOTHIN' ON YOU 
CAROLINA UO SYMRGYJPEEA SOUTHE.IUl a.o.a Ff.Al BffJNO Ill.AAS REBRRrXll'JORI.NOtilJSilE/AllAl'ITIC 

• 22 SONRIE 14 11 19 TE SIENTO 
LUIS ENRIQUE TOP STOP WIS.IN & YANOEL WYi\lil.CHflEJ\ltlll/EASAL tlUSIC LATINO 

111 16 22 ME ENAMORE DE Tl .•. 
18 10 I BELLA CALLA 

CHAYAlttlE SOflV PAUSIC LATIN 4 : YOMO BLACK PEAAL 

CD 21 BACHATA EN FUKUOKA 18 19 TELEPHONE 
JUAN WI$ GUERRA. Y 4-«I CAPITOL LATJr,, lAIY1G"6AFU1Brn111CfSF-l~~t-lXJf,M;-O'ltM'f"HEE.llfflflSC'CPE 

CD 19 10 AYER LA VI 17 16 4 EL DURO 
AHGEl & t.:HRfZ MACHETEJUflill/EASi\l MUSIC LATmo DON OMAR & KENOO lAPNtllfl El ORFAfJit.TO 

18 17 16 PRRRUM 
18 18 MALA CONDUCTA 

COSCllUl/ElA Ff.AT, WISIN & YANOEl tA.E\14. KA/tMDMIENlE 15

1 
AllXIS HIMl FUT. fll.lNCQ B. GOltU SOI/\' IAUS< LATIII • CUANDO ME ENAMORO 

19 17 DiRQJED.t:SU.SFUJ:.J.WtUNSr.tBWIALtl~'-1..GCU.Tltll 
4 SI NO LE CONTESTO 

PUN 8 PlflA 

G 23 14 COLGANDO EN TUS MANOS 20 22 21 DID rT AGAIN (LO HECHO ESTA HECHO) 
CARLOS aJUTE CON IIARTA SAJICIIU Wit.Rr..ER UTlNA SHAIURA EPIC/SOtlY IAUSIC LAJlr,, 

DADDY YANKEE'S BACK ON TOP 
Daddy Yankee opens atop Top Latin Albums for a fourth consecutive 
time with "Mundial" (13,000 copies). His No. I streak started in the Dec. 
31, 2005, issue with "Barrio Fino: En Directo," which spent 14 weeks at 
No. 1. "Mundial" is his fifth leader overall. His entry was likely aided by 
his appearance on the Billboard Latin Music Awards telecast, which 
Telemundo aired April 29. The show drew 5.3 million domestic view
ers. according to Nielsen Media Research. -Rauly Ramirez 

Data for week of MAY 15, 2010 
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QJAPAN 
BILLBOARD JAPAN HOT 100 

,.iii 
i!; §! ~~! ::~~)SOUIIDSCAN JAPAN/ MAY :i, 2010 

1 NEW GO! GO! MANIAC 
lllllmiEilallllU Ill ',lfQI~~ 

2 NE LISTEN!! 
IIMJtlM:tU• -.i WWif0.\'1.IWi 

3 MAHOU NO RYOUAI 'KIMI KARA KIMIE' au,,, OF CHICKDI TOY'S FACTORY 

4 ~ REAL DE GOMEN .. 
3~ NATSUKO KOKOO WARMR 

5 ZUTTO SUKIOATTA 
kAllJYOSHI SAITO 'i'ICTOR 

IS NEl'j 
OAIJOUBU 
HtLCfltlYIIE UMVERSAL 

7 27 
SAYONARA HOME RUN 
$111KA0 SUGA ARIOLA 

• 42 TSUBOMI 
LECCA FEAT ,i:usuo ClfTTltlG EDGE 

9 MUKAI AWASE 
AIKO PONY CAtlV0N 

10 HAPPY 
BUMP OF CHK:KIN T0'1"S FACTORY 

I FRANCE 
SINGLES 

wl! 
~; sm ~,. (SNEP/IF0P}TITE-UVE) MAY 4. 2010 

ALORS ON OANSE 
$1ft0~1AE YERTTG0/M0SAERT 

2 BREAK YOUR HEART 
TAIO CRUZ Uf\ lYERSAL REPUBLIC 

3 BABY 
JJSTIIIIIBfflFIUDCFEroimsa-:OOVJll~t:rna 

4 POUR UN INFIDELE 
011:• tf:PIMtf:IJJ.b!DlfO.W:,,~!l!ffllfWt:W 

5 TELEPHONE 
LQ"Gll,lFlllYl)IISTM.IJUEffllJ,i;QSltml£11[""&S)lf'f 

IS THIS 1$ MY LIFE 
EDWAfll Mt'l'A FT. VW. ~ ~lt.NUl."PI.AV O'l 

7 HOT 
IIMl~ •;qAU.ffl:46~11,:ll,.JJ,l.1.:U,,OTIE'MJ;IJ 

8 NE• NO SUPERSTAR 
RU1ADY ABS 

9 NEW ::!~~r::,~~~TITTff9:llff 

10 ~ OU STYLE 
NE"' JENAlfE PAERCURY 

I 1TALY 
DIGITAL SONGS 

will §i ~- {FlMVGFK) APRIL 30, 2010 

UN COLPO AU' ANIMA 
LISABU( WARNER 

2 18 A LORS ON OANSE 
Sl"ROMAE 'l'ERTICO/MOSAERT 

3 TELEPHONE 
LOGtlil.FlllYl>U:SffiWUEtl)IJl!iOl9UPl'll&.tt"'"~ 

4 SE FOSSE PER SEMPRE 
BIAGIO J.JITONACCt soriv IAUSIC 

5 YOUNG FOREVER 
JAY-Z + llllt HUDSON ROC NATI0II 

IS 1 HEY, SOUL SIST ER 
TRAIN C0LUM61A 

7 EACH TEAR 
•\ARY J Bt.lGE ANO TIZIANO FERRO UMYERSAL 

8 STEREO LOVE 
B>WAII) IUYA n YIICA .IGtl.JIM ~m ... ~i:u't (JI 

9 PER TUTTE LE VOLTE CHE 
\/ALE.RIO SCANU CJd>lTOL 

10 10 TIK TOK 
lt:E$H4 t: EMOSABEJRCA 

O wALLONIA 
---- -- -

2 

3 

4 

5 

2 

3 

4 

5 

SINGLES 

;1 {ULTRJITOP/Gft:) MAY 5, 2010 

NEW 

ALORS ON DANSE 
STROMAE VERTIGO 0S/\ERT 

BREAK YOUR HEART 
TAIO CRUZ Ur-. lYERSAL REPUBLIC 

TELEPHONE 
LO'Glt,I.FlflYOC!SllID.IUEUlll.Pf:,Oli!IIMlH-lmtSXf'E 

HElP IA'ISElf ll'O'J$ NE FAISON$ 00c PASSER) 
GAE'IAN ROUSSEL 8/tRCLAY 

MEMORIES 
DA\IID liUETTi'. n. ,i:10 CUDI GUPAMRGlN 

ALBUMS 
CHRISTOPHE MAE 
ON TI\ACE U ROUTE WAflllER 

AC/DC 
IRON ~\AN 2 C0tUtl.BIA 

JEAN FERRAT 
BEST OF • 30 S.0IIY WJStC 

GANDHI 
LE POINT G - TOME 1 :JEUX OE MAUX ARf 

LES ENFOIRES 
BIOUSt!PJlllfS...U~IIEIIQl!Sl6UUUJISUlalUI 

* UNITED KINGDOM 
SINGLES 

,.iii rill (THE OrFICIAL 
i!; :iw Ult CHARTS CO.J MAY Z, 2010 ~" 

NEW GOOD TIMES 
ROLL OEEP RELENTLESS/YIRGlt.l 

2 OMG 
USHER f1 Wll.L.I.Af.l LAFACE/JLG 

3 SHE SAID 
PLAN a 679 

4 1 ~ DIANA VICKERS RCA I ONCE 

5 UNTIL YOU WERE GONE 
CHIPMUNK Ft f.SME.E DE.tlTUtS JIVE 

IS I NEED YOU TONIGHT 
f ROFUSM GRfEN Fl m DREWETI \llRCm 

7 THIS AIN'T A LOVE SONG 
SCOUTING FOR GIAU EP1C 

• I CARRY OUT 
S , TNWJIIFUISIIIITIIIDl#l»;Ql'li'!Ul'Gl(U'l::.t.7:1!{.ff 

9 ACAPELLA. 
Ut.1$ INTERSCOPE 

10 12 OIRTV PICTURE 
TAIO CRUZ Fl KtstlA ur,;1vERSAL REPUBUC 

OcANADA 
BILLBOARD CANADIAN HOT 100 

,.1:1 s= ~; J,. (NIB.$EN llll~UNOSCANI Ml't'1~2010 

BREAK YOUR HEART 
TAIO CRUZ n. LUOA.CRIS PAERCURY/UNIVERSAL 

2 WAVIN' FLAG 
YOUNG ARTISTS FOR HAITI UNIVERSl\.t 

3 HEY, SOUL SISTER 
TI\AIN COlUPIBIAfSOHY MIJSJC 

4 NEED YOU NOW 
UOY AMTEl!IEU.U~1 CAPITOL riASH\IILLE/EMI 

5 14 OMG 
USIIEJli FEAl1JM40 \\i'l.1.UMI ~Et.lti{lJ,OtN t-Al.SC 

IS IF WE EVER MEET AGAIN 
tl&UOR.Ml"JFtllff»:E~Ul)1CiR;iO:fi,\IM~ 

7 IN MY HEAD 
Wt:11 DEIWUIBel.Ll3AIIU3tfTS.\liAfill:~ lflll5..NMIEA 

8 10 YOUR LOVE IS MY DRUG 
t:E$HA l(EflOSABE/RCIIJSOHY tJUSIC 

9 PERFECT 
tlEDLEY' Uf\ lYEflSAL 

10 RUDE BOY 
RIHANNA SRP/0EF JAtA/'UtllVERSAL 

CISPAIN 
SINGLES 

wl! §i ~- (PR0MUilCAEJllfDli'.) MAY&, 2010 

AV HATI 
Wi'.RIOUS ARTISTS SONY MUSIC 

2 I RUN RUN 
2 : (STOPA S!llfV 11.USIC 

3 SICK OF LOVE 
RtlBUlT RAIIIRE2 GLOBOtJUMA 

4 STEREO LOVE 
EEIWAfl0 MAYA fl VIKA..IGllUNA SPltlllt4PUiiO'l 

5 GYPSY 
SHAKIRA soriv r/USIC LATINJEPIC 

IS ~ UilYGl'6AST!=E»UUDL\'l0 1001R:E-t'1iRSOOff: 
61 BAD ROMANCE 

7 ABRAZAME MUY FUERTE 
I USTAMANTE VALE 

8 MEET ME HALFWAY 
THE BUU rno PUS mTERSC0PE 

9 13 QUE YO NO OUIERO PROBLEMAS 
DA'tllb DblA'llA ORO 

10 12 TIK TOK 
ICE$HA KErtOSAHE/RCA 

+ 1SWITZERLAND 

2 

3 

4 

2 

3 

4 

II 

SINGLES 

§i (MEDIA CONTROL) 

ALORS ON DANSE 
STROti!AE VERTIG0l l~OSA£RT 

DON'T BELIEVE 

MAY 4, 2010 

MUlfLZAO MARASHI SOIIY IAUSIC 

14 :~~~z ~~~E~s~ f ::!ieuc 

SATELLITE 
UM ..vtft.UNDRUT/\lSf OOMf.S'lC Pm'U>,MRSAl 

NO SUPERSTAR 
RE.MADY P&R PHQf.lAG 

ALBUMS 

·~ ~~~::~![ SOUND SERVICE 

AC[OC 
IRON MAN ? t0LUrlBIA 

AMY M ACDONALD 
A CIMI0US THING MH0ORAP~ATIC/MERCtJAY 

GENTLEMAN 
DIVERSITY Ut-11\IERSAL 

CYl'RESS HILL 
RISE UP EMI 

Data for week of MAY 15, 2010 I For chart reprints call 646.654.4633 

- GERMANY 
- - -

SINGLES 

,.iii rill ~- :iw ~" (IIIIE.Oll CONTROLI M.-Y 4, 2010 

DON'T BELIEVE 
MEHRZAD MARASHI SONY MU-SIC 

2 SATELLITE 
I.StA MlYfR.UNORIJl'i\lSF OO~l57C P()fl,WIJ'ERSl,l 

3 GEBOREN UM ZU LEBEN 
UMHEILIG IHTERSlAR/FA.~SATIOtl 

4 ALORS ON DANSE 
SlROMA.E VERllGO/tlOS1.ERT 

5 REAL LOVE 
MAftK Ml:DLOC:k COLUMBIA 

IS TELEPHONE 
Ull'f""f'f. lOOICE S111:iWIJ.lt!Ji.MOfilMRE::wmmp; 

7 10 
HEY, SOUL SISTER 
TRAIN COUHAEl"-

• FIGHT FOR THIS LOVE 
CHE.RYL C0l£ fil.SCINJ,TI0WPCN..'fD0R 

9 MEMORIES 
DAV'ID GUmA Fl, KIO CUDI GUMNIRGl!f 

10 NEVt ~~:i~~c:a.UGA HEIGHTStNARIIER BROS 

7 AUSTRALIA 
--------------

SINGLES 

,.iii se i!; ~" (ARIA) MAY?, ?010 

JUST SAY SO 
BRIAN ~,cFADDOf rut l£WIN RUDOLF ISLAfW 

2 OMG 
USHER n. WIU .UM LAfACEfJLG 

3 10 BABY 
JUSTN !IE!(ll Ft UffilDIISQ-00.&aiJMMJIOWJ.tts.A'D 

4 J l HEY, SOUL SISTER 
TflAIN COWtJBl i'. 

5 2 ALEJANDRO 
IJCJtf.MiASTilW,IH.tmWtEOOR'ttlil!WIEi!So:ft 

IS 13 MR MYSTERIOUS 
VANESSA AMOlf!.0SI UNIVERSAL 

7 NOTHIN ' ON YOU 
1.0.1 FT BRUNO M4RS ATlAfnlC 

8 WHATAYA WANT FROM ME 
4D4M 1.MMl£1U RCA 

9 I LIKE THAT 
RICMARD VISSl'.IN n. wcwwmnc RMll~0RV 

10 I N MY HEAD 
JASOtt OEflULO BELUGA 1-lEIGHTSJWARIIER RR0S. 

Q MEXICO 
ALBUMS 

will §i ~- (BIMU) APRIL 30, 2010 

CAMILA 
DEJARTE DE AMAR som MUSJC 

2 I THALIA 2 : PRIMERA FllA S0f<l'Y MUSIC 

3 10 JUSTIN BIEBER 
MY W0fl.DS SCH0CM..BOf1'R!WtJOtl> BAIUJt{,lSU.tl> 

4 MADONNA. 
STICKY & $Wt£T TOUR w-.RtJER BROS. 

5 CHAYANNE 
NO HAY IMPOSIBLES S0tlV rlUSIC 

IS s I MIGUEL BOSE 
CAR0I0 ORO 

7 PESAOO 
DESDI: U CAKTJIIA U~M RSAL 

8 .!l LADY GAGA 
i lllEF#i4Esr-lENA.l'Ett:l)lM.tHE!ffITT.EHITTf&)[JPE 

9 7 SOUNDTRACK 
TIil NfNUAl. CQW'IUTIOM 2D10 UllMRSAl.iUAS 

10 • ALEJANDRO FERNANDEZ 
NEW MAS ROMANTICO QUE NUNCA S0IIY tJUSIC 

TDENMARK 
------ - ----

SINGLES 

ii ;; (IFPI f lNUH0) MAY 4, 2010 

2 

3 

4 

3 ~~~:.,~ ~:,,~~,~~sE,m 
2 I MEST ONDT 

BURtlAN G C0PEIIHMEN 

HEY SHORTY (YEAH YEAH PT.2) 
WO n. USO I J0l-ttS0N OCtNrl.USC.OISCOWAX 

STEREO LOVE 
UIWAIIO MA'l'A!FT. VIICAJliUUNA Sf>ltl,,ltjl,f)t.AY Oil 

5 NEW TROUBLE 11S 
TURB0WEEIEND MERMAI0 

A LBUMS 
RASMUS SEEBACH 
RASMUS SfUAClt ARTPE0PlE 

2 HANSI HINTERSEER 
THE DANISH COllECTION SOfl'I tlUSIC 

3 41 AC/DC 
IRON MAN ? CCIUltAfllA 

4 MEDINA 
VEU:0MMEN T IL MEDIN.II l,.ABEUIAOt/A..t.ARtA 

II 14 RASMUS NOHR 
FfU KAEAESTl Tll liRIN MERMAID 

EUROPEAN 
HOT 100 SINGLES 

will ~; ;1 (•5 GUIBAL ME0WBILLIOMO) MAU, 2'010 

ALDAS ON DANSE 
STROM.A£ VERTIGO/IAOSAERT 

2 TELEPHONE 
W'l'fafI,ll'ICW",(~J,HlJU{O+a\'/'lfl61flERS,lff 

3 MEMORIES 
0i'.VI0 GUETIA Fl l l0 CU0I GUll/1/IRGIN 

4 BABY 
.w11a&111n1.11W111.\~8P.U.t.V1.0 

5 76 BREAK YOUR HEART 
TAIO CRUZ UNIV( ASAL REPUllLIC 

IS DON'T BELIEVE 
MfHRZAD MARi'.SHI SOf-;Y MUS-IC 

7 NEW GOOD TIMES 
ROLL DEEP RELENTLESS/1/tRGIII 

8 l ~ USHER FT. WILLUM LAFACE/JL6 
] OMG 

9 FIGHT FOR THIS LOVE 
CHERYL C41t.E FASCIHATION/POLYD0R 

10 3 HEY, SOUL SI STER 
TRAIH COLUMBl,I, 

11 11 SATELLITE 
l..lH.A Ml:YEA·U Nl>RUTJUS.F USFO 

12 8 ] :~.~~ ~~lroEf JAM 

13 20 SHE SAID 
PLAN B 679 

14 29 IF WE EVER MEET AGAIN 
~fl.l.lnllffl~lE'IUmf!OJJ}(~ 

15 10 REPLAY 
IYAZ TIII E IS Pl:otlEY18UUGA MEIGHTSIAEPRtsE 

11S 13 ROCK THAT BODY 
THE I L.ACK EYED PEAS INTERSC0/>E 

17 25 GEBOREN UM ZU LEBEN 
UNIIEIU0 IIITEASTAA/fAf\SATI0N 

ALORS ON DANSE 
STROMAE WE ARE r/USIC 

2 TELEPHONE 
IJ,JfrK,,lfl.lf'l1JIQs-:tl.WJ;tffl'Lt\tOis:Jm611ffRirat 

3 10 BREAK YOUR HEART 
TAIO CRUZ MERCURY 

4 MEMORIES 
0J\V10 GUETTJI F1 l l0 CUOI GUMNIRGIN 

5 HEY, SOUL SISTER 
TRAIN COLUMBIA 

8 4 ~ FIUiAIINA SRP/OEF JllM 
] RUDE BOY 

7 ROCK THAT BODY 
THE BLACK U'EO PEAS INTERSC0/>E 

• LICHT UIT 
WILLEM / BIG 2 TOP rioTC:HJU"-1'-.'E"RSAL 

9 DON'T TELL ME THAT ITS OVER 
AMY MAC0ONAL0 flEL00RA.MAT1CJtAERCUR'I 

10 ALL THE RIGHT MOVES 
0NEREPUBLIC tA0SLEY/mlERSCOPE 

Rodi band !Uri Wtst notd1ts its 
fourth No. 1 oo the Switzedand 
Albums <hart with "Hointruon!t" 

• PORTUGAL 
SINGLES 

MAY 4, ?010 

1 NEW ~o'is0s~L~~tu .. CARIMB0 CAPITOL 

2 1 l PEDRO ABRUNHOSA. & COMITE CAVIA 
. LON6l POI.YDOR 

l ,4 ---;, DEOLINOA 
....!.J CANCA.O DO UDO l f'>LA'f 

A LBUMS 

8 J AC/OC 
9 IRON IWf t COLUMBIA 

7 THE BLACK EYED PEAS 
THE L N.0 Jf.11TERSC0PE 

• MAO MORTA 
PlSADELO EM PELUCHE MERCURY 

9 MADONNA 
STICKY & SWEET TOUR W"-RMR .IIROS. 

10 NJ ~~~~~~:~~IGUES 

EURO ~•ctsen 
DIGITAL SONGS~...;:',., 

.. ~ rw (NIELSEN S0UN0&CAM 
i!!i ;; UfTERHATIONAL) MA't 15, 2010 

OMG 
USHER FU TURMG WILL I.AM l,.FJ,CEIJLG 

2 GOOD TIMES 
ROLL DEE/> JAYO0I\ E/YIRGl tl 

3 TELEPHONE 
Ul1r.GMilfUlnllE~ P.•1U.'{W'UE(HVl'i'l~Etfilffl'!: 

4 6( SHE SAI D 
PUHlfi1B 

5 12 ALORS ON OANSE 
STROliUE WE ARE IAUSIC 

IS ii ONCE 
DIANA VTCtiERS RCA 

7 UNTIL YOU WERE GONE 
CHIPMUNK F£AT\JfUN6 ESMEE 0ENTERS J\IE 

8 THIS AIN'T A LOVE SONG 
SCOUTING FOR GIRLS EPIC 

9 11 MEMORIES 
DAVID GUETTA FUTURING KID CU0l 6UM,,VIRGIN 

10 I NEED YOU TONI GHT 
PACffSS,(IA GFIBI FUIUFING m DRElol.ffl 1.tRGI\' 

11 10 CARRY OUT 
TIIIIUMJ Fm,IJSUITIIHIWI l;jll\llJOT;~R:«ff 

12 ACAPELLA 
KELJS WIU •. LAF/,/INTERS-C0Pf 

13 16 HEY, SOUL SISTER 
TRAIN COLUMBIA 

14 l DIRTY PICTURE 20: TAN) CRUZ rlERCURY 

15 15 RUDE BOY 
RltlANNA SR/>/OEF JAM 

EUROPEAN 
ALBUMS 

ii ;1 {.S6LOBALMEOIA.181.LBOARD) 

AC/DC 

MAU., 2010 

IRON MAM 2 COLUMB!f\ 

z N ;t ~~:nLJ7~ FOR MY VALENTINE 

3 

4 

8 

7 

a 
9 

10 

11 

12 

13 

14 

15 

10 

LADY GAGA 
TH(fiMESJFW,tJOXl~£ottfRRVIRE6fflfJ:.SCtH: 

MEAT LOAF 
HANG COOl TEDDY IEAR IA ERCURY 

UN HEI LIG 
GROSS£ FREIHEIT INfERSTAR/HllS.IITIOt-1 

PLAN B 
Ttlf 0£F,OUTION Of URICKLAK0 l il.NKS 679 

THE BLACK EYED PEAS 
TH£ U ,0 ltHERSCOPE 

~ USHER 
N~ IU.VMIIIIO ~ IU.VIIONO LAfACE/JlG 

14 GOTAN PROJECT 
TANGO U n 

AMY MACDONALD 
A CURIOUS. THING tAELODAAMATIC/tAEACtJAY 

22 JUSTIN B IEBER 
MYWCRD 2.0SCHOCUO'l','PJ.Yl,IOtl)BRAlJov1Sl.AIID 

I SLASH 
G ~ SU.SH OIK H.IIYOJROA0RUFlMR 

NEW GLEE CAST ... ,,. Tllafl.\lWJMr.lltU',llJl'lm(T~W.,,U, 

GENTLEMAN 
0IWEflSJTY UNIVERSAL 

PAUL WELLER 
WAKE UP THE NATION IStAtm 

EUROPEAN ::::.=....,.. 
AIRPLAY. 

ii §i MAY i , 2010 

TELEPHONE 
~li/QA!mlllsr-tl,II.JrtllNM.Of.;4:'ffllE!~ 

2 41 RUDE BOY 
RltlANNA SR/>/OEF JAM 

3 FIREFLIES 
OWL CITY UIIIVEASAL AEPUBLIC 

4 BREAK YOUR HEART 
TAIO CFIUZ UNIVEASAl ltEPUBUC 

5 HEY SOUL SISTER 
TRAIN C0LUMBrA 

IS FIGHT FOR THIS LOVE 
CHERYL COLE FASClrlAf10tv/P0LYOOR 

7 IF WE EVER MEET AGAIN 
lMIMNllFtKAlYPffl!l'fl.m.Nv.ct.GIIOII~ 

II J IN MY HEAD 1 l~ JASON DERIJ.O BEUJGA H96HTS/lfARIIER BROS. 

9 14 NOTHIN' ON YOU 
B.0.8 n BRUNO MARS ATU.tm c 

10 t0 J KlStlA KEM0SABE/RCA 
l TIK TOK 

11 15 ALL THE RIGHT MOVES 
ONEJIEPUBllC MOSLE'f/llHERSC0PE 

12 13 REPLAY 
l'l'JIZ TIME IS II0IIEV.IIIELUGA ttEIGHTSlREPRlSE 

13 A LORS ON OANSE 
STR0MAE '-.'ERTIGO/MOSil.ERT 

14 7 , INNA 38EATf~ATVI/\IIATV 
I HOT 

15 18 J IAI LAISSE 
CltRl&TOPHE MAE W.A.RtlER 
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B 
BABY l~IIJ.Jsic f\Jbls'\ng, ASCM'/1/B t/usic Co·p~ 

MUP1R1El.tu;i:.l\hlrJiirg~M.rn1m-.altA1ScCa-

~/4_~=~i::-~h[=r.1;~sa. 
\611 
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June 15-16, 2010 • Edison Ballroom • NYC 
Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore 
how big brands, artists and music supervisors are benefiting from working together! 

PROGRAM HIGHLIGHT 

KEYNOTE: 
DEYO & Ad Agency MOTHER LA 
Discuss Their Multilayered Collaboration 

SPEAKERS: 
GERALD CASALE, Devo 
JACOB, Research Consultant, Mother LA 
MARK MOTHERSBAUGH, Devo 
BILL MOULTON, Creative Director, Mother LA 
JEREMY WELT, SVP, New Media, Warner Bros. Records 

Register Early & Save! 
M usicAndAdvertising.com 

Registration: 
Lisa Kostner LKastner@Billboard.com 646.654.4643 

For Custom Sponsorships: 
Kim Griffit hs Kim.Griffiths@Billboard.com 646.654.4718 

CONFERENCE SPONSORS: 

abkco • 
r\ 

GreenLighf 

SPEAKERS INCLUDE: 

ANDERSON 
~aHve Dkl!!Clor 
DOB New York. 

PAIVA DEWAN 
Labe4 Manage,.. 
Warl) R.!-Cbrds. 

ANDREW BLOCH 
Ma~lng Pa,tnet 

Hum-,, Music 

1/P o• MUSIC fur 
Advertl~ng 

U MPG 

STEVE JETT R.ACHEL JONES 
N,:1!1C>ni11I M,:irk•tir19 Managef", A.dvert1s.tn9 

Commi.micat1ons M.:mager & Put:Jhsh1ng 
Lexus Division • Toyota Zync Mw le 

KEVIN MCKIERNAN JOSH RABINOWITZ 
Founder/CEO SVP/Oll't!<etor of Mu~ 

C rc11lh1c Uocn:r.c Grtzy Group 

$VP, Cre,Hl~/A&R 
& Mnrkoting 

Cherry ~nit Mul5ic 

AARON WALTON 
Cc:rFounda, & Partna, 

Wallonll$,Aj1Cs.on 

(Cf i_\l )" 
PUMPAUDIO 

SVPExe-c1.mve
Muslc:: ProdUCl!f' 

McCann &idson <NY) 

VP. Brand Partt"le'l'ShlDS 
& Sports Mar',cetlng 

AIL11ntic Rccorcls 

JORDAN KURLAND 
Q.\Yner 

Zeitgeist Artist 
Management. LTD 

DAVID REEDER 
Vki! Pres,dent 

Grccnlighl 

EMILY WHITE 
Co•l-ounder 
W hit csmilh 

Entertair,ment 

Head or Mar',c~ing 
& L.c;cnsin,g 

Glaunoto RecOl'ds 

TIM FROST 
Tr,nler [dltor 

" 9," " In Brugc-,;.'' 
"Sin Nombr~ 

JOE CIANCIOTTO 
Executive Crea.:rw 

Director 
ODB Worldwide 

BRAD GELFOND 
Principal 

Strike Up The B~nd 

ALISA COLEMAN 
Vice P,-sldcm 

ABKCO Music & 
Records., Inc. 

CEO 
J ingle Punks 

LORI LAMBERT RYAN LESLIE CASSIE LORD 
SVP Strategic Alliances Arast. Uni-v9rwl Motown Gcncr,oJ M.-,n,:igcr 

Universal Motown Next Selectlon Lifestyle S A latm Music 
Rec:iubllc Gtouc:i Gtoup 

STEVE SCHNUR DARREN SOLOMON 
Worldwide Executive or President/Co-Founder COM.poser 

MU!l'C Md M,:irhotin,g Mu.sic Dezile,s Bi9 Foote Music. 
Elec::tro nic Arti. 

J 
STEVE V ANOVSKV 

Founder 
Brand Alchemy 

AND 
MANY 
MORE! 

MOBILE ENGAGEMENT 
PARTNER: 

MEDIA SPONSORS: 

Hozes 
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Billboard Latin correspondent Ayala Ben~Yehuda moderated 
the wsocial Studies: Real Time Social Networking Review .. panel, 
which reviewed socia l networking strategies for music ians in 
a ttendance. From left : Ben-Yehuda; Independent Online 
Distribution Alliance manager of business development and 
legal a ffairs Humberto Carmona, Mozes VP of entertainment 
sales Aaron Clark, ln-Style Digit al Marketing president Diego 
Prusky and Digital Gir l president Loren Medina. f,,. 

LEFT: Spirit o f Hope recipient Marc Anthony sat with Billboard 
exc,cutive d irector ot content and programming for Latin music 
and entertainment Lella Cobo for an intimate Q&A on art, music 
and family. He also previewed his upcoming album, "'lconos.N 
ABOVE: Universal Music Latino/Machete president Walter Kolm 
(left) and Universal Music Latino GM Luis Estrada picked up 
awards for hot Lat in songs label and Latin pop airplay label o f 
the year (Universal Music Latino). as well as for Latin rhythm 
airplay label of the year (Machete), 

..-----; 
Puerto Rican star Luis Fo,nsl 

(who won three Billbo<itrd 
Latin Music Awards and the fan• 

voted Tu Mundo Award) diSPliYS 
the Gibson Ep1phonc Les P8ul 

Special II he signed to raffle 
for fans. P HOTO· CARI.OS Pl:P,EZ 

2()·1() BILLBC)Al=ID LA'rlN IVllJSIC: 
c:C)N I=1:l=ll:Nc:1: & A\f\( Al=ll)S 

Thousands of artists and Latin music industry influ

encers united April 26-29 for the 2010 Billboard 

Latin Music Conference & Awards, which were held 

for the first time in Puerto Rico. Presented by State 

Farm and in associat ion with T-Mobile, the event 

featured a jam-packed week of activi t ies includ

ing panel d iscussions, artist showcases, network

lng receptions and the Billboard Bash-the official 

pre-awards party with red carpet appearances, 

presentations and pelformances by Billboard Latin 

Music Award finalists. 

The 21st annual Billboard Latin Music Conference 

culminated with the April 29 Billboard Latin Music 

Awards, presented by State Farm and in associa

tion with T-Moblle, and produced and broadcast 

live byTelemundo. The broadcast drew 5.3 million

plus viewers (persons 2-pius), was No. 1 across all sta
t ions in New York and Miami among adults 18-34 

adults 18-49 ln the show's 12-year history on Telemu

ndo, according to Omnlture. The confab-the is

land's largest tourism event in history- also brought 

more than $25 million to the local economy. 

The conference and awards (whose sponsors 

included ASCAP, BMI, SESAC Latina, peermusic, 

Medalia Beer, Pepsi, Nu Life Entertainment, Top 

Stop Music and Gibson) featured exclusive one

on-one sessions with superstars like Marc Anthony, 

Aventura and Elvis Crespo, as well as pane ls with 

salsa icon V1ctor Manuelle, reggaet6n legend Ivy 

Queen, top Billboard Latin Music Award finalist 

Tito "El Bambino" and newcomers Chino & Nacho 

and Oyland & Lenny. Nearly 200 media outlets 

worldwide covered the events, which included 

major announcements from brands like Western 

Union, and discussions on branding , radio, digital 

media and social marketing. Pt-ootos: ARNOLD r uRNER/A 

Chart-topping songwriter Omar Alfanno, 
whose song ··A Puro Dolor" was the top 
Latin song of the decade on Billboard's 

Billboard's annual Latin urban panel, WRising Above: The Evolution o f the Lat in Urban Movement." gathered 
an extraordinary representation of talent and power. Standing, from left: Creative Media Gtoup ptesident 
and Lat in MIxx Conference owner/creator Kevin 11Pi1ls" Montano, who moderated; Sony Latin artist Dyland 
of Dyland & Lenny; Machete duo Chino & Nacho; Universal Music Latino/Machete VP of A&R Pedro 
Guzman; and Sony Latin artist Lenny of Dyland & Lenny, Sitting, from left: Insomnia producer Echo; OJ 
Nelson, Flow Music CEO and Akolatronic Street Wear partner; Vcncmusic artist and seven-time Billboard 
Latin Awa,ds winne, Tito "El Bambino"; Machete art ist Ivy Queen; White Lion president Ella.s de Le6n; and 
Capitol Ull in artist A.B. Quintanilla. 

Telemundo and Billboard made a $10,000 contribution to the Escuela decade in music charts, discussed his 
Libre de MUsica m Hato Rey, Puerto Rico. Flanked by two of the school's craft at the "Anatomy of a Song" panel, 
students and one o f their parents are Billboard publisher Lisa Ryan sponsored by ASCAP and moderated by 
Howard and Telemundo president Don Browne (second from right). ASCAP senior VP of Latin membership 
PHOTO: Rio HERNAt.oEz Alexand,a Lioutikoff. 

ABOVE: Promising artists f rom every genre performed at Bil lboard's traditional 
indie showcase. Dressed in b lue arc the members of Puerto Rican youth group 
lnbox, joined by (from left) singer Wences Romo. singer/songwriter Olivla Bon Illa 
and bachata singer/songwriter Ephrem J .. RIGHT: Armando Avila collected h is 
second consecutive Billboard Latin Music Award for producer of the year a t the 
Billboard Bash. The Mexican producer earned the accolade for his work with multiple 
acts in various genres. 
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BMl's "Sonidos AcUst1cos'' showcase, sponsored by T-Mobile, presented acts across 
multiple genres, from pop to rock to rap. From left Billboard editorial director Bill 
Werde; BMI director of Lat in writer/publisher relat ions Jessica Roffe and VP of 
Latin music Della OrJuela; BMI singer/songwriter Luz Rios; Universal recording artist 
Gustavo Galindo; BMI senior d i,ector of Latin music Porfirio PlHa and BMI Puerto 
Rico d irector of Latin music Joey Mercado. 
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ABOVE: Radio promoters, labels and PDs participated in the .. Radio: 
Breaking, Entering and Topping" discussion panel. From left: WNIK-FM 
(Super K 106) PD Jaime Santiago Velez; Cabeza de Raton Music founder 
Fabio Acosta; execut ive VP and WYQE-FM (Yunque 93) d1rc-ctor o f 
p rogramming and operations RaUI G. Rivera Menendez; Spanish 
Broadcast System programming/operations manager Marilyn Santiago, 
who moderated; CBS Radio VP of Spanish p ro gramming Pio Ferro; 
Capi tol Latin VP o f p romotion Jose Marquez; and Latin Hits 
Entertainment president Al Zamora. 
RIGHT: Merenguc star Elvis Crespo had the crowd dancing un til the 
wee hours at the Nu Lite Entertainment •sponsored poolside cocktail 
reception. Crespo also sat for a one-on-one interview with Billboard's 
Leila Cobo during the first day of the conference. 

LEFT: Finalist Carolina La O performed at the 
peermusic showcase and at the Billboard Bash, 
present ed by St ate Farm and in associat ion 
w ith T-Mobile. 
ABOVE: Billboard's Lella Cobo and Universal 
Music Latin America/Iberian Peninsula chair· 
man/CEO Jesus L6pez prior to their keynote 
O&A. l6pez discussed <1 w ide range ot issues, 
from talent developm ent to lobbying. 
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In the green room before the annual ''How I Wrote That Song•· panel, sponsored by BMI, are (standing, from left) BMI senior 
director of Latin music Porfiri o Plf\a; reggaet6n duo Khrlz and Angel; BMI Puerto Rico director of Latin music Joey Mercado; 
artists Ivy Queen and A lex Cuba; BMI VP of Latin music Delia Orjuela and director of Latin wr iter/publisher relations Jessica 
Roffe; and Charlie Zoo, Eli·Joe and Yo•Fred of Da'Zoo. Kneeling (from left) arc La Sect a Allstar's Mark Kilpatrick, Da'Zoo's 
Rag gl, Gustavo Laureano and La Secta Allstar's John Lengel. 

RIGHT: Marco Antonio SOiis poses with the 
Moroccan Oil gift bag he received at Les 
Anges de la Societe and Billboard's "Gifted 
in Style"' Celebrity Gitt Suite ofter rehearsing 
for his Billboard Latin Music Awards per· 
formance at the Coliseo de Puerto Rico Jose 
M igucl Agre lot. The suite offered artists t he 
opportunity to select gifts from Moroccan 
Oil, Sony, Marchoo, Annette Aiassa, Lia 
Sophia, Oberti, T· Mobile and the Islands of 
Puerto Rico. PHOTO: DAVID Ct-RtSTOPf-iER LEE 

The new roles in the touring marketplace were discussed during the " Playing Musical Chairs ( In the 
New Touring Arena)" panel. From left; COPEP & Famma Events president Josantonlo Mellado 
Romero; Angelo Medina Enterprises owner Angelo Medina; AEG Live/ Goldenvoice VP of Latin 
talent Rebeca Leon; SBS Entertainment Puerto Rico d irector Ricardo Cordero; William Morris 
Endeavor Entertainment VP/head of Latin music Michel Vega, who moderated; and Westwood 
Entertainment co- founder Jorge Juarez. PHOTO: JOF COt.ON STIJDIO 
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