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As Congress Returns
From Summer Recess,
Artists Must Recommit
To Raising Their Voices
In Washington

BY SHEILA E. AND ALICE PEACOCK

We come from different backgrounds,
different parts of the country and differ-
ent musical styles. Yet something more
striking than geography or genre unites
us to each other—and to hundreds of
artists around the country. We botl have
raised our voices in the halls of Congress
urging policymakers to advance the
rights of music creators. In fact, the cre-
ator’s voice in recent years has become
stronger, clearer and more influential.
And as more of our colleagues join the
chorus, we can amplify our voices even
more in the coming year.

As elected leaders of the Recording
Academy, we've often been told by the
academy’s Washington, D.C., represen-
tatives, “The best lobbyists for artists,
songwriters and studio professionalsare
the music creators themselves.” We have
taken these words to heart as we each have
testified before the U.S. Senate Judiciary
Committee and attended countless meel-
ings with policymakers about perform-
ance royalties.

But this is just the tip of the iceberg.
Music professionals from all walks of life
have come to Washington to address far-
reaching issues from copyright to use of
the wireless spectrum to arts funding. And
the results speak for themselves, for the
recent 110th and 111th Congress brought
the advance of important music policy,
often after lobbying by music makers
themselves. Bills that would have allowed
interference to wireless microphones were
defeated after artists and recording engi-
neers explained the threat tolive concerts.
Arts practitioners successfully lobbied to
have $50 million of the stimulus bill allo-
cated to the arts industry. And the Priori-
tizing Resources and Organization for
Intellectual Property Act enhanced copy-
rightenforcement and created a cabinet-
level “copyright czar” position.

But perhaps most impressive is the

FOR THE RECORD

Care Bears on Fire didn’t perform
with the Jonas Brothers when
CBOF appeared July 23 at the
Theatre of the Living Arts in
Philadelphia to open for Honor
Society. A photo captionin the
Aug. 15 issue was unclear on
this point.
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momentum of the Performance Rights
Act, for which we both testified on Capi-
tol Hill. As part of the musicFIRST Coali-
tion, the academy and nearly a dozen
other music organizations have assem-
bled hearings, events and meetings to
advocate for this important legislation.
The bill now has bipartisan support, is
co-sponsored by eight House committee
chairmen, has been approved by the
House Judiciary Committee and will soon
be approved by the Senate Judiciary Com-
mittee. Artists have wanted a perform-
ance right for 80 years and because we're
standing up. standing strongand stand-
ing together, we have achieved more in
the past two years than previous efforts
have in the past eight decades.
However, there’s more work to be done.
More artists, songwriters, producers and
engineers will need to become effective
lobbyists in order to move the perform-
ance rights legislation over the finish line.
Additionally, we'll be facing tax issues,
health policy and other copyright matters
that affect all of our lives and livelihoods.
So what can each of us do?

Follow the issues: Become educated
about musicpolicy. Such publications as
Billboard and the academy’s Capitol
Tracks (grammy.com/advocacy) offer
news about how decisions in Washing-
ton affect the music community nation-
wide. Read music blogs, attend music
town halls and join the Grammys on the
Hill Facebook group. There are numer-
ous ways to stay informed.

Make Capitol Hill a stop on your tour:
Many of us route our tours through the
Washington market. If you can spare an

hour, visit with your local representative.
Representatives or their staff will want to
meet you and hear your perspective. Re-
member, you're their boss.

Attend Grammys on the Hill in Wash-
ington: If you're an academy member,
consider joining Washington’s largest
annual music community advocacy day.
In April, hundreds of music profession-
als will descend on Capitol Hill to ad-
vance music policy. Be part of this
historic movement to advance the rights
of music creators.

Testifying before the Senate wus an ex-
perience neither of us will ever forget. As
the senators sat high on the dais, with the
echoes of countless cameras document-
ing our every move, we couldn’t help but
feel part of history. We also realized the
important power that has been seized by
recording professionals in recent years.
Our opinion matters, our roles are appre-
ciated, our views shape policy, and poli-
cymakers are listening.

Now is the time for all artists, songwrit-
ers, producers and engineers—{rom the
up-and-coming to veterans and estab-
lished professionals—to take advantage
of our collective power. As we make our
voices louder and stronger, we can affect
policy that will benefit our community
for years to come. .

Sheila E. is a Grammy Award-nominated
entertainer/musician /composer and a
member of the board for the Recording
Academy’s Los Angeles Chapler. Alice
Peacock is a singer/songwriter from
Chicago who serves as a national trustee of
the Recording Academy.
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>>>TARGET
PAIRS WITH
ITUNES

Target has partnered
with iTunes to create
its own section on
the music store’s
Web site that will
give customers
exclusive material
for album releases.
The first album to be
featured on the
Target page is Pear!
Jam’s “Backspacer,”
due Sept. 20. Pear!
Jam will premiere
the video for the
first single, “The
Fixer,” as a free
download on iTunes.

>>>PIRATE
BAY DEAL
SUNK

Global Gaming
Factory, the Swedish
company that
planned to buy the
Pirate Bay and
transform it into a
legitimate company
with a new business
model, has
announced that it
hasn’t been able to
secure investors to
back its $8 million
purchase of the
illegal torrent
tracking site. Global
Gaming Factory
admitted missteps,
such as not being
prepared for the
media attention, and
blamed “recent
turbulence” for
sinking investor
interest.

>>>WORLD’S
FAIR CLOSES
The label services
group World’s Fair
confirmed that it’s
closing just a day
after it sent an e-
mail promoting the
premiere of a new
video by rapper
Lyrics Born. On its
Web site, World’s
Fair described itself
as “a full-service,
worldwide record
label administration
company.” The
company, which was
founded in 2004,
had 12 full-time
staffers. World’s
Fair worked with
such labels as
Daptone, Nat Geo
Music and
Quannum, as well as
acts like Dizzee
Rascal, British Sea
Power and Pela.
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THESOUNDS OF SCIENCE

Major Labels Expand
Experimentation With
CD Pricing

Major labels are beginning to show
signs of giving in lo pressure to cul
wholesale prices on recorded music.
And while it’s difficult to telt where
the latest round of price reductions
will ultimately lead, a period of greater
CD pricing experimentation is clearly
at hand.

in September, Sony Music Enter-
tainment will roll out the next phase
of its Accel program, which already has
cut wholesale prices on catalog titles
and will now lower prices on new re-
leases. Sources say EMI Music is also
preparing its own repricing program,
with both Sony and EMI following in
the footsteps of Universal Music
Group, which launched its JumpStart
repricing program in 2003.

Meanwhile, Trans World Entertain-
ment, one of the largest music rertail-
ers in the United States, is nudging
the majors further down this path by
enlisting the participation of UMG,
Sonyand EMI ina pricing experiment
at 54 of ils stores, which are selling
every single CD they carry for $9.99.

Sony’s Accel program, which the
major introduced in June al the annual
NARM convention in San Diego, will
unveil a second phase of price reduc-
tions beginning Sept. 1. Since June 30,
Sony has repriced nearly 4,000 catalog
titles at $5.40 wholesale and more than
1,700 titles at $6.40. The company is
now adding even lower wholesale price
points of $3.05 on more 300 titles and
$3.90 on 200-plus titles, while also
adding Latin and classical releases to
the list of repriced catalog titles. For
catalog double-albums, Sony’s main
wholesale price pointis $12, with
nearly 700 titles at that level.

Inaddition, Sony is taking a scalpel
to prices on front-line new releases,
with superstar albums like Whitney
Houston’s new Arista set, “| Look to
You,” to be priced at $10.50 wholesale
(down from $11.86), with a suggested
retail price of $13.98. New releases by
other established acts will be priced at
$9.10 wholesale/$11.98
suggested retail, while
new titles by develop-
ing artists will be
priced at $7 whole-
sale/$9.98 suggested
retail. So far,

.

"'

Wil

sources say, 35 titles have been priced
at $10.50, nearly 800 at $9.10 and about
60 at $7.

Accel closely mirrors JumpStart,
which UMG launched in September
2003 and revamped in 2004, retailers
say. Under JumpStart, star product is
$10.35 wholesale, established artists
are $9.10 and developing artists are
$6.06. So far, Warner Music Group has
opted out of the repricing game for new
frontline releases.

Meanwhile, while leading music re-
tailers like Wal-Mart, Best Buy and Bor-
ders have experienced varying levels
of success in trying to persuade the
majors to offer better wholesale pric-
ing, Trans World is taking an unusu-
ally bold approach by attempting to
gauge how consumers would respond
to across-the-board CD pricing of
$9.99. In July, the parent of F.Y.E., Co-
conuts and other retail brands began
testing $9.99 pricing in six of its stores

Attention shoppers: Sony Music is
cutting wholesale prices on new
releases, including albums by (from
left) WHITNEY

B HOUSTON, MARIO

"k and BARBRA
STREISAND

and subsequently expanded the pric-
ing experiment to 54 stores.

In order to run the test, Trans World
which declined to comment, asked la-
bels for $6.50 wholesale pricing. Indie
labels had a hard time accepting that
figure, particularly for new releases,
but many of them ultimately played
ball with the merchant, sources say.

The majors pushed back and se-
cured a price of $7.50 wholesale, which
sources say was high enough to induce
UMG, EMI and Sony to participate.
Sources also note that labels have some
experience with that price point with
Wal-Mart under its $9.72 retail pricing
program for certain releases.

A sales executive at one of the ma-
jors estimates his company needs
about a 55% increase in sales from
Trans World in order to justify the
lower wholesale price. In the initial six-
store phase of Trans World’s experi-
ment, sales surged about 110%
sources say, adding that sales jumped
90%-100% once the test was expanded
to 54 locations.

Because the Trans World pricing ini-
tiative is a test, suppliers are allowed
under law to provide special discounts
to that account. But if Trans World were
to roll out $7.50 wholesale/$9.99 re-
tail pricing chainwide, the labels would
be forced to offer $7.50 wholesale pric-
ing to the rest of their retail accounts
or risk being in violation of federal an-
titrust laws.

Can the anticipated increase in sales
from lower CD prices be sustainable
in the long term? It’s a crucial ques-
tion facing label executives, because
once they enable $9.99 retail pricing
for all retailers, there will be no turn-
ing back.

See the Retail Track column on page 6
for more on CD pricing.
MOBILE: For 24/7 news and analy-

biZ sis on your cell phone or mobile
L device, go to: mobile.billboard.biz.
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>>>INGRAM, KC
MASTERPIECE
COOK UP ‘EAT
AND GREETS’

Country singer Jack
Ingram is partnering
with KC Masterpiece
Barbecue Sauces and
Marinades in a campaign
to encourage Americans
to grill during football
season this fall. The
campaignincludes “Eat
and Greets” with Ingram
at select tour dates
beginning in September,
during which contest
winners will be invited
to a backstage barbecue
before each show.
Ingram will make public
appearances on behalf
of the brand.

>>>‘SINGING
BEE’ PICKED UP
FOR 20
EPISODES

The karaoke game show
“The Singing Bee” pulled
in 1.5 million viewers in its
June debut on CMT—
making it the highest-
rated series debut on the
cable network—and CMT
has now ordered 20 more
episodes of the program.
“Bee” originally launched
in summer 2007 on NBC
and continued through
the fall, then the network
dropped it. The
producers took the
format abroad to airin 42
countries and returned to
the United States to sign
with CMT earlier this year.

>>>RIGHTSFLOW
CLOSES FUNDING
RightsFlow, a provider
of mechanical licensing,
accounting and royalty
payment services, has
completed a $1.5 million
Series A financing round
with Originate Ventures
of Bethlehem, Pa. New
York-based RightsFlow
services more than
1,500 clients, including
imeem, E1, Muzak,
INgrooves, CD Baby and
the Independent Online
Distribution Alliance.

Compiled by Chris M.
Walsh. Reporting by Ed
Christman, Cortney
Harding, Evan C. Jones,
Glenn Peoples and Ray
Waddell.

For 24/7 news and
b- analysis on your
PIZ  mobile device, go to:
mobile.billboard.biz.

KnockYouDown

Labels Finally Show Flexibility On CD Pricing

Record labels have demon-
strated a willingness to accom-
modate new (and unproven)
digital music services with in-
novative pricingarrangements.

But despite years of pleading
from traditional brick-and-
morlar retailers for lower pric-
ing, the majors have by and large
stuck with long-entrenched
wholesale pricing formulas at
physical retail. And by golly, that
was that, no matter how badly
sales kept plunging.

Until now.

With Sony Music Entertain-
ment about to roll out the
second phase of its Accel
repricing program and with
EMI Music getting ready to
unveil a similar program (see
story, page 5), CD pricing sud-
denly seems to be a hot topic
among the majors.

But as Trans World En-
tertuinment’s recent
pricing test demon-
strates, labels and re-
tailers still aren’t on
the same page.

While Universal Mu-
sic Group and Sony have
priced superstar releases at
around $10.35-$10.50 whole-
sale, retailers say that a $9.99
retail price point is the only
thing that will slow the decline
of physical sales. As part of its
test, Trans World asked labels
to provide $6.50 wholesale
pricing, but the three majors
that sources say are participat-
ing in the test—UMG, Sony
and EM]l—insisted on the

more digestible $7.50 whole-
sale price point.

Moreover, the test didn’t
get off the ground without a
lot of griping,

something on pricing doesn’t
meananything unless it’s done
in concert with managersand
artists,” Dreese says. “A new

pricing model

complaining and H will require a

atantrum or two. Retal' paradigm shift,

When ATl'ans TraCk .:md that has nqth-
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gins received \ Look at the

the Presidential
Award at the an-
nual NARM con-
vention in June,
he warned attendees in a
speech that the future viability
of the album was in jeopardy.
He said the industry could save
the format if it invested more
heavily in artist development
and ensured that physical al-
bums were priced properly to
maximize sales. Higgins iden-
tified $9.99 as the magic
retail price point that
& could help drive
¢ greater CD sales. He
suid thatin order to
achieve that figure,
labels and artists
would have to come to
the table just as they had done
previously with Apple’s iTunes
Music Store to create a simple
value proposition.

Higgins’ call for lower pric-
ingangered label and distribu-
tion executives. But Newbury
Comics CEO Mike Dreese
says he agrees with the Trans
World chief’s line of thinking,
up to a point.

“A retailer trying to prove

deals that Wal-
Mart is cutting

band manage-
ment, he says, pointing out
that the retail giant is get-
ting bands like Kiss, Jour-
ney and Foreigner to
create triple-disc packages

that sell for about $12.

Dreese says that it’s
ridiculous that Verizon
Wireless can cul new
deals with labels, artists,
management and music
publishers at the same
time that those constituen-
cies won'’t give brick-and-
mortar stores the same
consideration.

“The problem is that some
have nothing to gain and oth-
ers have plenty tolose,” Dreese
says. “No one is concerned
about the overall health of the
industry, only about their own
parochial interests.”

So why are sorne of the ma-
jors suddenly willing to con-
sider lower CD pricing? Is it
because CD sales in the United
States are down by about 20%
so far this year from the same

nowadays with {

period last year, according to
Nielsen SoundScan? Or is it be-
cause digital sales have yet to
fulfill their promise, leaving la-
bels still in need of the CD for-
mat, even though they'd rather
live in a virtual world without
warehouses or returns?

‘If we think that the digital
download is going to save our
industry, we are kidding our-
selves,” Higgins said during his
speechat NARM. “Don’t get me

Physical
fitness:
LIL WAYNE

wrong: The digital revolution
ata $1.6 billion business do-
mestically driven largely by
iTunes has been a great vehicle
for reviving the singles busi-
ness ... But I don’t think you
can call the digital format a suc-
cess based on one company’s
accomplishments.”

Yet, as recently as last sum-
mer, the majors were willing to
dismiss a wakeup call like the
one Lil Wayne deliveredin the
debut week of “Tha Carter 111"
when that instant million-seller
sold nine times as many CDs
(908,000) as it did digital albums
(100,000), according to Sound-
Scan. It wasn’t until this year
when Michael Jackson’s death
generated U.S. album sales of
4.3 million—including 3.7 mil-
lion in the CD format, accord-
ing to SoundScan—that the
continued importance of phys-
ical music sales finally broke
through the digerati clutter.

No doubt, some label execu-
tives will use Jackson’s post-
mortem sales as an excuse to
cling to high CD pricing, rea-
soning that when there’s de-
mand, it doesn’t matter what
the pricing is.

Butbarring an extraordinary
event like Jackson’s tragicand
untimely death, it’s hard to
think of a scenario under
which demand would render
pricing a moot issue, especially
given all the other forms of en-
tertainment vying for a con-
sumer’s attention.

So while it looks like lower
CD pricing is on its way, the nag-
ging question that remains is,
Are the pricing concessions
now being offered by the ma-
jors too little, too late? -« -

_- 360 DEGREES OF BILLBOARD |

BEYONCE NAMED
BILLBOARD’S WOMAN OF
THE YEAR

Beyoncé will be on hand to accept the
Woman of the Year Award at Billboard’s
2009 Women in Music event Oct. 2 in
New York. The honor, givento afemale
recording artist who has inspired the
music business with her success, lead-
ership and new ideas, will be awarded
to the singer for her accomplishments
during the past 12 months.

In the last year, Beyoncé kicked off
her | Am . .. world tour in support of
her third solo album, “Il Am . . . Sasha
Fierce” (Music World/Columbia), which
debuted at No. 1on the Billboard 200
in November and features the hit sin-
gles “If | Were a Boy,” “Single Ladies
(Put a Ring on It),” “Halo,” “Ego” and
“Sweet Dreams.” The album has sold
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more than 2.3
million copies
in the United
States, accord-
ing to Nielsen SoundScan.

The tour also showcased Beyoncé's
philanthropic side. She gave 2,500 tick-
ets to families affected by the auto in-
dustry crisis in Detroit and joined forces
with General Mills Hamburger Heiper
and Feeding America to deliver 3.5 mil-

lion meals to local food banks.

“Beyoncé is a multiplatinum artist
and a multitalented woman who clearly
embodies the qualities of excellence
and achievement that the Billboard
Woman of the Year Award was created
to honor,” Billboard editorial director
Bill Werde says. “She has not only in-
fluenced pop culture with her hit songs
and signature dance moves, but has in-
spired women everywhere with her
unique style, business savvy and ded-
ication to charitable causes.”

The Billboard Women in Music event
celebrates the most powerful and tal-
ented women in the music business and
is held in conjunction with the maga-
zine’s Women in Music Power Players
issue, which recognizes the music in-
dustry’s top female executives.

SARA EVANS TO KEYNOTE
BILLBOARD/THR FILM AND
TV MUSIC CONFERENCE
Country music artist Sara Evans will

be one of the keynotes at the Bill-
board/Hollywood Reporter Film
and TV Music Conference, to be held
Oct. 29-30 at the Beverly Hilton in
Los Angeles.

Evans, a multiplatinum-selling artist
with four No. 1s on Billboard’s Hot
Country Songs chart, will open the con-
ference with a discussion of her recent
deal with ABC Daytime and SOAPnet
for promotion, synch placement and
tour sponsorship.

Also participating on the panel will
be Adam Rockmore, senior VP of
marketing for ABC Daytime and
SOAPNet, and Debbie Linn, senior di-
rector of strategic marketing at Sony
Music Nashville.

In its eighth year, the Billboard/
THR Film and TV Music Conference
offers panels and networking oppor-
tunities with the industry’s top music
supervisors, composers and song-
writers. For more information, go to
billboardevents.com. .

LIL WAYNE: JASON MERRITT/GETTY IMAGES. BEYONCE' JUNKO KIMORA/GETTY IMAGES
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NEW ‘AXIS’

Sony Music Strikes Worldwide Licensing Pact

On Jimi Hendrix Masters

The Jimi Hendrix catalog is moving overandlet-
ting another major take over.

Experience Hendrix has struck an eight-year,
worldwide licensing deal with Sony Music En-
tertainment for the master recordings of the leg-
endary late guitarist. Sony plans to launch an
ambitious reissue campaign in 2010 that will
include deluxe editions of the three original
albums by the Jimi Hendrix Experience, posthu-
mous releases, the official Dagger Records boot-
leg line and previously unreleased archival
recordings and filmed concerts.

The deal also includes licensing rights out-
side the United States for the 1970 live set “Band
of Gypsys,” which EMI Music will continue to
distribute stateside. Universal Music Group had
previously held the master licenses for the rest
of the Hendrix catalog since 1997. Sony’s licens-
ing deal will take effect Jan. 1.

The master licensing deal comes after Seat-
tle-based Experience Hendrix moved adminis-
tration of the Hendrix music publishing catalog
from Sony/ATV to Universal Music Publishing
Group in March (Billboard, March 28). At the
time, Experience Hendrix president/CEOQ Janie
Hendrix, the guitarist’s sister, said she was plan-
ning a late-2009 release fora Dagger bootleg title

and CD and DVD releases of live performances
al London’s Royal Albert Hall in February 1969,
which would include behind-the-scenes footage
as well. Those releases are now planned for 2010.

Sony’s reissue campaign of the core catalog—
including “Are You Experienced,” “Axis: Bold As
Love” and “Electric Ladyland”—will be treated
to deluxe editions with extra material and/or en-
hanced packaging. But because plans are being
worked out, Sony and Experience Hendrix can’t
yet share what bonus material will be included
in the deluxe versions.

“There i1s an obligation that we have to fans
that when we reissue material, you have to offer
a substantial greater value in the content . . .
whether it be audio, visual or packaging,” says
Sony Music Entertainment Legacy Recordings
senior VP/GM Adam Block. “That is a core fun-
damental strategy heve. | do know that in this
case there is an enormous amount of material
that Hendrix fans are going to be thrilled to have.
And on that side of the equation as music fans,
we couldn’t be more excited to share that mate-
rial with them moving forward.”

Although the artist’s catalog has been repack-
aged extensively through the years, Hendrix
points out one notable omission to date.

The power of three(from Jeft)ZMITCH
MITCHELL, JIMI'HENDRIX and NOEL
REDDING.of the Jimi Hendrix Experience.

“We have never [released] the core catalog as a
boxed set,” she says. “That will be one of the next
projects to come out under the Sony project.”

To help promote the reissue campaign, Expe-
rience Hendrix will organize a concert tour next
year. The company has previously sponsored
tours featuring such contemporary artists as Car-
los Santana, Paul Rodgers and Robert Randolph
performing Hendrix’s music.

The Hendrix catalog sells about 500,000 al-
bums annually in the United States, according
to Nielsen SoundScan. Billboard estimates world-
wide sales average about 1.2 million per year. In

2009, the catalog has sold about 261,000 copies,
accordingto SoundScan. U.S. digital track sales
of Hendrix music total 618,000 this year, com-
pared with 915,000 in full-year 2008.

Block says Sony Legacy and Experience Hen-
drix will work hard to bring new Hendrix fans
into the fold.

“The beauty in an artist like Hendrix is that
year after year, kids come of ageand Jimiisarite
of passage,” he says. “It is our role and respon-
sibility to make sure that when they wake up on
that morning that they have a chance to taste and
hear the genius of this guy.” B3

QUESTIONS

with CHARLES DORRIS

by DEBORAH EVANS PRICE

At at time when many people in the music industry are cautious about starting new ventures,
veteran Christian music booking agent Charles Dorris is launching his own agency, Charles Dor-
ris & Associates, and CDA Consulting, a firm specializing in live events, tour sponsorships,
branding and artist development in the faith-based market.

In-an interview, the former senior VP/head of Christian music at William Morris Endeavor
Entertainment talks about what he has planned for his new businesses.

Christian artists
have long struggled
to attract touring
sponsorships from
leading consumer
brands. Do you see
any signs of progress
onthat front?

Two things have work-
ed against large spon-
sorships. One is that
there are virtually no
arena-level touring
artists. With the excep-
tion of multi-artist
events such as Bill

ing space with consumer com-
panies whose products and
services are targeted to the
Christian marketand with hu-
manitarian organizations such
as World Vision.

What are the biggest
challenges facing agents
today?

Among the new challenges
would be the loss of record
company marketing money.
Many labels tell their artists’
agents that “the tour is our
marketing plan.” For a new

Why is thisagoodtimeto
launch two new companies?
There is literally opportunity
everywhere you look in the
music business. It is like the
Wild West. 1f you have “a gun
and a horse,” you can ride over
the next hill and settle wher-
ever you want. The reason for
two companies stems from
the fact that these are two sep-
arate yet related areas. The
consulting business utilizes
relationships built over 28
years of working with promot-
ers, artists, production com-
panies, venues, managers,
marketing entities, ticketing
firms, record labels, bus com-
panies and tour sponsors. The
deals that we are making on
the consulting side of the
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business can be one-time or
long-term deals.

What direction will
you take with the booking
agency?

We are focused on niche tour-
ing. We are representing spe-
cial events, project-oriented
touring and focused market-
segment touring along with
representing a few artists
across the board. We are not
focused on building a roster
of artists that all need to work
150 dates per year to meel
their goals. In some cases, as
with Ronnie Milsap, we are
coming alongside of his ex-
isting agency, Buddy Lee At-
tractions, to focus specifically
on the Christian marketplace.

SEPTEMBER 5, 2009

What opportunities do
you see in the Christian
touring market?

There was a time in the past
where there was not a receptive-
ness by fairs, parks and city fes-
tivals to present Christian
artists. Thankfully that has
changed as talent buyers came
to realize that though it was
“Christian” it was not preachy
or overtly evangelical. More-
over, these buyers came to re-
alize that many Christian artists
could attract excellent crowds
while at the same time giving
their event more of a family-
friendly image in the market
place. At the same time, there
has been growth in the event
market within the Christian
space. There has been a literal

explosion of youth events, col-
lege events, denominational
events, women’s events and
men’s events, in addition to the
strong market among churches
who desire to bring in artists.

How much has the

economy affected live
opportunities for Christ-
ianacts?
Many churches have been im-
pacted by lower income due to
the economy. A natural pull-
back of concert activity has oc-
curred with some churches.
Ticket prices for Christian con-
certs are typically far less than
their general-market counter-
parts, so ticket sales have not
been as affected.

www.americanradiohistorv.com

Gaither’'s Homecom-
ing tours, most Christian
market headliners play large
auditoriums, theaters and
smaller-scale arena configura-
tions. The corporate sponsot-
ship world is attracted to artists
and tours that consistently sell
out arenas.

The other has been an un-
founded concern that some
consumers might be turned off
if a corporation endorses any-
thing Christian. This argument
falls flat when you consider that
over 80% of Americans profess
to be Christians and over 140
million people attend church
in the U.S. every Sunday. It
should be pointed out that
there is a vibrant sponsorship
market in the Christian tour-

artist this is particularly prob-
lematic, as the label ideally
needs 40-60 cities on a tour in
order to help push airplay and
amedia profile yet cannot offer
much in the way of marketing
to help expose the artist.
Most agents and labels are
primarily interested in artists
that have developed a growing
fan base through social media,
local and regional touring and
their own Web sites. The up-
side of the new digital delivery
systems is that we have more
people listening to music than
ever before. The downside is
that we have more artists tour-
ing than ever before and more
labels needing to have lots of
tour dates in a very crowded
tour marketplace. oie

HENDRIX: GUNTER ZINT/REDFERNS/GETTY IMAGES
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In Their Own Write

Indiana Court Case Spotlights Joint Authorship Issues

A federal appeals court’s recent ruling in a
case involving a song created by a little-
known Indiana doo-wop group has high-
lighted the potential complications that
arise when a songwriter gets a little help
from a friend.

In Cheryl Janky v. Lake County Conven-
tion and Visitors Bureau, a fight erupted over
ownership of a song called “Lake County, In-
diana,” which was recorded by the doo-wop
group Stormy Weather. The case illustrates
that if a songwriter isn’t careful, including
even minor contributions from an outsider
can result in the loss of the exclusive right
to issue licenses for use of the song.

In response to the bureau’s interest in find-
ing asong to promote Lake County, Stormy
Weather member Cheryl Janky composed
and registered the copyright in the song, list-
ing herself as sole author. After feltow group
member Henry Farag suggested changes to
the lyrics, Janky revised the song and ob-
tained a new copyright in December 1999,
listing Farag as a co-author and calling the

song a “joint work.” She also filed a docu-
ment with ASCAP stating that Farag had a
10% ownership stake in the song.

Farag subsequently issued a nonexclu-
sive license for the song to the visitors bu-
reau, which began using it in marketing
campaigns. Butin 2003, Janky took Farag
off the copyright registration and sued the
bureau to stop it from using the song in
advertisements.

A district court agreed that Janky was the
sole author and that the bureau’s use of the
song constituted copyright infringement.
But on Aug. 3, the U.S. Court of Appeals for
the Seventh Circuit reversed the decision,
holding Farag to be a “joint author” who had
the right to license the song to the bureau.
The decision is now under further appeal.

The issue of joint authorship is a sticky
one that frequently comes up in the music
industry. Earlier this month, Kamilha Greer,
aka “Thug Queen,” filed a $20 million copy-
right infringement lawsuit claiming joint
ownership in several songs produced by

Bone Thugs-N-Harmony after having con-
tributed some rap lyrics. In July, former Pro-
col Harum organist Matthew Fisher won a
four-year legal battle over a share in “A
Whiter Shade of Pale.”

Courts consider two key factors to de-
termine joint authorship of a song, accord-
ing to Raymond Dowd, an entertainment
lawyer at Dunnington Bartholow & Miller in
New York,

First, was there a contribution of inde-
pendently copyrightable material? A lyrical
verse by a guest rapper on a song or a catchy
melodic hook provided by a producer could
qualify. Second, was there an intent to create
ajoint work? “This question is often very
fact-specific and judges go to pains looking
at the intent of individuals who collaborate,”
Dowd says.

In the Janky case, Circuit Court judge Ter-
ence Evans referred to Janky’s copyright
registration listing Farag as co-author as
proof of intent to create a joint work.

A claimant who successfully gets a share

et it rain: STORMY WEATHER

of a joint work is entitled to a good deal more
than publishing royalties. “Most people think
that a share of the royalties and a right to
demand an accounting is the most valuable
part of being ajoint author,” says John Paul
Benitez, a lawyer at Bryan Cave in Chicago.
“What | think is the most important and po-
tentially most dangerous power is the right
to license the rights to another party.”

Under U.S. copyright law, a joint author—
even one who contributed only a small
amount to a work like Farag—has the right to
use and license the work without the per-
mission of the other joint author. Absent a
written agreement to the contrary, royalties
onlicensing are split evenly.

Dowd says the Janky decision underscores
a songwriter’s responsibility to get signed re-
leases from anyone who walks into the studio.

“I know that a lot of artists believe that
paperwork will kill the love,” he says. “But
when there's money on the table, everything
changes. It’s much better to have a prenup
justincase.” o

HOW TO:

RUN A RECORD LABEL ON THE CHEAP

by IAN ANDERSON, PRESIDENT, AFTERNOON RECORDS

!

“Your label’s survival depends on figuring out how to be successful without needing to actu-
ally be that successful,” lan Anderson writes in his new book, “Here Come the Regulars: How
to Run a Record Label on a Shoestring Budget” (Faber & Faber), due in October.

Anderson isin a position to know. He started Afternoon Records in 2003 when he was only
18 years old as a way to help his and his friends’ bands sell their music. Six years later, the
label has an active roster of nearly 20 acts, has put out close to 80 albums and is a staple in the
Minneapolis independent music scene.

He shares some of his hard-earned knowledge on how to keep a label’s costs down and

prospects up.

SCOUT THE

TRENCHES

I have an advantage for find-
ing new acts in that 'mina
bund that tours 180 days a
year. We tour from town to
town and ask bands to come
play with us, and if we like
them, we might put out their
next record. [fyou as an exec-
utive aren’t in a band, use
bands on your roster that you
trust, and your touring
budget can double as ascout-
ing budget. Another thing
that's been great is that 1 have
a pretty popular music blog
called MFR [Minneapolis-
FuckingRocks.com], so I get
tons of music every day and
I’ve been forced to be on the
pulse of what's going on.

COURTCOLLEGE

RADIO

College radio is a magical lit-
tle thing because it is an ac-
tual overnight way to get into
the audience that everyone
wants. In five years those kids
will have good jobs and be
buying records, and right now
they might be illegally down-
loading music, but they’re
talking about it and going to
shows. You know why a band
is on the college radio charts?
Because kids are spinning
those records—and there’s
nothing more pure and terri-
fying than a 19-year-old kid’s
opinion. If a band is good, it
will be recognized there, and
if i’'s not, then good luck. I
recommend using a radio
promotion company—for as
much work as they do, they’re

www.americankBdiohistorv.com

relatively cheap. And until
everything goes digital, I also
recommend assembling the
packages yourself, because
you can personalize it, color
it, leave a note, include a stick
of gum, anything that will
make it your own.

INVESTIN
TOURING
We do everything in our
power to get bands to tour,
because although people
aren’t buying as many rec-
ords, they are still going to
shows, because that’s some-
thing you can’t steal. A band
touring is a band working—
and is a band that’s worth
paying attention to. That said,
don't tour for the sake of it.
Keep drives to less than five
to six hours a day. Tour re-
peatedly to the same markets
within the same year rather
than trying to hit every mar-
ket in the nation.

Focus on tours that are 10
days long, rather than 35 or
40 days long. Set up press op-
portunities along the way,
take days off to do an inter-
view with a college radio sta-
tion or a newspaper; do a
photo shoot. Touring is just
as much advertising as it is
actually generating income.
As a label we give our bands
a ton of tour support, because
in the long run, it’s going to
pay off. Although it's going to
hurt that we gave them $5,000
for touring this year, in two
years that inoney will come
back to us in sales if we keep
atitand the band keeps at it.
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BUILD YOUR

RETAILBRAND

While 360 deals are becom-
ing more of the norm, [ don’t
feel comfortable taking
money from certain aspects
of a band’s existence, so we
still rely on album sales. And
those sales pretty much occur
online. The way that we've
tried to build our revenue
stream is by branding our on-
line store. We give away tons
of free stuff if you order
directly through our store, be-
cause you skip the distribu-
tion fees and cut out online
retailers. Making your store
the easiest way to buy the
music you're releasing is
priceless, because that extra
$2 you get goes a long way.

HELP YOURFANS
HELPYOU
Some people follow labels the
same way they follow artists
—1 buy almost every record
that Matador puts out. I've
been doing my best to get
back to everyone who con-
tacts us with a question ora
tip abouta band, because for
every 10 replies [ send, one
will write back and say, “It’s
amazing you got back to
me.” And that person is
much more likely to be a part
of the story that your label is
building, because suddenly
they’re invited in. We've de-
veloped a loyal group of
1,000 people who whenever
we putsomething uponour
site, they buy it, and that's
the key to our survival,

— Interview by Evie Nagy

www.billboard.biz 9


www.americanradiohistory.com

TOURING BY RAY WADDELL

YOUCANLEAVE

YOURHATON

Despite Uncertain Times, Kenny Chesney Nears Seventh
Straight Year Of 1 Million Ticket Sales

By the time he wraps his Sun
City Carnival tour Sept. 19 at
Lucas Oil Stadium in Indi-
anapolis, country star Kenny
Chesney is projected to gross
about $75 million for the year.

That would be down about
13% from his 2008 career-best
tally of $86.3 million. Butin all
likelihood, he’ll still notch his
seventh consecutive year of
moving 1 million tickets.

In short, the masses are still
coming out to see Chesney in

| GO BACK

2009, and he says they’re still hav-
ing a good time when times are
hard. “It’s almost as if they’re
more appreciative that you're
there,” Chesney says. “Theydon’t
want to watch CNN, they don'’t
want to hear about health care.
They want to play, have fun.”
Chesney is the biggest ticket
seller in country music and has
established himself among the
elite touringartists in the world.
Since 2002, he has grossed close
to $500 million and sold 7 mil-

Kenny Chesney has prospered by staying on the road and
playing fewer shows but more stadiums

BOXSCORE

GROSS Attendance Shows
$22,688,872 883,013 88
$39,678,021 1,154,893 88
$49,324,380 1,119,612 73
$63,029,422 1,173,572 71
$65,975,442 1,131,231 64
$71,222,931 1,139,711 55
$86,306,618 1,187,622 46

e $58,672,007 850,082 ;12

BOXSCORE o

GROSS Attendance Shows
$176,791,022 5,752,602 938
$308,778,794 7,755,662 967
$331,308,578 7,423,007 918
$231,909,941 5,641,852 914
$383,591,500 7,459,683 1,068
$336,595,049 6,239,058 782
$342,466,165 6,210,712 839
$168,214,062 3,129,668 454
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lion tickets, according to Bill-
board Boxscore. Despite a down
economy and what’s surely not
the most well-heeled audience
in the touring market, Ches-
ney’s drawing power is at a peak
and shows no sign of waning.

So how does he weather fluc-
tuating markets and fickle fan
tastes? The mantra is to show
fans a great time, but that
means spending more on pro-
duction and supportand keep-
ing ticket prices conservative.

“The music has to be there
first, but they do have a great
time,” Chesney says. “I know
thereisan element of them being
ableto havesomesortofreliefin
theirlife. Why this year arguably
has been bigger than other years
in these economic times, I can’t
put a finger on that. But we
haven't seen that much of alack
of passion because of it.”

Even so, cominginto 2009 all
bets were off, both for Chesney
and the industry at large. “I was
nervous, as any prudent man-
ager would be, about going out
there with the economy the way
itis,” says Clint Higham, Ches-
ney’s manager since 1993 with
Dale Morris & Associates and
now affiliated with Ticketmas-
ter’s Front Line Management
subsidiary. “Everyone says peo-
ple spend the entertainment
dollar, but the reality is people
are picking and choosing a lot
more carefully about where
they’re going. I'm just glad
they’re choosing us.”

Veteran promoter Louis
Messina, president of TMG/

AEG Live and promoter of

Chesney’s tours, says Chesney
is in rarefied air. “You see a lot
of people get hot, they have their
moment, then it levels olf,”
Messina says. “But Kenny just
keeps on doing what he does
and the fans keep coming.”

Chesney’s ticket prices were
adjusted this year to account for
the recession, particularly at the
low end where tickets cost as
little as $20. Prices topped out
in the $69-$72 range in am-
phitheaters and arenas, and
around $110-$125 atthe 13 sta-
diums on the route.

“Alarge partof our audience
lives paycheck to paycheck,”
Higham says, “and we don’t

want any of our fans to stay
home for a financial reason.”

At the saume time, Chesney
continues to invest in bigger,
more expensive production and
strong support acts, including
Lady Antebellum and Miranda
Lambert this year. “The bean
counters, we all meet every year
and try to have that conversation
with Kenny: ‘Let’s see where art
meets commerce,” ” Higham
says. “But Kenny knows what he
needs to do, and that extra pas-
sion he has keeps the creativity
of the show up. The fans know
when you dial it in and when
you're giving it that extra effort.”

A unique promotional strat-
egy didn’t come into play to
account for the economy. Mark-
eting efforts still focus prima-
rily on country radio, along with
digital marketing, some TV and
some print.

Messina says merch sales for
the overall 2009 tour remained
consistent, averaging more
than $10 per head.

The recession seems to have
affected ticket buying patterns,
with sales starting off slower on
individual dates, particularly
early in the year as fans appar-
ently put off purchasing deci-

www.americanradiohistorv.com
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sions. “It used to be you could
gauge a pretty good formula by
how you came out of the box,”
Higham says. “Well, that for-
mula has gone out the window.
Walkups the last week of the
show, that part of our business
was way up this year.”
Chesney’s team tries toavoid
over-touring markets, generally
waiting two or three years before
returning, particularly in sec-
ondary markets. But Chesney
still manages to go back ir:to the
big stadium destinations like De-
troit and Foxborough, Mass.,
year after year. “We let the peo-
pledecide, and so far they tell us
they want to see us,” Higham
says. “We were up 9,000 tickets
this year over last year’s count in
Detroit. | was nervous about
going back in there, and they’re
trying to get us back next year.”
As for playing fewer shows
each year, Chesney says that’s
by design. “I don't know if that
will continue, but we’ve come
up with a pretty good formula
down to where we play quite a
bitbut still where I can still feel
like 1 can give everything I've
got every single night,” he says.
“We could definitely do more
nights and make a little more

Never wanted nothing more:
- KENNY CHESNEY

money, but for me to be in the
zoneevery night that I've got to
bein, [ think I've got it where |
want it with the number of
shows and how we're doing it.”

Higham stresses that the
team isn’t on autopilot though.
“We're the last people to take
anything for granted; we're too
paranoid. We know the realities
of our business. We don’t ever
want to give people a reason to
get tired of us. Kenny never
wants to be the guy that just dials
it in, shows up onstage to pick
up the check. Hejudges it by the
audience, not the box office.

Each tour takes on its own
personality. Asked what his
takeaway from Sun City Carni-
val is, Chesney stuck a contem-
plative tone.

“The other night in Detroit,
right before | walked offstage, |
told the fans, ‘I wantyou to know
that [ know what it took for you
guys to come here tonight and
I appreciate it,” ” Chesney re-
calls. “I have an appreciation
for what the fans have gone
through this year to see us play.
Something I've thought about
aloton tour this year is | know
it didn’t have to be this good,
and it was. Again.” oo

CHESNEY: FREDERICK BREEDON/GETTY IMAGES; GREENWICH: MICHAEL OCHS ARCHIVES/GETTY IMAGES


www.americanradiohistory.com

EllieGreenwich, 63

Ellie Greenwich, who co-wrote some
of the celebrated pop hits of the ’60s
including “Be My Baby” and “Leader
of the Pack,” died Aug. 26 of a heart
attack in New York. She was 68.

A native of Brooklyn, Greenwich
moved to Levittown, N.Y, when she
was 11 and began writing songs by the
time she was 13. While in high school,
she and her friends formed a girl group
called the Jivettes, which performed
original songs at local events.

When she was an English major at
Hofstra University, Greenwich met
Jeff Barry, who eventually became
her husband and songwriting
collaborator. In the early ’60s,
Greenwich joined Barry as a staff
songwriter in the offices of Jerry
Leiber and Mike Stollerin New York’s
legendary Brill Building.

“The two of them were a terrific
team,” Leiber recalls in the recently
published “Hound Dog: The Leiber
and Stoller Autobiography” (Simon
& Shuster). “They wrote with an ele-
gant simplicity and lack of self-con-
sciousness. Ellie was a good singer
who made demos of her songs that
rivaled the released versions. We
loved her talent as well as her extrav-

agant beehive hairdo.”

Greenwich and Barry went on to
work with producer Phil Spector, writ-
ing some of the signature hits of the
era, including “Be My Baby” by the
Ronettes, “Da Doo Ron Ron” and “Then
He Kissed Me” by the Crystals and

“River Deep, Mountain High”
by Ike & Tina Turner. Among
their many other hits, the
couple wrote “Chapel of
Love” for the Dixie Cups and,
with Shadow Morton,
“Leader of the Pack” by the
Shangri-Las, both of which
topped the Billboard Hot 100
in1964.

Cover versions of Green-
wich-Barry songs some-
times fared better on the
charts than their initial in-
carnations. “Hanky Panky,”
originally recorded by
Greenwich and Barry them-
selves as the Raindrops, had
been alittle-noticed B-side
of their modest 1963 hit
“That Boy John.” But inthe
summer of 1966, Tommy
James & the Shondells
launched their career by
spending two weeks atop the Hot 100
with their version of the song.

Similarly, “Do Wah Diddy” only
managed to scrap the lower rungs of
the chart when the Exciters first re-
corded it in 1964 before becoming a
breakout, chart-topping hit for Man-

Record promoter/entrepreneur Howard “Howie”
Goodman died Aug. 2 from cancer. He was 59.
“Howie Goodman promoted music with such
greatenergy,” says Larry Hamby, senior VP of A&R
at Sony Music. “When he got hold of 4 good song

he never let go.’

Goodman was born Nov. 5, 1949, in Brooklyn
and grew up on Long Island. [He attended the Uni

versity of Miami on a baseball scholarship but his \

athletic career was cut short due to injury. After

GOODMAN

transferring to the University of Memphis in 1972,
Goodman began working at two of that city’s midtown district clubs: Fri-
day’s and Lafayette’s Music Room in Overton Square.

Through the relationships that Goodman formed in the clubs, he
began working as an independent record promoter in Memphis, Los
Angeles, San Francisco, Atlanta and New York. He eventually opening
his own firm, Good Choice Promotion.

‘Howie Goodman was a passionate member of our industry,” says Polly
Anthony, head of film and TV for Universal Music Group. “tle was larger
than life and a loyal friend. He will be missed by us all.

Goodman is survived by his mother, Blanche Goodman of Los Ange-
les; daughter Morgan Goodman of Memphis; and sisters Francine of Con

cord, Calif,, and Gerri of Los Angeles.

fred Mann later that year.

Greenwich and Barry continued to
collaborate after their divorce in 196S.
In addition to her songwriting, Green-
wich was a highly sought vocal
arranger and session singer who
worked with such artists as Dusty
Springfield, Lesley Gore, Bobby Darin,
Ella Fitzgerald and Frank Sinatra. She

Evan C. jones

also played a key role in the early ca-
reer of Neil Diamond, co-producing
hits like “Cherry, Cherry” and “Ken-
tucky Woman.”

A1991Songwriters Hall of Famein-
ductee, Greenwich is survived by her
sister Laura, brother-in-law Robert,
niece Jessica and nephew Richard, all
of Long Island. —Louis Hau

Join Billboard as we celebrate the extraordinary career
of KISS prior to their upcoming album release and the

KISS Alive 35 tour.
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>>>U.K. MULLS
‘THREE STRIKES’
LAW

The U.K. government is
considering new measures
that would allow the
suspension of Internet
access for persistent
copyright infringers. The
measures would include
requiring Internet service
providers to crack down
on repeat infringers by
blocking access to
download sites, reducing
broadband speeds or
temporarily suspending
users’ accounts. Evidence
on whether such action s
required would be
provided by U.K.
communications regulator
Ofcom to the secretary of
state for business,
innovation and skills.

>>>C/0 POP
NUMBERS UP

Music industry convention
c/o pop said the number
of music business
representatives attending
this year’s conference
totaled 1,200, up from
1,000 last year. The annual
event, which took place
Aug. 12-16 in Cologne,
Germany, also said total
attendance at the joint
conference and live music
festival was approximately
30,000, little changed
from 2008. Alongside the
convention, around 200
acts played more than 50
shows in the city. The
attendance rise followed
the cancellation of
Germany’s leading music
convention, Berlin-based
Popkomm (biliboard.biz,
June 19).

>>>SUB POP GOES
WITH PIAS

PIAS U.K. has signed a
digital and physical
distribution deal with
Seattle record label Sub
Pop. Under the deal, PIAS
will distribute all future
Sub Pop releases in the
United Kingdom and
treland, including
forthcoming albums from
Grand Archives, No Age
and Eugene Mirman.
(Shellshock previously
distributed Sub Pop in the
United Kingdom.) PIAS
U.K. will also manage the
distribution and sales of
Sub Pop catalog titles,
including the 20th-
anniversary rerelease of
Nirvana’s 1989 debut,
“Bleach,” due Nov. 2 in the
United Kingdom.

Reporting by Andre Paine
and Richard Smirke.
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Classical Music Sales Surge In Germany

HAMBURG—Classical CD
sales in Germany are booming,
boosted by aggressive market-
ing and the popularity of clas-
sical live shows.

The German labels organi-
zation BVMI says classi-
cal musicalbum sales
totaled 3.8 million
units in the first
half of 2009, up
23% from the
same period last
year, with retail value
up 7% to €45 million
($64.5 million)—and 99% of
those sales were physical.

First-half sales included
albums by soprano Anna Netre-
bkoand tenor Rolando Villazon,
which each sold more than
300,000 copies, according to their
label, Deutsche Grammophon.

linist Anne-Sophie also scored
gold albums (100,000 copies
shipped) during the period.

‘Stars such as Anna Netreb-
ko and [violinist] David Garrelt
have removed the public’s in-

hibitions toward classical
music,” BVMI man-
aging director Ste-
fan Michalk says.
“Big names,
media presence
and more con-
certs” have been
crucial to the increase,
says Cologne-based EMI
Classics Europe VP Markus
Petersen.

Amazon is Germany’s lead-
ing music seller and some 40%
of first-half 2009 classical sales
were through online/mail order
outlets. However, growth is also

/

certsand bookstores. Label and
retail sources say 1,600 German
stores stock such music.

Booksellers, market research
company GfK says, accounted
for 13% of classical musicsales
in the first half of 2009—the
same as music specialists. Label
estimates put booksellers’ cal-
endar 2008 market share at 8%.

Booksellers seem to offer
further potential: The German
Federal Book Retailing Assn.
says only 10% of Germany’s
7,000-plus booksellers stock
classical CDs.

During the past year, major
labels have regularly rolled out
bookseller campaigns, con-
tributing to a situation where
“sales for classical CDs in book-
stores are steadily increasing-
albeit in small steps,” says

Hooked on classics (from left): DAVID GARRETT, ANNA
NETREBKO and ROLANDO VILLAZON

burg-based leading independ-
ent label Edel.

Labels also expect album
sales at concerts to rise substan-
tially from the estimated 4% of
the market they accounted for
in 2008, helped by what Berlin-
based concert promoter DEAG
CEO Peter Schwenkow says has
heen more than a 75% increase
in the number of classical con-
certs in Germany in each of the
last three years.

CD sales represent 25% of
DEAG’s classical merchandis-
ing income, Schwenkow says,
but he expecis that to increase
to 30% in 2009.

“The increase of classical
concertsis resulting in sales in-
creases for us,” says Berlin-
based Universal Classics & Jazz
managing director Christian

In addition, the najors are
targeting a younger demo-
graphic with budget-priced
repertoire. “We offer low-budget
CDs for€4.99($7) through non-
traditional outlets to win new
consumer groups for classical
music,” says Munich-based
André Mithlhausen, Sony Mu-
sic Entertainment senior VP of
sales and distribution for Ger-
many, Switzerland and Austria.

Specialists expect sales to
climbagain following the record
industry’s annual Classic
ECHO Awards show in Leipzig.
The Oct. 18 event will be broad-
cast by TV station ZDF, which
predicts an audience of 2 mil-
lion. “That will generate the im-
petus for the final months of the
year,” says Ruth Konig, owner
of the Ruth Koénig speciulist clas-

Pianist Lang Lang and vio-

being reported at classical con-

Bernd Hocke, GM atthe Ham-

Kellersmann.

sical store in Kiel. oo
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Siesta For Fiesta Shows

Local Governments In Spain Slash Concert Funding

MADRID—Spanish touring acts are the latest vic-
tims of the global financial crisis, which has forced
a sharp decline in public funding for live shows.

For 25 years, local government subsidies have
financed thousands of free concerts during an-
nual weeklong patron saint “fiestas” held from
May through October in virtually every sizable
village, town or city neighborhood. Now, with
municipalities feeling the pinch, promoters are
scaling back or canceling shows, casting doubts
on the circuit’s future. “There’s no money any-
more,” veteran promoter Gay Mercader says. In
the commuter towns around Madrid, funding
cuts range from 20% in Fuenlabrada (to
€800,000 [$1.1 million]) to 40% in Leganés (to
€526,000[$748,000]).

While the 1,000 annual fiesta shows only fea-
ture domestic acts, Jorge Cambronero, interna-
tional booking manager at the promoter Planet
Events, suggests that fears about the cutbacks’
indirect effect on Spain’s touring market—such as
driving down artists’ fees—is deterring some over-
seas Latin acts. Cambronero says potential 2009
dates by his clients Man4, Shakira and Juanes were
scratched due to a lack of confidence in the Span-
ish market, with those acts unlikely to return until
“the market is more normalized.”

Summer fiestas offer fans outside Spain’s major
cities rare sightings of major artists, while giving
labels’ developing talent regional exposure. But
“the public funding model is worn out,” says EMI
Music Spain GM Simone Bosé.
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Artist managers say headline acts could com-
mand fees of €80,000 ($114,000) for fiestas, which
Bosé suggests has “inflated the Spanish [live] mar-
ket.” As long as local funding was still available,
“it didn’t matter if just 500 people turnedupto a
free concert where the band was charging
€40,000 [$57,000] or more,” says regional pro-
moter Pascual Fernandez, who operates in the
Castillay Leén region north of Madrid.

The solution, Ferndndez says, “is to negotiate
fees which until now were more or less fixed,” while
adopting “a public-private mixed model” rather
than having municipalities act as promoters.

Reliance on publicly funded and promoted
shows has created a dearth of private-sector pro-
moters across Spain, Mercader says, adding that

Playing for the
public: AMARAL

“we need more, but [in the current market] I’'m
not sure they’ll appear.”

Although agents declined to reveal their clients’
fees, Billboard understands the steepest reduc-
tions have affected mid-level acts. Manuel Notario,
manager of regular headliner Amaral, dismissed
press reports that his act was forced to lower its fi-
esta fees this year to €50,000 ($71,000).

With many of this year’s fiesta shows featuring
up-and-coming acts as headiiners, rather than the
previous years’ big names, Notario says the music
industry should “fight to maintain public funding
of fiesta concerts for the smaller groups.”

The trade organization ARTE, which represents
artist managers, promoters and booking agents,
said earlier this year that local municipalities owed
67% of its 400 members €17.2 million ($24.5 mil-
lion), including performance fees and production
costs. That brought about a hastily scheduled April
meeting of ARTE, municipal/provincial govern-
ment federation FEMP and artists trade group
ROAIM. However, ARTE director Soco Colladosays
local governments still haven’t paid ARTE mem-
bers what they’re owed. FEMP representatives
were unavailable for comment.

Collado says she wants the music industry and
local and national government officials to discuss
the circuit’s future during a 2010 “music con-
gress,” which ARTE wants to organize in order to
identify “correctives which must be introduced
to push the music business forward.”

Meanwhile, Notario insists public funding re-
mains important. “Town halls have kept much of
the industry and groups afloat—I see nothing
wrong with that,” he says. “The future will be more
mixed, with private promoters and more indoor
winter gigs, but there will always be [a need for]
public subsidies. And free summer concerts.” - -
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Mercury Rises

U.K. Music Prize Expands Branding Reach

LONDON—The 12-strong shortlist for the 2009
Barclaycard Mercury Prize divided opinions
nationwide, but the British recording industry
is united about the benefits of the award’s re-
cent expansion.

The £20,000 ($33,100) prize was open to U.K.
and Irish albums released between July 2008 and
July 2009. This year, media attention focused on
the number of notable omissions from the judg-
ing panel’s shortlist, particularly U.K. pop artist
Lily Allen’s critically acclaimed second album,
“It's Not Me, It’s You” (Parlophone/EMI). That
sparked a Twitter response from Allen that “the
judges hate me, but the people . . . love me.”

Ironically, the perceived snub “did increase
[media] attention—arguably more than if she
had been nominated,” says Parlophone VP of
promotion and press Kevin McCabe.

Acclaimed albums from pop artist Little
Boots and alt-rock band Doves were also miss-
ing from a list that has been increasingly fo-
cusing on alternative acts. Bookmaker William
Hill made Florence & the Machine’s debut
album, “Lungs” (Island), and Bat for Lashes’
second set, “Two Suns” (Parlophone), joint fa-
vorites to win the award.

But this year, new acts that aren’t nominated—
and even international artists—can get some of

the Mercury buzz as organizers try to make it a
year-round music discovery brand, following a new
four-year sponsorship deal with Barclaycard. As
partof these efforts, a concert series called the Bar-
claycard Mercury Prize Sessions launched in May
at London’s 250-capacity Hospital Club with pop
act Ladyhawke and alt-rock duo Blood Red
Shows, followed by Kanye West collaborator Mr
Hudson plus Florence & the Machine in July.
Tickets were free for fans and competition win-
ners. The Mercury Prize MySpace page and Web
sile (MercuryPrize.com) posted videoclips of the
performances, while modern rock station Xfm
aired excerpts.

“It’s something we’ve been looking at
for quite sometime, the idea of expand-
ing the prize’s proposition into new
areas,” says Dan Ford, market-
ing director of the Mercury
Prize. That expansion
also includes a new
Mercury-curated
microsite with
news and tips Y
on new tracks
and videos, in-
cludinglinks to
external video

and audio content.

Rudy Osorio, U.K. & Ireland head of music at
market-leading music merchant HMV, welcomes
the “halo effect” of the prize’s expansion spread-
ing toa “much wider range of urtists and releases.”

The annual award is established as “a key
event in our trading calendar,” he adds, with

many of the albums nomi-
nated not mainstream
enough for mass
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merchants to stock.

The benefits of being nominated are obvious:
HMYV says total sales of the 12 albums increased
107% in the two weeks following nominations
compared with the two weeks prior. That included
2008 releases, like self-titled debuts by Colum-
bia Records Scottish alt-rock band Glasvegas (up

1,103%) and indie/electronic act Friendly Fires

(up 626%), which is signed to XL Recordings.

Last year, alt-rock act Elbow had the best

‘¢ sales bounce for a winner since the prize

launched in 1992—a 634.9% increase from

g the previous week, with sales of 20,100 on
¥ the Sept. 14 Official Charts Co. list.

Terrestrial TV channel BBC 2 will broad-
cast the ceremony live Sept. 8 and will air a
70-minute program Sept. 11 featuring in-
terviews and taped performances from
the ceremony, providing further expo-

sure. For the first time, all nominees
will perform at the gala. The BBC re-
ported last yeat’s live show had an average

triggers a “huge spike” in sales every year.
Some 17 years after launching under the
auspices of the BPI and the British Assn. of
Record Dealers (now the Entertainment Re-
tailers’ Assn.), the event is a fixture on the
U.K. awards scene and has become a “sig-
nificant TV promo platform,” Parlophone’s
McCabe says. In the meantime, he’s hopeful
of a victory for Bat for Lashes, which he says
could be “the key to opening a few mainstream
avenues at media.”
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Majors Move Into Latin Artist Management
And Tour Promotion

In the summer of 2007,
Camila and Reik—two fledg-
ling pop groups signed to
Sony Music Latin—played an
eight-date U.S. tour pre-
sented and promoted by Day
1, Sony’s Latin artist develop-
ment company.

Today, with Camila estab-
lished as one of the top-sell-
ing pop groups in the country
and Reik wrapping up a 15-
plus city tour (also booked
and promoted
by Day 1), the
two acts are ex-
amples of what

Latin
Notas

as recorded-music revenue
continues to dwindle, major
labels have also ventured into
this part of the business.
Such arrangements can work
extremely well for some
artists. The trick seems to be
finding the right combina-
tion of artists and team to
pull it off.

Sony’s Day 1 was originally
an artist development arm;
the company now books and
promotes tours,
often partner-
ing with out-
side promoters,

LEILA

can go right e
B

when labels de-
cide to become
managers and
tour promoters.

“It's in every-
body’s interest
to work together to develop
acts . . . so our efforts are not
as fragmented,” says Re-
beca Ledn, VP of Latin tal-
ent for AEG Live/Goldenvoice,
who worked with Day 1 on
the tour.

Booking, promoting and
even managing artists have
been longstanding practices
among Latin indie labels. But

and even work-
ing with non-
»e Sony a'cts.
‘5’ UI'HVCI'S'&I
P . Music Latin
J!i America has
delved into art-
ist management with its
Global Talent Services divi-
sion, which doesn’t book or
promote tours but provides
management and develop-
ment support to select acts.
GTS recently began manag-
ing David Bisbal and
Fanny Lu.
“We identify artists we
think have touring poten-

tial, we present a plan to
management, and together
we work in a particular ter-
ritory or all territories the
manager needs,” GTS man-
aging director Jorge Fer-
radas says. Like Day 1, GTS
has offices in the United
States and throughout Latin
America. Most recently, the
company has helped de-
velop the U.S. Latin tours of
Gloria Trevi and Luis
Fonsi, who both have out-
side management.

When it first launched,
Day 1 drew criticism from
some promoters who said
the label should stick to what
it knew best. Today, the divi-
sion has expanded and now
includes a staff with promo-
tion and touring experience.
Late last year, Yamile Fer-
nandez, who previously
worked with Irving Azoff
and the Firm, was named
North America director for
Day 1 and Westwood, the
management company that
Sony acquired a majority
stake in last year.

Fernandez says the com-
pany is selective in choosing
tours and works closely with

New client: FANNY LU

the label in artist development.

“Obviously, with us being
managers we have an overall
vision of what the artist needs
five years or 10 years from
now,” he says.

For promoters, having la-
bels move into the business
hasn’t had the negative im-
pact some initially feared.
Arie Kaduri, president of
NYK Produclions, works
with GTS and praises the
company for its touring ex-
perience and its support of

local promoters.

As for labels acting as
managers, “what it means
now is you may have to buy
the artist [tour] from the
label,” says Carlos Or-
juela, president of Orjuela
Music Agency. “And that’s
not a bad thing, as long as
the person in the record
label knows exactly what
he’s selling. e

For 24/7 Latin news

biz and analysis, see
b = billboard.biz/latin.

Back To The Future

Venezuelan Tween Musical Novela Gets ’50s Makeover

The Venezuelan tween musical nov-
ela“Somos TUY Yo” launched its third
season Aug. 17 with a new look and
new music designed to give the se-
ries broader international appeal.

The show’s producer, Venevision,
is poised to reap the benefits of the
overhaul. The media company airs
“Somos Tu Y Yo” in Venezuela on its
broadcast network, sells it to other
networks woridwide, produces con-
certs featuring cast members and
markets the show’s soundtrack, ring-
tones and other merchandise.

“Somos Tu Y Yo: Un Nuevo Dia,”
which chronicles the lives of students at
aperforming arts academy, now takes
place in a “Grease”-style *50s setting.
The soundtrack, written by series cre-
ator Vladimir Perez and the show’s mu-
sical director Daniel Espinoza, consists
of rock’n’roll, mambo and cha-cha-cha.
The era recalls “musical rhythms that
moved masses,” says Perez, a veteran
producer of musical and variety shows
for kids. The soundtrack was released
Aug. 25in Venezuela.
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Previous seasons aired on broad-
cast channels all over Latin America
as well as on the Cartoon Network’s
regional Boomerang channel. Venevi-
sion has also sold the show’s concept
to buyers as far away as indonesia,
where it was adapted for local audi-
ences. Discussions are under way to
broadcast the new season in the
United States on Univision. Venevi-
sion’s U.S. label Siente/Universal
would be available to release the
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soundtrack stateside. Univision had
previously aired an abbreviated run
of episodes from an earlier season of
“Somos TuY Yo.”

Meanwhile, Boomerang will air the
show in Latin America and a live tour
will begin in the fall, according to
Venevision International VP of music
Jorge Pino. In addition to shows in

Venezuela, a concert is planned for
the Dominican Republic’s Palacio De
Los Deportes in November.

The concerts are produced by
Venevision’s concert arm, VeneShows,
in keeping with Venevision’s model of
creating and distributing its content
throughits own channels. Links to new
Twitter and Facebook pages drove
more than 3 million views to the
show’s revamped Web site foliowing
the season premiere, says Venevision
new media VP Rafael Garcia.

“We want to attract advertisers to
our online business,” Garcia says. “Ad-
vertisers are now starting to call us
back, saying, ‘We want to be part of
this.’ [But] you need the audience to
bring in the advertising dollars.”

To reach mobile customers, Venevi-
sion has posted “Somos Tu Y Yo” wall-
papers on its entertainment portal,
Novulu.com, and has sold ringtones
through regional carriers America
Movil and Movistar.

For thé new season, Garcia says a
major carrierin Venezuela will roll out
ringtones, ringbacks, voicetones and
videoclips in the next 30 days.

—Ayala Ben-Yehuda

com EN ESPANOL: All the great Latin music coverageyou’ve come to expect from
O Billboard—in Spanish! Billboardenespanol.com.
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IGLESIAS SELLS OUT
ISRAEL SHOWS

After playing four dates in
Turkey last July, Julio Iglesias
is taking his concert tour to
Israel. Iglesias has sold out
two dates at the Nokia Palace
in Tel Aviv, Sept. 8 and 10.
Tickets to the Palace, which
seats 7,000, sold for an aver-
age of $98 each. The singer
will then perform Oct. 1 at
Olympiysky Arenain Moscow
before heading to Canada.
Iglesias has played multiple
times inIsrael, which boasts a
sizable Latin music fan base
thanks to several Spanish-
language radio shows in the
country. NYK Productions,
which is promoting lglesias’
shows, is also organizing Is-
rael concerts for Spanish
crooner José Luis Perales in
early 2010.

UNIVISION MUSIC
REALITY SHOW
LAUNCHES

“Viva El Sueio,” the new Uni-
vision reality show featuring
signed artists competing for
a cash prize, will begin airing
Aug. 30. The weekly, two-
hour show features 14 artists
who already have record
deals but haven’t recorded
more than three albums each
and haven’t made a splash
on the charts. They will per-
form in every episode for 14
weeks, vying for $200,000
in cash and prizes, with view-
ers voting to select finalists
and winners.

The contestants are Ana
Isabelle from Puerto Rico;
Barbara from Chile; Cristina,
Sergio Antonio and Ojeda
from the United States; Die-
go Dibos from Peru; Do-
natella, Fedro, Yessica, Paco
de Maria, Zuly and Fela from
Mexico; Yarka Miller from
Spain; and Zone D’Tambora
from Puerto Rico.

The artists will prepare
every week for a live show
and will be judged by a trio
of radio hosts and personal-
ities: Raul Brindis, radio host
for Univision Radio’s KLTN
Los Angeles; regional Mexi-
can DJ Stephanie Himonidis;
and Miami radio personality
Enrigue Santos from Univi-
sion’s WRTO. —LC

FANNY LU: JOHN PARRA/WIREIMAGE.COM
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Real Player

‘Beaterator’ Looks Beyond Gaming To Music Creation

One of the common com-
plaintsabout music games like
“Rock Band” and “Guitar Hero”
is that they only mimic the ex-
perience of making musicand
teach nothing about how to cre-
ate the real thing.

Regardless of whether you
agree with that criticism, it
raises a fair point. In addition
to being fun diversions, video-
games have the potential to be
effective educational tools. And
with all the interest surround-
ing music-based videogames
these days, why not find a way
to marry the enjoyment of
music with a learning experi-
ence in a way that's still fun?

That’s the goal of a new ap-
plication called “Beaterator”
that Rockstar Games has cre-
ated in conjunction with pro-
ducer Timbaland. The title is
due Sept. 29 for the Sony PSP.

Other games like “Guitar
Hero World Tour” and the up-
corming “Scratch: The Ultimate
DJ” have music creation
modes, but only as secondary
features. By contrast, the pri-
mary aim of “Beaterator” is to
make, mix and play with music.

By its very nature, “Beatera-
tor” is destined to appeal to a
smaller group of users than
those who'd rather pretend to
play a song by Bon Jovi or
Metallica. But it also illustrates
a different approach to fashion-
ing entertainment options
from music.

Despite the fact that “Beat-
erator” was developed by a
company best-known for video-
games like the “Grand Theft
Auto” franchise and “Bully,”
don’t call it a game.

“It’s not a videogame in any
sense,” says Rockstar Games
music supervisor Ivan Pavlo-

vich. “We’ve been proactive
aboul putting in as much
music as we can in all our
games. This is an extension of
that. We want people to create
their own music.”
“Beaterator” is a full-featured
music creation and editing tool
designed to introduce songwrit-
ing to music fans using a
familiar gaming interface. At
$40, “Beaterator” isn’t only
more affordable than profes-
sional music-creation pro-
grams, it also applies the
accessibility of videogames to
the often intimidating process
of creating music.
Videogaime developers take
great pains to make their prod-
ucts easy to use. They usually
begin with a short tutorial to
walk gamers through the con-
trols, and then gradually add
more difficult missions paced
in such a way that gamers aren’t
really aware of their progres-
sion, leaving them challenged
but not overwhelmed.
“Beaterator” applies this
same approach to making
music rather than blowing stuff’
up. Novices startout

SCRATCH THAT ITCH

The folks at DJ-Tech have created a mouse con-
troller made specifically for digital music DJ appli-
cations. Appropriately called DJ Mouse, the de-
vice is powered by DJ software Deckadance and
is designed to enable DJs to manipulate and mix
music on the fly. Shaking the mouse on the spe-

cial mouse-pad affects the traditional “scratching” sound,
the left-click button controls functions like playing loops
and samples, and the right-click button memorizes cue
points and toggles loops. A jog wheel controls fades and
crossfades, and a vertical wheel enables rewinding and
fast-forwarding.

Compatible with PCs and Macs, the DJ Mouse is cur-
rently available for $80. AB

BILLBOARD SEPTEMBER 5, 2009

with Live Play mode, which fea-
tures a recording of Timbaland
guiding users through the
process of experimenting with
prearranged templates of his

beats, loops and sounds. Once
those basics are absorbed, users
can advance to the Studio,
where they’ll practice adding,
deleting and swapping loops.
They can also add vocals, by ei-
ther incorporating those that
are shipped with the game or
recording their own using an
attached mic. And finally
there's the Song Crafter level
where users can create their
own beatsand sounds to apply
to all three modes.

The company is already talk-
ing with schools to position
“Beaterator” as a learning tool
and is pitching the application
to producers as a portable
music sketchbook.

“Bealerator” originated in far
simpler form as a free,
Flash-based application
at the Rockstar Web site.
it wasn't until Timbaland
contacted Rockstar acou-
ple of years ago to explore
working together that the
title evolved from a free
online diversion toa PSP
app, Pavlovich says.

The key to Timbaland’s in-
terest was that “Beaterator” fo-
cused on music creation,
rather than imitation. “I
wanted people 1o feel like they
can also make a beat too—like
everybody could doit,” Timba-
land says.

Of the more than 3,000

Feel the beat: Animated
image of Timbaland from
‘Beaterator’; inset: the
game’s mixing board.

beats, sounds, loops and other
audio assets included, about
half were provided by Timba-
land. He also lent his voice and
his image for the tutorial and
other game-play elements, and
he’s heavily involved in promot-
ing the app.

Additional music comes
from Rockstar’s studio and
from other artists creating
original scores for their other
games. Rockstar will roll out
more downloadable beats and
sounds over time from other
artists and producers. Users
can import music on their
own as well. And finally, the
company created a section of
its online community where
users can post the songs
they’ve created for feedback
and rating by other members,
although it will retain the
rights to all music made.

Rockstar is well-known for
pushing the musical boundaries
of videogames. Each entry in the
“Grand Theft Auto” franchise
has set the bar for the most
music included in a game
soundtrack, and the musiccon-
tained in each entry is painstak-
ingly curated to set the mood for
the different settings, such as
'80s Miami or '90s Los Angeles.

“It would be a great story,”
Pavlovich says, “if a couple of
years from now somebody who
started with ‘Beaterator” actu-
ally ends up having a song in
one of our games.” .o

For 24/7 digital news

biz and analysis, see
" billboard.biz/digital.
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BITS & BRIEFS

UMG,
BIGCHAMPAGNE
SIGN DATA PACT
Universal Music Group has
tapped the digital-music
metrics firm BigCham-
pagne to provide analysis
of song traffic and listening
patterns on social networks
and online music services.
Universal Music Group Dis-
tribution president/CEO
Jim Urie says the goalis to
learn more about online
music discovery and con-
sumption and add to its ex-
isting research and analy-
sis for retail and radio
channels. The deal foliows
BigChampagne’s launch of
a suite of new Web-based
tracking services.

NEW BLIGE TRACK
PART OF MOVIE
PROMO

Interscope Records and Li-
onsgate have teamed on a
promotion for the basketball
film “More Than a Game.”
The two companies have
created a music trailer of the
film featuring the new song
“Stronger” by Mary J. Blige
and will let fans download
the track to their computer
or iPhone using Culture

TITLE
ORIGINAL ARTIST

NEW BOYZ

HOT MASTER RINGTONES . 5 Bilbeard

Jam’s PromoJam platform.
Fans who post a message
about the movie to either
Facebook or Twitter can
download the trailer. The
movie’s soundtrack, which
also features “Drop It Low”
by Ester Dean, will be re-
leased Sept. 22.

SMART-PHONE
MARKET SHARE
RISES

Smart phones are claiming
alarger share of overall U.S.
mobile phone sales, accord-
ing to an NPD Group study.
Smart-phone unit sales ac-
counted for 28% of U.S. con-
sumer purchases of mobile
handsets in the second
quarter, up from 19% during
the same time last year. Reg-
ular mobile handsets ac-
counted for 72% of handset
purchases, down from 81%
a year earlier. This upsurge
in smart-phone purchasesis
occurring despite the fact
that most handsets are not
only more expensive but
alsotied to more expensive
data service plans. Total U.S.
consumer purchases of mo-
bile phones were up 14% in
the second quarter from a
year earlier.
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Jeremih’s breakthrough smash "Birthday
Sex” falls 10-12 after 15 weeks in the top 10,
including seven at No. 1. However, its
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Are),” powers 13-9 in its fourth week on the
chart, thus keeping Jeremih’s streak for
consecutive weeks in the top 10 alive at 16.
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Muzic startups used to get more attention from investors. But the graveyard of failed com-
panies has become crowded, persuading would-be partners to shy away from putting money
in new music ventures due to what they see as modest payoffs, high licensing costs and a

David
Pakman

The former eMusic chief surveys
the difficulties facing music
startups seeking funding

recording industry that isn’t embracing new ideas fast enough.

In recent maonths, companies like Pandora, Spotify, OurStage and Thumbplay have re-
portedly secured wenture capital funding. But the overall investment climate clearly hasn’t
been anaasy ane far music startups.

David Pakman has had a bird’s-eye view of the role of new companies in the developing
digital music market. Before joining the venture capital firm Venrock as a partner in 2008,
Pakman was CEO of the independent digital music retailer eMusic. Prior to eMusic, he co-
founded MyPlay, which introduced the digital music “locker,” and was VP for N2K Enter-

tainment, an early developer of online music services.

Pakman faults the recording industry for being “very litigious, very restrictive” and not being
more supportive of startup companies. “It should know that its DNA was built by a bunch of
entrepreneurs,” he says, referring to the indie acts and labels that he says were the primary
innovators in the music business. “Why then wouldn’t its digital future also be built by a

bunch of entrepreneurs?”

In his interview with Billboard, Pakman sounds off on the challenges facing entrepre-

neurial music ventures.

You’ve talked recently about why
venture capital doesn’treach the
music industry. What'’s going on?
Venture investors like to invest in
markets that are growing. The
recorded-music industry is not
growing. It’s in rapid decline, and
[ don’t think we’ve hit the bottom
yet. Another [factor] is there's been,
by my count, over 100 failed digital
music startups that have been ven-
ture-backed. So a lot of money has
been lost in the space. You can only
walk into a brick wall so many times
before you think maybe there are
some systemic problems. The third
reason is there isn’tas much entre-
preneurial activity in this space as
there was 10 years ago.

What can the industry do to spur
more entrepreneurial ventures?
There’s a proposal that [ made, it
was either 2006 or 2007, to simplify
the licensing process with some-
thing called an “innovator’s license”
or “innovation license,” which
would be, come one, come all, sign
up online, put in your information,
click through a click-wrap license,

and you can have access to our en-
tire catalog. If you sell a song, you
pay us 70 cents. [f you stream a song,
you pay us a halfa penny. You are li-
censed and you can build your own
digital music startup. If the indus-
try had a simplified, nondiscrimi-
natory licensing policy like that
without nine months of negotiation
plus half-a-million-dollar advances
per label, plus you have to give every-
one equity—you could have had,
overnight, 2,000 new startups.

Nowadays, there even seems to
be fewer new services that use
unlicensed music to grow an au-
dience before trying to go legit.
I think you're right. That was a tac-
tic for a couple of years—the
YouTube model. And at the end of
the day, it might've worked to get
you licensed, but at the end of the
day those companies haven’t been
successful in their licensed form ei-
ther. And I think part of it is even if
this go-illegal-and-get-big strategy
gets you licensed, the economics of
the licenses are such that you still
can’t succeed as a business. The

Spotify model, Last.fm, imeem, the
price per stream is such that you
can't sell ads ata price high enough
to cover the licensing and stream-
ing costs of the stream.

Whatis it going to take for these
services to turn a profit and be-
come sustainable?

It comes back to the cost of content.
So if the minimum is a penny a
stream or a halfa penny per stream,
that's a $5 [cost per thousand im-
pressions, or CPM]ora $10 CPM.
There are very few places on the Net
thatare selling ads at that rate. Nev-
ermind you have to sell double that
to make a profit. So I think it comes
down to the economics.

And [ don’t mean to put the bur-
den on the rights holders and say,
“Well, if you would give your music
away, then all the entrepreneurs can
succeed.” That's not what I'm sug-
gesting. But I think the future eco-
nomics of the music business look
much worse than the past econom-
ics of the music business. The right
cost of a stream is probably a very,
very small fraction of a penny,

maybe a tenth of a cent or less.
The future is probably a smaller
market than the current one is today
in terms of total dollars. But if you
don’t go there as the incumbent,
there definitely will be a startup who
will, and that's actually what attracts
me to venture capital. Almost al-
ways the incumbent doesn’t go
there. An innovator comes along
who has no historical economics to
protect and is happy to accept less
and builds a business around you.

When you take a look at the
mergers and acquisitions activ-
ity that’s going on, especially
with the majors, and you see
them getting into merch, man-
agement and agencies, does this
make sense to you?

I think that it’s natural to say, “The
recording business is doing so
poorly, butlook around—where else
can | be making money in my
ecosystem? And there’s publishing
and there’s merch. And there's tour-
ing and there’s management fees.
Well, why don’t we get involved in
all of those businesses?” That makes

total sense provided they actually
are good in those businesses.

What do you think of some of
the business models that are
coming out that put more rights
in the hands of the artists?

I'm very excited about those new
models. I think the outcome of all
of this disruption in the core indus-
try is that bands become more in
control of their own destiny. They
don’t put their career in the hands
of a record label. Who's going to
help me distribute my music digi-
tally? Who's going to help me mar-
ket myself online? Who's going to
help me promote and organize
tours? Who's going to help me with
my merch? Those relationships are
no longer about handing over your
rights in perpetuity in exchange for
a big advance.

Will these services be effective
in reaching audiences? Or is
there a ceiling to what you can
do without requiring some tra-
ditional media attention?

It's very different from how it’s been
the last 50 years where we had alim-
ited number of choices and those
choices were presented to us by a
big company. 1t doesn’t happen any-
more. Now we have immediate ac-
cess toanything we want. People are
competing for our attention. As a
result of that, the market challenges
to cut through that are harder. But
at the same time the costs to do it
are less. As the total industry gets
smaller in dollars, the number of
bands that can reach consumers is
magnified by 10 and consumers are
atomized. And every now and again
these mega-celebrities pop up and
that's where the majors play. That’s
a challenging future butit's a bright
one, because the barriers to playing
in it are very small. ..

The futureis probably asmaller market than the current
oneistoday in terms of total dollars. Butif you don’tgo there
as the incumbent, there definitely will be a startup who will.
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MuteMath Borrows A Trick From
Politicians And Takes Its Record

On The Road By Cortney Harding

A DOZEN WOMEN in their late teens and early 20s cram into a tour bus at the All Points
West Music & Arts Festival in Jersey City, N.J. At the back of the bus sits a good-looking male
lead singer who looks nervous—but not for the reason you might think. @ He’s not here to do
any of the things good-looking male lead singers might be expected to do with a bus full of
women in their late teens and early 20s. Rather, Paul Meany is here to play them a copy of the
new album by his band, MuteMath, as well as get their feedback on it. The appearance is part of
the mini-tour the New Orleans rock act has embarked on to promote “Armistice,” which was
released Aug. 18 on Teleprompt/Warner Bros. and debuts this week at No. 18 on the Billboard
200. ® The band’s manager, Kevin Kookogey, came up with the idea for the mobile listening
sessions while watching coverage of the 2008 presidential election. “Even with the rise of online
marketing and social networking, I noticed politicians were still on the road all the time, going
to town hall meetings,” he says. “I realized that connecting in person with core supporters is
very important.” 4 Talking to fans this way is crucial for a band in MuteMath'’s position. Its self-
titled 2006 album has sold 98,000 copies, according to Nielsen SoundScan, and the single,
“Typical,” sold 97,000 digital downloads. “This is a band that can sell out a decent-sized venue
in almost any market but doesn’t get a lot of radio or TV opportunities,” Kookogey says. “I
realized this was a way for us to convert new fans and get old ones excited about the album.” Ll

The band sells opportunities to hear “Armistice” on the
bus from its Web site as part of a larger VIP package,
which includes tickets 10 a show on the upcoming tour,
a copy of the album, a T-shirt, a collection of B-sides and
a poster. Though the $59 price tag seems steep for a band
with a 20-something fan base, Kookogey says sales have
been brisk.

“We've sold over 100 in some of the bigger markets,
and maybe around 20 in some smaller markets,” he says.
“It’s not cheap to drive a bus around the country, sure.
But we are saving money in other places. For instance,
MuteMath aren’t a radio band, so we see no value in spend-
ing money on radio promo.”

Fans who climb aboard the bus will be greeted by one
of the band’s four members, each of whom has been tour-
ing with the bus for a week ata time. At the New York ses-

THE FANS
POKEN

HAVE 5

sion, Meany sat out during the listening phase but came
back afterward to thank fans for coming and inviting them
to ask him questions. While most of the women initially
seemed nervous, conversation soon started to flow, with
questions about putting together the live show, the mak-
ing of the album and set lists for upcoming dates. Meany
cheerfully answered them all, seeming genuinely thrilled
that fans would trek all the way to All Points West in the
rain to see him and hear his album.

Before the tour started, Meany expressed anxiety about
being in front of fans immediately after they’d heard the
album for the first time. “Our guitarist [Greg Hill] is out
right now talking to fans and he seems to be having fun,”
he says. “But these are pretty uncharted waters we're step-
pinginto.Ijusthope | don’t get back on the bus after they
play the record and see a bunch of unhappy faces.”

Meany says that connecting with his core base was espe-
cially important because of the three-year gap between re-
leases. “We recorded an album and it turned out nothing like
we thought it would,” he says. “We didn’t like the songs and
we ended up changing producers. The last thing | wanted
was lo make an album that sounded like a collection of B-
sides from our firstalbum. | was really happy when we turned
in ‘Armistice’ and no one had the same favorite song—that
said to me that it was strong frorn start to end.’

Kookogey says making sure fans were able to hear the
album from start to finish was a high priority. “We also wanted
to make sure they had the ability to give us any feedback about
the album, so we distribute surveys and anonymous com-
ment sheets at the end,” he says. The surveys ask for basics
like the fan’s name and personal info, as well as how they
first heard of MuteMath, whether they prefer to consume

MuteMath ‘ “TH E N ERVE— ‘Their new sound just continues
SOIiCited fan CHILLING, DARK to amaze me wijth its unique
feedback at BUT AWESOME TRACK sounds and layering. The
Eisw e Shine COULD BE A b are <o diffarant from
session. Some of REALLY COOL the first album, s0 good to
the best of the TRACK IN ATHRILLER hear them pushing
evaluation forms: MOVIE themselves musically.
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music digitally or physically and what they love about the
band (live performance, production. elc.). The comments—
atleast the positive ones—are then posted on the band’s Web
site a few days after each listening session.

“This is the perfect way to not only connect with the fans
MuteMath has. but to recruit new fans,” says Perry Watts-
Russell, senior VP of A&R at Warner Bros. A friend sending
an MP3 with a note might prompt another friend to listen or
download a track, but a friend talking about the great conver-
sation he or she had with a band member on its tour bus after
hearing an album could go a lot further in convincing some-
one to buy a CD or download a song.

Warner Bros. marketing director Brant Weil says th= band
will pursue other marketing and promotional opportunities
aside from the listening sessions. “They had a song on the “Twi-
light” soundtrack, which provided a good opportunity to get

" "CLIPPING™—
LOVE THE
BREAKDOWN . . .
CAN'TWAITTO SEE
THIS LIVE. GREAT
SONG! THE LYRICS
MATCH THE SOUND.

¢ “Backfire”—great fun
song until you realize
it applies to your
personal life. But at
least you can sing
with it to your demise’’

going again,” he says. “We made a video an I started gett ng
them on some summer festivals and stepped up our online cut-
reach to fans. MuteMath fans have never really come trom ane
place; some come from seeing them live, scme from see'ng
their videos. So we have to reach out in multiple ways.”

The band is known for distinctive videos, and Weil says it
will continue to make them. “Their videos are really idea-
driven, but not ridiculously flashy.” For example, the video
for “Typical” featured MuteMath playing the song backward.
It was nominated for a Grammy Award for best short form
music video in 2007.

“Even though MTV isn’t the force it once was, the videos
are still important,” Weil says. “In a way, it’s even harder to
break through now. Instead of competing with a handfu! of
other bands, you're competing with dancing wedding parties
and keyhoard cat.

" "THE NERVE"—
DRUM BEATS ARE
AMAZING. CHORUS
IS REALLY IN YOUR
FACE, INA
GOOD WAY!

‘ “The Nerve”—
Lyrical ingenuity
meets instrumental
prowess once
again.’

ss P ,GREG
HILL, DARREN KING and ROY
MITCHELL-CARDENAS

The band will also tour all fall, revisiting the cities where it
held listeaing parties. And even when the listening tour has
wrapped up, MuteMath will still try to encourage core funs to
keep in touch and spread the word. “We're thinking about
sending a list of everyone’s info around to all the people that
cametoeach listen'ngcity inacity,” Kookogey says. He hopes
that fans will then use the list to arrange rides to shows and
share strategies for telling their friends about the band.

Kookogey thinks the personal attention will reap major
rewards. ‘You can’t capture the sensation of meeting some-
one in person on the Web.” he says. “Sure, the band could
use social networks, and they do—but so do millions and
millions of other bands. This sets them apart from every-
one else.”

Additional reporiing by Emily Ahrens.

IFICOULD, I'D
ATTEND EACH
[LISTENING PARTY]
JUSTTO CONTINUE
LISTENING TO THE
CD UNTILITS
RELEASE.

‘Love the delayed
bass/synth on
“Clipping” and then
that overlaid piano
pulls it all together’
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Quentin

H)' Ann Donahue

.

It’s the critical night for
the heroine of your comedic-
noir-World War II film, the
evening when she unspagols her
plan|to burn the leaders of the
Third Reich to a crisp during a
premiere at her Parisianl movie
tHeater. As the director, the
question is, “What song|do you
pldy as she glams herself up
for the night?” For Quentin
Tarantino, the answer was
obvious, and it elicited gasps
and laughter from filimgoers
at a recent screening: the
era-inappropriate but lyrically
astuté “Cat People (Putting Out
—the Fire)” by David Bowie. &
Tarantino’s latest film,
“Inglourious Basterds,” debuted
Aug. 21, three days after its
accompanying soundtrack
arrived on Warner Bros. Records.
Following the pattern established
with his previous movies,
including “Pulp Fiction” and
“Kill Bill: Vol. 1,” Tarantino
uses an off-kilter mix of Ennio
Morricone, Ray Charles and
Elmer Bernstein, among others,
as musical genres and era
variations to underscore the
mayhem onscreen.
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Tarantino

FRANCOIS DUHAMEL (2)

You have some wild musicin “Inglourious
Basterds.” How did you putit all together?
Part of my process when I'm making a movie
is to just dive into my record collection. What
I'm looking for is the rhythm of the movie or
the beat of the movie. In the case of, say,
“Jackie Brown,” that’s '70s soul. I'm finding
pieces, and that keeps inspiring me to make
the movie, actually.

Do you write scenes specifically for par-
ticular pieces of music?

I am always looking for some cool song that
I could use as a big set piece. I'll finish work
and I’ll go into my record room and I'll put
on some song, and literally, | can see it on
the screen. I can project myselfinto a movie
theater and I'm watching the scene onscreen
and I'm hearing the music and I'm imag-
ining an audience: either an audience of
people I know who are digging it or an au-
dience of people I don’t know who are dig-
ging it—they're always digging it [laughs].
And it keeps reminding me that I'm mak-
ing a movie.

Talk a little more about your record room.
My record room is set aside pretty much for
vinyl. I have CDs, but they’re lying around.
Any CD 1like, I have to buy it three times be-
cause [ have no one place to put it. It’s like a
sock, it just gets eaten up by the laundry.

In the house that I bought, connected to
the bedroom was a little nursery room—Iike
if youhad a newborn and you had them there
close to you. I don’t have that, so I literally
turned it into what looks like a record store.
I created bins that are in there, and there are
a couple artists I have there by themselves—
but everybody else is broken down by decades,
and then all the subgenres that would hap-
pen inside those decades.

That’s really anal-retentive.

It’s like a record store [laughs]. In the '60s,
there’s like a psychedelic section, and then
British Invasion, and stufflike that. The *70s
would have soul as well, and this or that or
the other.

But the biggest section, since I've been col-
lecting them since | was a kid, is my sound-
track section. And in the soundtrack section,
I go from normal films from A to Z, but then
I have certain subgenres that are particularly
unique in their music: spaghetti westerns, a
blaxploitation section, a spy movie section
and then a motorcycle movie section.

Is it easy for you to get the rights for
these songs?

It's actually quite easy to get the rights now,
because I'll use music that some people
haven’t heard that much before. Then after
my movie comes out, it seems like every com-
mercial in the world buys it. They can dou-

ble or triple and quadruple their income just
by the exposure the movie gets it. That
5.6.7.8’s song, “Woo Hoo” [from “Kill Bill:
Vol. 17], seemed like it was on every commer-
cial for a long time.

Talk about some of the specifics from
“Inglourious Basterds.” What was be-
hind the Bowie song?

I've always loved that song and | was always
disappointed at how [director] Paul Schrader
used it in “Cat People,” because he didn’t use
it—he just threw it in the closing credits.
And | remember back then, when “Cat Peo-
ple” came out, going, ‘Man, if I had that song,
I'd build a 20-minute scene around it. |
wouldn’t throw it away in the closing cred-
its.” So I did [laughs].

It would be easy enough for me to hire
somebody to write “The Ballad of Shosanna”
[the heroine of “Inglourious Basterds”]if |
wanted to, but I don’t want my choices to hit
the nail on the head. I want them to be glanc-
ing blows. The second-generation quality
about it makes it more resonant. You're watch-
ing that scene and you're hearing the lyrics
and you're actually surprised at how appro-
priate they are to her story. In its own way, |
think that makes it play even more like inte-
rior monologue.

I [played] it on set when we [filmed] it.
That’s always really cool to do—you can’t do
it all the time, because you're probably
recording sound at least half the time—but
what's really fun when you do it is, not only
do the actors respond to it, the whole crew
responds to it. It’s like they’re watching the
movie as we’re making it. When you actu-
ally play the soundtrack and you can synch
something up, the crew gets a glimpse of
what the movie is going to be like, and it just
thrills them.

And you used actual music from some
German propaganda films of the era.
In particular, there’s a song in there—the
English title of the German song is “I Wish
I Were a Chicken” [“Ich Wollt Ich Waer Ein
Huhn”]. That’s the third one on the sound-
track, with Lilian Harvey and Willy Fritsch,
that’s from a German propaganda film—it’s
actually a screwball comedy, but it was made
under [German propaganda minister Joseph]
Goebbels—that was called “Lucky Kids.” And
then the German song before that [“Davon
Geht Die Welt Nicht Unter”} was performed
by Zarah Leander, who was a huge, huge star
in Nazi Germany. The thing that’s very in-
teresting about her is the way Bridget von
Hammersmark [Diane Kruger’s character]
is in the movie—where she’s this big Ger-
man movie star, but she’s actually working
for England—there’s rumors that Zarah Le-
ander was doing the same thing, except for
the Soviet Union.

He Shoots, He Sébres

Quentin Tarantino has always been
know for his deft placements of music,
from using Stealers Wheel’s “Stuck in
the Middle With You” as an ear is
being sliced off in “Reservoir Dogs”
to playing “Battle Without Honor or
Humanity” by Tomoyasu Hotei to set
up a martial arts showdown in “Kill Bill:
Vol. 1.” And his choices have resulted

in consistently strong sales. —AD
"Reservoir Dogs” (1992) 863,000
“Pulp Fiction” (1994) 3.5 miilion
| “Jackie Brown” (1997) 321,000
| “Kill Bill: Vol. 1” (2003) 502,000
“Kill Bill: Vol. 2” (2004) 196,000
“Death Proof” (2007) 103,000

SOURCE Nielsen SoundScan

1

£ Onaroll: QUENTIN
TARANTINO onthe
set of ‘Inglourious
Basterds’ (top);

ELI ROTH (left)

as Sgt. Donny
Donowitz and
BRAD PITT as Lt.
Aldo Raine in the
film (bottom).

ous

What do Ennio Morricone and Lalo
Schifrin—who are both on the sound-
track—mean to you?

When you talk about the maestro [Morricone],
you're talking about the greatest film composer
that ever lived. Lalo Schifrin—the first time |
knew who he was was [when I heard] his sound-
track for “Enter the Dragon,” which was so dy-
namic, and I always thought of him as the action
guy. Now this is an adventure story, and I real-
ized if I'm really going to do this genre justice,
I have to blow up the guns of the Navarone
[laughs]. And being able to use “Tiger Tank”
from “Kelly’s Heroes”—that really turned it into
an adventure movie. No art film meditation,
but literally an adventure film at that point.

How did you decide which of all the songs
in the film go on the soundtrack album?
Making the soundtrack album itselfis like an-
other version of the movie, and it’s not about
using everything that you used—it’s about
using everything the way that you saw it in the
movie. My ultimate thing is, “Can you play it
without hitting skip?” If you put it on in your

SEPTEMBER 5, 2009
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car, which is where
most people listen
to stuff nowadays, can you just let it play?
And I still think of it in terms of albums. |
still think of it in terms of side A and side B
[laughs). I'm happy to say that vinyl's making a
comeback. I always made a big, big deal that the
record companies that come out with my movies
have to print vinyl—and wherever they sell it,
we're going to be there. And Warner Bros. has
always accepted that commitment to me that
they will always make records for my movies.

You're obviously a movie music fan, but
you’ve shown your love on TV as well.
Are you going to go back as a judge on
“American ldol” anytime soon?

They have to ask me. [laughs] We'll see what
happens. I really had a great time when [ was
the judge on it, because 1 was watching the
show and I was judging them at home {laughs].
And I wasn’t the nice guy judge, all right? All
the celebrity judges were always really kiss-
assyand I was like, “That ain’t going to be me.
I'm going to be like, “You suck.” ” .
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WITH‘SHEWOLF’ ==
SHAKIRATRANSFORMS
ONAGLOBAL STAGE
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n Shakira’s hometown of Barranquilla, Colombia, there’s a 15-foot metal statue of her, wearing
bell-bottoms and strumming a guitar. It was donated by a German sculptor in 2006, in the midst
of the singer’s wildly successful Oral Fixation world tour, which featured her jaw-dropping belly-
dancing and a finale of “Hips Don’t Lie” with Wyclef Jean. § Shakira occasionally strummed a
glittery guitar during the show, but by the time the statue was put up, she was far from the
acoustic pop-rocker she’d been on her 1996 breakthrough album, “Pies Descalzos.” And if
the statue already was playing catch-up with her image in 2006, it barely captures her now. § A preview of
Shakira’s third English album, “She Wolf,” due Oct. 13 on Epic, reveals what may be some of her most
club-oriented music to date: electronic pop with strong basslines and prominent world music textures,
combined with a dose of in-your-face sex appeal. § “I felt very curious and intrigued about the electro-pop
world and everything it has to offer,” Shakira tells Billboard by phone from her home in the Bahamas. “I
wanted to make sure that this album was very bassy and that the kicks hit really hard, and I wanted to
concentrate on the beat. But my music, to a certain extent, is very complex—Dbecause I always try to
experiment with sounds from other parts of the world.” Shakira produced and wrote the album, teaming
with Pharrell Williams on production; other collaborators include Jean; John Hill, who's worked with
Santigold; the Bravery’s Sam Endicott; and Academy Award winner Jorge Drexler. Keyboardist Albert
Menendez also co-wrote a song. § It's one thing to cross over into the non-Latin market, as Shakira did
nearly a decade ago. But it’s quite another to maintain that crossover, particularly to the degree that
Shakira has. She’ll follow up her simultaneous worldwide release with a tour promoted by Live Nation,
with whom she has a multirights deal (although Epic is releasing the album) that’s intended to build her
business as a whole. § “For an artist in this day and age, and for an artist who is still early in their
career, the challenge is: How do you conquer the world in a new way?” manager Ceci Kurzman asks.
“How do you make sure that, now that the barriers have been dropped because of electronic media,
how do you make sure that more people than ever can hear your music? There was a time you
measured your success by the number of albums sold. And now you have such a broader scope.”

WORLD RECORDS

Shakira’s march to mainstream pop divadom began with “Laun-
dry Service,” her 2001 English-language album, which has sold
more than 3.7 million U.S. copies, according to Nielsen Sound-
Scan. “La Tortura,” the first single from her 2005 album “Fi-
jacién Oral, Vol. 1,” became the first Spanish-language video
to air on MTV without an English-language version.

Shakira cemented her crossover with “Hips Don’t Lie,” a be-
lated addition to her English-language “Oral Fixation, Vol. 2” album
that went to No. 1 on the Billboard Hot 100 and in at least 10 other
countries tracked by Nielsen Music Control. Allin all, Shakira has
sold 50 million albums worldwide, according to her label.

“What tends to happen with Latin stars is that they tend to
have one big English-language record or two and then they re-
vert back to making Spanish records,” says Rob Stringer, chair-
man of Columbia/Epic Label Group. “She does a very good job
of managing to synergize those two careers. Shakira is com-
peting against iconic female artists and completely standing
on her own, but she also has a career in Spanish as well, so she’s
completely unique in that respect.”

What's always set Shakira apart from her peers, whether in
the Latin or the mainstream world, have been clever lyrics pep-
pered with ingenious fusions—f{rom tango to bossa nova to
Andean flutes to reggaetén. As she did on the remarkable “Ojos
Asi,” a Middle Eastern romp with electric guitars from her
1998 album “Dénde Estan Los Ladrones?,” Shakira looks east
once again on “She Wolf.”

In addition to the disco-influenced title track, there's “Good
Stuff,” a synthed-out snake-charmer punctuated by ululatingand
staccato beats; “Long Time,” a percussive midtempo groove with
a Roma-like clarinet bridge; and “Why Wait,” a dancefloor scorcher
by way of Led Zeppelin's “Kashmir.” (Shakira worked on the
arrangement with Hossam Ramzy, who had worked on “Kash-
mir” with Jimmy Page and Robert Plant.) “It’s an electronicalbum
generally speaking, but it does have different organic instruments
that, combined with the synthesizers, create a different sort of
ambience,” says the two-time Grammy and seven-time Latin
Grammy Award winner. “You've got to put together a nice meal
and make sure the spices don't take over the main ingredient.
And at the end of the day, it gives a nice flavor in your mouth.”

HitsDon’tLie

All of Shakira’s top 10s on Billboard’s Hot Latin Songs chart also reached the top 10 on the
Billboard Hot 100—except one: “Underneath Your Clothes” only charted on the Hot 100.

—Keith Caulfield
SONG HOT LATIN SONGS PEAK DEBUT DATE LABEL
“Estoy Aqui” 3 2 March 16,1996 Sony Music/Sony Discos
“Donde Estas Corazon” 5 ~ Junel,1996  Sony Music/Sony Discos
“Se Quiere Se Mata” 8 March 22,1997 Sony Discos
“Ciega, Sordomuda” 1(three weeks) Oct. 24,1998 B Sony Discos
“Tu” e - 1 Jan.9,1999 ___Sony Discos
“Inevitable” 3 _ April 3,1999 Sony Discos
“NoCre0” I 9 ~__ March,2000 Sony Discos
“Suerte (Whenever, Wherever)” 1(seven weeks) Sept.22,2001  Epic/Sony Discos
“Underneath Your Clothes” 9* March 16,2002 _Epic
“Que Me Quedes Tu” 1 ) Nov. 30,2002 Sony Discos
“LaTortura” (featuring AlejandroSanz) 1(25 weeks) _April30,2005 Epic/Sony Music Latin
“Hips Don’t Lie” (featuring Wyclef Jean) ~1(eight weeks) ~ April 8,2006 Epic/Sony Music Latin
“Te Lo Agradezco, Pero No” (Alejandro Sanz featuring Shakira) 1 Feb. 10,2007 _Warner Latina
“Beautiful Liar” (Beyoncé & Shakira) 3 March 31, 2007 Music World/Columbia
“Loba (She Wolf)” 1 (two weeks) July 18,2009 Epic/Sony Music Latin

* Peak position on the Billboard Hot 100
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‘1 THINK PEOPLE ARE CRAVING FANTASY’
Audiences worldwide will get a much bigger taste of Shakira
as Epic prepares to release “She Wolf.” Already, the title track
is No. 1 on Billboard’s Hot Latin Songs chart in its Spanish-
language version, “Loba.” The song’s combined downloads and
airplay in both languages have vaulted it to No. 12 on the Hot
100 this week. And “She Wolf” is No. 6 on Billboard’s European
Airplay chart.

A debut and one-day download giveaway of the “She Wolf”
single at the ABC Music Lounge raised awareness of the track
and kicked off a promotional partnership with the network for
Shakira that will continue for months. Similar to the new sin-
gle debut and ABC show appearances by another Epic priority,
the Fray, Shakira’s activities will include her “She Wolf” video
cut together in a promo campaign for the new season of “Des-
perate Housewives,” as well as appearances on “Good Morn-
ing America” and “Dancing With the Stars.”

Shakira visited ABC’s “The View” to promote the one-day
free download, which Epic executive VP of marketing Lee Stim-
mel estimates resulted in hundreds of thousands of takers. The
song should get even more exposure when the new fall TV sea-
son starts, as Epic pitched “She Wolf” synchs to a slew of net-
works, not just ABC.

In addition, Stimmel points out that Epic will make more
use of iTunes as a marketing partner for this album than it did
on Shakira’s 2005 release, with a pre-order with exclusive con-
tent set to launch next month.

Even with vampires and werewolves being all the rage these
days, Shakira says she hadn't heard of “Twilight” until she
showed “She Wolf” to Epic president Amanda Ghost—whoin
turn made her watch “Twilight.” “I loved it but I also found that
it was, coincidentally, very appropriate,” the “Harry Potter” fan
says. “I think people are craving fantasy.”

Shakira delivers that and then some in the “She Wolf” video,
which also has a version in Spanish. In both videos, she writhes
around in a cage, wearing a flesh-colored leotard and stilettos.
Belly-dancing aside, this is a more unabashedly sexed-up presen-
tation. {Italso was YouTube users’ third-most-favorite music video
in August.) On the single and elsewhere on the album, there’s a
bluntness to her urges only hinted at in her previous work.

Shakira says the “she wolf” represents her being “a little
more in touch with my desires and a little more empowered
or encouraged to satisfy those desires and set them free. It's
something that just comes with time. I probably would not
have written a song like this when I was 20, but I do it now
because it’s the way I feel today . . . I find that this time around,
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Sweet
Charity

Shakira’s efforts to improve the edu-
cation and heaith of Latin America’s
poorest children have practically
made her a nongovernmental organ-
ization unto herself.

In November, she’ll help present are-
gional early-childhood education pro-
posal to heads of state at the Ibero-
American summit in Portugal. “We have
high expectations to get something re-
ally concrete for the kids,” she says.

Descalzos (Barefoot) Foundation,
which Shakira founded in Colombia
when she was 18, opening its fifth school
in February (using proceeds from her
touring) to serve the country’s most im-
poverished children.

And last year, ALAS—the advocacy
group founded by Shakira and other Latin
artists in 2006 to get governments and
private donors to commit to early-child-
hood development programs on the con-
tinent—held massive televised concerts
with performances from two dozen top
Latin acts to rally public support for the
cause. Shortly before the concerts, ALAS
secured a $200 million commitment from
Mexican tycoon Carlos Slim Held and phi-

“The concerts were mainly to call the
attention of an entire population, to
commit governments and to commit
the private sector to invest more and
more money in child development pro-
grams,” says Shakira, a Billboard Spirit
of Hope Award honoree.

With her reputation as someone
who walks the walk, it’s no surprise
that a brand that wants to align with
Shakira *“has to commit to supporting
not necessarily her foundation, but
[be] supportive of the platform,” man-
ager Ceci Kurzman says. “It goes well
beyond fund-raising and financial con-
tributions. It has to be a company that
has a solid track record and a real com-

VICTOR CHAVEZ/WIREIMAGE.COM

This comes on the heels of her Pies

lanthropist Howard Buffett.

mitment to the issues.” —ABY

I'm writing with a little less prudeness.”

The promotional campaign around the single began earlier
this summer, with a series of viral, shaky-cam-like videos doc-
umenting “attacks” by a mystery monstress around the world.
Epic partnered with Decon Media for the campaign, resulting
in fans making their own videos; the official site for the cam-
paign offered a downloadable kit with paw-print avatars and
“Beware! She Wolf”-type banners that fans could add io their
own social network pages. (Users can even add paw prints to
their own photos to create a Loch Ness monster-type sighting.)

Another viral tool, FanManager, gave away codes for online
ads, videos and purchase links, and fans were rewarded with
Shakira prizes for embedding the codes on their pages. The
single also was supported with outdoor billboards and stencils
warning of the coming danger; be on the lookout for the wolf’s
“tracks” on the sides of buildings as well.

LIVE NATION BUILDING

Another key aspect to promotion this time around will be
Shakira’s multirights deal with Live Nation, whose involvement
in fan clubs, touring and merch opens several cross-market-
ing doors not availabte on her last album, Stimmel says.

“It’s in everyone’s best interest to make sure that this record
is successful. So they’ve been wonderful in terms of helping
market to people who have bought tickets in the past,” Stim-
mel says. “They have a massive database of Shakira fans and

people we want to make sure know the album is out.”

Live Nation also sells merch through retailers that don’t nec-
essarily sell music—but could now, with Shakira. Conversa-
tions are under way about bundling merch witha CD or a
download card at department, specialty and big-box stores.
“This might be something you see more during Christmastime
and into the first quarter, and certainly something you’ll see
during the tour,” Stimmel says.

Another retail strategy is getting buyers more involved in
Shakira’s other business endeavors: the first shipment of al-
bums will come with a fan club membership, upgradeable to
a premium level.

Shakira’s tour is a ways off, but her label and promoter are
discussing how to offer the album to ticket buyers. Shakira’s
Oral Fixation 2006-07 world tour grossed more than $42 mil-
lion across 46 dates in North America and Latin America, as
reported to Billboard Boxscore. In tolal, the tour grossed more
than $100 million worldwide, according to Kurzman. And nearly
a decade after the “Latin explosion” of the early 2000s, Shakira’s
global audience—and her brand—are still ripe for growth.

1t’s the changing reality of the music business that led
Shakira to sign a multirights deal with Live Nation, Kurzman
says. But given that all of Shakira’s albums to date—as well
as “She Wolf” and a Spanish-language album likely to be re-
leased during her next tour—are with Sony, “we’ll be work-
ing with them for as long as | can imagine,” Kurzman says.
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With Live Nation promoting Shakira’s tours and handling
her merchandise, and with two studio albums left in her cur-
rent Epic contract, “we have two strong, strategic partners
for the years to come . . . even though one comes from the
record side and one comes primarily from the touring side.
They are able to lend their resources from both sides, and
she’s been the beneficiary of that.”

As far as what the Live Nation deal will offer two album cy-
cles down the road, it’s about growing all of the artist’s busi-
nesses “holistically, instead of just putting them in the category
of your record, your tour, your merch, your brands,” Kurzman
says. On the recording side, that could eventually mean artists
embrace a flexible alternative to the biennial format of a 10-
song album and take advantage of new formats and distribu-
tion outlets to put music into the marketplace, she says.

On the touring side, “it’s less about the number of dates and
more about how strategic we are. She's already an artist who
does upwards of 140 shows a tour and hits five continents. It’s
not that there’s a big drop-off or a space to fill,” Kurzman says.
In terms of broadening her reach, she cites eastern Europe,
southeast Asia and the Middle East as territories with touring
growth potential.

With two-thirds of Shakira’s record sales coming from out-
side the United States, according to Kurzman, it's not surpris-
ing that marketing efforts for “She Wolf” involve partners
worldwide, particularly in the mobile space.

Many details are still being worked out, but in the States,
Shakira’s relationship with Verizon——which sponsored her last
North American tour—will continue in the near term with a
mobile app to facililate access to content and fan interaction
with the artist.

In Latin America, handset maker Sony Ericsson and domi-
nant regional wireless carrier América Movil are onboard. Sony
Ericsson will sell a phone preloaded with exclusive content,
which could include videos, wallpapers and possibly a combi-
nation of songs from “She Wolf” and other exclusive Shakira
tracks. América Movil has run promotions across the continent
in which fans can download the song and video to “Loba” over
the air by texting special codes.

As far as signature product lines or endorsements, Kurzman
says Shakira is unlikely to simply license her name to some-
thing she wasn’t committed to for the long haul. “She feels
there has to be an enormous quality-control criteria so she
doesn’t disappoint her fans, who have been so loyal and expect
a certain level of quality,” Kurzman says.

‘LETTING MUSIC GUIDE ME’

Higher up on the to-do list are putting the finishing touches
on the album and rehearsing for TV performances in the United
States, Europe and Australia. A renowned perfectionist, Shakira
spenta month trying out different mixes of the first single until
she was happy with it. When she spoke to Billboard, she was
still tweaking mixes on the album at the legendary Compass
Point Studios in the Bahamas. The studio, where Bob Marley,
U2 and the Cure have recorded, drew Shakira to the Bahamas
to record and eventually to live.

[t was that obsession with production details that made her
and Williams a good match. “We work in different ways—he
is very fast and very proactive,” Shakira says. “When it comes
to production, 1 think things through a little more and travel
different roads before 1 make a decision or commit to some-
thing. I have commitment issues.”

One thing she has no trouble committing to is activism on
behalf of children living in poverty (see story, this page). Though
she’s not a protest singer, Shakira hasn’t refrained from social
commentary, including on her last album a song called “Timor.’

Will her international efforts to rally support and donations
for early childhood development programs be reflected musi-
cally on “She Wolf”? “My biggest motivation was to make an
album that people could just have fun with and forget about
their troubles,” she says. “I think I've found other outlets that
have been very proactive. And | guess when that happens, the
music just becomes music, and now [ can use it for the pur-
pose it’s created for—to amuse and entertain people and also
express other feelings, but things that are more personal. I'm
letting music guide me.” e
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ITS FIFTH
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Clockwise from top: the
interior of Coliseo de
Puerto Rico in San Juan;
ELTON JOHN performs
at the venue in April
2007; RICKY MARTIN’S
Blanco Y Negro tour
stopped at the coliseum
in August 2007.
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Island in the sun: Coliseo De Puerto Rico Jose Mi
venue in Puerto Rico and a major draw for busin

s and tourism.

COLISEO’S IMPACT SEEN
ON TOURISM AND
BUSINESS DEVELOPMENT

IN JUST FIVE years, the largest concert
venue in Puerto Rico—formally known
as Coliseo de Puerto Rico Jose Miguel
Agrelot—has emerged as a premiere
destination for Latin and international
touring acts. mThe Rolling Stones,
Ricky Martin, Celine Dion, Luis Fonsi,
Andrea Bocelli, the Jonas Brothers and
Wisin & Yandel are just some of the top
performers who have played the
building. Upcoming concerts include
Ana Gabriel (Sept. 5), Gloria Estefan
(Oct. 10) and Kenny G (Nov. 7). m Last
December, the urban bachata group
Aventura did five dates at the coliseum.
With total attendance of 76,034 and
gross ticket sales of $4.5 million,
the group’s five-night stand ranks as
the fourth-highest Latin boxscore of
the chart year, according to
Billboard Boxscore.
The multipurpose building officially opened Sept. 4, 2004, with
a capacity ranging from 2,000 seats for intimate performances to
15,695 for arena shows or 18,163 for boxing events. It’s the largest
and most modern venue in the region and a major incentive for
tourism within and to the island, government officials say.

The coliseum has grossed $125 million in ticket sales, with an
attendance of 2.9 million, the venue reports.
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The numbers are even more impressive when considering
that the coliseum doesn’t have an affiliation with a major sports
team. And unlike most arenas in the United States, the venue
wasn’t specifically built to house a sports franchise (although
it is built to NBA and NHL specifications).

Instead, the proposal for a state-of-the-art facility in Puerto
Rico emerged when the island was bidding to become the site of
the 2004 Olympic Games and an analysis of the existing facili-
ties highlighted the need for a more modern, high-capacity venue.

“It was seen as an important urban revitalization project
that would not only address the demand for a venue but would
also impact tourism, retail and residential activity,” says Jaime
Lopez Villa, executive director of Puerto Rican Tourism and
the Puerto Rican Convention Center District Authority, which
owns the coliseum.

However, skepticism and controversy marked the coliseum’s
planning and construction. Critics noted that Puerto Rico al-
ready had an arena—the Roberto Clemente Coliseum {named
after the late Pittsburgh Pirates baseball hero who died ina 1972
plane crash en route to help earthquake victims in Nicaragua).

Lopez Villa recalls that the coliseum was initially viewed as “an-
other white elephant because it was a government facility and a
sports facility” and potentially a money-losing project.

Indeed, after it was known that the 2004 Summer Olympics
would go to Athens, political infighting delayed construction that
began in July 1998. The building eventually was completed at a
cost of $248 million, totally financed by a branch of the govern-
ment’s development bank.

Initially, the coliseum was to be called El Coliseo de Puerto Rico,
but the same year of its completion, it was renamed in honor of
the beloved comedian José Miguel Agrelot, who had died earlier
that year. Today, locals often refer to the venue as “El Choliseo” in
honor of one of Agrelot’s characters, although executives say
they’re open to the idea of a naming sponsor.

Once the coliseum opened in 2004, it took off, even without
a sports team to guarantee attendance, and has remained self-

sufficient, deriving its revenue continued on >>p30

wwWw.americanradiohistorv.com

VENUE’S ATTRIBUTES
WIN INDUSTRY FANS

‘The construction of this venue was
very important for Puerto Rico’s
music and entertainment industry.
Having an arena that’s among the
best in the world—and believe me, it
is—is a big plus for Puerto Rico and
an important step that solidifies us
as an industry. And it also allows
major artists who might not have
come here before to do so.’

—ANGELO MEDINA, ARTIST
MANAGER/CONCERT PROMOTER

‘Every time I’ve worked with them
I’'ve had a great experience. Marc
Anthony has played his last three
shows there, and Victor Manuelle has
also performed there. It is an
amazing venue. They really try to
cater to the artists’ needs. Artists
appreciate that they can pull off big
productions with no issues.’

—BLANCA LASALLE, PRESIDENT,
CREATIVE LINK

‘All of us in Puerto Rico feel very
proud of this building. it’s raised the
island’s [profile] and production
capacity which, in the end, allows
everybody to have access to more
and better shows.’

—~TONY MOJENA, ARTIST
MANAGER/CONCERT PROMOTER

‘1 love their security. it’s an ideal
venue in which to host press
conferences. The rooms are very
comfortable. From a press and
publicity standpoint it’s very easy to
handle press, it allows you the
opportunity to host good photo
opportunities, and they have a very
comfortable VIP area that’s
friendlier than that of many other
arenas. It’s a great venue.’

—MAYNA NEVAREZ, PRESIDENT,
NEVAREZ COMMUNICATIONS

‘t had the honor of working in the
first show staged at El Choliseo. It
was Robi “Draco” Rosa’s Al Natural
tour, produced by Angelo Medina
Enterprises. There was a hurricane
warning in effect and there was no

power or air conditioning. Draco

nevertheless rehearsed, and we

were all anxiously waiting. Medina
always said the show had to go on,

and so it did. We put on the first

show and it was a seliout. min the

many years i’ve beenin the

entertainment industry, I've had the
opportunity to work in great arenas

like Madison Square Garden and

American Airlines Arena, among

others. Given that Puerto Rico is
such a musically rich country, and

one that has produced so many
great musicians and athletes, we
were prepared to also have a great
venue like this one. Today, five
years after its opening, we’ve seen
the resuits.”

—NANETTE LAMBOY,
OWNER, ARTIST SOLUTIONS

Compiled by Leila Cobo.

JOE MURPHY/NBAE/GETTY IMAGES
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We congratulate the Coliseo de Puerto
Rico team on their Fifth Anniversary for
their commitment to excellence. The best
venue in Latin America, has witnessed art
in the making that has transformed into
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Top talent: Coliseo De Puerto Rico draws concert dates for
international superstars, such-as AKON, who performed there
on March 24, 2007.

from >>p28 from attendance and sponsorships

Ownership of the venue was transferred to the Convention Cen-
ter District Authority of the Commonwealth of Puerto Rico, al-
though it is run by the entertainment and convention venue
management firm SMG, which manages more than 70 arenas
worldwide, among other properties.

Because of its location next to the island’s convention center,
the coliseum has become one of the anchor assets of the district

and, together with the convention center, is seen as the center-

piece of the area’s economic development.

Since its opening, the coliseum has hosted 508 events of which
nearly half, 217, have been concerts. There have also been 108 sport-
ing events and 81 family events.

Coliseutn executives have plans to further promote tourism and
have already sold travel packages to several concerts, most recently
for performances by the Jonas Brothers.

Lopez Villa notes that although the coliseum doesn’t have a pro-
fessional sports team, its revenue is comparable to a venue that does.

‘I attribute that to various reasons,” he says. “The Puerto Rican
market has strong purchasing power and can afford to back world-
class events.” And, he adds, it’s a market with a passion for music
and entertainment.

The coliseum now hosts approximately 100 events per year and its
business model is similar to that of other major arenas in working with
several corporate sponsors. For example, the venue has 26 corporate
suites. three sponsored lounges (Chivas, Coors Lounge and Silver Bar)
and a VIP lounge sponsored by Dewar’s. Local pattners include Pepsi,
the daily newspaper El Nuevo Dia, Banco Popular and Chrysler.

Although the government owns the facility, SMG books the building,
working with local and international promoters. However, all shows must
have at least a partnership with a local promoter to play the coliseum.

In the next five years, Lopez Villa says, he expects the coliseumn to be
corme increasingly important for the island and its economy.

“It [offers a] perfect combination of concerts and sports events, be-
cause it fulfills a social function and also one of the objectives of this
administration,” he adds, “which is to position Puerto Rico as a real
world-class destination for entertainment and sports tourism.” «..

I [EI_JIIEIE]

GREE

VENUE MOVES TO
PROTECT ENVIRONMENT

As part of its goal to be viewed as a state-of-the-
art venue, the Coliseo de Puerto Rico has made
major moves to go green. The initiative dates
back to 2007 and also involves the venue’s gov-
erning body, the Authority of the Convention
Center District, focusing on the “Four R’s”: re-
cycle, reuse, reduce, reforest.

According to coliseum GM Wesley Elizabeth
Cullen, the venue has already reduced energy
consumption by 20% by using such measures
as more efficient light bulbs, movement sen-
sors to turn off lights in unoccupied areas and
zone controls for air conditioning units.

The venue’s recycling program includes items
ranging from paper and plastic to cooking oil.
Plates, napkins and non-metal cutlery used in
corporate suites are recyclable, as is all office
paper. Many items are reused, from office sup-
plies to silverware and drinking glasses. The col-
iseum has also eliminated the use of paper cups.

In a particularly noteworthy move, the venue
has installed machinery to convert humidity in
the atmosphere into drinking water.

These actions, Cullen says, “reduce the cost
of office supplies and have also created aware-
ness among our employees.” Indeed, coliseum
staffers have planted trees in the back of the
property as part of a reforestation venture.

Cullen says other greeninitiatives are under
way, including the installation of electric valves
to reduce water and energy expenditures and
more efficient lighting in parking areas. —LC
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(In Alphabetical Crder)

AC/DC

AKON

ANDREA BOCELU
ARCANGEL

ASHLEE SIMPSON
AVENTURA

BACKSTREET BOYS
BARNEY MUSICAL CASTLE
BILLY JOEL

BON JOVI
.BOSTON

BRYAN ADAMS

{ CELINE DION

CHICAGO & AMERICA
HIGH SCHOOL MUSICAL
ILDIVO

COLSEUM OF PUERTO RICO

CONGRATULATIONS ON YOUR

5th ANNIVERSARY

FROM YOUR #1 CONCERT PROMOTER
JOSE DUENO & LARRY STEIN

CHRIS ROCK
COHEED & CAMBRIA
DEF LEPPARD
DONNA SUMMER
DRACO

DREAM THEATER
DURAN DURAN
ELTON JOHN
FRANCO DE VITA
GLORIA ESTEFAN
GUNS N' ROSES
GUSTAVO CERATI
GWEN STEFANI
HECTOR THE FATHER

JOURNEY

JOWELL & RANDY

JUAN LUIS GUERRA

KC & THE SUNSHINE BAND
KORN

LA SECTA ALL STAR

LAURA PAUSINI

LIONEL RICHIE

LUIS MIGUEL

MARCO ANTONIO SOLS
MEGADETH

MICHAEL BOLTON
MOTLEY CRUE

OLGA TANON & FRANCO DE VITA

STEIN DUENO ENTERTAINMENT INC.

PAPA ROACH

PINK FLOYD LAZER SPECTACULAR
RBD

RICARDO ARJONA

RICARDO MONTANER

RICHIE RAY & BOBBY CRUZ
ROBERTO ROENA

RUSH

SANTANA

SCORPIONS

STARS ON ICE

THE KILLERS

THE POLUCE

THE ROLUNG STONES

THE WIGGLES

TOTO
USHER

VAN HALEN
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It was conceived to be the best arena in the region
but in 5 years the Coliseo de Puerto Rico has become
one of the most important arenas in the world. We
are consistently ranked in the top 20 venues for
tickets sales. You don't need a passport, the shipping
is fast and with SMG management, there's no doubt
your event will be a success!

Experience the Caribbean and expand your business.

For bookings contact Wesley Elizabeth Cullen,
787-777-0800 ext. 2301.
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Come celebrate a New Era of great events.



www.americanradiohistory.com

Clockwise

Latin Touring Industry Gets | ¥ - from top

p _ ‘ % left: NATALIA
Creative In Uncertain Times s ' . - , e

| ! 3 L ! Latin Grammy

BY AYALA BEN-YEHUDA —— - ; ¥ ) Awards; MARCO

— | . A ANTONIO SOLIS
, : . .. »i i atthe Coliseo
It wasn’t so long ago that Latin music fans seemed happy to fork over top dollar to " | (Ml Centenarioin

see their favorite acts. They still are, but in a recessionary economy, value has become the name Jy § I¥F 3 ) ;[?5;?1‘;’_‘-!;1%‘&"
of the game—and fans are getting pickier about what they’ll pay for. = That’s as close as one W%/ ¢4 MR YANKEE at Chile's
will get to a general statement about the Latin touring world, with acts as diverse as Luis £* { > E " 2% W fectival in February:
Miguel, Los Fabulosos Cadillacs, Jenni Rivera and Wisin & Yandel catering to vastly differ- v f BT 9l SHAKIRA at San

R Juan’s Coliseo de
ent audiences, as well as shows north and south of the border. continued on >>p35 i Puerto Rico May 2.
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from >>p33 With fewer acts competing for the Latin ticket
dollar, and with artists having *o offset their expenses with fewer
shows, prices have historically been higher for a Latin concert
ticket in the U.S. than they are for a comparable mainstream
act. But the market “is very price-sensitive right now,” says pro-
moter John Frias of Frias Entertainment.

Fans are still willing to pay to see a veteran artist like Vicente
Fernandez, Raphael, Armando Manzanero or Jose Luis Perales.
But even so, “If | want to see these five shows, instead I'll see
three, or two, or one,” says Arie Kaduri, president of NYK Pro-
ductions, adding that it’s more difficult these days for an act to
play multiple dates in one market.

Industry observers are looking forward to 2010, when a
slew of major Latin artists are expected to go on tour, includ-
ing Juanes and Alejandro Sanz—and possibly Shakira and
Ricky Martin, who will both have new albums out. “The
smartest thing all of us can do is be mindful of ticket prices,”
says William Morris Endeavor Entertainment VP/head of
Latin music Michel Vega. “In the Latin market for years, the
cheapest seats were the hardest ones to sell.” But when the

" EDGAR

VINCENTE
FERNANDEZ

Promoter

BALDIRI
(left) and
DADDY

YANKEE

economy tanked, “we saw a pattern emerge wherein
the highest-price tickets were still selling, and the
cheap seats were selling, but the middle-priced seats
weren’t moving as much.”

AEG Live/Goldenvoice VP of Latin talent Rebeca Leon
says that while she’s generally still selling front to back—
that is, with the higher-priced seats selling first—*“there’s
a limit. You can’t go crazy on the ticket prices.”

There’s evidence that the Latin concert industry may be adapt-
ing and getting creative with pricing. High-priced VIP pack-
ages, already popular in the general market, are finally landing
in the Latin world. Wisin & Yandel’s Oct. 10 show at Los Ange-
les’ Staples Center, for example, offers two
such packages: one with an “excellent re-
served seating location,” a gift bag, tour
laminate, lanyard and souvenir tour ticket
for $259 and a floor-seat version that also
includes a meet-and-greet and a separate
VIP check-in and entrance for $489.

Leon says the more expensive VIP pack-
age sold out completely during its presale,
while the cheaper VIPs are 70% sold.

Vega (who doesn’t represent Wisin &
Yandel) is already working on putting to-
gether a variety of VIP packages for a Latin
pop act next year. Elements could include
ameet-and-greet, digital content from the
show, a deluxe CD and preferred parking.
“That allows us to be able to offer some of
the other tickets at a more reasonable price
for other fans,” Vega says.

The average ticket price on Wisin & Yandel's tour is $45, says
Leon. At the Staples show, regular tickets are offered at five
price tiers, from $36 to $101.

Closer to showtime, a willingness by artists to-heavily promote
in each market has made the difference in selling out shows by
Juanes and Mana. (The latter even pumped gas with Univision
Radio morning host Piolin.) “Those days leading up to Juanes’
and Mané’s shows, we sold 20%-30% of the tickets,” Leon says.

United Talent Agency’s John Pantle cites La Quinta Es-acion

www americanradiohictorv com

‘THE
SMARTEST
THING ALL OF
US CAN DO IS
BE MINDFUL
OF TICKET
PRICES.

—MICHEL VEGA, WILLIAM
MORRIS ENDEAVOR
ENTERTAINMENT

L

and Camila as two touring acts he’s betting on for later this
y year, in addition to a rare combination of marquee names
=25 on one bill—Pepe Aguilar and Marco Antonio Solis. While
'Y some in the industry grumble that Latin superstars don’t
b set aside their egos often enough to share billing with other
artists, Aguilar and Solis are a package on 11 dates of their
respective tours this fall.

Crucial to keeping prices within reach
are sponsors, which Frias says haven’t de-
serted the Latin market en masse despite
the recession. “Corporate America didn’t

| getoutofthe game, but I did see them pull
back,” says Frias, whose clients have in-
cluded Corona, Pepsi, Verizon, Toyota,
| Sauza and Anheuser-Busch. “They had
| strict guidelines or requests to cut some
:\ programs. Maybe it was a lesser invest-
| mentor ashorter length, but 1 didn’t see
| anyone just pull out.” In his negotiations
with sponsors for next year and in con-
versations with his colleagues, “there is
an impression that they may come back
even stronger to make up for what was lost.”

NYK’s Kaduri paints a darker picture on sponsorships, which
he says brands have cut by about 75%. Nor does he think big acts
have gotten the message yet about lowering their fees. But on the
brighter side, Latin acts are selling out are-
nas in places like Turkey and Israel, where
Perales and Julio Iglesias are doing shows.
While America’s recession has affected the
global economy, consumers abroad are less
likely to react by cutting entertainment,
Kaduri says. “I think in America we get pan-
icked from every small thing,” he says.

Edgar Baldiri, who promoted 14 sold-
out Daddy Yankee shows in Latin Amer-
ica on the reggaetén star’s Talento de
Barrio tour this year, agrees. A former ad-
vertising man, Baldiri says a concerted
effort to maintain media coverage of the
artist well before his visit helped main-
tain interest in the tour. And while some
sponsors “have gotten scared,” growth in-
dustries in the region like telecom and
cable companies did get involved, as did
casinos, banks, car rental companies, department stores, bev-
erages and at least one airline.

Latin America has provided many more opportunities for
reggaetén acts to tour than the United States, with radio pro-
grammers more open to playing the genre, Baldiri says.

“Even though the countries have been affected by the reces-
sion, we haven't been affected,” Baldiri says, noting that aver-
age ticket prices ranged from $25 to $150. “People go to concerts.
I don't know where they get the money.” .ee
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BY AYALA BEN-YEHUDA

The Flying M Coffee Garage in Nampa, Idaho, isn’t the
first place one would think to route a Latin tour. But on
a Sunday afternoon last August, bilingual rock band
Monte Negro played to a capacity crowd of less than
100 people on the MTV Tr3s-sponsored Circo Rock-
tastico tour (with the May Fire and Astra Heights).
“They sold out of food,” the band’s then-manager Gil
Gastelum recalls. “I thought it was fantastic. But that
is what you have to do sometimes to connect the dots
on a Latin alternative tour—play wherever you can.”

Developing Latin acts are a niche within a
niche in the United States, and unlike the dozen
or soveteran Latin arena artists, booking them
is a tougher sell. That’s particularly true in Latin
alternative, Gastelum says, which some talent
buyers don’t understand is far from traditional
Latin music—and which Latin clubs think of
as rock.

Also for relatively unknown acts, “a lot of pro-
moters don’t know them and don’t want to book
them to bigger venues or open for other acts be-
cause it'll add to their expenses,” says Elena Ro-
drigo, who now books Monte Negro. The Los
Angeles-based band is on a 20-date U.S. tour of
clubs and bars until Sept. 4.

“We know we’ll end up with practically no
money,” Rodrigo says. “The main purpose of this
is to create the fan base and create the circuit.”

While Live Nation and AEG Live have smaller
venues (like the House of Blues and Club Nokia)
that regularly host smaller Latin acts, packaging
developing artists together and building their
eventual ability to tour on their own is also key.
Rebeca Leon, VP of Latin talent for AEG Live/
Goldenvoice, put Sony acts Reik and Camila to-
gether on a U.S. tour a couple of years ago and
has since taken each of them solo. “We don’t
want to be in a business that only has five or six
headliners,” Leon says. “People think they can
tour here because they are getting airplay and
they're visible . . . [but] if you want to have suc-
cess with the immigrants here and the kids, the
generations after the immigrants, you've got to
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Emerging Alternative Acts Become
A Growing Niche In Latin Touring

Starting small:
Los Angeles band
MONTE NEGRO
builds a fan base
one coffeehouse
at atime.

hit home first.”

A developingact =
that was particularly successful this year
was Colombian artist Fonseca. By keeping ticket
prices low, playing the right size venues, and
with Western Union as a co-title sponsor, Fon-
seca scored nine sellouts on his 14-show North
American tour. The trek grossed about $400,000
and laid the groundwork for future U.S. shows.

Having a smaller act opening for a name artist
“is not practiced as much in the Latin world as
much as it is in the general market,” says William
Morris Endeavor Entertainment VP/head of Latin
touring Michel Vega. “As an industry I don't think
we’re supporting tomorrow’s megastars yet.”

In a twist on the opener concept, Mexican
singer/songwriter Ximena Sarifiana, who did
her first U.S. tour earlier this year, opened for
Jason Mraz in Spain in July. Sarifiana recorded
Spanish vocals and a video for Mraz’s song
“Lucky,” originally an English-language duet
with Colbie Caillat; Sarifiana’s version is being
promoted to radio in Spain and Mexico, where
Mraz is seeking a fan base. “You've got to make
sure that opening doesn’t make you look smaller,”
Sarifiana’s manager Amir Agai says, adding that
a label sticking with an act through various sin-
gles is just as important.

Still, Agai acknowledges that putting de-
veloping acts on tour is nearly always a loss,
since big sponsors usually won’t get behind
them. “It’s an investment, but you have to get
them touring.”

——

PATRICK ROGERS
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GROSS/ ARTIST(S) Attendance
TICKET PRICE(S)  Venue, Date Capatity Promoter
$7,041,576 U2, GLASVEGAS, THE HOURS
(£4.266,350) 0 -
$24757/$49.51 wlalér;?lxg‘g,szd’um' (STl geen'.i.sts Live Nation Global Touring
3:_2,‘52?8%})?3 U2, GLASVEGAS, THE HOURS
$248.6:l/$91.18 ?S&‘ a?,%? Karg&,‘(e':lasgow, geollbgt}g Live Nation Global Touring
i§,3237,%95 U2, ELBOW, THE HOURS

120,141 3 -
o5 e o B e NS =S 49,955 Live Nation Global Touring
$5,041,001 KENNY CHESNEY, SUGARLAND, MONTGOMERY GENTRY & OTHERS
$99.50/$74.50/ Giflette Stadium, Foxboro, Mass., 57,830 Kraft Entertainment, The Messina Group/
$4450 Aug. sellout Al iv
EXE-EAALI M KENNY CHESNEY, SUGARLAND, MONTGOMERY GENTRY & OTHERS

$197.50/$131.50/

15 EG Live
EG Live

49,215 DLI Entertainment, The Messina Group/

Ford Field, Detroit, Aug. 22

$101.50/$31.50 seliout Al VS
$2,147,756
54950 Ir:‘eg.sﬁrsge' George' waSh.' 24360307tw0 shows Ciejiiation
?2152/65%53/?5?6/ JIMMY BUFFETT & THE CORAL REEFER BAND
% A T
$1,943,634 Biddaals JAM, BAD RELIGION
$66 United Center, Chicago, Aug. 23-24 tz\féd-zeh)ut = Jam Productions
$1,409,090
$46.50 ;c‘:‘)gtﬁ Park, Bridgeview, Ill., g.eo”g.u(zs Jam Productions
315.9263;5768 KINGS OF LEON, THE WHIGS
; s
$50.49/83626  Gameroner hug. 1o9g S Live Nation
$1,274,653 JIMMY BUFFETT & THE CORAL REEFER BAND
$137.50/337.50 ggkggg;? I'g;‘lf_iggge_ng'- ;2;@3{5 Palace Sports & Entertainment
$1,133,213 KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM
$80/$39.50 Eg,’:‘:"i‘ugﬁg"e' Hartford, 33‘&8[7 Live Nation, The Messina Group/AEG Live
$1,109,275 COLDPLAY, ELBOW, KITTY DAISY & LEWIS
$100.58/$24.99 gggﬁgg‘gi,zgégf;:;'ghi'hea'en lgr‘gg(o Live Nation
$1,085,652 MuaAulMLIANE BAND, DONAVON FRANKENREITER
$64.50/529.50 S}?;"o"wf’?,ﬂ_'fi’t, ;f i Ridge, szé}rff‘: Live Nation
$1,072,764 _
D. Lake P A )
T T T
LRk PA-V2 N8 BETTE MIDLER

$250/$175/%$140/

$95 i \c,:ggigss_s‘iuu'g_a,'ggg'eia{_szga'a‘e' BB o chows  CONCerts West/AEG Live
suos2sa1
$20 Xb{‘agc.hfvla Center, Philadelphia, 1 ZI'F;Z? Ul Nation

$192.50/%31.50 Nikon at Jones Beac]h Theater,

Wantagh, NY., Aug.

COLDPLAY, AMADOU & MARIAM, KITTY DAISY & LEWIS

13,264 i .
1PEos Live Nation, Haymon Entertainment

l

$997,943
Verizon Wireless Amphitheater, 19,05
A M%'r'ylarr‘m Helohts, Mg., Juﬁazi' 21,0005 Live Nation
$969,110 VAN MORRISON ¥
$350/$95 DAR Constitution Hall, 5,629

Washington, D.C., Aug. 6-7 Live Nation

YT PYCI BEYONCE, RICHGIRL

$250.75/%$20.75 1zod t.enter, East Rutherford,
N.J5 July 4

6:460 two shows

[
N
]

3017‘(1)35 Live Nation, Haymon Entertainment

$945,183 pwr
MU0 e e e s 202 Live Naton
$934,644 KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM

(51030524 Canadin) ~ molson Amphitheatre, Toronto, 16,10
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ON TARGE

Agent Takes Wisin & Yandel To A New
Level In Tour Marketing

Reggaet6n duo Wisin & Yandel is breaking
new markets, driven by savvy booking and
an imaging effort spearheaded by manager
Edgar Andino and agent Juan Toro, part-
nerin the New York-based Relentless Agency.

A veteran of more than 35 years in the Latin
management and touring businesses, Toro
has worked with acts including Menudo and
current Relentless clients Ruben Blades,
Daddy Yankee, Gilberto Rosa and Victor
Manuelle. He has overseen Wisin & Yandel's
touring efforts for about four years. The
Puerto Rican duo has grown from the club/
theater level to an upcoming U.S. arena tour
promoted by AEG Live, set to begin Sept. 17
at American Airlines Arena in Miami.

The U.S. tour comes on the heels of a
hugely successful run in Mexico that saw

Big bump: WISIN & YANDEL now
play big venues like American
Airlines Arena in Miami.

this business through management, so I think
more like a manager than [ do an agent.”

When Relentless did start booking a few
shows, “we were very particular about the
type of events we would do because I have
been doing this for many years, | have a lot
of contacts, and I put them together with the
right promoters, and that’s key,” Toro says.
“We look for guys that are established, guys
that have vision, guys that will invest in the
artists’ career. And what ended up happen-
ing in six months’ time was we went from
$10 [per ticket] to maybe $30 or $50.”

It didn't hurt that Wisin & Yandel had some
hot songs, particularly the breakout hit
“Rakata” in 2005 from the Luny Tunes com-
pilation “Mas Flow 2” (Machete). “They’ve
had what | felt were much better songs, but

GUSTAVO CABALLERO/GETTY IMAGES
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SEICS/ASISINN Austi20 seffout LSiReNiot, T e e A CILIve “very impressive” ticket sales, according to  this song had all the elements. We really
\ $925,328 Toro. “l have not seen any artist, especiallya  worked this song,” Toro says. “We made sure
3835075181 f«‘;g;.c.aﬁfy:ez'fe" M2nshield; 1‘? ’97(% Live Nation Puerto Rican act, penetrate the Mexican mar-  the song was placed in the right stations, the
$920,722 ket in that way since Menudo.” events we did were the right type of events.
$8950/$6950  Mandalay Bay Events Center, 10,694 B e When Toro came onboard in 2005, Wisin ~ Every evenyt was particular to its instant.” '
el & Yandel were relatively u/nknpwg qut51de of Theduo’s currgnt album, “La Revoluc1og
$78/549.50 Neal 5. Blaisdell Center, 14,219 e the underground reggaetdn circuitin Puerto  on WY/Machete, incorporates diverse musi-
e TR two.sellacts Ricoand the United States, and toalesserde-  cal influences into the reggaetdén sound.
$905,170 gree in Latin America, Toro says. “They wanted to show that there is a revolu-
FTROE Paviion Releon RO A, 6 telodt CLQALHE Through targeted branding, licensingand  tion in the music industry and they’re the
$903,518 marketing efforts, the duo is now achieving  leaders of that revolution,” Toro says. “I think
(:393%203/05%:3&0 Scotiabank Place, Ottawa, Aug. 19 12,331 Live Nation, The Messina Group/AEG Live what Toro calls “reverse crossover.” “We de-  what is happening is people are appreciat-
$891,358 cided not to go after a major non-Latino au-  ing the music because it’s not the usual static
o= Molson Amphitheatre, Toronto, 16,128 S e dience. We decided not to convertthisintoa  reggaeton beat, it's more complex musically.”
- L pop act,” he says. “Really, pop artists are made. The more mature sound is exposing Wisin
g%%g“,goo Basically the market dictates who becomes & Yandel to a broader base, Toro believes, and
: Eliyahogalkallsiohlo Il VI2OME. 20,351 a pop artist and who doesn’t. We ended up  has attracted the attention of mainstream
$886,463 working in other areas that would make them  promoters, specifically AEG Live. Rebeca
| DI/BLEe 2‘;%‘.‘3:2?21‘1‘33?,“ Senten seulﬂg Live Nation, Haymon Entertainment more visible in the Latin market, particularly ~ Leon, the promoter’s VP of Latin talent, is
! P in the youth and urban markets.” running point for AEG on the tour.
$90/$10 Sy R e  32,0T! Live Nation Thngh there was demand for Wisin & Yan- “We're working with them because we felt
s JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY, BIG ROB, MC del'slive performances, Toro says he helé them the),/y really understogd what we were.lfmkmg
$7950/62950  Save Mart Center, Fresno, Calif, 14,381 T back when he first started working with the  for,” Toro says, adding that he traditionally
s el duo. “1 decided not to sell dates and concen- ~ works more with independent promoters.
?1252/%8503/ trate more on the music, more onthe market-  “They know the particulars for every market,
$5950/52775  Qiavicrens ok Suiy 24 et L) R, (et EEPEIAS 3 T ing end, and it’s really not what a traditional  the nuances. They understand the difference
$816,097 COLDPLAY, ELBOW, KITTY DAISY & LEWIS agent would do,” Toro says. “But I've been  between Mexican, Colombian, Venezuelan,
] glosose) S e 1200 Live Nation blessed—or cursed—that [ originally gotinto  Peruvian, Puerto Rican audiences.” -«
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Muse Plans Global Takeover

Alead single about a proletarian revolt against
the global banking crisis. A teaser campaign in-
volving a worldwide musical treasure hunt. And
an album that ends with a three-part, fully or-
chestrated symphony about an alternative the-
ory of the creation of mankind. Is Muse the only
young, stadium-filling rock band that could get
away with this?

“I think ‘get away with’ is the key,” singer/gui-
tarist Matt Bellamy says with a laugh, regard-
ing the band’s new album, “The Resistance.”
The set will be released internationally Sept. 14
and a day later in the United States by Warner
Bros. Records.

“The Resistance” is Muse’s fifth album, but
the first for which the band took charge of pro-
duction duties. It’s also the first that Bellamy,

BRAND ON THE RUN

42

drummer Dom James and bassist Chris Wol-
stenholme recorded in one place—a warren of
converted cellars on the edge of Lake Como in
northern Italy, where Bellamy now lives.

The first single, “Uprising,” released digi-
tally Aug. 4 in the Uniled Siates, is an an-
themic, shuffle-beat stomp with lines
postulating approvingly about how “the fat
cats had a heartattack.” It debuted on the Bill-
board Hot 100 at No. 81 and on Billboard’s
Rock Songs chart at No. 15.

Prior to “Uprising” the band had unveiled
another track, “United States of Eurasia,” as
partof an international treasure huntin which
the band hid USB sticks containing portions of
the song in seven cities. On its Web site
Muse.mu, it supplied fans with clues to the

NORTHWEST-SIDE
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sticks' locations in Paris, Berlin, Moscow, Tokyo,
Hong Kong, New York and Dubai. Once all had
been discovered and their contents uploaded to
thessite, the song was pasted together and made
available for streaming.

“We wanted to make sure that we super-serv-
ice the fans,” says Matthieu Lauriot-Prevost,
senior VP of international marketing at Warner
Music International, adding that before the label
did any “deals with specific platforms, we were
servicing the Web site because we really want
the fans to be there first.

Fans who pre-order the album from the offi-
cial siteare signed up to the Join the Resistance
club, which entitles them to seven weeks of ex-
clusive free video and audio downloads.

Songwriting for the album began in early

SEPTEMBER 5, 2009
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MUSICAL DEBATE
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2008, with recording originally scheduled for
that summer. Instead, the band accepted of-
fers to tour South America, South Africa and
the Middle East, a trip that proved influential
for Bellamy.

“] remember listening to music I'd never
heard before in Dubai—stuft that certainly had
an effect on songs like ‘Eurasia,” ” hesays. “And
going to tango bars in Brazil . . . that gave us
musical ideas that wouldn’t have happened if
we didn’t do that tour.

The creation of the album’s climactic, fully
orchestrated “Exogenesis: Symphony Parts I-
111,” meanwhile, dates in part to the writing pe-
riod around the band’s third album, “Absolution”
(2003), and was further catalyzed by Bellamy’s
contribution to the soundtrack for Clive Owen’s
2008 thriller “The International.”

“I hope it'll surprise people with the subtlety
of the orchestration,” Bellamy says. “1 don’t
think ‘Exogenesis’ is deliberately flamboyant
in any way. Although if someone was to read
the song title, they’d probably expect some re-
ally '70s prog-rock, Rush-style symphony.’

Live, Muse is “warming up” with three weeks
supporting U2 in the United States starting
Sept. 24, while the American promo campaign
kicks offwith a Sept. 13 appearance at the MTV
Video Music Awards. The band will also play
two hometown shows Sept. 4-5 in Teignmouth
in Devon, England, before a European arena
run in late October.

The stage sets at those gigs will feature “Es-
cher-esque towers with lots of stairs” and “ele-
ments you'd associate more with either circus
or ballet,” according to Bellamy, all of which
should go some way to maintaining the band’s
rep as one of the world’s greatest live acts.

The band’s last studio album, 2006’s “Black
Holes and Revelations,” sold 590,000 copies
in the United States, according to Nielsen
SoundScan, and 810,000 in the United King-
dom, according to the Official Charts Co.—
but Lauriot-Prevost is confident even bigger
things await.

‘Muse is ready to explode and go to the next
step everywhere in the world,” he says, adding
that the label and Muse’s North American man-
agement firm Q-Prime have “serious plans to
break America big.”

“If Muse can play a 50,000-seater stadium in
Paris, why not play football stadiums in many
other countries?” he asks. “With the new music
I am confident there is no limit.” e
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>>>R.E.M. PREPS
LIVE ALBUM

R.E.M.’s “working
rehearsals” in Ireland for
its 2008 studio album,
“Accelerate,” are the
subject of the group’s new
live album, “R.E.M. Live at
the Olympia,” which
arrives Oct. 27. The two-
disc set, helmed by
“Accelerate” producer
Jacknife Lee, was
recorded during July 2007
at the Olympia club in

Dublin. “Olympia” features

prerelease versions of
muitiple “Accelerate”
tracks, R.E.M. rarities and
two songs (*Staring Down
the Barrel of the Middle
Distance” and “On the
Fly”) that didn’t make the
album. The setis R.E.M.s

second concert souvenir in

three years, following
2007’s “R.E.M. Live.”

>>>JAY-Z
ANNOUNCES
GARDEN SHOW
Jay-Z will give a benefit
concert at New York’s
Madison Square Garden
on Sept. 11, the day his 11th
studio album, “The
Blueprint 3,” hits stores.
The concert will raise
money for the New York
Police and Fire Widows’
and Children’s Benefit
Fund, a charity created to
support the families of
police officers and
firefighters who have died
in the line of duty. Fuse will
broadcast the concert.
The first two singles from
“Blueprint 3"—“D.0O.A.”
and “Run This Town”—
peaked at No. 24 and No. 3
on the Billboard Hot 100,
respectively.

>>>HANSON
PLANS TOUR
Although Hanson’s new
album likely won'’t be
released until next spring,
the sibling trio plans to
unveil new music on its fall
tour. The new album, the
group’s third for its own
3CG label, was recorded
mostly at Sonic Ranch in
Torrilto, Texas, and Hanson
produced it without any
co-writers. “Stand Up,
Stand Up,” a new EP that
features the atlbum track
“Worlds on Fire” plus
acoustic versions of four
other songs, will also
accompany the tour,
which kicks off Sept. 30 in
the group’s hometown of
Tulsa, Okla. Hellogoodbye,
Steel Train and Sherwood
are supporting.

Reporting by Mariel
Concepcion and Gary
Graff.
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All Change

A New Dawn For David Gray

Artists with longtime fan bases and comfort-
able lifestyles rarely volunteer for complete
makeovers, but British singer/songwriter David
Gray has opted for an overhaul of his profes.
sional life for his seventh album.

For “Draw the Line,” due Sept. 14 interna-
tionally and Sept. 22 in the United States, Gray
has a new band and fresh label deals for North
America and the rest of the world.

Previously with ATO for North Americaand
Warner Music—first on East Westand then At-
lantic—elsewhere, Gray funded the recording
of “Draw the Line” himself through Iht Records,
the label/production company he co-owns with
manager Rob Holden. The album has now been
licensed to Fontana-distributed Downtown’s
new Mercer Street imprint in North America
and Polydor/Universal elsewhere.

“This stems back to before [my 2005 siudio
set] ‘Life in Slow Motion,” ” Gray says. “There
were some huge deals on the table, around the
world, to extend for a few records. We were star-
ingata check that would have sorted us out for
the rest of our lives, but it just didn’t feel right.

“You could kid yourself when the money
landed in your bank that you were still doing
everything you'd ever wanted to do,” he adds.
‘But somehow the game would be over. We
chose the risky route of funding this record
ourselves, to see what was going to be happen-
ing [in the industry] on the other side.

Meanwhile, Gray reconnected with former
guitarist Neill MacColl and replaced longtime
drummer Craig “Clune” McClune with Keith
Pryor. The end result of all this change is a con-
fident album, with Gray writing more obser-
vationally and less introspectively than of late.
Standouts include the lead single, “Fugitive,”
42 |
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with its distinctive piano and guitar motifs, and
stitring duets with Annie Lennox (“Full Steam
Ahead”) and Jolie Holland (“Kathleen”).

It’s now been 10 years since his fourth
album, “White Ladder,” slow-burned its way
to multimillion sales worldwide, including
2.4 million copies in the United States, ac
cording to Nielsen SoundScan, and 2.9 mil-
lion in the United Kingdom, according to the
Official Charts Co. Follow-ups “A New Day at
Midnight” (2002) and “Life in Slow Motion”
have sold 604,000 and 414,000, respectively,
stateside and 1.2 million and 700,000 in the
United Kingdom.

Now Downtown CEO Josh Deutsch says he
is eager to bring him back to “White Ladder”-
style prominence by “reconnecting him to his
fan base and introducing him to a new gener-
ation of David Gray fans.”

Gray made a couple of early U.S. visits, play-
ing six shows at Downtown’s New York studios
over three nights for select media, notably
music supervision and licensing heads. Amer-
ican TV appearances include “Late Show With
David Letterman” and “Live With Regis and
Kelly,” according to Deutsch.

At home, Gray plays U.K. and Irish dates
starting Sept. 14 at London’s Roundhouse be-
fore an October North American tour. Con-
firmed U.K. TV slots include “National
Lottery” Sept. 5.

“We're very excited to have David on Poly-
dor,” says the label’s U.K. senior marketing
manager Emma Powell. “You can tell how ex-
cited he is; it really comes across on the record.”

Gray agrees. “This album was phenomenally
exciting to make,” he says. “l would die for
every cenlimeter of it.” .
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BE KANY

A Latin Singer
Songwriter Brands
Herself

With the face of an ingénue
and the lyrical bite of a social
commentator, Kany Garcia
debuted in 2007 as part of a
new crop of Latin female
singer/songwriters. She
struck a nerve, seiling 57,000
copies of her debut, “Cual-
quier Dia,” in the United
States, according to Nielsen
SoundScan, and winning the
2008 Latin Grammy Award
for best new artist.

Beyond the artistic suc-
cess, she has become some-
thing of a poster child for a
new business model—Garcia
is the first artist signed to a
management deal by Day 1,
Sony Latin’s artist develop-
ment company.

Now, as she readies the
Sept. 22 release of her second
album, “Boleto De Entrada,”
Garcia and her managers are

looking to solidify her as a
musical brand.

“Boleto De Entrada” is re-
ceiving traditional radio pro-
motion but is also backed by a
series of innovative marketing
and awareness campaigns by
brands that include Dove
Ford, Coors and Centennial, a
Puerto Rican wireless carrier.
All campaigns play on Garcia’s
identity as a multifaceted
songwriter, as exemplified by
the album itself.

“This album defines me to
a fault,” Garcia says. “I'm a dif-
ferent person at home, on the
stage and as a composer. And
I wanted my album to have
different facets.”

‘Boleto De Entrada,” which
was produced by Colombian
Andrés Castro, veers from a
reggae-tinged, danceable first
single to acoustic, pared
downed ballads. The arrange-
ments for many of the tracks
were created in the studio
after multiple takes of each

| 3

>>>SWEET
WILLIAM

The U.K. alt-rock band Sweet
Billy Pilgrim recorded its
second album, “Twice Born
Men,” in the lowly environs of
singer Tim Elsenburg’s gar-
den shed home studio. Now
the Buckinghamshire, Eng-
land-based trio is riding high,
following its July 21inclusion
on the Barclaycard Mercury
Prize shortlist.

“Twice Born Men” debuted
in the United Kingdom March
16 on former Japan frontman/
solo artist David Sylvian’s indie
label Samadhisound. it received
anationwide release Aug. 3
through a sales/distribution/
promotion deal with EMI. Prior
to the Mercury nomination
“Twice Born Men” had sold
400 copies, according to the
band’s London-based man-

PULSE
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ager Adrian Molloy. But a
further 2,000 copies were
shipped to U.K. retailers the
week after the nomination,
EMI Label Services VP of Eu-
rope Mike Roe says. A North
Americadigital release on EMI
is imminent: Alternative Dis-
tribution Alliance will handle
physical distribution, but are-
lease date isn’t yet confirmed.
The album will have an Octo-
ber Japanese release on the
indie P-Vine.

“Itis a real mixture of elec-
tronica and really beautifutl
soundscapes building into, and
amalgamating with, glorious
choruses and melodies,” Roe
says. He adds that a U.K. media
campaign has beenrolled out
in advance of the Sept. 8
Mercury Prize ceremony in
London. The band, booked
by London-based William

PILGRIM: T
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song were recorded.

Garcia's multiple sponsor-
ships, however, are designed
to promote the artist herself,
rather than a particular track.
Dove, for example, is using
Garcia's image for a Spanish-
language campaign titled
“Ama Tu Beleza” (Love Your
Beauty), which, like other
Dove campaigns, seeks to
raise women’s self-esteem.

The campaign
includes press,
radio, posters and
billboards as well
as in-stores with
Garcia in Wal-Mart
stores, where she
will sign her al-
bum and promote
Dove’s products.
In addition, 100
girls will be chosen
to participate in a
self-esteem chat
with Garcia. Wal-
Mart will also fea-
ture Garcia in its
“Soundcheck Ac-
ceso Total” series,
for which artists
record an exclu-
sive acoustic live
show and an inter-
view thal are promoted online
and in stores.

“Brands see her as a real,
credible artist,” says Paula
Kaminsky, VP of marketing
for Sony U.S. Latin.

For example, Ford Puerto
Rico has previously featured
Garciain a campaign featur-
ing singer/songwriters, and
she was also tapped to work
with the Susan G. Komen for

the Cure breast

organization.
Centennial, which in 2007

used Garcia in a multimedia

cancer

campaign promoting a con-
test to find new talent, will
once again use her as the face
of the competition and has
filmed spots with her. A Coors
Puerto Rico campaign is also
in development.

“Kany does what every
singer/songwriter, male or fe-
male, should do, which is re-
main very true to themselves
and be unique and write
about things that they care
about,” says Ruben Leyva,
managing director of Sony
U.S. Latin.

Indeed, at a time when
othersinger/songwriters like
Shakiraand Nelly Furtado are
charting with uptempo dance
songs, Garcia is following the
beat of her own drum with the
sound and sentiment most as-
sociated with the tradition of
Latin songwriters with power-
ful voices.

“I have two totally different
careers,” Garciasays. “1 consider
myself a composer, but | also
consider myself a singer, inde-
pendent of my writing.”  «-»

Morris Endeavour, is playing
European festival dates
throughout the summer with
a U.K. tour scheduled for the
autumn. Sweet Billy Pilgrim is
currently unpublished.
—Richard Smirke

>>>COMPANION
PIECE

The journey by Tinariwen’s
members from gun-toting
rebels in the Sahara Desert to
playing the world’s most pres-
tigious concert stages is one
of the most extraordinary in
popular music. Once part of
an armed insurrection by Tu-
areg tribesmen against the
West African government of
Mali, they eventually put down
their weapons in favor of elec-
tric guitars.

Now comes the band’s
fourth album of African blues-
rock, “Iimidiwan: Compan-
ions.” Released in late June
on Independiente in the Unit-
ed Kingdom and Europe to
glowing reviews, it’s due Oct.
12 in the United States on
World Village.

“Qver the past seven years
they’ve played more than 700
concerts in Europe, North
America, Japan and Australia
and done most of the world’s
bigrock festivals,” the band’s
U.K.-based manager Andy

Morgan says. “That’s made
them one of the most popu-
lar and best-selling African
groups on the planet.”
Morgan says U.K. sales of
Tinariwen’s last album,
2007’s “Aman Iman (Water
Is Life),” stand at 41,000
copies. A 35-date European
tour is set for October, with
U.S. shows planned for Feb-
ruary 2010. Morgan says the
band’s worldwide booking
agent is David Flower at Sasa
Music in London. Publishing
is by Emma Productions, sub-
published by EMI Music Pub-
lishing/Annie Reed Music.

—Nigel Williamson

>>>KARNIVOOL
TIME

The Western Australian five-
piece Karnivool’s career has
been something of a thrill
ride of late. The alt-rock act
found itself flying high on the
national Australian Record-
ing Industry Assn. albums
chart after its second album,
“Sound Awake” (released
June 5), debuted at No. 2. The
set, on Karnivool’s own Sony
Music-distributed label Cy-
matic Records, has been cer-
tified gold (35,000 copies).

Previously, however, Karni-
vool had been carving a niche
away from the mainstream.

The band’s self-released
debut, “Themata” (2005),
had an unspectacular sales
opening, but the act’s Syd-
ney-based manager Heath
Bradby says the title track has
surpassed 770,000 plays on
the band’s MySpace page
and the album is now ap-
proaching gold status.

Karnivool, Bradby says, ap-
peals to people who like their
music “heavy and smart—and
they’ve been excellent at en-
gaging a community through
the Internet.” The national
youth broadcaster Triple J has
also been a big supporter of
“Sound Awake.”

Published by EMI, the band
plays U.K. shows in September
and October. Karnivool is
booked by Billions Australia
(Australia), TKO Agency (North
America) and Primary Talent
International (Europe/Japan).

A U.S. digital EP, “Set Fire
to the Hive,” through Sony In-
dependent Network/RED—
provisionally set for a Sept. 1
release—will precede late-
September shows in Los
Angeles and New York, with
“Sound Awake” slated for a
February 2010 release.

“We’re going to spend as
much of next year over there
as we can,” Bradby says.

—Lars Brandle

with GRYNCH

by CORTNEY HARDING

A hip-hop track about a 23-year-old Volvo sounds like a joke, but Seattle artist Grynchiis to-
tally sincere when he raps, “I've laughed in that car/I’ve cried in that car/Knock on wood,
man, P'll probably die in that car.” The emerging rapper, who's been getting heavy airplay on
Seattle’s tastemaking radio station KEXP, has released an album and an EP, and has been fea-
tured on several mixtapes. His next album, “Chemistry 1.5,” which includes tracks from his
“Chemistry” EP and several new songs, will be released Oct. 6.

1 You grew up in Seattle and went to
Pacific Lutheran University in Tacoma,
Wash.—not exactly a typical hip-hop
background. How did you get interested
inrap?

I grew up listening to the radio and a lot of
West Coast hip-hop—Snoop and Dre and
Warren G, all those guys. I was really into
gangsta rap, even though I'm the least gangsta
person ever. | started writing rhymes as a kid
and just kept working at it. Seattle also has a
great hip-hop scene, and when | was in col-

lege, 1 spent a lot of time going back and forth
between Seattle and Tacoma, which doesn'’t
have such a hot scene [laughs].

2 For a city known mostly for grunge
and indie rock, why do you think Seattie
has a strong hip-hop scene right now?
The hip-hop scene is Seattle is incredibly di-
verse—you've got people from all walks of
life coming out, and it’s really welcoming.
Groups like Blue Scholars are blowing up,
and they’re willing to help others outand pull
them up, too. 1t's happening slowly but surely.

KEXP is also instrumental. The commer-
cial hip-hop station is OK—they have a Sun-
day-night show for local music, but that’s
about it. But KEXP has shown huge love to
the local alt-rap scene. They take risks with
their programming and mix stuff up.
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3 Everything you've released so far
has been on your own. Are you looking
for alabel, or do you want to keep doing
it yourself?

I'm working on miy next album right now,
and 1'd love to work with the right label. I'm
doing lots of research and trying to find a
good fit; for example, I love Rhymesayers. |
think I've done well on my own so far. I've
gotten a lot of great shows and blog love and
connected with people through social net-
works, but ! feel like I'm hitting my capacity.

4 You play at clubs normally
associated with indie rock,
such as Chop Suey and Show-
box. Is it hard to convince more
rock-centric bookers to put
you on bills?

Honestly, people are chill for the
most part. More clubs in Seattle are
booking hip-hop. For a while it was
hard, but now bookers have realized
there is an audience they need to get.
1've played shows with all types of
bands, and I've been fortunate
enough to open some great shows. |
opened for Nas at Showbox, and I'm
opening for the Clipse later this year.

5 Your lyrics are honest and self-
deprecating; your best-known
track, “My Volvo,” is a love let-
ter to your ’86 Volvo. Why stay
honest and not spin yarns about
babes and sports cars?

Man, I'm from [middle-class Seattle
neighborhood| Ballard. There is
nothing bling or gangsta about someone from
Ballard, and I just can’t front like that. It
doesn’t make sense to me to lie about who |
am or what [ love. I rap about my car and the
fact that Ballard is gentrifying and Denny’s
is now a condo building because that’s what
| know. Don’t get me wrong, I listen (o Jay-Z
and [ love hearing him talk big, but at least
he really lives it. A lot of guys, it's all borrowed
for the photo shoot.

6 What are your plans for the rest of
the year? Will you be touring?

I'm doing a West Coast tour in November and
playing some shows in Seattle. 1 know | need
to get out of Seattle more, though—1'm going
to be in New York for CM]J, and | need some
shows, soif anyone wanis to book me, hit me
up [laughs]. o
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ALBUMS

A FINE FRENZY
Bomb in a Birdcage
Producer: [ukas Burton
Virgin Records

Release Date: Sept. 8

With a Tori Amos mane of
tomato-red hair, a gauzy
voice made to deliver her
bookish lyrics and more
than 1 million followers on
Twitter, A Fine Frenzy
leader Alison Sudol is ready
for her close-up. The band’s
second album, “Bomb in a
Birdcage,” builds on the
more ethereal qualities of
its 2007 buzz-heavy debut,
“One Cellin the Sea,” by fo-
cusing as much on drums as
on Sudol’s percussive piano
playing. The added energy
suits her melodies well.
Such tracks as “What |
Wouldn’t Do,” “Electric
Twist” and the first single,
“Blow Away,” churn like
giddy summer romances,
nailing the delicate balance
of charming and smart.
Hand claps, swirling guitars
and Sudol’s coquettish
voice create a shoegaze-
meets-folk mashup that
usually bears a British
stamp (see the Sundays,
Lush). Sudol can still deliver
an acoustic bleeder, like the
album closer, “Beacon,” but
“Bomb in a Birdcage” shows
there’s much more up her
billowy sleeve.—KM

RODRIGO Y
GABRIELA

nn

Producers: Rodrigo Y
Gabriela, John Leckie

ATO Records

Release Date: Sept. 8

There was a slight novelty as-
pect to the way the Mexican
guitar duo Rodrigo Y Gabriela
dazzled listeners on their self-
titled second album in 2006.
The pair’s guitar chops were
undeniable, but flashy ver-
sions of Led Zeppelin’s “Stair-
way to Heaven” and Metal-
lica’s “Orion” obscured the
broader array of fleet-fingered
virtues the duo brought to the
table. Not so on “11:11,” which
is more sophisticated, flowing
and diverse. The 11-track set
loosely pays tribute to other
string players, obviously in
some cases (the nod to Jimi
Hendrix’s “Voodoo Chile” in
“Buster Voodoo”) and more
subtly in others, such as the
Paco De Lucia echoes of “Mas-
ter Maqui,” with guests Strunz
& Farah. Testament’s Alex
Skolnick brings electric fire
on “Atman,” an Arabic-fla-
vored homage to the late gui-
tarist Darrell “Dimebag” Ab-
bott, and light hints of piano
add to the textures of the
John Leckie-produced title
track. “11:11” is another win-
ning showcase of exotic in-
strumental brilliance.—~GG
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PHISH

Joy

Producer: Steve Lillywhite

JEMP Records

Release Date: Sept. 8

“Got a blank space where my
mind should be/Got a Cliff Bar and some cold green
tea,” Phish frontman Trey Anastasio sings on “Steal-
ing Time From the Faulty Plan,” the second track on
the band’s ebullient new album, “Joy.” Phish master-
fully marries freedom and form on its first studio
release since 2004's “Undermind,” combining the
best elements of its jazz-inspired outings with an
acute attention to song structure. The result is a col-
lection that succeeds on muitiple fronts, and one
sure to please both the avid fan and casual listener.
With strong production by studio titan Steve
Lillywhite, the band effortlessly switches between
jangle (the sentimental, Allman Brothers-esque
“Backwards Down the Number Line”) and jam (the
nearly 14-minute, early-Pat Metheny Group-sounding
“Time Turns Elastic”). And on the title track, Ana-
stasio pays moving tribute to a sister lost too soon.
“Joy” is a journey not to be missed.—JR
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BLK JKS

After Robots

Producer: Brandon Curtis
Secretly Canadian

Release Date: Sept. 8
Johannesburg natives BLK
JKS (pronounced "black jacks”)
have been creating stateside
buzz since performing at South
by Southwest and appearing
on the cover of the Fader
magazine last year. Produced
by Secret Machines’ Brandon
Curtis, “After Robots” justifies
the blogosphere hype by of-
fering a wholly unique sound
that veers among prog rock,
funk and jazz. Songs like "Mo-
lalatladi” and “Lakeside” rely
on lilting vocal harmonies that
recall tribal chants, while “Kwa
Nqgingetje” is an epic with
slowly unraveling arrange-
ments. At the heart of the
album’s combination of gen-
res is BLK JKS’ South African
influence, manifested in the
band’s use of polyrhythms
and a driving horn section. Al-
though the set’s complex in-
strumentation finds BLK JKS
occasionally losing their foot-
ing, their confidence in their
craft largely covers up any
glaring errors. “After Robots”
positions the act as an organic,
impressive response to the
Africaninfluence in American
rock music.—JL

OS MUTANTES
Haih Or Amortecedor
Producer: Sergio Dias
Anti-

Release Date: Sept. 8

Os Mutantes’ "“Haih Or
Amortecedor” may not be
the Brazilian band’s come-
back since its '60s/'70s
tropicalia heyday, but the
set does mark its first stu-
dio recording in 35 years.
(The past decade has seen
a pair of profile-raising
compilations, plus a criti-
cally hailed CD/DVD docu-
menting a 2006 reunion
concert.) Even with the hia-
tus, the effortis remarkable
for its maverick spirit and
pop unorthodoxy. Though
sung in Spanish (Tom Zé
contributed lyrics), the mu-
sical delights here are uni-
versal: “O Careca” displays
the band’s sultry tropicalia
sound, “Querida Querida” is
abig-band oom-pah meets
psychedelic garage cut, and
the jangly “O Mensageiro”
is almost Byrdsian pop as
filtered through the Flam-
ing Lips. Sole remaining
founding member and
frontman Sergio Dias has
conceived a multicolored
universe where anything
seems possible.—FM
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WHITNEY HOUSTON

| Look to You

Producers: various

Arista/RCA Music Group

Release Date: Aug. 37

The imminent release of Whitney
Houston’s “I Look to You” (her first
studio album in seven years) keeps prompting the ele-
phant-in-the-room question; How does she sound?
Well, Houston turns in a solid performance on this 11-
track set. And it underscores her still-considerable gift
for delivering the emotion in a song, which is especial-
ly showcased on the title track/lead single. While
Houston may not top her iconic performance of “I Will
Always Love You,” she more than holds her own on this
R. Kelly-penned ballad about finding strength in the
face of adversity. She gets her party swerve going on
the album’s standout cut about appreciating a signifi-
cant other, “Million Dollar Bill,” produced by Alicia Keys
and Swizz Beatz. Another keeper is the midtempo, rela-
tionship-themed “Like 1 Never Left” featuring Akon. Pri-
marily comprising up- and midtempo selections—in-
cluding an amped-up cover of Leon Russell’'s “A Song
for You”—"| Look to You” finds Houston channeling the
self-assured singer she exhibited on 1998’s “My Love Is
Your Love.” The set is a nice welcome back and a new
beginning for the singer.—GM

YONDER MOUNTAIN
STRING BAND

The Show

Producer: Tom Rothrock
Frog Pad Records

Release Date: Sept. 7
Yonder Mountain String Band
retains its traditional bluegrass
sound on “The Show,” but the
Colorado-based quartet has
widened its commercial appeal
by incorporating elements of
rock and punk. Straying from

the usual string accord of past
albums, the band emphasizes
its latest addition, drummer Pete
Thomas (from Elvis Costello &
the Imposters)—the song “Com-
plicated” showcases a percus-
sion-heavy sound previously
unknown to Yonder fans. “Hon-
esty” is another instrumentally
commendable track, clocking
in at more than eight minutes
long. The blend of instruments
and vocals will translate well into
live performances, particularly

u-\!uum

PITBULL

Rebelution

Producers: various

Mr. 305/Polo Grounds/J/RCA
Release Date: Aug. 37

You either love or hate Pitbull’s
music, and sometimes a little of both when listening to the
same album. As with the Miami rapper’s past releases, his
newest set, “Rebelution,” is a mix of infectious dance
hooks and rapid-fire rhymes—some are clever and fun,
others are just plain graphic. In addition to the hits “I
Know You Want Me (Calle Ocho),” *“Hotel Room Service”
and “Krazy,” the album’s most accessible songs are
“Across the World” and “Can’t Stop Me Now.” Amid the
frenetic dance beats and endless metaphors for orifices
and organs, “Across the World” is a wide-eyed, gentle pop
song about becoming an international star; “Can’t Stop
Me Now” is an intriguing listen, with a strong guitar and
soaring background chorus. But the head-scratcher is the
closer “Daddy’s Little Girl,” an ode to “the ones that have
been raped, the ones that grew up fatherless, but still
found a way to raise their kids to do the right thing.”—ABY

PATRICK DEMARCHELIER
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with “Belle Parker” and "Finger-
prints,” which double as radio-
friendly tracks. Although Yon-
der doesn’t stray lyrically from
its standard she-devil gripes, it
successfully bends musical

powerfully varied instrumental
experience.—SH

MAYER
HAWTHORNE

A Strange Arrangement
Producer: Mayer Hawthorne
Stones Throw Records
Release Date: Sept. 8
Listing Curtis Mayfield, Smokey
Robinson and Barry White as in-
fluences, up-and-coming soul
singer Mayer Hawthorne isn’t
your typical freckled face from
Ann Arbor, Mich. His debut
album, “A Strange Arrange-
ment,” appears to pay tribute to
these legends. Confident in his
abilities, Hawthorne handled
most of the instrumentation
while also writing and record-
ing the majority of tracks on his
own. His regretful croon in the
debut single, “Just Ain’t Gonna
Work Out,” will have the ladies
swooning, while “Your Easy
Lovin’ Ain't Pleasin’ Nothin’ ”
will have listeners jazzed up
and aching tocutarug. Theal-
most a cappella “Green Eyed
Love” completes the album,
providing Hawthorne the op-
portunity to say a soulful, bit-
tersweet goodbye.—LM

SIMIAN MOBILE
DISCO

Temporary Pleasure
Producers: James Shaw,
James Ford

Wichita Recordings

Release Date: Sept. 715

Hot on the heels of its 2007
debut, “Attack Decay Sustain Re-
lease,” the English production
pair Simian Mobile Disco return

with a collaboration-heavy set
that begs for dancefloor play.
“Temporary Pleasure” aims for
the disco-driven electronica of
Basement Jaxx and Hercules &
Love Affair,and the combination
expectations and delivers a—of guest vocalists and animated-

beats once again proves excit-
ing. The duo of James Shaw and
James Ford build their rhythms
with synthesizer stabs and bal-
anced percussion, keeping each
of the 10 tracks immediate with-
out being overpowering. Jamie
Lidell’s soulful voice squeals
underdistortion in “Off theMap,”
and Hot Chip’s Alexis Taylor adds
warmthtothe starry “Bad Blood”
The title track offers a heavy dose
of fun to techno fans, and Simian
Mobile Disco’s full-lengths should
only improve from here.~JL

RADNEY FOSTER &
THE CONFESSIONS
Revival

Producers: various

Devil’s River Records
Release Date: Sept. 7
Radney Foster’s “Revival” re-
minds listeners why he's the artist
that Texas, alt-country and hip
mainstream country acts aspire
to be. A thematic masterpiece,
the set—Foster’sfirst on hisown
Devil's River Records—is as well-
written and -performed as they
come. The opening track, “A Lit-
tle Revival,” is a guitar-slinging,
drum-thumping call to worship,
while “Forgiveness” is a com-
pelling call for clemency. “I Made
Peace With God" is a touching
tale that captures the fear a fa-
ther faces when he mightlose a
child ("l asked for just one life,
but it was two he saved™),and “|
Know You Can Hear Me” is a
moving memorialto Foster’s fa-
ther who died in 2008. The
beauty of these 13 songs is that
it comes from a personal place,
but Foster's presentation makes
it accessible toall. KT

CEGEND & CREDITS |

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Gary Graff, Ronald Hart,
Samantha Hayden, Monica
Herrera, Jason Lipshutz, Jillian
Mapes, Lara Marsman, Kerri
Mason, Fred Mills, Gail Mitchell,
Jon Regen, Ken Tucker

PICK »: A new release predicted
to hit the top haif of the chart in
the corresponding format.

CRITICS’ CHOICE *: A new

release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003, or to the writers in the
appropriate bureaus.

SINGLES

LADY ANTEBELLUM
Need You Now (3:57)
Producers: Paul Worley,
Lady Antebellum

Writers: various

Publishers: various

Capitol Nashville

Lady Antebellum—the trio of
Hillary Scott, Charles Keliey
and Dave Haywood—has lived
up to its promise and then
some. After a breakout debut
album and touring slots with
Kenny Chesney and Keith Ur-
ban, the group now faces the
dreaded sophomore slump.
But if the lead single, “Need
You Now,” is any indication,
Lady A’s career will continue
on its upward trajectory. The
song finds alto Scott trading
lead vocals with a soulful Kel-
ley, and it will connect with
anyone who's ever dumped a
significant other and regret-
ted it in the early morning
hours (“It’'s a quarter after one,
I'm alittle drunk and I need you
now”). The passionate track
begins and ends with sparse
piano and packs a powerful
punchin between.—KT

R&B

JEREMIH

Imma Star (3:35)

Producer: Mick Schultz
Writers: J. Felton, K. James,
M. Schultz

Publishers: various

Mick Schultz/Def Jam/IDJMG

On the heels of Jeremih’s
debut single-turned-summer
anthem, “Birthday Sex,” “Im-
ma Star” continues to peg
the 21-year-old R&B singer/
songwriter as a young talent

to watch—The-songbristles |

with confidence, as the
Chicago native jokes about
his quick rise to success
("“You can catch me in the air,
| be ballin,” " he sings play-
fully) and insists that it's no
fluke: “Now that | got the
torch, I'mma keep the flame.”
The-Dream’s influence is
even stronger here than on
“Birthday Sex,” from the dis-
tended, hypnotic yelps tothe
dense synths and nerdy
analogies—and occasionally,
it veers too close to comfort.
Still, few artists charge from
the gate this convincingly,
and Jeremih has the vocal
chops to back up his boasts,
proving that he’s no one-hit
wonder.—MH

| ROCK |

ALICE IN CHAINS
Check My Brain (3:58)
Producers: Nick
Raskulinecz, Alice in Chains
Writer: J. Cantrell
Publisher: Buttnhugett
Publishing (SESAC)
Virgin/Capitol

After more than a decade of
studio silence following orig-
inal frontman Layne Staley’s
death, the iconic Seattle

KANY GARCIA
Feliz (2:38)
Producers: Kany Garcia, Andres
Castro
Writer: Kany Garcia
—__Publisher: Warner/Chappeit — #
Sony Music Latin
Leave it to Kany Garcia to write a dark song called
“Feliz.” On the lead single from her second album—
“Boleto De Entrada,” due Sept. 22—the Puerto Rican
singer/songwriter’s sharply observant lyrics and
pained, husky voice are a satisfying contrast to the
bouncy acoustic pop behind it. Garcia does bitter-
sweet very well, and she’s capable of conveying hurt
feelings with subtlety in her vocals even while osten-
sibly giving someone the finger in verse. Unlike her
Latin Grammy Award-winning first album, “Cualquier
Dia”—a solid debut in which the quirkiest track (an
ode to a vibrator) was buried—*“Feliz” is a bold choice
for a single and a catchy song with a rhythm that bor-
ders on reggae-lite, Here’s hoping the rest of Garcia’s
new material is as interesting.—ABY

REVIEWS-

WEEZER

(If You’re Wondering If | Want
You To) | Want You To (3:27)
Producer: Butch Walker

Writers: R. Cuomo, B. Walker
Publishers: £.0. Smith Music (BMD),
| Eat Publishing for Breakfast (EMD, April (ASCAP)
Geffen

It seems fair to say that Weezer’s musical phases stem
directly from the identity crises of its eccentric frontman,
Rivers Cuomo. But even as the Los Angeles quartet has
shifted from '90s geek-rock to cultish breakup laments
and then to glossy power pop, its sense of humor has
remained consistent. On the first single from Weezer’s
October album (the amusingly titled “Raditude”), the
now-veteran band continues to channel youthful nostal-
gia, this time through references to the movie “Titanic”
and jokes about meatloaf. The song’s upbeat rhythm
recalls the '80s top 40 hit “Walking on Sunshine,” exud-
ing a catchy excitement that feels almost plastic but is
still undeniable. It's also similar to the band’s self-titled
and somewhat overproduced 2008 release. The self-dep-
recating lines about being shy around women, however,
are quintessential Cuomo.—JM

oty i 1 et i) | oot

band Alice in Chains returns
with a new singer and a refur-
bished sense of focus. “Check
My Brain”"—the lead single
from the group’s forthcoming
Virgin Records debut, “Black
Gives Way to Blue”"—follows
the summer buzz track “A
Looking in View.” “Brain” is
faithful to the grunge terrain
Alice in Chains mapped out in
1995. Written by guitarist/chief

songwriter Jerry Cantrell, who
shares lead vocal duties with
William DuVall, the song re-
volves around Cantrell’s dis-
taste for his relocation from
rainy Seattle to sunny Los
Angeles. The band’s classic,
downtuned stomp could eas-
ily pass for an unreleased track
from the "Dirt” era and is sure
to keep longtime fans feeling
pleasantly dystopic.—RH
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ﬁever CanSay
Goodbye

Top Producers Spin Unique
Tributes On ‘Michael
Jackson: The Remix Suite’

As a tribute to Michael Jackson and his early
work, Universal Motown Records has tapped an
all-star group of producers to put a new spin on
the late pop star’s catalog. “Michael Jackson: The
Remix Suite” features 25 remixes of Jackson's
classic Motown material as a solo artistand with
the Jackson 5, reinterpreted by such marquee
producers as Chris “Tricky” Stewart, the Nep-
tunes, Polow Da Don, Rodney Jerkins, Stargate
and Paul Oakenfold.

The tracks will be gradually released in five-
song digital bundles before the collection physi-
callyarrives Oct. 27. Each bundle, beginning with
the Aug. 25 release of “The Remix Suite 1,” has
been designed as an homage that emphasizes
Jackson’s influence on modern pop production.

“The Remix Suite” was spearheaded by Univer-
sal Motown president Sylvia Rhone, who opened
the label’s archives and allowed each producer to
remixa Jackson or Jackson 5 song that had inspired
him. “We came up with a long list expecting peo-
ple tobe unavailable,” Rhone says. “But there was
literally not one ‘no’ answer. People dropped every-
thing they were doing to help out with this.

DANCING QUEEN

Just call her the queen of clubs. Kristine W notches her 14th No. 1 on Bill-
board’s Hot Dance Club Songs chart with “Be Alright.” The pop/dance artist
has animpressive track record on the tally—14 out of her 15 chartentries have
hit the top. Only “I’ll Be Your Light” missed No. 1, when it peaked at No. 2 on
the Feb. 25, 2006, chart. § Kristine W is now tied with Mariah Carey for the
third-most Hot Dance Club Songs chart-toppers among women. In the lead
is Madonna, with 39, and Janet Jackson is second, with 18. —Keith Caulfield

The final producer list is a diverse group of
beatmakers, from reggae specialist Salaam Remi
to house music guru Frankie Knuckles. Blink-
182’s Murk Hoppus says he was
shocked that Universal Motown
asked him to contribute a track but
adds, “Just to be included in a proj-
ect like this is a huge honor.”

The remixes add modern produc-
tion techniques to Jackson'’s songs
while highlighting the elements that
originally made them classics. Dal-
las Austin, whose remix of “I Wanna
Be Where You Are” integrates fresh bass guitar
and funky synthesizers, slightly altered the in-
strumentation in order to “futurize” the song and
“see what it would sound like today.” His take ap-
pears on the first bundle along with remixes by
the Neptunes, Stargate, Remiand Polow Da Don.

Hoppus, meanwhile, wanted his version of
“ABC” to capture the charm of Jackson’s early
career. “When we were working, there was such
areverence for the vocals,” he recalls. “We tried
to keep the spirit of that track, which is more
youthful exuberance.”

Other highlights include Stargate’s electro-
tinged remix of “Skywriter,” Steve Aoki’s stylish
take on “Dancing Machine” (also covered by

‘Suite’ sounds:
MICHAEL JACKSON

Polow Da Don) and Akon’s
heartfelt reimagining of
“Ben.” Remi also contributes
areggae remix of “ABC.”

Universal Motown opted to digitally roll out
the remixes in order to give consumers new ma-
terial on a regular basis and avoid trying to fit
every songona single CD. The bulk of the “Suite”
promotion has occurred online, with tracks like
Austin’s “I Wanna Be Where You Are” premier-
ing exclusively on MySpace. As each new suite
is released every two weeks, the label will mon-
itor which songs receive the most fan response
to determine the track listand sequencing of the
physical version.

“The album is going to be a reaction to the
specific bundles of songs,” says Universal Mo-
town GM Andrew Kronfeld, who will utilize on-

FLYING HIGH
Here’s a breakdown of all Kristine W’s No. 1s on the Hot Dance Club Songs chart.
ooTme o - DEBUT DATE - — _ LABEL
“Feel What You Want” June 18,1994 ghamgion/EEG
“One More Try” April 13,1996 o Champion/EEG
. “Land of the Living” Oct. 5,1996 ) _ Champion/EEG
“Stronger” July 22,2000 - RCA |
“Lovin’ You” - o ~ Dec.23,2000 . RCA |
_“SonleiLovin’ = (_Murk Vs. Kristine W) Nov. 23, 2002 Silver Label/Tommy Boy
_ “Fly Again” Oct.1,2003 __ Silver Label/Tommy Boy |
“Save My Soul” March 20,2004 __ Silver Label/Tommy Boy |
“The Wonder of It All” Nov. 27,2004 - ‘Silver Label/Tommy Boy
| “Walk Away” (Tony Moran featuring KristineW) ~ Sept.1,2007  Dance Music Productions/Tommy Boy |
“The Boss” Jan. 26,2008 __ FlyAgain |
_ “Never” - Dec. 27,2008 ~ Fly Again
~ “Love s the Look” ) ~March7,2009 _ Fly Again |
“Be Alright” July 11,2009 Fly Again
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line forums and comments on iTunes to gauge
fan reaction. Kronfeld also says the physical CD
will include special packaging and artwork.

Although Jackson purists may question the
validity of a remix album, the set dutifully re-
spects Jackson’s legacy by highlighting the orig-
inal melodies on each track. “When you listen
to the master tracks, it's a privilege just to hear
them,” Austin says. “[The remixes] just breathe
new life into songs that you love.”

The main motivation for the collection, how-
ever, is to celebrate Jackson’s timeless and in-
fluential work. And that’s reflected in the

producers’ dedication to the project. “Everyone
brought their A-game, and we got this very
broad, creative perspective,” Rhone says. “We
tried to make ita special tribute, and I think we
far exceeded our expectations.”

JACKSON' COURTESY OF UMG: KRISTINE W: KORBY BANNER; BLANCHARD: SHANNON BRINKMAN; NICOLE. REID ROLLS; HOUSER: THE FACTORY PHOTOGRAPHY
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FacingLife’s
‘Choices’

Trumpeter Terence
Blanchard Sets The
Human Challenge
To Music

Outof pain and destruction can come
hopeand celebration. That's the gen-
esis behind jazz trumpeter/film com-
poser Terence Blanchard’s first solo
release on Concord Jazz, “Choices.”
Featuring spoken-word segments by
educator/activist Dr. Cornel West and
vocals by soul singer Bilal, the Aug.
18 release debuts al No. 5 on Bill-
board’s Top Jazz Albums chart.
Blanchard’s latest follows his
Grammy Award-winning Blue Note
CD, “A Tale of God’s Will (A Re-

quiem for Katrina).” On that 2007
release, Blanchard and his band de-
livered a passionate discourse on
Hurricane Katrina's ravaging toll in
New Orleans.

“Jazz is the language | speak,” the
New Orleans native says. “And there
are so many things to say inside of that
language. I wanted to continue the dis-
cussion about what’s happening in
New Orleans. A lot of positive things
are happening here, but there’s still a
ways to go. Outof that, | wanted to cre-
ate a debate about the choices we make
as a society and as individuals.”

Blanchard and band members
Fabian Almazan (piano), Derrick
Hodge (bass), Kendrick Scott (drums)

Jazz man:
| TERENCE BLANCHARD

and newcomer Walter Smith I (sax-
ophone) wrote the majority of the
music. Blanchard traveled to Prince-
ton University to record conversations
with West about topics ranging from
love and respect to how tolive a decent
life. The Bilal connection stemmed
from the singer’s guest stint on a se-
ries of concerts with Blanchard show-
casing music from Spike Lee films.
Rounding out the guest list is guitarist/
Blanchard protégé Lionel Loueke.
Recorded at the Ogden Museum of
Southern Art—a Katrina survivor—
the 15-track “Choices” is thoughl-pro-
voking and soothing. Of special note
are the title track, the haunting Bilal
composition “When Will You Call” and

the vibran! “New World (Created In-
side the Walls of Imagination).

A series of five webisodes chroni-
cling the “Choices” evolution—
dubbed “Terence TV”—were launched
in advance of the albunv’s release. Sup-
plementing that effort were major
print and online features, alerts sent
by music and lifestyle marketing com-
pany Giant Step and a special “Evening
With Terence Blanchard” Aug. 27 at
the Grammy Museum in Los Ange-
les. An upcoming documentary is in
the works as is a worldwide tour.

“Terence is in a class of his own,
says Concord senior VP of marketing
Mark Wexler. “Does he sell a million?
No. That's not what he and his music
are about. He’s one of the great jazz
players and composers of our time,
creating heartfelt and poignant
music. And ‘Choices’ is that.’

Blanchard—who’s written and
scored music for Lee’s “25th Hour”
and “Miracle at St. Anna”—is currently
scoring George Lucas’ “Red Tails.” He’s
also completed the score for Disney’s
fall release, “The Princess and the
Frog.” In his other guise as artistic di-
rector of the Thelonious Monk Insti-
tute of Jazz in New Orleans, Blanchard
contends jazz is far from dead.

“There’s always been a look-to-
the-past approach in promoting this
music,” he says. “Butalot of young
artists out here are doing uncon-
ventional things that are unique.
And we need to celebrate that, not
deny it. .o

| -'HOUSER

LOST AND
FOUND

Thanks to sales fueled by a hit single and a 10-city
promotional tour, Britt Nicole avoided the soph-
omore slump. Her latest release, “The Lost Get
Found” on Sparrow/EMI Christian Music Group
(EMI CMG), debuted at No. 1 on Billboard’s Hot
Christian Albums chart, selling 7,000 copiesinits
first week, according to Nielsen SoundScan. This
week the albumis No. 2.

“I never write and try to have a theme,” Nicole
says. “But when you finish {an album], then you re-
alize, ‘Oh, this is what it’s about.’ A lot of the
album’s songs are about standing out, not playing
it safe; about being who God has called you to be
and reaching people who need love, need a sav-
ior and need God.”

The North Carolina native began singing in
church at age 3 and appeared on severallocal TV
programs before inking a deal with EMI CMG’s
Sparrow Records in 2006. Her debut album, “Say
It,” propelled her into the national spotlight and
has sold 54,000 copies.

“I've matured,” Nicole says of the transition be-
tween her first and second albums. “You can tell
that in the songs.”

Embraced by radio, the title track has provided
a strong re-entry. “The single has been very ef-
fective in driving sales for the full album,” says
Hudson Plachy, director of product marketing for
EMI CMG Label Group. “We aggressively priced

Now hear this:
BRITT NICOLE

Britt’s album [at $7.99] for more consumer dis-
covery. Once consumers experience the single
and purchase it, we offer an attractive price for
them to engage further in the full alboum.”

Nicole was featured as part of EM| CMG Distri-
bution’s Now Hear This campaign for new artists,
with a presale campaign launched through iTunes.
Consumers who purchased the album early also
received a bonus remix track.

The singer concurrently embarked on an exten-
sive promo tour, visiting radio and retail in 10 key
markets including Nashville; Denver; Sacramento,
Calif,; Las Vegas; Houston; and Tulsa, Okla. Noting
the tour helped boost Nicole’s overall exposure,
Plachy also contends that “the heart behind the
single and the rest of this album is what fueled a
strong first week. And we anticipate it fueling more
strong weeks ahead.” —Deborah Evans Price
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‘BOOTS’
MADE FOR
CHARTING

Randy Houser is on top of the world.
His second single, “Boots On,” is No.
4 on Billboard’s Hot Country Songs
chart after 27 weeks on the tally. In
the meantime, he’s preparing to tour
with longtime pal and fellow rising
star Jamey Johnson to co-headline
CMT on Tour ’09.

Houser is also the only new male
artist to reach the top five on Hot
Country Songs in 2009. “It’s hard to
believe that as a new artist I've got
one that far up there,” he says.

Houser’s debut single, “Anything
Goes,” reached No. 16 in late 2008.
His Universal Records South album of
the same name was released last No-
vember and has sold 100,000 copies,
according to Nielsen SoundScan.

“After all the years of scratching
and fighting and trying to make a liv-
ing, people are actually getting to
hear my music,” the Mississippian
says. “I've been playing this song for
five years and just in the last two
months to watch what'’s happened is
incredible. There’s definitely a lot
more people coming to the shows.”

Meanwhile, the tour with Mercury
Nashville’s Johnson—launchingin Oc-
tober—will cover 30 markets includ-
ing New York, Los Angeles, San
Diego, Las Vegas and Portland, Ore.
Playing together has been a longtime
goal for Houser and Johnson, who
once shared a writer’s room dubbed
the “Traler Park.” (The spelling stuck
when someone misspelled “trailer”
on a sign for the pair’s office door.)

“We always said if we ever gotina
position to be able to draw people in
across the country, we were going to
do it,” Houser says of the tour.

The two singer/songwriters plan
to take a novel approach during their
concert run. “I might do two songs
and then take a break,” Houser says.
“And he’ll do two or three songs and
then I'll come back. We're going to
have two bands onstage basically the
whole time.” Houser also notes that
both bands will know his and John-
son’s material.

“It’s just going to be a night of
music,” he adds. “It’'s what we used
to do back inthe day.” —Ken Tucker
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

BUSINESS OPPORTUNITIES

Attention** Record
Companies, Recording
Artists, Music Publishers &
Personal Managers
A Novelty Song that says it
all: “l bon’t Want To Go To
Work” (Everybody is a Jerk)
Optional (Everybody is a
Joke) By Richard Colanzi
For licensing and
other inquiries:

Greg Seneff, Sr., The Seneff
Law Office, 2905 Selena
Drive, Nashville, TN 27211
musiclaw @comcast.net
* (866) 966-9984

BILLBOARD
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www.billboard.com

for more info call:

800-223-7524

DUPLICATION
REPLICATION

VINYL PRESSING
CD ROM SERVICES

Nothing But Beauty Records
is now looking for sponsors
8 distribution deal for its
artist A.W. Irving's debut
album “SEXSOLISIOUS” &
featuring old school pioneer
Kurtis Blow & any other
new artist male & female or
groups who are
looking for record deal.
Please contact:
thev@victorthegreat.com
Nothing But Beauty also
donates to the animal
society & the homeless. You
can go to amazon.com or
cdbaby.net or itunes click in
“Sexsolisious” for request
www.myspace.com/starbuilders
no calls please
(only the serious apply)
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MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD's. LP's, Books, Cassettes
as low as 50 cents. Your choice from the most
extensive listings available.

For tree catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.O.Box A Trenton, N.J. 08691-0020

email: scorpiomus@aol.com

MASTERING

tangerineMASTERING.com

Grammy winning CD mastering

REISSUES & RESTORATION

201-865-1000

SOMETHING TERRIBLE HAPPENS WHEN YOU DON’T ADVERTISE . . .
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS
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MODERN YEARS
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JUST FOR LAUGHS
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BEAT

[ ]
>>A week after the Black Eyed
Peas made history with a 20th
consecutive week atop the
Biliboard Hot 100, their label
matches a milestone. On top for
21straight weeks, interscope
ties the record streak for a label
first established by RSO in 1977-
78, when songs by Bee Gees,

Player, Andy Gibb and Yvonne
Eliiman reigned consecutively.

>>Ahead of the Sept. 29 release
of “Black Gives Way to Blue,”
its first ailbum in 14 years, Alice
In Chains returns to the Alterna-
tive top 10, as “Check My Braln”
bolts 33-10. The song is the
group’s first top 10 since
“Heaven Beside You” (No. 6) in
1996. Alice in Chains also
reached the top tier with “No
Excuses” (No. 3) in 1994.

Read Chart Beat
every week at
billboard.com/chartbeat.
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One-Name Wonders: Reba. Michael. ‘Tron’?

Country music dominates the Billboard
200 for a third week as Reba McEn-
tire’s “Keep On Loving You” starts at
No. 1 with 96,000 copies sold. She re-
places ellow veteran George Strait,
who slides to No. 2 in his second week
with “Twang” (61,000; down 61%). Two
weeks ago, Sugarland’s Wal-Mart-ex-
clusive CD/DVD ccmbo “Live on the
Inside” bowed atop the tally with 76,000.

It’s the first time three individual
couniry acts have topped the chart back
to back to back. Earlier this year, a
similar three-in-a-row scenario took
place when Keith Urban’s “Defying
Gravity” was followed by Rascal Flatts’
“Unstoppable” and then the country-
flavored multi-artist soundtrack to

“Hannah Montana: The Movie.”

“Keep” is McEntire’s second No. 1
on the Billboard 200, following her star-
studded 2007 “Duets” release. She also
sets a historic record on Top Country
Albums this week (see Between the Bul-
lets, page 57).

While “Duets” charted with an eye-
popping 301,000 copies, that number
was probably inflated by McEntire’s
release-week stop on “The Oprah
Winfrey Show.” McEntire appeared
on the program alongside her “Duet”
partners Kelly Clarkson and Justin
Timberlake.

McEntire’s new set didn’t get the
“Oprah” treatment, though she did
perform on the Aug. 21 edition of
ABC’s “Good Morning America.”
The album was also goosed by
her July 31 performance on
QVC, during which viewers
were offered a deluxe version
of the set.

Foramore appropriate com-
parison, consider how the
96,000-copy start of “Keep”
stacks up against McEntire’s
earlier studio albums. The
96,000 launch is her best sales
bow with a regular studio set
since 1995’s “Starting Over”
sold 97,000 when it entered at
No. 5 on the Billboard 200 and

No. 1 on Top Country Albums.

McEntire released four studio sets
between “Starting Over” and “Duets.’
All of them opened with
sales between 68.000
and 93,000.

“Keep” is McEntire’s
first album for Valory
Records, after spending
25 years on MCA Nash-
ville. As Valory is distrib-
uted through Universal
Music Group Distribu-
tion, this is the fifth No.
1 album in a row on the Billboard 200
that is distributed by UMGD. It’s the
first time a distribution company has
managed the feat since UMGD did so
a little more than a year ago with six
straight No. 1s. That’s when Lil
Wayne’s final week at No. 1 with “Tha
Carter 111" was followed by Nas’ “Un-
titled,” Miley Cyrus’ “Breakout,” Sug-
arland’s “Love on the Inside,” the
“Mamma Mia!” soundtrack and Jonas
Brothers’ “A Little Bit Longer.

UMGD will likely make it six in a
row next week, as Colbie Caillat’s Uni-
versal Republic set “Breakthrough” will
probably top the list.

Also, Universal Music Group Nash-
ville claimed first-time consecutive No.
1s on the Billboard 200 with last week’s
Strait chart-topper.

IVIa I-I(et \A’at(:l1 A Weekly National Music Sales Report
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2009 CHANGE

Year-To-Date Album

JACKSON REIGNS: As Billboard has
documented since June, Michael Jack-
son’s 2003 hits set “Number Ones” has
been a tremendous seller,
notching six nonconsecu-
tive weeks at No. 1 on the
Top Comprehensive Al-
bums chart. (The tally
blends catalogand current
sets, unlike the currents-
only Billboard 200.) This
week, it sells 68,000 copies
(down 15%) and ranks at
No. 2 on the tally (viewable
atbillboard.biz/charts). Inturn, the set's
2009 total rises to 1.62 million—pulling
itahead of Taylor Swift’s “Fearless” (1.61
million) as the yeur’s top-selling albun.

MOMENT OF GEEKDOM: The “Tron”
movie soundtrack appears on a Billboard
chart for the first time since 1982. It
bows at No. 22 on Top Soundtracks
(viewable at billboard.biz/charts) fueled
by its placement as a Deal of the Day in
Amazon’s MP3 store, selling for $1.99
on Aug. 19. The set went from selling
basically nothing to exceeding 1,000
copies. Every copy sold was a digital
download, as the CD has been out of
print since 2003.

In 2010, Walt Disney will release
“Tron Legacy,” a 3-D sequel with music
by Daft Punk. .
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The act, fronted hv
vocalist Natalie
Horler, notches its
third top 10 album
on the Top
Electronic Albums
chart. The set’s title
track rises 80-57 on
the Billboard Hot
100 with a 61% gain
in downloads.

Thanks in part to its
hit single “Say Hey
(I Love You),”
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TOP INDEPENDENT"

=
5E E8 ARTIST Title
<% 2Z |MPRINT & NUMBER / DISTRIBUTING LABEL-(PRICE)
HOT SHOT THIRD EYE BLIND Ursa Major
REAUT | MEGA COLLIDER 01* (14.98)
1 25 JASON ALDEAN Wide Open

BROKEN BOW 7637 (18.98

SISTER HAZEL
””” CROAKIN' PDETS 61238 ROCK RIDGE (9 98)

' CREEDENCE CLEARWATER REVIVAL Opus Collection

| CONCORO 1512 EX STARBUCKS (12 981
BREATHE CAROLINA
FEARLESS 30127 (14.98)

OTEP
VICTORY 529 (13.98) ®

Release

Hello Fascination

Smash The Control Machine

¢ I CHICKENFOOT " Chickenfoot
REDLINE 20091 (13.98)
EMMURE Felony
YICTORY 526 (13 98)

7 E ALL TIME LOW Nothing Personal
| HOPELESS 9

. B SLAUGHTERHOUSE

E1 2052 (17 98

Slaughterhouse

- it
23 -0-00-0~ Qi

o B PHOENIX Woltgang Amadeus Phoenix

‘ @ LOYAUTE 0105° GLASSNOTE (11.98)

12 11 19 CAGE THE ELEPHANT Cage The Elephant

DSP/JIVE 49658 JLG (13.98) B

43 8 . DORROUGH Dorrough Music
B NGENIUS 5114E1 117 98)

13 11 | VARIOUS ARTISTS Vans Warped Tour: 2009 Tour Compilation
SIDEINEDUMMY 1387 (8.98)

e AS TALL AS LIONS
lHlPLE CROWN 03096° {14.98) ¥
10 .'I' 563 0000‘ KEDAR {17 98)
G GWAR
=4 SLAVE PIT 14751/METAL BLADE (13 98}
) ", BEHEMOTH
18 5 2 METAL BLADE 14745 (15.98)
2 SOUNDTRACK
s 12 B‘:{ 19 70453 EX 16 98)
@ mENDAN BENSON
) B 8)
"\4 SILVERSUN PICKUPS
21 15 @ ANGERBIRD 035° 115 98)

You Can't Take It With You

Signature

Lust In Space

Evangelion

American Idol Season 8. The 5 Song EP

My Old, Familiar Friend

Swoon

14 14 DANE COOK {Solated INcident

22 COMEDY CENTRAL 0085 (15.98 CD/OVD) #
@ 20 2 [BRZMEH DELBERT MCCLINTON & DICKSO Acquired Taste
= (LTS W NEw WEST 6174 (17.98) @
.. COLT FORD Ride Through The Country
24 14 15? AVERAGE JOE $ 1001 {16 98) =
', DJ SKRIBBLE Total Ciup Hits 3
25 16 E'g.l{ THRIVEDANCE THRIVEMIX 90814/THRIVE (18.98)
. GRIZZLY BEAR Veckatimest
26 20 _‘.3 WARP 0182" (15 98}
.z PASSION PIT Manners
= 2 _1_%] FRENCHKISS 43886/COLUMBIA (12.98
Watch Me Fall

@ JAY REATARD
MATADOR 800 (14 98}

@ MEW  No More Stories Are Told Today I'm Sorry They Washed Away.
EVIL OFFILE 19947 (OLUMBIA (12.98)
22 3

. VARIOUS ARTISTS
CONCOKU 1811 IX STARBULKS (12.98)
A DAY TO REMEMBER
T vaUN 14" I1J‘““l
"MOS DEF
OWNTOWN 70055° (16 98)
l EARNEST PUGH
33 35 EPM BLACKSMOKE 3070 WORLDWIDE (13.98)

THE TING TINGS
34 25 66 COLUMBIA 28925 (12 98)

FLEET FOXES
38 18 Lﬂ; SUB POP 777 {13.98)

@ ¥ JOE HENRY
| ANT!- 87026 EPITAPH {17.98)

Town And Country Blues

31 27 Homesick

32 23 Ml The Ecstatic

LIVE: Rain On Us

We Started Nothing

Fleet Foxes

Blood From Stars

. THRICE Begyars
37» 4 E,.: VAGRANT DIGITAL EX (9 98)
MATT & KIM Grand
38 24 88 .o, ] 08" (1198
39 29 Mg THE DEVlL WEARS PRADA  With Roots Above And Branches Below
L-\:n. FERRET 123 (14 98)
~ | CLUTCH Strange Cousins From The Wes!
40 316 WEATHERMAKER C 009 (14 98)
a1 2 RAY LAMONTAGNE Gossip In The Grain
| RCA 32670 (18 98)

JONNY CRAIG A Dream Is A Question You Don't Know How To Answer
RISE 084 (13.98)
YIM YAMES
ATO 0074 (6 98)
CLYDE CARSON

Tribute To (EP)

Bass Rock (ﬁ

MOE DOE 7777 (7 98)

THE ANTLERS Hospice
FRENCHKISS 011 (12.98
' BAND OF SKULLS Baby Darling Doll Face Honey
| SHANGRI-LA 101027" {9 98)

JOB FOR A COWBOY Ruination

47 3 :ﬁ METAL BLADE 14744 (13 98)

SOUNDTRACK
48 30 PR (ew e 30152 (15 98)

Harry Potter And The Hall-Blood Prince

@ I COLIN HAY American Sunshine
LAZY EYE 4512/COMPASS (17 98)
= 3 1_ STRYPER Murder By Pride

BiG3 36868 (13 98)

Kings of Leon’s “Only by the Night” reaches a new peak (No. 4) on
the Billboard 200 (45,000 sold, up 8%) and earns a significant
achievement on Top Digital Albums. On the latter list, the album
claims its ninth nonconsecutive week of at least 10,000 downioads
(No. 2, 14,000). Only three other albums have done that: Tayior
Swift’s “Fearless” (nine weeks), Coldplay’s “Viva La Vida or Death
and All His Friends” (12) and the “Twilight” soundtrack (17).

52 Go to www.billboard.biz for complete chart data

Billoeard.

SALES DATA
CDMPILED BY

nielsen
SoundScan

I =
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=5 <% 2T MPRINT/ DISTRIBUTING LABEL
o THIRD EYE BLIND Ursa Major
WEGA COLLIDER

o 3 45 KINGS OF LEON Only By The Night

S RCA/AMS B
o 'MUTEMATH
TELEPROMPT /WARNER BRO
REBA
STARSTRUCK MO100/VALORY &

PATTON OSWALT
DEGENERATE /WARNER BROS +

o KATE EARL
UNIVERSAL REPUBLIC /UMRG
¥ 8 THE BLACK EYED PEAS
INTERSCOPE 1GA
K SOUNDTRACK

Armistice

Keep On Loving You

My Weakness Is Strong

Kate Earl

The EN.D.

(500) Days Of Summer

5 R 10X SIKE WARNER BROS
o SEAN PAUL imperial Blaze
| VP ATLANTIC AG @
1 . GEORGE STRAIT Twang

MC2 NASHVILLE UMBN
DAUGHTRY
i "‘ 19RCA RMG +
TAYLOR SWIFT
W BIG MACHINE

COLDPLAY
CAPITOL

Leave This Town

Fearless

Viva La Vida or Death And All His Friends

m SISTER HAZEL Release
CROAKIN' POETS /ROCK RIDGE

15 . LADY GAGA The Fame
STREAMLINE KONLIVE/CHERRYTREE/INTERSCOPE /IGA

16 15 12 ZAC BROWN BAND The Foundation
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC /AG

17 7 H SOUNDTRACK Twilight

| SUMMIT/CHOP SHOP ATLANTIC /AG
18 16 .’-"IIZI DAVE MATTHEWS BAND  Big Whiskey And The GrooGrux King

BAMA RAGS RCA RMG i+

'E owL CITY
a2y B8 UNIVERSAL REPUBLIC /UMRG

b SOUNDTRACK
@ WALT DISNEY

Ocean Eyes

Hannah Montana: The Movie

21 2 COBRA STARSHIP ot Mess
DECAYOANCE FUELED BY RAMEN
THE FRAY The Fray
== i 201 EPIC /SONY MUSIC @

23 18 PHOENIX Wolfgang Amadeus Phoenix
LOYAUTE /GLASSNOTE

@ LEDISI
VERVE FORECAST VG
@ DAVID NAIL

MCA NASHVILLE UMGN

Turn Me Loose

RANKING

=
=
~
=
=

CERT.

3
4+ B
w»
1

|

69

46

12

53
37

17

13

.
!.
# @
=

42 |

=
I'm About To Come Alive 54

e

LE E5 ARTIST

<2 ZZ IMPRINT / OISTRIBUTING LABEL

3 2 NEIL DIAMOND Hot August Night/NYC
COLUMBIA/LEGACY 56001 EX/SDNY MUSIC &

THIRD EYE BLIND
MEGA COLLIDER 01°

REBA

STARSTRUCK M0100 VALORY &

Ursa Major

Keep On Loving You

2 o GEORGE STRAIT Twang
S5 MCA NASHVILLE 013173*/UMGN
SISTER HAZEL Release

CROAKIN POETS 61238/ROCK RIDGE

MICHAEL JACKSON Thriller

FS
iy
- ot

60- 00000

5 EPIC LEGACY 17986°/SONY MUSIC
BREATHE CAROLINA Hello Fascination
FEARLESS 30127
MUTEMATH Armistice
TELEFRUMI'T 519783/ WARNER BROS

DAUGHTRY
19 AUA 93744,RMG @

KINGS OF LEON
RCA 12/RMG

Leave This Town

-
-
-~
~

Only By The Night

-
LM
-
ES

3|

13 10 m MICHAEL JACKSON Off The Wall
EPIC/LEGACY 66070 SONY MUSIC
', BEHEMOTH Evangelion
LSl | METAL BLADE 11745

SOUNDTRACK Woodstock: Music From The Criginal Soundirack And More
COTILLIIN 518805/RHING

5]

BAMA RAGS/RCA 18712° RMG 1+

WILCO
NONESUCH 516608°/WARNER BROS

@ DELBERT MCCLINTON & DICK50
NEW WEST 6174 &

16 17 |7 LEVON HELM Electric Dirt
I DIRT FARMER VANGUARD 79861 /WELK
17 11 @ MICHAEL JACKSON Number Ones
MJJ EPIC 82098 “UNY MUSIC o
18 7 2 THEEARLY HOURS Falling Elevators EP
! | STREET TALx MEDIA 001 -
19 18 "f' MICHAEL JACKSON The Essential Michael Jackson __
B EPIC.LEGACY 94287 SONY MUSIC
[ TAYLOR SWIFT Fearless
20 22 1328 G yyacHNE 0200 +
21 15 . JASON MRAZ We Sing. We Oance. We Steal Things.
80 ATLANTIC 4485087 AG +
- MAXWELL BLACKsummers'night
22 16 B8R (G Unain 59142 SONY WUSIC +
23 25 Tr‘ DAVE MATTHEWS BAND  Big Whiskey And The GrooGrux King
'-':'3
8

Wilco (The Album)
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The week’s most-streamed videos on AOL.

TITLE
Z  ARTIST {IMPRINT/LABEL)
WHITE HORSE
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
TELL ME SOMETHING | DON'T KNOW
iLEﬁA GOMEZ RAITR & TIE}
LOVE STORY
TAYLOR SWIFT (BIG MACHINE)
SNEAKERNIGHT

4 3 3 yanEssA HUOGENS (HOLLYWOOD)
5 5 17 OURSONG
TAYLOR SWIFT (BI6 MACHINE UNIVERSAL REPUBLIC
PICTURE TO BURN
€ 6 I poviomswiEr s mecE
> | i FLY ON THE WALL
MILEY CYRUS (HOLLYWOOD)
8 10 5 TEARDROPS ON MY GUITAR
TAYLOR SWIFT (B1G MACHINE
a 15 10 POKER FACE
LADY GAGA (STREAMLINE KONLIVE/CHERRYTREE/INTERSCOPE)
10 11 6 SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD COLUMBIA)
CRUSH
9 5 gaup archuter (18/vELG)
HOT N COLD
12 13 2y permy caiToy o
CIRCUS
13 - 1 gune seeans (JIVE/ILG )
NEW CLASSIC
14 8 6 puew seeiey & SELENA GOMEZ (RAZOR & IIE
{48 . 1 EXCUSE ME MOMMA

MISHON (DYNASTY ZONE 4 STREAMLINE INTERSCOPE)

ﬂ:e i i 2% TITLE The week's most-streamed songs on Yahoo! Music.
R 7S~
Eg S= =S ARTIST (MPRINT/LABEL)
1 1 8 THRILLER
MICHAEL JACKSON (EPIC/LEGACY)
2 2 6 OBSESSED
MARIAH CAREY (ISLAND/IDJMG)
3 1 NUMBER ONE
y! R. KELLY FEATURING KER! HILSON (JWE/JLG)
a i 5 YOU BELONG WITH ME
TAYLOR SWIFT (BIG MACHINE, UNIVERSAL REPUBLIC)
CIRCUS
8 = 7 ier spesns (IVE/ILG)
o I HALO
BEYONCE (MUSIC WORLD/COLUMBIA)
7 5 11 POKER FACE
LADY GAGA STREAMLINE KONLIVE/CHERRYTREE/INTERSCOPE
8 78 7 ALWAYS BE MY BABY
MARIAH CAREY (COLUMBIA)
9 gl KNOCK YOU DOWN
! KERI HILSON FEATURING KANYE WEST & NE-YO (MOSLEY/ZONE 4/INTERSCOPE
10 5 SOULMATE
NATASHA BEOINGFIELO (PHONOGENIC EPIC)
IN YOUR EYES
8| 8 17 KYLIE MINOGUE (CAPITOL)
12 11 4 DON'T STOP THE MUSIC
RIHANNA (SRP DEF JAM/IDJMG)
BILLIE JEAN
13 12 7 MICHAEL JACKSON (EPIC/LEGACY)
UMBRELLA
14 13 4 i FEATURING JAY-Z [SRP DEF JAM IDJMG)
5 14 1 SINGLE LADIES (PUT A RING ON IT)

BEYONCE (MUSIC WNRLY ~DLUMBIA)

biz.

TITLE

ARTIST (IMPRINT / DISTRIBUTING LABEL)

i MY WEAKNESS IS STRONG
] PATTON OSWALT (DEGENERATE/WARNER BROS
ISOLATED INCIDENT
DANE COOK (COMEDY CENTRAL)
INCREDIBAD
THE LONELY ISLAND (UNIVEF
KING BABY
JIM GAFFIGAN (COMEDY CENTRAL

EL NINO LOCO
'RODNEY CARRINGTON (CAPITOL NASHVILLE)

LAST
EEK

WEEKS

ON CHT

28 §238)

AL REPUBLIC/UMRG)

4 2

o 5 7p FLIGHT OF THE CONCHORDS (SOUNDTRACK)
FLIGHT OF THE CONCHOROS (HBO SUB FUP)
BO BURNHAM
7 6 24 gy purneam (COMEDY CEniRAL o

o 7 g BEHAVIORAL PROBLEMS

RON WHITE (CAPITOL NASHVILLE)
o g sy DO YOU BELIEVE IN GOSH?

MITCH HEOBERG (COMEDY CENTRAL)

ON THE CAN

LARRY THE CABLE GUY (JACK/WARNER BROS (NASHVILLE)/WRN

41 11 § JERRY CLOWER: COLLECTOR'S EDITION

JERRY CLOWER (UNIVERSAL 'PECIAL MARKETS MADACY| o
12 10 3 UNBALANCED LOAD

DOUG BENSON (COMEDY CENTRAL)
@ 14 53 ANTICIPATION

LEWIS BLACK (COMEDY CENTRAL,

3 BALLOONS
14 12 24 Srepuen LyngH (HHAT ARE REGORDS?) -
45 13 29 THE GREATEST HITS: THE 50TH ANNIVERSARY COLLECTION

RAY STEVENS (CURB:
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

| GOTTA FEELING
THE BLACK EYED PEAS (INTERSGOPE)

YOU BELONG WITH ME

TAYLOR SWIFT (BIG MACHINE, UNIVERSAL REPUBLIC)
KNOCK YOU DOWN

 KERI HILSON FEAT, KANYE WEST & NEYD (MOSLEY/ZONE 4/NTERSCOPE )
BEST | EVER HAD

_DRAKE (YOUNG MONEY,CASH MONEV/UNNERSAL MOTOWN)
USE SOMEBODY

KINGS OF LEON (RCA RMG)

DOWN

JAY SEAN FEAT LIL WAYNE (CASH VIONEV/UNVERSAL REPUBLIC)
WAKING UP IN VEGAS

KATY PERRY (CAPITOL)

HOTEL ROOM SERVICE
EITBUCEI(MAY305/ROFGIGROUNDS/)/RMG]
OBSESSED

MARIAH CAREY (ISLAND/IDJME)

BREAK UP

MARIO FEAT GUCCI MANE & SEAN GARRETT (30 STREET/UAME)
LOVEGAME

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREEINTERSCOPE)
PRETTY WINGS
MAXWELL (1//LUMBIA)

GOOD GIRLS GO BAD
COBRA STARSHE FEAT LEGHTON MEESTER (CATDA CEFUELED BY RAMENATLATRR?]
RUN THIS TOWN

_JAY-Z, RIHANNA & KANYE WEST (ROC NATION)

EVERY GIRL

YOUNG MONEY (YOUNG MONEY/CASH MONEYUNNERSAL MOTOWR)

THROW IT IN THE BAG

FABOLOUS FEAT. THE DREAM |1 5t T STORM/DEF JAMID%) B
| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)

SHE WOLF

SHAKIRA (SONY MUSIC LATIN/EPIC)

BATTLEFIELD

JORDIN SPARKS (19/JIVE/JLG)

NO SURPRISE

DAUGHTRY {19 RCA RMG)

SUCCESSFUL

DRAKE FEAT. TREY SONGZ 57 UNG MgN_Eyﬁ')ASH MONEY/UNNVERSAL MOTOWN)
PLEASE DON'T LEAVE ME

PINK (LAFAUE JLG) o

BIG GREEN TRACTOR

JASON ALDEAN (BROKEN BOW)

I'M YOURS

JASON MRAZ ATLANTIC/RRP)
BOOM BOOM POW
THE BLACK EYED PEAS (WILL.| AM/INTERSCOPE)

adult contemporary, R&B/| OR, Cf

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
PARTY IN THE U.S.A.
&3 MILEY CYRUS (1DLLYWOOD)

| GOTTA FEELING

THE BLACK EYED PEAS (INTERSCOPE)

RUN THIS TOWN
JAY-Z. RIHANNA & KANYE WEST (ROC NATIDN)
DOWN

JRY SEAN FEAT. LIL WAYNE (CASH MONEYUNVERSAL REPUBLIC)
USE SOMEBODY

KINGS OF LEON (H{ ‘_»iM(qi
GOOD GIRLS GO BAD
OBBASARSHP FATRNG6HTON VESTR 26040054
SHE WOLF
_SHAKIRA (SONY MUSIC LATIN/EPIC)
YOU BELONG WITH ME
TAYLOR SWIFT (81G MACHINE)
HOTEL ROOM SERVICE
PITBULL (MR. 305/P0L0 GHOUl‘I_DS J/RMB)
SEND IT ON

DISNEY'S FRIENDS FOR CHANGE (WALT DISNEY/HOLLYWOOD)
OBSESSED

MARIAH CAREY (151 AND/IDJMG)

BOOM BOOM POW

THE BLACK EYED PEAS (WILL.|.AM/INTERSCOPE)
BEST | EVER HAD

DRAKE (YOUNG MONEY/CAS | MONEY/UNVERSAL MOTOWN)
FIRE BURNING

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
WHATCHA SAY

JASON DERULD (BELUGA HEIGHTS/WARNER BROS )
BATTLEFIELD

JORDIN SPARKS (19/JIVE/JLG)

KNOCK YOU DOWN

KERIHILSON FEAT KANYE WEST & HEYD (NOSIEVZONE 4NTERSCO%E)
LOVE DRUNK

BOYS LIKE GIRLS (COLUMBIA)

21 GUNS

GREEN DAY (REPRISE)

ONE TIME
JUSTIN BIEBER (ISLAND IDIMG)

BIG GREEN TRACTOR

JASON ALDEAN (BROKEN BOW)

NEW DIVIDE

LINKIN PARK (MACHINE SHOP/WARNER BROS.)
I'M IN MIAMI TRICK
LMFAD (PARTY ROCK/INTERSCOPE)

WAKING UP IN VEGAS

KATY PERRY (CAPITOL)

BREAK UP

MARID FEAT. GUCC MANE & SEAN GARRETT (3R0 STREETLLRMG)
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_ PARACHUTE (MERCURY/IDJMG)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

FIRE BURNING

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
SUMMER NIGHTS

RASCAL FLATTS (LYRIC STREET)

HER DIAMONDS

'ROB THOMAS (EMBLEM/ATLANTIC)

BOOTS ON

RANDY HOUSER (UNIVERSAL SOUTH)

LIVING FOR THE NIGHT

GEORGE STRAIT (MCA NASHVILLE)

ALRIGHT

DARIUS RUCKER (CAPITOL NASHVILLE)

SMALL TOWN USA

JUSTIN MODRE (VALORY)

BE ON YOU

FLD RIDA FEAT. NE-YD (POE BOY/ATLANTIC)
WETTER (CALLING YOU DADDY)
TWISTA FEAT ERIKA SHEVON (GET MONEY GANG CAPITOL)
SECOND CHANCE

SHINEDOWN (ATLANTIC)

THE CLIMB

MILEY CYRUS (WALT DISNEY/HDLLYWDOO)
PEOPLE ARE CRAZY

BILLY CURRINGTON (MERCURY NASHVILLE)
LAST CHANCE

GINUWINE (NO1IF | ASYLUM/WARNER BROS.)

ICE CREAM PAINT JOB
DORROUGH (NGENIUS E1)
BIRTHDAY SEX
JEREMIH (MICK 55HULTZ/DEF JAM/IDJMG)
AMERICAN RIDE

0:0000:0¢ ¢ 2m

o
L)

000006

TOBY KESTH (SHOW DOG NASHVILLE} 68
TRUST 87
KEYSHIA COLE OUET WITH MONICA (IMANVGEFFENINTERSCOPE)

HALO )
BEYONCE (MUSIC WORLO/COLUMBIA)

EGO

_ BEYONCE (MUSIC WORLO/COLUMBIA)
NEVER SAY NEVER
THE FRAY (EPIC)
POKER FACE
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
GOD IN ME
MARY MARY FEAT. KIERRA SHEARD (MY BLOCK/COLUMBIA)
I'LL JUST HOLD ON
BLAKE SHELTON (WARNER BROS (NASHVILLE)/WRN)

BAREFOOT AND CRAZY
JACK INGRAM (Bi1) MACHINE)

0 : 000600

KEITH URBAN {CAPITOL NASHVILLE)
nd Chrt

Jazz, Lati an format:

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

SWEET DREAMS

BEYONCE (MUSIC WORLD/CDLUMBIA)

| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)

SAY HEY (I LOVE YOU)

HCHAEL FRANT & SPEARSEAD FEAT CHERNEANDERSDN 500500 e ATLUMIERSA. REPLBLL
LOVEGAME

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREEANTERSCOPE)
ICE CREAM PAINT JOB

D (NGENIUS/E1)

FALLING FOR YOU

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

YOU'RE A JERK

NEW BOYZ (ASYLUM. WARNER BROS )

THROW IT IN THE BAG

CERT

THE CLIMB

MILEY CYRUS (WALT DISNEY/HOLLYWOOD
EVACUATE THE DANCE FLOOR
CASCADA (ROBBINS)

TOES

ZAC BROWN BAND (HOME GROWN/ATLANTICTBGGER PCTURE)
MAKE HER SAY

KID CUDI FEAT KANYE WEST & COMMON (50,0 D/UNVERSAL MOTON
NO SURPRISE

DAUGHTRY (1 R4 BMG)

POKER FACE

LADY GAGA (STFE MLV KNLVE/GHERRYTREEANTERSCOPE)
ALREADY GONE

KELLY CLARKSON (19,RCA RMG)

NEVER SAY NEVER

THE FRAY (EPIC

WANTED

JESSIE JAMES (MERCURY/IDJMG)

IMMA STAR (EVERYWHERE WE ARE)
JEREMIH (MICK SCHULTZ/DEF JAM/DJMG)

SO FINE

SEAN PAUL (VP/ATLANTIC

PEOPLE ARE CRAZY

BILLY CURRINGTON (MERCURY NASIIVILLE)

SHE IS LOVE

DON'T TRUST ME
30H!3 (PHOTO FINISH/ATLANTIC/RRP)

MAGIC

SELENA GOMEZ (WALT DISNEY)
BIRTHDAY SEX

_JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG)
SECOND CHANCE

SHINEBOWN (ATLANTIC)
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61
83
58
63
65
4l

54

62
68
64
69
73

66

33
55
49
47
74
58
56
52
61
63

38

60

25

70

66
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72
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WEEKS

13
20

1

12

TITLE
ARTIST (iMPRINT / PROMOTION LABEL)}

I NEED A GIRL

TREY SONGZ (SONG BOOK/ATLANTIC)

DON'T TRUST ME

30H!3 (PHOTO FINISI/ATLANTIC/RRP)

YOU'RE A JERK

NEW BOYZ (ASTLUM WARNER BROS.)

WELCOME TO THE FUTURE

ERAD PAISLEY (}R\STA NASHVILLE)

NEW DIVIDE

LINKIN PARK (MACHINE SHOP/WARNER BROS )

IT'S A BUSINESS DOING PLEASURE WITH YOU
TIM MCGRAW (C1IRB)

LOVE YOUR LOVE THE MOST

ERIG CHURGH (L APITOL NASHVILLE) B
GETTIN' YOU HOME (THE BLACK DRESS SONG)
CHRIS YOUNG (RCA NASHVILLE)

WASTED

GUCCI MANE FEAT, PLIES (MIZAY/SO ICEY/WARNER BROS )

SO FINE
SEAN PAUL (VP/ATLANTIC)

PARTY IN THE U.S.A.
MILEY CYRUS (HOLLYWDOO)

6

10

21 GUNS
GREEN OAY (REPRISE)

COME BACK TO ME

_DAVID COOK 119 2CA'RME)

WILD AT HEART

GLORIANA (EMUi EM REPRISE/WARNER BROS /WRN)
SOUNDS LIKE LIFE TO ME

DARRYL WORLEY (5TROUL AVARIOUS)

SAY HEY (I LOVE YOU)
WICHAEL FRANTI § SPEARYEAD FEAT CHERIRE ANDERSON (800400 ek AT

MAKE HER SAY

KID CUDI FEAT KANYE WEST & COMMON (G.0.0D/UNVERSAL MOTOWN)
TOES

ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIGGER PICTURE)
LOVE DRUNK

BOYS LIKE GIRLS (COLUMBIA)

NVEF

2

FALLIN' FOR YOU
COLBIE CAILLAT {UNIVERSAL REPUBLIC)

WHATCHA SAY
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.)

NOT MEANT TO BE
THEORY OF A DEADMAN (604 ROADRUNNER/RRP)

RUNAWAY
LOVE ANO THEFT (CAROLW000)

Al

OUT LAST NIGHT
KENNY CHESNEY (BNA)

£3

10
30

18

1

2

14

2

32

2

58

28

28

47

1

Go to www.billboard.biz for complete chart data

UNDER
PLEASURE P (ATLANTIC)

=
3
-
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CERT.

ARTIST (IMPRINT / PROMOTION LABEL)

IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADRUNNER/RRP)

I'M YOURS

JASON MRAZ (ATLANTIC/RRP)

JUMP

FLO RIDA FEAT. NELLY FURTADO (POE BOY/ATLANTIC)
ALRIGHT

DARIUS RUCKER (CAPITOL NASHVILLE)

HALO

BEYONCE (MUSIC WORLD/COLUMBIA)

HERE WE GO AGAIN

DEMI LOVATO (HOLLYWOOD)

SMILE

UNCLE KRACKER (TOP DOG ATLANTIC
PLEASE DON'T LEAVE ME

PINK (LAFACE JLG)

EVERY GIRL

YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWR)
NEED YOU NOW

LAQY ANTEBELLUM (CAPI10L NASHVILLE)
SUMMER NIGHTS

RASCAL FLATTS (LYRIC STREET)

HER DIAMONDS

RDB THOMAS (EMBLEM/ATLANTIC)

BROKEN

LIFEHOUSE (GEFFEN/INTERSCOPE)
AMERICAN RIDE

TOBY KEITH (SHOW DOG NASHVILLE)

THAT'S NOT MY NAME

THE TING TINGS (COLUMBIA)

HOT MESS

COBRA STARSHIP (DECAYDANCE/FUELED BY RAMENRRP)
SEXY BITCH -

DAVID GUETTA FEAT. AKON (GUM/ASTRALWERKS/CAPITOL)
JUST DANCE

LADY GAGA FEAT COLBY DDONIS (STREAMLINEKONLVEINTERSCOPE)
ONLY YOU CAN LOVE ME THIS WAY
KEITH URBAN (CAPITDL NASHVILLE)

SEX ON FIRE
KINGS OF LEON (RCA/RMG)

RIGHT ROUND

FLO RIDA (POE BOY/ATLANTIC)

REPLAY

IYAZ (BELUGA HEIGHTS/REPRISE)

LOVE STORY

TAYLOR SWIFT (BIG MAGHINE)

FIREFLIES

OwWL CITY (UNIVERSAL REPUBLIC)

STARSTRUKK
30H!3 (PHOTO FINISH/ATLANTIC/RRP)

55

www americanradiohictorv com

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

Ehry

Where included, this award indicates the title
with the chart’s largest unit increase.

Where included, this award indicates the title with
the chart's biggest percentage growth.

[TI3E] Indicates album entered top 100 of The Biliboard 200
LT and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY
CD/Cassette prices are suggested list or equivalent prices, which
are projected from wholesate prices. ® after price indicates album
only available on DualDisc. CD/DVD after price indicates CD/DVD
combo only available. ® DuaiDisc available. ' CD/DVD combo
available. " indicates vinyl LP is available. Pricing and vinyl LP avail-
ability are not included on all charts. EX after catalog number indi-
cates title is exclusive to one account or has limited distribution.

SONG CHARTS

See legends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS
Hot 100 Airplay, Rock Songs, Hot Country Songs, Hot Rap
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
are compiled from a national sample of data supplied by Nielsen
Broadcast Data Systems. Charts are ranked by number of gross
impressions, computed by cross-referencing exact times of air-
play with Arbitron listener data. Mainstream Top 40, Adult
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay,
and Smooth Jazz Songs are ranked by total detections.
@ Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

e

RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultaneously after 20 weeks on the Billboard
Hot 100 and if ranking below No. 50. Songs are removed from
Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No.
50. Songs are removed from Hot Country Songs after 20 weeks
if ranking below No. 10 in detections or audience, provided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive week of
audience decline, regardiess of total chart weeks. Songs are
removed from Mainstream Top 40. Rock Songs, Mainstream
R&B/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks if ranking below No. 20. Descending
songs are removed from Adult Contemporary and Adult Top 40
after 20 weeks if ranking below No. 15, after 26 weeks if ranking
below No. 10, or after 52 weeks if ranking below No. 5.
Descending songs are removed from the Adult R&B, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 1S.

Where included, this award indicates the title
with the chart’s largest airplay increase.

CONFIGURATIONS

® CD single available. ® Digital Download available. ® DVD

single available. @ Vinyl Maxi-Single available. @ Vinyl single
available. @ CD Maxi-Single available. Configurations are not
included on all singles charts.

HOT DANCE CLUB SONGS
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

[IIZ] This award indicates the title, currently below the top 20 and on
T8 the chart the week before, with the largest increase in points.

AWARD CERT. LEVELS

ALBUM CHARTS
® Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 atbums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum). @ RIAA certification
for net shipment of 10 million units (Diamond). Numeral within
Platinum or Diamond symbol indicates album’s multi-platinum
level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes.  Certification for net shipments of
100,000 units (Oro). ' Certification of 200,000 units (Platino).
Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

® RIAA certification for 500,000 paid downloads (Gold).

B RIAA certification for 1 million paid downloads (Piatinum).

Numeral within platinum symbol indicates song's multiplatinum level.
RIAA certification for net shipment of 500,000 singles (Goid).

MUSIC VIDEO SALES CHARTS

® RIAA gold certification for net shipment of 25,000 units for
video singles. ) RIAA gold certification for net shipment of
50,000 units for shortform or longform videos. B RIAA platinum
certification for net shipment of 50,000 units for video singles.

J RIAA platinum certification for sales of 100,000 units for
shortform or longform videos. Numeral within platinum symbol
indicates song'’s multiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

® RIAA gold certification for net shipment of 50,000 units or $t mil-
lion in sales at suggested retail price. B RIAA platinum certification
for sales of 100,000 units or $2 million in sales at suggested retail
price. ' IRMA gold certification for a minimum sale of 125,000 units
or a dollar volume of $9 million at retail for theatrically released pro-
grams; or of at ieast 25,000 units and $1 million at suggested retail
for non-theatrical tities. | IRMA platinum certification for a minimum
sale of 250,000 units or a dollar volume of $18 million at retail for
theatrically released programs, and of at least 50,000 units and $2
million at suggested retail for non-theatrical titles.
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?‘? TITLE

£3 ARTIST (IMPRINT / PROMOTION LABEL) .
| GOTTA FEELING {
X0ICR 1 puack eveo peas (NTERSCOPE) |
3 11 YOU BELONG WITH ME
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
14 KNOCK YOU DOWN
KERI HILSON FEAT, KANYE WEST & NE-YO (MOSLEY/ZONE 4/INTERSCOPE,
WAKING UP IN VEGAS
KATY PERRY (CAPITOL)
USE SOMEBODY
KINGS OF LEON (RCA RMB)
6 10 GOOD GIRLS GO BAD
COBRA STARSHIP FEAT LEIGHTON MEESTER (£ CAYDANCE/FUELED BY RAMEN/ATLANTICRRP)
BATTLEFIELD
_.I[)HOIN SPARKS (19, JIVE/JLG)
LOVEGAME
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
DOWN |
M Jn SEAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)|
~ BEST | EVER HAD
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
' NO SURPRISE
2 DAUGHTRY {14 R A RMG)
7 FIRE BURNING
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
SHE WOLF
SHAKIRA {EPIC)
| KNOW YOU WANT ME (CALLE OCHO)
PIYBULL (ULTRA)
HOTEL ROOM SERVICE
PITBULL {MR 305 POLO GROUNDS 4 RMG)
PLEASE DON’T LEAVE ME
PINK (LATACE JLG)
DON'T TRUST ME
30HK!3 (PHOTO FINISH/ATLANTIC/RRP)
20 7 LOVE DRUNK
BOYS LIKE GIRLS (COLUMBIA)
BOOM BOOM POW
THE BLACK EYED PEAS (WILL.LAM/INTERSCOPE)
NOT MEANT TO BE
THEORY OF A DEADMAN |604/ROADRUNNER/RRP)
21 13 NEVER SAY NEVER
THE FRAY (EPIC)
PARTY IN THE U.S.A.
MILEY CYRUS (HOLLYWOOD)
IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADRUNNER/RRP)
2 4 OBSESSED
MARIAH CAREY (ISLAND/IOJMG)

g ' SO FINE
| SEAN PAUL (VP AILANTIC)
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@_ 25 13 HER DIAMONDS
ROB THOMAS (EMBLEM/ATLANTIC)
‘€% 27 7 NEWDIVIDE
- i LINKIN PARK (MACHINE SHOP/WARNER BROS )
33 5 SWEET DREAMS
BEYONCE {(MUSIC WORLD COLUMBIA)
& | SAY HEY (I LOVE YOU)

MICHAEL FRANTI & SPEARHEAD (B0O BOD WAX/ANTI-/UNIVERSAL REPUBLIC)
35 4 ONETIME
JUSTIN BIEBER (ISLAND/IDJMG)
29 20 | DO NOT HOOK UP
| KELLY CLARKSON (19/RCA/RMG)
10 RADAR
BRITNEY SPEARS (JIVE/JLG)
~ 1| WANNA
THE ALL-AMERICAN REJECTS (0OGHOUSE/DGC/INTERSCOPE)
BIRTHDAY SEX
JEREMIH (MICK SCHULTZDEF JAM/IDJMG)

) 3g » WHATCHA say
_ JASON DERULO (BELUGA HEIGHTS/WARNER BROS.)

:‘@ 1 B BE ON YOU
FLO RIDA FEAT. NE-YO (POE BOY/ATLANTIC)

3 "1'0 I'M IN MIAMI TRICK
| LMFAQ (PARTY ROCK/INTERSCOPE)

: 21 GUNS
38 37 3 GREEN DAY (REPRISE}

@ ALREADY GONE
- | KELLY CLARKSON (19/RCA/RMG)
- HUSH HUSH
) 2,8 9 THE PUSSYCAT DOLLS FEAT. NICOLE SCHERZINGER (INTERSCOPE)

a6 o

(s ERES

[

36 2

b

13115

Jay Sean logs the quickest rise into the top 10 on Mainstream Top 40
for 3 new male artist in two years, as “Down” darts 13-9 in its fifth
week. The climb to the top 10 is the fastest for a male newcomer since
Sean Kingston’s ““Beautiful Girls” vaulted 17-10 in its fourth week in
June 2007.

On Adult Top 40, Daughtry ties for the second-most No. 1s in the
chart’s 13-year history, as “No Surprise” lifts 2-1. The song is the
band’s fourth chart-topper, equaling Matchbox Twenty’s sum. The
groups trail only Nickelback, with five No. Is.

At No. 36 on Aduft
Top 40 (viewzble in
full at billboard
_biz/charts), Madonna
debuts with
“(elebration,”
extending her lead for
most entries (17) in
the chart’s history.
Alanis Morissette and
Sheryl Crow are in
second place with 15
SONgS apiece.

SEAN
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=% ES TITLE
vﬁa ARTIST (IMPRINT / PROMOTION LABEL)

1 24 73 | THE CcLIMB

o RIS MILEY CYRUS (WALT DISNEY/HDLLYWOOD)
I’'M YOURS

JASON MRAZ (ATLANTIC/RRP)

YOU FOUND ME

THE FRAY (EPIC)

2 2 5

3

w

4 4 44 LOVESTORY
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
a 5 23 COME ON GET HIGHER
. MATT NATHANSON (VANGUARD/CAPITOL
o g 15 HER DIAMONDS
, ROB THOMAS (EMBL_EM ATL ANTIC)

BETTER IN TIME
LEQNA LEWIS (SYCD/J/RMG)
WHAT ABOUT NOW
DAUGHTRY (RCA/RMG)
LOVE REMAINS THE SAME
~ GAVIN ROSSDALE (INTERSCOPE}

HOT N COLD

KATY PERRY (CAPITOL)

YOU BELONG WITH ME
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

1,2,3,4
12 10 18 PL’AIN WHI’TE T'S (HOLLYWOOO)
@ 15 o |l PLEASE DON'T LEAVE ME
KL PNk (LAFACEILG) |
\ 12 g9 LYCKY
JASON MRAZ & COLBIE CAILLAT (ATLANTIC/RRP)
) HERE COMES GOODBYE
“ =20 R_ASPAL FLATTS (LYRIC STREET/HOLLYWOOD)
G 16 13 NO SURPRISE
DAUGHTRY (19/RCA RMG)

COME BACK TO ME
1 DAVID COOK (19/RCA RMB)
IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADRUNNER/RRP)
- 18 10 ELECTRICITY
" ELTON JOHN (MERCURY/DECCA BROADWAY/DECCA)
6 CLOSER TO LOVE
MAT KEARNEY (AWARE/COLUMBIA)
SHE IS LOVE
PARACHUTE (MERCURY/IDJMG)
SECOND CHANCE
SHINEDOWN (ATLANTIC)
| LOOK TO YOU
WHITNEY HOUSTON (ARISTA/RIG)
FALLIN' FOR YOU
COLBIE CAILLAT (LNJVERSAL REPUBLIC)
HEART ON MY SLEEVE
MICHAEL JOHNS (1RP/DOWNTOWN)

§E 25 TiTLe
Z 22 ARTIST (WMPRINT / PROMOTION LABEL)
' BRI

2 1 NO SURPRISE
n—— SUSIGHEIEIRE = =

", | 13 HER DIAMONDS o
ROB THOMAS (EMBLEM/ATLANTIC)
#) ; 19 PLEASE DON'T LEAVE ME

PINK (LAFACE/ILG)

USE SOMEBODY

] KINGS OF LEGN (RCA/RMG)

15 WAKING UP IN VEGAS

KATY PERRY (CAPITOL)

COME BACK TO ME

DAVID COOK (19/RCA/RMG)

5 57 SECOND CHANCE

SHINEDOWN (ATLANTIC)

YOU BELONG WITH ME

TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
44 FALLIN’ FOR YOU

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADRUNNER/RRP)

3 " | GOTTA FEELING

THE BLACK EYED PEAS (INTERSCOPE)

NEVER SAY NEVER

THE FRAY (EPIC)

2 CLOSER TO LOVE
MAT KEARNEY (AWARE/COLUMBIA)

S 000!

00

8006:

= A 14 20 SHE IS LOVE

k. i PARACHUTE (MERCURY/IDJMG)
i . 21 GUNS

Q. 15 12 Goeew pav (REPRISE)

SAY HEY (I LOVE YOU)

% 7 MICHAEL FRANT! & SPEARHEAD (BOO BOO WAVANTI-/UNIVERSAL REPUBLICH
e N5 SMILE

UNCLE KRACKER (0P DOG/ATLANTIC)

STAY

SAFETYSUIT (UNIVERSAL MOTOWN)
18 g STARING DOWN
COLLECTIVE SOUL (LOUD & PROUO/ROABRUNNER/RRP)

BATTLEFIELD
JORDIN SPARKS (19/JIVE/JLG)

086806

KELLY CLARKSON (19/RCA/RMG)

CHANCES
FIVE FOR FIGHTING (AWARE/COLUMBIA)

E " 51 10 NEW DIVIDE
] LINKIN PARK (MACHINE SHOP/WARNER BROS )
@ 23 12 99 TIMES
KATE VOEGELE (MYSPACE/DGC/INTERSCOPE)
| 7. 3 ALREADY GONE
! KELLY CLARKSON (19 RCA RMG)
2a 23 13 ' DO NOT HOOK UP

Go to www.billboard.biz for complete chart data

Billbeard.

i
1 112 NEW DIVIDE

L. LINKIN PARK (MACHINE SHOP/WARHER BROS.)
o 4 & THEFIXER
PEARL JAM (MONKEYWRENCH)
= -
SOUND OF MADNESS
3“' ! 12 SHINEDOWN (ATLANTIC)
i USE SOMEBODY
L 4 %2 KINGS OF LEON !ROA/RMG)
JTN3] CHECK MY BRAIN
 [ELILTSC0 ALICE IN CHAINS (VIRGIN/CAPITOL
o JARS
CHEVELLE (EPIC
12 PANIC SWITCH
SILVERSUN PICKUPS (OANGERBIRD}
BURN IT TO THE GROUND
NICKELBACK (ROADRUNNER/RRP)
21 GUNS
. 6 12 Gaeen oav (REPRISE)
12 CHAMPAGNE

; TITLE
ARTIST {IPRIRT / PROMOTION LABEL)

10 12

10 8 CAVO (REPRISE)
“41 9 12 AIN'TNO REST FOR THE WICKED
ey = CAGE THE ELEPHANT (OSP/JIVE/JLG

42 11 17 WHISKEY HANGOVER

GODSMACK (UNIVERSAL REPUBLIC)
12 12 YOU'RE GOING DOWN
SICK PUPPIES (RMR/VIRGIN/CAPLTOL
NOTION
o1 _KINGS OF LEON {RCA/RMG)
UPRISING
153 Wuse (waRNER BROS.
| WILL NOT BOW
BREAKING BENJAMIN (HOLLYWODD)
SAVIOR
RISE AGAINST (OGC/INTERSCOPE)
| GET OFF
Mgnds HALESTORM (ATLANTIC)
19 NO YOU GIRLS
FRANZ FERDINAND (DOMIND/EPIC
13 12 FEEL GOOD DRAG
ANBERLIN (UNIVERSAL REPUBLIC)
LUUECLI8 (IF YOU'RE WONDERING IF | WANT YDU TO) | WANT YOU TO
LAl WEEZER (DGC/INTERSCOPE)
IGNORANCE
| 2271 PARAMORE (FUELED BY RAMEN/ATLANTIC/RRP)

23 21 {2 SEASONS
~ - THE VEER UNION {UNIVERSAL MOTOWN)

@ | OVERCOME
1 CREED (WIND-UP)
_@4 24 g SHE'S A GENIUS

JET (FIVE SEVEN/CAPITOL)

@ CRAWL BACK IN
: DEAD BY SUNRISE (WARNER BROS )

THE NIGHT

.E_ =

25 2

16 10

18

n
o

i
:

ﬂi 23 12 pgrunsen (RePRISE)

R e oo oG
je, T (’;(H?ESL\)IXVZ(R_CE)E%?QENEMY

_730_ v = ! wgﬂ'?r(l\ﬁléxléx LLAISYEANGI

?’(4 31 7 1901
il PHOENIX (LOYAUTE/GLASSNOTE)

SOMETIME AROUND MIDNIGHT

R 3B 1R THE AIRBORNE TOXIC EVENT (WA FACTORYSLAND/IDUS)
el LIFELINE
3335 12 0 noncw (DGC/NTERSCOPE)

34 28 12 I'VE GOT FRIENDS

MANCHESTER ORCHESTRA (CANVASBACK/COLUMBIA)
HARD TO SEE

E | 3 3 FIVE FINGER DEATH PUNCH (PROSPECT PARK

@ 4 3 FARFROM OVER
B REV THEORY (VAN HOWESIMALOOF/OGCJINTERSCOPEI_
; 31:} 34 13 DROWNING (FACE DOWN)
AER SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)
: ' BY THE WAY

38 ¥ 3 THEORY OF A DEADMAN (604/ROADRUNNER/RRP)

y 35 3 WHYIAM

DAVE MATTHEWS BANO (BAMA RAGS/RCA/RME)
40 7 YOU NEVER KNOW

40

WILCO (NOKESUCH/WARNER BROS )
Ty BREAKING
A ANBERLIN (UNIVERSAL REPUBLIC)
) ONE DAY
a2 4 MATISYAHU (JOUB/OR/EPIC)
FIREFLIES

b 4] 7
m 2 ey (UNIVERSAL REPUBLIC)
as

30 § A LOOKING IN VIEW

ALICE IN CHAINS (VIRGlN/CAPITOL‘
& ~ . LIFE IN TECHNICOLOR li
. COLOPLAY (CAPITOL)

3% 12 ALL NIGHTMARE LONG
METALLICA (WARNER BROS.)

e
- BACK AGAINST THE WALL
CAGE THE ELEPHANT \DSP,JIVE JLG)
HEARTLESS
48 48 w2 THE FRAY (EPIC)

N IT°S ALRIGHT
Jﬁ' 4290 5, oLcano )
@ INVINCIBLE
ADELITAS WAY (VIRGINICAP!TOL)

Rock Songs reflects the returns of Weezer
and Creed (pictured) at Nos. 21 and 24,
respectively. The former act releases its
seventh studio album, “Raditude,” Oct.

Circle,” comes.out the same day.

Data for week of SEPTEMBER 5, 2009 |
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SALES DATA
COMPILED 8Y

AIRPLAY
MONITORED BY

niclsen
SoundScan

E TITLE
= ARTIST (IMPRINT ; PROMOTION LABEL)

1 119 CHAMPAGNE

EXU=N cavo (RepRiSE)
WHISKEY HANGOVER
GODSMAGK (UNIVERSAL REPUBLIC)
NEW DIVIDE
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S.HENDRICKS {B.HAYSLIP | OLSEN.B SIMPSON) @® WARNER BRUS WRN 2006. JRITCHEY 13 OWEN § DUARANCE) @ RCA
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528 KEITH URBAN N | TIM MCGRAW e ——— ll BETWEEN THE BULLETS |
Egm m 15 15 CAPITOL NASHVILLE 35751° (18 98) Defying Gravity 1 3? 37 30 CURB 79086 (14 98) Greatest Hits: Limited Edition
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248 ! BILLY CURRINGTON : , . JOEY + RORY : ) d S e .
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938 L 19/BNA 22811 SMN (18.98) ¢ \ STROUDAVARIOUS 01002 {13.98) list with six No. 1 sets between 1977 and 1991. —Wade Jessen
Eoa
528
Itk -
Data for week of SEPTEMBER 5, 2009 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 57

www.americanradiohistorv.com


www.americanradiohistory.com

MAXWELL »
BLACKSUMMERS NIGHT COLUMBIA 89142/SONY MUSIC @ =5

SEAN PAUL
IMPERIAL BLAZE VP/ATLANTIC 520047/A6 @

FABOLOUS
10505 WAY (SDUNDTRACK) DESERT STORMDEF JAM 0130051006 @

K'JON
| GET AROUND UP&UP/UNIVERSAL REPUBLIC 013162UMRG

THE BLACK EYED PEAS

THE E.N.D. INTERSCOPE 012887*/IGA

EMINEM

RELAPSE WEB/SHADY/AFTERMATHANTERSCOPE 012863*1GA
CHRISETTE MICHELE

EPIPHANY DEF JAM 012797/IDJMG @

JEREMIH -

JEREMIH MICK SCHULTZ/DEF JAM 013085*/I0JMG
TWISTA

CATEGORY F5 GMG 96412

VARIOUS ARTISTS

NOW 31 EM/UNIVERSAL/ZOMBA 28617/SONY MUSIC

SLAUGHTERHOUSE
SLAUGHTERHOUSE £1 2052

J

SIGNATURE 563 00005/KEDAR .
; KERI HILSON

IN A PERFECT WORLD... MOSLEY/ZONE 4/ATERSCOPE 012000764

DORROUGH
MUSIC NGENIUS 5114/E1

GINUWINE
AMANS THOUGHTS NOTIFVASYLUM 519147 WARNER BRDS.

BEYONCE
| AM.SASHA FIERCE MUSIC WORLD/COLUMBIA 19492/S0NY MUSKC

(TIN5 LAURA 1IZIBOR J

LET THE TRUTH BE TOLD ATLANTIC §12240AG
CHARLIE WILSON
UNCLE CHARLIE P MUSIC/JIVE 23389/JL6
MARY MARY
THE SOUND MY BLOCK/COLUMBIA 28087*/SONY MUSIC &
ANTHONY HAMILTON
THE POINT OF IT ALL MISTER'S MUSIC/S0 50 DEF 23387416
PLEASURE P
THE INTRODUCTION OF MARCUS COOPER ATLANTIC 51633345 @
JAMIE FOXX
INTUITION J 41294/RMG

KEYSHIA COLE
A DIFFERENT ME IMANI/GEFFEN D12385/1GA

LIL WAYNE

THA CARTER 1l CASH MONEY/UNVERSAL MOTOWN 011977*/IMRG
RICK ROSS

DEEPER THAN AAP MAYBACHSLIP--SLIDE/DEF JaM 012772* MG @
JADAKISS

THE LAST K1 RUFF RYDERS/D-BLOCK/ROC-A-FELLADEF Jab4 012391 *A0UMG
THE-DREAM

LOVE V/S MONEY RADIO KILLA/DEF JAM 012579*/1DIMG
WILL DOWNING

CLASSIQUE PEAK 31278/CONCORD

TEENA MARIE

CONGO SQUARE STAX 31320/CONCORD

YOUNG JEEZY

THE RECESSION CTE/DEF JAM 011536"/IDIMG

MICHAEL JACKSON .

THE STRIPPED MIXES MOTOWN 013303/UME
MAINO
IF COMES... HUSTLE HARD/ATLANTIC 512868/AG

RAPHAEL SAADIQ
THE WAY | SEE IT COLUMBIA 08585*/SONY MUSIC

PAPER TRAIL GRAND HUSTLE/ATLANTIC 512267/AG ®
. METHOD MAN & REDMAN
BLACKOUT! 2 WU-TANG/DEF SQUAD/DEF JAM 012400%DIMG
GUCCI MANE
MURDER WAS THE CASE BIG CAT 4020/TOMMY BOY
JAZMINE SULLIVAN
FEARLESS J 32713/RMG

SOULJA BOY TELL'EM .

ISOULJABOYTELLEM COLLIPARK/INTERSCOPE 0123881GA

INDIA.ARIE
TESTIHONY. V0L 2 LOVE & POLIICS SOULBRO/VNNVERSAL REPUBLC 012572485 ®

MOS DEF
THE ECSTATIC DOWNTOWN 70055*

CHICO DEBARGE
ADOICTION REALITY 00004/KEDAR

CHRISTELLE
DEBUT R&B/POP EP MCGANN 1028/CHRISTELLE

BUSTA RHYMES
BACK ON MY B.S. UNVERSAL MOTOWN 012387*/UMRG ®

SEAL
SOUL 143 515868/WARNER BROS.

. AKON
FREEDOM KONVCT/UPFRONT/SACAINNERSAL MOTOWN 012334/UMRG;

KANYE WEST
8085 & HEARTBREAK ROC-A-FELLADEF JAM 012196 /10JMG

UGK
UGK 4 LIFE TRILL/UGK/JIVE 86966/JLG

JENNIFER HUDSON
JENNIFER HUDSON ARISTA 06303/RMG @

ACE HOOD
RUTHLESS WE THE BEST/DEF JAM 013066*/IDJMG

Hariah Carey is now the woman with the
second-most top 105 on Mainstream
R&B/Hip-Hop as “Obsessed” leaps 13-10.
The track, her 15th top 10 since the chart
hegan in September 1993, moves her ahead
of Ashanti and Beyoncé, who have 14. Hary
J. Blige is in first place, with 21 top 10s.

58 |

o
R&B/HIP-HOP
BREAK UP |
| MARIC FEAT. GLICCI MANE & SEAN GARRETT (3D STREET/VR
' PRETTY WINGS
MAXWELL (COLUMBIA)
EGO
BEYONCE (MUSIC WORLD/COLUMBIA)
BEST | EVER HAD
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
SUCCESSFUL
ORAKE FEAT. LIL WAYNE (YDUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
HROW IT IN THE BAG
FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAMADJMG)
TRUST
KEYSHIA COLE DUET WITH MONICA (IMANVGEFFEN/INTERSCDPE)
ICE CREAM PAINT JOB
(NGENIUS/E1)
' EVERY GIRL
YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
OBSESSED
MARIAH CAREY {ISLAND/IDJMG)
WETTER (CALLING YOU DADDY)
TWISTA FEAT. ERIKA SHEVON (GET MDNEY GANG/CAPITOL)
YOU'RE A JERK
NEW BOYZ (ASYLUM/WARNER BROS.)
RUN THIS TOWN
JAY-Z, RIHANNA & KANYE WEST (ROC NATIDN)
UNDER
PLEASURE P (ATLANTIC)
(CINE3] WASTED
(ETUIIT S GUCC! MANE FEAT. PLIES (MZAY/S0 ICEY/NARNER BROS.
| NEED A GIRL
TREY SONGZ (SDNG BDOK/ATLANTIC)
LAST CHANCE
GINUWINE (NDTIFI/ASYLUM/WARNER BROS.}
5 STAR CHICK
Y0 GOTTI {POLO GROUNDS/J/RMG)
IMMA STAR (EVERYWHERE WE ARE)
JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG)
l NUMBER ONE
R. KELLY FEAT. KERI HILSDN (JIVE/JLG)
LOL :-)
TREY SONGZ FEAT. GUCC! MANE & SOULIA BOY TELL'EM (SONG BODK/ATLANTIC)
GOD IN ME
MARY MARY FEAT. KIERRA “KIKI* SHEARD (MY BLOCK/COLUMBIA}
TRICK'N
MULLAGE (FROM THE GROUND UP/JIVE/JLG)
THE ONE
MARY J. BLIGE FEAT. DRAKE (MATRIARCH/GEFFENINTERSCOPE)
MAKE HER SAY
KID CUD! FEAT. KANYE WEST & COMMON (G.0.0.D/UNVERSAL MOTOWN)
° BECKY
LIES (BIG GATES/SLIE-N-SLIDE/ATLANTIC_)
" JUST A KISS
MISHON (DYNASTY/ZONE 4/STREAMLINE/INTERSCOPE)
" DIGITAL GIRL
| JAMIE FOXX FEAT. DRAKE, KANYE WEST + THE-DREAM (J/RMG)
TIPSY IN DIS CLUB
i PRETTY RICKY (BLUESTAR/BIG CAT/TOMMY BOY)
SLOW DANCE
KERI HILSON (MOSLEY/ZONE 4/INTERSCOPE)
REGRET
LETOYA FEAT. LUDACRIS (CAPITOL)
I'M GOOD
CLIPSE FEAT. PHARRELL WILLIAMS (RE UP/COLUMBIA}
BETTER BELIEVE IT
LIL BOOSIE FEAT. YOUNG JEEZY & WEBBIE (TRILL/ASYLUMMWARNER BROS )
WHO'S REAL
JADAYISS FEAT SWIZZ BEATZ & 04 OW JUICEMAN (RUFF RYDERS/D-BLOCK/DEF JAMIDUMG)
1 LOOK TO YOU
WHITNEY HOUSTON (ARISTA/RMG)
BUY YOU A ROUND (UP AND DOWN)
= VERSE SIMMONDS (INTERSCOPE}
PLENTY MONEY
PUIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
SWEAT IT OUT
THE-DREAM (RADIO KILLA/DEF JAM/IDJMG)
YOU'RE NOT MY GIRL
FYAN LESUIE (NEXTSELECTION/CASABLANCA/UNIVERSAL MOTOWN)
WHAT YOU DO

(SA@?

| GOTTA FEELING

THE BLACK EYED PEAS (INTERSCOPE}

HOTEL ROOM SERVICE

PITBULL (MR 305,POLO GROUNDS/J/RMG)

KNOCK YOU DOWN

KERF HILSON FEAT. KANYE WEST & NEYO (MOSLEY/ZONE 4NTERSCOPE)
OBSESSED

MARIAH CAREY {ISLAND/IDJMG!

EVERY GIRL

YOUNG MONEY {YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
GREATEST [ololulY] '

BE ON YOU

FLO RIDA FEAT. NE-YO (PDE BOY/ATLANTIC)

WETTER (CALLING YOU DADDY)
UL_TWISTA FEAT, ERIKA SHEVON (GET MONEY GANG/CAPITOL)
THROW IT IN THE BAG

FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAM/IDJMG)
BIRTHDAY SEX

JEREMIH (MICK SCHULTZ/DEF JAM/IDIMG)

RUN THIS TOWN

JAY-Z, RIHANNA & KANYE WEST (ROC NATIDN)
LOVEGAME

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE]
MAKE HER SAY

KID CUDI FEAT, KANYE WEST & COMMON (6.0.0.0/UNVERSAL MOTOWN)
BREAK UP

MARID FEAT. GUCC! MANE & SEAN GARRETT (3RD STREET/JRMG)
FIRE BURNING

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

ICE CREAM PAINT JOB

(NGENIUS/E1)

| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)

BOOM BOOM POW

THE BLACK EYED PEAS (WILL | AM/INTERSCOPE)
SUCCESSFUL

DRAKE FEAT LIL WAYNE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
YOU'RE A JERK

NEW BOYZ (ASYLUM/WARNER BROS.)

OUTTA CONTROL

BABY BASH FEAT. PITBULL (ARISTA/RMG)

SO FINE

SEAN PAUL (VP/ATLANTIC)

SHE WOLF

SHAKIRA (EPIC)

IMMA STAR (EVERYWHERE WE ARE)
JEREMIN (MICK SCHULTZ/DEF JAM/I0JMG)
WHATCHA SAY

JASON DERULO (BELUGA HEIGHTS/WARNER BROS.)

| NEED A GIRL

TREY SONGZ (SDNG BOOK/ATLANTIC)

EGO

BEYONCE (MUSIC WORLD/COLUMBIA)

BECKY

PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
WRITTEN ON HER

BIROMAN FEAT, JAY SEAN (CASH MONEY/UNVERSAL MOTOWN)
THE WARNING

EMINEM (NOT LISTED)

GOOD GiRLS GO BAD

COGA STARSHE AT LEGHTON WEESTER (DECAYDANCERUELED BY RAENATLANTIRRF)
SHAKE MY

THREE § MAFIA (HYPNOTIZE MINDS/COLUMBIA)

NOwW I'M THAT BITCH

LIVVI FRANC FEAT. PITBULL (JIVE/JLG)

CHILLIN

WALE FEAT. LADY GAGA (ALLIDO/INTERSCOPE)
WAKING UP IN VEGAS

| KATY PERRY (CAPITOL)

ECHO
GORILLA ZOE (BLOCK/BAD BOY SOUTH/ATLANTIC)

.. I'M YOURS
§ JASON MRAZ (ATLANTIC/RRP)

| NUMBER ONE
Dt R R ey Fear. KERI HILSON (JIVE/ILG)

a7 LA LA LA
LMFAO (PARTY ROCK/WILL.| AM/CHERRYTREE/INTERSCOPE)

LEDISI LANDS WITH FIRST NO. 1

LEDISI

28,000 copies. Although Paul outsold Ledisi, the R&B/Hip-Hop Albums chart surveys a smaller
number of retailers.

Ledisi earns her first chart-topper on Top R&B/Hip-Hop Al-
bums with her second set, “Turn Me Loose.” Her first album,
“Lost & Found,” started at No. 10 in 2007 and later earned a
Grammy Award nomination for best R&B album. On the Bill-
board 200, “Loose” bows at No. 14 with 27,000 copies sold, out-
shining her prior album’s best week, when it debuted and
peaked at No. 78 with 9,000.

Sean Paul scores a career-high debut on Top R&B/Hip-
Hop Albums as “Imperial Blaze” bows at No. 3. His two pre-
vious albums, “Dutty Rock” (2003) and “The Trinity” (2005),
entered at No. 4. On the Billboard 200, “Blaze” is No. 12 with

—Raphael George

Go to www.billboard.biz for complete chart data

Data for week of SEPTEMBER 5, 2009 |
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AIRPLAY

SALES DATA

MONITORED BY COMPILED BY

niclsen niclsen
8DS SoundScan

® apuLT ReB"

= B e

ON THE OCEAN
" KJON (UP&UP/DEH TYME/UNIVERSAL REPUBLIC)
LAST CHANCE

(NOTIFYASYLUM/WARNER BRDS.)
THE POINT OF IT ALL
ANTHONY HAMILTON (MISTER'S MUSIC/JIVE/JLG)
BAD HABITS
MAXWELL (COLUMBIA}
[TNE4 | LOOK TO YOU
WHITNEY HOUSTDN (ARISTNRM@)
CANT LIVE WITHOUT YOU
CHARLIE WILSON (P MUSIC/JIVE/JLE)
SOBEAUTIFUL
MUSIO SOULCHILD (ATLANTIC)
NEVER GIVE YOU UP
RAPHAEL SAADIQ FEAT. STEVIE WONDER & CJ (COLUMBIA)
] EPIPHANY (I'M LEAVING)
1 CHRISETTE MICHELE (DEF JAM/IDJMG)
IN LOVE WITH ANOTHER MAN
JAZMINE SULLIVAN {J/RMG)

THERE GOES MY BABY
CHARLIE WILSON (P MUSIC/JIVE/JLG)
IF THIS ISN'T LOVE
JENNIFER HUDSDN (ARISTA/RMG)
FROM MY HEART TO YOURS
LAURA 12IBOR (ATLANTIC)
BLAME IT ON ME
CHRISETTE MICHELE (DEF JAM/IDJMG)
CAN'T LAST A DAY
TEENA MARIE FEAT. FAITH EVANS (STAX/CMG)
GIVE IT TO ME RIGHT
MELANIE FIONA 1SRC/UNIVEHSAL MDTOWN)
GOD IN ME
MARY MARY FEAT. KIERRA “KIKI® SHEARO (MY BLOCK/COLUMBIA)
CLOSE TO YOU
BEBE & CECE WINANS (B&C/MALACO)
DON'T STAY
LAURA 1ZIBOR (ATLANTIC)
OH NO
CHICO DEBARGE (REALITY/KEDAR)
GOIN' THRU CHANGES
LEDISI {VERVE FORECAST/VERVE)
MAJIC
JOE {563/KEDAR)
SAME SONG

u. LAKISHA JONES (ELITE)

THIS TIME
ICJON FEAT.LEE ENGLAND JR. & AUGUSTINE ALYAREZ (LPAUPTUNNERSAL REPUBLIC)

? HoT RAP SONGS’

e

EVERY GIRL

YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
SUCCESSFUL

ORAKE FEAT,LIL WAYNE (YOUNG MONEY/CASH MONEY/UNNVERSAL MOTOWR)

THROW IT IN THE BAG
FABOLOUS FEAT. THE-DREAM (DESERT STORMW/DEF JAMADIMG)

1

WETTER (CALLING YOU DADDY)
TWISTA FEAT. ERIKA SHEVON (GET MONEY GANG/CAPITOL)

ICE CREAM PAINT JOB

DORROUGH (NGENIUS/E1)

. HOTEL ROOM SERVICE
PITBULL (MR. 305/POLO GROUNDS/J/RMG)

YOU'RE A JERK
NEW BOYZ (ASYLUM/WARNER BROS )

e FLO RIDA FEAT. NE-YO (POE BOY/ATLANTIC)

GUCC! MANE FEAT. PLIES (MIZAY/SO ICEY/WARNER BROS )
MAKE HER SAY
KID CUDI FEAT. KANYE WEST & COMMON (GO 0D/ UNVERSAL MOTOWN)
ALWAYS STRAPPED
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNVERSAL MOTOWN)
5 STAR CHICK
Y0 GOTTI (POLO GROUNDS/J/RMG)
BOOM BOOM POW
THE BLACK EYED PEAS (WILL.| AM/NTERSCOPE)
BECKY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
I KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)
SO FINE
SEAN PAUL (VP/ATLANTIC)
TRICK'N
MULLAGE (FROM THE GROUND UP/JIVE/JLG)
OUTTA CONTROL
BABY BASH FEAT. PITBULL (ARISTA/RMG)
- MILLION BUCKS
" MAINO FEAT. SWIZZ BEATZ (HUSTLE HARD/ATLANTIC)
W | LOOK GOOD
CHALIE BOY (DIRTY 3RD)
THE WARNING
EMINEM (NOT LISTED)
LA LA LA
LMFAQ (PARTY ROCK/WILL.| AWCHERRYTREE/INTERSCOPE)

PLENTY MONEY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

23 | NEW

f——

L 24 | MNEW

RE-ENTRY

CHARTS LEGEND on Page 55

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 79 MAINSTREAM R&B/HIP-HOP, 76 RHYTHMIC, 63 ADULT R&B stations are
electronically monitored 24 hours a day, 7 days a week. HOT RAP SONGS: Reflects the top rap titles at Mainstream R&B/Hip-Hop and Rhythmic radio.

See Charts Legend for rules and explanations. All charts @ 2009, Nielsen Business Media, Inc. and Nielsen SoundScan. inc. All ights reserved.
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OVER ALBUMS and TOP WORLD ALBUMS rules and explanations.
2009, Nielsen Business Media, Inc and Nielsen SoundScan, Inc All rights reserved.

TOP CLASSICAL CROSS!
[G)

planations. HOT DANCE AIRPLAY: 7 dance stations are electronically monitored 24 hours a day, 7 days a week.

, TOP TRADITIONAL CLASSICAL ALBUMS,

tored 24 hours a day, 7 days a week. See Charts Legend for rules and explanations. All charts

See Charts Legend for HOT DANCE CLUB SONGS and TOP DARCE/ELECTRONIC ALBUMS rules and ex

See Charts Legend for TOP TRADITIONAL JAZZ ALBUMS, TOP CONTEMPORARY JAZZ ALBUMS

SMOOTH JAZZ SONGS: 15 stations are electronically moni

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclsen

nielsen
SoundScan

TITLE
ARTIST {MPRINT / PROMOTION LABEL

BE ALRIGHT
KRISTINE W FLY AGAIN e
SWEET DREAMS
: Mﬂ) WORLO/COLUMBIA
GOODBYE
KRISTINIA DEBARGE SODAPOP/ISLAND/IDIMG
BULLETPROOF
LA ROUX POLYDOR/CHERRYTREE/INTERSCOPE
CELEBRATION
MADONNA WARNER BROS.
SHOES
TIGA LAST GANG/TURBO
ROSE OF JERICHO
BT_NETTWERK
FIRE BURNING
SEAN KINGSTON BELUGA HEIGHTS/EPIC
DONT UPSET THE RHYTHM (GO BABY GO)
NOISETTES MERCURY/IDJMG
CRAZY POSSESSIVE
KACI BATTAGLIA CURB
- HUSH HUSH
THE PUSSYCAT DOLLS FEATURING HICOLE SCHERZINGER WTERSCOPE
| GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE
~ MONEY'S TOO TIGHT TO MENTION 2009
" SIMPLY RED SIMPLYRED.COM/RAZOR & TIE
PARANOID
JONAS BROTHERS HOLLYWOOD
WAKING UP IN VEGAS
KATY PERRY CAPITOL
SHE WOLF
SHAKIRA SONY MUSIC LATIN/EPIC/SONY MUSIC
- EVERYBODY SHAKE IT
RALPH] RDSARID FEATURING SHAWN CHRISTOPHER BLUEPLATE
OBSESSED
MARIAH CAREY [LLAND/IDJMG
~ WOULD'VE BEEN THE ONE
SOLANGE MUt WORLD/GEFFEN/INTERSCOPE
KEEP IT GOIN LOUDER
MAJOR LAZER MAD DECENT/DDWNTOWN
~ ATTENTION WHORE
DEADMAYS & MELLEEFRESH PLAY
ANOTHER DAY
SOPHIA MAY NERVOUS
13 PATRON TEQUILA
i _?A_RAD!SO GIRLS FEATURING LIL JON & EVE WILL | AMANTERSCOPE
LIVING FOR THE WEEKEND
JILL JONES PEACE BISQUIT
.4 DROP A HOUSE
0J DEMARKO FEATURING HEATHER LEIGH WEST SILVER [ABEL/TOMMY BOY

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING L ABEL

BREATHE CAROLINA
HELLO FASCINATION FEARLESS 30127

' 30H!3

1 WANT PHOTO FINISH 511181 -
OWL CITY
QCEAN EYES UNIVERSAL REPUBLIC 013141*/UMRG
" LMFAO b |

{ PARTY ROCK PARTY ROCKMILL | AMCHERRYTREEANTERSCOPE D120321GA 1

DJ SKRIBBLE

TOTAL CLUB HITS 3 THRIVEDANCE/THRIVEMIX 90814/THRIVE |

CASCADA &

EVACUATE THE OANCEFLODR ROBBINS 75084

- BEYONCE

BIVE 1 BETOALE. VOED COLLECTION & CANCE MOES (9} MUSE WORLG.COLUNGIA 340 EXSONY MUSDE®)

'_;,-rDEPECHE MODE i
~ SOUNDS OF THE UNIVERSE MUTENVIRGIN 96769'/CAPITOL©7;

SOUNDTRACK i

SLUMDOG MILLIONAIRE INTERSCOPE 012502/1GA

~ TONY OKUNGBOWA ‘,,

TOTAL DANCE 2009 THRIVEDANCE 90807/THRIVE -

CALVIN HARRIS
REAOY FOR THE WEEKEND ULTRA DIGITAL EX

o
MOBY
!
i ‘!. ,!": WAIT FOR ME LITTLE IDIOT 9416*/MUTE

13 -"',m SANTOGOLD

SANTOGOLD LIZARD KING 70034*/DOWNTOWN
{  YACHT i
- SEE MYSTERY LIGHTS DFA 2218
JASON NEVINS
ULTRA.WEEKEND § ULTRA 2080

~ DJ SKRIBBLE |
r {1 TOTAL CLUB HITS 2 THRIVEDANCE 90739/THRIVE 3

; DISCOVERY

LP XL 446*/BEGGARS GROUP

44 OWLCITY ¥
© MAYBE FM DREAMING SKY HARBOR/UNIVERSAL REPUBLIC 012858/UMAG
 OAKENFOLD
. PERFECTO: VEGAS PERFECTO 90819/THRIVE i
g MUKE SNOW -
" MHKE SNOW DDWNTDWN 70085* r

42 3 AMANDA BLANK
< 11 LOVE YOU DOWNTOWN 70089*
10 13 VARIOUS ARTISTS
SR | JUSTOANCE ULTRA/ISLAND 013025/IDJMG

™

U .4 4 owLCITY

._24,_ ue OF JUNE (EP) SKY HARBORUNIVER SAL REPUBLIC 012882UMRG
.1 11 DAVID WAXMAN .
©0 ' ULTRAMITS ULTRA 2043 i

Data for week of SEPTEMBER 5, 2009 |

For chart reprints call 646.654.4633

Billbeard. [y A

TITLE
ARTIST IMPRINT / PROMOTION LABEL

| WANTED
JESSIE JAMES MERCURY/IDJMG

| RIGHT HERE
@_ﬂ I CaRmen eece REAL MF
5 TOTALLY NUMB
2 Qi TOD MINER MUSIC PLANT
4 2 THE REAL THING
_VANESSA WILLIAMS CONCORD/CME
‘Z_BJ_I I WHILE YOU SEE A CHANCE
“7 . MATT ZARLEY FEATURING BILLY PORTER ZARLEY SONGS
319 SUGARFREE
KAT DANSON FLOWER
at iil GIVE ME TONIGHT
TR FEATURING FRENCHIE DAVIS DAUMAN
1 14 GIVE YOU EVERYTHING
ERIKA JAYNE E1
Luflif SEXY BITCH
U DAVID GUETTA FEATURING AKON GUM/ASTRALWERKS/CAPTTOL

I'M A FUCKING CELEBRITY
DJ TIMBO LUNA TRIP

| RELEASE ME
AGNES KING ISLAND ROCKY STAR/NFM

Beeae

L]
b
L

18

43 4

B | GET LIFTED
] ERICK MORILLD FEATURING DEBORAH COBPER SUBLIMINAL
| SING
- 23 4? WYNONNA CURB.
05 WHATEVA WHATEVA
] § ‘RALPH FALCON NERVOUS

FINE PRINT
NADJA ALI SMILE IN BED

; a7 o AT MIDNIGHT

3 JIMMY D. PRESENTS CEEVOX J MUSIC

SHE AIN'T GOT

LETOYA CAFITOL

FOUNTAINS OF YOUTH

LOVERUSH 11k FEATURING MOLLY BANCROFT SEA TO SUN

3 14 LOVEGAME
551" _LADY GAGA STREAMLINE/KONLIVE/CHERRYTREE/NTERSCOPE
! RISE
99 10 pere iwrLuence FeaTuRING ZELMA BAVIS BLUEPLATE
WE ALL WANNA BE PRINCE
FELIX DA HOUSECAT NETTWERK
48 DISCO ELECTRIQUE
BINGO PLAYERS VS CHOCOLATE PUMA STRICTLY RHYTHM

RISE
CYONFLARE MUSIC PLANT

47 4

3 ARTIST IMPRINT / PROMOTION LABEL
LET THE FEELINGS GO
ANNAGRACE ROBBINS

" INFINITY 2008
GURU JOSH PROJECT ULTRA
WHEN LOVE TAKES OVER
DAVID GUETTA FEATURING KELLY ROWLAND GUM/ASTRALWERKS/CAPTTOL
ARMAGEDDON
JESSICA JARRELL MEACURY/IDJMG
' CELEBRATION
" MADOHNA WARNER BRDS.
EVACUATE THE DANCEFLOOR
CASCADA ROBBINS
- ANOTHER DAY
SOPHIA MAY NERVOUS
1 GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE
SWEET DREAMS
. BEYONCE MUSIC WORLD/COLUMBIA
THE SOUND OF MISSING YOU
AMEERAH ROBBINS
| REMEMBER
| DEADMAUS + KASKADE MAUSTRAP/AND PRESS/ULTRA

SHE WOLF
SHAKIRA EPIC
OBSESSED
~ MARIAH CAREY (SLAND/IDJMG
LOVEGAME
LADY GAGA <THEAMLINE/KONLIVE/CHERRYTREEANTERSCOPE
BULLETPROOF

~ LA ROUX POLYDOR/CHERRYTREE/INTERSCOPE
~ , HOTEL ROOM SERVICE

r ~ PITBULL MR. 305/POLO GROUNOS/J/RMG

. WAKING UP IN VEGAS
-[ 18 ""_ KATY PERRY CAPITOL
;|| SHAME ON ME
© ALEX SAYZ FEATURING LAWRENCE ALEXANDER PAKER/NEXT PLATEAU

DOWN
JAY SEAN FEATURING LiL WAYNE CASH MONEY/UNIVERSAL REPUBLIC

19 14 LOVE STRUCK
V FACTORY REPRISE
BEAUTIFUL PEOPLE
NINA SKY POLO GROUNDS/J/RMG
BEAUTIFUL U R
DEBORAH COX DECO/IMAGE

I'M NOT ALONE

CALVIN HARRIS ULTRA

1 BELIEVE

CYBERSUTRA FEATURING JULIE THOMPSON RED STICK/STRICTLY RHYTHM
NOW I'M THAT BITCH

LIVVI FRANC FEATURING PITBULL JIVE/ILG

AIRPLAY
MONITOREQ BY

nielsen

SALES DATA
COMPILED BY

ARTIST
| TITLE IMPRINT 8 NUMBER / OISTRIBUTING LABEL
FRANK SINATRA I
LIVE A7 THE MEADOWLANDS THE RAMK SHATRA COLLECTION 31 S3UCONCORD
4 22 DIANA KRALL

- _QuIer NIGHTS VERVE 012433/V6_

5 MICHAEL BUBLE )
 MCHAEL BUBLE MEETS MATISON SQUARE GARDEN 143REPRISE S17750MARNER BROS. @)
MELODY GARDOT
MY ONE ANO ONLY THRILL VERVE 012563*/VG

1
THE TERENCE BLANCHARD GROUP |
CHOICES CONCDROD JAZZ 31736/CONCORG . ]
m s 5 MIKE STERN
BIG HEADS UP 3157

4 =
" 10 5 BILLFRISELL

= DISFARMER NONESUCH 478524/WARNER BROS.

g 31 FRANK SINATRA
| _SEDUCTION: SWATRA SINGS OF LOVE THE FRANK SATRA COLLECTION 516060 REPRISE

H', ‘1 FRANK SINATRA B
-4 CLASSIC SNATRA Il THE FRANK SINATRA COLLECTION 96444/ CAPITOL.
E 12 29 VARIOUS ARTISTS
BEST OF BIG BAND MADACY SPECIAL PRODUCTS 54101/MADACY

u 11 24 MADELEINE PEYROUX
iy ~ ~ " BARE BONES ROUNDER 613272
13

4g ALLEN TOUSSAINT
THE BRIG_H_T MiSSISS{PPI NONESUCH 480380/ WARNER BROS.
g g SOUNDTRACK ]
| PUBLIC ENEMIES DECCA 013072
39 RENEE OLSTEAD

SKYLARK 143/REPRISE 44247/WARNER BRDS.

SOUNDTRACK
MAD MEN: MUSIC FROM THE SERIES VOL. 1 MANHATTAN 1738685

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 1 2 CHRIS BOTTI
CHEYS BATTL IN BOSTON COLLBBIA 36735/SONY MUSC @)

4 g9 BONEY JAMES
= . SEND ONE YOUR LOVE CONCORD 30815 @
HERB ALPERT & LANI HALL =
ANYTHING GOES. LiVE CONCORD JAZZ 31441/CONCORD I_
7 55 MINDI ABAIR
STARS 23, PEAK 30637/CONCORO

. 5 PAULTAYLOR t
| BURNIN' PEAK 11257 CONCORO
E 4 1» VANESSA WILLIAMS
MODERN ART PEAK 30635/CONCDRD
HIROSHIMA
“ 3 T Takes MaCK AVENUE 7020/ARTISTRY E
Fo ol SKI JOHNSON
NEW BEGINNINGS WIDE-A-WAKE 11461
L]
¢ 3 MEDESKI MARTIN & WOOD :
RAOIOLARIANS 1) INDIRECTO 07
g 3 JESSYU
TRUE LOVE PEAK 31282/CONCDRD

THE REAL THING CONCDRD 20816
19 24
LEGACY HEADS UP 3153
- 3 PAUL HARDCASTLE i
11 |~ RICHARD ELLIOT |
12 67 ESPERANZA SPALDING

THE RIPPINGTONS FEATURING RUSS FREEMAN E
RICK BRAUN
THE COLLECTION TRIEVIN ‘N’ RHYTHM 36
= ._ROCK STEADY MACK AVENUE 7018/ARTISTRY
ESPERANZA HEADS UP 3140

TITLE
ARTIST IMPRINT / PROMOTION LABEL

GO FORIT
BEANIE WILLIAMS REFORM/ROCK RIDGE
5 3p STEADY AS SHE GOES
. WALTER BEASLEY HEADS UP
|5 TALK OF THE TOWN
.~ _DARREN RAHN NUGROOVE
g MOVE ONUP

i RICHARD ELLIOT ARTISTRY

7 I'M WAITING FOR YOU
. JACKIEM JOYNER ARTISTRY

43 SEND ONE YOUR LOVE
" BDNEY JAMES CONCDRD/CMG

TROPICAL RAIN
| _JESSY J PEAK/CMG
WHO WILL COMFORT ME
~_MELODY GARDOY VERVE
LIVING IN HIGH DEFINITION
GEORGE BENSDN CONCORD/CMG

TIJUANA DANCE
RICK BRAUN MACK AVENUE/ARTISTRY

PAUL HARDCASTLE TRIPPIN ‘N’ RHYTHM

5 g SONGBIRD
CRAIG CHAQUICO SHANACHIE
BRIGHT
PETER WHITE PEAK/CMG

5 7 BURNIN

PAUL TAYLOR PEAK/CMG

44 CHILL OR BE CHILLED
DLI SILK TRIPPIN 'N' RHYTHM

e
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JAZZ/

CLASSICAL/ ==

5

w»
A . J ETTD

OP TRADITIONAL
%LASSICAL A&%MS“

S ARTIST ‘
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL
THE PRIESTS
THE PRIESTS RCA VICTOR 33969/SONY MUSIC
SOUNDTRACK
THE SOLOIST OG 012298/UNIVERSAL CLASSICS GROUP
' PLACIDO DOMINGO s
. AMORE INFINITG DG 012532/UNIVERSAL CLASSICS GROUP 2
STILE ANTICO
SONG OF SONGS HARMONIA MUNDI 807489
-Jll“ LUCIANO PAVAROTTI ]
|| THE DUETS DECCA 012245/UNIVERSAL CLASSICS GROUP |
4 JOH ADAMSISANT LOUIS SYWPKONY ORCHESTA ROBERTSON)
DOCTOR ATOMIC SVMPNONV NONESUCH 468220AVARNER BROS.
"\ JOSHUABELLACADEMY OF ST. MARTIN IN THE FIELDS =
VIVALOL THE FOLR SEASONS SONY CLASSICAL 1101800 MASTERWORKS
THE CISTERCIAN MONKS OF STIFT HEILIGENKREUZ
CHANT. MUSIC FOR THE SOUL DECCA 01 CLASSICS GROUP 11
7| 15| VRO LA GULARO CAPNOLABILE BEOOLE QROESTR AN i
| VIVALD: COMNCERTES FOR TWO VIOLNS JRCHNOG ZZISUMIERSAL CLISSCS R0 15
! GIULIANO CARMIGNOLACLAIDIO ABBADO ORCHESTRA MOZART
MOZART: THE VIOUN CONCERTOS ARCHIDG 011341 AUNVERSAL CLASSICS GROUP
- ANDRE RIEU
| GREATEST HITS DENON 17764/SLG @&
DANELLE DE NESE ORCHESTRA OF THE AGE OF ENLGHTENVENT MACKERRAS)
THE MOZART ALBUM DECCA DITAL EXARIVERSAL CLASSICS GROUP
ANDRE RIEU =
LIVE IN VIENNA DENON 17635/5LG @ r
MARC-ANDRE HAMELIN
- HAYDN: PIANO SONATAS Nl HYPERION 67710
{5, JULIAFISCHER ACADEMY OF ST MARTIN IN THE FIELDS

Yy CROSSOVER ALBUMS™
d ARTIST
TITLE {MPRINT & NUMBER / DISTRIBUTING LABEL
DAVID GARRETT
DAVID GARRETT DECCA (12872AMVERSAL CLASSICS GROUP
IL DIVO i
THE PROMISE SYCO/COLUMBIA 39968/SONY MUSIC @ &
45 ANDREA BOCELLI | ]
. INCANTO SUGAR 012161/DECCA & -
NEAL E. BOYD :
MY AMERICAN DREAM DECCA 012897
- SARAH BRIGHTMAN [
I SYMPHONY: LIVE iN VIENNA MANHATTAN 21681/BLG @
PAUL POTTS
- PRSSIONE SYCO/COLUMBIA 47439/S0NY MUSIC
5 WORNON TABERNACLE CHORORCHESTRA A TEWPLE SOUARE (WLBERG) 1
COME, THOU FOUNT OF EVERY BLESSING MORMON TABERNACLE CHOR 5014532

ESCALA
ESCALA SYCD/COLUMBIA 47423/SONY MUSIC
2= YO-YO MA
| Y000 R M A 4 PEACE SN CLASSKAL 44N ASTERNORS @® |88
JOSH GROBAN B
AWAKE LIVE | 43/REPRISE 412668 WARNER BROS. ®
35 WORMON TABERNACLE CHOR ORCHESTRA AT TEMPLE SCLARE (LBERG) .
™ PRAISE TO THE MAN MORMON TABERNACLE CHOIR 5012323

SOUNDTRACK E
ANGELS & DEMONS (17 CLASSICAL 52096/SONY MASTERWORKS
MORMON TABERNACLE CHOR AKD ORCHESTRAAT TEMPLE SQUARE ESSORMLBERG)
CALLED TD SERVE MORMON TABERNACLE CHOIR 0814
SHARON ISBIN

JOURNEY TO THE NEW WORLD SONY CLASSICAL 45456 SONY MASTERWRKS
LAURENT KORCIA

CINEMA APM 65642

i

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL b
CELTIC THUNDER l
TAKE ME HOME CELTIC THUNDER 013087/DECCA
VARIOUS ARTISTS
PLAYING FOR CHANGE: SONGS ARDUND THE WORLD HEAR 31130 CORCORD ®)
CELTIC THUNDER m
ACT TWO CELTIC THUNUER 011606/DECCA
CELTIC THUNDER
\_CELTIC THUNDER CELTIC THUNDER 001/DECCA
VARIOUS ARTISTS
WORLD IS AFRICA UNVERSAL SPECIAL MARKETS (12438 EXSTARBLCKS |
CELTIC WOMAN
__THE GREATEST JOURNEY. ESSENTIAL COLLECTION MANHATTAN 34124846
ANUHEA o
|| ANUHEA ONEHAWANAN 2001 »
VARIOUS ARTISTS
PUTUMAYO PRESENTS: BRAZILIAN CAFE PUTUMAYO 292
THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BABY EINSTEIN: WORLD MUSIC WALT DISNEY 003161
5 BELA FLECK
THROW DOWN YDUR HEART ROUNDER 610634 %
DANIEL O'DONNELL '.
—

HOPE AND PRAISE DPTV MEDI(A 56

CEU

VAGAROSA URBAN JUNGLE 1160/SIX DEGREES
MOVITS!

APPELKNYCKARJAZZ DB POP DIGITAL BY/COMEDY CENTRAL
RODRIGO Y GABRIELA

LIVE IN JAPAN ATO 21638 +

DANIEL O'DONNELL

CDUNTRY BOY DPTV MEDIA 48 =

7

Go to www.billboard.biz for complete chart data | 61



www.americanradiohistory.com

-
W

-
P

Regional Mexican newcomer Conjunte
Aterdecer bows atop Top Regional Mexican
Albums with “Contigo Para Siempre”
(4,000 copies). It’s only the second new act
this year to debut at No. 1; German Montero
did so in the May 16 issue. “Contigo” starts
at No. 2 on Top Latin Albums.
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<3 RTIST (IMPRINT / PROMOTION LABEL)
18 LOBA
SHAKIRA (EPIC/SONY MUSIC LATIN
e MANOS AL AIRE
R HELLY FURTADD IN’ELLSTAR/UNWER“L MUSIC LATING)
i a8 LO INTENTAMOS
< ESPINOZA PAZ (01SA ASL)
EL AMOR
6 28 1ro-rL samsing” SIENTE)
4 20 CAUSAYEFECTO
. PAULINA RUBIO w1/ LRAL MUSIC LATING)
5 95 YA ES MUY TARDE
LA ARROLLADORA BANDA EL LIMON (01SA/EDIMONSA)
& 6 TE IRA MEJOR SIN MI
?  JOAN SEBASTIAN (MUS/ T BALBOA)
T 16 ABUSADORA
WISIN & YANDEL - &Y MACHETE
17 COMPRENDEME
k GERMAN MONTERO 7 1 USIVISA)
SUFRE
M2 (05 baReves e LA SIERRA (Di5A)
13 RECUERDAME
~ LAQUINTA ESTACION (SONY MUSIC LATIN
10 17 YO NO SE MANANA
LUIS ENRIQUE (TDP STOP)
12 18 COMO UN TATUAJE
K-PAZ DE LA SIERRA (01 ' EQIMONSA)
y 1 KNOW YOU WANT ME (CALLE OCHO)
3 PITBULL (ULTRA)
16 17 NO ME DEJES DE AMAR
LA APUESTA (SERCA)
29 | GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)
W42 TE PRESUMO
BANDA EL RECODD (FONOVISA)
25 LA GRANJA
LS TIGRES DEL NORTE (FONOVIS
18 34 AQUI ESTOY YO
% LIS FONSI (UNIVERSAL MUSIC LATIND)
19 CUMBAYA
PEEWEE (EMI TELEVISA) B
a2 SU VENENO
AVENTURA (PREMIUM LATIN)
TOCANDO FONDO
RICARDO ARJONA (WARNER LATINA)
+ 4 QUIEN ES USTED?
SERGIO VEGA (DISA)
s+ 3 MICAMA HUELE A TI

TITO “EL BAMBINO" FEATURING ZION & LENNOX (SIENTE)
CAMINARE
0 08 ocasie (EMI TELEVISA
ADIOS
JESSE & JOY (WARNER LATINA
OVARIOS
JENNI RIVERA F 10VISA)
18 EL CULPABLE SOY YO
CRISTIAN CASTRO {LIN VERSAL MUSIC LATIND)
Y AHORA QUE?
LOS RIELEROS DEL NORTE (FONOVISA
.. SE NOS MURIO EL AMOR
" EL GUERO Y SU BANDA CENTENARIO (A R.C )
ALL UP 2 YOU
AVENTURA FEAT. AKON & WISIN & YANDEL (PREMIUM LATIN
DEJAME ENTRAR
MAKANO (PANAMA/MACHETE)
a3 7 TE VES FATAL
EL TRONO DE MEXIEO (FONOVISA
Llug 8 CELOS
hsacddll FANNY LU (UNIVERSAL MUSIC LATING)
% NECESITO DE TI
VICENTE FERNANOEZ (SONY ML
MARIPOSA MIA

‘B

C LATIN

i VIVANATIVA (4 V £ MPKING MUSIK)

% EL BORRACHO MONTEZ DE DURANGO
 GRUPD MONTEZ O DURANGO (014

44 10 ME GUSTA ME GUSTA

7LOS BUITRES DE CULIACAN SINALOA l ﬂ
37 MAR ADENTRO
TOMMY TORRES (WARNER LATINA)
44 LOCO PORTI
LOS TEMERARIOS (FDIOVISA)

45 EL TAMALERO
OSCAR PADILLA (L4 5IERRA)

2
TU DEFECTO
LOS CREADOREZ DEL PASITO
4 11 ERES
CRUZ MARTINEZ PRESENTA LOS SUPER REYES (WARNER LATINA)
TE AMO TANTO
FLEX (EMi TELEVISA)
TU NO VALES LA PENA
CUISILLOS (MUSART/BALBOA)
DAME TU CORAZON
LOS RUFIANES (NEW

41 15 SEXY ROBOTICA
DON OMAR (MACHETE

| o NO SE VIVIR
LOS CANARIOS | GARMEX)
B

10

DE ALFREDO RAMIREZ (DiSAEDIMONSA

39 1

| Re-ENTRY

L1

INFINITY 2008
GURY JOSH PROJECT (ULTRA
3 FIRE BURNING
_ SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

41
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Los Tigres Del Norte are in a league of their
own. As “La Granja” leaps 14-8 on Regional
Mexican Airplay (6.2 million audience
impressions, up 24%), the group extends its
count of top 10s on the list to 41, the most
in the chart’s 15-year history. (Intocable is
in second place, with 35 top 10s.)

- 3
5E 5 ARTIST E
<Z X TITLE (MPRINT/ PROMOTION LABEL)
. 11 AVENTURA @
THE LAST PREMIUM LATIN 20800/SONY MUSIC LATIN
LKL CONJUNTO ATARDECER
| CONTIGO PARA SIEMPRE IS4 721307/UMLE.
2 13 WISIN ‘& YANDEL
= s HEVOLUCION WY/MACHETE 012967/UMLE &
9 21 [LiT3]394 L ARRY HERNANDEZ
GAINER R S b s
3 VICENTE FERNANDEZ
NECESITO DE TI SONY MUSIC LATIN 53267
TITO “EL BAMBINO* &
5 A EL PATRON SIENTE 653883/ UNILE v
6 14 ESPINOZA PAZ
YD NO CANTO, PERD 10 INTENTAMOS ASL/DISA 251/UMLE
7 108 CREADOREZ DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ
AVANZANDD EN LA VIDA UNIDOS [ A 721282/UMLE
4 EL TRONO DE MEXICO s

ALMAS GEMELAS FONOVISA S UMLE
MAZIZO MUSICAL

m POR EL RESTO DE TU VIDA FONOVISA 354168/UMLE

i PEEWEE
YO 80Y 41 TELEVISA 65737
g 7 TIERRA CALI
SITUTEVAS .t 15 NI mstMUS\C/L{‘ﬂDGSJMDmMIi
13 4 JENNIRIVERA
- . JENNI EDICION D UVE SUFER DELUXE / A%A POV oA UMLE (&
LOS PIKADIENTES DE CABORCA
LA TENIA MAS GRANDE SONY MUSIC LATIN 48300 &
.. 53 ESPINOZA PAZ
¥ EL CANTA AUTOR DEL PUEBLO ASL/OISA 730073/UNMLE

0 EL TRONO DE MEXICO

i DESOE LA PATRIA: EN VIVO FONOVISA 354088/UMLE &
15 l2p MARISELA
. 20 EXITOS INMORTALES IM 6614
14§ VARIOUS ARTISTS

SUPER 1'S MEGA HITS MACHETE 013149_UMLE
14 53 DADDY YANKEE

TALENTO DE BARRID EL CARTEL/MACHETE 280020/UMLE
1§ sp LUIS FONSI

PALABRAS DEL SILENCIC UNIVERSAL MUSIC LATIND D11810/UMLE t#
17 17 DON OMAR

IDON MACHETE 012867/UMLE

g EL COMPA CHUY
EL NINO DE ORQ GYPSY 37208/SONY MUSIC LATIN

PAULINA RUBIO

&

D GHAN CITY POP UNIVERSAL MUSIC LATINOD 013075/UMLE & ;
02 CONJUNTO PRIMAVERA
20 SUPER TEMAS LA HISTOR(A DE LOS EXITOS FONOVISA 3541 ALE
MAKANO
38 40 L] TE AMO PANAMA/MACHETE 460031/UMLE O
PATRULLA 81
COLECCION PRIVADA: LAS 20 EXCLUSIVAS DISA 728495/UMLE
LOS HEREDEROS DE NUEVO LEON
EN MANDS DEL TIEMPO SERCA 6895
23 40 RICARDO ARJONA {
5T0 PISO WARNER LATINA 516669
26 23 LA QUINTA ESTACION
] SIN FRENDS SONY MUSIC LATIN 44947
21 ALICIA VILLARREAL
LA JEFA FONOVISA 354073/UMLE @
28 47 PANCHO BARRAZA
4 LAS HOMANTICAS DE 'ANCHO BARRAZA VOL 1F MUSART 735/BALBOA
LUIS ENRIQUE
24004 Gi0L0s TOP ST 5110 4
BANDA EL RECODO
" LAHISTORIA OE L0S EXITOS FONOYISA 354120/UMLE
% 2 LA ARROLLADORA BANDA EL LIMON
MAS ADELANTE DISA 724160, UMLE
\ MANA
69 JROE EL CIELO WARNER LATINA 451788 @
ALACRANES MUSICAL
_RED 20 SUPER TEMAS: LA HISTORLA DE LOS EXITOS FONOVISA 354155/ UMLE
2 GRACIELA BELTRAN
] LA REINA OF LA BANDA FUNC 154 154031 UMLE
21 18 EL COMPA SACRA: EL ULTIMO RAZO
N HIERBA MALA NUNCA MUERE SDiJY MUSIC LATIN 42714
419 LOS TIGRES DEL NORTE
1 | LETENA T TRODI EBLD FONOASA
LOS INQUIETOS D DEL NOHTE
52 62 LACUA EDEINM ESPECIAL EAGLE MU M @ Q
7 ENRIQUE IGLESIAS
,'35 " 45081 MUSIC LATIND 010974/UMLE & &
TERCER CIELO
36 3 GENTE MUY, T DX TRAINAML AML
"VARIOUS ARTISTS
i ] ELA_SI_C_O_S Ot LOS SUPER GRUPOS ¢ )NUVISA 1541"4 UMLE
LOS CREADOREZ DEL PASITO DURANGUENSE DF ALFREDO RAMIREZ
COLECCION PRIVADA" LAS 20 EXCLUSIVAS DISA 729501/UMLE
| MARCO ANTONIO SOLIS
B 0 yoLESTAR FONOUISA 353742 UNILE @ 3
13 13 HECTOR ACOSTA
SIMPLEMENTE... EL TORTTD ) A M.VENEML UMVERSAL MUSIC LATIND 653681/ UMLE
34 13 LOS DAREYES DE LA SIERRA

| UNA COPA MAS DISA 724175/UMLE

VARIOUS ARTISTS

CORRIOOS DE ALTO MAN SONY MUSIC LATIN 57151
-37‘ 1" VARIOUS ARTISTS
] SUPER ESTRELLAS I00LOS FONOVISA 354008/UMLE

0 FLEX
LA EVOLUCION ROMANTIC STYLE EMI TELEVISA 67917
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L
S TITLE
g ARTIST (IMPRINT / PROMOTION LABEL)
9 LO INTENTAMOS
bl ESPINOZA PAZ DISA/ASL
YA ES MUY TARDE
LA ARROLLADORA BANOA EL LIMON DISA/EDIMONSA
COMPRENDEME
GERMAN MONTERO FONOVISA/MUSIVISA
SUFRE
LOS DAREYES DE LA SIERRA DISA
COMO UN TATUAJE
K-PAZ OE LA SIERRA D EQIMONSA
¢ TE IRA MEJOR SIN M
JOAN SEBASTIA_N MUSART.BALBOA
NO ME DEJES DE AMAR
LA APUESTA SERCA

+ G LA GRANJA
(TULT L0S TIGRES DEL NORTE FONOVISA

TE PRESUMO
BANDA EL RECODO FONOVISA
FUE SU AMOR
_ALACRANES MUSICAL AGLILA/FONOVISA
QUIEN ES USTED?
SERGID VEGA DISA
QUIEREME MAS
PATRULLA 81 DISA
CAMINARE
INTOCABLE EMI TELEVISA
OVARIOS
JENNI RVERA FONOVISA
ESPERO
GRUPO MONTEZ DE DURANGO 0154
25 EL KATCH
_EL COMPA CHUY SONY MUSIC LATIN
6 Y AHORA QUE?
LOS RIELEROS DEL NORTE FONOVISA
SE NOS MURIO EL AMOR
EL GUERD Y SU BANDA CENTENARID A R.C
ALMAS GEMELAS
EL TRONO DE MEXICO FONOVISA/MUSIVISA
TE VES FATAL
EL TROND DE MEXICO FONOVISA
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COMPILED BY

AIRPLAY
MONITOREO BY

niglsen
SoundScan

nielsen

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
LOBA
3 SHAKIRA EPIC/SONY MUSIC LATIN

CAUSA Y EFECTO

PAULINA RUBIO UNIVERSAL MUSIC LATIND
MANOS AL AIRE

NELLY FURTADO NELLSTAR/UNIVERSAL MUSIC LATING
RECUERDAME

LA QUINTA ESTAGIDN SONY MUSIC LATIN

EL AMOR

TITo CEL BAMBINO" SIENTE

| GOTTA FEELING

THE BLACK EYED PEAS |1 RSCOPE

TOCANDO FONDO

RICARDO ARJONA WARNER LATINA

ADIOS

JESSE & JOY WARNER LATINA

AQUI ESTOY YO

LUIS FONSI ULIVERSAL MUSIC LATING
I KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA

POR UN SEGUNDO

AVENTURA PREM) M LATIN

YO NO SE MANANA
| LUIS ENRSQUE TOF STuP

MARIPOSA MIA

VIVANATIVA VIV, PIMPKING MUSIK
INOLVIDABLE
_REIK 501 C LATIN

SU VENENO

AVENTURS PREY M LATIN

EL CULPABLE SOY YO

CRISTIAN CASTRO (/NIL LR AL MUSIC LATING
MAR ADENTRO
_TOMMY TORRES WARNER LATINA
ABUSADORA

WISIN & YANDEL WY/MACHETE
QUE TE QUERIA

LA QUINTA ESTACIDN SDNY MUSIC LATIN
CELOS

FANNY LU UNIVERSAL MUSIC LATINO

1

R e 4
- -
£Z TiTLE o =X £3 TITLE
S ARTIST (IMPRINT / PROMOTION LABEL) BE SE2 22 ARTIST(MPRINT / PROMOTION LABEL)
5 #1 L1334 MANOS AL AIRE o 2 4 MANOS AL AIRE
1wi |GAINER [N s w h NELLY FURTADO NELLSTAR/UNIVERSAL MUSIC LATING
11 HAGAMOSLO AUNQUE DUELA e 4 8 Mi CAMA HUELE A TI
MARLON MACHETE A TITO “EL BAMBINO” FEATURING ZION & LENNOX SIENTE
19 YO NO SE MANANA 3 32 QUE TENGO QUE HACER
LUIS ENRIQUE TOP STOP . DADDY YANKEE EL CARTEL
g LOBA ° 5 28 EL AMOR
SHAKIRA £PIC;SONY MUSIC LATIN TITO “EL BAMBINO SIENTE
15 ABUSADORA 197 ABUSADORA
WISIN & YANDEL WY MACHETE LISIN & YANDEL WY YACHETE
44 SALSA CON TIMBA o ¢ 7 ELRITMO NO PERDONA (PRENDE) o
AYMEE NUVIOLA 5F DADDY YANKEE | [ TEL 2
7 EL ULTIMO BESO ° a-ly DEJAME ENTRAR 8
CAROLINA LAD SYNERGY R~ _MAKANO PANAMA/MACHETE z-:.
11 TU PRIMERA VEZ 0 10 7 LOBA 5
HECTOR ACOSTA 0.A M. VENEMUSIC b SHAKIRA EPIC/SONY MUSIC LATIN o=
7 S| TE VAS/QUE TENGO QUE HACER 9 7 19 ALL UP 2 YOU E
OMEGA PLANET it AVENTURA FEAT. AKON & WISIN & YANDEL PREMIUM LATIN
7 MiL KILOMETROS @ 1 5 SE LE VE
_OMAR HENRIQUEZ Ot ~ LA SISTA CALIDDSO o
11 AGUA PASADA 0 15 3 CUMBAYA g
ANDY ANOY PLANET SONY MUSIC LATIN = PEEWEE EMI TELEVISA R o 2
13 LLEGO EL AMOR e 12 5 SOLOS 2
GILBERTO SANTA ROSA SONY MUSIC LATIN E PLAN B FEATURING TONY 0IZE PINA gi
, SUVENENO @ 14 12 NA NA NAU 22
_AVENTURA “FEMIUM LATIN ? COSCULLUELA NUEVA KAMADA
12 TE AMO TANTO 14 13 3 | KNOW YOU WANT ME (CALLE OCHO) 35
FLEX EMI TELEVISA PITBULL ULTRA 5‘11}
5 AS!ES LA VIDA @ 99 2 RASTRILLEA?2 52
EL KLAN DE PORFI KORIA/VENEMUSIC - J-KING & MAXIMAN |.ANA 3
14 DECIDI @ 1g 1y HOTEL ROOM SERVICE 4
DANIEL MONCION 14.P/JVN J & N 2 PITBULL MR_305 POLO GROUNDS J/RMG nd
23 I KNOW YOU WANT ME (CALLE OCHO) ", 5 20 5 ENAMORARME QUIERO Ez
PITBULL ULTRA MENORES SONY MUSIC LATIN 122
4 DEJAME ENTRAR 18 9 18 SEXY ROBOTICA c®
MAKANO PANAMA/MACHETE OON DMAR MACHETE =2
22 AQUI ESTOY YO m 23 3 CUAL ES TU NOMBRE
_LUIS FONSI UNIVERSAL MUSIC LATIND ¥ TEMPO SONY MUSIC LATIN 4
4 "ASI ES LA VIDA Y20 18 24 OJOS QUE NO VEN g
MAMBO NUEVAYORK DS | ALEXIS & FIDO SONY MUSIC LATIN pep=
g2
-8
52
BETWEEN THE BULLETS E:
&5
€ ] H
HER ‘PLAN’ IS WORKING i
K
E
Nelly Furtado keeps making strides in the Latin market as she prepares §
3

to release her first full-length Spanish-language album, “Mi Plan,” Sept.
15. Her single “Manos Al Aire” notches two new No. 1s as it steps 2-1
on Latin Rhythm Airplay (3.1 million in audience, up 15%) and jumps
6-1 on Latin Tropical Airplay (3 million, up 75%). Furtado is the first fe-
mile to top the Tropical Airplay chart since Gloria Estefan’s “No Llores”
did so on the Sept. 29, 2007, list.

station

—Ruauly Ramirez

TOP LATIN ALBUMS: See Charts Legend for r

HOT LATIN SONGS: 119

| Go to www.billboard.biz for complete chart data

Data for week of SEPTEMBER 5, 2009 |
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ALBUMS

< GERMANY

EUROPEAN

HOT 100

DIGITAL SONGS wicna

\ (HANSHIN/SOUNDSCAN JAPAN/ n—g (THE OFFICIAL - ]
PLANTECH) AUGUST 25, 2009 22 UK cHaRTS CO.) AUGUST 23, 2009, ] (MEDIA CONTROL) AUGUST 26, 2009 of GE = I (NIELSEN SOUNDSCAN
ARASHI CALVIN HARRIS JAN DELAY EE =22 AUGUST 26, 2009 g! ISZ INTERNATIONAL) DAYE. 2009
NEW 411 THE BEST! 1999-2009 (LTD EDITION) .- STORM NEW READY FOR THE WEEKEND FLY EYE/COLUMBIA 1 WIR KINDER VOM BANHOF SOUL UNIVERSAL 41 {1 !KNOWYOUWANT ME (CALLE OCHO) 1 1 |GOTTAFEELING
ARASHI TINCHY STRYDER MICHAEL JACKSON PTBOLL LT CHTCATIIE R
NEW 410 THE BEST! 1999-2009 J-STORM NEW  ¢orch 22 4TH & BROADWAY 2 KING OF POP EPIC 2 2 #ﬁ?ﬂfﬁﬁﬁﬁfnuamn 2 i SE)IEYGEEIJTE?WUHING e —
i
KOBUKURO BEYONCE MARIT LARSEN
2 3 WHEN LOVE TAKES OVER | KNOW YOU WANT ME (CALLE OCHO,
cn(;uuc (cn+onvn LT0 EOITION) WARNER 1 AM...SASHA FIERCE Mll.I)S!C WORLD/COLUMBIA IF A SONG cguu) GET ME YOU VIOLENT R L KL ADL NG UMVIRGIN Sl | oW vou ( )
KOBUKUR THE BLACK EYED PEAS PETER FOX
CALLING WARNER 3 THEEN.D INTERSGOPE - STADTAFFE DOWNBEAT 4 14 '?BE,YGUCE':T'SF'% T — a s EE‘{,”OE‘E:MT;E‘\}V’%'ELD,COLUMBIA
ARCTIC MONKEYS PAOLO NUTINI SOEHNE MANNHEIMS —— e :
B HUMBUG HOSESS 4 SUNNY SIDE UP ATLANTIC = 1Z ON SOHNE MANNHEIMS § 13 IF ASONG COULD GET ME YOU § o NEVERLEAVE YOU
MINMI " MICHAEL JACKSON 180 MARIT LARSEN VIRGIN TINCHY STRYDER FEATURING AMEILE BERRABAH {TH & BROADWAY
8 1 [-] BONT | BOOM BOOM POW
SUMMER COLLECTION WITH . (CO/DVD L / - a WHEN LOVE TAKES OVER
M N WITH MUSIC. (CB/DVD)} VICTOR THE ESSENTIAL EPIC/LEGACY 1 DON'T LIKE METAL - | LOVE [T SOULFO0D Rl O O s Wit AM/INTERSCOPE 1 AR A y—
BIGBANG g FLORENCE + THE MACHINE - GREEN DAY EETIDRE AN
BIGBANG (CO/OVD FIRST LD EO) UNIVERSAL LUNGS ISLAND 21T CENTURY BREAKDOWN REPRISE G B SYEET DA oL J(READNEORRTHERWEEKEND
e MIRIYA KATO 1y KASABIAN SOUNDTRACK .
8 RING SONY 10 WesT AYDER PAUPER LUNATIC ASYLUM CO) UNBIA 2 WOODSTOCK 40 COTILLION/RHIND @l LASSETOI ALLER BESE B NEW QU MR ERSCORE
HI-FI CAMP LADY GAGA SPORTFREUNDE STILLER = e
8 ‘ 9 JUNGLE DRUM REMEDY
1
ssr aes;:m e _ e mm:)sm_amwwow_m_crganvmzwrznsuoi MTV UNPLUGGED IN NEW YORK VERTIGO 9 e AT ORRINIRD o e e R 28 |7 c sooTs 679/ATLANTIC
TSUYOSHI NAGABUCHI 7 LAROUX 10 MICHAEL JACKSON
NEVER LEAVE YOU o SUPERNOVA
FRIENDS ({CD/DVD FIRST LTD ED) UNIVERSAL = LA ROUX POLYDOR THE COLLECTION MJJ EPIC ORI et £ AL E OERRABA 4TH & BROADWY B B =P N O G KANYE WEST MERCURY
HOW CE SOIR EVACUATE THE DANCEFLOOR
11 18 S 1110
BISSO NA BISSO UP CASCADA ZOOLAND ZEBRALUTION/AATW
CE c D 12 8 EVACUATE THE DANCEFLOOR 4 GET SHAKY
FRAN ANADA CASCADA ZOOLAND ZEBRALATION/AATW V2 14 i CAREY PROJECT 34T AL AR0UND THE WORLOUMTY
STADT FIRE BURNING
ALBUMS [ aBuMs BN ABUMS | 13 12 CucSanDAA STEEN & ADEL TAWIL COMESTIC ROCK LRBAY 13 17 Sean KINGSTON BELUGA HEGHTS/EPIC
CA MENERVE THE DAY | DIED
2f 5 =E o 14 00 eluur Rz ousT in 14 NEW 57 uack MERCURY
.| x L
TZ S (SNEP/IFOP/TITE-LIVE)  AUGUST 24, 2009 S (MIELSEN BOS/SOUNOSCAN) SEPTEMBER 5, 2009 £z (ARIA) AUGUST 23, 2005 15 11 READY FOR THE WEEKEND 15 17 BOOM BOOM POW
4 THE BLACK EYED PEAS 1 THE BLACK EYED PEAS 1 SHORT STACK CALVIN HARRIS FLY EYE/CDLUMBIA THE BLACK EYED PEAS WILL.L AM/INTERSCOPE
THE EN.D INTERSCOPE THE E.N.D. INTERSCOPE UNIVERSAL STACK IS THE NEW BLACK UNIVERSAL ik “RELEASE ME
" GREGOIRE 3 KINGS OF LEON 2 MICHAEL JACKSON 15 RGNES BIPICOPENHAGENS BEAT BLLE
TOU + MOI MY MAJOR GOMPANY ONLY BY THE NIGHT RCA/SONY MUSIC THE ESSENTIAL EP/C LEGACY MANOS AL AIRE
1 N BILLY TALENT THE BLACK EYED PEA y
CHARLIE WINSTO 5 % c s 17 19 yp/ 1y FURTADD NELLSTARUNVERSAL MUSIC LATNG
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15 MINUTES (Aimo Music Corp.. ASCAP/Mullintone
E’g’%’ﬁ ASCAP/EMI Blackwood Music, Inc . BMH HL,

21 GUNS (WB Music Corp ASCAP/Green Daze Music.
/ZXSCAP/UnwersaI Music Corp , ASCAP), HUWBM H100

5 STAR CHICK (Gve Me Me. ASCAP/Copyright Conirol)
RBH 24

ABUSADORA (WY Publishing BMI/Universal-Musica
Unica Publishing, BMVEMI Biackwood Music Inc,
BMI/Biue Krafl Music Publishing, BMUMarcos Masis
AKA Tainy', BMI) LT 8

ADIOS (Mot Lisied) LT 26

ALL | ASK FOR ANYMORE (Sony/ATV Acuf Rose
Music. BMWamer-Tamerlane Publishing Carp . BMUT-
Burd's Music. BMI) HLAVBM, CS 26

ALL UP 2 YOU (Premium Latin Publishing, ASCAP/Bye:
fall Productions Inc ASCAP/Sony/ATV Harmony.
ASCAP/EMI Blackwood Music. Inc.. BMIAUnversal-
Musica Umca Publishing, BMI) HU/WBM, LT 31

ALOHA (Not Listed) RBH 100

ALREAQY GONE (Songs For My Shrink, ASCAP/Koball
Music Publishing America Inc. ASCAP/White 2 Live.
ASCAPH100 6

ALRIGHT Cadala HJbIIShII,ﬁ ASCAP/New Sea Gayle
Music, ASCAP/EMI April Music Inc . ASCAP), HLWBM
CS 3, H10037

3
ALWAYS STRAPPED (Maney Mack, BiYoung Morey
Pubhsmn%(enc BMIWarner-lamerlane Publlsmng Com.
MyDark Keys Publishiny E BMI), WBM
AMERICAN RIDE (Sony/ATV Tree PubIlSh I}I? Company
BMU/Songs For My Good Girl Music, BM1/Tota %hl-
eous Music, BMBIg Loud Bucks, BMI). HL/W

H100 52
EL AMOR {Tiio EI Patron Publishing, ASCAP) LT 4
AQUI ESTOY YO (Fonsi Music Publishing,
ASCAP/Sony/ATV Discas Music Publishing LLC,
ASCAP/Nana Maiuca Music. SESAC/Universal Music
Corp ASCAP/Sony/ATV Sounds LLC SESAC) 119

BAQ HABITS (Sony/ATV Tunes LLC ASCAP/MuszeweII
ASCAP/BenAmi Music, ASCAP/EMI April Music Inc
ASCAP}, HL, RBH 22

BAREFOOT AND CRAZY (W Music Cor
ASCAP/Melissa’s Money Music. ASCAP/Gel A Load Of
This Music, ASCAP/EMI Blackwood Music, Inc.
BMI/Rhetingck Music, BMUStnng Stretcher Music, BMI).
HLWBM, CS 11, H100 70

BATTLEFIELO (WnIe 2 Live, ASCAP/Kobalt Music Pub-
nsl‘un America, Inc., ASCAP/Breakihrou hCreahons

AP/EMI April Music Inc , ASCAP/S
ASCAP/Sony/ATV Tunes LLC. ASCAP/BIOW The Speak-
ers, ASCAP], HL, H100 16

BECKY (Firsi N’ GoId Pubhshing. BMI/WarnerTamerlane

Publisfing Corp . BMVJonathan Rotern Musi
BMY/Sony/ATV Songs LLC. BMI). HL/WBM RBH 34

BEER ON THE TABL] Fga (Ash Stree Musict, BMU/Big Loud
Bucks, BMIZSho Bud Pacific, SESAC/Songs Ot BuF
SES@CA/racmc wind Music SESAC/25 North Publish

i

BEI?IEVERS {Songs 01 Combustion Music, ASCAP/Music
Of Windswept, ASCAP/Steel Wheels Music.
BMIXirbtone Music BMI/Big Loud Bucks,
BMVSony/AIV Iree F’ubllsnmg Company, BMUThis Town
Music, BMI), HL/WI

BE ON YOU {£-Ciass Publishing. ASCAP/Mail On Sunday
Music, ASCAP/Son&ATVTunes LLC. ASCAP/Unwersal
Music - Z Songs, BMi/Pen in The Ground Publishing,
ASCAP/EMI April Music Inc ASCAP), HL, H100 5

BEST DAYS OF YOUR LIFE (Pickle Buti. ASCAP/Tier
Three Music, ASCAP/Sony/ATV Tree Pubhishing Compa-
ny, BMTaylor Swift Music, BMI}, HL, H100 81

BEST | EVER HAD (Lve Wiite LLC, BYVVEMI Blackwood
Music. inc . BMIAving Music, Inc., BMYSpitfire Music,
BMVSon Of Unwversal, Inc BMVRapHusIIazMusmPutr
Iishing, BM/The Music Source. BMIAamerTameriane
Publishing Corp.. BMi/¥oung Money Publishing Inc..
BMI/Sony/ATV Tune), HUWBM. H100 7, RBH

BETTER BELIEVE T (Tnll Pmductlcns ASCAPAWB
Music Corp , ASCAP/Young Jeezy Music Inc , BMVEMI
Blackwoo Musm Inc . BMIKing KPubllshmg BMI},

HL/WBM, R

BIG GREEN TRACTOR (Se&Traclor Music, BMI/Big
Loud Bucks, BMIMHope-N-Cai Music, BM/Cal IV Enter-
ainment, LLC. BM/Oid Desperados. ASCAPAN2D Pub-
lishing Company, inc., ASC P/Carol Vincent And Asso-
ciaies, LLC . ASCAP), WBM. CS 1, H100 20

BIRTHDAY SEX (Jeremy FeIIon PubllshIng DesﬁV1
ASCAP/Kerth James Publishing Designee, BMIMick
Schuitz Publishing, BM/Songs Of Universal. Inc... BMI).

HL/WBM, H100 39, RBH 33
BLAME IT (Sly As A Foxx Music. Inc , BMYBug Music
Incorporated, BMUGifted Source Music, ASCAP/EMI
)| Music Inc , ASCAPAL's N8 Publ«snmg
ASCAP/James T. Brown, BMUBrandon R
Melanchon ASCAP/John Conte, Js . ASCAP/NappyPub
Music. BMVUniversal Music - ZSon S. BMVCharneIeon
Publishing, BMI/2082 Music PubIlshm ASCAPMB
Music Corp.. ASCAP/Ro neI Musm ASCAP/Tenyor
Music. BMI), HWWBM,

BLAME IT ON ME éFomy Musxc‘ InG . SESAC/Four Kings
Production Inc . SESAC/Chnsette Michele Music,
SESAC/EMI Aprit Music Inc . ASCAP/Strauss Co , LLC.
ASCAP/Norma Harns Music Publishi  ASCAP/Chuick
Harmony's House Publishing. ASCAP, Studio Beast
Musuc MI/Wamer Tamertane Publishing Corp.. BMI).

RBH
BODY (NOI Llsted) RBH 9N
BOIf (Who Is Mike Jones? Music, BMI/2 Playas Publish-
ing, BM/Warner-Tamerlane Publishing Corp., BMUt's
Oniy About Mustc, ASACP/Radric Davis Music Group,
ASCAP: WBM, RBH 79
BONFIRE (Key Brothers Music, BMV/Botian Music,
BMU/Nashvistaville Songs. BMYKRD Music, BMIMagic
Mustang Music. BMI/Tngple Shoes Music. BMIMorgan
Racm u5|c ASCA
00M POW (wnl 1am Music, Inc., BMU/Nawasha
Networks BMI/Jeepnee/ Music, Inc_BMUHeadphone
Junkle Publish Mg S AP/CheK%River Music Co,
MI April Music Inc , ASCAP), CLMHL. H100 13,

RB

BOOTS ON (Songs 0! Windswept Pactfic, BM/How Boul
TBI'\A;‘I Skghne Mu5|c BMVKmney Empue Music, BMCG,
BOOTY OEW (Devonnck Jefferson PubIIshlng Desi nee
BMUGS Entertainment, ASCAP/Anonymous Publishing
LLC g}he Pub DeaI) ASCAP/Sony/A Tunes LLC,

EL BORRACHO MONTEZ OE QURANGO (Not Listed) LT

37
BREAK UP (Team S Dot Publishing, BMI/LeVegas Pub-
|IShIf)§)C0mDBRy inc. , ASCAP/EMI Apnl Music InC..
ASCAP/Street Certified Publishing, BMI). HL. H100 17,

BUY YOU A RO};NO LiP AND DOWN) (Verse & Sham

Publishing, BMI) RBH 63

: R Ay.'_);.f.l

s -

LAMIRBAE (SERCA, BMI) LT 25

CAN'T GET OVER YOU (Not Listed) RBH 30

CAN'T LAST A OAY (Alia Rose Music, BMVAmenican
League Music, BM)) RBH 53

CAN'T LIVE WITHOUT YOU (T And Me Music Publish-
Ag ASCAP/Universal Music - MGB Songs,

CAP/Dernis Hot Songs, ASCAP/ENA! April Music Inc.,
ASCAP/Fauntieray Music, ASCAP/Underdog West
Songs, ASCAP/Almo Music Corp , ASCAP/Strange
Molel Music, ASCAP), HL/WBI | RBH 30

CAUSA Y EFECTO (Sony/ATV Tunes LLC. ASCAPMest-
wood Publshi |n SADeCVITS

CELOS }SEMIApn Mu5|c Inc \SCAP/Ediciones Musi-
cales Hispovox, SGA

CHAI NGE MAN (ot LIsIed) RBH 64

THE CLIMB (Vistaville Music. ASCAP/Hopeless Rose
Music. ASCAP/Music Of Stage Three, BMiMabe It Big

64 |

Music, BMI), WBM, H100 30

CLOSER T0 LOVE (M Blackwood Music. Inc.,
BMI/Facade Aside Music BMIILCB Music Pubiishing,
BMI/59 Cadillac Mustc. BMI/Meaux Mercy BMIEMI
CMG Publishing, BMI).

CLOSE 70 YOU (Ever reen Copyr N?nls BMI) RBH 57

COME BACK TD Zac Maloy Music,
ASCAP/Sony/ATV Tunes LLC. ASCAP/Stellar Son s Lid
BMVEMI Blackwood Music. Inc . BMI}, HL H100 80

COMO UN TATUAJE (Arpa Music. LLC, BN [T 13

COMPRENDEME Universal Musica , 1c.. ASCAP) LT 9

CONSIOER ME GONE (Ter: And Steve's Music.
ASCAP/EverGreen Copyrights BMIWamer-Tamerlane
Publishing Corp , BMI). WBM, CS 38

COOL (Tappy Whyte's Music, BMI/Songs 0f Unwversal.
Inc , BMI/Musty Atiic. BMVEMI Blackwood Music. Inc ,
BMiRamon Mont omer& ASCAP/Crump Tight Pubiish-
ing ASCAP). H

COUNTRV FOLKS lLIVIN LOUD {EMI Blackwood
Musm inc , BMU/Geofirey Stokes Nielson Publishing

BMI/One Eye Publisting LLC, BMI}, HL, CS 44
EL CULPABLE SOY YO {B/ue Deep Publishing BMI) LT

28

CUMBAYA ﬁEMI Biackwood Music, Inc . BMYBlug Kraft
Music Publishing, BMI/None%a Music Pubiishing,
BMIWarner-Tamerlane Publishing Corp , BMU/The Kids
PubIlshlng BMI) LT 20

505

DAME TU RAZON (Not Listed) LT 46

DANCIN ON ME (Praise Ambassador %
g%/’la‘lgkC/chga Hill, ASCAP/Sally Ruth Eslev Publishing,

RBI
O%QMPE) ENTRAR (Universal Music - MGB Songs.
1T 32

OIGITAL GIRL (March 9th Publishing, ASCAP/Songs Of
Peer Lid . ASCAP/2082 Music PubIlsnlngPuASCAP/WB
Music Corp . ASCAP/Please Gimme blishing Inc .
BMIEMI Blackwood Music. Inc. BMIUnversal Music -
Z Songs, BMI/NappyPub Music. BMI/UnwersaI Music
Cov . ASCAP), HLAWBM. RBH

DEATH OF AUTO. TUN EMI Apnl Music Inc

ASCA /Carter Boys Pubfishing, ASCAP/No LD Music.,
BMUChrysalis Soné;s BMUUnichappell Music, Inc .
BMI). HLAVBM. R

ool (Planel Peanut. BMI/Munan Mustc Cerporation.
BMI/Bug Music, Incorporated, BMiWarner-Tamertane
Publishing Corp BMVRADIOBULLETSPUDIlshmg
BM/DWHa ywood Music. BMI). WBM. CS 27

OON'T STAY (Imagem Music LImIIEd IMRO) RBH 76

OON'T TRUST ME (Masler Falcon Music, BMVEMI
Blackwocd Music. Inc , BMIMatza Ball Music. BMyDick
Jams LLC BMH). HLWBM. H100 48
O0WN (Bucks Music Group Lid, ASCAP/David Platz
Music, BMUOrange Factory Music, ASCAP/Cotter Pin
Publishing, ASCAP/Young Money Publishing Inc,
BMIWamerTameriang Publishing Corp . BM). WBM.

H100 3

OOWNLOAD (R2M Music, BMISongs Of Lasirada.
BMi/Sony/Al SongsLLC BMVEKQOP Publishing LLC.
BMUSon g/ATV Tunes L LC. ASCAR/ENOT Publishing
LLC. ASCAP/Ace 21 Publishing. BMiMarro Songs.
BMI/Stellar Songs Ltd.. BMIEMI Blackwood Mu5|c Inc
BMI/Notorious KM Music, BMI). HL, RBH 80

OROP IT LOW { %DIBI Starts Tomormw BMI/Songs Of
Universal, Inc , BMI/Dat Damn Dean, BMI/Cuiture
I;gyond Ur Expenence Publishing, BM), HLAWBM, RBH

EGU (Elvis Lee Musm BMVEMI Blackwood Music. Inc .
BMIUncle Bobby Music, BMVEMI Apnl Music Inc .
ASCAP/B- Dg{ Publishing, ASACP), HL, H100 58, RBH 7

EIGHT SECO DRIDE( versal MUSIC Careers.

i/Shittake Maki Publishing, BMI/Drive 1t Home Music
Pubhshm inc_ IMRO/FSMGI, IMRO/State One Music
Amenca, BMIy, H/WBM, CS 35

EPIPHANY (M LEAVING (Universal Music - Z Songs,
BMUPen In The Ground Publishing, ASCAP/Chuck Har-
moRy's House PUDlIShII‘I(? ASCAP/Strauss Co. LLC .
ASCAP/EMI Apnl Music Inc , ASCAP), HLAWBM, RBH

E[EIFS3(C K Jointz, BMUENsign Music Corporation, BMI)

4
EVACUATE THE DANCEFLOOR (Rocks. ASCAP/Songk-
ichen Music Publishing, BUMA/Stemra, BUMA) H100

57
EVERY GIRL (Young Money Publishing Inc., BMU/Warner-
Tameriane Pubhshing Corp . BMLive Write LLC,
BMI/EMi Blackwood Music. Inc , BMIWest Coast Livin
Publlshmg ASCAP/Henderworks Music Publishing.
BMY/Songs Of Universal, Inc , BMAniversal Music
Corp, ASCAP), HUWBM, H100 25, RBH 13
EVEI YTHING EVERYOAY, EVERYWHERE (EM! April
Music Inc.. ASCAP/J. Brasco Music, ASCAP/NexSelec-
g%n P&Dhshrng ASCAP/Keriokey Music, ASCAP), HL.
H

FALLIN FOR YOU (Cocomarie Music, BMVEMI Apnil
Music Inc . ASCAP/R-Rated Music. ASCAP, HL, H100

46
FIRE BURNING |/'r}'ye/ATV Songs LLC, BMIRedOne Pro-
ductions LLC, Bl an ngslon Publishing Designee,

BMI, HL, H100 15,

FIREFLIES (Ocean Cny Park ASCAP) H100 97

FRANKY (Delon Tha Don PuDIIShIng BMUSKON GO
Muzic Group, ASCAP) RBH 93

FRESH (Inmate 177447 Muzik Publishing, ASCAP/Ken PP
gbhshn[wS IBMVEnIenamlng Music. BMY/Sick Rick Music

01} 1R

FROM MY HEART T0 YDURS (Imagem Music Limited,
IMRO) RBH 4

FWB. (EMI |I Music Inc , ASCAP/D' Myero Mitchell
Music. ASCAP/EM! Virgin Songs BMYBig Kidd Music.
BMU/Doxie Music. ASCAPMimi’s Music Man Proguc-
tions, BMI/JRP Music. BMI), HL., RBH 66

R,

GETTIN’ YOU HOME [THE BI.H:R 55 SI:IIIG)
{Runmin’ Behind Publishing, ASCAP/EMI April Music
Inc., ASCAP/ Want To Hold Your Songs, BMI). HL, CS
16, H100 78

GIE,\%ING MYSELF () Like Em Thicke Music. ASCAP) RBH

GO ( Copyn%ht Control/Karbeen Music Publishing.

BMUFirst N' Gold Publlshmg BMU/Sony/ATV Songs LLC,
B;/II/Money Mack BMUGBO Publishing, ASCAP) RBH

g

GOO IN ME (EM! April Music Inc , ASCAP/Wet Ink Red
Music, ASCAP/That's Pium Song, ASCAP!'s Tea Tyme.
ASCAP} H100 77, RBH 11

GOIN’ THRU CHANGES (Blue Toes Music Publishin:
ggsignee, ASCAP/Uncle Buddie's Music, ASCAP) RBH

A GOOO 0AY }Sony/ATV Tree Publishing Company.
BMUniversal Music Corp , ASCAP/Danny Orton Songs.
ASCAP), HLWBM, CS 8

GOOO GIRLS GO BAD gilasl Beast Music, ASCAP/EMI

April Music Inc., ASCAP/Lion Aire Publishing,

BMUWarer-Tamerlane Pubiishing Corp , BMI'Sunshine

Terrace Music, BMI/BuLg Music, Inco&)oﬁ!gg 9BMI/

Kasner Publishing. AS

o

AP), HLWE

e

HALO (B-Day Publishing, ASACP/EMI Apnl Music Inc .
ASCAPMite 2 Live, ASCAP/Kobalt Music Publishing
Amenca. Inc . ASCAP/Here's Lookin' Al You Kidd Music,
gmlvBeIt)ga Helghts Music, BMYSony/ATV Songs LLC.

), HI

HER DIAMONDS (U Rule Music, ASACP/EMI April Music
Inc., ASCAP), HL. H100 34

HERE WE GO AGAIN {IRH Publishing. ASCAP/Hey Kiddo
Music, ASCAP/Kobail Music Publishing America inc .
8AgCAP/I’aI‘I Time Buddha Productions, ASCAP) H100'

Go to www.billboard.biz for complete chart data

HONKY TONK STOMP (Sony/ATV Tree Publishing Com-
any. BMI/Showbilly Music, BMITum Me On Music.
M{/Orbison Music, LLC, BMUEverGreen Copynghts,

BMiMusic Of Stage Three, BMUBobby's Song And Sai-
vaye, BMI) CS 30
HOTEL ROOM SERVICE EPIIDUII s Legag Publishing,
BMIUniversal Music - MGB Son% AP/Jimipub,
BMVEM! Blackwood Music, Inc BMI/Sony/ATV Songs
LLC, BMIWamer-Tameriang Publishing COIE
BMU/Bernard's Other Music, BMVMusic Of Ever Hip-Hoy
BMIEMI Virgin Music Ltd . ASCAP/Chrysals Music LI(P
PRS), HLAYBM, H100 10. RBH 85
HURRY HOME (Vear OI The Dog Music, ASCAPAWords &
Music, ASCAP), Wi
HUSH HUSH (

Nolch Mu5|c AB/Songs Of Universal,
inc. BMI/JoseI

vedlund Musik, AB/Songs Ot

Windswept Pacific. BM/P & P Songs Ltd, BMV/She
Rights Music. BM{/Universal-PolyGram Inlerndnonal
ﬁ188I;/3Perren -Vibes Music, Inc . ASCAP), HL/WBM,

ICE CREAM PAINT JOB ](Dorrou h MUSIC PUbIIshlng
Company, ASCAP/Ulira Tunes, ASCAP/Minder Music
(USA), ASCAP} H100 31, RBH

IF THIS ISN'T LOVE (8- Uneek Son 5. ASCAP/Universal
Music Corp , ASCAP/GIveMeAIIMy PubIIshln?
ASCAP/EMI April Musm Inc . ASCAP/TnT Explosive Pub-
Jishing. ASCAP) RBH 35
GET CRAZY (Mara) Music, SESAC/Young Money Pub-
lishing inc BMY/Warner-Tamerlane Publishing Corp .
BMI, WBM. RBH 92

1 GOTTA FEELING (will 1.am Music. Inc , BMUJeepney
Music. Inc., BMYTab Magnetic Pubhshmg BMV/Cherry
Hxver Music Co, BMIHeadphone Junkie Publishing,

AP/EMI ABnI Music Inc . ASCAP/Square Rivoll Pub-

IIshIng ASCAP/Square Rivoli Music, ASCAP/Shay é)wo

Bernstemn & Co . Inc., ASCAP/RlsIer Editions. SACE

CLMHL H1001,(T 16

| INVENTEO SEX OaMysiro Music, BMUSony/ATV
Songs LLC, BMVChef Huxtable Publishing Inc ,
BMVApril's Boy Muzik. BMi/Warner-Tamerlane Pubiish-
ing Corp., BMULive Write LLC. BMI), HL/WBM. RBH 72

1JUST CALL YOU MINE { RI% | Bank MUsic, .
ASCAP/Uly Makes Music, ASCAP/Haber Corp ,
ASCAP/EMI Agril Music Inc . ASCAP/Ty Me A River
Music. ASCAP/Karles Music, ASCAP/Kobalt Mus(c Pup-
hishin &Amenca inc., ASCAP), HL, CS 28

1 KNOW YOU WANT ME (CALLE 0CHO) {Don W|II|ams
Music Group, BMIBig Elk Music, BMiBalloonhea
Music Publishing, ASCAPAUMra Tunes, ASCAP/Do It
Yourself Music roupSrI SIAEAniversal Music -
Careers, BMI/Pitbull’s If%cy Publishing BMi/Manm-
bero Music Publishing, ASCAPAniversal Music - MGB
Songs, ASCAP), HLAWBM. H100 19, LT 14

I'LL JUST HOLD ON gWB Music Corp.. ASCAP/Melis-
sa's Money Music, ASCAP/Get A Load Of This Music.
ASCAP/Encore Entertainment LLC, BMMr Noise
Music, BMUHIliilly Poetry. BMI/RIO Nuevo Entertain-
ment, BMIL, WBM, CS 10, H100 76

100K GOOO (istanbull Mu5|c BMI) RBH 51

| L0 K TO YOU (R Kelly Publishing Inc., BMUniversal

Music - Z Songs. BMI}, HL/WBM, H100 99, RBH 26

I'M ALIVE éSony/ATV MlIene Music, ASCAP/slandsoul
Music LL ASCAP/SO%ATV Cross Keys Music Pub-
lishing ASCAP/Sony/ATV Acuff Rose Music
BMUnwound Music, BMI/Face Brutte Musw.
ASCAP/BIQ‘ Loud Bucks, BMI). HL, CS 21, H100 90

I'M GOING IN {Not Listed) RBH 65

I'M GOOO (More Water Irom Nazareth Publishing,
ASCAP/EMI April Music Ing . ASCAP/EMI Blackwood
Music. Inc.. BMI/Thernion Trust PUDIIShIﬂ BMVNeIgn—
borhood Pusha Publishing, BMI). HL,

I'M IN MIAMI TRICK (Nu 80's PubIlshlng ASCAP) H100

55

IMMA STAR (EVERYWHERE WE ARE) (Jeremy Fefton
Publishing Desx'%1 nee ASCAP/Keith James Pubiishing
Designee. BMI/Mick Scnultz Publushmg BMI/Songs ot
Universal, Inc., BMI), M. H100

I'M YOURS 1Goo Eyed ASCAP) H100 32

I NEED A GIRL (Naked Under My Clothes.
ASCAP/Chrysalis Music Publishing. ASCAP/Sony/ATV
Tunes LLC. ASCAP/Stellar Songs Ltd , BMIEMI Apni
Music Inc . ASCAP), HL. H100 75, RBH 15

INFINITY 2008 (E IVIr |n PRS), HL, LT 48

IN LOVE WITH ANOTH| MAN (Nap@y Puddy Music,
ASCAP/Universal MusiC - Z Tunes LL ASCAP/abIack~
ants musi¢ publishing, BMI). HL/WBM

I STILL LIKE BOLOGNA (EMI XnI Musm Inc
ASCAP/Tr-Angels MUSIC ASC P) HL.C

{T KILLS ME (Nof Listed) RB}

IT'S A BUSINESS DO0ING PLEASURE WITH YOU
(Stage Three Songs. ASCAP/Brett James Cornelius
Music, ASCAP/Stage Three Music Inc., BMYMoi Music
Productions, SOCAN/Warner-Tameriane Publishing
C(3)rp SMIG/Anaesmeuc Pubiishing, SOCAN). WBM, CS

{T'S A GIRL THING (Warner-Tamerlane Publishing Corp .
BMUJesse Lee Music. BMI/Circle C Songs, ASCAP/Fulk
Circle Music Publishing, LLC. ASCAPy, WBM. €S 55

1 WANNA MAKE YOU CLOSE YOUR EYES éHome With
The Armadillo Music. BMI/Sony/ATV Cross Keys Music
Publlshm% ASCAP/Crealure Sounds Publishing,

ASCAPY HL, CS 34

| WANT MY LIFE BACK (Sixteen Stars Music. BMUFrank
Myers Music, BMIHorPro Entertainment Group, InC.,
ASCAP/Grand & Gee Music Group | P ASCAP) CS 33

¥ x =

JOEY (Jennifer Nettles Publishing, ASCAP/EMI Black-
wood Music, Inc , BMIDikpit Music, BMYSony/ATY
gge Pubhsmng Company BMI/Mr Bubba Music, BMI)

JUMP (E -Class Publishing, ASCAP/Mail On Sunday
Music. ASCAP/Sony/ATV Tunes LLC, ASCAP/Serious
Scriptures, ASCAP/Beat Poet Music, ASCAP/EMI April
Mustc Inc , ASCAP/Ollie G Music. ASCAP/Check Your
Puise Publishing, BMY/Nellstar Publishing, SOCAN/Dat
Damn Dean, BMI). HL, H100 85

JUST AKISS }Viva Panama, ASCAP/JoeGlo Music.
ASCAP/Sony/ATV Tunes LLC. ASCAP/Two Works,
ASCAP/BW Music, ASCAPMusic Of Wmdswei%
ASCAP/EMI April Music Inc . ASCAP/Roc Cor Puiishing
& Music Famamanem LLC, ASCAP/Mars Force Music.
ASCAP/Northside Indegedem Music PubIlshméJ
ASCAP/Bughouse, AS

KNOCK YOU DOWN Dan jahandz Miuzik, SESAC/W.B.M
Music Corp , SESAC/ nokey Music, ASCAP/Universal
Music Corp . ASCAP/YRP Music Publishing, BMI/Wam-
erTameriang Publlshlng Corp., BM/Universa Music - Z
Tunes LLC., ASCAP/Pen In The Ground Publishing,
ASCAP/VasIma Mustc Inc., ASCAP/David M Enrfich,

Esq., PC , ASCAP/Piease Gimme My Publishing Inc..
g RI{iE’_I‘IAiIé%lackwood Music, Inc . BMI), HL/WBN, H100

T R R
Sl o :

LA GRANJA (TN Ediciones Musicales, BMi) LT 18

LAST CHANCE (WB Music Corp., ASCAP/Songs In The
Key Of B Flat, Inc, SESAC/Noontime South, SESAC/EMI
Combine Music. SESAC/ForaKUMusuc Inc.,
SESAC/Jaylen Adoris Music Publishing, SESAC/Christ-
1an Combs Publishi SESAC/AzIac Tracks, ASCAP).
HL/WBM, H100 68, RBH 3

ALITTLE MORE COUNTRY THAN THAT {Universal
Music - MGB Songs, ASCAP/Don Pofythress Songs.
ASCAP/FSMGI, IMRO/A Sling And A Prayer Music.
ASCAP/State One Music America, BM|/Warner-Tamer-
lane Péjbhsmng Corp , BMUPrecious Flour Music, BMI),

HL/W
LIVING FOR THE NIGHT George Straight Pubhshmgiv
Designee/Bubba Strart Pubiishing Designee/Sony/A
é%ggs‘c Music, BMUnwound Music, BMI), HL, CS

LOBA (The Carame! House Music, BMVEnsign Music

Corporation, BMI/Rodeoman Music, ASCAP/EMI April
Music Inc , ASCAP/Ediiciones Musicates Clippers,
S.L MWarner Chappell Music Spain S A., SGAE/Amatfi
Coasl Music, BMIChrysalis Songs BM), HLAWBM, LT 1

LOCO POR TI {Universai Musica , Inc . A CAP) (T 40

LO INTENTAMOS (Nof Listed) [T 3

LOL :-) (Apnt's Boy Muzik, BMI/Warner-Tamerlane Pub-

lishint (? Corp.. BMiNo Quincydence Music Publishing,

BMUChet Huxtable Publishing Inc 8MVSoulja Boy el-
T'em Music, BM/Element & Hip Hop, BMI/Takin' Care Ot
Business, BMVRadnc Davis Music Group, ASCAP/EMI
Blackwood Music. inc , BMI). HL/WBM, RBH 25

LONG AFTER I'M GONE (Big Love Music. BMI/Do Waite
Music. LLC., ASCAP/Wounded Sky Music,
ASCAP/Crossfire3 Music, ASCAP/Zampampoogee
Music, ASCAP) CS 48

LONG LINE OF LDSERS {Kevin Fowler Music
BMI/Music Of RPM, ASCAP/Category 5 Music, ASCAP)

€S 32

LOVE DRUNK (Mertin Johnson Music ASCAP/EM! April
Music Inc.. ASCAP/Ma gday Malonie Music, ASCAP/State
One Songs America ASCAP/ST Songs. ASCAP/EMI
alackwood MUSIC Inc BMI/Reptiilian Music BMI).

LOVEGAME SteIanI Germanotta p/k/a Lady Gaga
BMI/Sony/ATV Sangs LLC, BMHouse Of Gagd Publish-
ing. Inc . BM/GloJoe Music Inc . BMI/RedGne Produc-
ions LLC, BV, HL. H100 18

LOVE LIKE CRAZY (Mlke Curb Music, BMVSweet Radi-
cal Music, BMAWarner-Tameriane Puollshlng Comp,
BMIT-Bird's Music. BMI). WBM. CS 5

LOVE LIVES ON {Sony/ATV Cross Keys Music Pubiish-
1ng, AS! CAP/M 0od Girl Music. ASCAP/Qona Songs,
LLC ASCAP/ lannah Bea Songs BMI/MamIew Wesl
Publishing Des;?nee ASCAP). HL.C

LOVE YOUR LOVE THE MOST (Son /ATV Tree Publish-

ing Comy BMI/Sony/ATV Acuff Rose Music, BMI),
Hg cs 1%8%00 72

ﬁAC c-(sc(een'ﬁe 5- EI-AI Musicinc BMI). HL, H100

MAKE HER SAY (Elsie’s Baby Boy Publishing.
ASCAP/Very Good Beals, BMIH; g Hop Since 1978,
BMI/Senseless Music Inc.. BMI/Songs Of Universal Inc ,
BMVSoni;/ATV Songs LLC BMi/RedOne Productions
LLC. BMI/House Of Gaga F’unlxshmgZ Inc . BMI/Nay g&
Pub Music, BMI/Universal Music it Songs BMIA
Agril Music Inc , ASCAP/Gifted Source Music,

A CAP/SIE As A Foxx Music. Inc.. BMUFoxx King Enter-
tainment, BMYNS Publishing, ASCAP/2 Tha Moon Pub-
fishing, BMIAWB Music Corp.. ASCAP/2082 Music Pub-
lishing, ASCAP/James T Brown, BMi/Brandon R
Melanchon, ASCAP/EMI Blackwood Music, Inc
HM(I/Please Gumrge My Puplisting Inc . BMI). HLAWBM,
100
MANOS AL AIRE (Not Listed) LT 2
M(AR AOENTRO %Moslly Sad Songs ASCAPMWB Music
o A

MARIPOSA MIA (Not Listed) LT 36

ME GUSTA ME GUSTA (Nof Listed) LT 38

MI CAMA HUELE A TI (Noi Listed) LT 24

MILLION BUCKS (Five 2 Fifieen Publishing, BMUSwizz
Beatz, SESAC/Unwversal Tunes, SESAC/Songs Of Univer-
sal, Ing , SESAC), HL/WBM, RBH 70

MILLION DOLLAR BILL (Lellow Productions.
ASCAP/EMI Apnil Music Ing.. ASCAP/Swizz Beatz.
SESAC/Universal Tunes, SESAC/Songs 0f Universal,
Inc, SESAC/State Cne Music America, BMFSMGI,
IMRO/Iucky Three Music Publishing, BMI). HL/WBM,

MOU LA MO0 NiCnnon City Music Publishing,
BMI/Riverzar Music Publishing, BMI/Weebie Writin'
Music Publishing. BMVNice Shot Music PubIlshm%
BMALaluna Tunes, BMUJIm Femino Songs. SESAT) CS

45

MR. HIT DAT HOE {Rickey Tremayne Harns BMUMontre-
al Lakeith Lee, BMID Ree, BMIy RBH 77

MY WAY TO YOU (EMI Blackwood Music, Inc., BMI/Big
ggssed Hittes, BMI/Bay Parkway Music, BMI) HL, CS

NECESITO OE TI (Sony/A Mexn:o ASCAP/SACM

Latin, ASCAP) LT 35

NEEO YOU NOW {Wamer-Tameriane Publishing Corp.,

BMI/DWHaywood Music. BMVRADIOBULLETSPublish-
g BM\Hillary Dawn Songs. SESAC/Foray Mustc. Inc .
SESAC/Year Of The Dog Music. ASCAP/Big Yellow Dog.

LLC BMVDanh Buddha Music, ASCAP), WBM, CS 39.

NEVER GIVE YOU UP LSUgmoe Music, ASCAP/Universal
Music Corp.. ASCAP/Unwersal Tunes, SESAC/Songs In
The Key D Charlie 0, SESAC), HLAVBM, RBH

NEVER SAY NEVER (Litlle Blke Music, ASCAP/LlncoIn &
Oltie Music, ASCAP/EM) April Music Ing .

ASCAP/Mokos Music. BMVAaron Edwards Putiishing.
ASCAP) H100 41

NEW OIVIDE (Unwersal Music - Z Songs, BMUCheslerc-
haz Publishing, BMI/Big Bad Mr. Hahn Music.
BMUNondisciosure ’A/ﬁ}ggment Music. BMI/Kené
Kobayash Music, BMI/Pancakey Cakes Music, BMI)
HL/WBM. H100 28

NO ME DEJES OE AMAR (Jam Entertainment Inc , BMI)

IT15
NO SE VIVIR (Not Lisied) T 48
NO SURPRISE (Surface Pretty Deep Ugly Music.
Bii/Unwversal Music - Careess, BMVAnaesthetic Pub-
tishin /‘g SOCAN/Warner-Tamerlane Publishing Corp ,
BMIWamer Chappell. SOCAN/Son y/ATV Son it
BMI/Bud And Jo s Music, BME, HL/WBM 23
NOT MEANT TO BE (Wame( ~Tameriane Publlshtng Comp,
C/Tobor Songs, BMV/Team Toque Publishing.
AN/BIinky Publishing, SOCAN/AN April Fool Pub-
hsmng SOCAN/Sunshine Terrace Music, BMI/ArtHouse
EmenalanenI le% ASCAP/Bug Music, Incorporaled,

NOVEMBER 18TH (Not Listed) RBH 58

NUMBER ONE (R Kel: H}bIIShlng Inc., BMi/Universal
Music - Z Songs, BMﬁNdZ daq Music, BMIHit District Il
BMI/Songs Of Uneversal, Inc., BMI/Universal Music
Corp ASCAP/Keriokey Music, ASCAP). HLAVBM. ReH

(HSESED (Hye Songs BMVSo%ﬁ 0f Universal Inc

BMV2082 Music Publishing, ASCAP/WB Music Corp ,
ASCAP/RZE Music Publishing, ASCAP/Universal Music
Cor . ASCAP), HL/WBM. H100 11, RBH 12

OH (Not LISIEd?]RBH 86

OH N%Josep 's Dream, SESAC/563 Music Publishing,
ASCAP/Stll DI%%H Music. ASCAP/UnlversaI Music -
MGB Sonﬁl1a AP}, HLWI BH 67

THE ONE (ary J. Blige, ASCAP/UnlversaI MCA.
ASCAP/Unsversal Music COFE ASCAP/EM! Blackwood
Musc, Inc . BMURodney Jerkins Productions, BMI/Dat
ggnhnﬂgegg BMI/Live Write LLC. BMI), HL/WBM., H100

ONE TIME (Songs Of Peer Ltd.. ASCAP/March 9th Pub-
Irshun ASCAP/MoveJB Songs, BMIOSS Creations,
CAB/Holy Corran Music, A CAP/Universal Music
ggr o ASC%P/TaSbulnus Music. ASCAP/Hitco South,
H
ONLY YOU CAN LOVE ME THIS WAYQSDny/ATV Songs
LLC, BMI/Son’\\%ATV Music UK, PRS/EMI Blackwood
Music. Inc , BMVBirds With Ears Music. BMI), HL, CS

12, H100 60
ON THE OCEAN John Riff Music, BMI) RBH 20
OUT LAST NIGHT (Sony/ATY Milene Music,
ASCAP/slandsout Music LLC, ASCAP/Stage Three
Songs, ASCAP/Brett James Cornelius Music, ASCAP),
HL, H100 83
OUTSIDE MY WINOOW (We're Going To Maui Music,
BMIMutti-Sangs. Inc., SESAC/AvaRu Music, Inc.,
SESAC/EMI April Music fnc., ASCAP/SaIerno Songs.
ASCAP/Mr Coco Music, ASCAP). HI
OVARIOS (Dwvire Music, BMI) LT 27

PARTY IN THE U.S.A. (Kasz Money Publishing.
ASCAP/Studio Beast Music, BMIWamerTamerlane Put-
lishing Corp , BMVJessica Cornish Publishing Designee,
BMI), WBM, H100 2

PEOPLE ARE CRAZY (Sony/ATV Tree Publishing Compa-
. BMI/TIIathrI Music. BM& HL, CS 8, H100°40

PLI N'T LEAVE ME ﬁ ink Inside Publishing,
BMI/EMI Blackwood Music. inc , BMI/Maratone AB,
STIM/Kobalt Music Publishing America. Inc , ASCAP).
HL, H100 29

PLENTY MONEY (First N’ Gold Publisting, BMI/Warner-
Tamerfane Publishing Carp . BMIYoung Drumma.
ASCAPWB Music Corp., ASCAP} WBM, RBH 50

THE POINT OF IT ALL (EMI April Music nc.,

ASCAP/! Songs Of Unwersal Inc., BMVTappy Whyte's
Music, BMI). BM, RBH 27
POKER FACE (SleIam Germanotta p/k/a Lady Gaga,

BMUSony/ATV Sangs LLC, BMIHouse Of Gaga Pubtish-
1ng. Inc , BMUGloJoe Music Inc... BM/RedOne Produc-
tions LLC BMI), HL, H100 35

PRETTY WINGS (BenAmi Music, ASCAP/EMI Apnil
Music Inc . ASCAP/Son: CV/ATV Tunes LLC,
ASCAPMuszewell, AS

AP) HL, H100 33; RBH 1

DUIEN ES USTED? (Pacmc Lalln Copynghl Inc .
ASCAPAlniversal-Musica Unica Publishing, BMI) LT 23

EFE

RADAR (Crosslown So S UK, PRS/Musw 0I Wmdswepl
ASCAP/Universal-PalyGram Intemational Tunes,
SESACAJahqae Joints, SESACAUniversal Music Corp .
ASCAP/Ezeke International Music, BMVChristopher
Mathew, BMi/Hitco Music, BMI/Songs Of Windswept
Pacific, BMI), HL, H100 88

RAOIO WAVES (T Ilawnm Mu5|c BMUCarnival Music
Group, BMUNTAC Music, BM}) CS 42

RECUERDAME (Emt Musical SA de CV) LT 11

REQ LIGHT (Crosstown Uptown Music, ASCAP/Koball
Music Publishing America, Inc., ASCAP/Crosstown
Downtown Songs, BM/Songs 0 Kobalt Music Publish-

8Arnenca Inc . BMVKarles Music, ASCAP) CS 24
EGRET (Tank 1176 Music. ASCAP/Black Fountain Pub-

||snmg ASCAP/EMI Aptil Music Inc.. ASCAP/K

Sle hens Music, ASCAP/Jonnie Law Music Inc,
VSony/ATV Songs LLC. BMULeToya Music PUblish-

ing. ASCAP/Songsdronnie, ASCAP/Doverland 301

Music, ASCAP/Luoacns Worldwide Publishing. Inc.

ASCAP), HL. RBH 45

REPLAY Jonalhan Rotem Music, BMISony/ATV Songs
LLC. BMVY: a Publishing. ASCAP/Ast For Art's Sake
Music, ASC /Eyes Above Water, ASCAP/Bheightsmu-
sic. ASCAP/Sony/ATV Tunes LLC, ASCAP/Jason
Desrouleaux, ASCAP/ving Music, Ing , BMI/TNT Music
Publishing, ASCAP/Universa! Music Corp., ASCAP),

HL/WBM, H100 96
ROCKIN' THE BEER GUT (Butlerboy Music, BMI) CS 31
RUNAWAY éHﬂte And Purchase Music, ASCAP/Rockay
Music, AS AP/HouseOISIKAesonlc Music. ASCAP Id

in The Korner, ASCA! M

RUN THIS TOWN (EMI Apnil Music Inc . ASCAP/Carter
Boys Publishing. ASCAP/Piease Gimme M PubIIshIng
Inc, BMVEMI Biackwood Music. Inc . BM
Music. BM/Chrysalis Music PubllsnIng ASCAP/Annaml
Music LLC. BMi/Eikonaxos & Athanasios Alatas, BMI),
HL, H100 5, RBH 9

SAY HEV (I LOVE YOUI Franticsoulutions. ASCAP/Um-
versa| Mu5|c Corp ASCAP/C -Ya Later Sounds. BM).

HLAWBM
SECOND CHANCE Driven B Mus;c BMVEMI Black-
wood Music, Inc , BMITwo Everylw Music,
ASCAPWB Music Corp . ASCAP, BM, H100 36
SENO IT10N (Walt DIsney Music Company, ASCAP)

H100 2
SE NOS MURIO EL AMOR (Seg-Son Music, Inc , BMI)

730

SEXY BITCH Sharlro Bemstein & Co, Inc., ASCAP/Edi-
tigns Square Bivoli Publishing. . ASCAP/Son cy/ATV Har-
mony. ASCAP/Byefall Producuons Inc, ASCAP/Sony/ATV
Songs LLC, BMVPrano Songs BMVTaIpa BV/UIIra
Empire Music, BM/Dipul, Sl HL, H100

SEXY ROBOTICA (Crown P Music PuDIIShIn BMIy LT 47

SI':I‘EOIgtli.;)VE {How It Should Be Music. BMI()). WEBM,

1

SHE WOLF (The Caramel House Music. BMIEnsign
Music Corporation, BMiRodeoman Music, ASCAI /EMI
April Music Inc . ASCAP/Ediciones Musicaies Clippers.
S L Warner ChappeII Music Spain S.A . SGAE/Amalfi
Coast Music, BM/Chrysalis Songs. BMI), HLWBM,

H100 12

SINCE YOU BROUGHT T UP (Warner-Tamerlane Pub-
dishing Corp., BMI/Eidorotto Music Publlshm9 BMI/Cal
IV Songs. ASCAP/Stupid Boy Music. ASCAP/Umwersal
MLU/?/‘JC orp ASCAP cirhyco Music, ASCAP)

SKINNY OIPPIN (Springfish Music. ASCAP/Dazahit
Music, ASCAP/Bug Music, ASCAP&CS 49
SLOW DANCE }TKenokey Music, ASCAP/Universal Music
Corg ASCAP/Tennman Tunes, ASCAP/Universal Music
7 Tungs LLC., ASCAPMillennium Kid Music Publish-
ing. ASCAP/RoyaI Court Musig Publishing, ASCAP/WB
Music Corp . ASCAP/Nomng Date Songs Inc , ASCAP),

HLAWBM, RBH 49
SMALL TOWN USA (West Moraine Music, ASCAP/Welk
Music, ASCAP/Lichelle Music Company, ASCAP/WB
Mustc Carp . ASCAP/Universal Mustc - Z Songs,
BMI/West ySI Music, BMU2820 Music LLC,
BMi/Watwedoiz Music, BMI) HLWBM, CS 7. H100 51
SMILE (Warner-Tamerlane Publishing Cor . BMUGaje
Music. BMIMusic 01 Combushon. BMI/Bug Music.
Inc rated. BMI/SoRgs Of windswept Pacific.
less The Biani Music, BMIAITX Music, BM/Mead-
%reen Music Company, ASCAPNVandelay Pubiishing,
AP/EMI Christian Music Group, ASCAF). HL/WBM.

SOBEAUTIFUL (Soutchld, ASCAP/Universat Music
Corp., ASCAP/La Kasa Sole, ASCAP/EMI Apnl Music
Inc , ASCAP) RBH 21

S0 FINE Dutty Rock Music, PRS/EMI April Music Inc..

ASCAP/D) Genius Music, ASCAP/CMM Publishing,
ASCAP/Ni '_?el Stafl PUDlIShII‘Ig ASCAP/Ullra Tunes.
ASCAP),

SOMETHING SPECIAL Wil Downing Music Co .
ASCAP/Uncle Buddie's Music, ASCAP/Notting Dale
Songs Inc., ASCAP/Morning Crew, BMI) RBH

SOONER OR LATER ('m St With The Band Music,

BMY/Warner-Tamerlane PuhhshmcﬂACorp BMU/Sony/ATV
Tunes LLC, ASCAP/Tone Ranger Music, ASCAP/Ray! ene
i Susslc ASCAP/BPJ Administration, ASCAP) HI

SOUNO OF MADNESS {Drven By Music. BMVEMI
Blackwood Music, Inc., BMVTwo Of Everything Music,
ASCAP/Music Of Windswept, ASCAP), HUWEM, Hi00

94
SOUNOS LIKE LIFE TO ME (EMI Aprit Music nc..

ASCAP/Pittsburg Landing Songs. ASCAP/Warner-Tamer-

lane Publishing Corp.. BMYImmokatee Misic,

BM! Daphil Music, BMI), HLAWBM, CS 18: H100 87
STARSTRUKK ﬁMasIer alcon Music, BMI) H100 95
SUCCESSFUL (Warner-Tamertane Pubfishing Corp..

BMILive Write LLC, BMIEMI Blackwoed Music, Inc..

BMUApnl's Boy Muzik, BMVYoung Money Publishing

Inc,, BMI), HL/AVBM. H100 63,

SUFRE {Universal Music - Careers, BMVWamer Tamer-

lane Publishing Corp. BMI) LT 10
SUMMER NIGHTS (Sony/ATV Cross Keys Music Pub-

list ASCAP/SIage Three Son Tgs ASCAP/Brett James

Comelius Music, ASCAP/Stage Three Music Inc .

BMI/Crosstown Uptown Music, ASCAP/Kobalt Music

Publishin: Amenca Inc ASCAP), HL, CS 2, H100 38
SUPAMAN HIGH (R Kelfy Publishing. Inc . BM/Universai

Music - Z Songs. BM liionarre anIaIlly ASCAP/EMI

April Music InC., ASCAP). HL/WBM. RBH 68

Data for week of SEPTEMBER 5, 2009

www americanradiohietorv com

SU VENENO (Premium Latin Publisting. ASCAP) LT 21
SWAG SURFIN' gPubllshlng Designee. ASCAP) RBH 47
SWEAT IT OUT (2082 Music Pub ishing ASCAP/WB
Music Corp . ASCAP/Song s Peer BMMarch 9th
Publishiriy, ASCAP& WB
SWEET DREAMS yPubIlsh ASACP/EMI Aprl
Music Inc , ASCAPAlimipub. BMVEMI Blackwood Music,

Inc... BMVBlow The Speakers ASCAP/Sony/ATV Music
UK. PRS/Rica Love Is Shit A Rap e( SESACForay
Music, Inc , SESAC) HL, H100 50

EL TAMALERO (Not Listed) LT 41
TE AMO TANTO (EMI Blackwood Music Inc , BMI) LT 44
TE IRA MEJOR SIN M1 (Juliantla Musical, ASCAP! LT7
TE PRESUMO ngaxImo Aguire. BMVLGA Music
lishing. BMI) LT 1
TE VES FATAL (ot Listed) LT 33
THAT THANG (OMG Songs Nashville, BMZody Stevens
Music, BMI/Songs Df One Music Group, SESAC/Mailbox
Dance PUb|IShIn J SESAC). WBM., CS 40
THERE G BABY (fom's Kid Music.
BMI/Sony/ATV Songs LLC, BMFAZE 2 Music,
BMUSouthesn Country Boy, ASCAP/Boobse & DJ Songs
BM/Warner-Tameriane Pul Ilshmg Corp , BMClarence
Allen, ASCAP/May Tweltth, BMI), HLABM, RBH 40
THIS TIME « Jon R Music, BMI) RBH 82
THROW IT IN BAG (EMI /é)p”' Music Inc , ASCAP/A
Brasco Music, ASCAP/Songs f Peer LId ,
ASCAP/March Sih Publishing, ASCAP/2082 Music Pub-
lishing, ASCAP/WB Music Corp , ASCAP) HL/AWBM.

H100 22. RBH 8
TIPSY IN OIS CLUB (Diamond Blue Smith Publishing
BMIMusic Royale Pubhshmg BMY/The Nickel Publish-
gDBMI/BIeu ot DIamond Publishing. BMI/BlueStar
Publishing, BMI) RBH 54
TOCANOO FONDO (Sony/ATY Discos Music Pubhshing
LLC ASCAP) LT 22
TODAY (Foray Music. Inc , SESAC/Send Me The Checks
Music. SESAC/Songs For MUI BMVUrIJlson Music LLC.
BMVEverGreen Co;[?ﬂ Mghts
TOES (Weimerhound Music, B! I| Dub Music,
BMI/ Igehka Music. BMI/Bnghter Shade, BMU/Bu:
Musm ncorpomted BMi/Roadie Odie BMI() CS 19,

TOGETHER (Sony/ATV Tunes LLC, ASCAP/EM! Apnl
Music inc . ASCAP/Water Music Publishi I[Illj(]
ASCAP/Stellar Son s Lid, BMI/451n & 3rd Music Pub-
lishing Inc, BMI), HL. RBH

TR!}CK (By Way 02118 F’ubIlShmg LLC ASCAP) RBH

TROUBLE (Dantg Jackson, ASCAP/Dot 2 Dot Music.
ASCAP/Sony/ATV Tunes LLC, ASCAP/Ramir Vicent,
ASCAP/Ga in Publishi SCAP/Z Trill Enterpnises.
LLC, ASCAP/Bug Music, CAP) HL, RBH 83

TRUST (She Wiole It ASCAP/Universal Music - MGB
Songi AP/Cnlna Wnne Productions. Inc., BMi/Daja-
mysfolife, ASCAP), HLAWBM, H100 71, RBH 5

TRY IT OUT (Mol Listed) RBH 94

TU OEFECTO (Not Lisled) LT 42

TU NO VALES LA PENA (Plala Music Publishing,
BMUWamer-Tamerlane Publishing Corp . BMIEmI Musi-
calSA deC V/Arpa Music, LLC. BMY) LT 45

UH OH (Demetnd Harns, BMIHiz Committee LLC.
BMUTrll Productions. ASCAPAWB Music Corp.. ASCAP),
WBM, RBH 99

UNDER (Tank 1176 Music, ASCAP/Black Fountain Pub-
Iishing, ASCAP/Antonio Dixon's Muzik, ASCAP/EMI April
Music inc , ASCAP/Nomng Dale Songs Inc
ASCAPLonnalistic Hitz. ASCAP/Songsdronie.
ASGAP/Doverland 301 Music, ASCAP/Thailand Music.

ASCAP/K Stephens Music, ASCAP ASCAP/Warner-
Tamerlane Pubhsmn Corl I{] BMI/Siverplatinumy2k Pub-
lishi ngh BMI}

UP TO HIM (Finch VaIIe Musxc BMI/SIaIe One Copy-

nghts America, SESAC/The By e hey Are,
SESAC/Cherry Lane Musxc LM/WBM CS 56

USE SOMEBOOY (Martha SIreeI Musnc ASCAP/Songs
0t Combustion Music. ASCAPMusic Of Windswepl.
ASCAP/FOIIUWIII Music. ASCAP/McFearless Music,

BMI/Bug Music, |ncor80raled BMUCoffee. Tea or Me
PubIIshlng BMI)H 006

WAKING UPIN VEGAS (When I m Rich You'll Be My
Bitch. ASCAP/WB Music Corp.. ASCAP/Desmundo
wésr\lnc ASé:DAP/Andreas Carisson Publishing AB, STIM),
WALKIN' ON THE MOON (2082 Music Publishing.
ASCAP/WB Music Corp , ASCAP/DaMystro Music,
BMU/Sony/ATV Songs LLC. BM/Please Gimme My Pub-
IrmmcRBMI/E I Blackwood Music. Inc BMI),

WALK WIT A DIP (Steve Morgan Music Publishing.
BMI/TKO Body Snm Music, BM/Bartenderz, BMI) RBH

89

WANTEO (In Lala Land Music. BMVEMI Blackwood
Music Inc , BMI12:06 HJDIIS?III’I%\.ABMVMGIZUII-BZIII
Music. ASCAP/Art For Arl's Sake Music ASCAP/Bug-
house ASCAP/ArtHouse Enterlamment LLC. ASCAP;
Music, incorporated, BMI), BL, H100

WASTED (Simone's Daddy Music, ASCAP/EMI April
Music Inc | ASCAP/RadriC Dawis Music Group,
ASCAP/First N Goid Publishing, BMI), HL R H 14

WATER (House Of Sea Gayle Mussic, ASCAP/BIQ Loud
Bucks MI/EMIA il Music Inc., ASCAP/Didn't Have To
Be Music, ASC E HLWBHM, €8 51

WELCOME T0 THE FUTURE (House Uf Sea Gayle

Musn: ASCAP/Blg Loud Bucks. BM)), WBM. CS 14;

WETTER/[S(‘:ALLING YOU DAOQY) (Stayi rgg I\ Musn:
ASCAP/The Lagendary Traxster Musm gs AP/s|
bnd %e ASCAFi WBM, H100 59,

Brwlgmsmusm ASCAP/Eges Above
Water ASCAP/Ima em Songs L1d., ASCAP/Jason
Desrouieaux, AS
WHAT YOU DO (EM ADrII MUS|C Inc , ASCAP/Strauss
Co, LLG . ASCAP/Noima Harrs Music Publisting.
ASCAP/Chuck Hammony's House Publishing,
ASCAP/Universal Mu5|c ZSongs. BMIPen In The
Ground Publnshmn ASCAP), HI /AWBM. RBH 62

AKES OVER (ngare Rivolt Publishing.

A Square Rivoh Music, ASCAP/Shapiro, Bernstein

& Co.. Inc , ASCAP/KGal Publlsnmg ASCAP/Rister Edi-
tions. SACEM/Razor Boy Music Publishing. STIM) H100

100
WHITE LIAR (Sony/ATV Tree Publishing Company.
BMI/Pink Dog Publishing, BMI Tiltawhirl Music.
BMI/Carnwal Music Group. BMU/Bluewater Music, BMI).

WHO S REAL Jaewon's Puplishing, ASCAP/Justin
Cumbs Pubhs mg ASCAP/EMI Apnl Music Inc...
ASC, VSwizz Beatz, SESAC/Unwersal
Tunes SESAC/SongS 0f Universal,Inc , SESAC/Soul
Bliss Music, ASCA foung Juice Publishing, ASCAP),

HLAWBM, RRH

WHY DON'T WE JUST OANCE (Sony/ATV Tree Publish-
sng Company, BMYBeavertime Tunes, BMI/Crossiown
Uplown usic, ASCAP/Kobalt Music Publishing Ameri-
¢a, Inc., ASCAP/Grey Ink Mus:c ASCAP), H r@

WILD AT HEART (Meiusic, Inc. ASCAP, Wave
Embiem, ASCAPYear Of The Dog Music, ASC /Darth
Buddha Music. ASCAP/FruFru Usic., BMI). WBM, CS
7. H100 69

S
"".:“ ‘:~-.:-,~'~.- t—""
YA ES MUY TAROE (RCP PubIIshIng ASCAP) LT 6
Y AHORA QUE? (Nol Listed) LT 2
YO NO SE MANANA (Universal Mu5|
ASCAP/Warner Tamerlane Pubhsh COI BMI) 712
YOU BELONG WITH M| bhishing
Sv BMITaylor Swm Musuc BMl/Ponmg Shed
Music, SESAC/Barbara Orbison Wond Pubhishing,
SESAG/ICG, BM? HL.CS 6, H100 4
YOU'RE A JERK (New B F’ubllshlng LLC, BMPrimary
&/Bave E7rnb|em ASCAP/Tenyor Music, BMI) H100 42,

YOU'RE NOT MY GIRL (NextSelection Publishing,
ASCAP) RBH 78

CHARTS LEGEND on Page 55

Chart Codes: €S (Hot Country Songs), H100 (The Biilboard Hot 100), LT (Hot Latin Songs) and
RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist, Chart. Position


www.americanradiohistory.com

KEM: ANTHONY MANDLER

TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANMIES: Sony Music Entertainment names
Kevin Lawrie president of Europe and Afo Verde president
of the Latin region, effective Sept. 1; Alan Newham execu-
tive VP of international; and Richard Story president of the
Commercial Music Group. Lawrie is president of the Latinre-
gion, Verde is president of Sony Music SUR (Argentina, Chile),
Newham was senior VP of strategy at Sony Music Interna-
tional, and Story was COO of continental Europe and Africa.

The RIAA promotes Katherine Harold to director of artist
and industry relations and of the organization’s gold and
platinum awards program. She was director of artist and in-
dustry relations for the West Coast.

a
=| & |

ROSADO

HAROLD

Nephilim Angel Records promotes Dahiana De La Cruz
to VP.She was afreelancer for the label, overseeing market-
ing promotion and administration duties.

PUBLISHING: BMI promotes Darlene Rosado to senior di-
rector of corporate marketing. She was director of market-
ing for media licensing.

RELATED FIELDS: Madison Square Garden appoints Gavin
Harvey executive VP/GM of music network Fuse. He was
president of Comcast’s sports cable network Versus.

MTV Networks Latin America promotes Fernando Gaston
to senior VP of creative, content and music at MTV/VH1 Latin
America. He was VP of content at MTV/VHI1 Argentina.

—Edited by Mitchell Peters

WORKS

BLEVE LINKS WITH POLICE, FIREFIGHTER FUNDS
Nashville label Bleve Entertainment has formed a strategic al-
liance with the Fralernal Order of Police (FOP) and the Inter-
national Assn. of Firefighters (IAFF) to promote its music.
While the partnership might seem unlikely, it makes sense
since the label’s main focus is to benefit North American po-
lice officers and firefighters—and Bleve president Mickey
Milam is a retired Nashville police officer.

Milam explains that the term “bleve” refers to a dangerous
rupture “that usually happens with train derailments, when
the gas and liquid inside the tank expands and makes a mas-
sive explosion.”

Together, the FOP and IAFF represent about 625,000 fire-
fighters and police officers, Milam says. The organizations’
funds are designed to assist workers in those fields who expe-
rience financial hardships as a result of natural or man-made
disasters. The FOP and TAFF have aided police and firefight-
ers following the Sept. 11, 2001, terrorist attacks, as well as
hurricanes Ivan, Katrina and Rita.

Bleve Entertainment’s debut project is a compilation—
due Nov. 1 and selling for $11.99—that will feature 12 songs
from “some of the largest names in country music,” says
Milam, who declined to reveal specific artists. “They’re the
top names on the radio that you hear every day. We also
have one of the largest labels talking to us about doing
some distribution.” In addition, the compilation will be
sold on BleveMusic.com.

The album’s first single, “My First Ride,” is a track by Ron-
nie Milsap and Trace Adkins that is due Sept. 1; $4 from each
CD will go to the firefighters’ and police officers’ benefit fund.

Bleve Entertainment plans to release additional compila-
tions, says Milam, who adds that Milsap has expressed inter-
est in releasing an album on the label. —Mitchell Peters

Il INSIDE TRACK

Top executives of Sony ana Columbia
Records celebrated with Tony Bennett at their New York
headguarters to mark te singer’s new recording agreement at the label,
where he got his start in 1950. Bennett's first CD under the new Columbia
agreement will be a collaboration with Stevie Wonder, who joined him on two of his
previous recordings. Bennett and Wonder won Grammy Awards for their duet "For Once in My
Life,” which appeared on Bennett’s “Duets: An American Classic” album. From left: Sony Music executive

VP/CFO Kevin Kelleher; Columbia Records co-chairman Steve Barnett; Columbia/Epic Label Group chairman
Rob Stringer; Sony Music CEO Rolf Schmidt-Holtz; Bennett's wife, Susan Benedetto; Bennett; Grubman,
Indursky, Shire’s Arthur Indursky; and Bennett's son, Danny Bennett, manager at RPM Productions.

ASCAP celebrated the success
of Brad Paisley’s song "Then" with co-writers
Chris DuBois and Ashley Gorley, producer Frank

Rogers and other industry VI2s, From left: Combustion Music
creative director Chris Van Belkom, Bug Music/Windswept VP

John Allen, Rogers, Paisley, ASCAP VP John Briggs, DuBois,
Gorley, Combustion Music president Chris Farren and Sea Gayle

Music VP of creative Mike Owens. PHOTO: COURTESY OF ED RODE

Kellie Pickler’s top 10
single “Best Days of
Your Life" was
certified gold by the
RIAA for sales in
excess of 500,000
copies Pickler was
surpriced with a
plaque from the Sony
Nashv lle/BNA

| Records staff that
also celebrates the
gold czrtification of
her debut single, “Red
High keels.” Pickier
co-wrote both songs.
From left: Sony
Nashv lle VP of digital
Heather McBee and
chairman Joe
Galante; Pickler; Sony
Nashv lle executive
VP of A&R Renee
Bell, VP of marketing
Tom Baldrica and VP
of media Wes Vause;
and BRA VP of
promction Bryan
Frasher.

KEM GETS ‘INTIMATFE’

R&B singer Kem continues to make
progress on his third album—but he
won't predict when fans will finally hear
it. “No,” he says with a laugh, “that
would be a mistake.”

The Detroit-based artist says he’s
“probably got about 15, 20 songs” writ-
ten for “Album {lI: Intimacy” that he
hopes to whittie down to 10. “We have
a lot of orchestration on the new re-
cord,” he says. “A lot of acoustic piano,
too. It’s taking longer than anyone
would like. I'd love to just flesh it out
and putitin the hands of the peopleim-
mediately, but [ just want to make sure
that what I’'m doing is right. We’re try-
ing to make a record that people will
not soon forget.”

Kem says the “Intimacy” subtitie is
indicative of the album’s lyrical theme,
but he promises that it’s not just about
sexual and romantic intimacy. “Intimacy
is allowing yourself to really be your-
self in front of another individual and
allowing them to do the same without
any judgment,” he says. “We’'re talking
about relationships between lovers, be-
tween friends. . . spiritual intimacy be-
tween ourselves and our creator.”

Kem is talking to Jill Scott about a
possible collaboration for the album.
He also recorded one track, “Why
Would You Stay,” with the late Motown
arranger David Van De Pitte, whose
credits include Marvin Gaye’s “What'’s
Going On,” among many others. “He

just passed away [Aug. 9],” Kem says. “
was hoping to try to do other things
with him. 'm just glad we had the op-
portunity to work with him on this
record. It was really an honor to have
him shine his light on this project.”
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% - Country music megastar Reba McEntire taped an episode for AOL Music
] \ i Sessions at AOL's New York studio, where she performed selections from her
~ album “Keep On Loving You,” released Aug. 18. After the sound check,
McEntire took time to meet with AOL chairman/CEO Tim Armstrong and
% ! ' clients from the MECi Agency. PHOTO: COURTESY OF PIETER VAN HATTEM/AOL MUSIC

ASYM 17th ANNUAL
. AWARDS EVENT
s ) . T . } The American Society of Young Musicians
ol - N Iy held its 17th-anniversary event Aug. 22 at the

3 = y ol Luxe Hotel in Beverly Hills, Calif. Awards were
"3 K el . given to writer/producer Brian Wilson, pro-

h . y ducer Russ Regan, indie band Tea Leaf
Green, R&B pioneer Bobby Womack and
trumpeter Joey Sommerville. The event
raised money for the nonprofit organization

that provides music scholarships and
mentorship programs to youth.

ABOVE: From left: Rhythm & Blues Award

honoree Bobby Womack, ASYM founder/

national president Jarvee Hutcherson,

Musicians Advocate Award honoree Russ

Regan, host and radio/TV personality Sam

Phillips, All That Jazz Award honoree Joey

Sommerville, Tea Leaf Green's Scott Rager, - e .

Favorite Grassroots Band Award honoree Josh ; & - -

Clark and ASYM chairman Dick Michaels. _ bG‘:aoﬁge .{gzrﬁlg°°$os;°gf?izs -
PHOTO: COURTESY OF JEFFKNIGHTPHOTOGRAPHY.COM ! . Y IElleeg] oy YOor ! ~

tlon EFX Studios

o Aug 14 to tape a segment for Billboard.com.
LEFT: From left: ASYM founder/national - George Thorogood & the Destroyers’ new album
president Jarvee Hutcherson, Trailblazer “The Dirty Dozen,” released July 28 on Capitol/EMI,
Award honoree Brian Wilson and ASYM entered Billboard's Blues Albums chart at No. 1. From left:
chairman Dick Michaels. PHOTO: COURTESY OF Billboard.com editor Jessica Letkemann and news editor David
JOHN BARSKY A Prince, Thorogood and Billboard editorial director Bill Werde.

- Gene Simmons
(left) with “Extract” director
Mike Judge at Miramax Films’
Los Angeles premiere of the film,
which was co-hosted by Three-O
Vodka Aug. 24 at Arclight Hollywood.
PHOTO: counresv OF ERIC CHARBONNEAU

Taylor Swift and g 1 A it . =

s
’ the Script’s Danny Flaming Lips frontman Wayne Coyne before the band's Aug. 17 performance at the Greek Theatre in Lcs Angeles. The circus characters kneeling in
(o] Donoghu_e hang backstage front are part of a troupe that entertained concertgoers in the plaza before and after the show. Standing, from left: Nederlander Concerts senior
at the V Festival, held Aug. 22 at director of talent Paola Palazzo, Greek Theatre GM Rena Wasserman, Coyne and Nederlander Concerts director of event finance Rob Owens and
Hylands Park in Chelmsford, England. = COO Alex Hodges. PHOTO: COURTESY OF RANDALL MICHELSON
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~-- p.. | MUSICIAN’S GUIDE, 32nd EDITION
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Stadiums, Sports Facilities, Concert Halls, Exhibition Halls and New
Constructions. Plus, complete listings of companies offering services

to the touring industry in the Facility Buyer's Guide. AudArena is the

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

Complete data on over 3,500 venues worldwide comprising

6,000+ individual facilities, including Amphitheaters, Arenas,

#1 resource for touring, convention and event planning.

Complete directory of music industry contacts. More than 6,000
updated contacts: It's everything the working musician needs to book
gigs and promote. And, unlike annual directories, the Musician's Guide
to Touring and Promoting is updated every six months. The newly
released 32nd edition includes: Agents, A&R, Attorneys, Managers,

Tour Managers, Radio Stations, Sites and more...

2009 INTERNATIONAL
AUDARENA GUIDE

ard BlllbecC 2009 INTERNATIONAL BUYERS GUIDE
f_ . Jam-Packed with over 11,000 listings of key personnel and other
- information about every major and independent record company,
6 L° video company, music publisher, digital music company and seller
° - of products and services for the entertainment industry worldwide.
obRee REERR: A powerful tool.
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ORDE R TO DAY! Online at www.orderbillboard.com

orcall 800-562-2706 (U.S.) or 818-487-4582.
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THE OFFICIAL MOBILE ENTERTAINMENT EVENT OF CT'A
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- MOBILIZE YOUR MUSIC!

Billboard’s Mobile Entertainment Live!, presented by Logic Wireless, in association with RockPit, will explore
how today's advanced devices and applications have revolutionized the music industry, and will examine how

artists, promoters and managers are using mobile to promote and profit in new ways.

2

SPEAKERS INCLUDE

of Fall Out Boy
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Bob Abbott Kevin Arnold Dave Dederer Andrew Fisher Jared Hoffman Ashley Jex Mike Lunsford
General Partner CEO VP Business CEO President Director EVP of
Norwest Venture I0DA Development Shazam RPS Entertainment of New Media Strategic Ventures
Partners Melodeo Bill Silva Ent. RealNetworks/Rhapsody

>

\gj

SVP of BlackBerry Platforms
Research In Motion

N
Robb McDaniels Adam Mirabella Tim O’Brien Ali Partovi Dorrian Porter Sean R_osent_)erg _Jim Ryan
CEO Global Director, Head of Business CEO CEO VP N:oblle Business Chief Strategy &
INgrooves Ovi Music Services Development iLike Mozes RCA/Jive Label Group Marketing Officer

Nokia Tapulous Motricity

KEYNOTES

PLUS
Executive Director MANY
I i
of Premium Content MORE!
ATE&T Aasim Saied Syd Schwartz  Nathan Thompson  Jon Vlassopulos Jonathan Zweig
Chairman & CEO  SVP Digital Marketing  Mobile Manager CEO CEO
= Logic Wireless EM! Music The Orchard Moderati EpicTilt

» Access to the CTIA Keynotes & Exhibit Floor
* Entry to the Official After Party at 207 at the Hard Rock Hotel San Diego
* An Exclusive Invite to Join the Mobile Entertainment Live! Online Community

Director of Strategic
Business Development
& Partner Management

Verizon

Don’t miss your chance to connect with the music industry innovators who are successfully navigating this exciting
landscape, and the device manufacturers, application developers and mobile operators making it all possible!

Register Early & Save - BillboardEvents.com

&
SPONSORSHIPS: Matt Carona 646.654.5115 « REGISTRATION: Lisa Kastner 646.654.4643 - CTIA HOUSING: 800.334.6147 - Omni Discount Rate Available $263/night
PRESENTING {N ASSOCIATION CONFERENCE SPONSORS MEDIA PARTNERS
SPONSOR / SPONSOR
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