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ON THE COVER: Alicia Keys photograph by Yu Tsai
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performance royalties.
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The Indies, 6 Questions: Vlado Meller

Q&A: Donald Passman

FEATURES
THE ELEMENTS OF STYLE After three

multiplatinum releases, Alicia Keys has the clout to
make an album that pushes boundaries. Here’s how
she found her “Freedom.”

THE LONG TALE? pon't bury
the blockbuster yet. The most popular digital

tracks account for more sales every year.

MUSIC

THIS REPUBLIC OF ROCKING OneRepublic
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Global Pulse

6 Questions: Justin Bieber
Reviews
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IN EVERY ISSUE

Opinion

Marketplace
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Charts

Executive Turntable, Backbeat, Inside Track

MEDIA AND MONEY
This conference—Nov. 12-13
in New York—hosts leaders
in media, entertainment and
finance. Keynotes include
AOL’s Tim Armstrong, ICM’s
Jeffrey Berg and News
Corp.’s Chase Carey.
Register at mediaand
moneyconference.com.

FREE-FOR-ALL

Listen to the week’s hottest
new releases for free, in
their entirety. Check out
the latest from Carrie
Underwood, Foo Fighters,
Weezer, “Glee” and more
at billboard.com.
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Lessons FromDown Under

South Africa Should Use The 2010 World Cup To Promote Its Musicians

BY PHIL TRIPP

In 1983, the crew of the Australia |1 em-
braced Men at Work’s hit “Down Under”
as the theme song for its successful run
at the America’s Cup championship.
Nearly two decades later, another sport-
ing event—the 2000 Summer Olympics
in Sydney—brought Australian artists
and music to the world’s attention.

The recording industry and the Aus-
tralian Trade Commission embraced both
events as export-promotion opportunities
for the renewable resource of intellectual
property (i.e., music and artists), reach-
ing out to overseas markets through mass-
media coverage and post-event marketing.

Now a major sporting event is poised
to provide many of the same benefits lo
another country’s artists. When South
Africa hosts the FIFA World Cup in
2010, its contemporary music scene will
have the chance to bask in the global
spotlight. The tournament will provide
a brief but potentially valuable window
of opportunity.

South Africa has a vibrant contempo-
rary music culture that sings in English
and indeed rocks. While Johnny Cleggand
Juluka may be the most familiar to over-
seas music fans, other acts like the hard-
edged Seether and new stars BLK | KS have
also made inroads into new markets.
Plenty more diamonds are waiting to be
unearthed and exported. But it's not going
tohappen by chance. It must be propelled
by a synergy of government and industry
using this event to gain critical mass.

We've seen it before in Australia, with
trade missions and government subsi-
dies for attendance at trade fairs like
MIDEM and South by Southwest, tour-
ing supportand other programs to bring
Australian music onto the world stage.

And you can witness similar public-
private partnerships in the presence of
the Dutch and the Scandinavians at
MIDEM; the Brits, Irish and Scots at
SXSW; French, Spanish and Brazilian
contingents al SXSW and Popkomm; and
the Canadians seemingly everywhere.

Speaking on this topic at the sixth an-
nual Moshito Music Conference in Jo-
hannesburg in September, I was blown
away by the diversity and quality of the
performances at the live showcases. But
I also learned of the obstacles that South
African artists face in trying to reach a
larger, international audience, including
post-apartheid political and societal chal-
lenges and the perception of their home
as a “third world” country.

South Africa’s contemporary music
scene, like those of Australia, New
Zealand and even Hawaii in the past, can
sometimes be overshadowed by its tradi-
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>>>BEATLES
REMASTERS
HEADING TO
USB

Apple Corps and EMI
Music are issuing the
Beatles remasters on
a limited-edition,
apple-shaped USB
drive in time for
Christmas. The
release marks the
first time the Beatles’
catalog has officially
been sold as digital
files separate from
the CDs. Vinyl
versions of the
reissues are
expected soon. The
USB drive will be
released Dec. 7 in the
United Kingdom and
Dec. 8 in North
America.

>>>NO
DOUBT SUES
ACTIVISION

No Doubt sued the
videogame
publisher Activision
Blizzard over the use
of itsiikeness in the
company’s new
“Band Hero” title.
The lawsuit, filed in
Los Angeles
Superior Court,
accuses Activision of
frauduient
inducement and
breach of contract.
in a statement the
company said:
“Activision believes
it is within its legal
rights with respect
to the use and
portrayal of the band
members in the
game and that this
lawsuit is without
merit.”

>>>EMITO
SELL LIVE
RECORDINGS
AT SHOWS

EMIi Music announced
plans to launch
Abbey Road Live, a
new live music
recording and instant
production service.
Headquartered at
Abbey Road Studios
in London, the
service will enable
concertgoers to
purchase live
recordings just
minutes after a show
they’ve attended.
The recordings will
be availablein a
variety of formats,
including CD, DVD
and USB, or through
digital delivery.

BORDER CONTROL

10

Rights Act by the U.S. House and Sen-
atejudiciary committees, the recording
industry has come closer than ever to
having the issue of radio performance
royalties reach the floor of Congress.

Before the bill reaches that stage, how-
ever, representatives from industry trade
group the musicFirst Coalition and the
National Assn. of Broadcasters are sched-
uled to hold two weeks of talks from Nov.
17 to Dec. 1 at the request of judiciary
committee members, including House
Judiciary Committee chairman John
Conyers Jr., D-Mich., and Senate Judi-
ciary Commiittee chairman Patrick Leahy,
D-Vt. The talks will be led by members
and staff of the two judiciary committees.

“We are confident that an acceptable
and mutually beneficial resolution to
this longstanding disagreement can be
found,” the committee members said
in a letter to musicFirst and NAB.

That level of optimism is almost
surely misplaced, given that labels and
artists have tried in vain for nearly seven
decadesto get U.S. radio stations to pay
master copyright owners and perform-
ers for the music they broadcast.

Still, a failure by the two sides to reach
some level of mutual accommodation
or even the postponement of a full
House or Senate vote on the legislation
isn'tlikely to mark the end of the record-
ing industry’s efforts to eventually se-
cure radio performance royalties.

“We are pleased to have gotten this
far, but we are not looking for any moral
victories,” RIAA chairman/CEO Mitch
Bainwol says. “We will keep our foot on
the gas until it is the law of the land.”

While the NAB says it is willing to
talk with Congress about the bill, it isn’t
clear if it would negotiate with music-
First to shape the terms of a fee struc-
ture or any other aspect of the bill.

New NAB president/CEO Gordon
Smith, a former two-term U.S. senator
from Oregon, is seen in Washington,
D.C., circles as a moderate with a

THE WRITE STUFF

ROOM ON THE DIAL

EIXIEN Y PAUL HEINE and ED CHRISTMAN

With the passage of the Performance I A L K RA D I O

Labels, Stations To Face Off
On Performance Royalties

smooth, polished approach that con-
trasts sharply in tone from the bombast
of his predecessor David Rehr, who
abruptly left his post in May after less
than three-and-a-half years at the helm.

Rehr’s now infamous proclamation
during a July 2008 radio industry con-
ference—*“1"d rather slit my throat than
negotiate”—created public-relations
headaches for the NAB and rubbed
some lawmakers the wrong way.

“The fact that we are willing to sit
down reflects that there has been a

WwWwWw.americanradiohistorv.com

change in leadership and a change in
style with Gordon’s approach versus his
predecessor,” NAB executive VP Den-
nis Wharton says.

But there doesn’t appear to be a
change in position. At the NAB’s annual
radio convention in September in
Philadelphia, broadcasters made it clear
to Smith that defeating the Performance
Rights Act should be his top priority.
Still, refusing a request by powerful
members of Congress to discuss the
topic could get Smith off to an awkward

NOVEMBER 14, 2009

NEW EDITION

18

start as he tries to convince lawmakers
that imposing new fees would jeopard-
ize radio’s ability to serve the public.

Moreover, the NAB says 252 House
lawmakers and 27 U.S. senators have
signed a nonbinding resolution stating
that “Congress should not impose any
new performance fee, tax, royalty or
other charge relating to the public per-
formance of sound recordings on a local
radio station.”

Prominent recording artists have
gone to Washington to speak out in
favor of performance royalties, includ-
ing Tony Bennett, Sheryl Crow, Sheila
E. and Billy Corgan. While a majority
of House members have signed the
NAB-supported resolution, the RIAA’s
Bainwol says its nonbinding status ren-
ders it “essentially meaningless.” He
points out that the resolution is out of
date, since the proposed legislation has
been altered to address the radio indus-
try’s concerns that it would cripple
smaller stations and their ability to serve
local communities.

For example, the act requires annual
fees of $100 for stations with less than
$50,000in annual revenue, $500 for sta-
tions with revenue between $50,000
and $100,000, $2,500 for stations with
revenue of $100,00-$500,000 and $5,000
for stations with revenue of $500,000
to $1.25 million.

That covers 80% of U.S. stations, leav-
ingonly the remaining stations with an-
nual revenue in excess of $1.25 million
to negotiate a rate, according to SoundEx-
change executive director John Simson.

The head of one of radio’s largest
groups, speaking to Wall Street analysts
during its Nov. 2 earnings call, said that
performance royalties are a “whack-a-
mole” issue. “It’s going to be brought
up every year,” Cumulus Media CEO
Lew Dickey said, “so we are going to be
talking about this for a long time.

MOBILE: For 24/7 news and analysis
on your cell phone or mobile device,
go to mobile.billboard.biz.
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>>>LILITH FAIR
ANNOUNCES
CHARITY
PARTNERS

Next year’s Lilith Fair
concert festival will
contribute $1from every
ticket sold and a portion of
sponsorship proceeds to
charitable partners. Two
key charitable partners
have been announced—
the i4c Campaign to drive
social awareness and the
nonprofit environmental
group Reverb. Lilith is
expected to kick off dates
next year featuring singer
Sarah McLachlan in such
cities as Toronto, New York
and Los Angeles.

>>>LATIN STARS
GIVE ‘LIFE’TO
CITY OF HOPE
PROJECT

Universal Music Group will
promote and distribute an
original song, “La Gota de
la Vida” (The Drop of
Life), to benefit the Los
Angeles cancer research
center City of Hope and
its Hispanic outreach
campaign for bone
marrow donations. The
song was recorded in Las
Vegas during the week of
the Latin Grammy Awards.
Artists who have
contributed to the
recording include David
Bisbal, Luis Fonsi, Tito “El
Bambino,” Enrique
Iglesias, Franco De Vita
and Fanny Lu.

>>>NARM
FORMS DIGITAL
TASK FORCE
NARM has launched a
Digital Think Tank, a
special task force of
NARM members
dedicated to resolving
issues surrounding the
business of digital music.
The group will focus on
digital supply chain and
operations, metrics and
data visualization, and
product development.
Members serving on the
Digital Think Tank include
7digital, Amazon, E1, EMI,
the Independent Online
Distribution Alliance, Iris,
iTunes and Microsoft.

Compiled by Chris M.
Walsh. Reporting by
Ayala Ben-Yehuda, Ed
Christman, Leila Cobo,
Andre Paine, Mitchell
Peters, Robert Thompson
and Reuters.

For24/7 news and
b- analysis on your
IZ  mobile device, go to:
mobile.billboard.biz.
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Hits and giggles: At left, author/journalist DAN KIMPEL moderates a
discussion with composer ERRAN BARON COHEN (center) and his
brother SACHA BARON COHEN (right) about their collaborations on ‘Da
Ali G. Show, ‘Borat’ and ‘Briino.” Above, music supervisor ALEXANDRA

TUNINGINTO TUNES

Film And TV Music Confab Highlights Power Of Synchs

The overarching theme of the
Hollywood Reporter/Billboard
Film and TV Music Conference
was that it isn’t just music su-
pervisors who recognize the
value of musicin TV and film—
it’s now common knowledge
among creative talent, produc-
ers and network executives.
During the conference, held
Oct. 29-30 at the Beverly Hilton
in Los Angeles, executives from
Fox and Columbia joined
“Glee” music supervisor P.J.
Bloom, cast member Lea
Michele and the show’s music
producer Adam Anders to dis-
cuss what's driven sales of inil-
lions of “Glee” song downloads
and enthusiasm for two forth-
coming soundtrack volumes.
Rather than keeping the
“Glee” pilot a secret, Fox
presented it to as many music
publishers and record labels as
it could to get them onboard for

clearances from the get-go,
according to 20th Century Fox
Television head of music
Geoff Bywater.

Now that “Glee” is a hit,
Bloom said the show is fielding
synch pitches from artists who
don’t normally allow their
music to be used on TV.

Bywater said a key evangel-
ist for the show has been
Columbia/Epic label group
chairman Rob Stringer. “He
looked at the trailer—not the
pilot, but the trailer-—and said,
‘Let’s get the attorneys on the
phone,” ” Bywater recalled.
“How many shows going into
their eighth episode have sold
2.5 million downloads? He had
the commitment, the energy,
the expertise. It was pure gen-
uine enthusiasm.”

Mary J. Blige, who addressed
the conference about her orig-
inal song for the forthcoming

film “Precious: Based on the
Novel ‘Push’ by Sapphire,” also
credits a strong evangelist for
convincing her to play a role:
director Lee Daniels, who, she
said, “made me puil every sin-
gle thing from my guts.”

“He said, ‘I know you have it
in you,” ” Blige recalled. “I fi-
nally got to the point where the
very next day I justwent inand
threw up on the record.”

Blige added that she was in-
terested in pursuing other film
projects and said she would
“put my all” into a long-dis-
cussed Nina Simone biopic.

On a much lighter note,
music supervisor Alexandra
Patsavas told the audience
about pulling together the
soundirack to “The Twilight
Saga: New Moon.” She said that
the fact that the artists featured
on the soundtrack could easily
share a bill together was a key

part of the album’s success.
“There’s definitely a cohe-
sion within the music of the
movie,” she said.
Chop Shop owner Patsavas

also served as a producer of

the “New Moon” soundtrack
which features exclusive
tracks from Thom Yorke, Bon
Iver & St. Vincent, Lykke Li
and Sea Wolf, among others.
In addition, she produced the
soundtrack to the previous
“Twilight” movie, which has
sold 2.2 million copies in the
United States, according to
Nielsen SoundScan.

Finally, actor Sacha Baron
Cohen and his brother, com-
poser Erran Baron Cohen, filled
the room with laughs as they
discussed their collaborations
on “Da Ali G Show,” “Borat”
and “Briino.”

The keynote began with sto-
ries about the Cohen brothers’
humorous childhood antics,
which included Friday-night
skits for their 90-year-old
neighbor, where Erran would

PATSAVAS discusses how bands and songs were selected to appear
on the soundtrack to ‘The Twilight Saga: New Moon.’

provide Yiddish tunes on the
piano with Sacha singing along
inachicken voice. The discus-
sion then moved to their film
and TV collaborations in re-
cent years.

Sacha described his alter ego
Ali G as “probably the first
comedy character in England
that saw himself as a musi-
cian—but obviously he had no
talent as a musician. So the
challenge for Erran was to
come up with the music of Ali
G.” At the time of the HBO
program, drum’n’bass was
popular, so Erran used ele-
ments of the genre and mixed
it with “fart” noises and other
odd sounds.

“It was funny but also real,”
Sacha said. “You listened to it
and said, ‘All right, this guy is
one of these dreadful wanksta,
wannabe DJs.” He also noted
that Erran is “great at making
somethingreal but comicat the
same time, which is what we
were trying to do with the
shows and characters.”  + -

360 DEGREES OF BILLBOARD

R. KELLY KICKS OFF BILLBOARD/OUR
WORLD LIVE ONLINE CONCERT SERIES
Billboard and Our World Live (OWL) launched their
new live online concert series at BillboardLive.com
Oct. 29 with a performance by R. Kelly at the Nokia
Theatre in Dallas. Other artists slated to perform on
the weekly series include Alicia Keys, Usher and
David Archuleta.

Every Thursday, BillboardLive will stream a live con-
certin high-definition video from a different city. Fans
will be able to view every show from any one of five
camera angles. Each full-screen view will be accom-
panied by four smaller images at the bottom of the
screen, allowing users to click on any view they wish
to watch. Each show will also highlight a specific Bill-
board chart of the week. Users can tweet and send
live messages to their Facebook friends directly from
the on-screen video player.

BillboardLive will also feature such exclusive ele-
ments as behind-the-scenes footage and interviews
with the featured performer. While BillboardLive will
stream concerts by top acts in the music business, it
will also show developing artists performing with

8 BILLBOARD NOVEMBER 14, 2009

wWWwWWwW.

headlining acts or in their own sets.
BillboardLive is a strategic alliance be-
tween Billboard and OWL, an Internet
broadcast, production and syndication
company. Music industry veteran Ron Weisner, OWL
CEO Michael Williams and TV producer Tzvi Small
will executive-produce the series.

“Top-notch artists doing live concerts in this ex-
traordinary innovative way is a fantastic opportunity
for music fans,” Billboard publisher Howard Appel-
baum says. “It feeds into what our larger strategy is:
bringing great unique content and letting people be-
hind the velvet rope of the music industry.”

Live from
Dallas:
R. KELLY

MADONNA TAKES TOP HONORS AT
BILLBOARD TOURING AWARDS
Madonna’s Sticky & Sweet tour was the big win-
ner at the sixth annual Billboard Touring Awards,
taking home honors for top tour and top draw,
which acknowledge the highest-grossing and high-
est-attended tours of the year, respectively. Ma-
donna’s manager Guy O’Seary received the top
manager award.

The Billboard Touring Awards are based on world-
wide data reported to Billboard Boxscore for the pe-
riod Oct. 1, 2008, through Sept. 30, 2009. Kenny
Chesney’s Sun City Carnival tour snared the artist’s
sixth straight top package award, while U2 received
the top boxscore award for the band’s July shows at
Croke Park in Dublin. Other honorees included |l Divo,
which won the breakthrough award, and Dane Cook,
who took the top comedy tour award.

Additionally, Keith Urban won the Concert Mar-
keting & Promotion Award for his Escape Together
tour sponsored by Kingsford and KC Masterpiece,
and Jonas Brothers received the Eventful Fans’
Choice Award, both determined by online voting.
Vans Warped tour founder Kevin Lyman received
the Humanitarian Award, and Ozzy Osbourne was
named Legend of Live. For acomplete list of winners,
go to billboard.biz. .
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>>>MITS HONOR
FOR ROSS

U.K. TV/radio personality
Jonathan Ross received
the annual Music Industry
Trusts’ Award Nov. 2 at
London’s Grosvenor
House Hotel for his
services to music
broadcasting. The MiTs
and the event raise
money for Nordoff-
Robbins Music Therapy
and the BRIT Trust.
Previous honorees
include George Martin,
Harvey Goldsmith and
the late Ahmet Ertegun.
Stereophonics lead
singer Kelly Jones and
Bryan Ferry performed at
the ceremony, which was
attended by 1,000 music
industry/media
professionals and artists.

»>>CONVERSE,
PEPSI PAIR AT
MIDEM

Pepsi and Converse will
share the stage at the
MIDEM music conference
in Cannes (Jan. 24-27).
Converse chief marketing
officer Geoff Cottrill and
Frank Cooper lll, senior
VP/chief consumer
engagement officer of
PepsiCo Americas
Beverages, will discuss
their respective music
strategies Jan. 25 at
MIDEM’s “Images and
Brands” conference.
Cornerstone Agency co-
CEO Rob Stone will
moderate the debate,
which will explore music
branding opportunities.

>>>LIVE NATION
EXITS THEATER BiZ
Live Nation has sold its
U.K. theatrical venues and
operations to
Ambassador Theatre
Group. The portfolio
includes London West
End theaters the Lyceum
and the Apollo Victoria.
Live Nation also sold its
interest in the Dominion
Theatre in London to
Nederlander Group. The
gross price for the
portfolio (including the
Dominion) is
approximately $160
million, according to a
Live Nation statement.
Live Nation
president/CEO Michael
Rapino says the proceeds
will “allow us to continue
our goal to de-lever our
balance sheet by selling
off assets that are not core
to our live music strategy.”

Reporting by Andre Paine
and Richard Smirke.

LONDON-—Tour managers
and producers are warning
that stricter enforcement of
U.S.immigration regulations
is complicating efforts by over-
seas artists to schedule live
gigs in the States.

The U.S. Citizens and Imimigration
Services outlined in October a more re-
strictive interpretation of its application
procedures for musicians seeking “O”
and “P” visas—temporary work visas is-
sued to solo acts and groups, respectively.

Many solo performers had become
accustomed to obtaining “O” visas for
up to three years, while groups had
customarily obtained “P” visas for up
to ayear. But in recent months, USCIS
has begun embracing a stricter ap-
proach to entertainment visas, lim
iting the term of a visa to the
specificlength ofa tour and
stipulating thatapplicants
must provide extensive
documentation detailing
their itinerary.

In an e-mail advisory
earlier this month to man-
agers, bookingagents and other
clients, the New York-based visa and
immigration services agency Traffic
Control Group recommended that
“artist management immediately begin
to proactively organize and prepare as
much supporting paperwork regarding
confirmed itineraries as possible in-
cluding contracts, deal memos or any
other documentation . . . in order to
avoid delays in the adjudication of all
new visa petitions.

Whileitdoesn’t mark a changein ex-
isting regulations, USCIS’ new ap-
proach could make it more difficult for
artists, particularly emerging acts, to
build grass-roots support by hampering
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Mercury stalling: Mercury
Prize winner SPEECH
DEBELLE and singer/

songwriter IMOGEN HEAP
(right) are among the U.K.
artists who have been
affected by stricter
processing of U.S. visa
applications.

BY JULIANA KORANTENG

EXING VISAS

Stricter U.S. Immigration Enforcement Sparks Worries

About Touring Impact

their ability to schedule follow-up visits
soon after a successful debut tour.

“It’s going to get harder for new acts
to build a fan base in the United Siates
says lan Watt, whose London-based firm
Machine Management co-manages
Mika and represents U.K. alt-rock act
Lightspeed Champion.

Fruit Pie Music Productions in
London, which represents singer/song-
writer hmogen Heap, almost had to post-
pone Heap’s fall U.S. tour because details

of USCIS’ more restrictiveapproach
-which had been quietly intro-
duced during the summer-

only emerged at the last
minute, according to Ku-
mar Kamalagharan, direc-
tor of touring at Fruit Pie,
which has also worked
with Razorlight, Feeder and
Jack McManus.

Afier negotiating with U.S. immi-
gration authorities, Heap eventually ob-
tained the three-year visa she had
applied for months in advance and is
setto begin her U.S. tour Nov. 8in Santa
Barbara, Calif.

But Kamalagharan remains gloomy
about the impact that USCIS’ stricter
enforcement of visa rules will have on
other performers.

“I don’t think we’ll be able to afford
to send acts to the next {South by
Southwest (SXSW) conference] be-
cause of these stupid rules,” he says,
adding, “If aspiring artists, the
lifeblood of the industry, can’t afford

NOVEMBER 14, 2009

to go to the U.S., how will they cope?”

Tighter enforcement has also had
“tremendous impact” on Latin Ameri-
can touring acts, says immigration at-
torney Michael M. Felix of Santa Fe
Springs, Calif., whose clients include re-
gional Mexican artists. Although the law
foradjudicating these cases is the same,
Felix claims that USCIS representatives
in California have “chosen to selectively
enforce the law very, very tightly on all
these performers.

USCIS representatives didn’t re-
turn calls seeking comment.
The new approach regarding

O” and “P” visas also af-
fects how artists apply for
them. For either visa, a
U.S -based “sponsor.” such  §
as a manager, label or pro-
moter/booking agent, has
been needed to lile a petition to
USCIS through an attorney. But ac-
cording to the Traffic Control Group ad-
visory, USCIS has begun “severely
limiting” who may subrmit a visa peti-
tion on behalf of performing artists, tak-
ing a narrower view of who it views as a
qualified “agent.

Failure to submit the proper docu-
mentation or to usea properagentto file
a visa application could result in addi-
tional processing costs that would have
to be paid on top of standard visa charges,
which vary from $2,000 to $6,000, de-
pending on the size of the entourage.

Several U.K. artists scheduled to play
atthe CM] Marathon in October in New

wWWW. americanradiohistorv.com

York pulled out at the last
minute, citing problems with
the new visa guidance. They
included 2009 Mercury Prize
winner Speech Debelle and
singer/songwriter V.V. Brown,
both clients of the Windish
Agency in Chicago.

Company president Tom Windish
says CM] and other U.S. shows
would’ve been an ideal way of introduc-
ing Debelle while her Mercury win was
still fresh and would’ve helped build
momentum for shows around SXSW
next March.

“SXSW would have been great for
Speech Debelle,” Windish says, adding
that he now faces the prospect of start-
ing from scratch, as “the excitement and

attention from the Mercury Prize
would have worn off in four or
five months’ time.

CMJ Network VP of
artists and events Matt
McDonald also expresses
frustration. “[When]

artists who make plans
well in advance still get de-
nied at the last minute,” he
says, “it means there isn’t time to re-
place them, and the venue/promoter
suffers from the lost revenue.”

Performingarts organizationsin the
United States, including the League of

American Orchestras in Washington,
D.C., are working to roll back USCIS’
stricter enforcement of visa rules.

Theleague’s VP of advocacy Heather
Noonan says, “Canceled tours have an

economic impact on U.S. venues, on
U.S. artists performing alongside inter-
national artists and on disappointed
ticket-paying audiences.

Additional reporting by Leila Cobo.
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REACHFOR THE ‘SKY’

BSkyB Enters Growing U.K. Music Subscription Market

LONDON-—The Puy-TV giant
BSkyB’s launch of its music
subscription service Sky
Songs is expected to increase
the pressure on a host of rival
U.K. companies that are due
to roll out competing products
in the coming months.

BSkyB, which is partly
owned by Rupert Murdoch’s
News Corp., dominates U.K.
and Ireland pay-TV broad-
casting with 9.4 million cus-
tomers, making its entry into
music subscriptions a move
walched closely by labels.

“I very much look forward
to seeing what an [Internet
service provider (1SP)] of this
caliber is going to be able to
bring to the music business,”
says Eric Daugan, senior VP
of digital business at Warner
Music Europe. “The more
people there are to sell music,
the more likely we will grow
the pie.”

Repertoire comes from all

four majors, plus Beggars
Group, PIAS, the Orchard, the
Independent Online Distrib-
ution Alliance and VidZone
Digital Media. Sky Songs GM
Justin Moodie says the launch
followed lengthy negotiations
to develop a business model
that satisfied the labels.

“We want to make an afford-
able digital music option for
everybody,” he says, declining
to provide revenue splits.

First announced in July
2008, the Oct. 19 beta launch
of Sky Songs comes as other
[SPs, including BT and Virgin
Media, are preparing to offer
competing music subscription
services. In addition, the free,
ad-supported streaming serv-
ice Spotify already markets an
ad-free subscription service
priced at £9.99 ($16.50) per
month, while the music
streaming service We7 expects
to soft launch a subscription
service in December.

BT and Virgin Media
haven’t disclosed when they
expect to launch their respec-
tive music services. BT de-
clined to comment, while a
Virgin Media spokesperson
would only confirm it was
“making good progress.” But
We7 CEO Steve Purdham
says he expects a serics of new
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we will grow &

the pie.
—ERIC DAUGAN,
WARNER MUSIC
EUROPE

subscription services to enter
the U.K. market in the next
90 days.

“|Sky Songs| will have a pos-
itive impact,” Purdham says,
adding that while its launch
alongside existing services
like Spotify, We7 and Last.fm
may initially cause some con-
sumer confusion, it will allow

D

British consumers to “make
valid choices.”

BSkyB’s ability to “market
aggressively and across mul-
tiple channels” will be a key
factor in Sky Songs’ perform-
ance, says Adrian Pope, direc-
tor of digital and business
development at the distributor/
label group PIAS.

The satellite broadcaster
excels at “defining a price
point or a pricing mecha-
nism” that appeals to con-
sumers, Pope says. “They’re
[also] very good at getting in-
cremental revenues out of
their consumers.”

Sky Songs gives customers
access to more than 4 million
tracks for download and ad-
free streaming. For £6.49
($10.75) per month, cus-
tomers get unlimited stream-
ing and the option to download
either a £6.49 album or 10
digital rights management-
free tracks. An additional

£7.99 ($13.20) plan offers
unlimited streaming and a
£7.99 album or 15 tracks. Sky
Songs’ Moodie says the serv-
ice also expects to introduce
two additional price options,
bringing the service closer to
the four-tier platform first an-
nounced 15 months ago.

Customers can also pur-
chase music on an a la carte
basis, starting at 65 pence
($1.03) per track and £6.49
per album. BSkyB’s 2.2 mil-
lion U.K./lIreland Sky Broad-
band customers are eligible
for a free one-month sub-
scription to Sky Songs. BSkyB
is also eyeing the possibility
of introducing Sky Songs to
mobile, console and set-top
box platforms.

“There’s lots of people
out there who love music
but aren’t necessarily com-
fortable with computers,”
Moodie says. “We want to
say hello to them.”
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When I Write
The Book

Amoeba Music Co-Founder
Pens Record Store Novel For Teens

While label executives occasionally write books
about the record business, it’s far rarer to see
someone from music retailing knock out a tome
about record stores.

But that’'s what Amoeba Music co-founder
Yvonne Prinz has done. She hasn’t written a
business book but rather a teen-targeted
novel titled “The Vinyl Princess,” due Dec.
22 from HarperCollins.

“The Vinyl Princess” is about
a 16-year-old girl named Allie
who works at a struggling music
store called Bob and Bob Rec-
ords and has a passion for col-
lecting vinyl.

The book “is like ‘High Fi-
delity’ for teens—that’s the story
1 started out to write,” Prinz says,
referring to the 1995 Nick
Hornby novel about a London
record store owner. “Nobody has the inside
track of working on a record store like I do. |
felt very qualified to write this book.”

She may have a point. First, she boasts an en-
viable music-retailing pedigree, having co-founded
Amoebain 1990 with her husband, David Prinz;
Marc Weinstein; and Mike Boyder. Today,
Amoeba is one of indie music retailing’s most
beloved chains, with California locations in Berke-
ley, San Francisco and Los Angeles.

4

PRINZ and®® forthcoming teen
novel ‘The Vinyl Princess’ (inset).

Prinz is also the author of Rain-
coast Books’ Clare tween novel se-
ries, which includes “Still There,
Clare,” “Not Fair, Clare” and “Dou-
ble Dare Clare.” She signed a two-
book deal with HarperCollins for
“The Vinyl Princess” and another
book, “All You Get [s Me,” about a
girl who moves with her dad to an
organic farm.
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Although the publisher wanted the latter
book first, “I thought the vinyl book should
hit now and they let me have it this way,’
Prinz says. “The timing was good because a
lot of cool bands are putting their stuff out
on vinyl now.”

To write “The Vinyl Princess,” Prinz says she
drew upon her five years of experience work-
ing as a cashier at the original Amoeba store
on Telegraph Avenue in Berke-
ley. Like “High Fidelity,” Prinz’s
book tries to capture the feel of
an indie record store, including
colorful neighborhood person-
alities based on the customers
who came to shop at Amoeba.
“Berkeley has an incredible street
scene, homeless scene and drug
scene,” Prinz says, noting that
they all found their way into
Amoeba and informed her book.

Now that she’s written a novel about a
teenage vinyl coilector, what does she think
about the resurgence of the format? “People
are going back into stores,” albeit not in huge
numbers, she says, noting that Amoeba is
“not counting on vinyl to save the store. We
have always sold vinyl and their sales haven’t
increased for us.”

To help promote the book, Prinz has as-
sumed the identity of the Allie char-
acter at TheVinylPrincess.com,
where she blogs as her book’s pro-
tagonist. Most of the blog posts are
reviews of vintage albums like “The
Velvet Underground and Nico” and
the Byrds’ “Mr. Tambourine Man.

One post from earlier this year
was titled “And Now a Word About
Censorship,” featuring Prinz/Allie
railing against Wal-Mart for not car-
rying Green Day’s “21st Century
Breakdown.” The Vinyl Princess
blogs: “That Walmart would sug-
gest to a recording artist that they
require them to edit the content of
their art in order for it to be accept-
ablein their soulless mega-monster
stores, which profit off the backs of
slave labor in developing countries,
is beyond absurd.”

That wasn’t quite a
fair criticism of Wal
Mart, which doesn’t
ask artists to change
their lyrics but simply
maintains a policy of
not carrying CDs that
come with warning
stickers. When I pointed
this out to Prinz, she
responded, “But I am
writing as a 16-year-old
girl who hates the cor-
porate world.”
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>hilly Soul

The Spectrum, An Early Anchor
Of Arena Rock, Goes Out In Style

Now this is how you close a building.

The venerable Philadelphia Spectrum, one
of the arenas that built arena rock, will be de-
molished early next year to give way to Philly
Live, aretail and entertainmentcomplex being
developed by the Cordish Cos. and Comcast-
Spectacor, the Philadelphia-based sports and
entertainment company that owns the Wachovia
Spectrum and the adjacent, more
modern Wachovia Center.

But the Spectrum didn’t go
down without a party-—a year-

OnThe
Road

“Fabulous” Forum in Inglewood, Calif.; and
the Boston Garden have passed from the
scene or become overshadowed by shinier
showplaces. The same dynamic led to the
demolition of Shea Stadium in New York
and the pending demise of Giants Stadium
in East Rutherford, N.|., which closed out
their runs with concerts by Billy Joel and
Springsteen, respectively.
The closing of these historic
rock venues affects the artists
that made their bones at these lo-

long commemoration that in-
cluded sendoff concerts by acts
{ike Pearl Jam and Bruce
Springsteen, final games by
the Philadelphia Flyers and the
76ers, and innumerable tnps
down memory lane.

Among the highlights of the campaign were
the creation of the RememberTheSpectrum.com
Web site, a commemorative book in partner-
ship with the Philadelphia Daily News and the
TV documentary “Building a Memory” thataired
on Comecast SportsNet.

Comcast-Spectacor VP of PR ike Richman
and his team also partnered with local radio sta-
tions to create unique closing events like the
“Your Band Can Perform on a Concert Stage”
contest, “Final Basketball Game” and the “Last
Floor Hockey Game.” In late October, the Spec-
trum opehed its doors to the public for a free
“Last Stroll” tour of the facility. Every day on the
calendar had a corresponding significant event
that matched up with the building’s history, and
Richman and his team made sure the local
media new about them.

Live Nation Philadelphia chairman Larry
Magid produced the Spectrum’s Final Farewell
concert series with Neil Young, Tina Turner,
Green Day, Hall & Oates, two shows by the
Dead, four by Pearl Jam and six performances
by Springsteen. The series also included Kings
of Leon and Dane Cook’s “The Last Laugh.”
“larry really led the charge that it would be re-
ally cool to play the Spectrum again,” Comcast-
Spectacor president Peter Luukko says.

Cool, yes, but not as profitable. “We all make
more money at the center,” Luukko says,
“which shows you really how special the Spec-
trum was to these artists, because they were
certainly willing to take a little less money to
play there again.”

The Spectrum had long ago passed the
torch to the Wachovia Center, just as leg-
endary arenas like Chicago Stadium; the
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cations. “Obviously, the end of
the Spectrum, with its narrow
backstage corridors, shortage of
space and wonderful feel and
great audiences, is filled with
emotion,” Springsteen’s long-
fime manager Jon Landau says.
“And tearing down Giants Stadium is so sym-
bolic for us that Bruce wrote his recent song,
‘Wrecking Ball,” about his feelings about the
end of his neighborhood football field, where
he has played 24 times.

Comcast-Spectacor and Global Spectrum
owned and operated the Spectrum and the Wa-
chovia Center together for 13 years and only de-
cided to shutter the Spectrum when the Philly
Live project arose. Without major sporis ten-
ants and with most big tours opting for the cen-
ter, the Spectrum wasn't self-sustaining
anymore and would've required millions of dol-
lars in capital improvements in coming years,
Luukko says. “Frankly, if we didn’t have this
[Philly Live] development, we would have
thought of a million excuses to keep the build-
ing open because of the emotion involved.”

Pearl Jam’s Halloween show was the last
event al the Specirum. “We'll start gutting the
building from the inside out, then start selling
seals and various memorabilia for charity and
to offset demolition costs,” Luukko says. The
bulldozers won’t arrive until next spring.

For all the fond tributes paid to the Spec-
trum, the market will be fine with bidding it
farewell because the Wachovia Center is a
more comfortable, fan-friendly building and
because it's more profitable with its luxury
suites, twice as many concession points-of-
sale and other amenities. “The general expe-
rience al the center is so much better,” Luukko
says. “But the memories of the past can never
be replaced.” oo

B For 24/7 touring news
blz and analysis, see

billboard.biz/touring.

www.billboard.biz | 13

o

BQXSCO RE_COHC_Q": Grosses

ﬂﬂﬂﬂﬂﬂﬂﬂﬂmﬂﬂﬂmﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂHﬂﬂﬂ-ﬂﬂnﬂu
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TIC b E S Venue, Date G Promoter
$9.960,036 U2, THE BLACK EYED PEAS
£ ’
$250/$30 gose Bowl, Pasadena, Calif., ?‘!7‘[(91‘:1 Live Nation Giobal Touring

ss.0es01 [P S

$252/$32 Reliant Stadium, Houston, Oct. 14 58 328 Live Nation Global Touring

NYIPPPIIll BRUCE SPRINGSTEEN & THE E STREET BAND

08/%65/$16.67 Wachovia Spectrum 60,416 65120 four 7 in-
REETETRY Philadelphia, Oct. 13-14, 19-20 three sellouts L1ve@ Natlon, in-house ‘

$5,748,919 U2, THE BLACK EYED PEAS

660Ca"adra.)
ggﬁg/sz?m Sc P'g’“ Stadlumis arce e gg{ﬁ?z Live Nation Global Touring

$4,912,050 KERLE LI :

University of Phoenix Stadium,
Glendale, Ariz., Oct. 20

PRTIRIT I U2, THE BLACK EYED PEAS

‘S)am Boyd Stadium, Las Vegas,

$250/$30

ellout ‘

50,775 Live Nation Global Touring

$250/$30 42 213 Live Nation Global Touring

$4,395,085 U2, THE BLACK EYED PEAS ‘

Gaylord Family-Memorial 50,951
83 S(aydlum Norman, Okla., Oct. 18  Seliour chationlCIcbalTougng

EPR{TATZEM METALLICA, LAMB OF GOD, GOJIRA

(32.473624 Canactan)
$80.22/346.64 g?lrzsef Pepsi, Quebec Clty, Oct. 30, 9Z_ﬁr s Gillett Entertainment Group, Live Nation
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6.906.084 pesos)
g(wy 93/%73 38 Club Ciudad, Buenos Aires, Oct. 17 35 ‘:‘06\;8 T4F-Time For Fun

PIPSRSPEl BRUCE SPRINGSTEEN & THE E STREET BAND

i Verizon Center, Washington, 17,545 f
$95/365/$29.50 S onten /e Live Nation ‘

P I VICENTE FERNANDEZ, SHAILA DURCAL

$135/$39 S'c!?(alée Arena, Rosemont, IIl, 15,750 Ralph Hauser Promotions, VIVA Entertainment
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ey écm‘t.erzigan GilriinesiATenakiiomi: 1:‘ ‘B Cardenas Marketing Network, Live Nation ‘
$1148,490 MAXWELL, COMMON, CHRISETTE MICHELE

$250/320 H°"VW°°d Bowl, Los Angeles, ‘,3 62 Live Nation, Andrew Hewitt Co. |
$1,111178 MILEY CYRUS, METRO STATION ‘
$79.50/$33.50 Spnn‘t7Cemer, Kansas City, Mo, 15 y§‘25 AEG Live

$1,059,159 MILEY CYRUS, METRO STATION

$7950/$3950  ATaT Center, San Antonio, Oct. 15 15,523 AEG Live ‘
$1,039,489 MILEY CYRUS, METRO STATION

$79.50/$39.50 érr;erlcan Airlines Center, Dallas, 1510(32 AEG Live

$1,029,841 MILEY CYRUS, METRO STATION

S N Sele e 3% FEons |
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$979,805 YANNI! VOICES
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$58.89  shows Cla- Global de Eventos

VICENTE FERNANDEZ, SHAILA DURCAL
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$150/$50 é’“e’g'ca“ Airlines Center, Dailas, 10 32 Ralph Hauser Promotions, SC Entertainment
$928,176 MILEY CYRUS, METRO STATION |
$79.50/$39.50 Qwest Center, Omaha, Neb,, Oct. 13 133:1?9 AEG Live
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$150/%60 Toyota Center, Houston, Oct. 11 .9:‘2%3 Ralph Hauser Promotions, SC Entertainment
$847,038 BRUCE SPRINGSTEEN & THE E STREET BAND

$89/$55/$29 Scottrade Center, St. Louis, Oct. 25 11178 AEG Live
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LES LUTHIERS ‘
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$773,635
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Conn,, Oc
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seliout Live Nation

Viejas Arena, San Diego, Oct. 9

$642,387 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

$49.50/$39.50/ X 14,269

$20 Sommet Center, Nashville, Sept. 12 5™ The Messina Group/AEG Live
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REELTE MgreypsvlilaemCaT S(,epeta Z'g 19. SOC Live Nation

$636,609 WISIN & YANDEL
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Viva Grupo Exito:= "
CARLOS VIVES 7.+~

| 3ig-()x Bonus

An Exclusive Retail Deal Leads To A Massive Hit In Colombia

Colombia’s current top-
selling artist doesn’t have a
record label.

Instead, Carlos Vives
released his new album,
“Clasicos de la Provincia I1,”
exclusively through Grupo
Exito, the Columbian equiv-
alent of Wal-Mart. In less
than a month, the set—retail-
ing at 14,000 pesos (approx-
imately $7), less than half of
what front-line releases
usually cost there—has sold
200,000 copies, according to
Exito. That makes Vives a
10-times-platinum seller in
a market where platinum
now translates to 20,000
copies shipped.

Vives' success has at-
tracted attention from jour-
nalists, talk show hosts and

even politicians who are mar-
veling at his ability to sell
music in a country full of
artists where legal music
sales are plummeting.

An editorial in Colombia’s
leading daily, El Tiempo, said:
“[His] sales are a record as
well as a vote of confidence
in the legal marketplace.”

Vives is a superstar in
Colombia, where he rose to
fame in the early '90s with his
role in the soap opera
“Escalona” and his album
“Clasicos dela Provincia,” a
collection of traditional
Colombian vallenatos per-
formed with a signature fusion
of rock, pop and even jazz.

Signed in Colombia to the
indie Sonolux, Vives went on
to strike an international deal

with EMI Latin and became
a global superstar and
Colombia’s first major musi-
cal export. But after his EM1
contract expired five years
ago, Vives was-
n'table to reach
an agreement
with a major.

Latin

Notas

stead of recording new mate-
rial, as Vives had done for his
last several albums, they dug
through Colombia’s
traditional songbook of
vallenatos and selected 15
songs. They recorded in
Miami, as they usually do, fly-
ing Vives’ band up for the ses-
sions, and again attempted to
close a deal with a major.
When a deal couldn’t be
reached, Riveira—taking a
page from Target and its
music deals in the United
States—approached Exito.
The result is the most suc-
cessful album in Colombia in
years. “Clasicos de la Provin-
cia [1” reportedly sold 42,500
copies its first day, a record for
the country. At the same time,
the firstsingle, “Las Mujeres,”
sent to radio after the album’s
release, remains at No. 1 on
Colombia’s airplay chart after
four weeks.
Riveira and
Vives own their
catalog and

“It was a mo-
ment of transi-
tion for the
industry where
no one wanted
to bet on any-
thing,” says
Manuel Riveira, Vives’ man-
ager and business partner
since 1992. “And since no one
seemed interested in Vives’
project, we did it on our own.”

Riveira and Vives decided
to return to their roots. In-

LEILA
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masters in
3 Colombia. They
made a 360 deal
with Exito that
encompasses
album releases,
an eight-city
stadium tour that kicks off
Nov. 19 and multiple promo-
tional and marketing cam-
paigns featuring Vives aimed
at driving store traffic.
Exito has to purchase at
least 320,000 Vives CDs—

220,000 copies of “Clasicos”
and 100,000 from his cata-
log—that will be available
exclusively to the chain for
a year. Exito purchases di-
rectly from Vives, who in
turn directly manufactures
the CDs, which keeps costs
down for all involved and
fuels sales. This week, the
chain ordered another
50,000 copies of the album.

To prevent exports of the
album-—deals outside Colom-
bia have yet to be negotiated—
customers can buy only two
copies of the CD.

Neither the album nor its
tracks are available digitally,
and Vives and Riveira haven't
yet negotiated any deals for
digital rights.

With Vives’ momentum
showing no sign of abating,
Riveira is now weighing his
options in the United States,
deciding whether to sign
with a major or an indie, or
to look for a similar busi-
ness model stateside, where
he and Vives also own the
masters to two of his previ-
ous albums—*“Clasicos de
la Provincia”and “La Tierra
del Olvido.”

‘Generally, the story of big
acts belongs to a label,” Riv-
eira says. “The success of
this deal is in that Vives owns
his rights and can go straight
to retail.” “ee

. For 24/7 Latin news
b|z and analysis, see
i billboard.biz/latin.

Fast, Cheap AndIn Control

UMLE Offers An Inexpensive Sample Of Several Artists

A sprinkling of bang for a
handful of bucks. That’s what
Universal Music Latin Enter-
tainment has planned for the
fourth quarter, with a new EP
series designed to capture
the noncommittal hit-seeker.
Beginning Nov. 17, “6
Super Hits” will offer six
songs by one act on each EP,
from Akwid, La Factoria,
Luis Fonsi, Xtreme, Paulina
Rubio, Gloria Trevi, Makano,
Cristian Castro, Eddy Lover
and Fanny Lu. The sug-
gested retail price for the CD
is $5.99 (though the digital
price could be lower). “If it
goes well, we’ll introduce
several key regional Mexican
titles,” says Machete Music
GM Mickey Hernandez, who
is heading up the project.
Unlike most hits pack-
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ages, “6 Super Hits” will fea-
ture current or very recent
singles, and in some cases
new songs or remixes not
already included on an
album. La Factoria’s and
Makano’s EPs contain the
new songs “Amiga” and “Su
Nombre En Mi Cuaderno,”
respectively. Fanny Lu’s con-
tains the current single
“Celos”; a version of the
song with reggaetdneros J.
King & Maximan; her last
single, “Tu No Eres Para Mi”;
a remix of the song with
Angel & Khriz; her breakout
hit, “No Te Pido Flores”; and
a cut from her last album.
“We’re trying to capture
the customer that isn’t in-
clined to buy a whole album
for $10 or $11 or isn’t that fa-
miliar with the artist,” Her-
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nandez says. “Fans are going
to go buy the full album, but
people who might like one
or two songs, we’re telling
them, ‘This artist is good,’
‘You can only find this remix
here,’ or ‘These new songs
will be featured on the album
five months from now.” ”
Universal’s non-Latin la-
bels released a set of three
Best Buy-exclusive EPs last
year: Weezer’s “Six Hits”
(25,000 copies, according
to Nielsen SoundScan), 3
Doors Down’s “Six Pack of
Hits” (28,000) and Nelly’s
“6 Derrty Hits” (14,000).Un-
like those titles, however, “6
Super Hits” isn’t exclusive to
one retailer. And with most
of the marketing planned
around in-store displays,
Hernandez is focusing on

physical sales.

With the margins on cur-
rent music smaller than on
deep catalog, budget col-
lections like Sony’s “Diez de
Coleccion” series, which
feature older tracks, can
typically offer 10 tracks for
about the same price as “6
Super Hits.” “We try to stay
away from fourth-quarter
catalog projects becauseiit’s
a quarter dominated by big
front-line releases and you
get lost,” says Sony Music
Latin senior VP of commer-
cial sales Guillermo Page.

Meanwhile, EMI Mexico is
offering “Exitos de a
Tostdn,” a catalog series of
five hits for 50 pesos (less

ARWID

‘GLORIA TREV

LOS MEJORES ARTISTAS
AL MEJOR PRECIO

Quick hits: An artist sampler

than $4). The label’s U.S. cat-
alogteam is looking into the
series for release under a dif-
ferent name.

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
COIM vou’ve come to expect from Billboard—in Spanish!

Billboardenespanol.com.
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REFRESCATE CON DADDY YANKEE.

[ 8

COORS SPONSORS
DADDY YANKEE
EVENTS

Coors Light will sponsor a
series of intimate appear-
ances by reggaetén star
Daddy Yankee promoting his
new single, “Grito Mundial,”

as aprelude to therelease of

a new album, called “Daddy
Yankee Mundial,” in February.

Coors Light will present
Yankee at six events, billed as
“En Exclusiva” (In Exclusive),
beginning Nov. 18 in Orlando,
Fla.; the other cities are Hous-
ton, Dallas, Chicago, New
York and Philadelphia. Each
event will be open to approx-
imately 200 people, who will
gain access through a cell
phone texting campaign and
radio promotions created for
each market.

“This is a way to get closer
to the fans and it builds up
buzz for the release of his al-
bum,” Yankee’s publicist May-
na Nevarez says.

Coors sponsored Yankee
events last year and Coors
Light associate brand manager
Pamela Palacios says the part-
nership was a happy one.

Yankee is currently negoti-
ating a distribution deal for his
new album. —Lejla Cobo

BISBAL A BIG

DEAL IN SPAIN

Spanish singer David Bisbal has
registered this year’s biggest
first-week album shipment in
Spain at more than 120,000
copies, or double-platinum,
with 36,000-plus retail sales,
according to the Media Control
albums chart, where he de-
buted at No.10Oct. 28.

Bisbal also enjoyed his first
No.1on Billboard’s Top Latin
Albums chart Nov. 7 with “Sin
Mirar Atras” (Universal/Vale
Music). This week the set is
No. 3.

The artist presented his new
album in three countries on ei-
ther side of the Atlantic in 36
hours Oct. 20-21. He started at
Madrid’s Barajas Airport, where
the Spanish airline Air Europa
named an aircraft after him,
and then flew to Cancun, Mex-
ico, and the United States.

The album’s first single, “Es-
clavo De Sus Besos,” is in its
third week at No.1Ton Hot Latin
Songs.

—Howell Liewellyn

Cold and smooth: DADDY YANKEE

VIVEWS' JORGE H. GONZALEZ
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OMPLETE DATA ON OVER 3,500
VENUES WORLDV ‘:CMPRISING
6,000+ INDIVIDUAL FACILITIES,
INCLUDING AMPHITHEATERS, ARENAS,
STADIUMS, SPORTS FACILITIES,
CONCERT HALLS, EXHIBT((')N HALLS
AND NEW CONSTRUCTIONS. PLUS,

COMPLETE LISTINGS OF COMPANIES

OFFERING SERVICES TO THE
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By The Dashboard Light

Digital Music Services Find New Ways To Crunch User Data

|

==

Step up: YouTube’s Content ID feature helps labels track user-generated content that contains their music, like the viral video
hit ‘JK Wedding Entrance Dance’ (above), which featured Chris Brown’s song ‘Forever.’

Just about every digital music
service is offering artists and
labels some insight into how
users access their music.
This often takes the form of
“artist dashboards” that au-
tomatically compile traffic
statistics and user informa-
tion for songs, videos and
other content.

But other than flashy
charts and innovative inter-
faces, are these metrics pro-
grams providing useful
information? They are if
they’'re offering more than
just a list of the most-
streamed songs and the data
is generated by a service with
a user base large enough to
make assumptions about the
rest of the market.

“Data, by the pound,
doesn’t really have any ac-
tionable value,” says Eric Gar-
land, CEO of the analytics
company BigChampagne.
“The value is in organiza-
tional tools, management of
information, analysis, deduc-
tion and recommendations.”

Jeremy Welt, senior VP of
new media at Warner Bros.
Records, notes that some dig-
ital music services provide
only basic data, such as the
number of streams generated
by a music video. But he adds
that labels also want more de-

tailed information on their
fans, such as their age and
where they live.

“There’s a difference be-
tween market intelligence and
just trending data,” Welt says.

Welt points to the recently
launched MySpace Music an-
alytics dashboard as an exam-
ple of the kind of data that
labels need. It provides de-
tailed information on how
often an artist’s music is ac-
cessed on MySpace, along
with age, gender and location
information on the MySpace
members interacting with
that same content.

Hand in hand with this
detail is scale. Given the
number of MySpace mem-
bers and the number of
streams that MySpace Music
generates, artists and labels
can use this data as a window
into the minds of fans beyond
MySpace and inform far
broader marketing and pro-
motional campaigns.

“To take what's happening
on MySpace and start to have
a connection with the artist
development process in a
deeper way, you can do a
much better job of making
smart decisions and combin-
ing it with other
data sources,”
Welt says.

at $130.

MOTHERSHIP
CONNECTION

Roku, the maker of the SoundBridge adapter
that lets users stream music on their computer through
their stereo system, has rolled out two new video players,
The Roku SD and Roku HD-XR enable users to stream
movies from Netflix and Amazon’s Video On Demand on
their TV set. The SD is a budget, non-high-definition
version of the company’s existing Roku HD player. The
HD-XR adds new wireless Internet connection options.
The company is also preparing the launch this fall of
a Roku Channel Store, where users can access such
content as digital music services and Internet Radio.
The Roku SD is priced at $80 and the Roku HD-XR

—AB
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“You can share that with
other departments like radio
and sales people, and it be-
comes more real than just
knowing what a few people
on the Internet are doing.”

For example, Warner Bros.
used data collected through
the MySpace dashboard in its
marketing and promotional
strategy for the physical
retail release of “The Listen-
ing” by the singer/song-
writer Lights. It then closed
the loop by promoting a Tar-
get campaign on the artist’s
MySpace profile.

YouTube is another ex-
ample. The video portal’s
free Insight tool provides
running tallies on the num-
ber of streams a video gets
and the location of users
who are streaming it. But
new possibilities emerge
when this information is
coupled with YouTube’s
Content ID feature, which
helps labels track user-gen-
erated content that con-
tains music by one of its
artists, such as the popular
“JK Wedding Entrance
Dance” clip that used Chris
Brown’s song “Forever.”

Brown’s label, Sony Music

Entertainment, was able
to compare the demo-
graphics of fans
who watched the
official music
video to those who
watched the viral
hit, taking special
note of those who
clicked on links to iTunes and
Amazon’s MP3 store to buy
the single. With more than
12 million streams of the
wedding video, that’s the
kind of demographicinsight
that Sony and Brown's man-
agement team normally
couldn’t have tracked if they
had relied solely on user data
for the official video.

Of course, not every digi-
tal music service offering

data analytics commands the
audience of MySpace and
YouTube. To help supple-
ment the information they
have to work with, labels are
launching efforts 1o collect
their own data, such as
Warner Music Group’s deci-
sion to standardize all its
artist Web sites using a tech-
nology platform provided by
Cisco (Billboard, Aug. 29),
the revamp of EMI.com as a
consumer Web site and
EMI’s launch of its “Your
Soundcheck” Web site.

The Vevo music video joint
venture between Universal
Music Group and Sony Music
Entertainment will also be able
to collect user data by syndi-
cating its content to multiple
services, rather than relying
on those disparate services to
report details back to them.

A few glaring omissions re-
main. The largest digital re-
tailer-——iTunes—shares little
user information with labels
beyond the number of tracks
sold. And streaming services
that link to iTunes for a la
carte sales can’t provide sales
tallies because Apple doesn’t
share that information with
them. These services can tell
artists how many times users
clicked on an iTunes link, but
they don’t have any insight
into how many of those clicks
resulted in a sale.

Apple’s stinginess with
data partly drives competing
digital services to offer free
data and analytics programs
as a point of differentiation.
But the primary goal re-
mains a desire to drive more
sales and traffic by empow-
ering artists and labels to
help themselves. The effec-
tiveness of this strategy will
depend not only on the qual-
ity of the data, but how well
it's used. .o
For 24/7 digital news
_biz and analysis, see
billboard.biz/digital
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BITS &BRIEFS
EX-YAHOO MUSIC
EXECS ACQUIRE
MICROSOFT

Former Yahoo Music exec-
utives Dave Goldberg and
Bob Roback are returning to
the digital music business
with their acquisition of
mSoft, a provider of digital
asset management systems
for entertainment compa-
nies. After purchasing mSoft
through their private invest-
ment vehicle Twain Media,
Goldberg and Roback have
renamed the company

the popular “Tap Tap Re-
venge’ mobile music game.
In addition to Metallica-
themed gameplay, the title
is the first to feature a Blue-
tooth-based battle mode
where two users can com-
pete with each other from
their respective handsets.
It also features a Metallica
news feed and public
message board, as well as
10 songs, including “Enter
Sandman,” “Master of Pup-
pets” and “For Whom the
Bell Tolls.”

Dashbox, which will offer a

synch-licensing subscription
service that links ad agen-
cies and music supervisors
with the proper rightshold-
ers. Roback will be CEO of
Dashbox, while Goldberg
will serve as chairman.

METALLICA TEAMS
WITH ‘TAP TAP
REVENGE’

Not content to let “Guitar
Hero: Metallica” be its sole
foray into the gaming
space, Metallica has joined
with the mobile game de-
veloper Tapulous to create
a band-centric version of

MOCOSPACE,
NELLYMOSER PLAN
MOBILE MUSIC APP
The mobile social network
MocoSpace has teamed
with the mobile developer
Nellymoser to create a mo-
bile music applicationthat
will let fans sample music,
buy ringtones and view
concert photos. Artists with
profiles on MocoSpace can
use the app to preview new
music, post video interviews
and issue news alerts. The
app will be made available
later this fall through as-yet-
unnamed wireless operators.
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TITLE MobileScan

ORIGINAL ARTIST

HALLOWEEN (MOVIE THEME)
JOHN CARPENTER

SUPER MARIO BROTHERS THEME
KOJI KONDO

ADIOS AMOR TE VAS
GRUPO MONTEZ DE DURANGO

Y LLEGASTE TU
BANDA EL RECODO

PINK PANTHER
HENRY MANCINI

NO SE VIVIR SIN TH
CONJUNTO PRIMAVERA

NO ONE
ALICIA KEYS

DOWN WITH THE SICKNESS
DISTURBED

EYE OF THE TIGER
SURVIVOR
2pPac’s “Changes” enjoys a 34th
week at No. 1, easlly the most ¢f
any song this year. Grupo Montez
De Durango’s “Adios Amor Te Vas,”
at No. 4 this week, holds the record

3 1 3 for most weeks at No. 1, with 39.

CASH FLOW
ACE HOOD FEATURING ROCK ROSS & T-PAIN

CYCLONE
BABY BASH FEATURING T-PAIN

SWEET HOME ALABAMA
LYNYRD SKYNYRD

KISS KISS

CHRIS BROWN FEATURING T-PAIN
I'M ME

LIL WAYNE

THRILLER
MICHAEL JACKSON

| KISSED A GIRL
KATY PERRY

ROSAS
LA DREJA DE VAN GCGH

GASOLINA
DADDY YANKEE

TEENAGE LOVE AFFAIR
ALICIA KEYS
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PowerToThe People

Legislation Backing More Low-Power FMs Clears Key Hurdle

In this age of sarellite and Internet
radio, it's easy to underestimate the
importance of smatl, noncommer-
cial terrestrial radio stations to inde-
pendent artists.

“There is a real disparity between
people who can access the Web and
satellite radio and those who can’t,”
musician Erin McKeown says. “There
are also a lot of people who listen to
the radio in their cars out of habit, and
it's easier for them to flip to a new
channel than convert to satellite.”

McKeown and others who say they
owe their careers to small, noncom-
mercial stations are celebrating a re-
cent victory. On Oct. 15, the U.S.
House Energy and Commerce Com-
mittee passed the Local Community
Radio Act 0f 2009, which eases require-
ments on channel separation between
low-power and full-power FM stations,
paving the way for more LP FMs to ap-
pear on the radio dial. The legislation
will now go before the House of Rep-
resentatives for a full floor vote.

LP FMs—which typically have a
range of three to seven miles with
rransmitters of up to 100 watts—have
long been an important vehicle for
ethnic, religious and local commu-
nity programming. And LP FMs, es-

pecially those affiliated with colleges
and universities, have provided vital
exposure for niche music genres and
independent artists.

Getting the bill out of the House
committee represents a huge step
forward, according to Michael
Bracy, policy director at the Future
of Music Coalition.

“We had success getting the legis-
lation through the Senate before, but
this is the first time we got it past the
House committee,” Bracy says.
“There was a lot of consensus and not
a lot of debate, either, which bodes
well. | feel pretty optimistic it will pass
the tHouse in the next month and get
through the Senate and signed by the
end of this session. If this all happens,
the licensing window would be late
2010 or early 2011.7

Bracy is quick to add that the cre-
ation of more LP FMs isn’t the solu-
tion to the growing homogeneity and
move away from local content at com-
mercial stations.

“Low-power FM is about creating
opportunities and forcing the big
broadcasters to compete,” he says.
“People have a huge desire for these
stations. They want to feel like the
radio station they are lislening to is

T ODOM

NDIGO GIRLS: MAT

QUESTIONS

with VLADO MELLER

by MITCHELL PETERS

For the past three decades, Vlado Meller has mastered albums for acts like
Miles Davis, Frank Sinatra, Duran Duran, Metallica, Beyoncé and Kanye West.
In 2007, the Sony Music veteran joined Universal Music Group as senior mas-
tering engineer at Universal Mastering Studios-East in New York, as part of an
effort by the major to open up a new revenue stream by serving outside clients.

Meller oversees all of the studios’ projects in New York and will help coor-
dinate operations at a new facility that will open at Hanna-Barbera Studios in
Hollywood in early 2010. In an interview, he discusses his craft and the state of

the mastering business.

After Sony Music closed its

studio in New York, why did you
decide tojoin Universal?
All my life | worked for the big labels.
So it was my first choice to come to
Universal, because this is the biggest
label. They had mastering already and
1 came to visit the facility. | fell in love
with the room. It's a first-class, first-
rate studio.

What have you been doing to
attract new clients to Universal’s
masteringfacilities?

In mastering, it's really longevity that
counts. I've done it for over 35 years.

I've worked with everyone from [Bar-
bra] Streisand to the Red Hot Chili
Peppers and people in between. We
caler to everyone.

Mastering is still a very profitable
part of the recording business.
You've seen studios shutting down
left and right since the mid-"80s. But
mastering is actually flourishing.
You can record an album in any
country with any engineer, but even-
tually you have to master it. And
there are very few places that will do
it, or do it right. If you look at the
records over the last 25 or 30 years,
you'll see the same names over and

part of their community.”

Local community support is es-
pecially important for indie musi-
cians, who have fought without
much success for airplay on com-
mercial stations.

“Obviously, one of the best places
for any musician to build their fol-
lowing is on a local level,” says Amy
Ray of Indigo Girls. “Think about
the Athens [Ga.], Seattle or Austin
music scenes. The bands from these
scenes were served by a bastion of
independent resources—radio sta-
tions, record stores and indie media.
I's all tied together. If any of these
elements start to fall out of the pic-
ture, they are all affected.

Musician Nicole Atkins, who
spoke on a panel about the impor-
tance of LP FMs at the Future of
Music Coalition’s Policy Summit in
early October, says she got her start
because of such a station. “A small
college station in New Jersey was the
first place to play my music,” she
says. “It was a huge boost for me.”

Rep. Mike Doyle, D-Pa., who in-
troduced the legislation, imagines a
world where even more college sta-
tions could break new artists.

“A campus slation in my district,

over. It’s a repeat business. If you
work with a clientand they like what
you do for them last year or five years
ago, they’ll come back and work with
you again.

Has label cost-cutting posed a
challengeforyourbusiness?
No, because if the client liked results
with me four years ago and hit the
charts and sold millions of records,
and is coming out with a new album,
why would they go somewlhere else?
They'll follow you anywhere you go.
If | was in Oshkosh, Wis., with
someone else, they’d just go there.
And mastering is still one area
where labels will pay top dollar.
When you talk about recording,
everybody has Pro Tools. But when

www americanradiohistorvy com

Support
community
radio: AMY
RAY (left)
and EMILY
SALIERS of
Indigo Girls

WMKP the Roar at Penn State
University, Greater Allegheny, is
currently webcast only, but it's student-
run, [covers] their sports teams and
plays a diverse variety of music,” he
says. “In short, it’s a quintessential
collegestation. If my bill passes, that
station would be able to serve an area
in my urban Pittsburgh-area district
that's too often forgotten and doesn’t
have local voices on the airwaves.’

A key goal of supporters of LP
FMs is ensuring that a wide range
of parties has access to new licenses.

it comes to mastering, it has to be
done at a professional studio.

Why is mastering such an
importantelement?
Mastering is the last stage in the
recording process, where the whole
picture comes together. You can
record an album with 12 songs, with
three done in L.A., one in London,
one in Paris and one in Tokyo with
three different producers, and then
the whole thing has to come on CD
and sound like a complete record. So
the mastering guy takes over. We're
the guys who put it together. It’s like
a puzzle. We sequence, cross-fade,
fade, edit the songs, enhance the
sound and make the sound specific
to the artist.

NOVEMBER 14, 2009

Bracy says he envisions a transpar-
entapplication process with an eye
toward collaborations among di-
verse parties.

‘The last thing the FCC wants to
do is pit the Catholic Church against
the local college and against the local
arts organization,” he says. “The
groups who show that they can work
together will have a great chance at
getting licenses. .o

biz

For 24/7 indies news and analysis,
see billboard.biz/indies.

Do most Universal acts use your
facility, orcanthey choose others?
Artists are allowed to go anywhere
they want. This is where the artist will
decide which sound they like. What’s
been happening over the past three
or four years is there’s always a
shootout. They’ll send one song to me,
one song to L.A. and one song toan-
other mastering person in New York
or Nashville. And they’ll pick the one
they like.

With improvements in tech-

nology, will amateurs eventually
be able to handle mastering?
The technology is there. I still think for
probably another five to seven years that
itwill be a very unique specialty job. But
it's a possibility in seven or eight years
that people will start doing it at home.
But I'm notsure the labels would agree
to that. If somebody goes home and
masters it and something goes wrong
after the CD ships to the stores, there
could be a disaster for the label. It's al-
most a security check at the end. It
doesi'’t matter where you record or who
produces it, youll go to a professional
mastering studio to finish the job. That
will never die, because very few people
would take that responsibility. “oe
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When attorney Donald Passman was teaching a course on the music business at the Univer-
sity of Southern Californiain the late ’80s, he realized that his class notes for that year would

Donal

Passm

The adﬁor of ‘All You Need to
Know About the Music Business’

updates his classic.

make a pretty good outline for a book.

Writing a book was something Passman had always wanted to do. And he felt that there
was aneed for one about how to make it in the music business. Now, nearly two decades later,
Free Press is about to publish the seventh edition of “All You Need to Know About the Music
Business” Mow. 17. Its various editions have sold more than 150,000 copies in hardcover,

according to his Web site.

In a career that has lasted more than 30 years, Passman has been involved in some of the
biggest artist contract negotiations in the industry, including Janet Jackson’s switch from
A&Mto Virginin 1994 and the 1996 mega-deal that re-signed R.E.M. to Warner Bros. Records.
He has also been involved in new-media deals and has represented publishers, record com-
panies, managers, producers and other music industry players. These experiences have

helped inform his book, which he revises every three years.

Passman has practiced law with Gang, Tyre, Ramer & Brown for the past 35 years. In his
spare time, he writes fiction and has published two mysteries for Warner Books: “The

Visionary” and “Mirage.”

In an interview with Billboard, Passman talks about some of the recent changes in the
music business that will drive demand for new editions of his book.

What changes in the music busi-
ness did you have to address in
the new edition of your book?
The biggest changes are in the dig-
ital area and the 360 deals. Now the
labels want a piece of nonrecord in-
come. It started with the pretense
you would get more for it, like you
will get a better deal with a share of
the profit and a higher royalty. But
all of that has gone away.

The other big change is in digi-
tal. We have much more settled how
digital rights get treated. Now we
are handling things that didn’t exist
three years ago, like the user-gen-
erated content that you find on
YouTube and MySpace.

Have 360 deals become the norm
at all major labels? And how
much pushback are they getting
from managers and lawyers?
There is pushback. But unless you
have negotiating power, it’s just a
reality you are going to have to deal
with. Again, everything is more dif-
ficult nowadays.

What do you think of the digerati

belief that artists no longer
need labels?

It depends on who you are. If you
are anicheartist, you may not need
a label. If you are a mainstream
artist and you want to break
through, no one has done it with-
out a label. That will obviously
change in the future but for now
you need help, and likely money, to
break through all the noise. But the
next question becomes, “What's a
label?” Look at Irving Azoff, who is
building a management infrastruc-
ture that is arguably as powerful as
some labels.

How is the industry’s evolution,
particularly the decline in CD
sales, affecting smaller artists?
It’s harder to get CDs into stores,
even for the majors. It's harder now
than back in the day when the ma-
jors had more muscle.

With digital tracking now possi-
ble for all kinds of performances,
will performance data measure-
ment shift to a census method,
or will sampling continue to de-

termine royalty payouts?
Certainly on terrestrial radio you
will continue to see for some time
the use of statistical sampling. In
digital, the census method is obvi-
ously preferable because it's a re-
ally accurate accounting.

The book is very specific about
CD wholesale costs and even
mentions digital downloads. But
why doesn’t it explain the busi-
ness model behind subscriptions
or interactive streaming?
Because the terms I know about are
through confidential deals and I
wasn’t comfortable giving away
those details. Besides, all the deals
are different and that space hasn't
settled into an industry norm yet.

Are U.S. music publishers right
to remain firm on mechanical
royalty rates, or should they be
more flexible during this transi-
tion away from the CD?

In the rest of the world outside the
U.S. and Canada, the mechanical
rate is a percentage of wholesale.
U.S. publishers have always re-

fused to adopt something like that,
but I am going to guess they may
have to because the profit margins
on CDs will generally shrink. But
I don’t think it will be an easy sell
to publishers.

Looking at digital musicin terms
of a life cycle, where is the music
industry right now?

In terms of digital downloads, we
are at the adolescent stage to the
young 20s. In terms of digital deliv-
ery, we are still at the toddler to pre-
teen stage. Sure, you can download
music to your cell phone and com-
puter. But eventually there will be
some digital device capable, I think,
of serving as a very robust cross-plat-
form so you can get music anywhere
you want it. That is sort of the ulti-
mate model.

How much longer will the CD

survive?

1 think it becomes what vinyl s, [lim-

ited to] a few specialty stores. Vinyl

is the ultimate irony in that turnta-

bles now come with USB ports.
The CD is being propped up and

is on life support. On the other
hand, the CD is still the majority of
the business—at some labels it is
70% of volume. Today, the problem
isn’t the labels. It's the retailers—
the floor space is becoming scarce.

Will the industry eventually have
a diverse account base with a
host of digital service providers
selling music? Or will it remain
a narrow channel with only
mega-sites likeiTunes and Ama-
zon dominating the market?
It's going to be much more diverse.
There will be alot of niche players,
just like now you have so many
cable channels but on those chan-
nels you have many people making
shows. There are more people in
the television industry today mak-
ing more money than ever before,
but it’s very diffuse, with people
making programs for the cooking
channel, the golf channel and the
fishing channel.

In terms of where indies and ma-
jors stand vis-a-vis the evolution
of the industry, are their busi-
nesses becoming more closely
aligned oris the gulf widening?
The advantages that the majors had
in the past are going away. Back
then, you could only get into pre-
mium retail space with major-label
clout. Now the retail stores don’t
exist and big boxes carried limited
titles. So while majors are still im-
portant there are so few spaces, [the
gulf between the two camps] isn't
the issue it used to be.

For example, the majors used
to control radio. Now radio is such
a narrow channel, with a smaller
playlist and playing less music,
so [radio] is less of an issue. That
has forced labels and artists to
find new ways to get their music
to the public. 050

There will be alotof niche [digital retail] players, justlike now you have so
many cable channels buton those channels you have many people making
shows. . .forthecooking channel, the golf channel and the fishing channel.
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NAVIGATING CHANGE:
SOLUTIONS AT A CHALLENGING TIME

Now in its 3rd year, this conference unites the most important
forward-thinking leaders to examine the evolving media and entertainment
landscape, and reveal new business opportunities for 2010.
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AFTER THREE MULTIPLATINUM RELEASES,
ALICIA KEYS HAS THE CLOUT TO MAKE AN
A

HERE'S HOW SHE FOUND HER FREEDON
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An unseasonal gust of wind
greets Alicia Keys as she
steps out of a doorway behind
a Beverly Hills hotel on a late-
October afternoon. Decked
out in a black leather vest

and black leggings brightly
accented by turquoise suede
knee-high boots and a hint of
matching eyeliner, the Grammy
Award-winning artist gets
surprised by the chilly blast

as she ducks into a waiting
black sport utility vehicle.
Commenting on the wind’s
force, the singer laughs when
it’s suggested the quick
dust-up is a forecast of the
whirlwind activity cranking

up on behalf of her latest
studio album, “The Element
of Freedom.” >>>
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On this particular afternoon, the singer/songwriter/pro-
ducer/musician is being whisked off to CBS Studios to perform
her second single, “Try Sleeping With a Broken Heart,” for
an episode of “Dancing With the Stars” that will air Nov. 17.
From there, she hopped on the freeway—in rush hour traffic
—to neighboring Long Beach, Calif., where she spoke and
closed California first lady Maria Shriver’s annual Women’s
Conference with a rendition of her hit “Superwoman.”

Super woman, indeed. That same night Keys boarded a
plane back home to New York to prepare for her and Jay-
Z’s rocking Yankee Stadium performance of “Empire State
of Mind” during Game 2 of the World Series. Just two weeks
prior, Keys hosted her sixth annual Black Ball at New York’s
Hammerstein Ballroom, where among the 1,000 guests
were Chris Martin, John Mayer and David Bowie. The ben-
efit was for the nonprofit AIDS organization the singer co-
founded, Keep a Child Alive, which helps families in Africa
and India—and it raised $2.4 million. In between all of this,
the indefatigable artist launched a new company, AK World-
wide—prepping a new Web site and jewelry line as part of
that endeavor—and began recording more music for her
fifth album, “The Element of Freedom.”

Originally slated for Dec. 1 (World AIDS Day), the MBK
Entertainment/J Records project is now set for a simulta-
neous worldwide release Dec. 15. “She had a couple of
more things in the oven and she wants this to be right,”
says Carolyn Williams, senior VP of urban marketing for
J.“So we gave her the additional time she needed. We also
get a second look into the market to build a stronger aware-
ness campaign.”

Using more viral marketing this time, J Records alerted
fans to the project’s lost-love lead single, “Doesn’t Mean Any-
thing,” through announcements on “Live With Regis and
Kelly,” MTV, BET and various blogs including PerezHilton.com.
“Doesn’t” is No. 14 on Billboard’s Hot R&B/Hip-Hop Songs
chart. Onits heels is the aforementioned “Try Sleeping With
22 |

BILLBOARD NOVEMBER 14, 2009

‘Empire’ Records: ALICIA KEYS and
JAY-Z perform ‘Empire State of Mind’
before game two of the World Series
at New York’s Yankee Stadium.

a Broken Heart.” Keys performed both songs during her “The
Element of Freedom: The Lecture & Performance Series” Oct.
21 at New York University’s Skirball Center.

Keys’ live NYU performance is airing on “Yahoo Pepsi
Smash” this week. After a Nov. 5 appearance at the Latin
Grammy Awards, upcoming performances by the singerin-
clude the American Music Awards (Nov. 22), the “Today”
show’s outdoor concert series (Nov. 24), the U.K. program
“The X Factor” (Nov. 29), the “Christmas at Rockefeller
Center” special (airing Dec. 2), a headlining stint at the
2009 Cayman Jazz Festival (Dec. 3-5), “Late Show With
David Letterman” (Dec. 14) and “The View” (Dec. 16).

Additional marketing anchorsinclude Keys’ free concert
on World AIDS Day. Tying in with all of New York radio, the
event will also treat Facebook contest winners to a lineup
of surprise guests.

BET turns over its “106 & Park” show to a two-hour spe-
cial, “106 & Keys,” Dec. 16. Dedicated to all things Alicia,
the broadcast will feature a countdown of her videos, a
Q&A and a live performance.

At retail, an exclusive deluxe version of the album will be
available at iTunes and Target that includes a DVD featuring
exclusive live studio footage and two more bonus tracks. A
direct-to-consumer Fan Pak Deluxe (inthe $25-$30range)is
also available; it features a standard album in special packag-
ing, two other bonus tracks, audio from last year’s Clear Chan-
nel “Stripped” program and such add-ons as an autographed
T-shirt and—for anyone who pre-orders the Fan Bak—a chance
to win one of 88 autographed keys from a Yamaha piano.

When Billboard caught up with Keys again earlier this
week, the tireless super woman was finally “taking a small
respite” for few days before the promotional juggernaut
kicks into gear. “Music is my first iove,” she says. “But what
drives me is the excitement and challenge of trying new
things, stretching myself creatively on as many different
levels as possible.”

Why did you decide to go back into the studio to record
more songs?

[t was just a natural progression. While we were mixing the
last couple of songs, it felt like we would have been rushing for
no reason to put the finishing touches on songs that deserved
one more week or so to do properly. So we gently moved the
album back.

You’ve now released two singles, “Doesn’t Mean Any-
thing” and “Try Sleeping With a Broken Heart.” What
other sonic hints can you share about the new album?
This album is really just about growth and freedom. Sonically,
the sound is grand and massive. It feels emotional and vulner-
able but there’s also a kind of freedom in it. [ can’t quite find a
better word than freedom to really describe it. Even though
every song has touches of different textures and sounds, the
overall [sense of ] freedom is the thing that grounds it. It’s def-
initely the theme of where | am in my life.

Another song example is the track “Love Is Blind.” Some
people say the piano on it sounds like something from Mar-
vin Gaye or Bob Marley. We've been using a lot of different
keyboard sounds on this album. This particular song uses the
CP 70 keyboard. It looks just like a piano but has a different
tone; more of an electric sound. The song has a darker tone
to it and the beats get real heavy. But then the vocals are very
soulful and bluesy.

Who is the producer on that track?

On “Love Is Blind” and “Try,” | worked with Jeff Bhasker. He
plays beautiful keyboards and piano. We definitely had a great
time playing together.

You worked again with longtime collaborator Kerry “Kru-
cial” Brothers. Who else are you collaborating with on
“Freedom”?

The album mainly features me. There are one or two more
songs I'm working on now that it would be really exciting to
tell you about. But I'd like to finalize everything before I start
spreading the word.

What triggered this whole freedom feeling?

The process began with “As 1 Am.” | was trying to find the way
to totally be myself and what that meant; figuring out what
choices | wanted to make and not make in order to truly honor
myself. That was the beginning of learning how to do that. And
now it's culminated into “The Element of Freedom”: the abil-
ity to have nothing holding you back; to be totally brave enough
to be completely yourselfin all of its glory.

You worked with Whitney Houston on her current single,
“Million Dollar Bill.” Are there any other outside projects
on your plate now?

Whitney is an artist who inspired me from [the time [ was] a
little girl. Fast-forwarding to now and being able to work with
her to help create this song that took off was fun. We had a lot
of laughs; it was like being with a long-lost friend. Although
I'm staying focused now on my project, | definitely see myself
working with more artists as time goes by and moving more
into the writer/producer lane. It’s another interesting and fun
way to express my thoughts, ideas and feelings in another style.

Do you also envision having your own label?

1 don’t really have a desire to do my own label, to be honest with
you. It's like a pain in the ass (laughs), because you've got to
deal with so much irrelevant stuff. To do like me times six or
seven other people, | don’t know. I might totally lose it. I have
more of a desire to bring talented people to the forefront and
help support them. That's why | see myself doing more of the
writer/producer thing. But not necessarily running a label be-
cause labels are dying. It’s a whole different world.

You could feel the fun you were having performing “Em-
pire State of Mind” with Jay-Z during the World Series.
What jazzes you about being onstage?

One of my favorite things is experiencing the spontaneous
moment that only happens once. No matter how many times
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you perform, you never have the same moment twice. And |
love that. I love the magic of that one moment in that one
place shared only by myselfand all the people who attended
that night. [t's our special connection. There’s nothing like
the energy, communication and unity that happens through
music. Even if you don’t speak the same language, you un-
derstand music.

In the meantime, you’ve established a new company called
AK Worldwide. How did you come up with its slogan:
“The business of inspiration”?

AKW is the home base for everything I'm involved in
presently and want to become involved with in the future.
[Her AKW team includes managing director Erika Rose and
director of operations D] Walton.] And its slogan means a
lot to me. When T first started in this business, [ was really
young and trying to figure out how to balance and make
everything work. It wasn’t until about 18 months ago that it
all made sense to me. That for me—through my music and
the various ventures I've done so far-—there’s a certain in-
spiration aspect that goes along with the kind of businesses
[ want to be involved in.

I'd always wondered why | was so attracted to the model of
Oprah Winfrey, and ] realized it’s because she’s able to do things
inanincredible way that somehow touches your life and makes
you think about things in a whole new way. There’s a lot of in-
spiration in whai she does and gives to the world.

And that’s where | feel comfortable, working with what feels
naturaland authentic. There’s enough in the world that focuses
on the other side. 1’d like to focus on what can lift us up as a
people, help us learn and be open to new things.

Besides your philanthropic endeavor, , Keep a Child Aliv
what other AKW ventures are planned

A new partnership I'm involved with is a jewelry line called the
Barber’s Daughters. [ met a designer [Gisele Theriault] in Toronto
whomakes gorgeous jewelry. | was just so shocked and stunned
by her work. Not only is it all done by hand but it's also hand-
engraved with beautiful words and phrases. Being a lyricist, |
love words. And every word written on this jewelry gives you
something to think about, to strive for or liftyou up in your jour-
ney. You can feel the words on your skin as if it's your own per-
sonal mantra. [Keys will debut the collection Nov. 23-24 at a
public event at Collette Blanchard Gallery in New York.|

When will you introduce the jewelry line?
We just did a piece tor my Black Ball—Dbeautiful dog tags
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BY THE NUMBERS

Alicia Keys has two of the top 100 best-selling
albums in the Nielsen SoundScan era (1991-present)
with “Songs in A Minor” (6.2 milllon) and “The Diary
of Alicia Keys” (4.6 miilion).

AKeys and Britney Spears are the only two female
artists to have their first four charting albums all
debut at No. 1on the Billboard 200.

Keys has racked up 18 Billboard Hot 100 hits, with
nine of those reaching the top 10. She’s had three
No. 1s: “Fallin’,” for six weeks; “My Boo” (with
Usher), for six weeks; and “No One,” for five weeks.

Keys’ chart history is just as impressive on the Hot
R&B/Hip-Hop Songstally, where she’s notched six

Nielsen SoundScan
U.S. Sales:

with the quote: “The best way to find yourselfis to lose your-
self in the service of others.” It’s froin Gandhi. We're gear-
ing up now for the formal launch of our first collaborative
line in 2010.

My other AKW venture is an idea I've had for a little
while now, an online inspirational site called IAmASuper-
woman.con. It will launch Dec. 15 along with my album. It’s
going to be a great lifestyle place for people to visit . . . ulti-
mately, in essence, an online magazine. A place where you
can get overall advice on financial matters, beauty and fitness
as well as tips and thoughts on other subjects. I want to en-
gage wonderful women from all walks of life to share their
experiences, who can bring specialized knowledge to differ-
entareas on the site. It will be a place where people can com-
mune and talk about what’s on their minds, what’s going on
in the world politically and socially.

Any movie or TV projects on your horizon?

On the acting side, there is one main role that I very much
want to tell you about, but | can’t. | know that sucks [laughs].
I can say it’s an action film. But if it all comes together, that
would really, really be my goal of the year.

Outside of that, my manager/partner Jeff Robinson and I
areworking on a TV show for NBC that’s comingalong well.
And we're working on a film with Miramax about a female
DJ. I personally want to get involved with Broadway. I have
some great ideas in terms of developing new pieces as well
as helping to bring other strong projects to Broadway.

music, what

If ye ren’tinn uld you be doing?

I definitely love people and being a part of people’s lives. [ guess
I’d be of service to people in some way. Still on my list of things
[ want to accomplish is creating charter schools.

Looking back on your career, has the journey been what
This industry is difficult to break into. Like anything you want
to do, you have to love it and be completely focused on it.
Nothing can divert or distract you. It’s not going to happen
quick, it’s not going to be real easy. It’s not going to be the
answer to all your problems or like some Cinderella story.
There’s no such thing.

I'look back and see where I started from and, in my eyes, I'm
just starting. Honestly, all of it is one big surprise. The many
accomplishments that I've been able to be a part of . . . ] feel
extremely humble, grateful and excited to continue on that path.
It's all one big “wow.” .o
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No. 1s: “Fallin’,” “My Boo,” “No One,” “You Don’t
Know My Name,” “if | Ain’t Got You” and “Like You’ll
Never See Me Again.” —Keith Caulfield
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| Yet. The Most Popular

Digital Tracks Account

- For More Sales Every Year
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The great hope for digital music was that it would make the
recording industry more egalitarian—that up-and-coming bands
with pluck and a knack for promotion would be able to get their
work to the masses without the backing of record labels.
According to “The Long Tail: Why the Future of Business

Is Selling Less of More”—a 2006 book by Wired magazine editor
in chief Chris Anderson—hits dominated the market mostly
because shelf space in stores was limited. Digital retail and
online media would exponentially increase the choices available
to consumers, who would then use online tools to discover
products that appealed to them more than the biggest hits.

Anderson’s “Long Tail” idea comes from a sales graph that
looks like the letter “L” with a curve instead of a corner. On
the left are the hits, the 5,000 best-selling titles that would
typically be carried by a national chain; on the right, further
down the curve, are less popular titles that sell fewer copies.
In the physical world, few stores have space for these niche
titles, which don’t sell well. But in the digital world, where
space hardly matters, Anderson suggested, these titles would
collectively account for a far greater percentage of music
sales—and of movies, books and other consumer products.
The ways we think about popular taste, he writes, “are actu-
ally artifacts of poor supply-and-demand matching—a mar-
ket response to inefficient distribution.”

For an industry that coined the term “hit parade,” this
would amount to nothing short of a revolution.

So far, at least according to Nielsen SoundScan data on
U.S. music sales from January 2004 through October 2009,
that revolution hasn’t arrived—although the demand for al-
bums has changed. Sales of albums, especially digital ones,
became significantly less concentrated around hit releases

-
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ALBUM SALES: HEAD VS. TAIL

As sales of the top 5,000 albums decrease in units (blue bars) and by percentage of
total album sales (blue circles), those of other albums (in red) gain ground.

507,207,000

DIGITAL ALBUMS: HEAD VS. TAIL

Even as sales of the top 5,000 digital albums increase in units (blue bars), they lose
market share (blue circles) to those of other albums (in red).
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since 2004. But sales of digital tracks—which this year ac-
count for 56% of digital sales by track volume—have grown
more concentrated in hits during the same time period.

Essentially, hit songs are becoming more important while
hit albums are becoming less so.

Although “The Long Tail” discusses the waning promi-
nence of hits, Anderson would prefer to look past the top of
the head of hit singles at a larger group of tracks to gauge
broad shifts in demand. “In short, this isn’t enough datu to
draw any proper ‘Long Tail’ conclusions about,” he wrote in
an e-mail, “since it doesn’t use Head and Tail the way the
theory does.”

Since the publication of “The Long Tail,” some studies have
confirmed the book’s thesis, while others have cast doubton
it. In a 2008 paper, Harvard Business School associate profes-
sor Anita Elberse found that hit titles still dominated sales even
though some consumers were venturing further down the tail.
This year, two researchers at the Wharton School of the Uni-
versity of Pennsylvania, Tom F. Tan and Serguei Netessine, ex-
amined Netflix user data from 2000 to 2005 and found that
new titles are appearing faster than customers can discover
them. Perhaps more surprisingly, a study by PRS for Music
chief economist Will Page and BigChampagne CEO Eric Gar-
land found that the demand for songs on file-sharing serv-
ices—which offer users almost unlimited choice—closely
mirrors that of purchased tracks. Only 5% of songs accounted
for 80% of downloads, resulting in what the authors called a
“hit-heavy, skinny-tail distribution.”

One thing that hasn’t changed since the publication of
“The Long Tail” is how hard itis for artists to scll a meaning-
ful amount of music—whether or not they’re signed to alabel.
From 2004 to 2008, the number of new albums released per
year has more than doubled. And although digital retail is
taking market share from the most popular titles, the sheer
number of unpopular albums available meuans that each of
those titles doesn’t benefit much from their collective in-
crease in market share. The millions of units that are shift-
ing from a few titles at the head of the tail are migrating toa
few hundred thousand at the end of it—each of which doesn’t
sell much more.

HEAD

THE POWER OF HIT SONGS

So far digital retail is less about albums than individual songs,
which account for 57% of all purchased tracks so far in 2009.
And in the last five years, track sales have become increasingly
more concentrated, so that hits matter more each year. This trend
was first noticed by Elberse, who pointed out that it was happen-
ing even as the number of tracks available continues toincrease.

The change is significant. From 2004 through October 2009,
the most popular tracks have steadily and consistently grabbed
market share—and tens of millions in unit sales—from less pop-
ular songs. The growth is slight at the top of the chart and more
noticeable further down. The top 10 increased to 3.1% from 2.1%.
The top 40 increased t0 8.3% from 5.9%. And so on. The top 200
tracks—that’s just 0.002% of thie nearly 9 million currently listed
at Ainazon—have a market share of 18.7%. In 2004, their share
wus 14.5%.

Ata time when more music is available than ever before, why
do so many consumers buy the same few songs? It may be be-
cause popular taste tends to reinforce itself, especially in an on-
line world. Or it may be because buyers of single trucks tend to
be casual funs who are more inclined to buy songs they hear
on the radioand TV.

“One aspect of word-of-mouth online is that it can be an ef-
fective discovery technique, driving demand to titles that don’t
have traditional marketing,” Anderson said. “But the other side
of it is that it can lead to herd behavior, with ‘winner take all’
effects. It’s possible for both to work at the same time, with
some word-of-mouth boosting niche acts, while other word-of-
mouth creates bigger hits at the very top of the curve.”

Weekly sales figures show just how important hits have
become. Since iTunes launched variable pricing in early
April, the top 200 tracks have retained their market share
cven as the number of tracks purchased each week has fallen
by about 6%. (Some of this decline may be due to a midyear
weakness in digital track sales.) From April to July, the top
200 averaged a 24% shure of each week’s total track sales. In
the same period in 2008, the top 200 averaged just 22.2% of
each week’s track sales, even though most of the top 200
songs were less expensive.

Although higher prices have depressed sales of hits—in
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terms of units, not revenue—consumers haven’t been spend-
ing their money on other songs. “The Long Tail” suggests that
consumers will use increasingly sophisticated digital tools to
discover, sample and buy music that appeals to them more than
the biggest hits. Butin the case of digital tracks, that hasn’t hap-
pened. Consumers who are turned off by a $1.29 price point
for the track they came to buy don’t seem to seek out less pop-
ular alternatives. In other words, many music funs aren’t shun-
ning hits because they don’t like them but because the price
rose by 30 cents. And if they don’t find the hits they want, they
forgo a music purchase altogether.

THE LONG TAIL OF ALBUMS

Overall, album sales don’tlook that different from five years ago,
atleastin terras of the demand curve. The most significant change
has been the overall decline in album sales: 32% from 2004 to
2008. As everyone in the industry knows, it’s tough all over.

As “The Long Tail” predicts, the most popular albums fared
the worst, losing market share to less popular titles. From 2004
t0 2008, sales of the 5,000 albums that make up the head of the
demand curve dropped 40.5% while sales of the million-plus
albums that make up the tail declined 27.4% And not only did
sales of popular albums decline more than those of others, the
most popular ones declined the most. Unit sales of the top 1,000
albums of 2008 dropped 41.7% from their 2004 levels. The sec-
ond thousand most popular albums dropped 36%, the third
thousand fell 33.2%, the fourth 31.2% and the (ifth 30.9%. Five
years ago, the top 5,000 albumis represented 74.4% of total sales;
in 2008 they accounted for 70.2%. Some of this comes from the
sheer number of albums that now make up the end of the tail.

The marketplace for digital albums is also taking shape ac-
cording to the theories in “The Long Tail.” At a time when the
big-box retailers that now account for so much of the CD mar-
ket have cut the shelf space they devote to music, the number
of tracks available from online services keeps rising. And dig-
ital retailers make it easier for consumers to sample musicand
use various other filters and discovery tools that “The Long Tail”
predicted would distract them from the hits.

Justas “The Long Tail” indicated, demand for digital albums
is moving fturther down the tail than that for albums overall.

SOURCE: Nielsen SoundScan; year to date through Oct. 25

26 | BILLBOARD | NOVEMBER 14, 2009

WWW. americanradiohistorv.com

-


www.americanradiohistory.com

In 2008, the top 5,000 albums accounted for 64.7% of digital
album sales, as opposed to 70.2% of album sales overall. And
the market share of the top 5,000 digital albums is shrinking
as niche products take away sales from more popular titles. But
the rate of change is slowing—the head lost three percentage
points in 2007 and 2008 after shedding more than six pointsin
2006, which means that the demand curve could settle in some-
thing close to its current shape.

Within the head of the demand curve, which represents a
wide range of popularity, albums have been affected very dif-
ferently. In 2006 and 2007, the most popular 100 albums lost
the most market share in absolute terms. The three percent-
age points of market share they lost represented about 1 mil-
lion units. In 2008, albums from No. 101 to No. 200 lost the
most share in absolute terms. But in relative terms, the albums
in the middle of the head fared the worst in terms of losing
share. From 2004 to 2008, albums from No. 301 to No. 400 lost
the greatest percent of their market share—34%. From 2005 to
2008, Nos. 401-500 suffered the most—22%. From 2006 to 2008,
albums as far down as No. 4,000 lost a greater percent of their
market share (7%) then the top 100 ranks (5%).

As “The Long Tail” predicted, sales will disperse across a
wider range of titles as consumer choice increases. Within the
tail of digital albums, the truly obscure albums seem to be
pulling sales away from those that are merely unpopular. In
2008, even as the head of the tail shrunk more slowly than in
previous years, albums as unpopular as those around No. 8,000
gave up market share to titles that were even less popular.

LIFE IN THE TAIL

Life in the long tail can be difficult for any individual artist. One
such album—former Afghan Whigs frontman Greg Dulli’s
“Live at the Triple Door"—sold 1,400 digital copiesin 2008 and
ranked at No. 6,736. As “The Long Tail” would have predicted,
an album with that sales rank benefitted from the effects of
widespread digital distribution. But during the past three years
the gain for an album at No. 6,736 was nil: around 75 addi-
tional copies.

Dulli is the type of artist who might be expected to benefit
from the economics of the long tail. Signed to a major label in
the early '90s, the Afghan Whigs released some moderately
successful albums, and Dulli has enjoyed similar success as a
solo artist. But now Dulli and artists like him now face more
competition, simply because so many more albums come out
each year—-*“Live at the Triple Door” was one of 50,000 digital-
only albums released in 2008. Even if Dulli keeps cracking the
top 10,000 albums, his market share is likely to be smaller than
what it is today. And market share is important because it in-
fluences other revenue streams, such as touring and merchan-
dise sales.

In terms of overall album sales—not just those of digital al-
bums—the greatest changes may be taking place in what might
be called the middle class: albums ranked from No. 200 to No.
2,000 in terms of sales. Many of these are catalog titles that ben-
efited from year-round price-and-positioning programs at re-
tailers like Virgin Megastore and fye. Sales of these albums
dropped as much as 34% from 2006 through 2008, compared
with the 27% decline in overall sales.

Most likely because so many music stores closed, catalog
chestnuts like the Phil Collins collection “Hits” have stayed
close to their overall sales rank while selling far fewer units. In
2006, “Hits” sold 116,000 copies, enough to rank at No. 699
among the best-selling albums of the year. By 2008, “Hits” sold
82,000—a 29% drop—but ranked at No. 703.

In the digital world, which relies less on merchandising pro-
grams, “Hits” is all but absent: It hasn’t cracked the list of the
top 10,000 digital albums since 2006. Bargain catalog makes
an appealing impulse buy at physical stores, and since many
retailers can’t carry all of Collins’ albums, they focused on a
hits collection. In the digital world, consumers have many
more options for Collins’ catalog. In addition to “Hits,” shop-
pers can choose from his studio albums like “No Jacket Re-
quired” (No. 3,273) and “But Seriously” (No. 9,652) or buy their
favorite tracks individually.

HIT TRACKS ARE GAINING GROUND

In the last half decade, sales of the most popular songs have sold better relative to total track sales.
The top 200—out of about 10 million—account for nearly one in five purchases.
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HIT ALBUMS HAVE LOST GROUND

In the last half decade, the most popular albums have sold slightly worse relative to total album sales.
The market share of the top 200 fell until this year when it has increased so far.
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HIT DIGITAL ALBUMS HAVE LOST GROUND

In the last half decade, the most popular digital albums have sold worse relative to total digital album sales.
But that trend has slowed in the last three years.
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In the last half decade, as sales of individual tracks have grown in units (orange bars), they have declined as a percentage of total tracks .
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ARE THERE RICHES IN NICHES?
So how can music companies adapt to this new world? “The  age of sales, no individual one accrued any meaningful in-  in order to play live or sell other goods, they still need to reach a
Long Tail” urges businesses to “think niche.” Since the future ~ come—and few have received the attention their creatorswould  significant audience to make that pay off.) Elberse, for one, does-
is “sellingless of more,” it makes sense to make available every  need to perform or sell merchandise at a time when thoserev-  n’t think content companies should focus on hits any less than
product possible. And since niche titles are rarely discounted,  enue streams are becoming more important. they do now. “l don’t think they need to go about their job any
Anderson argues, online retailers like Amazon are wise to use Major labels and independents that are run as serious busi-  differently now than they did 10 years ago,” she told Billboard.
recommendation engines to subtly nudge their consumersto-  nesses should continue to focus on how to reach a mass audi-  “They will still bet on a few projects more than other projects in
ward relatively unpopular items. ence—especially on how they can do so using new digital tools  their portfolio and hope they will become the winners that pay
Atthe time “The Long Tail” came out, this was smart advice—  and the advertising and sponsorships that are becoming in-  for the majority of things that don’t make a profit.” ee :
and it still is for online retailers like Amazon and Netflix, which  creasingly important in the music businesses.
sell physical goods. For years big-box retailers like Wal-Mart Indeed, labels have continued to focus on finding hits for a  Editor’s note: This story was edited by Louis Hau and Robert
have used popular CDs as loss leaders to drive sales of more  reason: It's almost impossible for them to make real moneyany  Levine; Levine several years ago worked with Chris Anderson, the
expensive, high-margin products. So far, however, pure digital ~ other way. (Even if a company or act decides to give away music  author of “The Long Tail,” at Wired magazine.
retailers work differently, and iTunes, which typically has the
highest prices of any online music store, still has the highest
market share. (iTunes also sells more expensive versions of ‘ , —
some albums.) And as long as the most popular titles command Lo n L I e
the highest prices, as they now do on iTunes, retailers would
be wise to steer consumers toward them in order to maximize .
revenue and, presumably, margins. it’s Easier Than Ever tal distribution so easy make it albums lost market share to less
There is also evidence that a retailer could alienate consumers To Sell Albums—But harder for each individual albumto  popular titles.
by steering them toward niche items that don’t appeal as much Harder Than Ever achieve even modest sales. In a To the losers, the decline can be
as hits. Anderson wrote in the book that, as listeners stop buy- To Stand Out record store, an artist might domi-  significant: Albums among the 100
ing CDs and explore the tail, they are “typically more satisfied nate a niche easily, since the shop  bestsellers of 2006 collectively lost
with what they find.” But Elberse studied user ratings at the Inthe online age, do artists stillneed might only stock a few thousand three percentage points of market
Australian DVD rental service Quickflix and found that the labels? The Long Tail seemstoimply  other titles. At an online retailer,it’'s share, according to SoundScan,
more popular titles also received the most favorable ratings. that they don’t, and many digital easierto getlostinacrowd of hun- equalto about 10,000 copies each.
Users who rented obscure titles tended to rate them less favor- music executives agree. Just put the  dreds of thousands. At the other end of the tail, however,
able than they did hits. music online, they say, and fans will Consider the numbers: Since the gains are so modest they barely
“No matter how [ slice and dice the customer base, customers find it. 2004, the most popular digital al- matter. In 2006, the No. 7,000-
give lower ratings to obscure titles,” she wrote in her article for the But how many? bums have lost market shareto less  ranked title gained about 64 units
Harvard Business Review. “There are signs that if you keep push- Although popular albums no populartitles, according to Nielsen worth of market share. At No. 1
ing people into the tail because the economics for you are really longer dominate the market like SoundScan. (Since sales of digital 10,000, the gain was 53 units. |
good, that might actually hurt you in the long run.” “That may be they once did, each digital album albums are rising, these losses are Album sales are so hard to 4
true for the specific example of the Australian DVD data,” Ander- toward the end of the tail won’tben-  in market share, not units sold.) In  achieve for niche artists that giving .
son wrote on his blog, “but it is not clear from the paper why she efit much. That's because the Long 2005, the titles that ranked from  away music may seem like a good
feels able to extrapolate that to all Internet commerce.” In their Tail phenomenon takes away signif- No. 101 to No. 200 on Nielsen idea, and the value of additional
analysis of Netflix user ratings, Wharton's Tan and Netessine also icant sales from the few albums at  SoundScan’s list of the best-sell- fans could outweigh the revenue
found that consumers tend to be more satisfied by hits than niches. the top of the charts but redistrib-  ing albums of the year collectively lost. But it’'s awareness—not just
While it's easy to see how retailers could adapt to the world utes those sales among many oth- lost one percentage point of mar- sales—that’s hardest to come by.
of “The Long Tail,” what about content creators and the com- ers—each of which doesn’t sell ket share—equal to 1,700 units There’s already so much free music
panies that fund and market their work? Any label or artist that enough additional copies to amount  each. Now, that same force also available on the Internet that giv-
stopped trying for a hit in order to focus on a niche is almost to a significant gain. hurts albums that aren’tinthe top ing it away might not do much to
certainly doing the wrong thing, atleast in economic terms. Al- The same forces that make digi- tier of hits: In 2006 the top 2,000  win an artist new fans. —-GP
though niche titles collectively account for a greater percent-
LT | RN NN |
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SIDEMAN NO MORE

n the mid-"80s—at the height of

the band’s popularity—a rock

critic called Def Leppard the

most faceless band in the world.

While almost anyone with a
radio could sing one ofits hits, mem-
bers of the band were able to walk
around largely unmolested, and in
some cases, ignored.

OneRepublic frontman Ryan Ted-
der is hoping to avoid a similar fate.
Ever since “Apologize” topped the Bill-
board Hot 100 in late 2007, the song
has become partof pop culture; even
ifyou don’tknow it off the top of your
head, you've probably heard it while
you were buying toilel paper at the
drugstore. Tedder’s biggest goal for
OneRepublic’s new album, “Waking
Up,” which will be released Nov. 17
on Mosley/Interscope, is to define
the band beyond one extremely pop-
ular single.

‘Of course it would have been safer
to just make {debut album] ‘Dream-
ingOut Loud,” part two,” Tedder says.
“But we didn’t want to do that. The
firstalbum soundslikeaband in Los
Angeles inastudio. The new one re-
flects ourexperience since then—it’s
colorful and uptempo and exciting,
not just a collection of ballads.”

Along with touring to set up the
new album-—OneRepublic opened
for Rob Thomas—Inlerscope is
rolling out an extensive campaign to
define the band. Four songs from the
new album, including the first sin-
gle, “All the Right Moves,” will be re-
leased prior to the 17th as part of
iTunes’ Countdown promotion. Fans
who purchase those songs will then
have the option of buying the remain-
der of the album on release day.

“All the Right Moves” is No. 85 on
the Hot 100. “The song is building
at hot AC and we’re getting good
early support from top 40,” OneRe-
public manager Ron Laffitte says.
“The band is going to stations in dif-
ferent cities and having sit-downs
with program directors.

Laffitte says “All the Right Moves”
is the lead single in all teiritories, save
for Germany, where a synch led to a
different track gaining traction. “A

IN STEREO

Not apologizing anymore:
ONEREPUBLIC

KID N PLAY

SHAKEN, NOT STIRRED

ow

BY CORTNEY HARDING

ISLAND BREEZE

THIS REPUBLIC QF ROCKING

OneRepublic Is Ready To Prove It’s

pretty big film came out over there re-
cently, and the song ‘Secrets’ was fea-
tured in it pretty prominently,” he
says. “It was a great starting point for
us, and the song is now at No. 2 on
the German a‘rplay chart

Steve Sherr of Interscope’s mar-
keting team says OneRepublic is fo-
cusing its promotional efforts on the
local level. “Pretty much every city
they go to, they're doing local press
and regional TV,” he says. Despite the
fact that Tedder is adamant that the

new album isn’t “drive the kids to soc-
cer practice music,” Sherr saysit's im-
portant for the group to play “Good
Morning Cleveland,” or each city’s
equivalent program.

“You can reach more people play-
ing local stations than playing Letter-
man,” Sherr says. “But that said, they
are going to play the Jimmy Kimmel
and Craig Ferguson shows, too.”

OneRepublic will also be part of'a
promotion with the NBC weight loss
reality show “The Biggest Loser” and

the charity Feeding America. “Ryan
was filmed talking about Feeding
America and the work they do, and
we're goingto film the entire band at
a food bank,” Sherr says. “The seg-
ment will then air at the end of an
episode of ‘The Biggest Loser."’

In addition to appealing to OneRe-
public fans, Laffitte says that he wants
to reach out to fans of Tedder’s song-
writing. “When we do local media, it's
a great way for us to tell their story
and start conversations,” he says. “A

NOVEMBER 14, 2009

ger Than ‘Apologize’ =

lot of stations will play songs such as
Beyoncé’s ‘Halo’ during their inter-
views with OneRepublicand then ask
Ryan about writing those songs. It's
anatural thingtotalk aboutand it re-
ally shows Ryan's range.

Tedder says that. in a perfect world,
he would keep his songwriting and pro-
ducing separate from the band. “I do
get the exira exposure, though, which
is always good,” he says. “1 will say that
beingawriterand a producer is much
easier than being an artist. .
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>>>BON JOVI
PLAYING BERLIN
WALL

Bon Jovi has added a
performance at the 20th-
anniversary celebration
for the fall of the Berlin
Wall in Germany to an
already full promotional
schedule for its new
album, “The Circle.” The
group is currently the
only entertainment at the
Nov. 9 ceremony and will
perform the album’s first
single, “We Weren't Born
to Follow.” Bon Jovi will
also perform on NBC'’s
“Today” each Wednesday
during November. It will
kick off a world tour Feb.
19 in Seattle that is
expected to last two
years, covering 30
countries.

>>>LADY GAGA
BREAKS RECORD
Lady Gagais the first
artist in the 17-year
history of Billboard's Pop
Songs chart to notch four
No. 1s from a debut
album, as “Paparazzi”
rises 3-1. The singer,
recently honored as
Billboard's Rising Star,
previously led Pop Songs
with “Just Dance,” “Poker
Face” and “LoveGame”
from her debut release,
“The Fame.” The set has
sold 1.6 million copies,
according to Nielsen
SoundScan. It will be
rereleased Nov. 23 in
expanded form as “The
Fame Monster.” Since the
Pop Songs chart debuted
in1992, only Ace of Base
and Avril Lavigne have
had three No. 1s from a
debut album.

>>>LEWIS MAKES
LIVE DEBUT

Leona Lewis played her
first full concert on home
turf in Hackney, East
London, to launch her
new album. The U.K.
singer, who became a
worldwide star after
winning “The X Factor” in
2006, grew up in
Hackney and chose the
borough’s famous
Hackney Empire theater
for her Nov. 2 live debut.
“I first performed here
when | was 13,” she told
the audience. “So it
seemed fitting to come
back and do my first live
show here.” Lewis is
expected to tour next
year, although dates
haven’t yet been
announced.

Reporting by Gary Graff,
Mark Sutherland and
Gary Trust.
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AllEyesOnHim

Roots Rock Sideman Dave
Rawlings Steps Into The
Spotlight

Dave Rawlings has spent the last decade es-
tablishing himself as one of the most promi-
nent sidemen in roots music, working in the
studio and on the road with the likes of Old
Crow Medicine Show, Bright Eyes and his
longtime partner Gillian Welch. But this
month Rawlings makes a move toward cen-
ter stage with the release of “A Friend of a
Friend,” the debut album by the Dave Rawl-
ings Machine, which finds the singer/gui-
tarist leading an all-star ensemble that
includes Welch, members of OCMS, Tom
Petty keyboardist Benmont Tench and Nate
Walcott of Bright Eyes. The nine-track set
hits stores Nov. 17 on Welch and Rawlings’
Ryko-distributed Acony Records.

Given the authority with which Rawlings
sings and strums on “A Friend of a Friend,”
one might wonder if the desire to make an
album with his name on the cover has been
burning inside him while he toiled for oth-
ers. “In a word, no,” Rawlings says with a
laugh. “Ifithad, I suppose I would have done
it a lot sooner. | just didn’t think there was
much ofa pointin putting out something un-
less it was of a particular level of quality. And
maybe | didn’t feel like | could achieve that
until recently.

According to Welch, “Dave never really
liked the sound of his voice as a lead singer
until a couple of years ago, when it kind of
got fatter and bigger. Now he’s got this really
great, reedy rock’n’roll tenor.

Indeed, the tunes on “A Friend of a Friend”
—which includes seven originals, as well as
versions of Ryan Adams’' “To Be Young (Is

o O
‘I justdidn’t
think there
was much
of a pointin
putting out
something
unless it
was of a
particular
level of
quality, and
maybe I
didn’t feel
like I could
achieve that
until

recently.’
DAVE RAWLINGS

30 BILLBOARD | NOVEMBER 14, 2009

to Be Sud, Is to Be High)” and “Method Act-
ing” by Bright Eyes—swing much harder
than those on Welch’s more austere record-
ings. “Not to make a joke on the title of the
album, but these songs seemed a lot friend

lier,” Welch says. That different quality, she
adds, required a different approach.

Despite Rawlings’ extensive résumé, Acony
GM Lori Condon acknowledges that the chal-
lenge in selling a record by the Dave Rawlings
Machine is getting listeners to recognize the
frontman’s name. (“He’s a little bit of a mys-
tery man,” his manager Cliff Burnstein says.)
Condon says the lubel is utilizing Welch's Web
site and her e-mail list as a way to bring “A
Friend of a Friend” to the attention of those
who may not realize they’re already fans of
Rawlings’ work.

At retail, the label is focusing on its re-
lationships with indie stores; on his upcom-
ing tour (which kicks off Nov. 28 in Athens,
Ga.) Rawlings is scheduled to make day-
time in-store appearances at Nashville’s
Grimey’s and Austin’s Waterloo, among
others. Press coverage also plays a central
role in the label’s rollout, says Condon, who
mentions an upcoming Amevrican Song-
writer cover and a four-star review in Eng-
land’s Uncut magazine. “It’s pretty difficult
to have any certainty about our sales expec-
tations,” Condon says, “especially since
Gillian’s last album came out in 2003. But
I'd say that in a year from now, 20,000
records would feel good.”

“Talking someone into buying a record that
they don’t like” is tricky business, Rawlings
says, speaking as both artist and label owner.
“All you can do is put it out there and lel the
people who have a good chance of liking it know
aboul it.” s
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TEREO
VISION

Stereophonics Survive Label Chaos
And Come Back Strong

Scoring a fifth successive U.K.
No. 1 album should be a mo-
mentous occasion for any
band, but in October 2007 the
Welsh rock outfit Stereophon-
ics wasn't able to savor the
achievement for long.

Just as their sixth studio set,
“Pull the Pin,” topped the Offi-
cial Charts Co. (OCC) albums
list, Stereophonics’ label, V2,
was integrated into Mercury

Records following its acquisi-
tion by Universal Music Group
(Billboard.biz, Oct. 22, 2007).
That left one of Britain’s bigges!
contemporary rock bands effec-
tively between labels.

Looking back, Stereopnon-
ics singer/songwriter Kelly
Jones reckons the timing af-
fected sales for “Pull the Pin
“Nobody was working the
record,” he recalls. “Mercury

With a little
help from his
friends:
DAVE
RAWLINGS
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>>>HOWARD’S
END

Veteran South Africa-born/
Germany-based schlager
singer Howard Carpendale
retired from music in 2003—
but that didn’t last long.
Carpendale’s latest album,
“Stark” (Koch/Universal), re-
leased Sept. 25 in Germany,
Austria and Switzerland, re-
turns the 63-year-old to the
charts that were his regular
haunts in the’70s and ’80s.
“Stark” is the second new
set Carpendale has recorded
since shunning retirement in
Miami and heading back to
Germany in 2007, His Novem-
ber 2007 comeback album,
“20 Uhr 10,” has sold more
than 300,000 copies in Ger-
many, according to his label.
Encouraged by that success
and a subsequent sellout tour,
Carpendale decided the come-
back shouldn’t be a one-off.
The 12 tracks on “Stark,” he
says, were informed by per-
sonal experience to create “the
soundtrack of my life.” How-

ever, Carpendale swiftly adds
that it’s not strictly autobio-
graphical. “I haven’t really ex-
perienced [all] the things that
I sing about,” he says. “That
would be too terrible. But it has
to be authentic. The songs
have to be about things that
could have happened to me.”
Koch says “Stark” is closing
in on gold status (100,000
shipments); it remains on the
Media Control/Gfk chart.
The new album’s original
material is published by
Airplay/Warner/Chappell.
Carpendale will undertake a
40-date tour Germany in
April and May 2010, booked
through the Berlin-based
DEA. —Wolfgang Spahr
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didn’t want to step on V2’s
toes and V2 staff were going,
‘We're all being fired.” It was
a shit time.”

Fast-forward two years and
Jones says the quartet is “in
a better place than it’s ever
been.” His mood is fueled by
the U.K. release of the act’s
new studio album, “Keep
Calm & Carry On,” Nov. 16,
following a successful great-
est-hits campaign.

Mercury will release “Keep
Calm” simultaneously in
Japan and Australasia; the
album will roll out internation-
ally in February 2010 but, as
yet, an American release is yet
to be confirmed.

The album’s mix of contem-
plative ballads and fiery rock
numbers pushes Jones' deep

>>>SCREEN
DREAM

The Italian music industry’s
love affair with TV talent
shows continues to blossom.
The latest proof is Alessan-
dra Amoroso, a 23-year-old
singer from Lecce, who won
the eighth edition of the
Canale 5 network’s talent
show, “Amici di Maria De Fil-
ippi,” in March.

Her prize was a recording
deal with Sony Music Italy,
resulting in an EP, “Stup-
ida,” which Sony reports
has sold 200,000 copies.
That was followed by her
debut album, “Senza Nuv-
ole,” which entered the FIMI
chart at No. 1 a week after
its Sept. 25 release.

“It’s already gone platinum
[with 70,000 copies shipped],”
says Sony Music italy CEO
Rudy Zerbi, “and we reckon
it couid well reach triple-
platinum.” The album launched
with a concert in Milan that
was broadcast live to movie
theaters throughout Italy.

Zerbi is effusive in his
praise of “Amici” presenter
Maria De Filippi, describing
her as “the real talent scout

vocals to the fore. “I didn’t want
to make a guitar album with a
big wall of sound,” he says. “1
just wanted to do something a
lot more reflective and a bit
more layered.

The act, which is published
by Universal Music Publishing,
has sold more than 9 million
albums worldwide, says its Los
Angeles-based manager Dan
Garnett of Nettwerk.

Label upheaval notwith-
standing, the OCC says “Pull
the Pin” has sold 199,700 copies
in the United Kingdom. But
that doesn’t compare to Stereo-
phonics’ 2001 best seller “Just
Enough Education to Perform,”
with 1.8 million copies.

U.S. sales for “Just Enough”
stand at 83,000 copies, accord-
ing to Nielsen SoundScan, but
Jones says the band has
learned to live with its failure
to crack America. “We just
never had that luck,” he says.
“It would be good to do, but
we don’t lie awake at night
worrying about it.”

The band’s first full Mercury
release, “Best of Stereophon-
ics: Decade in the Sun,” has
sold 691,000-plus copies since
its November 2008 U.K. re-
lease, according to the OCC.
“That showed there’s a huge
market out there that loves the
band,” says Mercury U.K. prod-

uct manager Rachael Paley.

Paley notes that the band built
up a five-figure SMS database
during the “Decade” campaign,
adding that Stereophonics’
strong online presence was
vital to creating anticipation for
“Keep Calm.” Twitter, Facebook
and the band's Web site
(Stereophonics.com) have been
key to online activity, with a
special Facebook application
set to go live prior to the
album’s release.

TV is also playing a big part
in the U.K. setup, with appear-
ances on prime-time shows like
BBC 1’s “National Lottery”
(Nov. 11) and specialist pro-
grams like BBC 2’s “Later With
Jools Holland” (Oct. 27 and 30).

But internationally, tour-
ing is the heart of the cam-
paign. Garnett says the “Pull
the Pin” world tour grossed
more than $10 million in
ticket sales. He anticipates
similar results from the new
campaign, including a March
2010 U.K. arena tour (booked
by X-Ray Touring) followed
by Europe, Asia, Australia
and three U.S. trips, booked
by Paradigm.

“We're a live band,” Jones
says. “That’s where we get
our kicks from a lot of the
time—we’re all kind of gyp-
sies at heart.” .o

and A&R on this.” “Amici” first
aired in 2001, although its
impact on album sales was
negligible inits first seasons.
Ironically, during those rela-
tively lean years, the show
turned down a then-17-year-
old Amoroso.

Amoroso, who doesn’t
write her own material, is
booked by Sony’s Modena-
based agency International
Music and Arts.

—Mark Worden

>>>SLOW
DAZZLE

There’s some irony in the title
of Brett Anderson’s rapidly
recorded third solo album,
“Slow Attack,” which arrived
in the United Kingdom a lit-
tle more than a year after its
predecessor, “Wilderness.”

Released Nov. 2 on Ander-
son’s own label BA Songs,
the album then rolls out in
Europe, Australia and Asia
through various licensing
deals. A U.S. deal hasn’t yet
been struck.

“Slow Attack” teams the
former Suede singer with
sometime Brian Eno and
David Holmes collaborator

Leo Abrahams, the guitarist/
arranger whose work can be
heard in movies like “Ocean’s
12” and “Code 46.”

As producer/co-writer,
Abrahams’ cinematic experi-
ence helped create a lusher
sound than the stripped-back
“Wilderness,” says Ander-
son’s London-based man-
ager lan Grenfell. “ ‘Slow
Attack’ is a more ‘produced’
—and quite alot more com-
mercial—album than the
last two,” he says. “We’'re
starting to receive good
radio interest.”

The album’s setup has in-
cluded posting acoustic ver-
sions of tracks on YouTube.
“We’ve been dropping in a
new one every two weeks
since early August and get-
ting some very positive com-
ments and high viewing fig-
ures,” Grenfell says.

Anderson, who recently
signed a worldwide publish-
ing deal with Bucks Music,
follows up his intimate show
Oct. 27 at London’s Taber-
nacle venue with a U.K. and
European tour (booked by
13 Artists) starting in late
January. —Steve Adams
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A year ago, Justin Bieber was a kid from Toronto who had a gift for singing sweet-natured
covers of Usher hits, a penchant for playing the drums and a resourceful mother who posted

clips of him on YouTube.

Today, Bieber could be the biggest tween heartthrob in music. After signing with Island
Records, with the support of his mentor, Usher, the 15-year-old released his debut single, “One
Time,” in the summer and almost instantly turned his online audience into an army of dedi-
cated fans. “Bieber mania,” as his management now calls it, has spread so quickly that NBC says
more than 2,000 people attended his Oct. 12 “Today” performance at New York’s Rockefeller
Plaza—the largest crowd for any artist this year, including Miley Cyrus.

Bieber’s second single, “One Less Lonely Girl,” recently joined “One Time” on the Billboard
Hot 100, and a third, “Love Me,” which lifts its hook from the '90s Cardigans’ hit “Lovefool,” also
looks poised to enter the fray. With his debut album, “My World,” due Nov. 17, Bieber reflects
on his whirlwind of a year, the experience of recording and co-writing his album and how he stays

connected with fans.

1 WwWhen did you first think you might
have a talent for music?
I've always loved music, especially percussion
... I'm a big fan of Travis Barker. My mom
bought me my first drum kit when | was 4 be-
cause | was bangingon everything around the
house, even couches. | picked up the guitar
when [ was 6 and taught myself to play, but |
didn’t really start singing until | was 10.

2 How did you start taking it seriously?
| entered a singing competition, and some of
my relatives who couldn’t make it wanted to
see how | did. I posted the videos on YouTube,
and then other people started viewing and sub-
scribing. 1 didm’t tell my friends because they
didn’t really know that | could sing. They knew
me for playing sports. I just wanted to be a reg-
ular kid, and I knew they wouldn’t treat me the
same way if [ told them.

3 Your first three singles are all about

young love. What are the rest of the songs
on “My World” like?
Most are about love and stuff that girls can ap-
preciate, but I also co-wrote a song called “Down
to Earth.” It’s a ballad about the feelings I had
when my parents split up and how I helped my
family get through it. I think a lot of kids have
had their parents split up, and they should
know that it wasn’t because of something they
did. [ hope people can relate Lo it.

4 Do you still keep up with your fans
on YouTube?
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Oh, definitely. [ think the Internet is the best
way to reach your fans. A couple of years back,
artists didn’t have that tool, so why not use it
now? I'm also on Facebook, and my fans got
together and sent me a “Get Well” card on Twit-
ter when | was sick the other day. That was re-
ally cool. For now, I’'m too worried about getting
too close to the fans. | don’t share much per-
sonal information.

5 Whathas been the biggest change for
you in the past year?

I’'ve gained a lot more fans, and I'm able to
travel a lot more. I went to the U.K. for the
first time in the summer, and hundreds of
girls came out to see me. | wasn't totally sur-
prised because a lot of the people who com-
ment on my YouTube videos are from
overseas, but | still had no idea that many peo-
ple would come.

6 InSeptember, you presented at the

MTV Video Music Awards and defended
Taylor Swift after Kanye West inter-
rupted her acceptance speech. What
was that like?
When | first found out I was going to the VMAs,
1 was like, “Wow, this is such a big deal—let’s
go shopping!” After | presented, Taylor Swift
thanked me for saying that she deserved to win
her award. She said, “Thanks for sticking up
for me, lil’ bro,” and 1 was like, “Yeah, I've got
your back.” | wasn’t nervous at all, though . ..
[ never get nervous. 1 don’t think any performer
really does. e
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TRAIN

Save Me, San Francisco
Producer: Martin Terefe
Columbia Records

Release Date: Oct. 27
Train frontman Pat Monahan
isn’t kidding when he prom-
ises toward the end of his
band'’s fifth album, “Save Me,
San Francisco,” that "brick
by brick, we'll get back to
yesterday.” Train’s 15-year
anniversary puts the group
on the nostalgia track, from
shrinking its lineup to the
three founders—Monahan,
guitarist Jimmy Stafford and
drummer Scott Under-
wood—to a title track that
celebrates the band’s form-
ative days. On “l Got You,”
Train nods to Bay Area fore-
bears the Doobie Brothers
by using the lyrics and
melody from the group’s
"Black Water.” But Train
travels in a fresh direction
during the beatnik buoyancy
of the single "Hey, Soul Sis-
ter,” the playful cadence of
“If It's Love” and the ambi-
ent build of "Breakfast in
Bed.” But the trio mostly
stays on a familiar track with
the lushly crafted melody
of string-laden songs like
"Parachute,” “This Ain’t
Goodbye” (co-written with
Ryan Tedder) and “Words.”
Monahan’s earnest love songs
are all sugar and sunshine,

Mogis

right up to the gentle album
closer, “Marry Me.”"—GG

THE BLIND BOYS
OF ALABAMA

Duets

Producers: various
Saguaro Road Records
Release Date: Oct. 27

The Blind Boys of Alabama
have been in business for
generations, but only dur-
ing this decade has the
enduring gospel group
achieved broader recogni-
tion and acclaim. Much of
that has come through the
alliances the Blind Boys
have made with artists from
Ben Harper to Randy Travis,
both of whom appear on the
group’s latest release,
“Duets.” Only four of the 14
tracks are new, but many—
like the lovely “Magnificent
Sanctuary Band” (featuring
Susan Tedeschi)—may be
unfamiliar to Blind Boys
fans. That track was culled
from an album issued by the
featured artist, but the pre-
viously unreleased cuts
make for some of the most
exciting moments. With the
help of Toots & the Maytals’
Frederick “Toots” Hibbert,
the Blind Boys meld
nyabinghi reggae and gos-
pel on "Perfect Peace,” while
a collaboration with blues-
man John Hammond on

JULIAN CASABLANCAS
Phrazes for the Young
Producers: Jason Lader, Mike

Cult Records/RCA
Release Date: Nov. 3

Strokes frontman Julian Casablancas steps out with
his debut solo atbum, “Phrazes for the Young,” and
dynamically weaves ’80s techno-pop with psyche-
delic punk, while also reinventing his usual mono-
chromatic croon. His punk attitude is evident on the
opener, “Out of the Blue,” on which he sings over
upbeat guitar and bright synths, “| know I'm going
to hell in a leather jacket/But at least I'll be in
another world while you’re pissing on my casket.”
The first single, “11th Dimension,” has an old-school
dance vibe, complete with electro pulses and
enough vocal irony to maintain the cool factor,
while "4 Chords of the Apocalypse” is a bluesy
number that explodes into a woeful wail. The bieak
drums on “Ludlow St.” segue into jangly guitars as
Casablancas boozily mourns New York’s gentrified
Lower East Side, proving that he can still orches-

trate his own musical hangover.—KP
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“"One Kind Favor” sounds
like a doom-filled sound-
track to a midnight bayou
tour. Other guest spots in-
clude performances by Lou
Reed (“Jesus”), Bonnie Raitt
("When the Spell Is Broken™)
and Jars of Clay (“Nothing
but the Blood”).— WO

VARIOUS ARTISTS
Fire in My Bones: Raw,
Rare & Otherworldly
African-American Gospel,
1944-2007

Producer: Mike McGonigal
Tompkins Square

Release Date: Oct. 27
Most modern listeners iden-
tify African-American gospel
with recordings that mix
passion with professional-
ism, and perhaps a certain
amount of studio smarts. But
that ignores the pre-war
tradition of street-corner
preachers, as well as the
small groups that sound as
though music isn't coming
to them but through them.
Those traditions cast a
shadow for decades, espe-
cially in music released by
obscure artists on small la-
bels. This three-disc compi-
lation collects 80 recordings
of various unpolished styles,
in all their haunting glory.
Some are peaceful, others
pretty, while a few sound
downright scary. Much of

this music is influenced by,
if not made in the shadow of,
other styles. One standout
is Elder Beck's anti-rock
track “Rock and Roll Ser-
mon,” a tirade against the
pop music scourge of the
day—1956. As the liner notes
point out, “it rocks harder
than most any rock music in
its day.” This smartly curated
collection is essential for
anyone interested in gospel
and good fun for those who
aren’t.—RL

ATREYU

Congregation of the
Damned

Producer: Bob Marlette
Hollywood Records
Release Date: Oct. 27
Atreyu’s 2007 release,
“Lead Sails Paper Anchor,”
found the band experiment-
ing with a softer side when
the group’s Alex Varkatzas
ditched his snarling growl
for clearer vocals. But
Atreyu has resharpened its
teeth on its new album,
“Congregation of the
Damned,” which features
the return of Varkatzas'
deadly scream. But the set
still features somber mo-
ments, as heard on songs
like “Wait for You,” “So
Wrong” and “Insatiable.”
Traces of Atreyu’s earlier

www.americanradiohistorv.com

JOHN MAYER

Battle Studies

Producers: John Mayer, Steve
Jordan

Aware/Columbia

Release Date: Nov. 17

With all of his recent tweeting and
tabloid coverage, it’s a wonder John Mayer had time
to write new music—much less the best and most
adventurous of his four studio albums. Three years
after his double-platinum album *Continuum,” the
new release “Battle Studies” finds Mayer musing
about “finding ways to keep the good alive” in
romance. He also marches into fresh stylistic terrain
by sampling an anthemic U2 ambience on “Heart-
break Warfare,” weaving Beatles-esque textures into
“All We Ever Do Is Say Goodbye” and creating smooth
Southern California pop melodies on “Half of My
Heart” (featuring Taylor Swift). Mayer also puts a
funky, sinewy spin on Cream’s arrangement of Robert
Johnson’s “Crossroads.” And while the artist has
raised some eyebrows by asking, “Who says | can’t
get stoned?” (on the album’s first single, “Who Says”),
the rest of the collection certainly has the goods to
eclipse that overblown controversy.—GG
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material—like the 2004
“The Curse—can be found TECH N9NE
on “You Were the King, Now K.O.D.

You're Unconscious,” “Stop!
Before It’'s Too Late and
We’ve Destroyed It All” and
"Bleeding Is a Luxury”—all
of which contain back-and-
forth vocal exchanges be-
tween Varkatzas and drum-
mer Brandon Saller, mixed
with chugging guitars,
heavy bass and pounding
drums.—ECJ

Swords

Producers: various

Strange Music

Release Date: Oct. 27

Out of adversity comes
strength. That's the message
independent stalwart Tech
N9ne delivers on his most in-
trospective project to date,
"K.O.D.” Onthe set, he raps his
way through a vivid journey
to hell and back chronicled in

MORRISSEY

Producers: various

Universal Music

Release Date: Nov. 3

Most of the songs on Morrissey’s

B-sides collection, “Swords.’ aren’t new, but the set
is a varied trove of material recorded since 2004 that
wasn’t included on the former Smiths frontman’s
most recent three solo albums. There’s a lot of piano
and torch here, and plenty of the 18 tracks follow
classic Moz formulas, putting wistful lyrics against
melodic optimism. But the songs also show the
artist’s continued creative stretch, from the stag-
gered orchestral layers of “The Never-Played Sym-
phonies” to the ambient “Sweetie-Pie,” on which
Morrissey’s normally careening vocals are more a
cantor’s eulogy. On “Shame |Is the Name” (a B-side to
the 2009 single "I'm Throwing My Arms Around
Paris”) Pretenders frontwoman Chrissie Hynde joins
on vocals—a brilliant concept that is sadly underex-
ploited in the mix. From the range of production
styles to the bonus disc of live tracks, “Swords” is a
welcome catalog addition.—£N

GARY ASKEW
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three acts: “Anger,” “Madness”
and “The Hole” Spurred by his
mother’'s health problems,
Tech N9ne’s emotional jour-
ney also speaks to the pain,
fear and helplessness that all
of us have experienced at
some point in our lives. The
unflinching opener, “Show Me
a God,” dramatically sets the
stage as Tech N9ne—accom-
panied by Three 6 Mafia and
Strange Music colleagues in-
cluding Krizz Kaliko and Kutt
Calhoun—creatively winds his
way past “Demons,” “Horns”
and “Shadows on the Road”
and back into the light: the
self-affirming title track, which
stands for “king of darkness.”
Tech N9ne’s engaging fiow,
theatrical rhythms and pithy
lyrics make for a nuanced and
memorable ride. Who says
there’s no substance in hip-
hop anymore?—GM

RUPA & THE APRIL
FISHES

Este Mundo

Producer: Oz Fritz
Cumbancha

Release Date: Oct. 27
Whether it's klezmer, cum-
bia, ska, reggae or French
chanson, there doesn’t
seem to be a genre that the
San Francisco quintet Rupa
& the April Fishes can't do.
Lead singer Rupa Marya has
an ear not only for lan-
guages but also for singing
in them. (She sings in
French, English and Span-
ish.) Marya gets the right
musicality out of each, with
authentic results. The songs
are often serious in content,
tackling the longing of
immigrants separated from
their loved ones (“Este
Mudo,” “Por la Frontera”).
Other highlights include the
lengthy flute-and-tabla intro

to “Soy Payaso,” which gives
way to a rollicking sound
that recalls “Fiddler on the
Roof” (but in French). The
beauty of “Este Mundo” is
how the trumpet, accordion
and strings can express
melancholy and boisterous
joy on a hairpin turn.—ABY

DOLLY PARTON
Dolly

Producers: various

RCA Nashville/Legacy
Release Date: Oct. 27
Dolly Parton has spent her
career veering between
mountain music tradition
and Nash-Vegas glitter—
what else would you expect
from an artist who built an
amusement park near her
Appalachian hometown?
Her first career-spanning
boxed set, “"Dolly,” captures
the highlights of Parton’s
improbable American jour-
ney, with a focus on her
early recordings with Porter
Wagoner and soto '70s hits
like “Coat of Many Colors”
and “Jolene.” This four-disc
set follows Parton through
the '80s, when she strayed
from her strengths on cross-
over hits like “9 to 5” and
“Isiands in the Stream,” then
returned to her roots on the

Ricky Skaggs-produced “White §

Limozeen.” Unfortunately,
the set’s last songs are from
the early '90s. Since then,
Parton has gone full circle
yet again, recording three
critically acclaimed blue-
grass albums for Sugar Hill,
then abandoning that aes-
thetic on the appropriately
named “Backwoods Bar-
bie.” Perhaps that’s a story
for another set, however
and newcomers and fans
alike will find this one re-
markably satisfying.—RL

EGEND & CREDIS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Mariel Concepcion,
Sandra Gordon, Gary Graff, Evan
C. Jones, Robert Levine, Michael
Menachem, Gail Mitchell, Evie
Nagy, Wes Orshoski, Kelsey
Paine, Alex Vitoulis

CRITICS' CHOICE *: A new
retease, regardless of chart
potential, highly recommended
for musical merit.

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, SOSS
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus.

SINGLES

JANET JACKSON
Make Me (3:37)

Producer: Rodney
“Darkchild” Jerkins

Writer: not listed

Publisher: not /isted
A&M/UMe

Janet Jackson gave her late
brother, Michael, two gifts in
September. First, the singer
paid tribute by performing
their “Scream” duet at the
MTV Video Music Awards;
then she premiered the “Off
the Wall”-inspired dance track
“Make Me,” now a single on
her “Number Ones” album
due Nov. 17. Her most appeal-
ing and high-energy track
since the 2001 “All for You,”
the song thumps aggres-
sively, with a funky guitar lick
driving the rhythm. Its non-
stop vamp recalls “Don’t Stop
Til You Get Enough,” as Jack-
son puts a new twist on that
classic disco number's cho-
rus. “Don’t stop it baby, don’t
stop til yougetitup. .. Ain’t
nobody else like you/Only
you got the moves you do.”
“Make Me" isn't just Jackson’s
best dance songin years—it's
a hit that would make her
brother proud.—MM

THE SCRIPT

N Breakeven (3:55)

Producers: various
Writers: various
Publishers: various

Phonogenic/Epic

The Script's last single, “The
Man Who Can’'t Be Moved,

failed to ignite U S. airwaves de-
spiteits success in Europe. The
group’s follow-up, however,
should rectify that situation.
“Breakeven” is an insightful
breakup song about the dev-
astating pain felt when one
learns that a former lover has
moved on. “They say that
things happen for a reason,

frontman Danny O’Donoghue
sings. “But no wise words
gonna stop the bleeding,

‘Cause she's moved on while
I'm still grieving/And when a
heart breaks, no, it don’t break
even.” A potential multiformat
hit, this well-crafted song is al-
ready resonating with hot AC
audiences and brewing at
modern rock and top 40, posi-
tioning the Irish trio for state-
side chart success.—AV

| ROCK |

RYAN STAR

Breathe (3:50)

Producer: Howard Benson
Writers: R. Star, M. Collins
Publishers: 7. star—the
Scientists Canvas (BMD,
Okgar Music Publishing
admin. by Sony/ATV, Fake
and Jaded Music admin. by
the Royalty Network (BMD)
Geffen

On his heartfelt, slow-burning
single “Breathe,” Ryan Star
extends a hand to everyone
in need. “Take the world off

GUCCI MANE
FEATURING USHER
Spotlight (3:55)

Producer: Pojow Da Don
Writers: R. Davis, J. Jones
Publishers: various

So Icey/Asylum/Warner Bros.
You know you're approaching hip-hop greatness when
your single’s hook marks the return of a superstar. “It
feels so good to be back,” Usher beilows at the top of
Gucci Mane’s “Spotlight,” about a girl the Atlanta rap-
per wants to bed. As usual, Mane keeps his verses nim-
ble and lighthearted: “Baba, baba, Ok-a/Where you
wanna go today/Know she not a prostitute/But if she
was I'd have to pay.” The rapper also shouts-out recent
collaborators Mariah Carey and Trina, comparing his
love interest to the singers over a Polow Da Don-pro-
duced beat. “The spotlight ain’t nothing without you,
girl,” Usher echoes in the song’s infectious chorus,
which is soused with extended piano chords, minimal
drums and paced hand claps. If there was any doubt
that Mane is one of the biggest names in hip-hop this
year, consider “Spotlight” a friendly reminder.—MC

EVIEWS-

RASCAL FLATTS
Why (4:16)

(BMI)
Lyric Street

Producers: Dann Huff, Rascal Flatts

Writers: A. Shamblin, R. Mathes

Publishers: Built on Rock Music admin. by EverGreen
(ASCAP), EMI Blackwood Music/Maybe | Can Music

Rascal Flatts’ third single from the album “Unstoppable”
tackles what might be the group’s darkest subject yet:
the loss of a friend to suicide. A delicate piano melody
anchors the song’s beginning and end, providing the sole
support for singer Gary LeVox's voice. In between, its
instrumentation widens to include somber strings, a
steadfast drumbeat and finally, a piercing electric guitar
during the emotional climax. LeVox matches the mood
with a vocal delivery that fluctuates between fragile and
commanding. Co-songwriters Robert Mathes and Allen
Shamblin weave an affecting story, using music as a
metaphor for life. “Who told you life wasn’t worth the
fight,” LeVox sings. “They were wrong, they lied/And now
you’re gone and we cried/’Cause it’s not like you to walk
away in the middle of a song.”—MM

your shoulders and put it on
me,” he sings, his voice clench-
ing with veracity. Star catches
his own breath during the
song's breakdown, singing low
and airy over a brooding piano
melody. An electric organ kicks
in that recalls Bill Withers’
“Lean on Me,” and whiie those
two songs share the same
uplifting theme, Star’s is much
heavier, its urgency intensified

for a different genre and era.
The video for “Breathe” clev-
erly puts the single’s lyrics into
action, asking potential em-
ployers to contact the "real
people looking for real jobs™
featured in the clip. But visu-
als are just a bonus to this
bright power-rock anthem,
which by itself offers plenty
to send an inspirational mes-
sage home.—SG
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DIY Orchestra Pink Martini Sips Success

For the mini-orchestra Pink Martini, taking the slow-but-steady
independent route has paid off throughout its 15-year career. The
group’s newest release, “Splendor in the Grass,” debuts this week
at No. 45 on the Billboard 200 and No. 10 on Top Independent Al-
bums with 12,000 copies sold, according to Nielsen SoundScan.

With its own label, Heinz Records, and a dedicated team in its
hometown of Portland, Ore., the cinematic band of about a dozen
musicians has built a following mostly through word-of-mouth—
and everyone involved wouldn’t have it any other way. “They re-
ally are kind of a mom-and-pop family operation where it’s just
such a hardcore, loyal fan base,” manager Sam Feldman says.
“It's more bottom up than top down. We don’t do all this massive
marketing that a lot of artists need and want.”

Even without extensive marketing, the group’s 2007 album,
“Hey Eugene!,” debuted at No. 30 on the Billboard 200 and has
sold 140,000 copies, according to Nielsen SoundScan. Since then,
Pink Martini has secured licensing deals with companies like
Nike and Jeep and has had placements in TV shows like “CSI:
NY” and “Weeds.

Heinz label manager Bill Tennant says promotion for “Splen-
dor” has been mostly based on in-store placement, including lis-
tening stations at Borders, Barnes & Noble and independent
record stores. “The main thing was just to get a good running
start and get it as visible as possible right at the beginning lead-
ing to the holiday season,” Tennant says.

Mostimportant in exposing the band to new audiences, though,

are its live shows, which are theatrical
and include varieties of jazz, pop and
classical styles. “When your band plays
for a dozen years and keeps coming back
to the same places, every time you would
see twice as many people at the next
show,” Tennant says. For “Splendor,”
Feldman says the group will tour exten-
sively in Europe in November, New York
in December, Australia in January and
likely the rest of the United States in the
spring and summer.

Many of Pink Martini’s past perform-
ances have been done with symphonies and orchestras around
the world, which founder/frontman Thomas Lauderdale says was
an especially significant component of the group’s early success.
“We were never the kind of band where you could pile into avan,
get stoned and go on the road,” he says. “Symphonies had budg-
ets to buy the whole band in and put them up. It made it possible
for us to remain independent and that became our tour support.”

Pink Martini found much of its success in Europe before the
States, and while its multilingual music is often considered Eu-
ropean, Lauderdale says he feels it's more like the “ultimate Amer-
ican band.

“America is the most heterogeneously populated country in
the world,” he says. “And in that sense, this repertoire that we do
sort of honors that real diversity, which I think isa more accurate
representation of America.”

BOO!

With this issue’s charts reflecting the week thatincluded Halloween, it’s only fitting that we round up the

Alltogether now: PINK MARTINI

Since the band’s start, it has always maintained relationships
with individual distributors in the States and globally, a tactic that
Feldman says is quite “old school.” Tennant adds that while it
takes work to maintain these relationships, it’s worth it to have
control of the group’s music. “We're basically licensing to nine
or 10 different people,” he says. “We love to have that sort of con-
trol. We love to have the relationships with people in these differ-
ent territories who know their territories, who are really committed
to what we’re doing.”

Lauderdale jokes that Pink Martini fans are the last-standing
physical-album buyers. “There are really great groups out there
and they’re dealing with a younger population that doesn’t have
that kind of sentimentality or even thought process about what
it means to actually touch something,” he says. “But I’'m a di-
nosaur. Hopefully our record-buying publicis too.” ooe

week’s biggest “scary” songs and albums. ¢ Michael Jackson doesn’t just top the Billboard 200 with “This
Is It,” he also has the week’s biggest-selling creepy digital download with “Thriller.” The tune was also
the most-played spooky cutacross all monitored U.S. radio stations. The classic “Monster Mash” by Bobby
“Boris” Pickett & the Crypt-Kickers is in second place on both tallies, while Ray Parker J1.’s “Ghostbusters”
1s third. 9 On the album side, customers were apparently on the hunt for appropriate music to play at
Halloween parties or their own haunted houses. The majority of these mostly instrumental and sound-
effects sets had their sales come solely from digital download services. —Keith Caulfield

He ain’t afraid
of no ghosts:
RAY PARKER JR. |

TOP DIGITAL SONGS MOST-PLAYED SONGS TOP ALBUMS
RANK ~ ARTIST SONG LABEL SALES  ARTIST SONG LABEL DETECTIONS  gRriST ALBUM LABEL SALES .
1 Michael Jackson “Thriller” Epic 71,000  Michael Jackson “Thrifler” Epic 3,323 KidzBop Kids  “KidzBop Halloween” Razor & Tie 7,000
z
2  Bobby “Boris” Pickett  “Monster Mash” Partot/Rhiro 50,000 Bobby “Boris” Pickett ““Monster Mash” Parrot/Rhino 1,823 various Artists  *“Halloween Party: 16 Scary Songs™ K-Tel 6,000 5
&the Crypt-Kickers & the Crypt-Kickers I
w
3 Ray Parker Jr. “Ghosthusters” Arista/Legacy 29,000 Ray ParkerJr. “Ghosthusters” Arista/Legacy 1,206 various Artists  “Sounds of Horror” Madacy Special Products/Madacy 5,000 §
4 John Carpenter “Halloween” Theme Varese Sarabande/Universal 18,000 ~ Warren Zevon Werewolves of London Asylum 900  Various Artists  “Halloween” Madacy Special Products/Madacy 3,000 z
(MainTitle) Sm
5 Warren Zevon “Werewolves of london” Asylum 14,000 D.J.Jazzy Jeff & ““ANightmare on My Street”  Jive/RCA 611 various Artists  “Halloween: 20 Spooky Tunes”  Innovative Multimedia 2,000 §§
the Fresh Prince gg
6  Rockwell “Somebody’s Watching Me” Motown 1,000 Blue Oyster Cult “(Don’t Fear) The Reaper” (olumbia 593 Various Artists  “Halloween Party Hits” Turn Up the Music 2,000 5;
w<
x5
: ” . . - .. &
7  DannyElfman “This Is Halloween” Walt Disney 1,000 Rockwell *“Somebody's Watching Me Motown 559  vVarious Artists  “Halloween Party for Kids’ Suite 102 2,000 R
SR
{from “The Nightmare Before Christmas ) o
' 3 . . . w
8  Sheb Wooley “Purple People Eater” MGM 9000 Eagles “Witchy Woman Asylum 492 Various Artists  “Monster’sHalloweenParty” SalmaHar/inner SplendorMedia 2,000 ;u:o
4z
1=
<>
9  Oingo Boingo “Dead Man's Party” MCA 8,000 RobZombie “Dragula” Geffen/Interscope 450  various Artists  “Halloween Sound Effects” Big Eye Music 1,000 sk
=0
50
oy
10 Marilyn Manson “This Is Halloween” Walt Disney 6,000 Edgar Winter Group ““Frankenstein” Epic 381 Various Artists  “TheClassical Halloween Collection” X5 Music Group 1,000 ;g
[+4
a<

SOURCE: Sales according to Nielsen SoundScan; airplay according to Njelsen BDS from all monitored U.S. stations. Both through the week ending Nov. 1
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BY GAIL MITCHELL

Behmd The Music

‘The Story Behind
The Song’
Provides Yet
More ‘Chicken
Soup Soul’

Music fans curious about the
origins of their favorite
songs are the intended
audience for the latest addi-
tion to the popular series
“Chicken Soup for the Soul,”
“The Story Behind the
Song.” A diverse lineup of
songwriters from Hal David
to Kanye West share their
personal stories and tech-
niques behind 101 classic
songs in the Nov. 10 Simon
& Schuster release ($14.95),

president Robert Jacobs.

“1 began to think about
stories I'd heard or experi-
enced in my career and
asked Bob if they took out-
side ideas,” recalls Geffen,
who has worked with clients
like the Commodores and
still operates her own Los
Angeles-based publicity
firm, JAG Entertainment. “1
started a list the same night.
People on the plane started
chiming in; it was like a
scene from a movie.”

Casting a wide net in terms
of genre and age demograph-
cs, “The Story Behind the
Song” encompasses pop,
R&B, hip-hop, country and
rock (including classic, alter-

(“Fighter”), Melissa Eth-
eridge (“Come to My
Window”), Ryan Tedder
(“Apologize”), Diane Warren
(“Because You Loved Me”),
Richie Sambora (“Livin' ona
Prayer”) and Sean Garrett

(“Yeah!”). Each story is ac-
companied by the song'’s
lyrics. Lamont Dozier, a
member of Motown’s prolific
songwriting team Holland-
Dozier-Holland, wrote the
book’s foreword.

edited by veteran publicist/
talent manager Jo-Ann Gef-
fen and “Chicken Soup” co-
founders Jack Canfield and
Mark Victor Hansen.

As Geffen recalls, the proj-
ect started as “a fluke of good
fortune.” In Las Vegas attend-
ing a PR powwow for a hotel
chain, Geffen heard a sepa-
rate presentation by Chicken
Soup for the Soul Publishing

classic hits.

native and punk rock)
as songwriters reveal
the insightful, funny
and sometimes sad The
moments that in-
spired some of their

Among the song-
writers sharing their
experiences are Paul
Anka (“My Way”"),
Christina Aguilera

rhld enSor
.en Sour
g SO

The Bxclusive
Stones

behind 101 of Your
Favorite Songs

Behind the

music:
CHRISTINA
AGUILERA

Jack Canfield.
MarkVictor Hansen & jo-Ann Geflen
L 4 by Lamor

PLAY IT AGAIN

Following the recent success of Sean King-
ston and Jason DeRulo, lyaz has landed a hit
single in the emerging genre of “island pop.”
“Replay,” a light and catchy tune with a soar-
ing hook, is No. 13 on this week’s Billboard
Hot 100. It has become the 22-year-old
artist’s introduction to U.S. audiences, al-
though it wasn’t intended to be.

“We weren’t looking for a single. ‘Replay’
was supposed to be one of the album tracks
we were banging out,” lyaz says of the J.R.
Rotem-produced track. “But it had a killer
melody, and | knew | could put some crazy
harmonies on it. It turned out to be one of
my best songs.”

lyaz (born Keidran Jones) grew up in the
British Virgin Islands with a father who
toured with singing groups and a mother
who directed church choirs. While study-
ing digital recordingin college, he recorded
the track “Island Girls,” which became a
radio staple in the Caribbean Islands and
caught Kingston’s attention.

“Sean hit me up on MySpace, but | didn’t
believe it was him. | ignored him for a few
days and even gave him a fake phone num-
ber,” lyaz says.

Kingston persisted untiliyaz realized it was
indeed the hit singer/songwriter, and soon
the two pop vocalists were talking music and
becoming fast friends at Kingston’s house in

Fort Lauderdale, Fla.

Within weeks of meeting Kingston, lyaz
inked a deal with the Time Is Money/
Beluga Heights |mpr|nt on War_

Bros. Records. He is worl

with Rotem, who pr

duced Kingston’s hits
“Beautiful Girls” and

“Take You There,” on a

debut album that will ex-

pand the infectious Caribbean
sound lyaz refers to asisland pop.

“If you listen to ‘Replay,’ it has so
elements going on that you don’t know A
witl happen next, and that’s what we want to
do with this music,” he says. “Everything
starts off small, but we just hope to move
forward with this sound.”

lyaz is planning to release a second sin-
gle early next year, with his debut album
tentatively set for a second-quarter bow.
The singer plans to keep recording and
performing at various U.S. events
through mid-December as “Replay”
continues to grow.

“Pve had to record while visiting
three states in one day,” lyaz
says. “It sounds busy, but
busy is the best way to be
in the music business.”

—Jason Lipshutz

In his own entry about the
Supremes’ 1965 hit, “Stop! In
the Name of Love,” Dozier re-
calls he was arguing with a
screaming girlfriend ata “no-
tell motel” he had been visit-
ing with another woman
when he asked the girlfriend,
“Why don’t you stop in the
name of love?” The next
morning he told Brian
Holland he had a great title
for the hook Holland was
playing. “Ca-ching,” Dozier
writes. “I definitely heard the
cash register.”

Submitted before this
year's MTV Video Awards in-
cident, West's reflections on
“Welcome to Heartbreak” are
particularly moving—and
ironic. “I don’t want to be a
superstar shell of myself.
need to know, “Who's the real
person?’ I don’t want to sim-
ply be a caricature of myself.”

Dozier and fellow fea-
tured songwriters Carol Con-
nors and Stephen Bishop
will join Geffen at her first
book signing Nov. 12 at the
Grove's Barnes & Noble
bookstore in L.A. s

Repeater:
1YAZ

Hey, soul
brothers:
TRAIN

CHUGGING
ALONG

Wandering the streets of scenic
Cleveland, Train frontman Patrick
Monahan can’t help but celebrate his
band’s No. 17 debut on the Billboard
200 with its new album, “Save Me San
Francisco.” But, he says, “Our goal
isn’t to make a record that gets big
and then disappears. We want this to
be a slow burn and stay on the top
200 for two years.”

Monahan credits some of the al-
bum’s success to its first single, “Hey
Soul Sister.” The song, which went to
radio 10 weeks ago, is No. 4 on the
Triple A chart, No. 45 on Rock Songs
and No. 14 on the Adult Top 40 tally;
it’s also No. 53 on the Billboard Hot
100. “it’s doing scary good,” Mona-
han says. “We’re waiting to take it to
pop until January, though, because
this time of year is crowded.”

Train has spent plenty of time at
radio stations on its current tour,
which kicked off three weeks ago.
“Our biggest goal in setting up the
album was rebuilding the fan base
and re-establishing refationships be-
cause it’s been a few years between
albums,” says Columbia marketing
manager Jacquelyn Jabikowski.

Jabtkowski adds that the band also
worked with Major League Baseball
to promote the new album. “They
taped a performance and interview
with MLB.com, which started running
during the World Series,” she says.
“The timing couldn’t be better. MLB
has supported Train for a long time,
and their music really resonates with
the sports audience.”

Train has also logged additional
success licensing “Hey Soul Sister”
to the CBS-TV show “Medium.”
Jablkowski says there are more li-
censing deals in the pipeline.

“The albumis really areturnto our
roots as a band,” Monahan says. “It’s
funny to say, but it seems like we’re
moving forward by going backward.”

~—Cortney Harding
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>>0ld is new agaln. Boyz Il Men
bow at No. 34 on Adult R&B and
No. 99 on R&B/Hip-Hop Songs
with an update of Bonnie Raltt’s
1992 hit ballad “I Can’t Make You
Love Me.” On Hot Country
Songs, Bucky Covington starts
at No. 58 with his version of
Nickelback’s multiformat smash
“Gotta Be Somebody.”

>>in a week In which Michael
Jackson opens atop the
Billboard 200, who else should
also debut but an artist who first
enjoyed widespread success
with a parody of the late King of
Pop? “Weird Al" Yankovic, who
reached No. 12 on the Billboard
Hot 100 with “Eat It” in 1984,
arrlves on the albums survey at
No. 178 with “The Essential
‘Welrd Al’ Yankovic.”
@ Read Chart Beat
| every week at

billboard.com/chartbeat.

YERULO: SMALLZ AND RASKIND

Billbeard
g ey,

‘This Is’ Michael Jackson’s Sixth No. 1 Album

THE MUSIC THAT
INSPIRED THE MOVIE

THIS IS IT,

Michael Jackson’s “This Is It,” the
companion piece to the musical doc-
umentary filin of the saime name, de-
buts at No. 1 on the Billboard 200,
selling 373,000 copies in its first week,
accordingto Nielsen SoundScan—the
fifth-best sales week for an album in
the United States this year. Only the
debuts of Eminem’s “Relapse”
(608,000}, U2’s “No Line on the Hori-
zon” (484,000), Jay-Z’s “The Blueprint
37(476,000) and Dave Matthews
Band’s “Big Whiskey and the
GrooGrux King” (424,000) have posted
better first-week results.

This is Jackson’s sixth No. 1 on the

tally, and it arrives with his best sales
week for an album since “H1Story”
started atop the Billboard 200 with
391,000 copies in 1995.

His first topper was “Thriller” in 1983,
and he followed it up with “Bad” (1987),
“Dangerous” (1991) “HIStory” and “In-
vincible” (2001).

This year, following his death in
June, his 2003 “Number Ones” hits set
sailed to No. 1 on the Top Pop Catalog
and Top Comprehensive Albums
charts. (It wasn't eligible for the Bill-
board 200, since it is a catalog title.)

The “This Is It” album contains the
original studio recordings of Jackson’s
hits that he performs in the film. It also
has one quasi-new song—the from-the-
vaults title track. A deluxe version also
contains a few demo recordings and a
spoken-word poem.

The album isn’t a conventional
soundtrack. One would have thought
itwould include the live recordings of
Jackson performing his hits as seen in
the film, but it does not. Sony Music
representatives say this decision was
made because there weren't any com-
plete audio recordings of any of the
songs heard in the movie.

Having seen the film, there were—
al least lo my ears-—some complete
songs suitable for an album. Specifi-
cally the gorgeous “I Just Can’t Stop
Loving You” and “Human Nature.

towever, a lot of the uptempo dance
numbers that involved choreography
weren't sung all the way through.

And, considering Jackson’s perfec-
tionism and incredible attention to
audio detail that is evident in the film,
one could suspect that he would have
paused at the idea of these perforin-
ances finding their way ontoan album.
In my mind, when Jackson was sing-
ing in the rehearsals that turned into
this movie, he never thought those
recordings would wind
upon an album.

As the filmmakers
have stated, the foot-

OverThe
Counter

the nearest they’ve had to a true Jack-
son concert in 20 years. Sure, he did
the CBS TV reunion special with his
brothers in 2001, but after having seen
“This Is It” and the TV special, there
isn’t any comparison. “This [s It”
would have been it.

Coming out of the theater after
watching the film, | wish I could have
taken something home from the expe-
rience, much in the same way after at-
tending a conventional concert where
I want to buy a T-shirt or
a program.

With the film, the clos-
est thing you have to some-

age for “This Is It" was  KEITH
never intended for a
movie. It was initially
meant for Jackson's
personal archives—at
best, as a bonus fea-
ture for a possible
DVD release of the planned concerts.

Of course, if the footage that was
never supposed to be a film ended up
as a film, why couldn’t the audio record-
ings that were never meant to be an
album turn intoan album? Who knows?
Maybe the DVD release of “This Is It”
will come with a CD of those audio
recordings, remixed and retooled.

For many, this movie represents the
closes! thing to a Jackson concert
they’ve ever seen. For Americans, it’s

IVIarI(et \A’at(:l“ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS

DIGITAL
ALBUMS*

This Week 6,316,000 1,424,000
Last Week 5,729,000 1,301,000
Change 10.2% 9.5%
This Week Last Year 6,960,000 1,252,000
Change -9.3% 13.7%

“Digital album sales are also counted within album sales.

Weekly Album Sales (Miilion units)

30

25

20 = 2009

10
o
_/\/\_.VVMGJM o
s L Digital

@ aT

CAULFIELD -

Year-To-Date
DIGITAL
TRACKS 2008 2009 (HANGE
19,102,000 OVERALL UNIT SALES
18,628,000 Albums 332,365,000 287,604,000 -13.5%
2.5% Digital Tracks 887,106,000 979,836,000 10.5%
3 0,
18.068.000 Store Singles 1,415,000 1,527,000 7.9%
= Total 1,220,886,000 1,268,967,000 3.9%
il Albums w/TEA* 421,075,600 385,587,600 -8.4%

“Includes rrack equivaient album sales (TEA) with 10 track downioads equivalent
to one album sale

ALBUM SALES
08 332.4 million,”

== —— -
09 AR L

SALES BY ALBUM FORMAT

277.496,000 222,984,000 -19.6%

53,290,000 62,549,000 17.4%

Vinyl 1,466,000 2,021,000 37.9%
Other 114,000 49,000 -57.0%

P UMG @ SME @ WMG 2 indies

Total Albums

Current Albums

thing approximating
traditional tour merch is
the companion album. The
commemorative element
ofthe set and its packaging
was probably a great moti-
vator in its sales among
fans—especially considering the songs
on the album have already sold so well
this year in many other configurations.
However, it’s too bad the album and
its liner notes didn’t take it a step fur-
ther and double as an informative doc-
ument about the show itself—a tour
program, if you will. While it's great that
the album booklet for “This Is It” has
many photos of jackson and his dancers
and backing band, it's unfortunate that
none of them are identified. .o

niclsen
SoundScan

Distributors’ Market Share:

09/28/09-11/01/09

EMI

10.0% —s——

[ 12.0%

8.2% &
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TRAIN .
COLUMBIA 07736/SONY MUSIC (12.98) ) Saze Me, San F’a“c'sfo_
ATREYU y
HOLLYWOOD 034840° (13 96) Congregation Of The Damned

"OWL CITY

UNIVERSAL REPUBLIC 013141° UMRG (10 88) Ocean Eyes

19 8 2 E
BRIAN MCKNIGHT
HARD WORK 5122/E1 (17.98) o

! TEGAN AND SARA
VAPOR/SIRE 521124 WARNER BROS (13 98)

'ZAC BROWN BAND
ROAR ‘BIGGER PICTURE/HOME GROWN/ATLANTIC 516831/AG {13.98)

16 19 m LADY GAGA

Evolution Of A Man

STREAMLINE KONLIVE CHERRYTREE/INTERSCOPE 011805°/1GA (12.98)

Sainthood

The Foundation W H

BEBE & CECE WINANS

1 lig

12 285

BREAKING BENJAMIN

Love Is The Answer

¥ BARBRA STREISAND
COLUMBIA 437 (47 MUSIC (15.98)

28 21 18 KINGS OF LEON

RCA 32712 AMG (13 98) Oniy By The Night

15 13 | | HOLLYWDOD 00234$* (18 96) % Dear Agony
EDNITA NAZARIO
m _SONY A% LI LATIN 55834 (11.98) Si

2 a 1 [ WHTNEY HousTON — ook To Yo
31 14 10 m':ﬁluegﬂc,é&s(n;” - o Memoirs Of An Imperfect Angel
a2 18 12 ;%’f),ﬂ,}"ﬁgjfummm‘ ~ American Ride

2 [ A A e Revolution
@m - By A Thread

35 32 40 E‘ JASON ALDEAN

BROKEN BOW 7637 (18 98)

BETWEEN THE BURIED AND ME
27 'DRAKE

VICTORY 533 (13 98) +
MONEY/CASH MONEY/UNIVERSAL MOTOWN 013456/UMRG (9.98)

[/} SOUNDTRACK
38 30 37 Bl wALT DISNEY 003101 (18.98)

Great Misdirect

So Far Gone (EP)

Hannah Montana: The Movie

Wide Open o H

3 77 26 ||| SELENA GOMEZ & THE SCENE

HOLLYWOOD 002831 (18.98) & Kiss And Tell

ALICE IN CHAINS

VIRGIN 67159°/CAPITOL (18 98) Black Gives Way To Blue

Sonic Boom

Brand New Eyes

7 KISS
LA« B

PARAMORE
42 25 18 II FUELED BY RAMEN 5'8250/AG (18.98)
i 189

I 'PEARL JAM
| MUNKEYWRENCH 8274 (18.98

a3
@ L ! TRIPLE C'S
B MAYES[H DEF JAM 013568, 10JMG {13.98)
@ PINK MARTINI

15:1

a6 M ', VARIOUS ARTISTS
|‘ WOF L CURB PROVIDENT INTEGRITY 14857/EMI CMG (17 98)

7 LUKE BRYAN
47 28 | CAPITOL NASHVILLE 65833 (18.98)

Backspacer

Custom Cars & Cycles

Splendor tn The Grass

WOW Hits 2010

Doin' My Thing

AR

&

HARRY CONNICK, JR.

Y 2 l'i COLUMBIA 47228°/SONY MUSIC (13.98 - Your SorE
17" TREY SONGZ
288 97 38 Il sonc vovwmnLantic s wrses (13 9 Ready

"THREE DAYS GRACE
JIVE 46256/3LG {13.98}

THE BILLBOARD 200 ARTIST INDEX "™/®%f 7 S 1%

50 35 32 Life Starts Now

TR HARRY CONNICK, JR, . 48
30H3 156 (EEMNRC RSN  THE BLACK EYED PEAS . .13 ByRON CAGE 02 CONVERGE 6
BACKSTREET BOYS...170  BOMSHEL 169 CAGE THE ELEPHANT .90 CREED . 2
A 141 JHELEHDROAMUKIERIONN Ll BODSIE 121 COUBIE CALLAT ..... 57 DAVID CROWDER BAND
JASON ALDEAN . .35 CECILABARTOL! . 189 BOYSLIKEGIRLS .. 130 wamiaH CAREY . 31 I
ALICEINCHAINS ... 40 THEBEATLES ...113,143  BRAND NEW 176 BRANDICARLILE .. 145 BILLY CURRINGTON _ 138
DAVID ARCHULETA 77 BETWEEN THE BURIED BREAKING BENJAMIN - 26 caprey 167  MILEY CYRUS a2
TREYY ANOME ... ... .36 BROOKS&DUNN ... 61 mocanngcasH .54
AVENTURA 55 BEYONCE . .. ... ... 78 ZAC BROWN BAND ... .22 KENNY CHESNEY . a4 e~ .1
THE AVETT BROTHERS 81 DAVID BISBAL 184 LUKE BRYAN 47 CErCaT SRR Dr TRy 50

38 Go to www.billboard.biz for complete chart data

After this set was
reissued last week
with bonus tracks
and a DVD, it sells
109,000 copies (up
225%) for its best
sales week since
December. It also
becomes the second
album to sell more
than 2 million
copies in 2009.

A career-high chart
rank greets the
act’s new studio
album. With 83,000
sold, it’s the
ensemble’s best
debut saies week.
Sales were helped
in large part by its
$3.99 daily deai
price at Amazon’s
MP3 store Oct. 26.

His holiday-esque
album rings in the
season with 80,000
copies and becomes
his ninth top 10 solo
album. It also
reaches No. 1on the
Top Holiday Albums
chart.

Glen Hansard and
Marketa Irglova,
who first paired up
for the No. 7-
peaking “Once”
soundtrack in 2008,
release their first
studio album,
which begins with
28,000 sold.

The band’s second
live album in two
years opens with
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< MONSTERS OF FOLK A DAY TO REMEMBER A i
s L siancriLa 10100 (18.98) MongtegsiOHolk . @ ey VICTORY 445° (17 98) + b s .
BYRON CAGE . ; RODRIGO Y GABRIELA ) &
@ ] 50SPO CENTRIC/VERITY 43343/JLG (12.98) Faithful To Believe m 152 133 111 ﬁ RUEYWLEKS (080" ATU (15 96 GD DVD) @ WH a
VARIOUS ARTISTS e The Starburcks- NEW BOYZ . ;
@_ RHINU CUSTOM PRODUCTS 8410/STARBUGKS (12.98) ooy Taun roundjEircalsD . " ] 1637 148150 SHOTTY, ASYLUM 520425/WARNER BROS. (13.98) Lo L (2 L
LYLE LOVETT exclusive various- — g -—Lm i -
o4 CURBILOST HIGHWAY 013174 /UGN (13.98) Natural Forces @ artists set (5,000 Ll 3¢ 14 r,. PHOTO FINISH 511181 {13.98) wWan .@
| 'VARIOUS ARTISTS , sold), which alse AVENTURA
oo PR EMI/UNIVERSAL 5625 SONY MUSIC (18.98) NOW That's What | Call Country Vol. 2 . bais at No.3on o= PR PREMIL LATIN 20800/SONY MUSIC LATIN (14.98) The Last (2]
@ m m%‘ﬁ‘giﬁ"g’f'sm The 99 Most Essential Vivaldi Masterpieces @ the Top Compilation 458 149 1421‘ JUEGADETH Bas Endgame E
¥ - Albums chart, fea- = v ;
DAVID CROWDER BAND A J ¥ SUGARLAND 8
107 8 72 H SIXETERS 26575 SPARROW (17 98) Church Music tures an eclectic ISy 131 130 MERCURY NASHVILLE 013191 EX/UMGN (1498 CD/DVD) SIVELOR Theyinside] .
[ HOLLYWOOD UNDEAD lineup of rock acts " FIVE FOR FIGHTING . =
108 101107 | E ARMIOCTONE 011331/GA (12 98) SwaniSongs from%avid Bowie 158 96 34 BEH) Luiane COLUMBIA 1875: SONY MUSIC (12.98) e ol
CHEVELLE A 8 TIESTO .
b9 102 95 n EPIC 41325/S0NY MUSIC (11.98) A Chlues and Everything but 188 140 100 n MUSICAL FREEDOM 2082/ULTRA (17.98) Kaleidoscope .
SOUNDTRACK _ ) the Girl to New = I : i |
110 89 - B REPRISE 510764/ WARKER BROS. (18.98) Transformers: Revenge Of The Fallen: The Album Order and the Cure 180 130 132 Lf ISUANDINTERSCOPE 012630+//GA (13.98) @ No Line On The Horizon
111 69 N n ;ﬂ?EIGNE?X,RHINO (18.98 CO/DVD) @ Can’t Siow Down (pictured). \@ m d[ﬁgwﬁsor:l EME (13.98) Ultimate Christmas Collection
"] CHRISETTE MICHELE ) ] | DEAD BY SUNRISE
112 92 138 [1 DEF JAM 012797 IDJVG (13 98) Epiphany 162 98 29 WARNER BRDS 20658 (18.98) Out Of Ashes
THE BEATLES CONVERGE
113 45 - APPLE 98451 LAPITOL (271.98) The Beatles In Mono ,'53 74 EFITAPH 87035+ 115 98) Axe To Fall
THE ROCKET SUMMER . ! MARK KNOPFLER
@ THE MILITIA GHOUP ISLAND OIGITAL EX/IDJMG (2.98) You Gotta Believe EP 7 IR ,r REPRISE 520206 WARNER BROS. (18.98 Get Lucky
DAVID GRAY . RELIENT K
115 99 86 IHT 70109 MERGER STREET (13.98) N - Draw The Line 165 121 79 n MONG VS STEREO/JIVE 59215/JLG (11.98) Forget And Not Slow TW” .
" BRAD PAISLEY : . It's the seventh “99 ' RAEKWON -
116 106 106 ARISTA NASHVILLE 47352 SHN (13 98) American Saturday Night Most” set to reach 166 129 112 B e 0 carad 15.99) Only Built 4 Cuban Linx... Pt I} E
@ KR = o e
| SOUNDTRACK S this year, thanks to SOUNDTRACK I
s 9t 77 ﬂ B v DisneY 003007 (12.98) Disney: Phineas And Ferb Amazon’s MP3 @ ZERD SUMMER 30859/NETTWERK (17.98) Away We Go el
| K'JON store—this new wpa s . P BOMSHEL e ,
18 1313 UPBUP/UNIVERSAL REPUBLIC 013162/UMRG (13 98) | Get Around velese solalor 69 &7 CURB 78946 (18.98) Fight Like A Girl
] TAINTSTICK | BACKSTREET BOYS A
@ 0| SUBURBAN NOIZE 157 (15.98 CD/OVD) ¢ 6lbs. Of Sound $2.99 0ct. 30. It e 141541 Wil JIVE 56504 4LG 115 98) # MhislisI0s
LIL' BOOSIE i . also debuts at No. 5 "RISE AGAINST
121 95 85 TRILL ASYLUM 519781 WARNER BROS. (18 98) SuperBad: The Return Of Boosie Bad Azz on Compilation 171 100 159 DG< INTERSCOPE 011804/1GA (13.98) Appeal To Reason
] ] =
322, 116 105 [l JASOM MRAZ ot s We Sing. We Dance. We Steal Things. Aibums. 172 143 147 | | KIDZBOP KIDS Kidz Bop 16 !
SOUNDTRACK ‘ % LETOYA
123 105 102 n WAL DISNEY 002870 (18 98) Hannah Montana 3 m 173 160 170 m CAPITOL 97259 {18.98) Lady Love l
1 — _—
124 108 99 7R DAVE MATTHEWS BAND, Big Whiskey And The GrooGrux King Theband's abum | (g@y 164 171 72 CCASTLOPYF;;?YU@QB) Viva La Vida or Death And All His Friends B3|
} il i
ORIANTHI ) was rereleased a MAYDAY PARADE !
@' |m 19/TAL GEFFEN 013502/1GA (9.98) N Believe week ago with a 178 132 76 FEARLESS ATLANTIC 521114/AG (13.98) Anywhere But Here
: PITBULL i ait of bonus tracks ~ BRAND NEW i
126 97 8 F | MR _305/POL0 GROUNDS/J 51991/AMG (13.98) Rebelution :ndaDVD of the Ao 141 113 t:;g PROCRASTINATE! DGC/INTERSCOPE 013357/1GA (13.98) Daisy
] NEIL DIAMOND . UNCLE KRACKER
'@ ikljia m»\ 56892/SONY MUSIC (11 98) o SRy iR S e group’s June 13 177 168 160 TOP DOG ATLANTIC 519817/AG (18.98) Happy Hour
GREEN DAY concert at the f@ ‘ | WEIRD AL YANKOVIC 1 Wi d . f
128 90 9 E REPRISE 517153° WARNER BROS. (18 98) 21st Century Breakdown @ {1 Greenfield Festival ‘ B0 waY 1OBY VOLCANO/LEGACTY 58543/ULG (15 98) The Essential “Weird Al" Yankovic | 61
REeil 128 128 28 LIL WAYNE  oromn otrerreunG (1399 Tha Carter 1 B in Interlaken, 18 152 146 [1) JONAS BROTHERS Lines, Vines And Trying Times .
BOYS LIKE GIRLS i Switzerland. The set @ THE RED CHORD .
paed 07 %0 E COLUNBIA 49182 S0NY MUSIC {11.98) Eo Bl rises with a 208% AL £ 0€ 13770 (13 98) EEETE IR e
JEREMIH A S} = % GLORIANA ==
B 122120 m MICK SCHULTZ/OEF JAM 013095*"IDJMG (12.98) Jeremin [l ABSE 155 174 RER 0 ) R PRiSEWARNER BROS. (WASHVILLE) 519780 WAN (13.98) Gioriana
132 118 114 [':' e Justin Moore 182 173 157 || KELLIE PICKLER | Kellie Pickler &-
PETE YORN & SCARLETT JOHANSSON INGRID MICHAELSON
133 72 52 n OYLETOWN/ATCO 511166/RHIND (13.98) - Break Up 183 145 185 m CABIN 24/ORIGINAL SIGNAL/UNIVERSAL MOTOWN 013217/UMRG (13.98) Everybody '
| CARLY SIMON DAVID BISBAL ; . -
@ mgl_ws 014 (16.98) Never Been Gone 2 E' VALE/UNIVERSAL MUSIC LATING 013491/UMLE (11 98) & Sin Mirar Atras @
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137 111 110 DESERT §T(1RM OEF JAM 013098 10JMG (13.98) ® - Loso's Way (Soundtracﬂ rell:ease bows O:IUInhEE 187 167176 UNIVERSAL/EMI SONY MUSIC. ZOMBA 012654/UME (18.98) NOW 30 ®
BILLY CURRINGTON . B . i . KEVON EDMONDS o
138 120 134 et tinialie ) NS Little Bit Of Everything tally for the first 188 137 78 |‘fli T Who Knew W,
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THE USED ), ,1‘" FLORENCE + THE MACHINE i
@ 153 197 REPRISE 519904°/WARNER BROS. (18.98 CO/DVD) @ Artwork :mallonr; M:lemf'e 180179 - Wl UNIVERSAL REPUBLIC 813170 UMRG (13 98) Lungs @'
ov. 1. The hulk 0 , MICHAEL JACKSON Lw. . 185
A43 104 68 u DGC INTERSCOPE 013380//GA {13.98) Crash Love the album features 181 1163 175 ﬂlowwu 013297/UME (13.98) - 3 The Definitive Collection
SICK PUPPIES . music by Alexi ' JESSIE JAMES . i
¥a8) 103 137 ﬁ‘-' RMR VIRGIN 28631 CAPITOL (12.98) LRI Murdoc; (ictured) ! 1> - |’\§ MERCURY 913204 IDIMG 12 98) os s e " E
- THE BEATLES ' VARIOUS ARTISTS ) "
@ E APPLE 99449/CAPITOL (243 98 CD/OVD) & The Beatles In Stereo @ m EMIUNIVERSAL 56260 SUNY MUSIC (19.96) NawaThatsiwhatilcaliffeountiylChtistmas ﬁ
! DEMI LOVATO ; 1 VARIOUS ARTISTS  Songs 4 Worship 50: 50 Greatest Praise And Worship Songs =5
144 125 119 | HOLLYWOOD 003493 (18.98) Here We Go Again Ailﬂl - 184 177 187 M INTEGRITY 24702 TIME LIFE (19.98) I_IEJ
BRANDI CARLILE " 0. 31, the COLT FORD f ;
COLUMBIA 24740/SONY MUSIC (11.98) Give Up The Ghost iTunes-exdlusive 185 181 179 RLR 2 GE J0E s 100 (16.9) Ride Through The Country _
. = . b=
Bl S RS st Armed To The Teeth ﬁ ;'_’"hsl‘?":'ﬂ; of " 196 144 118 _b g:"J?MSOTT;{;cEJ&”a%‘;eT Ghostdini: Wizard Of Poetry In Emerald City 281
2 B : " highlights from the
Z-RO R | . T.I. N
R1497% J PRINCE 522426/RAP-A-LOT 4 LIFE (17.98) Cocaine “This Is It” album 197 187 178 GRANG HUSTLE/ATLANTIC 512267 /AG (18.98) & Paper Trail B}
{ /AG (18.98)
"' THE FRAY at No. 1bows with 7 REGINA SPEKTOR
198 124122 B8 o0 o0z sony wusic (13.98) @ The Fray @ 6,000 copies and 198 154 83 WER cinr 19395 wARNER BROS. (15.98) & ]
- Y
149 135 143 E L - That Lonesome Song @ ! also enters Top 189 150 156 E THIRD 22\3{(1798)  —
' ' Digital Albums at — -
3 LMFAO . MARY MARY =
150 126 135 |L_! PARTY ROCK/WILL.L.AM/CHERRYTREE/INTERSCOPE 012932/1GA (10.98) Party Rock % No.17. 200 180 193 1 RO o i 25087 /s0NY M C (11.98) & MhekSatnd L'g
MAYDAY PARADE ... 175 BARBRA STREISAND ...25  THE MOVIE .38 THEORY OF A DEADMAN . .87 . e 106  WORSHIP SDNGS ...194  JOHANSSON ..... .133
TIM MCGRAW 9 EDNIANAZARIO .. .27 BRAD PAISLEY 16 REM. . ........95 SHINEDOWN "69  SUGARLAND .80, 97.157 TRANSFORMERS: THRDDAY ... 199 U2 160 NOW 30 187 U2 DOWN. TURN AFDUND:  CHRISYOURG ... .75
BRIAN MCKNIGHT ... 20 NEWBOYZ.... .....153 PARAMORE 42 RAEKWON....... 166 SICKPUPPIES 142 THE SWELL SEASON . 15  REVENGE OF THE FALLEN: ROBTHOMAS . . 135 UNCLEKRACKER .. 177 NDW31 56 CIRCA80. 103
MEGADETH 156 JOE NICHOLS .71 PEARLJAM 43 RAMMSTEN ... ... .. 73 CARLY SIMON 134 TAYLOR SWIFT ..... 3.58  THE ALBUM 110 THREE DAYS GRACE .. .50 KEITH URBAN B8 NOW THAT'S WHATICALL ~ WOW HITS 2010 ... 46 [ S
INGRID MICHAELSON . 183 NICKELBACK ... ....51 PHOENIX 98 RASCALFLATTS ...93,99 FRANKSINATRA ...186 SWOLLENMEMBERS 146 TWILIGHT LY (R 197 THE USED 140 A COUNTRY CHRISTMAS ZR0 . 4T
CHRISETTE MICHELE . 112 KELLIE PICKLER . .182 REBA . 72 SKLLET 8 THE TWILIGHT SAGA: TIESTO 159 193 TR
MONSTERS OF FOLK . 107 [RRANNICMMNSNNNN  PINK MARTANI 45 THEREDCHORD ... ..180 REGINA SPEKTOR ... 198 NEW MOON CHRISTOMUN . .. .79 [ESSSSSSCTESSSNSS NOW THAT'S WHATiCALL  BEBE & CECE WINANS . 24
JUSTINMOORE ... 132 KARENOANDTHEKIDS. 82  PINK .55 RELENTK.... .. 165 RODSTEWART .. . _...4 AWAYWE GO 168 TRAIN a7 CLUBHITS. .......136 WOLFMOTHER 16
JASON MRAZ 122 ORIANTHI ... . 125 PTAULL .. 126 RISE AGAINST 171 STNG ... 6 DISHEY PHIVEAS AND TRANS-SIBERIAN NOW THAT'S WHAT | CALL
MUSE 53 EMILYOSMENT ... 117 THE ROCKET SUMMER . 114 JDSS STONE 59 FERB ... . 118 TAINTSTICK 120 ORCHESTRA ..5 THE99MOSTESSENTAL  COUNTRYVOL 2....105
owLCITY . 19 DARIUS RUCKER ......67 GEORGE STRAIT ......68 HANNAH MONTANA3. 923 TECH NONE 14 TREVSONGZ . 49 VIVALDI MASTERPIECES . SONGS 4 WORSHIP 50,50  WEIRD AL YANKOVIC - 178
HANNAH MONTANA: TEGAN AND SARA . 21 'TRIPLEC'S 44 GREATESTPRAISEAND  PETE YORN & SCARLETT
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o HOT SHOT TECH NSNE K.0.D.
DEEVINIY STRANGE 64/REC {18.98)
o THE SWELL SEASON Strict Joy
ANTI- 87048° EPITAPH (17 98) +

Evolution Of A Man

o BRIAN MCKNIGHT
HARD WORK §122/E1 (17 98) +

1 1 ! BEBE & CECE WINANS Stil
B&C 31105 MALACO (14 98) )
GOV T MULE By A Thread
z . 12052 114 98
6 6 36 JASON ALDEAN Wide Open

BROKEN BGW 7637 (18 98

° BETWEEN THE BURIED AND ME Great Misdirect
VICTORY 533 (13 98) +
3 a4 KISS Sonic Boom
KISS 200901 EX (14.98 CD/DVD) @
PEARL JAM Backspacer

[
= ° 1"' MONKEYWRENCH 9271° (18.98)

@ PINK MARTINI
HEINZ 6" (15 98)
s RAMMSTEIN
n 2 !: _PILGRIM/UNIVERSAL 2721358/VAGRANT (18 98)
2 “FLIGHT OF THE CONCHORDS | Told You | Was Freaky (Soundlrack)
HBO 800" 'SUB PDP {15.98)

"é DETHKLOK

Splendor In The Grass

Liebe Ist Fur Alle Oa

12 4

13 Metalocarypse: Dethalbum 11 (Soundtrack}

& WILLIAMS STREET 60008/ [ADULT SWIN] (13 88}
@ 5 3 L1 {30 MANNHEIM STEAMROLLER Christmas: 25th Anniversary Callection
" CLILTINN AMERICAN GRAMAPHONE 2525 (18.98)

‘ag CAGE THE ELEPHANT Cage The Elephant

foy ;*_ D4P 196547 JIVE 113 98)
PHOENIX Wolfgang Amadeus Phoenix

16 10 25 LOYAUTE 0105 GLASSNOTE {11 98} 9ang
17 o B " MONSTERS OF FOLK Monsters Of Folk

BB SHANGRI-LA 101044 (18.98)

VARIOUS ARTISTS Up, Down, Turn Around: Circa 80
RHING CUSTOM PRODUCTS 8410/STARBUCKS (12 98) 1
VARIOUS ARTISTS The 99 Most Essential Vivaldi Masterpieces
X5 DIGITAL EX 16 98)
12 8 ' DAVID GRAY
IHT 70109° MERCER STREET {13.98)

TAINTSTICK
SUBURBAN NOIZE 157 (15 98 CD/DVD) #

CARLY SIMON
i IRIS 014 {16 98)
SWOLLEN MEMBERS
BATTLE AXE 136 SUBURBAN NOIZE (15.98 -
@ DAY TO REMEMBER

IC1

1487 (13 +

Draw The Line

6Ibs. Of Sound

Never Been Gone

Armed To The Teeth

Homesick

o ] ooy e -
26 16 |8 TIEVSIC.)R__DOM 2082/ULTRA (17.98) e oscope
v ol
@ THE RED S:HAORDR) Fed Through The Teeth Machine
29| 2 !. ggkerfgnﬁﬂ . Ride Through The Country
30 22 & P?'ﬁﬂg 1398 -
31 | 27 % ET&ESE{FO%‘{ Chickenfoot
33 2% t THE XX X

8 YOUNG TURKS 450" (14.98)

@ VARIOUS ARTISTS
INNOVATIVE MULTIMEDIA DIGITAL EX (Qi&

Halioween: 20 Spooky Tunes

THE WHISPERS Thankful
& 18 I KINGDOM 11081 14 98 =
HATEBREED Hatebreed
36 24 8 N ME 20+ " E1 117 98}
37 | SUFJAN STEVENS BQE {Soundtrack)
B ASTHMATIC KITTY 278" (18 98 CD/DVD) &
3| B ,., VARIQUS ARTISTS  Siky Soul Music... An All-Star Tribute To Maze Feat, Frankie Beveny

BRANTERA 6165 (13 98)

ROYCE DA 5’9"
13 ‘s GRACIE M C 0013 ONE RECORDS (13 98)

@ ICKIE WINANS
DESTINY Jilv 4120 %1 08

Street Hop

How | Got Over

~ BLESSTHEFALL Witness
il FEARLES® 50137 114 98)
a2 32 29 SILVERSUN PICKUPS Swoon

DANGERBIRD 035° {15.98,
DORROUGH

@ 48 { NGENIUS 5114 €1 (17.98)
@ PELICAN
SOUTHERN LORD 110 (13 98)

INSANE CLOWN POSSE
38 TE' PSYCHOPATHIC 4102 (*2 98

3 17 ALL TIME LOW

Dorrough Music

What We All Come To Need

Bang! Pow! Boom!

Nothing Personal

3 HOPELESS 710 (15 98)
SOUNDTRACK Yo Gahba Gabba!: Music Is... Awesoime
3 28 . FI"ER 0027 {12 98)
“ATLAS SOUND Logos
a8 2 2 JAD 138° KRANKY (14.98)
;a  RAY LAMONTAGNE Gossip In The. Grain
S 3 _.-_Q-J RUA 526 0" {18 98)
50 36 g' THE BLACK CROWES Before- The Frost...Until The Freeze
| SILVER ARROW 02 (15 98)

U2’s tourth studio album, “The Unforgettable Fire,”
debuts at No. 17 on Top Internet Albums and at No. 6 an

with 9,000 copies sold. The set was reissued in deluxe
form with bonus tracks and a DVD. It's the sixth reissue
fram UZ to chart on the catalog tally since 2007, following
“The Joshua Tree,” “War,” “Boy,” “October” and “Under a Blood Red Sky.”
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TRANS-SIBERIAN ORCHESTRA  Night Castle
" Full Circle

MICHAEL JACKSON  Wichael Jackscn's This Is It (Soundtrack)

' TAYLOR SWIFT
22 1. BIG MACHINE -

Fearless

JACK JOHNSON

o BRUSHFIRE 'UMRG @

En Concert

OWL CITY
g ¢ 16 UNIVERSAL REPUBLIC /UMRG

Ocean Eyes 19

| JAY-Z
| ROC NATION /AG

| TEGAN AND 'SARA
VAPOR SIRE WARNER BROS

The Bluepruﬁ 10

Sainthood

WOLFMOTHER
MOOULAR BLLINTERSCOPE /1GA

Casmic - Egg 16

SOUNDTRACK
SUMMIT CHIIP SHOP ATLANTIC /AG
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s

06066: 000

15

-

TRANGE RBC

MJJ CULUMBIA SDNY MUSIC

MICHAEL JACKSON  Michael Jackson's This fs It: Selections From (EP) (Soundtrack) a1

STING
CHERRYTREE DG /UNIVERSAL CLASSICS GROUP *
VARIOUS ARTISTS

| K-TEL

If On A Winter’s Night...

Halloween Party: 16 Scary Sengs

12 49 LADY GAGA
STREAMLINE KONLIVE, CHERRYTREE/INTERSCOPE /1GA

e@eﬁe

The Fame

THE BLACK EYED PEAS
INTERSCOPE /IGA

The EN.D.

VARIOUS ARTISTS The 99 Most Essential Vivaldi Masterpieces
@ THE ROCKET SUMMER You Gotta Believe EP
THE MILITIA GROUP/ISLAKD /IDJME

23

AANKING
CERT.

2
8
8
=
2
5

2

1

3

11

h_
||

2

e Twilight Saga: New Moon

.
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4
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TRAIN Save Me, San Francisco 17
COLUMBIA SONY MUSIC - o
ATREYU Congregation Of The Damned 18 ¢
HOLLYWOOD

THE SWELL SEASON Strict Joy
ANTI- /EPITAPH &

ROD STEWART Souibook

J RMEG

MICHAEL BUBLE Crazy Love

143 REPRISE WARNER BROS #

TECH N9NE K.0.D

6
.
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114

Southern Voice 9

Only By The Night 28

>
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MJJ;EPIC 76067/SONY MUSIC
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' TRANS-SIBERIAN ORCHESTRA
ATLANTIC 52027 1,AG

STING
CHERRYTREE,DG 013329° UNWERSAL CLASSICS GROUP +

If On A Winter's Night.

ROD STEWART
J 30256/RMG

Soulbook

| TAYLOR SWIFT
BIG MACHINE 0200 +

Fearless

2 2 TIM MCGRAW
GOV'T MULE

CURB
EVIL TEEN 12052

KINGS OF LEON
, |4 THE BEATLES

RCA RMG
Bl APPLE 39451 CAPITOL

MICHAEL BUBLE
143 REPRISE 520733 ARNER BRDS @

Crazy Love

TEGAN AND SARA
VAPOR SIRE 521124 WARNER BROS

Sainthood

CREED
WIND-UP 13187 +

Full Circle

PINK MARTINI
HEINZ 6¢

TECH N9NE
STRANGE 64 RBG

K.0D.

3 o SOUNDTRACK The Twilight Saga. New Moon 8
SUMMIT CHOP SHOP/ATLANTIC 519421/AG i

4 ROSANNE CASH
MARHA 40576 RLE

The List

Strict Joy

En Concert

The Unforgettable Fire

"THE SWELL SEASON
ANTI- E/(A LB(TERN +
"JACK JOHNSON
BRUSHHREU 2973°/UMRG
ISLANO 017924° 'UME 1+

THE BEATLES

APPLE 89449 CAPITOL &

BOB DYLAN

COLUMBIA 57323/30NY MUSIC

TRAIN
COLUMBIA D77368/SONY MUSIC

BARBRA STREISAND
| COLUMBIA 43354/SONY MUSIC

WOLFMOTHER
MODULAR/DGC/INTERSCOPE 013365/ 16A

TAINTSTICK
SUBURBAN NOIZE 157 1+

99896696@266=60°~0@0®00m

- LYLE LOVETT
24 10 B8 5 LOST HIGHWAY 013174'UMGN

0

KILLIAN MANSFIELD
429 17732 EX SLG
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MICHAEL JACKSON  Michael Jackson's This Is 1t (Soundtrack) 1
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5 I—\.

6
4

3
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The Beatles In Maono 113 ]

7
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2 |

Splendor In The Grass 45
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q

"

he Beatles In Stereo 444 |

Christmas In The Heart 7, i

Save Me. San Francisco 17

Love Is The Answer g I

Cosmic - E99 4g i

6lbs. Of Sound 120 “

Natural Forces 104
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vt The week’s most-streamed songs on AOL.
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£Z  ARTIST (IMPRINTAABEL)
117 USE SOMEBODY

KINGS OF LEON (RCA RMG)

7 ALREADY GONE

KELLY CLARKSON (19 RCA RMG)
3 4 13 FALLIN'FOR YOU

COLBIE CAILLAT (UNIVERSAL REPUBLIC)
4 5 7 |WANTTOKNOW WHAT LOVE IS

MARIAH CAREY (ISLAND/IDJMG)
s & 4 PAPARAZZI

_LADY GAGA {STREAMLINE KONLIVE/CHERRYTREE INTERSCOPE)
B0 ¢ s FIREFLIES

_OWL CITY (UNIVERSAL REPUBLIC)
7 5 3 YOUBELONG WITH ME

TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC
8 & 5§ SWEET DREAMS

BEYONCE ({MUSIC WORLD/CDLUMBIA)
e 7 g DOWN

JAY SEAN FEATURING LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
j0 _ 1 TWO IS BETTER THAN ONE

BDYS LIKE GIRLS FEATURING TAYLOR SWIFT (COL UMBIA

| GOTTA FEELING
L 9 15 THE BLACK EYED PEAS (INTERSCOPE,
42 14 5 SEXYCHICK
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JAY-Z, RIHANNA & KANYE WEST (ROC NATION} o KEITH URBAN (CAPITOL NASHVILLE/CAPITOL)
MEET ME HALFWAY @ 12 g CHANCES
THE BLACK EYED PEAS (INTERSCOPE) L FIVE FOR FIGHTING (AWARE/COLUMBIA}
4 LOVE DRUNK @* 14 15 CLOSER TO LOVE
_B_QYS LIKE GIRLS (COLUMBIA) o o MAT KEARNEY (Aw/KE COLUMBIA)
REPLAY @ 45 g USE SOMEBODY
_I!{\Z (TIME IS MONEY BE{UGA HEIGHTS/REPRISE) KINGS OF LEDN (KCA/RMG)
| GOTTA FEELING e vy |43 BEAUTIFUL WORLD (WE'RE ALL HERE)
2 THE BLACK EYED PEAS ({NTERSCOPE) | - ( JiM BRICKMAN & ADAM CROSSLEY (SOMERSET/BRICKHOUSE DIRECT)
ONE TIME 47 7 BATTLEFIELD
JUSTIN BIEBER (ISLAND/I0JMG) ol JORDIN SPARKS (19 JIVE/JLG)
10 FALLIN’ FOR YOU 47 {g 20 SECOND CHANCE
COLBIE CAILLAT (UNIVERSAL REPUBLIC) = SHINEDOWN (ATLANTIC)
. SEXY CHICK m 18 3 THISISIT
DAVID GUETTA FEAT. AKON (GUM/ASTRALWERKS/CAPITOL) k MICHAEL JACKSON FEAT. THE JACKSONS (MJJ/EPIC)
59 GOOD GIRLS GO BAD ﬁ 20 4 ALREADY GONE
QUBRA STARSHIP FEAT LEGHTON MEESTER (DECAYDANCE/FUELED BY RAMEN/ATLANTIC/RRP) o KELLY CLARKSON (19/RCA/RMG)
14 OBSESSED @ 19 13 THEN
MARIAH CAREY (ISLAND/IDJMG) ) BRAD PAISLEY (ARISTA NASHVILLE/RMG)
EVACUATE THE DANCEFLOOR ‘@' 95 2 WE WEREN'T BORN TO FOLLOW
~~ CASCADA (RBBBIN_SL . ; BON JOVI (MERCURY/IDJMG)
FUNHOUSE @ 21 4 WHENIT COMES TO LOVE
PINK {LAFACE/JLG} FOREIGNER (ATLANTIC/RHING)
@ %6 2 |GRRUEH RUSSIAN ROULETTE @ o 5 SMILE
S IB | RIHANNA (SRP/DEF JAM/IOIMG) ’ i UNCLE KRACKER (TOP DDG/ATLANTIC)
@ %  BODY LANGUAGE 24 4 SAY HEY (I LOVE YOU)
- JESSE MCCARTNEY FEAT. T-PAIN (HOLLYWODD) -w MICHAEL FRANTI & SPEARHEAD (B00 BOO WAX/ANTI-/UNIVERSAL REPUBLIC)
o U BAD ROMANCE @‘.27 5 | GOTTA FEELING
Niz |

 LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/NTERSCOPE)
3 TIKTOK
KESHA (KASZ MONEY/RCA/RMG)
IF YOU ONLY KNEW
* SHINEDOWN (ATLANTIC)
HOTEL ROOM SERVICE

28 27 16 oy, (MR. 305 POLO GROUNDS/J/RMG)
4 ﬂ 3g 2 EMPIRE STATE OF MIND
5 JAY-Z + ALICIA KEYS (ROC NATION)

24 13 SAY HEY (I LOVE YOU)
. MICHAEL FRANT! & SPEARKEAD (00 B0 WAX/ANTI/UNIVERSAL REPUBLIC)

30
! TWO IS BETTER THAN ONE
BOYS LIKE GIRLS FEAT. TAYLDR SWIFT (COLUMBIA)
25 10 STARSTRUKK
30H13 FEAT. KATY PERRY (PHOTO FINISH/ATLANTIC/RRP)
g BEST1EVER HAD
ORAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

HAPPY

32

{.

2 LEONA LEWIS (SYCO/J/RMG)
| S.0.S. (LET THE MUSIC PLAY)
.t JORDIN SPARKS (19/JIVEALG)
36 34 5 DOLLHOUSE

PRISCILLA RENEA (CAPITOL)

. NEVER GONNA BE ALONE
: NICKELBACK (ROADRUNNER/RRP)
@ GIVE IT UP TO ME
SHAKIRA FEAT. LIL WAYNE 1EP|C)

EIU BE ON YOU

¥ FLO RIDA FEAT. NE-YO (POE BOY/ATLANTIC)
HOW YOU LOVE ME NOW
= HEY MONOAY {DECAYDANCE/COLUNMBIA)

Lady Gaga becomes the first artist in the 17-year history of the
Mainstream Top 40 chart to notch four No. 1s from a debut album, as
“Paparazzi” rises 3-1.

The singer previousty led with “Just Dance,” “Poker Face™ and
“LoveGame” from her debut release, “The Fame.” The album will be
rereleased in expanded form as “The Fame Monster” Nov. 23. New
single “Bad Romance” bounds 38-25 on Mainstream Top 40.

Since the survey launched in October 1992, two acts prior to Lady
Gaga placed three No. 1s - =~
from their debut albums: r ! s
Ace of Base (1993-94) and i
Avril Lavigne (2002-03).
Alanis Morissette also
enjoyed a trio of leaders
from her first U.S. album,
“1agaed Little Pill” (1996).

On Hot Dance Club
Songs, “Paparazzi”
becomes Lady Gaga’s third
No. 1. Only “Just Dance” feil
short of the summit, peak-
ing at No. 2in June 2008.
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THE BLACK EYED PEAS (INTERSCOPE)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL})
73l USE SOMEBODY
ELLLED KINGS OF LEON (RCARMG)
YOU BELONG WITH ME
TAYLOR SWIFT (BiG MACHINE. UNIVERSAL REPUBLIC)
FALLIN’ FOR YOU
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
ALREADY GONE
KELLY CLARKSON iiS_vRCA/RMGL
NO SURPRISE
_DAUGHTRY (19/RCA/RMG)
SAY HEY (I LOVE YOU)
MICHAEL)F__RANTI & SPEARHEAD (500 B_OO ﬂAX/A!TI-/UNNER‘u& REPUBLIC)
1 GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)
SMILE
UNCLE KRACKER (TOP DOG/ATLANTIC)
SOMEDAY
ROB THOMAS (EMBLEM/ATLANTIC)
PLEASE DON’T LEAVE ME
PINK (LAFACE/JLG)
NEVER SAY NEVER
THE FRAY (EPIC)
WE WEREN'T BORN TO FOLLOW
BON JOVI (MERCURY/IDJME)
21 GUNS
_ GREEN DAY (REPRISE)
HEY, SOUL SISTER
_TRAIN (AWARE/COLUMBIA
CHANCES
FIVE FDR FIGHTING (AWARE/COLUMBIA)

10 PARTY N THE U.S.A.

4

6

1)
5
9

P U
% 8 BREAKEVEN

Go to www.billboard.biz for complete chart data

MILEY CYRUS (HOLLYWOOD)

[ ZHA FIREFLIES
LALLM OwL CITY (UNIVERSAL REPUBLIC)

NEVER GONNA BE ALONE
NICKELBACK (ROADRUNNER/RRP)
MAYBE

INGRID MICHAELSON (CABIN 24/0RIGINAL SIGNAL/
WHO SAYS

JOHN MAYER (COLUMBIA)
PAPARAZZI

LADY GAGA (STRI AMLINE/KONLIVE/CHERRYTREE/ANTERSCOPE)
COME ON

GREEN RIVER ORDINANCE (VIRGIN/CAPITOL)

ALL THE RIGHT MOVES

ONEREPUBLIC (MOSLEY/INTERSCOPE)

MOTOWN)

THE SCRIPT (PHONOGENIC/EPIC)

HALFWAY GONE
LIFEHOUSE (GEFFEN/INTERSCOPE)

ARTIST (IMPRINT / PROMOTION LABEL)
WHEELS
FOO FIGHTERS (ROSWELL/RCA/AVIG) ot
CHECK MY BRAIN
ALICE IN CHAINS (VIRGIN/CAPITOL)
| WILL NOT BOW
BREAKING BENJAMIN (HOLLYWODD)
BREAK
THREE DAYS GRACE (JIVE/JLG)
JARS
. CHEVELLE (EPIC)
UPRISING
MUSE (HELILM-3/WARNER BROS.)

(IF YOU'RE WONDERING IF | WANT YOU TO) | WANT YOU TO
. WEEZER {DGC \NTERSCOPE)

'8 g 15 THEFIXER

i PEARL JAM (MONKEYWRENCH)

o ¥ SAVIOR

B 10200 o wGAINST (DGC/INTERSCOPE)
10 g 22 YOURE GOING DOWN

SICK PUPPIES (RMR/VIRGIN/CAPITOL)

g | 1y OVERCOME

i@ 1-“ 1 cReeo (wiND-up)
42 12 2 NEW DIVIDE

* LINKIN PARK (MACHINE SHOP/WARNER BROS.)
KINGS AND QUEENS

30 SECONDS T0 MARS (IMMORTAL/VIRGIN/GAPITOL)

PANIC SWITCH

SIVERSUN PICKUPS (DANGERBIRO)

USE SOMEBODY

KINGS OF LEON {RCA RMG)

IF YOU ONLY KNEW

SHINEDOWN :ATLANTIC)

MEDICATE

AFI (DGC/INTERSGOPE)

MEET ME ON THE EQUINOX

OEATH CAB FOR CUTIE (CHOP SHOP/ATLANTIC)

' SOUND OF MADNESS
SHINEDOWN (ATLANTIC)

Y . 1901
@ 23 17 o0ENIX (LOVAUTE/GLASSNOTE)
99 17 'GNORANCE
. PARAMORE (FUELED BY RAMEN/ATLANTIC/RRP)
T LT3 NEW FANG |
bttt (111 B0 7HEM CROOKED VULTURES (INTERSCOPE) |
CRAWL BACK IN
A _ DEAD BY SUNRISE WARNER BROS )}
BACK AGAINST THE WALL
CAGE THE ELEPHANT (DSP/JIVE/JLG)
|53 AGAIN
| £ . FLYLEAF (A&M/OCTONE/INTERSCOPE)
13 HARD TO SEE
FIVE FINGER DEATH PUNCH (PROSPECT PARK)
EAST JESUS NOWHERE
GREEN DAY (REPRISE}
JUST BREATHE
Y PEARL JAM (MONKEYWRENCH)
SPACESHIP
PUODLE OF MUDD (FLAWLESS/GEFFEN/INTERSCOPE)
SNUFF
) 1 SLIPKNOT (ROADRUNNER/RRP)
3 2 n " INVINCIBLE
A i - ADELITAS WAY (VIRGIN/CAPITOL)
10 FUGITIVE
DAVID GRAY (MERCER STREET/DOWNTOWN)
- MONSTER
SKILLEY (ARDENT/ING/ATLANTIC)
SUBSTITUTION
SILVERSUN PICKUPS (OANGERBIRD)
1o FOREVER IN YOUR HANDS
ALL THAT REMAINS (PROSTHETIC RAZOR & TIE)
BROKEN, BEAT & SCARRED
METALLICA (MENEE_BR_OS ]
BLOOD ON MY HANDS
L ; _ THE USED (REPRISE)
=i I’LL GO CRAZY IF I DON'T GO CRAZY TONIGHT
38 37 18 U2 (ISLAND/INTERSCOPE)
MAYBE
INGRID MICHAELSON (CABIN 24/0RIGINAL SIGNAL/UNIVERSAL MOTOWN)
WHO SAYS
JOHN MAYER (COLUMBIA)
5 SLOW POISON
* THE BRAVERY (ISLAND/IDJMG)
WHY | AM
DAVE MATTHEWS BAND (BAMA RAGS/RCA/RMG)
STORM TO PASS
ATREYU (HOLLYWOOD)
~ CRASH
_ CavD (REPRISE)
. HEY, SOUL SISTER
TRAIN (AWARE/COLUMBIA)
13 FIREFLIES
DWL CITY (UNIVERSAL REPUBLIC)
BY THE WAY
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
MESS OF ME
SWITCHFOOT (ATLANTIC)
JUST SAY YES
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
PERCUSSION GUN
WHITE RABBITS (TBD/RED)

Them Crooked Vultures fly ento Rock Songs
at No. 22 with “New Fang.” The act, made
up of Dave Grohl—whose other band Foo
Fighters rises 2-1 with “Wheels”—losh
Homme (Queens of the Stone Age) and
John Paui Jones (Led Zeppelin), releases its
self-titled debut album Nov. 17.
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
o i+ 12 KAN! WiLL NOT Bow
[ ° JEXIE3 BREAKING BENJAMIN (HOLLYWOOD)
2 12 CHECK MY BRAIN
ALICE IN CHAINS (VIRGIN/CAPITOL)
4 g BREAK
l{REE OAYS GRACE (JIVE/JLG)
JARS
CHEVELLE (EPIC)
YOU'RE GOING DOWN
SICK PUPPIES (RMR; VIRGIN/CAPITOL)
OVERCOME
CREEQ (WIND-UP)
WHEELS
. FOO FIGHTERS (ROSWELL/RCA/RMG)
7 16 HARD TO SEE
FIVE FINGER DEATH PUNCH {PROSPECT PARK)

| g INVINCIBLE

ADELITAS WAY (VIRGIN/CAPITOL)
W
L .

IF YOU ONLY KNEW
SHINEDOWN (ATLANTIC)

MONSTER
_SKILLET (ARDENT/INO/ATLANTIC)

CRAWL BACK IN

1210 10 5 gy sonmse (WARNER BROS)
“"-1' 13 21 WHISKEY HANGOVER
e BODSMACK (UNIVERSAL FEPUBLIC)
15 19 FOREVER IN YOUR HANDS
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE
STIT! AGAIN
FLYLEAF (A&M/OCTONE/INTERSCOPE)
32 SOUND OF MADNESS
SHINEDOWN (ATLANTIC)
2 SPACESHIP
PUDDLE OF MUOD (FLAWLESS/GEFFEN/INTERSCOPE)
g SNUFF

SLIPKNOT (ROAORUNNER/RRP
u‘g;': . CHAMPAGNE
Bt CAVD (REPRISE)

NEW DIVIDE

20 1924 |\ paRK (WACHINE SHOPWARNER BROS
4@ N 0 BROKEN, BEAT & SCARRED
@ METALLICA (WARNER BROS )

g STORM TO PASS
_ATREYU (HDLLYWODD)

(22387

-~ FOREVER

@ 23 10 RED (ESSENTIAL/RED)
CRASH

3 @ 25 CAVD (REPRISE)

- WHYYAWANNABRINGMEDOWN

a7 14 ARANDA (ASTONISH

ot

1 12

o et

SN =2 il

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
CHECK MY BRAIN
ALICE N CHAINS (VIRGIN/CAPITOL)

OVERCOME
CREED (WIND-UP)

(LT WHEELS
LU 700 FIGHTERS (ROSWELL/RCA/RMG)
11 | WILL NOT BOW
BREAKING BENJAMIN (HOLLYWOOD
WHISKEY HANGOVER
GODSMACK (UNIVERSAL REPUBLIC)
BREAK
~_THREE DAYS GRACE (JIVE/JLG)
BURN IT TO THE GROUND
“ NICKELBACK {ROADRUNNER/RRP)
NEW DIVIDE
LINKIN PARK (MACHINE SHOP/WARNER BROS)
CHAMPAGNE
CAVO (REPRISE)
IF YOU ONLY KNEW
SHINEDOWN (ATLAN1IC)
F 47 YOU'RE GOING DOWN
SICK PUPPIES (MR, VIRGIN/CAPITOL
SOUND OF MADNESS

-]

10 32

i o SHINEDOWN (ATLANTIC)
@1'14 15 THE FIXER

= . PEARL JAM (MONKEYWRENCH)

| GET OFF

_‘4 12 30 |, esronm areanTic)
Sl JARS
m- 18 Gevenie e

16 16 14 STILL UNBROKEN

LYNYRD SKYNYRD (LOUD & PROUD/ROADRUNNER/RRP)
= MODERN DAY DELILAH
w0 s (KISS)

o9 2 SPACESHIP
PUQDLE OF MUDD (FLAWLES S/GEFFEN/INTERSCOPE)
MONSTER
SKILLET (ARDENT/INO/ATLANTIC
BROKEN, BEAT & SCARRED
METALLICA (WARNER BROS )
~ INVINCIBLE
AQELITAS WAY (VIRGIN/CAPITOL)
SOAP ON A ROPE
CHICKENFOOT (REDLINE)
CRAWL BACK IN
DEAD BY SUNRISE (WARNER BROS.
BY THE WAY
THEORY OF A DEADMAN (604/R OADRUNNER/RRP)
HARD TO SEE
___FIVE FINGER DEATH PUNCH (PROSPECT PARK)
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week. ROCK SONGS: 191 all-format rock stations, including 61 ACTIVE ROCK and 21 HERITAGE ROCK panelists, are electronically monitored 24 hours a day, 7
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TITLE Artist TITLE

LAST
WEEK

2 WEEKS
AGO
WEEKS
ON CHT

Artist
IMPRINT & NUMBER / PROMOTIDN LABEL
26

S PRODUCER ({SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL Ex PRODUCER (SONGWRITER)

N 19 TOES Zac Brown Band @ 28 27 WHY DON'T WE JUST DANCE Josh Turner
o & AT KSTEGALL ZBROWN (ZBROWNWOURRETTEJHOPKNS SMULLINS) @ HDME GROWN/ATLANTIC/BIGGER PICTURE F.ROGERS (J.BEAVERS.J SINGLETON, D.BROWN) ® MCA NASHVILLE

2 4 WELCOME TO THE FUTURE Brad Paisley @ 29 29 TODAY Gary Allan 27
FROGERS (B.PAISLEY,C.0UBOIS) ® ARISTA NASHVILLE r _M.WRIGHT.G.ALLAN (B.LONG.T( JAMES) ® MCA NASHVILLE

o 5 5 COWBOY CASANOVA Carrie Underwood m 30 3 ~ OUTSIDE MY WINDOW Sarah Buxton 2
M.BRIGHT (C.UNDERWOOD.M ELIZONDO.B.JAMES) ® 19/ARISTA NASHVILLE $.8UXTON (S BUXTON V.SHAW M J.HUDSON.G.BURR) LYRI{ STREET

o BT NEED YOU NOW Lady Antebellum 4 | Up3.4milion @ | BEER ON THE TABLE Josh Thompson 5
- (LIS PWORLEY,LADY ANTEBELLUM (D.HAYWOOD,C KELLEY.H SCOTTJKEAR) @ CAPITOL NASHVLLE _ ~ impressions, the M.KNOX {J. THOMPSON.K.JOHNSON, A ZACK) © COLUMBIA

e 3 1 ONLY YOU CAN LOVE ME THIS WAY Keith Urban 1 trio snares Greatest @ 31 2 A LITTLE MORE COUNTRY THAN THAT Easton Corbin 3
. D HUFF.K URBAN (S.MCEWAN.J.REID) @ CAPITOL NASHVILLE : . _C CHAMBERLAIN (D.POYTHRESS R.LFEEK W VARBLE) ©® MERCURY

56‘ 9 'le DO | Luke Bryan o Gainer honors with m 33 3 DIDN'T YOU KNOW HOW MUCH | LOVED YOU Kellie Pickler g4
_J.STEVENS (L BRYAN,C KELLEY,D HAYWOOD) @ CAPITOL NASHVILLE this title track fead C LINDSEY (€ LINDSEY.A MAYO.T.VERGES) @ 19/BNA

T 4 3 GETTIN' YOU HOME (THE BLACK DRESS SONG) Chris Young j .  single from its @ 34 35 SARA SMILE Jimmy Wayne Featuring Daryl Hall & John Oates 32
J.STROUD (C YOUNG.C.BATTEN.K.BLAZY) @ RCA T D HUFF (1) HALL J OATES) VALORY

° o 7 I'M ALIVE Kenny Chesney With Dave Matthews g " g @ a9 55 CRYIN'FOR ME (WAYMAN'S SONG) Toby Keith 44
B.CANNON.K CHESNEY (K.CHESNEY.D.0ILLON M. TAMBURINO) ® BNA Jan. 26. The act TKEITH (TKEITH, © SHOW DOG NASHVILLE

o 01 FIFTEEN Taylor Swift g [loppedtheluly2s m 35 37 KEEP ON LOVIN' YOU Steel Magnolia 34
N.CHAPHIAN T SWIFT (T SWIFT} @ BIG MACHINE chart with “ Runte = D HUFF (C.STAPLETON.T.WILLMDN) @ B T(Acw

3 LONG AFTER I'M GONE Big Kenn

@ 13 e EPES.';?S?R\“GAHE (‘S;SATADEND‘M,GREEM @ STARSTRUCK ﬂf&’,,‘j 1 ’Y‘ou;an'dhp‘?:ked a Sal 6 38 B KENNY C STONE (W K.ALPHIN M BEESON.R.SUPA) ©® LOVE EVERYBODY/GLOTOWN mssgx mcrun‘é g

0 LY BONFIRE Craig Morgan 4y Mo 3with®love m A BACKWOODS Justin Moore g
PODONNELL.C MORGAN (T.BOTKIN,K DENNEY,C MORGAN M ROGERS) @ BNA Don’t Live Here” in S STOVER (J MOORE.J PAULIN J S STOVER) ® VALORY

@ 14 15 | WANNA MAKE YOU CLOSE YOUR EYES Dierks Bentley 12 June2008. @ 3 39 EVERYWHERE | GO Phil Vassar a7
B.BEAVERS 0 BENTLEY (B.BEAVERS.D BENTLEY) - @ CAPITOL NASHVILLE PVASSAR {PVASSAR.J.STEELE) @ UNIVERSAL SOUTH

@ 5 14 RED LIGHT David Nail 13 @ 45 51 HILLBILLY BONE Biake Shellon Featuring Trace Adkins 3B
FLIDDELL M WRUCKE (J SINGLETONM.PEIRGE D.MATKOSKY) @ MCA NASHVILLE S.HENDRICKS (C WISEMAN,L.LAIRD) WARNER BROS /WRN

@ 16 18 SOUTHERN VOICE Tim McGraw 14 @ H 42 LOVE LIKE CRAZY Lee Brice 39
B.GALLIMORE T MCGRAW.D.SMITH (T.DOUGLAS B.DIPIERO) @ CURB D.JOHNSON (D.JOHNSON.T JAMES) @ CURB

ﬁ' AR ALL | ASK FOR ANYMORE Trace Adkins 15 @ 47 28 HELL ON THE HEART Eric Church 40
1 | FROGERS (C BEATHARD.T.JAVIES) ©® CAPITOL NASHVILLE L ¥ J JOYCE (E CHURCH D.RUTTAN,J.SPILLMAN) @ CAPITOL NASHVILLE

@ 19 19 HISTORY IN THE MAKING Darius Rucker 16 @ 8 57 GIMMIE THAT GIRL Joe Nichols 4
F.RDGERS (D.RUCKER F.ROGERS,C.MILLS) ©® CAPITOL NASHVILLE 1M WRIGHT (R AKINS.D DAVIDSON,B.HAYSLIP) ® UNIVERSAL SOUTH
AIR i | e 19 AND CRAZY Bomshel

@ IR N POWER X&E‘[:E{EML\L':&KE {M.LAMBERT.N.HEMBY) M"a"d%L&'Rﬁiﬁ 17 | The single rosses m' S M IRWIN.J KEAR K OMUNSON (M.IRWIN,J KEAR.K OSMUNSDN.K SHEPARD ® CUB g

@ 2 1 6 AIR WHY Rascal Fiatts 18 the AlrpOVYEIi @ 43 44 STUCK Ash Bowers 43
< S0 7 LREA] 0.HUFFRASCAL FLATTS (A.SHAMBLIN,R.MATHES) __© LYRIC STREET " | threshold in its 1ith . B CANNON (F.J MYERS.B.MONTANA) @ STONEY CREEK
T MINE Marti i 3 LOVE LIVES ON Malilary Hope

@ - ::gtﬁrsm M(C:BIF:I'BIY-JCOATLEZJLACYD MATKOSKY) e Mcgr;(dci " fhﬂflf Webekr.b"mk @ I3 R o sason g iope s s Tevens. et © Nt stz %

20 18 15 HONKY TONK STOMP Brooks & Dunn Fealuring Billy Gibbons o ame S (D) w65 HOWFAR DO YOU WANNA GO? Gloriana 46
R.DUNN T MCBRIDE (R DUNN,T MCBRIDE.B.PINSON) © ARISTA NASHVILLE quickest climb into M SERLETIC (M 5fHLETIC | STEELE.D.MYRICK) © EMBLEM/WARNER BROS WRN

- Al THE TRUTH Jason Aldean 2 {he top 20. The new ﬁ 53 59 WHISTLIN' DIXIE ‘ Randy Houser 46
1 ] M KNOX (B |AMES,A.MONROE) ©® BROKEN BOW track outpaces her M me(H:TC AUDRETCH 11l (R HOUSER.K.TRIBBLE) o] U:/:VE;:S:L SOUTH
i » THE CA att Kennon

@ 24 30 _g\SAT/lﬁ\T\:?BROWN (J.LAUDERDALE.K.MARVEL.J RITCHEY) g;g;%isi\i/ﬁé - 50",9 “Kerosene,’ @ 2ol (&7, 4 STROUD ("%‘EENN@LN,GORDON J.CAMPBELL) ® BAMAJAM/STROUDAVARIOUS 4

@ 23 73 EIGHT SECOND RIDE Jake Owen 5, Which tracked the m, so 49 SKINNY DIPPIN' Whitney Duncan g
g _JRITCHEY (JOWENEDURRANCE) _®RCA. top 20 in its 14th M.BRIGHT (W.DUNCAN.C TOMPKINS) ® WARNER BROS ‘WRN

@ 27 26 THAT'S HOW COUNTRY BOYS ROLL Billy Currington 24 weekin January @ 54 56 CHASIN' GIRLS Rodney Atkins 49
: C CHAMBERLAIN. B CURRINGTON (B.CURRINGTON D DAVIDSON.B JONES) ® MERCURY 2006 4 THEWITT,R ATKINS {R.ATKINS,T.HEWITT.S.DEAN) _ [c} QUHB

m %5 24 HURRY HOME Jason Michael Carroll 2 ’ m 55 54 COUNTRY LIVIN' williams Riley 50
T D GEHMAN (Z.WILLIAMS) © ARISTA NASHVILLE N.GOLDEN.D.GEORGE (S.J.WILLIAMS.D GEORGE. T OWENS) © GOLDEN NASHVILLE

@ ror BLUEGRASS ALBUMS’

T g 7
- e = « . N
oF Ed ARTIST Title EE ARTIST Title g;g’ﬁ uE §'§ ARTIST Tite g
% s¢Z IMPRINT %UMBER / DISTRIBUTING LABEL (PRICE) Z IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) EE <253 MPRINT & NUMBER / DISTRIBUTING LABEL o
q REA TAYLOR SWIFT ! BRAD PAISLEY : PATTY LOVELESS Mountain Sout Il
__9_ 2 1 51 PR T e vecrine 0200 (18 98) @ Feaitzss } 2 26 23 ARSTANASHLLE 7gsrs r3gg American Saturday Night 1 IV SAGUARO ROAD 24976
B 1 Southern Volce 1 B 7 2 [ JUSTIN MOORE wustntcore 3 (B 2 3 STEVEMARTIN e |10 Con New Songs forThe Fue Simg Bano
8 - ZAC BROWN BAND " BILLY CURRINGTON B 3 . o THE ISAACS The Isaacs ... Naturally: An Almost A Cappelia Collection
i3 @8 3 3 ROARBIGEE 1 FE e s ATOSeavicpaey THE Foundation L 28 2 27 WERCURY 009550 Uvion (1393 itk Bit Of Bverything 2 4 B GATHER MUSIC GROUP 45014 /
Q T oy N
az LADY ANTEBELLUM JAMEY JOHNSON . o THE DEL MCCOURY BAND Family Circle
<z o 6 7 CAPITOL NAGHVILLE 03206 (12 98) Lady Antebeilum B 1 29 30 28 WeRCURY 0) 1247 UG (12.06)  That Lonesome Song @ 6 m MCCOURY 0014
I y TOBY KEITH . . - SUGARLAND R : SAM BUSH Circles Around Me
%é@ Bl |2 SHOW DOG NASHVILLE 027 (18.98) Amgrican RS 1 30 20 26 a0 vy g4secomvny ¢ LIVE On The Inside 1 B3 2 g iR sossmEL
288 MIRANDA LAMBERT i BOMSHEL " | . BIL & GLORIA GATTHER WITH THER HOMECOMING FRIENDS 84 G Prserts Courty Bhegass Homeeone Yokane e
g L COLUMEIA 46854 SUN (12 98) Revolution (i a2 - CURB 78946 (18 95) Fight Like A Girl S [f28 o || e
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MICHAEL JACKSON
Wi I ACHEL ST THS 1 SUNDTRAGN WS TR0/ ML

JAY-Z :

THE BLUEPRINT 3 ROC NATION 520856*/AG®

BRIAN MCKNIGHT

EVOLUTION OF A MAN HARD WORK 5122/E1 @
BEBE & CECE WINANS

STILL B&C 31105/MALACO

TRIPLE C'S

CUSTOM CARS & CYCLES MAYBACH/DEF JAM 01356810JMG
. WHITNEY HOUSTON

|1 LOOK TO YOU ARISTA 10033/AMG

TECH N9NE

K.0.0. STRANGE 64/RBC

TREY SONGZ

READY SONG BOOK/ATLANTIC 518794/AG

MAXWELL
BLACKSUMMERS'MIGHT COLUMBIA 89142/SONY MUSIC &)

I DRAKE ﬁ
MOTOWN D1 HSBUMRG S5

.
5

TRLLASY.

AN @B

o+ [

MARIO
D.N.A. J 49657/RMG
THE BLACK EYED PEAS g
THE EN.D, INTERSCDPE 012887*/IGA
MARIAH CAREY '
MEMOIRS OF AN IMPERFECT ANGEL ISLAND 0132261DJMG
K'JON
) GET AROUND UP&UP/UNIVERSAL REPUBLIC 013162/UMRGE "
CHRISETTE MICHELE .
EPIPHANY DEF JAM 012797/IDJMG &
LIL' BOOSIE
SUPERBAD:
I LETOYA j
) LADY LOVE CAPITOL 97259
EMINEM ;
| RELAPSE WEB/SHADY/AFTERMATHANTERSCOPE 012863"/1GA
Z-RO .
y COCAINE J PRINCE 522426/RAP-A-LOT 4 LIFE
KEVON EDMONDS
¢ WHO KNEW MAKE 07961
FABOLOUS
LOSO'S WAY (SOUNDTRACK) DESERT STORMDEF JAM 013098*/0UMG [C]
"> KID CUDI
JOSS STONE
COLDUR ME FREE! VIRGIN 67059 EX/CAPITOL
E RAEKWON
ONLY BUILT 4 CUBAN LINX... PT. Il ICE H20 68794
VARIOUS ARTISTS
SRXY SOLR MUSIC MK AL
BEYONCE g
AM__SASHA FIERCE MUSIC WORLOYCOLUMBIA 19492/SONY MUSIC
LEDISI
TURN ME LOOSE VERVE FORECAST 012677/VG @
MACK 10
SOFT WHITE HOO-BANGIN' 082509
GHOSTFACE KILLAH
GHOSTOINE: WIZARD OF POETRY IN EMERALD CITY DEF JAM 013396*/0UMG
CHARLIE WILSON
UNCLE CHARLIE P MUSIC/JIVE 23389/4LG
THE WHISPERS
THANKFUL KINGDOM 11081
JEREMIH
JEREMIH MiCK SCHULTZ/DEF JAM 013095*/IDJMG
PITBULL .
REBELUTION MR 305/POLO GROUNDS/J 51991/RMG
MARY MARY
THE SOUND MY BLOCK/COLUMBIA 28087 */SONY MUSIC @
KER! HILSON '
IN A PERFECT WORLD... MOSLEY/ZONE 4ANTERSCOPE 012000/1GA
NEW BOYZ
SKINNY JEANZ AND A MIC SHOTTY/ASYLUM 520425/ WARNER BROS
. THE-DREAM
LOVE V/S MONEY RADIO KILLA/OEF JAM 012579*/IDJMG
LIL WAYNE ﬁ
THA CARTER I CASH
ANTHONY HAMILTON
THE POINT OF IT ALL MISTER'S MUSK/SO SO DEF 23387MLG

MOTOWN 011977 /UMRG

RICK ROSS
DEEPER THAN RAP MAYBACH/SLIP-N-SLIDE/DEF JAM 012772°/IDJMG ()
PLAYAZ CIRCLE

FLIGHT 360:THE TAKEOFF OTP/DEF JAM 012679*ADJMG

TWISTA
CATEGORY F5 GMG 96412

FAT JOE
JEALDUS ONES STILL ENVY (/0.5 2) TERROR SQUAD 97371

VARIOUS ARTISTS
NOW 31 EMVUNIVERSAL/ZOMBA 28617/SONY MUSIC
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A DIFFERENT ME (MANI/GEFFEN 012395/1GA
SOUNDTRACK

ORE THAN Y MASONZONE

MICHAEL JACKSON
THE REMIX SUITE UNIVERSAL MOTOWN 013517 /UMRG

Tl
. L PAPER TRAIL GRAND HUSTLE/ATLANTIC 512267*/AG @
' LAURA IZIBOR

LET THE TRUTH BE TOLD ATLANTIC 512240/AG

Brian McKnight extends his streak to eight
consecutive top five debuts on Top R&B/
Hip-Hop Albums (excluding his hoiday
alhums and hits packages) as “Evolution
of a Man” lands at No. 3. It’s also his sixth BE=
top 20 bow on the Bilthoard 200 (No. 20).
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‘¢ FOREVER
DRAKE (HARVEY MASONZONE 4/STREAMLINEANTERSCOPE)
EMPIRE STATE OF MIND
JAY-Z + ALICHA KEYS (ROC NATION)
REGRET
LETOYA FEAT. LUOACRIS (CAPITOL)
PAPERS !
USHER (LAFACE/JLG)
. | INVENTED SEX
| TREY SONGZ FEAT. DRAKE (SONG BOOK/ATLANTIC)
RUN THIS TOWN
JAY-Z, RIHANNA & KANYE WEST (ROC NATION)
NUMBER ONE
8. KELLY FEAT. KERI HILSON (JIVE/JLG)
UNDER
PLEASURE P (ATLANTIC)
BREAK UP
MARIQ FEAT. GUCCI MANE & SEAN GARRETT (J/RMG)
PRETTY WINGS
MAXWELL (COLUMBIA)
I CAN TRANSFORM YA
CHRIS BROWN FEAT. LIL WAYNE & SWIZZ BEATZ (JIVE/JLG)

| JAY-Z, RIHANNA & KANYE WEST (ROG NATION)
DOWN
JAY SEAN FEAT, LIL WAYNE (CASH MONEY/UNVERSAL REPUBLIC)
SWEET DREAMS
BEYONCE (MUSIC WORLD/COLUMBIA)

FOREVER
DRAKE (HARVEY MASON/ZONE 4/STREAMLINE/INTERSCOPE)

ﬁ BREAK UP
[ MARIO FEAT. GUCCI MANE & SEAN GARRETT (J/AMG)

EMPIRE STATE OF MIND

JAY-Z + ALICIA KEYS (ROC NATION)

PAPARAZZI

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/ANTERSCOPE)

THROW IT IN THE BAG

FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAMADJMG)
SEXY CHICK

DAVID GUETTA FEAT. AKON (GUM/ASTRALWERKS/CAPITOL)
| CAN TRANSFORM YA

CHRIS BROWN FEAT. LIL WAYNE & SWIZZ BEATZ (JIVE/JLG)
BE ON YOU

FLO RIDA FEAT. NE-YO (PDE BDY/ATLANTIC)

SUCCESSFUL . MEET ME HALFWAY
DRAKE FEAT. TREY SONGZ & LIL WAYNE MOTOWN) THE BLACK EYED PEAS (INTERSCOPE)
MONEY TO BLOW i OBSESSED

BIRDMAN FEAT. LIL WAYNE & DRAKE (CASH MOTOWN) MARIAH CAREY (ISLAND/IDJMG)

BABY BY ME
50 CENT FEAT. NE-YQ (SHADY/AFTERMATH/INTERSCOPE)
DOESN'T MEAN ANYTHING

ALICIA KEYS (MBK/J/RMG)

BAD HABITS

MAXWELL (COLUMBIA)

I' GOOD

CLIPSE FEAT. PHARRELL WILLIAMS {RE UP/COLUMBIA)

5 STAR CHICK

Y0 GOTTI (POLO GROUNDS/J/RMG)

GOD IN ME

MARY MARY FEAT. KIERRA "KIKI* SHEARD (MY BLOCK/COLUMBIA)
LOL &)

TREY SONGZ FEAT. GUCCI MANE & SOULIA B0Y TELLEM (SONG BOOK/ATLANTIC)
EVERYTHING, EVERYDAY, EVERYWHERE
FABOLOUS FEAT. KER! HILSON (DESERT STORM/DEF JAMADJIMG)
I GET IT IN

IMMA STAR (EVERYWHERE WE ARE)
JEREMIN (MICK SCHULTZ/DEF JAM/IDJMG)

HOTEL ROOM SERVICE

PITBULL (MR. 305/POLO GROUNDS/J/RMG)

BEST | EVER HAD

DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

| GOTTA FEELING

THE BLACK EYED PEAS (INTERSCOPE)

. TIE ME DOWN

NEW BOYZ FEAT. RAY J (SHOTTY/ASYLUM/WARNER BRDS )
- GANGSTA LUV

. _SNOOP DOGG FEAT. THE-DREAM (DOGGYSTYLE/PRIORITY/CAPITOL)

ONE TIME

JUSTIN BIEBER (ISLAND/IDJMG)

BABY BY ME

50 GENT FEAT. NE-YO (SHADY/AFTERMATH/INTERSCOPE)

SUCCESSFUL

OMARION FEAT. GUGC) MANE (STARWORLD/MUSICWORKS/T .G/CAPITOL) D0 DRAKE FEAT. TREY SONGZ & LIL WAYNE MOTON)
*"‘ IT KILLS ME ' REPLAY
MELANIE FIONA (SRC/UNIVERSAL MOTOWN) S YAZ (TIME IS MONEY/BELUGA HEIGHTS/REPRISE/WARNER BROS )
DROP IT LOW DROP IT LOW
. CHRIS BROWM (HARVEY 4STREAM. ) ESTER DEAN FEAT, CHRYS BROWN (HARVEY MASONZONE 4/STREAMLINENTERSCOPE)
THINKIN' ABOUT YOU WASTED
" MARIO (J/RMG) GUCEI MANE FEAT. PLIES OR 0J DA JUICEMAN (MZAY/S0 ICEY/WARNER BROS )
. SWEAT IT OUT PAPERS
THE-DREAM (RADIO KILLA/DEF JAM/IDJMG) USHER (LAFACE/JLG)
| LOOK GOOD RUSSIAN ROULETTE
* CHALIE BOY (DIRTY 3RD/JIVE/BATTERY) RIHANNA (SRP/DEF JAM/IDJMG)

FRESH
6 TRE G (MOONSTONE/JIVE/BATTERY)

BODY
|| MARQUES HOUSTON (MUSICWORKS/TU G.)
GANGSTA LUV
SNOOP DOGG FEAT, THE-DREAM (DOGGYSTYLE/PRIGRITY/CAPITOL)
GOTTA GET IT
JUVENILE (UTP/E1/ATLANTIC)
VIDEO PHONE
BEYONCE (MUSIC WORLD/COLUMBIA)
OBSESSED
MARIAH CAREY (ISLAND/IDJMG)
SPOTLIGHT
GUCCI MANE FEAT. USHER (MIZAY/ASYLUM/WARNER BROS.)
I'M GOING IN
DRAKE FEAT. LIL WAYNE & YOUNG JEEZY (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
SO GOOD
8 DAY26 (BAD BOY/ATLANTIC)
TIE ME DOWN
NEW BOYZ FEAT. RAY § (SHOTTY/ASYLUM/WARNER BROS.)
HEADBOARD
HURRICANE CHRIS FEAT. MARIO + PLIES (POLO GROUNOS/JRMG)

THIS ISIT
MICHAEL JACKSON FEAT. THE JACKSONS (MJJ/EPIC/COLUMBIA)

DOESN'T MEAN ANYTHING

ALICIA KEYS (MBK/J/RMG)

. EVERYTHING, EVERYDAY, EVERYWHERE
. _FABOLOUS FEAT. KERI HILSON (DESERT STORM/DEF JAM/IDJMG)
PARTY IN THE U.S.A.

MILEY CYRUS (HOLLYWOOD)

DO YOU REMEMBER
JAY SEAN FEAT. SEAN PAUL & LIL JON (CASH MONEY/UNNERSAL REPUBLIC)

28
31
= [

SHUT IT DOWN
PITBULL FEAT. AKON (MR_305/POLO GROUNDS/J/RMG)

YOU BELONG WITH ME

TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
OH YEAH

JAICKO FEAT. SNOOP DOGG (CAPITOL)

LoL )

TREY SONGZ FEAT. GUCCI MANE & SOULJA BOY TELL'EM (SONG BOOK/ATLANTIC)
GOOD MORNING

CHAMILLIONAIRE (CHAMILLITARY/UNIVERSAL REPUBLIC)
I'M GOING IN

ORAKE FERT. LIL WAYNE & YOUNG JEEZY (YOUNG

MONEY TO BLOW
BIRDMAN FEAT. LIL WAYNE & DRAKE (CASH MONEY/UNVERSAL MOTOWN)

MOTOWN)

Jay-Z’s “Run This Town” (on which West also guests), which
reigned for seven weeks. Eminem, who’s also featured on
“Forever,” notches his first No. 1 since 2000, while Drake and
another “Forever” guest, Lil Wayne, score their second and
fourth chart-toppers, respectively.

On Adult R&B, Whitney Houston notches her 13th top 10

WEST NETS SEVENTH RAP NO. 1
Kanye West celebrates his seventh chart-topper as a guest on
\.\
as “Million Dollar Bill” rises 13-9 and enters a four-way tie with
Mary |. Blige, Toni Braxton and Mariah Carey for the most top

Drake’s “Forever” (2-1) and enters a tie with 50 Cent for the
most No. 1s on Hot Rap Songs this decade. The track replaces
10s by a woman. The track is her second consecutive top 10 following “I Look to You,” which
peaked at No. 2 in October. —Raphael George
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7 waxweLL (COLUMBIA)
CAN'T LIVE WITHOUT YOU
CHARLIE WILSON (P MUSIC/JIVE/JLG)
WHAT I'VE BEEN WAITING FOR
BRIAN T (HARD WORK/E1)
DOESN'T MEAN ANYTHING
I ALICIA KEYS (MBK/J/AMG)
CLOSE TO YOU
BEBE & CECE WINANS (B&C/MALACO)
ON THE OCEAN
XJON (UPRUP/DEH TYME/UNIVERSAL REPUBLIC)
GOD IN ME
| MARY MARY FEAT. KIERRA "KIKI" SHEARD (MY BLOCK/COLUMBIA)
MILLION DOLLAR BILL
WHITNEY HOUSTON (ARISTA/RMG)
BLAME IT ON ME
S5 CHRISETTE MICHELE (DEF JAM/IDJMG)
THE POINT OF IT ALL
ANTHONY HAMILTON (MISTER'S MUSIC/AHIVE/ILG)
THIS IS IT
MICHAEL JACKSON FEAT. THE JACKSDNS (MJJ/EPIC/COLUMBIA)
1 LOOK TO YOU
WHITNEY HDUSTON (ARISTA/RMG)
- LAST CHANCE
| GINUWINE (NOTIFI/ASYLUM/WARNER BROS §

PAPERS
| USHER (LAFACE/JLG)

el s e o
S KEVON {MAKE)
YESTERDAY

TONI BRAXTON FEAT, TREY SONGZ (ATLANTIC)
GOIN' THRU CHANGES

| LEDISI (VERVE FORECAST/VERVE)

DON'T STAY

LAURA 1ZIBOR (ATLANTIC)

1 WANT TO KNOW WHAT LOVE IS
MARIAH CAREY (ISLAND/IDJMG)

MY CHILD

W ALL-4-ONE (PEAK/CMG)

THIS TIME

KJON FEAT. LEE ENGLAND JR. & AUGUSTIME ALVAREZ {
RELIGIOUS

R. KELLY (JIVE/JLG)

CAN'T HARDLY WAIT
NDAMBI (COCO RED/STAX/CMG)

DON'T MAKE 'EM LIKE U NO MORE
RUBEN STUDDARD (19/HICKORY/RED)

REPUBLIC)

RUN THIS TOWN
JAY-Z, RIHANNA & KANYE WEST (ROC NATION)
WASTED
GUCEI MANE FEAT. PLES OR (1 DA JUICEMAN (MZAY/SO ICEYWARNER BROS.)
THROW IT IN THE BAG
FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAMIDJMG)
SUCCESSFUL
ORAKE FEAT. TREY SONGZ & LIL WAYNE
BABY BY ME
50 CENT FEAT. NE-YO (SHADY/AFTERMATH/INTERSCOPE)
' MONEY TO BLOW
BIRDMAN FEAT. UL WAYNE & DRAKE (CASH MONEY/UNIVERSAL MOTOWN)
BEST | EVER HAD
DRAKE (YOUNG MONEY/CASH MONEY/UNIERSAL MOTOWN)
GANGSTA LUV
SNOOP DOGG FEAT. THE-DREAM (DOGGYSTYLEPRIGRTY/CAPITOL)
EVERYTHING, EVERYDAY, EVERYWHERE
FABOLOUS FEAT. KERI HILSON (OESERT STORM/DEF JAMIDIMG)
BE ON YOU
FLO RIDA FEAT. NE-YO (POE BOY/ATLANTIC)
HOTEL ROOM SERVICE
PITBULL (MR. 305/POLO GROUNOS/J/RMG)
ICE CREAM PAINT JOB

(NGENIUS/E1)

U0 ™M GOING IN
- DRAKE FEAT. LIL WAYME § YOUNG JEEZY MOTOWN)
» E TIE ME DOWN
NEW BOYZ FEAT. RAY J (SHOTTY/ASYLUM/WARNER BROS )
5 STAR CHICK
YO GOTTI (POLO GROUNDS/J/RMG)

u I'M GOOD

CLIPSE FEAT. PHARRELL WILLIAMS (RE UP/COLUMBIA)

1 LOOK GOOD
CHALIE BOY (DIRTY 3RD/JIVE/BATTERY)

EVERY GIRL
= YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
SPOTLIGHT

 GUCC) MANE FEAT. USHER (MIZAY/ASYLUM/WARNER BROS )
'FRESH

6 TRE G (MOONSTONE/JIVE/BATTERY)

WE BE STEADY MOBBIN'

LIL WAYNE FEAT. GUCCI MANE (NOT LISTED)

BETTER BELIEVE IT

LIL BOOSIE FEAT YOUNG JEEZY & WEBBIE (TRILU/ASYLUMWARNER BROS)
BECKY

PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

MOTOWN)
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TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 51

CECILIA BARTOLI
SACRIFICIUM DECCA 013412ANVERSAL CLASSICS GROUP.

RENEE FLEMING

ARTIST IMPRINT / PROMOTION L ABEL

M B ParARAZZI

LR LADY GAGA STREAMLINEKOHLVE CHERRYTREEANTERSCOPE
DID YOU SEE ME COMING?

|

—— -
2
£S TITLE
ARTIST IMPRINT / PROMGTION LABEL

STRAIGHT THROUGH MY HEART MICHAEL BUBLE J
BACKSTREET BOYS JIVE/JLG CRAZY LOVE 143REPRISE SX733WARNER BROS @

. a5 4 OUTTA HERE | 2 2 3 DARBRASTREISAND

-
ES

3 9 PET SHOP BOYS ASTRALWERKS/CAPITOL ESMEE DENTERS TENNMAN/INTERSCOPE i~ LOVE IS THE ANSWER COLUMBIA 43354/SONY MUSIC " VERISMO DECCA 013279/UNIVERSAL CLASSICS GROUP
4 g F*CKYOU _MISS YOU PINK MARTINI e 1, GUSTAVODUDANELLOS ANGELES PHILHARMONC
6 LILY ALLEN CAPITOL i RON PERKOV ARPEE SPLENDOR IN THE GRASS HEINZ 6* ST IRALER SYMPHONY NG, 1 FROM THE INAUGURAL CONUERT DG DT EXLHVERSAL CLASSICS GOP i

HARRY CONNICK, JR. THE PRIESTS
YOUR SONGS COLUMBIA 47228*/SONY MUSIC THE PRIESTS RCA VICTOR 33969/SONY MUSIC

g w
~ MILLION DOLLAR BILL 32 19 FAME 2009 7 ' DIANA KRALL 5 34'{ PLACIDO DOMINGO
WHITHEY HOUSTON /RISTA/RMG NATURI NAUGHTON LAKESHORE ° T QUIET NIGHTS VERVE 012433/V6 ® . AMORE INFNTTC: SONGS INSPIRED... G 012532UNVERSAL CLASSICS SROLP

ﬁ" EVERYBODY SHAKE IT .'TI § 3 NELLIE MCKAY '[‘ﬁ 3 1g BELAFLECKZAKIR HUSSAIN EDGAR MEYER

¢ S.0.5. (LET THE MUSIC PLAY) 44 5 BADHABITS
JORDIN SPARKS 9 JIVE/JLG MAXWELL COLUMBIA

B

- >
-

2 j — J.l &‘_-|E

g g DO WHAT U LIKE 113
BAD BOY BILL FEATURING ALYSSA PALMER NETTWERK ==l RALPHI ROSARIO FEATURING SHAWN CHRISTOPHER BLUEPLATE | _NORMAL AS BLUEBERRY PIE: A TRIBUTE T0 DOAIS DAY VERVE 013216VG THE MELODY OF RHYTHM: TRIPLE CONCERTO & MUSIC FOR TRIDE1 2024
7 |44 SEXYBITCH 33 4 WISH U LOVE B ”i, '3 THE BRIAN SETZER ORCHESTRA SARAH CHANG
RN ©DAVID GUETTA FEATURING AKON GUW/ASTRALWERKS/CAPITDL e T CHAD JACK & TIM LETTEER VS. FAWN HADES ~©  SONGS FROM LONELY AVENUE SURFDOG 521223* 3 . | BRU VIOLIN CONCERTOS EMI CLASSICS 67004BLG
5‘:"{1 9 10 LOVE SONGS @ 39 3 [ PUSH N PULL j.l_ . 5y MICHAEL BUBLE lﬁ g 4 JOYCE DIDONATO
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With “Hay Ojitos” jumping 4-1on Regional
Mexican Airplay (10.5 million listener impressions, §
up 38%) in its fourth week on the chart, Intocable
is enjoying the fastest rise to No. 1this year, The
group was also responsible for the quickest
ascension to the top in 2008 when as “Tu Adios No
Mata” debuted at No. 1in the May 10, 2008, tssue.
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Alejandro Sanz continues to dominate the Latin
charts as “Looking for Paradise” jumps 3-1 on
Latin Pop Airplay (9.8 million listener impres-
sions, up 2%) and catapults 10-1 on Tropical
Airplay (3.6 million, up 237%). The song’s
six-week climb to the summit on the former
chart ties Shakira’s “Loba” for fastest this year.
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NAZARIO IS THE LEADING LADY

Legendary Puerto Rican singer Ednita Nazario finds herself alop the
charts once again with the release of “Soy.” Selling more than 16,000
copies, it's the biggest Latin debut for a female this year, passing Nelly
g Furtado’s “Mi Plan” {13,000). Nazario’s sales land her at No. 1 on Top
Latin Albums and Top Latin Pop Albums for a third time. Her albums
“Por Ti” and “Rea!l” bowed at the summit of both charts in the Dec. 6,
2003, and Dec. 29, 2007, issues, respectively.

—Rauly Ramirez
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TURNTABLE
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RECORD COMPANIES: Sony Music Australia promotes Mark
Flynn to GM of promotions, publicity and business enter-
prises. He was senior director.

Virgin Group names Peter Norris nonexecutive chair-
man of the board. He was CEO of the merchant bank
Quayle Munro.

PUBLISHING: EMI Music Publishing names Barbara Sedun
head of Canadian operations. She was manager of music
programs at Manitoba Film & Music.

BMI promotes Beth Mason to director of writer/publisher
relations and names Jessica Roffe director of writer/pub-
lisher refations for Latin. Mason was associate director, and
Roffe was manager of music and talent for MTV Tr3s in
Miami Beach.

DIGITAL: TouchTunes Interactive Networks appoints Pamela
Schoenfeld VP/general counsel and names John McMenamin
senior VP/GM of Barfly. Schoenfeld was counsel for Google,
and McMenamin was CEO at Ripple TV Networks.

RELATED FIELDS: Graphite Media names Matt Glover brand
director. He was commercial manager at AEG Europe.

The Italian collecting society SIAE appoints Gaetano Blan-
dini director-general. He was director of cinema at the Min-
istry of Cultural Heritage and Activities.

—Edited by Mitchell Peters
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BEGGARS GROUP ASSISTS AIDS FIGHT

The Red Hot Organization, a group dedicated to fighting AIDS
through pop culture, marked its 20th anniversary earlier this
year by teaming with Beggars Group to release a compilation
album featuring some of today’s most popular indie-rock acts.

“Dark Was the Night,” released Feb. 17 on 4AD, is the 20th
release in the Red Hot album series. The double-disc set in-
cludes exclusive songs (many of which are collaborations) by
the Decemberists, Dirty Projectors and David Byrne, Feist and
Ben Gibbard, Sufjan Stevens, Grizzly Bear, the National, Ar-
cade Fire, My Morning Jacket, the New Pornographers and
Conor Oberst and Gillian Welch.

The National’s Aaron and Bryce Dessner produced the
album, which has sold 72,000 copies in the United States, ac-
cording to Nielsen SoundScan. In September, Beggars Group
chairman Martin Mills presented a check to the organization
for more than $691,000. The amount represents the album’s
sales for the first half of 2009 and will benefit AIDS organiza-
tions worldwide.

‘It exceeded our expectations, to be honest,” Beggars Group
GM Matt Harmon says. “We had a first-week scan of 13,000
and we were prefty ecstatic about that.”

Harmon says that a number of magazines and Web sites
offered to discount or waive their advertising fees to help pro-
mote the album. “We were able to reach out to a lot of media
outlets and a get a lot of support that way for not very much
money,” he says, noting that artists on the set also chipped in
by donating their songs.

In the month prior to the album’s release, 4AD set up a
special “Dark Was the Night” MySpace page to strean some
of the songs. The album was also promoted during a May
fund-raising concertat New York’s Radio City Music Hall that
featured acts on the set, including the National, Feist, Byrne
and Bon iver. -Mitchell Peters

A
PDuring “Music Supervision: The Stat#@f the Union,” panelists discussed how the industry is coping
in tough economic times with shrinking"music budgets. From left: Creative Control Entertainmen
producer/principal partner and music supervisor Joel C. High, music supegvisors Frankie Pine
("Army Wives," "Brothers and Sisters”) and Richard Glasser (“What Doesn't Kill You,” “Crash”), -
Billboard editorial director Bili Werde, Hunnypot Unlimited CEO/creative services/lifestyle John &
Anderson and music supervisor Thomas Golubic ("Breaking Bad,” “Six Feet Under”). P

BILLBOARD/THE HOLLY WOOD REPORTER
FILM & TV MUSIC CONFERENCE

Te Billboard/Hollywood Reporter Film and TV Music conference was held
Qct. 29-30 at the Beverly Hilton in Los Angeles. Now in its eighth year, the
conference offers attendees the unique opportunity to learn from, network
and share their music directly with the top music supervisors, composers, di-
rectors, songwriters and producers in the business. Among the highlights were
a keynote panel with Mary J. Blige that included her co-writer Raphael Saadiq;
a keynote interview with actor Sacha Baron Cohen and his brother, com-
poser Erran Baron Cohen; and panels that focused on the music behind
“Fame,” “Glee,” “The Twilight Saga: New Moon” and “True Blood.” The two-
day event was sponsored by founding sponsor ASCAP, podcast sponsor
APM Music, SESAC, BM| and 615 Music. PHOTOS: COURTESY OF LUIS GARZA/JOWDY
PHOTOGRAPHY continued on page 54
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In “TV As the New Radio,” Disney-ABC executives shared how they're using TV program-
ring to showcase music from “Hannah Montana,” “Grey's Anatomy." “One Life to Live”
and “Greek.” From left: Disney-ABC Television Group senior VP of business and lega
atfairs music Peter DiCecco, ABC Entertainment Group VP of TV music Dawn Soler,
"One Life to Live” executive producer Frank Valentini, ABC Family executive VP of origi-
nal programming and development Kate Juergens, Disney ABC Networks Group VP of
mmusic and soundtracks Steven Vincent and Billboard senior editor Ann Donahue.

Mary J. Blige discussed her caf@er
and contributions tq film and TV
music, including & pkeview of the song
she wrote for Lionsgate's “Precious:
Based on the Novel 'Push’ by
Sapphire,” in a special keynote panel.
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Attendees received a behind-the-scenes look at how “Glee™ uses music for onscreen synchs and its soundtrack

in "“Backbeat: The Anatomy of a TV Show—Fox's=Glee. " From left: Fox Television VP of music Ward Hake,
Columbia Records soundtrack consultant Glen Brunman, “Glee” cast. member Lea Michele, 20th Century Fox
Television head of music Geoff Bywater, “Glee” music prod.cer-Adam Anders, Fox Broadcasting senior VP of
marketing Laurel Bernard and music supervisor P.J. Bloomx who moderated.

y

APM Music was on site
nducting podcast interviews
with conference speakers.
Pictured is singer/songwriter
Jace Everett, whose song
‘Bad Things"” is the theme to
the #BO show “True Blood.”

In "Master Class: The Creatives,” sponsored by Killer Tracks, composers
and songwriters shared their tips on breaking into the industry. From left:
Fox Music president and panel moderator Robert Kraft; composer Brian
Tyler; songwriters Teddy Shapiro, Lamont Dozier and Ali Dee; and
songwriter,producer Xandy Barry.
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Actor Sacha Baron Cdfien and his broth@s composer Erran Baron Coheh, discussed GTM music supervisor

their collaborations or+“Da Ali G Show,” "Borat” and “Brino” in a keynote interview, Maureen Crowe with APM
presented by founding sponsor ASCAP. From left: Author/journalist and panel Music president Adam
! moderator Dan Kimpel, Erran and Sacha Baron Cohen, and ASCAP senior director \ Taylor during the music
Pear| Jam's Oct. 31 performance at the Wachovia Spectrum in of film and TV music Michael Todd. supervisors luncheon.

Philadelphia was the final concert to be held at the storied venue
before its scheduled demolition early next year. Gathered backstage
before the final show were (from left) the band's Matt Cameron and
Jeff Ament, Comcast-Spectacor president Peter Luukko, former
Phitadelphia Flyers player Bernle Parent, the band's Eddie Vedder,
Live Nation Mid-Atlantic president Geoff Gordon, ex-Flyers player
Dave Schultz, Global Spectrum regional VP Tim Murphy and the
band’s Mike McCready.

LinsiDE TRacK I 1
LOVE RENEWAL MACHINE

BILLBOARD/THE HOLLYWOOD REPORTER
FILM & TV MUSIC CONFERENCE

continued from page 53

| Academy Award nominee/Emmy Award-winning composer

The Cult spending th the _ Mark Isham (left) and "Fame” director Kevin Tancharoen
. bS] _p g the year on road cele‘ tzlked about the original score for “Fame” during the “Fame:
brating its 25th anniversary and playing the 1985 “Love’ The Anatomy of a Film Score” panel presented by ASCAP

P . : P— and moderated by ASCAP senior director of film and TV
albumin its entirety. But vocaiist lan Astbury and guitarist mrusic Michael Todd (not pictured).
Billy Duffy have also made time for songwriting, with —~ e hg
. During4he musicBlipervisors Meet-and-greet, "~ ference
an eye toward making a new album in 2010 attendees had the opportunity to network with their

selection of music supervisors.

| L .

we’ve basically got about eight raw materials. The stuff ’ “-\ e
we did isdecent. I'm ’ ‘% i ‘
not one for over-
puffing, but we have i
some good basic L ] Strategies for integrating and €omgosing music foEmeogames. Fromileft: Music4-
| ; [ J iGames founder and panel mdderator Greg O*Connor-Read, composer Cris Velasco,
ideas for new songs. : Visceral Games/Electronic Arts aucio director Don Veca, ASCAP membérship repre-
Me andianinaroom o \ sentative for film and TV/new media Jennifer Harmon, comooser James Dooley and

ASCAP membership coordinator for film and TV Alisha Davis.
together can come

up with new music
t’s just a question
of what each of us
feels is quality, what
we really want to
try and say with |
that new music. We
certainly don't want
to write ‘Fire Wo-

n’ again
DR 5 el From lef§: Billboard senior ’
Astbury are plan- 3 N correspondent Gail Mitchell,
ning to convene for Raphael Saadiqg, Mary J. Blige and On the BMI-spoisored panel “A Génversation-With a Director &
Lionsgate Entertainment president .Composer: ChrissWeitz and Alexandre Despiat,” Academy Award

nore w g in De- of music and publishing Jay Faires nominees composer Alexandre Desplat and director Chris Weitz

before Blige's keynote panel. Saadiqg discussed the meiding ofimagery and music in.ereating.the.score
= YL ¥ is co-producer/co-writer of the end- for Summit Entzrtainment’s “The Twilight Saga: New Moon."
s g title track “I Can See in Color” for Frorn left: Weltz. Desplat and BMI VP of film/TV relations Doreen

i the upcoming film “Precious.” RNy 0 moderatéd.

also debating how
to release the new
music, which will

low “Born Into
T " the

1 e e '9‘ ‘

: T . 5 £ k ’ Composer Bear McCreary—
i o = - who talked about the

t
ate about it
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. - N insp rations for the four seasong
The masterminds behind the 21 million- -selling soundtrack to “Twilight” talked about how they [RSURMURISIIRSZSER=C ]
selected the bands and songs to appear on the soundtrack to the film's sequel. “The Twilight Rl EERTIGIELOIEE
Saga: New Moon." From left: Chop Shop Music Supervision owner Alexandra Patsavas, “Caprica,” the "Battlestar
— — —ea Atlantic Records GM/executive VP of marketing and creative media Livia Tortella and Galactica” prequel—with Billbodrd
eyezear Music founder/CEO and Summit Entertainment music consultant Paul Katz. senior editor Ann Donahue.
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Specialized Wealth Management for the Music Industry

At SunTrust, we’ve spent more than 20 years helping music industry professionals make the most of their success. Our dedicated
financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued
financial stability. For more information, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group,
SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.

SuUNTRUST

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid.

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured - Are not Bank Guaranteed - May Lose Value

Thomas Carroll is Senior Vice President, SunTrust Investment Services, Inc., and Managing Director of SunTrust’s Sports and Entertainment Specialty Group

sunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank Securities, brokerage
services, insurance (including annuities and certain life insurance products) and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC-registered investment adviser and broket/dealer
and a member of FINRA and SIPC. Other insurance products anc services are offered by SunTrust Insurance Services, Inc., a licensed insurance agency.

©2009 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. Live Solid. Bank Solid. is a service mark of SunTrust Banks. Inc
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