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Peas’ record-breaking hits
and a chancetowina
George Thorogood guitar.

WOMIEEN IN MUSIC

For the first time, Billboard
invites readers to nominate
executives for our Women
in Music report, which will
be published in the fall
and coincide with an
invitation-only breakfast.
Details: billboard.biz/
womeninmusic.
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MOBILE
ENTERTAINMIEENT LIVIE
This conference, set for
Oct. 6 at the Omni Hotel
San Diego and presented by
Logic Wireless, will feature
a keynote address from Fall
Out Boy’s Pete Wentz. For
more information, go to
billboardevents.com.
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The only summit dedicated
exclusively to Latin music’s
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Fernandez. More at
billboardevents.com.
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LLove For Labels

Where Are The Voices Of The Record Companies?

BY SERONA ELTON

At many of the music industry events |
attend, I’'m the only voice defending
record companies.

At every conference I've attended re-
cently—except for NARM—most of the
audience believes that recording artists
no longer need labels. I'm usually the
only one trying to explain that record
companies—major or independent,
large or small—play a vital role for most
acts today.

Much of the bad rap labels gel stems
from misconceptions about digital
music. I’'m often the sole voice counter-
ing the belief that the first, illegal Nap-
ster was so successful because the record
companies weren't ready for digital dis-
tribution and chose instead to keep their
heads in the sand.

[n fact, by 1999, millions of dollars
had been spent on archive management
systems and metadata preparation at
each of the major labels in order to es-
tablish a digital distribution infrastruc-
ture; efforts to secure permissions from
artists and nusic publishers for digital
distribution were well under way. Es-
tablishing a legal and operational infra-
structure to support the exploitation of
digital music took a huge amount of
time and effort. An illegal Web site
needs less operational infrastructure
and no legal preparation. Compara-

marketing and promotion to people who
know what they're doing. | recently tried
to help a friend who’s releasing his jazz
album himself. He had so many ques-
tions: “Why can’t | call my label the Blue
Note?” “What’s an ISRC?” “What’s a me-

chanical license?” “How do [ write a mar-
keting plan?”

How great would it be to leave these
issues to someone who knows how to
handle them? And how great would it
be if, rather than pay those people, they
invested in him?

That’s what record companies do.

I’'m usually the only one pointing
out that the notion of “build it and they

and producers, who wouldn’t be where
they are or have what they have if it
weren’t for the record companies that
fund the creation, distribution and
marketing of their recordings? Where
are the session musicians and singers
who have supplemented their live per-
formance income with session work?
Where are the music publishers and
non-singer/songwriters who wouldn’t
make a fraction of their income if it
weren’t for recordings?

If making and selling recordings is
no longer a profitable proposition, far
fewer recordings will be made. And that
would shrink the size of the music in-
dustry pie for everyone. So where is
everyone? Have we thrown in the towel?

Theatrics aside, the recorded-music
industry has done a terrible job of man-
aging this public relations crisis. The
only voice that most aspiring recording
artists or future music business profes-
sionals hear is that of the RIAA. And
while the RIAA may be qualified to lobby
politicians and to use the very limited
tools in its arsenal to combat piracy
(thanks to the Digital Millennium Copy-
right Act), it has neither the tools nor,
now, the credibility to tout the value of
record companies.

These days, those record companies
are portrayed, unfairly, as evil, back-
ward-looking, grandmother-suing anti-
artist ogres. There’s much more to the
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will come” doesn’t usually hold true
with respect to making music—even

story, and the record companies them-
selves need to help tell it. They need to

tively, it was easy.
I'm also usually the only one point-

ing out that the statistics simply don’t
support the do-it-yourself model as vi-
able for most artists hoping to make
even a modest income from selling
recordings. Of the 105,000 new releases
that came out in 2008, only 6,000 sold
more than 1,000 copies, according to
Nielsen SoundScan. MySpace currently
has more than 10 million music pages.
These figures mean that the vast ma-
jority of DIY music isn’t getting much
attention—it’s getting lost in the on-
line clutter.

if you promote your band with My-
Space, Facebook, imeem or whatever
new site pops up tomorrow. Getting
the attention of potential fans requires
effective marketing, and that means
combining marketing knowledge with
spending real money.

| fear that people are beginning to
view me as a nonconformist or a di-
nosaur. Where is everyone else whose
livelihood depends on recorded music?
Where are the record-label executives?
Where are the members of the Record-

have more of a presence at the myriad
music industry conferences and festi-
vals. They need to show the rest of the
industry that they still play a valuable
role that will be necessary well into the
future. And they need to be there so |
won’t feel quite so outnumbered. - -
Serona Elton is an assistant professor at
the University of Miami’s Frost School of
Music in the Music Business and
Entertainment Industry Program.
Previously, she was VP of mechanical
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APPLE CORPS LTD

THE BEATLES

"NEWS
FROM

>>>MYSPACE
ACQUIRES
ILIKE

MySpace acquired
the social music-
discovery service
iLike. The deal brings
the entire iLike team,
including founders
Ali and Hadi Partovi,

to MySpace, although

they will remain
based in Seattle,
Financial details of
the agreement
weren’t disclosed.
The deal gives the
iLike team a far larger
user base for its
products and gives
MySpace the
opportunity for
innovative
development.

>>>CROW
SELLS PUB
CATALOG

Sheryl Crow sold her
music publishing
catalog to First State
Media Group, a
Dublin-based
investor in publishing
assets. The wall
Street Journal, which
first reported the
sale, said the deal
was valued at about
$10 million. Her
catalog had been
administered by
Warner/Chappell
Music. First State said
it acquired 153 songs
released by Crow
between 1993 and
2008 andrights to
her next two albums.

>>>TRANS
WORLD SALES,
LOSSES DOWN
Trans World Enter-
tainment reduced its
loss to $17.8 million
on sales of $165.7
million, for the 13
weeks that ended
Aug. 1. That
compares with a
$19.2 million loss that
it posted in the
corresponding
period of 2008 when
sales were $215.2
million. Trans World
attributed the 23%
decline in salesto a
15% comparable-
store decline and
store closures. Trans
World ended the
period with 697
stores in operation
compared with the
789 it had open at
the end of the
corresponding
period in 2008.

ROCK THE VOTE

RETAIL

BY ED CHRISTMAN

()
ks

SUPPLY & DEMAND

THESUN

Retailers Look
To EMI Beatles
Reissues To
Boost Sales

EMI Music’s hotly anticipated
Sept. 9 release of the remastered
Beatles catalog promises to clear
away some of the thickening
clouds hanging over the gloomy
music retail market. But even
brisk sules of the Fab Four’s clas-
sictitles have little hope of slow-
ing the pace of decline in U.S.
recorded-music sales.

Pre-orders suggest the Bea-
tles reissuies will rack up strong
early numbers, even though
consumer purchases of “Rub-
ber Soul” and “Abbey Road”
will have a hard time match-
ing the extraordinary spike in
dernand for Michael Jackson’s
music following the pop star’s
June 25 death.

The Beatles “will be the
biggest physical musicevent of
the year,” says Bill Gagnon,
VP/GM of North America cat-
alog at EMI Music, referring to
the fact that the Fabs’ music still
isn’t available for purchase as
legal downloads.

EMI is preparing to ship 4
million copies of the 14 reis-
sues combined worldwide,
about half of which will be re-
leased stateside, according to
industry sources. Despite short-
ening its initial week of sales
by opting for a Wednesday re-
lease date, sources expect first-
week U.S. sales of the reissues
to top 500,000 copies, with first-

month sales projected to reach
1.3 million.

That would be an impressive
haul, but still far short of Jack-
son’s sales surge, which in-
cluded U.S. album sales of 3
million during the first four re-
porting weeks after his death,
according to Nielsen Sound-
Scan. To date, Jackson’s catalog
has tallied posthumous album
sales of 4.3 million in the
United States, of which 13%
were digital, suggesting CD
sales of 3.7 million, according
to SoundScan data.

Prerelease attention sur-
rounding the Beatles reissues
has been boosted by the pend-
ing simultaneous release of the
‘Beatles: Rock Band” video-
game. But will the reissues
meet the sales expectations of
beleaguered retailers?® The Bea-
tles catalog is currently logging
sales averaging 18,000 copies
per week, after posting sales of
1.4 million last year, according
lo SoundScan.

Traditional retailers will be
vying for Beatles sales with
nontraditional outlets, some
of which have been aggres-
sively marketing pre-orders
of the albums.

The cable shopping channel
QVC has televised three half-
hour Beatles specials highlight-
ing the reissues, which have
helped generate pre-orders of
25,000 copies, according to QVC
PR manager Denise Kovalevich.
Of those sales, the most popu-
lar item has been the stereo

=

HERE COMES

GEEK SQUAD

12

boxed set, which includes
all 12 Beatles albums
originally released in the /
United Kingdom,

“Magical Mystery

Tour,” “Past Masters Vol. T and
11" and a DVD of mini-docu-
mentaries about each album.
Sources say the boxed set, which
QVCisselling for $240, has ac-
counted for unit sales of 2,500.

Amazon has also been rac-
ing to capture pre-orders, with
sources estimating it has sold
5,000 copies of the boxed set.
Amazon is selling it for
$179.99. The set carriesa $165
wholesale cost.

Despite the success of Ama-
zonand QVCin snaring boxed
set pre-orders, traditional re-
tailers like Best Buy, Targetand
Wal-Mart are still expected to
capture the lion’s share of the
reissue sales.

Because of the boxed set’s
elaborate packaging, EMI
needed sufficient lead time to
manufacture the set, so it col-
lected pre-orders from retailers
in early July, manufacturing
33,000 copies of the set to meet
those orders.

Amazon and other ac-
counts later increased their
orders in response to unex-
pectedly strong demand, forc-
ing EM! to allocate its limited
supply of the set among retail-
ers until it could manufacture
more. To meet demand for
boxed set pre-orders, Amazon
has resorted to polling one-
stops in search of supply,

www.americanradiohistorv.com
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Rain, | don’t mind: THE BEATLES circa 1964,

LANGUAGE ARTS

above: stereo boxed set due Sept. 9

sources say. EMI is expected
to churn out additional sets by
the end of September.

With the Beatles reissues
available only on CD, market
observers are waiting to see if
they can lend any discernable
boost to overall physical sales
by attracting consumers who
no longer buy music at brick-
and-mortar stores.

Buteven the formidable one-
two punch of Beatles reissues
and posthumous Jackson sales
isn't likely to reverse the accel-
erating slide in U.S. recorded-
music sales. Year to date
through the week that ended
Aug. 16, U.S. sales of albums
and track-equivalent albums
(where 10 track downloads

AUGUST 29, 2009 vw.billboar

equal an album) totaled 296.1
million copies, down 8.9% from
the same period last year, when
salesof albums and TEA totaled
324.8 million, down 4.5%.

Still, retailers are banking on
the Beatles to provide some
post-summer and year-end hol-
iday cheer.

Aside from rare exceptions,
such as the relatively light-sell-
ing 2006 remix album “Love”
for the Cirque du Soleil show ot
the same name and the deluxe
DVD release of “Help” in 2007,
“the Beatles always overper-
form,” says Newbury Comics
head of purchasing Carl Mello.
“It always seems that different
rules apply when something is
Beatles-related.
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>>>QTRAX TO
GO LIVE IN ASIA
PACIFIC REGION

On the heeis of severai
lawsuits from vendors
that it allegedly has yet
to pay for services, the
ad-supported music
service Qtrax unveiled
plans to go live in the
Asia Pacific region Oct.
29, with U.S and U.K.
rollouts expected by the
end of the year.
Specifically, Qtrax’s
initial launch markets
include China, Hong
Kong, Taiwan, the
Philippines, Indonesia,
Singapore, Australia and
New Zealand.

>>>SPARKS
REPLACES CIARA
ON SPEARS TOUR
Jordin Sparks will
replace Ciara on the
second leg of Britney
Spears’ the Circus
Starring Britney Spears
tour, according to reps
at Jive Records, the
label of both Sparks and
Ciara. Jive didn’t give a
reason for the switch.
Sparks will be the
opening act for the U.S.
portion of the trek. Leg
two of the Circus tour
kicks off Aug. 20 in
Hamilton, Ontario, and
ends Sept. 27 in Las
Vegas. The tour will
make stops in New York,
Boston, Philadelphia,
Atlanta, Chicago, Dallas
and Los Angeles, among
others. For a full list of
tour dates, go to
billboard.biz/touring.

>>>E1SIGNS
DEAL WITH
AMALGAM
DIGITAL

E1 Music, formerly
known as Koch
Records, signed a deal
with the online label
and promotional
company Amalgam
Digital to release new
studio and catalog
albums by hip-hop
artists Saigon and Joe
Budden. The first
release under the new
deal will be Saigon’s
“Warning Shots 2,”
slated for Sept. 29. A
new studio album by
Budden is tentatively
scheduled for release in
October 2009.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Ed
Christman and Mariel
Concepcion.

LEGAL MATTERS F

CAMPAIGNS TEST BOUNDS
OF MUSIC COPYRIGHTS

o=
(\\
by BEN SHEFFNER

What's a political campaign
rally without music? A boring,
sullen affair.

What's acampaign rally with
music® A minefield for copy-
right and election lawyers.

Believe me; I've been there.
When I joined the legal staff of
John McCain’s 2008 presiden-
tial campaign, the last thing |
thought 1’d be dealing with
were interesting music copy-
right issues. But that's exactly
what [ encountered, right at the
time [ was trying to concentrate
on my main task of making
sure the votes were fairly
counted in November. (They
were: Barack Obama won fair
and square.)

Every few days, it seemed, we
would hear of a performer or
band complaining that the cam-
paign had improperly used a
songand threatening us witha
lawsuit. Heart, van Halen,
John Mellencamp—1 lost
track after a while. I believe, and
still do, that the threats were
unfounded, but they did raise
interesting issues that aren’t
fully resolved to this day.

Here was a typical scenario:
The campaign would play
songs beforea rally, towarm up
the crowd. But a few days later,
we’d read an article, or receive

alawyer’s letter, where the per-
former expressed her outrage
that the McCain campaign had
used “her” song without per-
mission and would demand
that we stop.

One such incident involved
Heart, which was less than
thrilled when the campaign
playedits 1977 hit “Barracuda”
to announce the arrival of for-
mer Alaska governor and Re-
publican vice presidential
candidate Sarah Palin, known
since her high school basket-
ball days as “Sarah Barracuda.”

Our position was that we
were entirely right under the
law. To play music in a public
place—whether a restaurant,

anicerinkora political rally—
one needs only a license from
the publisher. Of course, these
licenses aren’t negotiated indi-
vidually. Rather, venues or
event organizers obtain blan-
ket licenses, which cover
millions of songs, through
performance rights organiza-
tions. And the McCain cam-
paign had paid good money
for our ASCAP and BMI li-
censes, money that would
eventually make its way to the
songwriters and composers
whose music we played.
(Under U.S. law, u license fee
isn’'t owed to the record label
for such performances.)

But what about performers

No right, no wrong, selling a song: HEART

of American music.
“From sharecropper songs and juke

who, because they didn’t write
their songs or generally as-
signed all rights in their record-
ings to the label, don’t own
relevant copyrights? Do they
have the right to block public
performances of their songs?
They argued yes—but not
under copyright law. Rather,
some claimed that the McCain
campaign’s use of their songs
falsely implied that they had en-
dorsed the candidate, constitut-
ing a violation of the federal
trademark statute known as the
Lanham Act. Or they asserted
that the use of their voice vio-
lated their “right of publicity”
under state laws, jusr as it
would constitute a violation to
use their face on a Wheaties box
without permission.

Such theories in the case of
musical performances are
untested, and, | believe, un-
founded. But they did get some-
thing of a boost from two recent
decisions by federal courts in
California, in different contexts.
In the first, Jackson Browne
sued McCain, the Ohio Repub-
lican Party and the Republican
National Committee over a
YouTube video made by a Ohio
Republican Party staffer thatin-
cluded a portion of Browne’s
song “Running on Empty.” Last
February, the court refused to
dismiss Browne's claims, cit-
ing, among other cases, Bette
Midler’s 1988 victory over Ford
Motor in a case involving a Mi-
dler “sound-alike” singer. (The
Browne case, in which I partic-

ipated as one of McCain’s attor-
neys, has since been settled.)
And a separate, ongoing case
brought by Don Henley raises
similar issues. Henley has sued
GOP Senate candidate Chuck
DeVore of California over two
“parody” videos in which the

original lyrics for “The Boys of

Summer” and “All She Wants
to Do Is Dance” were swapped
out for new lyrics that mock
DeVore's opponent, Sen. Bar-
bara Boxer, D-Calif. What's
most interesting about the suit
so far is a U.S. District Court
judge’s July 8 decision that
Henley may pursue his Lan-
ham Act fulse endorsement
claim on “Dance”—even though
Henley doesn’t own any copy-
right interest in the song and
his voice doesn’tappear in the
DeVore video.

With the rise of YouTube and
other online video platforms,
anyone with avideo cameraand
an Internet connection is now
a potential media consultant,
able to cut and broadcast their
own attack ads—many of which
will inevitably include music.
Music lawyers, and their coun-
terparts in the 2010 campaigns,
should be gearing up for a very
busy year. oo

Ben Sheffner is a copyright
attorney who has represented
movie studios, TV networks
and record labels. He is the
author of the Copyrights &
Campaigns blog (copyrights
andcampaigns.blogspot.com).

JIMDICKINSON

Memphis Music Icon Dies At 67

Renowned producer/session musician
Jim Dickinson, a key figure in the Mem-
phis music scene for more than four
decades, died Aug. 15 at Memphis Ex-
tended Care Hospital, where he was re-
covering from heart surgery. He was 67.

Born in Little Rock, Ark., Dickinson
moved with his family to Memphis in
1949. By 1958, he had formed his first
band, and during the next decade estab-
lished himself as a valued session mu-
sician, finding work as a pianist at
Memphis studios like American, Ardent
and Sound of Memphis.

By the late '60s, he had played piano
on the Rolling Stones’ “Wild Horses” and
joined the Dixie Flyers’ rhythm section,
which played with Brook Benton, Albert
Collins and James Carr. The Flyers moved
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to Miami in 1970 to work with Atlantic
Records producer Jerry Wexler, and went
on to play on recordings by Aretha
Franklin, Sam & Dave, Delaney & Bon-
nie, Jerry Jeft Walker and other artists.
By the mid-"70s, Dickinson began
making his mark as a producer, work-
ing the boards for recordings by a wildly
diverse range of acts: Big Star, Tav Falco,
Ry Cooder, Mojo Nixon, the Replace-
ments, Alvin Youngblood Hartand Steve
Forbert. Dickinson’s most visible legacy
in recent years was the critically ac-
claimed work of his sons, Luther and
Cody, in the North Mississippi Allstars.
Nixon shared his memories of Dick-
inson with Billboard: “Jim Dickinson
was the keeper of the crazy flame, the
king of the Memphis weirdos, the soul

www.americanradiohistorv.com

joints to moonshine and murder bal-
lads, Jim was the last free spirit, the nut
job on the outskirts of town telling the
secret history of rock’n’roll.

“Jim Dickinson was a crazy-free ge-
nius who knew the difference between
good and bad music and he was not
afraid to tell you. All good musicians
know when the magicis happening. Jim
was a trickster who created the magic
moment when everybody is swinging,
grooving, rockin’ and a-rollin’ 'til the
break of dawn.

“While working on [my 1990 album]
‘Otis,’ [ swear go-karts were used to get
everybody on the beat. Jim was always
telling stories . . . thatsomehow helped
you solve that day’s problem. The les-
sons were never direct. Like a hopped-
up Zen master, he tricked you into doing
the very thing you said you couldn’t. Jim
Dickinson created a space for your psy-
chosis to thrive.

“Good musicians also know the magic
happens between the notes—that’s
where Jim lived. Working with Jim was
like joining a cult—a secret society where

the eternal essence of rock’n’roll would
be slowly revealed. Jim’s bullshit detec-
tor was on 11. He understood exactly
what makes good roots music and he got
that to pour out of you.” vee
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BY KEITH CAULFIELD

TOPOF THE POPS

Hot 100 Records Fall As Multiformat Reach
Boosts The Black Eyed Peas, Mraz

Two milestone achievements on this week’s
Billboard Hot 100 illustrate the importance of
digital track sales and multiformat appeal on
chart performance.

The Black Eyed Peas mark arecord 20 con-
secutive weeks at No. 1, as “l Gotta Feeling”
(Interscope) spends its eighth week in the top
slot,immediately on the heels of a12-week run
at No. 1 for its “Boom Boom Pow,” breaking
Usher’s previous record of 19 straight weeks
at the top of the chart with “Yeah!” and “Burn”
in 2004 (billboard.biz, Aug. 19). Meanwhile,
Jason Mraz’s “I'm Yours” (Atlantic) marks a
record 70th week on the Hot 100, breaking the
previous record of 69 weeks on the singles
chart that LeAnn Rimes set with “How Do |
Live” in1998.

Digital downloads played a big role in the
respective chart longevity of the Peas and Mraz.
The Hot 100 ranks the most popular songsin the
United States based on Nielsen BDS-monitored
radio airplay, digital download and physical sin-
gle sales and streaming data.

The Peas’ “Boom Boom Pow,” released to
digital retailers 20 weeks ago, sold more than
100,000 downloads in each of its first 17 weeks
of availability and is the best-selling track
download in the United States so far this year,
with 3.9 million copies sold, according to
Nielsen SoundScan. The song also topped Bill-
board’s sales-based Hot Digital Songs chart
for its first 10 weeks. The follow-up, “I Gotta
Feeling,” sold more than 200,000 in each of its
first eight weeks on top, racking up total sales
of 2.1 million, according to SoundScan.

Mraz’s “I'm Yours” has spent 68 weeks on
the digital songs chart and has steadily gener-
ated U.S. digital sales of 4.4 million, making it
the third-highest-selling digital song of all time
after Flo Rida’s “Low” (5.1 million) and Lady
GaGa's “Just Dance” (4.5 million).

The advent of iTunes and other digital song
retailers, SoundScan’s tracking of digital sales
since 2003 and the Hot 100’s inclusion of that
data beginning in 2005 affected the dynamics
of the 51-year-old Hot 100. In the pre-digital
era, commercially available physical singles
were often deleted from the marketplace after

Chart champs: THE BLACK EYED PEAS (above)

and JASON MRAZ (right)
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a specific amount of time, limiting how long
songs could remain on the chart. (Songs are
removed from the Hot 100 after 20 weeks if
ranked below No. 50.)

Today, the continued availability of digital
tracks long after their release can extend the
life span of a Hot 100 hit. Without the consistent
availability of their respective digital songs, the
Peas’ and Mraz’s record-breaking tenures on
the chart may not have been attainable.

The broad-based appeal of the Peas and
Mraz singles also helped them generate sig-
nificant radio airplay, the other leading compo-
nent of the Hot 100. Both of the Peas tunes are
muitiple-week chart-toppers on the all-format
Hot 100 Airplay chart, prompting Interscope
Geffen A&M president of marketing and sales
Steve Berman to observe, “The Black Eyed
Peas’ record-breaking feat is a phenomenal
achievement that underscores Will.i.am’s abil-
ity to craft songs that instantly resonate with
music fans.”

Mraz’s “I’'m Yours” peaked at No. 6 on the
Hot 100 Airplay chart but has spent a whop-
ping 50 weeks on the tally, thanks to multifor-
mat airplay. It is the only track to reach No. 1
on each of the following four radio-based
charts: Mainstream Top 40, Adult Contempo-
rary, Adult Top 40 and Triple A. It has also ap-
peared on Latin Pop and Smooth Jazz, and
this week it debuts at Rhythmic thanks in part
to areggae-tinged remix of the song.

“It will not go away,” says Charese Fruge,
PD of CBS Radio’s adult top 40 KSCF San
Diego. “It baffles me that it still tests the way
it does and without any hint of burn. This par-
ticular song is an anomaly, like John Mayer’s
‘Daughters’ or Santana’s ‘Smooth,’ and will be
around for along time.”

Atlantic Records Group chairman/COO
Julie Greenwald says the enduring appeal of
“I'm Yours” is a tribute to Mraz’s songwriting
gifts and the major’s efforts to work the song
at radio.

“‘I'm Yours’ is that rare, magical song,”
she says, “that has struck a chord with mil-
lions of peopie and will live on for many years
tocome.” s

It’s never been like tha

Mon Amie(Street)

Dynamic Pricing Download Site Snares RED

Music consumption in the digital world seems
to exist between two extremes.

At one end, online retailers like iTunes and
Amazon sell tracks at fixed prices, with little
variation. That's fine for serving consurers
who know what they want, but it doesn’t en-
courage them to discover new music.

At the other extreme, services like Spo-
tify and Lala allow users to stream tracks for
free, which is great for risk-free discovery,
but not so great for transiating those dis-
coveries into sales.

Somewhere in the middle lives Amie Street,
a site where consumer demand sets track prices.
The site has been growing steadily
since its founding in 2006, striking The
deals with the Orchard, CD Baby
and individual labels along the way.

Indies

That catalog includes hot-selling new re-
leases, older titles and albums by emerging
artists. “It’s a great place for smaller bands be-
cause of Amie Street’s recommendation pro-
gramns and the fact that they attract an audience
that is genuinely interested in exploring music,”
Frankenberg says.

Boltuch adds that any losses a label sees on
blockbuster albums will be marginal. “If the
demand for something is very high, the price
will go up very quickly,” he says. “There are also
added marketing opportunities in place for the
band—a lot of fans will post on their blogs that
they scored a copy of the album for cheap, and
that will drive sales and traffic to
the site. Even if the price is
higher by the time someone else
gets here, it will still be lower

This week, Amie Street an-
nounced one of its biggest part-
ners yet: Sony Music’'s RED
distribution catalog. RED didn’t
confirm the number of labels that
the deal covers, but Amie Street
says they include ATO (My Morn-
ing Jacket, David Gray, Brendan Benson),
MRI (the Black Crowes, Less Than Jake,
Third Eye Blind), Cooking Vinyl (the Prodigy)
and Glassnote (Phoenix).

“Our deal with RED sends a huge message,”
says Joshua Boltuch, who co-founded Amie
Street. “More and more people are realizing
that the variable pricing model is viable and can
drive sales.”

Tracks on Amie Street start between free and
15 cents, depending on the site’s agreement!
with the artist or label. As demand for the track
rises, so does the price, topping out at 98 cents.

RED VP of digital strategy Chris Frankenberg
says that almost all its labels were interested in
working with the site. “We are very sensitive to
the needs of our labels, and we took the time to
listen to their thoughts,” he says. “Some labels
were apprehensive at first, and we addressed
their questions about how the model worked. A
small number are sitting out, but a very signifi-
cantamount of our catalog will go up on thesite.

iohistorv.com

CORTNEY
HARDING

than other sites.”

Amiie Streetalso offers services
other sites don’t, such as its Down-
load for a Difference program,
which allows labels and artists to
offer special deals that benefit the
charity of their choice. “It's a great
program not only from an altruistic standpoint,
but a marketing standpoint,” Boltuch says. “Not
only is the artist going out and promoting the
program to their fans, the charity is also doing
outreach and directing traffic to the site.’

In terms of discovery, the site’s recommen-
dation engine allows users to import informa-
tion from their iTunes libraries, Hype Machine
profiles and other sources. “The strength of this
recommendation engine was a big selling point
for us,” Frankenberg says. “l used it to test it
outand wound up finding albums I didn’t even
know existed.”

If RED continues to be impressed by the site,
it bodes well for Boltuch’s greater ambitions.
“l do want to make deals with other major-
owned indies and even majors,” he says. “We're
talking to people and 1 think some of them are
starting to getit.” o

b- For 24/7 indies news and analysis, see
PIZ bilboard.biz/indies.
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NEXT BIG THING

Specialized Wealth Management for the Music Industry

After 20 years of serving the music industry, our financial advisors know exactly what it takes to get and stay on solid
ground. We can help you streamline your cash flow, manage your assets, and most importantly, create a plan designed to
provide financial stability on the road ahead. For more information, call Thomas Carroll, Senior Vice President, Sports and
Entertainment Specialty Group, SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.

SUNTRUST

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid.”

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured - Are not Bank Guaranteed - May Lose Value

Thomas Carroll is Senior Vice President, SunTrust investment Services, Inc., and Managing Director of SunTrust’s Sports and Entertainment Specialty Group

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking znd trust products and services are provided by SunTrust Bank. Securities, brokerage
services, insurance (including annuities and certain life insurance products) and other investment products and services are offered by SunTrust Investrment Services, Inc., an SEC-registered investment adviser and broker/dealer
and a member of FINRA and SIPC. Other insurance products and services are offered by SunTrust insurance Services, Inc., z licensed insurance agency.

©2009 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. Live Sofid. Bank Solid. is a service mark of SunTrust Banks, Inc.
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Second Wind

Ali Dee Finds His Groove As A Producer/Songwriter

It's the question that every struggling record-
ingartist eventually faces: Should they give up
their dream and quit chasing the stars?

It took Ali Dee, who has written and pro-
duced music for the movies “Speed Racer” and
“Alvin & the Chipmunks,” about a decade to
reach that crossroads.

In 1990, Dee was a rapper in an act called
Next School that released “Settin’ an Exam-
ple” on Atlantic. Three years later, he was a solo
artist rapping his way through his “Bring It
On” album on Capital Records. By 1998, he was
back in a band with Mister Jones, which is-
sued “Hail Mary” on A&M. Then he released
an RCA single, a cover of “Baby
Got Back,” as the Grand Skeem
in 2001.

During that time he also pro-
duced and co-wrote “Nuff Re-
spect” for Big Daddy Kane,
which appeared on the “Juice”
soundtrack, under the auspices
of Hank Shocklee’s produc-
tion team the Bomb Squad.
After leaving the Bomb Squad
in 1993, he wrote and produced tracks for
M.O.P. and Intrigue.

“As a songwriter, artist and a producer, all |
worried about is records,” he says. “All [ wor-
ried about is [Nielsen] BDS and SoundScan and
touring. No one said, “There is a whole other
world out there called “Hollywood” where you
can make money.” ”

While signed to Universal Music Publish-
ing Group, his songs got placement in “Pleas-
antville” and “American Pie,” which he says
opened his eyes to a revenue stream that he
was never aware of before.

In 2002, he finally decided to quit pursuing
a career as a recording artist and has been
chasing music work in the movie business
ever since. The first step was to form his own
publishing company, Canvas 1, which is affil-
iated with BMI and has an administration deal
with Kobalt.

At first, things moved slowly. “1 contacted
all the music supervisors and movie produc-
ers I know and then started cold-
calling people,” he recalls. “1 told
them, ‘I am your guy, I can do
any genre.’ Everybody was recep-
tive on the surface, but six
months later, I had no callbacks.”

Just as Dee began to wonder
whether a career as a nonper-
forming songwriter was in the
cards, he gol a phone call from
the music supervisor for “Amer-
ican Pie,” who explained that he needed four
songs by the following day. So Dee wrote and
demo-ed four tracks to the supervisor’s speci-
fications for a movie that turned out to be “Big
Fat Liar,” directed by Shawn Levy. All four ol
Dee’s songs were placed in the film.

He subsequently had songs placed in “Ro-
bots” and “Night at the Museum” that he either

Let’s do this: ALI DEE

wrote or remixed. “Hollywood is a small com-
munity and my name began to spread, so I got
more work,” Dee says.

His biggest break came in the fall of 2006,
when Fox Music senior VP of film music Mike
Knobloch told him over lunch that a bunch
of songwriter/producers were demo-ing tracks
for a new Chipmunks movie. “1 told him, I
got to get in on that,” ” he says.

Dee landed a gig as executive music producer
of the movie, for which he demo-ed approxi-
mately 100 songs, including about 20 originals,
covers of hits like Green Day’s “Boulevard of
Broken Dreams” and a cappella versions of clas-

sics like “Sixteen Tons” and “Chain Gang’—
all sungat half-speed so that they could be sped
up to Chipmunk pitch. The 2007 movie hit big,
became a best-selling DVD and won the Amer-
ican Music Award for best soundtrack.

Dee now owns and operates his own produc-
tion facility in New York called Deetown En-
tertainment, which has six recording studios
and 11 employees, including songwriters, pro-
ducers and musicians. “Everybody who works
for me is alongtime friend,” he says.

Beyond movies, Deetown is now making its
way in the ad agency world, having produced
music for Best Buy, AT&T and Sony Ericsson
TV commercials. Dee also finds himself back
in the studio, working with artists for the tween
genre. He has produced and co-written music
for Miley Cyrus, including the song “Let’s Do
This,” which appeared on the soundtrack to
“Hannah Montana: The Movie”; produced the
Jonas Brothers songs that appeared in “Night
in the Muscum”; and co-wrote and produced
a song for Mitchel Musso called “(You Didn’t
Have To) Walk Away,” which is on his self-
titled debut album for Walt Disney Records.

This work has led to Dee producing Noah
Cyrus and Frankie Jonas for the title track to
the animated film “Ponyo,” which opened re-
cently in the United States.

His career hasn’t turned out the way he orig-
inally planned, but Dee says he is gratified by
his recent success. He marvels, “I have plat-
inum records on my wall, too.” ..

biz

For 24/7 publishing news and analysis, see
bilibocard.biz/publishing.
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FIND THE RIGHT ATTORNEY
by AARON ROSENBERG, PARTNER, MYMAN, ABELL, FINEMAN,

FOX, GREENSPAN & LIGHT

»: :

Entertainment lawyers play a vital role in protecting their clients’ business interests, whether it be
helping them understand the terms of a contract or counseling them on the sale of their work.

In addition to providing legal advice, attorneys in the music business also offer important career
guidance, making it vital for artists and songwriters to choose their legal representation carefully,
according to attorney Aaron Rosenberg, whose clients include John Legend, Jessica Simpson, the-

Dream, Christopher “Tricky” Stewart, Wyclef Jean and Joss Stone.

Rosenberg offers advice on how to find the right lawyer and what’s important in establishing

this key business relationship.

START EARLY
People often believe that a
lawyer is someone you hire only
when you have an agreement
to negotiate. But it can be im-
portant to get an attorney on
your team whom you trust and
whom you look to for guidance
as soon as possible in your ca-
reer, even if you're not at the
point of signing and negotiat-
ing a big contract. I often tell
clients that, like bodyguards,
attorneysare in the “protection”
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business-—it’s important to
have an attorney onboard early
to help structure the artist’s
business and aid in building
therest of his or her team—e.g.,
manager, label, business man-
ager, agent and publicist.

PRIORITIZE
EXPERTISE
Most people know at least one
lawyer. For artists on a budget,
it can be tempting to hire a
friend or family member to

AUGUST 29, 2009

help them look over a contract,
without regard to their area of
expertise. But expertise in en-
fertainment law is critical, and
retaining a lawyer without it can
at times be more damaging
than not having a lawyer at all.

Iftherearen’ta lot of entertain-
ment lawyers in your area, try
to find one who’s accessible,
sharp and, though he may not
be familiar with the peculiari-
ties of the field, has contacts
with entertainment lawyers
outside of the area to look to for
help. For example, I'm origi-
nally from Kansas City, and
every year | getat leasta dozen
calls from local practitioners
who say something to the ex-
tent of, “I know you're from
K.C. and I know you’re an en-
tertainment lawyer. Do you
mindifTbringyou in to assist?”

GET REFERENCES
Personal recommendations are
always the ideal way to build a
team, so ask about lawyers in
your local music community
and check the reputations of
the names of people you come
across. Typically there will be
some sort of legal directory in
each respective market or on-

line that will list law firms and
practitioners who do entertain-
ment law. In addition, local
chapters of the Recording Acad-
emy as wellas ASCAP and BM1
tend to be able to point emerg-
ing acts in the direction of the
more experienced entertain-
ment attorneys in or near their
particular market.

UNDERSTAND
YOURPAYMENT
OPTIONS
Entertainment law is all over
the place in terms of payment
arrangements. There are some
firms that will work on a per-
centage of an artist’s income,
some that require some sort of
retainer upfront, some that
charge by the hour and some
that charge a hybrid of these.

There are attorneys out there
that will take on clients on a per-
centage basis if the client isn't
in a position to pay their re-
tainer or hourly fee. Most en-

‘Like bodyguards, attorneys are in the
“protection” business—it’s important
to have an attorney onboard early.
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tertainment attorneys will agree
to a percentage arrangement if
they believe in the artist and
have the time to provide the
service needed to help get the
artist’s career off the ground.
It’s a risk—after all, no one
works for free—but like most
professionals in this industry,
we get into the business be-
cause we love music. I still get
so excited by an artist that has
talent. Every so often you'll say,
“You know what, I'm going to
take the risk and make the time
for this artist, because 1 really
think this artist hasit.”

SHOP AROUND

It’s important to meet with
more than one potential lawyer.
Different artists look for differ-
ent qualitiesin an attorney, but
most artists agree that they
want to find one they can build
arelationship with. I equate it
to finding a primary care physi-
cian. You'll want to get some re-
ferrals from friends and meet
with a few before deciding upon
the one that's right for you. And
when you decide, you'll develop
a relationship that hopefully
will last for as long as you're in
this business.

—Interview by Evie Nagy

DEE. NICK SUTTLE; ROSENBERG: RICH KIM/BLINKOFANIPRODUCTIONS.COM
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QUESTIONS

with BARRY HOGAN

by CORTNEY HARDING

While big, splashy festivals struggle and fold, All Tomorrow’s Parties has continued to build
momentum by staying small and focusing on left-of-center artists. Attending the festivals, which
have been held in the United Kingdom, Australia and the United States, sometimes requires
driving for hours to watch bands in unusual, out-of-the-way locales. Nonetheless, the events
continue to sell out.

Barry Hogan founded ATP 10 years ago after growing disillusioned with the London club
scene. Hogan, who works hard to ensure disposable pop acts don’t make it past the front door,
teams with select artists to curate the festivals. The next ATP will take place Sept. 11-13 at Kut-
shers Country Club in Monticello, N.Y,, and features the Jesus Lizard, Animal Collective and the
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event’s curators, the Flaming Lips.

How has the recession affected ATP?

Has there been adrop in attendance, given
the travel and lodging costs associated
with thefests?
We have seen some numbers dropping on a few
events, but [ think that could also be attributed
to competition, especially in the U.K. When
ATP started in 2000, there were no alternative
festivals. All you had was Reading, Glastonbury
and V festival. Now there are hundreds of peo-
ple copying a lot of what we have been doing
for the past 10 years, and the amount of people
who think they can be a promoter and start a
festival is turning into an epidemic in the U.K.
Most of them are clueless, too.

What sets the ATP audience apart from
other festivals?
We offer an alternative to bigger corporate fes-
tivals. ATP’s concept of having a curator se-
lect the lineup is like a friend you trust with a

good record collection making a mixtape. Our
crowd is loyal and they prefer an environment
where they get to see great bands, with great
sound, in a small intimate setting that is free
of sponsorship.

You recently launched the festival in
Australia and are gearing up for a second
weekend in New York. What other ex-
pansion plans do you have?

We have always wanted to do something in
Japan but until we find the right site, we will
put that one on ice.

Why do you think last year’s New York

show did well, compared with your previous
effortsto expandintothe United States?
The fact that we had My Bloody Valentine’s
first U.S. show in 16 years was a big factor.
Also the venue in upstate New York is close to
the model we have successfully worked on in
the U.K. for the past 10 years. The events in
L.A. were good, but trying to educate people
that the event is a weekend getaway didn’t seem
so easy in L.A., so [ figured New York would
be a better place to do it.

How do youpick venues andlocations?

We try to pick places that are unique. Picking a
field for 30,000 people isn’t exactly creative and
Kutshers, the venue we used in New York, was
indoors so the weather didn’t affect us. The ca-
pacity is only 2,800, so it was the complete op-
posite of most events because it's so small.

The fact that you could buy a pass for three
days and stay on site in the Catskills in this crazy

Shining” was exciting. You could walk around
the site and see people like Kevin Shields drink-
ing with his pals in the bar or you could play
cards with Steve Albini in the games room.

Besides ATP New York, what other
events are youworkingon?
Starting in December we are celebrating the
10th anniversary of ATP. We are staging two
events in the U.K. Weekend one [Dec. 4-6] is
curated by My Bloody Valentine and features
MBYV, Sonic Youth, Sun Ra Arkestra and De La
Soul and will be sold out. Weekend two [Dec.
11-13] is our 10th birthday and is made up of
previous ATP curators like Yeah Yeah Yeahs,
Modest Mouse, the Breeders, Tortoise, the
Melvins, Dirty Three and ATP recording artists
like Fuck Buttons, Deerhoof and some staff fa-
vorites to celebrate a festival that everyone ex-
pected to fall flat on its face 10 years ago. -« -
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CD RELEASE EVENT: SEPT. 3, 2009
AT CATALINA BAR & GRILL, HOLLYWOOD, CA
www.catalingjazzclub.com

“hilton’s originality of vision is her strength.”
~JAZZCHICAGO.NET

“any listener will appreciate her gift.”
-WAER RADIO, NY

“the band shows it's chops.”
-ALL ABOUT JAZZ
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DISTRIBUTED BY SUPER D. AVAILABLE AT ITUNES.COM. AMAZON.COM.
CDBABY COM. AND FREE MP3 AT WWW.LISAHILTONMUSIC COM

Complete data on over 3,500 venues worldwide
comprising 6,000+ individual facilities, including Amphi-
theaters, Arenas, Stadiums, Sports Facilities, Concert Halls,
Exhibition Halls and New Constructions. Plus, complete
listings of companies offering services to the touring
industry in the Facility Buyer's Guide.
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Musician’s Guide, 32nd Edition
Complete directory of music industry contacts. More than
6,000 updated contacts: It's everything the working
musician needs to book gigs and promote. And, unlike
annual directories, the Musician's Guide to Touring and
Promoting is updated every six months.

2009 International
Audarena Guide

2009 International Buyers Guide

Jam-Packed with over 11,000 listings of key personnel and
other information about every major and independent
record company, video company, music publisher, digital
music company and seller of products and services for the
entertainment industry worldwide. A powerful tool.

Online at www.orderbillboard.com or call
800-562-2706 (U.S.) or 818-487-4582
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The Ties ThatBind

Cisco Courts Labels With Social Media, E-Commerce Tools

Record labels that want to get
closer to their artists’ fans are
getting an assist from technol-
ogy giant Cisco.

In its most direct effort yet
to cater to the specific needs
of entertainment industry
clients, Cisco is pitching its
new Eos software platform to
such big-media content cre-
ators as record labels and film
studios looking to build cus-
tomized Web sites.

Direct-to-consumer mar-
keting platforms already exist,
including ReverbNation, Ul-
traStar, echo and TopSpin. But
few can offer a system capa-
ble of handling the traffic
demands that major media
companies face.

Cisco unveiled Eos at the
International Consumer Elec-
tronics Show in January.
Warner Music Group, the first
company to announce that it
will use the new product,
signed up with Cisco for the
creation of Eos-powered artist
sites for Paramore, Trey
Songz, Halestorm and Sean
Paul. That relationship was re-
cently expanded with WMG’s
commitment to launch 12
more sites by the end of the
year, including ones for Estelle
and Lupe Fiasco.

“What we're trying to do,”
says Dan Scheinman, GM/
senior VP of Cisco’s Media
Solutions Group, “is to go o
places that have a lot of con-
tent and need lots and lots of
Web sites” and let them build
many interactive, community-
based Web sites.

While social-networking gi-
ants like MySpace and Face-
book already provide a place

for fans of a given artist to
gather, the Eos platform allows
artists to create their own
mini-social networks within
their respective Web sites.
This allows participating
artists to offer a more cus-
tomized mix of content and
communication tools than are
available at larger sites.

It also helps labels address
one of their most pressing
needs: the ability to build
direct relationships with con-
sumers and to own the result-
ing data. Access to user data
played a key role in the major
labels’ involvement in the My-
Space Musicjointventure and

ALL TOGETHER NOW

There are charging stations, and then there’s Parat Solu-
tions’ Parasync dock. Whether used for massive iPod
song-swapping parties or perhaps for more legitimate
uses, the Parasync can charge and synch up to 20 iPhones
and iPods simultaneously. The dock itself is about 12
inches by 10 inches and connects to a computer with
just one USB cable. The Parasync is compat-
ible with iTunes—just open the program and
all 20 devices appear as synch options. Users
can transfer the same songs to all devices or
pick and choose among them.

Parat, which hasn’t released pricing
information, recommends that would-be
buyers contact the Berwyn, Pa., company
to receive a price quote. —Antony Bruno
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Eyeing an
opportunity:
Cisco’s DAN
SCHEINMAN

and resources.

Providing multiple ways of
monetizing content is one of
the key functions of Eos. The
software allows labels to place
ads on artist sites and enables
them to create different tiers
of access—one level could be
free while a VIP level requires
an annual subscription.

WMG plans to aggressively
pursue a range of

has been cited
as one of the
barriers toany
Facebook-run
music service as well. While
an artist-run social network is
likely to generate far less
traffic than the larger online
communities, insight into the
“super fan” likely to join is con-
sidered valuable information
by labels still struggling to un-
derstand their customers.
WMG turned to Cisco be-
cause “we understand as a
music company that we are
highly reliant on technology
innovation to transformour fu-
ture business, but we’re not a
technology company,” says
Michael Nash, Warner execu-
tive VP of digital strategy
and business development.
The Eos platform gives la-
bels, artists and managers
the tools to run the day-to-day
operations of their sites
themselves. Histor-
ically, platform
providers worked
directly with these
artists and man-
agers to imple-
ment changes
oversee
their Web sites,
which took up
a lot of time

and

| S—)

revenue models,
Nash says. “We will
implement every
conceivable busi-
ness model across
the whole spec-
trum of sites,” he
says, adding that
each site will be
treated differently.

This is particu-
larly useful for la-
bels like WMG
that are making ex-
panded rights—or
360 deals—a core
element of their
strategy. For exam-
ple, ifa WMG im-
print has a stake in
an artist’s touring
and merchandise
revenue, it will have both the
incentive and the technolog-
ical ability to incorporate
those products and content
into their artist sites. Work-
ing with a single platform
rather than multiple software
applications pieced together
can help alabel manage costs,
reduce the time it takes to
post new content and maxi-
mize revenue.

Perhaps the greatest value
of new content management
and e-commerce platforms
like Eos lies in their ability
to provide labels with the
means to build relationships
outside of the traditional
album release cycle. As retail
marketing opportunities de-
cline, labels must find new
ways of generating revenue.
Iinitating the always-on ac-
tivity of social networks and
engaging fans throughout
the year will be a key part of
these e(forts.

“We talk about 360,” Nash
says, “but 365 is extremely im-
portant as well.” aee

biz

For 24/7 digital news
and analysis, see
billboard.biz/digital.
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EPIC ARTISTS ON
McDONALD'’S SITE
Epic Records has agreed to
provide music videos for an
online branded jukebox
initiative called VideoBox.
Created by developer Red-
Lever, VideoBox allows ad-
vertisers to create custom
online music video sites with
exclusive content from par-
ticipating labels. Epicis pro-
viding music videos from
Franz Ferdinand, the Fray,
Sean Kingston, Natasha Be-
dingfield, the Script and In-
cubus for a McDonald’s wWeb
site that is promoting the
fast-food chain’s new late-
night menu.

DEMI LOVATO GOES
MOBILE

Demi Lovato is promoting
her tour and music through
a partnership with mobile
marketing firm 2ergo and
AT&T’s Youth Marketing
Group. 2ergo created a mo-
bile Web site for the artist,
where fans can check tour
dates, download songs and
play games. Fans can also

BITS &BRIEFS

text the word “Demi” to
a special short code to
have more information
and alerts delivered to their
phones and to participate
in special promotions, like a
recent sweepstakes to see
Lovato perform Aug. 21in
Hershey, Pa.

ILIKE LAUNCHES
NEW IPHONE APP
The social music service
iLike has released its latest
downloadable app for the
Apple iPhone and iPod
Touch: the iLike Challenge
App, which tests how
quickly music fans can cor-
rectly identify songs by a
host of Sony Music artists.
iLike touts the app as a
valuable discovery tool
because it allows users to
visit the iTunes store and
purchase the songs they
listen to as they compete in
the challenge. The $2.99
app features acts from
various genres, including
Shakira, the Fray, Britney
Spears, Brad Paisley, Korn
and the Clash.
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PRETTY WINGS
MAXWELL

JEREMIAH

TAYLOR SWIFT
BILLY CURRINGTON
ZAC BROWN BAND

PITBULL

KINGS OF LEON

KNOCK YOU DOWN
KERI HILSON FEATURING KANYE WEST & NE-YO

THROW IT IN THE BAG
FABOLOUS FEATURING THE-DREAM

USE SOMEBODY

Lil Wayne, a featured artist on Jay
Sean’s “Down” (14-7), now has 12
top 10 hits on this chart, a mark

second only to T-Pain's 15.

WETTER (CALLING YOU DADDY)
TWISTA FEATURING ERIKA SHEVON

IMMA STAR (EVERYWHERE WE ARE)
YOU BELONG WITH ME

PEOPLE ARE CRAZY

| KNOW YOU WANT ME (CALLE OCHO)
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City

Atlantic City, NJ
Las Vegas, NV
Fresno, CA
Bakersfield, CA
San Diego, CA
Phoenix, AZ

Salt Lake City, UT
Denver, CO
Albuquerque, NM
Dallas, TX
Houston, TX
Tampa, FL

West Palm Bch, FL
Atlanta, GA
Charlotte, NC
Raleigh, NC
Virginia Beach, VA

Attendance
3,490 *
8,110

10,088
8,878
19,569 *

EAKL
7,725
16,919 *
15,103
19,969 *
16,465 *
19,024
19,192 *
18,362
17,565
17,026
19,478

City

Camden, NJ
Pittsburgh, PA
Bristow, VA
Toronto, ON
Montreal, QC
Darien Center, NY
Boston, MA
Uncasville, CT
Holmdel, NJ
Wantagh, NY
Cleveland, OH
London, ON
Detroit, M

St. Paul, MN
Kansas City, MO
St. Louis, MO
Indianapolis, IN

Attendance
24,763
18,997
23,042
13,823

8,881
17,203
17,477

7,193
15,253
13,918
18,956

6,317

8,838

8,596

5,944
19,125
23,430

City

Chicago, IL
Winnipeg, MB
Calgary, AB
Edmonton, AB
Vancouver, BC
Seattle, WA
Concord, CA
Universal City, CA
Sacramento, CA
San Francisco, CA
Universal City, CA
Universal City, CA
Irvine, CA

Irvine, CA

Irvine, CA

Irvine, CA

San Diego, CA

Attendance
23,327
8,414
11,366
10,887
11,727
18,162
12,297 *
6,022 *
18,386 *
22,011 *
6,022 *
6,022 *
15,000 *
15,000 *
EX
X
19,569 *

742,188 GOME OUT TO WELCOME BACK NO DOUBT

Yve nAaTioN

o
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Fresh Faces

Emerging Acts Look For Ways
To Expand Their Audience

This has been a particularly fertile year for self-starting Latin music acts em-
bracing the opportunities afforded by the [nternet and home recording. Here
are three that are not only making unique music but also have a plan to get that

music to a wider audience.

N% JULIANA BARRIOS
Until recently, Juliana
Barrios had a sign on
her bathroom mirror
that read, “I can do every-
thing alone!” But as pro-
motion of her album “La
Vida Se Va” progressed,
Barrios realized she needed some outside help.
Barrios—formerly half of the tropical/pop duo
Bacha, which was nominated for a Latin Grammy
Award in 2005—has been quietly working on her
own material since Sony Latin dropped Bacha that

year. The singer/songwriter s solo debut iswortittiie —

wait. Produced by Cuban guitarist Ahmed “King”
Barroso, “La Vida” is a lush mix of danceability and
nostalgia, peppered with funk and the traditional
rhythms of Barrios’ native Colombia.

Barrios released the album in April on her own
Manga Biche Records label, with most of the songs
published by her Manga Biche publishing company.
A graduate of the Berklee College of Music, Barrios
financed everything on her own with a day job as a
salesperson at a Ralph Lauren store in Miami. “La
Vida” is distributed physically through a deal with
Miami-based retailer/distributor Reyes Records and
online through iTunes, CD Baby and other outlets.

Latin
Notas

LEILA

COBO g'
L=/
ad

Barrios just finished shooting a video of the single
“Papi” and hired a radio promotion company to work
the track at tropical and pop radio and through D] record
pools. She also plans to hirea publicist for TV and press
promotion, and she’ll handle her own bookings.

PATIJE
Born in Marseilles,
France, to a French father
and a Spanish mother,
singer/songwriter Patje
performs acontemporary
mambo reminiscent of
Lou Bega. His music’s
happy-go-lucky rhythm and strong brass accents are
a definite departure from what'’s typically heard on
tropical radio. And it's finding a spot on the charts:
“Gogo,” the first single from Patje’s album “Pasapoite,”
is No. 38 on Billboard’s Tropical Songs chart.
“Pasaporte” will be released Oct. 6 on Patje’s own
label, Patje SARL, and a national distribution deal is
currently being negotiated with an indie distributor.
Patje is handled and promoted by MS Music Promo-
tion, the indie company/label launched by former
Univision Records radio executive Silvestro Per-
rina, who met Patje through former Univision mar-
keting VP Lupe de la Cruz. De la Cruz, who knew

AppInHand

Joan Sebastian’s New Album Hits Mobile Platforms

Patje through a mutual friend, urged the artist to
record predominantly in Spanish (French and Eng-
lish are also in the mix) and to change “Gogo” from
a bilingual track to Spanish-only for a better shot at
airplay. Patje will begin a media tour later this month.

DELEXILIO

The 3-year-old fusion
sextet Delexilio imbues
Cuban rhythms and
Latin percussion with a
bluesy, bilingual mix of
rock and funk. The New
York-based band was
formed by Cuban-Amer-
ican vocalist/guitarist David Sandoval, who previ-
ously played in mainstream rock and alternative
bands before hooking up with a multicultural group

of musicians.

Sandoval, who has a day job working in the legal
department of a biotech company, paid for the record-
ing of Delexilio’s self-titled debut and released it in
May on his own KBZA imprint. The album is avail-
able through iTunes, Amazon, CD Baby and other
online vendors.

Although Delexilio has a local fan base in New
York, it’s seeking broader distribution and a publish-
ing deal with the help of new manager Ricardo Com-
panioni, who met the band through mutual friends.
Companioni programs AOL's Latin stationsand isa
former Latin charts manager for Billboard. In the
meantime, Sandoval is looking into a radio promo-
tion plan that will likely target college and alterna-
tive radio, as Delexilio’s songs are bilingual. - -

b- For 24/7 Latin news and analysis, see
LIZ billboard.biz/iatin.

Joan Sebastian’s album
“Pegadito Al Corazdén”
(Musart/Balboa) has set
a few mobile music mile-
stones.

it’s available for streaming
on one of the first iPhone apps
by a regional Mexican artist.
It marks the first time Sebas-
tian’s recordings are available
through a mobile platformin
Mexico. And it represents the
debut of music from digital
distributor the Orchard on the
dominant Mexican mobile
carrier Telcel.

“Pegadito Al Corazon”
came out oniTunes Aug. 18,
a week before its physical
release. In addition, Sebas-
tian’s JS Radio iPhone app
will allow consumers to
stream 50 songs from the
artist’s catalog, as well as the
new album, for $1.99. The
playlist will be rotated with
different songs and “Pega-
dito Al Corazén” will disap-
pear from the app’s playlist

14 BILLBOARD |

after a trial period. The app
will include links to buy the
album oniTunes.

AT&T will be the exclusive
provider of ringtones and
ringbacks from “Pegadito
Al Corazoén” for two weeks
beginning Aug. 14, while
Telcel will have exclusive
ringtones through its own
mobile store for a longer
period of time.

AT&T’s MEdia Mall mobile
entertainment content store
will include Sebastian as a
featured artist and send
text messages promoting
the album to subscribers
who've purchased Latin
music, according to Balboa
Records content manager
Federico Baptista.

“We think the radio app
will drive track sales,” says
Nathan Thompson, mobile
marketing manager at the
QOrchard, which handles in-
die Musart/Balboa’s digital
distribution.

AUGUST 29, 2009

Thompson doesn’t think
streaming the album will
discourage consumers from
buying it. “The risk of can-
nibalization is low but the
upside is great,” he says.
“We are not going to try to
force them to buy albums if
they are not buying albums
today.”

“Te ird Mejor Sin Mi,” the
first single from “Pegadito Al
Corazon,” is doing well at
radio, reaching No. 11 on Bill-
board’s Aug. 22 Hot Latin
Songs chart.

While Thompson says
Boost Mobile and other pre-
paid mobile services are pop-
ular with the regional Mexi-
can audience, muitiple apps
would have to be created for
the variety of handsets avail-
able. The iPhone offers “a bet-
ter platform to develop on,”
Thompson says.

Sprint’s mobile music
store exclusively debuted
Sebastian’s 2007 album “No

/“

N
0=

Stepping onto the iPhone: SEBASTIAN

Es De Madera’” before gen-
eral release. But most of the
unit-based transactions came
from ringtone sales, not
full tracks.

Baptista says the app “is
a bit of an experiment. We
like to stay ahead of the
game,” adding that other
Balboa acts could get their
own apps if Sebastian’s is

successful in driving sales.
In the meantime, the Or-
chardis rolling out Musart’s
catalogin Mexico through a
new deal with Telcel, mak-
ing songs from Paquita La
Del Barrio and Pitbull's
TVT albums available for
the first time to mobile
users in Mexico.
—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
L£OMm vyou’ve come to expect from Billboard—in Spanish!

Billboardenespanol.com.
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SONGWRITERS, TV
EXECS AT REGIONAL
MEXICAN SUMMIT
Billboard’s Regional Mexi-
can Music Summit will fea-
ture some of the genre’s top
songwriters, as well as key
figuresin TV programming.
BMI’s “How | Wrote That
Song” panelincludes Erika
Vidrio, Horacio Palencia,
Javier San Roman, Gloria
Espafa and Gabriel Flores.
Edgar Cortazar will partici-
pate in the round-table ses-
sions in which songwriters
will have their demos cri-
tiqued, and Toby Sandoval
has been confirmed for the
publishing panel “The Song,
the Song, the Song.”

Expertsin TV and online
marketing will participate in
a panel titled “It’s All About
Image,” which will feature
Televisa producer Ruben
Galindo, TeleRitmo/Multime-
dios Television production
and programming director
Mauricio Alatorre Gonza-
lez, Digital Girl president
Loren Medina and publicist
Mirna Solorzano.

The conference takes place
Oct. 8-9 at the Hyatt Regency
Century Plazain Los Angeles.
For more information and
to register, go to regional
mexicanmusicsummit.com.

LIBERMAN TO LAUNCH
TALENT SHOW
Liberman Broadcasting will
launch a new 13-week talent
show in early October on its
new Spanish-language net-
work, Estrella TV. “Tengo
Talento, Mucho Talento” will
feature contestants ranging
from singers and dancers to
jugglers and magicians. Au-
ditions were held recently in
Los Angeles, Houston and
Dallas. The program will be
tapedin Los Angeles and the
winner will be determined
by an audience vote during a
live finale.

The winner will receive a
cash prize of $100,000 and
assistance in launching a
career, whether as a record-
ing artist or a performer on
Estrella TV. Pepe Garza, the
influential programmer for
Liberman's regional Mexican
stations KBUE and KRQB
Riverside, Calif., will be one
of show judges.

—Ayala Ben-Yehuda

SEBASTIAN' STEPHEN LOVEKIN/WIREIMAGE.COM
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BQXSQRE Concert Grosses :

GROSS/ ARTIST(S) Attendance

TICKET PRICE(S) Venue, Date Capacity Promoter
$22,723,108

(£€16,284,647)

Punchestown Racecourse, Naas, 211,182
$332.45/$13012  (reland, July 10~12 222000 three days MCEP !

LI U2, ELBOW, GLASVEGAS, THE HOURS

(£12.464.975)
$248.87/$49.77 ;/X_e]r:;bley Stadium, London, Aug. 164,244

Live Nation Global Touring

Brothers Of

two selfouts
iRyl MADONNA. PAUL OAKENFOLD |
SIETING722  Seedencgton, Steborg, [ £ Live Nation Global Touring
T'he Road N o Sow PATROL THE HOURS
$35051/34375  Croat, Avs B0 128902 Live Nation Global Touring |
Indie Duo Scores Stewart Opening Slot, $12,148,455
Then Charts ThankS TO On’Slte Sales S&?;/gg?ze West Harbour, Helsinki, Aug. 6 Sesiig)s“‘ Live Nation Global Touring

POSTPLTE BILLY JOEL & ELTON JOHN |

The benefit of a key supporting slot (o an

Artist Management, who came onboard in the

$181/$55.50 Sitlizesrés ﬁank]Park, Philadelphia, 89,690 Live Nation
artist’s career has been much debared through  spring of 2008. “There is no label, there is no sl A (o SRlAE
$6,709,250 WyV-Nolo N[ V.S -TXVIIR YN {F | o] Ns}

the years.

In some cases, particularly with superstar
tours, an opening act often winds up playing
to empty seats while fans buy beer and T-shirts
before the main attraction comes on. In fact,
some bands, including Coldplay, have es-
chewed opening-act status completely, opt-

distribution company. We had CDs manufac-
tured and are selling them at the shows with
Rod. That’s the only place they’re available at
this point.”

The Stewart gig came through AGI, where
president Dennis Arfa is Stewart’s responsi-
ble agent. “Rod came to the agency for support

(35247785 kronen) “parien Stadion, Copenha
b gen, 48,064
$266.48/$7519 Aug. 11 sellout

$6,526,867 MADONNA

18.868.845 2!

2122_67%/%;;?) Bemowo Airport, Warsaw, Aug. 15 573{313
AR U2, SNOW PATROL

(18.582,857 zioty) Stadion Slaskl, Chorzéw, Poland
BSESEC/ AEl) Ao o ®'askhChorzow, Roland, 75180

Live Nation Global Touring

Live Natton Global Touring

Live Natlon Global Touring

XA LV MADONNA, PAUL OAKENFOLD

(69850250 koy) ™ chodov Natural Amphi
phitheatre, 42 682
$411.86/$49.97 Prague, Aug. 1 sellout

NO DOUBT, PARAMORE, THE SOUNDS

ing to tour as headliners only to establish  submissions,” Boulware says. “He likes the Kin

marquee value.

» Llve Nation Global Touring
and here we are.

|

Pappalardo says the opportunity lo $3,736,584 . - :
share the stage with a superstar like ‘e et Cante a3 e, 124 T &3 outs Live Nation
Siewart can be an important one for a $3,266,661
developing artist. SADAL Rt CanRiherfonh 46,673 Live Nation
“For a young band who has been | W 3,249,466
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This spring came “The UPside,” made with
the same private partner and produced by
famed Aerosmith producer Jack Douglas.
Even without a label deal, indie or otherwise,
fans are starting to gel turned on to “The UP-
side.” “We have produced USB drives with the
record on it, we've done artwork, everything
has been registered and taken care of,” says
Kin manager Gayle Boulware at Strategic

selves out on the road and do the things we
need to do. Do [ hope someone would feel
passionate enough about this band to get in-
volved? Yes. Do | think we can do it on our
own? Absolutely.”

Once the Kin wraps with Stewart, it will begin
arun with Rusted Root in September. . .

and analysis, see
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>>>CHINA TO
APPEAL WTO
RULING

China will appeal a World
Trade Organization ruling
that orders an end to state
control of movie, book and
music imports, said
Ministry of Commerce
spokesman Yao Jian at an
Aug. 17 news conference.
The WTO’s Aug. 12 ruling
followed a complaint
brought by the United
States, but Yao said China’s
import channels for media
products “are completely
unimpeded.” China must
file its appeal within two
months or the ruling will go
to a vote with WTO
member countries. In the
ruling, a WTO panel
concluded that China
violates free-trade
commitments it made
upon joining the
organization in 2001, by
forcing imported media
products to be routed
through Chinese state-
owned companies.

GLOBAL

SPEAKINGINTONGUES

Afrikaans Artists Find Mainstream Success In South Africa

BY DIANE COETZER |

JOHANNESBURG-—Once maligned as the language
of apartheid, Afrikaans is now at the center of a thriv-
ing music scene that is speaking to a wider audience
in South Africa.

The Afrikaans language, derived primarily from 17th-
century Dutch, is spoken by about 60% of South Africa’s
white population of 4.5 million (out of a total popula-
tion 0f 49.3 million). While there has long been a niche
music scene in the language, Afrikaans acts are increas-
ingly crossing over to the English-speaking mainstream.

While South African album sales tallies aren’t bro-
ken out by language, Lianie May’s country-pop debut,
“Vergeet My Nie” (Mozi Musiek), won the best-selling

>>>BRIT AWARDS
SET DATE

The U.K. trade organization
BPI says the 2010 BRIT
Awards will take place Feb.

16 at London’s Earls Court album honor at the South African Music Awards in May,
Arena. It will mark the 30th the first time an Afrikaans-speaking artist had won the
staging of the awards award since 2004. In addition, Elizma Theron and Nicho-

ceremony. Terrestrial
broadcaster ITV will again
broadcast the BRITs live. The
nominations launch event

lis Louw’s pop duet “Kom Ons Vat 'n Kans” (Select
Musiek) won in two new categories for best-selling full-
track download and best-selling true tone (mastertone).

“I've always seen a tremendous growth opportunity
in Afrikaans music,” says EMI South Africa CEO Irv-
ing Schlosberg. “At the moment there’s a real wave of
new pop and rock acts who are stimulating the market.”

Schlosberg has begun “rebuilding” the label’s
Afrikaans roster, signing eight Afrikaans-speakingartists
this year—including TV-star-turned-singer Sorina and
folk act RKO—to supplement established stars like pop
singer Steve Hofmeyr. The other majors are also invest-
ing in the seclor, recently the preserve of indie labels.

Naomi Le Roux, head of Sony Music South Africa’s
Afrikaans division, says Afrikaans artists are increas-
inglyimportant to the label's domestic roster. “This mar-
ket is capable of delivering double- and tripie-platinum
albums, even in the bad times,” she says, citing Afrikaans
pop stars Dozi & Nianell and talent show alumni An-
driétte Norman and Kobus Muller as acts to watch.

Universal Music South Africa recently signed a deal
with Pretoria-based independent label Fantasia Musiek

Into tk
ANDRIETTE NORMAN; inset: KOBUS MULLER

mainstream: From left, DOZ| & NIANELL

to provide marketing, promotion and distribution for
the indie’s roster of Afrikaans-language acts.

“Immediately, Universal Musicestablishes a much
stronger presence in the growing Afrikaans market,”
says Universal Music South Africa managing direc-
tor Harry Voerman, citing artists like gospel
singer Ronell Erasmus, country artist Alan

Ladd and pop star Izak Davel as the prime

attractions.

Executives point to the live scene, par-
ticularly festivals, as a factor in the sec-
tor's growing appeal. The largest

) Afrikaans festival, Huisgenoot Skouspel,
has already sold out seven nights at the
6,000-capacity Sun City Superbowl for Oc-
. tober, while Afrikaans rock act aKING drew
one of the biggest crowds at this year’s 12,000-capac-
ity mixed-audience Oppikoppi Festival in Limpopo.

“That’s the key,” Schlosberg says. “Whether they are
pop or rock or more traditional, Afrikaans artists deliver
great shows, sitand sign CDs afterward and are willing
to play in even the remotest parts of the country.”

With its roots in Cape Town'’s confrontational
“Belville sound” scene, aKING has reinforced its
crossover potential by singing in English on its sec-
ond album, “Against All Odds” (Rhythm Records). The
label didi’t disclose sales but predicts a gold-selling
(20,000 copies) album and even international success.

“We want to show a new side of Afrikanerdom that
isn’t associated with repression and conservatism,”
aKING guitarist Hunter Kennedy says.

South Africa has been one of the most receptive mar-
kets for international repertoire. Non-South African
acts accounted for 57% of all physical music sales in
2008, according to the 1FPI, little changed from 2007.
But most industry executives believe sales of Afrikaans-
language music can continue to grow without hurting
South African sales of U.S.or U.K. releases.

“A fan of Steve Hofmeyr is just as likely to also buy
Robbie Williams,” Schlosberg says. “These fans don’t
pirate and are loyal to whatever artist they love.” -

has been confirmed for Jan. - — -
18 at London’s IndigO2

venue. It willinclude live

performances and will be

broadcast on ITV2.

BY THIBAULT WORTH

>>>GINTHOR
NAMED SONY
AUSTRIA GM

Philip Ginthér has been
appointed GM of Sony
Music Entertainment
Austria in Vienna, effective
Sept.15. He will report to
Edgar Berger, CEO of Sony
Music Entertainment GSA
(Germany, Switzerland,
Austria) in Munich. Ginthor
will replace Stefan Klimek,
GM of Sony Music in Vienna
since 2002. Together with
senior VP of domestic GSA
Willy Ehmann, Ginthor will
be responsible for Sony
Music’s local GSA
repertoire strategy. Ginthér
is currently head of
Columbia Germany and
Four Music. Ehmann will
take over responsibility for

ISPs Hold Key To Taiwan’s

TAIPEI, Taiwan—The Taiwanese record-
ing industry remains confident that a
new anti-piracy law will have a signif-
icant impact on file sharing, despite
concerns about how it will be imple-
mented.

Under amendments to the Copy-
right Act, file sharers who are identi-
fied by rights holders as infringing on
copyrights will receive automated no-
tice-and-takedown orders from their
Internet service provider. After a third
warning, an ISP can disconnect anac-
cused infringer. Customers can file
counter-notices against any order they
feel is wrong.

The law, passed in April, goes into
effect Dec.15. ISPs, rights holders and

those labels. the Taiwan Intellectual Property Office,

a division of the Ministry of Economic
Reporting by Jonatl?an Affairs, are determining how the law
LAt ar e Paihe will work, including how to define in-
and Wolfgang Spahr. ’

fringement and identify infringers.
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State Of Confusion

‘Three Strikes’ Law

While drafting intellectual property
legislation is usually the responsibility
of the IP office, the legislator who first
introduced the bill failed to specify the
government’s enforcement role, ac-
cording to TIPO deputy director gen-
eral Margaret Chen. That means ISPs
and rights holders must reach a con-
sensus on how to enforce the law,
something that has proved a stumbling
block in other countries.

“The task now,” Chen says, “is
how we implement it.”

Chen insists the IP office will only
grant ISPs “safe harbor” protection
from copyright infringement claims if
they implement and enforce a gradu-
ated response system. But having seen
similar efforts stumble in France, New
Zealand and the United Kingdom, the
IFPI wants the responsibilities of ISPs
spelled out as clearly as possible.

“We have seen positive develop-

wWWwWw.americanradiohistorv.com

ments in our discussion of voluntary
standards of practice with the major
ISPs,” says Benjamin Ng, regional coun-
sel for the IFPIlin Hong Kong. “But we
still urge TIPO to adopt graduated re-
sponse language into the implemen-
tation reguiations.”

Most Taiwanese ISPs seem in favor
of cooperation. “l can’t tell you what
problems we may have with implemen-
tation,” says Daphny Lin, a spokesper-
son for Chunghwa Telecom, which
owns HiNet, Taiwan’s largest privately
owned ISP. “What | can say is that we
will comply with the rules once we
know them.”

But there is still confusion over ex-
actly what those rules are, according
to Jullian Wu, a consultant to the Tai-
wan Internet Assn. and director of Far
EasTone Telecommunications, parent
of seedNet, Taiwan’s No. 2 private ISP.

“TIPQ is [effectively] saying each ISP
can find its own way to implement three
strikes, but the basic guidelines haven't
been explained,” Wu says. “We have
submitted many questions to TIPO, but
have got no response.”

Recorded-music sales in Taiwan
have fallen sharply in recent years,
which labels blame on internet piracy.
Sales of recorded music slumped from
$137.3 million in 2004 to $59.1 million
in 2008, according to the IFPI. Unlike
other Asian markets, Taiwan’s legiti-
mate digital business has been slow
to take off and was worth just $8.1 mil-
lion in 2008, little changed from the
previous year.

Many executives remain optimistic
that the government’s wider commit-
ment to the music business will ensure
that the three-strikes law will succeed
in curtailing piracy. And Chen insists
that “the degree of consensus among
TIPO, rights holders and ISPs is pretty
high.”

But Wu warns that ISPs won’t be
pressured into doing the government’s
work for it.

“|SPs can not only consider TIPO’s
interests,” she says. “It is extremely
difficult to implement the three-
strikes law—so all [ISPs] will take con-
sistent action. No one willimplement
the law alone.” ere
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BY LARS BRANDLE

New Workout Plan

Labels Seek Higher Music Fees From Australian Fitness Clubs

BRISBANE, Australia—The Phono-
graphic Performance Co. of Australia
is muscling in on gyms and fitness
clubs Down Under in an attempt
to boost revenue through higher
music fees.

The PPCA, which licenses sound
recordings on behalf of record labels
and recording artists, is also serving
up a new deal to restaurants, but both
sectors have pledged to fight the pro-
posed rate hikes.

Gyms pay a music tariff of 96.8 cents
Australian (81 cents) for each fitness
class. But since December 2005, the
PPCA has been seeking a higher rate
of either $4.54 Australian ($3.82) per
member per month or a fee of 99 cents
Australian (83 cents) for each visit that
isn’t part of a monthly membership.

When the fitness sector insisted the
rates should remain the same, the
PPCA sent its proposal to Australia’s
Copyright Tribunal in December 2006.
The tribunal heard final arguments in
July and is expected to make a deci-
sion on the rate dispute next year.

“We are proposing a substantial in-
crease in percentage terms,” PPCA
CEO Stephen Peach says. “But music
has a real value and it helps drive a lot
of these businesses. [t's time for a
fairer deal.”

The PPCA claims the fitness sector
generates annual revenue of $1 billion
Australian ($840 million) and is en-
joying double-digit growth. However,
the fitness sector disputes that figure.

Susan Kingsmill, president emeri-
tus of 900-member trade association
Fitness Australia and owner of His-
coes Fitness Club in Sydney, says es-
tablished 1,000-member businesses
like hers have experienced a 10% drop-
off in attendance and revenue in the
past 18 months. She claims the tariff
hike will represent 5%-10% of many
operators’ gross income. “We won’t
roll over and pay it,” she says.

The gym chain Fitness First, which
operates 100 facilities in Australia, es-
timates that annual music fees for an
average-size center will rise from
$1,500 Australian ($1,200) to more

than $80,000 Australian ($67,000). It
described the move as “the biggest
threat the industry has ever experi-
enced” in a letter to its members.
The PPCA itself enjoyed a record
year in 2008, when its revenue surged

19% to $20 million Australian ($16.9

million), driven mainly by increases
in public performance revenue. Dur-
ing the same period, lubels organiza-
tion the Australian Recording Industry
Assn. reported a 12% decline in

recorded-music sales to $371 million
Australian ($312 million).

The tribunal has given no indica-
tion how it will rule. But in 2007, it
approved the PPCA’s proposal fora
dramatically higher music tariff for

—STEPHEN PEACH, PPCA

nightclubs, which pay $1.05 Aus-
tralian (88 cents) per patron, up
from the previous rate of 7 cents
Australian (6 cents).

While it waits for a decision, the
PPCA has opened up another front

with the nation’s restaurants. [t's pro-
posing a new tariff based on seating
capacity, the average price charged for
main meals and other factors, replac-
ing the current rate based on seating
capacity alone.

The PPCA wants to introduce the
new rates Oct. 1 but John Hart, CEO
of trade organization Restaurant
and Catering Australia, says they
are “unfair and unjustified.”

“It’s a huge hitand has the capacity
to wipe out about a third of restaurants’
net profit,” Hart says, adding that while
his members want rates to remain the
same, they are keen to settle the mat-
ter without another tribunal.

In the meantime, fitness bosses
warn a PPCA victory would be an
empty one for artists and labels.

“Because our core business is fit-
ness, not music, the decision would
then be, ‘How can we eliminate or re-
duce the amount of music we use?””
Kingsmill says. “The great tragedy
would be that we will not be playing
Australian music.”
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MONSTERS

Four Indie Rockers Team Up As Monsters Of Folk
—A New Supergroup For A New Label

BY MITCHELL PETERS

ON A HAZY mid-August morning at the swanky

Viceroy hotel in Santa Monica, Calif., indie rock royalty Conor Oberst,
Jim James, M. Ward and Mike Mogis—who have gathered to promote
their new band, Monsters of Folk—are nestled on a mustard-colored
couch in a quiet room with all-yellow vintage decor that resembles a
set from a Stanley Kubrick film. @ At the moment, however, their con-
cerns are based in hard reality. The band is attempting to understand
the purchase options for three new Monsters of Folk songs made avail-
able on iTunes in late July to stir buzz for their forthcoming album. =
“Isn’titlike, if you buy them you get the rest of the record?” asks Oberst,
who enjoys a solo career and also leads the band Bright Eyes with pro-
ducer Mogis. “Do you buy the record and get three songs now? [s that
it?” m James, the bearded frontman of My Morning Jacket, gestures in
agreement. @ “Oh, that’s different,” says singer/songwriter Ward, ad-
miring the idea, before taking another bite of a blueberry pastry. (Ward
splits his time between a solo career and the She & Him collaboration
with actress Zooey Deschanel.) @ Mogis is skeptical. “I don’t think it’s
that way,” he says to Oberst. “If you buy those three songs, I think you
get a discount when the record comes out.” m “Like a coupon in the
mail, or something?” Oberst asks with a laugh. m After another minute
of discussion, the artists agree that it’s best to leave such questions to
the business folks. “It’s the "90s, man,” James says with a grin. “It's a
confusing time to be alive and be a musician with all that shit.”

The Monsters of Folk may not be fully aware of the marketing strategy for their self-ti-
tled debut—due Sept. 22 in the United States on Shangri-La Music, the label run by Jeff
Ayeroff and funded by Steve Bing. (Rough Trade will release the album in Europe, P-
Vine Records in Japan and Spunk Records in Australia.) But the chemistry among the
foursome is as obvious during the interview as it is on the new 15-song album, which
displays an effortless blend of classic rock, alt-country and folk tunes that flawlessly com-
bine each contributor’s musical style. The grouping not only works on the creative side—
it also presents a significant opportunity for marketing the new album with three
established fan bases.

Monsters of Folk dates back to June 2003, when Oberst and Mogis caught My Morning
Jacket’s performance during Field Day at Giants Stadium in East Rutherford, N.]. “We were
blown away and became friends,” Mogis says.

The following evening, James was invited to play a solo acoustic set at a last-minute show
with Bright Eyes and Beth Orton at the Bowery Ballroom in New York. “That night we had
this idea, like, ‘That was fun, and we should play a few shows like that together,” ” Mogis
says. Ward also came to mind because he opened a 2001 tour for Bright Eyes.

In 2004, the artists joined together for a theater tour during which the road crew
dubbed the foursome “Monsters of Folk,” because “we were all such legendary folk
players,” James jokes. The name stuck, and the musicians vowed to collaborate when
time permitted.
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On July 17, the group made the new album’s first single, “Say Please,” available
for streaming and as a free download on MonstersOfFolk.com. The song was serv-
iced to radio on that same day and debuts this week at No. 29 on Billboard’s Triple
A radio chart.

Shangri-La Music co-president Jeff Ayeroff first heard about the group through veteran
art director Gary Burden, who “kept pimping me on this record, saying, ‘You’ve got to hear
this record, you've got to heard this record,” ” he says. After being captivated with the music,
Ayeroff asked the Monsters to consider signing to Shangri-La Music, whose roster also in-
cludes Jerry Lee Lewis, the Duke Spirit, Band of Skulls and the Pretenders.

“I hadn’t met any of them prior to it, but [ was intrigued by the idea of the record,” he
says. “Being old enough to have seen other collaborative records become very interesting,
I know these things can be magical.”

To help promote the new album, Shangri-La Music head of promotion and market-
ing Michael Plen traveled to about 15 U.S. cities to preview it for radio, film/TV and re-
tail. “When you sat down and got people’s attention away from all the intensity of their
daily lives and walked them through the breadth of this record, they were amazed at the
caliber of it,” Plen says. “When people heard ‘Say Please,” the one consistent question
1 got was, ‘Is this album really that good?’ ” On this Wilco-meets-Jayhawks cut Ward,
Oberst and James swap verses and harmonize on the uplifting chorus, “Hold out your
hand, say please.”

Shangri-La Music head of online marketing Cory Llewellyn says the single quickly gen-
erated buzz from blogs, but the real action came about a week later when the three new
songs were released to iTunes July 27. Mogis had the right idea at the outset: The three-
song bundle—*“Say Please,” “Dear God {Sincerely M.O.F.)” and “The Sandman, the Brake-
man and Me”—is part of iTunes’ Complete My Album initiative, which gives customers
who have already purchased songs from an album the opportunity to buy the whole thing

‘When people heard
“Say Please,” the one consistent
question I got was, “Is this

album really that good?”’
—MICHAEL PLEN, SHANGRI-LA MUSIC

without paying full price.

“I got a lot of demanding phone calls,” Llewellyn says, citing interest from companies
like MySpace and Yahoo. “Usually it takes having to call and reach out to people, no mat-
ter what the record is.”

DIGITAL UNDERGROUND

One of the larger challenges of marketing Monsters of Folk, Llewellyn says, is informing
fans that the band includes some of the best-known names in independent rock. So Llewellyn
encouraged the artists to reach out to their respective fan bases.

Flatiron Management co-founder Mike Martinovich, who manages My Morning Jacket
and James’ solo career, says a Monsters of Folk alert was sent to approximately 40,000 My
Morning Jacket fans.

“After that, I noticed a giant spike in Monsters of Folk [Web site] traffic,” Llewellyn
says. “These are obviously the early adopters, but it's when we started promoting it
from the individual band sites that we started seeing big traffic.”

Awareness of the project was also heightened in late July, when Ticketmaster sentacon-
cert presale e-mail blast to a database of customers who had previously purchased tickets
to concerts by My Morning Jacket, Ward, Bright Eyes and Conor Oberst & the Mystic Val-
ley Band. It provided a password that gave fans first crack at purchasing tickets and in-
cluded a link to the exclusive iTunes songs. (Each song has sold 4,000 downloads, according
to Nielsen SoundScan.)

“That was the first thing we did to let people peek behind the curtain of what this was
going to be about and let them know there would be a tour to support it,” he says. “There
was a lot of talk about whether there was going to be a tour, so that was a way to hit two birds
with one stone.” He says no money changed hands for this proinotion.

In early August, the label posted 10-second teaser videoclips with Monsters of Folk music
to the band’s Web site and social networks like MySpace and Facebook. The video footage
was from Flip cams that Shangri-La gave to each memnber of the group. (The “Say Please”
teaser features a split-second shot of the quartet posing for a photo shoot; “Dear God” shows
Mogis, Ward and Oberst surrounded by stems of roses.)

“People are finding out about [the band] in different ways, so we're using [those sites] to
tease different songs,” Llewellyn says. “We're going to try and leak more stuff as we get
closer [to the release date].” The band also plans to release a video for “Say Please,” but a

Band of brothers (from date hasn't yet been confirmed.
rldelfl?E S%EIOSRP?BV\E/F:FSQB Deals haven't been locked down for film or TV, Plen says, but he expects they will be
and JIM JAMES by fall. “I'm finding that people in that world very much want to work quite a bit with it,”

he says. “There are a number of film and TV shows that have already come forth.”
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Since the announcement of the Monsters of
Folk album, media outlets have been quick to
compare it to the Traveling Wilburys, the late-
"80s supergroup of George Harrison, Jeff Lynne,
Roy Orbison, Tom Petty and Bob Dylan. Al-
though the Monsters of Folk have already been
called a “supergroup,” James jokes that he feels
more comfortable with being referred to as a
“superior” group. “They were really a super-
group, because every one of them could fill sta-
diums on their own,” James says. “We're all
fortunate to have had some success, but we're
still thinking of this as a project, as a band.”

Oberstdoesn’t miss the opportunity to mod-
ify James’ statement. “Well, [Ward] is the only
one who can probably fill a stadium at this point,”
he says, “and we're close behind you, bud.”

From start to finish, the Monsters of Folk proj-
ect took almost two years (“and then three years
before that of talking about it”), according to
Oberst. “Alot of planning went into it, because
we wanted it to be perfect circumstances.”

The album was recorded in 16 days, with
recording time split between studios in Mal-
ibu, Calif., and Omaha, Neb., according to
Mogis, who played a variety of instruments on
the setand also served as its producer. The band
says all songs on the album will be credited to
Monsters of Folk, and that each member
switched off playing instruments.

“Each started with someone’s conceptand the
other three helped fillitout,” Oberst says, adding
that the group didn’t rehearse before entering
the studio. “Then we would sit around and help
each other finish the lyrics, arrange the songs
and maybe someone would suggest to change
this chord or make this part longer or shorter.”

Oberst, James and Ward trade vocals so seam-
lessly thatat times it's difficult to discern who's
singing. “That’s something we wanted,” Mogis

says. “There are obviously times when it's dis-
tinct who's doing what vocal-wise, but there are
also times when it sounds like a group.”

James notes that egos never got in the way
during the collaborative songwriting process.
“It's not like there was a really strong vision that
you'd get pissed off about and say, ‘Fuck you!
The chorus needs to be that long!” ” he says with
a laugh. “Nobody ever got their feelings hurt.
It was just a constant exchange of ideas.”

Given their individual résumés, the band
members’ album should succeed at retail, ac-
cording to some indie music stores. Grimey’s
co-owner Doyle Davis says that each member
is a top seller at his Nashville store; their most
recentalbum releases “all hit No. 1 on our sales
chart, and in most cases stayed in the top 10
for weeks, if not months,” he says.

Davis predicts the Monsters of Folk album
will “sell well out of the box. We'll probably
orderin the 90-120 [copy] range. We definitely
can move over 100 pieces in a week if it’s a hot
indie-centric title for us.” One key driver to that,
Davis adds, is whether his store receives a copy
of thealbum to play for customers. “If you make
a great record and give me a copy to play in the
store, that’s the main thing I need to sell some
records,” he says.

Representatives for Monsters of Folk agree that
the band’s upcoming tour will help expose the
project toa mass audience. The group will em-
bark on a 17-date North American theater tour,
beginning Oct. 13 at the Orpheum Theater in
Vancouver and wrapping Nov. 9 at the Acad-
emy of Musicin Philadelphia. From there, the
band will head to Europe for eight perform-
ances. There’s also talk of the group playing
dates in Australia and Japan, according to Flat-
iron’s Martinovich, who co-manages Monsters

TREE FOLK

Before they came together as the Monsters of Folk, Conor Oberst,
M. Ward, Jim James and Mike Mogis saw sales success in a number

of other incarnations.
SOURCE" Nielsen SoundScan, sales through Aug 9
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of Folk with Juan Carrera and Nate Krenkel.
Eric Dimenstein at Ground Control Touring
in New York is booking the band’s North Amer-
ican dates, and Steve Strange at London’s X-
Ray Touring is handling shows overseas. Ticket
prices range from about $35 to $50. {Along with
Monsters of Folk, the tour will feature drum-
mer Will Johnson from the band Centro-matic.)
“It’'s almost like three shows in one,” Dimen-
stein says, adding that he expects all dates to
sell out. Each concert could go longer than three
hours, according to the band. “We're obviously

B “Tribute To”
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162,000
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(2009) “Evil Urges”
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197,000
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going to do the new record, and then we’ll do
songs from each of our own catalogs,” Oberst
says, noting that the tour will resemble the ini-
tial jaunt in 2004. “Conceptually I think it’s
going to be very much the same as before, but
with a deeper catalog.”

So will Monsters of Folk perform additional
dates beyond what's already been announced?

“If the country wants us,” Ward says with a
quiet chuckle. James adds, “Yeah, if the coun-
try demands more Monsters of Folk, we might
have to give them what they want.” .

DEPTH
CHARGE

Shangri-La’s Roster Ranges
From Ambient To Alt-
Rock—And Its Marketing
Plans Are Similarly Diverse

ONE ESKIMO

Kristian Leontiou is an ambitious man. While
most emerging artists would have been con-
tent to represent themselves visually with a
press photo, Leontiou decided he wanted a
cartoon. And he didn’t stop with a single image
—Leontiou created an entire animated series
to accompany the self-titled debut from his
band, One eskimO.

Before Leontiou even outlined the anima-

ambient pop. Comparisons to Coldplay have
been thrown around, and while One eskimO
is fuzzier and slightly more experimental, its
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soaring melodies are similar to those of the
superstar band. This project isn’t Leontiou’s
first foray into music: In 2004, he released a
successful solo album that spawned the chart
hit “Story of My Life.” But he became unhappy
with the direction his career was heading and
recruited drummer Adam Falkner, guitarist
Pete Rinaldi and bassist Jamie Sefton, who
flesh out his soundscapes with the kind of
musicianship rarely found in
this kind of rock.

The songs spawned the car-
toons, which feature a plucky
Eskimo who gets cast out of
his snow globe by evil spirits
he has to battle in order to put
his worid back together. Leon-
tiou conceived them to accom-
pany the band’s music, and
they’re usually projected dur-
ing its live performances. Al-
though the album comes out
Sept. 22, Warner Premiere will
make the cartoons available on iTunes for 99
cents each starting Aug. 31.

“The animation project was developed for
digital platforms,” says Warner Premiere pres-
ident Diane Nelson, who says the company
has the rights to develop and expand the se-
ries. “I see this as a new product category. |
think we’re going to see therise of the visual
album.” The company is planning a viral cam-
paign through a Web site calied FindLittle-

which will place in stores 9,000 “pick of the
week” cards that will allow users to down-
load both a song and a video.

In addition to his music, Leontiou says he
was inspired by cartoons like Snoopy and
the U.K. holiday cartoon “The Snowman,”
but his animation isn’t for kids. “It’s not
geared at anyone, really,” he says. “l think
they can cross over and appeal to lots of dif-
ferent audiences.” Clearly, they appeal to
critics—the cartoon that accompanies the
track “Hometime” was honored witha 2008
British Animation Award.

“The audiences have been very recep-
tive so far,” Leontiou says. “l think they ap-
preciate the fact that we have such a visual
live show, and it’s something we’re quite
proud of.”

Part of the Wesleyan-
to-Brooklyn indie- C:q.‘ {
rock circuit that in- -] y_
cludes MGMT, Boy
Crisis and Das Racist,
Amazing Baby prin-
cipals Will Roan and
Simon O’Connor started a band when their
jobs as ringtone designers failed to sate their
creative appetites. Now a quintet, the band
opened gigs for Cold War Kids and MGMT and
found an audience in the United Kingdom on
the strength of its debut EP, “The Infinite Fuck-
ing Cross.” Amazing Baby’s neo-psychedelic
album, “Rewild,” has sold 2,100 copies since
it came out June 14, according to Nielsen

— tion;yhewrote OneeskimO’s music—catchy, — Feathercom-andstruckadealwithStarbucks— SoundScan.—— which was inspired

Although the act’s name makes its mem-
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bers seemlike devil-
horns-throwing met-
alheads, Band of Skulls
sounds as though
they might be more
inclined to worship
Jack White, whose
influence can be felt
all over their debut album, “baby darling
doll face honey.” The band from Southamp-
ton, England, recently landed a coveted
spot on the “New Moon” soundtrack and
was featured as an iTunes Free Single of
the Week in April. Its debut album, released
March 6, has sold 11,000 copies, according
to SoundScan.

The Duke Spirit could have fallen prey to the
curse of early NME hype, but the London-
based, female-fronted band has gained con-
siderabie momentum. Its second album,
“Neptune,” is full of noisy alt-rock with well-
placed touches of ’60s pop, and it has sold
25,000 copies in the United States, accord-
ing to SoundScan, since its 2008 release.
The quartet released
a compilation in Feb-
ruary that was sold
at Target stores in
conjunction with an
Alexander McQueen
fashion collection,

by singer Liela Moss. The Duke Spiritis cur-
rently opening for Incubus.
—By Cortney Harding and Jillian Mapes

MONSTERS OF FOLK. WENDY REDFERN/REDFERNS/GETTY IMAGES, ONE ESKIMO RICHARD CANNON AMAZING BABY. VICTORIA JACOB

BAND OF SKULLS JOHN LODONO: THE DUKE SPIRIT STEVE GULLICK


www.americanradiohistory.com

ALEX GALLARDO/LOS ANGELES TIMES

1th Jef f ?Kyerof f

The Co-CEO Of Shangri-La Music Talks About His Label’s
Approach, The Importance Of Artists’ Images And Why
‘Musicians Need A Home’ BY ROBERT LEVINE

ALTHOUGH PLENTY OF entrepreneurs are

entering the music business, few are starting labels. And most who do
lack either money or experienced executives. m Shangri-La Music has
both—to say the least. Funding for the independent label comes from
Steve Bing—he of the airplane former President Bill Clinton used to
take American journalists Laura Ling and Euna Lee home from North
Korea—a real estate developer and movie producer who financed “Be-
owulf” and “Shine a Light,” among other films. The executive team is
headed by co-CEOs Jeff Ayeroff and Jon Rubin (who also co-founded
Rock the Vote). Ayeroff also helped found Virgin Records America,
was once co-president of Sony’s the Work Group and most recently
served as vice chairman of Warner Bros. Records. m Although Ayeroff
disdains the term “360 deal,” the label signs artists to deals that allow
it to make money on more than recordings. Shangri-La takes an ap-
proach to artist development that involves a staff of experienced exec-
utives using both old-fashioned promotion and marketing tools and
new media. m The artist roster is impressive as well, featuring veteran
acts and newcomers alike—some of whom were sought by several la-
bels. The label will help put out Willie Nelson’s new “American Clas-
sic” album in a partnership with Blue Note, and it released the last
Pretenders project, “Break Up the Concrete.” It signed the Monsters
of Folk (see story, page 18), an indie supergroup made up of Conor
Oberst, Jim James, M. Ward and Mike Mogis. And it has several prom-
ising new acts, including One eskimO, the Duke Spirit, Band of Skulls
and Amazing Baby (see story, page 20) m “I'm one of the guys who has
been around a long time—I was one of the kids and now I'm one of
the old men,” Ayeroff jokes. “But I still love the fact that somebody
can walk in and just amaze you.”

Tell me about Shangri-La Music.
The idea was to start a label—a small label—
in a way that we can participate in other
things besides recorded music. But to use
the model of a label in terms of the way we
promote artists.

You have funding from Steve Bing, as well
as a staff that includes some very re-
spected executives. Butis it an odd time
to be starting a label?

Yes and no. Yes in the sense thatit’s very hard
to make money on recorded music. No in the
sense that other parts of the business are thriv-
ing and there’s still a need for the services a
label can provide.

We know how to talk to artists. Musicians
need a home, and Shangri-La is a pretty good
home. We thought it was an appropriate
name. Where else would somebody want to
be than a place called Shangri-La? Steve
owned the name [from his film production
company], and so it was perfect.

| know you hate the term “360 deal.” But
are your contracts with artists like that?
Honestly, they all differ. And what's right for
a veteran artist like Chrissie Hynde might
not be right for a group like Monsters of Folk
or a newer act like Amazing Baby. So every
deal is different. With some artists we have
everything. With some artists we have every-
thing except publishing. With some artists
we have music and merchandise.

You were consulting for a while after you
left Warner Bros. How did you get in-
volved with Shangri-La?
I met Steve when we worked on the Jerry Lee
Lewis album [“Last Man Standing—The
Duets”]. He remembers seeing Jerry Lee a
long time ago and it really affected him. It’s
a passion project. l had that same connection
to Roy Orbison, who I got to work with long
ago, so we bonded over that. So that’s a pas-
sion of ours.

But the business isn’tall about that. We're
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obviously passionate about music. But the
aim here is to make money as well as release
great records, in the tradition of the great la-
bels. I was lucky enough to work for some of
those labels at a time when they combined
those things: A&M in the '70s, Warner Bros.
in the 80s, Virgin in the "90s.

At A&M and Warner Bros., you made
videos that went a long way toward es-
tablishing the visual identities of some
of the artists you worked with. Is that still
important?

Yeah. The community is much more sophis-
ticated than it was when I first started doing
it. Then it was, “Whoa, I'm a musician, [ don't
make films.” But people like Madonna
learned very quickly what she wanted. Today
when somebody walks in they usually have
much more visual language.

You’ve also done some cool vinyl pack-
ages. How important is that?

I believe that artists care about that—and if
the artist feels taken care of, it's a place that
other people want to come to. They go, “Oh,
I'd be comfortable there—they understand
what it's like to be an artist.” There’s a bit of
good parenting that needs to be done with
an artist.

Chrissie came in and played [the recent
Pretenders album] “Break Up the Concrete.”
We hadn’t seen each otherinalongtime and
we had this whole discussion about what she
was looking for visually and I found this 1930s
photograph of a guy with a jackhammer. An
old friend of mine had just walked in with a
wedding invitation he had printed on seed
paper [which contains actual seeds]. Chrissie
loved it. This is just me being able to say to
them, “I get what you're doing.”

It’s funny to hear you talk like this. Most
new companies are all about online
distribution.

But understand that all of this extrapolates
out to the Internet. We just did this Flip cam-
based 30-second video piece for Monsters of
Folk. And there’s avideo being done that the
band aren’t in, an animated video.

You have access to a different amount of
funding than mostindie labels. How big
do you want to be compared to a major?
We're a manageable size right now. If we
sign five more acts, we wouldn’t be a man-
ageable size.

| know you have distribution through
Warner Music Group. Are you also inter-
ested in some kind of upstream deal?
We're interested in something that would work
for us. So far we haven't needed one, but we
have been talking to a bunch of people about
the idea of an upstream deal. We'll see. « -
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- Best Breaking A Band Photo, Professional:
Pier Nicola D’Amico
Subject: Paste cover shoot
This image was taken using video projections from my
other project, Klip.tv, which is a collaboration with Ricardo
Rivera. | love the interplay between mediums like video
and photography; it’s fertile ground for experimentation
and inspiration. For Janelle Monae, her uplifting spirit
dictated this palette, while her smile and her positive
energy all made the aesthetic decision easy.

MOTION
CAPTURE

Billboard and PDN have once again come togetherto present the Yearin Music Moment
photo contest winners, who capture the power of pop songsinasingle frame.

Best Llve Music Photo, Professional: Leah Nash

Subject: As part of PICA’s Time Based Art Festival, Antony
Hegarty of Antony & the Johnsons performs with the Oregon
Symphony.

Went to an amazing show, used a long lens, held my breath
and waited . . .

Best Crowd Photo, Professional: Ryan Mastro

Subject: 2008 Coachella Music & Arts Festival; Indio, Calif.
Eugene Hutz of Gogol Bordello steps into the crowd at this
year’s Coachella Music & Arts Festival.

HOW WE PICKED THE WINNERS

The winners of Billboard and PDN’s Year in Music Moment
photography contest were chosen by a panel of four
judges. Professional photos were judged by Roadrunner
Records president Jonas Naschin, Epic Records senior VP
of marketing Lee Stimmel, Billboard editorial director
William Werde and Billboard photo editor Amelia
Halverson. Amateur photo winners were chosen by rock
photography icon Mick Rock, Paper magazine associate
editor Alexis Swerdloff, PDN contest manager John
Gimenez and PDN photo editor Amber Terranova. For
more information, go to billboardphotocontest.com.
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Best Series Photo, Professional: John Londono

Subject: International bands passing through Montreal .

I’'ve been working on a series of portraits of bands passing through Montreal for shows or festivals. | choose aband a
month and manage to get a quick shoot near the venue. This series includes the Kills, Justice, Scout Niblett, Yelle, the
Plastiscines, Japanther, Glass Candy, the Dandy Warhols and many other bands.

Best Spontaneous
Moment Photo,
Professional And
Grand Prize
winner: Kevin
Tachman

Subject: Coldplay,
Philadelphia

I’d been
documenting
several Coldplay
dates and loved
shooting the
reactions of the
fans in the stand
when the band
would come up to
play their acoustic
set. | caught this
moment of
genuine awe from
a fan at the
Wachovia Arenain
Philadelphia.
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AMATEUR

Best Live Music
Photo, Amateur:
Jennifer R. Lee
Subject: The
Polyphonic Spree
at the 2008
Norman Music
Festival; Norman,
Okla.

For this image |
was using my
Canon EOS Digital
Rebel XT with a
28-80mm Canon
film lens. The
settings were
F/5.6 at 1/60 sec.

Best Spontaneous
Moment Photo,
Amateur: Abram
Deyo

Subject: Shanghai
concert

A fan gives
Regurgitator lead
singer Quan
Yeomans a hand
during a
performance in
Shanghai.
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By Gail Mitchell
Photograph by VMieeno

Flashback to summer 2007: A young Miami newcomer by the name of Sean Kingston surfaced
with the inescapable love anthem “Beautiful Girls.” Reigning at No. 1 on the Billboard Hot 100
for four weeks, “Beautiful Girls” paved the way for a second Hot 100 top 10, “Take You There” (No.
7); a gold-certified album (“Sean Kingston”); and an avalanche of digital song sales. § Fast forward
to summer 2009: Now the 19-year-old singer and Sony/ATV songwriter is poised to repeat history
as he prepares for the Sept. 22 release of his second set, “Tomorrow” (Beluga Heights/Epic).
Kingston’s total of 8.1 million digital sales includes “Beautiful Girls” (1.9 million), “Take You
There” (1.7 million), “Me Love” (960,000), his featured role on Natasha Bedingfield’s “Love Like
This” (1.4 million) and “Fire Burning” (1.6 million). That last song, the club-banging first sin-
gle from “Tomorrow,” peaked at No. 5 on the Hot 100. But the second single, “Face Drop,” is
picking up the chart baton. § In order to get new fans engaged with Kingston’s music and build
awareness for his pending album, Epic kicked off its marketing strategy in June, when the
singer performed “Fire” on the Fox show “So You Think You Can Dance.” He performed the
song again Aug. 10 on the Teen Choice Awards telecast on the same channel. That appearance
also introduced Kingston’s animated alter ego, lil Sean, whose visage appears on the cover of

the new CD and plays an important part in Epic’s interactive 3-D campaign (see story, page

26). § To further build anticipation for “Tomorrow,” Epic is making seven of the set’s 14 tracks
available pre-release on iTunes’ Countdown program. Launching July 28 with “My Girlfriend,”

the weekly countdown now includes four more songs available for purchase: “Fire
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»> 2 Burning,” “Wrap U Around Me,” “Tomorrow” and “Island Queen.” Coming in the next two weeks are “War” (Aug. 25)

and “Face Drop” (Sept. 1, for three weeks until album release date). And the label is giving those who sign up under

iTunes’ Complete My Album banner a free bonus track.

“We want people to understand that this is an artist worthy of an album purchase,” says Lee Stimmel, executive VP of mar-
keting at Epic. “In marketing this album, we not only wanted the songs to be the focus but also the fans’ experience with the
artist. Out of that evolved the 3-D conversation and other branding elements.”

The “3-D conversation” also involves a Web site that displays 3-D images if viewed with glasses included in the CD package.
But Kingston will also pursue more traditional promotion, including a Labor Day (Sept. 7) appearance on “Today” and his first
headlining tour of the United States and Canada, kicking off Sept. 15 in Canada and going through the first week in November.

“Tomorrow” features production by J.R. Rotem (who produced Kingston’s first album), RedOne and Wyclef Jean, among
others, and also sports cameos by Jean and Good Charlotte. Like its predecessor, “Tomorrow” expands on Kingston’s self-
styled “hip-pop” sound, his merging of reggae with hip-hop, R&B, rock, pop, electro and other genres.

It’s a talent Kingston comes by naturally. He is the grandson of legendary Jamaican producer Jack Ruby (Bob Marley) and
the nephew of reggae artist Buju Banton. While dealing with the trauma of watching his mother and sister get sent to prison
for tax evasion and mortgage fraud (both are now out), the then-15-year-old Kingston sought refuge in music and MySpace.
Familiar with Rotem’s work, he friended him on MySpace and began sending daily e-mails with his music. Kingston’s per-
sistence paid off: He eventually signed to Rotem’s Beluga Heights label after moving to Los Angeles to live with his brother.

“I was going to get into the music business one way or the other,” Kingston says with a laugh. “Even if it meant going to

every record label and sleeping outside with a demo tape.”

I was more amped and excited. My success with the first album
just flew past my eyes—it came so fast. I was like, “Man, I really
have to come back with something that's crazy.” Then I started
hearing people saying things like, “It’s been two years; can he
come back?” But people didn’t understand. My first album was
so big worldwide that I was touring everywhere over the last two
years: Malaysia, Thailand, Dubai, Lebanon, Africa, South Africa,
France, Germany, Japan. As soon as I returned and got settled,
it was time to drop a new album. And it’s the perfect time now.

Because it’s a clear lane. “Fire Burning” brought me right back
on the radio like I never really went away. I recently did four
shows on the East Coast and people knew every single word to
“Fire Burning.” It's having a huge impact. And that’s great be-
cause people are talking about Sean Kingston again.

”

Like “Fire,” it fits into the album’s overall uptempo vibe. But
“Face Drop” is one of the most personal songs on the album.
Growing up as a chubby kid, I've seen how girls tend to look at
chubby guys. They’re quick to judge them by their outer selves:
“He’s not my type because he’s overweight.” They don’t give us
a shot. But at the end of the day, you don’t know if I'm not your
type because you didn’t give yourselfa chance to know me. So
“Face Drop” is for the overweight guys who have been shot down
and counted out. I've been in that situation, and I've always
wanted to write a song about that.

the 21st centt
I'm not mad at that! {laughs] Heavy D is Jamaican, and I'm Ja-
maican. He's a great performer and that’s what I'm working
toward onstage. Plus he’s a friend.

No, I haven't. That's why I respect Epicto the fullest. There’s never
been a situation where someone has said, “You have to lose 25
pounds before doing this video.” Atthe end of the day, people like
Sean Kingston for being Sean. I want people to say, “OK, ifhe can
doit, I can doit, too.” I don't want people thinking this industry
is just full of skinny people, that you have to have a six-pack.

v o YO ao about writing sonacs?

I'm going to keep it real. [laughs| I have a T-Mobile Sidekick
that I don't even use as a cell phone anymore—I just write songs
with it. On the plane, tour bus, everywhere I go, I write songs
on my Sidekick. It's so dope—it has a recorder and notepad
where I can lay down my ideas and melodies. I can write a whole
song, but I'm also big on doing hooks. That's one of the most
important parts of a song.

As a songwriter, you need to listen to all types of music to get
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ideas. On my iPod right now, you can hear Daughtry, Miley
Cyrus, All-American Rejects, Green Day, Wyclef Jean, Jay-Z,
Nas and Good Charlotte.

Forinstance, I'm ahuge fan of the Lady GaGa sound, so I looked
up RedOne. He brings this whole electronic synth and dance vibe.
I go to the clubs in Miami and I see what’s working there.

In the case of Good Charlotte, not only does the group write
allits own music but when you listen to its songs, they have catchy
melodies and good beats. I'm a huge melody person. [Madden
twins] Benji and Joel just have this thing about them; they’re so
versatile. So I thought it would be fun to work with them.

I flew out to Los Angeles and we knocked out five tracks.
But “Shoulda Let U Go,” merging reggae and rock, stood out
the most. I think people will go crazy when they hear it. It
fits in with my own distinctive style of music, which I call
“hip-pop.” I blend reggae with rap, R&B, pop, rock, electro,
doo-wop, everything.

v mot take er t ;
People are coming with good music now and making albums. Jay-
Z makes albums. Beyoncé makes albums. And that's what Sean
Kingston wants to be known for: making albums. I don't only want
to be known as a guy with a couple of hit songs on the radio and
no one buys his albums. It has to be about the album; that's when
you become an artist like Jay-Z. “Tomorrow” shows I can make a
solid album. People can listen to it from top to bottom.

>t come fron mily with ari musical fer hat
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My grandfather taught me that you have to be different. You
have to be yourself. Ilearned that lesson early: original always

works. Buju has taught me many things about songwriting and

melodies. When I go back to Jamaica, he wants to go into the
studio with me. It's not about an album right now. We just want
to record and see where it goes. But I definitely want to do some-
thing with my uncle. I think it could be huge.

Bob Marley was one of a kind. He was my grandfather’s right-
hand man. Bob had something special . . . and I'm not saying
a lot of reggae people now don’t have that. But they don’t know
how to cross it over. Reggae music people want to hear feel-
good stuff, and I don’t feel like that's coming out of Jamaica
right now. They need to bring it back to feel-good music.

There’s a reggae artist I'm listening to now who I feel could
be huge. Jah Cure is from Jamaica. He plays guitar, has a dis-
tinctive voice; his songs are great, as is his live show. He’s re-
ally blowing up down there, so I think he’ll be the next one
to cross over.

¢ i

You have to stay focused and you always have to be on your A
game. I was so excited about doing the first album; just living
my dream and not thinking about the business side. But since
then, I've learned you've got to understand that as well. Sonow
I'm learning the business. I've got my own label with Warner
Bros., Time Is Money Entertainment. My first artist signing is
L.YA.Z., an R&B/reggae singer from the Virgin Islands who
signed off MySpace.

Something I want to jump on soon is writing music for other
artists. I have my own writing/production team that I'm put-
ting together. I have songs I think would be great for Mary J.
Blige, Drake and others. I'm also writing songs to submit to
Rihanna’s people.

Growing up, I was like, “Man, why is it taking so long?” But at
the end of the day, persistence is the key. Then you have to be
original with your own sound. You don’t need to be a new rap-
per sounding like Lil Wayne when we already have a Lil Wayne.
You have to have your own lane. After that, you've got to be
humble and focused.

When [ was coming up, I'd go to school, do my homework
and write a song. And the next day I'd go to school, do my home-
work and write a song. I did that every single day until it be-
came a cycle. I'd also put a remote [control] in my hand and
pretend I was performing onstage. I had a little machine on
which I'd record the instrumentals I downloaded off the Inter-
net. Then I'd sing and rap over them. Every day. Because prac-
tice makes perfect. .

VIRTUAL KARAOKE LETS FANS DUET WITH KINGSTON
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Motown founder Berry Gordy and the singer “laugh
about this all time,” Robinson says during a phone
interview from Las Vegas. “Never in a million years
did we think we’d be celebrating a 50th anniversary.
| remember Berry’s pep speech to us on the first day
Motown got started. [t feels like that speech happened
two weeks ago.”

What happened during those ensuing 50 years is
now the stuff of legend. Motown not only became
an enduring cornerstone in black and pop music
history, it also nurtured one of the industry’s most
revered singer/songwriter/producers: William
“Smokey” Robinson.

With his mesmerizing green eyes and sweet tenor/
falsetto, Robinson kept female fans swooning as the
lead singer of the Miracles. In his role as Motown VP
(1960-1988), he brought such talent to the roster as
Diana Ross & the Supremes and Stevie Wonder and
helped create the iconic Motown sound.

But Robinson’s greatest talent may be his natu-
ral gift for spinning imaginative metaphors and stir-
ring melodies into timeless stories that are
influencing yet another generation of singer/song-
writers. As no less a wordsmith than Bob Dylan suc-
cinctly stated years back, Robinson is “America’s
greatest living poet.

“He’s one of the best who ever wrote and he’s still
doing it,” says Lamont Dozier, a member of the pro-
lific Motown writing team Holland-Dozier-Holland.
‘T would advise anyone taking up songwriting today
to make themselves aware of his repertoire. It’s not
the same old ‘I love you, baby blue.” His lyrics are
poignant. If you aren’l aware of Smokey and his work,
you’re not really writing songs.

Born William Robinson Jr. on Feb. 19, 1940, the De-
troit native——nicknamed “Smokey Joe” by an uncle-
formed his first group as a young teen at Northern High
School in 1954. Known as the Five Chimes, the group
originally comprised Robinson and friends Warren
“Pete” Moore, Clarence “Humble” Dawson, James “Rat”
Grice and Donald Wicker. The Chimes eventually
evolved into the Matadors with Ronnie White, Sonny
Rogers and Roger’s cousin Bobby Rogers joining Robin-
son and Moore. When Sonny Rogers left to join the
Army, he was replaced by his sister Claudette, « mem-
ber of the Matadors’ female counterpart act, the Mata-
dorettes. (Robinson and Claudette, the inspiration for
many of his love songs, married in 1959 and had two
kids, Berry and Tamla, before divorcing 27 years later.)

It was this incarnation of the group that auditioned
for singer Jackie Wilson’s manager in the summer
0f 1957. Singing Robinson-penned compositions, the
Matadors were dismissed as  continued on >>p30
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an imitation of then-hot R&B
group the Platters. However, luck stepped in as the
Matadors headed for the door. The group was
stopped by Wilson songwriter Berry Gordy (“Reet
Petite”), who wanted to know who had written the
songs the Matadors had sung. And with that fortu-
itous meeting, a musical dynasty began.

Excited by “the cuteness of their style, the clev-
erness and poetry of the songs’ lyrics and the group’s
hunger for success,” Gordy took the Matadors under
his wing, managing the act and teaching Robinson
the art of songwriting. Gordy produced several sin-
gles for the group—rechristened the Miracles—
between 1958 and 1959 and leased the act to various
R&B labels. The Miracles tasted their first success
in 1958 with “Got a Job” (on the End label), an an-
swer song to the Silhouettes’ hit “Get a Job.”

After discovering that leasing wasn’t providing a

from >>p29

stronger return on his investment, Gordy was en-
couraged by Robinson to start his own label.

In 1960, the Miracles’ “Shop Around” was released
on Gordy’s fledgling Tamla label. The Gordy- and
Robinson-penned song not only became the group’s first national
R&B/pop hit, it became Motown’s first million-selling single and
cemented the foundation for the label’s powerhouse evolution
and Robinson’s own metamorphosis into an intuitive and skill-
ful hitmaking songwriter, producer and label executive.

“As both a songwriter and a label executive,” Gordy recalls,
“Smokey attracted Little Stevie Wonder, Diana Ross & the
Supremes and others to the label. He instilled loyalty and ca-
maraderie among the employees; he wrote the company song.
He was the soul of Motown.”

Robinson and the Miracles went on to record 27 R&B/pop
hits between1960 and 1971, most of which flowed from Robin-
son’s fertile imagination. The list includes such classics as
“You've Really Got a Hold on Me” ({the Miracles’ second No. 1
R&B hit), “Going to a Go-Go” and “I Second That Emotion”
alongside ballad standard-bearers like “Ooo Baby Baby,” “The
Tracks of My Tears” and the group’s first No. 1 R&B and No. 1
pop hit, “The Tears of a Clown.”

The road to Hitsville: BERRY GORDY (third from right) celebrates
an early success with SMOKEY ROBINSON (second from left)
and THE MIRACLES.

But Robinson didn’t stop there. He also wrote and produced
memorable hits for other Motown acts. Among them: Mary Wells
(“My Guy,” “Two Lovers”), the Temptations (“My Girl,” “Get
Ready”), Marvin Gaye (“I'll Be Doggone,” “Ain’t That Peculiar”},
the Marvelettes (“Don’t Mess With Bill”) and the Four Tops {“Still
Water [Love]”). Along the way, he collaborated on songs with fel-
low members of the Miracles, longtime Miracles guitarist Marv
Tarplin and Al Cleveland.

While writing on his own and with collaborators, Robinson
mastered Gordy’s early lessons, sharpening his storytelling
through colorful imagery drawn from the clever use of paradox
and metaphors—both simple and complex.

“T was riding with Smokey to Washington, D.C.,” the Miracles’
Bobby Rogers recalls, “and he asked me what was the first thing
I looked for in a woman. And I said, ‘First, I look at the purse [a
1965 top 20 R&B hit for the Contours].” Smokey just had that gift
of putting words together.”

Going into the studio to record, Robinson always knew just

what he wanted. “He had a style that was different from the rest
of the producers there,” says Jack Ashford, the percussionist
for the label’s house band the Funk Brothers. “There was no
fishing around. He knew coming in exactly what he wanted
from beginning to end.”

Occasionally, the Miracles recorded songs by other Motown
writers, including Holland-Dozier-Holland (“Mickey’s Monkey”)
and Ashford & Simpson (“Who’s Gonna Take the Blame”).

“We were a little awestruck because we were admirers of his
talent,” Ashford & Simpson’s Valerie Simpson says. “So we tried
to give him a song that would tell a good story. Smokey is a great
storyteller with a special sweetness to his tone.”

“Most people who are poets are not songwriters and most peo-
ple who are songwriters are not poets,” Eddie Holland says.
“Smokey is a combination of both. He has an amazing ability to
write appealing and accessible songs; the rhyme schemes make
the songs beautiful. I'm still trying to write like Smokey.”

Robinson retired from the Miracles in 1972 to concentrate on
his executive duties at Motown and spend more time with his
family. But a year later, he found himself back in the limelight as
a solo artist with the No. 7 R&B hit “Baby Come Close.” Robin-
son scored his first solo No. 1 R&B single in 1975 with “Baby
That's Backatcha” from his third solo album, “Quiet Storm.”

Thanks to the smooth romantic soul that Robinson invoked on
the album (including the follow-up single, “The Agony and the
Ecstasy”). its title was adopted as the moniker for the popular urban
radio format. (As part of Motown'’s 50th-anniversary promotion,
“Quiet Storm” was rereleased on vinyl in May.) Since then Robin-
son has logged additional success through such songs as “Just to
See Her,” “One Heartbeat,” “Everything You Touch” and the biggest
hit of his solo career thus far, 1981’s “Being With You.”

Robinson’s “50th Anniversary Collection,” issued in Novem-
ber 2006, became his most successful compilation of the past
decade, according to Universal Music, now the parent com-
pany of Motown.

Through the years, the Grammy Award-winning Robinson
has amassed a host of additional accolades including a 1987 in-
duction into the Rock and Roll Hall of Fame, stars on the Hol-
lywood Walk of Fame (as both a solo artist and a founding
member of the Miracles), the Grammys’ continued on >>p32
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Smokey,

Congratulations on your amazing accomplishments!!!
Time DOES Fly When You’re Having Fun...

The Best Is Yet to Come.

Love,
Your Family at CEG -

Fred, Toni, Gil, Jimmy, Kristen, Kirbie, and Adee
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from > 1999 Lifetime Achievement Award, a 2006
Kennedy Center honoree and, most recently, ASCAP’s Rhythm
& Soul Heritage Award. In the meantime, his songs have been
covered by everyone from the Beatles to D’Angelo to the Jack-
son 5. Michael Jackson’s emotional interpretation of Robinson’s
heart-wrenching “Who’s Loving You” still draws goose bumps
today. “Itwas astounding,” Robinson says, “because he was only
11.How could he know or feel that then?”

Robinson’s legacy endures as a contemporary influence.
Singer/songwriters Joss Stone and India.Arie guest on his new
album. Arie, who duets with the legend on the song “You're
Just My Life,” credits Robinson’s lyrics and phrasing as ongo-
ing inspirations.

“I saw live footage of Smokey singing one of his classics to a
more modern arrangement,” Arie says. “And that showed me why
he remains relevant. Our duet tells the modern story of a man
taking stock of his priorities amid today’s many distractions. It
showcases Smokey’s perfect way with words and phrasing while
remaining open to the energy of the day. His storytelling speaks
to the minds of people and his melodies speak to their hearts.

A frequent guest/mentor on “American ldol,” Robinson is
currently showcasing the Australian male vocal group Human
Nature. In May the act signed a one-year contract to headline at
the Imperial Palace Hotel and Casino in Las Vegas under the
show title “Smokey Robinson Presents Australia’s Human Na-
ture—The Ultimate Celebration of Motown.” Set to release its
first U.S. album later this year, the group has logged four con-
secutive No. 1 albums in Australia

“In their part of the world, these guys are the Beatles,” Robin-
son says. “They sang a cappella for me and blew me away. |
just want to be a part of whatever | can to help them gain ex-
posure in the U.S.

On the eve of the release of “Time Flies When You’re Having
Fun,” Robinson will share his thoughts on his storied career
when he sits down Aug. 24 for an intimate conversation with
Grammy Museum executive director Robert Santelli. As his
friend and mentor Gordy notes, Robinson’s legacy represents
a “body of work that is timeless, with the widest embrace of
human emotion. He puts into words the feelings that people
have but cannot express.

Real idols: JOSS STONE and SMOKEY ROBINSON
duetted during the 2009 season of ‘American Idol.’
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WE

SECOND
THAT
EMOTION

Whether as a musician, a producer, a songwriter or a human being, few people

- can be more worthy of celebration than the inimitable Smokey Robinson. His
music continues to inspire new and established songwriters, and connects with
music fans everywhere on a daily basis. Everybody at EMI Music Publishing is
proud to be associated with Smokey Robinson and his music, and looks forward
to working with him and his incredible songs for many years to come.

MUSIC PUBLISHING WHERE SONGS LIVE
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SMOKEY ROBINSON TALKS TO
BILLBOARD ABOUT
SONGWRITING, SPIRITUALITY
AND GOING INDEPENDENT

BY GAIL MITCHELL

What’s the origin of the nickname “Smokey”?
My favorite uncle, who was also my godfather, gave
it to me when | was 3 years old. I used to love cow-
boys; that was my thing—especially the ones who
sang. And he would always take me to see cowboy
movies. His cowboy name for me was “Smokey Joe.”
Whenever anybody asked me what my name was,
I'd tell them “Smokey Joe.” The Joe dropped off §
when I became 12.

When did you first know you wanted to be a
singer/songwriter?

I have felt like that since 1 was 4 years old. At times it
seemed like it was going to be my absolutely impossible
dream given where I grew up in Detroit. But it was always
my dream. Nobody in my family was a professional musi-
cally. My mother sang in church and played the piano; my
dad sang in the shower [laughs]. However, I listened to every-
thing that was being played at home: from gospel to gut-bucket
blues to jazz and classical. My two older sisters listened to
bebop: Charlie Parker, Miles Davis and Dizzy Gillespie. | formed
my first group [when I was 14]. We went from being the Five
Chimes to the Matadors and changed members until we got to
be the Miracles.

How did the group come up with the Miracles name?
It was after we recorded our first record, before Motown

was established. The Matadors was a masculine

name; we needed a name that would fit four

guys and a girl. So we put a bunch of names
in a hat and Miracles—the name I put in
there—is the one we drew out.

Why did the Miracles click with fans?

It was the combination of the harmonies
and the songs. We had a different sound from
the other groups who were out then. We had
a girl in the group and the harmonies were
voiced high. It was that high-sounding harmonic
sound that made us different.

You’ve said in previous interviews that Mo-
town founder Berry Gordy was your mentor.
What did he teach you about music?

When I met Berry, | had aloose-leaf notebook of
about 100 songs. Back then, I had five songs in
one song because the first verse had nothing to
do with the second verse, and the second verse
had nothing to do with the bridge. It was just a
bunch of ideas all rhymed up because I always
rhymed things. Berry made me understand a
song is like a short story, film or book with a be-
ginning, middle and end that all ties together.
And even if you don’t give it a definite ending,
you have to give people enough material to cre-
ate their own ending.

What key elements comprise atimeless song?
First, a strong melody. Then it needs a good
hook that’s easy to remember. People usu-
ally remember the hook first before they
know what the rest of the song is about. And
third, the writer’s lyrical content must have
a lasting message, no matter what the
song is about. continued on >>p36
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CONGRATULATIONS TO MOTOWN'S
FAVORITE SON ON HITTING THE BIG 50

WALTER "CLYDE" ORANGE
WILLIAM "WAK" KING
JAMES DEAN "JD" NICHOLAS

www.commodoreslive.com ¢ www.myspace.com/thecommodoresnow
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from >>p34 One striking element of your songwriting
is your skillful use of metaphors. Bob Dylan drew attention
to that when he called you “America’s greatest living poet.”
Why are these important?

Once | learned how to write songs, I recognized the fact that
there are no new words. There are also no new notes on the
piano or guitar. And there are really no new ideas. So you have
to work within the framework of what's been going on for thou-
sands of years since language began. You have to work within
that parameter. So the trick for me was to try and say the same
thing differently.

Do you ever get tired of singing or writing love songs?
No, because love is such an important aspect of life. Love can
be happy, sad, mad, cruel, hateful, everlasting. Love is the most
powerful emotion that we as human beings have.

What was it like working at Motown with
its formidable stable of writing talent like
Holland-Dozier-Holland, Ashford & Simp-
son and Norman Whitfield?

Motown was a very democratic place. It was-
n'tlike Berry ran it like a dictator with an iron
hand. He was a songwriter and producer him-
self and still did a lot of that in the early days.
And some of his songs got shot down like
everyone else’s during our Monday morning
meetings when we picked songs and records.
All the artists were open toall the writers and
producers. ifyou went to an artist with a song
and he or she wanted to record it, o one said,
“No, you can’t record that song.’

But Motown was a fantastic place to grow
up in. When you hear people talk about the
Motown family, it’s not a myth. It’s true. That's
how it is today for those of us who are still here.
Everybody was a part of the family: the artists,
writers, producers, musicians, the sales staff.
It wasn’t like we had this artist clique where
we didn’t hang out with anyone else.

Besides Berry, you also wrote songs with your long
time guitarist, Marv Tarplin. Who else were impor-
tant collaborators?

[Marv's] been the source of many, many songs for me. Marv, who
retired last December, is one of the most prolific music people
I've ever known. Some things just click and we did.

A lot of the guys like Al Cleveland and Frank Wilson used to
give me tracks and I'd write songs to those. One of the biggest
records I've ever been associated with was “Tears of a Clown.”
Stevie Wonder brought me the complete track just like itis on the
record. He said, “Hey, man. I can’t think of a song to go with this.
See what you can come up with.”

The biggest competition | ever had was with Barrett Strong
and Norman Whitfield writing for the Temptations. Norman
and [ would compete to try and get the next Temptations record.
But we would still help each other. He could be recording some-

We are family: SMOKEY ROBINSON confers with ESTHER GORDY, the
sister of Motown’s founder, at the Detroit label’s office in 1967,

thing with the Temptations and say, “Hey, Smoke. I want you
to sing a part on this record or clap your hands and stomp your
feet.” And in turn, he would do it for me. Mary Wilson, Flo-
rence Ballard, Eddie Kendrick and Melvin Franklin are on
“Mickey’s Monkey,” along with Martha Reeves and the other
Vandellas. That's how we did stuff then.

Did you realize at the time what a major role Motown was
playing in breaking down racial barriers?

We knew we wanted to make great music. Not only black music
but quality music for everyone. 1 only wish that we’d have known
we were making history while we were making history. [fwe’d
have known, I would have saved everything. Back then, there
were certain areas in Detroit where, if you were black, you bet-
ter be working for somebiody and you better be able to prove it.
When we started to have hit records, we used to get letters from
the white kids in those areas saying, “We love your music. But
our parents don’t know we have it. If they did, they’d make us
throw it away.” Then about a year or so later, we began getting
letters from the parents saying, “We found out our kids listen
to your music and they turned us onto it. We love it and we're
so glad you’re making this music.”

We broke down a lot of walls. In the South, we’d find segre-
gated audiences; whites on one side and blacks on the other.
We’'d go back a year or so after, and the kids would be dancing
together, hanging out and talking. Even overseas . . . the Cold
War was going on in Russia but the Russians loved our music.
We'd go there and get a warm welcome.

Why did you decide to go solo?

[ had no intention of going solo. Ever. When | retired from the
Miracles, I was already a VP at Motown. [ figured that would be
the rest of my life, going to the office every day and making of-
ficial decisions. At that point, my kids were born after my ex-
wife Claudette had suffered several miscarriages, and I just
wanted to spend more time with my family. The Miracles had
done everything a group could do three or four times over by
then and I wasn’t contributing as much anymore. My plan was
to retire from the group and probably write and produce records
for other artists. But | would never continued on >>p38
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ime flies when you're having fun

CONGRATULATIONS
50 JOYOUS YEARS!
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POWER PLAYERS

Celebrating the
Most Powerful and Talented
Women in the Music Business

Now in its 5th year, this Power Players list will
recognize the top female music executives who
are leading the industry with their artistic

and business vision

Do you know a woman
who should be on this elite list?

Submit your
nominations today!

Deadline:
August 31, 2009

Soul abroad: SMOKEY ROBINSON & THE MIRACLES brought the Motown sound to the

United Kingdom on a 1965 tour.

from >>p36 again be onstage as a singer.
I did that for [a while] and went stir crazy until
Berry came by my office and said, “You know
what I wantyouto do? Get a band together and

get out of here, because you are miserable.

Yo er overcame a personal battle
Wi ugs

I speak at schools, churches, gang meetings,
rehab facilities, telling people that drugs don’t
discriminate. I was 39 years old and my life
was going exactly as I would have it go. | could-
n’t have written it any better. But drugs don’t
care who you are, what you're doing, where
you are or where you're going. When you open
yourself up to them, you are vulnerable. And
I was. You think drugs won’t get the best of
you, that you will never become an addict.
Ninety-nine percent of the people who start
doing drugs do so with their friends. [t's a so

cial thing and you call yourself having fun.
Then you look up and fun has wiped you out
like it did me. I did it for two years. | was a
walking corpse, totally out of it.

Drugs are also a spiritual condition. If you
don't get your spiritual self together, you'll never
conquer them. [ went to church and was prayed
for; I gave it to God. | went to church one night
adrugaddict and when [ came out of that church,
I was free. That was May 1986. [ haven't even
thought about drugs since then other than that
[’m at war with them.

You've spent the majority of your careeron
a major label and now you’'re taking the in-
dependent route. What’s your take on
today’s music ind

Several major labels talked to me about
“Time Flies” while | was recording it. But
my first thought before they talked to me
was that | wanted to do it myself. It’s dif-
ferent nowadays because major labels are
middlemen. [t's going to be hard for major
labels to survive given the way music is
being downloaded and sold now, especially
because major labels have many people to
support. I’'m not just talking about artists.
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When I went to meetings at these labels
I’d count 40 people before [ got to the board
room. | decided I've got just as good a
chance of doing it myself as going the
major-label route.

This is a 180-degree turn from where |
started. 1t's a whole other ballgame; there are
so many things involved now in getting a record
out to the public. It’s been a real education for
me, | can tell you that [laughs}. However, I do
like being on my own. Creatively, I'm freer than
I've ever been.

If you could, what one thing would you
hange about the industry?

1 would change the fact that people are able to

get your music whenever they want to, free of

charge. After you've labored over it and took

the time to create it, that’s unfair.

Whose songwriting skills do you admire
among the newer artists?

There are so many talented young people out
there making great music: Alicia Keys, Mariah
Carey, Justin Timberlake, Beyoncé, Maxwell
and John Legend. It kills me when I hear peo-
ple say music is not going anywhere nowadays.
I’'m sure there were some people saying the
same thing when we started Motown: “What
is this stuff? What are they doing?” Sure, there’s
some negative music out there. But there’s no
need to focus on that and say it’s all negative.

Is there anything you’d change about
your career?

I’'m sure there are some things | would do dif-
ferently. However, I'd leave the majority of
things just as they are, including the hard-
ships. That just builds your character. Time
is the greatest educator that we have. It gives
you a great outlook on life and teaches you—
if you're looking. In my case, I just hope I've
made a positive imprint and that I will con-
tinue to do so.

For the video of Smokey Robinson’s

iz new single, “Why,” go to
9 billboard.com/smokey.
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SMOKEY ROBINSON

50 years of hits...

a lifetime of being a great guy.

With love,
Martin Bandier

and all your friends at
Sony/ATV Music Publishing
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Smokey,

Congratulations on 50 years
of amazing music!

Here is to your
continued success!!

Best wishes,
Rich Feldstein and Mabel Tash

m‘ Nigro Karlin Segal & Feldstein, LLP
Certified Public Accountants

Billboard Research Can Answer Your Questions, Plus More:

* Complete Array of Research Packages for gingles andior albums
from Hot 100, Billbeard 200, R&B, Rap, Country, Gospel, Christian,
Dance, Latin, Reck, Adull Gontemparary, Jazz, lul llluiﬂl
“ Charl & Article Copies e
* Charl Kistory reports by Artist | Title [ Labal | Writer / Producer
* Custemized Recaps and Research available

TO ORDER CHART PACKAGES, GO TO WWW.BILLBOARD.COM/RESEARCH
FOR CUSTOMIZED RESEARCH, CONTACT RESEARCH@BILLBOARD.COM OR 646-654-4633.

 SMOKEY’S HOTTEST

BILLBOARD ASKED SMOKEY ROBINSON’S FRIENDS,
FANS AND COLLEAGUES TO EXPLAIN WHICH OF
THE LEGEND’S SONGS IS THEIR FAVORITE AND WHY.

6 Q11 T
H

Try Something New’ is my favorite
because it was at a time in Smokey’s
career when | knew | had a genius on
my hands.”

—BERRY GORDY,
MOTOWN RECORDS FOUNDER

“ “You've Really Got a Hold on Me’ is one I often
find myself singing. When 1 first heard him in
the studio producing it, I couldn’t make heads
or tails of it. When the record came out, I
thought, “This is unbelievable.” That was a big
lesson to me. He had heard all of that song in
his head. Then there's “Two Lovers’ sung by
Mary Wells. I thought the song was so odd: No-
body back then talked about having two lovers.
But at the end the song says, ‘Both of them are
you.” That was the greatest.” —Eddie Holland
of Holland-Dozier-Holland

Looking toward MNo. 1: Between 1960
and 1971, THE MIRACLES recorded 27
pop and REB hits.

“ “Tears of a Clown’is my favorite because
I just fove the lyrics; the point of view of
amansaying, ‘llaugh and joke but inside
I’'m mad at myseif for hurting you.’ That
is a true insight into the way many men
react. | love the truth in that. And the
melody and lyrics are so awesome.”
—INDIA.ARIE

“I have two favorites: ‘“Tracks of My Tears’ and
‘Ooo Baby Baby.” Besides the great melodies
and great poetry, Smokey Robinson’s songs have
become a part of our life story.” —Lionel Richie

* ‘Ooo Baby Baby’ was part of my in-
spiration and motivation as a young
songwriter. The song remains aroman-
tic melody that can be felt and sung by
any singer. To accomplish thatin a song
is the epitome of songwriting.”

—LEON WARE,
SINGER/SONGWRITER/PRODUCER

“ ‘My Girl’ was recorded in 1964, but when 1
hear that song today, it sounds just as fresh. It
is timeless. I'm so thankful and blessed that
God made Smokey and I cross paths.” —Otis
Williams, founding member of the Temptations

“ ‘Ooo Baby Baby’ is a sexy song that
still sounds sexy today. Smokey’s not
nailing it on the head the way some
artists do today, feeling they have to be
explicit. On that song, Smokey had a
way of singing and making you feel it
without getting raunchy.”

—VALERIE SIMPSON
OF ASHFORD & SIMPSON

“It is hard to pick a favorite Smokey song be-
cause he has so many. If I have to, I'll say ‘Ooo
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Baby Baby,” ‘You've Really Got a Hold on Me’
and ‘Tracks of My Tears.” But seriously, I can’t
pick just one.” —Daryl Hall of Hall & Oates

“ ‘Ooo Baby Baby,’ because it’s the per-
fect song to make love to.”

—~CHARLIE WILSON,
SINGER AND FORMER MEMBER
OF THE GAP BAND

“ “Tears of a Clown’ is one of my favorites.
There are so many songs he’s written that I've
listened to and studied because as a lyricist
you can’t beat him. His lyrics are impeccable.”

—Lamont Dozier of Holland-Dozier-Holland

“My favorite is one of the fast songs,
‘Going to a Go-Go.” Anything was fair
game subject-wise, and Smokey just
had that gift of being able to put words
together. And Marv {Tarplin]is on there
with his 12-string guitar—no one had
that before him.”

—BOBBY ROGERS, THE MIRACLES;
CO-WRITER OF “GOING TO A GO-GO”

“I play ‘Ooo Baby Baby’ every night on my gigs;
it was one of the first songs | played vibes on
at Motown. It’s just a simple song and Smokey
sang the heck out of it. He put his heart and
soul in it, trying to send a message. And it
worked.”
town house band the Funk Brothers

“I was fishing for shad on the Potomac
River when all of a sudden | heard the
intro to ‘My Girl’ on the radio. 1 was a
radio DJ then, but | had never heard that
song before. | actually stopped fishing
and went back to shore. | put all the fish-
ing gear in my car and headed straight
to Waxie Maxie’s so | could get a copy
of that song. It so completely wrapped
up everything about me and my girl. it
had that Motown polish, but there was
asubtie gospel feel going through it as
V —esp y the guitar line. That

song was pure poetry.”

—AL BELL, FORMER HEAD OF MOTOWN
RECORDS GROUP

“I can remember being 12 years old and buying
the 45 single ‘“Tears of a Clown.” It holds a place
of significance in my memory.”—Fred Croshal,
founder/CEO of Croshal Entertainment Group

“ ‘The Agony and the Ecstasy’ is played
every night somewhere in America dur-
ing a ‘Quiet Storm’ radio program. it’s im-
possible not to play this song. The melody
s so strong that he could do two verses

b nfars ho aven ¢ ~A0‘ +~ tho nkA---»-“u
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—BIG JON PLATT,
EMi PRESIDENT OF WEST COAST
CREATIVE/HEAD OF URBAN

“Smokey’s songs remain influential because they
belong to the future but have a musical memory
longer than last week. My favorite, ‘No More
Tearstained Make-Up,” was recorded by Martha
& the Vandellas and the Marvelettes, my favorite
version. The song picks up the theme of hiding
a broken heart behind a mask, as in the more fa-
mous ‘Tears of a Clown.” It's a fantastic lyric mar-
ried to remarkable music.” —Elvis Costello
Compiled by Deborah Galante-Block and Gail
Mitchell.

—Jack Ashford, percussionist for Mo-

COURTESY OF UMG


www.americanradiohistory.com

p &

BUBBLY

43

"
IEE@ BY DAVID PRINCE and MARK SUTHERLAND

SHEFFIELD
STEEL

Arctic Monkeys Ready
To Show Their Mettle

New York’s heat and humidity are going through the roof as
singer/guitarist Alex Turner and drummer Matt Ielders hun-
ker down to face the mediain an Italian eatery at the heart of the
meatpacking district, but that’s not about to stop them from or-
dering hot tea. Nowonder Arctic Monkeys' label boss calls them
“the coolest band in the world.”

Once upon a time, such inquisitions made the band deeply
uncomfortable, but today Turner in particular seems relaxed—
perhaps because he recently relocated to the city, while tlelders,
bassist Nick O’Malley and guitarist Jamie Cook still live in
Sheffield, England.

The American influence looms large over the band’s immi-
nent third album. “Humbug” (Domino), which will be released
Aug. 24 in the United Kingdom and a day later in the United
States, was conceived in the Mojave Desert, Los Angeles and
New York and precision-tooled for the road. Produced by Queens
of the Stone Age frontman Josh Homme and longtime collabo-
rator James Ford, it doesn’t quite follow through on early reports
that the band had “gone metal,” but it’s notably more robust.

“When we were first thinking about the album, we were
gravitaling more toward the rock side rather than the melodic
pop side,” Turner says. “But as we started working it out, we
thought, ‘This should be a little more diverse . . . let's have a
little bit of both.

Nonetheless, some of the typically British indie-isms—the
frantic guitars and Turner’s kitchen sink lyrics—have been jet-
tisoned in favor of a more universally appealing, darker rock
sound. And, while the brilliant likes of the foot-stomping “Pretty
Visitors,” heartfelt crooner “Secret Door” and sinister lead sin-
gle “Crying Lightning” make an instant impression, the album
is notably light on the pop anthems that made the band such a
phenomenon in the United Kingdom. There, 2006 debut “What-
ever People Say | Am That's What I'm Not” has sold 1.3 million
copies, according to the Official Charts Co., while its 2007 fol-
low-up, “Favourite Worst Nightmare,” sold 708,000.

The U.K. release of “Humbug” is tied to the band’s Aug. 28-
29 headline slots at the Reading and Leeds Festivals, giving fans
an opportunity to hear the songs before they receive their first
live airing on home soil. In the United States, the band has slots
at Lollapalooza and All Points West already behind them, with
another string of dates kicking off Sept. 14 in San Diego.

“The thing that’s sealed the deal for themin the U.S. is their
blistering live show,” says Peter Berard, Brooklyn-based
Domino U.S. director of marketing. “They went from playing
(New York’s| Mercury Lounge to Webster Hall inside a year—

RIDE ON

GENRE BENDER
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that’s something very special.

American record sales, however, have struggled to match that
momentum. “Whatever” has sold 368,000 U.S. copies, accord-
ing to Nielsen SoundScan, while “Nightmare” has sold 179,000.

“You could argue that we haven’t spent a great deal of time
here in terms of what you need to do to break through,” Turner
says with a shrug. “I don't know if it’s something to do with the
sound or that the words don’t translate, but there’s been enough
people buying the records to warrant us coming.”

However, Berard has high hopes for the band’s new sound,
which he says “will play into the American audience better than
‘Favourite Worst Nightmare.’ ” He cites the band’s first Rolling
Stone feature, good early reactions at modern rock and triple A
radio and its Aug. 4 “Late Night With Jimmy Fallon” slot as evi-
dence that the U.S. media tide is turning.

“We're inavery fresh place all ofa sudden,” he adds. “We want

www americanradiohistorv com

LADY LOVE

MAKING THE GRADE
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to get the initial fans back and then go wider and see where we
can takeit.

“Nightmare” was released with marketing and sales sup-
port from Warner Bros., but “Humbug” will be handled by
Domino alone.

“We had a very good experience with Warner,” says London-
based Domino founder Laurence Bell. “The American market-
place has changed enormously in the last two years though, and
we feel very well-equipped to take this album to the American
marketplace ourselves.

And with buzz around the record boosted by the band’s july
30 transimission of a live performance featuring several new
songs on its official Web site, Bell’s confidence is sky high.

“This record will establish them as one of the key modern rock
bands of our time,” he says. “At the end of the campaign they
will be the coolest band in the world.” .
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>>>SQUIRREL NUT
ZIPPERS RETURN
Squirrel Nut Zippers will
release their first album in
nine years—and also their
first live album—0Oct. 27.
“Lost at Sea” (Southern
Broadcasting/MRI) was
culled from a tape of a
December 2008 show at
the Southpaw in
Brooklyn. The 17-track set
includes “Memphis
Exorcism,” “You Are My
Radio” and “Put a Lid on
It.” The band has also
been recording new
material at vocalist Jim
“Jimbo” Mathus’
Mississippi studio and is
eyeballing a new studio
release possibiy for 2010.

>>>BOW WOW
PLANS A
COMEBACK

After departing from mu-
sic to focus on his acting
career earlier this year,
Bow Wow has stepped
out of retirement to sign
with Lil Wayne’s Cash
Money Records. The
rapper, who parted ways
with longtime label
Columbia Records earlier
this year, made the
announcement on Twitter.
In previous postings, he
said he was deciding
between signing to T.1.’s
Grand Hustle camp
through Atlantic Records
or relaunching So So Def
with longtime mentor/
producer Jermaine Dupri.
Bow Wow'’s last album,

BY MONICA HERRERA

‘Falllng Up

Colbie Caillat Pays
Some Dues For
‘Breakthrough’

At first glance, Colbie Caillat seems
like just another blonde-haired, green-
eyed, endlessly happy Southern Cali-
fornia girl. A sunny veneer coats her
songs like “Bubbly,” her breakout sin-
gle, and “Falling for You,” which de-
buted at No. 12 on the Billboard Hot
100 and is the lead single on “Break-
through,” Caillat’s second album (due
Aug. 25 on Universal Republic).

In between the hits, though, Caillat
says life hasn’t been all rosy. The 24-
year-old pop singer/songwriter says
she was caught off guard by the fast-
track success of her 2007 album,
“Coco,” which has sold 2 million
copies, according to Nielsen Sound-
Scan. She felt drained from nonstop
traveling and cynical after an interview
mentioned the beer in her tour rider,
upsetting her label. “I was like, “What
am | allowed to say?’ ” she recalls. “I'm
not a party girl or anything. Ever since
then, I just kind of closed in.”

So much so, that when it was time
to start writing new material, the hits
didn’t keep on coming so easily. By last
fall, Caillat had laid down a few tracks
with her father, Ken Caillat, a veteran
producer for Fleetwood Mac. But Uni-

versal Republic wasn't thrilled with the
outcome and wanted outside produc-
ers to rework the tracks.

“T didn’t agree with the label,” she
says. “But I did think it was important
to try another producer and see how
different the songs could sound.”

Caillat went into the studio in No-
vember with songwriter/producer
Rick Nowels, who co-wrote and co-pro-
duced “Falling for You” and two more
songs on the album (and another two
on the 18-track deluxe version). In
early 2009, she finished the remain-
ing tracks with help from Kara Dio-
Guardi, John Shanks and Greg Wells,
among others.

The “Breakthrough” seldom reflects
Caillat’s post-“Coco” struggles; many
of its tracks echo the cheerfulness of
“Falling for You.” But there are some
gutsier tunes as well: On “Fearless,”
the album’s potential third single that
features a piano breakdown not unlike
the one in “Benny and the Jets,” Cail-
lat sings from the perspective of her
real-life ex-boyfriend, delivering lines
like “Go on and break my heart.”

As Caillat regains her stride, Univer-
sal Republic has noticed her increased
eagerness to promote “Breakthrough.”

“She’s now very proactive as opposed
to reactive,” says Kim Garner, the label’s
senior VP of marketing and artist de-

5

velopment. “Her live show is better, and
she’s feeling really positive.” Caillat is
now filming behind-the-scenes we-
bisodes leading up to her album release,
something the label says wouldn’t have
been possible for “Coco.” “The content
wasn’t compelling,” Garner says.
Additional marketing plansinclude
a tie-in with the teen-friendly Archie
Comics, which has written Caillat into
a special edition issue hitting stands
Sept. 2, and Rhapsody, which will
stream the album a week in advance.
Caillat will also perform on “The

ly: COL B

Tonight Show With Conan O’Brien”
and “Today” during the week of the
album’s release.

Caillat shows off her new comfort
level in the lighthearted music video
for “Falling for You.” In the Malloy
Brothers-directed clip, the singer min-
gles with unlikely love interest Bobby
Moynihan of “Saturday Night Live.”

“My label and management were
like, ‘Dude, you need to show your fun
side,” ” Caillat says with a laugh. “I'm
trying to allow myself to do that be-
cause people enjoy it more.”
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and “Pm Not Alone.” The latter track also went

top 10 in Belgium, Denmark and Ireland.
Mixing catchy melodic vocal hooks with

By Richard Smirke ' #
upbeat dance instrumentals, “Weekend” was

g preceded by the U.K. release (Aug.10) of its in-

fectious title track as a single, which debuted at No.

“New Jack City Ii,” sold
73,000 copies in the
United States, according
to Nielsen SoundScan.

CALVIN HARRIS

Scottish dance star Calvin Harris was thrilled when  album, “Ready for the Weekend,” which features an

>>>'NEWE D he was approached to provide the music for a  expanded version of the track. The album willbere- 3 on the Official Charts Co. singles chart the follow-
FEQCIEII?%IESA SONG Coca-Cola ad campaign. Thrilled, that is, untilhe leased stateside Sept. 22 onthe independentdance  ing week, while Smith cites “Flashback” as a “kilier”

future single.

Harris’ 2007 debut, “I Created Disco,” has sold
143,000 copies in the United Kingdom, according to
the OCC, and a further 150,000 internationally, ac-
cording to Columbia. It sold 13,000 copies in the
United States on Almost Gold, according to Nielsen

was told the song had to be called “Yeah Yeah
Yeah LalLalLa”

“l went, ‘Fucking hell. | would never write a song
called that!” ” Harris says with a laugh. “Then | woke
up and realized that’s basically the name of a Prince
song or a George Clinton or Bootsy Collins song. So

imprint Ultra, although it may eventually graduate to
aU.S. Sony label if it proves successful.

U.K. anticipation for “Ready for the Weekend” is
further boosted by the presence of Harris’ back-to-
back No. 1singles, “Dance Wiv Me”—a collaboration
with British urban stars Dizzee Rascal and Chrome—

Radiohead has offered a

new song, “These Are My
Twisted Words,” as a free
download on the band’s

official Web site. “We’ve

been recording for a

while, and this was one of
the first we finished.
We're pretty proud of it,”
multi-instrumentalist
Jonny Greenwood writes
on the site. The song was
initially leaked on a fan
site message board and
then appeared on You-
Tube. Greenwood also
indicated that Radiohead
will probably play the
track at its upcoming
summer concerts, which
include appearances at
the Leeds and Reading
Festivals Aug. 29-30 in
the United Kingdom.

Reporting by Mariel
Concepcion, Gary Graff
and Andre Paine.

I wrote a song that sounded a bit like all of them
and they liked it, thank God.”

Now “Yeah Yeah Yeah La La La” sits at the
heart of Coca-Cola’s £50 million ($85 million)
European summer advertising push, with the
minute-long ad—featuring furry critters singing
the songin return for shots of Coke—broadcast
in more than 20 markets across Europe.

“There’s no better way to get my music out to
such a massive global audience,” Harris says.

In the United Kingdom, Harris played London’s
Somerset House July 20 as part of the Coke-
sponsored Summer Series concerts, while a
“Coke Creatures” Web site features download-
able ringtones and links to the artist’s site.

“It’s been a huge success,” says Mike Smith,
managing director at Harris’ U.K. label Colum-
bia. "The reactions we had have been amazing.”

Smith says the synch was the perfect setup
for the Aug. 17 U.K. release of Harris’ second
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Yeah, yeah, whatever:
CALVIN HARRIS

SoundScan. Smith is targeting platinum sales
(300,000 copies) for “Weekend,” with Harris’
two No. Is selling more than 865,000 copies be-
tween them, according to the OCC.

Inthe United States, Ultra plans to break Har-
ris on modern rock and dance radio stations,
according to label president Patrick Moxey, who
says, “It’s a blessing to have an electronic artist
who has very strong singles.”

A UK. theater tour is scheduled for the fall,
while Harris begins a U.S. DJ tour Sept. 10 in New
York. Despite his burgeoning career as an artist,
Harris also works as a producer—he has credits
on Kylie Minogue’s “X” (Parlophone/EMb and is
set to work with Katy Perry this year.

“I spent many years of my life not doing very
much,” says Harris, who adds that he endured 10
years of rejection before finally scoring a deal.
“So it’s nice to now have things to do and have
fun doing them.”

CAILLAT: ANDREW SOUTHAM, HARRIS: SPIROS POLITIS, FOGERTY: WAYNE STAMBLER: DIGBY: MARY ROZZ!
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JOHN

FOGERTY

Rock Legend Saddles Up For Country-Tinged ‘Rides’

Attempting to sum up John Fogerty’s musical career in afew lines feels incomplete at best, cheap
at worst. As the frontman for Creedence Clearwater Revival, he brought bluesy swamp rock to the
hippie masses; as a solo artist, he's done everything from sharp political tracks to perhaps the
greatest baseball tune ever. Fogerty also holds the distinct honor of being one of the few musi-

cians to be sued for sounding too much like himself.

When Fogerty released the first Blue Ridge Rangers albumin 1973, it was seen as a declaration
of his independence from Creedence and the start of his solo career. Since then, he’s recorded seven
solo albums, but has never revisited the country and blues covers-driven project until recently.
Fogerty spoke with Billboard about choosing the tracks for “The Blue Ridge Rangers Rides Again”
(due Sept.10on Fortunate Son/Verve/Forecast), Woodstock and the importance of a great live tune.

Why did you decide torevive
the Blue Ridge Rangers proj-
ect now?

My wife, Julie, suggested it. |
was right in the middle of work-
ingonaDVD of ashow at [Lon-
don’s) Albert Hall, and out of the
blue she suggests the Blue Ridge
Rangers. I was sort of surprised,
but in a sense she was enabling
that project. 1 was never really
sure how she even regarded that
record; she’s probably not the
country fan that am. But that’s
what gotthe ball rolling. I guess
you might say since she’s going
to give me a couple of hours off
to play with my hobby, I guess
I'm goingto jump at the chance.

After your 2007 release “Re-
vival,” which was a loud al-
bum, did you have a desire
to do something quieter?

[ don't really think in those
terms. I'm caught up being a
musician and a songwriter,and
when you're in the middle of the
stream it's kind of hard toknow
anything except what's imme-
diately around you. It’s simply
that I regard Blue Ridge
Rangers music—that style—in
a very special way, and I don’t
think I was particularly trying
to be quieter or anything like
that. I just know that the music
that I love certainly comes out
in Blue Ridge Rangers mode.

How did you decide what
songs to put on the album?
I've been carrying around a lot
of songs for many, many years.
| always had the idea, “Well, if
someday I ever do that Blue
Ridge Rangers album again,
this would be a good song.”

There was never an official list,
although every four or five years
I'd actually sit down and write
out a list of 20 songs or some-
thing. As this thing got more
real it became more official. [My

wife] had a couple of other sug-
gestions, like the John Denver
song “Back Home Again”—
now that was also something
on mylist but I was very scared
of ever trying to do that song.
Because John Denverissuch a
wonderful vocalist, and the fact
that he’s so great and I don’t
sound like John Denver. The
most horrible thing you can do
in life is when you love some-
thing so much you make a re-
ally bad rendition of it. You want
to be that thing but you are not.

1 really have to give Julie my
respect for insisting that [ could
doiteven when I didn’t feel like

1 could. I love the way guitars
sound in thatkey and I love that
whole arrangement. Everything
was going to be cool except I
was totally worrying about my
voice—and it turned out I
didn’t have to sound like John
Denver. I'd figured out another
way that still sounded OK.

Looking back on the 40th
anniversary of Woodstock,
how has it affected your life
and career?

Woodstock at the time was cer-
tainly a watermark—I don't
know if it was a high-water
mark. There was a very strong

ethic to my generation—it was
political, it was economical, it
was even philosophical. It
wasn'tjust the fact that you hap-
pened to be at a circus that was
thrown for three days in New
York. I felt that all of that gen-
eration more or less was tuned
in to the same radio wave.

But as things went along in
our country—Ilet’s say the in-
vention of the yuppie, the rise
of Ronald Reagan and so-called
Reagan Democrats and the
whole idea that greed is good
and all that stuff—I began to
wonder what happened to
that—where are all those peo-

ple that were at Woodstock?
For me that is the missing in-
gredient, and in some ways |
feel like an old dinosaur. Ifany-
thing, that got turned into a tie-
dye business long ago.

What are your plans for the
rest of the year and 2010?
To perform this music in front
of as many people as possible.
I mean, this is live music—it
was intended to be played live.
These are all songs that are good
live songs—that was the first
requisite. I think people need
to hear alive band and me per-
forming this stuff. ses

ution: DIGBY
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BY MIKAEL WOOD

Dance Dance Evolution

Marié Digby Sells Guitars,
Buys Synthesizers

Although she first found fame with an
acoustic cover of Rihanna's “Umbrella”
that’s been viewed more than 13 million
times on YouTube, Marié Digby says she
wanted to head in a different direction on
her second album. “I was beginning to see
myself boxed into this singer/songwriter
chick-with-guitar type of thing,” she says.

On “Breathing Underwater,” due Sept.
8 from Hollywood Records, Digby teams
with a handful of songwriters and produc-
ers—including Oak, the Movement, Brian
Kennedy and Ezekiel Lewis—for a sleeker,
more dance-oriented set longer on key-
boards and drum machines than on folky
coffee shop strums.

“It was important to me that the lyrics
remain full of good stories about my per-
sonal experiences,” says Digby, whose 2008

Hollywood debut, “Unfold,” has sold 64,000
copies, according to Nielsen SoundScan.
(Her cover of “Umbrella” has sold 119,000
downloads.) “Butin terms of the sonicland-
scape, | felt it needed beats and rhythms.
I wanted to push myselfto see if 1 could do
it, and I thought it made sense to take the
risk now rather than later.”

Hollywood A&R VP Allison Hama-
mura says that a part of her was scared
when Digby told her about her plans.
“Lots of people want her just to sit at the
piano and be pretty,” Hamamura says.
“Butit’s not in Marié’s DNA to make the
same record twice.”

Despite the change in sound, Holly-
wood senior VP of marketing Ken Bunt
says the label plans to market “Breathing
Underwater” “using the same tools as be-
fore,” concentrating primarily on Digby’s
online community and music placements.
Indeed, Bunt says, the singer first revealed
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her evolving style to her fan base by post-
ing a cover of the Game’s “My Life” on
YouTube late last year.

The new album’s lead single,
“Avalanche,” has already appeared on
MTV’s “The Hills,” while the title track
popped up on that show’s New York-hased
spinoff, “The City.” According to Bunt,
“Breathing Underwater” will appear again
on ABC Family’s “Greek” the Monday be-
fore release; additionally, that network’s
“Lincoln Heights” will feature a perform-
ance by Digby as part of a 10-week promo
run. “We want to see if we can license every
song like we did on ‘Unfold,” ” he says.

As for a much-discussed Wall Street
Journal story that revealed that Digby was
signed to Hollywood at the time of her
“Umbrella” video, Bunt says it hasn’t had
an impact on the label's marketing plans.
“If anything, it kind of strengthened our
use of YouTube,” he says. e
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ALBUMS

JET

Shaka Rock

Producers: Chris “Frenchie”
Smith, Jet

RealHorrorshow Records/
Five Seven Music

Release Date: Aug. 25

From the opening sirens and
rumbling drums of the first
track, “K.ILA. (Killed in Ac-
tion),” Jet’s third full-length
album, “Shaka Rock,” is a gui-
tar-rock scorcher. The set
finds the band continuing to
riff on the blissful messiness
of classic rock while packing
each track with solid hooks.
The first single, “She’s a Ge-
nius,” recalls the radio-ready
snarl of Jet's 2003 break-
through hit “Are You Gonna
Be My Girl,” while "Walk™ be-
gins as a lilting piano ballad
before transforming into a
bluesy stomp. The Australian
rockers have always benefited
from technical proficiency,
and from the tight guitar solos
to the tenacity of frontman
Nic Cester’s vocals, “Shaka
Rock” sounds impeccable.
But the album lacks the exha-
lation of a true ballad, with the
closer “She Holds a Grudge”
failing to match the under-
stated power of past tracks
“Look What You've Done”
and “Shine On.” “Shaka Rock”
may not expand Jet's range,
but its high-energy guitar as-

Again

saults should impress mod-
ern rock audiences.—JL

COLLECTIVE SOUL
Collective Soul (Rabbit)
Producer: £d Roland

Loud and Proud/Roadrunner

Records

Release Date: Aug. 25

For a band that had its commer-
cial heyday in the mid-"90s, Col-
lective Soul has maintained a
steady touring schedule andre-
spectable sales, despite label
and personnel changes. On its
eighth studio album (and first
Roadrunner Records release),
“Collective Soul (Rabbit),” the
act seems rejuvenated—the set
is a mostly uptempo album
brimming with guitar hooks. The
opening track, “Welcome All
Again,” has a techno/industrial
flair that makes it ripe for licens-
ing; “Dig” is a shout-along arena-
rocker; and “Understanding” al-
ternates between a midtempo
and harmony-rich surf punk.
Then the album turns decidedly
poppy, with the first single, “Star-
ing Down,” making catchy use
of bass and bongo. Meanwhile,
“Lighten Up” and “Love” are
tinged with new wave. “Collec-
tive Soul (Rabbit)” closes with
“Hymn for My Father,” a full-
bodied ballad with singer/gui-
tarist Ed Roland on solo piano
that’s an abrupt but heartfelt
ending to an otherwise jubilant
effort.—EN

JOHN FOGERTY
The Blue Ridge Rangers Rides

Producer: John Fogerty
Fortunate Son/Verve Forecast
Release Date: Sept. 7

Creative plural notwithstanding,
John Fogerty was the Blue Ridge Rangers on his 1973
solo debut, adopting the fictitious band moniker as a
means of swinging back at writer’s block and
Creedence Clearwater Revival’'s flameout—but not so
much on the sequel, “The Blue Ridge Rangers Rides
Again.” For this warm set of 11 country-time covers
(including a track from his 1986 album, “Eye of the
Zombie”), Fogerty turns to his speed-dial list of super-
stars. He recruits Bruce Springsteen for a gallop
through the Everly Brothers’ “When Will | Be Loved?”
and the Eagles’ Don Henley and Timothy B. Schmit for

Ricky Nelson’s age-appropriate

“Garden Party.”

Elsewhere, Fogerty is accompanied by folks like Buddy
Miller and Kenny Aronoff. Not surprisingly, Fogerty set-
tles into his country surroundings with a self-assured

grace,

especially on John

Prine’s melancholy

“Paradise,” Jerry Gillespie’s “Heaven'’s Just a Sin Away”
and even on John Denver’s “Back Home Again.”—JV
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LOVE AND THEFT
World Wide Open
Producers: Jeff Coplan,
Robert Ellis Orrall
Carolwood Records

Release Date: Aug. 25

Love and Theft's familiar
sound is probably lost on the
younger demographic the trio
tends to attract, but that may
play in the band’s favor when
it comes to appealing to
country fans. The group’s har-
monies, which are always at
the forefront, are reminiscent
of the Eagles and Restless
Heart—acts that the country
core is quite familiar with. The
vocal trading among Love
and Theft members Brian
Bandas, Eric Gunderson and
Stephen Barker Liles is icing
on the cake. Album highlights
include the frantic first single,
“"Runaway,” an '80s pop-lean-
ing song that serves as a fine
introduction, and “Dancing in
Circles,” a gorgeous waltz
with an appealing Golden
Rule message. “Me Without
You,” with its sparse instru-
mentation on the verses and
strong harmonies onthe cho-
rus, reinforces the Eagles con-
nection. Country music tradi-
tionalists may not find much
to like, but Rascal Flatts and
Taylor Swift have proved that
fiddle and steel guitar aren’t
required for country suc-
cess.—KT

INGRID
MICHAELSON
Everybody

Producers: /ngrid Michaelson,
Dan Romer

Cabin 24 Records

Release Date: Aug. 25

New York singer/songwriter
Ingrid Michaelson yearns for
clarity as she tiptoes through
the progression of adying love
on her newest album, “Every-
body,” which balances melo-
dious pop with dreamy instru-
mental layers and universal
themes. The songs travel
the emotional pilgrimage to
Michaelson'’s ultimate conclu-
sion on the single “Maybe,”
where she acknowledges the
future’s uncertainty but also
discovers the prospect of re-
vived love. Smoothing string
instruments are found on the
track "Men of Snow,” sym-
phonic vocals complement
piano on the vulnerable “The
Chain,” and piano and electric
guitar flickers drive the catchy
tune “Locked Up.” A mixture
of optimism and realism is
present throughout “Every-
body,” and Michaelson’s in-
sights occasionally sting with
honesty.—MF

FELIX DA HOUSECAT
He Was King

Producer: Felix Da Housecat
Nettwerk
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THE USED

Artwork

Producer: Matt Squire

Reprise Records

Release Date: Aug. 37

On the Used's fourth full-length
album, “Artwork” the rock band is
distancing itself from musical descriptions like “emo”
and “screamo.” Singer Bert McCracken, who mixes
impassioned shrieking with earnest lyrics, rejects these
genres and instead offers “gross pop” as another sug-
gestion. Energized by its new direction, the Used push-
es boundaries with the frenetic lead single “Blood on
My Hands,” whose video features McCracken as a glee-
ful, blood-soaked vigilante. But the song doesn’t so
much reinvent the band’s sound as amplify it. Other
tracks like “Sold My Soul” and “The Best of Me” high-
light the Used’s knack for crafting brutal yet crowd-
pleasing anthems. But there are some surprises on
“Artwork”—McCracken dials down the screaming and
blood lust on the polished, piano-driven “Kissing You
Goodbye.” This track may not represent the evolution
the Used has imagined for itself, but it suggests depth
beyond the labels the group hopes to leave behind.—AC

Release Date: Aug. 25

DJ/producer Felix Stallings
Jr. freely wields a number of
genres, including new wave,
funk and house. As such, he
can’'t help but make music
that references each of them.
Stallings’ 2001 underground
hit "Kittenz & Thee Glitz”
helped launch the electro-
clash movement, thus setting
the stage for the techno top
40 trickle-up that’s still felt
today. Decidedly prettier but
no less twisted, his new set,
“He Was King,” shimmers and
jolts like a cyborg sex kitten.

The album runs purposefully
cold—"Kickdrum” only makes
sense on the dancefloor, with
its wicked wall of sound that
might get played at an alien
rave. “We” floats across the
'80s like the Orb meets M83,
while “Do Not Try This at
Home" (a ditty about suicide
that could read as coy
Swedish pop, with alittle Cre-
ole zing and twist of trance) is
Stallings at the peak of his
powers. Masterfully bleak and
hyper-stylized, “He Was
King” is music for the robot
age.—KM

QUEEN LATIFAH
Persona

Producers: various
Flavor Unit Records
Release Date: Aug. 25

Queen Latifah’s new studio set,
“Persona,” represents a turn away from her '00s work.
But it’s not quite the return to rap that it’s been billed
as. About half of the album finds the successful
singer/actor making the kind of pop-inflected R&B once
heard from En Vogue or SWV. (One track, “With You,”
even treads into disco, complete with an Auto-Tuned
“Believe”-style vocal from Latifah.) Cool & Dre handled
the bulk of the album’s production, setting the star’s
vocals against head-nodding beats that come reason-
ably close to more youthful urban-radio fare. “Hard to
Love Ya,” with a rather humdrum cameo from rapper
Busta Rhymes, summons a bit of Rihanna’s authorita-
tive sass, and the Neptunes appear on the reggae-
grooved “If He Wanna.” But the highlight is “Fast Car,”
where Latifah and Missy Elliott channel the goofy exu-
berance of OutKast’s “Hey Ya!”—MW

PAUL BROWN
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SHERYL NIELDS

GRETCHEN

PARLATO

In a Dream

Producer: Michele Locatelli
ObligSound

Release Date: Aug. 25
Gretchen Parlato won the pres-
tigious 2004 Thelonious Monk
International Jazz Vocals Com-
petition, released her mildly
promising self-titled debut the
following year and since then
has sung in supporting roles on
several significant jazz releases.
With her second release, “In a
Dream,” Parlato’s time has ar-
rived. So far, the set is the most
aliuring jazz vocal album of
2009. With animpressive band
that includes tongtime cohort
Lionel Loueke on guitar and
wordless vocal, Parlato sings
with quiet, relentless and often-
times unpredictable rhythmic
grace. She’s playfully rapturous
on Stevie Wonder’s “I Can’t
Help It,” a samba-esque duet
with Loueke; joyfully spirited
during an a cappella takeonthe
Brazilian tune “Doralice”; and
dreamily sensuous whispering
over a clipping drum beat on
"Within Me.”—DO

ROBERT GLASPER
Double Booked

Producer: Robert Glasper
Blue Note Records

Release Date: Aug. 25

Isit bop or hip-hop? Although it
doesn’t answer that question,
Robert Glasper's third album for
Blue Note Records, “Double
Booked,” sheds light on differ-
ent sides of his prodigious tal-
ent. Thetitle of the new set refers
to Glasper's double duties as
leader of his own jazz trio and

Maxwell, the Roots and Mos Def.
The album is evenly split be-

tween trio jazz and Glasper’s.

more electronic leanings. With

the trio, he reworks Thelonious
Monk’s gem “Think of One,” and
Herbie Hancock’s expansive
“Butterfly” sounds as fresh as
itdidin1974. And the album'’s
closing tracks—"All Matter”
and “Open Mind”—feature
Bilal on vocals. The genre-
bending on "Double Booked”
doesn't feel out of place for
Glasper, who seems equally
at ease with both sides of his
nature. Let's hope he never
settles on one style or the
other: Call it "hip-bop.”—LR

MARK SCHULTZ

Come Alive

Producers: various

Words Records

Release Date: Aug. 25
Contemporary Christian
singer/songwriter Mark Schultz
has a gift for taking life experi-
ences—some joyous, others
tragic—and distilling them into
compelling songs. Those tal-
ents are displayed on the
artist’s new album, “Come
Alive” The song “What It
Means to Be Loved” tells the
story of parents who learn that
their unborn daughter may not
live long and their reaction to
the news ("I want to give her
the world/I want to hold her
hand/| want to be her mom just
as long as | can and live every
moment until that day comes/|
want to show her what it means
to be loved”). Even while ac-
knowledging life's trials, the col-
lection has a hopeful tone, es-
pecially on anthems like “Live
Like You're Loved" and "All Has
Been Forgiven.” The lovely
track “God of Glory” is a pow-
erful worship song, while “Love

——studio/sideman for acts like. HasCome”isavibrantn

buoyed by an amazing choir
that showcases Schultz’s pas-
sionate vocals and exuberant
spirit.—~DEP

EGEND & CREDIS S

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Alexandra Cahill,
Melanie Fried, Jason Lipshutz,
Kerri Mason, Michael Menachem
Evie Nagy, Dan Quellette,
Deborah Evans Price, Leland
Rucker, Ken Tucker, Jeff Vrabel,
Chris Williams, Mikael Wood

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All albums commercially
available in the United States
are eligible. Send album review
copies to Mitchell Peters at
Billboard, 5055 Wilshire Blvd.
Seventh Floor, Los Angeles, CA
90036 and singles review
copies to Monica Herrera at
Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus.

SINGI

MICHAEL FRANTI &
SPEARHEAD

Say Hey (I Love You) (3:40)
Producers: S/y & Robbie,
Michael Franti

Writers: M. Franti, C. Young
Publishers: various
Anti-/Universal Republic
After two-plus decades in the
industry and 15 years perform-
ing with his band Spearhead,
Michael Franti is breaking the
Billboard Hot 100 for the first
time with one of the most-
requested songs at radio. “Say
Hey (I Love You)”"—from the
album “All Rebel Rockers,” re-
leased almost a year ago—has
a feel-good, hand-clapping
rhythm and a positive mes-
sage of life’s journey. The leg-
endary Jamaican production
team Sly & Robbie infuse the
song with elements of reggae
and funk as well as a touch of
hip-hop. Everythingis in place
for a hit, from the singalong
melody to the lively piano and
group-vocal outbursts. Hav-
ing pioneered social humani-
tarianism in his own brand of
music, Franti and his band are
finally getting their due and
having a good time while
they're at it.—MM

[ LATIN

JENNI RIVERA
Ovarios (2:55)
Producer: not /isted
Writer: Jenni Rivera
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Publisher: Divine Music
Fonovisa

Corridos, or narrative regional
Mexican songs, have mostly
been the provenance of male
artists. But Jenni Rivera does
it her way on "Ovarios,” using
acorrido melody to startup a
snarling beef with her rivals.
The hook cleverly uses “ovaries”
as areplacement for “cojones”
(the male anatomical equiv-
alent to courage, as in English),
and “La Diva dela Banda,” as
Riverais known, even throws
in a “biatch” at the end for
good measure. Naturally, this
has ratcheted up the contro-
versy between the singer
and her critics, even prompt-
ing a public response by “La
Reina de la Banda” Graciela
Beltran. That may explain the
song’s popularity—"Ovarios”
recently debuted at No. 22
on Billboard's Hot Latin Songs
chart—but as a single, it’s far
from the bold, fun, sexy,
sassy swing of the rest of
Rivera’s repertoire.—~ABY

| DANCE

MADONNA
Celebration (3:10)
Producers: Madonna, Paul
Oakenfold

Writers: various
Publishers: various

Warner Bros.

Madonna's latest single
won’t start any new trends,
but it does return the singer

MILEY CYRUS

Party in the U.S.A. (3:22)
Producer: Dr. Luke

Writers: L. Gottwald, C. Kelly, J.
Cornish

Publishers: various

Hollywood Records

MUSE

Uprising (5:02)

Producer: Muse

Writer: Matthew Bellamy
Publtisher: Warner/Chappell
Warner Bros.

The first song Muse leaked from its upcoming album
“Resistance” was the Queen-emulating “United
States of Eurasia,” but it’s now clear that “Uprising”
will be the lead single. The song’s persistent bass and
driving snare, synched to cries of “Oil,” give it a col-
lectivist stadium-chant vibe. That said, it’'s hard to
imagine a song less likely to be sung at an actual
protest. The hook is part Billy (dol's “White
Wedding,” part Blondie’s “Call Me,” while the cho-
rus—-“They will not force us/They will stop degrading
us/They will not control us/We will be victorious”—is
a nearly note-for-note quote of ABBA’s “Lay All Your
Love on Me.” The track’s dense energy is likely to
make it a dancefloor event, but intended or not,
there’s a bit too much parody to take this “Uprising”

The heated online debate about Miley Cyrus’ Teen
Choice Awards performance of “Party in the US.A”
threatens to overshadow one of her most entertaining
songs yet. The loose, reggae-powered pop tune—
appearing on an Aug. 31 mini-album exclusive to Wal-
Mart—is Cyrus’ take on growing up in the Hollywood
spotlight: “It’s definitely not a Nashville party/’Cause
all | see are stilettos/l guess | never got the memo.”
Lukasz “Dr. Luke” Gottwald and Claude Kelly (Kelly
Clarkson’s “My Life Would Suck Without You)” share
writing credits with online singing sensation Jessica
Cornish, and producer Gottwald injects the song with
an energy recalling Robyn and early Gwen Stefani.
After successfully tackling dance and country formats
and delivering one of the year’s strongest ballads
(“The Climb”), Cyrus continues to show off her impres-
sive range.—MM

www americanradiohistorv com

completely seriously.—EN

to her dancefloor roots. “Come
jointhe party . . .’cause every-
body wants to party with
you,” she sings on “Celebra-
tion,” the title track and one
of a reported two new songs
on her best-of set that’s due
Sept. 29. A notable assist
comes courtesy of trance DJ/
producer Paul Oakenfold,
who co-wrote and co-produced
the buoyant dance stomper.
He supplies a surging beat
that could have easily been

lifted from the star’s "Con-
fessions on a Dance Floor”
period (“Hung Up,” “Sorry,”)
but can be traced even fur-
ther back to her 1992 hit
“Deeper and Deeper.” The
melody, meanwhile, recalls
her last single “4 Minutes”
in its urgency. Consider
“Celebration” a score for
Madonna's retro-futuristic
fan base and a njce bookend
to her collection of chart
glories.—CW
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Regrets, |
Pve Had
A Few

Lady Antebellum’s Breakup
Anthem Scales The Charts

Lady Antebellum, one of country music’s biggest new-artist suc-
cess stories of the last two years, ison aroll. “Need You Now,” the
first single from the trio’s forthcoming second album, is the Hot
Shot Debut at No. 50 on Billboard’s Hot Country Songs.

The track speaks to anyone who has broken up with someone
and regretted it in the early morning hours, with lyrics like, “It’s
a quarter after one, I'm a little drunk and I need you now.” Mem-
bers Hillary Scott, Charles Kelley and Dave Haywood co-wrote
the song with Josh Kear.

Lady A’s 2007 debut single, “Love Don't Live Here,” reach No.
3 on Hot Country Songs and then scored its first No. 1 with its
third single, “I Run to You,” on the July 25 chart. (Its second sin-
gle, “Lookin’ for a Good Time,” reached No. 11 on Hot Country
Songs in 2008.)

The trio’s self-titled debut has sold 751,000 copies, according to
Nielsen SoundScan, and the group won the Country Music Assn.’s
and the Academy of Country Music's top new artistawards in 2008.

Country KSOP Salt Lake City music director Debby Turpin says
she’s been impressed with the trio since she first met the band,
and the new track is no exception. “From the moment [ heard the
twists and turns of the melody, I couldn't wait to hear it again—

STRAIREO THE TOP

George Strait's new album w3
ing him his fifth No. 1 on the former tallyan his

155,000 sold in its opening week, “Twang” extend :

on Top Country Albums. Tied for second place are

Alan Jackson and Garth Brooks are next, each with 1;

his 1983 release, “Right or Wrong,” which hit the to

Save it for the morning after: Lady
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and again and again,” Hilton says. “There is hit quality all over
this song.” KSOP played the new single 26 times during the week
that 2nded Aug. 16, according to Nielsen BDS, the most of any
U.S. radio station.

Th.e station’s listeners agree, according to Turpin. “After justa
few cays on the air, it is our second-most-requested song. Forget
what I think about it—the listeners love it.”

Kelley says the group, which is co-producing its second album
with veteran Music Row producer Paul Worley, is spending more
time on arrangements than it did on its first album. “Hopefully
people can hear that on ‘Need You Now,” ” he says. “We're trying
to ge- a little more creative on intros and outros. We've been able
to take our time with this one. We've tried to analyze the songs
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chart. He's also been on an incredible run—his last se
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Strait Continues To Dominate The Country Chart

Album Weeks AtNo.1

Peak Year

“Right or Wrong”
“Does Fort Worth Ever Cross Your Mind”
“Something Special”
7"
“Ocean Front Property”
“Greatest Hits, Volume Two”
“If You Ain’t Lovin’ You Ain’t Livin®
“Beyond the Blue Neon”
“Livin’ It Up”
“Pure Country” (Soundtrack)
“Lead On”
“Blue Clear Sky”
_ “Carrying Your Love With Me”
“OneStepataTime”
_ “Latest Greatest Straitest Hits”
“George Strait”
“The Road Less Traveled”
_"Honkytonkville”
“50 Number Ones”
___“Somewhere Down in Texas”
_ “It Just Comes Natural”
“Troubadour”
“Twang"
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from a lot of different directions.

“We've been dying to get back in the studio,” Kelley adds. “1t’s
a different kind of artistic creativity; it’s constructing something
as opposed to entertaining.”

The group toured with Kenny Chesney and Keith Urban this
summer and also headlined some ef its own fair and festival dates.
“It'sbeen awesome,” Kelley says. “We're finally seeing that there’s
an awareness of who we are and our music. We look out in the
crowd and we're seeing more and more people singing our songs.”

That stands in stark contrast to shows the trio did in 2008, Kel-
ley says. “For the most part, the majority of the audience had no
clue who we were last year. 1t's pretty wild to see it move in baby
steps, a little bit at a time. Hopefully it’s just the beginning.”-

LADY ANTEBELLUM: ANDREW SOUTHAM; STRAIT: VANESSA GAVALYA; HONOR SOCIETY: MATT ALBIAN)

PHILLIPS, CRAIG AND DEAN: MICHAEL GOMEZ; PEE WEE: MATEO GARCIA/ELASTIC PEOPLE
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Honor Society Gets
By With Help From
its Friends

Honor Society has been releasing in-
fectious pop-rock tunes since 2005, but
the band’s goal of releasing an album
always remained out of reach. “At the
time, we were astruggling band, soan
EP was all we could afford,” frontman
Michael Bruno says. The band released
two EPs, including 2007’s “A Tale of
Risky Business,” which drummer Alex
Noyes decided to send to some
friends—who also happened to be
friends with the Jonas Brothers.

Two years later, Honor Society is
playing stadiums, opening for the
Jonases and Jordin Sparks. “Fashion-
ably Late,” the outfit’s cheekily titled
debut, is set for release Sepl. 150na

B

Quick |:l "

MICHAEL BR

between Hollywood Records and
Jonas Brothers. The album, co-writ-
ten by Honor Society and John Fields
and executive-produced by Jonas
Brothers, is set to bring the band’s
multilayered hooks and earnest lyrics
to a wider platform.

The Jonas Brothers have acted as
mentors, helping Honor Society’s
members hone their craft, giving
them advice on their live show and
co-producing a few tracks on “Late.”
“Jonas Brothers took a chance on this
band because they believe in them,”

says Phil Mclntyre, co-manager of

Honor Society and Jonas Brothers.
“Therelationship and support will be

Even without the Jonas Brothers’
assistance, Honor Society’s tireless
promotion has quickly raised its pro-
file. The band’s deal with Verizon led
to in-store signings, and it performed
on various local news stations
throughout 2009. Constant activity
on social networks has resulted in 3
million MySpace plays.

Honor Society has also given free
acoustic shows across the country to
build its fan base, frequently announc-
ing them the day of the performance
on Twitter. The band also gave acoustic
performances of “Where Are You
Now,” the tender single on the sound-
track to the Summit Entertainment

thea:ers at premieres for the film.
“We love popping up, doing
acoustic performances and then
tweeting about them,” bassist An-
drew Lee says. “We've always wanted
to be available to our fans and have
utilized resources like MySpace and
Twitter to make that happen.”
Leading up to the release of “Late,”
Honor Society will be on the road as
part of the Jonas Brothers tour while
simultaneously headlining its Full
Moon Crazy club tour. While Bruno
loves the intimacy of club shows, he
says the arena trek has been an incred-
ible experience. “You dream of play-

yet-to-be-named joint-venture label

€

e

there for along time.”

film “Bandslam,” in various movie

ingarenas when running around as a
kid playing air guitar,” he says. - -

GLORY
DAYS

Propelled by the multiweek No. 1 single “Revela-
tion Song,” Phillips, Craig & Dean debuted atop Bill-
board’s Top Christian Albums chart with their 10th
release, “Fearless.” The INO Records set sold 10,000
copies during its first week, according to Nielsen
SoundScan, and debuted at No. 46 on the Billboard
200—pretty solid for three full-time pastors who’ve
spent the last 18 years juggling music and ministry.

Randy Phillips, Dan Dean and Shawn Craig were
church workers moonlighting as songwriters when
they landed a record deal in1991. Since then, PC&D
have continued to work full-time at churches in
Austin, St. Louis and Dallas, respectively, as well as
record and tour together.

“It’s not only surprising but so humbling,”
Phiilips says of the trio’s hot streak. “We don’t re-
ally fit amold, yet radio has embraced us through
the years with 19 No. 1 songs. It's really all about
finding great songs and great producers who will
bring that song to life with our harmonies.”

Phillips credits producer Bernie Herms for the
new sound on “Fearless.” “Sonically it’s very ag-
gressive and that’s due in large part to Bernie,
who not only musically made it edgy, compelling
and fresh, but he vocally took us apart and put it
back together. | don’t know if I've ever worked
that hard for a producer. He had me growling like
atomcat. He'd say, ‘More texture, more texture.’ On

CRAIG & DEA

one song, ‘Counting on God,” he had me take a
magazine, roll it up and sing through a magazine
into a mic. | just thought this young man had lost
his mind,” Phillips says with a laugh.

INO Records president Jeff Moseley credits “Rev-
elation Song” with spurring album sales. “The song
was birthed out of the Gateway Churchin Dallas and
has been connecting with churches in a major way
for alongtime,” he says of the song, which was writ-
ten by Texas teacher/songwriter Jennie Riddle. “Our
challenge—or Bernie Herms’ challenge—was to get
the song in a structure that would enable radio to
play it. Undoubtedly having a No. 1 song that has
this kind of acceptance and exposure has greatly
impacted the first week of sales. We think this song
willimpact sales of this record for a long time.”

The label bought ads on Facebook and Google
and used them to promote the release. There
were also successful album release concerts dur-
ing the week of release. Shows in Dallas and Or-
lando, Fla., sold out, and hundreds of fans were

turned away.

Moseley says the members’ church jobs keep
PC&D relevant. “With all three guys pastoring
churches, they know up ciose and personai what
people in their churches are experiencing,” he says.
“In some ways, they are the most relevant artists
working today. Every day of the week, they are in
touch with the births, deaths, joys and disappoint-
ments of people. This putsthemin a different place
than simply trying to create a hit.”

—Deborah Evans Price

www.americanradiohistorv.com

LITTLE
ARTIST,
BIG TRACKS

Pee Wee Salinas gained fame as part
of his former Latin boy bands the
Kumbia Kings and Kumbia All Starz,
but the singer/actor is now firing on all
cylinders to promote his solo debut.

“Yo Soy” on EMI Televisa was re-
leased Aug. 11 and this week enters
Billboard’s Top Latin Albums chart at
No. 4, after Salinas made in-store ap-
pearances at major retailers as well
as meet-and-greets in partnership
with Verizon Wireless.

The U.S.-born, bilingual Salinas is
starring in a prime-time Televisa te-
lenovela in Mexico, “Camaleones,”
after winning turns on two Televisa
celebrity talent competitions. “Ca-
maleones” will make heavy use of
songs from “Yo Soy,” produced by
RBD hitmaker Carlos Lara, Luny, Nor-
iega and Kike Santander.

Stateside, the first single, “Cum-
baya,” is No.19 on the Hot Latin Songs
chart, with spins on pop, rhythmic and
regional Mexican stations. Salinas’ for-
mer bands were known for blending
urban sounds with regional Mexican
rhythms, particularly the cumbia.

“l wanted to give people some-
thing different from me. ‘Cumbaya’
is electronic, Colombian, it has Brazil-
ian percussion. It has a little bit of
everything,” Salinas says.

The rest of the album’s songs are
similarly eclectic, combining a pop
sweetness with electronic touches, a
little brass and accordion, and dance-
able uptempo rhythms.

The artist recently wrapped in-
stores at Best Buy, Wal-Mart and Ver-
izon Wireless locations. The Verizon
stops were part of a My Fabulous 15
contest that hosted quiceaiera expos
and meet-and-greets with Salinas,
and teens could enter to win a
quiceanera party for 200 guests with
a performance by the artist.

Meanwhile, Salinas is shuttling back
and forth between the United States
and Mexico to promote “Yo Soy” and
tape the telenovela, which co-stars
labelmate Belinda and former RBD
member Alfonso Herrera. Though
Salinas hosted the MTV Tr3s show
“Bust a Ritmo,” the novela is his first
scripted drama gig.

“| did a lot of touring when | was
younger over there,” he says of Mex-
ico. “Now that I’'m a solo artist, you
have to start from zero.”

—Ayala Ben-Yehuda

www.billboard.biz | 47
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For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com
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PUBLIC AUCTION
“On-Site or Webcast Bidding”

CD REPLICATION
PLANT

ENTERTAINMENT DISTRIBUTION CO.

TUES. & WED,, SEPT. 1 & 2, 10AM
GROVER, NORTH CAROLINA

Featuring Late-Model Modern Equipment!

(21) CD REPLICATION LINES

Packaging Lines; CD/DVD Screen
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Audio  Suites; Compressors,
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BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD’s. LP’s, Books, Cassettes
as low as 50 cents. Your choice from the most
extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
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P.0.Box A Trenton, N.J. 08691-0020
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SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .
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(Advice)
HOW DO YOU MAKE YOUR CLASSIFIED AD PAY?

By running it consistently —
consecutive weeks —for impact!!

Rarely does a prospective
customer reply to an ad the very first time it appears. When that cus-
tomer is ready to buy. Remember, the very week he or she is ready your
advertisement should be in POSITION.
Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!
TOLL FREE
800-233-7524 or 646-654-4697
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MASTERING T-SHIRTS

tangerineMASTERING.com
Grammy winning CD mastering
REISSUES & RESTORATION
201-865-1000

HELP WANTED

~ Alternative Rock Label/

Product Manager
National Independent distributor of
music/video products is seeking an

Alternative Rock Label/Product Manager.
Requires a minimum of 5 years experience
| in alternative rock distribution. Emphasis
on maintaining current label relations and

| growing label portfolio. Relocation to the

Portland OR area is required. We offer a
competitive compensation package anda |
dynamic team environment.

dallegro

Please send resume with salary require-
ment to: Nancy Larson HR Coordinator
nancy.larson@allegromediagroup.com
Fax: 503.492.3080
No phone calls please
EO.E.

00

Drug free environment
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FASHION
Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,

STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog;

W, backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U S. - 928-443-0100)
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

‘HOT DEBUT

>>

WOODSTOCK AT 40

>>

&

BRITT’S BIG BOW

>>

CHART
BEAT

>>[t’s a good week to be named
Williams. Former New York
Yankee Bernie Willlams
celebrates a No. 1on Smooth
Jazz Songs with his first entry, as
- “Go for It” rises 2-1. On Hot
Dance Club Songs, Vanessa
Willlams ends a four-year
absence, as “The Real Thing”
bows at No. 42. The song Is her
seventh chart hit; her first was
1988’s No. 1“The Right Stuff.”

>>“New Divide” leads
Alternative for a 10th week,
making Linkin Park Just the
second act—alongside Red Hot
Chill Peppers—In the chart’s
21-year history to enjoy reigns
of at least 10 weeks with three
or more tracks. The song
follows 2003’s “Numb” (12
weeks) and 2007’s “What I've
Done” (15).

Read Chart Beat
every week at
billboard.com/chartbeat.

It’s Never Too Early To Start Thinking Grammy

And the Grammy race is on!

Despite the fact that it's only the
middle of August, Grammy season is
in full swing.

Because the Grammy Awards broad-
cast has been moved up earlier than
usual—to Jan. 31, 2010—the eligibil-
ity year for consideration has been
shortened by a month.

Allalbums released between Oct. 1,
2008, and Aug. 31, 2009, are eligible
for the Grammy Awards that will be
presented next January. This is a
change from the normal period of Oct.
1 of the previous year through Sept. 30
of the current year.

Complicating matters, most al-
bums that were scheduled for a Sept.
1 release have been shifted to Aug. 31.
The industry followed Whitney

Houston’s move, when her album “I
Look to You” was rescheduled from a
Tuesday, Sept. 1 release to an off-cycle
Monday, Aug. 31 street date. Though
it was never stated that it had anything
to do with Grammy consideration, one
would have to imagine that ensuring
the album'’s eligibility
for the awards was prob-
ably important to the
powers that be.

Houston is a six-time
Grammy winner; she
won her last award for
best female R&B vocal
performance for “It’s Not
Right, But It’s Okay”
from her 1999 set “My
Love Is Your Love.” That effort gener-
ated two other nominations.

What other albums slated for an
Aug. 31 release seem positioned toreap
some Grammy consideration?

They include John Fogerty’s “The
Blue Ridge Rangers Rides Again,” the
Used’s “Artwork,” Trey Songz’
“Ready,” Chevelle’s “Sci-Fi Crimes,”
Pitbull’s “Rebelution” and Miley
Cyrus’ Wal-Mart-exclusive seven-
song EP “The Time of Our Lives.” Of
those litles, Fogerty’s country covers
album seems a good bet for at least
one nomination.

The action begins in earnest Aug.
25, when a bevy of albums that are

OverThe
Counter

KEITH
CAULFIELD

likely candidates for Grammy consid-
eration will be released. Those include
Imogen Heap’s “Ellipse,” Queen Lat-
ifah’s “Persona,” Colbie Caillat’s
“Breakthrough” and David Guetta’s
“One Love.”

An interesting twist to the Grammy
process relates to those
albums that are re-
leased on vinyl before
their physical and digi-
tal versions.

On Aug. 25, Harry
Connick Jr.’s “Your
Songs” will be released
onvinyl, well before the
CDisreleased Sept. 22.
And Pete Yorn’s col-
laboration set with singer/actress
Scarlett Johansson, “Break Up,”
will also be available Aug. 25 on vinyl,
three weeks before the CD hits stores
Sept. 15.

You have to think that, especially in
three-time Grammy winner Connick’s
case, the cutoff date played a role in
the release dates.

An artist can drop a vinyl album in
the nick of time for Grammy consid-
eration and have little to worry about
in terms of cannibalizing CD or digi-
tal album sales or disrupting a
promotional plan. (Grammy rules stip-
ulate that an album has to be commer-
cially available within the eligibility

IVIarI(et \A’at(:l“ A Weekly National Music Sales Report

period, so a vinyl release qualifies.)

There’s another album to look out
for on Aug. 25: seven-time Grammy
winner Willie Nelson’s new jazzy
standards collection, “American Clas-
sic.” His solo debut album for Blue
Note harks back to his 1978 “Star-
dust” albuimm—itself a standards of-
fering—which won Nelson his third
Grammy for his rendition of “Geor-
gia on My Mind.’

To make the new album even more
appealing to Grammy voters: “Ameri-
can Classic” also features collabora-
tions with Diana Krall and Norah
Jones, neither of whom are strangers
to Grammy Awards. Combined, the two
artists have taken home 11 trophies.

Could Nelson make a Santana-like
comeback in terms of sales and acco-
lades with “American Classic”? 1
wouldn’t bet against Nelson. The
standards idea first used on “Star
dust” worked just fine—it’s his best-
selling album in the United States,
according to the RIAA, certified five-
times platinum. And he’s been nom-
inated twice before with Jones in the
best country collaboration with vo-
cals category.

Will “American Classic” be a con-
tender for album of the year? We'll
find out Dec. 4, when the nomina-
tions for the 52nd annual Grammys
are announced.
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@ 32 304 JIMI HENDRIX  Experience Hendrix: The Best Of Jimi Hendrix a 18 13 PHOENIX Wolfgang Amadeus Phoenix ‘3'%’
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S ChP (18 98 10.98) 6‘ GEORGE STRAIT Twang 4 f 12 11 g LOVEGAME &
32 29 434 IP?LE BEAT&E& (18,98 12.08) 1 o MCA NASHVILLE 013173 /UMGN ' _LADY GAGA |': TREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) Py
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U MALEPG SONY CUSTOM MARKETING GROUP 23308°/SONY MUSIC (B.96) — = MICHAEL JACKSON Thriller L m SEX
@ 36 !H| GARTTH BROOKS The Ultimate Hits g g EPIC LEGACT 17986 SONY MUSIC 1 L JEREMIH (MICK SCHULTZ DEF JAM IDIMG) ]
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51 NOW THAT'S WHAT | CALL COUNTRY ;
VARIOUS ARTISTS (CAPITG. NASHVILLE SONY MUSIC UNIVERSAL/UMGN) L 35

; NOW THAT'S WHAT | CALL THE 80S VOL. 2
VARIOUS ARTISTS (EM! UNIVERSAL/ZOMBA/SONY MUSIC)

NEIL DIAMOND The Essential Neil Diamond ¢
LEGAL v COLUMBIA B5681/SONY MUSIC (24.98/17 98)
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Michael Jackson’s “Number Ones” (No. 1on Top Pop (atalog Albums)
comes closer to becoming the top-selling album of 2009 as it sells

Hard Believer __

00

22 Fearless

e ' 23 16} WILCO Wilca (The Album) 49 NOW 29 o &
another 80,000 copies, bringing its year-to-date total to 1.6 miltion. = NONESUCH 516608 WARNER BROS VARIOUS ARTISTS (UNIVERSAL/EMUSONY MUSIC JLG/UME) 845
It’s only 22,000 copies behind Taylor Swift’s “Fearl/ess,”the year's 24 19 1 xltﬁgﬁgiamﬁcgﬁyo’wr:m Dangerous __ 136 IVA(R:lﬁJ?A%,\s‘thmnIuM#M?mEE): PLATINUM EDITION R
current best seller. Meanwhile, Jackson’s three-(D/one-DVD boxed _— ] e e e — e
set “The Ultimate Collection™ earns its best sales week (16,000) and 26 2 | i QQXEAG"Q,Q&E’;,?Q’Y RSM? /,',\ND Big Wsiey And The oG King 21 \ﬁ:uuﬁslIrﬁugsﬁ:\;&g&vss?’sscwﬁ’:noorf%rss MADACY) e £
spends a second week af No. 1 on Top Internet Albums. -l = 2 858
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Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national
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GE gg TITLE 5 X gg TITLE o - Q% TITLE subset of core stores that specialize in those genres.
gi =% 3 ARTIST (MPRINT / PROMOTION LABEL) Eg S 2= ARTIST (IMPRINT / PROMOTION LABEL) EZ <2 $Z ARNST (MPRINT/ PROMOTION LABEL) @ Albums with the greatest sales gains this week.
1 GOTTA FEELING ALRIGHT IF TODAY WAS YOUR LAST DAY Where included, thi d indicates the tit|
o_ »1_ 1_0 THE BLACK EYED PEAS (INTERSCOPE) 28 20 15 puqus aucker (CAPITOL NASHVILLE) 81 46 17 yokermack (ROADRUNNER/RRP) m with ;h; chart's ]argisa:v:r:it ::cr':s? =°
BEST | EVER HAD WETTER (CALLING YOU DADDY) @ "GOD IN ME ) . - ) .
o DRAKE (YOUNG MONEY,CASH MONEY/UNIVERSAL MOTOWN) 27 24 V2 o FEAT ERIKA SHEVON (GET MONEY GANG CAPITOL) 57 B L1ARY MARY FEAT. KIERRA SHEARD (MY BLOCK/COLUMBIA) i :::‘zfagi";‘?:;’é::";:r‘::;tda‘g":';ao‘a;he title with
Y73 — ll I .
YOU BELONG WITH ME @ BIG GREEN TRACTOR NEW DIVIDE
o 3 16 TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC) 34 8 JASON ALDEAN (BHOK_EEBOW) 53 50 n LINKIN PARK (Ml\CH\NE SHOP/WARNER BROS ) Indicates album entered top 100 of The Billboard 200
- e KNOCK YOU DOWN 25 16 19 BIRTHDAY SEX sl 51 s SO FINE CLENTI(38 and has been removed from Heatseekers chart.
KERI HiLSON FEAT. KANYE WEST & NE-YO (MOSLEY/ZONE 4/NTERSCOPE) JEREMUH (MICK SCHULTZ/OEF JAM/IDJMG) SEAN PAUL (VP/ATLANTIC)
o USE SOMEBODY @ a3 13 HER DIAMONDS @ 56 17 'LLJUST HOLD ON T PRICING/CONFIGURATION/AVAILABILITY
_KINGS OF LEON (RCA/RMG) RO8 THOMAS (EMBLEM ATLANTIC) BLAKE SHELTON (WARNER BROS (NASHVILLE}/WRN) CD/Cassette prices are suggested list or equivalent prices, which
WAKING UP IN VEGAS @ 37 12 "SUMMER NIGHTS @ NEVER SAY NEVER are projected from wholesale prices. D' after price indicates album
g KATY PERRY (CAPITOL) RASCAL FLATTS (LYRIC STREET) %5 5 THE FRAY (EPIC) only available on DualDﬁiscA CD/_DVD after prige indicates CD/DVD
1 LOVEGAME @ 39 13 BOOTS ON @ B "BAREFOOT AND CRAZY combo only a;anlable._d DualDisc a.vallablpe.v ® co/zvp combo
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/NTERSCOPE) RANDY HOUSER (UNIVERSAL SOUTH) s JACK INGRAM (BiG 1AL HINE) ;‘L’)Ial'lgb;e 'gt !C:ezgc'j"g"f;l 'z :;::a:flanr:r'th:rog::fq;: ai:g'i':
HOTEL ROOM SERVICE PEOPLE ARE CRAZY @ IT'S A BUSINESS DOING PLEASURE WITH YOU S o ne ) i St
° PITBULL (MR 305/POLO GROUNDS/J/RMG) B3 32 5 5 [y CURRINGTON (MERCURY NASHVILLE) 60 5 i mcoraw (Cure) cates title is exclusive to one account or has limited distribution.
o BREAK UP 34 2p 24 THECLIMB @ 63 3 ONLY YOU CAN LOVE ME THIS WAY
MARIO FEAT. GUCCI MANE & SEAN GARRETT (3RD STREET/VRMG) MILEY CYRUS (WALT DISNEY/HOLLYWOOD) KEITH URBAN (CAPITOL NASHVILLE) SONG CHARTS
EVERY GIRL YOU FOUND ME SIDEWAYS
W 'YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWH) 22 Rl THE FRAY (EPIC) 60 59 22 DIERKS BENTLEY (CAPITDL NASHVILLE) See legends on.respective chart pages for the Billboard Hot 100
Q DOWN 3s 25 11 EGO Q 61 3 WELCOME TO THE FUTURE and Hot R&B/Mip-Hop Songs.
JAY SEAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) BEYONGE (MUSIC WORLD'COLUMBIA) BRAD PAISLEY (ARISTA NASHVILLE) o . ——
OBSESSED @ LIVING FOR THE NIGHT @ 21 GUNS RADIOTAIRE R
@ MARIAH CAREY (ISLAND/IDJMG) 409 Gronge sTRaIT (MCA NASHVILLE) 62 5 Gaeew oav (REPRISE) :ot 100C:1_rpt|_ay, :ock Sc:gtsLHSt (Siguntry sdoEgts_, r-f_t Rlap -
ATV T 7 T I R ETT B b ongs, Hot Latin Songs and Latin Airplay charts
| KNOW YOU WANT ME (CALLE OCHO) HALO @ LOVE YOUR LOVE THE MOST Sk ALY ! . -
13 PITBULL (ULTRA) 38 ¥ 2  BEYONCE (MUSIC WORLD COLUMBIA) ] 64 3 *ERIC CHURCH (CAPITOL NASHVILLE) ;’reo:32':;';“3:;°;;;:;:°g:;:::;ff::kd:;ab;“:j’r:z‘;rbgf";‘iz”
m PRETTY WINGS 39 38 35 SECOND CHAINCE @ 66 9 WILD AT HEART impressions, computed by cross-referencing exact times of air-
MAXWELL (COLUMBIA) _ SHINEDOWN (ATLANIIC) GLORIANA (EMBLEM/REPRISE WARNER BROS WRN) play with Arbitron listener data. Mainstream Top 40, Adult
15 PLEASE DON'T LEAVE ME 40 42 48 LOVE STORY @ 74 2 GETTIN' YOU HOME (THE BLACK DRESS SONG) Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,
PINK (LAFACE/JLG) TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC) CHRIS YOUNG 1RCA NASHVILLE) Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
@ BATTLEFIELD a1 43 11 LAST CHANCE LIl MAKE HER SAY Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay,
JORDIN SPARKS (19/JIVE/JLG) GINUWINE (NOTIF) ASYLUM/WARNER BROS.} KID CUDI FEAT. KANYE WEST & COMMON {G.0.0.0/UNVERSAL MOTOWN) and Smooth Jazz Songs are ranked by total detections.
Q GOOD GIRLS GO BAD 42 30 19 DON'T TRUST ME @ 720 10 ON THE OCEAN @ Songs showing an increase in audience (or detections)
COBRA STARSH FEAT.LEIGHTON MEESTER (DECAYDANCEFUELED BY RAMEXATLANTICRR? 30H13 (PHO1D FIMISH ATLANTIC/RRP) K'JON (UP&UP/OEH TYME/UNIVERSAL REPUBLIC) over the previous week, regardless of chart movement.
FIRE BURNING @ ICE CREAM PAINT JOB . COME BACK TO ME Where inciuded, this award indicates the title
U SEAN KINGSTON (BELUGA HEIGHTS/EPIC) g7l 88 DORROUGH (NGENIUS/ET) 68 BLE _DAVID COOK (19/RCA RMG) m m with the chart’s largest airplay increase.
m SUCCESSFUL Q 49 10 SMALL TOWN USA @ 72 3 SOUNDS LIKE LIFE TO ME
DRAKE FEAT. TREY SONGZ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWH) JUSTIN MOORE (VALORY) DARRYL WORLEY (STROUDAVARIOUS} RECURRENT RULES
20 BOOM BOOM POW @ 4 7 TRUST 70 68 20 OUT LAST NIGHT Songs are removed from the Billboard Hot 100 and Hot 100
THE BLACK EYED PEAS (WILL | AM/INTERSCOPE)  KEYSHIA COLE OUET WHTH MONICA (MANWGEFFENINTERSCOPE) KENNY CHESNEY (BNA) Airplay charts simultanecusly after 20 weeks on the Billboard
@ SHE WOLF @ 53 4 BE ON YOU 0 =0 WASTED Hot 100 and if ranking below No. SO. Songs are removed from
__SHAKIRA (SONY MUSIC LATIN/EPIC) FLO RIDA FEAT. NE-YO {(POE BOY/ATLANTIC) GUCCI MANE FEAT. PLIES {MIZAY/SO ICEY/WARNER BRDS ) Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No
@ THROW IT IN THE BAG @ 54 4 AMERICAN RIDE @ 75 11 NOT MEANT TO BE 50. Songs are removed from Hot Country Songs after 20 weeks
FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAMADJMG) TOBY KEITH (SHOW S0G NASHVILLE) THEORY OF A DEAOMAN {604/ROADRUNNER/RRP) if ranking beloyv No. 10 in detections or audlernce. provided that
™ YOURS I NEED A GIRL @ SAY HEY (I LOVE YOU) they are not still gaining enough aud!ence pomts.to buliet or if
== JASON MRAZ (ATLANTIC/RRP) 48 44 12 1oy SONGZ (SONG BOOK/ATLANTIC =1 ICHAEL FRANT & SPEARHEAD (B00 500 WEXANTH UNVERSAL REFUELI) ‘thY rank ge'f_w No. 10 :I"d POfS: attlh": °°“Se°:'lvse week of
RUN THIS TOWN POKER FACE I LOOK TO YOU audience decline, .regar ess of total chart weeks. pngs are
@ 35 4 JaY2, RIHANNA & KANYE WEST (ROC NATION) 49 45 28 |0y Gach (STREAMLINEKONLIVE CHERRYTREENTERSCOPE) 74 732 Ny HOUSTON (ARISTA'RIG) :’g‘}‘;ﬁg_:ﬁ: ::;’:;:ﬁ?";lf’i:& zgf‘;:::gi;:fr:":i‘rﬁ;':
@ 270 At NO SURPRISE 50 41 10 YOU'RE A JERK @ - 1 FALLING FOR YOU charts after ZC‘) weeks if ‘ranking below No. 20. Descending
DAUGHTRY (19 RCA RIMG) NEW BOYZ (ASYLUM/WARNER BROS.) e COLBIE CAILLAT (UNIVERSAL REPUBLIC) songs are removed from Adult Contemporary and Adult Top 40

after 20 weeks if ranking below No. 15, after 26 weeks if ranking
below No. 10, or after 52 weeks if ranking below No. S.
Descending songs are removed from the Adult R&B, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 15.

93 1ons. comprised of top 40, adult contemporary, R&B/h ountry, rock. gospel Latin, and Christian formats,
onically monitored 24 hours a day, 7 days a week. This data Is used to ccmpile The Billboard Hot 100.
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wif o5 55 TITLE pE HEES TITLE o piE 5e TITLE w ® CD single available. ® Digital Download available. & DVD
EZ =2 £Z ARTIST (IMPRINT/ PROMOTION LAB! £3 =z 23 E% X ]
£E= Sz 23 {IMPRINT / PR 10N LABEL) ] EZ3 53 23 ARTIST (MPRINT/ PROMOTION LABEL) EZ Sz =3 AATIST (IMPRINT / PROMOTION LABEL) ] single available. © Vinyl Maxi-Single available. @ Vinyl single
0 _ 9 PARTY IN THE U.S.A. =26 21 YOU'RE A JERK 81 43 12 PEOPLE ARE CRAZY available. @ CD Maxi-Single available. Configurations are not
- A MILEY CYRUS {HOLLYWDOD) N 5 NEW BOYZ (ASYLUM/WARNER BROS ) BILLY CURRINGTON (MERCURY NASHVILLE) included on all singles charts.

| GOTTA FEELING I'M IN MIAMI TRICK NEED YOU NOW
S THE BLACK EYED PEAS (INERSCOPE) @ AT s (PARTY ROCK/INTERSCOPE) = 1 LhDy awTeBELLYW (cAPITOL NASHVILLE) HOT DANCE CLUB SONGS

o =i RUN THIS TOWN @ 2 3 ONE TIME 53 34 68 I'M YOURS (4] Compiled from a national sample of reports from club DJs.

= JAY-Z, RIHANNA & KANYE WEST (ROC NATION) JUSTIN BIEBER (ISLAND/IDJMG) JASON MRAZ (ATLANTIC/RRP) o @ Titles with the greatest club play increase over the previous week.

< DOWN @ y WHATCHA SAY @ Al IMMA STAR (EVERYWHERE WE ARE)

g JAY SEAN FEAT. LIL WAYNE (CASH MONEY/UNNERSAL REPUBLIC) JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) JEREMIH (MICK SCHULTZ/DEF JAM/IDIMG) This award indicates the title, currently below the top 20 and on
Ep USE SOMEBODY m @ 53 3 THROW IT IN THE BAG 56 47 9 ALRIGHT .8 the chart the week before, with the largest increase in points.
S5 KINGS OF LEON (RCA RMG) - Nl FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAWIDJMG) DARIUS RUCKER (CAPITOL NASHVILLE)
$0% T -

2o GOOD GIRLS GO BAD BREAK UP EVERY GIRL

283 COBRA STARSHP FEAT LEGHTON MEESTER L AVIANGERUELED BY RAVENATLATILRRP: 3 MARIO FEAT. GUCCI MANE & SEAN GARRETT (3D STREET/YRMG) e 5. (10 YOUNG MONEY (YOUNG MONEY, GASH MONEYAINVERSAL MOTOWN) AWARD CERT' LEVELS

€85 YOU BELONG WITH ME [ G

€93 ICE CREAM PAINT JOB @ ALREADY GONE ALBUM CHARTS

2 gfz, TAYLOR SWIFT (BIG MACHINE) 32 2 5 DORROUGH (NGENIUS/E 1} 6 3 KELLY CLARKSON | | %/HiA/RMG) ® Recording Industry Assn. Of America (RIAA) certification for
8= SHE WOLF a3 22 5 JUMP sg 42 {7 PLEASE DON'T LEAVE ME net shipment of 500,000 albums (Gold). B RIAA certification for
ge" SHAKIRA (SONY MUSIC LATIN/EPIC) FLO RIDA FEAT. NELLY FURTADD (POE BOY/ATLANTIC) PINK (LAFACE ILG) net shipment of 1 million units (Platinum). ) RIAA certification
£5 for net sh f I D o). N

g9t SEND IT ON i/ DON'T TRUST ME DAYLIGHT or net shipment of 10 million units (Diamond). Numeral within
é,?g é DISNEY'S FRIENOS FOR CHANGE (WALT DISNEY/HOLLYWOOD) @ 33 4 30H!3 (PHOTO FINISH/ATLANTIC/RRP) 62 3 MATT & KIM (FADER LABEL) Platinum or Diamond symbol indicates album’s multi-platinum
529 v L d double alb with a running time of
8Ty HOTEL ROOM SERVICE MAGIC THAT'S NOT MY NAME level Eor boxed sets, and double a ums witl g

8§ PITBULL (MR 305,POLO GROUNDS/J/RMG) 35 24 2 o enn GomeEz (WALT DISNEY) 80 3B 31 1y ring TinGs (cOLUMBIA) = 100 minutes or more, the RIAA multiplies shipments by the num-
358 ber of discs and/or tapes. () Certification for net shipments of
287 FIRE BURNING POKER FACE SUMMER NIGHTS ; i . ;

] SEAN KINGSTON (BELUGA HEIGHTS/EPIC) B8 %6 38 |y Guch (STREAUNEKONLVE CHERRVIREENTERSCOPE) 81 55 T pascaL FLATTS (VRIC STREET) 100,000 units (Oro). [ Certification of 200,000 units (Platino).
vg; BOOM BOOM POW MAKE HER SAY RIGHT HOLNE Certification of 400,000 units (Multi-Platino).

o .

ggg THE BLACK EYED PEAS (WILL.I. AM/INTERSCOPE) 37 B 6 CUD FEAT KANYE WEST & COMMON (G 0.00.UNVERSAL MOTOWN) 62 59 27 fignia (PDE BOY ATLANTIC) 2 A LEE A

e OBSESSED @ BROKEN i HER DIAMONDS il )

5ac MARIAH CAREY {15LAND/ DJVG) LIFEHOUSE (GEEFEN/INTERSCOPE) 83 63 13 pog omas EmBLEwATLANTIC) gran it f?nci’l'l?;op:?éddia‘::‘:;g‘zs(;‘Ga‘:i'::'m)

525 - > X

EQE IJBREl(?TUlIJNExﬂig/c};;‘ﬁﬁil\:n)nNEY/UNIVERSAL oG @ 45 3 SAY HEYS (I LOVF YOU) @ EILL CE\s,(ﬁ\DC UFQTE THE DANCE FLOOR Numeral within platinum symbol indicates song's multiplatinum level.
gs o BATTY'LEFIELD = ) MICHAEL FRANT & SPEARHEAD (800 B00 WAXANTH-UNNERSAL REPUEUC) 5 A A (ROBBINS) RIAA certification for net shipment of 500,000 singles (Gold).

pagd
g% E JORDIN SPARKS (19 JIVE JLG) 48 10 msxfﬁsﬁgy NEVER @ il WS:CEEASLNE?:B[:OING RN YER
Sod KNOCK YOU DOWN ToES = JUST DANCE MUSIC VIDEO SALES CHARTS

2 it . .

22§ KERI HILSON FEAT KAYE WEST & NEYO (MOSLEY201E 4INTERSCOPE) 41 30 3 1. rowN BAND (HOVE GADWIATLANTICEIGGER PCTURE) 66 66 57 |y cach rar COLBY DOONS [STREAMLAEKONLVENTERSCOPE) R aacldlcertinicatioplion cshipmen e 25,800l lion
80g L video singles. ' RIAA gold certification for net shipment of
352_ WANTED , e 41 2 THE CLIMB 87 54 6 HE COULD BE THE ONE 50,000 units for shortform or longform videos. B RIAA platinum
5.2 JESSIE JAMES (MERCURY/IDJMG) MILEY CYRUS (WALT DISNEY/HOLLYWOOD) HANNAH MONTANA (WALT DISNEY) certification for net shipment of 50,000 units for video singles.
:QS 21 GUNS a3 23 7 FALLING FOR YOU 68 49 2 WILD AT HEART ] RIAA platinum certification for sales of 100,000 units for
5% GREEN DAY (REPRISE) COLBIE CAILLAT (UNIVERSAL REPUBLIC) GLORIANA (EMBLEMREPRISEWARNER BROS. (NASHVILLEYWRN) shortform or longform videos. Numeral within platinum symbol
58 haoR oo I
= LOVE DRUNK NO SURPRISE SMALL TOWN USA indicates song’s multiplatinum levet.,
[ 5] 44 37 15 i) - 1
it 80YS LIKE GIRLS (COLUMBIA) DAUGHTRY (19/RCA/RMG) JUSTIN MOORE (VALORY)
3 L1 E——
ﬁ%i NEW DIVIDE ® 45 28 17 BIRTHDAY SEX 70 50 3 SEXY BITCH DVD SALES/VHS SALES/VIDEO RENTALS
£z2 LINKIN PARK (MACHINE SHOP/WARNER BROS ) JEREMIN (MICK SCHULTZ/DEF JAM/IDIMG) - DAVID GUETTA FEAT. AKON (GUNVASTRALWERKS/CAPITOL) @ RIAA gold certification for net shipment of 50,000 units or $1 mil-
gfg BIG GREEN TRACTOR a6 31 20 'F TODAY WAS YOUR LAST DAY 71 69 27 SEX ON FIRE u lion in sales at suggested retail D"F?-._R'AA platinum certification
%35 JASON ALDEAN (BROKEN BOW) NICKELBACK {ROADHLNNER. RRP) KINGS OF LEON (RCA RMG) for sales of 100,000 units or $2 million in sales at suggested retail
3352 WAKING UP IN VEGAS HERE WE GO AGAIN LOVE STORY price. ' IRMA gold certification for a minimum sale of 125,000 units
g g; KATY PERRY (CAP(TOL 47 39 8 o iovamo (HOLLYWGO0D) L7271 A6 Lo e B MACHINE) or adollar vfolurlne of2§9orgglion§t re;a;for_ltlheatrlcally rel:z;edtp(:}
g%s | KNOW YOU WANT ME (CALLE OCHO) 'SECOND CHANCE TRUN TO YOU EeieT=H EHE R s AR LIS el Ol LI OELRT SRR SR L AR
E:% PITBULL (ULTRA) 48 36 3 SHINEDOWN (ATLANTIC) T3 57 19 LADY ANTEBELLUM (CAPITOL SASHVILLE) ® for non-theatrical tl.tles. IRMA platinum cemﬁca_n?n for a minimum
o%: L G sale of 250,000 units or a dollar volume of $18 million at retail for
Iog OVEGAME 48 44 29 HALO @ = W4 SMILE X theatrically released programs, and of at least 50,000 units and $2
598 LADY GAGA (STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOPE) BEYONCE (MUSIC WORLD/COLUMBIA) UNCLE KRACKER (TOP DOG/ATLANTIC million at suggested retail for non-theatrical tities.
o HOT MESS B @ 2 sVEET DREAMS _ ,5 I'M ON A BOAT
%ég COBRA STARSHIP (DECAYDANCE/FUELED BY RAMENRRP) BEYONCE (MUSIC WORLD;COLUMBIA) ! THE LONELY ISLAND FEAT. T-PAIN (UNIVERSAL REPUBLIC)
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Z  ARTIST (MPRINT / PROMOTION L ABEL)

1 11 AN cotva FEELING
X THE BLACK EYED PEAS (INTERSCOPE)

2 I

WEEKS

om
Bk

WAKING UP IN VEGAS
KATY PERRY (CAPITOL}
" jp) YOU BELONG WITH ME
& TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

4 13 KNOCK YOU DOWN
KERI HILSDN FEAT. KANYE WEST & NEYO (MOSLEY/ZONE 4INTERSCOPE)
16

rogn

LOVEGAME
“1 _LADY GAGA 15TREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
GOOD GIRLS GO BAD
* COBRA STARSHIP FEAT LEIGHTON NEESTER DFCAYDANCEFUELED Y RAMENATLANTIGRR,
USE SOMEBODY
KINGS OF LEON RCA RMG)
BATTLEFIELD
JORDIN SPARKS (19/JIVE/JLG)
FIRE BURNING
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
BEST | EVER HAD
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
20 I KNOW YOU WANT ME (CALLE OCHO)
PITBULL (UL1RA}
NO SURPRISE
DAUGHTRY ' 9/RCA/RMEG)
LT DOWN
LT (R Ja Sean FEAT LL WAYNE (CASH MOREVUNVERSAL FEPLBLL)
PLEASE DON'T LEAVE ME
PINK (LAFACE JLG)
1373 DON'T TRUST ME
S%_30H13 (PHOTO FINISH/ATLANTIC/RRP)
800M BOOM POW
LES ER THE BLACK EYED PEAS (WILL.| AM/INTERSCOPE
SHE WOLF
15 SHAKIRA (EPIC)
HOTEL ROOM SERVICE
PITBULL (MA. 305/POLO GROUNDS/S/RMG!
NOT MEANT TO BE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
LOVE DRUNK
BOYS LIKE GIRLS (COLUMBIA)
12 NEVER SAY NEVER
“5 THE FRAY (EPIC)
IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADRUNNER/RRP)
5 PARTY IN THE U.S.A.
MILEY CYRUS (HOLLYWOOD)
SO FINE
SEAN PAUL (VP/ATLANTIC)
HER DIAMONDS
ROB THOMAS (EMBLEM/ATLANTIC!
OBSESSED
MARIAH CAREY (ISLAND/IDJMG)
0 6 NEW DIVIDE
LINKIN PARK (MACHINE SHOP/WARNER BROS.)
31 g HUSH HUSH
THE PUSSYCAT DOLLS FEAT. NICOLE SCHERZINGER (NTERSCOPE
4+ 1 DO NOT HOOK UP
*_KELLY CLARKSON (19/RCA/RMG)
g RADAR
BRITNEY SPEARS (JIVE/JLG)
BIRTHDAY SEX
_JEREMIH (MICK SCHULTZ/OEF JAM/IDJMG)
g I'MIN MIAMI TRICK
LMFAD (PARTY ROCK/INTERSCOPE
b SWEET DREAMS
BEYONCE (MUSIC WORLO/COLUMBIA}
SAY HEY (I LOVE YOU)
. MICHAEL FRANTI & SPEARHEAD (BOO BOO WAX/ANTHUNIVERSAL REPUBLIC)
ONE TIME
JUSTIN BIEBER (ISLAND/IDJMG)
| WANNA
THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE)
21 GUNS
GREEN DAY (REPRISE)
WANTED
JESSIE JAMES (MERCURY/IDJMG)
WHATCHA SAY
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.

EVERY GIRL
YOUNG MONEY (YOUNG MONEY/CASH MONEY;UNVERSAL MOTOWN
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The Eagles have been charting on Adult Contemporary since June
17,1972, but this week the Rock and Roil Hall of Famers achieve a
career first. The band has charted five hits from one album, as “i
Don’t Want to Hear Anymore” bows at No. 27. (View the fist in full
at billboard.biz/charts.)

The song is the band’s 23rd AC entry and the fifth from “long
Road out of Eden” to scale the survey. “No More Cloudy Days,”
first available as a live version, reached No. 3 in 2005 before a
studio recording was included on “Eden” in 2007. “How Long”
accompanied the
album’s arrival and
peaked at No. 7 on ! ’ .

%
. .::E’. ! ARTIST (IMPRINT / PROMDTION LABEL)

g TITLE
0 1 23 THE CLIMB |
K MILEY CYRUS (WALT DISNEY/HOLLYWB0O) |
I'M YOURS
= 1= JASON MRAZ (ATLANTIC/RRP]
3y YOU FOUND ME
THE FRAY (EPIC)
4 3 43 LOVE STORY
£ TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
a 57 COME ON GET HIGHER
L. iy MATT NATHANSON (VANGUARL CAPITOL)
BETTER IN TIME
6 5 # LEONA LEWIS (SYCO ! BMG)
=5 WHAT ABOUT NOW
7 748 DAUGHTRY (RCA/RMG!
& g 43 LOVE REMAINS THE SAME
£ GAVIN ROSSDALE (INTERSCOPE)
o- g 14 HER DIAMONDS
3 ROB THOMAS (EMBLEM/ATLANTIC)
1,2,3,4
@ 10 17 PL’AIN’WHI’TE T'S (HOLLYWOQD)
“Q 11 33 HOTNcCoOLD
3z =1 KATY PERRY (CAPITOL,
: LUCKY
_'2 1219 Jison mAaz & coLsie CAILLAT (ATLANTIC/RRP}
@ 13 19 HERE COMES GOODBYE
’ RASCAL FLATTS (LYRIC STREET/HOLLYWOOD) =
@ 14 5 MeUSl YOU BELONG WITH ME |
o RELICTNN TAYLOR SWIFT (56 VACHNEUVERSAL REPUBLIC)
W 16 5 PLEASE DON'T LEAVE ME
‘ i PINK ;LAFAC_E/JLG‘,
@ 15 10 NO SURPRISE
- DAUGHTRY /19 RCA RMG}
@ 17 13 COME BACK TO ME
b DAVID CODK (19/RCA/RMG)
@ 18 g ELECTRICITY
EWHV’_DECCA__E_RQADWAV’_DE_CCA_,__»
-~ 19 15 |F TODAY WAS YOUR LAST DAY
- " NICKELBACK (ROADRUNNER/RRP).
@ I SHE IS LOVE
PARACHUTE {MERCURY/IDJMG)
n 90 5 CLOSER TO LOVE
= MAT KEARNEY (AWARE C OLUMBIA)
a 23 14 SECOND CHANCE
SHINEDOWN (ATLANTIC)
oAt HEART ON MY SLEEVE
%’ 3 2 % MICHAEL JOHNS (TRP/DOWNTDWN)
@ 55 5 |LOOKTOYOU
8 . WHITNEY HDUSTON {ARISTA/RMG)
e:. 04 2 FALLING FOR YOU
L  COLBIE CAILLAT (UNIVERSAL REPUBLICY

ol

egol ©

31

-

e

1

17

(=2

IS

8

.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
HER DIAMONDS
ROB THOMAS (EMBLEM/ATLANTIC)
NO SURPRISE
DAUGHTRY (19 RCA/RMG)
PLEASE DON'T LEAVE ME
PINK (LAFACE JLG)
USE SOMEBODY
KINGS OF LEON (RCA RMG)
SECOND CHANCE
SHINEDOWN (ATLANTIC)
WAKING UP IN VEGAS
3 KATY PERRY (CAPITOL
COME BACK TO ME
DAVID COOK {19, RCA. RMG)
IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROAORUNNER/RRP)
FALLING FOR YOU
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
YOU BELONG WITH ME
TAVLDR SWIFT 151G MACHINE, UNIVERSAL REPUBLIC)
NEVER SAY NEVER
THE FRAY (EPIC)
| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)
CLOSER TO LOVE
MAT KEARNEY {AWARE COLUMBIA)
SHE IS LOVE
PARACHUTE (MERCURY/IDJMG)
21 GUNS
GREEN DAY (REPRISE)
SAY HEY (I LOVE YOU)
MICHAEL FRANTI & SPEARHEAD (B0 BOO WAX/ANTHUNVERSAL REPUBLIC)

[TITE SMILE
(11120 UNCLE KRACKER (TOP DOG/ATLANTIC)

STARING DOWN

~_COLLECTIVE S0UL (LOUO & PROUD/ROADRUNNER/RRP)

STAY
SAFETYSUIT (UNIVERSAL MOTOWN)

 BATTLEFIELD

JORDIN SPARKS (19/JIVE/JLG)

g NEW DIVIDE
*_LINKIN PARK (MACHINE SHOP/WARNER BROS.)

Adult Contemporary @ 19

in January 2008. V..

“Busy Being g%
Fabulous™ (which 22 21 a7
reached a No. 12

peak, July 2008) and san
“what Do | Do With 38 %523 9
My Heart” (No. 13, —
December 2008) EAGLES 25 25 16
followed.

56 Go to www.billboard.biz for complete chart data

| DO NOT HOOK UP

KELLY CLARKSON (19/RCA/RMG)

99 TIMES

KATE VOEGELE {MYSPACE/OGC/INTERSCOPE)
LOVEGAME

LADY GAGA (STREAMUNE/KONLIVE/CHERRYTREE/INTERSCOPE

BOOM BOOM POW
THE BLACK EYED PEAS (WILL.I AM/INTERSCOPE}

Billbeard.

TITLE
ARTIST {IMPRINT / PROMOTION LABEL)

1+ 1 11 EEAlNEW DIVIDE i
_RERZS) LINKIN PARK (MACHINE SHOP/WARNER BROS.)
e - N | SHOP/WARNER BROS.)
2 2 11 SOUND OF MADNESS
K SHINEDOWN (ATLANTIC)
n 2 4 THEFIXER
PEARL JAM (MONKEYWRENCH)
‘4 4 1 USESOMEBODY
KINGS OF LEON (RCA RMG)
H ] § 11 PANIC SWITCH
] L} . _SILVERSUN PICKUPS (DANGERBIRD)
21 GUNS
6 s n GREEN DAY (REPRISE)
JARS
‘u‘l 9 8 Chevelie eoic
CHAMPAGNE

e_ 10 il CAVD (REPRISE}

"% 7 11 AINTNO REST FOR THE WICKED
§ " CAGE THE ELEPHANT (DSP/JIVE/ILG)

11 BURN IT TO THE GROUND
NICKELBACK (ROADRUNNER/RRP)
WHISKEY HANGOVER

GODSMACK (UNIVERSAL REPUBLIC)
YOU'RE GOING DOWN

SICK PUPPIES (RMR VIRGIN CAPITOL)

{1 FEEL GOOD DRAG

ANBERLIN (UNiVERSAL REPUBLIC)

14 11 NOTION

KINGS OF LEON (RCA/RMG

15 5 UPRISING

" _MUSE (WARNER BROS.)

SAVIOR

RISE AGAINST (DGC/INTERSCOPE

| GET OFF

HALESTORM (ATLANTIC)

NO YOU GIRLS

_FRANZ FERDINAND (DOMINO/EPIC

11 ! DONT CARE

APQOCALYPTICA FEAT. ADAM GONTIER (20-20/JIVE/JLG
IGNORANCE

PARAMORE (FUELED BY RAMEN/ATLANTIG/RRP)
SEASONS

THE VEER UNION (UNIVERSAL MOTOWN)
SECOND CHANCE

SHINEDOWN (ATLANTIC)

THE NIGHT
I__24 W 3 DISTURBED (REPRISE)
25 7 SHE'S A GENIUS

JET (FIVE SEVEN/CAPITOL)

(HITAE | WILL NOT BOW i
| BREAKING BENJAMIN (HOLLYWOOD) i
CHECK MY BRAIN

ALICE IN CHM (VIRG!N/CAPITOL

KNOW YOUR ENEMY

GREEN DAY (REPRISE)

I'VE GOT FRIENDS

MANCHESTER ORCHESTRA (CANVASBACK/COLUMSBIA]

™Y 3, & L GOCRAZYF|DONT GO CRAZY TONIGHT
- U2 (ISLAND, INTERSCOPE)

A LOOKING IN VIEW

30 aa | ALICE IN CHAINS (VIRGIN/CAPITOL)
-~ 1901
QJ’ 2 6 PHOENIX (LOYAUTE/GLASSNDTE)
@ 36 {3 HELP I'M ALIVE
b, METRIC (METRIC/LAST GANG)
:m: 33 4y SOMETIME AROUND MIDNIGHT
3 THE AIRBORNE TOXIC EVENT (MAJORDOMO/SHOUT! FACTORYISLAND/IDJMG)

11 DROWNING (FACE DOWN)
SAVING ABEL (SK:DDCO/VIRGIN/CAPITOL
i .“ LIFELINE
3 PAPA ROACH (DGC/INTERSCOPE)
ALL NIGHTMARE LONG
METALLICA (WARNER BROS )
d 40 1 LIFE IN TECHNICOLOR 11
U covopuay (CspiToL)
46 2 WHYIAM
DAVE MATTHEWS BAND (BAtA RAGS/RCA/RMG)
5 BY THE WAY
THEORY OF A OEADMAN (604/ROADRUNNER/RRP)

YOU NEVER KNOW
WILCO {NONESUCH/WARNER 8ROS.)
3 ONE DAY

| _MATISYAHU (JOUB/OR/EPIC)

IT'S ALRIGHT

311 (VOLCANO/JLG
2 HARD TO SEE
~_FIVE FINGER DEATH PUNCH (PROSPECT PARK
15 19 SCARLET LETTERS

MUDVAYNE (EPIC)
g THISISIT
STAIND (FLIP.ATLANTIC)

FAR FROM OVER
REV THEORY (VAN HOWES/MALOOF/DGC/INTERSCOPE
SAY HEY (I LOVE YOU)
MICHAEL FRANTI & SPEARHEAD (BOO BOO WANANTHUNIVERSAL REPUBLIC):

HEARTLESS
a5 THE FRAY (EPIC)

m FIREFLIES
OWL CITY (UNIVERSAL REPUBLIC

50 44 1 FUNNY THE WAY IT IS

3 DAVE MATTHEWS BAND iRCA/RMG)

Breaking Benjamin (pictured) and Alice in
Chains each preview new albums due Sept.
29 with lofty debuts at Nos. 25 and 26,
respectively, on Rock Songs. The former
act offers its fourth set, “Dear Agony,”
while the latter releases “Black Gives Way
to Blue,” its first album in 14 years.
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ARTIST (IMPRINT / PROMOTION ¢ ABEL)

"3 I NEW DIVIDE
RERLLSY LINKIN PARK (MACHINE SHOP/WARNER BROS.)

~ PANIC SWITCH

SHVERSUN PICKUPS (DANGERBIRD)

THE FIXER
PEARL JAM (MONKEYWRENCH)

21 GUNS
GREEN DAY (REPRISE)

AIN'T NO REST FOR THE WICKED
CAGE THE ELEPHANT (DSP/JIVE/LG

NOTION

KINGS OF LEON (RCA/RMG)
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SAVIOR

RISE AGAINST (DGC/INTERSCOPE)
SOUND OF MADNESS
SHINEDOWN (ATLANTIC

UPRISING
MUSE (WARNER BROS

IGNORANCE

PARAMORE (FUELED BY RAMEN/ATLANTIC/RRP)
NO YOU GIRLS

FRANZ FERDINAND (DOMINO/EPIC

FEEL GOOD DRAG

ANBERLIN (UNIVERSAL REPUBLIC

USE SOMEBODY

KINGS OF LEON (RCA RMG)

YOU'RE GOING DOWN
SICK PUPPIES (RMR/VIRGIN/CAPITOL)

JARS
CHEVELLE (EPIC

I'VE GOT FRIENDS

_ MANCHESTER ORCHESTRA (CANVASBACK/COLUMBIA)
HELP I'M ALIVE

METRIC (METRIC/LAST GANG

SHE'S A GENIUS
JEY (FIVE SEVEN/CAPITDL

IT'S ALRIGHT

311 (VOLCANO/JLG)
SECOND CHANCE
SHINEDOWN (ATLANTIC

WISHING WELL

__THE AIRBORNE TOXIC EVENT (MAJORDOMOSHOUT! FACTORYASLARDVIDIME)

CHAMPAGNE
CAVD (REFHISE)

ONE DAY
MATISYAHU (JDUB/OR/EPIC)

1901
PHDENIX (LOYAUTE/GLASSNOTE

BREAKING
ANBERLIN (UNIVERSAL REPUBLIC

TITLE

: | |

§E._§§ ARTIST (IMPRINT / PROMOTION t ABEL)
° 2 13 YOU NEVER KNOW

B St WILCO (NONESUCH/WARNER BR0S.)

<‘° 6 5 FUGITIVE

b DAVID GRAY (MERCER STREET/DOWNTOWN)

1 28

USE SOMEBODY
KINGS DF LEON (RCA/RMG)

@

10

21 GUNS

GREEN DAY (REPRISE) )

LIFE IN TECHNICOLOR Il

COLDPLAY (CAPITOL]

ILL GO CRAZY IF | DONT GO CRAZY TONIGHT
U2 (ISLAND INTERSCOPE)

WHY | AM

DAVE MATTHEWS BAND (BAMA RAGS/RCA/RMG}
THE FIXER

PEARL JAM (MONKEYWRENCH)

FUNNY THE WAY IT IS

OAVE MATTHEWS BAND (RCA/RMG)

LITTLE BRIBES
DEATH CAB FOR CUTIE (BARSUK 'ATLANTIC)

OK, IT'S ALRIGHT WITH ME
ERIC HUTCHINSON (LET'S BRLAK WARNER BROS

23

13

=
C

CLOSER TO LOVE

MAT KEARNEY (AWARE/COLUMBIA)

DON'T WANNA CRY

PETE YORN (COLUMBIA)

MAYBE

INGRID MICHAELSON (CABIN 24/0RIGINAL SIGNALUMVERSAL MOTOW!
NOTHING EVER HURT LIKE YOU
JAMES MORRISON (POLYDOR/INTERSCOPE)
FALLING FOR YOU

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

THE GREAT DEFECTOR
BELL X1 (YEP ROC)

HER DIAMONDS

ROB THOMAS (EMBLEM ATLANTIC)

SOMETIME AROUND MIDNIGHT
THE AIRBORNE TOXIC EVENT (MAJORDOVO/SHOUT! FACTORY/SLANDADIMG)

BE THERE
HOWIE DAY (EPIC

GO ON
JACK JOHNSDN (BRUSHFIRE/UNIVERSAL REPUBLIC

NEVER SAY NEVER
THE FRAY (EPIC

PRECIOUS LOVE
JAMES MDRRISON (POLYDDR/INTERSCDPE

FLY ONE TIME

BEN HARPER AND RELENTLESS? (VIRGIN/CAPITOL)
STARING DOWN

COLLECTIVE SOUL /LOUD & PROUD/ROADRUNNER/RRP.

CHARTS LEGEND on Page 55

monitored 24 hours a day, 7 days a

LE A panelists, are electronically monitored 24 hours a day, 7 days

2009. Nielsen Business Media, Inc and Nielsen SoundScan, Inc. All rights reserved
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TR g o 3
TITLE Artist i Ll 5§ o S TITLE Artist £ =E
PROOUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL & gi';*w SELSES| PROOJCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL &8 &8
YOU BELONG WITH ME Taylor Swift @ 30 30 ALL | ASK FOR ANYMORE Trace Adkins 26
s e N . CHAPMAN, T.SWIFT (T.SWIFT,LROS‘E) . (0] ‘E{GAMAQLII‘IE iy y F.ROGERS (C.BEATHARD.T.JAMES) © CAPITOL NASHVILLE
2 2 ALRIGHT Darius Rucker @ 31 32 DO I Luke Bryan 27
F.ROGERS (D.RUCKER,F.ROGERS) ® CAPITOL NASHVILLE J STEVENS {L BRYAN,C.KELLEY.D.HAYWOOD} ® CAPITOL NASHYILLE
e Al BIG GREEN TRACTOR Jason Aldean @ 2 31 BELIEVERS Joe Nichols 2
M.KNOX {J COLLINS,D.L MURPHY) @ BROKEN BOW . B ROWAN (A GORLEY,W KIRBY.B LUTHER) ® UNIVERSAL SOUTH
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’ @ 2.2 THEWITT,R ATKINS (T.MULLINS.J.L. THURSTON) ® CUR3 2 Debu‘ﬁlts prior - | g 50 51 8 AZAR J IEBANK (S AZAR A.J.MASTERS,J.FEMIND) © RIDE £
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| _LOSOS WAY

. JEREMIH
JEREMIN MICK SCHULTZ/DEF JAM 013095*/1DJMG

EMINEM
RELAPSE WEEB/SHADY/AFTERMATHANTERSCOPE 012863*1GA

TWISTA
CATEGORY F5 GMG 96412

CHRISETTE MICHELE
EPIPHANY DEF JAM 012797/1DIMG @

VARIOUS ARTISTS

NDW 31 EMVUNIVERSAL/ZOMBA 28617/SONY MUSIC
JOE

SIGNATURE 563 00005/KEDAR

DORROUGH
MUSIC NGENIUS 5114/E1

BEYONCE
§_1 AM_.5ASHA RERGE MUSIC WORLD/COLUMBIA 19492/SONY MUSIC 1

. g GINUWINE
: A MAN'S THOUGHTS NOTIFVASYLUM 519147WWARNER BROS

KERI HILSON
IN A PERFECT WORLD... MOSLEY/ZONE 4/WTERSCOPE 012000GA

CHARLIE WILSON
UNGLE CHARLIE P MUSIC/JIVE 23389/JLG

ANTHONY HAMILTON
THE POINT OF IT ALL MISTERS MUSIC/SO SO DEF 23387/0LG

MARY MARY
THE SOUND MY BLOCK/COLUMBIA 28087 */SONY MUSIC ®

PLEASURE P

THE INTRODUCTION OF MARCUS COOPER ATLANTIC 51633%AG @

LAURA I1ZIBOR
LET THE TRUTH BE TOLD ATLANTIC 512240/A6

JAMIE FOXX
INTUITION J 41294/RMG

' RICK ROSS
| DEEPER THAN RAP MAYBACH/SLP-N-SLIDE/DEF JAM 012772*/100MG @

LIL WAYNE
THA CARTER Il CASH MONEY/UNNERSAL MOTOWN 011977*/UMRG

' KEYSHIA COLE
A DIFFERENT ME IMANI/GEFFEN D12395/1GA

JADAKISS

THE LAST KISS RUFF RYDERS/D-BLOCK/ROC-A-FELLA/DEF JAM 012391 *IDIMG

RAPHAEL SAADIQ
THE WAY | SEE IT COLUMBIA D8585*/SONY MUSIC

THE-DREAM
LOVE V/S MONEY RADIO KILLA/DEF JAM 012579*/1DJMG

~ WILL DOWNING
| _CLASSIQUE PEAK 31278/CONCDRD

MAINO
IF TOMORROW COMES... HUSTLE HARD/ATLANTIC 512965/AG
TEENA MARIE

|| CONGO SQUARE STAX 31320/CONCDRD

BUSTA RHYMES
BACK ON MY B.S. UNIVERSAL MOTOWN 012367*/UMRG @

)
-]
E

MOS DEF
| _THE ECSTATIC DOWNTOWN 70055%

" YOUNG JEEZY
THE RECESSSON CTE/DEF JAM 011536*/IDJMG

METHOD MAN & REDMAN
BLACKOUT! 2 WU-TANG/DEF SOUAT/DEF JAM 012400+10IMG

T.L
PAPER TRAIL GRAND HUSTLE/ATLANTIC 512267+/A6 &

| MICHAEL JACKSON
_ _THE STRIPPED MIXES MOTOWN 013303/UME

i

| CHRISTELLE
| _DEBUT R&B/POP EP MCGANN 1028/CHRISTELLE

| SOULJA BOY TELL'EM
| _ISOULJABOYTELLEM COLLIPARK/INTERSCOPE 012388*/1GA

B
€|

JAZMINE SULLIVAN
[ _FEARLESS J 32713/RMG

- ACE HOOD
% RUTHLESS WE THE BEST/DEF JAM 013066*/IDJMG

ASHER ROTH
NNILN o e v s DULAOOHCESH MO 0B )

. JENNIFER HUDSON
. JENNIFER HUDSON ARISTA 06303/RMG &

SEAL
SOUL 143 515868/WARNER BROS.

4 CAM'RON
CRIME PAYS DIPLOMATIC MAN 518073/ASYLUM

MUSIQ SOULCHILD
| _ONMYRADIO ATLANTIC 512335/A6

" INDIA.ARIE

TESTRONY: VOL 2 LOVE

GUCCI MANE
MURDER WAS THE CASE BIG CAT 4029/TOMMY BOY

- BEYONCE

. SOLANGE
P SOL-ANGEL & THE HADLEY ST. DREAMS MUSKC WORLLYGEFFEN 0117851GA

NE-YO

| YEAR OF THE GENTLEMAN DEF JAM 011410*/IDJMG ¢

Fio Rida hits No. 10 on Rhythmic and Hot Rap
Sengs with “Be on You” (featuring Ne-Yo),
Fio's fifth top 10 on both charts. The tune also
jumps 67-65 on the Biltboard Hot 100 but
hasni’t vet broke on Hot R&B/Hin-Hop Songs.
Flo and Ne-Yo appear at No. 100 on the latter
st with Phylfisia’s “Sunshine.”
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R&B HIP-HOP

BEYONCE (MUSIC WORLD/COLUMBIA)

BEST | EVER HAD
BRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

4o PRETTY WINGS
2l 1 MAXWELL (COLUMBIA)

TRUST

KEYSHIA COLE DUET WITH MONICA (IMANVGEFFEN/INTERSCOPE)
WETTER (CALLING YOU DADDY)
TWISTA FEAT. ERIKA SHEVON (GET MONEY GANG/CAPITOL)
SUCCESSFUL
DRAKE FEAT. TREY SONGZ {YOUNG.
~ EVERY GIRL

| YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
THROW IT IN THE BAG

FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAMADIMG)
ICE CREAM PAINT JOB

DORRDUGH (NGENIUS/E1)

YOU'RE A JERK

NEW BOYZ (ASYLUM/WARNER BROS.)

| NEED A GIRL

‘TREV SONGZ (SONG BOOK/ATLANTIC)

OBSESSED

MARIAH CAREY {ISLAND/IDJMG)

" LAST CHANCE

| GINUWINE (NOTIFI/ASYLUM/WARNER BROS.)

RUN THIS TOWN

JAY-Z, RIHANNA & KANYE WEST (ROC NATION)

UNDER

. PLEASURE P (ATLANTIC)

KNOCK YOU DOWN

XERI HILSON FEAT. KANYE WEST & NE-YO (MOSLEY/ZONE 4/NTERSCOPE)
5 STAR CHICK

] Y0 GOTTI (POLO GROUNDS/J/RMG})

IMMA STAR (EVERYWHERE WE ARE)
JEREMIN {MICK SCHULTZ/DEF JAM/IDJMG)

MONEY/UNIVERSAL MOTOWN)

LT ucc: Mane FEAT PLES (MZAYISO IGEYAWARNER BROS) }
NUMBER ONE
R. KELLY FEAT. KERI HILSON (JIVE/JLG)
- GOD IN ME
MARY MARY FEAT, KIERRA “KIKI* SHEARD (MY BLOCK/COLUMBIA)
TFII CK'N
MULLAGE (FRDM THE GRDUND UP/JIVE/JLG)
' MAKE HER SAY
KID CUDI FEAT. KANYE WEST & COMMON (G.0.0.DARVERSAL MOTOWN}
LOL :-}
TREY SONGZ FE“ GUGCI MANE & SOULJA BOY TELLEM (SONG BOOK/ATLANTIC)
THE ONE
MARY .. BLIGE FEAT. DRAKE (MATRIARCH/GEFFENINTERSCOPE)

JUST A KISS
MISHON (DYNASTY/ZONE 4/STREAMLINE/INTERSCOPE)

&

BECKY
fis PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
WHO'S REAL
JADANISS FEAT. SWIZZ BEATZ & O DA JUICEMAN (RUFF RYDERS/D-BLOCK/DEF JAMADUMG)
. TIPSY IN DIS CLUB
PRETTY RICKY (BLUESTAR}
SLOW DANCE
KERt HILSON (MOSLEY/ZONE 4/INTERSCOPE)
| LOOK TO YOU
WHITNEY HOUSTON (ARISTA/RMG)
PLENTY MONEY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
I'M GOOD
CLIPSE FEAT. PHARRELL WILLIAMS (RE UP/COLUMBIA)
DIGITAL GIRL
JAMIE FO)OX FEAT. DRAKE, KANYE WEST + THE-DREAM (/RMG)
BETTER BELIEVE (T
LIL BOOSIE FEAT. YOUNG JEEZY & WEBBIE (TRILL/ASYLUMMWARNER BROS )
BUY YOU A ROUND (UP AND DOWN)
VERSE (INTERSCOPE)
IMMA PUT IT ON HER
DAY26 FEAT. P. IDDY & YUNG JOC (BAD BOY/ATLANTIC)
YOU'RE NOT MY GIRL
RYAN LESUE (NEXTSELECTION/CASABLANCA/UNIVERSAL MOTOWN)
WHAT YOU DO
CHRISETTE MICHELE FEAT. NE-YO (DEF JAM/IDJMG)

.-1 BEST | EVER HAD i
LIl DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

| GOTTA FEELING

] THE BLACK EYED PEAS (INTERSCDPE)
EVERY GIRL

YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

KNOCK YOU DOWN

' KERI HILSON FEAT. KANYE WEST & NE-YO (MOSLEY/ZONE 4INTERSCOPE}

HOTEL ROOM SERVICE

PITBULL, (MR. 305/POLO GROUNDS/J/RMG)

OBSESSED

MARIAH CAREY (ISLAND/IDJMG)

BIRTHDAY SEX

JEREMIN (MICK SCHULTZ/DEF JAM/IDJMG)

WETTER (CALLING YOU DADDY)

. TWISTA FEAT. ERIKA SHEVON (GET MONEY GANG/CAPITOL)
[TI31331 DOWN !

= JAY SEAN FEAT. 1L WAYME (CASH MONEY/UNMVERSAL REPUR

- BE ON YOU

~ FLO RIDA FEAT. NE-YO (POE BOY/ATLANTIC)

10 BrdE
LOVEGAME
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)

i

o
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L
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THROW IT IN THE BAG
FABOLOUS FEAT. THE-DREAM (DESERT STORM/OEF JAM/IDIMG)

RUN THIS TOWN

JAY-Z, RIANNA & KANYE WEST (ROC NATION)

FIRE BURNING

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

MAKE HER SAY

KID CUOI FEAT. KANYE WEST & COMMON (G.0.0.0/UNIVERSAL MOTOWN)
| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)

YOU'RE A JERK

NEW BOYZ (ASYLUM/WARNER BROS.)

BOOM BOOM POW

THE BLACK EYED PEAS (WILL | AM/INTERSCOPE)
BREAK UP

MARI FEAT, GUCCI MANE & SEAN GARRETT (37D STREETAVRMG)
ICE CREAM PAINT JOB
(NGENIUS/E1)

SO FINE

SEAN PAUL (VP/ATLANTIC)
SUCCESSFUL

B DRAKE FEAT, TREY SONGZ (YOUNG

| NEED A GIRL

TREY SONGZ (SONG BDOK/ATLANTIC)
SHE WOLF

| SHAKIRA (EPIC)

EGO

BEYONCE (MUSIC WORLD/CDLUMBIA)

OUTTA CONTROL
BABY 8ASH FEAT. PITBULL (ARISTA/RMG)

IMMA STAR (EVERYWHERE WE ARE)
JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG)
CHILLIN
WALE FEAT. LADY GAGA (ALLIDO/INTERSCOPE)
WHATCHA SAY
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.)
BECKY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
THE WARNING
EMINEM (NOT LISTED)
DON'T TRUST ME
30H!3 (PHOTO FINISH/ATLANTIC/RRP)
TURN MY SWAG ON
_SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)
GOOD GIRLS GO BAD
COBRA RAMENATLANTICRRP}
WALKIN' ON THE MOON
THE-DREAM FEAT. KANYE WEST (RADIO KILLA/DEF JAM/IDJMG}
" LALALA
LMFAD (PARTY ROCK/WILL.|. AM/CHERRYTREE/INTERSCOPE}
WAKING UP IN VEGAS
KATY PERRY (CAPITOL)
ECHO
GORILLA ZOE (BLOCK/BAD BOY SOUTH/ATLANTIC)
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MAXWELL’S MONTH ATOP CHART

After a one-week dip to No. 2, Maxwell's “BLACKsum-
mersnight” returns to No. 1 on the Top R&B/Hip-Hop
Albums chart for a fourth week. It’s the first chart-
topper to drop out of the top spot and then return to No.
1 since Jamie Foxx's “Intuition” did so on the March 14
chart, after a two-week absence from the top. All told,
Maxwell's four weeks at No. 1 are the most by any album
since Keyshia Cole's “A Different Me” amassed six non-
consecutive weeks at No. 1 in January and February.
Meanwhile, the rap act Slaughterhouse arrives at
No. 4 with its self-titled album. On the Billboard 200,
the set enters at No. 25 with 18,000 copies sold. The
quartet consists of Joe Budden, Royce Da 5’9", Joell Ortiz and Crooked I.

—Keith Caulfield

Go to www.billboard.biz for complete chart data
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“Objetivo Fama” winner Marlon achieves his
first No. 1as “Hagamoslo Aungue Duela”
hops 3-1on Tropical Airplay (3.1 million in
audience, up 66%). The Cuban singer is the
second solo male this year to earn an
inaugural No. 1 on the chart following
Makano, with “Te Amo,” in the May 23 issue.
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A week after reaching the pinnacle of Latin Pop
Airplay, Shakira tops Hot Latin Songs as “Loba”
steps 2-1 (13.9 million in audience). This is her
eighth No. 1 on the chart, moving her past
Selena (seven No. Is) for second-most chart-
toppers by a female artist in the chart’s
history, Gloria Estefan is the leader with 14,
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BETWEEN THE BULLETS

TALES FROM THE TOP

Former Kumbia Kings member Pee Wee debuts at No. 1 on Top Latin
Pop Albums (2,000 copies sold). He's the first new artist to debut atop

the chart since Jennifer Pena in 2004 with “Seduccion.” Meanwhile,
the bachata supergroup Aventura continues to rule Top Latin Albums
as “The Last” marks its 10th consecutive week at the summit. The last
artist to do so was Daddy Yankee when “Barrio Fino: En Directo”
spent 14 straight weeks at the top in 2006.

—Rauly Ramirez

Data for week of AUGUST 29, 2009
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15 MINUTES (Aimo Music Corp . ASCAP/Mulhmooe Music.
ASCAP/EMI Blackwood Music, Inc , BMI), HL. CS 22

21 GUNS (WB Music Corp , ASCAP/Green Daze Music,
ASCAP/Universal Music Corp ASCAP). HWBM, H100 27

5 STAR CHICK (Gve Me Me, ASCAP/Capynght Conlrol)
RBH 25

LA

ABUSADORA (Universal-Musica Uriica Publishing
BMUEM) Blackwood Music. Inc., BMI) LT 7

ADIOS (Not Lstad) LT 30

ALL 1 ASK FOR ANYMORE (Sony/ATY Acuff Rose
Music, BMI/Wamer Tamerlane Publlshmg Corp . BMIT-
Bird's Mustc, BMI), HL/WBM,

ALL UP 2 YOU (Premium Lalin Pubhsmng ASCAP/Bye-
fall Productions inc. ASCAP/Sony/ATV Harmony.
ASCAP/EMI Blackwood Music. Inc . BMIAniversal-
Musica Unica Publishing. BMI) HLAWBM., LT 34

ALREADY GONE (Songs For My Strink. ASCAP/Kobilt
Music Publishing America, Inc . ASCAP/Write 2 Live.
ASCAP) H100 7

ALRIGHT é(}adaa Publishing. ASCAP/New Sea Gayle
Mugc AO(éAP/EMI April Music inc . ASCAP). HL/AWBM.

H1

ALWAYS STRAPPED (MVoney Mack. BM/Young Money
Pubiishing Inc . BM/Warner-Tamerlane Publishing Comp .
BMiDark Keys Publishing. BMI), WBM. RBH 32

AMERICAN RIDE (Sory/ATY Tree Pubhsh%; Company
BMVSongs For My Good Girl Music, BMTotally Wnghteous
Music. BMYBg Loud Bucks BMI}, HLWBM CS 8, H10058

EL AMOR (Tito Ei Patron Publishing. ASCAP) LT 6

AQUI ESTOY YO (Fons: Music Publishing.
ASCAP/Sony/ATV Oiscos, ASCAP/Nana Maiuca Music.
SESAC/Universal Music Carp.. ASCAP/Sony/ATV
Sounds LLC. SESAC} LT 18

AT e
BAD HABITS {Sony/ATV Tunes LLC, ASCAP/Muszewel.
ASCAP/BenAmi Music. ASCAP/EMI April Music Inc..
ASCAP). HL RBH 21
EL BALEADO (Mot Listed) LT 48
BAREFOOT AND CRAZY (WB Music Corp .
ASCAP/Melissa's Money Music, ASCAP/Get A Load Of
This Music, ASCAP/EMI Blackwood Music. Inc ,
BMURhettneck Music, BMIString Stretcher Music. BMI).
HLWBM, CS 11, H100 76
BATTLEFIELD (erte 2Live ASCAP/Kobalt Music Pub-
Isshm America. Inc , ASCAP/Breakthrough Creations
AP/EMI April MUsic Inc . ASCAP/S MY,
ASCAP/Sony/ATV Tunes LLC. ASCAP/Blow The Speak-
ers, ASCAP), HL. H100 17
BECKY (First N' Goid Pubiishung. BMi/Warner-Tamerlane
Publishing Corp.. BMI/Jonathan Rotem Music,
BMU/Sony/ATV Songs LLC. BMI), HL/WBM. RBH 38
BEER ON THE TABLE (sh Stree Musict. BMVqu loud
Bucks, BMI/Sho Bud Pacific. SESAC/Songs Of
SESAC/F%cmc Wind Music. SESAC/25 North Pubhsh
ing. BMIi CS 49
BELIEVERS (Songs Of Combustion Music, ASCAP/Music
Of Windswept. ASCAP/Steel Wheels Music,
BMyXKirbtone Music, BMI/Big Loud Bucks,
BMI/Sony/ATV Tree Publishing Company. BMU/This Town
Mustc. BMI), HLAWBM, CS 28
BE ON YOU {E-Class Hthshlng ASCAP/Mail On Sunday
Mustc. ASCAP/Sony/ATV Tunes LLC. ASCAP/Universal
Music - Z Songs. BMI/Pen In The Ground Publishing.
ASCAP/EMI Apnil Music Inc . ASCAP). HL H100 65
BEST DAYS OF YOUR LIFE (Pckie Bult, ASCAP/Tier
Three Music. ASCAP/Sony/ATV Tree Publishing Compa-
ny, BMiTaylor Swift Music, BMI), HL, H100 77
BEST | EVER HAD (Live Wrie LLC BMUEMI Blackwood
Music. ine.. BMANnG Music. Inc.. BMISpitiire Mustc.,
BMV/Songs Of Umiversal, Inc., BMURapHustiazMusicPub-
tishing. BMYThe Music Source, BMiWamer-Tameriane
Publrshmg Corp.. BMI/‘foun%Money Publishing Inc ,
BMVY/Sony/ATV Tune). H/WBM. H100 6, RBH 4
BETTER BELIEVE IT (Tnll Productions, ASCAP/WB
Music Corp . ASCAP/Young Jeezy Music Inc., BMVEMI
Blackwood Music, Inc.. BMIKing K Publishing, BMI),
HL/WBM, RBH 61
BIG GREEN TRACTOR (Se Tractor Music. BMIBig
Loud Bucks, BMIHg &I Music. BMI/Cal IV Enter-
lanment, LLC BM Id Desperados. ASCAP/N2D Pub-
listing Company, inc , ASCAP/Carol Vincent And Asso-
ciates, LLC , ASCAP). WBM, CS 3, H100 21
BIRTHDAY SEX (Jererny Felton Publishing Designee.
ASCAP/Keith James Publishing Designee, BMIAMick
Schultz Publishing. BMI/Songs Of Universal Inc . BMI),
HI/WBM. H100 28. RBH 30
BLAME IT (Sly As A Foxx Music, Inc . BMV/Bug Music.
Incorporated. BMIGifted Source Music. ASCAP/EMI
April Music Inc., ASCAP/Its N8 Publishing.
ASCAP/dames T Brown, BMi/Brandon R
Melanchon ASCAP/John Conte, Jr, ASCAP/NappyPub
Music, BMI/Universal Mustc -2 Songs BMI/Chameleon
Publishing, BMI2082 Music Publishing, ASCAP/WB
Music Comp., ASCAP/RO%neI Music. ASCAP/Tenyor
Music. BMH), HL/WBM
BLAME T ON ME (Foray Music, inc., SESAC/Fou Kings Pro-
duction Inc , SESAC/Chnsette Michele Music, SESAC/EMI
il Music ing., ASCAP/Strauss Co., LLC . ASCAP/Norma
Harmis Music Publistung, ASCAP/Chuck Hamony's House
Publishing, ASCAP/Stucko Beast Music. BMiMWamesTamer-
lane Publishing Com , BMI), HUWBM. RBH 39
BODY (Not Listed) RBH 93
BOI! (Who Is Mike Jones? Music, BMV2 Playas Publish-
ing, BMWarnerTamerlane Publishing Corp . BMIIts
Only About Music, ASACP/Radric Davis Music Group.
ASCAP), WBM, RBH 77
BONFIRE (Key Brothers Music, BMBotkin Music.
BMiNashwistaville Songs. BMI/KRD Music. BMiMagic
Mustang Music BMI/TnppIe Shoes Music, BMMorgan
Racing Music, ASCAP) CS 25
BOOM BOOM POW (will (am Music. inc . BMI/Nawasha
Networks, BMV.Jeepney Music, Inc . BMIHeadphone Jurkie
Publishing, ASCAP/Cherry River Music Co . BMVEM) April
Music Inc , ASCAP), CLMHL, H100 15, R8H 85
BOOTS ON (Songs Of Windswept Pacific. BM/How Bout
That Skyline Music. BMKinney Empire Music, BMINCG,
BMi CS 6, H100 57
BOOTY DEW (Devonnck Jefferson Publishing Designee,
BMU/GS Entertainment, ASCAP/Anonymous Publishing
LLC (The Pub Deal) ASCAP/Sony/ATV Tures LLC.
ASCAP). HL, RBH 74
EL BORRACHO MONTEZ DE DURANGO (Mot Listed!) LT 46
BREAK UP (Tean S Dot Publishing, BMVIEVegas Publishing
Company, Inc. , ASCAP/EM! April Musm Inc ASCAP/Street
Certiied Puhllsm . BMI). HL H100
BUY YOU A ROUND (UP AND DOWN) (Verse & Sham
Publishing, BMi} BBH 5

CAMINARE (SERCA. BMI) LT 21

CANT LAST A DAY (Alia Rose Music, BMI/American
League Music, BMI) RBH 55

CAN'T LIVE WITHDUT YOU (T And Me Music Publish-

ng. ASCAP/Universal Music - MGB Songs,
CAP/Demls Hot Songs, ASCAP/EMI Apm Music Inc ,

ASCAP/Fauntieroy Music, ASCAP/Underdog West
Songs. ASCAP/AImO Music Corp ASCAP lrange
Motel Music, ASCAP), H/WBM

CAUSA Y EFECTO (Not Listed) iy 4

CHANGED MAN (Not Listed) RBH 99

THE CLIMB {Vistavitle Music, ASCAP/Hopeless Rose
Music. ASCAP/Musu: 0f Stage Trree, BMI/Mabe it Big
Music. BMI), WBM, H100 30

CLOSER TO LOVE (EMI Blackwood Mustc, Inc..
BMUFacade Aside Music. BMIZJLCB Music Pubiishing,
BMI/59 Cadiliac Music. BMI/Meaux Mercy. BMIEM!
CMG Publishing, BMI). HL. H100 96

CLOSE TO YOU (EverGreen Copyrighs, BMI) RBH 57

COME BACK TO ME (72c Maloy Music.

64 |

ASCAP/Sony/ATv Tunes LLC, ASCAP/Stellar Songs Ltd..
BMIEM! Biackwood Music. inc , BMI). HL, H100 88

COMO UN TATUAJE (Arpa Music, LLC, BMI) LT 12

COMPRENDEME (Unwversal Musica, Inc, ASCAP) LT 9

CONSIDER ME GONE {Teri And Steve's Music.
ASCAP/EverGreen Copyrights, BMVWarner-Tamerlane
Publishing Corp . BMi), WBM, CS 43

COOL (Tappy Whyte's Music, BMISongs Of Universal,
Inc , BMIMusty Atlic. BMVEMI Blackwood Music. inC..
BMiRamon Monigomery. ASCAP/Crump Tight Publish-
ing, ASCAP), HLAVBM, RBH

COUNTRY FOLKS (LIVIN' LOUDI (EMI Blackwood
Music. Inc, BMVGeitrey Stokes Niefson Publishing,
BMI/One Eye Publishing LLC BMI). HL. CS 48

EL CULPABLE SOY YO (Blue Deep, BV} [T 24

CUMBAYA (EMI Blackwood Music, inc BMi/Blue Kraft
Music Publishing, BMI/Noriega Music Publishing.
BM/WarnerTamerlane Publishing Corp BMI/The Kids
Publishing. BMI) LT 19

DANCIN ON ME (Praise Ambassador Publishing,
SESAC/ScnIIa Hiif ASCAP/Sally Ruth Ester Pubhshing,
BM() RBH 8

DAYLIGHT (Man & Klm Publishing. ASCAP/Kim Schifino
Music, ASCAP) H100 97

DEJAME ENTRAR lUmversaI Music - MGB Songs,
ASCAP) LT 35

DIGITAL GIRL (March 9th Pubhshing. ASCAP/Songs Of
Peer Lid . ASCAP/2082 Music Publishing, ASCAP/WB
Music Corp , ASCAP/Please Gimme My Publishing Inc
BMI/EMI Blackwood Music, Inc , BMVUniversal Music
2 Songs. BMUNappyPub Music. BMi/Universal Music
Corp . ASCAP). HL/WBM, RBH 46

D.0.A. (OEATH OF AUTO-TUNE) éEMI Apnl Music Inc
ASCAP/Carter Boys Publishing, ASCAP/No | D Music
BMI/Chrysalis Sengs BMIUnichappell Music, Inc .
BMI). HLAWBM. RBH 66

00 | (Planet Peanut, BMMursah Music Corporation
BMI/Bug Music, Incorporated, BMYWarner-Tamerlane
Pubhishing Corp , BMVRADIOBULLETSPubbishing.
BMIDWHaywood Music. BMI), WBM. CS 27

DONT STAY (Imagem Music Limited, IMRO) RBH 75

DONT TRUST ME (Masler Falcon Music, BMIZEMI
Blackwood Music. Inc , BMi/Matza Ball Music. BMYDick
Jams, LLC , BMI), HL/WBM, H100 31

DOWN (Bucks Music Group Ltd. ASCAP/David Piatz
Music, ASCAP/Orange Factory Music. ASCAP/Cofter Pin
Publishing, ASCAP) H100 7

DOWNLOAD (R2M Music, BMI/Songs O Lastrada,
BMI/Sony/ATV Sengs LLC, BMVEKCP Publishing LLC.
BMI/Sony/ATV Tunes LLC, ASCAP/ENOT Publishing
LLC, ASCAP/Ace 21 Publishing, BMI/Marro Songs,
BMV/Stellar Songs Ltd , BMVEMI Blackwood Mus:c Inc.
BMINotorious K.IM Music. BMI), HL. RBH 68

DROP IT LOW {My Diet Starts Tomorow. BMI/Songs Ot
Universai. Inc BMDat Damn Dean BMICulture Beyond
Ur Experience Publishing, BMS), HL/WBM. RBH 88

EGO (Elvis Lee Music, BMIEMI Blackwood Music, Inc ,
BMi/Uncte Bobby Music, BMIEMI Aprif Music Inc
ASCAP/B-Day Publishing, ASACP). HL. H100 50. RBH 6

EIGHT SECOND RIDE (Universai Music - Careers.
BMV/Shitake Make Publishing. BMUDrive It Home Music
Publishing. Inc . IMRO/FSMGI, IMRO/State One Music
Amenca. BMI). HWWBM. CS 37

EPIPHANY (1M LEAVING) (Unwersal Music - 7 Sorgs.
BMU/Pen (n The Ground Publishing, ASCAP/Chuck Har
mony's House Publishing, ASCAP/Strauss Co , LLC.,
ASCAP/EMI Apnl Music Inc . ASCAP), HLWBM. RBH 27

ERES (C K. Jointz, BMVENSsign Music Corporation. BMI} LT 42

EVACUATE THE DANCEFLOOwocks ASCAP/Songk
ttehen Music Publishing, BUMA/Sternra, BUMAY H100 80

EVERY GIRL (Young Money Publishing Inc , BMiWamner-
Tamerlane Publishing Corp BMiALive Write LLC.
BMIEMI Blackwood Music. Inc , BMiAVest Coast Livin
Publishing, ASCAP/Henderworks Music Publishing.
BMVSongs Of Universal, inc . BMUIniversal Music
Corp.. ASCAP), HL/WBM, H100 22. RBH @

EVERYTHING, EVERY DAY, EVERYWHERE (EMI Apnl
Music Inc . ASCAPA) Brasco Music, ASCAP/NextSelection
Publishing. ASCAP/Keriokey Musc. ASCAP) HL, RBH 80

FALLIN' FOR YOU {Cocomarie Music, BMVEMI April
Mustc Inc . ASCAP/R-Rated Music, ASCAP), HL. H100 53

FIGHT LIKE A GIRL (Getting Grown Music. BMUKupKake
Music. BMIOsmunson Publishing, BMUGreen Hills
Music ASCAP/Green Hills Music Group. LLC, BMI/Big
Luud Bgcskz BMJ/Regan Music Publishing, ASCAP)

FIRE BURNING (Sony/ATV Songs LLC, BMU/RedOre Pro-
ductions LLC BMVSean ngslon Publishing Designes,
BMI, HL, H100 13; (T 4

FRANKY {Delon Tha Don R.lbhshmg BMI/SKON GO
Muzic Group, ASCAP) RBH 78

FRESH (inmate 177447 Muzik Publishing, ASCAP/Ken PP
ublishing. BMUEntertaining Music. BMISiick Rick Music
Corp.. BMY) RBH 89

FROM MY HEART TO YOURS {imagem Music Limited.
IMRD) RBH 45

FUE SU AMOR (356 Music. BMVAguila Rad, SESAC) LT 20

EW.B. (EMi Apnl Music Inc , ASCAP/D'Myero Mitchel)
Music. ASCAP/EMI Virgi Songs. BrMBig Kidd Music
BMI/Daxie Music. ASCAP/Mimi's Music Man Produc-
tions, BMVJRP Musw BMI) HL RBH 90

GETTIN YOU HOME (THE BEACK DRESS SONG)
(Runnin' Behind Pubhshing, ASCAP/EMI April Music
Inc ASCAP/l Want To Hold Your Songs. BM). HL, CS

0091
GIVING MYSELF ({ Like Em Thicke Music, ASCAP) RBH

98

GOD IN ME (EMI April Music Inc., ASCAP/Wet Ink Red
Music, ASCAP/Thats Plum Song, ASCAPAYs Tea Tyme,
ASCAP) H100 83, RBH 14

GOIN' THRU CHANGES (Blue Toes Music Publishing
D;mgnee. ASCAP/Uncle Buddie's Music ASCAP) RBH

6

GOOD GIRLS GO BAD ;Blas\ Beast Music, ASCAP/EMI
Aprii Music Inc . ASCAP/Lion Arre Publishing,
BMIMWamer-Tamerlane Publishing Corp.. BMI/Sunshine
Terrace Music, BMY/Bug Music. incorporated, BMUS
Kasher Publishing. ASCAP). HL/WBM, H100 9

A {

BMIHollywood Easet Enterlainment. BMI/Savannah
Music, BMI) LT 43

HALQ (B- Day Pwhshlrlg ASACP/EMI Apnl Music In ,
ASCAPMime 2 Live, ASCAP/Kobaft Music PublmngNrm

ca Inc , ASCAP/Her's Lookan Al You Kidd Music, BMiBeluga

He»gms Music. BMYSony/ATV Songs LLC. BMI), HL, H100°37

HATERS (tyte In Publishing, ASCAP/Chns "CHRIZZ0"
Fabich. GEMA/Thomas 'T. CHUURCH Church, GEMA/Sky
Hight Entertainment, GbR/Mospinz Music, BM) RBH 91

HENRY CARTWRIGHT'S PRODUCE STAND (Hope-N-
Cal Music, BMI/Trent Tomlinson Songs. BMI/Songs Of
Springfish, BMVSongs 0Of Dazatit, BM/Gimme Them
Gimme Them Songs, BMVEIeven Katz Music, BMU/Cal IV
Entertaimment. LLC, BMI) CS 46

HER DIAMONDS (U Rule Music ASACP/EMI Apnil Music
Inc., ASCAPY, HL, H100 35

HERE WE GO AGAIN (IRH Publishing, ASCAPHey Kiddo
Music. ASCAP/Kobalt Music Publishing America, Inc ,
ASCAP/Part Time Buddha Productions, ASCAP) H100 87

HONKY TONK STOMP (Sony/ATV Tree Publishing Company.
BMUShowbilty Music. BMYTum Me On Music. BMVOrbison
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Music, LLC, BMVEverGreen Coj &yngh?s BMVMUSICOISIdge
Three, BMYBabby's Song And M) CS

HOTEL ROOM SERVICE (Hlbulls Legac: (I Puhl»shlng
BMi/Universal Music - MGB Songs, ASCAP/Jimipub,
BMI/EM) Blackwood Music, Inc , BMI/Sony/ATV Songs
LLE, BMiWarner-Tamerfane Pubhshmg Corp
BMI/Bernardf's Other Music, BMIiMusic Of Ever Hip-Hop,
BMUEMI Virgin Music Lid , ASCAP), HL/WBM, H100 10

HOT MESS (Blast Beast Music. ASCAP/Serious Scrip
tures, ASCAP/Kobalt Music Publishing America, Inc.
ASCAP/0llie G Music. ASCAP/CYP One Pubhshing,
ASCAP/Lion Aire Publishing, BMI/Warner-Tamerlane
Publishing Corp., BMIEMI Apnl Music inc , ASCAP/Roc
Cor Publishing & Music/Chrysalis Music Ltd . PRSMars
Force Music. ASCAP/Northside Independent Music Pub-
hishing, ASCAP/Bug Music. ASCAPMusic Of
Windswept, ASCAP/Kapooble, ASCAP/J Kasher Pub-
listung, ASCAP/Sunshine Terrace Music. BMI/Bug
Music. Incorporated, BMI) HL/WBM, H100 64

HURRY HOME (Vear UI The Dog Music. ASCAP/Words &
Music. ASCAP), Wi

HUSH HUSH (Pop- Notch Mus»c AB/Songs Of Universal,
inc.. BMI/Joset Svedlund Musik, AB/Songs Of Windswept
Pacihc, BMYP & P Songs Lid, BMYShe Rights Music
BM)/Universal-PolyGram nternationdl. ASCAP/Perren-
Vibes Music, Inc , ASCAP), HLUWBM, H100 84

ICE CREAM PAINT JOB (Dormugh Musuc Publlshlng
Company, ASCAP/Ullra Tunes ASCAP/Minder Music
(USA). ASCAP) H100 36, RBH 13

1 DO NOT HOOK UP (When Fm Rich You'll Be My Bitch.
ASCAP/WB Music Corp.. ASCAP/Bug Music, Incorporat-
ed, BM/San Of Reverend Biil Music BMVEM) Black-
wood Music, Inc , BMIY, HUWBM. H100 94

IF THIS ISNT LOVE (8-Lineek Songs. ASCAP/Universal
Music Corp , ASCAP/GiveMeAlIMy Publishing,
ASCAP/EMI Apnil Music Inc - ASCAP/TnT Explosive Pub-
Iishing, ASCAP) RBH 35

IF TODAY WAS YOUR LAST DAY (Warner-Tamerlane
Publishing Corp , BMIZArm Your Dillo Publishing, Inc..
SOCAN/Zero-G Music Inc . SOCAN/Black Diesel,
SOCAN/Black Adder Music, SOCAN), WBM. H100 45

| GOTTA FEELING (will i am Music, Inc . BMI Jeepney
Music, Inc , BMYTab Magnelic Publishing, BMVCherry
River Music Co , BMIHeadphone Junkie Publishing,
ASCAP/EM) April Music Inc , ASCAP/Square Rivoli Pub-
lishing, ASCAP/Square Rivol Music. ASCAP/Shapiro,
Bemsten & Co., Inc.. ASCAP/Rister Editions, SACEM).
CLMML. H100 1, LT 22

| INVENTED SEX (DaMystro Music. BMI/Sony/ATv
Songs LLC. BMi/Chef Huxtable Publishing Inc ,
BMUApri's Boy Muzik, BMiWarner-Tamerianie Pubhishing
Corp , BMULive Write LLC, BMI), HUWBM RBH 97

1 JUST CALL YOU MINE {Right Bank Music, Inc ,
ASCAP/Lily Makes Music. ASCAP/Haber Corp
ASCAP/EMI April Music Inc . ASCAP/Ty Me A River
Music. ASCAP/Karles Music. ASCAP/ oban Musc Pub-
ishing America, in¢ , ASCAP), HL, C!

| KNOW YOU WANT ME (CALLE OCHO) (Don Williams
Music Group, BMI/Big Elk Music. BMI/Balloonhead
Music Publishing. ASCAPAUItra Tunes. ASCAP/Do it
Yourself Music Group S, SIAE/Universal Music -
Careers. BMI/Ptbull's Legacy Publishing, BMIMarim-
bero Music Pubfishing, ASCAP/Universal Music - MGB
Songs, ASCAP), HL/AWBM, H100 18, LT 14

I'LL JUST HOLD ON (WB Music Corp . ASCAP/Mehssas
Money Music, ASCAP/Get A Load Of This Music.
ASCAP/Encore Entertainment LLC, BMIMr Noise
Music, BMIHillbilly Poetry. BMI/Rio Nuevo Entertain-
ment. BMI). WBM, CS 10, H100 86

1 LDOK GOOD {[stanbull Music, BMI) RBH 56

1 LOOK TO YBU (R Ketly Publishing. Inc . BMIUniversal
Music - Z Songs. BMI), H/WBM. RBH 23

I'M ALIVE (Sony/ATV Mitene Music, ASCAP/Islandsoul
Music LLC, ASCAP/Sony/ATV Cross Keys Music Pub-
lishing, ASCAP/Sony/ATV Acuff Rose MusIc,
BMVUnwound Music, BMY/Face Brutte Music,
ASCAP/Byg Loud Bucks, BMI}, HL, CS 23

I'M GOING IN (Not Listed) RBH 65

M GOOD (More Water from Nazareth Publishing.
ASCAP/EMI Apnl Music Ing , ASCAP/EM Blackwood
Music. inc., BMI/Thornton Trust Publishung, BMINeigh-
borhood Pusha Publisting, BMI), HL, RBH 54

I'™ IN MIAMI TRICK (Nu 80's Publishing, ASCAP) H100

55

IMMA STAR (EVERYWHERE WE ARE) (Jeremy Felton
Publishing Designee. ASCAP/Keith James Publishing
Designee. BMIMick Schultz Pubhshmg BMUSongs Ot
Uriversal, Inc., BM1). HLAVBM, 4100 67, RBH 33

I'™M YOURS (Goo Eyed, ASCAP) H100 29

INDIAN SUMMER (Sony/ATV Tree Publishing Company,
BMV/Buffalo Praine Songs. BM/Snowbilly Music,
BM|/Love Monkey Music. BMI), HL. CS 35

I NEED A GIRL (Naked Under My Clothes,
ASCAP/Chrysalis Music Publishing, ASCAP/Sony/ATV
Tunes LLC. ASCAP/Sleflar Songs Ltd.. BMVEM) Aril
Music Ine ASCAP), HL, H100 72, RBH 10

INFINITY 2008 (EMI Viigin, PRS). HL, LT 50

IN LOVE WITH ANOTHER MAN (Nappy Puddy Music
ASCAP/Universal Music - Z Tunes LLC , ASCAP/ablack-
ants music pubhishing. BMI), HL/WBM. RBH 42

I STILL LIKE BOLDGNA (EM! April Music Inc..
ASCAP/Tri-Angels Music, ASCAP), HL. CS 39

IT DI {Wamer-lamerlane Pubhsnin? Corp .
BMI/Sycamore Canyon Music. BMIHope-N-Cal Music
BMI/Sexy Tractor Music. BMI), WBM, CS 59

| THINK | LOVE HER {Nol | 1sted) RBH 96

IT'S A BUSINESS DOING PLEASURE WITH YOU
{Stage Three Songs, ASCAP/Brett James Comefius
Music. ASCAP/Stage Three Music Inc , BMYMoi Music
Productions. SOCANWamerTamerlane Publishing
Cgrp B(I]\AVgnaesthehc Publishing. SOCAN). WBM. CS
13, H10!

IT'S A GIRL THING (Wamer-Tamerlane Publishing Corp.,
BMI/Jesse Lee Music, BMVCircle C Son s ASLAP/FUH
Circle Music Pubhshing, LLC, ASCAP),

| WANNA MAKE YOU CLOSE YOUR EYES (Home Wllh
The Armadillo Music, BMU/Sony/ATV Cross Keys Music
Hjbhsnlng ASCAP/Crealure Sounds Publishing.
ASCAP), HL, CS 36

| WANT MY LIFE BACK (Sixteen Stars Music. BM/Frank

Myers Music. BMi/HonPro Entertainment Group. Inc ,

A AP/Grand & Gee Music Group LPASCAP) €533

JOEY (Jenmlef Nemes Pubhshmg ASCAP/EMI Blackwood
Mustc, inc.. BMIDirkptt Music, BMYSony/ATV Tree Pub-
tishing Compary g BMIMr Bubba Music, BMI) CS 20

JUMP {E-Class Publistung. ASCAP/Mail On Sunday
Musm ASCAP/Sony/ATV Tunes LLC. ASCAP/Serious
Scnptures, ASCAP/Beat Poet Mustc, ASCAP/EMI Apnl
Music Inc , ASCAP/Ollie G Music. ASCAP/Check Your
Pulse Publishing, BMi/Nelistar Publishing, SOCAN/Dat
Darmn Dean, BMI). HL, H100 69

JUST A KISS }\/IVH Panama, ASCAP/JoeGlo Mustc.
ASCAP/Sony/ATV Tunes LLC. ASCAP/Two Works,
ASCAP/Bug Music, ASCAP/Music Of Windswep!,
ASCAP/EMI Apni Music Inc., ASCAP/Rac Cor Publishing
& Music Famamanem LLC, ASCAP/Mars Force Music,
ASCAPMNerthside (ndepedent Music Publishing.
ASCAP/Bughouse. ASCAP), HL/WBM. RBH 47

KEEP ON LOVIN' YOU (House Of SeaGaCer Music.
ASCAP/New Son Of A Miner Songs. ASCAP/Happy Cat-
{le Music, ASCAP/Calhoun Enterprises, SESAC S 58

KNOCK YOU DOWN (Danjatancz Muzk, SESAC/WBM
Music, SESAC/Kerickey Music, ASCAPUniversal Music
Corp, 'ASCAPARP Music Publishing. BMYWarmer-Tamerlane
Publishing Corp.. BMVSuper Sayin Publishing, BMiashna
Music Publishing Inc.. ASCAP/David M. Ehvitch. Esq . FC.,

ASCAP/Please Gimme My Publishing Inc , BMVEMI Black-
wood Music, inc.. BMY. HL/WBM H1008,

LA GN.HJA (TN Edumones Musicales. BMI) 1T 25

LAST CHANCE (WB Music Corp.. ASCAP/Songs In The
Key Of B Flal. Inc. SESAC/Noantime South SESAC/EMI
Combine Music. SESAC/Forag Music. Inc
SESAC/Jaylen Adonis Music Pubiishing. SESAC/Chinst-
1an Combs Publishing, SESAC/Aztac Tracks. ASCAP).
HL/WBM. H100 71, RBH 5

LIVING FOR THE NIGHT (George Staight PLblishi
Designee/Bubha Strait Publishing Designee/Somy/ATV Acuff
Rose Music, BvUnwound Music. BMI), HL CS 7, H100 61

LOBA (The Caramel House Music, BMI/Ensign Music
Corporation. BMYRodeoman Music. ASCAP/EMI April
Music inc , ASCAP/Ediciones Musicales Clippers
S L /MWarmer Chappell Music Spain S A, SGAE/Amalfi
Coast Music, BMI/Chrysalis Songs, BMI), HL/WBM, LT 1

LOCO PORTI (Universal Musica Inc A CAP) LT 40

LO INTENTAMOS (Mot Listed) LT 2

LOL :-) (Aprir's Boy Muzik, BM{/Warner-Tamerlane Pub-

hshmg Corp . BMI/No Quincydence Music Publishin

BMI/Chef Huxiable Publishing Inc . BMI/Soulja Boy Tel-
I'em Music BMI/Element 9 Hip Hop, BMI/Takin' Care Of
Business, BMIRadric Davis Music Group, ASCAP/EMI
Blackwood Music. tnc , BMI), H/WBM, RBH 28

LONG AFTER M GONE (B1g Love Music. BMU/Do Wrte
Music, LLC. ASCAPWounded Sky Music.
ASCAP/Crossfire3 Music ASCAP/Zampampoogee
Music. ASCAP) CS 57

LONG LINE OF LOSERS (Kevin Fowle Music, BMMusic
Of RPM, ASCAP/Category 5 Music, ASCAP) CS 31

LOVE DRUNK (artin Johnson Music ASCAP/EMI Apnl
Music Inc , ASCAP/Mayday Malone Music. ASCAP/State
One Songs America, ASCAP/S1 Songs, ASCAP/EMI
Blackwood Musw, Inc BMIReptillian Music. BMI),
HL/WBM +100 33

LOVEGAME (Stelam Germanatia p/lva Lady Ga
BMI/Sony/ATV Songs LLC, BMIHouse Of Gaga Publish-
ing, Ing , BMI/GloJoe Music Inc , BMIRedOne Produc-
fons LLC. BMI) HL. H100 16

LOVE LIVES ON (Sony/ATV Cross Keys Music Publish-
ing, ASCAP/My Good Girl Music. ASCAP/Oona Songs
LLC. ASCAP/Hannah Bea Songs, BMIMatthew West
Publishing Designee, ASCAP), HL CS 52

LOVE STORY (Taylor Swit Music, BMI/Sony/ATV Tree
Pubhsting Company, BMI) HL, H

LOVE YOGUR LOVE THE MOST (Sﬁny/ATV Tree Publish-
1ng Company, BMISony/ATV Acuft Rose Music, BMI),
HL, €S 15,H10078

MAGIC (Screén Gems-EMI Music Inc._ BMI). HL H100

MAJIC (563 Music Publishin
Z Tures LLC., ASCAP), HI

MAKE HER SAY (Elsie's Baby ch Pubhshl ASCAP/Very
Good Beats, BMYHip Hop Since 1978, BM less MUsIC
Inc, BMY/Songs Of Unwersal, ing . BMYSony/ATV Songs LLC,
BMi/RedOne Productons LLC. BMIHouse Ot Gaga Publish-
1ng. Inc.. BMYNappyPub Music. BMyUniversal Music - 2
Songs, BMYEMI Apnl Music Inc, ASCAP/Gitied Source
i, ASCAP/Sly As A FoxMusic, Inc . BMYFoxx King
Entertainment, BMINS Publishing, ASCAP/2 Tha Moon Pub-
listung, BMWB Music Corp , ASCAP/2082 Music Publish-
II\EC ASCAP/James T Brown, BMU/Brandon R Melanchon,

AP/EMI Blackwood Music, Inc . BMVPIease Glmme My

Pubiishing Inc., BMI), HLAWBM, H100 47. R

MANOS AL AIRE (Noi Listed) LT 3

MAR ADENTRO (Mostly Sad Songs, ASCAP/WB Music
Corp., ASCAP) LT 37

MARIPOSA MIA (Not Listed) LT 38

ME GUSTA ME GUSTA (Nof Listed) LT 44

MI CAMA HUELE A T1 (Nof Listed) LT 27

MI COMPLEMENTO (ot Lisied) | T 49

MILLION BUCKS (Five 2 Fifieen Publishing, BMI/Swiz
Beatz. SESAC/Universal Tunes, SESAC/Songs Of Univer-
sal, inc . SESAC), HUWBM, RBH 69

MILLION DOLLAR BILL (L liow Produciions, ASCAP/EMI
April Music Inc , ASCAP/Swiz Beatz. SESAC/Universal
Tunes, SESAC/Songs Of Universal, inc . SESAC/State One
Music Amenca, BMUFSMGI, IMRO/Lucky Three Music
Publishing, BMI), HL/WBM, RBH 72

MOO LA MOO (Cotion City Music Publishing,
BMU/Rwerzar Music Publishing, BMI/Weebie Writin'
Music Putsshing, BMI/Nice Shot Music HJbllshln%
BMI/Laluna Tunes, BMIZhim Fernino Songs. SESAC) CS

47

MR. HIT DAT HOE (Rickey Tremayne Harns BMIMonlre-
al Lakeith Lee, BMID Ree BMI) RBH 70

MY PARTNA DEM (Not Lisied) RBH 94

MY WAY TO YOU (EMi Blackwood Music. Inc . BMI/Big
Gassed Hithes, BMVBay Parkway Music. BMI) HL CS 56

i ASCAP/UmversaI Music -

NATDA QUE ME RECUEHDE AT (Crlsma Inc. ASCAP)
14

NECESITO DE TI (Sony/ATV Mexico, ASCAP/SACM
Latin, ASCAP) LT 36

NEED YOU NOW Wamev Tamerane RIbIIShIII%Pu
BMUDWHaywood Music, BMVRADIOBULLETSPublshing,
BMHitlary Dawn Songs, SESAC/Foray Music fnc,
SESAC/Year Of The Dog Music, ASCAP/Big Yetiow Dog, LLC.
BMI/Darth Budcha Music, ASCAP), WBM, CS 50, H100 85

NEVER GIVE YOU UP (Ugmoe Music ASCAP/Universal
Music Corp , ASCAP/Universal Tunes, SESAC/Songs In
The Key Of Charlie 0, SESAC). HL/WBM, RBH 36

NEVER SAY NEVER (Liflle Bike Music, ASCAP/Lincoln &
Ollie Mustc, ASCAP/EMI Aprif Music Inc
ASCAP/Mokos Music, BMI/Aaren Edwards Publishing.
ASCAP) H100 44

NEW DIVIDE (Universal Music - Z Songs, BMIChesterc-
haz Publishing, BMI/Big Bad Mr Hahn Music.
BMINondisclosure Agreement Mustc, BMiKen;i
Kobayashi Music, BMU/Pancakey Cakes Music. BMI)
HL/WBM, H100 24

NO ME DEJES DE AMAR (fam Entertainrent Inc BMI) T 16

NO SURPRISE (Surface Pretty Deep Ugly Music,
BMUnversal Music - Careers, BMY/Anaesthetic Pub-
lishing, SOCAN/Warner-Tamerlane Publishing Corp ,
BMYWarner Chappell, SOCAN/Sony/ATV Songs LLC
BMUBud And Jo's Music, BMI}, HL/WBM, H100 25

NOT ANYMORE (Universal Music - Z Songs. BM/Pen In
The Ground Punlishing, ASCAP/Ber Magjor Music., BMI),

BM, RBH 48
NOT MEANT TO BE (WamerTamerlane HJbIlShInSgO%OrD
BMTobor Songs. BMI/Team Togue Publishi AN/BImky

Publishing, SOCAN/An Apail Fool RK)IISIIIHQI%OC
stune Terraoe Music, BVIArtHouse Enertainment L
ASCAP/BU% Music, Incorporated, BV, WBM H ICO 74

NOVEMBER 18TH (Nol Listed) RBH 64

NUMBER ONE (R. KEIIy Publishing, Inc , BM|/Universal
Music - Z Songs, BMYNazdag Music. BMHI Distrit 1.
BML/Son /}g 0f Universal. Inc . BMVUniversal Music Cmp
ASCAP/Kertokey Music. ASCAP), HLAWBM, RBH 24

o “H v

& o

OBSESSED(Rye Songs. BMVSongs Of Umversa\ Inc
BMI/2082 Music Pubiishing, ASCAP/WB Music Corp .
ASCAP/RZE Music Pubfishing, ASCAP/Universal Music
Corp , ASCAP), HLAWBM, H100 11 RBH 15

OH NO (Joseph's Dream, SESAC/563 Music Publishing.
ASCAP/SuIl DI%gm Music. ASCAP/Universal Music -
MGB Songs, ASCAP), HL/WBM. RBH 63

THE ONE (Mary J Bige, ASCAP/Uriversal-MCA, ASCAPAUry-
versal Studios, Inc, ASCAP/EM! Blackwood Music, Inc ,
BMURodney Jerkns Productions, BMIDat Damn Dean,
BMVLive Write LLC, BMI). HLAVBM, H100 89, RBH 37

ONE TIME (Songs()l Feer Lid.. ASCAP/March 9ih Publishing,
ASCAPMoveUB Songs. BMYOSS Creations, ASCAP/Holy

Coron Music, ASCAPUniversal Music Corp . ASCAP/Tabu-
Ious Music, ASCAP/anoSmm ASCAP) H100 63

ONLY YOU CAN LOVE ME THIS WAY (Sony/ATV Songs
LLC, BMI/Sony/ATV Music UK, PRS/EMI Blackwood
Music, Inc , BMIBirds Wiih Ears Music, BMI), HL, CS
12 H100 70

ON THE OCEAN (John Riff Music BMI) RBH 17

OUT LAST NIGHT (Sony/ATV Milene Music,
ASCAP/slandsoul Music LLC. ASCAP/Stage Three
Songs. ASCAP/Breft James Cornelius Music, ASCAP)
HL, H100 82

OUTSIDE MY WINDOW (We'e Going To Mau: Music
BMYMulti-Songs. Inc . SESAC/AvaRu Music. Inc
SESAC/EMI April Music Inc , ASCAP/Salemno Songs.
ASCAP/Mr Coco Music, ASCAP), HL, CS 45

OVARIOS {Dvine Music, BMI) LT 26

PARTY IN THE U SA. (Kasz Money Pubhshmg ASCAP/SU-
dio Beast Music, BMVWarner-Tameriane Publishing Corp .
BMol/éezssm Cornish Publishing Designee BMI), WBM
H1

PEOPLE ARE CRAZY (Sony/ATY Tree Pul)hshmg Company
BMUTiltawhirt Music BMY) HL, CS 5, H100 41

PLEASE OONT LEAVE ME (Plik inside HJDIISI]IHQ BMVEMI
Blackwood Music. Inc.. BMMaratone AB, STIM/Kobal
Music Publishing America, Inc., ASCAP). HL. H100 26

PLENTY MONEY (Fusi N Gold Pubiishing. BMiWamer-
Tamerlane Publisting Corp., BMWoung .
ASCAPAWB Music Com , ASCAP). WBM RBH 50

THE POINT OF [T ALL {EM! April Music Inc . ASCAP/Songs
Of Universal, Inc . BMUfappy Whyte's Music BMI)
HLAWBM, RBH 31

POKEH FACE (Stetant Germanotia p/va Lady Gaga,

BMISony/ATV Songs LLC, BMiHouse Ot Gaga Publish
inc . BMVGloJoe Music Inc., BMVRedOne Productions LL
BM). HL, H10039

PRETTY WINGS (BenAmi Music, ASCAP/EMI Apnl Music
Inc . ASCAP/Sony/ATV Tunes LLC, ASCAPMuszewe,
ASCAP), HLL H10042 RBH 1

QUIEN ES USTED? (Picifc Latn Copynght Inc,
ASCAP/Universal-Mustca Unica Publishing. BMI) LT 17

RADAR (Crcsslown Songs U JK PRS/Mustc Of Windswept,
ASCAP/Unwversal-PolyGram International Tunes,
SESAC/Jahaae Joints. SESAC/Universal Music Corp
ASCAP/Ezeke International Music, BMVChristopher
Mathew, BMIHitco Music, BMYSongs Of Windswept
Pacific. BMI), HL, H100 90

RAOIO WAVES (Tillawhirt Music, BMI/CamwaI Music
Group, BMUNTAC Music, BMI) CS 40

RAMPING SHOP (Noi Listed) RBH 87

RECUERDAME (Ermi Musical SA de CV)LT13

RED LIGHT (Crosstown Uptown Music, ASCAP/Kabait
Music Putishing America. inc , ASCAP/Crosstown
Downlown Songs BMYSongs Of Kobat Music Pubish-
iny America. inc . BMI/Karles Music. ASCAP) CS 24

REGRET (Tank 1176 Music. ASCAP/Black Fountain Pub
listing. ASCAP/EMI Apnii Music Inc , ASCAP/K
Stephens Music. ASCAP/Jonnie Law Music Ing
BMI/Sory/ATV Songs LEC, BMIAeToya Music Publish-
ing. ASCAP/Songsdronnie, ASCAP/Doverland 301
Music, ASCAP/Ludacns Worldwice Publishing, Inc .
ASCAP). HL, RBH 51

ROCKIN' THE BEER GUT (Buttesboy Music. BMI) CS 30

RUNAWAY (Hate And Purchase Music. ASCAP/Rockapop
Music, ASCAP/House Of Stytesonic Music, ASCAP/Kid
in The Korner, ASCAP), WBM. CS 19

RUN THIS TOWN (EMi Apnl Music inc ASCAP/Carter Boys
Publishing. ASCAP/Piease Gimme My Publishing inc, BMY
EM) Blagkwood Music, Inc., BMNG LD Music, BMI/Cheysals
Music Publishing, ASCAP/Annarhi Music LLC, BMIEikonaxos
& Athanasios Alatas. BMI), HL. H100 3. RBH 12

SAY HEY (I LOVE YOU) {Franticsoulutions ASCAP/Uni-
versal Music Corp , ASCAP/C-Ya Later Sounds, BMI},
HL/WBM, H100 51

SECOND CHANCE (Driven By Music, BMYEM) Black-
woad Music, inc , BMI/Two Of Everything Music
ASCAPWB Music Carp ASCAP) HLAWBM. H100 38

SEN[L)I I';ODN {Walt Disney Music Company., ASCAP)
H100

SE NOS MURIO EL AMOR (Seg-Son Music, Inc . BM) LT 28

SEXY ROBOTICA (Mot Listed) LT 31

SnE Ig LOVE (How It Shouid Be Music. BMi) WBM,

1

0098

SHE LOVES ME (Pop Style Music Publishing.

ASCAP/The Royalty Network, BMI} RBH 82
WOLF (The Caramel House Music, BMYEnsign Music

Corpomhon BMYRodeoman Music. ASCAP/EMI Apri)
Music inc , ASCAP/Ediciones Musicales Clippers,
S L Wamer Chappell Music Spain S A, SGAE/Amalfi Coast
Music, BMVChrysats Songs. BMI), HLAWBM, H100 12

SHOW ME WHAT I'M LOOKING FOR (Maratone AB,
STiM/Kobait Music Publishing America, InG..
ASCAPMonza Music, ASCAP) H100 99

SIDEWAYS (Sony/ATV Tree Publishing Company.
BMI/Beavertime Tunes. BMI/Sony/ATV Cross Keys Music
Publishing, ASCAP/Creature Sounds Pubtishing,
ASCAP) HL, H100 81

SINCE YOU BROUGHT IT UP (Warner Tamerlane Pub-
lishing Corp . BMI/Eidorotto Music Publishing BMI/Cai
v Songcs ASCAF/Stupid Boy Music, ASCAP/Universal
Musm orp ASCAP/Macuhyco Music. ASCAP).

SKlNNY []IPPIN' {Spnngfish Music, ASCAP/DaEhn
Music, ASCAP/Bug Music, ASCAP) CS 5

SLOW DANCE (keriokey Music, ASCAP/UmversaI Music
Corp . ASCAP/Tennman Tunes. ASCAP/Universal Music
-2 Tunes LLC . ASCAP/Miliennium Kid Music Pubfish-
ing. ASCAP/Royal Court Music Publishing ASCAP/WB
Music Corp , ASCAP/Notting Dale Sengs Inc . ASCAP),

IL/WBM, RBH 52

H X

SMALL TOWN USA (West Moraine Music, ASCAP/Welk
Music, ASCAP/Lichelle Music Company, ASCAP/WB
Music Corp , ASCAPAUntversal Music - Z Songs.
BMU/West Bay St Music. BMI/2820 Music LL
BMI/Watwedoiz Music. BMI), HL/AWBM, CS 8, H100 52

SMILE (WarnerJamerlane Publisting Corp.. BMVGaue

Music, BMIMusic 01 Combustion. BMYBug Music, incor-

porated, BMI/Songs Of Windswept Pacific, BM/Bless The
Bilni Music, BMJTX Music, BMiMeadowgreen Music
Company, ASCAP/Vandelay Publishing, ASCAP/EMI
Chnsbar Music Group. ASCAP). Hl BM H10093

SOBEAUTIFUL (Soulchild, ASCAP/Universal Music
Corp , ASCAP/La Kasa Sole, ASCAP/EMI Apnil Music
Inc, ASCAP} RBH 22

S0 FINE (Dutty Rock Music, PRS/EMI April Music Inc..
ASCAP/D1 Genius Music, ASCAP/CMM Publishing
ASCAP/Nigel Stafi Publishing, ASCAP/Ultra Tunes.
ASCAP). HL, H100 60

SOUND OF MADNESS (Driven By Music, BMVEM| Black-
wood Music, Inc , BMI/Two Of Everything Music,
ASCAPMusic Of Windswept, ASCAP), HL/WBM. H100 95

SOUNDS LIKE LIFE TD ME (EMI April Music Inc
ASCAP/Fitishurg Landing Songs. ASCAP/Warner-Tamer-
lane Publishing Corp , BMmmokalee Music,
BMI/Daphil Music, BMi). HLAVBM. CS 18, H100 100

SUCCESSFUL (Warner-Tameriane Publishing Corp.,
BMV/Live Write LLC, BMVEMI Biackwood Music. Inc..
BMJ/Apnil's Boy Muzk. BMI/Young Money Publishing
Inc , BMI) HLAWBM. H100 62, RBH 3

SUFRE (Unversal Music - Careers, BMI/Wamer-Tamer-
lane Publishing Corp , BMO) LT 11

SUMMER NIiGHTS ( Sony/ATV Cross Keys Music Pub-
lishing, ASCAP/Slage Three Songs. ASCAP/Breft James
Comelius Music, ASCAP/Stage Three MusiC inc
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BMI/Crosstown Uplown Music, ASCAP/Kobait Music
Publishing America Inc, ASCAP) HL, CS4,H10043
SUNSHINE {Unwversal Music - Z Tunes LLC . ASCAP/Cecile
Barker Publishing, ASCAP/Avant Garde Music Publishing.

ASCAP/Universal Mustc Corp . ASCAP/EMI Apnl Music
Inc . ASCAP/Carter Boys Publishing, ASCAP/Flyte Tyme
Tunes ASCAP/LI Lu Lu Publishing, BMVESsential Vibe
BiVdanice Combs Pubtishing, BMYBobby Robinson,
BMVEM! Blackwood Music, Inc , BMI). HL/WBM. RBH 100
SUPAMAN HIGH (R Kelly Publistung. Inc . BMUUniversal
Music - Z Songs, BMIMillionarre Mamailry ASCAP/EMI
Apri) Music Inc, ASCAP). HL/WBM RBH
SU VENENO (Premlum Latin Publishing, ASCAP) 1732
SWAG SURFIN' (Publishing Designee ASCAP) RBH 41
SWEAT IT OUT (2082 Music Publishing, ASCAP/WE
Music Corp , ASCAP/Songs Of Peer, BMIMarch 9t
Publistiine, ASCAP), WBM, RBH 71
DREAMS

SWEET (B-Day Publishing, ASACP/EM Aol Music
¢ ASCAP/Jimpub, BMYVEM Blackwood nc, BMBiow
The Spealers, /S(Ir//IVMchKPRS’RmLMBSMI

A Rapper, SESACForay Music, Inc, SESAC) HL H10068

EL TAMALERO (No! Listed) [T 45

TE AMO TANTO (EM| Biackwood Music. Inc , BMI) LT 39

TEIRA MEJOR SIN MI (Juliantia Musical ASCAP) (T8

TEmE?U;IIO {Maxmo Aguire. BMVLGA Music Publishing,

) LT 1

TE VES FATAL (Not isted) LT 33

THAT THANG (OMG Songs Nastwille. BMUody Stevens
Music. ByMYSongs Of One Music Group, SESAC/Mailbox
Dance Publishing. SESAC) WBM, CS 42

THERE GOES MY BABY (lormis Kid Music. BMVSony/ATV
Songs LLC, BMIFAZE 2 Music, BMISouthem Couniry Boy.
ASCAP/Boobie & DJ Songs BMIWamer-Tameslane Pub-
lishing Corp . BMI/Clarence Allen ASCAP/May Tweltth
BMI), HLUWBM, RBH 34

THIS TIME (Jor Riff busic BMI) RBH 92

THROW [T IN THE BAG (EMI Apnl Music Inc . ASCAPA
Brasco Music. ASCAP/Songs Of Peer Lid ASCAPMarch
th Publishing, ASCAP/2082 Music Publishing, ASCAP/WB
Music Corp., ASCAP), HL/WBM H100 23, RBH 8

TIPSY IN DIS CLUB (Diarmond Blue Smith Pubiishing.
BMIMusic Royale Publishing, BMU/The Nickel Publishing,
BMVBleu Carvot Diamond Publishing. BMiBlueStar Pub-
Iishing. BMI) RBH 53

TOCANDO FONDO (Sony/ATV Discos, ASCAP) T 23

TODAY (Foray Music, Ing . SESAC/Send Me The Checks
Music SESAC/Songs For Mo BMOrbison Music, LLC.
BMVEverGreen Copynghts. BMI) CS 41

TOES (Wermerhound Music, BMYLIE Dub Music, BMY
Angeiika Music, BMVBaghter Shade, BMVBug Music. Incor-
porated, BMyRoadie Octe. BA) CS 21 H10056

TOGETHER (Sony/ATV Tunes LLC, ASCAP/EM Apnl Music
inc, ASCAP, Water Music Publishing ASCAP/Stellar Songs
Lid, BMY45t% & 3 Music Publishing Inc , BMI), HL. RBH 73

TRICKN (By Way Of 2118 Plibisting, LLC, ASCAP) RBH 44

TRUST (She Wrote t, ASCAP/Universal Music - MGB Songs.
ASCAP/Chira White Producticns Inc . BMVDaiamusfoirfe.
ASCAP) HLWBM, H10073,RBH 7

TRY [T OUT iNol Lisled) RBH 86

TWANG (Wudang Mountamn Songs, BMYBug Music. Incor-
porated, BMUMarvel Man Music, BM{/Songs Of Windswept
Pacific. BMIVibe Room Music, BMIJimbalaya Music.
BMI/BPJ Administration. BMI). HL. CS 51

UH OH (Desmemna Hams. BMIHiz Commtee LLC. BM/ Tl Pro-
ductions, WB Music Corp , ASCAP), WBM. RBH 95

UNDER (Tank 1176 Music. ASCAP/Black Fountain Pubiish-
ing. ASCAP/Antonio Dixon's Muzk. ASCAP/EM! Apnl Music
Inc, ASCAPNotting Dale inc , ASCAPAonnalistic
Hitz ASCAP/Songsdronmig, CAP/Dweﬂand 301 Music,
ASCAP/Thailand Music. ASCAP/K. Stephens
ASCAPMWamerTamerlane Publishing Corp . BMVSl!verpLit
inumy2k Publishing. BMI}. H | RBH 20

UP TO HIM {Finch Valley Music. BMVState One Copynghts
Amenica. SESAC/The Bigger They Are, SESAC/Cherry Lane
Music, SESAC). CLMMWEM, CS 60

USE SGMEBODY (Muriha Street Music, ASCAP/Songs Of
Combustion Music, ASCAP/Music Of Windswept.
ASCAP/Followill Music. ASCAP/McFearless Music.
BM Mustc, Incorporated, BMI/Coffee. Tea or Me Pub-
hshlng MI) H100 5

WAKING up IN VEGAS (When I'm Rich You'll Be My
Bitch. ASCAP/WB Music Corp , ASCAP/Desmundo
Mustc, ASCAP/AndreaS Carlsson Pubiishing AB, STIM),
WBM, H100 14

WALKIN' ON THE MOON (2082 Music Publishing.
ASCAPAWB Music Corp . ASCAP/DaMystro Music.
BMUSony/ATV Songs LLC, BMUPlease Gimme My Pub-
I|shm%mc . BMIEM! Blackwood Music. Inc . M)

L/WBM, &

Hl . RBH 60

WALK WIT A DIP (Steve Morgan Music Publishing,
BMI/TKO Bedy Shot Music, BMI/Bartenderz, BMI) RBH 79

WANTED (In Lata Land Music, BMVEM) Blackwood
Music. Ing , BMIA12 06 Publishing, BMY/Matzoh-Ball
Music, ASCAP/A For Arts Sake Music, ASCAP/Bug-
house. ASCAP/ArtHouse Entertainment LLC, ASCAP/Bug
Music, Incorporated. BMi), HL, H100 40

WASTED (Simone's Daddy Music, ASCAP/EMI Aprit
Music Inc . ASCAP/Radnc Davis Music Group
ASCAP/First N' Goid Publishing, BMI). HL, RBH 19

WATER (House 0f Sea Gayle Music, ASCAP/Big Loud
Bucks, BMEM! April Music Inc., ASCAP/Didnt Have To
Be Music, ASCAP). HL/WBM. CS 55

WELCOME TO THE FUTURE (House Of Sea Gayle Music

CAP/BI((:J Loud Bucks, BMI), WBM, CS 14. H100 92

WETTER (CALLING YOU DADDY) (Staying High Music
ASCAP/The Legendary Traxster Music, ASCAP/isthe-
bridye. ASCAP) WBM, H100 48, RBH 11

WHATCHA SAY (Bhelghtsmusm ASCAP/Eyes Above
Waler, ASCAP/imagem Songs Ltd , ASCAP/Jason
Desrouteau, ASCAP) H100'54

WHAT YOU DO (EMI Apnl Music Inc , ASCAP/Strauss
Co,, LLC . ASCAP/Norma Harms Music Publishing.
ASCAP/Chuck Harmony's House Publishing.
ASCAP/Universal Music - Z Songs. BMI/Pen In The
Ground Publishing, ASCAP), HL/WBM, RBH 62

WHO'S REAL (Jaewon's Publishing, ASCAP/justin Combs
Publishing, ASCAP/EME April Music In , ASCAPNaki Lwy,
BMVSwizz Beatz, SESAG/Universal Tunes, SESAC/Songs Ot
UnrversaJ Inc. SESAC/Soul Bliss Music, ASCAPYoung
Juice Publishing, ASCAP), HL/WBM, RBH 4

WHY R U (Ms Suk Publishing, ASCAP/Universal Music
Corp , ASCAP/Sicker Than Your Average, ASCAP/Ultra-
magnetic MC's, ASCAP/Andh-Girl Music, BMIPublishing
Corp Of Amerca, BMYWamer-Tamerlane Publishing
Corp , BMI), HLAVBM. REH 84

WILD AT HEART (Mighusic, Inc, ASCAP/Primery Wave Emblem.
ASCAP/Year Of The Dog Music, ASCAP/Darth Buddha Music.
ASCAP/FﬂfoMﬂC BV, WBM, CSIG H1ClJ6G

H,—'h—"

YA ES MUY TARDE (RCP Publlshmg ASCAP) LT 5

Y AHORA QUE? (Not Listed) LT 23

YO NO SE MANANA (Unwversat Musica . Inc
ASCAPWamer-Tamerlane Publishing Com BMI) LT 10

YOU BELONG WITH ME (Sony/ATV Tree Pubiishing Com-
pany. BMI/Taylor Swift Music, BMI/Poting Shed Music,
SESAC/Barbara Orbison World Publishing, SESACACG,
BMI), HL, CS 1, H100 4

YOU FOUND ME (Little Bike Music, ASCAP/Lincoin &
Ollte Music. ASCAP/EMI Apnl Music inc , ASCAP/Aaron
Edwards Pubhshing, ASCAP}, HL, H100 46

YOU'RE A JERK (New Boyz Publishing LLC BM{Primary
Wave Emblem, ASCAP) H100 32. RBH 16

YOU'RE NOT MY GIRL (NextSelection Publishing,
ASCAP) RBH 76

CHARTS LEGEND on Page 55

Chart Codes: CS (Hot Country Songs), H100 (The Billboard Hot 100), LT (Hot Latin Songs) and
RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org ) Sheet Music Dist, Chart, Pesition
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Send submissions to: exec@billboard.com

RECORD COMPANIES: EMI Music in North America appoints
Greg Thompson to executive VP of marketing and promotion,
and Angelica Cob-Baehler will assume additional responsi-
bilities as senior VP of media and creative services. Thomp-
son will continue leading EMI Music’s radio and video pro-
motion teams, and Cob-Baehler will continue leading EMI
Music’s North American publicity and creative services teams.

Warner Music U.K. names Jeremy Marsh vice chairman.
He was CEO at JML Partnership, a consultancy that pro-
vides management and marketing services to artists and
consumer brands.

PUBLISHING: BMI promotes Jeremy Smith to senior direc-
tor of financial and operational analysis for licensing. He was
director of research and analysis for licensing.

TOURING: Washington Sports & Entertainment promotes
Sheila Francis to director of event and corporate communi-
cations. She was director of event and venue public relations.

MOBILE: Sony Ericsson names Bert Nordberg chief execu-
tive of its U.S. technology division. He was executive VP and
head of the company’s Silicon Valley business.

RELATED FIELDS: MTV Networks Latin America taps Chris-
tian Prada to lead its newly opened offices in Bogota, Colom-
bia, as country manager.

AECG, a division of Opus 1 Music Library, appoints
Shauna Krikorian head of film licensing and Stacey Palm
head of TV licensing. Krikorian was director of licensing
for film at 615 Music, and Palm was VP of film/TV music
at Famous Music Publishing. —Edited by Mitchell Peters

WORKS

PUTUMAYO KIDS PROMOTES HEALTHY LIVING

Putumayo Kids, a division of Putuinayo World Music, is using
one of its latest albums, “Picnic Playground,” to promote
healthy living for children. The album, released July 28, is a
collection of food-themed songs from international musicians.

A portion of the album’s proceeds will be donated to the
nonprofit group Vitamin Angels, which focuses on “reducing
childhood blindness by providing vitamins and nutrients in
the form of supplements to children all around the world,”
Putumayo Kids director Mona Kayhan says.

In fact, all Putumayo Kids albums donate some profits to
a charity “that relates to the theme or region of the world
from the album we’re focusing on,” Kayhan says. Putumayo
World Music “does it for the adult albums as well, but we
make sure to do it for every kids’ release that we have, be-
cause we feel it's important.” She says Putumayo World Music
has contributed more than $1 million to nonprofit organi-
zations worldwide.

“Picnic Playground” also promotes a healthy lifestyle in its
liner notes, which provide recipes from child nutritionist Bar-
bara Storper. “We asked her to give us fruit and vegetable
recipes that families like to make together,” Kayhan says.

Putumayo Kids is sponsoring a recipe contest at
Putumayo.com, where entrants submit their favorite recipe
lo make as a family. Winning subimissions will be based on
originality and healthiness.

The top three winners of the contest will receive a collec-
tion of Putumayo Kids alburns and possibly have their recipes
posted on the label’'s Web site, Kayhan says. The label also
sponsored a U.S. tour of zoos and children’s museums this
month to promote “Picnic Playground.”  —Mitchell Peters

Madison Square
Garden Entertainment
presented Steely
Dan’s Walter Becker
and Donald Fagen
with a plague to

1 commemorate their

| 19th soid-out

¥ performance Aug. 12

f at New York's Beacon
L Theatre. From left:
MSGE director of
concerts and family
entertainment Corey
Humpage and VP of
marketing concerts and
network integration
Liana Farnham,

% Becker, Fagen and

: MSGE president Jay
L g Marciano, COO
Melissa Ormond and
senior VP of regional
bookings/special
projects 8ob Shea.
PHOTO: COURTESY OF
REBECCA TAYLOR FOR
MADISON SQUARE GARDEN
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Steely Dan

i
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While

gearing up for the Sept. 29
release of her third album, “Revolution,”
Miranda Lambert hosted People magazine's
special country music issue party at Nashville's Hutton
Hotel. Among the celebrities joining to celebrate was RCA

Nashville's Martina McBride and Chris Young. From left: Young.

Lambert, Sony Music senior director of A&R Lisa Ramsey-Perkins,
McBride and Sony Music executive VP of A&R Renee Bell.

A

MGMT founding members Andrew Vanwyngarden and Ben Goldwasser stopped by Columbia Records’ New York offices to celebrate the worldwide
sales of more than 1.5 million copies of their debut album, "Oracular Spectacular,” and 3 million-plus singles sold. In the first row, from left: Columbia
Records senior director of digital marketing Jen Mallory and senior director of marketing Nina Webb, Fenway Recordings director Nick Palmacci
and (kneeling) Columbia/Epic Label Group chairman Rob Stringer. In the second row, from left: Columbia Records senior VP of digital marketing
and business development Glenn Frese; MGMT co-manager Dave Gottleib of Death or Glory; MGMT co-manager Mark Kates of Fenway Recordings;
Columbia Records marketing manager Darby Moeller; MGMT's Will Berman, James Richardson, Goldwasser and Vanwyngarden; Columbia Records
chairman Steve Barnett and A&R rep Maureen Kenny; MGMT lawyer Peter Lewit of Davis Shapiro & Lewit; and MGMT business manager Carmen
Romano of Flood Bumstead McCready & McCarthy. In the third row, from left: Columbia Records VP of alternative and rock promotion Joe Guzik,
coordinator of digital media Patti Sitverman, publicity coordinator Winnie Lam, manager of digital media Erika Alfredson, VP of publicity Benny
Tarantini, VP of marketing Doneen Lombardi, senior director of digital marketing Lars Murray, manager of digital publicity Nikki Bennett and
marketing coordinator Kelly Straw.
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[l INSIDE TRACK

MUDD CLUB

The gang’s back together on Puddle of Mudd’s next album,
which guitarist Paul Phillips says is a good thing.

“This is the most collaborative record we’'ve done,” says
Phillips, who left the band in 2005 and rejoined in Febru-
ary. “[Frontman] Wes [Scantlin] is always going to be the
main songwriter, but this one has the most co-writes with
me and with Doug [Ardito] and the most input from every-
body. It was a great experience.

Puddle of Mudd recorded the as-yet-untitled album,
which is due in October or November, with previous pro-
ducers Brian Howes and John Kurzweg, as well as Brian
Virtue (30 Seconds to Mars, Chevelie). Phillips says the
sound is “more Puddle of Mudd” than 2007’s “Famous,”
likening it to 2007’s triple-platinum “Come Clean.

‘It’s definitely more on the rock tip,” Phillips says.

‘There’s a bunch of rockers kind of more in that punk,
angsty vein—[like] ‘Pitchin’ a Fit’; songs that are just good,
fun songs.

“But it’s also got the more heartfelt, slower type of
songs in the ‘Blurry’ vein. There’s a song called ‘Keep It
Together’ which | feel is maybe the closest thing to ‘Blurry’
that we’ve done. It’s a beautiful song.”

Puddle of Mudd plans to launch a headline tour to pro-
mote the album, possibly in October.

PUDDLE OF MUDD

Universal Music Enterprises celebrates the 6 million copies sold worldwide of Eiton John’s album “Elton John—
Greatest Hits 1970-2002" and the 1.5 million copies sold worldwide of “Rocket Man: Number Ones"” at his recent
sold-out Philadelphia show at Citizens Bank Park. From teft: UMe VP of marketing Jeff Moskow, Howard Rose
Agency's Howard Rose, John, UMe/Verve Music Group president/CEQ Bruce Resnikoff and Twenty-First Artists’
Jon Howard.

S VG i . ‘
BMI hosted a champagne toast for BMI songwriters Gloria Espafa, Toby Sandoval, Edgar Cortazar, José Alfrado Rios and Adrian Pieragostino, who
have penned many current and recent top 10 hits on Billboard’s Latin charts. Held Aug. 12 at BMi's Los Angeles offices, the reception included BMt
staff, top Latin publishers, composers and media. BMI assistant VP of Latin music Delia Orjuela presented an award to each songwriter. From left:
Pieragostino (co-composer of “Sufre” for Dareyes De La Sierra), Rios, aka “El Komander” (who penned “El Katch” for EIl Compa Chuy), Orjuela,
Billboard Latin correspondent Ayala Ben-Yehuda, Cortazar (co-composer of “Sufre™), Espaia (composer of “El Culpable Soy Yo" for Cristian Castro)
and Sandoval (composer of “Quién Es Usted” for Sergio Vega). PHOTO: COURTESY OF MARLENE MERAZ

BMI CONDUCTING FOR THE FILM COMPOSER WORKSHOP

BMI celebrated the art of conducting musical scores Aug. 17 with its 12th annual Conducting for the Film Composer Workshop, taught by BMI
Classic Contribution Award winner, conductor and composer Lucas Richman. Kicking off July 21 and concluding Aug. 1. the six-session course
developed the conducting skills of eight handpicked BMI composers during classes at the Musicians Union in Los Angeles. pHOT IRTE!
CHYNA CHUAN-FARRELL/CHYNA ENTERTAINMENT and DESIGN LLC

BAEHLER

UDD: CHAPMAN
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- BDSCertified Spin Awards July 2009 Recipients:

4 800,000 SPINS

I'Hl Be/ Edwin McCain /Atlantic

4 600,000 SPINS

Love Song/ Sara Bareilles /Epic
Behind These Hazel Eyes/ Kelly Clarkson /RCA/RMG

4500,000 SPINS

All Summer Long/ Kid Rock /Top Dog/Atlantic
Makes Me Wonder/ Maroon 5 /A&M/Octone/Interscope
Get Busy/ Sean Paul /Atlantic

4400,000 SPINS

These Days/ Rascal Flatis /Lyric Street

+300,000 SPINS

Boom Boom Pow/ Black Eyed Peas /will.i.am/Interscope
Right Round/ Flo Rida /Poe Boy/Atlantic

Whatever It Takes/ Lifehouse /Getfen/Interscope

Your Man/ Josh Turner /MCA Nashville

Better Life/ Keith Urban /Capitol Nashville

There Goes My Life/ Kenny Chesney /BNA

4200,000 SPINS

Knock You Down/ Keri Hilson Feat. Kanye West & Ne-Yo /Mosley/Zone 4/Interscope
The Climb/ Miley Cyrus /Walt Disney/Hollywood

1 Know You Want Me (Calle Ocho)/ Pitbull /Ultra

Turnin Me On/ Keri Hilson Feat. Lil Wayne /Mosley/Zone 4/Interscope

Got Money/ Lil Wayne Feat. T-Pain /Cash Money/Universal Motown

| Luv Your Girl/ The-Dream /Radio Killa/Def Jam/IDJMG

| Still Miss You/ Keith Anderson /Columbia

Little Bit of Life/ Craig Morgan /Broken Bow

Upside Down/ Jack Johnson /Brushfire/Universal Republic

Duality/ Slipknot /Roadrunner/RRP

4 100,000 SPINS

| Gotta Feeling/ Black Eyed Peas /will.i.am/Interscope

Fire Burning/ Sean Kingston /Beluga Heights/Epic

Best | Ever Had/ Drake /Young Money/Cash Money/Universal Motown
Sugar/ Flo Rida Feat. Wynter /Poe Boy/Atlantic

| Do Not Hook Up/ Kelly Clarkson /19/RCA/RMG

You Belong with Me/ Taylor Swift /Big Machine

Please Don’t Leave Me/ Pink /LaFace/JLG

Te Presumo/ Banda El Recodo /Fonovisa

People Are Crazy/ Billy Currington /Mercury

Use Somebody/ Kings 0f Leon /RCA/RMG

Love Game/ Lady GaGa /Streamline/KonLive/Cherrytree/Interscope
There Will Be a Day/ Jeremy Camp /BEC/Tooth & Nail

Waking Up in Vegas/ Katy Perry /Capitol

450,000 SPINS

Wild at Heart/ Gloriana /Emblem/Reprise/Warner Bros./WRN
New Divide/ Linkin Park /Machine Shop/Warner Bros.
Battlefield/ Jordin Sparks /19/Jive/JLG

No Surprise/ Daughtry /19/RCA/RMG

Her Diamonds/ Rob Thomas /Emblem/Atlantic

Summer Nights/ Rascal Flatts /Lyric Street

You're a Jerk/ New Boyz /Asylum/Warner Bros.

Barefoot and Crazy/ Jack Ingram /Big Machine

Closer to Love/ Mat Kearney /Aware/Columbia

Ya Es Muy Tarde/ La Arrolladora Banda El Limon /Disa

Last Chance/ Ginuwine /Notifi/Asylum/Warner Bros.

Wetter (Calling You Daddy)/ Twista /Get Money Gang/Capitol
In the Hands of God/ Newshoys /Inpop

Always Strapped/ Birdman Feat. Lil Wayne /Cash Money/Universal Motown
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