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The Squeak

We can help stop the madness with a

Debt Consolidation Loan as low as 99% APR.

Like the itch you can't quite reach, Starting at 9.9% APR,, this loan

or a squeak that just won't stop or is the smart, logical way to dump
your neighbor’s prolific hole digging other lender loans and their insanely
pooch, living with debt is enough to high interest rates. Visit us at

drive you nuts! www.firstent.org or call us at

888.800.3328.

But you can stop the madness with a
Debt Consolidation Loan from Don’t procrastinate, your chance
First Entertainment. at sanity ends March 31, 2010.

FIRSTENTERTAINMENT
=
e CREDITUNION

An Alternative Way to Bank),

*APR = Anrual Percentage Rate, 2.90% APR is the preferred rate for loan ameunts of $500 to $20,000. Maximum term is 36 months, Mot all members may qualify for the preferred rafe; other rates ond terms may apply. All loans
subject fo credit approval. Loan offer valid Jonuary 1, 2010 through March 31, 2010. Loan proceeds may not be used to refinance existing First Enterfainment Credit Union loan

If you're reading this ad, you're eligible to join.
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WHO DAT! By taking the stage at the Super
Bowl, the British rock legends will play in front of the

year's biggest TV audience.

KEEP ON TRUCKIN’ Nearly left for

dead, the Drive-By Truckers get a second

(fifth?) life with a new label and management.

MIX MASTERS spurred by the success

of Drake and Gucci Mane, a new generation

of rappers get label deals on the strength
of their mixtapes.
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.COM EXCLUSIVES
Celebrate the Grammy
Awards at billboard.com.
Count down the 10
biggest Grammy shockers
and the 10 moments you
missed. Plus, get all the
action from the red
carpet in our Red Carpet
photo gallery.
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MUSIC AND MONEY
Join members of the
music, legal and financial
communities March 4 at
the St. Regis in New York
to explore challenges and
key opportunities shaping
the future of the music
business. More: billboard
musicandmoney.com.
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LATIN MUSIC

The Billboard Latin Music
Conference & Awards will
take place April 26-29 in
Puerto Rico at the Conrad
San Juan, Condado Plaza.
Don’t miss this important
Latin music industry
event. More at billboard
latinconference.com.
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PUBLISHER
HOWARD APPELBAUM

Preparing For Battle

Publishers, Songwriters Get Ready To Fight For A Share Of Unmatched Funds

BY WALLACE COLLINS

The stage is set for a brutal tug of war
among major music publishing compa-
nies, indie publishers and individual
songwriters over millions of dollars that
are available under the National Music
Publishers’ Assn.’s late-fee settlement
with the RIAA.

Under the settlement, the RIAA offered
to turn over these funds to the NMPA in
order to pre-emptively settle any claims
against the four major labels for late fees
on certain monies that had been held in
what are known as “pending and un-
matched accounts” for the years 2000-06
(Billboard, Oct. 17, 2009).

Most of these monies were related to
cases where labels released albums be-
fore contractual agreements and splits
among songwriters had been finalized,
sometimes prompting the labels to with-
hold payment of royalties on all compo-
sitions on an alburn, even when only one
song's splits were under dispute. The set-
tlement establishes a fund of up to ap-
proximately $285 million to be distributed
among music publishers based on mar-
ket share, rather than based on the actual
amounts owed to publishers.

As alawyer who represents songwrit-
ers as well as independent music pub-
lishers, I have serious concerns about
the hurdles they will face in getting their
fair share of the funds. For starters, all
interested parties need to know that this
isan “optin” arrangement: If you want
your share, you must make a claim
within the next few weeks or face the
prospect of losing it.

The NMPA has designated Kenneth R.
Feinberg as “special master” to adminis-
ter the distribution of the settlement
funds. Feinberg, who administered the
Sept. 11 Victim Compensation Fund and
the TARP bailout for the U.S. Department
of the Treasury, has been notifying pub-
lishers and songwriters who own a share
of their publishing about applying for
their respective share of the settlement.

Feinberg will make a market-share
determination in order to calculate the
amount due each claimant and, if the
respective claimant accepts the amount
offered, then that publisher is precluded
from pursuing the record companies on
the claim. No doubt, there will be a feed-
ing frenzy among major music publish-
ers and the various parties vying for a
piece of the pie.

Many of my indie publishing clients
are concerned that, as is often the case,
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major publishers may try to game the sys-
tem by laying claim to more than they are
entitled to. The NMPA/RIAA arrange-
ment requires that any such disputes
must be resolved between the parties, and
the leverage in such a situation will surely
favor the big guy.

Another looming pitfall of the settle-
ment for indie publishers: Because the
$285 million is being allocated by mar-
ket share, many major publishers thatin
some cases have already collected what
they were owed during the relevant years
may be paid twice, while indie publish-
ers and songwriters who were never paid
before and thus can’t claim any market

share could be short-changed again. Also
under disputeis who gets paid if asong's
ownership or administration has changed
since it was first published.

Most of the unpaid funds originated
in R&B and hip-hop, where there's often
a multitude of writers and publishers
claiming notonly a share of writing cred-
its but credits for samples as well. Song-
writing credit disputes are much less
common in pop and country music
where one or two writers usually com-
pose a song. Urban artists and publish-
ers will need to be especially vigilant to
assure that they get their fair share of
the settlement monies from their re-
spective publishers.

Each songwriter will need to pursue
his or her publisher for a share of what
the publisher collects from the NMPA
settlement. Otherwise, there's a strong
likelihood that publishers will simply hold
the monies they collect in their “pending
and unmatched accounts” indefinitely,
just as the labels had done previously.

If a songwriter isn't satisfied with
what his or her publisher offers, the
songwriter is free to pursue further
claims against a label—but such a
process would be overwhelmingly costly
and time-consuming for most songwrit-
ers. The best alternative for many of
them is to contact their publishers now
and let them know they’re aware of the
NMPA settlement and keep making
noise so that the publishers will be mo-
tivated to calculate and pay each song-
writer his or her share.

The late-fee settlement isn't perfect by
any means, but it does make available
$285 million for songwriters and pub-
lishers that wasn't accessible before. In
some respects, it will be a classic David-
and-Goliath battle pitting indie publish-
ers against the majors and songwriters
against publishers. Through itall, song-
writers need to be especially vigilant, even
if it means pestering their publishers to
get their fair share of the pie as the feed-
ing frenzy begins. aoes

Wallace Collins is an attorney in New
York specializing in entertainment and
intellectual property law.
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>>>VHI1
STOCKS UP ON
NEW SHOWS
VH1 ordered several
new projects for
spring, including
several that extend
the network into
transformational
reality TV territory.
Makeover series
“Transform Me” and
the dating advice
show “Undateable”
will focus on giving
viewers ways to
improve their lives.
The network also
ordered “Famous
Crime Scene”—which
chronicles pop
culture’s most
shocking deaths—
and picked up a
Canadian docu-soap,
“Peak Season:
Vancouver.”

>>>JACK
DANIEL’S
SEEKS NEW
LATIN TALENT
The Jack Daniel's
Studio No. 7 Latin
Music Series
launched a battle of
the bands where the
winner gets to open
alLos Angeles
concert by Mexican
artist Julieta
Venegas. The contest
is open to any Latin
solo artist or band
based in the United
States. Aspiring acts
must submit a digital
video and audio
sample at
jdbuscandolabanda
.com. A panel of
judges will choose 10
semifinalists whose
music will be posted
online, and fans will
vote for the winners.

>>>WAR VETS
PREP ALBUM
4Troops, a band
created by
Afghanistan and
Irag war veterans,
has signed with
Sony Masterworks
for the May 25
release of its self-
titled debut album.
The group,
consisting of Capt.
Meredith Melcher,
Sgt. Daniel Jens,
Staff Sgt. (Ret.) Ron
Henry and former
Sgt. David Clemo,
will perform pop
and country covers.
4Troops will tour
military bases
beginning in March.

GOLDEN OLDIE

YES WE CANNES

LMl BY RAY WADDELL

BUILDING THE PE

Newly Merged
Live Nation
Entertainment
Sets About
Remaking The Biz

After nearly a year of intense
scrutiny, political posturing and
consumer outcry, it's finally time
to come to grips with the new
music business’ new superpower:
Live Nation Entertainment.

Ata time when live entertain-
mentremains one of the health-
ier sectors of the troubled music
industry, the combined Live Na-
tion and Ticketmaster stands to
dominate each part of that sec-
tor: touring, management and
ticketing. Live Nation is the
largest promoter and venue op-
erator in the world, owning the
majority of North American am-
phitheaters and promoting most
of the world’s top-grossing tours,
including U2 and Madonna in
2009. Ticketmaster's Front Line
Management, which has for the
past few years aggressively ac-
quired rival management firms,
boasts relationships with more
than 200 major touring acts, in-
cluding the Eagles, Neil Dia-
mond, Van Halen and Christina
Aguilera. And Ticketmaster En-

tertainment sold 14 million-plus
tickets, valued at more than $8.9
billion, in 2008.

The new company, led by
president/CEO Michael Rapino
and executive chairman Irving
Azoff, would control the major-
ity of box-office dollars, the myr-
iad revenue streams from
concert ticketing and the grow-
ing e-commerce from fan-ticket
interactions. Live Nation Enter-
tainment will also aggressively
pursue competitive advantages
in merchandising, VIP ticket-

ing, fan clubs and, ultimately,
physical distribution.

“Those are the things where
I think I'm going to add the
most to the equation,” Azoff
told Billboard in an earlier in-
terview. “And Michael is going
to run the ticketing and the pro-
moting operations.”

Because of concessions that
the newly merged company
made to secure the approval of
the U.S. Department of Justice
(DOJ), Live Nation will license

ILLUSTRATION BY JOHN UELAND

BLANK SLATE

Ticketmaster's primary ticket-
ing software to competitor AEG
for five years and is expected to
sell Ticketmaster’'s automated
ticketing service provider Paci-
olan to Comcast-Spectacor (Bill-
board.biz, Jan. 25).

Butticketing is no longer the
core business here. Instead, it
will be the linchpin of a broader-
based operation aimed at prof-
iting from every aspect of the
artist/fan relationship.

With Front Line’s unmatched

Find more magazines at www.maagazinesdownload.com

EN GARDE

client roster and Live Nation's
long-term deals with U2,
Madonna, Jay-Z, Nickelback,
Shakira, Jonas Brothers and
others, Live Nation Entertain-

ment's clout with artis
rivaled. It's similarly superior
inits reach among music fans.
Driven by its market-leading
positions in ticketing, venue

15 un-

ownership and operation, Live
Nation can market to fans when
a show is announced, during
the event and long after the tour

FEBRUARY &,

INDIE ADVANTAGE

buses leave town, even if it
doesn't bundle tickets with pro-
motion and artist services, or if
there’s a “firewall” between pro-
moterand ticketing operations,
as stipulated by the DO].

The appeal to sponsors along
this pipeline is huge. And Live
Nation has everything from
merch to VIP amenities to
recorded content to sell not only
at live events, but more impor-
tantly through its growing dig-
ital storefronts and information
hubs at LiveNation.com and
MusicToday, as well as through
Front Line’s I Love All Access
VIP program.

Jim Guerinot, who man-
ages such acts as No Doubt,
Trent Reznor and Nine Inch
Nails, takes an optimistic view
of the merger.

“My function is to try and get
the most opportunity for my
clients, whether thatis getting
lower ticket prices or coming
up with innovative ways to get
our tickets in the hands of fans
instead of brokers,” Guerinot
This is going to give me
a great opportunity to do that,
It's very challenging when

says.

you're dealing with these siloed
companies, where you have the
promoter over here and the
ticketing company over there
and you can't do what you want
to do.”

While ticketing contracts ex-
pire all the time, many Ticket-
master contracts remain
current, and Live Nation will re-
main a formidable competitor
in bidding for renewals and new
business. This makes some in-
dependent promoters nervous,
including I.M.P. Productions
chairman Seth Hurwitz.

continued on >>p6
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>>>AC/DCTO
HEADLINE U.K.’S
DOWNLOAD
FESTIVAL

AC/DC will headline this
year's edition of UK,
metal/rock festival
Download. Other acts
confirmed for the
festival, which takes
place June 11-13 at
Donington Park, include
Them Crooked Vultures,
Deftones, Wolfmother
and Stone Temple Pilots.
Download launched in
20023 as a replacement
for the long-running
Monsters of Rock
festival, which was
established in 1980 and
ran at the site until 1996.

>>>PRIMARY
WAVE, AGENCY
GROUP
PARTNER

Primary Wave and
talent agency the
Agency Group have
signed a strategic
alliance. The companies
will form a publishing
and management joint
venture under the
Primary Wave umbrella
offering administration,
co-publishing and
management services
to the Agency Group’s
roster. TAG's roster
includes Paramore,
Nickelback, Creed,
Dolly Parton, Muse and
the White Stripes.

>>>CARRIE
UNDERWOOD
TO SING AT
SUPER BOWL
Country singer and
“American Idol” winner
Carrie Underwood will
sing the national
anthem at the Super
Bowl, the NFL
announced Jan. 28.
Queen Latifah will sing
“America the Beautiful”
as part of the pregame
festivities. British rock
band the Who will
perform the high-
profile halftime show
(see story, page 18).
The Super Bowl takes
place Feb. 7 at Sun Life
Stadium in Miami and
will feature the
Indianapolis Colts
against the New
Orleans Saints.,

Compiled by Chris M.
Walsh. Reporting by
Devin Chanda, Leila
Cobo, James Hibberd,
Connor McKnight,
Richard Smirke and
Reuters.

»] =

from >>p5

“Letting this move forward
and allowing them to keep the
existing deals in place accom-
plishes nothing,” Hurwitz says,
adding that he's skeptical of the
value of government oversight.
“What if the deals expire and [the
venues| all decide to sign with
Live Nation? Then nothing’s
happened.” Hurwitz expects the
company to offer incentives he
simply can't match: “If they offer
these incentives and part of
these incentives are things they
can only offer because they have
created amonopoly, then thisis
not a better mousetrap.”

Many questions about the
deal remain unanswered. The
future of Live Nation Ticket-
ing and its president, Nathan
Hubbard, will have to be ad-
dressed. While all ticketing op-
erations will carry the Live
Nation banner, melding with
the largest ticketing company
in the world won't be easy. And
how aggressive will the newly
merged company be in acquir-
ing new ticketing contracts
under the watch of the DOJ?
The DOJ has said that it may
investigate the competitive ef-
fects of any acquisitions that
Live Nation makes of other
ticketing companies.

The government won't be the
only party keeping a close eye
on the company. So will its
shareholders—especially John
Malone, chairman of Liberty
Media, which launched a ten-
der offer to acquire 34.5 million
shares of Live Nation stock a
day after the DOJ approved the
merger. Once Liberty com-
pletes the offer, it will command
a hefty 34.9% stake in Live Na-
tion, up from 14.6%.

Malone has a complicated his-
tory with Barry Diller, chairman
of Live Nation and chairman/
CEOQ of former Ticketmaster par-
ent IAC. In January 2008, Mal-
one, then a majority shareholder
in IAC, sued [AC to preventare-
structuring that would dilute his
ownership stake. Malone lost,
Diller broke up IAC, and Ticket-
master was spun off as its own
publicly traded entity.

Another potential personality
clash: Managers like Azoff have
always sat on opposite ends of
the negotiating table from pro-
moters. Who has the edge now
at Live Nation? The promoter
with deep pockets, venues and
marketing resources? Or the
management company with 200
touringacts inits stable? And can
artists trust Front Line to be ag-
gressive on their behalfwhen ne-
gotiating deals with its sibling
promotion division?

As forindependent managers
outside this system, Guerinot
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‘These guys are going to be prepared
to rapidly have a direct-to-consumer
model that expands what
we’'re going to be able to do.
—JIM GUERINOT, ARTIST MANAGER

says he doesn't feel threatened.
“I've always found it to be a
plus,” he says of his boutique
status. “Even when they rolled
up [promoters] originally, I've
always found these guys to have
a greater sensitivity to making
sure the smaller companies are
treated on par and fairly.”
Guerinot cites two recent ex-
amples where he was able to
work with both Ticketmaster
and Live Nation on fan- and
artist-friendly initiatives. “No
Doubt wanted to do a $10
lawn,” he says. “That was a big
deal to us—trying to come up

with a model that gave greater
incentives to put more people
in the place as opposed to fewer
people ata higher gross.”

He says Live Nation and
Ticketmaster adjusted service
fees to keep ticket prices down.
And when Nine Inch Nails em-
barked on a 2009 farewell tour,
Ticketmaster and Live Nation
allowed the band to offer and
fulfill direct-to-fan ticketing.

“You can talk about the inno-
vation that may occur because
of digital technology and direct-
to-consumer, all of which I be-
lieve in, but those are two things

an independent manager had
happen within the last 12
months,” Guerinot says. “They
could have said ‘no,” and what
was [ going to do, not tour?”
The international attention
placed on this merger has shined
a spotlight on the inner work-
ings of the concert business, not
always in a flattering way.
“Sorne good could come of all
this,” says Vans Warped tour
founder Kevin Lyman, president
of 4fini Productions, which has
thrived and innovated by work-
ing both with and outside the
biggest companies. “The veil of

Ticketmaster being the greedy
party has been pulled back, and
we have now learned that there
were few innocents, [with| pro-
moters, artists and their man-
agers all getting kickbacks on
the [ticketing] fees.”

Whether they are pro- or
anti-merger, most would agree
that the industry model needs
to be adjusted, and this union
will see to that. Guerinot con-
siders it an opportunity to grow
the pie instead of finding new
ways to slice it.

“These guys are going to be
prepared torapidly have a direct-
to-consumer model that expands
what we're going to be able to
do,” he says. “I'm one of those
guys who can't wait to get in
there and start doing stuff.”  «-«

Additional reporting by
Glenn Peoples.

KEEPING SCORE

As The Dust Settles On The Live Nation-Ticketmaster Merger,
Here’s A Look At Who Benefits—And Who Doesn’t

WINNERS

Irving Azoff: None of the concessions
mandated by the Department of Justice
(DOJ) threatens Azoff's vision of build-
ing the ultimate management/venue/pro-
moter/ticketing/content consortium. Per-
haps most important, he can still focus
on his primary goal of maximizing growth
opportunities for Front Line Management
clients, even as he fends off conflict-of-
interest concerns.

Michael Rapino: Since his 2005 promo-
tionto CEO of what became Live Nation,
Rapino has been at the helm of a com-
pany that has been long on vision and
short on profits. Still, Live Nation remains
the world's leading concert promoter, and
the merger with Ticketrmaster provides
obvious juice to Rapino’s vision of ex-
tending the company’s business relation-
ships with artists beyond the razor-thin
profits of concert performance. Now that
Live Nation has firmly established a strong
position in promotion, ticketing, venues,
merchandising and sponsorships, expect
amove into recorded music next.

Comcast-Spectacor: Through its acqui-
sition of Ticketmaster's Paciolan sub-
sicliary, Comcast-Spectacor, and its venue
management division, Global Comcast,
will add to their portfolio an up-and-
running ticketing company and its 200
ticketing clients, which include college
athletics programs and performing arts
organizations. Comcast-Spectacor has
enjoyed a friendly relationship with Live
Nation, but that could change once they
start competing for clients.

Anschutz Entertainment Group: With
the help of Ticketmaster’s ticketing soft-

ware, AEG, and its concert division AEG
Live, will be able to establish their own
ticketing business and gain some val-
ued time and space to plot their future in
the market. Meanwhile, the DOJ's re-
strictions on Live Nation’s ability to share
data from its ticketing business with its
promotion and artist management di-
visions don't appear to apply to AEG.

LOSERS

Secondary ticket vendors: By allowing
Ticketrmaster to keep ticket reseller Tick-
etsNow, the DOJ did little to protect the
interests of secondary market leader
StubHub and other local and regional
resellers. There's no doubt that the
newly merged company will seek to
dominate ticket reselling, with distribu-
tion and artist relationships on their side.
“It's definitely a huge threat,” says Don
Vacarro, CEO of ticket aggregator
TicketNetwork. “[Live Nation] will fun-
nel even more tickets to the secondary
market because the DOJ is giving them
carte blanche.”

Independent promoters: While indie
promoters have survived the promoter
consolidation that created Live Nation
by being nimble, niche-oriented and
often better promoters, they're now up
against an even more formidable oppo-
nent. Those who have spoken out pub-
licly against the merger have to wonder
if they'll get a realistic shot at promot-
ing artists affiliated with Live Nation.

Record labels: The fact that labels
weren't even a participant in the most
important music deal of the new mil-
lennium speaks volumes. Labels have
been attempting to become players in

concert promotion and merchandising,
with varying degrees of success. As
recorded-music sales keep falling, the
center of gravity in the music business
is shifting from labels to the revenue op-
portunities centered on touring.

JURY’S OUT

The DOJ: Approving the merger while
also establishing the framework for in-
creased competition through AEG and
Comcast-Spectacor should be consid-
ered “a substantial achievement on the
part of DOJ," says Jim Rill, a former as-
sistant attorney general for antitrust
during the George HW. Bush adminis-
tration. But the lighter-than-expected
conditions imposed on Live Nation
worry opponents of the deal, such as
Sally Greenberg, executive director of
the National Consumers League, a
founding member of the anti-merger
TicketDisaster.org coalition. “The DOJ
has asked consumers, independent pro-
moters, ticket brokers, artists and venue
owners to take a very large leap of faith,”
Greenberg said in a statement.

Consumers: The DOJ would've had a
tough time proving the alleged anti-con-
sumer aspects of the merger, given that
ticket prices had already surged in the
wake of Live Nation's rollup of the pro-
motion business, while consumers’ will-
ingness to pay higher prices suggested
the increase was at least in part amarket
correction. But while fans are going to
get what's been touted as a dazzling array
of artist-related products and a watchful
government eye on ticket prices, will they
celebrate the combination of a deeply
unpopular ticketing giant with the world's
largest concert promoter? —RW
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CULLGIMES BY AYALA BEN-YEHUDA and GAIL MITCHELL

CASTING A WIDERNET

The Grammy Awards Strive To Expand Base Among Younger Viewers

You can’t please all the people all the time.

And no one knows that better than the Record-
ing Academy as it prepares for the 52nd annual
Grammy Awards Jan. 31,

In what's become an annual ritual, grumblings
over the current slate of nominees surfaced im-
mediately after the live Dec. 2 nominations tele-
caston CBS. Critics decried the nominees as too
commercial, especially in the marquee categories
of record, album, seng and best new artist of the
year. Nominees in those categories were in fact
among 2009’s biggest-selling acts, including
Beyoncé, the Black Eyed Peas, Taylor Swift
and Lady Gaga.

Criticism of the winners and nomi-
nees is part and parcel of any
awards process. Butatatime
when advertisers are
clamoring for access
to the coveted 18-34
audience, the
Grammys have
watched its status
as the grand-
daddy of music
award shows be-
come a double-
edged sword. After
more than halfa century,

Grammy
nominee

" MATTHEWS

HERE, THERE

the Grammys face the challenge of trying to re-
main relevant with today’s Internet-savvy younger
audience without compromising its legacy of
being the only peer-based music awards show fo-
cused on artistic merit, not sales or popularity.
To that end, the Recording Academy has col-
laborated for the third consecutive year with ad-
vertising agency TBW A\ Chiat\Day on a branding
initiative to enhance the Grammys’ appeal among
younger music fans. It's also working to diver-
sify its voting membership. And through
the years, ithas tweaked and changed
the voting process itselfto ensure that
all major genres of popular music are
being honored and that votes weren't
being cast on the basis of popularity
or name recognition.

When the Grammys first
sought out TBWA\Chiat\Day,
the awards were labeled as
“the Grannys,” the agency's
creative direc-

tor Bob Ray-

burn says.
Between 2000
and 2009, the percentage of the
overall Grammy TV audience that
was 18-34 ranged from a peak of
32.1% in 2002 to a low of 21.9% in

DAVE

2008, when the median age of the Grammy
viewer was 45.2 years old, according to Nielsen.
For the 2009 telecast, the median age fell to
41.1, as 18-34 viewers made up 24.6% of the
total viewership.

That may partly be a function of TV partner
CBS having the oldest prime-time viewership of
the four major networks—the median age of
CBS viewers this season is 54.9 years old, com-
pared with 51.3 at ABC, 49.0 at NBC and 46.4 at
Fox, according to Nielsen. Viewers 18-34 also
composed a smaller share of the TV audience of
mostother award shows in 2009, compared with
2000, with the exception of the MTV Video Music
Awards (see chart, page 9).

“We needed to break with tradition a bit and
engage an audience that perhaps wasn't already
watching CBS,” Recording Academy chief mar-
keting officer Evan Greene says. “What we've
built with Chiat\Day allows us to expand our reach
and message more broadly than we have before.”

Despite a viewership that skews older, Rayburn
says the Grammy brand retains significant value.

“Authenticity is one of the strengths of this
brand,” he says. “Itis the oldest-standing music
show, just as the Oscars was the first movie
awards show. It has the ability to go historical
and also look to the future.”

TBWA\Chiat\Day’s involvement began with

A,

the 50th annual Grammys, which aired in Feb-
ruary 2008, when it marketed the awards across
mostly traditional media outlets. Since then the
Grammys have stepped up their online outreach.
This year's campaign, dubbed “We're All Fans,”
placed a heavy emphasis on social media (see
story, below). Fan-generated content from
YouTube, Twitter and Flickr even informed the
design of the campaign’s traditional billboards
and TV spots.

There's evidence that the 3-year-old rebrand-
ingeffortis gaining traction, with adecline in the
median age of Grammy viewers in 2009, as well
asan uptick in the percentage of the audience that
was 18-34. In addition, Greene says Google
searches about the Grammys tripled in 2009 to
18 million, up from 6 million the year before.

“A lot of people who in the past had negative
views about the Grammys, or weren't interested,
are now posting comments about how surpris-

A FANBUZZ
& VISUALIZER

AND EVERYWHERE

The Grammy Brand Extends From Online
To Onboard To On The Clothes Rack

Online
chatter
box: The
FanBuzz
Visualizer
at WereAll
Fans.com

8

“I'min a Grammy's Commercial! Hel
Yea! (I'm the 3rd guy to pop up).” So
tweeted a New York-based musician
named Matty G Jan. 8, with a link to
the Grammy Awards' YouTube chan-
nel. That, in turn, featured a TV spot
for the 52nd annual event that stitched
together layers of fan-generated
videos of Lady Gaga's “Poker Face.”
Matty G put the video on his own
YouTube page with a link back to
WereAllFans.com, the Grammys' ded
icated micro-site that aggregates fan
postings into visual mosaic portraits
of neminees and compares the on-
line chatter generated by everyone
from Beyonceé to the Yeah Yeah Yeahs.
Those viral ripples are exactly what
the Recording Academy and advertis-
ing agency TBWA\Chiat\Day had in
mind for this year’s Grammy market-
ing campaign, the first to deploy fans
and artists’ social networks directly in
its imaging and execution. “We're
going to where the fans are, rather
than expecting the fans to look in Peo
ple magazine or look at an outdoor
their TV," TBWA\Chi-
at\Day creative director Patrick

board or at
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Condo says. “We're getting those fans
too, but we're getting those social net-
work-connected fans that follow their
favorite artist in those channels.”

In addition to creating visual por-
traits of artists by constantly scrap-
ink back to You-
Tube, Flickr and Twitter posts,

ing images that

WereAllFans.com lets fans create
their own portraits using the same
technology. Another widget, the
FanBuzz Visualizer, is a continu
ously updated side-by-side tally of
online chatter of about 20 nom
nees. Qutdoor, print and TV ads in-
corporate the same viral mosaic im:
ages used in the online campaign.
“They build on each other and the
message continues to amplify,”
Recording Academy chief market
ing officer Evan Greene says.
TBWA\Chiat\Day also got the
“We're AllFans” conceptinto aline of
T-shirts from John Varvatos into the
designer's stores and Bloomingdale’s.
Proceeds from the $45 shirts go to
Recording Academy charities Musi-
Cares and the Grammy Foundation.
Other extensions include the re-

vamped Grammy.com, which wil

stream the pretelecast cereamony live
for the third time—this year as part
of a 72-hour online lead-in to the
Grammys with live video, behind-the-
scenes footage, coverage of Grammy
Week events and mobile video blogs.
The Web
YouTube, Faceboolk, Twitter and My
Space channels.

Other bells and whistles include a

site links to the awards’

“Guess the Grammys” winner predic-
tion iPhone app and a 2010 nominees
compilation from EMI, which sold
49,000 inits first week, according to
Nielsen SoundScan. CBS Radio’s on-
line “Grammy Radio" also streams
songs from nominees.

Besides the digital initiatives, the
Grammys have reupped with sev-
eral sponsors including Delta Air
lines, which is featuring two Grammy
radio channels onboard its planes
in January and February: a best new
artist retrospective and a jazz chan
nel. An online radio station (pan-
dora.com/delta) allowed visitors to
program their own music and enter
to win a trip to the awards.

Audio equipment maker Harman
International partnered with PBS and
the National Geographic Channel to
produce a broadcast special, “Road
to a Grammy,” featuring India.Arie,
Béla Fleck and other nominees. Hilton
Hotels is conducting a giveaway of

Find more magazines at www.madgazinesdownload.com

trips to the awards open to employ-
ees and HHonors members, while
MasterCard's sponsorship of Grammy
Week events—including the Musi-
Cares tribute honoring Neil Young
extends to flying in winning cardhold-
ers from around the world.

Also returning as the Grammys’
print media partner is People maga
zine, which sponsors the awards, of-
ficial after-party and Grammy chari
ties. Westwood One
is back with its syndicated remotes

Radio Network

from backstage and rehearsals. Hard
Rock Cafe locations will host view-
ing parties of the telecast, and the
restaurant chain also conducted a

Grammy trip sweepstakes. —ABY
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Brand-new day: The “We're All Fans’ branding campaign by the Recording Academy and TBWA\Chiat\Day features the Black Eyed Peas on an
outdoor billboard (left) and Lady Gaga on the WereAllFans.com site.

ingly cool we are and how they're going to watch
this year for the first time,” Greene says.
Efforts to change those perceptions have ex-
tended beyond the branding campaign. Through
the years, the Grammys have sometimes seemed
out of synch with the art form it's charged with
honoring. Excluding video and lifetime achieve-
mentawards, such influential acts as Neil Young,
Led Zeppelin, the Clash and Public Enemy have
never won a Grammy. Among more recent acts,
Pearl Jam, Radiohead, Jay-Z and Kanye West
haven't won any of the top four awards (album,
record or song of the year or best new artist). In
fact, from 2000 to 2009, OutKast was the only
hip-hop act to win any of the top four, when it
captured album of the year honors for its 2003
release “Speakerboxxx/The Love Below.”
Inevitably, the Recording Academy’s nomina-
tion and voting process finds itself in the cross
hairs when critics point out such snubs. To help
ensure that Grammy voters are selecting nomi-
nees and winners on the basis of artistic merit,
the academy has rolled out nomination-review
committees of genre experts (most recently in
2007 for R&B) to select five finalists among the

top 15 nominees for various categories in differ-
ent genres. And to make certain that voters have
access to the works being considered, the Record-
ing Academy made nearly all the music of the sec-
ond-ballot nominees for the 52nd annual
Grammys available for streaming.

While the Recording Academy won't disclose
a breakdown of the age, gender or race of its 12,000
voting members, it must contend with the per-
ception that its voters skew older and are there-
fore out of touch with what's happening musically.

“Obviously, I hear thata fair amount,” Record-
ing Academy VP of awards Bill Freimuth says,
noting that the Grammy University Network,
which launched nationwide in 2006 (see story,
right), has sought to expand the potential pool
of younger voters by getting students involved
with the Recording Academy at an earlier age.

“Hopefully, once they graduate from college,
they’'ll begin working in the industry and
quickly develop their professional credits to
become voting members,” Freimuth says.
“We're making a concerted effort to diversify
our voting members, and reaching out to man-
agers in particular to help get the word out to

THE GRAMMYS’ TV AUDIENCE

Average viewership for the Grammy Awards telecast from 2000 through 2009, with the percentage of viewers who were 18-34.

27.8M

younger professionals to join the Recording
Academy. The first thing [ always ask is, ‘Are
you a voting member?’ Because the results of
the Grammy Awards are ultimately only as good
as our current voting membership.”

In the end, though, who wins doesn’t matter
much to younger viewers, according to Bill Carter,
a partner in youth marketing company Fuse. In-
stead, he says, teens are more interested in catch-
ing performances of their favorite artists, although
he notes that they tend to view the Grammys as a
more adult property than the Video Music Awards.

“The Grammys can survive on a mass audi-
ence as opposed to a young audience,” a VP of
sales at a major label says. “There are more spikes
generated off this show than the [American
Music Awards] or youth-oriented MTV . .. The
important thing is that for three-and-a-halfhours,
you have alarge audience re-engaged with music
and learning the names of artists that radio
doesn’t announce anymore. That's a big win for
the industry.” wes

Billhoard's Gail Mitchell is a trustee of the Los
Angeles chapter of the Recording Academy.
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WHO VOTES
AND HOW

A Look At How Grammy
Nominees And Winners
Are Selected

To become a voting member of the
Recording Academy, you must be a pro-
fessional in the music industry with cre-
ative or technical credits on six commer-
cially released tracks on a physical
release or 12 digitally released tracks.
The term “professional” encompasses
vocalists, songwriters, composers, en-
gineers, producers, arrangers, art direc-
tors, liner-note writers and technicians.
Voters must keep their membership dues
current to remain eligible to vote.

There are 12,000 voting members out
of a total membership of more than
20,000. That figure encompasses asso-
ciate members and the Grammy University
Network (Grammy U). Associate mem-
bers are creative and technical profession-
als who possess fewer than the aforemen-
tioned credits, as well as other individuals
whose careers focus onmusic or who are
employees of companies involved in the
recording industry. That designation in-
cludes writers, publishers, attorneys and
managers. Grammy U members are full-
time students at a college or trade school
who are in a music-related field or are con-
sidering a career in music.

Both voting and associate members can
submit entries for consideration, as can
major and independent labels registered
with the Recording Academy. After the staff
confirms the entries’ eligibility and screen-
ing committees determine the proper cat-
egory, the Recording Academy generates
a lengthy first ballot of nominees.

After the first round of voting, the top
five selections for some fields go straight
to the second and final ballot. Those
fields include pop, dance, traditional
pop, alternative, rap, new age, reggae,
world and spoken word.

For R&B, country, jazz, gospel, Latin,
classical and music video, 15-member
nomination-review committees for each
genre—comprising voting members cho-
sen each year by the Recording Acad-
emy's 12 chapters and ratified by the
trustees—narrow the top 15 vote-getters
to a list of five nominees. A larger nomi-
nation-review committee made up of 25
voting members, who are also chosen by
the 12 chapters and ratified by the
trustees, handles the top four general cat-
egories of album, record, song and best
new artist of the year, narrowing down
the top 15 nominees to five.

A representative from the accounting
firm of Deloitte & Touche supervises the
nomination-review voting sessions and
collects all the ballots. The nominations
for craft fields, such as producer and
album notes, are determined by differ-
ent committees.

In the final phase, the voting member-
ship chooses among the second-ballot
nominees in 109 categories in 29 fields to
determine who will walk away with a
gramophone statuette. —GM
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MIDEM

Numbers Down But Spirits Up
At Cannes Confab

CANNES—Hardened MIDEM veterans know there are only two
things you need to pack for a week on the Croisette in Cannes: an
umbrella and sunglasses.

At this year’s event, both were required, occasionally at the
same time; a combination of sunshine and rain thatalso extended,
metaphorically at least, to the conference itself.

Overall attendance at the confab—now streamlined into a sin-
gle event combining MIDEM and its digital MidemNet sibling—
was down again, falling 10% to around 7,200, according to
conference organizers. But the mood among those who did at-
tend was positive, with many attendees reporting brisker busi-
ness than in recent years.

And, while there were plenty of silver linings to be found by
those looking hard enough, no one was in the mood to be daz-
zled by fool's gold. Those touting new business models on the
panels found themselves facing tough, pragmatic questions as
all sides of the industry attempted to work out the mechanics of
turning ideas into actual revenue.

This was a MIDEM firmly rooted in the real world. It may not
have always felt that way at 3 a.m. in the Carlton Bar, or tucking
into dawn croque-messieurs in Chez Yvan, the Cannes cafe that
serves bleary-eyed revelers through the night. But attendees were
quick to react when news broke, as when the U.S. Department of
Justice approved the Live Nation-Ticketmaster merger.

Artiste Management Productions managing director Harvey
Goldsmith said from the podium that the latter move “will make
everyone else sharpen the pencil and become more creative.” That
phrase could well become the new MIDEM watchword.

The conference's buzz topics—as discussed below—may have
focused on digital innovation but, uniquely among music confer-

2.0

ences, MIDEM seems able to ac-
commodate both the digital vi-
sion of Spotify CEO Daniel Ek
(who was greeted by boy band-
style screams as he gave his Jan.
24 keynote) and the old-school
fury of Gorillaz manager Chris
Marrison (who spent his Jan. 25
session laying into Twitter, “The
X Factor,” file sharing and much
else besides).

Sothere was room for both the
new breed of rock star entrepre-
neurs (Pharrell Williams, Pete
Wentz) and the backroom boys
thatkeep the industry humming. There were opportunities to catch
up on conference gossip through Twitter or good, old-fashioned face-
to-face networking. Scope for both late-night parties and early-momn-
ing meetings. And an increasing blurring of the lines among such
different approaches.

Plus ca change, plus c'est la meme chose, as they say in Chez
Yvan as dawn breaks.

Middle East and Africa.

APPS

“Great apps are like babies,” Interscope Geffen A&M executive VP
of digital Ted Mico said in the conference’s best soundbite. “Very
easy to conceive, hard to deliver.”

But even though MIDEM concluded on the same day that Apple
unveiled its potentially game-changing iPad, it's clear artist apps
already are delivering for the industry. Goldsmith revealed his “Fu-
rekal” moment as he watched one panel, telling the conference
he now understood that apps can do for mobile what the Web did
for computers.

Managing Partner 1AL U sveyr= 1= —

L

Monetizing streams (from left): TAG Strategic managing partner TED COHEN, Spotify CEO
DANIEL EK and PATRICK WALKER, YouTube director of video partnerships for Europe, the

The only debate seems to be whether apps should be paid for (to
drive revenue) or free (to drive profile), with most executives con-
cluding that decisions should be made on an app-by-app basis.

Apps “can be commercially viable or a self-liquidating market-
ing expense,” Mico said, citing Lady Gaga's free app in partner-
ship with Kyte as evidence they can build a fan base, while others
pointed to the successful $3 “1 Am T-Pain” app as proof they can
bring in money.

Artistapps can sell well if they're “for a very defined audience, and
as long as you can get the penetration out to that group,” according
to Jeremy Phillips, COO at research firm StrategyEye in London.

Improved Web browsing on mobile could yet kill off part of the
apps sector, but IDC research showing that there will be 1 billion
Web-enabled mobile handsets this year suggests the market is
huge. Some apps are already driving music sales. Music recogni-
tion service Shazam CEO Andrew Fisher told MIDEM that his cus-
tomers identify 2 million tracks per day, with up to 13% of users
on certain digital music services going on to purchase the track.
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ATTENDED A LIVE MUSIC CONCERT IN THE LAST YEAR

Live music was most popular among respondents in Western Europe, Australia and North America.
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T U N E D I N During a MIDEM presentation, Music Matters president Jasper Donat discussed the resultsofa
Synovate survey of 8,500 consumers in 13 countries about their music consumption habits. Here are some highlights.
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STREAMING

The Spotify team arrived at MIDEM as potential saviors of the
music business, but Cannes proved something of a reality check
for the ad-funded subscription music service that has made
such a splash in Europe.

“I think those models that say, ‘If you watch a commercial,
we will give you music for free,” will fail,” Havas Worldwide/
Euro RSCG Worldwide global CEQ David Jones told Billboard
editorial director Bill Werde during a MidemNet keynote.

There were also doubts about whether Spotify and other
streaming services can deliver sufficient revenue to the la-
bels. Part of the problem may be that—notwithstanding Jones’
assessment—the free service is just too good. Warner Music
Group senior VP of digital business development Stephen
Bryan expressed his concern about “creating a service so com-
pelling they don't see enough value in taking consumers to
the paid service.”

During his keynote, Ek stressed that free is intended as a gate-
way to its subscription service, which already has 250,000 global
users. But he acknowledged that “the truth is, no one has figured
out the advertising space around music or the subscription model.”

Ek declined to give a date for Spotify’s U.S. launch. But some at-
tendees warned that U.S. labels and publishers will miss their
chance if they don’t sign with Spotify in 2010.

“That whole opportunity for hundreds of millions of dollars
of revenue goes out the door due to the fact they are stuck on
an old way of thinking,” Nettwerk Music Group CEO Terry
McBride said. “That concerns me, because this is a huge op-
portunity. This is monetizing a part of the business they are
getting nothing from right now.”

GOVERNMENT INTERVENTION

If the French government's approach to beating piracy has re-
lied on the stick, in the form of its controversial “three strikes”
law, MIDEM saw it introduce the carrot.

French minister of culture Frédéric Mitterrand visited the
conference to announce a range of measures adopted from the
cultural mission led by Patrick Zelnik, CEO of French inde-
pendent label Naive.

But the French industry that previously reveled in the govern-
ment's commitment to “three strikes” is less happy with its pro-
posal for a collective licensing scheme for digital music. Mitterrand
told Billboard this would be an “obligation” for the industry within
a year, to speed the creation of a “richer online offer.”

MIDEM TAKEAWAYS

The Cannes Lowdown On Initiatives In Three Key Sectors

PUBLISHING

Bulk synch deals: Third Side Music
founding partner/VP of business af-
fairs Patrick Curley told MIDEM’s
publishing summit that while indi-
vidual songs may be licensed for as
little as $500, licensing them along-
side other songs in a bulk deal could
yield $20,000 in revenue.

Music supervision for ad agencies:
Imagem U.K. CEO John Minch told the
summit his company now works as
the “preferred suggester of music™
with some ad agencies, even getting
clearances on music from outside its
own catalog.

In-house production houses: Mu-
sic publisher peermusic Germany
announced a partnership with Tokio
Hotel producer Peter Hoffman to
sign and develop new talent
before shopping finished projects
to labels.

SOCIAL NETWORKS
MySpace’s future: \While CEO Owen Van
Matta highlighted the social network’s
first growth in user numbers since mid-
2009, Todd Interland, manager of Lily
Allen—who rose to prominence on the
platform—said MySpace had now lost
its “potency.”

Ning’s Zing: Ning allows users to create
their own social networks. CEO Gina Bian-
chini used her keynote with Fall Out Boy's
Pete Wentz to highlight the platform’s 2
million networks (including ones from 50
Cent and Good Charlotte) and 41 million
registered users.

Does Twitter still glitter? Ken Gullic, GM
of U.S. indie Rocket Science, despaired
that “artists are expected to vomit up
every thought.” But Imogen Heap's
manager, Mark Wood of Radius Music,
said Heap now used the network for
everything from planning tours to
merch market research.

BRANDING

Questioning endorsement deals:
Carhartt Music head Philipp Maiburg
said artist-brand ties have “completely
changed,” while Gorillaz manager
Chris Morrison described Duffy's
Diet Coke ad as “abysmal.”

Brands want ownership: Frank Cooper
11, senior VP/chief consumer engage-
ment officer for PepsiCo Americas Bev-
erages, said the company was moving
from “being a sponsor to a creator or
curator” through releases on Mountain
Dew’s Green Label Sound.

The right deal doesn’t need an ad
campaign: Santigold, Pharrell Will-
iams and Julian Casablancas’ Corner-
stone-brokered collaboration for Con-
verse, “My Drive Thru,” took off on
blogs and at radio "before any media
was actually bought,” according to
Cheryl Calegari, senior marketing di-
rector of Converse U.K.

“We disagree with the diagnosis,” said David El Sayegh, di-

level of state involvement in the industry.

rector general of French recording industry trade group Snep.
“The digital market is actually taking off.”

In fact, Snep revealed at MIDEM that digital wholesale in-
come dropped 1.9% to €75.8 million ($106.7 million) in 2009,
although it blamed that on a 41% drop in ringtone sales.

More popular was Mitterrand’s plan for a subsidized “youth
card” for buying online music and his pledge to advocate a lower
sales tax on cultural goods.

Butwhile some countries, notably Spain, cast envious glances
toward such government initiatives, others want a say in the

Hence U.K. labels group BPI chief executive Geoff Taylor
urged the British government to hold its nerve over anti-piracy
legislation but rejected any “regimented, regulatory [licensing]
system” like the French proposal during the course of a single
press conference.

The trouble may be, as the French are discovering, with the gov-
ernment—as with the Mafia—you're either in or you're out. «---

Additional reporting by Ed Christman, Aymeric Pichevin,
Wolfzang Spahr and Bill Werde in Cannes,

DOWNLOADED OR
STREAMED MUSIC

More U.K. respondents downloaded or streamed music
in the past month than their U.S. counterparts.
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Survey respondents who purchased a CD in the past month.
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ntheend, itwas a bit of a letdown.
After weeks of overinflated ex-
pectations, it was hard to see the
“magical and revolutionary” qual-
ities that Apple CEO Steve Jobs
attributed to the company's new iPad.

To be fair, that’s mostly because
many of the potential uses for the slick,
tablet-sized device have yet to be seen.
The multimedia iPad featured little
media and entertainment content at
launch because only a handful of de-
velopers had the chance to see it be-
fore its unveiling, and even then for
only two weeks.

But considering the dramatic im-
pact that the iPhone has had on the
mobile music market, developers are
eager to see whether the iPad can pro-
vide a similar boost through a larger,
more flexible platform.

“You cannot ignore when Apple
launches a new product,” says Gerrit
Meier, COO of Clear Channel Radio’s
digital unit, whose iheartradio stream-
ing music iPhone application has been
downloaded more than 5 million
times. “There have been just so many
products in the past that have provided
inspiration for so much new innova-
tion. You don't have to be an Apple fan

BY ANTONY BRUNO |

A BIGGERBANG?

Apple’s iPad Offers Larger Mobile Platform For Music And Media

to recognize that Apple really
is in tune with changing con-
sumer behavior.”

App developers are immers-
ing themselves in the techni-
cal specifications and software
developmentkit of the new de-
vice, trying to figure out what
they can do to enhance their
existing iPhone apps as well as
determine the opportunities
for new apps created specifi-
cally for the iPad.

But that process relies on
more than just screen size and
software. It also requires an
understanding of how people
will use the iPad, which is dif-
ficult considering it's an en-
tirely new category of device
that won't be available for an-
other two months.

“That's a discussion we're literally
having right now,” says Tim Wester-
gren, founder [chief strategy officer of
Pandora, whose iPhone app dramati-
cally expanded the streaming music
service's user base. “We have more real

Check it out: Apple CEQ
STEVE JOBS unveils the iPad
at a press event in San Francisco.

estate, so what do we do with it and
what's the use case? This will be driven
by how people use it.”

From a media consumption per-
spective, content owners are curious
to see how iPad users interact with

BY RICHARD SMIRKE

Rocking The Slopes

media compared with how
they do so on aniPhone ora
computer. Clear Channel's
iheartradio, for example, is
available online and on
smart phones through its
downloadable app. While the
company has added new fea-
tures like video, Meier says
few iPhone users access the
video features due to the de-
vice's size.

Meanwhile, a sizable por-
tion of theartradio listeners
use the service only through
the mobile app and not on
their home computers. So
Meier is hoping iPhone users
will upgrade to the iPad and
in doing so access the many
features they aren’t yet using.

“As some of those folks
graduate upward, I think we'll see a
higher usage of the video content we're
now providing,” he says.

Gartner analyst Mike McGuire says
the music industry should keep an eye
on what kind of iPhone-to-iPad con-

version rates Apple can generate and
how that affects iTunes traffic.

“It's an interesting new platform
that will obviously extend the iTunes
library, thereby underscoring its value
to the consumer and the transaction
capabilities inherent with it,” McGuire
says. “It's another place where I might
look something up and discover new
music. It could be a new and interest-
ing way to see if people buy media.
They're incremental things.”

Piper Jaffray analyst Gene Munster
expects Apple to sell between 3 mil-
lion and 4 million iPads in the next 12
months, with even more sold next year.
That will come at the expense of iPod
Touch sales, with Munster lowering
his projections from 22.4 million to
20.6 million for the year.

To meet these figures, Apple needs
media companies and app developers
to innovate around the new device in
the same way they did for the iPhone.
Access to the 140,000 apps in the App
Store is a major reason why con-
sumers have purchased 75 million
iPhones and iPod Touches combined.

Ifmediaapps didn't play a large role
in the iPad’s launch, they will certainly
playa greater role in its future. «--

New European
Festivals Mix Ski
Vacations With
Live Music

LONDON—The rustic Austrian
ski resort of Mayrhofen makes
an unlikely setting for a five-
day feast of alternative rock
and dance.

In April, however, the Tyro-
lean town’s snowy streets will
be hit by an avalanche of music
fans attending Snowbombing,
the annual music/winter sports
event anchoring Europe's bur-
geoning “snowfest” scene,

This winter brings new rival
events into the market, includ-
ing the Little World Festival
(March 13-19) in Meribel, France,
and the Big Snow Festival in
Arinsal, Andorra (March 14-21).

“There's still big potential
for growth,” says lan Kaye, GM
at Big Snow promoter Big
Events Group. “If you compare
the winter market to the sum-
mer festival market, it’s still
very much in its infancy.”

Launchedin 2000 in Risoul,
France, Snowbombing was the
first notable winter sports-
linked music festival, initially

12 BILLBOARD |

drawing 250 customers with
an accommodation/entertain-
ment package from U.K. holi-
day firm Outgoing Limited. Out-
going founder Gareth Cooper
conceived Snowbombing to
add a new slant to its skiing
holidays, advertising it in U.K.
lifestyle and music publications.

The event moved to Mayr-
hofen in 2005. This year’s bill
(April 5-10) features Fatboy
Slim, Editors, Doves and De La
Soul playing at a range of
venues. Prices range from
£279 to £379 ($5454-%617),
with various travel options
available at additional cost.
Ticket sales, Cooper says, are
expected to total 4,500—up
from 3,500 in 2009,

Cooper expresses skepti-
cism about the emergence of
rival events mixing ski holidays
with live music, warning that
“it's bloody hard to get the re-
cipe right so that it satisfies
the customers, the resort and
yourself financially.”

Kaye says that Snowbomb-
ing's success “made other
people think, ‘Maybe we can
do something similar,’ * al-
though he acknowledges that

FEBRUARY 6, 2010

Big Snow likely won't make
money in its first year. Big
Events Group hopes to grow
the festival “organically year-
on-year" by targeting 18- to
34-year-old Brits through
advertising in music, skiing
and snowboarding media,
Kaye says, Headlining the in-
augural Big Snow is
Scottish dance artist
Calvin Harris, with
ticket prices starting
at £399 ($649), in-
cluding travel and
accommodations.

Another new ar-
rivalis the Litte World
Festival, organized
by Universal Island U.K. pop
act the Feeling, which spent
its formative years playing the
aprés-ski circuit and staged a
free “homecoming” show at
Meribel to 6,000 people in
2008. “We had such a laugh
that we just thought, ‘If we can
bring all of our mates with us
and get them to play as well,
then that would be great, "
Feeling drummer Paul Stew-
art says.

Those “mates” include pop
vocalist Sophie Ellis-Bextor

and singer/songwriter Ed Har-
court, among some 15 acts
playing venues that range in
capacity from 300 t01,800. A
pass to all the shows costs
€90 ($127), while the Feeling
will also play a free outdoor
show for an expected audi-
ence of 8,000.

This year's other newcomer
is the 500-capacity dance-
oriented Yeti Festival (April 5-
10} in Massfeld-Hermagor, Aus-
tria. The final lineup isn’t yet
confirmed, but combined ac-

Find more magazines at www.madgazinesdownload.com

Let it snow: mANY DJs performs
on the final night af Snowbombing

commodation and skiing/fes-
tival passes cost £399 ($649).

Agents and promoters de-
clined to disclose artist fees,
but Cooper says Snowbomb-
ing increased its artists' bud-
get by 50% this year to main-
tain an edge over its new
competitors. The event relies
on high ticket prices, sponsor-
ships (2010 sponsors include
Volvo and the local tourist
board) and alcohol sales to
cover what Cooper calls “mas-
sive” production costs like
shipping in sound/lighting
equipment and crew.

James Whitting, a booking

2009; inset: CALVIN HARRIS
\:Vi“ headline tlhe ipaugural
,__:I_aig Snow Festival in March.

agent with Coda Whitting in
London, booked U.K. rock
band the Enemy for this year’'s
Snowbombing. He notes that
Snowbombing can provide
substantial broadcast expo-
sure through the event’s vari-
ous media partners, such as
MTV, U.K. TV network Channel
4 and BBC Radio 1.

“You will see more travel op-
erators getting involved with
winter festivals in the years
to come,” Whitting says. “It's
something that—when exe-
cuted well [with] the money
invested in the talent—can be
good for all parties.” .se
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Haltlng The Plunder

App Makers Devise Ways To Fight—And Even Monetize—Piracy

After dabbling in free smart-
phone applications for most of
last year, record labels and
artists have started developing
more interactive and content-
heavy products with the intent
of charging for them. But as
they eye this move toa paid app
model, there's a familiar issue
on the horizon: piracy.

Smart phones like Apple's
iPhone are vulnerable to being
“jail-broken” or “unlocked” by
hackers, allowing users to oper-
ate the devices on other mobile
networks or install virtually any
app theylike. Some are apps cre-
ated outside Apple’s official de-
veloper program, but most are
pirated versions of official apps
that users can install for free
from avariety of Web sites cater-
ing to unlocked iPhone users.

In October, mobile analytics
firm Pinch Media saidithad ex-
amined about 4 million jail-bro-
ken iPhones and found that
38% of them have used a pirated
app. In addition, developers es-
timate between 75% and 90%
of the paid apps available from
the App Store have been pirated.

For the developers making
some of today's more popular
music-based apps, app piracy
has become a major concern.
Take the hugely popular “I Am
T-Pain” iPhone app from devel-
oper Smule, which the com-
pany says has been downloaded
nearly 1 million times. Accord-
ing to Smule, about 25% of
those downloads were free, pi-
rated ones.

This isn't an estimate.
Smule, like many app develop-
ers, has an analytics engine that
tracks when users install their
apps, how often they use them
and for how long, among other
data. That same technology can
recognize when an app is in-
stalled on an unlocked iPhone
or whether the app was pur-
chased legitimately.

“It's a significant problem,”
Smule CEO Jeff Stnith says. “I1f
not for piracy, our revenues
would have roughly doubled
last year.”

Let's do the math. At $3 a
pop, the approximately 250,000
pirated versions of the T-Pain
app would have brought in
$750,000 if they had
been purchased.

HANDSET

from T-Mobile.

SLOWHAND’S

T-Mobile has teamed with Fender Music and Eric
Clapton to market the Android-powered myTouch
3G Fender Limited Edition phone. The handset
certainly looks the part, featuring a faux-wood,
sunburst finish inspired by the Fender Stratocaster
guitar. The phone will ship preloaded with such Clap-
ton classics as “Layla,” “My Father's Eyes,” “Rock'n’ Roll
Heart” and “Wonderful Tonight.” It will also include tracks
by Wyclef Jean, Avril Lavigne and Brad Paisley, as well as
various music-related Android apps.

Other features include a 16 GB microSD card for stor-
ing additional music and an enhanced music player that
allows users to create ringtones from any song they're
playing. T-Mobile will feature Clapton in a series of ads
promoting the device and is also a sponsor of the artist’s
Crossroads Guitar Festival.

The myTouch 3G Fender Limited Edition phone costs
$180 when purchased with a two-year service contract

—AB

Apple takes 30% of all app sales,
so that would have left $525,000
to split among the developer,
the label and the artist.

Labels keep anywhere from
40% to 60% of that remain-
der, depending on how much
the developer contributed to
the app, so in this case let's
say Sony Music took the low
end at 40%. That works out to
$210,000 of lost revenue Sony
missed out on due to piracy,
half of which would have
gone to T-Pain, not to men-
tion the losses suffered by
music publishers.

There's little Apple can do to
prevent app piracy other than
createiPhones that are tougher
tocrack. So developers are

taking matters in their
own hands. The leading
solution at this time is to
focus on providing con-
tent through the in-app
commerce capabilities of
iPhone apps rather than
bundling contentinto the
app directly.

“Apple enabled in-app
commerce in free apps

and I think that's probably
the single greatest thing they
could have done to fight piracy,”
says Tim O'Brien, head of busi-
ness development at “Tap Tap
Revenge" developer Tapulous.

Apple originally only allowed
paid apps to feature in-game
sales. To comply with this re-
quirement, Tapulous initially
sold its “Tap Tap Revenge 3"
game for 99 cents. In two
months, Tapulous sold 1.5 mil-
lion copies of the game, while
another 1 million downloads

were lost to piracy. But the
company's business model
relies more on in-game ads and
sales of downloadable “track
packs” than on the revenue
earned from game sales. In
fact, it's giving away “Tap Tap
Revenge 3" now that Apple
allows free apps to offer in-
game sales as well,

O’Brien says Tapulous will
start serving ads more aggres-
sively to those using pirated ver-
sions of the app in the coming
weeks and try to wring addi-
tional revenue out of them by
allowing them to buy additional
tracks for the game.

Meanwhile, Smule doesn't
allow those with pirated ver-
sions of the T-Pain app to buy
additional songs, thereby weak-
ening the appeal of the unau-
thorized app. It has sold some
350,000 songs through legiti-
mate versions of the app and
markets the ability to download
content to its apps as a value-
added feature. Smith says this
will remain a key strategy to
rein in piracy for future music-
based apps.

“We're trying to push more
of the value into consumables
and services versus the applica-
tion itself,” he says, “It essen-
tially tethers content to the app.”

Whether in-app commerce
is used to marginalize or mon-
etize app pirates, artists and la-
bels hoping to make a buck off
iPhone apps should start think-
ing about how to protect their
investments.
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BITS & BRIEFS

ROXIO STRIKES
MUSIC DEAL WITH
TRIPLE SCOOP

Roxio is adding up to 6,000
new songs to its PhotoShow
service, which lets users cre-
ate and share photo slide-
shows set to music. The cat-
alog comes from partner
Triple Scoop Music, a music
licensing service specializ-
ing in providing music for
Web presentations. Roxio, a
division of Sonic Solutions,
will make available 500
songs on a rotating basis
from Triple Scoop Music’s li-
brary. The PhotoShow serv-
ice lets users add up to 50
songs to a slideshow, includ-
ing MP3 files they upload
themselves.

onthe Grammy home page,
CBS' Grammy site, Last.fm
and the CBS Radio home
page. It will include hits from
such Grammy-nominated
acts as Lady Gaga, the Black
Eyed Peas, Green Day and
Taylor Swift. CBS Interactive
Music Group digital content
manager Seth Neiman pro-
grammed the channel.

MOBILE PHONE
OWMNERSHIP SURGES
AMONG KIDS

Kids are becoming a larger
part of the mobile phone
user base. According to data
from research group MRI,
20% of children ages 6-11
owned a mobile phone in
2009, up sharply from 11.9%
in 2005. The biggest jump in
ownership was seen among
kids 10-11, 36.1% of whom
own a mobile phone, up
from 20% in 2005. Most use
their phones to stay in con-
tact with parents (88%), call
friends (68%), for emergen-
cies (56%) and for texting
(54%), while 34.4% use them
to listen to music and 16.5%
to download ringtones.

CBS INTERACTIVE
LAUNCHES GRAMMY
MUSIC CHANNEL

In support of the 52nd an-
nual Grammy Awards, which
airs Jan. 31 on CBS, CBS In-
teractive Music Group has
created a special Internet
radio streaming music chan-
nel called Grammy Radio.
The channel will be featured
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Sharp-Dressed Scan

Nordstrom Grows Sales By Fine-Tuning
Its Music Retailing Strategy

Nordstrom's 3-year-old incur-
sion into music is paying off
dividends for the fashion de-
partment store chain.

In December 2006, the
Seattle-based retailer, which
runs 112 full-line fashion de-
partment stores and 69 Nord-
strom Rack off-price fashion
outlets, began carrying a lim-
ited selection of about 50 SKUs,
placing CDs near cash registers
to encourage impulse pur-
chases. It was partofan exper-
imental effort to take advantage
of the obvious synergies be-
tween fashion and music.

Although he declines to dis-
close specific sales data, Michael
Barber, the consultantwho has
overseen the chain’s music re-
tailing effort, says Nordstrom's
music business is thriving.

“We are now in our fourth
year carrying music, we have
grown every year,and we think
we will continue to grow,” Bar-
ber says. “We are filling a void
as record stores go out of busi-

ness and other stores shrink
their music presence.”
Nordstrom carries about 50
titles in each department
store, with about 20 front-line
titles in adult apparel depart-
ments and about 30 children's
music and video titles in its
kidswear departments. The
Nordstrom Rack store carries
approximately 50 mainstream
titles, including pop, R&B,
rock, hip-hop and country.
The titles in
Nordstrom's de-
partment stores
tend to be most-

Retail
Track

Nordstrom also handpicks
one or two titles by developing
artists for both retail formats.
“We like to do a value add for
our customers by picking
things we think are great al-

bums and think our customer

should have a chance to dis-
cover,” Barber says, explaining
how French rock band Phoenix
wound up at the chain.
Nordstrom rotates its in-
ventory by bringing in any-
where from two
to five new titles
per month.
Musicisstrate-

ly pop, R&B and
some jazz, from
such artists as
Michael Bublé,
Alicia Keys and
Michael Jack-
son. But it also
carries many triple A-leaning
acts, and the occasional edgy
artist, like Lady Gaga, who ties
in nicely with Nordstrom's fash-
ion reputation.

ED CHRISTMAN

gically placed
in departments
throughout the
store, with the ti-
tles matching
the target cus-
tomer of each de-
partment. An artist with wide
appeal like Bublé could be
found in up to two-thirds of a
typical store’s 50 or so depart-
ments, while Bob Dylan

Clothes make the man: MICHAEL BUBLE, performing in

December in Bremen, Germany, will launch

s Crazy Love

tour in March, with Nordstrom as the presenting sponsor.

might only be found in the
men's department and Kings
of Leon and Lady Gaga would
be more appropriate for ap-
parel departments targeting
younger shoppers, Barber
says. The chain typically sells
CDs for $11.95 each.

When Nordstrom first start-
ed selling music, it focused
heavily on releases it thought
would appeal to young female
shoppers, according to one
head of sales at a major label.

“That didn’t turn out so
well,” the executive says,
adding that the chain has
scaled back sales expectations
for individual titles and diver-
sified its offerings, which
helped lift overall music sales.

“It's always been a matter of

convenience for customers,”
Barber says. “The customer still
loves music and doesn’thavea
lot of places to buy it. So when
they are purchasing apparel
and see music at the checkout
counter, they can pickitupata
great rate.”

Selling bulk can be chal-
lenging when big-box retail-
ers sell new hit titles at $9.99.
But over the long haul, Nord-
strom can increase sales, Bar-
ber says.

“Starbucks with its 8,000 lo-
cations could do up to 40,000 or
50,000 on hit titles” during the
weeks following an album’s re-
lease, Barber says. “We are not
that far from those totals, but

we don'tdo it in the same time
frame . .. With us, someone
walks into the women'’s shoe de-
partment and sees an album
and picks it up on impulse.”
Barber says that the decline
of the CD has been due to the
fact that there are simply fewer
places to buy them. “We are
finding that customers still
have an appetite for CDs,” he
says. “When you make it avail-
able, they still want it.”
Unlike many of its rivals,
Nordstrom doesn’t run Sunday
newspaper circulars. But it's
finding other ways to incorpo-
rate musicintoits branding and
marketing initiatives. In De-
cember, Nordstrom announced
it will be the presenting spon-
sor of Bublé’s 2010 Crazy Love
tour, which begins March 10 at
the Amway Arena in Orlando,
Fla. It will mark the first time
that Nordstrom has sponsored
a tour, and Barber says other
tour sponsorships are possible.
As for the CD business,
Nordstrom “still has room to
grow,” he says. “We have a
much longer path.” e

biz

For 24/7 retail news
and analysis, see

billboard.biz/retail.
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Major chord:
DIANA REYE:

BackInTheFold

After Going Indie, Artists Rediscover
Benefits Of Being On A Major

We'll be the first to admit that
inthe last two years we've been
outspoken about celebrating
the successes that Latin acts
have had with independent la-
bels and distributors.

But in the last few months,
the trend seems to have taken
a turn. Duranguense singer
Diana Reyes, who left Univer-
sal Latino to become co-
founder of her own label DBC
Records, signed with Capitol
Latin. Puerto Rican singer/
songwriter Olga Tafién, who
has recorded for Warner, Sony
and Univision, founded her
own labellast year but then en-

tered a partnership with Za-
mora Music Group to release
her albums with distribution
through Sony Music Latin. And
Top Spot Music, the label
launched by producer Sergio
George with entrepreneur
Gregory Elias, is shifting its
distribution from indie Select-
O-Hits to Sony Music Latin.
While these moves don’t
signal a slowdown in the ver-
itable avalanche of Latin indie
releases, it does highlight the
fact that indie labels and dis-
tributors aren't for everyone.
After suffering from declin-
ing sales in recent years, for-

mer Sony and Warner salsa
artist Luis Enrique enjoyed a
revival with his 2009 album,
“Ciclos,” which was released
on Top Spot and has sold
46,000 copies, according to
Nielsen SoundScan. With dis-
tribution from Select-O-Hits,
which sells to mass merchants
as well as independents, Top
Spot's strategy was to focus ini-
tially on Puerto Rico and then
expand to other major markets
on the U.S. mainland.

“We do exactly the same
thing a major does,” Select-
O-Hits VP Johnny Phillips
says, adding that retailers

“can get us with a single
phone call. We can set up dis-
counts, in-stores, promotions
in a matter of hours instead
of days.”

What an indie like Select-
0O-Hits cannot do, however,
is provide worldwide distri-
bution or wield the retail
clout a major can command
with other product. The suc-
cess of “Ciclos” encouraged
Top Spot to release the album
abroad, where distribution
moved to Sony.

After Reyes
launched DBC
with former

Latin

that won't happen if artists
don’t manage their costs care-
fully, she says. 5till, while
Reyes will release her forth-
coming album, “Amame, Be-
same,” in April on Capitol
Latin, she says going indie
“wasn'ta bad decision. But you
need the right team to back
you up.”

Jose Diaz, owner of Nu Life
Management, says Reyes' ex-
perience isn’t unusual.

“Artists go back because
they don'thave managersora

team in place,”
says Diaz, whose
acts include Vie-
tor Manuelle,

Fonovisa and NOtaS
Universal La- LEILA
COBO

tino executive
Gabriel Fre-
goso, she kept
generating brisk
sales. Her top-
performing
title on DBC, 2008’5 “Insat-
isfecha,” sold 51,000 copies,
according to SoundScan.

But Reyes acknowledges
that she was busy promot-
ing her own album and
“wasn't able to be on top of
things as 1 would have liked,”
she says.

Although one of the leading
incentives for artists to launch
their own labels is retaining
more revenue per album sale,

al

another major
artist who two
years ago went
independent
buthas had the
same, solid team
with him since.
Manuelle’s departure from
Sony was motivated by his de-
sire to have more artistic au-
tonomy, although he’s still
distributed by Sony.

“We do need [major la-
bels],” Diaz says. “They reach
further than us, and they're
in every part of the world.
I'm not.” e

.

For 24/7 Latin news
-H and analysis, see
billboard.biz/latin.
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Dominican
Domination

A New Crop Of Dominican-American

Acts Breaks Out

As urban bachata act Aventura per-
formed sold-out concerts Jan. 20-21at
New York's Madison Square Garden
and spent its 21st week atop Bill-
board’s Top Latin Albums chart, other
Dominican-American acts were busy
charting their own paths up from the

New York underground.

Fed by social networks and a vibrant
upper Manhattan club scene, such acts
as Bachata Heightz and Del Patio are
picking up radio airplay and live gigs.

Dominican-Americans “are the
trendsetters right now,” says Jose Diaz,
co-founder of label/management
company Nu Life Entertainment. The
company, which has a pressing/distri-
bution deal with Sony Latin, has a
tropical roster that includes Bachata
Heightz in addition to Puerto Rican
acts Victor Manuelle, Elvis Crespo,
N'Klabe and “Viva el Suenc” finalist

Zone d'Tambora.

Bachata Heightz had been playing
together for years before Diaz at-
tended the quintet’s weekly practice

lion MySpace plays.

session in a Washington Heights base-
ment and signed the group in 2008.
Diaz, who in recent years had focused
on promoting club nights inthe
New York area, booked the
group at clubs where the DJs
also worked at local radio sta-
tions. Bachata Heightz opened
for Manuelle and Gilberto Santa
Rosa on the salsa veterans’ joint
headlining tour last vear; mean-
while, the group’s song “Me
Puedo Matar” has logged nearly 5 mil-

Even though the song peaked at No.
5 on the tropical airplay chart last sum-
mer, “we’re not chasing radio right
now,"” says Diaz, who just released the
group’s new single, “Te Busco.” “We
know we're going to get played . . .
times have changed . .
tionals have a recipe, but these groups
have to work the street.”

Another song with a strong street
base is the novelty track “Watagata-
pitusberry,” a rapid-fire, tongue-

. the multina-

version of the song recorded by Sen-
sato, one-half of the duo Del Patio,
and Dominican rapper Black Point
peaked at No. 4 on the Latin Rhythm
airplay chart Dec. 5. But last week it
debuted on Hot Latin Songs, likely fu-
eled by a new remix with Pitbull.
Frank Reyna, who manages Del
Patio, says the song was intended for
amixtape for local DJs, but it blew up

twister parody of
Dominicans trying
to speak English. A

online and in the Dominican Repub-

lic before making it back to clubs—
and finally radio—in New York. “We
have spent no money” promoting the

FEBRUARY 6, 2010

song, Reyna says, noting that one of
many YouTube fan videos has notched
nearly 3 million views. The Pitbull re-
mix, which also features Lil Jonand El
Cata, is the first single from Pitbull's
forthcoming Spanish album, his man-
ager Robert Fernandez says. Pitbull's
team is promoting the remix and shot
avideo that includes Del Patio.

With Pitbull’s involvement, “we’re
gaining the exposure and the connec-
tions we needed to get out of the un-
derground of New York,” Reyna says.

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin
music coverage you've come to
expect from Billboard—In Spanish!
Billboardenespanol.com.
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EL CHAPO TO PLAY
CLUB DATES

Regional Mexican star El
Chapo de Sinaloa will play
a run of small club dates
promoted by Live Nation. El
Chapo will hit House of Blues
venues in Las Vegas; San
Diego; Anaheim, Calif,; Los An-
geles; Dallas; and Houston in
March. Live Nation VP of ethnic
programming touring Manuel
Moran says regional Mexican
artists of El Chapo's stature are
likely to mix in more shows at
clubs this year in addition to
the usual convention centers,
theaters and arenas. The idea
is to secure sellouts ina down
economy, bring in a different
consumer and provide a more
intimate experience for fans.
And for the artists, “instead
of offering them 10 dates a
year we can offer them 25,
Moran says.

TELEMUNDO TO ISSUE
SOUNDTRACK EPs
Telemundo will release EPs of
music from its telenovelas,
beginning with “Perro Amor.”
The title track from “Perro
Amor” was released digitally
Jan. 11. An EP of four to six
songs from the show, which
stars actor/singer Carlos Ponce
and features a theme song per-
formed by Ponce, will be avail-
able digitally in early February
and physically in early March.
The network has previously
distributed telenovela sound-
tracks through Sony, but will
now self-distribute to iTunes
and Walmart. Telemundo will
also launch a music page onits
Web site where songs from its
shows will be available as
streams or free downloads.

IFPI SAYS PIRACY
RAVAGES SPAIN,
BRAZIL
Spain and Brazil are among the
countries whose local musicin-
dustries have been hit hardest
by piracy, according to the IFPI's
Digital Music Report 2010. Ac-
cording to the international la-
bels organization, sales of al-
bums by local artists in Spain
fell 65% between 2004 and
2009. In Brazil, the five biggest
labels collectively released just
67 full-priced albums by local
artists in 2008—one-tenth of
what they did a decade earlier.
The report cited the early
success of services offered by
Vodafone Spain and Brazil's
Sonora in attracting users as a
positive development.
—Ayala Ben-Yehuda
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And
They're Off

Churchill Downs Reels In
Big Names To Launch
Hullabalou Festival

One of the key elements in launching any
music festival, particularly a destination
event, is procuring a unigue location that acts
as a draw on its own. Think of the rolling hills
of Manchester, Tenn., for Bonnaroo; the

desert beauty of Indio, Calif., for Coachella;
or the urban oasis of Chicago’s Grant Park
for Lollapalooza.

The new Hullabalou Music Festival in
Louisville, Ky., boasts a special location of its
own: the famed Churchill Downs racetrack,
home of the Kentucky Derby.

Set to debut July 23-25, Hullabalou has
booked dependable—and expensive—head-
liners Bon Jovi, Kenny Chesney and Dave
Matthews Band to play against the backdrop
of the twin spires. That alone shows the guys
at Churchill Downs Entertainment Group are
serious about their first music festival venture.

CDEG formed last year as a wholly owned
subsidiary of publicly traded Churchill Downs,
with the intent of growing revenue for the com-
pany by creating large-scale
events that utilize the Churchill
Downs assets and bring new
people to the properties. The

OnThe

When it came to booking talent and
producing the festival experience,
CDEG partnered with Jazz Fest guru
Quint Davis and his Festival Produc-
tions to help build a lineup of 55 acts
on five stages. The diverse lineup in-
cludes the Doobie Brothers, the
Steve Miller Band, Loretta Lynn,
Dwight Yoakam, Colbie Caillat, Al
Green, Chrisette Michele and Musig
Soulchild.

“We're targeting the music audience that
appreciates good, solid established artists,”
Sexton says. “So while you would probably find
more emerging artists at Lollapalooza, we're
all about established artists. And in 2010 that
means classic rock, coun-
try and adult contempo-
rary artists, supplemented
by a paddock stage that
will have some of the pre-
mier bluegrass artists in
the country, because Ken-
tucky is the Bluegrass
State and we have a strong
bluegrass following.”

One reason Hullabalou
has the money to reel in
established stars is that it
takes place at an existing
venue that doesn't require
huge build-out costs like
most festivals. It also has
a unique revenue model,
with a huge number of reserved seats in the
existing grandstand, supplemented by gen-
eral-admission seats on the infield, in contrast
to most music festivals, which are primarily
general admission, supplemented by upgrades
and VIP amenities. “We pursued the strategy
of a premier headliner each day integrated into
a festival approach with multiple stages and
multiple acts,” Sexton says.

Further easing production expenses for Hul-
labalou was Churchill Downs’ recent installa-
tion of lights and electrical feeds after it
committed to hosting six evenings of night
racing this year.

Louisville competes with music markets
in Cincinnati, Nashville, Indianapolis and
Columbus, Ohio. But its unigque location and
talent-buying resources have
quickly put it on the map. “We
think we've found a market that
has an opportunity, that has a

Hallowed ground:
Churchill Downs

Road

stage was set, so to speak, when
Churchill Downs hosted the
Rolling Stones’ A Bigger Bang
tour in 2006, then the Police re- A
union tour a year later.

CDEG president Steve Sex-
ton hopes Hullabalou can be-
come the Kentucky Derby of music festivals.
“I'know that's a pretty ambitious goal,” he says.
“But we do want it to be very large in scale and
we want it to build over the years. With that in
mind we booked three very prominent and
consumer-attractive headliners.”

The Churchill Downs folks know how to
handle people: The Kentucky Oaks race in May
draws 100,000 partiers, and the Kentucky
Derby the next day takes in 150,000 revelers.
“Large crowds, traffic movement, that's what
we do,” Sexton says, adding, “We understand
how to take care of and monetize large groups
of people.”
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very strong regional country and
classic rock audience,” Sexton
says. “If asked what are we clos-
est to, I'd say we're closest to
Jazz Fest.”

A Kentucky Heritage market-
place will add flavor to the event.
“People in the festival business know well that
food is part of the experience,” Sexton says.
“That and the marketplaces and the music cre-
atean overall atmosphere and experience that
people want.”

Hullabalou is already shaping up as a re-
gional event, with more than half the sales to
date coming from outside the market. “We'll
start with regional, with some national appeal,”
Sexton says. “Over time, we hope it becomes a
larger player in the national scene.” e

RAY
WADDELL

= For 24/7 touring news and analysis, see
. billboard.biz/touring.

Find more magazines at

BOXSCORE Concert Grosses

N
(algfalplalel B8RRI 8IRIR[N]n]8[s]a]S]alalz]als]z]sflole]l~]olaflaluln] -]

GROSS/ ARTIST(S) Attendance
TICKET PRICE(S} Venue, Date Capacity Promoter
$4,239,220 W:=1371Ne3
(£2.548,126) 29.716
§58228/38235 02 Arena, London, Nov. 14,16 Sw, - AEG Live UK.
$3,708,800 W:13'7e)\ (o3
(€2,496,171) 35054
$1144/$8915 02, Dublin, Nov. 22-23 e AEG Live UK.
$2,516,361 GEORGE LOPEZ
SEESOMS aenBer s B0 Yedthe  Ti90, .. Goldenvoice/AEs Live
gggkg-? BEYONCE
[ arcirestar Cvaning News fren, 14,718 AEG Live UK.
$1,562,840 BEYONCE
LB Echo Arena, Liverpool, England, 10,860
$126.32/38271 Now. 11 : 10,875 AEG Live UK.
$1,540,020 [:T3{e] el
(E923,345)
$16679/88255 | Birmanahom EraledNov. 12 T2 AEG Live UK.
?5,;1?7325)700 BEYONCE
Al
I DemoRadio Arenay Newcastls, 11085 AEG Live UK.
| LADY GAGA, JASON DERULO, SEMI PRECIOUS WEAPONS
[ oo City Music Hall, New York, 23,684 Live Nation, MSG Entertainment
$1,289,200 W:15'7e] el
¥
e AEG Live UK.
$1,252,080 [:T37e] (S
(£750,780) Trent FM Arena, Nottingham, 8,492
$58370/38255  England, Nov. 20 9670 AEG Live UK.
LIt EDDIE IZZARD
475/465/345 mi"\,%';za‘;:ﬁsﬁ“e“' E:?Erz Bethpage Entertainment
$469,080 STEELY DAN
DAR Constitution Hall, i - i
Hanies Washington, e Nov. 2223 £ionthyo snoys Ve Nation
PR 7| AVENTURA
$95/355 Agganis Arena, Boston, Nov. 28 5,178 Cardenas Marketing Network
PTY A TRANS-SIBERIAN ORCHESTRA
SERSaNzE ) Reofyers o R Nk, 8367 ., L e
$458,777 TIESTO. DADA LIFE, DAVID STONE
(3480425 Caradian) () F 5
$95.49/352.52 Building, Ca@;'ﬂmhqhgﬂl.wm 1213 g‘f‘\‘g? two shaws | TDE Union
$457,878 R. KELLY
$88/548 Fox Theatre, Detrolt, Nov, 13-14 8261 AgG Live
IS ol TRANS-SIBERIAN ORCHESTRA
$54.50/$23 gﬂs‘gagg‘b‘gg"?;”“‘ New Ls Beaver Productions
$456,590 ALY
$95/$55 Patriot Center, Fairfax, Va, Nov. 22 8,965 Cardenas Marketing Network
POV Er | FURTHUR
it N Deopg s Ay Parks 7604 whous  Live Nation, in-house
$441,322 KISS, BUCKCHERRY
130/$80)
219_50 A3 DTH""‘E&'_“Z‘:‘““" El Paso, SRR Concerts West/AEG Live
$437,885 "
Hammerstein Ba \ X

SR 03 Now York, Dec 8- ?w%‘tsr s Live Natien
PVeet T TRANS-SIBERIAN ORCHESTRA
$5350/323 g%‘f'ﬂfu Elmriey Columbia, mes7 Live Nation, in-house
PVLPN Pt TRANS-SIBERIAN ORCHESTRA
$55/625 Rupp Arens, Lexington, Ky, Dec.17 10,320 Live Nation
$430,244 STEELY DAN

: Theatre,  Pa, i i
Bt L%t.’;n-z‘éam Uppar Darby ke, E."z‘s.%s;rwo shaows Live Nation
PYPL Ll TRANS-SIBERIAN ORCHESTRA
$62.50/340.50 ﬁg,';" Fgemer, ‘Worcester, Mass., ;B(.‘ngzr Live Nation
PP TRANS-SIBERIAN ORCHESTRA
e P AT EAS MO 10,394 Live Nation, in-house

PYPPP P DANE COOK, ROBERT KELLY, AL DEL BENE

Neal 5. Blaisdell Center,
Hi 28

710 i i
SlUSEED onolulu, Nov, 8220 Eesilistiog

$420,682 KISS, BUCKCHERRY
$126/476/532.50/

e mgarﬂeﬂ, Portland, Ore., 9,605 Concerts West/AEG Live

KISS, ECHO BLISS

sellaut

$418,771

osa AT S S 472 concars Westnza e
?415?5%%;5; LEONARD COHEN

275/ 5167

$55 R s S e e ke

$411,739
$12RB/568/53950/
$9.57

KISS, SHIVER FOX

Save Mart Center, Fresno, Calif, 7,472
No‘:fna Ll oy, L S Concerts West/AEG Live

TRANS-SIBERIAN ORCHESTRA

$411,660
$5750/925 Kohl Center, Madison, Wis, Nov.9 8363 Frank Productions
$407,248 TRANS-SIBERIAN ORCHESTRA
e Orleans Arena, Las Vegas, Dec. 5 19339 |jve Nation, Andrew Hewitt Co., in-house
PPN 1| TRANS-SIBERIAN ORCHESTRA
$58.50/%25 g\i:.cmlla zarena, Wilkes-Barre, 3,\133 e Nates
PRI TRANS-SIBERIAN ORCHESTRA
$57/$23 1st Mariner Arena, Baltimore, 9,259 Live Nation = =
Dec. 10 sellaut i

.magazinesdownload.com

Phone: B15-793-0456, Fax: 515-703-2891 emad: ballen@billpoacd com. For research and pricing. call Bob Allen. FOR MORE BOXSCORES GO TO: BILLBOARD.BIZ

Copyright 20010, Miglsen Business Media, Inc. All rights reserved. Boxscores should be submitted to; Bed Allen. Hashyille
TOP: JAMIE SGUIRE/GETTY IMAGES


http://magazinesdownload.com/

VAMESSA CHURCHILL

At a time when many boutique booking agencies have folded their operations into those of
larger, acquisitive rivals, Tom Windish has been intent on forging his own path.

Windish opened the Windish Agency in 2004 following a seven-year stint as an agent at
independent booking agency Billions Corp. Since then, his company has built an impres-
sive roster of more than 300 acts including Animal Collective, Hot Chip, Justice, Cut Copy,
Deerhunter, Friendly Fires, Girl Talk, the xx, Miike Snow and Crystal Castles.

Now the Windish Agency is expanding into New York, with the opening in early February
of an office in Manhattan’s SoHo district, its first outside of Chicago (Billboard.biz, Jan. 25).
To help establish the agency’s presence in the Big Apple, Windish recently hired agent Mike ?‘
Mori, formerly of the Agency Group, who brings with him such clients as Ra Ra Riot, the
Antlers, Cloud Cult, Lenka, Michael lan Black, Michael Showalter, Jedi Mind Tricks and We Are
Scientists. Joining Mori in the New York office will be agent Steve Goodgold, who has been
with Windish since August 2008 after coming from Chaotica/Vital Talent in New York.

“We book a lot of artists from Europe whose first play is New York, so it makes sense for

independent.

me to have agents there,” Windish says.

In an interview with Billboard, Windish shares his take on the Live Nation-Ticketmaster ’
merger and discusses what's ahead for the festival market and his agency.

Does the opening of the New
York office mean you'll be more
aggressive in signing new acts?
We're already very aggressive about
signing acts. I need to expand so
that we can take advantage of the
great music being made. We have
a cutting-edge roster, with a lot of
younger artists. If we're going to
keep adding them to the company,
we will need to have more agents.

Are there plans to open a West
Coast office?
Yeah, it's in the back of my mind.

You've had offers through the
years to join larger talent agen-
cies. Why have you remained
independent?
I feel very good about the level of
service I'm providing with the
agency [ have now. I don't think
there's much that a larger agency
could do that ['m not deing. [ enjoy
the fact that when I want to hire
someone, | can hire and not go
through the bureaucracy of a cor-
poration to get it done.

I realize that bigger agencies are
pitching artists on film opportu-
nities and books and speaking [en-

gagements), and various extra serv-
ices. Some of our clients employ
different companies to work on
those opportunities, and theydo a
good job delivering those services.
If a manager is willing to pick up
a phone twice in a day, they can
have those services provided by
two companies. Often, I think an
artist can benefit from having
more than one company deliver
those services.

What are the advantages of
signing with you instead of a
larger agency?

We have so many different types of
relationships beyond the main peo-
ple who put on the majority of con-
certs in various markets. We can
book a tour for a new artist, where
they're actually getting paid decently
and playing in front of a lot of peo-
ple who are open-minded to the
music they're playing. I don't think
the larger agencies have the depth
of those types of relationships.

What are some innovative ap-
proaches you've been taking to
booking tours?

For a new and developing artist that

‘Windish

The head of one of indie music’s
leading booking agencies talks
about Live Nation-Ticketmaster
and the benefits of remaining

is attending South by Southwest or
CM] [Music Marathon], we try to
get them as much attention as pos-
sible by booking many different
types of shows. We are open-
minded to building strong bills,
often paying openers more than the
industry standard of $100, $250 or
$500 per show. We talk to the artists
about giving up more of the money
for talent to put together special
shows so that consumers feel like
they're getting a good value for the
ticket price. We also spend a lot of
time booking shows at colleges, per-
forming arts centers and smaller
regional festivals.

Willthe Live Nation-Ticketmaster
merger affect your roster?

When Clear Channel started buy-
ing up [promoters], it didn’t really
change my business that much.
When Live Nation was spun off
from Clear Channel, it still didn't
really change my business that
much. And when Ticketmaster pur-
chased TicketWeb, again, it didn't
change things for me. So I don't
think the [merger] will change what
I door the decisions I make in a very
big way. We will still do business

with them and their competitors. [
don't see ticket fees going down, but
I suppose there could be more all-
in pricing.

In recent years, Live Nation has
signed multirights deals with
superstars like Jay-Z and Ma-
donna. Are you concerned that
the newly merged company
could target indie acts and re-
move boutique agencies from
the equation?

No, it doesn't concern me, person-
ally. We have a fairly successful
agency. But I don't think we have
many artists that are on the radar of
the huge promoters. We don't have
that many artists selling 3,000-5,000
tickets per night. The majority of
our roster sells 500-1,500 tickets per
night. So are they going to try and
book directly with some of the artists
we're interested in? Maybe. But
we've worked with our artists for a
long time and brought them unique,
diverse opportunities.

I could see us working more
closely with Live Nation to put on
a national tour. I'm interested in
that and less concerned about being
cut out of the equation. I don't think

a company like Live Nation could
bring enough varied opportunities
that would be beneficial for an
artist’s long-term career. This in-
dustry is most successful with
healthy and diverse promoters.

The economy affected some
music festivals last year, and it’s
been announced that Rothbury
and Pemberton won't happenin
2010. Where do you see the fes-
tival business headed?

If you put together a strong bill and
deliver a great experience to con-
certgoers, then | believe you can
build something that's successful.
Butitseems like there are less head-
liners out there. Festivals shouldn’t
have to be huge to make investors
happy. The Pitchfork Festival draws
about 18,000 people per day, which
is nothing compared to something
like Coachella. But Pitchfork is mak-
ing money offof it, and it's great for
the bands. There are a lot of appor-
tunities, particularly in building
smaller festivals.

How important is a large-scale
festival appearance to a devel-
oping act?

If it can happen, that's great. We
work hard to get as many of our
artists as we can booked on major
festivals. But 1 don’t think it's make
or break. In the old days you had to
get played by certain radio stations
if you were going to be “success-
ful.” These days, you could trans-
fer that same mentality to playing
large festivals, but I think that men-
tality is wrong. Just because you get
on Lollapalooza doesn’t mean
you're going to be big. It doesn't
mean you'll have a career for the
next year or three. .es

For a longer version of this interview,
go to billboard.biz ftouring.

I ecould see us working more closely with Live Nation
to putonanational tour.’'m interested in thatand less
concerned aboutbeing cut outof the equation.

FEBRUARY 6, 2010 | www.billboard.biz
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BY TAKING THE STAGE
AT THE SUPER BOWL,
THE BRITISH ROCK
LEGENDS WILL PLAY

IN FRONT OF THE YEAR’S
BIGGEST TV AUDIENCE

Hey, kids! Those “C51” theme songs sure are catchy, right?
The band that wrote them wants you to know there’s a lot
more where that came from.

In a melding of the quintessential British band and the
most American of events, the Who will deliver about 12 min-
utes of glory Feb. 7 at the Bridgestone halftime show for Super
Bowl XLIV on CBS. The band is the latestin aline of impres-
sive, mostly boomer-oriented A-list rock stars to play the spec-
tacle, including Bruce Springsteen, Tom Petty, Prince, the
Rolling Stones and Paul McCartney.

But those acts had something to promote—be it a new album
or an upcoming tour, Outside of a greatest-hits album released
in December and at least one upcoming high-profile perform-
ance, the Who doesn’t have much to announce at the moment.
“Totally original, as usual,” Roger Daltrey says with a laugh.
“We've got an event [planned] for a charity that I'm a patron
of, but that's aboutit. | know Pete [Townshend is] working on
material. It's not that we're never going to work again—it's
just at the moment there’s nothing in the pipeline.”

Nothing, of course, except the chance to perform in front
of an American TV audience of 100 million people with quick
access to the Who's catalog of albums to purchase. History
shows that artists who perform at the Super Bowl receive a
noticeable bump in sales, according to Nielsen SoundScan.
Last year’s performer, Springsteen, sold 102,000 copies of
his just-released “Working on a Dream” the week after he
played; sales of his “Greatest Hits” album with the E Street
Band rose by 66%. After performing in 2008, Tom Petty &
the Heartbreakers' “Greatest Hits” album sales rose by 196%
the week after the game; in 2007, Prince's “The Very Best of
Prince” jumped 147%.

Townshend says it just “seems like the right time” to play
this biggest of stages. “It would be great to be in full touring
harness,” he says. “But it stands alone. We've often been on
the road when the Super Bowl has been on, and I've felt a bit
peeved that everybody's talking about the Super Bowl and
not talking about the Who's next show. So for once we get the
benefit of both.”

Odd as it may sound to music fans, Who manager Bill Cur-
bishley says that the Super Bowl could be the first time many
viewers have ever encountered the Who. “There is a part of the
Who audience that don't really know who they are,” a circum-
stance largely due to the omnipresence of CBS' globally popu-
lar “CSI" franchise, which uses a trio of Who classics—“Who
Are You,” “Won't Get Fooled Again” and “Baba O'Riley"—for
its therne songs. (In recent years, according to the Hollywood
Reporter, “CSI: Miami"—which opens with “Won't Get Fooled
Again”"—was the most-watched U.S. TV series around the world.)

The magnitude of the halftime audience, both physical and via
TV, is more than apparent to Townshend. “When we go out and
tour, we don’t play stadiums like the Rolling Stones or U2, we play
arenas, and we don't always absolutely fill them to the brim. We
do pretty well, because we're quite good at what we do,” he says.
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How did you and Roger Daltrey ultimately de-
cide to play the Super Bowl halftime show?

We thought about it quite hard. I think Roger was doubt-
ful that we should do it this year. We were going to play
at Coachella, the New Orleans Jazz Festival, we had all
kinds of things planned, so I persuaded Roger we should
do the Super Bowl to kick those events off. And then 1
decided that I couldn’t do that work later this year be-
cause | had to continue to write.

Most bands that play the Super Bowl use it as a plat-
form to announce other projects.

The only two shows Roger and | are committed to to-
gether so far are the Super Bowl and then a concert ver-
sion of “Quadrophenia” at Royal Albert Hall in March
[for the Teenage Cancer Trust]. My hearing trouble makes
it quite difficult for me to work in a studio for long peri-
ods of time. I have to be quite careful not to work too
much or not to tour too much.

This show, for us, is an example of what he and I can
do together, waving the Who flag, carrying the flag for
the boomer generation, just as Paul McCartney, Tom
Petty and the Stones have done previously.

It seems the Who's music is everywhere these days.
I broke up the Who in 1981—we did a tour in '82 to say
goodbye, we got back together in '89 to reminisce—but
I had that long period between 1982 and 1989 where all
I did was work on some solo stuff. But [ was also learn-
ing how to run my catalog, learning how to be a pub-
lisher, learning how to make money outside of records
and touring.

I developed quite a knack for it, and I was actually li-
censing songs for television, for commercials, for movies
well before it was considered to be OK. I was one of the
first artists to sit with journalists and answer to the idea
that I was selling out a heritage and emotional catalog
that didn’t really belong to me—that belonged to my
fans, that argument.

Sotoday I feel quite confident about the fact that when
we do something like the Super Bowl, we do what we do
very, very well—which is to play live—and it shines a
light back on our work.

There's no question that the licensing has broad-
ened the band’s appeal and proves these songs
were built to last.

It may have turned out they were built to last—Dbut
they were never intended to. What I was good at, al-
most by accident, was working to the brief that |
picked up when I was a kid, which was just writing

!!T OJNJEN

for the neighborhood.

Later I started to look at a slightly different set of is-
sues and values, but I never, ever strayed into the polit-
ical.  don't quite know why—1I've always had an interest
in politics and world affairs—but I never allowed it to
come into my work and I always fought very hard to pre-
vent people from finding a political position in what I
did. And the band were fairly apolitical as well. We saw
ourselves almost as circus entertainers. Our function
was to put on a show and make people happy, make them
forget their troubles.

When I go back and listen to the Who songs in par-
ticular of the late '60s and early "70s, there was an
aspiration in my writing attuned to the fact that what
I could feel in the audience was—I won't say reli-
gious—but there was certainly a spiritual component
to what people wanted their music to contain. There's
definitely a higher call for the music now which is
almost religious. U2, for example, are hugely suc-
cessful with songs about an inner longing for free-
dom, ideas.

A song like “Baba O'Riley,” with “we're all wasted,” it
just meant “we're all wasted”—it didn’t have the signif-
icance that it now has. What we fear is that in actual fact
we have wasted an opportunity. | think I speak for my
audience when I say that. I hope I do.

Talk about your relationship with Roger.

We've never hated each other in the way the press has
sometimes portrayed, but we've never found it easy to
geton with each other. We've never socialized very much,
and we still don't.

But what has emerged in the past 10 years, particu-
larly with the death of [bassist] John Entwistle, which
was the last big shock we went through, is a tremen-
dously supportive friendship. Roger and I have become
friends who can say that we love each other, and at our
age that's wonderful. I've known Roger since | was 11
years old.

What’s your take on the latest Who “Greatest Hits”
project that was released in December?
It's interesting because it's got a couple of the more
recent songs on it. [t's got “Real Good Looking Boy”
from the EP we did in 2002, which is the last record-
ing we made with John, and it's got “It's Not
Enough” from the last album we did together called
“Endless Wire."

1t's really nice that when you listen to that record, we
are actually recording music that compares pretty well
to what we did in the old days.

Find more magazines at www.magazinesdownload.com

Are you satisfied with the Who's place in history?
We hit the spot with our audience, particularly in Amer-
ica, in a way that was pretty accidental.

I was good at writing for the English working-class
boys in my early days, and when we started to work in
America I gotabitlost. I didn't really know what to write,
and some of the big bands when we first went to Amer-
ica in 1966 or '67 were [imi Hendrix, who was writing
about angels in the sky, the color purple; Cream; Crosby,
Stills & Nash—the music at the time was quite roman-
tic and drug-fueled.

The Who were just a hard-drinking rock'n’roll band,
dealing with the kind of working-class stuff that became
the essence of what happened later on with Bruce Spring-
steen. Bruce used to come watch our band in the early
days quite a lot. I'm not saying he was studying or copy-
ing, but there was definitely a resonance.

When the Who suddenly passed through events like
Monterey Pop Festival and Woodstoclk, those things made
us rather a romantic musical entity. Because we were so
hardworking and so good live, when we finally came up
with a definitive album in “Who’s Next,” the timing was
absolutely perfect for us.

And, strangely enough, “Quadrophenia,” which is a
piece aboutmods in London in the early '60s, has worked
for several generations. That always surprises me when
I talk to young people who hear it for the first time. They
always say it reflects the way [they] feel about growing up.

What are you writing these days?

I'm working on a musical play called “Floss” about a girl
whorides horses, whose husband is a retired musician.
I've been working on it for a long time. First [ wrote the
story, then I wrote the book.

It's about the idea that there is a tremendous feeling
of fear today about the future and about our responsi-
bility for the future, whether we're worried about global
warming, our behavior as aggressors or as guardians of
world peace. The middle classes of America and Europe
look at the future and they don't see any answers and
they don't see very much hope. As an artist and song-
writer | want to reflect some of that, but also demon-
strate that music has a function in all this.

I finished the story in November and I've written
quite a lot of lyrics and I've been doing demos since the
beginning of December. I've done about 10 songs so
far. I don’t know whether this will work as a Who proj-
ect, but I'm pretty sure there are a few songs that Roger
will enjoy singing. So there’s a possibility we might be
able to release some of the songs from the play as an
album or an EP. —RW

‘Iwas licensing songs for
television and movies well
before it was considered OK’
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Nearly Left For
Dead, The Drive-By
Truckers Get A
Second (Fifth?)
Life With A New
Label And
Management

'KEEP ON
TRUCKIN
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Southern comfort:
DRIVE-BY TRUCKERS

They’ve been called America’s
greatest rock band by more
than one music writer, and
they’re certainly one of the
busiest, but Drive-By Truckers
have yet to parlay that critical
love and work ethic into arena-
level success. § But the band,
its managers at Red Light and
new label home ATO Records
all believe DBT’s new album,
“The Big To-Do,” due March
16, could catapult them to
that next level. And a just-
premiered documentary on
the band, ;The Secretto a

Ha Ending” (see story,
pagpepgtt), cougd éo for thg
Truckers what “Anvil: The
Story of Anvil” did for
Canada’s hard-luck metallers.

PHOTOGRAPH BY DANNY CLINCH

The hard-touring, hard-living Drive-By Truckers debuted
with “Gangstabilly” in 1998 and boast about a dozen releases
since. Top-selling among them was 2004’s “Dirty South,”
which moved 111,000 units in the United States, according
to Nielsen SoundScan.

Thanks to the link between ATO and Red Light, the band
is positioned to reap the rewards of these much-admired
albums and the searing live shows during the past decade.
“This is a creative high point in their career,” says Kevin
Morris, manager of DBT at Red Light with Christine
Stauder. “They're one of the few bands out there that keeps
getting better.”

READY TO ROCK

It hasn't been an easy path for DBT. The band has under-
gone personnel changes that would have permanently shut-
tered most groups; spent time contributing to ambitious
projects like “Potato Hole” with Booker T. and “Scene

of the Crime” with Bettye LaVette; and released a

series of rarities, live and solo CDs (two from
principle songwriter/co-founder Patterson
Hood) that typically signal a band’s disso-

lution. And yet DBT just recorded 31

songs, roughly half of which make

up “The Big To-Do.”

“The Big To-Do” puts DBT
back on its comfortably
noisy footing after the
band veered off into
other stylistic territory. “1
would have loved to have writ-
ten a record that had more rock
songs on it maybe three years ago,
but I wasn'tin that place,” Hood says. “1
was real thrilled when this batch of songs
came and they kept being rockers. I was like,
‘Finally, a rock record.’ The big rock songs are on
‘The Big To-Do,” and the stuff that goes off in other
directions will end up on another record, which we're
probably going to call ‘Go Go Boots.” ” He expects “Go-Go
Boots” to come late this year or early in 2011.

Foraband that boasts two strong songwriters in longtime
collaborators Hood and Mike Cooley (a third, equally formi-
dable writer, Jason Isbell, left the band in 2007 to embark on
a solo career), whittling down songs to include on the album
was the most challenging part of recording, Hood says.

“[Culling songs] would have been the hardest thing about
making ‘Brighter Than Creation’s Dark’ [in 2007] if we had
bothered to doit,” Hood says. “Those songs all kind of fit to-
gether. And we also knew it was the end of the record deal
[with New West], so what we didn't use, we didn't know what
would happen with it. So it was like, ‘Fuck it, this is the record,
it will have 19 songs on it." ”

Themes on “To-Do" are familiar ones from DBT: falls
from grace, economic and class struggles, death, drunk-
enness and general domestic disorder. But while these
themes generally have been set against the band’s South-
ern backdrops, this time they also reflect the struggles of
the entire country.

A Southern perspective from DBT, whose roots are in
Northeast Alabama, comes naturally. But Hood says he's
never been comfortable with the band being labeled as
Southern rock. “I've always winced at the term,” he says.
“It carries a certain baggage that I'm not all that comfort-
able with. I've never felt like that term defined us, even
though it's used to define us a lot. There are a lot of people
that have it in their head that they're not going to like us
because of that label.”
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—WILL BOTWIN,
ATO

There was a time around the release of the band’s “Dirty
South” in 2004 when the band flirted with broader success,
much of it under that very same Southern rock banner.

“The major-label rerelease of ‘Southern Rock Opera,’ and
then ‘Decoration Day’ and ‘Dirty South,” all came outin a 25-
month period of time,” Hood says. “We were touring 200-
plus dates a year—a couple of years we broke 250. Then it
was that crazy election year and we were getting booed. We'd
play ‘Puttin’ People on the Moon’ and have some dickhead
who watches Fox News shooting us birds and yelling obscen-
ities at us. That was happening almost every night of the fall
tour in 2004, which on one level made us feel really punk
rock. From a career perspective, [ don’t know if it ever really
dawned on me that we were on the cusp of anything. It just
felt like we were in the middle of a battle.”

There's little doubt that the flawed masterpiece “South-

ern Rock Opera,” which chronicles the rise and crash of a
fictional 70s rock band loosely based on Lynyrd Skynyrd,
put DBT on the map. “It took us from playing to 50
people to playing for 1,000 people pretty rapidly,”
Hood says. “Getting from that level to the next
level weeds a lot of bands out.”

Hood often expounds on the self-
described “duality of the Southern
thing,” and that duality may be why
DBT simplyisn't a bigger band.
“Sometimes the thing that
firstgives you thatlegup
is the foot that ends up
kicking you in the nuts,”
he says. “When ‘Southern
Rock Opera’ came out [in 2003],
it was so different from anything
anybody was doing, and we got away
with it because it turned out to be a pass-
ably good record. It was a crazy idea executed

as well as could be on a $5,000 budget.”
“Southern Rock Opera” was co-produced by David
Barbe; “The Big To-Do" is the ninth album he's worked
on with the band. “He’s our George Martin. Not just mu-
sically or technically in the studio, but also on a personal
level,” says Hood, who says Barbe kept the band from break-
ing up during the recording of “Southern Rock Opera.” “He's
got justenough distance from the inner workings of the band
to see the big picture sometimes when we're too close to it.”

THE ATO ERA

The band was most recently signed to New West, and mem-
bers have been outspoken about their dissatisfaction thus
far with their label experiences. But at least in the early
going, working with ATO has been “just about idyllic,”
Hood says.

“It's been really refreshing to fly to New York to sit
down with the head of the label and the head of promo-
tion and all that and not be treated like a backwoods red-
neck who either doesn’t know what I'm talking about or
is trying to sabotage my own band,” he says. “[Instead
I'm] treated like someone who has managed to carve out
a successful niche from something that sounded prepos-
terous once upon a time. It's about time. I'm not getting
any younger.”

If Hood feels DBT may have found the right label home,
the label also sees it as a good marriage. “They've consis-
tently made great albums and they're a touring band, which
is important to the ATO side of things,” ATO president Will
Botwin says. “We're less about going out quickly to radio and
trying to blow something up than working it alongside tour-
ing and marketing and online.”
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Hood was quickly impressed by the label's patience with the
band's erratic recording process. “As usual, we start making our

record and then start throwing the curve balls,” Hood says. “That's
just part of what we do, we can’t help it. We're from Alabama and
we're obstinate. But ATO respected the fact that what we do may
not be the normal way of doing things, but it works for us—it's
really the only thing that works for us.”

Hood also says the band has warmed up to the fact that its label
and management are under the same umbrella. “As scary as it
initially could have been on paper—Oh, shit, our management
and our label are in the same officel’—so far it's been nothing but
good,” Hood says. “The fact that our label is co-owned by an artist
[Dave Matthews] and someone who's very successful on the man-
agement end [Coran Capshaw] is good for us.”

Botwin believes that having label and management side by side
“makes it a lot more cohesive for us where there's a need for quick
decision-making, like with licensing. We're on the same philo-
sophical page, sitting in the same room, with their manager across
the hall.”

ATO is working the record to both indie and big-box retailers;
DET will do a Record Store Day event at Best Buy in Asheville,

N.C., and another at the New York Best Buy, and there will be ex-
clusive product for the indie stores. “We're doing a lot of regional
stuff to get deep in there and make sure the record is visible in
the few record stores that still exist,” Botwin says. He also believes
DBT is ripe to take off digitally, and the album will be offered on
iTunes, Amazon and eMusic.

ATO is also planning to go after radio, beginning with “Work-
ing This Job,” which retains its original title of “This Fucking Job"
on the album. (“We got a great edit,” Botwin says.) The initial tar-
getis triple A, but hopes are to get some rock airplay as well.

ACCESSIBLE BUT UNCOMPROMISED
Jon Salter, product manager for DBT at ATO, says “The Big To-
Do" will be available in multiple formats, including a CD Digipak
with a 24-page booklet and a deluxe 180-gram LP, with a CD
and insert-posters inside, that includes a vinyl-only bonus track.
A digital version for iTunes includes a different bonus track
from the LP. Also, the band will be selling on the road and on
its Web site a limited-edition 40-plus-page booklet expanding
on the work of longtime DBT artist Wes Freed.

The group is booked by High Road Touring and the Agency

Group internationally, and the road schedule is predictably heavy.
In February and March the band is playing the southeastern
United States before heading to South by Southwest in Austin.
The tour begins in earnest in April with a northeast run, fol-
lowed by the Midwest and the West Coast. Then comes Euro-
pean festivals, U.S. festivals like Lollapalooza in Chicago and
Mile High in Denver, and then a return to Europe to headline
clubs and theaters.

This makes the act accessible, of course—but as always, DBT
remains proudly uncompromising. “They stick to their guns on
everything, which is something I respect and love,” manager
Kevin Morris says. “That said, [ think they want to sell records
justas much as anyone else, and they want to play bigger rooms,
and with this record that will naturally happen.”

Born into the music industry (his father is bassist David Hood
of the famed Muscle Shoals Rhythm Section), Hood is an old
hand at managing expectations. “I don’t see us ever being the
next Britney Spears,” he says. “But this band has a lot of serious
growth potential, on our own terms. We could be one of those
lucky few, like Wilco or My Morning Jacket, who gets to do ex-
actly what we want to do and have regular success atit.”  «--

DBT Docu Ready For Summer Festival Circuit

Road movie (clockwise, from top left): An Alabama junk yard outside of Muscle Shoals;
DRIVE-BY TRUCKERS perform in July 2005 at Baltimore's Artscape; DBT illustrator WES
FREED and his wife, JYL FREED; the band’'s PATTERSON HOOD as a toddler; ‘Happy’
director BARR WEISSMAN films DBT in Athens, Ga., as the band loads up for its 2006
Blessing and a Curse tour; DBT’'s Hood (left) and MIKE COOLEY in July 2007 at the 9:30
Club in Washington, D.C.; DBT's JASON ISBELL singing ‘Never Gonna Change’ at Artscape.
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Though you may not know it at the end of
the film, “The Secret to a Happy Ending”
does, in fact, have one.

The title of the Drive-By Truckers docu-
mentary, directed by Barr Weissman, comes
from a Patterson Hood-penned song, “World
of Hurt,” and is followed by the words, “is
knowing when to roll credits.” The documen-
tary chronicles a volatile time in the band's
history and ends with the departure of key
member Jason Isbell, who at the time was
divorcing DBT bassist Shonna Tucker.

Hood first met Weissman while on the
band’s Dirty South tour in 2004, “| went
out and talked to him, and in five minutes
| knew that he was the guy,” Hood says.
“He was like, ‘l don’t want to do a tell-all,
| don’t give a shit about the band’s bat-
tles with record labels, drugs or each
other. That’s not the story | want to tell.
If all that exists, that's one thing, but that's
not what I'm here for.' *

Rather, according to Hood, Weissman
wanted to focus on the power of rock’n’roll
to bond fans to their favorite artists. The film
evolved into much more, becoming a com-
mentary on the social and economic pres-
sures of the American South.
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“The film really gets into why the sto-
ries we tell are important to us, what they
mean and where they come from,"” Hood
says. “The South is this weird, almost semi-
mythical place, but it's also a real place
with real problems, and capturing both
sides of that was cool.”

Weissman had planned on finishing the
film in a year. “Here it is five-and-a-half
years later and it's finally coming out,”
Hood says. “The story started twisting. He
gets there and he’s filming us, and all of a
sudden there’s all this crazy turmoil in the
band—divorces, personnel changes. There
are a lot of uncomfortable things for us to
watch. A couple of members of the band
will probably never see it again.”

The film ends in 2007, with the band’s
future still precarious. Fast-forward to 2010.
“We're still here,” Hood says, “and some
of us will go to the premiere. That's the
happy ending that the movie doesn’t nec-
essarily provide.”

“The Secret to a Happy Ending” pre-
mieres Feb. 5 at the American Film Insti-
tute in Washington, D.C., and will be
screened at various film festivals heading
into the summer. —RW
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LIFE PRESER

Benefit Album Celebrates
New Orleans Musical
Institution

By any account, the Preservation Hall in New
Orleans made it through Hurricane Katrina rel-
atively unscathed. There was some minor struc-
tural damage to the building, which was
constructed in 1750, but the venue’s French
Quarter location helped it avoid any flooding.

But while the hall itself survived in one
piece, the musicians associated with it, and

the larger New Orleans musical community,
weren't so lucky. In the wake of the storm—

and even four-and-a-half years later—many of

them have been displaced and cannot find
work or paying gigs. The upheaval also threat-
ened Preservation Hall's Music Outreach Pro-
gram, which provides private lessons for
students who would otherwise be unable to
afford them.

When RED Distribution president Bob
Morelli learned about the situation after visit-
ing the hall a few years ago, he felt compelled
to do something.

“Some members of my staff and [ started
calling everyone we knew, and we wound up
getting six artists to fly down to New Orleans

MUSIC MAN

34

They shall overcome:
PRESERVATION
HALL JAZZ BAND

and record with the Preservation Hall Jazz
Band,” he says.

Those artists started telling their friends and
collaborators, and during the next three years,
25 acts recorded songs with the band. The re-
sults can be found on “Preservation: An Album
to Benefit Preservation Hall & the Preservation
Hall Music Outreach Fund,” which RED will
release Feb. 16.

“Del McCoury was the first artist to record a
track,” Preservation Hall creative director Ben
Jaffe says. “Then Jason Isbell responded, and
we went from there. We put together a wish list
of artists and just started reaching out. Some of
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them were artists we'd worked with; others, like
Pete Seeger, had no connection to the hall but
were musical institutions.”

Cory Chisel, who performs the track
“Some Cold Rainy Day,” heard about the
project during a visit to the RED offices.
“They had a list of all the songs they wanted
artists to do, and | ended up having to fight
itoutto get what I wanted,” he says. To save
money, the songs on the album are all in the
public domain.

For Steve Earle, being part of the project
meant supporting his childhood home, and he
went to great lengths to record his track.

“I was touring and having trouble schedul-
ing it, and | finally took a few days on my way
home and gotitdone,” he says. “T was exhausted,
but all the guys in the band are older than | am.
They do two shows a day at the hall, so the only
time you can record is early in the day or late at
night, and we did it late. The guys just kept
going, and it really woke me up.”

In addition to the tracks by Earle and Chisel,
the album features such artists as Tom Waits,
Ani DiFranco, Jim James and Andrew Bird.

But having big names on a compilation isn't
a guarantee of sales or success, especially with
a limited marketing budget. “We're doing this
all on a shoestring,” Morelli says. To control
costs, RED utilized its in-house marketing team
and sent information to retail principles it deals
with on a regular basis to build excitement. RED
also built banner ads and other online tools for
artists to use on their social networking pages
and Web sites.

“All the artists are really excited about this

with fans,” Morelli

and they are talking abouti
says. Chisel says he's doing as much press as
he can and plans on selling the album at his
merch table when he tours. Brandi Carlile, who
also contributed to the album, says she has been
blogging about the project and spreading the
word during her tour.

Despite a roster of artists who may skew older,
Chisel says he hopes younger listeners will em-
brace the record. “There is such a rich history
thatis still there,” he says. “I really want to ex-

pose new people to this music.”
Morelli adds that Jensen Communications is
doing the album’s press pro bono, and his goal
is a piece on CBS’ “Sunday Morning” or NPR.
Jaffe says the hall's name will be a big selling
point. “Preservation Hall has a huge fan base
on its own, one that translates well to different
audiences,” he says. “They will all find some-
thing on this album.” es
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>>>WILL.ILAM,
SLASH REMIX ‘MY
GENERATION’

The Black Eyed Peas’
Will.i.am. says he was
commissioned to remix
the Who's iconic 1965 rock
anthem, “My Generation,”
which will air during the
Feb. 7 broadcast of Super
Bowl XLIV—where the
Who is performing at
halftime—and then go on
sale at iTunes. “It’s the
Who song, and then |
altered the lyric to fit my
generation. And Slash is
onit,” Will.i.am says.
Before the big game,
though, the Peas will head
to the Jan. 31 Grammy
Awards, where they're up
for six trophies, including
album of the year for “The
E.N.D.” and record of the
year for “| Gotta Feeling.”

>>>RADIOHEAD
PERFORMS AT
HAITI BENEFIT
Radiohead played a Haiti
benefit concert Jan. 24
at Los Angeles’ Music
Box, and while the band
performed favorites like
“Fake Plastic Trees,”
“Karma Police” and
“Bodysnatchers,”
frontman Thom Yorke
did a solo version of
“Lotus Flower,” a new
song he debuted last fall
with his other band
consisting of Flea, Nigel
Godrich, Joey Waronker
and Mauro Refosco.
Tickets for Radiohead’s
Haiti benefit concert
were auctioned off, with
the most expensive one
going for $2,000. Post-
show, Yorke announced
that $572,754 had been
raised for Oxfam.

>>>LAURYN HILL
RESURFACES

Lauryn Hill hasn't
performed live in nearly
three years, but the
reclusive rapper/soul
singer surfaced Jan. 23 for
a surprise performance at
the Raggamuffin music
festival in New Zealand,
performing her 1998 hit
“Doo Wop (That Thing).”
In mid-2008, a source at
Hill’s label said she was
“on hiatus” after a string
of poor live performances
and an onstage meltdown
in New Orleans left fans
demanding refunds. Hill
had scheduled festival
appearances in November
2008 and April 2009, but
later canceled them for
“personal reasons.”

Reporting by Gary Graff,
Monica Herrera and
Connor McKnight.

IETEH ev JASON LIPSHUTZ

o Take the next exit: FREEWAY

Easy Rider

Philly Rapper Freeway Hopes To Stimulate Indie Fans

On “One Foot In,” the third track from Free-
way’'s upcoming album “The Stimulus Pack-
age,” he raps, “I gotone footin the music and
one foot in the streets,” over bumping percus-
sion and a sumptuous soul sample.

The reflective song captures the Philadel-
phia MC’s transition from street anthems to
forward-thinking hip-hop on “Package,” his
first album on independent label Rhymesay-
ers Entertainment. The set is due Feb. 16.

“I'm going into the release with an open
mind,” says the 32-year-old rapper, who first
gained recognition as one of Jay-Z’s protégés
on Island Def Jam’'s Roc-a-Fella imprint. “I've
already done my thing at Roc-a-Fella, but this
is a whole new audience, and I'm ready forit.”

On the strength of hard-charging single
“Flipside” and production by Just Blaze and
Kanye West, the rapper's 2003 debut, “Philadel-
phia Freeway,” peaked at No. 5 on the Billboard
200. Although 2007 sophemore disc “Free at
Last” didn't match the success of his debut,
standout track “It's Over” marked Freeway's
first collaboration with veteran Seattle producer
Jake One, who eventually nudged the rapper
in a different musical direction.

“Jake kept sending me beats after thatalbum,
and we started to see how well everything was
turning out musically,” Freeway says. With the
rapper’s car-alarm flow complementing Jake
One's stomping soul-based beats, the pair de-
cided to build off of “It's Over” and collaborate
on an entire album.

Freeway parted ways with Roc-a-Fellain 2008
after “everything at Def Jam just wasn't work-
ing out.” Jake One soon led the rapper to his
longtime label Rhymesayers, which features
underground rap stars like Atmosphere and
Brother Ali.
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For Rhymesayers president/ CEO Siddiq Say-
ers, the signing was an opportunity to expand
the label's demographic while staying true to
its underground fans.

“Rhymesayers wasn't known for street-
oriented hip-hop, and when people would ask
me when we were goingin thatdirection, I would
always say, ‘When I find myself a Freeway,” "
Sayers says. “But any perception aboutalack of
diversity on our label is a misconception. Our
goal was to make a dope record, not shove him
down the throats of Atmosphere fans.”

Freeway spent 2009 acquainting himself
with Rhymesayers’ fan base, performing at the
label's South by Southwest showcase and at
Soundset Festival in Minnesota.

“Itwas Rhymesayers' audience, and they loved
it,” Freeway says. “They have those real hard-
core hip-hop fans that I could connect with.”

Two recent mixtapes—the Jake One-
assisted “The Beat Made Me Do It" and “Free-
lapse,” which takes its beats from Eminem
songs—will be part of Rhymesayers’ viral
marketing plan for the album. The rollout
will include a heavy video campaign, radio
promotion for throwback first single “She
Makes Me Feel Alright” and a preorder pack-
age that includes a “stimulus check” re-
deemable at Rhymesayers’ flagship record
store Fifth Element and personally signed by
Freeway and Jake One.

Following a string of album-release party
performances, Freeway plans to spend most
of 2010 “on the tour circuit and working on
new music every day” and possibly co-headlin-
ing a tour with Brother Ali. He also mentions
the possibility of making another album with
Jake One. “People might love this one so much
that they demand another one,” he says. «-»

i{e]e @ BY MONICA HERRERA

DYNAMIC

DUO

Jaguar Love Loses Drummer,
Finds New Label For ‘Jams’

When Johnny Whitney and
Cody Votolato—better-known
as the Portland, Ore., indie
rock duo Jaguar Love—took
the stage at a South by South-
west (SXSW) showcase last
March, they weren't exactly on
solid ground. The longtime
friends and bandmates had
parted ways with drummer Jay
Clark in January, just two
months before the music fes-
tival and weeks before open-
ing for Nine Inch Nails on club
dates in Australia.

“We were unsure of how our
live show would work, but we
pulled it together out of neces-
" guitarist Votolato says of
the gigs.

“There were some personal
issues, but the change mostly

sity,

had to do with the fact that the
way | always compose songs is
through a drum machine,” says
Whitney, who plays keyboard

and is also responsible for
Jaguar Love’s jarringly high-
pitched, howling vocals. “Cody
and [ were just starting to like
the way our songs sounded be-
fore the drum machines were
taken out.”

Matador Records had re-
leased Jaguar Love's debut
album, “Take Me to the Sea,” in
2008, but after seeing the band
as a duo at SXSW, it passed on
putting out a follow-up set. As
luck would have it, though, an-
other indie label was waiting in
the wings.

“The guys from Fat Possum
were at the same SXSW show
Matador was at,” Votolato says.
“We hooked up with them
there, then got home and re-
corded some demos and they
were interested.”

Fat Possum will release
“Hologram Jams,” Jaguar Love's
sophomore set, March 2, and

>>>FRIGHT
NIGHTS

Scottish alt-rock outfit Fright-
ened Rabbit shouldn't be scared
in 2010.

Built around Edinburgh-
based singer/songwriter Scott
Hutchison’s distinctive folk-
hued material, the band spent
much of 2009 on the road pro-
moting its acclaimed May 2008
second album, “The Midnight
Organ Fight,” on U.K. indie Fat
Cat Records. It supported
Death Cab for Cutie, Gomez
and Modest Mouse on UK. tours
and regularly toured the United
States, where album tracks ap-
peared on TV shows like “Grey's
Anatomy,” “Chuck” and “One
Tree Hill.” Nielsen SoundScan
reports that “Midnight™ has sold
31,000 copies, easily outstrip-

BY TOM FERGUSON

pingthe 4,700 logged at home
by the Official Charts Co.

“Obviously, the TV shows
haven't done us any harm,”
Hutchison says, “but at the
root of it all, people just con-
nected with the songs. With-
out fail, the U.S. audiences
have been amazing.”

Impressive new album “The
Winter of Mixed Drinks” is due
March 1 from Fat Cat in the
United Kingdom, ahead of a
March 9 U.S. release through
Secretly Canadian. “I'm hap-
pier with this album than the
last one,"” Hutchison says. “I've
managed to get in all the de-
tails that perhaps were miss-
ing last time.”

Next comes a nine-date
March U.K. tour (including Lon-
don’'s 1,500-capacity Koko),
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label founder Matthew Johnson
says he had no reservations
about the lineup change. “Their
live show was a big reason we
signed them,"” he says.
Produced by John Goodman-
son (Owl City, Los Campesinos!),
“Hologram Jams” leans away
from the post-punk of “Take
Me to the Sea,” which has sold
8,000 copies, according to
Nielsen SoundScan, and more
toward hook-driven, aggres-
sive dance music like Whit-

with U.5. shows beginning mid-
April ahead of a busy schedule
of European dates and summer
festivals. X-Ray Touring books
the act outside North America,
where it goes through Flower
Booking. Hutchison is pub-
lished by Domino Publishing.
—Tom Ferguson

>>>NUDE NO
MORE

Two years in the making, South
African singer/songwriter Arno
Carstens’ third solo album is
finally ready—and lined up as
his U.K. debut.

“Wonderful Wild" (Sony
Music) will appear March 3 in
South Africa, followed by an
April 26 U.K. release, trailed by
the single “Dreamer” (due Feb.
1in South Africaand Feb.15in
the United Kingdom). It's a
pop-influenced departure
from the rock sound that has
earned Carstens a string of
successful albums and awards
in South Africa, both solo and
fronting rock outfit Springbok
Nude Girls.

Previous solo albums “An-
other Universe®” (2003) and
“The Hello Goodbye Boys”
(2005) both earned Carstens
South African Music Awards,

ney’s recent work with duo
Neon Blonde. It's also yet an-
other step removed from Whit-
ney and Votolato’s musical
roots as members of hardcore
act the Blood Brothers (along
with Neon Blonde's other half,
Mark Gajadhar).

“I grew up in Kirkland,
Wash., and Cody and I met
when we were little kids,”
Whitney says. “We came from
a community with a very in-
cestuous band member rota-

Two catsand a
drum machine:
JAGUAR LOVE

tion, where we all had bands
and were members of each
other's bands.”

Jaguar Love released a buzz
track from “Hologram Jams”
called “Up All Night” in Novem-
ber, and the duo is currently
going back and forth between
“I Started a Fire” and “Polaroids
and Red Wine” as the album's
proper single. Meanwhile, fans
who preorder the album at Fat-
Possum.com will receive a
Jaguar Love wristband hand-
made by Votolato and Whitney,
who also runs the apparel line
Crystal City Clothing.

On the live front, Jaguar
Love headlined the Rumble, a
West Coast tour sponsored by
Austin-based alternative sta-
tion WOXY.com, the Noise
Pop festival and Owl maga-
zine that runs Feb. 1-7. There
are also plans to route another
tour that will bring the act
back to SXSW.

“Whether it’s really awe-
some or kind of awesome de-
pends on the atmosphere that
we're in and the sound capabil-
ities of the venue,” Votolato
says. “We haven't ruled out po-
tentially having a live drummer
at some point, just to give it
more of a kick.” e

adding to the Nude Girls' haul
that they acquired during their
'90s heyday.

“Wonderful Wild" was partly
recorded in London, produced
by Martin “Youth" Glover (Dido,
Crowded House, the Verve)
and Jim Duguid (Paulo Nutini).
Both of them are among
Carstens’ songwriting partners.
“The producers and co-
songwriters | worked with
brought a different energy to
my music,” Carstens says.

Following a Jan. 21 London
showcase, Carstens embarks
on a six-date tour supporting
re-formed '80s act Ultravox.
He says he's hoping live shows
will build up a U.K./European
fan base, as “there’s so much
in the album’s songs that is
waiting to surface live.” Carstens
is published by Sony/ATV and
booked by Solo.

—Diane Coetzer

>>>HAZARD
WARNING
Vanessa Amorosi has lived a
fast life. The Australian pop
singer signed her first record
contract at 14, became a re-
cording artist at 16 and was a
million-seller by 18.

Now 26, she’s set for an in-

ternational push for her cur-
rent Universal Music Australia
album “Hazardous,” with the
major's European affiliates
firming up 2010 release plans.

Amorosi topped the Aus-
tralian Recording Industry
Assn. singles chart last Octo-
ber with “This Is Who | Am™;
by year’s end, it had shipped
140,000 copies and finished
as the third-best-selling home-
grown single of the year, ac-
cording to the ARIA.

Parent album “Hazardous”
opened at No. 7 in Australia the
week after its Nov. 6 release
and is now ARIA-certified gold
(35,000 units). “In the process
of growing up and becoming a
woman, her music has trans-
formed into what it is now on
the current album,” Amorosi's
Melbourne-based manager
Ralph Carr says.

The self-published Amorosi
is booked in Australia by Pre-
mier Artists and in Europe by
Primary Talent. After playinga
handful of Australian shows in
January, she begins a nine-date
arena tour supporting Rob
Thomas Feb. 5 at Rod Laver
Arenain Melbourne. A national
headlining tour is planned for
|ater this year. —Lars Brandle

QUESTIONS

with TED LEO

by LAURA LEEBOVE

In early 2009, indie rock troubadour Ted Leo and his band, the Pharmacists, were without a record
label for the second time since 2006, due to financial problems at Lookout Records and Touch
and Go Records. About a week into recording (and funding) “The Brutalist Bricks,” the group
found yet another home, on Matador, which will release the album March 9. Leo spoke with
Billboard about switching labels, staying independent and the evolution of his music career.

1 Before signing with Matador, did you
consider releasing the record yourself?
We considered everything. It all happened
relatively fast because | didn’t have any in-
tention of leaving Touch and Go, but it was
February when they made the announcement
that they were going under and it was only a
half a year later that we wound up going to
Matador. We weren't hanging out there in the
wind forever, but certainly one of the first
things that crossed my mind was, “Is it even
important that I'm working with a label at
this point?” There are plenty of other ways to
be doing things.

2 What made you choose Matador?
What really kind of tipped it for Matador was
having the personal conversation I was able
to have with the people who run the label and
the level of enthusiasm I felt from them. It
just seemed like it would be a really comfort-
able situation to step into. Also, it is a bit of
ajump in terms of the size of the label. I've
never worked with anyone as big as Matador
before, but they remain an independent label,
which is important to me.

3 What do you think has changed the
most about your music in the past decade?
It's just varied from record to record. By the
time we hit 2000, I had already been making
music for a while, and by the time I started
making records with Lookout, 1 had, more or
less, kind of settled into my style of how 1
write songs. Obviously I don't want to ever
be stagnant with that. I try to push myself to
write the best songs | can write, but certainly
I think I have found a voice that suits me as
far as songwriting goes.

4 Not counting 2008's “Rapid Re-
sponse EP, this will be your third con-
secutive record on three different labels.
What has been the most challenging part
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of that experience?

The most challenging part has less to do with
the specifics of each label having the problems
they've had than it does with questioning the
general state of things: what it means to be at-
tempting to actually have some sort of a career
in independent music at this point in time;
the tougher stuff, the bigger existential issues.

5 When “Living With the Living” came
out in 2007 there was talk about how
much time there had been between that
album and 2004’s “Shake the Sheets.”
Why was the gap even longer this time?
There are the logistical issues of having your
label collapse under you. Also, it was a pretty
depressing decade in a lot of ways. I think
there’s actually a lot more light and air in
this new record for Matador, but it took me
awhile to get to the point where [ was really
feeling able to make that record. We had at
least half of the record done the previous
year, but it didn't feel right. I'd actually never
really been in that position before where 1
went in with the intent of making a record
and just didn't feel it.

6 What has changed the most in

terms of your career as a whole in the
past decade?
My relationship with fans is something that
I haven't seen in essence fundamentally
change, but in practice it has changed. |
can't sit there and talk to people at shows
all night anymore, [ can't answer every e-
mail that comes in. One of the reasons [ like
Twitter is that it enables me to have less-
pressured interaction with tons of people,
and they have access to me via the Web. It's
alittle bitofa bummer to not have that kind
of face-to-face interaction | used to have.
But at the same time [ feel like as the audi-
ence has grown, it has managed to retain a
certain closeness. e
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ALBUMS

PAT METHENY
Orchestrion

Producer: Pat Metheny
Nonesuch Records

Release Date: Jan. 26

Well into his fourth decade
of jazz stardom, guitarist
Pat Metheny has pretty
much done it all, from re-
cording in a variety of for-
mats to working with color-
ful collaborators. Metheny
has gone the solo route be-
fore, but his latest release,
“Qrchestrion,” puts an en-
tirely innovative spin on it
The main voice of the al-
bum’s five expansive tracks
is Metheny's signature elec-
tric guitar, but he also plays
the keys and various rhythm
instruments. Additionally,
the artist utilizes guitar-bots
(self-playing guitar robots)
and radically employs an
array of custom-made
acoustic instruments that
were invented for his sonic
explorations. The most obvi-
ous distinction from past
releases is the richly tex-
tured soundscape of unusual
tones that Metheny harmo-
nizes with on with his guitar.
As aresult, "Orchestrion"—
especially on the rollicking
title track and the percussion-
tinged “Spirit of the Air"—
surprises and exhilarates.
Plus: Robots!—DO

EDITORS

In This Light and on This
Evening

Producer: Flood (Mark
Ellis)

Fader

Release Date: Jan. 19
Editors’ suffocating melancholy
and frontman Tom Smith's
weighty baritone have long
drawn comparisons between
the U.K. rock band and post-
punk act Joy Division. So it's
hard not to see Editors’ third
album, “In This Light and on
This Evening,” as its New Or-
dering—a marked shift away
from guitars to synthesizers
and a cleaner, dance-friendly
vibe that still maintains
much of the emotional heft.
But the transition can seem
a bit self-conscious. On the
track “Bricks and Mortar,”
it translates into far too much
enthusiasm for the bells and
whistles on the band’s new
machines. But the elec-
tronic approach produces
a catchy dancefloor single
in “Papillon,” with a melody
that makes the most of
Smith’s robust vocals. A
few forgettable melodies
are overshadowed by the
dramatic opening title
track, which builds by lay-
ers to an epic feel, and the
dreamy but rhythmic “Like
Treasure."—EN

LADY ANTEBELLUM

Need You Now

Producer: Paul Worley

Capitol Records Nashville

Release Date: Jan. 25

When Nashville-based Lady Ante-

bellum won vocal group of the year at the 2009
Country Music Assn. Awards, it both ended Rascal
Flatts' six-year reign in that category and accelerated
the trio’s journey into country music stardom. Indeed,
Lady Antebellum’s sophomore album, “Need You
Now,” will be a genre fixture this year. On the title track,
the group’s Charles Kelley and Hillary Scott harmonize
on a melancholy tune about a bittersweet breakup and
drunken yearning, and on “Love This Pain,” Kelley
shows off his vocal slyness and rough tenor with the
accompaniment of lively guitar strings and pounding
drums. And tracks like the riff-heavy, rock’n’roll romp
“Stars Tonight” and the delicate arrangement of
“Ready to Love Again” highlight the trio’s musical
growth. The new set—Lady A's follow-up to its self-
titled debut in 2008—showcases the group’s ability to
combine its own contemporary country sound and folk-
rock flair with a familiar formula, making it a refreshing
addition to the ever-expanding country genre.—CE
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SADE

Soldier of Love

Producers: 5ade, Mike Pela

Epic Records

Release Date: Feb. 9

Suave production? Check. Heart-
piercing lyrics? Check. Sensual,
husky-voiced singer? Check. Those are just some of
the things Sade fans can expect from the group’s new
album, “Soldier of Love.” The release is Sade’s first
new material in 10 years, but the act hasn’t lost a beat.
Over marching band drums and smeared electric gui-
tar riffs on the title track, lead singer Sade Adu
croons, “I've lost the use of my heart, but I'm still
alive.” And with the help of choppy violins and simple
drums on the song “The Moon and the Sky,” she
declares her devotion to a former lover, singing, “You
could let me love anyone, but | only wanted you.” The
heartfelt track “Morning Bird” is packed with strings,
piano strokes and tambourine clatter, while
“Babyfather” finds Adu commending a man’s fatherly
instincts. “Be That Easy” is reminiscent of a country
love song, with guitars and whistles, and standout
track “In Another Time" features saxophone and a
stunning violin arrangement, proving that good music
stands the test of time.—MC

MOTION CITY
SOUNDTRACK

My Dinosaur Life

Columbia Records
Producer: Mark Hoppus
Release Date: Jan. 19
Minneapolis rock act Motion
City Soundtrack offersup a
darker shade of pop-punk
on its fourth album and
major-label debut, "My Di-
nosaur Life." On the set, pro-
duced by Blink-182's Mark
Hoppus (who first worked
with the group on its 2005
album, “Commit This to
Memory”), Motion City
Soundtrack tones down its
perky synths in favor of
heavier guitars, while still
maintaining the earnest vo-
cals for which it's become
known. Over pulsating gui-
tar on the track "A Lifeless
Ordinary (Need a Little
Help),” singer/guitarist Jus-
tin Pierre laments, “I didn't
think | would make it/
Thought everybody was
against me/All those con-
quered eyes and Christ-
mases alone.” Pierre's voice
strains over a mix of eerie
and rollicking punk riffs on
the single "Disappear,” and
the band’s familiar sardonic
lyrics are featured most no-
tably on the foul-mouthed
romp “@!#?@." Motion City
Soundtrack’s smart-aleck

tendencies combine nicely
with a harder sound on "My
Dinosaur Life,” pushing the
band back to its roots with
enough twist to propel itina
new direction.—KP

OK GO
Of the Blue Colour of the

Sky

Producer: Dave Fridmann
Capitol Records

Release Date: Jan. 12

The members of OK Go have
always been known more for
the zaniness of their music
videos (remember their
treadmill-based YouTube
favorite "Here It Goes Again”
in 20067) than for the zani-
ness of their music. Working
with Flaming Lips producer
Dave Fridmann, OK Go
seems determined to
change that on its latest
album, “Of the Blue Colour
of the Sky,” an effort that
reflects a broadening of the
group's stylistic palette. The
set careens confidently from
the Prince-inspired fuzz-
funk of opener "WTF?" to
the slinky live-band R&B of
"I Want You So Bad | Can't
Breathe"” to “This Too Shall
Pass,” a thudding psych-pop
anthem in the mold of "Kids"
by MGMT. It's not all so
good-naturedly goofy. On
“While You Were Asleep,”
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frontman Damian Kulash
floats his heartbroken croon
over a zero-gravity space-
soul groove, while “Last
Leaf" is hushed acoustic folk
that should please fans of
late singer/songwriter Elliott
Smith.—MwW

VAMPIRE WEEKEND
Contra

Producer: Rostam
Batmanglij

XL Recordings

Release Date: Jan. 12

Vampire Weekend’'s second
album, “Contra,” finds the
New York-based band push-
ing its eclectic, intellectual
indie rock further using a
mash-up of musical genres,
clever wordplay and emo-
tional heft. The group even
adds some international flair
to the new set. On the anom-
alous reverb-washed opener,
“"Horchata,” thumping drums
accompany a Bollywood-

SPOON

Transference

Producer: Spoon

Merge Records

Release Date: Jan. 19

Spoon’s seventh studio album,

“Transference,” strikes a balance between its early
angsty indie-rock and the soulful deconstructed pop
of its 2007 release, “Ga Ga Ga Ga Ga.” The battered
piano keys, jagged guitar riffs and clashing drums on
the single “Written in Reverse” add an ominous feel to
the set, as Spoon frontman Britt Daniel’s voice teeters
between punchy and afflicted. “I'm writing this to you
in reverse/Someone better call a hearse,” he sings,
while also referencing drug hazes and blank stares.
The thrumming guitar and esoteric beats of “Who
Makes Your Money” creates an atmospheric dreami-
ness, while tension is built with snarling lyrics, buried
piano and crushing guitar riffs on “Got Nuffin.” On
album closer “Nobody Gets Me but You,” Spoon final-
ly comes undone, melding bleak electronic pulses,
strings and pounding drums in a combination of
bounce and grit that goes down smoothly.—KFP
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sounding harmony, while
“California English” exhibits
lvy League rhyme skills,
swirling strings and singer
Ezra Koenig's idiosyncratic
Auto-Tune wvocals, which
give the track a calypso vibe
that's more futuristic new
wave than T-Pain. First sin-
gle "Cousins” incorporates a
trashing punk bassline and
a powerful rhythm section,
and "I Think Ur a Contra" is
the first Vampire Weekend
song to use an acoustic gui-
tar. Koenig’'s falsetto and
austere piano on the track is
unlike anything found on the
band's 2008 self-titled de-
but, or anywhere else, for
that matter.—KP

SOWETO GOSPEL
CHOIR

Grace

Producer: Robin Hogarth
Shanachie Records

Release Date: Jan. 26

The Soweto Gospel Choir's
latest album, “Grace,” is eas-
ily as exuberant and inspired
as any of its past efforts. The
aptly titled 19-song set—the
South African group's fourth
release on Shanachie Rec-
ords—is a creative blending
of traditional South African
gospel numbers with ele-
gantly conceived arrange-
ments of contemporary
tunes, such as “Voices on the
Wind." The choir's perform-
ance is a sustained display
of individual and ensemble
virtuosity, underwritten by
its deep spiritual sensibility.
The track “Eli" is an infec-
tious cut reminiscent of the
township jive that is one of
the foundational styles of
South African pop music.
Lucas Bok's gospel-inflected
arrangement of “Bridge Owv-
er Troubled Water” is an-

other highlight. Traditional
South African gospel piece
“Muphulusi® features the
choir accompanied only by
hand drums and a strong
solo vocal from Bongani
Khumalo, and Sipokazi Nxu-
malo’s gentle delivery of
“Prayer for South Africa” is
also a noteworthy wvocal
performance.—PVV

FREEDY JOHNSTON
Rain on the City

Producer: Richard
McLaurin

Bar/None Records

Release Date: Jan. 72
Singer/songwriter Freedy
Johnston's moment as a crit-
ical supernova passed quick-
ly enough during the '90s
that probably few have no-
ticed he hasn't released an
album of new material since
2001. But his richly written
and confidently performed
new set, “Rain on the City,”
is a wake-up call that John-
ston indeed left a hole in his
recording absence. Fortu-
nately, he makes up for the
lost time on these 11 songs.
Flitting between Americana
sass and Greenwich Village
earnestness—with subtle
touches of psychedelia
(“Lonely Penny™), soul (“The
Devil Raises His Own") and
bossa nova ("The Kind of
Love We're In")—Johnston
delivers another album of
nuanced and evocative
tunes laced with vivid im-
agery and emotional depth.
The song "What You Cannot
See, You Cannot Fight”
closes the set with a father’s
devastating address to a son
following his mother's death.
With tracks like these, let’s
hope there isn't as long of a
pause between Johnston's
projects next time.—GG

CLEGEND & CREDIIS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Crystal Bell,
Melanie Bertaldi, Mariel
Concepcion, Gary Graff, Ronald
Hart, Michael Menachem, Evie
Nagy, Dan Quellette, Kelsey
Faine, Jesse Serwer, Ken Tucker,
Philip Van Vleck, Mikael Wood

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All aloums commercially available
in the United States are eligible,
Send album review copies to
Mitchell Peters at Billboard, 5055
‘Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NXY.
10003, or to the writers in the
appropriate bureaus.

SINGI

JAY ELECTRONICA
Exhibit C (5:31)

Producer: Just Blaze
Writer: J. Flowers
Publisher: not listed

The Dogon Society/Just
Blaze/Decon

Jay Electronica has been a sen-
sation in Internet hip-hop cir-
cles for years, but the trium-
phant-sounding “Exhibit C" is
the mysterious rapper's first flir-
tation with broader recognition,
landing him on stations like
WQHT (Hot 97) New York with-
out major-label support. Work-
ing with an orchestrated sample
from Billy Stewart’s “Cross My
Heart,” producer Just Blaze
gives Electronica the sort of airy,
soulful backdrop he might have
provided Jay-Z for 2007's “The
Blueprint.” Electronica’s lyrical
approach is more akin to Jig-
ga’s old rival Nas, though. He
details his bouts with homeless-
ness and regional prejudices
(he's from New Orleans) before
delving into a lyrically dense,
technically precise volley of
cryptic religious references and
old-school rap allusions. The
track feels like a prelude to
something much bigger—it's
just not clear what that is at the
moment.—J5

[ POP |
LIFEHOUSE
Halfway Gone (3:15)
Producer: Jude Cole
Writers: various
Publishers: various
Geffen

ol @)
I-
] ) S

A decade into its career, Life-
house is on the verge of releas-
ing its fifth studio album,
“Smoke & Mirrors"—the follow-
up to 2007's "Who We Are,”
which had three top 40 hits.
“Halfway Gone,” the set's lead
single, reminds listeners that
there's more to this California
pop-rock band than slow-
burning ballads. The song
opens with blurred “wooh-
ooh-oohs” that establish an
uptempo pace, and its lively,
danceable rhythm works well
with frontman Jason Wade's
vocals, which waver between
intimate and explosive. The
singer co-wrote the single with
manager Jude Cole and
looked to Kevin Rudolf and
Jacob Kasher for some extra
punch. The result is a fresh
sound for Lifehouse as the
band aims to extend its run on
the hot AC and Billboard Hot
100 charts.—MM

JUSTIN BIEBER
FEATURING
LUDACRIS

Baby (3:36)

Producers: Christopher
“Tricky"” Stewart, Terius “the-
Dream” Nash

Writers: various

Publishers: various

Island Def Jam

Unlike Justin Bieber's first few
singles, “Baby"” recognizes

ZAC BROWN
BAND

Highway 20 Ride (3:53)
Producers: Keith Stegall,
Zac Brown

Writers: Z. Brown,

W. Durrette

Publishers: Weimerhound
Music/Lil" Dub Music/
Angelika Music (BMI}
Home Grown/Atlantic/
Bigger Picture

On “Highway 20 Ride,”
the fourth single from

there's no fried chicken,

side, and proof he and

audience and beyond.

Zac Brown Band’s million-selling “The Foundation,”

no beer and no sand to be

found. Consider it a sign of frontman Brown’s softer

his bandmates can do more

than have a good time. The song, about shared cus-
tody of a young son, will hit home with the country

The subject matter isn't

REVIEWS-

GORILLAZ FEATURING
BOBBY WOMACK AND

MOS DEF

Stylo (4:33)
Producers: Gorillaz
Writers: Gorillaz

Publishers: EM/ Music Publishing,

Medina Sound Music
Virgin

A day after Coachella announced that Gorillaz would
headline its 2010 music festival, the group unveiled the
retro first single from its anticipated third album, “Plas-
tic Beach.” On “Stylo,” Damon Albarn replaces Danger
Mouse in the producer’s chair and bounces atop a
midtempo electro beat that drips with early-"80s flair.
Albarn’s alter-ego, lead singer 2D, croons hopeful rhet-
oric about mango birds and twilight skies to the song’s
title character. Soul legend Bobby Womack bursts in
with a powerfully delivered chorus, while the rather
underutilized Mos Def—who appears throughout
“Plastic Beach” as the character Sun Moon Stars—drops
a short verse to close things out. “Stylo” leaves the lis-
tener eagerly waiting to hear what the rest of this latest
Gorillaz adventure brings.—RH

that young relationships can
result in unhappy endings.
“We're just friends? What are
you saying?,” the 15-year-old
heartthrob asks of his young
love interest. "My first love
broke my heart for the first
time, and now I'm like, 'Baby,
baby, baby, oh. " The mid-
tempo number's undeniably
contagious chorus should
keep Bieber’s tween fan base
satisfied, and Ludacris’ brief

unique—Craig Morgan’'s “Every Friday Afternoon” and
Reba McEntire & Kenny Chesney’s "Every Other
Weekend” come to mind—but there’'s something
poignant about how it's addressed here. Brown’s dis-
tinctive vocal and the group’s harmonies capture the
pain that accompanies the wrenching decisions par-
ents often make.—KT

cameo adds a welcome urban
twist. “She had me going
crazy/Oh, | was starstruck/She
woke me up daily/Don't need
no Starbucks,” the Atlanta
rapper quips. The matchup
adds a layer of maturity to
Bieber's repertoire and should
further solidify his growing
presence on the charts. Only
time will tell whether his “My
Waorld™ album, due March 2,
will do the same.—MB
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Labor
OfLove

Friendships
Fueled ‘Crazy
Heart’ Soundtrack

The Fox Searchlight Pictures
film “Crazy Heart” and its ac-
companying soundtrack are ex-
amples of the importance of
relationships.

Film star Jeff Bridges had
passed on the role until he dis-
covered his friend T Bone Bur-
nettwould be involved. Burnett
says he agreed to sign on after
a doctor advised him to “only
work with people thatlove you.”
Bridges, director Scott Cooper
and the late Stephen Bruton,
who co-wrote many of the songs
and co-produced the soundtrack
with Burnett, fit the bill.

So did Cameron Strang,
founder/president of New West
Records, which released the
soundtrack Jan. 19. Bruton,
who died of complications from
cancer last May, was a close
friend of Strang and Burnett.
He also recorded for New West.

34 BILLBOARD

“It was definitely one of those
moments where everyone real-
ized this was supposed to be,”
Strang says.

The soundtrack debuts this
week at No. 6 on Billboard's Top
Country Albums chart, No. 5
on Top Soundtracks and No. 38
on the Billboard 200. Also avail-
able is a limited-edition deluxe
version that includes all 23 of
the movie’s songs, a Digipak
and a booklet with lyrics.

Bridges portrays down-on-
his-luck country singer Bad
Blake in “Crazy Heart,” which
has already won numerous
awards, including a Golden
Globe for Bridges as best actor
inadrama. “The Weary Kind,”
sung by Ryan Bingham, also
earned a Globe for best origi-
nal song in a motion picture.
Bingham, who co-wrote the
song with Burnett and records
for Universal Music Group
Nashville's Lost Highway, also
has arole in the movie. He plays
the leader of Tony & the Rene-

i From the ‘Heart’, F
BRIDGES; ips

perform Jan. 12 in Nashville

at the fi

gades, a pickup band that backs
Blake at a bowling alley gig.
Burnett, Bruton, Bingham
and Gary Nicholson created
songs they thought the fictional
Blake would sing. “We spent
five or six months sitting around
writing and talking about the
character; who he was, where
he came from, what he liked,
what was the first record he
bought, his first hit, the first
song he ever wrote,” Burnett
says. “The songs grew out of the
ground of this person.”
Bridges' co-star Colin Farrell,
who plays Blake protégé Tom-
my Sweet, takes a turn at the
micon “Fallin’ & Flyin',” a duet
with Blake, and solos on “Gone,

- Bridges and
T BONE BURNETT (far right)

Gone, Gone,” written by Bing-
ham and Burnett.

Burnett rates Bridges’ and
Farrell's vocal abilities as “pretty
damn good. It's notone of those
situations where it was Auto-
Tuned and manipulated. They
are both great storytellers who
made the transition to telling
the storyin song. Jeffand I have
been playing together for 30
years. |'ve heard him conjure up
a storm on several occasions.”

In addition to original mate-
rial, the soundtrack features

such country
classics as
Buck Owens’
“Hello Trou-
ble,” the Lou-
vin Brothers’ “My Baby's
Gone,” Townes Van Zandt's “If
I Needed You" and Waylon Jen-
nings’ “Are You Sure Hank
Done It This Way.” Another
song, “Reflecting Light,” by
Burnett's ex-wife Sam Phillips,
appears on the soundtrack be-
cause co-star Maggie Gyllen-
haal’s newspaper reporter
character Jean Craddock lives
in Santa Fe, N.M., where
Phillips has a following.
Burnett says the creative
process was “great fun. It was

a group of friends getting to-
gether and playing songs.
Bridges is a brilliant film intel-
lect. To get to conspire with him
to create an identity was fun. 1t
wasn't a challenge at all.”

The soundtrack was fin-
ished just weeks before Bruton
died. “The sense of completion
was incredibly important to
him and to all of us,” Burnett
says. “He was the id of the
music [and] my first call when
I found out we were going to
make the movie. He was on the
set every day and the touch-
stone to that world. I've been
in the studio most of my life,
but Stephen was on the road
for 30 years.”

Good ‘Evening’:
AZIZ ANSARI

FEBRUARY 6, 2010

KING OF COMEDY

Aziz Ansari’s “Intimate Moments for a Sensual Evening” debuts at No. 1 on Billboard’s Top
Comedy Albums chart with 6,000 copies, according to Nielsen SoundScan, giving the Com-
edy Central label its ninth chart-topper (and ninth debut at No. 1) on the 5-year old tally.
The set also arrives at No. 89 on the Billboard 200 and No. 16 on Top Digital Albums. ¥
Comedy Central has notched 44 albums on the 15-position Top Comedy Albums list since
it launched Oct. 2, 2004—more hits than any other label by far. In total, 195 albums have
appeared on the chart. § The album’s first-week sales were aided by Ansari's Comedy Cen-
tral special of the same name, which aired two days before the album dropped Jan. 19. The
set was also hyped in iTunes’ “New Music Tuesday” e-mail blast and offered for a low intro-
ductory price in Amazon's MP3 store. The latter retailer launched the set Jan. 18, pricing
itat $3.99 for a limited time. —Keith Caulfield

86,000 90,000

COMEDY CENTRAL'’S
NO. 1s ON TOP COMEDY
ALBUMS

Dane Cook claims three of the nine chart-toppers the
Comedy Central label has placed on Top Comedy Albums.

27,000
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Riding The Rails

VH1 Airs 40th-Anniversary Tribute To ‘Soul Train’

It was the little show that could. Beginning its ride
as a local, black-and-white-filmed dance show on
Chicago's WCIU-TV, “Soul Train” chugged its way
to Los Angeles and into pop culture history. The syn-
dicated franchise’s impactis chronicled in the 40th-
anniversary tribute “Soul Train: The Hippest Trip
in America.” Coinciding with the start of Black His-
tory Month, the documentary airs Feb. 6 (9:30 p.m.
ET)on VH1.

Narrated by actor Terrence Howard with an origi-
nal score by the Roots” Ahmir “?uestlove” Thomp-

son, the 90-minute documentary teems with perform-
ance clips and commentary by former dancers and
crew members as well as music executives (Clive
Davis, Antonio “L.A.” Reid) and major artists who ap-
peared on “Soul Train,” including Chaka Khan, Snoop
Dogg, Aretha Franklin and Sly Stone. At the helm is
“Soul Train” creator/producer/host Don Cornelius.

Co-produced by VH1 Rock Docs and Soul Train
Holdings, the special doubles as entertainment
and history lesson. The innovative show’s Aug. 17,
1970, debut was bracketed on one side by the civil

rights movement and on the other by the emer-
gence of black empowerment.

“This is so much more than a story about a man
with a vision for a music dance show,” says Kenard
Gibbs, a co-principal in Soul Train Holdings with
Peter Griffith and Anthony Maddox. “Had it not
been for the social and political forces stirring the
pot, the show probably wouldn't have been as suc-
cessful. It empowered African-Americans, show-
ing our culture and creativity in a light not seen on
TV. This was reality TV at its best.”

Afterits 1971 move to L.A., “Soul Train” not only
spun off award shows butalso a No. 1 R&B/pop hit
in 1974, MFSB’s “TSOP (The Sound of Philadel-
phia”). The Gamble & Huff-produced single was
originally billed as “The Theme From ‘Soul Train." "

Cornelius jokes in the documentary that the hit's
title change was his “one mistake.” During a re-
cent phone interview, though, he says his fondest
memory is the show's early validation by major
R&B talent.

“Gladys Knight & the Pips helped us start out, but
we didn't know where itwould go from there. We were
just determined to make this happen, feeling it was
the right kind of show for this country at the time,”
he recalls. “Then one day James Brown walked onto
the sound stage. A few months later came the Jack-
son 5 and then Stevie Wonder. So we're thinking, ‘OK,
this might work." " The show later hosted perform-
ances by such pop stars as Elton John and David Bowie.

The “Soul Train” documentary—the focus of
Paley Center for Media screenings in New York
(Jan. 27) and L.A. (Jan. 29)—is the latest branding
venture by Soul Train Holdings, which bought the
franchise from Cornelius in 2008, Last year, the
company launched a new Web site and revived the
Soul Train Awards on BET/Centric (returning in
2010). Slated this spring: a DVD boxed set of “Soul
Train” episodes, released through Time-Life, +--

SUCCESSIN‘STAGES’

Vedera has been growing its audience since last
fall with the pop-rock ballad “Satisfy.” However, the
Kansas City, Mo., quartet’s breakout first single
was a work in progress for much longer.

“We started writing ‘Satisfy’ four years ago, and
it went through several different versions before
we decided it was ready for the world,” says front-
woman Kristen May, who co-wrote the song with
her husband, band guitarist Brian Little.

Sparked by a performance of the song on MTV’s
“The Hills,” “Satisfy" is bubbling under Billboard's
Adult Top 40 chart thanks primarily to Sirius XM
channel the Pulse, which has played “Satisfy" 175
times through Jan. 26, according to Nielsen BDS.
The single also gained early terrestrial radio sup-
port at hot AC stations KCDU Monterey, Calif,, and
KKSN Kansas City, Mo.

“Stages"—Vedera's Epic Records debut album
released digitally Oct. 6—reached No, 2on Heat-
seekers Albums and No. 146 on the Billboard
200. Despite those peaks, however, the band
considers the album’s Feb. 2 physical release
its biggest achievement thus far. “It's
been our baby for so long; we just want
as many people as possible tohearit,”

May says.

Though May and Little attended
the same high school, they didn't
make a musical connection until
after graduation. “We ran in differ-
ent circles,” May recalls. “He was ina
band and hung out with my older

~

N

brother; | was on the dance team. [Vedera] started
about the same time we began dating.”

Vedera released one album independently
through hometown label Second Nature Record-
ings. Relocating to Los Angeles, the group
played any gig it could find before being discov-
ered at the Troubadour by Epic head of A&R
Mike Flynn, who produced “Stages.”

“It was funny because
Mike was there to
check out another
band, but he ac-
cidentally came
early and saw us,”
says drummer
Drew Little, Brian's
brother. (Bassist

Jason Douglas

2.4

rounds out the group.) Brian adds, “We were wary
at first about how it would work, but once we started
we were like, ‘This is where we belong.’ "

With “Loving Ghosts" in line as the next single,
Vedera will hit the road this spring, opening for
Jack’s Mannequin and performing on VH1's Best
Cruise Ever. The group's biggest upcoming gig,
though, will take place in the summer, when Ved-
era joins the revived Lilith Fair festival alongside
artists like Norah Jones and Loretta Lynn.

“To be on that bill with all those amazing artists

is really crazy,” Brian says. “Lilith Fair—just the name
of that tour is a big deal.” —Monica Herrera

Getting
satisfaction:
VEDERA

‘Morning’
glory: OREN
LAVIE

BUILDING
BLOCKS

Israeli-born, Los Angeles-based
singer/songwriter Oren Lavie seems
to have all the building blocks for
success. The video for his song “Her
Morning Elegance” has been viewed
more than 9 million times on You-
Tube and bears a striking resem-
blance to a recent Amazon Kindle
commercial (Lavie's version came
first). The video also scored a
Grammy Award nomination for best
short form music video, alongside
such acts as the Black Eyed Peas
and Coldplay.

Lavie's track also was an iTunes
free song of the week, garnering
200,000 downloads. And he has an

in" at radio—Lavie's business part-
ner is Chris Douridas, a DJ at influen-
tial noncommercial KCRW Los An-
geles. “Her Morning Elegance” even
secured a prime synch placement
in a Chevy Malibu ad.

But all this exposure hasn’t man-
aged to translate into sales. Lavie's
2008 album, “Opposite Side of the
Sea," has sold 6,400 copies, accord-
ing to Nielsen SoundScan. Mean-
while, “Her Morning Elegance” has
sold 26,000 downloads.

“The album has been around for
two-and-a-half years and rereleased
a few times over,” Lavie says. “At this
point, | think a lot of people have it
but not a lot of people have bought
it. | get e-mails from people in Russia
and Africa saying they love it, yet I've
never sold any records there.”

By his own admission, Lavie isn’t
a businessman. “I've always done
things by myself, and there is a limit
to what | can do on my own,” he
says. “My goal as an artist is to cre-
ate good work, and | think I've done
that. | write and direct, so | can make
a living doing that.”

Lavie says his next project is a
multimedia show and Web site,
which will allow people to buy stills
from the “Her Morning Elegance”
video. “We’ll only sell a still one
time, and once it's gone, it's gone,”
he says. “We have 2,096 frames, so
it should take a while.”

Perhaps a Grammy victory will speed
the process. —Cortney Harding
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>>With Taylor Swift’s and Justin
Bieber's respective bows at Nos.
2 and 5 on the Billboard Hot 100,
the chart sports a pair of top five
debuts for just the third time. On
Feb. 28,1998, Celine Dion’s “My
Heart Will Go On" and Will
Smith's “Gettin’ Jiggy Wit It"
began at Nos.Tand 3,
respectively. On June 28, 2003,
Clay Alken’s “This Is the Night*
and Ruben Studdard’s “Flying

‘Without Wings"” opened at Nos. 1
and 2.

>>Rob Thomas collects his
fourth chart-topper on Adult
Top 40 with “Someday,"” passing
Pink for most No. 1s by a solo
artist. He also equals the No. 1
output of his band Matchbox
Twenty, which, along with
Daughtry, trail Nickelback’s
record five No. 1s.

Read Chart Beat
} ek at
billboard.com/chartbeat.

Billbeard.

‘Hope For Haiti’ Soars With Historic Digital Week

The “Hope for Haiti Now” charity
album debuts at No. 1 on the Bill-
board 200 with 171,000 sold, accord-
ing to Nielsen SoundScan. It's the
first digital-only album to top the tally
in its nearly 54-year history.

The MTV Networks compilation,
featuring performances culled from

W

HOPEESHAITIZ

the “Hope for Haiti Now” telethon held
Jan. 22, reached digital distributors
during the Jan. 23-24 weekend, mak-
ing its sales number all the more im-
pressive. SoundScan’s tracking week
ends at the close of business on Sun-
day, so the brisk sales for “Haiti" came
from only two days of availability.
Sources indicate that the album
racked up many of its sales as pre-
orders. Apple's iTunes store began ac-

cepting preorders Jan. 21. However, a
pre-order doesn’t count as a sale until
the album is sent to the customer.

With “Haiti” debuting with 171,000
copies sold, following
100,000-plus starts at
No. 1 from Ke$ha’s
“Animal” (152,000) and
Vampire Weekend’s
“Contra” (124,000), it’s
the first time since 2005
that the first three track-
ing weeks of the year
had an album that sold
at least 100,000 copies.
Comparatively, 2005 didn't have a sin-
gle week where an album sold fewer
than 100,000 copies, and it was the
last year that such a feat occurred.

Also, as “Haiti” is sold through
indie digital distributor INgrooves, it
gives the Billboard 200 back-to-back
independently distributed No. 1 al-
bums, following last week’s chart-top-
per “Contra.”

For the first time since 1995, three
of the top six on the Billboard 200
are indie albums, thanks in part to
the “Haiti” title. It joins the new
Spoon set, “Transference” (Merge
Records), at No. 4, and “Contra” (XL
Recordings) at No. 6; both albums
are distributed by Alternative Distri-
bution Alliance.

The last time three indie titles
made the top six was June 17, 1995.
That's when Naughty by Nature’s
“Poverty's Paradise” (Tommy Boy)
and the soundtrack to
“Pocahontas” (on then-
indie Walt Disney) de-
buted at Nos. 3 and 4,
respectively, joining the
“Friday” soundtrack
(Priority) at No. 5.

SWEET CHARITY: The
“Hope for Haiti Now”
album is one of an elite
group of charity efforts to top the Bill-
board 200.

How elite? Only three such titles
have ruled the chart.

The last to do so was “God Bless
America,” which debuted at No. 1
with 181,000 on the Nov. 3, 2001,
tally. The Columbia release was com-
piled after the Sept. 11 terrorist at-
tacks to benefit the Twin Towers
Fund. All but one of the set’s 15
tracks were previously released (but
thematically appropriate) songs. The
only new track was Celine Dion’s
“God Bless America,” as performed
during the “America: A Tribute to He-
roes” telethon.

Before that, you have to go back to
1985 to find the first charity set to

IVIa |'ket \A,at(:lll A Weekly National Music Sales Report

reach No. 1, also from Columbia: USA
for Africa’s “We Are the World.” It
climbed to the top spot on the April
27 chart after debuting at No. 9 a week
earlier. It ultimately spent three
frames in the penthouse.

For bonus points, can you name
the artist who appears on all three
charity albums?

Answer: Columbia’s own Bruce
Springsteen. He participated in the
“We Are the World" title track and
contributed a live version of “Trapped”
to the album. For “God Bless Amer-
ica,” he donated another live cut,
“Land of Hope and Dreams.” And for
the “Haiti” set, he delivered “We
Shall Overcome.”

THE LADY'S GOT POTENTIAL: Next
week’s Billboard 200 chart-topper will
likely be Lady Antebellum’s soph-
omore album, “Need You Now.” Early
prognostications from industry gurus
suggest the set may sell around
350,000 copies by close of business
Jan. 31. It will be the first No. 1 for
the trio, whose self-titled debut ar-
rived and peaked at No. 4 last May.
Other albums likely headed for
lofty debuts on next week’s Billboard
200 include Corinne Bailey Rae’s
“The Sea” and Celtic Woman’s
“Songs From the Heart.” aes
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Hope For Haiti Now

| Dreamed A Dream

LADY GAG
STREAMLINE/KONLIVE/GHERRY TREEANTERSLOFE 011805 4/1GA {1298}
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MERGE 365* (15.98)

VARIOUS ARTISTS
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The Fame
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2010 Grammy Nominees
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8 COLUMBIA 19074 /SONY MUSIC (8 88)
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My World (EP)
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CARRIE UNDERWOOD

18/ARISTA NASHVILLE 48923/SMN (13.95)
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4 J0256RMG (13.98) Soulbodk
KENNY ROGERS With Love
RINGO STARR
HIP-0 013792+ /UME (13.95] bt
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TRY SLEEPING WITH A BROKEN HEART
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Alicia Keys
© MK J/EMG a

FALLIN® FOR YOU
R HOWELS, K.GAILLATJ SHANKS (G GAILLATR NOWELS)

RUSSIAN ROULETTE
Hail refief efforts. 100 %0 76 £ HARMONY.NE-YE (5. 5MITH,C HARMON)
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@ SRF/DEF JAM/IDIME
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NATURALLY Selena Gomez & The Scene 2
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HALLELUJAH Justin Timberlake & Matt Morris Featuring Charlie Sexton 48
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WHY DON'T WE JUST DANCE
FROGERS (J BEAVERS.J SINGLETON.D BROWN)
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Martha Wainwright 54

COWBOY CASANOVA
MERIGHT (C.UNDERWOOD M ELIZONDG B JAMES)

Go to www.billboard.biz for complete chart data

Carrie Underwood | gy 4q
@ 19AHISTA NASHVILLE

took 16 weeks to reach the runner-up slot.

Taylor Swift posts the highest opening-week download sum by a female artist
in the history of Nielsen SoundScan digital tracking (since 2003) as “Today Was
a Fairytale” debuts at No. 1 on Hot Digital Songs and No. 2 on the Billboard Hot
100 with 325,000. The title, from the upcoming film “Valentine's Day,
Swift co-stars, is her first No. 1 on Digital Songs. It's also her best start on the
Hot 100 and equals her highest Hot 100 peak, established with “You Belong
With Me” in August. In contrast with the new song’s quick ascent, “Belong”

nwhich

—Silvio Pietroluongo
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Colbie Caillat ascends to the Adult Contemporary apex, as “Fallin’ for
You™ rises 2-1.

The song is Caillat’s second No. 1 on the survey. On the Jan. 19,
2008, chart, “Bubbly” began a 19-week reign, the longest pent-
house residence for a female artist's debut single in the chart's 48-
year history.

Caillat co-wrote “Fallin' for You™ with venerable pop tunesmith
Rick Nowels, who also co-produced the track. The song’s ascension
qgrants Nowels a No. 1on a
Billboard chart in a fourth decade.
His previous leaders include
Belinda Carlisle’s “Heaven s a
Place on Earth™ (1987), Anita
Baker's “Body & Soul” (1994) and
Santana’s “The Game of Love,”
featuring Michelle Branch (2002).

Upon learning of his latest
achievement, Nowels told
Billboard, “Colbie is the real deal.
We're writing new hits, so hope-
fully we'll have another big one
next year at this time.”
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Pearl Jam plates its first No. 1 on Triple A
(viewable at billboard.biz/charts), as “Just
Breathe™ climbs 2-1. The cut also bullets at
No. 10 on Rock Songs. Charting on the
former list since 1996, the band had
previously peaked as high as No. 3 with |
Am Mine” in 2002.
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2 11 WALK AWAY
~_FIVE FINGER DEATH PUNCH (PROSPECT PARK)

FIRED IT UP
THOUSAND FOOT KRUTGH (TGOTH & NAIL/CAFITOL)

SAVIOR
2 22. RISE AGAINST (DGC/INTERECOPE

WHEELS
FOD FIGHTERS (ROEWELL/RCA/RMG

‘22 g {g STORM TO PASS

et ATREYU (HOLLYWOOD,

EE- GIVE ME A SIGN (FOREVER AND EVER)

BREAKING BENJAMIN [HOLLYWOOD]

25 15 BACK AGAINST THE WALL

CAGE THE ELEPHANT (D5F/JIVE/JLG

TITLE
ARTIST (IMFRINT | FROMOTION LABEL)

3l BREAK
IF YOU ONLY KNEW
SHINEDOWN (ATLAMTIC]

| WILL NOT BOW
BREAKING BERJAMIN (HOLLYWOOD

2| FOO FIGHTERS (ROSWELL/RCA RME)
& 24 CHECK MY BRAIN
'_ ALICE IN CHAINS (VIRGIN/CAFITOL
E SPACESHIP
PUDDLE OF MUDD (FLAWLESS/ GEFFEN/INTERSCOFE]
g 1g SHAKIN' HANDS
MICKELBACK (ROADRUNNER/RRP;
g YOU'RE GOING DOWN
SICK PUPFIES |RMENVIRGIN CAPITOL]

s OVERCOME
10 CREED (WIND-UF)

HE NEW FANG
THEM CROOKED VULTURES [DGC/INTERSCOPE)

11 33 WHISKEY HANGOVER
GODSMACK [UNIVERSAL REPUALIC

SEXY LITTLE THING
CHICKENFOOT [REDLINE

14 38 BURN IT TO THE GROUND
MICKELBACK (ROADRUNNER/REF|

E MONSTER
SKILLET (ARDENT/ING, ATLANTIC)

17 17 SNUFF

| SLIPKNOT (ROADR
-n SCREAM W
MUDVAYRE (EPIC)
CRASH
18 16 AV (REPRISE
s IT'S NOT YOU
z HALESTORM [ATLANTIC
INVINCIBLE
19 22 ADELITAS WAY (¥IHGIN/ CAFITOL)
ES DRAGONFLY
SHAMAN'S HARVEST (SHAMAN 'S HARVEST/TRIBAL
, LETTER FROM A THIEF

ﬁ 3 CHEVELLE (EPIC)
-EN BROKEN, BEAT & SCARRED
METALLICA {WARNER BRODS

) LITTLE SMIRK
|_THEDRY OF A DEADMAN (604, 0ADRUNNER; R

GIVE ME A SIGN (FOREVER AND EVER)
BREAKING BERJAMIN (HOLLYWOOD
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G
-EE 38 Prnlo.';tcﬁsn [SONGWRITER)
3

Artist
IMPRINT & MUMBER | PROMOTION LABEL = 38

THE TRUTH
o N (. A MONR
o 4 & WHITE LIAR
FLIDDELL M WRUCKE [M.LAMEERT,K HEMEY)

. SOUTHERN VOICE
B GALLIMORE T MCGRAW.0LSMITH (T.00UGLAS B DIFIERD

o

TITLE
PRODUGER [SONGWRITER)

Artist
IMPRINT & NUMBER / FROMOTION LABEL |35

Jason Aldean UNSTOPPABLE Rascal Flatts

m BROKER BOW O HUFFRASCAL FLATTS (J.DEMARCUS H.LIKDSEY,J TSLATER) i LYRIC STREET
Miranda Lambert GIMMIE THAT GIRL Joe Nichols
@ COLUMELA HWRIGHT (RLAKINS.0.DAVIDSOH.B HAYSLIP) @ SHOW DOG-UNNVERSAL
OUTSIDE MY WINDOW Sarah Buxton

Tim McGraw .
@ iR All three of his

3 | WANNA MAKE YOU CLOSE YOUR EYES
B BEAVERS,0 BENTLEY (B BEAVERS,D BENTLEY)

10 AMERICAN SATURDAY NIGHT
EROGERS (B PAISLEY.A GORLEYK LOVELAGE)

8 HISTORY IN THE MAKING
| _FROGERS {0 RUCKER,FROGERS G MILLS)

. WHY DON'T WE JUST DANCE
‘9| FROGEAS (J BEAVERS.J.SINGLETON.D BROWNK

SBUKTON {5 BUXTON N SHAW.M.J HUDSON G BURR

LYRIC STREET

1 CONSIDER ME GONE
R MCERTIRE.M BRIGHT (5 DIAMOND M GREEN)

44 . THAT'S HOW COUNTRY BOYS ROLL
| GCHAMBERLAIN B CURRINGTON (B CURRINGTON,0 DAVIDSON B JONES)
13 CRYIN' FOR ME (WAYMAN'S SONG)
TKEITH,MWRIGHT (TKEITH)

Dierks Bentley |,  Snglesfrom “Wide 4 IT'S JUST THAT WAY Alan Jackson

@ CAPITOL NASHVILLE Open”™ (No. 5 on Top K STEGALL [V.MCGEHE K SACKLEYK STEGALL) @ AFISTA MASHVILLE
Brad Paisley 5 Country Albums) a1 THE MAN | WANT TO BE Chris Young

© ARISTA NASHVILLE hm now fBﬂd‘lEd J.STROUD (B JAMES, THICHOLS) ® ACA
Darius Rucker 6 13 WHISTLIN' DIXIE Randy Houser

@ CAPITOL NASHVILLE the top of the chart. 1A WRIGHT.C AUDRETGH, Il (R HOUSER, & TRIBBLE) @ SHOW DOG-UNIVERSAL
Josh Turner Lead track “She’s | HIP TO MY HEART The Band Perry

@ MCA HASHVILLE i (u““[”“ iﬂﬂﬂl a ar " N.CHAPMAN (K PEREY.RPERHY N PERRYB EEAVERS) @ REPUELIC KASHVILLE
Reba i DANCING IN CIRCLES Love And Theft

@ STARSTRUCK/VALDRY 1 M at NU. 1 i m‘l 3 J.COPLAN R.E.ORRALL (5.8 LILES R.E DRRALL B SPRINGER) @ LYRIC STREET
Billy Currington ' 2009, followed by a4 LOVE LIKE CRAZY Lee Brice
@ MERCURY the four-week 0 JOHNSON {0 JOHNSON, TIAMES) @ CURB

Toby Keith 10
@ SHOW DOG-UNIVERSAL

chart-topper “Big
Green Tractor™ in

TEMPORARY HOME
14 BRIGHT (G UNDERWOOD,L LAIRD,Z MALDY)

SHE WON'T BE LONELY LONG
K STEGALL (D.JOHKSON FODONKELL 6.GRIFFIN)

Clay Walker
@ CURB

Carrie Underwood T Sentembe 19 AND CRAZY Bomshel
@ 19/ARISTA NASHVILLE plember. HLIFWIN,J KEAR, K, OMUNSON {M.IRWIN,J KEAR K DSMUNSON K SHEPARD @ CURR

14 ‘TIL SUMMER COMES AROUND
0 HUFEK. URBAR [M.FOWELL K.UREAN

Keith Urban 12
® CAPITOL NASHVILLE

18 | HILLBILLY BONE
S HEWDRICKS (L WISEMAN L LAIRD)

Elake Shelton Featuring Trace Adkins 13

@ WARNER BROS.WRN

19 A LITTLE MORE COUNTRY THAN THAT
G CHAMBERLAIN (0 POYTHRESS B L FEEK, W.VARBLE)

Easton Corbin 14
@ MERCURY

THERE IS A GOD
LERUWN (A GORLEY.C.OUBOIS

HOW FAR DO YOU WANNA GO?
M.SERLETIC (M.SERLETIC J STEELE D MYRICK]

THE CALL
J.STROUD {14 KENNON H. GORDON,J CAMPBELL)

Lee Ann Womack
@ MLA BASHVILLE
Gloriana
EMBLEM/WARNER BROS /WRN
Matt Kennon

@ EAMAJAMIST

17 HURRY HOME
" D.GEHMAN {7 WILLIAMS)

Jason Michael Carroll 15

@ AAISTA MASHVILLE Title track from

15 TWANG
GSTRAITT.ERCWN (J.LAUDERDALE K MARVEL J RITCHEY]

el 1 HIGHWAY 20 RIDE
K.STEGALL Z BROWN (2 BROWN W.OURRETTE)

- WORK HARD, PLAY HARDER
GWILSON J.RIGH B CHARCEY (6 WILSCN,J RICH V.MCGEHE)

Gretchen Wilson
® HEDNECK/COE

2 DIDN'T YOU KNOW HOW MUCH
G LINDSEY (G LINDSEY.A AV, TVERGES)

7 AMERICAN HONEY

27 TODAY
MWRIGHT.G ALLAN (B LONG.T.L.JAMES)

PWORLEY,LADY ANTEBELLUM (5 STEVENS,C.R BARLOWE H. LINDSEY) © CAPITOL NASHVILLE

24 KEEP ON LOVIN' YOU
0 HUFF ([ 3TAPLETON TWILLMON)

a3 | BEER ON THE TABLE
o MEROK ) THOMPSON K JCHNSON A ZACK)

2 BACKWOODS
J.STOVER {J MODRE J FAULIN J.5 STOVER)

HELL ON THE HEART
J JOYGE (E GHURCH 0 RUTTAN J SPILLMAN)

RTIST Title &
IMPRINT & NUMBER | DISTRIBUTING LABEL [FRIGE) =3

TAYLOR SWIFT
g EIG MACHINE 0200 {15 98 Fearless Bl

LADY ANTEBELLUM
GAPITOL MASHVILLE 03206 (1298
CARRIE UNDERWOOD

| o mpmue szmom s P2y On il
ZAC BROWN BAND

Lady Antebellum

tions and audience, TOP COUNTRY ALBUMS:

o 4 | ROARBHIGER MCTURE HONE CROWRKITLANDC 51680100 (1354) The Foundation .
-1 JASON ALDEAN -
4 !_'6 [ BROKEN BOW 7637 (18.98) Wide Open | I
2 HOT SHOT SOUNDTRACK
| ° DEBUT FOAFOX SEARCHLIGHT 6184NEW WesT (17.98)  Crazy Heart
S U2 & 7 | MIRANDA LAMBERT —

COLUMEIA 46854/5MN (12,98

DARIUS RUCKER i
Bl 7 6 GAPITOL NASHVILLE 5506 (18 98) Leam To Live [
8 8 TIM MCGRAW Southern Voice @

CURB 79152 (18.95)

| TAYLOR SWIFT

82
2

I

e

82

2 .
8 1 s warine a7s0r2 .08 @ Teylor Swifl

a

2z LUKE BRYAN - )

5z " GAPITOL WASHVILLE 65833 (18.95) Doin' My Thing

£, CHRIS YOUNG

gg 15§ _RGA 22818/SMN (10.95) The Man | Want To Ba_
58 RASCAL FLATTS

v | iy staeet onsoos ey Unstoppable
= TOBY KEITH =

S8 | SHUW DOG-UKIVERSAL 027 {15.06) American Ride

£ REBA -

5”: STARSTRUCK M DIVALORY (16.08) & Keep On Loving You

<& | SOUNDTRACK

T IS D011 (1535) Hannah Montana: The Movie [l

BRAD PAISLEY
ARISTA KASHVILLE 47352 5MN (13.88)
JAMEY JOHNSON

|_MERCURY 17237 */LIMEN {13.98
VARIOUS ARTISTS

e sesasmnsc ooy MOV TEISWA| Gl Cory .2
GEORGE STRAIT
MCA NASHVILLE (H3173°/UMGN {13.88) Twang | @
BROOKS & DUNN

| seisunuLE s s #1S -+ And Then Some
KENNY CHESNEY 5
BNA 40530/SMHN (11.98) Greatest Hits Il
GRETCHEN WILSON
GOLUMEBIA G1894/5MN (9.98)
BILLY CURRINGTON
MERCURY DOSS50/UMGH (13.98)

American Saturday Night
That Lonesome Song L ]

Greatest Hits

Little Bit Of Everything

harts Legend for rules and explanaticns. All charts

HOT COUNTRY SONGS: 125 country stations are electronically monitored by Mielsen Broadcast Data Systems, 24 hours a day, 7 days a week, Alrpower awarded 1o

50ngs ApPearing in the top 20 on both the BES Al

See Cl

Data for week of FEBRUARY 6, 2010 |

1

1
1.

p GREATEST : :
D noa nnmER ﬂmﬁ-gaﬂ Defying Gravity @ 1

1
2

=

D EE EEEEE B EE s E s EE S

o e M “Tearess” auses L7 I e et B X1
Zac Brown Band 17 the Airpower THIS AIN'T NOTHIN' Craig Morgan
@ HOME GROWN/ATLANTIC/BIGGER FIGTURE threshold and takes " PODOMMELL.C MORGAK (C.OUBDIS KK PHILLIPS) @ AkA
Taylor Swift 18 | Greatest Gainer nod 15 COUNTRY LIVIN' Williams Riley

@ BIG MAGHINE (up 2.5 mill N GOLDEN.D GEORGE {5.J WILLIAMS I GEDRGE T DWENS) @ GOLDEK KASHVILLE
Kellie Pickler | lqg 0o MUION e RAINIS A GOOD THING Luke Bryan

@ 1AM listenes impressions). JSTEVENS (L BRYAR,D.DAVIDSON) @ CAPITOL BASHYILLE

Lady Antebellum gp  [Mits sixth chart 55 JACKSON HOLE James Wesley
week, Swift's song 0 FRIZSELL,M.CRISWELL (R CLAWSON,M.CRISWELL) BROKEN BOW

Gary Allan 21 and l,adv 57 PRAY FOR YOU Jaron And The Long Road To Love

@ MCA HASHVILLE GOMITTY {J LOWENSTEIN.J) BRENTLINGER) @ OUARTERBALK
Steel Magnolia | 5,  Antebellum’s STAY HERE FOREVER Jewel
@ EIG MACHINE “American Honel;" NCHAPMAN {J KILDHER, 0 DAVIDSON E PINSON) VALORY
Josh Thompson 22 (No.20) have the 50 THIS IS OUR MOMENT Kenny Chesney
@ COLUMELA fewest cumubalive B CANNDNK.GHESNEY (K CHESNEY B.JAMES @ BNA

Justin Moore 2% . 53 | CAN'T MAKE IT RAIN Houston County

@ VALDRY ?W'_ﬂ'“m“"ﬂ fthes J.STROUD (A HODPER 2 HODPER.J MILLDRUM,0.DAVIDSON B HAYSLIF| @ STROUDAVARIOUS

Eric Church g5 Inside the top 20. 56 LOOK WHO'S BACK IN LOVE Jonathan Singleton & The Grove

@ GAPITOL HASHVILLE

ARTIST Title g
IMFRINT & NUMBER / DISTRIEUTING LABEL (FRICE) =
ROSANMNE CASH :
MANHATTAN 96576/8LG {18.98) The List

5

% 25 :,JHUSHIL':‘O[Hgg?E Justin Moore 3
a2 | pGuI:g_ORmNQMMmm. (135 Sloncna £
'. 29 2 ﬁikg—gfs‘i"lsﬁlﬂ-?;l; Kellie Pickler 1
2@ oy ooy Doss 2
PRRE Crros ashnie oites 1506 Feel Thet Fir- SR
0 81 GO O R aog Ride Through The Couniry 128
|| v e Carolir> SN
318 L N sty sy S OlLoehdbatadte 10

35 - RANDY HOUSER

Ca SHOW DOG-UKIVERSAL 011690 [10.98) Anything Goes [SSSEY
% 8L o oes buusmmnne IVE On The Inside 14

%y :\ 2—,’»35 gcl,%m\g:fssm nizesy ragyy  O'd Things New SRS
31 3B | D A s '™ About To Come Alive 18
% 39| RANDYTRAVIS pyvsomeltinehts tRudyToi| 8
GEOIRT] oMsHeL Fight Like A Girl 24
f0 50 | MARTINA NCBRIDE —
B2 Bl | O L CARMOLL  Growing Up s Geting O~

|4l é'uvRIEELUIs:&YsEIL na17mey (13gp  Natural Forces s
54 53 | COLT FORD Live From The Suwannes River Jam 45

MVERAGE JE'S 714 {14.88)
LOVE AND THEFT
CARDLMICE D021 35LYRIC STREET (11.85)
BIG & RICH
WARNER BROS. 519705/ WRN {18.98)

- REBA MCENTIRE
MCA NASHVILLE 011554/UME (39,98}
VARIOUS ARTISTS
(TILMEAALESTMECIMDERSAL Y T2VB 13)
KENNY CHESNEY
BLUE GHAIR/ENA 34553/SMN [15.98)

World Wide Open 10

Greatest Hits 27

50 Greatest Hits 44

NCW That's What | Call Courtlry 1

Lucky Old Sun 1

For chart reprints call 646.654.4633

Find more magazines at www.madgazinesdownload.com

0 HUFF {J SINGLETON D RUTTAN)

5

@ SHOW DOG-UNIWERSAL

@ Tor BLUEGRASS ALBUMS'

3

i) E. ARTIST

Title
== HE IMPRINT & NUMBER / DISTRIBUTING LAREL
6 27 SARAH JAROSZ Song Up In Her Head
AH HILL 41 LK
2 1 48 STEVE MARTIN The Grow: New Songs For The Five-String Banjo
40 SHARE 610647 ROUNDER

= PATTY LOVELESS Mountain Soul I

| ‘i%' allilE SAGUARD ROAD 24876
4 4 7p OLD CROW MEDICINE SHOW Tennessee Pusher

J AETTWERE 300123
3 THE ISAACS
GATTHER MUSK; GROLP 45014

74 BULAGLORAGATHER WTH HERHOECOMNG FRENDS 3 GubaPhoms Lot oty 0 |
GAITHER MUSIC GROUP 42736

g LOUDON WAINWRIGHT Il
IND BTORY S0UND 001

19 THE WAILIN' JENINYS  Live At The Mauch Chunk Opera House
RED HOUSE 220

g |g RICKY SKAGGS
SKABGS FAMILY 8071008

11 14 SAM BUSH
SUGAH HILL 4055/ WELK

‘HEART’ IS HOT SHOT

The “Crazy Heart” film soundtrack
bags the Hot Shot Debut on Top
Country Albums, where it opens at
No. 6 with 11,000 copies sold, the
first top 10 start by a soundtrack on
this chart since “Hannah Montana:
The Movie” entered at No. 1 last
May. The “Crazy Heart” collection sports four songs by lead ac-
tor Jeff Bridges, including a duet with actor Colin Farrell, who

The Isaacs ... Nauraly: An Almost A Cappela Colection |

High Wicss & Handsome: The Charfie Padle Project

Solo: Songs My Dad Loved |

Circles Around Me

also contributes a solo track. The soundtrack relies heavily upon
classic country fare from artists including Kitty Wells and
George Jones. Alt-country performers on the set include Lucin-

da Williams and Ryan Bingham. —Wade Jessen

Go to www.billboard.biz for complete chart data | 45
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FEDOM MES) 45
THE BLACK EYED PEAS
THE EM.0. INTERSCOPE 072887164

YOUNG MONEY
'WE ARE YOUNG MONEY CASH MIREVUMNERSAL MR 0137 :&'llﬂi

JAY-Z
THE BLUEFRINT 3 ROL NATION 520856%/A0 &

ROBIN THICKE
SEX THERAFY: THE SESSION STRR TRAKMNTERSLOPE 013708164

TREY SONGZ
READY SONG BOOK/ATLANTIC 518734/46

GUCCI MANE .
A5 MWANER EROS.
BEYONCE
| AM._SRSHR FIERCE MUSL WURLD COLUNEIA 15452 50NN MUEIC
DJ POET NAME LIFE .
TOTAL CLUB HITS 4 THRIVE 90825/1DJMG
MELANIE FIONA i
** | THE BRIDGE SR MOTOWN 013150/ UMRG (R0

! SNOOP DOGG .
MALICE N WONDERLAND XIS TYLEFHIDAITY 08542 CARIOL

7 TIMBALAND

R. KELLY
UNTITLED JIVE 37136/0LG

KID CuDI

.. DRAKE

50 CENT

BEFORE

. CHRIS BROWN

RELFE 16457

S0 VR UK 0

CASH WIDEY A MVESAL

GRAFFITI JIVE 61434/JL6

OMARION
,. 2 Glusion

D 58135/ MUSICWORKS

MARIAH CAREY
- MEMOIRS OF X IMPERFECT ANGEL ISLAND 073226/ DG
. BEBE & CECE WINANS
STILL BAG 31105/ MALAGD
 BIRDMAN

PRICELESS MOTOWN D1090UMEG @3'_-

VARIOUS ARTISTS

NOW 31 EMI/URIVERSAL/ZOMEA 2861 7/SONY MUSIC
WHITNEY HOUSTON

| LDOK T0 YOU ARISTA 10033/RMG
CHRISETTE MICHELE

EFIPHANY OEF JAM 01270710000 &

HOT SHOT
DEEUT '“,2 "

CLIPSE
TIL THE CASKET DROPS COLUMEIA 21089/50NY MUSIC:
JUVENILE
COCKY & CONFIDENT UTF/ET/ATLANTIC 511263/AG
JANET
NUMBER OMES ASM D1361Z/UME
WALE I
ATTENTION DEFICIT ALLIDO/INTERSCOFE 0132201GA T
NEW BOYZ
SKIMIY JEAND AND A WG SHOTTY ASYLUM 520425 WARRER MEG
B.G.

3 Tw HOOD 2 BE W.LWU’IEPNUT\‘N‘L&N‘HI}W‘

. PAPER TRAIL GRAND HUS LE/ATLANTIC 512267AG @.

PITBULL |
MR, 305/POLD GROUNDS/ 51981/RMG |

TEDDY PENDERGRASS il
) PLARLETE HEVERY BESTIF TR FENREREMALSFHLCE FHUNTE ML S A0 A,

MARY MnFIY

“THE SOUND MY BLOCK GOLUVELA 28087 */S0KY MUSIC &)
LEDISI

TURN ME LOOSE VERVE FORECAST 0126776 &
LIL' BOOSIE

THLLIGTLIV

TECH NSNE

K.0.0. STRANGE 64/REC

CHARLIE WILSON

UNGLE CHARLIE P MUSIC/IVE 23289/)L6
ANTHONY HAMILTON

“THE POINT OF IT ALL MISTER'S MUSK/S0 50 DEF 23367/LG
DESSA i
A BAULY BROKEN GODE DOOMTREE 022
BLAKROC

BLAKROG BLAKAOG 33032 EX

JEREMIH

JEREMIH MICK SCHULTZ/DEF JAM 073

Gueci Mane (pictured) posts a career-best bow
on Mainstream R&B/Hip-Hop, and the chart's
higghest debut in two years, with “Lemonade”
at No. 22. The track matches the start of Hot
Stylz & Yung Joc's “Lookin Boy™ in May 2008.
Both songs are tied with two other titles for
highest entry by a rap track since 2000.

STREAM
R&B/HIP-HOP"

TITLE
ARTIST {IMPRINT/ PROMOTION LASEL)

LUDAGRIS (0TF/DEF JAN/1DIMG;
SAY AAH
TREY SONGZ FEAT. FABDLOUS [SONG BOCK/ATLANTIC)
IT KILLS ME
MELANIE FIOMA [SEC/UNIVERSAL MOTOWR/UMAG:
I INVENTED SEX
TREY SONGZ FEAT, DRAKE (S0NG
| WANNA ROCK
SHODP DOBE (DOGGYSTYLEPRIGRITY/CAPITOL
TRY SLEEPING WITH A BROKEN HEART
ALICIA KEYS (MEK/JAMG;
SEX THERAPY
ROBIN THICKE [5TAR TRAK/INTERSCOPE)
MOMNEY TO BLOW
HROMAR FEAT,LIL WHYNE & DRAKE
HARD
FAHANNA FEAT. JEETY (SFFIDEF JAM/IDIMG)

MINELNVERSAL MOTIIANANE:

ON TO THE NEXT ONE
JAY-Z + SWIZZ BERTZ (ROC NATION)
O LET'SDOIT

BABY BY ME
50 CENT FEAT. NE-YO (SHADY/AFTERMATH/INTERSCOPE
SPOTLIGHT
| [BUCC! MANE FEAT USHER (HRICK SOUALASYLUM WARNER ERDE
 IGETITIN
DBAARION FEAT. GLICCH MANE (= TARWIRLDVMLISICVIRK S/ AP
BAD HABITS
MAXWELL (COLUMEIA
LEMONADE
BUCCI MANE (BRICK SQUAD/ASYLUM/WARNER BROS.
GANGSTA LUV
SHOOP DOGE FEAT. THE-DREAM (DOGGYSTVLE PRICRITY CAFTOL)
FED UP
(L) KHALED FEAT. USHER, ORAKE, YOUNE JEETY & RICK ROSS IE THE BESTE!
WOMEN LIE, MEN LIE
YO GOTT] FEAT. LIL WAYNE (NEVITABLE POLD GROUNDS, L RMG]
ALL THE WAY TURNT UP
ROSCOE DASH FEAT. SOULJA BOY TELL'EM (MUSIC LINE]
MEDICINE
: PLIES FEAT, KERI HILSON (B15 GATES/SLIP-N-SLIDEATLAKTIC
SOLDIER OF LOVE
SADE (EPIC/GOLUMBIA
TIP OF MY TONGUE
JAGBED EDGE FEAT. TRINA & GUCCI MANE |SLIP-N-SLIDE)
STEADY MOBEBIN'
‘YOURG MOKEY FEAT. GUGGI MANE (CASH MONEXUMVERSAL WITIWNLIMAG)
| CAN TRANSFORM YA
CHRI5 BROWN FEAT. LIL WAYNE & SWIZZ BEATZ (JIVE/JLG
E AIN'T LEAVIN WITHOUT YOU

JAHEIM {DIVINE MILL; ATLANTIL
ON FIRE
LIL WAYNE (CASH MONEY UNIVERSAL MOTOWNUMAG:
EE
it
? anRIﬂII STAH#C-HLD MUSICWORKS/ CAPITOL,

FLEX
THE PARTY BOYZ (CAMGUFLAGE HITZ COMMITTEE/BATTERY)

TIE ME DOWN

| HEW BOYZ FEAT. RAY J (SHOTTY/ASYLUM/WARNER BROS.
DO YOU THINK ABOUT ME
50 CENT (SHAD'Y/AFTERMATH INTERSGOPE

| LOOK GOOD

GHALIE BOY [DIRTY 3R0/JIVE/BATTERY)

YOU'RE THE ONE

DONDRAMA (50 50 DEF/MALACD]

g 'M GOING IN
ORAE FERT L VAT & 0L EETY .0 VYA WP ML M

TITLE
ARTIST {IMPHINT, PROMOTION LABEL}

. TIE ME DOWN

| WEW BOYZ FEAT, RAY J (SHOTTY/ASYLUM/WARNER BROS.
BAD ROMANCE
LADY BABA |STREAMUKE, KONLIVE, CHERRY TREE INTERSLOPE]
SEXY CHICK
DAVID BUETTA FEAT. AKDH |GUM AS TRALWERKS/ CAPITOL]
HOW LOW
LUDACRES (DTF/DEF JAMADJMEG

GANGSTA LUV

~ SNDDP DOGG FEAT, THE-DREAM (NOGGYETYLEPRIORITY/CAFTOL)

WHATCHA SAY
JASON DERULD [RELUGA HEIGHTS WARNER BROS.
Sﬂ 20 FOREVER
DRAKE [HARVEY MASON ZONE 4/ STHEAMLINE/INTERSGOFE)
MONEY TO BLOW
1| BIROMAN FEIT. LiL WAYNE & DRARE [CASH MOKEY UKNEASAL MOTIVOY
. IMMA BE

7 | WANNA ROCK
' SNOOP DOGB (DOGGYSTYLEPRIDRITY/CAPITOL

SHUT IT DOWN
PITBULL FEAT. AKDN [MR_305,POLD GROUNDS!J/RMG

MEET ME HALFWAY
THE BLACK EYED PEAS (INTERSCOPE]

| g'- PUT IT IN A LOVE SONG
,% ALICIA KEYS FEAT, BEYONCE (MBK/J/AMG

PAPARAZZI
LADY GABA (STREAMLUNE KONLIVE CHERRYTREEINTERSLLPE
~IN MY HEAD
_JASON DERULD (BELUIGA HEIGHTS/WARKER BROS.
IT KILLS ME
MELANIE FIONA [SRC/UNIVERSAL MOTOWN,
- CRAWL
_CHRIS BROWN (JIVE/JLE)

. CANT LIVE WITHOUT YOU
GHARLIE WILSOM |F MUSIC/JIVELLG

RUDE BOY
~|_RIHANNA |SRP/DEF JAM/IDJME

é - FEEL IT
| _THRER § AT V. TESTD TR 528 INGSTON & FLS A (17T VISV
ONE LESS LONELY GIRL
JUSTIN BIEBER 15LAND,IDJMG
NOTHIN' ON YOU
B.0.B. FEAT. BRUND MARS [REBELROCH GRAND HUSTLE ATLANTIC)
BABY BY ME

§ MEDICINE
PLIES FEAT. KERI HILSON (G GATES)SLIP-N-SLIDE ATLANTIC)

WASTED
GUCE HAME FERT PLIES OF) 04 A AUICEVAN (SHCX SOUATVST) CEXHNARIER BRI |

3 ON TO THE NEXT ONE
JAY-Z + SWIZZ BEATZ (ROC NATION|

BETWEEN THE BULL

career weeks in the top 10 since 2000 (116).

MAKE WAY FOR 'LUDA AND JAY
Y

Two veteran rappers reach career mileposts this week.
Ludacris puts more distance between him and Mariah
Carey for the most top 10s on the Rhythmic airplay chart
as “How Low” moves 11-9. The track is the rapper's 23rd
top 10 since his debut song, “What's Your Fantasy,” peaked
at No. 5 in 2000. Carey is second overall, and first among
females, with 21 top 10s.

On Top R&B/Hip-Hop Albums, “The Blueprint 3" (No.
8) logs its 20th week in the top 10, granting Jay-Z his most
time spent in the upper tier with a single album. The for-
mer No. 1 surpasses “Vol. 2 ...
and “The Black Album” (2003), each with 19 weeks. The rapper also leads all acts with the most

Hard Knock Life” (1998)

—Raphael George
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T KILLS ME
MELANIE FIONA [SRC/UNIVERSAL MOTOWK/UMAG:

16 PAPERS
| USHER [LAFACE/ILG)

. BAD HABITS
SR MAKWELL (GOLUMBIA

MILLION DOLLAR BILL
! (<]

CLOSE TO YOU
BEBE & CECE WINANS (E&L/MALAGD

, WHAT I'VE BEEN WAITING FOR

MATHIAR
.. FISTFUL OF TEﬂHS

MAXWELL [COLUMBIA
.. YESTERDAY
TONI BRAXTON FEAT TREY SONGT [ATLANTIC
| | SEX THERAPY
. _ROBIN THICKE (STAR TRAK/JNTERSCOPE
DONT MAKE 'EM LIKE U NO MORE
RUBEN STUDDARD (19 HICKORY/RED

g DOESNT MEAN ANYTHING

| ALIGIA KEYS (MEK JRME]
RELIGIOUS
R. KELLY [JIVE/JLG)

| AIN'T HEARIN' U

|

THIS IS IT
MICHAEL JACKSON FEAT. THE JACKSONS {1 EFIC COLUMELY)

| CAN'T MAKE YOU LOVE ME
BOYZ 1l MEN (DECCA)

. BULLETPROOF

RAHEEM DEVAUGHN FEAT LUDACRIS [JIVE JLG
-  HIGHER THAN THIS

- _LEDIS) (VERVE FORECAST/VERVE

CANT HARDLY WAIT
WOAMBI (GOLD RED/STAX/CME)

W LOW
LUDACRIS (DTF/DEF JAMIDIMG)

.. EMPIRE STATE OF MIND
JAY-T 4+ ALIGIA KEYS (ROC NATION,
|5 MONEY TO BLOW
. BIRDMAN FERT LIL WHYNE & DRAKE (GA5H MONEYANNEREAL WOTCMAUMAG)

ORAKE HARVEY MASON/ZONE 4/STREAMUINE INTERSCOPE)
GANGSTA LUV
'SNOOP DOGE FEAT, THE-DREAM [DDGGYSTYLE FRIDETY CAPTOL)
- ON TO THE NEXT ONE
| JAY-Z + SWIZE BEATZ (ROC HATION)

. WASTED
GLICTD MAKE FEAT, PLIES (A (J W JUIGEMAN J2FCK STUADED CEXVWARNER 303 |
RUN THIS TOWN
JAY-T, RIHANMA & KANYE WEST (ROC MATION
' STEADY MOBBIN'

ALL THE WAY TURNT UP
ROSCOE DASH FEAT. SOULJA BOY TELUEM (MUSIC LINE]

LEMONADE
GUCCI MANE (BRICK SOUAD/ASYLUM/WARKER BROS.)
DO YOU THINK ABOUT ME
B 50 CENT (SHAL'YAFTERMATH/INTERSCOPE)
WOMEN LIE, MEN LIE
0 GOTTI FEAT. |.||. VIAYHE INEVITABLE POLO GAOUNDSARME)

MEDICIN
PLIES FEAT. lEHI HILSON (BIG GATES/SLIP-N-SLIDEATLANTIC,

USHER, IRAKE, YOURID JEETY & RICK ROSS (e THE BESTEY)

NOTHIN' ON YOU
B.08. FEAT. BRUNO MARS (RESELROGK GRAND HUSTLE ATLARTIC)
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SoundScan

s Aret ! :
T PROMOTION LAgEL L3 SES8E8 o G !

Melanie Fionl. \ TIE ME DOWN Mew Boyz Fealullng Hay J

TN {41 ITILE, SHULMAN > 1 JAY-HARI £ HEENJAMIN V.04 THOMAS) @ SHOTTHASYLUM WARNER BRUS.
- BEDROCK Young Money Featuring Lluyd i + ON FIRE Lil Wayne
HAE [DCARERELLIA SR IWAALIA L SHENSGRETTWNSLE MUTELCERT) @ LASHAREALOERSAL Wi |8 COOL & DRE {6.MORUDER PEELLOTIE) @ CASH I
|| SAY AAH Trey Songz Featuring Fabolous Crooner nabs his BULLETPROOF Raheem DeVaughn Featuring Ludacris
‘WYONNYD.CORELL TTAYLOR (R.M FEREBEE, JR. TNEVERSON, TSCALES N.LWALKERD.CORELL] @ SONG BODK/ATLANTIC KEMNY DOPE {C.GONZALEZ R 5 DEVAUGHN, C BRIDGES,C MAYFIELD) B JIVELG

| HOw Low Ludacris third top 10 ARE YOU LISTENING Kirk Franklin Presents Artists United For Haiti g
T-MINUS (€ BRIDGES, TWILLIAMS, G RIDERHOUR E SADLER H SHOCKLEE) @ DTR/DEF JAMIDJMG following the No. & d K IN,H.MARTIN (K FRANKLIN 0 CiILG
GREATEST TRY SLEEPING WITH .ﬂ BHOKEN HEART peak of “Magic” RELIGIOUS R. Kelly
GAINER /AIRPLAY BEEETS PRI (2008) and the 11- THE PERTAGON (REELLY.E DAWKINS, A DIXOH) ® JIVELG =

| INVENTED SEX Trey Songz Featuring Drake EVERYTHING TO ME Monica

p
| LOS DAMYSTRO (C.MCKINKEY,TSCALES THEVERSON A GRAHAM) @ SONG BOOK/ATLANTIC “_EEk Ho.1 II"'}SI M.ELLIOTT.LAME (M ELLIOTT.C.LAME,J SULLIVAN FEASKETT.C.MCDOHALD .0 WILLIAMS} HRMG

/| SOLDIER OF LOVE Without You HOMEGURL (HE GOTTA) Bone
GADEM PELA {5 ADUA HALE 5 MATTHEWMAN 5 DENMAN) @@ EPIC/COLUMEIL . JBROWN (0 HAMILTON, TBURNETT.J BROWN 5 ATWATER) CITI UNDER SEIGE/DEF JAR/IDJMG

8 | 1AM Mary J. Blige | INDEPENDENT Candi Redd
W STARIGATE (M.J BLIGE M. ERIKSEN TE HERMANSEN,J AUSTIN £ DEANM BETTE @ MATHIARCH/GEFFER HTERSCOPE | JRILEY [V RHODES) @ DEFVIBEHALL-A YLUM/ BROS
14 SEX THERAPY Robin Thicke m SWEET DREAMS Beyonce

POLCH 0 DONHOT SALICE (L THIGKE E DEANLJONES PIUAWSON HWENER § GOTTLER, | GLUCKWGILD) (@ STAR TRAKINTERSGOPE M JONSI MW WILKINS RIGO LOVE (B KNOWLES. ) G.SCHEFFER W WILKINS IO LOVE) D MUSIC WORLD GOLUMBIA

| SAY SOMETHING Timbaland Featuring Drake Timbaland scores THIS IS IT Michael Jackson Featuring The Jacksons

his second top 10 W JAGKSON, ) MECLAIN M WARREN (M JAGKSON PANKA] M/EPIC/ COLUMEIA
WORST CASE SCENARIO

S : Joe
and first since his m . JTHOMAS,J PTHOMPSON J THOMAS.J PTHOMPSON J. SKIKNER, TMARTINET) o) =

TIMBALAND, JROG (TVMOSLEY.J HARMON A GRAHAM T CLAYTON, J MALLTSE @ MOSLEY, BLACKGROUNDYINTERSCOPE (&
| WANNA ROCK Snoop Dogg
5 DEVILLE (GG BROADUS JR E MOLINAR GINYARD, JR | @ DOGGYSTYLEPRIRITY/CAPITOL |

MOMEY TO BLOW Birdman Featuring Lil Wayne & Drake =
DRUMMA BOY (8. WILLIAMS A GRAHAM.D.CARTER,C.GHOLS 0K @ CASH MONEY/UNIVER SAL MOTOWN/UMRG |

ﬂ" PAPERS Usher
5.GARRETT.ZAYTOVEM (ULRAYMOND V.5 GARRETT X DOTSOR, A MATHIS) D LAFACEILE

ﬁs | AINT LEAVIN WITHOUT YOU Jaheim |
RACGEE |4, 55TELAUES MBRALEFIRD B MUMAMIMALLLS CARTER, | BRDOKHOUSE M DRUMVOND.5 ELERH KTHORFAVLPEERE (@ [DWAE MLLATLANTIC |8

1997 debut single PRETTY GIRLS _ Wale Featuring Gucci Mane & Weensey Of Backyard Band

with former partner BEST KEFT SECRET (LLAKBTIMEHIN H.OAVIS W HROWN, A GDODMAN, TPRICE C SALMORIS) @ ALLDGINTERSCOPE

Magoo. Drake, the DOESN'T MEAN ANYTHING Alicia Keys

K.BROTHERS A KEYS (A KEYS K BROTHERS. JR.) @ MBEJRMG

song’s co-star, is

PUT IT IN A LOVE SONG Alicia Keys Featuring Beyonce

onto his sixth top 10 SWIZZ BEATZ, A KEYS (A KEYS,K.DEAN) @ MBK/IRMG

Rihanna Featuring Jeezy since his debut last VIDEO PHONE Beyonce

'] HARD
C.STEWART,THASH {TNASH,C.A STENART R FENTY.JW.JENKINS) @ SAF/DEF JAM/IDJME

SE _| BAD HABITS Maxwell |
H.DAVID MUSZE {H.DAVID MUSZIE) @ COLUMEL |

/|| HEY DADDY (DADDY'S HOME) Usher Featuring Plies
| _THE RUNNERS,RICO LOVE (RICO LOVE A HARR,J JACKSON U RAYMOND IV} @ LAFACEILE 8

OMN TO THE NEXT ONE Jay-Z + Swizz Beatz
| SWIIT BEATZ (5.C GARTER K DEAK 6 AUGE X DERCSNAY.) CHATON) @ ROL KATIOR

~;| EMPIRE STATE OF MIND Jay-Z + Alicia Keys
SHUDL| SERELLAILERY; & HUNTE i GH SEWELLULERT A HUNTE AREYS BREVES SROIBNSON @4 ROCRTIKN

39 PRETTY WINGS Maxwell -
H DAVID MUSZE [H.OAVID MUSTE @O COLUMBIA

. MILLION DOLLAR BILL Whitney Houston

SUMmer. 5 CAMWFORD 5 GARRETTE KNOWLES (B KNOWLES 5 CRAWFORD 5 GARRETTA REYINCE) @@ MUSIC WIRLD/COLUMEW

MAKE ME Janet
RJERKINS (JJACKSON, R JERKING, TLUMPKING, M. SHILOH) B ASM/UME

LUV 2 BALL Imprompz
JBRITT.C.MANY,S THOMAS |M.GAYE,6.GORDY FUGLA, S GREEN) @ JC5/ DHPHEUS
SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Tellem
ELEWIS LROC {J PHILLIPS, H NELSOM.E.LEWIS B, | R.OAVIS, D WY} FO* REELr!S“'LUMWARNER HHOG
HIGHER THAN THIS

AN JAM TLEWES,L YOUNG.JWRIGHT {15 HARRIS 1115 LEWS, L YOUNG.LO.WRIGHT) B VERVE nwecasw:mt
THINKIN' ABOUT YOU Mario
THE RUNNERS RICC LOVE (RICO LOVE,A HARR,J JACKSON A DAVIDSON & DAVIDSON K RAMSEY} ® JRMG
EMPIRE STATE OF MIND (PART Il) BROKEN DOWN Alicia

Aided by airplay

_ SWIZE BEATZ A KEVS (4 KEYS K DEAN N HARRISA W FELDER R TYSON) @ ARISTARME from 25 new A SHUXA KEYS (A KEYE,S C.CARTER,J SEWELL-ULEFIC, A HUNTE B KEVES 5 ROBINSON) @ MBK/JRMG
22 & . OLETSDOIT Waka Flocka Flame | stations, the song’s CLOSER Corinne Bailey Rae
TR BEATE {J MALPHURS| @ 50 ICEVASYLUM WARNER BROS audience spikes N 5 BHOWN.C.BRAE (C.BRAE) @ CAPITOL

| ﬂ GOD IN ME Mary Mary Featuring Kierra "KiKi® Sheard 129% to reach § THE BEST IN ME Marvin Sapp
AMPEELL (W.GAMPEELL E ATKINS-CAMPEELL, T ATKINS-CAMPRELL © MY BLOCK/COLUMEL i 1 AMW.LINDSEY (M.L.SAPRA.LINDSEY) @ VERITYILG

| BABY BY ME 50 Cent Featuring N million impressions. g GO SHORTY Travis Porter

POLOW DA DON {€.J JACKSON OHES 5 SMITH ® SHADY/AFTERMATH INTERSLOPE Meanwhile, Usher, | SPINZ I FRESH FRODUCTIONS (TRAVIS PORTER) PORTER HOUSE

atNo. 43, doubles TCANT MAKE YOU LOVE ME Boyz Il Men

. | CLOSE TO YOU BeBe & CeCe Winans

1 K THOMAS (B WINANS) © BAGMALACO |
26 . LEMONADE Gucei Mane

5.CRAWFORD (R.OAVIS,S CRAWFORD.JH KAYLAN M VOLMAK) @ ARICK SOUAD/ASYLUM/WARNER BROS. |

13 ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tellem

KE 1J.L JOHNSON,0 WAYK ERONDU,C.ARGEQ) © MMIMUSIG LINE/ZONE &/INTERSCOPE |
CAN'T LIVE WITHOUT YOU Charlie Wilson

THE UKDERDOGS (H.JMASON, JR..D.E THOMAS,J FAUNTLERDY 1§ L RUSSELL) @ P MUSIG/IVELE |

21 STEADY MOBBIN' Young Money Featuring Gucci Mane

| KANE ([.CARTER,D.JOHNSON,R.DAVIS) @ CASH MONE 1OTOWN/UNRS |

sg -1 WOMEN LIE, MEN LIE Yo Gotii Featuring Lil Wayne

B.VOUNG {M.MIMMS.B.YOUNG.0 CARTER) @ INEVITABLE/POLD WHME

.| WASTED Gueel Mane Featuring Plies Or OJ Da Juiceman

|_FATBOI (L.DOUGLAS,F.DAVIS A WASHINGTON) @ ERICK SOUADISO IGEY, WARNER BROS.

| FISTFUL OF TEARS Maxwell

H.DAVID MUSZE (MUSTE H.0AVID) @ COLUMBIA |

14 SPOTLIGHT Gucci Mane Featuring Usher
POLOW DA DON {F.DAVIS, U RAYMOND 1V,J.JONES| @ BRICK SOUAD/ASYLUM,WARKER BRDS

7 FOREVER Drake Featurlrlg Kanye West, Lil Wayne & Eminem |
| BUH10A (M.SAMUELS A GRAHAM K WESTD CARTER M MATHERS) 4/STREAMLINE NTERSCOPE

DON'T MAKE 'EM LIKE U NO MORE Ruben Studdard
|_SYIENCE (R PERRY,G EALEY) @ 19/HICKORY/RED
.. NEIGHBORS KNOW MY NAME Trey Songz |

TTAYLOA PHAVES, ) MCGEE (TNEVERSON, TTAYLOR PHAYES) @ 5ONG BODK/ATLANTIC |

DO YOU THINK ABOUT ME 50 Cent

ROCKWILDER (C.J JACKSON, JR. .0 STINGON) @ SHADY/AFTERMATH/INTERSCOPE

.\ YESTERDAY Toni Braxton Featuring Trey Songz
| FHARK EH.MASON, JR. [J.FRANKS JARMSTRONG M WHITE, TBATTLE, TERAXTON) BO0 NLJ\.NIIC
RG

. . FDLJACKSON BOYE N MEN (M REID,A EHAMBLIN) @ DECCA
his audience from

THUG Slim Thug
last week to reach W LEE (5. THOMAGL WLLIANG 3 CLINTON,JF. M COLLING L PATTERSTM A TLMOM 3 WIFIRELL E WRIGHTA VNG @

5.1 million. CRAWL Chris Brown I
g h i

N_ATWEH (C.EROWN A GER, N ATWEH LEOYD) ® JIVELG

| FEEL GOOD Mary J. Blige
STARGATE, WE-YD (5.5MITH,M.5 ERIKSEN, TE. @ MATRIARCHGEFFER/INTERSCOPE

m I'M ILL Red Cafe Featuring Fabolous
NOT LISTED (DT LISTED) T/AD BOY

The Atlanta-based
= ith BACK TO THE CRIB Juelz Santana Featuring Chris Brown
singer returns wit : POLOW DA DON (L JAMES J JONES E DEAN, G BEOWN) @ DIPLOMATS/DEF JAM/IDJMG

her highest debut 8 " EXHIBIT C Jay Electronica
since 2003. This
track was first heard
on her weekly BET
reality show.

JUST BLAZE {T.THEDFORD J.SMITH) @® JUST ELAZE/THE DOGON SOCIETY/DECON

UN-THINKABLE (I'M READY) Alicia Keys
A KEYE K BROTHERS W.SHEBIB (A KEYS.A GRAHAM.K BROTHERS, JR. N GHEBIB) @ MBK/JRMG
LOVE SUGGESTIONS Will Downing
W.DOWKING AL RIDEOUT (W DOWHING, A RIDEDUT,T TOLBERT] ® CONGORD/GMG
NOTHIN' ON YOU B.0.B. Featuring Bruno Mars
THE SMEEZINGTONS (B.SIMMONS, JH_8 MARS, PLAWRENCE A LEVINE] @ REBELROCK/GRAND HUSTLE/ATLANTIC
HOOD LOVE Mary J. Blige Featuring Trey Songz
B.M.COX K DEAN (M_JBLIGE B M.CON JAUSTIN K A J DEAN) @ MATRIARCH/GEFFEN/INTERSCOPE

4 MY TOWN (PLAY BALL) Birdman Featuring Drake & Lil Wayne
BOI-1DA (B WILLIAMS A GRAHAM,D.CARTER, M.SAMUELS) @ CASH MONEY/UNIVERSAL MOTOWN/UMRG
ANGELS Diddy - Dirty Money Fealurlng The Notorious B.I.G.
S UOMES MUWRAAE (5 COVES WSS LFRUNTLERN 1 WILLACE RWYAICA L SROATIA VCORELS LAGESTTER LORVERG S C LRTERNWETRELD (@ B 0WRRlIFe
CAN'T HARDLY WAIT N'Dambi

| L ESYLVERS, I (N'DAMEI, )R BUTLER,JR._ KL BREALY, 5. M. ELMEHDAGUIL L F.SYLVERS Iy @ COCO RED/STAX/CMG
T THEY THAT WAIT Fred Hammeond Featuring John P Kee

ON THE OCEAN

r the largest airplay increase on tha chart. S5ee Charts

| B KON PROTEUS (K JOHNSOK) @0 UFAUP/DEH TYMEUNIVERSAL HEF‘UBLIG UM Adult R&B hosts (FHAMMOND, G RODGERS FFEASTER E.R WARREN M BETHANY.D WELLS) © F HAMMOND/VERITY/ LG
. REGRET LeToya Featuring Ludacns three gospel debuts .| LOVE COME DOWN Diddy - Dirty Money
TANK, | FRANKLIN (TARE, K, STEPHENSOM, VALENTINE L LUGKETT,R NEWTSR, J FRANKLIN G ERIDGES) @ CARITOL RHILLATHY §HAFPERL iL FAPRENT AICHFCSWEST, @ MAD BOVINTERSCIFE

by Fred Hammaond | MAKE ENI' SAY Meek Mill
(pictured, No. 38), NOT LISTED [NOT LISTED) 215/GRAND HUSTLE

Marvin Sapp (No. 37) a7 NEW | 1 UP OUT MY FACE Mariah Carey Featuting Nicki Minaj

SWIZE BEATZ (C.EROWN J B0V K DEAN,J A BEREALD CARTER) ® JVELG
I GET IT IN Omarion Featuring Gucci Mane

. 18 | CAN TRANSFORM YA Chris Brown Featuring Lil Wayne & szz Beatz

ay i awarded fo

P SONG OVHASTY [TPAKLAFRANKLILRNEWT SR IVALENTHERDAV) @ STRWORLDMAUSIDNCRKS GAITOL and Kirk Frankdin _ | M.GAREY.G STEWART.TNASH (M.GAREY THASH.C.A STEWART.0 MARA) ISLARD/IDIMG
THERE GOES MY BABY Usher 5 CALL ME 4 DAT GOOD Just Brittany

JIN JONSIN,RIGO LOVE (RIGO LOVE L6 SCHEFFER,FROMAND.D MORRIS) LAFAGE/ILG (No. 34). The chart THE NARRATORS (G TMOORE) HARRATORS

| 5 STAR CHICK Yo Gotti can be viewed in | NEVER KNEW | NEEDED NeYo

CHARMONYME-YD (5. 5MITH,C HARMON) ® DEF JAMWALT DISNEY/INJMG

| DON'T CARE Raheem DeVaughn
NOT LISTED (NOT LISTED) JVELE

HOT ROD (M MIMMS R TTE, JR | ® POLD GROUNDS/JAMG |
FLEX The Party Boyz
| 0J M. RUGERS |) ROGERS 8 JACKSON,C HIGH,LIACKSCH.J GILBERT Il @ CAMOUFLAGEHITZ COMNITTEE BATTERY
3 FED UP DJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross |
THE RUNNERS (K MKHALED, RAFMACED I W JENKING W ROEERTS LA GRARAMAHARA L JGCKSIN,| BOVD RN, @ WE THE BESTE1 B
GANGSTA LUV Snoop Dogg Featuring The-Dream
§| CSTEWARTTHASH (THASH.C A STEWART.C.C.BROADUS JR § @ DOGEYSTYLEPRIOAITY CAPITOL
38 BREAK UP Mario Featuring Gucci Mane & Sean Garrett
5.GARRETT.S.CRAWFORD [5.GARRET TS CRAWEORD R.OAVIS) ® MG

MEDICINE Plies Featuring Keri Hilson
POLOW DA DON (A L WASHINGTON) @ BIG GATES/SLIP-N-SLIDE/ATLANTIC

gg || I AINT HEARIN' U Angie Stane
| SWHITE (JWYRK) @ STACME

I . || LITTLE FREAK Usher Featuring Nicki Minaj
NOT LISTED (NOT LISTED) LAFACE/ LG

full at billboard.biz/
charts. m NEW | 1

K’JON’S EXTENDED RUN

- _ Detroit native K'Jon ties the record for the longest chart run by a male on Hot
R&B/Hip-Hop Songs as “On the Ocean” (No. 39) enters its 71st week. His
tenure matches Usher’s “You Make Me Wanna,” which logged 71 frames from
August 1997 to December 1998. That single held the overall longevity record

an, Greatest Ganar/al

£ ras compilad by Mislsen 5
Legend for rues and axplanations. = 2000, &5 Global Madia, LLE and Malsen SoundScan, Inc. AR rights raserved

5, according to R&E/Hip-Hop radio audisnce impressions measurad by Mislsen Broadcast Data Systems and sales data from a subset

' ECHO R. Kelly -
!s L REIN 0. CAMFER R HELLY (1 KELLY.. SUECOED CAWPER G KELLY) @ JVELE == until it was eclipsed by Mary |. Blige’s “Be Without You" in 2007 (75 weeks).
TIP OF MY TONGUE ed Edge Featuring Trina & Gucci Mane o . " e .
| 104D SCREWS (8.0 CASEYS.D GASEV.R.SAUNDERS.A nngn TA‘rLOﬂgH DAVIS) i @ SLIP-K-SLIDE Ocean” debuted as an independent single, largely with sales from his home

SPEEDIN

market. Airplay had lagged until Universal picked up the project a month into
Z53MUSIC NG (0 CLARK A LOLE 5. EFRAYER,C FULLER, 0 GRANDBERFT: STOKES)

- YOURE THE ONE Dondria its run. It peaked at No. 12 on this chart and at No. 1 on Adult R&B last June. —Raphael George
J.OUPRLE M.COX (J.DUPRLEM.COX) @ 50 50 DEF/MALAGD
Data for week of FEBRUARY 6, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 47
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TITLE IMFRINT & KUMBER / DISTRIBUTING LABEL

WA AEH

P8 3 1g WHAT FAITH CAN DO

L KUTLESS BEC,TOOTH & NAIL
a2

UNTIL THE WHOLE WORLD HEARS
CASTING CROWNS EEACH STREET/HEUNIONFLG

4 3% HOLD MY HEART
TENTH AVENUE KORTH REUNION/PLG

5 59 THE WORDS | WOULD SAY
~ SIDEWALK PROPHETS FERVENT/WORD-CURE

10 19 FORGIVEN
SANGTUS REAL SPARROW,EMI CME
|54 SING, SING, SING

| GHRIS TOMLIN SIXSTEPE SPARROW/EMI CMG
3 18 LET THE WATERS RISE

MIKESCHAIR CUHE

.. ON AND ON
ﬂ_. 16 CHASEN IND
13 4 SOMETHING BEAUTIFUL
i HEEDTOBREATHE ATLANTICWORD-CURE
. HEAVEN IS THE FACE

ALIVE
POCKET FULL OF ROCKS MYRAH WORD-CURE
. YOUR HANDS
4 HELLER STONE TABLE
GLORIOUS
' NEWSBOYS INPOP
HEALING HAND OF GOD
| JEREMY CAMP EEC/,TOOTH & HAIL
LOVE NEVER FAILS
BRANDON HEATH MONOMODE REUNIDN PLEG
. SAVE A PLACE FOR ME
_MATTHEW WEST SPARROW/EMI GG
SALVATION IS HERE
_LINGOLK BREWSTER INTEGKITY
4 | ALWAYS
" SWITCHFOOT CREDENTIAL/ATLANTIC/EMI CMG
BEFORE THE MORNING
JOSH WILSON SPARKEOW EMI CMG
~ WALK ON THE WATER
| BRITT HICOLE SPARROW/EMI CME
- SOMETIMES
MATT BROUWER ELACK SHOE
CAN ANYBODY HEAR ME
MEREDITH ANDREWS WORD-CURE
LIVE LIKE WE'RE DYING
KRIS ALLEN © 0/ JIVE/JLG
. MORE LIKE FALLING IN LOVE
JASON GRAY CENTRICITY
HEARTBEAT
5 REMEDY DRIVE WOHD-CURE
HOLD US TOGETHER
| MATT MAHER ESSENTIAL/PLG
DONT YOU KNOW YOURE BEAUTIFUL
MTL‘L{HI CMG
EALER
| KARI JOBE INTEGRITY
WHAT A SAVIOR
CATALYST MUSIC PROJECT FEAT. LAURA STORY INO
YOU'RE THE ONE
CHRIS AND CONRAD V55
AGAIN
FLYLEAF A&/ 0CTONE/INTERSCOPE
. FOR THE FIRST TIME AGAIN
JASON GRAY CENTRICITY
STAND FOR YOU
JOKNY DIAZ IND
1y GOD-SHAPED HOLE (2010)
' PLUMB CURE
HANDS
THE ALMOST TOOTH & NAIL
| AM LOVED
P ABOVE THE GOLDEM STATE SFARAOW/ EMI CMG
UNREDEEMED
_SELAH CURE
| EVERYDAY MIRACLES
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‘WE WANT THE WORLD TO HEAR
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MESS OF ME
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ME IN MOTION GENTRIGITY
- DESPERATE
" FIREFLIGHT FLIGKER/PLG
FORGET AND NOT SLOW DOWN
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- NEVER SAW YOU COMING
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SAFE IN YOUR ARMS
_ABANDON FOREFRONT/EMI CMG
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OPEN HANDS
MATT PAPA CENTRICITY
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o gy JEREMY CAMP
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VARIOUS ARTISTS
MICHAEL W. SMITH
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| KARI JOBE
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VARIOUS ARTISTS
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FREEDOM SPARROW 6779/EMI CMG
LECRAE
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REENNT LIVE BEC 3823/EMI CME
i 17 AUGUST BURNS RED
GOMSTELLATIONS SOLID STATE 4385*/EMI CMG

Up 900,000 audience impressions, pop Hot Gospel Songs hosts its highest-debuting
singer Phil Wickham's highest-charted title track since September 2007 as “Are You

to date on Christian Songs draws Greatest Listening?,” credited to Kirk Franidin

Gainer applause in its 18th week. The collab- Presents Artists United for Haiti, opens at
oration with MercyMe lead singer Bart Millard Ho. 22. The title features vocals from veteran
collects 4.4 million impressions with plays on artists CeCe Winans, Donnie McClurkin and
65 of the 93 stations monitored for the chart. Yolanda Adams.

48 | Go to www.billboard.biz for complete chart data
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CITY ON OUR KNEES
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- REVELATION SONG
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§ THE VEAOUS FOFMATION B AGREMIOHE 045 WORLIVICE_)
THE BROOKLYN TABERNACLE CHOIR
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TIESTO FEATURING C.C. SHEFFELD MUSIGAL THA

GHOSTS 'N STUFF

DEADMAUS FEATURING ROB SWIRE MALS TRAF ULTRA
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PETER WHITE
GOOD DAY FEAK 31006 CONCORD
VARIOUS ARTISTS
SENREN BEALH RECORDINGS PREGENTS: IMWRARFED WOL B HODEN 3240 u\m'

7 13 EUGE GROOVE
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Alejandro Fernandez scores his eighth No. 1
on Hot Latin Songs as “Se Me Va la Vor"
Jumps 4-1, pushing him into sixth place for
most chart-toppers by a male. On Tropical
Airplay, the track jumps 5-1 to become his
first No. 1 after eight previous appearances
on that tally.
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Reguaetdn newcomers Dyland & Lenny hit
the top of Latin Rhythm Airplay with their
first title as a lead act, “Nadie Te Amara
Como Yo™ (3-1). The last new artist to reach
the summit with his first single was Baby
Boy with “Ya No Llores (Let Me Love You)”
in the Aug. 2, 2008, issue.
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iAnda bien pedaol

BANDA LOS RECODITOS BOWS AT NO. 1

Blocking Aventura's “The Last” from a 22nd week at the summit of
Top Latin Albums, Banda Los Recoditos debut set, “Ando Bien Pedo,”
enters at No. 1 on both Top Latin Albums and Regional Mexican
Albums (6,000 copies). The group is only the ninth act to bow its
debut album atop the former chart in its 17-year history. Its lead
single, “Ando Bien Pedo,” shoots up Hot Latin Songs, moving 12-6
(10.3 million audience impressions, up 33%).

—Rauly Ramirez
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RECORD COMPANIES: Island Def Jam Music Group names
Dara Cohen VP of content strategy. She was VP of scripted
programming at Turner Networks' Court TV.

Golden Music Nashville names Bill Heltemes Midwest di-
rector of promotion and marketing. He was director of re-
gional promotion for the Midwest and Mid-Atlantic regions
at Broken Bow Records.

Warner Music U.K. promotes Raoul Chatterjee to senior
VP of commercial. He was director.

PUBLISHING: Sony/ATV Music Publishing names Josh Saru-
bin VP of A&R. He previously served inthe same role at Island
Def Jam Records.

BMI promotes Richard A. Garza to senior director of legal
and business affairs for performing rights. He was director.

MNADLER

BENSION

DISTRIBUTION: E1 Entertainment appoints Jim Cuomo
GM/executive VP of E1 Music Distribution U.S. He was pres-
ident at Ryko Distribution.

TOURING: Secondary ticketing company TicketsNow ap-
points Ron Bension to the newly created position of CEO. He
previously held the same title at Prolink Solutions in Phoenix.

DIGITAL: eMusic names Lee Nadler chief marketing offi-
cer. He was founder/CEO at marketing consulting firm
Sherpa Marketing.

RealNetworks names Mike Lunsford executive VP of its
technology products and solutions and media software and
services divisions. He will also continue overseeing Rhapsody
America, where he was executive VP of strategic ventures.

RELATED FIELDS: SESAC promotes Trevor Gale to senior VP
of writer/publisher relations. He was VP.

MTV Networks Latin America appoints Eduardo Lebrija
Martinez-Lavin VP/country manager of MTVN Mexico. He
was ad sales manager at Sony Pictures Television.

—Edited by Mitchell Peters

THE CRYSTAL METHOD: JASOHN LAVERIS/FILMMAGIC.COM

WORKS

GRAMMYS LAUNCH ONLINE CHARITY
In conjunction with Grammy Awards week, approximately
100 itemns of music merchandise are being auctioned on eBay
to raise funds for MusiCares and the Grammy Foundation.
The auction, which began Jan. 25 and ends Feb. 10, features
such items as autographed instruments and albums, tickets
to this year's 52nd annual awards in Los Angeles, Grammy-
branded merch, a lunch date with film director Judd Apatow
and the chance to be a roadie for a day on Enrique Iglesias’ tour,
“Over the past several years, our entire auction business
has raised between $750,000 and $1 million each year,” says
Kristen Madsen, senior VP of the Grammy Foundation and
MusiCares. The auctions have been active for about 10 years,
according to Madsen, who says that transitioning to the Inter-
net was a natural progression from live and silent auctions.
Gathering the items is a year-round task. “We have tremen-
dous support for the musician community,” Madsen says.
“There are certain challenges, but they tend to be logistic and
creative ones in trying to think of items and then fulfill ideas
that are different and unique.”
The money raised goes toward musicians who need
health care and musical education programs in schools.
—Mitchell Peters

n and passions” of

MIDEM 2010
- —

The 43rd MIDEM conference took place Jan. 23-27 at the Palais de Festivals
in Cannes. Around 7,200 participants from 78 countries attended the confab,
which opened with France’s annual NRJ Music Awards and included Midem-
Net conferences focusing on monetizing assets in today’s industry. High-
lights included a keynote session with artist/producer Pharrell Williams, a
panel highlighting the importance of digital streaming and MySpace CEO
Owen Van Natta's speech about the prospects of musical content on digital
platforms. Billboard editorial director Bill Werde hosted the magazine's fourth
annual MIDEM breakfast, recognizing the conference’s deal makers. PHOTOS:
COURTESY OF POOL 360 MEDIAS—IMAGES & CO/MIDEM 2010 Continued on page 54

MySpace CEO Owen Van Natta sat down with Billboard
editorial director Bill Werde for his first keynote outside of
the United States. Van Natta discussed the future of musical
content on digital platforms, how MySpace is evolving as a
next-generation content distribution platform and the new
revenue opportunities for MySpace and its partners.

2 Gina Bianchini
d h i

to the
andl are will-

A METHODICAL APPROACH

The Crystal Method is back inthe lab—
or, more specifically, the Crystalwerks
studio that Scott Kirkland and Ken Jor-
dan built in Los Angeles and is now
their creative home.

“We've got a couple ideas, so we're
excited about that,” Kirkland says of
the follow-up to 2008's Grammy
Award-nominated “Divided by Night."
“We just need to get into the studio
and kind of see where our heads are
at and get comfortable with the gear
again. . . Once that happens, the cre-
ative thing becomes second nature.”

The duo has been road-testing
some of those new ideas at recent DJ
gigs, and Kirkland says he and Jordan
hope to have some new Crystal

Method music in people's ears sooner
rather than later. “We'd love to have a
single or an EP out in the spring or
summer to show where we're going,”
he says, “and then maybe some
remixes and come back with a full
album in 2071, The big thing is just to
not repeat ourselves.”

In fact, Kirkland adds, an album isn’t
necessarily a priority.

“In today's world, especially in elec-
tronic music, albums are sort of not
even the focus of the band,” he says.
“We might just start doing stuff and
releasing it when we feel it's right. If
we feel we've got a group of tracks
that would make a good album, we'll
do that. Or we'll just put things out as

we come up with them and let people
hear them while they're fresh.”  «..
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As a member of MidemNet's Visionary
Chair Committee, Artiste Management
Productions managing director Harvey
Goldsmith shared his thoughts on
finding new avenues of music-biz
revenue in the session “Monetizing
Music—What Works for Harvey?”

MIDEM 2010

Continued from page 53

ate South African artist Miriam MakeBa attracted & wha's who
ic industry and featured a music performance directed by
firector Themba Mkhize and starring Angélicme K whao
said, “Without Miriam Makeba, | wouldn't be here tonight singing.” From left: South
African department of arts and culture director general Themba Wakashe; MIDEM
director Deminigue Leguern; Makeba's grandson, Melson Lumumba Lee; Scuth African
arts and culture minister Lulu Xingwana; and Reed MIDEM CEQ Paul Zilk,

The Black Eyed Peas, Rihanna, Robbig
Williams and German p k act Takit
Hotel were among the w at the NRJ
Music Awards, which take place annually
during MIDEM, Fram left: The Black Eyed
Peas' Taboo, Fergie, Apl.de.ap and Will.i.am.

A group of 15 handpicked digital music startups gathered at
“MidemMet’s "Léb Pitch Session,” hosted by Topspin CEQ lan Rogers.
e

t Ed Christman,

AstThairman of

MidemMNet's = 24 A 3 ¢
Visionary Chair m i) \ If i h‘
Committee, TAG - - - L ¥ A =

Strategic managing
partner Ted Cohen
discussed new
directions to explore
to generate revenue
s streams for the
music industry.

A MidemMet panel featured the Young Punx' Hal Ritson
(left) and Dresden Dolls’ Amanda Palmer talking about
digital music innavation with Mobile Entertainment
Forum'’s Ralph Simon. Palmer also serenaded the audience
with a cover of Radiochead’s “Creep” on ukulele.
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Havas Worldwide/Euro RSCG Worldwide global
CEQ David Jones (left) sat with Billooard editorial .
director Bill Werde for a keynote conversation.

Jenes discussed the best integrations of music

and brands and plans for French record company
the Hours, Havas' in-house label.

Universal Music
Publishing Group CEC
David Renzer
discussed opportunities
and challenges facing
music publishers
and business models
to better service
the needs of
songwriters and
copyright holders
duri

Day one at Midemiet featured Pharrell Williams (left), who was
feeling ill but still sat for an interview with Cornerstone co-CEQ Rob
Stone. Other musicians didn't make it: Paul van Dyk was unable to
attend after slipping on ice outside his studio in Berlin, while fellow
electronic music artist Richie Hawtin was stuck in Asia.

In a conversation

with Getty Images
co-founder/CEQ Jonathan
Klein and Sulake/Habbo
chairman Mika Salmi, the
leading experts discussed
the best tactics that
industries outside the music
biz use to monetize the
content they produce.
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March 4, 2010
The St. Regis « NYC

Join today’s top dealmakers to explore the risks
and key opportunities shaping the future of the
music business.

DON'T MISS:
* Keynote Interviews with C-Level Executives
* Insightful Analysis From:
Media Investors, Digital Music Executives,
Equity Groups, Entertainment Attorneys,

Venture Capitalists, Music Publishers &
Brand Marketers

* Networking Receptions . .. and More!

REGISTER TODAY!

$999 Registration Rate
Deadline: March 3

REGISTRATION
Lisa Kastner 646.654.4643 « LKastner@Billboard.com

SPONSORSHIP OPPORTUNITIES
Kim Griffiths 646.654.4718 « Kim.Griffiths@Billboard.com

IN ASSOCIATION SPONSOR CONFERENCE SPONSOR MEDIA SPONSORS

M | OEBS. ole ——

LOEBwer 1800 4 PASSES

majarly Indle”

SPEAKERS INCLUDE:

TUNA N. AMOBI MARTIN BANDIER RIO CARAEFF CAMEO CARLSON TIM CHANG
Director Chairman/CEQ President & CEQ ~ Ewe Principal
Standard & Poor's Equity Sony/ATV Music VEVO Universal Motown MNorwest Venture

Research Services Republic Group Partners

-
h %

BART DECREM PAUL DEGOOYER ROGER FAXON JOHN FRANKENHEIMER DAVID GOODMAN

CEQ SVP of Electronic Chairman/CEQ Co-Chairman President
Tapulous Games & Music EMI| Music Publishing LOEE & LOEE LLP CBS Interactive
MTV Networks Music Group

DAVID HYMAN PETER KEISER JOHN KIRKPATRICK ~ MICHAEL NATHANSON  JAMES GUAGLIAROLI
WP Marketing Chi i i i Principal
CEO ief Music Officer Senior Analyst :
MOG Cracker Barrel Hot Topic Bernstein Research Spectrum Equity
Old Country Store Investors
JOHN nunm.pn  EDRUTH SYD SCHWARTZ CYNTHIA SEXTON JEFF SMITH
Director of Strategic Senior VP Global EVP Global Brand CED
Bug Musu: Business Development Digital Marketing Partnerships, Smule
& Partner Management EMI Licensing & Synch
Verizon Wireless EM| Music

www.BillbooardMusicAndMoney.com

AND MANY MORE!
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