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ON THE CHARTS

ARTIST / TITLE
THE BILLBOARD 200 || 34 | SUSAMBOVLE/
TOP POP CATALOG § 36 I::Evfcggﬂﬂmum\' COLLECTION (EP}
TOP DIGITAL || 36 f| LADY GAGA/
TOP INTERNET || 36 || SUSAEOVLE/
HEATSEEKERS ALBUMS || 37 || XX/
TOP COUNTRY || 41 || JVLORSWIFT/
TOP BLUEGRASS || 41 fﬂfurnﬂ;i«us FURL THE FIVE-STRING BAN.D
TOP R&B/HIP-HOP | 42 f:t'ﬁ:ﬂsuf FREENOM
TOP CHRISTIAN [| 44 || [ASTHGCROWNS | @ s
TOP GOSPEL [| 44 ] BERE & CECE WINANS /
TOP DANCE/ELECTRONIC || 45 || LAPY GAGA/
TOP TRADITIONAL JAZZ || 45 ] MCHAEL BUBLE/
TOP CONTEMPORARY JAZZ || 45 || SRS B/
TOP TRADITIONAL CLASSICAL § 45 mn:-?ll:gsﬂllsﬂﬁa{ GHOFIN MASTERFIECES
TOP CLASSICAL CROSSOVER | 45 [| AVIREA BOCELLL/
TOP WORLD | 45 || FOOAIG0 Y GAERIELA/
TOP LATIN | 46 | MUENTURR/
ARTIST / TITLE
THE BILLBOARD HOT 100 f| 38 | FEHA/
HOT 100 AIRPLAY § 39 E'ﬂr.f: ;r;lglglr‘uﬁrs !
HOT DIGITAL SONGS | 39 | KESHA/
HEATSEEKERS SONGS | 37 || [AKEQWEN/
MAINSTREAM TOP 40 [| 40 | LAY GAGA/
ADULT CONTEMPORARY f 40 IQJ:EL'SE‘"HF[LE
ADULT TOP 40 | 40 Efulsjfwuéggm e
ROCK SONGS [| 40 || THREE DAYS BRAGE/
ALTERNATIVE || 40 | MUSE/
TRIPLE A || 40 || NORMEJONES/
HOT COUNTRY SONGS | 41 ggfs‘nin ME GONE
MAINSTREAM R&B/HIP-HOP | 42 F|l:‘5;;[sz?]"5§: e DRAKEY
RHYTHMIC || 42 | Jr2+ SRS/
ADULT R&B || 42 USHER/
HOT RAP SONGS || 42 || 1%z + AIdA KEYS/
HOT R&B/HIP-HOP SONGS | 43 || MELAMEFIONA
CHRISTIAN SONGS | 44 | To8MMAC/
HOT CHRISTIAN AC SONGS || 44 f| [oEvmc/
CHRISTIAN CHR [| 44 | SMCTUS REAL/
HOT GOSPEL SONGS [| 44 [| FhED HAMMOND FERTURING JOKN P KEE /
HOT DANCE CLUB SONGS [| 45 || e oeor 1 FEATURING ESTELLE/
HOT DANCE AIRPLAY || 45 || KESHA/
SMOOTH JAZZ SONGS [| 45 | FEIER WHITE/
HOT LATIN SONGS § 46 5?’!3&5&&5%?‘1?’
HOT MASTER RINGTONES || 08 || YJUNG MONEY FEATURING LLOYD /
ARTIST / TITLE
TOP INDEPENDENT ALBUMS [| 1 || JASON ALDEAN/
TOP MUSIC VIDEO SALES | o1 [l BE 00 e sencommasce
HOT VIDEOCLIPS | 1 | TAYLORSWIFT/
TOP DVD SALES || «1 | TEHancove

.COM EXCLUSIVES
Check out new content on
Billboard.com: Celebrate
Elvis’ 75th birthday with
playlists and photo
galleries, or watch a video
Q&A with Alejandro Sanz,
who recently sat atop
Billboard’s Latin Pop Songs
chart for nine weeks.
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Sharp slowdown in
track sales growth
accentuates
troubled '09
music sal
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After a life-changing loss,

Corinne Bailey Rae pushes on with a new
album and heavier sound.

Vampire Weekend defied odds by turning

blog buzz into sales

ith its debut album—

but now faces the challenge of building that
fan base with its sophomore set.

Billboard and PDN team to showcase the
professional and amateur photographers who
captured the year's defining moments.
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Camila takes its
sweet time and
reaps the rewards.
Global Pulse

6 Questions: Dan
Zanes

Reviews
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MUSIC AND MONEY
Join members of the
music, legal and financial
communities March 4 at
the St. Regis in New York
to explore challenges and
key opportunities shaping
the future of the music
business. More: billboard
musicandmoney.com.
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LATIN MUSIC

The Billboard Latin Music
Conference & Awards will
take place April 26-29 in
Puerto Rico at the Conrad
San Juan, Condado Plaza.
Don’t miss this important
Latin music industry
event. More at billboard
latinconference.com.
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Instant Replay

Latin Broadcasters Who Oppose Arbitron’s PPM Should Learn From The Past

BY JOSE CANCELA

They say if you stick around long enough,
you can see history repeat itself, That's
exactly the case with the current debate
surrounding Arbitron's Portable People
Meter, which is replacing the diary
methodelogy of rating radio stations in
the United States.

Those who object to the adoption of
the PPM methodology should recall
when Spanish-language TV was run by
visionaries like Joaquin Blaya, who spear-
headed the effort to bring Nielsen to the
table and take Spanish-language TV rat-
ings into the 21st century. That move is
no longer questioned but was extremely
controversial at the time. [Note: Nielsen
was Billboard's parent company until
Dec. 31, 2009.]

When Nielsen began rolling out its own
electronic People Meters in the United
Statesin 2002, it sparked concerns about
how the new system might affect audi-
ence measurement, particularly data on
the size of African-American and His-
panic viewerships. Critics claimed that
minority viewers would be undercounted
as the system rolled out in big cities like
New York, Los Angeles and Chicago. Uni-
vision even filed a lawsuitin 2004 to block
Nielsen from launching the People Meter
system in L.A.

Butsuch critics would be hard-pressed
to make a case today that the Nielsen
measurement system has limited the in-
fluence or economic opportunities for
Spanish-language TV in any major met-
ropolitan area.

Yes, the industry waged many battles
with Nielsen, and Nielsen has had to make
adjustments along the way. Butin the end,
Spanish-language TV networks and sta-
tions became better programmers to suc-
ceed in the newly metered environment.

Such is the case with Arbitron’s PPM.
If you ever perused the paper diaries that
have long provided the foundation of
measuring radio audiences, you would
know it's an antiquated system that re-
lies on people’s memories as opposed to

FOR THE RECORD

B Chris Brown’s “Forever” was
the No.100 song on Billboard's
special Decade in Music chart
of the top Hot 100 hits of the
'00s. Due to a production error,
the chart, which appeared in
the Dec. 19 issue, listed only
99 songs.
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o ©o
This isn’t about
failing to
challenge
Arbitron. It’s
about developing
smart, innovative
programming
that will make
your station
better.

really capturing their listening habits.

In my estimation, the diary method-
ology rewarded stations more for their
ability to create great advertising and
other ploys to get diary keepers to write
them in than for being great program-
mers. The fact is that the paper diary is
an outdated measurement system ill-
suited to the 21st century. Hence the in-
troduction of the PPM, which while not
without faults, is a methodology that has
forced radio programmers to be more in
tune with their audience.

Long before the rollout of the PPM,
commercial-free satellite radio was sup-

posedly poised to sound the death knell
for terrestrial radio. “Commercial free”
was worse than any four-letter word a
jock couldn't use on the air. Radio sta-
tions everywhere knew that in a diary
environment, they could get away with
as much as 18 minutes of commercial
breaks per hour. But with competition
from commercial-free satellite radio,
terrestrial stations were forced to clean
up their act.

While it wasn’t an easy adjustment
for stations or advertisers, it helped em-
phasize the importance of treating lis-
teners with more respect, a trend that
the PPM only reinforces. It's amazing
how the free market works in favor of
the end user.

All this time, Spanish-language radio
stations were flying under the radar, not
having to deal with the pressures of
satellite radio—Sirius and XM, which

have since merged, made only token ef-
forts to cater to Hispanic listeners—and
a PPM world, which initially seemed far
offin the future.

Well, the future is now, and most Span-
ish-language broadcasters aren’t happy.
Instead of spending the last few years get-
ting ready for a PPM environment and
drawing lessons from Spanish-language
TV’s experience with Nielsen, they've
continued to indulge in many of the
same old habits that plagued the general
market, including long commercial
breaks and a lack of focus. Even worse,
they've sought to protect these old prac-
tices by fighting with every tool in their
arsenal, including calling for congres-
sional hearings and enlisting the sup-
port of various state attorneys general.
These tactics appear focused on killing
the new methodology instead of trying
to improve it.

This isn't about rolling over and fail-
ing to challenge Arbitron. Instead, it's
about developing smart, innovative pro-
gramming and embracing a technol-
ogy that will only make your station
better. Those who take these steps will
find out very quickly that the PPM isn't
the enemy. oee

Jose Cancela is founder/principal of
Hispanic USA, a marketing and
communications firm based in Miami.
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LATEST

NEWS
FROI

>>>FRANCE
CONSIDERS
‘GOOGLE TAX’
TO PAY FOR
MUSIC

France could start
taxing Internet
advertising revenue
from such online
giants as Google,
using the funds to
support creative
industries that have
been hit by the
digital revolution,
the French
newspaper
Liberation reported
Jan. 7. The proposal,
put forward in a
government-
commissioned
survey, is France's
latest challenge to
the virtual free-for-
all for Internet
content. The levy
would also apply to
other operators like
MSN and Yahoo.

>>>FAITH
HILL SIGNS
WITH RED
LIGHT

Faith Hill has signed
with Red Light
Management, joining
her husband Tim
McGraw at the
Charlottesville, Va.-
based management
company founded by
Coran Capshaw
(Dave Matthews
Band, Phish). Red
Light president Will
Botwin will join
Capshaw in
overseeing Hill’s
career. Botwin is
based in New York;
Red Light also has a
MNashville office.

>>>THUMB-
PLAY DEBUTS
STREAMING

Maobile ringtone
powerhouse
Thumbplay launched
a $10-per-month
streaming music
service for mobile
phones and Web
users called Thumb-
play Music. While
available to anyone
online, the mobile
app is limited at
launch to the Black-
Berry platform. Dada
Entertainment
recently launched a
similar application
called Play.Me,
currently limited to
Android devices.

ON MY WAY TO YOU

LSSl BY ED CHRISTMAN

It was bad enough that album
sales in the United States fell
by only a slightly narrower mar-
gin in 2009 than the year before
despite the posthumous sales
bonanza for Michael Jackson
titles, the long-awaited reissue
of the Beatles catalog and bloclk-
buster sales of late-year releases
by such artists as Susan Boyle
and Andrea Bocelli.

But now the sharper-than-
expected slowdown in digital
music sales raises troubling new
questions for the recording in-
dustry, which has been banking
on digital sales growth to even-
tually make up for the stomach-
churning freefall in CD sales.

For the 52 weeks ending Jan.
3, sales of digital track down-
loads in the United States
climbed just 89.5 million units,
or 8.4%, to 1.2 billion, marking
the first time since 2004—the
first full year of downloads
tracked by Nielsen SoundScan
—that total annual track sales
grew by less than 200 million
units. Digital track sales jumped
210.1 million units, or 147.3%,
to 352.7 million in 2005; 229.3
million, or 65%, to 582 million
in 2006; 262.2 million, or 45.1%,
to 844.1 million in 2007; and
225.4 million, or 26.7%, in 2008.

Meanwhile, sales of digital
albums totaled 76.4 million
during the 52 weeks ending
Jan. 3, up 16.1% from 65.8 mil-
lion in the prior year and slow-
ing sharply from that year's
jump of 31.6%.

SoundScan’s digital sales tal-

CONSUMER REPORTS

HAZY OUTLOOK

UP FROM UNDER

NICHE MARKETING

13 I 1

PIERONT

DIGITAL
BYTES

Growth In Track Downloads Slows
Sharply, Accentuating '09 Sales Woes

lies don't include sales of ring-
tones and other sources of dig-
ital revenue, such as advertising
sold around streaming music
or revenue from on-demand
streaming services or Internet
radio stations. But track sales
account for the lion's share of
income that labels generate
from digital music, which will
ratchet up pressure on the in-
dustry to develop other digital
revenue streams. For instance,
Billboard estimated last year
(Billboard, May 9, 2009) that
mobile music sales accounted
for about 30% of digital revenue
in the United States in 2008.

During the 52 weeks ending
Jan. 3, combined U.S. sales of
albums and track-equivalent
albums (or TEA, where 10
tracks equal an album) totaled
489.8 million units, down 8.5%
from the previous year's total
0f 535.4 million units, the same
rate of decline as in 2008, ac-
cording to SoundScan.

Album sales minus TEA
dropped 12.7% to 373 9 million,
a slight improvement from a
14.4% drop in 2008, thanks to
a modest slowdown in the de-
cline in CD sales.

After plunging 18.8% in 2007
and 19.7%in 2008, CD sales ap-
peared headed for a similarly
steep fall through the week end-
ing Nov. 8, the final week before
the seven-week holiday selling
season. At that point, year-to-date
CD sales had plummeted 19.4%
from the same period in the prior
year. Butshockingly robust sales

In the winner's
circle again:
TAYLOR SWIFT

for late-year releases like Susan
Boyle's I Dreamed a Dream”
and Andrea Bocelli's “My Christ-
mas” helped slow the decline in
CD sales for the 52 weeks end-
ing Jan. 3 to 18.2%.

Retail and label executives are
spliton whether CD sales in early
2010 will maintain that late-year
momentum or plunge out of the
gate as they did in early 2009,
when first-quarter sales plum-
meted 20.3% from a year earlier.

As 2009 wound down, Boyle's
albumn exploded out of the box,
racking up sales of 3.1 million
units in its six weeks of availabil-
ity, just barely falling short of Tay-
lor Swift's “Fearless,” 2009's
top-selling album with sales of
3.2 million. Michael Jackson's
“Number Ones" is 2009's third-
biggest-selling album, with 2.4
million, according to Sound-
Scan, while Lady Gaga's “The
Fame” is fourth with 2.2 million.

Recent release “*My Christmas”
powered through 2.2 million in

Find more magazines at www.magazinesdownload.com

just nine weeks, making it the
year's fifth-best. Showing that
there's still demand for the phys-
ical format, CDs accounted for
an unusually large proportion of
sales for the Boyle, Bocelli and
Jackson titles, with digital album
purchases making up only 2.8%,
3.3% and 5%, respectively, of
their 2009 totals.

Genres that posted album
sales declines that exceeded
the overall market’s drop of
12.7% were Latin, down 34.3%
to 16.5 million units from 25.1
million; rap, a subset of R&B,
down 20.9% to 26.4 million
from 33.4 million; and new
age, down 20% to 2.4 million
from 2.9 million. On the
bright side, genres including
country, jazz and gospel
dropped by 3.2% or less, while
dance—led by Lady Gaga's

spectacular year—was up

more than 30% as a category.

Once again, catalog albums
performed better than current
albums during the 52 weeks
ending Jan. 3. Sales of catalog
albums—titles that are older
than 18 months and don't meet
any of the other current-title
qualifications—fell by 8.3% to
163.9 million units from 178.8
million in 2008, Sales of cur-
rent albums—those within
their first 18 months of release
or older albums that stay in the
top half of the Billboard 200 or
are active at radio—sank 15.9%
to 209.9 million units from
249.6 million in 2008.

Last year had an unusual cal-
endar—the SoundScan year ac-
tually had 53 weeks. Soin order
to reflect a 52-week compari-
son, SoundScan eliminated
sales from the first week of
2009, which ended Jan. 3. .-

bi MOBILE: For 24/7 news and analysis on your cell phone
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>>>GOO0OGLE
UNVEILS NEXUS
ONE PHONE
Google unveiled the
Nexus One smart phone,
an Android-based
mobile phone that
Google will sell directly
to customers and
through partner T-
Mobile. The phone
features a 3.7-inch touch
screen with voice-
command features and
the latest version of the
Android operating
system—Android 2.1—
which features updates
to Google Voice, images
and graphics, and other
Google applications.
The phone’s music
capabilities are similar
to other Android-based
devices; it will support
whatever music apps are
available for users to
download at the
Android Market app
store,

>>>NAPSTER
CEO, PREZ EXIT
Napster CEO Chris
Gorog and president
Brad Duea exited the
company. Gorog
originally was
chairman/CEO of Roxio,
which was renamed
Napster after it acquired
the famous brand and
Web site. Best Buy
acquired Mapster in
October 2008. Duea
formerly was Roxio's
head of worldwide
business development.
According to Best Buy,
the positions were
eliminated as part of an
executive restructuring.

>>>PHARRELL
TO GIVE MIDEM-
NET KEYNOTE
Pharrell Williams has
signed up as a keynote
speaker at MidemNet
Jan. 23, The digital
music business
conference takes place
Jan. 23-27 in Cannes.
The artist/producer will
discuss the
opportunities of fan
relationship
development in the
digital era and working
with brands. Radichead
guitarist Ed O'Brien will
also be a speaker at
MidemNet.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Andre
Paine, Ray Waddell,
Chris M. Walsh and
Reuters.
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2009 BY THE NUMBERS

Once-torrid digital growth cooled amid another plunge in overall music sales, although the year
ended with a better-than-expected holiday selling season, according to data from Nielsen SoundScan

CD ALBUM SALES VS. DIGITAL ALBUM SALES

CD sales declined 18.2%, similar to the downturns in 2006 and 2007. But
in the last seven weeks of the year, the decline slowed to 12.8%, leaving
some to wonder if the drop in 2010 would be closer to 20% or 10%.

\
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ALBUM SALES BY STORE TYPE

Nontraditional retailers surpassed chain retailers for the first time to emerge
as the second-largest retail sector with an 8.4% increase to 109 million units.
All other sectors experienced sharp declines, including a 23.7% drop for chains,
a 16% fall for mass merchants and a 15.2% decline for indies.

160.0M

CHAIN HASS HERCHANTS NONTRADITIONAL INDEPENDENT

CD ALBUM SALES BY GENRE

R&B stabilized in 2009, the second year in the last decade when the genre didn't
decline more than the overall market. But the rap subgenre continues to erode,
with rap CD sales falling 26.7%.

111.9M

MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM AND
TEA (TRACK-EQUIVALENT ALBUM) SALES

Universal Music Group retained its crown, while Sony Music Entertainment in-
creased its share. Indie numbers don't include Alternative Distribution Alliance,
RED, Fontana and Caroline. {They're included in their major parent’s numbers.)

13.34% 12.24%

INDIES .2 INDIES 20.31%
WH

8.8% 3 WHG
M .

27.92%
SONY

ALBUMS PLUS TEA SOLD BY DISTRIBUTOR

In album unit scans, Sony Music Entertainment was the only major to posta
gain, growing to nearly 137 million units from 135 million units in 2008. Nev-
ertheless Universal Music Group was the industry’s dominant distributor, with
scans of about 150 million.

168.4M
136.8M
113.5M

i

DIGITAL ALBUM SALES BY GENRE

Electronica/dance is also the fastest-growing in the digital format, as the genre—
led by Lady Gaga—captured 3.3 million downloads last year, up 52%. But with
31 million digital albums purchased, rock represents more than 40% of the
digital album market.
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TOTAL ALBUM SALES BY GENRE

For the second year, electronic/dance was alone as a genre enjoying sales growth.
This year sales jumped 31.1% to 10.1 million units thanks to Lady Gaga. Latin
is the biggest loser for the second year in a row (see story, page 5).

140.0M

25.1M

DIGITAL TRACK SALES

Slowing track growth is troubling for the industry, but individual artists are still
experiencing growth. Last year's biggest-selling artist in terms of digital song
downloads was Lady Gaga with more than 15 million in track sales.

1.2B

ROCK REE/HIP-HOP COUNTRY CHRISTIAN/6OSPEL LATIN

+16.7% ON YEAR +8.4% ON YEAR
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SOMANY STARS |

Spirit Music Acquires
Alan & Marilyn Bergman
Song Catalog

Spirit Music Group and its majority owner Spirit
Catalogue Holdings have acquired the song cat-
alog of renowned lyricists Alan & Marilyn
Bergman, who have penned classic works re-
corded by Frank Sinatra, Barbra Streisand,
Michael Jackson and many others.

Terms of the deal weren't disclosed. The cat-
alog, which was previously administered by
Warner/Chappell, includes more than 300 songs
co-written by the Bergmans, who have written
lyrics for some of the best-known songs in Amer-
ica during their 50-year career.

Songs included in the deal are Sinatra's “Nice
N Easy,” Fred Astaire’s “That Face,” the Streisand/
Neil Diamond duet “You Don't Bring Me
Flowers,” Jackson's “Someone in the Dark,”
Sergio Mendes' “Like a Lover” and “ Yellow Bir
and holiday perennial “A Christmas Love Song.”
The deal also includes songs from such major
motion pictures as “Tootsie” (“It Might Be You”),
“A Star Is Born” (“1 Believe in Love”), “Sabrina”
(“Moonlight”) and “Yentl" (“Papa Can You Hear
Me,” “The Way He Makes Me Feel”) as well as
the themes from popular TV shows like “Good
Times” and “Maude.” Their musical collabora-
tors have included Michel Legrand, Marvin

Hamlisch, Dave Grusin, Henry Mancini, Johnny
Mandel, John Williams, Quincy Jones and James
Newton Howard.

The Bergmans have also signed an exclusive,
long-term worldwide administration agreement
with Spirit, covering other past works and new
compositions, including their collaboration with
the late Cy Coleman on the Kennedy Center-com
missioned song cycle, “Up Close and Musical”;
“Trust Me,” the end title to the 2009 Matt Damon
movie “The Informant!”; and new songs writ-
ten for a planned revival of the 1978 Broadway
musical “Ballroom,” which was based on the
couple’s 1975 made-for-TV dramatic musical,
“Queen of the Stardust Ballroom.”

“With the passing of Cy Coleman, [the
Bergmans] are among the last living writers of
the Great American Songbook era,” Spirit Music
president/CEO Mark Fried says. “They are still
incredibly active, too, and focused on songeraft.”

Through the years, the Bergmans, who have
collaborated since the mid-'50s and have been
married since 1958, have won three Academy
Awards and two Grammys, among other acco-
lades. Marilyn Bergman also spent 15 years as
president and chairman of ASCAP. She retired
from her postin 2009 but still serves on the
ASCAP board.

The Bergman acquisition continues Spirit's
interest in songs written by veteran songwrit-

All good things come in pairs: ALAN and
MARILYN BERGMAN at an ASCAP
reception in November honoring them
and songwriter Marvin Hamlisch.

ers. Indeed, Fried, a former executive at BMI,
says he was motivated to launch Spirit in 1995
after hearing from veteran songwriters who told
him they were concerned that the major pub-
lishing companies were becoming too big and
hit-oriented to focus on their song catalogs.
itions in recent years have included
the purchase of a majority interestin the publish-
ingrights of record producer James William Guer-
cio; the complete catalogs of blues/R&B songwriter
Ferdinand “Fats” Washington and writer/ producer
Rick Nowels, which includes more than 40 charted
hits for such artists as Madonna, Belinda Carlisle
and Jewel; and the trademark rights and complete

post-1972 publishing and
master catalog for Marc Bolan
and T. Rex.

The company’s catalog now
encompasses more than 20,000
owned or administered titles,
including the works of Lou
Reed, Chaka Khan, Andrea Bo-
celli, Angélique Kidjo and the
Grateful Dead. In addition,
Spiritis the publisher for newer
acts like MGMT, Scissor Sisters
and Ambulance Ltd. Spiritalso
represents the master libraries
of Brunswick Records, K-Tel,
rap label Enjoy, punk imprint
Go Kart and indie labels Dove-
cote and Tompkins Square in
pursuing master synch licens-

ing deals for their records.
The company began with funding from an
undisclosed angel investor who has since cashed
out. As part of Spirit’s search for a partner to help
it grow its catalog, Australian investment bank
Babcock & Brown invested in the company in
2007. But their partnership didn't work outand
il, Pegasus Capital Advisors announced its
ion of a majority interestin Spirit Music.
Fried calls Pegasus a “proactive partner who
shared our long-term view,” adding that Pega-
sus offers strategic support as well as financial
strength. my hope that Spirit will be here
for decades with staffing who hopefully will take
[the company] into the next generation.”

LOS ANGELES e
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‘Best’ Of Both Worlds

If Bundled Services Are The Future, Best Buy Is Poised To Show The Way

Like every other big-box retailer
in the world, the amount of
shelf space Best Buy is dedicat-
ing to CDs is shrinking.

But that's not to say music
no longer has any place within
the walls of the nation's
largest consumer electronics
retailer. In fact, Best Buyisin
its best position yet to drive
the expansion of digital music
products and services into the
new decade.

With last year's collapse of
Circuit City, the Richfield,
Minn.-based company lost
its last major nationwide
competitor. It operates more
than 1,000 stores—com-
pared with less than 300
Apple retail locations—with
a sales force of more than
150,000 “blue shirts.”

CEO Brian Dunn now seeks
to compete better with such
nontraditional rivals as online
retailers like Amazon and big-
box retailers with a broader
product focus like Walmartand
Target. These retailers also sell
consumer electronics, but not
in the same dedicated fashion
as Best Buy.

A recent BusinessWeek pro-
file on the company outlined
how Best Buy intends to keep
these competitors at bay by
working even more closely
with consumer electronics
manufacturers on how their
products are made, leveraging
its position as the dominant
outlet for those companies’
sales. This includes influenc-
ing product development, de-
sign and bundling with other
services and drawing heavily
on in-store customer feedback,

then getting exclusive access
to those products.

Amajor element of this strat-
egy is something record labels
have long sought: pushing for
standardized software and serv-
ices. A lack of standardization
has been a particularly vexing
problem during the develop-
ment of the digital music
market, with digital rights man-
agement restrictions and rival
formats hindering the ability
of consumers to play music
they've purchased on the de-
vice of their choice. By getting
involved in developing new
products, Best Buy is trying to
avoid problems that competing
manufacturers haven't been
able to resolve on their own.

An early result of Best Buy's
strategy is its partnership with
computer maker Dell, under
which some computers come
bundled with a one-year sub-
scription to Napster. Best Buy
acquired Napster in late 2008
with the intention of em-
bedding the subscription
music service into a vari-
ety of products. Dell is the
first example of a com-
puter integration, but
additional bundling is ex-
pected with Internet-con-
nected TVs, home stereo
equipment and portable
media players.

And it's not just about mu-
sic. In November, Best Buy ac-
quired a stake in the movie
streaming service CinemaNow
and established a venture cap-
ital fund to invest in startup
companies worldwide, further

STREAMING

nected device.

STREAMLINED

Tired of fumbling with your

iPhone while streaming your Pandora app through your
car stereo? Pioneer and Pandora are teaming to solve
that problem with a new in-dash stereo designed to au-
tomatically recognize Pandora’s presence on a con-

The AVIC-X920BT car stereo comes with a feature
called Pandora Link, which uses Bluetooth to connect
smart phones and determine whether they carry the Pan-
dora app. If they do, all Pandora radio stations and other
settings stored on the phone will appear on the stereo’s
touchscreen, allowing users to skip tracks, bookmark
songs and change stations.

These features won't come cheaply. The car stereo
will be available later in the year for $1,200.

—AB
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influencing how new technolo-
gies and services are developed.

The upside is that Best Buy
can use its in-store staff to
sell both hardware and the

bundled services that go with
it. Rather than leaving it up
to consumers to figure out
such configurations
on their own—only
to discover later
that their choices
aren’t compatible—
Best Buy's sales team
can help them choose
an end-to-end media
and entertainment solution,
The downside for the re-
cording industry and other en-
tertainment companies is that
Best Buy will likely focus most
of its efforts on the services it
owns and controls, potentially
atthe expense of rival services.
As the Dell deal suggests, Best
Buy will keep pushing for the
integration of still-struggling
Napster into consumer elec-
tronics products, perhaps even
when other services might be
available that have more trac-

Find more magazines at www.magazinesdownload.com
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Brick-and-mortar digital
player: Best Buy uses
customer feedback on
mobile phones (above) and
other products to sway
consumer-electronics
design decisions.

tion in the marketplace, offer
more innovative capabilities or
provide more lucrative com-
pensation for the use of music,

But overall, a retailer like
Best Buy is exactly what the
music business needs: a retail
partner with a broad reach and
afirm idea of what consumers
want that's willing to bend
hardware and software makers
toits will to drive sales of bun-
dled products, such as those in-
cluding music.

While labels are adjusting
their models to develop more
direct-to-consumer engage-
ment, it will take time before
they can be considered cus-
tomer-focused organizations.
Best Buy is already viewed as
such. So rather than bemoan
the irreversible reality of
shrinking CD real estate on
Best Buy’s floors, the music
industry should instead revel
in the opportunity the retailer
is presenting. wee

For 24/7 digital news

and analysis, see
billboard.biz/digital.

BITS &BRIEFS

U.K. LABEL
EMBRACES P2P
SERVICE

U.K. label Earache Records
has embraced peer-to-peer
service RapidShare to pro-
mote the February release
of a new album from Gama
Bomb. The label placed
tracks from the band's “Tales
From the Grave in Space” on
RapidShare Nov. 30, result-
ing in more than 10,000
downloads in the first few
days and more than 30,000
downloads tracked through
other networks that origi-
nally obtained the files from
RapidShare. The band’s pre-
vious album, “Citizen Brain,”
sold 7,000 copies, accord-
ing to Earache. Gama Bomb
and the label say the free
P2P promotion is designed
to increase awareness and
ticket sales.

APP MAKES IPHONE
PLAYLISTS

Services and applications
that help fans find music are
expected to play abigrolein
digital music’s future. One
such example is MoodAgent,
an iPhone app created by
Syntonetic. The app gener-
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ates music playlists from the
tracks in an iTunes library
based on how users adjust
five touchscreen sliders to set
the tempo of the music and
indicate the level of sensual-
ity, tenderness, joy and ag-
gressiveness that they want
to hear in a playlist’s music.
Users canselect acoresong
to base the playlist on as well.
They can also save playlists
and edit them by adding or
removing suggested songs.

NMAPSTER
ACCESSIBLE ON
SAMSUNG TVs

In yet another attempt to
bring streaming music to
consumer living rooms,
Napster says Samsung TV
sets with “Internet@TVv*
Web connectivity can now
support a widget that pro-
vides access to Napster's
subscription music service.
Owners of Samsung Inter-
net@TV sets can find the
free Napster widget in the
onscreen Yahoo Widget
Gallery. Napster subscribers
can browse, search and lis-
ten to the music service’'s en-
tire catalog through com-
patible Samsung TVs.
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Willie Mitchell,81

Producer/musician Willie Mitchell, best-known for his work with Al Green, Ann Peebles and other
Hi Records artists, died Jan. 5 of cardiac arrest at the Methodist University Hospital in Memphis.
He was 81.

A native of Ashland, Miss., Green grew up in Memphis, where he emerged as a leading band-
leader/trumpet player in the mid-"50s when the city was one of the key centers for R&B, blues
and the new genre of rock’n’roll.

Mitchell’s most celebrated work
was as a musician/producer for the
Hi Records label in Memphis, where
he produced hits and classic sides for
Peebles, Otis Clay, Syl Johnson and
other artists. His greatest legacy re-
mains his work with Green. Mitchell
manned the boards for such classic
*70s soul hits by the singer as “Tired of
Being Alone,” “I'm Still in Love With
You,"” “Let’s Stay Together,” “Here |
Am (Come and Take Me)” “Call Me
(Come Back Home),” “You Qught to
Be With Me” and “Let’s Get Married.”

Mitchell remained active in his
later years, re-entering the studio
with Green for the singer’s albums
“He Is the Light” in 1985, “I Can’t
Stop” in 2003 and “Everything’s OK” in 2005. In 2007, he relaunched Waylo Records, an im-
print he originally launched in 1982 but shuttered after seven years.

“The great music city of Memphis has lost a legend with the passing of producer/engineer
Willie Mitchell,” Recording Academy president/CEO Neil Portnow said in a statement about
the artist, who received the Recording Academy Trustees Award in 2008. Portnow added that
he “will be forever remembered for his great contributions to our music community.”

Mitchell is survived by his daughters, Lorrain and Yvonne, and his three grandchildren.

A wake service and private funeral will be held Jan.12 at N.J. Ford and Sons Funeral Home
in Memphis. A public memorial will be held the following day at the city’s Hope Presbyter-

ian Church.

Argentine balladeer Sandro, an iconic singer
whose trademark, emotional voice touched
generations of listeners, died Jan. 4, The
singer had undergone a heartand lung trans-
plant in late November. He was 64.

Sandro (who was born Roberto Sinchez)
gained local and international fame in the '60s
as a rock'n’roll singer whose style and dance
movements were compared to Elvis Presley.
But he evolved into a pop singer who could
navigate uptempo fare and big ballads alike.
Sandro penned songs that would become Latin
Armerican classics, such as “Rosa Rosa,” “Tri-
gal” and “Una Muchacha y Una Guitarra,”
singing them with a dramatic flair that made
women of all ages swoon. In 1970, Sandro
played New York's Madison Square Garden,
a first for a Latin act, according to multiple
published reports.

Sandro launched his career in the early '60s
with the group Los de Fuego, often recording
Spanish-language covers of rock’n'roll hits
like “Love Potion No. 9" and “House of the
Rising Sun.” Butin 1966 he split with Los de
Fuego and turned to more melodic material
that solidified his popularity across many
Spanish-speaking countries, earning him the
moniker “Sandro de América.” Multiple acts
of different generations continue to cover
many of his hits.

Sandro recorded more than 30 albums and
acted in at least a dozen films. At the time of
his death, legions of fans flocked to the hos-
pital in the city of Mendoza, where he was
being treated.

Sandro’s body is being flown to Buenos

—Gail Mitchell and Mitchell Peters

Aires, and he willlie in repose in Argentina’s
Congressional building. He is survived by his
wife, Olga Garaventa. —Leila Cobo

Vic Chesnutt, a singer/songwriter from
Athens, Ga., known for his painfully poignant
songs, died Dec. 25 after an apparent suicide
attempt. He was 45.

“In the few short years that we knew him
personally, Vic transformed our sense of what
true character, grace and determination are
all about,” the founders of his label, Constel-
lation Records, said in a statement posted on
its Web site.

Chesnutt had been in a wheelchair since
surviving a car accident when he was 18 and
was discovered in the late "80s by R.E.M.
singer Michael Stipe, who produced his first
two albums. Chesnutt went on to release 13
more sets, including two last year, “At the Cut”
and “Skitter on Take-Off." —Tye Comer

Nat Kipner, a producer/songwriter and en-
trepreneur who signed the Bee Gees to his
Australian label Spin Records in the '60s, died
Dec. 1 of congenital heart failure at his home
in Hidden Hills, Calif. He was 86.

Kipner produced the Bee Gees' Aus-
tralian hit single “Spicks and Specks” in
1966 and co-wrote the 1978 U.S. No. 1 “Too
Much, Too Little, Too Late” by Johnny
Mathis and Deniece Williams. He also ran
a publishing company for children’s music,
Nat Kipner Music.

Heis survived by his wife, Alma, and their
son, songwriter/producer Steve Kipner.

—Andre Paine
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Cover me: THE LONG
PLAYERS at the Tennessee
Performing Arts Center.

BothSides Now

The Long Players Embrace
Beginning-To-End
Performances Of Classic LPs

The album concept is enjoying a big come-
back—if not in record stores, then at least on
the live concert stage.

In 2009, such acts as Steely Dan, Phish, the
Pixies, Métley Criie and Bruce Springsteen
& the E Street Band have included perform-
ances of entire albums in their concert sets.

The concept has been around for years.
Pink Floyd routinely played such albums as
“The Dark Side of the Moon,” “Wish You
Were Here,” “Animals” and “The Wall" from
start to finish on tour.

But even if playing an album in its entirety
isn't a new idea for a live act,
Nashville’s Long Players—as
their punny name suggests—
embrace the concept like few oth-

OnThe
Road

with these players involved?” ”

Lloyd says he was “sort of the concept guy,”
devising the Long Players’ name (which they
own) and organizing the performances. “We
democratically choose the albums,” he says.
“We always take a percentage off the top for
a charity, then we pay ourselves and we pay
the singers.”

Album ideas come from the band and fan re-
quests. A local Beatles fest has hosted Long
Players performances of “Sgt. Pepper’s Lonely
Hearts Club Band,” “Revolver,” “Abbey Road”
and “The Beatles” (aka “The White Album”).

The Long Players have never played an album
twice in public but have done repeat perform-
ances for private gigs. “We've played ‘Let It
Bleed' at least four times now, and we've played
Elvis Costello’s [“My Aim Is
True"] three times.”

The band plays most of its
shows at Nashville's 300-capacity

ers. The group exists solely to
perform classic albums, which it
does several times per year inits
hometown, often with guest vo-
calists and performers.

The Long Players began some
six years ago with a performance
of the Rolling Stones’ “Let [t Bleed.” On
Dec. 26, 35 albums later, the Long Players
rolled out Sly & the Family Stone’s “Stand”
with Mike Farris and the McCrary Sisters
as guest vocalists.

Nashville is uniquely suited for a group like
the Long Players. “The bench here is amazing,
the number of people you can call on,” Richard
Lloyd says. “We have had a lot of local heroes
on our stage, butalsoa lot of international rock
stars come play with us as well.”

The genesis of the Long Players came when
the band's founding members—Lloyd (Foster
& Lloyd) and Steve Allen (20/20) on guitars,
Garry Tallent (E Street Band) on bass, Steve
Ebe (Human Radio) on drums and John
Deaderick (Dixie Chicks) on keyboards—
gathered to play a John Lennon tribute every
year as a benefit. Brad Jones eventually re-
placed Tallent, when the latter returned to the
road with Springsteen.

“Garry and Steve and I were always hang-
ing around spinning vinyl records,” Lloyd
recalls. “Maybe there was some alcohol in-
volved, and the idea came up: ‘What if we
did one of these albums from start to finish
10 |
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Mercy Lounge or at the venue's
1,000-capacity sister venue the
Cannery Ballroom for “bigger” al-
bums. Mercy/Cannery co-owner
Chark Kinsolving says the Long
Players are a winner for his ven-

es. “On average 90% of their
shows are sold out, which is not bad for what
is at its core an above-average tribute act,” he
says. “What really makes it so special is once
the show’s over, it's over. It’s a one-time thing
that's never repeated.”

The current trend toward live performances
of albums flies in the face of the track-oriented
listening habits attributed to the generation
that's grown up with iTunes. “I like the idea of
the album as an art form,” Lloyd says. “And I
love the fact that there's a whole generation of
people who know that one song follows another,
and they're ready to sing along with it.”

Lloyd says the band has thought about tak-
ing the concept on the road, but for now,
Nashville works fine.

“We have learned 35 albums and we're not
bored,” he says. “From a creative point of view,
it's a great way to spend your time because you're
absorbing all this great, classic music. We're
proud of it, we enjoy it, we try to keep our karma
clean by always doing the charity aspect, and
everybody has a good time.” e

RAY
WADDELL

For 24/7 touring news
and analysis, see
b billboard.biz/touring.
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First with
‘The Last”
AVENTURA

APART FROM
THE CROWD

Latin Music’s Top Sellers And Chart Performers Of 2009

Top-selling albums of the
year: Aventura’s “The Last”
(Premium) led with 246,000
units sold, followed by Wisin
& Yandel’s “La Revolucion”
(Machete) with 204,000, ac-
cording to Nielsen Sound-
Scan. In third place was Luis
Fonsi's “Palabras del Silencio”
(Universal), which was re-

leased in 2008 but still gen-
erated sales of 98,000 in
2009. In a sign of how sharp
Latin music sales declined in
2009, none of these titles
came close to matching the
sales of 2008’s top-selling
Latin album, Vicente Fernan-
dez’'s “Para Siempre” (Sony),
which sold 316,000 copies.

Best debut-week sales for a
Latin album: Aventura’s “The
Last” handily outpaced all
others, selling 47,000 copies
in the week ending June 27,
followed by Wisin & Yandel’s
“La Revolucion,” which sold
36,000 in the week ending
June 13, and Ednita Nazario's
“Soy” (Sony), which sold

16,000 copies the week
ending Nov. 14, according to
SoundScan.

Top-selling album by a new
artist: Larry Hernandez’s “16
MNarco Corridos” (Fonovisa),
released March 24, which has
sold 58,000 copies.

Most weeks at No.1on the
Top Latin Albums chart:
Aventura's “The Last” spent
17 weeks atop the chart.

Top-selling Latin digital
album: SoundScan only
ranks sales of the top 200
digital albums, which didn't
include any Latin titles in
2009. The top-selling Latin
digital title was likely over-
all Latin album sales leader
“The Last” by Aventura, which
generated digital album
sales of 18,000.

Most weeks at No.1on the Hot
Latin Songs chart: Banda El
Recodo’s “Te Presumo” spent
six weeks in the No. 1spot.

Fastest rise to No. 1 on Hot
Latin Songs: David Bisbal's
“Esclavo de Sus Besos” (Uni-
versal) took six weeks to

reach No.linthe Oct. 31issue.

Highest debut on Hot Latin
Songs: Alejandro Sanz’s
“Looking for Paradise”
(Warner) his duet with Ali-
ciaKeys, bowed at No. 21in
the Oct. 10 issue.

Largest weekly radio audi-
ence for a track on Hot Latin
Songs: Nelly Furtado's “Man-
os Al Aire” (Universal) gen-
erated 17.5 million listener im-
pressions in the Sept. 19 issue,
before the release that month
of her Spanish-language al-
bum “Mi Plan.”

Top Latin tours: According to
Billboard Boxscore reports
from Mexico and the United
States for Jan. 1-Dec. 31, Ri-
cardo Arjona led with $14.3
millionin grosses and 222,681
inattendance from 34 shows.
Luis Miguel was second with
a $13.7 million gross and at-
tendance of 199,616 for 29
shows. Vicente Fernandez was
third with a $10.5 million gross
and 116,768 in attendance for
15 shows. e

Research by Keith Caulfield
and Rauly Ramirez.
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King Of The Hill

Universal Music Group
Maintains Dominance
In Latin Music

Universal Music Latin Entertainment
and Universal Music Group Distrib-
ution retained their leads in 2009 as
the top Latin label group and distrib-
utor, respectively, in the United States.

UMLE captured a 47.1% share of
all U.5. Latin album sales, down
from 49.4% in 2008, according to
Nielsen SoundScan. Latin albums
are defined as those that are per-

STILLON TOP

formed at least 51% in Spanish.
UMLE's wholly owned imprints
Universal Music Latino, Machete,
Disa and Fonovisa increasingly
worked together to maximize sales.
For example, Alejandro Fernan-
dez’s two-volume “Dos Mundos,” the
last major UMLE release of 2009, fea-
tured a pop set on Universal Music
Latino and a ranchera set on Fono-
visa. The two imprints provided mar-
keting support for both albums.
Among major labels, Sony Music
U.S. Latin came in second with a 20.8%

Universal Music’s share of U.S. Latin music sales slipped slightly in 2009
but remained more than twice that of Sony Music.

I MARKET SHARE BY LAEEL

14.01%
48.28%
5{]..3“?% " UMGD
21.95% 23.30%
SONY BMG
; &
i :
20.76%
13.90% 16.94% ﬂ 18.65%
2007 2008 2009

share of U.S. Latin album sales, down
from 21.2% in 2008. EMI Latin came
in third with a 4.5% share, down
slightly from 5.0% in the prior year,
while WEA Latina’s share slipped to
4.0% from 4.2%.

Meanwhile, Univer-
sal Music Group Distri-
bution maintained its
dominant position as
U.S. Latin music’s
largest distributor, with
a 48.3% share in 2009,
down from 50.7% in
2008. In a departure
from previous years,
UMGD now mostly distributes only
its own labels. The second leading
Latin distributor was Sony Music
Entertainment, whose market share
rose to 23.3% from 22.0%, helped
by sales of Aventura’s No. 1 Latin
album, “The Last,” on indie Premium,
which Sony distributes.

Even ifone excludes Aventura's sales
from Sony's numbers, indies as a group
remained the third-largest distributor
of Latin music, with a 18.7% share, up
from 16.9% in 2008, a testament to the
growing legions of smaller labels and
artists whose releases they distribute.

Warner Music Group's share of U.S.
Latin distribution came in at 5.1%,
down slightly from 5.2% in 2008, while
EMI Music Marketing's share fell to
4.7% from 5.3%. This marks the third

year in a row that WMG's and EMI's
Latin labels and distribution arms
maintained market shares of only 4%-
6%, effectively rendering them niche
labels within the U.S. market, despite
their major-label distribution muscle.
Although 2009 had a
plethora of outstanding
Latin music releases that
featured broad commer-
cial appeal and sophisti-
cated musicianship, it
was another difficult
year of sharply declining
sales for Latin music, as
brick-and-mortar retail-
ers devoted less space to the genre and
digital music sales growth stalled.
Because SoundScan's 2009 calendar
included a 53rd week, it dropped the first
week of 2009 sales for all year-on-year
comparisons with 2008 sales. During
the 52-week period ending Jan. 3, sales
of Latin albums in the United States to-
taled 16.5 million units, down 34.3%
from 25.1 million in the prior year, ac-
cording to SoundScan. Sales of digital
Latin albums reached 701,000 copies, a
12.1% rise over the 625,000 sold in 2008.
Overall, digital accounted for only 4.2%
of overall Latin album sales, compared
with 20.4% of the U.5. marketas awhole.
If one includes all sales from Sound-
Scan's 53-week 2009 calendar, sales of
Latin albums in the States totaled 16.9
million, for a decline of 32.8%. ee

com EN ESPANOL: All the great Latin music coverage you've come to expect from
Blllboard—in Spanish! Billboardenespanol.com.
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REYES SIGNS WITH
CAPITOL LATIN
Duranguense singer Diana
Reyes, who became an inspi-
ration for Latin indie artists
after she left Universal Latino
and launched her own label
DBC, has signed with Capitol
Latin, as EMI's U.S. Latin op-
erations are now known. Luigi
Giraldo of Kumbia All Starz
and Pedro Avila will produce
Reyes’ first album (due April
6) for the label.

In 2009, EMI’s U.S. Latinop-
erations ended a joint venture
with Mexican broadcasting
giant Televisa and lost leading
regional Mexican act Intoca-
ble, which signed with Sony
Latin in 2009.

The Capitol deal includes
Reyes’ back catalog of five al-
bums, which will be re-edited,
remastered and rereleased
before her new record arrives,
according to Capitol Latin
senior VP Diana Rodriguez.
Each rerelease will include a
previously unreleased track.

DBC, which Reyes launched
with former Fonovisa and Uni-
versal Latino executive Gab-
riel Fregoso, ceased opera-
tions in 2009. DBC “was born
as a label to help new talent,”
Reyes said in a statement to
Billboard. “It worked very
well, but now my record label
is Capitol Latin.”

—Leila Cobo

LATINO INTERNET USE
SURGES
The gap in Internet usage rates
between U.S. Latinos and
whites is narrowing as usage
increased sharply among Lati-
nos born outside the United
States, those lacking a high
school diploma and those liv-
ing in households with annual
incomes of less than $30,000,
according to a study by Pew
Research Center. About 64%
of Latino adults used the Inter-
netin 2008, up from 54% in
2006, according to the study.
During the same time period,
Internet use among white
adults rose four percentage
points to 76%.

About 76% of Latinos with
a home Internet connection
had broadband service, up
from 63% in 2006. About 81%
ofthose who read English well
said they use the Internet,
compared with 52% of those
who read English poorly.

—Ayala Ben-Yehuda
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>>>HMV SETTO
BUY MAMA

U.K. entertainment retailer
HMV looks set to purchase
its live-music joint venture
partner Mama Group, after
rival bidder SMS Finance’s
offer lapsed Jan. 4 without
managing to secure the
necessary shareholder
support. Luxembourg-
based SMS, which has a
29.8% stake in Mama, had
offered 4.8 pence (7.7
cents) per share for the rest
ofthe company. Mama's
board rejected that as too
low but has backed HMV’s
Dec. 23 offer of 5.4 pence
(8.7 cents) per share,
valuing the company at
£46 million ($74 million).
HMV already owns 9.9% of
Mama, with whom it
partnered in January 2009
on ajoint venture to
operate 11 U.K. venues.

>>>QUEEN
HONORS GRAINGE
Universal Music Group
International chairman,
CEO Lucian Grainge was
named a Commander of
the Order of the British
Empire (CBE) in the
Queen’s traditional New
Year Honors List. Grainge
received his award for
services to the creative
industries. Mezzo-soprano
Sarah Connolly, pianist
Peter Donochoe and
Scottish conductor James
Loughran also received
CBEs for services to music.
Francis Rossi and Rick
Parfitt, co-founders of
British rock band Status
Quo, were named Officer of
the Order of the British
Empire, as was composer
Craig Armstrong, whose
work includes the film
scores for “Moulin Rouge!”

and “Ray.”

>>=UMG, PLAY
CUBE PARTNER
Universal Music Group has
entered a strategic
partnership with Korean
production company Play
Cube Entertainment,
giving Universal Music
Korea domestic and
international licensing/
distribution rights for Play
Cube’s Korean pop acts,
including girl group
4Minute, boy band Beast
and solo artists Eddie,
Mario and Youngji. Seoul-
based Play Cube was
established in 2006 by
Monica Shin, now joint CEO
with former JYP Enter-
tainment CEO Simon Hong.

Reporting by Tom
Ferguson and Andre Paine.
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Collaborate

AndLli

U.K. Rappers Team
With U.S. Stars For
Stateside Campaigns

LONDON—Collaborations with U.S.
stars, hard work and label support are
key if the new wave of UK. urban tal-
ent is to follow in Jay Sean’s footsteps
and break in America, executives say.
British urban acts enjoyed a banner
year domestically in 2009, while in Octo-
ber Sean became the first U.K. urban artist
to top the Billboard Hot 100 with “Down”
(Cash Money,Universal Republic).
According to the Official Charts Co.,
10 domestic urban records topped the
U.K. singles chartin 2009, up from four
in 2008, while three artists topped the al-
bums listing, up from one (Leona Lewis).
Six 2009 urban releases reached gold
status (100,000 albums shipped) or greater,
including Lewis, grime stars Dizzee Ras-
caland N-Dubz, R&B group |LS and 2008
“X Factor” winner Alexandra Burke.
Darcus Beese, president of Island
Records U.K.—label home to urban stars

sten

Taio Cruz and Tinchy Stryder—describes
the success as “a cultural phenomenon.”

“For the first time in all my time work-
ing in the U.K. music industry, almost
the entire top 10 was made up of black
urban/pop records,” says Beese, who
credits “young, like-minded A&R peo-
ple” for helping the scene cross over to
the mainstream.

Finding similar U.S. success requires
labels to secure eye-catching collabo-
rations, says Jonathan Maverick, as-
sistant PD athip-hop WBTS (the Beat)
Atlanta, an early champion of Sean.

“He teamed himself with the

Go west: U.K. urban artist TIAO
CRUZ (right) is hoping to follow
JAY SEAN (below) into the
Billboard charts stateside.

GLOBAI. BY HOWELL LLEWELLYN

hottest artists going out,” Maverick says
of “Down,” which features Lil Wayne,
and follow-up “Do You Remember,” fea-
turing Sean Paul and Lil John. “That's
going to help get program directors to
take a listen, [which] they perhaps would-
n't just off his name alone.”

“Do You Remember” has so far
reached No. 10 on the Hot 100 and sold
605,000 downloads, while “Down” has
moved 2.9 million, according to Nielsen
SoundScan. Sean's debut U.S. album,
“All or Nothing,” has scanned 102,000
copies since its Nov. 23 release.

Sean also dedicated time to a radio cam-
paign, meeting programmers at major
U.S. rthythmic and top 40 stations.

“Thathelped alot,” says Cash Money
CEO Ronald “Slim" Williams, whose
label upped the tempo of some
tracks for the U.5. market. “They
like him because of the vibe
you get off him.”

Sean insists that
U.K. artists in the
United States “have

to be prepared to

stay there and put
in the hours—it's
not like popping
over to Germany for
acouple of weeks and
then going back home.
I've been [stateside]

pretty much constantly for close to two
years; youneed to go and do the rounds.”
The next wave of UK. acts is led by
Cruz with his sophomore U.K. studio set,
“Rokstarr,” scheduled for a spring U.S.
release via Mercury. Cruz will also tailor
his material for the U.S. market, rere-
cording his U.K. No. 1 “Break Your Heart”
with Ludacris. Beese says new collabo-
rations with the likes of Flo Rida, Busta
Rhymes and Estelle are also likely to ap-
pear on the U.S. release. “Break Your
Heart" is already generating “great feed-
back” at U.S. radio, he adds. Meanwhile,
Alexandra Burke is adding U.S.-specific
tracks to her debut album, “Overcome,”
due for release in May on Epic, which al-
ready features Flo Rida and Ne-Yo.
Stryder will also head stateside in the
first quarter to write with American pro-
ducer Evan Bogart {Beyoncé, Rihanna)
for his forthcoming sophomore set.
American success isn'ton everyone's
agenda—U.K. stars like JLS and Stry-
der don’t yet have plans for U.S. releases
of their latestalbums, and a U.S. sched-
ule for Dizzee Rascal has yet to be con-
firmed. But Williams—who says Cash
Money plans to sign more British talent
—expects Sean’s success to “open the
door for a lot of U.K. artists.”
“If you've got great music, it'll sell in
America,” he adds. *They've just got to
come and do it.” .

PAIN IN SPAIN

Government Sends Mixed Signals On Anti-Piracy Initiatives

MADRID—Spanish labels are
hoping to cut through the
cloud of confusion over gov-
ernment pledges to tackle
music piracy.

Antonio Guisasola, president
of labels group Promusicae,
says new anti-piracy measures
are essential, claiming Spanish
consumers downloaded 3 bil-
lion tracks illegally in 2009,
dwarfing the 30 million tracks
they purchased legally.

“The idea that music is free
has become entrenched in
Spanish culture,” especially for
those younger than 30 years
old, Guisasola says, estimating
that unauthorized peer-to-peer
file sharing accounts for about
70% of music piracy in Spain.

But file sharing is legal in
Spain if a profit motive can't
be proved. Promusicae and fel-
low rights-holders in the Coali-
tion of Creators and Content
Industries want to change this
by outlawing all unauthorized
file sharing. The coalition also
backs government plans to es-
tablish an independent intel-
lectual property commission

12 | BILLBOARD |

with powers to close Web sites
hosting unauthorized content.

The government unveiled its
IP commission plans a day after
a coalition-organized Dec. 1
protest in Madrid by several hun-
dred artists and music sector
workers called on the govern-
ment to implement anti-piracy
measures. But Prime Minister
Jose Luis Rodriguez Zapatero
told Spanish media later that
week that “there is no way this
government will close down
Web sites or blogs or threaten
freedom of expression.”

Adding to the confusion, the
Zapatero government hasn't
yet released anti-piracy propos-
als that it had asked an inter-
ministerial commission to de-
liver by the end of the year, even
though sources say the com-
mission submitted its propos-
als to eight relevant ministries
Dec. 10. At press time, rights-
holders’ hopes were pinned on
what might emerge from the
first cabinet meeting of 2010,
due to take place Jan. 8.

In response to concerns
about a possible government

JANUARY 16, 2010

Find more magazines at

U-turn, the coalition sent an
open letter to Zapatero Dec.
18, urging him not to backtrack
on its anti-piracy plans. The
government “must broaden
its measures to include illegal
file sharing between individ-
uals,” coalition director Joan
Navarro says.

Opposition to the recording
industry’s calls for stricter anti-
piracy laws has emerged among
bloggers, journalists and online
business executives, whoissued
a“manifesto” Dec.2aspartofa
“rebellion onthe Internetin de-

Yes, prime minister:
Spain’s JOSE LUIS
RODRIGUEZ
ZAPATERO

fense of civil rights,” claims one
manifesto signatory, new-media
journalist/commentator Fer-
nando Berlin,

Empowering an independ-
ent commission to shut down
Web sites without a judge’s
ruling “tramples on civil rights
that have nothing to do with
piracy,” Berlin says. But
Navarro counters that closing
digital piracy Web sites “does
not affect other rights,” adding
that “judicial intervention
should be used only in the
most serious cases.”

Redtel, a trade group repre-
senting Internet service pro-
viders, declines to comment
on the matter until the govern-
ment makes its proposals pub-

lic. Representatives at ISPs
Telefénica, Vodafone and
France Telecom/Orange also
declined to comment, refer-
ring all questions to Redtel.

While acknowledging on-
line piracy is a problem, ISPs
have long insisted that rights-
holders should focus their en-
ergies on developing legal
content sources rather than
outlawing file sharing.

The coalition initially advo-
cated a graduated-response
strategy to fight copyright in-
fringers, which could ultimately
result in the termination of are-
peat infringer’s Internet service.
But the coalition subsequently
diluted its proposal to seeking
a reduction of Internet access
speed for repeat offenders.

Redtel president Miguel
Canalejo rejected both pro-
posals, insisting the govern-
ment must protect Internet
users and give “legal security
to operators.”

Meanwhile, top label execu-
tives say they're frustrated. “The
huge public reaction was due
to a lack of communication,”
Universal Music Latin America/
Iberian Peninsula chairman,/
CEO Jesus Lopez says. “It was
not an anti-intellectual prop-
erty revolt.” .ee
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Dutch Treat

Physical Retailers In The Netherlands Redouble Efforts To Sell Music

AMSTERDAM—Dutch music merchants reckon there’s plenty of
life left in physical product—and have lined up new initiatives to
prove it in 2010.

Free Record Shop Holding and Music Store, the two largest
brick-and-mortar music retailers in the Netherlands, and Albert
Heijn, the country’s largest supermarket chain, are expanding
their selection of music products and services.

Dutch labels are welcoming the news. Eric Gadet, commer-
cial director for Amsterdam-based EMI Music Benelux (Bel-
gium, the Netherlands and Luxembourg), says the major ex-
pects to support the initiatives through additional cooperative
advertising or supplying other products tied to its artists or
album releases.

“I'm pro every initiative that slows the decline,” says Hein van
der Ree, managing director of independent Epitaph Europe in
Amsterdam. “We’'ll try to buy time by stimulating physical re-
tail wherever we can.”

CDs continue to dominate sales of recorded music in the
Netherlands. Although annual figures for 2009 aren't yet avail-
able, the IFPI estimates that digital music accounted for only
about 6% of Dutch music sales in 2008, compared with 10% in
Belgium and15% in France. Meanwhile, music retail trade group
NVER says the country had 951 entertainment specialty stores
in 2009, only nine fewer than in 2008.

Entertainment specialty retailers, such as Free Record Shop
Holding and Music Store, accounted for about 90% of the Nether-
lands' €203.7 million ($291.1 million) in physical music sales dur-

ing the 12 months ended Nov. 30, 2009, with mass merchants ac-
counting for the rest, according to research firm GfK. Physical
music sales fell 9.5% from €225 million ($321.1 million) during
the same period a year earlier.

Free Record Shop Holding operates 200 outlets under the
names of music specialists Free Record Shop and vanLeest,
videogame chain Game Mania and a Fame entertainment mega-
store in Amsterdam. FRS and vanLeest are dropping games in
favor of more CDs in cities with Game Mania outlets, according
to FRS company affairs manager Juan da Silva, The music stores
will increasingly feature discounts on purchases of multiple CDs
and will “focus on exposing new talent by organizing more live
in-store performances,” da Silva says.

Separately, FRS paid an undisclosed sum in November to ac-
quire 50% of 75-store Benelux gift shop chain Expo, which will
run in-store promotions aimed at driving “women to FRS and
men to Expo,” da Silva says. He notes that 65% of FRS customers
are male, while 65% of Expo shoppers are female.

Meanwhile, Music Store plans to begin selling concert tickets,
T-shirts, digital media players and other music-related mer-
chandise in early 2010 to replace nonentertainment goods like
ice cream and greeting cards, which have diluted the chain’s
brand identity since it began stocking such products in 2005,
according to Markwin Maring, co-founder of parent company
Avalon Media Group.

Maring says the 120-store chain plans to add another 20 out-
lets by the end of 2011. It will also open 15 Music Store Deluxe

Double Dutch: FRS' JUAN DA SILVA (left) and Avalon Media
Group’s MARKWIN MARING

locations, the first of which is expected to open this spring.

The Deluxe outlets will be “upmarket leisure [stores] with en-
tertainment products and services,” Maring says, declining to
provide further details.

Mass merchants’ share of physical music sales has been little
changed in recent years. “Supermarkets have never been good
at selling CDs [here].” FRS' da Silva says. “Dutch people go to su-
permarkets to run errands, not to buy CDs.”

Nevertheless, the 823-store Albert Heijn supermarket chain
plans to expand its selection of nonfood products, including
media and entertainment products, in its 50 largest stores in
2010, hoping to grow its share of the total retail market from the
current 15%.

An Albert Heijn representative declined to provide more
details about the company’s plans. But Avalon's Maring says he
expects the grocery chain to carry a small, hit-driven selec-
tion of CDs, which, he adds, won't threaten specialist retailers
like Music Store.

“The more outlets start selling hit albums, the more impor-
tant it becomes to differentiate yourself as an entertainment
specialist,” he says. aes
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Keep An Eye Out For These Up-And-Coming Indie Labels

SEASON OF MIST

Distributor: Caroline

Eleven-year-old French label Season
of Mist may be based in Marseille,
but it's decidedly focused on sign-
ing talent from the United States and
the rest of Europe. Founder Michael
Berberian traveled all the way to
New Jersey to sign the Dillinger
Escape Plan, whose album is

great music is heard.

At a time when harsh economic realities are forcing labels and distributors to close, it can be an instant pick-me-
up to chat with the minds behind labels that are hustling to get exciting new music into the marketplace.

To pick this year's labels to watch, | asked indie distributors to identify imprints they thought would have a
great 2010. “Great” might mean generating strong sales, scoring lucrative licensing deals or landing its artists on
a big tour. But whether the label is putting out metal from France, indie rock from the Pacific Northwest or sam-
ple-heavy hip-hop, one thing is clear—these organizations are going forward with one common goal: making sure

acclaimed hip-hop artists. “We are
doing a record with Stones Throw
artist Oh No featuring samples from
the Dolomite catalog called ‘Oh No
Mite,” * Welch says. “We are also re-
leasing a disco project by the Truth
& Soul Records house band called
‘Cosmic Soul.””

MAX SIEGEL MEDIA

expected to be one of the label's
biggest hits in 2010. “They might
have been concerned about signing
to a French label at first,” Berberian
says. “But we have U.S. distribution
and we outsource marketing and
press to New York, so it wasn't a big
issue in the end.” Other big releases
from Season of Mist include Mor-
bid Angel and Watain.

HOMETAPES

Distributor: Independent Online Dis-
tribution Alliance (digital), Alterna-
tive Distribution Alliance (physical)
In these digital days, it takes a brave
little label to put so much time and en-
ergy into physical package design. But
for Hometapes founder Sara Padgett
Heathcott, what's on the outside of
an album is as much a part of the over-
all experience as the music itself. “It's
another level of art-making,” says
Heathcott, who's based in Portland,
Ore, “I want people to experience the

Pretty packaging: ‘Gather, Form & Fly,’ a 2009 double LP by Hometapes
act Megafaun

music beyond the sound.” Releases in
2009 included the CD and double LP
“Gather, Form & Fly” by Megafaun.

IAMSOUND

Distributor: RED

In its short, four-year life, Los An-
geles-based Tamsound has proved

to be a tastemaking force. The label
was the first to release music by
U.K. sensations Florence & the
Machine and Little Boots. In 2009,
it also released albums by Tele-
pathe, Fool’s Gold and the Cock-
'N’Bull Kid, all of which were
ecstatically blogged about on nu-

merous occasions. In 2010, the label
is planning to release new albums
by Salem and another Telepathe
album, as well as launch a series of
7-inches by Los Angeles bands in-
cluding Moonrats and Ed Sharpe
& the Magnetic Zeroes.

Distributor: Fontana
Max Siegel has a long and varied track
record—as senior VP of Zomba Label
Group and president of Zomba
Gospel, he had a hand in furthering
the careers of Britney Spears and
Kirk Franklin, Fresh offastintas pres-
ident of global opera-

FIVE DAY The tions at Dale Earnhardt

WEEKEND - Inc., Siegel has decided

Distributor: The Indles to combine all his

Orchard CORTNEY diverse passions under
HARDING

Five Day Weekend was
born when staffers at
Boston-based distribu-
tor Traffic Entertain-
ment grew tired of
watching releases they
loved fail to catch attention. “The label
allows us to be more proactive and take
on more projects,” GM Matt Welch
says. In 2009, Five Day Weekend re-
leased albums by Peanut Butter
Wolf, Mr. Chop and Edan; 2010
will bring new efforts from more
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the umbrella of a
sports, marketing,
entertainment and
media holding com-
pany. While a full
release schedule and
artist roster isn't yet available, a source
at Max Siegel Media says its first re-
lease will be an album by gospel artist
Darwin Hobbs in April. wee

For 24/7 indies news and analysis,

biz <ee billboard.biz/indies or follow
billboardindies on Twitter.
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Joe Mi

The distribution veteran talks
about how his company has
thrived by diversifying its
account base and identifying
new nhiche channels through
which to sell music.

While many music labels and distributors view digital distribution as their salvation from
plummeting CD sales, Allegro Media Group of Portland, Ore., sees a diversified brick-and-
mortar account base as a growth opportunity.

When Joe Micallef and his brothers Vince and Rico bought independent classical music
distributor Allegro in 1989, it had $1 million in annual revenue. Since then, the Micallefs have
transformed the company into a diversified, vertically integrated wholesaler that specializes
inselling physical music, DVDs and audiobooks to nontraditional retailers, with $90 million
in annual sales, 200 full-time employees and another 100 part-time staffers.

Besides growing organically by becoming a rackjobber providing vendor-managed inventory
to grocery stores, drugstores and truck stops, Allegro has acquired niche wholesalers and cat-
alogs. They include Portland's NAIL Distribution, a boutique alternative rock distributor; the dis-
tribution assets of Rounder Records’ Rounder Kids subsidiary; NewSound of Waterbury, Vt.; the
distribution division of Elfin Music, which specialized in selling Celtic and new age music to gift
shops; and Milwaukee-based Music Design, a distributor of relaxation music and self-help CDs.
Its biggest acquisition so far, Softland of Owings Mills, Md., supplies music and video product ex-
clusively to the U.S. Marine Exchange Service and rental-ready video product to the U.S. Army

& Air Force Exchange System and operates video rental stores for the U.S. Navy.
In an interview with Billboard, chairman/CEO Joe Micallef discusses Allegro's unusual

growth strategy.

How did you transform from a
classical distributor to where
you are now?

We still do classical and jazz, but
it's a small percentage, about 5%
or 6% of revenue. We never made
aconscious decision to switch out
of being a traditional independent
distributor. But from the very be-
ginning, our strategic model was
to develop multiple parallel chan-
nels of distribution so that we
would be in a position to take the
content we controlled—whether
we owned it or exclusively repre-
sent it—and configure it in multi-
ple ways to satisfy the needs of
different channels.

It was always part of our strate-
gic model to offer content owners
as broad a range of distribution
channels as possible. 5o over the
last 20 years, we expanded from
being a specialist distributor of
classical and jazz into a much more
broad-based, vertically integrated
distributor and media company.
We have competitors in every chan-
nel we compete in, but no one else
is in all of the channels we are in.

Last year, Canterbury Park
Capital provided you a $25 mil-

lion equity line to draw on for
acquisitions. You also had a $15
million revolving credit facil-
ity from USB Capital Re-
sources. Will you make more
acquisitions?

Some of the equity went into Can-
terbury buying a minority interest
in Allegro. We are looking at a cou-
ple of things now. We had a good
year; we are solidly profitable and
paid off most of the debt we used
in acquiring Softland.

How is the market’s transition
from CDs to digital downloads
affecting your business?

We manage digital distribution for
alarge number of our distributed
labels through an umbrella deal
with [the Independent Online Dis-
tribution Alliance]. Our digital cat-
alog is about 115,000 tracks.
Allegroitself owns a lot of content,
so we benefit from digital distri-
bution. On the other hand, to the
extent that traditional retailers
have moved away from audio and
video, that means there is less
space and therefore less product
we can sell them. On the whole,
it's about neutral because digital
sales are more profitable than

physical, so we don't have to re-
place every physical dollar with a
digital dollar to stay even.

As the transition continues, it
creates a lot of turmoil and finan-
cial risk in the marketplace. But it
also creates new opportunities to
exploit content in new markets that
might not have been economical to
pursue in the physical marketplace.

How are the majors managing
the transition?
They are managing the transition
very poorly. Music today is more
ubiquitous than ever in history
and there are more ways to con-
sume music 247 than ever in the
past. What is often described in
the industry as a crisis is for the
most part a breakdown in the tra-
ditional marketing model that the
majors have used to sell Billboard
200-type hits. The CD decline is
disproportionately skewed toward
hit titles, while the catalog prod-
uct declines have been more mod-
est. Catalog sales drops are driven
not so much by a decline in de-
mand, but by the amount of space
devoted to it at retail.

The flip side of the problem is
that most traditional audio retail-

ers are still stuck on what | call the
SKU-specific optimized mix where
they try to create a retail mix that
is ideally suited for each store in
each marketplace. The problem
with thatapproach is it works fine
if you have a better understanding
of your market than the music
store down the street. But where
your primary competitor is an In-
ternetaggregator who has the abil-
ity to stock everything, the ideal of
an optimized inventory mix be-
comes irrelevant.

How are the retailers manag-
ing the transition?
Most traditional audio retailers,
especially smaller racked accounts,
are essentially caught in a death
spiral. Few are incapable of turn-
ing inventory more than twice a
year, which means they keep re-
ducing space allocated to the cat-
egory. That means they keep
reducing catalog, which is the only
music category that they can make
decent margin on, which means
the inventory mix skews to an ever
higher proportion of new releases
where there is no margin.

Every year, the department gets
cut back because it doesn’t gener-

ate enough margin and revenue to
justify the space, and that death
spiral will continue until there is
no more department. In the mean-
time, it means that more and more
sales will switch to Internet aggre-
gators or nontraditional accounts,
which is the only store category
showing increases in CD sales.

What can content owners do
to stop that spiral? Will lower
prices help?

Content owners should make sure
they are not overly dependent on
the traditional NARM member-
ship account base. As for prices,
most ultra-low price points are
doing quite poorly because they
tend to be junk and the consumer
knows it. There is no question
when you take something that is
priced at $14 or $16 and lower it
by $3 or $4 it gets the consumer’s
attention, but that is a short-term
answer. The problem is not that
there is no demand for music, be-
cause there is more demand than
ever. What is changing is the way
that music is being marketed and
merchandised.

Ten years ago we were a $25 mil-
lion company with 80% of our sales
coming from 10 or 12 accounts, all
members of NARM. When we
started moving away from that and
diversifying into other channels,
people said, “Why go through the
effort of developing those channels
when you can have a successful
business selling to the same 12 ac-
counts?” Butif we were still doing
the same thing today, we would be
a $10 million company in a world
of hurt struggling to survive, since
most of those accounts no longer
exist. Today we are nearing $100
million and growing. Five years
from now, I think we will be a $200
million company and will be sell-
ing packaged productin channels
that we can’t even think about
right now. e

The problem is notthatthereis no demand for music,
because there is more demand than ever. What is changing
is the way that musicis being marketed and merchandised.
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ANNOUNCING THE
BDSCertified Spin Awards November 2009 Recipients:

4 800,000 SPINS Enl |E

She Will Be Loved/Maroon 5/0ctone/J/RMG EUNEHA TUM " ”NS

TO
4 700,000 SPINS EVERY SPIN Awarn

Bleeding Love/Leona Lewis/SYCO/J/RMG
4 600,000 SPINS WINNEH’

Grazy/Gnarls Barkley/Downtown/Atlantic/RRP

Hey There Delilah/Plain White T's/Fearless/Hollywood
Lips of an Angel/Hinder/Universal Republic

Love Story/Taylor Swift/Big Machine

4 500,000 SPINS

Just Dance/Lady GaGa Feat. Colby 0'Donis/ Streamline/KonLive/
Cherrytree/Interscope
Whatever You Like/T.l./ Grand Hustle/Atlantic

4 400,000 SPINS

Boom Boom Pow/Black Eyed Peas/will.l.am/Interscope

Gives You Hell/All-American Rejects/Doghouse/DGC/Interscope
| Gotta Feeling/Black Eyed Peas/Interscope

Use Somebody/Kings of Leon/RCA/RMG

4 300,000 SPINS

Best | Ever Had/Drake/Young Money/Cash Money/Universal Motown
I Kissed A Girl/Katy Perry/Capitol
The Climb/Miley Cyrus/Walt Disney/Hollywood

4200,000 SPINS

Feel That Fire/Dierks Bentley/Capitol Nashville

God Love Her/Tohy Keith/Show Dog Nashville

Love Lockdown/Kanye West/Roc-A-Fella/Def Jam/IDIMG
Obsessed/Mariah Carey/lsland/IDJMG

Roll With Me/Montgomery Gentry/Columbia

Run This Town/Jay-Z, Rihanna & Kanye West/Roc Nation
Ticks/Brad Paisley/Arista Nashville

4 100,000 SPINS

Already Gone/Kelly Clarkson/19/RCA/RMG

Be On You/Flo Rida Feal. Ne-Yo/Poe Boy/Atlantic

Ice Gream Paint Job/Dorrough/NGenius/E1

Indestructible /Disturbed /Reprise

Love Drunk/Boys Like Girls/Columbia

Say Hey (I Love You)/Michael Franti & Spearhead Feat. Cherine Anderson/
Boo Boo Wax/Anti-/Universal Republic

Sounds Like Life To Me/Darryl Worley/Stroudavarious

Successful/Drake Feal. Trey Songz & Lil Wayne/Young Money/Cash Money/
Universal Motown

Toes/Zac Brown Band/Home Grown/Atlantic/Bigger Picture/RRP

Where I'm From/Jason Michael Carroll/Arista Nashville

450,000 SPINS

3/Britney Spears/ Jive/JLG

Bad Habits /Maxwell/Columbia

Break/Three Days Grace/Jive/JLG

Consider Me Gone/Reba/Starstruck/Valory

Empire State of Mind/Jay-Z + Alicia Keys/Roc Nation

Evacuate The Dancefloor/Cascada/Robbins

Fifteen/Taylor Swift/Big Machine

Fireflies/Owl City/Universal Republic

I Just Call You Mine/Martina McBride/RCA

| Wanna Make You Close Your Eyes/Dierks Beniley/Capitol Nashville

| Will Not Bow/Breaking Benjamin/Hollywood )

Need You Now/Lady Antebellum/Capitol Nashville "1

Notion/Kings of Leon/RCA/RMG ' ICISC]‘I
Sexy Chick/David Guetia Feat. Akon/Astralwerks/Capitol
Smile/Uncle Kracker/Top Dog/Atlantic
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AFTER A LIFE-CHANGING LOSS,
CORINNE BAILEY RAE PUSHES
ON WITH A NEW ALBUM
AND HEAVIER SOUND

BY MONICA HERRERA ~ PHOTOGRAPH BY TIERNEY GEARON
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Imost as quickly as she showed up, Corinne Bai-

ley Rae has disappeared. W The U.K. singer/song-

writer just finished a highly abbreviated set at the

150-capacity Joe’s Pub—one of two New York gigs

in early December, and her first live dates here

since 2007—and the standing-room-only crowd
that eagerly awaited her arrival is now protesting her
early exit. ® “One more song!” a few rowdy fans yell. Rae,
clad in a lavender metallic jumpsuit that slinks over her
petite frame and simple, black flats, is apologetic. It’s
not her call, she explains; another band is about to go on-
stage. Finally, folks reluctantly start to file out of the
venue, still absorbing what they heard.

The performance was almost exclusively of
new music from “The Sea,” Rae's sophomore
album, which is due Jan. 26 in the United States
on Capitol Records and Feb. 1 in the United
Kingdom on Virgin, and which also strays
heavily from her debut. “I really didn't want to
make the same record twice,” Rae says of “The
Sea,” which, unlike the rather uncomplicated
acoustic-pop-leaning sound of her debut, has
more lush production and bleaker lyrics. “Even
the label didn't want
me to make the same
record twice. I felt like
I had developed a lot
from the first one in
terms of how | wanted
it to sound.”

Released in 2006,
Rae's self-titled debut
18 |
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sold 1.9 million copies in the United States,
according to Nielsen SoundScan. It spent 71
weeks on the Billboard 200, peaking at No. 4
in February 2007.

The album spawned two hit singles: the
resolutely cheerful “Put Your Records On,”
which sold 945,000 downloads, according to
SoundScan, and appeared on several charts
(No. 11 on Adult Top 40, No. 8 on Triple A, No.
6 on Adult Contemporary and No. 64 on the

Billboard Hot 100}; and the ballad “Like a Star”
reached No. 56 on the Hot 100 and No. 33 on
Adult Top 40 and sold 327,000 downloads.

Rae received a slew of critical accolades,
including three Grammy Award nomina-
tions in 2007—for record and song of the
year for “Put Your Records On” and best new
artist—and another song of the year nod in
2008 for “Like a Star.” In 2006 she received
two MOBO Awards for best U.K. newcomer
and best U.K. female.

“It was a massive shock to me,” Rae says
as she nurses a cup of tea at the Bowery Hotel
two days after her Joe's Pub show. “I thought
it was going to be much more of an under-
ground record because it was underproduced,
and it was going up against all of these mas-
sive productions at the time. I wasn't expect-
ing that reaction at all.”

Few artists would want to tamper with a
sound that led to so much acclaim. Butit only
takes one listen to “The Sea,” or a seat at one
of the few gigs Rae is playing to introduce it
to fans, to realize that it's much denser than
the material that thrust Rae into the spotlight.
From the multilayered instrumentation and
production to the deeply personal lyrics—
many of which address the death of Rae's hus-
band, saxophonist Jason Rae, in early 2008—it
shows growth in all respects.

The singer’s label, however, doesn’t seem

SURT OF THINES JUST TURNED UF ANU LAME TRRUULH,

—CORINNE BAILEY RAE
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Sea change: CORINNE BAILEY
RAE performs at the

Union Chapel in Islington,
England, in November 2009.

daunted by the idea of selling a darker, less
pop-oriented Corinne Bailey Rae to fans. “Yes,
we are looking to capitalize on the first
album,” EMI U.K. & Ireland president An-
dria Vidler says. “But this is also about bring-
ing Corinne to a new level, as an artist with
new depth and more sophistication. It's a dif-
ferent type of album.”

“Corinne has made a really, really special
piece of music that will resonate with artists
and also with consumers,” says Greg Thomp-
son, executive VP of marketing and promo-
tion for EMI Music in North America. “There
are plenty of people who have already bought
into the Corinne Bailey Rae experience, and
I think you're going to find a lot more step-
ping in to join the club.”

DEEP BLUE

The praise heaped upon Rae for her debut could
have been intimidating. By summer 2007,
though, she was done touring to promote that
album and working on new material. The
singer made an appearance on Herbie Han-
cock’s “River: The Joni Letters” and was writ-
ing and recording songs like “The Blackest
Lily,” a collaboration with Roots drummer
Ahmir “?uestlove” Thompson and keyboardist
James Poyser that appears on “The Sea.”

But personal tragedy brought Rae’s career
to a standstill about a month later. Jason,
whom the singer mar-
ried in 2001, was
found dead at a
friend’s apartment in
Leeds, England, from
what a coroner’s re-
port later revealed was
an accidental over-
dose of methadone

JIM GYSON/SETTY IMAGES
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and alcohol. In an instant, Rae's life drasti-
cally changed, and she subsequently went
on a hiatus from music.

“There was a long period where [ didn't
really hear any songs,” she says. “Normally
in my everyday life, I'd be in the car and
come up with alittle line, or I'd look at some-
thing and try to describe it. .. I didn’t re-
ally think in that way anymore. Nothing was
coming in."”

Rae slowly began to make music again, she
says, and her songwriting instinct “just
started to reappear. I don't know why, but I
was glad to have it back.”

The first song to make it onto “The Sea”
from this period was “Are You Here,” a
haunting alt-rock piece that finds her
painting an idyllic portrait of her lover
(“He’s a real live wire, he’s the best of his
kind/Wait till you see those eyes”), before
plunging into a profound state of longing
(“Are you here? Because my heart recalls
thatitall feels the same”), her voice welling
up with emotion.

“I'wasn’'t sure whether I wanted to put [“Are
You Here"] into the world,” Rae says. “Dur-
ing this time, I've written a lot of music that's
just been for my personal expression, but
when I got to the chorus of that song, I wanted
it to be kind of heavy and intense and sensual
and noisy and overwhelming.”

None of those adjectives comes to mind
when describing Rae's early material, and she
says that a stylistic shift was under way even
before her husband's death.

“I'went from playing small gigs for 80 peo-
ple to like 2,000 or 3,000 people, and they
were arriving with all this expectation and ex-
citement,” she says. “The points in the gig
that were meant to be really intimate and per-
sonal were good, but [ wanted to take it over
the edge and record something that was more
aggressive and extreme.

“I didn't set out to write songs about
grief,” Rae says. “I feel like because I play
my guitar and sing, and I do itin my house,
those sort of things just turned up and
came through.”

Rae co-produced “The Sea” and chose to
collaborate with familiar faces. Co-producer
Steve Brown had also worked on her debut
album, and Steve Chrisanthou co-wrote and
produced “Put Your Records On.” “I suppose
itwas a natural choice to work with someone
she knew well and trusted rather than find
new producers who may impose too strong
a personal style on her work,” says Chrisan-
thou, who worked on four new tracks with
the singer. “There was no real pressure from
the record company to make a particular type
of album, as they trusted Corinne would come
up with the goods . . . [it was] a great way to
start a project.”

“The Sea” was mostly recorded live in the
studio to capture a more organic feel in the
vein of Helen, the all-female rock band she
formed and fronted as a teenager. Many of
those musicians joined Rae on the road for
her preview tour, which in addition to New
York hit Los Angeles, Canada and England.
“Iknew | wanted to bring in the feeling of the
live gigs,” Rae says, “where everything could
turn at the last minute.”

“Corinne has definitely grown as a writer,”

Chrisanthou says. “She’s more confident
about subject matter and arrangement, and
her voice seems to have more depth. The first
album had more co-writing, and although it
didn't suffer from the other writers’ input,
this is a more honest and real representation
of who she is.”

Chrisanthou describes “The Sea” as “a jour-
ney, not just a bunch of singles and fillers
desperately stitched together and hopeful for
profit. In today’s competitive climate, that's
a welcome rarity.”

“Early on there were
some thoughts of,
‘Would you like to work
with this songwriter or
with that songwriter?” ”
Rae recalls of her con-
versations with EM1. “1
said, ‘Let me just do
some on my own and
see how it goes.” They
never brought it up
again, and I never
brought it up again.
I've been really sur-
prised with the amount
of freedom that I've
had with this record. At
the same time, if it all
goes wrong, it's all my
fault because it's all my
decisions. It's a rather
different experience
from the first album,
where | was just trying
to geta record deal and
wondering what other
people in this small cir-
cle thought.”

BACK TO
BUSINESS

Rae's second album
comes on the heels of
Maxwell's return to the charts in 2009 and
arrives about the same time as Sade’s first
studio album in a decade.

But unlike those performers, Rae, 30,
wasn'tyetan established veteran when she
left the music scene, and her first album in
four years admittedly lacks a broad-stroked,
pop-leaning potential hit like “Put Your
Records On.” The challenges in marketing
a less accessible project like “The Sea” to a
still relatively young fan base are not lost

‘Corinne Bailey Rae’
Sales Breakdown

The singer’s first album
was overwhelmingly bought
in the physical format, but a
preorder push from iTunes for her
follow-up may change the balance.

Album: “Corinne Bailey Rae”
Total sales through
Dec. 27, 2009:
1.9 million

CONFIGURATION
BREAKDOWN:
CD: 1.7 million
Digital: 193,000

STORE TYPE:
Chain: 715,000
Indies: 101,000
Mass merchants: 686,000
Nontraditional (digital,
Internet, mail order, venue
sales and other nontraditional
retail outlets): 193,000

SOURCE: Nielsen SoundScan

on her label.

“We're planning a 12- to 18-month press
strategy that covers a lot of breadth,” Vidler
says. “It's arecord of substance and quality,
and because of that, we want people to hear
as much of the alburn as possible, as opposed
tolaunching a single and assuming that will
then trigger everything else.” The late-fall
showcases were key in this respect, Vidler
explains, as concertgoers were able to hear
atleast half of “The Sea” during a set.

“It's a strange
thing to go to a gig
where you don't
know any of the
music, but I feel like
the response has
been good,” Rae
says. On her own ex-
pectations for the
album, she says, “1
honestly don't know
what people will
think of it. It's a dif-
ferent record than
the first one, so I'm
imagining that some
of the people who
liked that album will
like this one, and
some of them won't.
But hopefully, some
of the people that
didn’t like the first
record will like this
record. That's how
I'm thinking how it
will go.”

She pauses, and
gives the idea some
more thought. “Do
I feel nervous
about it? T don't
know. [ really like it
and believe in it,
and there might be some people who are
really into it. It might not be on the same
scale as the people who were into the first
record . . . [ don't know. We're just going
to see what happens.”

In mid-December, Rae released the video
for “I'd Do It All Again,” a stunning ballad
that she wrote in January 2008 after an argu-
ment with her husband. “I felt it would be a
really great way to start things off,” Rae says,
“because it starts out with me just playing the

guitar and singing, and as it goes on, it really
develops and all the layers come out. It's a
balance between the more acoustic sound of
the first record and the bigger sound [ tried
to get on this one.”

EMI's Thompson says that a second clip is
in the works for the decidedly more light-
hearted track “Paris Nights/New York Morn-
ings,” which the label will promote to
different radio formats in the United States.

“The approach at radio is going to be
multiformat,” Thompson says. “We think
her album is diverse enough that we can
go to urban AC and smooth jazz and triple
A. She also has great love at both BET and
VH1. One may celebrate the first single,
where the other might lean quite heavily
on the second.”

Asitdid with Rae's first album, Starbucks
will carry copies of “The Sea” at its stores,
which often provide a reliable sales boost
for artists with similar profiles. Hulu has
also signed on as a partner and will soon
launch a channel dedicated to Rae. The
channel will show music videos and behind-
the-scenes clips as well as Rae’s “Live From
the Artists Den” public TV special, which
she taped Dec. 7 during her showcase at
Hiro Ballroom in New York.

Pre-orders of “The Sea” will be made avail-
able on iTunes Jan. 12, the same day the on-
line music store exclusively releases “I'd Do
It All Again” for download.

Finally, Rae should see large media im-
pressions in the United States from her day-
of-release performance on NBC’s “Today”
show, as well as upcoming features in the
New York Times and Entertainment Weekly.
(U.K. TV appearances were still being lined
up at press time, though Rae debuted “I'd
Do It All Again” with an acoustic perform-
ance on BBC 2's “Later With Jools Holland”
in November.)

Once “The Sea” is released, though, the
real work will begin for Rae. She's lining
up tour dates in the States and Europe to
begin in April and the trek will include
some key festival appearances, like the
newly revived Lilith Fair and Coachella.
The singer is more than happy to putin the
work, though.

“The fact that I have that sort of escape into
music is an amazing thing that | have always
loved,” Rae says. “The way you can delve down
into music and get lost in it—that's the thing
that I need. I need to have it.” seee

PRESSING ON

Though the death of Corinne Bailey Rae’s
husband, Jason Rae, made headlines in the
United States, it drew far more attention in
the United Kingdom, where Rae suddenly
became tabloid fodder. Paparazzi started to
follow the singer around her hometown of
Leeds, and there was constant speculation
over how she was coping. “They had never
had any interest in me before, because | don't
get drunk and fall out of bars and do all of
these reckless things,” Rae says. “After los-
ing Jason and the circumstances around that,
there's been a sudden interest in me person-
ally that | find to be quite disturbing.”

With the intention of putting all the in-
trigue to rest before the full press campaign
for “The Sea” got under way, Rae granted a
“tell all” interview to the Guardian, which
ran an extensive feature on Rae Oct. 4.

“Obviously there was enormous interest
and attention to the story here when it hap-
pened, so it was inevitable that Corinne’s
first interview would need to tackle it,” says
William Luff, her label publicist in the United
Kingdom. “The journalist who wrote it knows
Corinne personally, and she felt comfort-
able being able to talk to him about the sub-
jectin a way she would have been unable to
do with a stranger.”

Though Rae has been open to speaking
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about her loss in some interviews since then,
her press handlers are carefully limiting her
schedule, At press time, they've granted just
four print interviews stateside and fewer in
the United Kingdom.

“Qur strategy is not to pretend that
Corinne hasn't been through a life-chang-
ing experience, but to focus very much
on the music that has resulted from it,”
Luff says.

“| feel like in America, people really get
the music and get me, so I've been able to do
more interviews,” Rae says. “But in England,
it’s a bit more curious. It's all a question of
what you say and what you don't say, and
I'm still learning how to do that.” —MH
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A FEW MONTHS A on all those blogs that
- viieg 0 N C E B I TT E N seem to break and burn so many fledgling
- J bands, the image of a young woman started
= P TW I C E S H Y’ appearing in banner ads. She was blonde, with
- A long, shiny hair and wearing a tasteful polo

LS - )

ﬂ" shirt. But it was unclear whether the photo was
g a m Ire ee en e Ie taken 20 years ago or two weeks ago; whether
: : she was in high school or graduate school; and

dds B ’ u rnln B I o whether she was happy, confused or stoned. In
S ays, she was the preppy Mona Lisa,

some way

=y although some Internet detectives later found
' 119 : a e% I s out that her name was Kirsten.

x"

% ng on the picture directed users to the Web site of the
u t ow band Vampire Weekend, and suddenly, everything made sense,
especially when it was revealed that the picture was the front

cover of the band's forthcoming album, “Contra,” to be released

XL Recordings

Butitalso made sense because, much like the picture, Vam-
nd's image and sound were identified as preppy,
st seemed ageless, too; fans said the band was creat-
ing something new and modern, while critics claim it was
simply ripping off mid-'80s Peter Gabriel albums. When the
band started to attract attention, first on blogs and then in the

mainstream, with MTV Ne g up at its bas
ment shows, plenty of peo .pIP sug,g,eﬂcd it just another
flash in the pan, one more band that would be buzzed about

and then fo

equaled death. This time around, the band is still using the
to promote its new album, but it has the name recognition and
live chops to back up the hype.
new that we had a brilliant and exciting
nd I'I'Idl'lngI lan Mouh mne says. sion of that
portunity
to listen to the music rather than form baseless opinions on
hype or buzz. In this instance, the leak ultimately set up the

Vampire Weekend's self-title dr-butclllPl'Pd the Billboard 1UI)
atNo. 17 and went on to sell 482
SoundScan. But keeping t
the band to a wider audience remained a top priority for eve
one involved.

on the first album was ultimately

“hen, who blj!,IlPd l}l(-‘ band to XL. “When | tlr
thcm I thought thi aband that could appeal to people that

friends have nie

love pop fampire W nd. And alot of
friends ampire Weekend is the most mainstrean
they like.”

ding ar(::und in the pouring
nd [ couldn’t believe

all across the country and the world, have been a big part of Vam-
pire Weeke hey can come in to the band
context-free, which is nic : I spent a week on tour

teenagers v
|la\ln§: really pedewlrun ta.
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‘People give you no credit until you have at

leasttwo successful albums

—EZRA KOENIG, VAMPIREWEEKEND

dience is crucial. “I'm the most psyched when teenagers like
the music,” he says from his girlfriend’s parents’ house in Palo
Alto, Calif. “It's the most honest time in someone’s life, and they
have the ability to see right through something thatisn’t real.”

Koenig adds that he wants to recruit emo kids to the Vam-
pire Weekend fan base, but might not be prepared to make the
necessary wardrobe changes. “My hair does approach that emo
look sometimes, if | go a while without cutting it,” he says. “But
beyond all the pretense, I think thatkids do see how emotional
our lyrics are, and they connect with that.

“We never make artistic decisions based on who we want our
audience to be,” Koenig says. “But my goal is not to limit who
listens to us. If people describe us asindie, that means a specific
type of person will listen, and [ don’t want that to be the case.”

On “Contra,” much like the last record, the lyrics remain not
only emotional, but also playful and erudite, “Contra” also re-
tains the same sound on a number of tracks, particularly to-
ward the start of the album; “Horchata,” the first “teaser” track
to be released, has the same upbeat, African-influenced sound
that ran throughout “Vampire Weekend.” But the new album
also sprawls toward the end, with some ballads and slower
tracks that might throw listeners for a loop.

“This album reflects a different side of us, for sure,” Koenig
says. “In some ways it's similar—Rostam [Batmanglij, who
plays multiple instruments in the band] produced it, like the
first one, and it's still the four of us. But we did want to do some-
thing different, and I think ‘Contra’ is more diverse in terms
of tempo and the sounds we use.”

Chen points to the fact that the band members had two years
on the road to make them better musicians. “They had more
time with this album, and they were really able to stretch out
and go slow and focus,” he says. “Too many bands make al-
bums thatare indistinguishable from one another, and I think
Vampire Weekend wanted to make sure that didn't happen.”

The time on the road was important in terms of building the
band’s talent and career. “Vampire Weekend works very hard—
they tour consistently in the U.S. and overseas,” Montone says.
“We've tried not to skip steps, playing the right rooms, even if
the short-term demand could have made larger plays possible at
the time. Regarding festivals, we've always been somewhat picky
and not overplayed. With any artist that is in demand, you have
to know when to open and close the tap, so to speak.”

The marketing rollout for the album was fairly different from
the first one, too; expected, given that Vampire Weekend now
has an impressive track record. “We didn’t want to do things
in a conventional, dry way,” Chen says. “We wanted to find out
what ‘Contra’ meant to people and use that question as a way
to let them in.”

The launch of the campaign was the Kirsten image, and Chen
says the sites it ran on reported a much higher than average
click-through rate. “We put the image out, and then we an-
nounced the album,” he says. “We posted the MP3 of ‘Horchata’
to the band's Web site and MySpace, and then we started slowly
releasing more content.”

The release included the first official single from “Contra,”
“Cousins,” which is No. 39 on Billboard's Alternative chart. “We

‘Contra’ band:
VAMPIRE
WEEKEND
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also posted a video for the song on the Web site, and we posted
some other clips of the band, for people to see and hear them
again,” Chen says. “And we just posted a track called “White
Sky,’ which the band had been playing live for some time, but
no one had heard the album version.”

Even though nearly one-third of the album has now been
made available to a mass audience, in a turnaround of opin-
ion from the last record, Chen says he hopes the album won't
leak for as long as possible. “Ifit does leak, it makes it less fun
for the band to share it,” he says. “Albums don't always get a
chance to be presented the right way, and we are hoping that
this doesn’tleak and allows the band to roll it out on their own.”

Koenig says promoting the new album has been much eas-
ier than it was the first time around. “I'm well past worrying
about it flopping,” he says. “Once we started releasing songs
and doing small shows, the response was really good, and [ feel
confident. I don't think people are burned out on this band.”

But, Koenig adds, that doesn't mean he's resting on his lau-
rels and waiting for the accolades to roll in and the album to fly
off the shelves. “We still need to prove ourselves with the sec-
ond record,” he says. “People give you no credit until you have
at least two successful albums.”

But even as they work the new album, there's still strong in-
terestin “Vampire Weekend.” A recent ad for HP used “A Punk,”
a song from the firstrecord, despite the fact that the track is al-
most 2 years old.

“In terms of licensing, it's always up to the band,” Chen says.
“We hadn't done ads before this one, but we felt comfortable
with it. ‘A Punk’ was the biggest single from the first album,
and HP wanted to use something recognizable, which makes
sense, We also know it could spur attention to the band again,
and in a way, it was almost better to use an older track. ‘A Punk’
has been around for a while, and itwon't be defined as the song
in the ad. It already has a life far beyond that.”

Montone points out that even though the band has had suc-
cess at radio, licensing is still key to getting the music heard.
“If the spot is classy and works well with the music, I think it
can be a smart and significant impression,” he says. In addi-
tion to the HP ad, Vampire Weekend's music has appeared in
the films “Step Brothers” and “Nick & Norah's Infinite Playlist”
and the British TV show “The Inbetweeners.”

Koenig says that the band’s exposure at radio was initially
surprising, but ultimately positive. “It was pretty cool to hear
my songs on the radio, especially when they were sandwiched
between stuff that sounded totally different,” he says. “And of
course, once we got there, some people would try to call us out.
The positive reviews we were getting are totally one of the rea-
sons we are where we are today, but while respectis important,
it doesn't break you through.

“Look at "Twilight,” " he continues. “It's the biggest movie in
the world and all the critics hated it. My goal has always been
to make some type of pop music, to always have my songs be
catchy and immediate on some level. I want to make something
that people will walk away humming, and all the bands I love
were able to split the difference between being loved by the crit-
ics and by fans. I hope we can do the same.” [

LITTLE NIBBLES

Vampire Weekend’s Past And
Present Musical Ventures
Showcase Its Members’
Creative Range

DISCOVERY

As if Rostam Batmanglij wasn't busy enough playing in
and producing Vampire Weekend, last summer he released
an album with Wes Miles of the band Ra Ra Riot under the
name Discovery. Although Discovery formed before Vam-
pire Weekend, the act was dormant for some time while
both members worked on their main projects. And while
Discovery’s debut album, “LP,” was released by XL and
features an appearance by Ezra Koenig, it sounds nothing
like Vampire Weekend. The set, which was praised by crit-
ics and called unlistenable by others, is a heavily Auto-
Tuned collection of R&B tracks and pop songs, Both mem-
bers claim the album is serious—with tongues planted
firmly in cheeks—but it’ll probably be a one-off without
any associated live shows.

THE VERY BEST

Vampire Weekend has been accused by many of cribbing
from African music, so it makes sense that Koenig would
jump at the chance to work with an African musician. The
Very Best, composed of European production team Ra-
dioclit and Malawian-born, London-based singer Esau
Mwamwaya, recruited Koenig to sing on the track “Warm
Heart of Africa,” which appeared on the act’s 2008 mix-
tape and 2009 album.

DIRTY PROJECTORS

Koenig and Batmanglij have collaborated with Dirty Pro-
jectors, which is led by Dave Longstreth; Koenig played
saxophone on a European tour. Vampire Weekend and
Dirty Projectors share both African musical influences and
an affinity for Brooklyn. Additionally, Dirty Projectors’
Angel Deradoorian sang on the Discovery album. —CH
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PROFESSIONAL

M Ultimate Music Moment

Photo Contest

Billboard And PDN Team To Showcase
The Professional And Amateur Photographers
Who Captured The Year’s Defining Moments

Best Artist

Best Crowd Photo,
Professional: Simon Moricz

Portrait,
Professional:
Brook Pifer
While on
location
shooting pop
star Brie, a
lightning
storm formed.
With a little
luck and
impeccable
timing, Brook
Pifer captured
this shot.

Budapest's 2009 Sziget Festival boasted that it was
organizing one of the most varied international music
festivals of all time—and the diversity paid off. The
total number of visitors during the week broke the
previous record of 385,000 attendees set in 2005.

HOW WE PICKED
THE WINNERS

A panel of industry experts
selected the winners in the
professional category. The
judges were Fader creative
director Phil Bicker; Kris

of Kris Graves Projects, a
gallery in Brooklyn;
Roadrunner Records
president Jonas Nachsin;
Billboard editorial director
Bill Werde; and Billboard
photo editor Amelia
Halverson. For more
information, go to
BillboardPhotoContest.com,
and for a gallery of the
winning photography, go to
PDNonline.com.

Best Performance Photo,
Professional: Eric M.
Townsend

Annie Clark, aka St. Vincent,
performs with her band at
Mew York's Radio City Music
Hall as the opening act for
Death Cab for Cutie. Eric M.
Townsend uses prime lenses
when shooting concerts to
avoid the traditional music
photo created with a zoom
lens. This photo was taken
with an 85mm f/1.2 lens.
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Best Performance Photo,
Amateur: Julia Zave

Title: Yeah Yeah Yeahs
Top: “Karen [O] was very
animated while performing
onstage. It felt like she knew
exactly where to be for a shot
with beautiful color and
depth,” Zaves says.
Immediate right: “Nick
[Zimmer] was in an obvious
dream-like state of complete
focus. And | was in there with
him just long enough to get
this shot.” Far right: “[Karen
0] moved around the stage
like there was nothing more
natural than being there in
the whole world. | moved
around the pit like there was
no other place I'd rather be.
We were both in the right
place at the right time.”

-

Best Artist Portraits,

Amateur: Gari Lamar Askew

Title: Being John Mayer

From top: John Mayer recording “Battle
Studies" at Capitol Records’ Studio B in
Los Angeles, August 2009; in the
studio; taping a music video for “Battle
Studies”; shooting a video interview;
backstage at L.A.'s Troubadour; at the
Troubadour with Pino Palladino
(background) and Steve Jordan (not
pictured).

JUDGES: A
AMATEUR DIVISION "M
Our panel for the amateur category
featured Secretly Canadian co-founder Best Crowd Photo,

Ben Swanson, Friendly Fire Recordings Amateur: Steven Walter

itz Bi Title: | Am With the Fans
founder Dan Koplowitz, Billboard photo
editor Amelia Halverson, Roadrunner Clockwise, from top left: | Am With the Fans; Nose to Mouth; Celebration; On Top of the World; | Am With the Fans; Live Feed

Records president Jonas Nachsin, Fader “This series is an introspective on music culture from the viewpoint of a fan,” Walter says. “Oftentil fleeting ts such as these are only recalled
creative director Phil Bicker, PDN photo from photos, as we process them subconsciously, and rarely give them the merit they deserve. Thousands of shows as a fan have trained my eye to not
2 "
editor Amber Teranova and PDN take these moments for granted.
Contests manager John Gimenez.
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BURN BABY BURN

LhTIN

Better Late
Than Never

Camila Takes Its Sweet Time
And Reaps The Rewards

BY LEILA COBO |

Patience is a rare virtue in the music business. But Mexican
pop trio Camila has benefited from taking things slowly not
once, but twice.

In May 2006, the group released its debut album, “Todo
Cambio,” and watched it do next to nothing at first; it took a
year for the release to enter Billboard's Top Latin Albums chart
and then climb steadily to the top five, eventually selling nearly
400,000 U.S. copies, according to Nielsen SoundScan.

Butinstead of quickly capitalizing on that success and rush-
ing out a sophomore disc, Camila took its time, and on Feb.
9 its follow-up, “Dejarte de Amar,” will be released in the
United States and throughout Latin America on Sony Latin.

The release is one of Sony's biggest priorities for the year.
Thanks to its stake in entertainment /management company
Westwood Entertainment, Sony effectively manages Camila
and has a stake in all its revenue streams, including touring,.

Camila comprises lead singer/composer/keyboardist
Mario Domm, vocalist Samo and guitarist Pablo Hurtado.
The group’s unique sound, with its R&B-tinged vocals
blended with a Latin pop sensibility, has found a following
among a younger audience that favors boy bands as well as
with adult listeners who enjoy the group’s well-crafted, often
complex melodies.

If “Todo Cambid” was challenging at first listen for an

audience that simply wasn't used to this kind of sound
from a Latin pop group, the follow-up is lusher and more
heavily arranged.

It took Camila this long to produce a second album in large
part because the group simply got busier as its success ex-
panded-
the continent—demanding the act’s presence at promotional

from Mexico to the United States and then down

appearances and shows,

Still, it was clearly time for a follow-up and “Dejarte” was
initially slated for release in December 2009. But the mem-
bers began to feel pressured, and Domm asked for more time.

Sony granted the request and instead released the first sin-
gle, “Mientes,”
paign preceded by a series of webisodes featuring the band
talking about the upcoming album and song.

The track rose on the Latin American charts, reaching No.
3 in Mexico, according to Westwood co-founder Jorge Judrez.
Stateside, the track entered Billboard’s Hot Latin Songs chart
at No. 45 in the Dec. 19 issue and this week is No. 21.

The release of “Mientes” was heralded with a press confer-

in mid-November with a heavy marketing cam-

encein Mexico and a series of TV spots as well as avideo. Fans

SURGE PROTECTOR

EN FUEGO

who purchased the single could also preorder the album and
claim it with their receipt upon its release in February. Those
who purchase the CD single will find three versions on the
disc, including a karaoke version that fans can record a video
to and upload to Camila’s Web site to compete for a meet-and-
greet with the act.

“We have a lot of visual material documenting Camila from
the past several years and we've exploited all of it on the In-
ternet to very strong reaction,” Judrez says. In fact, Camila’s
online popularity is the basis ofa partnership with Toyota that
will feature several online videoclips where Camila touts Toy-
ota and which will be posted on Camila's YouTube channel.

Camila is also beginning a relationship with Converse in

o o
‘We have a lot of visual
material documenting
Camila from the past several
years and we've exploited
all of' it on the Internet.’

—JORGE JUAREZ,
WESTWOOD ENTERTAINMENT

Find more magazines at www.magazinesdownload.com

HOLIDAY TRIBUTE

J

SMILING FACES

Three of a kind: CAMILA

Mexico (the group is wearing Converse shoes and getting a
sponsorship fee) and is continuing its successful partnership
with Verizon Wireless, which previously offered its customers
exclusive mobile contentin connection with the group’s first
U.5. headlining tour in 2008.

Among other initiatives, Verizon will support the release
of “Dejarte de Amar” with a private showcase for radio con-
test winners in Los Angeles during the last week of Febru-
ary. Camila is supplying the mobile carrier with exclusive

content for subscribers, including ringtones and behind-
the-scenes footage, and Verizon will be a sponsor of the
group’s tour, which is slated to kick offin late spring or early
SUMIMET,

Camila’s music is also being featured in the telenovela
“Corazén Salvaje,” and talks are under way to have one of
the album’s singles used as the theme of another upcoming
Televisa soap.

In the United States, Walmart will sell an exclusive ver-
sion of the album featuring tracks from the group’s upcoming
performance for the retailer’s “Soundcheck” Web site.

“I consider myself a very fortunate artist,” Domm says.
“We've had total support from the label and I feel that Sony's
commitment to us has a foundation, and 1 feel I've done my
job. I think this model of making music and selling it is com-
ing to an end, but we were able to squeeze in before the door
shut, and now, I'm part of a new model.” e
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>>>‘|DIOT’ GETS
BROADWAY DEBUT
The musical stage show
adaptation of Green Day'’s
“American |diot” (Reprise/
Warner) is moving to
Broadway this spring. It
will open April 20 at the St.
James Theatre, with
previews in March. Casting
for the production hasn't
yet been announced. The
move to New York follows
a sellout run last fall at the
Berkeley Repertory
Theatre in California. The
musical “American Idiot,”
which features songs from
the original album, is
directed by Michael Mayer.

>>>ARTISTS PEN
SONGS FOR TIBET
Thom Yorke, Damien Rice
and Philip Glass have
composed songs for a
documentary film about
Tibet. The Radichead
frontman wrote three
tracks for “When the
Dragon Swallowed the
Sun,” a film about the
Free Tibet movement’s
ongoing struggle to gain
autonomy from Chinese
rule, Director Dirk Simon
has spent seven years
making the film, which
features high-definition
footage from India, China
and Tibet and interviews
with Richard Gere, Arch-
bishop Desmond Tutu
and the Dalai Lama. The
composers for the sound-
track were confirmed on
the film's official Web site
(whenthedragon.com),
which doesn’t confirm a
release date but notes the
movie is “coming soon.”

>>>KRAVITZ
DENIES LEAK

Lenny Kravitz took to
Twitter Jan. 4 to “set the
record straight” about a
leaked version of Michael
Jackson's “Another Day,”
a song the rocker
recorded with the King of
Pop before his passing.
Kravitz posted a video of
himself telling fans that he
didn’t leak the version of
“Another Day" that
surfaced online Jan. 3,
“Mine has been locked up
in a vault since we re-
corded it,” he says. “The
version that’s out is a
minute and 30 seconds,
roughly, of the track—not
mixed, but it is the track.
The DJ who's speaking
over the track, | don't
know who that personis
... but that person has
nothing to do with the
track.”

Reporting by Monica
Herrera and Andre Paine.

Not fade away:
DAY OF FIRE

BY DEBORAH EVANS PRICE |

Lost And Found

Day Of Fire Beats The Odds, Again

The last few years have been rather tumultuous
for Day of Fire frontman Josh Brown. “We
changed management. We changed booking
agencies. We changed labels,” he says. “At the
time, | was going through a divorce. Me and
my wife are back together now, but my life was
just turned upside down completely. So that's
what the record is about—pretty much having
the rug pulled out from under you.”

But now, buoyed by a busy tour schedule and
anew deal with Razor & Tie, the hard rock band
is gearing up for its first new release in three
years as “Losing All" drops Jan. 26.

Brown is no stranger
to hard times. The for-
mer frontman of Full
Devil Jacket, Brown
overdosed on heroin
before turning his life
around. “I was already
a drug addict when I
got my first record deal,
and when someone
gave me a pile of

o O
‘That’s what the
record is about—

pretty much
lmvm;, the rug
pulled out from

went on ‘American ldol,” " Brown says. “We
played a show with his first band. We just con-
nected from there and have been friends ever
since. He's the real deal. He's going to be a
great producer, and he’s grown into just a
phenomenal writer.”

The first single, “Lately,” is No. 36 on Bill-
board’s Active Rock chart, iTunes is offering
an exclusive bundle that includes the album
version of “Lately,” a live audio version and a
live video.

“They have a really nice core fan base from
their last couple of records,” Razor & Tie sen-
ior director of marketing
and product management
Josh Gold says. “So we've
been really trying to engage
that existing fan base with
widgets and online tools
[so] that they could help us
recruit new fans. The fans
love Day of Fire and want
to spread the word about
the band . . . We'll keep

money I'was like, ‘Man, u ll(l er VOU.- giving them new widgets,
I'm going to do more i new videos and video
drugs than I've ever —JOSH BROWN, podcasts and audio pod-
done.’ I did, and that DAY OF FIRE casts, stuff to keep on

lifestyle was killing

me,” he says. “I just came to the realization
after OD'ing a couple of times I needed to
change.”

He quit drugs, took four years away from
music, then returned and formed Day of Fire.
Previously signed to Essential Records, the
band’s 2004 debut album earned a Dove Award
for rock album of the year. Its sophomore set,
“Cut & Move,” further solidified the band's
audience and helped land it on tours with
Saliva, Cold, Collective Soul, Third Day and
Daughtry.

“Losing All" was produced by Rogers Mas-
son; Chris Daughtry co-wrote three songs,
including the track “Hello Heartache.” “We
met him about a year-and-a-half before he
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streaming new contentand
keep them engaged.”

Day of Fire will begin a tour with Cold and
Nonpeint in mid-January that runs through
April. “We're looking to micromanage this tour,
50 we're creating a marketing plan for every
single market [in which] the [radio] station is
already working with Day of Fire,” Gold says.
“A lot of this will be online, and we'll try to cre-
ate a plan that can integrate Day of Fire to what
they do.”

Brown looks forward to hitting the road
again, “My ability to play a guitar doesn’t sep-
arate me from the audience—it brings the au-
diences to me,” he says. "I want to connect
with those people and just continue on. We
love our fans.” v

ROCK BY EVIE NAGY |

DANCE POP
REVOLUTION

Free Energy
Shakes Up The
DFA Records
Roster

New York’s DFA Records has
a history with many of the in-
dustry’'s premier dance and
electro-punk acts, including
label co-founder James Mur-
phy's LCD Soundsystem,
British synth-pop band Hot
Chip, breakout star the Rapture
and dozens of hotly spun club
acts. But according to label
manager Jonathan Galkin, the
music that DFA releases does-
n't always match what the label
heads listen to on a daily basis,
and when it finally found a
band that was “writing songs
to exorcise our glam rock
demons,” itwas happy to sign
it. The resultis “Stuck on Noth-
ing,” the Murphy-produced
debutalbum from Philadelphia
band Free Energy, due Jan. 26
from DFA.

“It's by far the most will-
fully or blatantly commercial

project that we've done in a
long time,” Galkin says of the
10-song set, which blends
pop, classic rock and post-
punk influences to whirl a
hooky, good-time vibe that
brings acts like Weezer, T-Rex
and Tom Petty to mind.
Galkin adds that the track
“Bang Pop,” which is likely to
follow opener “Free Energy”
as the album’s second single,
“sounds like Hanson.”
Galkin says “Free Energy” al-
ready has heavy interest from
college radio and independent
FM stations. “The response was
pretty immediate. We joke
about how every music pro-
grammer at these stations will
say they're huge DFA fans but
they won't play our music. And
now we've given them the one
act they can play and say, ‘Twon't
lose myjobifl play this song.””
Free Energy formed after the
2006 demise of the band
Hockey Night, founded by
childhood friends Paul Spran-
ger and Scott Wells, who even-

PULSE

EDITED BY TOM FERGUSON

>>>KLEIN LIVING

This year will see another
chapter written in the already
impressive story of Belgian act
Vaya Con Dios and its singer/
songwriter Dani Klein.

The act’s first album in five
years, “Comme On est Venu”
(Columbia/Sony Music), re-
mains in the Ultratop charts for
Flanders and Wallony more
than two months after its Oct.
26 domestic release, having
initially shipped gold (10,000
copies). A French release fol-
lows in March, and Sony has
high hopes for it, as the new
set is Vaya Con Dios’ first en-
tirely French-language album.

Since the act’s 1988 debut,
Klein has generally sung in
English. By recording in

French, she says, “I'm finally
returning to my roots, back to
my first influences.”

Sony claims Vaya Con Dios
global album sales have top-
ped 10 million, with notable
successes in several territories
including Germany, the Neth-
erlands and Norway, The act
first appeared as a gypsy-
blues-jazz outfit in the late
'80s, but when the original trio
split in 1990, Klein decided to
continue using the name for
recording and touring.

Sony Music Belgium brand
and promotion manager
Karsten Biesemans says Sony
“plans to record parts of the
album in English and Span-
ish” for future international
releases that the label is cur-

‘Returning to
my roots”
VAYA CON
DIOS

ACHEL LEAH WOLLANSKY;
MES: GALA MAREZD
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tually moved to Philadelphia.
Galkin, who had been a Hockey
Night fan, encouraged Spran-
ger to continue sending demos
as he and Wells recorded them.
“Eventually [Galkin] signed us,”
Spranger says, “and then it was
another couple of years before
James [Murphy] finally got it.”

While Free Energy’s radio-
ready music seems like a coun-
terintuitive choice for an
ultra-hip dance label, DFA was
the only player that stepped up

rently negotiating.

Klein is booked by Belgium-
based Boogie Productions.
She co-wrote 11 of the album’s
13 tracks, with publishing han-
dled by her own company Tell
ItLike Itls. —Marc Maes

>>>DO THE D@
Folky French/Finnish pop/rock
duo the De (pronounced
“doe") is readying its second
album for a first-quarter re-
lease. In January 2008, with its
debut, “A Mouthful” (Cing 7/
Wagram), the De became the
first French act to top the IFOP/
Tite Live chart with an English-
language album. A subsequent
international rollout backed by
heavy touring helped build a
buzz around the duo of singer
Olivia Merilahti and multi-
instrumentalist Dan Levy. “A
Mouthful” has sold 25,000
copies internationally and
150,000 in France, the act’s
manager Monte Cristo says.
The De had early European
exposure in 2007 when sta-
tionery manufacturer Hamelin
Paperbrands used its track
“On My Shoulders” fora TV ad
campaign. After that, Cristo
says, “everybody wanted to
sign us,” but he opted to set

to signing the band. “To be hon-
est, nobody else contacted us.
We've always been a couple of
weirdos, and nobody else has
really understood what we do,”
Spranger says.

“Every song is very rigid
rhythmically and has some-
thing about it the way you can
DJ a David Bowie song or a
Roxy Music song into a DJ set
and still make it sound natu-
ral,” says Galkin, explaining
why Free Energy’s rock fits

Philadelphia

up the Get Down imprint
jointly with the act to release
“A Mouthful.”

The album was released in
May 2009 in the United King-
dom through indie label
Wrasse, with a U.S, release
through Junket Boy follow-
ingin October.

The Do is booked by Uni-T
Productions (France), the
Windish Agency (North Amer-
ica) and Primary Talent (the
rest of the world). “The new
album’s pretty much finished,”
says Peter Elliott, the band's
London-based agent at Pri-
mary Talent. “We're looking to
do some setup shows in the
second quarter, then European
summer festivals.”

The De's publishing is shared
between Fuas Music and Uni-
versal Music Publishing.

—Aymeric Pichevin
& Tom Ferguson

>>>YELLO FEVER

In the 30 years since releasing
its first album, Swiss duo Yello
has become recognized as a
seminal influence on the elec-
tronica scene.

This year will bring the first-
quarter international rollout of
its latest album, “Touch Yello”

DFA’s dance continuum. “The
same could be said about
‘Bang a Gong' by T-Rex or
something—those were songs
that were meant to be played
in discotheques at the same
time as on FM radio.”

Free Energy played a num-
ber of live dates throughout
fallfwinter 2009 and is work-
ing on a tour for the spring and
summer. It's also filming a new
video for “Bang Pop,” as well
as an infomercial for a work-
out mixtape it made with
DFA on cassette.

“Ittook a lot of discus-
sion, but the more people
we played it to, the less
people were shocked at
whatwe did,” Galkin says
of the decision to add Free
Energy to the DFA fam-
ily. *We can make a rec-
ord that on one hand can
sitalongside a dance 12-
inch by a techno act,
while at the same time,
the people who make
that record can produce
a45-minute classic rock
record that can be played
on the radio. It's a very
strange world we're nav-
igating, but it's the start
of something that we
feel a lot more comfort-
ablein.” e

(Polydor/Universal), following
a successful early release in
Germany, Switzerland and
Austria (G/S/A).

The duo of vocalist/lyricist
Dieter Meier and multi-instru-
mentalist Boris Blank has re-
leased more than 20 albums
as Yello since “Solid Pleasure”
appeared in 1980, scoring in-
ternational dance-pop hits like
“Bostich” (1979), “Oh Yeah”
(1985) and “The Race” (1988).

After the Oct. 2, 2009,
G/S/A release of “Touch Yello,”
it charted in all three markets,
hitting No. 1in Switzerland, A
deluxe edition with an accom-
panying bonus DVD titled
“Touch Yello—The Virtual Con-
cert” followed in December.
Universal Music G/S/A presi-
dent/CEO Frank Briegmann
says Yello has always been a
musical trend-setter, adding
that on the DVD, “Meier visu-
alizes the sound creations of
Boris Blank and gives the
album new perspectives.”

For his part, Meier says the
DVD underlines the fact that
Yellois “not just a band but an
art project.” The act, which
doesn’'t play live, is published
by Warner/Chappell.

—Wolfgang Spahr

MUSIC

with DAN ZANES

by LOUIS HAU

Former Del Fuegos frontman Dan Zanes has won over kids, parents and critics with family-
friendly roots music that entertains and enlightens. In December, he released “76 Trombones,”
acollection of Broadway show tunes, the latest in a series of themed albums that Zanes has cre-
ated, including the Latin-themed “Nueva York"; “Parades and Panoramas,” a selection of songs
from a folk music folio compiled by Carl Sandburg; and “Sea Music,” a collection of traditional

maritime songs.

Zanes, who made a cameo appearance in the 2008 film “Revolutionary Road,” returns to the
silver screen in January with “Wonderful World,” a movie starring Matthew Broderick that pre-
miered at the 2009 Tribeca Film Festival and is now in limited release.

1 How did you connect with writer/direc-
tor Josh Goldin and “Wonderful World”?
He'd brought his family out to shows when we
played in L.A. [and] he just asked if I'd be in-
terested. The starting point was doing some
instrumental music, and then it went to writ-
ing a song for the end, and then it went to being
in a couple scenes with Matthew and [former
Elvis Presley guitarist] James Burton. Soon as
I heard that—James Burton—I said, “All right,
I'll be there.”

2 Since you started recording all-ages
music nearly a decade ago, the market
has blown up big. What do you make of
all the changes?

It's nice there are more alternatives for kids.
There's a lot more to choose from for families

O
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than there was 10 years ago. I'd like to see it
getalittle more diverse, There's a glaring lack
of diversity in the landscape of family music,
with notable exceptions of course, like the Fa-
ther Goose CD [on Zanes' Festival Five Records
imprint] that came outa couple years ago doing
mostly Jamaican and Caribbean music. [ would
love to see that begin to change.

3 How has the rise of blockbuster Dis-
ney franchises like “High School Musical”
and “Hannah Montana” affected independ-
ent artists like yourself?

I don’t think they've affected us. It's another
world. That's a house in a completely different
neighborhood than the one [ live in.
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[But] we've never shied away from corpo-
rate involvement. My goal is to reach as many
people as possible and along the way there
have been some great partners we've worked
with to make that happen. Disney, Starbucks,
Razor & Tie—there are thinking, creative peo-
ple at all of these companies. So I'm really
not of the mind-set to say little companies are
good and big companies are bad. These com-
panies have really helped us get the music
out there.

4 Your album “76 Trombones” is your
latest themed album. How do you decide
which projects to take on?
I almost feel like [ don’t decide at all—the
world around me decides and | get hip to the
plan. It has been the people that come into
my life, they sort of make these ideas
seem like the right ones. “76 Trom-
bones” came out of a call from MPL
Publishing, Paul McCartney’s music
company. They called and asked if we'd
be interested in doing a family CD of
the Broadway tunes that Sir Paul owns.
I kept saying in the beginning that I
didn't think I could really do justice to
this kind of music. It wouldn't come
out sounding like Broadway as we
know it, it would sound like weird folk
music. [MPL head of creative develop-
ment and licensing] Nancy Jeffries was
the person who put all this together for
us, and she kept saying, “That’s all
right, that's what we want; we just want
you to do your thing.”

5 Although you focus on making
music primarily for younger audi-
ences, your work has been more di-
verse than what you did during your
rock’n’roll years.

Oh, yeah, thisis such a huge step up creatively.
I look back on rock'n’roll and I'm grateful
that I had the opportunity to squander my
youth in that manner. We got to work with
Mitchell Froom on our first three records.
From Mitchell, I learned everything [ know
about making records. But rock'n'roll as a
genre didn't call out to me to be taken very
far. That wasn’t what we were about.

6 Have you ever been tempted to
adapt any Del Fuegos tunes for your
current audience?

|[Laughs] Absolutely not. | can’t remember the
words anyway. =
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ALBUMS

CHRIS BROWN
Graffiti

Producers: various

Jiveddive Label Group
Release Date: Dec. 8
Although some still question
whether Chris Brown can re-
gain his career footing, his
third album, *Graffiti," is a
solid step in that direction.
Joining forces with such pro-
duction talents as Swizz
Beatz, Polow Da Don, Ryan
Leslie and the Runners, Brown
co-wrote the majority of the
album, a forward-moving fu-
sion of R&B, pop, rock and
Euro-dance. The young phe-
nomenaon still knows how to
party: In addition to the synth-
heavy song “| Can Transform
Ya," he cuts loose on the
rhythm-purmping “What | Do"
(featuring Plies) and the
disco-etched “Pass Out” with
guest Eva Simons. Switching
gears, the singer taps into his
R&B/pop origins an “Sing Like
Me” and "Take My Time" with
Tank. Brown brings his vocal
skills to the forefront as he
navigates the depths of lost
love and redemption on the
poignant ballad “Crawl!" and
the revealing “Fallin Down"
(“It's getting heawvy/| think I'm
‘hout ready to break down™).
While listeners can’t help but
be reminded of his fall from
grace, Brown also shows us

on "Graffiti” that he's still a for-
midable talent.—GM

30 SECONDS TO
MARS

This Is War

Producers: Flood, Steve
Liflywhite, 30 Seconds to
Mars

Immortal/Virgin

Release Date: Dec. 8

When 30 Seconds to Mars
frontman Jared Leto wants to
go epic, he doesn’t go half-
way. In nearly every song on
the band’s third album, “This
Is War,” Leto enlists the serv-
ices of a backing choir (some
of the vocals were provided
by fans, recorded at a series
of so-called summits held
around the world), while oth-
ers came from a group of Ti-
betan monks. Produced for
the most part by U2 collabo-
rator Flood, the new album
rarely operates at anything
less than a frenzied fever
pitch, with thundering percus-
sion grooves {"Vox Populi™),
Leto’s top-of-the-lungs yowl!
(*Search and Destroy™) and
wave after wave of Edge-style
guitar theatrics ("Kings and
Queens™). A widely reported
collaboration with Kanye
West ("Hurricane™) didn't
make the album—Leto has
blamed label issues—but per-
haps that was for the best. It's

28

PHIL VASSAR

Traveling Circus

Producer: Phil Vassar

Universal South

Release Date: Dec. 15

On his fifth studio set, “Traveling
Circus,” Lynchburg, Va., native Phil Vassar set out to
make an album without following the conventions of
MNashville's paint-by-numbers record-making—he hired
his road band to back him and produced the album him-
self. Although it steps off the Nashville assembly line,
“Traveling Circus” finds Vassar (who either wrote or co-
wrote every song) less of a maverick than he might have
hoped, as the result isn't radically different lyrically or
sonically from previous efforts. But that's not to say he
failed; quite the opposite. The standout tracks include
lead single “Bobbi With an |,” a refreshing comedic jaunt
about a cross-dressing good ole boy, and “A Year From
Now,” a haunting, piano-drenched ballad about hidden
optimism in the face of teeth-grinding heartbreak. Al-
though Vassar's pleasing, supple voice recalls classic
'70s pop singers, this album isn’t about distinctive
singing—it's about delivering superbly crafted country
songs. And when that’s the goal, Vassar always shows
up wearing his game face.—W.J
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not easy to imagine where the
rapper would have found
room to fit here. =MW

ALLISON IRAHETA
Just Like You

Producers: various

Jive Records

Release Date: Dec. |
Seventeen-year-old “Ameri-
can ldol” graduate Allison Ira-
heta was praised by judges
and fans for her smoky, pow-
erful voice and eventually
came in fourth in 2009 be-
hind Kris Allen and Adam
Lambert. Her debut album,
“Just Like You," has no short-
age of commanding pop-
rock tunes, but Iraheta really
shines when her spirited
voice breaks through the pre-
cise production. The first sin-
gle, “Friday I'll Be Over U,"
blends dance and electro
beats with grinding guitars,
while standout track "Robot
Love™ finds Iraheta complain-
ing to a boyfriend who is
more attached to his cell
phone than to her. ("Technol-
ogy sucks/l wish | could
change all your numbers/Put
your phone underwater.”) But
soulful tunes like "Scars" and
the bluesy “Trouble Is” show-
case the raw talent that made
Iraheta a star on "Idol” and
set her apart from other
young pop upstarts.—KpP

PRISCILLA RENEA
Jukebox

Producers: various

Capitol Recoreds

Release Date: Dec. 7
Priscilla Renea, a YouTube
songstress-turned-record-
ing artist, showcases her
knack for combining prose
and poetry with catchy
beats on her debut album,
“Jukebox.” It's like a compi-
lation of 11 powerful stories
cohesively wrapped to-
gether by Renea’s smooth
vocals and undeniable
charm. The opener, “Doll-
house,” is a power-pop an-
them for independent
women everywhere, and the
singer/songwriter also
shows a venerable side in
the midtempo piano ballad
“Fixing My Hair." Showing
off her unigue wordplay in
the beat-heavy “Rockabye
Baby,” Renea raps about
teenage pregnancy using
nursery rhyme characters
Miss Mary Mack and Georgie
Porgie. And the seemingly
jovial "Mr. Workabee” finds
Renea singing over a
buzzing chorus, "Hey Mr.
Workabee/| see you work-
ing/But do you often forget
that you've got a queen at
home.” Like the machine the
album is named after, “Juke-
box" has a little something
for everyone.—CEB
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RINGO STARR

Y Not

Producers: Ringo Starr, Bruce
Sugar

Hip-O/UMe

Release Date: Jan. 12

Ringo Starr has always done best
with a little help from his friends, be it with the Beatles
in the '60s or the company of high-profile contribu-
tions to his solo albums. The big guns are firing again
on his newest release, “Y Not,” and to good effect. Joe
Walsh, Dave Stewart, Richard Marx, Van Dyke Parks
and Joss Stone (who duets on the gritty album-closer
“Who's Your Daddy™) help Starr write some of his best
and most poignant songs in years. Such All-Starr Band
alumni as Walsh, Gary Wright, Edgar Winter and Billy
Squier join Ben Harper, Benmont Tench and Don Was
in bringing their chops to the party. And the marguee
guest—fellow Fab Paul McCartney—delivers, too, lay-
ing a loping bassline into the song “Peace Dream”
(which name-checks John Lennon) and a haunting
echo vocal into the string-laden “Walk With You.” The
ever-optimistic Starr tells us he’s “tired of being nega-
tive” at the album’s outset. It's certainly hard to be
anything but positive in this kind of company.—GG

LADY GAGA

The Fame Monster
Producers: various
Streamline/KonLive/
Cherrytree/Interscope
Release Date: Nowv 23

As if Lady Gaga's debut al-
bum, "The Fame,” wasn't
loaded with enough hits—four
No. 1s on Billboard's Main-
stream Top 40 chart, to be
exact—the set’'s companion
EP boasts eight new tracks,

nearly all of which are worthy
of heavy rotation. Following
the Marilyn Manson-esque
bravado of “Bad Romance” is
“Alejandro,” where Gaga chan-
nels Ace of Base's "Don't Turn
Around,” and she improves on
her first crack at a light
Caribbean stomper from “The
Fame,” "Eh, Eh (Nothing Else |
Can Say).” Meanwhile, “Tele-
phone”—one of two recently
charting duets by Gaga and

ALICIA KEYS

The Element of Freedom
Producers: various

MBK Entertainment/J Records
Release Date: Dec. 75

“I thought love would be my cure,”
Alicia Keys sings on her fourth album. “But now it's my
disease.” Let’s hope there’s no cure for it. On “The
Element of Freedom,” Keys delivers a musically under-
stated but richly passionate set of soul paeans to being
in love, out of love, lovelorn and pining for her man to
return. As usual, her vocals are spot-on throughout,
especially when they're layered into evocative choral
pieces. The percussion-free “That's How Strong My
Love Is” is a change-of-pace standout, as is the gospel-
flavored “How It Feels to Fly.” An early-"80s Prince flair
is heard on “This Bed,” while “Like the Sea"” drowns in
its own metaphors. But fans who enjoyed her collabo-
ration with Jay-Z on the song “Empire State of Mind”
will find the reworked “Empire State of Mind (Part 11)”
refreshing. The guest features—Beyoncé joining in for
the girl-power anthem “Put It in a Love Song” and
Drake on “Un-Thinkable (I'm Ready)"—are well-
deployed. But they hardly eclipse Keys' performances
in her pursuit of “Freedom."—GG

ROB SHANAHAN
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MATTHEW ROLSTOM

Beyoncé—trumps its prede-
cessor, “Videophone,” in the
feistiness department. The
vampish, Teddy-Riley pro-
duced “Teeth” offers seduc-
tion rife with carnal imagery
(“Take a bite of my bad girl
meat™), while Gaga sings of
her “popped heart seams” on
the pianoc power ballad
“Speechless.” And on the '80s-
adoring “Monster,” the artist
talks about the “muh-muh-
muh monster” who “ate my
heart.” Who else but Gaga
could make crushes sound
this, well, crushing?—MH

BLAKROC

Blakroc

Producers: The Black Keys,
Joel Hamilton

Blakroc Records

Release Date: Nov. 27
Based on the Black Keys' shim-
mering blues-rock, few would
have guessed that the Akron,
Ohio, duo would spark a revival
of rap rock. Blakroc, the
group's rap-leaning side proj-
ect, is a surprising foray for
members Dan Auerbach and
Patrick Carney. But the pair's
adept knowledge of hip-hop
aesthetics on its self-titled
album is even more shocking.
Mixing nasty guitar leads with
cavernous beats, the Black
Keys have crafted a dark,
sprawling opus that's convinc-
ing in its commitment to a
unigue sound. Stellar guest
spots certainly don’t hurt mat-
ters: Jim Jones weaves
through a Mos Def hook on
“Ain't Mothing Like You
(Hoochie Coo),” while Ragk-
won continues his winning
streak with “"Stay Off the
Fuckin' Flowers.” Parts of
“Blakroc” lack replay value, but
when everything comes to-
gether conceptually, as on the
R&B jarm "Why Can't | Farget

Him" (featuring Nicole Wray),
the fusion of genres soars.
Heavy collaborators aside, the
Black Keys have taken an ad-
mirable risk on this spotty but
highly entertaining album.—JL

ELVIS PRESLEY

Elvis 75: Good Rockin’
Tonight

Producer: Ernst Mikael
Jorgensen

RCA/Legacy

Release Date: Dec. &

Elvis Presley has been gone
for more than 30 years, but
he lives on in what’s become
the music industry's most
exhaustive reissue series. It
seems like every anniversary
of the King eating a peanut
butter and banana sandwich
is reason to dip into the
vaults, but occasionally the
sonic spelunking yields some-
thing worthwhile; the new
“Elvis 75: Good Rockin’
Tonight” is one of them. The
four-disc package—com-
memaorating what would have
been Presley’s 75th birthday
({Jan. 8)—offers an overview
that hits all the right marks,
including every one of his 30
chart-topping singles. It also
trolls deep enough to ap-
pease the aficionados look-
ing for Presley's first record-
ing (1953's “My Happiness”)
and less-celebrated but still
noteworthy tracks, like his
wversion of the Orioles' “Crying
in the Chapel,” Bob Dylan’s
“Tomorrow Isa Long Time,”
Joe Babcock's "l Washed My
Hands in Muddy Water” and
Tony Joe White's “Polk Salad
Annie.” All 100 tracks have
been previously released, but
the sound is crisp and bright.
And the inclusion of Junkie
XL’s “A Little Less Conversa-
tion™ remix from 2002 is a
nice touch.—GG

CLEGEND & CREDITS S

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Crystal Bell,
Gary Graff, Ron Hart, Monica
Herrera, Wade Jessen, Jason
Lipshutz, Gail Mitchell, Kelsey
Paine, Deborah Evans Price, Ben
Sheehan, Mikael Wood

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All aloums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
‘Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus,

SINGLES

NICK JONAS & THE
ADMINISTRATION
Who | Am (4:05)

Producer: John Flelds
Writer: N. Jonas

Publishers: Jonas Brothers
Publishing/Sony/ATV Songs
(BMI)

Hollywood

Nick Jonas & the Administra-
tion don’t stray far from the
Jonas Brothers—they, too,
play wholesome pop-rockin
neat packages. But Jonas'
debut single with his new
side project differs a bit. Its
hook, about the perils of
fame, is strikingly honest: |
want someone to love me for
who | am,” Jonas sings. “l
wanna break all the madness,
but it's all | have." The song
is far more bittersweet than
the repertoire with his broth-
ers, with a mellow groove
that feels more likely to pop-
ulate AC radio formats. Jonas
channels John Mayer with
vocal rasps and tapestry-
weaving guitar riffs. His per-
formance lacks the elder
soft-rocker's sophistication,
but “Who | Am" still feels au-
thentic and personal, ele-
ments that made Jonas
Brothers hits like "A Little Bit
Longer” so memaorable. —BS

ADAM LAMBERT
Whataya Want From Me
(3:47)

Producers: Max Martin,
Shellback

Writers: Pink, K.5. Martin,
Shellback

Publishers: various

19/RCA

If Adam Lambert's American
Music Awards performance of
“For Your Entertainment” prowv-
ed anything, it was that as an
album lead-in, the woozy
dance track wasn't going to cut
it. Enter "Whataya Want From
Me," the glam popster's expe-
dited second single that ben-
efits greatly from subtlety.
Lambert keeps his vocals un-
derstated, singing over a simple
guitar strurm and drumbeat that
soon develop into a swoop-
ing chorus with just the right
amount of new wave-esque
production. “It's me, I'm a
freak/But thanks for lovin’ me,
‘cause you're doing it perfecthy,”
Lambert sings, delivering lyrics
that one can easily imagine co-
writer Pink performing. He owns
the message though, imbuing
each line with new resonance.
If Lamnbert strikes this balance
between flair and substance
maore often, he might just live
up to the hype.—MH

REVIEWS-

YOUNG MONEY
FEATURING LLOYD
BedRock (4:48)
Producer: Kane

Writers: various
Publishers: various

Young Money/Cash Money/Universal Motown

Lil Wayne long ago established himself as one of the
maost powerful players in hip-hop, but in the past year
he’s grown his influence even further with Young Money,
his label roster featuring breakout artists Drake and
Nicki Minaj. The latest single from the crew’s December
debut album, “We Are Young Money,” turns a vintage
'60s cartoon into a sly metaphor. Over a fittingly cheer-
ful beat, featured R&B singer Lloyd croons, “My room is
the G-spot/Call me Mr. Flintstone, | can make your bed
rock.” Drake references Will Ferrell blockbusters and the
chorus from Aaliyah’'s “Are You That Somebody” in his
smooth verse, while Minaj revs up the sex appeal with
her firecracker delivery. The single is already a hit, but
whether Young Money can produce any other budding
stars is still up for debate.—C&

 ROCK

SPOON

Written in Reverse (4:18)
Producers: Sritt Daniel, Jim
Eno

Writer: 8. Daniel

Publisher: 2010 Precious
Fluids (BM)

Merge

Shortly following the an-
nouncement that Spoon's
“Transference” album would
arrive a week ahead of its orig-
inal street date, the Texas art-
pop group presents the al-
bum’s first official single.
“Written in Reverse” contains
some of the band’s catchiest
melodies yet, while again deliv-

ering the piano-heavy sound
of early fan favorites “The Way
We Get By” and "The Beast
and Dragon, Adored.” Front-
man Britt Daniel digs deepinto
an early-'70s, post-British In-
vasion boogie highlighted by
saloon-style ivory runs and
short, fuzzy guitar jabs. The
arrangement plays perfectly
into Daniel’s wry lyrics, which
may loosely remind Beatles
fans of the Ringo Starr single
“I'm the Greatest.” If the rest of
“Transference™ is half as
snappy as this mover, expect
Spoon to become even more
ubiguitous on TV and film
soundtracks.—RH

CARRIE UNDERWOOD

Temporary Home (4:28)
Producer: Mark Bright

Writers: C. Underwood, L. Laird,

Z. Maloy

Publishers: Carrie-Okie Music/
Universal/High Powered Machine (BMI), Sony/ATV
Tunes/Zac Maloy Music (ASCAP), 19/Arista Nashville

The second single from Carrie Underwood's chart-topping
new album, “Play On,” finds the gifted artist switching
gears from her feisty previous single to this poignant, fine-
ly crafted ballad. Underwood co-wrote the song with Luke
Laird and Zac Maloy, and each verse profiles someone fac-
ing a challenge, from a young boy to a single mother to a
dying old man. Hope reverberates through the scenarios
as each character senses that life on Earth is but a tempo-
rary trial. Underwood has said that she aimed to reveal
maore of herself on this album, and her faith shines through
here. Vocally, she has never sounded more heartfelt and
compelling. “Temporary Home" is a powerful song that's
stirring but not preachy, and Underwood’s performance is
sure to resonate strongly with listeners.—DEP

Find more magazines at www.magazinesdownload.com

JANUARY 16, 2010

www.billboard.biz | 29


http://magazinesdownload.com/

Holiday Magic

Jazz Vocalist Dee
Dee Bridgewater
Spins A Modern
Take On Billie
Holiday

No one can accuse Dee Dee
Bridgewater of playing it safe.
The Grammy Award-winning
vocalist fused jazz with the
colorful rhythms of West
Africa’s Republic of Mali on
the 2007 multicultural outing,
“Red Earth: A Malian Jour-
ney.” Now the carryover from
that creatively enriching ex-
perience fuels Bridgewater's
latest project: “Eleanora Fagan
(1915-1959): To Billie With
Love From Dee Dee” (DDB
Records/Emarcy [Universal]).

Eleanora Fagan is the birth
name of Billie Holiday, the pi-
oneering—and troubled—
jazz singer/songwriter whose
life was cut short at the age
of 44, During that time, Hol-
iday forged an indelible mark
stylistically and lyrically by
way of such classics as “God
Bless the Child,” “Don’t Ex-
plain,” “Lover Man” and

“Lady Sings the Blues.”

Those songs plus eight
more, including the riveting,
racism-themed “Strange Fruit,”
round out Bridgewater’s Feb. 2
release. But while “Eleanora
Fagan” celebrates Holiday's
legacy, the setis more than the
average tribute album. New
arrangements were written for
all 12 songs by Bridgewater's
longtime bandmate, pianist
Edsel Gomez.

“I was just so changed after
‘Red Earth,” " Bridgewater says.
“What I learned from that ex-
perience is that jazz and blues
are extensions of Malian music.
So when | came back to doing
standards, I came back with this
whole new feeling. And his
arrangements allowed a lot of
freedom inside.”

Right from the swinging
start of opener “Lady Sings the
Blues,” Bridgewalter zeroes in
on the modern, joyful approach
she wanted to bring to Holi-
day’s songs. Melding blues with
African polyrhythms, “Blues”
segues into a soulful, nuanced
“Good Morning Heartache.”

Reminiscent of the way Holi-
day melodically improvised
with her backing band, Bridge-
water tunefully connects with
her self-described “dream
band” on the sexy and sassy
“Lover Man" and the haunting
“You've Changed.”

Recorded in three days, the
Bridgewater-produced album
also features the artistry of
reeds player James Carter,
bassist Christian McBride
and drummer Lewis Nash.
Behind the set's crystal sound
is legendary producer/engi-
neer Al Schmitt.

“It was magical,” Bridgewa-
ter recalls. “The grooves were
soin the pocket. Everybody took
their part and made it their
own; my intensity came out of
what | was hearing from them.
There was a lot of love being
poured into each song.”

Bridgewater's love affair with
Holiday dates back to 1970 when
she first heard one of the late
singer’s albums. But it wasn't
until Bridgewater read the
singer’s ghostwritten autobiog-
raphy (“Lady Sings the Blues")

that “I also saw a lot of her in
me; that similar unsettling
things had happened in my life.”
Fast forward to 1986: Aftera gig
in Paris, Bridgewater was of-
fered the chance to star in a one-

Paying respect:
DEE DEE
BRIDGEWATER

woman musical, “Lady Day,”
based on the book. Written and
directed by Stephen Stahl, the
play ran in Paris (1986) and Lon-
don (1987), earning Bridgewa-
ter a Laurence Olivier Award

DANCING KING

The red-hot David Guetta collects a third consecutive No. 1 on Billboard’s Hot Dance Club Songs chart with
a4-1ascentfor “One Love,” featuring Estelle. The title cut from the French DJ/producer’s Astralwerks/Capi-
tolalbum follows the set’s previous No. 1s, “When Love Takes Over,” featuring Kelly Rowland, and his break-
through radio smash “Sexy Chick,” featuring Akon. § Guetta is also making waves on the Mainstream Top
40 airplay chart, where “Sexy” is slinking up the tally. This week it climbs to a new peak of No. 5. And on the
Billboard Hot 100, a second week of 100,000-plus digital download sales push the tune back up to No. 6. ¢
All of this “Sexy” action has helped Guetta’s album return to the Billboard 200, where it re-enters at No. 164
with nearly 5,000 copies sold, according to Nielsen SoundScan. That total marks the album’s best sales week
since its debut frame last August (8,000).

8,000
‘ONE LOVE' (ALBUM) ‘
Here(s a week|y breakdown of David Guettals aIbu&
sdles|and the set’s perfoarmance on the Billboard 20i0.
|
WE nufsnus|.
4,000 ‘
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nomination for best actress.

After recording subsequent
albums re-envisioning such
music icons as Horace Silver
(1995's “Love and Peace: A
Tribute to Horace Silver”), Ella
Fitzgerald (1997's Grammy-
winning “Dear Ella”} and
Kurt Weill (2002’5 “This Is
New"), Bridgewater mounted
an effort to bring “Lady Day”
to Broadway. While that
venture eventually failed, the
planned accompanying al-
bum moved forward.

Prepping now for a concert
run that kicks off Jan. 14 at the
Panama Jazz Festival, Bridge-
water is set to perform in the
United States (including shows
in New York, Los Angeles and
Washington, D.C.) and over-
seas (including Switzerland,
France, Belgium and Den-
mark). Along the way, she
hopes to leave audiences with
a renewed sense of Holiday's
legacy while engaging a new
generation of fans.

“I want people to come away
feeling so good that it piques
their curiosity to learn more
about the real Billie Holiday

. the joy, the love, her
courage and power as a song-
writer; not just the dark, tragic
parts of her life. Billie deserves
to have her music heard in an-
other light.”

JLU‘\

tha
200,000 T
‘SEXY CHICK’ (SONG)
Here's asnapshot of the digital download sales|for
“Sexy Chick,” as well as the|track’s parformance
on Hot Digital Songs and its activity gn the
Mainstréam Top 40 chart. oiaimaL powkLoads [l
HOT DIGITAL SONGS CHART PUSI'I'IQII.
100,000
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Road warriors:
WE THE KINGS

KingdomCome

We The Kings Builds Fan Realm With ‘Smile Kid’

It took nearly a year for We the Kings’ 2007 self-
titled debut to gain significant traction. But viral
marketing ploys and tireless touring helped infec-
tious anthem “Check Yes Juliet” land at No. 70 on
the Billboard Hot 100 in September 2008, The pop-
punk upstarts are again using those strategies for
sophomore disc “Smile Kid,” whose lead single,
“Heaven Can Wait,” is No. 33 on the Mainstream
Top 40 chart after peaking thus far at No. 30.

The single captures the spunky sweetness of the
album, which debuted at No. 112 on the Billboard
200 following its Dec. 8 release on S-Curve Records.
It moves 200-145 this week on the chart and is No.
14 on Top Independent Albums. Recorded in Santa
Monica, Calif., last September, “Smile Kid” com-
bines the Florida band’s epic choruses with a new
depth in songwriting, which singer /guitarist Travis
Clark chalks up to experience.

“When we came in for the first record, we were
still amateurs. The songwriting was unfocused
with parts that sounded cool but didn’t fit within
any songs,” says Clark, who wrote “Kid” in the 18
maonths following the band’s debut release. “Over
time, the first record became a big learning expe-
rience for song structures. We were much more
prepared this time.”

Like its predecessor, “Smile Kid” has been pri-
marily promoted through licensing deals and “The
King’s Carriage,” a series of comical webisodes
the band stars in, as well as writes and produces.
While the act’s songs have appeared on “The Hills”
and “Lego Rock Band,"” $-Curve founder Steve
Greenberg points to the faux-sitcom episodes of
“Carriage”—which have been cumulatively viewed
more than 300 million times—as We the Kings’
most immediate fan connection.

“The band has personality and humor outside
ofits songs, which are reflected in these webisodes,”
Greenberg says. S-Curve recently partmered with
MTV.com to promote the series, with every new
webisode appearing on the front page of the site's
Buzzworthy blog. “We're sticking with the founda-
tions thatmade them successful, while the way we
distribute the webisodes keeps evolving.”

Having wrapped the Glamour Kills tour along-
side fellow Vans Warped tour act All Time Low last
month, We the Kings will kick off a winter head-
lining trek Jan. 25 in Atlanta. Clark, lead guitarist
Hunter Thomsen, bassist Drew Thomsen and
drummer Danny Duncan plan to maintain their
reputation as road warriors in 2010. The quartet
played 349 performances in 2008 and 310 last year.

“The marketing we focus on takes place through
touring,” Clark says. “Everything else, all of the li-
censing, is just gravy. We see our fans becoming
more loyal every time we come into each city. The
least we can do for them is constantly tour.”  +--

He’s back:
JAHEIM

ONE MORE ‘ROUND’

One of the more refreshing songs climbing Bill-
board's Hot R&B/Hip-Hop Songs chart is Jaheim’s
“Ain't Leaving Without You.” It's the lead single
from the singer’s Feb. 9 Divine Mill/Atlantic album,
“Another Round.”

Like Charlie Wilson's Grammy Award-
nominated “There Goes My Baby,” the mid-
tempo “Leaving” strikes a perfect balance be-
tween contemporary and retro R&B—thanksin
part to amemorable sample of the Whatnauts’
1982 R&B single, “Help Is on the Way.” Other
music fans will recall that De La Soul sampled the
same song for its 1991 single, “Ring Ring Ring
(Ha Ha Hey).” But whatever the reference point,
“Leaving”—capped by Jaheim’s still-smooth-
as-butter vocals—is definitely resonating with
listeners. The song climbs four notches this week
to No.12 on Hot R&B/Hip-Hop Songs and No. 2
on Adult R&B.

Jaheim notes the song came together out of
the blue during a club timeout. “We'd been holed
up in the studio and needed to get some air,” the
singer recalls. “So we went to a club and this little
thing was running across the floor. And | said, *Girl,
you know what? I'm not leaving here without you.’
From there, the boys put it together.”

The “boys” Jaheim is referring to are the song’s
co-writers: Balewa Muhammad, Eritza Laues, Mar-
cella Brailsford and Keir Gist, the last of whom
produced the song under his more familiar in-

dustry moniker, Kaygee. In addition to Kaygee,
who is Jaheim’'s longtime creative partner, other
writers and producers on the album include
Carvin & lvan, BattleRoy, Harold Lilly Jr., J.R.
Rotem and Jaheim himself.

Now sporting a braids-free look, Jaheim
describes “Another Round” as the “next piece
of the puzzle” after “The Makings of a Man,”
which has sold 565,000 copies, ac-
cording to Nielsen SoundScan.
“It's kind of like the last cake we
baked,” he adds, “but with dif-
ferent ingredients. Think red |
velvet this time around—it's _.".
areal rich album.” [

A video for the remix |
of “Leaving” featuring |
Jadakiss will be shot later |
this month in New York. In
the meantime, a tour, |
retail campaigns and TV
performances are being
mapped out.

“l took a break last
year,” Jaheim says. “But
I'm definitely back now.
God willing, I'll still be
doing my love doctor
ing 20 years from now." 5

—Gail Mitchell

magazinesdownloa

Nocturnal
habits:
PETER
WOLF

WOLF CALL

Creating new music “based on the in-
fluences that | enjoy and grew up
with,” Peter Wolf is recording his sev-
enth solo album, “Midnight Sou-
venirs” signals the J. Geils Band front-
man’s first CD of new material in eight
years. Slated for an April 6 release
through Verve/UMe, the set boasts
guest appearances by Shelby Lynne
and Neko Case.

“There’s some country elements,
some Philly sound to it, some just
good old straight-back rockin’ stuff,”
Wolf says of the 14-song set. “You try
to absorb the influences but reshape
itin a way it doesn't come off sound-
ing like a museum piece.”

The singer/songwriter has spent
two years working on the follow-up
to 2002's critically acclaimed “Sleep-
less,” recording “Midnight Souvenirs”
in New York, Boston and Los Ange-
les with co-producer Kenny White,
who collaborated with Wolf on
“Sleepless” and 1998's “Fool’s Pa-
rade.” Wolf has co-written songs with
Will Jennings (Steve Winwood, Eric
Clapton, Joe Cocker) and Nashville
songwriters Angelo Petraglia and
Taylor Rhodes. Lynne and Case ap-
pear, respectively, on the tracks
“Tragedy” and “The Green Fields of
Summer.” Merle Haggard guests on
“It's Too Late for Me" while “The Night
Comes Down” is dedicated to the late
Willy Deville.

“| took a long time making this
record,” says Wolf, who was born in
the Bronx and began his career as a
radio DJ in the late '60s at Boston's
WBCN. “It's not a record that has a
particular theme, other than there’s
something nocturnal about it, and |
tried to keep it to the adventures that
go on beyond the midnight hours. |
think the songs pretty much capture
them, so that’s what it's sort of about.”
Wolf is also looking forward to tak-
ing the new songs on the road once
“Midnight Souvenirs” is released.
“There's a whole other aspect to these
songs when a band plays them live,”
he says.

Before that, however, Wolf has an
upcoming show planned with the J.
Geils Band: a Jan. 23 benefit for Big
Brothers/Big Sisters in Boston that
he’s calling the “last” Geils show. “You
never say never,” Wolf says, “but | can
tell you in my heart of hearts that as
far as | know—and I'm a pretty good
source—there is nothing | can think
of that's planned. So this is basically
it right now.” —Gary Graff
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>>How excited Is Lady Gaga
about her fifth No. Tin less than a
year's span on Mainstream Top 40
(see page 40)? The singer says,
“Just six months ago, ‘Bad
Romance’ was nothing but a
dream, a recurring melody, a lyric
hidden on a napkin on my tour
bus. Now, it's my fifth No.1and a

reminder to fans to always follow
their dreams.”

New Order's "Bizarre Love

angle,” No. 987 Van Morrison’s
“Moondance,” No. 92? While the
most popular songs at any given
time scale the upper ranks of the
Billboard Hot 100, the survey's
history is filled with classics that
peaked at various positions. Each
Tuesday In January, Chart Beat Is
combing through the chart’s
archives for hits that peaked at
every spot from100to 1.

Read Chart Beat
| eek at
billboard.com/chartbeat.

Billbeard.
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Swift, Boyle Finish With 2009’s Best Sellers

Susan Boyle’s “I Dreamed a Dream”
reigns for a sixth straight week at No.
1 on the Billboard 200 with 137,000
copies (down 73%), according to
Nielsen SoundScan, bringing her cu-
mulative sales total to 3.1 million.

However, while that is a huge sales
sum—especially considering it was
amassed in just six weeks' time—it's
not enough to overtake Taylor

Swift's “Fearless” as 2009's top-
selling album (see story, page 6). The
latter is No. 5 on the Billboard 200,
selling another 60,000 copies, bring-
ing its 2009 total to 3.2 million.

Of course, Boyle can rest easy in
knowing that her “Dream” is but one
of just two albums to sell at least 3
million copies in the United States
last year—something that hasn't hap-
pened since 2006, when three albuims

did so. (However, without this past
week’s unusual extra 53rd tracking
period of 2009, Boyle wouldn't have
reached the 3 million mark.)
Boyle's “Dream” is 2009's top-
selling album that was released last
year (Swift's “Fearless” dropped in
late 2008) and was also
the top-selling physical
album of the year. Ofits
overall total, physical

OverThe
Counter

an act came close was in 1992, Sound-
Scan’s first full year of tracking.

That year, Garth Brooks finished
with the Nos. 2, 6 and 7 albums—
“Ropin’ the Wind,” “The Chase” and
“No Fences,” respectively. (For good
measure, he also posted the Nos. 29
and 31 albums of 1992:
“Beyond the Season”
and a self-titled set.)

Brooks still holds the

CDs accounted for 3 KEITH
million copies, whereas
digital downloads made
up only 86,000,

MJ AND SUBO: Last

June, as the world—and

Billboard’s charts—reeled from the
shock of Michael Jackson’s death,
chart-watchers were placing bets on
whether his “Number Ones” would
close out the year as the top-selling
album. Itdidn't: [tends up as 2009's
third-biggest with 2.4 million sold.
Yet the King of Pop does own three
more of the year's top 20 best-selling
albums. The top 20 also houses “This
Is It" (No. 12, 1.3 million), “Thriller”
(No. 14, 1.3 million) and “The
Essential Michael Jackson™ {No. 20,
1.2 million).

Since Nielsen SoundScan began
tabulating sales in May 1991, no artist
has managed to land four out of the
top 20 sellers of the year. The only time

CAULFIELD

record as the only artist
in SoundScan's history
to have three of the top
10 best-selling albums
of the year.

Looking forward to
2010, the success of
Susan Boyle’s “l Dreamed a Dream”
and the sales registered in the wake
of Jackson’s death will not be dupli-
cated. Last year's combined sales of
“Dream,” Jackson's solo catalog and

- =
5
..-'

his albums with the Jackson 5 equal
12 million. That's about 3% of the 53-
week year’s 382 million album sales
owed to two artists. And it's more
than the 2009 album sales of Taylor
Swift, Lady Gaga and the Beatles
combined (10.7 million).

REELIN’ IN THE HITS: The sound-
track to “Alvin and the Chipmunks:
The Squeakquel” flies from No. 20 to
No. 7 on the Billboard 200 with 51,000
(down 439%). The set makes such a

IVIa I-I(et \A’at(:lll A Weekly National Music Sales Report

large positional leap thanks to its rel-
atively small sales decline—overall
album sales were down 55%, so its
drop isn't so bad in comparison.

Concurrently, “Alvin” rises to No.
1 on the Top Soundtracks chart for
the first time (viewable at billboard
.biz/charts).

The set is one of a number of
soundtracks to make big jumps on
the Billboard 200 as the chart returns
to normal after the holiday shopping
season. It's traditional for film
soundtracks to rally on the Billboard
200 in January, especially those tied
to a December theatrical release or
arecent DVD debut.

Of the sole six albums within the
top 100 that post an increase in sales
this week, three of them are sound-
tracks: “Avatar” (No. 32, up 5%),
“(500) Days of Summer” (No. 57, up
19%) and “The Hangover” (No. 96, a
re-entry with a 28% increase).

Also of note is the “Nine” sound-
track, which, because of its minus-
cule decline of less than 2%, vaults
from No. 97 to No. 26. All told, the
top 100 contains 12 soundtracks, the
most that region has seen since the
Jan. 26, 2008, tally, when it also
hosted 12.

A year ago this week, the “Slum-
dog Millionaire” soundtrack zoomed
183-85 on its way to a No. 4 peak in
the March 15 issue. aee

nielsen

Weekly Unit Sales Year-To-Date SoundScan
DIGITAL DIGITAL
mns T - o
This Week 7,764,000 2,210,000 37,211,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 17142,000 2576000 44750000  Abums 428,416,000 373891000  -12.7%  (urrent 249,602,000 209,941,000  -15.9%
Change -54.7% -14.2% -16.8%  Digital Tracks 1069,584,000 1159,102,000 B.4%  (ahalog 178,813,000 163,949,000  -8.3%
TisWeeklastYer 17,028,000 2,398,000 47733000  Sioresingles 1663000 1788000  75%  poycuping 128,933,000 123,397.000  -43%

Total 1,499,663,000 1,534,781,000 23%
(Change =-54.4% -7.8% =-22.0%
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“Digital afoum sales are also counted within album sales.

Weekly Album Sales (milion Units)
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20 - 2009
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ALBUM SALES
‘08
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‘08

(el 209.9 million’
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CATALOG ALBUM SALES

SALES BY ALEUM FORMAT
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ARTIST
IMPRINT & NUMBER | DISTRIBUTING LABEL (FRIGE)

Title

| Dreamed A Dream

LADY GAGA
| STREAMLINE/KONLIVE/GHERRY TREENNTERSCORE 011805*/1GA {12.98

The Fame

ALICIA KEYS

MBKSJ 46571 /AMEG (13.98) The Element Of Freedom

MARY J. BLIGE

Jin 1ATIGA (13.95) Stronger withEach Tear

TAYLOR SWIFT

BIG MACHINE 0200 (18.98] Fearless

@

JUSTIN BIEBER
SCHODLBOY/AAYMOND BRAUN/ISLAND 0137 19/10.MG (8 08)

My World (EF)

??;;'ERIE"":C":% Alvin And The Chipmunks: The Squeakguel

20TH CEXTURY FOX TW/COLUMBIA B1705/S0NY MUSIC (11.98)

THE BLACK EYED PEAS

| INTERSGOPE 012087+/14 (13.98) The EN.D. I
LADY GAGA
STREAMLINE/KONLIVE/CHERRYTREEANTERSCOPE 0135724/1GA {10.98] The Fame Monster (EF)
OWL CITY
UNIVERSAL REPUBLIG 013141*/UMAG {10.98) Ocean Eyes [ ]
SOUNDTRACK Glee: Season One: The Music Volume 2

YOUNG MONEY
CASH MONEY/UNIVERSAL MOTDWN 013735/UMRG {13 85)

We Are Young Money

EMINEM

WEB/SHADY/AFT ERMATHINTERSCOPE 012863%/IGA (13.98) HElapse
gmg'rshlu?mssnu.ms (19.98) Rated R
| ”?{-%Eﬂﬁfbn?ﬂ%&hfm BROS. (18.96) & Grazy Love
gﬁuRﬂll'ggil:.‘EﬂTﬂlﬁsslgﬂﬂml MUSIC (16.88) NOW 32
A NABICE sugsou 1.4 Play On

SOUNDTRACK Glee: Season One: The Music Volume 1
_20TH CEXTURY FOX TW/GOLUMBIA S4090/S0MY MUSIC {71.98)

JOHN MAYER .
COLUMELA 53047 */S0NY MUSIC (13.93) Battle Studies
LADY ANTEBELLUM Lady Antebellum

CAPITOL NASHVILLE 03206 (12.98)

ROBIN THICKE
STAR TRAR/INTERSGORE 013708/1GA (13.08)

Sex Therapy: The Session

ROC NATION 520B56*/AG [138.98) @

MICHAEL JACKSON Michaal lackenn® : e
MJNERIC TROBT/SONY MUSIC (17 98) s This Is It ack) 2]
e The Blueprint 3 I

-..---------;

KINGS OF LEON

RCA 3271 2/AMG [13.08) Only By The Night

ZAC BROWN BAND The Foundation

| BUMMIT/CHOP SHOP/ATLANTIC 518421 °/AG (18.65)

PICTURE/HOME ANTIG 516931045 (12.98)
SOUNDTRACK Nine
| GEFFEN 013801154 (13.98
SOUNDIRACK The Twilight Saga: New Moon

SELEMA GOMEZ & THE SCENE :
HOLLYWEOD 002831 [18.08) & Kiss And Tell

TAYLOR SWIFT Sounds Of The Season: The Taylor Swift Holiday Collection (EP)
| MRC 70012 EX/BIE MACHIKE (5 95)

NORAH JONES

BLUE NOTE 89286*/8LG (16.98) The Fall
JASON ALDEAN -
BROKEN BOW 7637 (18.98) Wide Open

Avatar

MICHAEL JACKSON

WJLEPIC B1358/SONY MUSIC (14,98 Number Ones

ii

ANDREA BOCELLI
SUGAR 013437/DEGCA (18.95) @

My Christmas

GUCCI MANE
BRICK SOUADVASYLUM 520540 /WARKER BROS. {18 08)

The State Vs, Radric Davis

ADAM LAMBERT

i 18/REA S4801/RMS (13.98) For Your Entertainment
CHRIS BROWN
JVE B1434/)L6 [13.95) Grafiiti

PHOENIX
LUYAUTE 105 */GLASSKOTE (11.88)

MIRANDA LAMBERT

Waolfgang Amadeus Phoenlx

iriira | M COLUMBIA [NASHVILLE) 48854/SMN 112 88) Revolurion
,1 il | :‘r'f‘n-?'ﬂ -ﬂﬁmﬂs.sm [ Taylor Swift
L@ 51 EIJESI‘;{\:«',#;LCDE:DLUMW. 18492/SDNY MUSIC (11.98) | Am...5asha Fierce
! @‘ Al mn?aﬁﬂ:—mm.-mrms:m 012303°15A {13.98 COIVD) @ ottt
) 6 ;rF:SE guu?rgﬂﬁlz STBTR4/AG (18.98) Ready
:_ 36 E\ﬁﬁ;-llt:nsslﬁﬂsafgﬁns 98} Learn To Live
lﬁﬂ Es mll.t'n%::-fo\nﬁ}s’g: (10.98) The Time Of Our Lives (EP)

g -t R"u'.\ﬁ:ﬁﬁ.':? :}g,‘: (18.98) Dark Horse
'@ L ﬁaﬂ!gg;&ﬂgﬁgﬁww MUSIG (11 98) Until The Whole World Hears

48| & oy S (A Deex Agary
Ig” 27 | IJ::TEE‘ESHQA&:M Southern Voice

PARAMORE

Brand New Eyes

FUELED BY RAMEN 515250%/46 (18.98)

It's a new peak for
the 62-week-old
album, which pre-
viously topped out
at No. 4 in the
March 21, 2009,
issue. The set fin-
ishes '09 as the
year's fourth-
best-selling album
(2.2 million}.

As the chart re-
adjusts to normal
business every
January after the
Christmas shopping
season, It's com-
mon to see wild
jumps like this from
recently released
film soundtracks.

Like “Alvin and the
Chipmunks” at No.
7, the “Mine” com-
panion album ben-
efits from the
annual post-holiday
chart shakeup. It
zips up the tally
with less than a 2%
decline in sales.

Though this chart's
tracking week
included the Dec.
18-Jan. 3 period, a
lot of Christmas-
themed albums
(like Jim
Brickman's) move
up the list, likely
thanks to clearance
sales.

Ea

The film's DVD
release (Dec. 15),
combined with
lessened chart com-
petition, equal a re-
entry for the come-
dy’s soundtrack. It
previously notched
four weeks on the
tally last summer.

SALES DATA
COMPILED BY

nielsen

SoundScan

ARTIST

IMFRINT & NUMEER / DISTRIEUTING LABEL [FRIGE)
SNOOP DOGG

DOGGYSTYLE/PRIORITY 08242 */CAFITOL (18.05)

Title

Malice N Wonderland

SHAKIRA

EPIL 61885/508Y MUSIC [12.98) She Wolf
MUDVAYNE
@ oL L EPIC 62153 /50NY MUSIC (1198} Mudvayne

MICHAEL JACKSON

EPIC/LEGACY 942B7/SDNY MUEIC (19.98) The Essential Michael Jackson

THIRTY SECONDS TO MARS
4 IMMORTALIVIEGIN 65111CAFTOL (18.98)

This Is War

FOO FIGHTERS

ROSWELLIRGA 36921#/RMG (11.98) @ Greatest Hits

{500) Days Of Summer

THEM CROOKED \I"ULTUHES
DGLAKTERSCOPE 013783¢/1GA {13.98)

Them Crooked Vultures

JAY SEAN

LASH MONEY/UNIVERSAL REPUBLIC 013683/UMRG {13.98) All Or Nothmg

R. KELLY

JIVE 311360JLG (13.96) Untitled

TIMBALAND

MOSLEY/BLACKGROUND/INTERSCOPE 013645 */1GA (13.95) Timbaland Presents Shock Value Il

SOUNDTRACK

SUMMIT/GHOP SHOP/ATLANTIC 515823%/AG (18.08) & TWI'IghI

DAUGHTRY

1B/RLA S3T44/RMG (18 98) & Leave This Town

VARIOUS ARTISTS

WALT DISNEY 004580 E¥ (5.95) Disney: Holiday Magic 2009

DRAKE So Far Gone (EF)

YOUNG MONEY/CASH AL MOTOWN 013456/UMRG (8.88)

TRANS-SIEERIAN ORCHESTRA

ATLANTIC 52027 1/AG (20.08) nght Castle

SE
KELIM-3 5211 30WARNER BRDS. (18.98) @ The Reslstance

BON JOVI
| ISLAND 01370000JMG [13.95) &
PEARL JAM

MONKEYWRENGH 8274 (18.08) Backspacer

The Circle

FLYLEAF

AEMDCTONE 013512/1GA (13.98) Memento Mori

MELANIE FIONA

MOTOWK 013150/UMRG (10.88) The B”dgs

MARIAH CAREY
ISLAKT 013226/10JM {15.88)

VARIOUS ARTISTS
X5 DIGITAL EX {5.98

Memoirs Of An Imperfect Angel
The 99 Most E ial Chopin M. pi

KID CuDi Man On The Moon: The End Of Day
DREAM ONG 000 MOTOWN 013195 UMAG (13.98) &

THREE DAYS GRACE ;
JIE 462581JL5 [12.98) Life Starts NMow

VARIOUS ARTISTS  One For My Baby: Selections From The Great American Songbock
UNNVERSAL SPECIAL MARKETS 013541 EX/STARBUCKS (% 2.88)

SKILLET
ARGENT/IND/ATLANTIC 519927/A6 (13.98)

Awake

VARIOUS ARTISTS
CONCORD 2318066 EX (5.98)

Letters To Santa: A Holiday Musical Collection

REED "
| WIND-UP 13187 (13.95) & Full Circle

SOUNDTRACK
WALT DISNEY 004585 (18.08)

The Princess And The Frog

VARIOUS ARTISTS

WORD-CURB/PROVIDENT-INTEGRITY 14857/EMI GMG (17 98) WOW Hits 2010

PINK

LAFAGE J67580)LG {13.58) Funhouse
STING . B Bl

CHERRYTREE/DG 013323/ UNIVERSAL CLASSICS GROUF {16 58) & If On A Winter's Night...
SOUNDTRAGK Hannah Montana: The Movie

WALT DISNEY 003101 {18.98)

JIM BRICKMAN

GOMPASS 49026 EX/SOMERSET (5.98] i

B4 48 45
o

ALICE IN CHAINS

86 90 115 VIRGIN E7158%GAPITOL {18.98) Black Gives Way To Blue

mm :ﬁmﬂ?g#gﬂﬁzg All Wrapped Up: Vol. 2 (EP)

880 55 36| .10 o rese) | Bufiet Hotel

ng 15k de7 .Eiisﬁij“A:N WOTWN 01 (12.98) @ Pricele$$
SHINEDOWN

80 94 98 N[ The Sound Of Madness

ATLANTIC 511244/AG (18.98)

7 KRIS ALLEN
10/JIVE 54802016 (13.08)

LR

Kris Allen

PAUL MCCARTNEY

MPLHEAR 31857/CONGORD (19.98 CD/DVD) & Good Evening New York City

92 48-18“

CAGE THE ELEPHANT
TSP 48558¢/JIVE {13.85)

-

Cage The Elephant

MAXWELL

gio
COLUMELL 58142/S0KY MUSIC {11.98) & BLACKsummers! I"Ilght

106 IEEE

KEITH URBAN
CAPITOL NASHVILLE 35751% (18.08)

94
Mw%

Defying Gravity

SOUNDTRACK

WEW LINE 35150 {16.38) The Hangover

| COLBIE CAILLAT

I 12 137 UNNEREAL REPUBLIC 013194/UMRE [13.98) & BI’EEI(thI’DUQh
MICHAEL JACKSON 3

88 78 86 i EPIC 86073 (17.08) Thriller

99 THE BEATLES

‘@l n e Rl ARRLE 5 383/CARITOL [18.98) Abbey Road

LUKE BRYAN
CAPITOL NASHVILLE 65833 (18.98)

Doin’ My Thing

FE-EE-SEH-E-E-EH-EH-E - E-E-E-EsE-E-E- A==
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ARTIST Title |
IMPRINT & BUMBER | DISTRIBUTING LABEL {FRICE} =
WHITNEY HOUSTON

ARISTA 10033/AMG {1355 | Look To You | Il
WEELED Raditude

DIE/IKTERSCOPE 0135104/16A (13.98)

VARIOUS ARTISTS
[ZOMBA 25617/SONY MUSIC (18 98)

ONEREPUBLIC

WOSLEYANTERSCOPE 013607164 {13.58)

ROD STEWART

J 30255/RMG (13.98

TOBY KEITH

SEOW DOG NASHYILLE 027 {18.98

JOURNEY

COLUMELA 44453 (13.98) &

NOW 31 | @

Waking Up

Soulbook

American Ride

Journey’s Greatest Hits g

JOE : -
| 553 00008 EXKEDAR (6.28) Make Sure You're Home For Christmas (EF)

BRITNEY SPEARS
JIVE SOGTSMLG (13.98)
BRAD PAISLEY
ARISTA HASHVILLE 47352/5MN (13.98)
PINK FLOYD
HARVEST SMAS 11163/(GAPITOL (18 58/10.88)
REBA
STARSTRUGK MO100/VALDRY (18.08) @
LEONA LEWIS

SOED/RMG {13.98)
A FINE FRENZY
VIRGIN 09011 EX/CAPITOL (6.98
RASCAL FLATTS
| LYRIC STREET 002604 (1898}
LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 011977 +/UMRE {13.98)
KENNY CHESNEY
B3k 49530/SMN {11 58)
BOYS LIKE GIRLS
_GOLUMEIA 43192/S0KY MUSIC (11.98)
THE BEATLES
APPLE B2414/CAPITOL (24.68)
HOLLYWOOD UNDEAD
AEM/OCTONE 011331/1GA (12.08)
DAVE MATTHEWS BAND
BAM4 RAGE/RCA 46712 RMG (18.98) &
ELVIS PRESLEY
SONY MUSIC 87138 EX/STARBUCKS (12.88)
CHRIS YOUNG
RCA NASHVILLE 22818/SMN (10,63
ROE THOMAS
EMBLEM/ATLANTIC 5178 14/AG (18.98) &
BROOKS & DUNN
ARISTA NASHVILLE 48922/5M% (13.98)
GUNS N' ROSES
| GEFFEN 001714/NTERSGOPE (1683
SWITCHFOOT
| LUWERCASE PEDPLE/ATLANTIC 522070°/AG (16.08) &
AEBA
POLYDOR 517007/AGM (18.98112.98)
SUGARLAND
MERGURY NASHVILLE 011273 /UMGN (13.98)
THE AVETT BROTHERS
AMERIGAN/COLUMELA 35099/S00Y MUSIC (12.86)
THE XX
| YOUNG TURKS 450°
PASSION PIT
FRENGHKIS S 42886/COLUMB1A {12 58]
JANET
A&M 013612/UME (19.98)
FIVE FINGER DEATH PUNCH
FROSPECT PARK 50100 {13.56) &
JAMES TAYLOR
WARNER BROS. 78004/RHIND (11.98)
TRAIN
| COLUMEIA 07736/508Y MUSIG (12.96)
ROSANNE CASH
MANHATTAN BESTE/BLG (16.68)
CREED! CLEARWATER REVIVAL
FANTASY 2¢ 17.9812.86)
CHRISETTE MICHELE
DEF JAM 01 2787/10JMG (13 88) &
AVENTURA
| PREMIUM LATIN 20800/S0NY MUSIC LATIN [14.58)
GREEN DAY
REPRISE 517153 WARNER BROS. (18.08)
JAMEY JOHNSON
MERGURY NASHVILLE 011237+ /UMGN (13.598)
THE FRAY
EPIG 10202 /S0NY MUSIC (13 98) &
RODRIGO Y GABRIELA

The Singles Collection

American Saturday Night

Dark Side Of The Moon &

Keep On Loving You

Echo

Oh, Blue Christmas (EP)

Unstoppable | |

Tha Carter Il B

Greatest Hits Il

Love Drunk

The Beatles §&

Swan Songs [ ]

Big Whiskey And The GrooGrux King | |

Boy From Tupelo

The Man | Want To Be

Cradlesong

#1s ... And Then Some

Greatest Hits

Hello Hurricane

Gold - Greatest Hits @

Love On The Inside  H

I and Love and You

Manners

MNumber Ones

War Is The Answer

Greatest Hits ¢

Save Me, San Francisco

The List

Chranicle The 20 Greatest Hits Bl

Epiphany

The Last [2]

This 15-track collec-
tion, exclusive to
Starbucks, was re-
issued to coincide
with what would
have been Elvis’
T5th birthday Jan.
8. 1t enters with
6,000 and indudes
tracks like “Lawdy
Miss Cawdy,”
“Good Rockin'
Tonight™ and “Baby
Let's Play House.”

The album re-
enters the tally
after a month away
from the list after
Amazon’s MP3 store
offered it as its
daily deal Jan. 2 for
$1.99. The set is up
4% in sales.

The Guy Ritchie-
directed film's
store, composed by
Hans Zimmer, bows
with 5,000. The
movie earned $139
million total at the
U.5. and Canadian
box offices in its
first two weeks of
release.

As her latest best-of
package re-enters,
the set's second
single, “Revolver,”
becomes her 5Tth
entry on Hot Dance
(Club Songs (No.
A1), extending her
lead for the most
charted hits in the
tally’s history.

77,

Title

IST
IMFRINT & NUMEER / DISTRIBUTING LABEL (PRIGE)
"} GEORGE STRAIT
MCA NASHVILLE 013173*/UMGK (1388

ENYA
152 122 76 B8 fivnice sorsomarsen tmos (16.98 The Vary Bast OF Erya

BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers
TUFF GONGASLAND 422-846-210/10JMG (13 94/8.08) &

ORIANTHI

TAL/GEFFEN 0713502/1GA (9.98)
THEORY OF A DEADMAN
64 513003ROADRUNNER [13.98) &

BEBE & CECE WINANS
B&C 31105/MALACD (14.95

Twang

&

Believe

Scars & Souvenirs

Still

UMELA 19512 /S0NY MUSIC (8 .08, Oracular Spectacular

RISE AGAINST
DGCANTERSCOPE 011904*/16A (13.98)
KELLY CLARKSON
5119RGA 32715/SONY MUSIC (13.95) &
JACK JOHNSON
HRUSHFIRE 0112973 UMRG (13.98) &
SOUNDTRACK
WATERTOWER DIGITAL E¥ (5.58)
CLIPSE

COLUMBLA 21095/50KY MUSIC {1198

Appeal To Reason

All | Ever Wanted

En Concert

Sherlock Holmes

Til The Casket Drops

J\TPELEEEE!-ﬂIb\EP?EL (15.98] Rubber Soul B
| S str psrmawemus 1o One Love
4 H&f&?ﬂ{‘sﬁs?ume BROS. (18.98) & It's Time H
M:N?ﬂﬁg?ﬁagm (18.98) Celebration @
EJFLT“\‘\IE-!J}ODXI‘?!‘Eaﬂ.QH Here We Go Again
ORIGINAL BEROADWAY CAST RECORDING [ ]

| DEGCA BROADWAY 101682/DEGLA (18.98) Wicked |

TOM PETTY AND THE HEARTBREAKERS
GEFFEN D10327/UME (13 88)

THE AVETT BROTHERS

RAMSEUR 2716 (12.98)

DETHKLOK
WILLIAMS STREET 0008/ [ADULT SWIM] (13.98)
SOUNDTRACK

WALT DISNEY 002970 (18.98)

VARIOUS ARTISTS

EMIUNIVEREAL 56259/500Y MUEIC (18,98
BARBRA STREISAN

COLUMBLR 4335 [

GRIZZLY BEAR

WARP 0182* (15.08

STRAIGHT NO CHASER
ATCO/ATLANTIC 5207 40VAG (18.95)

Greatest Hits

Emactionalism

Metalocalypse: Dethalbum Il {Soundtrack)

Hannah Montana 3

NOW That's What | Call Country Vol. 2

Love Is The Answer

Veckatimest

Christmas Cheers

R KIDS
IGITAL EX. (3,95 Behave Yourself (EP) I
. JUSTIN MOORE

VALDRY 0100 {10 88)
WYNTON MARSALIS
WYNTOM/COMPASS 79023 EX/SOMEREET (9.98)

Justin Moore

Christmas Jazz Jam

| LED ZEPPELIN )
Ll SWaN SONG 3131 40~/ATLANTIC (19.95) @ Mothership H
THE BEATLES Revolver IER

Bl /PPLE 46441/CAPITOL {15.98)
SOUNDTRACK
185 150 b WALT DISNEY 003007 {12.98

f HOLLYWOOD UNDEAD
B3 B J6A/OCTONE 0135141164 (13.98) &

: SLAYER
@ H UMBLA 413184/SONY MUSIC (11.95) &

Disney: Phineas And Ferb

Desperate Measures

World Painted Blood

E DAUGHTRY
173 181 19/RCA SREGD/RME (9.98) & Daughtry !
165 148 | ALLISON IRAHETA Just Like You

19/JIVE S5965/L6 (13.98)

FRANK SINATRA

RE-ENTRY REFRISE 430652 WARNER BROS

i E CHEVELLE

EPI_E_dI_J_?_S-'E Eh\‘ MUSIC {11.88)
w JUVENILE
107 03 MICHAEL BUBLE
T43AEFAISE 100313/ WARNER BROS. (10.98)

UTFEVATLANTIC 511263/A6 (18.98)
a8

R s e
19

[15.98) Nothing But The Best

Sci-Fi Crimes

Cocky & Confident

Call Me Irresponsible

Merriweather Post Pavilion

SICK PUPPIES
RMA/VIRGIN 2BE31/CAPITOL (12.98)

EMINEM
SHADY/AFTERMATH/INTERSCOPE 00551164 (13 98/8 98)

KUTLESS

Tri-Polar

Curtain Call: The Hits

RUBYWORKS 00504/ATD {15.98 GO/OVD) @ e The four-song digi- BEC 67174 (13.98) It Is Well
WE THE KINGS . 1 WISIN & YANDEL i
5-CURNE 52006 {10.98) Smile Kid EI iflllzlsetarls:':al:li‘ WY/MACHETE 012867/UNLE [11.98) & La Revalucion
HARRY CONNICK, JR. - TOM PETTY & THE HEARTBREAKERS .
COLUMEIA 47226°/SONY MUSIE (13.98) Your Songs with 4,000. The (D REPAISE 512765 */WARNER BRDS. (24.08) & The Live Anthology
163 - THE WHO Greatest Hits and vinyl configu- ALAN JACKSON Songs Of Love And Heartache
i MCAGEFFEN 01 2800/UME [13.98) rations reach retail GRAGKER BARRELIARISTA MASHVILLE/SENY CUSTOM MARKETING GROUP 755184 EX/GMY (11.58)
THE BEATLES ’, SLIPKNOT
APPLE SWAS 012853/CAPITOL {18.95) Sgt. Pepper's Lonely Hearts Club Band & _Jan. 19. lt':Ie nua:itel ROADRUSHER 617938 (15.95) & All Hope Is Gone @
JASON MRAZ 15 currently working : LMFAOQ
| AILANTIC 448508 46 {18.98) & We Sing. We Dance. We Steal Things. on its forthcoming o, PARTY ROCK/WILL 1AM/CHERRY TREE/NTERSCOPE 012232184 (10.88) Party Rock
CHICKENFOOT : studio album, ¥ YEAH YEAH YEAHS i HE
REDLINE 200817 (13.98) & Chickenfoot @ kil DRESS UPDGLANTERSCOPE 012735/1GA (13.98) Its Bz}
MUSE ....oooooo. BT ELVIS PRESLEY ... .. 122 BARBRA STREISAND . 174 DUSNEY: PHINEAS AND THE PRINGESS AND TR  [SHEY: HOLIDAY ONE FOR MY BABY:
SUGARLAND ........123 Fl B2 THEFADG .......... 55 CARRIE UNDERWOOD . 17 2008 ..............B4  SELECTIONS FROM THE THEXN s 13
TAYLOR SWIFT . 5, 29, 40 SHERLOCK HOLMES . 161 KEITHURBAN ........95 LETTERS TO SANTA: A GREAT AMERIGAN
MICKELEACK ........ 46 RASCAL FLATTS SWITCHFOOT e 2T HOLIDAY MUSICAL SONGBOOK .........T6
REBA........ I COLLECTION T8 WOWHITS 2010 ... . B1
RIHANNA . = | _SOUNDTRACK | NOW 31,
ONEREPUBLIC . ... .. 104 RISE AGAINST 158 {500} DAYS OF SUMMER , 57 NOW 32, 16
QRIMITH .. DARILS RUCKER ... .44 ALVIN AHD THE |— — THE 98 MOST ESSENTIAL  WOW THAT'S WHAT | GALL ~ WEEZER
OWLCITY ... CHPMUNKS: THE JAMES TAYLOR .. ... 135 CHOPIN MASTERPECES COUMTRYWOL. 2....173  WE THE KINGS
SOUEAKOLUEL .84 THEM CROOKED T AT A AL THEWHD ...._.._..147
A SEAN . AR ... .26 VWTURES .........58 ALLWRAPPED LP: VOL 2 BEBE & GECE WINANS | 156
WICKED ............168 SHAKRA ... 12 TP 1 WISIN & YAMDEL ... 185
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ARTIST

IMPRINT & NUMBER | DISTRIBUTING LABEL (PRICE}
TAYLOR SWIFT The Taylor Swift Holiday Gollection (EP)
BIG MACHIMNE 0175 EX {5.08;

Title = £5 ARTIST
IMPRINT | DISTRIBUTING LABEL
EEEH

& DATR
COMPILED BY

niclsen

1

The Fame
E I

MICHAEL JACKSON
MAIERIC BBI8/SONY MUSIC (14 98

MICHAEL JACKSON
EPIC/LEGAGY 84287/SONY MUSIC (1998

Number Ones a

The Essential Michael Jackson | gy

=8
Title SE
22

2 l

EXCLUSIVE CHARTS

FROM BILLBOARD
=

AOL . >
@ ViDEo AOLp -

. §§ The wook’s most-streamed videos on AOL.
An'nsr (IMPRINT/LABEL)

2 HERE WITHOUT YOU
3 DOORS DOWH [REPUBLIC/UNIVERSAL UM

OWL CITY
UNIVERSAL REFUBLIC /UMRG

Ocean Eyes

SOUNDTRACK  Alvin And The Chipmunks: The Sgueakguel

10 FOX /RHING

g TAYLOR SWIFT Fearlass
Bl MACHINE &

13 JOHN MAYER Battle Studies
COLUMBIA /SONY MUSIC

5 SOUNDTRACK  Glee: Season One: The Music: Volume 2
Z0TH GENTURY FOX TV/COLUMEIA /SONY MUSIG

19 SOUNDTRACK Avatar
FOX/ATLANTIC /AG

18 THE BELACK EYED PEAS The E.N.O.

INTERSCOPE J1GA

JUSTIN BIEBER
SCHOOLEOY/RAYMOND BRAUKAELAND ADJMG

My World (EP)

1

| KINGS OF LEON

RCA /RMG

Only By The Night

MICHAEL JACKSON Thriller
EFIC/LEGACY 1 TBRG*/SONY MUSIC |17.88) &
THE BEA S Abbey Road
APPLE 82458*/CAPITOL (18.98] &
JOURMNEY Journey's Grealest Hils
GOLUMBIA/LEGAGY B5882/SONY MUSIC (13.98) & ®
PINK FLOYD Dark Side Of Tha Moon @
CAPITOL 45001 {78.88/10.95)
LIL WAYNE Tha Garter Il a
GASH MONEY/UNIVERSAL MOTOWN 071977*/UMRG (13.08)
THE BEATLES The Beatles
§ APFLE B2414/CAFITOL (24.98) ®
P EI.VIS PRESLEY Boy From Tupalo
Sl STAl
GUNS N’ HOSES Greatest Hits | gy
GEFFEN D0 71d4/1GA (16.98)
ABEBA Gold - Greatest Hils 5]
POLARPOLYDOR 517007/ UME {18 88/12.98)
JAMES TAYLOR Greatest Hits
WARMER BROS. T8084/RHIND (11.98 L3
CREEDENCE CLEARWATER REVIVAL  Chronicle The 20 Greatest His | gy
FANTASY 2*/CONCORD {17.98/12 88)
THE BEATLES Sgt. Pepper's Lonely Hearts Club Band
APPLE 82419*/CAPITOL (18.98) L3
JASON MRAZ We Sing. We Dance. We Steal Things. [
ATLANTIC 4485087 /AG {18.08) G
BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Markzy And The Wailers o
. TUFF GONGIISLAND 548504 UME (13.95/8.98) &
MGMT Oracular Spectacular | gy
COLUMEIA 19512*/S0NY MUSIC (9.93)
THE BEATLES Rubbar Soul (5]
APPLE 82418/ GAPITOL (18.98)
MICHAEL BUBLE It's Time | gy
143/REPRISE 48946/ WARNER BROS. (18.98) &
ORIGINAL BROADWAY CAST RECORDING  Wicked gy
NECCA BROADWAY DD1GA2/DECCA (18.98)
TOM PETTY AND THE HEARTBREAKERS Grzatast Hits
GEFFEN 010327/UME [13.98)
THE AVETT EROTHERS Emaotionalism
RAMSEUR 2716 {12.08)
LED ZEPPELIN Mothership | g
SWAN SOKG 3131 484 ATLANTIC (19.98) &
THE BEATLES Revolver | g
APPLE 46441 */CAPITOL [18.98)
DAUGHTRY Daughtry gy
1O/ACA SABEI/AMG 9.08) @
FRANK SINATRA Nothing But The Best ®
REFRISE 438652/ WARNER BROS. [18.98)
MICHAEL BUBLE Gall Mg Iresponsible | gy
143/REPRISE 100313/ WARNER BROS, (158 88)
EMINEM Gurtain Gall: The Hits | gy
Z SHADYAFTERMATH/ANTERSCOPE DOSERT */1GA (1395 8.98)
3an Greatest Hits '83-'03 [
VOLGAND 50008/LE (18.98 CO)
ELTON JOHN Rocket Man: Number Ones [
GHROMICLES/ROCKET/ISLAKD/MERGURY 008661/LIME (13.95)
BRUCE SPRINGSTEEN Greatest Hits | g
GOLUMBIA 67060/ 50NV MUSIC (17.98)
THE BEATLES Love ]
AFFLE TOBOE/CAPITOL (18.98) @
MUSE Black Holes And Revelations [
WARNER BROS. 44284* (15.98) @
MICHAEL JACKSON Bad | @
EPIC/LEGACY B5072*/S0HY MUSIC {11 88)
NICKELBACK All The Right Reasons
ROADRUNNER 618300 (18.95) &
EVANESCENCE Fallen [7]
WIND-UF 13063 {18.98)
BON JOVI Cross Road [4]
MERGURY 526013/UME {18.98/11.88)
LINKIN PARK Minutas Ta Midnight a
MAGHINE SHOP 44477*/WARNER BRADS. (18 .88) @
q THE BEATLES 1
APPLE 29325/CAPITOL (18.88/12.98) 0
4 | a9 . COLDPLAY Viva Lz Vida or Death And Al His Friands | gy
GAPITOL 16886% (18.08)
CREED Greatest Hits | g
WIND-UP 13103 19,98 CVOVD) &
CARRIE UNDERWOOD Garnival Ride | g
18/ARIETA MASHYILLE 11221/SMN (12 as)
THE BEATLES Magical Mystery Tour (Soundtrack) gy
APPLE 82455/ CAPITOL (18.98)
MICHAEL BUBLE Michagl Buble [ ]
143/REPRISE 48376/ WARNER BROS. (18.98)
a7 . THE BEATLES Let It Be {Soundirack} | gy
APPLE B2472*/CAFITOL [18.98)
PARAMORE RIOT! | gy
FUELED EY RAMEN 15851
THREE DAYS GRACE ne - X []
JIVE 83504/IL6 (18.98)
THE LONDON PHILHARMORIC ORCHESTRATHE LONDON PHILHARMONC CHOIR  Handet The Messih
SPARROW 51560 {13 88)
JOHN MAYER Gontinuum | g

AWARE/COLUMELR 27976 */E0NY MUSIC (15 88)

(BS’ airing of the 32nd Kennedy Center Honors Dec. 29 aids the re-entry
of Bruce Springsteen’s “Greatest Hits™ at No. 32 on Top Pop Catalog
Albums (4,000; down 33%). He was feted with performances by John
Mellencamp, Melissa Etheridge, Eddie Vedder and Sting. Meanwhile, the
Avelt Brothers’ “Emotionalism™ re-enters at No. 23 (up 224%) after it
was featured as the Amazon MP3 store’s daily deal Dec. 30.
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€ ROCKSTAR
' MICKELBACK (ROADRLINKER/ ATLANTIC/LAVA)

4 WHATEVER YOU LIKE
T, (GRAND HUSTLE/ATLANTIC)

4 | KISSED A GIRL
5. | KATY PERRY (CAPITOL|

23 WHITE HORSE
TAYLOR SWIFT (B1G MACHIKE/ URIVER SAL REPUBLIC)

HOT N COLD

14. KATY PERRY (CAPITOL)

RIGHT NOW (NA NA NA)

_fil|34

AKDNH [KONVICT/UPFRONT/ SR/ MOTOWN)

SWEET THING
|_KEITH URBAN (CAPITOL NASHVILLE)

LOVE STORY
TAYLOR SWIFT (BIG MACHINE]

THAT'S WHAT YOU GET
[FUELED BY RAMEN/RRF|

GOTTA BE SOMEBODY
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MAGICK

_RYAN ADAMS & THE CARDINALS (LOST HIGHWAY)
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FIREFLIES
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WHATCHA SAY
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FALLIN' FOR YOU
COLBIE CAILLAT (UNIVERSAL REPURLIC)

ONE TIME
JUSTIN BIEBER {ISLAND/IDJMG)
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ERANDI CARLILE [COLUMALLSONY MUSIC)

ITUNES SESSION - EP
BLIXD PILOT (EXPUKGED)

el MIDDLE CYCLONE
MEKD CASE (ANTI-/EFITAFH)

GOSSIP IN THE GRAIN
RAY LAMONTAGHE (RCA)

i .7_: CHRISTMAS IN THE HEART
BOB DYLAN |COLUMELASONY MUSIC)

7 A FRIEND OF A FRIEND
DAVE RAWLINGS MACHINE (ACONY)

THE ROSE HOTEL
ROBERT EARL KEEM [LOST HIGHWAY,UMGH)

(12 _ , SIMPLE TIMES
- $ JOSHUA RADIN (MOM AND POF)
_ 5 DECLARATION OF DEPENDENCE
" KINGS OF (SOURCE/ASTRALWERKS)

AT THE CUT
VIC CHESHUTT (CONSTELLATION)

- NEVER BEEN GONE
CARLY SIMON (IRIS)

Data for week of JANUARY 16, 2010

a5

e Charts Legend

weeks column refiects combined waeks Title has appeared on The Blllooard 200 and Top Pop Catalog Albums, TOP
Brmet merchants, based on data collected by MWiekan ScundScan. Cataiog tives are included. 5

acts physical albums ordersd throug!

]
£
H
o
T
=¥
E
-]
&
&
5
2
=1
&

2
1
H
2
e
c
5
o
=1

e: TOP INTERMET:

n. Inc. All rights res

2010, Mielsen

TOP POP CATALOG: Reflects 1B-month-c
Reflects releazes sold a3 & complate &

explanations. All charts &


http://magazinesdownload.com/

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

sl Billbeard.

.SoundS(.an

A HEATSEEKERS ALBUMS’

g

ERIC HUTCHINSON
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Believe XX XX -
rianthi The xx The xx Jenny Phillips
RED Oria e 5, Strong And Courageous: Songs...
DAVID NAIL (MGA NASHVILLE) WEST NORTH CENTRAL EAST NORTH CENTRAL NORTH EAST Orianthi
BREAKEVEMN Balieva
THE SCRIPT (PHO /EFIC) Clive Romnw
IKirow My Savior Lives: Songs For Chidhen 2010
PHOENIX (LOYALTE/GLASSNOTE) -
SHOTS The xx
LMFAD FEATURING LIL JON (PARTY ROCK/WILL | AM/GHERRYTREENTERSCOPE} o
» SINGLE LADIES (PUT A RING ON IT) Hilary Weeks
THE CHIPETTES {FOX/RHING) Christmas Once Again
KINGS AND QUEENS ind P
. THIRTY SECOKDS TO MARS NVIRGIK/CAPITOL) 6 lgmgel::;wn-ﬂ’
r‘] A LITTLE MORE COUNTRY THAN THAT =
I Lﬁ EASTON CORBIN (MERCURY HASHVILLE} BlakRoc
SAVIOR | Blakfloc
L RISE AGAINST (DGG/INTERSCOPE) Emily Osment
@ ] MOMNSTER All The Right Wrongs (EP)
patsl gl SKILLET (ARDENT/INO/ATLANTIC) We Came As Romans
CITY ON OUR KNEES
.. TOBYMAC (FOREFRONT/EMI CHG) folanAsecd
4 HURRY HOME George Lopez

Tall. Dark & Chicano

JASON MICHAEL CARROLL (ARISTA NASHVILLE)

WHAT DO YOU SAY?
MICKEY AVALON FEAT. DIRT KASTY. ANDRE LEGACY & CISCO ADLER (MYSPAGE INTERSCOFE]

albums by new or developing acts, defined as those wha have never appeamd on the top 100 of the Bilboard 200 or the top 10 of Top RBE/Hip-Hop Aloums, Top Couniry Albumes, Top Latin Abums, Top Christian Albums or Top Gospel Albums, It a title reaches any of those levels, It and the act's subsaguent albums ane then
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SLEEPYHEAD ~
PASSION PIT (FRENCHKISS/ COLUMEIA) Smn" ATLAMIC
BEER ON THE TABLE Tercer Cielo
JOSH THOMPSON (GOLUMBIA) | Gente Comun, Suenos Extraordinarios
YOU'RE GOING DOWN Orlanthi
:TKG Pu:::n:ﬁgﬁm;mnon XX Believe Believe
BIG TIME RUSH (NICKELODEOH/COLUMBIA) me XX o"‘anth" The XX The xx
5 STAR CHICK |_PACIFIC | SOUTH CENTRAL [ MID ATLANTIC B
0 GOTTI [FOLD GROUNDS,JRME) Colt Ford
HEAVEN CAN WAIT " Ride Through The Country
WE THE KINGS |5-CURVE)
Joseph Fonseca
T EAPETES (0 & 1 i el
{ 1l =
T HER MORNING ELEGANCE PROGRESS REPORT e . Hector Acosta )
i OREN LAVIE (GUARTER FAST WONDERFULAMG) 4 L ; "| Simplemente... Ef Torito
E: SOMEBODY TO LOVE Hockey, “Too Fake” . BlakRoc
2 LEIGHTON MEESTER FEATURING ROBIN THICKE (UNIVERSAL REPUBLIC) Slow and steady wins the race, right? The Seattle band’s debut BlakRoc
i DOLLHOUSE il Uit ; T
3 PRISCILLA RENEA (CAPTTOL) charting single has been percolating on Alternative for two- :,,ﬂ?f&"?’
= [ | LOOK GOOD : : ;
B AU BOT [DIRTY BRO/NERATTERY) and-a-half months, this week bulleting at No. 27. The act is cur- Johnny Ventura

BN WHO | AM rently touring, with dates lined up through March. G WO VolvicLa Navidad
NICK JOMAS & THE ADMINISTRATION (HOLLYWOOD) 2 Emily Osment
All The Right Wrongs (EP)
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i B TIK TOK Ke$ Nl G| @ &2 g5 LIFE AFTER YOU Daughtry | g
OR. LUKE B.BLANGO (K SEBERTL GOTTWALD.8 LEVIN @ KEMOSASE RGAHMG Tracks the anly HBENSON (C.OALGHTRY.C.KROEGER B JAMES, ) ML) @ 19/RCARNG

o 1 BAD ROMANCE Lady Gaga Qe ton 5 51 SPOTLIGHT Gucci Mane Featuring Usher 4,
RECONE LADY GABA (N KHAYATS 6 BERMANDTTA} @ STREAMLINE KOKLIVE/GHERRYTREE INTERSCOPE 10 entry that hasn't POLOW D4 DON (R.DAVIS UBAYMOND IV, JONES) @ BAICK SOUADASYLUM WARNER BROS.

= [Er REPLAY lyaz 5 peaked at either 51 56 UPRISING Muse a7
2 HOTEM 1) ROTEM K JONES ¥ ANDERSOH.J DESROULEAU TTHERDH TTHOMAS| @ TIE 15 MONEY/BELUGK HEIGHTSREFRISE No. TorNo. 2 MUSE (M BELLAMY) @ HELIUM-3WARKER BROS.

4 5 0 EMPIRE STATE OF MIND Jay-Z + Alicia Keys 1 43 5 RUSSIAN ROULETTE Rihanna 9
S, SEWELL-ULEFRG & HURTE J6 § GARTER A GHLCKBURGH | SEWELL-ULERIS A HUNTE A KEYE, RAEVES 5. FOSS0N)_ GHO A0G RATRIN £ HARMONYRE-YO [5.5MITH,G HARMON) @ SHP/DEF JAMIDIMG
5 4 s FIREFLIES Owl City [ 56 78 ALL THE RIGHT MOVES OneRepublic
ANOUNG M. THIESSEN [A.YOURG) @ UNIVERSAL REPUSLIC #.TEDDER (R.TEDDER) @ MOSLEYNTERSGOPE
o 9 & SEXY CHICK David Guetta Featuring Akon § T 58 CARRY OUT Timbaland Featuring Justin Timberlake
0.GUETTA,S VEE, 1.6 SINDRES {D.BUETTA.J.C.SINDRES &.TUIRFCATS VEE A THIAM) @ GUMASTRALWERKS/GAFTTOL TIMBALAKD JROC (TVIMOSLEY,J HASMON ) TIMBERLAKE TCLAYTON,J BEANZ] @ MOSLEV/BLACKGROUND NTERSCOPE
7z 78 DOWN Jay Sean Featuring Lil Wayne 1 62 42 I INVENTED SEX Trey Songz Featuring Drake
J RN BOBBYEASS [ SEAN. GOTTER,RLARDW.) SKALLER,J PERKINS 0 CARTER] @40 LASH MONEYLUNVERSAL REFUBLIG _LOS DAMYSTR (G MCKINKEY, TSGALES TNEVERSON A GRAHAM) ® SONG BODK ATLANTIC
8 6 7 WHATCHA SAY Jason Derulo 1 58 g NEVER GONNA BE ALONE Nickelback
JHOTEM {J RCTEM K ANDERSON J DESROULEAUY.| HEAF) @O BELUGA HEIGHTSWARNER BROS . LANGE,J MO (NICKELBAGK, i) LANGE G KROEGER) @ ROADRUKNER RRP
0 19 20 | GOTTA FEELING The Black Eyed Peas The act’s former 70 49 IT KILLS ME Melanie Fiona
0.GUETTA,FRIESTERER (W.ADAMS A PINEDA,J GOMEZ S FERGUSON D GUETTA FRIESTERER) @ INTERSCOPE chart-topper JFENIEA MARTIN (A MARTIN.ALITTLEJOHN, JR. L GARR.E SHLLMAN) @ SRC/UNIVERSAL MOTOWN
PARTY IN THE U.S.A. Miley Cyrus WHY DON'T WE JUST DANCE Josh Turner
a8 19 DR LUKE (L GOTTWALD G KELLY.) CORRISH) @ HoLLYWeon 2 retums o the top 54 FROGERS () BEAVERS.J SINGLETON.0 BROWN) @ MGA NASHVILLE
4 1 4 DO YOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon | | 4o 10forthe firt time 5 57 || | WANNA MAKE YOU CLOSE YOUR EVES Dierks Benfley
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14 15 15 PAPARAZZI Lady Gaga & 53 BB CRAWL Chris Brown
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16 16 11 HARD Rihanna Featuring Jeezy 1 68 72 WHATAYA WANT FROM ME Adam Lambert
G.STEWARTTHASH (TNASH.G A STEWART R FENTY.) W.JENKINS] @ SRP/DEF JAM/IDIMG MMARTIN SHELLEAGK (PIRK,K 5 MARTIN SHELLBAGK] @ 19/RCARMG
18 13 10 3 Brilney Spears i o 6 HISTORY IN THE MAKING Darius Rucker
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™ il | DROP THE WORLD
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FOREVER
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@ o NEED YOU NOW Lady Antebellum @ 5 2009 Rewind pro- @ &7 69 SHUT IT DOWN Pitbull Featuring Akon W
FWORLEY,LADY ANTEBELLUM (D.HAYWOOD,C.KELLEY,H.SCOTT,J KEAR} @ CAPITOL NASHVILLE motion, track is .SPARKS, 0 SNAKES A KA, LOGAN DE GLWLLE jA.C PEAEZ G SPARKS,A THIAM W SRIGAHCINE] @ MR, JD5/FOLD GADUNDS!L RMG
@ 2 13 HOW LOW Ludacris 13 i 2 I 76 13 82 BREAK Three Days Grace 3
T-MINUS (G BRIDGES, TWILLIAMS G E SADLER M SHOCKLEE] @ OTPDEF JAN/IDIMG one of anly seven H BENSON (THREE DAYS GRACE B 5TOGK] ® JVEILG
2 17 SWEET DREAMS Beyonce ¢ o lilesonHotDigital “__= . © "RED LIGHT David Nail g
JIM JONSINWWILKING RICD LOVE (B KNOWLEE, )G SCHEFFER W WILKING RICO LOVE) @ MUSIC WORLD/COLUMA smm lo shw a FLIDDELL M. WRUCKE (J.SINGLETON M PEIRCE, D MATEQEKY) D MCA NASHVILLE
TWO IS BETTER THAN ONE Boys Like Girls Featuring Taylor Swift i WASTED Gucci Mane Featuring Plies Or OJ Da Juiceman
23 23 BE.HOWES [M.JOHKSON © COLUMEIR ::s::;lm:t (“n 78 m 77 FATROI (L DOUGLAS R DAVIS. A WASHINGTON) @ BRICK SOUAD/ S0 ICEY/WARNER BROS. %
2 v ONE TIME Justin Bieber 7 ) this post- @ 0 8 HEARTBREAK WARFARE John Mayer -
JB,C COLE,C_STEWART (C.A STEWART.J.BUNTOM,C.COLE, T.NEHEREANYE) @ I5LAND/IDJMG hﬂilm #EEIL J MAYER,S JORDAN (J MAYER) @ COLUMBIA
O 5 « [y USE SOMEBODY Kings Of Leon BN RS PN PAPERS Usher | Iy
LTRSS o PETRAGLIAJ KING (G FOLLOWILL J FOLLOWILL M FOLLOWILL B FOLLOWILL] @ RCARMG 5.GARRETTZAYTOVEN (U RAYMOND IV.5 GARRETT.X DOTSON,A MATHIS) @ LAFAGE/LG
@ 8 18 ALREADY GONE Kelly Clarkson 13 Bl | - STEADY MOBBIN' Young Money Featuring Gueei Mane 8
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335 A © muserrenmrerscore 99 returned to normal S0 80T prnen e Hoeun) @ owuteciissuote O
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M_ERIGHT (C.UNDERWOOD,M.ELIZONDD,B.JAMES ) @ 19/ARISTA NASHVILLE ANOUNG (A YOUNG) @ UNIVERSAL REPUBLIC
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@ | 44 FALLIN' FOR YOU Colbie Caillat 12 93 88 - HOT MESS Cobra Starship 64
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a2 m - NATURALLY Selena Gomez & The Scene 3 week, I_lecon_lhlg @ — TEMPORARY HOME Carrie Underwood 92
@ HOLLYWOOD one of;ust five W BRIGHT [C.UNDERWOOD,L LAIRD 2 MALOY) @ 19/ARISTA NASHVILLE
@ i 5 ILE Uncle Kracker 43 Songsto reign for @ 9 g HALFWAY GONE house 91
B CAVALLD (M SHAFER.B.0ALY.) HARDING.J BOSE} © TOP DOG/ATLANTIC such a length in J GOLE LIFERDUSE (J WADE.J COLE K RUDOLF.J KASHER) @ GEFFEM/INTERSGOPE
GIVE IT UP TO ME Shakira Featuring Lil Wayne 0 AMERICAN HONEY Lady Antebellum
a4 4 40 TIMBALAND JROC (TVMOSLEY.S | MEBARAK RIPOLL A GHOST.D CARTER) @ EFIC ] “_E I.'hil'l's n-'ea' a7 FWORLEY,LADY ANTEHELLUM |5 STEVENS,C RBARLOWE,H LINDSEY) @ CAPITOL NASHVILLE a7
@ e IF YOU ONLY KNEW Shinedown o Mstory. @ (IF YOU'RE WONDERING IF | WANT YOU TO) [ WANTYOU O Weezer -
R.CAVALLD (B.SMITH,D. BASSETT) D ATLANTIC B.WALKER (R.CUO 3 WALKER| @ DGCINTERSCOPE
@ 66 93 IMMA BE The Black Eyed Peas %
K EAARIS, WILL. LAM W ADAMS A FINEDA | SOMET 5 FERGUSIN K HARAIS | TANKEL D FODER T BRENKECK M. DELLER) @ INTERSCOPE
0 19 5 WHITE LIAR Miranda Lambert a
FLIDDELL, M WRUCKE (M LAMBERT,N HEMBY) @ COLUMEIA (NASHVILLE)
BABY BY ME 50 Cent Featuring Ne-Yo
48 46 36 POLOW DA DON {C.J.JACKSON, JR.J.JOKES, . SMITH) ® SHADY/AFTERMATH/INTERSLOPE 2
@ 54 48 ;"""‘"E;';BHJ'-‘;'IE""» i J"‘;"Egoﬂ‘:‘;g: a7 Lil Wayne has the Billboard Hot 100’s only debut as “Drop the World,” featuring Em-
@ 5 70 IN MY HEAD Jason Derulo 50 inem, opens at No. 18, selling 162,000 downloads. The song is Wayne's third track from
JROTEM {4 DESROULEAUK,J ROTEM,C KELLY) @ BELUGA HEIGHTS/WARNER BROS . T 3
; i u ; s P »
@ = SOUTHERN VOICE Tim McGraw i his often-delayed “Rebirth” album to reach the Hot 100 following “Prom Queen” (No.
:lj:;g;fl“;wg‘;?o“ﬁ“"‘:; DOUSEAS B ORIERD) o I': DIL;TH 15 peak, February 2009) and “On Fire” (No. 62, December 2009). Another track that
ichael Buble X : :
@ 8 7 | B.HOCK (A FOSTERA CHANG,M. BUBLE) @ 143 HEFRISE 5z was rumored to be part of the album, “Hot Revolver,” peaked at No. 33 in April, but
Do Luke B . ] w . 3 s g :
S350 4 JSTEVENS (L BRYAM,G KELLEY 0 HAYWOOD) ® AL NASHELL: 34 seemingly hasn't made the “Rebirth” cut, based on the track listing shipped premature-
@ 61 45 E&?ﬁ&?ﬁ?ﬂ? GDOU‘T‘END I T ,Hfg'ﬁ 38 Iy by Amazon last month. The download sum for “Drop” is the highest of any Wayne-
1 I3 9 1 ARG VA J
@ 55 o7 TRY SLEEPING WITH A BROKEN HEART Alicia Keys 7 fronted song since “Lollipop” shifted 194,000 in June 2008. —Silvio Pietroluongo
J.BHASKER |J EHASKER, A KEYS PREYNOLDS) @ MBK/J/AMG
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ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan, Sales data for R&B/hip-hop
retall charts is lled by Nielsen Sounds from a natl
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

GREATEST|
GAINER
PACE
SETTER:

‘Whete incleded, this award indicates the title
with the chart's largest unit increase,

‘Where included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
(CLITUIN and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY
CDy/Cassette prices are suggested list or equivalent prices, which
are projected from whalesale prices. ([ after price indicates album
only available on DualDisc. CD/DVD after price indicates CD/DVD
combo only available. B DualDisc available. D/DVD combo
available. * indicates vinyl LP is available. Pricing and vinyl LP avail-
ability are not included on all charts. EX after catalog number indi-
cates title is exclusive to one account or has limited distribution.

SONG CHARTS

See legends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS

Hot 100 Airplay, Rock Songs, Hot Country Scngs, Hot Rap
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
are compiled from a natiohal sample of data supplied by Nielsen
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50 CENT FEAT, NE-YD (SHADY AFTERMATH/INTERSCOPE)
|

Data Systems. Charts are ranked by number of gross
i by cross-ref exact times of air-
play with Arbitron listener data. Mainstream Top 40, Adult
Contemporary, Adult Top 40, Altemnative, Triple A, Active Rock,
Hetitage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay,
and Smooth Jazz Songs are ranked by total detections.

@ Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

‘Where included, this award indicates the title
GAIMER with the chart's largest airplay increase.
RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultaneously after 20 weeks on the Billboard
Hot 100 and if ranking below Mo. 50. Songs are removed from
Hot R&B/Hip-Hop Songs after 20 weeks If ranking below Mo,
50. Sengs are removed from Hot Country Songs after 20 weeks
If ranking below No. 10 in lons or audi Ided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive week of
audience decline, regardless of total chart weeks. Songs are
removed from Mainstream Top 40, Rock Songs, Mainstream
R&B/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks if ranking below No. 20. Descending
songs are from Adult C, v, Adult Top 40
and Adult R&B after 20 weeks If ranking below No, 15, after 26
weeks if ranking below No. 10, or after 52 weeks If ranking
below No. 5. Descending songs are removed from the
Alternative, Triple A, Active Rock, Heritage Rock, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 15,

CONFIGURATIONS

@ CD single available. @ Digital Download available. & DVD
single ilable. @ Vinyl Maxi-Singl: ilable. @ Vinyl single
available. & CD Maxi-Single available. Configurations are not
included on all singles charts,

HOT DANCE CLUB SONGS
Compiled from a national sample of reports from chub Dus.
@ Titles with the greatest club play increase over the previous week.

This award indicates the title, curently below the top 20 and oh
LIZE the chart the week before, with the largest increase in polnts.

AWARD CERT. LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 albums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum}. < RIAA certification
for net shipment of 10 million units (Diamond). Numeral within
Platinuim or Diamend symbol indicates album's multi-platinum
level, For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. © Certification for net shipments of
100,000 units (Oro). [ Certification of 200,000 units (Platino).

= Certification of 400,000 units (Multi-Plating).

SINGLES CHARTS

® RIAA certification for 500,000 paid downloads (Gold).

W RIAA certification for 1 million paid downloads (Platinum).
Mumeral within plati symbol indi song's iplati lewel.
C RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS
@ RIAA gold certification for net shipment of 25,000 units for
video singles. O RIAA gold certification for net shipment of
50,000 units for shortform or longform videos. Bl RIAA platinum
certification for net shipment of 50,000 units for video singles.
[ RIAA platinum certification for sales of 100,000 units for

oF videos. within symbol
indicates song's multiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 mil-
lian In sales at suggested retail price. B RIAA platinum certification
for sales of 100,000 units or $2 million in sales at suggested retall
price. O IRMA, gold certification for a minimum sale of 125,000 units
or a dollar velums of $9 million at retail for theatrically released pro-
grams; or of at least 25,000 units and $1 million at suggested retail
for non-theatrical titles. " IRMA. platinum certification for a minimum
sale of 250,000 units or a dollar valume of $18 million at retail for
theatrically released programs, and of at least 50,000 units and $2
milllion at suggested retail for non-theatrical titles.
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18 17 2
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3 FOREVER
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5 IN MY HEAD
3 7 ALL THE RIGHT MOVES
| ONEREPUBLIC (MOSLEY/INTERSCOPE)
(" | JAY-Z. RIMANMA & KANYE WEST [ROG NATION)
4 BREAKEVEN
mm SHUT IT DOWN
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m RAIN
@ 376 ceen jumn-ury
40 airplay chart. Now, she's tied for second-most No. 1s in the
survey's 17-year history.
tive No. 1 since the start of her career. The first four appear on her
debut album, “The Fame"; “Just Dance™ (which reached the pent-
“Paparazzi.” “Bad Romance™ is the lead single from Lady Gaga’s
“The Fame Monster,” which
song, “Telephone,” featur-
ing Beyoncé.
40 tally launched in October
1992, Mariah Carey (who
No. s on the Billboard Hot 100
in 1990-91) leads with six No.
Lavigne, Pink, Britney Spears
and Justin Timberlake follow

ALLIN’ FOR YOU
KRIS ALLEN (19/JIVE/JLG)
NEVER GONMNA BE ALONE
SHAKIRA FEAT, LIL WAYNE (EPIC)
CARRY OUT
THE BLACK EYED PEAS (INTERSCOPE]
WHATAYA WANT FROM ME
" JASON DERULD (BELLIGA HEIGH TS/ WARNER BROS.)
RUN THIS TOWN
o 38 THE SCRIFT [ LEFIG)
A year ago this week, Lady Gaga had yet to lead the Mainstream Top
“Bad Romance” rises 2-1, granting Lady Gaga her fifth consecu-
house in the Jan. 24, 2009, issue), “Poker Face,” “LoveGame™ and
includes the chart's No. 27
Since the Mainstream Top
arrived with five consecutive
1s. Beyoncé, Lady Gaga, Awril
with five chart-toppers.
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The Folk Albums chart (see page 36)
sports its first nonholiday No. 1: the Avett
Brothers’ “| and Love and You.” (The
title cut bullets at No. 13 on Triple A.) The
only previous leader since the former list
launched last month, Bob Dylan's
“Christmas in the Heart,” dips 1-9.
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Rihanna strolls to her fifth top 10 on
Mainstream R&B/Hip-Hop as “Hard” hikes
11-10. Her past entries to the region
include three chart-toppers: “Umbrella™
and her collaborations with T.1. on “Live
Your Life” and Jay-I and Kanye West on
“Run This Town.”

R&B/HIP-HOP"

TITLE -
ARTIST {IMPRINT/ PROMOTION LASEL)

? MAINSTREAM

MOMNEY TO BLOW

EARDIMAN FEAT. LIL WHYNE & DRAKE

IT KILLS ME
MELANIE FIONA [SRC/UNIVERSAL MOTOWH UMEG)

El SAY AAH

| TREY SONGZ FEAT. FABOLDUS {SONG BOCKATLANTIC
BEDROCK
SRR YOUME WONEY FEAT LLIYYD (OURE MOREFGASH MONEYNVEFSAL AT
HOW LOW
LUDACRES (DTF/DEF JAMIDJMG
BABY BY ME
50 CENT FEAT. NE-YO (SHADY/AFTERMATH INTERSCOPE)

EMPIRE STATE OF MIND
|_JAY-Z + ALICIA KEYS (ROG NATION

MONELNVERSAL WOTTANANE:

HARD
RIHANNA FEAT. JEEZY (SEFP/DEF JAM/IDUMG

SPOTLIGHT
GUCE! MANE FEAT. USHER (8FCH SOUAD ASYLLIN

SEX THERAPY
ROBIN THICKE [5TAR TRAK/INTERSCOPE
I GET IT IN

(IMARACM FEAT. GUCCI MAHE {STARWCRLL MUSTWIRRS TUL6. CATTICL
WASTED
(GLI0CI VIAME FERT PLIES OR O (A JUKCEVAN (BRI SCLADVST) ICEXAWARRER BROS )

. | CAN TRANSFORM YA
- |_CHRIS BROWN FEAT. LIL WAYNE & SWIZZ BEATZ [JIVEJLG

!zIA

M
" MARY J. BLIGE (MATRIARGH GEFFEN/INTERSGOPE
BAD HABITS
MACWELL (GOLUMEI

| WANNA ROCK

SWO0P DOGG (DOGGYSTYLEFRIORITY/ CAPITOL;
FOREVER

DRAKE (HARVEY MASOR/ZORE 4/STREAMLINE/INTERSCOPE
 REGRET

*_LETOYA FEAT. LUDACRIS [CAPITOL

HEY DADDY (DADDY'S HOME)
1 USHER FEAT. PLIES (LAFACE/JLE)

O LET'SDOIT
© | WAKA FLOCKA FLAME (50 ICEY/ASYLUM/ WARNER BROS )
| LOOK GOOD
= CHALIE BOY (DIRTY 2ED/JIVE/BATTERY]
~ TIE ME DOWN
HEW BOYZ FEAT. RAY J (SHOTTY/ASYLUM/WARNER BROS.
SAY SOMETHING
TIMEALAND FEAT, DRAKE (MOSLEY/BLACKGADUND WTERSCOFE]

FRESH

& TRE 8 (MOONSTONE/JIVE/BATTERY)
VIDEQ PHONE

* U BEYONCE (MUSIC WORLD/COLUMEIA
MEDICINE
PLIES FEAT. KERI HILSON (BIG GATES/SUP-N-SLIDE/ATLANTIC)
.ﬁ | I'M GOING IN
| RAREFEAL UL VGATHE & YOI JETY 145 VNE T3 WIEH MRS WD)

i | GET CRAZY
NICKI MINAJ FEAT. LIL WAYNE (¥OUING MONE
=;

' TIP OF MY TONGUE
~_JABGED EDGE FEAT. TRINA & GUCCI MANE |SLIP-N-SLIDE)

. STEADY MOBBIN'
“YOUNEG MOKEY FEAT GUGE! MANE [LASH WONEYUNNERSAL MOTOWAUMAG

CRAWL

| CHRIS BROWN [JIVE/JLG)

ALL THE WAY TURNT UP
ROSCOE DASH FEAT, SOULJA BOY TELL'EM (MUSIC LINE
\%, ECHO

R. KELLY [JIVE/JLE]
ON FIRE
LIL WAYHE (GASH MONEY/UNIVERSAL MOTOWR/UMRG,

n AINT LEAVIN WITHOUT YOU
RHEIM {DIVINE MILL/ATLANTIC)

TITLE _ .
ARTIST (IMFRINT/ PROMOTION LABEL}
EMPIRE STATE OF MIND
-2+ ROC WATI

. REPLAY
| IYAZ [TIE 15 MOKEY/BELUGA HEIGHTS REPRISE WARNER BROS.
SEXY CHICK

DAVID GUETTA FEAT. AKDH {GLIM ASTRALWERKS/CAPITOL]

3 HARD
| RIHANNA FEAT. JEEZY (SRF/DEF JAM/IDJMG

TIK TOK
| KESHA [KAST MOREY/RCA/RNG

TIE ME DOWN
MEW BOYZ FEAT. RAY J (SHOTTY/ASYLUMWARNER BROS )
4 GANGSTA LUV
SNOOF DOGE FEAT. THE-DREAM (D0GGYETYLEFRIORTY CAFIT
WHATCHA SAY
JASON DERULD |BELUGA HEIGHTS/WARNER BROS.
- BEDROCK
| YOUNE MONEY FEAT LLOYD) (<DLRG MONEYLASH WINEYUNMERSAL MOTONA

SWEET DREAMS
BEYONCE (MUSIC WOELD,COLUME

. HOW LOW
| _LUDACRIS (DTF/DEF JAMIDJMG)
MONEY TO BLOW
BIROMAN FEAL LIL WRYNE & DRAKE |CASH MONEYUNNERSAL MOTOWK

|
~ S IKY SEAN FEAT, LIL WAYNE (GASH MONEY/LNVERSAL REFLUIBLIC
MEET ME HALFWAY
THE BLACK EYED PEAS (INTERECOPE

ﬁ SPOTLIGHT
¥ GUCCI MANE FEAT USHER [SHICK SCUALVASYLUMWARNER BRUS
BABY BY ME
S0 CENT FEAT. NE-YD (SHADY/AFTERMATH/INTERSCOPE
INVENTED SEX
REY SONGZ FEAT. DRAKE (50N

~ CARRY OUT

| WANNA ROCK
SNOOP DDGG (DOGGYSTYLE PRIORITY/CAPITOL

.'_..I‘ CHRIS BROWN [JIVEJLG)

| CAN TRANSFORM YA
- _GHRIS BROWN FEAT. LIL WAYNE & SWIZZ BEATZ |JIVE

TELEPHONE
LAY ALK FERT BEVOMEE (5 TREANUINE SORLVE CHERRY THEE INTERSUOPE

.o ONE TIME

" JUSTIN BIEBER (ISLAND/IDING
GIVE IT UP TO ME
| SHAKIRA FEAT. LIL WAYNE (EFIC
TRY SLEEPING WITH A BROKEN HEART
- _ALICIA KEYS (MEK/JVHME

IMMA BE
THE BLACK EYED PEAS (INTERSCOPE

3
BRITHEY SFEARS (JIVEJLG)

OMNE LESS LONELY GIRL
JUSTIN BIEBER {ISLAND/1DIME

N MY HEAD
JASON DERULD [BELUGA HEIGHTS/WARNER BROS,
| GETIT IN
OMARACE FEAT. GUCC) MANE (S TARWOFLT MULSDVRKE TU 5. CAPITIL
i BREAK UP TO MAKE UP
| JEREMIH (MICK SCHULTZOEF JAM/IDING)

BETWEEN THE BULLE

KEYS, BLIGE LEAD SLEEPY CHART

As Christmas sales wind down and sales return to pre-holiday
levels, Alicia Keys and Mary |. Blige retain their lock on the up-
per positions of Top R&B/Hip-Hop Albums, Keys' “The Element
of Freedom,” down 71% from last issue, returns to the pent-
house with 80,000 units, according to Nielsen SoundScan, and
sends its grand total to 700,000 since its Dec. 15 release. Sales of
Blige's “Stronger withEach Tear,” the former leader, erode by
819% from its winning frame to shift 62,000, Her album has sold
392,000 copies.

Maost of the chart's other titles also experience the usual slide
coming off the brisk December shopping season. To reflect a bal-
anced chart, bullets this week are awarded to albums whose sales
declined no more than 45% from last issue. —Raphael George
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Trey Sangz Featurlng Drake I project is the first BULLETPROOF Raheem DeVaughn Featuring Ludacris
LOS DAMYSTRO (C.MCKINMEY.T.SCALEST. A GRAHAM) ® S0NG BOOK/ATLANTIC | rap aroup in three KEMNY DOPE {C.GONZALEZR.S C.BRIDGES,C.MAYFIELD) O JIVEULG B
| SAY AAH Trey Songz Featuring Fabolous years to start its MEDICINE Plies Featuring Keri Hilson
YONNYD.CORELL TTAYLOR (R.M FEREBEE. JR. THEVERSON TSCALES N.WALKA D CORELL) © SONG BOOK/ATLANTIC POLOW DA DON iA L WASHINGTON) @ BIG GATES/SLIP-N-SLIDE/ATLAKTIC

I INVENTED SEX

.| MONEY TO BLOW Birdman Featuring Lil Wayne & Drake Gareer with INDEPENDENT Candi Redd

DAUMMA BOY (B WILLIAMS A GRAHAM D CARTER,C.GHOLSON) @ CASH MONE : consecutive top 10s JHILEY [V RHODES) @ DNEFVIEE/HALL-A YLUM, BROS

12 BEDROCK Young Money Featuring Lloyd on Rhythmic Airplay CRAWL Chris Brown

WA [DLCARTER,CLIL IR GRAHAM0 AL A VLS M STEE SN, NHMS0NS GARAE T TV F] POLITE.LCRMEROM D) CASHWRER LEREAL WIS UMAG P m|§ llII'IE |i”§ A MESEINGER, N ATWEH [C.BROWN A MESSINGER,N ATWEH,L.EOYD) © JIVEULE

4 PAPERS Usher | FISTFUL OF TEARS Maxwell

| 5 GARRETT.ZAYTOVEN (U A&YMOND IV.5.GARRETTX DOTSON & MATHIS) ® araceie (OO  12-10. Debut frack 0 HDAVIDMUSTE (MUSZE.R.DAVID) @ COLUMEIA

| HOwW Low Ludacris “Every Girl" peaked THINKIN' ABOUT YOU Mario

T-MINUS {C BRIDGES, TWILLIAMS. G RIDEKHOUR.E SADLER H.SHOGKLEE) @ DTP/DEF JAW/IDIMG at No. 2in August. GO, LV G LY A AR A CKE O A, DAY IDSON 5. DAV S DI RANSEY) G Jinu

30 BAD HABITS Maxwell TIP OF MY TONGUE Jagged Edge Featurlng Trina & Gucci Mane

H DAVID MUSZE (HOAVID MUSTE @ COLUMELR MAD SCREWS (8.0 CASEY,E.0 CASEY R.SAUNDERSE, A.OWAL K TAYLOR,R_DAVIS @ SLIP-N-SLIDE |

EMPIRE STATE OF MIND Jay-Z + Alicia Keys SWEET DREAMS Beyonce
EHUIC SEWELL-ULEFIC A HUNTE (5.0 CARTER A SEUCKEURGH ) SEW ELL-ULEPL A HUNTE AREYS B KEVES S RUBINSON| © RLC KON CHEFFER, W.WILKINE RICD LOVE} @ MUSIC WORLD/ COLUMEL
0 TRY SLEEPING WITH A BROKEN HEART Alicia Keys : DON'T MAKE 'EM LIKE U NO MORE Ruben Studdard
J.BHASKER (J.BHASKER.A.KEYS.PREYNOLDS) @ MBKLRME | SYIENCE (R PERRY.G EALEY) LoRE] RED
17 BABY BY ME 50 Cent Featuring Ne-Yo \ ' WOMEN LIE, MEN LIE Yo Gotti Featuring Lil Wayne
FOLOW DA DON {C.J JACKSON, JR.,J JONES.5 SMITH) @ SHADY/AFTERMATH/INTERSCOPE | E OUNG (M MIMMS B YOUNG, D CARTER) @ WEVITARLEPOLD GROUNDS ) ANG
AIN'T LEAVIN WITHOUT YOU Jaheim | A10-track version HOME GURL Bone |
KRGEE [ GSTELAUES MERALSRIFDS MHAUMAL,JS CARTER,LSHIXKHDUSE M FUVMOND S CLERNITHORISADUELIERE) @) DASE MLLIWILANTC |5 5 JEROWN (D HAMILTON, THURNET T.J BHOWN.S.ATWATER, GITI UNDER SEIGE/DEF JAM/IDJNG |
{ of “Before | Self- g .
Mary J. Blige . ON FIRE Lil Wayne
| STARGATE (M. BLIGE M. ERIKSEN TE LAUSTIN E.DEANMBETE) @ MATRUARCH GEFFENINTERSCOPE Destruct” debuts on COGL & DRE {&MORODER, RBELLOTTE) @ CasH WETE
ﬂ .| PRETTY WINGS ] Top R&B/Hip-Hop THUG Slim Thug
H DAVID MUSZE (H.DAVID MUSZE) X Albums at No. 46 N, LEE (5 THOMAS L WL 5 CLNTON P WCOLLMS.L PHTTERSINATLMON GARAELLE WRSGKTANTNG) @ 3055 IG5 OUTLANTET |
SOLDIER OF LO\"E (2,500 copies). The PUT IT IN A LOVE SONG Alicia Keys Featurlrlg Bewnce
B d PELA ADLLA HA 7 >

GREATEST
15 BRI CAINER AIRPLAY

g e | SWIZZ BEATZ A KEYS (A KEYS K DEAN) K/J/AMG
| GOD IN ME Mary Mary Featuring Kierra 'KIKI" Sheard full album shifts PP MAKE ME Janet |
L W.CAMPEELL (W.GAMPEELL E ATKINS-CAMPEELL, TATKINS-CAMPBELL) @ WY BLOCK/COLUMSLA | 15,000 (15-13). FLJERKING (JJACKSON,R.JERKING, TLUMPKING, M. SHILOH) @ ASMUME
SEX THERAPY Robin Thicke PRETTY GIRLS Wale Featuring Gucci Mane & Weensey Of Backyard Band
. i ||_POLDW DA DOMHOT SALICE (R THCHE E DEAN.JJONES PIVAWSON HWENER, 5 GOTTLER | GLUCK WGILD) @ STAR TRAKNTERSCOPE | <8\ BEST KEPT SEGRET (0 AKINTMEHI AL DAVIS W EROWHA GIODMAK,TPRICE G BALMORIS) @ ALLIDDINTERSGOPE
HARD Rihanna Featuring Jeezy | Es NEIGHBORS KNOW MY NAME Trey Songz
E 1 | G STEWART THASH (THASH.C.A STEWART.R FENTY.JW.JENKING) @ SRPDEF JAMIDIMG | ; 4 T.TAYLOR PHAYES,J MCGEE (THEVERSON, T.TAYLOR PHAYES) @ S0NG AODKATLANTIC
100l . | | WANNA ROCK Snoop Dogg . | NEVER KNEW | NEEDED Ne-Yo
5.DEVILLE [C.C.EROADUS JR EMOLINA R GINYARD, JR | D DOGEYSTYLEPRIGHITY/CAPITOL G HARMORY NE-YD [5.5MI1TH,C HARMON) ® DEF JAMWALT DISNEY/IDJMG
MILLION DOLLAR BILL Whitney Houston H.A.-T.E.U. Mariah Carey
& Ha Gl SWizz BEATEAKEYS (A KEYS.K,DEAN.ILHARRIS A WL FELDER.RLTYSON @ ARISTARME | M.GAREY,G STEWART.T.HASH (M.CAREY TNASH,C.A.STEWART| @ ISLAND/IDIMG |
WASTED Gucei Mane Featuring Plies Or OJ Da Juiceman LOVE COME DOWN Diddy - Dirty Money
El FATBOI (L DOUGLAS.F.DAVIS.A WASHINGTON) @ ERICK SOUAD/S0 IGEY, WARNER BROS Sade :antur_es the RELLADY {HAFPERLY ATAYS CIMEE, JELLFIPEARED ACURIGAVERT) (@ BAD BOYINTERSLOFE
| CAN TRANSFORM YA Chis Brown Featuring Lil Wayne & Swizz Beatz | Greatest Gainer flag BORROW YOU Eric Roberson |
SWIZZ BEATZ (G BROWN.J BOYD.K DEAN.J.A BEREAL D GARTER) © JWELG with a gain of 5 ® BLUE ERRO S0UL |-
FOREVER Drake Featuring Kanye West, Lil Wayne & Eminem million listener MY HOOD B.G. Featuring Mannie Fresh & Gar
B0 104 (M SAMUELS A GRAHAM K. WESTD CARTER M.MATHERS| D HARVEY MASON ZONE 4)STREAMLUINE B TERSCOFE imlll'ESSiDﬂS M.FREEH (C.N.DOARSEY.E.O.THOMAS) @ CHOPPA CITY/ATLANTIC/ET
SPOTLIGHT Gueci Mane Featuring Usher 5 ! | CANT MAKE YOU LOVE ME Boyz Il Men f
POLOW DA DON (R.OAVIS U RAYMOND IV, JONES] @ BRICK SOUAD/ASYLUM WARNER BROS. returning the song | R.D.JACKSON,BOYZ 1| MEN (M REID,A SHAMBLIN @ DECCA
.| GANGSTA LUV Snoop Dogg Featuring The-Dream to its highest peak YOU'RE THE ONE Dondria
{| CSTEWARTTHASH (TNASH,C A STEWART.C C.BROADUS JR ) ® DOGGYSTYLEPRIORITY/GAPITOL position achieved JDUPRLEM.COX () DUPFRLA M, GOX) @ 50 50 DEFMALACO
REGRET LeToya Featuring Ludacris LUV 2 BALL Impromp2
TANK,J FRAMELIN (TANK K STEPHENSOM J VALENTINE L LUCKETT R NEWTSH J FRANKLIN G BRIDGES) @ COPITOL | twﬂ Wuts ago. JBRITT.C.MANY,S THOMAS {M.GAYE, 6. GORDY FUGUA 5 GREEN) @ JCE ORPHEUS |
| GETIT IN Omarion Featuring Guccei Mane CAN'T HARDLY WAIT N'Dambi
SN DNASTY (TARK, FRANKLIN FLNEW TSR LGRANDBERFL VALENTIE RO © SIAHNTRLO MUSICMORKS LG, CAPILL | LESYLVERS, Il (NDAMEI, A BUTLER,JR. R L BREALD,S. M.ELMEHDAGULL FSYLVERS 1l @ COCO REDSTAX MG
HEY DADDY {(DADDY'S HOME) Usher Featuring Plies BINGO Gucci Mane Featuring Soulja Boy Tell'em & Waka Flocka
THE RUNNERS, RICO LOVE (RIGD LOVE,A HARR,J JACKSON,URAYMOND V) © LAFACENLE | 5 STORCH (R.OAVIS,S STORCH.DWAY.J MALPHURS) @ BRICK SOUAD/ASYLUMWARNER BROS
13 O LETS DOIT Waka Flocka Flame BACK TO THE CRIB Juelz Santana Featurlrlg Chris Brown
gl T8 BEATZ {J MALPHURS) @ 50 ICEYASYLUM WARNER BROS | POLOW DA DON (L JAMES J.JONES E DEAN, G BROWK] ® D JANIDJMG
CLOSE TO YOU BeBe & CeCe Winans | GOTTA GET IT Juvenile
K THOMAS (B WINANS) ® BAC/MALAGY Up 2 million FRECISE (JUVENILE L EDWARDS) @ UTP/ETATLANTIC
CAN'T LIVE WITHOUT YOU Charlie Wilson i i OH Kevon Edmonds
. | THE UNDERDOGS (H.JMASON, JR.D E THOMAS,J FAUNTLEROY 11,5 L RUSSELL @ F MUSIL/VELG Inmpressians, the | 6.6.CURTIS, SR (6.6 CURTIS SR, K EDMONDS,J NETTLESBEY) ©® MAKE
§E " YESTERDAY Toni Braxton Featuring Trey Songz = SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Tellem
§§ 16 FRANK EH MASON, JR. |J FRANKS ) ARMSTRONG. M WHITE TBATTLE, TBRA}GTU_J OO ATLANTIC | tuﬂ IU aﬂel fﬂ“lng ELEWIS,LROC (J PHILLIPS H MELSON E LEWIS B R DAVIS, D WAY) ASYLUM/WARNER BROS.
md - BREAK UP Mario Featuring Gueci Mane & Sean GEII’Eﬂ from the territory GROWN MAN Bradd Young
E IE 5 GARHETT.S CRAWFORD (5 GARRETT 5 CRAWFORD R DAVIS] ® JENG “"N meis ha(k BRADD YOUNG (B RAY,0 WATSON) @ ROCKHOUEE
e . ON THE OCEAN KJon | It's also thi £ LITTLE FREAK Usher Featuring Nicki Minaj
% g KON FROTEUS (K. JOHNSOR) OO0 UPAUF/DEH TYME) REPUBLIC/UMRG 0 EI o NOT LISTED (MOT LISTED LAFA
85 " I'M GOING IN Drake Featuring Lil Wayne & Young Jeezy Greatest Gainer on 90| | KE-ENTRY LEMONADE Gucci Mane
i | NEEDLZK.CAIM (A GRAHAN [ GARTER.J WENKINS) (@ YOUMG MONEY,GASH Adult R&B (4-3). S0 S GRAWFORD (R.DAVIS,S CRAWFORD.J H KAYLAN M VOLMAN) @ BRIGK SOUAD/ASYLUM/WARKER BROS.
E E STEADY MOBBIN' Young Money Featuring Gucci Mane ﬁﬁ 10 HELL OF A LIFE T
E ; KANE (D CARTER,D.JOHNSON R DAVIS) @ CASH MONE MOTOWN/UMRG [ DANJA {C.J HARRIS, JR.FNHILLS) @ GRAND HUSTLE/ATLANTIC
£z | LOOK GOOD Chalie Bw STRANDED Mario
J‘FE-: = JBRAYE (T WILLIAMS) @ DIATY IR0/ JIVE/BATTERY m 92 Ll 5.GARRETTE HUDSON (5. GARRETTE HUDSON) @ JAMG
ggé | WHAT I'VE BEEN WAITING FOR Brian McKnight The Virginia native '™ ILL Red Cafe Featuring Fabolous
a3 B.MCKMIGHT (B.MCKRIGHT) @ HARD WORKE! has charted 10 NOT LISTED (NOT LISTED) NVICT/BAD BOY
Fau | THIS IS IT Michael Jackson F ing The ; s A MAKE EM' SAY Meek Mill
“g ] | b |_MLJAGKSON,J MCGLAIN.I WARREN (M JACKSON P ANKA) MJLEPIC/COLUMBIA singles since '!r’ NOT LISTED (NOT LISTED) 215/GRAND HUSTLE
s2= P Sﬁ | SAY SOMETHING Timbaland Featuring Drake career began in ﬁi CALL ME 4 DAT GOOD Just Brittany
EE i TIMBALAND, JEOG (TVMOSLEY,) HARMON A GRAHAM T CLEYTON, ] MALLTSEY) @ MOELEY/BLACKEROUND NTERSCOPE 1995, but his four THE NARRATORS (G, TMOORE] NARRATORS
) " 5 STAR CHICK Yo Gotli Iyrical, year-in- RN IMMA LOVE YOU RIGHT John Brown
‘3;; 5 HOT ROD (M.MIMME E.TATE, JR.) ® PoLn IHWRMG rElfiEW “nau Up,_. B.GREEN,L.NIX (M.JIMINELE HILL,J BROWN) MOFHILLIN
'y | GET CRAZY Micki Minaj Featuring Lil Wayne " HOOD LOVE Mary J. Bllga Featurlng Trey Scngz
£es i RON BROWT (0.MARALD GARTER) YOUNG unuer songs have been his | B.M COXK DEAN (M JBLIGE B M GOX.J AUSTINK &) DEAN) @ FENIN ERSI:DPE
gL FRESH 6T highest performers, ] THEY THAT WAIT Fred Hammond Featunng John P. Kee
tER GTREG.KEN P (B HUGHES K 0.PATTON,0 DAVIS.R WALTERS) © MOOKSTORE/IVE/ smm including 2009's FHAMMOND (FHAMMOND,C RODGERS PFEASTER,E L WARREN M BETHANKD.WELLS] @ F HAMMOND/VERITY/JLG
gg"% 10 ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tellem edition, which nets LOVE S_UGGESTIONS ) Wil_l Downing .
E?- £ KE {J L JOHNEON.D WAYK ERONDU,C ARCED) @ MUEIC LINE | k W.ODOWHING, B RIDEOUT (W DOWHING R .RIDEOUT, T.TOLBERT) ® CONGORD/CMG
3 | TIE ME DOWN New Boyz Featuring Ray J dareer paak. SPEAK FRENCH Jamie Foxx Featuring Gucei Mane
E & i =] JAY-HARD (EH BENJAMIE VDA THOMAS) ® SHOTTYASYLUM/ WARNER BROS. 5. GARRETT.S.CRAWFORD (5.GARRETT,S CRAWFORD R.DAVIE}) ® JRMG
588 | UNDER Pleasure P
ThE TANK (TANK.A DISON L BEREAL R NEW,J FRANKLIN, TJONES K STEPHENSON, M GOOPER; @ ATLANTIC | BETWEEN THE BULLETS
s VIDEO PHONE Beyonce
Bss 0| 5 CRAWFORD.S GARRETTE KNOWLES (B KNDWLES, S CRAWFORD.S GARRETTA BEYMCE) GO r-usu:w:nwmumau G U CC I G R A Bs ST U N N I N G s U M o F H ITS
i 25 NUMBER ONE R. Kelly Featuring Kerl Hllson
iig HKELLY,H HAMILTON B HAMILTON (REELLY. R HAMILTON, R HAMILTON K L HILEON) .II\‘T:.JLG
Tis DOESN'T MEAN ANYTHING Alicia 1 i 1 i
?E.‘z" 11 (e LR L (R . usnm Earning 11 appearances on Hot R&B/Hip-Hop Songs this week, Gucci Mane
= Eﬁ gg | FEDUP DJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross ties T-Pain for the second-most concurrent titles on the chart since the list
GO | THE FANNERS (KM KHALED) U RAYMIND 0. WJENKINS I RIEEFTS LA GAAAM A HARRL JACHSON, QYD TR, @ VIE THE BESTED ) \ , ,
£ 1 . FLEX The Party B began using Nielsen SoundScan data in 1992, The Atlanta rapper’s songs at
Esg 16 @ Farty Soyz :
i ; i : :E:i.;:gﬂ:jg U5 NG A HIGHLIAGISOBA L T © ML AT Gu"”mmﬁ;;:i Nos. 21, 24, 27, 33, 36, 63, 72, 83, 87, 90 and 100 place him three away from
55 ES 4 soomo (DLEWIS D §COTTR BAKER) HIG KIDLE record-holder Lil Wayne, who slotted 14 singles on the Sept. 13, 2008, chart.
2e ¥ P
LS ON TO THE NEXT ONE Jay-Z + Swizz Beatz : : 2 : .
5% . | SWizZ BEATE (5.0 GARTEFL K DEAN & AUGE X DEROSKAT. CHATON) © ROC NATION Among his current collection of hits, Mane peaked at No. 2 as a guest on Mario’s
ge Es . ECHO R. Kelly | . “Break Up” and reached No. 3 with “Wasted.” The latter appears on “The State
g8 IKFINITY.D. GAMPER E KELLY [RKELLY.) SUECOF.D. CAMPER.C KELLY) @ JWEILG | i X . . "
£ | TAINT HEARIN' U Angie Stone vs. Radric Davis,” which climbs 11-10 on Top R&B/Hip-Hop Albums. —Raphael George
I E SWHITE (JWYNH) ® STAUTMG
Data for week of JANUARY 16, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 43
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| WHAT FAITH CAN DO
| KUTLESS BEC,TOOTH & NAIL
2% THE WORDS | WOULD SAY
SIDEWALK PROPHETS FERVENT/WORD-CURE
' 53 HOLD MY HEART
*_TENTH AVENUE HDRTH REUNION FLE
21 SING, SING, SING
CHRIS TOMLIN SIXSTEF S/ SPARAOW, EMI CMG
|5 HEAVEN IS THE FACE
|~ STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
1 FORGIVEN
 _SANCTUS REAL SPARFOW, EMI CME
¢ LET THE WATERS RISE
- _MIKESCHAIR CURE

EE TITLE IMPRINT & RUMBER / DISTRIBUTING LAREL
1

7 3l CASTING CROWN
HIEW E

4| g FLYLEAF
il EMENTO MORI AEM,OLTONE 01351 2/EMI CMG
, SKILLET I
AWAKE ARTIENTINGATLANTIG 2554 PROVIDENT NTEGRTY |
5 43 VARIOUS ARTISTS
I WO WS 20040 CURAPRMEENT TR 4357 I G
5-' g SWITCHFOOT

HELL SURRICARE |(HERCAGE PE0P.ETLANTLCREDENTIAL 4B53 NI () £

KUTLESS

§ I_ IT 15 WELL BEC 7174/EMI CMG —
5 DAVID CROWDER BAND |

© % CHURCH MUSIG SIXSTEPS/SPARROW 5515/EMI GME |

14 g4 FRANCESCA BATTISTELLI

MY PAPER HEART FERVENT 887378 WORD-CURE
TN VARIOUS ARTISTS
GAINER 5 4 WORSHIP 50 |NTECAITY 2708

2 13

THERE IS A WAY
REWWORLDSON INF 0P
13 ON AND ON
% CHASEN MO
15 SAFE
& PHIL WICKHAM FEAT. BART MILLARD IN(
- SALVATION IS HERE
LINCOLK BREWSTER INTEGRITY

ALIVE
POCKET FULL OF ROCKS MYRRH/ WORD-CURE
GLORIOUS
- MEWSBOYS INFOP
ALWAYS
| SWITCHFOOT CREDENTIAL/ATLANTIC/EMI CMG
WALK ON THE WATER
| BRITT RICOLE SPARROW/EMI CME
YOUR HANDS
JJ HELLER STOME TAELE
| SOMETIMES
| MATT BROUWER BLACK SHOE
12 HEARTBEAT
REMEDY DRIVE WORD-CURE

9 | LIVE LIKE WE'RE DYING

i 2 KRIS ALLEN 19/ JIVE/JLG
m GLORY TO GOD FOREVER
FEE INO
. DONT YOU KNOW YOU'
~_GEABIRD CREDENTIAL/EMI CMG
HEALER
mm GOD-SHAPED HOLE (2010)
PLUMB CURE
3 1 AGAIN

3810 REBES N
m KARI JOBE INTEGAITY
FLYLEAF ASM/OCTONE/INTERSCORE

BEFORE THE MORNING

JOSH WILSON SPAREQW/ EMI CMG

I AM LOVED

ABOVE THE GOLDEN STATE SFARHUW/ EMI CMG

MEVER SAW YOU COMING

BEBD NORMAN BEC TOOTH & HAIL

FOR THE FIRST TIME AGAIN

JRSON GRAY GENTRICITY

7 HANDS
= THE ALMOST TOUTH & NAIL

i - OPEN HANDS

| MATT PAPA GENTRIGITY

MESS OF ME
S 12 B sumeroor cREDENTIALATLANTIC EMI oM

ERS
ME IN MOTION CERTRICITY
EVERYDAY MIRACLES
CHYNKA & VAUGHAN REUNION/PLG
FORGET AND NOT SLOW DOWN
RELIENT K MONO VS STERED/GOTEE
SAVE A PLACE FOR ME
| MATTHEW WEST SPARROW/EMI GMG
DESPERATE
~ FIREFLIGHT FLICKER/PLG
JOY UNSPEAKABLE
TODD ABNEW KD
WE WANT THE WORLD TO HEAR
BIG DADDY WEAVE FERVENT/WORD-CURE
5 THE MEANING OF LIFE
= HT“ HAWK HELSON EEC, TOOTH & NAIL
af THE NIGHT BEFORE CHRISTMAS
. BRANDON HEATH REUNIONPLG
SAFE IN YOUR ARMS
ABANDON FOREFRONT/EMI CME
BE ALRIGHT
DECEMBERADID SLANTED/SPRING HILL
g GIVE THIS CHRISTMAS AWAY
MATTHEW WEST FEAT. AMY GRANT
BREAKING MY HEART
ROBERT PIERRE THIMKAEOUTIT
STAND FOR YOU
JORRY DIAZ IND
ONE REASON
CHYNMA & VAUGHAN RELINION/PLEG

CME

e
Singer/guitarist/producer Fred Hammond
dominates Hot Gospel Songs for a seventh
straight week as “They That Wait,” featuring
John P. Kee, draws Greatest Gainer applause [
(up 238 plays). It's the lead track from
Hammond's “Love Unstoppable™ set, which
led the Oct. 17 Top Gospel Albums list.
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STEVEN CURTIS CHAPMAMN
d BEAUTY WILL RISE SPARROW 651E/EMI CME
TENTH AVENUE NORTH
= (VER AND UNDERNEATH RELIDN 101 25 PRIVIDENT-WTECRTY
RED
| INNOCENCE & INGTINGT ESSENTIAL 10853 PAINDIENT-BTEGATTY )
. THE ALMOST
| MONSTER MONSTER [OUTH & NAIL 4543/EMI MG
CHRIS TOMLIN
(LY I HEHGHES G FLSTURS SN OF WP 2 TP SRR 061 B LU
CHRIS TOMLIN
*_HELLD LOVE SIXSTEPS/SPARROW 2359/EMI CMG |
MARY MARY
i TRE OB Y BRICKMRGAITUOUAMI A L1 FRVDENT NG )
- THOUSAND FOOT KRUTCH
2 - WELCOME T0 THE MASQUERADE I00TH & NAL 4TELE0 G
12 13 RELIENT K
FORGET AMD NOT SLOW DOWS MOKD S STERED S20636MORI-CLRE
- NEEDTOBREATHE
THE OUTSIDERS ATLANTIC 519702%/WORD-CURE |
MICHAEL W. SMITH
A NEW HALLELUAH RELRICN 10133 PROVIDENHNTEGRITY
MISTY EDWARDS
FLINE WIDE: LIVE FORERUNNER DIGITAL EX
THIRD DAY
_REVELATION ESSENTIAL 10852/ FROVIDENT-MTEGRITY
THE DEVIL WEARS PRADA |
" VOTH ROOTS ABOVE AND BRAMCHES BELOW FERSET 12300060 DUFR &)
HILLSONG
| UINTED: [, CROBSTHE EARTH - TEAR. HLLSOW, WELHT 46 |V TY
ISRAEL HOUGHTON
THE POWER OF ONE NTEGRITY 4551 FROMDENT-NTEGRITY
45 15 AUGUST BURNS RED
1 COMSTELLATIONS SOLID STATE 4385*/EMI CME g
KAR| JOBE |
© ("' KARI JOBE INTEGRITY 4550/ PROVIDENT-INTEGRITY
16 17 BARLOWGIRL
LOVE & WAR FERVENT BATEST /WORD-CURS
B 6 - PHIL WICKHAM
= [ " _HEAVEN & EARTH IND 3903/ FROVIDENT-INTEGRITY F
5 ANBERLIN
_MEW SURRENDER UNNERSAL REPUBLIC 0 {71080 MG |
7 & THE PRIESTS

Al N

47 GAITHER VOCAL BAND
',y BRITT NICOLE
CONFESSIONS ESSENTIAL 10904 PROVIDENT-INTEGRITY |
E2EE]
HILLSONG
13 g5 VARIOUS ARTISTS P
AREFLEES AND SONGS SPONGEND 47 12PROVDENT-NTEGAITY |
m DJ OFFICIAL
ENTERMISSION REACH 134~
Hm MISTY EDWARDS
POINT OF LIFE FORERUNNER DIGITAL EX |
‘SPEAKING LOUDER THAN BEFDRE BEC GT80/EMI GMG &
. SOMETHING TO BAY SPARROW 4520/EMI CMG

REUNITED GAITHER MUSIC BROUP BO44/EMI CME
PHILLIPS, CRAIG & DEAN
*_THE LOST GET FOUND SFAHROW Z358/EMI CME |
MERCYME
m 3 2 FATH -+ HOPE -+ LOVE: LIVE HLLSONG WESCHITY 50 RN LRI LRI
'WOM HITS 2000 EM. (MG PROVIDENT-KTEGAITY BT 42 WIAD-CURS.
SELAH
W 4 15 TERCER CIELO
a8 N LEELAND
LOVE I ON THE MOVE ESSENTIAL 1805 PROVIDENT-INTEGRITY
M SIDEWALK PROPHETS
THESE SIMPLE TRUTHS FERVENT BTS00 EXWORD-CURE
29 15 HAWK NELSON

__HARMONRY RCA VICTOR 59828 RMG
|31 MAT KEARNEY
FEARLESS IND 4505/PROVIDENT-INTEGRITY
a4 13 PILLAR
A0 IND 4626/ PROVIDENT-INTEGRITY &
- “ ;ap" BRANDON HEATH
P50 WHAT IF WE MONGMODERELMON 101 27T PRCVICENT-NTEGRITY |
SARA GROVES
319 YOU DELIVER ME CURE 79138 WORD-CURE
GETE COMI, SIEA0S EXTRAIAARIS 252 DM S MR 5 WIS LTV ESTRME
55 JEREMY CAMP
47 §7 MATTHEW WEST
LIVE LIFE LOUD! BEC 7306 EMI CMG

Rock band Sanctus Real rings in 2010 withits gy
third No. 1 on Christian CHR, where “Forgiven” |88

gains 272 plays and steps 2-1. The song intro-
tuces the group’s fifth album, “Pleces of a
Real Heart,” due March 9 on EMI Christian
Music Group’s Sparrow imprint. “Forgiven™ i
Ho. 15 on Hot Christian AC Sangs.
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TITLE IMPRINT & NUMEER / DISTRIBUTING LAREL
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IDON MACHETE 012857/UMLE
FLEX
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47 15 NELLY FURTADO a8 b Nearly 20 years after debuting on Hot Latin Songs with “El Ranchero
W PLAN KELSTAR UNVERSAL MUSIG LATING 130 BUMLE 7 L Iy :
e Chido” (May 5, 1990}, Los Huracanes del Norte notch only their fourth

top 10 as “Mi Complemento” jumps 18-10 (8.8 million listener impres-

Alejandro Fernandez fands his fourth No. 1.on Latin
Pap Airplay as “Se Me Va La Voz™ lifts 3-1 (1.6
milBon listener impressions, up 1434). The rise is
partly due to a reggaetdn remix that's receiving
an increase in spins, as evidenced by the song’s
16-6 leap on Latin Rhythm Airplay (1.9 million K& JALAVOZ
Tstener mpressions, up 41%). SEMEVALAY

Jenni Rivera returns to the summit on the
Top Regional Mexican Albums chart as “La
Gran Senora” steps 2-1, moving 4,000
copies despite a customarily slow sales
week. The set, her third to debut at No. 1,
is her first album to spend multiple weeks
at the top.

sions, up 26%). The song bowed at No. 44 in the Aug. 16 issue and
reached the top 10in 21 weeks, a feat last accomplished when Camila's
“Todo Cambic” also took 21 weeks to reach the top 10 in the Sept. 8,

2007, issue. —Rauly Ramirez
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IT GETS BETTER
RYAN SHAW EMI
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After stepping aside for two
weeks, Lady Gaga's “Bad
Romance” returns to No. 1on the
U.K. Singles chart, marking its
second week atop the tally.
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