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Conference & Awards is set
for April 26-29 in Puerto
Rico and will feature an
“In-Depth” session with
Marc Anthony and a Q&A
with urban bachata group
Aventura. More at billboard
latinconference.com.

Hiohistorv com

June 15-16 at New York’s
Edison Ballroom for the
Music & Advertising
Conference, featuring a
conversation with
Electronic Arts' Steve
Schnur. More: billboard
musicandadvertising.com.

Academy Award music
performances—including
Oscar sets by Three 6
Mafia, Bjork, Madonna,
Bruce Springsteen and
U2—at billboard.com.
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The Nuances

OfNetNeutrality

Labels Should Be Wary Of Potential Legal Battles Ahead

BY CHRIS CASTLE

The least that our business should be
able to expect for our tax dollars is that
the federal government won'tundermine
our rights.

But nowhere is the risk of this happen-
ing greater than in the so-called “net neu-
trality” rulemaking process that’s under
way at the FCC.

Net neutrality is a nuanced subject.
There’s a question about whether the FCC
even has jurisdiction over the Internet.
No one in the recording industry wants
to be placed in a position where their
music, or indeed anyone's voice, is some-
how discriminated againstonline. In the
debate over net neutrality rules, there'sa
critical challenge facing record labels, par-
ticularly independent ones: The FCC's
four principles of an open Internet, prob-
ably with all good intentions, gloss over
the failure to enforce market rules online.

The principles hold that in the context
of wireline broadband services, and sub-
ject to "reasonable network manage-
ment,” consumers are entitled to access
“lawful” Internet content of their choice;
to run applications and services of their
choice, subject to the needs of law en-
forcement; to connect their choice of legal
consumer electronics devices that don’t
harm the network; and to enjoy the ben-
efits of competition among network
providers, application and service
providers and content providers.

The terms “lawful” and “legal devices”
potentially create a massive loophole that
our opponents can drive a truck through.
And however “neutral” that net neutral-
ity may seem to be, we know better than
most thatall litigants aren’t created equal.
Itisn't enough to just remove the words,
of course. The concepts need to be ampli-
fied with policies and practices that bal-
ance the interests of all involved, including
professional creators and indie labels.

Ifthe last few years have shown us any-
thing, it's that there are some litigants
who believe that transmissions should be
blocked only if the copyright owner has

FOR THE RECORD

B In the Feb. 27 Billboard Q&A
with Rob Fusari, an editing
oversight left the impression
that Beyoncé didn’t write Des-
tiny's Child’s “Bootylicious.”
She s, in fact, one of four cred-
ited writers.
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Copyright owners
of all sizes
should be free
to work with
Internet service
providers to
develop premium
services and find
new ways to
combat piracy.

e o

the resources to prove to a legal certainty
that the defendant uploaded or down-
loaded a particular file in an infringing
manner, regardless of the context.

The use of “lawful” in the FCC's prin-
ciples implies this burden of prior adju-
dication. So if you think downloading is
bad now, just wait—it will get worse if you
have to litigate whether each transmis-
sion is “lawful” regardless of the objec-
tive purposes of the service involved
(including the Pirate Bay or Isohunt).

This isn't lost on new FCC chairman
Julius Genachowski, who has said that
it's “vital that illegal conduct be curtailed
onthe Internet. [ do not interpret the goals
of net neutrality as preventing network
operators from taking reasonable steps
to block unlawful content.” His senti-
ments have been echoed by others in the

Obama administration as well as the AFL-
CIO, the American Federation of Televi-
sion and Radio Artists, the Screen Actors
Guild, the Directors Guild of America,
the Songwriters Guild of America and
many other members of the professional
creative community.

Yet self-anointed consumer groups triv-
ialize file “sharing” and try to position le-
gitimate net neutrality concerns of our
colleagues and artists as “Big Music”
against consumers and “moguls” exploit-
ing artists. As usual, the rhetoric of these
groups ignores both indie labels and artists.

What's so hard to understand about a
company calling itself “the Pirate Bay” and
mocking copyright owners and artists who
try to protect themselves? Internet serv-
ice providers (ISP) getit, and they are the
first line of defense in responding to fla-
grant copyright violations. Copyright own-
ers of all sizes should be free to work with
them to find new ways to develop pre-
mium services and combat piracy with-
out having to litigate every single issue
into the ground. We can't afford it, either
literally or figuratively, and neither can
our colleagues in the professional creative
community—musicians, filmmakers,
illustrators, authors, photographers, jour-
nalists or game developers.

I don’'tknow of a single indie label that
isn'tembracing Internet marketing as best
it can, and sometimes to great effect and
innovation. Butifnew business models—
which our critics don't define but which
they say we fail to embrace—are to flour-
ish, and if the “neutral” Internet isn't to
force us into the nonprofit model that
Google advocates for our equally belea-
guered colleagues in journalism, our sup-
port for net neutrality must be nuanced.

We can't allow ourselves to get backed
into a corner that we must litigate our way
out of—none of us can afford it. ISPs want
to cooperate with the entertainment in-
dustry by discriminating between author-
ized and unauthorized content.

Our government should let them.«-.

Chris Castle is an attorney and co-
chairman of the legal committee of the
American Assn. of Independent Music.
The views expressed are his own.
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>>>GOOGLE
EXPANDS
CALL-BASED
MOBILE ADS
Google is building
out its mobile ad
arsenal by
expanding its new
click-to-call ad
options. The
company is offering
the smart-phone ad
option to national
advertisers seeking
to give mobile users
the ability to tap in
numbers featured in
the ads in order to
connect with
businesses. The
click-to-call ads
previously had been
limited to
advertisers with
local numbers.
According to
Google, in the
program’s first
month, ads with
click-to-call options
got 5%-30%
increases in
response rates.

>>>XEROX,
STARWOOD
BACK STING
TOUR

Sting’s world tour
with the Royal
Philharmonic
Concert Orchestra
will feature Xerox as
presenting sponsor
and Starwood Hotels
and Resorts as hotel
partner. Sting will
perform versions of
his songs that have
been retooled for
symphonic
arrangement. The
trek begins June 2in
Vancouver and then
travels across North
America.

>>>UMG
REVENUE
DROPS
Universal Music
Group’s fourth-
quarter 2009
revenue dropped
8.2% compared with
the previous year,
according to parent
company Vivendi.
For the entire year,
UMG's revenue fell
6.2%. Digital sales
grew 8.4%, while
music publishing
increased 1.7% and
merchandising,
albeit a small figure
relative to the
revenue of other
segments, grew
24.6%.

ACTIVATING BRANDS

PI-R

Making a pointiSpeakers at the ‘App Observations’ panel,
& from left: Billboard’s ANTONY BRUNO, who moderated;
ESSTapulous’ BART DECREM; Verizon’s ED RUTH; Smule’s
- F SMITH; Nokia’'s LIZ SCHIMEL; EMI’s SYD SCHWARTZ;
ppFund’s DANIEL KLAUS.

BUSINESS

BY ANTONY BRUNO

TOP JIMMY'

NT

A Promising Outlo

Despite The Dour
Economy, The
Mood At This
Year’s Music &
Money Symposium
Was Surprisingly
Upbeat And
Confident

Ayear or two ago, the pairing of

the words “music” and “money”
seemed at best inopportune,
and, at worst, archaic, a quaint
relic of a pre-file-sharing, pre-
recession universe,

But at Billboard's ninth an-
nual Music & Money Sympo-
sium, held March 4 in New
York, the words carried with
them a renewed sense of opti-

mism. The challenges result
ing from the economic down-
turn and the disruption in the
industry have created new op-
portunities for all players in
the music market—artists, la-
s, brands

bels, music servic
and investors alike.

“It’s a great time to be an
artist, because you have more
opportunities to connect with
fans than ever before,” said
Vevo president/CEO Rio Cara-
eff, one of the event's keynote
speakers. “It's good because
it creates competition be
tween providers.”

Such unrest in the music
market helped spur Vevo's cre
ation, Caraeff cited the service's

success with advertisers

of its ad inventory sold last
month—as evidence that Vevo
has helped turn onlin

nusic
videos

rom a cheap commod
ity to a valuable resource for
brands and advertisers. And
while YouTube is responsible
for 909 of the 37 million-
strong audience, Vevo re
ceives approximately 4 million
hits directly to its Web site—
a milestone Caraeff says he
didn’t expect to reach for three
or four years.

I'he industry turmoil has
also made brands turn away
from expensive sponsorships
in favor of smaller partnership
deals with lesser-known emerg-

ing artists—and with more ef-

fective results

“We focus more now on the
experience and connecting
fans with what they love inside
of our store,”
music officer John Kirkpatrick
said, speaking at the “With the

Brand" panel. Katrina Mc-
Mullen, senior counsel for
music and entertainment at
Mattel, and Kirkpatrick sug-

gested that paying smalle
censing and partnership fees
to emerging artists creates
greater value, allowing brands

to position themselves as a
place to discover new music.

Music discovery is likewise
a crucial plank in MTV's
growth platform for the year.
In his afternoon keynote ad-
dress, MTV Networks Music

MARCH 13, 2010
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Hot Topic chief

and Logo Group president Van
Toffler disclosed a m
form plan to help turn emerg-

qltiplat-

ing artists into the next
generation of superstars.
This includes a newly an-
nounced partnership with Our-
Stage, under which MTV will
select artists getting the mostat-
tention on the OurStage net-
work, and promote them on-air
and over various digital proper-
ties. It also includes a partner-
ship with mobile operator
T-Mobile under which bands
that make a name for them-
selves in the newly launched
Rock Band Network will be fea-
tured on T-Mobile platforms and
in MTV programming.
>>> continued on p6
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>>> continued from pS

For digital music services,
however, making money in the
new music economy is still a
tough row to hoe. Realizing
profits from recorded music
alone is virtually impossible,
as the speakers on the "Digi-
tal Now" panel pointed out.

“There are lots of tiers to pay
for music,” Universal Motown
Republic Group executive VP
Cameo Carlson said. “Unfor-
tunately, free is one of them.
We need to find ways to create
value in that tier.”

The key, the panel agreed,
is to offer users rich experi-
ences in addition to the music
itself; examples included
MTV’s “Rock Band" franchise
and CBS Radio’s Last.fm per-
sonalized radio streams. Ac-
cording to David Goodman,
president of CBS Radio Inter-
active Music Group, digital
revenue now contributes 5%
to CBS Radio’s bottom line.

There are many companies
attempting this, but, accord-
ing to Redwood Capital
Group partner Alan Good-
stadt, a speaker on the merg-
ers and acquisitions panel
“Who's Next?,” none of them
are doing it well. Panelists
speculated that there will be
a great degree of consolida-
tion among digital music
players this year, as compa-
nies look to aggregate best-
of-breed capabilities.

But don’t expect MTV to
participate. “Why would we
buy something we can get for
free?" Toffler asked, pointing
out that it's easier and cheap-
er to integrate the functional-
ity of music services using
open application program in-
terfaces than it is to acquire
the firms behind them. “We're
not a technology company,”
he added.

In the mobile space, the
year ahead will be defined by
how well music apps can

And the hits
keep on
coming:

Vevo's RIO
CARAEFF

transform from free promo-
tional “consumables” to rev-
enue-generating commerce
platforms. Apps like Tapulous’
“Tap Tap Revenge 3" and
Smule’s “I Am T-Pain” let
users buy and download new
music through their games.

ALSO HEARD
AT THE EVENT
B Regarding music video pro-
duction costs, Caraeff said,
“The fan doesn’t care who
made the video or what the
budget was. The words ‘pre-
mium' and ‘professional’ will
start to lose their meaning.
The cost of making videos will
godown, Ifthe artists and fans
areinto it, who cares what the
budget is."
B On the Live Nation-Ticket-
master merger, Bernstein Re-
search senior analyst Michael
Nathanson said, “I'm blown
away that the government al-
lowed that deal to happen.”
B MTV's Toffler noted that
custom Green Day instru-
ments will not be a part of the
coming “Green Day: Rock
Band" game.
B On the “Purse Stringers”
panel, Norwest Venture Part-
ners principal Tim Chang said
that new, digitally focused
artist-services companies like
Topspin present challenges
from a venture capitalist per-
spective. “These might not be
billion-dollar opportunities.
s hard for VCs to invest as
the outcomes may not be all
that huge.”
B While startups complain
about the high cost of licensing
music, music publishing CEOs
counter that they're willing to
license their music at a fair rate.
“What's rational?” Warner/
Chappell Music chairman/
CEO Dave Johnson asked. “For
startups, the rational price is
zero. . .it's hard to scratch a liv-
ing out of that.” e

MOBILE: For 24/7 news and analysis on your cell phone
ol or mobile device, go to: mobile.billboard.biz.
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VAN -
TOFFLER

MTV’s president talks about how
his audience’s tastes are changing,
monetizing music and the family

appeal of ‘Jersey Shore.
BY ANN DONAHUE

As president of MTV Networks Music and Logo Group, Van Toffler oversees every-
thing from reality programming to CMT. The network’s newest smash, “Jersey
Shore,” affirms that after nearly 30 years in business, kids still want their MTV. Ac-
cording to parent company Viacom, MTV reaches more than 508 million house-
holds on multiple platforms, which means it must remain as vital a brand online

and on mobile devices asitison TV.

And as the mediums change, so do the tastes and values of MTV's audience.
Toffler is at the cusp of changing market dynamics; the millennial generation is less
cynical than Gen X, he says, and more family-oriented, which opens up a new host

of programming opportunities.

As a keynote speaker at Billboard’s Music & Money Symposium, Toffler dis-
cussed the changing role of music for the MTV family—and how to monetize
music in an era that provides an unlimited number of outlets for fans to discover

new artists.

How are things in the TV advertis-
ing market when it comes to music
programming?

It's coming back. It was rough for any-
one in an ad-supported business, but
some of the mojo is coming back around.
TV viewership is higher than ever. Oddly
enough, for the right music offerings ad-
vertisers are willing to pony up. To give
you two brief examples: For our MTV
Vaultand MTV Music Online, we just re-
signed a big deal with, I believe, AT&T.
And we just did a series called “$5 Cover”
that highlights local music scenes: The
one on Memphis was directed by “Hus-
tle & Flow” writer /director Craig Brewer,
and the new one on Seattle was directed
by Lynn Shelton. Advertisers are inter-
ested in novel approaches to supporting
new music, as long as you package it in-
novatively for them.

Recently, MTV dropped the phrase
“Music Television" from its logo. Why?
The wording no longer fits in a multiplat-
form kind of world. We haven't had it for
a while because once we translated the
logo to mobile and online, the wording
itself was very clunky. Artists will still be
a big part of the logo, so you'll see Bey-
oncé and Lady Gaga, as well as the cast
of “The Buried Life” in the logo. For some
reason the media made it seem really sig-
nificant; obviously, we've moved away

from being a 24-hour video rotation chan-
nel to representing music in different
ways. It wasn’t about taking music per se
out of the logo, we just needed the room
to fitall the music and images inside the
logo on all platforms.

The network has always been a taste
leader for youth culture. What's the
difference in your approach to music
programming now than, say, 15-20
years ago?

The news is much more immediate and
needs to live on all screens. When Kurt
Cobain died, for instance, we put together
awhole television special with other mu-
sicians and Kurt Loder; the news kind of
waited for the television show [to air].
When Michael Jackson died last year we
had to have a flurry of stories up online
before we could even cobble together an
on-air news special. We had to deal with
the immediacy of that story living and
breathing on different platforms before
we putiton TV. We've evolved the way we
present music out to our audience, be-
cause they want it differently.

“Jersey Shore” is the most recent
breakout hit on MTV. What do you
consider the main purpose of the pro-
gramming on the channel?

MTV’s programming is always evolving
with the audience. This generation is a

‘Millennials are more traditional,
less rebellious. Believe it or not,

they watch *
their moms

Jersey Shore” with
and dads.’
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bit different than the preceding one. The
millennials are more traditional, less re-
bellious, more family-oriented. Believe
itor not, they watch “Jersey Shore” with
their moms and dads. So that has caused
our programming to evolve to more au-
thentic reality, like “Jersey Shore,” as op-
posed to more fabricated reality, like
“The Hills.” It's required us to be less
about reality competition, less about cyn-
ical and snarky, and more about inspi-
rational and aspirational.

Are Facebook and MySpace your com-
petition now?

I think of it this way: They're the tele-
phone, and hopefully we're the conversa-
tion. We create moments like the Taylor
Swift/Kanye West Video Music Awards
confrontation and spread it around.

Has there been more pressure from
the labels to get their music cued up
on MTV now?

People always complain about MTV's
video rotation, but we play over 600
hours of music videos a week across
MTV, VH1, mtvU, MTV2, Hits, Jams,
VH1 Classic and VH1 Soul. We also
have over 200 music queues a day on
MTVand VH1, and we invest over $100
million a year toward music with all our
online promotions, events, series and
show integrations.

This is a great time for music fans to
absorb and discover music, but not a good
time for the industry or for artists to get
compensated for their music. We feel that
it's the industry's responsibility and our
responsibility. I took my team on a retreat
and we realized that we want to give the
music industry some rocket fuel around
new artists, because we need career artists.
When there are no superstars, it's bad for
MTV and VH1 and CMT.

You mentioned earlier that you have
to respond to what the audience
wants. What are some of the metrics
you use to determine what the youth
of today are interested in?

We're compiling a “buzz meter” to look
across the different platforms for what
music is bubbling up locally and nation-
ally. It ftracks] everything from radio play
to piracy, legal downloads, the Pandoras
of the world, places like that. Thatimpacts
the videos we choose to get behind, and
the artists we're looking at. e
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Country Programmers Mull The Cost Of Repetition

A sluggish economy and new technologies
have created a confusing environment for
many country radio stations.

The best bet for weathering the on-
slaught? Embracing new music.

That appeared to be the consensus that
emerged during the recent 41st annual Coun-
try Radio Seminar in Nashville (see Backbeat,
page 53). The top complaint among country
fans is the perceived repetition of songs on
country radio, according to a study the Coun-
try Music Assn. (CMA) presented at CRS.

Broadcasters attending the conference
conceded that they may be over-playing the
hits, a practice that some date back to 1999,
when Edison Research co-founder/president
Larry Rosin and radio consultant Mike McVay
demonstrated that country stations were
backing off their biggest hits too soon.

“That was a watershed year,” radio con-
sultant Keith Hill said during a panel discus-
sion at this year’s CRS. “We slowed things
down, and we improved. Now it’s gone to
the other extreme.”

A study of the Billboard charts by Jerry
Duncan Promotions underscored the effect.
In 1989, the country singles chart featured
49 No. 1titles. The tally had at least 25 chart-
toppers annually seven times during the ’90s.
But from 1999 through 2004, the format
never exceeded 25 No. 1s in a given year. Dur-
ing that same period, according to data com-
piled by Jerry Duncan Promotions, country’s
share of the national radio audience declined.

“Clearly, the format’s overcorrected,” Mc-
Vay said from the audience.

The biggest challenge that trend has cre-
ated is in developing new artists. David Nail's
MCA Nashville single “Red Light” exemplifies
the drag on the format, Hill said. It logged
45 consecutive weeks on Billboard’s Hot
Country Songs chart through the week of
Jan. 16, peaking for two weeks in December
at No. 7. It took so long to develop that the
label didn’t release the follow-up single,
“Turning Home,” until Jan. 12, exactly one
year after “Red Light” went to radio.

During a panel discussion, Republic Nashville
president Jimmy Harnen recalled a conversa-
tion with a programmer who delayed adding
one of his label’s newer artists to his station’s
playlist in favor of a new single from a super-
star act that Harnen didn’t identify. Examining
Nielsen BDS RealTime logs, Harnen discovered
that the station had played 13 songs by that
same superstar in the previous 23 hours.

Such practices are conditioning country
radio audiences to identify with only a nar-
row range of artists, stifling creativity on
Music Row, Harnen said.

“The songwriters sitdown and go. . . ‘That
record stiffed,” " he said. “There’s a [nega-
tive message] back to the innovator. And
music has to be innovative.”
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‘Light’ fare: Singer/songwriter DAVID
NAIL performs at the Universal Music
Group Nashville luncheon as part of the
2010 Country Radio Seminar.

As the economy inflicts financial hardship
on country’s core spending audience, coun-
try fans spent 28% less on CDs, music down-
loads and concerts in 2009 than they did in
the prior year, according to the CMA study,
conducted by Right Brain Consulting and
the Leo Burnett Co.

The study also found that while most of
those consumers remain avid country fans,
they're increasingly turning to free or low-
cost methods of enjoying the music. That in-
cludes terrestrial country radio and online
means of discovering music, such as iTunes,
Pandora and YouTube. As the fan moves to-
ward free online platforms, country radio’s
challenge is finding its place in the mix.

“We need to be the authority on the new
music,” said “Captain Jack” Aponte, PD of
WKMK Ocean County, N.J. “If we're not, then
who is?”

But mainstream country stations still need
to be discriminating. WIVK Knoxville, Tenn.,
PD Mike Hammond cautioned that if one-
third of the audience is angry about repeti-
tion, that means two-thirds are comfortable
with current rotations.

“Nobody says, ‘You play my favorite song
too much,’ " Hammond said. .
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LEGAL MATTERS ¢
DANCING BABY CASE MAY CHILL COPYRIGHT
ENFORCEMENT. IS THAT A BAD THING?

by BEN SHEFFNER

It's been more than three years since Stephanie
Lenz uploaded to YouTube a 29-second video
ofher 13-month-old son Holden dancing in the
family kitchen to Prince’s “Let’s Go Crazy."

But that seemingly trivial act—and Univer-
sal Music Group's decision to send a takedown
notice to YouTube—still has UMG tied up in
litigation knots and could have a significantim-
pacton the way copyright owners enforce their
rights on the Internet.

Lenz, assisted by attorneys from the Elec-
tronic Frontier Foundation (EFF), filed a coun-
ternotice in response to the takedown, and
YouTube restored the video; due to the public-
ity the case has received, it now has almost 1
million views. UMG never sued her for copy-
right infringement, and the incident could've
ended there, as most do.

Butitdidn't. That's because Lenz herself filed

alawsuitagainst UMG under Section 512(f) of

the Digital Millennium Copyright Act (DMCA),
which allows the subject of a takedown notice
to sue a copyright owner that “knowingly ma-
terially misrepresents” that the object of a take-
down is infringing. Lenz maintains that the
inclusion of the 20-second snippet of “Let's Go
Crazy" in avideo she posted to share with fam-
ily and friends—the audio is of such terrible
quality that the song is barely identifiable—is
a classic example of a fair use: a minor, non-
commercial use that doesn't qualify as copy-
right infringement.

UMG, whose publishing unit administers
Prince’s catalog, has been a bit coy in court pa-
persas to how this all came about, and it declined
comment for this column. Left unanswered are

Look what
they've done
to my song,
Ma: PRINCE

questions including, Did it really mean to take
down this video? Did it even watch it before send-

ing the notice, or was itan automated takedown
triggered merely by the video's title (“ ‘Let’s Go
Crazy’ #1")? Does UMG maintain today that
Lenz's video wasn't a fair use?

UMG appears to be walking a fine line, not
wanting to take the hard-line position that the

& www.freedowns.net
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video wasn’t a fair use (an issue on which it
might well lose), while still insisting that it
didn't knowingly misrepresent that the video
was infringing.

So far in the case, which was filed in July
2007, each side has interim rulings they can
point to as victories., While the court denied
UMG's motion to dismiss the case outright,
U.S. District Court Judge Jeremy Fogel said in
an August 2008 ruling that he “has consider-
able doubt that Lenz will be able to prove that
Universal acted with the subjective bad faith”
required to prevail, and that “following discov-
ery her claims well may be appropriate for sum-
mary judgment.”

The prevailing law that Fogel cited isa Ninth
Circuit case called Rossiv. Motion Picture Assn.
of America, in which the court held that for a
plaintiffin such a suit to prevail, she must prove
that the sender of a takedown notice subjec-
tively lacked a good-faith belief that the mate-
rial at issue was infringing. It rejected a more
stringent objective standard that would've asked
whether a reasonable copyright owner would've
believed the material to be infringing,.

But Lenz's case isn't dead. In late February,
the court ruled that Lenz may proceed even
though the damages she allegedly suffered were
nominal—basically the annoyance of having
her video temporarily yanked from YouTube,
which of course hosted her video for free.

And it held that, if she ultimately prevails,
she—or, more precisely, the EFF—may be able
to recover the legal fees for fighting this case,
under the Copyright Act's normal attorneys’
fees provisions. Those fees could reach the mid-
six figures.

While the final outcome of the case is un-
clear, there’s no doubt it will force copyright
owners, whether record labels, movie studios
or book publishers, to be more careful when
sending takedown notices. Fogel has ruled that
they may face liability if they ignore fair use, a
holding that will increase the need for lawyer
oversight of the takedown process—and thus
significantly increase the cost of enforcement.

And while cases like this may have a chilling
effect on some anti-piracy efforts, it's not so
clear that’s a bad thing, even for those who are
strong supporters of copyright. Copyright en-
joys powerful backing in Congress because leg-
islators recognize the harm that flows from true
piracy: the widespread downloading and “shar-
ing” songs over the Internet, without a cent
going to creators and their corporate patrons.

If copyright protection instead becomes iden-
tified with targeting home videos of dancing
babies, congressional support for the entertain-
ment industry will inevitably suffer, and it's the
real pirates who will benefit. e

Ben Sheffner is a copyright attorney who has
represented movie studios, TV networks and
record labels. Sheffner works as an attorney in
the NBC Universal Television Group, which is
20% owned by Vivendi, the parent of Universal
Music Group. He is the author of the
Copyrights & Campaigns blog (copyrights
andcampaigns.blogspot.com).
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AdItUp

Twitter’s Embrace Of Advertising Presents Artists New Opportunities

There's been alot of talk lately
about Twitter launching an
advertising platform in the
next month, possibly at the
upcoming South by South-
west conference.

Exactly what Twitter’s even-
tual ad platform will look like
remains a point of ongoing
speculation. Will the micro-
blogging service embrace key-
word-based ads ala Google or
will it opt for sponsored
tweets? Will Twitter sell its
user data to advertisers the
way e-mail lists are shared?
And how can the music indus-
try take advantage of it to pro-
mote artist-fan interaction?

Los Angeles-based startup
Ad.ly may provide a glimpse
of what's ahead. The company
launched a service last fall that
matches advertisers with pop-
ular Twitter accounts, usually
those of celebrities or news
outlets, Participating Twitter
users select which companies
can advertise to their follow-
ers and approve every ad be-
fore it's sent, while Ad.ly sets
asuggested price based on the
artist's user base and activity.

Clients are limited to send-
ing out one tweet per day, usu-
ally in the form of a message
(such as “check this out”) ac-
companied by a shortened
URL link to a page with more
information.

There are two ways for the
music industry to get involved.
First, artists with large follow-
ings can make a little extra cash
by agreeing to let Ad.ly send
ads to their followers. Partici-
pants include Soulja Boy Tel-
'em, with more than 2 million
followers, second among Ad.ly
Twitterers after Kim Kar-
dashian (with 3 million follow-
ers), Jim Jones (1.5 million),

Brought to you by: SOULJA BOY TELL'EM (left) and MONICA are among the artists who have

used Ad.ly.
Sister Hazel (770,000) and
Monica (200,000).

When Ad.ly sends out spon-
sored tweets, it marks them
as advertising, rather than
disguising them as an actual
tweet from an Ad.ly Twit-
terer. For instance, an Ad.ly
tweet sent to Soulja Boy fol-
lowers Feb. 18 read, “Play
Cellufun’s free MOBile Wars
game on your phone http://
bit.ly/blxuLl (Ad).”

Such advertisers as Sony,
NBC Universal and Microsoft
have dabbled with
the service and pay
a few thousand

Looking for a

for $150.

LOUD AND CLEAR

a quick way to upgrade your com-
puter-based home recording capabilities?
Consider the Yeti USB microphone from Blue
Microphones. Plug itinto a USB port to cre-
ate THX-certified recordings of your podcast,
voice-over or that song you just wrote. The mi-
crophone, which boasts an appealingly retro
look, features amplified headphone monitor-
ing, mic gain control and four recording settings.
The Yeti works with PCs and Macs and is

available at various retail and online outlets

—AB

dollars per tweet, of which
Ad.ly takes a cut. Average
click-through rates range be-
tween 1% and 3.5%, accord-
ing to Ad.ly CEO Sean Rad.
Artists considering using
Ad.ly, or other Twitter ad plat-
forms, face the risk of alien-
ating fans who don't want to
be subjected to advertising.
It's a valid concern that has
prompted participating acts

to issue only a handful of

Ad.ly-sponsored tweets
rather than every day. But
worries about angering ad-
phobic followers can be over-
come through the same
process of keeping a Twitter
feed relevant—direct artist
involvement.
If an artist isn’t person-
ally involved in all tweets,
"\ instead leavingittoa
l publicist, fans will pick
up on it and tune out. By
that same rationale, artists
using a platform like Ad.ly
need to be involved in se-
lecting which ads get sent to
their followers and author-
izing sponsored tweets
thatare relevant to fans,
Another  option
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would be for labels to use the
service to promote new songs
and ticket dates through the
Twitter feeds of participating
Ad.ly users. According to Rad,
several have already done so,
although he declines to pro-
vide examples, citing client
privacy issues. Using an
artist’s Twitter feed to an-

music and
tours is a useful way to reach
a core fan base, but tapping
into that of other Twitter
users has the potential to

nounce news,

reach a far broader group of
new or casual fans.

With 60 million-plus users
worldwide now posting more
than 50 million tweets per
day, according to the com-
pany’s stats, Twitter has in-
deed become an important
viral tool for spreading news,
information and, potentially,
content. Advertising over the
network, whether through in-
novators like Ad.ly or Twitter
directly, is inevitable, so labels
and artists need to be ready
to take advantage. e

For 24/7 digital news

and analysis, see
billboard.biz/digital
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MODERATI IS NOW
SKYROCKIT

Moderati, whichlaunched as
aringtone aggregator and
has since morphed into a
number of iterations, has
changed its name to Sky-
rockit. The company now fo-
cuses on creating branded
mobile entertainment serv-
ices and apps, such as the
popular “Zippo” virtual light-
eriPhone app. New services
include strategy planning,

into a single stream, similar
to what the Hype Machine
does. Users bookmark music
that’s streamed from other
sites and share bookmarks
with other users. Currently,
it only works with Mozilla’s
Firefox browser, but the
company plans to add sup-
port for Internet Explorer
and Google Chrome.

‘SPARK’ BRINGS FM
SIMULCASTS TO

marketing and research for IPHONE
clients interestedinexpand- “Spark Radio” is a new
ing into mobile entertain-  iPhone app designed to let

users tune in to Internet radio
stations worldwide. The $6
app provides access to
10,000 webcasters, with
plans to grow to 30,000 by
April. The app allows users
to search for online simul-
casts of terrestrial radio sta-
tions, effectively sidestep-
ping the longtime lack of an
FM tuner on iPod products.
Users can look for stations
based on genre or location
or by using keywords. It
also has a social sharing
feature, aninternal browser
so users can surf and play
music simultaneously and
a “favorites” bar to book-
mark webcasts.

ment and advertising. Its
Romplr platform allows us-
ers to remix music provided
by participating artists and
has been used for such mo-
bile music branding initia-
tives as Vitamin Water's “50
Sound Lab” iPhone app with
50 Cent.

TWONES LAUNCHES
FIREFOX TOOLBAR
For music blogs that Google
doesn’t shut down because
of copyright issues, a new
blog aggregation service
called Twones haslaunched
a “Music Bar” toolbar that
combines access to multiple
music blogs and services
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‘Motion’ Carried

France’s Dailymotion Partners With Labels
As It Expands Global Presence

PARIS—With two major labels now signed
up, video-sharing Web site Dailymotion is
looking to build on its importance as a global
promotional platform for artists.

According to research company comScore,
the ad-supported video site logged 64.9 mil-
lion worldwide unique visitors in January, up
51% from 42.9 million a year earlier. That was
dwarfed by YouTube's 482 million unique vis-
itors in January, but it was enough to make
Dailymotion the No. 2 global video-sharing
site. In the United States, unique
visitors to the site totaled 9.3 mil-
lion in January, up 75% from 5.3
million a year earlier, ranking it
fifth among video-sharing sites be-
hind YouTube, Hulu, MySpace and
Metacafe, according to comScore.

The traffic growth has attracted
major-label attention. EMI Music
has agreed to add its video catalog
to Dailymotion beginning April
1, joining Universal Music Group,
which signed a licensing deal with
the site in 2007. In addition,
French label sources expect
‘Warner Music Group to sign a deal
soon, although neither party
would comment.

Dailymotion also has interna-
tional licensing deals with leading indie
distributors including the Orchard, PIAS
and France’s Wagram. The label deals cover
every market in which Dailymotion oper-
ates, while authors’ rights are covered terri-
tory by territory.

“Weare no longer a French startup,” Daily-
motion’s Paris-based VP of international ex-
pansion Luc Dumont says.

The French company’s international expan-
sion began in 2007 with forays into the United
States, Spain and Germany. In 2008, the com-
pany launched local-language sites across Eu-
rope, including the United Kingdom, as well
as in India, Turkey, Brazil, Mexico and Ar-
gentina, Dumont says Dailymotion is “focus-
ing on consolidating and optimizing our
presence in those [international] territories.”

“It was a priority for EMI worldwide to
strike an agreement,” EMI Music France CEO
Olivier Montfort says, adding that Dailymo-
tion “is starting to have a strong presence on
the Internet.”

One notable holdout has been Sony Music
Entertainment, which is embroiled in a Paris
commercial court dispute with Dailymotion
about its unauthorized hosting of Sony
repertoire. Neither party would comment
on the case.

Universal France head of digital sales Jean-
Félix Choukroun says Dailymotion provides
labels with “a very powerful tool to organize
[the] premiere of videoclips and to mobilize a
community around a new release.”

Universal plans to launch an international

initiative in the second quarter called
live@home, giving Dailymotion a window of
exclusivity on videos of live performances by
Universal artists in exchange for heavy on-site
artist promotion, Choukroun says.

While Dailymotion’s licensing terms with
indie labels vary, it guarantees the majors an
upfront annual fee, plus a share of advertis-
ing revenue if it exceeds a predetermined level.
Universal Music France president/CEO Pas-
cal Négre says Universal's deal ends shortly

Bigger footprint: MAKE THE GIRL DANCE on Dailymotion.

and new terms have been negotiated, but de-
clines to give details.

Dailymotion France CEO Martin Rogard
refrains from discussing specific terms of the
company's licensing deals but says, “We re-
fuse to pay huge advances and there is no min-
imum fee per stream.”

Indie labels have also been increasingly
using Dailymotion in marketing campaigns.
In February, French indie Roy Music pre-
miered “Kill Me" by French electronica act
Make the Girl Dance on Dailymotion after its
previous single, “Baby, Baby, Baby,” logged 7
million hits since its release last June, com-
pared with 1 million on YouTube.

Elsewhere, U.K. acts Prodigy and Bad Lieu-
tenant recently introduced Dailymotion-
hosted competitions inviting users to post
their own videos as potential new promos.
Rogard says Dailymotion will soon add im-
proved tools for labels to promote their reper-
toire on the site.

Dailymotion raised €17 million ($25.1 mil-
lion) in financing in October, adding to the
€29 million ($42.8 million) in funding it has
raised since its launch in March 2005, accord-
ing to a company representative. Rogard proj-
ects that the company will generate revenue
of €20 million-€22 million ($27.1 million-
$29.8 million) in 2010.

As for market leader YouTube, Rogard says
that for now, “our goal is not to overtake them,
but simply to continue to grow.” aeee

Additional reporting by Tom Ferguson in London.
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THE SOUTH BY SOUTHWEST
MUSIC AND MEDIA CONFERENCE
showcases thousands of musical acts from

around the globe on over eighty stages in

downtown Austin. By day, industry reps do
business in the SXSW Trade Show and partake
of a full agenda of informative, provocative
panels and interviews featuring hundreds of
speakers of international stature.

REGISTER TO ATTEND SXSW 2010
Go to sxsw.com now to take advantage of
current registration discounts and book your hotel.

SXSW 2010 KEYNOTE SPEAKER
Smokey Robinson to deliver the keynote
address on Thursday, March 18, 2010.

SXSW 2010 MUSIC ANNOUNCES
OVER 900 SHOWCASING ARTISTS

Visit sxsw.com/music/shows/bands

MORE TO COME!
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WorkingIn Concert

Spanish Rocker
Enrique Bunbury
Partners With
Abbey Road Live

It isn’t business as usual at
EMI Music’s U.S. Latin oper-
ations, Ever since Capitol
Latin emerged from what had
been the major's struggling
EMI Televisa joint venture,
the imprint has
sought to take Latin
advantage of
the resources
available to LEILA
it under the COB0
restructured
umbrella of

Capitol's inter-

national and

North Ameri-

can operations (Billboard.biz,
Jan. 26).

Now Capitol Latin artist
Enrique Bunbury will be-
come the first Latin act to work
with Abbey Road Live, a new
live-music recording unit that
produces instant recordings
of concerts to sell to fans after
a show.

While Abbey Road Live is
also making its services avail-
able to non-EM1 artists, Bun-
bury’s use of Abbey Road Live

Notas

is a sign that Capitol Latin
senior VP Diana Rodriguez
is making good on her goal
of integrating the imprint
more tightly with EMI's non-
Latin operations.

Bunbury wouldn't appear
to be an obvious partner for
Abbey Road Live. The veteran
rocker co-founded Spanish
rock group Heroes del Silen-
cioin 1984 and
released his first
solo album in
1997. But he's
hardly a house-
hold name in
the U.S. Latin
market and has
had only one
charting album
stateside, his
2004 solo project “El Viaje A
Ninguna Parte,” which de-
buted and peaked at No. 75
on Billboard's Top Latin Al-
bums chart.

But Zach Bair, head of
Abbey Road Live in the Amer-
icas, says Bunbury's U.S, fans
are much like those of other
underground rock acts,
which “have very hardcore
fan bases who will buy any-
thing by their artist.”

Abbey Road Live plans to

record some of the shows on
Bunbury's forthcoming U.S.
tour in support of his new
album, “Las Consecuencias,”
due March 9. Fans will be able
to buy what is expected to be
a limited-edition double-CD
that will sell for $20-$30.
Abbey Road Live assumes pro-
duction costs, and proceeds
from the CD sales are split 50-
50 with the label. Typically,
about 10%-20% of a show's
audience will purchase the
CD, Bair says.

“We believe the live record-
ings will be a good way to cater
to the fan and deliver the ex-
perience,” Capitol Latin's Ro-
driguez says.

Bunbury’s tour, presented
by Live Nation, has 25 dates
confirmed so far. “Although
we've been coming to the U.S.
for years, we've never had
major support from the label,”
the artist’s manager Nacho
Royo says. “But now, several
things have come together.”

Among them, Rodriguez
says, is the fact that “Conse-
cuencias” has topped the album
charts in Bunbury’s core mar-
kets of Spain and Mexico,
where it was released Feb. 9.
Through the years, the artist

L
o
Y

has steadily amassed a fan base
in Mexico, raising hopes for a
commercial breakthrough in
the United States, Bunbury's
upcoming tour will also be ac-
companied by in-store promo-
tional appearances.

Bair sees Bunbury as the
first of several potential
Abbey Road Live partnerships

THE
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Two years ago, Sony Music Entertainment acquired a major-
ity stake in Westwood Entertainment, which manages young
breakout acts Reik, Jesse & Joy and Camila. Westwood
co-founder JORGE JUAREZ believes that artist development
and brand activations go hand in hand. In an interview, he
discusses a few examples of his approach.

You're on your third Veri-
zon tour sponsorship.
What other brand partner-
ships have you executed
recently?

Jaime Camil, he’s a huge
actor in Mexico. We started
holding autograph signings
|and] decided to do an album
because he used to be a
singer before, We did the al-
bum on our own and went to
talk to Samsung and Telefon-
ica. Instead of going to stores
like Mixup to do autograph

10 BILLBOARD |

signings, we go to the Tele-
fonica stores, and every time
yousell a phone you can give
away an album. So they
bought 60,000 albums [CDs]
from us. Then we went with
Domecq, a beverage com-
pany owned by Pernod Ri-
card, We told them, “You
have a [charitable| founda-
tion. Jaime can be the im-
age." They bought 20,000
copies. So we have 80,000
copies sold in the first week
we launched the album.

MARCH 13, 2010

Will brands have to foot
the bill for music because
consumers won't pay for it
anymore?

What you need right now is to
getbrands in line to be able to
expose your project more. For
example, we have a new
singer, [Sofi Mayen]. Right
now we're doing showcases at
Starbucks in Mexico. We had
an idea: “What if every Tues-
day, we have Sofi on Twitter
saying, ‘linvite my friends to
the Starbucks in Polanco’?” So
people arrive at the Starbucks
at7 o'clock and she performs
four or five songs. Then the
next Tuesday she goes to [Star-
bucks in] the south of the city.
So we start creating a fan base.
Then there are artists in our
company that want to support
her, like Noel [Schajris] from
Sin Bandera. So we’re plan-
ning for them to appear and
sing a song with her as a sur-
prise. We started promoting
our artist on that circuit and
we are not asking for money.
We are just asking for the in-
frastructure to do it. On Tues-

days, there's not much traffic
at night at Starbucks. So we
get traffic to the Starbucks.

What other ways do you
provide return on invest-
ment to sponsors?

I am the exclusive booker for
an artistin Mexico. [ wenttoa
brand and said, “Go to your
best clients, the 10 best night-
clubs in Mexico, and offer
them [the artist] to bring to
their club if they buy from you
this amount of product.” |

with Latin acts,

“Fans of Latin music tend
to be really passionate,” he
says. “And if we get the
price point right and the
product right, the reaction
should be positive.”  «.

For 24/7 Latin news

and analysls, see
billboard.biz/latin.

went with Domecq, and
they handle Absolut
vodka. [Domecq told the
nightclubs], “Your goal for
these three months is to
buy from me this amount
of Absolut, this amount
of Chivas. If you reach
this goal, I will put [the
artist] in your nightclub
for free.” [I tell brands|,
“If you sell a lot of your
product, you will have the
money to pay me what
I’'m asking for.” An amazing
video or an amazing crowd,
that's OK. But if we tell them
how they can sell more tennis
shoes or how they can sell
more phones, they're going to
say, “I want to meet with these
guys.” —Ayala Ben-Yehuda

Juarez will be among the speak-
ersat the Billboard Latin Music
Conference, set for April 26-28
in San Juan, Puerto Rico. For
more information, go to bill-
boardlatinconference.com.

EN ESPANOL: All the great Latin music coverage
you've come to expect from Billboard—in Spanish!

Billboardenespanol.com
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CENSUS PSAsTO
FEATURE FONOVISA
ARTISTS

Nonprofit voter mobilization
group Voto Latino has part-
nered with Fonovisa Rec-
ords on a series of public
service announcements en-
couraging people to partic-
ipate in the 2010 U.S. Cen-
sus. Los Tigres del Norte, Los
Tucanes de Tijuana, Graciela
Beltran, German Montero,
Conjunto Azabache and El
Trono de Mexico have lent
their voices and music to the
radio spots.

LATIN CONFERENCE
PANEL TO CRITIQUE
SOCIAL NETWORK
STRATEGIES

Digital marketing experts will
evaluate the social network
strategies of selected artists
during the new “Social Stud-
ies” panel at the Billboard
Latin Music Conference, set
for April 26-28 in San Juan,
Puerto Rico. Registered at-
tendees will receive a link to
submit their Facebook, Twit-
ter, MySpace and YouTube
pages for consideration dur-
ing the April 27 panel. Bill-
board will notify artists who
have been chosen for a panel
critique by April 20. In-Style
Digital Marketing president
Diego Prusky, Mozes VP of
industry sales Chris Stacey
and Independent Online
Distribution Alliance busi-
ness and legal affairs man-
ager Humberto Carmona
were confirmed to partici-
pate at press time. To reg-
ister, go to billboardlatin-
conference.com.

ATLANTA BRAVES
HOSTING SALSA FEST
The Atlanta Braves baseball
team and Hispanic market-
ing firm Lanza Group will
present Salsa Fest March 21
at Turner Field. The day will
include salsa performances
from local acts, dance les-
sons and Latin cuisine. Gen-
eral admission tickets are
$10 or $15, the latter includ-
ing a voucher for a regular-
season Braves home game.
Salsa Fest is sponsored by
the Braves, Telemundo, Bud
Light, Mundo Hispanico,
Frontera Catering and non-
commercial WRFG Atlanta.
—Ayala Ben-Yehuda
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Tenth Street Entertainment, the New York-
based independent management company
headed by Allen Kovac (M&tley Criie,
Buckcherry), has been proactive in market-
ing tours for its artists, reaching out to fans
through a wide range of digital assets. Now,
in a blending of new media and old, the firm
is tapping into late-night TV to help promote
a tour by client Jet.

To promote Jet's current tour, Tenth Street
capitalized on the band’s March 3 appearance
on ABC’s "Jimmy Kimmel Live!" to sell concert
tickets and more thoroughly engage fans
through that show’s popular YouTube site. [t
also gave “Kimmel" viewers who bought a ticket
toa Jet concert the opportunity to meet the band
in person.

Josh Klemme, VP of strategic marketing
at Tenth Street and one of Jet’s managers,
says the firm was looking for ways to maxi-
mize the band’s appearance. “We're always
looking for new and innovative
ways to engage the fans in
everything a band does,”
Klemme says. “It's easy to get
a band to Twitter or to blog, but
kind of the last frontier in terms
of fan interactivity is traditional
media. It's very static, pretty
much a one-way street for fans
to experience the artists.”

That's also been true of late-
night TV, but Klemme observes that “Kim-
mel” and NBC’s “Late Night With Jimmy
Fallon” have used online interaction with
fans to help drive viewership. “If you're
going to air a band after midnight, there
needs to be a reason for people to want to
watch it, to want to experience it.”

Klemme says that Jimmy Kimmel’s crew,
including music booker Scott Igoe, were
eager to work with Jeton the promotion. “They
see it as a first opportunity to engage fans in
the music realm where they haven’t done it
before,” Klemme says, “As faras we know, it's
the first time anyone’s brought fan interactiv-
ity and the opportunity to sell tickets through
a late-night television show and provide ac-
cess to the band.”

During the March 3 show, Kimmel steered
his viewers to the YouTube site, which hosts
12 |
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videoclips of the show’s music performances.
The Tenth Street new-media team is working
to get this message out through the band's dig-
ital assets (including the band's label Five Seven,
adivision of Tenth Street in-house label Eleven
Seven Music), following a tune-in alert with de-
tails of the promotion.

The “Kimmel” YouTube page links to indi-
vidual Jet tour date sites with the opportunity
to buy tickets using a unique code that iden-
tifies them as “Kimmel” viewers and thus get
access to meet-and-greet opportunities in
cach market. The promotion will continue

for each individual market until the day of

the Jet concert.

There’s also marketing synergy associ-
ated with Jet's appearance on “Kimmel.”
Jet's “Blackhearts (On Fire)” from the band'’s
latest album, “Shaka Rock,” is featured in a
Bud Light Golden Wheat TV commercial
that has been airing since last fall. The An-
heuser-Busch beer brand is the
sponsor of the music perform-
ances on the “Kimmel” show.
“We're very proud of the caliber
of artists booked on ‘Jimmy
Kimmel Live!” as part of the
Bud Light Golden Wheat music
series,” Igoe says. “The multi-
ple components of our Jet book-
ing are a great example of an
innovative partnership be-
tween a musical guest and a late-night TV
show that will enhance everyone's opportu-
nity for exposure.”

Jet followed up the “Kimmel” appearance
with a launch party for the 2KSports “Major
League Baseball 2K10" videogame with Spin
magazine in San Francisco before the band
began its North American tour March 5 in
Toronto. Venues are 750- to -1,000-capacity
clubs, though if the “Kimmel” promotion
drives strong ticket sales, Tenth Street won't
mind if it has to upsize the venues in some
markets along the way.

“I never believe that too big is a problem,”
Klemme says. “There's no such thing as sell-
ing too many tickets.” e

For 24/7 touring news

and analysls, see
billboard.biz/touring
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BY ANDRE PAINE

GIGS AND CLICKS

Songkick Eyes Profits In A Social
Network Built Around Concert Listings

LONDON-Songkick is betting that its combination of social
networking and concert listings will turn a profit next year
while boosting ticket sales for the touring industry.

Founded in October 2007, the London-based,
privately owned startup company—whose in-
vestors include former Warner Music Group
executive Alex Zubillaga and Mute Records
founder Daniel Miller—now claims to be the
biggest resource of its kind, listing more
than 100,000 forthcom-
ing global concerts.

It also archives more than
1.2 million past events, com-
plete with reviews, embed-
ded YouTube videos and set
lists from the site’s 600,000
registered users, who list
shows they have attended
and “track” their favorite acts.

According to Songkick
CEO lan Hogarth, the site’s
corerevenue stream comes
from its cut of ticket sales
through the platform. The
site is affiliated with 80

Socializing tickets:

Songkick CEO IAN
OGARTH; inset: IAIN
WATT of Machine
Management

global vendors—including Live Nation, Ticketmaster, See
Tickets and secondary ticketers—enabling users to pur-
chase tickets for artists they are tracking on the site, through
alerts and links to ticketing platforms.

Songkick takes a 2%-10% cut from each sale, according to
Hogarth, with the larger fees generally coming from
secondary vendors. He says Songkick generated
global ticket sales worth around $3 million in

2009 and expects that figure to be “a lot
higher” this year. He expects the company,
which employs 20 full-time staffers, to turna

profit in 2011,

While not disclosing any figures, See Tick-
ets managing director Nick Blackburn says he’s
“very impressed with [Songkick’s] operation” dur-

ing the six months the two companies have been
working together.

But AEG Live president of international touring Rob Hallett
says he won’t support a service that refers consumers to ticket
resellers. Although AEG’s lack of an in-house ticketing oper-
ation means it isn't directly affiliated with Songkick, tickets to
its events are available from the site through Ticketmaster.

“The last thing our industry needs is another third party
trying to make money on the back of our risk,” Hallett says.

Hogarth says that Songkick can help move unsold tickets
for promoters and vendors, and stresses that it lists second-
ary tickets as “the last-chance option for a fan.”

Songkick is aiming to drive growth by opening up its ap-

plication programming interface to third parties. Ticket
revenue-sharing deals are already in place with blog ag-
gregator the Hype Machine and the Songbird media player,
which is preinstalled on Philips GoGear MP3 players. Both
services incorporate Songkick’s listings.

The concept of a social network built around gig atten-
dance is narrower in scope than the likes of Facebook. But
the wealth of archive material and features that identify which
fans are attending particular shows and which fans have seen
the most shows by particular artists make for a surprisingly
deep user experience.

And, while third parties gathering data from fans for com-
mercial purposes have been a bone of contention with man-
agers (Billboard.biz, Jan. 25), lain Watt of Machine Manage-
ment—co-manager of pop artist Mika—says he can see artists
“incorporating Songkick’s functionality in their own sites and
social networks, which will help grow the service further.”

“l also hope Songkick is open to sharing artist data for joint
promotions and marketing initiatives,” he adds.

Hogarth says Songkick would consider such arrangements.
He aims to open additional revenue streams by affiliating with
artists’ direct-to-consumer services and by monetizing the
huge “gigography” with targeted marketing of live record-
ings, merch and memorabilia.

“Ultimately, the existence of Songkick means more peo-
ple are aware of concerts happening in their city,” Hogarth
says, “which is good for everybody, from venues to promot-
ers to ticket agents to fans.” e
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Licensed

ToIll

Lack Of A Centralized Song

Database Stymies Digital Licensing

A year after the Copyright Royalty Board set
rates for subscription downloads and interac-
tive streaming, digital licensing and payment
accounting is still proving to be a trying task in
the U.S. marketplace.

Not surprisingly, the lack of a common data-
base containing metadata for all songs is still
a big obstacle, even though it should be eas-
ier to create one in the United
States than in Europe, where
there are more than two dozen
performance and reproduction
rights societies.

It's a topic that weighed heav-
ily on the minds of panelists ata
National Assn. of Recording Mer-
chandisers’ Salon Series event
held Feb. 22 in New York. The
gathering was the second in a
planned series of industry get-togethers that
NARM is holding to address issues of concern
to member companies.

The discussion “validated the urgent need
for the industry to work collaboratively on
streamlining business practices and adopting
operational standards that will take costs out
of the system and help advance the digital mar-
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ketplace,” NARM president
Jim Donio said in a statement.

Digital service providers have
to license music and pay royal-
ties directly to publishers for
music consumed through sub-
scription services and ad-sup-
ported Web sites. As a result,
the lack of a central database
continues to stymie the market-
place, NARM panelists said.

A centralized global database could overcome
challenges still facing digital licensing. For ex-
ample, an industry-wide song registry that has
one code for each composition would eliminate
confusion over what license is being sought in
instances when many songs share the same
title, said Rich Conlon, BMI VP of new media
and strategic development,

SoundExchange executive di-
rector John Simson said his or-
ganization is compiling a database
of performers—as opposed to
songwriters—that monitors, for
example, who was in the original
incarnation of Fleetwood Mac
in the late '60s, who was in the
band in the mid-'70s and which
albums and songs are associated
with which members.

But as different entities create their own
databases, they duplicate efforts and costs,
Roadrunner Records executive VP Doug
Keogh noted. Some wonder why organiza-
tions like BMI, ASCAP and the Harry Fox
Agency (HFA) don’t make their registries
public. But Conlon observed that “each or-
ganization is paying money to maintain their

own databases,” implicitly
questioning why such organ-
izations should give away
data that they compiled.

Perhaps a congressional
mandate could spur the cre-
ation of a centralized song-
writer database, Conlon said.
He noted that if such a re-
source were created and over-
seen by a music rights
organization thatissues both
mechanical and performance
licenses, it would help stream-
line the licensing process.

A global database would
also facilitate the use of com-
pulsory licensing, which
would make it easier to license
music and make payments.
But compulsory licenses
require monthly payments
and reporting, which cost
more to process than the quar-
terly payments required under
negotiated licenses.

“Everyone focuses on the in-
cremental revenue, but no one is focusing on
the incremental costs associated with paying
outthatrevenue,” said Maurice Russell, VP of
licensing, collections and business affairs at
HFA. “The resources to build the infrastructure
to handle all the transactions is huge. We license
more songs that get no uses than those that do
getused.”

Moreover, SoundExchange's
Simson pointed out that 85%
of the organization's transac-
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Tracking data: BMI's

RICH CONLON (top);
RightsFlow CEO PATRICK
SULLIVAN

tions are for less than a dime.
Songwriters Guild of America
president Rick Carnes went
one better, pointing out that he
recently got a check for 2 cents
that was mailed in an envelope
with a 44-cent, first-class stamp.
“And it wasn’t even my song,”
Carnes quipped.

Nevertheless, panel modera-
tor Patrick Sullivan, presi-
dent/CEO of royalty service
provider RightsFlow, said that
some of his company's clients
are planning to convert to
compulsory licensing and that
RightsFlow wouldn’t have
a problem making monthly
payments.

Just because digital service
providers want to get music li-
censing done “easy, fast and
cheap” doesn’t mean that the
industry should lose sight of
songwriters’ rights, Carnes
said. He noted that songwrit-
ers were excluded from previ-
ous efforts by digital service providers and
music publishers to draft congressional legis-
lation that included mechanisms to facilitate
the payment of digital royalties.

Songwriters "need to be in the room” for any
future efforts to craft legislation that affects
copyrights, Carnes said. “It is better to have a
backbone than a wishbone.”

For 24/7 publishing news and analysis, see
billboard.biz/publishing.
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Usher and his creative team
began tossing around ideas for
his next album, they had one goal
in mind: to get his swagger back.
m “I had checked out,” the singer
acknowledges. “I went all the way
into being super husband and
super dad, thinking, ‘I've got to
be serious all the time. I've got to
be the man.’ I put my swagger
down for a minute, but I didn’t
throw it away. Now it’s time to
get it back.” m Flashing a
devilishly engaging smile, Usher
exudes steely determination as
he shifts position on a rehearsal
room couch at Centerstaging in
Burbank, Calif. Clad all in black
—from tennis shoes to the
shades he never removes during
an hourlong interview—the
singer is there to rehearse for his
Feb. 27 performance at the
Winter Olympics in Vancouver.
His quiet fortitude on a rainy
afternoon becomes all the more
compelling—and fitting—when
t's learned the room he’s
rehearsing in was last used by
Michael Jackson while mapping
his own anticipated return on the
This Is It tour. m “It wasn’t
intentional,” Usher says when
asked about the coincidence.
“But I love being in this space.
That same energy is still here; it
lingers. All I've ever wanted as an
artistis to appeal to as wide an
audience as Stevie Wonder and
Michael Jackson.”
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Who's your daddy? (clockwise from left): USHER
performs at the 2010 NBA All-Star Game; with ex-wife
AMEKA FOSTER in 2007; and with JUSTIN BIEBER

i IS2009 Jingle Ball in New York.

Now all eyes are on Usher as the March 30 release date ap-
proaches for “Raymond Vs. Raymond.” It’s the often-delayed
follow-up to his 2007 album, “Here | Stand"—and the first
since his much-publicized marriage to Tameka Foster ended
in divorce. While “Here” eventually became a platinum seller
(1.2 million copies, according to Nielsen SoundScan), fans’
response to its more serious, mature tone paled in compar-
ison to Usher’s previous multiplatinum hallmarks, “8701"
(4.7 million) and “Confessions” (9.7 million).

With three tracks simultaneously climbing the R&B and
pop charts and the recent hire of a new manager, industry
veteran and AEG Live CEO Randy Phillips, can the 31-year-
old divorced father of two recapture his swagger? Lamonda
Williams, director of video on demand for Music Choice, be-
lieves that Usher is primed to capture the base he lost.

“ ‘Here' was a transitional album that got him from the
Usher we knew through his tumultuous marriage and divorce,”
Williams says. “Now you hear him boldly breaking out on the
singles ‘Hey Daddy (Daddy’s Home)' and ‘Lil Freak.” There's
an in-your-face cockiness, but in an ‘I'm free' kind of way."

Despite a title that echoes the confrontational heading of
a divorce filing, “Raymond Vs. Raymond” was never envi-
sioned as a contemporary take on Marvin Gaye’s 1979 mar-
riage-rending epic, “Here My Dear.” [t was more about “we've
got to get this old-man shit off you; you've got to have some
fun,” says Mark Pitts, who A&R'd the project and is presi-
dent of black music for Jive Label Group. “We said, ‘We've
got to get the guys wanting to be him and the girls wanting

to do him.” That was our approach.”

After meeting just before Christmas 2008 to begin lay-
ing the groundwork for the album, the next thing Pitts and
a still-married Usher did was get out of his hometown of At-
lanta. “I didn’t want my music to be biased by what I was
going through in my personal life or corner myself with a
specific sound from there or New York,” says Usher, who
eventually settled in Las Vegas. “Vegas is an eclectic melting
pot that gave me the freedom to be more creative.”

Usher, who first landed on the R&B singles chart in 1993
with “Call Me a Mack,” began collaborating on songs with
producers Dre & Vidal and Pharrell Williams. In Los Ange-
les, he also began working with [immy Jam & Terry Lewis
and Polow Da Don. Then it was back to Las Vegas, joining
forces in a self-styled Rat Pack collective that included song-
writer/producers Johnti Austin, Jermaine Dupriand Bryan-
Michael Cox.

During the course of additional songwriter and producer
collaborations with Sean Garrett, the Runners, Jim Jonsin,
Rico Love, Ester Dean and Jive labelmate Miguel, Usher keyed
in on the “Raymond Vs. Raymond" concept.

“People immediately thought, ‘Oh, damn, he’s about to
talk about what happened in his marriage,’ “ Usher recalls.
“But it would be too shortsighted to just talk about my re-
lationship. A lot of the things I spoke about on ‘Confes-
sions' weren't my own experiences. It was an outlet for
stories I'd heard.”

The new album’s 14 tracks include heartfelt ballads (“There

FOUR MANAGERS, FOUR YEARS

!u

JONNETTA PATTON
1992-2007

Usher’s mother steers his
career from his signing at
14 with LaFace until May
2007, when he opts to
separate his business and
personal life.

BENNY MEDINA
2007-2008

Medina’s hiring coincides
with launch of Usher’s
fifth album, “Here |
Stand”; singer and Medina
part ways in August 2008
after lackluster sales.

JONNETTA PATTON
2008-200

After severing ties with
Medina, Usher re-engages
his mom as his manager
as he finishes his sixth
album, “Raymond Vs.
Raymond.”
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RANDY PHILLIPS
February 2010-present
Usher splits with mom
again and hires the AEG
CEO—who also manages
Lionel Richie—to
preside over a crucial
point in his career.
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Goes My Baby,” “Foolin’
Around") reminiscent
of such earlier smashes
as “Burn” and “Confes-
sions,” intermingled
with edgy, sexy party jams
like the fantasy romp “Lil
Freak" featuring Young
Money upstart Nicki Minaj (and
sampling Stevie Wonder's “Living
for the City”) and a pumping anthem to
hot females titled “OMG," featuring the song’s writer/pro-
ducer Will.i.am. Also making guest appearances are fellow
Atlantans Ludacris (“She Don’t Know") and T.I. (“Guilty").
On the latter, Usher and T.I. trade bragging rights as Usher
lets it be known in his own sing-song rap that he's
and ready to mingle.”
Originally due in fall 2009, "Raymond Vs. Raymond” has

single

gone through its share of shifting release dates. An announced
Dec. 21 date was pushed back to early 2010 by the label in
order to give the album “a proper launch.” Then in late De-
cember, leaks began appearing on blog sites following a Christ-
mas holiday robbery in which Usher’s vehicle was broken
into and jewelry, furs and a computer containing unreleased
recordings were stolen, according to news reports.

“A lot of things happened in between, including personal
issues that Usher was going through, that threw us off,” Pitts
says of the album’s delay. “We lost some time and lost the flow.”

The one nod to Usher’s personal problems is the Garrett-
produced “Papers,” recorded before the singer filed for di-
vorce. The song reached No. 1 on Billboard’'s Hot R&B/
Hip-Hop Songs chart and peaked at No. 31 on the Hot Bill-
board 100.

“ ‘Papers’ let everyone know that Usher knew what every-
one was saying about him, his marriage and his relationship
with his mom; that he understood what was being said,” Pitts

WIREIMAGE COM

PATTON: JOHNNY NUNEZ/

g says. “It was just to make a statement. We didn’t realize it
£ would be as big as it was.”

& Usher adds, “The song wasn't intended to glorify my per-
& sonalsituation or people breaking up. I didn't know if it was
é going to be the single or part of the album. I just thought it
3 was a special track that would represent me well.”

£ Currently, three album tracks—"Hey Daddy (Daddy’s
‘;’ Home),” “There Goes My Baby" and “Lil Freak”—are steadily
z  climbing both Hot R&B/Hip-Hop Songs and the Hot 100.
4 "Hey Daddy,” featuring Plies, rose to No. 10 on Hot R&B/Hip-
2 Hop Songs and No. 47 on the Hot 100, while “There Goes”
&  standsat No. 29 on Hot R&B/Hip-Hop Songs, No. 11 on Adult
4 R&B and No. 71 on the Hot 100. “Lil Freak,” leaked before
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the Wonder sample was cleared a couple of weeks ago, moves
34-28 on Hot R&B/Hip-Hop Songs and is climbing the Rhyth-
mic chart (38-32).

Because these songs haven’t matched the instant crossover
appeal of Usher’s 2004 smash “Yeah!,” some industry watch-
ers are questioning the sales fate of “Raymond Vs. Ray-
mond.” Pitts cautions patience, as do two major-market
radio programmers.

“‘Yeah!" and ‘Confessions' were a once-in-a-lifetime phe-
nomenon,” Pitts says, “His previous records didn't do that,
and you can't get spoiled by that, Atthe same time, he's never
had three records going up all at the same time. These are
work records and they're starting to take off.”

AtWQHT (Hot 97) New York, “Daddy’s Home" is the rhyth-
mic station’s No. 1 researching record. PD Ebro Darden be-
lieves Usher will regain his blockbuster appeal. “Following
‘Confessions,’ it would have been difficult no matter what
the music sounded like,” Darden says. “He was mentally in
a different place on the last album. But mainstream needs
artists like Usher who are popular with R&B audiences first.”

Top 40 KIIS Los Angeles PD John Ivey also dismisses any
notion that Usher can't still claim top 40 crossover play. He
predicts that “OMG” will be a pop smash.

“We desperately love ‘'OMG," * Ivey says. “But the label
doesn’t want us to play it yet. We're always looking for great
songs that sound relevant and current for the format, regard-
less of the artist's age or what happened the last time out. A
hit record is forgiving of everything.”

Independent retailer Dedry Jones, who operates the Music
Experience in Chicago, believes that “the label needs to focus
on his core urban male and female base—the original fan
base that put him in the position to sell a diamond CD."

That is exactly what Jive VP of marketing Lisa Cambridge-
Mitchell says the label is doing: crafting a campaign focus-
ing on "the pedigree that Usher has created for himself: great
R&B music that turns pop.” After using “Papers” (which didn’t
have an accompanying video) to let Usher address his per-
sonal problems “without actually having to talk” about them,
Cambridge-Mitchell says the label has been ramping up buzz
through high-profile TV performances, radio interviews and
contesting, plus retail tie-ins.

Prior to his medal ceremony performance at the Olympics,
Usher sang during the Michael Jackson 3-D tribute at the
52nd annual Grammy Awards and also performed in
Arlington, Texas, during halftime of the NBA All-Star Game
on TNT. Bookings on “American Idol,” “Good Morning America”
and “The Ellen DeGeneres Show” are being confirmed.

In terms of retail, the label is participating in iTunes’ LP
and Countdown programs. “More," another new Usher song
T-filmed musicvideo to market the NBA All-Star
Game, is an iTunes-exclusive bonus track tied to the album'’s
release. The label is also securing a sponsorship partner for

usedinaT

a series of listening sessions across the country. “It’s not

about bells and whistles,” Cambridge-Mitchell says. “We're
staying very focused on the music.”

One factor that’s steered conversation away from the music
is the marked turnover in Usher's management team. Just
one month ago, Usher hired AEG’s Phillips to be his fourth

nanager in four years. Phillips succeeds Usher’s longtime
manager—his mother Jonnetta Patton. The singer initially
severed management ties with Patton in May 2007 while dat-
ing his future wife, Tameka Foster. Usher was then briefly
managed by industry veteran Benny Medina (Mariah Carey,
Jennifer Lopez) during the launch of “Here | Stand.” Patton,
who heads Pat Management, then reteamed with her son in
August 2008.

New management rumors resurfaced in early February.
A report in New York's Daily News stated the singer had
cut ties with his mother last November and speculated the
new album’s delay was tied to the label's refusal to release
it until the singer signed with a new management firm.
According to the Daily News, Usher and his girlfriend,
former Def Jam executive Grace Miguel, were overseeing
his career.

Phillips—who also manages Lionel Richie and worked
with Jackson on the aborted This Is It tour—says he regu-
larly consults with Patton. He downplays any concerns over
the recent management kerfuffle.

“Careers are roller coasters,” says Phillips, who in his AEG
role has promoted tours for Britney Spears and Justin Tim-
berlake. “My job is to balance all the factors around him so
Usher can just be the artist. Part of the problem with ‘Here'
was Usher changing managers; I'm not sure there was a co-
herent plan with that. And []ive| had inherited him [from
LaFace/Arista). So there was a lot of stuff outside the quality
of the music that might have impacted that success. This time
around, everything is more connected.

“Not every decision | make is about money, though people
would argue that,” Phillips continues with a laugh. “I wasn’t
looking for another client, but Usher asked me. This one's
special; he's one of American music’s few international treas-
ures. IfI can help at this stage ofhis career, I want to be there.
From the indicators I'm seeing with 'Lil Freak' and the other
songs, I have a feeling he’ll come back bigger than ever.”

During the last 17 years, the Usher brand has grown to
include the ' Look Foundation, dedicated to empower-
ing inner-city youth; a successful line of male and female
fragrances, including the September 2009 launch of another
male scent, Usher VIP; forays into acting on stage, TV and
in film (“Chicago,” “Texas Rangers”); an ownership inter-
est in the NBA’s Cleveland Cavaliers; and the introduction
of Island pop phenomenon Justin Bieber. Usher says he and
Bieber have been working to find the right song to record
for Bieber’s upcoming sophomore set, and predicts, “Justin
is having an incredible moment right now that's going to
turn into even more history in the future.”

R&g dleted

Usher sets his sights on his hero, Michael Jackson,
on the list of the top-selling R&B acts of the

Nielsen SoundScan era.

ARTIST ALBUMS SOLD
Mariah Carey 52.5 million
Michael Jackson 30.3 million
Boyz Il Men 24 million
Mary J.Blige 22.5 million
R. Kelly 22.1 million
USHER 20.7 MILLION
Janet Jackson 20 million
Luther Vandross 19.4 million
Sade 17.6 million
Prince 17.3 million

www americanradiohistorv cor

Despite the challenges of
trying to reclaim his superstar
status in a drastically down-
shifting industry climate, Usher
is still determined to create
more history of his own. “I've

come through a metamor-
phosis and I'm in

. my new skin," the
singer says as he
rises up from the
Centerstaging
couch. “A lot of
things have hap-
pened in the last
few years that
could have broke
me, but I'm still

S

standing; rejuve-
nated with a new
peace, confidence
and energy. I've got
fire in my eyes.”««
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Former GNR Star Slash 1 2
Starts Own Label,
Recruits Vocalist

A-Team For Solo Project b

& %
By Mikael Wood 2
&
ot
, /
AS A FORMER member of Guns N’ Roses and Velvet Re- ' Loy |

“band drama.” 4 “It just goes hand in hand with

” the 44-year-old guitarist says with a seen-it-

It's a very volatile world. And T actually thriv H |

on it—but at the same time it makes it really hard to get

Slash knows more than most musicians about what *" f \'1 \

anything done.” 4 Getting stuff done was the primary mo-

tivation behind Slash’s self-titled solo debut, due April 6 ¥ 'ﬁ'

in the United States on the artist’s own Dik Hayd Record - W

via EMI Label Services. “After the last Velvet Revolver tour, ; \3‘&'-5

I'was like, ‘Ijustneed to do something on my own,” ” says ,§"' 5 % ‘
the artist, who's also released a pair of discs with Slash'’s o i

Snakepit (see story, page 19). “ ‘Something where I can : : -
make my own decisions and do whatever it is that  want # =

to do, without having to conform to anyone else’s taste.” "

9 Not that “Slash” is free of other creative input: Produced %

L ic Valentine, the 13-track set contains collaborations
with an eclectic roster of guest vocalists, including Ozzy
Osbourne, Chris Cornell, Kid Rock, lan Astbury and Iggy
Pop. Slash says the idea behind the all-star hook-ups was
simple: “T just wanted to get different people I admired
and thought were great on my record. I'd been doing that
on other people’s records forever.”

Sevenfold frontman M. Sh: ys—who lends lead voca
1g “Nothing to Say sts that despite the expans
guest list, the album is undoubtedly Slash’s show. “You can tell he’
ay to try different things,” Shadows says
and the result is all over the place. But the gui-
sh. That holds it all together.”
y who appeals to everyone,” says Maroon 5's Adam
Levine, >n,” a bluesy ballad. “H in Guns N' Roses
but he also w aid of playing on a Michael Jackson record. I've
always loved his attitude toward music, the way he embraces tons of
different styles.
ys the album'’s stylistic diversity—where you can find Motor-
r (“Doctor Alibi") rubbing elbows with
erous”)—developed in

fashion. * concept, there was no
forethought as to who e»
started writing music and compiling stuff from old tapes. Th \
down with it and kept thinking, ‘This song would great for so-and-so.’ \\

Once I got the songs into reasonable demo form, I'd send them out to
different people and just hope they were intere. ]
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After contacting friends and acquaintances, he moved on to
artists he didn’t know, such as Shadows, Rocco De Luca of alter-
native rock act the Burden (“Saint Is a Sinner Too") and Wolf-
mother frontman Andrew Stockdale, who appears on the lead
single, “By the Sword.” “He’s Australian and kind of hard to find,”
Slash says of Stockdale. “But after months of looking, it turned
out he lives right up the street from me.”

Shadows and Levine both say Slash welcomed their contribu-
tions. “Before we met he sent over a verse riff and a chorus and
basically said, ‘What can you do with this?' " Shadows recalls. "At
first I was just doing some vocal melodies, but after a while | was
like, ‘I kind of want to make this a little
more in-depth,’ so [ brought in a new verse
and turned the chorus into a pre-chorus.
Slash was super laid-back. He wasn't pissed
that I was coming up with new things.”

According to Jeff Varner of Slash’s man-
agement firm, Collective Music Group,

the guitarist's cross-demographic allure
is central to the album’s marketing push.
“Everybody recognizes him,"” Varner says.
“He's a consummate musician and the
embodiment of cool, and he’s arguably
the most iconic guitar player of all time.
So when we first met with him and he laid
out the idea for his solo album, we saw
this as more than a record. We see it as an event, an opportu-
nity to make something multiformat that you can really sink
your teeth into.”

Slash wasn’t inclined to enter a traditional record deal. “One
of the things he was really keen on was full control,” Varner says,
and that led Collective to establish strategic partnerships with
the likes of Guitar Center and Ernie Ball. With the former, Slash
is involved in a promotion called Your Next Record, where un-
signed bands can upload songs that fans vote on; the winner gets
to record a three-track EP with Guns N' Roses producer Mike
Clink, with one song featuring a solo by Slash. Ernie Ball is run-
ning a Shred With Slash campaign that awards consumers who
find special picks inside packs of guitar strings with attendance
at a Slash-taught master class.

Varner also points to alliances with Monster Energy Drink,
Gibson Guitar and Marshall Amps, as well as a partnership with
Future Publishing in the United Kingdom. For the Future Pub-
lishing partnership, the album is being licensed to Roadrunner
Records and will be bundled with a tribute issue of Classic Rock
magazine featuring editorial coverage and such items as a pack
of specially designed picks and a pin, according to Varner.

For the album’s U.S. release, Varner says Slash and the Col-
lective considered different scenarios, including a Radiohead-
style digital launch and an exclusive with a single retail account.
Butultimately, linking with EMI Label Services as a distribution

‘1literally
didn’town
acomputer
until, like,
2002’

—SLASH

partner was the best avenue. Varner says Slash retains control
of his label, but he can pursue radio and licensing opportuni-
ties with help from “the same staff working Coldplay and EMI's
other front-line albums.”

“They get Slash’s long-term vision,” Varner says. “They know
it's an event and the first in a series.”

“We think the possibilities are incredibly far-ranging,” EMI
Label Services/Caroline Distribution senior VP/GM Dominic
Pandiscia says of the album's viability at radio. “Slash is an artist
with an incredibly strong rock base, and there are tracks on the
album that speak to that base, But there are also tracks that go
beyond that without losing the Slash sen-
sibility he's built his career on. It casts a
really wide demographic net.” Though he
declines to say whether it will become a
single, Pandiscia mentions the Fergie pair-
ing on “Beautiful Dangerous” as a candi-
date for a crossover to top 40.

He also notes that the album’s stylistic
breadth is appropriate for a wide variety
of licensing opportunities.

“We're not thinking about one finite
group of partners,” he says. “It's more
about finding the right ad campaign
or the right movie or TV placement.”
EMI held a playback of the album Feb.
17 at Capitol Studios in Los Angeles for the music-licensing
community to target the kinds of synchs “that stay true to
Slash’s aesthetic.”

Echoing Pandiscia’s point, Varner says that every aspect of the
album’s promotion is subject to Slash’s “gut check.” “It's this innate
thing of, ‘Is this cool or is this corporate-y sellout?” " Varner says.
“He knows who he is and he knows when something doesn't pass
the smell test. But he's also said to us, ‘Look, I realize times have
changed and that you can't market records the way you used to.” "

Slash didn’t even have a MySpace profile when he started work-
ing with the Collective, so the firm set him up with Facebook,
MySpace and Twitter accounts. “Within a matter of weeks he
had over a million friends on Facebook,” Varner says.

“All that stuff was new to me,” says Slash, who'll begin touring
in support of his album in late May, with Myles Kennedy of Alter
Bridge performing vocal duties. “I mean, I literally didn't own a
computer until, like, 2002. At some point I got a BlackBerry, and
that kind of opened up the whole thing for me. Now I've come to
terms with the way things are. Social networking is great for in-
teracting with fans and being able to talk to people in real time.”

“He thinks it's cool, so he does it,” adds Varner, who stresses
that the guitarist's Twitter feed—which he’s utilized to urge
Madonna to “sit on Justin Bieber's face,” among other things—
is most definitely not fake. “It’s really Slash. He's like, ‘Love it
or hate it, this is me.” " e

All By Myself

The original GNR lineup recorded its last albums, “Use Your
Illusion I and I1,” in1991. Here’s how they've fared in the nearly
20 years since, according to Nielsen SoundScan.*

AXL ROSE 1ZZY STRADLIN

Guns N’ Roses, I1zzy Stradlin & the Ju Ju Hounds,
“Chinese Democracy” “lzzy Stradlin & the Ju Ju
(2008): 600,000 Hounds” (1992): 181,000
Izzy Stradlin, “117°" (1998): 17,600
SLASH Izzy Stradlin, “Like a Dog"
Slash’s Snakepit, (2006): 1,100
“It's Five O'Clock Somewhere”

(1995): 128,000 DUFF McKAGAN
Slash’s Snakepit, Duff McKagan, “Believe in Me”
“Ain’t Life Grand” (1993): 53,000

(2000): 40,000 Neurotic Outsiders, “Neurotic

Velvet Revolver
“Contraband,” (2004): 2 million

“Libertad” (2007): 313,000 Warning” (1998): 1,000

Qutsiders” (1996): 23,000
10 Minute Warning, “10 Minute

-\ and played on (clockwise):
AXLEROSE, 12ZY STRADLIN, DUFF
McKAGAN and VELVET REVOLVER
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BIG-NAME EMO AND INDIE ADMIRERS
BROUGHT ’80s ICONS HALL & OATES
BACK INTO THE SPOTLIGHT—BUT THE
DUO’S WILLINGNESS TO EMBRACE NEW
MEDIA KEEPS IT THERE

BY ANN DONAHUE

When Greg Kurstin, one-half of esoteric Los Angeles pop duo
the Bird & the Bee, speaks of Hall & Oates, it's in a reverent tone
usually reserved for penitents meeting a major religious figure.

““ ‘One on One’ is the perfect song with the perfect produc-
tion,” he says with unblinking earnestness. “I strive for that level
of greatness every day.”

On March 23, Kurstin and bandmate Inara George will release
their homage to the pair, “Interpreting the Masters Volume :
A Tribute to Daryl Hall and John Oates,” on Blue Note. It's the
latest example of the unlikely pop-culture resurgence for the
fourth-best-selling duo of all time (13 million albums shipped,
according to the RIAA). In the past two years, their music,
which peaked chart-wise during the first term of the Reagan
White House, has been featured in everything from tastemak-
ing films like “(500) Days of Summer” to taste-questionable
outlets like QVC. The driving force behind the resurgence is
twofold: the giddiness of 30-something nostalgics like George
and Kurstin, and the willingness of Daryl Hall, 63, and John
Oates, 61, to connect with these fans in the free-flowing back-
and-forth of today’s media world.

Jonathan Wolfson has been the band’s publicist for five
years; he took over as their manager in 2009. He remembers
being a teenager in New York, sitting in the nosebleeds and
thrilling to Hall & Oates performing “Maneater” live. Now, Hall
& Oates are his sole clients, and navigating exposure for the
act is done from a two-story, peach-colored strip mall in the
west San Fernando Valley.

“Daryl and John allowed me to push on their behalf,” he says.
“A lot of the bands get in the way of themselves. | feel like |
work with them—obviously, | work for them—but | feel like |
work with them.”

Oates, for one, is appreciative of how the duo’s music is
branching out into everything from film to online animation; it
stands as a comeuppance to those who once questioned the
relevance of their music. “We were not in the cool club with
the rock press,” he says. “But in the end, it's the songs that stand
the test of time—they’ve been covered, sampled, and there’s a
g ion of creative people who grew up with our music.”

This younger generation of fan appreciates the commercial
artistry of their techno-savvy blue-eyed soul and takes kitschy
pleasure in the decadent, shoulder-padded extravagance of
the surrounding era. This gives Wolfson a large playing field
to hype the band: It can perform on the hipper-than-thou “Daily
Show" even as middlebrow TV chef Rachael Ray pushes for

3(

their entry into the Rock and Roll Hall of Fame.
“When | started doing press for them, it was the same
clichéd rock critics saying, ‘Well, you didn’t play CBGB’s
in’78.. . Itwas kind of bullshit actually,” Wolfson says. “I
hate to be an ageist, but when | started going to people
who were contemporaries, it was a way different con-
versation than it was with the Robert Hilburns of the world,
who basically called them the Thompson Twins and said,
Ill never write about these guys.’ It’s one of those things—
if they don't let you in the party, you create your own. And the

party got bigger and bigger and bigger.”
Ever since the single “Sara Smile” was certified gold by the
RIAA in 1976, Hall & Oates have always been just on the wrong
side of cool with the establishment. Despite seven platinum

UARE

albums—three of which went double-platinum: 1982's “H20,”
1983’s “Rock 'n Soul, Part 1” and 1984’s “Big Bam Boom*—the
Philadelphia duo has never won a Grammy Award. (“Always
the bridesmaid, never the bride,” Hall muses; the pair was nom-
inated this year for best performance by a duo or group with vo-
cals for a version of “Sara Smile” on “Live at the Troubadour.”)
Pop fans have long embraced Hall & Oates—leading to six No.
1songs on the Billboard Hot 100—but critics derided their music
as “yacht rock,” slick '80s smarm designed to lure radio pro-
grammers across a variety of genres.

With the resurgence of Hall & Oates among hipsters, that
attitude has changed, and in a very public manner. “They were
hated, they really were,” Wolfson says. “But the Internet has
really been their friend. The fact that the Internet has no gate-
keepers and bloggers can write whatever they want—if some-
thing’s good, people respond.”

Sales have been on the increase: In 2009, they sold 177,000
albums, up from 161,000 in 2008. In that same time period,
digital song downloads were up 19% to 547,000.

The recent Hall & Oates revival seemingly started with the
harmonic convergence of Howard Stern and a series of
Google Alerts.

In November 2007, Hall appeared on Stern’s show on Sirius
Satellite Radio to promote his Web-only series, “Live From Daryl's
House.” It's a monthly performance program where Hall and a
visiting musician jam in his farmhouse in New York state, play-
ing Hall & Oates standards and by the panying artist.

But as usual on Stern, things got weird. The recap on Howard-
Stern.com summed it up as such: “Daryl then opened up about
his Lyme disease and the debilitating effect it has had on his life,
adding that we should ‘kill all the f'ing deer. They’re like giant
rats’. . . Howard told Daryl that he might have him cut some
public service announcements about the ‘fing deer,’ but Daryl
insisted that he'd rather just be given a machine gun. Daryl then
treated the crew to a live performance of ‘Sara Smile.’

With a later mention that he and Oates have had sex in the
same room—not with each other but apparently close
enough to notice that Oates was a “German shepherd in a
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chihuahua's pants”—Hall & Oates earned something that
largely eluded them during their heyday: street cred.

“I've booked everyone from Yanni to Suge Knight onto
Howard Stern and this was the craziest interview,” Wolfson
says. “That really generated a lot of hits [for “Live From Daryl's
House"]. It was a good way to break it out.”

Around that same time, Wolfson noticed something every
time he opened his e-mail: Google Alerts detailing how vari-
ous bands were paying tribute to Hall & Oates. In 2007, Gym
Class Heroes named its summer trek the Daryl Hall for President
Tour2007. Brandon Flowers of the Killers said “Rich Girt” was a per-
fect pop song. Ben Gibbard of Death Cab for Cutie wrote an exe-
gesis of his 10 favorite Hall & Oates songs on Pitchfork.

Soon, an idea was born—to approach the musicians who
were vocal in their love for Hall & Oates to appear on “Live From
Daryl’s House.” “We went through a few stages with the whole
renaissance of Hall & Oates,” Wolfson says. “At first it was like,
‘Oh, it's OK to like these guys.’ And then, all of a sudden, once
all the bands started giving testimonials it just started snow-
balling. [Fall Out Boy’s] Patrick Stump isn’t just praising Hall &
Oates, he's on the show. He's playing ‘Out of Touch.'

A new episode of “Live From Daryl's House” debuts on the 15th
of each month; each episode has a budget of $35,000, Wolfson
says, and utilizes five cameras to shoot in HD. Recent guests
have ranged from Smokey Robinson to Diane Birch; each episode
receives about 30,000 views upon its debut, and it builds to
about 100,000 per show as they're archived, Wolfson says.

Some artist appearances sparked new opportunities: The
connection Hall made with electro-funk duo Chromeo on the
show has lead to the group prepping a version of “Live From
Daryl's House” for this year’s Bonnaroo festival. “Bonnaroo is
significant because it’s taking ‘Live From Daryl’s House' into
an additional place,” Hall says. “It shows how the show is evolv-
ing into a live entity.”

Other H&O appearances came about the old-fashioned way:
connections and invites from influential fans. For their appear-
ance on ABC's “Dancing With the Stars,” Wolfson contacted the
show’s booker, Suzanne Bender. After Fox News’ token liberal
host Alan Colmes left “Hannity & Colmes,” “The Daily Show” pro-
ducers invited Hall & Oates to do a farewell song. (To the tune
of “She’s Gone,” they sang: “Alan, please don't go/You're the
only non-douche bag on that show/He’s gone.”)

For the 2009 Fox Searchlight film “(500) Days of Summer,”
music-obsessed screenwriters Scott Neustadter and Michael
H. Weber teamed with music supervisor Andrea Von Foerster
to secure the rights for “You Make My Dreams,” and director
Marc Webb turned the placement into a full song-and-dance
extravaganza featuring a literal bluebird of happiness. “The
filmmaker thought the song epitomized euphoria,” says Oates,
who saw the film at the Grove movie theaterin Los Angeles with
his family. “I have never been in a theater before where peo-
ple started clapping for the music in a movie.”

It was a synch that made an impact. In terms of digital
track sales, “You Make My Dreams” sold 103,000 down-
loads in 2009, compared with 51,000 in 2008, according to
Nielsen SoundScan.

Sales of the song also could’ve been helped by its viral pop-
ularity online: Internet icon Keyboard Cat played off Helen
Hunt portraying an overwrought high school girl in an after-
22 |

BILLBOARD | MARCH 13, 2010

- ¥ &
Then and now (clockwise from left): HALL & OATES in 19¢
DARYL HALL, manager/publicist JONATHAN WOLFSON
and JOHN OATES; the dance scene in (500) Days of
Summer' that featured Halil & Oates’ “You Make My Dreams.’

school special to “Dreams” and reportedly earned 375,000
views on YouTube before it was yanked for copyright violations,
(Wolfson says it wasn’t his doing to remove the video.) A so-
called “lip-dub”—which features a group of people lip-
synching to a song—also took off online; a backward—yes,
backward—version done by Shorewood High School in Shore-
line, Wash., has been watched almost 1 million times.

And some recent Hall & Oates promotions are a blend of tra-
ditional music revenue streams and digital initiatives. “J-Stache”
is an online cartoon financed by publisher Primary Wave that
features Oates’ famous mustache as his zeppelin-exploding
superhero alter ego. “We wanted to accomplish two things:
incorporate additional Hall & Oates music and give us the op-
portunity to let the public hear some of the undiscovered gems,”
Primary Wave chief marketing officer Adam Lowenberg says.

The cartoon premiered on FunnyOrDie.com, where it has
received 37,000 viewers. “It created a cool buzz with a
younger generation of fans,” Oates says. “And it appealed to
my insane side.”

In addition, Lowenberg says Primary Wave aggressively
reached out to music supervisors to get the duo’s music placed
in their programs. The publisher created a sampler that specif-
ically centered on the beats and riffs of the pair’s music—and
inthe same time frame as Hall's appearance on Stern’s show and
Wolfson’s inbox exploded with Google Alerts, Lowenberg says
“Private Eyes,” “Kiss on My List” and “Maneater” were synched
in a three-day period. “That’s when we really first felt a true
shift in perception,” he says.

It's a tricky thing when an artist sees its fandom jump to the
next generation: Johnny Cash’s outlaw clout keeps him popu-
lar and Neil Diamond’s stadium anthems cement his work in
the public eye. But it's a fine line between Cash and Diamond
and the here-today-on-an-ironic-T-shirt-then-gone-tomorrow
stylings of Wayne Newton and Barry Manilow.

For Hall & Oates, all of these appearances keep them part
of the public domain, and the knowing spirit of the undertak-
ings makes them enduring and endearing. It’s a strategy that

INTHEAIR

Are cheesy '80s hits your guilty pleasure?
You're notalone. At right, the total 2009
detections for Hall & Oates and their
peers on all Nielsen BDS-monitored U.S.
terrestrial radio stations.

215,677

PHIL COLLINS

197,169

others can try toreplicate, but it takes a willingness to laugh at
one’s self, and adapt.

“Pm afirm believer in the intergenerational interplay,” Hall says.
“In order for anartist to really achieve significance you have to go
out of your own generation, and luckily | think I've pulled that off.”

Inan appearance that veered into the it's-so-uncool-it’s-cool
territory, late last year Hall & Oates went on QVC to sell their
boxed set, “Do What You Want, Be What You Are: The Music of
Daryl Hall and John Oates” (RCA/Legacy).

QVC may conjure visions of late-night, drug-fueled pur-
chases of vacuum cleaners, but Wolfson cautions people not
to mock. “The boxed set sold 5,000 copies the first hour,” he
says. In total, the $50 set has sold 15,000 copies, according to
Nielsen SoundScan, peaking at No. 89 on the Billboard 200.

The release was a significant undertaking for Hall & Oates,
who curated the selections on the four-disc setand contributed
extensively to the 60-page booklet that accompanies the discs.
“There’s a lot of overlooked songs that were very significant
in our growth,” Hall says. “And | wanted to make sure those
songs were very much in evidence so people could listen and
see how it all happened for these two guys from Philadelphia
with backgrounds in soul.”

CHANGE OF SEASON

While Hall & Oates march on—the duo is planning to tour this
summer on a few select dates, after a 15-show trek last year
that grossed $1.5 million, according to Billboard Boxscore—
both artists are also pursuing new endeavors individually.
“We’re going in sort of new directions, but not losing the old
direction,” Hall says. “I'm basically running two careers here,
and that’s rough. But it’s a labor of love.”

Hall returned to the studio last week to begin work on a
solo album for Verve, and Oates is putting together a song-
writer’s festival in Aspen, Colo., where he now lives.

“I'm at the point inmy life and my career where | can do ex-
actly what | want,” Oates says. “And that’s all any creative per-
son wants to do.”

Primary Wave's L. g says the pt is in the midst
of a three- to five-year plan to market Hall & Oates’ music, in-
cluding a push for placements on lesser-known songs like
“When the Morning Comes” and “Uncanny.” With the indus-
try behind them—and as long as the hipsters stay true—ex-
pect the Hall & Oates revival to continue.

“It’s kind of like my mother’s brisket,” Wolfson says. “She’s
in her 70s, she’s an old Jewish lady—for whatever reason her
brisket tastes better than any brisket I've ever had, just be-
cause I've been eating it since the *70s. It's comfort food. To my
generation, Hall & Oates is comfort food.” .

h Wich,

195,853

128,390

CHICAGO

HALL & OATES HEART HUEY LEWIS & THE NEWS

www.journal-plaza.net & www.freedowns.net

www_americanradiohistorv com

SHT: MICAH SMITH

b3
>
2
3

TOP LE


http://www.journal-plaza.net
http://freedowns.net/

ETTY IMAGES.

BILLBOARD SPECIAL FEATURE: CANADA [

Border crossihgs: Canadian acts, from superstars
to newcomers, have foullid international succes$
including (clockwise fromieft) CELINE DION,
K-OS, ARKELLS, BEDQUIN SOUNDCLASH and
PATRICK WATSON.

EXPORT ACTION ..

With Canadian music sales flattening last year,
the strength of the country’s exportable prod-
uct will sustain the market going forward, ob-
servers say. § “A lot of our acts do very well
internationally, and I think that's because they

have to work so hard to get noticed,” says Jeff

Craib, senior VP at S.L. Feldman & Associates,
the management/booking agency that repre-
sents Diana Krall, Barenaked Ladies and the
Tragically Hip, among many others.

Canadian music lawyer Chris Taylor, who worked with Cana-
dian hip-hop breakout artist Drake last year and operates indie
label Last Gang Records (Metric, Crystal Castles), agrees. He
says that while acts may not become superstars, the global ap-
peal of Canadian talents means they can have a solid career.

“A ‘middle class' of recording artist—that can sell 2,000-
5,000 tickets in major markets worldwide, sell 100,000 al-
bums and move merchandise—is proliferating,” he says.
“Government programs and industry-assisted funding have
given Canadian artists a leg up to achieve internationally and
build nice little businesses.”

Both Taylor and Craib note that Canadian acts have to be suc-
cessful outside of the country if they want to become established,
given the size of the domestic market. And after years of strug-
gle, the Canadian music market appears to be stabilizing.

Overall, according to year-end 2009 figures from Nielsen
SoundScan, the Canadian market was nearly flat in terms
of volume, with a 2.2% decline, versus an 8.5% drop in the
year previous. Digital tracks sales increased by 38.3% last
year, but that was a steep growth decline from 2008, when
digital sales increased 58%. Physical sales continued to fal-
ter, dropping 6.7%.

Canadian Recording Industry Assn. president Graham Hen-
derson says declining sales in Canada make it even more im-
portant for a domestic act to access international markets. He
predicts that as growth in the digital
market slows, artists will have to look
elsewhere to sustain their careers.

agenda, along with the export potential Canadian artists
may find in a major English-speaking territory: India (see
story, page 24).

Perhaps because of declines in recorded-music sales, many
Canadian acts have developed reputations as solid live perform-
ers, Warner Music Canada president Steve Kane says, some-
thing that translates regardless of geography.

“When we get the shot at bat and you put an act in front of
an audience, they connect,” Kane says, noting the success of a
band like Billy Talent in key European markets.

Acts from Canada booked as part
ofthe CMW festival that have attracted
live audiences abroad include

“The net effect of all of this is our W ) ' Bedouin Soundclash, which opened
[digital] market is plateauing at an S Y a North American tour for No Doubt
unreasonable level,” he says, noting ': A ' . last year; K-OS, who has toured with
that digital sales aren’t replacing rev- Y 3 India.Aire; and Our Lady Peace, which
enue lost from physical sales. “Cana- - ' . I A ' ' has collaborated with “American Idol”
dian sales used to be 10% of the U.S. | winner David Cook. Among the scores
market, but we can't say that any- ' | ' : of acts performing under the CMW
more, There may be a recovery, but ) umbrella, Billboard has profiled five
it will be long and delicate.” . to watch: Arkells, the Rest, Dan Man-

When the Canadian music indus- | ) ‘ \ gan, Sweet Thing and Yukon Blonde
try convenes March 10-14 in Toronto \ (see story, page 26).
for Canadian Music Week (CMW), | \ With the home market stabilizing,

the promise and challenge of digi-
tal music sales will be on the

Canadian major labels seem to be re-
investing in  continued on >>p24
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from >>p23 domestic talent. While the number of acts
is still well off the peak of the industry from a decade ago,
EMI Music Canada president Deane Cameron notes the
label is taking a more long-term approach to developing
talent, pointing to a band like Toronto's Sweet Thing, which
entered a contract with EMI in 2008 but whose debut album
will hit stores later this year.

EMI, similar to Warner and Universal Music Canada, is
also heavily involved in distributing Canadian indie acts,
both for the immediate business benefit and as a farm sys-
tem for developing new artists. Last year EMI inked a deal
with Canadian indie Secret City Records, home to such
artists as Patrick Watson, while Warner distributes Sonic
Entertainment Group (Hey Rosetta) and Universal assists
Last Gang.

Cameron also notes that brand partnerships are becom-
ing increasingly common in Canada, with EMI signing
deals with Fairmont Hotels and the “Joe Fresh” brand con-
nected with the Loblaws grocery chain.

“That's where we're seeing accelerated growth—in these
new business areas,” he adds.

Still, Craib says that while Canadian music continues to
make inroads, he’s concerned that today's music fans aren’t
as involved with their favorite artists as those in the past.

“It is like kids chewing up a piece of gum,” Craib says.
“They are not investing themselves in the act. They just
know the hook to the song and that's it.”

Taylor explains that Canadian companies are becom-
ing increasing niche-based, meaning they're viable busi-
nesses even if the bottom line isn't as attractive as it was
in years past.

“The companies and the entrepreneurs that can find
those diamonds in the rough, develop them and introduce
them to the world will still have a significant upside,” he
says. “It’s just not as easy as it used to be,” e
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On tap:Nettwerk Music Group

CEQ TERRY McBRIDE and artist

DAVE STEWART (right) are
CanadianMusic Week keynoters.

A VIEW OF THE FUTURE

Topics ranging from emerging Asian
markets to the power of the “millennial”
generation have been addressed in re-
cent years at Canadian Music Week. For
2010, the theme of the conference taking
place March 10-14 in Toronto is the
“music business 3.0,” CMW president
Neill Dixon says.

Just as wireless networks have moved
into their third generation, the music
business also must continue to evolve,
he says. “We look to places like Asia and
realize the world has changed and every-

thing is digital, everything is mobile and
on phones,” Dixon says. “For the past
few years we’ve looked at the emergence
of digital media and mobile music and
the role of social media. Now we're look-
ing beyond that.”

Key speakers on the conference’s theme
include former Eurythmics member Dave
Stewart, who works as a so-called “change
agent” for telecommunications giant
Nokia. “As a writer, musician and business-
man, he's truly a visionary,” Dixon says.

Other speakers include Nettwerk Mu-

sic Group co-founder Terry McBride; in-
dustry critic Bob Lefsetz, publisher of
“The Lefsetz Letter”; and former Guns
N’ Roses guitarist Slash.

The festival now includes more than
100 showcases by Canadian and inter-
national acts at more than 50 venues, as
well as a film component and the tradi-
tional conference, which still includes an
opening-day focus on digital music.

One of the conference’s key goals is to
highlight export markets for Canadian
music companies. Dixon says this year’s
forum spotlights the massive market in
India, which has historic connections to
English markets. “Our goal is to bring the
world to Canada one market at a time.”

Dixon says 24 companies from India
are expected to attend the event, noting
that the country is the second-largest-
growing market for music in the world.

“Itis much easier for Canadian compa-
nies to do business [in India] since Eng-
lish is acommeon language there,” he adds.

Among those receiving accolades at
the event are longtime Universal Music
chief executive Randy Lennox, who will
be inducted into the Canadian Music and
Broadcast Industry Hall of Fame; Sam
Feldman, founder of entertainment
agency S.L. Feldman & Associates, feted
by the Music Managers Forum Canada;
and the late Leonard Rambeau, former
manager of Anne Murray.

—Robert Thompson

RT: TODD WILLIAMSON/WIREIMAGE COM
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NORTH OF
THE BORDER

BY RAY WADDELL

The Canadian concert market has performed with
remarkable consistency during the past several
years, but the going may be getting a little tougher
in the coming months as U.S. economic chal-
lenges seep north of the border. § So far, though,
acts that should sell tickets still do.

“The Canadian market continues to reward high-profile acts
whoreceive saturation across multiple media formats,” says Riley
Ticket

O’Connor, chairman of Live Nation’s Canadian operation.
sales for the major baby boomer acts are still consistent.”

Take a look at the Billboard Boxscore results for these major
touring acts that played Canada in 2009: AC/DC ($25 million),
U2 ($15.3 million), Britney Spears {$11.5 million), Billy Joel/Elton
John ($11 million), Celine Dion ($10 million), Jonas Brothers
($9.8 million), Coldplay ($8.7 million), Keith Urban ($8.5 mil-
lion), Metallica ($8.5 million) and Il Divo ($7.8 million).

Even with those kinds of glittery numbers, from a country with
relatively few major-market plays, acts that are considering tour-
ing Canada should proceed with caution, particularly if they've

gone to the well a few times in the recent past. The law of dimin-
ishing returns could come into play.

“The only significant change brought about by the reces-
sion are acts that have too short of a touring cycle—i.e., less
than 24 months—have seen a 20%-30% drop in sales,” O'Con-
nor says. “The Canadian consumer is being more frugal with
their dollars.”

Patti-Anne Tarlton, VP of live entertainment for Maple Leaf
Sports & Entertainment, which operates the newly refurbished
Air Canada Centre in Toronto, says economic statistics she’s stud-
ied still seem more positive in Canada than the United States at
the moment.

And it doesn’t hurt to be in the country’s

trongest live en-
tertainment market. Despite being dark for 12 weeks during
renovations last summer, Air Canada Centre was still the fifth-
highest-grossing venue in the world for 2009 with $46 million
s and attendance of nearly 635,000, according to Boxs-
core. And Live Nation’s Molson Amphitheatre in Toronto was
the sixth-highest-grossing shed: $14.2 million from just 26

in gross

shows reported to Boxscore. Also in the year-end top 10 was the
Bell Centre in Montreal, with $42.3 million in grosses. Mon-
treal’s Gillett Entertainment Group was seventh among all
global promoters at $77 million in grosses, according to year-
end 2009 Boxscore figures.

Tarlton, too, believes the Canadian touring market cannot for-
ever be impervious to global market conditions.

“We predicted that the breakdown of the global economy
would negatively impact the level of traffic on the road, despite
the continued local performance, and we have begun to see that
reality both in the number of events and the softening of aver-
age sales,” she says. “We are still selling some shows absolutely
clean, and others are launching with less-than-average on-sales
and growing to sellouts. On average, however, I may expect av-

erage ticket sales to be down during this period as compared

to our last five-year average.”

Toronto tally: U2 helped
Toronto’s Air Canada
Centre (below) rank fifth
among the top-grossing
arenas worldwide in 2009.
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OST TERRIFIC STAFF...
USICAL TREND SETTERS...

MTS Centre has come to mean many things
to many tours, but one thing stays the same:

MAXIMUM

TICKET
SALES

FIND OUT WHAT MTS CENTRE
CAN MEAN TO YOU!

ULTIPLE TIMES SOLD-OUT...
AXIMUM TOUR SUPPORT...

Booking info: Kevin Donnelly
204-926-5503
kdonnelly@truenorth.mb.ca

MTSCENTRE.CA
WINNIPEG, CANADA
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Five Acts To Watch In
The Northern Music Scene

In our annual special report on
the music scene in Canada,
Billboard has previously tipped
off readers to the best acts
emerging from north of the
border, from Arcade Fire to Tokyo
Police Club. As Canadian Music
Week takes place March 10-14 in
Toronto, Billboard continues its
talent scouting with profiles of
five acts to watch, chosen from
among the artists performing
during the CMW Festival.

UP-AND-COMERS

ARKELLS

Album: “Jackson Square”

Label: Dine Alone Records

Management: Bedlam Music Management
The Arkells turned the heads of industry critics and fans after mul-
tiple appearances at last year’s South by Southwest conference
demonstrated the band had turned into a powerful live act. The
group's debut album, “Jackson Square”—a guitar-powered affair
with sophisticated, often soulful arrangements—doesn't sound like
arookie effort. The group is currently negotiating U.S. and Euro-
pean releases of the album, according to Bedlam Music Manage-
ment, which represents the group. Its first headlining tour of Canada
was a significant success, including two sold-out shows in Toronto.
Formed in Hamilton, Ontario, in 2006, the group released its debut
EP, “Deadlines,” in 2007, signing with Dine Alone Records, home
to City and Colour, a year later. Reviewers have praised the group’s
muscular sound, noting that the Arkells’ use of Motown rhythms
and blues hooks is unique in Canada’s indie rock scene.

THE REST

Album: “Everyone All at Once”

Label: Auteur Recordings (Fontana North)

Management: Anderson Christie

Though once tagged as the “new” Arcade Fire, the main thing
that Hamilton, Ontario’s the Rest has in common with Mon-
treal's indie rock darling is a large band lineup. While the Rest
has astring player onstage too (one of seven members all told),
that's where the comparison ends. The group's sophomore
album, “Everyone All at Once” {Auteur Recordings, distributed
by Fontana North), generated a buzz for its razor-sharp mix of
orchestral pop and epic grandeur. But like many Canadian acts
stretching themselves musically, much of the attention has
come from the United Kingdom, where the album was released
by U.K. indie Something in Construction. Comparisons to Belle
and Sebastian are apt, and the Rest was well-received when it
headed overseas in October to promote the album.

socanfoundation.ca
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SOCAN Foundation

brings music to your ears.

Since 1992, the SOCAN Foundation has been instrumental in
bringing people to their feet. That's because it’s all about music.

It's about providing grants to festivals, concert presenters and others,
for supporting the efforts of songwriters, composers and lyricists.
Music is an important part of our lives. And the SOCAN Foundation
is there to foster its creativity.

To find out more about what the SOCAN Foundation is doing to
foster Canadian music creation, visit www.socanfoundation.ca.

Fostering Canadian Music Creation
Pour le ray
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DAN MANGAN
Album: “Nice, Nice, Very Nice”

Label: File Under Music

Management: Kiceran Roy, Arts and Crafts

The second album from Vancouver troubadour Dan Mangan, ti-
tled “Nice, Nice, Very Nice” (File Under Music), came four years
after the singer garnered comparisons to Irish songwriter Damien
Rice with his 2005 debut. The new album is full of smart, largely
acoustic arrangements and Mangan’s offbeat observations on
everything from robots to indie rock, “Nice, Nice, Very Nice" has
established the singer as one of Canada's most tuneful word-

smiths. Last year interest in Mangan increased dramatically, and
he also won the Verge XM artist of the year award that came with
a $25,000 prize. Aside from touring in Europe and the United
Kingdom, he performed at the Canadian Grammy Award party
in Los Angeles in January, singing with Emmylou Harris on his
song “Robots.” Mangan also played four Olympics-related shows
and will tour Ontario in April. European and U.S. releases of his

album are forthcoming, according to his management.

B
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SWEET THING

Album: Untitled at press time

Label: EMI Music Canada

Management: Pierre Tremblay, Hive Management

Having signed with EMI Music Canada in 2008 and played
shows with the Kooks, the Toronto band Sweet Thing has
created anticipation for its as-yet-untitled major-label debut.
The album, produced by Rob Schnapf (Elliott Smith, Beck),
is full of chiming guitars and chugging rhythms, recall-
ing other guitar-based groups searching for a danceable
groove like Franz Ferdinand. The five-piece band includes
drummer Tyler Kyte, best-known for his acting on Cana-
dian series “Popular Mechanics for Kids” and the CBC
show “Instant Star.” The album is scheduled for release
in June; a song from the set appears in the MTV movie
“Turn the Beat Around,” and a video for first single “Dance
Mother” was recently shot by director Chris Mills,

YUKON BLONDE
Album: “Yukon Blonde”

Label: Bumstead Records

Management: Nick Bernal, Nevado Records

Hailing initially from the mountain country of Kelowna, British
Columbia, Yukon Blonde operated under the moniker Alphababy
until 2008. After a slight lineup change, the band evolved into
its present incarnation. Though not a retro act, Yukon Blonde
clearly embraces late-'60s acts like the Byrds, embracing the
same pitch-perfectharmony. The group’ self-titled debut album
hitstores in February on Bumstead Records, also home to Cana-
dian power-pop act Two Hours Traffic. The set is a mix of gui-
tar-led intrigue, where Paul McCartney meets Crosby, Stills, Nash

& Young. Yukon Blonde has also developed a reputation as a
Robert Thompson

road-tested live act.

THANKYOU
TO OUR
PROMOTERS

Live Nation - Canada

Live Nation Global Touring
AEG Live

Paul Mercs Concerts
Goldenvoice

Jeff Parry Promotions

Don Jones Productions
Feld Entertainment

VEE Corporation

Donald K Donald
Wiggles Live USA Inc.

SME>

Tragically Hip - IL Divo - Stone Temple Pilots - Neil Young - Brooks & Dunn
Leonard Cohen - Jann Arden - Bryan Adams - Bachman & Cummings - Willie Nelson
TOOL - k.d. Lang - So You Think You Can Dance - George Jones
Matt Good - Our Lady Peace - Russell Peters - Robert Cray - Diana Krall - Celtic Thunder
The Wiggles - Hedley - Boys Like Girls + EImo’s Green Thumb * Great Big Sea
Bill Cosby - Trailer Park Boys - Tom Cochrane - John Fogerty - Lord Of The Dance

Thank you for helping us
become“Major Venue of the Year”!

Ken Noakes, General Manager, K-Rock Centre
T. 613-650-5079 E. knoakes@k-rockcentre.com

MAJOR FACILITY
OF THE YEAR
IN CANADA,

under 8,000 seats

1 Barrack Street, Kingston, Ontario, Canada
www.K-Rockcentre.com
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Join Billboard and Adweek at the 2nd annual Music & Advertising
Conference to explore how big brands, artists and music supervisors
are benefiting from working together!

TOP REASONS TO ATTEND:

» Network with top brand marketers, artists and music supervisors

* Learn the process of placing music in advertising

* Find out how to make the rights to your music more accessible

» Hear how brands turn to music to amplify their marketing message

» Discover how to target brands in specific sectors such as automotive,
apparel, video games and MORE

A CONVERSATION WITH:

STEVE SCHNUR

Worldwide Executive of
Music and Marketing,
Electronic Arts

$375 Early Bird Rate - Register By March 19 & Save!

MusicAndAdvertising.com

CONFERENCE SPONSORS; MEDIA SPONSORS:

c 1 e For Registration Information: Lisa Kastner LKastner@Billboard.com 646.654.4643
Mone MOZes ROSS:RLUS. 12 (5004 mmsses For Custom Sponsorships: Kim Griffiths Kim.Griffiths@8illboard.com 646.654.4718

Get your message front and center with

Billboard Country Update

An exclusive first-look at Billboard’s country charts powered by Nielsen BDS and
Billboard Boxscore data

Timely and insightful editorial coverage with expert chart analysis by Wade Jessen
The latest country radio news

GLA.;;E‘E—" TESSUARE S, 300 | smse10sne
wusen | SLI ILING

In-depth research provided by Bullseye T SHT Y, BUTDOEs?vgr“B’gE AK
Unique features and detailed song breakdowns including publisher and :
songwriter information

Don’t miss the opportunity to reach top country radio programmers
and other key country music influencers every Monday!

TO ADVERTISE, CONTACT:
Lee Ann Photoglo * 615.376.7931 « laphotoglo@gmail.com

TO SUBSCRIBE: www.billboard.biz/enewsletters
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BOY
MEETS
GIRL

She & Him Inspire Even
More Indie Crushes

With She & Him's 2008 debut, “Vol. 1," M.
Ward and Zooey Deschanel proved it's possi-

ble for a respected indie-rock troubadour to

successfully team up with a songwriting film
star. Released on Ward's longtime label Merge,
the duo's first effort won over fans and critics
with the combination of Deschanel’s sugary
lyrics and simple song structure in front of
Ward's guitar and production work.

But when the act first signed with Merge in
late 2007, it wasn’t with the assumption that
a second set would follow. “Even though it was
called ‘Vol. 1,” we didn't know if it was going
to be an ongoing project or not,” label co-
Aaybe if it
wasn't fun for them that would've been the
end of it."

Deschanel and Ward have had a busy cou-
ple of years, she with promotion for the movie
“(500) Days of Summer” and he with a solo
record and Monsters of Folk, his collaboration
with Conor Oberst, Jim James and Mike Mogis.
But with the March 23 release of “Vol. 2," they
want it known that She & Him aren’t just a

founder Mac McCaughan says. *

one-off affair. “As long as Matt wants to pro-
duce this music I write, | want to keep that

partnership going,” .
Ward responds with a laugh, “As long as

Zooey asks, the sky's the limit."

Manager Jordan Kurland says that so much
of the build happened organically for “Vol. 17
that the act’s team had only three months to
set up the record’s release. But for the new

i~
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CALL THE DOCTOR

album, there was more time to plan.

“We knew it was a great record by super-tal-
ented individuals and that certainly there was
a very magical chemistry between the two of
them, but we didn't know what we were going
to sell first week,” he says. “We didn’t know
what the market was going to be like.”

Even without a strong promotional push on
the first go, the band has sold 190,000 copies,
according to Nielsen SoundScan, and She &
Him were able to cross-market the album

HELLO MADAM
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ROCKING HISTORY

through “(500) Days of Summer,” in which
Deschanel played the title character. The film's
soundtrack includes the pair’s take on the
Smiths’ “Please, Please, Please Let Me Get
What | Want,"” and Deschanel and film co-star
Joseph Gordon Levitt starred in a music video
for She & Him's song “Why Do You Let Me

Stay Here?”
Kurland says the team at first tried to keep

a separation between church and state, so to
speak,” but the opportunity came up and they

www.journal-plaza.net & www.freedowns.net

GRAND ADVENTURES

went with it because of the musical nature of
the film. “Obviously we weren’t going to hide
the fact that Zooey was an actress, but we also
didn’t want to tie it in that much because we
really wanted people to appreciate ‘Vol. 1’ for
what it was," he says.

At the same time, Deschanel says she
doesn’t mind mixing her creative outlets
when it makes sense,

“I’m really interested in moving more and
more toward this idea that you can be an all-
around person—that you can do a lot of dif-
ferent things,” she says. “We live in a world
where everything seems to be specialized. |

think there’s something to be said for being
able to do more than one creative thing."

And in terms of how they’ll be promoted,
Ward says he has no worries with Merge.
“There's a lot of security in knowing that the
people you work with aren’t going to try to sell
what you do in the wrong way," he says.

While there aren’t any plans to cross-mar-
ket “Vol. 2,” Kurland says the team is look-
ing for licensing opportunities. There will
also be a push for triple A and public radio
and a music video for the first single, “In the
Sun.” In terms of touring, She & Him have
gigs lined up for South by Southwest,
Coachella and Bonnaroo, as well as a hand-
ful of shows around the release date and a
tour in the spring. McCaughan says there will
be some kind of partnership with the Inde-
pendent Film Channel during SXSW, which
he hopes will help get She & Him heard by
people who might only know Deschanel for
her film work.

Both musicians know that balancing mul-
tiple projects can be difficult, but De-
schanel—who's set to star in the HBO series
“I'm With the Band,” based on Pamela Des
Barres' memoir of being a groupie in the '60s
and’
more offers.

s—says it just means saying “no” to

“Ifyou're spreading yourselftoo thin doing
things that don't mean anything to you—
which is easy to do if you're an actor, to be hon-
est—then you end up becoming extremely
exhausted, extremely drained, and you don't
have anything that means anything to you at
the end,” she says. v
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>>>VAMPIRE
WEEKEND
HEADLINING
ROOTS’ PICNIC
Vampire Weekend will
headline the third
annual Roots Picnic,
which will also feature a
performance by the
Philadelphia-based
Roots plus two
associated side projects
from drummer Ahmir
“?uestlove” Thompson
and rapper Tariq “Black
Thought” Trotter. The
event will be held June 5
at Philadelphia’s
Festival Pier; tickets go
on sale March 5. The
Roots Picnic will also
boast a reunion
performance by an as-
yet-unannounced hip-
hop act.

>>>‘GLEE’ CAST
ANNOUNCES U.S.
TOUR

The “Glee” cast is taking
its show on the road.
Fox’s Golden Globe
Award-winning high
school musical has
announced a seven-date
U.S. Glee Live! In
Concert! tour, which will
kick off May 18 in
Phoenix, slightly more
than a month after the
show'’s anticipated
return to TV. Tour
tickets go on sale to the
public March 18 for the
Phoenix date and March
13 for other cities;
presale tickets are
available March 5 for
American Express
cardholders.

>>>NY JAZZ FEST
HONORING
HANCOCK

Jazz legend Herbie
Hancock will be feted at
a belated 70th birthday
bash June 24 at Carnegie
Hall that will highlight
the revival of a major
summer jazz festival in
the Big Apple. The
pianist, who turns 70
April 12, will be joined by
comedian Bill Cosby,
saxophonist Joe Lovano,
trumpeter Terence
Blanchard and
saxophonist Wayne
Shorter—Hancock’s
bandmate in Miles Davis’
famed '60s quintet—with
more guests to be
announced. The concert,
“Herbie Hancock, Seven
Decades: The Birthday
Celebration,” will benefit
the Thelonious Monk
Institute of Jazz.

Reporting by Charles J.
Gans, Monica Herrera and
David J. Prince.

WORLD

BY EVIE NAGY

Don’t Look Back

Although Moving Forward, Refugee All Stars
Honor Their Roots With ‘Rise & Shine’

In the weeks following the earthquake in Haiti,
many well-meaning artists rushed to help, host-
ing benefits and raising funds, yet few of them
could relate to the sense of horror and loss felt
by the citizens of the devastated country. But
for the members of the Refugee All Stars, which
formed in a refugee camp in Guinea during
Sierra Leone's civil war, feelings of displace-
ment were still fresh—and the band decided
toact. The All Stars posted the first single from
their forthcoming album on their Web site,
selling “Global Threat” for a minimum dona-
tion of $1 and donating 100%
of the proceeds to the Interna-
tional Rescue Committee.

Even as they work to help
victims in Haiti, the All Stars
are trying to move beyond their
own past as they prepare for
the March 23 release of their
second album, “Rise & Shine”
{Cumbancha). Most of the
band's current audience knows
the group from the 2005 doc-
umentary “Sierra Leone’s
Refugee All Stars,” and the
act’s previous album, “Living
Like a Refugee.”

“Obviously the story is still
there. It's an important part
of what they do,” manager
Kevin Morris says. “
sically, this is a giant leap for-
ward for them.”

“They recorded [the first album| around camp-
fires and in low-quality studios and that was part
ofthe charm, but we knew that wasn’t going to
last forever. The group had to demonstrate that
they had the chops to be a touring and record-
ing band thatwasn’t going to ride on their story
alone,” Cumbancha founder Jacob Edgar says.
“Sowe thought, ‘How are we going to make this
special?’ " The group was finishing a tour in
New Orleans, and the city's musical resources

lhl

But mu-
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‘Obviously
the story is
still there. It's
animportant
partof what
theydo. But
music: uly,
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for them.’

—KEVIN MORRIS,
MANAGER

and compatibility provided an answer. “New Or-
leans has had a lot of struggles in recent years
just as Sierra Leone has, and the people of the
city have experienced displacement, as well as
the redemptive power of music,” Edgar says.

“I think it doesn’t fall into the pitfall of the
classic, overproduced second album from an
international group,” says filmmaker Zach
Niles, who worked on the documentary and
now co-manages the All Stars. He also notes
that while much of the band were musicians
long before they entered the camps, many
members were in “party
bands" that focused on
cover songs. "Having
their own band that
tours around their world
gives them a new free-
dom to write songs,”
Niles says. “They're
finding new ways to
combine dancehall and
traditional music.”

The band will exten-
sively tour the United
States, including a May
2 stop atthe New Orleans
Jazz & Heritage Festival,
but the campaign will
focus on Europe, where
Edgar will use Cumban-
cha’s network of inter-
national partners to
distribute the film for the first time and book an
extensive tour.

“We've focused on developing the European
market for them because that's actually where
they have no presence whatsoever,” Edgar says,
“It's funny because for quote-unquote ‘world
music,’ Europe is really the strongest market

isa dmnl

in alot of ways—it's ironic that they're so well-
known in the U.S. and so little-known in Eu-
rope. Sowe have alot of growth [potennal] and
that’s pretty exciting.”

wwWw americanradiohistorv com

Dr. Dog Moves
Out Of The
Basement—Briefly

To call Philadelphia psych-rock
band Dr. Dog stuck in its ways
is a bit of an understatement.
The group happily recorded all
five previous albums in its base-
ment studio, but when it signed
to anew label, the members de-
cided to work with outside pro-
ducers for the first time. While
the move proved difficult for
the band, it also resulted in an
album, “Shame, Shame,” out
April 6 on Anti-, that could be
the its most captivating yet.
Everything started out fine.
The album’s production began
in August at upstate New
York's Dreamland Studios
with former Beck producer
Rob Schnapf, but after an ar-
duous month of recondition-
ing its recording methods, Dr.
Dog emerged with a half-fin-
ished album. Determined to
not let the time go to waste, the
band headed back to the base-
ment and tried to make the

IEETd ey wiLLiam MaPES

OLD DOGS,
NEW TRICKS

most of the situation.

“We tried to focus more on
playing together asa band and
taking the time to track all the
instruments at the same time,
rather than individually,” gui-
tarist/vocalist/co-songwriter
Scott McMicken says. “Rob rep-
resented our ability to do that,
despite the recording sessions
in New York not being ideal.”

The members spent October
and November working in their
basement, eventually fusing
new and old techniques to cre-
ate an album that doesn't once

PULSE

EDITED BY TOM FERGUSON

>>>BIG BIRD

U.K. singer/songwriter Steph-
en Jones, aka Babybird, could
be set for the type of career
boost money can't buy.

Hollywood superstar John-
ny Depp, a longtime Babybird
fan and friend, guests on
Jones’ forthcoming sixth stu-
dio set, “Ex-Maniac.” Depp
plays guitar on “Unloveable”
and will direct itsaccompany-
ing promo video.

Depp also helped the artist
land a new record deal. “John-
ny told me, “You've got to hear
this Babybird guy,’ " recalls
Bruce Witkin, co-founder of
Los Angeles-based label Uni-
son Music Group. Unison will
release “Ex-Maniac” March1in
the United Kingdom and Eu-
rope through various distribu-
tion partners, following the
Feb. 21 release of digital-only
single “Unloveable.” The al-
bum is set for a third-quarter
U.S.release.

In typical Babybird style, the
11-song set mixes catchy, mel-
odic rock with black lyrical

Ns.net

humor. Although little-known
stateside, he scored a U.K. No.
3 hitin 1996 with “You're Gor-
geous” from his gold (100,000
shipped) album, “Ugly Beau-
tiful” (Echo).

“With Stephen, it’s not
about developing him. It's
about reminding people how
great he is,” says Witkin, who
co-produced “Ex-Maniac” with
Unison director Ryan Dorn.

On March 16 Babybird will
embark on a 10-date British
tour booked by the Agency
Group, with U.K. and European

Twe%et: BABYEIRD
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lose sight of Dr. Dog's lo-fi,
retro-rock roots. In retrospect,
McMicken says, the time spent
with a producer provided Dr.
Dog with ideas on improving
its home studio.

“We managed to create an
album that bridges the gap be-
tween how we feel in the band
right now, which is focused to-
ward a bigger live show and a
more dynamic way of playing
together, and our earlier days
of four-track and a more imag-
inative, impressionistic way of
creating songs,” he says.

That the album wound up
being so focused on fusing old
and new isn't surprising,
given the other transitions the
band has been through. After
five years on New Orleans
label Park the Van, the mem-
bers felt they were outgrow-

festival appearances sched-
uled for summer.

Witkin is now eyeing a fall
U.S. tour. “I believe he’s a great
secret,” he says, “and we’re
going to try and get him some
attention here.” Babybird is
published by Chrysalis Music.

—Richard Smirke

>>>BIG TEARS

This April, U.S. audiences
will finally get to see the lat-
est New Order spinoff, the
Bernard Sumner-fronted
Bad Lieutenant.

The band features New
Order vocalist/guitarist Sum-
ner and guitarist Phil Cunning-
ham (who joined New Order
in 2004) along with guitar-
ist/vocalist Jake Evans. Live,
the trio is augmented by bass-
ist Tom Chapman and New
Order drummer Stephen Mor-
ris, who appears on three
tracks on the album, “Never
Cry Another Tear.”

Bad Lieutenant’s proposed
U.S. live debut last November
was postponed following visa
problems, but William Morris
Endeavor Entertainment has
scheduled four April shows in-
cluding Coachella (April 17).

ing the small indie.

“Even before we released
‘Fate’ (which charted at No.
86 on the Billboard 200] in
2008, Park the Van said that
we were outgrowing their
abilities,” bassist/co-song-
writer Toby Leaman says. “It
got to a point where they
knew they probably couldn’t
release another record and be
fair to us in profit.”

Since Dr. Dog's move to Anti-
in July, viral marketing efforts
through social media have been
its bread and butter. “Shame,
Shame” will be one of the first
releases in the Anti- Facebook/
Amazon Discount Club, which
provides sale discounts in ex-
change for Facebook fandom.
The album’s first single,
“Shadow People,” was initially
planned for release once the

After European dates in No-
vember, the band played U.K.
arenas in December as a spe-
cial guest of the Pet Shop Boys.
U.K. headlining dates (March
15-21) precede the U.S. trip.

With a live lineup including
allof New Order except bassist
Peter Hook, Bad Lieutenant’s
U.K. manager Rebecca Boulton
says that “there’s a hardcore fan
base that will be interested.”
However, she adds, “At the
same time, we’re starting from
scratch with anew band. We're
trying not to trade shamelessly
on the New Order name.”

The album appeared inter-
nationally Oct. 5 on Triple
Echo/Co-operative Music, pre-
ceding its Nov. 10 U.S. release
on Original Signal Recordings.
U.K. sales have passed 8,000,
according to the Official Charts
Co., while Nielsen SoundScan
puts U.S. sales at 6,000. Bad
Lieutenant is published by Nat-
ural Energy Lab (United States)
and Warner Chappell (rest of
theworld). —Steve Adams

>>>BIGIF

Jazz/soul vocalist Mario Bion-
di's English-language stylings
have been firm favorites of Ital-

band’s Facebook fans reached
20,000 names, but Anti-leaked
the song Feb. 9.

“What we wanted to do with
‘Shadow People’ was build up
fans on Dr. Dog’s Facebook
page, which doubled,” Anti-
GM Mark Hansen says. “We're
rolling out another song before
the album drops, so we knew
we were going to premiere the
song eventually, regardless of
the numbers.”

Hansen anticipates big
things for the band. “Dr. Dog
was a big sign for us here at
Anti-, both because of their
music and their momentum,”
he says. “The band is newly
touring in secondary markets
nationwide and selling more
tickets than ever, so we hope
they will continue to grow with
‘Shame, Shame." " e

Move on up: DR. DOG

ian music buyers since his de-
but album, “A Handful of Soul,”
was the sleeper hit of 2006.
That was followed by the 2007
hit live album “I Love You
More,” then the second studio
set, “If,” which has been areg-
ular in the top five of the
FIMI/Nielsen chart since its
Nov. 6 release.

That sustained success has
come despite Biondi releasing
those albums on three sepa-
rate indie labels: Schema, then
Edel and now Rome-based
Tattica, whose only other artist
is the veteran Renato Zero.

Biondi’s manager/executive
producer Simone Veneziano
says the album’s sales have
topped 160,000 units. He
suggests the singer’s prefer-
ence for English-language
material makes him a poten-
tial export, adding, “We are
seriously looking at Japan,
the U.S.A., the U.K. and other
European territories once this
album has realized its full po-
tential in Italy.”

Biondi is published by his
own company, Handful of Mu-
sic; live bookings are through
Milan-based F&P Group.

—Mark Worden
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by LAURA LEEBOVE

Melissa Auf der Maur has spent much of her career on major labels, playing bass in Hole and
the Smashing Pumpkins and releasing her 2004 solo debut on Capitol, but she says her heart
has always been independent. After leaving Capitol, she teamed with the Montreal-based Phi
Group for her second album, “Out of Our Minds,” a multimedia project that includes the record,
a 28-minute film and a comic book, due March 23. Auf der Maur spoke with Billboard about the

album, science fiction and becoming an independent businesswoman.

1 Your first solo record was released
on Capitol. How did that end, and why
did you want to release independently
going forward?

When I made my first record, [ self-financed
and self-created and then later licensed to
Capitol Records. Capitol was great and very
supportive of me. Then fast forward to the
beginning of the writing and the making of
my next record. Capitol was going through
problems and in one fell swoop, everyone I
worked with there was fired, all in one day,
and that, to me, was danger. [t was very clear
to me that [ wanted to get out at all costs. So

I made a big decision about a year-and-a-half
ago to not get back into bed with a big box
and forge ahead as an independent musician
and businesswoman.

2 You've been talking about the second
album since 2005. What has the timeline
been for the project?

EMI had budget freezes before everyone was
fired, so [ started paying for [recording] and
hoping EMI was going to pay me back. By
the time everyone was fired [ from Capitol|
and it was in the hands of the lawyers, I lost
another year. The film alone took six
months, and the comic book illustra-

tion took months.

Mainly, I've been trying to rebuild
my business. Last year was when |
met the new partners [at Phi Group| ’ »
and in 2008 I actually considered -
another major label. So 2008, or r
2007, might've been the beginning
of the falling apart with Capitol. Two
years of making the record and two
years of surviving, and then
here I am releasing it.

3 It must be exciting to
finally have it done.

I've definitely never worked
so hard in my life and |
promise you, my years in
Hole and the Pumpkins
were work. Meanwhile,
I'm still a developing
artist. This is only my sec-
ond record. As much as
I’'m a veteran in some
ways, | only made one rec-
ord and I've been on a mas-
sive learning curve for the
past five years—but it's
worth it.

www.freedown
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4 A couple of years ago you said you
were looking at “Out of Our Minds" as a
lifelong project and that you'd always be
adding new content. Is that still the plan?
I would say that “Out of Our Minds” is my foun-
dation that I will creatively and thematically
grow from. I'm booking rock shows and a cou-
ple of screening parties in the spring around
the record, but I'm also talking to people inthe
art world to book, say, the art installation ver-
sion of “Out of Our Minds."

It's definitely a project that can travel farand
wide and exist in different forms and timelines.
One of the things is committing to get away
from that old-school model of the drop date
and the single.  wantto put the work out there
and see where the work takes it, not where the
business model tells it to go.

5 What are your touring plans? How will
all of the components be incorporated?
Around the release of the record I'm going to
be playing a traditional, visceral rock show,
but will make sure there's an art gallery or a
screening in that same city that day or the day
before, and be able to bring all elements of the
project to key, primary cities all over the world.

The music is where this came from, and the
performance of the music is key. And that's a
balance to experiencingitin a cinema or
in an art gallery.

6 You've been doing presenta-
tions at sci-fi conventions. How did
that come about, and what kind of

reaction have you been getting?
1 went to my first Comic-Con

two years ago. What |

walked away with was a
very healthy, blossoming
business. Everyone was
open-minded and “the
weirder the better” was the
creative model.

There’s been alot of loy-
alty with the Smashing
Pumpkins fans. There are
those sci-fi fantasy guys
that love the Smashing
Pumpkins, but I did run
into some of them at
Comic-Con dressed up as
Harry Potter. [ like people
who build their lives on
fantasy better than [ like
people who build their lives

on some urban reality. ««
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ALBUMS

PETER GABRIEL
Scratch My Back
Producers: Bob Ezrin, John
Metcalfe

EMI Label Services

Release Date: March 2
Peter Gabriel apparently,
doesn't want to be your
“Sledgehammer” anymore,
The incoming Rock and Roll
Hall of Famer’s first studio
album in eight years, “Scratch
My Back," hits softly, with
mostly lush orchestrations
rather than typical rock'n'roll
trappings. As the title suggests,
the setis a collaboration with
other artists in which Gabriel
covers one of their songs and
they, in turn, plan to do the
same for one of his on a sub-
sequent album, “I'll Scratch
Yours." He treats David Bowie's
“"Heroes"” with shimmering
strings and Paul Simon's “Boy
in the Bubble"” as a mellow
piano ballad, The dark ebb
and flow of "My Body Is a
Cage” gives the Arcade Fire
song a proggy veneer, while
subtly deployed strings lend
an even more romantic tinge
to Lou Reed's “The Power of
the Heart.” It may take listen-
ers a while to wrap their heads
(and ears) around “Scratch
My Back,” but it will undoubt-
edly polarize an audience that
has long awaited something
new from Gabriel.—GG

B@&S

Cardio

Sorin

LITTLE BOOTS

Hands

Producers: various

Elektra Records

Release Date: March 2
Nearly nine months follow-
ing the UK. release of singer/
songwriter Little Boots’
debut album, "Hands,” state-
side listeners will finally have
the opportunity to acquaint
themselves with a shining
British talent who puts a fu-
turistic spin on pop music.
Little Boots surrounds her-
self with complex electronic
tracks that collapse into
each other like dominoes,
with such producers as Red-
One and Greg Kurstin con-
tributing energetic beats.
“New in Town" and "Earth-
quake” provide a vivacious
one-two opening punch,
while "Remedy” is a gor-
geous synthesis of Girls
Aloud’s chic pop and Kylie
Minogue’s light-as-air at-
mosphere. For an album
with crowded electro-pop
instrumentation, the music
isn’'t overbearing, and Little
Boots' cheeky lyrics never
lose any of their dry attitude.
Despite the later U.S. release
date, none of the glittery
tracks on "Hands"” have lost
their luster. if anything, Little
Boots may find more state-
side success in a post-Lady
Gaga pop landscape.—JL

MIGUEL BOSE
Producers: Miguel Bosé, Nicolas

Warner Music Latina

32

Release Date: March S

A pop icon in his native Spain since the '70s, Miguel
Bosé is no stranger to lycra and headbands. And though
he maintains that the title of his new album, “Cardio,” is
a reference to the Greek word for “heart,” these tracks
are destined for workout playlists throughout the
Spanish-speaking world. From the bouncy electro-pop
title track to the echoes of the Ziggy Stardust phase of
his idol David Bowie on “iHay?” to the Bollywood-
tinged “Ayurvedico,” Bosé’s seductive frivolity is in full
force. The lusty rap “Jurame” was inspired by the 2009
humanitarian Paz Sin Fronteras concert Bosé organized
with Juanes in Havana, and “Eso No” is a poignant
power ballad that could be an anthem for his gay follow-
ers. “Cardio,” the follow-up to his 2007 hit album,
“Papito” (a duets album honoring his 30-year career), is
brimming with retro flavor. While his music might not be
completely original, Bosé overcomes any thin spots in
his repertoire with his personal flair, a charming combi-
nation of sophistication and camp.—JCN
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DRIVE-BY TRUCKERS

The Big To-Do
Producer: David Barbe
ATO Records

Release Date: March 16

Drive-By Truckers know all about big to-dos, whether it's
releasing a full-blown “Southern Rock Opera” or such
sweeping conceptual pieces as “The Dirty South” and their
last studio album in 2008, “Brighter Than Creation’s Dark.”
By those standards the band’s latest release, “The Big To-
Do,” is a modest affair: a collection of unconnected—

BLAKE SHELTON
Hillbilly Bones

Producer: Scott Hendricks
Warner Bros. Records
Release Date: March 2
Blake Shelton’s new six-song
album, "Hillbilly Bone,” may
be a marketing and sales ex~
periment by Warner Bros.
Records, but fans of the Ok-
lahoman artist won’t be dis-
appointed. The title-track
lead single (featuring Trace
Adkins) is a rollicking, red-
neck celebration of all things
stereotypically Southern, in-
cluding F-150s, blue jeans
and fiddles. And although
“Kiss My Country Ass,"” which
conjures Hank Williams Jr.
and honky-tonks, won’t go
down as the most original
song in history, it's still a fun
listen. On “Almost Alright,”
Shelton channels the care-
free island feel of Jimmy
Buffett while singing about
getting over a lover with the
help of a couple of beers
The album'’s highlight is "De-
lilah,” inspired by his girl-
friend Miranda Lambert's
dog of the same name,—KT

JOANNA NEWSOM
Have One on Me
Producer: Joanna Newsom
Drag City

Release Date: Feb, 23

It's hard to imagine folk
singer/songwriter Joanna
Newsom following up her
five-song, 55-minute 2006
sophomore album, “Ys,” with
an even more ambitious re-
lease. Spanning 18 tracks
and three discs, Newsom's
third effort, “Have One on
Me,” ups the antein not only
quantity but also musical
diversity. The majestic ar-
rangements of “Ys” are
expanded, with crackling
drums on the new track
“Good Intentions Paving
Company” and a lonely
horn section on "You and
Me, Bess." Other songs like
“ '81" feature little more than
a twinkling harp and vocals,
but Newsom’s songwriting
evokes the same hypnotiz-
ing effect as early Joni
Mitchell. The most powerful
tracks combine sparseness
and excessive instrumenta-
tien, as in the slow build of
“Baby Birch." Newsom’s
wispy singing style may still
be tooinaccessible for some,
but hardcore fans will savor
the growing vecal confi-
dence during the two-hour-
plus running time. In an era
of quick musical fixes, “"Have
One on Me" is a spacious
artistic statement too origi-
nal to pass up.—JL

though certainly
related—songs
that traverse all
sorts of Southern
terrain and situa-
tions. The group'’s
songwriting trio
(mainly Patterson

Hood) offers the usual array of potent guitar riffs,
stomping hard rock and vivid lyricism. The last of which
particularly surfaces in Hood's chronicle of “The Flying
Wallendas” and the true-life murder tale “The Wig He
Made Her Wear.” The buoyant “This Fucking Job” and the
boogie “Get Downtown” speak to the current economic
climate, while the Truckers shift gears with the ethereal
ambience of the Shonna Tucker-sung “You Got Another”
and the gentle album closer “Eyes Like Glue.” Those tracks
also highlight the impact that keyboardist Jay Gonzalez is

making on the band.—GG

TED LEO & THE
PHARMACISTS

The Brutalist Bricks
Producers: Phil Palazzolo,
Christina Picciano

Matador Records

Release Date: March 9
English punk band Crass

Cooder

Group
Release Date: March 9

may have declared in 1979
that “Punk Is Dead,” but Ted
Leo & the Pharmacists help
refute that notion on their
sixth studio set, “The Bru-
talist Bricks.” Although it
may not be & punk album
through and through, songs
like “The Stick” and “Where

THE CHIEFTAINS
FEATURING RY COODER
San Patricio

Producers: Pacdy Moloney, Ry

Fantasy Records/Concord Music

The latest collaboration between the Chieftains and Ry
Cooder symbolizes more than the union of two of the
most respected names in world music; there's also a
powerful thematic concept at work here. An unlikely
alliance formed by the fusion of the Chieftains’
traditional Irish music with Cooder’s wide-ranging Latin
sounds, new album “San Patricio” relates the little-
known story of a group of immigrant Irish soldiers who
deserted the U.S. Army during the Mexican-American
War and instead fought with the Mexicans. An all-star
cast pitches in to help tell the tale: Singer Lila Downs
opens the album with “La Iguana,” on which uilleann
pipes jostle for space with fluttering mariachi guitar,
while actor Liam Neeson narrates “March to Battle
(Across the Rio Grande)” against a backdrop provided
in part by California’s Los Cenzontles. Other guests
include Linda Ronstadt (“A la Orilla de un Palmar™),
Van Dyke Parks and Los Tigres del Norte (who both
appear on “Cancion Mixteca™). The result is as thrilling
as it is enlightening.—MW
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Was My Brain?" embody the
genre’s spirit with pound-
ing drums, frenzied guitars
and rushed deliveries (the
former cut clocks in at less
than two minutes), while
“Mourning in America”
mixes the genre’s chaotic
arrangements and political
bite with Leo's usual power-
pop flare. The frontman's
pop tendencies also shine
through on “Ativan Eyes,”
where he serenades a
drugged lover with catchy
hooks and references punk
predecessor Flux of Pink In-
dians. Tracks like this should
please fans of the band’s
stock-in-trade, while the set
will pleasantly surprise
open-eared listeners.—LF

THE WATSON
TWINS

Talking to You, Talking to
Me

Producers: J. Soda, Russell
Pollard

Vanguard Records

Release Date: Feb. 9

Los Angeles-based sister
duo the Watson Twins' sec-
ond album, “Talking to You,
Talking to Me,” fuses the
pair’s alternative country
sound with a funkier vibe
than found on their 2008
debut, “Fire Songs.” The new
set also displays a more as-
sertive attitude through its
confident lyrical themes. The
compelling “Midnight” is
ruled by biting piano that
swells into a melting guitar/
organ combo, while the sin-
gle "Modern Man" features
the sisters’ beautiful har-
monies. Although Chandra
and Leigh Watson don't em-
ploy their entire vocal range
on the bluesy “Devil in You,"
they make up for it with lyri-
cal maturity (“Well the devil

L LEGEND & CREDIIS |

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Melanie
Bertoldi, Judy Cantor-Navas,
Devin Chanda, Mariel
Concepcion, Lindsey Fortier,
Gary Graff, Monica Herrera,
Jason Lipshutz, Michael
Menachem, Jesse Serwer, Ken
Tucker, Mikael Wood

CRITICS' CHOICE *: A new
release, regardiess of chart
potential, highly recommended
for musical merit.

in you tried to tell me
what to do/I don't think
so”). Perhaps the album's
strongest delivery is found
on the hard-hitting "Give Me
a Chance," where the duo
sings over a drum pulse,
“You can't hit me, take me,
love me and leave me for
dead."—MB

LIL WAYNE

Rebirth

Producers: various

Young Money/Cash
Money/Universal

Release Date: Feb. 2

Lil Wayne's long-awaited
new album, “Rebirth,” is his
first full-length since the
multimillion-selling “Tha
Carter 111" in 2008, and the
rapper's first attempt at
recording a true rock record,
Tame punk-driven guitar licks
may eclipse hard basslines,
but familiarity is found in
Wayne's willingness to be
lyrically venturesome, The
adolescent angst of lead sin-
gle “Prom Queen"is just one
of his rudimentary musings,
and on the almost suicidal-
sounding “Runnin’ * (featur-
ing newcomer Shanell), he
despairingly sings, “I'm run-
nin® out of time, I'm runnin’
out of space/Feel like I'm
runnin’ round, but I'm run-
nin'in place.” “Rebirth"” also
finds Wayne exploring speedy
pop-punk rhythms (“The
Price Is Wrong"), but he still
favors the balancing act be-
tween Auto-Tuned wailing
and unhinged MC'ing (“Para-
dice”). Although the cleaner
meloedies and pop polish
seem to mute the rapper’s
stream-of-consciousness
salvos, he still shines on
"Drop the World,” featuring
Eminem.—DC

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format

All albums commercially
available in the United States are
eligible. Send album review
copies to Mitchell Peters at
Billboard, 5055 Wilshire Blvd.,
Seventh Floor, Los Angeles, CA
90036 and singles review copies
to Monica Herrera at Billboard,
770 Broadway, Seventh Floor,
New York, NY. 10003, or to the
writers in the appropriate
bureaus

BREAKING
BENJAMIN

Give Me a Sign (Forever
and Ever) (4:17)

Producer: David Bendeth
Writer: B. Burnley
Publishers: Seven Peaks
Music o/b/o itself, Breaking
Benjamin Music (ASCAP)
Hollywood

Breaking Benjamin follows the
thrashing urgency of | Will Not
Bow" with a potent scourge of
arock ballad in “Give Me a Sign
(Forever and Ever).” The Penn-
sylvania band's longtime pro-
ducer, David Bendeth, creates
a thick, murky backdrop of
compressed guitars and
drums, over which lead singer/
songwriter Benjamin Burnley
administers his studious angst.
“Daylight dies, black out the
sky/Does anyone care, is any-
body there?" he mourns. His
steeled vocal carries the
gloom well, but there's also a
palpable yearning for salva-
tion whenever he soars toward
the upper register or repeat-
edly shouts the song's title. Ex-
pect “Give Me a Sign" to follow
the same path that “I Will Not
Bow™ did to No. Ton Billboard's
Rock Songs chart.—MH

 POP |

TAIO CRUZ
FEATURING
LUDACRIS

Break Your Heart (3:05)
Producers: Taio Cruz, Fraser

7. Smith

Writers: various

Publishers: various

Mercury

London-based singer Taio
Cruz'sfirst single, “Break Your
Heart,” debuted at No.1on the
UK. singles chart without any
gimmicks. His stateside ver-
sion turns up the heat with a
feature by Ludacris, who gives
an upfront warning to women
in his brief rap introduction
Cruz’s breezy vocals on this
electro-pop number have all
the warmth of smooth R&B,
while producer Fraser T.Smith
sets up the right ratio of
catchy vocals and tempo
changes to make a hit in the
vein of Jay Sean's "Down.”
“Break Your Heart” recently
debuted stateside on Bill-
board's Top 40 Rhythm Air-
play chart, and Cruz’s album,
“Rokstarr,” will be released
later this year. Between pro-
ducing and writing for Sug-
ababes and Justin Timberlake
and burning up the dance-
floors, Cruzis on track for a
big 2010.—MM

R&B

OMARION

Speedin’ (4:23)

Producer: 253 Music
Writers: various

Publishers: various
Starworld/Musicworks/Capitol
Omarion may have been boot-
ed from Lil Wayne's Young
Money crew, but with his sec-

REVIEWS-

SINGLES

LADY GAGA FEATURING
BEYONCE

Telephone (3:40)

Producers: Rocney Jerkins, Lady
Gaga

Writers: various

Publishers: various
Streamline/Konlive/Cherrytree/Interscope
“Telephone” starts off unassumingly, with a
solemn Gaga singing over an alluring harpsi-
chord melody (a signature Rodney Jerkins flour-
ish that dates all the way back to Brandy and
Monica's “The Boy Is Mine”). In no time, though,
the song busts wide open to reveal a pounding,
irresistible club anthem. Much like Ke$ha’s “Blah
Blah Blah,” “Telephone” sets out to silence buga-
boos, with whom featured artist Beyoncé is all
too familiar. “I should have left my phone at
home ’'cause this is a disaster/Calling like a col-
lector/Sorry, | cannot answer,” Beyoncé seethes,
as the track suddenly digs its claws into synco-
pated, Dirty South drum kicks. By the time “Tele-
phone” surges through a wall of cellular bleeps to
return to its simple introduction, Gaga and Beyoncé
have left the listener with just one option: surrender
to the dancefloor.—MB

Atlantic

JAHEIM

Finding My Way Back (3:46)
Producers: /van “Orthodox” Barias,
Carvin “Ransum” Haggins

Writers: various

Publishers: various

Jaheim showcased his ability to ride an uptempo party
groove on his recent hit, “Ain’t Leaving Without You,”
but the suave crooner’s bread and butter has been slow
serenades. Right on cue, “Finding My Way Back” is
quintessential Jaheim. A melancholic guitar riff sets the
tone for the song, which finds the husky-voiced tenor
plotting the recapture of a lost love. But what sepa-
rates “Finding My Way Back” from any number of his
identically themed tracks is a particularly well-executed
metaphor. “Caught a love wave/Rode it then | wiped
out,” Jaheim sings, introducing the maritime theme
that runs through his verses. “Two ships just passing in
the night now/Offshore, looking for a lighthouse.” As
long as he keeps finding ways to make traditional R&B
sound this fresh, Jaheim fans should hope that he
remains lost at sea.—JS

ond single the R&B crooner
proves hisrelevancy on his own
merit. Contrary to the boastful
first single, “I Get It In," this
maudlin ballad finds Omarion
desperately trying to make it
home to his fiancée, who's on
the verge of leaving him, when
his car breaks down. “l gotta
get back to you/| called triple

A, they say they on their way/
Time's ticking fast, gotta see
you today,” Omarion frantically
belts over marching-band
drums, a one-finger piano pat-
tern and electric guitars. if he
continues releasing tracks like
this one, he might easily speed
his way to the top of the charts
inno time.—MC
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Cult Favorite ‘The
T.A.M.l. Show’
Comes To DVD

Director Quentin Tarantino
ranks it in the “top three of all
rock movies.” “Little Steven” Van
Zandt proclaims it “the greatest
rock movie you've never seen.”

That’s about to change March
23 when Shout Factory releases
“The T.A.M.L. Show: Collector’s
Edition” for the first time on
DVD. Filmed live at the Santa
Monica (Calif.) Civic Auditorium
in 1964, the first concert movie
of the rock era brims with nearly
two hours of kinetic perform-
ances by 12 acts, seven of whom
are now in the Rock and Roll Hall
of Fame, including the Rolling
Stones (with thelate Brian Jones),
James Brown, Chuck Berry, the
Beach Boys and the Supremes,

“It was all live, no postpro-
duction, no second choices. It
was all gut instinct,” recalls
“T.AM.L" director Steve Binder,

whose credits include “Elvis: '68
Comeback Special.” In fact,
Binder adds, when he and exec-
utive producer Bill Sargent
screened the film for several stu-
dio executives, one exec said,
“This is a total disaster; it has
too many closeups.”
“T.A.M.L" stood for Teenage
Awards Music International,
which was originally conceived
asan international nonprofit or-
ganization that would produce
yearly concerts and awards cer-
emonies for network broadcast.
The proceeds raised would be
donated for music scholarships
and programs. While that prem-
ise never took root, the movie
did. Filmed seven months after
the Beatles invaded the United
States on “The Ed Sullivan
Show” and making its “world
premiere” Nov. 14, 1964, at 33
Los Angeles-era theaters, “The
T.A.M.L Show” was released na-
tionally in December 1964 and
debuted in the United Kingdom

in April 1965 as “Teen Age Com-
mand Performance.” Since
then, the pioneering film has
become a cult favorite, kept alive
through video bootlegs as rights
issues were hammered out.
“My goal in shooting this was
to put the viewing
and center as if they were there
live,” Binder says. “I wanted to
give the artists the freedom todo
whatever they did; to have the
camera follow them and not the
other way around. I wanted the
audience to see the reactions, the

ng audience front

emotion, the sweat.”
Watching Brown's dynamic

In concert: JAMES BROWN
and THE BEACH BOYS

performance—heightened by
his dazzling footwork—the
viewer is nearly as sweat-
drenched as he is and unequiv-
ocally understands why he was
called “the hardest-working man
in show business.” But that's
justone of the many “TLAM.L"
highlights. Hosts Jan & Dean

introduce a diverse lineup of

U.S. and English acts that also
includes Motowners Marvin
Gaye and Smokey Robinson &
the Miracles, Lesley Gore, Gerry
& the Pacemakers, the Barbar-
ians and Billy J. Kramer & the
Dakotas. The restored film also

boasts the Beach Boys' perform-
ances that were removed after
the film’s initial theatrical run.

Providing musical backup
was the Wrecking Crew. The
band, whose members included
Glen Campbell and Leon Rus-
sell, is best-known for playing
onall of producer Phil Spector’s
hits. The Blossoms—Fanita
James, Jean King and Darlene
Love—supplied backing vocals.
Rounding out "The T.A.M.I,
Show” DVD package: new com-
mentary by Binder; colorful,
e-there liner notes by
music historian Don Waller;

you-:

rare photos; and the original
radio spots promoting the show.
Asked why “The T.AM.IL.
Show” still holds up after 46
years, Binder says it boils down
to the artists' unbridled perform-
ances. “Most of the black acts
were restricted from main-
stream television. So it was great
seeing white audiences reacting
to Smokey, James and Marvinas
equals tothe Rolling Stones, the
Beach Boys and everybody else,
Itwas an integrated United Na-
tions on wheels with nobody dis-
cussing race afterward. It's just
agreatrockn'roll film.”  «..

A GROOVE-Y MOVE

Horn of plenty:
EUGE GROOVE

Shanachie saxophonist Euge Groove has come a long way from his first public
performance: a second-grade piano recital. After touring and/or recording with
such stars as Elton John and Tina Turner, the one-time Tower of Power mem-
ber is now tied for the most No. 1s—four—on Billboard’s Smooth Jazz Songs
chart since the survey debuted in the Oct. 22, 2005, issue. 4 As “Sunday Morn-
ing” leads the radio airplay list for a second week, Groove has equaled the chart-
topping output of Boney James and Richard Elliot. The musician, born Steven
Eugene Grove, previously topped Smooth Jazz Songs with “Get 'Em Goin’ "
(five weeks, 2005), “Born 2 Groove” (one, 2007) and “Religify” (seven, 2009). 4 |
“Sunday Morning” is the title track to Groove's No. 2-peaking sixth entry on Top
Contemporary Jazz Albums. His last effort, “Born 2 Groove,” became his first
No. 1, spending three weeks on top during a 47-week run. —Gary Trust

ARTISTS WITH MULTIPLE NO. 1s ON BILLBOARD’S SMOOTH JAZZ SONGS CHART

1)) (MOST IN CHART'S HISTORY)

W oo
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EUGE RICHARD BONEY PETER WALTER RICK PAUL BRIAN PAUL JESSY )
GROOVE ELLIOT JAMES WHITE BEASLEY BRAUN BROWN  CULBERTSON  HARDCASTLE
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Excellent
adventure: B.O.B

I &Y 0EVIN CHANDA

Leave Them
Wanting More

Grand Hustle/Atlantic Upstart
B.O.B Closes In On His First Hit

A tireless performer, guitar-playing Atlanta rapper
B.o.B is no stranger to leaving fans wanting more.

“When the crowd starts chanting for an encore,
you got to come back in time,” the 21-year-old
Rebel Rock/Grand Hustle/Atlantic artist says.
“You don’t want the crowd to calm down and even-
tually leave.”

Offstage, B.o.B (born Bobby Ray Simmons) is
quickly becoming a crowd-pleaser as well. After
just five weeks, the rapper’s lead single, “Nothin’

on You" featuring singer Bruno Mars, jumps to
No. 16 on the Billboard Hot 100 and No. 37 on the
Hot R&B/Hip-Hop Songs chart. Also moving 19-
15 on Hot Digital Songs, “Nothin’ " sold 72,000
more downloads for a total of 257,000, according
to Nielsen SoundScan. [n the wake of the single's
growing popularity, B.o.B’s debutalbum, “The Ad-
ventures of Bobby Ray,” has been pushed up from

May 25 to April 27—a rare move in a climate of

constant delays.

While B.o.B says the chart success doesn’t sur-
prise him, the eclectic rapper admits the speed with
which it's happened has caught him off guard.

CREATING ABUZZ

Lucy Schwartz may seem like a fresh
face, but the 20-year-old singer/
songwriter has already built an im-
pressive musical résumé. The daugh-
ter of TV composer David Schwartz
(“Deadwood,” “Arrested Develop-
ment”), Schwartz has written pop
tracks for films like “Adam™ and “Post
Grad” as well as TV shows “Grey’s
Anatomy” and “Make It or Break It.”
The emerging talent has also been
tapped to appear on the upcoming
“Shrek Forever After” soundtrack.

With the release of new EP “Help
Me! Help Me!” in January, Schwartzis
bent on expanding her solo career
while fanning the sparks from her TV
and film placements.

“Ilove both processes,” she says of
writing her own material as well as
for other projects. “It’s a challenge
making music fitan established story,
but it's exciting writing songs | never
would have otherwise.”

Schwartz spent her early teens
helping her father in the studio and
polishing her piano skills. After her
father dropped a demo of her work
in the mailbox of Chris Douridas, an
on-air host at noncommercial KCRW
Los Angeles and film music super-
visor, Douridas pegged Schwartz to

write two songs for the 2008 Meg
Ryan comedy “The Women.”

“She has a childlike wonder along-
side a maturity that belies her age.
It’s an incredible combination,” says
Douridas, who has since become
Schwartz’s co-manager.

Recorded last summer with pro-
ducers Mitchell Froom (Elvis Costello,
Paul McCartney) and Barrie Maguire
(the Wallflowers), Schwartz’s EP was
completed at the same time asa full-
length album, now slated for a July
release. Although the artist is shop-
ping for a label, she says the EP was
initially released to “create a buzz
and give a hint of what’s to come.”

Douridas sees Schwartz's visual
talent—showcased in the imagina-
tive puppet-themed video for the
EP's title track—as a key selling point.
Currently scoping out touring op-
portunities, Schwartz has been con-
firmed for an undisclosed date on
this year’s Lilith Fair tour.

As she prepares for her album’s
release, Schwartz will continue
raising her profile through more TV
and film work. She’ll next be heard
duetting with singer/songwriter
Landon Pigg on the “Shrek” song
“Darling 1 Do.” —Jason Lipshutz

www.journa

“There was a lot of potential energy, and now I feel
like it’s kinetic energy,” he says.

After breaking through in 2008 on mentor and
Grand Hustle co-founder T.I.'s “On Top of the
World,” he released the well-received "B.o.B Vs.
Bobby Ray" mixtape in June 2009. He also joined
fellow rap upstarts Kid Cudi and Asher Roth for se-
lect dates on last summer's the Great Hangover
tour. “May 25,” a mixtape hosted by D] Drama and
D] Sense, was released last month in association
with streetwear brand LRG. “Nothin’ on You" is fea-
tured as a bonus track on the free download, whose
title is a reference to B.o.B's original release date.

“It's amini-album,” D] Drama says of “May 25.”
“We took a different approach and went very light
on the drops and the mixtape yelling, We just got
to help put his sound in a good place.”

“I think some people are wondering if my album
will have the same excitement my mixtapes have
had,” B.o.B says. “I feel like the album's a mixtape,
but polished.”

Helping B.o.B harness his funky “Adventures”
in experimentalism are T.I. and Weezer frontman
Rivers Cuomo. Also collaborating with him are
chart-topping producers Dr. Luke and Jim Jonsin.

“I've always been a fan of the artists,” B.o.B say
“But the fact that | was kind of ignorant about the
magnitude of the producers | was working with
made me able to make music organically. I wasn't
thinking, ‘Oh, my God, we've got this super-huge
producer—we have to make a smash.’ "

Fans can preview the fruits of these collabora-
tions as B.o.B opens select dates for fellow At-
lantic artist Lupe Fiasco on the Steppin’ Laser
tour, which kicks off March 5 in Claremont, Calif.
B.0.B is also set to grace several festival stages in
the coming months, including Coachella, Bon-
naroo and Lollapalooza. o

S,

Gigging with Shrek:
LUCY SCHWARTZ

ALL GROWN
UP

It’s been more than a year since
Brutha released its self-titled Def
Jam debut following the death of
mentor and former label chief
Shakir Stewart, who died of a self-
inflicted gunshot wound in 2008.
Now, with the upcoming release
of its second album, “Vacancy,”
the Harrell brothers hope to both
prove the act isn’t a gimmick and
sustain Stewart’s legacy.

Brutha recruited Twista, Rick
Ross, Ryan Toby, Eric Hudson,
Los DaMystro and R. Kelly for
the set, due this spring/summer.
Kelly penned first single “One
Day on Earth” and appears on
another track, “Talk Box,” a
song “about a certain part of a
woman’s body,” says Cheyenne
(aka Papa), who grew up harmo-
nizing with siblings Grady, Jake,
Anthony and Jared. The “Earth”
video premiered March 3 on
BET. Other “Vacancy” songs in-
clude “Baby Making Music” and
“Sexaholic.”

“This album is not just about
the ladies but also what we like
to do to and for the ladies, one
of those things being sex,” An-
thony says about the Jodeci-in-
spired project.

A series of short, viral EPKs will
be launched on a weekly basis
leading up to the album’s release
date. In addition, a DJ Finesse-
hosted mixtape titled “Destina-
tion Short Stay,” featuring six
covers of sex-themed songs by
acts like Jodeci and Tyrese plus
six original productions, will be
available soon.

Introduced to a national audi-
ence by way of the 2008 BET re-
ality show “Brothers to Brutha,”
the siblings say they're now solely
focusing on music while honor-
ing Stewart’s legacy.

“Shakir wasn’t just a record
executive to us, he was a big
brother,” Grady says. “His pass-
ing opened our eyes. It was a re-
ality check and a reminder that
life isn’t just about music but
about building and nourishing
family and relationships. We’ll
never be able to replace Shakir,
but we will continue in his honor.”

—Mariel Concepcion
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

IN THE UNITED STATES BANKRUPTCY COURT
FOR THE NORTHERN DISTRICT OF GEORGIA

ATLANTA DIVISION
Inre Chapter 11
VALUE MUSIC CONCEPTS INC.. Case No. 10-65031 (PWB)

Debtor.

NOTICE OF AUCTION AND SALE HEARING
PLEASE TAKE NOTICE OF THE FOLLOWING:

1. On February 22, 2010, the above-captioned debtor and debtor in possession (the “Debtor™), filed a motion for entry of an
order (the “Bid Procedures Order ™), among other things. () approving Bid Procedures for the sale of substantially all of the assets owned
by the Debtor (the “Acquired Assels™), as described in the Asset Purchase Agreement dated as of February 19, 2010 among Trans World
Tntertainment Corporation, as purchaser (the “Proposed Purchaser”). and Value Music Concepts Inc., as seller (the “Asset Purchase
Agreement”): (b) approving the Asset Purchase Agreement and payments to the stalking horse bidder thereunder: (¢) approving the form
and manner of notice of the auction on the Acquired Assets and the Sale Hearing: (d) approving procedures relating to the assumption
and assignment of contracts and leases; and (¢) scheduling a sale hearing (the “Sale Heanng™) to consider the sale of the Acquired Assets
and setting objection and bidding deadlines with respect to the Sale. The Motion additionally requests entry of an order (the “Sale Or-
der”) approving (i) the sale of the Acquired Assets free and clear of liens, claims. encumbri and interests ¢ lated by the Asset
Purchase Ag (i) ption and assigs of certain executory contracts and unexpired leases: and (i11) certain related relief.

2, On February 26, 2010, the United States Bankruptcy Court for the Northern District of Georgia entered the Bid Proce-
dures Order [Docket No. 36]. Pursuant to the Bid Procedures Order, the auction for the Acquired Assets shall take place on March
24, 2010 at 10:00 a.m, (Eastern Time) at the offices of Smith, Gambrell & Russell, LLP. Promenade T1, Suite 3100, 1230 Peachtree
Street N E.. Atlanta. Georgia 30309. Only parties that have subnutted a Qualified Bid in accordance with the Bid Procedures, at-
tached to the Bid Procedures Order as Exhibit 1. by no later than March 22. 2010 at 12:00 p.m. (Eastern Time) (the “Bid Dead-
line) may participate at the auction. Any party that wishes to take part in this process and submit a bid for the Acquired Assets
must subnut their competing bid prior to the Bid Deadline and in accordance with the Bid Procedures. Parties interested in re-
ceiving information regarding the sale of the Acquired Assets should contact The Finley Group, Tnc., Southpark Towers. Suite
1220, 6100 Fairview Road, Charlotte, North Carolina 28210, Attn. Armand 1. Carrano, Jr. or go to www.dataroomlogin.com
and enter the login “retailer123” and password “retailer123” to gain access (o further documents regarding the sale transaction

3, The Sale Heaning to consider approval of the Sale of the Acquired Assets to the Proposed Purchaser or Successful Bidder (as
definedin the Bid Procedures) free and dlear of all liens, claims and encumbrances will be held before the Honorable Paul W, Bonapfel, Unit-
ed States Bankruptcy Judge, 75 Spring Street S.W., Room 1401, Atlanta, Georgia 30303, on March 25, 2010 at 2:00 p.m. (Fastem Time),
orat such carlier date as counsel may be heard. The Sale Hearing may be continued from time to time without further notice to creditors or
parties in interest other than by announcement of the continuance in open court on the date scheduled for the Sale Hearing (or in agenda)

4, Objections, if any, to the sale of the Acquired Assets contemplated by the Asset Purchase Agreement, or the relief re-
quested in the Motion (including with respect to cure amounts and adequate assurance) must: (a) be in wnting; (b) comply with
the Bankruptcy Rules and the local rules for the Bankruptey Court of the Northern District of Georgia: (c) be filed with the clerk
of the Bankruptcy Court for the Northern District of Georgia. 75 Spring Street SW., Room 1340, Atlanta, Georgia 30303 (or filed
clectronically via the Bankruptcy Court's electronic filing system). on or before 12:00 p.m. (Fastern Time) on March 22, 2010, or
such earlier date and time as the Debtor may agree and (d) be served so as o be received no later than 12:00 p.m. (Fastern Time)
on the same day. upon: (i) counsel to the Debtor, Smith, Gambrell & Russell, 1P, Promenade 11, Suite 3100, 1230 Peachtree
Street N.E. Atlanta, Georgia 30309, Attn: Michael S. Haber and Brian P. Hall: (n) counsel to the official committee of unse-
cured creditors appointed in these chapter 11 cases; (i) counsel to the Proposed Purchaser. Kirkland & Fllis TIP, 300 North La-
Salle Street. Chicago. Hlinois. 60654, Attn: Patrick Nash and Paul Wierbicki: and (iv) the Office of the United States Trustee.

5. n the event that the Proposed Purchaser is not the Successful Bidder at the Auction, the non-Debtor party to any Scheduled
Contract(s) will have until the Sale Hearing to object to the Successful Bidder’s ability to perform under such Scheduled Contract(s)

6. This Notice and the Sale Heanng are subject to the fuller terms and conditions of the Motion, the Bid Procedures
Order and the Bid Procedures, which shall control in the event of any conflict and the Debtor encourages parties in interest (o re-
view such documents in their entirety. Copies of the Motion, the Asset Purchase Agreement, the Bid Procedures, and or the Bid
Procedures Order may be obtained by written request to counsel to the Debtor, Smith, Gambrell & Russell. LLP, Promenade 11,
Suite 3100, 1230 Peachtree Street N.E, Atlanta, Georgia 30309, Attn:  Michael S, Haber and Brian P. Hall. Tn addition, cop-
ies of the aforementioned pleadings may be found on the Bankruptcy Court’s clectronic filing system website, http: ecf.ganb.
uscourts.gov, and are on file with the Clerk of the Bankruptcy Court, 75 Spring Street SW., Room 1340. Atlanta, Georgia 30303

Atlanta, Georgia
Dated: March 1. 2010

Respectiully submitted,

s/ Michael S, Haber
Michael S. Haber
Georgia Bar No. 316230
Brian P. Hall

Georgia Bar No. 318171
Nicholas I. Roecker
Georgia Bar No. 211708
SMITH, GAMBRELL & RUSSELL, LLP
Promenade 1T, Suite 3100
1230 Peachtree Street NI
Atlanta, Georgia 30309
Phone: (404) 815-3500
Fax: (404) 815-3509

| BILLBOARD | MARCH 13, 2010

Wor]dwzde Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

NOTICES/ANNOUNCEMENTS

Is the NMPA Settlement
right for you?

The proposed NMPA settlement regarding
pending and unmatched royalties has been
referred to as a “rough justice” solution.
While it is not a perfect solution to the com-
plex issues at hand, it is a solution.

However, there are alternatives.
If you are undecided about opting-in to the
settlement program, please give us a call. If
you have decided to pursue your outstand-

ing royalty issues on your own, we can help.

Please call us at 1-888-876-2711

Music ROYALTY SERVICES
MUSIC

CALL US TODAY AND ASK
ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR
NEW ADVERTISERS!
1-800-223-7524 or

MERCHANDISE
BUY DIRECT AND SAVE!

While other people are msmuBtheiv prices, we
are slashing ours. CD's. L 00ks, Cassettes
as low as 50 cents. Your choice from the most
extensive listings available
For free catalog call (609) 880-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020
emall: scorplomus@aol.com

jserrette(@billboard.com

www.journal-plaza.net & www.freedowns.net

wwWw americanradiohistorv com


http://www.journal-plaza.net
http://freedowns.net/

HOT

A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

S g o 2
DIALING FOR HITS

CARRIE ON

‘GONE’ CLUBBING

CHART
L4

- = ges

BEAI

=
>>With her 15th No. 1on the Hot
Dance Club Songs chart, Kristine
W ties Mariah Carey for third-
most leaders, behind only
Madonna (40) and Janet Jackson
(19). “lam so honored to be in the
company of these amazing
women,” Kristine W says. “I've
built afan base one show ata
time over the years. It has given
me a career and fans that feel like
my family.”

>>Until this year, the Beatles'
original (No.1,1970) and Joan
Baez’s cover (No. 49, 1971) were
the only versions of “Let It Be”
to chart on the Billboard Hot
100. In the past five weeks, the
classic has appeared twice,
thanks to Jennifer Hudson (No.
98) and, this week, Kris Allen
(No. 63).

Read Chart Beat

&9 44! every week at
billboard.com/chartbeat.

Billbeard.

Johnny Cash’s Continued ‘American’ Success

ary 2004 is at No. 16: Mariah Carey
(10 million).

Cash's haul is more than Eminem
(12.2 million), Green Day (10.4 mil-
lion) and Alicia Keys (9.3 million).
And it's more than the combined total

Talk about perfect timing.

Two days after Johnny Cash’s latest
album, “American VI: Ain't No Grave,”
sed Feb. 23, Apple announced
that the iTunes store had sold its 10 bil-

wasre

lionth song: Cash’s “Guess Things Hap-
pen That Way.” Only a publ could

dream of such ascenario, and with such
an appropriately named song, too.

Louie Sulcer of Woodstock, Ga.,

made the purchase and was rewarded
with an iTunes gift card worth $10,000.
Let's hope he then bought Cash's new
album, ifhe hadn't already.

The Cash set starts at No. 3 on the
Billboard 200 with 54,000 copies, ac-
cording to Nielsen SoundScan. It’s the
late legend's final installment in his
American Recordings series with pro-
ducer Rick Rubin. The last one, “Amer-

IVIa I-I(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales
ALBUMS ALBUMS* TRACKS 2009

ican V: A Hundred Highways,” debuted
at No. 1 with 88,000 in July 2006.
Incredibly, “American V1" is only
Cash’s fifth top 10 album on the Billboard
200. Previous to the chart-topping suc-
cess “American V,” he had only visited
the top 10 with “Johnny Cash at San
Quentin” (No. 1, 1969), “Hello, I'm
Johnny Cash” (No. 6, 1970)
and “The Legend of Johnny
Cash” (No. 5, 2006).

OverThe
Counter

of Queen (4.7 million), Madonna (4.4
million) and Nirvana (3.7 million).
Cash has been a con-
sistent seller since 2004
too, moving more than
1 million albums every

CASH MONEY: Since  KEITH year between 2004 and
Johnny Cash’sdeathin ~ CAULFIELD 2008. In 2004, he sold
September 2003, his cat- > “” 1.8 million, followed by
alog of albums have sold == 2.8 million in 2005, 4.9

surprisingly well. From

January 2004 through the

week ending Feb. 21,

2010, his collected albums sold nearly
13 million copies.

During that span, he ranks ninth
among all acts with the most albums
sold. Rascal Flatts leads with 16.2
million, followed by Kenny Chesney
(15.2 million), the Beatles {13.72 mil-
lion), Michael Jackson (13.7 million),
Toby Keith (13.64 million), Josh
Groban (13.6 million), Nickelback
(13.43 million) and Tim McGraw (13.4
million), with Coldplay rounding out
the list with 12.8 million.

It'saman's world among the top 10
album acts—the top 15 even—as the
top female albums artist since Janu-

Year-To-Date

million in 2006, 1.7 mil-

lion in 2007 and 1 mil-

lion in 2008. Last year,
his catalog shifted 702,000.

RENAISSANCE: While Johnny Cash
never dropped off the music radar in
the late '80s and early '90s, many point
'st “American Recordings”
album in 1994 as starting his renewed
popularity and gaining him a new gen-

to his f

eration of fans,

What truly kicked open the door was
“American IV: The Man Comes
Around,” released in late 2002, The set
initially drew my attention because it
included a fantastic cover of Depeche
Mode’s “Personal Jesus.” However,
the one song on the album that gar-

nered Cash the most acclaim was his
take on Nine Inch Nails' “Hurt.”

As Cash's health declined in 2003,
the song took on increased resonance.
By the time of September's MTV Video
Music Awards, where Cash'’s clip for

“Hurt” was nominated for multiple
honors—including video of the year—
the Cash renaissance was in full swing.

Shortly after the show aired, Ca
died. But “Hurt” and “American IV”
continued to find success. The “Hurt”

video would later win a Grammy
Award, while the set received the Coun-
try Music Assn. trophy for album of
the year.

As happens whenever a music icon
dies (such as Michael Jackson,
Frank Sinatra and 2Pac), interest
in all things Cash naturally increased
in the wake of his death, Things
reached a head in late 2005, when the
biopic “Walk the Line,” starring
Joaquin Phoenix and Reese With-
erspoon, was released. The film
earned five Academy Award nomina-
tions in 2006, winning Witherspoon
the best actress Oscar.

“American IV”" is his third-best-
selling album since Nielsen Sound-
Scan began tracking sales in 1991,
with 1.7 million sold. Only two great-
est-hits sets best it: “16 Biggest Hits"
(3 million) and “The Legend of Johnny
Cash” (2.6 million). .

20 CHANGE 2003 20 CHANGE
This Week 5,998,000 1,604,000 23845000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 6,535,000 1,606,000 25,214,000  Albums 55,309,000 51,051,000 27%  (ureat 29,405,000  28,477.000 -3.2%
po Ao otk 5.45  DiitalTads 201,198,000 202,399,000  06%  (ateg o5 04000 D22 5740000 S12.9%
This Week Last Year 6,912,000 1,387,000 23,503,000  Soresingles Sl 316000 40.4%  peep alalog 18,786,000 17171,000  -8.6%
Total 256,732,000 253,766,000  -1.2%
Change 32%  15.6% 11% ) o
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ARTIST

Title

Soldier Of Love

iC {1
LADY ANTEBELLUM
CAPITOL NASHYILLE 67702 (18 98)

JOHNNV CASH
138

Need You Now

SCHODLBOYRAYMOND BRAUNISLAND 01371810UMG {8 88|

. {1100 American VI: Aln't No Grave 3 | With 26,000, it's

e sLAcK eveD s moeno M oo,
.!;QFEPYI '(I;FAN)‘E:\‘F ICHERRYTREE/INTERSCOPE D11835*/15A (12.98) The Fame - m‘:‘?;:(n:':::::?,
}‘.\I: Xﬁﬁ‘fﬁmm MOTOWN 012737/ UMAG 1358 Rebirth The act’ previous
!(Fsﬂs.':iﬁﬁ‘ﬂﬁA A2OWAME (11.98) Animal :":::nﬂw_za::;?nv
asn‘clnsc??‘lug?sz:fwh MUSK (11 98) | Dreamed A Dream n ;ﬁ:‘:o:e:;i:dm.
:ﬁkﬁ:’: gﬁ.mu ® Fearless @ peaked at No. 13 off
JUSTIN BIEBER My World (€p) | M 23,000 start.

ALKALINE TRIO
HEARY & SKULL BT075"/EPITAPH {16.98) &

This Addiction

SAPYDEF JAM 033736/ \0UMG {1598

LADY GAGA

STAEAMUNEKONLIVE/CHERRY TREEINTERSCOPE 013872*/1GA (10.98) The Fame Monster (EP) . q
ALICIA KEYS i
MBRJ 46573 NG [13.96) The Element Of Freedom | Il

HANNA Rated R I

JAHEIM

ATLANTIC 522763AG {18.98) Anather:Aound It's an oldie but a
inzccsnfglgovclrt‘uia‘ﬁuul?mm‘vwnm.‘<c 51633116 {13,98) The Foundation | ::::‘:A‘m?,::,
MARY J: BLIGE s kel STRONGER withEach Tear ;i:i(;:n’ez:f;ms
e SATALLE 11 ot 1 Haywir the albums at Nos.
m gtt'ﬁAAEaLaBU EALWEIER BA0S. {18.98) & Crazy Love :3;‘;;02;‘) and 9
I\)?fme&: (13.92) & Tonight

S 2 st 130 oy 0 (M ey
so?gmbzfﬁ‘i':l 8 Alvin And The Chipmunks: The Squeakque! @ This hits album
E-_;:,"’L‘V,“}MEBEU-“E‘HI Lady Antebellum this Starbucks- '
L — v @B i
:ﬁ?ﬁﬁf Ez%t:v.Ammoumu {10.98) The Bridge track li;!.

JOSH THOMPSON
COLUMBIA (NASHVILLE) SGBSB/SMN (9.98)

Way Out Here

YOUNG MONEY
CASH MONEY/UNIVERSAL MOTOWN 013785/UMRG {13.98)

We Are Young Money

SELENA GOMEZ & THE SCENE
HOLLYWOOD 002631 (18.98) @

Kiss And Tell

ROBIN THICKE
STAR TRAX/INTERSCOPE 013

Sex Therapy: The Session

JASON ALDEAN

ACA 32712/AMG (13.98)

SROKEN S0W 7837 (18 98) Wide Gpen 88 The "M?' el
gﬁt&ﬁ%&wc 013141 *AUMRG {10.98) Ocean Eyes . ::‘::f::;:;;‘;
':Ir:‘c's(‘ysrsﬂzns (13 98) Furhouse B ::1:"::‘:::‘:; 000

- Save Me, San Franclsco ‘H thanks in uart'lo a
KOEROE KIS LTI By
leA;V"-LZ.m _— 3 The Blueprint 3 . set, “Death Is This
Iﬂfﬂ ggsxﬂbsg'f:l'mn Of Men And Angels ;::;::‘::;
fngmzs_mwm“ i Wolfgang Amadeus Phoenix ;l::‘;@(:z“: ;6%30
g\)OLHHﬂ'fAM:(AAVEszA MUSIC (13.68) Bettle Studios |8 A A
KINGS OF LEON Only By The Night | Il

SALES

DATA

COMPILED BY

ARTIST
IMPRINT & NUMRER / DISTRIBUTING LABEL (PRICE)
CORINNE BAILEY RAE

cAPToL (8381 The Sea

Title

WEBISHADY/AFTERMATH/INTERSCOPE 178637704 (13 48) Relapse

MICHAEL JACKSON

MIVEPIC BRIDRISONY MUSIC {1498} Number Ones

ADAM LAMBERT

19/RCA 54801/RUG {13 98] For Your Entertainment

THEM CROOKED VULTURES

DGLANTERSCOPE 2137B3"1GA {13 98) Them Crooked Vultures

DAUGHTRY

19/RCA 83744RMG {1498} & Leave This Town

VARIOUS ARTISTS

WORD-CURSIENE CMG/VERITY 624420LG (14.68) WOW Gospel 2010

DARIUS RUCKER

CAPTTOL NASHILLE BS506 (18.58) Leam To Live

CELTIC WOMAN

MANHATTAN SEMH5LG (18.98) & Songs From The Heart

BEYONCE
MUSIC WORLOCOLUMBIA 18482/S0KY

WUSIC (11.98) 1 Am...Sasha Fierce

VARIOUS ARTISTS

GRAMMY O78B0CAPITOL (15.98) 2010 Grammy Nominees

ROB ZOMBIE

LOUD & PROUID £57792*/ROADRUNNER [18.08) Hellbilly Deluxe 2

HIGH ON FIRE

E12010 (11.58) Snakes For The Divine

50 CENT
SHADY/AFTERMATHNTERSCOPE 012393414 {13 98 CD/DVD} &

Before | Seif-Destruct

SOUNDTRACK

WATERTOWER 39152116 MACHINE (15 08) Valentine's Day

MARIAH CAREY

ISLAND 013226°/10UMG {15 98} Memoirs Of An Imperfect Angel

| DAVE MATTHEWS BAND

BAAA AAGSRGA 46712 AMG {18 98) & Big Whiskey And The GrooGrux King

SARAH BUXTON

LYRIC STREET 165061 {10.58) Sarah Buxton

SNOOP DOGG

DOBGYSTYLEPRIORITY 089427 CAPITOL {18.98) Malice N Wonderland

| TIMBALAND

MOSLEY/BLACKEAOUNDANTERSCOPE 013645" Timbaland Presents Shock Value Il

/A

CASTING CROWNS
BEACH STREET/RELUNION 10135/50NY MUSK {11.98) Uniil The Whole Worid Hears (i
MIRANDA LAMBERT Revolution @

COLUMSA (NASHYILLE) 45854/MN (12.88)

MILEY CYRUS

0 004718 EX {10.88) The Time Of Our Lives (EP)

| THE SCRIPT -
PHONOGE 2 33450SONY MUSKC {12.98) The Script

JOANNA NEWSOM

DRAG CITY 300¢ {24.68) Have One On Me

SKILLET

ARDENTANOVATLANTIC $19927/A0 (13 B8)

Awake

VARIOUS ARTISTS

RHINO CUSTOM PRODUCTS 8405 EXSSTARBUCKS (12 98) Tango; Variations

SHINEDOWN

ATLANTI 515244/A8 The Sound Of Madness

{18.98)

DRAKE

YOUNG MOKEY/CASH MONEY/UNIVERSAL MOTOWN 013458/ UMRG {3 98} So Far Gone (EP)

| MAXWELL A
COLUMSHA 89142/50NY MUSIC {11.98) & BLACKsummersnight Il
VARIOUS ARTISTS WOW Hits 2010 1)

WORD-CURSPROVIDENT-INTEGRITY 14857/EM GME (17.98)

Kris Allen

THE CANADIAN TENORS

DECCA 913500 {16.98) The Canadian Tenors

"SOUNDTRACK Glee: Season One: The Music Volume 2
20TH CENTURY FOX TW/COLUMBIA 61704/S0NY MUSIC (11.98)

MICHAEL JACKSON

EPIGILEGACY $4281/50NY NUSH; (19.98) The Essential Michael Jackson

NICK JONAS & THE ADMINISTRATION
HOLLYWODO 004166 {18,898 @ Who | Am

SOUNDTRACK Glee: Season One: The Music Volume 1
20TH CENTURY FOX TVICOLUMBIA S4840:SOKY MUSIC (11.98)

ORIA

| =
TAL'GEFFEN 813502164 {9 08| Believe

TIM MCGRAW

CURB 79152 [18.98) Southern Voice

CHRIS YOUNG

ACA NASKVILLE 2261B5MN (10.92) The Man | Want To Be

HELILM-3 521130° WARKER BAOS. {18.98) The Resistance

K.D. LANG " oad: NORAH JONES
NOMESUCH 523490 EX/WAANER BRCS. {12 08) Beauhlully Combined: The Best Of k.d. Iang ]he "‘men(ﬂn BLUE NOTE 90286*/BLG (18.98) The Fall .
SOUNDTRACK J ’ KID CUDI Man On The Moon: The End Of Day
WALT DISNEY D05124 [18.88) StarStruck Idnr (Mno: the DREAM ON/G.0.0.0./UNNER: OTOWN 013195*/UNRG (13.98) @& ¥
VARIOUS ARTISTS 2 BEBE & CECE WINANS
EMUUNIVERSALIZOMBA S8547/SONY MUSIC (18.98) NOw 32 Feb. 25 edition of B&C 31105MALACD [14.98) Stiil
BREAKING BENJAMIN the show’s current SOUNDTRACK
HOLLYWODO 002586 (18.98) & Dear Agoﬂy . season h!hs pump SUMMIT/CHOP SHOP/ATLANTIC 515923 /A6 (18.98) & Twﬂlghl -
i LU T Michael Jackson's This Is It (Soundtrack) up hisalbum with a THEFRAY. i The Fray @
NICKELBACK 66% increase. He TAYLOR SWIFT :
ROADAUNNER 616328 (18.98) Dark Horse | B performed the BIG MACHNE 079012 (18.58) & Taylor Swit o
:IA‘”_PLI'TEVWEEKEND Contra Beatles’ “Let It Be,” ﬁi&"mcf‘::‘ S“””ﬁmf“ Black Gives Way To Blue
. 7 which debuts on = T
K.D. LANG . CREEDENCE CLEARWATER REVIVAL .
NONESUCH 523268/ WARKER BROG. {19.98) Recollection the Billboard Hot FANTASY 2%/CONCORD (17.98/12.98) Chronicle The 20 Greatest Hits B
GUCCI MAN 100 (see page 42). BON JOVI
SRICK SQUATVASYLUM S20540*/WARNER BROS. (18.98) The State Vs. Radric Davis . {see page 2) @" 195 105 BEY (<. 20 0raronious (12.98) @ The Circle @
MICHAELBUBLE . CaTC TWUNDER .. 187 {DIFOETMAMELIF 174 FOCPGHTERS 128 6121 TRAMCGRAW
THE BILLBOARD 200 ARTIST INDEX 10,141,158 CELTIC WOMAN ... 50 78 MES FORTUIE S WCUT .
B8 CHWAMNE
50 CENT —- WARY J BLGE 1"
SARALSREI 5 DO Jov 100, 182 gvé:;cvn ol FREGWAY & JUE GHE 180
ABBA ... 151 SUSAX BOLE CAGE THEELEFANT | 135
CHRISTIW AGUILERA 169  BEACH HOUS| BREAKING BEWIAMIN . 45 ColGe Cailuar
< g Mg’,‘m%"s fHEC T T SELENA GOMEZ &
" 56 e DACHONS i3 e KESHA
KA ALLEN T BROMAN L. 138 SACOROW OAWD : R e 510
AVENTURA 110 THEBLACKEVEDFEAS .4 LUKE BRYAH ine el e o SR e R T
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SoundScan

ART!

IST Title
IMPRINT & NUMBER | DISTAIBUTING LABEL (PRICE)

Title

ARTIST
IMBRINT & NUMBER / DISTAIBUTING LABEL (PRICE)

KEITH URBAN : . Best Buy sales ABBA 4

CAPITOL NASWUILLE 36751 [18.08) Delying Gravity rced "( s 99:3! POLYODA STI007/ASM (16.5612 58] Gold - Greatest Hits @

e et i i Dok::My. Thing "“Ibm"“imml‘” g A R Tl s.08) Some Hearts
AMILA albums, including THIRTY SECONDS TO MARS i

scmn MUSIC LATIN 58881 (14.98) Dejarte De Amar this ane (up 6%) fl_IMMOSTALAWAGN 65111°/CASITOL {18.58) This Is War

R. KELLY prey and those at Nos. 7, BOB SEGER & THE SILVER BULLET BAND pom—

JIVE 311364LG {13.92) CAPTOL

FIVE FINGER DEATH PUNCH

66, 74 and 88. ONEREPUBLIC

PROSPECT PARK 50100 (13.98) & War s The Answes 8 MOSLEVINTERSCOPE 01 (13.92) Waking Up
RO THSIEY VARIOUS ARTISTS @ caso as NOW That's What I Call Love . oo Graftit

JOURNEY . : OMARION

COLUMBIA 36433 (13.98) @@ Journey's Greatest Hits { B STARWORLD SE135MUSKWORKS (18.98) Oliusion

GUY PENROD PINK FLOYD

SERVANT $69S2/GATHER MUSC GROUP (17.98) Breathe Deep ) k B HARVEST SMAS 11163/0APITOL (18.98/10.98) Dark Side Of The Moon &

'ﬂcﬂﬁELn"ﬁf‘icﬁ?f.’,'ﬂ {1758) Thriller v "‘,'"_:';'R‘;‘GE,LMEHEESE“ sios el Call Me Irresponsible Il

St week a =

AVENTURA 180 BANDA LOS RECODITOS

PRENIIM LATIN 20BDISONY MUSX LAT {14 98} The Last version of the set DIk 721423/ UL (10.98) Ando Blen Pedo

SPOON JAMES F UNE & FIYA

MERGE 365" {15.08) T'ﬂﬂsfefeﬂc@ :‘:;:g";.;:mn ~ BLACKSEMOKE 34 'QRLDWIDE {15.98) Enco’e

THREE DAYS GRACE i 16 SUGARLAND

JIVE 46256016 (13,8 Life Starts Now "nhk:"m l’l‘mm MERGURY NASHVILLE D11275%/UMGN (13 58) Love On The Inside B

COLBIE CAILLAT tradks (including FRANK SINATRA

UNMERSAL REPUBLIC D13184/UNEIG (12.98) & Brumh'ough “Ain" thvel‘" AEPRISE 438652/ WARNER BRO! 98) No'hlng BU' Tho Bes‘ .

- The Best Of Sade M. 1 n ot ‘ it o g7 350 Gratest Hits Volume 1

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Walers Country Songs) and z STORY OF THE YEAR

priced at $1.68. As Rl e 00 10 Tha.Constant
a result, the set is THEORY OF A DEADMAN Scars & Souvenirs @
up 54%.

TUIT GONGSLAND 422-846-2121DJMG {13 888 08|
GUNS N’ ROSES

GEFFEN 80171 QINTERSCOPE {18.98)

FLYLEAF

Greatest Hits

SOUNDTRACK

ABMOCTONE 013512164 {13.68) Maimento Mot FOXIATLANTIC 521881/AG {18.98) Avatar
fgl:g'l?T::JAwCK“ 98) Hannsh Montana: The Movie :‘[‘ufifgt‘snzzmuwm (12.58) Manners
PARnA#gﬁxE AG (18.98) Brand New Eyes ﬁ'fs;sﬁ:"ﬁf‘ ,AQ?ILPLERA Keeps Getlin’ Better: A Decade Of Hits
B T iy stsztang T The Twilight Saga: New Maon . 170 e T NOW That's What | Call Country Vol. 2

LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 01 WHG (13.58)

Tha Carter Ill Greatest Hits B

D
WIND-UP 13103 {9.68 CD/OVD) &

R A Keep On Loving You :,pjiizis::::: 172 R i Full Circle

11 - x oy -pioy J o e ooy Justin Moore

TOBY K. i American Ride Nashvill,” featur- 4 D P OET NAME LirE Total Club Hits 4

BUTCH WALKER AND THE BLACK WIDOWS o 1t Better When You Had No Heart :’;gmum;’:::m | s e Hellgoland

i It Is Well Js::'t:i:vg(:.:)‘o 176 v [l Epiphany
!ﬁfﬁ"lsfffﬁ?“ Greatest Hits Il while jazz-tinged ﬁ,,’:ffmﬁh G 12085 She Wolf

1281 120 25 R1] FOO FIGHTERS e Greatest Hits "2";’;‘:"‘:‘7";; 17 S H il Tri-Polar

n RASCAL FLATTS Unstoppable gg‘.ﬁmﬁh??ﬁgg‘f{f\fﬁfs‘r RECORDING wicked W

LYRIC STREET D026 (18.98) 4
THE WHO : FREEWAY & JAKE ONE
GEFFEN § 58, Greatest Hits HHYMESAYERS D117 (15.58)

The Stimulus Package

BEACH HOUSE The University of HOLLYWOOD UNDEAD
SUB POP B45* (1598 COOVD) & Teen Dream Southem California ABM/OCTONE 0113311GA [12.98) Swan Songs @
YEASAYER BON JOVI

SECRETLY CANADIAN 210° {15 88} ODD BLOOD ::D:I:::e\‘:::m MERCURY 5260131DIMG {12.98/11.96) Cross Road 1
VARIOUS ARTISTS 9 PRESEHVATION HALL JAZZ BAND "

SONY MUSIC CUSTOM MARXETING GROUP 64351 EX/STARBUCKS {12.98) Good OI' Nashville artist, who was ATION MALL 01° {13.98) Preservation

zj-‘A'a:LﬁHEEéLNHWEH&L REPUSLIC 0136B3/UMRG (13 B8) All Or Nothing o Sil‘u":;:es 3 mzﬁfﬂ‘ﬁf”ce one-x M
T ise g We Sing, We Dance. We Steal Things. her Billboard 200 CRORGE BTRAI i i Twang @
CACE THE PLEPHANY Cage The Elephant ?::::1:';&,:“ i SN ey Just Like You
L p—r— T
E\!s':gmsew'.‘mmw MOTOWN 01305/UMAG {13.98) & Priceless on Hﬂmeléﬂ- ﬁﬁyﬂﬁ, K‘:?x‘ The Greates! Love Songs Of All Time

KINA GRANNI Albums. BROOKS & DUNN
> XINA ERLS«S 11506 3‘11 @ Stairwells ARISTA NASHVILLE 4522/SMN {13 98} #1s ... And Then Some
125 128 <} PEARL JAM Backspacer JOHN MAYER Continuum

MONKEYWRENCH 8274” (18.68) AWARE COLUMBEA 27976*/504Y MUSC {18.98)

MICHAEL BUBLE ‘s Ti BRAD PA i :
132 102 1! JASMEPRISE SBLAENER 118.98) & It's Time 6 TANAS Sa/SuN {13.98) American Saturday Night
F EVANESCENCE
) Y WIND-uP 13063 {12.98) Fallen H

SENTLEMAN OF THE ROAD 0300/GLASSNOTE (12 08)

\

'\ MUMFORD & SONS Sigh No More 4
186

HIM Screamworks: Love In Th And Practice, Chapters 1-13 MGMT
f sicnee WARNER BROS. (1358 jdd P COLUMEA 195127/S08Y MUSIC {8.58) Oracular Spectacular @
DAVE MATTHEWS & TIM REYNOLDS o Like Kris Allen at GARTH BROOKS "
SAMA BAGSRCA 838BARUG (21 08| Live In Las Vegas No. 82, last PEARL 213 (25.98 CDOVD) @ The Ultimate Hits B
MUDVAYNE e JENNI RIVERA
Bl :9:C 62155+/50NY MUSIC {1168 Mudvayne season's fourth- FONOVISA 344388 UNLE 13.98) La Gran Sendre
DAUGHTRY place finisher also USHER ;
16/RCA BBBBARMG (6.98) Daughtry profits from a ) LAFACE 63862/20M& (0.8 Confessions @
VARIOUS ARTISTS BILLY CURRINGTON £ > s
EMUNIVERSALZOMBA 283 17/S0KY MUSIC (18 88) Now 31 ﬁ;:,’rn;;: o;:]:' 4 | MERCUAY NASHVILLE 009SS0UMGN (13.98) Little Bit Of Everything
PHOENIX e VARIOUS ARTISTS =
LOYAUTE DIGITAL EX/OLASSKOTE {5.58) iTunes Live From SoHo album rises 192% MV NETWORKS DIGTAL EX (7.98) Hope For Haiti Now
2 NEWSONG and returns to the THE BEATLES
3 3 G (16,98 Give Yourself Away chart for the first APPLE 54 SBCAPTOL {1298} Abbey Road &
s | SLIPKNOT SHOUT OUT LOUDS
§ HS0N 166 182 28 T e s rses (6.5 & All Hope Is Gone | @ . time since January. A 1 bl Work
NICKELBACK 4 s e SKILET Ul sounormack BLUUERTGAEES ‘NE THECRY OF A DEADMAX . JOSH TURNER B vamious anriste BRETCGULGINNIEN v |
CORMNE BAILEY RAE . 51 SADE 150 AL AND THE BB 2010 GRAMMY NOMBEES ~ WOW GOSPEL 2010 . 57  YEASAYER .
FASGAL FLATTS . 129, 164 THE SCRPT SHOCP DOGE 89 GHIPMUNKS: THE STARSTAUCK = 81 WOWHTS 2010 ... &1
QMARION FEBA 122 SPOON 111 SOUEAKOLEL S22 TWILGHT | o 1
ONEREPUBLIC FAHANNA 14 STORY OF THEVEAR . 165 AVATAR .......... 67 mmumnsm\ S R—
ORIAKTHI JENNI ROVERA 185 54 GEORGESTRAT ... 185 CRAZVMEART .. . .25 MEWMOON BUTCH WALKER AND THE [ S
QWL GITY THE ROCKET SUNMER . 35 SUGARLAND ... 162 VALENTHES DAY BLACKWIDOWS ...125 HOBZONBIE .+ ..10162
DARUS RUCKER ... 58 TOLOASWFT _.009,97 MUSICVOLUMEY ...&7 Ll UEd  ROWTHATSWHATICALL THEWHO .........
o ¥ Bﬂ!( & CEGE WRIANS 9‘
WIGKED MUSIC VOLUME 2 .. 84 THEM CRODKED VAMPIRE WEEKEND
VULTURES ..., 55 TR R
THE R o 123
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The Rocket Summer (aka soloist Stephen Bryce) nets its second-
higgest sales week as “0f Men and Angels™ debuts at No. 38 on the
Billboard 200 with 13,000. The set, the act’s fourth studio effort, also
enters Top Digital Albums at No. 7 with nearly 9,000 downloads. The
album is Rocket Summer’s first to chart on the Top Christian Albums
fist, where it bows at No. 2.

40

IMPRINT % SUMBER / DISTRIBUTING LABEL (PRICE)

MICHAEL JACKSON Number Ones gy
2PN /SON' 14
MICHAEL JACKSON The Essential Michaef Jackson | gy
EPICAEGACY 94287 SONY MUSIG (19
CREEDENCE CLEARWATER REVIVAL  Chronicle The 20 Grealest s | oy
FANTASY Z*/CONCORD (17 98/12.08)
Journey's Greatest Hits
8%/SONY MUSIC {73 98) +
MICHAEL JACKSON Thriller
EPIC/LEGACY 17586% SONY MUSIC (17.98) *
The Best Of Sade
EPIC 85207 SONY MUSIC (9.68)
BOB MARLEY AND THE WAILERS  Legzn m Be.q 0f Bob Martey Aac The Walers Py
TUFF GONGISLAND 54R804* UME {13988
GUNS N' ROSES Greates! Hits | gy
GEFFEN 00171416A {16.98)
LIL WAYNE Tha Garler Il | gy
CASH MONEV/UNIEASAL MOTOWN 011977*/UMAG (13 98)
JASON MRAZ Wae Sing. We Dance, We Steal Things, [}
ATLANTIC 448508 %/AG {18 98) &
JAMEV JOHNSON That Lanesome Song ®
011237*/UMGN {13.98
M|CHAEL BUBLE It's Time B
143 REPRISE 4BB46 WARNER BAQS. (18.98]
Daughtry gy ]
ABBA Gold ~ Greatest Hits
POLAR POLYDOR UME {18.98.12 88)
CARRIE UNDERWOOD Some Hearts 7]
WARISTA NASHVILLE 71197/SMN {5 98)
BOB SEGER & THE SILVER BULLET BAND  Grealest Hils

CAPITOL 30334 [16.48)

PINK FLOYD

Dark Side Of The Moon

CAPITOL 46001* (18.98/10.58) ¢+
MICHAEL BUBLE Gall Me irresponsible | gy
143/ RESRISE 100312 WAANER BAOS (18 98)
SUGARLAND Love On The inside | gy
MERCURY NASKVILLE 0112734 UMGN {13.98)
FRANK SINATRA Nathing But The Best | @
REPRISE $38852 WAANER BROS. (18.96)
Greatest Hits | gy
., ORIGINAL BROADWAY CAST RECORDING Wicked ]
DECCA BROADWAY 0018£2/DECCA {18.98)
HOLLVWOOD UNDEAD Swan Songs .]
Cross Road
¥ 526013 UME [18 08/11.98) a
THREE DAYS GRACE One - X | gy
JLE (18.58)
JOHN MAYER Gontinuum | gy
AWARE COCUMBIA 27576 %/SOKY MUSIC {18 88|
EVANESCENCE Fallen g
WIND. 3 {18.98)
" MGMT Dracular Spectacular ®
COLUMBIA 4/SONY MUSIC (8.98)
GARTH BROOKS The Ultimate Hits
2 C0OND) &
Confessions N
THE BEATLES Abbey Road
APPLE 82458/ CAPITOL (18.98) *®
LINKIN PARK Minutes To Midnight | gy
MAGHINE SHOP 8447 7% WASNER BROS. {18 98} &
MICHAEL BUBLE Michael Buble | g
143/REDRISE 48378 WARNER BA
EM!NEM Curvaln Gall: The Hits | gy
B1 454
TOM PETTY AND THE HEARTBREAKERS Greatest Hits
GEFFEN 03 3.9
NICKELBACK All The Right Rezsons | g
ROADRUNNER &1
FLEETWOOD MAC Greatest Hits |
WAANER BROS. 25801 {18 98)
y SE Black Holes And Revelations | gy
WATINER BROS. 44264° 1598} &
VAMPIRE WEEKEND Vampire Weeksnd
AL 318% {11.98)
ELTON JOHN Rocket Man: Number Unes | @
CHAD NDJMERCURY 038661 UME (13.98)
THE BEATLES 1
| _APPLE 28325 GAPITOL {12.9812.98) ©
MICHAEL JACKSON Bad
EPIGEGAT * SONY MUSIC (11.88)
METALLICA Metallica @
ELEKTRA 61113%A5 (18.98)
LED ZEPPELIN Mothership 2}
SWAN SONG 3 CATLANTIC (19.98) &
LINKIN PARK [Hybrid Theary] o
55 {18 981 2.98)
The Very Best Of Prince
4272 {18 98) ' ‘ .
THE BEATLES The Beatles
fl ro5Lc £2cia cAPITOL 1ot <+
2 NORAH JONES Come Away With Me o

BLUE NOTE 22088 BLG {1798}
ANDREA BOCELLI The Best Of »\ndraa Bocelli- Vivere
SUGAR DECCA 005G UNIVEASAL CLASSIC {198

GUY PENROD
GAITHER MUSIC GROL® 42612 {17.98)

The Besl Ol Guy Penrod
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. E TITLE The week's most-streamed songs on AOL.
AATIST {IMPRINT/LAREL)

1 2 5 EINEED YOu NOW
TOL NASHVI

For mare charts a
and billboar

Soldier Of Love

EPIC SONY MUSIC
LADY ANTEBELLUM
CAPITOL NASHVILLE

LACK EYED PEAS
INTERSCOPE /IGA

Need You Now *5

The END. | 4

AGA The Fame
STREAMLINE KONLIVE CHERRYTREE INTERSCOPE J1GA
PHOENIX Violfgang Amadeus Phoenix
LOYAUTE /GLASSNOTE
THE ROCKET SUMMER
ISLAND /IDIMG
ALKALINE TRIO
HEART & SKULL /EPTAPH &
TRAIN

0f Men And Angels

This Addictian 4q

Save Me, San Francisco

COLUMBUA /STNY MUSIC 5
KESHA Animal |
KEMOSABE RCA /RMB

BREAKING BENJAMIN Dear Agony 45
HOLLYWOOD @

VAMPIRE WEEKEND Contra 48
«

LIL WAYNE Rebirth |-

CASH MONEV/UNIVERSAL MOTUWN UMRG

DAVE MATTHEWS BAND  Big Whiskey And The GrooGrux King

BAMA RAGS/RGA AMG &

ZAC BROWN BAND

ROAA BIGGER PICTURE HOME GROWNATLANTIC 'AG

JOANNA NEWSOM

ORAG CITY

THE FRAY

EPIC SONY MUSIC &

JOHN MAYER

COLUMBIA /SONY MUSIC

PHOENIX

LOYAUTE GLASSNOTE

KRIS ALLEN

S9UINE LG

SOUNDTRACK

FOXFOX SEARCHLIGHT /NEW WEST
AY-Z The Blueprint 3

ROC NATICH /A3 &

THE SCRIPT

PHONOBENIG ERIC /SONY MUSIC

SOUNDTRACK

WALT DISKEY

RIHANNA

SR DEF JAM IDIMG

The Foundation

Have Ong On Me

The Fray

Battle Studies

iTunes Live From SoHo

Kris Allen

Crazy Heart

The Scrip!

StarSiruck ' 4q

Rated R 1

Tille;g E

Soldier Of Lm 1

Recollection § 4

JOHNNY CASH

AMERIGAK/LUST HIGHWAY 013564* UMGN
ALKALINE TRIO

HEART & SKULL B7075% EMTARK &
KINA GRANNIS

KINA SAANHIS 17508 EX

LADY ANTEBELLUM

CAPITOL NASHVILLE §7702
SOUNDTRACK

FOXFOX CHLIGHT 8784 NEW WEST
THE CANADIAN TENORS
DECCA 013508

SUSAN BOYLE

SYCO/COLUMSIA 58829 'SONY MUSIC
MICHAEL BUBLE

143 REPRISE 520733 WARNER BROS. &
LADY GAGA

STREAMLINE KONLIVE/ CHERRYTREE INTERSCOPE 011805 */I1BA

BUTCH WALKER AND THE BLACK WIDOWS | Liszd ¥ Bebir When You Had Mo Feart usi
ONE HAVEN 101

American VI: Ain't No Grave

This Addiction

Stairwells |y

Need You Now

Crazy Hearl

The Canadian Tenors

| Dreamed A Dream

Grazy Love

The Fame

HIGH ON FIRE Snakes For The Divine
£12

" CELTIC WOMAN
MANHATTAN 58360816 &

BARRY MANILOW

Songs From The Heart §

The Greatest Love Songs Of All Time

| TAYLOR SWIFT
BIG MACHINE 0

Fearless

The EN.D.

The Sea

Hymns Of The 49th Parallel | _

. JOSH TURNER
1 MCA KASHVILLE 012363 UNBN

THE ROCKET SUMMER

Haywire {5

Of Men And Angels

ZAC BHOWN BAND The Foundation
ROAR BIGGER PICTURE HOME GROWN'ATLANTIC 516431.A6

| KIDZ BOP KIDS
RAZOR & TEE 85214
CRIME IN STEREO
BRIDGE NINE 131
JOANNA NEWSOM
ORAG CITY 380*

Kidz Bop 17

1Was Teying To Describe You To Sumeone

Fave 0no On Mo |
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3 g BREAKEVEN
THE SCRIPT [PEONDBENIC £216)
TODAY WAS A FAIRYTALE
- TAYLOR SWIFT (15 MACKINE UNERSAL REPUBLIC)
1 12 TWO IS BETTER THAN ONE
BOYS LIKE GIRLS FEATURSNG TAYLOR SWIFT (COLUMBIA;
IFE AFTER YOU
DAUGHTRY (19 ACA RMG)
ALL THE RIGHT MOVES
ONEREPUBLIC (MOSLEY INTERSCLPE}
HEARTBREAK WARFARE
JOHN MAYER (COLUMBIA)
4 TELEPHONE
LADY GAGA FEATURING BEYONCE STREAMLUINE KONLIVE CHERAYTAEE INTERSCOPE]
1 ‘ HAVEN'T MET YOU YET
S0_MICHAEL BUBLE (‘43 REPRISE|
| HALFWAY GONE
LIFEHOUSE [GEFFEN INTERSCOPE|
TIK TOK
KESHA (KEMOSABE RCA RMG|
BEDROCK
MONEY Fi
RUDE BOY
RIHANRA (SRP DEF JAMIDIMG)
SMILE
! UNCLE KRACKER (T0® DDG ATLANTIC)
IMMA BE
THE BLACK EYED PEAS [INTERSCD®E|

s

&

YAHOO!
VIDEO

Y MUSIC

TITLE The waek's most-sireamed videos on Yahoo! Music.,
AATIST (IMPRINTLABEL)

g TIKTOK
KESHA (KEMOSA

5 ALiCE
| _AVRIL LAVIGNE (RCA AMG)

| IF WE EVER MEET AGAIN
TIMBALAND FEATURMNG KATY PERRY
BAD ROMANCE
LADY GAGA (STREAMLINE KONLIVE CHERRYTREE INTERSCOPE)

1 GIVE IT UPTO ME
SHAKIRA FEATURING LIL WAYNE [FPIC)

N INT:

IYAZ {TIME 15 MONEY BELUSA HEIGHTS AEPRISE)
6 3 ANGELS CRY
MARIAK CAREY FEATURING NEYO (ISLAND IDIMG)
1 &‘ SWEET DREAMS
4 BEYONCE (MUSIC WOALD COLUMBIA)
5 VIDEO PHONE
BEYONCE (MUSIC 'WOALD COLUMBIA)
. 1 LOOK TO YOU
| WHITNEY HOUSTON (ARISTA AMG)
14 21 PARTY IN THE U.S.A.
MILEY CYRUS (HOLLYWO0OD)
~ BABY
*|_JUSTIN BIEBER FEATURING LUDACRIS (SCHOOLBOY/ RAYMOND BRAUN ISLAND 10ING)

J;@ 2t

DOWN
AAY SEAN FEATURING LIL WAYNE (CASH MONEY UNIVERSAL REPUBLIC)

TITLE
ARTIST (IMPRINT / DISTRIBUTING LABEL)

HAVE ONE ON ME
N AAS CITY)

2 SIGH NO MORE
MUMFORD & SONS (GENTLEMAN OF THE ROAD GLASSNOTE}
1 AND LOVE AND YOU
D0 THE AVETT BROTHERS (AMEAICAN COLUMSIA SONY MUSIC)

5 DOWNTOWN CHURCH
PATTY GRIFFIN (CAEDENTIAL )
THE LIST
ROSANNE CASH (MANKATTAN BLG)
GENUINE NEGRO JIG
CAROLINA CHOCOLATE DROPS (NOKESUCH WARNER BROS |
TRUE DEVOTION
| ROCKY YOTOLATO {8475 )

5 GIVE UP THE GHOST

BRANDI CARLILE (COLUMBIA SONY MUSIC)

%

|41

|42

DEAR JOHN
|_SOUNDTRACK {RELATIVITY MLSIC)
GOSSIP IN THE GRAIN
H0: 9 4 Ray LawonTagne (rc)
“ STRICT JOY
THE SWELL SEASON (ANTI- EPITAPH)
14 A FRIEND OF A FRIEND
DAVE RAWLINGS MACHINE (ACONY)

. BOOKER'S GUITAR

| EAIC BIBB (TELARC BLUES TELARG)
BEFORE & AFTER
CARRIE NEWCOMER (31 0UNDES)
MONSTERS OF FOLK
MONSTERS OF FOLK
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niclsen nie
SoundScan

The singer/writer/

I Liked It Bottor Whon You Had No Heart | - producer’ ith solo
KINA GRANNIS [ studio set starts
15 17506 EX (11,681 Stairwelle with 5,000 and also
Muuroan &SONS Sigh No Moro . enters the Billboard
: S 200t No. 125. It's
PRESERVATION HALL JAZZ BAND Preservation | hifouthtop 10 on
|_PAESEVATION HALL 01
SHOUT OUT Louos the big chart and
MERGE 270% (18.68) Morg . his first No. 1 here.

COLT FORD
£ J0F'S 1001 (16.08)

Ride Through The Country L

| DANIEL MERRIWEATHER
ALUIDQ Y 251324 AMG (6. 08)

Love & War

NEWWORLDSON
INPOP 71503 {8 98,

newworldson |

DAVID GARRETT
A 012872 UNIVERSA [11.98)

David Garrett .

DAILEY & VINCENT

Dailey & Vincent Sing The Statler Brothers

You've heard him

LOCAL NATIVES
|_FRENCHXISS

kel it and the act's hsocuent s0ngs 3 then

SHEARWATER
1 10434

HOT CHIP
ASTRALWERKS 07500 (16,981 &

@@ ms TEMPER TRAP

|
l. EDWARD SHARPE & THE MAGNET!C ZEROES
| CQUMUNITY FAIRFAX £42° VAGRANT

e i on Mark Ronson’s
v Gorilla Manor No. 3-peaking
ISS 042° {12.98) ‘ :
The Golden Archipelago | “Version” album
! from 2007; now the

One Life Stand . hustralian singer/

songwriter arrives

L Conditions | with his debut set
(3,000).

Up From Below .

CAROLINA CHOCOLATE DROPS

|

Genulne Negro Jig |

(848
SURFER BLOOD
aum' 16.98)

Astro Coast .

l@lﬁi{n 028* {12.58)

The House That Dirt Built |

.. RANDY HOUSER
SHOW -UNIVERSAL 011898 (10.98)
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KINGS AND QUEENS
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JOSH THOMPSON (COLUMBIA (KASHVILLE))
WHAT FAITH CAN DO

KUTLESS (BECTOOTH & NAIL)
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Adelitas Way
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MOUNTAIN

Stairwells
Kina Grannis

GREATEST AD AS WAY
£o “ 15 (s Em e A 208

GALA

‘ ANTE a.ncz- [Pﬂlﬂ' {15.98)

.l CARNIFEX
MICTORY 540 {13.58)
ALI FARKA TOURE & TOUMANI DIABATE
WORLD CIRCUIT/NONESUCH 522927 WARNER B3 j18.98)
ROCKY VOTOLATO
BARSUK 91 (14.98)
@ FOUR TET

DOMING 226 {14 88)

-.. RECKLESS KELLY
YEP ROC 2208 (15.98)
STEEL MAGNOLIA
BIG MACHINE DIGITAL EX (4 88;
JOSH ABBOTT BAND
o PRETTY DAMN TOUGH 02130 {12.98)
@g LA ORIGINAL BANDA EL LIMON
% 9 EpNOVISA 354312 UMLE (11 98
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UNY MUSIC LATIN 63480 (9 98
-@ ﬁ ASKING ALEXANDRIA
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.. WE CAME AS ROMANS
3 QEI \ISISM 75 {1368

Adelitas Way |

Ya-Ka-May |

Hell Chose Me

Ali And Toumani

True Devotion .

ii
There Is Love In You

Somewhere In Time .

Steel Magnolia EP 1]

She's Like Toxas .

Soy Tu Maeslro: '45 Anos Gracias A Ti... _L
Puro Cartel .

Stand Up And Scream

To Plant A Seed .

Love Is Gone

HOLLY MIRANDA
L4720 [14.08)
: DAVE RAWLINGS MACHINE
ACONY £508 13 98
TERCER CIELO
KASAVENEMUSIC UNWERSAL MUSIC LATING 852702 UNLE (12.08)
MUTINV WITHIN
\DRUNNER 617896 {13.98)
BO BURNHAM
COMEDY CENTRAL 0078 (15.98 CODVD) &
THE DIRTY HEADS
EXECUTIVE MUSIC GAOUP 1283 {13.98)
ANTHONY EVANS
ANTHONY EVANS 1IN0 THSITAL EXPROVIDENT-INTEGRITY (S 08)
FANFARLO

The Magician's Private Library

A Friend Of A Friend

Gente Comun, Suenos Extraordinarios .

Mutiny Within |

Bo Burnham .

Any Port In A Storm |

Undisguised .

ANYASBACK ATLANT] 70446 (13.58) Reservoir l Il
ONE ESKIMO .
SHANGALLA 101040* (5 98} One eskimO

Booker's Guitar |

BLAKROC
B AKROG 33032* £X (13.98)

BlakRoc .

David Garrett
David Garrett

NORTH EAST

Sigh No More
Mumford & Sons

1Liked It Better When You Had No Heart

Mumford & Sons
Sigh No More

Shout Out Louds
Work

Kina Grannis

& Stairwelis
Preservation Hall Jazz Band
Preservation

. Bela Fleck

& Throw Down Your Heart
We Came As Romans
To Plant A Seed

Janus
Red Right Retum

Eric Bibb
Booker's Guitar

Daniel Merriweather
Love & War

Butch Walker And The Black Widows

1 Liked It Better When You Had No Heart
Preservation Hall Jazz Band
Ride Through The Country | Liked It Better When You Preservation
Colt Ford Had No Heart Mumford & Sons
SOUTH CENTRA Butch Wall\:er & The Sigh Mo More
Black Widows

. Kina Grannis
' Stalrwells

SOUTH ATLANTIC

Crime In Stereo
1Was Trying To Descrbe You To Someone

PROGRESS REPORT

K. Michelle, “Fallin’ »

Shout Out Louds
Work

Daniel Merriweather
Love & War

The third time's the charm for the Memphis singer/songwriter as her
third Billboard R&B/Hip-Hop Songs chart hit becomes her first to
dent a radio airplay tally: It opens at No. 38 on the Mainstream
R&B/Hip-Hop list this week.

Overkill
Ironbound
Local Natives
Gorilla Manor
Surfer Blood
Astro Coast

For chart reprints call 646.654.4633

Go to www.billboard.biz

www.journal-plaza.net & www.freedowns.net

wwWw americanradiohistorv com

for complete chart data | 41


http://www.journal-plaza.net
http://freedowns.net/

ARPLAY SALES DATA
MONITORED BY COMPILED BY

Artist & -3 E 5 TITI Artist a%
‘EQ =3 F mowc:n SONGWRITER) IMPRINT | PAOMOTION LABEL E ;E a ‘ﬂ § 5 !! Paum"m {SONGWRITER) IMPAINT ; PROMOTION LASEL i
3 h IMMA BE The Black Eyed Peas Title becomes the @ M HIGHWAY 20 RIDE Zac Brown Band | g
RIS WILL LA W ADAMS, & #EDA, L SOMEL 5 FERISOM . HAFIRS, L TAWEL D FOCER T BEERMEGK M DELLE WTES first song to take ¥.STEGALL.Z BROWN (2 BROWN.W.DUARETTE) @© HOME GROWK/ATLANTIC BIBGEA PICTUAE
° a4 BEDROC Young Money Featur 2 dual gainer honors @ 6% 75 AMERICAN HONEY Lady Antebellum 57
LILLY A GAMRY DNARAL J & MILLS A STEVEESN D JCAETN 5 BRRRETT T VADREY L 20Ut causn O Y R i“ |""?h J¥ ANTEBELLUM {§ STEVENS C R BARLOWE H LINDSEY) @ CAPITOL NASHVILLE
NEED YOU NOW Lady Antebell; . p = Jason Aldean
° 5 6 PYWOALEYLADY ANTEBELLUM (D KAYWODO.C XELLEYH SCOTTLKEAR) © CAPITOL :’Zsuurw‘.:?. “m‘:? 2} since Beyoneé’s 68 51 45 £ MONRGE| O BAUK 4
TIK TOK KeSha “Imeplaceable” in Mary J. Blige
4 2 1 BOTTWALD,B BLANCO (X SEBERT.L.GOTTWALD,B.LEVIN) ® KEMDSASE RCA AMG 1 bet/D 69 56 55 STAAGATE (M. BLIGE M 5 ERIKSEN, T.E HEAMANSEN. J AUSTH, MM BEITE) @ MATRIACH GEFFE r(yu v Q | 55
BAD ROMANCE Lady Gaga THAT'S HOW COUNTR S ROLL Billy Currington
5 45 AEDONE,LADY BAGA (N CHAYATS.G GEAMANOTTA) @O STREAMLINE KONLIVE CHERRYVTREE \HIFH&VL%F - 2 bﬂmoﬁ. @ 67 69 (. CHAMBERLAM, B.CLURRINGTON IN,D.DAVIDSUN B JONES) ® Hv’ﬁX URY \'sng'v LE 60
o 77 HEY SOUL SISTER Train g Q 80 8 ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell om 6
TEREFE UNAGE G WATTENBERG (PMONAHAN E LIND,A BJORKLUND) @ COLUMBIA KE (J | JOENSON D WAY.K ERONDU.C ARCED) @ MMUMUSIC LINE ZONE 4 INTERSC
HOW Low Ludacris A LITTLE MORE COUNTRY THAN THAT Easton Corbln
7 LA T-MINUS {C BRI TWILLIAMS C RIDENHOUA E SADLER H SHOCKLEE) @ DTP/DEF JAMIDIMG 6 @ %2 8 C.CHAMBERLAIN (D.PCYTHRESS, FEEK.W.VAS @ MERCURY NASHVILLE 62
o 2 6 3 (LAMEUSE RUDE BOY Rihanna 8 ‘ @ LET IT BE Kris Alien 63
DIGITAL + AIRPLAY R M AZMERFEATY) @ SROEF MGG : NOT LISTED (J.W.LENNON.RMCCARTNEY) @ 19UVENS
SAY AAH Trey Songz Featuring Fabolous UNSTOPPABLE Rascai Flans ¢
e 10| CYONNYD.CORELL TTAYLOR (R MFEREBEE. JA. TEVERSONTSCALESNL w..x%ym.gnz.‘{, 20 Souc o Lims | OIS 64 52 02 D.HUFERASCAL FLATTS [J.DEMARCUS.H.L JTSLATER) LYRIC STAEET 52
o | e R o s st e M| uonenge 1881 82 6 (1] NETOTYINTVEMECNG, ° "“"”ﬂf”*?! o
BLAH BLAH BLAH KeSha Featuring 30H!3 i LEMONADE Gucci Mane
Q ax | 8.8 ANCO (4. SEBERT.E.LEVIN,N.HITCH.S.FOREMAN) @ RENDSASE RCAAHG 7 debutsfor thefirst @ AL 5.CRAWFORD (1.0AVIS.S.CRAWFGAD.J.H.KAYLAN.M.VDLMAN) © BRICK SQUAD ASYLUM WARKER BROS L
D 5 TELEPHONE Lady Gaga Featuring Beyonce | 4 MmN his 0-year @) s« 12 | VADEIT (CASH WONEV HEROES) Iovin Rudoll Foat Bidman, Jay Sean, & Ui Wayne gg
v 217 GA/5A 15,5 GERMANTTA,R IERCISS L DAKELS L FRUMLINE KUOWLES] @ STEEAMUNEXOM RTREE INTERSD0PE career with this KALDOLF (K AUDOLEKASHERD.CARTEL B WILL IS SEAR. L SKALLERRLAROW) @ CASK MONEY/AIN
BABY Justin Bieber Featuring Ludacris entry and his guest IF YOU ONLY KNEW Shinedown
@ 1319 C.STEWART.INASH (TNASH.C A STEWATTJ SIEBER.C.MLWN.C SRIDGES) @ SCHOOLSTY RAYMOND H"U)gknll«‘rl LUMG 5 mv't u& S;QHe 68 58 53 f.CAVALLD (B SMITE.D.BASSETT) @ ATLANTIC . 4
14 12 10 Dy CaIK DRES (0. SUETTA,.C.SINDRES, G TUINFOAT.S.VEE,A 7:)1:‘\?6 g"ﬁﬂ'ﬂﬁ??'?’ﬂ??fﬁ%’f 5 now has 43 chart @ 82 19 ;rrIJLFEl}'&x:ﬂﬁ?ﬁﬁ?ﬁ‘iiafx?ou“n ® cncﬁ:,"k‘xg:'?ﬂ 69
Timbaland Featuring Justin Timberlake hits to his credit. SOLDIER OF LOVE Sade
@ 188 MOSLEY 2 HARMON J TIMBEALAKE T.CLAYTOR.) BEAND) @ \'JSUVQ‘MC! SROUND NTERSCOPE 11 70 6 62 SADE M PELA (S ADUA HALE 5 MATTHEWMAN P S DENMAN) B0 FPIC 52
e 29 38 NOTHIN' ON YOU B.0.B Fealuring Bruno Mars 16 o 88 86 STEADY MOBBIN' Young Money Fealunng Gucci Mane 48
THE SMEEDINGTONS (B SIMMD R.B MARS PLAWARENCE A LEVINE) @ REBELROCK GRAND HUSTLE ATLANTIC KANE (D.CARTER,D,JOKN DAVIS) ® CASH JMVERSAL MDTOWN
O 17 20 ACCORDING TO YOU Orianthi 1 72 04 SOL lyaz oy
H BENSON {5 DIAMOND A FRAMPTON) ® TAL GEFFENINTERSCOPE JROTEM (1S LEWS K JONES A 1 DESADULEAUN.L HARS AL ACKSON ) ROTEM; © TIME 5 MONEY BELLGA HEGHTS REPRSE
LIVE LIKE WE'RE DYING Kris Allen EVERYTHING TO ME Monica
@ 18 21 S KIFNER A FRAMPTON (S KIPNER A FRAMPTON.0.0'D0NOGHUE M.SHEEHAN ) © 18JIVELG 18 @ 90 82 MELLIOTTLAME (M ELLIOTLC LAMB,J SULLIVAN FBASKETT.C MCDC D.J. 0 WILLIAMS) @ NG B
BREAKEVEN The Script AMERICAN SATURDAY NIGHT Brad Paisle
@ 2% 0,0 DOROGHUE M. SHEEHAN A FRAMPTOS A OPHER 1D.0'DONOGHUE M SHEERAN A FRAMPTON S KPRER) @ PHONDGENC! E‘P); . 1' 'li(..va{nkh 74 69 66 FROGERS (8.F ORLEY.K LOVELACE | @ ARISTA KASHY) \¥ 67
REPLAY lyaz 3 | WANNA ROCK Snoop Do:
2 16 14 L AOTEM (L ROTEM,K JONES K ANDERSON J DESROULEAUX, TTHEAON TTHOMAS) @ TIME 15 MONFY/BELUEA VF(rﬂ‘v-FPyi‘F 2 voalist moves 75 68 o0 S.0EVILLE (.G BRUADUS JR E MOLINAA GINVARD, JR ) ® DOGGYSTYLE PRIORITY an?sg 4
| GOTTA FEELING The Black Eyed Peas 31,000 i its first SOMEDAY Rob Thomas
21 2 15 0 GUETTA FRIESTERER (W ADAMS A PINEDA | GOMEZ § FEAG XD GUETTA FRIESTERER) o \th RSCOPE 1 “E‘Qko‘ln"iul.‘y. 7 & M.SEALETIC (R THOMAS. M SERLE’ ER) @ M ATLANTIC n
TIE ME DOWN New Boyz Featuring Ray J CRYIN' FOR ME (WAYMAN'S SONG Toby Kelth
@ % % JAY-MARS (F H.BENJAMIN V0. A THOMAS) hy.‘s‘ﬂ UM \‘lr'-::ghl -«Ryl,s 2 mmlwe w s TXEITH M WRIGHT TV'IT? ) @ SHOW DO sz.ras.r B
7 [ EMPIRE STATE OF MIND Jay-Z + Alicia Keys | gy [1q|  release date for @ i YOUNG FOREVER ) Jay-Z + Mr. Hudson [
SHIOKJ AEMELL ALERG A KINTE (3.0 CARTER A SHUCKBIRGH J AEWELL AL ERG A HANTEACEYS 2XEVES SROBIS0Y @@ A TN singer's debut KWEST (M BOLD,FMERTENS.L BERNARD.S.C.CARTER X WEST) @ A0C NATION
@ % 3 WHATAYA WANT FROM ME Adam Lambert 24 Island Def Jam @ % - WHEN | LOOK AT YOU Miley Cyrus 19
= AL MARTIN SHELLBACK {PAKK.K_S MARTIN SKELLBACK) @ 19RCAAMG album, “Rokstarr” JSHANKS {3, M.SHANCS W LINDSEY) @ HELYWODD
ALL THE RIGHT MOVES OneRepublic F ! ALL I DO IS WIN  DJ Khaled Feat. TPam Ludacv s Snoo Dogg & R ck Ross
@ 3 4 A.TEDDER (R TEDDER) @ oSy wre[%sulaz 25 hasyetto be 8Oy o - ) ATV LUMIL] CHALED 3 W ASLED, G BRIDSES 0 SBERTS £.G. 20 b L‘gg - L
@ 2 B SAY SOMETHING Timbaland Featuring Drake 2% announced. 81 87 77 l INVENTED SEX Trey Sor\gz Featunng Drake a2
TIMBALAND JROC (TV.MOSLEY S MARMON A GRAHAM TCLAYTON JMAULTSSY) @ MOSLEV.BLACKGROUND INTERSCOPE D 0 (C.MCKINNEY,T.SCALES T.NEVERSON,A GRAHAM) @O SONG SO0K ATLANTIC
DO VOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon > WHITE LIAR Miranda Lambert
27 % 2 COTTER F STORM,J SXALLER H LARIW 5 P SEXF 'JK LH EMITH 25| gﬁ) CASH NOREY L WERSAL REPUBLIC 10 82 78 06 FUDOELL M WRUCKE (M LAMBERTN HEMSY) @ COLUMBIA (KASHYRLLE) 38
@ 3 25 HAVEN'T MET YOU YET Michael Buble % 83 79 59 KNOCKOUT Lil Wayna Fealunng Nicki Minaj “
8.R0CK {A FOSTER A CHANG,M.BUBLE) @ 143 REPUSE JUSTICE LEAGLE RTEA,0.MAAA) € CROWE E.ORTIZ) 5H MOXEY UMVERSAL MOTOWN
TWO IS BETTER THAN ONE Boys Like Girls Featuring Taylor Swift ' O LET'S DO IT Waka Flocka Flame
2 23 8 HOWES (M.JOHNSON} ¥e o (; COLUMBIA - 18 @ % 8 TAY BEATZ,0.WINTERS (I MALPHURS) © BRICK SQUAD ASYLUM WARNER BROS. L
DOWN Jay Sean Featuring Lil Wayne PANTS ON THE GROUND General Larry Platt
30 31 2 ) REMYBOBEYBASS (J SEAN. COTTERR LARDNJ SKALLER.L PERKING 0 CARTER) yomm :.nyut-u:ﬂus.n, ni'g;,,u; 1 Al mceedslmn 85 60 46 KOT LISTED (NOT LISTED, o) »\wm'ynwm 4%
] s Mt it © 5 g inensh nervns | OIE teskeatie SRR DROP THEWORLD " [T Wavrs Fesurg e i
FIREFLIES Owl City a SHUT IT DOWN Pitbull Fealuring Akon
32 30 % VB T wql [ irodthic | B2 | 76 58 e i Pt e i i i sl Sipoticl 42
YOUNG, M THIESSEN (A YOUNG) ® UNIVERSAL REPUBLIC (46,000 shifted this € SRARKS 2 SHAKES A K.A. LORAN DE GUALLE (A C PERELC SPARKCSA THIWA WGRIGAICHE] @ MR J0SP0L0 GROLNDS/ 1 ANG
YOU BELONG WITH ME Taylor Swift 8 NEIGHBORS KNOW MY NAME Trey Songz
s % 2 N CHAPMAN T SWIET (TSWIFT.L AQSE| ® 316 MAGHINE meRSY\ REPUBLIC a 2 mg:;';‘?lw NEw T.TAYLOR, PHAYES J MCBEE | )N TTAYLOR PHAYES) ® S0NG J.L-L'yﬂ AV?I‘/ 88
HARD Rih; F i 1901 Phoeni:
4 77 B £ STEWAAT.LNASH (T NASH,C A STEWARTR.FENTY, L W JENKINS| A oaph;n ing\fﬁSrzl{ B Foundation, bene- st BHOENDL P FHOE KD JTEAED 6L A:)\on 3 Lo
WHATCHA SAY Jason Derulo fitting the relief ONE DAY Matisyahu
36 36 X J.ROTEM {3 ROTEM K AKDERSUN, J.DESROULEAUX | HEAS) OO BELUGA KEISHTSWARNER 8R0S a1 efforts in Haiti. @ NEW J THE & DNS (M.MILLER B.MARS PLAWRENCE A LEVINE A THUAM) ® JOLB ,‘{ EPIC 80
% 6 2 WE ARE THE WORLD 25: FOR HAITI Artists For Halti 2 o1 8 74 GANGSTA LUV Snoop Dogg Featuring The-Dream 35
U.JONES 1L RICHIE IGA REDONE (M JACKSON, L RICHIE) © WE ARE THE WORLD FOUNBATION C.STEWART.TNASH (TNASH.CA STEWAAT, Ay OOGBYSTYLE PRIORITY/CAPITOL
ON TO THE NEXT ONE Jay-Z + Swizz Beatz m JUST BREATHE Pearl Jam
@ LU SWIZZ CARTER«.DEAN. 6 AUGE X.DERDSNAY, S CHATOM} ¥ @ ROC RATHIN an Song, featured 82 % o B.Q'SRIEN (E VEDDER} © MOKKEVYWRENCH L]
38 30 3 WHY DON'T WE JUST DANCE Josh Turner 3 5, e @ NEW WOMEN LIE, MEN LIE Yo Gom Featunng Lil Wayne 2
FAOGERS {J.BEAVERS SLETON,D.BROWN) @ MCA NASHVILLE heavily during B.YOUNG {M.MIMMS,B.YOUNG, 0.CAATER) @ N SROL
HEARTBREAK WARFARE John Mayer NBC's coverage of FEARLESS Taylov 5wm
S el e O T e
Usher Featuring Plies i eatunn il on
@ 47 5 THE RUNNERS,RICO LOVE (RICO LOVEA.HAAR, J JACKSON,U.RAYMOKD IV) @ ll‘g‘hf ILG 4 g;y&n;;;i;:‘o';:ds o5 LMFAQ (S.K.GOADY.S A GORDY.. K SMITH.E. DELATORRE} @ PARTY AOCK WILL.L.AMCHEARYTREE. ?' £ 68
LIFE AFTER YOU Daught " » @ RAIN Creed
Q 46 48 H.BENSON JC DAUBHTRY,C.KAOEGER,B.JAMES, J.MOI} [ORE] m:gA v:g 4 and becomes 5 F.BENSON (M. TREMONTI.S.STAPP) @ WIN)-UP 9
ALREADY GONE Kelly Clarkson i DIDN'T YOU KNOW HOW MUCH | LOVED YOU Kellie Pickler
B oo P o B mea
43 7 % 5 ARMATO,T JAMES (A ARMATO.T JAMES.D KARAOGLY) @ HOLLYWEOD 2 llst_inﬂ.v:‘ollowim @ M.WRIGHT (R AKINS,D.0AVIISDH. 8 HAY DOG-UNNERSAL UNIVERSAL 9
USE SOMEBODY ngs Of Leon “King Without a VANILLA TWILIGHT Ovd City
a8 || 44 42 A PETRAGLIA J XING (CFOLLOWILL J FOLLOWILL M.FOLLOWILL. N FOLLOWILL) ©® RCAAMG . 4 (mn” (W- zs @ ol A YOUNG {A YOUNG) ® UNIVEASAL REPUBLIC L
FOREVER Drake Featuring Kanye West, Lil Wayne & Eminem \ EACKWOODS Justin Moore
48 3B ¥ B04-104 (MSAMUELS A GRAHAM X CHATER M MATHERS | g@ HH\y!w MASONZ0NE 4sm!,umu;omag;ar«g 8 peakin 2006). @ m 1 STOVER {J.MOGAE J. PAULIN,J.§ STOVER) ® VALLAY 100
4 MY CHICK BAD Ludacris Featuring Nicki Minaj &%
THE LEGENDARY TRAXSTER (0 SRIDGZS,0 MARRJS LINDLEY DAVIDSON © OTPIDEF JAMIDING ) BETWEEN THE BULLETS
47 45 44 TRY SLEEPING WITH A BROKEN HEART Alicia Kays 27
" Tyed Pose ‘RUDE’ RETURNS RIHANNA TO TOP 10
MEET ME HALFWAY The Black E od Peas
BT 43138 [E] i 140 o A A AL O A APTSTE 01O O A 305 '@ iooe (IS
PAPARAZZI Gaga i s he: si i S
4 0¥ A FUSARLLADY GAGA (5.6 GERMANDTTA R FUSARI) @@ STREAMLINEKONLIVE mammr mvm she s Rihanna captures her 14th top 10 single on the Billboard Hot 100 as “Rude Boy
@ 56 62 HILLBILLY BONE Blake Shelton Fealuring Trace Adkins 50 catapults 23-8, taking dual Greatest Gainer Digital and Airplay honors for a second
S HENDAICKS AN L LAIRD) @ WAANER [NASHEVILLE) WAIN o
= IT KILLS ME "~ Molanie Fiona e straight week. “Rude” zooms 20-6 on Hot Digital Songs (124,000, up 90%) and
JEENIX,A MARTIN (A MARTIN R LITTLEIQMN, JR. L.CARR E.SKULMAN) @ SRC/UNIVEASAL MOTOWNR ]CEPS 36'18 on l”]Dt -’00 .AﬂrP]J\ (4()8 n”lhon ln audmnce, up 41 ,o]. thdnnd hd.\
@ 4 5 TEMPORARY HOME Carrle Underwood 52 2 A T =
M BRIGHT (C UNDERWODD.L LAIRD.Z MALOY] © 19ARISTA NASHUILLE now posted the most Hot 100 top 10s by a female artist since the beginning of the
@ m ?J?ESQ.(,}?HETHEARY Twa'Cruz Fea%",’_:%h‘;??[ﬁ:ji 53 last decade. She was tied with Beyoncé (13 top 10s) among women and is now even
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LAY GAGA FEAT. BEYOMCE [STREAVLNE YU NE CHERRVTREE
13 HOW LOW

LUDACRIS (DTP DEF JAM IDJMS)
o IMMABE

THE BLACK EYED PEAS (INTERSCOPE)

SEXY CHICK

DAVID GUETTA FEAT. AKON (SUMASTAALWEAKS CAPITOL
13 ACCORDING TO YOU
ORUANTHI (TAL GEFFEN INTERSCOPE)
7 SAY SOMETHING
TIMBALAND FEAT DRAKE A0S LEY BLACKGROUND NTERSOOPE |
4 NOTHIN' ON YOU
5.0.8 FEAT BAUND MARS JAFRELROCK BAAND HUSTLE ATLANTIG)
16 TIE ME DOWN
MNEW BOYZ FEAT. RAY J (SKOTTY ASYLUM WARNER B8RDS )
10 CARRY OUT
TRBALAND FEAL USTH THEERLAGE (5P 2UA5A
7 IN MY HEAD
JASON DERULO (BELUGA KEIGHTS WARNER 8R0S,
21 REPLAY
IYAZ (TIME IS MONEY BELUBA HEIGHTS/REPRISE)
14 LIVE LIKE WE'RE DYING
KRIS ALLEN (19 JIVE JLG)
3 RUDE BOY
RIHANNA (SR DEF JAM 10JME)
44 YOU BELONG WITH ME
TAYLOR SWIFT (816 MACHINE UNIV
13 HEY, SOUL SISTER
TRAIN (COLLMSIA
15 IT KILLS ME
MELANIE FIONA (SRC UNIVERSAL MOTOWN)

32 DOWN
JAY SEAN FEAT UL Wi

25 ALREADY GONE
KELLY CLARKSON (18 ACA AMG)
EMPIRE STATE OF MIND
JAY-Z + ALICMA KEYS (A0C NATION)
SEX THERAPY
RADBIN THICKE {STAA TRAK
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8 TiTLe

S ARTIST (MPRINT | PROMOTION LABEL)

13 TRY SLEEPING WITH A BROKEN HEART
ALICM KEYS (MBX ) AMG)

BLAH BLAH BLAH
KESHA FEAT. 30H!3 (€EMOSASE ACA RMG)

12 | AM
MARY J. BUGE (MATAIARCH GEFFEN/ INTEASCOPE)

15 WHY DON'T WE JUST DANCE
JOSH TURNER (MCA NASHVILLE}
BREAKEVEN
THE SCRIPT (PHONOSENIC ERIC)

25 WHATCHA SAY
JASON DERULD (SELUGA HEIGHTS WARNER BAOS. )

| GOTTA FEELING

THE BLACK EYED PEAS {INTER. E)
WHATAYA WANT FROM ME
ADAM LAMBERT (18 AICA RMS)

4y HAVENT MET YOU YET
MICHAEL BUBLE (143 REPRISE|

38

6 HEY DADDY (DADDY'S HOME)
USHER FEAT. PLUES (LAFACE JLG)

15 THAT'S HOW COUNTRY BOYS ROLL
BILLY CURRINGTON {MERCURY|

47 DO YOU REMEMBER
ARY SEAN FEAT. SEAN PAUL & LI JON iCASH NOEYAMNERSAL FEFUBLI|

g HILLBILLY BONE
BLAKE SSECTON FEAT TRAGE ADKING (WHANER ERDS (NASHMLLE) W)

5 BABY
LG (504,

Y AHMMD BRAUNSLAMD U5 |

4 USE SOMEBODY
KINGS OF LEON {RCARME]
2 I INVENTED SEX
TREY SONGZ FEAT. DRAKE (SONG BOOK ATLANTIC)

14 TWO IS BETTER THAN ONE
BOYS LIKE GIRLS FEAT. TAYLOR SWIFT (COLUMEIA}

19 HISTORY IN THE MAKING
DARIUS RUCKER {CAPTTOL KASHVLLE)

7 AUTTLE MORE COUNTRY THAN THAT
EASTOM CORSIN (MERCURY NASHVILLE)

14 AMERICAN SATURDAY NIGHT
BRAD PAISLEY (ARISTA NASHVILLE}

4 ALL THE RIGHT MOVES
ONEREPUBLIC (MOSLEY INTERSCOPE}

g TEMPORARY HOME
CARRSE {1S/ARISTA NASHVILLE}

7 LIFE AFTER YOU
DAUGHTRY (18 AICA ANG)

42 TIL SUMMER COMES AROUND

KEITH URBAN (CAPITOL NASHVILLE)

5 HIGHWAY 20 RIDE

ZAC BROWN BAND (HOME § ER ACTU
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& TITLE

& ARTIST {IMPAINT | PROMGTION LASEL)
HEARTBREAK WARFARE
JOHN MAYER (COLUMBIA)
5 ONTO THE NEXT ONE
JAY-2 + SWIZZ BEATZ (ROC NATION)
54 FIREFLIES
OWL CITY (UMVERSAL REPUBLIC)
15 THE TRUTH
JASOM ALDEAN {BAOKEN BOW)
54 MEET ME HALFWAY
THE BLACK EYED PEAS (INTERSCOPE)
, EVERYTHING TO ME
MONICA (1 AMG)
25 PAPARAZZI
LADY GAGA (STREAMUINE KON IVE CHERRYTREE INTERSCORE)
17 SOMEDAY
ROB THOMAS (EMBLEM ATLANTIC)
25 FOREVER
DRAKE (HARVEY MASON 20ME 4 STREAMLINE INTERSCOPE)
15 HARD
RIANNA FEAT. JEEZY (SR® DEF JAM 1DIMG)
12 T WANNA ROCK
$SNOOP DOG6 (DOGSYSTYLE PRICAITY. CAPITOL)
5 AMERICAN HONEY
LADY ANTEBELLUM (CAPITOL NASHVILLE)
13 CRYIN'FOR ME (WAYMAN'S SONG)
TOBY KEMH {SHOW DOG-UNIVERSAL)

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retall charts is complled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week,

GREATEST
Gamen |
Where included, this award indicates the title with

the chart's biggest percentage growth.

[N Indicates album entered top 100 of The Billboard 200
CIITMM and has been removed from Heatseekers chart.

Where included, this award indicates the title
with the chart’s largest unit increase.

PRICING/CONFIGURATION/AVAILABILITY
CD/Cassette prices are suggested list or equivalent prices, which
are projected from wholesale prices. [ after price indicates album
only available on DualDisc, CO/DVD after price indicates CD/OVD
combo only available. © DualDisc available. # CD/DVD comboe
avadlable. * indicates vinyl LP is avallable. Pricing and vinyl LP avail-
ability are not included on all charts. EX after catalog number indi-
cates title Is exclusive to one account or has limited distribution.

SONG CHARTS

See legends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS

Hot 100 Airplay, Rock Songs, Hot Country Songs, Hot Rap
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
are compiled from a national sample of data supplied by Nielsen

» STEADY MOBBIN'
YOURG MOKEY FEAT GUCC MAKE (ICASH WONEYUNVERSAL NOTOWN|
11 SOLDIER OF LOVE
SADE (EPIC)
4 AINT BACK YET
KENNY CHESNEY {BNA|
5 HALFWAY GONE
LIFEHOUSE |GEFFEN INTE! 3
47 IF YOU ONLY KNEW
(ATLANTIC)
1 NEIGHBORS KNOW MY NAME
TREY SONGZ {SONG BOOK/ATLANTIC)
4 BREAK YOUR HEART
TAX) CRUZ FEAT. LUDACRIS (MEACLAY IDUMG)
g O LETS DO IT
WAKA FLOCKA FLAME (BRI
3 FEARLESS
TAYLOR SWIFT (815 MACKINE)
2 LEMONADE
GUCCH MANE {BAICK SGUAD ASYLUM WARNER BROS.)
5 ALL THE WAY TURNT UP
g AINT LEAVIN WITHOUT YOU
JAHEIM IC}

SOUADASYLLMINARNER BROS.|
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
1 IMMA BE
THE BLACK EYED
21 HEY, SOUL SISTER
TRAIN [COLUMBIA)
25 NEED YOU NOW
LADY ANTEBELLUM (CAPITOL NASHVILLE)
14 BEDROCK
YOURG MONEY FEAT LLOYD (CASH MOKEYLNIVERSAL MITOVR)
51 TIKTOK
KESHA (KEMOSA!
RUDE BOY
RIHANNA (SRP/DEF JAMIDIMG)
BLAH BLAH BLAH
KESHA FEAT. 30H!3 (XEMOSABE RCA RMG)
IN MY HEAD
JASOM DERULD (BELUGA HEIGHTS WARNER BAOS |
5 BABY
1» HOW LOW
LUBACRIS (DTF OEF JAM IDJMG)
15 BAD ROMANCE ™
LADY GAGA (STAEAMUNE KDNUNE CHERRYTREE INTS il
13 SAY AAH °
TREY SONGZ FEAT FABOLOUS (SONG BOOKITLANTIC) _
1» CARRY OUT
TRAAAD FEAL JUSTIN TINBERLE
14 TELEPHONE
LADY GAGA FEAT BEYDNCE STREWLNERNUNECHERAYT:
4 NOTHIN' ON YOU
BREAKEVEN °
THE SCRIPT (PHONOGEMIC EPIC)
WE ARE THE WORLD 25: FOR HAITI
ARTISTS FOR HAITI (WE ARE THE WOALD FOUNDATION)
35 | GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE)
16 LIVE LIKE WERE DYING
KRIS ALLEN (19 JNE JLG}
41 SEXY BITCH
DAVID GUETTA FEAT. AKON {SUM ASTRALWERKS CAAITCL)
ALL THE RIGHT MOVES
PSRRI (HOSLEVINTENSC R} ]
TODAY WAS A FAIRYTALE °
TAYLOR SWIT (16 MACHINE)
g WHATAYA WANT FROM ME
ADAM LAMBERT |19 ACA RMSG)
1» ACCORDING TO YOU
ORIANTHI (TAL GEFFENINTERSCOPE)
25 EMPIRE STATE OF MIND ]
JAY-Z + ALICIA KEYS (RO NATION)

(NTERSCOPE)
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5 TiTLe

= ARTIST (IMPRINT / PROMOTION LABEL)

25 REPLAY
IYAZ (TIME IS MONEY BELUGA HEIGHTS REPRISE)
MY CHICK BAD
LUDACRIS FEAT. NICKI MINAJ (DTP/DEF JAM IDJMG)

12 NATURALLY
SELENA GOMEZ & THE SCENE (HOLLYWOOD,

| LETIT
KRIS ALLEN (19 JIVE JLG)

47 TIE ME DOWN
NEW BOYZ FEAT. RAY J (SHOTTY ASYLLM

17 HAVENT MET YOU YET
MICHAEL BUBLE (143 REPAISE

17 DO YOU REMEMBER
A1 SEANFERT S50 FAUL 8 LL N 85 V2

1o TWO IS BETTER THAN ONE
BOYS LIKE GIRLS FEAT, TAYLOR SWIFT (COLUMBIA)

BROS)

FUILE)

FIREFLIES
2 QWL CITY (UN i) n
14 HARD

RIMANNA FEAT. JEEZY (SRP DEF JAM IDJMG)
5 ON TO THE NEXT ONE

JAY-Z + SWI2Z BEATZ (AOC NATION)

SMILE
30 UNCLE KRACKER (TOP DOG ATLANTIC) .
24 FOREVER

DRAKE (IARVEY MASON ZOKE 4 STRERMLING NTERSCORE)
29 PARTY IN THE U.S.A.
MILEY CYRUS (KOLLYWODD)
g2 POKER FACE
LAD GAGA (STREAMLINE KINUNE CHERRI/TREE B
g HEARTBREAK WARFARE
JOHN MAYER (COLUMSIA)
45 BOOM BOOM POW
THE BLACK EYED PEAS (WI.L | AM INTERSCOPE)
4 | MADE IT (CASH MONEY HEROES)
KEVIN RUDOLF (CASH MONEY UNNERSAL REPUBLIC)
4 KNOCKouT
UL WINE FEAT MOKI WA (CASH VONECUNYERSAL MOTOAY)
34 DOWN
A SEAN FEXT LIL WRYNE (CAGH MOKEYUNVERSAL REPUSLIC)
27 RUN THIS TOWN ]
ARY-Z, RIKANNA & KANYE WEST (ROC NATION]
3 WHEN | LOOK AT YOU
MILEY CYRUS (KOLLYWDDO)
3 PANTS ON THE GROUND
GENERAL LARRY PLATT (AMEAICAN KING)
23 MEET ME HALFWAY
THE BLACK EYED PEAS (INTERSCOPE)

4 BREAK YOUR HEART
TAIO CRUZ FEAT. LUDACRES (MERCURY 1DJMG)
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Data Systems. Charts are ranked by number of gross
by ¢ ing exact times of air-

play with Arbitron listener data. Mainstream Top 40, Adult
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay,
and Smooth Jazz Songs are ranked by total detections.
@ Songs showing an increase in audience (or detections)

over the previous week, regardiess of chart movement.

m m Where included, this award indicates the title
with the chart's largest airplay increase.
RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultaneously after 20 weeks on the Billboard
Hot 100 and if ranking below No. 50. Songs are removed from
Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No.
50. Songs are removed from Hot Country Songs after 20 weeks
if ranking below No. 10 in detections or audience, provided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive woek of
audience decline, regardiess of total chart weeks. Songs are
removed from Mainstream Top 40, Rock Songs, Mainstream
R&8/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks if ranking below No. 20. Descending
songs are removed from Adult Contemporary, Adult Top 40
and Adult R&B after 20 weeks if ranking below No. 15, after 26
weeks if ranking below No. 10, or after 52 weeks If ranking
below No. 5. Descending songs are removed from the
Alternative, Triple A, Active Rock, Heritage Rock, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and If ranking below No. 15.

Eg TITLE -3 CONFIGURATIONS

®E ARTIST (MPRINT / PROMOTION LABEL) 8 @ CD single available. ® Digital D @ DVD

27 PAPARAZZI single 0 Vinyl ingl lable. @ Vinyl single
LADY GAGA [STREAL NE KONV CHERRYTREE NTEASCLPE) lable. © CD i lable. C are not

2 ALL1DO IS WIN
DU FHALED FET T2 WWDAGRS. SMOGP (100G § FCK OGS (4 ™

41 LIFE AFTER YOU
DAUGHTRY (19 RCARMG)

5 HEY DADDY (DADDY'S HOME)
USHER FEAT. PLIES (LAFACE ILG)

g DROP THE WORLD
LIL WAYNE FEAT ENINEN [CASH MONE CUNVERSAL MOTOAN

5 SAY SOMETHING
TIMBALARD FEAT DRAKE (HLACGEROUNDAKISLEY WTERSCOME)
ALL THE WAY TURNT UP
‘RSO0 DASH FEAT SOULIA EOY TELLEN MAAMLISC LMEJ0PE L WTERSIFE

GESTE:

5wz (TIME IS MONEY/BELUGA HEIGHTS REPAISE )
3 UNSTOPPABLE
RASCAL FLATTS (LYAIC STREET)
2 WHATCHA SAY 5]
JASON DERULO (BELUGA HEIGHTS WARNER BROS.|
4 ONE DAY
MATISYAHU (JOUS 0R £2IC)
1 AMERICAN HONEY
LADY ANTEBELLUM (CAPITOL NASHVILLE)
5 WHY DON'T WE JUST DANCE
JOSH TURNER (MCA NASHVILLE)
BLOW ME AWAY
BREAKING BERJAMIN (HOLLY%00D)
USE SOMEBODY
95 YINGS OF LEON (RCA NG L
7 HALFWAY GONE
LIFEHOUSE {GEFFEN INTERSCOPE)
72 JUST DANCE (4]
LAD GAGA FEAT OILEY ODOHIS (STREAVLINE PDU NEMTERS00FE)
4 TOGETHER AGAIN
EVANESCENCE (WIND-UP)
7 YOUNG FOREVER
JAY-Z + MR, HUDSON {ROC NATION|
4 LEMONADE
GUCCI MANE (3R1CK SOUADASYLUM WARNER BROS.|
jg SHOTS
LUEAD FEAT LL JON (P37 ROUMLL LAUCHERSY SEE WTERSCOPE

4 TEMPORARY HOME
CARRIE UNDERWOOOD (19 ARISTA KA

2 CHRISTOPHER WILDE (WALT DISKEY)

g
included on all singles charts.

HOT DANCE CLUB SONGS
Compiled from a national sample of reports from chub DJs.
@ Titles with the greatest club play increase over the previous week.

This award indicates the title, cumently below the top 20 and on
the chart the week before, with the largest increase in polnts.

AWARD CERT. LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 albums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum). {> RIAA certification
for net shipment of 10 million units (Diamond). Numeral within
Platinum or Diamond symbol indicates album's multi-platinum
level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. O Certification for net shipments of
100,000 units (Oro). [1 Certification of 200,000 units (Platino).

3l Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold).

W RIAA certification for 1 million paid downloads (Platinum).

Numeral within platinum symbol indicates song’s multiplatinum level.
RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for
video singles. O RIAA gold certification for net shipment of
50,000 units for shortform or longform videos. ll RIAA platinum
certification for net shipment of 50,000 units for video singles.
"I RIAA platinum certification for sales of 100,000 units for
shortform or longform videos. Numeral within platinum symbol
indicatos song’s multiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1mil-
Bon In sales at suggested retall price. ll RIAA platinum certification
for sales of 100,000 units or $2 million in sales at suggested rotail
price.  IRMA gold certification for a minimum sale of 125,000 units
or a dollar volume of $9 million at retad for theatrically released pro-
grams; or of at least 25,000 units and $1 million at suggested retail

45 SINGLE LADIES ARINGONT g
BEYONCE {MUSIC WORLD/COLUMBMA)

for ical titles. [11IRMA platinum certification for a minimum
sale of 250,000 units or a dollar volume of $18 million at retail for
released ams, and of at least 50,000 units and $2

4 HIGHWAY 20 RIDE
ZAC BROWN BARKD [HOME GROWNWTLANTIC K,

R PCTLRE)

Data for

week of MARCH 13, 2010

For chart reprints call 646.654.4633

Go to www.billboard.biz for complete chart data |
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www.journal-plaza.net & www.freedowns.net

wwWw americanradiohistorv com

million at suggested retail for non-theatrical titles.


http://www.journal-plaza.net
http://freedowns.net/

TLE _
ARTIST (INPHINT | PROMOTION LASEL)
s TIK TOK |

TITLE
ARTIST (IMPRINT | PROMOTION LABEL)

5 HAVEN'T MET YOU YET

2 {o BAD ROMANCE
LADY GAGA (STREAMLINE KDNLWE CHERRYTREE INTERSCOPE)

=

+ 15 ACCORDING TO YOU
ORIANTHI (TAL GEFFEN INTERSC
IMMA BE
THE BLACK EYED PEAS (INTEASCOPE)

SEXY CHICK
DAVID GUETTA FEAT. AKON (GUM ASTAALWEAKS GABITOL
1 {3 'NMYHEAD
JASON DERULO (BELUGA KEISHTS WARNEA RROS )

CARRY OUT
TMBALAND FEAT JUSTI IMSBRARE 4 13LEY BLACK SN NG TERSZNTE)

fm 13 § NEED YOU NoW
LADY ANTEBELLUM (GASITOL NASHVILLE GAPITOL
- S| I¥AZ (TIME IS MONEY/BELUGA HEVSHTSREPRISE
1 17‘ LIVE LIKE WE'RE DYING
XAIS ALLEN {16V 25)
DO YOU REMEMB:R

Y SEAN FEAT. SEAN PALL & LIL JON 0ASH WOREY UNNESSAL REFLBLI

7 1g TWO IS BETTER THAN ONE

BOYS LIKE GIALS FEAT. TAYLOR SWIFT (COLUMEBIA)
BLAH BLAH BLAH
KESHA FEAT. 30H!3 (KEMOSABE RCA RMG)
16 {2 BREAKEVE
THE SCAIPT (PHONOGENIC EPIC

AL ARGl LR L —
6 WHATAYA WANT FROM ME
m ADAM LAMBERT (1 9/ RCA AMG|
1 5 BABY
AUSTIV ENER FEAT. LUOACAIS (5500 (L0 RAY MOS0 HPASHISLINNTLNG)
WHATCHA SAY
JASON DERULD (BLUGH bISHTS WARNER 8ROS )

24 1§ ALL THE RIGHT MOVES

ONEREPUBLIC (MOSLEY INTERSCOPE)
ngg LIFE AFTER YOU
DAUGHTRY {19 RCA RMB|
53 5 HEY, SOUL SISTER
- | TRAIN (COLUMSIA|
TIE ME DOWN
MEW BOYZ FEAT. RAY J (SHUTTY ASYLUM WARNER AR0S
1o EMPIRE STATE OF MIND
JAY-Z 4 ALICIA KEYS (AQC NATIDN]
RUDE BOY
RIMANNA (SR2 DEF JAM 1IDJMG|
HOW LOW
LUBACRIS (DTP. DEF JAM ID.MG)

D s
EE TODAY WAS A FAIRYTALE

TAYLOR SWIFT (BIG MACHINE UNIVERSAL AEPUBLIC)
W 31 3 SAY AAH

TREY SONGZ FEAT. FABOLOUS (SCNG BOOK ATLANTIC)

NATURALLY

SELENA GOMEZ & THE SCENE (FOLLYWDOD)

HEARTBREAK WARFARE
JOHN MAYER {COLUMBIA

BREAK YOUR HEART
TAIO CRUZ FEAT. LUDACRIS (MERCURY 1DIMG|

30 10 SMILE

UNGLE KRACKER (TOP DOG ATLANTIC)

NOTHIN' ON YOU

0.8 FEAT BRUND MARS (REBELROCSSRAND HUSTLEATLANTIC)
Lo

32 2

2 7

IVAZ (TWE 1S MONEY/BELUGR HEVSHTSIREPRISE)
HALFWAY GONE
LEEHOUSE (GEFFENINTERSCORE,

HARD
26 14 pin pear segzy jsne e a0

| 4 » SOMEDAY

ROB THOMAS (EMELEM ATLANTIC
SHUT IT DOWN
PITBULL FEAT. AKON {MR_ 205 POLD GROUNDS/J AMG

SYNDICATE
NEW I

Timbaland's “Carry Out” lifts 12-9 on Mainstream Top 40, pushing
featured artist Justin Timberlake past Akon and Nelly for most top 10s
among solo males,

The song is Timberlake’s 13th top 10 on the chart and first since he
was  featured vocalist on T.1.'s “Dead and Gone,” which reached the
top 10 a year ago this week.

Among all artists, Timbertake is now tied with Rihanna for third-
most top 10s. The two trail only Mariah Carey (17) and Madonna (1),
the latter of whom notched
her most recent top 10 with r
the Timbaland and
Timberlake collaboration
““4 Minutes” in 2008.

With the climb of “Carry
Out,” Timberlake passes his
top 10 output with *N Sync,
which collected a dozen top
10s from April 1998 through
May 2002. Timberlake
carned his first solo top 10
with “Like | Love You" in
October 2002.

44 |

Billbeard.

TITLE
RRTIST (IMPRINT / PROMOTION LABEL]
YOUR DECISION

{ ap FALLIN' FOR YOU
GOLBIE CAILLAT (UNIVERSAL REPUBLIG

YOU BELONG WITH ME

R SWIFT (815 MACKINE UNIVE

GONE
{19 REARME

DAUGHTRY (19 REA AN
8. 7 NEED YOU NOW
GAPITOL NASHVILLE/GAS)
PLEASE DON'T LEAVE ME
PINK {LAFACE JLG)
2 HER DIAMONDS
OB THOMAS [EMEEM ATLANTIC,
THE CLIMB
ILEY CYRUS (WALT
ol 15 CHANCES
2 | 10 26 FIVE FOR FIGHTING (AWARE COCUMBIA
SMILE
UNCLE KRACKER (TOP DDSATLANTIC)
(LML HEY, SOUL SISTER
GAINER IN (COLUMEIA]
SOMEDAY
ROB THOMAS [EMELEM ATLANTIC)
4 FIREFLIES
OWL CITY (UNIVERSAL REPUBLIC
USE SOMEBODY
KINGS OF LEON (RCA RMG)

NEYHOLLYW

HEARTBREAK WARFARE
i MAYER |COLUMBLL

FIFTEEN
TAYLOR SWIFT (B)5 MACHINE UNIVERSAL REPLSLIC
20 19 WE WEREN'T BORN TO FOLLOW
PAPARAZZI
LAY STAEAMLINE KOWLIVE CHERAVTAEE INTERSCOPE)
23 20 SAY HEY (I LOVE YOU)
DOCHAEL FRANTI & BPEARHEAD 2010 800 WAXANTL LWNERSAL REPUBLIC)
LIVE LIKE WE'RE DYING
KRIS ALLEN {1 JIVE JL
m 24 5 EMPIRE STATE OF MIND (PART 1l) BROKEN DOWN
N =Y S aLiciA KEYS (MBK/JRIG
HAD IT ALL
KATHARINE MCPHEE (VERVE FORECAST VERVE)

] 2 1‘. HALFWAY GONE
LIFEHOUSE {GEFFEN INTERSCOPE)

HEARTBREAK WARFARE
iﬂ JOKN MAYER (GOCUMB14)
LA NEED YOU NOW
LAY ANTEBELLUM 1 AF1TCK Ll
. LIFE AFTER YOU
*|_DAUGHTRY (13 RCAAMG;
24 SOMEDAY

OB THOMAS [EMELEMATLANTIC)
LIVE LIKE WE'RE DYING
KRIS ALLEN (15 JVE JLG)
4 13 BAD ROMANCE
LADY GAGA [STAEAM. INE KOKLIVE CHERAYTAEE LOPE]

(ELLY CLARKSON {75 RGARMS|
25 BREAKEVEN
THE SCRIPT (PHON
ACCORDING TO YOU

2| AN

IF YOU ONLY KNEW
SHINEDOWN [ATLANTIC)

13 23 NEVER GONNA BE ALONE
WICKELBACK (ROADAUNNER ARP)
FIREFLIES
OWL CITY (UNIVERSAL REPUBLIC]

{6 22 ALL THE RIGHT MOVES
OMEREPUBLIC {MOSLEY INTERSCOPE]
. TIK TOK
KESHA (XEMOSABE RCA RMS
IM\ 47 17 TWO IS BETTER THAN ONE
AN \ BOYS LIKE GIRLS FEAT TAYLOR SWIFT (COLUMSIA|

WHATAYA WANT FROM ME
|— ADAM LAMBERT (10 ACA AMG)

SYNDICATE
@- 20 7 THE FRAY (£PIC|

|§ | NEVER TOLD YOU
" _COLBIE CAILLAT (UNIVERSAL REPUBLIC)
23 1) UPRISING
3 MUSE (HELIUM-2 WARNER BROS )
IE SUPERMAN TONIGHT
BON JOVI (ISLAND K3JME)
_ § YOU RUN AWAY

BARENAXED LADNES (RAISIH)
FIFTEEN
TAYLOR SWIFT

{815 MACKINE UNIVERSAL RESUBLIC

Go to www.billboard.biz for complete chart data
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Melissa Etheridge notches her seventh
Triple A top 10, as “Fearless Love” rises
12-10. She fast ranked in the top tier with
the No. 1 “Breathe™ in 2004. “Fearless
Love™ is the title cut from Etheridge’s Tith
studio album, due April 27.
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NEW MAN IN TOWN

Newcomer Josh Thompson logs
the first top 10 start by a new artist

Tennessee Pusher

Salo: Songs My Dad Loved il

on Top Country Albums in six
months, as “Way Out Here” arrives
at No. 9 with 15,000 copies sold.
He's the first rookie to open inside
the top 10 since Love and Theft's
No. 10 bow with “World Wide Open” on the Sept. 12, 2009, chart
(13,000 copies). Among new solo male artists, Thompson's start
is the highest since Justin Moore's selftitled, full-length debut
set opened with 34,000 copies atop the Aug. 29, 2009, list.
Thompson's lead single, “Beer on the Table,” peaked at No. 17
on the Feb. 27 Hot Country Songs chart. —Wade Jessen

THOMPSON
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Usher earns his third Adult R&B top 10 since
November 2008, and sixth overall, as
“There Goes My Baby™ motors 11-8. The
track also completes his first set of
consecutive trips to the upper reglon. Prior
single “Papers” spent three weeks at No. |
in January.
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THREE IN A ROW FOR SADE

Sade becomes the first duo or group in 13 years to string
three straight weeks at No. 1, as the act leads Top R&B/Hip-
Hop Albums with 127,000 units (down 34%). Gospel
troupe God's Property was the last group to serve at least
this many weeks in a row when its self-titled album
notched four straight in 1997. (The last such act to notch
three nonconsecutive weeks atop the list? The Isley Broth-
ers, featuring Ronald Isley, with “Body Kiss” in 2003.)

50 Cent earns this week’s Pacesetter award (25-18, up
20%) since Best Buy sold “Before I Self-Destruct” for
$7.99. The retailer's same discount boosts Mariah Carey’s
(27-19, up 59%) best increase of the year. Meanwhile, KeKe Wyatt makes her first appearance in

nine years with the Hot Shot Debut at No. 35.

—Raphael George
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Cincinnati-based pop/rock band Seabird
crowns Christian CHR with lead single from
sophomore set “Rocks Into Rivers.” The act
released three EPs before issuing its first full-
length, “ °Til We See the Shore,” in 2008.
Spring concert schedule includes dates with
NeedtoBreathe through the end of May.

With the chart’s fastest No. 1 dlimb in more
than four years, Marvin Sapp’s “The Best in
Me™ tops Hot Gospel Songs in its Tith week
and introduces his similarly named album,
due March 16. Sapp’s No. 1 rise is the quickest
since Kirk Franidin’s “Looking for You™
needed 11 weeks to peak in November 2005,
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Latin starlet Befinda's fatest single,
“Egoista,” catapults 34-12 on Latin Rhythm
Airplay with Greatest Gainer honors. The
Pitbull-aided track, which is bubbling under
the Latin Pop Airplay list, marks her first
appearance on Latin Rhythm.
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Bachata newcomer Prince Royce breaks into
the top 10 on Tropical Airplay with his
remake of Ben E. King's classic “Stand by
Me” (T1-6). He's the third new artist to
reach the list’s top 10 this year following
Chino & Nacho and J’Martin.
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RE-ENTRY

BETWEEN THE BULLETS

CHAYANNE’S FOURTH NO. 1

With the release of his 14th studio album, “No Hay Imposibles,” Latin
superstar Chayanne scores his fourth No. 1 title on the Top Latin Al-
bums and Latin Pop Albums charts (17,000 copies). The No. 1 debut
marks his third simultaneous chart-topping entry on both charts, a feat
he last accomplished with “Cautivo” in the Oct. 15, 2005, issue. Mean-
while, the new set’s lead single, “Me Enamore De Ti,” skips 5-3 on Latin
Pop Airplay with Greatest Gainer honors.

—Rauly Ramirez
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TURNTABLE

Send submissions to: execabillboard.com

RECORD COMPANIES: Warner Music appoints John Kelle-
her head of Warner Classic & Jazz. He was a consultant to
Warner Music for the past nine years.

Jive Label Group names Gihan Salem senior director of
publicity. She was senior director of publicity and artist de-
velopment at Elektra Records.

PUBLISHING: Ole names Arthur Buenahora senior cre-
ative director in Nashville. He was VP of A&R at Universal
Records South.

TOURING: Nederlander Concerts names Jay Hughen direc-
tor of new media. He was director of new media marketing at
Warner Bros. Records.

Facility management company VenuWorks appoints Rus-
sell Ferguson national director of food and beverage serv-
ices. He was senior director of leisure services at Philips
Arenain Atlanta.

TV/FILM: CMT promotes Anthony Barton to senior VP of in-
tegrated marketing. He was VP.

RETAIL: HMV promotes Mel Armstrong to head of music.
She was music product manager.

RELATED FIELDS: The Country Music Hall of Fame and Mu-
seum in Nashville promotes Kerry Cicero to senior director
of marketing, Warren Denny to creative director and Jo Ellen
Drennon to senior director of events management. Cicero
was director of communications, Denny was production man-
ager, and Drennon was director of events.
Educational music publisher Alfred Music Publishing names
Ron Manus CEO. He was executive VP.
—Edited by Mitchell Peters

The Country M
dinfier/award: 3
fauneh for-Cf Th
and Ronnie Dunn r

CRS 2010

Country Radio Broadcasters (CRB) hosted the 41st Coun-
try Radio Seminar, better-known as CRS, Feb. 23-26 at
the Nashville Convention Center. Amid the panels and ex-
hibits were the “New Faces of Country Music” showcase,
the Country Music DJ and Radio Hall of Fame induction
ceremony and the inaugural Country Aircheck Awards,
which presented 28 trophies to stations, labels and in-
dustry professionals. ALL PHOTOS: BEV MOSER/CRB

WORKS

NONPROFIT TAPS ARTISTS FOR
ENVIRONMENTAL COMP

Environmental nonprofit 1% For the Planet learned that the
support of a major rock artist never hurts—the organiza-
tion received a boost after Jack Johnson printed its logo on
the back of his 2005 album, “In Between Dreams,” which
has sold 3 million copies in the United States, according to
Nielsen SoundScan.

Exposure from the CD raised awareness of 1%, but it was
Johnson’s tour in support of the album that took the organi-
zation to a whole new level. “Wherever he went on tour, the
phone rang from those cities,” VP of marketing and acquisi-
tions Melody Grote says. “He was a catalyst at that time for 1%
going global.”

Johnson had just become the 50th member of 1%, whose
global network of companies (now 1,200 strong) donates 1%
of their annual sales to environmental causes. Last year, the
group gave away $15 million, and since its founding in 2002,
it has donated about $50 million to some 2,000 environmen-
tal causes.

On Jan. 5, 1% released its first digital music compilation
album, “1% For the Planet: The Music: Vol. 1," which contains
41 exclusive or rare tracks from such artists as Johnson, Jack-
son Browne and Grace Potter. Grote estimates that the $9.99
set—which is available for purchase at the organization’s Web
site (onepercentfortheplanet.org) and other digital retailers—
has sold between 10,000 and 15,000 copies. —Mitchell Peters
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Clear Channel Radio senior VP of rch Jess Hanson (far right) moderated
“The Gloves Are Off: Arbitron Vs. Nlelsen” The conversation compared the differ-
ences be sen the two ratings companies. Joining Hanson for a pho are (from
left) Albright & O'Malley Consulting partner Jaye Albright, Arbitron VP of domes-
tic research Ed Cohen and Nielsen managing director of global radio audience
measurement Lorraine Hadfield.

ABOVE: “The Art of Transition”
panelists and attendees exam
ined changes that need to be

d in order to survive
the current business environment,
From left: Management company
Borman Nashville president John
Grady, Arista Nashv egional
promotion manager/CRB VP R.J.
Curtis, moderator/radio content
provider RadioTime president
Dan Halyburton, digital market-
ing company Hi-Fi Fusion presi-
dent Todd Cassetty and Magic
Motivation motivational speaker
Eric Samuels.

LEFT: After Lady Antebellum
opened CRS' second day with a
rendition of “The Star-Spangled
Banner, eran radio personali
ty/author Dave Ramsey gave a
keyn. speech that focused on
the brightening outlook for radio.
From left: Lady Antebellum's
Dave Haywood, Hillary Scott and
Charles Kelly, Ramsey; and
Radio-Infocom executive editor

| of country music Phyllis Stark
and publisher/CEO Diana
Fleming.
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Music video/entertain-
ment service Vevo presented
“American Idol" runner-up Katharine
McPhee in a private concert Feb, 26 at the
Marriot Marquis in New York. McPhee
performed for attendeas of the Assn. of National
Advertisers TV & Everything Video Forum. From
ieft: ANA president/CEO Bob Liodice, McPhee
and Vevo executive VP of sales and customer
operations David Kohl, pHoTO: LAREY BUSACCA/GETTY IMAGES

OATES EYES NEW SOLO SET

Ask John Oates about his next solo set, and he’ll talk

about his next albums. Plural.
He just can’t decide which one to do first.

Hugs
don't lie, as NBA
legend Shaquille O’'Neal
and Shakira prove Feb, 14 at the
NBA All-Star Game at Cowboys
Stadium in Arlington, Texas. The
singer performed “She Wolf™ and
“Give It Up to Me" during halftime.
PHMOTO: NBA ENTERTAINMENT/GETTY IMAGES

And Lloyd Webb ded his partnership with Universal Music Group, sign-
ing an exclusive worldwide distribution/marketing agreement for the catalog of his
Really Useful Group, as well as for exploitation of its publishing, which will be han-
dled by Universal Music Publishing Group. The renewal coincides with the March 9
UK. release of the cast recording of Lloyd Webber's new musical, “Love Never
Dies." From left: Universal Music UK. chairman/CEQ David Joseph, Lioyd Webber,
Universal Music Group International chairman/CEO Lucian Grainge and Really
Useful Group vice chairman Jean-Frangois Cécillon.

“I have a blues album and a folk album,” says Oates,
who's released two solo studio sets—2002’s “Phunk Shui”
and 2008’s “1000 Miles of Life"—apart from his albums
with Daryl Hall (see story, page 20). “I'm not sure what |

want to do first or if | want to combine them. It’s a weird

dilemmatobein.”

Oates says the folk album was inspired by his appear-
ance on “The Village," 429 Records' 2009 tribute to the
early-'60s Greenwich Village scene. “After that, the label
said, ‘Do you want to do a whole album like this?' “ Oates
recalls. “I said, “Yeah.' So that was the spark that got me
going. | started assembling songs, and the more songs |
assembled the more | realized | have two albums.”

Oates has several CDs of possible songs for each album
and hopes to hunker down with them this spring in his
home studio in Colorado. “it won’t take a lot of time once

Miles Davis’ son Erin Davis
and the jazz icon's nephew, Miles Davis

Properties representative Vince Wilburn Jr., are

marking the 40th anniversary of seminal recording

"Bitches Brew" with a panel at the upcoming South by
Southwest conference. They took time out from the endeavor to be
presenters at the Pollstar Awards Feb. 17 at Nokia Theatre LA Liv
From left: Davis, producer Todd Rundgren and Wilburn. sroro: « 5

I figure it out,” he says. “This is real playing and real singing.

You just go into the studio with the right group of guys and

make a record. We should be able to make itin aslong as
it takes to play it.” ooe

Grateful Dead founding member
Bob Weir and album-cover artist loannis Vasilopoulos
were acknowledged for their contributions to the T.J.
Martell Foundation Feb. 24 at Sirius XM's New York offices. Waeir regularly
autographs Vasilepoulos® artwork, which is auctioned to support AIDS and
cancer research. From left: T.J. Martell Foundation CEO Peter Quinn and president
Ron Hartenbaum, Sirius XM PD and T.J. Martell board member Kid Leo, Weir,
Vasilopoulos and Sirius XM's Grateful Dead channel PD Lou Brutus. i-o1o. MARD HAGOMAN
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APRIL 26-29, 2010 « CONRAD SAN JUAN - CONDADO PLAZA

Dive Fvom Puerto. ﬁifn,.'

Take part in the biggest and best celebration of Latin Music uniting power players from around
the globe including: artists, agents, producers, promoters, record label executives, publicists,
brand marketing executives, managers, media, digital music executives, and many more!!

IN-DEPTH WITH: SUPERSTAR Q&A:

MARC ANTHONY AVENTURA

KEYNOTE Q&A:

JESUS LOPEZ

Chairman/President,
Universal Music Latin
America/Iberian Peninsula

PLUS...
Informative Panel Sessions
Artist Showcases

Networking Events

Q &
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The Billboard Latin Music Awards v
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comptete ¥ PIRATA ASCAP Superstar BMI Puerto Rico.

Register Today & Save!
BillboardLatinConference.com L
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450,630 TICKETS
FOR 17 SELL OUT CONCERTS
IN GERMANY, AUSTRIA AND ISRAEL
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FOR A RECORD BREAKING ACHIEVEMENT
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