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Mondays performances
Hasidic reggae artist 
Matisyahu covers Kings of 
Leon and hip-hop upstart 
Sam Adams does Sublime
and find out the real names 
of stars like Lady Gaga and 
Lil Wayne at billboard.com. 

POWER PLAYERS 
Billboard's Latin Power 
Players report this summer 
will recognize Latin music 
executives who are driving 
their business forward. 
Readers may submit 
nominations through 
April 30 at billboard.biz/ 
latinpowerplayers. 
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FEATURES 
COVER STORY 

16 THE PRODIGAL SONS After a very 
pub lic d ispute w ith Atlantic, Stone Temple 
Pi lots come home again. 

20 THEIR SPACE Are two heads better t han 
one? The two recently appointed co-presidents 
of MySpace d iscuss their unique power-sharing 
arrangement, the company·s struggles and 
their plans to take MySpace back to the future. 

22 FIXING A HOLE Courtney Love is back 
with a vengeance. 

l STA S 

27 AVILA'S ADVENTURES "An element 
of surprise" sends writer/producer's hits up the 
Latin charts. 
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33 REDHEADED I SSUE 
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country classics. 41 Market Watch 
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36 Reviews Track 

38 Happening Now 

ON THE COVER: Stone Temple 1'11ots photograph by Chapman Baehler 
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Events 
MUSIC &ADVERllSING 
Join Billboard and Adweek 
June 15-16 at New York's 
Edison Ballroom for the 
Music & Advertising 
Conference, featuring a 
conversation with 
Electronic Arts' Steve 
Schnur. More: billboard 
musicandadvertising.com. 

LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards is set 
for April 26-29 in Puerto 
Rico, featuring Aventura, 
Marc Anthony, Victor 
Manuelle, Tito "El Bambino,'' 
A.B. Quintanilla and many 
more. More at billboard 
latinconference.com. 
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EDITORIALS I COMMENTARY j LETTERS 

Opportunity Knocks 
DIV Merch Is Hip And Happening, But Still Requires Careful Planning 

BY STEVE GERSTMAN 

From many corners of the indust ry, 
we're being told that this is now the 
golden era of"do it yourself"-LhaL Lhe 
Internet. with iLs digital tools, apps and 
direct-to-fan capabilities. holds the ke)' 
to success in this new era. 

But the fact is, young. aspiring garage 
bands have been doing it themselves 
ever since there have been music groups. 
The drummer with the van was the one 
who got the gig, after all. 

When iL comes to merch, the creative 
"middle class"- the many thousands of 
bands and artists who are on small in die 
labels, self-managed, regional acts or 
emerging acts not yel on Lhe industry's 
radar-have the most to gain from a 
DIY approach. 

Of course. DIY merch doesn't mean 
literally doing everythi ng yourself. It 

means taking charge of the overall op· 
eration, including farming out some 
functions or services to outside suppli
ers and vendors. 

Starting with the obvious, no band is 
going to sew T-shirts from bolts of cloth, 
ra ther than buying from Gildan or 
American Apparel. Nol so obvious. how
ever, are questions of printing. packing, 
shipping, inventory, design, storage, e
comrnerce, accounting and , of course, 
Lhe marketing a11d sale of an act's wares. 

Assessing which orthese to outsource 
requires basic research on what the avail
able choices are. Much is riding on get
Ling ii ri ght. But as someone who has 
been in the mus ic merch business for 
many years and has worked with small 
and big acts alike, it's always frustrat
ing to see bands not take the time and 
care required lo run a successful DlY 
merch program. 

The most common error is develop
ing prod uct too late. Rushing around 
can create mistakes, not Lo mention cost 
more money. Run the numbers on your 
projected income and expenses. If you're 
not grossing more than $500 per n ight 
on the road. slicking wi th a modest on-

FOR THE RECORD 
• A story In the March 20 issue 

misstated that David Guetta"s sin• 

gle "Love Is Gone" was a collab· 

oration with Will.i.am of the Black 

Eyed Peas. Instead, it was a col· 

laboratlon with Chris Willis. 
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• • It's frustrating 
to see bands not 

take the time and 
care required to 
run a su ccessfu I 

DIYmcrch 
program. 

demand e-commerce operation that pro
duces merch on an as-needed basis prob
ably makes more sense than supporting 
a warehoused e-commerce operation. 

Al the same time. th ink ahead lo plan 
beyond your immediate needs. If you 
have a T-shirt design that you can sell 
on the road for the next few months, pro
ducing 500 shirts and sh ipp ing them 
out when needed can be much more 
profi table than producing 72 at a time. 

I f you n eed a merch company or 
screen printer, use one that's willing to 
take the time to share with you valuable 
information on quantity price breaks, 
money-saving garment choices and 
o ther important tips. That kind of knowl
edge can be extremely valuable. It's OK 

where- but it's not OK to t reat you r 
merch like ama teu r hour. Would you 
trust your cousin's boyfriend to tune 
your guitar? Or record your next song? 

Your primary job is rehearsing, writ
ing songs a nd playing gigs- not chas
ing boxes around town or learning 
Photoshop instead of Pro Tools. Tak
ing responsibili ty doesn't mean you 
don't delegate. But whether you decide 
to h ire in-lhouse staff or seek outside 
help, keep a close eye on everything. 
Do regular quality control checks, in 
cluding ordering product yourself on
line. double-checking inventory before 
shows and reading through your sales 
reports and invoices . 

You shou ldn't be shopping for serv
ices solely on price. You r merch repre
sents you, from the q uali ty of the 
goods, to the reliability of delivery, to 
customer service. You need to make 
sure that if you hire an ou tside com
pany to handle any aspec t of your 
merch program, they will t reat your 
fans as you would. Th is is also a good 
rule when hi ring s taff in-house. 

For the thousands of middle-class 
artists out there, there are ntany online 
tools and traditional services to create a 
fine, pro111able merch program. The de
mocratization and accompanying dis
aggregation of services through the 
Internet m ean that bands can not only 
sell product directly to fans. but also 
have a hand in production. distribution 
and marketing. 

But if you want your merch to gener
ate sales that'll cover gas, food or lodg
ing, remember to treat it like a business, 
not a cookie jar. Each T-shirt and each 
CD you have for sale is worth cash. You 
need to treat that inventory and the cash 
that it turns in to as you would the money 
in your own pocket. 

Steve Gerstman isfo,inderoJCut Merch 
(cutmercli.com/ in Emeryvi/1.e, Calif. 
D"ring his 25 years in the touring a1id 
mt£sic merchandise business, he has 
,vorked ,vith such acis as Eric Clapton, 
Queen, Sel.ena,Josli Groban, Celine 

to be a beginner- w e a ll s tart s01ne- Dion, Van Morrison and Rob TJ1-0mas. 
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>>>SURVEY: 
CONSUMERS 
WILL PAY FOR 
APPS 
A survey from 
moblleapp 
distributor Mplayit 
suggests mobile 
users are willing to 
pay for content. The 
company, which 
operates a mobi le 
app store on 
Facebook, says 35% 
of users are 
Interested In paid 
apps, regardless of 
which device they 
own. More than 
half-57%-of the 
most popular iPhone 
apps accessed 
through Mplayit are 
purchased, the 
company says, 
compared with 33% 
for the B lackBerry 
and 16% for Android 
devices. 

>>>KORN 
SIGNS TO 
ROADRUNNER 
Veteran hard rock 
act Korn signed a 
worldwide 
recording deal with 
Roadrunner 
Records. The band's 
first release on the 
label will be its ninth 
studio set, " Korn 
Ill-Remember Who 
You Are," produced 
by Ross Robinson, 
who collaborated 
with the band on its 
first two albums. A 
label representative 
says It's eyeing an 
international release 
In June. 

>>>POLL: 
ONLINE ADS 
STILL WORK 
A new survey 

~ suggests that online 
! advertising hasn't 

I worn out its 
welcome. 

~ Conducted by 

' Opinion Research, 

I the polling found 
~ respondents a bit 
s more I ikely to 
u respond to various I sorts of online 

~ advertising than 
~ was the case in a 

I similar poll a year 
ago. In the poll, 

~ conducted in March, 
~ 51% of respondents 
~ said they' re "very 

" likely" or " somewhat ,' 

3 likely" to read and 
~ act upon e-mail 
~ offers, up from 47% < 
~ 
j 

last year. 

STUDENT UNION WORK TO DO 
Facebook wields clout Tips on how to set up a 

among college kids band as a business 

MONEY, CASH, TOURS 
Jay-Z thrives on the 

road with Live Nation 

TURN THE PAGE COME ON, BARBIE 
U.K. mag gets first dibs Mattel exec talks about 
on Slash's new album music licensing 

STILL IN THE CARDS 
known as third-party distribu
tion. Such a deal would also put 
EM! at a disadvantage in work
ing with superstar artists who 
leave tl1eir labels and want to 
cut the i r own distribution 
deals. Why would a superstar 
sign a distribution deal with 
EM I, which would then go 
through another major? 

An EMI Licensing 
Pact Remains An 
Option As Terra 
Firma Seeks New 
Cash 

Now tha t plan B has fallen 
through for EM I Music, it's 
back to plan A. 

For the last few weeks, EMI 
had been alternately negotiat
ing w ith Universal Music 
Group and Sony Music Enter
tainment in an effort to reach 
some kind of hybrid distribu• 
lion/licensing deal with one 
of them, sources say. 

The hope was that by cutting 
such a deal. EMI could secure 
a cash advance from one of its 
rival majors and avert a loan 
covenant violation for the quar
ter ended March 31. 

A last-ditch effort to renew 
talks with Universal resulted in 
an offerthat EM! turned down. 
sources say. 

Without that advance, EMI 
is expected to violate a loan cov
enan l on thef2.7 billion ($4.1 
billion) Terra Finna borrowed 
from Citigroup to finance its 

acquis ition of EM! Group in 
2007. The covenant requires 
the 1najor to n1ain t a i n an 
undisclosed quarterly ratio of 
earnings before interest, laxes, 
depreciation and amortization 
(EBITDA) to interest accruals. 

Consequently, Terra Firma 
and ils CEO Guy Hands will 
seek a cash infusion from its 
inves tors to "cure" the viola
tion with an equity injection 
by June 14. Sources say the 
firm' s loan agreement with 
Citigroup stipulates that an 
equity injection must be com
posed of new cash from Terra 
Firm a i,westors; funds raised 
through a licensing deal or an 
asset sale wouldn't satisfy this 
requirement. 

Terra Firma had planned ear
lier this year to ask its investors 
to put up another £120 million 
($183 m illion) for an equity in
jection to cover any loan viola
tions tlrnt might occur in the 
2010 calendar year. Now that 
the March quarter has passed, 
the required equ ity injection 
would probably be smaller. If 
Terra Firma's investors don't 

come through, EMI would be 
technically in default of the 
loan, clearing the way for Citi• 
group to take over the major. 

EM! is s till formulating a 
business plan designed lo con
vince Terra Firma investors to 
put up additional cash. EM I can 
point to market-share gains in 
North America. than ks to re
centhitalbums by acts like Lady 
Antebellum, Gori1laz and 
Corinne Bailey Rae. Year to date 
through March 28, EM l's share 
of combined U.S. unit sales of 
albums and track-equivalent al
bums (where 10 digital tracks 
equal an album) reached 
10.1%, up from 9.4%in the cor
responding period of 2009, ac
cording to Nielsen Sound Scan. 
And sources say the major is 
expected to have a healthy in• 
crease in EBITDA for the fiscal 
year ended March 31. 

A licensing deal w ith an• 
other major label remains an 
option, even though it would 
be too late to hel p Terra rirma 
avert a possible default. Ac
cording to sources, a licensing 
pact with either Universal or 

Sony would've been structured 
as a dis tribution deal for North 
America. Under such an 
agreemen t, EM I would've 
maintained staffing to market 
its music lo iTunes, Wal mart. 
Best Buy and other major ac
counts that make up a com
bined 80% of U.S. music sales. 
whi le U n iversal or Sony 
would've handled the actual 
distribution to those accounts. 
T he deal would've netted EM! 
an advance payment of about 
$300 million. sources say. 

EM I has considered ou t
sourcing North American dis
tribution befo re. When Terra 
Fir ma first acquired the major. 
one of the cost-cutting moves 
it initially considered was to 
close its distribu tion opera• 
t ions and do a pressing and 
distribution deal with one of 
tl1e majors . 

But Terra Firma ultimately 
opted agai nsl the move because 
it would've taken EMI out of 
tl1e distribution business alto
gethe r, including the often 
profitable distribution of lilies 
from non-EMI•owned labels, 

But a licens ing agreement 
wouldn't have to cover EMl's 
entire North American cata
log. 111 December 2008, Terra 
Firma ci rculated a reques t for 
proposals in searcl1 of a long
term dis tribution partner for 
the physical sales of 1,200 
deep ca talog ti t les in th e 
United Sta tes and 700 titles in 
the rest of tl1e world, accord• 
ing to a document obtained by 
Billboard. In the States, those 
titles included the slower-mov• 
ing rel eases by acts ranging 
from Chet Baker, Cannonball 
Adderly and Art Blak ely to 
Grand Funk Railroad, Bryan 
Ferry and Fun Lovin' Crimi• 
nals. The effort never resulted 
in a deal. 

"IL's been a rolle r-coaste r 
ride," says asourceatoneofthe 
majors that was negotiating 
with EM I. "Could the talks re
sume? Anyth ing is possible, but 
the ball is in tl1eir court." 

APRIL 10, 20 10 I www.billboard.biz I 5 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

THE 
LATEST • 

FROM NEWS )IZ 
·· -~ InFullEffect 

>>>GNR, BLINK.1 
ARCADE FIRE S~T 
FOR READING, 
LEEDS FESTS 
Guns N' Roses, Arcade 
Fire and Blink-182 will 
headline this summer's 
Reading and Leeds 
festivals. Other acts 
confirmed to appear at 
the dual-site festival, 
which takes place Aug. 
27-30 at Little John's 
Farm In Reading and 
Bramham Park, Leeds, 
Include Paramore, 
Queens of the Stone 
Age, LCD Soundsystem, 
Klaxons and Pendulum. 
U.K. band the Libertines 
a lso has confirmed that 
It will re-form for the 
event. 

>>>YOUTUBE 
UNDERGOES 
OVERHAUL 
YouTube has tuned up 
Its video pages. High
lights Include a new 
playlist interface that 
lets users control the 
AutoPlay feature, add 
v ideos to p layllsts from 
search results and 
lntegrate comments. 
The company called the 
makeover "one of the 
biggest redesigns in 
YouTube history." 

>>>PHARRELL 
LAUNCHES TEEN
FOCUSED SITE 
Pharrell Wil liams is the 
force behind a new 
online venture, 
Kidu lt .com. Described 
by Williams in a press 
re lease as a "re liable 
news source that 
speaks direct ly to 
teenagers/' the site 
features edited and 
user-generated content 
that encompasses 
politics, science, 
technology, sports, 
gaming, entertainment 
and other topics. 
Wi lliams is a lso 
expanding the Kldult 
brand into conferences, 
a s the Kidult Youth 
Leadership Conference 
is slated for June 26 in 
New York. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Mark 
Dolliver, Gail Mitchell, 
Glenn Peoples and 
Richard Smirke. 
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NMPA/RIAA Late-Fee 
Settlement Clears A 
Key Hurdle 

The late-fee settlement between the Na
tional Music Publishers' Assn. (NM PA) 
and the RIAA has passed a key mile
stone: secur ing the participation of 
enough publishers to proceed with dis
tribution of pending and unmatched 
funds from labels. 

As a result, Universal Music Group, 
Sony Mus ic Entertainmen t, Warner 
Music Group and EMI Music have 
deposited a combined $166 
million in to an account ad-
m in iste,·ed by the settle
ment's ·special master· 
Kenneth R. Feinberg, 
who's also overseeing ex
ecutive compensation at 
companies that have re
ceived TARP bailout funds. 

The amount represen ts the 
total held by the majors in their pend
ing and unmatd1ed accounts for the pe
riod of2000-06. Fein berg's staff is also 
calculating a second round of payouts 
for unpa id funds from 2007 and 2008. 

There was never any question that the 
four major publishers would be part of 
the settlement, given iliat their affiliated 
label groups bad already signed on. But 
for the funds to be paid out, Feinberg 
also needed to secure tl1e participation 
of rights holders representing an addi
tional 10% of publishing market share 
beyond what tl1e four majors comprise. 

More than 4,200 publishers repre
senting 139,000 subpu blishing entities 
had registered to be eligible for payouts, 
which are being calculated based on 
their respective market share. 

But until they opt intro the settlement 
after receiving market-share staten1ents 
informing them of their respective pay
outs, they're stil l free lo reject the set
tlement's terms and seek pending or 
unmatched funds on their own. 

Feinberg hi t the 10% threshold by 
sending market-share statements to 34 

of the largest independent pub
lisbing companies, all of 

which opted in. 
• Tfwe had fa llen 

short, the labels bad the 
option of walking way," 
NMPA president/CEO 
David Israel ite says. 

"Hitting ilie trigger makes 
the settlement effective." 

The next step? Sending 
market-share s tatements to other 

eligible publishers, who will have 75 
days to decide whether to opt in. "Now 
the question is how many will partic
ipate," Israel ite says, adding that "it 
doesn't matter if anybody else has 
o pted in or not, their percent of the 
total is what il is.• 

The NMPA and RIAA negotiated 
the settlement last yeaI after the RIAA 
appealed the U.S. Copyright Royalty 
Board's dec ision to require labels to 
pay a monthly penalty ofl.5% on the 
late payment of mechanical royalties. 

Under the deal, publishers agreed to 
waive certain late fees through 2012, 
while labels agreed to stop withhold
ing all royalty payments on albums 
when there's a share dis pute over 
some tracks. 

The labels also agreed 
to release to publishers 
what at the time amoun
ted to more than $264 
million in pending and 
unmatched funds held 
by the major labels. 

The settlement re
qui res publ ishers to 
adop t "best practices" 
to resolve disputes over 
song splits. These best practices guide
lines are still being formulated by a 
committee of major-label and publish
ing executives. 

The process ofidentifying who owns 
which publishing entities is fraught 
with challenges. In instances where a 
publisher hadn't registered, the funds 
equivalen t to its market share will be 
returned to each major label's pending 
and unmatched accounts. But in other 
instances where publish ing en tities 
couldn't be matched properly agains t 
those that had registered, tl1e Harry Fox 
Agency was asked to help account for 
misspellings and name changes. 

TI1e settlement includes a process 
for dealing wiili certain conflicts. For 
example, the market-share statemen t 
sent to music publishers displays the 
undisputed song shares assigned to a 

publisher, as well as unassigned shares 
of songs held by subpublishing enti
ties that may be affiliated with more 
than one registered publisher. 

If more than one publisher claims 
an unassigned share, Feinberg gives 

the publishers involved 75 
days to work out their dis
pu te. If the parties can' t 
resolve their dispute, the 
funds are paid lo the en
tity that had previously re
ce ived payme!Hs related 
to that share. But if the 
original payee isn' t a reg
istered publisher eligible 
to participate in the settle

ment, then the money stays in escrow 
for another two months before being 
returned to the labels. 

Those who opt in to the settlement 
will also participate in the second 
round of payments, which will also be 
based on market share, bu t Fein berg's 
staff hasn't yet comple ted those cal
cu lati ons. The amount to be d istrib
uted in the second round is expected 
to total about $100 million, bu t the 
total could fal l as labe ls implement 
best practices guidelines. 

"We won't know how much phase two 
funds will be available w1til September," 
Israelite says. "lfitturned out to be zero 
because of[besl praclicesJ payments, we 
would be happy with that. • 

b
• For 2-4/7 publishing news 
IZ and analysfs, see 

• billboard.biz/publishing. 

the week's activities and look forward to 
providing the industry with a great forum 
for discussion." 

music business during CMA Music Festival week." 
For information on registration rates and sponsor· 

ship opportunities, go to CountryMusicSummit.com. 
360 DEGREES OF BILLBOARD Panels and round tables will Include 

BILLBOARD, CMA TEAM FOR COUNTRY 
MUSIC SUMMIT 
Billboard will hold its first Billboard Country Music Sum
mit in association with the Country Music Assn. (CMA) 
June 7-8 at the historic Hermitage Hotel in Nashville. 

The event will feature two days of panel sessions, 
round-table discussions and keynote Interviews. It 
will be geared toward artists, agents, radio program
mers, label and mobile/digital executives, sponsor
ship professionals, business managers, promoters, 
the copyright community, 
publishers, songwriters, music 

supervisors, producers and 
others closely associated with 
the country music business. 

The summit will kick off the 
activities leading up to the 
annual CMA Music Festival, 
which will be held June 10-13 in Nashville. 

"With the huge popularity of country music, and 
Billboard's ongoing commitment to the country 
music industry, we're thrilled to team with CMA on 
this groundbreaking event," BIiiboard editorial di
rector Bill Werde says. "I can think of no better tim
ing for this event than the days prior to the CMA 
Music Festival, when Nashville will be the epicenter 
of the music world. We plan to flt seamlessly Into 
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"Marketing & Branding for Country Music," 
"The Changing Face of Country Radio: 2010 and 
Beyond," "Country on the Road," "Today's Country 
Music Manager," "How to Make New Media Work," 
"Who's Gonna Fill Their Shoes?: How to Success
fully Develop an Artist," "Not Your Granddaddy's 
Record Label: Will the Last One to Abandon the Old 
Business Model Please Turn Out the Lights?" and 
"Publisher's Roundtable: The Country Song Busi
ness in the Digital Age." 

"By bringing together the various segments of 

the lndu stry, the Country Music Summit Is an excit
ing opportunity for CMA and Billboard to work to
gether on an event that will foster development and 
growth for country music and the artists," CMA chair· 
man Steve Moore says. "We anticipate a conference 
that not only will provide a vital forum for the ex
change of ideas to address the industrywide chal
lenges we face, but that also will include important 
networking and social interaction for the country 

BILLBOARD LAUNCHES GENRE-BASED 
DIGITAL SONGS CHARTS 
Billboard adds to Its wide array of charts with the In
troduction of new digital download lists ranking the 
top songs in 21 specific genres, compiled from data 
gathered by Nielsen SoundScan. 

Each Issue of the magazine will Include six 15-po
sition digests of digital genre song charts, with rock, 
country, R&B/hip-hopand Latin running every week, 
accompanied by a rotating selection of two others. 

This week's digital songs charts appear on page 47, 
adjacent to the Hot 100 Airplay and Hot Digital Songs 
charts, both of which have been reduced to SO posi
tions in print to accommodate the new rankings. All 
charts appear in full on Billboard.biz, where Billboard's 
entire menu of charts Is refreshed every Thursday. 

As with Billboard's album rankings, the charts de
partment reviews hundreds of titles to compile the 
digital songs charts, assigning an appropriate genre 
or genres, or confirming a label's requested classifi
cation, to each entry. 

"Billboard is always thrilled to launch songs charts 
that reflect evolving consumer purchasing tastes," 
BIiiboard director of charts SIivio Pletroluongo says. 
"The digital genre rankings are a great way to drill 
down beyond the overall top-selling download titles 
to see which songs and artists a re the hottest in a 
multitude of specific genres." 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

hollywood~s 
celebrities 

autographed 
movie & rn usic rnernora bi Lia 

www.neautograph.com 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

l•J[EOJI BY ANTONY BRUNO 

Late Registration 
Time To Utilize Facebook's Enormous Pull Among College Students 

There's a classic scene in the 
movie "TI1is ls Spinal Tap" 
when the band's manager 
breaks the news that its gig in 
Boston has just been canceled. 

"I wouldn't worry about it 
though," he says . • It's not a 
big college town." 

The manager's clueless
ness to Boston as the ulti mate 
collegiate metropolis comes 
to mind as artists and labels 
con tinue to overlook the pull 
of Face book as a platform for 
music promotion, particularly 
among college kids. 

Despite Pace book's sup
planting ofMySpace as the 
top social-networking plat
form, MySpace still retains 
the advan tage of being the 
place where bands and indie 
acts planted their online flag 
and announced themselves to 
the world. Sure, many have 
Facebook pages loo. But My
Space-and its joint venture 
w ith the major labels, My
Space Music- has the stream
ing music services and the 
"music DNA:' that have helped 
the company stand apart from 
its surging rival i n terms of 
drawing the a tte ntion of 
artists and their fans. 

But as the social network
ing pioneer relaunches under 
new leadership (see story, 
page 20), it mus t take steps 
to protect its increasingly 
vulnerable posi tion in music 
before Facebook begins cap
turing that market as well. 

Facebook has repeatedly 
stated i t doesn' t intend to 
launch a music serv ice. But 
it's been demonstrating that 
it doesn't need to have a 
streaming music element to 

PLUG& PLAY 
Paul Reed Smith Guitars has 
created an accessory for the 
iPhone and iPod Touch that 
on-the-go guitarist s may 
want to check out. The Gui
tarbud is a Y-shaped cable 

compete with MySpace as a 
platfo rm fo r mus ic promo
tion and exposure to the uni
versity set. 

Take the recen t case of 
Boston rapper Sam Adams, a 
virtual unknown who man
aged to reach the top of the 
iTunes h ip-hop album chart 
with h is debut EP, "Boston 
Boy," which came out March 
4. Adams managed to break 
out from the crowd thanks to 
his savvy use of Facebook. 

Adams had only about 800 
friends on MySpace when his 
album came out, fuel ing 
rumors that Adams had some
how gamed the iTunes chart 
by buying large numbers of 
his own EP (Billboard.biz , 
March 15). 

Los t in the hoopla was the 
rather remarkable fact that the 
unknown rapper had more 
than 20,000 Facebook friends 
a l the t ime (and has about 
41,000 today). Adams' bur
geoning Facebook following 
didn' t develop by acc ident. 
His 1nanager, high school 
friend Alex Stern, says the 
s trategy was in part to focus 
on a platform that d idn't have 
as much competition for a t
tention as My Space does . 

More importantly, Adams' 
promotional efforts were en
tirely focused on col lege stu
dents. As a student himselfof 
Boston's Trin i ty College, 
Adams performed al most ex
clusively at college parties and 
events during the summer be
fore • Boston Boy" came out, 
promoting his Face book page 
all the wh ile. (Adams chang
ed Face book pages in January 
after ditching h is previous 

( 
~ 
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that allows you to plug a guitar into the headphone 
jack of an iPhone o r Touch and features a separate 
headphone jack so you can listen to your noodli ng. 
Once the inst rument is plugged In, you can use other 
apps to record your performance-great for practicing, 
saving ideas or sharing riffs with friends. One such app 
is Paul Reed Smith Guitars' JamApp that also includes 
a guitar amp simulator and tuner. 

The Guitarbud is available for $30, while JamApp 
costs $10. - AB 
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College commencement: Boston rapper SAM ADAMS used 
Face book to build his collegiate fan base. 

moniker "Wiz.") In addition 
to d irecting his live audience 
to his Facebook page . his 
manager made sure to post 
nev,rn , video links and other 
content to keep people com
i11g back. 

"This was a college net
work, and college networks 
are based around l'acebook," 
Stern says. 

Adams' label, 1st Round 
Records, actually emerged as 
a side project of a l'acebook 
group called Isl Round Enter
tainment-essentially a group 
of University of Southern Cal
ifornia fra t boys who throw 
sponsored parties and co11-
certs. According to USC stu
dent Sterling Brewster, who 
runs 1st Round Enterta in
ment (motto: .. First round's 
on us"), college is all about 
Facebook, not MySpace. 

"Facebook is the most rele

vant social network l"igh l 
now," Brewster says. "Once 
people go to college, Facebook 
becomes the new avenue. 
That's the new age of social 
networkinga11d social media." 

A report last year from 
Nielsen Claritas seemed to 
confirm Brewster's observa
tions. The report found tha t 
people in the top-third in-

c01ne bracket were 25% 1nore 
likely to use Facebook than 
those in the bot tom thi rd, 
who in turn were 37% more 
likely to use MySpace. Much 
of th i s d i sparity is d ue to 
Facebook's roots in college 
networks, while MySpace's 
trad itional base remains 
high schoolers. 

MySpace rema ins a valu
able platform for launching a 
new artist. The site's purvey
ors continue to pore over 
usage data to better expose 
new bands that are gaining 
traction organically, as well as 
working wi th labels on their 
priorities. And MySpace still 
has the benefit of letting 
artists stream music directly 
in thei r profiles. 

But times have changed 
from just a few years ago, 
when publicists regularly pro
moted the !ates t MyS pace 
artist du jour- acts that were 
"discovered" because of their 
smart use of the site. 

MySpace is no longer the 
only network with the heft to 
lau11ch ca ree r s, not when 
Facebook wields such clou t 
among college kids. 

bi 
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BITS&l3RIEFS 
GAUGING THE 
IMPACT OF APPS 
Social networking and util
ity applications like map
ping and navigation apps 
generate the most revenue 
for mobile developers 

ice, which just recently 
opened to the public in beta 
mode, Is using the Amazon 
Mobile Payment Service as a 
payment option for users. 
The deal allows anyone with 
an Amazon account to pay 

thanks to above-average for the monthly music-
usage and below-average 
deletion rates, according 
to market research firm In
Stat. The In-Stat report also 
found that entertainment 
applicat ions are used less 
and deleted more than the 
average app and that music 
apps are more popular with 
frequent travelers than with 
those who mostly stay 
home. Meanwhile, a Nielsen 
report shows that while 
smart-phone app stores like 
those for the iPhone and 
Android devices are hugely 
popular, plenty of mobile 
subscribers still acquire 
apps the traditional way: 
through their mobile oper
ators. The company found 
that half of all mobile sub
scribers using mobile apps 
were still accessing their 
carrier's app store. 

THUMBPLAY 
EMBRACES AMAZON 
MOBILE PAYMENT 
The Thumbplay Music serv-

2 27 UIJY ANTCBQ.LUPA 

BABY 

st reaming subscription as 
well as buy individual tracks 
from the service. The Thumb
play music app, available 
only on BlackBerry devices, 
costs $10 per month; a la 
carte tracks start at 69 cents. 

SMART-PHONE 
USAGE TO SURGE 
A new report from Parks As
sociates predicts the num
ber of smart phones will 
quadruple from today's lev
els to 1 billion worldwide by 
2014. That growth rate, the 
company says, should goose 
demand for cheaper, entry
level smart-phone models 
that would make features 
like mobile e-mail and social 
networking applications on 
phones available to a more 
mainstream user base. Then 
again, contrary to popular 
belief, the study also found 
that only 30% of current 
smart-phone users are the 
"stereotypical young and 
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Drake collects his seventh top 10 owrall, 

and fourth In a row, wh:h the chart's greatest 
gainer this week, "'Over" (20-6, up 71%). 

Since Drake's only other solo ringtone, 
"'Best I Ever Had," debuted on Aug. 1, 2009, 

only LIi Wayne has charted as many 
ringtones as he has, each with nine. 
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1-1 <>'"' ·re>: 
Any band aspiring to make a career out of its music is also a business. And as a business, it should 
determine early on how to structure relations among its members and advisers and address is
sues like inte llectual property owne rship and income d istribution, says John Strohm, an attorney 
a t the Birmingham, Ala., law firm of Johnston Barton Proctor & Rose. 

The former Blake Babies guitarist, whose clients include Bon Iver, Of Montreal and one-time band
mate Juliana Hatfield, says doing so can avoid heartache down the road. 

"It's a d ifficult process, and it can be an emotional one- it can potentially break up the band," 
Strohm says. "But if it does. it was probably heading that way anyway." 

1. Decide what type of busl· 
ness entity is appropriate for 
the band's structure. 

ability protection for contract 
or tort liability. A business man
ager or accountant can help in 
this decision. 

2 . Discuss and document 
Issues of ownership. 

you're using it in commerce. A 

ba11d will ge t some rights in 
their trademark just by using 
it. TI1ere are some additional 
benefits to registering it with 
the U.S. Patent a11d Trademark 
Office. bu t it's typically some
thing a band can't afford un til 
it's making decent money. 

Then, of course, there's the 
agreement among band mem
bers about ownership. Again, 
you go back to the structure. If 
it's one person who has addi
tional members under contract, 
then that person will probably 
be the sole owner of the intel
lectual property. But if it's a 
group, then you have to decide 
what happens if the group dis
bands, who gets to use the 
name, how you deal with rights 
to the sound recordings and 
other property. 

3. Plan how to divide income 
and debt llablllty. 
It's very clean and sim ple if you 
have one band member and 
four i11dependent contractors 
who are compensated accord
ingly. But that's usually not the 
case, so you should have an 

Is it a more democratic band 
where everyone con tributes 
a11d everyone co-owns the prop
er ty? Or is it a situation where 
there's one person who does all 
the writing and is the creative 
force and the other people are 
essentially hired hands? If 
that's some thi ng that's not 
dear, then the band needs to 
clarify that. I generally recom
mend some kind oflimited li
ability entity, which will be a 
corporation or LLC. The other 
two options are a part11ership 
o r sole proprietorshi p, but 
those entities don' t offer any Ii-

It's always smart for a band, re
gardless ofits structure, to reg
ister its intellectual property, 
including copyrights and trade
marks. Often a band will have a 
deal with a label or publisher that 
owns the copyrights. But if they 
don't have that, then the band 
needs to have a routine of regis
tering copyrights with respect to 
both recordings and songs. Wilh 
trademarks, the basic rule is you 
can't register a trademark until 
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The process can 
potentially break up 

the band. But ifii does, 
it ,vas probably heading 

that "\vay anY"vay. 

agreement where you're shar
ing both profits and losses. This 
will in some cases be tied to the 
intellectual property agreement 
when it comes to such income 
as publishing income and 
record royalties. 

4. Decide what happens If 
members leave or are fired 
from the band. 
In any good operating agree
men t there should be provi
sions addressing how to b uy 
out members, because they 
should get some compensation 
ror wha t they 've already 
contrib uted. It's obviously un
reasonable i f son1eone's a 
member of a band for nine 
years whi le it's struggling in a 
van and then the group makes 
it big, and then the band says, 
"Oh, by the way, you're out." 
That's unfortunate on a lot of 
levels, and that person may 
have a cause for legal action 
against the band. So it protects 
the brnd to say, "OK, you 
signed this contract and it pro
vides for some reasonable com
pensation after the fact.·" 

s. Build a team of business 
advisers. 

The typical team for a work• 
ing band includes a personal 
manager, a business manager 
or accountant, a booking 
agent and an a ttorney. With 
attorneys and accountants, 
you can usually fire them at 
will, although you should have 
some sort of engagement let
ter that sets forth their rates. 
Note that when you're h iring 
an attorney or accountant, you 
at least know they need to be 
licensed to practice. But any
one can be a 1nanager. I see a 
lot of crazy con tracts coming 
from people who've decided 
to gel into artist management. 
Try to get someone who you 
get some good personal refer
rals for. And if there's a per
sonal management contract 
in the pictu re, hire a lawyer to 
represen t you . Any time 
someo11e's trying to get you to 
sign an agreement, whether 
it's for transferring rights or 
for services of. say, more than 
one gig, you need a lawyer. 
Booking agents are usually 
more informal, they don't 
usually make you sign a con
trac t, but understand how 
they're compensated. 

-lrlterview by Evie Nagy 
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As he wraps the North American leg of his tour 
in support of his "Bluepri nt 3" album, it's dear 
that Jay-Z is hokljng up the touring end of the 
bargain in his long-term m ultirights deal with 
Live Nation. 

The rapper clinched the deal with Live Na
tion two years ago (Billboard.biz, April 2, 
2008) , a 10-year multirights pact reportedly 
worth $150 million that encompasses Jay-Z's 
entrepreneurial endeavors, recording and, of 
course, touring. 

But unlike previous Live Nation m ulti rights 
signees Madonna and U2, Jay-Z didn't boast a 

Blueprint 3 tour began in earnest last October, 
Jay-Z has e n joyed a per-show ave rage of 
$809,404 and attendance of more than 11,000, 
according to Boxscore-very successful by any 
arena-level touring standard. 

Jay-Z will headline at Coachella and Bonna
roo before headh1g to Europe for festival and 
heacllining dates, then wrap the cycle at Japan's 
Summer Sonic f estival in August. 

Even ir he couldn't clai m the eye-popping 
box-office rustory of Madonna or U2, tl1e tour• 
ing potential of Jay-Z deal wasn' t lost on Live 
Nation. "With everything else going on in his 

record-setting global louring his
to1y. Given tl1at hip-hop touring tra• 
ditionally hasn' t equaled the genre's 
clout at radio and retail (and pop 
culture in general). louting Jay-Z 
as arguably the biggest touring rap
per at the time wasn't really saying 
that much. 

OnThe 
Road 

caree r, maybe he hadn't fo. 
cused on lours as much as he 
could have," says Falsel Du
rani, senior VP of touring for 
Live Nation and point person 
onJay-Z. "But we always knew 
he was an amazing live artist 
and the kind of artist we could 
wo rk with to gel to where we 
needed to be on the live side.· 

Box-omce numbers on the Jay
Z & Friends and Bes t of Both 
Worlds tours i n 2004 wi th R. 
Kelly, and the Rock the Mic tour with SO Cent 

a year ea rl ier, were solid, if not spectacular. 
In the la Iler half of the new m illennium's first 
decade, Kanye West has become a solid 
arena-level headliner, and LIi Wayne emerged 
as hip-hop's hardest-working louring artist, 
with nearly 60 shows last year tha t grossed 
$32 million, with attendance of 626,428, ac
cording to Billboard Boxscore. 

Lil Wayne demonstrated a comm itment to 
working the road seldom seen in the hip-hop 
world, where merchandising, recording, brand· 
ing and other ventures can provide a much big
ger return on investment than simply grinding 
out a tour. West, rap's other top touring artist, 
has been on a self:imposed ruatus, bu t will re• 
turn to the road later this year. 

In the mea ntime, Jay-Z seems determined 
to make the touring componen t of his Live 
Nation deal pay and has assumed (or reas
sumed) the crown of rap's top tour ing per
former. The first fruits ofhis association with 
the promotion gian t came in the form of his 
2008 Live Nation-produced co-headlin ing tour 
with Mary J. BIige, which grossed $34.5 mil

lion from just 27 shows, wiLh 309,143 in alLen
dance, according to Boxscore. 

Next, Jay-Z em barked on a highly successful 
run of more than 20 college arenas. Since his 
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As for the idea tliat rap has 
reached its potential as a live draw, "that world 
is changing," Durani says. "That's what people 
said to me when I fi rst came here, but I see 
plenty of urban acts having very successful arena 
tours. I think it's just part oftl1e maturation of 
the genre: 

When artists like Jay-Zand Lil Wayne do 60 
shows in a year, "we have to look at it that not 
only is 60 shows a very healthy business for a 
rap artist, I think 60 shows in today's environ
ment is a very healthy business for any artist," 
Durani says. "To me it's not about the health 
of hip-hop, it's the heal th of the live experi
ence, period.,. 

In an "all rights" deal (D urani's term) like 
the one between Jay-Zand Live Nation, tour• 
ing provides juice to the overall plan, the local 
strategic strike that com plements the b road 
carpet bombing of sponsorships, media expo• 
sure and recordfog. 

"They're all very different tactics for the de
velopment of the brand," Durani says. "But that 
one-to-one connection Jay has with his con
sumer inside the arena tlia t night, it's very dif
ficult to touch that conswner in that way with 
other assets that he has." 

bi 
For 2•/ 7 touring news z and analysis, see 

• billboard.b iz/t o uring . 
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GROSS/ 
TICKET PRICE(S) 

$27,0 41,430 
1m1,'1:l,.f~Tl<i.<1~.y,) 
$'3941 ,:it:1207 

$24,600 

ARTIST( S) 
VMue, oate 

Attendance 
Car:>ac'ty Promoter 

AC/DC, WOLFMOTHER, CALLING ALL CARS 
ANZ Stadium, Sydney, 
Feb. 18, 20, 22 

213,045 
t tvee :.e11outs G&rry V&n Egmond, Chugg entertainment 

AC/ DC, WOLFMOTHER, CALLING ALL CARS 

~;~.t~7) i ~~fr~l~~t!~~jt1\~~iurne, 184 ,469 
trret' se ovt.s Garry Van Egmond, C.hug g Entertainment 

$12,844,132 
(S.l80.e95/"-5~'doo) 
$"3.9.•1'1$9207 

$11,749,920 

AC/DC, WOLFMOTHER, CALLING ALL CARS 
Subiaco Oval, Perth, Australla, 
March 6 , 8 

97,907 
two se- outs. Garry Van Egmond, Chug g Entertainment 

AC/DC, WOLFMOTHER, CALLING ALL CARS 

~1~~t~::t~f·) 2~~~!~~:•2t i2rne, ?.;>o~!gouts Garry Van Egmond, Chugg Entertainment 

$6,os1.s 24 &&41iil:f·!•Mi=li9Ui3i ~~r;-:J,-;~ ,, "f::.!t~=~l:~~~t :n: ~~•~c,gton, ~i~~~~uts Garry Van Egmond, Chugg Entertainment 

$?,606,1as &Mi4·J!4tt•Hil#;l!·!M41~t#i·!Mi4·!;f 
~~~:2'.;;;i"' 1 !~:1:.!ff!, i"a~c~felalde, : ~,',~~( Garry Van Egmond, Chug g Entertainment 

$5,528,814 
1';-i'fG'C-PClfiWl/1Tu9.\11 
$ ·2q·,$fAQ· 

$2,335,690 
(£',5461336) 
$d3Ql,. $2._89 

$1,623,882 
$M,$59 

$1,322,831 
$·29.so. S3() 50 

$1,304,4S5 
'J.'99'5,,--J,,!1 SCJ 

$1,260,521 
$3'1730, $36 

$1,144,431 
$~S .. s-1q ~o 

AC/DC, SHIHAD, THE CHECKS 
Western Sp rings Stadium, 
Auckland , New Zealand, R!b. 4 

li=iii¥At•1iiik1 
02 Arena, London, March 20-21 

49,963 
se,;out 

55,976 
~oor se outs 

RASCAL FLATTS, DARIUS RUCKER 
Mohegan Sun Arena, Uncasvtlle, 18,656 
Conn , Jan 15-16 two se outs 

it-tlM·l11~1•iiiDid41ii•l:@ 
Unit~d Center, Chicago, Mareh 18 !!'.~~t6 

lt·tl• Z•J•l:t•l#iJ1•id¥ii•l:tcf 
JAY· Z, YOUNG JEEZY, TREY SONGZ 
Nassau Coliseum, Uniondale, 
N.Y., March 12 

ith3h·i3M:\lj:j• 
Wachovia Center, Phlladelphla, 
March 16 

12,783 
se,t0ut 

14 ,0 52 
:seiiout 

G3rry Va.n Egmond, Chugg Entertalnment 

3A Entertainment 

Live Nation 

Liwt Nation 

Live Nation, Haymon Entertainment 

Live Nation 

Live Nation, in-house 

II $1,112,352 
• $QS, $75., S-19.50 Allsta,te Arena, Ro$emont, Il l., 

--------------"'.; Ma,ch 2 7 

MICHAEL BUBLE 
12,797 
se,,out Jam Product ions 
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$1,076,596 
$200.50, $99 SO, 
$ 79 50,, $3q 50-

$1,0 59,000 
$89.50, $ <19.50 

$1,010,408 
$80,.$,W 

$968,662 
$96 50,-$36.50 

$939,376 
$301"S,.:!'304 

$922,337 
$8& $<5 

$900,127 
$250.50 $20 

$844,173 
$ 25_1$3.9.50 

$816,334 
$75,-$39.75 

$802,326 
$8:9 so .. $4<:t 50 

$802,26S 
$75,HS 

$797,000 

JAY·Z, YOUNG JEEZY, TREY SONGZ 
Palace o f Auburn Hilts, Auburn 
Hills, Mich., March 14 

MICHAEL BUBLE 

15,0 52 
se,,out Live Nation, Palace Sports & Entertainment 

~1~~.7~:~lh 1inter, Sl. Paul, !!r~~ Beaver Productions 

l[·lii~itt.Yi#;M:1ta:t•i#l$;l-!ail:J1Ai·i;)ili·i• 
~t:~~~ fenter, Los Angeles, !:;•~~~ Live Nation 

lf·SiM·l1J:t+i#iDi·i41ii•i:t+ 
JAY•Z, YOUNG JEEZY, TREY SONGZ 
HP Pavilion, San Jose, Calif., 
March 24 

MICHAEL BUBLE 

12,078 
se,,out 

~f.1i!~~~th~~b3u:ci ~i~s. Auburn !!r~~f 
it-tiM·l1J:GIMiDid#i•J:ti 

~~7!~~~0~:.1t:,~t020 !~:,ie: 
it·SiM•UJ:Bti#iDidi!Ji•l:ti 

Mellon Atenn, Pittsburgh. Mbrch 16 P~fi 
l;tlii·!i:lf·iiti•t-!dl1J-i;J1I33#; 

Palace of Auburn Hills, Auburn 1310 64 
Hills, Mich., Feb . S se!iOut 

MICHAEL BUBLE 
U.S. Bank Arena, Cincinnati, 
March 24 

10,539 
se,:out 

Live Nation 

Beaver Produc-tlons 

Live Nation, Haymon Entertainment 

Live Nation 

Live Nation 

Beaver Productions 

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD 

Philips Arena, Atlanta, March 17 

MICHAEL BUBLE 

13,24 7 
w:<011( Live: Nation 

$Fl.-9.50 $49.5() Wolsteln Center, Cleveland, 9 ,8 12 
March 2 3 Se, ,OU[ 

8,ea,ver Productions 

$79~.041 l;tlii·!l=l!-Siti•t·!dl1?id1033; 
~~0~$~df') g~r~o7~~~~1i· Hamilton , ~lo~l:1 Live Nation 

s 79o,99o l•t·ld#idt3:0 
$'i'S,..$.25..·$95, The Colo,u eum bt caeurs 6 ,804 808' two 
$ 75 Palace, Las Veg as, March 26- 27 shows. otle Se< :out AEG Live 

$750,09 0 LADY GAGA 

$75, HS J~~ \~4~ Arena, Detroit, ~:(5~\~.NO shows Live Nation, in-hou se 

$726,796 l;t·iii·!l4!-Siti•t·i;j(i?j;JII33#; 
$72 75.1 'J,52.75 ~ f

9
Center, Kansas City, Mo., !~•~~; Live Nation 

$719,0 77 
$200.50:, s·s 

$631,809 
$.63 So., S-33- 50 

$624,414 
$SQ s:;g 

$60 3,566 
$69. $39 

$60 2,348 
$6~. $49 75 

JAY·Z, YOUNG JEEZY, TREY SONGZ, SOUND TRIBE SECTOR 9 

Pepsi Center, Denver, March 2 2 ~1~7a6s Live N,llltlon 

l[•l:1:1;t.Yii;M;1ca:t·!#l#;t·iliil=ii?i·!d:11·,• 
~a~~t"fcf Center, St. Louis, !!•,~~~ Live Nation, in-house 

l=i·ti·i¥iM•AAll·ti:i•Z.if-i§l=l3·iii'fiil:•;t•I·ld 
~~~.,~,nr:~~.~~:r';hn1s1 !;:1~~ Live Nation 

l=i-fi·l¥ih•N#ll;f!~l·t-l!·i#l=i#·iil1?iil:•¥t•I•l;J 
ii'tf.'ft Center, Los Angeles, !~,•,~ttS Llve Nation 

l;t-fii·,M4f·Siti•t·idl1?i;J1I33#; 
~~t~•n Center, Milwaukee, ~111 Live Nation 
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New Entry Point 
Labels Turn To 
Mobile Partners To 
Grow Middle East 
Music Sales 

LONDON- The recording in
dustry is banking on mobile 
music to be a key to unlock
ing the piracy-ridden Middle 
East market. 

The latest major label to strike 
a deal in the region is Universal 
Music Group, which agreed in 
February to license local and in
ternational repertoire to Qatar
based telecom Qtel Group for a 
new mobile/PC music down
load service. 

ture consumers that may be 
unwilling to purchase music a 
la carte o r that do not have 
credit cards or do not have fast 
broadband connections," says 
Gabr ie la Lopes , d irec tor of 
ma ,·ket research for the IFPI 
in London. 

Accord ing to research firm 
Informa Telecoms & Media, 
82% of the population in 14 
Middle Eastern markets had a 
mobile phone in 2009, up from 
63.1% in 2008, while only 10% 
had a broadband connection, 
up from 6 .7%. (lnforma's fig
ures include Afghanistan but 
exclude Egypt.) 

Making friends: Universal Music Group Internat ional senior VP 
of d ig ital ROB WELLS (left) and Qtel CEO NASSER MARAFIH 
announce their licensing pact. 

Qtel, wh ich says it serves 60 
mill ion customers in the Mid
dle East and Asia, plans to roll 
out its music service in 2010, 
starting in Kuwait, Qatar and 
Oman. A Qtel representative 
says the service will offer "d if
ferent ways for customers to 
access unlimited downloads, 
including monthly subscrip
tions or bundling with an ex
isting service." Other major 
labels also confirm they're in 
discussions to license their 
music to Qtel. 

Patrick Boulos, Un iversal 
Music Group I nternational 
managing director for the Mid
dle East and North Africa, de
clines to disclose specific details 
about the Qtel service, but he 
emphasizes that "such agree
ments [with telecoms! represent 
great opportunities to fight 
p iracy and reduce its impact." 

In developing markets with 
a significant user base, mobile 
subscription services "can cap-

The region's growing num
ber of mobile opera tors a re ide
ally placed to fill the digital 
delivery gap, Mobile Entertain
ment Forum chairman Ralph 
Simon says. 

While Apple's iTunes store 
isn't available in the Middle 
East, Simon says its global 
p rofile has created a desire 
for its service among the re
g ion's mus ic fans. "Young 
people in these countries re
al ly want 10 try and m imic an 
iTunes kind of experience," 
he says. "It's very much an as
pirational th ing.· 

With weak e11 forcement of 
copyright laws in the Middle 
East, physical piracy is rampant 
and the I FPI hasn't collected 
sales data from the region for 
several years. 

Still, labels see opportunities 
to grow sales and eye mobile 
platforms as a valuable way to 
expand into the market. While 
Arabic repertoire dominates the 

recorded-music market, sizable 
expatriate communities fro1n 
Europe and the Indian subcon
tinent (part icu la r ly in the 
United Arab Emirates) are in
creasinglyde1nanding interna
tional h its. 

Sony Mus ic Middle East 
recently clinched mobile dis
tribution deals with several 
Arab telecoms, including 
UAE-based Du, whose chief 
strateg)' and investments of: 
fleer Raghu Venkataraman 
says subscription services 
have been ·a healthy business 
for us ." 

TI1e mobile music market in 
the Middle East remains largely 
untapped, says Craig Pereira, 
Sony Music Middle East direc
tor of marketing and digital 
business development. "Con
sumers who wan t to buy music 
digitally are only (nowJ getting 
options," he says. 

While Pereira won't disclose 
financial details o f Sony's 
agreements with regional op
erators, he notes that "we're al
ready making money from 
both mobi le and on line." 

Meanwhile, Nokia expanded 
its Comes \Vith Music service 
in February to 11 Middle East
e rn markeLs, including Egypt, 
Kuwait, Oman, Qatar, Saudi 
Arabia and UAE. 

Nokia head of music for the 
Middle East and Africa Jake 
Larsen decli nes to d isclose 
sales targets, saying, "We're 
focusing on the Arab con
sumer rather than expats. The 
region's consumers are ready 
for mobile." 

Mobile a la carte services 
have also been springing up, 
including Zain Create and 
Ge tmo Arabia, while Egypt
based telecoms group ARPU
plus recently struck a content 
deal with EMI Music for its en
tertainment portal Mobizone. 

A combination of willing 
partners, consumer demand 
and the generally secure de
li very systems used by tele
con1s, Si1non says, means 
mo bile music can allow labels 
to "not just recla im, but re
ally start growing sales across 
the region.· 

Addilional reporting by Tom 
Ferguson in London. 
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•BEST BUY TO 
OPEN FIRST U.K. 
STORE IN MAY 
U.S. mass merchant Best 
Buy says it will open its 
first U.K. store In May In 
Thurrock, Essex (east of 
London), with two others 
to follow in June in Hedge 
End, Sout hampton, and 
Merry Hill, West Midlands. 
A chain representative 
says a fourth outlet will 
open in Alntree near 
Liverpool w ithin weeks 
of the Hedge End and 
Merry Hill stores. Best 
Buy also plans to open a 
store in Croydon, Surrey, 
in the fall, the rep says, 
adding that the big-box 
retailer will announce 
additional U.K. locations 
and opening dates later 
this year. 

TSUTAYA 
PARENT IN TALKS 
TO BUY HMV JAPAN 
Tokyo-based Culture 
Convenience Club, 
parent company of 
market-leading DVD/CD 
rental chain Tsutaya, has 
entered negotiat ions to 
acquire HMV Japan and 
its 44 entertainment 
outlets from Daiwa 
Securities SMBC 
Principal Investments. 
The two sides are hoping 
to reach an agreement 
by the end of June. U.K.
based HMV Group 
launched a wholly owned 
Japanese subsidiary in 
1990 but sold the then-
62-store chain in 2007 to 
Daiwa for ¥17 billion 
($153.1 million). 

PIRATE BAY 
PROXY SITE 
CLOSED IN ITALY 
Italy's fiscal police force 
the Guardia di Finanza 
has closed down 
labaia.it, a proxy site 
that enabled Italian 
users to access 
controversial Swedish 
BitTorrent tracker Pirate 
Bay. Italian Web users 
have been unable to 
access Pirate Bay 
directly since September 
2009, fol lowing a series 
of court rulings. In t he 
latest decision, a local 
court in the northern 
Italian town of Bergamo 
ruled Feb. 8 that all 
access to Pirate Bay 
should be blocked, 
p rompting the Guardia 
di Finanza to shut down 
labaia.it. 

Reporting by Rob 
Schwartz, Richard Smirke 
and Mark Worden. 
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SLASH AND EARN 
U.K. Labels Eye Magazines As New Distribution Model 

LONDON- The U .K. recording industry is optimistic 
that a new, magazine-based distribution model could 
help extend the retail reach of hard rock and alterna
tive releases. 

In partnership with Future Publishing's dassic Rock 
magazine, the self-ti tied solo record from former Guns 
N' Roses guitarist Slash makes its U.K. debut April 7 
in a special "fan pack" edition, comprising a CD with 
an exclusive bonus track and a 132-page special edi
tion ofdassic Rock devoted to Slash. The package wil l 
be available at Classic Rock's 4,000vendors, including 
newsstand chains like W.H. Smith and such mass mer
chants as Tesco and Sainsbury's, whicl1 rarely stock 
hard rock releases in their CD sections. 

While Prince gave away h is "Planet Earth" a lbum 
with newspaper the Mail on Sunday in 2007, the Slash 
package re tails at.£14.99 ($22.40). Chris Ingham, group 
publisherof Classic Rock and sister publ ication Metal 
Hammer, says preorders for the 40,000available copies 
have been strong, hitting No. 1 on online entertain
ment retailer Play.corn's preorder chart. "People want 
something more than just the album ,• Ingham says. 

He confirms other labels have shown interest in the 
model, which he notes guarantees a montl1on the shelf, 
while mass merchants might only stock CD titles for 
one week. While nootlierreleases have been confirmed, 
he identifies Slayer and Machi ne Head as acts with 
strong fan bases that could work as Metal Hammer 
specials, while he also sees potential for "bands tha t 
are out of our comfort zone," like Depeche Mode. 

"As long as no one is chasing us for a chunk of 
money upfront, we're prepared to take a risk,· he adds. 

With future shouldering production costs and 
the PRS for Music licensing fee, and Slash's U.K. 

BY HOWELL LLEWELLYN 

label Roadrunner Records taking a cut of 
sales, Ingham says the publishing com
pany wil l break even on sa les of 20,000 
units. He adds tha t sales topping 25,000 
will encourage the publisher to seek ad
ditional "fan pack• releases. The regular 
edi tion of Classic Rock had an average 
circulation of71,000 in July-December 
2009, according to the Audit Bureau 
of Circulations. 

Roadr unner U.K. managing d i-
rector Mark Palmer says tl1e mar-
gin on the Slash project is 
potentially "better than a normal 
audio CD product." If successful. 
the model could be applied to sev
eral other established acts on the 
Roadrun ner roster, he notes. 

Other labels have a lso declared the ir 
in terest in the model. Julie Weir, managing direc
tor ofU.K. rock label Visible Noise, home to Lost
p rophets and Bring Me the Horizon, says it "creates 
a very collectible package.• She would consider it 
for •our larger a rtists,• depending 011 the deal's 
financia l structure . 

Martin Goldschmidt, managing director of U.K. 
indie Cooking Vinyl-wh ich releases such established 
acts as the Prod igy and Groove Armada-describes it 
as "totally brilliant marketing" that can bring in more 
revenue per unit. "I would love lo try il on the right 
project," he adds. 

Although the regular CD will not hi t s tores until 
May 7. future and Roadrunner have headed off poten
tial opposition from traditional music retail by allow-
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Appetite for construction: SLASH'S debut 
solo album as part of a 'fan pack'; inset: 

Classic Rock's CHRIS ING HAM. 

ing independent stores to order the package. 
Market-leading entertainment retailer H MV will 

also sell it, although music manager John Hirst doesn't 
see the product's wider distribution as a game-changer, 
saying that any success "will probably say more about 
the appeal of Slash as a rock icon than about the ap
peal of the formal." 

Roadrunner's Palmer acknowledges that releasing 
an album paired with a magazine would only work for 
a veteran ac t, because "otherwise you're not going to 
have much to write about." 

"It's very much a test case," he says. "But if this does 
work, it's going to prove there's a way of getting our 
records out there through outlets that wouldn't nor
mally take them." 

Spanish 
Steps 

come law by late June. 
The move provoked a storm 

of online protest from oppo· 
nents of government Internet 
regulation. Hundreds of Span
ish sites and biogs signed an 
online petition at LalistaDe 
Sinde.net, "outing" themselves 

Telefonica, Vodafoneand France 
Telecom/Orange referred re
quests for comment to trade 
group Redtel, which declined 
to comment on whether it 
would lobby against the bill. 

the rules that are ... open to 
interpretation," says attorney 
Javier Maestre, who repre· 
sented EIRinconDeJesus.com 
In the Barcelona copyright vio
lation case brought by SGAE. 

Anti-Piracy Bill Targets Torrent Sites 

MADRID-Rebounding from 
a discouraging legal setback, 
the Spanish recording industry 
may soon have a potent new 
tool to fight digital piracy. 

On March 10, a Barcelona 
judge ruled that BitTorrent 
tracker site EIRinconDeJesus 
.com wasn't acting illegally by 
linking to unauthorized music 
files. Barely a wee k later, the 
Spanish cabinet approved 
anti-piracy legislation that 
would outlaw such sites. 

The final draft of the legisla
tion, which hasn't yet been in

troduced to parliament, is ex
pected to call for the creation 
of an Intellectual property com
mission under the auspices of 
the Ministry of Culture. Rights 
holders would present evi· 
dence of a lleged copyright 

breaches to the commission. If 
the commission deems a com· 
plaint valid, it would ask Spain's 
high court to decide whether 
a site should be closed. lndivid· 
ual users wouldn't be targeted. 

The new legislation "will give 
us a rapid mechanism to deal 
with infringing sites," Ministry 
of Culture director of cultural 
indusbies and policy Guillermo 
Corral says. "Until now we have 
failed in effective enforcement. 
Spain is now in the group of 
countries taking measures." 

The proposals-dubbed the 
" Sinde Law" after culture min

ister Angeles Gonzalez-Sinde
have been added toa package 
of mostly economic reforms 
that's due to be introduced for 
parliamentary debate shortly 
and is widely expected to be-
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Labels group Promusicae 
president Antonio Guisasola 

Individual Spanish judges 
had given contradictory rulings 

as offering links to unautho· says that labels are "not alto• on rights holders' cases against 
rized content. Corral dismisses gether content" with the work 
the initiative as media hype, t hey' ll have to undertake to 
but at press time, the site had compile evidence of copyright 
1,385 signatories. Requests for 
comment weren't returned. 

Representatives of leading 
Spanish lntemetse;vice prcNiders 

breaches. However, he notes 
that "the police are not capable 
of taking on this task, and we as· 
sume that we have to do it." 

· • ush: Anti-piracy p MO 
GUILLER 

CORRAL of 
'n's Ministry 

• "'( """ 

Overall, rights hold· 
ers are " very satisfied" 

with the decision, says 
Joan Navarro, director 
of the Coalition of 
Creators and Content 
Industries, which in· 
eludes Promusicae and 
aut hors group SGAE. 
Spain's Intellectual 
Property Law, which 
was passed in 1987, 
does n't cover sites 
linking to copyrighted 
content. As a result, 
"the re are spaces in 

file sharers until a 2006 judicial 
ruling that all peer-to-peer file 
sharing is legal provided a 
profit motive isn't established. 

Navarro fears the EIRincon
DeJesus.com case could en

courage more overseas sites 
linking to illegal files to set up 
in Spain. But Guisasola doesn't 
believe that's likely because 
fore ign sites "knew already 
what a paradise this can be for 
them," he says. 

According to the coalition, 
digita l piracy has been key 
to driving Spanish recorded· 
music sales down 71.5% in the 
past nine years-and down 17% 
in 2009 alone. But Corral pre
d icts that situation will improve 
once the Sinde Law Is enforced. 
"We are,U he saysJ "at a mo

ment of change." 
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Choice Of ANewGeneration 
Pepsi Partners With lndie Rockers To Award Charitable Grants And Raise Awareness 
It's easy to forget the outside world exists amid 
the haze of barbecue and indie rock at South 
by Southwest. During the 2010 festival, I got 
most of my news updates from glancing at my 
New York T imes iPhone app while wai ting in 
line for beer, and had no idea the health care 
vote was happening un til I 
caught a glim pse of CNN at the 
airport. But while most SXSW 
attendees are concerned only 
with the length of the line at 
the Pitchfork show, if it's done 
correctly. the festival can serve 
as an effective platform for 
cause marketing. 

Pepsi, which has given out 
grants through its Refresh ini-

tiative since earlier this year, launched a music
focused campaign al SXSW. The beverage com
pany partnered with two indie acts, Metric and 
Broken Social Scene, to launch a con tesllo see 
which band could generate the most votes for its 
chosen cause. The winner, who was scheduled 

to be announced April l, will re
ceive a $100,000 grant, and the 
runner-up will receive $50,000. 

Even though both bands are 
Canadian, the organiza lions 
they're par tner ing with are 
based in the United States. Bro
ken Social Scene is partnering 
with Street Kids lnternational's 
Street Works, which provides 
job tra ining for homeless 

youth; Metric is working with the Women's 
Funding Network's "A Future. Not a Past" ini
tiative, which seeks to eradicate the exploita
tion of women and girls. 

Broken Social Scene's Kevin Drew says the 
decision to get involved was an easy one. "For 
me, it was the perfect way to use 'the man's' 
money to help a good cause,· he says. "Ordinar
ily, you'd have to pay me millions of dollars to 
do anything with Peps i, but we 
were willing to do this to help oth
ers out. More companies should 
be doing this." 

Drew adds that his decision was 
made independent of the fact that 
his band is about to release a new 
album. "Thetimingwasgood,and 

Soda pop: 

this sort of fel l in our 
laps, but I don't think it's 
helping us get the word 

BROKEN SOCIAL 
SCENE; inset: 
Pepsi's SXSW 

contest 

out about the new record," he says. 
For Pepsi, partnering with in die acts 

was a way to reach "passionate fans 
and passionate people," Pepsi Cola 
Marketing senior manager Andrew 
Katz says. "This isn't our Grst lime 
working with SXSW- we've been 
sponsors for the last few years, and 
Mountain Dew has been a part ofit for 
even longer. But th is felt like a good 
natural extension of that partnership." 

At the festival, Pepsi worked with 

Spin, Cornerstone's fader fort and East Village 
Radio to promote the initiative and how atten
dees could vote for the bands and their associ
ated charities. Voting stations placed at event 
sites le t fans learn more about the project and 
cast votes in person; they could also vote online 
or via text message. The bands, for their part, 
taped videos about the causes and used their so
cial networks to spread the word. 

Katz says Pepsi wi ll evaluate 
the initiative's success before de
ciding whether to replicate it. 
"Participation is key, as well as 
engagement," he says. ·we want 
to track how many people voted, 
how long they spent on the site and 
what the conversion rate was. We'll 
also look at media pickup and over
all impressions to see whether this 
broke through the clutter." 

He adds that the bands will benefit from hav
ing a big attention platform, despite Drew's as
sertions. "Bands are brands, and it's important 
for them to show they care about things besides 
music," he says. 

The voting had been back and forth for most 
of the process, with Broken Social Scene out in 
front first, then Metric surging from behind to 
gain the lead. 
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Brothers 
InArms 
The Chieftains Explore Irish-Mexican Ties 
On 'San Patricio' 

The musical in tersection of Latin and 
Irish culture has often been crossed by 
artists from bo th sides of the divide. 
But the connection has rare ly-i f 
ever-been brought to light as care• 
fully as the Chieftains have done with 
"Sa11 Patricio" (I !ear Mus ic). 

The J 9-track set is a tribute to the 
San l'a tricios, the ill-fated battalion 
of mostly Irish sold iers who a ban• 
doned the U.S. Army during the Mex
ican-Arnerican War of J 846-48 and 
crossed the border to fight alongside 
the Mexicans. 

Boosted by d istribution through 
Starbucks, the album, released March 
17 (St. Pa trick's Day), completes its 
third week a t No. 1 on Billboard's Top 
Latin Albums chart, an unlikely posi
tio n for perhaps the most celebra ted 
Irish group in the world. 
This isn' t the first time 
the Chiefta ins have 
explored Iri s h-Latin 
links; in 1996, the group 
released the Grammy 
Award-winning "Santi
ago." which examined 
Celtic ties to Spain's 
Galicia region. 

But "San Patric io" is 

Latin 
Notas 
LEILA 
COBO 

their firs t a l bum predominantly 
recorded in another language-Span• 
ish. The group brought in a broad range 
of acts that focus mostly on Mexican 
fol k, including Lila Downs, Linda 

Ronstadt, Los Folklorlstas, Los Cen· 
zontles and Los Tlgres del Norte. 

The artists' collaborations produced an 
album that blends the sounds of Mex• 
ico and Ireland. 

Underlying it all is the tragic history 
of the San Patric ios, who, after losing 
their last battle, were sent to the gal
lows or branded with a "D" 
for "deserter." 

"It took me two years to 
make the a lbum, but the con
nection goes back a long way," 
Chieftains leader Paddy 
Moloney says, recounting the 
tale ofSa11 Patr icio leade r 
John Riley, who fled Ireland 
during the potato famine and 
was recruited into the Union Army the 
m inute he got ofT the boat. 

"He wasn't too happy 
abou t hav ing to go 
shoot Catholic Mexi 
cans, and l1e a lso saw 
the inju stice of the 
whole war," Moloney 
says, no ti n g tha t the 
story evoked co m par• 
isons to the British oc• 
cupation of Ireland. 

Moloney notes that as 
h is research expa11ded, "San Patricio" 
increasingly took on a Mexican sound. 
When he brought i n his friend Ry 
Cooder, with whom he had worked in 
Cuba on another p(Oject, the guitarist 

recommended Los Tigres de! Norte. 
"I remember when I would go visit 

my grandmother in this little cottage 
and the music would star t after 
d inner," Moloney says. "And all my 
cousins a11d s isters a nd everybody 
would be dancing and it was just bril• 
liant. There was no electricity in the 
house, just the o il lamp. And [Los Ti
gres] would say, 'That's exactly how it 
was with us.' So before we even played 
a note together there was a breakdown 
of so many barriers.,. 

Hear Music parent company Con
cord also marketed "San Patricio" as a 
concept album with a story bel1ind it. 
The label produced an electronic press 
kit that it posted on Amazon, as well 

Out of Ireland: THE CHIEFTAINS 
with RY COO DER (bottom left); 
inset: LOS TIGRES DEL NORTE 
with PADDY MOLONEY (seated) 
andCooder A 

an hourlong radio special that was 
picked up by about 170 commercial 
and noncommercial U.S. stations. 

The album is available in three for
mals: a Digipak CD at Starbucks for 
$18.99, a deluxe CD/DVD set for 
$24.98 and a cheaper, jewel box ver
sion sold a t mass merchants. 

For Moloney and the Chieftains, the 
Irish-Mexican connection will con· 
ti nue, with planned tour da tes with 
Los Cenzontles and Mexican dancers 
this summer. 

"The Mexican am bas sad or in 
Dublin told me a general had said if 
he had five more battalions like San 
Patricio, he would have won the war,·· 
Moloney says. 

b 
For 24/7 Latin n~ws 

jz and analysis, se e 
• billboa rd.biz/latin. 

Veteran producer Elias de 
Leon holds a vaunted posi· 
tlon In the relatively young 
Latin urban genre, having 
played an instrumental role 
in the careers of many emerg-
1 ng artists from Puerto Rico. 

ON THE BEAT 
facilitator, adding J-King 
& Maximan to a remix of 
Jay Sean and Lil Wayne's 
"Down" for airplay in Puerto 
Rico. And it works the other 
way too: Universal released 
a remix of Colombian pop 
artist Fanny Lu's " Celos" 
with J·King & Maxlman to 
help promote the group out· 
side Puerto Rico. 

Elias De Leon Marks 15 Years Of White Lion 

De Leon marked the 15th 
anniversary of his White Lion 
Records label by booking a 
March 25 concert at Miami's 
American Airlines Arena 
with a stable of up-and-com· 
ing performers and veteran 
acts he helped launch. 

Those performing included 
Calle 13, Tego Calderon, Voltio 
and J-King & Maximan. 

';I'm not a concert pro· 
moter," says de Leon, who 
worked with promoter Gio
vanni Arana on the show. 
"Concerts are a headache." 

Indeed, the concert ended 
without scheduled perform
ances by Ivy Queen or rap· 
per Cosculluela, because 
Arana says some perform-

ers' sets ran too long. 
De Leon has had a hand In 

nearly every aspect of the 
business. A key A&R source 
on the island for major la· 
bels, he has expanded his 
business from licensing to 
majors to artist manage· 
ment and consulting. 

" I used to sell al
bums with the work I 
did and I'd recoup 
my investment," de 
Leon says. ';But today 
the album is like a 
press kit. So I haven't 
been able to be de· 
pendent on album 
sales anymore." 

De Leon manages 
Cosculluela, Jowell & 
Randy and J·King & 
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Maximan. 
Machete signed J•Klng & 

Maximan directly and will re
lease the duo's debut album, 
"Los Superheroes," May 18, 
with de Leon as executive 
producer. De Leon licenses 
rapper Cosculluela to Siente/ 

Universal through a corpo
ration he set up that's asso
dated with White Lion. And 
Jowell & Randy will release a 
new album through a part· 
nership with Wlsin & Yan· 
del's WY Records, a joint 
venture with Universal Music 
Latin Entertainment. 

"He keeps that fine ear to 
the street," Universal Music 
Latino/ Machete VP of A&R 
Pedro Guzman says. "He' ll 
take the extra chance on 
people who might seem left 
of center. He gets them from 
being an aspiring artist to 
being an artist." 

De Leon also acts as a 

So what's the future of 
reggaet6n when it's riddled 
with similar-sounding duos 
and an increasingly poppy 
sound? "The genre becomes 
monotonous every few years," 

de Leon says. "I've always 
tried to make a change, like 
with Tego, Calle 13 or 
now Cosculluela, who has 
a stronger musical style. So 
that's what I'm trying to do 
again- come up with a new 
sound." -Ayala Ben·Yehuda 

EN ESPANOL: All the 9reat Latin music coverage you've 
• COm come to oxpcct from Billboard-in Spani sh! Go to 

blllboardenespanol.com. 

l:N 
I~ 1=11:\f I: 
STARS COME OUT FOR 
SOCCER 
MTV Tr3s has recruited Pitbull, 
David Bisbal, Cypress Hill, 
Aken, Diego Torres, Belinda, 
Jenni Rivera and former RBD 
member Alfonso "Poncho" 
Herrera for a celebrity soccer 
tournament to be filmed March 
31 at Los Angeles' Home Depot 
Center. The Rock N' Gol tour
nament, whose teams will also 
include comedian Car1os Men· 
cia, actress Michelle Rodriguez 
and soccer stars, will a ir as a 
two-hour special on MTV Tr3s 
June 3 and on MTV2 at a later 
date. The special Is sponsored 
by T·Mobile and Subway. 

NACIONAL ACTS 
GOING TO BONNAROO 
Nacional Records will present 
a Latino Alternative tent June 
12 at the Bonnaroo festival in 
Manchester, Tenn. The lineup 
will feature acts on the Nacional 
roster or those managed by 
its associated firm Cookman· 
MGMT. The members of head
Ii ner Ozomatli will serve as 
guest MCs. Los Amigos Invisi
bles, Aterciopelados, Bostich 
+ Fussible, Mexican Institute of 
Sound and Bomba Estereo will 
also perform in the tent, which 
will house visual arts and food 
vendors. -Ayala Ben·Yehuda 

Emerging talent and familiar 
names will take the stage at 
the Billboard Latin Music Con
ference's showcases. The con
ference will feature perform• 
ances by salsa stars Victor 
Manuelle and Elvis Crespo as 
well as Bachata Heightz, Zone 
D' Tambora, Ivan, N'Klabe, 
Martha Heredia, Melina Leon, 
Carolina La 0, Alicastro, Anahi, 
lnbox, Ephrem J, Olivia Bonilla 
and Wences Romo. The Bill· 
board Latin Music Conference 
and Awards presented by 
State Farm in association with 
T·Mobile will be held April 26· 
29 In San Juan, Puerto Rico. 
For more information and to 
register, go to billboardlatin· 
conference.com . 
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---------Katrina 
McMullan 
T -toymaker's attorney 
in charge of music rights 
acquisitions explains 
what she's looking for. 

One of the most tweeted comments at Billboard's Music & Money Symposium in March came from 
Mattel senior counsel for music and entertainment Katrina McMullan, who said that licenses that 
would've cost her millions of dollars a few years ago have recently dropped in price. Aside from 
a handful of top-tier artists, she explained, few can command that type of money anymore. 

That's an unhappy development for labels, but good news for McMullan, who"s responsi
ble for the acquisition and negotiation o f all music rights used in Mattel, Fisher-Price, Amer
ican G.irf and Radica products. She's also in charge of developing and implementing Mattei 
music strategies. 

That's not to say Mc Mullan doesn't understand the label perspective as well. She joined 

Mattel four years ago after having worked as senior director of business and legal affairs at Vir
gin Records America and as executive director of business affairs at Wait Disney Records. 

"We do take an aggressive stand on deals because we want to get favorable rates," Mc

Mullan says. "But our deals are fair and our projects are special." 
One such project: a dancing Mickey Mouse plush toy for which Mattel licensed the rights 

to "Shake Your Groove Thing" and "Get Up Offa That Thing." The company also puts out 
Fisher-Price and Barbie-branded CDs and, in conjunction with Somerset Entertainment, re

leased Jewel's 2009 album, "Lullaby." In an interview with Billboard, McMullan talks about 
how Mattel determines what kind of music to license- and how It wound up embracing 
Aqua's 1997 hit "Barbie Girt." 

How has Mattel's use of music 
evolved during your time with 
the company? 
l nilially, it was "Hey, we're licens
ing music," and now, it's really 
about all the music-rights acqui
s itions. \Vhen I came in, we were 
doing one-off deals with d ifferent 
record companies in different ter
ri tories . I suggested that we 
should do our own direc t deals 
wi th iTunes and Amazon and re
tain all of our d igital distribution 
rights exclusively and handle all 
of that ourselves. 

What sorts of artists does Mat
tel generally work with? 
11 depends on the brand. Fisher
Price is0 to 18 months, Fisher-Price 
Friends is 18 months to 3 years, Bar
bie is4-10, and Hot Wheels is 3-10. 
So, we don' t really use a lot of mas
ter recordings or artists. I 'd say 
about 80% of our business is on the 
publishing side, because we rewrite 
all the lyrics to be applicable to the 
product. !'or Barbie, all the lyrics 
will be rewri tten to incorporate 
themes of girl empowerment and 
pink things, for example. The 20% 

of the time we use masters, that's 
probably because there is an enter
tainment property license in place 
that requires us to do so. In the case 
of the "Hannah Montana· games 
or "High Sd10ol Musical" toys, kids 
would go mental if we used a differ
ent song. 

How has the way you use mu
sic in marketing campai gns 
changed? 
We've expanded our use of music 
in the promotional and industrial
use spaces. Before, it was just a doll 
a11d it was justalV ad and it was all 
very compartmentalized. Now, it's 
very broad. It's on the endcaps in 
stores, it's in the online space, every 
type of toy fair and licensing show
it's much more blanket. 

How do you decide what con
tent to use for a certain toy? 
First, it has to meet our financial 
and our business term goals. Ifl'm 
not going to get it for the royalty 
rate I need and the business terms 
I need, we can't really consider the 
content. What we've done is iden
tify key strategic players whose re-

lationships we want to constantly 
develop, and we work with them 
on content. 

We have an item coming out in 
[the fourth quuter) called Dance 
Star Mickey, and it's going to be this 
incredible plush Mickey Mouse, and 
there are all these engineer ing 
med1anisms that allow Micke)' to 
do different styles of dancing. We 
knew we wanted a disco song and 
a funk song, ai>d we had each of 
those th ree or four publish ing part
ners pitd1 five or 10 songs to us, 
knowing upfront what our finan
cial [requirements) were and what 
our business terms had to be. 

For Dance Star Mickey, we 
wanted hit songs from the 70s
big disco dance songs. All of our 
songs have Lo be, in these big fea
ture items, recognizablehits.111ey 
go back and forth on whether we're 
selling to the mom or selling to the 
k id . If it's so rt ofwhatwecall a 
"mom smile moment," hopefully 
the mom's going to love that song 
and pick up that item. 

The record label and the music 
publisher probably hope she' ll 

also want to download the track 
or buy the CO. 
We believe that's actually happen
ing. We're able to get the favorable 
terms because this really helps spur 
[music sales). 

What are you doing in terms of 
music Initiatives with Barbie? 
For the Barbie [direct-to-video] 
movies, we look for known pop stars 
to s ing the end-Lille song. We use 
localized versions in each territory, 
so the pop star of Poland is s inging 
the end-ti lie song for that version, 
the pop s tar of Greece is singing it 
for that version. We had a reall)' suc
cessful one with Katharine McPhee 
here. All of the feedback was really, 
really positive. 

For Barbie's S0thanniversary last 
year, we licensed the "Barbie Girl" 
song from Universal and rewrote 
the lyrics and rerecorded the song. 

Didn't Mattel sue MCA Records 
o ve r "Barbie Girl"? 
Ten years ago was a different time. 
We used ll1e revised version of"Bar
bie Girl" in over 130 brand spots 
worldwide. We had JaQuel Knight, 

who choreographed "Single Lad
ies,· do a new dance called 'The Bar
bie" and we made a video, and we 
licensed the song for merchandise 
for the benefit of Mattel and for our 
brand licensees, so we covered the 
world with that song. But we also 
partnered with Aqua- the songwrit
ers happened to be ll1e perform
ers-to promote their greatest-h its 
album that was coming out at the 
same time. We worked with Uni
versal and Aqua's management to 
co-promote the record as sort of 
"Barbie loves this record" a11d all of 
that stuff. 

Do you anticipate more artist 
partnerships for Barbie? 
It's definitely something to consider. 
It's a philosophical issue for us, 
whell1er we want Barbie to be tied 
closely to a live person or not. 
There's a debate that goes back and 
forth internally, but we could defi
nitely shape something where there 
would be the perfect partnership. 
But irs based on awareness of tha t 
!artist) with our audience. Someone 
who you might think has terrific 
awareness-when they test, they're 
down in the single digits. 

What changes have you no• 
tlced In Mattel's relationship 
w ith labels? 
I've seen a lot of tremendous coop
eration from the record companies 
and the music publishers to part
ner with us. Even four years ago, 
they were very resistant. They had 
very h igh expectations with respect 
to percentages of wholesale for rates 
or super-restrictive uses. Now the 
climate is much more cooperative. 
I would say that I'm approached ag
gressively on a weekly bas is by 
someone wanting to do the deal of 
a century with us. There's just re
ally more content than we could evex 
put into toys. 

In the case of the 'Hannah Montana' 
games or 'Hi~h School Musical' toys, kids 

would go mental ifwe used a different song. 
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F
AOM VENOMOUS PUBLIC 
feuds with his former hard-rock su
pergroup Velvet Revolver to a long 
history of drug abuse and run-ins 
with the law, Scott Weiland- the 

slinky, gruff.voiced frontman who became a 
grunge-era heartthrob as the leader of '90s gi
ants Stone Temple Pilots-rarely has been one 
to hold his tongue. • During an in terview with 
Billboard in November 2008-when STP was 
six months into its h ighly anticipated reunion 
tour, the band's first set of shows in about six 
years-Weiland candidly expressed his disin
terest in continuing to work with the group's 
longtime label, Atlantic Records. When asked 
if the comeback tour would lead to a new STP 
studio album with his bandmates Dean and 
Robert Deleo (guitar and bass, respectively) 
and drummer Eric Kretz, Weiland seemed open 
to the idea-but not if it meant releasing the 
set on the Warner Music Group label, which 
signed the band in 1991. 

"It was sad to find out that we' re still in some 
way locked into a contract with Atlantic Records, 
which is a travesty, actually. When we signed 
to them it was a great label. IL was a beautiful 
time in music," Weiland said. "When we first 
talked about putting STP back together, it was, 
'Do this tour and then see about doing acre
ative deal wi th another company.' So if it ends 
up being we have to make a certain amount of 
records for Atlantic in order to be free, then I 
don't know if I have that in me." 

While the road to reconciliation wasn't easy, 
Weiland seems to have come to terms with the 
label in the past two years. The band's new self. 
titled album- its sixth studio release overall and 
first since "Shangri-La Dee Da" in 2001-will be 
released May 25 onAtlantic. While Weiland may 
have had grandiose visions on how to innova
tively release a new STP album without label in-
te rference, his bandmates had to remind him of an important 
fact: They were still under contract with Atlantic. 

"Yeah, that sounds fine and dandy, but I had to tap him on 
the shoulder and say, 'By the way, we're contractually obligated 
to two more albums,'" Dean Deleo says. ·1 would've loved to 
have done that too, but r knewwhatwasathandon a legal rront.• 

MAKING AMENDS W ITH ATLANTIC 
STP has sold nearly 13 m ilJion albums in the Un ited States.ac
cording to Nielsen SoundScan, and the band's older hits are 
still in regular rotation at rock radio. Losing ST P could've been 
a significant blow to Atlantic, especially since the act had re
turned to the l imelight with a successful tour that was gener
ating millions of dollars. 

In June 2008, as bu.zzabout a potential new STP album grew, 
Atlantic responded by filing a complaint in U.S. District Court 
in New York that reportedly accused Weiland and Kretz of at
tempting to prematurely end their recording contract with the 
label. The action contended that STP had already delivered six 
albums to Atlantic, and that the label wanted a seventh, and up 
to two more releases, ifit so desired. 

STP attorney Gaty Stiffelman, who also represents o ther 
powerhouse artists like Lady Gaga and Justin Timberlake, says 
the short-lived complaint resulted from a "good faith misun
derstanding" that occurred during contract negotiations. 

"In the process or negotiating, the fact came up that [STPJ 
had been under contract for more tl1an seven years. And some• 
how the business affairs executive at the label sort of misheard 
me and thought I was making a threat to terminate and got very 
concerned that they were going to lose the band under the seven
year statute," Stillelman says. "So tl1ey filed this action to pro• 
tect themselves. But almost as soon as it was filed, it was put 
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on abeyance.· 
An Atlantic representative describes the situation as an "old 

disagreement over contract terms that has already been a1ni• 

cably settled. In fact, altl10ugh the complaint was filed, it was 
never even served upon the band berore Atlan tic voluntari ly 
dismissed the action." 

STP and Atlantic reps declined to elaborate on what specif
ically went into resolving the issue or to discuss tl1e terms of 
the band's existing contract witl, the label. But both parties con
sider the snafu "water under the bddge" and roresee a healthy 
working relationship moving forward-beyond the new set, 
STP owes one more album to Atlan tic, according to Deleo. 

"We have more music Jell in the contract,• says Atlantic chair
man/CEO Craig Kallman, who was instrumental in signing 
STP and developing the group throughout the '90s. "But I can't 
say we've had a single conversation beyond this, because it's 
such an immense road ahead just in launching this albwn 
around the world." 

Weiland is also at peace with ST P's current rela tionship 
with Atlantic. " I didn't want to record for Atlantic because 
I didn't know anybody there anymore, except for Craig Kall
man," says the singer, w]10 has been off drugs for seven• 
and-a-half years. (He admits, however, to indulging in the 
occas ional glass of scotcl:i.) "Since then I've gotten to know 
Craig much better, and I've gotten to know the Atlantic 
stalf pre tty extensively, because we've had several l is ten
ing parties. 

"I feel like this is their Dreadnought-their big rock tl1ing," 
he continues. "And if they're going to prove themselves that 
they're still worthy and valuable today, and not just based on 
the enormous and creative legacy that they have, that this is tl,e 
album to do it with." 

\\\ 

ROCK OF AGES 
Since Stone Temple Pilots debuted on the Jan. 2, 1993, 
Mainstream Rock chart with "Sex Type Thing," the band 
has racked up 16 top 10 hits on the tally. That ties it with 
Metallica and Nickel back for the fourth-most top 10 sin· 
gles on the chart in that span, trailing only Aerosmith and 
Godsmack (both with 18) and Pearl Jam (17). This week, 
"Between the Lines," the first single from the band's new 
album, is blasting up multiple charts. 

IONGTRIE PEAK PEAK DATE WEEKS ON CHIRT 

11Plush" No.1 (6/26/1993) 31 
"Creep" No. 2 (2/19/1994) 26 
"Big Emply" No. 3 (6/4/1994) 26 
"Vasoline" No. I (2 weeks) (9/3/1994) 26 
"lnlmlate No.1 (15) (9/17/1994) ll 
love Song" 

"Unglued" No. 8 (2/11/1995) 16 
"Dancing Days" Ho. 3 (4/l9/199S) 17 
"Big Bang Baby" No. I (S/4/1996) 16 
"Trlppin' on a Hole Ho.1 (4) (7/ll/1996) 26 
in a Paper Heart" 

"lady Picture Show" No. I (1/18/1997) 26 
"Tumble in Ille Rough" No. 9 (4/19/1997) 15 
"Down" Ho. 5 (10/23/1999) 20 
"Sour Girl" No. 4 (7/1/2000) 26 
"Days of Ihe Week" No. 4 (7/28/2001) II 
"All in the Suit No. 5 (11/22/2003) 16 
Thal You Wear" 

"Between the lines'" No. 7 (4/10/2010) 
· s o NG STIL L CLIMSll~G CHART 
SCURCI:: M,:, r u n,,:,m Rode ch~ t thro ugh the Ap,i- 10 :s.u.1c 

PILOTING A RETURN 
With the contractual issues settled, the primary challenge for 
Atlantic will be mounting a brand-new album from a heritage 
rock act that hasn't released any new material in nearly a decade. 
Luckily for both sides, STP didn't rail off the mapatlersplitting 
in 2002: The band's repertoire is still played daily on radio sta
tions around the country, and its members have remained in 
the public ej•e wi th other musica l projects. 

r n addition to sta rting his independentlabel Sofldrive Records, 
releasing the 2008 solo album "Happy in Galoshes' and start
ing his own clothing line, Weiland was the lead singer of Velvet 
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'Gimme an S, gimme a T .. .': STONE TEMPLE PILOTS 
perform March 18 at the Austin Music Hall as part of South 
by Southwest; inset: the band with mixer CHRIS LO RD
ALGE (far right) in his studio. 

Revolver, wh ich sold a combined 2.3 million copies ofi ts two al
bums, "Contraband" (2004) and "Libertad" (2007), according to 
Nielsen Sound Scan. (Weiland and the band had a falling-oul in 
mid-2008, shortly before STP's reunion trek.) The De Leo broth
ers kept up their musical chops by teaming with Filter fron t
man Richard Patrick to form the rock band Army of Anyone, 
whose 2006 self.titled release has sold 88,000 copies. 

These elements, along with a heavy marketing campaign 
and Lhe lengthy reunion tour thal rein troduced STP to its pri
maril)' 25- to 35-year-old fan base, have provided Atlantic an 
ideal setup going into the release of the band's new album, At
lantic CM Livia Tortella notes. "There's still a really strong ap
petite for th is band." she says. "And il was evidenced by the lour 
and a lso by how radio slill loves them." 

Since re-forming in 2008, STP has performed in venues rang
ing from clubs to arenas, grossing more than $9 million from 
54 concerts that d rew approximately 211,000 fans, according 
lo Bill board Boxscore. STP booking agent John Branigan at 
William Morris Endeavor Entertainment, who has booked the 
group since its inception, says the band has pla)'ed about 125 
shows since reuniting. (Billboard only tracks data reported by 
concert promoters and venues.) 

Offers from festival organizers initially led STP to reunite 
for its firs t public performance in six years a t the 2008 Rock on 
the Range festival in Columbus, Ohio. " It started out as festi
val offers, then took on a life of its own and kept on going," 
Branigan says. "When you're a t the show, it's just hit after h it." 

It remai ns a challenge to persuade fans who dished out 
money for STP concert tickets last summer to pony up for 
an album of new material. Atlantic execs and ST P manager 
Dana Du fine were locking down several deals at press time 
to ensure that the group's new music doesn't fly past any
one's radar. One key way to accomplish this is by licensing 
it lo film, TV and videogames. 

In recent weeks, Universal Music Publishing Croup 
signed a multiyear worldwide publishing deal with Wei
land and extended its deal with STP. (Weiland's existing 
publishing agreement with Bug Mus ic for his s hare of lhe 
STP catalog expires in September.) The new deal wi th 
UMPC encompasses the band's catalog, includ ing the new 

'I HAVE TWO KIDS WHO CALL 
M~1 CRYING1 ''DADDY.1. WHEN ARE 

YOU COMING HOM1:?'' I LOVE 
PLAYING SHOWS, BUT I WANT 

TO BE WITH MY CHILDREN.' 
-SCOTT WEILAND 

album. Financial terms were n' t disclosed. 
"We already have major things in the works, like film trail• 

ers, big commercials and videogame opportunities," UMPC 
chairman/CEO David Renzer says, noting that the agreement 
had just been signed a11d deals hadn't yet been finalized. "We're 
very highly focused on the whole synchronization area.· 

In addition to licensing STP music for the upcoming "Rock 
Band 3" and "Guitar Hero 6," Du fine says that she's targeting 
sy11chs for programs like "True Blood," "Gossip Girl" and "Vam
pire Diaries." 

Additionally, ESPN will use eight STP tracks-including new 
cuts "Between the Lines," "Dare l fVou Dare." "Take a Load Off" 
and "Fast As l Can"-across its p rogramming. And footage 
from the band's March appearance at South by Southwest will 
air on TV screens in Bes t Buy s tores and be used for album 
teasers on STP's Web site. The grnup has several TV appear
ances lined up around the album's re lease-including "Late 
Show With David Letterman" (May 19) and "Jimmy Kimmel 
Live!" (May 25)-and it's scheduled for Howard Stern's Sirius 
Sate llite Radio show May 18. STP's March 27 concert at Chicago's 
Rivie ra Theatre will air on VHl , MTV2 and sister HD channel 
Pallad ia in late May. 

A deluxe version of the album with expanded artwork and 
two bonus tracks will be available on s treet date. Target will be 
g iven a CD/ DVD version of the set with exclusive in terview 
content, and Walmartwill air an exclusive STP performance in 
stores and on its Soundcl1eck Weib site. 

STEADY RADIO ROTATION 
Another driver of the album will be radio airplay. First single 
"Between the Lines," released in late March, has been verywell
received. This week the track blasts up the Alternative chart 
(39-9) and the Rock S011gs lis l (40-2) and flies 36-7 on Main
s tream Rock, marking the act's first top 10 radio h it since 2003. 

"They've always been good at g1ving people someth..ing con
sistent with the Stone Temple Pilots identity, but also a little 
newer to let fans know they were paying a tten tion and moving 
forward and trying to grow in their own right," WIil Chicago 
music d irector Stephen Salzman says. 

Since the release of its 1992 debut "Core," ST P's biggest
selling album a l 4.9 mi llion copies, the band has en joyed 
huge success a l radio. Up until 2000, it was a vital act al main
stream and alternat ive rock. The grou p has notched 16 top 
10 h its on the Mainstream Rock chart, six of which went to 
No. 1. And many rock stations have helped keep STP's legacy 
alive by playing hi ts like "Plush" and " lnterstate Love Song." 

"Stone Temple Pilots is definitely one of our core artists," 
KRZQ Reno, Nev., PD Melanie Flores says, noting that 12 of 
the band's songs are in regular rotation at the station. "It feels 
good to have some of these older artists on our station again 
with new music that's actually good." 

Mos t programmers agree that new music from STP will 
likely go over bes t with the band's 25-35 demographic. "I 
don't think a teenager is necessarily walking around say
ing, 'The Stone Temple Pilots is my favori te band,' " KROQ 
Los Angeles music director Lisa Worden says. "But I think 
they're really going to be into the new music, because it's 
really good." 

To target a )'0unger audience, the band is planning a se
cret event witl1 MySpace surrounding the album's release 
and will premiere exclusive con tent on the social network
ing site during the albu m cycle. The STP camp also will buy 
targeted ads on Face book, and a live s treaming event witl1 
YouTube is in the works. 

ROCK ROLLED 
After gauging the reaction to the band's 2008-09 tour, making 
a new album seemed part of the "logical chain of events," Deleo 
says. "We started this record while we were in the midst of tour
ing. We'd go in and work for a mon th, then go back out on the 
road for three weeks, then work on it . That sprawled out over 
eight or nine months." 

During the writ ing process, Dean and Robert Deleo 
wou ld send Weiland demos of the ins trumental tracks. 
"Then 1 went to my studio, Lavish, which a lso staffs our 
record con1pany, and s tarted working on lyrics and 
melodies," We iland says. 

Although STP self.produced the new album, Lhe band brought 
in p roducer Don Was to get all tl1e members in sync. "He had 
us come in together and play live as a band," Weiland says. 
"That's really when things started taking off" 

The resulting collectio n should please longtime STP fans, 
says Weiland, who calls the release a "straightforward STP 
rock'n'roll record. There's a lot of blues to i t, a lot of R&B to 
it and a little Louisiana Purchase to it. But a t the core, it's a 
rock album: 

Some rock bands lau nching a comeback album may have 
considered bringing in outside songwriters to hel p pen a big 
radio ballad, but true to its writing style, STP chose to han
dle such duties without any assistance. "I never had a prob
lem writing songs," De Leo says. "You have Robert and I, two 
pretty prominent songwriters, throwing a wealth of ma terial 
a t Scott." 

At press time, STP was finishing a n ine-date promotional 
run of theater dates to help push " Between tl1e Lines.· The band 
will appear at a handful of U .$ . radio festivals in April and May 
before heading to Europe to play festivals and one-off shows 
through June. STP will head line a North American summer 
tour that will feature a handful ofopening acts yet to be deter• 
mined. Fans who preorder a ticket to the smnn1er trek will also 
receive a free download oftl1e band's new album, according to 
Alia11tic's Tortella. 

"We're expecting to do 20-25 major-market amphitheate rs 
or arenas in the later sun1n1er and fall, ·· Branigan sayst noti ng 
that STP has also confirmed a handful of North American fes
tival dates. "I expect the lour in this year lo go into 2011 and 
possibly 2012." 

Despite tl1e fact that touring accounts for the bulk ofSTP's 
revenue these days, Weiland hopes the new album sells well 
enough to allow him time off from the road at some point. "I 
hope the record sells 10 million," he says. "I have two young 
kids who call me, crying, 'Daddy, when are you coming home? 
When is two weeks up?' I love playing shows, but I want lo be 
with my children." 

Weiland recognizes, however, that the "onus is really on tour
ing, because basicall)'only country music sells CDs anymore." 
His words reflect a growing concern among veteran acts like 
Radiohead and Ni ne Inch Nails that have questioned whether 
aligning with a majo r label in a digital age is Lhe savviest busi
ness decision. 

But if\Veiland-ever the outspoken fron tman-gets his way, 
the band will find other creative outlets to release future STP 
material. "You can do a 360 deal, like Madonna did [with live 
Nation[, if the money is right. Putting it out on Softdrive, or our 
own label. Doing things morecreativelywith the Internet. Giv
ing s tuff for free as well as selling s tuff," he says. "I like Radio
head's idea, where they let their fans have the choice to pay what 
they wanted to pay. 111ey ended up making a lot more m one)' 
doing it that way." 
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ARE TWO HEADS BETTER THAN 
ONE? THE TWO RECENTLY 

APPOINTED CO-PRESIDENTS OF 
MYSPACE DISCUSS THEIR UNIQUE 

POWER-SHARING ARRANGEMENT, 
THE COMPANY'S STRUGGLES 

AND THEIR PLANS TO TAKE 
MYSPACE BACK TO THE FUTURE 

BY ANTONY BRUNO 
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I 
It takes two: JASON 
HIRSCHHORN (left) 
and MIKE JONES as 

co-presidents of 
MySpace. 

For a company that admits to a lack of focus in responsible for creating. It's now a distant sec
its past, choosing two people to share one lead- ond to the still-surging Facebook and is just 
ership role is a move leaden with irony. starting to recover from a leadership shakeup 

Yet that's what MySpace has done with the that saw the removal of two CEOs in just nine 
appointments of Jason Hirschhorn and Mike months-first, co-founder Chris De Wolfe, then 
Jones as co-presidents of the once-mighty so- Facebook transplant Owen Van Natta-as well 
cial networking giant. But maybe, no one per- as an exodus of mid-level talent. 

son is capable of taking on the many challenges So now it's up to the co-presidents to take 
MySpace faces as It attempts to regroup and MySpace forward. Their plan? Reinforce My-

pull off one of the biggest comebacks in recent Space's claim to the turf that made it such a sue
business history. cess early on: entertainment. They've adopted 

MySpace's troubles started long before ei- the catchphrase "Discover, and be discovered" 
ther executive joined the company. Following Its as their value proposition, hoping to retake the 

sale to News Corp., MySpace watched itsmem- company's position as the place where users 
bership, usage and engagement metrics slowly learn what's hot in music, movies, TV and games, 
erode as the company failed to keep up in the as well as where content creators go first to get 

rapidly evolving Web 2.0 market it was largely their big break. 
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From a shared office with desks facing each 
other In MySpace's Los Angeles headquar
ters, Hirschhorn, a former MTV Networks and 
Sling Media executive, and Jones, formerly of 
AOL, have already launched a new games 
strategy and a data-sharing tool designed to 
highlight popular content, and they're plan
ning a major mobile initiative in the weeks and 
months ahead. In an interview, the two share 
their thoughts on where they are now and 
where they expect to be In the very near future. 

How do you address the questions swirling 
around about MySpace following the ex• 
ecutlve shakeup and the widely held view 
that the company Is a sinking ship? 
Jason Hirschhorn: What are you reading? I 
haven't seen anything [laughs]. If I can be 
slightly critical of our past, I think there used 
to exist a culture of going out and getting press 
without having a tremendous amount of sub
stance or delivery against product. 

Because of that, there was a concern when 
we came in that we needed to deliver before we 
hyped. The result was that things became quiet 
when they d idn't need to be. When you are 
q uiet in a world of24/7 coverage ofblogs and 
news, it's unbelievable what kind of imagina
tion and vantage po in t bloggers and reporters 
will come up with in lieu of silence. So abou t 
a month ago we decided to be open about our 
road map and the trials that go on in reimag
ining this company. 

We're going into a period where we proba
bly have more product coming out tl1an in the 
h istory ofMySpace. Externally, it means Mike 
and I are not only talking to press, but to ad
vertisers and partners. MySpace is not dead. 
To ignore one of the biggest audiences in the 
world would just be silly. 

Describe the dynamic: of this co-president 
role. Who handles what, and how do you 
work together and make decisions? 
Hirschhorn: Mike and I have been a little taken 
aback at how much hoopla there is about the 
whole co-presidency thing. From the day we 
walked in here, we've sat in the same office 
with desks facing each other. Our backgrounds 
are similar in tl1at we're botl1 entrepreneurs 
who have n1oved in and out of big media cmn
panies, and we're both product-focused. 

Mike is very much about getting things done 
this minute wh ile I like to lean back a little and 
look more long ball, and I think that's a per
fect push-and-pull. In terms of d uties, I con
centra te on product, programming, marketing, 
communications and customer care. 
Mike Jones: I oversee product, platform, data 
analytics, the sales g roup, our Google search 
partnerships and also general functions like 
HR, finance, legal. and tl1e music JV is under 
my purview as well. Jason and I have very com
plementary styles. We both have a very clear 
picture where we want to take the business. 

So what Is this shared vision for the future 
of MySpace? 
Jones: The roots of the MySpace experience 
is discovery and being discovered . Users come 
to MySpace to find new bands, new friends and 
new cultural events1 and we're complen1ent• 
ing it now with a really advanced recommen
dation technology. The way it lies to music 
specifically is that with M yS pace's rich catalog 
of indie and comn1ercial music1 we can p ro
vide a level of d iscovery you can't find anywhere 
e lse. We can provide a p latform for musicians 
to become djscovered. We're looking to further 
that platform. 

Hirschhorn: When Mike and I came in, we 
thought a bout tlie DNA and heri lage of the site. 
A lot of time when new executives cotne in 1 it 
has to be a "new" strategy. But this was more 
about peeling back tl,e layers of where the site 
had gone and going back to what made it great. 
We needed to narrow it. it wasn't going to be 
a social network where you talked about your 
grandma's birthday party or an election, but 
rather about the music, tl1e movies, the art that 
rep resents who you are as a person or artist. 
We are a large social network with a tremen
dous amount of data and connections, and 
that's what's going to buoy us into this discov
ery experience. 

A lot of services aim to do that, and fail. 
What's MySpace going to do differently? 
Hirschhorn: A couple of years ago I saw George 
Clooney on TV saying he was worried about a 
world where there was so much personaliza
tion telling you what to watch or read based on 
what is known about you. We think discovery 
needs a couple of different layers. Because what 
you ask for and what you do is rarely the same 
thing. The right mixture around that is going 
to be the secret sauce. And the way we display 
it has to be a lot more fun. 
Jones: There's a big diffe rence between per
sonalization and discoveiy. We' re developing 
what we call a "user DNA system" that looks at 
both the things you tell us you like as well as the 
things you actually spend time with on the s ite. 
Our system, which will probably be expandable 
and open to outside third parties to use, allows 
users to log their behavior as they choose with 
our own privacy settings in order to give them 
that best level of discovery. \Ve want to get you 
to discover new trungs, not just rediscover tilings 
we know you like. That's critical. 

What tole does data/metrics play In all this? 
Hirschhorn: If a user builds a playlist, that 
m ight affect how much time they spend on 
MySpace in that one session, but how does it 
affect their behavior on a go-forward basis? 

@~~~ ON! 

Do they come back more frequently, do they 
become more invested? So there's a lot of test
ing with regard to the core actions we want 
users to perform with in MySpaceand whether 
it really influences their behavior. And tha t 
intelligence will drive a lot of our products 
and decision-making. 

The second piece is trending. For users who 
have selected to live publicly witlun MySpace, 
their actions are now going out to this real
time stream. That actually exposes live, real
time trends happening within MySpace. That 
means that we can understand what bands are 
trending up across the country at any given 
minute, not two days after we crunch the data 
or in next week's chart. And third parties can 
see that, too. 

How much do you develop In-house ver· 
sus using third-party developers? 
Hirschhorn: One oftl,e things we learned early 
on is that you can't build everything. Part of 
creating is no t just building things from 
scratch, but a lso creating a platform tl,atallows 
others to build from scratch. One thing we tell 
our staffis tliat part of their success factor is 
to not only build things, but to also find cool 
things that are going on in the Internet and fig
ure out how to in tegrate them into the site. 

In the next couple of weeks we'll be rolling 
out a bunch of products based off partners who 
have built on our platform. ll will inform not 
on ly our productdireclion, bu tour hi ring and 
possibly any acquisitions that we do. 

Is MySpace Music sort of like a test lab 
where you experiment with new services 
and technologies before applylng them 
to the rest of the site? 
Jones: Because MySpace Music has a really 
tigh t focus on the music experience, it bodes 
well for them lo test a bund1 of new products. 
They have their own product development 
teams that work in concert with MySpace and 
ou r road map. They also have their own tech
rucal development teams, so they have tl1e abil-

GAMING GETS A 
MAKEOVER O N MYSPACE 

MySpace introduced its My

Space Games initiative at 
this yeat's Game Develop· 
ers Conference. For users, 
It prollldes better notification 
and discovery features, as 
well as personalized game 
recommendations. It's also 
going to have a mobile 
component through an 
iPhone app called Neon 
that lets users connect to 
any of the games they play 
on MySpace from their 
mobile phone. 

playing the same game 
compare stats. 

extremely well with our 
audience. We've done an 

OK job in exposing our 
audience to games, but we 
haven't done a great Job at 
making games truly part of 
the MySpace experience. 
We'Ve done that with mu
sic, but we haven't brought 
games to that level, so 
that's the next category we 
want to focus on. And 
some of those games are 
actually music-focused as 
well. I think you'll find some 
of the best games to hap· 
pen on MySpace are those 
that Integrate music." 

For developers, the ini· 
tiative allows access to all 
of MySpace's data analyt• 
ics tools, such as the abil· 
ity to track how users are 
discovering and selecting 
games, as well as how often 
they play. It also adds such 
third-party technology as 
the Unity 3-0 graphics en
gine and a score-sharing 
and tracking service from 
Scoreloop that lets users 
on different social networks 

Gaming is a key area for 
MySpace"s expansion, given 
the popularity of Facebook 
games like "Farmville" and 
"Mafia Wars." Some 30% 
of MySpace users play 
games on the site, which 
the company wants to see 
increase to 50%. But My· 
Space co-president Mike 
Jones Insists the move 
doesn't mean it's pulling 
back on music. 

"In no way are we replac
ing music as our primary 
focus," Jones says. "We've 
found games resonated -AB 

Watch out, 'Farmville': 
Screen grabs of OMGPOP 
and Hunted Radio 

ity to launch code on their own. We want them 
to build two primary strategic businesses for 
us. One is to deliver the best environment for 
consumers to d iscover and consume music. 
The second is to del iver the best tools for mu
sicians to maintain their presence online. 

How do you expect to keep MySpace Music 
distinct from the pack of similar music 
services that exist today or that are about 
to launch? 
Jones: The principles that we're driving for 
M ySpace to stay aliead of the pack are tlie same 
that we're using to keep MySpace Music ahead 
of the pack. Real time is huge. Leveraging the 
power of the social graph. Understanding 
trends. Leveraging third parties. Those prin
ciples hold true regardless of the group we're 
talking about. 

Jason, any lessons from MTV and the Urge 
service you're applying to MySpace Music? 
Hirschhorn: Yeah-<lon't gel an ulcer. One of 
the great things about Urge, and what we're 
bringing here, was that music was not just data, 
but it had an emotjonal connectjon. It's not 
just having 10 million songs, but how do you 
bubble them up? 

What"s the grand mobile plan? 
Hirschhorn: Mike and I often think that 
within 18-24 months we'll have I 00% of our 
user base on mobi le. We' re working on a re
build of our iPhone app as a showcase for 
what we're capable of doing. We're building 
out service layers for mobile so we can b uild 
more "snacking" applications, so we could 
have a concert app or a tour date app or lots 
oflittle applications you can' t bundle into the 
overall major applications. 
Jones: We've seen a massive portion of our 
audience shift to using M yS pace on mobile. A 
phenomenal number. Double-digit percent
ages of our audjence touch MySpace via mo
bile than on the Web. They use the Web as a 
complement, bu t mobile becomes their every
day tool to connect to MySpace. We love hav
ing a b ig MySpace mobile app, but we'd also 
like lo have some very speci fic sma!Jer appli
catjons that facilitate d iscovery, that facilitate 
d ifferent elements of the My Space experience 
in very simple fast and quick-to-use products. 

What's the plan to acquire new members? 
Hirschhorn: First we have to make sure the 
product is in the shape we want before we start 
drawing new usage intolhe site in a major way. 
The quality of the MySpace interface . . . all the 
functionalities were there, but the way they 
were put together wasn't up to par. Weare work
ing on a major rehaul of the interface that will 
roll out incrementally. A rebranding campaign 
is in the works. Not only looking at our mark, 
but also our brand and our fillers and how we 
presen t ourselves. What medium that will man
ifest itself on, whether it's TV or print or on
line or all, I'm not going to discuss yet, but 
we're going to go b ig at some point. 
Jones: We are seeing a lot change in behav
ior, specifically where users a re d iving into 
mobile more than we originally anticipated. 
\Ve also found that within the technology plat
form there is a lot of optimization to be done, 
like search engine optimization and the way 
people find My Space and find content within 
MySpace. And as a wholly owned subsidiary 

of News Corp., we have a lot of marketing a11d 
media m ight behind us. When we want to 
bring the noise back, we have a big megaphone 
to do that. 
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COURTNEY LOVE IS BACK 
WITH A VENGEANCE 

BY CORTNEY HARDING 

You don't get an interview with Courtney Love; you get 
an audience with her. 1 In six hours at the Driskill 
Hotel in Austin, the day after two excellent, return-to
form performances at South by Southwest (SXSW), 
she will do the following: show off all her clothes; ex
plain her new style, which she calls "kook"; display fi
nancial documents on her battered laptop which, she 
says, prove she's a victim of embezzlement; Google 
her new crush's ex-girlfriend; learn two Big Star songs; 
and yell at various people about various things. She 
will talk. She will smoke. On two occasions, she will 
smoke, talk and pee with the door open, all at once. 

Leaving her 
room, you feel 
like you've 
just run a 
marathon- you 
are tired, out ofbreath, 
and you smell bad. 

But there's also the feeling 
that you've witnessed the rock 
star i n her na tu ral habi ta t
perched atop a filthy bed in a trashed 
hotel room, she commands attention. In 
a musical landscape populated with face
less hard rock bands, bad emo hair and aw
shucks indie rockers who look just like the 
kids who serve you coffee in the morning, 
she's like nothing else. Seeing her out ofher 
element would beas jarring as catching Lady 
Gaga in khakis and a button-down. 

TI1ere was a freak show element to the three 
gigs Hole played at SXS\V. People were curious 

about the new 
songs, sure, but they 

were mostly curious 
about her. Would she 

stay upright for the entire 
set? Could she still sing? 
The answers are "yes" 

(unless she was crowd surf. 
ing) and "yes" (insofar as she 

could ever "sing"). She played 
the grunge chestnuts and a 

number of songs from her new 
album," Nobody's Daugh ter," 

wh ich Mercury will release April 
27. Critical reaction was s trong, and 

massive crowds attended all three of 
the shows she eventually played. 

Courtney Love is back and in fighting shape. 
But can she overcome a long absence, a celebrity 
that threatens to overshadow her music and a 
radically changed music scene? >>> 

PHOTOGRAPH BY DANIEL JACKSON 
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UNDER NEW MANAGEMENT 
On a spring afternoon in 2009, Crush Management partner 
Jonathan Danie l received a very long and unexpected voicemail. 

"Courtney literaUycold-calJed me," he says, noting that he later 
discovered he had been recommended by producer Michael Bein
horn. "I didn't know what to do with the message. I played it for 
Pete Wentz, and then I decided I should at least call her back." 

Danie l met with her, heard the music she was working on and 
decided to take heron as a client. This despite the fact that Hole 
seems like a bit of an odd fit for Crush, an agency best-known 
for working with such acts as fall Out Boy and Pan ic a t the Disco. 
But Daniel d id have one connection to love: They both kicked 
around Los Angeles during the late '80s, when he played in glam 
rock bands Electric Angels, Candy and the Loveless. 

"I loved the music; it felt really timely," he says. "Music al
ways shills, and il feels like rock has been underground for a 
while and is ready to come back." 

Daniel says that he wasn't worried about working with Love, 
despite her scabrous reputation and penchant for burn ing 
through managers. (Past representation includes Q Prime, 
Janet Billig, Peter Asher, Dave lory,AsifAhmed and ex-boyfriend 
James Barber.) "At this poin t, she wants someone to manage 
her: he says. "She's such a big personality it wouldn't make 
sense for me to try to manage her if she didn't want it." 

The first order of business was finishing the new album, 
which Love had been working on since 2006. She had written a 
series of tracks with Linda Perry and some others with Billy Cor
gan, but most of the actual recordi11g wasn't done until fall 2009. 

• 11 didn't take that long because she had already done most 
of the work," Daniel says. "She had the songs; it was just a mat
ter of getting them done." 

Once the a lbum, which Love self-financed, was fin ished, 
Dan iel set upa meeting with Mercury Records president David 
Massey. "I knew Massey from working with Fall Out Boy, and 
I knew she would like him-he's good with women and knows 
a lot about music." Mercury was the only record company they 
met with. Both parties were sold, and the deal (which Massey 
calls a "proper, global, multi-album deal") was signed. 

Daniel says, "The deal is a joint venture, almost like an indie 
deal-it's a 50/ 50 split, which is fair, because she was betting 
on herself so much. This applies to any future a lbums, too. 
They do have some incentives to sell albums and hit certain 
numbers, and at the end of the day, we want all the parties lo 
be happy with the agreement." 

Mercury has the rights to the a lbum in the United States and 
United Kingdom; Universal will release it in the rest of the 
world. Love owns her own publishing, with Randall Wixin han
dling the adminis tration. Creative Artists Agency is booking a 
U.S. tour th at will start in June, following a U. K. and European 
tour in May. 

CALL IT A COMEBACK 
While Courtney love the personality has remained i11 the spot
light during the last 16 years, Courtney Love the artist has been 
outofit since 1998, when Hole released "Celebrity Skin." Love 
released a soloalburn in 2004on Virgin, but it received ,nixed 
reviews and sold on ly 100,000 copies, according lo Nielsen 
SoundScan. (Love herself refers to it as "la disastre.") "Celebrity 
Skin," by contrast, has sold 1.4 million copies, and 1994's "Live 
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Miss World (from left): Hole's COURTNEY 
LOVE and MICKO LARKIN perform March 20 in 
Austin at a South by Southwest tribute to the 
late Alex Chilton; Love in the '90s; Love with 
BILLY CORGAN at the January 2007 Los 
Angeles premiere of the film 'Freedom Writers.' 

Through This" has sold 1.6 million. 
But attention for those albums, both of which were critically 

acclaimed ("Live Through This" topped the Village Voice Pazz 
a11d /op Cri tic's Poll; "Celebrity Skin" came in at No. 14), is a 
drop in the bucket of press surrounding Love. The tabloids have 
followed her as she has end ured several breakups, gained weight, 
lost weight, started fights, lost her money and lost legalcontrol 
ofher daughter-though, when interviewed, she speaks about 
Frances Bean in glowing terms. 

The gossip is one of the reasons Love decided to use the Hole 
name for the new project, despite the fact that no other origi
nal members of the band played on the record. "Shedidn't want 
to cash in or slight any of the people she's played with in the 
past," Daniel says. "But calling it Hole is the way she can sep
arate hersel ffrom the tabloids. 

"People like lo pick on her for a lolof reasons," Daniel contin
ues. "We run into it all the time with promoters. They are very 
skeptical, despite the fact that she sold out Terminal 5 [in New 
York] and the I lenry Fonda Theater [in Los Angeles] and had 
great shows at SXS\V. She's super pro, and she really wants this." 

Plenty of skepticism surrounded "Nobody's Daughter," but 
early response lo the firs t s ingle, the harsh punk tune "Skinny 
Little Bitch," has been encouraging, with the song rising 22-21 
on Billboard's Alternative chart and 37-32 on Rock Songs. 

"I liked the song, and when wed id a poll on our Web site, we 
had about 95% positive responses," alternative WRXP (101.9) 
New York PD Leslie Fram says. "People were saying it reminded 
them of the '90s." 

But Lynn Bars tow, PD a t alternative KROX (101X) Austin, 
doubts the song will endure. "Courtney remains a pop cul
ture icon, but for the most part she has no place on the s ta
tion," he says. "She's a little polarizing, and generally radio 
doesn't accept that." 

The rest of "Nobody's Daughter" is classic Hole: a b ig rock 
record helmed by a big personality. In many ways, it seems like 
no time has passed since "'Celebri ty Skin"; the song "Pacific 
Coast Highway" would've been right al home on that album, 
while "Samantha" is a natural sister of" Live Through This" track 
"Jennifer's Body." The lyrics are dark throughout, and per usual, 
concerned with sexual politics and the damage they cause-

• People like you fuck people like me, to avoid agony," she howls 
on "Samantha." Listeners expecting a train wreck will be disap
pointed- "Nobody's Daughter" is sharp and well-executed. 

"We're leading this campaign with the music," Massey says. 
"This is our opportunity to reintroduce her as a musician and 
drive home the point that few bands have achieved what she 
has achieved." 

THE 12·YEAR NAP 
In some respects, Love embraces technology. Just as a 1995 in
terview found her s itting in a trashed hotel room and posting in 
AOL chat rooms, she now s its in trashed hotels and posts on 
Twitter. But she's not all tl1eway up to speed: She twice calls down 
to the front desk for new stereos when she wants to play music 
andcan'tget anysound to emerge. (As itturnsout, neither s tereo 
is defective; love juslcan'l work lhevolumeon her iPod.) But as 
funny as this anecdote sounds (and Love does offer profuse apolo
gies to the hotel staff once she realizes the mistake) it drives home 
the point that part of love is still very much in the '90s. 

When "Celebrity Skin " was released, for instance, licensing 
was something dinosaur bands did-and Kurt Cobain, Love's 
late husband, was adamantly opposed to. Daniel says he has
n' t spoken to Love about synch possibil ities yet, nor does he 
know how she'll respond. "She's precious about certain th ings 
and laid-back about others," he says. "She is really into mobile 
music and on the cutting edge of pop culture, so we'll see." He 
adds that it would make perfect sense for Love to contribute a 
song toa "Twil ight" series soundtrack, for example, in order to 
reach a younger fan base. 

She's still living in the '90s when it comes to video budgets, 
too. Back at the Driskill, she says she has $100,000 to shoot her 
next clip and is researching models to p lay the "skinny little 
bitch." She debates whether to call Ka te Moss and ask about a 
particular young Russian beauty named Sasha Pivovarova, then 
decides to call a friend who has connections in the fash ion in
dustry and leaves h im a long message. 

Then she turns to her guitarist, a sweet young Brit with a lisp 
named Micko Larkin, and inquires about the sound at the venue. 
"How are the vocals?" she asks. "I want my vocals to be louder 
than God." 

Courtney Love isn' t the only female band· 
leader to rock the Billboard 200-below is a 
list of the best-selling albums by female-
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'AN ELEMENT OF SURPRISE' 
SENDS WRITER/PRODUCER'S 

HITS UP THE LATIN CHARTS 
BY LEILA COBO 

WHEN PRODUCER/SONGWRITER 
Armando Avila ~ot the demo for "No Me 

Doy Por Vencido,' a new track for pop star 
Luis Fonsi's then-upcoming 2008 album, 

his first thought was that it reminded him 
of his father's music. • The late Armando 
Avila had been a member of Los Babys, a 

romantic Mexican group popular in the '50s 
and '60s whose music swung between 

rock'n'roll and romantic grupero fare with 
traditional instrumentation. • "The track 

was in 6/8 time and it reminded me of one 
of Los Babys' best songs, called 'Porque,' " 

the producer recalls. "That arrangement 
was the inspiration for the arrangement 

and production of'No Me Doy Por 
Vencido.' "• The mix of strumming guitars 

and Mexican trumpets with Fonsi's 
eminently pop sound helped make "No Me 
Doy Por Vencido" a runaway hit that spent 

19 months at No. 1 on Billboard's Hot Latin 
Songs chart. And it solidified Avila's 

reputation as a hot producer with the ability 
to infuse pop songs with both a Mexican 

ana universal sensibility. 

Avila earned honors as producer of the year a t the 2009 Billboard Latin 
Music Awards last spring and th is year is a finalist for Songwriter of the 
Year; he also took the No. 1 spot on Billboard's 2009 year-end Hot l..itin Pro
ducers chart. During the past five years, the Mexican-born Avila has had 
nine titles in the top five of the Hot l..itin Songs chart as a producer and 
three as a songwriter, including No. l s for RBD and l..i Quinta Estacion. 

With h is youthful looks and polite demeanor, Avila is immediately like
able, a man whose congenial m anner belies the creativity within. Raised in 
a home steeped in music, surrounded by his father's songs- all of which 
he knew by heart- Avila never received fom1al musical training, but he has 
played electric bass since age 3 and spent his school years playing in bands. 

He had a brief recording career as a member of Los Avila Boys, a group 
he formed with cousin Emilio, with whom he played for a decade. But a 
production career came calling after he worked with singer/songwri ter 
Aleks Syntek and attracted the a ttention onabel A&R directors who began 
calling him for other projects. 

Avila also saw the possibilities of production. Once, wh ile working with 
fellow producer Luis Fernando Ochoa, Ochoa let him in on a secret: Good 
producers needed managers too. 

So Avila and Emilio went to meet with potential managers. Avila recalls 
that during the car ride back from one sucl1 meet- continued on »p28 

Top of the pops: Mexican 
songwriter/producer 
ARMANDO AVILA racks 
up the hits 
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ing, his cousin turned to him and said," 'Hey, 1 
could do that job.' 

• He had a special knack for business, but 
he'd kept it completely hidden,· Avila recalls. 
"He began to network with people a t the la
bels, a nd thank God, he's bee 11 a very i mpor
tant pillar in my career: I'm in the studio 
writing and producing, and Emilio is on the 
hunt for good projects.• 

Avila quickly developed a recognizable sound 
as a producer, infusing Latin pop songs with 
touches of traditional Mexican instrumenta
tion that were immediately appealing to both 
Mexicans and internalio11al listeners. His clie11-
tele grew to include 

we had Lhe group !Los Avila Boys). And Lhen, 
Ale ks Syntek invited me to wriLe a song called 
·sendito Tu Coraz6n," and I also had several 
hits with Natalia of La Quinta Estacion. Then 
I had the opportunity to place several songs 
with RBD. For some reason, pop songs are what 
come easiest to me. I remember when we had 
the RBD meetings, we would always d iscuss 
who our target was. And I would take that no
tion home and come up wi th a song for thaL 
particular audience. What I'm trying to say is, 
when I write on commission, I do very well. 
for example, with !David] Bisbal, they gave me 
the synopsis of the soap opera "Juro Que Te 

Amo" and based on 
teen pop sensation 
RBD, the TV-spawned 
group that would be
come an international 
phenomenon. A factor 
i n its success was 
Avila's songs, whose 
colloquial lyrics and 
simple melodies cap
tured the spi rit of a 
largely ignored La1i11 
teen fan . 

"We knew perfectly 
well what our target 

Avila developed 
a recognizable 
sound, infusing 

Latin pop 
with traditional 

Mexican 
instrumentation. 

that, I wrote the song, 
and we d id very well. 

So when you enter 
t he stud io, d o you 
take off your writer's 
hat t o become a 
producer? 
I have two facets as a 
producer: r irst, I look 
after qual ity. That's 
very important to me 
because l 'm passion• 

was and we worked in speaking to them in their 
la11guage," Avila says now, describ i11g an ap
proach tl1at has defined much of his work. "I 
see that many artists maybe are excellent, but 
sometimes they m iss by not aimi11g for the right 
Larget: for the fans that will buy their albums." 

Avila has continued expanding h is reach, writ
ing and producing for an increas ing number of 
non-Mexican acts (including Fonsi and David 
Bisbal). He a lso created h is own stud io and pub
lishing house, Cosmos, and recruited a grow
ing stable of writers who are furthering his reach 
into other projects. When Billboard talked with 
Avila, he was working on projects for Patty 
Cantu, Malu and Belanova, among others. 

How do you define yourself? As a producer 
or as a writer? 
As a writer/producer, because production has 
brought me many satisfactions. But tl1en there's 
filling the spaces that you find in the albums. I 
always ask the A&R lexecutivesJ lo leave three or 
four spaces on an album so I can fill in what 
needs to be filled. And most of tl1e time, one of 

Lhose songs ends up being a single. 

How did you get started as a composer? 
I always wrote with my cousin, Emilio, when 
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ate about sound and 
technology. But Lhen I shed Lhat completely 
and I Lake Lhe position of the producer as a lis
tener. I listen to the song like the audience 
would listen to it, to see if it has that element 
that would make me listen again, t haL will Lrap 
me or excite me. And I can tell you that 60% 
of my work is on songs that aren't m ine. I al
ways try to listen, th inking about the benefit 
of the project. 

What would you say Is your signature, your 
distinctiveness? 
That's a very interesting and d ifficult question 
because I've tried to have all my projects sound 
different from each o ther. You could say my sig
nature is that Mexican element that I've tried lo 
place in some projects, but not all. 

RBO didn't have that, for example. 
No. Bui I think my formula-the musical struc
ture I work with- I always try to have an ele
me11t of surprise. Something tha t grabs you 
and elicits an e1notional response. For exam• 
ple, in David Bisbal's song "Esclavo de Tus 

Besos," afier the second chorus, there's almost 
a slop, a pause in the song, and when the cho
rus ret urns, it does so with a special effect that 
makes you say, "Wow." continued on »p30 
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That could be my ID 0 1· trademark. Obviously, 
if we're talkingaboul a beautiful baUad, I would• 
n't do something like that. 

How do you write? 
When it's a co-write, it's been very interesting be
cause I've done so mostly with Natalia of La 
Quinta Estacion. And many times, we write the 
songs right there in the s tudio, [but just as] many 

times they come with an idea and we develop it 
together. Lately, what's working for me and the 
authors in our publishing house is listening to 
the general concept of the artist we're writing for. 

Then we begin with a series of chord progres
sions and write the song from there . 

So you don't sit down alone with a candle 
and incense for inspiration? 
No. I've done it, but I have so mud1 work right 
now, I barely have time to sit down with a can· 
die and a glass of wine. I'm not complaining, 

but things have had to take a different direction. 

What do you listen to in your spare time? 

I'm a big fan o flh e Beatles and I 've dedicaled 
a large chunk of tim e not only to lis len ing to 
their music but investigating it. And that has 
led me to get into their recording process. I'm 
a collector- a l ittle obsessive- of everything 

that has to do with the Beatles. And my pas
time when I'm outside the studio is also music. 
I'm passionate about collecting musical instru
ments; I have around 200 gui tars. 

You"ve had many hits. Could you pick one 
and talk about the story behind it? 
"Algo Mas" by La Quinta Estacion is very impor
lant lo me because il's o ne of lhose songs lhat 

we thought nothing would come ou t of it. Na
talia called me one n ight from a bar and said, "I 
just thoughtofa melody.• I'd never written with 

her before, but she had helped me by singing 
on a demo 1 had produced for Gloria Trevi. So 
when she called and asked me for help, I said, 
"Of course. Come over, we'll write it together." 

She came with jusl a li ttle piece of the chorus. 
I took ou t my guitar, we began writing the 
chords, we composed the verses, and we fin
ished and were very proud of our song. We 

showed it to the label but they didn't see itas the 
single because it was too long. But they left it in 
because Natalia killed for that song. And it was 
the second single and it was a hit. I've been to 

many weddings where the couple ask for "Alga 
Mas" and il makes me immensely happy. 

And they should take advantage of that and 
come up with in leresting malerial. But with a 

new act, I prefer to stick to the format of a three· 
m inute, 30- or 40-second song. Within that 

ti me. I have to show that the arli s l is good and 
lhat the song is good. 1 fit's an established act. 
the PD hears things different. But I tell you 
honestly, as a listener, when the song has noth
ing more to offer beyond its four minutes, it 

becomes an exaggeration. "Hey Jude," for ex• 
ample, is that long because it had a surprising 
coda that merited it. 

What direction Is Latin pop taking? 
It's taking an interesting direction with tllis great 
variety of genres. Interesting because you would 

have never heard a group like Aventura before 
in Mexico, for example. But listeners a re open• 
ing themselves to that. And that opens a very 
broad palette of colors for me to propose differ· 

ent things to a pop act. We did it a bit by adding 
mariachi to La Quinta Estacion and taking that 
to pop s tations. But you have to be very careful 
with that. You can't fool listeners. You have to 
present something very honest to them. 

So you're a poster child for Latin pop? 
Yes, and I'm very proud of that. 

Have you had to change your business model 
to flt the times? 
We've made adjustments when we believe in 
project. lfwe think an artist can work but the 
label doesn't have the budget, we're willing lo 

negotiate so it's not that expensive for them, 
but then we get a higher producer's royalty. We 
try not to bleed the indus try that feeds us. 
Maybe I won't make as much upfron l, but 1'11 
win a t some point. 

You opened your own publishing house, Cos• 
mos. What arrangements do you have with 
your nine writers? 
We administer their songs and we motivate them. 
We want to grow the business, and here in Mex• 

ico. other publishers are call ing us and we're 
joining writers together and creating great songs 
to go in different p rojects. And in the end, the 
artist gets the benefit of that. 

Your late father was your first musical In• 
spiratlon. Did he get to hear your work as 
a producer? 

Are today's radio formats restrictive? Say, 
In defining the length of a song. 
There are artists who can have the luxury of 

presenting a long song and radio will play it. 

A year be fore my father died in 1994, he asked 
me to work with h im on the arrangements for 

the last album by Los Ba bys. It was the first time 
we spoke the same language, and we had a great 
lime. During that process, he told m e all these 

incredible anecdotes witl1 Los Babys. I remem• 
ber very fondly that last year with him. 

Armando & Co. {clockwise from top right): ARMAN DO AVILA {left) with BELA NOVA; 
with BELINDA; with ANAHI of RBD; with GLORIA TREVI; with ALEKS SYNTEK 
{ left) and DAVID BIS BAL {center); with EMILIO AVILA. Bottom: Art for his 
production company, Cosmos. 

On this exclusive recap of the top 10 tracks on Billboard's Hot 
Latin Songs chart that were either produced or co-produced by 

Armando Avila, six acts are represented, demonstrating the 
breadth of Avila's Impact on the Latin scene. Luis Fonsi's " No 
Me Dov Por Vencido" tops the recap after spending 19 weeks 
atop Hot Latin Songs following its July 19, 2008, debut. 

Titles on this chart are ordered by peak position on Hot Latin 
Songs. If more than one title peaked at the same position, ties 

were broken by the number of weeks spent at the peak. If ties 
still remained, they were broken by the number of weeks on 
the chart and then in the top 10 and/or the top 40, depending 

on where the title peaked. -Keith Caulfield 
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Rank Title Artist 

2 

3 

4 

5 

6 

7 

8 

9 

10 

"No Me Doy Por Vencido" Luis Fonsi 

"Esclavo De Sus Besos" David Bisbal 

"Ser O Parecer" RBD 
" Solo Quedate En Silencio" RBD 

"Algo Mas" La Quinta Estacion 

"Cinco Minutos" 

"Que Te Queria" 

"Recuerdame" 

"Nuestro Amor" 

"El Culpable Soy Yo" 

Gloria Trevi 

La Quinta Estacion 
La Quinta Estacion a 
dueto con Marc Anthony 

RBD 

Christian Castro 

Peak Debut 
Position Date Label 
1 (19 weeks) 7/19/08 Universal Music 

Latino 
1 (four) 9/26/09 Vale/Universal 

Music Latino 
1 (two) 10/28/06 Capitol Latin 

2 8/13/05 Capitol Latin 

3 4/23/05 Norte/Sony 
Music Latin 

4 8/16/08 Universal Music 
Latino 

4 1 31/09 Sony Music Latin 

5 7/25/09 Sony Music Latin 

6 12/3/05 Capitol Latin 

9 5/9/09 Universal Music 
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BDSCertified Spin Awar · ds February 

• 900,000 SPINS 
When I'm Gone/3 Doors Down/ Universal Republic 
With Arms Wide Open/Creed/Wind-up 

• 800,000 SPINS 
No One/ Alicia Keys/MBK/J/RMG 

• 600,000 SPINS 
All Summer Long/ Kid Rock/Top Dog/Atlantic 
You Belong With Me/Taylor Swift/Big Machine 

• 500,000 SPINS 

2010 Recipients: 

Black Horse & The Cherry Tree/ KT Tunstall/ Relentless/Virgin 
I Gotta Feeling/Black Eyed Peas/ lnterscope 
Second Chance/ Shinedown/ Atlantic 
Somebody Told Me/Killers/ Island 

• 400,000 SPINS 
Down/ Jay Sean Feat. Lil Wayne/Cash Money/Universal Republic 
I Know You Want Me (Calle Ocho)/Pilbull/Ultra 
If You're Going Through Hell (Before The Devil Even Knows) / 

Rodney Alkins/ Curb 

• 200,000 SPINS 
Bad Romance/ Lady Ga Ga/ Slreamline/Konlive/Cherrytree/lnterscope 
Hotel Room Service/ Pilbull/ Mr. 305/Polo Grounds/J/RMG 
Need You Now/Lady Antebellum/Capitol Nashville/Capitol 
Sex On Fire/Kings 01 Leon/RCA/RMG 

• 100,000 SPINS 
According To You/ Orianthi /TAL/Geffen/lnterscope 
BedRock/ Young Money Feat. Lloyd/ Cash Money/Universal Motown 
Haven't Met You Yet/ Michael Buble/143/Reprise 
Hey, Soul Sisler / Train/Columbia 
How Low/ Ludacris/DTP/Def Jam/lDJMG 
I Invented Sex/Trey Songz Feat. Drake/ Songbook/Atlantic 
Live Like We're Dying/ Kris Allen/19/Jive/JLG 
Say Aah/Trey Songz/Songbook/Allanlic 
The Truth/ Jason Aldean/ Broken Bow 
Tie Me Down/New Boyz Feat. Ray J/ Asylum/Warner Bros. 
Two Is Better Than One/ Boys Like Girls Feat. Taylor Swill/ Columbia 
Uprising/Muse/Warner Bros. 
Why Don't We Just Dance/ Josh Turner/ MCA Nashville 
Wild At Heart/Gloriana/Emblem/Reprise/Warner Bros./WMN 

• 50,000 SPINS 
All The Right Moves/OneRepublic/ Mosley/lnterscope 
Carry Out/Timbaland Feat. Justin Timberlake/ Mosley/Blackground/lnlerscope 
Halfway Gone/ Lilehouse / Geffen/lnlerscope 
lmma Be/ Black Eyed Peas/ lnlerscope 
In My Head/Jason Derulo/Beluga Heights/Warner Bros. 
Shut II Down/Pilbull Feat. Akon/Mr. 305/Polo Grounds/J/RMG 
Spollighl/ Gucci Mane Feal. Usher /Brick Squad/Asylum/Warner Bros. 
Telephone/ Lady Gaga Feat. Beyonce/ Streamline/Konlive/ 

Cherrylree/lnlerscope 
Temporary Home/Carrie Underwood/19/Arisla Nashville 
Try Sleeping With A Broken Hearl /Alicia Keys/ MBK/J/RMG 

OU NCIN G THE 

~N~~~Brtif iB~ 
CONGHATUlATIONS 
TO EVERY SPIN AWARD 

WINNER! 

niclscn .. ... sos 
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FALLING UPWARD 
We Are the Fallen 

get heavy 

THE KING IS BACK 
A.B. Quintanilla returns 

with collaborators 

IH•UJhhtl BY DEBORAH EVANS PRICE J 

Redheaded 
Stranger 
Returns 
Willie Nelson Covers Country Classics 

Wi llie Nelson took a straightforward 
approach when choosing a title for 
his latest album-a collection of cov• 
ers of country songs d ubbed, appro· 
priateiy, "Country Mus ic.• 

On the album, produced b y T 
Bone Burnett and due April 20 on 
Rounder, Nelson delivers his distinc
tive, understa ted take on such clas• 
sics as "Dark As a Dungeon," 
"Nobody's Fault but Mi ne," "My 
Baby's Gone" and " House o f Gold ." 

"Thi s is a group of songs t hat 
when they first came out. it didn't 
take them very long to become s tan
dards," Nelson says. "Just like 'Star
dust,' 'Moonlight in Vermont,' 'All 
of Me' and 'Georgia' are considered 
s tandards, so are 'Dark As a Dungeon,' 
'Freight Train Boogie,' 'Pistol Packin' 
Mama' and 'Satisfied Mind.' These 
are a ll s tandard songs from another 
field of music, but they are still the 
same category. They are just as good 
in their own way." 

During his lengthy career, Nelson 
has covered a lot of musical territory, 
from spearheading the '70s outlaw 
moven1ent in country mus ic. to 
recording "Stardust." a legendary 
1978 album of standards. He tack• 
led bl ues on 2000's "Milk Cow 
Blues," reggae on 2005's "Country
man,'' jazz on 2008's collaboration 
with Wynton Marsalis "Two Men 
With the Blues• and western swing 
on 2009's "Willie and the Wheel." a 
Grammy Award-nominated collec• 
tion with Asleep at the Wheel. 

"Country Mus ic" marks h is first 
collaboration with Burnett, who has 
won Grammys for the •o Bro ther, 
Where Art Thou?" soundtrack and 
for Alison Krauss & Robert Plant's 

"Raising Sand," as well as a recent 
Academy Award for "The Weary 
Kind" from "Crazy Heart." 

"T Bone and I are old friends," 
Nelson says. •·we were playing golf 
one day in California and star ted 
wondering why we never had done 
a record together, so we started talk
ing about it." 

He credits Burnett with taking 
the lead on song selection. "He 
brought most o f the songs to the 
session, called all the musicians to
getl1er." Nelson says of the 15-track 
project, which was recorded i n 
Nashville . "I trusted h im and I 
knew he'd get the right guys and 
the righ t songs and sure enough, I 
think he d id ." 

Burnett also steered him toward 
Rounder, the 40-year-old Burling
ton, Mass . , label whose roster 
includes Krauss, Mary Chapin Car· 
penter and the Grascals. "Rounder 
is a great record label and they d is
tribute reco rds the o ld-fashioned 
way: They get them out there to 
where people can find them," Nel
son says. 

That includes st ri k ing a deal 
with Starbucks. "That's a great pro· 
motion; I'm glad they are doing 
tha t," Nelson says. " It will be in 
Starbucks for the 11rst four weeks 
after street date." 

There's also an Amazon preorder 

campaign, and the label is working 
on partnerships with Borders, Barnes 
& Noble, Walmart and Target. 

Rounder executive VP/GM Sheri 
Sands says promotional efforts in
clude "heavy online marketing d i
rect to the consumer and online 
advertis ing campaigns. We'll be set· 

AN APPLE IN STEREO 
Renaissance man 

Robert Schnelder talks 

ting up some national p rint adver
tisi ng !including] USA Today. We' IJ 
be running a national radio cam• 
paign and a national TV advertising 
campaign, which will include com
mercials on 'CBS Sunday Morning' 
and the 'Today' show." 

At radio, "we'll be working wi th 
various formats including trip le A, 
college and working some of the spe
cialty shows," Sands says. "We'll be 
running an Americana campaign as 

HAPPY LANDING 
Crash Kings rev up 

first No. 1 single 

well as putting a track on the CDX 
sampler we send out for the second
ary country s tations." 

The d irect•tO•Consu1ner ap• 
proach will be a key part of the 
plan. "We will be doing e-mail cam
paigns to Rounder's lis t as well as 
coord inati ng wi th Willie's team 
and doing e-mail blas ts from h is 
Web si te, utilizing all of the social 
networking si tes and streaming 
tracks and sound clips from the 

SOUL MATES 
Legends Burke, 

Mitchell Join forces 

album," she says. 

Though h is deal is just for on e 
album, Nelson is already cons ider
ing another. " It's a one-time deal, 

but I'm open to anything," he says. 
"We'll probably have ano t her 
album. We cut 20-something songs, 
so we'll probably have another CD 
coming out a t one tim e or another 
with the rest of the songs and nat
urally, they would be on Rounder. 
It's a great label." 
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>»RICKY MARTIN 
ANNOUNCES HE'S 
GAY ON W EB SITE 
After more than a decade 
of dodging rumors and 
speculation about his 
sexual orientation, Latin 
singer Ricky Martin has 
come out of the closet 
and declared himself a 
"fortunate homosexual 
man." In a March 30 post 
on his Web site, Martin 
wrote, "Many people told 
me: 'Ricky It's not 
important,' 'It's not worth 
It,' 'All the years you've 
worked and everything 
you've built will collapse,' 
'Many people in the world 
are not ready to accept 
your truth, your reality, 
your nature.' Because all 
this advice came from 
people who I love dearly, I 
decided to move on with 
my life not sharing with 
the world my entire truth." 

»>BOYZONE, 
LADY GAGA TOP 
U.K.CHARTS 
Irish pop band Boyzone's 
"Brother" (Polydor/ 
Universal) returned to 
the top of the March 29 
U.K. albums chart, as 
Lady Gaga's "Telephone" 
(lnterscope/Unlversal), 
featuring Beyonce, 
started a second week 
atop the singles survey. 
The Boyzone album, 
dedicated to late band 
member Stephen Gately, 
entered at No. 1 two 
weeks ago before 
dipping to No. 3, but was 
revitalized by the March 
21 screening of the 
group's tribute show to 
Gately on ITV. The single 
"Gave It All Away," which 
debuted at No. 9 three 
weeksago,bounced 
back 29·10. 

»>DIXIE CHICKS 
DUO DO DOUBLE 
DUTY AS COURT 
YARD HOUNDS 
Sisters Emily Robison and 
Martie Maguire are 
figuring out how to be 
both Court Yard Hounds 
and Dixie Chicks during 
the coming months. The 
Dixie duo will release its 
self-titled debut as Court 
Yard Hounds May 4 and 
plans to tour in support of 
it. But the Chicks, which 
have been on hiatus since 
touring to support 2OO6's 
Grammy Award-winning 
"Taking the Long Way,'' 
have announced an eight
date stadium run in June 
with the Eagles. 

Reporting by M. Tye 
Comer, Gary Graff and 
Paul Sexton. 

limB3I BY CHRISTA T ITUS 

Bringing 
Them To Life 
Ex-Evanescence Members Reunite With 
New Band We Are The Fallen 

When Evanescence re leased its Wind-up 
Records debut "Fallen· in 2003, its subsequent 
success was everything band co-founders Ben 
Moody and Amy Lee could dream of. Lead sin
gle "Bring Me to Life" was a crossover smash 
that peaked at No. 5 on the Billboard Hot 100, 
and "Fallen" sold 3.4 million copies in the 
United States alone that year, accordi ng to 
Nielsen Sou ndScan. 

But by the time the rock act collected two 
Grammy Awards in March 2004 , guitar ist 
Moody had qui t, h is friendship and profes
sional rela tionship wi th singer/pianist Lee in 
tatters for reasons never made entirely clear. 
She moved forward with Evanescence, and for 
the next six years he worked as an in-demand 
songwriter ror such pop stars as Kelly Cla rk
son and Celine Dion. 

But Moody wasn't ready to give up on play
ing live. Last year, while driving around Los 
Angeles with Steve Karas, his former Wind-up 
publicist, Ka ras hal f-jokingly advised him to 
·get the band back together." Since Moody's 
departure, John LeCom pt and d rummer Rocky 
Gray had also left Evanescence, and he recruited 
them for a new project, along with "American 
Idol" season-seven finalist Carly Smithson and 
bassist Marty O' Brien. The venture born ou t 
of a wisecrack, We Are the Fallen, is getting 
ready to release its debut, "Tear the World 
Down," May 11 on Universal Republic. 

Moody explains that he's not trying to relive 
the past, nor does he intend to ignore i t. 
"There's John to my right a11d Rocky's behi11d 
me, and it's just like no time has passed. That's 
special," he says of playing together, adding, 
"The reason that we're doing it th is way is sim
ply that th is way works, a11d this way foels more 
natural than any other lineup we could have." 

More comparisons are inevitable: Smithson 
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resembles Lee, a nd dramatic first single "Bury 
Me Alive" features powerful vocals and orches
tral accompaniment just like "Fallen." "The 
similarities are there because that's just what 
we do," Moody says. "John and Rocky and I
we get together, we start playing music, that's 
what it sounds like." 

I le points out that Evanescence has m oved 
"in to a more artistic place," whereas We Are 
the Fallen wants to create songs "that are both 
epic and heavy and beautiful, but memorable 
and catchy." He also notes that "Tear the World 
Down" contains more metal and pop, evidenced 
on tracks like "Burn," "St. John" and an imag
inative cover of Madonna's "Like a Prayer." 

The video for "Bury Me Alive" premiered 
March 23 on AOL, the same day the band made 
its live debut at Lo11don's Ki11gs College. The 
single was offered as a free download to the 
fust 100,000 registrants to We Are the Fallen·s 
Web site in February as partofa social network
i11g campaign and was added March 30 to ac
tive, modern and rock stations. According to 
Kim Garner, Universal Republic senior VP of 
marketi ng and artist development/video pro
duction, the album is being marketed to rock 
and Evanescence fans. as well as "American 
Idol" followers, given Smithson's connection 
to the show, by tapping print and online media. 
A North American supporting tour s lo t with 
H IM that began March 26 in Philadelphia is 
the main driver for 'Tear the World Down"; the 
trek runs until May 7. 

Moody hopes more live dates will be added 
to his schedule. Although he's open to song
writing gigs, his long-term focus is on the band. 
"As far as writing or producing a whole record, 
I just don't see that happening, because th is is 
so important to me that I don't think 1 could 
stand the time away." 

ll'JiilII BY AYALA BEN-YEHUDA I 

ALL-STAR 
GAME 
A.B. Quintanilla 
Overcomes 
Writer's Block 

When A.B. Quintani lla went 
in to the studio to record h is 
latest album las t fall, inspira
tion was hard to come by. The 
previous two years hadn't 
been easy for the bandleader/ F..k.allflf.t-

producer /songwriter /bassist, 
known for crea ting a 
rus ion o r urban music 
and traditional cumbia 
rhythms with his band 
the Kum bia Kings nearly 
10 years earlier. He had 
bounced back from the 
band's breakup-as well as 
an ongoing conflict with for
mer band mate Cruz Martinez 
over the rights to the group's 
name-to release two albums 
with his new group, Kumbia 
All Sta rz. Those sets, "From 
Kumbia Kings to Kumbia All 
Starz" (20 0 6) a n d 
" Pla neta Ku m b ia" 

( 2008), hi t Unblocked:A.B. 
Nos. 2 and 4 QUINTANILLA 

E DITED BY TOM FERGUSON 

>>>HIGH FLYING 
U.K. alt-rockers the Courteen
ers are aiming to take the 
songs from their sophomore 
studio set , "Fa lcon" (A&M/ 

PoJydor), to international fes
t ival s tages this summer. The 
12-song set, released across 
Europe Feb. 22, hit the Feb. 28 
Official Charts Co. (OCC) list
ing at No. 6 , based on first
week sales of 24,000. 

" Falcon" mar ks a "huge 
progression" from 2008 debut 
"St Jude," Polydor marketing 
manager Steve Warby says of 
the Manchester quartet. "The 
songwriting is better, musically 
It 's better, t he production is 
better. All ' round it shows the 
ambit ion of the band and 
where it's heading.'' Accord-

ing to the OCC, "St Jude" has 
sold 105,000 units in the 
United Kingdom. 

Touring has been a key ele· 
ment in the band's campaigns, 
with Warby citing the group's 
1O,OOO-capacity hometown 
gig at Manchester Central last 
December a s the "pe rfect" 
starting pointforsetting up the 
new release. 

The Universal Mu sic• 
published band wrapped a 20-
date U.K. tour, booked by ITP, 
March 31 In Belfast, Northern 
Ireland, with summe r Euro
pean dates being scheduled. 
The foursome will play the 
United Kingdom's Isle of Wight 
(June 13), T In the Park (J uly 7) 

and V (Aug . 21-22) festivals, 
plus Spain's Benicassim (Aug. 
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on Billboard's Top Latin Albums 
charts, respectively. 

Quintanilla then stayed out 
of the stud io for two years, 
until h is former label, EMJ/ 
Televisa, restructured as Capi
tol Latin. I le suddenly found 
himself w ith 100 days, and 
then 75 days, to turn in a new 
album. "I went in every day in 
September, October and No
vember and came up w ith 
nothing, zero." he says. 

So Giraldo called in rein
forcemen ts-Puer to Rican 
rapper Voltio and Marciano 
Cantero from rock band 
Enanitos Verdes. The imme
diate result was first single 
"Hipnotika," and what fol
lowed was "La Vida de Un 
Genio, • an album due May 18 
from Capitol Latin. 

Similar in concept to San
tana's "Supernatura l," the 
songs were either written or 
co-written by Q uintanilla 
with featured vocals by acts 
including salsa s tars Luis En
rique, Gilberto Santa Rosa, 
Jorge Celedon and Albi ta; 
rock group El Tri; Jose Fe li
ciano; Colby O 'Donis; Jon 
Secada; pop/ranchera singer 
Shaila Durcal; and singer/ 
songwriters Reyl i Barba and 
Noel Schajris. 

"There's so much to choose 

11) and Japan's Summersonic 
(Aug. 12). U.S. plans haven't yet 
been made, although Warby 
ant icipates a U.S. album re
lease later this year. 

-Richard Smirke 

>>>THORNY 
ISSUES 
"You always tend to make one 
record In reaction to the one 
before," U.K. singer/songwriter 
Tracey Thorn says with a laugh. 

Having dabbled with dance 
beats on 2007 album "Out of 
the Woods" (Virgin), thefonner 
Everything but the Girl singer 
has taken a more acoustic ap
proach to her third solo outing, 
"Love and Its Opposite," due 
May 17 in the United Kingdom 
and internationally through hus· 
band Ben Watt's label Strange 
Feeling Records. Merge will 
issue it in North America the 
following day. 

Recorded in Berlin and Lon
don, the 10-song disc features 
eight originals by Sony/ATV
signed Thorn, plus covers of 
Lee Hazlewood's "Come On 
Home to Me" and Hungarian 
trio the Unbending Trees' "You 
Are a Lover." 

Two ofThorn's best-known 
vocal performances are on 

from there, from the roman
tic s ide of cumbia, to the 
h igh-powered . .. it's cumbia 
villera but on steroids," Quin
tani lla says , refe rri ng to a 
mid tempo, syn th-heavy street 
style with a nearly reggae 
beat. "I was able to take what 
they're doing wi th scratchy, 
raw loops and pu t electron· 
ica on top of it and layer that 
with tropical brass and the 
A.B. Quintanilla Oavo r. And 
just went to town on the 
singers alone . .. it's eclectic, 
weird, down to Jorge Celedon 
singing with El Tri on 'Dia de 
Los Muertos,' with the har· 
monica playing on a cu1nbia 
-it's the weirdest, coolest 
thing you'll ever hea r." 

Rodriguez says the album's 
international collaborations 
open the doors to new mar
kets for the band, whose lat
est incarnation is known as 
AB Quintanilla's All Starz. 
After an in itial release in the 
United States and Mexico, the 
label is consider ing an Au
gust release in Colombia, Ar
gentina, Chile, Spain and 
even Japan. "We're not only 
exp lori11g the international 
exploitation opportunities for 
different singles in each mar
ket, but we're looking into 
mercha11dising opportun ities 

dance-oriented tracks-Todd 
Terry's remix of Everything 
but the Girl's "Missing" (1995) 
and Massive Attack's "Protec
tion" (1994)-and she says 
she's still inundated with 
offers of collaboration. But 
with "Love and Its Opposite," 
Thorn says, "I deliberately set 
out to make a more acoustic 
record." She notes it's a down· 
beat collection, adding: " I 
wasn't miserable when I wrote 
it, but it's a reflection of a dif
ficult time of life." 

Thorn won't, however, be 
touring to promote the album. 
"I always had stage fright,'' she 
says. "Now that I'm with an in· 
dependent label I don't feel the 
need to do those things." 

-Hazel Davis 

>>>GREAT 
BRITON 
Releasing an album featuring 
a track called "I Can't Help It 
If I'm Great" suggests that, 
25-plus years into his record
ing career, Ian McNabb's self
belief hasn't faded. 

It's an attitude justified by 
McNabb's eighth solo studio 
album, "Great Things," arriv
ing April 26 in the United 
Kingdom on his own Fairfield 

with him,• Rodr iguez says, 
such as caps emblazoned 
wi th Quinlanilla's • Death 
Star" logo/ tattoo. 

Quintan illa says the album's 
title, which translates to "the 
life of a geni us," is a tribute 
to his fa ther, Abraham, who 
steered his career as wel l as 
that of his late sister, Tejano 
music star Selena. "Geniuses 
come with different concepts 
and different dreams, but at 
the end of the day, they come 
with a plan ," Quintanilla 
says, add ing that his fa ther 
·was a ble to keep us on 
course and push us to the 
limit and go to the top. He re
ally is the genius." 

As for his own plan to pro
mote the album? "You will 
see A .8. Quintanilla at every 
Walmart, playing acoustic 
sets, shaking people's hands 
and moving product and sell
ing CDs. I want this to be a 
No. 1-selling CD. I need that," 
he says. 

A.B. Quintanilla will speak 
at the Billboard Lati11 
Music Conference's "Rising 
Above: The Evol,11ion ofihe 
Latin Urban Movement" 
panel. For more 
information, go to billboard 
laLi1tconference. com. 

Records label. 
The singer/songwriter from 

Liverpool initially enjoyed U.K. 
success with alternative rock 
outfit the Icicle Works in the 
mid·'80s. While his previous 
solo outings have mixed Who
ish power pop and Neil Young/ 
Crazy Horse-style rockers with 
stripped-back acoustic mate· 
rial, the new album is a lusher· 
sounding affair, topped off 
by McNabb's soaring, Scott 
Walker-like vocals. "Anything 
that was like what people 
would normally expect me to 
do, I didn't do," McNabb says. 
"That was the plan-apart from 
making sure the songs were 
good and catchy." 

The album, which McNabb 
co-produced with keyboard 
player Oar on Bell, also includes 
guest vocals and guitar work 
from the Waterboys' Mike Scott 
on lead single "New Light,'' re
leased digitally March 29. 

McNabb Is published by 
Peer Music. Live U.K. dates are 
being finalized, with a handful 
of May and June shows already 
announced,bookedthrough 
GM Management International 
release plans for "Great Things" 
aren't yet confirmed, McNabb 
adds. - Tom Ferguson 

As co-founder of the Elephant 6 collective and producer of such seminal albums as 
Neutral Milk Hotel's "In the Aeroplane Over the Sea," Apples In Stereo frontman Robert 
Schneider has been a pioneering figure in indie rock for nearly two decades. A ere· 
ative whirlwind whose numerous side projects include children's music outfit Robbert 
Bobbert & the Bubble Machine, Schneider is now focused on the Apples in Stereo's 
seventh studio album, "Travellers in Space and Time," due April 20 on Yep Roe/ Simian 
(actor Elijah Wood's record label). 

1 You've explained the concept of 
11Travellers in Space and T ime" as a 
futuristic and retro vision, si m ilar to 
how people In the '60s and '70s saw 
the future . How d i d you build this 
specific soundscape? 

I was real ly inspi red by '60s and '70s fu tur
istic s pace art. I used to love those books as 
a kid, and the album title is the title of a book 
that I loved. I collect these books ... I would 
prop them around and look al them while I 
was recording and imagine what the differ
ent vehicles and computers and robots and 
technological kinds ofinnovations that they 
envisioned in these old-fashioned pictures, 
and what kinds of sounds those things 
would make. 

2 While the sounds are futuristic, the 
music has older influences, too. How did 
they flt with the theme? 
The concept is a pop band from the fu. 
l ure, and the type of music they'd play 
would be really universal. My theory is 
that the universal form of music is R&B. 
The reason is that rock comes and goes 
in these spectacular movements, that the 
most final movements happen more in 
the underground. But all the while, R&B 
is on top of the charts, and all of its cre
at ive moven1ents are ha ppening very 
publ icly. I was really feeling Hall & 
Oates, and Al Green, and also Brian Wil
son on the piano; ELO was probably the 
bigges t influence-I guess that's obvi
ous with all the vocod ers; and then 
Michael Jackson. For the last 10 years 
I've been obsessing on the bass and drum 
sound on "Thriller. " 

3 What does the new logarithmic scale 
you've invented help you accomplish? 
Let's say you're playing on a piano keyboard 
that most people are familiar with: As you 
go u p from one key to the next key up and 
so on, every s tep that you go up is approxi
mately equal to the step below it. But this 
scale, the steps actually get closer as you go 
up ... until the notes at the top of the oc
tave are very close together. And when you 
play chords with it, the chords make these 
really strange textures and overtones that 
almost sound like crickets at times, and 
other times they sound like bells ringing. 

4 The Apples In Stereo have had 
much success with licensing, e.g ., with 

Pepsi and " Energy. 11 

What do you think ac· 
counts for that? 
When I'm writing songs, I 
feel l ike they should be 
h its. But I know real is ti
cally as an in die rock band 
that's not the point of our 
band and our aud ience. 
But when I'm wri t i ng a 
song, I'd still like people to 
sing it in 50 years, maybe 
around a campfire. That's 
my goal. 

5 You have a long his· 
tory as a producer of oth· 
ers' music as well as your 
own. Are you doing any 
other production work or 

have any plans to pursue that further? 
Around 2000, I sort of gave up trying to be 
a producer and decided that I wanted to 
focus on my own music ... I do produce 
with a few bands that are my friends, just 
as a fun, helpful kind of thing. So I guess, 
"no.· Unless somebody offered me a huge 
amount of money, and it was somebody 
that I loved. Like if Paul McCartney asked 
me to produce his album, but I suppose 
it'd be the reverse situation, where J'm ask
ing h im. 

6 Are you making a video fo r the new 
album? Any anti - gravity chambers 
Involved? 
We made an awesome video for I first sin
gle] •oancefloor" with Elijah Wood. The 
video is sort of a m in i movie l ike "Thriller," 
n1eaning it's a movie with the video e1n• 
bedded in it. 
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Al_l~lJIVIS 
'™ SIERRA LEONE'S 
REFUGEE ALL 
STARS 
Rise & Shine 
Producer: Steve Berlin 

Cumbancha 

Release Date: March 23 

w it h the release of " Rise & 

Shine," it sounds like music 
w ill keep t he group busy for 

quite a w hi le. -PVV 

mm 
SCORPIONS 
Sting In the Tall 

Sierra Leone's Refugee Al l Producers: Mikael "Nord" 

Stars· latest re lease. "Rise & Andersson, Martin Hansen 

Shi ne," not only sol idifies Universal Music Enterprises 

the g roup 's spot in the Release Date: March 23 
world music galaxy, but also 
affirms t hat root s reggae is 

al ive and wel l beyond J a
maica. Evidence of th is is 
f irst heard in t he backbeat 
o f t he new album 's opening 
t rack, "Muloma," and reg 

g ae also st e ps front and 
c enter o n follow ing song 
"Global Threat," w hich of

fers a bit of socia l commen
t ary before rever ting to a 
more A frican-trad itional 
mood o n "Oruwieb ie." O ne 

of t he h ighlights on " Rise & 

Shine" is t he roots- reggae 
number "Living Sto ne ," an 

endlessly ca tchy t rack writ
t en by Mohamed Kamara. 
And the All Stars put the 
hammer down most c on
vincing ly o n t he vibrant ska 
t une "Jah Come Down," an 

o r ig inal from band member 
Reuben M. Koro ma. The All 
Stars have definitely come 
a long way from the W est 
African refugee camps, and 

The real st ing of t he Scorpi
o ns' latest a lbum, "Sting in 

t he Tail," is that it will be t he 
German rock band 's last one, 
acco rd ing t o the group. If 

t hat's t he case, it will close a 
40-plus-year career that put 

the quin tet's homeland on 
the hard rock map. Those 
who dug into Scorp io ns al

bums from the '80s like "An
imal Mag netism," "Blackout" 
and "Love at First St ing" will 
enjoy nost algic twinges 

thro ughout these 12 new 
t racks, beginning with "Rais
ed on Rock," a latter-day 

" Rock You Like a Hurricane" 
t hat lyricall y references its 

predecessor. The title track 
and " No L im it " offer gallop
ing riff rock, w hi le "Rock 

Zone" touches on psyche
delic b lues. The power bal
lads are here as well, includ
ing a torchy "The Good Die 
Young ," w ith Finnish singer 
Tarja Turunen. But w hile "The 

METH, GHOST & RAE 
Wu-Massacre 
Producers: various 

Def Jam 

Release Date: March 30 

Method Man recently admitted that 
"Wu-Massacre," his new album with fellow Wu-Tang 
Clan members Ghostface Killah and Raekwon, was 

rush-released by Def Jam on a low budget. It's a fact 
that's somewhat hard to hide behind the set's lean pro
duction and uneven narrative. But there's cohesion 
among most of the 13 tracks, whose rough-edged sam

ples draw largely from horn- and keys-heavy '70s funk 
and soul, including the RZA-produced single "Our 
Dreams," which is build around Michael Jackson's 1975 
ballad "We're Almost There." The lyrical prowess of the 
Wu-bond is strongest in Method Man and Raekwon's 

stream-of-consciousness battle " Mel Vs. Chef 2"; the 
desperate, Ghost-dominated track "Gunshowers" (fea
turing rapper lnspectah Deck); the street-challenging 

"Dangerous"; and the Mathematics-helmed "Miranda," 
on which the trio swap conquest tales over soul keys 
and vocals remixed to synthesize a Latin beat. Curious 
are the filler skits, including one that's less scripted 

I ~omedy and more stumbling drunk-dial by " 30 Rock" 
L iar Tracy Morgan.-EN 
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COHEED AND CAMBRIA 
Year of the Black Rainbow 
Producers: Joe Barresi, Atticus Ross 

Columbia Records 

Release Date: April 13 

Coheed and Cambria have always relied on tightly 

packed melodies to stand apart from their prog-rock 
contemporaries. The band's fifth album, "Year of the 
Black Rainbow/' is a coll-ection of more extreme hard
rock arrangements !hat maintains the group's emphasis 

on catchy hooks. While the soaring chorus of " Made Out 

Best Is Yet t o Come" sounds 
like an optimist ic note on 

w hich to close the album, it 's 
false hope-at least until t he 
inevitab le reunio n.-GG 

NEON TREES 
Habits 
Producer: Tim Pagnotta 

Mercury Records 

Release Date: March 16 
Meld ing pop-punk riffs w ith 
a t i nge of e lectro, a lterna 

t ive rock act Neon Trees 
br ing the f ist -pum ps to t he 
dancefloor on debut album 
" Habit s." The Provo, Utah
based quart et's energy on 

the set contains plenty o f 
get-up-and-go, but doesn't 
get t oo rowdy-a w elcome 

depar ture from t he a ll -he ll 
breaks-loose sound of some 
o f its peers. Opener "Sins o f 
My Youth"' b lend s harmonic 
vocals with a pumping bass

line, wh ile the hand claps 
and cheery key board o n 
lead single "An imal" implore 
listeners to indu lge in front

man Tyler Glenn's request to 
'"t ake a b ite o f my heart 
t onight." Neon Trees a lso 
show thei r ability t o draw 
from the work of t heir con 
t emporar ies: The e lectric 

organ on "Our War" is simi
lar to t he 2008 tune "Dawn 
o f t he Dead" by Brit ish e lec

tro-pop o utfit Does It Of-

fen d You, Yeah?, and t he 

darker undertones heard on 
"Girls and Boys in School" 
echo t he driv ing guitars o f 
t he Killers.-EC 

LIARS 
Sisterworld 
Producers: Tom Biller, Liars 

Mute 

Release Date: March 9 
Refusing to be pinned down, 
Liars pull yet another stylis

t ic fast-one on fans with their 
f if th studio release, "Sister
world." The oddball trio's new 
set is edgy and experimenta l, 
containing lu rid imagery and 

bold use o f dissonance. "No 
Barrier F un" colo rs a m ulti
layered groove wit h melan

cholic strings and a dream
like xylophone chime, w ith 
lyrics t hat express feelings of 
iso lat ion and a longing to es
cape life underground ("I 

wanna make it up/ I wanna 
make my skin adapt t o the 
sun"). A lbum opener "Sc is

sors" takes a softer approach 
with lofty falsetto harmonies, 
w hile the angsty "Scarecrows 
on a Killer Slant " summons a 
psych-surf grunge sound that 
complements a t heme o f 
man's lack o f compassion 

( "Why 'd you pass t he bum on 
t he street?/" ·cause he both
ered you") . Through the dark 

a llegory and haunting im-

of Nothing" re
calls the band's 
past singalong 
gems, the gritty 
speed metal of 
" The Broken" and 

sinister guitar line 
of first single 

"Here We Are Juggernaut" reach a new level of intensity 
for the group. Lead singer Claudio Sanchez brings his 
usual proficiency to the songwriting and gloriously high

pitched vocals, but the technical showmanship of gui· 
tarist Travis Stever and new drummer Chris Pennie make 
them !he real stars of the album. Unfortunately, "Year" 

lacks the grandiose thematic concepts of previous out• 
ings as well as an immediate single, like past songs "A 
Favor House Atlantic" or " The Suffering." But Coheed 
and Cambria still bring as much head-banging fun to the 

table as any veteran group.- JL 

agery on "Sisterworld," Liars 

connect t hemes of violence, 
desperation and detachment 
to t he loss of individual iden
tity in t he real world.-CM -SHE & HIM 
Volume Two 
Producer: M. Ward 

Merge Records 

Release Date: March 23 

She & Him's second album, 
"Volume Two," off ers up a ll 

the charm of t he duo's 2008 
d ebut. ··volu me One." B ut 
this t ime around, actress 
Zooey Deschanel and ind ie 
rock titan M. Ward approach 

the m usic w ith a newfo und 
conf idence; "Volume Two" 
expands t he balmy melodies 
and bittersweet lyrics t hat 

the pair knows so well. On 
the d reamy o pening t rack 

··Thieves," Deschanel pours 
her heart b reak over w istfu l 
st r ings, while "Linger ing 

USHER 

U~R . ' -· 
Raymond v. Raymond 
Producers: various 

LaFace/Jive Label Group 

Release Date: March 30 

"There's three sides to every story. 
There's one side, there's the other and then there's the 
truth." So notes Usher as he opens the door to his sixth 
studio album, uRaymond v. Raymond," and promptly 

begins lo musically answer the question on everyone's 
mind: Can he reclaim the fervor sparked with 2004 set 
"Confessions"? In a word, yes. Rather than a tell-all about 

t he singer's divorce as the title suggests, this follow-up to 
Usher's 2008 hit-and-miss album " Here I Stand" is a 

more cohesive collection centered on the different sides 
t hat comprise the artist. Drawing from a skillful fusion of 
R&B/ hip-hop/pop, Usher addresses the trappings of 

fame on the uptempo " Monstar," shifts Into sexy over
drive on " Lil Freak" (featuring Nicki Minaj) and "Pro Lov

er," pumps up the beat on the infectious club anthem 
" OMG" (featuring Will.Lam) and turns introspective on 
the ballad "Foolin' Around." The bottom line here: Don't 
count Usher out just yet.-GM 
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Still" marries similar unlucky• 

in- love lyrics to Ward's sum

mery guitar work. Mean

w hile, "Over It Over Aga in" 

fi nds Deschanel serving her 

vocals w ith a little more b ite 

("Why do I a lways wanna 

sock it t o you hard?"). As on 

" Volume One," Ward's per• 

fo rmance and production 

excel. and h is song arrange

ments move effortlessly 

bet ween heart - rending and 

cheery. While Ward 's mu

s ic ianship remain s the 

magic behind She & H im, 

Deschanel's lyrical growth 

on "Volume Two" proves 

she can hold her own 

a longside a well - respected 

partner.-LF 

JJ 
JJ no. 3 
Producer: jj 
Secretly Canadian 

Release 0ate: March 9 

Elusive Swedish pop duo jj's 

second full- length a lbum, "jj 

no. 3," con f idently fl ir t s 

between globetrotting indie 

and '80s adult contempo· 

rary. Though the band main• 

t ain s the Caribbean and 

Afrobeat carry-overs from 

its 2009 debut, jj isn ' t a ll 

summer sunsh ine t he sec· 

ond t ime around. Borrowing 

t he c horus from Game's " My 
L i fe," t he a lb um's opener 

a lmost comical ly care free 

melody and a h ig h-flown 

string intro. The duo strays 

into territories of pop pre· 

dic t a b i l i t y wi th lines l ike 

"The music stops/And the 

music drops ," b u t jj's 

sophomore effort is none

t he I e ss charming and 

imaginat ive.-CM 

mm 
ERYKAH BADU 
New Amerykah Part Two: 
Return of the Ankh 
Producers: var;ous 
Universal Motown 

Release Date: March 30 

While Erykah Badu's 2008 

album "New Amerykah Part 

One: 4th Wor ld War" was 

more socially and politically 

driven, her fif t h studio re· 

lease, "New Amerykah Part 

Two: Return of the Ankh," 

finds the singer delivering no

holds-barred lyrics about 

lovemaking, love longing and, 

at times, love lost . But t his 

doesn't mean Badu is made 
complete ly l imp by t he emo

t ion: On "Fal l in Love," she 

candidly warns potent ial 

lovers. "You're loving me and 
I'm d riving your Benz/You're 

loving me and I'm fucking 

your friends." Conversely, 

over keyboard riffs on t he 9th 

Wonder-produced "20 Feet 
Tall," Badu asks. "What d id I 

Imm 
THE BLACK KEYS 
Tighten Up (3:30) 
Producer: Danger Mouse 

Writers: 0 . Auerbach, 

P. Carney 

Publishers: McMoore 

McLesst Publishing (BM!), 

administered by Wixen 

Music 

Nonesuch 

Garage-blues duo t he Black 

Keys t ackle their newest sin· 

g le with t rademark minimal· 

ism. and the result is hard 

hitt ing , retro -rock gold. 

"Tighten Up" reunites t he 

band w ith Danger Mouse, 

w ho p roduced its 2008 

album "Attack & Release." 

The song est ablishes a solid 

bass drive from t he st art, 

backed by a cheery w h istled 

accompaniment. Singer Dan 

Auerbach's voca ls are col

ored w ith a Gnarls Barkley

esque qual ity that's bol

stered by t he song's melody, 

a m o re soulfu l one than 

t hose found on older Keys 
material. Auerbach's springy 

skank guita r provides p lenty 

of punch t o complem ent 

drummer Patrick Carney's di

rect r hythmic approach, 

making t he track easy to 

groove to upo n f irst listen. 

" Tighten up on your reins, 

you're runnin' wild," he howls. 

fi tting words for a raucous 

P.R'!I 
l.i1:J.:l 

TREY SONGZ 
Neighbors Know My Name 
(3:06) 
Producers: T Taylor, P Hayes, 

J. McGee 

Writers: T Neverson. 

T Taylor, P. Hayes 

Publishers: various 

Song Book/Atlantic 

"Girl, your body's a problem/ 

They call me the problem 

solver;• Trey Songz boasts on 

"Neighbors Know My Name," 

t he sixth sing le off his impres

sively deep t h ird a lb um, 

"Ready." Clearly inspired by his 

stylistic antecedent R. Kelly, he 

utilizes his vocal range here, in

cluding the teasing falset to 

w ith which he gently instruct s 

his partner to "take this pillow 

right here/If you b ite it, they 

won't hear." "Neighbors" em

ploys a knocking bass line and 

drip-drop effect to provide the 

ideal erotic backdrop for 

Songz' d irty talk: "I bet t he 

neighbors know my name/The 

way you screaming, scratch
ing, yelling." Thanks to another 

solid o ffe ring, it's not just the 

neighbors who know it.-MB 

mml 
MACY GRAY 
Beauty in the World (3:53) 
Producers: Kannon "Caviar" 

Cross, Cory "Oz" Simon, 

Macy Gray 

w ith the same title is a bal· do to make you fall so far jam t hat seems set to b reak Writers: various 
lad -esque reinterpret ation from me?" A nd on "Out of My loose at any moment.-CM Publishers: various 

over thoughtful p iano. And Mind Just in Time ( Part 2) ," 

" j j no. 3" lacks nothing in t he the singer confesses. " I am a 

way of lush synth-scapes, 

embracing Balearic beat 

w ith a childlike exuberance 

t hat simply can't be helped. 

The lyrics in "And Now" may 

be heavy ("And now when 

t he end is near/I know/You 

meant every tear you gave 

to me t hat year"), but 

t hey're balanced by an 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Bertoldi, Er in Clendaniel, Mariel 
Concepcio n. Lindsey Fortier, 
Gary Graff, Monica Herrera, 
Jason Lipshutz, Evan Lucy, 
Connor McKnight, Michael 
Menachem, Gail Mitchell, Evie 
Nagy, Philip Van Vie-ck 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potent ial, highly recommended 
for music al merit. 

recovering und ercover over

lover/Recovering from a love 

I can't get over/And now my 

lover thinks he wants an

other." Aside from exhibiting 

punch-d runk love behavior 

on "Part Two," Badu taps into 

her inner B-g irl, paying hom

age to the late Notor ious 

B.I.G. on "Get Money."-MC 

PICK • : A new release predicted 
to hit the top half o f the chart in 
the correspond ing format . 

All albums comm ercially 
available in the Unit ed Stat es are 
eligible. Send album review 
copies to Mitchell Pet ers at 
Bi11board, 5055 Wilshire Blvd., 
Seventh Floor, Los Angeles, CA 
90036 and singles review copies 
to Monica Her rera at Billboard, 
770 Broadway, Sevent h Floor, 
New York, N.Y. 10003, o r to t he 
writ ers in t he appropriate 
b ureaus. 

DEBI NOVA 
Drummer Boy (3:09) 
Producers: Marius de Vries, Dream/ab 

W riters: D. Nova, D. James. L. Haywood 

Publishers: various 

Surco/Decca 

Already a star In her home country, Costa Rican newcomer 

Oebi Nova is positioning herself to achieve the same 

global appeal with "Drummer Boy" that Pitbull did fast 

spring with " I Know You ·want Me (Calle Ocha)." Melody 

Is the focal point on Nova's mainstream debut single, 

which suggestively plays off Christmas classic "Little 

Drummer Boy" and is led by her vivacious persona and 

sweet-yet-sultry vocals. "Everyone, wherever you're 

from/ Lovers, haters all get along/To the same parrum-pa

pum-pum;• she sings over a soca-inspired pop produc

tion. The multitalented Nova, who has already collaborat· 

ed with Ricky Martin, Sergio Mendes and Sean Paul, also 

plays piano and percussion on the track. Expect 
"Drummer Boy" to continue shaking things up this sea

son, as it has warm-weather anthem potential written all 

over it. Nova's " Luna Nueva" album arrives in May on Decca 

through Academy Award-winning composer Gustavo 

Santaoalla's Surco label.-MM 

STONE TEMPLE PILOTS 
Between the Lines (2:51) 

Producers: Stone Temple Pilots 

Writer: S. Weiland 

Publishers: Universal Publishing 

Group (ASCAP) 

Atlantic 

Stone Temple Pilots' first single since 2003's "All in the 
Suit That You Wear" feels strangely familiar. All of the 

recently reunited band's signature elements are still 

intact, from the thick slabs of Oean OeLeo's distorted 

guitar riffs- later punctured by a roaring solo-to the 

steady rhythm section and Scott Weiland's snarling 

vocals. The frontman's tenor bears a surprising, Oylan

esque warble, which perhaps has to do with the " '60s 

sound" that the band has said describes its upcoming, 

self-titled album. Even though Weiland's lyrics are 

obtuse at times ( "Really like the fish but don't like super

ficial people" being the clearest example), he sounds far 

more convincing here than he ever did as the lead singer 

of Velvet Revolver. "Between the Lines" might not have 

the surefire hit potential of STP's older singles, but it's 

still an excellent welcome-back gift from one of rock's 

biggest names.-£L 

Concord 

It's been a decade since Macy 

Gray burst onto t he scene w ith 

her hit ballad " I Try," and t he 

t ime in between can be char

acterized by a series o f disap• 

pointing attempt s to match 

that success. But w ith new sin

gle "Beauty in the World ," Gray 

makes a strong case for her 

ability to craf t another an· 

t hemic pop song. Nonthreat 
ening folk pop is the vehic le of 

choice here: Over hand claps, 

a casual guitar strum and jan

gly tambourine, Gray sings, 

"Listen to the sound, and lose 

it/It's sweet m usic, and dance 

with me." W hile the concept 

feels a little hokey- as does 
rhyming "beauty in the world" 

w ith "shake your booty, boys 

and g irls" in the chorus-it's the 

kind o f song tha t should 

appeal to the singer's original 

fan base.-MH 
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'Mountain' 
Climbing 
Crash Kings Nab No. 1 Alternative Hit 

"Mountain Man," the debut single 
from Los Angeles-based rockers 
Crash Kings. arrives at the top spot 

on Billboard's Alternative chart th is 
week after a 20-week climb. With its 
spacious melodies and pounding per-

cussion, • Mountain Man" is a fitting 
introduction to the Crash Kings' 2009 
debut album on songwriter/producer 
Linda Perry's Cus ta rd Records label; 
the set peaked at iNo. 36 on the Heat
seekers Albums chart last June. 

But even afier releas ing the self
titled album and shar ing the stage 
with renowned rock artists, the trio 
is still startled by the mainstream 
success of 1'Mountain Man." 

"It's a little surprising to hear my 
voice on the radio, just because I'm 
not the biggest fan of my voice," 

Rewing up: vocalis t/ke)'boardist 
CRASH KINGS Tony Beliveau says 
with a l augh. "But you never know 
what to expect when writing a song, 
and I'm just glad we could come 
through as the little guys and make 
something happen." 

Just four years ago, Beliveau was 
waiting tables at a restaurant in Los 
Angeles when Perry stopped in for a 
meal. Beliveau didn't recognize her, 
bu t he says that Perry "got this real 
h igh-energy vibe from me" and of
fered him a gig as the keyboardist on 
singer Sierra Swan's 2006 tour. 

Beliveau also started writing songs 
in rall 2006 and e-mail ing rough ve,·• 
sions to h is bassist brother Mike in 
New York; the two of them had 
played music together since the)' 
were youngsters. Once Mike signed 
on, the duo added drummer Jason 
Monis, who had also played on 
Swan's tour. 

After sending a demo to Perry, the 
band signed with her Custard 
Records impr in t, which has a dis
tribu tion deal with Universal Mo
town. B)' the time the band started 
recording in fall 2008 with producer 
Dave Sardy (Oasis , OK Go), the 
members had a specific vis ion for 
i ts firs t album. 

"We wanted songs that were 
catchy but not too catchy, with a rock 
and indie influence," says Beliveau, 
who received a degree from the 
Berk.lee College of Music along with 
h is brother. "I t was all well-calcu-

'ROCK' ROLLS 

lated. We rel t like we knew what we 
were doing." 

While the band is anxious to re
turn to the studio, Beliveau says that 
it remains focused on sustaining the 
momentum sparked by the success 
of"Mountain Man." "It's a great feel
ing to be at No. I," he says, "but we 
still reel like we're at the very begin• 
ning of what we want to do." 

While Cus tard initially promoted 
Crash Kings by appealing to taste
make r biogs and targeting social 
networking sites, the label's main 
marketing focus has been the 
band's un ique live show, which re
lies on ke)'boards and clavinet in
stead of electric guitars. l11e group 
displayed its musicianship last year 
while opening for acts like Chris 
Cornell, Stone Temple Pilo ts and 
the Bravery. 

"'Touring is how people discover 
rock bands today," Custard Records 
marketing manager Cliff Rigano 
says. "The Crash Kings are such tal
ented musicians and compelling per
formers that they can always blow 
people away who have never hea rd 
or them." 

The band is currently touring North 
America with Australian rock act Jet, 
which was "at the top of the I ist or 
bands we wanted to lour with," Beliv
eau says. Once the trek wra ps April 8 
in Atlanta, the group will embark on 
a brief solo tour before playing sev
era l festi vals and possibly heading 
overseas later this year. 

Guitarist/singer Joe Bonamassa has his best week yet on the Billboard charts as 
his new "Black Rock" album blasts in at No. 39 on the Billboard 200 and No. 1 
on Top Blues Albums (see page44). That gives him a new high on the Billboard 
200 and his sixth visit to the penthouse on Top Blues Albums. In turn, Bona
massa now has the third-most No. ls on the blues tally since the chart launched 
Sept. 2, 1995. Only Stevie Ray Vaughan (with nine No. ls) and B.B. King (eight) 
h ave more. And with an 11,000-unit start, it's not just Bonamassa's best sales 
week, but also the best one for any blues album in more than a year. The last 
time a blues set posted a better sales frame was when the Derek Trucks Band's 
"Already Free" shifted 18,000 on the Jan. 31, 2009, chart. -Keith Caulfield 

GOT THE BLUES 
Joe Bonamassa claims the third· 
most No. l blues albums, behind 
B.B. King and Stevie Ray Vaughan. 
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Soul Summit 
Legends Solomon Burke, 
Willie Mitchell Prove 
'Nothing's Impossible' 

It took some 30 years for soul legends Solomon Burke 
and Willie Mitchell to finally collaborate on a proj
ect. But under the heading "better late than never," 
the dynamic pairing resulted in the aptly titled El 
Music release "Nothing's Impossible" (April 6). 

"Willie was always going to come to Los Ange
les, and I was always going to come to Memphis," 
Burke recalls with a hearty laugh. "Then I decided 

FAST 
TRACK 
The No. 7 song on Billboard's Hot Latin Songs 
chart is " Mi Nina Bonita," a light, danceable ditty 
by Venezuelan newcomers Chino & Nacho. The 
merengue track, which has been quickly rising on 
the chart In the last 10 weeks, has also become an 
online sensation with its video notching several 
million views on You Tube. 

The song, coupled with Chino & Nacho's tele
genic looks, caught the attention of Pedro Guz
man, VP of A&R for Universal Music Latino/Ma
chete. He saw the duo on HTV and then looked 
the act up on line. 

Guzman knew the group's producer, fellow 
Berklee College of Music alumni Richie Pena, 
and contacted the pair through him. Chino & 
Nacho signed a single deal with Guzman last 
November that has since evolved Into a full
fledged signing. 

Chino & Nacho were already a proven suc
cess in their native Venezuela, where they had 
previously released three al bums and main
tained a steady concert schedule. On their first 
te st of the U.S. market, the pair was making in
roads: Several Miami stations, including WMGE 
(Mega 94.9 FM) and WXDJ (El Zol 95.7 FM) 
began playing "Mi Nifia Bonita" last Septem
ber. After Universal officially released the sin
gle in January, that early groundwork began 

to surprise him while I was performing at a casino 
in Mississippi." 

Burke's planned 30-minute visit to Mitchell's 
hallowed Royal Studio turned into a four-llour 
session that yielded three songs- and the gene
sis for "Nothing's Impossible." Not on ly does the 
album help celebrate singer/songwriter Burke's 
70th birthday year and his enduring five-decade 
career, it also pays homage to the songwrit ing 
and production magic of the late Mitchell. Best
known for men toring R&B legend Al Green, 
Mitchell died in January. 

to pay off. The track steadily moved up the Hot 
Latin Songs chart, despite the fact that unlike 
most Latin hits, there weren't any remixes con
currently being promoted in multiple genres. (A 
regional Mexican remix will launch this month, 
and a remix featuring Angel & Khriz is playing 
on two Puerto Rican stations.) 

The sing I e's current top 10 status comes a week 
prior to the April 6 release of Chino & Nacho's 
debut U.S. album, "Nina Bonita." The set includes 
songs previously released by the duo outside the 
United States as well as three new tracks, incl ud
ing a collaboration with Don Omar. 

The album will be priced at $6.99 and further 

Hot merengue: 
CHINO & NACHO 

Fortified by Mitchell's lush string and horn 
arrangements, Burke's commanding voice has lost 
none of its power or passion. The exquisite title 
track is one of several highlights on the album, in
cluding "You Needed Me," "You're Not Alone· and 
"Oh What a Feeling." 

"We just sang and wrote songs together," Burke 
says. "Spiritually minded songs about love, hope 
and holding on. To lose Willie and know this was 
the last project he did .. . his sound and spirit lives 
in this CD." 

Although Burkedidn'treceiveaGrammy Award 
until 2003 (for the 2002contemporary blues album 
"Don't Give Up on Me"), tl1e Rock and Roll Hall 
of Farner and former preacher has been a driving 
force since the '60s when he recorded a string of 
Atlantic R&B hits ("Cry to Me," "Tonight's the 
Night") fusing rock, soul and country. Nicknamed 
"the King of Rock and Soul," Burke has influenced 
a number of artists including Mick Jagger, who 
has covered such Burke co-wri tten class ics as 
"Everybody Needs Somebody to Love." 

El Music is working Burke·s new album to 
triple A and Americana formats, as well as adult 
urban class ic R&B/blues special ty shows. A 70th
birthday gala event is planned for later this year. 

The father of21 and grandfather of90 (includ
ing R&B singer/songwriter/producer Alonzo 
"Novel" Stevenson), Burke shows no signs of slow
ing down. Averaging 60 shows per year, he's slated 
to perform with Joss Stone on seven European 
dates and perform for the first time in Japan this 
year. Already at work on a gospel album he wants 
to release in September, Burke also hopes to do a 
jazz album with young jazz musicians and record 
with Stevenson. 

"The idea is to keep moving forward," Burke says. 
"You have to keep exercising the talent that God 
gave you." 

boosted by an AT&T TV campaign. The spot and 
a new video will be shot simultaneously in Colom
bia. In addition, snippets of "Mi Nina Bonita" are 
being used as bumper music for the Univision re
ality show "Nuestra Belleza Latina." (Chino & 
Nacho will also appear as panelists at Billboard's 
21st annual Latin Music Conference April 26-29 in 
San Juan, Puerto Rico.) 

"They're a phenomenon," says Luis Estrada, 
GM of Universal Music Latino, which is marketing 
the duo as an "urban pop" act and heavily pro
moting it on the Internet and through fan clubs. 
''They have huge potential with a young, female 
fan base." -Leila Cobo 

KEEPING 
IT REAL 
Two months ago, after his 2009 "We 
Smoked It All" mixtape didn't do as 
well as expected, rapper/producer 
Spose put his rap dreams on hold 
and re-enrolled at Boston's Suffolk 
University to pursue an English de· 
gree. But just a few weeks later, the 
24-year-old Maine native received 
a career-changing text message. 

"Universal Republic had called me 
about 15 times," recalls Spose, born 
Ryan Peters. "But they couldn't get a 
hold of me because I was in class. But 
then I gotatextfromanA&Rdudeat 
Universal, and that's how they got me." 

Now Spose is working on his major
label debut, tentatively titled "Happy 
Medium" and due this summer. Tracks 
like "Sketch Ball," "We Hate Money" 
and "I'm Awesome"-the song that 
originally sparked the label's inter
est-are slated to appear on the set. 

"Awesome" was the one original 
that Spose put on his mlxtape In 
hopes of getting radio airplay. After 
holding down No. 1 on Billboard's 
Heatseekers Songs chart last week, 
as well as debuting on the BIiiboard 
Hot lOOat No. 54, the track climbs to 
No. 47 on the latter chart. 

The track finds the rapper poking 
fun at his less-than-cool self against a 
church-vibing organ: "I would run 
away from a brawl/There's no voice
mail, nobody calls . .. and I talk to my
self on my Facebook wall." And while 
Spose notes that "Awesome" isn't the 
most complex track, he isn't con
cerned about naysayers. "They can 
say what they want, but when you 
break that song down, it is pretty lyri
cal and sticks to that concept hard. 
In the end, my work will speak for it
self," he says, adding that future proj
ects include another mixtape. 

Spose started writing rhymes in 
the eighth grade and producing in 
high school. He released his inde
pendent debut, "Preposterously 
Dank," in 2008. It has sold 700 cop
ies, according to the artist. 

"To be able to put out a full album 
with 11 solid tracks that are all very 
lyrical, very dense and not hooky 
made me real proud," he says. "Every 
[song] on 'Dank' features not one 
word of embellishment or exagger
ation. If that's all I ever did, then that 
would have been enough for me." 

- Mariel Concepcion 
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For ad placement in p rint and online call Jeff Serrette 80 0-223-7524/jserrette@b illboard.co rn 

NOTICES/ ANNOUNCEMENTS 

Is the NMPA Settlement 
right for you? 

The proposed NMPA settlement regarding 

pending and unmatched royalties has been 

referred to as a " rough justice" solution. 

W hile it is not a perfect solution to the com

plex issues at hand, it is a solution. 

However, t here are alternatives. 

If you are undecided about opting-in to the 

settlement program, p lease give us a call. If 

you have decided to pursue your outstand

ing royalty issues on your own, we can help. 

Please call us at 7-888-876-2777 

MUSIC ROYALTY SERVICES 

T-SHIRTS 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

www.backltage-fashion.com 
or call for a free price list/flyer ( dealers only): 

800-644-ROCK 
(outside the U.S. - 928-443-0100) 
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HELP WANTED 

Extr,mr Production Music continu,s 
to orov 6nd is lookin9 to strrngthrn its 
LA account moni)gtmtnt tram with 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
Whie other people are ralslng their prices, we 

~e,:isa~njo 0c~;is~~;Url:~~i!Ofr~ ~~~~~~ 
extensive listings aYailable. 

For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 

email: scorpiomus@aol.com 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 
PRIVATE COLLECTIONS· RA'DIO STATIONS· 

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E•MAIL: sales021 centurymusic.com 

John M. Jabra1 President 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1-800-223-7524 or jserrette@billboard.com 
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THE 'STING' 

LONC3 TIIVIE GONE 

'HOLD' ON NC>. 1 

>>With the launch of"My World 
2.0" atop the Billboard 200, 
Justin Bieber, who turned 16 
March 1, becomes the youngest 
solo male to reign since then-13-
year-old Stevie Wonder topped 
the Aug. 24, 1963, tally w ith 
"Little Stevie Wonder/The 12 Year 
Old Genius.'' Among all artist s, 
Bieber is the youngest to lead 
since Miley Cyrus ruled with 
"Breakout" in August 2008 thre.e 
months shy of her 16th birthday. 

>> Boy George draws chart Ink 
for t he first time in nine years, as 
"Amazing Grace" begins at No. 
10 on Hot Dance Singles Sales 
(viewable at billboard .biz/ 
charts). The former Culture Club 
frontman last charted wit h "The 
Essential Mix," which reached 
No. 20 on Top Independent 
A lbums in March 2001. 

0 Read Ch;nt Be.:1t 
every week .Jt 
blllboard.com/chartbeat. 

BieberBoundslnAt No. l;NewDigital ChartsBow 
As expected, Justin Bieber debuls a t 
No. 1 on the Billboard 200 with "My 
World 2.0" with first-week sales of 
283,000 copies. It's the teenager's sec
ond album and first No. 1. His debut set, 
"My Wol"ld," opened at No. 6 upon its 
release last November. This week it rises 
to a new peak, scooting from No. 10 to 
No. S with 50,000 (up 50%). 

T he opening frame for "My World 
2.0" is also Bieber's best sales week, sur
passing his previous high when "My 
World" sold 157,000 copies d ur ing 
Christmas week 2009. 

His 283,000 start is a lso the th ird-best 
sales week of the year, following the de
bu ts of Sade' s "Soldier of Love" 
(502,000) and Lady A ntebellum' s 

"Need You Now" (481,000}. Truth be 

told, I thought Bieber would have blown 
in with a larger number. consideri11g his 
1.6 million Twitter followers and his 2.5 
million Facebook fans. 

But having mul t i ple ro llowers 
doesn't instantly translate 
into album sales. even if 
they are as seemingly de
voted as Bieber's army. 
011e theory is that some 
oflJ..is young fans are prob
ably cash-strapped a nd 
would rather just buy a 
couple of tracks (at least 
for the moment) and save 
their money to purd 1ase 
aconcertticket. In total, the combined 
tracks from "My World 2.0" available for 
a la carte purchase have moved 1.5 mil
lion downloads. 

Then again, maybe h is fans don't 
thi nk buying a whole album is essen
tial. Since there are many ways to ex
perience a musical. act (concer t, 
album , song, T-shirt, Facebook), the 
album purchase might be the least 
attractive option. 

F IVE ALIVE: With albums at Nos. 1 

a nd Son the Bi llboard 200, Justi n 
Bieber is the first artist to concurrently 
notch two albums within the top five 
since the Oct. 9, 2004, chart. That's 
when Nelly ranked at Nos. 2 and4wi th 

"Suit'' and "Sweat," respectively. The si
multaneous ly released albums had 
bowed at Nos. 1 and 2 on the previous 
week's chart. 

The last time an artist placed two 
albums in the top five that 
weren't concurrently 
released was May 3, 2003. 
That week, SO Cent's 

first two majo r-label 
releases- "Get Rich or 
Die Tryin' " and the CD/ 
DVD combo "The New 
Breed" were Nos. 5 and 2, 
respectively. 

Bieber also locks down 
the top two slots on Top Internet Albums 
(see page 44}. 

He's only the third artis t to monopo
lize Nos. 1 and 2 in the same week since 
the chart launched May 15, 1999, and 
it's only the fourth time it's happened. 
Last year. Michael Jackson did so twice, 
while the Beatles did it once. 

On the Internet tally, "My World 2.0" 
debuts at No. 1 with 16,000 copies sold 
through We b retailers, while" My 
World" re-enters at No. 2 with 6,000 after 
having sold a negligible number the 
previous week. Many of those l nternet
d riven purchases were likely made 
through QVC.com, as both albwns were 
featured in a QVC promotion where 
Bieber chatted and performed 011 the 

IVlarlcet \A.fatc:h A Weekly National Music Sales Report 

Weeki Year-To-Date 

shopping channel twice duri ng the 
week of March 8. 

DIGITAL DEBUT : This week Bill
board launches new digital download 
charts r anki 11g the top songs by 
genre, compiled from data gathered 
by Nielsen SoundScan. 

Twenty-one genres fill out our menu 
of digital song charts, with four of 
them-country, R&B/hip-hop, rock and 
Lat in-appearing on a weekly basis in 
the magazine (see page47). The remain
ing 17 tallies will rotate.appearing below 
the four weekly charts. However, all 21 
charts-like all Billboard lists-are avail
able every week a t billboard.biz/charts. 

Th is week we'respotlighLi11g Christ
ian and reggae digital songs. On the for
mer tally, Kris Allen's "Live Like We're 
Dying" is tops with 46,000 downloads, 
ahead of Skillet's "Monster" with 9,000. 

In general, a song's genre determi
nation is based on its own merits, not 
by the accepted genre of its artist or the 
album that contai11s it. So. while Allen 
isn't considered a Christian artist, h is 
"Live Like We're Dying" track was a No. 
21 hit on the Christian Songs radio air
play chart, thus making it el igible for 
the Christian Digital Songs tally. The 
same can be said for other secular ti ties 
by the Fray and Lifehouse on the Chris
tian Digital Songs list. 

11iclscn 
SoundScan 

OIGITAt 
ALBIIMI' 

0!£1111 
TilCIII rooi !-010 (HING! 

OVERA LL UNIT SALES 

Year-To-Date Album 
Sales By Store Type 

Albums 81,909,000 75,112,000 ·8.3% 

lhisWetk 

l.aslWotk 

Change 

llis'lltslastl's 

Chang, 

6,034,000 1,512,000 20,936,000 

5,666,000 1.459,000 20,677,000 
Digitallrach 292,068,000 289,698,000 · 0.8% 

30 million units. 
6.5% 3.6% 1.3% 

6,775,000 1,4 36,000 23,030,000 

·10.9% 5.3% -9.1% 
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With 47,000, the 
duo's se<ond album 
trum111 the peak 
and best sales week 
ofltsHrstse~ 
"Volume One," 
which topped out at 
No. 71.11:s best sales 
hme00,000 
copies) came a 
week earlier when 
It tl,buted on the 
lstat NcJ,. 81. 

m 
Though tn~ is lhe 
act's highest
<hartlng album on 
the Billboard 200, It 
starn with f>we, 
copies (10,000) 
than Its last studio 
set, "Seventh Tree" 
(a No. 48 debut 
with 15,000). 

m 
The band's best· 
selling album (4.1 
mi lion) returns to 
the Chari, seting 
8,000 (U~ 451%) 
for its highest sales 
hme~n<e 
Christmas week 
2006, thanks to 
lmazon's MP3 store 
offering it fOf 
$4.99. 

This llall & Oates 
covers set is the 
lhrd album in less 
than a year to pay 
tribute to one act, 
foDowing Cheap 
Trick's "Sgt. Pepper 
Uvt" (No. 83, Sept 
12, 2009) and the 
flaming LiP1' "Dark 
Side of the Moon" 
(No. 157, Jan. 9). 
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FOO FIGHTERS since latl:nching in 171 185 175 ROSWELL/RCA 5'3921 "/RMG 11 96 tt,':, 
Greatest Hits 

1998. -- SOUNDTRACK The Lost Song HOLLW/000 OIGIT!\l EX " 
173 174 141 JOAN JETT AND THE BLACKHEARTS Greatest Hits l!tA1:l(HEI.Rl 5370' 12.98 

mi 174 129 89 JAMIE CULLUM The Pursuil 
VtltVF F-0,RfCAST/DECCJ\ 013~SS•NG 1J 98 @ 

His album rebounds 175 179 - ORIGINAL BROADWAY CAST RECORDING Wicked • wtth a 5314 gain in DECCA eAOADYl !\V 001~2/0EC{:I, l8 98 

sales after It was .• , LED ZEPPELIN Mothers hip fJ SVIAN SONG 3131'.ll•/ATlA>.'TIC ~9.9!1 ,$ 
sale-prkff IOI $7.99 

177 173 164 " 
JAMEY JOHNSON Thal Lonesome Song 

in the nunes store. IJFRCURY IJAStMLLE 01 U37"NMGN 13 ~ 

!be set'u unenl 178 159 113 JAY SEAN All Or Nothing CASH MONEY/Ull l'/ERSI.L REPUBLJC 013683/UMRG 13.98 
single, " Hell on BIRDMAN 
the Heart," bul1els 1711 162 158 CASH MOllEY/UNII/ERSAL MOTO\l,'N 013090/UMRG 13.98 ,€£1 

PriceleSS 

17·16 on Hot 1IIO 167 145 R. KELLY Unlllled 
Country Songs. . i\1£31136/Jl G 1398 

SOUNDTRACK 
WALT OISIIEY 003007 (12.88) Disney: Phineas And Ferb 

MUMFORD & SONS Sigh No More Gftiln£W.>. OF lHF R0.40 010!1/Gl ASSNOTl 12 93 

PASSION Passion: Awakening SO:STEPS 0?11SISPARFIOW 17 98 

THE BEATLES Abbey Road + APPLE SJ 383/CJ,PITOL 11.9B 

• 180 195 " 
THEORY OF A DEADMAN Scars & Souvenirs • 6Gt 818009/ROAOR.U>.N£R 13.9! ® 

• 1 = • I 

11 1 

I 
• 1 

Sale prking and 188 195 192 BRAD PAISLEY American Saturday Nighl 2 A.IUSTA 111,',SffllllE 4735ZfSPAlll lJ:98 

promotion of the 187 177 200 ., MICHAEL BUBLE Michael Buble • ,r 
band's Cillilog II U a,"REPAISE 48376/WARNER BROS 18 98 

THIRTY SECONDS TO MARS Ta1gd and Best Buy 188 183 191 llA"'-OflTA.lNlRGIN !SIi 1 •1CAPITOl 18 98 
This Is War 11 

itt key titles, 
1811 170 165 DAVE MATTHEWS BAND Big Whiskey And The GrooGrux King • 1 lndodillSI this one, JJJ;UI, RAGS/IICI. 48112"/R!AG 1-8:98 ® 

which Is up 13% • 1110 190 • JAMES FORTUNE & FIYA Encore 11 
BU.CiCSMOKE 3(173JW0RLOW,of 15 98 

• f 101 168 157 TOBY KEITH American Ride • ~OW OOG-U>.IVEA-SAl 027 18 98 

• 1 

= 
lfD 192 163 166 SADE The Best Of Sade II I EPIC 85287/SONY 1.1USlC 9.98 

!be soundlrilCk to 19a 169 154 BILLY CURRINGTON Little Bil Of Everything IJfACURY NASHl/lllE tt0'955<l,UW$l>. 13 98 

• = • • 
• = [2' I = 

the Miley Cyrus film FRANCESCA BATTISTELLI My Paper Heart was released a FERVE.Wl &117378/WAR.JER BROS 11 98 

week ahead of the Confessions • movie's lheatncal 
IM!wllilrdill. Daughtry II 
Expect a big io111!1 Miracle 
next week lor the 

11 = II • = 
set, which includes 198 One • X 

Cyrus' "When I 
11111 186 180 Greatest Hits look at You.'' 

1> .! 200 156 178 NOW 31 

,ILYINMlOM 
CHIPMUt4KS. IHE: 

THE LASTSOffG • ,17'2 
THE PRINCESS MID THEM CROOKED 

TOIJVJ;\AC .. .. .. 43 
CtiRIS IOMl.ltl . . ..32 \IM1PffWEOOJID 

OO'Y33, , .. , , ,3 
.60 !-AAY IHAT'SWHAI IC,ALL 

~ RVVOL~ . . . . 1~8 
NCJW THAJ'S 'ffliAl I CALL 
OOH .. . .. . HJ 

WON 605Pa. 2010 , 82 
W0Nlf! S 2010 •. 105 
WON WORSHP tpURPt.E) 

TIIEWHO , .. 199 
f!:81:: &Cf:(lV,,ltW~. 124 

SO\.EAKOUEl. .30 
CRr\ZYHE.ART , .... ,38 
DISHEY: PHlflEAS AHO 

FERB _ .. , . 11U 
Gl£E: StASOt4 0l'4: f tf; 
P/USlC'JOWPlt , ... 9,1 

GLfE: SEASOtl OfE: TlE 
1/USIC IJOWt/E 2 . . .93 

ltAtltli'll MDUTAHA 
fHl:MoYII:. , ... 12Ei 

THEfROG .... .. .14.t VlllJlF.ES _ , , , 114 
SlARSTRt.Oi • . .127 1HEOffV Qt- A ~t!\fl .. 

=l..l(ffls~6A: ··
47 

RoriHTH1c·K£ · ::.::~:t 
fft:.WMOON .. .. .. 17 THIRlVSECCffDS 

ntE TVt11..X;111 SAGA: t4EW TO Ml\RS , , , ,188 
MOOII: THE SCORE .131 1HREE DAYSGAA(;t 

135, ISB 
TIMBM.Atm . 83 

TRAltl ... . . .. . .. . .. .41 
TREV smmz . . . .25 
El TRotlO <I: t/EXJCO .92 
JOSH TURtiER, , , 46 

CARRIE. l.lflOE:RWOOO ..31 
KEITHt.RBAtf • . .. . . 107 
USIIER 195 

. . .. . . . . . .. . .. . . 17(1 
CNStlEYMIJllA 7. MUSIC 
srAAS SIIIG IJSfjEY 
ftEJRWi\Y1 , 13,t 

THHOGE . .. . 81 
NO'N31 . . . . .200 

, ... 
rnux ..... 122 

CHRIS Y0tJHG . . . . 102 
YOUflGMO,EV ..33 

rrow32 . . .68 1111:. YMIE S-lRll>tS , .61 R08 l0PJ.Btl:; .•.•. 146' 
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8 

9 

10 
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12 
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14 

111 

18 

29 

30 

31 

32 

33 

34 

38 

Tille g .-:., See The Morning '.J 
__...-oM.-'l==llW==>~~------The- Si-ck_ne_ss_D 

Number Ones II 

Journey's GreateSI Hits 4> 

Oracular Spectacu1ar • 
TAYLOR SWIFT 
SIG MACHINE 079tl12 18.9S E!• 

Taylor Swift D 

:,1:~o~s:?.:f, ~;1:rOIBobM>!eylroTl,,W.l!s ~ 
~'!f~E,~~~~,~~R~~~~ ! EVIVAL ChfDfliC~ The 20 Greatest Hits 0 

:~~i~;.1~~~~U~IC (19.M) The Essential Mk hael Jackson El 
GUNS N' ROSES Greatesl Hits D 

143/REPfUSE 4Ml46/WARNER BROS. !18.!HI ® 

MICHAEL BUBLE 
1<13.1flEf:>fUSE 10031:lJWARNEfl BR.OS. 18-11& 

ti's Time 11 

Call Me Irresponsible • 
~[~1C~~~[~O~~~E~1~., ;:~~:!~A~S~C (11 ~ ec~?o~~~fne~ d a 
:~~;;~,'!s~~~~OM~ tc tr.IHI ThriUer + 
ABBA Gold - Greatesl Hits 0 
POLARJPOL'fDOR 5t70-D71Ut.lC J!_I 98/12:W_ 

LIL WAYNE 
CASH MONEY/UNIVERSAL MOTOWN 011i77•JUililRG 13 98 

Tha Carter ID E1 

~.~~,s!~~~. t;™E SILVER BULLET BAND Greatest Hits Iii 

SHE & HIM Volume One 

We Sing. We Dance. We Sleal Things. • 
Dark Side Of The Moon + 

APPL[ 8241-1.lf.APfTOt. 24.98 

ORIGtNAL BROADWAY CAST RECORDING 
DECCA 8ROAO'IIAY U.11662/0ECCA 18.98 

The Bealles • 

Wicked • 
LED ZEPPELIN 
SWAIII SotlG 31314B·i ATlAtmc 19.98 @ 

JAMEY JOHNSON 
1/ERCUAY NA.SH\'ILLE 011237•/UMGH 13 98 

THE BEATLES 
APPlE 82468"/CAPITOL 18.98 

MICHAEL BUB LE 

THREE DAYS GRACE 
JIYE S351t4JJl6 HI 98 

SUGARLAND 

B.9B 

IIEFICt,IY HASH\'llLE 011273'i UMGII 13 '98 

NICKELBACK 
ROAORUf<N[ R 6183-00 pa 98) ~ 

CARRIE UNDERWOOD 
19/ARISTA IIASH\'lllE 71197/St.\N 9.9.8 

CREED 
Wlf<O·UP 13103 9 911 C010VO I!,, 

HOLLYWOOD UNDEAD 
oli&M10CTOtlE 0113Jl/lGA (12 98 

GARTH BROOKS 
PEA.FIL 213 2:5-98 cn.ovo ® 

Molhershlp fJ 

Thal lonesome Song • 

Abbey Road <> 
Michael Buble • 

The Besl 01 Sade D 

Contessions • 

0aughtri D 

on,- X • 
Love On The Inside fJ 

All The Right Reasons El 

Some Hearls II 

Greatosl HIIS fJ 

The Ultimate Hits g 

ORIGINAL BROADWAY CAST RECORDING Jersey Bois • 
RHINO 73271 {18 .98) 

JIMI HENDRIX Firsl Rays Of The New Rising Sun 
EXPERlEKCE HE~DRl:X.ILEGACY 621SB•1SONY MUSIC 11.98 CO,.OVD ® 

~.':.~,~~'~:~!!~~ OROS 10.98 Nolhlng BUI The Besl • 

~~c~ic!1,~(,~,~~?,~;~, ~.~~~~d;~,~~c (11 "c~i~( ~~djlaR
d 

fJ 
THE BEATLES 
APPLE 79808"/CAPITOL 18.98 @ 

THIRD DAY 
ESSlNTtAL 10&53,ISOttY IMJSIC 17.98 

BON JOVI 
IIERCURY 521>{113JUME C18 98.oll 9.8 
JOHN MAYER 

Love • 
ReYelatlon 

Cross Road D 

AWAREJCOtuMIIIA 27976'1SONY FlliSlC 1S.98f 
Continuum EJ 

I,~,~ .~~i~! (10 ,.,, " I • I-"========----------, 
FLEETWOOD MAC 
WARNER BROS 25801 (Hl.98f 

VAMPIRE WEEKEND 

LINKIN PARK 
IU.CNINE SHOP 44-477"/WA.AtltR IIROS 

COLT FORD 
A'itRAGE JOE'S 1001 l l&.MI 

Greatest Hits El 

Vam~re Weekend • 

" "I~ Mlnules To M,dnighl fJ 
Ride Through The Counni 

110 24 57 

Tbt IIJlOf & Tie compilation "The Edge" 1111/tS down the dlitts In 11s 
second wttk, falling 4-81 on the BiUboard 200 (7,000, down 81%) 
and dropping HS on l011 Internet Albums. Us strong first weetl was 
the result of banked preorder sales fultiled to rustomef! last week. 
On lhf BIDboard 200, Ille set's 77•posltion tall ls the biggest extt 
kom the top 10 !in<e 2002, when Marv! BIige's "No More Drama" 
ten 124 spots (10--134) on the Feb. 23 dwl. 
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(I TOP DIGITAL'" 

i! 

13 

14 

18 

18 

17 

18 

19 

20 

LADY GAGA 
STREAMLINEIKONLM JCHEJIRVIBEEJUJ'TERSCOPE /IGA 

Tlueiill 
:ii! 

MyWo<ld 2 0 1 

Still Slanding 

Volume Two 

Need You Now 

The Fame 

Mi World (EP) 

Broken Bells 22 

Plaslic Beach 16 

' " " " LT/CHOP SHOP,A1LAAlLC ,AG The Twllighl Saga: Now Moon 17 

LUDACRIS Battle 01 The Sexes 7 
OTP/OEF JAM /IOJMG 

::r~o~~,1:
6
BEE nlli)ij1 l'<i\l,"IJl'r.lJ,et.Al•il.tli)0ar~i!lllorl.lmtll<s 75 

GOLDFRAPP Head Fl!SI 45 

ZAC BROWN BAND 
ROARrBIGGfH PICTUHE/tlOllf OHOWWATlANTIC {AG 

~ 10 

A.nimal 14 

N0W33 3 

Rated R 20 

The foundalion 13 

;!~L~tK~!M /CHE:RR'l'TRf EJJNTE.RSCOP~~G~ame MonS
t
er (EP) 1~ 

Oracular Spectacular 99 

Ii 
rJ 

VaJ~is 0fNoplune 12 • 
Conua 60 • 

:,,,~=---------------B-;g""'T-0--00-
76 
• 

The LaSI Song 172 n 

:;;; i~ ARTIST 
~ - -~ IP/PRINT I OISTIUBUTitlG lABCL 

12 5 

JUSTIN BIEBER My Wor~ 2.0 
SCHOOlBOV-ftAYMON D B,R"UN ISL.A)JO ti 14063, IOJI/G 1+ 

Slill Standing 

Black Rock 39 

Volume Two 

~ p~~" ~!~~~~.~ LEGAC, 640SS·ISOll'I t/USLC Valleys OI Neplu11e 12 

SCORPIONS Sting lo The Tall 23 

VARIOUS ARTISTS 
UNl'VERSAUEMI.S0MY MUStC ()9844/CAPITOL 

SOUNDTRACK 
FOXifOX SEARCHLIGHT ti1S4,NEW wt:ST 

BROKEN BELLS 

Soldrer Of Love 11 

Need You Now 4 

Drnner And A Movie 69 

N0\11 33 

Crazy Heart 38 

Broken Bel~ 22 

It's Entertainment! 130 

The Edge 81 

' "'"'CAWlOST "'• """ o,3s,,-,.,.1G/1ne1ican VI: Aln'I No Grave 59 

3 ~,~r~'.~~APllOL® 
Plastie Beach 16 • 

Songs From The Hea<t 66 • 
Here l Am 9 • 14 9 CELTIC WOMAN 

MANHATtAN S8l60;rllt@ 

2 ~~Yl~~~!pp 
:,~:'.~~~r,::~~,.,~':~~~f ;:nltc llortllorn wits (SC'-'ln~ 61 

LADY GAGA The Fam< 
STRUlllltl [.ll<{)NL/\1[,/C,H[ RRYTR[[JltHCRSCQP[ 011-805" /IGA 

TAYLOR SWIFT 
816 riACHINE 0200 4 

ADAM LAMBERT 
H 1'RCA 5-48(11/flMG 

MICHAEL BUBL.E 
143.i~ CPRl:SE 52(17:):l,WARll[ R EIRQS @ 

DRIVE-BY TRUCKERS 
ATO 008-4' 

f earless 19 • 
For Your Entertainment 65 

Crazy Love 18 • 
Big To-Do 76 • 

~ AOL RADIO A. OL _»-.... \V SONGS ~,.___., 

ffl 

8 

9 

10 

11 

12 

13 

14 

18 

1 9
~ -~~~D~Y~•~= CM~L~lU=M=AP~IT~L~,~•~H~\ L~LL~[-------~ 

t3 ~~~E~~:GENIC/EPIC 

ALL THE RIGHT MOVES 
OIIERfPUIIUC MOSLEY1INT£HSCOPE 

12 ~1~,~,!F~~..,!~.u 

13 

11 

10 

IS 

12 7 

- 3 

NOTHIN' ON YOU 
1.0.1 fUITURING IRUNO I\A.M <REBELRDCKo£RAND HUSTLE-ATLANTIC 

HALFWAY GONE 
UFEtlOUSE OEffEN/IHTERSCOPE 

HAVEN'T MET YOU YET 
MICIW:L IUBU 143/REPRISE 

IN MY HEAD 
.IASOtt DERULO BELUGA HEIGHTS ARNER SftOS. 

HEARTBREAK WARFARE 
JOHN MAYER COLUMBIA 

TELEPHONE 
LADY GAGA FEATUNNCi IE'roMCE (STREAP/UHElkOHllVEiCHERRYTREE/IIHERSG-OPE) 

RUDE BOY 
RIWl61A SRP1DEF Jll{/IDJl,,G 

ACCORDING TO YOU 
OfllANTll ,U .iG(FF[N.,lNTCRSCOPf 

IMMA BE 
THE I LACk l'YED P'fAS tNTEASCOPE 

I MADE IT (CASH MONEY HEROES) 
11\'IN RIIX)Lf fEAI. lllm: .jjY SEAN. & LI. WAYNE CASH MOtlfY/ffiWERSAL REPUBLIC 

TODAY WAS A FAIRYTALE 
TAYLOR SWIFT (BIG PJACHIKE/UNl\1ERSAL REPUBLIC) 

~ YAHOO' -{t~~ ..... 
l\V1MUSIC'VIDEO ' Y '. MUSIC ..... 

2 

3 

4 

II 

8 

7 

8 

10 

11 

12 

13 

0 
0 

3 

0 
II 

8 

7 

8 

9 

11 

12 

ARTIST (U.APRINT,LAfl[l} 

SEXY CHICK 
()AVID GU£TTA FEAl"UAING AKON Gu~•· AS TflALWrnK 

TELEPHONE 
CAPITOl 

1 3 UDY GAGA FEATURING IEYOIIC( STRUFlLIKIJKONLM.IC.HCRRYTRE[/lffltRSCOPC 

l3 i~~ TK~•~OSABE/RCA/"16) 

BLAH BLAH BLAH 
IESIIA FEATINUNll 30H!3 KEMOSABE/RCAJRMO 

BABY 
JUSTIN BIEBER fUTURING LUOACRIS {SCKOOLtlOYJRAYJlONO BRAUI-I/ISLAtlD/IOJMG) 

REPLAY 
IYAZ {Tltl.E IS t.10~EY18ELUGA HEIGHTSJfl£PRISE 

10 IN MY HEAD 
JASOil Df8UlD 8EllkaA HEICHTS/'IIAR«ER SROS 

I l ~~ fEATIJO,MG JEIIY (SRP,OEF JA>1/IOJ1,1G) 

• 1 

15 25 

• 1 

BAD ROMANCE 
UDY GAGA !SfREAMLIME,'KONU\ll/CHE.RRYTR£Emm.flSC.OPE} 

RAY OF LIGHT (CONFESSIONS TOUR) 
MAIKNU. ARNl:R 8R0S 

SWEET DREAMS 
If.YONCE .-..,ustc WOfU.D/COlUt,181A) 

DROP THE WORLD 
UL WA'YIIE FEATURINB EMl61ll'I CASH MOK~Y/UNl~'fRSAL MOTOWtl 

WHEN I LOOK AT YOU 
Mllll CYRUS (HOLLY'IIOOO) 

NEED YOU NOW 
UOY ANUIElUIM !CAPITOL NA.SHWLLE 

~11;li TITLE 
!S IE! ARTIS? nMPR 'IT ,· OISTR!BUTH,16 l ABEq 

BLACK ROCK 
JOE 8011AMAS.SA J & R AD\oOHURES - I 

SS J,';1!!!.',!/?. ~~!~,':'., HENRY 

1 69 fo~-~::.,~c u~::~i~~~l UM~A/SOll'I FIU~C 

_ 1 !o:~~-~o\~ ,:u~L BACK 

4 30 ~:.. ~~-~,~~.~~ om,oms (CAPITOL) 

33 !f.?.~~~:l~T0~~~1J .. /lfEW WEST) 
10 63 

9 4 

7 54 

15 14 

8 4 

ALREADY FREE 
THE DERR TiltlCKS BAND CTOR,rSONY •IUSIC 

FEED MY SOUL 
Tif( HOUillS BOOTHERS AlllGATOfl 

TELL 'EM WHAT YOUR NAME 1$1 
IU.CI: JO£ LEWIS & THE HOllf.YBEW ~T HtGHW,& 

LIVE FROM ROYAL ALBERT HALL 
JOE IIONAMASSA J & R ADV£NTURES 

BARE KNUCKLE 
GUITAR SHORTY All lGATOR 

FLOOD 
IIIOfLELAltO & AIIIIUCKll ,flELARC 

13 12 THE FIGHT IS ON 
POPA CIIUBIY LINO PIG 

- 29 THIS TIME 
M ROl(Rl CAAY WO NOlZlENANGUAROiWELt: 

- 72 BACK TO THE RIVER 
SUSAU TEDESCHI {'V£Rlff F0flECAST;l,' 0) 
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Sound Scan Billbear.l. 

Eparistera Oaimones 

0 8 6 ~ - --..J=J;!.!!.2..l:w!!t..!lll!:AD~0!).1D!!l!9=LA-•>!!t~EJ.!.12!;.9!J1.Bl-________ ,:_ __ _ The Gospel According To Jazz Chapter lll • 
4 

8 1 2 

SLEEPING WITH SIRENS 
RISE 093 12.98 

THE MORNING BENDERS 
---1 Sli6•1ROUGIHRADE ( 14.98) 

EDWARD SHARPE & THE MAGNETIC ZEROES 
cor..nAUNIT'l'irAJRrA,1( 542·NAGRAN'f (13 98! 

MOSE ALLISON 
il.NTI• 87059.'EPtTAPH (17 9ll 

TITUS ANDRONICUS 
Kl 471' {14.9:B 

CAROLINA CHOCOLATE DROPS 
NONESUCH 516995/VIARr-![R BROS (15.9B) 

OF MICE & MEN 
RISE 08'9 (12.981 

SIDEWALK PROPHETS 19 30 I fEk\'Et,IT/WOflO•CURS 8879Dl)JWAII.NEfl BROS. (9-98) 

11 23 6 ~R~»~~~SN:~l~~g~I 
BONNIE 'PRINCE' BILLY & THE CAIRO GANGE 
PALACE 2012•10RAG CITY 15.flB 

TED LEO AND THE PHARMACISTS 
tAATAOOR 9Q9•J!• 9~ 

LA ROUX 

With Ears To See And Eyes To Hear 

Up From Below 

The Way Of The World 

Genuine Negro Jig 

Of Mice & Men 

These Simple Truths 

Gorilla Manor 

The Wonder Show Of The World 

The Brutalist Bricks 

La Roux 

The 82-year-old 
pialist's lilt studio 
set in llyears, 
PlodU<ed by Joe 
Henry, was featured 
onNPR's "All 
Things Consideted" 
March l3. It also 
enters at No. 2 on 
TOIi Jazz Albums. 

THE WEAKERTHANS 
EMAPH 87-0IW (16 98 CD/D\10) (f, 

ASKING ALEXANDRIA 
SUMERIAN 022 Pl.98) 

DAVID GARRETT 
DECCA 012872/UNIVERSAL CLASSICS tHOUP {11.9:8) 

THE WORD ALIVE 
Fi:ARLESS 30125 6.9B) 

THE BESNARD LAKES 
JAGJAGUWAR 126• 108 

Dailey & Vincent Sing The $tatter Brothers 

In The Dark 

Live Al The Burton Cummings Theaire 

love.life.soul. 

The House That Dirt Built 

newworldson 

Miike Snow 

Talk About 

Stand Up And Scream 

David Garrett 

Empire (EP) 

The Besnard Lakes Are The Roaring Night 

Black Sands 

The E)()(ecutlon 

Through Tomorrow 
BIG UfElPOLVDOF\oQIERRYTREEllftlERSC-OPE 013JS9•JIGA (10 98) 

SURFER BLOOD 
KA,NUiE 5oa, s· (16.98f Aslro Coast m Permalight • 

21 

24 

FLORENCE + THE MACHINE 
UttM RSAL RCPUSllC 013170rUMRG (13 98! 

BELINDA 
CAPITOL LA.Tlrf 68262 13.98 

BRAD MEHLDAU 
NOt,1 fSUCH S186SS,.VIAHNEH 8ROS. f19.9Bj 

4 2 STREETLIGHT MANIFESTO 
VICTORY 471 (13 98) 

10 ?~,~.~~~!~ .. ~- (998) 

Lungs 

Carpe Diem 

Highway Rider 

99 Songs Of Revolution 

One eskimO 

The Chico, cam., 
rock trio-led by 
slnger/g ultatisl 
Jll!Hn Rlcha1ds of 
A RO<ket to the 
Hoon-entm wilh 
lls new slx-1<1ng EP 
(1,000 copies). 

411 39 

- 26 
ISLES & GLACIERS 
COOAL \llSlOll 171 {10 9B) The Hearts Of Lonely People 80 18 ARMORED SAINT 

r..,ETAL BLADE 1•891 (13 98) 

,,! HEATSEEKERS SONGS'" 

ll ~~~;U~(C~~T~l~~~~[I 
11 ~"~~:~,}~~\~;~~~ 

WOMEN LIE, MEN LIE 
YO GOTTI FEAT\IIUNG LI. WAYNE (llt[Vfl'A!ll[/POLO GROUtlOS./J/Rr..,G) 

PRAY FOR YOU 
JARON ANO Tit: LOOG ROAD TO LOYE (Jil.ROIIWOOO/UNl~'ERSAL REPOOUC/BJG MACHIN£) 

SHOTS 
lMFAO ffATURING LIL JON (PARTY ROCK/Vl1 llJ.AM,·CHE.RRVTflEEllrtTERSCOPE) 

1901 
PNOCNIX {lOYAUT[ /REOJGlASWOTC) 

CRYIN' LIKE A BITCH 
GOOStMCIC l\,IN'IVERSAl REPUBLIC) 

SAVIOR 
3S i RISE AG~NST /OGC/INTE.SCOPE) 

t4 ~~;~~~~U~~ATIF!) 

HIP TO MY HEART 
THE 8ANO PERRY {REPUBLIC NA.SH\11ll£) 

BILLIONAIRE 
TRAVIE MCCOY fEATlJRINB BRUNO MARS {TIJELfil BY RAF/E!t,DEC.A'l'DAIICf/RRP) 

WHAT FAITH CAN DO 
KUTUSS (SEC{TOOTM & WAIL) 

ALL OF CREATION 
MlRC'l'ME (1110,,COLUll81A) 

LOVE LIKE CRAZY 
lEE IIIIICE !CURS} 

SNUFF 
SLJPt(610T (ROAORUNr<ER1RRP) 

TITO "EL BAMBINO• (SlE~l f ) 

ME GUSTA TODO DE Tl 
8AND.\ EL RECOOO DE CFIU2 lllARRAGA (fOttO\llSA) 

HOW YOU LIKE ME NOW? 
THE ttEAV'1 (+ I/COUNTER) 

M l NINA BONITA 
C:KINO Y NACHO (MACH (TENNl\'CRSAL MUSfC LAT1r40) 

YOU'RE THE ONE 
OONORIA (SO SO OEF1t.1ALACO) 

REGIONAL HEATSEEKERS #1 ALBUMS 

Sigh No More 
Mumford & Sons 

Conditions 
The Temper Trap 

lk·!3iit• 
... 

Laura Bell Bundy, " Giddy on Up" 

Detention 
School Gyrls 

Halfway To Heaven 
Brantley Gilbert 

SOUTH CENTRAL 

The Tony Award-nominated actress/singer gallops onto the 

Hot Dance Club Songs chart at No. 46 with the first single from 
her major-label debut album, "Achin' and Shakin'," due April 
13 on Mercury Nashville. The tune also bullets at No. 40 on Hot 

Country Songs. 

Planet Anthem 
Disco Biscuits 

Halfway To Heaven 
Brantley Gilbert 

SOUTH ATLANTIC 

Preservation 

Oversteps 

Planet Anthem 

Farewell Good Nighf s Sleep 

One Life Stand 

Titus Andronicus 
8 The M onitor 

Trlptykon 
fparistera Daim ones 

La Raza 

a Marco Polo & Ruste Jux:x 
The f x.xecutioo 

streetlight Manifesto 
99 Songs Of r-tevot,;t/on 

Swindoe 
Swindoe 

Neon Trees 
a Habits 

Jenny Oaks Baker 
Then Sings My Soul 

Seasons After 
Through Tomorrow 

Mumford & Sons 
fS SighNoMole 

The Morning Benders 
Big Echo 

DJ Clay 
Let'fmBleect TheMixxtape: The Box Sal 

Carrie Newcomer 
Before & After 
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NOTHIN' ON YOU B.o.B Featuring Bruno Mars 
THE SMtl:ZmGTDr4S (fl.S,JMrl.ONS, JR.,8.IAAHS)l .llWRO,C.E.AH\flNf) 0 RE8El.ROCK.ltRANO HUSllfJATI.AltTIC 

HEY, SOUL S ISTER Train f) 
M TCRHC.CSP10NAGC,G.IIIATTC118ERG (PMOlfAHAN C LUtO,A 8.JORKUlr-(0) ~ COLlJJ.181A 

~:~,~, ~~A~r,~~LUM (0 HA'IWOOO.C KIU.EV.H SC0TUKEARI (!) CAPIT:;;'Zt's~,7~~~C~~~~ f) 
TELEPHONE Lady Gaga Featuring Beyonce 
Fr..l,IIKl,6,LAIWG.\l;A.1fi,&.Glll,1.f.ll!ln.l/{.l;;11;:t,6,L.(!,\l'il!:t.S,L"'-"IIIM,8.VIO'M,1't (D stllf».ILl'4/l(OtitJYbVC1111¥llifE.ll'(l01SCOK 

BREAK YOUR HEART Taio Cruz Featuring Ludacris 
T.CRUZ TS.J.11TH CRUl.FTStlmt.C11RIOOES 0 IAERCURY,IOJlolG 

IMMA BE The Black Eyed Peas 
K.tWIRt&.',li11LlJ.'il\'tJ.AD,l,\IS.,A.PtllfM.J.fiOf,1E2.S.fallittS~RR6.J.TJ.~~El.O.f-OCt:R.T.BRfh.tEQ(J,I.DEl1E'9 C) POERSCOPE 

BABY Justin Bieber Featuring Ludacris 
C.SttWARl,TMASH !(,\SH,CA.STEWAAl,J111Ef1£k.C.MILW4.C.6'1100ES @ SCHOCl.flOY,flA'tl/Dj() ~•tSLA>,O,'b.JMO 

BEDROCK Young Money Featuring Lloyd 
~~lt,;,melClUYJt.(~VOTIJAAUJA.Nlt:3NSTf\'f~~~SU,Af(TIH-.:IUYlJ'•.1JIIJC,lll:"l'(l 0 UG'l'A'N"l,Vll,611M..IJIJfl11fit 

TIK TOK Ke$ha 
OR. LUJ(E,8.BL,.NCO fK..SEBERl.l.GOTIWALD.B LE\llrtl (!) KE.,OS,.BEIACA/AMG 

~ ~o~Z (~!!~lA.~Aux,J ROn:r~.c KtLLYt m 01;1.uGA HaGH1~~~1~e:~~ • 
CARRY OUT Timbaland Featuring Justin Timberlake 
T•\BALANO.JR(IC {J\' P/OSlEY.J Hit,RM(».1J ltt,SERt.AKUCLAYTOtJ.J BEANZ) 0 t.lOSlEY18LAQ<GROIJm\,INTERSCOPE 

~y!t~::Ell,TT,\'11.0fl fR IA fEREIIEE. Jfl .• T~ERS0N.TSCAUS,N Lw!':{D
5
c~tz F:~O

:1G
9
B~~~~ • 

::~,~~~ G~~CiKHAY<T,S G GtR>IAUOTTA 00 SmtArlCl<UKONLMJCHC RRVTRE\~~~~p~ • 

11 

• 18 17 BREAKEVEN The Script 
OO'OOt.OGMJE,11,StiEEHAN.A FRAMPTOl',1,$.,._Kl'tl.R Ot>OliOGHJE,M.StiEfK4N.A FAAMPfCfi,S.IOP!ilEII 0 PH'JNDG&i!G'f'PC • 15 
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23 22 19 
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0 25 23 

G 33 41 

t, 31 31 

e 23 28 

GJll 1 
3 1 29 26 

G 34 37 

33 26 24 

G 32 33 

36 30 25 
36 35 30 

G 38 36 

G 37 34 

311 36 29 lfI1 

G 40 45 " 

CD 41 44 IE! 

G 46 50 

43 39 32 Ell 

e 47 56 

411 45 39 (ll 

48 42 43 

G 54 -

G 55 65 

49 44 -

60 43 40 

• 51 63 D 
G 64 75 

57 58 [l 

59 62 

60 51 

BLAH BLAH BLAH KeSha Fea\uring 3OH!3 
8Jl.V1NCO (K.Sf tlERT.8.LfVlN.N.HllCH.S-F-OR£MArj) C!) KEMOSAi'IE/HCAJHMG 

HOW LOW Ludacris 
l-t.ll~US (C.BRlDGES.TWILLIAMS.C Rl~ HOUR.E SADlEfl.H SHOCKLEE) @ OlP/OEF JAM/10.JMG 

ALL THE RIGHT MOVES OneRepubllc 
R.TEDDER (A.TE.ODER) 0 11.0SLEYIINTERSCOPE 

ACCORDING TO YOU Orianthi 
H BCNSQN (S.DIAPAONO A JJIAMPTONt @ TAlJ6CrfCN/l!tl[ RSC.0P[ 

WHATAYA WANT FROM ME Adam Lambert 
M MARTIN SHEllBACK JNK l: S 1,,,ARTW,SHELLBACK 19,IRCAJRt.lG 

MY CHICK BAD Ludacrls Featuring Nickl Mlnaj 
THE LEGENDARY TlW:SrER C 8RIDGES,O.TMAIIAJ,S.LINDLE't',D DAVIDSOH (!) DTP;DEf JA.M.i'IDJMO 

OVER Drake 
IIOf.1 DA A KHMLIO IA GRAHAM,M SAFlU[LS N SRONGERS} 0 VOWJG MOr<CY/CASH !lONCTJUNM"RSAL 1/0TCl'I/H 

LIVE LIKE WE'RE DYING Kris Allen 
S.KlPNER,oHRAMPTON (S.KIPP<ER.AJRM1P'TON,O.OOONOGHUE,M.SHEEHAN) 0 19,•.JM,,'.JLG 

SEXY CHICK David Guetta Featuring Akon 
D GUETIA.S \IEt,J.C.SINORES,iD GUErn,,J.C.SIF40HES G.TUlt4FORl,S.~'EU.THIAM) © Gl.lft,\iASTRALWERfl:S,,CAPfTOL 

' WHEN I LOOK AT ;.ou Miley Cyrus 

Timbaland Featuring Drake 
(!I t.lOSI..E'ViBLAO<GROUNU-ltlfHISCOPE 

Jay•Z + Mr. Hudson 
I( WCST .GOLO,rl.l[RTO,lS I. 6CRtJARO SC CARTER.IC WCS @O ROC NATf0/4 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE RUNNERS.RICO LOIJE (RICO LOVE .A.HARR.J JACKSON .U.RAYl,10"'1D Wf 0 LAfACE/JLG 

HAVEN'T MET YOU YET Michael Buble 
8.RO<:K A.fOSTE~.CHMJG,l.l 8UBLE © 143/REflfllSE 

EENIE MEENIE Sean Kingston & Justin Bieber 
B fllAtlCO 8 BLANC-0 K AtmCJtSOt4 C: C 11Amv A AATI[Y BIC8[R M Pil.t.ACIOS C Ct.ARK @ IIEUIGA Kl:IGHTS. CFtC 

I GOTTA FEELING The Black Eyed Peas 
D.GUETTA.FRIESlERER (W.AOAMS,A PltlEDA,J.OOt.lEZ.S ffRGOSON,O.GUElTA.F.RfESTERER) (D lftlERSCOPE 

I MADE IT (CASH MOIIEY HEROES) Kevin Rooo~ Feat Birdman, Jay Sean, & WI Wayne 
I( RUOOlf R\IOOLf J KASttER D C,1,RTHl,BYllLWiMS.J SEAN .• SKAl.lfJl,R LiUIOW @ CASH ~IO);fYIU>J\'fJISAl REPIJBIX 

TIE ME DOWN New Boyz Featuring Ray J 
JAY•t4ARI {[,H 6c.NJAt.U.J \1,0 A THOMAS) 0 SHOITf/ASYLU~\M'ARN[R 8ROS. 

AMERICAN HONEY Lady Antebellum 
P.WORL£V.LADY ANTEBELLUM (S.STEVtNS.C.R.RARLOWE,H.UNDSEV © CAP1l0l NASH\'lll.E 

REPLAY lyaz 
J .IIOTEI.I (J IIOTEl,IJ; . .ONCS,KMOO!Sffi,J.OCSROJLEMl'.(,tllOON.ITliCfl'AS @ ffif IS WJNEY/!ELUGA hEIG1-TS,'llfPillSE 

TODAY WAS A FAIRYTALE Taylor Swift 
- CHAPW.N.T svnrr SWIFT 0 BIG tlACHIME,'tJNl\'ERSAL REPUBLIC 

LIFE AFTER YOU Daughlry 
H.BfNSON C OAUGHlRY.C KROEGEA.B.JAMES.J.MOI 0 18.flCAJRl!.IG 

HEARTBREAK WARFARE John Mayer 
J I.CAYER S JORDAN fJ JIAYCRl 0 COLUMBIA 

EMPIRE STATE OF MINO Jay•Z + Alic ia Keys 
SH.,OC,J.5,fl'~U-U.fJIICAH..llf'E iS.C~SltJOOURG>I.JSE'll'l:tl·UlfP-C) HlNTEAl:f'IS.6Kf~ES.SA06111SO~I 00 11((:tJJ,TIOII 

HIGHWAY 20 RIDE Zac Brown Band 
K STEOAU.,Z ~OWN. jZ SROWN,W.O~RETfE) (i) HOME GROWN,'ATLANTTC/IIIGGER PICTURE 

TEMPORARY HOME Carrie Undetwood 
M.BR.IGHl fC.UNO[RWOOO L LAIRD Z MALOY\ 0 19iARISTA NASH\'IU.t 

NATURALLY Selena Gomez. & The Scene 
A.Afll!.IATO.T.JAMES /A,ARt.!ATO.T.JAI/ES.0.ltARA06LUl © KOLLVWOOO 

DOWN Jay Sean Featuring UI Wayne 
J REUY.BOBBYBJ.SS U SEAN,J COTTER,R lARCNfJ SkAllDl,J.PERKINS.D CAATERi 0)0 CASH I.IDlilYIU>,lWISAl REPllBUC 

EVERYTHING TO ME Monica 
M.ELUOTT.LA.MB ·t.1 ELLIOTT.C LAFIB.J.Sl.UI\IAIU.BASKETT.C MCDONALO.J,0 WILLIAMS 0 J/RMG 

YOU BELONG WITH ME Taylor Swift 
tt.CHAH,IAN.lSWlfT (T.SWlfT.LROSE) 0 BIG tlACHlf<E/UNI\OSAL REJli.JBtlC 

A LITTLE MORE COUNTRY THAN THAT Easton Corb,n 
C CHAMQ[Rl.Alft .POYTHR[SS R LJ[[K,'11.\lil.RBLC G ,irRt.URY »ASHVILLC 

l'M AWESOME Spose 
SPOSE {R PETEFlS} © UNIVERSAL REPUBUC 

SOLO lyaz 
J.FIOIDI S..L£11.\S,K,JCr4£.S..A.Al30.J.l:ESROl!t[M,IX.JJIAMISQl-.i,J.J,l,,ctSC,l,JJIDT @ TJl,I[ ISYOllEY &7.~a., ttEl:;KTS AEPREE 

l'M BACK T.I. 
TRACKSL-'YERZ CJ.HARRIS JR D RANOAll.O OUtlC 

HILLBILLY BONE 
S HE.NDflfCkS (C.WISElt\AN l LAIROt 

NEIGHBORS KNOW MY NAME 
T.TAVl.Ofl,P.HAYES,J.IICC.EE n .NE\IE:flSOU,T.TA'fl.OR,P.HAVES 

GIMMIE THAT GIRL 
M.'f'IRIGHl (R.AKINS,,O DAV10SOH,B HAYSLIP) 

0 GRAKD HUSTlEJATUtmc 

Blake Shelton Featuring Trace Adkins 
4!) WARNER BROS. («ASH\1ILLE'fiWMN 

Trey Songz 
(D S0"'10 BOOK,'AltAF4TlC 

Joe Nichols 
0 SHOW DO&UIIIVCRSAl 

LEMONADE Gucci Mane 
S CRAWFORD lR.DA\'IS.S.CRAWfORD.Ht.lCAYl.AN.t.l VOUI-.AA) 0 BRICK SOUA01ASVLUM,W.AANEfl BROS. 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
KA.Mt (0 tA.Rl[R,0 JOHN'SON R OAIJIS) 

HALFWAY GONE 
J COl E.l lFEHOtJSE (JWADE,J COL£.K ftUOOLF.J KASMERi 

@ CASH t.lOMtY,1UNIVtRSAl. MOTOIIIH 

Lifehouse 
@ 6EfFEN/lftTERSCOPE 
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Soog ~ her fourth 
to top lfGt 100 
Airplay (2·1) and 
first since silt wis 
featured on 1.1.'s 
2008-09 chart
topper "live Your 
life.'' That track 
was als~ Hie last to 
eam 6reatest 
Galnei/Al1play 
hooors for six 
strai;hl weeks, a 
streak "Rude" 
reachM tit~ week. 

Perfonna1Ke on 
Narch 24 "American 
Idol" iesults show 
prompts chat's top 
digital ;;ain, wiHI 
sales dOllllfing to 
86,000. Song, 
orl;ln.iltv part of 
CYM' 2009 IP ''The 
lint of Our lives," 
also app,e.111 on the 
soundkack to the 
movie "lilt Last 
Soog," in which 
sheslais. 

m 
Though part of 
Bieber's dtart· 
topping "Ny Wo~d 
2.0" se~ duel ~ 
ontvaviillable 
digitally a ~ carte 
throu;h Kingston's 
label, and selt 
66,000. Song b 
sdleduled to appear 
on Kings!on's tt1ird 
studio set, due later 
thbyear. 

111 
Tradleams a 
reprk!ve fiom 
rearrent status as II 
rudtes a new peak 
in its list chart 
week. Descending 
titles are, nonnallv 
removedl from the 
chart after 20 weeks 
tt thev,ank below 
No. 50. 
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t.::I ill lasl TITLE Artist 
5 i: !Iii! PRODUCER (SONGWRITER) 1t1PRirn 1 ~011,1orm1, LABEL 

66 64 ~~LtA~~: o~w OA 00"'1 {J JONtS [.YIIU.IAMS [ .OtAN u RAYMON!) rv,o.~: A~~~ ~:~~~g ~~~~,.~~l~~J 
YOUR LOVE IS MY DRUG KeSha 
Dfl LUKE B BLAtJCO "'-,MO (K.SEBERT.P.SEBERl.J COlEl!.1AN) © 1(£MOSAB~C-A/RM6 

SEX THERAPY Robin Thicke I 
P(l.Q'i'j Dr,1.01»4i10T ~LCE l1!.TulC!<t,E.OENI.J.JOfES,PDAll.'SOt.'.H.'AOIJl,S.6011l.E8,J.Q..LCK 'A'.60..D: (!) SlMI TIW(,,lt/fGISCO?E 

91 -

61 55 11! 
'TIL SUMMER COMES AROUND Keith Urban 
D t4UfF.t: URBAN ~ PO'IIELl.K URBAN) 0 CAPITOL NASH\'ILLE 63 59 

WHY DON'T WE JUST DANCE Josh Turner 
F.ROGERS (J..8EA.\'ERS,J.St~GLETON,O.BROW"111 © MCA NASH\llt.LE 50 49 fli: 
BULLETPROOF La Roux 
l> LAN(,l!.\AID ,[ JACKSOtl ([ JACKSO ti II LANGMil.101 (J)O BIG l lr[1POl.VDOR/CHERRYTR[E/INTERSCOPf 71 80 

53 53 11"' 
ALL THE WAY TUA NT UP Roscoe Dash Featuring Sou1ja Boy Tell'em 
KE (J L JOONSOr+.O WAY.K ERONOU.C ARCEOl (!) t.111~/MUSfC LINE.o70NE 4/IIITT.RSCOPE 

52 47 ON TO THE NEXT ONE Jay-Z + Swizz Beatz 
SWIZZ SEAT? IS.C.CARTtR,K.OW,G.AUGE,X.OEkOSNAY,J.CHATONl 00 ROC NATIOft 

72 74 Cl AIN'T BACK YET Kenny Chesney I 
l}.CANNOH.K.CHCSNEY (C W~S[IMt4 C..TOMPICIMS} 00 8ftil. 

68 73 DROP THE WORLD Lil Wayne Featuring Eminem 
C.N.c-.sut:.SURr CW9.8.CJiAR ((l.tNITT.:iJ.~MM~ 1lERft.L.lAES10,I.\STllA~tC.IO.US1 0 f.ASl•l /,IOIIE'MM!JUlS,1,L MOTaollti 

62 76 'II 0 LET'S DO IT Waka Flocka Flame 
TAY BEATZ,D.WINtEkS j'J MAlPHURS) (!) BRICK SOUAl),'ASYI..Ut.C{WARF4EH l!.ROS. 

73 72 SOMEDAY Rob Thomas 
M SERLETIC (R lHOt.lAS .. , Si:RLEnc S CARTER) 0 EMBLEII/AlLAWTIC 

69 54 'IE HARD Rihanna Featuring Jeezy I 
C.STEWART.T.NASH (T.NASH.C.A..STEWAITT,A.FENTY.J.W.JENKIMS) 0 SAPIDEf JAt,t,,IOJM6 

70 60 I AM Mary J . Blige 
STARGATE {t.6.J.SUOE.M.S.ERIKSEN,T.E.HERMANSfN,J.AUSTIN,E.DEAN,tilliEflE') (!) •IATfUl,RCH.,'C.EFFEN,,WTERSC.OPf 

79 92 

65 52 

~-to BEAMER, BENZ, OR BENTLEY Uoyd Banks Featuring Juelz Santana I 
_. PRIIIE IC LLOYO.LJAI/ES.M fORNOl © 6 UNIT 

[i i ~ !s!;7,~~:~~ \~~,,! ,~:~~EN HEART ~ l~I:.,~~~ 

82 84 

89 97 

75 70 D 

It;,u~~N,.!,~ ~.~!,I ~ BE e <;,~~~~~~:,~ 
ALL I DO IS WIN DJ Khaled Feat. T•Pa1n, Ludacns, Snoop Dogg & Rtck Ross 
DJ WoSTY.lYP~.OJ K~,l,LB) !ltM.IQJ,l,.JB) t: 8~06E5'tl IIOiffimi t.t C.8'1CWJJ5 lR 1.ff<ri,mDUJ~GS,l.MCtl.t,lJS © Ylf Ji;f BEST E1 ' UNSTOPPABLE Rascal Flatts 
D.HUH.AASCAL nATTS IJ.OEAIARCUS.H l ltm$E'f.J.T.SLATERl @ muc STREET 

REVERSE COWGIRL T-Pain 
rJ.11£1Wol7, lllff1-1'41t l-l"UNO-J(.M~Oll l.(:(l.tWll(JW.lQllfl;.RB'l;lll,l;\'AKJIIIJ.,LJS(IIIO~».&(ROC. @ K-()IU(T,M~~•-1ij; ·-'If) FEARLESS Taylor Swift 
N.CHAPMAA,TSWIFT (l.SWlfT,l.ROSE,H LINDSEY\ @ 1116 MAClilNE -= 77 

77 

THAT'S HOW COUNTRY BOYS ROLL Billy Currington 
C.CHAMBERLAIN,ll.CUflRINGTOlt iB.WRfUNGTON,D.OA\lt>SON,fl.JONES! @ ttERCURV F4ASH\'l.LE 77 67 61 

U1 JUST BREATHE Pearl Jam 
8 O'BRIEN !E VEOOERJ 0 .,OtlKfWfRENCH 78 78 78 

HELL ON THE HEART Eric Church 
J.JOVCE E.CHURCH,D.f!.lITTAH,J.SPILLMANI © CAPITOL tlASH\'11.LE e 85 85 

IE IT KILLS ME Melanie Fiona 
HENIX A MARTI ti (A l.lARTIN R UTT LC JOHN JR . .l CARR C SHUL"AN @ SRCiUr41VERSAL MOTOWN 80 74 67 

RIDIN' SOLO Jason Derulo 
J ROTEl.4 jJ OESAOULEA\fX.J ROTEMl © BELUGA KHGHTSNJARNER BROS 

111 80 66 

u BACKWOODS Justi~ ~!~~~ I J.STOl/fk IJ MOORE,J.PAULIN,J.S.STO\'E.Rl • 87 86 

KEEP ON LOVIN' YOU Steel Magnolia 
D HUFf (C STAPLITON,T.'lllUIJIOII} 0 BIG ,.11tCHINE 0 86 88 

oEJ 
WOMEN LIE, MEN LIE Yo Goltl Fealuring LIi Wayne 
R.Y0Uf4G (tH11MMS.8.YOUNG.O CARTER) © mE\'llAflLE/ftll O GflOUtmSWRMG 114 83 81 

;J 
ONE DAY Matisyahu 
THE SMEf21NOTONS (M.MILLER,B.MAH S.P.LAWREKCE,A.LE~'ltlE,A . THIAM f (!) JDUBi'OH/EPIC 90 89 

~ 
ROGER THAT Young Money 
PHENOM {D CARTER,.J BDSVIEll.O fRANKlW.0 l MARAJ M STE\lt.NSON) 0 CASH MONEY/UW\liRS.AL MOTO'IIN 

~ 
PRAY FOR YOU Jaron And The Long Road To Love 
COMITTY (J.LOWEtJSTElN.J.BREt.lTUNGERI (!I JAflON\YOOCMJNIYERSAl REPUBLIC/81G MAClilNE 

Ill SHOTS LMFAO Featuring UI Jon 
Lll FAO {S.K.GOROY,S.A..GORDY,J.H.srmH,E.Df.:LATOfl.RE) @ PAkTY HOCICiWJLL.I.AM/CHERRVTREE,,1NrERSCOPf 

I WANNA ROCK Snoop Dogg 
S OE\'ILLE (C C.BAOAOUS ,Ht,E 1.IOLUIA.A GINYAAD. JR I 0 OOGGYSTYLE,1'Rt0RfTYiCAJ'tlOl 

90 88 79 Ul SOLD I ER OF LOVE Sade 
SADE.r.6.PELA (S..AOU.A.H.ALE,S.MATTHE'ltl,IAN,f.S.t>EHMAN) 0(1) Ef'IC 

""- - RAIN IS A GOOD THING Luke Bryan W J ST[IJ[r-tS (l 8RVAN O OAVIOSOtt} 0 CAPITOL t4ASH\lrLLE 

~ - D THAT SHOULD BE ME Justin Bieber 
W --"~"='"~'= ... =·"-"~'""~ll~lA_T\l~'E~H.A~M~E=SSINGE~=R.=L -==·J="'="=R~) _ (i)~SCO=00=LB=rJY=/AA=Yl=l=ONO~BRAUN.~=ISLA=Nl>=IOJ~I,,;=< 
~ I GOTTA GET TO YOU George Strait W 100 - T.6RO'lm,G.STHAll (J .LAltlEROALE,J.RITCHEY,8 LAAS£Nl MCAN.ASttVJlLE 

""- .., F ISTFUL OF TEARS Maxwell 
~ 9G - lil~H O,cAo.cVl""O.cc'1U,:Se,IEcej],c,1UccSl,,cE.ccH ,cOAo.cYl"'O)C,--------------,-'0"-"'COl.""U""tl"""-A, ""' • WRONG BABY WRONG Martina McBride W 0.HUFF.M MCBAJOE CS B.ULES.R£.OARALL.B.WA.RREN.8 WAAAEN) 0 RCA rMSH\'l.LE 
~ . . n ,-IF- W~ E_E_V_E_R_ M~ E-ET~ A_G_A_IN-~-~--~T_i_m_b_at-an_d_F_e_a-tu-ri-ng- K-aty_ P_e-rry-, 

,_, V J.BWZ.TIM6.At.AN.D fJ.SEAN1.TV.MOSLEV.M.8US8EEl (!) MOSlEVlBLACKG.ROUHO.•INTERSCOPE 
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TRAIN ARRIVES AT NEW HOT 100 PEAK 
More than 10 years after first reaching the Billboard Hot 100, rock act 

Train posts its best chart showing as "Hey, Soul Sister" jumps 7-3. The 

trio also races to the top of Hot Digital Songs (5-1) in its 25th week on 

that lis t, shifting 182,000 downloads (up 26%; its best sales week). 

Train made its Hot 100 debut in October 1999 with "Meet Virginia," 
which reached No. 20 three months later. Prior to "Sister," the group's 

highest peak was with "Drops of Jupiter (Tell Me)," which hit No. S in 

June 2001. -Silvio Pietroluongo 
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Cmh Kings complete a 20-week <limb to the summit of Alternative, 
as their first chart entrt, "Mountain Man,• hikes 2-1. 

The barn! crowns the chart with its Introductory track less than 
two months alter Phoenix 11lgned 111th Its first format hit, "1901." 
Prior to this year, oo new act had sent a maiden charteil title to the 
top since the Raconteurs, w11o led the July 29, 2006, survey with 
"Steady, As She Goes." 

1
' 'Nountain Man' was a ont-frsten trKk," recals Winobee, oper· 

ations manager of WEQX Albar/, N.Y., which has p~yeil the song 620 
times through March JO, 
a«oiding to Nielsen BOS. 

"II shows that the 
format is mrting to take 
a leap of faith when ii 
hears obvious hits and is 
not wailing unlit the 
aud~nce has discovered 
these songs e~ewhere. 
We should be, given the 
many other avenues now 
available lo the new 
musk listener.• 
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UNRAVELING 
SEVUIOUST {78ROS/ILG) 

Slone Tempie Pilots' "Betwten the lnes" 
malces the ialgesl <hart jump in lhe 10-
month listory of the Rode Songs is~ as the 
lead single kom the band's Nay ZS self
lltled rellllionaibum rodlets 40-2. The 
song knproves lo 11.8 mlllon aud~n<e 
impressions (up 496%) on 146 lb lions. 
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MOUNTAIN MAN 
CftA ICINGS CU-S 0,U l~'EASII.L ~,01owr, 

RESISTANCE 
MUSf fHELIUM-3,'WARr~fR-BRQ§.\ 

SAVIOR 
RIS( AGAINST (0§:C!fWTERSCOPfl 

YOUR DECISION 
Al lCE IN CHAIMS IRGI ICAl'l'TOl 

LETTER FROM A THIEF 
~HEYEW J!Pl~l 
1901 
PHOENIX' jlO'l'AUTE,RE016lASSNOTE) I AGAIN 31 .. R.Yl.EAF jA&IAIOGTON!i:'INTEfiSCOPEl 

34 UPRISING 
MUS( fHU1Ul/.•3JWARNER 8R0Sj__ 

BETWEEN THE LINES 
SlONE ftMf'LE PLOTS .i.TtA.NTIC 

18 BRICK BY BORING BRICK 
PAIIAMOJIE (fUE.tEO 8V RAM~A.TU.trn~RPJ 

LAY ME DOWN 
THE DIRTY HEAD$ FEAT. AOME jD:(UITIVE) 

32 (I' Y0~RE WONDBIIHG IF I WOO YOU 10) I WA/11 YOU TO 
WIDER [OGC/llfTERSCOPE) 

11 GIVE ME A SIGN (FOREVER ANO EVER) 
IREAK1MG BENJAMIN {HOlLYWOODl 

34 BACK AGAINST THE WALL 
CAGE THE U.lPHANT OSP'..JV JlG 

13 SWEET DISPOSITION 
THE TDIPER TRAP UBERATIOti GLASSNOT COLUl/8tA 

19 ODD ONE 
SICK PIJPPICS RI.IRMRGUGJCAPTTOl 

18 GOLD GUNS GIRLS 
ta'IETRIC ElRICAAST GM6 

THE ROYAL WE 
SllllfRSUi.t Pll:lUPS £0ANC,Ef:IBIRO} I l' M YOUR DADDY 

S _ YrmER (DGC/IH'TCRSCOP9 

THE GOOD LIFE 
THRtE DAYS GRACE JI\' JLG 

SKINNY LITTLE BITCH 

~111 S3 TITLE 
!I II ARTIST [IMPRINT' PROMOOON LABEL) 

. JUST BREATHE 23 PEA.II.JAM jJ.10~E'fW'RE'<c:Hl 

16 KANDI 
ONE ESUMO f§KANQHHAl 

16 HEARTBREAK WARFARE 

26 

4 20 R AJH.,O} 

32 

15 

7 29 

II 8 

29 

16 • " PfT 

12 11 FEARLESS LOVE 
MEU~SA {!HEfllD~( (l~L MlQ/IQJM~l 

10 24 CHASING PIRATES 
NORAH JONEi jf!l!;YE NQ:TE1,APIT£L} 

14 IT'S GONNA BE 
~g~&1 ~1m, 111~M~ ~gn1,!e11g~i 

13 12 STELLA THE ARTIST 
DAVID GRAY {MERCER ST'REEl1'DO'IINTOWrii'} 

15 1D HALFWAY GONE 
LlfEHOIJSE f~Eff'EN,'1Nl ER§~2fE1 

17 11 ALL I HAVE 

22 

18 

19 IAROl.liKEO LADIES (RAISt~} 

20 10 EVERYBODY 
IIIGJIIOM&IIA£UON~IN J!!!§!W. s,:.~~~11,'[Wl_ u01m:~1 

NEW MORNING 26 4 Al.Plf.l ll£V HOLLYWOOD. 

25 SYNDICATE 
TH£FI\AY l!flCl 

24 THE OUTSIDERS 
NEEDTOIIREATME (ATLANTI~! 

21 IIAIIOI.Dt nllllli, OR HOW TO WNI FIIIA VERYIDIIGTIIIE 
FA ..... RLO l"~WASBACK/1\Tt.ANTICi 
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18 TEMPORARY HOME Carrie Underwood 
M RIGHT C Ulm R'II D " A ISTA A 'IL 

HIGHWAY 20 RIDE Zac Brown Baod 
K.SrtGAllJ.8ROWII (Z,8RO'l'l'N 'II.DURRETTE] (l) HQrlE GROW)J,IATL\MTIC,'B.IGGER PICTURE 

3 I 2 A LITTLE MORE COUNTRY THAN THAT Easton Corbin 
C CHAt.lB[Ml AIN (D POYTHRCSS,R L rrn<,WV,UHllq ~ MCR:CURY 

0 AMERICAN HONEY Lady Antebellum 
P.Y/ORlEY.LAOY Aft1E8ELUH,1 S.ST£VEMS C RBAALOWI: 1-i.LINOSE • C"PITOL NASH\'ILLE 

T IL SUMMER COMES AROUND Keith Urban 
O.HUl'I' 1,;.uR8AU r.t..PO'IIELL IC.URS:~N (!,) CAl)ITOL NASH\'ILLE 

8 3 1 HILLBILLY BONE Blake Shelton Featuring Trace Adkins 
S.HENDRICKS C.WISEt.!Aft L LAIRD © WARNER BROS./WMN 

AINT BACK VET Kenny Chesney 
8.CAAN0N.K.CH.EStlE'V C.WlSEII-J.N,C.T0MPKINS 0(!) BNA 

WHY DONT WE JUST DANCE Josh Turner 8 
0 MCA rlASHVllLE 

0 11 13 25 Joe Nichols 
SHOWDOG-UI< RSAl • 14 17 Chris Young 

J.STROUD j8.JAli1ES,tNICHOLSl @ RCA 

• 10 10 id ~~~:1~~-~~lrT i!SWln.L ROSt H LltlO§f!l 
Taylor Swift 
(!) BIG IAA(;tllN( 

• 13 12 KEEP ON LOVIN' YOU Steel Magnolia 
D MUFF C STAPLETOM,lWILLPION © BIG MACMINE 

12 11 UNSTOPPABLE Rascal Flatts 
O.HUFF,flASCAl. FLATTS J O~MARCUS,.H.lltlOSEY,J.TSLATE.R fl) LYRIC STREU 

BACKWOODS Justin Moore 

ence im~rt!liom 
(20%), the artist's 
rrst too 1-0 In lhtee 
vears is chart's top 
gainer. Ne last 
nokhed lop to Ink 
with "I'll Wall lot 
You," whkh peaked 
at No. 1 on llll!April 
J, 2001, chart . 

Artis1 ~ 
IMPRINT & MIA1Bffi I PROl.!OTIO!t LAe.El ~ 

Love And Theft 
0 LYRIC STRECT , 

Lee Brice 
0 W RB 

Toby Keith 
0 SHOW OOG•UNl\t[R~l 

Canny Gokey 
·m 19/RCA 

Jerrod Niemann 
(I) SEA 6AYLE.,ARISTA lfASH'VllLE 

Gretchen Wilson 
0 RCO"ECKJC05 

Jaron And The Long Road To Love 
0 JAflON'IIOOD,'UW\1£RSAL fiEFUIIUC/BIG •1ACHl«E 

Brad Paisley 
© ARISTA ttA.SHVllLE 

33 rl JJ!1
o~r<~~L~c'10~~.J~

1
~ 'BOIS,K K PHllllJISI 

THE CALL Malt Kennon 
HlROUO M KEltr<ON.111.SOAt>ON,.J CAtl.PBHL (!) IW.1AJAfl.JS1ROUOAVAAfOUS 35 

SMILE Uncle Kracker 
R CAVAl.lO I.! SKArtR,8 DALY j,HAROING J BOS( (!) TOP 00GJATlA)JTIC,r81GGCR PlCTURC 36 

TURNING HOME David Nail 
FLIDOELL CHESNEY,$ CARUSOE 0 IICA NASHVRLE 33 

STAY HERE FOREVER Jewel 
rHHAPPI.J.N IJ.KlltHERO-DAV!DSON.B.f'I.NSClN) 0 \IALOAY 39 
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27 
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29 

38 

38 

32 

33 

33 

33 

36 

37 

37 

e 15 14 
• J.STOVEA (J MOORE J.PAUUN . .J.S STO~ERI 0 VALORV I Art~t•sfir<lsolo • C, 40 ;

1
J R~;!R~K~:~c ~~r'!~tf ~rAIRCHllD WKIR1<PATRICK K StHALPW,N PSWC[TJ.W(t~~!~ii ~~~MAS~ 

A 40 41 GIDDY ON UP Laura Bell Bundy .. 16 15 I GOTTA GET TO YOU 
T.eROWll,G.SlflAIT (J.LAIJOEROALE.J.RITeiiEY,B.t.AflSEN) • 17 16 HELL ON THE HEART 
J.JOVtf E.CHUAC-H.D.RUTlAH.J.SrlUllAN • 18 18 IT'S JUST THAT WAY 
K STEGAU._(V tlCGfHE.K.S~~LEV.K STEGALL.l_ • WRONG BABY WRONG 19 19 DJiUFF,M.•ICBFIIDE S.B ULESJU.OR~ll,B.WAflREN.B.WARREtt 

e 20 20 STILL 

0 21 21 
G RIFFIN 

G 22 22 

G 26 28 

G 24 26 

G N tKAPMAII K flERRYR PEFIRYt.1.PERRY,B.SEA\IEHS 

RAIN IS A GOOD THING 
J STE~EffS fl BRVMtD DAVIDSON) 

(i) TOP COUNTRY ALBUMS'" 
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9 4 
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T itle § 
Need You Now • 1 

Thel'oo.rodallon • 
Fearless Iii 1 

IURSt'JOIIIDEIIOS S~VIIN~98') Hillb illy Bone (EP) 

~c~~!H~t~~362,'Ut.lGN (1098) Get OH On The Pain 

CARRIE UNDERWOOD 
l9iARISTA ltASHVll lE >!9923.SrlN (13.98) Play On • 1 

EASTON CORBIN 
IAtRCURY t)136~.4JUPlGN (10 98} 

SOUNDTRACK 

Easton Corbin 

FO:(IFOX SEARCHLIGHT 61&4,NEW 'IIESl (17.9S) 
Crazy Heart 

JOSH TURNER 
MCA r4ASHvtlLE -ll1336l'llt.1<.N (1l.98) Haywire 

DANNY GOKEY 
19/RC.A 60554/SIAN- (11.98) 

LADY ANTEBELLUM 
CAP!Tot ~ASHVILLE 03206 (12.88) 

JASON ALDEAN 
BROKE.~ eow 7637 <~ 
JOHNNY CASH 
.u.m:u;1.0mt:w,wm~•u.o,r,1MJ 
M IRANDA LAMBERT 
COLUMBIA 468541Sa.1N (l2-9Sf 

LUKE BRYAN 
CAPITOi. .NASHVILlC 65833 (18.98) 

DARIUS RUCKER 
CAPITOl NASHVILLE S.SS06 (1898) 

CHRIS YOUNG 
RCA 228111/SFlN (10.98) 

KEITH URBAN 
CAPfTOl flASHVILlC 3S751• jH SS) 

My Best Days 

Lady Antebellum • 
Wide Open • 

American VI: Alnt No~ 

Revolution • 

Dain' My Thing 

Learn To Live • 1 

The Man I Want To Be 

Defying Gravity • 

21 22 ~~,u,~~J~:~~1,.,,1 HarwmMoowia:ToeMovie l • 
20 23 23 , ~ll.01l'.Q\f11U:AY(1S.93',1@ Keep On Loving You • 

20 20 __j TIM MCGRAW S h V I I. 21 

22 22 19 

U11 cuRe 79152 f1Ull) out em o ce 

RASCAL FLATTS 
LYRIC STRECT 002604 (18 981 Unstoppable • 

32 33 I VAAIOUSARTISIS NO//Thafs\llla!IC.1Cw'1)'Vd.2 
ElllllMJISlt.~fWS:1lt!Et 

24 25 26 JUSTIN MOORE 
VAlORY 0100 (10 98) Justin Moore 

211 24 21 KENNY CHESNEY 
!WA 6S555.'SMtJ (11.88) Greatest Hits II 

George Strait 
MCA NASH\•ILLE 

Er ic Church 
0 CAl!JTOL NASH\llll£ 

Alan Jac kson 
0 ARISTA NASHVILLE 

Mar1Ina MeBrtde 
@ RCA 

Tim McGraw 
(!) CURR 

Clay WaJker 
@ 

32 35 

33 34 

34 19 -

G 52 53 

G 41 40 

37 33 32 

38 40 38 

39 39 39 

G 45 43 

•1 42 41 

G 38 37 

"43 46 51 

44 43 42 

G 53 s5 

o48 47 44 

.7 49 45 

• 

Data for week of APRIL 10, 2010 I For chart reprints call 646.65 4 .4633 

15 country chart entry 

11 d1aws l mUtion 
impressions at 98 of 

11 the 124 slatiom 
monitored lot the 

11 dlart and ooem at 
No. 4 on our new 
Country Digital 
Songs list (see page 
47). H~ 2004 duet 
with Kenny 

22 ChMney, "When 
theSUn Goes 

23 Down," red Hot 
Country Songs for 
fl'll!~ 

TOBY KEITH 
SHOW OOG•l.WII/ERSAl 027 (HI 98! 

~ M.SHl~1SHACK L.B.BU.NDY,J. COHEN,M SHlrtSHACK! C) ~IERCUAY 

A JACKSON HOLE James Wesley 
W 42 44 0 FRIZSfll fLCLA'IISOft ,..CLA'IISOt.l,M.CRISW~ll 8ROli.f:N SOW 

llfl!,. mlffll GET OFF ON THE PAIN Gary Allan 
'W° ~ 1 r M8R$ HTG Al.V,NG()RQMAll (ltW1HfR A JAtAtSJWCAVCR[ @ IICAltASH\,1\~( 

(I) 43 46 :}~!,s ~ ST.G.B~R Emlly w est Featu~~t~~l~A~~rl~ 

G 
G 
G 
G 
CD 
IIO 

GROOVY LITTLE SUMMER SONG James Otto 
J OTTO.PWORLEY fJ.OTTO,A.ANDERSON,C.CNAMiiERLA:IN 0 WARtlER 8R0S.l'11"'1N 46 S4 

45 

44 

47 

52 

48 

45 BEST OF BOTH WORLDS Darryl Worley 
J BROWN.K GRAHTT O WORLEV.J BROWt.l STROUOI\VARIOUS 

42 FREE Jack Ingram 
J.JOVCE J.KNO'lllES,T.SUhUI.AR BIG tl.ACHIKE 

49 BRING ON THE LOVE Coldwater Jane 
W KIRKPATRICK 1( KADISH f! KAOISH 6 JANE l .CRUTCHn[ LO W.KfRKPATRICK) @ t.lCRCURY 

THE WORLD IS OURS TONIGHT Gloriana 
M.SERLrn<: , SERLETIC l R01181N& J CI\TES • EMBLEM/\\IARIIER BROS 18IGGER f>tCTURE 

AIN'T NO STOPPING HER NOW 
«E"W V(MCE D,ITERTAINFIENT A.SOWERS K.JACOSS 

(t) TOP BLUEGRASS ALBUMS'" 

Title § 
Carolina 1 6 

NO)lf SUCH 516995 WAAtJER BROS 

DAILEY & VINCENT llall!y & WceitSfng Ire Slall!r 8-5 
CRACKER BARREL 61-IJfNQfROU«D[ R 

American Ride 

41 

43 

43 

42 

47 

48 

49 

Little Bit Of Everything • 

Way OUI Here• 

• 
58 = E ~~-~ROUIIDE8 lreQullc New S.,,gs ForTto Fl'll>Siing Ba,jo 

29 !!1f,~f.S Tllelsa,,;s .. Narura1y,An AmostAC;wel1aCdlaCl'oo 

VARIOUS ARTISTS 
ROUNDER 610656 

Bluegrass Special 

BRANTLEY GILBERT 
AVERA& JOE'S 215.Jl-4.9$ 

# 1 $ ... And Then Some 

Greatest Hits Volume 1 

Twang • 

Halfway To Heaven 

·' . ~=,!.,...,. ,,,,.,.,.,, 
3 

Gloriana 

JOE NICHOLS 
SHOW OOG·llflVERSAl 0129.89 {13.98 Old Things New 

~~g~~~;:;,~..,,.i3.«SR!'1 GoodOINasmile 
KELLIE PICKLER 
19/IHIA 22811:SFl..)J (11 98) €· Kellie Pickler 

=:...~=...~,.,., Clllo'f&VmmS!lgTheSlaler!ldl'es 

ROSANNE CASH The List 

Best Of Chris Cagle 

Sarah Buxton 

Shine 

Greatest Hits 

I'm About To Come Alive 

Feel That Fire 

Easy Does It 

Fight Like A Girl~ 

l'i\~Eli(S s•ii(&Y,WN (1R~ I lot! Yoo So: The Llrrde fisO"Raidy Ti-a.is 

RANDY HOUSER 
SHOW OOG•UHIVERSAL 011699 (10.88) Anything Goes 

11 

.:Jl 
15 

24 

18 

34 

12 

24 

19 

24 

21 

II 4 26 PATTY LOVELESS 
SAGU"RO ROAD 24976 

13 28 ~~::~~:• JENNVS 

11 34 ~U~~~~l ~!:>,~f 
DAILEY & VINCENT 
ROUWOER 610617 

Mountain Soul II 

lhre At The Mauch Chunk Opera House 

Song Up In Her Head 

Brothers Frnm Different Mothers 

THE DEL MCCOURV BAND 
MCCOURY-IJOU 

Family Circle 

'HOME' SWEET HOME 
Up 1.7 million impressions 
(5%), Carrie Underwood gets 
her ninth chart-topper on Hot 
Country Songs, as "Temporary 
Home" steps 2-1. Since her first 
leader, "Jesus, Take the Wheel," 

logged six weeks at No. 1 in 
2006, the only other solo females to dominate are Taylor 
Swift (four times) and Reba McEntire (once). 

Underwood is now the first solo female to claim three 
consecutive studio sets with at least two No. ls apiece on 

Hot Country Songs since Mc Entire rolled out four such 
se ts between 1986 and 1989. - Wade Jessen 

Go to www.billboard.biz for complete chart data I 49 
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110 45 20 

Cor1me Ballev Rae notdles her flrsl Allllt 
R&B top 10 with the 12-10 1SCent of 
"Oow." The lune, from her cunent album 
"The Se.1," supplants the No. 18-peakill!I 
;'like a Siar" from 2008 as Rae's highest 
chart perfonnance on the isl 

~ MAINSTREAM 
~ R&B/HIP•HOP'" 
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15 

20 

18 
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21 

18 

NEIGHBORS KNOW MY NAME 

0 LET'S DO IT 
WM.A R.OClA ff.AME BRI{): SOOAO.,ASVLLl,VI\\IJlNER ~ 

MY CHICK BAD 
WOACllfS FEAT. NICKI t,!IN,\J jOTP/OEf JAl~ IDJ)..1§__ 

LEMONADE 
GllCQ IWlf BRIC.K SQUADiASYWIM\'ARN[R BROS 

SAY AAH 
mn SONG? FEAT'. FA80lOUS {SONG 8001(,'ATLANTIC) 

HOW LOW 
WDACIIIS orP1DE:F JAM,'ll)JMO 

NOTHIN' ON YOU 
lO.B FEAT. IIIUll:I MARS H(LRCO({IWID >IJSTlL'ATVi 

LIL FREAK 
USHER FEAi. NICJCI M.IHAJ L.AfAC Jf\ 

12 ON TO THE NEXT ONE 

16 
!-!'!""--'""'-""'"""""'-""'""'""'""'"""""""""-

19 ....... EY ..... WIIDP<!!"""'"'""'-UJ"IJ,\~"'"Gl 

19 =. ~.';~~~lr~J~~:™ A BROKEN HEART 

15 ALL THE WAY TURNT UP 
IIJSXIDlSllfutS(lUIUl"TB.llMf*IM.&~OO'f:4".11.A'm-t) 

lO i~~;~i~ ~~~,?,,~l~COl 
l'M BACK 
T'. l. GA,.NO HUSTWATUNTIC 

4 MY TOWN (PLAY BALL) 
IIIUIWIIWOMlrl11Y.l011 P,Olr(.Ul~)'IJ".{1.'1'.\. 

UN-THINKABLE ( l'M READY) 
ALICIA KEYS P/8KIJ/RMG 

SPONSOR 
Mftllll!KttroMUsttutor18J:f111ffl'':l;ffi,~Ul'4.~~ 

LOVE KING 
Tllf.CNIUIII (RAOIO KILLA,11:m JAM/10-JMG} 

BUSY 
l lFE JENNINGS [JESUS SWiNGS/ASYLUWWAAKER BROSJ 

FISTFUL OF TEARS 

I WANNA ROCK 
SNOOP DOGG_iOOG6YSTYlt:1'PRIORIT!ICAPfTOlt 

FLEX 
THE PARTY IIO'tZ CM.!OUFLAGE,,HITZ COPIJ.1tTIEEIMTTER'f 

LOSE MY MIND 
YOUNG JEEZY FEAT. PLIU; (~Cr JAM/IDJMG) 

BRING IT BACK 
IULL & MJG FEAT, YOUNG OJIO GRANO HUSTlE/£1 

SOLDIER OF LOVE 
SAJJl /EPICJCOLl.fMBIA 

DO YOU THINK ABOUT ME 
SCI C:ENT SHAD'ffAITCRMATH/lefTC RSCOP · 

IMMA LOVE YOU RIGHT 
JOHM BAOWN MOfHILLIN,UNIVERSAL AEPUBLIC,Ut.1RGf 

4 

;a 

.. 
11 

17 

13 

15 

10 

16 
21 

29 

18 
15 

IMMA BE 
THE 8UCI( FfED PEAS INTER SCOPE 

SAY SOMETHING 
'JWIIIIAWIO R AI DP.AKE "1S\.EY,fJLACKGRC\Jll>,1tlTIJISCOP 

CARRY OUT 
lMWAIIO FUt MIii TMWU,JI . 

TELEPHONE 
ua, GAGA ffAl IIEYONCl sn.F~141kf<Qil.M,t,£RiMflffi~IJt) 

TIK TOK 
KlSHil (K[MOSAIIEilltA,IAMG} 

TIE ME DOWN 
NEW I OVZ FEAT. RAY J (SHOTTY1ASYWM/'WARNER BROS.} 

HOW LOW 
W DACRIS lOlP Off JAll,olOJPAG 

IN MY HEAD 
.IASOII ODIUlO 8[lUGA H[ IGHTS.•WARN[R BROS 

BREAK YOUR HEART 
TAIO CRUZ FEAT. WDACIII& OlEfiCURY/IDJl,\Gl 

BABY 
.ll$TII IDERFW.WQAQIS 

MY CHICK BAD 
WDllCRIS FIAT. NICl(I MIIW DTP/OEF JA:J,MDJIIG 

YOUNG FOREVER 
JA'f-Z + MR. 000.SON ROC tM.TION 

25 :P~i, '"·•=•oaKTS,muscw"'""'""" 
STEADY MOBBIN' 
WUNG B EY FER 61JCOW.JriE 

28 ;;,~ ~~,.~~ .... 
OVER 
ORAIE UNG h1QnEY/ CASH Mm,JEYJUNf\lOISAL MOTOW 

HEY DADDY (DADDY'S HOME) 
USHER FEAT. f'UES LAFAC ·JVWLG 

LEMONADE 
GUCCI MANE fSRICK SOUAIJ,'ASV\.UIA/'1/ARl'(ER 6ROS.) 

BLAH BLAH BLAH 
IC"U HA FE1U, 30Hll jKEt.10SABE/R<:AIRMG) 

SOLO 
rm IME IS ~OtjEViSELUSI\ HEIGHTS AEPAIS 

ARMADA LATINA 
CYPIQSHU!Ur.lWICANTil)NY&ffl'BW. Cfffl.Olm 

EENIE MEENIE 
&UM ICINGSTOWJUSTIN l l{&(R BELUGA HEIGHTSJlPIC 

LIL FREAK 
USHER Ff'AJ. IICIJ MIIW AFACE/JI\IEJJL6 

MILLION DOLLAR GIRL 
TRINA FIAT. OIOOY I KIJII HI.SIJII SLIP•N•SllOf.•tAPITOl 

20 ~~.~~~~!~ .!~~!SONG BOO<iATLNfTlCI 

ON TO THE NEXT ONE 

HARD 
RIHANNA FUT, JE£ZY _J~!.ffiIT__Jl\l.!l l~G).._ 

BUTTA KUP 
BAIY IASII BABY SASH 

LOVE KING 
THE,llREAM (RADIO Xlll.JJDU JAl,tllDJl.1G) 

NEIGHBORS KNOW MY NAME 
TREY SONGZ SONG BOO~ATLANTIC 

WOMEN LIE, MEN LIE 
YO GOTTl FEAT. LI. WAVIE QUE\i1TA8l £,iPQ..O CllOtHl&•.ifltlG) 

OUTTA YOUR MIND 
Lil -'ON RAT. LMFAO BPW UNM RSAL REP(Jf!.llC 

I MADE IT (CASH MONEY HEROES) 
IRlll«fft:lllltMlJlfM.lll 'Atl1l~l(IQ\ffl.~mt.Q 

BETWEEN THE BULLETS 

MONICA'S 'STANDING' TALL 
Monica vaults to No. 1 on Top R&B/Hip-Hop Albums as 

her sixth studio album "Still Standing" earns the Greatest 

Gainer IIophy with 184,000 copies. 11,e set debuted last 

week wilih early sales. It's her second chart-topper after 

"The Makings of Me" bowed al No. 1 in 2006. 

At No. 2 on the Billboard 200, the enliy is her second· 

h ighest charting album and second-best sales week, sur
passed by the 186,000 that •After the Storm"' earned when 

it started at No. 1 in 2003. 

Snoop Dogg earns his 13th top 10 on Top R&8/Hip
Hop Albums with the No. 10 debut of"More Malice." The 

complementary package to "Malice N Wonderland" contains 6ve new trncks and three remixes 

including "I Wanna Rock" with Jay-Z. -Rapliael George 

50 1 Go to www.blilboard.biz for complete char t data 
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FINDING MY WAY BACK 
JMIEIM ATLANTIC 

I DON'T CARE 
AAlfEEM DEVAUGHN J .l.G 

BEAUTIFUL 
'tlYIAH GRWf Et 

DON'T MAKE 'EM LIKE U NO MORE 
RUIEN $T\IODARO 19.fflCKOR'f/RED 

WORST CASE SCENARIO 
JOE 56 KEOAA 

20 BEDROCK 
1ll.llG MCNY fUl l.l.(Jltlp&i P.O.E',jlM8ISl,l&IT.CMH\J'MI'! 

HOW LOW 
l UOll,CffS (DTfl.DE~JA.,1/IOJtlG) 

lll:'IT,l'fflJ MY CHICK BAD l 
ffl!fflii'IIII l.l.lW.RSflA'TNmllllW IOTN:ff.)lllo.t.9'j 

OVER 
lllW:E ,,,.,.,...,, PlONC'ftCI.SH. rtDNCV1UIIIVCRSAI. MOTOWN 

22 ~~~~~.:~'"'""""""'"'""'"' 

l O ;!~~~~~~K SOUAD,ASYLU>SWAIWER 8ROS.l 

, 1 ~.:.~~~r~ ... ,_,,,S'IWI\,,,_,,,..,,, 
13 ~,N, !~.,,1;l.~.~~~.;>TI~; 
2S ~~ :,~ ~?:r~ SHOltY/ASYLUl~YIAA""'OS 

11 :?:~~~~-~E~PCl.Ol>W<O~J"-~ 

18 ~~~1::.V.,;~~:T,~ -• 
BEAMER, BENZ, OR BENTLEY 
uom BANIS FUJ. JUflZ WIUNA jG UKITI 

FLEX 
THE PARTY IO'fZ (OO•OUFLAGEJHITZ COl/.~IITTEEIBATTEfl'l'f 

LOSE MY MIND 
YOUNG JEID FEAT. PLIES (Clt.(()[f JAIJ/IWt.•G) 
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Melanie Fiona 
0 SRC.•~l~'[RSAl MOTOWN/UMRG 

Alicia Keys 
0 M81v'J/RMG 

Usher Featuring Nicki Minaj 
f.WI.™FtS,Pa:.ow 0A DON fJ..10U£s,f_WJlLW.1S.E«Alf.U.MB10tID IV,0-T.MARAJ,S 'IIOllOER)_ 0 LAFA.Cf.,'JLG 

OVER Drake 
SCI-10,t,At01MUO fil.GfWIM\.111,SAI/UELS.N.flRCNGERSt 0 'lll/1.S MCf<EY.'CASH MOOE'fiUPMtRSAL MOTOJJN.U.flG 

FISTFUL OF TEARS Maswell 
H.OAVl>.•IUSZE lFWSZE,H.OA\l'tO) 61 COLUMBIA. 

0 LET'S DO IT Waka Flocka Flame 
TAY 8EAt'2,I) WIIH£RS J.MALPHURS @ 8kJCI( SOI.W>,'ASYUIM!WARflER 8R0S 

NOTHIN' ON YOU B.o.B Featuring Bruno Mars 
THE SMEf21HGTONS 8 Slrtt.lONS. JA .8 t.lARSPLAWRENCEJi LEVINE @ Rt:BELROCK/GRANO ltJSTLE,ATLANTIC 

LEMONADE Gucci Mane 
S.CFlAWFORD {R.DAVIS,S.CFlAWFOflO,J H.O.Y't.Alt,M.VOLMAM © BRJCK SOUAf>rASYLUM,'WA.RrltR IIROS. 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
KANC O CARTIR,O Jo+f.NSQN R OA\11S 0 CASH t.lQkCYNNl','[RSAL ).•OTOWN1UMRG 

ON TO THE NEXT ONE Jay•Z + Swizz Beatz 
SYIUZ BEA.Tl SC CAR'TER.IC OEJIK.G ii.UGO 0£ROStJA'(.J CHil.TON) @0 AOC .NATlON 

SOLDIER OF LOVE Sade 
SADE,M.fEU. $.ADU.A.HALE S.litATTHfWFIAN,PS.DENtl.AN 0 @ £PIC/COl.W.1BIA. 

THERE GOES MY BABY 
.JM JONSIN,RlCO LOYE mco LOVE J G SCHEFFER .F.ROt,IAtW.D ).1QRRIS 

AIN'T LEAVIN WITHOUT YOU 
~'GEE .f(OOTt.lJLESJtiwtmro.a~\JKWt.W>JS.OfflelJ.Bl\'.IOOUID\IRtAWNl>.S.13.mtJfTIOlff.\(lffl.lJl'J 

UN-THINKABLE (l'M READY) Alicia Keys 
A.KEYS,K.BROTHERS,!t.SHESIS A.KfYS,A..GAAtiAPA,K.BROlHERS. JR_,8.SHE.BISf @ t.1Bl(JJ,lflMG 

BEDROCK You ng M o ney Featur in g Uoyd 
\I.IE CIJral.£WY.l..~Qwm.lJilll.lSkSIDW{Jl~~"\\KUE.,la40l 0 C>911.1)1:'t';Jt.US!t.JimlWU.fG 

WINDOW SEAT Erykah Badu 
E.8AOU.J.POYS£R E.BAOU..J POYSER 0 UNIYEftSAl t.10l0WNIUMRG 

WOMEN LIE, MEN LIE Yo Gatti Featu ring L il Wayne 
8 VOUNG (M Mlll).15 8 YOOI./G,0 tJ.RT[R) @ lflC[~'ITA8LE/POI.O GROUNOS.,J.lflMG 

S PEED IN' O marion 
251MLSCN; ClAAK.Mca..E ..R £.FPJi'itR,C.A.WR.0.11Wlll!EfflY.CSlO<f.Sf @ STARIICFIDMI.OOl.oo(S,cAAT().. 

YOU'RE THE ONE Dondria 
J_OlJPfU,B.M.COX {J.OUPHl,8.M.COK (I) SO SO OEFi!I.Al.~CO 

I INVENTED SEX Trey Son gz Featuring Drak e 
LOS OAt.WSTRO (C,llC-l(INtl['(l SCALCS T Nt\lCRSOM ,A GRAHAM} @0 S<»JG 600k/ATLA!fl1C 

ALL THE WAY TUR NT UP Roscoe Dash Featuring Soulia Boy Telrem 
t.E J.L.JOH.NSON,O.WAY,K.E:RONOU.C...ARCEO 0 MM1ih1USIC Ut!E/ZONE 4/INTEASCOPE 

IMMA BE Th e Black Eyed Peas 
liJ'WfllS~lf/lAIWl5,A.Pr(lllA,,J.(3'1:Z,S.ftHl)JOOtjJ<.tWIKSJ.w«fL..DJ0081.tllfflllll (DfCTERiCOff 

l'M BACK T.I. 
TRAC~SLAVERZ jC J HARRIS. JR ,0 ROOAU.D DUNCAN') 0 GRANO HUS1U IAlLAAllC 

FINDING MY WAY BACK Jahelm 
I.BARl.AS,C.HAG6tNS l.8AAtAS.C_HAGGmS,M.JONTEL.C CHAMBERS,J .. HOA6LAMD f!I ATLAWT1C 

BAD HABITS 
H.OA\flJ,MUSZ[ (H DA~'IO.MUSZ{) 

GOD IN ME Mary Mary Featuring Kierra "KiKi" Sheard 
W CAl.lPBEll (\II CAIAPBEll.E.ATKltiS•CAtl P8Ell.T.ATKJHS•CAMPB£Lt. (!) MY BLOCKICOLW.1BIA 

, 4 MY TOWN (PLAY BALL) Bl,dman Featuring Drake & Lil Wayne 
801-1 DA S.1/Jll ll.U.lS,A GRAHAM.D.CAATEfl,r~.SAMU,ELS © CASH MOtlEV/WW.'EflSAl MOTOWH,•u•,RG 

BEAMER, B E NZ, OR BENTLEY Lloyd Banks Featuring Ju elz Santa na 
PRJME (C..llOYO,L JAMtS,M.rORNO) @ G UNIT 

LOVE KING 
T.NASH.l,0 S OA l.!.'.ESTRO ll.NASH.C .M~fNNEY) (!) RA.OtO KILl A.IOEF JAIA/lDJ._IG 

AlL I DO IS WIN DJ Khaled Feabing T-l'ain, Uldacris, Snoop llogg & Rick Roos 
OJt..l.Sn'llJM.WKJ-W.fD t.\~ilUD,C&IIXif5,'tlllrefHl'5.!C.C.IIIOOU;.R,i-AlltJ~ 0 WE.MBfST/Et 

I DON'T CARE 
SlEREOTYPES,NE·VO s.srunu YlP.J REE\lfS,R ROMULUS 

PRETTY WINGS 
H.OAVl).MUSZE H.OAYIO.MU-SZE 

CLOSE TO YOU BeBe & Cece w;nans 
0 6.&C,'IIALACO 

MONEY TO BLOW Birdman Featuring Lil Wayne & Drake 
ORUMtAA 80'( W!LllA!iS.A GRAHAM,0.CARTER C.6"0LSON 0 CASH ).IQKEYiUtll~'ERSAl 1.WTOWNIUMRG 

CLOSER Corinne Bailey Rae 
S.BRO'lltt,C.R,RA£ !C.B,RAE) (!) CAPITOL 

LOSE MY M IND Young Jeezy Featuring P lies 
DRUMtAA BOV fJ \\I J[KKINS.,C GHOLSON.A WASHlNGTOtl CTI/OEf JA!A,10JtlG 

BUSY lyfe Jenn in gs 
C JEt,lNINGS (C JEt,lNINGSl 0 JESUS S'll1NGS/ASYLUt.l,'\YARNER BROS 

SPONSOR Tea irra M ari Featuring G ucc i Mane & Soulja Boy Tell'em 
E.l..EWS.LROC fJ.Pttllli'S.Hl<ElSON.E1Fn'IS,8.II.IJHAMt.\AbR.OA\'lS,OWAY © l'O' REEL/ASVUJl.4.1YWUIEA 8ROS 

CAN'T LIVE WITHOUT YOU Charlie Wilson 
THE UNDERDOGS {H.J MASON, JR.,O [ THO).IAS J fAUNTL-CRQY Jl,S L Rl/SSELL} 0 P FIUSIC/JMJJLG 

DON'T MAKE 'EM LIKE U NO MORE Ru~n Studda<d 
Slf1ENCE .PERRY.6 .. EALE 0 191HltKORV1AEO 

GO SHORTY GO Trav is Porter 
SPUIZ N' FRESH PROOOC110}.S RA\'IS PORTER @ PQfll£k HOUSE 

ROGER THAT Young Money 
PHENQt.11'().CARTE~J BOSWW.DFRAIIIJJM O TMJ.AAJ.M SID1:NSON') 0 CASH ,-,'KM'f'iU(l't'ERSAl I.IOTO'Ml,1JFIRG 

I WANNA ROCK Snoop Dogg 
S.OEVILLE C.C BROADUS Jft.E.MOUNA.R.GINYAAO, JR. 0 OO.GGYSlYLEJPAIORll '(1CAPITOL 

BEAUTIFUL Vivian G<een 
A en1..1 WA.SttiNGTOtl (VS GRtcH I WAStlltlGTON.A !l[LL} @ [1 

ARE YOU LISTENING Kirk Frank lin P resent s Artist s United For Haiti 
------ Ii FRAtm .lN,H ,-,1ARTI~ (t: FRAW<UN) @(!) FO VO SOUUGOSPO CENTRIC/JLG 

Data fo r week of APRIL 10, 2010 I For chart reprints call 646.654.463 3 
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ROCKWI.DER (CJ JACKSON JR ,O,STINSON) 

ALL I EVER THINK ABOUT Chriselte M ichele 
ALLS TAR (A GOROON.J C.APAPBEU .T 8EAL.J MADISON) 0 OH JAMIIOJPlG 

BRING IT BACK SBall & MJG Featu ring Yo un g Oro II NOT USTEO (HOT LJSTEOI (!) GflAtm Hus nu, 
WORST CASE SCENARIO Joe 112 J THOMAS,J P.THOl,,PSON {HtlOI/.AS,J P-TtlOllPSON,J Slilt.lNCR,lMARllflC[Z) 0 5f.l/K[OAR 

CRUSH ON YOU Christelle St arring Dizzy D .. J ).•CKIN)JIE (0 Wil.RREN J.t/.Q:tNl{IE) @0 li\CGArOt.'KINGS MOUNTil.UCIOEH TYPAE 

week, makes an 
FALLIN' K. Michelle H KANE,A.FLOVO {D.JOtrn50H,A.f l 0Ytl,K.MICHELLE,B..HULL),l .. t.tW"1.DEMf (!) HITZ tOrl..t.!ITTEEJJl\'E/JL(, 

earty bow this issue THE BEST IN ME Marvin Sapp 1• 0010!! ~ A WUKOS(V {Mt. SAPP,A.u..iosrm 00 vtRllY/JLG 

Ablns (No. 74), GOOD LOVE Mary J. BIige Featuring T.I. 57 
~tostred11ate 

STEREOTYPES.~E+VO (S.St,il1H,.J.REE\1ES.R.ROPIULUS,J 'ftP) @ •\ATAIARCH,,GEFFEN,,1NTERSCOPE 

REVERSE COWGIRL T-Pain 
vio~lions. 68 AA.'€ ffRtJ ~l<f,lNI (T-fmt>JBS.:X<J.a:te.'HU.WDNhS,IU!liB/tC..',WffiEl.JOOfiOO!t,M.~ @IOt.t:l~M't-,M,.LG .. 

67 IMMA LOVE YOU RIGHT John Brown 12 B.6REEN.L ijlX JllJl).!IHEZ.S.Hlt.L.J BROWIIII 0 11.0PHILUIMJHIVERSAl REPUBUCJUMRG 

El 57 ' 
UP OUT MY FACE M a riah Carey Featuring Nic kl Mlnaj • M.CAR£'f.C.STEWARU..NASH (M.CAREY.T-NASH.C..A.STE'IIARl,OU1ARAJ) (!) ISLAMD,i1DJ!l6 

The !011!1 hikes 2-1 
66 PRETTY GIRLS Wa le Featu ring G ucci Mane & Ween sey Of B ackya rd Ba nd 116 on M1lnstream l3[ST KCPT S[CJl[l (QAJ<JKJ\Uotlfj R OA\11S VISRQ'\\lff.A-GOOOFI.AN,TPRIC[,C IW.11.Cf!IS) @ ALLIOO. ltlTCRS,COP[ 

R&B/Hip-Hop, 80 HANDS TIED Toni Braxton .. 
giving Songz lis 

OM: Of IKE KNIGKT'IIRITAZ,H MASON, JR .(H,J MASOM, .11 . .WFELOER.H 8RIGHl) @ ATUNTIC 

HOLD YOU (HOLD YUH) Gyptian 
fifth can,erchart· 78 FIRE Pf:TEfl (W.EDWARDS,R.JOHNSON) a, \IP II 

topper and thin! SHE GOT IT MADE Pl ies 11 
!ln<eO®ber. C SPil.RKSJ< G[ORG[S (A l WA.SHlr<GTON,S GRCU~.C.SPARt;SJI HOLMES) @ (l.)G GAl [ S/SLIP..r<•SLJOCJATlANTIC 

73 BACK TO THE CRIB Juelz Santana Featuring Chris Brown 18 POLOIII OA DON fL.JAbo1ES..J.JOKES.E.0£AltC.8ROWN) 0 OIPLOPlATSIDEF JAM,10Jll 6 

WORTH IT Wh itney H o usto n 11 E.HUDSON (J.A.USf1N,E .. HUDSON) @ .ARISTAJR!I.O 

LAST SONG Recognit ion n L CLOPTON PHAYES l\..ClOf'TOtl .PHAVES,R DA~'IS.J RAtO<n"'.H PACK EE JR ) 0 R & R,Cil.l'fTOL 

58 HOMEGURL (HE GOTTA) Bone 51 J.SAOWN D .HAMILTON,T.8tmNEll.J.8ROWN.S.AlWATEA @ cm U. S./OEF JAM-IDJtlG 

90 IN THE MORNING Urban M ys t ic Featu ring MOMA 1S 
Dtlpite r,one of Its 

D PAA.tf!OOR,POOH 8EAR (_O r.lANZOOR,J BOYO,VBARkCR & S08£ 

NOTHING Janet 
!1nglestsa1nlnga tlOT LtSTt:D !HOT LISTED! 0 SO SO DEF 'MALACO 

76 

debut on th~ chir~ WINNER Jamie fO)(X Featuring J uslin T imberlake & T .I. 71 
her introductory !P J.l lttHERLAKE.R.l(flCOX (J TltlSERLAKE.R.TAOROSS.J.FAUNTLEROY 11.C.J.HARRJS. JR.) J,RFIO 

spent 26 weeks on I AIN'T HEARIN' U Angie Sto ne a S'fflf!TE (J l/J'ffltl) 0 STAX/C!IG 
loti R&B/HIJl·Hop BEAT IT UP B ertell 71 Albums I.ISi iear. T ALLEN (B YOlJNG.T ALLEN.It: t,,'WA.) 0 CAl'fTOI.. 

The lead single for VO SIDE OF THE BED Trey So ngz • her!olOW·IJII 
T.T.AVLOFl,P:HAYES (U<E'-o'EflSON.T.TltY\.OR,P.HAYES.T.SU.LES) (!) SONG 800KJATL.A.tmc 

TELL ME YOU LOVE ME Leela J ames 
makes !ht biggest A IAARTltl,G ~KER.G Y/11.I.IAFI.S.l ,tAPA[S (A IIARlllt.G 13,U[R,G "1LUAMS,L .WICS,JOUM.IJOUr,llKf 0 S"WjQ,lG 

76 

jump on the dlirt: I FEEL GOOD Mary J. BIige .. 
a 167% sales gain. STARGATE,NE·YO (S.St/JTK.tli.S.ERltSEN,H.HEFIMANSE.N) (!) li\AffllAACtt,,6EFFEMo1NTEASCOPE 

EMPIRE STATE OF MIND (PART 11) BROKEN DOWN Alic ia Keys 71 A.SHU1,A.t.EVS (lt.KEYS,S t.CARTER.J.SEWEU·UlEPIC,A.HUtlTEJ;.KEYES,S.flOBINSO}.) @ llill(/JJ1UIC, 

BORROW YOU Eric Roberson 11 B BAKER (E R08ERSOH .B.BAKER! 0 Bt.UE ERRO SOUL 

HIGHER THAN TH IS Ledlsl 13 Jl'i,fV .WI .tt.£'111SLVOJtlG.J WRIGHT (J S.HAfiAIS Nl.tS.1..E'niS.L..'YCt.lUG.J.Q V.filGKT} (!) \IEffVE FORl:(;.6Sl,\,'Efl\'E 

ONE DAV ON THIS EARTH B rutha • MYSTO,PIZZI (R K[ LLVj 0 GOOora.LAS/DU J.U\r10J!lG 

AWESOME Plies 73 lAYTO\/EN (AL WASHINGTON.)( DOTS-ON) 0 BIG GATESiSUP-N-Sl10£.,AlU,tlTIC 

SHOW OUT Ro sc oe Dash • tl01 LISTED (HOT LISTEO) MMllPAUStC U!lf/ZONE 4/INTfRSCOff 

IF TONIGHT IS MY LAST Laura lzibor 71 
BR!AA,JOSH (l ll llOR) @ ATUMTIC 

83 ON FIRE LIi Wayne M COOL & OflE (G.l.!OROOER,P.0.ELLOTTE) 0 CASH 11.0NEY,'UHIVERSAL 11.0TOWtJ,i'UMRG 

91 AVYO Melan ie Fiona 11 FUTURE CUT (M.HALllM,A.MAflTIN,I 8AtlALOLA,O.LEYff.S,A.TOUSSAlNT) OJ, SHC)UNM RSAL llOTOWH.,IUt.!flO 

99 DAZE Ja-Ba.r Featruing Soulja B oy Tell'em ez B.DON.SUPERCED (B1AATrnEWS,t BRO'I/N,DWAYJ.RtK:KrR) 0 S 0.0 PAOHEY !W(G,'llflfllUISol,I,. PAOTO\\ft.'\.11.!RG 

GET IT ALL ~an Garrett Featuring Ntekl M lnaJ 13 S.&ARRffi.E.'111LUM,1S (S.GAARElT.E WILLIAII.S\ © BET I PENNED ll 

69 
MILLION DOLLAR GIRL Trina Featuring Diddy & Keri H ilson 11 t1'~t11..l(ft;sJrJ~IJB[X~A.._,M,e;Jtl!lllJlJQlMC,Pl!:S,S.<JMl>.K.UI..S(WJ @~~ 

JUST A LITTLE BIT Brian McKnight 15 B.ltl1CKNl6HT {8 M~.NtGHTI @ HAAO WORKIE1 

ADDICTED Sllque • SLIOUE (J.AOAPAS @(D G.klt.CED OUT 

ROCK VA BODY Dallas B locke r 17 B[AN'Z ff KOflfJ6RCAO {D.JO+fNSO!l K ROY) @ BLOCKCRBOY/SVOCOISH,ITr 

YOU BELONG TO ME Trey Songz ez T.TAVLOR.J tJCGEE (T NE\'ERSON.TTAVLOR.J MCGEE,TSCAL£S) 0 SONG 800KoATlANTlC 

BRING IT BACK DJ Maino • K.flOLLJ.llO (K.HOLlAtlD,J.COLE.MAN.L.GRAHAM) © HUSTLE HARD;ATU.tmc 

SEX ROOM Ludacris F eatur ing Trey So ngz 111 Kil.JUN (C BRIOOES.T »EVERSON.T SCAlES.l TAYLOR.It: JOHHSONI 0 Olt,OEF JA.M,1DJllG 

LUDACRIS, RIHANNA MAKE GAINS 
Ludacris earns his 25th top 10 on Hot R&B/Hip-Hop Songs as "My Chick Bad" 
lifts 11-7. With the track, Luda extends his lead among rappers with the most vis• 
its to the region in chart history. On Mainstream R&B/Hip-Hop, "Chick" (11-8) 
becomes his 25th top 10, placing him one behind Lil Wayne's 26 top 10s, for the 
most by a rapper on that tally. Meanwhile, Rihanna increases her top 10 total on 
Hot R&B/Hip-Hop Songs to five as "Rude Boy" climbs 12-6. Up 9.5 million im• 
pressions, the song earns the best audience increase by a female since Beyon• 

ce's "Single Ladies (Put a Ring on It)" gained 9.6 million on the Nov. 1, 2008, chart. - Raphad George 

Go to www.billboard.biz for complete chart data I 51 
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t;!!l 1!li TITLE 
,. ii ARTIST lllffl1NT I PflOFIOTION LA8£L 

WHAT FAITH CAN 00 28 
~-lcKI/TU"'-'-''-'SS,:ae,£,eC,T_,,00"-1,ett_,,&_,, ... ,,,Lc_ ___ _. 

ALL OF CREATION 
MERCYME mo 

14 ? _.. .... _ ._,1.,.oou,YMAC"""-l>' '°'""""""'-"'"''"Ml"""-11"-' __ _. 
SOMETHING BEAUTIFUL 
NEEDTOIREATttE ATLA!tTICNIOAD-CURB 

UNTIL THE WHOLE WORLD HEARS 
CASTING CROWNS BEACH STflEET/ftEUNION/PLG 

CITY ON OUR KNEES 
TOBYMAC FOflEFfH»mEMI Ct.1G 

HOLD MY HEART 
TENTtt A~ENUE NORTH REUNIOK. PLG 

BEFORE THE MORNING 
JOSH WILSON SPARAOW,'EMI CMG 

THE WORDS I WOULD SAY 
$10EWAU PROPHETS rtRI/CNT,IWORD-CURB 

HEALING HANO OF GOO 
JmtMY CAMP BEQlOOTH & NAIL 

HOLD US TOGETHER 
MATT MAHER ESSENTIAl,,PlG 

LET THE WATERS RISE 
MllESCHAIR CURB 

EVERYTHING FALLS 
FEE !NO 

BETTER THAN A HALLELUJAH 
All'f GIWIT SPARROW/fill CMG 

CAN ANYBODY HEAR ME 
MEREDR"H ANDREWS •JJORD•CURB 

YOUR HANDS 
JJ HELLER STONE TABLE 

BEAUTIFUL, BEAUTIFUL 
FJWICESCA BATTISTELU ftRVtNliWORO•tuRB 

WALK ON THE WATER 
IRITT NICOLE SPARRO'll,U,,1 CMG 

LOVE NEVER FAILS 
BRANDON HUTH M()f(OMOOf/HEUmON/PlG 

SAVE A PLACE FOR ME 
MATTHEW WEST SPARROW1WI CMG 

MORE LIKE FALLING IN LOVE 
JASON GRAY CENTRICITY 

OUR GOO 
CHRIS TOML• StXSTEfl~SPARROW1EMI CMG 

LOVE HAS COME 
MARK SCHULU: 1//0RO-CURB 

LIVE LIKE WE'RE DYING 
KR.S AU(N 19/Jl\'E/JL6 

BEAUTIFUL HISTORY 
PWMII CURB 

HEALING BEGINS 
TENTH AVENUE NORTH REUNIOet.PLG 

MY HELP COMES FROM THE LORD 
THE •1USEUltl SEC{TOOTH & W.IL 

STANO FOR YOU 
JOWYOUZ IND 

YOU'RE THE ONE 
CHRIS ANO CONRAD \/Sfl 

YOURS TO TAKE 
J IMMY NEEDHAM 1NPOP 

l'LLBE 
NEWS80U IIIPOP 

POWER OF YOUR NAME 
l lNCOlN IAEVilfflA f£Al IWltetE Z:SCHECH INlEGAtTY 

WHAT A SAVIOR 
CATALYST MUSIC PROJECT FEAT. LAURA STORY INO 

AWAKE ANO ALIVE 
SIUU!T AAOOOJINO 

COllE TOGETIIER N<1/I IM1JSIC CITY ~ITES FOR HAITI) 
VARIOUS ARTISTS DEER \1ALlEV 

MESS OF ME 
$WITCHfOOT CR[OfllTlil.t.,-ATUtHICJ0,,1 crtG 

BORN AGAIN 
NEWSBOYS 1/•POP 

DESPERATE 
FIAffUGHT fLICKER,'PLG 

BLINK 
RlVf\lE ESSC!tTIAL/PlG 

NEVER SAW YOU COMING 
lteO ltOfliWt BEC{100TH & NAIL 

SOME KIND OF LOVE 
PKIL STACEY flEUr410N,'PLG 

YAHWEH 
TAL & ACACIA fSSENTIAIJPLG 

I AM LOVED 
ABOVE Tll( GOLDEN STATt S~RROw,•Ertl C.MG 

WE SHINE 
smL-.R KART 11'0 

HANDS 
THE ALMOST TOOTH & NAIL 

SOMETIMES 
MAn IBOOWER BLAU. SHOE 

TAKE OVER 
AARON SHUST t!AASH 

Jelemy Camp lands !is 12111 top 10 on Hot 
Christian AC Songs sin<e the chart's lau11Ch 
in ZOOS, ad,ancing to a thrd•place tie for 
the most top 10s with Chris Tomin during 
that Ume 11ame. CJmp was pievlouMy t~d 
for fourth place with Third Day. MtlCVMe 
leads with 14, while Casting Crowns has B. 

20 ::..";~~Al A&"l,j)CTON£ 013512 £Ml C.1G 

IIO 15 

fl 19 75 

a 20 20 

VARIOUS ARTISTS 
IICllfl'lfft'MWlWffl I.ERY,t!.,'A W 

PASSION 
PASSDt AWMIN!lli SIXS1EJISi~F(JW717S9AICM3 

FRANCESCA BATTISTELLI 
MY PAPER tt£AA1' FERVl:NT 887378/WOOO-Ct.lRB 

ROBBIE SEAY BAND 
MIRACLE SfARH('M' 6354,it:t.ll c•1G 

KUTLESS 
ITIS WUL BEC 7174/EMI CMG 

DAVID CROWDER BAND 
CIIURl:.I MUSIC SO:SR:PS1Sl)Af1ROW 65151Eli11 CIAO 

THE CANADIAN TENORS 
THE CANADIAN TTIIOfl$ occ~ 013509 

NEEOTOBREATHE 
THE O\JTSWERS ATLANTlC 519702•/WORD-CURB 

GUY PENROD 
8RL\THE DEEP SERVAAT,'QAJTHE.R 6052.,'fMI (;M(l 

DEMON HUNTER 
TIIE WORLD IS A THORN SCUD STil.Tt 6387/CUI CMG ~ 

SANCTUS REAL 
PIECES OF A REAL HEART SPARROW 6506,Elt\1 Cfl6 

TENTH AVENUE NORTH 
CMRINDLIIOERttilHABJ>,l;Jf,IK1126~ 

FIREFLIGHT 
FORTHOSEMtOWNrRJCWll~,rom{l[(mY 

POINT OF GRACE 
NO CHA.NGIN' US WORD-C.URB 887924 

MARY MARY 
llfSJI.NIWII.O:l~UJUU.U'.'lffJ'~IIY<t:' 

SWITCH FOOT 
IEWIMUl~~\~.16J"~WC"G® 

• 21 23 ~~';!,!'.~~:~.,_, ... 
0 MERCYME 

• 42 51 ~--~ lc,.0,elN,,_4::,0;,2',c,Pc,RO,:c'1"'Dte,"1"-'l,eNTcetGll"'-"-11'!'-'I 
llllVCll/&IMll!QlllR-mBl'USWl-'E~l!Uq 
~'t.f.i(fOJl'BNlll,JlllJHIMJIIOl~l)(f:!IJ!.nj 

~~t!1~~ri;!'!I~~~»ml"HJfflnlitt• 
BRITT NICOLE 
THE LOST GET FOONO SPAFIROW 2358/EMI CUG 

STEVEN CURTIS CHAPMAN 
IEAUTY WILL RISE SPARROW 6S16/EMI CMG 

GAITHER VOCAL BAND • 
REUNITED GAITHER 604~/EMI CMG 

GAITHER VOCAL BAND 
IETTtR OAY GAITHER 8031JEMI CMG 

PHILLIPS, CRAIG & DEAN 
FEARLESS IND ~5116,,'Pfl.Ol/lDOIT•INTECRlTY 

NEWWORLOSON 
NEWWORLDSON tNPOP 15()3.1[).(I CMG 

THOUSAND FOOT KRUTCH 
\W.COlllTO TIE tMSQl.UWI( TOOTH & W.l 47'83-9.1 Q, 

VARIOUS ARTISTS 
SINfGS, WORSHIP 5G lNfEGRITY 24701,'TU,lf Liff 

MICHAEL W. SMITH 
il.l«WIW.Ulllll,H!l8,t{(N10133.mct.1>0JT-INIHfflY 

KARI JOBE 
KAAIJOflf: 1rmGRITY 45S<IIPRO\•IOENl-lNT£G~TV 

THE ROCKET SUMMER 
OF MEN AND .WGO.S tswm {]1393'•1JOJPAG 

MARK SCHULTZ 
COt/lE AlNf WORD•CUAB 8873'9-l 

JEREMY CAMP 
SPEAKING UKIIER llWI If FORE B(C 6781liEMI 0/.G ® 
NEWSONG 
GIVE YOURS.ELF AWAY HHPA S543.<£MI CMG 

RED 
IIMDIDCE. l llffl'Q ffi.alW_ 11l&f'IIOJOOJT-M[(ill!Y(£i 

SELAH 
YOU DELIVER ME cuRe 791Ja<WORO~C.UR8 

STARFIELO 
THE SAVING OIi[ SPARROW 6S07J[MI CMG 

PHIL WICKHAM 
HEAi/Eii I EARTH mo 3903JPRQ\110Er.T-INTEGfUTV 

FEE 
HOf"E IUSING IKO 4667/PRDVlOENT•llnEGRITY 

MAT KEARNEY 
CRY OF 111.M'.11 w.ffl 1"\IVUn.ll.644tf-CP14f&IAC~'3 

MEREDITH ANDREWS 
AS I.ONG AS IT TAKES WORD-CURS tMGITAL EX 

STELLAR KART 
EWIMHNC.ISIJfJIHNJIIIJNNO~mx;Rm' 

MATT MAHER 
AUVE AGAIN ESSEmlAL 100C61lRO\ll>ENT-INTEGRnY 

HILLSONG 
Fi.111+111ft+lD'IElnf tfll$Jllit,:a.llTV.ffill'IUl[fNT-lllEIJ\m' 

Up 59 plays ~5%), llild gngle fiom 
Lawrence's "law ol Conffflion" album 
swipes the Greatest Gainei cup in its ninth 
week on Hot Gospel Songs. Lead sklgle 
"Back II Eden" led the chart In June 2009, 
and se<ond lracll "let the Word Do the 
Wort" peaked at No. n last fal. 

52 I Go to www.billboard.biz for complete chart data 

AIRPlAY 
,_,omTOfllD 8Y 

SALES DATA 
COfi1PILEO BY 

Billbeartl. 

•~ .. HOT-CHRISTIAN
~- AC'SONGS'"---

I §!lSg TITLE i a .-1 ARTIST A.IPRrNT , PftOIAOllON LABEL 

WHAT FAITH CAN 00 27p,JO...,..._.,,ue.,TL,;ES"-S"'£a.<..!lTO"'O"'-'!UlO!lt;_ ___ _. 

ALL OF CREATION 
KERCYMi lNO 

THERE IS A WAY 
llfW"YIORLD;ON INPOP 

FORGIVEN 
SANCM REAl SP~flAOW1UII CMG 

SAFE 
PHIL WICKHAM FEAT. I.I.RT MILL.llU> IMO 

UNTIL THE WHOLE WORLD HEARS 
CA.STING CROWNS. BEACH STREETIR£U~ION,PlG 

BEFORE THE MORNING 
JOSH WILSON SPARROW1EMI C1,1G 

CITY ON OUR KNEES 
TOIYMM: r ORHRONTJ[ MI CMG 

SOMETHING BEAUTIFUL 
NEEOTOBlltlTHE it.nMmCtwORO-CUAB 

HEALING HANO OF GOO 
JERUIY CAMP flfC,'TOOJH & NAIL 

REVELATION SONG 
PHIWl"S CRAIG I OWi IMO 

LET THE WATERS RISE 
11.ll((SCKA1R CURB 

THE WORDS I WOULD SAY 
SIDEWALi PROPlt£TS rERVENTl'/IORll-CUR8 

HOLD MY HEART 
TENTH AVENUE HORTff R£UNt01l/PlG 

GET BACK UP 
ro1mu.c fOREfRONT.El/1 CJ,!G 

MORE LIKE FALLING IN LOVE 
JASOII WY CCNTIUCITY 

CAN ANYBODY HEAR ME 
11.EREOITII ANOfl(W$ WORO•CURB 

LOVE NEVER FAILS 
IIWIOON HEATH rlOt40MQOEjR£UNION,ifLO 

YOUR HANDS 
J.I tlR LER STOil[ T.C.8l[ 

WALK ON THE WATER 
IAlff NICOLE SPARROW 'Eltl t11G 

HOLD US TOGETHER 
Ill.TT Mil.HER ESSEtfllAl./fU, 

SAVE A PLACE FOR ME 
MATTllEW WEST SPARROW,EMI Cfl6 

BETTER THAN A HALLELUJAH 
AMY GRANT SfARHOW1EMI CltlG 

OUR GOO 
CHRIS TOIIUII SIX.STEJIS/SYARkOW/EtAI CMG 

STANO FOR YOU 
JDNNYOIAZ ltlO 

1f • cHRISTIAN1CHR':.-

l? I RITT NICOLE SPARROW/Cl/I C1,1G 

17 ~:~,:~~C~~R,PLG 

I BORN AGAIN 
fi NEWSBOYS lNPOP 

GET BACK UP 
TOIYMAC fOREFRO!tTJEMI CMG 

HEALING HANO OF GOD 
JEflUl'f CAMP SEC/TOOTH & NAIL 

WALLS 
IUJIIC ORII/E WHIPLASH 

AWAKE ANO ALIVE 
SIQLLlT AROENlilNO 

18 ~.~~~~' 
lB ~~~D; TOOTH< 11"1 

23 ~! i.~~~1~ RE BEAUTIFUL 

10 ~;~:~0C,?J,~:.;:;~c~,o 
LIVE LIKE WE'RE DYING 
KRIS M.LEN 19.,.A JLG 

19 ~~iHES~~ ~;~H~OMENT 

ALREADY HOME 
THOUSAND FOOT KRUTCII TOOTH & )JAIL 

ALL OF CREATION 
MERCYME ltJO 

AGAIN 
FlYlW A&M.IOCTON~lnTERSCOf>E 

GOO GAVE ME YOU 
[IAV[ WIMES RAZOR & m: 
EVERYTHING FALLS 
FU INO 

MESS OF ME 
SWITCHFOOT ATLAr.llC 

ATOP GOS~EL'7 ALBUMS' . ...__ 

a 

• 
4 

• 
• 

BEBE & CECE WINANS 
STU B&C J110~MAUCO 

JAMES FORTUNE & FIYA 
DIC.ORE BL/IC.:.Sli10KE 3073/WORLO'lllDE 

TAMELA MANN 
THf MASTER PUN 11LL'tMAr4N StJ!. 

27 ~~~~~!=r~,~~DN1l'VtRnY'3>t11'-" 

19 61 

15 22 

23 93 

MARY MARY 
TllE SOUtiOtmflh'.:KiCCt.lAIIVI 28087'"/SOffl/USt ® 
HEZEKIAH WALKER & LFC 
SOULm OlrT VERITY 2J4 B1/JLO 

EARNEST PUGH 
LNE; RAIN 0lt US EFM.,BUiQCStA(l(E 3070.\\QRUJWOE 

BISHOP PAULS. MORTON 
MEMOflABlE IIOtmm lDtlLLAH 72~, LIGHT 

KIRK WHALUM 
lliWS.~ll.JZ!tlWllJIJlJ'tF.v«RY.Q.1.IJU$1-..'fl'Cf14l6 

BRIAN COURTNEY WILSON 
JUST LDYE SPI.RIT RISING 066/t.!USIC WORLD 

DONNIE MCCLURKIN 
PLAYLIST VERITY LEGACY S764~SONY FlUSIC 

JEFF SPARKS 
UIYE.llfUOUL. ARROW 3TT 41 

DONALD LAWRENCE & CO. 
'DIElAW(l.~P'-ATla.ETWW\w:m'23473J.G 

VARIOUS ARTISTS 
'NCMOOSPB..20i8wcAD-a.Hll,'8,1CMG,\'SITY-t,6."S,l.t 

BYRON CAGE 
fNDRl TOIO.IE'llo::l6POOOflRC~EFnY~G 

JAMES FORTUNE & FIYA 
ntE TRANSFORMAl100 Bi.JrCKSt,ffl31'J45,WCfll.DIIEE 

VICKIE WINANS 
Y &1ZO 

VARIOUS ARTISTS 
MiOOlflh\SCCREIRCl!NPf.1\'IIJILDa.A':SQm.l.Wl2 (t; 

IIISIIOP PAULS, !IORTc»l PllESl!flS Tlla FGBCFMC 
CAY YOUR I.AS1' TEAR TEHtLLAH 720 UGHl 

ISRAEL HOUGHTON 
TIIE POWB1 Df OP.t: NTUlRrY,W.J.!MW. 4258-\ISCflfl.lJSt::: 

J MOSS 
JUST JAMES Pi\lN.t.'GOSPOC[NrRK:.,\UUlY 4791Q'.l.G 

DOIMl.D UWIBll: & CO. W ETYR"111,-.Blll'"'>'J.G 

LIVING ON THE TOP 
()(WAYNE WOODS OOIET WAT£RMRtTY1JLG 

HE'S BEEN JUST THAT GOOD 
RIWt&MFD.l,I.M.Nt!Wl¥.\+U.YTIJ'~Ji'l£N~•AAJIS!Rf 

HE WANTS IT ALL 
FDRIVER JOIIES EMI GOSf>EL 

JOY OF THE LORD 
TAMELA MANN TlllYMAt4N 

SEATTLE 
MARY MA.RY MY BLOCtuCOlUIA81A 

IT'S ALRIGHT 
TNE IIRDWN eon EVOl.Vf.sDLACKSMOKE/WDRLO'l/10£ 

Dat a for week of APRIL TO, 2010 
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12 10 :~~~"~~~~!:ia»J)J~ll!OOXff 
l ACAPELLA 

13 11 13 KELIS WlLUAPA,rINTERSCOPE 

14 10 ~~~!1e~!~~LG 
22 6 1 PYRAMID 

CHARICE 143/REPRISE 

21 BETTER THAN HER 
MATlSSE ,.l\lt/JlG 

12 13 :'u~~"CY FREE 

SUDDENLY 18 

23 

IT ~ElTWEFo: 

GETUP 
IKIMBEll.Y D.l~IS Dt 

10 11 ~.~~~~;O~BES~ SUPERSTAR 

20 11 ~,~:..::.~,~.~R~Z~,~TAINMENT 

26 

15 

27 

DRUMMER BOY 
DEBI NOVA SURCO,OECCA 

SEX SLAVE 
MElllEFRE&H VS. DEAOMAUS Pt.,W 

HALFWAY GONE 
UFEHOUSE GEffCN/lrflCRStOPt 

Ci) TOP DANCEi-
ELECTRONiC- ALBUMS 

19 

17 

19 

18 

t;II j,!lj ARTIST 
:51 511 mu: ·UPRltlf & HUMBER ' DISTRIBlFTIKG Lil.BEL 

LADY GAGA .. 
~:;~;~IVERSAL REPllBLIC 01!1'1"1UMR6 • 

DJ ENFERNO 
\l.TRA n-,11C[ 11 ULTRA: 2317 

LMFAO 
P,,,ffl m WIUY!UX\\11.IJMtlEffl\m~OllW.GI 

DAVID GUETTA 
OM: l OVE GUM 66847" 1ASTAAL'IIERKS 

PET SHOP BOYS 
PMCHOIIJ\t lHl TH!C2HIU,, lQll)(IASJR,l.l\litJt~ nlf.lN'Ct.@ 

LA ROUX J 
U. FWXOOut.~tH:JIR'f!F(Jj~ 01:UW, 

MIIKE SNOW 
illaE Stl0W DOWNTOWN 70085' 

DJ SKRIBBLE I 
lltlllNlftEfmlMlllUlm:lllllMINm'la!ll\,ll;IWt:.lf.i 

BONOBO 
IUCI SANDSNl»JA TUNE 14{l 

AUTECHRE 
CWUISTEPS WARP 2111• 

12 21 ~:::~~~~! .. ""·-"""""'"' 
HOT CHIP I 
ONE UFE STAMO ASTRALWERKS 07500•@ I 11 

VARIOUS ARTISTS 
lJ 27

1DY'lkmYt11ATIWCIUIIIISEMI.M~Sfili6&:tft M.OC I 

17 4 ~R~L~~rEo,:~08MADA 

31 !~~~.~~~~r~'RGA50005JRFIG 

BEYONCE I 41 I DMlll'.ltllllWOl[Ml.ll!Uf'IISQ!W'8,~ m@ 

25 r1L~~~Gf'f !IUSIC'-L FREEDOM 20821ULTR.l 

g fH~A~ ~ L~~i11 YOU 00.11NO 229~ I 
• FAMILY FORCE 5 

=~==SAVENCBHCETMG~TOOlH &tW. ' 

25 I I TELEPHONE 
UUt~fUM"68Elllll:E:,-V.KJ'f!mt./iE.t&~MDl9XR 

10 f.:o~~~~~~.~~i, . .-:J~3RLD 

FREEZE 
BIMBO JONE$ SlLVCR LA.6 tl/TOI.IMV BOY 

3 ;!~~~~WOl>ERJi1flilt()MAfflR(Ht.~ 

4 1 TAKE CONTROL 
JUUSSAVELOZ CARRILLO 

CANU HEAR ME 
ALTAR fUTURIDIG AIIAUNDA MAIU,HOUSE 

11 ;~~ .. r~z~~~F MUSIC 

SUNRISE 
IRENE IIELSON lltW.0,ifUJNGAlOiUMIVERSAl 

2 1 WAVES OF CHANGE 
_ SAMANTHA JAMIS OM 

IMMA BE 
l/lE IL.lei EYED PW INTERSCOPE 

GIDDY ON UP 
lJ.lllA Hll SUlfOY MERCURY 

REVOLVER 
MAOOttltA FEAT\JRIIIG Ll WAYNE WARNER 6ROS 

YOU'VE CHANGED 
UUREM FlAX FEATURING SIA OJS ARE NOT ROCKSTil.RS 

BLAH BLAH BLAH 
I HA FEATURING 30H13 KEMOSABEIRCAIR~,G 

IO 43 9 TOGETHER 
BARBJIAA SHEREE CONTINUOUS COOL 

~ HOT DANCE I JfiJ AIRPLAYW ----

11 §I i~ r ~T~S~~,PR1NT .-PROF/OTION LABEL 

HEARTBREAK 4 14 ....... "'M!).ll'-1,lAii,Cl<~R!ll!!!!Bl!SI0..._ ______ .J 

2 

s 

4 

9 

I 9 ~!f.~~!,~~VE 

11 1 LOVE KEEPS CALLING 
ANMAGAACE ROB81NS 

11 '!;~=:~~t3Jltt0,~1)(111f~·~ 
I ACAPELLA 4 

t:EUS Will l.AfM NTERSCOPE 

15 7 ~W,i.E:.~.i.~~~~1J)2~mNOT'1COlUllBIA 

HEARTBREAK ON VINYL 
BLAXI Lf'MS TOMMY BOY 

CARRY OUT 
nll11WOfOOll!IMGJLmtnHIIEJILNCE~~OJO'IITT!t30J{ I RUDE BOY 2 
RIIWINA SRP10EF JAM/10...,0 

BREAK YOUR HEART 
tAIO CRUZ FEATURING LUDACfUS J.1ERCURV.,-.0Jt/G 

SO FAR AWAY 
KASKADE & SEAMUS twl WTTH HALE't' ULTRA 

13 ~~'~' ~~~.'.,,. 
MEMORIES 
Oil.YQ GIITTA ffATUIIING IOO cum Gl.MAS11W.\'.ERKS,C,6JlITOL 

21 ~~~;~;~~~::!~;WIRE MAll5TRAP/UlrAA 
FEVER 
CASCAOA ROBBlNS 

IN MY HEAD 
JASON DERtllO BELUGA HEtGHTS/WARrtER BROS 

TIME 
FUHOfRS NERVOUS 

BROKEN TONIGHT 
ARMIN YA# BlUl[JI UlTRA 

BRUISED WATER 
CHICAHE ~S MAU.W 8EDINGfJElO CENTRAL STATlOt,I 

HATE TO LOVE 

U-TURN 
SAMAlflHA ROBBINS 

- 24 12 ;~~~fuR~:c.c. SIIEfflllD I.IUSICAL 

Data for week of APRIL 10, 2010 I For chart reprints call 646.654.4633 

MELODY GARDOT 
MY ONE AND Dtft.Y THRILL \IER'I/E 012563'/YG 

23 ~:R~~~.~~~~l~C4~22t'~ONY 1/U~C 

PRESERVATION HALL JAZZ. BAND 
PRESERVATION PRESERVATION HALL 01 • 

A!\ DIANA KRALL W g 5J O!(IET tlBHTS \IOOE 01243:l!VG ® 

ELLA FITZGERALD I 
llEESJOFT\&'tEIDIJllflQLYWOOOlA:R'it01:J!IW.U 

22 i~,~-~o~:~i:~, """ ,. 
PAT METHENY 
ORCHESTRIO~ tlo«ESUCH 516668,l'IIAHKER BROS. 

MICHAEL BUBLE 
MCW..08.Mffi' l~OOfAL[X,VMm~l:Rli 

14 14 

19 11 4 JAZ2 AT LINCOLN CENrnl ORCHESTRA 
f'OlfflWI' .. SlVEN StW:lS Wl/JLNCOLNOOOUI CO.J.1 

IJ.\TOPCONTEMPORARY. 
\Tl JAZZ ALBUMS' 

•I ~111 aa ARTIST i. 
JI: !; II TITL.E O.iPRtti!T & NUMBER/ DISTRIBUTING I.ABEL u 

1 1 4 B°IJAMIE CULLUM 
~ MNIIJJ"11'it:Ftf\EU&OW.013!6S"\G't; 

• 
KIRK WHALUM • 

2 2 
lllOU.IIIIJtimllZOM!lllJlCIMRV.Uil,lltf!I~ 

~ JEFF SPARKS I 
- LO\IUIFUOUL ARROW J7141 

4 3 53 ~~~~:~~C!Wl.8A387:6'SCM'WSIC® 

4 3' GIL SCOTT-HERON LJ 
~ IIIINEWHERE XL •'71• . 

GALACTIC 
Y4-t:A-MlY 001- 87002•1EMTAPK 

0 S g ~w~!~NAli LD\IE SHANAGHIE 5181 

0 BONEY JAMES 
g 60 SDfD ONE YOUR lOYE CONCORO 308,15 Et, 

14 

19 

- ANDY MCKEE 
- JOYLAND RA10R & TIE 83063 EI-J 

ROB WHITE 
kllJ> RIOIMG E2 ~ 122l,10RPHEU.S 

PETER WHITE 
GOOO DAY P[At: 31006JC01tCORO 

KENNY G 
Slfffltl'TSOOth'MtUCU::."TCM~~ffiOJP"4&252 

KIM WATERS L 
UNE STORIES SHAttAC,HIE St80 . 

3t ~!J!! MATTER HE.A.OS lJl 315,6 

281 SPENCER DAY 
' V~NO~ •'Ef»l.-.c<:t<OOfO»ll.3\317/CCNOOFO 

t;l:I ea TITLE 
:$; ;1 ARTIST ltlPRINl r PROtlOTION LABEL 

TAKE ME THERE 
JACIIM JOVIIER ARTISTRY 

18 

22 SUNDAY MORNING 

24 IUCHARD ntlOT ARTISTRY 

19 :~!~~i!.~J?:~ ,oz REFORM1ROCK RIOOI 

SOLDIER OF LOVE 1 S ~ SADC EPIC,'COWMBIA 

34 ~:.f.1;1;,~~ MMER NIGHTS 

22 r~~~:~~VO~~~~t!roN~ O~O JAZZ;C'16 

11 !:c:Io.-:~ M~:C~~OIIIE PtA,:/CllG 

25 JESS{ COOK COACH "ousm:1 I BOGOTA BY BUS 

12 22 ~~N CULI EATSON GRM'ERVE 

BOSSA BLUE 10 CHRIS STAMDRING ULTIJ.!ATC Yl0C 

13 24 ;.:;1.~~~N~G,r.:~~1~~ITOL 
15 DARREN RAHN ff.AT. WABWI TISDALE NUGROO\'E 

WHAT CHA GONNA DO FOR ME 

4 11 ~~~RlrS~Sl; C~~~TOR 3J969J'SOOV MUSIC 

JENNY OAKS BAKER 
THEIi Sl!IOS MY StM.I. SHADOW MOONTJ\IU 5035941 

LUCIANO PAVAROTTI 
mE 011:TS OECCA012'l4S.Ul,MRSA4. cusses GACtJP 

ZUILL BAILEY 
BACff CELLO SlflTfS TElAAC 31978 

VARIOUS ARTISTS 
ADa: Tl'IO"E: VIII.IN t:ONCOtTO Doi ClASSK:S57S1lBI..G 

THE TALLIS SCHOLARS (PHILLIPS) 
VICTORIA; LAMEMTATIONS Of JEREMIAH G11/Ell 0-1.J 

W8All!Y,SA11 fRll(ISOO BW.ET C!lQ£STT\l.(IIES1) 
IIJSsr.tJl MUl£111'EtZ HIIICBJOMID OIDISfM TillJl: !11724 

STILE ANTICO 

Ci) TOP CLASSICAL 
CROSSOVER ALBUMS'" 

4 

9 

9 

7 

0 

10 

11 

12 

13 

2 

s 

0 
9 

9 

7 

9 

• 

~111 aa ARTIST 
;; ;1 TITlE. IMPArNT & MIMBER I DISTRIBUYING l.ABEL ! 

1 22 THE CANADIAN TENORS 

J ntl CANADIAN TEIIORI DECCA {11JS09 

3 14 iO!l!IOIIUJlllllllOllR®!Ul!ll'iEW!E{11!81l) 
HEAVENS-ONG MORMON TABERHAClf CIOft S~-926 

43 DAVID GARRETT 
DAVl>GMffTTIXOCA0:12Sn.lf<P,tRS,li,.Q.J.SSICS'1!0JP 

72 IL DIVO • THE PROIIISE SYOO<COL.Ut,1111.il. 39968,'SON'fMUSIC ~ 

THE IRISH TENORS L IRfl.MD RAZOR & TIE 83D8-8 

73 ANDREA BOCELLI 
INCAIITD SUGAR 012161JOECCA !tJ 
S!!UTAll<IANF!Al11EAIJ)ILOO~CIIOI. I 
B.KT11f.lHlfflflQ!tSatlUJ~'Ef'lUS2W',IIOO.'.EUf<t i : 

22 STING • fCIIHl"'."El!:SliOll"-C>C•ffliGWOWN'11.r.9Slt:USJ;S,;fQ,P@ 

10 26 JOSHUA BELL 
ATl+IM\WlllfflOIOS9:t.VOJ.SS.tti527'6~lf~IGIBIY,(lRCS 

11 55 SARAH BRIGHTMAN 
SYMl'HClff.:lMIIVlflltAI.WNT1AN211i81A!Ul-t!,, 

12 VAi DACAPO 
SONGS OF lllllGKT J.IA.XI MEOl.t D-14-110.J,'OCCCA 

THE IRISH TENORS 
TIit VERY lttSf Of TH[ IRISH TtllOAS El 2300 

13 TIME FOR THREE 
3 FERVEIIT TRAVELERS El 2i13S 

14 21 ANDREA BOCELLI D 
MY CHfUSTlfAS SUGAR 013-4371DECCA '" 

CHARLIE BAGGETT 
l OlllV' DREAM Of VOO 8AG 12.fUl 

l:;1:1 ea ARTI ST .. 
:5; ;1 tnlE ltl.PRJNT & r,cuM8ER OiSTRIBtfJlr<G lA8EL a 

11£ Cl11EfTANS f£A1\IIING RY COOOEI! 
SAM AJRlCIO HEAR 132 0 CORO 

I 3 

CELTIC WOMAN 
SONGS RIOM TltE ltEART M.ulfATTAM SR36Q,fll 0@ 

CELTIC THUNDER 
IT'S ENltRTJIINMENT! aLTIC THl.l<l)CR 013974.0CCCA 

29 ~~,~~;~~~ ~:,~:~~A 
37 i~i.!1~.~~~T~C~~U~OER OIJOB7,'DEC<,\ 

VARIOUS ARTISTS 
Ti\tm VAAWXl&S Ri.O OOS"Rl~RloctCIS MC6fX.ST,lilB,OO 

14 i,~c_:~1~~om:no,.....,..~"'''' 
THE IRISH TENORS 5 1RuANo RAZOR ,. nr 830SB 

1 4 MM:DfftlAllkWB.CN:HOKEL£VAll(WOOJ"EX@-,, ; 
SOUNDTRACK 

10 10 5 !11.~~.,~-~~.!~"==~ 

13 

RODRIGO Y GABRIELA 
lNE. IN JAPAN ATO 21638@, 

FELA 
THEllE.STOFTHEIII.ACICP'IIE.SIOf.NTfl'ffilfCflCE6150'2 ', 

13 48 ~~~.:1.~~ ....... ,,.,,. • .,,® 

KRISHNA DAS 
HIE.UIT AS WIDE AS TIIE WORID NUTOM[ 30878, 
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._, .,.HOT~l:ATIN1S0NGS1ili 

t;III i!a TITLE 
:511 SI ARTIS'T ~MPA1NT ,' PROMOTION lABEl) 

1 19 ?.~\,~!:~~'"" 
2 

3 

0 • 
l 2 ANDO BIEN PEDO 

MMDA lDS RECODITOS (OISA) 

8 4 17 

0.. 11 10 '---"'==========="'----
8 

II 

l7 CARlOS ,,.urt CON MARTA SANCHEZ (WARNER LAllr<A) 

EL ENAMORADO 

10 21 

LOS llTANES OE DURANGO DISA 

SIN EVIDENCIAS 
MNDA MS OISA/ASL) 

11 20 ~.~;A:,~~u~icD,;n~I ... 

18 15 ~::~:~iii A~~~MOKOVISA/MUSl\'ISA 

14 

18 

12 

18 20 

V0Z DE MA.NOD CG) 

LA PEINADA 
CHUY LIZARRAGA Y SU BANDA TIERRA SIWDENSE (DISA) 

~ ' TE SIENTO 
~ 28 

13 
WISIN & YANOEL (\ll'fit.1.AQ£TE,tlf(!~'ERSAL l.1USK: LATINO) 

"!\ 22 DESCONTROL 
W, DAOOY YAMJ.:U: EL GARTEWSONV MUSIC LATIN 

111 POR AMARTE ASI 
AAAISABfUE&CllillANCASTIIO ri.'DIS,ll.r..lJSIC-LJJIN 14 

e, 23 13 ~~ T~~(~~~t~:-~O,t0li1SA} 

DESDE CUANDO 
21 19 9 I AI.UANDRO SANZ (WAANEJI LA'fltlA) 

22 16 17 ~o!:J.: (!!~[~~UtoVCRSAL rtUS,lC lAWCO) ""' I YA LO SE !iiiil' 27 17 JENNI RIVEAA (FONOVISAI 

24 24 11 ~~:E:s~f~~~El~!Nv tlUSIC LATINI 

28 21 15 BAD ROMANCE 
LAO'f GAGA (STIYMI..NE.KGf41A'E.OtERflVlflEEiltllERSCOfO 

f!'-1, 33 STAND BY ME 
{iijl f'ftlltct ROYC( (TOP STOP) 

~ AYER LA VI 
ta, 3:5 MBEL .& IHRIZ flAtHElE/UNfl/EKSAf. .,usIc LATtNO 

C, 37 4 YUL1~ ALVAREZ v su NORTENO BANDA rns.i.,ASL 

211 29 10 TIK TOK 
KE.SHA jll:E!AOSAflf/RCA/RMGt 

G> 44 

32 32 

GITANA 
SHAIIRA CPJCJSOt4V l.iUSIC 1.ATIN 

MENTIRAS PIADOSAS 
ALUAHOP.A GUZMAN CAPITOL Lil.TIN 

IMMA BE 
THE BUCK EYED l'EAS j lNlE.RSCOPE) 

33 30 14. ~~~J..~,~~IS~~s~~GAR 

34 2t 19 ::,~ ~~l~J~u~~~~ ESTA HECHO) 

38 36 

Q 40 

YT 31 20 

C 50 

45 

I 47 

41 38 

G 41 

G 
e 
48 

4CI 42 

ESTAMOS EN ALGO 
INTOCABU (;.000-L'SONV MUSIC LATlN 

BIEN O MAL 
JULllTA VENEGAS jSOMY MUSIC LATltl) 

SEXY CHICK 
Dll\11) lllfm fWUfRiAAffi (lllA.~1RKSr.NlTct.l 

INTENTALO 
l iMARTIN FEAT\IIING MAGIC. JUAN Cl MO\'lh,ICJITO 

EGOISTA 
l(LIMOA FlATURJNG PfTl\lL (CAPtl Ol lil.TIN) 

GUAPA 
DIEGO TORRES UNl~'EKSAl MUSIC L.ARNO 

Ml PRINCESA 

BESOS DE AMOR 
R.U FEATVIUNG RICKY 8'&« (CAPITOi. LATIN} 

ESTA VIDA TUYA Y MIA 
l(ANY GARCJA SOttY MUSIC LATIN) 

TELEPHONE 
UllNFWLR111lllEYO~tolt£tmflllS1!1fm:ff) 

CONFESADOS 
EONffA NAZARIO SOlilY tl USIC LATIN 

LOCO 
.QMU. & IWl)Y IIY,tl.N.)£1£-UISl$t1LA,IJSC 

TE AMARE 
HUEY OUHBAR (.ZMGISOtlV l.iUSIC. LATIN) 

90 MILLAS (90 MILES) 
LOS INCK.IETOS OU NORTE (EAGlE ti USIC) 

lnils18lhwtellonlhechart, f M.Jrtin's ~ 
"lnlenlalo" breaks into the top fin on -:t. ~ 
Tropkal Airplay, Jumpng 11-3 with Greatest 
Gainer iwnors. Tite last litlf to lake 18 or -
more weeks to reach the top five was 
Makano's " Te Amo" in 2008 (20 weeks). --

Billb.aret 
Register now at 

www.BillboardLatlnConference.com 
April 26-29, 2010 

Puerto Rico 

AIRPLAY SALES DATA 
t.10NITDR£D BY COMPILEO flY 

IH( 1-;l l"I tllci,, 11 

IU)~ <.111111d<.1 ,m 

(I :rOP ~TIN rAL!.BUMS'• 

8 

II 

10 

11 

1
0 A.NOD I IEN PlOO DISJi 721423,IUMLE 

JENNI RIVERA 7 17 LA GRAIi SENORA F0'1f0YISA 35439$,,'UMLE 

44 ~(~~~u:o:!v~.?.~.i.Tf 012967,UMLE@ 
10 SELENA 

lA LlYENDA EPII LATlfrt 07508JGAPITOl LATIJ~ 

BELINDA 
CAIIPE DIEM C,.JitfOL LATIN 68262 

• 

VARIOUS ARTISTS • 
Wfl(O)R.'.lS:l.OliU:)IICCIA(XIR)IIIWf.f~Q'IOWU 

14 

18 12 

JULIETA VENEGAS 
OTRA COSA SOOY PIUSIC LATIN 65671 

LOS TIGRES DEL NORTE • 
U'lllUYIIIIO:MlillUBtRIDIIUS.lffi!flffl'~.W 

18 14 17 :E~~~:VOILUMEN1 0ISA~u,11.c 

I ESPINOZA PAZ 
17 15 45i YDIIJl'.'MTO.l'EAJLHITEtrr.V.'IOSl&A:!64.~l.tM!® 

18 11 16 ~;;.:.N=~~~~•""""'~ 
• 20 19 ;~!~=:~~,_,,,u 
20 18 17 l~.!~I

: .. SOIIY MUS1C LATIN S6O91 

LOS INQUIETOS DEL NORTE 
FORERO 1' AOMANTIW CAl Al'ULT OHllTAL EX 

CRISTINA 
JAMA$ n: O(JARE j[Pj FOOOVISA 3544!)6/UtllE 

23 19 11 !'.~~~A0LA~~:,::.~~-~~;_3S41l8~UMI.£ 
24 23 21 ;.~,;:~~,o~~~~~~7~,Lt 
28 21 20 :,~~<As~,~~~ 891, 

~ 26 16 ALEJANDRO FERNANDEZ 
W' DOS MUNDO$-: llWltCION fONOYISi'I JS4J12.'UMLE 

LOS INQUIETOS DEL NORTE 17 
LOCO$ ()(SO( AYER CATAPULT O,GITAL D 

I YT 30 211 ~:~=:.a~~_,., 
38 16 

311 37 

G 43 

ANA ISABELLE 
Ml SUt:NO UNl\'ERSAL MUSK: LATINO 01395n.t»,LE 

LOS PRIMOS DE DURANGO 
Ml MEJOft REGM.O ASU OISA 721•7 .. IUtlLE 

PAQUITA LA DEL BARRIO 
21).20 MUSART 4260.'8AL80A 

41 36 17 ~~'i:?~.=~~2~!:<: 
42 32 DYLAND Y LENNY 

MY WOillO SONY MUSK: LATIN 61311 

39 53 ::,~:::::.,. ... "' "" 

44 38 19 !~~~zr!utt.POOIJllffll.7mm~nucU1W 

G 42 27 ~~~E ;.':,~~~SPLATINO 0,32 

48 41 22 

47 34 34 

4CI 40 

LOS BUKIS 
SEIIIOWMHTtaGSIJPEflDffllSrwJV(.A3.St2300tU 

TERCER CIELO 
alCMM,ll8"..<J9.Y.WlSGUM.~11i'l!tlJJNl~Ult.: 

ELIDA REYNA Y AVANTE 
FANTASIA fREQQl[ J053 

LOS CUATES DE SINALOA 
PUAO CARTU. SOK'f MUSIC LATIU 63480 

Cartos Battle's "Colgando En Tus Nanos• ~ 
steps Hon the new lalit Digital Songs ; 
dtart (see pagt ,1), selling more than 
2,000 copies. On Latin Pop Altplay, the 
former dlart· tooper has hekt al No. lfor 
seven weeks since losing the No. 1 spot to 
Camila's "'Mientes." 

0 

4 17 
II 

LOS TIGRES DEL NORTE 
LP90YIFQltlCfSWIIIJJUIIIIUctlf!lfr:v.w}WlJ.U: 

17 :;;t~""""wm,'""'"'.'""""' 

[] 

8 

7 

8 45 i~r.:>:;~W§!Affi51,WL[@ • 
0 10 19 ~.::-"~~:;,~~,';; .... ,,,.,tit!~) 

LOS INQUIETOS OEL NORTE 
e 11 f EBREflO 14 RO~!AIITlfA§ fAlAIILJLT DIGIJAL EX 

11 PEDRO FERNANDEZ 

8 

II 

10 

11 

12 

ALEJANDRO FERNANDEZ 
DOSh\NlilRE\IOUPJlflNJ.tRSM.M.9:LAffi001:.M!U.\f 

THALIA 
PRIMERA Fl.A SONV MUSIC LATIN 56091 

CRISTINA 
JAMAS TE OE.Wit: El") Fo«0VISA 3544g~u,1LE 

20 t!~;t.~~?;, "" 
MIGUEL BOSE 
CAR010 WARtJal LATINA 523727 

6 7 !,':u~JoSu!~~;t~USIC L.<TINO 013'50,'UIILE 
10 53 MARISELA I 

20 [XJTOS INJIIIOftTAlES 11.1 6614 

40 !~::.:.=~..,_"""""""" 
11 83 LUIS FONSI 1• 

PAUIIRAS 00. SIBl;IQI.NfjCR&\l.."'llSII; lJi1INJ i\J,U $ 

0 
..,.::i 5! ARTIST 
~ S: S:I TITLE ntAPAWT, DISTRlBUTtNG LA8El) 

18 

18 

15 18 

12 7 

13 25 

17 17 18 

18 16 50 

DRACO 
MIJflwrJJIJMtMFWl(f(MQ'~'UM'l.lSClA~ 

CARLOS BAUTE 
Of 1111 l'UNO Y lfTRA WI\RrieR LATINA 521165 

JUAN GABRIEL 
MISCAIICW..M1$1.\UiOS!lll:CS@l557i'iSSOYt~WIJI 

ALEJANDRO SANZ 
PARAISO DPRESS WARNER LAWCA 522519 

LAURA PAUSINI 
l'RIMAVERA ANTICIPMIA WAJU,1Ef!; LATIN,. 516627 

DAVID BISBAL 
SINlftRMATMS~SI.SSIL~l6tt.m'f.l013-t911J.\E ' 

RICARDO ARJONA 
510 PISO 'lli'lflN£R li'lflNi'I 516669 • 

2 

3 

4 

II 

8 

1 42 .11::~~~~¥f9SCM'~IS:WIN [2 

4 =~~CE~~~~_; 30020/SOOY llUSIClAllll • 2 55 TITO "EL BAMBINO" 0 
El l"ATR061 SJENlE 653883.'UMLE 

• 8 

II 

46 ~~~~ T~~S~:~.~~ 
HECTOR ACOSTA EL TORITO 
MWJMJ:f:At!OOl18!Dr'.MltEtutGkie:tlat~ 

51 ~~:~~~:.~:.(SJ!u 1£MPREVINA 610 

6 4 ::,~YED!.~.:/~::~-0021/SO!IVIIUSICLATI• 
9 a ~,!,~~?!~, ~~~s.~~,. ,. 

44 HECTOR ACOSTA 

• 11 35 

CD 1s 50 .-v"-,!."'R""!"~"'u....,"-s"'A"'!"'~"!"'~S![:"',"'03<.\....,W<l=,AUS1t""'"""'"''-; 

CD 16 59 ~~~~1~;~!:'~~:WltlULIJNffi 
13 12 47 VARIOUS ARTISTS 

FIESTA U TIUA Ol§OOS 605 :F2D:\ §Ot4V 1.1LJ§IC LATI» 

VARIOUS ARTISTS 
:INWC~IO lftJYlll.llllllll.O:&:lll~'lltJ:Lllt 

14 10 40 

VICTOR MANUELLE 
Y'O MISMO l(fVAVI 247S4 SONV t.1USIC. LATIN 18 14 20 

8 

II 

10 

11 

12 

13 

14 

ALMAS VIRUS 9422 

ARCANGEL 
EL FENOMENO A1AS fLOWih,ACHffi 17-0020/UMLE 

BEST SALES WEEK FOR EL TRONO 
El Trono de Mexico posts its best sales week with "Quiero Decirte 
Que Te Amo," selling 6,000 copies lo open at No. 2 on the Top Latin 

Albums and Regional Mexican Albums charts. That beats its pre• 

vious best when "Cruzando Fronteras" debuted on the April 12, 
2008, chart with nearly 4,000 copies. "Quiero Decirte Que Te Amo" 

is also the group's highest•charting title on the Billboard 200, bow• 

ing at No. 92. - Rauly Ramirez 
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QJAPAN * UNITED KINGDOM 
ALBUMS ALBUMS 

.1:1 ~1:1 .1:1 §;, (THE OFFICIAL 
I!!; ~; f!WIH~iatAIIMlf~ IIWCl1312tlb I!!; UK CHARTS CO.) MARCH 2a. 201(1 

1 NEW f~G~~~r~:Ofr~r:~:USIC BOVZONE 
IIROTlllR POI.VOOR 

2 ~ ~:ei:~~~~! 2 LAOY GAGA 
ntEFIWEST¥.A'lll£~~tnem:ff 

3 VARIOUS ARTIST S 3 33 JUSTIN BIEBER 
oelE f 1ECf MEMORIAi.BEST 'c11,111VII AVEX l tW: 1ft ~ StttOlllBOY/F.11,MOMJ ilflAfJWiLAAO 

• SAKANACTION • ~ 1~~1t~A-:(Lll~A~ \llRGIN JUJU {lTD £0 l VICTOR 

5 MEW =~~~"1.l/ll'EW,~ 5 SOUNDTRACK w GUE:THE MUSIC SEASON ONE. VOL 2' cow •181A 

8 5 FUNKY MONKEY BABY$ 8 GOLOFRAPP 
FUNKY MONKEY IIAIYS BEST lWi[ AM ~ HEAD FIRST MUH 

7 NEW ~~QNN~N~f:~:~2 ~~ TAA'I: 7 PAOLO N UTINI 
SUNNY SIi)( UP ATLANTIC 

8 ~ :~;,-Nuvon,GE jLTO EDITION! TO'fS FACTORY 8 ALICIA KEV$ 
THE llUWIT OF FREEDOM ll.Bk}J 

9 9 VARIOUS ARTISTS 9 FLORENCE + THE MACHINE 
ONE PIECE MHIORW. BlST A~'[ X TRAX U.lfGS ISL.AKO 

10 ~ r:.~s -~~o?.!r,~lgA~ET 8) EPIC 10 MUMFORO & SONS 
StGH NO MORE ISI.Atm 

I FRANCE OcANADA 
ALBUMS ALBUMS 

!IW ~- !IW t;l: 
i!:; :5i (SNEP/1FOP/nTUM} M,liRCHtt, 201(1 i!:i. 5. (NIRSEN 80S/'$0u.lOSCAlff AMII. 10, 2'01(1 

1 N~ ;.HT:iT~~~U~E'!.~:NER MUSIC. 1 NEW ~~~:~81'.0ttSUtctll~OO\. 

2 I la.ES ENFOIRCS 2 UOY ANTEBELLUM 
I ~ 201HE.lflf<RJILIACWCEtfffSIIES';(SJW.'ISWOIIJ! NEED YOU NOW Cil.PlTOI. ~,t,SH\'ILLEIEl.tl 

3 2 THE BLACK EYED PEAS 3 NEW :~~NEG~:OKT~~E ~~1:1~~11 THE U .O tNTERSCOPE 

• ~ ~~!!~~D: ~ :~or/Rmmo BIWJ~tsU~ • ~ :~~~y~ ~A!:'J:':!:~i.lUNl\1£RS,.L 

5 3 LACY GAGA 5 NEW 1~
1~~!!1 ~1

~2s~EEcT ntEFAAl:SlW.AVU~ -D!Effltm-trn!ISOOFt: 

8 I MUVRINI 8 BOBBY BAZINI 
~ GIOIA C.-OLUMi>lA llffiER It TIME MUMtO PW 

7 85 GREEN DAY 7 LACY GAGA 
21ST CENTURY 81tillDOWN R[ PRI:;[ THIHill£~14:Nf.(\,1£111'fllfll~lf,•'gA 

8 COEUR DE PIRATE 8 NICOLE MARTIN 
COUJR DE PIRATt: BARCU.V COCKTAIL OE DOUCEUR J.1USICOR 

9 OAETAN ROUSSEL 9 THE BLACK EYED PEAS 
GINGER BARCLAY THE LN.D. lNTERSCOf'ftUtll\'E..RS-AL 

10 -v! STACEY KENT 
R.ACINTl-1101 8lOE NOTE 10 J JIMI HENDRIX 

3 'OilMOFrenJNH>JtROl'ttUOO:twe"9:f«llt.OC 

I 1TALY D SPAIN 
ALBUMS ALBUMS 

MAACHH, 20Hl IWICH31, 2010 

1 NEW :..~R~tNl\'ffiSAL 
MIGUEL BOS~ 
CAROIO ORO 

2 :TI MARCO MENGONI z JOAN MANUEL SERA.AT 
Rl MATTO RC.A KUO DE LA LIJZ Y Dl U SOMIRA ~OtlV li1USIC 

3 3 NOEMI 3 38 LA O AEJ A OE VAN GOGH 
SUUA MIA PEW COlUll8tA llll~WAALAIZtl.EllAOB. TEIRSONwst 

• _21 MALIKA AYANE • BUSTAMANTE 
CIIOYIGU SUOAR A CONT'RACORJU.ElfTE VALE 

5 16 NINA ZILLI 5 ESTOPA 
SD/ll'Rt: LOlfTANO UNI\ICR~AL X ANNMl!;AIWM SONY FIUSIC 

8 ~ ~~~:~~ ~~~~:~t.!BIA 8 MIGUEL POVEOA 
COPU,S DEL QUERtR UftMR SAL 

7 6 MICHAEL JACKSON 7 11 THE BLACK EVEO PEAS 
MICHAEL JAC<SOJtS THS IS IT MJJ,,EPIC THE LN.O INTERSCOPE 

8 8 1 MARio e I0No1 
IF TATTIC,t, 8 .s I JORGE DREXLER 

AlitlR U. TRAMA ORO 

9 10 A.LESSANORA AMOROSO 9 NEW ~~L~ o~~:~x~~o sum tll.fVOLt EPIC 

10 VALERIO SCANU 10 IIE'1 SELENA/GRACIELA 8ELTAAN 
P[R TifTTl LE VOLTE CHE CAPITOL US 11£111AS DCL PUEBLO It-A 

- NETHERLANDS -AUSTRIA 
SINGLES 

"1:1 ~1:1 ;5 §i ~=:.~\ I!!; ~; (MEClACHARTS 8¥\ IWICH 26, 2010 ~· IWICH 29, 2010 

I..EEF NU HET KAN ALORS ON DANSE 
JAN SMIT ARTIST~ C0J.1PAKY STJIOIIAE V~RTIGO.f•lOSAtRT 

2 A NIGHT LIKE THIS 2 I MEMORIES 
CARO IMEIW.O GIWJDI/ONO 3 _ OA¥ID GUETTA FT. ICJD CUDI GUr.WfflGIW 

3 MEMORIES 3 TU( TOK 
OAYIO OU£Ttl FT. KID CUDI CiU.1(1/lRGI.N t:UltA Kl:MDSABE/i'ICA 

• ~ HEY, SOUL SISTER • 13 FIGHT FOR THIS LOVE 
TRAat COlUMHIA CHCR'l'l COL£ fASQNATIO~.'POlYOOR 

5 MIJN NAAM DAT IS MARINA 5 MONDAY MORNING 
OJANGO W,t,GNER 8ERk MUS1C MEUNIE FIMA SRC.,Ut,1I\'ERSAL MOTOWN 

ALBUMS A LBUMS 
CARO EMERALD AMV MACDONALD 
oo.rno SCOIES fllJM TltE CURTMI GIWO/fflO A CUI\XIUS THING I.IELOoHAlllATIC;MERCUAY 

2 AMY MACDONALD 2 GORILLAZ 
~ IOUS THING VCRnGOJll[RCUAY Pt.ASTIC I EACH PARLOPHOllC 

3 THE BASEBALLS 3 JUSTIN BIEBER 
STJlllkf WARNER SROS. ij 1ft WOFUSCHOO.BOV!IU.'fMO~ l!AAl.fi~SI.MD 

4 ALICIA KEYS 4 2 =S~l;:IIEIT IHTE:R!. TAA/f'AASATION THE llEMOO OF FREEDOM 11.bK/J 

fl JOHNNY CASH fl EAV 
~ '11; I.NT IGGRWE 1','lf4CA»W6Tt0f.~W lt(U[ HELDUI 81WJClfT OAS lAltO SOOY •tUSIC 

Data for week of APRIL 10, 2010 I For chart reprint s call 646.654.4633 

_ GERMANY 
ALBUMS 

.1:1 ~1:1 
I!!; ~; (M(OIACOlffflOl) MARCff2t, 2'HI 

AMY MAC DONALD 
II CUfllOUS TIIING vtRTIGO/IAtRCl"-Y 

2 ., ;~~ PT~~il SCORF10NS6RA..SONl1J.,USIC 

3 NEW ~YRDT UllflVERSltl. 

• UNHEILIG 
Gf\OSSE ffiOHHT JtHERSTA.RlfANSATKm 

5 SCHILLEFI 
ATEMLOS Ut.11\'ERSAl 

8 PETER MAFFAY 
TATTOOS •o JAHRE MAFFA SONY MUSIC 

7 NEW ~!~s~·~~PJ.\'MO);()BRAt.rmL~D 

8 g: TffEFN«sna.vU'£'0lfrl!;DifRtrl!IEf'ttlB®JPE 
I l.AOV GAGA 

9 14.1 :::i:.~~c~s~!!f PEAS 

10 7 GORI LLAZ 
PlASTIC aEACH PARLOPHONE 

--;~ AUSTRALIA 
ALBUMS 

Ii t;i:1 
:51o (ARIA} MARCH la. 20HI 

1 ANGUS & JULIA STONE 
DOWN THE WAY CAPITOL 

2 I LACY GAGA 2 : THI h\llUNJlaet S!AfA!,W.:tlJIU{Ql!ll'llll:E<WffiID;K 

3 4 MUMFORD & SONS 
S'61t NO MOAlt lSLAND 

• 1 GORILLAZ 
3 ~ PUSTIC BEACH PAHLOPHONE 

5 5 JASON DERULO 
JASON OOWLO BEWGA HE'6HlS.'IMlER BftOS 

8 3 SUSAN BOYLE 
7 I DREAMm A DREAM SYCO 

7 NE\V :-:~~E~f:ELll~A~ VIRGI~ 

[ 8 61 ~~~~ NONESUCH 

9 DAVID OU ETTA 
ONE lDff GUW\IIRCltl 

10 12 THE BLACK EYED PEAS 
THE E N,0 INTERSCOPE 

© PORTUGAL 
ALBUMS 

IIARCK 29, M'IO 

2 TIAGO 
EM FlfGA POLi'DOR 

z 5' THE BLACK EVEO PEAS 
THE LM.D lNTl:RSCOPE 

3 NEW ~~~~~~~AA~'(JtlOIJWJNISU/40 

• 1 RUA DA $.AU DADE 
fUJADASIUJWlE-(:AP(X)ESlllAR'f'DOSs.tall'AACt 

5 RrTA GUEFIRA 
WJIR fAROL 

8 RAUL SOLNAOO 
FACAM O FA!fflft OE SER FEllztS IPLAY 

7 NEW l~:..utl£1RDS DE AYENTURA •tAGl:C. r.lUSIC 

8 6 MUXIMA 
HOMENAGEM .AO OUO OURO .,EGRO FAROL 

9 NEW ~~~:-0:!E~~H~USE 

j 10 12 LAOV GAGA 
TffE FJME~-.,U,[,kO'fl.l~•tJ£1U!VTl~U•~ 

~~ NORWAY 
SINGLES 

nl:I ~1:1 
I!!; ~; fVIJtl)OIS GAMJ IIORWAY) MARCH29,M'I-O 

2 TELEPHONE 
UOY liilG&-Fl IPUCESllfA\Ul•OO.CCiUMlllt!IOOXft 

2 I YES MAN 
t _ IJORlt JOHAII MUN lJW!\'ERSAL 

3 6 THE BROTHEL 
SUSANNE SUt.lOFOR -Erl.I 

• 21 RUDEBOY ~ RIIW8UI S,RP/D[F JAtJ 

5 10 BABV 
JUST .. 81E8ER fT. LUDAClUS ISLAt,10 

ALBUMS 
l J SUSANNE SUNOFOR 

THE IIROTHEl l:MI 

NEW - CHAND TORSVIK 
kONGDIIKIT ~OFICiE SONY I,~ 

3 2 THE BASEBALLS 
sm•awAH~ER 

4 3 OONKEYB:OV 
CAUGHT IN A UFE WAANE:R 

fl ~ JUSTIN BIEBER 
M'f' WORLDS SCtt:l0LBIJ(JRAY\10f() 8RAUWISIJ'-O 

EUROPEAN 
HOT 100 SINGLES 

ii §! {NIEU Ell/ 8IlllOAROj IWICH 31, 2010 

ALORS ON DANSE 
STJIOMAE \'ERTlG~MOSAERT 

2 I BABY 4 : IISTNl&Ellftl.JJX3$~)SIKKSJ,ICI 

3 RUOE BOY 2 IUIWnl'A &RP1t>tF JAi.i 

• 1 TIK TOK 3 t:[Sl(A. ~EMOSABEIRCA __ 

5 5 ~ .~FlH~:~SlliwtU.Wu.ro&W!FntllEJ$Xff 

8 I MEMORIES 
6 : OAY1D (U:TTA FT. KID CUOI GUfto\MRGUI 

7 BAD ROMANCE 
UOYGMUS11i&,),U(l(l).tl,'6tJERRYR:E-tmit9XF. 

8 13 FIGHT FOA THIS LOVE 
CHlR'l'l COLE FASCdNATION1POlVOOR 

9 9 SATELLITE 
LEM,_ MFl'lMAI-IDI\UTIUSf USfO 

10 ~ HOT 30: IMNA PHOOAGi'AIRPLAY/3 SEAT 8LUE 

11 8 FIREFLIES 
OWl. CITY UNIVERSAL Ell:PUBUC 

15 14 REPLAY 
NAZ TIME IS I.IONEVitlELUGA HEIGHTS,REPmSE 

18 23 GEBOREN UM ZU LEBEN 
UHIIEIUO INTERSTAR/f.A.NSATION 

17 29 ROCK THAT BODY 
ntE ILAC< m o PEAS INTERSCl()ff; 

18 16 IF WE EVER MEET AGA.IN 
TINB.UMO fl. l'.m-Hfl!IY lil05!.«•~lt~~(ff: 

19 21 PARACHUTE 
CHERYL COU FASCJNATIONJPOlVOOH 

20 24 STEREO LOVE 
OIWARO MAYA Fl VIKA JIGIAM' SFl'-!f~N'>f\AYON 

EURO DIGITAL 
SONGS SPOTLIGHT 

--------------SW EDEN 

ii §i f: ~~~~EA; l~~~f SCAII ltPRll 10, 201(1 

2 

3 

• 
8 

7 

8 

9 

KEEP ON WALKING 
SALEM Al. fit.t.:lt Eli1I 

THIS IS MY LIFE 
AlllilA IER£1EllDAHL LJOIJHEART,'UNIV£RS'-L 

MANBOY 
CIIC SAADE ROXY 

KOM 
TIMOTtJ UONHEARTIUNl'l/tRSAL 

TELEPHONE 
Lll'rQIUUABIYIMtSIU4JEtlUfOEfrt'JftflBmlt 

STEREO LOVE 
EOWNIO .,AY,t, I ¥1.:A JlGUUNA CAT 

UNSTOPPABLE 
OI.A t~&L 

YOU"RE OUT OF MY LIFE 
OARIJt M&l.'UKfVCRSAL 

FIREFLIES 10 I OWl CITY UNIVERSAL REPUBLIC 

10 8 ~~i::~~~ll,~DflUMll$t~ 

The fi11l winner of Noiwav'i "l 
Fielor" TV show, Chand To1svlk, 
sHS his debul album l)()w at No. 2 
on the Nonway Albums 1ha1t. 

f-DENMARK 
SINGLES 

;5 ~· §i ::~E~UtNICffi MARCH ?I, 201(1 

1 NFN :xM~r~:SONV •1USIC 

2 FIGHT FOR THIS LOVE 
CH£RYL COLE FASQN,t,TIOM1POLVOOR 

3 STEREO LOVE 
EOWAJIO MAYA fl. H tl JIOUUMA SPlNtl!.tr 

• @ ENSOM 
; MEOINA LA8CLM.AOC/A 1.ARM 

5 HURTFUL 
EAIIC HASSLE KING ISLAND ROKY STARS 

RASMUS SEEBACH 
RAS~ms SEEIACH ARTPE011t.E 

2 11 MEDINA 
VW:011'11\EN TIL MEDINA LAEIELM.AOC/A LARM 

3 GORILLAZ 
PU STIC BEACH PARt OPHONE 

4 DALTON 
TYYE Tl .RECART 

fl KASHMIR 
mtSPASSlRS SONY I.IUSlC 

EURO ""1":"!' 

DIGITALSONGS ~'::.:.. 

!i §i (NIELSElt SOUNOSCAN 
INTfflltATIONALI APllll 10, 201-0 

TELEPHONE 
wt lili,l,Fl lflCGSll(,\\UltnlPA;Qt:FRflRJ;IITTJOXff 

2 I RUDE BOV 
3 : RIHANNA SRPiOEF JAM 

3 8A8V 
I.CWIIIIEllfT.W:WSS~~ 

• PASS OUT 
TINIE T£MP1'H LOMOONIPA.RLOPHON_i __ 

5 SATELLITE 
LENA Ml'YER-LANDRUT UNl'VERSAL 

8 HOT 
INNA J.ll[AT/A.U. AROUND THC WORLD 

7 I N MY HEAD 
JASON OOWLO BELUGA HEIGHTSiVlARtlER BROS. 

8 PARACHUTE 
CHER'l'l COLE fA-SCINATION,oPOLYOOR 

9 12 ALORS ON DANSE 
STJIOKAE WC ARE l.1USIC 

10 14 ROCK THAT BODY 
THE BLACIC l'YEO Pf.AS INTERSCOf[ 

11 10 F IREFLJES 
OW\. CITY Uftll/1:RSAL Rf PU8LIC 

12 STA RRY EYED 
ELLI[ GOULOltG POLYOOR 

13 13 REPLAV 
l 'fAZ rr-'IE IS tl.~EY1BEWGA HEIGHTMIEFfl1SE 

1• 15 F IGHT FOR THIS LOVE 
CHERYL COLE rAstlNATIOH.POLYOOR 

15 17 MEMORIES 
OAYtO MTTA FT KID CUDI GUM/1/fflGIN 

EUROPEAN 
ALBUMS 

!i §i {MIELSElf/lUUIOARD) 

AMY MACOONALO 

IWICH 31, 201-0 

2 

3 

A CURIOOS THING MELODFUJAATlC/MERCURY 

3 I ~~..!E~t.EIOIAE:C~'TFEEt~ 

5 l~i:.}~~~s~~r PEAS 

5 71 ~~~=~/RI.Yl.l(N)ffWJ~l:il.AnD 

L a j] :o~iR Of LOU EPlC 

7 NEW :;N~~:Tl~~!l SOtlV MUSIC 

8 91 :R~~~~O~YDOR 

9 7 :H~~~~~tf fRCEDDM rtflKJJ 

10 IIEW GOLOFRAPP 
I HlAO FIRST MUTE 

CHRISTOPHE MAE 11 N~ Olt ~ACE U. ROUTE WARtlE.R 

12 IIEVl SILLV 
ll--"'Aill='=""~' =" .. ='='"=SAL~-----

13 10 =si1
~ HEITINTERSTARo'fAKSATION 

JIMI HENDRIX 
1• VM.LfYSOf NEPTOOE Df'EFIENC.t:HENCWXl.£GACY 

15 13 t~~=~~liDl!U:S~llOlllt 

EUROPEAN "'1"'" 
AIRPLAY -~ ........ 

ni t;::l 
i!iL _:sr. 14ARCH31,2G'1(1 

RUOE BOY 
RIIWfNA s.RPiOEF Jil.t.l 

z FIREFLIES 
OWi. CITY UNIVERSAL fiEPUSLIC 

3 TIK TOK 
t:HHA KEMOSABE/RCA 

• REPLAY 
l 'f'AZ TIME IS fl.ott/'/BELUGA HEtSHTS/REPRISE 

5 12 TELEPHONE 
l.lmliilG&-ft!flallSllE.\\UUlW.ECH:FRfflll.KID6Xff 

8 FIGHT FOR THIS LOVE 
CHERYL COLE fASCIN,t,TIOMIPOlYOOR 

7 BAO ROMANCE 
UJJGIIOA$lAW.U£t0;t1,~0fliRVtil:E<t.ll'ER9:IP.: 

8 WHATCHA SAY 
JASON OfRULO fQUGA HCJGHTSNIMtlCR 8AOS. 

9 MEMORIES 
DAVID 6U£TTA f T laD CUDI GUr.vveRGfN 

10 13 ALORS ON OANSE 
STFIOMAE VfRTIG01rt 05'-ERT 

11 MEET ME HALFWAY 
THE II.AC< Fl'[O PUS tNTEASCi()ff; 

12 10 MORNI NG SUN 
ftOHIE W.LL..-.MS CHAVSALISlYIRGIN 

13 24 HEY SOUL SI STER 
TRAIN COLUM81A 

1• 16 EMPIRE STATE OF MIND 
J,l,'I-Z + ,l,LICIA kEYS AOC titATION 

15 14 DOWN 
JJ:1SfAIIFlUL-.\Q'NECISHPKJE'iU-."61SM.REJUl..t 
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RECORD COMPANIES: Sony Music Entertainment names 
Jeff Walker executive VP/head of business and legal affairs for 

global digital business/U.S. sales. He was executive VP/head 
of business and legal affairs at Columbia/Epic Label Group. 

Universal Music Group International appoints Andy Brown 
senior VP of finance in London. He was VP of finance. 

Syco Entertainment in London names Ellls Watson CEO. 
He was managing director at Trinity Mirror. 

Putumayo World Music promotes Yann Perrigault to North 
American promotion manager. He was international promo~ 

tion manager. 

PUBLISHING: Ten Ten Music Group appoints Mark Weiss 

director of business affairs. He was publishing/creative 
director atGrandVista Music in Nashville. 

RELATED FIELDS: Craig Logan forms new global manage

ment music media company Logan Media Entertainment, 
with offices in Los Angeles and London opening later this 
year. He was managing director at RCA Label Group in the 

United Kingdom. 
Public relations and marketing firm PMK'BNC names Dave 

Tomberlin VP of music. He previously worked in the PR 
department at lnterscope Records. 

VHl promotes Kristen Kelly to VP of series development 
and original programming. She was senior director. 

The Alliance for Women in Media (formerly known as 

American Women in Radio & Television) appoints Cary 
J. Broussard president, effective April 5. She was VP of 

communications at Wyndham Hotel Group. 
- Edited by Mitchell Peters 

GRAMMY FOUNDATION TO BENEFIT FROM 
'GLEE' SCREENINGS 
To help lau11ch the second hal f of the first season o fTV show 
"'Glee," 20th Century Fox is giving fans a chance to see the first 
new episode---wl1ich premieres April 13 on Fox-in select 
movie theaters a round the country beginn ing April 6. 

Tickets for screenings in Atlanta, Chicago, Miami, Nashville, 
New York, Philadelphia, Seattle,Austin and Washington, D.C., 
are on sale for $15 through TicketsForCharity.com. All pro
ceeds from the screenings will go to the Grammy Founda
tion's Grammy in the Schools initiative, which focuses on 
enhancing music education programs. 

• fox's marketing team and our folks got together and had 
some meetings, and ultimately decided that there would be 
some g reat synergies here, because the message is one that 
we both strongly believe in." Recording Academy president/ 
CEO Neil Portnow says. · we are very thankful to Fox for rec
ogn izing and proactively moving forward in the natural tie be
tween Grammy in the Schools music education programs and 
the thematic thrust of'Glee.' • 

This isn't the first time the foundation and "Glee" have 
crossed charitable paths. In November, the show's cast recorded 
a d ig ital-only cover of Wham's "Last Christmas," which has 
sold 109,000 downloads, according to Nielsen SoundScan. A 
portion of the proceeds from the track's sales were given to 
the foundation. Fox has also donated money to the organiza
tion during a "Glee'" promotion on MySpace. 

"When you add ital I up, we're looking a l six figures· worth 
of contributions from Fox," Portnow says. "That's very s ignif
icant and wonderful for us.• -Mitcile/1 Peters 

For the first time. three people won the ASCAP Latin Award for 
songYffrter of the year-Joan Sebastian, Aventura Singer 
Anthony Santos and Tommy Torres. The 18th nnnual ow.Jrds, 
held March 23 at Los AnQreles' Beverly Hilton Hotel, named 
Sony/ATV Discos Mus1c Pubhshing publisher of the year and 
presented the inaugural independent publisher award to 
Premium Latin Publishing. "El Amor"' (co-written by Tito "El 
Bambino .. and Joan O,t1z Espada, and pubhshed by Perrect 
Latin Music Publishing, Sony/ATV Discos Music Publishing and T 
Bambino Music) captuted song of the year. F>f..::::rns. LE~TEA cx::»1E11 

0 ~:~r;;~e~i~e~ a~e;i~nY! Zf/it;_~~!~c :ee:~:Ssh~t 
Alexandra Lioutikoff, Tommy Torres and ASCAP chairman/ 
p resident Paul Williams. 

e ~'~~~~Ef?ft~0t~~~=:'~~~~f~o~~~~:~o~~i~ 
E) :~~:;::'~e~:i~~:dt!~~~r~o;~~~:~:~~~d~:t 
Recuerda a Ti'' being one of ASCAP's most-performed songs 
o f 2009 in the PoP/ballad c.>tegory. From left. Solis. ASCAP 
senior director of Latin membership Ana Rosa santlago, 
Arce and ASCAP d irecto r o f Latin membership Jorge 
Fernando Rodriguez 

0 ~~t'; ~~1~r~:~~Lgu:n~:~~~ ~~h~:~~~vn~:: ~ o~,:~ 
Torres and Joan Sebastian, and Armando Manzanero, who 
was honored w ith the Latin Heritage Awi'lrd. 

0 ;:~~~e~~e~ ~:~;A~!; ~u~~~~:~~i;~~st~~ VP 
Tab Nkhereayne and creative d irector Eddy Perdomo, 
Sony/ATV Music Publis.hing Mex:ico A&R/cre..,tive director 
Man, Gomez, Sony/ATV Music Publishmg VP for U.S Latin 
and Latin America Jorge Me.-ia, ASCAP semor VP of Latin 
membership Alexandra Lioutikoff, and Sony/ATV Music 
Publishing senior c re..1tive dir-ector Claribel Cuevas and VP of 
creative affairs Jfm Vellutato, 

M@m1 Beach's Winter Music Conference celebrated its 25th anniversary March 23-27. The 
dance mecca- which was abuzz a bout w hether David Guetta protege Chuck1e or 
Afrojack is heir to his crossover t hrone-included celebrity Q&As, industry panels and the 
lntemat lonal Dance Music Awards among it s famed pool and cocktail parties, Wrapping 
up the confab was the two-day Ultra Music Festival, headlined by DJ/producer Tie'Sto. 

ABOVE: PoP/electronic artist Kells debuted her new album .. Flesh Tone·· while she host· 
ed a private dinner party with Belvedere Vodka lnterscope Geffen A&M Records chair
man Jimmy lovine (leh) and his son Jamie were among the guests who were treated to 
a meal that Kehs cooked herself. ~OTO SETH QRO\\AANll</REO EYE 

RIGHT: Record labels SeaToSun/Loverush Digital hosted a private VIP industry cocktail 
party at the home of Grammy Award-winnmg mixer Tom Lord-Alge, From left SeaToSun 
president/artist Sylvia Tosun, singer Jes Brieden, Lord-Alge and SeaToSun artist Traci 
Lord$. J\HOTO JASON 0 
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Three songs that Claude 
"Studio Beast" Kelty co-wrote 

("Party in the USA," "My Life Would Suck 
Without You" and '"Circus") have been RtAA· 

certified for selling a combined 7 m ilhon COPies. Shown 
w ith a plaque that Warner/Chappell Music presented him 

March 16 to l'Tk'lrk the success are (from left) W.Jmet/Chappell 
senior VP/GM for New York Jason Boyanld, Kelly; Kelly's 

manager, Michael ... Make" Mentore of Star Po¥Jer Media/Make 
Moves Management; and Wamer/Chappell VP of A&R Lee Oannay and 

senior director of ur'ban A&R Ryan Press. 1)HOTO 1MOTHY nt;-vu~F 

STROKES 'CRAWLING' 
TOWARD NEW ALBUM 
The Strokes are far from done with their next album, 

but they're getting there, according to frontman Ju• 
Han Casablancas. 

"It's crawling along," Casablancas says, adding that 

the album is "about halfway done" and is being worked 
on by his band mates while he's on the road touring In 
support of solo set "Phrazes for the Young." 

"We worked on the songs for five, six months, and then 

we were going to track them all together," he says. "Then 
there were setbacks, and they were free to do it right as 
I was about to tour. So they tracked some stuff without me, 

but I come in and out of the studio and do my thing ona 
few songs and heard stuff, and they did a great job on, like, 

five songs." 
Casablancas, who"s long been the Strokes' chief song• 

writer, also felt that the instrumentals could "experiment 
more," but he adds that guitarist Albert Hammond Jr. is 

planning to retum to the studio to work on the material. 
" It's in the works," Casablancas says. "It"s not there yet, 
but it's getting there. I'm excited to get my hands on it, and 

I think it'll be good." 
It"s not clear, however, whether the band will finish in 

time for the September release that some members pre· 
dieted. Meanwhile, the group is gearing up for some fes· 
tival appearances this summer, including Lollapalooza 

in August in Chicago. 

CD duplication service Disc 
Mnkers and online indie 
music distributor CD Baby 
have incorporated the 
Limelight r ight s-clearance 
form (POWered by Rights
F1ow) on their user plat· 
forms to simplify the clear
ance process for artists and 
lilbels. RightsF"low gener.il 
counsel scott 5ellwood 
(left) and Tony van Veen, 
president/CEO of Disc 
Makers/CD Baby p.>rent 
company Audio and Video 
Labs, show their delight at the 
prospect w ith a celebratory 
chest bump during 
canadian Music week: m 
March. PtfOTO, GRAtlT MARTIM 

RCA Music Group executives 
presented Daughtry w ith plaques March 22 at 

Sony Music Entertainment's New York headquarters for the 
RIAA certification of its album "Leave This Town"' for 1 million 

When 
Robin Thicke 

(nght) celebrated 
his 33rd birthday with 

<l March 17 ~'\Sh at New 
Yorl<'s lOAK following a 
concert perfonnance at 

Madison Square Garden, 
Beyonce and Jay-Z were 

among the celebs who ioined 
the party. Thicke also has 

reason to smile since his hit 
"Sex Therapy" steps 4-3 on 

Billboard's Hot R&B/Hip•HoP 
songs chart. PMO .. O J[~1TT ct.ARK 

11Honevboy" Edwards 
(left) with its Lifetime 

Achievement Award March 11 
at New York's B B. King Blues 

Club & Gnll. Edwards, w ho still 
performs nt c1ge 94, w,1s recog

nized for his cont ributions as one 
of the country's first t raveling 

bluesmen. Museum executive direc
tor Harvey Newquist presented him 

with the award. PHO .. o 0 1tro PERRucc1 

shipped copies. From le~ RMG executive VP/GM Tom COrson; Daughtry 
guitarist Brian Craddock. bassist Josh Paul, drumme-r Joey Bames, singer Chris 

Daughtry and guitarist Josh Steely, RCA/Jive label Group ch.iirm..'ln/CEO Barry Weiss; 
and Daughtry r"'l'\al'\ager Stlrllng Mcllwalne of 19 Entertainment. PHoro FE Rt 1Ar-«>0 LEON 
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June 15-16, 2010 • Edison Ballroom • NYC 
Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore 
how big brands, artists and music supervisors are benefiting from working together! 

PROGRAM HIGH LIGHTS 
SPEAKERS INCLUDE: 

A CONVERSATION WITH: 

STEVE SCHNUR 
Worldwide Executive of 
Music and Market ing, 
Electronic Arts 

TOP REASONS TO ATTEND: 

• Network with top brand marketers, artists 
and music supervisors 

• Learn the process of p lacing music in advertising 

• Find out how to make the rights to your 
music more accessible 

• Hear how brands turn to music to amplify 
their marketing message 

• Discover how to target brands in specific 
sectors such as automotive, apparel, 
video games and MORE 

MIKE BORIS 
Executive Music 

Producer 
Mccann Erickson 

TIM FROST 
Trail er Editor 

1'9," ,iln Bruges," 
"Sin Nombre" 

KEVIN McKIEMAN 
Founder/CEO 

Creative License 

PRIYA DEWAN 
Label Manager 
Warp Records 

BRAD GELFOND 
Principal 

Strike Up The 
Brand 

JOSH 
RABINOWITZ 
SVP/Director 

of Music 
Grey Group 

TOM EATON 
VP of Music for 

Advertising 
UMPG 

JARED GUTSTADT 
CEO 

Jingle Punks 

RICHARD STUMPF 
SVP, Creative/A&R 

& Market ing 
Cherry Lane Music 

JONATHAN 
FELDMAN 
VP, Brand 

Partnerships & 

RACHEL JONES 
Manager, 

Ad vertising & 
Publish ing 
Zync Music 

EMILY WHITE 
Co-Founder 
Whltesmlth 

Entertainment 

Register Early & Save! MusicAndAdvertising.com 
Registration: Lisa Kastner LKastner@Billboard.com 646.654.4643 • For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718 

CONFERENCE SPONSORS: MOBILE ENGAGEMENT 
PARTNER: 

MEDIA SPONSORS: 

MICHAEL FREEMAN 
Music Producer 

The Kaplan 
Thaler Group 

CASSIE LORD 
General Manag er 

5 Alarm Music 

STEVE YANOVSKY 
Emerging Media & 

Music Strategy 
Consultant 
Mlndshare 

MUSIC 
DEALERS Greenlight e s,,lon ~tUSi(.; Hozes 'i. J Att:85 Pass&.onign 'b I AOO 4 PA'nF~ 
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~ State Farm 
PRESENTS 

IN A SSOCIATION W ITH 

IMMMI 
APRIL 26-29, 2010 • CONRAD SAN JUAN • CONDADO PLAZA 

Take part in the biggest and best celebration of Latin Music unit ing power p layers from around the g lobe includ ing: artists, agents, producers, 
promoters, record label executives, publicists, brand marketing executives, managers, media, digital music executives, and many more'! 
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SPECIAL APPEARANCES BY: 

MARC ANTHONY AVENTURA VICTOR MANUELLE TITO EL BAMBINO A.B. QUINTANILLA 

PLUS ... 
Informative Panel Sessions 

Networking Events 

Artist Showcases 

The Billboard Bash 
Featuring performances by 

Billboard Latin Music Award finalists 

THE GRAND FINALE ... 
The Billboard Latin Music Awards 

Honoring the biggest and 
brightest stars in the industry 

Produced & Broadcast Live by 

and ... 

The Official Awards Show After-Party 

SPEAKERS INCLUDE: 

OMAR AL FANNO JOE BONILLA HUMBERTO CARMONA AARON CLARK ALEX CUBA JAIME LOPEZ DIAZ 
Songwriter President/Founder MMager; Business Vice President of Singer/Songwriter Executive Director 

The Croswver Agency Dev. & Legal Affa rs Eotert:unm~nl S.::iles Puerto Rico Touri sm 

DAVID LAPOINTE 
Din'!ctor 

LP Marketing & 
Promotions 

-~ Presideol CEO/CCO ,._.~ 
Communication1 

REBECA LEON 
VP Latin Talent 

AEG Live-/ 
Goldenvoice 

Dl!LIA ORJURLA 
VP Latin Mus,c 

BMI 

IODA Mozes Company 

ANDRES LEVIN Al.EXAICJRA. UOV1'1t(0fF 

CCO. Producer. Artist SVP. Latin Membersf'Np 
PIRATA ASCAP 

D IEGO PRUSKY 
President 

In-Style Digital 
Marketing 

SUSAN STIPCIANOS 
Co-Foond~r 
The DrNm 

Team Agency 

MARCO LOPEZ 
Senior Director/ 
Hispanic GfOup 

Relay Worldwide 

MICHRLVEOA 
VP, Mead of Latin Music 

WIIMamMorrls 
EndNYo<Ent. 

LOREN MEDINA 
President 

Dlgltal Girl 

JRFFYOUNO 
President/CEO 

Ven.Uan 
Music Group 

ECHO 
Producer 

ln»omnio 1nc. 

JOEY MERCADO 
Director. Latin Music 

BMI Puerto Rico 

AND MANY 
MORE! 

REGISTRATION: Lisa Kastner 646.654.4643 • LKastner@Billb oard.com • ADVa'IISING: Gene Smith 973.746.2520 • Billboard@;genesmithenterprises.com 

SPONSORSHIPS: Cebele Marquez 646.654.4648 • CMarQUeZ(_dlBillboard.oom • C0fiRAD SAN JUAN• C0NDAD0 PLAZA: 888.722.1274 • DISCOUNTED ROOM RATE AVAILABLE 

PRESENTING SPONSOR 
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IN ASSOCIATION OFFICIAL SOFT DRINK OFFICIAL BEER 
IPi ERS SPONSOR • ~ ~ State Farm ii~MMI tilf" N and.f o/ CONRAD 

Puerto Rico ,,.,,. 111.\N 

CONFERENCE SPONSORS 
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