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"No, seriously, 
I'm at 

First Entertainment. 
Yeah, I know 

it's Saturday:" 
So there I was - 9:20 am, relaxing on the 
patio, enjoying the free gourmet coffee, 

being way too productive via the free 
WiFi, when it dawned on me ... I'm at my 

credit union. AND, it's Saturday morning! 

Moorpark St. 

UNION 
Alternative Way to Bankk 

s.t .... .., ,..?°.,, . ,3`I..,.. 

First Entertainment Credit Union is proud to 

announce the opening of our newest branch 
located at 4067 Laurel Canyon Blvd. near 

Ventura Blvd. in Studio City. Our members are all 

folks just like you - entertainment industry people 

with, you know... important stuff to do. Stop by 

soon - the java's on us, the patio is always open, 

and full -service banking convenience surrounds you. 

We now have 9 convenient locations in the 

Greater LA area to serve you. All branches are 

open Monday - Thursday 8:30 am to 5:00 pm and 

Friday 8:30 am to 6:00 pm and online 24/7. Plus, 

our Studio City Branch is also open on Saturday 

9:00 am to 2:00 pm. We hope to see you soon. 

If you're reading this ad, you're eligible to join. 888.800.3328- wvww irstent.org 
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ON THE CHARTS 

® ALBUMS 

THE BILLBOARD 200 

TOP INDEPENDENT 

TOP DIGITAL 

TOP HOLIDAY 

HEATSEEKERS ALBUMS 

TOP COUNTRY 

TOP BLUEGRASS 

TOP R &B /HIP -HOP 

PAGE ARTIST / TITLE 

SUSAN BOYLE / 
I DREAMED A DREAM 

JASON ALDEAN / 
WIDE OPEN 

LADY GAGA / 
THE FAME MONSTER (EPI 

ANDREA BOCELLI / 
MY CHRISTMAS 

34 

36 

36 

36 

37 

41 

BLAK ROC / 
BLAK ROC 

TAYLOR SWIFT / 
FEARLESS 

STEVE MARTIN / 
fi 41 f: THE CROW. NEW SONGS FOR THE FIVE -STRING BANJO 

42 RIHANNA/ 
RATED R 

TOP CHRISTIAN 44 CASTING CROWNS / 
UNTIL THE WHOLE WORLD HEARS 

TOP GOSPEL 44 BEBE&CECEWINANS/ 
STILL 

TOP DANCE :ELECTRONIC - 45 LADY GAGA/ 
THE FAME MONSTER (EP) 

TOP TRADITIONAL JAZZ 45 MICHAEL BUBLE! 
CRAZY LOVE 

TOP CONTEMPORARY JAZZ 45 CHRIS BOTTI/ 
CHRIS BOTTI. IN BOSTON 

TOP TRADITIONAL CLASSICAL 45 THE PRIESTS! 
HARMONY 

TOP CLASSICAL CROSSOVER 45 ANDREA BOCELLI! 
MY CHRISTMAS 

TOP WORLD 45 THE IRISH TENORS! 
CHRISTMAS 

TOP LATIN 46 WISIN A YANDEL! 
LA REVOLUCION 

6 SONGS 

THE BILLBOARD HOT 100 

PAGE ARTIST / TITLE 

38 JAY -Z + ALICIA KEYS / 
EMPIRE STATE OF MIND 

HOT 100 AIRPLAY 39 JAY -Z + ALICIA KEYS! 
EMPIRE STATE OF MIND 

HOT DIGITAL SONGS 39 LADY GAGA / 
BAO ROMANCE 

HEATSEEKERS SONGS 37 
RED LIGHT 

DAVID / 

MAINSTREAM TOP 40 an DERULO/ 
WHATCHA SAY 

ADULT CONTEMPORARY á 40 
BELONG WITH ME 

ADULT TOP 40 40 KELLY CLARKSON! 
ALREADY OHNE 

ROCK SONGS 40 THREE DAYS GRACE! 
BREAK 

ACTIVE ROCK 40 THREE DAYS GRACE / 
BREAK 

HERITAGE ROCK 40 ALICE IN CHAINS! 
CHECK MY BRAIN 

HOT COUNTRY SONGS 41 LADY ANTEBELLUM/ 
NEED YOU NOW 

____._____.. __..__ __.< JAY-7 + ALICIA KEYS/ 
.pur -, vc EMPIRE STATE OF MIND 

RHYTHMIC 

ADULT R &B 

HOT RAP SONGS 

HOT R &B;'HIP -HOP SONGS 

CHRISTIAN SONGS 

HOT CHRISTIAN AC SONGS 

CHRISTIAN CHR 

HOT GOSPEL SONGS 

HOT DANCE CLUB SONGS 

HOT DANCE AIRPLAY 

JAY -Z + ALICIA KEYS / 42 vPIRE STATE OF MIND 

MAXWELL / 42 'PETTY WINGS 

42 JAY -Z + ALICIA KEYS / 
;tPIRE STATE OF MIND 

USHER/ 43 
: -SPERA 

44 TOBYMAC / 
CITY ON OUR KNEES 

CASTING CROWNS / 
UNTIL THE WHOLE WORLD HEARS 

KUTLESS / 
WHAT FAITH CAN DO 

FRED HAMMOND FEATURING JOHN P. KEE / 
THEY THAT WAIT 

DEPECHE MODE / 
PERFECT 

DAVID GUETTA FEATURING AKON! 

SMOOTH JAZZ SONGS 
PETER WHITE / 45 BRIGHT 

HOT LATIN SONGS 46 ALEJANDRO SANZ FEATURING ALICIA KEYS I 
LOOKING FOR PARADISE 

HOT MASTER RINGTONES 8 JAY-Z + AE 
OF 

KEYS 
EMPIRE STATE MIND 

THIS WEEK ON .bi ARTIST /TITLE 

OP POP CATALOG TOP #1 
CASTING CROWNS / 
PEACE ON EARTH 

TOP MUSIC VIDEO SALES #1 
BEYDNCE/ 
I AM... YOURS. AN INTIMATE PERFORMANCE 

HOT VIDEOCLIPS #1 
TAYLOR SWIFT/ 
FIFTEEN 

TOP DVD SALES #1 STAR TREK 

UPFRONT FEATURES 
5 SECOND TIME 

AROUND Grammy 17 STRENGTH OF 
nomination CHARACTER 
special sees Mary J. Blige returns with her ninth 
viewership slip. studio album and branches out into 

8 Digital movies, branding and charity work. 
Entertainment 

10 Latin 20 TRANSFORMED 
11 Global Jive Records stars R. Kelly and Britney 

14 On The Road Spears have survived PR nightmares. 
16 Q &A: Mike Can Chris Brown's publicity campaign 

Dungan take him back to the top? 

ON THE COVER: Mary J. Blige 
photograph by Anthony Mandler 

23 EMERGING MARKET 
How Spoon got signed, was dropped, 
went indie, synched up with Jaguar, 
hung out in the OC, kept its cred and 
still managed to sell albums. 

MUSIC 
25 DINO -MITE! Motion City 

Soundtrack gets ready 
to roar on its major - 
label debut. 

27 6 Questions: Elvis 
Costello 

28 Reviews 
30 Happening Now 

IN EVERY 
ISSUE 

4 Opinion 
32 Marketplace 
33 Over The Counter 
33 Market Watch 
34 Charts 
49 Executive Turntable, 

Backbeat, Inside Track 

ANpJ,t ßn.t.LtJ -,.., 

STING 

360 DEGREES OF BILLBOARD 
C [DE I 1 ;Ma ' 

.(.OIVI IEXCLUSIVI=S 
On Billboard.com you can 
listen to the hottest holiday 
albums -for free -including 
five of the top -selling titles 
ever. And get ready for our 
year- and decade -end 
coverage, including a list of 
all the No.1 songs and chart - 
topping albums of the '00s. 

IVIUSIC AND MONEY 
:fers of the 

music, legal and financial 
communities March 4 at 
the St. Regis in New York 
to explore challenges and 
key opportunities shaping 
the future of the music 
business. More: billboard 
musicandmoney.com. 

LATIN MUSIC 
The Billboard Latin Music 

Conference & Awards will 
take place April 26 -29 in 

Puerto Rico at the Conrad 
San Juan, Condado Plaza. 

Don't miss the most 
important Latin music 
industry event. More: bill 
boardlatinconference.com. 
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OPINION EDITORIALS 
I 
COMMENTARY I LETTERS 

Starting Over 
Labels Should Pay More Heed To Release Windows 
And Other Product Innovations 

BY MARK MULLIGAN 

As the first decade of the 21st century 
draws to a close, it's becoming increas- 
ingly apparent that fundamental 
changes are needed to pull the record- 
ing industry into the digital age. 

Subscription services have fallen 
short of the finish line and look increas- 
ingly irrelevant in the context of Spotify. 
The 99 -cent download model was a use- 
ful transition technology but it clearly 
isn't enough to offset the impact of the 
CD's prolonged demise. And ad -sup- 
ported and subsidized models all have 
a long way to go. 

The problem isn't a shortage of busi- 
ness models. Rather, the underlying 
product itself needs work. We've had 
business model innovation. Now is the 
time for a phase of product innovation. 

The immense challenge is to per- 
suade consumers that music is worth 
paying for again. The scarcity that was 
a key factor in the value of music disap- 
peared with the rise of Napster. Content 
scarcity can never be truly regained, so 
value must be re- established with the 
scarcity of convenient, compelling serv- 
ices operating within three broad music 
release windows: 

1. Preview: Right at the top of the re- 
lease cycle, this is the window in which 
the latest releases should be first 
"aired." The only consumers who 
should have access to this window 
should be those who pay for premium 
music products, such as those that 
package music with additional content 
and greater levels of interactivity. 
2. Mainstream pay: This is the current 
mainstream release window. We sug- 
gest that it remain the home of CDs. 
CDs will soon be obsolete as a mass - 
market product, and relegating them to 
the second tier of release priority will 
prove a useful tactic for grandfathering 
the product. 
3. Free, ad- supported services:This 
last window is a full month -and -a -half 
after the first, which strikes the right 
balance between communicating clear 
premium value to the top tier and en- 
suring that free services aren't hope- 
lessly outdated. 

But we believe that even more needs 
to be done. What's required is a radical 
overhaul of the core music product. 
Though formats have changed, the pri- 
mary product (i.e., a collection of songs) 
has remained largely unchanged 
through the years. We propose that the 
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i 
Future music 

products need to 
blend interactivity. 

multimedia. 
Irlult iplat form 

convenience a11(1 

social networking 
functions to create 

something 
totally ne«-. 

straitjacket of the album format can now 
be shaken off and replaced by a steady 
stream of creative output as part of a 

continual artist -fan relationship. 
So where would all the extra content 

come from? Much of it is already here. 
Artists have been creating a much wider 
range of creative assets for some time, 
including backstage footage, covers, 
remixes and mobile apps. We argue that 
this content should no longer be seen 
as a way of selling albums and gigs, but 
rather as an end in itself. 

This is an MTV moment in the dig- 
ital age for the record labels. It was 
only after MTV had established itself 
as a successful business that labels re- 

alized music videos were a valuable 
commodity in their own right rather 
than just a promotional tool to be given 
away for free. Now it is time for them 
to learn the same lessons about value - 
added content. 

The fan experience is also in need of 
extensive innovation. We believe that 
future music products will need to adopt 
a platform- agnostic world view that en- 
compasses powerful and social interac- 
tivity to empower consumers to create 
their own unique experiences. 

It's time to build music products 
around consumer needs, not business 
needs. That might sound like a truism, 
but so much of current digital music in- 
novation falls short of this crucially im- 
portant value. Interactivity is going to 
be key to successful music product in- 
novation, including empowering con- 
sumers to make the listening experience 
their own and to bring their connected 
friends into that unique experience. A 

touch -screen netbook would be the per- 
fect form factor for such a product. 

Future music products need to blend 
interactivity, multimedia, multiplat- 
form convenience and social network- 
ing functions to create something 
totally new. The vision here is of a prod- 
uct that essentially behaves like a mul- 
tiplatform app and facilitates multiple 
levels of interactivity. 

It would deliver music of course, but 
also dynamic additional content: live 
chat with fans and bands, games, videos, 
concert simulcasts, the ability to remix 
tracks -basically everything that's rel- 
evant to the listening experience. 

I could go on, but you can see where 
I'm heading. Tomorrow's music prod- 
ucts need to be unrecognizable to be 
relevant in the post -Media Meltdown 
age. Done right, product innovation 
could be the music industry's ticket out 
of the 21st-century meltdown in which 
it finds itself. .. 

Mark Mulligan is a VP and research 
director at Forrester Research in London. 
This piece is adapted from a Forrester 
report titled "Music Release Windows: 
The Product Innovation That the Music 
Business Can't Do Without." 
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THE 
LATEST 

NIEWS 
FROM 

» >MYSPACE 
MUSIC'S U.K. 
LAUNCH 
More than a year 
after its U.S. rollout, 
MySpace Music has 
made its long - 
awaited bow in the 
United Kingdom. As 
with the U.S. service, 
the platform offers 
U.K. users free and 
unlimited ad- 
supported, full - 
length audio and 
music video 
streaming and 
unlimited free 
playlisting. U.K. users 
will also have the 
option to download, 
stream and 
personalize their 
music content using 
the MyMusic 
management system, 
as well as purchase 
digital rights 
management -free 
MP3 music down- 
loads on iTunes. 

» >SPOTIFY 
SCORES KEYS 
PREVIEW 
Alicia Keys will unveil 
her upcoming album, 
"The Element of 
Freedom," on music 
streaming service 
Spotify in Europe, 
one week ahead of its 
official release. The 
album drops Dec.14 
in the United 
Kingdom and Europe 
and the following day 
in the United States. 
Beginning at 12 p.m. 
GMT Dec. 7, Spotify 
users across Europe 
will be able to 
exclusively stream 
the full album. 

» >RADIO 
FIRMS JOIN 
TARGETSPOT 
Four new radio 
companies will 
contribute inventory 
to TargetSpot, the 
largest online radio 
ad network. The radio 
companies- Tribune 
Broadcasting, Emmis 
Radio, Lincoln 
Financial Media and 
ICBC Holdings - 
increase TargetSpot's 
monthly reach from 
15 to more than 17 

million listeners. 
Radio broadcasters 
are looking to Target - 
Spot to help cultivate 
a lucrative revenue 
stream that could 
offset significant 
revenue declines. 

HELP WANTED 
CMA seeks successor 

WALK, DON'T RUN 
Time to tweak digital 

SELF HELP ON THE `FLY' 
ckettiy adds social 

tix 

UP THE COUNTRY 
A chat with Capitol 

Nashville's Mike Dungan 

AWARDS BY ANN DONAHUE and MITCHELL PETERS 

Second Time Around 
Grammy Nomination Special Sees Viewership Slip 

For the second year, the Grammy Awards bet on a 

splashy TV show to draw attention and viewers. And 
for the second year, the results failed to set its time 
slot on fire. 

Still, the Recording Academy deemed the evening 
a success, emphasizing that "Grammy Nominations 
Concert Live!!- Countdown to Music's Biggest Night" 
provided nominees and performers with a welcome 
platform to reach a prime -time audience. 

The Dec. 2 Grammy nomination special, which took 
place at Los Angeles' Club Nokia, pulled in 6.3 mil- 
lion viewers, down from the 7 million who watched 
last year's special, according to Nielsen. 

The CBS telecast finished fourth in its 9 p.m. time 
slot behind Fox's "Glee," NBC's "Law & Order: SVU" 
and ABC's "Modern Family." But 
Recording Academy presi- 
dent /CEO Neil Portnow 
downplayed the impor- 
tance of the show's 
ratings. 

"What we've 
done here is given 
access to literally 
many millions of 
people to get in- 
volved as we roll 

out the nominations, to participate, get them in the mode 
of the kickoff week for the Grammy season," Portnow 
says. "So from that standpoint, it continues to be a re- 

sounding success. It certainly is viewed upon by us and 
the network as a terrific promotional tool for the actual 
show in January. That's the reason we're doing this." 

Might the middling ratings affect the nomination 
special's future? "No, I don't think so," Portnow says. 

"We're committed and the network is committed .. . 

When you're in such an early stage in something like 
this, it takes a while until you hit the stride, in terms of 
where you think something like this lives." 

The show packed plenty of star power, featuring per- 
formances by the Black Eyed Peas, Sugarland and 
Maxwell, as well as the national TV debut of Nick Jonas 

Dynamic duo: 
BEYONCÉ 
and TAYLOR 
SWIFT 
captured 
the most 
Grammy nods. 

& the Administration. LL Cool J hosted the show, which 
also included presenters Linkin Park, Katy Perry, T -Pain, 

Dwight Yoakam, Smokey Robinson and Ringo Starr. 
Completing a trifecta of the big three categories, 

Beyoncé topped the nominations with 10 nods, in- 
cluding album of the year for "I Am ... Sasha Fierce," 
record of the year for "Halo" and song of the year for 
"Single Ladies (Put a Ring on It)." 

Taylor Swift also received nominations in the top 
three categories: album of the year for "Fearless" and 
record and song of the year, alongside co- writer Liz 

Rose, for "You Belong With Me" en route to a total of 
eight nominations. The Black Eyed Peas, Maxwell and 
Kanye West each received six nods. 

Prior to the awards, insiders suggested that Whitney 
Houston might be in the race for some of the top cate- 

gories after "I Look to You" returned her to the Billboard 
200 in grand style. The album was her fourth No. 1 on 
the chart and first since the Houston -fueled "The Body- 

guard" soundtrack spent 20 weeks at No. 1 in 1993, but 
the singer was shut out of the nominations. 

Although West snared six nods for "808s and Heart- 
break," his antics at this year's MTV Video Music 
Awards (when he disrupted Swift's acceptance speech 
for best female video) may have hurt his vote tallies, as 
he wasn't nominated in any of the big three categories. 

In addition to Beyoncé's "Fierce" and Swift's "Fear- 

less," the other album of the year nominees are the 
Black Eyed Peas' "The E.N.D.," Lady Gagas s "The Fame" 

and Dave Matthews Band's "Big Whiskey and the 
GrooGrux King." 

Apart from Beyoncé and Swift, the record of the 
year category is rounded out by the Black Eyed Peas' 
"I Gotta Feeling," Kings of Leon's "Use Somebody" 
and Lady Gagas s "Poker Face." 

Song of the year nominees are "Poker Face" by song- 
writers Lady Gaga and RedOne; "Pretty Wings" by Hod 
David and Musze; "Single Ladies (Put a Ring on It)" 

by Thaddis Harrell, Beyoncé, Terius Nash and Christo- 
pher Stewart; "Use Somebody" by Caleb, Jared, 
Matthew and Nathan Followill; and "You Belong With 
Me" by Rose and Swift. 

The song nominees seemed to correlate with chart 
success in 2009; all of them reached the top 40 of the 
Billboard Hot 100, and four of them peaked in the top 
four of the chart. 

Kings of Leon drummer Nathan Followill said the 
band was thrilled to receive seven nominations in two 

years for its album "Only by the Night," adding that 
the group doesn't anticipate touring any more for the 
set "unless we win four Grammys this year, then we'll 
be back." 

For more coverage of the Grammy nomination special, 

go to Billboard.com. 
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THE 
LATEST 
NEWS 
FRO 1 /_ 

» >SWIFT LINKS 
WITH COMCAST 
FOR VOD DEAL 
In another sign of its 
commitment to building 
content strength, 
Comcast has unveiled 
an exclusive video -on- 
demand partnership 
with Taylor Swift. 
Comcast says the deal 
will give its customers 
the first and only 
dedicated VOD content 
collection for Swift 
fans, including such 
music videos as "You 
Belong With Me" and 
"Love Story," behind - 

the- scenes clips and 
special programming, 
such as a recent 
"Saturday Night Live" 
episode she hosted. 

» >LAMBERT 
AXED FROM MORE 
ABC SHOWS 
Two more of Adam 
Lambert's scheduled 
performances on ABC 
have been canceled. 
Lambert spread word of 
the cancellations Dec. 2 

on Twitter. "Yes, sadly 
friends, ABC has 
canceled my 
appearances on Kimmel 
and NYE. :( don't blame 
them. It's the FCC heat," 
he wrote. The "American 
Idol" runner -up had 
been booked to perform 
Dec. 17 on "Jimmy 
Kimmel Live!" and was 
allegedly set to perform 
on the network's annual 
"New Year's Rockin' 
Eve" special, which, like 
the American Music 
Awards, is helmed by 
Dick Clark Productions. 

» >THE WHO 
CONFIRMED FOR 
SUPER BOWL 
The Who will perform 
during the Super Bowl 
halftime show Feb. 7 in 
Miami. The NFL unveiled 
the news during a 

Thanksgiving Day game 
between the Oakland 
Raiders and Dallas 
Cowboys. Bruce 
Springsteen & the E 

Street Band, Tom Petty 
& the Heartbreakers, 
Prince and the Rolling 
Stones have played the 
halftime show in recent 
years. 

Compiled by Chris M. 

Walsh. Reporting by 
Katy Bachman, Monica 
Herrera, Richard Smirke, 
Georg Szalai and Chris 
M. Walsh. 

COUNTRY BY KEN TUCKER and WADE JESSEN 

NEW BLOOD 
The CMA Launches Search After CEO Resigns 

The top administrative post at the 
County Music Assn. has always been 
filled from within the organization. 
But as the CMA embarks on a search 
to replace CEO Tammy Genovese, 
that is expected to change. 

"The board has been around for 50 
years and we have never gone out- 
side, or felt compelled to go outside, 
of the organization to find leader- 
ship," says Randy Goodman, chair- 
man of the CMA board and president 
of Lyric Street Records. "We have an 

opportunity now to look globally if 
we wish." 

Genovese, who announced her res- 

ignation Dec. 2, had headed the CMA 
since 2007 and was a 24 -year veteran 
of the organization. She was only the 
fourth chief administrator in the 
CMA's history, succeeding Ed Ben- 
son, who was executive director for 
14 years. Jo Walker- Meador, the 
CMA's pioneering second executive 
director, led the organization from 
1962 to 1991 and took over administra- 
tion of the CMA from former WSM ex- 

ecutive Harry Stone. 

"Jo Walker- Meador and Ed Benson 
taught me that success is built on hard 

work, passion and integrity," Geno- 
vese said in a statement, which didn't 
provide a reason for her departure. 
She couldn't be reached for comment. 

Goodman says there isn't a time- 
table for finding Genovese's replace- 
ment. "If we're going to do an expan- 
sive search, then putting a time limit 
on it would defeat the purpose," he 

says. "We've got competent volun- 
teer leadership [on the board] and 
we've got really strong senior staff at 
the CMA. The organization will con- 
tinue to function, will continue to 
move ahead, will continue to do the 
business of CMA." 

Under Genovese's watch, the 
CMA Music Festival enjoyed record - 
high attendance this year, while the 
Nov. 11 CMA Awards telecast on ABC 
garnered the show's best ratings 
since 2005. 

Although country music sales have 

been unusually robust in 2009 (see 
Q &A, page 16), they come amid a con- 
tinued plunge in overall U.S. sales of 

recorded music. As part of the effort 
to seek new opportunities for country 
artists, the CMA conducted a study 
of the country consumer market last 
year and hired communications com- 
pany MS &L in September to be its ex- 

clusive sales, marketing and brand- 
ing partner. 

As for what qualities the CMA is look- 
ing for in Genovese's successor, Good- 
man says that hasn't been decided. 

"At this level it's not about tasking 
someone, it's not about tactical 
things," he says. "At this level it's more 
about strategic thinking and some- 
body who can be a broad global stu- 
dent of all aspects of the media world 
so that as an organization that is here 

to promote country music, particu- 

larly in a time of great crisis and tur- 
moil, that we've got someone who 
can help engage us as we move that 
along as well." 

Steve Moore, chairman -elect of the 
CMA board and senior VP of AEG 
Live, will serve as interim director dur- 
ing the transition. While Genovese 
held the title of CEO, the CMA's an- 
nouncement of her departure said it 
was conducting a search for a new 
"executive director." 

Why the change in title? "It's pure 
semantics and has nothing to do 
with where we end up landing," 
Goodman says, adding with a laugh, 
"The next person may be called 
'president' and they may be called 
'czar.' Hell, I don't know." 

LEGAL IVIA'IliE RS 
WHAT THE ANTI -COUNTERFEITING TRADE 

AGREEMENT IS -AND ISN'T 

It sounds scary -very scary. 

The blogosphere has been 
abuzz about an international 
cabal of corporate and govern- 
ment interests plotting in secret 
to eliminate freedom on the In- 
ternet and impose draconian 
new penalties against illegal use 
of copyrighted content, all under 
the guise of negotiating an in- 
nocuous- sounding "Anti -Coun- 
terfeiting Trade Agreement." 

If the ACTA becomes law, 
warns Cory Doctorow, copy- 
right reform activist and edi- 
tor of the popular tech blog 
Boing Boing, "it will be impos- 
sible to run a service like Flickr 
or YouTube or Blogger." In 
fact, reliable copyright critic 
Techdirt claims that the ACTA 

would radically change U.S. 
law by eliminating the "safe 
harbor" provisions provided 
by the Digital Millennium 
Copyright Act (DMCA). 

It all sounds frightening. 
And it would be if it were true - 
but it's not. 

So what exactly is the ACTA? 

First, it's important to keep in 
mind that, as of now, there isn't 
an ACTA. There have been 
ideas, proposals, drafts and lots 
of meetings, but as of yet no 
actual agreement. Instead, 
major industrialized nations - 
including the United States, 
the European Union (EU), 
Japan, South Korea, Australia 
and Canada -are negotiating 
a pact to strengthen global en- 
forcement of intellectual prop- 
erty rights. The talks may drag 
on for another year or more, 
and then the signatory nations 
will have to take whatever steps 
are required under their own 
domestic laws to implement 
its provisions. 

Under U.S. law, the ACTA 

would be an "executive agree- 
ment," not a treaty. That means 
it would achieve the force of 
law without the constitutional 
requirement of ratification by 

a two- thirds majority vote in 
the Senate. But because it's 
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only an executive agreement, 
the ACTA can't alter existing 
U.S. statutory law, including, 
for example, the Copyright Act 
or the DMCA. 

ACTA critics have two basic 
complaints. First, they say the 
negotiation process is being 
conducted in secret, which pre- 
vents the public from making 
its views known and counter- 
ing perceived corporate influ- 
ence over the outcome. It's true 
that ACTA negotiations don't 
take place in public. But, like it 
or not, that's simply the norm 
for international trade talks. 

And in fact the Office of the 
U.S. Trade Representative has, 
subject to nondisclosure agree- 
ments, briefed a wide variety of 
interested parties on the ongo- 
ing negotiations. Corporate 
copyright interests including 
the RIAA and Motion Picture 
Assn. of America take part, but 
so do skeptics of copyright en- 
forcement, including represen- 
tatives from Google, eBay, the 

Consumer Electronics Assn. 
and the Center for Democracy 
and Technology. 

The other major complaint 
focuses on substance. ACTA 
critics charge that the agree- 
ment would impose a manda- 
tory government- enforced, 
French -style "three strikes" 
regime that would force Inter- 
net service providers to kick off 
users caught downloading 
songs, movies or TV shows. 
While many labels and studio 
executives favor such a law, the 
ACTA isn't going to give them 
what they want because, again, 
it's only an executive agreement 
that can't change U.S. law. 

It's also worth noting that 
the DMCA already requires 
that I S Ps must "terminat[e] re- 
peat infringers" in "appropri- 
ate circumstances" in order to 
be covered by safe harbor pro- 
tections from infringement 
claims. ISPs have interpreted 
that provision to require a court 
determination of infringe- 
ment, so, in practice, termina- 
tions of subscribers by ISPs 
have been minimal. 

So if the ACTA won't-and 
can't-change U.S. law, what's 
the point? The purpose of such 
an agreement is to apply a 

"standard set of terms and best 
practices" to copyright enforce- 
ment rules in the world's lead- 

ing economies, says Chris Is- 

rael, who served as the U.S. co- 

ordinator for international 
intellectual property enforce- 
ment in the administration of 
former President George W. 

Bush and now advises major 
copyright owners on interna- 
tional trade issues. 

Such practices, according to 

a leaked EU memo summariz- 
ing the talks, include granting 
I S Ps safe harbor from infringe- 
ment claims based on wrong- 
doing by their users, as long as 
the ISPs take reasonable steps 
to combat piracy -exactly what 
U.S. law already requires. 

The ACTA won't end on- 
line piracy. But its goal of 
more rigorous enforcement 
of copyright protections is of 
profound importance to the 
recording industry and one it 
should support. 

Ben Sheffner is a copyright 
attorney who has represented 
movie studios, TV networks 
and record labels. Sheffner 
currently works as an attorney 
in the NBC Universal 
Television Group, which is 

20% owned by Vivendi, the 
parent of Universal Music 
Group. He is the author of the 

Copyrights et Campaigns blog 

(cop yrightsandcampaigns. 
blogspot.com). 
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LIVES FOR THE 

Specialized Wealth Management for the Music Industry 

At SunTrust, we've spent more than 20 years helping music industry professionals make the most of their success. Our dedicated 
financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued 
financial stability. For more information, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group, 

SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com /talent. 

SUNTRUST 
Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid." 

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured Are not Bank Guaranteed May Lose Value 
Thomas Carroll is Senior Vice President, SunTrust Investment Services, Inc., and Managing Director cf SunTrust's Sports and Entertainment Specialty Group. 
SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks. Inc., and the following affiliates: Banking and :rust products and services are provided by SunTrust Bank. Securities, brokerage 
services, insurance (including annuities and certain life insurance products) and other investment products and services are offered by Sur Trust Investment Services, Inc., an SEC -registered investment adviser and broker /dealer 
and a member of FINRA and SIPC. Other insurance products and services are offered by SunTrust Insurance Services, Inc., a licensed insurance agency. 

©2009 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. Live Solid. Bank Solid. is a service mark of SunTrust Banks. Inc. 

www.americanradiohistory.com

www.americanradiohistory.com


U IIR O, 1\_ I_ _DI (a I'1-0U- 'l'1=3'l'A 1 V 11111= \l'l' 

DIGITAL BY ANTONY BRUNO 

Evolutionary Road 
More Digital Music Advances Will Perfect Biz Models, Not Blow Them Up 

Has the revolution come to 
an end? 

The past decade has played 
host to an unprecedented 
level of upheaval, innovation 
and opportunity as digital 
music distribution exploded 
into the mainstream. But as 
the 'OOs draw to a close, less 
convulsive changes appear to 
be on the horizon. 

Instead, the decade ahead 
will be about refining the 
revolutionary ideas of the 
past 10 years -like "free - 
mium," "direct to consumer" 
and "fan engagement" -into 
workable, profitable busi- 
nesses. The focus will shift 
from the broad- stroke hype 
of new models to the more 
mundane details of their 
execution. 

Take the recently launched 
MOG All Access streaming 
music service. At first 
glance, it's easy to say that 
we've seen this all before. As 

of Dec. 2, users can stream 
an unlimited amount of 
music on demand, create 
playlists and listen to cus- 

there were lots of MP3 play- 
ers," he says. "It was about 
doing it right and nailing it 
from a consumer perspec- 
tive. Same with iTunes. So 
much of it, especially in the 
case of music, has to do with 
ease of use and look and feel. 
The devil's in the details." 

For instance, all music 
services have music search 
or playlist -building features. 
MOG's challenge as a Web - 
based product is to make 
those features -not to men- 
tion the simple act of play- 
ing a song -feel as fast and 
easy as doing so from a 

music library stored on a 

user's desktop. 
MOG spent three months 

defining the specifications 
for its playlist -building fea- 
ture before programming 
even started. It took another 
six months to create the 
search feature alone. The re- 
sult is a rather slick, intuitive 
service that will remind many 
of the elegant simplicity 
that's made Spotify such a 

huge success in Europe. 
tomizable radio stations for 
$5 per month. Doesn't 
sound much different from 
the $5 subscription plan that 
Yahoo Music Unlimited of- 
fered almost five years ago, 
or Napster's $5 monthly of- 
fering that includes five free 
digital rights management - 
free downloads. 

But how MOG offers these 
same services is what CEO 
David Hyman is betting will 
set the initiative apart from 
the others. 

"Before the iPod came out, 

Another sign of incremen- 
tal but potentially important 
progress is the Vevo music 
video venture, which is 
going live Dec. 8. Streaming 
music videos online is noth- 
ing new. Even streaming in 
HD quality, as Vevo is doing, 
is not a first. 

The difference here 
is that the labels in- 
volved are taking con- 
trol of the sales and the 
content. By hosting all 
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Refining the model: The new MOG All Access subscription 
service (above) and MOG CEO DAVID HYMAN. 

of the content in one spot and 
syndicating it to others, Vevo 
will create a scarcity of 
inventory, with the hope 
of creating higher per - 

impression ad 
rates and broader 
sponsorship/ 
branding 
opportunities. 

Both MOG's 
subscription serv- 
ice and Vevo rep- 
resent positive 
steps for a digital 
music market still 

searching for the 
right mix of user excite- 

ment, technological innova- 
tion and revenue. So could a 

number of other digital 
music services poised to 
launch or relaunch in the 
months ahead, including the 
revamped Project Playlist, 
Grooveshark, Rdio and a U.S. 
version of Spotify. 

Of course, there remain 
some pockets of potentially 
revolutionary developments 
in the years ahead. One is 
the motion -capture add -ons 
being developed for video - 
game consoles, such as Mi- 

The iPhone can be lots 
of different things -a 
music player, a gaming platform, a GPS device and 
even, on occasion, a phone. But one thing it's not is an 

HD radio. 
But it can become one with the help of a plug -in ac- 

cessory from iBiquity, the company that developed 
the technology for HD radio. iBiquity's Gigaware Nav- 
igation Control HD Radio Receiver acts as a de facto 
HD antenna for the iPhone and the iPod Touch. It works 
in conjunction with a free downloadable app, allow- 
ing users to tune in HD channels, preview content, 
bookmark favorites and tag songs for later purchase 
through the iTunes Tagging feature present in all HD 

radio broadcasts. 
The receiver is available exclusively at RadioShack 

for $80. -AB 
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crosoft's Project Natal, 
which could lead to some in- 
teresting new music -based 
videogame concepts. An- 
other is the proposal to offer 
Internet service providers 
blanket licenses for digital 
music, which would allow 
ISPs to charge a small 
monthly fee for access to all 
the music subscribers want, 
while distributing the funds 
to labels and artists based 
on usage. And mobile ac- 
cess to digital music re- 
mains a source of great 
potential, despite its disap- 
pointing history. 

But on the whole, the fu- 
ture of digital music will be 
marked not by quantum 
leaps, but baby steps. Some 
may call this slow and plod- 
ding forecast boring or un- 
sexy. But after 10 years of 
utter chaos, a more conser- 
vative and measured ap- 
proach will be a welcome 
change. So long to the rev- 
olution- welcome to the 
evolution. 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz /digital. 

1311'S & 1313I I. FS 
XBOX RECRUITS 
NEW LAST.FM USERS 
Last.fm says it gained more 
than 1 million new regis- 
tered users in a week as a 

result of its integration with 
the Xbox 360 gaming sys- 

tem. Microsoft added the 
service -along with Face - 
book, Twitter and Zune 
video -to the Xbox Live 
network, which is accessi- 
ble through all Internet - 
connected consoles. While 
there's no way of telling 
how many of those new 
users will continue to use 
Last.fm, it provides further 
evidence of the Xbox sys- 

tem's potential as a device 
to access music. 

NEWGROOVEMUSIC 
SHARES AD 
REVENUE WITH ACTS 
The music Web site New - 
GrooveMusic is offering 
exposure to unknown and 
emerging artists. The site's 
proposal, which focuses on 
ad- supported free music, 

offers to pair emerging acts 
with local and national 
brands that will sponsor the 
free download of their mu- 
sic. For each track that is 

downloaded, artists get a 

"generous percentage" of 
the sponsorship fee. The 
site relies on users to for- 
ward music to friends and 
build a following through 
word -of- mouth. 

MUSIC SOCIAL 
NETWORK 
LAUNCHES FOR GIs 
The U.S. armed forces may 
be the best fighting force 
in the world, but can they 
jam? A new social network 
called G.I. Jams aims to 
find out. It's invited any 
current or retired member 
of the military to create a 

profile and upload either 
video or audio of music 
they've created, with the 
chance to sell downloads 
directly to others. The site 
gives 100% of the proceeds 
to the artist. 

HOT MASTER RINGTONESTM D 2c Billb.anl 
2009 

Ft6 3 3ó 
1 1 11 

ac. 

2 2 10 

3 3 11 

4 11 3 

5 5 7 

6 4 9 

7 8 4 

TITLE 
ORIGINAL ARTIST 

comcKcb a. nicken 
Moh.loSCan 

1 W 
EMPIRE STATE OF MIND 
JAY -Z * ALICIA KEYS 

NEED YOU NOW 
LADY ANTEBELLUM 

FOREVER 
DRAKE FEATURING KANYE WEST. LIL WAYNE & EMINEM 

BAD ROMANCE 
LADY GAGA 

MONEY TO BLOW 
BIRDMAN FEATURING LIL WAYNE & DRAKE 

FIREFLIES 
OWL CITY 

TIK TOK 
KESHA 

REPLAY e 7 7 
IYAz 

WHATCHA SAY 
.JASON DERULO 

PAPERS 
USHER 

9 10 13 

10 6 6 

11 

12 12 8 

13 3& 21 

14 16 27 

15 13 3 

16 14 18 

17 23 3 

18 19 

19 15 18 

20 21 3 

Lady Gaga's latest, "Bad Romance," zooms 
11 -4 with an 87% increase, the greatest on the 

chart. This marks her fourth top 10 (and fifth 
charted) ringtone of 2009, the most of any 

female artist, and ties her with Drake and Kanye 
West, who also have four each. Lil Wayne and 

Michael Jackson lead, with five each. 

PARTY IN THE U.S.A. 

MEET ME HALFWAY 
THE BLACK EYED PEAS 

ALL I WANT FOR CHRISTMAS IS YOU 
NIARIAH CAREY 

BIG GREEN TRACTOR 
JASON ALDEAN 

BABY BY ME 
50 CENT FEATURING NE -YO 

TOES 
ZAC BROWN BAND 

RUSSIAN ROULETTE 
MANNA 

WASTED 
1CCI MANE FEATURING PLIES OR OJ DA JUICEMAN 

DOWN 
JAY SEAN FEATURING LIL WAYNE 

IT KILLS ME 
MELANIE FIONA 

Based on master ringtones rted by Nielsen 
RingScan. a service of Nielsen Mot,Ilescan. Chart endorsed by 
CT IA - The Wireless Association and Mobile Entertainment Rorum 
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Anti- Records wishes Mr. Tom Waits a Happy Birthday this December 7th. 
Thank you for enriching our lives beyond measure Tom, we love you. 

ANTI- 

Photo: Jean -Baptiste Mondino 
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MoneylnThe Bank 
Latin Artists Are Increasingly Investing In Their Own Careers 

In the last month, as I've rounded up 
information for year -end stories, one 
theme keeps coming up from vari- 
ous sources. 

It's the practice of artists- whether 
they are signed to majors, indies or 
their own labels -increasingly invest- 

Cash up front: VERDAGUER 

ing in their own careers, spending 
money on things labels would have 
covered without blinking an eye just 
a couple of years ago. This encom- 
passes a wide range of costs from the 
mundane to the unexpected, be it pay- 
ing for a backup band for TV perform- 
ances (an expense that some TV 
shows don't cover but should) to the 
cost of radio promotion. 

The practice is so prevalent that it's 
no longer an issue of whether it's good 
or bad; it simply is, although many 
cling to the notion that labels-should 
foot the bill for absolutely every sin- 
gle piece of cost involved in the pro- 
motion and development of an artist. 

This is, of course, a lovely thought, 
and really, it's the way it should be. 

However, artists who are willing to 
invest in the face of dwindling label 

returns seem to get more love 
from those labels, who see them 

as partners in their development. 
The practice is particularly 
common among reggaetón 
acts, many of whom started 
as indies with their own 
companies. Wisin & Yandel, 
for example, talk openly 
about how they routinely 
help pay for their expensive 
music videos. 

Likewise, Venevision International 
music VP Jorge Pino attributes 
some of the success of the April re- 
lease of "El Amor" by 
Tito "El Bambino" to 
the fact that "we haven't 
stopped investing, from 
the first day up to now. 
And we've had great 
help from an artist who 
has also invested in his 
own career." 

At a time when labels 
w sales 

but artists are earning more bookings 
and publishing income, labels appre- 
ciate an act stepping up to share costs. 
This allows for the promotion of, say, 

not just one or two singles, but three 
or four down the line. 

And then, of course, there are art- 
ists who act as their own company, in- 
vestment included. Take veteran 
Argentine singer Diego Verdaguer, 
who has gained new relevance with 
his current, Latin Grammy Award - 
nominated album, "Mexicano Hasta 
las Pampas," produced by Joan Se- 
bastian. Released on his own label 
(in partnership with Sebastian) with 
U.S. distribution on Select -O -Hits 
(and in Mexico on Universal), the 
album has been worked by a "small 

team that's giving me results," 
which includes marketing, 
radio, press and Internet pro- 
motion. Verdaguer has been 
doing this for a while, but his 
most recent albums were live 

sets promoted on TV. "Mexicano" has 
required strong investment in radio, 
which he has footed on his own. 

"Truth is, it makes 
things far more expen- 
sive, but it's part of the 
game," he says. 

Verdaguer is willing 
to invest because he has 
a broad, loyal fan base 
and has often worked 
independently even 
when distributed by ma- 
jors. In this case, he and 

Sebastian saw the big picture of repo- 
sitioning him in the world music mar- 
ket. Although sales haven't been as 
expected (given the downturn in the 
market) there has been a strong re- 
turn on awareness that will lead to a 

major tour next year. 
For Verdaguer, the investment is 

worthwhile because he runs a global 
business that includes touring through- 
out Latin America, so he can recoup 
his investment. Otherwise, he says, 
"It's not worth it. It would be a busi- 
ness that generates an appearance of 
success, which is wonderful, but there 
isn't a monetary exchange." 

Latin 
Notas 

OBO 

For 24/7 Latin news and 
.L.AL analysis, see billboard.biz /latin. 
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Jenni Rivera has established herself as a major star with her 
saucy take on banda music, into which she incorporates sto- 
ries from her own life and gives voice to a hard -partying, 
hard -loving persona. Rivera released her long- awaited mari- 
achi album, "La Gran Señora," Dec. 1 on Fonovisa. While it's 
less autobiographical than her previous work, Rivera says 
that a mariachi album is a commercial risk she's earned the 
opportunity to take. 

Why did you decide to do 
a mariachi album now and 
not earlier in your career? 
I don't think I was ready for it. 
And I don't think the industry 
was ready for it. You have to 
prove that you've conquered 
and that you've created a posi- 
tion with a certain style, which 
was banda ... In order to 
record mariachi, people need 
to believe it. And how will they 
believe it if you haven't lived 
it? So I needed to live it, I 

guess, first, and then express 
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it throughout the recording. 

One of the tracks on the 
album is Freddy Fender's 
"Before the Next Teardrop 
Falls." Have you always 
been a fan of his? 
Big time. I recorded years ago 
... sometime in the '90s [a 

banda version of Fender's] 
"Wasted Days and Wasted 
Nights." I was talking to some 
politicians here in L.A.-we're 
working on a few things to- 

gether -and they are like 

DECEMBER 12, 2009 

those veterano cholo type of 
guys from back in the day, like, 

you know they were cholos 
when they were young but 
now they're successful politi- 
cians. They were in my kitchen 
sitting with me and I thought, 
"What can I record for these 
[guys] ?" And right then and 
there, I thought, "Another 
Freddy Fender song." But let's 
give it, of course, a mariachi 
touch, but very acoustic. 

Are there any other non - 
regional Mexican singers 

that you are planning to 
cover in the future? 
There might be some Dolly 
Parton songs that I would like 
to do. I would like to do some 
type of Brad Paisley, some- 
thing like that, maybe trans- 
lating it. I love his lyrics. And 
do it Jenni -style, but in Span- 
ish, of course, maybe in mari- 
achi or maybe norteño. I'm a 

big country fan, and I know 
that would surprise a lot of 

people because I'm so Mexi- 
can. Because I do what I do 
with such passion. But I'm a 

music lover above all. 

Do you have any branded 
products coming out? 
The fragrance [JR, Jenni 
Rivera] is out. I didn't just 
want to license it out to a 

major company and get roy- 
alties from it. I am doing it 
from the bottom up, from the 
packaging to the fragrance to 
the artwork to everything. I 

want to be able to distribute 
it and work hard for it, put it 
in stores myself, of course 
with my fragrance team, and 
maybe later on it could be- 
come something bigger. It's 
important to me that I own it 
and that I have something to 
offer my public, but that's 
owned by my children. Right 
now it's available on the Web 
site and pretty soon it will be 
in stores like Target, Wal- 
Mart, La Curacao and Ware- 
house Shoe Sale. 

-Ayala Ben -Yehuda 

EN ESPAÑOL: All the great Latin music coverage 
.COm you've come to expect from Billboard -in Spanish! 

Billboardenespanol.com. 

PEERMUSIC PARTNERS 
WITH THE SIXTH HOUSE 
Peermusic has entered a 

publishing joint venture with 
entertainment company the 
Sixth House. The first artist 
under the agreement is Sixth 
House management client 
and former RBD member 
Anahi, who released her debut 
solo album, "Mi Delirio," Nov. 

24 on EMI Televisa. Anahi's co- 
writers on the album include 
members of Mexican alterna- 
tive band Kinky, whose per- 
centages were also signed by 
peermusic for their writing on 
"Mi Delirio." 

CODISCOS LAUNCHES 
APPS 
Colombian indie label Codis- 
cos and its U.S. imprint Tro- 
pisounds have released the first 
in a series of iPhone apps. 
"Wood Puzzle," a children's 
game that sells for 99 cents, 
was designed by Catalina Diez, 

a graphic designer and Latin 
Grammy Award winnerfor best 
recording package. Interna- 
tional A &R director /label man- 
ager Dennis Murcia expects six 

music -related apps to be re- 
leased by the end of 2010, the 
first of which will be a "Rock 
Band" -style game where play- 
ers can tap out music from the 
Codiscos catalog. 

The company is working 
with developers Bartsoft and 
Mobile Roadie on the apps 
but is also hiring developers 
to do the work in- house. A 

Codiscos- branded app as 

well as one with content from 
the company's pop label are 

also in the works. 

MEGA TV TAKES 
PUERTO RICO 
Spanish Broadcasting Sys- 

tem's Mega TV channel is now 
available for broadcast every- 
where in Puerto Rico. As of 
Nov. 23, the channel can be 
viewed on any TV with a con- 
verter box on Channel 60. "For 
geographical reasons, most of 
our households without cable 
or satellite couldn't receive our 
signal in the past," Luis Roldan, 

senior VP /GM for SBS and 
Mega TV, explained in an an- 
nouncement of the new signal. 

Mega TV's music -heavy lineup 
includes "Lamusica.com Live," 

"La Descarga Con Albita" and 
talk show "Esta Noche Tu 

Night." -Ayala Ben- Yehuda 
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BY PAUL SEXTON 

No More Middle Man 
Direct -To- Consumer Sales On The Rise In Europe 

LONDON -Direct -to- consumer sales of music 

and merchandising are gaining traction in Eu- 

rope as labels tap into fan demand for exclu- 
sive product. 

Among the majors, Warner Music Interna- 
tional has been particularly active in devel- 
oping its European direct -to- consumer busi- 
ness since it began taking artist Web sites 
in -house in 2008. 

Direct -to- consumer sales are "intertwined 
with our artist partnerships, or 360, strat- 
egy," says Isabel Garvey, WMI senior VP of 
commercial channels and consumer market- 
ing for Europe, the Middle East and Africa. 
"[It] is the centerpoint of all that, because 
it gives us the opportunity to present all 
facets of the artists we're now representing 
in one place." 

Garvey says WMI offers combinations 
of music, merchandising and -currently 
through a third party- ticketing. WMI now 
operates sites for about 25% of its front- 
line European acts. 

While she won't disclose how much rev- 
enue these services are generating, Garvey 
says the number of unique users across all its 

sites for front -line European acts increased 
150% in the 12 months ended Oct. 31 from the 

same period a year earlier, while the average 
number of page views per visit rose from two 
to six. 

Sales have been particularly strong for 
products that target an artist's core fan base, 

Garvey says, noting that almost 100% of the 
revenue from Spanish star Alejandro Sanz's 

official site (AlejandroSanz.es) comes from 
fan club subscriptions or exclusive bundles. 
About 80% of fan club members opted for 
the premium Paradise XL membership at 
38.99 ($58.37) per year. 

Garvey says monthly unique users of Sanz's 

site rose 300% to 650,000 since WMI took 
over in July. "We have a really engaged artist 
blogging four to five times a day, with a very 
active community around that," she says. 

"That traffic is generating really decent sales." 

Atlantic pop artist Little Boots' site, Little - 
BootsMusic.co.uk, features a Bootique shop 
offering exclusive merchandise and bun- 
dles. Before the release of Little Boots' 
album "Hands," the site sold an album bun- 
dle comprising CD and vinyl versions of the 
project, as well as an exclusive, 33- minute 
MP3 mix of music from "Hands," non -album 
tracks and remixes. The bundle "proved very 
effective," says Karen Tillotson, Little Boots' 

co- manager at London -based This Is 

Music, although she declined to give 
sales figures. 

"In an age where music can be ob- 
tained for free, label and artist have to 
think of clever ways to make digital 
and physical product attractive," Tillot- 
son says. 

At London -based direct -to- consumer 
specialist Digital Stores, which oper- 
ates 60 online stores for acts includ- 
ing the Beatles, Queen and Pet Shop 
Boys, commercial director Simon 
Coates reports a sharp upturn in physical 
music sales. 

"Year -on -year music sales are over 100% 

up -it's crazy," he says, although he, too, 
didn't reveal unit figures. 

Coates says a £90 ($149) boxed set of 
Queen's "Absolute Greatest" compilation, ex- 

clusive to QueenOnlineStore.com in a limited 
edition of 500, sold out in 12 hours. While 
physical demand is up, he adds, "digital's 
pretty much flat." 

The Official Charts Co. doesn't break out 
U.K. direct -to- consumer market -share data. 
But managing director Martin Talbot confirms 
it's a growing sector, with "an increasing num- 

ber of retailers in this area coming to 
become chart return retailers." 

The demise of digital marketing company 
and direct -to- consumer mainstay Trinity 
Street (Billboard.biz, Feb. 16) hasn't damp- 
ened artist enthusiasm for direct sales. 

"Trinity Street overpromised and underde- 
livered," Coates says. "But that's worked in our 
favor, because bands have come to us." 

Garvey maintains Trinity Street's shuttering 
also represents an opportunity for WMI. "The 

players out there are quite fragmented, in terms 

of what products they can offer," she says. "We 

have something unique, being able to offer 
everything together." 

us to 
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BY ANDRE PAINE 

TEMPORARY MEASURES 
U.K. Biz Targets Holiday Shoppers With Pop -Up Stores 

LONDON -On a recent Fri- 
day evening, shoppers at a 

new HMV store in the 
south London neighbor- 
hood of Lewisham were 
scanning a range of CDs 
and DVDs, citing interest 
in everything from the new 
Leona Lewis album, "Echo," 
to the complete boxed set of 
"The Sopranos." 

It's an encouraging sight - 
but after January, this HMV 
could disappear as suddenly 
as it arrived; the location is 
one of 10 temporary stores 
launched to capitalize on the 
Christmas shopping season. 

"That's a shame," one 
shopper says. She has just 
picked up the Killers' debut 
album, "Hot Fuss," for £4 
($6.65) and says she still 
wants to purchase physical 
music, even more so this 
time of year, "because you 
want to buy presents." 

With the demise of enter- 

tainment retailer Zavvi and 
mass merchant Woolworths 
in early 2009 removing more 
than 900 stores from the mar- 
ket, the HMV initiative is just 
one of a range of measures 
aimed at making sure U.K. 
Christmas shoppers can still 
find physical product. 

"There is some concern 
that having fewer outlets will 
particularly affect impulse 
purchases," says Kim Bay- 
ley, director -general of the 
Entertainment Retailers 
Assn., who believes the 
HMV stores are "guaranteed 
to perform -where you get 
the footfall, it's quite easy to 
sell CDs and DVDs." 

HMV now has 280 shops 
in the United Kingdom and 
Ireland, but property direc- 
tor Mark Bowles says, "There 
are still quite a few towns that 
don't have a specialist enter- 
tainment offer." 

The focus is on chart titles 

Christmas rapping: ERA's BAYLEY (left) and Universal's ROSE 

-all stores are chart regis- 
tered -and Bowles says that 
based on "early, encouraging 
signs," its holiday sales strat- 
egy will be repeated next 
Christmas. HMV will also 
consider a "longer -term so- 
lution" for sites that report 
strong sales. 

According to U.K. trade 
group BPI, Woolworths had 
a 9.8% market share of al- 

bums by volume in 2008, 
while Zavvi had 8.1 %. Offi- 
cial Charts Co. data shows 
that total 2009 album sales 
through Nov. 21 are down 
6.8% year on year. 

Brian Rose, Universal 
Music U.K. managing direc- 
tor for the commercial divi- 
sion, says the temporary 
stores have "started well" and 
believes HMV's strategy "will 

plug a really significant gap," 
but has also worked to find 
new retail partners. 

As a result, around 220 of 
computer game retailer 
Game's stores will sell a top 
20 range of albums from Uni- 
versal and Sony Music from 
Nov. 16 until the end of the 
Christmas shopping season. 

"We know from our 
research there is real over- 
lap across entertainment 
products," a Game spokes- 
man says. 

Rose hopes that, if success- 
ful, the seasonal stores will 
be expanded for next Christ- 
mas or made permanent. He 
has also negotiated an 
exclusive with fashion re- 
tailer Peacocks for 150 stores 
to sell chart titles during the 
Christmas period, alongside 
existing clothing from Uni- 
versal -owned merch corn - 

pany Bravado. 
Both Woolworths and 

Zavvi have been reborn on- 
line. Cheshire -based e -com- 
merce provider Hut Group 
acquired the Zavvi name and 
relaunched its online store in 
April, and it also powers the 
entertainment store for Wool - 
worths.co.uk, owned by on- 
line retail group Shop Direct. 

"Over 50% of the [Zavvij 
customer data that we bought 
engaged again and started 
purchasing," Hut commer- 
cial director Richard Chapple 
says. He notes that music 
sales increased 158% in value 
from September to October. 

Meanwhile, Rose says it 
hasn't been easy persuading 
people that now is the time to 
stock music, but he believes 
the gifting season will prove 
there's plenty of life left in 
physical product. 

"We've got a responsibility 
between now and Christmas 
just to make the thing work," 
he says. 

The Year -End 
Billboard Country Update 

Now's the time to tout their success 
to the top country radio programmers 
and other key music influencers. 
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GLOBAL BY ILYA BUTS 

Contentious 
Collections 
Russian Collecting Society Faces Accreditation Questions 

MOSCOW -The Russian government's appointment of collecting society VOIS as the only ac- 

credited group allowed to collect performing rights fees on recorded music remains a con- 

tentious move. 
The decision, effective Aug. 6, sidelined two other Russian societies, ROUPI and RFA, and 

caused consternation among international labels (Billboard, Sept.19), particularly in the case 

of RFA, which had collected license fees for many years. 

RFA "had the overwhelming backing of the local and the international industry," IFPI 

spokesman Adrian Strain says. 

Both ROUPI -which represents some Russian independents -and RFA declared they would 

appeal the decision, although only ROUPI has done so. Meanwhile, some music users continue 

paying royalties to RFA, despite VOIS' sole agency status. 

The IFPI "continues to support RFA's activities to collect [for] rights owners that have directly 

authorized it to collect royalties on their behalf," Strain says. 

Billboard caught up with VOIS general director Andrey Krichevsky to ask him about the 
company's activities. 

Accredited collector: 
VOIS' ANDREY 
KRICHEVSKY 

How have the majors reacted to VOIS' 
accreditation? 
Sony and Universal's decisions ... on whether 
to transfer neighboring rights to external man- 
agement are made in London, and their Euro- 
pean offices' positions are largely following the 
views held by IFPI. 

[But] local EMI and Warner licensees showed 
a positive reaction. Alexander Blinov, who heads 
EMI's local representative S.B.A. /Gala Records, 
transferred both Gala Records and EMI cata- 
logs to VOIS after accreditation. Alexei Nikitin, 
head of [Warner licensee] Nikitin Recording 
Co., joined the VOIS board when it launched 
in April 2008 and transferred Nikitin's Russ- 
ian catalog to VOIS quite a while ago. [Warner's 
catalog remains with RFA.] 

Can RFA continue collecting royalties for 
the majors? 
Legally, the royalties may only be collected and 
distributed by an accredited organization. The 
accreditation was given to us because VOIS 
had already shown solid collection figures. The 
numbers speak for themselves. In the 12 

months before the accreditation, RFA collected 
about 40 million rubles ($1.4 million) in roy- 

alties, while we collected over 370 million rubles 
($12.8 million). 

But we're prepared to work closely with RFA 

and have invited them to name a representa- 

tive to join VOIS as deputy general director, so 

we could tap into their experience. 

What about the IFPI's complaint that, 
pre- accreditation, VOIS was collecting 
for rights holders with whom it didn't 
have contracts? 
We're ready to present all the necessary evi- 

dence that will confirm that up and until Aug. 
6, all collections by VOIS had only been on 
behalf of rights holders who had standing 
contracts with us. Given the intensity of bat- 
tle that we had to go through to get the ac- 

creditation, it would have never been granted 
had we committed so grave a violation. 

What are your immediate plans for re 

ciprocal deals with overseas societies? 
We're working to sign contracts with Euro- 
pean and U.S. societies. The response from 
many has been that they would be happy to 
cooperate and are very much interested in 
getting royalties from Russia. 

However, performers' right societies like 
[international group] SCAPR and [Pan -Euro- 
pean group] AEPO -ARTIS have expressed 
their intention not to sign contracts with VOIS 
until they develop a consolidated position. 
We are concerned about a certain dialogue 
taking place under the table-you're rather 
used to seeing those remnants of the old way 

of thinking in the [Commonwealth of Inde- 
pendent States], but I cannot say we expected 
that from our European counterparts. 

Under VOIS, will international labels see 
increased collections for neighboring 
rights? 
There will be a major increase, [although] 
until the end of the year we will be in the so- 
called startup phase, fine- tuning our collec- 
tion system, because now we can collect for 
all rights holders. 

My forecast is that we will at least double 
the current figures [during 2010] -and that 
would be the worst -case scenario. 

Ilya Buts is head of editorial for Billboard's 
Russian edition. 
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02, Dublin, Oct. 21 12,592 
sellout MCD 

$754,525 
$105/565 

AVENTURA 
Mark Etess Arena, Atlantic City. 8,907 Cardenas Marketing Network N.J., Nov. 27, 29 9,776 two shows 

$670,856 
(3,724,700 kroner) 
$85.55/576.55 Oslo Spektrum, Oslo, Oct. 25 

MUSE 
8,294 
8,428 Live Nation International 

$669,092 
5105/$55 

AVENTURA 
Arena at Gwinnett Center, 
Duluth, Ga., Nov. 25 

9,055 
sellout Cardenas Marketing Network 

$666,503 
($701.952 Canadas) Rexall Place, Edmonton, Alberta, 9,121 $84.98/565.99 Oct. 26 10.104 

RASCAL FLATTS, DARIUS RUCKER 
Live Nation 

$653,958 
$89.50/$49.50 

AC /DC, THE ANSWER 
Toyota Center, Houston, Nov. 8 11,115 

2,895 Live Nation 

$639,437 
$65/$49 Save Mart Center, Fresno, Calif., 10,879 

Oct. 15 sellout 

RASCAL FLATTS, DARIUS RUCKER 
Live Nation 

$631,879 
$58/$38/$25 

$631,222 
(8.597.416 pesos) 
$65.99 

$630,360 
$101.50/531.50 

$629,975 
$298/$33 

$628,062 
$49 50/539 50/ 
$20 

$625,265 
$128/$78/$49.50/ 
$25 

$623,975 
$49.50/$39.50/ 
$20 

$620,538 
$196.50/538 

$617,234 
$65/549.75 

$616,427 
$67.50/$5 

TRANS- SIBERIAN ORCHESTRA 
Resch Center, Green Bay, Wis., 13,283 Live Nation, in -house Nov. 8 15,174 two shows 

SARAH BRIGHTMAN 
Auditorio Nacional, Mexico City, 9,565 
Oct. 5 9.683 

DANE COOK, ROBERT KELLY 
Sullivan Arena Anchorage, 
Alaska, Oct. 212 

8,280 
sellout 

TIESTO 
Hammerstein Ballroom, New 
York, Sept. 24 -26 

11,001 
three sellouts 

Super Publicidad 

Goldenvoice /AEG Live 

Live Nation, Area Event 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 
American Airlines Center, Dallas, 13,794 
Sept. 25 t The Messina Group /AEG Live 

KISS, BUCKCHERRY 
Quicken Loans Arena, Cleveland, 8,903 
Sept. 28 sellout Concerts West /AEG Live 

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA 
Target Center, Minneapolis, Oct. 11 .1i,156 The 

se 
The Messina Group /AEG Live 

MARCO ANTONIO SOLÍS, PEPE AGUILAR 
HP Pavilion, San Jose, Calif., Oct.17 9279 

9.377 Live Nation, Alvarez & Garner 

RASCAL FLATTS, DARIUS RUCKER 
Tacoma Dome, Tacoma, Wash., 11sel 80 , 
Oct. 29 

0 
lout Live Nation 

BLINK -182, WEEZER, TAKING BACK SUNDAY, CHESTER FRENCH 
Shoreline Amphitheatre, 22,791 
Mountain View, Calif., Sept. 13 23.300 Live Nation 

$611,326 
$252/$45 

VICENTE FERNÁNDEZ, SHAILA DURCAL 
Arena at Gwinnett Center, 
Duluth, Ga., Oct. 16 

6,445 
8,573 

Ralph Hauser Promotions, VIVA Entertainment 

$611,106 
$49.50/53950 

PINK, THE TING TINGS 
TD Garden, Boston, Oct. 2 13,922 

sellout Concerts West /AEG Live 

$610,818 
$126.75/$76.75/ 
549.50/539.50 

BRITNEY SPEARS 
CenturyTel Center, Bossier City, 10,240 
La., Sept. 19 sellout Concerts West /AEG Live 

GROSS/ 
lt t,l T PPICFItii 

$4,053,770 
($4432384 Australian) 

$682.55/587.98 

$3,221,147 
5250/$175/$140/ 
$95 

ARTIST(S) 
Venue, Date 

Attendance 
Capacity Promoter 

BRITNEY SPEARS, DJ HAVANA BROWN 
Brisbane Entertainment Centre, 
Brisbane, Australia, Nov. 22, 24 -25 

29,457 
39.876 three shows Dainty Consolidated Entertainment 

CHER 
The Colosseum at Caesars Palace, Las 23,432 26.914 seven 
Vegas, Nov.19, 21 -22, 24 -25, 28-29 shows four outs Concerts West /AEG Live b 

$2,682,390 
( 1,787780) 
$18O.05/$120.Ó3 02, Dublin, Oct. 24 -25 

FLEETWOOD MAC 
16,026 
two sellouts MCD 

$2,002,982 
$79.50/539.50 

MILEY CYRUS, METRO STATION 
Nassau Coliseum, Uniondale, 
N.Y., Nov. 18 -19 

29,277 
two sellouts AEG Live 

$1,751,409 
$151/551 

SANTANA 
The Joint, Hard Rock Hotel, Las 18,368 22.064 eight AEG Live Vegas, Nov. 11, 13 -15, 18, 20 -22 shows five sellouts 

$1,194,745 
$125/$50 

AVENTURA 
Allstate Arena, Rosemont, Ill., 
Nov. 20 

14,758 Cardenas Marketing Network, VIVA 
sellout Entertainment 

$1,182,082 
$79.50/539.50 

MILEY CYRUS, METRO STATION 
Greensboro Coliseum, 
Greensboro, N.C., Nov. 22 

17,597 
sellout AEG Live 

$1,072,833 
$ 79.50/$3950 

$1,018,200 
$79 50/539 50 

$1,000,448 
$79.50/539.50 

$891,736 
(596.200) 
$74.79/$67.31 

MILEY CYRUS, METRO STATION 
Quicken Loans Arena, Cleveland, 15,774 
Nov. 15 16,567 

MILEY CYRUS, METRO STATION 
Conseco Fieldhouse, 
Indianapolis, Nov. 16 

14,920 
sellout 

MILEY CYRUS, METRO STATION 
XL Center, Hartford, Conn., Nov.12 13l,824 

sellout 

AEG Live 

AEG Live 

AEG Live 

GREEN DAY 

Tell Your Friends 
Ticketfly Uses Social Media To Get 
The Word Out About Purchases 

Technology has lowered the barriers to entry to 
the ticketing market. At the same time, social 
media has emerged as a key influencer. These 
two paths converge with the launch ofTicketfly, 
which aims to be a ticketer, marketer and digi- 
tal ticketing facilitator, while building fan corn - 
munities around the ticket -buying experience. 

Ticketfly's founding partners /co -CEOs Dan 
Teree and Andrew Dreskin- veteran execs 
of pioneering Internet ticketing company 
Ticketweb, which Ticketmaster acquired in 
2000 -are getting traction out 
of the gate with such clients as 
the 9:30 Club in Washington, 
D.C.; Knitting Factory venues; 
and the recently signed Trouba- 
dor in West Hollywood. And 
Ticketfly just raised a fresh 
round of capital. 

In launching Ticketfly six 
months ago, Teree and Dreskin 
think they've built a better 
mousetrap, at least when it comes to online op- 
portunities. "It seemed to us that ticketing soft- 
ware hadn't changed all the much for the past 
decade," Dreskin says. "You're looking for a sys- 

tem that does inventory management, doesn't 
oversell, you get a check on time. There are 
plenty of those that do that. But promoters seem 
keen on the next generation of ticketing tech- 
nology, which will allow them to maximize rev- 
enue and have more efficient pricing." 

While Ticketfly is building technologies to deal 
with such issues as yield management and dy- 

namic pricing, marketing is now a key focus. In 
many cases, when the Ticketfly guys think mar- 
keting, they're thinking social media and the op- 
portunity for venues and promoters to leverage 
the ticket buyer as a sales or marketing channel. 

A good example of this is how Ticketfly uses 
Facebook to reach its growing user base, par- 
ticularly in the key 20 -35 demo. Ticketfly's strate- 
gies start with such basic initiatives as rewarding 
Facebook users who share concert experiences 

with friends. 
"Ticketfly is very focused on creating reward 

programs that excite and stimulate fans to tell 
their friends about what's going on in their music 
lives, rewarding them with free tickets, meet the 
band, VIP packages, things like that," Teree says. 

"If you think about a kid buying a ticket and 
sending it to his [Facebook] wall, and all of his 
friends seeing that ticket having the ability to 
buy a ticket," Dreskin adds, "then the kid can 
generate points, and for every one of those folks 

who buys a ticket and sends it to 
their wall, you think about the 
magnitude of the exponential op- 

portunity there for the promot- 
ers." 

Ticketfly also helps venues and 
promoters coordinate their vari- 
ous digital marketing efforts. 

"The way the ticketing world 
works today is you have silos that 
don't really speak to each other, 

and it creates inefficiencies," Dreskin says. "If 
I'm a promoter and I have the White Stripes 
or whatever band coming, and when I confirm 
that act I have to build it into my ticketing soft- 
ware, I have to have it built on my Web site, my 
e -mail newsletter, Facebook, MySpace, Twitter. 
What we've done is develop an integrated solu- 
tion where it's a single data entry and it updates 
down the line." 

Ticketing clubs and small venues are one 
thing, but the game changes dramatically when 
it's a major tour at a large venue with a hot on- 
sale. This is where the scale and experience of 
a Ticketmaster comes into play. Live Nation 
launched an in -house ticketing company this 
year and attracted attention when a massive 
Phish tour on -sale melted down the system 
(Billboard.biz, Feb. 4). 

Dreskin says Ticketfly isn't ready for a huge 
stadium show -yet. "The way technology has 
advanced has made it significantly more pos- 
sible for young, technology -heavy companies 
like ours to handle big demand," he says. "One 
thing we set out to do when we started the com- 
pany was architect the system in a way that al- 
lows us to be highly scaleable and handle big 
demand. What only Ticketmaster could do 15 

years ago with the big iron is just not the case 
anymore. While we're not ready for the big sta- 
dium on -sale today, there's no reason why we 
won't be in 12 months or so." 

Does Ticketfly's rapid growth support Tick - 
etmaster and Live Nation's contention that their 
merger won't prevent other ticketing compa- 
nies from flourishing? 

"That's certainly crossed our mind," Dre- 
skin says. "We've been selling tickets for like 
six months, and we've already signed up 10 -20 
of the best club -sized venues and promoters 
in the U.S. We don't see any reason why we 
can't move upstream and handle larger facili- 
ties, promoters and events. There's certainly 
no shortage of competitors, but we're feeling 
optimistic for sure." 
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Being social: Ticketfly's home page (top); 
client venue the Troubadour in West 
Hollywood. 
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For 24/7 touring news 

.biz and analysis, see 
billboard.biz /touring. 

BOXSCOREConcert Grosses 

10 

20 

30 

$608,300 
$129/599/555 

BRITNEY SPEARS, JORDIN SPARKS 
San Diego Sports Arena, San 
Diego, Sept. 24 

11,845 
sel lout Concerts West /AEG Live 

$608,177 
(8.084.230 pesos) 

ATRÉVETE A SOÑAR 
Auditorio Nacional, Mexico City, 19,185 

$31.70 Oct, 11 19.366 two shows 
OCESA /CIE- Mexico 

$607,022 
$5750/525 

$606,500 
$46/$36 

$604,111 
$89.50/$4450 

TRANS- SIBERIAN ORCHESTRA 
Ervin J. Nutter Center, Dayton, 15,021 Live Nation Ohio, Nov. 7 16,275 two shows 

KINGS OF LEON, WHITE LIES 

Philips Arena, Atlanta, Oct. 9 16,047 
sellout Live Nation, in -house 

JAMIE FOXX 
Nokia Theatre L.A. Live, 
Los Angeles, Oct. 16 -17 

10,780 Goldenvoice /AEG Live 
13,764 two shows 

úá 
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GET OFF ON THE PAIN TOUR 29 

ELI YOUNG Elt1/4140 PRESENTED EtY 

THANK YOU TO 
GARY ALLAN, JACK INGRAM, ELI YOUNG PAND, JOHN LYTLE, ROP PECKHAM & WILLIAM MORRIS 

ENDEAVOR ENTERTAINMENT, GEORGE COURI & TRIPLE 1 MANAGEMENT /4,ND PRIAN HILL & PARADIGM 

LET THE PEAUTIFUL BEGIN! 
POC AND YOUR FRIENDS AT tVE np-rion 
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On the chorus of her latest single, "I Am," Mary J. Blige sings in her riveting voice, "Ain't 
nobody gonna touch you better ... more than I am." Since breaking through with her first 
R &B charting single and first No. 1 in 1992, "You Remind Me," no one has touched fans' 
inner emotions quite like Blige. if Nearly 20 years later, that emotional connection shows 
no signs of fraying. The nine-time Grammy Award -winning singer/songwriter-who has 
earned such sobriquets along the way as "the Queen of Hip -Hop Soul" and "the Empress 
of Soul " -returns Dec. 21 with her ninth studio album, "Stronger" (Matriarch /Geffen/ 
Interscope). Produced and co- written by Stargate, "I Am" debuted at No. 46 on Billboard's 
Hot R &B /Hip -Hop Songs chart. Not only was the bow the singer's best start since 2007, it 
marked her 17th top 50 debut as a lead artist -the most by a female -and her 59th appear- 
ance overall among women, second only to the Queen of Soul herself, Aretha Franklin (99). 
If "You never want to say the words `It's a perfect song,' " Interscope marketing chief Steve 
Berman says about the single, which is No. 39 this week on Hot R &B /Hip -Hop Songs. "But 
I believe this song is as close as you get. Given the positive response it's received thus far, 
once it fully penetrates, we will have a great long run with it." ¶ In addition to Stargate, 
Blige enlisted the production and songwriting talent of Ryan Leslie, Polow Da Don, the 
Runners, Ne -Yo, Akon, Bryan- Michael Cox, Rodney Jerkins, the Stereotypes, D'Mile and 
Geffen chairman Ron. Fair. Guests on the set include Trey Songz, Drake (the previously 
released track "The One ") and T.I. Appearing as a bonus song on the album is the title track, 
a previously issued single from the "More Than a Game" soundtrack. ¶ Universal Motown. 
singer /songwriter /producer Leslie calls working with Blige for the first time "one of the 
most inspiring and magical experiences in my career. She's a writer with her own perspec- 
tive- This is what the music sounds like and what it's saying to me' -who is just as com- 
fortable knocking a verse out as she is knocking out her vocal in the booth." 

On the heels of performing "I Am" at the Nov. 22 American 
Music Awards, Blige is gearing up for a series of performances. 
Following her Nov. 24 appearance on "Lopez Tonight" and a Nov. 

30 stop on "The Oprah Winfrey Show," fans will be able to catch 
Blige on "The Jay Leno Show" (Dec. 17), "Jimmy Kimmel Live!" 
(Dec. 18), the "Christmas in Washington" special with Presi- 
dent Barack Obama and first lady Michelle Obama (Dec. 20), 
"Today" (Dec. 22) and "The View" (Dec. 23). On the retail front, 
Blige taped an episode for Wal -Mart's Soundstage promotion. 

Blige the artist is also busy ramping up her evolution into 
Blige the entrepreneur. Her Matriarch Records recently released 
the original motion picture soundtrack to the critically acdaimed 
Lee Daniels film, "Precious." In addition to co- writing a song 
specifically commissioned for the soundtrack with Raphael 
Saadiq, the moving "I Can See in Color," Blige doubled as ex- 

ecutive producer on the set, which features previously recorded 
tracks by Jean Carn, Queen Latifah and Labelle. 

weet cha ity:T1ARY J. 
LIGE andTEVE 

STOUTE (center) c 
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In the meantime, Blige and her manager and husband, Kendu 
Isaacs, are launching Matriarch Entertainment to develop TV 
and film projects. In that realm, Blige will work in tandem with 
William Morris Endeavor (WME), with whom the singer has 
signed for representation. Blige's previous acting roles include 
"The Ghost Whisperer," "Entourage" and, most recently, Tyler 
Perry's "I Can Do Bad All by Myself." 

Two Blige product lines are rolling out in the coming year: 
her Melodies line of sunglasses in association with Geffen/ 
Interscope and the My Life fragrance through her partnership 
in the Brooklyn -based natural beauty products company Carol's 
Daughter. But beyond music and her burgeoning roles as a 
businesswoman and actress /producer, it's Blige's work with 
FFAWN (the Foundation for the Advancement of Women Now) 
and the recent opening of the first Mary J. Blige Center for 
Women in her hometown of Yonkers, N.Y., that really stokes 
her fiery passion. 

What was your mind -set when you began working 
on "Stronger "? 
I always say that whatever doesn't kill you makes you stronger. I 

honestly believe that. And I'm the type of celebrity who can't not 
talk about the trials I've been through. No matter how successful 
you become, you always end up finding out there's something in 
you that needs to be purged. You hit a valley, another trial. It hurts 
so bad that you have to go through something like this again. 

But people are people, and you will have to go through things 
as long as you live on planet Earth. When you go through these 
situations, it's what you learn about yourself that gets you out 
of them as well as the responsibility you take about that partic- 
ular lesson. And once you come out of that, you're definitely a 
stronger individual than you were before. The strength in that 
is learning how to forgive and move on. That's a serious lesson. 
As is learning how to love yourself even more to another level, 
where you don't expect or need anybody to make you feel good 
about yourself. That's why I named the album "Stronger." That's 
what I had to learn from this trial I was in, another self -love trial. 

Was there anything in particular that set this trial in motion? 
I don't want to go into any details about that. But I do have days 
when I'll run around like my life is over. And what makes me 
happy is when I can come out of those situations feeling like 
I've learned something. 

How would you describe your evolution as a 

singer /songwriter from 1992 until now? 
Each and every time, I gain more wisdom about speaking from 
every place I learn from. There's really no difference. It's just 
me continuing to grow. 

Speaking of which, fans may be surprised that you're one 
of the guests on classical artist Andrea Bocelli's holiday 
album. How did that come about? 
He requested me [laughs]. I knew his voice was amazing so I 

said, "Yes, absolutely." 

Since you've logged your first soundtrack under your 
label, what other projects can we expect from Matriarch? 
LaNeah [Menzies, who shares a writing credit on "I Can See in 
Color" and on Kanye West's "Love Lockdown "] has joined the 
Matriarch roster, with her debut album slated for spring 2010. 
Other than that, we're trying to wrap up a few deals with sev- 
eral more artists. I don't want to share too much about that until 
everything is signed. 

How did you become associated with Carol's Daughter? 
[Brand marketing executive] Steve Stoute, who's been a friend of 

MADE IN THE SHADE 
BLIGE UNVEILS 
DETAILS OF HER 
SUNGLASSES 
LINE AND NINA 
SIMONE MOVIE 
PROJECT 

Mary J. Blige fans will be able to 
rock the singer /songwriter's dis- 
tinctive style when her Melody line 
of sunglasses rolls out in the spring. 
The Blige- designed line is a part- 
nership between the Geffen /Inter- 
scope artist and her label, headed 
by chairman Jimmy lovine. 

The Blige /Interscope brand pair- 
ing is reminiscent of lovine's other 
high -profile partnership: Beats by 
Dre with Interscope artist /producer 

Dr. Dre. That audio company's prod- 
uct line includes the Beats by Dre 
headphones and Lady Gaga's 
Heartbeats earbuds. 

"This isn't about getting a prod- 
uct and sticking someone's name 
on it," lovine says. "It's about com- 
ing up with something unique that 
fits the artist -and there aren't that 
many great, unique ideas. These 
glasses were completely designed 
from the ground up with Mary and 
[Bilge's husband and manager, 
Kendu Isaacs]. And now we'll be 
working together to market and dis- 
tribute the glasses. Mary is a great 
canvas; the three of us plan to exe- 
cute more ideas together." 

One idea is already in motion. 
lovine will collaborate with Blige 

and Isaacs on a biographical film 
they're developing under their Ma- 
triarch Entertainment banner about 
legendary singer Nina Simone. Blige 
earned her first credit as a sound- 
track executive producer for her 
work on the soundtrack to the 
movie "Precious." She also co -wrote 
and co- produced an original song 
for the Lee Daniels /Lionsgate film, 
"I Can See in Color." 

"It's pretty amazing what she 
does with the song vocally," Lions - 
gate president of music Jay Faires 
says. "Having worked with Mary 
now on the 'More Than a Game' 
soundtrack and Tyler Perry's '1 Can 
Do Bad by Myself,' we'd love the op- 
portunity to work with her on future 
material." -GM 
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mine in the music business for as long as I can remember, asked 
me what I thought about Carol's Daughter products. I'd already 
fallen in love with the product before that; it was so good. But I'd 
been searching for the product ever since and could never find it 
in any stores. So when Steve mentioned it to me a couple of years 

ago, I said it was definitely something I'd love to be involved with. 

So he took what I said to the Carol's Daughter folks and the rest 

is history. I'm now a co -owner of the company, along with Will 

Smith, Jada Pinkett and Jay -Z, as well as its spokesperson. 
I also have a perfume line coming out next year under Carol's 

Daughter called My Life. I did all the work, smelling different 
scents every single day. I put in a lot of time to make this perfume 
work because I wanted it to smell like when people compliment 
me and ask, "What are you wearing, Mary?" So I made a version 
of what it is I wear, trying to figure out what it was that got to them. 

So My Life is a combination of what scents? 
I'm basically a flower girl. So it has flowery scents with just 

a little musk and a tiny bit of wood. 

Take me as I am: 
MARY J. BUGE 
performs at the 
2009 American 

Music Awards. 

In a separate venture, you also have the Melodies sun - 

glass line coming out. 
I don't know if you watched me sing the national anthem on 
the World Series with the Yankees. But the glasses I wore and 
then took off are from the Melodies line. I had to put them on 
display [laughs]. I designed those myself along with the eye- 

glass designing company [SpyOptics]. It's my version of what 
I wear. I have a lot of sunglasses that I'm fond of, so I took my 
favorite pairs and said, "Let's try to figure out something from 
these." And they figured it out. 

Describe what it felt like to open the first Mary J. Blige 
Center for Women. 
Opening that center is one of my greatest achievements be- 
cause it's something I've always wanted to do for other women. 
It's part of the charitable organization I co- founded with Steve 

Stoute in 2008, Foundation for the Advancement of Women 
Now. Our initiative is to educate, encourage and empower 
women. Yonkers is where I grew up and saw women destroyed, 

both physically and mentally. So this center is beautiful for me 

because maybe those women's children or their children's chil- 

dren can go there and get help. I'm hoping to see FFAWN and 
Mary J. Blige Centers all over the world. Outside of music, that's 
probably the one thing to which I will devote a lot of my time. 

During the recent Hollywood Reporter /Billboard Film & 

TV Conference, you mentioned your ongoing wish to do 

a biopic about Nina Simone. Is that any closer to happen- 
ing? What other film and TV projects are you developing? 
Yes. WME, [TV /film writer /producer] Cynthia Mort and I are 
now moving forward on "The Nina Simone Story." It's been a 

long time coming. 
We're also working on a film, which the Lifetime Network 

just picked up. It's about Betty Shabazz, Malcolm X's wife, and 
Coretta Scott King, Dr. Martin Luther King's wife, and the lives 

they led being the women behind such important men. It's re- 

ally deep: Their lives are different but both women also go through 
the same things at the same time. I don't want to give away too 

many details about it, but it's going to be an important film. 

So you're eyeing more acting projects? 
Working with Cara Lewis and Randy Michelle at WME has been 
a blessing because they really go out for you and do what they 

say they're going to do. I have scripts now that they're sending 
over. There aren't a lot of great parts out there, so they're try- 

ing to pick the best material for me. I'm waiting patiently, but 
you will definitely see me in more films. 

After almost 20 years in music, what continues to drive you? 

Honestly, it goes back to my fans. I have a responsibility to them 
and they let me know that it's a responsibility. I read things all 

the time from them like, "Please keep doing what you doing." 
Or "I'm listening to 'Growing Pains' right now and it's getting 
me through my day." It's just the things people say that con- 

nect me with their lives ... that keeps me going. 
All this could be gone today or tomorrow if I were to act like 

I did it all by myself. It's God first and then my fans. They help 
me do what I'm doing; they're the reason why I am where I am. 
And I always acknowledge them in that. I've never been the type 

of person to become full of myself. I've never known how to do 

that because when we were growing up, if you even showed out 
a little, someone would try to take you out. So I guess the bal- 

ance in that is what it taught me: to stay humble and not count 
all your chickens before they hatch. To just stay on a level where 
people can relate to you and you can relate to them. 

HAIL MARY BLIGE HAS CHARTED ON THE BILLBOARD 200 WITH STUDIO ALBUMS AND OTHER SETS 

STUDIO ALBUMS 
3.3M 

"WHAT'S THE 411 ?" 

Uptown /MCA 

1992 

2.8M 

"MY LIFE" 

MCA 

1994 

2.8M 

"SHARE MY WORLD" 

MCA 

1991 

2.1M 

"MARY" 

MCA 

1999 

1.9M 

1.2M 

"NO MORE DRAMA" "NO MORE DRAMA" 

MCA (reissue) 

2001 MCA 

2002 2006 2001 

1.OM 

3.1M 

REMIX, LIVE & GREATEST -HITS ALBUMS 

ALBUM SALES 

BILLBOARD ZOO PEAK 

1.6M 

"LOVE 8 LIFE" "THE BREAKTHROUGH" "GROWING PAINS" "WHAT'S THE 411? "THE TOUR" "DANCE FOR ME" 

Geffen /Interscope Matriarch/ Matriarch/ Rernix" MCA MCA 

2003 Geffen /IGA Geffen /IGA Uptown /MCA 1998 2002 

1993 

0.8M 

0.1 M 

"REFLECTIONS "MARY J. HUGE 8 FRIENDS" 

(A RETROSPECTIVE)" Matriarch/ 

Matriarch/Geffen/16A Geffen /IGA 

2006 2001 
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Jive Records Stars R.Kelly 
And BritneySpears Have 

Survived PR Nightmares. 
Can Chris Brown's Publicity 

Campaign Take Him 
Back To The Top? 

Nov. 18 was a typical Hollywood night -the breeze calmly whispered around the congested traffic on the streets. 

But on this particular evening, one element of the atmosphere couldn't be forecast. The night marked the return of R &B wun- 

derkind Chris Brown to a California stage for the first time since his February domestic violence dispute with ex- girlfriend Rihanna. 

It's a turning point for Brown, the indisputably talented singer and dancer who built a legion of young female fans with his 

quick smile and catchy music. How Brown and his team at Jive Records -who declined to comment for this story -handle the 

buildup to the release of his new album, "Grafitti," due Dec. 8, could determine whether he regains the chart clout he held be- 

fore the incident, or if the grave situation derails a promising career. 
Those with experience in crisis public relations -the branch of marketing that by definition requires reactive instead of proac- 

tive messaging on a quick deadline -say Brown and Jive have made smart moves since the 20- year -old plead guilty to assault in 

June, and that careful strategic groundwork could mean a comeback for the singer. 
Levick Strategic Communications senior VP Gene Grabowski -who's worked with other celebrities in crisis, including base- 

ball's Roger Clemens -says Brown and his team have taken the necessary steps for a reinvention of Brown's image. "Chris has 

done three things well, which anyone in his case should do," Grabowski says. "One, he apologized. Two, he's taking the neces- 

sary steps to see that it doesn't happen again through counseling and therapy. Usually when you seek the help of others, people 

empathize with you. Three, he's helping others by giving back to charities." 
So far, sales are promising. The new album's first single, "I Can Transform Ya" featuring producer Swizz Beatz and Lil Wayne, 

reached No. 12 on Billboard's Hot R &B /Hip -Hop Songs chart and No. 23 on the Billboard Hot 100, with 240,000 downloads to 

date, according to Nielsen SoundScan. The second single, "Crawl," isn't yet available digitally. 

STAGE SUPPORT 
Brown's performance at the Avalon was the third stop as part 
his Fan Appreciation tour, an intimate performance for those 
who supported him during a "tough year," as Brown himself 
puts it. After the guilty plea, Brown was sentenced to five years' 
probation and more than 1,400 hours of community service. A 

portion of the proceeds from the concert will go to the Jenesee 
Center, which aids domestic violence victims, and Best Bud- 

dies International, which helps children and adults with devel- 

opmental disabilities. 
Brown's initial return to the stage in October wasn't without 

controversy. When he headlined New York radio station WWPR's 
Powerhouse concert, the station wound up giving away two - 
for -one tickets to the event. (The venue and /or promoters have 
yet to report the event's attendance to Billboard Boxscore, and 
WWPR declined to comment.) 

But things looked brighter at the Hollywood stop. The line out- 

side the Avalon extended down the block and wrapped around 
the corner. People of all ages and ethnicities, including parents 
who accompanied their underage daughters -some carrying 
homemade signs that read, "I Love You, Chris " -anxiously awaited 

the show's start and the Virginia entertainer to hit the stage. 
"This tour is a trial balloon for Chris Brown and Jive Records," 

Grabowski says. "They are doing it in modest -sized venues so 
the crowds don't look small and so that it looks successful. He's 
donating the proceeds to two charities, which is smart. The wild 

card is how well he handles things moving forward. If he han- 
dles with grace and humility, he has a good chance of revital- 
izing his career. Social standards have changed over time and 
people are conditioned to forgive more easily than in the days 

of Ike and Tina Turner." 
Another notable strategy that Brown's team is adopting 

that is smart but can be extremely risky, Grabowski notes, 
is that Brown is "attempting to ride Rihanna's publicity wave. 

Every time she makes an announcement, he makes one 
shortly after. She is popular now because she was victim- 
ized, but obviously when you talk about her, you think of 

him, so he is trying to benefit from her publicity." 
But all the chess moves in the crisis management PR play - 

book run the risk of going awry. Adam Kluger, a PR specialist 
and founder /owner of executive and lifestyle branding com- 
pany Adam Kluger PR, says that while Jive Records has a track 
record for saving the careers of troubled artists, like Britney 
Spears and R. Kelly (see story, page 22), Brown's case maybe a 

bit tricky. "In some genres it gives you street credibility if you 

are involved in a shooting or if you serve jail time. But for Chris 
Brown, it goes against his musical personality," he says. "It's 
difficult to cast yourself as a love figure if you're beating up on 
those you claim to love." 

Grabowski agrees. "R. Kelly won his case and was found not 
guilty on like 14 counts, which is very helpful. Plus, most of 
Chris Brown's fan base were girls, I believe, and most women 
aren't affected close to the heart when it comes to underage sex 

as opposed to domestic violence," he says. 

There are two strategic factors that weigh against Brown as 

he starts promotion of "Grafitti ": one is the immediacy of the 
incident, and the other is the fame of the victim. 

Ebro Darden, PD of WQHT New York -the station that gave 

Brown his first radio interview after the ordeal took place -says 
that unlike Brown, Kelly's trial dragged to the point where 
some -maybe even most -had forgotten about the charges 
against him. "R. Kelly's controversy was extended because the 
trial dragged on for years, and during that time, he still man- 
aged to get tons of airplay and sell tons of albums." 

Brown has no such leeway, as every follow -up court appear- 
ance after his plea deal continues to be reported by celebrity 
news outlet TM Z. 

Kluger adds that it didn't help Brown's case that Rihanna is 

a celebrated artist, while the woman involved in the Kelly alle- 

gations was unknown. "[Rihanna] has her own fan base just 
like Jon and Kate and Brangelina and Jennifer Aniston," he 
says. "If there's an unknown involved, it just doesn't have the 
same allure." 
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SECOND CHANCES 
Although Brown hasn't granted many interviews since the in- 
cident, there may be a strategic reason for his reticence. 

Grabowski feels Brown could've used more practice before 
his public apology, which included an online video released in 
July after his guilty plea, in which Brown said that what he did 
was "inexcusable," and an August interview with CNN's Larry 
King alongside his mother and lawyer, during which he de- 
clared his longstanding love for Rihanna. 

Grabowski says that in the aftermath of the event, staying 
quiet is actually a smart move on Brown's part. "You have to be 
careful not to overexpose yourself and overapologize. If you 
overdo it, it can seem transparent," he says. 

Lizzie Grubman, founder of Lizzie Grubman PR -who 
found herself in her own tabloid torment when she drove her 
sport utility vehicle into a crowd of people outside a Hamp- 
tons nightclub in 2001 -says Brown has a good chance of re- 
vamping his career but will need to do more than apologize to 
prove he is sorry. 

"Chris Brown is giving Rihanna space to let her do most of 
the speaking, which is a respectable thing to do, but I think he 
needs to continue to work with charities and do PSAs and ed- 
ucate people on what he did wrong," she says. "America likes 
to give second chances, so if he can come correct and prove to 
everybody he is truly sorry and produce an amazing album at 
that, he will win." 

Darden agrees that the music will be Brown's saving grace. 
"Jive knows that ultimately an artist's relationship with the con- 
sumer is based on the music they make, so when controversy 
happens, you can rebound as an artist if you have great music," 
he says. "He has an uphill battle to fight, but a hit record is the 
only thing that can keep him afloat." 

Based on the significant digital jumps that Brown's song 
"Forever" made after appearing on TV and online after his 
guilty plea, the prediction that good music can keep Brown 
afloat seems to be accurate. 

After being featured in a YouTube wedding video July 19, the 
song's digital downloads jumped from 3,000 the week ending 
July 12 to 50,000 the following week, a 1,500% increase. 

Digital sales the week ending Oct. 4 were 7,000, but after the 
song appeared in an episode of NBC's "The Office," they jumped 
to 32,000 the week ending Oct. 11, a 350% increase. 

"Look at [ football player] Michael Vick -he did something that 
was terrible as well, but he has been given another chance," Kluger 
says. "You have to own up to the mistake and try to rectify. Chris 
Brown seems to be moving in that direction. I wouldn't put it past 
him if he has a career resurrection." 

Other artists have overcome trouble thanks to the popularity 
of their music. Shortly after Spears filed for divorce from Kevin 
Federline, she began a downward spiral, which eventually led 
her to be put on a psychiatric hold at UCLA Medical Center. But 
with the 2008 release of "Circus," which has sold 1.6 million 
copies, according to Nielsen SoundScan, Spears is in the midst 
of a comeback. Her Circus tour has so far grossed nearly $108 
million from 77 shows, according to Billboard Boxscore. 
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Say goodbye .. . 

and hello: CHRIS 
BROWN during a 
June 22 hearing at 
Los Angeles County 
Superior Court after 
pleading guilty to 
one count of felony 
assault on Rihanna 
(left); Brown and 
the Chris Brown All - 
Stars play against 
the DJ Webstar All - 
Stars in the 
Entertainer's 
Basketball Classic 
July 27 at Harlem's 
Rucker Park; Brown 
poses with NYPD 
officers before the 
basketball game. 

A FIRST STEP 
If the Avalon stop is any indication, a favorable wind seems to 
be blowing in Brown's direction. 

At around 9:40 p.m. after opening acts Scooter, the Rejects 
and New Boyz, Brown took the stage before a packed, 1,250 - 
capacity venue to chants of "We want Chris." 

While he brought out A- listers 50 Cent and Sean "Diddy" 
Combs for the New York stop of his 2007 18-stop Exclusive tour, 
which grossed $11.3 million and had five sellouts, according 
to Billboard Boxscore, this time he was accompanied by rising 
stars Keri Hilson and Ester Dean. "Did you all come out to party 
tonight ?" he asked the energized crowd. "First off, I want to say 
thank you to each and everyone who came out tonight. With- 
out you guys, I would be nothing. Now, let's party." 

In the crowd were producer Polow Da Don and representa- 
tives from Jenesee Center and Best Buddies International, which 
he shouted out a number of times during his set. 

For those outside the industry, the music remains the mes- 
sage, not Brown's conviction. "I lost some respect for him, but 
he has apologized and is working to change," said a 16- year -old 
African -American girl while she gazed at Brown as the singer 
flashed a smile at the supportive audience. "If he continues to 

make good music like on his first two albums, I will still buy 
his music." 

"I'm still a fan. Despite what happened, you can't take away 
the fact that he's very talented," said a 21- year -old Caucasian 
male, who got tickets to the show as a birthday gift from his 
girlfriend. "All of what's happened to him will become part of 
his life experiences, which will be ammunition for his music. 
I don't think his bouncing back to where he was is going to hap- 
pen in an instant, but I think he's going to stand good at the 
end of the day. I will buy the album when it comes out Dec. 8." 

After hiring a grade -A legal team, which Brown clearly did - 
"He was facing jail time and got off," Grabowski says -the 
next step toward a full recovery is keeping fans like these in 
his good graces. 

"It's definitely too early to tell, but Jive is making the right 
moves," Grabowski says. "We'll just have to wait and see how 
fans will respond. The kind of connection he has with fans is 
the most powerful determination of whether he can come back 
or not." .. 
Additional reporting by Gail Mitchell in Los Angeles. 

CRISIS MANAGEMENT 
CASE STUDY: 

R.KELLY 
After being acquitted of child pornog- 
raphy charges last year, R. Kelly released 

"Untitled" Dec. 1 on RCA /Jive Label 
Group -and the messaging surround- 
ing the album's arrival serves as an ex- 
ample of how to help artists through a 

crisis in their public image. 
Much like Chris Brown, Kelly hasn't 

given many interviews during the six 
years since a sex tape surfaced showing 
someone who resembled him and a 

young woman. One significant inter- 
view occurred at the end of 2008 with 
BET, during which Kelly wished that 
"people can give me my life back." 

For some, the appearance did more 
harm than good. Levick Communica- 
tions senior VP Gene Grabowski says 
Kelly, as well as Brown, needed more 
practice before his public apology. "R. 

Kelly was overconfident and had many 
weak moments during that interview. He 

shouldn't have said some of the things he 

said," he says. One exchange in particu- 
lar that caught Grabowski off guard: 
When Kelly was asked about teenage 
sexual partners, he replied, "When you 
say teenage, how old do you mean? I 

Leap of 
faith: 

R. KELLY 

have some 19- year -old friends, but I don't 
like anyone illegal if that's what we are 
talking about." 

But the interview did serve to give 
Kelly's version of events outside of a 

courtroom setting -and face -to-face time 
always resonates more strongly with fans 

than third -person analysis by the media. 
"Once he did the BET interview, he 

felt he addressed the issue," Jive Records 
senior VP of marketing Lisa Cambridge 
says about the decision. "One of the chal- 
lenging things with artists with contro- 
versy is that once they are legally past 
it, they just don't want to talk about it 
anymore. Sometimes you're conflicted 
because you want to do all the interviews 

available, but you have to find a happy 
medium where people are communicat- 
ing well. There is a point where you let 
the artists speak for themselves." 

Adam Kluger, founder of the Adam 
Kluger PR firm, which focuses on PR for 
executives and lifestyle branding, says 

that in situations like these, you have to 

be careful not to overexpose yourself. 
"Sometimes discretion shows the bet- 
ter part of valor. You have to let time heal 

the wounds and the cycle spin," he says. 

One aspect of Kelly's reintroduction to 
the public is being commended: While 
Brown has been criticized for what many 
deem an insincere apology, the public 
never saw Kelly sweat. "He never allowed 

what was going on with him to keep him 
from being a singer, songwriter, pro- 
ducer," Cambridge says. "While the trial 
was going, 'Double Up' came out, the 
'Trapped in the Closet' series came out - 
he consistently had music out even after 
everything transpired. That's why this 
album isn't exactly a comeback -it's 
more of a sense of relief and vindication." 

The lead single, "Number One," is 

No.19 on Billboard's Hot R &B /Hip -Hop 
Songs chart this week while the sec- 
ond single, "Religious," is No. 55. 

Beyond that, Kelly received positive 
notices for his collaborative work even 
before he started promoting his solo 
album. He recently wrote on Whitney 
Houston's long- awaited album, "I Look 
to You," her first release in seven years. 

"For R. Kelly, he just needs to keep 
putting out good, quality music through- 
out the rest of his career," Grabowski 
says. "The incident will always be a foot- 
note in his bio, but it won't define him. 
An artist can be flawed as long as he's 

not defined by his mistakes, and I believe 

this is the case for R. Kelly." -MC 
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HOW SPOON GOT SIGNED, 
WAS DROPPED, WENT INDIE, 
SYNCHED UP WITH JAGUAR, 

HUNG OUT IN THE OC, 
KEPT ITS CRED AND STILL 

MANAGED TO SELL ALBUMS 
BY CORTNEY HARDING PHOTOGRAPHS BY AUTUMN DE WILDE 

Spoon frontman Britt Daniel's adopted hometown of Port- 

land, Ore., doesn't sprawl. The city maintains tight limits on 
local development, creating a boundary around the metro 
area to try and avoid the congestion and suburban sprawl that 
plague other cities. The term most often used for this theory 
is planning: managed growth. 

It seems strange to draw a comparison between an indie 
band's development and an indie city's building permits pol- 

icy, but in a way, Spoon and Portland embody the theory of man- 
aged growth. Neither is wholly resistant to getting bigger; they 

just want to keep everything in check and make sure the fun- 

damentals stay in place. b 
While Portland's managed growth has run into some bumps 

recently, Spoon's slow and steady approach has served it well. 

Each album the band has released has sold progressively »> 

DECEMBER 12, 2009 ! www.billboard.biz I 23 

www.americanradiohistory.com

www.americanradiohistory.com


Spoon, man: BRITT 
DANIEL, ROB POPE, JIM 
ENO and ERIC HARVEY 

(clockwise from top left) 

more than previous efforts. According to Nielsen SoundScan, 
2001's "Girls Can Tell" has sold slightly less than 100,000, 
2002's "Kill the Moonlight" 153,000, 2005's "Gimme Fiction" 
215,000 and 2007's "Ga Ga Ga Ga Ga" 315,000. And the band 
hopes to sell even more when its new release, "Transference," 
arrives Jan. 19 on Merge. 

"Spoons upward trajectory is pretty unparalleled, and it's all 
across the board," says Ben Dickey, who has worked with Spoon 
since 2001 and managed the band since 2005. "It's sales, it's tour- 
ing, it's synchs. This is a traditionally underground band, and 
they are not all of a sudden making very commercial records." 

Ironically, the band's upward trajectory started after Elektra 
Records dropped it in 1998. Put out to pasture only four months 
after the release of its major -label debut, "A Series of Sneaks," 
failed to sell and the band's A &R man Ron Lafitte quit, Spoon 
signed to Merge in 2000. It wasn't until 2002, however, when 
"The Way We Get By," from the album "Kill the Moonlight," 
appeared on the TV show "The OC" that the tide began to turn. 

" 'The Way We Get By' was really the start of things," Dickey 
says. "It was the first single people identified with; previously, 
they had been a very album- centric band." 

But if "The Way We Get By" lit the fuse, the explosion oc- 
curred with the band's next album, "Gimme Fiction." 

"The biggest tipping point for Spoon was [the track] 'I Turn 
My Camera On,' " Dickey says. "That was the song that started 
to crack radio [although the song never charted], and it started 
to attract a lot more synchs." 

One of those synchs was a Jaguar ad, which started airing in 
January 2006 in the United States, Canada, Mexico, the United 
Kingdom, France and Italy. The song also appeared in TV shows 
like "Veronica Mars," "Bones" and "The Simpsons." 

" 'I Turn My Camera On' was really the start of them getting 
a mainstream audience," Merge co- founder Mac McCaughan 
says. "And they were smart about how they went about it, be- 
cause they could have gone crazy after `Camera.' But the band 
has always retained tight control over their licensing. They do 
it on their own terms." 

Spoon also overcame any notions it would be a one -hit won- 
der post -"Camera" with "Ga Ga Ga Ga Ga," which featured 
the single "The Underdog." The song was also a licensing suc- 
cess, appearing in the film "Cloverfield," as well as TV shows 
like "How I Met Your Mother" and "Numb3rs." "The Under- 
dog" also cracked the radio charts for the first time in Spoon's 
career, peaking at No. 3 on Triple A and No. 26 on Alternative. 

The band rode the wave of success all the way to the stage of 
"Saturday Night Live," where it performed Oct. 6, 2007. 

"The key to each successive record is being able to set it up 
to reach the new people we are poised to meet," McCaughan 
says of "Transference." "The visibility is there for the fans; they 
pay attention, and they know it's coming out. The bigger chal- 
lenge is to get it into places where people who know them from 
`SNL. or hearing them in an ad will find them." 

But McCaughan adds that strategy doesn't mean flooding 
the market. "We are going to get them in as many retailers as 
it is smart for them to be in," he says. "It makes no sense for 
us to be in useless markets." 

That's why, for instance, the label is targeting Best Buy and 
Target, but is more wary of Wal -Mart. "Wal -Mart doesn't have 
a lot of alternative albums, and its music section is shrinking," 
he says. "We have to be careful not to be haphazard in how we 
approach this." Dickey adds that many big -box stores already 
stock Spoon albums. "We sort of snuck in the back door at a lot 
of these stores and quietly sold there," he says. 

Lead singer Daniel says that the band has "a definite plan at 
retail. It feels like the same thing we've always done, just at 
warp speed." 

That same line of thought extends to the licensing for 
"Transference." 

"This is a band that is willing to license, without question," 
says Lyle Hysen, head of Bank Robber Music, which handles 
Spoon's licensing. "But they are also more involved than al- 
most any band I know. Britt is included on every e -mail I send 
out with a licensing request, and he's part of every conversa- 
tion and very responsive." 

"Any band worth its salt should care about where its music 
is appearing," Daniel says. "We turned down an ad for Hum- 
mer, because every time I see someone driving one, they seem 
to be saying, 'I don't give a fuck about anyone,' and I didn't want 
to get behind that. But in terms of movies and TV shows, as 
long as it's not offensive and high quality, we'll go for it." 

But don't expect to hear songs from "Transference" in ads or 
films just yet. "We're trying to keep the record from leaking at 
this point," Dickey says. Hysen adds that they're planning a party 
and show for music supervisors the week of release. "We will get 
some hits the week the album comes out, for sure," he says. 

Spoon's cautious approach is a direct result of its last album 
leaking almost two months prior to release. "The worst part 
about a leak is this: You spend all your time talking to everyone 

involved and putting together a plan, and then a leak just throws 
a wrench into it," drummer Jim Eno says. "You have to redo 
everything. Say the second single leaks -well, now radio will 
think the song has been around forever." 

Eno adds that his goal at this point is to make it hard for 
someone to steal the record. The physical copy sent out to media 
won't play on computers, and digital streams come with strict 
orders not to leak the track. 

"I know it will leak at some point," Eno says. "But ideally, it'll 
be closer to the day it's supposed to come out. And after all, 
leaks can be positive if you have a good record and people start 
talking about it." 

"Transference" is rawer and dirtier than previous efforts, 
without as much sheen and production. Songs like "Mystery 
Zone" cut off abruptly, leaving listeners to wonder whether their 
copies might be defective or if the band just decided to simply 
stop playing on a whim. Transitions between tracks are also 
shorter, and the result is a more angular sound. 

Daniel says he wanted to make an album where none of the 
songs sounded like "The Underdog," and he's managed to suc- 
ceed, all while retaining the signature Spoon sound. "I was writ- 
ing whatever turned me on while we were making the album," 
he says. "But I look back, and I definitely see a lack of songs 
that follow the verse -chorus- verse -chorus structure." 

Eno says that a few of the songs were tracked live, and the 
band tried not to obsess while making the album. 

Despite the fact that "Transference" is arguably less com- 
mercial than other albums, Dickey says he thinks Spoon will 
continue to do well at radio. "We haven't started really ap- 
proaching anyone yet, but we have had success in the past, 
and we have program directors and music directors onboard," 
he says. In addition to charting with "The Underdog," the 
track "Don't You Evah" peaked at No. 33 on Alternative and 
No. 9 on Triple A. 

"We will continue to work with stations that support Merge 
artists, like college radio stations and triple A and [noncom- 
mercial]," McCaughan says. "It's harder to predict how things 
will go at commercial rock radio. That said, this album is very 
stripped -down and direct, so I think that rock radio will like it." 

The band is also planning on touring extensively behind 
"Transference," as it has done with other albums. "They are 
going to start off by playing some shows in December and try- 
ing to get back into people's minds," McCaughan says. "We are 
counting on people remembering them and hoping that casual 
fans see that they have staying power." 

Daniel says Spoon will play shows during the week of release 
and then spend much of 2010 on the road. "We're going to start 
out in Europe and then do the States and the summer festi- 
vals," he says. According to the Official Charts Co., "Ga Ga Ga 
Ga Ga" has sold 5,000 copies in the United Kingdom, and 
"Gimme Fiction" has sold 3,000. 

He adds that as Spoon spends more time touring behind 
each album, the members come to better understand their lim- 
its. "You can totally tour a record for too long," Daniel says. 
"And it can prevent you from coming up with new material. I 

feel like we know when to stop at this point. That said, I love 
touring, and I have a lot of fun on the road. The really nice thing 
about being at this point in our careers is that we have the abil- 
ity to stop doing the things that aren't fun." 

Eno says that he doesn't envy young bands at all. "They have 
no formula or strategy to do music and make a living anymore," 
he says. 

And unlike many young acts, Spoon doesn't have to spend 
countless hours surfing the Web. While the band has a Web 
site and a MySpace page, the members don't post minute -by- 

minute updates of their lives. "No one makes us do any online 
stuff we don't want to do," says Daniel, who sounds incredu- 
lous that some labels would force bands to spend hours on Twit- 
ter. "I do some blogging, I like to talk to fans, but I don't do it 
in any organized or strategic fashion. 

"We're in such a sweet spot right now," Daniel says. "I hon- 
estly can't really think of anything to complain about." 

`THIS IS A TRADITIONALLY UNDERGROUND BAND, AND THEY ARE NOT ALL 
OF A SUDDEN MAKING VERY COMMERCIAL RECORDS.' 
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`Avatar' soundtrack is 
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Elvis Costello dishes 
about his TV show 
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'Princess music draws 
Randy Newman, Ne -Yo 

SIBLING REVELRY 
ii'3e Band Perry leads 
with `hip' first single 

ROCK BY LAURA LEEBOVE 

`Dino' -Mite! 
Motion City Soundtrack Gets Ready 
To Roar On Its Major -Label Debut 

After releasing its first two records on indie label Epitaph, pop - 
punk band Motion City Soundtrack signed a multiple -album 
deal with Columbia in late 2006, months before releasing its 
final Epitaph effort, 2007's "Even If It Kills Me." With its Co- 

lumbia debut, "My Dinosaur Life," set for release Jan. 19, the 
band's team is working to balance its new major -label status 
with the independent, grass -roots approach that got Motion 
City Soundtrack its start. 

Manager Doug Lefrak says that while Epitaph has always 
been a great partner, Columbia offers the group the opportu- 
nity to go further. "In the long term, the feeling was that at 
some point we'd want a larger set of resources and a larger 
team of people that could help us take all that groundwork and 
continue to expand it," he says. 

Even though the signing was done while the band was still 
under contract with Epitaph, guitarist Joshua Cain says it 

seemed like a logical next step. "Knowing how things change 
so fast and having no idea how the next record would do on 
Epitaph, it just felt right to make the move when there was the 
right interest there," he says. "This feels like a big machine 
that can work really well toward the goals we have at this point. 

Because we're not a new band, we don't need the [initial] de- 

velopment phase, but we need the development phase on the 
bigger side." 

Columbia director of marketing Nina Webb says she hopes 
"Dinosaur" will nudge Motion City Soundtrack out of its pi- 

geonhole as a "Vans Warped tour band." 
"With a band like this that's kind of been the kings of the 

Warped tour, it's always the challenge of getting the next step 
higher," she says. "One of the challenges is making sure peo- 

ple realize that this is not just another emo -punk band. This 
is a sophisticated band that should be in the same category as 

Weezer, Jimmy Eat World, Blink -182 and those type of artists." 
Because of this, Webb says it's perfect that the band will sup- 

port Weezer on several dates in December and January. The 

group will go out on a headlining tour starting in late January, 
covering the United States, Australia, Japan and the United 
Kingdom in the first three months following the album release. 
Motion City also has three sold -out Chicago shows in mid - 
December, each of which will feature one of the band's Epitaph 
records in full. "It's kind of our holiday, coming -back moment 
for being on and off so much in the last year," Cain says. 

There's already an album preorder under way on the band's 
Web site, and fans who opt for the $60 deluxe version will re- 

ceive five bonus tracks, a hard -bound book with six 7 -inch pic- 

ture discs, a signed lyric booklet and album artwork for each 
song by Joe Ledbetter. There is also a digital deluxe edition, 
which includes the bonus tracks and the artwork in PDF form, 
Webb says. The album's first single, "Her Words Destroyed 

My Planet," is being serviced to modern rock radio, and the 
track "Disappear" and an accompanying video were already 
released to fans online. 

Along with the more traditional marketing campaign, Mo- 

tion City also took a grass -roots approach to reach its diehard 
fans: Throughout November, frontman Justin Pierre traveled 
with the band's tour manager and a friend on a tour they called 
On the Dino Trail, during which Pierre made appearances and 
played acoustic shows throughout the Midwest and East Coast. 

Webb says much of the spontaneous itinerary was planned 
with fans' help through Twitter, and all of it was chronicled on 

MyDinosaurLife.com. "Justin is a rare breed where he is charis- 

matic and entertaining, but does not have an ego," Webb says. 

"He's happy if he's playing in front of 10 people or 5,000. It's 
been really great and I think fans are really surprised by it." 

Lefrak says he's hoping that a Western run of the tour is also 

in the cards. 
Cain says Twitter has been the biggest change in the band's 

relationship with its fans, which used to be handled online 
through instant messaging and e-mail. "I feel like in the last 
few years, that stuff's gotten harder to do," he says. "[Twitter 

has] really re- engaged us as a band to be able to communicate 
with everybody." 

Columbia may be new to the Motion City Soundtrack busi- 
ness, but Webb wants to make it clear that the label isn't try- 

ing to change the band. "Nothing's broken here," she says. 

"We want to just help support it and show everybody who this 
band is and keep them exactly who they are." 
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» >NORAH JONES 
ANNOUNCES TOUR 
DATES 
Norah Jones is waiting 
until spring to embark on 
a 36 -city tour, which 
kicks off March 5 in Tulsa, 
Okla. The jazz -pop singer 
will play midsize and 
smaller markets like 
Akron, Ohio, and El Paso, 
Texas. Several shows 
went on sale Dec. 4 with 
the rest becoming 
available before the end 
of the year. Jones spent 
much of November 
performing on TV shows 
like "The View" and 
"Good Morning America" 
and is scheduled to 
perform on "The Tonight 
Show With Conan 
O'Brien" Dec.15 and 
"Jimmy Kimmel Live!" 
Dec. 16. 

>CHESNEY, BON 
JOVI TO HEADLINE 
HULLABALOU FEST 
Churchill Downs, the 
Louisville, Ky., racetrack 
that's home to the 
Kentucky Derby, has 
announced plans for a 

three -day music festival 
in 2010 called Hullabalou. 
Headliners for the event, 
scheduled for July 23 -25, 
include Bon Jovi, Kenny 
Chesney and the Dave 
Matthews Band. Grounds 
passes, reserved seats 
and VIP packages went 
on sale Dec. 4 through 
Ticketmaster and at 
HullabalouFest.com. 
More than 65 acts will 
perform, including Zac 
Brown Band, Al Green, 
the Doobie Brothers, 
Loretta Lynn, Dwight 
Yoakam, Gladys Knight, 
the B -52s, the O'Jays, 
Colbie Caillat, Richard 
Marx, Gov't Mule, the 
Black Crowes, Kansas 
and Taj Mahal. 

» >STROKES BACK 
ONSTAGE IN 2010 
The Strokes and Jay -Z will 
headline the 2010 Isle of 
Wight festival in the 
United Kingdom, marking 
the New York rock band's 
first confirmed show 
since October 2006. The 
Strokes will headline the 
festival June 12. 

According to frontman 
Julian Casablancas, the 
band is slated to 
reassemble in January 
after spending five 
months earlier this year 
working on songs for the 
group's fourth album, its 
first since 2006's "First 
Impressions of Earth." 

Reporting by Michael D. 

Ayers and David J. Prince. 

COUNTRY BY DEBORAH EVANS PRICE 

The Circus 
Comes 
To Town 

Everybody 
in: PHIL 

VASSAR 

Phil Vassar Involves The Whole 
Crowd On His New Album 

From recording with his band, rather than as 
a solo artist, to recruiting young talent to craft 
his new video, Phil Vassar sought to involve 
the community with his new Universal South 
album, "Traveling Circus," due Dec. 15. 

"Business as usual just doesn't exist any- 
more," Vassar says. "I'm so over the glamour - 
shot album cover and same producers and same 
musicians on every record. It just all sounds 
the same to me. So I thought it would be fun 
to get some different folks on the record." 

In addition to using his band on the new 
album, Vassar recruited recent graduates of 
Orlando, Fla.'s Full Sail University to create 
the video for his new single, "Everywhere I 

Go." "The guys who did the video are just so 
green. These guys are 22 or 23, just getting out 
of school," Vassar says. "It's a really cool ap- 
proach and the thing looks great. I'm trying to 
figure out why [previous] video guys were 
charging me $100,000 a year and they could 
do it for $40,000." 

The Virginia native first made a name for 
himself in Nashville as a songwriter, penning 
hits for Tim McGraw, Jo Dee Messina, Collin 
Raye, Alan Jackson and others. In 1999, he was 
named ASCAP's country songwriter of the year 
and soon signed with Arista and began scor- 
ing hits of his own. 

He either wrote or co -wrote everything on 
the new album, including the personal, vul- 
nerable "A Year From Now." "As an artist, I 

think you are doing yourself a disservice if you 
don't take the opportunity to sort ofwrite about 
things that are good, bad and ugly," he says, re- 
ferring to his recent divorce. " 'A Year From 

Now' was a hard song to write, but I think that 
you can surely tell that I mean it." 

Vassar had used his band to record a couple 
of new songs for his greatest -hits package, but 
"Traveling Circus," his sixth studio album, 
marks the first time he and the musicians 
recorded an entire project. "It's a real raw - 
sounding album. It was just a lot of fun," says 
Vassar, who self -produced the record. 

Universal South senior VP of sales and op- 
erations Van Fletcher says the label has high 
expectations for the album. "The music on this 
album represents the most honest and per- 
sonal Phil Vassar release that he has ever 
recorded," Fletcher says. 

To create awareness, the label plans to place 
ads in circulars as well as buy TV spots in De- 
cember and January. There will be "win it be- 
fore you can buy it" contests at radio and stations 
are being serviced with liners. Fans who pur- 
chase the CD will get a free download of the 
video for "Bobbi With an 1," which features 
"Desperate Housewives" star James Denton. 

Vassar will perform U.S. dates in Decem- 
ber and will head to Europe for shows in Jan- 
uary. "I've always wanted to do it," he says 
of playing Europe for the first time. "I'm 
going back in June for two weeks and then 
back in November. I'm excited. I'm going to 
rock that place." 

Vassar has also signed on to write songs for 
an upcoming play based on the 2007 film "Wait- 
ress," which starred Keri Russell. "It's a really 
cool movie, and they are taking it to Broadway," 
he says. "I'm writing the songs, so I'm in the 
middle of that. It's just been crazy." 

AIII S1' 
EDITORS 
Pop quiz: Name the only in- 
ternational act ever to debut 
at No.1 on the official singles 
chart for the Belgian region 
of Flanders. 

Forget Madonna, Eminem 
or Lady Gaga -the proud 
owners of that accolade are 
U.K. alternative act Editors, 
who went straight to the 
summit of the Ultratop chart 
in September with "Papillon," 
the lead single from their 
third album, "In This Light 
and on This Evening." 

The album marks a change 
in musical direction for the 
four -piece band, which has 
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eschewed the guitar rock of 
its first two releases, 2005's 
"The Back Room" and 2007's 
"An End Has a Start," for a 

more electronic sound. 
Editors singer Tom Smith 

says that outside Belgium, 
the new sound has alienated 
a number of fans. 

"Some people are shock- 
ed and think it sounds like a 

different band," he says. 
"But for us to go somewhere 
new and stretch ourselves 
felt like the most natural 
thing in the world." 

And, in truth, it's a logical 
progression. After the Joy 
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BY ANN DONAHUE 

PLANET 
HOLLYWOOD 
James Horner's 
Score For `Avatar' 
Combines A Love 
Story, Aliens -And 
Leona Lewis 

It's been 12 years since direc- 
tor James Cameron and corn - 
poser James Horner worked 
together on "Titanic." The 
highest -grossing film of all 
time earned $1.8 billion at 
the global box office, accord- 
ing to BoxOfficeMojo.com; 
sold 10.1 million copies of the 
score, according to Nielsen 
SoundScan; and propelled 
Celine Dion's closing- credits 
track, "My Heart Will Go On," 
to an Academy Award for best 
song and a thousand mis- 
guided karaoke sessions. 

So when Cameron called 
Homer two years ago and told 
him that he wanted to collab- 
orate on another film -but 
that Horner had to stop work 
on all his other projects in the 
interim and dedicate 100% of 
his time to the movie -he 
willingly signed up. 

"It was going to be pretty 
massive," Horner says. "He 
said, 'You won't be able to 
handle it and anything else at 
the same time.' " 

The film, "Avatar," is due 
Dec. 18 from 20th Century 
Fox and stars Sam Wor- 
thington, Zoe Saldana and 
Cameron's muse, Sigour- 

ENGLAND 
By Steve Adams 

Division -influenced gloom 
rock of the first two records, 
Editors' newfound love of 
synthesizers and drum ma- 
chines has echoes of New 
Order, adding real groove to 
tracks like "Bricks and Mor- 
tar" and "Eat Raw Meat = 

Blood Drool." 
The change also found 

favor with U.K. record buyers. 
The album went straight to 
No. 1 on the Official Charts 
Co.'s (OCC) albums list after 
its Oct. 12 release on indie 
label Kitchenware. 

"That was a really nice sur- 
prise," Smith says. "To be in 

the game for three records 
and have people still inter- 
ested in what we're doing is 

an amazing feeling." 
The new album has sold 

54,000 copies, according to 
the OCC, while "The Back 
Room" has moved 523,000 
and "An End Has a Start" 
335,000. 

Editors are licensed to 
PIAS for Europe and Sony 
for the rest of the world, but 
the album makes its U.S. 
bow Jan. 19 on New York - 
based indie Fader. Fader 
handled the U.S. release of 
"The Back Room," which 

ney Weaver. Much like the 
prerelease buzz on "Ti- 
tanic," "Avatar" is taking 
some knocks for being too 
costly, too long and just too 
damn weird, with painstak- 
ingly intricate computer - 
generated blue aliens as the 
main characters. 

But Horner says that again, 
the scope of Cameron's vision 
will prove doubters wrong. 
The soundtrack, which will be 
released Dec. 15 on Atlantic, 
is the result of Cameron cre- 
ating the futuristic society 
that's the setting of the film - 
and Horner dreaming up the 
type of music that the planet's 
non -human population would 
listen to. 

"The kind of music he 
wants and how emotional he 
wants it to get was extraordi- 
narily difficult to achieve," 
says Horner, a five -time 
Oscar nominee for original 
score and winner for original 
score and song for his contri- 
butions to "Titanic." "I've 
never worked on a score as 
complicated as this one." 

But lest things get too eso- 
teric, much like "Titanic," the 
album gets diva lung power with 
Leona Lewis singing the end - 
credit song, "I See You (Theme 
From Avatar)." The song was 
produced by Homer and Simon 
Franglen, who also produced 
"My Heart Will Go On." 
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sold 63,000 copies, accord- 
ing to Nielsen SoundScan, 
allowing its successor to be 
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Atlantic Records chair- 
man /CEO Craig Kallman got 
the soundtrack -"He had 
pursued it heavily since last 
spring," says James Lopez, 
senior VP of marketing/ 
brand partnerships at At- 
lantic. "The song came about 
in the past month. We're all 
running at breakneck speed." 

Much like "My Heart Will 
Go On," "I See You" incorpo- 
rates sonic themes from 

`I've never 
worked on 
a score as 

complicated 
as this one.' 
-- ,JAMES HORNER 

upstreamed to Epic. But 
sales of "An End Has a Start" 
stalled at 48,000, according 

Horner's score. 
"It will be very 
familiar by the 
time the movie ends and the 
song comes on," Lopez says. 

While specific deals 
haven't yet been finalized, 
Lopez says the rollout for the 
soundtrack will take place in 
three phases: First, the song 
was streamed online during 
the first week of December; 
the following week, the 

to SoundScan, prompting a 

return to Fader. 
"We were really happy 

with the setup of [ "The Back 

Room "]," says the band's 
co- manager Rob Whitaker, 
of Birmingham -based Zoot 
Music. "So we're glad to be 

using the same team." 
Fader CEO Jon Cohen is 

optimistic that his label can 
return the band's stateside ca- 

reer to an upward trajectory. 
"The new sound is going 

to go over really well here," 
he says. "But this is the kind 
of record people need to 
spend time with. The first 
two records had some more 
obvious straight -ahead pop 
music ... this one's more 
challenging." 

"Papillon" is being worked 

album will be 
streamed in its 
entirety; finally, 

the week "Avatar" is released 
in theaters, the video will be 
released online. 

There's another similarity 
between "Avatar" and "Ti- 
tanic," Horner says: Despite 
the spectacle of the films, 
they're both love stories at 
the core. 

"I was always pushing 
[Cameron] never to lose sight 
of the heart," he says. "I was 
like the female onboard: 'Re- 
member the girls that want 
to go see this and may want 
to go see it twice.' That is 
where the music plays its 
most important role, con- 
stantly reminding you that 
there's this two -person rela- 
tionship driving the whole in- 

side of the story." 

with ELVIS COSTELLO 

Elvis Costello needs no introduction. If you're unfamiliar with his body of work, put down 

this magazine and make a beeline to your nearest record store or download emporium. 

The British singer /songwriter, who swept through the London pub scene, the punk move- 

ment and the New Wave fad while retaining his signature sound continues to release great 

work 30 -plus years in. His latest project, the country- and folk -inflected "Secret, Profane, 

and Sugarcane," arrived June 9 on Hear Music. 

As if being a music legend wasn't enough, Costello is also determined to make his mark 

on TV; his show, "Spectacle," blends music and interviews with superstars and up -and- 

comers. A DVD of the first season was released Nov.17, and the second season premieres 

Dec. 9 on the Sundance Channel. 

1 How do you curate the shows and 
decide on the guests? 
Well, of course you can make a wish list, but 
even though you can theorize all you want, 
you've got to get people into the theater. After 

that, I think the most important thing is con- 

trast. You need people who are more gently 
spoken together with people who can really 
grab you by the throat. It's not a bad thing 
to also have people who have a broad popu- 
lar appeal and don't often get to play in in- 

timate settings. 

being like a carnival barker or the MC of a big 

package show. 

4 Are you planning on doing any other 
TV, given the success of "Spectacle "? 
Maybe visiting "Colbert Christmas" or 
"30 Rock "? 
I think "30 Rock" is on hiatus right now, but 
I'd be more than happy to reprise my roll as 

an international art thief [laughs]. I've car- 

ried a Screen Actors Guild card for a number 
of years, but I don't think of myself as an actor. 

I wouldn't mind doing something 
where I am given the responsibility 
of being a character -usually I'm just 
asked to be a guitar player with 
glasses. 

to college and alternative 
radio. Some U.S.- specific re- 

mixes are due in early 2010 - 
a tactic that proved success- 
ful in Belgium, where three 
versions of the song, includ- 
ing an acoustic take and a 

mix by Dutch dance DJ Ti- 
esto, all attracted consider- 
able airplay. 

Meanwhile, Smith is relish- 
ing the prospect of playing 
some U.S. shows in February, 
booked by William Morris En- 

deavor Entertainment. 
"Our music's never been 

particularly British," he 
says. "We'll go out there 
and get amongst it. Our fan 
base has been building step 
by step with every record. 
It'd be nice if America could 
follow suit." 

2 You hold your own as an interviewer 
against big personalities like Bono and 
former President Bill Clinton. How did 
you prepare to interview these people? 
With someone like Bono, at one time, I was 

on top of the bill and he was just coming up. 
And all of sudden he got on a rocket ship and 
just took off, and his music was just designed 
for such huge, wide spaces. But he's still a 

human being with anxieties and insecurities. 
On the show, Bono talks about being in the 
company of Frank Sinatra and realizing that 
he was in a heavyweight league. 

When I talked to Clinton, we mainly talked 
about music, but I did ask him one very seri- 
ous question, about whether he consulted 
music when he was faced with a difficult pol- 

icy decision. And I could see the impact that 
question had was different than him just rem- 
iniscing about music, and I felt like I had been 
sparring with Muhammad Ali and just laid a 

glove on him. 

3 Were you influenced by any partic- 
ular music shows or talk shows when you 
started putting "Spectacle" together? 
I didn't really have a model for the show in 
my head; I just wanted to pull together all the 
things that interested me. I see myself as 

5 Are you working on any new 

music at the moment? 
I'm always writing. I'm not record- 
ing anything right now because I just 
finished touring. I was in Australia 
four weeks ago playing shows, and 
then I went to Toronto to do the last 
show of the season [ for "Spectacle "], 

and I've been in New York working 
on the edits ever since. 

6 In 2004, you put a line on the back of 
your CD "The Delivery Man" stating that 
you didn't endorse the FBI anti -piracy 
warning on the back of albums. What did 
you mean when you made that state- 
ment? 
My issue with having a government agency 
stamp on creative work is that it just goes 
against my nature. I won't carry an ID card, 
because people actually lost their lives so that 
we don't have to carry ID cards. 

And I'm not really big on government in- 

stitutions putting stamps on works of art. The 
problem is much more complex than all of 
that, and my issue is that it's just like the pa- 

tient is bleeding from a number of wounds 
and you just put a [bandage] on this one 
thing -and it has a big FBI sticker on it and 
that's supposed to make people feel better? 

It's like suing one or two people for down- 
loading. If you really want to go after it, you 

go after the file- sharing institutions, because 
they're also the conduits for child porn. So 

why don't you go after them? Just go and close 
them down. You know, it's a half -assed thing, 
that's what my problem with it is. It's the 
wrong enemy. ' 
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ALI3LJ IVIS 
KID SISTER 
Ultraviolet 
Producers: various 
Downtown Music 
Release Date: Nov. 17 

Kid Sister may be something 
of a one -trick pony, but for- 
tunately that one trick is to- 
tally unique to her -a high - 
energy, syncopated rap style 
that's as simultaneously cute 
and husky as a Miley Cyrus 
single. Her often -delayed, 
multiple -producer debut 
album (overseen by A -Trak) 
comes more than two years 
after her breakthrough sin- 
gle, "Pro Nails," a thumping 
collaboration with Kanye 
West. That track is included 
on "Ultraviolet," along with 
11 other instances of old - 
school Chicago -style rap 
and house melding together 
in decidedly not-so- nostal- 
gic ways. On the declarative 
opener "Right Hand Hi" 
(produced by tastemaking 
dance music DJs Steve An- 
gello and Sebastian Ingros- 
so), Kid Sister drops Missy 
Elliott -esque rhymes over 
humming, trance -like synths 
that pulsate in breakbeat 
style. Other standouts in- 
clude the frenetic, techno- 
tinged "Switch Board" and 
the new wave styling of "Get 
Fresh." After 20- something 
years of rap and dance run- 
ning in mostly parallel lines, 

Kid Sister's imagining of 
their intersection is fresh and 
unapologetically fun. -KM 

RAKIM 
The Seventh Seal 
Producers: various 
Ra Records /Tuscan 
Villa /SMC Recordings 
Release Date: Nov. 17 

Despite it being nearly 10 

years since his last album, 
Rakim proves he's still in top 
lyrical form on his third solo 
set, "The Seventh Seal." On 
the single "Holy Are You," he 
makes biblical references 
atop the Electric Prunes' 1968 

sample of the same title, rap- 
ping, "Trace this style to the 
roots of Genesis /The world 
wonder /I'm still standing like 
pyramids." Later, over a basic 
tambourine and electric gui- 
tar production, Rakim schools 
other artists about the art of 
rap on "How to Emcee." 
Standouts on the album in- 
clude "Man Above," with 
piano influence from Dr. Dre's 
"Still D.R.E.," and "You and I," 

which features flute vibra- 
tions. But much like the synth - 
driven beat on "Holy Are You," 
some elements on "The Sev- 
enth Seal" seem dated. "Mes- 
sage in the Song" includes a 

lifeless singer on the chorus, 
while "Satisfaction Guaran- 
teed" has an unappreciated 
chipmunk- sounding voice 
looped into the beat. Overall, 

SHAKIRA 
She Wolf 
Producers: various 
Epic Records 

7 Release Date: Nov. 23 
With plenty of moans, guitars, 

doumbek, disco, clarinet and synth, Shakira's 
newest album, "She Wolf," is a grab bag of influ- 
ences, ranging from pop rock to world music to 
'80s R &B. The result is certainly more adventurous 
than anything from her peers, if a little forced. 
Highlights include an ingenious mix of mandolin, 
banjo, sitar and tabla on "Gypsy," the closest thing 
to an acoustic song on the album, and "Why Wait," 
with its relentless synth punctuated by a badass 
Middle Eastern string section straight from Led 
Zeppelin's "Kashmir." The bonus tracks, for which 
the album's U.S. version was previously delayed, 
don't add much. The Timbaland- produced "Give It 
Up to Me" has Shakira telling Lil Wayne, "Put me in 

a cage and lock me away and I'll play the games 
that you want me to play." Just as you'd say to a 

friend with an unworthy partner, you want to tell 
Shakira: You can do better. -ABY 
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the God MC can still carry the 
throne as one of the greatest 
rappers of all time, but he'll 
need stronger production the 
next time around. -MC 

ON EREPUBLIC 
Waking Up 
Producer: Ryan Tedder 
Mosely /ln terscope 
Release Date: Nov. 17 

OneRepublic has recharged 
its sound with its second al- 
bum, "Waking Up." The new 
set finds the band turning out 
irresistible instrumentals and 
ultra- catchy vocal chants that 
enliven its radio -friendly rock 
sound. The first single, "All the 
Right Moves," melds scratchy 
drums with a sweeping mix of 
cello and piano in a nod to in- 
dustry politics. During "Se- 
crets," OneRepublic frontman 
Ryan Tedder defends his in- 
demand songwriting abilities 
when he sings, "This time, 
don't need another perfect 
line /Don't care if critics never 
jump in line." He's more opti- 
mistic on "Good Life," an up- 
lifting pop gem complete with 
whistles and lighthearted 
marching drums. "Waking Up" 
boasts enough intertwining 
pop melodies backed with an- 
themic vocals to show fans of 
the 2007 Timbaland- remixed 
track "Apologize" that OneRe- 

public can deliver more addic- 
tive hooks while still maintain- 
ing its own graceful and intro- 
spective sound. -KP 

ROBBIE WILLIAMS 
Reality Killed the Video 
Star 
Producer: Trevor Horn 
Astralwerks 
Release Date: Nov. 77 

The United States may not 
even have noticed he's been 
away, but there's been a Rob- 
bie Williams- shaped hole in 

the rest of the world's pop 
landscape since his experi- 
mental last album, "Rudebox," 
flopped in 2006. On his 
newest effort, "Reality Killed 
the Video Star," such lyrics as 

"Get the message to the trou- 
badour /The world don't love 
you anymore" may suggest 
that "Rudebox" is still preying 
on Williams' mind. But musi- 
cally, it's never happened. In- 
stead, he offers string - 
drenched ballads ( "Morning 
Sun "), slick George Michael - 
style electronic dance -pop 
( "Starstruck," "Last Days of 
Disco "), Elvis Costello -esque 
clever wordplay ( "Blas- 
phemy") and the slightly 
cheesy, supremely catchy 
MOR pop he made his name 
with ( "You Know Me," "Won't 
Do That "). Only the garish 

GUCCI MANE 
The State Vs. Radric Davis 
Producers: various 
Asylum Records /Warner Bros. 
Release Date: Dec. 8 
If Gucci Mane's new album, "The 
State Vs. Radric Davis," were a 

holiday, it would be Halloween. Over a daunting, 
organ -like piano on the track "Heavy," the Atlanta 
rapper wittily rhymes, "I just got out of jail, yeah, they 
tried to Michael Vick me." Similar to something heard 
in a horror film, the song "Gingerbread Man" features 
OJ Da Juiceman's habitual "Eys!" over a grand piano 
scheme and clinging xylophones. And Soulja Boy and 
Waka Flocka Flame are featured on "Bingo," which 
boasts a double -speed beat ideal for any scary 
movie. Even the ladies' track "I Think I'm in Love," on 
which Gucci discovers he and his love interest are 
falling for each other, features an eerie Zaytoven pro- 
duction beneath it. However, like the singles 
"Spotlight" and "Wasted," the songs on the album 
that jump out most aren't the ones with creepy 
rhythms, but those with Gucci Mane's witty lyrical 
delivery. The comical "Lemonade" is about diamond - 
encrusted jewelry, while "My Own Worst Enemy" 
talks about the day he was almost murdered. -MC 
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'80s -style rocker "Do You 
Mind" fails. The end result may 
not be enough to convince 
America it's missing out, but 
expect this album to bring the 
already- converted back on- 
board in droves. -MS 

JUSTIN BIEBER 
My World 
Producers: various 
Island Records 
Release Date: Nov. 17 

Fifteen -year -old pop sensa- 
tion Justin Bieber's first Bill- 
board Hot 100 single, "One 
Time," was an insanely catchy 
ode to young love that imme- 
diately won over fans. And so 
were his second, third and 
fourth. It's no wonder, then, 
that Bieber's debut album, 
"My World," sticks to the for- 
mula. His vocals are as boy- 
ish as they are disarmingly 
mature. With genuine swag- 

LEONA LEWIS 
Echo 
Producers: various 
J /Syco 
Release Date: Nov. 17 

"I breathe, I hear, but I don't be- 
lieve it," U.K. pop artist Leona Lewis sings on "Alive," 
a standout track from her second album, "Echo." 
"My heart, it beats, but inside I'm freezing." Lewis' 
detractors will find it hard to separate those lyrics 
from the main criticism often lobbied against her: 
that she's technically gifted, but there's a soulful 
quality missing from her performance. While it's true 
that Lewis has never emoted on the level of her 
heroine, Whitney Houston (an awfully high bar to 
match), "Echo" still marks a vast improvement over 
her post -"X Factor" debut release in 2007. A range 
of writer /producers -including Ryan Tedder, Kevin 
Rudolf and Max Martin -help the singer reveal a 

more expressive side. The result is most apparent on 
Martin's upbeat electro -pop "Outta My Head," where 
she's finally allowed to let loose. As haunting as 

Lewis' ballads are, perhaps fewer of them would do 
her some good. -MH 
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ger on the nimble R &B track 
"Bigger," Bieber sings, "I was 

a player when I was little, but 
now I'm bigger ... and all 

the haters, I swear, they look 
so small from up here." The 
ballad "Down to Earth" (a 

song he co -wrote about his 

parents' separation) reveals 
a deeper side: "So we fight 
through the hurt, and we cry 
and cry and cry and cry/ 
Then we live and we learn, 
and we try." Judging by the 
delivery of those poignant 
lines, it's hardly a stretch to 
imagine Bieber racking up 
more hits in the next decade 
to come. -MH 

PRETTY RICKY 
Pretty Ricky 
Producer: Diamond Blue 

Smith 
Bluestar /Big Cat /Tommy 
Boy 
Release Date: Nov. 17 

The giant parental advisory/ 
explicit lyrics sticker on the 
front of Pretty Ricky's new 
self -titled album leaves no 
doubt as to what the group 
is still up to on its latest musi- 
cal outing. The former At- 
lantic quartet comes packing 
with a new member (Lin- 
gerie) as well as sexually 
charged songs whose titles 
don't leave much to the imag- 
ination ( "Menage a Trois," 
"Doggystyle" and "Sticky "). 
Pretty Ricky goes hard right 
from the start with an intro 
that trumpets this telling 
piece of information: "My sex 

drive is times a million, tril- 
lion." Another song, the aptly 
titled "Black," intones that 
"once you go black, you 
never go back." The four- 
some can be clever and fun, 
as demonstrated on "Mr. 

Goodbar" and mellow lead 
single "Tipsy (In Dis Club) " - 

about the tamest song on the 
set. The group gets off, how- 
ever, on the mood -setting 
"Lapdance." Despite the title, 
it's a languid R &B groove that 
pleasingly complements the 
quartet's sweet, urgent har- 
monies. It also hints at some- 
thing for the guys to keep in 

mind next time: Sometimes 
less is more. -GM 

THE ROLLING 
STONES 
Get Yer Ya -Ya's Out! 
(40th- Anniversary 
Deluxe Boxed Set) 
Producers: The Rolling 
Stones, Glyn Johns 
ABKCO 
Release Date: Nov. 3 
For a band with such a 

storied history of great 
performances -and a large 
catalog of live recordings - 
there's little a fan can buy 
(legally, at least) that cap- 
tures the Rolling Stones at 
the full height of their pow- 
ers. "Get Yer Ya -Ya's Out!," 
which captures the band at 
New York's Madison Square 
Garden in 1969, has always 
been the best of the bunch. 
This smart four -disc pack- 
age commemorates the con- 
cert's 40th anniversary with 
a pristine remastered version 
of the original recording, five 
previously unreleased songs 
from the same show and an 

entire disc devoted to the 
fiery opening acts, B.B. King 
and Ike & Tina Turner. But the 
real treat for Stones fans is 

the 29- minute DVD by direc- 
tor Albert Maysles, which 
features material left out of 
the documentary "Gimme 
Shelter." Here, Maysles man- 
ages to give the vast stage 
show at the Garden an inti- 
mate feel and reveal the 
band's immortality. -DJP 

:[0.1 MNA0] till MlN MI 
EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Ayala Ben - 
Yehuda, Mariel Concepcion, Ron 
Hart, Monica Herrera, Kerri 
Mason, Michael Menachem, Gail 
Mitchell, Kelsey Paine, Deborah 
Evans Price, David J. Prince, 
Mark Sutherland 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

PICK : A new release predicted 
to hit the top half of the chart in 
the corresponding format. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003, or to the writers in the 
appropriate bureaus. 

i 
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TRAVIS McCOY 
One at a Time (2:55) 
Producers: The 

Smeezingtons 
Writers: various 
Publisher: EMI 

Decaydance /Fueled by 
Ramen 
Travis McCoy's gig as the 
ambassador to MTV's Stay- 
ing Alive foundation re- 
cently gave the Gym Class 
Heroes frontman another 
reason to make music. On 
Dec. 1, McCoy and the non- 
profit released "One at a 

Time," a charity single that 
coincides with World AIDS 
Day. The track was written 
after McCoy visited com- 
munities in South Africa, 
India and the Philippines 
that are fighting the global 
epidemic. Producers Philip 
Lawrence and Bruno Mars, 

better -known as the 
Smeezingtons, mix linger- 
ing acoustic guitar riffs with 
midtempo beats, over 
which McCoy sings, "We 
gotta speak soft and listen 
harder ... so go on and 
spread the word, and not 
the virus." Though McCoy's 
signature tongue -in -cheek 
approach is absent, his 
lyrics should resonate and 
influence young listeners to 
get involved in a vital 
cause. -MM 

ELECTRONIC 

FOUR TET 
Love Cry (9:13) 
Producer: Kieran Hebden 

Writer: K. Hebden 
Publisher: Chrysalis Music 

Domino Recordings 
Almost five years after his 
last full -length release, 
English avant -hip -hop trail- 
blazer Kieran Hebden is set 
to return in 2010 with 
"There Is Love in You." 
Those looking for more of 
the caustic angularity on 
2005's "Everything Ecsta- 
tic" will be shocked at the 
directness of Hebden's 
new single. A nine -minute 
trance -out, "Love Cry" har- 
bors some of the artist's 
most accessible, danceable 
grooves to date. The song 
takes a cue from "Moth/ 
Wolf Cub," his collabora- 
tive 12 -inch with dubstep 
artist Burial from earlier 
this year. As its midtempo 
groove steadily heats up 
without boiling over, coo- 
ing female vocals repeat 
the song's title and house - 
style synths weave in and 
out of the periphery, with 
a hint of signature weird- 
ness thrown in for the fan - 
boys. "Love Cry" is think- 
ing person's dance music 
at its finest. -RH 

POP 

IYAZ 
Replay (3:01) 
Producer: J.R. Rotem 
Writers: various 
Publishers: various 

Time Is Money /Beluga 
Heights /Reprise 
With his charismatic vocals 
and Caribbean roots, lyaz- 

i 

RIHANNA FEATURING 
YOUNG JEEZY 
Hard (4:10) 
Producers: Christopher "Tricky 

Stewart, Terius "the- Dream" Nash 

Writers: various 
Publishers: various 
SRP /Def Jam /IDJMG 
The notion of Rihanna as impervious -both emo- 
tionally and career -wise -is central to her new 

album "Rated R," and her second single, "Hard," 
puts forth that message loud and clear. "They can 

say whatever /l'ma do whatever /No pain is forever/ 
Yup, you know this," the Barbadian singer boasts in 

a rap cadence over gurgling synths and antagonis- 
tic piano notes. "Tougher than a lion /Ain't no need 
in tryin' /I live where the sky ends." Rihanna effec- 
tively assumes the hip -hop posture and even 

recruits the ultimate street cred- booster in rapper 
Young Jeezy, who provides the thrust needed to 
send a song with a somewhat inert chorus home. 

Though "Hard" doesn't find Rihanna in her typical 
comfort zone, the atypical is precisely what she has 

aimed for with her new material -and it works. -MH 

BRAD PAISLEY 
American Saturday Night (3:40) 
Producer: Frank Rogers 
Writers: B. Paisley, A. Gorley, K. Lovelace 
Publishers: various 
Arista Nashville 
Brad Paisley has a gift for wrapping astute observations 
on American life and culture in tasty musical packages. 
The country artist does it again with this engaging third 
single and title track from his chart -topping "American 
Saturday Night" album. The song's melody is absolutely 
infectious, and its chorus is an open invitation to sing 
along. But it's the well- crafted verses, which celebrate the 
American melting pot, that make it a hit. "It's like we're all 

livin' in a big of cup /Just fire up the blender, mix it all up," 

Paisley sings. The artist delivers a revved -up performance 
that teems with personality and panache. Paisley has 

already scored 15 No. 1 hits on Billboard's Hot Country 
Songs chart, and this upbeat single looks sure to reach 

the summit next. -DEP 

the first artist signed to Sean 

Kingston's Time Is Money 
Entertainment -bears a 

close resemblance to his 
mentor. It's no surprise, then, 
that the newcomer's first sin- 
gle, "Replay," is an island - 
style ode to romance. 
"Shawty's like a melody in 

my head that I can't keep 
out, got me singin' like /Na- 
na-na-na everyday, it's like 
my iPod's stuck on replay," 
lyaz croons on the catchy 

chorus. The artist's charm 
comes across through his 
youthful, exuberant voice, 
while producer J.R. Rotem 
supplies a breezy beat 
sprinkled with effervescent 
strings and synths. "Replay" 
sees lyaz delivering on the 
reggae -pop formula that's 
already worked well for 
Kingston. Though he'll need 
to set himself apart on the 
next single, lyaz is off to a 

promising start. -KP 
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Diverse experience: 
A still from `The Princess 

and the Frog'; inset: 
ANIKA NONI ROSE and 
NE -YO at the film's Nov. 
15 premiere at the Walt 

Disney Studios in 
Burbank, Calif. 

instead of single -song pur- 
chases. "This feels like a pur- 
chase where you want the entire 
musical experience, not just a 

sample," he says. 
Walt Disney Records' mar- 

keting campaign for the sound- 
track will coincide with Disney's 

promotion of the film, 
which will go to wide re- 
lease Dec. 11. For exam- 
ple, when fans preorder 
tickets to the film from 
Fandango or MovieTick- 
ets.com, they will be given 
a code that can be used to 

download album track 
"Dig a Little Deeper" for 
free on iTunes. Advertise- 
ments for the soundtrack 
will also appear before 
screenings of the film. 

"The key for us is to 
align with the movie mar- 
keting team, and then 
have a stand -alone cam- 
paign as well," Whiteside 
says. "There's such a 

broad audience interested in 
seeing this movie that we are 
trying to reach, from parents to 
kids and even young teens." 

"Never Knew I Needed," Ne- 

Yó s contribution to the album, 
represents another opportunity 
for the soundtrack to expand 
its demographic appeal. The 
Grammy Award -winning artist 
signed on to the project be- 

BY JASON LIPSHUTZ 

A Thing Of Beauty 
Disney Fosters 
Synergy With 
`Princess' 
Soundtrack 

With its hand -drawn animation 
and hip, New Orleans -set story, 
"The Princess and the Frog," 
currently in limited release in 
New York and Los Angeles, is 

a mix of the classic and cutting 

edge for Walt Disney Anima- 
tion Studios. 

The film's soundtrack, which 
includes original compositions 
by Randy Newman and a new 
single from Ne -Yo, reflects a 

similar combination of old and 
new aesthetics that Disney 
hopes will connect with a di- 
verse audience. 

Released Nov. 23 on Walt 

Disney Records, "The Princess 
and the Frog" soundtrack de- 
buts at No. 14 this week on Bill- 

board's Top Soundtracks chart. 
With 10 original songs and 
seven score pieces composed 
by Newman, the set touches 
upon the jazz, gospel and zy- 

deco music that define the di- 
versity of the film. 

"With something like this, 

the album is so tied into the 
movie experience that the 
soundtrack is like owning a 

piece of the film," says Damon 
Whiteside, senior VP of mar- 
keting at Walt Disney Records. 
Whiteside believes the sound- 
track's close relationship with 
the film makes the disc compa- 
rable to a Broadway soundtrack 
and will help drive album sales 

cause of Disney's pedigree and 
for the chance to be involved 
with the first Disney animated 
film with an African -American 
lead character. 

"Disney's animated films 
have such a timeless element 
to them. My whole MO is to 
make music that's going to out- 
live me, so this made perfect 
sense for me," he says. 

A precious love song built 
around a twinkling piano riff and 
pulsating R &B beat, "Needed" 
mirrors the film's simple style 
and offbeat charm. "The movie 
is traditional Disney but with a 

little different feel to it, and I felt 
like [the song] needed to have a 

little ofboth worlds- sweet, but 
with some flavor to it," Ne -Yo 

says. "I think we hit the mark." 
When the film goes to wide 

release, Walt Disney Records 
will increase its promotion of 
the album with retail circulars 
and radio /TV advertising. Al- 

though the movie is marketed 
as an innovative new fairy tale, 
the label also believes the film 
will make audiences recall the 
soundtracks to Disney's past 
animated hits like "Aladdin" 
and "The Little Mermaid." 

"This film makes you re- 
memberthatwhen music is so 
integrated into a movie, it can 
jump off the screen," White- 
side says. 

A `SPECIAL' TIME OF YEAR 
With the debut of "A Very Special Christmas 7" on this week's Billboard 200, each edition of the venerable 
series has graced the chart. The A &M /UMe album, released Nov 23, bows at No. 184. If The anthology, 
launched 22 years ago by Interscope Geffen A &M chairman Jimmy Iovine, has since generated more than 
$100 million for Special Olympics, the most money ever raised by a benefit recording series, according to 
the organization. ¶ How long has the "Very Special Christmas" brand been a holiday fixture? When its first 
volume entered the Billboard 200 the week of Nov. 14, 1987, many of the artists featured on the newest re- 
lease -such as Miley Cyrus, Vanessa Hudgens and Sean Kingston -weren't even born. -Gary Trust 

2,401,000* 
ZO 

"A Very Special Christmas" 

1981 

2,172,000 
HOLIDAY CHEER 

The benefit CD series "A Very Special 
Christmas" has been a chart fixture since 

its debut in 1987. 

'Released prior to the advent of Nielsen SoundScan data 
in 1991; the album has been certified four- times -platinum, 

according to the RIAA. 
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Cross -pollination: 
THE BAND PERRY 

COUNTRY BY KEN TUCKER 

All In The Family 
The Band Perry Savors Sweet Sibling Success 

The Band Perry, a family trio made up of Kim- 

berly, Reid and Neil Perry, has grabbed the atten- 
tion of country radio in a way usually reserved 
for more established acts. The group's first sin- 

gle, "Hip to My Heart," which the trio co -wrote 

with Brett Beavers, jumps 45 -40 on Billboard's 
Hot Country Songs chart this week after only five 

weeks of airplay. 
It's one of the most -played songs at KKBQ Hous- 

ton, which spun the record 58 times during the 

1 

week ending Nov. 29. "It's a fun, bright and up- 

tempo song that's perfect for a younger- targeted 
country station like KKBQ," says PD Johnny Chi- 

ang, who first saw the group perform in a confer- 

ence room in Nashville. "I was blown away by the 

band's talent and charisma. [They] have 'it,' what- 

ever 'it' is." 

Mike Moore, PD at KWJJ (the Wolf) Portland, 
Ore., says he's convinced the Band Perry "will be 

the biggest breakout act of 2010. They sound fan- 

tastic live, they have amazing songs, and they look 

good. They are the total package." Moore says the 

group's sound "is like nothing else on the radio.' 
The trio owes its unique sound to its parents. 

"Most dads would be rocking their kids to sleep 

singing 'Rock -a -bye Baby,' " Kimberly says. "Our 
dad was singing us Rolling Stones songs, and our 
mom loves country. They definitely cross -pollinated 

our musical palette." 
She describes the group's sound as "modern 

throwback. We love tons of old country, from 
[ Johnny] Cash to Loretta Lynn to Hank [Williams], 

but we also love modern music. And we live up in 

Appalachia, so there's a little bit ofbluegrass thrown 
in now and then." 

Kimberly, the oldest of the trio, fronted her first 

high school band at age 15, employing Reid, then 
10, and Neil, only 8, as her roadies. Eventually the 

brothers formed their own band, which opened for 

Kimberly's. Four years ago the siblings banded to- 

gether. "We always knew at some point it would be 

a family band," Kimberly says. 

The trio toured, playing "a little bit of every- 

thing- festivals, churches and clubs," Kimberly 
says. "Anywhere there was a pair of ears that would 

sit and listen, our dad was really dogged about get- 

ting us the opportunities to play for them." 
Raised near Mobile, Ala., the siblings moved to 

East Tennessee seven years ago to be closer to, but 
not live in, Nashville. "Our initial inspiration and 
songs came from outside Nashville, so to keep one 

foot in and one foot out was always really impor- 

tant to us," Kimberly says. 

The trio teamed with Garth Brooks' manager, 
Bob Doyle, in 2008 and a year later it signed with 

Republic Nashville. The group's debut album, which 

is being produced by Paul Worley (Lady Antebel- 

lum) and Nathan Chapman (Taylor Swift), is due 

in 2010. 

CASHING IN 
Kesha Sebert, who's better -known as the pop 

singer /songwriter Ke$ha, has nothing to hide. 

She has a dollar sign tattooed on her 
hand, inked over the spot of skin where she 

licks salt before slamming tequila shots. 
She was once trapped in an elevator that 
she says went haywire after she provoked 
a "ghost." She rambles about the psychic 
powers of narwhales -"the unicorn of the 
sea" -and asks if it's OK to use the ladies 
room during a phone interview. 

"I think people can stand to take them- 
selves just a little less seriously," she says. 

"I'm fighting the war against pretension." 
Ke$ha's spontaneity is part of her charm. 

The artist's debut single, "TiK ToK," an elec- 
tro -pop song inspired by a night of epic par- 
tying and featuring a Diddy cameo, is No. 3 

in its eighth week on the Billboard Hot 100. 

The song already peaked at No. 2 on Hot 

Digital Songs and has sold 875,000 down- 
loads in the United States, according to 
Nielsen SoundScan. 

Before her recent success, the 22 -year- 
old Los Angeles native was subsisting on 

free tacos and, at one point, living out of a 

gold 1978 Trans Am. She scored a break 
earlier this year as a featured artist on Flo 

Rida's No. 1 Hot 100 hit "Right Round," 
which inspired that dollar sign tattoo. 

"I got it because I was being ironic. I didn't 

make any money off the Flo Rida song. No 

one knew it was me," Ke$ha says noncha- 
lantly. "I'm money -I don't need money." 

Ke$ha signed a deal with RCA Records 

shortly after "Right Round" topped the Hot 
100, and she's now prepping her debut 
album for an early 2010 release. Tentatively 
titled "Animal," the set features production 
from Dr. Luke as well as collaborations with 
Max Martin and Benny Blanco. 

Ke$ha is currently touring, backed by a 

DJ, bassist and keytar player and armed 
with a cannon as a stage prop. Though she 

says she could "party in a cardboard box," 
the singer boasts that her live show is a 

"sensory assault" of sweat, beer and glitter. 
If Ke$ha is serious about anything, it's 

self- motivation. Case in point: She once 
snuck into Prince's house to ask him to pro- 
duce her album. "If you visualize what you 

want and you go for it and you work your 
ass off." she says, "you can realize your 
own realities." -Sandy Gordon 

Self- 
motivated: 
KE$HA 

IN THE 
SPIRIT 
Jazz saxophonist Kirk Whalum credits 

adversity for inspiring the genre- bridg- 

ing, live- recorded project he started in 

1998, "The Gospel According to Jazz." 

"I had been on Columbia Records for 

12 years when I was kicked to the curb 

like a lot of other artists," Whalum re- 

calls. "The next day my wife said, 'What 

can we do today that we couldn't do 

yesterday? And the first thing that came 

to mind was,'Why don't we do the proj- 

ect [the label] promised they would 

support ?' So we called up [pianist /pro- 
ducer] George Duke and got started." 

Whalum and Duke's expressive dis- 

tillation of music and message is once 

again movingly displayed on "The 

Gospel According to Jazz: Chapter Ill." 

The follow -up to prior installments in 

1998 and 2002 is due Feb. 16 from 
Whalum's Top Drawer Records through 

distributor Mack Avenue Records. 

Recorded live at Reid Temple in 

Glenn Dale, Md., the double -CD set also 

spotlights special guests Lalah Hath- 

away, guitarist Doc Powell, Bishop T.D. 

Jakes and several Whalum relatives: 

sons Kevin and Kyle, nephew Kenneth 

Whalum Ill and Whalum's sax -playing 

uncle, Hugh "Peanuts" Whalum. 

In addition to original material like 

the rousing "Fit to Battle," the set in- 

cludes inspirational covers of songs 

popularized by Luther Vandross 

( "Make Me a Believer "), Charlie Chap- 

lin ( "Smile ") and Maze featuring 
Frankie Beverly ( "Running Away "). 

Two singles are being worked: a re- 

vamped version of the Stylistics' 1971 

R &B /pop hit "You Are Everything" and 

"He's Been Just That Good" featuring 

Hathaway. "We wanted this to be off 

the beaten path of what fans may ex- 

pect, to stir things up," Whalum says. 

An avid fan of social media, Whalum 

and Atlanta -based Fairwave Media will 

launch the "Music Is Love. Sharel2" 
campaign to help spread the word 
about "Gospel" Kicking off on the pro- 

ject's release date, the interactive cam- 

paign (facebook.com /kirkwhalum) will 

let fans send 12 people instant mes- 

sages about the album. When those 12 

confirm they've received the sender's 

message, the original sender can down- 

load up to nine "Gospel" tracks for free. 

Then the 12 others in the circle can share 

the message with 12 more and so on. 

Also being released is a DVD of the 

"Gospel" live recording at Reid Tem- 

ple. "We're just trying to connect all 

the dots on this spiritual journey," 
Whalum says. -Gail Mitchell 
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Billboard CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 /jserrette@billboard.com 

LEGAL NOTICE 
IN THE UNITED STATES BANKRUPTCY COURT 

FOR THE DISTRICT OF DELAWARE 
In re: ) Chapter 11 

MUZAK HOLDINGS LLC, et al.,' ) Case No. 0910422 (KJC) 
Debtors. ) Jointly Administered 

NOTICE OF (A) OBJECTION AND VOTING DEADLINES, (B) SOLICITATION 
AND VOTING PROCEDURES, (C) HEARING TO CONFIRM THE PLAN OF 

REORGANIZATION AND (D) CERTAIN OTHER INFORMATION 
DISCLOSURE STATEMENT AND SOLICITATION PROCEDURES APPROVED. On November 

2, 2009, the United States Bankruptcy Court for the District of Delaware (the `Bankruptcy Court"), entered 
that certain Order (a) Approving Debtors 'Second Modified Disclosure Statement; (b) Approving Solicitation 
and Notice Procedures; (c) Approving Voting and Tabulation Procedures; and (d) Establishing Confirmation 
Notice and Objection Procedures (the "Disclosure Statement Order "). As part of the Disclosure Statement 
Order, the Bankruptcy Court approved, among other things, the Debtors' Disclosure Statement for Second 
Modified Joint Plan of Reorganization of Muzak Holdings LLC and its Debtor Affiliates Under Chapter 11 
of the Bankruptcy Code. dated October 26, 2009 (the "Disclosure Statement ") for the Second Modified Joint 
Plan of Remganization of Muzak Holdings LLC and its Affiliated Debtors Under Chapter 11 of the Bankruptcy 
Code (as amended or modified from time to time, the "Plan"), as containing adequate information, as required 
under section 1125(a) of title I I of the United States Code (the "Bankruptcy Code "), and authorized the Debt- 
ors to solicit acceptances of the Plan .= 

COPIES OF SOLICITATION PACKAGE MATERIALS, INCLUDING THE DISCLOSURE 
STATEMENT AND PLAN. The Plan, Disclosure Statement, Plan Supplement (upon its filing), Disclosure 
Statement Order and all other materials, except Ballots and Master Ballots, may be obtained from the Debtors' 
restructuring website at http: / /chapter) I.epigsystems.com/muzak or by requesting a copy from the Debtors' 
Voting and Claims Agent by writing to Muzak Holdings LLC Balloting Center; c/o Epiq Bankruptcy Solu- 
tions, LLC; FDR Station, P.O. Box 5014; New York, New York 10150 -5014 or calling (866) 9403607. The 
Debtors will serve the Plan, Disclosure Statement and all other materials in the Solicitation Package (except 
ballots and letters) on (a) the Office of the United States Trustee for the District of Delaware; (b) counsel for 
the Official Committee of Unsecured Creditors; (c) counsel to the steering committee of the Debtors' term 
loan lenders; (d) counsel to the ad hoc group of the Debtors' 10% senior note holders; (e) counsel to the 
Prepetition Administrative Agent; (f) counsel to Silver Point; (g) counsel for the International Planned Music 
Association; (h) the Internal Revenue Service; and (i) any persons who have filed a request for notice in these 
chapter 11 cases pursuant to Bankruptcy Rule 2002. Creditors who are entitled to vote to accept or reject the 
Plan will be served by first -class mail with this Confirmation Hearing Notice, applicable Ballots and Master 
Ballots, and voting instructions, a pre -addressed, postage pre -paid return envelope, the Plan, the Disclosure 
Statement, the Disclosure Statement Order (excluding the exhibits thereto, except the Solicitation Procedures) 
and certain other materials contained in the Solicitation Package. 

CONFIRMATION HEARING. A hearing to consider confirmation of the Plan (the "Confirmation Hear- 
ing") will commence on January 12. 2010 at 1:30 u.m. Prevailing Eastern Time before the Honorable 
Kevin J. Carey at the Bankruptcy Court, 824 Market Street, 5th Floor, Courtroom 5, Wilmington, Delaware 
19801. The Confirmation Hearing may be continued from time to time by announcing such continuance in 
open court or otherwise, without further notice to parties in interest. The Bankruptcy Court, in its discretion 
and prior to the Confirmation Hearing, may put in place additional procedures goveming the Confirmation 
Hearing. 

PLAN OBJECTION DEADLINE. The Bankruptcy Court has established January 5.2010 at 12;00 p.m 
Prevailing Eastern Time, as the last date and time for filing and serving objections to the confirmation of the 
Plan (the "Plan Objection Deadline "). Objections to the confirmation of the Plan, if any, must (a) be in writ- 
ing; (b) state with particularity the grounds for such objection; (c) state the name and address of the objecting 
party and the nature of the claim or interest of such party; (d) conform to the Federal Rules of Bankruptcy 
Procedure and the Local Rules; and (e) be filed with the Bankruptcy Court and served on the following parties 
(collectively, the "Notice Parties ") so that they are actually received no later than the Plan Objection Deadline. 
Objections not timely filed and served shall be overruled and not considered. 
Co- Counsel to the Debtors: (i) KIRKLAND & ELLIS LLP, Attn: Edward O. Sassower, Joshua A. 
Sussberg, 601 Lexington Avenue, New York, New York 10022 -461 I; (ii) KLEHR, HARRISON, HARVEY, 
BRANZBURG & ELLERS LLP, Atm: Domenic E. Pacitti, Michael W. Yurkewicz, 919 Market Street, Suite 
1000, Wilmington, Delaware 19801 -3062; Co- Counsel to the Committee: (iii) AKIN GUMP STRAUSS 
HAUER & FELD LLP, Attn: James R. Savin, Attn: David M. Dunn, Robert S. Strauss Building, 1333 New 
Hampshire Avenue, N.W., Washington, D.C. 20036 -1564; (iv) DORSEY & WHITNEY LLP, Atm: Eric 
Lopez Schnabel, Attn: Robert W. Mallard, 1105 North Market Street, Suite 1600, Wilmington, Delaware 
19801; Co-Counsel to Silver Point Capital Advisors, LLC: (v) WILLKIE FARR & GALLAGHER 
LLP, Attn: Paul Shalhoub, Attn: Robin Spigel, 787 Seventh Avenue, New York, New York 10019; (vi) 
YOUNG CONAWAY STARGATT & TAYLOR LLP, Atm: Robert S. Brady, Atm: Matthew B. Lunn, The 
Brandywine Building, 1000 West Street. 17th Floor, Wilmington, Delaware 19801; Co-Counsel to the Ad Hoc 
Consortium of NonSilver Point Holders of Senior Notes: (vii) BROWN RUDNICK LLP, Atm: William R. 
Baldiga, Atm: Andrew M. Sroka, One Financial Center, Boston, Massachusetts 02111; (viii) SAUL EWING 
LLP, Atm: Mark Minuti, 222 Delaware Avenue, Suite 1200, P.O. Box 1266, Wilmington, Delaware 19899; 
Co- Counsel to the Steering Committee of Senior Secured Lenders: (ix) BINGHAM MCCUTCHEN LLP, 
Atm: Andrew J. Gallo, One Federal Street, Boston, Massachusetts 02110 -1726; (x) REED SMITH LLP, 
Atm: Kurt F. Gwynne, 1201 Market Street, Suite 1500, Wilmington, Delaware 19801; (xi) MCGUIRE, 
CRADDOCK & STROTHER, P.C., Atm: Jonathan Thalheimer, 500 North Akard, Suite 3550, Dallas, Texas 
75201, Counsel to the Prepetition Administrative Agent; (xii) THE OFFICE OF THE UNITED STATES 
TRUSTEE FOR THE DISTRICT OF DELAWARE, Atm: David Klauder, 844 King Street, Suite 2207, 
Wilmington, Delaware 19801; (xiii) KLESTADT & WINTERS, LLP, Attn: John E. Jureller, Jr., Klestadt 
& Winters, LLP, 292 Madison Avenue, 17th Floor, New York, New York 10017, Counsel to the IPMA; (xiv) 
THE INTERNAL REVENUE SERVICE, 31 Hopkins Plaza, Mail Stop Room 1150, Baltimore, Maryland 
21201 

VOTING RECORD DATE. October 20, 2009 is the record date (the "Voting Record Date") for purposes 
of determining which parties are entitled to vote on the Plan. 

VOTING DEADLINE. January 5. 2010 at 12:00 p.m. Prevailing Eastern Time is the voting deadline 
( "Voting Deadline "). All Ballots and Master Ballots must be received by the Voting and Claims Agent by the 
Voting Deadline. Voting Instructions will be sent with the Ballots. 

TEMPORARY ALLOWANCE OF CLAIMS FOR VOTING PURPOSES. Holders of Claims that are 
subject to a pending objection by the Debtors as of the Voting Record Date cannot vote on the Plan absent one 
of the following resolution events taking place prior to the Voting Deadline: (a) an order of the Bankruptcy 
Court is entered allowing such claim pursuant to section 502(b) of the Bankruptcy Code, after notice and a 
hearing; (b) an order of the Bankruptcy Court is entered temporarily allowing such claim for voting purposes 
only pursuant to Bankruptcy Rule 3018(a), after notice and a hearing; (c) a stipulation or other agreement is 
executed between the holder of such claim and the Debtors resolving the objection and allowing such claim 
in an agreed upon amount; (d) a stipulation or other agreement is executed between the holder of such claim 
and the Debtors temporarily allowing the holder of such claim to vote its claim in an agreed upon amount; or 
(e) the pending objection to such claim is voluntarily withdrawn by the Debtors (each, a "Resolution Event "). 
If an objection to a Claim is filed by the Debtors after the Voting Record Date, any vote by the holder of such 
Disputed Claim will not be counted unless there is a Resolution Event prior to the Confirmation Hearing. 

PLEASE BE ADVISED THAT THE PLAN CONTAINS CERTAIN RELEASE, EXCULPATION 
AND INJUNCTION PROVISIONS. YOU ARE ADVISED TO CAREFULLY REVIEW AND CON- 
SIDER THE PLAN, INCLUDING THE RELEASE, EXCULPATION AND INJUNCTION PROVI- 
SIONS, AS YOUR RIGHTS MIGHT BE AFFECTED. 

The Debtors in these chapter 11 cases, together with the last four digits of each Debtor's federal tax iden- 
tification number, are: Muzak Holdings LLC (3730); Muzak Holdings Finance Corp. (3728); Muzak LLC 
(3729); Background Music Broadcasters, Inc. (3014); Muzak Capital Corporation (2302); MLP Environ- 
mental Music, LLC (6098); Business Sound, Inc. (9525); BI Acquisition, LLC (6049); Muzak Finance Corp. 
(7963); ElectroSystems Corporation (6059); Audio Environments, Inc. (4111); Telephone Audio Productions, 
Inc. (4894); Vortex Sound Communications Company, Inc. (3711); Muzak Houston, Inc. (9984); and Music 
Incorporated (3710). The location of the Debtors' corporate headquarters and the service address for all the 
Debtors is: 3318 Lakemont Boulevard, Fort Mill, South Carolina 29708. 
- All capitalized terms used, but not defined herein, shall have the meanings attributed to such terms in the 
Plan or the Disclosure Statement. as applicable. 
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MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. CD's. LP's, Books, 

Cassettes as low as 50 cents. Your choice 

from the most extensive listings available. 

For free catalog call (609) 890 -6000. 

Fax (609) 890 -0247 or write 
Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691 -0020 

email: scorpiomus@aol.com 

MASTERING 
tangerineMASTERING.com 

Grammy winning CD mastering 

REISSUES & RESTORATION 

201 -865 -1000 

NOTICES /ANNOUNCEMENTS 

BILLBOARD'S HOTTEST ISSUE OF THE YEAR! 
THE 2009 YEAR IN MUSIC ISSUE 

December 19, 2009 /DEADLINE CLASSIFIED 
December 8TH 

TOURING, PUBLISHING, LEGAL, TECHNOLOGY AND 
MUCH MORE!! 

FEATURING ... 
*Over 200 Highly Anticipated Billboard Year -End Charts 

*The year's most unforgettable music moments 
*Analysis of all segments of the music business 

*Billboard also honors MADONNA in this special edition - 
The Top Solo Touring Artist in 

*GET YOUR MESSAGE IN THIS SIGNATURE DOUBLE 
ISSUE THAT IS REFERENCE ALL YEAR -ROUND BY THE 
MOST POWERFUL PEOPLE IN THE WORLD OF MUSIC, 

BUSINESS AND ENTERTAINMENT! 
CALL TODAY JEFF SERRETTE /1 -800- 223 -7524/ 

JSERRETTE a BILLBOARD.COM 

Billboard CLassi reds 
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DUPLICATIO 
REPLICATION 
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CD ROM SERVICES 
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FOR SALE 
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MARKETING SERVICES 
MUSIC DISTRIBUTORS 

AUCTIONS 
RECORDING STUDIOS 

REAL ESTATE 

INVESTORS WANTED 
STORES FOR SALE 

EQUIPMENT FOR SALE 
STORE SUPPLIES 

FIXTURES 

CD STORAGE 
CABINETS 

DISPLAY UNITS 
PUBLICITY PHOTOS 

INTERNET /WEBSITE 
SERVICES 

BUSINESS SERVICES 

USIC INSTRUCTION 
BUSINESS 

OPPORTUNITIES 
COMPUTER /SOFTWARE 
MUSIC MERCHANDISE 

T- SHIRTS 
EMPLOYMENT SERVICES 

PROFESSIONAL 
SERVICES 

DJ SERVICES 
FINANCIAL SERVICES 

LEGAL SERVICES 
ROYALTY AUDITING 
TAX PREPARATION 

BANKRUPTCY SALE 
COLLECTABLE 
PUBLICATIONS 

TALENT 
SONGWRITERS 

SONGS FOR SALE 
DEALERS WANTED 

RETAILERS WANTED 
WANTED TO BUY 

CONCERT INFO 

VENUES 

NOTICES/ 
ANNOUNCEMENTS 

VIDEO 

MUSIC VIDEO 

POSITION WANTED 
LISTENING STATIONS 

FOR LEASE 

DISTRIBUTION 
NEEDED 

EDUCATION 
OPPORTUNITY 
HELP WANTED 

MASTERING 
AUDIO SUPPLIES 

ROYALTY PAYMENT 
PRINTING 

MUSIC PRODUCTION 
METAMUSIC 

STAGE HYPNOTIST 
CD FAIRS & FESTIVALS 

MUSIC WEBSITES 
NEW PRODUCTS 
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Billbarl 

A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

;PT01:1P11 JUN 441M 
Courtesy of last week's 

reintroduction of catalog titles 
into the mix of the Billboard 
200, Pink Floyd's "Dark Side of 
the Moon" logs a record - 
extending 742nd week on the 
Billboard 200 as it re- enters at 
No. 189 -its first week on th 
survey since Oct. 8, 1988. 

ON HER OWN 

dissolved Latin sextet RBD 
bows at No. 4 on Top Latin 
Albums with "Me Delirio" 
(4,000 copies). Its first -week 
is greater than the 3,000 that 
greeted the bow of RBD's final 
studio set, "Para Olvidarte de 
Mi," in April. 

Boyle's `Dream' Bow Yields Year's Best Sales Week 
YouTube sensation and former "Brit- 
ain's Got Talent" contestant Susan 
Boyle's debut album, "I Dreamed a 

Dream," opens at No. 1 on the Bill- 

board 200 with a whopping 701,000 
copies sold in its first week, according 
to Nielsen SoundScan. It's the best 
sales week for an album in the United 
States this year. 

The year's previous high -water mark 
came when Eminem's "Relapse" sold 
608,000 in its opening week. In fact, 
Boyle's sales frame is the best the chart 
has seen since AC /DC's "Black Ice" 

bowed with 784,000 upon its release 
in October 2008. 

The arrival of "I Dreamed a Dream" 
also marks the best opening week for 
a debut album from a female artist 
since SoundScan began tracking sales 
in 1991. Boyle beats out Ashanti for 
the title, as her self -titled debut began 

with 503,000 in 2002. 
In SoundScan's history, only one 

other debut album has seen a bigger 
opening week: Snoop Dogg's "Dog- 

gystyle" opened with 803,000 in its first 
week in 1993. 

Boyle's fellow U.K. countrymen 
should be proud as well: "Dream" 
notches the best sales frame for an 
album by a solo U.K. performer in 
SoundScan history. In fact, only two 
U.K. acts -the Beatles and Coldplay 
-have earned bigger weeks. 

Finally, "Dream" has the eighth -best 
sales week for an album by a solo fe- 

male in SoundScan history. 
As Billboard reported last issue, ex- 

pectations were high for Boyle's first 
week, especially considering the re- 
portedly large number of preorder 
sales the set had racked on QVC and 
Amazon. As it turns out, those reports 

were accurate, as the title's 
sales from nontraditional 
sellers tallied 256,000, or 
37% of its debut week. That 
figure includes sales from 
QVC, traditional Internet 
retailers and digital down- 
load services. 

On Top Internet Al- 
bums, "Dream" arrives at 
No. 1 with 132,000 -the 
largest sales week for an 
album sold online. Previ- 
ously, the best sales frame 

uts at No. 1 on 
eo Sales with _ 

m Yours ...," her second 
ader on the chart (see pag 

6). "Live at Wembley" reigned 
or five weeks in 2004. She 
'so spent two weeks at No- 

n 2006 as part of "Destiny's 
hild: Live in Atlanta." 

C I-I A RI 
I3EAT 

»Kris Allen may have defeated 
him on "American Idol," but Adam 
Lambert bests the series' reigning 
champ on the Billboard 200. 
Lambert's major -label debut, For 
Your Entertainment," bows at No. 
3, topping the No.11 start for 
Allen's self -titled introductory set 
last week. Last year, runner -up 
David Archuleta likewise arrived 
at a higher rank (No. 2) than victor 
David Cook (No. 3). 

»At No. 67, the cast of Fox's 
"Glee" returns John Lennon's 
"Imagine" to the Billboard Hot 
100 for a third consecutive year, 
following versions by Jack 
Johnson (No. 90, 2007) and 
David Archuleta (No. 36, 2008). 
Tracie Spencer's rendition first 
brought back Lennon's 1971 No. S- 

peaking classic to the chart, 
reaching No. 85 in 1989. 

Read Chart Beat 
every week at 
billboard.com/chartbeat. 

came from Dave Matthews' "Some 
Devil" when it hit No. 1 on the Oct. 11, 

2003, chart with 87,000. 

THANKS FOR GIVING: Susan Boyle 
wasn't the only artist to drop an album 
during the busy Thanksgiving shop- 
ping week, as the reality 
TV star led a packed re- 

lease schedule. 
Fellow reality TV won- 

der Adam Lambert, the 
2009 "American Idol" 
runner -up, sees his 
debut, "For Your Enter- 
tainment," start at No. 3 

on the Billboard 200 with 
198,000 copies. 

We're not sure if its sales were helped 
or hurt by his much -talked about Amer- 
ican Music Awards performance the 
night before the album's release, but 
one thing's for certain: Everyone knew 
he had an album out. 

uation in the past, but none quite as 

high profile as Gaga's. 
Exactly a year ago this week, Capi- 

tol reissued Coldplay's "Viva La Vida 

or Death and All His Friends" in a 

deluxe version with the tag line 
"Prospekt's March Edition." And, as a 

courtesy to consumers 
who had already bought 
"Viva" earlier in the 
year, the bonus content 
from the deluxe album 
was also offered in a 

stand -alone " Prospekt's 
March" EP. 

Billboard and Nielsen 
SoundScan combined 
the sales of the original 

"Viva" album with the deluxe version 
of the release while also separately chart- 
ing and tracking the " Prospekt's" EP. 

That week, the combined sales of 
the two full -length albums pushed 
the "Viva" set 54 -26 on the Billboard 
200 with 43,000 (up 127 %) while the 
"Prospekt's" EP debuted at No. 15 

with 77,000. 
Interscope got the stand -alone EP ball 

rolling earlier in 2008, with the expan- 
sion of Fergie's "The Dutchess" into 
"The Dutchess Deluxe." 

The cuts added to her plussed -up 
album were also offered as a separate 
digital -only "The Dutchess Deluxe EP," 

which debuted on the Billboard 200 
with 11,000. 

Over The 
Counter 
KEITH 
CAULFIELD 

á 

LEADING LADY: Lady Gaga's new 

eight -song EP, "The Fame Monster," 
bows at No. 5 with 174,000, while her 
first album, "The Fame," is close behind 
at No. 6 (151,000, up 429 %). 

The latter album's total this week 
combines sales of her debut set as well 

as a two -disc deluxe "The Fame Mon- 

ster" package that contains "The Fame" 

as well as the "Monster" disc. 
There have been instances of this sit- 

IVIa IÌeet Watch `ch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS" 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

ThsWeek Last Year 

Change 

10,727,000 1,754,000 19, 791,000 

7,985,000 1,684,000 18,946,000 

34.3% 4.2% 4.5% 

12,208,000 1,717,000 20,095,000 

-12.1% 2.2% -1.5% 
'Digital album sales are also counted within album sales. 

Weekly Album Sales (Million Units) 

30 

25 

20 

15 

10 

5 

0 
J FM A M J J A S O N D J 

- 2009 

10.7M 

2008 2009 CHANGE 

OVERALL UNIT SALES 

Albums 369,967,000 320,217,000 -13.4% 

Digital Tracks 962, 983, 000 1,056,626,000 9.7% 

Store Angles 1,525,000 1,641,000 7.6% 

Total 1,334,475,000 1,378,484,000 3.3% 

Mons 8/11A" 466,265,300 425,879,600 -8.7% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

ALBUM SALES 

'08 
, v - 

'09 

JO,miiui 
320.2 million 

SALES BY ALBUM FORMAT 

(D 309,283,000 249,087,000 -19.5% 

For week ending Nov. 29. 2009. Figures are rounded. 
Compiled From a national sample of retail store and rack 
sales reports collected and provided by 

niclsen 
SoundScan 

Distributors' Market Share: 
11/02/09 -11/29/09 

UMG SME 4 WMG s Indies 

Total Albums 

Current Albums 

Digital 58,927,000 68,882,000 16.9% 

Vinyl 1,636,000 2,195,000 34.2% 

Other 121,000 53,000 -56.2% 

Go to www.billboard.biz for complete chart data 33 
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E á° 

51 

Christmas From The Heart 30 

WOW Hits 2010 33 

Hello Hurricane 13 

The Lost Christmas Eve 26 

NOW That's What I Call A Country Christmas 65 

11 

2 

Beauty Will Rise 27 

The Essential Michael Jackson El 70 

Thriller i. 1 

Joy To The World 13 

Dark Horse © 2 

Casting Crowns 59 

E3 ARTIST 
ís-3 á3 .3v< 3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

1 SUSAN BOYLE 
95,1 COLUMBIA 59829: SONY MUSIC (11 98) 

ANDREA BOCELLI 
'.A 118981+ 

NOT SNOT 
DEDOT 

Title 

I Dreamed A Dream 

My Christmas 

ADAM LAMBERT 
13 981 

For Your Entertainment 

RIHANNA 
3JMG 119.981 

Rated R 

LADY GAGA 
)IFRRI'TRFF 1NTERSCOPE 013872 IGA (10.98) The Fame Monster (EP) 

o 34 24 57 

O 29 17 14 

O 10 

O 9 

10 3 

11 

5 

12 8 10 

13 1 - 

14 6 

® ® 
Oj 

14 6 

15 

17 

O 18 9 

20 5 - 

21 20 - 

22 19 1 

® 28 20 

24 4 

>® 35 18 

28 24 

GREATE 
GAINER 

PACE 
SETTER 

111 
LADY GAGA 

The Fame 4 
CHERRYTREETNTERSCOPE 011805' /IGA (12.98) 

MILEY CYRUS The Time Of Our Lives (EP) 
_l 

TAYLOR SWIFT 
Fearless D 

CARRIE UNDERWOOD 
98) 

NORAH JONES 
.i118.98) 

Play On 

The Fall 

MICHAEL JACKSON 
NY MUSIC (17.98) 

Michael Jackson's This Is It (Soundtrack) 

SOUNDTRACK 
_r.OP SHOP,ATLANTIC 519421 AG (18-98) 

The Twilight Saga: New Moon 

JOHN MAYER 
BIA 53087 SONY MUSIC (13.98) Battle Studies 

JUSTIN BIEBER 
_80Y, RAYMOND BRAUN ISLAND 013719/10355(9 98) 

My World (EP) 

SHAKIRA 
.981 She Wolf 

VARIOUS ARTISTS 
SONY MUSIC (18 98) 

NOW 32 

CASTING CROWNS 
SONY MUSIC (13.98) 

Peace On Earth 

MICHAEL BUBLE 
.1R BROS. (18.98) + Crazy Love 

SOUNDTRACK Glee: Season One: The Music Volume 1 

- T, COLUMBIA 54590/50NY MUSIC (11 98) 

50 CENT 
-:TH INT*RSCOPE 0123935 IGA (13 98 CD DUO) + 

Before I Self- Destruct 

TAYLOR SWIFT Sounds Of The Season: The Taylor Swift Holiday Collection (EP) 

BON JOVI 

THE BLACK EYED PEAS 
INTERSCOPE 

CASTING CROWNS 
BEACH s SONY MUSIC 311 98) 

OWL CITY 
-, UNIVERS 013141 UMRG 110 981 

The Circle 

The E.N.D. 

1 

1 

The Wal -Mart- 

exclusive set vaults 

with 150,000 (up 

385 %) thanks in 

part to its $5 sale 

tag at the retailer 

last week. 

Exactly four years 

after she last 

6 debuted on the 

chart, the singer 

returns, starting 

with 89,000. In 

2005, her last 

release, "Oral 

Fixation Vol. 1," 

began at No. 5 

41 with 128,000. 

15 

5 

15 

1 

5 

20 

1 

Until The Whole World Hears 

Ocean Eyes 

JOSH GROBAN 
MARNER BROS (18 981 + 

Noel 

27 23 11 
LADY ANTEBE 

'3.206 (12LLUM 98) 

28 27 14 Q TIM MCGRAW 

29 25 12 © STING 

o 37 _ El MICHAEL JACKSON 
IJ98) 

Lady Antebellum 

Southern Voice 

CLASSICS GROUP (16 98) + 
If On A Winter's Night... 

31 16 PAUL MCCARTNEY 
- 

111 
-. AH 31957 CONCORD )19.98 COMM) + 

32 33 16 
JAY -Z 

))0856) AG (18.98) + 

4 

B 

he album's lead 

,,1191e, "Down,' 

1 eM two weeks 

atop the Billboard 
4 Hot 100 in October. 

2 ö Now, his full -length 

debut enters with 

tl 31,000 copies. 

Number Ones O 13 

Good Evening New York City ' ®0 BIRDMAN 
T 4'991 MOTOWN 013090 UMRG (13 98) ± 

34 36 34 11 SUGARLAND 
ME3414911 9,9IL313326,UMGN113981 

35 11 - KRIS ALLEN 

36 30 15 
ZAC BROWN BAND 

The Blueprint 3 

Pricele$$ 

Gold And Green 

Kris Allen 

,. 'GROWN ATLANTIC 516931 AG (13 98) ® JAY SEAN 
'LRFG89I PRPIIBLIC 013683 UMRG (13.98) 

38 26 26 
TRANS -SIBERIAN ORCHESTRA 

47 36 
TAYLOR SWIFT 

JASON ALDEAN 

DEC 
12 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

© 
o 
46 

47 

41 31 

The Foundation 

All Or Nothing 

Night Castle 

Taylor Swift 

50 37 
BEYONCE 

'LUMBIA 19492 SONY MUSIC 111.981 

31 45 
MANNHEIM STEAMROLLER 

46 33 
CI SOUNDTRACK 

98) 

Wide Open 

I Am...Sasha Fierce 

Christmas: 25th Anniversary Collection 

16 

33 

34 

11 

11 

5 

o 
4 

© 

31 

Hannah Montana: The Movie 1 

56 55 p CHRIS TOMLIN 
ow (12.98) Glory In The Highest: Christmas Songs Of Worship 

91 69 10 
PEARL JAM 

(18 98) 

39 23 
CI ROD STEWART 

12 - © THEM CD U 
D IR1 

OOKE83 
ISS 

V 
(13.98) 

LTURES 

Backspacer 

48 38 27 
ci DARIUS RUCKER 

-,506 (18 98) 

49 13 

Soulbook 

Them Crooked Vultures 

LEONA LEWIS 

Learn To Live 

Echo 

44 

1 

ae four -disc (D 

,oxed set carries an 

conomical $24.98 

st price (though 

le vinyl version 

,es for $149.98) 

and starts with 

22,000. Internet 

sales made up 28% 

of the package's 

first week. 

With a gain of 

786 %, the set 

.turns to the chart 
4 ranks at least in 

art to the fact that 

est Buy sale- 

5 iced it for $6.99 

1 the two days 

:flowing 

12 

13 

53 51 40 

54 58 13 

55 59 

56 52 32 

CI) 134 

ARTIST 
IMPRINT & NUMBER DISTRIBUTING LABEL (PRICE) 

Title 

TOM PETTY & THE HEARTBREAKERS 
-`J 99 + 

The Live Anthology 

DAVID ARCHULETA 

VARIOUS ARTISTS 
I'I1EGRITY 14857 EM CRR) 17 98) 

SWITCHFOOT 
BTLANTI3 522070' 96 

TRANS- SIBERIAN ORCHESTRA 

WEEZER 
CAPE 013510" IGA (13.98) Raditude 7 

MICHAEL BUBLE 
143 II .. ,I ,rIER BROS. (18.98) Call Me Irresponsible 1 

58 49 38 
1 KINGS OF LEON 

RCA 

Ct) 62 65 
WHITNEY HOUSTON 

Only By The Night 4 

I Look To You 1 

45 VARIOUS ARTISTS 60 
';5 EMI 3PL1 ,. 

61 48 30 

0 68 

® 
87 87 

O 127 - 

CD76 48 

87 40 8 

181 / W 
70 

46 

71 

65 79 

22 

43 28 

72 42 25 

I® 99 

e 86 

75 21 

145 74 

77 57 81 

O 165 

79 73 

121 

CD103 

82 75 57 

® 
85 54 41 

86 G3 99 

87 70 - 

88 61 47 

89 85 - 

90 74 

91 69 60 

CD 160 - 

93 81 59 

RE-ENTRY 

ARBUCKS(12.98) 
. 

MIRANDA LAMBERT 
COLI, II 

DAUGHTRY 
14 HMG (18 981 + 

312.98) 

Making Merry 45 

Revolution 8 

Leave This Town 1 

TOM WAITS 
41 AND '. : EPITAPH (17 98) 

I HARRY CONNICK, JR. 
-() GOLUU- 228' /SONY MUSIC (13.98) 

MICHAEL BUBLE 
'1%1'RISE 48946 WARNER BROS (18 98) + 

Glitter And Doom: Live 63 

Your Songs 8 

Its Time © 7 

SELENA GOMEZ & THE SCENE 
HOLLYWOOD 002831 (18.98) i) Kiss And Tell 

FLYLEAF 

MICHAEL JACKSON 

VARIOUS ARTISTS 

JANET 
119 9B1 

9 

Memento Mori 8 

Bad D 1 

IC (19 98) 

Number Ones 22 

FOO FIGHTERS 
Greatest Hits 

CREED 
.ÿË WIND -UP 13187 (13 98) ,+, Full Circle 

STEVEN CURTIS CHAPMAN 
,'PARROW 26516 317 98) 

TRANS- SIBERIAN ORCHESTRA 
,11 Awl, 1,' -,6 AG (15.98) 

Christmas Eve And Other Stories © 74 

ONEREPUBLIC 
-C 013607/IGA (13 981 

Waking Up 21 

VARIOUS ARTISTS 
CIRO 2319066 EX (9 98) 

SOUNDTRACK 
))4 SUMMIT /CHOP SHOP /ATLANTIC 515923 "AG 118.981 + 

STEVEN CURTIS CHAPMAN 
SPARROW 86393 (17.98) 

THE CHIPMUNKS WITH DAVID SEVILLE 
CAPITOL 36588 (13.98) 

SOUNDTRACK 
SUMM'' El (18.98) 

VARIOUS ARTISTS NOW That's What I Call Christmas! 3 
' 11 ':v STRATEGIC MARKETING GROUP 89482 SONY MUSIC (19 98) 

MELANIE FIONA 
YJN 013150 UMRG (10.98) 

DAUGHTRY 

Letters To Santa: A Holiday Musical Collection 74 

Twilight El 1 

This Moment 47 

Christmas With The Chipmunks 73 

The Twilight Saga: New Moon: The Score 80 

MICHAEL W. SMITH 

in 

The Bridge 57 

Daughtry 1 

BREAKING BENJAMIN 

STRAIGHT NO CHASER 

It's A Wonderful Christmas 59 

Dear Agony 4 

Christmas Cheers 63 

MICHAEL JACKSON 

TOBY KEITH 
18 98 

American Ride 3 

MICHAEL JACKSON 

FAITH HILL 
IVILLEI 511500 /WRN (18 98)'+ 

NICKELBACK 
'lI (18.98) 

CASTING CROWNS 
BEACH STREET 23: REUNION (17.98) 

' PARAMORE 
II BY RAMEN 518250/AG 118.981 

Brand New Eyes 

94 90 62 
REBA 

TRUCK M0100/VALORY (18.98) +, 

95 

y! 
98 

C 

Keep On Loving You 

84 95 Q BOB DYLAN 
COLUMBIA 57323/SONY MUSIC (13.98) 

191 - 47 
MICHAEL BUBLE 
143 /REPRISE 48376'WARNER BROS (18 98) 

FRANCESCA BATTISTELLI 
FERVENT 887378/WARNER BROS (11.98) 

TREY SONGZ 
SONG B00K ATLANTIC 518794/AG (18.981 

JOURNEY 
COLUMBIA 44493 (13,98) +, 

180 - 

64 49 

159 - 

Christmas In The Heart 

Michael Buble 

My Paper Heart 

Ready 

Journey's Greatest Hits 

53 - MIL.hHtL öUöLt 
SE 3c (39A'1L4 B_u6 1F 98) 

THE BILLBOARD 200 ARTIST INDEX 
50 CENT 20 NIIIMIIIIEMIIMIIIIIIII BIRDMAN 33 

ABBOBARLOWGIRL 192 THE BLACK EYED PEAS .23 
FRANCESCA BATTISTELLI. BLAKROC 176 

JASON ALDEAN 40 97 ANDREA BOCELLI 2 

ALICE IN CHAINS .... ,136 THE BEATLES BON JOVI 22, 167 

KRIS ALLEN 35 108, 164, 196, 197 SUSAN BOYLE 1 

DAVID ARCHULETA ... .52 BEYONCE 41 BOYS LIKE GIRLS ....199 
JUSTIN BIEBER 14 BOYZ II MEN 114 

Let It Snow! (EP) 

BREAKING BENJAMIN . .85 CASTING CROWNS 

BROOKS & OUNN ... _152 17 24, 92 

ZAC BROWN BAND . .36 CELTIC WOMAN 105 
LUKE BRYAN 124 STEVEN CURTIS CHAPMAN 
MICHAEL BUBLE 73 78 

18, 50, 57, 65, 96 KENNY CHESNEY 145 

CHICAGO 17B 0 CHICKENPOOT 154 

COLBIE CAILLAT ..135, 174 THE CHIPMUNKS WITH 

MARIAN CAREY 142 DAVID SEVILLE 79 

ROSANNE CASH 148 KELLY CLARKSON ....121 

34 Go to www.billboard.biz for complete chart data 

50 iilanksgiving. 

COLDPLAY 169 

HARRY CONNICK, JR.... 
64, 161 

CREED 72,198 
DAVID CROWDER BAND . . 

158 

BILLY CURRINGTON 187 

MILEY CYRUS 7 

100 66 52 
BARBRA STREISAND 
COLUMBIA -13354 SONY MUSIC (15.981 0 

DASHBOARD 

CONFESSIONAL 163 

DAUGHTRY 62.83 
NEIL DIAMOND 107 

DRAKE 102 

BOB DYLAN 95 

NEMINEMMIE 
EMINEM 118 

ENPA 122 

0 
MELANIE FIONA 82 

FLYLEAF 67 

FEO FIGHTERS 71 O 
KENNY G 180 

SELENA GOMEZ & 

THE SCENE 66 

AMY GRANT 143 

JOSH GROBAN 26 

GUNS N' ROSES .. .130 

111.11.111 
FAITH HILL 90 

HOLLYWOOD UNDEAD 170 

WHITNEY HOUSTON 59 0 
IL DIVO 128 

ALAN JACKSON 165 

JACKSON 5 155 

MICHAEL JACKSON 
11, 30,68,87, 89,115, 147 

JANET 70 
JAY -Z 32 
JACK JOHNSON 149 

JAMEY JOHNSON 151 

JONAS BROTHERS 190 

NORAH JONES .._10 

Love Is The Answer 

JOURNEY 99 

TOBY KEITH 88 

KIDZ BOP KIDS 177,186 
KINGS OF LEON 58 

KISS 194 

KUTLESS , 157 

LADY ANTEBELLUM ..27 

LADY GAGA 5.6 
ADAM LAMBERT 3 

MIRANDA LAMBERT 61 

LEONA LEWIS 49 
LINKIN PARK 191 

DEMILOVATO 153 

YOXO MA 146 

MANNHEIM 

STEAMROLLER 42 
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SALES DATA 
COMPILED BY 

I11CItiC11 

SoundScan 

3 

NEC 

W 3o :55 ARTIST 
:5% i 3g IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

101 104 85 
SKILLET I 
ARDENT INO/ATLANTIC 519927/AG (13.98) 

102 78 56 . DRAKE 
YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN 013456 /UMRG (9.98) 

103 79 22 
BRITNEY SPEARS 

JIVE 59675/JLG (13.98) 

104 71 43 
CI SUGARLAND 

MERCURY NASHVILLE 011273'/UMGN (13.98) 

105 82 - ® CELTIC WOMAN 
MANHATTAN 70124/BLG (18.98) e 156 - CI ORIGINAL BROADWAY CAST RECORDING 
RHINO 73271 (18.98) 

107 60 101 e NEIL DIAMOND 
COLUMBIA 56892 /SONY MUSIC (11.98) 

108 118 - 

09 106 86 
MAXWELL 
COLUMBIA 89142/SONY MUSIC (11.98) O+ 

PINK 
LAFACE 36759/JLG (13.98) 

Vï 1 

AL 3 111ASCAL FLATTS 
1C STREET 002604 (18.98) 

Title 

Awake 

So Far Gone (EP) 

The Singles Collection 

Love On The Inside Ell 
A Christmas Celebration 

Jersey Boys 1I II 
A Cherry Cherry Christmas 

THE BEATLES 
APPLE SJ 383 /CAPITOL (18.98) 

Abbey Road 4. 

110 

124 94 

Itwpm, THIRD DAY 
ESSENTIAL 10828 (17.98) 

II 113 98 70 GEORGE STRAIT 
thil MCA NASHVILLE 013173'/UMGN (13.98) 

dit 
It ® 

1PIC 

BOYZ II MEN 
DECCA 013393 (1798) . 0+ 

=MICHAEL JACKSON 
FE 35745 (11.98) 

It 146 - CII CHRIS TOMLIN Hello Love 
SIXSTEPS 12359 /SPARROW (17.98) 

117 122 -n ELVIS PRESLEY 
RCA 88908 /SONY BMG STRATEGIC MARKETING GROUP (18.98) 

EMINEM 
WEB /SHADY /AFTERMATH / INTERSCOPE 012863/IGA (13.98) 

VARIOUS ARTISTS The Essential NOW That's What I Call Christmas 

BLACKsummers'night 

Funhouse 

Unstoppable 

Christmas Offerings 

Twang 

Love 

Off The Wall 

118 

119 
Nr 

113 88 

128 - 

120 112 77 

171 123 

122 114 - 

123 125 - 

124 93 67 

Elvis Christmas 

Relapse 

UNIVERSAL/EMI /SONY MUSIC 011941/UME (18.98) 

THREE DAYS GRACE 
JIVE 46256 /JLG (13.98) 

KELLY CLARKSON 
s 19 /RCA 32715/SONY MUSIC (13.98) O 

ENYA 

Life Starts Now 

REPRISE 512383 /WARNER BROS. (18.98) 

106 
Oh, boys! The 

steadily selling cas+ 

recording -first 
released in 2005 - 
hit 1 million in sales 

two weeks ago. 

Only a handful of 

cast albums have 

hit that mark in the 

Nielsen SoundScan 

era, including 

"Rent," "Phantom 

of the Opera" and 

"Mamma Mia!" 

Y 
Y 

ARTIST 
t3 3s 

gi IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

151 89 42 , 
JAMEY JOHNSON 
MERCURY NASHVILLE 011237" OMAN (13.98) 

152 

154 

155 

158 

111 63 

175 127 

120 83 

132 130 

162 - 

155 100 

140 106 

BROOKS & DUNN 
ARISTA NASHVILLE 49922/SMN (13.98) 

Title g gl d6 
That Lonesome Song 28 

#1s ... And Then Some 

DEMI LOVATO 
HOLLYWOOD 003493 (18.98) 

CHICKENFOOT 
REDLINE 2009P (13.98) O 

JACKSON 5 
MOTOWN 013448/UME (13.98) 

STRAIGHT NO CHASER 
ATCO /ATLANTIC 515785/AG (18.98) 

KUTLESS 
BEC 67174 (13.98) 

DAVID CROWDER BAND 
SIXSTEPS 26515 /SPARROW (17.98) 

CITHIRD DAY 
ESSENTIAL 10853 (17.98) 

All I Ever Wanted 

And Winter Came... 

ELVIS PRESLEY It's Christmas Time El 
RCA SPECIAL PRODUCTS /SONY STRATEGIC MARKETING GROUP 44931/SONY MUSIC (8.98) 

LUKE BRYAN Doin' My Thing 
CAPITOL NASHVILLE 65833 (18.98) 

125 115 82 td 
VARIOUS ARTISTS 
EMI /UNIVERSAL /ZOMBA 28617 /SONY MUSIC (18.98) = i WISIN & YANDEL 
WY /MACHETE 012967/UMLE (11.98) 0+ 

127 110 61 _ KEITH URBAN 
CAPITOL NASHVILLE 35751' (18.98) 

128 119 - D IL DIVO 
SYCO /COLUMBIA 97715/SONY MUSIC (18.98) 

SHINEDOWN 
ATLANTIC 511244/AG (18.98) 

GUNS N' ROSES 
GEFFEN 001714 /INTERSCOPE (1698) 

SUGARLAND 
MERCURY NASHVILLE 007411/UMGN (13.98) 

129 116 92 

® ® 
e 144 112 

CARRIE RWO 
19 /ARISTNARISTA 

UNDE 
NASHVILLE 7OD 1191 9M8 (9.98) 

NOW 31 

La Revolucion 

Defying Gravity 

The Christmas Collection 

The Sound Of Madness 

Greatest Hits 

Enjoy The Ride 

Some Hearts 

Unexpected ANGIE STONE 
STAR 31288 /CONCORD (18.98) 

SOUNDTRACK 
WALT DISNEY 002970 (18 98) 

135 109 78 =14 
COLBIE CAILLAI 
UNIVERSAL REPUBLIC 013194/UMRG (13.98) C+) 

138 80 64 
ALICE IN CHAINS 
VIRGIN 67159' /CAPITOL (18.98) 

ID RE -ENTRY 43 CHRIS TOMLIN 
SIXSTEPS 94243 /SPARROW (17.98) 

138 88 51 8 BEBE & CECE WINANS 
BBC 31105 /MALACO (14.98) 

RE -ENTRY 185 
ABBA 
POLMOOR 517007/ASM (18.98.12.98) 

Z 139 - TRANS -SIBERIAN ORCHESTRA 
LAVA/ATLANTIC 83145/AG (15.98) 

141 92 71 11 
MUSE 
HELIUM -3 521130 /WARNER BROS. (18.98) 0 

142 95 58 9 MARIAH CAREY 
ISLAND 013226 /IDJMG (19.98) 

143 135 - ® AMY GRANT 
AMY GRANT PRODUCTIONS 13781 /SPARROW (17.98) 

184 - 2 VINCE GUARALDI TRIO 
FANTASY 30066 /CONCORD (15.98) 

145 117 80 28 KENNY CHESNEY 
BNA 49530/SMN (11.98) 

Hannah Montana 3 

Breakthrough 

Black Gives Way To Blue 

Arriving 

Still 

Gold - Greatest Hits 

The Christmas Attic 

The Resistance 

Memoirs Of An Imperfect Angel 

The Christmas Collection 

A Charlie Brown Christmas (Soundtrack) 

Greatest Hits II 

153 - 14 
YO -YO MA -Yo Ma &Friends: Songs Of Joy &Peace 
SONY CLASSICAL 24414/SONY MASTERWORKS (18.98) Y +: 

148 

149 105 76 

The trio's third 

covers set in a row 

(11,000) finds the 

act taking on such 

unlikely hits as 

Lonestar's 

"Amazed," Goo Goo 

Dolls' "Iris" and 

(yndi lauper's 

"Time After Time." 

Jackson's classic 

Epic solo debut 

returns to the 

Billboard 200 for 

the first time since - Oct. 6, 1984. At the 

same time, his 1991 

set, "Dangerous," 

also stages a 

comeback at 

No.147. 

1 

2 

1 

5 

39 

12 

13 63 

103 

3 

3 

41 

© 144 

NE-[NrNY 
MICHAEL JACKSON 
EPIC 45400' (11.98) 

ROSANNE CASH 
MANHATTAN 96576 /BLG (18.98) 

JACK JOHNSON 
BRUSHFIRE 012973'/UMRG (13.98) C!) 

z} MICHAEL W. SAIT" 
REUNION 10133 (13.98) 

3 

20 

Dangerous 1 

The List 22 

En Concert 11 

Two weeks ago, this 

1993 release moved 

past the 5 million 

sales mark. It also 

stands as the 19th- 

best-selling greatest - 

hits package of the 

Nielsen SoundScan 

era. The biggest? 

The Beatles' "1" 

(11.5 million). 

200 
With catalog 

Christmas albums 

swamping the 

chart, the overall 

No. 200- selling 

album this week 

shifts 7,000. 

Compare that with 

the No. 200 title on 

the Top Current 

Albums tally (view- 

able at billboard. 

biz /charts), which 

163 

184 

165 

186 

G 
183 - 

170 102 29 

182 - 

Z 178 - 

Here We Go Again 1 

Chickenfoot 4 

Ultimate Christmas Collection 130 

Holiday Spirits 46 

It Is Well 42 

Church Music 11 

Revelation 6 

TOM PETTY AND THE HEARTBREAKERS 
GEFFEN 010327/UME (13.98) 

Greatest Hits 

HARRY CONNICK, JR. 
COLUMBIA 37020 /SONY MUSIC (18.98) 

VARIOUS ARTISTS 
WALT DISNEY 004580 EX (6.90) 

101 19 
DASHBOARD CONFESSIONAL 
VAGRANT /OGC /INTERSCOPE 013475'/IGA (13.98) 

152 _ THE BEATLES 
APPLE 82414 /CAPITOL (24.98) 

108 73 p ALAN JACKSON Songs Of Love And Heartache 
CRACKER BARREL/ARISTA NASHVILLE /SONY CUSTOM MARKETING GROUP 759184 EWSMN (11.98) 

130 68 ® BRAD PAISLEY 
ARISTA NASHVILLE 47352/SMN (13.98) 

®BON JOVI 
MERCURY 526013/IDJMG (18.98/11.98) 

What A Night! A Christmas Album 

Disney: Holiday Magic 2009 

Alter The Ending 

The Beatles 

NE-ENTRY 

RE-ENTRY 

2 
SOUNDTRACK 
NEW LINE 39028 (12.98) 

75 
COLDPLAY 
CAPITOL 16886' (18.98) 

©HOLLYWOOD UNDEAD 
AUM /OCTONE 013514/10A (13.98) O+ 

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR 
CAPITOL 42210 (18.98) 

MARTINA MCBRIDE 
RCA NASHVILLE 67654 /SMN (18.98) 

PINK 
LAFACE 80320 / ZOMBA (18.98) O+ 

American Saturday Night 

160 

20 

98 

Cross Road 0 it 

Elf 168, 

Viva La Vida or Death And All His Friends 13 1 

Desperate Measures 23 

136 96 ` ®z 
177 172 163 

®> 
179 150 - 

180 164 - 

181 167 144 

185 

Viil:r 

187 

188 

Christmas With The Rat Pack I 12i 

White Christmas IN 68 

I'm Not Dead 

COLBIE CAILLAT 
UNIVERSAL REPUBLIC 00921 9/UMRG (10.98) 

VARIOUS ARTISTS 
EMI /UNIVERSAL 56259/SONY MUSIC (18.98) 

Coco © 5 

NOW That's What I Call Country Vol. 2 1 

BLAKROC 
BLAKROC 33032' EX (13.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89206 (11.98) 

CHICAGO 
RHINO 309116 (18.98) 

VARIOUS ARTISTS 
COMPASS 43735 EX (9.98) 

KENNY G 
ARISTA/SONY BMG CUSTOM MARKETING GROUP 86734/SONY MUSIC (B.98) 

BlakRoc 

Kidz Bop Christmas 

The Best Of Chicago: 40th Anniversary Edition 

Tis The Season: Kids Christmas Sing -Along 

Holiday Collection 

178 

DAVE MATTHEWS BAND 
BAMA RAGS /RCA 48712'/RMG (18.98) +O 

KATY PERRY 
CAPITOL 04249 (12.98) 

CIPRINCE /BRIA VALENTE 
NPG 09549 EX (11.98) 

VARIOUS ARTISTS 
SPECIAL OLYMPICS /A &M 013527/UME (11.98) 

CHRIS YOUNG 
RCA NASHVILLE 22818/SMN (10.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89200 (18.98) 

BILLY CURRINGTON 
MERCURY NASHVILLE 009550/UMGN (13.98) 

ELVIS PRESLEY 
RCA NASHVILLE 35479/SMN (17.98) 

194 147 

195 

198 

197 

97 
KISS 200901 EX (14.98 CD /DVD) /9 

96 44 11 SLAYER 
AMERICAN /COLUMBIA 41318' /SONY MUSIC (11.98) O* 

189 - ® THE BEATLES 
APPLE SMAS 02653 /CAPITOL (18.98) 

151 53 D THE BEATLES 
APPLE 99449 /CAPITOL (243.98 CO /DVD) O+ 

CREED 
WIND-UP 13103 (9.98 CO;DVD) 21 

BOYS LIKE GIRLS 
COLUMBIA 49192/SONY MUSIC (11.98) 

85h 

Big Whiskey And The GrooGrux King l 
One Of The Boys 9 

Lotus Flow3r /MPLSoUND /Elix3r 

A Very Special Christmas 7 

The Man I Want To Be 

Kidz Bop 16 

Little Bit Of Everything 

Christmas Duets 

PINK FLOYD 
HARVEST SMAS 11163 /CAPITOL (18.98/10.98) 

®JONAS BROTHERS 
HOLLYWOOD 002820 (19.98) 

LINKIN PARK 
MACHINE SHOP 44477' /WARNER BROS. (18.98) O 

Dark Side Of The Moon Qa 1 

Lines, Vines And Trying Times 1 

Minutes To Midnight © 1 

BARLOWGIRL 
FERVENT /WORD -CURB 887861 /WARNER BROS. (13.98) 

ELVIS PRESLEY 
RCA 68079',RMG (19.98/12.98) 

Love & War 

Elvis: 30 #1 Hits BI 

KISS 

RASCAL FLATTS 
200 157 121 E. 

LYRIC STREET 002764 (13.98) 

Sonic Boom 

World Painted Blood 

Sgt. Pepper's Lonely Hearts Club Band 

The Beatles In Stereo 

Greatest Hits D 15 

Love Drunk 

85> 

m 1 

DAVE MATTHEWS BAND . 

181 

MAXWELL 109 

JOHN MAYER 13 

MARTINA MCBRIDE ...172 
PAUL MCCARTNEY .. 31 

11M MCGRAW 28 

MUSE 141 

NICKELBACK 
© 

0 
ONEREPUBLIC 75 

ORIGINA- OW 
JERSEY BOYS 106 

OWL CITY 25 

BRAD PAISLEY 

PARAMORE 93 

PEARL JAM 45 

KATY PERRY 182 

TOM PETTY AND THE RASCAL RATTS ..111, 200 
HEARTBREAKERS REBA 94 

51,160 
PINK FLOYD 189 

PINK 110, 173 

ELVIS PRESLEY 

117, 123, 188, 193 JAY SEAN 37 

PRINCE/BRIA VALENTE ..183 SHAKIRA 15 

SHINEDOWN 129 

RIHANNA 4 

DARIUS RUCKER 48 

Data for week of DECEMBER 12, 2009 

A New Hallelujah 

FRANK SINATRA, DEAN 

MARTIN & SAMMY DAVIS 

JR 171 

SKILLET 101 

SLAYER 195 

MICHAEL W. SMITH 

84,150 
BRITNEY SPEARS ....103 
ROD STEWART 46 

STING 29 

ANGIE STONE 133 

For chart reprints call 646.654.4633 

19 
moves 4,000. 

GEORGE STRAIT 113 

STRAIGHT NO CHASER ... 
86 156 

BARBRA STREISAND 100 

SUGAR/VC ..34, 104,131 
TAYLOR SWIFT ..8, 21, 39 

SWITCHFOOT .... ...54 

ELF 

GLEE: SEASON ONE: THE 

MUSIC VOLUME 1 ... 19 

HANNAH MONTANA 3 13 
HANNAH MONTANA: 

THE MOVIE 43 

TWILIGHT 77 

THE TWILIGHT SAGA: 

NEW MOON 12 

THE TWILIGHT SAGA: NEW 

MOON: THE SCORE 80 

THEM CROOKED 

VULTURES 47 

THIRD DAY 112,159 
THREE DAYS GRACE ..120 
CHRIS TOMLIN 

44, 116,137 
TRANS- SIBERIAN 

ORCHESTRA 
38, 55, 74,140 

TREY SONGZ 98 

O 
CARRIE UNDERWOOD ... 

9, 132 

KEITH URBAN 127 O 
VINCE GUARALDI TRIO ..144 

DISNEY: HOLIDAY 

162 

THE ESSENTIAL NOW 

THAT'S WHAT I CALL 

CHRISTMAS 119 

LETTERS TO SANTA: 

A HOLIDAY MUSICAL 

COLLECTION 76 

MAKING MERRY 60 

NOW 31 125 

NOW 32 16 

NOW THATS WHAT I CALL A 

COUNTRY CHRISTMAS 69 

NOW THAT'S WHAT I CALL 

CHRISTMAS! 3 81 

NOW THAT'S WHAT I CALL 

COUNTRY VOL. 2....175 
TIS THE SEASON: KIDS 

CHRISTMAS SING -ALONG 

179 

A VERY SPECIAL 

CHRISTMAS 7 184 

WOW HITS 2010 53 

TOM WAITS 63 

WEEZER 56 

BEBE 8 CECE WINANS 138 

WISIN & YANDEL 126 

CHRIS YOUNG 
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Chickentoot 

s TOPINDEPENDENT" 
x= ARTIST Title 

3 43 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) O 
R 34 #1 JASON ALDEAN 

tt 
Wide Open 

wits FROKEN BOW 7637 J18.98) 

2 MANNHEIM STEAMROLLER Christmas: 25th Anniversary Collection 
GRAMOPHONE 2525 (18 98 

o PEARL JAM Backspacer 
MONKEYWRENCH 9274' (18.98) 

4 2 
VARIOUS ARTISTS Making Merry 
EMI SPECIAL MARKETS 86608 EX /STARBUCKS (12.98) © TOM WAITS Glitter And Doom: Live 
<'JTI- 87053 /EPITAPH 117.98) 

2 
SOUNDTRACK The Twilight Saga: New Moon: The Score 

_ LIMIT 2075 E1 118.98) 

NOT SNOT 
DEBUT 

O 12 

7 

o 
o 
0 

8 BEBE & CECE WINANS 
._ BBC 31105 /MALACO (14. Rei 

CHICKENFOOT 
REDLINE 20091' (13.981 (± 

11 26 

Still 

PRINCE /BRIA VALENTE 
NPG 09549 EX (11.98) 

f 8 
KISS 

.:00901 Ex (14 98 CD: OVO) + 

17 29 
PHOENIX 

5 -OYAUTE 0105' GLASSNOTE 111 981 

12 5 2 
RAKIM 
RA 34.: 

C WIZ KHALIFA {7 HIPH( 

Lotus Flow3r /MPLSoUND /Elix3r 

Sonic Boom 

Wolfgang Amadeus Phoenix 

The Seventh Seal 

14 s 33 
CAGE THE ELEPHANT 
DSP -. ' 1 98) 

Deal Or No Deal 

Cage The Elephant 

O VARIOUS ARTISTS The 99 Most Essential Tchaikovsky Masterpieces 
XS DIGITAL Ex 15.951 

16 6 2 
ADAM LAMBERT 

-.CWN 2E':: 98) 

17 9 y 
MOTLEY CRUE 
MOTLEY 385' r . í1 SEVEN 113.981 + 

18 18 2 

19 15 5 

20 19 9 

Take One 

Greatest Hits 

FIVE FINGER DEATH PUNCH War Is The Answer 
PROSPECT wd; ' 00` 113 98 + 

Strict Joy THE SWELL SEASON 
ANTI P -P' 11 - 481 + 

DETHKLOK Metalocalypse: Dethalbum II (Soundtrack) 
WILLI:LI. ,LET (111 ''(1ULT SWIM) (13.98) 

® 25 4 ' 
JIM BRICKMAN Joy 
COMPA .:126 EX SOMERSET (9.98) 

22 21 4 
TAMELA MANN The Master Plan 
1iLly R1.... '4 98) 

23 20 5 

24 10 2 

O 30 3 

26 28 10 

27 27 11 

38 4 

O 33 25 

30 

TECH NONE 
STRANGE S A 

,r. 's. 98) 
K.O. D 

PRETTY RICKY 
B. EH; 02 TOMMY 80Y (16 -98) 

Pretty Ricky 

JENCAR LOS Buscame 

DAVID GRAY 
IHT 70109.: MLF.; E, .'.)981 

Draw The Line 

MONSTERS OF FOLK 
SHANGRI-i A 1010:4' 

Monsters Of Folk 

WYNTON MARSALIS 
WYNTir, IH023 EX LILHSET (9-98) 

Christmas Jazz Jam 

PASSION PIT 
COLUMBIA (12 981 

Manners 

32 4 
MORMON TABERNACLE CHOIR'OICHESTRA AT TEMPLE SQUARE WITH B.S. MITCHELL Rálg Cinslmas Fe 

MORMON TABERNACLE CHOIR 5023338 (21 98) 

31 29 

33 

0 

5 L¡ PINK MARTINI 
HEINZ 6' (15.98) 

Splendor In The Grass 

37 12 
RODRIGO Y GABRIELA 
saaswoRKS 0080 /ATO (15.98 CD'DVD) + 

RAMMSTEIN 
PILGRIM /UNIVERSAL 2721358 /VAGRANT (18.96) 

REGIS & JOY 
BIG DOT 2545 (14.98) 

BRIAN MCKNIGHT 
HARD WORK 5122/E1 (17.98) +. 

36 31 'a ¡ COLT FORD 
AVERAGE JOE'S 1001 (16.98) 

E O = 
ANNTI- 

X 
86O 973 /EPITCASE APH 117 98, 

38 q0 59 
JOURNEY 
rIOMOTA 4506 EX (14.98 co , DVDI + 

24 

35 26 

O D 
NEW 

Liebe Ist Fur Alle Da 

Just You. Just Me 

Evolution Of A Man 

Ride Through The Country 

Middle Cyclone 

Revelation 

NOFX 
. R E CK CHORDS 752' (6 981 

Cokie The Clown 

VARIOUS ARTISTS 
1- EX (19.98) 

101.7 KGSR Broadcasts Vol. 17 

41 39 6 
FLIGHT OF THE CONCHORDS 

áI,8 POP (15.98) 
I Told You I Was Freaky (Soundtrack) 

42 43 5 
SOUNDTRACK Yo Gabba Gabba): Music Is... Awesome 

0027 (12.98) 

© ® 
50 21 

45 41 13 

Q 49 37 

47 t4 

48 42 

49 46 

50 y 

JASON ALDEAN Live Sessions EP ((unes Exclusive) r BOW DIGITAL EX (6.98) 

ALL TIME LOW 
ESS 710 (15.98) 

Nothing Personal 

THE XX 
TURKS 450' (14 98) 

xx 

A DAY TO REMEMBER 
VICTORY 448' (13 981 + 

Homesick 

SLUG & MURS WITH AESOP ROCK Felt 3: A Tribute To Rosie Perez 
RHYMESAYERS 0116 (14.98) 

RAEKWON 
ICE H2O 68794 (18.98) 

PHISH 
TEMP 1049' (13.98) 

GOV'T MULE 
EVIL TEEN 12052 (14.98) 

Only Built 4 Cuban Linx... Pt. II 

Joy 

By A Thread 

Billbarl 

TV icon Regis Philbin ups his tally of charting albums to three as "Just 

You. Just Me." debuts at No. 34 on Top Independent Albums. He first 

graced a Billboard tally in 2004 with "When You're Smiling" (No. 54 

on the Billboard 200) and then the next year with "The Regis Philbin 

Christmas Album" (No. 83 on the Billboard 200). This new standards 

set is his first with his wile. Joy. 

36 Go to www.billboard.biz for complete chart data 

SALES DATA 
COMPILED BY 

11iCI3Cl1 

SoundScan 

STOP DIGITAL" 

ARTIST 
IMPRINT / DISTRIBUTING LABEL 

Title 

LADY GAGA The Fame Monster (EP1 
°r AMLINE /KONLIVE /CHERRVTREE/INTERSCOPE IG -t 

o D )HANNA 
IDJMG 

Rated R 

O 1fí 53 
LADY GAGA The Fame 
,IHEAMLINL KONLIVE /CHERRYTREE /INTERSCOPE IIGA 

SUSAN BOYLE I Dreamed A Dream 
SYCO COLUMBIA /SONY MUSIC 

6 1 

7 

o 
o 
m 

ADAM LAMBERT 
19 RCA /RMG 

For Your Entertainment 

2 
JOHN MAYER 
COLUMBIA SONY MUSIC 

Battle Studies 

v 20 

SOUNDTRACK 
SUMMITCHOP SHOP /ATLANTIC /AG 

SHAKIRA 
EPIC /SONY MUSIC 

THE BLACK EYED PEAS 
INTERSCOPE /100 

OWL CITY 
UNIVERSAL REPUBLIC .UMRG 

JAY Z 
ROC NATION /AG +A 

The Twilight Saga: New Moon 

She Wolf 

The E.N.D. 

Ocean Eyes 

The Blueprint 3 

CC 

4 

6 in 

1 

3 

13 

12 

15 

23 

25 

32 is 
12 10 SOUNDTRACK Glee: Season One The Music Volume 1 

19 20TH CENTURY FOX TV /COLUMBIA /SONY MUSIC 

® ANDREA BOCELLI 
ZECCA + 

14 3 2 NORAH JONES 

16 

18 

20 

® 
® 

23 8 

RE-ENTRY 

My Christmas 2 

The Fall 
10 

MICHAEL BUBLE 
.3 /REP,. . /ARNER BROS , +: 

JUSTIN BIEBER 
sot-100H- .1 =lMOND BRAUN /ISLAND /IDJMG 

ANIMAL COLLECTIVE 
DOMINO 

THEM CROOKED VULTURES Them Crooked Vultures 
DGC /INTERSCOPE /IGA 

TAYLOR SWIFT The Taylor Swift Holiday Collection (EP) 
81G MACHINE 

TAYLOR SWIFT Fearless 
BIG MACHINE +1 

BIRDMAN Pricele$$ 

Crazy Love 
18 

My World (EP) 
14 

Fall Be Kind (EP) 

CASH MONEY /UNIVERSAL MOTOWN /UMRG 

24 15 4 
.'' nrnTA NASHVILLE /SMN 

JAY SEAN 
CASH MONEY /UNIVERSAL REPUBLIC /UMRG 

VARIOUS ARTISTS The 99 Most Essential Tchaikovsky Masterpieces 

All Or Nothing 

CARRIE UNDERWOOD Play On 

WIZ KHALIFA Deal Or No Deal 

47 

21 

8iv 
33 

37 ® 

9 

TOP HOLIDAY" 

W ARTIST 
á3 TITLE IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

O 
© 2 

3 3 

4 4 

5 5 

6 7 

7 6 

O 11 

O 10 

10 8 

11 12 

12 9 

15 

O 20 

31 

16 16 

21 

O 46 

19 14 

20 17 

21 19 

22 18 

23 13 

e 
25 24 

GREATEST 
GAINER 

ANDREA BOCELLI 
MY CHRISTMAS SUGAR 013437 / DECCA (ía.98) ± 

CASTING CROWNS 
PEACE ON EARTH BEACH STREET,REUNION 10129. SONY MUSIC (13.98) 

TAYLOR SWIFT 
THE TAYLOR SWIFT HOLIDAY COLLECTION (EP) BIG MACHINE 0715 EX (6.98) 

JOSH GROBAN 
NOEL 143 /REPRISE 231548 /WARNER BROS (18.98) r +1 

STING 
IF ON A WINTER'S NIGHT... CHERRYTREE: DG O'3329'/UNIVERSAL CLASSICS GROUP (1695. + 

SUGARLAND 
GOLD AND GREEN MERCURY NASHVILLE 013326 /UMGN (12.98) 

MANNHEIM STEAMROLLER 
CHRISTMAS: 25TH ANNIVERSARY COLLECTION AMERICAN GRAMOPHONE 2525 118.981 

CHRIS TOMLIN 
GLORY IN THE HIGHEST: CHRISTMAS SONGS OF WORSHIP SIXSTEPS 93261 /SPARROW (12 S81 

MICHAEL BUBLE 
LET IT SNOW! (EP) 143í REPRISE 279036 /WARNER BROS (7.98) 

DAVID ARCHULETA 
CHRISTMAS FROM THE HEART 19 /JIVE 57494/JLG (13.98) 

TRANS -SIBERIAN ORCHESTRA 
THE LOST CHRISTMAS EVE LAVA 93146/AG (18.98) 

VARIOUS ARTISTS 
MAKING MERRY EMI SPECIAL MARKETS 86508 EX/STARBUCKS (12.98) 

VARIOUS ARTISTS 
NOW THATS WHAT I CALI. A COUNTRY CHRISTMAS EMI UNIVERSAL 56260 /SONY MUSIC l' 
TRANS -SIBERIAN ORCHESTRA 
CHRISTMAS EVE AND OTHER STORIES LAVA 92736/AG (15.99) 

VARIOUS ARTISTS 
LETTERS TO SANTA: A HOLIDAY MUSICAL COLLECTION CONCORD 2319066 EX (9.98: 

THE CHIPMUNKS WITH DAVID SEVILLE 
CHRISTMAS WITH THE CHIPMUNKS CAPITOL 36588 (13.98) 

VARIOUS ARTISTS 
HOW MATS WWI CUL CHRISTMAS! 3 EMINNIVERSAD20MBASONY STRATEGIC MARKETING GROS 6948150NY MOST, 

MICHAEL W. SMITH 
its A WONDERFUL CHRISTMAS REUNION 10123 (13.98) 

STRAIGHT NO CHASER 
CHRISTMAS CHEERS ATCO,'ATLANTIC 520740/AG (18.98) 

FAITH HILL 
JOY TO THE WORLD WARNER BROS. (NASHVILLE) 511500/WRN (16 9:. 

BOB DYLAN 
CHRISTMAS IN THE HEART COLUMBIA 57323/SONY MUSIC (13.98) 

CELTIC WOMAN 
A CHRISTMAS CELEBRATION MANHATTAN 70124 /BLG (18.98) 

NEIL DIAMOND 
A CHERRY CHERRY CHRISTMAS COLUMBIA 56892 /SONY MUSIC (11 98) 

THIRD DAY 
CHRISTMAS OFFERINGS ESSENTIAL 10828 '/17 98) 

ELVIS PRESLEY 
ELVIS CHRISTMAS RCA/SONY STRATEGIC MARKETING GROUP 88908/SONY MUSIC (18 9r: 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

For more charts and chart details, go to billboard.biz 
and billboard.com, refreshed every Thursday. 

TITLE 3 3ó ARTIST (IMPRINT/LABEL) 

2 5 9 

3 3 4 

4 2 11 

5 4 2 

6 6 8 

7 7 2 

8 14 4 

9 9 6 

10 11 12 

11 10 5 

12 12 3 

13 8 

14 13 21 

15 - 8 

The week's most -streamed songs on AOL. 

FALLIN' FOR YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLICJ 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

FIFTEEN 
TAYLOR SWIFT (BIG MACHINE) 

ALREADY GONE 
KELLY CLARKSON (19 /RCA /RMG) 

REPLAY 
IYAZ !TIME IS MONEY /BELUGA HEIGHTS REPRISEZ 

WHATCHA SAY 
JASON OERULO (BELUGA HEIGHTS /WARNER BROS I 

IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

3 
BRITNEY SPEARS JIVE LEG) 

SEXY CHICK 
DAVID GUETTA FEATURING AKON (GUM/ASTRALWERKS /CAPITOL) 

DOWN 
JAY SEAN FEATURING LIL WAYNE (CASH MONEY /UNIVERSAL REPUBLIC) 

TWO IS BETTER THAN ONE 
BOYS LIKE GIRLS FEATURING TAYLOR SWIFT (COLUMBIA) 

EMPIRE STATE OF MIND 
J101-0 + ALICIA KEYS TROC NATION) 

SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

USE SOMEBODY 
KINGS OF LEON (RCA'RMG) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

.s3 53 3ó 

1 

' 

2 9 

3 4 

4 2 

5 3 

6 7 

7 

8 

TITLE The week's most -streamed videos on Yahoo! Music. 

ARTIST (IMPRINT /LABEL) 

WHATCHA SAY 
JASON DERULO'BELIILA HEIGHI`. W 

SWEET DREAMS 
9 

BEYONCE (MUSIG'NUHLU CUWEIBIA. 

R GROS 

20 
OBSESSED 
MARIAH CAREY (ISLAND /IDJMG) 

7 ONE TIME 
JUSTIN BIEBER (ISLAND/IDJMG) 

8 
PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

8 DOWN 
JAY SEAN FEATURING LIL WAYNE (CASH MONEY UNIVERSAL REPUBLICI 

t VIDEO PHONE 
BEYONCE (MUSIC WORLD COLUMBIA) 

2 3 
BRITNEY SPEARS (JIVE,'JLG) 

19 
YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC( 

7 PAPARAZZI 
LADY GAGA (STREAMLINE KONLIVE /CHERRYTREE -INTERSCOPE) 

1 CRAWL 
CHRIS BROWN (JIVE /JLG) 

2 
BAD ROMANCE 
LADY GAGA (STREAM( R.. 

AGAIN 
FLYLEAF 9LI GCTON( r. 

('.LIVE/CHERRYTREE'INTERSCOPE) 

1 I DON'T BELIEVE YOU - 
PINK IL:.I 

ONE LESS LONELY GIRL 
JUSTIN BIEBER (ISLAND: IDJMG) 

52 W TITLE 
í=- 53 3ó LABEL /DISTRIBUTING LABEL (PRINCIPAL PERFORMER) 

I AM... YOURS: AN INTIMATE PERFORMANCE AT WYNN LAS VEGAS 
MUSIC WORLD /COLOMBWSONY MUSIC VIDEOJBEYONCE) 

LIVE FROM THE ROYAL ALBERT HALL 
ISLAND, UNIVERSAL MUSIC & VIDEO DIST. THE KILLERS) 

LIVE IN BUCHAREST: THE DANGEROUS TOUR 
EPIC SONY MUSIC VIDEO (MICHAEL JACKSON) 

NUMBER ONES 
EPIC MUSIC VIDEO /SONY MUSIC VIDEO (MICHAEL JACKSON) 

LIVE IN MANILA 
JOURNEY (JOURNEY) 

VIDEO GREATEST HITS: HISTORY 
EPIC SONY MUSIC VIDEO (MICHAEL JACKSON) 

ROCK AND ROLL HALL OF FAME + MUSEUM: LIVE 
TIME LIFE (VARIOUS ARTISTS) 

LIVE AT READING 
DGC GEFFEN UME: UNIVERSAL MUSIC & VIDEO DIST. (NIRVANA) 

LIVE AT THE 02: LONDON, ENGLAND 
RCA SONY MUSIC VIDEO (KINGS OF LEON) 

HISTORY ON FILM: VOLUME II 
EPIC SONY MUSIC VIDEO (MICHAEL JACKSON) 

FUNHOUSE TOUR: LIVE IN AUSTRALIA 
LAFACE /JIVE'SONY MUSIC VIDEO (PINK) 

AMAZING GRACE 
GAITHER MUSIC VIOEO/EMM MUSIC VIDEO (BILL & GLORIA GAITHER WITH THEIR HOMECOMING FRIENDS) 

HOW GREAT THOU ART 
GAITHER MUSIC VIDEO.EMM MUSIC VIDEO !BILL & GLORIA GAITHER WITH THEIR HOMECOMING FRIENDS) 

CABIN FEVER 
SILVER ARROW (THE BLACK CROWES) 

CERTIFIABLE 
A &M /UNIVERSAL MUSIC & VIDEO 01ST. THE POLICE) 

Data for week of DECEMBER 12, 2009 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPLAY 
MONITORED BY 

SALES DATA 
COMPILED BY 

11iCISCl1 11ICISCII 

ADS 

in 

2 3 13 

3 4 15 

4 13 

SoundScan 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 EMPIRE STATE OF MIND 
swims JAY -Z + ALICIA KEYS ¡HOC NATION) 

PAPARAZZI 
LADY GAGA (STREAMUNDKONL E/CHERRYIREEEWTERSCOPE) 

1 
m 
27 17 19 

30 7 

35 4 

31 13 

CD 37 3 

32 25 12 

28 8 

33 10 

36 9 

42 9 

45 5 

39 16 

39 34 14 

40 33 11 

WHATCHA SAY 
JASON DERULO (BELUGA HEIGHTS /WARNER BROS.) 

SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

o SEXY CHICK 
DAVID GUETTA FEAT. AKON (GUM /ASTRALWERKS /CAPITO_) 

6 5 19 
DOWN 

JAY SEAN FEAT. LL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC( o 
11 8 

REPLAY 
IYAZ TIME IS MONEY /BELUGA HEIGHTS /REPRISE) 

o s 12 
ALREADY GONE 
KELLY CLARKSON (19 /RCA /RMG) 

O 9 8 
3 
BflITNEY SPEARS (JIVE /JLG) 

10 12 
FOREVER 
DRAKE (HARVEY MASON/ZONE 4/STREAMUNEAMERSCOPEI 

11 6 31 
YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

® 12 8 

15 11 
MEET ME HALFWAY 
THE BLACK EYED PEAS ( INTERSCOPE) 

14 13 28 

15 14 15 

21 5 
TIK TOK 
KESHA (KASZ MONEY /RCA/RMG) 

17 16 25 I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

USE SOMEBODY 
KINGS OF LEON (RCA /RMG) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

C 18 11 
FIFTEEN 
TAYLOR SWIFT (UNIVERSAL REPUBLIC /BIG MACHINE) 

BAD ROMANCE 
24 ; 

LADY GAGA ( STREPMUNE XONLIVEJCHERRYIREFAMERSCOPE) 

CD 20 11 
NEED YOU NOW 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

® 23 9 

22 19 16 

I INVENTED SEX 
TREY SBNGZ FEAT. DRAKE (SONG BOOK /ATLANTIC) 

FALLIN' FOR YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

23 22 8 
PAPERS 
USHER (LAFACE /JLG) 

m 
26 11 

DO I 

LUKE BRYAN (CAPITOL NASHVILLE) 

32 5 
MONEY TO BLOW 
BIRDMAN FEAT LIL WAYNE& DRAKE )CASH MIND UNNERRAI 1iillJl`.. 

3 3ó 
27 8 

47 7 

42 41 10 

Q 51 6 WHITE LIAR 
MIRANDA LAMBERT (COLUMBIA (NASHVILLE)) Q 

50 
TIE ME DOWN 
NEW BOYZ FEAT. RAY J (SHOTTY /ASYLUM /WARNER BROS.) 

Q 
3 

SAY AAH 
TREY SONGZ (SONG BOOK /ATLANTIC) 

o 49 
HISTORY IN THE MAKING 
DARIUS RUCKER (CAPITOL NASHVILLE) 

o 53 
5 THE TRUTH 

JASON ALOMAN (BROKEN BOW) 

Q 54 4 
IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

60 2 IT KILLS ME 
MELANIE FIONA (SRC /UNIVERSAL MOTOWN) 

50 40 15 

Billboarsl® 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

CONSIDER ME GONE 
REBA (STARSTRUCK/VALORY) 

RUN THIS TOWN 
JAY -Z. RIHANNA A KANTE WEST (ROC NATION) 

BABY BY ME 
50 CENT FEAT. NE -TO (SHADY /AFTERMATH / INTERSCOPE) 

DO YOU REMEMBER 
JAY SEAN FEAT SEA FREI A LL JON )CASH MONEYTUM ERSAL REPUBLIC) 

EVACUATE THE DANCEFLOOR 
CASCADA (BOBBINS) 

HARD 
RIHANNA FEAT. JEEZY (SRP /DEF JAM /IDJMG) 

COWBOY CASANOVA 
CARRIE UNDERWOOD (19 /ARISTA NASHVILLE) 

I CAN TRANSFORM YA 
CHRIS BROWN FEAT. LIL WAYNE A SWIZZ BEAR (JIVE /JLG) 

BONFIRE 
CRAIG MORGAN (ANA) 

I WANNA MAKE YOU CLOSE YOUR EYES 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

RED LIGHT 
DAVID NAIL (MCA NASHVILLE) 

GANGSTA LUV 
SNOOP DDGG FEAT. THE-DREAM (AOGGYSMF/PRIOROV/CAPITOL) 

WASTED 
GUCCI MANE FEAT. PLIES (MIZAY /SO ICEY /WARNER BROS.) 

I'M ALIVE 
KENNY CHESNEY WITH DAVE MATTHEWS (UNA) 

BAD HABITS 
MAXWELL (COLUMBIA) 

SOUTHERN VOICE 
TIM MCGRAW (CURB) 

ONE TIME 
JUSTIN BIEBER (ISLAND /IDJMG) 

TOES 
ZAC BROWN BIND (HOME GROWWATLAMIGBIGGER PICTURE) 

r3 

CD 
58 3 

SPOTLIGHT 
GUCCI MANE FEAT. USHER (MIZAY /ASYLUM/WARNER BROS.) 

53 48 17 
GETAN YOU HOME ((HE BLACK DRESS SONG) 

CHRIS YOUNG (RCA NASHVILLE) 

EE TITLE 3 ,S ARTIST (IMPRINT / PROMOTION LABEL) 

59 3 
EIGHT SECOND RIDE 
JAKE OWEN (RCA NASHVILLE) 

54 43 22 
OBSESSED 
MARIAH CAREY (ISLAND /IDJMG) 

55 52 16 
SAY HEY (I LOVE YOU) 
MICHAEL RWNR & SPEARHEAD 901 BOO WAWAN11 -/U JNERVL REPUBLIC) 

O - 1 TWO IS BETTER THAN ONE 
BOYS LIKE GIRLS FEAT. TAYLOR SWIFT (COLUMBIA) 

e 57 7 
ALL I ASK FOR ANYMORE / TRACE ADKINS (CAPITOL NASHVILLE) 

O 61 7 
SMILE 
UNCLE KRACKER (TOP DOG/ATLANTIC) 

62 4 
TWANG 
GEORGE STRAIT (MCA NASHVILLE) 

Q 63 4 SOMEDAY 
ROB THOMAS (EMBLEM /ATLANTIC) 

CD - 1 BEDROCK 
YOUNG MONEY FEJR U0Á0 (YANG MREY/CANI EOGVflANERSAL MOTOAN) 

62 46 6 
RUSSIAN ROULETTE 
RIHANNA (SRP /DEF JAM /IDJMG) 

© 

t 
66 2 WHY DON'T WE JUST DANCE 

JOSH TURNER (MCA NASHVILLE) 

71 2 
THAT'S HOW COUNTRY BOYS ROLL 
BILLY CURRINGTON (MERCURY) 

74 2 
NEVER GONNA BE ALONE 
NICKELBACK (ROADRUNNER /RRP) 

55 10 
REGRET 
LETOYA FEAT. LUDACRIS (CAPITOL) 

68 2 IGETITIN 
OMAWON FEAT. GUCCI AHNE ( STARWORLDIMLSICWORKSTU .G/CARTOL) 

69 2 
I WILL NOT BOW 
BREAKING BENJAMIN (HOLLYWOOD) 

75 2 
BREAK 
THREE DAYS GRACE (JIVE /JLG) 

1 AMERICAN SATURDAY NIGHT 
BRAD PAISLEY ( ARISTA NASHVILLE) 

71 65 6 WHY 
RASCAL FLATS (LYRIC STREET) 

9 
DOESN'T MEAN ANYTHING 
ALICIA KEYS (MBK/J RMG) 

3 
LOOKING FOR PARADISE 
ALEJANDRO SANZ FEAT. ALICIA KEYS (WARNER LATINA) 

1 LIVE LIKE WERE DYING 
KRIS ALLEN (19 /JIVE /JLG) 

1 HURRY HOME 
JASON MICHAEL CARROLL (ARISTA NASHVILLE) 

1,259 stations, comprised of top 40, adult contemporary, R &B /hip -hop. country, rock, gospel, smooth jazz. Lat and Christian 
are electronically monitored 24 hours a day, 7 days a week. This data ie used to compile The Billboard Hot t00. 

ormats 

CI HOT DIGITAL SONGS" 

o 
o 

TITLE 
3ó ARTIST (IMPRINT) PROMOTION LABEL) 

4 12 

#1 BAD ROMANCE 
2 WKS WY GAGA 

EMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS (ROC NATION) © 2 8 TIK TOK 
KESHA (KASZ MONEY/RCA/MG) 

4 3 15 

5 5 15 

O 9 10 

7 7 16 

O 8 18 

o 11 8 

10 10 16 

14 21 

1 

13 6 15 

16 25 

15 13 4 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

REPLAY 
IONS (TIME IS MONEY /BELUGA HEIGHTS /REPRISE) 

MEET ME HALFWAY 
THE BLACK EYED PEAS ( INTERSCOPE) 

WHATCHA SAY 
JASON DERULO (BELUGA HEIGHTS/WARNER BROSJ 

SEXY BITCH 
DAVID GUETTA FEAT. AKDN (GUM/ASTRALWERKSICAPROL 

3 
BRITNEY SPEARS (JIVE/KG) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

DOWN 
JAY SEAN FEAT. LL WAYNE (CASH MONEY/UNNERSAL RERIBIC) 

HARD 
RIHANNA FEAT. JEEZY (SRP /DEF JAM /IDJMG) 

NEED YOU NOW 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

RUSSIAN ROULETTE 
RIHANNA (SRP /DEF JAM /IDJMG) 

1 TELEPHONE 
LADY DM RAI BEYONCE ISIREAALNE) 

Rj PAPARAZZI `// '17 
LADY GAM ( STREAMLNFA LGTAJVE/CHERRYIREEMIIERSCOPE) 

Q 27 
ALL I WANT FOR CHRISTMAS IS YOU 
MARIAN CAREY (COLUMBIA) 

O 59 3 
GIVE IT UP TO ME 
SHAKIRA FEAT. LIL WAYNE (EPIC) 

O 20 11 
FOREVER 
DRAKE (HARVEY MASON/ZOFE 4VTREAMUNEINTERSCOPE) 

21 19 8 
I CAN TRANSFORM YA 
CHRIS BROWN FEAT. LL WAYNE & SWIZZ BEAR (JYWJIO) 

ONE TIME 
JUSTIN BIEBER (ISLAND /IDJMG) 

22 18 18 

® 24 18 

24 21 10 

ALREADY GONE 
KELLY CLARKSON (19 /RCA/RMG) 

COWBOY CASANOVA 
CARRIE UNDERWOOD (19 /ARISTA NASHVILLE) 

® 25 17 
SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

TITLE 
á3 ó ARTIST (IMPRINT/ PROMOTION LABEL) 

26 22 16 
RUN THIS TOWN 
JAY -Z, RIHANNA A KAM WEST (ROC NATION) 

e 27 4 

36 6 

Q 28 31 

30 26 9 

31 30 16 

® 1 

© 1 

CD67 20 

CD75 3 

O 44 2 

- 1 

38 33 8 

CD 
40 41 7 

51 35 

42 15 6 

43 34 3 

44 39 4 

45 29 5 

VG/ 47 42 

47 40 18 

48 12 2 

1 

54 5 

DO YOU REMEMBER 
JAY SEAN FEAT SEAL) PAIL A 1 L M (CASH) MCINEWUMNBSAL RSPUBUC) 

TWO IS BETTER THAN ONE 
BOYS LIKE GIRLS FEAT. TAYLOR SWIFT (COLUMB)r.. 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE) 

BODY LANGUAGE 
JESSE MCCARTNEY FEAT. T -PAIN (HOLLYWOOD) 

EVACUATE THE DANCE FLOOR 
CASCADA (BOBBINS) 

BEDROCK 
YOUNG MONEY RAT LION (fifD MDDY/CASH MDEYhr1WRVd MOTOWN) 

I DREAMED A DREAM 
SUSAN BOYLE (SYCO /COLUMBIA) 

SHE WOLF 
SHAKIRA (SONY MUSIC LATIN /EPIC) 

FOR YOUR ENTERTAINMENT 
ADAM LAMBERT (19 /RCA /RMG) 

TRY SLEEPING WITH A BROKEN HEART 
ALICIA KEYS (MBK/J /RMG) 

TRUE COLORS 
GLEE GISTFE11M UMMBWITZ(201H CENTURY TMTV /CaJ .WB) 

HEY, SOUL SISTER 
TRAIN (AWARE /COLUMBIA) 

IMAGINE 
GLEE CAST (20TH CENTURY FOR TV/COLUMBIA) 

MONEY TO BLOW 
BIROMNI Rì0 LLWAYNE & ORAIE (CANT M@YYAAAERSALMOTOWN) 

BOOM BOOM POW 
THE BLACK EYED PEAS (WILL.I.AM /INTERSCOPE) 

HAPPY 
LEONA LEWIS (SVCO /J /RMG) 

LIVE LIKE WERE DYING 
KRIS ALLEN (1 9/JIVE/JLG) 

TILL I COLLAPSE 
EMINEM FEAT. MATE WBf (WEB/AFIERMATWINIERSCOPE) 

BABY BY ME 
50 CENT FEAT. NE -Y0 (SHADY /AFTERMATH4MERSCOPE) 

USE SOMEBODY 
KINGS OF LEON (RCA/RMG) 

TOES 
ZAC BROWN BAWD (HOME GROVJMATLA IGG RCTURE) 

HALF OF MY HEART 
JOHN MAYER FEAT. TAYLOR SWIFT (COLUMBIA) 

CRAWL 
CHRIS BROWN (JIVE/JLG) 

FIFTEEN 
TAYLOR SWIFT (BIG MACHINE) 

.s-3 á3 3ó 

/!CD 

52 4 

- 1 

1 

69 23 

W - 1 

66 32 8 

62 17 

- 35 

59 35 7 

- 1 

61 45 9 

62 48 3 

63 58 49 

1 

65 57 22 

66 46 12 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

TIE ME DOWN 
NEW BOYZ FEAT. MYJ (SHOTTY /ASYLUMANARNER PRO', 

VIDEO PHONE 
BEYONCE (MUSICWORKS /COLUMBIA) 

4 MY TOWN (PLAY BALL) 
BIRDMAN FEAT DRAKE & LL WAYNE (CASH MOMYIWvERSAL MOTC /. . 

21 GUNS 
GREEN DAY (REPRISE) 

MORNING AFTER DARK 
DAISNADA RAL NEUY WO & SOW (MOSLEEELACKGRORDASTER iI 

ALL THE RIGHT MOVES 
ONEREPUBLIC (MOSLEM /INTERSCOPE) 

SMILE 
UNCLE KRACKER (TOP DOG /ATLANTIC) 

SINGLE LADIES (PUT A RING ON TT) 

BEYONCE (MUSIC WORLD /COLUMBIA) 

WHO SAYS 
JOHN MAYER (COLUMBIA) 

SPEECHLESS 
AY WS RE YNE WRIY & RO RM )5IRFNI1DYDMAGOAWYAET 

FUNHOUSE 
PINK (LAFACE /JLG) 

WHITE LIAR 
MIRANDA LAMBERT (COLUMBIA (NASHVILLE)) 

POKER FACE 
LADY GAGA (Sn EVARj E/KONUVECHERRYTREEINTERSrn. 

WILD HORSES 
SUSAN BOYLE (SYCO /COLUMBIA) 

FALLING FOR YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

UPRISING 
MUSE (HELIUM -3 /WARNER BROS.) 

7 ONE LESS LONELY GIRL 
JUSTIN BIEBER (ISLAND /IDJMG) Q ITS YOUR LIFE 
FRANCESCA BATTISTELLI (FERVENT /WORD -CURB, 

69 6C, 22 
LOVE DRUNK 
BOYS LIKE GIRLS (COLUMBIA) 

49 LOVE STORY 0 
TAYLOR SWIFT (BIG MACHINE) 

ap 72 23 

72 60 21 

BIG GREEN TRACTOR 
JASON ALDEAN (BROKEN BOW) 

OBSESSED 
MARIAN CAREY (ISLAND /IDJMG) 

SAY HEY (I LOVE YOU) 73 56 18 Wale MANTA SPFAREAO (BOO BOOWA/ANINAVVRSBL REM .E:,. 

GANGSTA LUV 
SNOOP DOGG FEAT THE-DREAM OGGYSTI Ç W1Y/CA)7 ". 

SOUTHERN VOICE 
TIM MCGRAW (CURB) 

74 70 5 

75 73 4 

Data for week of DECEMBER 12, 2009 1 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 39 

ALBUM CHARTS 
Sales data compiled from a comprehesive pool of U.S. music 
merchants by Nielsen SoundScan. Sales data for R &B /hip -hop 
retail charts is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 

SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which 
are projected from wholesale prices. (0/ after price indicates album 
only available on DualDisc. CD /DVD after price indicates CD /DVD 
combo only available. @) DualDisc available. O+ CD /DVD combo 
available. indicates vinyl LP is available. Pricing and vinyl LP avail- 
ability are not included on all charts. EX after catalog number indi- 
cates title is exclusive to one account or has limited distribution. 

SONG CHARTS 
See legends on respective chart pages for the Billboard Hot 100 
and Hot R &B /Hip -Hop Songs. 

RADIO AIRPLAY CHARTS 
Hot 100 Airplay, Rock Songs, Hot Country Songs, Hot Rap 
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts 
are compiled from a national sample of data supplied by Nielsen 
Broadcast Data Systems. Charts are ranked by number of gross 
impressions, computed by cross- referencing exact times of air- 
play with Arbitron listener data. Mainstream Top 40, Adult 
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock, 
Heritage Rock, Mainstream R &B /Hip -Hop, Rhythmic, Adult R &B, 

Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

mWhere included, this award indicates the title 
with the chart's largest airplay increase. 

GREATEST 
GAINER 

RECURRENT RULES 
Songs are removed from the Billboard Hot 100 and Hot 100 
Airplay charts simultaneously after 20 weeks on the Billboard 
Hot 100 and if ranking below No. 50. Songs are removed from 
Hot R &B /Hip -Hop Songs after 20 weeks if ranking below No. 

50. Songs are removed from Hot Country Songs after 20 weeks 
if ranking below No. 10 in detections or audience, provided that 
they are not still gaining enough audience points to bullet or if 
they rank below No. 10 and post a third consecutive week of 
audience decline, regardless of total chart weeks. Songs are 
removed from Mainstream Top 40, Rock Songs, Mainstream 
R &B /Hip -Hop, Rhythmic, Hot Latin Songs and Latin Airplay 
charts after 20 weeks if ranking below No. 20. Descending 
songs are removed from Adult Contemporary, Adult Top 40 
and Adult R &B after 20 weeks if ranking below No. 15, after 26 
weeks if ranking below No. 10, or after 52 weeks if ranking 
below No. 5. Descending songs are removed from the 
Alternative, Triple A, Active Rock, Heritage Rock, Christian 
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel 
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after 
20 weeks and if ranking below No. 15. 

CONFIGURATIONS 
O CD single available. O Digital Download available. o DVD 
single available. O Vinyl Maxi -Single available. O Vinyl single 
available. O CD Maxi -Single available. Configurations are not 
included on all singles charts. 

HOT DANCE CLUB SONGS 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

POWER 
PICK 

This award indicates the title, currently below the top 20 and on 

the chart the week before, with the largest increase in points. 

AWARD CERT. LEVELS 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for 
net shipment of 500,000 albums (Gold). RIAA certification for 
net shipment of 1 million units (Platinum).* RIAA certification 
for net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album's multi -platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and /or tapes. Certification for net shipments of 
100,000 units (Oro). LI Certification of 200,000 units (Platino). 

Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). 
RIAA certification for 1 million paid downloads (Platinum). 

Numeral within platinum symbol indicates song's multiplatinum level. 

RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for 

video singles. O RIAA gold certification for net shipment of 
50,000 units for shortform or longform videos. RIAA platinum 
certification for net shipment of 50,000 units for video singles. 
I; RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 mil- 

lion in sales at suggested retail price. RIAA platinum certification 
for sales of 100,000 units or $2 million in sales at suggested retail 
price. IRMA gold certification for a minimum sale of 125,000 units 
or a dollar volume of $9 million at retail for theatrically released pro- 
grams; or of at least 25,000 units and $1 million at suggested retail 
for non -theatrical titles. IRMA platinum certification for a minimum 
sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least 50,000 units and $2 
million at suggested retail for non -theatrical titles. 

www.americanradiohistory.com

www.americanradiohistory.com


TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

WHATCHA SAY 
JASON BERM (BELUGA HEIGHTS/WARNER BROS.)I 

1 1 16 

4 9 
3 
BRITNEY SPEARS (JIVE /JLG) 

o 
4 2 14 

6 12 

o 
o 
7 5 17 

8 3 19 

9 7 19 

9 11 

8 15 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

PAPARAZZI 
LADY GAGA ( STREAMLINE /1(ONLNE/CHERRYFREE/INTERSCOPE) 

REPLAY 
IYAZ TIME IS MONEY /BELUGA HEIGHTS /REPRISE) 

ALREADY GONE 
KELLY CLARKSON (19 /RCA/RMG) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

DOWN 
JAY SEAN FEAE UI. WAYNE (CASH MONEY /UNIVERSAL REPUBLIC) 

SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

10 11 
MEET ME HALFWAY 
THE BLACK EYED PEAS (INTERSCOPE) 

4:1) 11 10 
SEXY CHICK 
DAVID GUETTA FEAT. AXON (GUM /ASTRALWERKS /CAPITOL) 

O 12 7 
TIK TOK 

14 6 

16 6 

BAD ROMANCE 
LADY GAGA -'ô E: UdLINE /KONLIVE/CHERRYTREE.4NTERSCOPE) 

EMPIRE STATE OF MIND 
JAW + ALICIA KEYS (ROC NATION) 

(7 14 
EVACUATE THE DANCEFLOOR 
CASCADA (ROBBINS) 

16 13 23 

17 15 25 

19 14 

19 18 26 

27 3 

25 5 

30 3 

23 20 14 

24 23 8 

26 8 

26 21 18 

27 22 6 

USE SOMEBODY 
KINGS OF LEON (RCNRMG) 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC) 

FALLIN' FOR YOU 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

FIFTEEN 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

TWO IS BETTER THAN ONE 
BOYS LIKE GIRLS FEAT. TAYLOR SWIFT (COLUMBIA) 

DO YOU REMEMBER 
JAY SEMI FEAT SEAN PAUL A lA JON (CASH MONEYIUNIVERSAL REPUBLIC, 

RUN THIS TOWN 
JAY -Z, RIHANNA & KANYE WEST (ROC NATION) 

BODY LANGUAGE 
JESSE MCCARTNEY FEAT. T -PAIN (HOLLYWOOD) 

IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

ONE TIME 
JUSTIN BIEBER (ISLAND /IDJMG) 

RUSSIAN ROULETTE 
RIHANNA (SRP /DEF JAM /IDJMG) o 29 5 
GIVE IT UP TO ME 
SHAKIRA FEAT. LIL WAYNE (EPIC) 

Q 35 2 
ACCORDING TO YOU 
ORIANTHI (TAL/GEFFEN / INTERSCOPE) 

Q 36 3 
FOREVER 
DWI RN.MM MST. U w* ADEFII RARE MYGOAJONE VSTAEWKNÚNIRRSCON) 

O 31 5 
NEVER GONNA BE ALONE 
NICKELBACK (ROADRUNNER /RRP) 

O 33 4 
HEAVEN CAN WAIT 
WE THE KINGS (S- CURVE) 

o 38 4 
LIVE LIKE WE'RE DYING 
KRIS ALLEN (19 /JIVE /JLG) 

34 28 11 
FUNHOUSE 
PINK (LAFACE /JLG) 

35 32 18 
OBSESSED 
MARIAN CAREY (ISLAND /IDJMG) 

D D 
O 
O 
O 

ONE LESS LONELY GIRL 
JUSTIN BIEBER (ISLAND /IDJMG) 

HARD 
RIHANNA FEAT. JEEZY (SRP /DEF JAM /IDJMG) 

LIFE AFTER YOU 
DAUGHTRY (19 /RCNRMG) 

RAIN 
CREED (WIND -UP) 

O 40 2 
ALL THE RIGHT MOVES 

r1ï ONEREPUBLIC (MOSLEY /INTERSCOPE) 

Susan Boyle not only makes a record -breaking entrance atop the 

Billboard 200 (see story, page 33), but she also bows on Adult 
Contemporary at No. 29 with "Silent Night," the closing track on 

her debut set, "I Dreamed a Dream." WDOK Cleveland leads all 

chart reporters with 18 detections for the song in the survey's 

tracking week. 

Also debuting on the list (viewable in full at billboard.biz /charts) 

is seasonal fare from Trans -Siberian Orchestra ( "Nutrocker," No. 23) 

and Straight No Chaser ( "The Christmas (an -Can," No. 16). 

On the Adult Top 40 

chart, Train chugs to its 

seventh top 10, as "Hey, 

Soul Sister" rises 11 -9. 

Among groups this decade, 

Train ties 3 Doors Down and 

Maroon 5 for fourth -most 

top 10s. Since 2000, Goo 

Goo Dolls lead all groups 

with 10 visits to the top tier, 

followed by Nickelback 

(nine) and Matchbox 

Twenty (eight). 

4N 

Yt 
,Yu 3 3ó 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 20 

2 2 17 

3 3 13 

4 4 29 

5 8 23 

6 5 38 

7 9 25 

8 7 45 

9 6 42 

10 

11 

10 11 

11 13 

#1 
7 WKS 

YOU BELONG WITH ME 
TAYWRSWIFT (BIG MACHINE UNIVERSAL REPLBLIC 

FALLIN' FOR YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

HAVEN'T MET YOU YET 
MICHAEL BUGLE (143 /REPRISE) 

HER DIAMONDS 
ROB THOMAS (EMBLEM /ATLANTIC) 

PLEASE DON'T LEAVE ME 
PINK (LAFACE /JLG) 

THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

NO SURPRISE 
DAUGHTRY (19 /RCA/RMG) 

YOU FOUND ME 
THE FRAY (EPIC) 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD /CAPITOL) 

I WANT TO KNOW WHAT LOVE IS 
MARIAN CAREY (ISLAND /IDJMG) 

CHANCES 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

13 17 
BEAUTIFUL WORLD (WE'RE ALL HERE) 

' ! JIM BRICKMAN A ADAM CROSSLEY (SOMERSET/BRICKHOUSE DIRECT) 

13 12 15 

14 14 13 

15 15 8 

16 16 6 

26 2 

19 8 

24 9 

20 17 20 

23 9 

22 18 4 

KISS A GIRL 
KEITH URBAN (CAPITOL NASHVILLE /CAPITOL) 

USE SOMEBODY 
KINGS OF LEON (RCNRMG) 

ALREADY GONE 
KELLY CLARKSON (19 /RCNRMG) 

WE WEREN'T BORN TO FOLLOW 
BON JOVI (ISLAND /IDJMG) 

CHERRY CHERRY CHRISTMAS 
NEIL DIAMOND (COLUMBIA) 

SAY HEY (I LOVE YOU) 
MICHAEL. VENDI A MANEAD (BOO BOO WAX/ANTI-/UNIVERSAL REPUBLIC 

I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

CLOSER TO LOVE 
MAT KEARNEY (AWARE/COLUMBIA) 

SMILE 
UNCLE KNACKER (TOP DOG /ATLANTIC) 

CII 
CHASING PIRATES 
NORAH JONES (BLUE NOTE /CAPITOL) 

GREATEST 
GAINER 

NUTROCKER 
TRANS- BIBanwi ORCHESTRA (ATLANTIC) 

24 22 8 WHEN IT COMES TO LOVE 
FOREIGNER (ATLANTIC /RHINO) 

28 4 
SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

TITLE 
f,3" 3A ARTIST (IMPRINT / PROMOTION LABEL) 

ALREADY GONE 
KELLY CLARKSON (19 /RCNRMG) 

FALLIN' FOR YOU 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

2 3 25 

4 19 

4 2 31 

O 6 8 

6 5 24 

0 7 11 

8 8 22 

o 
o 

11 15 

10 15 

12 10 

12 9 21 

15 5 

13 14 
PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

SMILE 
UNCLE KNACKER (TOP DOG /ATLANTIC) 

USE SOMEBODY 
KINGS OF LEON (RCA /RMG) 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

SOMEDAY 
ROB THOMAS (EMBLEM /ATLANTIC) 

I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

HEY, SOUL SISTER 
TRAIN (AWARE /COLUMBIA) 

WE WEREN'T BORN TO FOLLOW 
BON JOVI (ISLAND /IDJMG) 

NEVER GONNA BE ALONE 
NICKELBACK (ROADRUNNER/RAP) 

SAY HEY (I LOVE YOU) 
MICHAEL RWNI A SPE1MEA0 (BOO BOO WAX/ANTI-/UNIVERSAL REPUBLIC) 

HALFWAY GONE 
LIFEHOUSE (GEFFEN / INTERSCOPE) 

m 16 9 
PAPARAZZI 

LADY GAGA I STREAMLINE /KONLIVE/CHERRYTREE/1NTERSCOPE) 

16 14 17 
CHANCES 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

o 17 14 

C 18 6 
LIVE LIKE WE'RE DYING 
KRIS ALLEN (19 /JIVE /JLG) 

COME ON O ig 13 did GREEN RIVER ORDINANCE (VIRGIN /CAPITOL) 

MAYBE 
INGRID moan= (CABIN 20/ORIGINAL SIGNALM1JNIVERSAL MOTOWN) 

ß 20 10 
IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

21 6 

O 26 3 

23 12 

24 9 

25 8 

40 ( Go to www.billboard.biz for complete chart data 

HAVEN'T MET YOU YET 
MICHAEL BUBLE (143 /REPRISE) 

GREATEST 
GAINER 

LIFE AFTER YOU 
DAUGHTRY (19 /RCNRMG) 

BREAKEVEN 
THE SCRIPT (PHONOGENIC /EPIC) 

ALL THE RIGHT MOVES 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

SEX ON FIRE 
KINGS OF LEON (RCNRMG) 

Billboard 

ROCK SONGS' 

o 
2 

t W to TITLE 
:53 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

2 13 

1 16 

3 3 10 

4 

5 

6 

o 
8 

9 

4 16 

5 17 

6 15 

10 12 

9 23 

7 24 

10 8 

11 11 

13 

14 

W 
16 

17 

18 

19 

20 

21 

8 

26 

12 19 

14 26 

13 26 

15 21 

19 15 

18 5 

17 11 

21 7 

20 15 

22 7 

m24 

0" 25 

24 26 

26 

m 
O 
XI) 

30 

32 

34 

35 

37 

Q 
t 
42 

43 

44 

45 

46 

6 

14 

10 

27 15 

23 14 

28 11 

33 3 

34 6 

30 17 

36 8 

32 6 

35 14 

29 15 

37 6 

39 6 

38 14 

41 6 

50 5 

45 4 

47 4 

44 5 

43 16 

42 3 

40 9 

48 12 

0 ® 

#1 
1 W 

BREAK 
THREE DAYS GRACE )JIVE/JLG) 

I WILL NOT BOW 
BREAKING BENJAMIN (HOLLYWOOD) 

WHEELS 
FUR FIGHTERS (ROSWELL/RCA/RMG) 

CHECK MY BRAIN 
ALICE IN CHAINS (VIRGIN /CAPITOL) 

UPRISING 
MUSE (HELIUM -3 /WARNER BROS.) 

OF YOU'RE WONDERING IF I WANT YOU TO) I WANT YOU TO 
WEEZER (DGC I NTERSCOPE) 

GREATEST 
GAINER 

IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

JARS 
CHEVELLE (EPIC) 

SAVIOR 
RISE AGAINST (DGC /INTERSCOPE) 

KINGS AND QUEENS 
30 SECONDS TO MARS (IMMORTAL/VIRGIN /CAPITOL) 

YOU'RE GOING DOWN 
SICK PUPPIES (RMRNIRGIN /CAPITOL) 

THE FIXER 
PEARL JAM (MONKEYWRENCH) 

NEW DIVIDE 
LINKIN PARK (MACHINE SHOP /WARNER BROS.I 

USE SOMEBODY 
KINGS OF LEON (RCNRMG) 

1901 
PHOENIX (LOYAUTE /GLASSNOTE) 

OVERCOME 
CREED (WIND -UP) 

NEW FANG 
THEM CROOKED VULTURES (DGC / INTERSCOPE) 

MEET ME ON THE EQUINOX 
DEATH CAB FOR CUTTE (SUMMIT /CHOP SHOP /ATLANTIC) 

SNUFF 
SLIPKNOT (ROADRUNNER /RRP) 

BACK AGAINST THE WALL 
CAGE THE ELEPHANT (DSP /JIVE /JLG) 

JUST BREATHE 
PEARL JAM ( MONKEYWRENCH) 

SPACESHIP 
PUDDLE OF MUDD (FLAWLESS /GEFFEN / INTERSCOPE) 

AGAIN 
FLYLEAF (A &M /OCTONE / INTERSCOPE) 

EAST JESUS NOWHERE 
GREEN DAY (REPRISE) 

INVINCIBLE 
ADELITAS WAY (VIRGIN /CAPITOL) 

MEDICATE 
API (DGC /INTERSCOPE) 

MONSTER 
SKILLET (ARDENT /INO /ATLANTIC) 

SCREAM WITH ME 
MUDVAYNE (EPIC) 

CRASH 
CARO (REPRISE) 

HARD TO SEE 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

SUBSTITUTION 
SILVERSUN PICKUPS (DANGERBIRD) 

BROKEN, BEAT & SCARRED 
METALLICA (WARNER BROS.) 

FUGITIVE 
DAVID GRAY (MERCER STREET /DOWNTOWN) 

CRAWL BACK IN 
DEAD BY SUNRISE (WARNER BROS.) 

WHO SAYS 
JOHN MAYER (COLUMBIA) 

STORM TO PASS 
ATREYU (HOLLYWOOD) 

FOREVER IN YOUR HANDS 
ALL THAT REMAINS (PROSTHETIC /RAZOR & TIE) 

HEY, SOUL SISTER 
TRAIN ( AWARE/COLUMBIA) 

JUST SAY YES 
SNOW PATROL (POLYDOR /FICTION /GEFFEN / INTERSCOPE) 

CHASING PIRATES 
NORAH JONES (BLUE NOTE /CAPITOL) 

EYESORE 
JANUS (REALID /ILG) 

MESS OF ME 
SWITCHFOOT (ATLANTIC) 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

CRAWL 
KINGS OF LEON (RCA /RMG) 

SLOW POISON 
THE BRAVERY (ISLAND /IDJMG) 

MAYBE 
INGRID MICHAELSON (CABIN 24 /ORIGINAL SIGNAL/UNIVERSAL MOTOWN) 

SAY HEY (I LOVE YOU) 
MICHAEL FTIANO A SPEARHEAD (BOO BOO WAK/AMFNNNERSAL REPUBLIC) 

48 49 2 

NOT SHOT 
DEBUT 

FOREVER 
RED ESSENTIAL REU) 

TOO FAKE 
HOCKEY (VIRGIN /CAPITOL) 

NEW 
ODD ONE 
SICK PUPPIES (RMRNIRGIN /CAPITOL) 

Three Days Grace climbs to the summit on 

Rock Songs (15.3 million audience 

impressions, up 1 %), Active Rock and the 

billboard.biz -exclusive Mainstream Rock 

chart with "Break." The song is the band's 

fifth No. i on both of the latter two lists. 

AIRPLAY 
MONITORED BY 

niclscn 
BDS 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

qW W,. TITLE 
g3 3ó ARTIST (IMPRINT PROMOTION LABEL) 

2 1 16 

3 3 16 

o 4 13 

o 5 
24 

INVINCIBLE 
ADELITAS WAY (VIRGIN /CAPITOL) 

BREAK 
THREE DAYS GRACE 

I WILL NOT BOW 
BREAKING BENJAMIN (HOLLYWOOD) 

CHECK MY BRAIN 
ALICE IN CHAINS (VIRGIN /CAPITOL) 

IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

6 6 1) 

7 25 

8 13 

9 10 

o 
o 
O 10 E 

11 11 23 

® 17 3 

13. 13 20 

14 18 8 

15 15 14 

16 16 15 

17 + 12 14 

O 20 10 

19 9 

20 21 14 

O 22 5 

® 24 14 

25 7 

27 5 

23 6 

WHEELS 
F00 FIGHTERS (ROSWELL/RCA/RMG) 

YOU'RE GOING DOWN 
SICK PUPPIES (RMRNIRGIN /CAPITOL) 

MONSTER 
SKILLET (ARDENT /IRO /ATLANTIC) 

SNUFF 
SLIPKNOT (ROADRUNNER /RRP) 

SPACESHIP 
PUDDLE OF MUDD (FLAWLESS SGEFEENT INTERSCOPE) 

JARS 
CHEVELLE ( EPICI 

GREATEST 
GAINER 

SCREAM WITH ME 
MUOVAYNE TEL L;, 

HARD TO SEE 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

BROKEN, BEAT & SCARRED 
METALLICA (WARNER BROS.) 

AGAIN 
FLYLEAF (A&M /OCTONE /INTERSCOPE) 

OVERCOME 
CREED (WIND -UP) 

CRAWL BACK IN 
DEAD BY SUNRISE (WARNER BROS.) 

STORM TO PASS 
ATREYU (HOLLYWOOD) 

CRASH 
CAVO (REPRISE) 

FOREVER 
RED (ESSENTIAL/RED) 

NEW FANG 
THEM CROOKED VULTURES (DGC /INTERSCOPE) 

SAVIOR 
RISE AGAINST (DGC / INTERSCOPE) 

KINGS AND QUEENS 
30 SECONDS TO MARS (IMMORTAL /VIRGIN /CAPITOL) 

IT'S NOT YOU 
HALESTORM (ATLANTIC) 

YOUTH OF YESTERDAY 
THE VEER UNION (UNIVERSAL MOTOWN 

EE TITLE 
3 3'E ARTIST (IMPRINT / PROMOTION LABEL) 

CO 
4 13 

o 3 15 

4 2 15 

O 5 10 

O 7 25 

6 13 

O 9 20 

9 8 30 

10 13 28 

11 11 36 

12 12 6 

13 10 32 

14 15 22 

O 16 3 

m 
17 17 19 

19 18 18 

19 4 

21 7 

21 20 10 

22 3 

25 8 

27 2 

24 23 14 

25 24 14 

#1 
A2WNS 

CHECK MY BRAIN 
ALICE IN CMBAI $ (VIRGIN/CAPITOL) 

BREAK 
THREE DAYS GRACE (JIVE /JLG) 

I WILL NOT BOW 
BREAKING BENJAMIN (HOLLYWOOD) 

OVERCOME 
CREED (WIND -UP) 

WHEELS 
F00 FIGHTERS 

GREATEST 
GAINER 

WHISKEY HANGOVER 
GODSMACK (UNIVERSAL REPUBLIC) 

IF YOU ONLY KNEW 
SHINEDOWN )ATLANTIC) 

YOU'RE GOING DOWN 
SICK PUPPIES (RMRNIRGIN /CAPITOL) 

BURN IT TO THE GROUND 
NICKELBACK (ROADRUNNER /RRP) 

NEW DIVIDE 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

SOUND OF MADNESS 
SHINEDOWN (ATLANTIC) 

SPACESHIP 
PUDDLE OF MUDD (FLAWLESS /GEFFEN / INTERSCOPE) 

CHAMPAGNE 
CAVO (REPRISE) 

JARS 
CHEVELLE (EPIC) 

SEXY LITTLE THING 
CHICKENFOOT (REDLINE) 

NEW FANG 
THEM CROOKED VULTURES (DGC /INTERSCOPE) 

THE FIXER 
PEARL JAM ( MONKEYWRENCH) 

BROKEN, BEAT & SCARRED 
METALLICA (WARNER BROS.) 

STILL UNBROKEN 
LYNYRO SKYNYRD (LOUD S PROUD /ROADRUNNER /RRP) 

SNUFF 
SLIPKNOT (ROADRUNNER/RRP) 

MONSTER 
SKILLET (ARDENT /INO /ATLANTIC) 

CRASH 
CAVO (REPRISE) 

SHAKIN' HANDS 
NICKELBACK (ROADRUNNER /RRP) 

INVINCIBLE 
ADELITAS WAY (VIRGIN /CAPITOL) 

MODERN DAY DELILAH 
KISS (KISS) 

Data for week of DEC EMBER 12, 2009 I CHARTS LEGEND on Page 39 

www.americanradiohistory.com

www.americanradiohistory.com


HURRY HOME 
7 GERMAN Z WIl LIAMS) 

iAMERICAN SATURDAY NIGHT 
! ROGERS f I AGLEY A 

Rascal Flatts 
O LYRIC STREE 

18 

4110 TOP BLUEGRASS ALBUMS- 
1-1T.,: 

ARTIST Title 
IMPRINT d NUMBER í DISTRIBUTING LABEL 

#1 
24 WKS 

STEVE MARTIN The Crow: New Songs For The Hve -Skiing Banjo 

40 SHARE 5106471140UNDER 

9 
PATTY LOVELESS 
SAGUARO ROAD 2197V 

3 12 

MI IIIIa II Soul II 

THE ISAACS The Isaacs _. Naturally An Almost A Cappella Collection 

GAITHER MUSIC GROUP 46014 

6 57 
STEVE IVEY 
IMI'MADACY SPECIAL PRODUCTS 53859,'MADACY 

5 4 62 
OLD CROW MEDICINE SHOW 
NETTWERK 30812' 

O11 11 

5 6 

o15 20 

Ultimate Bluegrass 

Tennessee Pusher 

RICKY SKAGGS 
JKAGGS FAMILY 901009 

Solo: Songs My Dad Loved 

SAM BUSH 
SUGAR HILL 4055 WELK 

Circles Around Me 

SARAH JAROSZ 
SUGAR HILL 4049 /WELK 

Song Up In Her Head 

Q® BEARFOOT 
COMPASS 4504 

Doors And Windows 

10 9 66 
N1631MAGNOëA01}BAIOEWMIIIGROC6 
GAITHER MUSIC GROUP 42736 
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GREATEST 
GAINER 

TAYLOR SWIFT 
BIG MACHINE 02018.98) ± Fearless 1 

1 

1 

Southern Voice 1 

5 

The Foundation 2 

Taylor Swift L 1 

Wide Open 2 

1 

Learn To Live 1 

Revolution 1 

12 

American Ride 1 

1 

© 

1 

1 

2 
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CARRIE UNDERWOOD Play On 
'II ARISTA NASHVILLE 49923: SMN (13.98) 

LADY ANTEBELLUM Lady Antebellum 
)PITOL NASHVILLE 03206 (12.98) 

TIM MCGRAW 
1155 79152 (18.98) 

SUGARLAND 
'.'I n.LIIYV II133 ?5:MON I3 981 

ZAC BROWN BAND 

Gold And Green 

TAYLOR SWIFT 
BIG MACHINE 698) +' 

JASON ALDEAN 
BROKEN VSES l'. DA) 

SOUNDTRACK 
WALT DISNEY 003101 118.981 

DARIUS RUCKER 
CAPITOL NASHVILLE 85506 (18 98) 

MIRANDA LAMBERT 
ILUMBIA 

VARIOUS ARTISTS 
.7981 

Hannah Montana: The Movie 

NOW That's What I Call A County Chnstrnas 

TOBY KEITH 
SHOW DOG NASHVILLE 027 (18.98) 

REBA 
STARSTRUCK M0100NAWRY (18.98) 4- 

SUGARLAND 
MERCURY 011273': UMGN (13.98) 

RASCAL FLATTS 
LYRIC STREET 002604 (18.98) 

GEORGE STRAIT 
IDEA NASHVILLE 013173' /UMGN (13.98) 

LUKE BRYAN 
CAPITOL NASHVILLE 65833 (18.98) 

KEITH URBAN 
^., Hi NASHVILLE 35751' (18.98) 

KENNY CHESNEY 
I0 SMN (11.98) 

ROSANNE CASH 
'.n I:HAI IAN 96576íBLG (18.98) 

JAMEY JOHNSON 
.r,LRCURY 011237'NMGN (13 98) 

BROOKS & DUNN 
VIi ITA NASHMLLE 49922/SMN (1398) 

ALAN JACKSON 
-', ,Iwvt Rlh;,; IMIIfi+N I, ;9u ÄS11N "'f 

BRAD PAISLEY American Saturday Night 
ARISTA NASHVILLE 473525MN (1398) 

Keep On Loving You 

Love On The Inside 

Unstoppable 

Twang 

Doin' My Thing 

Defying Gravity 

Greatest Hits II 1 

The List 5 

That Lonesome Song 6 

#1s ... And Then Some 1 

Songs Of Love And Heartache 10 

27 27 

28 29 

29 30 

31 31 

37 39 

ARTIST 
IMPRINT d NUMBER / DISTRIBUTING LABEL (PRICE) 

VARIOUS ARTISTS 
EMI UNNERSAL 56259 SON) MUSIC )18 98) 

Title 

NOW Thafs What I Call Country Vol 2 

CHRIS YOUNG 
RCA 228181SMN (10.98) 

BILLY CURRINGTON 
MERCURY 009550 /UMGN (13.98) 

RASCAL FLATTS 
LYRIC STREET 002764 113.98) 

JUSTIN MOORE 
VALORY 0100 (10.98) 

GLORIANA 

The Man I Want To Be 

Little Bit Of Everything 

Greatest Hits Volume 1 

Justin Moore 

Gloriana 
EMBLEWREPRISEWARNER BROS 5Ia;80M1RN (1398) 

4 

6 

2 

2 

3 

2 

m NOT SNOT 
DEBUT 

1 JIMMY WAYNE 
VALORY JW0200 (1- 

PACE 
SETTER 

Sara Smile 32 

m 63 73 57 
TOBY KEITH 

That Don't Make Me A Bad Guy 1 

34 30 28 
SUGARLAND LIVE On The Inside 
MERCURY 013191 EXUMGN (1498 CDDVD) 

KELLIE PICKLER 
19 BNA 22811 )SMN (11 98) + rA/ 33 33 

36 32 34 

37 35 35 

38 34 32 

39 39 38 

40 38 42 

41 40 41 

m56 62 

`w ® 
47 

45 43 
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47 42 
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Kellie Pickier 

LYLE LOVETT Natural Forces 
C' IIRB LOST HIGHWAY 013174 UMGN (13 98) 

DIERKS BENTLEY 
CAPITOL NASHVILLE 02158 (18.98) 

Feel That Fire 

COLT FORD Ride Through The Country 
AVERAGE JOE'S 1001 (16.98) 

MARTINA MCBRIDE 
RCA 34190,SMN (17.98) 

Shine 

KENNY CHESNEY 
BLUE CHAIR BNA 34553 5MN (18 98) 

Lucky Old Sun 

RANDY HOUSER 
ERSAL SOUTH 011699 (10 -98) 

DIAMOND RIO 
on-CURB 887395 WARNER BROS (13.98) 

JASON ALDEAN 
KEN BOW DIGITAL ES (5.98) 

Anything Goes 

The Reason 

Live Sessions EP (Tunes Exclusive) 

55 

44 

45 

43 

WILLIE NELSON 
:GR -LNBLUE NOTE 67197/BLG (17.98) 

American Classic 

ERIC CHURCH 
VOL NASHVILLE 20810' (12.98) 

Carolina 

TIM MCGRAW 
¡al lII I 198) 

Greatest Hits 3 

JAKE OWEN Easy Does It 

RASCAL FLATTS 
I, STREET DIGITAI EX 16 -98) 

Unwrapped O® 
49 45 46 

50 41 40 

VARIOUS ARTISTS 
NOW Thais What I Call County 

,.. :I"2411M;1B9B1 

JOE NICHOLS 
I.,ERSAL SOUTH 012989 (13.98) 

Old Things New 
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RODUCER (SONGWRITER) IMPRINT d N 

NEED YOU NOW 
YWORLEY,LADV ANTEBELLUM (D.HAYWOOD C.KELLEY,H.SCOTT,J.KEARL. 

DO I 

.TEVENS ( L. BRYAN,C. KELLEYD. HAYWOOD) 

CONSIDER ME GONE 
MCENTIREM BRIGHT (SDIAMOND,M GREEN) 

COWBOY CASANOVA 
BRIGHT IC.UNDERWODD,M.ELIZONDO,B. JAMES) 

BONFIRE 
DONNELL.C.MORGAN (T BOTKIN,K. DENNEY,C. MORGAN.M.ROGERS) 

I WANNA MAKE YOU CLOSE YOUR EYES 
KEAVERS.D. BENTLEY (B.BEAVERS.D. BENTLEY) 

FIFTEEN 
r.IIAPMAN.T.SWIFT (T.SWIFT) 

RED LIGHT 
H M WRUCKE IJ. SINGLETON. M. PEIRCE,O MATKOSKY) 

I'M ALIVE Kenny Chesney 
., k !i LSNEY ( K. CHESNEYD.OILLON.M. TAMBURINO) 

SOUTHERN VOICE 
eALLIMORE,T. MCGRAW.D. SMITH (T DOUGLAS, B. DIFIERO) 

WHITE LIAR 
I LIUUL,L.M WRUCKE (M.LAMBERT.N. HEMBY) 

HISTORY IN THE MAKING 
T Ri. v. IO RUCKER,F. ROGERS,C. MILLS) 

THE TRUTH 

19 20 15 

m21 21 12 

19 18 19 

22 22 22 

@ 24 30 5 

® 23 23 

C) 26 25 

CD25 24 

o 27 28 

. LL A.MONROE) 

EIGHT SECOND RIDE 
-r LI OWEN.E.OURRANCE) 

ALL I ASK FOR ANYMORE 
I ROGERS (C.BEATHARD,T JAMES) 

TWANG 
0 ',TRAM oHERDALE.14 MARVEL ,J RITCHEYI 

AIR 
POWER 

AIR 
POWER 

Artist 
UMBER / PROMOTION LABEL tt 

Lady Antebellum 
0 CAPITOL NASHVILLE 

Luke Bryan 
0 CAPITOL NASHVILLE 

Reba 
oO STARSTRUCK,VALORY 

Carrie Underwood 
O 19ARISTA NASHVILLE 

Craig Morgan 
O BNA 

Dierks Bentley 
O CAPITOL NASHVILLE 

Taylor Swift 
O BIG MACHINE 

David Nail 
O MCA NASHVILLE 

With Dave Matthews 
O BNA 

Tim McGraw 
O CURB 

Miranda Lambert 
O COLUMBIA 

Darius Rucker 
O CAPITOL NASHVILLE 

Jason Aldean 
O BROKEN BOW 

Jake Owen 
e RCA 

Trace Adkins 
O CAPITOL NASHVILLE 

George Strait 
O MCA NASHVILLE 

2 

3 

1 

5 

6 

7 

B 

10 

11 

12 

13 

14 

14 

16 

WHY DONT WE JUST DANCE 
BEAVERS.J.SINGLETON,D. BROWN) 

THAT S HOW COUNTRY BOYS ROLL 

Josh Turner 
O MCA NASHVILLE 

Billy Currington 
O MERCURY 

17 

18 

WHY 
II HUFF RASCAL FLAT IS (A SHAMBLIN.El MAI VLSI 

AIR 
POWER 

GREATES 
GAINER 

Jason Michael Carroll 
e ARISTA NASHVILLE 

Brad Paisley 
O ARISTA NASHVILLE 

20 

21 

CRYIN' FOR ME (WAYMAN'S SONG) 
) IIH M.WRIGHT (1. KEITH) 

A LITTLE MORE COUNTRY THAN THAT 
I; HAMBERLAIN (D POYTHRESS,R. L,FEEK,W.VARBLE) 

TODAY 
'.1 WRIGHT,G.ALLAN (B.LONG,T.L.JAMES) 

DIDN'T YOU KNOW HOW MUCH I LOVED YOU 
LINDSEY (C. LINDSEY.A. MAYO.T.VERGES) 

Toby Keith 
O SHOW DOG NASHVILLE 

Easton Corbin 
O MERCURY 

Gary Allan 
O MCA NASHVILLE 

Kellie Pickier 
O 19,13NA 

22 

23 

24 

25 

Lead song from 

singer's fourth 

studio album 

crosses the 

Airpower threshold 

in its 15th chart 

week with 15.1 

million impressions 

(up 1.7 million). His 

new set, titled 

"Haywire," arrives 

Feb. 9. 

With spins at Z8 of 

the 125 stations 

monitored for the 

chart, second single 

from Underwood's 

"Play On" set 

draws Hot Shot 

Debut applause. 

Album moves 

124,000 copies in 

its fourth chart 

week, ranking at 

No. 2 on Top 

Country Albums and 

No. 9 on the 

Billboard 100. 
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TITLE 
PRODUCER (SONGWRITER) 

BEER ON THE TABLE 
11 KNOX (J_THOMPSON. K.JOHNSON.A ZACK) 

'TIL SUMMER COMES AROUND 
n 1-1JF1 K URBAN (M POWELL.K.URBANI 

KEEP ON LOVIN' YOU 
D HUFF IL' c TA°LETON.T,WILLMON) 

OUTSIDE MY WINDOW 
S BUXTON UXTON,V SHAWN J. HUDSON.G. BURRI 

HILLBILLY BONE 
S. HENDRIL ). I ".EMAN,L. LAIRD) 

SARA SMILE 
D HUFF ID ,-ILSI 

Artist 
IMPRINT 8 NUMBER PROMOTION LABS. B 

Josh Thompson 
0 COLUMBIA 

Keith Urban 
O CAPITOL NASHVILLE 

Steel Magnolia 
te BIG MACHINE 

Sarah Buxton 
LYRIC STREIT) 

Blake Shelton Featuring Trace Adkins 
WARNER BROS WE', 

Jimmy Wayne Featuring Daryl Hall & John Oates 
O VALORY 

BACKWOODS 
J STOVER (J- MOORE.J PAULIN,J.S.STOVER) 

HELL ON THE HEART 
J. JOYCE (E CHURCH.D. RUTTAN.J. SPILLMAN) 

GIMMIE THAT GIRL 
M WRIGHT (R.AKINS,D DAVIDSON.B. HAYSLIP) 

WHISTLIN' DIXIE 
M WRIGHT,C.AUDRETCH. III IR. HOUSER.K.TRIBBLE) 

EVERYWHERE I GO 
PVASSAR (PVASSAR J STEELE) 

LOVE LIKE CRAZY 
D JOHNSON ID. JOHNSON.T.JAMES) 

38 35 
LONG AFTER I'M GONE 
B KENNY.C. STONE IW.K ALPHIN.M BEESON,R SUPAI 

19 AND CRAZY 
M IRWIN.J. KEAR. K. OMUNSON )M.IRWIN,J. KEAR.K.OSMUNSON,K.SHEPARD) 

HIP TO MY HEART 
N CHAPMAN (K. PERRYR.PERRY.N PERRY.B BEAVERS) 

HOW FAR DO YOU WANNA GO? 
M. SERLETIC (M. SERLETIC.J STEELE. D.MYRICK) 

LOVE LIVES ON 
D. BASON IM HOPES. STEVENS,M.WEST) 

1. MAN I WANT TO BE 
.1 STROUD (B.JAMES.T.NICHOLS) 

THERE IS A GOD 
T BROWN (A GORLEY. C. DUBOIS) 

HIGHWAY 20 RIDE 
STEGALL. Z. BROWN (Z. BROWN,W.DURRETTE) 

STUCK 
li CANNON IF J. MYERS.B,MONTANA) 

THE CALL 
1 5T0001) r ?d):nu H Sr1RO0N.J CAMPBELL) 

39 40 

45 47 

46 45 

43 42 

47 58 

44 46 

52 54 

42 44 

48 43 

NOT SNOT 
DEBUT 

49 53 

e LOVE EVE 

O HOME 

Justin Moore 
0 VALOP' 

Eric Church 
O CAPITOL NASHVILLE 

Joe Nichols 
O UNIVERSAL SOUTH 

Randy Houser 
O UNIVERSAL SOUTH 

Phil Vassar 
0 UNIVERSAL SOUTH 

Lee Brice 
O CURB 

Big Kenny 
RYBODY GLOTOWN BIGGER PICTURE 

Bomshel 
O CURB 

The Band Perry 
REPUBLIC NASHVILLE 

Gloriana 
O EMBLEM, WARNER BROS VS 1' 

Mallary Hope 
O MCA NASHVILLE 

Chris Young 
O RCA 

Lee Ann Womack 
O MCA NASHVILLE 

Zac Brown Band 
GROWN /ATLANTICABIGGER PICTURE 

Ash Bowers 
O STONEY CHEEK 

Matt Kennon 
O BAMAJAM:STROUDAVARIOUS 
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26 
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34 
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40 
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44 

45 
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43 

TEMPORARY HOME 
u, RRI(II ,PD Z MAESE) 

Carrie Underwood 
O 19/ARISTA NASHVILLE 

48 

OUGHTA BE MORE SONGS ABOUT THAT 
II HA 1).. LY I L ML IGuMLI"III )INA'; P':iUN:.IIL n I.: 

50 48 
CHASIN' GIRLS 
I HEWITTR-ATKINS (R.ATKINS.THEWITT,S-DEAN) 

Montgomery Gentry 
CowM -- 

Rodney Atkins 
O CUR, 

49 

48 

BETWEEN THE BULLETS 

THE LADY IS LARGE 
Up 1.3 million impressions in 

its third week atop Hot Country 

Songs, Lady Antebellum's 
"Need You Now" collects 39.3 

million impressions during the 

tracking week, the largest weekly 

stun since Carrie U nderwood's "Jesus, Take the Wheel" stacked 

39.8 million on the Feb. 4, 2006, chart. Meanwhile, Tim Mc- 

Graw claims his 44th top 10 on Hot Country Songs, as "South- 

ern Voice" improves 1.9 million impressions (11 -10), ranking 

him second among artists with the most top lOs in the current 

decade. That list is led by Kenny Chesney's 28 top 10s, while 

Toby Keith ranks third with 25. - WadeJessen 

Go to www.billboard.biz for complete chart data 41 
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7 13 
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13 

12 

21 

ARTIST 
TITLE ,IdUTIN.S L48EL 

RIHANNA 
RATED R SRP /DEF JAM 013736/IOJMG 

MICHAEL JACKSON 
MK71AaJN760NS Dô B rt (SOUOIRACK) MIVEPC 76067/SONY MUSIC 

50 CENT 
9EFOREISB66FSIRKT 9NDY/AFTERMATHIMERSCOPE 012390 *ICA TO 

GREATEST 
GAINER 

THE BLACK EYED PEAS 
THE E.N.O. INTERSCOPE 012887 * /IGA 

JAY Z 
THE BLUEPRINT 3 ROC NATION 520856`/AG J 
BIRDMAN 
PRICELESS CASH MONEY/UNIVERSAL MOTOWN 01309MJMiG ,i, 

BEYONCE 
I AM...SASIN FIERCE MUSIC wORLD/COWMBA 19492SONY MUSIC 

WHITNEY HOUSTON 
I LOOK TO YOU ARISTA 10033 /RMG 

JANET 
NUMBER ONES ABM 013612/UME 

MELANIE FIONA 
THE BRIDGE SRC /UNIVERSAL MOTOWN 013150 /UMRG 

TREY SONGZ 
READY SONG 800K/ATLANTIC 518794/AG 

DRAKE 
SO RAM WING AIOEYAASN MOEAAOGAL N010AN 013RSUA1G 

BLACKSUMMERSNIGHT COLUMBIA 89142/SONY MUSIC OT. 
BOYZ H MEN 
LOVE DECCA 013393 O 

15 EMINEM 
RELAPSE WSHADY /AFTERMATWIMERSCOPE 012863`AGA 

VARIOUS ARTISTS 
NOW 31 EMI /UNIVERSAL/ZOMBA 28617 /SONY MUSIC 

Billboard. 

Cr MAINSTREAM 
R&B/HIP-HOP 

MAXWELL 

RE-ENTRY 

ANGIE STONE 
UNEXPECTED STAR 31288 /CONCORD 

BEBE & CECE WINANS 
STILL B&C 31105 /MALACO 

MARIAH CAREY 
MEMOIRS OF AN IMPERFECT ANGEL ISLAND 013226113JMG 

JACKSON 5 
ULTIMATE CHRISTMAS COLLECTION MOTOWN 013448/LIME 

BLAKROC 
BLAKROC BLAKROC 33032* EX 

13 

MI ZZ BEATI (JIVE /JLG) 

TITLE 
ARTIST 

RIEMPIRE STATE OF MIND 
*JAY -Z . ALICIA KEYS (ROC NATION) 

I INVENTED SEX 
TREY SONGZ FEAT. DRAKE (SONG BOOK /ATLANTIC) 

MONEY TO BLOW 
BIRDMAN FEAT. LL WAYNE & OINR (CASH MIXEYNNMOISAL MORNA4UMIG) 

PAPERS 
USHER (LAFACE /JLG) 

BABY BY ME 
50 CENT FEAT. NE -YO (SHADY /AFTERMATH / INTERSCOPE) 

FOREVER 
DRAKE (HARVEY MASON /ZONE 4 /STREAMLINE/INTERSCOPE) 

I1 1 CAN TRANSFORM YA 9 .l CHRIS BROWN FEAT. LIL WAYNE & SN . 15 

7,1 

Elk 19 

m 1Oä 

IMF 3 

lit5 
SPOTLIGHT 

.d GUCCI MANE FEAT. USHER (MIZAY /ASYLUM/WARNER BROS.) 

26. 

REGRET 
LETOYA FEAT. LUDACRIS (CAPITOL) 

IT KILLS ME 
MELANIE FIONA (SRC /UNIVERSAL MOTOWN /UMRG) 

WASTED 
GUCCI MANE FEAT RES OR GI DA JUICEMAN (MIUV50 BEY/WARNER BROS) 

BAD HABITS 
MAXWELL (COLUMBIA) 

HARD 
RIHANNA FEAT. JEEZY (SRP /DEF JAM /IDJMG) 

PRINCE /BRIA VALENTE 
LOTUS FLOW3R/MPLSOUND/ELIX3R NPG 09549 EX 

KID CUDI II RNWMMMIIEBDOBVUENDISOODAMEWLLO1 N12213S.UWG O+ 

RAKIM 
THE SEVENTH SEAL RA 342 * /SMC 

WIZ KHALIFA 
DEAL OR NO DEAL IHIPHOP 24 

WALE 
ATTENTION DEFICIT ALLIDO / INTERSCOPE 013229` /IGA 

LIL WAYNE m M 
4 

NN CARIRI M CASH MONEYNNNERSAL MOTOWN 011977.41MRG 

TINA TURNER 
TINA) CAPITOL 37422 - TECH N9NE 

54 K.O.D. STRANGE 64 /RBC 

30 `à7 11 
NEW BOYZ 
SKINNY JEANS AND A MC SNOTTY/ASYLUM 520425ANARNER BROS, ill. **4 

RETTY RICKY 
PRETTY RICKY BLUESTAR /BIG CAT 02 /TOMMY BOY 

®OT1 30 ' CHRISETTE MICHELE 
EPIPHANY DEF JAM 012797/IDJMG O 

IMF 7 

D 2 
13 

® ., 

17 

.1129 
1a 

D622 

11 
LIL' BOOSIE II 

S A M B A O If IETIAN OF MME BM AD 1RLJASYUAA 519781WNW81 BOS 

5.4 AKON 
FREEDOM KONYICTANRIOOSRCAIMARSA1 MOTOWN 01233441MRG. 

8 58 
MARY MARY 

THE SOUND MY BLOCK/COLUMBIA 28087/SONY MUSIC O+ 

'1 BRIAN MCKNIGHT III 5 
EVOLUTION OF A MAN HARD WORK 5122/E1 +Q 

Illio4 

VARIOUS ARTISTS 
NOW OLDS 11HB I CULL OVR OMSCS BA IAGEAU20,& 6OFASTY ALOC 

INDIA.ARIE 
IRIMIIYNLZIORIFKIICS SOUNOM&9EAIRBI-BUC01257ZAM16 +, ..,_ ,: 

MI MICHAEL JACKSON 
THE DEFINITIVE COLLECTION MOTOWN 013297IUN 

MARIO 
O.N.A. J 49657/RMG 

PITBULL 
REBELIITION MR. 305 /POLO GROUNDS /J 51991/RMG 

K'JON 
I GET AHMWB UP &UPNNIVERSAL REPUBLIC 013162NMRG 

LETOYA 
LADY LOVE CAPITOL 97259 

JEREMIH 
JEREMIN MICK SCHULTZ/OEF JAM 013095 /IDJMG 

40 

AMERIE 
IN LOVE & WAR FEENIX RISING/DEF JAM 013225/ID.0 

46 25 6 
JOSS STONE 
COLOUR ME FREE, VIRGIN 67059 EX/CAPITOL 

47 36 18 
FABOLOUS 
LOSOS WAY ISOUXUIRACK) OESERI STORAMENAM 0130981G1N 

la =6 62 
T.I. 
PAPER TRAIL GRAND HUSTLE/ATLANTIC 512267./AG C 

19 18 
BEYONCE 

SLUG & MURS WITH AESOP ROCK 
FELT 3: A TRIBUTE TO ROSIE PEREZ RHYMESAYERS 0 

Roc -a -Fella co- founder Damon Dash 

launches his new venture, BlakRoc, with 

an album of the same name. The title 
bows at No. non Top R&B/Hip-Hop 

Albums (7,000 copies) and features guest 

turns from Jim Jones (pictured), 0 -Tip, 

ludacris, RiA and Mos Def. 

4 

8 

11.11 21 . 18` ® 11' FH 
6 TRE 

RES 
G (MOONSTONE /JIVE /BATTERY) 

BREAK UP 
MARIO FEAT. GUCCI MANE A SEAN GARRETT (J /RMG) 

SAY AAH 
TREY SONGZ (SONG BOOK/ATLANTIC) 

I LOOK GOOD 
CHALIE BOY (DIRTY 3RD /JIVE /BATTERY) 

I GET IT IN 
OMARION FEAT. GUCCI MANE ( STARWORLDRAUSICWORKSTU .GJCAPITOL) 

GANGSTA LUV 
SNOOP DOGG FEAT. THE -DREAM (DOGGYSMENRIORITY /CAPITOL) 

UNDER 
PLEASURE P (ATLANTIC) 

NUMBER ONE 
R. KELLY FEAT. KERI HILSON (JIVE /JLG) 

® 30 2 

8 

BEDROCK 
WING IOU DONS KNEWASHMOEYAM9iBAL'AMM N% 

TIE ME DOWN 
NEW BOYS FEAT. RAY J (SHOTTY /ASYLUM /WARNER BROS.) 

RUN THIS TOWN 
JAY -Z, RIHANNA A KANYE WEST (ROC NATION) 

THINKIN' ABOUT YOU 
MARIO (J /RMG) 

9 
VIDEO PHONE 
BEYONCE (MUSIC WORLD /COLUMBIA) 

3 
, X H 

ROBIN 

SE 
TRICKE 

T 
(STAR 

ERAPY 
TRAK/INTERSCOPE) 

7 GOTTA GET IT 
JUVENILE (UTP /E1 /ATLANTIC) 

10 
EVERYTHING, EVERYDAY, EVERYWHERE 
FABULOUS FEAT. KERI HILSON (DESERT STORM/DEE JAMIDJMG) 

ICE 28 6 
I'M GOING IN 
W E RO LL NAYS I YBWG JBI'Y YOUNG, VBMYVSSH E00YlPN8/2 d MOBMYM&BG) 

TRY SLEEPING WITH A BROKEN HEART 
ALICIA KEYS (MBK /J /RMG) 

HOW LOW 
LUDACRIS (UTP /DEF JAM /IDJMG) 

®d 

11r, 

I AM 
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE) 

O LET'S DO IT 
WAKA FLOCKA FLAME (SO ICEY /ASYLUM /WARNER BROS.) 

ECHO 
R. KELLY (JIVE /JLG) 

I GET CRAZY 
NICKI MINAJ FEAT. LIL WAYNE (YOUNG MONEY) 

LOVE COME DOWN 
DIODY - DIRTY MONEY (BAD BOY / INTERSCOPE) 

MEDICINE 
PLIES FEAT. KERI HILSON (BIG GATES /ATLANTIC) 

39 NEW 

® 3 

FED UP 
DJ OWED FFA USHER. DRVR YUAO AMY 6 MU( MSS M 11K BESTBI) 

TRY IT OUT 
BIG BANK BLACK FEAT. KANOI (DUCT TAPE /DEF JAM /IDJMG) 

AIRPLAY 
MONITORED BY 

luciseli 

SALES DATA 
COMPILED BY 

SoundScan 

RHYTHMIC 

ís-3 3 3ó 
TITLE 
ARTIST 

EMPIRE STATE OF MIND 
JAY -2 + ALICIA KEYS (AUG NATION) 

SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

WHATCHA SAY 
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) 

FOREVER 
DRAKE (HARVEY MASON /ZONE 4 /STREAMLINE/INTERSCOPE) 

6 
SEXY CHICK 
DAVID GUETTA FEAT. AKON (GUM /ASTRALWERKS /CAPITOL) It °8 

22 

Er 10 9 l 12 12 ¡ 

TIE ME DOWN 
NEW BOYS FEAT. RAY J (SHOTTY /ASYLUM /WARNER BROS.) 

ID 13 7 
GANGSTA LUV 
SNOOP DOGG FEAT. THE -DREAM (DOGGYSTYLE/PRIORRY/CAPROL) 

X12 9 18 
RUN THIS TOWN 
JAY -Z, RIHANNA & KANYE WEST (ROC NATION) 

L13 11 8 

REPLAY 
IYAZ (TIME IS MONEY/BELUGA HEIGHTS/REPRISE/WARNER BROS.) 

DOWN 
JAY SEAN FEAT. UL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) 

PAPARAZZI 
LADY GAGA ( STREAMLINE /KONLIVE/CHERRYTREE/INTERSCOPE) 

MEET ME HALFWAY 
THE BLACK EYED PEAS ( INTERSCOPE) 

1 4 ; 13 5 

T $ ' 15 10 

14 20 

16 20 

,, 17 13 

e3 3 

Mt 4 

1111 4 

MI 7 

Nit ME 12 

I CAN TRANSFORM YA 
CHRIS BROWN FEAT. LIL WAYNE & SWIZZ BEATS (JIVE /JLG) 

DO YOU REMEMBER 
JAY SEAN FEAT. SEAN PAUL & UL JON (CASH MONEY/UNIVERSAL REPUBLIC) 

BABY BY ME 
50 CENT FEAT. NE -Y0 (SHADY /AFTERMATH / INTERSCOPE) 

BREAK UP 
MARIO FEAT. GUCCI MANE 8 SEAN GARRETT (J /RMG) 

THROW IT IN THE BAG 
FABULOUS FEAT. THE -DREAM (DESERT STORM/DEF JAM/IDJMG) 

ONE TIME 
JUSTIN BIEBER )ISLAND /IDJMG) 

GREATEST 
GAINER 

HARD 
REWINA FMAT. Aref (SRP /DEF JAM /IDJMG) 

TIK TOK 
KESHA (KASZ MONEY /RCA/RMG) 

SPOTLIGHT 
GUCCI MANE FEAT. USHER (MIZAY /ASYLUM /WARNER BROS.) 

MONEY TO BLOW 
BIRDMAN FEAT. LL WAYNE 6 BRAKE (CASH MONEY/UNIVERSAL MOTOWN) 

BAD ROMANCE 
LADY GAGA ( STREAMLINE /KONLIVE/CHERRYTREEANTERSCOPE) 

SHUT IT DOWN 
PITBULL FEAT. AKON (MR. 305 /POLO GROUNDS /J /RMG) 

3 
BRITNEY SPEARS (JIVE /JLG) 

EVERYTHING, EVERYDAY, EVERYWHERE 
FABOLOUS FEAT. KERI HILSON (DESERT STORM/DEF JAMIDJMG) 

WASTED 
GUCCI MANE FEAT PLIES OR (U DAWN& ONAY/SO M ANNUER BROS.) 

.;a 
I INVENTED SEX 
TREY SONGZ FEAT. DRAKE (SONG BOOK /ATLANTIC) 

BEDROCK 
YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN) 

HOW LOW 
LUDACRIS (DTP /DEF JAM /IDJMG) 

35 

36 RE-ENTRY 

PAPERS 
USHER (LAFACE /JLG) 

GIVE IT UP TO ME 
SHAKIRA FEAT. LIL WAYNE (EPIC) 

I GET IT IN 
WEHIDON FEAT. GUCCI MANE ( STMWORLDRJUSICWORKS /T.U.GICAPTOL) 

OH YEAH 
JAICKO FEAT. SNOOP DOGG (CAPITOL) 

HOLD MY HAND 
SEAN PAUL (VP /ATLANTIC) 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

I'M GOING IN 
WIE RAT LL WAYNE 8 YOUNG JIM (YOUNG MONEY /CASH AOEYAAW/EMILMOIWAB 

SUCCESSFUL 
RAKE FEE TREY WNW 6 LL WANE (ULNG MONEY /CASH MONEYLINNERSOLMTIOYM) 

GOOD MORNING 
CHAMILLIONAIRE CHAMILLITARY /UNIVERSAL REPUBLIC 

I LOOK GOOD 
CHALIE BOY (DIRTY 3RD /JIVE /BATTERY) 

RIHANNA RULES WITH FIRST NO. 1 

After a tumultuous year, Rihanna rises triumphantly to 
her first No. 1 on Top R &B /Hip -Hop Albums as "Rated 
R" debuts with 180,000 units. The same total nets the 
singer her best sales week on the Billboard 200, debuting 
at No. 4. Her previous best sales frame on the big chart 
came when "Good Girl Gone Bad" entered with 162,000 
at No. 2 in 2007, while on Top R&B/Hip-Hop Albums, 
her "A Girl Like Me" posted her previous chart high with 
its No. 2 debut in 2006. 

Leading up to the album's release, Rihanna per- 
formed at the American Music Awards (Nov. 22) and on 

"Good Mori b i i 1. ; \III . l lL d 0,(A. 24). Eyes were also tuned in to her "20/20" interview with Diane 
Sawyer to discuss the February assault by ex- boyfriend Chris Brown. -Raphael George 

42 I Go to www.billboard.biz for complete chart data 

TITLE 
(ARTIST (IMPRINT,- PROMOTION LABEL) 

Nag 7 
15 10 

14 9 

16 7 

13 16 

17 21 

19 9 

23 3 

21 19 

!22 18 

26 7 

18 19 

28 10 

20 5 

27 8 

10 

BAD HABITS 
MAXWELL (COLUMBIA) 

MILLION DOLLAR BILL 
WHITNEY HOUSTON (ARISTA/RMG) 

PRETTY WINGS 
MAXWELL (COLUMBIA) 

CAN'T LIVE WITHOUT YOU 
CHARLIE WILSON (P MUSIC /JIVE /JLG) 

DOESN'T MEAN ANYTHING 
ALICIA KEYS (MBK/J /RMG) 

WHAT I'VE BEEN WAITING FOR 
BRIAN MCKNIGHT (HARD WORK /E1) 

PAPERS 
USHER (LAFACE /JLG) 

AIN'T LEAVIN WITHOUT YOU 
JAHEIM (DIVINE MILL/ATLANTIC) 

CLOSE TO YOU 
BERE & CECE WINANS (B &C /MALACO) 

THIS IS IT 
MICHAEL JACKSON FEAT. THE JACKSONS (MJJ/EPIC /COLUMBIA) 

YESTERDAY 
TOW BRAXTON FEAT TREY SONGS (ATLANTIC) 

IT KILLS ME 
MELANIE FIONA (SRC /UNIVERSAL MOTOWN /UMRG) 

RELIGIOUS 
R. KELLY (JIVE /JLG) 

OH 
KEVON EDMONDS (MAKE) 

GOIN' THRU CHANGES 
LEDISI (VERVE FORECASTNERVE) 

DON'T MAKE 'EM LIKE U NO MORE 
RUBEN STUDDARD (19 /HICKORY /RED) 

TRY SLEEPING WITH A BROKEN HEART 
ALICIA KEYS (MBK/J /RMG) 

I LOOK TO YOU 
WHITNEY HOUSTON (ARISTA/RMG) 

THIS TIME 
KJMF6111E11WI A.6 Aucusn me IP IPMERSALRIRBU ARGI 

I AIN'T HEARIN' U 
ANGIE STONE (STAX/CMG) 

DON'T STAY 
LAURA IZIBOR (ATLANTIC) 

CAN'T HARDLY WAIT 
NDAMBI (COCO REO /STAX/CMG) 

BULLETPROOF 
RAHEEM DEVAUGHN FEAT. LUDACRIS (JIVE /JLG) 

STAYING IN LOVE 
RAPHAEL SAADIO (COLUMBIA) 

FISTFUL OF TEARS 
MAXWELL (COLUMBIA) 

HOT RAP SONGS' 

:153 3ó 

1 1 12 

III 
O 

4 

MI 
'S 112 8 

EV 
111:11'9 

10 10 

111106 

TITLE 
ARTIST 

8 

11 

18 

7 

25 

19 

9 

6 

3 

13 

13 

11 

32 

3 

23 

17 19 

21 

22 : NEW 

23 

EMPIRE STATE OF MIND 
JAY2 ALICIA KEYS l ION) 

FOREVER 
DRAKE (HARVEY MASON /ZONE 4 /STREAMLINE / INTERSCOPE) 

MONEY TO BLOW 
wEwrá[LLlIE& iosHMODONE ALMO10MX&MO 

BABY BY ME 
50 CENT FEAT. NE -Y0 (SHADY /AFTERMATH / INTERSCOPE) 

WASTED 
GUCCI MANE FEAT KEBOB W BAJIACBUN 821/AY1S0 ICEYAVARFER BROS) 

GANGSTA LUV 
SNOOP NOG FEAT THE-DREAM (DOGGVSME/PRENìTY/CANTOL) 

THROW IT IN THE BAG 
FABULOUS FEAT. THE -DREAM (DESERT STORMNEF JA31DJMG) 

RUN THIS TOWN 
JAY -Z, RIHANNA & KANYE WEST (ROC NATION) 

TIE ME DOWN 
NEW BOYS FEAT. RAY J (SNOTTY /ASYLUM /WARNER BROS.) 

SPOTLIGHT 
GUCCI MANE FEAT. USHER (MIZAY /ASYLUM /WARNER BROS.) 

BEDROCK 
YOUNG MONEY (AXING MONEY/CASH MONEYBNMERSAL MOTDAT613NG 

I'M GOING IN 
DARE BILL NM A YONG JESY /RJG 104YTA91 NDEYAJAIRSAI AUNMALMGI 

I LOOK GOOD 
CHALIE BOY (DIRTY 3RD /JIVE /BATTERY) 

EVERYTHING, EVERYDAY, EVERYWHERE 
FABOLOUS FEAT. KERI HILSON (DESERT STORM/DEF JAMHOJMG) 

BEST I EVER HAD 
DRAKE (AOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWWUMRG) 

HOW LOW 
LUDACRIS (DTP /DEF JAM /IDJMG) 

SUCCESSFUL 
JUKE HANTS SOBO & LL WAYS ODUW MOEYICISH MO EYAMARSY ICTTNRMGI 

5 STAR CHICK 
YO GOTTI (POLO GROUNDS /J /RMG) 

FRESH 
5 TRE G (MOONSTONE /JIVE /BATTERY) 

BE ON YOU 
FLO RIDA FEAT. NE -YO (POE BOY /ATLANTIC) 

SHUT IT DOWN 
T. PITBULL FEAT. AKON (MR. 305 /POLO GROUNDS /J /RMG) 

I WANNA ROCK 
SNOOP DOGG (DOGGYSTYLE /PRIORITY /CAPITOL) 

WE BE STEADY MOBBIN' 
LIL WAYNE FEAT. GUCCI MANE NOT LISTED) 

GOTTA GET IT 
JUVENILE (UTP /E1 /ATLANTIC) 

I GET CRAZY 
NICKI MINAJ FEAT. LIL WAYNE (YOUNG MONEY) 

Data for week of DECEMBER 12, 2009 I CHARTS LEGEND on Page 39 
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AIRPLAY 
MONITORED BY 

niciscn 

SALES DATA 
COMPILED BY 

AIRPLAY 
MONITORED BY 

SALES DATA 
COMPILED BY 

niclsen 
SoundScan Billboard. I1iCl5C11 nlelsen 

'% HOT DANCE CLUB SONGS" 

3 3ó 
TITLE 
ARTIST i', 'I 

EiPERFECT 
DEPLORE MODE MUTEVIROIWCAPITOL 

3 9 
HANG ON 
PLUMB CURB 

4 7 
I WANT TO KNOW WHAT LOVE IS 
MARIAH CAREY ISLAND /IDJMG 

6 11 
SMOKE 
JUS JACK WITH PHIL GARANT FEATURING MATIA PARISI 0L 

5 8 10 
SEXY PEOPLE 
LOLENE CAPITOL 

4 5 
MAKE ME 
JANET A &M /UME 

11 10 
FIGHT FOR YOU 
MORGAN PAGE NETTWERK 

25 2 
BAD ROMANCE 
LADY GAGA STREAMLINE /KONLIVE /CHERRYTREE/INTERSCOPE 

5 8 
OUTTA HERE 
ESMEE RENTERS TENNMAN /INTERSCOPE 

10 9 10 
F *CK YOU 
LILY ALLEN CAPITOL 

12 12 13 

13 1 13 

14 5 10 

19 8 

16 18 9 

21 6 

18 7 11 

19 20 6 

30 3 

24 5 

22 17 13 

23 10 11 

PUSH N PULL 
NOFERINI & MARINI VS SYLVIA TOSUN LOVERUSWSEA TO SUN 

DID YOU SEE ME COMING? 
PET SHOP BOYS ASTRALWERKS /CAPITOL 

S.O.S. (LET THE MUSIC PLAY) 
JORDIN SPARKS 19 /JIVE /JLG 

WE ARE GOLDEN 
MIKA CASABLANCA/UNIVERSAL MOTOWN 

WISH U LOVE 
CHAD JACK & TIM LETTEER VS. FAWN HADES 

BAD HABITS 
MAXWELL COLUMBIA 

YOU USED TO KNOW 
ANDREA CARRELL CURVY 

TURN IT OUT 
ALTAR FEATURING JEANIE TRACY MAMAHOUSE 

34 5 

MISTAKE 
MOST LITTLE IDIOT /MUTE 

FRESH OUT THE OVEN 
LOLA FEATURING PITBULL EPIC 

DRAMA QUEEN (TEXTING U) 
SIMONE DENNY + BARRY HARRIS BARRY HARRIS 

DO WHAT U LIKE 
BAD BOY BILL FEATURING ALYSSA PALMER NETTWERK 

BODY LANGUAGE 
JESSE MCCARTNEY FEATURING T -PAIN HOLLYWOOD 

POWER 
PICK 

3 
BRITNEY SPEARS JIVEJLG 

HEAVY CROSS 
THE GOSSIP COLUMBIA 

g3 :53 3. 
33 5 

i2 6 

28 23 11 

29 13 11 

30 26 7 

TITLE 
ARTIST / 

WORKIN' GIRL 
KELLY KING TRES KNEEHOWS 

ANGEL ON THE DANCEFLOOR 
DAVE MATTHIAS FEATURING NATALIA FLORES CARRILLO 

WAKE UP 
SLIIMY PEREZCIOUS /WARNER BROS. 

33 29 9 

te36 

40 4 

42 3 

37 27 12 

22 11 

48 2 

47 2 

PAPARAZZI 
LADY GAGA STREAMLINE jKONLNE /CHERRYTREE/NTERSCOPE 

MANOS AL AIRE 
NELLY PORTADO NELSTAR /UNIVERSAL MUSIC LATINO 

GIVE ME LOVE 
STEPHEN KEYES MADTIZZY 

ONE LOVE 
DAVID GUETTA FEATURING ESTELLE ASTRALWERKS/CAPITOL 

MISS YOU 
RON PERNOV A41'LL 

DOLLHOUSE 
PRISCILLA RENEA CAPITOL 

COME BACK CLEAN 
THE CRYSTAL METHOD FEATURING EMILY BANES TINY ERENCARNATE 

HEY BOY 
RADKA SIXTH AVENUE 

SAD SONG 
BLAKE LEWIS TOMMY BOY 

MILLION DOLLAR BILL 
WHITNEY HOUSTON ARISTA /RMG 

38>15 

50 2 

44 3 

RAIN 
ANJULIE MONSTER /HEAR /CMG 

ON THE FLOOR (OH BABY PLEASE) 
KAYLAH MARIN EPIPHANY 

LOCA 
RANNY FEATURING NINA FLOWERS ROCKBERRY 

SEXY BITCH 
DAVID GUETTA FEATURING AKON GUM/ASTRALWERKS/CAPITOL 

STRIPED SOCKS 
TAYLOR BRIGHT BRIGHT HOUSE 

PARTY IN THE U.S.A. 
MILEY CYRUS HOLLYWOOD 

HERE WE COME (READY OR NOT) 
ROD CARRILLO S SHEFALI CARRILLO 

KEEPING SCORE 
HANNAH SNOWDOG 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

I LOOK TO YOU 
WHITNEY HOUSTON ARISTA /RMG 

DID IT AGAIN (LO HECHO ESTA HECHO) 
SHAKIRA EPIC /SONY MUSIC LATIN 

AIN'T NO STOPPIN' US NOW 
TABORAH A DARRYL D'BONNEAU DI 

n. ARTIST 
3ó TITLE PRINT & NUMBER / DISTRIBUTING LABI. 

LADY GAGA 
E' AV:: El 

LADY GAGA 
THE FAME i: AMUNEXONLMiCHERRYIREEVTERSC ,, :'I 

OWL CITY 
OCEAN EYES UNIVERSAL REPUBLIC 013141'/UMRG 

DAVID GUETTA 
ONE LOVE GUM 86847' /ASTRALWERKS 

7 73 

5 21 

7 4 4 

8 6 14 

9 24 

10 8 10 

13 8 

12 10 8 

30H!3 
WANT PHOTO FINISH 511181 

LMFAO 
PARTY ROCK PAM ROCKR'4L.I AMCHERRA REEYOFRSCOPE 01293SAG4 

VARIOUS ARTISTS 
MATS WHAT I CALL DOAE OASRCE UAIAMP9L ZWWA 64925Of/ MUC 

IMOGEN HEAP 
ELLIPSE MEGAPHONIC /RCA 50605 /RMG 

BEYONCE 
511 /HARED ADEOOXLE101114010118PHAJSCCALIMAIDUMECUPW660 , 

VARIOUS ARTISTS 
NOW MATS WHM I CALL CORNS EVWNNERSAL55256/SONY MUSE ,ï 

FAMILY FORCE 5 
FAMILY FORCE D'S CHRISTMAS PAGEANT TMG 9793, 

TIESTO 
KALEIDOSCOPE MUSICAL FREEDOM 2082 /ULTRA 

13 11 10 
LA ROUX 
LA ROUX BIG UFEROLYDORCHERRYTREETNTERSCOPE 01338 (- 

SOUNDTRACK 
ULUMDOG MILLIONAIRE INTERSCOPE 012502/IGA 14 I 53 

18 17 15 

20 18 10 

21 15 4 

22 19 19 

24 12 2 

25 21 8 

MOBY 
WAIT FOR ME (AMBIENT) LITTLE IDIOT DIGITAL EX/MUTE 

MOBY 
WAIT FOR ME LITTLE IDIOT 9416' /MUTE 

CASCADA 
EVACUATE THE DANCEFLOOR ROBBINS 75084 

BREATHE CAROLINA 
HELLO FASCINATION FEARLESS 30127 

FEVER RAY 
FEVER RAY RABID 9408' /MUTE 

DEADMAU5 
FOR LACK OF A BETTER NAME MAUSTRAP 2174- UI I -: 

DAVE AUDE 
DAVE RUDE PRESENTS: ULTRA.2010 ULTRA 2197 

DJ SKRIBBLE 
TOTAL CLUB HITS 3 THRIVEDANCE 90814 /THRIVE 

KRAFTWERK 
THE CATALOGUE ASTRALWERKS 67506 

ANNIE 
DON'T STOP TOTALLY 178' /SMALLTOWN 

AIR 
LOVE 2 AIRCHEOLOGY 66396 /ASTRALWERKS 

6 

2 10 

5 6 

3 4 

10 4 

4 12 

11 6 

8 12 22 

7 7 

6 11 

13 20 

16 4 

9 

10 

TITLE 
ARTIST L',HINT / PROMOTION LABEL 

laSEXY CHICK 
WWII) f11ETTA FEATI11N6 AKON GASTFW.WERKSCAPTOL] 

KISS ME BACK 
KIM SOZZI ULTRA 

EVERY MORNING 
BASSHUNTER ULTRA 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

3 
BRITNEY SPEARS JIVE /JLG 

I WILL BE HERE 
TIESTO & SNEAKY SOUND SYSTEM ULTRA 

SMOKE 
JUS JACK WITH PHIL GARANT FEATURING MATIA PARISI MODA 

I REMEMBER 
DEADMAU5 + KASKADE MAUSTRAP /AND PRESS /ULTRA 

HANG ON 
PLUMB CURB 

RELEASE ME 
AGNES KING ISLAND ROCKY STAR /NEM 

EVACUATE THE DANCEFLOOR 
CASCARA ROBBINS 

HOT 
INNA ROTONNALE 

TIK TOK 
KESXA KASZ MONEV/RCA/RMG 

14 8 21 
THE SOUND OF MISSING YOU 

15 14 8 

17 

19 

18 

15 

23 

17 

14 

16 

3 

5 

22 21 8 

24 6 

AMEERAH ROBBINS 

FIGHT FOR YOU 
MORGAN PAGE NETTWERK 

I BELIEVE 
CYBERSNM FEATURING JULIE THOMPSON RED SOCK/STRICTLY RHYTHM 

SWEET DREAMS 
BEYONCE MUSIC WORLD /COLUMBIA 

TIE ME DOWN 
NEW BOYS FEATURING RAY J SHOTTY /ASYLUMAVARNER BROS. 

READY FOR THE WEEKEND 
CALVIN HARRIS ULTRA 

COME BACK 
SOPHIA MAY NERVOUS 

SEXY PEOPLE 
IOLENE CAPITOL 

SAD SONG 
BLAKE LEWIS TOMMY BOY 

DO YOU REMEMBER 
JAY SEAN FFARAWG SUN PAIL A LLJOI CASH MONEY/ ANIMAL REPUBLIC 

REPLAY 
IYAZ TIME IS MONEY /BELUGA HEIGHTS /REPRISE 

BROKEN STRINGS 
itigagg CAREFREE NERVOUS 

Data for week of DECEMBER 12, 2009 For chart reprints call 646.654.4633 

SoundScan 

á3 3ó 

2 2 2 

ARTIST 
TITLE -MPRINT & NL!. 

MICHAEL BURLE 
CRAZY LOVE ' 3REPRASE 5201330 +ARMER BRCS. 

VARIOUS ARTISTS 
MAKING MERRY, 'IAL MARKETS 86608 EXSTARBUCKJ 

HARRY CONNICK, JR. 
YOUR SONGS CO W MBIA 47228 '1/SONY MUSIC 

VARIOUS ARTISTS 
LETTERS TO SANG: AHOLIDAY MIISIT J.COL1A,11GN CONCORD 2319066 

5 3 BARBRA STREISAND 
LOVE IS THE ANSWER COLUMBIA 43354/SONY MUSIC 

WYNTON MARSALIS 
CHRISTMAS JAR JAM WYNTOWCOMPASS 4W23 EX0SOMERSI 

PINK MARTINI 
SPLENDOR IN THE GRASS HEINZ 6' 7 6 5 

13 

9 8 38 

14 11 31 

FRANK SINATRA 
SOMA NEW YOM 3ANKGIWPA ENIERPAIS SB-° 3 5 .. 

DIANA KRALL 
QUIET NIGHTS VERVE 01243, 

FRANK SINATRA 
C HRSBM6 W Th SNOM NB f RBDS AL4M SN41RA MOOS : 

Pa 

MICHAEL BUBLE 
MORE BIIEMEDS110 013000 5 5161RT517i5M4AVHfHOS.( 

THE BRIAN SETZER ORCHESTRA 
SONGS FROM LONELY AVENUE SURFDOG 521223' 

NELLIE MCKAY 
NORMALAS BLUEBERRY PIE: A TRIBUTETO DRIBS DM VERVE 0132104 

MELODY GARDOT 
MY ONE AND ONLY THRILL VERVE 012563'/VG 

MICHAEL FEINSTEIN & CHEYENNE JACKSON 
THE POWER OF TWO HARBINGER 2504 

2 0 
4 

6 

8 

1 36 

ARTIST 
TITLE IMPRINT & NUMBER J DISTRIBUTING LABEL 

CHRIS BOTTI 
TINS BSTIt INBORN LAUA6g38735S0EYMUSIC O 

AMA 

4 14 

3 43 

6 12 

5 5 

8 14 

9 10 

(E) 10 36 

19 27 

14 46 

18 59 

14 12 5 

18 13 11 

VARIOUS ARTISTS 
HDBBI BEIM RECORDINGS PRESENTS: WNW@Lk6 NOUN RFAD10007 

GEORGE BENSON 
SONGS AND STORIES MONSTER 30364 /CONCORD J8 

BONEY JAMES 
SEND ONE YOUR LOVE CONCORD 30815 .+1 

PETER WHITE 
GOOD DAY PEAK 31006 /CONCORD 

EUGE GROOVE 
SUNRAY MORNING SHANACHIE 5178 

NAJEE 
MIND OVER MATTER HEADS UP 3156 

BRIAN CULBERTSON 
LIVE FROM THE INSIDE GRP 013232/VG G 

KENNY G 
SUPER HITS SONY MUSIC CUSTOM MARKETING GROUP 46252 

THE RIPPINGTONS FEATURING RUSS FREEMAN 

MODERN ART PEAK 30635 /CONCORD 

PAUL HARDCASTLE 
THE COLLECTION TRIPPIN'N' RHYTHM 36 

KENNY G 
PLAYLET: 111E VERY RESIN LINNYGARISTALE6ACY27469SCINY MUST 

DAVE KOZ 
GREATEST HITS CAPITOL 34163 

EVERETTE HARP 
FIRST LOVE SHANACHIE 5179 

SPENCER DAY 
VAGABOND YONAS MEDINCONCORD JAZZ 31317 /CONCORD 

2 2 21 

5 22 

3 21 

4 30 

6 17 

7 7 

9 26 

4:D 13 7 

1 8 21 

12 10 31 

12 19 

15 13 

14 33 

TITLE 
ARTIST 1 BRIGHT 

HUTEH WHITL .b CMG 

TROPICAL RAIN 
JESSY J PEAT 

SONGBIRD 
CRAIG CHAOUICO SHANACHIE 

BURNIN 
PAUL TAYLOR PEAK /CMG 

TALK OF THE TOWN 
DARREN RAHN NUGR00VE 

SWEET SUMMER NIGHTS 
NAJEE HEADS UP 

CHASING PIRATES 
NORAH JONES BLUE NOTE /CAPITOL O 

BOGOTA BY BUS 
JESSE COOK COACH HOUSE /E1 

TIJUANA DANCE 
RICK BRAUN ARTISTRY 

RETRO BOY 
RICHARD ELLIOT ARTISTRY 

LIVING IN HIGH DEFINITION 
GEORGE BENSON CONCORD /CMG 

WHO WILL COMFORT ME 
MELODY GARDOT VERVE 

TOUCH 
BONER JAMES CONCORD /CMG 

NIKKI'S WALK 
JEFF GOLUB El 

GO FOR IT 
BERNIE WILLIAMS REFORM /ROCK RIDGE 

ARTIST 
á3 3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

fTHE PRIESTS 
HARMONY : VICTOR 59825/RMG 

THE PRIESTS 
THE PRIESTS ''YO SONY MUSIC 

CECILIA BARTOLI 
SACRIFICIUM ° :. CLASSICS GROUP 

POPE BENEDICT XVI 

3 

7 

8 6 3 

9 11 55 

10 9 14 

11 8 65 

12 3 6 

13 10 8 

14 19 3 

15 12 3 

_;iAStiXSGRRP I> 

PLACIDO DOMINGO 
lUNIVERSAL CLASSICS GROW 

RENEE FLEMING 
VERISMO DECCA AL CLASSICS GROUP 

THE CISTERCIAN MONKS OF STIR HEILIGENKREUZ 

CHAUT MUSIC FOR TIE 

LEIF OVE ANDSNES 
GASSCS I7fi08G :.` 

LUCIANO PAVAROTTI 
THE DUETS DEC, - 1851CS GROUP 

B. FLECK /Z. HUSSAIN E. MEYER 
THE MELODY OF RHYTHM'. TRIPLE CONCEQTC 

JOSHUA BELL 
VIVACE: ME FORA SEASONSSC': 

LANG LANG /V. REPIN M. MAISKY 
TCHNAOVSNYW.CNMANNOP PWNO' 

JOYCE DIDONATO 
ROSSINI: COLORAN, THE MDSE VIRGIN CLASSICS 945/98LG 

INGRID FLITER 
CHOPIN: COMPLETE WALTZES EMI CLASSICS 9835113LG 

MICHAEL JAMES BATTLE 
CHOPIN AFTER MIDNIGHT SPECTACLE 20008 EX 

P CLASSICAL 
CROSSOVER ALBUMS''` 

ARTIST 
á:_ TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

1 4 

STING 
FON AWNIBISIGNL DERRYTBENG 013329'WWBtSALDASSCS UCIP 4- 

ANDREA BOCELLI 
MI NAWOAD SUGARSIENTEURVERSAL MUSIC LATN065W36UAE: +' 

JOSHUA BELL 
AI HARE WON FRIENDS SONYCUSSEAL 52716SONY MASTERWORKS 

MORMON TABERNACLE CHOIR 
RING CHRISTMAS BELLS MORMON TABERNACLE CHOP 5023338 

55 
IL DIVO 
THE PROMISE SYCO /COLUMBIA 39968/SONY MUSIC + 

® 
3 9 

MI 1 4 

wit 6 
ANDREA BOCELLI 
INCANTO SUGAR 012161/DECCA 

Q ® 

NEW 

15 

ANDREA BOCELLI 
MY CHRISTMAS SUGAR 013437/DECCA L) 

HAYLEY WESTENRA 
WINTER MAGIC DECCA 013640 

10 31 
PAUL POTTS 
PASSIONE SYCO /COLUMBIA 47439/SONY MUSIC 

D 1 

Fe 8 

26 
DAVID GARRETT 
DAVID GARRETT DECCA 0128721JNIVERSAL CLASSES GROUP 

38 
SARAH BRIGHTMAN 
SYMPHONY: LIVE IN VIENNA MANHATTAN 21681 BLG + 

29 
SOUNDTRACK 
ANGELS & DEMONS SONY CLASSICAL 52096SONY MASTERWORKS 

23 
NEAL E. BOYD 
MY AMERICAN DREAM DECCA 012897 

3 
GREGORIAN 
CHRISTMAS CHANTS CURB 79159 

8 
CHARLIE BAGGETT 
I ONLY DREAM OF YOU BRG 1288 

in ARTIST 
á3 3ó TITLE IMPRINT B NUMBER l DISTRIBUTING 

THE IRISH TENORS 
CHRIST /LAS 

RODRIGO Y GABRIELA 
11:11 RUBYWORKS 0080'/ATO ( ±) 1 12 

2 31 

4 20 

o 5 57 

6 6 63 

7 6 

8 8 9 

O 15 2 

10 11 52 

10 9 

12 12 9 

9 7 

LABEL 

VARIOUS ARTISTS 
PLAYING FOR CHANGE. SONGS AROUND r9[ e: -..1 31130 U 

CELTIC THUNDER 
TAKE ME HOME CELTIC THUNDER 013087;DECCA 

CELTIC WOMAN 
THE GREATEST JOURNEY'. ESSENTIAL COLLECTION MANHATTAN 34124BLG 

CELTIC THUNDER 
ACT TWO CELTIC THUNDER 011606 / DECCA 

LOREENA MCKENNITT 
A MEDITERRANEAN ODYSSEY OMAN ROADVERE 04340515 

BEBEL GILBERTO 
ALL IN ONE VERVE 013353: VG 

FELA 
THE BEST OF THE BLACK PRESIDENT MEGAFORCE 61502 ú 
RODRIGO Y GABRIELA 
LIVE IN JAPAN ATO 21638 

JESSE COOK 
THE RUMBA FOUNDATION COACH HOUSE 2002/E1 

THE VERY BEST 
WARM HEART OF AFRICA GREEN OWL 007 

14 RE-ENTRY 

1 5 RE-ENTRY 

DANIEL O'DONNELL 
PEACE IN THE VALLEY BROCKWELL 61 /DPTV MEDIA 

JAKE SHIMABUKURO 
LIVE HITCHHIKE 1109 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BABY EINSTEIN: WORLD MUSIC WALT DISNEY 003161 
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Billboarel 

x; TITLE 
á3 3ó ARTIST ?L'R ARS.. 

O 4 6 

3 2 12 

o 
o 

14 

5 8 

6 3 20 

7 6 21 

lO 14 8 

O 10 18 

10 8 32 

11 11 10 

el 
13 12 

17 7 
NI CON OTRO CORAZON 
PEDRO FERNANDEZ FONO 

#1 
3 VNKS 

LOOKING FOR PARADISE 
ALEJANDRO SANZ FEAT ALICIA KEYS OL.RNFR iI 

ME GUSTA TODO DE TI 
BANDA EL RECODO FC ,,ISA 

ESCLAVO DE SUS BESOS 
DAVID BISBAL E UNIVERSAL I4 tm,0l 
GREATEST 
GAINER 

GRACIAS A TI 
WISIN 8 YANOEI 

HAY OJITOS 
INTOCABLE 

TE IRA MEJOR SIN MI 
JOAN SEBASTIAN (MUS =PT -. 

TE VES FATAL 
EL TRONO DE MEXICO (I . ; MUSIVISA) 

LA CALABAZA 
LA ARROLLADORA BANDA EL LIMON (DISA) 

SU VENENO 
AVENTURA J L!A1 LATINI 

LO INTENTAMOS 
ESPINOZA PAZ 

DERECHO DE ANTIGUEDAD 
LA ORIGINAL BANDA EL LIMON IF(I`. 

NI ROSAS NI JUGUETES 
PAULINA RUBIO 

14 9 17 

18 16 

19 12 

17 15 20 

18 12 22 

19 16 26 

o 
o 
® 

23 3 

24 4 

21 6 

23 20 12 

27 5 

25 4 

MI CAMA HUELE A TI 
TITO "EL BAMBINO" FEATURING ZION 8 LENNOX 

MI COMPLEMENTO 
LOS HURACANES DEL NORTE (DISA) 

FELIZ 
KANY GARCIA (SONY MUSIC LATIN) 

MANOS AL AIRE 
NELLY FURTADO INELSTAR /UNIVERSAL MUSIC LATINO) 

LOBA 
SHAKIRA [EPIC SONY MUSIC LATIN) 

SUFRE 
LOS DAREYES OE LA SIERRA (DISA) 

ME ENAMORE DE TI 
CHAYANNE (SONY MUSIC l 

EQUIVOCADA 
THALIA lL '.'IISIC LATIN, 

SE ME VA LA VOZ 
ALEJANDRO FERNANDEZ (UNIVERSAL MUSIC LATINO) 

ERES TODO TODO 
JULIAN ALVAREZ Y SU NORTENO BANDA (DISA /ASL) 

GRITO MUNDIAL 
DADDY YANKEE 3 CARTEL! 

SIN EVIDENCIAS 
BANDA CIS - -..- 

36 4 
ELN DOCTORADO 
TONY DISE 

41 2 

26 5 

29 7 

39 4 

42 4 

34 3 

30 11 

38 11 

35 31 20 

40 16 

Q 
47 2 

EMPIRE STATE OF MIND 
JAYS + ALICIA KEYS (ROC NATION) 

DID IT AGAIN (LO HECHO ESTA HECHO) 
SHAKIRA dl (2Y MUSIC LATIN) 

ESTUVE 
ALEJANDRO FERNANDEZ (FONOVISA) 

CAMINOS DIFERENTES 
ROBERTO TAPIA (FONOVISA MUSIVI SA) 

SIN QUERER 
EDNITA NAZARIO (SONY MUSIC LATIN) 

PAPARAZZI 
LADY GAGA - TREAMLINE'KONLIVECHERRYTREEi INTERSCOPEI 

SEXY CHICK 
DAVID GUETTA FEAT. AKON (GUMIASTRAL',, EP.: APITGJI 

COMO VOLVER A SER FELIZ 
LUIS ENRIQUE (TOP STOP) 

ENCONTRE 
CONJUNTO ATARDECER (SISA'ASLI 

I GOTTA FEELING 
THE BLACK EYED PEAS (INTERSCOPE) 

TU DEFECTO 
LOS CREADORES DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ ,LISA! 

Q 37 5 
SOY TODO TUYO 
LOS TUCANES DE TIJUANA ï FONOVISA( MUSIVISA 

35 16 
EL BORRACHO 
GRUPO MONTEZ DE DURANGO (DISAI 

O 50 4 
CIELO AZUL, CIELO NUBLADO AKA CIELO NEVADO 
PESADO (DIVA,'ASL) 

41 33 6 

O 44 3 

Q 43 2 

44 32 10 

45 28 15 

TE AMO 
CUMBRENORTENA (SONY (DU(1K LATIN 

AMOR QUEDATE 
JENCARLOS BULLS F'I 

DILE AL AMOR 
AVENTURA PREMIUIJ L. 

HOTEL ROOM SERVICE 
PITBULL ,AIR 305/ POLO GROUNDS I. L 

CELOS 
FANNY LU LIVERSAL MUSIC LATINO) 

Q 48 11 
LLUEVE POR DENTRO 
LUIS FONSI -I IDO) 

O 46 3 
YO ME CONFIE 
ANDRES MARQUEZ "EL MACIZO 

Q 49 13 
SENTIMIENTOS DE CARTON 
DUELO 

Q HOT Mi FELIZ NAVIDAD 
DEBUT TITO EL BAMBINO 

TENGO UNA AMANTE 
VICENTE FERNANDEZ (SONY MUSICI 

Patrulla 81 scores its fourth No.1 debut, and 

second this year, en Top Regional Mexican 

Albums as "Sin Ti Vo Vive" sells 4,000 

copies. The act's "Ouiereme Mas" opened at 

the top in the March 1 issue. In between its 

latest pair of chart- toppers, the band also 

placed two hits sets within the top 20. 

46 Go to www.billboar 

ARTIST 
íz-3 á3 3ó TITLE (IMPRINT / PROMOTION LABEL) 

o 
o 
o 
o ® 
o 

10 27 

1 25 

HOTSHOT 
DEBUT 

6 

7 

8 

9 

10 

m 
m 
Q 

W 
18 

19 

20 

21 

22 

23 

CD 

NEW 

2 2 

4 3 

5 4 

3 2 

7 4 

WK1B 

PACE 
SETTER 

WISIN & YANDEL 

AVENTURA 
THE LAST I -:'.'I l'. 

ANDREA BOCELLI 
MI NAVIDADSLA,'. JIE`ITEJ VER: .AUAL ,LTISA 

ANAHI 
MI DELIRIO EMI TELEVISA 08030 

PATRULLA 81 
SIN TI NO VIVE DISA 2y1 4,1 UM. r 

LARRY HERNANDEZ 
EN VIVO DESDE CULIACAN'.'.I -.. 

JENCARLOS 
BUSCAME BLLLSEYE 8914 

MARCO ANTONIO SOLIS 
MAS DE MARCO ANTONIO SALIS FONOVISA 354216/UMLE A, 

TONY DIZE 
LA MELOOM OE LA CALLE (UPDATED( PINA 70201; SONY MUSIC LATIN 

EL TRONO DE MEXICO 
HASTA MI FINAL FONOVISA 354315 UMLE 

NEW 

9 5 

14 2 

13 4 

28 21 

8 3 

23 66 

17 28 

12 2 

DRACO 
ORACO SONY MUSIC LATIN 59999 

EDNITA 
SOY SONY MUSIC LATIN 55934 

TITO "EL BAMBINO" 
EL PEINON LA VICTORA SIEVTEUNIVERSAL MUSIC LATINO 653372 UMLE 

GILBERTO SANTA ROSA 
LO MEJOR DE GILBERTO EN LA NAVIDADES SONY MUSIC LATIN 60067 

VICENTE FERNANDEZ 
NECESITO DE TI SONY MUSIC LATIN 53282 

ALEJANDRO SANZ 
PARAISO EXPRESS ;DARNER LATINA 522519 

LUIS FONSI 
MINERA$ DEL SILENCIO 'J'ALISAL MUSIC LATINO 0114' 

ESPINOZA PAZ 
YO NO CANTO. PERO LO INTENTAMOS ASL/DISA 730. 

LOS RIELEROS DEL NORTE 
EN VIVO: PARA TI FONOVISA 354286/UMLE t 

6 35 
LARRY HERNANDEZ 
16 NARCO CORRIDOS MENDIETA /FONOVISA 570037 UMI ' 
DON CHETO 
EL KTME DE USTEDES PLATT NO 

VICTOR MANUELLE 1 

YO MISMO KIYAVI 2471 , TI. 

15 10 

11 3 

20 12 

27 55 

J 

LOS TIGRES DEL NORTE 
LA GRANJA FONOVISA 2. 

EL TRONO DE MEXICO 
ALMAS GEMELAS FONOVISA 3S 

25 18 8 
VARIOUS ARTISTS 
RADIO EXITOS. EL DISCO DEL ANO 2009 UL 

26 19 2 
TIERRA CALI 
uLNM5TE COLLECTION '.14111E .'. 

27 25 38 
TITO "EL BAMBINO 
EL PATRON SIENTE I,:. 

28 24 17 
TERCER CIELO 

Q 
30 

31 

35 23 
LAURA PAUSINI 
PRIMAVERA ANTICIPADA WARNER LATINA 516627 

31 27 
HECTOR ACOSTA 

21 6 

SIMP.EMENIE. EL TORRO1.. -I! VEBE+WIICUNMRSAL MUSI( LATINO 6546111,Nl.= 

DAVID BISBAL 
SIN MIRAR AMAS VALEUNIVERSAL MUSIC LATINO TI SSAI, DMLE H 

O EL CHAPO 
CON LA FUERZA DEL CORRIDO DISA 721403 /UMLE 

33 29 8 
JUAN GABRIEL 
MIS CANCIONES, MIS AMIGOS DISCOS BAS TITU5SAUT r.'. 

Q 55 54 
RICARDO ARJONA 
STO PISO WARNER LATINA 516669 

O 34 2 
LUIS FONSI 
6 SUPER HITS IEP) UNIVERSAL MUSIC LATINO 0136 18: UMLE 

36 32 36 MARISELA 
20 EXITOS INMORTALES IM 6614 

NEW 

37 6 14 

38 

JOAN SEBASTIAN 
PEGADITO AL CORAZON MUSART 4208 BALBOA 

33 28 
LUIS ENRIQUE 
CICLOS TOP STOP 8910 +. 

O 41 6 
EL COMPA CHUY 
GENTE PELIGROSA SONY MUSN^ : A. I ", .I o= 

Q NEW 

TRIO LOS ANDINOS 
ANTOLOGIA NAVIOENA LA MI -- 

ALEJANDRA GUZMAN 
UNICO EMI TELEVISA 5/04 

42 22 6 
VARIOUS ARTISTS 
SUPER #1. CON LA MUSICA DE MEXICO FONOVISA 354' 5:. L'.'. 

43 

44 

45 

26 3 

36 3 

30 2 

46 37 24 

EL TIGRILLO PALMA 
EL REY DE LA KUSH FONOVISA 354336 t! ^.ILE 

OLGA TANON 
4113 ZMG 00255/SONY MUSICI Al P, 

LA ORIGINAL BANDA EL LIMON 
DERECHO DE ANTIGÜEDAD FO', 

EL TRONO DE MEXICO 
DESDE LA PATRIA EN VIVO PO': .' 

47 38 
MARIACHI HERMANOS BARGIAS 

48 

Q 
Q 

43 11 

48 5 

62 36 

CANTOS Y ALABANZAS - .- 

NELLY FURTADO 
MI PLAN '... .. SIC LATINO 0T3318/DM, 

PATRULLA 81 
SERIE DIAMANTE: 30 SUPER EXITOS DIVA 721355/UMLE 

LA ARROLLADORA BANDA EL LIMON 
MAS ADELANTE DISA 724160/UMLE 

Latin pop superstar (hayanne achieves his 18th 

top five hit on Latin Pop Airplay as "Me 

Enamore de Ti" jumps 9 -5 (6.Z million listener 

impressions, up 32%). He now ranks fourth 

among artists with the most top fives in the 

chart's 15 -year history behind Enrique Iglesias 

(25), Cristian (astro (23) and Luis Miguel (21). 

d.biz for complete chart data 

lill 
CHAYANNE 

fl» 

o 
o 
o 

á3 3ó 
1 6 

L 8 

.7! 20 

4 4 25 

O 7 11 

6 5 33 

7 6 15 

o 
o 
10 

11 

9 8 

10 20 

8 29 

11 13 

O 13 6 

13 

18 

19 

Q 

12 41 

TITLE 
ARTIST (IMPRINT i PROMOTION LABEL) 

2wK1S 
ME GUSTA T000 DE TI 
BANDA EL RECODO 

HAY OJITOS 
INTOCABLE GIM. SONY F.151C_AI K. 

TE IRA MEJOR SIN MI 
JOAN SEBASTIAN MUSART /BALBOA 

TE VES FATAL 
EL TRONO OE MEXICO FANOVISA /MUSIVISA 

LA CALABAZA 
LA ARROLLADORA BANDA EL LIMON DIOS 

LO INTENTAMOS 
ESPINOZA PAZ DISH /551 

DERECHO DE ANTIGUEDAD 
LA ORIGINAL BANDA EL LIMON FONOVISA 

NI CON OTRO CORAZON 
PEDRO FERNANDEZ F5855155 

MI COMPLEMENTO 
LOS HURACANES DEL NORTE DITA 

SUFRE 
LOS DAREYES DE LA SIERRA OI SA 

ERES TODO TODO 
JULION ALVAREZ Y SU NORTENO BANDA DISA /ASL 

SIN EVIDENCIAS 
BANDA MS DISH -ASL 

YA ES MUY TARDE 
LA ARROLLADORA BANDA EL LIMON DISA /A5L 

AIRPLAY 
MONITORED BY 

niclscn 
8DS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan 

TITLE 
ARTIST HOMOTION LABEL O 

I III LOOKING FOR PARADISE 
ALEJANDRO SANZ FEAT ALICIA KEYS 

2 2 (2 ESCLAVO DE SUS BESOS 
DAVID BISBAL ;PAkSAL r,1USIC LAIIIL 

© 7 14 

O 4 17 

O 9 3 

6 3 20 

O 8 5 

GRACIAS A TI 
WISIN 8 YANDEL V,I MACHETE 

FELIZ 
KANY GARCIA x:42 '.'I ATIN 

ME ENAMORE DE TI 
CHAYANNE SON, 

MANOS AL AIRE 
NELLY FURTADO r, I- . (JIVERSAL MUSIC LATINO 

EQU I VOCADA 
THALIA SONY MUSIC LATIN 

O 6 15 
NI ROSAS NI JUGUETES 
PAULINA RUBIO UNIVERSAL MUSIC LATINO 

9 5 22 

O 10 18 

41) 11 8 

14 9 ® 

15 9 
CAMINOS DIFERENTES 14 ROBERTO TAPIA FONOVISA /MUSIVISA 

19 14 

21 19 

20 34 

16 7 

17 16 

2E 5 

ENCONTRE 
CONJUNTO ATARDECER DISA: ASL 

TU DEFECTO 
LOS CREADORES DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ 

C0MPRENDEME 
GERMÁN MONTERO FONOVISAIMUSIVISA 

SOY TODO TUYO 
LOS TUCANES DE TIJUANA FONOVISA,MUSIV(SA 

EL BORRACHO 
GRUPO MONTEZ DE DURANGO SISA 

CIELO AZUL, CIELO NUBLADO AKA CIELO NEVADO 
PESADO SISA ASE 

tn; 

1 18 

2 16 

O 4 14 
DILE AL AMOR 
AVENTURA PREMIUM LATIN 

3 12 

20 3 

6 9 29 

7 5 10 

8 10 6 

9 7 11 

17 11 

11 12 7 

14 12 

13 8 11 

30 2 

15 11 17 

19 8 

17 15 4 

18 16 15 

24 3 

25 19 

TITLE 
ARTIST IMPRINT I PROMOTION LABEL, 

#1 
2 WIES 

MI CAMA HUELE A TI 
TITO 'EL BAMBINO" FEAT. ZION 8 LENNOX 

SU VENENO 
AVENTURA = =EMIUM LATIN 

4 

o 

o 

COMO VOLVER A SER FELIZ 
LUIS ENRIQUE TL. 

GREATEST 
GAINER 

GRACIAS A TI 
WISIN 8 YANDEL I I 

ABUSADORA 
WISIN 8 YANDEL 'ACHETE 

LOOKING FOR PARADISE 
ALEJANDRO SANZ FEAT. ALICIA KEYS WARNER LATIN, 

GRITO MUNDIAL 
DADDY YANKEE EL CARTEL 

CARITA LINDA 
GRUPO MANIA FEAT. OLGA TANON ZMG /SONY MUSIC LAI IN 

COMO SERIA 
INDIO NU TRIBE 

SEXY CHICK 
DAVID GUETTA FEAT. AKON GUNI,- HALA'ERKS CAPITOL 

HOTEL ROOM SERVICE 
PITBULL MR. 355PULS GROUNDS /J /RMG 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

NAVIDAD BORICUA 
OLGA TANON ZMGISONY MUSIC LATIN 

RECUERDAME 
LA QUINTA ESTACION SONY MUSIC LATIN 

VOY A PINTARTE 
NG2 SONY MUSIC LATIR 

BARTENDER 
ALEXIS 8 FIDO SONY MUSIC LATIN 

CHINITA 
MARDI ORTIZ ALL STAR SAIIO FEAT GILBERTO SANTA ROSA 2MOSONY MUSIC LATIN 

SE ME VA LA VOZ 
ALEJANDRO FERNANDEZ UNIVERSAL MUSIC LATINO 

ADICTO A TU PIEL'HOLDING ON TO LOVE 
FRANKIE NEGRON AIRG, 

Q 
16 

m 
Q 

LOBA 
SHAKIRA EPIC /SONY MUSIC LATIN 

SU VENENO 
AVENTURA PREMIUM LATIN 

SE ME VA LA VOZ 
ALEJANDRO FERNANDEZ UNIVERSAL MUSIC LATINO 

SIN QUERER 
EDNITA NAZARIO SONY MUSIC LATIN 

8 4 
DID IT AGAIN (LO HECHO ESTA HECHO) 
SHAKIRA EPIC /SONY MUSIC LATIN 

12 40 

17 5 

13 18 

23 6 

21 16 

19 16 7 

33 3 

EL AMOR 
TITO "EL BAMBINO" SIENTE 

AMOR QUEDATE 
JENCARLOS BULLSEYE 

CELOS 
FANNY LU UNIVERSAL MUSIC LATINO 

PAPARAZZI 
LADY GAGA STREAMLINE /KONLNE/CHERRYTREEINTERSCOPE 

LLUEVE POR DENTRO 
LUIS FONSI UNIVERSAL MUSIC LATINO 

CREERE 
TERCER CIELO 'ASA 

COLGANDO EN TUS MANOS 
CARLOS RAUTE WARNER LATINA 

sW 

o 
2 

á3 3ó 

11411,:l DI ÁAa Y11B t e dillini 

TITLE 
ARTIST .IMPRINT PROMOTION LABEL( 

2 1 GRACIAS A TI 
WISIN 8 YANDEL WYMACHETE 

MI CAMA HUELE A TI 
TITO "EL BAMBINO FEATURING ZION 8 LENNOX SIENTE 

1 20 

o 3 9 LOOKING FOR PARADISE 
ALEJANDRO SANZ FEAT. ALICIA KEYS :. ARNER LATINA 

o 4 10 WATAGATAPITUSBERRY 
SENSATO DEL PATIO FEATURING BLACK POINT TI BURON 

o 14 3 
HASTA BAJO 

DON OMAR MACHETE 

o ï 5 
PRRRUM 
COSCULLUELA SIENTE 

7 5 8 

8 6 6 

13 

Q 

9 6 

13 6 

8 4 

19 5 

12 8 

23 4 

15 16 5 

16 10 16 

17 11 25 

O 33 5 

19 21 4 

EL DOCTORADO 
TONY OIZE PINA 

SEXY CHICK 
DAVID GUETTA FEAT. AKON GUM /ASTRALWERKS /CAPITOL 

GRITO MUNDIAL 
DADDY YANKEE EL CARTEL 

NADIE TE AMARA COMO YO 
ORLANO Y LENNY SONY MUSIC LATIN 

EMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS ROC NATION 

FOREVER 
ORAR FEAT .KANYEWEST.ULWAYMIDNIBANAR/ErM..'H10M 1STREAMLAEINTERSCOH 

ESCLAVO DE SUS BESOS 
DAVID BISBAL VALE: UNIVERSAL MUSIC LATINO 

SOLO TE PREGUNTO 
WIBAL 8 ALEX FRESH 

NI ROSAS NI JUGUETES 
PAULINA RUBIO UNIVERSAL MUSIC LATINO 

SU VENENO 
AVENTURA PREMIUM LATIN 

HOTEL ROOM SERVICE 
PITBULL IAA 305 POLO OR GU NOS . RMT 

PAPARAZZI 
LADY GAGA STREAMLINE /KONLIVE'CHERRYTREE:'INTERSCOPE 

CALOR 
ELOY DEF JAM: IDJMG 

24 4 
FELIZ NAVIDAD II TITO "EL BAMBINO" SIEN ?. 

BETWEEN THE BULLETS 

WISIN & YANDEL RETURN TO THE TOP 
Due to the reissue of their chart-topping "La Revolution: Evolution," featur- 
ing eight new songs and bonus DVD material, Wisin & Yandel's "La Rev - 

olucion" catapults 10 -1 on Top Latin Albums (selling 10,000 copies, up 
365 %). This marks the album's first return to the summit since its No. 1 de- 

but in the June 13 issue. "Gracias A Ti" also achieves new peaks on Latin 
Rhythm Airplay (2 -1, up 9 %), Latin Pop Airplay (7 -3, up 22 %), Hot Latin 

Songs (7 -4, up 28 %) and Tropical Airplay (20 -5, up 95 %). -Rauly Ramirez 

Data for week of DECEMBER 12, 2009 I CHARTS LEGEND on Page 39 
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NEW 

NEW 

4 

NEW 
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3 

ALBUMS 

(HANSHIN /SOUNDSCAN JAPAN/ 

PLANTECH) DECEMBER 1, 2009 

GREEEEN 
IMAMADE NO A MEN B MEN DESATO! UNIVERSAL 

ALBUMS 

2 

3 

4 

5 

7 

8 

9 

10 

NW 

1 

2 

NEW 

5 

10 

e 

3 

'25 

(MEDIA CONTROL) DECEMBER 1. 2009 

ICH + ICH 
GUTE REISE DOMESTIC POP 

SUSAN BOYLE 
I DREAMED A DREAM SYCO 

GREEEEN 
IMAMADE NO A MEN B MEN DESUT01? ILTD EDI UNIVERSAL 

JLS 
JLS EPIC 

ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSAUSNIRGIN 

BZ 
MAGIC (CD /DVD LTD EDITION) VERMILLION 

THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

LADY GAGA 
THE FAME STREAMLNEI(ONLNT/CHERRYIREE.NIERSCOPE 

MAY'N /SHERY /NOME.. 
OVA MACROSS...UM RIME UNIVERSAL BUNNY FLYING 00G 

QUEEN 
ABSOLUTE GREATEST PARLOPHONE 

RIHANNA 
RATED R SRP /DEF JAM 

VARIOUS ARTISTS 
DJ KAORI'S JMIX 3 UNIVERSAL 

LEONA LEWIS 
ECHO SYCO 

DAVID GARRETT 
CLASSIC ROMANCE WARNER 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT EPIC 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE 

ADORO 
FUER IMMER UND DICH UNIVERSAL 

SUSAN BOYLE 
I DREAMED A DREAM SYCO 

LADY GAGA 
THE FAME STREAMLINE KONLNE'CHERRYTREEINTERSCOPE 

RAMMSTEIN 
LIEBE IST FUR ALLE DA MOTOR 

BRUCE SPRINGSTEEN 
MAGIC COLUMBIA 

SNOW PATROL 
UP TO NOW FICTION /POLYDOR 

XAVIER 
ALLES KANN BESSER 

NAIDOO 
WERDEN NAID00 

ARASHI 
ALL THE BEST! 1999 -2009 J -STORM 

ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALIS VIRGIN 

NORAH JONES 
THE FALL BLUE NOTE 

KOU SHIBASAKI 
LOVE PARANOIA (CD/OVD LTD EOIRON) UNIVERSAL 

WILL YOUNG 
THE HITS 19 RCA 

PINK 
FUNHOUSE LAFACE 

I FRANCE 
ALBUMS 

3 s3 

1 NEW 

2 NEW 

3 1 

4 3 

5 2 

6` 6 

7 4 

8 68 

9 5 

(SNEP /IFOP /TITE -LIVE) DECEMBER 1, 2009 

RENAUD 
MOLLY MALONE - BALADE IRLANDAISE VIRGIN 

EDDY MITCHELL 
GRAND ECRAN POLYDOR 

DIAM'S 
S.O.S HOSTILE 

JOHNNY HALLYDAY 
TOUR 66 (STADE DE FRANCE 2009) MERCURY 

GERALD DE PALMAS 
SORTIR AZ 

DAVID GUETTA 
ONE LOVE GUM /VIRGIN 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT MJJ EPIC 

SUSAN BOYLE 
I DREAMED A DREAM SYCO 

NORAH JONES 
THE FALL BLUE NOTE 

RIHANNA 
RATED R SRP /DEF JAM 

I ITALY 
ALBUMS 

FY 
153 

1 

3 

3 2 

5 7 

Et 4 

NEW 

16 

7 

8 

9 6 

10- NEW 

(FIMI /NIELSEN) NOVEMBER 30. 2009 

ELISA 
HEART SUGAR 

MARIO BIONDI 
IF TATTICA 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT MJJ /EPIC 

STING 
IF ON A WINTER'S NIGHT CHERRYTREE /OG 

BATTISTI LUCIO 
INNERES AUGE MERCURY 

ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALIS/VIRGIN 

ANDREA BOCELLI 
MY CHRISTMAS UNIVERSAL 

RENGA FRANCESCO 
ORCHESTRA E VOCE MERCURY 

ALESSANDRA AMOROSO 
SENZA NUVOLE EPIC 

GIUSY FERRERI 
FOTOGRAFIE RCA 

+SWEDEN 
SINGLES 

(OLF) NOVEMBER 27, 2009 

YOU ARE NOT ALONE 
X FACTOR FINALISTS 2009 SYCO 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

BAD ROMANCE 
LADY GAGA STREAMUNEMOMNF /CHERRYTREETNTERSCOPE 

FIGHT FOR THIS LOVE 
CHERYL COLE POLYDOR 

HAPPY 
LEONA LEWIS SYCO 

ALBUMS 
SUSAN BOYLE 
I DREAMED A DREAM SACO 

JLS 
JLS EPIC 

THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

LADY GAGA 
THE FAME MMISTOISIRFAMUNU XLYABUCHERRYIRESNTERSCCPE 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE 

Data for week of DECEMBER 12, 2009 

CANADA 
ALBUMS 

W 

11 

N,y 

1 NEW 

5 NEW 

6 NEW 

7 8 

8 1 

9 7 

10 3 

(NIELSEN BDS50UNDSCAN) DECEMBER 12, 2009 

SUSAN BOYLE 
I DREAMED A DREAM SYCO/COLUMBINSONY MUSIC 

LADY GAGA 
THE FAME STREAMUf NANUrEOERRYIREENTERSCOFEVNNERSAL 

ANDREA BOCELLI 
MY CHRISTMAS SUGAR DECCA /UNIVERSAL 

FRED PELLERIN 
SILENCE SARRAZINE /DEP 

RIHANNA 
RATED R SRP /DEF JAM UNIVERSAL 

ISABELLE BOULAY 
CHANSONS POUR US MOIS DYER CHIC/AUDIOGEMM'SELECT 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE /WARNER 

JUSTIN BIEBER 
MY WORLD (EPISCHOOLBOY/RAYMONO BRAUNISLANDUNNERSAL 

VARIOUS ARTISTS 
MUCH DANCE 2010 SONY MUSIC 

NORAH JONES 
THE FALL BLUE NOTE /EMI 

el SPAIN 
ALBUMS 

tiW 3 3 (PROMUSICAE /MEDIA) DECEMBER 2. 2009 

1 1 
JOAQUIN SABINA 
VINAGRE Y ROSAS SONY MUSIC 

2 NEW 

3 NEW 

4 2 

5 3 

6 4 

7 6 

8 7 

9 5 

10 NEW 

EL CANTO DEL LOCO 
RADIO LO COUFATA PRESENTA: EL CANTO DEL SONY MUSIC 

EL CANTO DEL LOCO 
PAR MI Y FORM= MIS COMPANEROS SONY MUSIC 

JOAQUIN SABINA 
X ANNIVERSARIVM SONY MUSIC 

ALEJANDRO SANZ 
PARAISO EXPRESS DRO 

MECANO 
SIGLO XXI SONY MUSIC 

FITO & FITIPALDIS 
ANTES DE QUE CUENTE DIEZ D.R.O 

DAVID BISBAL 
SIN MIRAR ATRAS VALE 

EL BARRIO 
DUERMEVELA SENADOR 

SUSAN BOYLE 
I DREAMED A DREAM SYCO 

s IRELAND 
SINGLES 

(IRMA /CHART TRACK) NOVEMBER 27. 2009 

1 
MERCEDES SOSA 
CANTORA, UN VIAJE INTIMO SONY MUSIC 

RICARDO ARJONA 
5 PISO WARNER 

MERCEDES SOSA 
CANTORA SONY MUSIC 

SHAKI RA 
LOBA SONY MUSIC LATIN /EPIC 

MERCEDES SOSA 
CANTORA 2 SONY MUSIC 

ALBUMS 
RICARDO MONTANER 
LAS COSAS COMO SON EMI 

7 4 
GUSTAVO CERATI 
FUERZA NATURAL SONY MUSIC 

LUIS MIGUEL 
NO CULPES A LA NOCHE WARNER 

FABIANA CANTILO 
7 

EN LA VEREDA DEL SOL SONY MUSIC 

MADONNA 
CELEBRATION WARNER BROS. 

I For chart reprints call 646.654.4633 

AUSTRALIA 

íz $ 
tiW 
5 3 

ALBUMS 

(ARIA) 

NEW 
SUSAN BOYLE 
I DREAMED A DREAM SACO 

NOVEMBER 29. 2009 

2 
3 MICHAEL RUBLE 

CRAZY LOVE 143. REPRISE 

3 1 
POWDERFINGER 
GOLDEN RULE UNIVERSAL 

SOUNDTRACK 
THE TWILIGHT SAGA: NEW MOON AILANTIC 

5 NEW 
LADY GAGA 
THE FAME STREAMLINE AONLNECHERRYTRTLRYTERSCOPE . SOUNDTRACK 8 
GLEE:THE MUSIC SEASON ONE. VOL 1 COLUMBIA 

7 5 
FOO FIGHTERS 
GREATEST HITS ROSWELL, RCA 

8 8 THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

9 6 
ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALIS; VIRGIN 

10 13 
TAYLOR SWIFT 
FEARLESS UNIVERSAL 

Q BRAZIL 
ALBUMS 

yW a-W 

rz-3 53 (APBD /NIELSEN) DECEMBER 2, 2009 

1 1 
VICTOR & LEO 
AO VIVO E A CORES SONY MUSIC 

VARIOUS ARTISTS 
VIVER A VIDA NACIONAL SOM LIVRE 

3 3 
VARIOUS ARTISTS 
PROMESSAS SOM LIVRE 

4 5 

5 4 

NEW 

7 8 

8 6 

9 9 

10 NEW 

BEYONCE 
I AM...SASHA FIERCE MUSIC WORLD /COLUMBIA 

ROBERTO CARLOS 
ELAS CANTAM ROBERTO CARLOS SONY MUSIC 

IRMAO LAZARO 
VA! MUGAR SOM LIVRE 

VICTOR E LEO 
BORBOLETAS SONY MUSIC 

BELO 
PRIMAVERA SONY MUSIC 

REGIS DANESE 
FAZ UM MILAGRE EM MINHA VIDA LINE 

XUXA 
XSPB 9 NATAL MAGICO SONY MUSIC 

2 

3 

4 

5 

á3 IULTRATOP /GFKI DECEMBER 2, 2009 

MEET ME HALFWAY 
2 

THE BLACK EYED PEAS INTERSCOPE 

16 
ICON 

OUON PIAS 

,1 
BAD ROMANCE 
LADY GIGA STREAMLINE XONLNECHERRYTREEINTERSCOPE 

3 ZO VERLIEFD 
LAURA OMLOOP CAPITOL 

LITTLE LION MAN 
MUMFOND & SONS ISLAND 

ALBUMS 

2 

K3 
MAMASE STUDIO 100 

SOUNDTRACK 
JUNIOR EUROSONG 2009 CAPITOL 

3 2 
MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT MJJ /EPIC 

4 TOM JONES AND ENGELBERT HUMPERDINCK 

BACK TO BACK UNIVERSAL 

NORAH JONES 
THE FALL BLUE NOTE 

EUROPEAN 
HOT 100 SINGLES 

íz-3 

6 

2 5 

3 1 

4 11 

5 4 

(NIELSEN /BILLBOARD) DECEMBER 1, 2009 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

RUSSIAN ROULETTE 
RIHANNA SRP /DEF JAM 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

BAD ROMANCE 
LADY GAGA STREAMUNET,ONLIVE CHERRYTREEIMERSCOPE 

SEXY CHICK 
DAVID GUETTA FT. AKON GUM /VIRGIN 

6 Z 
BODIES 
ROBBIE WILLIAMS CHRYSALIS /VIRGIN 

7 58 

8 8 

9 9 

10 7 

11 10 

12 12 

13 3 

14 

15 

16 

17 

18 

19 

20 

15 

49 

16 

THE OFFICIAL BBC CHILDREN IN NEED 
PETER KAY'S ANIMATED ALL STAR 

J'AIMERAIS TELLEMENT 
JENA LEE MERCURY 

PFLASTER 
ICH + ICH DOMESTIC POP 

YOU ARE NOT ALONE 
X FACTOR FINALISTS 2009 SACO 

STEREO LOVE 
EDWARD MAYA FT. VIKA JIGULINA SPINNIN 

WHATCHA SAY 
JASON DEROLO BELUGA HEIGHTS: WARNER BROS. 

HAPPY 
LEONA LEWIS SYCO 

EMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS ROC NATION 

MONSTA 
COLCHA CANDELA URBAN 

TIK TOK 
KESHA RCA/JLG 

NEW 
RAIN 

EW 
MIKA CASABLANCAISLAND 

13 
LADY MELODY 
TOM FRAGER /GWAYAV AZ 

14 
3 
BRITNEY SPEARS JIVE SILO 

19 
HEAVY CROSS 
THE GOSSIP KILL ROCK STARSCOLUMBIA 

EURO DIGITAL 
SONGS SPOTLIGHT 

;T.3 

rgW 

SWITZERLAND 

(NIELSEN SOUNOSCAN 

INTERNATIONAL) DECEMBER 12, 2009 

MONDAY MORNING 
MELANIE FIONA SRC UNIVERSAL MOTOWN 

2 2 
RUSSIAN ROULETTE 
RIHANNA SRP /DEF JAM 

3 4 

5 5 

7 NEW 

ALL THE RIGHT MOVES 
ONEREPUBLIC MOSLEY / INTERSCOPE 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

BODIES 
ROBBIE WILLIAMS CHRYSALIS VIRGIN 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

DOESN'T MEAN ANYTHING 
ALICIA KEYS MBK /J 

PAPARAZZI 
LADY GAGA STREAMUNEKONLNECHERRYTREEINTERSCOPE 

EVERY BREATH 
DJ ANTOINE SESSION /PHONOG 

HEAVY CROSS 
THE GOSSIP COLUMBIA 

Susan Boyle's "I Dreamed a 

Dream" bows at No.1 on the U.K. 

Albums chart with 410,000 units 

-the best first -week sales of any 

album in U.K. chart history. 

ARGENTINA 

3 53 

1 1 

2 2 

3 3 

5 5 

1; 1 

2 NEW 

3 

4 5 

ALBUMS 

(CAPIF) NOVEMBER 28, 2009 

BAD ROMANCE 
LADY GAGA STREAMLINE XONLIVECHERRITREE1NTERSCOPE 

VIVA LA VIDA 
DARIN UNIVERSAL 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

TIK TOK 
KESHA RCA 

RUSSIAN ROULETTE 
RIHANNA ISLAND /DEF JAM 

KENT 
ROD RCA 

NORAH JONES 
THE FALL BLUE NOTE 

MELODY GARDOT 
MY ONE AND ONLY THRILL UCJ 

ROD STEWART 
SOULBOOK J 

5 4_ MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT MJJ /EPIC 

EURO Dnn 
DIGITAL SONGS International 

Weiser' 

-8 (NIELSEN SOUNOSCAN 

3 INTERNATIONAL) DECEMBER 12, 2009 

1 1 
MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

2 9! 
RUSSIAN ROULETTE 
RIHANNA SRP SEE JAM 

3 4 
BAD ROMANCE 
LADY GAGA STREAMUNET EONLNECHERRYTREE1NTERSCOPE 

WHATCHA SAY 
JASON DEROLO BELUGA HEIGHTS/WARNER BROS 

5 6 
TIK TOK 
KESHA KASZ MONEY RCA 

WILD HORSES 6 NEW SUSAN BOYLE SYCO 

7 7 

8 5 

9 12 

10 8 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

HAPPY 
LEONA LEWIS SYCO 

EMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS ROC NATION 

FIGHT FOR THIS LOVE 
CHERYL COLE POLYDOR 

11 11 
3 
BRITNEY SPEARS JIVE /JLG 

YOU ARE NOT ALONE 12 2 
X FACTOR FINALISTS 2009 SYCO 

13 14 
SEXY BITCH 
DAVID GUETTA FT. AKON GUM VIRGIN 

14.. 15 
DOWN 
JAY SEAN FT UL WAYNE CASH MONEY UNNERSAL REPJBUC 

15 19 
HAVEN'T MET YOU YET 
MICHAEL RUBLE 143 REPRISE 

EUROPEAN 
ALBUMS 

;t:3 

NW 
s3 

1 

2 

3 NEW 

4 40 

5 NEW 

8 3 

7 6 

8 5 

9 8 

10 4 

11 9 

12 10 

13 11 

14 

(NIELSEN /BILLBOARD) DECEMBER 1, 2009 

ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALIS VIRGIN 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT MJJ EPIC 

SUSAN BOYLE 
I DREAMED A DREAM SYCO 

LADY GAGA 
THE FAME STREAMUNEI AONLNECHERRTTRAE1NTERSCOPE 

RIHANNA 
RATED R SRP -DEF JAM 

NORAH JONES 
THE FALL BLUE NOTE 

THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

QUEEN 
ABSOLUTE GREATEST PARLOPHONE 

MICHAEL RUBLE 
CRAZY LOVE 143 /REPRISE/WARNER 

LEONA LEWIS 
ECHO ARCO 

STING 
IF ON A WINTER'S NIGHT CHERRYTREE'OG 

ICH + ICH 
GUTE REISE DOMESTIC POP 

JLS 
JLS EPIC 

RAMMSTEIN 
LIEBE IST FUR ALLE DA MOTOR 

15 7 
BON JOVI 
THE CIRCLE MERCURY 

EUROPEAN 
AIRPLAY 

nielscn 
Muni( Control 

z3 3 

1 1 

2 4 

3 2 

4 3 

5 (7 

6 5 

7 16 

8 11 

9 7 

10 6 

11 14 

12 8 

13 10 

14 13 

15 9 

DECEMBER 1, 2009 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

RUSSIAN ROULETTE 
RIHANNA SRP' DEE JAM 

SEXY CHICK 
DAVID GUETTA FT. AKON GUM/VIRGIN 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

BAD ROMANCE 
LADY GAGA STREAMUNERONLNF /CHERRYTHEELNIERSCOPE 

PAPARAZZI 
LADY GAGA STREAMUNERONUNECHERRYIREEIMERSCWE 

TIK TOK 
KESHA RCA JLG 

WHEN LOVE TAKES OVER 
DAVID GUETTA FT. KELLY ROLAND GUM VIRGIN 

BODIES 
ROBBIE WILLIAMS CHRYSALIS VIRGIN 

J'AIMERAIS TELLEMENT 
JENA LEE MERCURY 

EMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS ROC NATION 

EVACUTE THE DANCEFLOOR 
CASCADA ZOOLAND /ZEBRALATIONIAATW 

HAPPY 
LEONA LEWIS SYCO 

I WANT TO KNOW WHAT LOVE IS 
MARIAN CAREY ISLAND 

HOTEL ROOM SERVICE 
PITBULL MR. 305 POLO GROUNDS I 
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19 AIN CRAZY (Getting Grown Music. BMVOsmunson Pub - 
lish,rg BMLMupYalre Music. BM /Year 01 The Dog Music. 
ASCAP/Darlh Buddha Music, ASCAP) CS 39 

3 (Waage AB. STIMMabalt Music Publishing America. Inc.. 
ASCAP/Songs Of Koball Music Publishing America, Inc.. 

BMVUniversal Music Publishing Scandinavia ABUniversal- 
PoOlytram International Publishing. ASCAP). HLWBM, 1100 

4 MY TOWN (PLAY BALL) (Money Mack Music. BMVLive 
Write LLC. BMIÆMI Blackwood Music Inc. BMI/The Publish - 
ing Designee Of Aubrey Graham BMVYouug Money Pubhsh- 
ing Inc.. BMVWamerTamerlane Publishing Corp.. BMVIda Bui 
Productions. ASCAP/Sony/ATV Tunes LLC. ASCAP( HL. 9100 
90 

5 STAR CHICK (Give Me Me, ASCAP'Copyrighl Congo() RBH 
30 

MIT LEAVI I WITHOUT YOU TWA Music Corp. 
ASCAP/Dmne Mill Music. ASCAP/EMI April Music Inc 
ASCAP /Abide By The Lames ASCAPÆMI Combine Music. 
SESAC /Janlsae Janis, SESAC/Preasely Done Music. 
BMIUniversel T s SESAC James Cari Music BMVSongs 

.: ...atonal BMVCoeio Sounds LIP,. 
BMI) HIIWBM, EN-124 

ALL I ASK FOR ANYMORE ''shy /AN Acuff Rose Music. 
'ashy Corp_ BMII -Birds Music. 

19 

ALL THE RIGHT MOVES '.' r nie Miracle Music 
ASCAP( HL H10073 

ALL THE WAY TURNT UP '. ".b. ASCAPSouga Boy Tell'em 

- - 'sic BM1Nybe. ASCAP/Element 
,o- ,n Business. EMI) RAH 59 

ALREADY GONE a For My Shrink. ASCAPA(obalt Music 
r "` ASCAPWrde 2I we ASCAP( 9100 

AMERICAN SATURDAY NIGHT Inc.. 

: in I Have lo be Music. ASCAP), HL. CS 

AMOR OUEDATE - mit Music Publishing. ASCAP/Universal 
11 42 

BABY BY ME ASCAPNniversai r, , orrrnv Inc 
, 

Z Tunes 

;PBMI April 

BACKWOODS r lVBr Publishing. 
ASCAP/Song. Loantrywobd. 

Music Inc BMLPawlbw Paulin Pub - 
I 2 

BAD HABITS mm.. Tunes LLC ASCAPMuszewell, 
ASCAPÆMI April Music, Inc.. 

mi RBH 5 

BAD ROMANCE -sin AN Songs LLC, BMLBedOne Prdduc 
Oous LiC. BM Stelae Germanotla pluma lady Gaga. 
NA/House Of Gaga Publishing, Inc_ BMVGInbe Music 1 

6%111 HL, H100 2 

BEDROCK TWO Music Corp ASCAP'Arllsl Publishing Group 
fn: .1 ASCAPWarnerTamerlane Publishing Corp 
oMI Goldie s Playhouse %dishing, BMLnaung Money Pub- 
lishing Inc BMVtive Write LLC. BMIThe Publishing Designee 
D Auhre/ Graham BMIÆMI Blackwood Music Inc. BMI Jatron 

.,,Tines BMIBeal Talk Entenainment. 
BMVOnika Mara] Publishing Designee, 

'n36. RBH23 
BEER ON THE TABLE Ash Sheet Music. BMI/Big Loud Buck" 

SESAC/Songs Of Bug. SESAC/Pacibr 
25 North Publishing, BMII CS 26 

BETTER BELIEVE D fui Poduchons- ASCAPWB Music 
Lump. ASCAP'Youug Jeezy Music Inc BMIÆMI Blackwood 
Music Inc BML/K rig K Publishing. BMVBoosie Bad AR Pub- 

( nl t.cr.. .L..r.'SIducbons [LC .ASCAP) - 

BLAME IT ON ME J.rc.r, SESAC Tour Kings Pn- 

3Mh. HLWBM [EH 50 
BODY LANGUAGE weJB Songs. BMIRemarkahle Music, 

! r' dd , BMI/Holy 
Loan Mi .c ASCS ,nos. 

ASCAPJamblonh 
..p +L,npvYub 

'', 
K1 i 

. ",i H 9100 37 

BONFIRE ... Brothers Music E 

I mays. BMi 
'n Shoes M .i BMIMorge 6,6 y 
-'10060 

EL BORRACHO :- eublishing, ASCAP) LT 39 
BREAK EEL biackwaw (Canada) Music LTD. SOCAN/HIas1 

scene Publishing SOCANMean Music Publishing 
EM 0 prA .Tirs mac BMI) HL H100 89 

BREAK UP -Q BMLleMgas Publishing 
Music. Inc.. ASCAPSKeet 

` Davis Music Group, 
HLWBM. RBH 15 

BREAK UP TO MAKE UP , Felton Publishing Designee, 
't 1 BMVSorgs Of Universal. Inc 

f 11 HLAWBAI Abo d' 
BULLETPROOF (K-Dope Music. ASCAPAMnad s World. 

ASCAP/Universal Music -ZTunes LLC ASCAPwdacris 
Worldwide Publishing. Inc , ASCAPÆMI April Music. Inc 

ASCAP Warner- Tamerlane Publls,ng Corp BM, HI!WBh' 
g.. c 

BUY YOU A ROUND (UP AND DOWN) 

G 
THE CALL 

CAMINOS DIFERENTES 

CAN'T HARDLY WAIT 

;rm PorrO, BMVNew Millen': 

ones Musicales BMI) LT 29 
q 777íC Nolan Blair 

. .a Was 

CANT LIVE WITHOUT YOU Me Musa Poolising, 
:.. 'Tongs. ASCAP/Demis Hot 

' 'nc. ASCAPÆaunlleroy 
ic AI .iocaug ,Sil Songs- ASCAP /Almo Music 

Corp.. ASCAP/Strange Motel Music ASCAP(. HI/WBM. RBA 

CELOS (Colgems -EMI, ASCAP/Ediciones Musicales Hispovos, 
-L Nueras Ediciones, S.A./EMI April Music Inc.. 

,P'Jose Luis Ferales Morillos. SGAE) LT 45 
CHASIN' GILLS (Mike Curb Music BMVEMI April Music. Inc.. 

ARTed Hewitt Music, ASCAP'BeYar MUSIC BMI), 
Nucas ,CT an 

CIELO AZUL. CIELO NUBLADO AKA CIELO NEVADO (EMI 

CLOSE TO YOU .gris BMII SMI31 
COMO VOLVER A SER FELIZ any,ATV Discos Music Pub - 

CONSIDER ME GONE . lhisic. ASCAPÆver- 

NLlishing Corp 

COUNTRY LIVID ibi 49, ,, bbl c4 Spaces Music 
BM17Wx El Ver tas Musc ASCTJ'mPe al Down Music. 
ACCFCnnaos ASCAPBughouse ASCAP) CS 53 

COWBOY CASANOVA Catie -Okie Music BMIÆMI April 
on Ave Music. ASCAP Stage Three 
,; f +i hIC Music ASCAP(, 

CRAWL see Beyond Ur 
r 'OCAN Songs For 

CRYIN FOR ME (WAYMAN'S SONG) 

D 
DANCING IN CIRCLES 

REH 83 
Rhn 

AAm.c ASC,r Red Cd,.d SU iv ASCAr ?æ (fit, 
API CS 59 

DAYS YOU LIVE FOR (Hears A Hit Music Publishing. 
[ [SAC, BBGB Music. SESAC/New Songs 01 Sea Gayle. 

BMVEmnlas Garden Music, BMII CS 58 
DERECHO DE ONTIGUEDAD (Universal -Music Unica Pob- 

lining, EMS LT 11 

DID IT AGAIN ILO HECHO ESTA HECHO) The Caramel 
House Music, BMVEnsign Music Corporalion. BMVMore 
Water From Nazareth, ASCAP/EMI 8951 Music. Inc 
ASCAPiElsié s Baby Boy Publishing ASCAP/Warner Chappell 
Music Span S A. SGAFjillbulls legacy Publishing, BMUni- 
venal Music - Careers BMI), HLMIBM LT 27 

DIDN'T YOU KNOW HOW MUCH I LOVED YOU (Universal 
Music - MGB Song, ASCAP'Magic Farming Music, 
ASCAP/Universal Music - Careers. BMVSllverluss Music Rih- 
lishing. BMVSongs 01 Universal Inc. BMI/Songs From P.,. 

Engine Room. BMI), HLWBM. CS 25 
DILE AL AMOR (Premium Lahn Publishing ASCAP) LT 49 
EL DOCTORADO (Not Listed) LT 26 
DOESN'T MEN& ANYTHING ((snow Productions. ASCAPEMI 

April Music. Inc ASCAPBook Al Daniel Music, ASCAP), FIL 
111 DO 96, RBH 17 

DD I (Planet Than( BMIMurrah Corporalmn Group BMISug 
Music Inc BMIWarnaTainedale Publishing Corp. 
BMVRADIOBULLETSPoblishing. 9MbDWHaywood Music, 
BMI), WBM CS 2. Hí0035 

DONT MAKE 1:10 UKE U NO MORE (Reggie Furry Music 
ASCAP/EMI April Music. Inc.. ASCAP/Sony/ATV Songs Li C 

BMI), HL. N31-178 

DON'T STAY Ilrragem Music Limited. IM110 /Universal Mu:.: 
Z Songs BMII HLWBM, RBH 75 

DOWN (Bucks Music Group Lid. ASCAPNand Platz Music. 
BMVOraoge Factory Music ASCAPDober Rs Publishing. 
ASCAPNnung Money Publishing Inc., BMVWamer-Tamerlane 

Publishing Corp_ BMVEMI April Music. Inc .. ASCAP). 
HLAVBM H1009 

DO YOU REMEMBER Orange Factory Music. 
ASCAPSony /AN Tunes LLC. ASCAP/Cotter Rn Publishing. 
ASCAPÆMI April Music. Inc ASCAP /Jay Sean Music. 
BMVDuM Rock Music. PRSÆII Jizzel Music Publishing 
BMVSongs 01 Universal. Inc . BMLSony /ATV Songs LLC. 
BMVDabrley Music Publishing. BMII. HLNJBM Hí0025 

DROP R LOW (My Diet Slaps Tomorrow. Inc BMVSorgs Of 
Universal, Inc., EMVDaI Damn Dean Music. BMVCullure 
Beyond Ur Experience Publishing. IMO. HLWBM, 9100 88, 
ROB 6I 

ECHO (fl Kelly Publishing, Iris , BMVUnrversal Music - Z Tunes 
LLC.. ASCAP/Buckels Cl Beals Music, ASCAP/Camper Music, 
ASCAPSIud!o Revel Music. BMWJarner- Tamerlane Publishing 
Corp AM)) HIh'IBM RBH 60 

EIGHT SECOND RIDE illniv,sal Music - Careers BMVShi- 
ilake Maki Publishing it ' n a Home Music 

Careers, 

Inc . IMROÆSMG1.1k 19e Music America. IMO, 
HLWBM CS 14 I 

EMPIRE STATE OF MIND ..c Inc. 
uüburgh. P05/Glob- 

: SFSAC 1Aa uni 

EMPIRE STATE OF MIND (PART III BROKEN DOWN 

SESAGIVIasaiv Llshd .. ,bSAL:The Robinson Music 
Group BMVTwenly I. .. :'sic. BMVGambl Music. 
BMI). HL, RBH 77 

ENCONTRE (Nueva Ideal Musa EMU LT 34 
EQUIVOCADA iSonv AN Discos Music Publishing LLC, 

A S "-'. ;0 A DeCVILT21 
ERES TODO TODO ' ; :ee Music Publishing, 

ESCLAVO DE SUS BESOS ...'sal Musca . Inc_ 

ESTUVE ., ,'Afasia( ASCAPÆdimusa. 

EVACUATE THE DANCEFLOOR CAPSalukilch+ 

EVERYTHING. EVERYDAY EVERYWHERE I'' April Mu;.: 
Fublr, 

pertain 

EVERYWHERE I GO '' .',ester Music, Inc_ ASCAP /Jelhey 
. ,9113m51lon.BMI) CS 36 

MINA .F.1111111111L 
FALUN' FOR YOU (Cocomarie Music. BMVEMI April Music 

Inc AS CAP /R Rated Music. ASCAP). HI. H100 32 
FED UP 1DJ Khaled Publishing. BMIMofing Hill Music. Inc.. 

BMVEMI April Music Inc ASCAPUR -N Music, 
ASCARYoung Jeezy Music Inc . BMLfirst N Gold Publishing. 
BMM ire Wide LLC BMVEMI Blackwood Music Inc 

Songs LLC, BMVThe Publishing Designee Of 
Aubrey Graham. BMizfrac N Field Ee0erlainmenl LLC. 
mi N r; sing Dale Songs Inc . ASCAP/Poo B Z.Pubiishing 

Hug Music. ASCAP/NappyAS Music. OMINni- 
'' Z Songs, BMI) HLWBM, RBH 69 

FELIZ :, '.' ir Cap. ASCAP) LT 16 

FELIZ NAVIDAD (NDI Listed) LT 49 

FIFTEEN , AN Tree Publishing Company. BMVTaylor Swift 
'll CS7 91(10 27 

FIREFLIES ien Cuy Park. ASCAP/Universal Music Corpora- 
:- HLWBM. 111004 

FISTFUL OF TEARS ISanyi AN Tunes LLC, ASCAP/Musewell. 
Si EMI April Music. Inc. ASCAP:BenAnt Music. 

API HL. RBH 73 

FLEX .r: A'dl ßB1156 
FOREVER ' : i !Sol Productions. ASCAPSonyATV Tunes LLC, 

Thu shing Designee DI Aubrey Graham. BMVLive 
'.' I M Wackwood Music Inc . BMLPlease 

: ir BM/Young Money Poblishing Inc.. 

'niPishing Cap BMVSOam Shady 
, - -i r rail, HLWBM, 9100 

FOR YOUR ENTERTAINMENT sv Publishing. 
.. . ' T,Ir,ierlane libri 

úML :ISM 91011b1 - 

FRESH i inmate 177447 Muzik Publishing ASCAPMen FP 

LL _onng. BMVEnlertaining Music. BMVSIick Rick Mr:.r 
Corp BMI) RBH 33 

FUNHOUSE )EMI Blackwood Music Inc. BMVPmek i' , i. 
(;slug. BMUPrate Ship Music ASCAPWVhorgamu'.. 
ASCAPÆMI April Music Inc_ ASCAP). HL H100 " 

GANGSTA WV (2082 Music Pub'.. 

Corp .. ASCAPRZE Music Publish (y Au ,a maul t'_i, 
Corpaallon, ASCAP/My Own Cal Music EMT I M; Backwusu 
Music Inc BMI) HLWBM. H100 45. RBH 29 

GEITIM YOU HOME (THE BLACK DRESS SONG) )Runnin 
Behind Publlshing. ASCAPÆMI April Music Inc ASCAPL 

Want To Hold Your Songs. BMI) HL, 9100 80 
GIMMIE TWO' GIRL (EMI Blackwood Music Inc. BMVRheb- 

neck Music. BMLString Sketcher Music BMLWB Music 
Corp ASCAP/Melissa s Money Music Publishing. ASCAP/Gel 
A Load 01 This Music ASCAP). HLWBM CS 34 

GIVE IT UP TO ME The Caramel House Music BMIEnsign 
Music Cogwrauan. BMLWB Music Corp ASCAP'Veginia 
Beach Music Publishing ASCAPYoung Money Publishing 
Inc, BMb1(oball Music Publishing America. Inc. ASCAP), 
WBM, H10029 

GOD IN ME (EMI April Music Inc ASCAP/Wet Ink Red Music. 
ASCAP/That's Plum Song, ASCAPB s Tea Tyne, ASCAP) REH 
13 

GOIN' THRU CHANGES (Blue Toes. ASCAPNncle Buddiee's 
Music. ASCAPMonìng Dale Songs Inc.. ASCAP/Universal 
Music Corporalia, ASCAP). HLWBM, ROH 51 

GOTO BE SOMEBODY (Warner- Tamerlane Publishing Corp., 
BMVArm Your Dillo Publishing In SOCANZero -G Music 
Inc SOCANBIack Diesel, SOCANBlack Adder Music, 
SOCANMIa Music Raductions SCCANI WPM. CS 57 

COTTA GET IT (Bel¢ Music. BMI E S' , .wood Music Inc., 
HL. REM 54 

GRACIAS A TI III IM.e.c, L. WY rait' heel 

GRITO MONDIAL 

H 
HALF OF MY HEART I, . 

Faun Mi ,s ASLAI H L H U08 4 

HAPPY (Mile 2 Live ASCAPMa oull Musi c Publishing bei hin gAmerica 
Inc ASCAP/Here s Lmkin Al You Kidd Music BMVBe loga 
Heights Music BMVSony/AN Songs LLC, BMI1ew'rs Music 

48 I Go to www.billboard,biz for complete chart data 

Ilb A 

4111111 

Publishing, BMI), HL. H100 70 

HARD (2082 Music Publishing. ASCAP/WB Music Corp 
ASCAP RZE Music Publishing. ASCAP/Universal Music Cor- 
poration. ASCAPrAnnarhi Music LLC. BMVEMI Blackwood 
Music Inc, BMVYoung Jeezy Music Inc.. BMI), HLWBM. 
HITO 19 RBH 16 

HAT.E.U. (Rye Songs BMLSongs 01 Universal Inc. BMV2082 
Music Publishing ASCAP,WB Music Corp ASCAP 01 

Pea Ltd ASCAP March 9th ASCAP 11R-IV Music 
ASCAP.Shaniah Cymone Music ASCAP/Phoenix Ave. Music 
Publishing. ASCAP..Juslin Combs Publishing ASCAP.Lellow 
not ri :n 

TARI .Ir Music.Inc ASCAP(- HLWBM. 

HAVEN'T MET YOU YET last Man Standing. 
' ',1', Doe Music BM/Warner- 
-1 AVE Music Corp , ASCAP(. 

HAY OJITOS ' L11 R , .:, 

HEADBOARD 

BI' 

BMWnme., Mrnc 
u. sind. s 

'd 

HELL OF LIFE .;,ICr- Tamer- 
g Coq - :n. ;l SACI. WBM 

RBH 88 

HELL ON THE HEART cashing Company. 
BMLSony /ATV Cross Key, Mu : Ism ,ullg, ASCAP/Songs 
Si Umveisal Inc BMLSplllbilly Music Publishing. BMI). 
HLANRM. CS 33 

HEY DADDY (DADDY'S HOME) (Rico Love Is Still A Rapper, 
SESACÆMI Foray Music, SESAC /Trac N Field Entertainment 
LLC. ASCAR0obing Dale Songs Inc. ASCAP/Universal Music 
Corporation ASCAP/UR -N Music. ASCAP/EMI April Music. 
Inc ASCAP( HLWBM. RBH 92 

HEY, SOUL SISTER (Blue Lamp Music, ASCAPÆMI April 
Music, Inc.. ASCAPSlellar Songs Ltd_ BMVEMI Blackwood 
Music Inc., IMO. HL, H100 46 

HIGHWAY 20 RIDE (Wermerhound Music. BMVLiI Dub 
Music, BMVAltgelika Music. BMI) CS 45 

HILLBILLY BONE (Big Loud Shin Industries, ASCAP/Universal 
Music - Careers BMIMigh Powered Machine Music. BMI), 
HLWBM. CS 30 

HIP TO MY HEART (Farndamily Music. BMI/Rio Bavo Music, 
Inc.. BMVPearlfealher Publishing, BMVMren I Go To The Moon 
Music BMVFSMGI, IMROChesinut Barn Music. EMI/Stale 
One Music America. BM) WPM. CS 40 

HISTORY IN THE MAKING ( Cadale Publishing. ASCAP/Nev 
a Gayle Music. ASCAPÆMI April Music. Inc.. ASCAP/MXC 

e ASCAP/SÜll Working For The Woman ASCAP ICG 
m Music ASCAP) CS 12. H100 72 

HOME GUFLL (CAI Under Siege Music Publishing. BMVPAMCO 
N:sic EMI) REH 93 

HOTEL ROOM SERVICE (RIbrNis Legacy Publishing. 
,versa) Musa . MGB Songs ASCAP: Jlmipub Music, 

EMI Blackwood Music Inc., BM/Sony/AN Songs LLC, 
nor Tamerlane Publishing Corp BMvBerrardis Other ' ̀ 'Mac 01 Ever Hip-Hop, BMVEMI Virgin Music 

:Tr,5alis Music Ltd. POSI. HLWBM. IT 44 
HOW FAR DO YOU WANNA GO? (MIssus Inc. ASCAP/Pri- 

n;ilem, ASCAP/Jeffrey Steele Music. BMLSoul- 
bias I,' ;MI. BPJ Administration. BMO CS 41 

HOW LOW ' uicris Waldvide Publishing. Inc ASCAP/EMI 
ASCAPB -Menus Music, SOCANSongs Of 

BML4ìeach Global Songs. EM11. HLWBM, 

HURRY HOME the Dog Music. ASCAP/Words 8 

I VINT HEARIN U - : te Musie, BMII RBH 62 
I AM ". mon, ASCAP/Mary J Blige 

Music. Inc .. ASCAP/Naked Under My 
P. T'Anes I LC ASCAP Dal Damn 

r: onus LLC BMISka 

I CANT MAKE IT RAIN -.: -MOI String Streahcr 

JMIWB Music Coq 
ASCAP/Melissa s Money 

65M C552 
I CAN TRANSFORM YA 

Rom I ulnbc 
cJishing 

Inc BMI Man ie Ta 'uu i..' HLWBM. 
H10020. HBH it 

I DREAMED A DREAM (Alain Boubli) Music LM.. ASCAP) 

H100 62 
IF YOU ONLY KNEW (Driven By Music BMIÆMI Backwrxxl 

Music Inc., BMVWarner- Tamerlane Publishing Corp . BMblan 
Of Everything Music, ASCAP/Bug Music ASCAP Music Of 

Windswept, ASCAP), HLWBM 1110048 
OF YOU'RE WONDERING IF I WANT YOU TO) I WANT YOU 

TO (E.0 Smith Music. BMI Ea Publishing For Breakfast, 

ASCAP/EMI April Music. Inc., ASCAP), HL. H100 93 
I GET CRAZY (Mara) Music. SESAC:NOung Money Publishing 

Inc.. BMVWarner Tamerlane Publishing Corp 
. BMLNolling Hui. 

Music. Inc . BMIBowz Music. BMVSongs 01 Universal, Inc 

EMU HLWBM. RBH 47 

I GET R M (Tank 1176 Music. ASCAP/Back Fountain Music. 
ASCAPÆMI April Music Inc, ASCAP/Johnnie law Music. 
BMVSony,'AN Melody, BMUSongs4ronnie. ASCAPDoverland 
301 Music. ASCAP/Mr Grandberry 0's Music, SESAC EMI 
Foray Music. SESAC/Radnc Davis Music Group ASCAPNVB 
Music Corp. ASCAP) HLWBM, Hí0091, RBH 21 

I GOTTA FEELING Will i am Music. BMVJeepney Music. Inc 
BMVTab Magnetic EMI/Cherry River. BMI'Headphone Junkie 
Publishing. ASCAPÆMI April Music, Inc_ ASCAPSguare RA- 
oil Rrbllshrn99, ASCAP/Sguare Rivet Music. ASCAP$hepiro. 
Bernstein 8 Co.. Inc., ASCAP/Risler Editions. SACEM), 
CLM/HL H10015 LT35 

I INVENTED SEX iDaMysio Music, BMVSonyAIA Songs LLC. 
BMVCheI Huxtabbs Music Publishing, BMVAprifs Boy Muzik. 
BMlWarner Tamerlane Publishing Corp ., HMV( we Write LLC, 

A9TMI Blackwood Music Inc BMIThe Publishing Designee 
hiev Graham. BMI). HLWBM. H100 54. RBH 2 

I LOOK GOOD (Islanbull Music. OW) RBH 20 
I LOOK TO YOU IA Kelly Publishing. Inc., BM[Universal Music 

nips BMI). HLWBM- RBH 81 

IMAGINE (EMI Blackwood Music Inc BMVTenono Music, 
HI H100 67 

IM ALIVE ;Sony /AN Wens Music. ASCAPAslandsoul Music 
ASCAP Sony/AN Acuff Rose Music. BM/Unwound 

BMI/Face Bata Music, ASCAP,Big Loud Bucks. HMI), 
HL CS 9. 910049 

I'M GOING IN (The Publishing Designee 0I Aubrey Graham, 
BMItive Write LLC. BMbNoung Money Publishing Inc 
BMVWarner- Tarnerlane RAlish(ng Corp BMN'oung Jena 
Music Inc.. BMIÆMI Blackwood Music Inc. BMWniversal 
Music corp.,. ÇAp,Tlry 6,110 '4 ASCAP). 
HLWBM, WOO 'H 

I'M GOOD (Mor. Nattier : APEMI April 
Music Ins a- ,m EMI/Thornton 
bbarL,h.. ;miolishing, BMI). 
HL, F!4» 

IMMA STAR (EVERYWHERE WE ARE) . /'lain Pub- 
lishing tarsier _ :. sense 
BMLSonys 01 i , , ;inning. 
BMINniversal ac hiiseng, 
ASCAPÍTmm Faction ' (1(1085 

INDEPENDENT (Minas, l'i, ; Designee, AMI) 
RBH 72 

T KILLS ME (Gals Cry n Naar r 01 sSony /AN Tunes 

LLC, ASCAPNIeelJ Publishing. £I' is it, Sales Corpora- 
tion, ASCAP) HL H100 75, PH- - 

T'S YOUR LIFE (Word Mr1 SW Music Corp 
ASCAP/Designer Music - I And Popular 
Song° SISAL Mal S.. - ' ..00095 

I WANNA MAKE YOU CLOSE YOUR EYES Home With The 

Barn Music, BMi. HL CS 6. Hl/Pi 57 

I WANNA ROCK My Own Chil Msic BMEMI Blackwood 
MUSIC' Cm PCI TS !dh Molina Publishing, SESAC/Rabusse 
'IUSI i'S 559 Music Corp. ASCAP) HLWBM - RBH 67 

I WILL NOT BOW Seven Perks Music. ASCAPBreakmg Ben - 

n.. ) Ar'1FP90K7 

K 
KEEP ON LOVIN' YOU ., so Of Sea Gayle Music. 

ASCAP/New Son 01A Miner Songs, ASCAPOlappy Cable 
Music ASCAP/Calhoun Enleronses. SESAC) CS 28 

nor_ 
LACALABAZA .II -:C. BMI) LT8 
LAST CHANCE l B M Coni ASCAP Songs In The Key 01 

AC/Noontime South. SESACÆMI Foray Music, 
1 ,ms Ps /losig SESAC/Christian 

: T. :M ASCAP). HLWBM, RBH 

LIL FREAK (UGH UGH UGH) s' Pabllshing. BMVBug 

A LITTLE MORE COUNTRY THAN THAT Universal Music - 

MGB Sangs Poylnroun Songs ASCAPÆSMGI, 
IMRO,A Sling And A Prayer Music ASCAPSAIe One Music 
America BMIwarner- Tanelane Publishing Corp BMVRe- 
clous Flour Music EMIT HIIWBM, CS 23 

LIVE UKE WE'RE DYING (EMI April Music, Inc.. ASCAP/Soi 
Graftili, ASCAPAndrew Frampton Music, BMISIage Three 

Music Inc BMl /Universal Music Corporation, ASCAPEMI 
Blackwood Music Inc, BMIEMI Music Publishing na 
HLWBM HI SO 47 

LWEVE POR DENTRO (Sony /AN Discos Music Publishing 
LLC, ASCAPÆOmr Music Publishing. ASCAP) LT 46 

LOBA The Caramel House Music. RMVROdeornan Music. 
ASCAPÆMI April Music Inc . ASCAPEdicianes Musicales 
Clippers S.L./Warner Chappell Music Spain S A 

SGAE/Amaltl Coast Music. BMISony,AN Melody, 
EMI/Chrysalis Songs, BMIWB Music Corp . ASCAP/Edi- 
cones SEA, Si I, HLANBM, LT 18 

LO INTENTAAIOS (Arpa Musical. LLC. BMI) LT 10 

LONG AFTER I'M GONE (Big Love Music, BMLBo Write 
Music, LLC. ASCAP Sky Music ASCAP/Crossfire3 
Music. ASCANZampampoNee Music ASCAP) CS 38 

LOOKING FOR PARADISE (Gam!. ASCAP/Warner Chappell 
Music Spain S A.. SGAE/IEllow Productions ASCAPÆMI April 
Music Inc. ASCAP Monza Rare, SESAC/Universal Tunes 
SESAC/Mostly Sad Songs. ASCAP/WB Music Corp, ASCAP). 
HLWBM. LT 1 

LOVE COME DOWN (B8nk Paper, BMVGrizzo Music, BMVEMI 
Blackwood Music Inc BMVOur Dawn Publishing, BMVAnya 
Nicole Publishing. ASCAPA Want My Publishing Company, 
ASCAP/Justin Combs Publishing, ASCAP /Jobete Music, Inc, 
ASCAPAi1 Lu W Publishing. BMVEMI April Music. Inc., 
ASCAP/Ye World Music, ASCAP), HL ROH 65 

LOVE UKE CRAZY (Mike Cum Music, EMI/Sweet Radical 
Music. BMIWarner-Tamerlane Publishing Corp.. BMI/T- Bird's 
Music, BMII WBM, CS 37 

LOVE LIVES ON (Sony /AN Cross Keys Music Publishing, 
ASCAP/My Good Girl Music ASCAP /Oona Songs LLC. 
ASCAP/Hannah Bea Songs BM/Matthew West Publishing 
Designee. ASCAP) HLWBM, CS 42 

THE MM I WANT TO BE (Stage Three Songs. ASCARBreb 
James Cornelius Music ASCAPANarneciamerlane Publishing 
Corp BMVMade For This Music. 13M1). WBM, CS 43 

MANOS Al. RARE IMeMÜO Music SOCAN/SonyAN Canada. 
SOCAN44elstar Rlbllshng, Inc SOCANEMI April Music. Inc , 

ASCAP) HL, LT 17 

MEDICINE (Firs' N' Gold Publishing, BMIWarner- Tamerlane 
Publishingg Cap BMVWarner Chappell BMI). WBM. RBH 6;i 

ME ENAMORE DE TI (la Loma Music Publishing. lac BMO LT 

20 
MEET ME HALFWAY )will I am Music. BMVJeepney Music. 

Inc BMIOab Magnetic. BMVCherry River. BM/Headphone 
Junkie Publishing. ASCAPÆMI April Music, Inc. 

AS CAP /Broke, Spoke And Gone Publishing ASCAP/Frau Rnk 
H c ASCAP /OW Songs. ASCAP/Cherry 315 Music. 

se' gad Guys ASCAP'Chrysalis Songs, BM/Songs 01 

ml. Inc , BMIPrinP Polar Publishing, BM)), 
..,WPM H1007 

ME GUSTA TODO DE TI (ICA Music Publishing, BMI /Arpa 
I: EtAll LT 2 

MI CAMA HUELE A TI (Tito El Patron Publishing, ASCAP) LT 

MI COMPLEMEMO (Universal Music - MGB Songs, 
' ' In BMII LT 15 

MILLION DOLLAR BILL eilav Productions, ASCAP/EMI April 
ROnza SESACNmversal Tunes. 

nc SESAC/State One Music 
r k y Three MUSIC PubliShinp 

MONEY TO BLOW :',isle, BMWOung Money 
hum Im Iui,ane Publishing Corp 

n move. ASCAPhVB Music Corp ASCAP/Live 
Blackwood Musa iris BMIThe Publish- 

MORNING AFTER DARK . Pihlr,nmq 

Publishing kg a 

MY CHILD IT, rcn' :... 
Musi Rh r' 
ASCU l'.' 
lisp^c A 

MY HOOD 
:sI,AP)Hlil 

NEED YOU NOW . Publishing Corp 
fTSfubhshing. 

.basic. 

Ji Buddha Music, 
ASL'7 i." k , 1.5 CS I. 910017 

NEVER GONNA BE ALONE (Warner- a net lane Publishing 
Corp BMVArm Your Dillo Publishing, Inc SOCAWZero -G 
Music inc_ SOCANBIack Diesel. SOCANBIack Adder Music 
SOCANTnlversal Music 7 Tunes LLC ASCAPOu1 -01 -Pock 

el- Productions Ltd, ASCAPImagem Songs Lld.. PRSNnivel- 
sal Music Corporation, ASCAP:1lniversal PolyGrare Intern 
banal Publishing ASCAP). HLWBM, H100 74 

NEVER KNEW I NEEDED (Universal Music - Z Songs. 
BMI/Fen In The Ground Publishing. ASCAP/Chuck Harmony s 

House Publishing. ASCAPStrauss Cn LLC ASCAPMorma 
Harris Music Publishing, ASCAPEMI April Music. Inc 

ASCAP'Compound Entertainment BM /Goo: Man Manage- 
ment, LLC, BMI). HL/WBM, RBH 74 

NI CON OTRO CORAZON (Universal Music - MGB Songs 
ASCAP/RCP Publishing, SA. de C V/RCP Publishing, ASCAP) 
LT 13 

NI ROSAS NI JUGUETES (Nana Maluca Music 
SESAC/Sony /AN Sounds LLC, SESAC/Deeksha Publishing. 
SESAC/Paquilo Music Publishing. ASCAP/Sony/AN Discos 
Music Publishing LLC. ASCAP( LT 12 

NOVEMBER 18TH dive Write LLC BMIThe Nblishmg 
Designee M Aubrey Graham, BMIEMI Blackwood Music Inc.. 
BMVWarner-Tamerlane Publishing Cap, BMlNoung Money 
Publishing Inc., BMI, HLWBM, RBH 99 

NUMBER ONE IR Kelly Publishing. Inc BM:Universal Music 
Z Songs, BMVNaudanM T RIAIMI Pi irirrII RMl lungs 0' 
Universal Inc, BA SIT, 

ASCAPA(eriokey I.' _... 

o 
OBSESSED 

ASCAPRZE Music )bllshmg ASCAP. Universal Music Cos - 
poralion.ASCAP) HLWBM H100 50 

OH (Cardraygee Music Publishing, SESACNnlversal Tune 
SESAC/Songs W Universal. Inc. SESACMovek Music 
BMVMusica Demi Alma, BMI), HLANBM. RBH 66 

O LETS DO IT (So Icey Publishing, ASCAP) RBH 48 

ONE LESS LONELY GIRL (Ezekiel Lewis Music. BMVSongs 01 

Universal Inc.. BMVJahgae Joints. SESACNniversal Tunes, 

SESAC /ADRAWN Publishing, ASCAP,ASCAP Publishing 
Designee 0101e LA Reid Publishing Company. ASCAPEMI 
April Music Inc., ASCAP/Malic Enlertainmenl, LLC. IMO, 
HLWBM, H100 69 

ONE TIME (Songs 0119er Ltd ASCAP/March 9th. 
ASCAP/MoveJB Songs. BMVOSS Creations, ASCAPMoIy 
Caron Music. ASCAP/Universal Music Corporation, 
ASCAP/Tabulous Music, ASCARMitco Sculh, ASCAP /Songs 
Ol Universal Inc. EMI/Universal Music . MGB Songs. 
ASCAP) HLWBM. 9100 26 

ON THE OCEAN ,Jahn Rip, BMI) RBH 34 
OUGHTA BE MORE SONGS ABOUT THAT (Plowin Ground 

M 1 

. IAA !eil Haggeraman, PLLC, BMVChohe Music, 
BML'Words 8 Music, ASCAP/Little Biscuil Music. BMVGary 

James Hannan Music. BMMmnokalee Music. BMVDaphil 
Music. BMI/Turres 01 RPM, SESACSongs 01 Category 5, 
SESAC) CS 49 

OUTSIDE MY WINDOW (Were Gang To Maui Music. 
BMVMuhii- Songs. Inc SESAC /AvaRu Music Inc, SESAC/EMI 
April Music. Inc., ASCAP/Salerno Sangs ASCAP/Mr Coco. 
ASCAP. HL. CS 29 

PAPARAllI (Slefani Gerrmanna phsa lady Gaga 
BMVSary /AN Songs LLC, BMA-louse 0) Gaga Publishing 
Inc BMVGIoJoe Music Inc. BMVJunelxgalley. ASCAPL HL. 

H10011 LT 31 

PAPERS (OR-N Music ASCAPEMI April Music Inc.. 
4P Team S Doi Publishing BM/as/oven Publishing. 

!tier Empire Music BMI'Gonlla Zoe Music, BMI), HL, 
BRBH1 

PARTY IN THE U.SA (Kasz More,' , ilWarner- Tamerler. 

'nnq ASCAPSiudio 
Corp. 

1112 
THE POINT OF IT AU. IEMI April 'am Songs 

BM /Tunny Wn, +. ' . tenders 

thing 
.. .' .{ßH36 

PRAY FOR YOU .. _.blisumg 

PRETTY BROWN M 

Corpaallon ASCAPL 
Music, ASCAPÆMI Apr 

Publishing ASCAP) HL 

PRETTY WINGS (Beni .CAPEMI April Music. 
Inc ASCAP/Sony/AN I . 'SCAP Muszewell, 
ASCAP). HL, ROH 6 

A Musu- 

RED LIGHT (Crosstown own M 
Publishing America. Inc ASCAP I 

Songs. BMVSongs 01 Kobali Most Pita r 

BMTUrhes Music ASCAP) CS 8 HI W 54 

REGRET (Tank It 76 Music. ASCAPBlack l Lor 
ASCAPÆMI April Music, Inc., ASCAP/K Stephen, , i'.,I. 
ASCAP'Jonnie Law Music Inc., BM/Sony/ATV Songs LLC, 
BMIÆeioya Music Publishing, ASCAPSongs4ronnie. 
ASCAP,Doverlaia 301 Music, ASCAP/Ludacns Worldwide 
Publishing. Inc. ASCAP(. HLWBM. R131-114 

RELIGIOUS (RRtlly Publishing, Inc . BMWnrversal Music . Z 

Songs. BMVE.D Duz -II Music, BM /Antonio Dixon's Muzik, 
ASCAP/lmng Music, Inc., BMVWeI Ink Red Music. 
ASCAPÆMI April Music, Inc ASCAP) HLWBM. ROM 55 

REPLAY (Jonathan Robin Music BMLSony /AN Songs LLC, 
BMVYagga Publishing, BMVArm In The Fodder Music. BMVAn- 

House BMIBug Music, Inc BMI/Eyes Above Water Music. 
ASCAP/Sony/AN Tunes I IC ASCAPJason Desenuleaux, 
BMVBeluga Heights Music BMI/Irving Music. Inc.. BMII NT 
Euplosive Publishing ASCAPNniversal Music Corporation, 
ASCAP), HIMIBM H100 5 

RUN THIS TOWN (EMI April Music Inc ASCAP /Carle, Boys 
Music, ASCAP/Please Gimme My Publishing Inc . BMVEMI 
Blackwood Music Inc BMbit I P Music BMVChrysatis 
Music Publishing. ASCAP /Annami Music LLC. BMVEikaaxos 
8 Alhanasios Alatas, BMI). HL 9100 23. RBH 40 

RUSSIAN ROULETTE (Universal Music - Z Tunes LLC 
ASCAP/Plan In The Ground Publishing ASCAP/Chuck Harmo- 
ny's House Publishing, ASCAP/Strauss Co.. LLC. 
ASCAP/Norma Hairs Music Publishing ASCAP/EMI April 
Music, Inc., ASCAP). HI /WBM. H100 22 

SAM SMILE (Uechappell Music, Inc. BM), WBM. CS 31 

SAY AAH (Ronald M. Fetches. Jr Publishing Designee, 
BMVAprtl's Boy Muzik. BMVWwrler- Tamerlane Publishing 
Corp .. BMVCteel HaNble Music Publishing. BMI'Tenyor 
Music. OMVN8 Music Publishing. ASCAPMersaule Music. 
ASCAP/Don Corell Publishing Designee ASCAPÆMI Black 
wool, BMIÆMI April Music. Inc ASCAP/No Question Enter 
Manna ASCSPI Russo Music ASCAP), HLWBM. 11100 
59 -- 

GAY A COMMAND (Diannond Blue Smith Publishing. 
l'I, Rohl.shing. BMUBIue Carob Diamond Pub- 

= riblishing, BMIBIUDSrar Publishing, 

SM HEY II LOVE YOU) ,i 4icsalubons ASCAPTJniversal 
AP C -Ya Later Sounds. BMIhVarner- 

rig Cap. BMIIXAT Music. BMW. HLWBM 
II. 

SAY SOMETHING Nirgma Beach Music Publishing. 
ASCAPWB Music Corp .. ASCAP/Jerome Harmon Produc- 
tions, BMbWarnerTamerlane Publishing Corp BMbLve Write 
LLC. BM/The Publishing Designee 01 Aubrey Graham. 
BMVEMI Blackwood Music Inc.. BMVSIIn I m Storied. 
ASCAPelniversol Music Corporation, ASCAPJerry Lee Pub - 

J +SCAT'. HI/WBM, RAH 64 
SEEING STARS Email Up Ford Publishing, BMLBug Music. 

;Songs ASCAPBIg Loud Bucks. BMS, 

SE ME VA LA VOZ i Bayahlbe Music. Inc BMLSony /AN 
I: rig LLC ASCAP( IT22 

SENTIMIENTOS DE CARTON (Ser -ca Music Pubushirig, BMI) 

SEX THERAPY 

. LantL: 

ke Music. ASCAPBa1 Damn 
i I I C BMVRermus'c. BMVMy 

;r Of Umvesal 
.0 .ASCAPL HLInc WBM. 

SEXY CHICK (She: Inc ASCAPÆddions 
Square Riwli Rn ' -AN Harmony 
ASCAP/Byelall Pr, S ,APISony/A1V Songs LTC. 
BMVRane Songs eV Imp, lm' Ultra Empire Music. 
BMI,Dmpa.snl) HL H1008 LT 32 

SHE WOLF (The Caramel House Music BMIROdeonan Music. 
ASCAPÆMI April Music Inc ASCAPÆdaanes Musicales 
Clippers. S. L: Warner Chappell Music Spain S A.. 

SGAE 'Arne& Coast Music BM-Chrysalis Songs, 
. 'as aty BMLWB Music Corp. ASCAPÆdr 

T WBM H10041 
SHE WONT BE LONELY LONG (Mike Curb Music. BMISweel 

f.' onmokalee MUSIC. AMLOaphll Music. 
I ASCAP( CS 51 

SIN EVIDENCIAS "eyra Musical. BMUPaciluc latin Copyright 

SIN OUERER AN Mexico. ASCAPSony/ATV Discos 
. C ASCAP) LT 30 

SLOW DANCE - , Music ASCAPAImversal Music Cor 
bums ares. ASCAPAIn versal Music - Z 

Tunes Li i :. ' ism Kid Music Publishing 
ASCAPAs, iri r. Publishing ASCAP 4us.r 

Corp ASCAP TJuitihy Uule Songs Inc ASCA '.PM, 
PEN 94 

SMILE (Want' Tam :.Ric' --'rio, i.r.' 

NM, 
Musc 6M 
Publish ng AS ..u. Mus, oup A'[AI'), 
HLWBM CS 54, 

SOMEDAY IU Rule M. ASCAPÆMI April Musc, Inc. 
ASCAP/Melusc Inc.. uCAP,'Primary Wave Emblem 

ASCAP./Carter Sp Acct AMVEmblemauo BMVYou Wanl How 
M h WI / 'ii' BMI a1. H100 83 

SOUTHERN VOICE nA mining Company. 
melee Music BMI), HL 

SOYTODOTUYO -- 'IH 
SPEAK FRENCH - cVegasPub- 

0. ON Iladri, , .0 ASLAF..VBMuscCorp.- 
SCAP) HUWB/,' 

SPEECHLESS (Si, ncna 5 No Lady Gaps 

BMLSony /AN Sr r .:,..e 01 Gaga Publishing, 
Toc. BMVGIOJoe ".. - 910094 

SPOTLIGNT(Vadu. I : p. ASCAP,WS Music 
Corp, ASCAP/Zone 4 u IsL My Diet Stalls Tomorrow, 
Inc. EMI/Songs Si Universal, Inc. BMWR -N Music, 
ASCAPÆMI April Music. Inc ASCAP(. HLWBM, H100 64, 
P5922 

STAYING IN LOVE (Ugnwe Music ASCAPNniversal Music 
"or oralion. ASCAP) HLWBM, RBH 90 

STUCK (Sixteen Stars Music BMI/Frank Myers Music. 
aMVMike Cut Music BMbHOUse 01 Max ne Musc. BMII. 
WBM, CS 46 

SUCCESSFUL (Warner - Tamerlane Publishing Corp., BMVThe 
? hlishing Designee Of Aubrey Graham BMVLive larve LLC, 

BMI/EMI Blackwood Music Inc. BMVApril s Boy Mioi 
HMI/Young Money Publishing Inc., BMI), HUWVBM, RBH 42 

SUFRE (Universal Music - Careers, BMVApa House Music, 
Pt liuWamer- Tamerlane Poblishing Corp BMI) LT 19 

SU VENENO (Premium Latin Publishing. ASCAP) LT 9 
SWEAT T OUT (2082 Music Publishing. ASCAP/NB Music 

Data for week of DECEMBER 12, 2009 

Corp ASCAP.Songs 01 FRer, BMLMarch 9th, ASCAP. WBM. 
RBH 91 

SWEET DREAMS (13-Day Publishing, ASCAPÆMI April Music. 
Inc. ASCAP /Jimipub Music BMLEMI Blackwood Music Inc 
BMVBlow The Speakers ASCAPSony /AN Music UK, 
PRSBico Love Is Su ll A Rapper, SESAC/EMI Foray Music, 
SESAC/Usher JV SESAC Publishing Designee. SESAC) HL. 
HI00 13, RBH 57 

TE AMO (Panama Music Corporation. DBAI LT 41 

TE IRA MEJOR SIN MI (Julanlla Musical ASCAP) LT 6 
TELEPHONE (Stefan, Gem l ano a AA Lady Gaga. 

BMVSony/AN Songs LLC BMW-louse OI Gaga Publishing. 
Inc BMVGIoJoe Music Inc . BML0odsey Jerkins Productions. 
BMVEMI Blackwood Music Inc , BMVEMI Ape Music. Inc., 
ASCAP.0 Productions L LC. ASCAPB -Day Publish; g, 
ASCAP) HL F110030 

TEMPORARY HOME )Carne-Okie Music. BMUniversal Music 
- Careers RMVHiggh Powered Machine Music BMISony)AN 
Tunes LLC. ASCAP/Zac Maley Music. ASCAP(. HI/iWBM, CS 

48 

TENGO UNA MUNIE (Sony: AN Mexico. ASCAPSACM 
Lain, ASCAP) LT 50 

TE VES FATAL (Foramusic, SACMMtaximo Aguirre Music 
i /ul"shinn ASCAP :17 

THAT'S HOW COUNTRY BOYS ROLL Universal Music Cor. 
i - I ' ASCAP EMI Black- 

. r Music BM/Brett Jones 
.. ASCAP) HLWBM, CS 18, 

THERE IS A GOO nmbustion Music, ASCAP/Music 
Mic : Inc ASCAPMew Sea 

A' CAP) HL. CS 44 
THINKIN' ABOUT YOU Sntl A Rapper. 

Limer ,N SESAC Publishing 
Tac N f em Eniena(nnlenl LLC. 

SONS Inc ASCAP; Universal Music Cor- 

- re" Group. BMLNumbers 

THIS IS IT " . Tamerlane Publishing 
EMI) WBM, RBH 26 

THIS TIME lüd4 HEW 95 
THROW IT IN THE BAG 5 M1 Apr l Music. Inc . ASCAP/1 

sangs Of Peer Ltd. ASCAPMIarch 9113 

ASCAP. 2081 MUSIC Publishing - ASCAPWB Music Corp.. 
ASCAP No Oueian Entenainment ASCAP). HIJ'WBM. RBH 
37 

THUG IS rl(ilaclor Piblishin , 

BMLP EMI Blackwood Music 
c HL RBH 71 

TIE ME DOWN '. aiming LLC BMVGenuine Origi 

TIK TON , 'V s s Kasz Ai, 
BMII 
BMW : . 'IU;lo Publishing 

'DL SUMMER COMES AROUND :r:,l Tunes 

.ml Inc BMEden Valley 
,1i 6' ... 'HAVThod her Music LLC. 

EMIT HL 

TIP OF MY TONGUE led( RAH 79 
TODAY ,FLti Ir n i, SAC/Send Me The Checks Music 

"' Oraison Music. LLC. BMI-Ever- 

TOES Vai, J. ', BMIÆMI Sub Music, BMVAngelila 
Mum. c b .Ir Niglio Slade. BM /Bug Music. Inc. BM/Roadie 
Ode. BMI) H100 43 

TRUE COLORS (SOn /AN Tunes LLC. ASCAP) HL 1110066 
THE TRUTH (Siege Three Songs, ASCAP,Breff James Cornelius 

Music, ASCAP/Reynsong Publishing Corp BMI) CS 13 H100 
56 

TRY IT OUT )Koala m 1M) /VII Music. Inc.. 
ASCARZayioven ' ;antral Music, Inc 
ASCAP HI RR'' - 

TRY SLEEPING WITH A BROKEN HEART :,ay Above Music. 

, , ;m Control). HL. 

TU DEFECTO 

Muse 
HL CSU 

TWO IS BETTER THAN ONE pinson Music. 
HL, Hí0033 

y .ASCAP)LT36 
:':^usic. Inc RM61Warvel 

Paciluc. BMIWbe Room 
- _ Administration BMI). 

UNDER 

ASL, li" 
ASCAP ,, . 

-v Fountain Music 

ASCAP 'K Sryini h 09y,AP Wer er la, Pub- 
lishing Corp BMVS Nerplalmumy2k Publishing . BMII. 
HLWBM. RBH 25 

UPRISING (Warner- Tamerlane Publishing Corp IMO, WAM, 
H100 63 

USE SOMEBODY (Mamma Street ASCAP Songs Al Combus- 
tion Music. ASCAP/Music Of Windswept ASCAP:follow'll 
Music. ASCAP/McFearless Music. BMVBug Music. Inc.. 

BM /Coffee. Tea or Me Publishing. EMI) H100 21 

VIDEO PHONE 1B-Day Publishing ASCAPEMI April Music, 
Inc.. ASCAPAeVegas Publishing Company Inc.. ASCANTne 
Practice BMITeam S Dot Publishing. BMVAngela Beyince 
Music. ASCAP(. HL, H100 65. RBH 41 

WASTED (Simaé s Daddy Music ASCAPÆMI April Music. 
Inc.. ASCAP/Raaic Davis Music Group. ASCAP/NB Music 
Corp., ASCAPB(rst N' Gold Publishing. BM[Warner- Tamerrne 
Publishing Corp IMO, HLWBM, H10053. RBH 10 

WE BE STEADY MOBBIN' (Warner- Tamerlane Publishing 
I rim L t.' ; 'Raney Publishing Inc BMWJB Music 

-' I s Publishing Group West. ASCAP -Radr 
ASCAP; WBM RBH 45 

WE WEREN'T BORN TO FOLLOW Imversal- PolyGram Inter- 

WHATCHA SAY 

'- 14'116tisloe Music 

WHAT I'VE BEEN WAITING FOR 

WHEELS ': 

/ AN Tunes 

BMISBelu- 

;soc Corp . 

,:: ' .11e Music LLC. 

The Pink Rock Music. 
- A Rock Music. 
.. gEadorm 

WHISTLIN OIXIE 

Ling, U1 Category 5. 
AC)CS35 

WHITE LIAR ..nn Company, BMI/Pnk 
Do Pobli, -MVCaraval Music 
Group ohm - CS 11.H10044 

WHO SAYS APSony,ANTunes 
LLC ASCv N /u 

WHY IBu II -' sc ASCAPACG Alliance Music 
ASCAPÆM - , vacua Music Inc BMLMaybe I Can Music, 
EMIT HLM'HI.1 CS 19 

WHY DONT WE JUST DANCE (Sony /ATV bee Publishing 
Company. BMIBeavertime Tunes. BMVCrossldan Uplavn 
Music ASCAP4(obalt Muhc Publishing America Inc 

ASCAP.'Grey Ink Music ASCAP(, HL. CS 17. HI OD 86 
WILD HORSES (ABKCO Music Inc BMII H100 98 
WORK HARD, PLAY HANGER (Sony /AN Cross Keys Music 

Publishing ASCAPMasiernana Music SSCAPMbddle 
Child 2 Music. BMVBg Loud Bucks. BMLWamer- Tamerlane 
Publishing Corp BMVJ Money Music ASCAP/Do While 
Music. LLC, ASCAPL. HLWBM. CS 56 

YESTERDAY (J. Franks RAlishing. ASGAPWB Music Corp., 
ASCAPiArlisl 101 Publishing Group, BMIN20184 Music. 
BMUGas Mic Moan, BMUWarna- Tamerlane Publishing 
Corp Publishing Group Wesl. ASCAP/Terrance Bat- 
Ile Publishing Designee, ASCAP). WBM RBH 52 

YO ME CONAD Arya Musical, LLC, BM11 LT 47 

YOU BELONG WITH ME (Mor ling Tree RAlis,,r gS 

SESAC/Bar- 
Para 

Swill Music. BMUWmrrgg Shed Muse, SESA lOS 
Para Orbison World Rmhsing, SESAC/ICG. BMI), HL, H10018 
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Send submissions to: exec@ billboard.com 

RECORD COMPANIES: Atlantic Records U.K. names Mark 

Terry GM. He was senior VP of marketing at EMI U.K. & Ireland. 

Sony Music Nashville names Ray Uhlir senior director of 

marketing and artist development for the label group's Arista 

Nashville and RCA Nashville imprints. He was VP of brand 
licensing at Gibson Guitar. 

PUBLISHING: ASCAP promotes Shawn LeMone to VP of 
membership for film /TV. He was assistant VP of film /TV 
membership. 

Miley Cyrus 
and Pacers Sports & 

Entertainment COO Rick 
Fuson, prior to Cyrus' recent 

concert at Conseco Fieldhouse in 
Indianapolis. PHOTO: COURTESY OF FRANK 

McGRATH /PACERS SPORTS AND ENTERTAINMENT 

The USS New York, the newest fighting ship in the U.S. Nay, TH.,: 

commissioned Nov. 7 in New York. With more than seven tons of World Trade 
Canter steel in her bow, the vessel is also a memorial to the victims of 9/11. ASCAP 
was appointed to the commissioning committee responsible for entertainment in 

part because ASCAP licensing manager Jane Simpkin died in the terrorist attack. 
The captain, officers and senior crew were among the attendees at a special 
welcoming reception, held Nov. 2 at the New York Athletic Club, at which ASCAP 
p-esident /chairman Paul Williams entertained with a medley of his greatest hits. The 
repertoire included "If We Could Remember," with lyrics Williams had rewritten in 
tribute to the 9/11 victims. PHOTO COURTESY OF CWO ED BAILEY USN 

TOURING: International Creative Management taps 
Nick Storch as a booking agent. He was an agent at the 
Agency Group. 

RELATED FIELDS: Glassnote Entertainment Group names 

Maureen Lloren head of publishing. She was A &R coordina- 
tor at Denise Rich Songs /785 Publishing. 

Olivia Harrison has tapped entertainment industry vet- 
eran Sig Sigworth as a consultant to the George Harrison es- 

tate for all forthcoming projects. He was senior VP /GM at 

Liberation Entertainment. 
BTG Entertainment names Anderson Kolahal president. 

He was executive VP at VIA Music Group. 

Boutique marketing agency 2050 Music Design names 

Margarita Sullivan GM. She was manager of music licensing 

at New Line Cinema. 
-Edited by Mitchell Peters 

Wo R I(S 
RED TACKLES MALARIA IN AFRICA 
Malaria No More has one goal: to stop malaria deaths in Africa 

by 2015. 

RED Distribution and some of its artists are helping the or- 

ganization reach that goal by donating the proceeds from the 
new digital -only benefit album "Indie Rocks!," which features 
14 exclusive tracks by Third Eye Blind, the Walkmen and Peter 
Bjorn and John, among others. It was exclusively released Nov. 

17 on Amie Street and can be purchased on MalarialloMore.org. 
RED Distribution events coordinator /office manager Tamara 

Horton, who spearheaded the project with the company's 
Marissa Abrusia, says the album's $10 price tag goes a long 
way in helping defeat malaria. Each copy sold will buy a net 
treated with insecticide for an African home. 

"The $10 includes [paying for a] person to physically go into 
the homes of people in need and install the net and show them 
how to use it," Horton says, noting that RED's goal is to raise 
enough money for 10,000 nets. "They last up to five years." 

Horton, a longtime soccer fan, discovered Malaria No More 

through her favorite team FC Barcelona, which supports the 
organization. Since then, instead of sending her family and 
friends holiday and birthday cards, she'll visit Malaria No 

Moré s Web site and donate a net in their name. 
Third Eye Blind frontman Stephen Jenkins became partic- 

ularly interested in "Indie Rocks!" and donated his time to 

record a promotional video to raise awareness for malaria is- 

sues in Africa. Additionally, a live performance video of the 
band's song "Bonfire" will be used on the organization's Web 

site to promote the project, according to Horton. 
"RED has agreed to give 100% to this, so what we sell it 

for, nothing stays with us," she says, adding that Amie Street 
and the artists also donated their services. "It all goes back 
to the charity." -Mitchell Peters 

Jim Jones (center) has signed a new deal with his former label, El 
Music. Together, Jones and El Music have sold more than 1 m Ilion 
records. Jones' new album will be released in April 2010. Pictared 
with Jones are El Entertainment U.S. CEO Michael Koch (left . and El 
Musicpresident Alan Grunblatt.. 

Sony /ATV Music Publishing chairman /CEO Martin Sandler hosted a 

panel discussion titled "Come Together: Building the Right Team" for 
the Bandier Program for Music and Entertainment Industries at 
Syracuse University Nov. 12 at Creative Artists Agency's Los Angeles 
office. The panel included Sara Bareilles. Akon and CAA managing 
partner /head of the music division Rob Light. From left: Program 
d'.rector David Rezak, Light, Akon, Syracuse University chancellor 
Nancy Cantor, Bareilles and Bendier. PHOTO: COURTESY OF ALEX J. BERLINER C. 

BERLINER STUDIO /BEIMAGES 

INSIDE TRACK 

Fuse executive VP /GM 
Gavin Harvey and executive VP of content 

distribution Brad Samuels entertained executives from 
Time Warner Cable and Comcast during Fuse's live broadcast 

of the Nov. 17 John Mayer concert at the newly restored Beacon 
Theatre in New York. From left: Time Warner Cable VP of programming 

Andrew Rosenberg, Samuels, Mayer, Harvey, Time Warner Cable executive 
VP /chief marketing officer Sam Howe and Comcast Eastern division president 

Bill Connors. PFOTO: COURTES" OF REBECCA TAYLOR/ FUSE 2009 

READY, FREDDY? 
New Zealand's Fat Freddy's Drop sure 
knows how to take its time. The seven - 

piece dub outfit has been together for 
nearly a decade, yet only recently re- 

leased its second album of studio ma- 

terial and, up until last week, had played 

just one gig in North America. 
"We are an indie group -we have to 

crack the whip on ourselves," the band's 

trumpeter and unofficial spokesman 
Toby Laing says with a laugh. "It would 
have been good to be quicker, but we 

have to be really happy with the pro- 
duction side of it as much as the music." 

The band's first studio album, "Based 

on a True Story," was a phenomenon in 

its home country, riding its reputation as 

one of the best live outfits to become 

the first independently distributed 
album to debut at No. 1 on the New 

Zealand albums chart in May 2005. But 

constant touring throughout Europe 
and a rebuilding of the band's Welling- 
ton studio meant a four -year gap be- 

fore its fo low -up, "Dr. Boondigga and 

the Big BW," saw the light of day. That 

album was just released stateside and 

brought the band to the States for a 

sold -out, three -stop West Coast tour. 

But Laing promises that Fat Freddy's 
Drop will return early next year and that 
the wait for the third album won't be 

nearly as long. "The success of the band 

has relied very much on fans discover- 
ing the music and communicating it to 
their friends, and that gave us a lot of 
support here already," Laing says. 

"We're entering a new creative phase 

and improvising like we used to. Now 

we're keen to visit new places." 

DECEMBER 12, 2009 I www.billboard.biz 49 

www.americanradiohistory.com

www.americanradiohistory.com


Marvin Hamlisch (left) and Alan Bergman 
performed their new original song for the film 
The Informant!," titled "Trust Me," and their 

classic song "The Way We Were" at an ASCAP 
reception honoring Hamlisch and Marilyn 
and Alan Bergman Nov. 18 at Los Angeles' 
Catalina Jazz Club. Hamlisch also 
received the Hollywood Reporter's 
Maestro Award. 

PHOTO: COURTESY OF RUDY KOPPL 

From left: J2's the Edge, 
film director Jim Sheridan and 

Lionsgate Music & Pub fishing president Jay 
Faires at the New York premiere of "Brothers." U2 

wrote and performed the original song "Winter" for the 
film, which is being released by Lionsgate and Relativity Media 
nationwide Dec. 4 and stars Tobey Maguire, Jake Gyllenhaal and 

Natalie Portman. PHOTO. Cous-ESv OF MARION CURTIS /STAR PIX 

Universal 
Republic Records 

president /CEO Monte Lipman 
(left) and co- president /COO Avery 

Lipman (right) celebrate the signing of new 
artist Chase Coy at the label's New York offices. 

PHOTO COURTESY OF REMA ZARWI 

AEG Live 
president of 

international Rob 
Hallett presents 

Beyoncé with a plaque 
following her seventh 
sold -out 02 show in 

London to commemorate 
the sale of more than 

500,000 tickets across her I 

Am ... European tour. 

Billboard 
senior chart 
manager Wade 
Jessen (left) and 
director of charts Silvio 
Pietroluongo catch up 
with Reba McEntire prior to 
the Country Music Assn. 
Awards in Nashville. McEntire's 
new single "Consider Me Gone" 
moves up to No. 3 on Hot 
Country Songs this week. 

Mark Ronson and 
Santigold attend the 2009 

Music Unites Fall Masquerade 
Gala, held at Alice Tully Hall at Lincoln 

Center in New York. Music Unites and the 
Young Patrons of Lincoln Center honored 

Ronson and designer Georgina Chapman for 
their commitment to innovation in the worlds of 
art and design, PHOTO: COURTESY OF ALIM URMANCHEEV 

Celebrating 
the signing of Owl City's new 

publishing deal and No. 1 Billboard Hot 
100 single "Fireflies" are (from left) Universal 

Music Publishing Group chairman /CEO David Renzer 
and executive VP /head of creative Tom Sturges, Adam Young 

(aka Owl City), Owl City manager Steve Bursky and UMPG 
executive VP of creative for the East Coast Evan Lamberg. 
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OCTOBER 3, 2009 A SPECIAL THANKS 

Ii'ii: YOU FOR 
I 

A 'KILLER' MIGHT in MIAMI 

FROM YOUR FRIVIDS AT THE 

AMERICArlAIRLIrIES ARUM 

B RAN DON FLOWERS 

MARK STOERMER 

AVE KEUNING 

ONNIE VANNUCCI 

JEREMY BATES 

ROBERT REYNOLDS 

WILLIAM MORRIS 

ENDEAVOR ENTERTAINMENT 

LARRY VALLON 

JOHN VALENTINO 

GEORGE PERLEY 

CARKI E SWETT 

SOUTH FLORIDA'S ULTIMATE SPORTS & ENTERTAINMENT SHOWPLACE. AmencanAirline 
/ FACILITIES 
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thanks for an amazing stripped performance 

WATCH > LISTEN > ONLINE > MOBILE 
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