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MOBILE TOURING BIG PHISH

ENTERTAINMENT LIVEE
At this conference, set for
Oct. 6 at the Omni Hotel
San Diego and presented by
Logic Wireless, industry
innovators will reveal how
they’re navigating this
exciting landscape. More
at billboardevents.com.

4 BILLBOARD

This conference offers the
opportunity to learn from,
network and share music
with the best in the business.
The 2008 event sold out, so
don’t miss this year’s: Oct.
29-30 at the Beverly Hilton
in Los Angeles. Details:
billboardevents.com.

JULY 4, 2009

Set for Nov. 4-5 at the
Roosevelt Hotel in New
York, this premier industry
event gathers promoters,
agents, managers, venue
operators, merch
companies and production
professionals. For more, go
to billboardevents.com.

After you finish this
week’s cover story with
Phish, visit billboard
.com/phish to read in-
depth Q&As with band
members, plus watch the
group play Bonnaroo
and check out our Phish
photo gallery.
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MUSIC PUBLISHING

Year
SHIN

Heritage :Awa':i
SMOKEY ROBINSON

Golden Note Award
ALICIA KEYS

Publisher of t
EMI MUSIC PU

Songwriters of the Year
MIKKEL ERIKSEN
TOR HERMANSEN

TERIUS “THE-DREAM” NASH
CHRISTOPHER “TRICKY” STEWARF=

T0RR58/ HIPEOP SONG:

Agaln”

Productio ¥y m:

ALUARD WININGE:
RG8/HIP-HOP SONGS:

“A Milli"

Writers: Shondrae “Bangladesh”
Crawford, Kamaal “Q-Tip~ Fareed,
Ali Shaheed Jones-Muhammad
Publishers: EM| Music Publishing,
Jazz Merchant Muslc, LeVegas
Publishing Company, Universal
Music Publishing Group

“Bust It Baby (Part 2)”
Writers: Jimmy Jam,
Terry Lewis, Ne-Yo
Publishers: EMI Music Publish-
ing, Flyte Tyme Tunes, Pen In
The Ground Publishing, Universal
Music Publishing Group

“Can't Believe It”

Writer: David “Preach™ Bal4
Publishers: Ahmadtajz Music,
Nappy Boy.Publishing, Universal
Music Publishing Group, Veracity
Music Publishing

“Can’t Help But Wait”
Writers: Johnta Austin, Mikkel
Eriksen, Tor Hermansen,
Publishers: Chrysalis Music, EMI
Music Publishing, Naked Under
My Clothes Music, Sony/ATV
Tunes, LLC

“Falsetto”

Writers: Terius “The-Dream” Nash,
C. "Tricky” Stewart
Publishers: 2082 Muslc Publishing,
Marchninenth Music, Songs of Peer,,
LTD., Warner/Chappell Music, inc.

“Good Life”
Writer: Quincy Jones:
Publisher: Yellowbrick Road Musjc,

“Heaven Sent[

Writers: Keyshia Cole, Jason

“J Vibe” Farmer, Alex Francls
Publishers: EMI Music Publishing,
J Vibe Publishing Inc., Lex Project

Publishing, She Wrote It, Ultra

Tunes, Universal Music
Publishing Group

“ Luv Your Girf"

Writers: Terius “The-Dream” Nash,
C. "Tricky” Stewart
Publishers: 2082 Music Publish-
ing, Marchninenth Music. Songs
of Peer, LTD., Warner/Chappell,
Music, Inc.

“l Remember
Writer: Keyshia Cole
Publishers: She Wrote It.
Universal Music. Publishing Group

“Independent”
Writersz Jeremw“ Mouse® Allen,

Torence “Lil Boosie” Hatch, Melvi

“Lil Phat=Vernell 11, Webbie
PublisherszBoosie Bad Azz Plitist
ing LLC: Mouse On Tha Tragck LLOS
Phat Boss Publjshing, Savage Life
Publishing LLC, Tl Procuctions

“Just Fine”
n&l ary J. Blige,
Terlu BICE N ES
C. £Tricky” ' Stewa t
Publjshers; 2082:Music Pyblish-
In%v_ Marchninenth Music, Mary J.
Blige:Music, Songs of Peer, LTD.,
Universal Music Publishing Group,
Warner/Chappell Music, inc.

“Lollipop™
Stephen “Static Major” Garrett,
Darius “Deezle” Harrison
Publishers: Black Fountain Music,
EMI Music Publishing, Herbilicious
Music, Roynet Music, Three Nails
And A Crown

“Love In This Club”
Writers: Darnel! “Big D" Dalton,
Ryon Lovett, Keith Thomas, Usher
Publishers: 1110 Entestainment,
EMI Music Publishing. Keef Tha
Beef, Ry Love Music, Sony/ATY
Tunes, LLC, UR-IV

“Low™
Writer: Tramar “Flo-Rida” Dillard
Publishers: Lacel Publishing,
Sony/ATV Tunes. LLC.

“Miss Independent”
Writers: Mikket Eriksen,

Tor Hermansen, WNe-Yo
Publishers: EMI Music Publishing,
Pen In The Ground Pubiishing,
Sony/ATV Tunes, LLC, Lniversak
Music Publighing Group

“Mrs. Officer”

Writers: Darius “Deezie” Harrison,
Curtis “Kidd Kidd"™ Stawart
Publishers: Reallionaire Music,
Roynet Music, Three Nails And A
Crown, Ultra Tunes

“Need' U Bad"

Wrtiters: Cornel A. Campball (PRS), -

Missy Eiliott, Cainon Lamb, Edward
O-Sullivan Lee (PRS), Lloyd S.
Mason (PRS), Taurian Osbourne,
Nicholas Stanton, Jazmine Sullivan
Publishers: Cainon's Land Music
Publishing, EM{ Musiz Publish-
ing, itation Records, Lucky June
Music Publishing, Mass Confusion
Productions, Nappy Puddy Music,
Roynet Music, Universel Music
Publishing, Graup

“Never”

Writers: Emmanuel Chisolm,
Daniel Farris, Davion Farris,
Jaheim Hoagland
Publishers: Chiz The Prodigal Pub-
lishing, Earfull Music Inc., Jasane
Dramma Publishing, Lyrical Genius
Pub, Smokebone Publishing,
Warner/Chappell Music, inc.

Publishers: Book of Rans "
D Harry)Productions. EM|;Music
- Publishing Lellow Productions:
g, Uriversal Music Publjshing
Group

“Put On'"

Writer: Christopher
“Drumma Boy" Gholson
Publishers: Warner/Chappell
Music, Inc., Young Drumma

“Sensual Seduction”
Writer: Demetrius
“Shawty Redd” Stewart
Pubtishers: EM! Music Publishing,
Shawty Redd Songs;

“Sexy Can I”

Writers: Victor “Sha-Daen”
Carraway, Noel “Detail” Fisher,
Christian “Yung Berg” Ward
Publishers: Draw First Publishing
Company, EMI Music Publishing,
Josephs Trail, Universal Music
Publishing Group, Victor'S.
Carraway Publishing

“Spotlight”
Writers: Mikkel Eriksen,

Tor Hermansen, Ne-Yo
Publishers: EM| Music Publishing,
Pen In The Ground Publishing,
Sony/ATV Tunes, LLC, Univérsal:
Music Publishing Groyp

“Suffocate”

Writers: Terlus “The Dream” Nash,
C. “Tricky" Stewart
Publishers: 2082 Music Publishing,
Marchninenth Music, Morningside
Trail Music, Songs of Peer, LTD.

“Take A Bow™
Writers: Mikkel Eriksen
Tor Hermansen, Ne-Yo
Publishers: EMI Music Publishing..
Pen In The Ground Publishing,
Sony /ATV Tunes, LLC, Universaj
Music Publishing Group

“Take You Down™
Writers: La Mar “Mars” Edwards;
James Fauntleroy. Harvey Mason
Jr.. Steve Russell, Damon Thomas

Publishers: Almo Music Corp.,

Demis Hot Songs, EMI Music

Pubtishing, Eye 3 Publishing;
Fauntleroy Music, Lamar Edwards
Music. Strange Motel Musici T &
Me Music, Underdog West Songs.
Universal Music Publishing Group.

“Teenage Love Affair”
Writers: Matt Kahane, Alicia Kexs
Pubtishers: EM} Music Publishing,
Letlow Productions, Inc., Plantlife

Experience, Touchy Feely Music

“They Know"
Writer: Quandarious Jordan
Publishers: Dats Shawty Lo Music

We CxeaZe Wnsic
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dy”
Writers: Cri$tyle, Terius “The-
fream” Nash, C. “Tricky” Stewart
Publishers: 2082 Music Publish-
ing, Cstyle Ink Muslc Publishing,
EMI Music Publishing, Marchni-
nenth Music, Slide That Music,
Songs of Peer, LTD., Warner/
Chappell Muslc, Inc.

“Hypnotized”
Writer: Alliaune “Akon” Thiam
Publishers: Byefall Productions
Inc., Sony/ATV Tunes, LLC

“Independent™

Writers: Jeremy “Mouse™ Allen,

Torence “Lil Boosie™ Hatch, Melvin-
“Lil Phat” Vernell I, Webbie

Publishers: Eoosie Bad.Azz Publishy
ing LLC. Mouse On Tha Track LLC,
Phat Boss Publishing. Savage Life

Pubtishing LLC. Trill Productions

“Wlth You™
Writers: Johnta Austin, Mikkel:
Eriksen, Tor Hermansen
Publishers: Chrysalis Music, EMI
Music Publishing, Naked Under
My Clothes Music, Sony/ATV.
Tunes, LLC

“Low™
Writer: Tramar “Flo-Rida” Dillard
Publishers; Lacel Publishing,

S ATV T . LLC
aWoman” ony/ unes

Writer: Raheem DeVaughn:
Publishers: Ahmad's World,
Universal Music Publishing Groug

TOP RAP SONG:

“Lollipop™
Writers: Stephen “Static Major™
Garrett, Darius "Deezle" Harrisor
Publishers: Black Fountain Music.
EMI Music Publishing, Herbillcious
Musjc, Roynet Music, Three Nails
And A Crown

RWARD WINNING
RAP SONGS:

“A Milli”
Writers: Shondrae “Bangladesh” - -
Crawford, Kamaal “Q-Tip" Fareed, ) They K“?“’
Ali Shaheed Jones-Muhammad Writer: Quandarious Jordan
Publishers: EMI Music Publishing, Publishers: Dats Shawty Lo Music
Jazz Merchant Music, LeVegas
Publishing Company, Universal N
Music Publishing Group TUP GUSPE'— SUHG
“1 Trust You”
Wiriters: James Fortune,

Terence Vaughn
Publishers: FIYAWORLD,
T Vaughn Entertainment

AWARD WINNING
GOSPEL SONGS:

“Declaration {This Is It1)"
Writers: Kenneth Loggins,
Michael McDonald
Pubtishers: Miik Money Music,
Tauripin Tunes

“Mrs. Officer™
Writers: Darius “Deezie” Harrison,
Curtis “Kidd Kidd" Stewart
Publishers: Reallionaire Music.
Roynet Music, Three Nails And A
Crown, Ultra Tynes

“Put On”

Writer: Christopher
“Drumma Boy" Gholson
Publishers: Warner/Chappelt
Music, tnc.. Young Drumma,

“She Got 1t"

Writers: Kevin Crowe, Erik Ortiz,
Artavious “Tay Dizm” Smith
Publishers: Colione And Rook Pub-
lishing, FMB Publishing, Warner/
Chappell-Music, Inc.

“Bust It Baby (Part 2)"
writers: Jimnmy Jam,
Terry Lewis, Ne-Yo
Publishers: EMI Music Publish-
ing, Flyte Tyme Tunes, Pen.In
The Ground Publishing, Universal
Music Publishing Group

“Dangerous”
writers: Cristian “Kemo*
Bahamonde {SOCAN), Jason
“Kardinal Offishall” Harrow
{SOCAN), Donald “hAZEL" Sales,
Alliaune “Akon” Thiam
Publishers: Byefall Productions
Inc., Chrysalis Music. EMI Music
Publishing. Give Me My Sweets
Pubiishing, One Man Music,
Sony/ATV Tunes, LLC

*God.Is Good”
Writer: Bernard Belle
Publishers: B-Funk Music,
Warner/Chappell Music, Inc.
“Good Life"
Writer: Quincy Jones
Publisher: Yellowirick Road Music

“Jesus”

Writers: Latosca House,
Daniel weatherspoon
Publishers: Spooned Music,
Tosmo Dwelling Place

“Got Money”

Writers: Juan “Play” Salinas,
Oscar “Skillz” Salinas
Publishers: EMI Music Publishing,
Play For Play N Skillz Music, Skiliz
For Skillz N-Play Music

“Livin’™
Writer: Loren McGee
Publisher: Mystro 84
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Labels Are Here'To Stay

Acts Need The Support That Record Companies Can Give

BY BRUCE IGLAUER

“Labels are obsolete.” We’ve read this line
a hundred times, and heard this “wis-
dom” from bloggers, columnists and even
artists whose successful careers have been
bankrolled by well-established record la-
bels. With the decline in recording costs,
the rise of social networking sites for pro-
motion and the “level playing field” cre-
ated by retail downloaders, the D1Y
approach has become the mantra of many
aspiring recording artists.

Don’t believe the hype.

It’s true that musicians can now
cheaply access the technology to record
and attempt to market their own albums.
According to Nielsen SoundScan, there
were 105,000 new album releases last
year in the United States, including dig-
ital-only titles. But let's be clear: The abil-
ity to make an album isn’t the same as
the ability to market and sell it.

A few artists have made their own
recordings, put videos on YouTube, cre-
ated MySpace pages and went on to sell
a significant amount of music. But not
many. Of those 105,000 albums from
2008, only 6,000 sold more than 1,000
copies in their first year of release. So,
where’s the disconnect?

The media image of record labels—
which many DIY-ers believe—is of
gigantic, ioney-driven corporations com-
mitted to turning pretty boys and girls
into plastic “stars” with short but lucra-
tive (for the labels) careers. Perhaps this
description has become too true of the
major labels. Their huge overhead ex-
penses requite them to generate equally
huge cash flow (though cash flow and
profit aren’t the same thing).

And with the physical marketplace
dominated by big-box retailers that won't

FOR THE RECORD

B Spotify’s European digital re-
tail partneris 7digital. A June
27 column was incorrect on
this point.

B A June 20 story should have
stated that in the film *This Is

business
smart artists
continue
to realize that

many

their bes
opportunities
won't come

.I‘ ] oot

12

on their own.

gamble on developing artists, the only
way to generate that kind of money is
with pop hits that will be stocked by the
Wal-Marts of the world. But the majors
are struggling because, as the bloggers
and columnists have said over and over,
“The old way ain’t working anymore.”
Hit songs are the ones most constantly
shared online, and the remaining sales
just aren’t big enough to create the nec-
essary cash.

But the bust-up at the majors has pro-
vided a big benefit for indies. As the ma-

jors reduce their rosters, the indies have
become the home for category-busting
rock bands and developing hip-hop acts,
as well as established artists in genres
like jazz, blues, folk and classical. While
some are best sellers, many genre artists
aren’t big enough to feed the majors’
money machines, but they’re bigenough
to be profitable for labels and retailers if
they're marketed intelligently by dedi-
cated labels.

Aggressive, commilted independents
have done what individual DIY acts can’t
do on their own—build the media con-
nections and marketing savvy that lead
to music sales. Many artists don’t realize
that media outlets and radio stations won’t
pay much attention to music that doesn’t
come from an established source and is
available to their readers or listeners.
Though media continues to fragment,
even bloggers simply don’t have the time
to listen to everything. And traditional
and online retailers won’t be motivated
to do business with an artist-run label that
may never have another release. Plus,
with the growth in importance of film,
TV and videogame placements, many in-
dies have devoted themselves to making
connections with music supervisors.

In this tough new music business,
many smart artists continue to realize
that their best opportunities won’t come
from working on their own or from the
ever-shrinking world of the majors. In-
stead, they’re increasingly turning to
enterprising and innovative indie labels
as partners.

In celebration of independent music
labels, the American Assn. of Indepen-
dent Music will be marking its fourth an-
niversary by hosting its annual meeting
June 29 in New York. We will be joined
by visiting indie label colleagues from
around the world. .o

Bruce Iglauer is founder/president of
Alligator Records, a 38-year-old
independent label, and a member of
AAIM’s board of directors (a2im.org).
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Spinal Tap,” Christopher Guest
played the role of guitarist Nigel
Tufnel and Harry Shearer played
bassist Derek Smalls.
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THE
LATEST
NEWS
FROM

>>>MTV CUTS
STAFF

MTV Networks
trimmed the staff of
its MTV Music Group
and gay-oriented
Logo division. About
50 employees were
laid off, representing
1% of MTV Networks’
work force. Among
those let go were
senior VPs Maira Suro
and Aaron Meyerson.
The latest round of
layoffs follows the
cut of 850 jobs in
December when
parent company MTV
Networks eliminated
7% of its work force,
with MTV Networks
among the most
affected.

>>>PIRATE
BAY RECEIVES
SUMMONS VIA
TWITTER

The Dutch anti-piracy
group BREIN has
demanded that the
file-sharing site
Pirate Bay be shut
down in the
Netherlands and says
its founders have
been sent court
summons through
Twitter and
Facebook. BREIN
says it used the sites
to deliver the
summons as it was
unable to locate
founders Fredrik Neij,
Peter Sunde and
Gottfrid Svartholm
Warg. The news
agency TT reached
Neij in Bangkok, but
he claimed he hadn’t
seen any summons.

>>>F1CLOSES
IN ON LAUNCH
F1Rocks, the global
live music and TV
events project
initiated by Universal
Music Group
International’s joint
venture event
production company
All the Worlds, is a
step closer to launch
after striking a deal
with booking agent/
promoter John
Giddings. The
London-based
Giddings will act as
sole global agent and
promoter for the
project. His Solo
Agency represents
Genesis, lggy Pop
and Celine Dion,
among others.

SUDDEN IMPACT

The King Of Pop Also
Changed R&B-—And
The Music Business

The death of Michael Jackson brings to
a sudden end the life of a performer
who captivated pop audiences with the
Jackson 5 and matured into a performer
of electric charisma and unprecedented
crossover appeal, before living out his
final years as a virtual recluse.
Jackson died June 25 after reportedly
being found unconscious in his Bel Air,
Calif., home. Paramedics rushed the 50-
year-old icon to UCLA Medical Center,
where he was declared dead. Jackson was
in Los Angeles rehearsing for a 50-date
run of concerts at London’s O2 Arena that
was to begin July 13 (see story, page 8).
Born Aug. 29, 1958, in Gary, Ind.,
Jackson was the seventh of nine chil-
dren born to Katherine and Joseph Jack-
son. Along with older siblings Jackie,
Tito, Jermaine and Marlon, Jackson first
rose to fame as the pint-sized lead singer
of the Jackson 5. Formed in 1964 and
signed to Motown in 1968, the group
quickly scored four back-to-back No. 1
pop and R&B hits, beginning with its
1969 debut single, “I Want You Back.”
Thatwas followed by “ABC,” “The Love
You Save” and “I'll Be There.”
Jackson’s distinctive voice, electric
dancing and natural charisma soon
made him the group’s popular focal
point, so much so that he began moon-
lighting as a solo artist early in the
group’s tenure at Motown. He recorded
four solo albums for the label, scoring
his first top five pop/R&B hit with “Got
to Be There” in 1971. One measure of
Jackson’s unique talent was his ability
to turn a song about a rat, “Ben,” into
another top five smash.
In 1976, the Jackson 5 left Motown in
a quest for more artistic freedom, sign-

CATEGORY KILLER

BY GAIL MITCHELL and CORTNEY HARDING

1956-

2009

MICHAEL JACKSON

ing with Epic Records and rechristen-
ing thernselves the Jacksons. The group
remained with that label until 1989, scor-
ing seven top 40 hits during that time,
including “Shake Your Body (Down to
the Ground)” and “State of Shock.”

It was during this time that Jackson
began to come into his own as a creative
force. He released five solo albums on
Motown before teaming with legendary
producer Quincy Jones to release his
first solo album for Epic, “Off the Wall,”
in 1979. It was a pivotal step in Jackson’s
evolution into “the King of Pop.” But it
was on his second soloalbum, the 1983
mega-hit “Thriller,” when Jackson left
his contemporaries in the dust. The
album earned the singer a record-break-

wWWW. americanradiohistorv.com

ing eight Grammy Awards in 1984. His
1983 performance of “Billie Jean” on the
“Motown 25" TV special became an
iconic moment when he introduced his
James Brown-inspired moonwalk to a
national audience.

Beyond music, Jackson showed his
humanitarian side on the 1985 benefit
song “We Are the World,” which he co-
wrote with Lionel Richie. Proceeds from
the song were donated to the charity
USA for Africa.

Although Jackson never again ap-
proached the sales stratosphere of
“Thriller,” the follow-up albums “Bad”
and “Dangerous” reached No. 1 on the
pop chartin 1987 and 1991, respectively.
Sc did the 1995 compilation of hits and
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new material, “HIStory: Past, Present
and Future—Book 1.”

In the years since, Jackson’s star lost
some of its luster in the wake of child
molestation charges (he was exonerated
in a trial), two divorces and financial
problems. Even so, there’s no denying
Jackson’s enduring influence. He seta
new standard for video aesthetics and
stage productions, and his music con-
tinues to be sampled by hip-hop artists.

At the time of Jackson’s death, he was
reported to be working on anew album
with contemporary songwriter /produc-
ers like Akon, RedOne and others anx-
ious to work with the legendary talent.

Jackson reportedly had numerous
health woes, including severe back
problems, which plagued him during
his 2005 trial. His weight dropped to
about 105 pounds in 2005, according to
some sources.

In late 2008, Jackson biographer lan
Halperin claimed the pop star suffers
from Alpha-1 antitrypsin deficiency, a
potentially fatal genetic illness, as well
as emphysema and gastrointestinal
bleeding. Halperin also told various
sources that Jackson could barely speak
and was 95% blind in his left eye. Jack-
son and his representatives at the time
vigorously denied these claims.

In the run-up to his planned 2009 se-
ries of concerts in London, rumors sur-
faced that Jackson was suffering from
skin cancer, a claim denied by the
concert promoter AEG Live. “He’s as
healthy as he can be—no health prob-
lems whatsoever,” AEG Live CEO Randy
Phillips told CNN. Phillips also said that
Jackson had passed a stringent physical
exam before signing a deal to perform
the concerts. .o

b- For more stories on Michael Jackson
. IZ go to billboard.biz.
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>>>REPORT:
TWITTER USERS
BUY MORE MUSIC
A new NPD Group study
finds that Twitter users
buy 77% more digital
music downioads on
average than non-users.
Additionally, 12% of
those who have bought
music in the last three
months also report
having used Twitter,
versus 8% of overall
Web users. One-third of
all Twitterusers
reported buyinga CD in
the prior three months,
and 34% reported
buying music digitally,
compared with 23% and
16% for overall Web
users. Another one-third
of Twitter users listened
to music on a social-
networking site.

>>>COWELLTO
LAUNCH NEW
COMPANY

Simon Cowell is set to
partner with U.K. retail
magnate Philip Green on
a global entertainment
company that will
produce and own TV
content in the United
States and Britain. The
venture, which doesn’t
yet have a name, will
have Green’s backing as
a holding company for
Cowell’s entertainment
interests as well as a
launch pad for new
programming, according
to the Financial Times. It
would also provide
Green with
merchandising
opportunities.

>>>EVETO
GUEST ON ‘GLEF’
Eve will again display her
acting prowess this fall
with a two-episode
guest-starring role on
Fox's “Glee,” playing the
coach of arival glee club
that poses a threat to
McKinley High. “Glee” is
the story of a high school
teacher who's eager to
revive his school’s glee
club and features a
soundtrack of past and
present hits. “Glee”
debuts Sept. 16.

Compiled by Chris M.
Walsh. Reporting by
Nellie Andreeva, Caitlin
Berens, Antony Bruno,
Andre Paine and Scott
Roxborough.

For 24/7 news and
b- analysis on your
.DIZ mobile device, go to:
mobile.billboard.biz.
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Suddenly, Offstage

What Happens For AEG
Now That The Show
Won’t Go On

Michael Jackson’s planned 50-show run
atthe O2 Arena in London would have
been the highest-grossing single con-
cert engagement. Now it's a major prob-
lem for the promoter AEG Live.

More than $85 million worth of tick-
ets have already been sold for the series
of performances, which have the now
sadly ironic title “This Is It.” As much
as $30 million has already been spent
on production, according to sources
close to the situation. So what’s at stake
for AEG, the world’s second-largest con-
cert promoter, can’t be overstated.

Concert business executives have es-
timated that AEG paid Jackson an advance
ofas muchas $10million. That, plus the
production costs, would mean AEG
stands to lose as much as $40 million if
nonappearance insurance isn’t substan-
tial enough to cover this contingency. For
AEG, “it's either horrible or really horri-

ble,” a concert business executive says.

The shows. which were to begin July
13, would have been Jackson’s first solo
shows in 12 years. AEG Live, which was
producingand promoting them, footed
the bill for what the company said was
a$20 million production. Other sources
say the costs before opening night were
closer to $30 million.

The total gross from primary ticket
sales would've been about $90 million.
Premium and VIP packages and sec-
ondary-market sales would have boosted
the gross to more than $100 million.
Merchandise sales could have brought
in another $15 million.

AEG’s yearly financial results may
now depend on Jackson’s cause of death.
One entertainment insurance industry
insider says that if Jackson died from a
drug overdose or a pre-existing condi-
tion, the producer could be on the hook
for any loss—which would include any
money already sunk into the production,
as well as the considerable cost of re-
funding consumers for the 750,000 tick-

etsalready purchased. If Jackson signed
acontract saying he would return his ad-
vance in the event he didn’t perform, the
company could end up in court with a
long line of other Jackson creditors.
AEG Live CEO Randy Phillips told
billboard.biz May 12 that his company
was well-insured. “We have one policy
in place and we’re negotiating for an
even larger binder,” said Phillips, who
couldn’t immediately be reached for
comment regarding jackson’s death.
“We have insured the production costs.
In order to get the first part of the insur-
ance in place, [Jackson] had to have a
physical, and he passed it with flying
colors.” AEG CEO Tim Leiweke made
similar comments in March at the Bill-

But a source familiar with the
situation says a tradilional nonap-
pearance policy was never writ-
ten. Billboard couldn’t confirm
that at press time.

Even if AEG had a policy, that
doesn’t mean Jackson’s death, and
the losses incurred, would be cov-
ered. “If it was a pre-existing con-
dition or drug- or alcohol-related,
anormal cancellation policy would
not cover that, even if he had passed
a medical exam,” the source says. AEG
could be on the hook “if death was from
somethingthat’sexcluded in the policy.”

Whatever happens, the $85 million
taken in from ticket sales will need to be
refunded to the public. It will be messy,
as well as expensive, and it will need to
happen quickly by law. Phillips told Bill-
board in March that more than 90% of
the tickets have been purchased by U.K.
residents, but “the rest is France, Ger-
many, Poland, everywhere in the world.
People bought tickets from Botswana.”

Ultimately, AEG may have to file a
claim against Jackson’s estate. And since
Jackson has hundreds of millions of dol-
lars of debt, and a couple of multimillion-
dollar lawsuits pending, the worth of that

run at No. 1 of any album in history.

selling record for Sony Music.

KING OF THE POP CHARTS
Thirteen No. 1 Solo Hits, Best-Selling Studio Album

Michael Jackson’s impact on pop music history is impossible to overstate.
“Thriller,” the singer’s career-defining album, has gone platinum 28 times, ac-
cording to the RIAA, making it the top-selling studio album of all time in the
United States. (Only the Eagles’ “Their Greatest Hits 1971-1975” has sold more
copies.) It also topped the Billboard 200 for 37 weeks, the second-longest

During his solo career, Jackson had 47 tracks on the Billboard Hot 100, 13
of which went to No. 1. That’s the most chart-toppers of the '70s and '80s
combined, behind only the Beatles and Mariah Carey for the most No. Is in
the rock era. Jackson was also the first artist to debut atop the Hot 100, with
‘You Are Not Alone” on the Sept. 2,1995, chart.

Though sales of Jackson’s later albums were slow (his last studio project,
2007s “Invincible,” sold 2 million copies), his catalog continues to sell strongly.
“Thriller” was reissued in February 2008 and sold 774,000 U.S. copies, ac-
cording to Nielsen SoundScan. The album re-entered Billboard’s Top Pop Cat-
alog chart at No. 1 with 166,000 first-week copies. According to the IFPI, it
was the 32nd-biggest-selling album in the world last year and the ninth best-

—Monica Herrera

‘THE JACKSON 5 “"THE JACKSONS

Additional reporting by Keith Caulfield and Gary Trust.

TOP 10 BILLBOARD 200 ALBUMS

TITLE _ PEAKPOSITION DEBUT DATE  LABEL
__“Diarna Ross Presents the Jackson 5”* 5 ~ Jan.17.1970 Motown
“ABC™* L4 mebo0 Molow

| “Third Album™* 1 Spl2619%0  Molown
“Lo@’ Ihrou_gh tht_e Wingows_"*_ o ! _ June3,1972 Motown
“Ben” 5 Aug.26,1972  Motown

| “Off the Wall” 3 e Sepl.1,1979  Motown
7“7TriLM’*: T — 0ct. 18,1980 Epic
“THRILLER” 1(37 weeks) Dec. 25,1982 Epic
“Victory”** ) 4 o Juyngss Epic
“Bad” 16  Sepl.26,1987 Epic

) “Dang_erous" ; — L(A) B Dec. 14,1991 _ E_pi(
“HlStory: Past, Present and Future—Book 1” 10 July8,1995 Epic
“Invincible” L Nov. 17,2001 Epic

board Music & Money Symposium. estate is very much in doubt. woe
TOP 10 BILLBOARD HOT 100 SINGLES

TITLE PEAK POSITION DEBUT DATE U\BEL_
‘:l ‘Want You Back"_‘ s Nov.15,1969 7M9tqv{|)7‘{
“ABC™ 1(2 weeks) ~ March14,1970 Motown
“The Love You Save”* o 1D May30,1970  Motown |
“I'll Be There"* B 16) Sept. 19,1970 Motown |
“Mama’s Pear|”* s 1 Jan.3_0,l971 Motown
*Never Can Say Goodbye™ i April3,1971 Motown
“Got to Be There” zm 14 0ct.30,1971 Motown
“Sugar Daddy”* 10 Dec. 1, 1971 Motown
“Rockin’ Robin” - — March 11,1972 Motown
“Ben” - S ngsem Motown
“Dancing Machine”* ! March 16,1974 Matown
“Enjoy Yourself”** 6 Nov.13,1976 Epic
“Shake Your Body (Down tot_r1ciGround)"‘L - Feh. 17,1979 Epic |
“Don’t Stop ’Til You Get Enough” 1 2899 Epic
“Rock With You" W N3l Epc
“Offthe wal” 10 Feb. 16,1980 =N
“She’s Out of My Life"i B 10 ~ April19,1980 Epic
“The Girl Is Mine” (Michael Jackson/Paul MeCartney) 2 Nov.6,1982 Epic
“Billie Jean” 10 lanti1983 D a
“Beat It” 16) Feh. 26,1983 Epic
“Wanna Be Startin’ Somethin’ ” B 5 May 28,1983 fpic |
“Human Nature” ! July 23,1983 ‘Epic il
“PY.T. (Pretty Young Thing_)’{ - 0 081983 Epic
“Say Say Say” (PaulM(EanneyandMithaeIJa(kson) 1(6) » El.lS&SZ ~ (olumbia |
“Thriller” 4 Feb. 11,1984 Epic_|
“State of Shock’** N 3 June 30,1984 Epic

“l Just Can't Stop Lovin_g You” (withSiedah Garrett) 1  hug 8987 Epic
“Bad” i 1D Sept. 19,1987 Xeoic. §
“The Way You Make Me Feel” 1 Nov. 21,1987 Epic
“Man ir_1 the f’ljrror" 1) Feb.6,1988 Epic
“Dirty Diana” - 1 CMayni98  Epic
“Smooth Criminal” 7 Nuv.lg,l9§87 |
“Black or White” i 10 Nov. 5, 1961 Bic
“Remember the Time” 3 Jan. 25,1992 Epic
“inthe Closet” 6 April 25,1992 Epic
“Will You Be There” 7 July7983 Epic
“_Scream/ChiIdhood" (Michael Jackson & Janet Jackson) S» — Jﬁnewj 19% Epic
“You Are Not Alone” ) 1 Sept.2,1995 Epic
“You Rock My World” 10  Sept.8,2001 Epic
‘THE JACKSON S **THE JACKSONS
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John Legend, Cherry Lane Form

Publishing Joint Venture

John Legend has entered a joint venture with
Cherry Lane Music Publishing, part of a deal
that will keep the R&B hitmaker with the indie
publisher for another three years.

Legend, who has been with Cherry Lane
since 2004, is joining forces with the com-
pany to form HomeSchool Music,
through which the two sides will sign
emerging songwriters.

“We've had a really good work-
ing relationship,” Legend says.
“They are competing with the ma-
jors when it comes to what they're
willing to put on the table.

Legend’s partnership with Cherry
Lane isn’t his first business venture. In 2007
he launched his Atlantic Records imprint
HomeSchool Records, scoring an international
hitlast year with Estelle’s album, “Shine.” That
album has sold 214,000 U.S. copies, according
to Nielsen SoundScan.

Cherry Lane CEO Peter Primont says the
company has been pursuinga publishing joint

L ]
v

- -
iy
B / magnet for certain writers.

PRIMONT

venture with Legend for the last two years.
“Fach year we talked about it and this year

he felt comfortable enough,” Primont says.
“His record company . . . is taking off and now
it's time to get into publishing.

HomeSchool Music hasn’t yet signed
any writers. “We're not looking to sign
10 songwriters this year; it has to
make sense,” Primont says. “John
is going to work with and tutor
songwriters. He'll become a

HomeSchool Musicis the lat-
est in a series of joint ventures that
Cherry Lane has launched with part-
ners ranging from NASCAR and Hello
Kitly parent Sanrio to Will.i.am of the
Black Eyed Peas and most recently, for-
mer Capitol Music Group chairman/CEO
Jason Flom (Billboard, May 16).

While Cherry Lane is open to form-
ing joint ventures with other songwrit-
ers, Primont says the company would do

When asked in April about the fate of the Virgin
Mobile Festival, promoter Seth Hurwitz responded
cryptically that “we’re working on some very ex-
citing stuff.’

Turns out he wasn't kidding. For 2009, the
festival is rebranding itself as the Virgin Mobile
FreeFest, which will give away 35,000 tickets for
a concert lineup that will include headliners
Weezer and Blink-182, as well us Franz Ferdi-
nand, the Hold Steady, Public Enemny and other
acts. The FreeFes! will be held Aug. 30 at the
Merriweather Post Pavilion in Columbia, Md.

Converting an existing festival brand into
a free event is an unusual move, one that re-
calls Ozzles!'s temporary conversion to a free
concertin 2007. But unlike Ozzfest '07, where
only some of the more popular artists on the
tour were said to be financially compensated,
acts performing at FreeFest “are pretty much
getting their going rate,” says Hurwitz, chair-
man of [.M.P. Productions, which operates
the Merriweather.

Hurwitz notes that some booking agents had
inquired about higher-than-normal guarantees.
“We had one act that actually said that if it were
free, they’d want more money,” he says. “Clas-
sic music biz mentality.

Last year’s third annual Virgin Mobile Fes-
tival, held Aug. 9-10 at Pimlico Race Course in
Baltimore, attracted about 60,000 faus, featur-
ing headliners Foo Fighters, Jack Johnson,
Kanye West, Nine Inch Nails and Stone Tem-
ple Pilots, among other acts. For this year’s

FreeFest, the Merriweather’s usual capacity of’

19,000 is being expanded to 35,000 by includ-
ing parking lot stages and other space config-
urations not traditionally used al the venue,
Hurwitz says.

The concept of hosting a free festival came
from executives at Virgin Mobile USA. “This

Let’s get lifted:
JOHN LEGEND

so sparingly and only with writers who are
already on its roster.

“We really want to limit ourselves in terms
of the number of these ]Vs,” he says. “We
don’t want to spread ourselves too thin. We
want to make sure we maintain the quality.”

The partnership “seemed like the right
thingto do,” Legend says, adding that “I've
always had an interest in working with
new writers and artists.

Legend says he expects that most of
HomeSchool Music’s signings will be
writers with whom he collaborates. “I like
people who are smart, with a lot of artis-

tic integrity and a commercial sensibility,
he says. “It’s good to have a combination
of both.

Why the name “HomeSchool”?

“l was home-schooled as a child for a few
years,” Legend says. “It’s also to convey the
idea that we're not just a factory. We like to take
our time and make things right—like some
good home cooking.

BY MITCHELL PETERS and RAY WADDELL

FREE RIDE

Virgin Mobile Festival Rebrands,
Gives Away Tickets

seemed like a good thing to do in a down econ-
omy and Virgin was willing to fit the bill,” Hur-
witz says.

Ron Faris, senior director of brand marketing
and innovation for Virgin Mobile USA, declined
to reveal specific details of the company’s finan-
cial commitment to FreeFest, although Billboard
estimates that the talent budget is about
$750,000. Kyocera Communications is another

major sponsor of the event, with additional spon-
sors to be announced in the coming weeks.
“We definitely didn’t make any sacrifices in
the lineup that we wanted to book.” Faris says.
“We wanted to book something just as great as
what people have come to expect from a Virgin
Mobile Festival—except this year it’s free.
Virgin Mobile customers and previous ticket
buvers to Virgin Mobile Festivals got first crack

Take off your
pants and
ticket charge:
BLINK-182
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at the FreeFest tickets June 25-26 through e-mail
alerts. The remaining tickets were to be made
available to the general public June 27 through
Ticketmaster.com.

Ticketmaster has agreed to waive its conven-
ience fees for concertgoers who pick up their
tickets at the Merriweather or the [LM.P -owned
9:30 Club in Washington, D.C. Fans will also
have the option to pay Ticketmaster to deliver
the tickets. In light of recent controversies sur
rounding ticketing fees, “I'm pretty excited aboul
seeing how many people really prefer to pay Tick-
etmaster to deliver their ticket,” Hurwitz says.

FreeFest will benefit the sponsoring brands
as well as fans, according to Marcie Allen, pres-
ident of MAC Presents in Nashville, a tour spon-
sorship facilitator and a presenter of free music
events in the past.

If the event is publicly touted as a success by
sponsors, Allen believes other branded enter-
tainment events on this scale could follow.

“With all the clutter that is out there with ad-
vertising and social networking,” she says, “the
brand is saying, ‘Here’s something I’'m going to
give you that has true value to you.

Virgin Mobile hasn't decided whether it plans
to back another free festival in the future, Faris
says. “When it comes tinte to think about what
we'll do about 2010, we'll have that discussion
then,” he says.

Free live events sometimes raise concerns
among promoters and agents about the risk of
devaluing talent and live entertainiment in the
eyes of fans. But Ozzfest returned in 2008 as a
paid event with headliners Metallica and Ozzy
Osbourne, albeit as a one-off, single-day concert.

Hurwitz says he's confident that the Virgin fes-
tival could return as a paid event. “The whole point
is todo something differentand surprise people,”
he says. “This is just this year’s model. aee
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IR IBE BY ANTONY BRUNO

Name That Tune

Music Recognition Technology Could Improve Accounting Of Broadcast Royalties

TV is already an important
source of revenue for the
music industry. And thanks to
a number of new initiatives
hitting the market this year,
it’s about to become even
more so.

ASCAP and BMI, the two
largest performing rights so-
cieties in the United States,
collect about $1.8 billion in
performance royalties per
year, of which about $600 mil-
lion stems from music played
on broadcast, cable and satel-
lite TV.

In many cases, broadcast-
ers pay the societies upfront
for a blanket license on these
tracks and submit cue sheets
to detail what music was
used and when so the soci-
eties can divvy up the pay-
ment to the appropriate
rights holders. Now, TuneSat
and BMI subsidiary Land-
mark Digital are using music
recognition technology to au-
tomate that process.

Both companies have in-
stalled listening stations to
monitor the audio feeds of
more than 100 broadcast and
cable channels to recognize
and record music played on
these channels. Their systems
are so sensitive that they can
pick up two-second snippets
of a musical work and identify
songs played under dialogue
or static. They then compilea
report of all such usageintoa
database for clients, complete
with an audio recording of
each use.

TuneSat and Landmark
Digital have spent much of
the year courting music pub-
lishers and performing rights
societies with this new prod-
uct, pitching it as a more ef-
fective system for tracking
music performances. It can

take up to eight months
for broadcasters to provide
societies and publishers with
their cue sheets, while these
new services can identify per-
formances in real time.
What’s more, TuneSat esti-
mates that the manual cue
sheet method of measuring
performances on TV results
in up to 80% of the royalties
paid being misallocated.
“They’re not getting the
proper reports,” TuneSat exec-
utive VP Chris Woods says.
“They're either incomplete, in-
accurale or never filed at all.”
TuneSat is a New York start-
up founded by Woods and
Scott Schreer, both of whom
are composers and technology
veterans. (Schreer wrote the
theme song for the NFL on
Fox.) They initially pitched
TuneSat’s services to TV net-
works as a way to automate
their cue-sheet sub-
mission process. To
date, NBC and Fox

of free Wi-Fi as well.

TOUCH ME, I’'M SLICK

In the ongoing rush to release mobile hand-
sets that can compete with the iPhone, Nokia
has introduced an updated version of its
touch-screen XpressMusic phone. It sports a
3-inch wide-screen display and 4 GB of mem-
ory and can surf the Web using either the
Edge wireless phone network (which isn’t as fast

as third-generation networks) or a Wi-Fi network. The
Wi-Fi aggregator Boingo is offering users three months

The 5530 XpressMusic phone retails for $275 and
is expected to ship in the third quarter.

—AB
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have signed up. This spring,
Woods and Schreer began
reaching out to the music in-
dustry, signing up Sony/ATV
Music Publishing and a num-
ber of independent publish-
ers. Currently, the company
only monitors U.S. TV, but it
is planning to launch moni-
toring services in the United
Kingdom, France, Germany,
Italy and Spain in July.

Landmark Digital, mean-
while, was created after BMI
acquired the technology assets
of the popular music identifi-
cation service Shazam in 2005.
Since then, BMI has only used
the service to monitor radio
performances, but now Land-
mark has added TV and Inter-
net monitoring to its portfolio
and is seeking additional
clients. The company expects
to announce several interna-
tional customers this fall.

“We feel this can go in
a lot of different direc-
tions and help other com-
panies like BMI around
the world, and we're pur-
suing those very aggres-
sively,” VP of business
' development David De-
Busk says.
According to Sony/ATV
executive VP of business
and legal affairs Peter Brod-
sky, these services don't so
much address a problem in
need of a solution as they do
bring efficiency to a compli-
cated system.

“It’s not like we were sitting
around going, ‘Man, there’s

so many uses of our songs that
we're not getting credit for,” ”
Brodsky says. “But when you
see technology that can give
you real-time data and reports
of when songs are being used,
and use that to compare to

what your performing rights
statements say, you might be
onto something. This is a real
eye-opener.”

Yet broadcasters pay up-
front for music usage. While
data from TuneSat or Land-
mark may help individual
songwriters or publishers
make a case for receiving
more from that shared pile of
cash, the data doesn’t in-
crease the overall amount
that performing rights soci-
eties gather.

“One would hope it would
tighten the net up a bit,” says
one source close to the soci-
eties, “but it doesn’t mean
everybody is going to get paid
what they think they will. It
doesn’t increase our fees. It
just increases the amount of
data we have to prove what was
actually used.”

But for publishers like
Sony/ATV, anything that helps
them get more money is a
good thing. “It just splits up
the pie in a more accurate
way,” Brodsky says. “It may
not grow the entire pie. But if
we're not getting credit for all
the uses, then we theoretically
will increase our pie.” - -

For 24/7 digital news

biz and analysis, see
. billbeard.biz/digital.

ILLUSTRATION BY PETER AND MARIA HOEY
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BITS & BRIEFS

DADA SIGNS BILLING
PACT

The off-deck mobile content
service Dada Entertainment,
which sells ringtones and
full-song downloads directly
to consumers, has finalized
a mobile billing deal with
Billing Revolution. The part-
nership lets Dada users buy
music through the service
and pay for each transaction
using a one-click process.
While many operators en-
able Dada users to pay for
content through their phone
bill, not all do. Dada Enter-
tainment is a joint venture of
Data USA and Sony Music
Entertainment.

SINGTEL LAUNCHES
MUSIC SUBSCRIPTION
SERVICE

The Singapore-based mo-
bile operator SingTel has
unveiled an unlimited music
download service called
AMPed. The two-year music
subscription service is in-
cluded in two of the opera-

TITLE
ORIGINAL ARTIST

g E

JEREMIH

TWISTA

PITBULL
5 BLAME IT

TURN MY SWAG
SOULJA BOY TELLEM

EGO
BEYONCE

s

13

ZAC BROWN BAND

HALO
BEYONCE

THEN
BRAD PAISLEY

YOU'RE A JERK
NEW BOYZ

THE CLIMB
16 1 MILEY CYRUS

SUGAR

HOT RINGMASTERS.. . Bilbeard

.:( T

 top 20'slargest percentage (up 37%)

FLO RIDA FEATURING WYNTER

tor’s broadband service
plans, similar to how Nokia's
Comes With Music is bun-
dled with the price of certain
handsets. Users can only
keep 360 tracks at the end
of the contract, all of them
free of digital rights manage-
ment. The service was devel-
oped in partnership with
Universal Music Group and
provides access to about
500,000 songs.

U.S. DIGITAL MUSIC
SPENDING TO GROW
EMarketer expects U.S.
spending on digital music
torise from $3 billion at the
end of this year to $4.6 bil-
lion by the end of 2013. The
research firm also projects
that digital music spending
as a percent of total music
spending will increase to
82.6% (from 41%) by the
end of this year, while total
U.S. spending on recorded
music will fall from $7.3 bil-
lion this year to $5.5 billion
at the end of 2013.

2009

compien sy Nielsen

MobileScan
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2 13 THE BLACK EYED PEAS
DAY 'N’ NITE
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4 12 KNOCK YOU DOWN
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- WETTER (CALLING YOU DADDY)

| KNOW YOU WANT ME (CALLE OCHO)

JAMIE FOXX FEATURING T-PAIN
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KISS ME THRU THE PHONE
SOULJA BOY TELLEM FEATURING SAMMIE

Ro———
1

—
Jason Aldean rides 2113 with “Big
Green Tractor.” The track posts the ;

and unit increase (up 4,200) as it i
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DON'T TRUST ME
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ALL SUMMER LONG

M 26 woRock
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REBECCA E. SCHNEIDER

While commercial radio may be inacces-
sible to many artists, there are scores of
hip, noncommercial stations around the
country that play a key role in exposing
emerging acts.

One such outlet is the University of Penn-
sylvania’s triple A station, WXPN, which pro-
duces “World Cafe,” a daily music show
hosted by David Dye. “World Cafe” boasts a
loyal following in its home market and is car-
ried nationwide by NPR.

Bruce Warren, executive producer of
“World Cafe” and WXPN’s assistant station
manager for programming, says his job is not
only to find exciting music for his listeners,
but to “help musicians quit their day jobs” by
exposing their music to the right audience.

Warren shares advice on how to get music
on the air at a tastemaking independent sta-
tion like WXPN.

SEND YOURMUSIC
TO AREALPERSON
Whether you're a label, musician, manager,
independent promoter, marketer, whoever,
you have to know the radio station that you're

HOW TO:

GET ON A PUBLIC RADIO STATION PLAYLIST
by BRUCE WARREN, EXECUTIVE PRODUCER OF ‘WORLD CAFE,;” WXPN PHILADELPHIA

trying to get your music played on. Usually
there’s a hierarchy of who should get music
at a radio station, so find out what that hier-
archy is. Call the station to find out what the
policies are about music submissions and fol-
low-up. For WXPN, because there’s so much
information about bands available on Web
sites, we prefer not to get bombarded with
press kits—just send your music and make
sure we know your name.

NARROW YOURFOCUS
When possible, target specific shows. There
may be a blues show, a folk show, a jam-band
show. On 'XPN we have a handful of specialty
shows, and you should send music to the
hosts of these shows, because that’s another
way in. For example, WXPN has an amazing
blues show. We don’t play a ton of blues on
the regular "XPN rotation, but the host of our
show, Jonny Meister, is a genius in the blues.
And '] say to him every once in a while,
“Jonny, what are the five records I absolutely
must be listening to to consider for "XPN?”
Same with local music; if there’s a local music
show, send music to them first.

REMEMBER THATRADIOIS

ABOUTRECORDS

My job is to play a record, not to sell tickets
for live shows, so the strength or weakness of
your live act is generally much less important
than the music you send. For example, we
were being worked really heavily on a major-
label artist who shall remain nameless, and
the record was OK. Of course, the promotion
person was like, “Well, you've got to see this
person live, it'll blow you away.” And I said,
“You know what? If they're not as good as Ra-
diohead, or U2, or Justin Timberlake, no one’s
going to blow me away.” There have been very
few times where I was convinced to go see a
band and I've come back and said, “These guys
were amazing. We're adding this record.”

-

REACHOUT TOOTHER

TASTEMAKERS

Even if you don’t have a team working your
record, doing the grass-roots thing has mul-
tiple parts, including radio, that feed off each
other. | am obsessed with music blogs;
there are probably a hundred blogs that |
trust—they’re tastemakers, they have their
fans, they have their fingers on the pulse
of what’s happening. When | go into my
music meeting every week, I don’t even care
what the priorities for labels are anymore.
If [ read about a record and hear a record
online that I am interested in, I'm going to
reach out to them and ask for a record to be
sent to the station.

THINKMULTIPLATFORM

These days radio isn’t just radio as a single
platform. So if you do get some interest from
astation, find out what other platforms they
might have to build awareness. Every day we
offer a free download from an artist. Ifa band
wants to give us a free song for our listeners,
we play it on the radio and make it available
on our blog. We're going to reach a lot of peo-
ple. So find out what kinds of events, online
programs or other platforms the station
might have to build a creative promotion.

—Interview by Evie Nagy
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Brass in pocket: JESUSH CHRIST &
THE FOUR HORNSMEN OF THE APOCALYPSE

LiveFrom New York

Sony Vet Harvey Leeds
Books Unsigned Bands
At The Gramercy Theatre

Despite retiring from Sony Music in 2008
afier 35 years at the company, industry vet-
eran Harvey Leeds is still in the artist de-
velopment game.

For nearly a year, he’s been booking new
and unsigned artists for his Monday Night
Music Club series at Manhattan’s Gramercy
Theatre. He runs the series in conjunction
with modern rock WRXP (101.9 FM) New York
in his capacity as a consultant for booking and
special events for Live Nation.

Leeds, who also owns his own manage-
ment agency, Headquarters, says agents and
labels visit regularly to check out—and oc-
casionally showcase—undiscovered bands
at the Gramercy.

“We've had artists from Tina Parol to Al-
bert Hammond Jr. to Jesus H Christ & the
Four Hornsmen of the Apoc-
alypse,” Leeds says, citing sup-
port from such companies as
Primary Wave, InDeGoot Man-

OnThe
Road

mercial WFUV (90.7 FM) Fordham Univer-
sity presents private concerts at the venue for
station supporters and a series hosted by pi-
oneering New York free-form jock Vin Scelsa.
Relix magazine is starting a Jam Band series
at the Gramercy July 20 with a show featur-
ing the Nate Wilson Group, the Bridge,
Scott Metzger and Future. The venue is also
hosting three days of events during New York’s
Gay Pride Week (June 20-28). And Leeds says
the Gramercy is in discussions with a well-
known daytime talk show host for a branded
live music series.

WHERE HAVE ALL THE PHISHHEADS GONE?
Nowhere, apparently. When the band recon-
vened after some five years (see story, page
16), Phish’s fans resurfaced immediately and
its tour quickly sold out.

During the band’s prolonged hiatus, there
was speculation that Phishheads might swim
over to another similarly improvisational band
like Widespread Panic, String
Cheese Incident, Umphrey’s
McGee or the scene’s inspira-
tion, the Dead. Perhaps they

agement, Fox Home Video, Cre-
ative Artists Agency, Sony Music
and Urban Groove.

As part of the series, VH1
Classic hosted the April U.S.
premiere of “Anvil! The Story of
Anvil” at the Gramercy.

‘It is a testament to Harvey Leeds and
Live Nation, who are making a commitment
to artist development here in New York City,”
Paradigm agent Jonathan Adelman says.
“Giving emerging artists an opportunity to
showcase in a room where a major invest-
ment was made in the sound and lighting
is truly vital. Paradigm hopes to see this
commitment continue on a broad level in
other markets to showcase unsigned and
emerging talent.”

On a national level, Live Nation says it sinks
millions into promoting club-level shows, often
at a loss. For his part, Leeds says Mondays at
the Gramercy aren’t completely limited to un-
signed bands. “Occasionally we have charita-
ble events on Monday nights as well,” he says.
“We created a series called Battle of the Badges,
which is a baltle of the bands with New York
Fire Department bands and New York Police
Department bands competing for the oppor-
tunity to open shows at Irving Plaza, Roseland
Ballroom and the Hammerstein.”

The 600-capacity Gramercy also hosts an
eclectic roster of other live events. Noncom-
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did, but now they’re back.

“Maybe they did the same
thing I did: They got on with
their lives and had jobs and fam-
ilies and settled down,” Phish
keyboardist Page McConnell
says. “1t does a feel a little bit dif-
ferent out here now. There’s not so many ran-
dom, transient people that lived on the road
that maybe didi’t even care about the music
or the shows, but just lived in the parking lot,
it seemed like, going from show to show, kind
of existing that way. There are a lot of people
that grew up a bit, and also there are a lot of
younger fans that never had a chance to see us
before that are coming to shows now.”

Phish guitarist Trey Anastasio hasasim-
ilar view. “It’s funny. I run into people on the
streets in New York, and they kind of did the
same thing we did—they got off the road, they
got established, a lot of them got married and
started families, and now they’re back out with
their kids.’

Indirectly, Phish’s break from the road may
have been as good for the fans as itapparently
was for the band.

“I definitely think we did some of these peo-
ple a favor,” McConnell quips. “And some of
them said so.” .

RAY
WADDELL

b- For 24/7 touring news and analysis, see
. billboard.biz/touring.

BstmREch;ert Grosses

GROSS/ _

)

$15,328,863
$269/$102

$6,051,804
$499/$79

$5,755,492
(37157415 Australian)
$288.28/$78.40

$5,340,005
$137.50/$104.50/
$7150/$38.50

$3,184,606
$203/$128/
$82.50/$23

$2,576,723
($2814.349 Canacian)
$21012/$86.06

$2,447,218
$64.50/$57.25/
$54.50/$30

$350/%75

$2,394,576
($2684.320 Canadian
$24710/$63.78

PRI ETR DAVE MATTHEWS BAND, FEMI KUT!
44,923

Comcast Theatre, Hartford,
Conn., June

$64.50/$30

$1,694,150
$150/$100/$75

PSR ERIC CLAPTON, STEVE WINWOOD

Jam Productions

$148/398/$73

$1,357,188
{18.281.325 pesos)
$144.77/$1559

$1,329,917
$250/$175/$140/
$95

$1,232,116
$49.50

PSRRI B ROCKFEST: KORN, BUCKCHERRY, SHINEDOWN, COREY TAYLOR

Liberty Memorial Park, Kansas 50,00
City, Mo., May 30 ellout NS

$30/%$19.89

$1,070,562
($1183857 Canadian)
$62.85/$35.72

ARTIST(S)

Attendance
Venue, Date )

Empire Polo Field, Indio, Calif., 152,962

pril 17-

STAGECOACH FESTIVAL

Empire *olo “ield, Indio, Calif., 79,5
April 25-26

SIMON & GARFUNKEL

Acer Arena, Sydney, June 20-21, 23 35,088
three sellouts

Cowboys Stadium, Arlington, 60,188
Texas, June 6 seliout

Promoter

COACHELLA VALLEY IC AND ARTS FESTIVAL

180,000 three days Goldenvoice/AEG Live

>
]
b
©
N
@

108000 two days Goldenvoice/AEG Live

Chugg Entertainment, Day 1 Entertainment

GEORGE STRAIT, REBA MCENTIRE, BLAKE SHELTON, LEE ANN WOMACK

The Messina Group/AEG Live, Live Nation,
Cowboys Stadium

KENNY CHESNEY, SUGARLAND, MONTGOMERY GENTRY & OTHERS ‘

. 48,763
Soldier Fleld, Chicago, June 13 50,109

Scotlabank Place, Ottawa, June 1 19,440
seliout

Coiumbus Crew Stadium,
Columbus, Ohio, May 16-17

53,945
55.000 two shows

New York, June 18 14.814

. ELTON JOHN & BILLY JOEL ‘
Bell Centre, Montreal, June 3 16,55 Gillett Entertainment Group, Live Nation

sellout

5-6 48,679 two shows
ERIC CLAPTON, STEVE

i i 15,012
United Center, Chicago, June 17 oot

Xcel Energy Center, St. Paul, 12,875
June 18 sellout

IL DIVO

Auditorio Nacional, Mexico City, 2
June 10-1, 14 2

BETTE MIDLER

The Colosseum at Caesars Palace, 11,313
Las Vegas, June 16-17, 20-21 13.463 four shows

3.637 three shows

Susquehanna Bank Center, 24,958
Camden, N.J.,, June 7 seliout

AR ACADEMIE

Glillett Entertalnment Group, Productions J

b 23,814
Bell Centre, Montreal, June 5-7, 9 29575 five shows

The Messina Group/AEG Live

ELTON JOHN & BILLY JOEL d

Live Nation

ROCK ON THE RANGE: MOTLEY CRUE, SLIPKNOT & OTHERS

AEG Live, Right Arm Entertainment, Crew
Productions

ORI Rl ANDREA BOCELLI

Madison Square Garden, 13,773 AEG Live

Live Natlon

Jam Productions

0,251 Live Nation Global Touring, OCESA/CIE-Mexico

Concerts West/AEG Live

Live Nation

WINWOOD |

I

\

PPSSPPPIll COLDPLAY, SNOW PATROL, HOWLING BELLS |

Verizon Wireless Music Center, 19,825
Noblesville, ind.. June S 24.680

$97.50/$35

$964,467
$97.50/349.50

$773,798
(£473.248)
$53.14/$26.57

$770,466
$70/$39.50

$765,095
(S1013,545 Austrafian)
$105.61/$75.41

$755,940
$97.50/$30

$755,648
$150/$37.50

$751,599
$74/$10

$737,260
$77/$20

$737,210
(382737 Canadian)
$n3.21/$25.42

$734,824
($826,427 Canadian)
$225.40/362.69

$729,545
$145/$34.63

$717,350
$100/$75/$50/
$35

$713,972
(51208646 New Zealard)
$82.64/$59.01

$712,959
$104/%$30

$710,935
(£526,650)
$107.99/$81

$705,687
$97.50/$35

$705,089
{$791801 Canadian)
$115.09/$26 26
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Live Nation

COLDPLAY, SNOW PATROL, HOWLING BELLS "

AT&T Center, San Antonio, June 10 1_3"1 52
seliout

BOYZONE, EOGHAN QUIGG

Mihichester Evening News Arena, 15,007

Manchester, England, June 19-20 16.000 two shows

DAVE MATTHEWS BAND, ROBERT RANDOLPH & THE FAMILY BAND j |

Darien Lake Performing Arts 15,860
Center, Darien Center, N, May 27 21,500

THE PUSSYCAT DOLLS, LADY G

Brisbane Entertainment Centre, 9,090
Brisbane, Australia, May 1 1.420

COLDPLAY, PETE YORN, HOWLING BELLS
Hersheypark Stadium, Hershey, 11,582
Pa. 24 25,

ay 770
BUZZFEST: KORN, PAPA ROACH & OTHERS

Cynthia Woods Mitchell Pavilion, 16,860
The Woodlands, Texas, May 10 sellout

Live Nation

3A Entertainment

Live Nation

Michael Coppei Presents

Live Nation, in-house

Live Nation

NO DOUBT, PARAMORE, THE SOUNDS [

Cricket Wireless Amphitheatre, 19,569
Chuia Vista, Calif., May 22 sellout

KEITH URBAN, SUGARLAND :

Scottrade Center, St. Louis, June 1 }?{%"'6

IL DIVO

General Motors Place, 9,187

Vancouver, May 30 12410

4,662
Southern Hall, Ottawa, May 25-26 two sellouts

JOAN SEBASTIAN

Honda Center, Anaheim, Calif,, 7,
May 31 10.446

DANE COOK

Qwest Center, Omaha, Neb., 10,731
June 1 14.456

THE PUSSYCAT DOLLS, LADY GAGA

Michael Coppel Presents

Vector Arena, Auckland, New 1,556
Zealand, May 16 12216

DANE COOK

Staples Center, Los Angeles, 14,506
May 30 seflout

BOB DYLAN

Le Palais des Congrés, Paris, mns
April 7-8 two seitouts

COLDPLAY, PETE YORN, HOWLING BELLS

Comcast Theatre, Hartford, 13,87
Conn., May 23 24713

IL DiVO

Rexall Place, Edmonton, Alberta, 8,55/
May 25 10.818

Live Nation

Outback Concerts, Police Productions

Live Nation Global Touring
LEONARD COHEN =

Concerts West/AEG Live

944 Goldenvoice/AEG Live

Jam Productions

Goldenvoice/AEG Live

Live Nation International

Live Nation

Live Nation Giobal Touring

Bob Allen. FOR MORE BOXSCORES GO TO: BILLBOARD.BIZ

should be submitted to. Bob Allen, Nashville,
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BringThe Noise

Loss Of A Stand-Alone Latin Urban Grammy
Deserves More Than Silence

It is ironic that less than a week after
the trustees of the Recording Academy
voted to fold the Latin urban album cat-
egory into the best Latin rock/alterna-
tive category, three of the top four
albums on Billboard’s Top Latin Al-
bums chart were urban.

This is nota good thing, to put it mildly.
Having two such disparate styles com-
peting against one another in a sin-
gle category is a disservice to artists
of both genres. Is someone like Don

explosion. At the time of the split, the
combined Latin rock/alternative/
urban category was a mishmash with
78 entries, more than any other Latin
category. Breaking it up was logical.
This yeuar, however, the entries for
Latin urban dropped to 24, just below
the 25-entry threshold, and the category
went for review before the Recording
Academy’s Awards and Nominations

Omar likely to boast that he bested
Julieta Venegas in an
awards competition?
And yet, the demise of
the Latin urban category
points to a much bigger
problem: the lack
of solidarity in
the Latin music
community in

general.
The Latin urban
category, which

had previously ex-
isted in the same
category as Latin
rock and Latin al-
ternative (as it
does nowy), was
broken out
just two years
ago in a tardy
response to
the reggaeton

VENEGAS: JOE CORRIGAN/GETTY IMAGES; OMAR: JOHN PARRA/GETTY IMAGES

Bebe’s Back

Committee, which includes repre-
sentatives from all genres.

“There’s a standing procedure that
any time a category falls below a cer-
tain number of entries it’s discussed
as far as viability goes,” says Bill
Freimuth, VP of awards at the Record-
ing Academy. “When there’s 25 or 20
entries, you have a one
in four or one in five
chance of getting a
nomination, and we just

Latin

Notas

has done in other cases.

Instead, the final decision went be-
fore the Grammy board of trustees in
May and they, too, agreed to fold urban
back into the same category as rock
and alternative.

“This is a sore point for me,” Na-
cional Records president Tomas Cook-

man says. “There seems
to still be a learning curve
for them in regards to

»

our space.

LEILA

don’t feel that’s appro-
COBO

priate for [such a] pres-
tigious award, especially
when you compareitto
other categories that get
300 or 400 entries.”

Different genres,
same category:
JULIETA VENEGAS
and DON OMAR

The Spanish Singer Returns With Her First Album
Since 2004’s ‘Pafuera Telarahas’

Fretmuth is
right. It’'s demoralizing to
see nominations by de-
fault due to a lack of en-
tries, as has been the case
in the past with cate-
gories like tejano for
the Grammy Awards
and the best rock solo
vocal album for the
Latin Grammys.
Having said that, [
would have pre-
ferred to see the
committee study
the category for
one more year,
giving it the
opportunity to
mobilize
forces and in-
crease  the
number of en-
tries, which it

Cookman, who con-
tacted the academy to
protest the decision, also
questioned the makeup
of the committees.

“I feel they should mix
up who they have in those
meetings,” he says, “and if a big deci-
sion was going to be made on a genre,
then the least they can do is to have the
key players of that genre present.”

However, Cookman’s voice has
been one of the few raised to protest
the decision publicly. [t's a replay of
several months ago, when the lack of
Latin performers at the Grammy
Awards show was met with almost
deafening silence.

According to Freimuth, categories
have been reinstated when a genre has
regained traction and the number of
entries has increased. That means if
artists, managers, executives and other
interested parties in Latin urban, Latin
rock and Latin alternative want their
own separate categories, they need to
rally and speak up. oo

biz
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For 24/7 Latin news and analysis,
see billboard.biz/latin.

Spanish singer Bebe returns
June 30 with her second
album, “Y.” (EMI), ending a
five-year silence that at times
looked like a premature
retirement.

“I'm bursting to get back,”
she says. “l feel really fresh
and content after taking a
long time out, alone, far away,
thinking things out.”

Bebe sounds raring to go—
but is she? The singer still
seems somewhat wary of
success after riding a wave of
popularity generated by
“Malo,” the anti-domestic-
violence first single from her
2004 debut album, “Pafuera
Telarafas.” The song became
a popular anthem when the
Spanish government intro-
duced unprecedented legisla-
tion aimed at curbing domes-

tic violence.

“Pafuera Telaranas” sold
more than 500,000 physical
copies in Spain and went gold
in Italy, Argentina and Colom-
bia. In the United States, the
album won her a Latin
Grammy Award in 2005 for
best new artist and has sold
92,000 copies, according to
Nielsen SoundScan.

Does “Y.” have a single as
powerful as “Malo”? “Ab-
solutely not at all,” Bebe says.
“That wasn’t my idea in the
slightest.”

She explains that her tem-
porary retirement, which she
announced in 2006, was an
attempt to escape all the
attention.

“l was traveling in my truck
for a year, all around, living,
far away, under the pine trees,

alone, calm,” Bebe recalls. “I
spent 40 days outside Spain
so as not to find those looks
of rebuke. | needed to be
where absolutely nobody
knew who | was.”

“Y.” has a staggered re-
lease. The album is coming
out June 30 in'Spain, Mexico,
Argentina, Colombia and
Chile; July 14 in the United
States; and from July to late
August in much of Europe.

Bebe will promote the al-
bum inthe United States and
Latin Americain July and Au-
gust, including a July 11 per-
formance at the Latin Alter-
native Music Conference in
New York. She is also planning
showcases in Los Angeles,
Mexico City and Buenos Aires.

Bebe will start a theater
tour in Spain in September

| If | were a belle: BEBE

and a U.S./Latin American
tour in early 2010, EMI Spain
product manager Juan
Bauluz says.

“But it will be very selec-
tive,” he adds. “No way
does she want to repeat the
intensive, two-year non-
stop gigging after ‘Pafuera’
was released.”

Bauluz says the marketing
of “Y.” will be in tune with
Bebe’s music and personality
and include in-store appear-
ances at FNAC locations in

Madrid and Barcelona with
fan Q&A sessions.

“There’ll also be selected
TV programs, where she will
play live in front of studio au-
diences,andradio interviews,”
he says. “This will happen both
in Spain and abroad.”

Bebe’s last stateside gigs
were in small bars in 2007.
“It’s taken me five years to get
these lyrics and this music
together,” she says. “It’ll be
good this time.”

—Howell Llewellyn

EN ESPANOL: All the great Latin music coverage
LCOM vou’ve come to expect from Billboard—in Spanish!

Billboardenespanol.com.
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TANON GOES DIY
Olga Tanon is the latest Latin
artist to launch her own label.
The Puerto Rican singer, who
was most recently signed to
Universal Music Latino, has
launched Mia Musa Music
and has released two digital
singles. The first single,
which Tafdon wrote herself, is
titled “Amor Entre Tres.” It is
the theme of the Venezuelan
soap opera ‘“La Vida Entera,”
and she has recorded it in
both salsa and ballad ver-
sions. The second single,
“Pasion Morena,” co-written
with José Luis Morin, will be
the theme of a TV drama se-
ries that willairon TV Azteca
in Mexico. —Leila Cobo
EX-RBD MEMBER SIGNS
WITH UNIVERSAL
Former RBD member Dulce
Maria has signed a solo re-
cording deal with Universal
Music Latin Entertainment.
Her first album is slated for
release in 2010. Dulce Maria,
who signed her new deal
June 16, most recently re-
corded a duet version of
“Beautiful” with Akon, which
was included on the Mexican
edition of Akon’s album
“Freedom.” Aside from
singing and dancing with
RBD, Dulce Maria has also
written songs for the group.
—LC

‘LATIN ALTERNATIVE’
COMES TO RADIO
“The Latin Alternative,” an
hourlong weekly radio show
devoted to highlighting such
acts as Manu Chao, Café
Tacvba and Los Fabulosos
Cadillacs, will debut July 4
on public radio station WEXT
(97.7 FM) Albany, N.Y. Hosted
by former Nacional Records
VP Josh Norek and journal-
ist/author Ernesto Lechner,
the program will include
rock, electronic and hip-hop
acts on the Latin alternative
scene and spotlight artists
from abroad as well as U.S.-
based Latin alternative acts.
The show can be heard Sat-
urdays at 8 p.m. EST on ter-
restrial radio and live online
at exit977.org. “The Latin Al-
ternative” is also available
for syndication. Interested
parties can contact Norek at
josh@jnmediagroup.com.
—Ayala Ben-Yehuda
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Japan Now The World’s Top Physical Music Market By Value

TOKYO—TJapan is the world’s second-largest
economy, the second-largest movie market and
the second-largest recorded-music market. But
now it has finally hit No. 1 as the world's most
valuable physical music market, according to
the IFPIL.

More units are still sold in the United States.
But in 2008, the trade value of Japan’s physical
sales was $3.2 billion, versus a U.S. figure of $3.1
billion, despite the fact that Japan also has one
of the most developed digital markets in the
world, worth $821 million in 2008.

While the value of the U.S. physical music
market has more than halved since 2005, when
it was worth $6.4 billion, Japan’s has dropped
only 12.7%, from $3.5 billion, based on the 2005
exchange rate.

Japan’s ascent to the top spot is “more reflec-
tive of how the market is declining in America,”
says Max Hole, London-based executive VP of
Universal Music Group International and pres-
ident of Universal Music Asia Pacific. “In terms
of Japan holding up, it's a combination of price,
hits, marketing and a healthy mobile business.”

According to the Recording Industry Assn.
of Japan, 90% of digital sales last year were on
mobile formats, mainly ringtones and full-
track downloads.

“Most downloads to phones are single tracks,
and then people who like them go on to buy the
single oralbum on CD,” RIA] spokesman Masaki
Suenaga says. “So record company marketing is
targeted at promoting that route.”

While singles are usually released in mobile
formats before the physical single, CD albums
often hit stores long before the album is avail-
able for mobile download.

“When you have a monster hit single in Japan,
you're talking 6 million-8 million products being

sold at a decent price,” Hole says, citing hit Uni-
versal acts like vocal group GReeeeN and J-pop
star Thelma Aoyama. “But fans still want to buy
the physical package because it’s very attractive.”

Yoshikazu Takahashi, senior VP at Sony
Music Entertainment Japan, agrees, noting that
mobile downloads “play an essential role in
generating hit singles and setting up subse-
quent albums.”

“Physical and digital do not compele,” he
adds. “They complement each other in the form
of promotion.”

Executives also note that while mobile music
hits are driven by teenage consumers and J-pop
acts, CD sales are driven by Japan’s burgeoning
older population. On the RIA]’s list of 2008 top
sellers, only GReeeeN and veteran rock act Mr.
Children appear on both the top 10
singles and albums lists.

“Japan is very good at target mar-
keting the older demographic that
still wants to buy a physical pack-
age,” Hole says. He says that Uni-
versal singer/songwriter Hideaki
Tokunaga, who “doesn’t sell at all
digitally,” can sell “a million albums
atatime” of his “Vocalist” series.

A
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Physical sales values are also protected by the
Saihan Resale Price Maintenance system that
sets prices for copyrighted material for up to
two years. Setsu Michiko, a publicist in HMV
Japan’s sales promotion division, says that while
the rules aren’t strictly enforced, the result is
still an agreement “between record companies
and retailers not to discount prices for six
months to a year.”

This lets labels maintain value when an
album is most in demand. It has also helped
ensure that retailers specializing in recorded

Trade value of Japan's
physical music sales in 2008

9
I -
music and other entertain-
ment media continue to
flourish, while their leading
counterparts in the United
States have all but vanished.

That in turn has buoyed demand for deluxe
editions, as stores entice buyers with DVDs,
limited-edition artwork and booklets.

“Once you've got the fan interested, there’s a
good marketing strategy offering them deluxe
physical products that they still want to buy,”
Hole says, while Takahashi cites Sony’s recent
success with the deluxe edition of “Ken’s Bar I1”
by veteran R&B artist Ken Hirai.

When labels release deluxe editions in West-
ern markets, Hole says it’s “much more diffi-
cult” to sell such products without a specialist

J-pogion top:
THELMA
ﬁ@OYAMA

retail sector “interested in taking deluxe goods
that aren’t all the same shape and size.”

Although a vibrant domestic music scene
helped Japan’s total recorded-music sales grow
by 0.9% in value during 2008, according to the
IFPI, Hole warns there are “storm clouds on
the horizon” in the form of increased mobile
piracy and a drop in CD sales during the first
half of 2009.

“Culturally, Japan is a lot more conservative,
sochange happens slower,” Hole says. “Inevitably
the future of the business will be digital, but the
physical retail sector will carry on for some time.
But in the U.S,, life has moved on already.” «--
Additional reporting by Mark Sutherland
in London.

( NEWS

>>>NO POPKOMMIN 2009

The annual German music trade fair/confer-
ence Popkomm has called off its 2009 event.
The event, which launched in 1989, was to take
place Sept. 16-18 in Berlin. Organizer Popkomm
GmbH said in a statement that it decided to
cancel this year’s conference due to “contin-
uing difficulties within the industry and in
agreement with [trade organizations] the
Assn. of Independent Sound Media Cos. and
the Assn. of the German Music Industry.” How-
ever, it emphasized that Popkomm will return
in 2010. Last year the event attracted more
than 14,000 trade visitors and 843 exhibitors
from 52 countries. Popkomm GmbH says it
hopes to receive federal government aid to
stage the 2010 event. —Wolfgang Spahr

>>>AUSSIE CAFES FACE
HIGHER MUSIC FEES

The collecting society Phonographic Perfor-
mance Co. of Australia has proposed raising its
performance right tariff for cafes and restau-
14 |
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rants Down Under. The society, whichlicenses
the performance right in recordings on behalf
of labels and performers, wants to replace its
flat annual fee with alicensing system. It would
use a sliding scale that takes into account a
venue’s seating capacity and other factors,
such as the average price charged for a meal.
The PPCA wants to launch the system Oct. 1
and says it’s consulting with licensees about
the change. The Australian Hotels Assn. has
already urged its members to boycott the
raised tariff. —Lars Brandle

>>>SONY MUSIC JAPAN
NAMES MORITA CHAIRMAN

Masao Morita, the son of the late Sony co-
founder Akio Morita, has been named chairman
of Sony Music Entertainment Japan and repre-
sentative director of Sony Pictures Entertain-
ment Japan. Morita has been charged with help-
ing SMEJ return toits longstanding position as
Japan’s market-leading record company. Ac-
cording to SoundScan Japan, Sony lost its top

market position in 2007. It had held the top spot
since 1998, the year SoundScan Japan started
releasing such market data. Morita, who is on
the SMEJ board of directors, was previously
CEO of SMEJ in 2003-04. —Rob Schwartz

>>>NOKIA GOES WITH GEMA

The mobile handset manufacturer Nokia has
signed a Pan-European licensing agreement with
the German authors group GEMA in Munich for
its Comes With Music service. The agreement
grants Comes With Music the right to use the en-
tire GEMA repertoire. “The agreement shows
that GEMA can offer licensing partners good so-
lutions for innovative new business models from
which both sides can profit,” GEMA CEO Dr. Har-
ald Heker said in a statement. Since launching
Comes With Music in October in the United King-
dom, Nokia has begun offering the service in Aus-
tralia, Brazil, Germany, Mexico, Italy, Singapore,
Switzerland and Sweden. —Wws

>>>MORE BITS FROM SPOTIFY

The international music streaming service Spo-
tify has begun converting its catalog from a bit
rate of 160 kilobits per second to 320 kbps,
which it claims is “equivalent to CD quality and

www americanradiohistorv.com

the highest streaming rate for any digital music
service.” The new bit rate only applies to Spo-
tify’s subscription service, which is available in
such European countries as the United King-
dom, Sweden, Norway, Finland, France and
Spain. Prices vary, but U.K. users pay £9.99
($16.40) per month for the subscription serv-
ice. Spotify’s most popular tracks are the first
to be made available at the higher bit rate, with
the remainder of its catalog following in the
next few weeks. —Andre Paine

>>>NICKELBACK TAKES
THREE MUCHMUSIC AWARDS

The Canadian rock band Nickelback took home
three awards at the MuchMusic Video Awards,
held June 21in Toronto. The Canadian music
channel’s 15-category ceremony was hosted by
the Jonas Brothers, who won the international
video of the year award for “Burnin’ Up” (Hol-
lywood). Nickelback earned honors for best
video, best rock video and best postproduction,
all for “Gotta Be Somebody” (EMI Canada). The
show included a performance by Lady GaGa,
who won the best international video award,
while Canadian alt-rock band the Midway State
took home two trophies. —Robert Thompson
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Immaculate
Conception

Virgin Media To Launch New Music
Service With Anti-P2P Measures

as a strategic move with the
only Internet service provider
(ISP) that offers 50 MB-per-
second download speeds.

“Virgin has the only fiber
optic cable network in the
U.K.,” Wells says. “Theyarea
haven for some large abusers
of intellectual property.”

LONDON—The British recording industry
is hailing Virgin Media’s plans to embrace
anti-piracy measures in conjunction with its
launch of an unlimited music download sub-
scription service,

Universal Music Group, home to U.K. hit-
makers like Duffy and James Morrison, is the
first major label to sign up for the service, which
would provide users with MP3 downloads free
of digital rights management (DRM) restric-
tions, as well as streaiming music.

As part of its fourth-quarter launch of the
music service, Virgin Media has agreed to crack
down on illegal peer-to-peer file sharing across
its entire network. Steps would include the tem-
porary suspension of Internet access if a cus-
tomer fails to heed warning letters.

Virgin Media, which also provides telephone
and cable TV services, has 4 million broadband
subscribers in the United Kingdom and says
its fiber optic service is accessible to 51% of
U.K. households.

The recording industry is embracing the com-
pany’s planned music subscription service with
more enthusiasm than the U.K. government’s
recent “Digital Britain” report, which put the
onus on educational warning letters and new
services to deter piracy rather than on gradu-
ated response programs (billboard.biz, June 16).

Geoff Taylor, chief executive of trade organ-
ization the BPI, dismissed the government’s
proposals as “digital dithering” but applauds
the Virgin deal as proof “that graduated re-
sponse is a workable way forward.”

Universal Music Group International sen-
jor VP of digital Rob Wells describes the deal

Clockwise, from
left: DUFFY,
MORRISON,

WELLS

Virgin Media broadband
product director Jon James says the company
is in talks with other labels and publishers. EMI
confirms it is in discussions.

Unlike TDC Play in Denmark, which pro-
vides unlimited DRM-protected music bundled
atnoadditional chargetoits broadband and mo-
bile phone subscribers (Billboard, Nov. 15,2008),
Virgin Media’s service is focused on generating
incremental revenue from “customers prepared
to pay for a great music service,” James says.

The company will offer two versions of the
service, one with unlimited downloads and an-
other, less expensive plan offering a set num-
ber of downloads per month. Both options will
include unlimited music streams.

While Virgin Media hasn'’t yet released spe-
cific pricing information, the monthly subscrip-
tion rate for the all-you-can-eat plan is expected
to be about equivalent to the cost of two albums.
The average price for a CD album in 2008 in
the United Kingdom was £7.53 ($12.21), ac-
cording to the BPI.

Anecdotal evidence suggesting poor U.K.
sales for Nokia’'s Comes With Music service has

—
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raised questions about the viability of services
offering unlimited access to music.

Madeleine Milne, eMusic managing direc-
tor for Europe, questions the mechanics of the
Virgin Media offer.

“Ifit’s truly unlimited, how will they pay the
publishers?” she asks. “An unlimited model
would be similar to the one eMusic had in 2000,
which was unworkable from arevenue stand-
point.”

Nonetheless, the Internet Service Providers’
Assn. says it hopes the Virgin deal “will encour-
age other similar agreements.
Virgin's TV/ISP rival Sky con-
firms it’s still negotiating with
labels on its own music service
which it first announced in July
2008 but has yet to launch.

Universal’'s Wells says he be-
lieves Virgin’s anti-piracy meas-
ures will help its music service
expand the overall legal music
market. Steve Purdham, CEO of
We7, which operates a download
store and an ad-supported free
streaming service, is similarly
optimistic. “The models have to
be coexistent and complemen-
tary,” he says.

Virgin Media and Universal
decline to discuss the revenue
model in detail.

PRS for Music CEO Steve Porter says the col-
lecting society is in talks with Virgin Media.
Porter says he welcomes the new service but
stresses that the services should pay rights hold-
ers a fair minimum rate per track, as well as a
percentage of revenue.

“Otherwise,” he adds, “the value of the music
gets lost in the overall structure.”
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SPIRITS

HOW PHISH GOT ITS
GROOVE BACK—
AND STARTED ITS
OWN LABEL

BY RAY WADDELL

PHOTOGRAPH
BY DANNY CLINCH
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By the time Phish charged into a loose, swinging cover of
AC/DC’s “Highway to Hell” some two hours into its Friday
night set in front of a rapturous crowd of 70,000 at Bonna-
roo in Manchester, Tenn., it was clear that the band had its
groove back.  Phish’s Bonnaroo-closing set two nights later
on June 14 may have attracted more national attention, given
that Bruce Springsteen satin. But for Phish and its loyal fans,
that opening show was a celebration and coronation all in
one, in a setling the group had inspired with its own mega
concert events, like Clifford Ball and the Great Went. ~ Grin-
ning widely, Phish guitarist Trey Anastasio seemed thrilled
to be onstage, a sentiment he confirms a couple of days later.
“We feel like we've been blessed with a very rare opportunity,
if you look at music history,” he says. “We’ve still got all four
original members of this band playing together, and it’s been
26, 27 years. It shows up in the recording, in the playing.
There's alot of acknowledgement of how lucky we are to still
have the opportunity to play music for people.” = Perhaps
the vibe is better described as “joy,” which is also the title of
the band’s new album that will come out in late August or
early September on its own label, JEMP Records, which the
Phish camp created in 2005 to specialize in archival record-
ings of the band’s concerts. It’s Phish’s first indie studio re-
lease. Some of its early recordings were rereleased on Elektra
and some archival concerts were released on JEMP or directly
by the band, often as downloads.

Phish’s decision to go indie is another exam-
ple of a veteran band taking charge of the
business side of its music. But for Phish, the
decision is particularly apropos: Today’s on-
line marketing opportunities are perfectly at-
tuned to the band’s long-held hear-and-share
ethos. At a time when CD sales make up a
smaller portion of a
group’s revenue, Phish
still has a reputation as a
top live act. And since its
approach has always been
off the beaten path, its
choice to forge ahead on
its own label seems to rep-
resent little risk—for the
potential of a big reward.

“We're very, very excited
to put this out on our own
label,” Anastasio says.
“We're putting this album
out with the same spirit that we did our big
festivals and stuff. It's very home-grown, and
that feels great for us.”

The four members of Phish—Anastasio,
keyboardist Page McConnell, drummer jon
Fishman and bassist Mike Gordon—Dbegan
playing together in the early 80s in the mu-
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'ARE THERE
MAJOR LABELS
ANYMORE?’

—MIKE GORDON

sical hotbed of Burlington, Vt. They went
on to leave an indelible mark on the musi-
cal landscape as one of the most successful
touring bands ever, although their album
sales grosses never reached the heights of
their concert grosses.

Between 1989 and the group’s 2004 breakup,
Phish racked up
$175,541,923 in concert
grosses, with 5,842,798
tickets sold to 475 shows
reported to Billboard
Boxscore. Phish also sold
7 million albums in the
United States, according
to Nielsen SoundScan,
2.2 million of them live
sets. Its biggest seller is
1994’s “Hoist,” at 663,000
copies (see chart, page
18). Its last studio album,
2004’s “Undermind,” sold 139,000.

In 2004, the band finished its contract on
Elektra with “Undermind,” then broke up in
August of that year. The move dismayed fans,
who had come to feel part of a Phish family.
That devotion was manifested in a remark-
able touring fan base known as “Phish heads,”

) =
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many of whom followed the band on tour, documented set
lists and traded concert recordings with relish, interacting
within a passionate community rivaled only by the Grateful
Dead and Dave Matthews Band.

The split also rocked the band members. “We basically
spent every breathing moment together for about 20 years,”
McConnell says. “We really just needed to grow up a little
bit and spend a little time and get to know ourselves as
adults, which is something you really can’t do when you're
in a rock band for 20 years straight. I think we all really
benefited from it.”

Though talk of reuniting began well more than a year ago,
and rampant rumors frequently flowed through the Phish
community, the band officially reunited at a three-night sold-
out stand in March at one of its favorite haunts, the Hamp-
ton (Va.) Coliseum. After the band’s summer tour rolled out
and sold out, it began solidifying plans to record a new album.
It decided to do so on JEMP Records, and with producer
Steve Lillywhite.

Going with an indie label now—even if it’s their own—
makes perfect sense for the band members, who have an es-
tablished track record. “Are there major labels anymore?”
Gordon asks. “There are a few ways of looking at it. Now we're
with Coran Capshaw and working with Red Light Manage-
ment [which also operates ATO Records]. We have a good
team, not that we didn’t before. But they’re connected enough
that we can have the distribution we want and the connec-
tions we want to get the album out there.”

Capshaw describes the “evolving” launch of the album—
and its marketing—as a “hybrid strategy, a self-release with
the services of an independent label [ATO]" (see story, page
19). Asked if it would even take songs to radio, he says, “Ina
‘Here itis,ifyou're intoit’ ” fashion. “We’re not trying to force
anything here,” Capshaw says. “We just want to turn people
on to what Phish is doing. They made a great record, we’'d love
people to hear it, they’d love to share it with people.”

Gordon says he’s not even sure what a major label has to
offer a veteran band like Phish at this point in terms of artist
development, funding, finding a producer or breaking a hit.
“For one thing, our fans are probably going to buy it anyway,
S0 to try to use the arms of the industry to reach far away from
our normal fan base . . .,” he trails off.

“Elektra was a great label because they always let us do
what we wanted creatively; they were great to work with. But
there was always someone there who would say, ‘I’m going
to be the one to break Phish and sell as many albums as they
can sell concert tickets.” Over time the catalog did well, but
it never happened the way they imagined it could be, where
they created this blockbuster hit. Not that we would have
minded it, but that was not even our concern or direction.”

ODE TO ‘JOY’

So why pander to fickle consumer tastes in 2009 by releas-
ing another album? Phish’s direction, then and now, is unique.
“The fact that the first thing we released is 13-and-a-half min-
utes long and has a thousand chords to it or something, and
is also very melodic at the same time, kind of represents that
attitude we were trying to have,” Gordon says.

He’s talking about “Time Turns Elastic,” written by Anas-
tasio as an orchestral arrangement and recorded by Phish for
“Joy.” “That song was learned as they played it, and it took
four days and I think 270-280 takes,” Lillywhite says. “It was
recorded in separate pieces, chronologically. I think there are
15 different sections. They would learn one section, and I
would get them to play it again and again and again until
everyone in the band was really confident of what they were
playing. We plodded our way through it for four days, and
then we went back and redid some of it again.”

Despite that methodology, the song flows seamlessly as it
meanders through its various breaks in mood, tempo and
melody. Put simply, it sounds like Phish at its most ambi-
tious. But “Elastic” is just “one little side” of the album, Lil-

lywhite says. “What | wanted to do on this album was at least
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have a song that was indicative of their progressive tunes,
and they hadn’t written one, really, since the early '90s that
was so complicated. The rest of the album has some jazzy
stuff, an almost reggae tune Mike sings, and Page does a sort
of lounge song. It's completely across the board.”

Like Phish itself, the album is hard to define. “What’s in-
dicative of a Phish song?” Lillywhite asks. “They can play so
many different things that [ really felt we had the chance with
this to make the best record they’ve ever made. Not many
bands their age can say they've got a chance at making their
best-ever album.”

It's that shot at greatness that attracted Lillywhite, who
produced the band’s 1996 album,
“Billy Breathes.” “I would love records
tosell, and they don’t, butall I can do
in my career is to go through and try
to dothe best I cando,” he says. “I felt
there was an opportunity here, and
Trey agreed with me, that we could
make their best-ever record. I wanted
to be in the history books as having
produced the two best Phish albums.”

Of Lillywhite, Anastasio says, “The
one thing he did was he made us play;
we always played together, all four of
us. There’s not one single overdubbed
guitar solo on this record. They’re all
the original interplay between the
band. I thought that was such a great
production decision on his part.”

As far as the final result, “I’'m not ever going to judge it as
good or bad because that’s not up to me,” Anastasio says.
“I'm supposed to make the music and that’s for other people
to judge. But I can say what [ hear sounds like Phish to me,
a lot more than previous records. Just based on the fact that
the drums and the piano are clearly interacting, for real.”

When it comes to bringing the new songs to the masses,
today’s music landscape, with its lack of barriers between
fans and artists, may be even better-suited for Phish than the
'90s ever were. “While we were making the album for two
months, there were some very interesting conversations about
the music business and how it’s changing and what we want
to do with this album,” Gordon says. “There’s a lot of talk
about wanting to make an album for our fans, not make an
album that will somehow be acceptable for the masses and
the people who never really cared about Phish in the first

SELLING
SWIMMINGLY ==

610,000

There’s a perception of Phish
that’s taken as gospel: It sells
more concert tickets than it does
albums. In fact, Phish heads are
perfectly willing to pony up for
recordings. Of the band’s five
best-selling titles, except forits
trek in support of “Billy
Breathes” in 1996, Phish’s album
sales outnumber its concert
ticket sales.

SOURCES: Nielsen SoundScan. Billboard Boxscore
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‘WE'RE STILL OUTSIDE
THE MAINSTREAM OF
THE BUSINESS AND
HAPPY T0 BE
EXISTING THERE.

—PAGE McCONNELL

Album: “Rift”

place. It's almost an indie kind of vibe in terms of intention
with the album.”

Although Phish hardly fits the indie-rock profile, McConnell
points out that the group “did things our own way and wrote
our own ticket. The business model we set up 25 years ago
seem to be just about the only business model that works
these days to make some money. We may not fall into the cat-
egory of what's typically considered indie, but I challenge you
to find another band that has done things their own way with
as much success as we have.”

That philosophy hasn’t changed, McConnell says. “We're
still outside the mainstream of the business and happy to
be existing there,” he says. “And [
hope we stay there. I don’t see any
reason why we should do things any
differently.”

A PHISH CALLED WANDER
Phish was always a dominant player
in the live music scene. So when the
band reunited after its August 2004
breakup, hitting the road was the ob-
vious way to get back on the public
radar. The response at Bonnaroo was
ecstatic—the best Phish shows, Gor-
don says, are about flow and adven-
ture, and the band fed off the crowd’s
energy at its June 12 show. “That’s
the set I really liked, though I loved
them both,” Gordon says. “Friday for
me was really . . . ‘dialed in’ is probably a good description.
I liked it because it was later and I had some alpha waves
going, being closer to my sleep state, but a very high energy
at the same time.”

It’s a marked contrast to the rush of emotion after Phish
broke up in 2004. But without the split, Gordon says, the band
may not have been reinvigorated. The breakup “was difficult
for me at first, not only because Phish was so successful, but
because my identity since the age of 18 had been wrapped up
in being part of this thing, making decisions as a team for 21
years,” Gordon says. “As soon as a couple of months went by,
I was really into the breakup. I thought it was a great thing,
because it allowed me to think about some new musical di-
rections 1 might not have otherwise.”

Gordon says a “combination of things” led to the breakup.
“I think we just need to shake things up, people’s personal
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DAVID McCLISTER

habits, the group habits, the way that the or-
ganization was run—which was awesome,”
he says. “But everything had to be looked at
from a different angle and it had to be decon-
structed before it could be reconstructed.”

Anastasio now sees the break as “neces-
sary” in retrospect. “We were kind of just
rolling and rolling and rolling, and I think
people needed to stop and re-establish healthy
lives as individuals and then regroup,” he
says. “It feels fantastic right now. We're just
having such a good time on this tour. I missed
these guys.”

After the split, the band’s members remained
prolific with solo projects, collaborations and
live performances, but in retrospecta reunion
seemed inevitable. “I guess [ always hoped we
would get back together. [ never thought it was
a permanent thing,” McConnell says. “There
were some conversations that just had to hap-
pen between us, to just say, ‘Hey, you know,
when this was going on that was kind of a prob-
lem for me and if we got back together, I would-

n’'t want it to be like that again.” The
communication between the four of us is just
so much better now than it ever was.”

Given its longstanding live prowess, Phish
surely could have reunited to tour without
new material. But “it’s always been impor-
tant for us to work on new stuff and evolve
and go in new directions,” Gordon says. “If
we got back together and just were rehash-
ing what we had done before, then no one
in the band would be happy.”

When recording began, the legendary

Phish alchemy was still very much in place.
“As soon as we picked up our instruments,
we were kind of back where we started,” Mc-
Connell says. “The chemistry really never
went away.”

The hiatus “gave us a lot of perspective, and we came back
really appreciating a lot of the older material,” Anastasio says.
“A lot of the songs feel weightier to me. A lot happened dur-
ing thattime off, a lot of living, and I can hear it in the way peo-
ple are playing.”

For Capshaw, it was about reconnecting with a music com-
munity that seemed ready and waiting. “First and foremost,
it's with the music and with them delivering, which they’re
doing, are focused on and will continue to do: rehearsing, prac-
ticing, experimenting, trying different things but also digging
deep in their repertoire, breaking out new songs, classic songs,”
says Capshaw, who managed Anastasio before Phish reunited.

Chip Hooper, head of music at the Paradigm Agency and
a key player in Phish’s meteoric rise to the top of the touring

FALLING INTO PLACE

world in the ’90s, is clearly stoked to be back in the Phish
business. “Obviously, when I got the word that the band was
getting back together again [ was thrilled,” Hooper says. “And
I’'m not surprised by the response from their fans. They’ve
got the most devoted fan base I've ever seen.”

Phish spent 36 days practicing before the Hampton shows
where the band re-emerged, and that gave the group time
to perfect its sound. “Half of those were to work on older
stuff that we would be playing, and the other half were to
work on some potential songs for the new album,” Gordon
says. “So much time had gone by, and Trey is always pro-
lific, but Page and I ended up doing some more writing than
usual in that time period, so there were probably 30 songs
that had been brought to the table for the album before we

YIM YAMES, “TRIBUTE TO”
(AUG. 4): My Morning Jacket’s

be released by ATO/Rubyworks.

Wham, bam,
thank you jam:
Phish’'s TREY
ANASTASIO at
Bonnaroo.

ended up weeding it down to 10.”

The three Hampton shows helped Phish “get our feet back
on the ground, and most importantly, reconnect with all of our
friends,” Anastasio says. “Phish has always been a commu-
nity of people. There’s us, and then there’s alot of people who
have been interconnected with the band, our friends, our fam-
ilies. We wanted to just get together and play for a few days,
which we did at Hampton, and that was fantastic, so great.”

Hooper also believes that performing has reinvigorated
the band. “One of the most exciting things about them com-
ing back together again is, in my almost 20 years of repre-
senting them, I've never seen them more inspired and more
excited to make music,” he says. “This is clearly the start of
a whole new chapter of their career.” oce

Soul Coughing frontman records
his third solo album for ATO.

ATO Records’
Upcoming Releases

According to Our (ATO) Records
was founded in 1999 by Dave
Matthews and Dave Matthews
Band manager Coran Capshaw
of Red Light Management. ATO’s
current GM is John Biondolillo.
The label expanded into ATO
Records Group In 2007, bring-
ing TBD Records into the fold
with its acts Radiohead, White
Rabbit, Other Lives and

Hatcham Social. (TBD was ini-
tially known as Side One
Recordings, which released Ra-
diohead’s “In Rainbows.”)
Among ATO’s biggest re-
leases are David Gray’s “White
Ladder,” which sold 2.4 million,
according to Nielsen Sound-
Scan; Rodrigo y Gabriela’s self-
titled debut, with 300,000;
Jem’s “Finally Woken,” with
332,000; and My Morning
Jacket’s “Z.” with 243,000.

Jim James fetes George
Harrison on a six-song EP.

BRENDAN BENSON, “MY OLD,
FAMILIAR FRIEND” (AUG. 18):
The singer/songwriter and
member of the Raconteurs
delivers a much-anticipated
solo set, backed at times

by the Features.

RODRIGO Y GABRIELA, “11:11”

(SEPT. 8): The third studio album
from the Mexican guitar duo will

WWW america

DAWES, “NORTH HILLS”
(SEPT. 8): The debut album
by the young Southern
California band, currently on
the road with Deer Tick.

ALBERTA CROSS, “BROKEN
SIDE OF TIME” (SEPT. 22):

The English/Swedish act by way
of New York rock will release its
debut album on ATO.

MIKE DOUGHTY, “HAPPY MAN,
SAD MAN?” (Sept. 22): The former

JULY 4, 2009 |

THE WHIGS, TBA (OCT. 13):

This Athens, Ga., trio follows up
its acclaimed debut; will support
Kings of Leon in August.

THE MOTHER HIPS, TBA (OCT.
27): Longtime Bay Area cult
favorites the Mother Hips return
with the follow-up to 2007’s
critically acclaimed “Kiss the
Crystal Flake.” The band also
has a production/distribution
arrangement with ATO. —RW
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LABEL DEAL—AND
LOADS OF DEBT.

HERE’S HOW HE WENT
INDIE—AND BUILT AN
$11 MILLION EMPIRE

BILLBOARD

BY GAIL MITCHELL

| JULY 4, 2009

Tech N9né started his rap career with a simple dream: to bring his music to the world without com-
promising his style or integrity. After 16 years—nearly half of it embroiled in false starts, unful-
filled promises and contractual entanglements—he’s closing in on his goal. § The fiery rapper and
his business partner, Travis O’Guin—a self-made millionaire at 22—have built a budding music
empire inan unlikely location: Kansas City, Mo. Naysayers may have dismissed the odd pair at first,
but they don’t now. Earning slightly more than $11 million in 2008 from CD and digital sales, tour-
ing and merchandise, according to O’Guin, the pair’s Strange Music is being hailed by several in
the music industry as the new independent business model. § Strange Music is housed in an 18,000-
square-foot facility whose front double doors grandly display the company’s logo: a snake for the S
and bat wings for the M. The company includes a label, as well as publishing, merchandising, book-
ing and touring. In fact, Strange Music handles everything on its own except distribution.

“I’ve watched them build a true movement that’s so lack-
ing in our business,” says Ron Spaulding, executive VP/GM
of Strange Music’s distributor, Universal Music Group Dis-
tribution’s Fontana. “It’s easy to want things very fastin this
business. But real movements are built over time. And they’ve
never wavered.”

Chang Weisberg, owner/CEO of Guerilla Union and producer
of the annual hip-hop concert festivals Paid Dues and Rock the
Bells, agrees. “They don’t follow the normal music industry
model,” he says. “They don’t need radio, video or alot of middle-
men. They approach their business as a true business: Every dol-
lar invested needs to make two dollars.”

Tech N9ne and O’Guin work with an 18-member full-time
staff (including a booking agent) between their headquartersand
a Los Angeles satellite office, which includes VP Dave Weiner;
that doesn’t include the company’s touring staff.

“We're Wal-Mart,” Tech N9ne says with a laugh during a lay-
over in Boise, Idaho, one of the stops on his recently wrapped
Sickology 101 tour. “There’s no Warner Bros., Def Jam or Sony
in the Midwest, so we had to build our own.”

EBONY AND IVORY

Tech N9ne’s music and extensive touring (see story, page 21),
paired with O’Guin’s business acumen, laid the foundation for
Strange Music. Both 37 years old, the two first met in late 1998.
At that time, Tech N9ne (born Aaron Dontez Yates) was signed
to Quincy Jones’ Qwest label. But his situation there mirrored
his stint five years earlier with Jimmy Jam and Terry Lewis’ Per-
spective Records.

“[Both labels] saw talent in me,” says Tech N9ne, a self-de-
scribed Doors fan. “But they didn’t know what to do with me.
Here's Perspective with contemporary gospel act Sounds of Black-
ness and R&B group Mint Condition. Here I am, a weird rock
alternative warlock with crazy hair, a painted face and rapping
backwards. Where do you put that?”

Enter O’Guin. Also from Kansas City, he was a young entre-
preneur who established hisown furniture services company—
overseeing craftsmen who repair scratched or damaged goods—to
service such retailers as Sears, Macy’s and Dillard’s. By the time
O’Guin was 22 he was operating out of 10 states, eventually ex-
panding to 32 locations in 18 states.

Learning business skills at an early age from his dad, who op-
erated a sod company, O’Guin began investing in other businesses
including a real estate company, Gold Cup Properties, and a fash-
ion line, Paradise Originals. Players from local sports teams the
Royals and Chiefs were wearing the clothes. To help promote the
line’s urban apparel, hip-hop fan O’Guin approached Tech N9ne.

“He was the only one here with that kind of buzz,” O’Guin
says. “I'd always liked his message. He was crossing all differ-
ent genres and making music for everyone—for the cats in the
hood to the vatos to suburban rich kids.”

Told by a mutual acquaintance that Tech N9ne was in a bad
business predicament and could use some friendly advice, O’Guin
planned to offer just that. “I had an ulterior motive. The bigger
he got, he would help my clothes,” he says.

But after digging deeper, he soon found the rapper was knee-
deep in various label, management and publishing entangle-
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ments stretching back eight years. “There was the deal with
Qwest, a local label deal, one with publisher Windswept and a
management deal with Sway [Tech N9ne was featured on the
1999 track “The Anthem” with radio personalities Sway and King
Tech]. It was the biggest mess 1'd ever seen,” he says. “I walked
away and said, ‘Good luck.””

As he listened to his music, O’Guin says, something kept
telling him to come back. “He was good but he had sold only
16,185 records in the eight years of being entangled in those dif-
ferent deals—and this was when the music business was really
strong,” he says.

After sitting down together to determine what Tech N9ne truly
wanted to accomplish, O’Guin agreed to partner with him, and
he launched Strange in his 1,400-square-foot basement. “We've
always called it a 50-50 deal,” O’Guin says.

LEARNING CURVE

O’Guin estimates he spent slightly more than $800,000 on at-
torney fees extricating Tech N9ne from his earlier deals, the rap-
per’s living expenses and a budget for recording a new album.

And the partnership soon found itself treading more murky
waters. A 50-50 joint venture with Jcor Entertainment (through
Interscope) led to the release of “Anghellic,” which did well in
Kansas City but nowhere else. The deal ended after Jcor's fallout
with Interscope—with the former owing Strange $400,000, ac-
cording to O’Guin. (Attempts to reach Jcor founder Jay Faires for
comment went unanswered by press time.)

The situation led Tech N9ne and O’Guin to enter another joint
venture with M.S.C. Entertainment. Headed by Mark Cerami,
co-founder of the iconic hip-hop label Priority Records, the label
released Tech N9ne’s second Strange album, 2002’s “Absolute
Power,” and reissued “Anghellic.” Other projects, including the
DVD title “T9X: The Tech N9ne Experience,” were also released
between 2002 and 2004.

O’Guin remembers “chasing radio” like everyone c¢lse. But
after nearly $1.6 million was spent on radio promotion, he de-
cided enough was enough. “Half of every dotlar being spent was
mine and we still had to recoup,” he says. “It wasn’t making good
business sense.”

Taking it “back into our hands doing stuff I believed in”—viral
marketing, street teams, posters and touring—O’Guin negoti-
ated Strange out of its deal with M.S.C. Strange filed a lawsuit
in 2008 against M.S.C. over accounting discrepancies. The par-
ties are close to reaching an out-of-court settlement, according
to O’Guin.

During the course of the failed joint ventures, however, O’Guin
and Tech N9ne found they’d sold halfa million records. Rather
than an ending, it was a new beginning. Determined not to re-
peathistory, the pair signed with Fontanaand RBC (Robert Brian
Consulting), which acts as a management and sales liaison be-
tween Fontana and Strange. Since then, Tech N9ne has released
four more albums, including 2006°’s “Everready (The Religion).”
For O’Guin, that album was the turning point for Strange.

“We had to prove to ourselves we could sink or swim,” he says,
“and that release told me we could do it. That's when we turned a
profit—which would have happened sooner without those certain
unpaid bills. But this company is now profitable across the board.

T
=
1
<«
i
[a)
>
w
]
<
o
z
<]
=
-
o
o
X
g
<
3
o
3
z
]
o
a
o
-


www.americanradiohistory.com

CHART SOURCE: Nielsen SoundScan U.S. album sales through the week ending June 14. *Tech N9ne Collabos

’ r(.*- “""

ymun«n’«fs"?)

SIfKOL

s INivy
‘.‘\.ﬁ-

Dynamic duo: Rapper TECH
NONE (left) and business partner TRAVIS
O’GUIN aim to build Strange Music into a muitimillion-dollar
entity. Below: One of the buses in the label’s fleet.

Everything, the building and everything in it, is 100% paid for.”

Tech N9ne’s relentless touring also plays a major role in the
company’s profitability. Averaging more than 200 dates last year
at an average ticket price of around $28.50, the rapper has built
a rabid fan base that slays in touch with him through his My-
Space site, which lists 14 million page views. While he played
shows to only seven people in the beginning, the rapper now
sells out shows from Los Angeles to New York and points in be-
tween like Denver and Seattle.

“Using more of a rock model than a hip-hop model, Tech and
Travis have built Strange one fan at a time,” Weisberg says. “Tech
started with small audiences and through word-of-mouth; he’s
created a loyal army of fans. Anytime you can do that on the road,
it can translate into record sales.”

Indeed, Tech N9ne hit the 1 million sales milestone for his
collective catalog with his eighth release, 2008’s “Killer,” accord-
ing to Nielsen SoundScan. The rapper offers $99 VIP packages
to his faithful concertgoers in each market. The package perks
include CDs, T-shirts, a DVD and 4 satin pass that gives fans a
chance to meet with him for an hour before the show.

The same fans also double as the rapper’s street teams in the
markets he visits. There are 42 regional managers, each of whom
oversee a team of five to eight people, O’Guin says. These teams
blanket the markets with snipes, fliers and CD samplers featuring
one full songand twosnippets. Lastyear, O’Guin says they handed
out 350,000 samplers. Onthe international front, INgrooves is han-
dling digital distribution worldwide. O’Guin just signed with Steve
Propas’ Propas Management Corp., and the company will assistin
finalizing negotiations for distribution in eight European territo-
ries, including the United Kingdom, France, Spain and Italy.

Merchandising is another revenue force for Strange Music.
Among the 189 concert and high-end items for sale at the com-
pany’sonline store are T-shirts, hats, necklace churms, bandanas,
stickers, belts and leather jackets. Prices range from $5 for clear-
ance items to $100 for jerseys and $350 for leather jackets. The
store has even sold a couple of diamond-adorned charms for
$20,000 apiece. A new bobblehead line is planned, as is the pos-
sible spring 2010 launch of additional high-end fashion lines tar-
geting women and men. Among the possible partners discussed
for the fashion venture: Aftliction Clothing.

Calling O’Guin “a detail freak” and Tech N9ne “the 2Pac of
Kansas City,” Trans World director of urban music Violet Brown

Indies
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says the partnership works because they are all about their fans:
“That’s the biggest asset for them and the key to their success.
Everything is driven from the fans’ point of view.”

MOVING FORWARD

Tech N9ne's last studio album was the two-disc “Killer” sel. It
will be tollowed in October by “K.0.D.” A contest will be staged
later this year for fans to guess what the title means. [n the mean-
time, fans are whetting their appetites with Tech N9ne’s second
compilation album, “Sickology 101,” released April 28.

A “Presents” series introducing developing acts frorn the Strange
roster launched in May (see story. right), featuring Krizz Kaliko,
whose new solo album, “Genius,” arrives July 14. A second “Pre-
sents” introducing Big Scoob is due later this year. Other acts on
the Strange roster include Kutt Calhoun, Prozak and Grave Plott.

“Tech has u lot to say and we also want to test new talent,”
O’Guin says. “But we don’t want to put out too many albums;
oversaturation witl benchmark your artists.”

With his music having been placed il such films as 2007’s
“Alpha Dog,” the Fox TV show “Dark Angel” and the videogame
“Madden NFL 2006,” Tech N9ne is preparing to embark on an-
other mainstream breakthrough, heading out on the upcoming
international Rock the Bells festival tour.

“We've been so focused on what we do that we weren’t look-
ingaround us,” O’Guin says. “We know what we do works pretty
dang well but we're starting to reach out more.”

So where does Strange Music go from here? The company
already has outgrown its space valued at $2.1 million since mov-
ingtherein January. Currently under construction is a 12,000-
square-foot addition that will include three large bays to hold
the company’s fleet of 17 trucks und tour buses, one large re-
hearsal area and five isolation rooms featuring state-of-the-art
recording equipment.

“I'll never be satisfied,” O’Guin says, “and I don’t know if that’s
a positive or negative thing. But my one goal is to create an indie
music label that can generate in excess of $50 million a year. If
we continue on the path we're on, it can happen.”

Tech N9ne—whose moniker symbolizes for him “the com-
plete technique of rhyme” (citing as examples a cal with nine
lives or the nine-month cycle of pregnancy)—declares he’s not
going to rest until he has “tred every piece of this globe. I cannot
rest until the whole world knows my story.” oo
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TECH SUPPORT

Tech N9ne's album sales are bolstered by his constant touring.

SALES 101

Strange Music co-principal Travis O’Guin has instituted a
three-tiered Tech N9ne product line at the label: the Tech
N9ne studio album; the Tech N9ne collaborations, pair-
ing the rapper with various guests (the April 28 second
collabo “Sickology 101” features Chino XL, Crookediand
Krayzie Bone); and the “Presents” series in which Tech
N9ne introduces developing artists on the Strange ros-
ter before they release their own albums.

Q’Guin says his suggested list price on preorders of
“Sickology 101” was $18.98; the Strange online store
received 812 international orders and 3,000 preorders
with $6 shipping and handling.

Traditional retail, as it turns out, is selling the set for be-
tween $9.99 and $12.99. “ have to price it high,” O’Guin
says. “l don’t want retail coming back to me mad.” —GM

A ‘ROLLER
COASTER RIDE’

He has recorded with 2Pac and Eminem, and his catalog
has sold more than 1million copies. Yet rapper Tech N9ne
remains relatively invisible on the mainstream radar. That's
about to change.

For the first time, the Kansas City, Mo., native will play
the main stage at this year’s Rock the Bells international
music festival. Now in its sixth year, Rock the Bells kicks off
June 27 in Chicago with such headliners as Nas, Damian
Marley, ice Cube, Big Boi and Busta Rhymes. The festival
made its European debut last fall, playing such cities as
Amsterdam, Prague, Stockholm, Helsinki, Paris and Lon-
don. The European visit arrived on the heels of Rock the
Bells’ 10-date 2008 summer run of U.S. amphitheaters,
featuring A Tribe Called Quest, Nas, Mos Def, De La Soul,
Rakim, Pharcyde and Kid Sister, among others, Eight of
the 10 shows grossed $4 million and drew more than
87,000 people, according to Billbcard Boxscore.

“The challenge will be for Tech to step up to an audi-
ence whois less familiar with him against Bustaand others
onthelineup,” says Chang Weisberg, owner/CEO of Guerilla
Union, which organizes Rock the Bells and the annualinde-
pendent hip-hop festival Paid Dues. “This year [in March]
was also his first time at Paid Dues. There was a lot of hype
around his set and he lived up to it, winning over a lot of
new fans. His strength is his live performance.”

Tech N9ne, who just wrapped his own 52-date Sick-
ology 101 tour, calls the Bells booking a “huge step. Paid
Dues opened up other fans to my music, which is every-
thing in one. It’s rock energy, gangster, sensitive, sad,
mad, happy. It’s a roller coaster ride about my life. | don’t
care if people say 'm weird as long as they say, ‘He canrap
his butt off.’ ” —GM
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ACTS THAT
DON’T NEED
LABELS CAN
NOW GO
DIRECTLY
TO OTHER

BY PAUL SEXTON
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LONDON—It turns out you can teach an old act new indie tricks—especiaily when it comes to
attracting outside investment. § Madness and the Prodigy, U.K. bands steeped in sales success,
have been enjoying returns to chart heights in 2009 thanks to innovative deals that encompass
financial planning that vastly differs from traditional major-label backing.

The chart fortunes of Madness, the fabled “Nutty Boys” who
spent more time (268 weeks) on the U.K. singles charts thanany
otheractin the '80s, now have produced a deal with Power Amp
Music, which invests in heritage acts. And electronica pioneer
the Prodigy recently returned to the top of the Official Charts Co.
(OCC) album listing with backing from indie mainstay Cooking
Vinyl and a venture capitalist, Ingenious Media.

In both cases the investors helped raise the artists’ profile,
as well as their bottom line. “Financially, Madness are in a
stronger position too,” says band manager Garry Blackburn of
Anglo Management. “They will make a profit on the album and
retain the rights.”

Each band’s plan was carefully mapped. The Anglo Manage-
ment team of Blackburn and Hugh Gadsdon started managing
Madness two years ago when Blackburn says they heard a “10-
minute opus” that would form the framework of the album “The
Liberty of Norton Folgate.”

Blackburn was realistic about the nostalgia that skewed the
perception of the band in the media. “We knew that even if we
were taking ['80s hits like] ‘Baggy Trousers’ or ‘Embarrassment’
into radio now, we'd be faced with breaking the Madness sound,”
he says. “We needed to build support for the new album from
the ground up, so the core idea was to treat the new album as if
it were from a new band.”

The Prodigy’s “Invaders Must Die” album, released in Febru-
ary on the band’s own Takemetothehospital imprint, is 25%
funded by Ingenious Media and 75% by Cooking Vinyl, accord-
ing to the label's managing director, Martin Goldschmidt.

“We worked through what they wanted and offered it to them,”
he says. “They believed we could do the job and we believed in
them. The main benefit was that if things had gone wrong, the
last money out of the deal was theirs, so the company was never
in danger of making a big loss. It’s like an insurance policy.”

Ingenious declined to comment on the Prodigy deal, but it
has said that it gets profit-sharing on all label revenue connected
with an album.

“Our contract with [the U.K. indie] XL Recordings came to an
end, and XL are a great label,” Prodigy frontman Liam Howlett
says. “We actually used some of the same people and set up our
own label with Cooking Vinyl and aload of cash from [Ingenious].”
He says the act never considered approaching a major label.

“One of the reasons we went with Cooking Vinyl,” Howlett
adds, “was that they're really ahead with new tech and the new
ways that people get music.”

Cooking Vinyl “started working on the record a year before it
wasreleased,” Goldschmidt says, “with massive attention to de-
tail in 40 countries. There was a great digital plan, including
worldwide priority with people like iTunes, Amazon, MySpace
and unique digital promotions with partners like Xbox, Nokia,
Tap Tap and soon.”

Before Power Amp’s involvement, Mad-
ness had already formed its own Lucky 7
imprint, scoring top 40 U.K. singles with
“Sorry” early in 2007 and “NWS” a year later.

“We liked doingit ourselves,” Blackburn
says. “We had complete control, and we
could work at our own pace to our own
agenda. We took our time recording the
album, because we needed all seven origi-
nal members back in the loop. As the album
approached completion, we started talking
to record companies. We were in a strong
position, because the band’s catalog rights
came back to them in September 2008.”

None of those conversations bore fruit
because, Blackburn says, potential part-
ners were more excited about the Madness
catalog and regarded the new album as a

More fun than investing in the stock
market: PRODIGY (left) and MADNESS

wWWW . americanradiohistorv.com

mere “add-on.”

Enter Power Amp Music, which targets “established, heritage
and superstar artists with quantifiable fan bases,” founder/CEO
Tom Bywater says.

“Madness fitted our model perfectly,” Bywater says. “The band
and their management team quickly understood [it] and found
it compatible with their own aims.”

For his part, Blackburn says, “We particularly liked Bywater’s
philosophy of ‘convergence of interest’ between the parties. We
quickly put together a deal that empowered us with the control
we wanted and a healthy marketing budget.”

The management team set up a digital “Madspace” to build its
online fan base and started to place the band in some unusual set-
tings. Those ranged from the Glastonbury festival’s late-night Lost
Vagueness vaudeville/burlesque event in 2007 to the Austrian
snowboarding/music event Snowbombing and Spain’s Sonar
dance festival in 2008. “The effect of Madness appearing in these
circumstances was incredible,” Blackburn says. “The final ele-
ment was that as a management company, we already had a label
setupin place, with strong marketing and promotion experience.”

Critically hailed and bolstered by a typically amusing TV com-
mercial devised by the band, “Folgate” was released May 18 in
the United Kingdom and debuted on the OCC albums chart at
No. 5, picking up a silver certification (80,000 copies shipped).
It was the septet’s highest debut for a studio release since “Mad-
ness 7” in 1981.

The Prodigy album “Invaders Must Die” was an instant U.K.
No. 1, selling 97,000 in its first week in late February, according
to the OCC. The total bested the initial 79,000 copies sold for the
act’s final XL release, the 2005 compilation “Their Law—The
Singles 1990-2005.” The new set also opened at No. 1 in Switzer-
land, No. 3 in Germany, Holland and Ireland and No. 5 in Aus-
tria. Goldschmidt says U.K. sales are now 450,000, from a
worldwide total of slightly less than 1 million.

Last December, Madness also landed itself a new catalog deal—
again taking the indie route—with Union Square Music, distrib-
uted in the United Kingdom by Sony DADC. Blackburn says that
label managing director Peter Stack “presented us with a real
fans’ perspective, as well as commercial terms that the traditional
options couldn’t imagine.”

Union Square’s initial marketing activity focuses on the 30th
anniversary of Madness’ debut album, “One Step Beyond.” It
also covers synch and sublicensing of the band’s repertoire, orig-
inally released on the indie label Stiff and Virgin/EMI.

“Madness are a national treasure,” Stack says. With a catalog
that resonates strongly with a wide demographic, he says there
are “great opportunities for synchronization in ads and films,
and Madness have a packed itinerary of live dates. We're thrilled
to be representing the catalog.”

The deal went smoothly enough to be a case study, according
to Bywater. “We believe the Madness deal proves that a well
thought-out and executed third-party investment model can work
extremely well in the contemporary industry.” .

Additional reporting by Richard Smirke in Manchester, England.

MADNESS: MICHAEL CLEMENT
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CAN YOU HEAR HER NOW?

INDIE ARTISTS ALIGN WITH BRANDS,
MOBILE PROVIDERS IN BRAZIL

BY AYALA BEN-YEHUDA

Like many Brazilian 16-year-olds, Mallu Mag-
alhies has made her mother cry. In the
singer/songwriter’s case, however, she moved
her mom to tears as she serenaded her with
Johnny Cash.

It’s just one way that Magalhies, a social net-
working phenomenon in Brazil, does things
differently. She recorded her self-titled folk-
rock-jazz debut mostly in English and released
it independently online and in 400,000 pre-
loaded Motorola phones provided by the wire-

less carrier Vivo. The release was accompanied
by a TV campaign that featured her music, and
her manager Rafael Rossatto’s company then
sold 20,000 physical copies of the album.
Rossatto, who previously worked in adver-
tising and artist management (and once had a
well-known band of his own, Bide ou Balde),
decided to combine his experiences in Agén-
ciade Musica, which he founded in March 2007.
“Sometimes when brands want to work with
music, they think it’s hard or expensive or im-

BRAND-NEW

possible,” Rossatto says. “People from the ad
agencies see us as a music company, and music
companies see us as a link with advertisers.
We're right in the middle of both ~

Though Magalhdes is the only artist the firm
directly manages, Agéncia has been behind
several branded music campaigns already, serv-
ing as an A&R source for companies looking
to align with indie acts.

Vivo’s ad agency first used a song from Ma-
galhies for a commercial advertising its pre-
paid cards. But as the buzz around her online
following grew (Magalhaes’ MySpace has
nearly 4 million views), Vivo and Rossatto came
up with a bigger concept around the release
of her debut album. “We have a big focus on
youth and we see music as one of the most im-
portant tools to reach this target,” says José
Guilherme Novaes, Vivo executive VP of mar-
keting and innovation.

According to an [FPI report, Brazil is Latin
America’s largest digital music market, with
10% of labels’ income there derived from dig-
ital sales, the vast majority of it mobile. The
number of mobile phone users has grown by
60% in the last three years, as carriers aggres-
sively promote their services and look to dif-
ferentiate their products.

So Vivo took the unusual step (for a new
artist) of loading five different Motorola phones
with the album, as well as two bonus tracks—
one of which could only be downloaded from
Vivo's digital music store. Vivoalso builta rich
multimedia site for Magalhies, with audio
downloads. “The impact on publicity was just
huge,” says Novaes, whose company also spon-
sored shows by the artist.

Magalh3es was also involved in another
Agéncia-brokered project, Levi's Music. Now
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in its second year, Levi's pays for five bands to
record a CD and film a music video. The cloth-
ing company also hosts profiles on a Levi's
Music Web site and online radio station and
brings the groups to perform at fashion shows
and other events. “When you sponsor a well-
known artist, [ don’t think it brings the same
opportunity,” Levi’s brand manager Mauricio
Busin says, adding that the company’s research
has shown improvements in brand awareness
among Brazilian consumers since the cam-
paign began. On top of that, “we use tools, in-
cluding Facebook and Twitter, to expand this
relationship between the bands, the brands
and the customers.”

So far, two bands that were involved in Levi's
Music, Cine and Vanguart, have signed to Uni-
versal. A third, Garotas Suecas, is returning to
the United States for its second stateside tour
this fall.

Other brands that have supported indie acts
with Agéncia’s help include the chocolate drink
maker Toddy, which sponsored “Produtores
Toddy,” a six-month online program in which
indie bands submitted their videos and received
consultation from accomplished music pro-
ducers. The program also ran as a weekly seg-
ment on MTV Brazil.

As she tours Brazil, Magalhies remains
open-minded about how she’ll approach her
follow-up album. “It was really good to join
Vivo and Motorola in such a creative project
because we got a lot of visibility and experi-
mented with an almost unknown way of re-
leasing albums here in Brazil,” Magalhaes
wrote in an e-mail. “We still believe it’s really
important to offer the public our art physically:
by CDs, DVDsand our LPs. But there are many
other tools and projects we can imagine.” - -«

into those retailers "
New Day recently began acting as a conduit for mainstream

DAYWIND

A CHRISTIAN INDIE BUSINESS
BRANCHES OUT

BY DEBORAH EVANS PRICE

Dottie Leonard Miller has never been one to do business as
usual. She started her distribution company, New Day Chris-
tian Distributors, in her garage in 1981. Two years later she
launched the label Daywind, which has become one of the most
successful companies in the Christian market. She later added
Daywind Music Publishing and Daywind Soundtracks, which
sells backing tracks for more than 4,000 songs to church choirs.

But Miller isn’t content to just focus on her core business
in the Southern gospel genre, and she’s diversifying the type
of products handled by her company’s distribution arm, ex-
panding the stylistic range of music she distributes and in-
troducing a new series of DVDs aimed ata younger audience.
Realizing that her market was underserved, Miller decided to
look for opportunities that secular companies might ignore.

In characteristic fashion, Miller’s “ah-ha” moment about the
need to expand her offering came from an unlikely place. “About
three years ago, I came across a solar-powered lighted cross
that could be placed outside as a memorial or just as decora-
tion. I thought this was a great piece that should be available
to Christian bookstores,” she says. “Everything went from there.”

At the International Christian Retail Show July 12-15 in
Denver, New Day will roll out its plan to take Fisher-Price,

iE it e
Conquering the market: Daywind founder DOTTIE

LEONARD MILLER and New Day director of special
projects and marketing MICHAEL TURNER

Lego and other major toy brands into Christian bookstores.

“Dottie sent me to Toy Fair two years ago and asked me to
start looking for some different things,” says Michael Turner,
New Day director of special projects and marketing. “Now
we're distributing the Fisher-Price Little People set. We just
signed an agreement with Lego to take them to Christian re-
tail. We've got the ‘Find It’ game, which is doing very well for
us, and we're doing the Veggie Tales Jibbitz and Croc shoes
that are coming out in September. We're finding out that a
lot of these companies wanted to get into Christian retailand
they just didn’t know how. [t’s smart to give the stores some-
thing that’s family-friendly.”

Daywind president Ed Leonard sees these new relation-
ships as beneficial for both sides. “Stores will look to us as
more of a complete one-stop than they did when we were
only carrying music,” he says. “Now we’re also carrying books
and gifts and bringing in mainstream product that meets
the criteria of the Christian marketplace. It's exciting for the
retailers and their customers, and it will help drive traffic
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country acts looking to tap into the Christian market, distrib
uting Tracy Lawrence’s new country gospel CD, “The Rock,”
which was released June 9 (see story, page 51). Veteran coun-
try singer/comedian Ray Stevens will release a project on
New Day Aug. 25. The company recently partnered with Port-
land, Ore.-based Allegro Music to take its classical titles to
Christian consumers

On the Daywind Records side, the company is going to pro-
mote its roster with a new series of DVDs titled “Live at Oak
Tree.” The first three releases spotlighted Crabb Revival,
Austin’s Bridge and Aaron and Amanda Crabb. The next three
installments, shot at Oak Tree Studios in Hendersonville,
Tenn., added Legacy V, the Booth Brothers and Greater Vi-
sion to the series lineup. The DVDs capture performances,
interviews and behind-the-scenes footage.

“Oak Tree was started because we needed video footage of
our artists and I didn’t want the typical ‘artist in front of an
empty choir loft, ” Turner says. “So beinga fan of VH1, MTV,
CMT and ‘Live at Abbey Road,” we developed ‘Live at Oak
Tree.’ It's something different. Now Gospel Music Channel
is going to start airing it in July. Family Net is starting to air
it in July and Inspo Network is going to start airing it in Au-
gust or September.”

Turner says the company plans to tape the next round of
releases June 30 with Jeff & Sheri Easter, Karen Peck & New
River and the Sisters (formerly known as the Ruppes). The
tapings are shot three acts at a time. Each has its own DVD,
but the groups also interact.

The DVDs are being heavily promoted at the major Chris-
tian retail chains, such as Family Christian and Lifeway. “Some
of the stores are playing a video loop of the shows,” Turner
says. “We’re also doing endcaps with them.” .
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DISCOVERS

LABEL BLUES

BY RICHARD
SMIRKE

ALTERNATIVE

*

'WE JUST HAVE THAT SENSE
OF COMPLETE FREEDOM.

—BRIAN MOLKO
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Placebo’s “Sun” is rising in the east—and continuing to rise in the west. § The London-based alt-
rock band opted to go out on its own when its Virgin/EMI deal ended last year after five albums. It
sold nearly 12 million albums, according to its management company, Riverman Management. §
“We felt the corporate suits who took over EMI were not really our kindred spirits anymore,” the
band’s lead singer Brian Molko says. “I would go to industry parties and would meet people who
wouldn’t even know who I was—and this was the head of the record label. So it was just: ‘No, for-

getit. We've got to try something else this time.

>

€ That something else seems to be working. The

band’s debut on its own Dreambrother label, “Battle for the Sun,” simultaneously topped Billboard’s
Eurgpean Top 100 chart and dented lastissue’s Billboard 200. It’s only the fifth indie release to top
the European chart in the past 24 months. § The key to this success has been a focus on finding in-
ternational partners for exclusive license and distribution deals, according to Riverman Manage-
ment. That was “a massive undertaking,” Riverman director Alex Weston says, but it is paying off.

The chart results have been immediate across Europe—
where the three-piece haslong enjoyed a huge following—and,
less predictably, in the United States.

Licensed to Vagrant Records, “Battle for the Sun” hit U.S.
stores June 9, entering the Billboard 200 at No. 51. Placebo’s
only previous showing was the 2006 set “Meds” (Astralwerks/
EMI), which peaked at No. 180. Nielsen SoundScan puts the
new album’s first-week U.S. sales at 10,000; Riverman says it
has shipped 500,000 copies.

That breakthrough was aided by a prerelease radio cam-
paign that took off when modern rock stations XETRA-FM
San Diego and KROQ Los Angeles picked up on the lead sin-
gle, “For What It's Worth,” according to Vagrant co-founder
Jon Cohen. “That’s really initiated what's shaping up to be a
successful radio campaign here. We also had a massive pro-
motion on iTunes—we’re really hammering the online side
and word-of-mouth has really spread.”

Cohen adds that Vagrant is looking for “a lot of toeholds to
keep moving this record into the eight- to 12-month marke-
ing time zone.” Those include servicing a continuous feed of
updates, videos and live footage online alongside the ongoing
radio push. He cites “Ashtray Heart” as a potential big track for
modern rock and specialist formats.

Vagrant’s campaign is “going to be focused—that’s what a
lot of labels lose,” Cohen says. “A band of this stature is a major
priority at a label like us.”

“Battle for the Sun” had a June 8 Europe-wide release through
Belgium-based PIAS Entertainment Group. It hit No. 1in France,
Germany, Wallonie, Flanders, Switzerland and Austria while
showing strongly in the Netherlands (No. 5), Italy (No. 5), the
United Kingdom (No. 8) and Sweden (No. 9). “Meds” had also
been No. 1 on Billboard's European chart and in six territories.

Inroads are now being made in Japan, where Weston claims
Placebo historically received little label support. Licensed to
Japanese indie NTVM, Placebo has landed major TV synch
spots for “Ashtray Heart” and received widespread Japanese
music press coverage ahead of the album’s June 5 release.

Until now, Molko says, “in total, I don’t think we’ve sold more
than 5,000 albums in Japan. But within a month or two of our
working relationship [with NTVM], they got us [synchs on] two
prime-time Japanese current affairs shows. They’re building a
massive story for us in Japan.”

Elsewhere, “Battle for the Sun” debuted at No. 8 in Australia
and No. 2 in Mexico.

Placebo and Riverman coordinated plans with their interna-
tional label/distribution partners for an 18-month campaign
well in advance of the albumn’s June debut, Weston says. The
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campaign budget is funded entirely by Placebo with approved
costs fronted by local distributors, then deducted from sales.

Online, a campaign rolled out immediately after the PTIAS
deal was announced at MIDEM (billboard.biz, Jan.18), with the
revamped Web site PlaceboWorld.co.uk acting as the center-
piece. The band was able to re-engage with its existing fan base
by offering exclusive album news and free downloads. PIAS
says the site now has more than 150.000 unique members, up
from the 20,000-name database that EM1 handed over when
the major deal ended.

Those were constantly worked prior to release, culminating
ina May 29 invite-only online album playback, which P1AS says
was generated 150,000 times during three days’ time.

The band also made its first single, “For What It's Worth,”
available for digital purchase moments after its April 20 world
premiere on U.K. top 40 network BBC Radio 1, then repeated
the strategy in other markets across Europe.

“From the beginning, we wanted to make sure we keep
Placebo’s fans as the champions of the band, get everything
out to them first, then build from there to a broader audience,”
says PIAS’ Brussels-based international director Edwin
Schroter. PIAS’ European network of offices and marketing
teams gives it the ability to “localize the campaign,” another
key element in a successful launch. A major mobile-based
promotion is being finalized to drive the second single, due
in September.

Weston adds that Placebo, which owns the copyright on “Bat-
tle for the Sun,” has negotiated deals promising far greater fi-
nancial benefits than a major could have offered. Molko claims
its per-album royalty will be more than twice what the band
earned with Virgin/EMI.

Touring remains a cornerstone of Placebo’s business plan.
This summer it will play some 25 international festivals, booked
by London-based ITB. A September U.S. tour booked through
New York-based Artist Group precedes U.K./European arena
shows, and the band will remain on tour until fall 2010, with
three further North American visits included in the routing.

“We're going to commit to lots of touring there,” Weston
says. “We'll always go back and strive to have that [U.S.] break-
through. We don’t need it, but of course we'd like it.”

Cohen is confident about Placebo’s U.S. prospects. “If they
put the time in over here, given the tenacity and perseverance
that they have, they can break out,” he says.

“We feel we can really do anything right now artistically and
really push the limits of our sound and our identity,” Molko
adds. “That’s the gas in the tank for a band like us. We just have
that sense of complete freedom, and it feels wonderful.”
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BALLANCE & McCAUGHAN. MAGGIE FROST

MERGE’S
FOUNDERS
LOOKBACKON
20 YEARS OF
INDIE ROCK

BY CORTNEY
HARDING

MAC McCAUGHAN

Indie%‘
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Mac McCaughan and Laura Ballance have now spent half of their lives running Merge Records,
the label they foundedin 1989 as 20-year-old musicians in Chapel Hill, N.C. The label started
as avehicle for music from McCaughan and Ballance’s band, Superchunk, and their friends.
Mow, with top-selling critical favorites like Arcade Fire and Spoon, it has become an estab-
lished farce in the indie business, as well as the wider world of alternative rock.

Through it all, McCaughan and Ballance remained resolutely DIY, despite entreaties from major
labets during the great indie-rock gold rush of the '90s. Distributed by the now-defunct Touch
and Go until 2006, Merge recently moved to the Warner-owned Alternative Distribution Al-
llance. And while it lost plenty of bands to bigger labels—. . . And You Will Know Us by the
Trail of Dead left forIntarscope but ended up regretting the decision—McCaughan and Ballance
kept plenty of others. Arcade Fire and Spoon were among the acts that stayed on Merge, and
neither seems to have suffered as a result: Arcade Fire’s second album, “Neon Bible,” entered
the Billboard 200 at Ma, 2, with 409,000 copies sold (according to Nielsen SoundScan), and
Spoon’s 2007 “Ga Ga Ga Ga Ga” has sold 305,000.

Merge seems to thrive on counterintuitive moves. Neither McCaughan nor Ballance are
champion networkers. {In a forthcoming book about the label, Ballance is described as “not
anafor small talk."y Marge never aligned with a major and remains headquartered in Chapel
Hill, If anything, Marge's longevity proves that by doing everything wrong, you can some-

times get everything right.

You’re about to celebrate
your 20th anniversary.
What’s the secret to your
longevity?

Laura Ballance: Secret? There
isn't even a business plan.
Mac McCaughan: Having a
“secret” to your success is such
aweird idea. [ hate to say it, but
the idea that there is an answer
to that question is so dumb. It's
a mistake to go through life
thinking, “Well, there has to be
that one thing, and if 1doit, it’s
going to work out.” In most
things there is no answer like
that, and I don't think the music
industry is any different.

But you are known for
being conservative finan-
cially, right?

Ballance: | guess that's the
business plan, but it doesn’t
sound like that exciting a way
toruna record company. Qur
staffisn’t that big; we have 12
people working for the label,
along with the two of us.
McCaughan: But the business
plan is also to put out music
thatyou love, even ifyouaren't
throwing money around.

Merge has released com-
mercially successful albums
as well as some that never
sold. How do you balance
putting out releases you
love with the ones that
might bring in more money?
McCaughan: The worst thing
you can do is have success with
something and say, “Oh, let’s

dropall this other stuffand put
out these records that sell re-
ally well,” because there was
no predicting those, either. It
wouldn't make sense for us to
put out 10 Neutral Milk Hotel
records every year. We don't
want to say, “The Magnetic
Fields boxed setdid really well,
so let’s only put out boxed sets.”

You’ve never left Chapel
Hill. How has being so in-
volved with the local scene
affected the label?

McCaughan: I'm not really
interested in putting out
things just because they’re

local. At a certain level, a
“scene” in a city is kind of a
construct, because the press
tends to notice a lot of bands
happen to be from a city and
then write a story about it.

What'’s the biggest change
you’ve seen in the musicin-
dustry since you started
Merge?

Ballance: Digital and online
sales, I guess. It is pretty
seismic.

How has that affected
Merge? Do you get the
sense that people are steal-

ing your albums instead of
buying them?

Ballance: I'm sure a lot of peo-
ple are, but a lot of them may
also be buying them as aresult.
I'm sure a lot of them aren't.
McCaughan: When there is a
release as bigas an Arcade Fire
record or a Spoon record, then
the number of people stealing
the record goes up exponen-
tially. I think that the point is
you have to put yourselfina po-
sition as a label that you are not
relying on those people, mean-
ing the casual music fans. They
tend to think, “I keep reading
about this band Arcade Fire,
but I don’t know anything about
them, so I'm just going to get
the record for free.”

Merge survives by selling
music to people who care about
the bands and the music and
supporting artists. All we can
really dois doourjob for those
people and not count on that
last 100,000 people that be-
came fans of the Arcade Fire
because the band got so big that
they’re finally on their radar.

How has the Internet af-
fected the way you pro-
mote your bands?

McCaughan: The positive
side is that it gives you a way
to promote your bands and

_L__‘_,v_*

&

www americanradiohietorv com

your music to a very wide au-
dience. But the reason you
have to do that using the In-
ternet is because there are no
magazines anymore. There
are hardly any record stores.
And the real downside is that
there are so many bands and
so much information out
there that all of a sudden it's
like you are swimming
against the tide in terms of
just trying to get someone’s
attention. Unless you're talk-
ing about She & Him or
Conor Oberst or Arcade Fire
or Spoon—someone that has
elevated themselves above
the fray—it’s hard to keep
people's attention.

What are Spoon and Ar-
cade Fire up to right now?
Ballance: Both of them are
working on new records. We're
hoping for releases next year.

What does your late-sum-
mer and fall release sched-
ules look like?
McCaughan: There is a Super-
chunk 7-inch coming out in
July, along with an album from
Wye Oak. Then we have a De-
stroyer 12-inch in August, and
in September there is a new
album by the Clean and a new
album by Polvo, which is awe-
some. Those records are really
great. And new Lou Barlow and
the Clientele later in the fall.

You also have a festival
coming up in July, right?
McCaughan: Yes, XX Merge,
the 20th-anniversary festival,
is occupying everyone’s time
right now. And the other crazy
thing about this year is that in
addition to the regular releasy
schedule, every two montl
we are putting out two CDs |
the subscription-only boxed
set for the 20th anniversary. So
the production is double this
year from a regular year, even
though most of those boxed-
set CDs aren’t in stores.
There’s also the Merge covers
compilation of other bands
doing songs that came out on
Merge that's available at retail
called “Score: The Covers.” It's
acrazier year than usual. «-+
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PIONEERING VETERANS OF
METAL EMBRACE THEIR
HISTORY ON SUMMER TOUR

BY GARY GRAFF

“DO YOU LIIIIKEMETAL?!”

Judas Priest frontman Rob Halford, resplendent
in leather and chrome and steel studs, sings the
rhetorical question to the headbanging throng
at the DTE Energy Music Theatre outside
Detroit, just before his bandmates tear into the
pounding riffs of “Metal Gods” during

the 2008 Metal Masters tour.

The song is a sci-fi opus about robot-like creatures that have
come to take over the Earth. But since its bow on Priest’s land-
mark 1980 album “British Steel” the song has become the band’s
de facto anthem—so much so that Halford has trademarked
the phrase.

There’s no denying Priest’s place as a heavy metal deity either.

Since forming in 1969 in Birmingham, England, and releas-
ing its first single and album, both titled “Rocka Rolla,” in 1974,
Priest has sold some 30 million records worldwide, according
to the band's management. That tally includes such albums as
“British Steel,” “Screaming for Vengeance,” “Defenders of the
Faith” and Turbo,” which have been certified platinum in the
United States by the RIAA.

The band’s catalog is dotted with such fist-in-the-air anthems
as “Living After Midnight,” “Breaking the Law,” “Heading Out
to the Highway” and “You've Got Another Thing Comin,” ” and
Priest’s leather-and-studs look has become iconic, influencing

BILLBOARD JULY 4, 2009

¥

Bad to the bone: Judas Priest singer ROB HALFORD performs at the 2005 Bone Bash Vi in Mountain View, Calif.

not only metal garb but mainstream fashion styles.

Most important, any hard rock outfit pushing the volume knob
to 11 pays homage to Priest and its pre-eminent position in what
became known as the New Wave of British Heavy Metal.

“They went around the world again and again and again and

built up a following in every city,” says Rob Stringer. chairman
of Columbia Epic Label Group, adding that it's “very difficult”
to achieve the level of international popularity that Priest con-
tinues to maintain.

“You go see them in Prague and continued on >>p30
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We're serious about our job
of taking care of where you're

Living After Midnight
Rock on Rob, Glenn, K.K., Ian & Scott!

Amy Keeling
Sara Sessa
Tzell Travel
11111 Santa Monica Boulevard
Los Angeles, CA 90025
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from >>p28 there’s 9,000 people going
mad,” Stringer says. “You can see the same thing
in America, Latin America, Eastern Europe,
wherever itis. It’s all to do with the fact they built
up that aura, which is really hard to do.”

Other metal veterans credit Priest for inspi-
ration. “If there was no Judas Priest, there might
not have been a Metallica,” drummer Lars Ul-
rich says. “They’re one of the main bands that
inspired us with their music and just by being
there. They’re a major part of the foundation on
which we built this band.”

But Priest is hardly resting on its leather-
clad laurels. In 2008 the quintet released “Nos-
tradamus,” a sweeping
rock opera inspired by
the life of 16th-century
prophet Michel de Nos-
tredame, and played a
headlining run on the
Metal Masters package in
North America.

This month, Priest is re-
leasing a new concert
album, “A Touch of Evil—
Live,” and is touring again,
with concerts that will
launch the 30th-anniversary
celebration for “British
Steel” by playing the al-
bum in its entirety. The
North American leg of the tour begins June 29
at the Murat Center in Indianapolis.

“We’re definitely a unique band in the broad
term of heavy metal,” says Halford, who left
the band in 1991 and returned in 2003. “You
can’t pin us down; we can be ‘Painkiller’ one
moment and then ‘Angel’ from ‘Angel of Ret-
ribution’ the next. We can be ‘Stained Class,’
which is very complex, to something very op-
eratic like ‘Nostradamus.’

“That’s one thing we’ve always been proud
about. We’ve never set limits or walls around
ourselves,” he says. “I think you can sense that
with the broad landscape of hundreds and hun-
dreds of metal tunes we’ve written.”

Jayne Andrews, one of Priest’s managers at
Trinifold Management in London, says that de-
sire to grow and change is what has kept the band
vital and working for four decades.

“Every album is different. They've always tried
to progress,” Andrews says. “They’ve never gone,
“This one works, let’s keep the same formula.’
When they did “Turbo’ it had synthesized gui-
tars; they were criticized for it, but it ended

JUDAS
PRIEST’S

TOP ALBUM

Peak
Rank Title Position
1 “Mostradamus” n
2 “Angel of Retribution” 13
3 “Screaming for Vengeance™ 17
4 “Turbo” 17
5 "Defenders of the Faith" 18
6 “Painkiller” 26
Ram It Down® 31
“British Steel” 34
g "Priest . , . Liva! i
10 “Point of Entry” 39

‘If there were
no Judas Priest,
there might not

have been a
Metallica. They
inspired us just
by being there.

—LARS ULRICH, METALLICA

up being one of their biggest sellers. You get
bands who stick to the same formula and have
great success with it, and that’s great, but Priest
just always likes to move forward.”

But Sony BMG U.K. VP of international Dave
Shack—a Priest fan and former journalist—says
Priest still stays rooted in what fans want to hear.

“They are true metal people,” he says. “They
still do it properly. They care and converse about
metal. They know about the new bands, the old
bands. I've had great discussions with them
about who they should take on tour. These guys
are exactly what I bought into in 1980.”

Manager Bill Curbishley says taking chances
has generally worked to
Priest’s advantage. “In the
end it’s all about credibil-
ity,” says Curbishley, who
has worked with the Who,
Marc Bolan, Lynyrd
Skynyrd, Robert Plantand
others, and signed Priest
to Trinifold during the
“British Steel” cycle. “I en-
dorse completely those
slight changes of direction
they’ve made with “Turbo’
and ‘Painkiller’ and on
from there. Those are the
building blocks that keep
a career together.”

Guitarist Ken “K.K.” Downing and bassist Ian
Hill couldn’t have envisioned this kind of dura-
bility when they began playing together in 1969,
eventually plucking the name of a defunct local
blues-rock band and even initially including its
lead singer, Al Atkins, in the lineup. But Down-
ing says that even then he wanted a group that
was built to last and that would make music that
was “more exciting and had more energy than
what was going on, with a good dose of aggres-
sion and also try to be innovative.”

“I was kind of greedy in the way I wanted the
best of everything,” recalls Downing, who writes
Priest’s material with Halford and fellow gui-
tarist Glenn Tipton. “I wanted the best singer,
the best bass player, the best guitar player . ..
everything, really. I was aware it would probably
take years to come to fruition and for the band
to gel. And it did take quite a long time.”

The early years of Priest’s recording were spent
building a devoted but cult-sized audience,
though such albums as 1977’s “Sin After Sin,”
and the 1978 pair of

continued on >>p32

Debut

Date Label

July 5 2008 Epic,/Sony Music
March 19, 2005 Epic/Sony Music
July 24, 1982 Columbia

April 12,1986 Columbia

Feb. 4, 1984 Columbia

Oct. 6, 1990 Columbia

June 4, 1988 Columbia

May 31,1980 Columbia

June 20, 1987 Columbia

April 4, 1981 Columbia

Titles are ordered by peak position on the Billboard 200. If more than one title peaked at the same position, ties were
broken by the number of weeks spent at the peak. If ties still remained, they were broken by the number of weeks on the
chart, and then by the number of weeks spent in the top 10 and/or the top 40, depending on where the title peaked.
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THE PURVEYORS OF TRUE BRITISH STEEL

coLuMBIA UK AND SONY MUSIC
ARE PROUD TO HAVE ENJOYED
A LONG AND SUCCESSFUL
ASSOCIATION WITH

A roaring entrance: In concert during the ‘British Steel’ erain the early '80s, JUDAS
PRIEST made a memorable arrival onstage.

from >>p30 “Stained Class” and “Killing
Machine” eventually went gold in the United
States, according to the RIAA.

It was 1979's seminal live album “Unleashed
in the East” that showcased Priest in the best
possible light, however, and set expectations for
“British Steel.”

Planning for “British Steel” took the group
and producer Tom Allom to the studio at Titten-
hurst Park, an estate first owned by the Beatles’
John Lennon and subsequently—while Priest
was there—Dby his bandmate Ringo Starr.

“British Steel” marked a fortuitous shift in di-
rection for Priest. Where previous albums were
marked by lengthy songs and intricate arrange-
ments, the group’s sixth studio set was punchier
and more direct, still loud and proud but stream-
lined into a more fierce and deliberate attack.

“It’s very bare bones in terms of production,”
Halford says. “It was one of those records we
made pretty much on the fly, because we’d just
wrapped up ‘Unleashed in the East’ and we were
obliged to deliver another record on deadline.
Soit was literally write a song, record a song, mix
a song, add it to the pile.

“So you had three minutes of ‘Breaking the
Law,” three-and-a-half minutes of ‘Living After
Midnight.” It was different, but we figured,
‘Maybe that’s the best way to go about it. Don't
think about it too much.” Going with your gut
instinct is always a great thing to do with music.

Sony BMG’s Shack recalls that “those songs
still punched your lights out and had enough
melody that radio programmers would play it.

That was indeed the case with “British Steel.”
U.S. radio stations latched onto “Living After
Midnight,” while “United” won favor among
football fans at home, and “Breaking the Law”
and “Metal Gods” became enduring fan favorites.

The album logged then-career high positions
of No. 4 on the U.K. albums chartand No. 34 on
the Billboard 200, with a gold (and eventually
platinurn) certification from the RIAA.

“It was a fantastic album,” manager Cur-
bishley says. “Not to say it was before its time,
but certainly it was a defining album in terms
of its sound.”

The band members, meanwhile, were some-
what thrown by having a hit on their hands.

“It was really weird continued on >>p34

A PRIESTLY LEGACY

While Judas Priest has
released several studio
albums in recent years—in-
cluding “Angel of Retribu-
tion” in 2005 and the con-
ceptual “Nostradamus” in
2008—an active catalog
campaign has also helped
the band’s visibility.
“They’re one of the top
rock bands that we work
with,” says John Jackson,
senior director of content
development for Legacy
Recordings, which oversees
Priest’s catalog releases.
“Their fans are some of the
most devoted you can have.
They’ll aiways buy the T-shirt
and the pin and the patch
and the poster—everything.
When we do something,
they’re always onboard.”
Priest’s catalog albums
sold 258,000 copies in

2008, according to Nielsen
SoundScan, a113% increase
from 2007 thanks to a new
album (“Nostradamus”) and
the band’s touring. Legacy
has overseen a number of
archival projects, including
the 2001 rollout of Priest’s
catalog, the 2004 boxed set,
“Metalogy,” which helped
bring frontman Rob Halford
back into the band after a
12-year absence and entries
inthe company’s Essentials
and Playlist series.

The group’s top seller in
the SoundScan erais “The
Best of Judas Priest: Living
After Midnight,” which has
sold 564,000 copies since
its 1998 release.

Next year Legacy plans
a 30th-anniversary edition
of “British Steel” that will
pair the original album

with audio and video re-
cordings of Priest’s sum-
mer performances of the
nine-song album. Legacy
released a special edition
of “British Steel” earlier
this year in the United
Kingdom, packaged with a
poster and a patch.
“We've been fortunate
enough to do campaigns
with them at exactly the
right time,” Jackson says.
“To do 10 or 12 album re-
issues and then a big
boxed set is not some-
thing you could get the
right amount of space at
retail for anymore, so
we’ve had a lot of really
good timing with them.
And, obviously, they're
amazing to work with and
have a great history with
this company.” —GG
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how we were more metal than
ever, but we were really successful,” Downing
recalls. “It was a very, very important point in
the band’s career, obviously.”

The group is looking forward to revisiting
“British Steel” too. (While it’s technically the
29th anniversary of the album’s release, it’s the
30th anniversary of its recording.)

Realizing that the “British Steel” anniversary

from >>p32

was athand, the idea grew from staging one show
and filming it in the United Kingdom to the de-
sire of the entire band to play the album in full
for its North American tour.

“It’s just a special album for us,” says gui-
tarist Tipton, whose nocturnal noodling inspired
“Living After Midnight.’
“It’s great stuff to play on-
stage, and the songs still
sound very contemporary
and relevant, which we're
proud of.”

Halford notes that he
“listened to all of ‘British
Steel’ for the first time [re-
cently] when I was driving
from Cardiff in Wales to
the Wembley show in Lon-
don on the U.K. tour. |
thought, ‘Man, this is
going to be so cool to play
this stuff live.” It's a great
opportunity to really go
back in time and just have a wonderful experi-
ence of bringing all of that music in one go to
the present.

And to the future. While a special “British
Steel” anniversary edition—in a gatefold, slip-
case package with a poster and patch—came
outthis year in the United Kingdom, Legacy in
the United States plans an expanded edition of
the album in 2010. And the summer tour will
be recorded and filmed for a possible release
as well.

“British Steel” was a harbinger of good things
to come for Priest, which reached a zenith in
1982 with the double-platinum “Screaming for
Vengeance” and the MTV-driven success of the
single “You've Got Another Thing Comin’.”

Halford’s departure from the band in 1991
was certainly cause for concern—*“I was truly
worried,” Curbishley says—Dbut by carrying on
with Tim “Ripper” Owens from an Ohio Priest
tribute band called British Steel, the other mem-
bers were able to maintain the group’s position

Priest on a mission:
Performing on
1984'’s Defenders
of the Faith tour.

‘The “British
Steel” album is
great stuff to
play onstage
and the songs
still sound very
contemporary.

—GLENN TIPTON

and protect its brand in the rock pantheon.

“To be able to find someone like Tim to keep
the torch lit until the bridges could be mended
really kept people interested in the band and kept
it vital,” longtime publicist Chip Ruggieri says.

But having Halford back in the band “makes
us whole again,” according to Tipton. And Cur-
bishley maintains that Priest’s creative process
is at its best when the triumvirate of Halford
Tipton and Downing are writing the songs.

“The three of them . . . need each other
equally,” says Curbishley, whose suggestion in
2007 led to the “Nostradamus” album. “It’s quite
uncommon to find people who can actually write
that well together. They have between them that
element of dynamic and
artistic ability that is quite
extraordinary.”

But Curbishley still has
aspirations for the group’s
future. “They’ve had fan-
tastic figures in touring
and merchandising, but |
never felt they've been
recognized for their music
or their influence. That's
why I suggested [“Nos-
tradamus”}; I thought it
might help people look at
them in a differentlight.”

“Nostradamus,” which
peaked at No. 11 on the
Billboard 200 and at No. 30 in the United King-
dom, certainly hasn’t run its course. All con-
cerned with Priest hope the inclusion of two of
the set's songs—*“Death” and “Prophecy”—on
the “Touch of Evil—Live” release will rekindle
interest in the album. And the group is giving
serious consideration to a full-scale “Nos-
tradamus” stage presentation after it finishes
the “British Steel” run.

“We still very much want to do that,” Halford
says. “Everyone at Sony worldwide is encourag-
ing us. We are determined to make it happen.”

Bassist Hill, meanwhile, is confident that what-
ever idea lures the group next, Priest’s path will
continue for quite some time—and knows ex-
actly what keeps it going.

“A good sense of humor,” Hill says. “We're all
a bunch of mates; there are no assholes in the
band, which is good news. Obviously we have
disagreements from time to time, but we always
get things figured out in the end—like a bunch
of brothers, really.”
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DIGITAL
PRIEST

FANS GET THE GOODS ONLINE

When it comes to the Internet, Judas Priest is all about, as the
song says, “delivering the goods” to its fans.

“What we’'ve been doing is just trying to keep a you-hear-
it-first-from-the-band motto,” says Chipster Entertainment
president/CEO Chip Ruggieri, who has been Priest’s publi-
cist since 2001. “Everything is kind of channeled with the Web
site leading the charge in terms of communication.’

Priest has an online presence in three locations, according
to the group’s webmaster Murray Francis. The official site,
JudasPriest.com, has seen “continual and steady growth,” ac-
cording to Francis, with 53,000 member subscribers and 100,00
unique visitors per month. Priest also has 122,000 devotees
as fans on its Facebook page and 84,000 friends on MySpace.
The latter two, Francis says, “have enabled us to access an
even wider section of our fan base.

Spearheading the online effort for the group is Jason Lek-
berg, manager of digital marketing for Epic Records. He says,
“The important thing is to get as much information to the fans
in as easily accessible a way as possible.” But there’s also a de-
sire to use “lots of great tools and fun things” to ensure Priest’s
Web offerings pack the same wallop as the band’s music.

Priest last year released the title track to its 2008 rock opera,
‘Nostradamus,” as a widget. Lekberg says it logged 200,000
impressions in the first 24 hours, and he had to cap down-
loads at 30,000 copies because they were going so quickly.

The group had similar success with a contest that employed
Ispot Interactive technology to let fans make viral videos for the
“Nostradamus” track “Alone.”

During last year’s Metal Masters tour, Lekberg set up Priest
frontman Rob Halford to file video blogs through Kyte
(kytetv.com/judaspriest). The singer sent video valentines to
fans from hotel rooms, sound checks and even from a shark
tank during a visit to the zoo.

“They're not a band that Twitters or gets online and blogs
an exceptional amount,” Lekberg says. “I just try to empower
them where they're comfortable.” But, he adds, that seems to
suit the needs of Priest’s fan base, too.

‘It’s notan audience thathangs around quite as much [on-
line| as some audiences do,” Lekberg says. “It’s definitely an
audience that goes to the Web site to look for information.

JudasPriest.com is the band’s official Web site,

Therefore, Ruggieri says, it’s important that the band’s on-
line portals be the first and most reliable sources for break-
ing news, which is then disseminated to mass audience outlets.

“The announcement for this summer’s tour was very Web-
driven,” Ruggieri says. “We got the news out on the Web site,
which got people wondering what the set list was going to be
and how they were going to integrate the ‘British Steel’ cele-
bration into the show. We let that sit for a while and then came
back with a full-blown press release that announced the tour
and laid out dates.

“We layered it in a way that just kept anticipation going and kept
people coming back, which is the goal of any Web site.” GG

Judas Priest’s songwriting triumvirate—frontman Rob
biz Halford and guitarists K.K. Downing and Glenn Tipton—
! offer a track-by-track look at the making of “British Steel”
exclusively at billboard.com/judaspriest.
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THE DISCOVERY THAT Judas Priest was
“a dynamite live band” led to Bill Curbishley’s
desire nearly 30 years ago to manage the group.

The veteran manager had already worked with the Who, Marc
Bolan and Lynyrd Skynyrd when he was approached about Priest
in 1980, just after the group had recorded its landmark “British
Steel” album. He was in New York after finishing a Who tour
and discovered the band was playing a show in Texas that week,
so he flew down to check it out.

“The night I got there Eric Clapton was playing,” Curbishley
recalls. “He had, like, 7,000 or 8,000 tickets sold, and | went to
the show and | felt it was a bit flat and a little bit boring. Then 1
went the next night to see Judas Priestand they had 11,000s0ld
and they took the roof off the place.

“I thought, “Well, this is a fantastic live band. I can do some-
thing with this.” And they are, still . . . a great live band. That to
me is why they're still here.’

Judas Priest s, in fact, thriving as one of the most in-demand
rock acts on the road. During 2008 and into 2009 the group has
played for nearly 900,000 fans with 74 shows in 32 countries,
according to the band’s management. That includes last sum-
mer’s Metal Masters trek in North America and first-time vis-
ils to Korea and Colombia.

Priest returns to North America for a tour celebrating the
30th anniversary of “British Steel” during which the band will

wWWwW.americanradiohistorv.com

‘WHAT WE
LIVE FOR

Onstage and off: Rocking during the
Point of Entry tour in 1981 (above);
more recently, Judas Priest gathered
with supporters. From left: Bassist
IAN HILL, PAID marketing executive
ERIK LUFTGLASS, guitarist GLENN
TIPTON, frontman ROB HALFORD,
APA agent TROY BLAKELY,
drummer SCOTT TRAVIS and
guitarist K.K. DOWNING.

THE SHOW’S
THE THING FOR
JUDAS PRIEST

play the album in its entirety, opening the tour leg June 29 at
the Murat Centre in Indianapolis.

Playing live, according to frontman Rob Halford, “is what
we live for. Don’l get me wrong; we love making records, too.
But I think metal really exisis on the stage, in front of people.
That’s the true nature of the music, where it works best. Trav-
eling can be hard, but we never get tired of playing.

According to the group’s booking agent, Troy Blakely of
Agency for the Performing Arts, promoters aren’t tired of the
band either.

“They deliver every night when they get onstage,” says Blakely,
who’s worked with Priest since the late "90s. “No matter what
the circumstances are, no matter how big the crowd is or where
they are, they deliver and play an amazing show. Whenever
somebody sees them, they can’t wait to see them again.

“The promoters know that. Every year they don’t play, 1 still
getalot of calls about, ‘Will they play?’ I get offers from all areas.”

As Priest nears its 40th anniversary as a band, Blakely says
that it’s also benefiting from the same kind of cross-
generational phenomenon that works for such veteran road
warriors as Rush and AC/DC.

“They have great songs, songs that go from generation to gen-
eration,” says Blakely, who first saw Priest play sore 30 years ago
when it was opening for another of his clients. “They don’t just
apply to one generation; the next generation loves these songs,
too. Those songs are there, and they're enduring. —GG
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THE MONTREAL INTERNATIONAL JAZZ FESTIVAL

CELEBRATES 30 YEARS OF MUSIC

BY BILL MILKOWSKI

In the three decades since the Montreal International Jazz Fes-
tival staged its first summer performance, the event has be-
come a favorite of fans, critics and musicians.

Noted for its eclectic programming, remarkable efficiency
and a mellow ambiance at indoor and street concerts alike, the
festival draws 2 million-plus music lovers each July.

More than 3,000 musicians from some 30 countries con-
verge on the French-speaking city for the event, performingin
some 600 concerts (including nearly 400 outdoor shows), tak-
ing the stage at 12 indoor venues and 10 outdoor sites, accord-
ing to festival organizers.

And it all happens in the middle of
downtown Montreal.

“It's a great festival, great ambiance
and a wonderful city,” bassist/com-
poser/bandleader Dave Holland
says. “I'm a big fan.”

Sois Blue Note Records presi
dent Bruce Lundvall. “It’s prob-
ably the best festival in North
America,” says Lundvall, who
will be honored at this year’s festi-
val with the creation of an annual
award in his name that recognizes the
achievement of a non-musician personality
from the media or music business who has
contributed to the advancement of jazz.

‘It's so well-organized and so extensive in terms T

1'
A FEW FESTIVAL
HIGHLIGHTS

With some 600 performances planned for the 30th-
anniversary edition of the Montreal International Jazz
Festival June 30-July 12, any list of highlights seems incom-
plete. But here’s a selective guide to key performances:

BIRELI
, LAGRENE

JUNE 30: Stevie Wonder, Wynton Marsalis and the Jazz
at Lincoln Center Orchestra with pianist Chano Dominguez

JULY 1: Al Di Meola’s World Sinfonia, new singing sensa-
tion Melody Gardot

JULY 2: Rising star bassist/singer Esperanza Spalding,
Cuban piano master Chucho Valdes

JULY 3: Wayne Shorter Quartet, Madeleine Peyroux,
Tony Bennett

JULY 4: The Miles From India project, saxophonist Kenny
Garrett’s Sketches of Miles Davis project

JULY 5: Nigerian juju music pioneer King Sunny Ade in
his first visit to Montreal in 17 years, on a double bill with
Afro-beat star Femi Kuti and Positive Force

JULY 6: Jeff Beck in his first Montreal show, Jimmy
Cobb’s So What Band celebrating the 50th anniversary
of Miles Davis’ 1959 fandmark recording “Kind of Blue”

JULY 7: Pink Martini and Orchestra

JULY 8: Malian singer Oumou Sangare, Alpha Bondy
JULY 9: Ornette Coleman, Joe Cocker

JULY 10: Brian Setzer

JULY 11: Jackson Browne

JULY 12: Ben Harper, a special Fiesta Cubana featuring
Los Van Van and the Afro-Cuban All-Stars -—BM

of the number of venues they use and the way they pace the
whole thing. And you see a lot of musicians at the Montreal fes-
tival that we don’t get to see in New York that often.”

To mark its 30th anniversary, the festival will unveil its new
permanent public home, the Maison du Festival Rio Tinto Alcan
(named for one of the festival’s co-sponsors, a global leader in
the aluminum industry).

“The Maison du Festival is a grand dream we’ve cherished

for a decade now,” festival president Alain Simard

e says. “I not only have the happiness of seeing this

@97 - dream realized, but also the pleasure of seeing it
7~ Dear the name of the festival’s most faithful partner,

Rio Tinto Alcan.”

The multimillion-dollar renovation project is a seven-story
facility that's housed in the historic Blumenthal Building
4 (which the government of Quebec gave to the festival) that
islocated in the heart of the downtown entertainment dis-
trict, known as Quartier des Spectacles.

The new Festival House includes a permanent office for
the festival organization; a new 350-seat cabaret-style venue
(dubbed L'Astral), which expands to 600 for standing-room con-
certs; an audiovisual archive (containing 30,000 albums, 300,000
photographs and high-definition videos of past festival per-
formances); a gallery-exhibition space; a jazz hall of fame; re-
hearsal rooms for musicians; warehouse space for festival
souvenirs; and a ground-floor restaurant and adjoining terrace.

Jazz pianist and Montreal native Oliver Jones will inaugu-
rate UAstral June 30 while Stevie Wonder will kick off the party
that evening with a free outdoor concert at the General Motors
stage at the newly constructed Place des Festivals. Wonder’s
inaugural festival appearance is expected to draw 150,000 peo-
ple into the streets of downtown Montreal.

‘We're going to have giant screens on the stage and even be-
hind the stage so that people on the other side of the stage will be
able to see the concerl,” Simard says. “Altogether a lot of people
will be able to participate, even if they don't see the stage directly.”

This latest expansion represents a dramatic leap in the contin-
ued growth the festival has experienced since its inception in 1980.

“The new space is really important for us,” festival artistic
director André Ménard says. “The festival has been like a gypsy
in its own city, moving from place to place. In the past, all the
pre-festival operation was done in temporary spaces, in closed-
down shops that we'd rent for a month. Now with our own house
we centralize all of the activity. So the creation of the Maison
du Festival and the Place des Festivals has been a major under-
taking in Monlreal. The government has actually changed the
[layout] of the city because of us, which I think is the highest
form of tribute.

Concert promotion partners Ménard and Simar decided to
mount a festival in their hometown in 1980. “To tell you the
truth,” Ménard recalls, “we were out of work for the summer.
And by doing the festival, it extended our activity. Otherwise,
we have nothing to do the whole month of June, July and Au-
gust. So we invented our summer job, in a way.

The inaugural festival took place on an island in the St.
Lawrence River facing downtown Montreal in the remains of
what was the World’s Fair known as Expo '67. That first festi
val drew 12,000 curious Montrealers.

“The second year we moved a bit toward the city because
we continued to use some of the island and then we also used
a downtown nightclub [the Alouette Theatre, later renamed
the Spectrum] for some of the concerts,” Ménard says. “In
year three we moved the whole operation to St. Denis Street
and then everything jelled there. This is where the party re-
ally took off.” continued on >>p42
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Artists and execs on tap (from top): STEVIE WONDER, Blue
Note Records president BRUCE LUNDVALL, McCOY TYNER
(left), RICHARD GALLIANO (right), OLIVER JONES and
PAT METHENY.
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Alréeady 30 years... and what ajourney it's beeh,since'the very first edition! Even then, the event was an instant
success with the public, the media and the music community. Even then, Festival stages played host to legends
like Ray Charles, who gave the opening concert in 19891

-

Thousands of the world’s greatest artists have since performed before the Festival’s loyal fans, who now number
in the millions. A true ode to diversity, the Festival has seen the best in jazz, to be sure, as weli as offered a little
something to satisfy all musical tastes, the sole criteria being the love of quality music.

For our 30th anniversary, a timely gift has finally comes to life: The Maison du Festival Rio Tinto Alcan. The

~Majson will at once serve as a permanent showcase for out jazz, blues and world music artists. This will also
be a hall of fame and exhibition centre; an important resource for audiovisual documentation, conservation and
protection of the Festival’s musical heritage, accessible to the greater public; and a headquarter for the promotion
of jazz and musicianship at the international level.

Over a span of three decades, a musical constellation has formed, one that will continue to shine brightly for
decades to come.

L'AstrAL, THE FESTIVAL'S YEAR ROUND VENUE!

L'Astral, an intimate cabaret-style venue, will present the finest live-concerts all year round in the Maison.- Along

with offering state-of-the-art stage technology to artists from around the world, the venue should quickly become

a favourite thanks to its user-friendly live TV webcasting facilities and configuration. L'Astral, as it has been '
" named, fulfills a long time dream of the Festival since its very beginnings.

. waasoam

" g s cpeis o0 @ 002
T T
Jsatele B 2 *4

_:5. [:;:'
= '\'L - ; 1) 1
e ¢ © . oscanewemon
K - i i
f L v m '
8l :
W . JEMTI ~\
SN NS
- Wik 7 Rir
;;‘.u

SING'THE \GREAT JAZZ,
STANDARDS

YEARS OF MAGIC

‘%6 PHOTOS - 144 PAGES
" FOREWORD BY OLIVER JONES
\

Bell

L]
in fo 514 871-1881
. 1888 515-0515 =33 ' ! c ) 3
montreal B Me=ntréal
Mdlnhlﬁtnr

|

W\,

MONTREALSISTARS " THE FESTIVAL UNDER THE STARS I


www.americanradiohistory.com

from >>p39 Using the theaters on the strip, as well as the
street itself and the bars surrounding the area, the festival gained
a strong identity on St. Denis Street from 1982 to 1986.

From 1986 to 1989 the organizers established a second front
at Place des Arts, the city’s prestigious performing arts complex
comprising the 3,000-seat Salle Wilfrid-Pelletier, the 1,450-seat
Theatre Maisonneuve and the 765-seat Theatre Jean-Duceppe,
all of which the festival continues to use.

“In 1989, we moved everything to Place des Arts,” Ménard says,
“and from then on the festival took the shape that it has now. And
to implement the festival downtown like we did, to keep it on the
street, to keep it very open and democratic—most of it being free

concerts and all that—it has redefined Montreal’s downtown per-
ception by its own citizens.”

The recent construction of the Place des Festivals and Maison
du Festival ushers in a new era for the festival.

“These significant gestures were made in order to protect and
preserve the festival in its place so we can organize the events
there forever,” Ménard says. “So we are very happy that the gov-
ernment agreed to help us grow the festival.”

Since relocating to its present downtown location in 1989, the
festival has enjoyed unique and unprecedented cooperation from
the City of Montreal, which closes off main streets for the dura-
tion of the event to create a traffic-free site where several stages

The Montreal Jazz Festival Earns Loyal Support

The Montreal International Jazz Fes-
tival’s organizers have wooed the es-
sential financial backing of sponsors
for their event, in part, by taking the
music to the streets.

“If it was only for the indoor con-
certs, we would not get the same sup-
port from the sponsors,” artistic di-
rector André Ménard says. “Because
then it would be a very exclusive party.
But the festival has alsc been very in-
clusive. We have a very democratic
approach for the festival and it’s very
family-oriented as well.”

Sinceitsinception in 1980, the fes-
tival has had only four sponsors. The
Canadian division of financially trou-
bled General Motors, a longstanding
partner, recently announced it will not
renew its sponsorship for 2010.

“It was the last year on the con-

tract,” festival president Alain Simard
says. “And now we’re finalizing some-
thing with a new sponsor that we hope
to be able to announce during the fes-
tival. So the future looks good.”

The year’s co-sponsor, international
mining group Rio Tinto Alcan, is also
ending its five-year contractual pe-
riod after the 2009 festival but will
consider renewing again for another
five-year period this fall.

“For us it’s been a very good asso-
ciation from a cultural and business
standpoint,” Rio Tinto Alcan VP of
communications Erik Ryan says.

Ryan says that when the company
started contributing to the festival in
1987, it was a particularly tough year
for the festival and Alcan decided to
invest. “We stayed for five years, from
'87 to'92, and we stopped at that point

because typically when we do spon-
sorships, we do them for a finite num-
ber of years, we assess results, and then
we do other sponsorships,” he says.

“In this case we came back to the
jazz festival in 2006, 14 years later.
And it has proven to be really good
for Rio Tinto Alcan because the fes-
tival had become bigger, broader,
more diverse, and the association
that we had in the past from 87 to
'92 came back really quickly in the
minds of the people.”

Ryan notes that for Rio Tinto Alcan,
it’s been a “very good sponsorship,
which is why we decided recently to
also invest in the Maison du Festival,”
the event’s newly developed head-
quarters and performance site. “It’s
great to have our name associated with
such a magnificent project.” —BM

can be set up, providing free music from noon until midnight.

Holland says, “One of the reasons why this is truly one of the great
festivals in the world is the wonderful free events that are happen-
ing in the street, where the whole center of Montreal is taken over
by the festival. You don'treally see that kind of thing anywhere else.”

Another aspect of the festival that has made it so highly re-
garded by jazz journalists and musicians is the ambitious pro-
gramming that is scheduled each year.

“The sign of a good festival, for me, is the great variety of music,
the representation of all the different cultures and different ap-
proaches to the music,” Holland says. “It’s not just looking at it
from one or two perspectives but really trying to come at it from
the whole range of what’s going on out there. That's what a fes-
tival should do. And the Montreal festival succeeds at that because
it brings together the public and it gives the public a chance to re-
ally see, all in one city, a huge variety of what's really going on in
the world of the music.”

Aside from booking a wide variety of musical styles—from jazz
genres like straight-ahead, bebop, fusion, Dixieland, avant-garde,
Latin and Gypsy to rock, blues, zydeco, New Orleans brass band,
Afro-beat, reggae, Cuban son and French chanson—Ménard ac-
tively encourages artists to experiment with their own presenta-
tions at the festival.

This is emphasized by the Invitation Series, a kind of artist-in-
residence program where a chosen performer is invited to explore
new and different musical settings during five consecutive nights.

“Just putting on a series of concerts in a concert hall doesn’t make
it a festival in itself,” Ménard says. “You need to create the event,
you need to create special aggregations of musicians who don’t play
together very often and things like that, which is why we introduced
the Invitation Series back in the late '80s. And it’s been a very pop-
ular feature of the festival, for both artists and fans ever since.”

Bassist Charlie Haden inaugurated the series in 1989. Others
who have been showcased as the festival’s artist-in-residence in-
clude drummer Jack DeJohnette (2003); guitarists Pat Metheny
(2005), John Scofield (1999), Bill Frisell (1997), Jim Hall (2000),
Bireli Lagrene (2006) and Mike Stern (2007); bassist Richard Bona
(2007); pianists Hank Jones (2008), Gonzalo Rubalcaba (2002)
and McCoy Tyner (2008); and French accordion virtuoso Richard
Galliano (1998). The series’ guests this year are French trumpeter
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Chords of inspiration: The festival bestows an annual award named for the late jazz pianist
OSCAR PETERSON, who inspired organizers and played Montrealin 1984.

Erik Truffaz and American tenor saxophonist
Joshua Redman.

The festival is also unique for maintaining a
balance between American and European sen-
sibilities to reflect the growing appeal of jazz
around the world.

“We've been lrying to differentiate the festi-
val in Montreal from those in Northeast by hav-
ing a lot of European and Cuban musicians,”
Ménard says. “We do things that Americans won't
try to do normally because most of the festivals
are pretty ethnocentric. And we care more to
bring guys from Germany, Japan, France, Italy,
the U.K., because for us jazz is a worldwide music
now. It was born in
America for sure and
the bigger part of our
program is with Amer-
ican musicians. But
still, it’s nice to take into
account that that music
has traveled and is com-
ing back in all sorts of
interesting ways now.

Ménard was the first
to bring Argentine
bandoneon master
Astor Piazzollato North
America. “Hehad never done a concert here be-
fore 1994 when he played for us at the Spectrum,
and it was a historical evening. T can remember
every song that he played. You could’ve heard
the drop of a pin at the Spectrum that night. It
was so magical.”

Other non-American artists who have show-
cased at the festival include the late violinist and
founding Hot Club of France member Stephane
Grappelli; Cuban singers Compay Segundo and
Ibrahim Ferrer of Buena Vista Social Club; Brazil-
ian singer/composer Caetano Veloso; Egyptian
singer Natacha Atlas; Spain’s flamenco guitar
master Paco de Lucia; Senegalese singer Yous-
sou N’Dour; South Africa’s Johnny Clegg; French
accordion virtuoso Richard Galliano, reeds vir-
tuoso Michel Portal and bass clarinetist Louis
Sclavis; Gypsy jazz guitarist Bireli Lagrene;
Basque guitarist Syvain Luc; Corsica’s Petru Guel-
fucci; Belgium’s Toots Thielemans; Venezuela’s
Oscar D’Ledn; and Cape Verde’s Cesaria Evora.

Ménard explains that the festival has had con-

‘We care more
to bring guys from
Germany, Japan,
France, ltaly.
For us, jazz is a
worldwide music.

—ANDRE MENARD

siderable economic impact on Montreal.

“It has been estimated that between $80
million and $100 million [Canadian] a year of
economic windfall come directly from people
that cometo the festival . . . it does something
good for the city. And when the real tourist
impact started happening, then the city real-
ized that through culture you can actually do
economic development.”

Simard adds, “The basic idea is the festival
is mostly free and it brings a lot of tourists that
spend a lot of money, so the governments of
Montreal and Quebec are supporting us in a
big way because of the economic impact that
we bring.

Henotes that Canada’s
federal government
invested more money
in the festival this year
to help improve free
outdoor activities in the
hope of drawing more
tourists. “We wouldn'’t
have had the means to
do [ free] Stevie Won-
der and Ben Harper
outdoor concerts with-
out that special grant
from the government.”

In retrospect, Ménard says that the festival
has continued the momentum created by Expo
'67. “When | was 14, 1 went to Expo every single
day and got to see Mahalia Jackson, Oscar Peter-
son, Louis Armstrong and so many other great
artists, and it really changed my life. Expo
changed the lives of everyone in Montreal. So
the jazz festival, in a way, has picked up on that
spirit and passion of Expo.

Ménard likens lo event to “a natural resource
that we have here that we only have to tap and to
open every year. It's something that we did very
unconsciously, like most of what we did. There
was no big plan but there was always an inten-
tion. But firstand foremost, like I always say, it’s
an event put on by music fans for music fans.
That, 1 think, is the secret to our success.”

Holland adds, “It’s a great event for the City
of Montreal, it's a great event for the music,
and I certainly hope that it has many more years
to come.”
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BY MIKAEL WOOD

shley Tisdale knows it
sounds silly, but her new
album hasalot to do with
the color of her hair.

“For the last few years

everyone has thought
of me as Sharpay,” the 23-year-old
singer/actor says, referring to her
blonde-and-bubbly character in Dis-
ney’s smash “High School Musical”
films. “So after I’d finished all the
promotion for ‘High School Musi-
cal 3" 1 dyed my hair back to its orig-
inal color. I'd been a blonde for five
years; Disney wanted us to be those
characters. But the new songs [ was
working on felt edgier, sort of back
to how I was before ‘IHigh School
Musical.’ I wanted to show peoplea
side of me they haven’t seen before.”

Tisdale accomplishes that—well,
sort of~—on “Guilty Pleasure,” due
July 28 from Warner Bros. Like her
2007 debut, “Headstrong” (which,
according to Nielsen SoundScan,
has sold 471,000 copies in the
United States), the new 14-track set
offers plenty of catchy choruses and
lyrics about boys. But with songwrit-
ing and production credits from
Kara DioGuardi and Toby Gad,
among others, “Guilty Pleasure” is
a more mature, guitar-driven out-
ing than the dance-pop “Head-
strong.” In the opener, “Acting Out,”
she promises to “break these chains”
over driving bubble-punk drums,
while the lead single, “It’s Alright,
It’s OK,” could be the younger sis-
ter of Pink’s “So What.’

“A lot of the songs on the album
are about survival and staying
strong,” says Tisdale, who co-wrote
four cuts. “I really wanted it to be a
statement and a reflection of what
I’ve been through over the past year
and how I've grown up.”

Warner Bros. senior VP of mar-
keting David Grant sees the record
as an opportunity for Tisdale to as-
sert her independence, noting that
‘Guilty Pleasure” marks the begin-
ning of her post-“High School Mu-
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Ashley Tisdale Proves She’s No Longer A Disney Princess

sical” career. (A fourth film featur-
ing a next-generation cast will pre-
miere next year on the Disney
Channel)) Echoing the singer, Grant
says that the first compcnent of the
label's album rollout was revealing
Tisdale’s new look with a relaunch
of her Web site in March and the
cover of Cosmopolitan’s April issue.

“We wanted Lo create a conversation
and then follow quickly with the
music,” he says.

According to Grant, “High School
Musical” fans have aged along with
Tisdale, and they still constitute a
significant portion of her audience.
‘But she’s laken it beyond that, too,”
he says. For “Headstrong” the label

wwWwW americanradiohistorv com

targeted tweens; this time, “we’re
definitely looking to teenage girls.”

Social-networking technology
plays a central role in the label’s
plans to reach that demographic, ac-
cording to Warner Bros. senior VP
of new media Jeremy Welt. “What
we discovered while working the last
recorc was how good Ashley was at
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Not a girl, not yet a woman:
ASHLEY TISDALE

making a true connection with her
fansin a way a lot of celebrities can’t
without being overly hype-y,” Welt
says. “When we pointed her to the
tools, she figured it out.

Tisdale is an especially avid Twit-
terer, with more than 750,000 fol-
lowers. “She’s very protective of it
in terms of it sounding authentic,”
Welt says. “There have been a cou-
ple of times where we've said to her,
‘Hey, why don’t you mention so-and-
so?’and she’s told us, ‘I wouldn't say
that.” ” (What would she say? One
recent Tweet read, “Happy fathers
day!"! Goin to dinner with my fam-
ily and the most amazing dad ever!
I love you daddy!”)

Facebook and MySpace also fig-
ure into Warner’s new-media cam-
paign, the latter particularly as an
“Important streaming partner,” Welt
says. MySpace is streaming two
tracks from “Guilty Pleasure,” and
Grant expects the site to feature the
entire album before release date.

Traditional media plans include
upcoming appearances on “Today,
‘The View” and “Late Night With
Jimmy Fallon,” as well as a free con-
cert June 27 at the Grove in Los An-
geles and a release-week event in
New York presented in partnership
with Alloy.com and Teen.com.

In the realm of retail, Grant says
that Target and Wal-Mart will sell ex-
clusive editions of the album with
bonus material, while a direct-to-
consumer version will feature six
posters and two extra songs.

Once “Guilty Pleasure” is out, Tis-
dale says she hopes to tour the
United States and Europe (where the
set was released earlier this month).
“This album is so important to me,
she says. “I really want to support it
asmuch as | can. You put your heart
and soul into something and it
makes you a little bit vulnerable. It
is who I am—hopefully people will
like that.” o
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BUZZ
>>>SUNNY DAY
REAL ESTATE
REUNITES
The pioneering Seattle
rock band Sunny Day
Real Estate will return to
the road with its four
original members this
fall and reissue its first
two Sub Pop albums
Sept. 15. These will be
the band’s first shows
since November 2000
and the first with its
classic lineup since 1998.
Dates begin Sept. 17 in
Vancouver and run
through Oct. 16 in
Seattle. The reissues of
1994’s “Diary” and 1995’s
untitled follow-up
(known as “LP2” or “The
Pink Album”) will in-
clude as-yet-unspecified
bonus tracks and new
liner notes.

>>>HEART PREPS
NEW ALBUM

Heart is working with
producer Ben Mink to
record the band’s first
set of new material since
2004’s “Jupiter’s
Darling.” While a time
frame for release hasn’t
yet been set, guitarist
Nancy Wilson says a new
album is likely for the
coming year. Heart is
also planning for a
fourth-quarter release of
a storybook inspired by
its 1978 album “Dog &
Butterfly,” which will
come with a CD that
inciudes new versions of
the titie song and
“Dreamboat Annie.” The
band also has tour dates
booked into September,
including nine dates
opening for Journey.

>>>LIPS OFFER
SNEAK PEEK OF
‘EMBRYONIC’

The Flaming Lips are
offering a sneak peek of
their forthcoming
double-album,
“Embryonic,” for fans
who digitally purchase
concert tickets for their
U.S. summer tour.
Concertgoers will
receive a digital EP with
three new songs, as well
as three B-side tracks
that the band members
will handpick from their
vault of rare material.
The Flaming Lips will
begin a brief stateside
amphitheater trek in
mid-August leading up
to the release of
“Embryonic” later this
year on Warner Bros.

Reporting by Gary Graff,
Mitchell Peters and David
J. Prince.

For the '70s:
MATTHEW SWEET
and SUSANNA HOFFS

BY DAVID J. PRINCE

CoverMe

Susanna Hoffs And
Matthew Sweet Revisit
The Me Decade

Susanna Hoffs, the petite singer/guitarist whose
band the Bangles remains one of the most en-
duringall-girl rock bands in history, has always
had an ear for a good cover. “I taught myself
music by listening to music,” she says. “Twould
become obsessed with certain songs, and 1
taught mysel{ how to sing by copying records.

In 2006, she emerged from a semi-sabbat-
ical by releasing an album of duets with power-
pop master Matthew Sweet. “Under the
Covers, Vol. 1,” a collection of *60s songs,
proved that time hadn’t dulled her ability to
harmonize. The album sold 32,000 copies, ac-
cording to Nielsen SoundScan.

When Hoffs and Sweet, sometimes known
as Sid & Susie, reconvened last year in his Los
Angeles studio for “Under the Covers, Vol. 2,”
they discovered why the diverse sounds of the
"70s-—power-pop, glam rock, classic rock and
even prog—had made such an indelible im-
pression on each of their musical progressions.

“The records that we cover are records we
love,” Hoffs says. “There’s out-of-tune
singing, out-of-tune guitars, the drum tracks
are speeding up and slowing down. Those
records are great because they’re about the
feel; they capture the emotion and they’re not
about perfection.’

The resulting 16 tracks—plus an additional
10 songs that will be available as a bonus edi-
tion download-—cover a range of styles, from
hits like Rod Stewart’s “Maggie May” to record-
nerd favorites like Big Star’s “Back of a Car.”

Hoffs and Sweet even scored guest spots from
Mick Fleetwood, Dhani Harrison and Yes’ Steve
Howe, who re-creates his Portuguese 12-string
guitar part on “I've Seen All Good People.”

“We try to inhabit the originals,” Sweet says.
“Both of our voices are so distinct, anything we
dois going to sound like us. Most of what we've
done is add harmony things that weren’t on
the originals.”

The album will be released July 21 by Shout
Factory. That day, Hoffs and Sweet will take
part in an onstage interview, audience Q&A
and acoustic performance before an intimate
audience of 200 at the Grammy Museum in
Los Angeles. September tour dates are already
booked in Philadelphia, New York and Chicago
with more to follow.

While Sweet and Hoffs were longtime ac-
quaintances and mutual fans of each other’s
music (they were in the “Austin Powers” band
Ming Tea together), the process of making the
“Under the Covers” albums has brought them
even closer. The two plan to spend more time
together soon: After the September tour the
duo will return to the studio with Hoffs’ Ban-
gles bandmates the Peterson sisters to begin
work on a new Bangles album.

The Bangles, who split up in 1989 before
reuniting a few years later for regular tours
and the 2003 album “Doll Revolution,” just
completed an East Coast tour with more
dates planned in the fall. They’re three songs
into the new album, which they’re co-pro-
ducing with Sweet, who's downright giddy
about the project.

‘It’s going to be really groovy,” he says. “I'm
super excited about it because I get to play bass,
and T get to foster an environment here where
those guys really feel comfortable and relaxed
and able to experiment. .

‘Those records are great because they’re
about the feel; they capture the emotion
and they’re notabout perfection.
-SUSANNMNA HOFFS
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ANADA'’S
GOT TALENT

Billy Talent Taps
‘Guitar Hero’
Generation

Most guitarists would be per-
turbed to discover that their
label was issuing their band’s
latest album with a bonus CD
of the songs stripped of the gui-
tar. But Billy Talent guitarist lan
D’Sa thought about the bigger
picture and realized the bonus
disc—complete with chord
chart—will allow bedroom
dreamers raised on “Guitar
Hero” to play along.

“I'm pretty sure no one has
done it before,” D’Sa says.
“When I was a kid | would have
killed to be able to play along
with the vocals, bass and drums
on ‘Led Zeppelin 1V." I think
this opens the boundaries be-
tween the band and our fans.”

Tt shouldn’t surprise anyone
that amateur guitarists are fans
of the Canadian band’s mix of
hard rock and punk. The act’s
latest album, “Billy Talent I11,”

BY JASON LIPSHUTZ

produced by Brendan O'Brien
(Bruce Springsteen, Pearl Jam),
hits stores July 14 in Canada,
where the band is already an
arena-size draw.

Warner Music Canada pres-
ident Steve Kane says the
deluxe edition, which includes
the chord chart that D’Sa cre-
ated, is one way the label is
marketing the band to its exist-
ing fans as well as those unfa-
miliar with the group. Warner
developed a “Billy Talent [T1”
Web site to track the album’s
progress, and it was translated
into Spanish, Swedish, French
and German for international
fans. The site has attracted
more than 300,000 unique
users with numbers surging
after the May 25 Canadiandig-
ital/radio release of the lead
single, “Rusted in the Rain.
The song peaked at No. 24 on
Billboard’s Canadian Hot 100.

Concentrating on new mar-
kets is key for Warner; Billy
Talent’s primary markets are

the bright
lights:
YACHT

Smooth

Sailing

YACHT Gets In Gear
With A New Album, Label

Jona Bechtolt, half of the ex-
perimental electro duo YACHT,
first watched the mysterious
flashing lights of far west Texas
in 2005. Expecting to see a
roadside attraction, Bechtolt
stood in the desert near Marfa,
Texas, and witnessed hazy

bursts that he describes as un-
explained and magnetic. Three
years later, Bechtolt and his
musical and romantic partner,
Claire L. Evans, returned to the
desert to write and record
YACHT’s second full-length
album, “See Mystery Lights.”

YNOLDS: 8ILLY TALENT: DUSTIN RABIN

OFFS: DR

T AND HOl W RI
LANDY. ADAM GCOLDBERG: YACHT: SARAH MEADOWS
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Rock in any language:
BILLY TALENT

Canada and Germany. The
band’s two previous albums,
“Billy Talent 1” and “Billy Tal-
ent 11,” sold 330,000 and
280,000 copies in Canada, re-
spectively, according to Niel-
sen SoundScan.

In Germany—where “I11”
will be released July 10—the
band’s first two albums have
shipped 460,000 copies, accord-
ing to Warner.

Kane says the United King-
dom is a priority for the label,
as part of an overall European
strategy. There, sales stand at
48,000 for “I” and 61,000 for
“I1,” according to the Official
Charts Co.; “I11” will be re-

leased July 13. “We need to su-
perserve a lot of markets in Eu-
rope, but we can’t take Canada
and Germany for granted,” he
says. “Inthe U.K. [ think we're
one radio song away [from
mainstream success].”

The band, with its incendi-
ary live shows, spent much of
May setting up the album in Eu-
rope with dates in Germany, in-
cluding the Rock am Ring
festival June 7. The group will
play U.K. dates in August, in-
cluding the Reading and Leeds
festivals. North American and
European dates are all booked
by the Agency Group.

The band has had limited

“We weren’t listening to any
other music while recording,”
Bechtolt says. “It was proba-
bly the most analog period of
our lives. The only thing that
influenced us was this para-
normal experience. We heard
music in the lights; they came
tousindreams andin visions.”

The result of YACHT’s mys-
tic recording process is a soph-
omore set stuffed with dreamy
pop tracks that sound like arti-
facts from another planet. “See
Mystery Lights” thrives on
unique song templates, from
the gospel-inflected opener
“Ring the Bell” to the gleeful
strut of the single “Psychic City
(Voodoo City).”

The album, due July 28 on
DFA Records, has become
the most anticipated release
of Bechtolt’s career. The Port-
land, Ore., native dropped
out of high school to join a
punk band in the late ’90s be-
fore deciding to “become re-
moved from all social activ-
ity” and create electronic
music alone. After a brief stint
with experimental pop outfit
the Blow ended in 2007,
Bechtolt focused on his solo

career as YACHT and re-
leased its debut, “| Believe in
You. Your Magic Is Real,” in
2007. Evans became an offi-
cial member in 2008 after
lending vocals to “Magic.”

Following the quiet success
of “Magic” on Marriage Rec-
ords, “See Mystery Lights”is
expected to receive more fan-
fare upon its release on DFA.
After YACHT filled in as a last-
minute replacement on LCD
Soundsystem’s 2007 tour,
Bechtoit became good
friends with LCD mastermind
James Murphy and began an
e-mail relationship with DFA
founder Jonathan Galkin, who
quickly signed the group.

YACHT’s association with
the label may be its ticket to
spiking sales and breaking out
of the underground. “DFA is
definitely a brand that brings
an expectation of quality,” the
band’s manager Molly Hawkins
says. “This group is a little left
of their dance audience, but
people trust DFA, and that’s
valuabie for YACHT.”

While DFA’s credibility
could expand YACHT’s audi-
ence, the promotion for

success in the United States de-
spite significant touring com-
mitments for its first two
albums, which have sold
120,000and 59,000 U.S. copies,
according to Nielsen Sound-
Scan. The band’s manager
Pierre Tremblay, senior VP at
Nettwerk Music Group, says
Billy Talent’s reputation as a top
live act should help it make in-
roads in the U.S. market, and
then onward to Australia and
New Zealand.

“This will take some pa-
tience,” Tremblay adds. “Billy
Talentisn't just some pop act that
you can throw a lot of money at
and land on radio.” e

“Lights” has relied on the
band’s mystique. Bechtolt and
Evans construct their own
Web sites, remix their own
album tracks and create their
own music videos, including
a clip for the single “Summer
Song.” They will be working
on B-sides and remixes of
Chairlift and Noah & the Whale
before the release of “Lights”
and are also planning a world
tour beginning in early fall.
The pair also hands out
pamphlets on its belief sys-
tem: The duo spent this
year’s South by Southwest
festival distributing litera-

ture on the Triangle, “hu-

mankind’s most sacred and
ancient symbol.”

For Galkin, YACHT’s multi-
media viral promotion en-
hancesits allure as aband. “If
1 could, I'd have them running
our marketing and design,”
he says. “They take every
task—videos, Web sites—as a
challenge and execute it. Even
if some of the stuff they talk
about goes over my head,
everything’s so thought-out
that [ trust them to convey
their message.” .
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byJILL MENZE

From Eddie Murphy to Zooey Deschanel, actors trying their hand at a musical career is noth-

ing new. The latest to throw his hat into the ring is actor/filmmaker/producer Adam Goldberg,
best-known for his roles in movies like “Dazed and Confused” and “Saving Private Ryan.” Under
the name LANDYy, Goldberg will release his debut, “Eros and Omissions,” June 23 through Nine

Yards/Apology Music.

Although Goldberg has dabbled in the music world for years, the LANDy project started to
take form when he hooked up with the Flaming Lips’ Stephen Drozd, Earlimart’s Aaron Es-
pinoza and Los Angeles band the Black Pine. The result is 18 tracks of layered soundscapes
that range from moody electro to subtie dream-pop. Billboard caught up with Goldberg to
discuss the new effort, his acting and musical pursuits, and what’s in store for Apology Music.

1 You’re best-known for your acting—
why the transition into music?
It was never any sort of conscious effort to make
a transition. Going way back, I always wanted
to make sounds—which I think of as an all-en-
compassing kind of art form—sounds, images
and musicand all these various things. I ended
up making a living as an actor, and then any-
time I felt like | needed to write, | would write
music. I had no rock-star aspirations in any
way; | felt like there might be people interested
in listening.

2 How do you view yourself among other
actor-turned-musicians?

I guess I wasn’t aware of how much this was
an issue until I started talking to people about
it. There’s going to be good music and there’s
going to be bad music no matter who's doing
it. I don’t have any sort of overarching opinion
aboutactors who make music. [ get that there’s
a certain amount of skepticism about people
involved in both. But 1 think if you're someone
who genuinely has something to communi-
cate, you should be allowed to do it.

3 How did you connect with
Stephen Drozd?
The Flaming Lips were in town rehearsing with
Beck, and right about that time I was in pre-
production for my movie “I Love Your Work.
I wanted to meet them and see if they were in-
terested in doing the music. I went to the show
at the Knitting Factory and heard backstage
that Stephen wanted to meet me. Apparently
he kept a running list of his top 10 man crushes.
At the time I believe Thom Yorke was No. 1
and [ believe [ actually made it to No. 2. We sort
of quickly developed a bromance.

4 Thealbumisdividedinto aside A and
side B. Why did you do that?

I always sort of viewed it as'some kind of nar-
rative. It's not in any chronological order. It's
a somewhatarbitrary position of cohesion. Plus
I couldn’t really bear to look at 18 tracks just
listed in a row. There's something a little bit
ugly about that.

5 As an actor you’re known for your
comedic characters, but on the album
there’s a darker tone. Was that
deliberate?

As an actor, I'm hired to do what I'm
hired to do. And then what I've done
on my own, whether it’s a filmmaker
or a music person, it’s just been who
lam. It’s an expression of my moods.
The things that drive me to write or
make music are certain moods, which
isn’t to say those are the moods I'm
always in, but those are the only times
[ feel creative.

6 Whatis Apology Music?
Apology Musicis my label. It’s an im-
print of a small label called Nine
Yards, and they facilitated the distri-
bution deal with [Alternative Distri-
bution Alliance]. I'm paying for
everything. I was really overwhelmed
by how to go about putting this out
there. Initially I was like, “Whatever,
dump it on iTunes.” I now know more
about this than I ever thought I
would. It's been really difficult; I've
lost weight [laughs]. If | ever put to-
gether alittle fund, I would love to be
able to start a collective that went be-
yond just distributing my album for
personal purposes. oo
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RANCID

Let the Dominoes Fall
Producer: Brett Gurewitz
Hellcat/Epitaph

Release Date: June 2

Seven albums in, not much
has changed for Rancid, and
that's a good thing. Pro-
duced by Bad Religion co-
founder/Epitaph head Brett
Gurewitz, “Let the Domi-
noes Fall” is another slab of
anthemic, tuneful punk that
conjures the band’s 1996
masterpiece “. . . And Out
Come the Wolves” (one
track even name-checks
that disc). Soimmediate are
songs like “Disconnected,”
they feel as if they've al-
ready been in the band’s set
list for a decade. Over hard-
charging rock, swinging ska-
punk or just acoustic guitars
and mandolins, Tim Arm-
strong and Lars Frederiksen
deliver another round of
catchy choruses, tipping
their hats to, among others,
the troops in Irag ("the
bravest kids | know™), the
city of New Orleans and
their Bay Area home. But
they're never as good as
when they're tooting their
own hornon the disc’s best
track, “Last One to Die,” dur-
ing which Armstrong rightly
boasts, “We knew from the
very first show what it was
all about.”—woO

Cope

STREET SWEEPER
SOCIAL CLUB

Street Sweeper Social Club
Producer: Tom Morello
Independent Label Group
Release Date: June 16
Angry, pitchforks-in-the-
streets populism has few
busier cheerleaders than Tom
Morello and Boots Riley, who,
with their respective groups
Rage Against the Machine
and agit-hip-hop act the
Coup, have reigned as some
of the left's most visible, vis-
ceral voices. But though a
floundering economy, bomb-
ed-out GOP and a season or
two of corporate bailouts
have provided them with a fat
barrel of fish to shoot, this
rap-rock hybrid simmers in-
stead of seethes, never quite
mustering the blood-boiling
rage of its principals’ previ-
ous material. Morello’s blue-
steel guitar work is in fine
form (when is it not?), and
Riley pops off some nice
shots on tracks like “The
Squeeze” and “100 Little
Curses,” where he wishes
poverty, bad cocaine and a
sucky life on his aristocratic
targets. And Galactic drum-
mer Stanton Moore acquits
himself nicely in the rap-
rock universe. But too much
of it is disappointing jingo-
ism (“Fight! Smash! Win!”)
that falls well short of the vi-
cious punch these guys are

FREELAND

Producer: Adam Freeland
Marine Parade Records
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Release Date: June 9

When Adam Freeland surfaced in
1999, at the tail end of the drum’n’bass movement, he
was a DJ/producer championing a funny little sub-
genre called nu skool breaks. It was so small that he
was one of its only artists. But since 2003, the U.K.
native has reinvented himself as a rock/punk/electro
fusion guy, a la his contemporaries Junkie XL and
James Lavelle. On “Cope” he collaborates with an
impressive set of bold-faced instrumentalists—
Twiggy Ramirez (Marilyn Manson), Joey Santiago
(Pixies), Tommy Lee (Métley Crue)—on songs that
flip between shoegaze fodder (the swirling, My
Bloody Valentine-ish “Silent Speaking”), thunderous
dancefloor wallops (“Bring It”) and foot-stomping
punk (“Under Control”). As on many valiant at-
tempts by electronic artists to cross over, there’s too
much going on. But “Cope” succeeds in creating an
overall sense of unrest and some moments of elec-
tro-transcendence.—KM
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capable of. Maybe it's just
harder to rage when the ma-
chine's in such lousy shape
already.—JV

CHARLIE MARS

Like a Bird, Like a Plane
Producer: Billy Harvey
Rockingham

Release Date: June 9
Charlie Mars has some pretty
familiar ideas about how to
chill out with a friend: “If you
wanna come over and get
high, we can listen to ‘Dark
Side of the Moon,” ” he sings
on “Like a Bird, Like a Plane,”
the indie-label follow-up to
Mars’ buzzed-about 2004 V2
bow. A fresher method of re-
laxation might be listening to
“Like a Bird,” which finds this
Oxford, Miss.-based sing-
er/songwriter floating his
handsome mellow-man croon
(think Jason Mraz or Josh
Rouse) over cozy, sensual
soul-rock arrangements that
go places without ever sound-
ing like they're in ahurry to ar-
rive. Occasionally, as in “Tell
Me Twice,” Mars overdoses on
the sedatives. Most of the
time, though, he hits a slow-
boil sweet spot.—MW

RHONDA VINCENT
Destination Life

Producers: Rhonda Vincent,
Hunter Berry

Rounder Records

Release Date: June 16

Last year’s “Good Thing Go-

ing"” featured a laundry list of
big-name country guests, but
there aren’t any star turns on
Rhonda Vincent's “Destination
Life.” This one is an introduc-
tion to the current version of
the Rage, her touring band,
and there’s plenty for blue-
grass fans to appreciate. Pro-
ducers Vincent and longtime
Rage fiddler Hunter Berry
mostly keep to the basics, with
emphasis on short solo bursts
amid subtle interplay among
the fiddle, mandolin, guitar
and bass. Vincent co-wrote
three songs, and all shine, es-
pecially the inspirational hymn
“I Heard My Savior Calling Me.”
The choice of covers is spot-
on, too, with a surprising ren-
dition of Rusty Young's “Crazy
Love" and aninspired twist on
the well-worn “Stop the World
(And Let Me Off).” Several
songs—Pete Goble's “I Can
Make Him Whisper | Love You”
is a good example—have
strong country crossover po-
tential, and the duets Vincent
sings with band members, in
particular with new guitarist
Ben Helsen on “Crazy What a
Lonely Heart Will Do,” are
memorable.—LR

BOBBY BROOM
Bobby Broom Plays for Monk
Producer: Bobby Broom
Origin Records

Release Date: June 16
Veteran guitar ace Bobby
Broom has worked with an
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HOLLY WILLIAMS

Here With Me

Producers: Justin Niebank, Holly
Williams, Tony Brown

Mercury Nashville

Release Date: June 16

Holly Williams, the daughter of Hank
Williams Jr. and granddaughter of Hank Williams,
follows her own musical path to deliver one of the best
singer/songwriter albums to come out of Nashville in
the last year. She has more heartfelt soul in her voice
than any five reality show finalists combined. “Keep the
Change,” one of the few songs Williams didn’t write, is
a sticks-in-your-head kiss-off tune, while the sultry
“Three Days in Bed With a Stranger” is an acoustic tale
of debauchery. “A Love | Think Will Last,” a duet with
Chris Janson, conjures what Buck Owens and Loretta
Lynn might have sounded like if they had recorded
together. “Without Jesus Here With Me,” which name-
checks her grandfather, was inspired by the 2006 auto-
mobile accident that nearly took the life of Williams and

her sister Hilary.—KT

illustrious list of jazz lumi-
naries, from the late organist
Charles Earland to the leg-
endary saxophonist Sonny
Rollins. On Broom’s latest re-
lease as a leader, he tackles
the nearly sacrosanct works
of renowned pianist/com-
poser Thelonious Monk with
an artful mix of grit and
grace. Backed by the sym-
pathetic rhythm section of
Dennis Carroll on bass and
Kobie Watkins on drums,
Broom bluesifies Monk’s
“Ask Me Now,” infuses funk
and drum and bass back-
beats into “In Walked Bud”
and grooves with reckless
abandon on “Rhythm-a-

n

ning.” With a seemingly ef-
fortless command of the
guitar (and a fertile imagi-
nation to match), Broom
turns what could have easily
been a pedestrian "tribute”
record into an inspired,
swinging affair. Monk always
played other people’s tunes
with his own sonic stamp—
Broom returns the favor
here, saluting the venerable
composer with that same
sense of adventure.~JR

JUSTIN ADAMS &
JULDEH CAMARA
Tell No Lies

Producer: Justin Adams

Uplifter

Producer: Bob Rock

Volcano/Jive

Release Date: June 2

Working with former Metallica
confidant Bob Rock, the veteran Omaha, Neb., rap-
rockers serve up their usual blend of laid-back rhymes
and hard-edged riffs on “Uplifter,” 311’s ninth studio
disc and its first since 2005’s “Don’t Tread on Me.”
Muscular, in-your-face cuts like “Never Ending Sum-
mer” and “Daisy Cutter” are sure to satisfy the band’s
devoted extreme-sports following, but 311 is more
impressive here when it flexes its knack for pure pop.
Anyone who dug the group’s cooled-out cover of the
Cure’s “Love Song” (featured on the “50 First Dates™
soundtrack) should appreciate “Too Much Too Fast,” a
bouncy midtempo charmer, and “Two Drops in the
Ocean,” which boasts a chord progression surprising-
ly similar to Stevie Wonder’s “l Just Called to Say |
Love You.”—-MW

AUTUMN DE WILDE
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JESPER EKLOW

Real World

Release Date: June 16
World music explorer Justin
Adams and Gambian griot
Juldeh Camara have com-
bined their considerable tal-
ents to devise an electrifying
fusion of rock and West Af-
rica. Camara sings and per-
forms onritti (a one-stringed
African fiddle) and kologo (a
two-stringed African banjo),
while Adams plays acoustic
and electric guitars. Partner-
ing with a small group of
choice sidemen, Camara and
Adams tracked 11 tunes that
constitute what is sure to be
noted as one of the most
imaginative world music al-
bums of '09. “Fulani Coochie
Man” is a cleverly styled
meeting of Gambia and
Muddy Waters, while “Ma-
dam Mariama” offers more
of a purely West African
rhythmic feel. *"Gainako”
spins out at a more meas-
ured pace than most of the
other tracks, and in its ele-
gance suggests Camara’s
griot sensibility. —PVV

TODD SNIDER

The Excitement Plan
Producer: Don Was

Yep Roc

Release Date: June 9

This cult-fave roots-rock vet-
eran has never sounded
more like a down-home Ran-
dy Newman than he does on
“The Excitement Plan.” Todd
Snider relates his hilariously
heartbreaking hard-luck
tales with a deadpan sing-
speak delivery while super-
producer Don Was gives the
scrappy bar-band arrange-
ments a glimmer of studio-
pro warmth. (Drummer Jim
Keltner and steel guitarist
Greg Leisz both contribute.)
Highlights abound, but par-

SEGEND & CREDITS B

EDITED BY WAYNE ROBINS

CONTRIBUTORS: Ronald Hart,
Monica Herrera, Kerri Mason,
Michael Menachem, Wes Orshoski,
Jon Regen, Leland Rucker, Ken
Tucker, Philip Van Vlieck, Jeff
Vrabel, Chris Williams, Mikael
Wood

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended for
musical merit.

ticularly fine are “America’s
Favorite Pastime,” about the
1970 no-hitter Dock Ellis of
the Pittsburgh Pirates says
he pitched while high on
LSD; “Don’'t Tempt Me,” arol-
licking rockabilly duet with
Loretta Lynn (who co-wrote
the tune); and the pretty
piano-based ballad “Green-
castle Blues,” in which Snider
thoughtfully describes being
arrested for marijuana pos-
session last year in Indiana.—
MW

JEFF BUCKLEY

Grace Around the World
Producer: 7ony Faske
Columbia/Legacy

Release Date: June 2
Fearless, uninhibited and ut-
terly free, Jeff Buckley was
that rare performer able to
cast a spell on a generation.
As such, it's no surprise that
the two DVDs of “Grace
Around the World” are spell-
binding themselves. It in-
cludes a remastered version
of “Grace,” the only studio
album he released in his life-
time, but it’s not the focus of
this boxed set. The first DVD
compiles live performances
from around the world with
an invaluable interview—
among other extras—but the
second DVD is the main event,
containing a touching, telling
documentary that collects
memories and testimonials
from family, friends, peers and
even painters, dancers and
classical musicians inspired
by Buckiey’s music. All three
discs come together with fun,
scrapbook-like packaging to
pull off that rare reissue home
run—when a boxed set func-
tions as a perfect introduc-
tion for newcomers and a
worthy addition to any devo-
tee’s collection.—WO

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NY,
10003, or to the writers in the
appropriate bureaus.

SINGI

V FACTORY

Love Struck (4:07)
Producer: TWIN

Writers: various

Publishers: various
Reprise/Warner Bros.

The Roman numeral for five
explains V Factory, Tommy
Page’s new boy band that re-
cently released its debut,
“"Love Struck.” The rhythmic
dance track includes produc-
tion elements similar to the
latest New Kids on the Block
album but with a melodic
bridge that sounds like five
Justin Timberlakes. The
young men dance, sing and
offer a lot of strategic stutter-
ing and "yeah,” “I-I" and “oh-
oh” throughout the conta-
gious hit, which first aired on
Radio Disney and has
climbed the top 40 nation-
wide ever since. And what
boy band would release its
first single without a Swedish
production team? In this
case, TWIN—Niklas Molinder
and Joacim Persson—fash-
ioned “Love Struck” and also
took partin the songwriting.
The V Factory bandmates
have backgrounds ranging
from dance troupes to film
credits to national commer-
cials and Broadway, which
means loads of talent in mul-
tiples of five.—~MM

TINA PAROL

Who’s Got Your Money? (2:38)
Producers: Shep Goodman,
Tina Parol, Kyle Kelso
Writers: 7. Parol,

-— s
I-
mm lem G
M. Shimshack, S. Goodman
Publishers: On Paro/ Music
Publishing, Shimshack Songs
(BMID),; DRAWOC (ASCAP)
Universal Motown Records
It's the question on every
American’'s mind. Though a
challenging song title for a
debut single in these tough
times, it may be advanta-
geous to 21-year-old New
Yorker Tina Parol. “Who’s Got
Your Money?" is a vengeful
anthem with a carefree atti-
tude, where Parol’s alluring
pop/rock vocals are well-
matched to her tively image.
In a similar vein to Avril Lavi-
gne’s "Girlfriend” and Pink’s
"So What,” she self-medi-
cates by getting back at her
cheating boyfriend by
"spending all of your dough.”
Like Lavigne and Pink, Parol
isn't just another pretty, pack-
aged pop star, either. Her
songwriting talent includes
collaborations with produc-
ers Danja and S*A*M and
Sluggo, and she also wrote
“Rock Boy,” the international
B-side to Britney Spears’ “If U
Seek Amy.” Parol’s full-length
album “Shrinking Violet” is
due in the fall. —MM

[ ROCK

CAGE THE
ELEPHANT

Ain’t No Rest for the Wicked
(2:52)

Producer: Jay Joyce

Writer: Cage the Elephant
Publisher: 4U2ASKY
Entertainment (ASCAP)
Relentless

YO LA TENGO

Songs (BMI)
Matador

early 2009 in Hoboken, N.J

like Booker T. sitting in wit

Periodically Double or Triple (3:53)

Producer: Roger Mountenot

Writers: /. Kaplan, G. Hubley, J. McNew
Publishers: Roshashauna Music, Excellent Classical

Yo La Tengo’s new album, “Popular Songs,” recorded in
., and Nashville with longtime
producer Roger Mountenot, isn’t out until Sept. 8. But
just in time for its summer tour of minor league ballparks
opening for Wilco, the New Jersey trio has made the
album’s first single available for download on Matador’s
Matablog (matadorrecords.com). “Periodically Double
or Triple” might not break any new ground, but the band
certainly seems to be having a grand old time. The group
splices together the backbeat to “Taxman,” colors the
groove with some fuzzy hockey-rink organ that sounds

h the late-period Turtles and

creates its sunniest single to date.—R#H

=EVIEWS-

MARIAH CAREY
Obsessed (4:05)

A. “Tricky” Stewart
Writers: M. Carey, T. Nash,
| CA Stewart

Publishers: various

Island Def Jam

Producers: Mariah Carey, Terius
“the-Dream” Nash, Christopher

Jay-Z may have declared AutoTune dead, but Mariah
Carey just revived it. On the debut single from her
12th studio album (“Memoirs of an Imperfect Angel,”
due Aug. 25 on island Def Jam), the singer who needs
no vocal manipulation uses the effect with startling
success. The key is making it look easy. Along with
the-Dream and C. “Tricky” Stewart, Carey has crafted
a gem of a diss record that coasts, even over its sput-
tering moans and synth jabs. One questionable
Windex analogy aside, her lyrical boasts are biting
and funny, and the syrupy lightness of her vocals is
tailor-made for the ribbing she gives her mystery pur-
suant (reportedly Eminem). Though some lament
Carey trading in her sky-high notes and ballads for a
more constrained, R&B-friendly range, the singer has
clearly found a new comfort zone that could very well
produce her 19th No. 1 hit.—MH

Cage the Elephant has had an
interesting start for an Amer-
ican act. Formed in Kentucky,
the band moved to England
and released its debut last
June in the United Kingdom,
where it scored a top 40 hit
with “Ain’t No Rest for the
Wicked.” The song is a pop
narrative of how people wind
up choosing the wrong road
inlife. Appropriately, it's a slice

of greasy, slide-guitar rock,
with a hook that manages to
penetrate upon first listen.
Lead singer Matt Shultz has
the whiskey-soaked tone of
many a great rock singer, but
his unique phrasing and smart
way around a pop hook sep-
arate him from the pack. Al-
ready a smash at alternative
radio, the song’s crossover
success isimminent.—CW

Ao
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CHRISTIAN BY DEBORAH EVANS PRICE

Crossing Over

Country Star Tracy Lawrence Releases His First Christian Album

Country singer Tracy Lawrence’s life has had an
interesting trajectory, from hero to hellraiser to
heaven-bound family man. The latest chapter is
chronicled on “The Rock,” his fivst Christian album.

Released June 9 on Lawrence’s own Rocky Com-
fort Records through A2M Distribution, the album
is being worked at Christian retail by New Day
Christian Distributors. It debuted at No. 4 on Bill-
board’s Top Christian Albums chart and No. 20
on Top Country Albums. This week the set is Nos.
10 and 27 on those charts, respectively.

Even before Lawrence debuted in 1991 with the
No. 1 hit “Sticks and Stones,” he made headlines
when gunmen tried to rob him and his girlfriend.
He fought back—allowing the girl to escape—and
was shot four times, delaying his Atlantic debut.

Lawrence became one of the most successful
artists of the "90s, known for hits like “Alibis,”
“Paint Me a Birmingham” and “Time Marches
On.” But he also developed a rough-and-rowdy
reputation. He made headlines again in 1997
when his wife filed charges for battery following
a marital spat. They divorced, and he took time
away from the spotlight to straighten out his life.

Lawrence says that he’d wanted to do a Chris-
tian record for several years, but “I haven’t been
i1 the right place spiritually. [ didn't feel I could
do the album justice.”

Now remarried with two children, Lawrence
has returned to the family values of his childhood.
“Having kids brought me back around to that
place,” he says. “And my career is thriving again.

It seemed like it was the right time.

Instead of recording a collection of classic
hymns, Lawrence chose originals. “I wrote a few
things for the album but only put one on there
called ‘Dear Lord,” " hesays. “l did a three-month
search for new material and was overwhelmed
and inspired by the caliber of songs 1 found.”

“The stores thought this was an amazing
record,” says Michael Turner, New Day director
of special projects and marketing. “One of the
things they loved is that this isn’t your typical
hymns project. These songs are perfect for today.”

Thelead single, “Up to Him,” speaks to the strug-
gles of America’s working class. “When I recorded
this music last year, I had no idea the country was
going to be in the shape that it’s in financially,
Lawrence says. “In retrospect, it seems like I've
never done a more appropriate album for the times.”

Lawrence has been doing in-stores at Wal-Marts
and Christian retailers as well as press, including
an interview with the Gospel Music Channel that
New Day sent to Christian radio and retail. “Oh
yeah, the questions were asked,” Turner says, not-
ing that Christian gatekeepers questioned his
rowdy past and current motivation.

“My wife and I joined a Methodist church five
or six years ago,” Lawrence says, “and it's been
extremely healthy for me getting close to people
within the organization and close to the pastor.
It’s brought a great peace to my life. It's just been
avery healthy few years for me, alot more so than
the first 15 of my career.”

Long journey:

TRACY
LAWRENCE

Fresh off Elton John’s June 7 Tony Awards performance of
“Electricity,” from “Billy Elliot: The Musical,” his studio
recording of the song bows on the Adult Contemporary
chart at No. 28. John wrote the music for the Broadway
show, which took home 10 Tonys, including the one for
best musical. 9 The title character performs “Electricity”
in the show, but John recorded a version of the song a few
years ago as a bonus track for the original cast recording
album. The latter version has found new life thanks to the
show’s Tony triumph, and Decca is promoting it to radio
for the first time. § “Electricity” becomes John’s record-
extending 68th entry on the AC chart. Barbra Streisand is
in second place, with 64. —Keith Caulfield

Here’s a look at the five artists with the
most titles on the Adult Contemporary
chart since the tally’s July 17,1961,
inception (each artist’s chart spanis in
parentheses). While the top four
performers ranking below Elton John
enjoyed most of their AC success in the
'60s and '70s, all have charted this decade.

ELTON JOHN (1970-2009) First Hit: “Your Song,” Most Recent: “Electricity”

-

'JH_ﬂTRA 'STRE_IS;AND (1964-2005) First Hit: “People,” Most Recent: “Stranger in a Strange Land”

 NEIL DIAMOND (1969-2008) First Hit: “Sweet Caroline,” Most Recent: “Pretty Amazing Grace”
D RS

ELVIS PRESLEY (1961-2009) First Hit: (Marie’s the Name) His Latest Flame,” Most Recent: “Blue Christmas”

9
e R 1 ' 1

2-2003) First Hit: “Gina,” Most Recent: “Frosty the Snowman”
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Worth

The Wait

New York Rapper
Maino Finally Releases
Long-Awaited Debut

Maino could have easily ridden on the
coattails of his hit “Hi Hater,” which
last summer reached No. 26 on Bill-
board’s Hot R&B/Hip-Hop Songs chart,
No. 16 on Hot Rap Tracks and No. 21
on the Mainstream R&B/Hip-Hop tally.
Instead, the Brooklyn rapper pushed
back the release of his Hustle Hard/At-
lantic debut album, “If Tomorrow
Comes,” from fall 2008 to June 30, 2009,
and took the timeto build his fan base.

“I wanted to paint a bigger picture,”
says Maino, born Jermaine Coleman.
“There are times when people like a
certain record, but they don’t connect
with the artist. [ didn’t want that to be
the case for me. People in New York
have known me for years, but how
aboutall the other places? | wanted to
give people a reason to buy my album,
not just my single.”

To help introduce himself beyond
his native New York, Maino tapped pro-
ducers like Swizz Beatz and Just Blaze
and enlisted guest features from T-Pain

MAINO: MIKE SCHREIBER; JOHN: P. MAZEL-SUNSHINE/RETNA; LAWRENCE: SHERI O' NEAL;

MOORE: KRISTIN BARLOWE: GARRETT DECCA CLASSICS GROUP

Violin virtuoso:
DAVID
GARRETT

and Trey Songz, among others. Aside
from “Hi Hater,” the album includes
the second single “All the Above,” which
peaked at No. 14 on Hot Rap Tracks;
“Million Bucks,” featuring Beatz, cur-
rently No. 12 on the Bubbling Under
chart; the upbeat “Floatin’,” which deals
with the pain of losing loved ones to
the streets; “Let’'s Make a Movie,” a sen-
sual piece about making a sex tape; and
the anger-filled “Kill You.

To help promote the album, Maino
recently released a DVD, “Unstop-
pable,” through Best of the Block/Hus-
tle Hard, which is available through
MixUnit.com. It's a movie about his
trials and tribulations during his tran-
sition from street hustler and ex-con
(for a drug-related kidnapping) to
maiiis reean cxpper. “Doing a DVD
about my life was about giving back to
my core—the people who liked me
from the get-go—and also getting new
people to know me,” he says. “Plus [
want to show everyone that as a rap-
per, | bring a breath of fresh air. I am
the new face of New York, but | also
represent a new era. I'm real, I don’t
come with a lot of fillers, and I’'m not

Hollywood. I come to the people as the
peopleand I keep it 100%. That is what
separates me from other rappers.”
To further promote the album, Maino
isdoing TV spotson BET and MTV dur-
ing release week, and the latter broad-
caster recently picked up webisodes that
Maino released through his social net-
working pages. These will begin airing
a few days before the albuin’s release
date. Various contests staged at urban
radio stations across the country and
billboard ads appearing in Brooklyn are
also part of the marketing plan.
Additionally, the song “Here Comes
Trouble,” produced by the J.U.S. T.I.C.E.
League, will be featured in the inde-
pendent film “Brooklyn’s Finest,” star-
ring Richard Gere, Don Cheadle, Ethan

Brooklyn’s finest:
MAINO

Hawke and Wesley Snipes. The film is
slated to open Dec. 11.

Maino hopes to expand the business
side of his career as well. His Hustle
Hard label recently released a book,
“Gangsters Don’t Die,” written by
Maino’s brother, Mouse. Maino also
wants to branch out into moviesand TV.

For now, the rapper is busy prepar-
ing to officially introduce himself to
the world by way of his album debut.
“You're looking at a dude who spent
his life in the streets and went to jail.
Hip-hop has provided me with a way
out of hell. I love hip-hop and music
for that,” he says. “Now all I can do
is maintain, hold my head and keep
making great music. And that’s just
what [ planto do.” .ee

David Garrett has a No. 1 album
on his hands. The classical violin-
ist’s self-titled Decca Records
album=—nhis first U.S. release—has
been No.1on Billboard’s Top Clas-
sical Crossover Albums chart for
three weeks. But this isn't Gar-
rett’s first brush with stardom.

The German artist was playing in
front of world-class orchestras at 8
and signed his first record deal at
12. When Garrett entered his teens,
however, the pressures of the music
industry became too great, so he
fled Germany for New York.

“The pressure of constantly per-
forming was finally getting to me
and people were making too many
decisions for me,” he says. Experi-
encing mainstream pop music for
the first time in New York, Garrett
rediscovered his flair for the violin at
the Juilliard School. “The music
brought me back,” he says. “But this
time, | knew | could create it on my
own terms.”

Garrett’s album fuses traditional
classical compositions with riffs on
classic tracks by Queen and Michael
Jackson. The result is a technically
dazzling introduction to the artist
that nonclassical fans can also enjoy.

“An older audience just likes lis-

www americanradiohistorv.com

tening to the songs, while a younger
audience canrecognize his take on
‘Smooth Criminal’ and appreciate
it,” Decca GM Paul Foley says. “it’s
important to expand both demo-
graphics, and David straddles that
line well.”

The violinist recently starredina
successful PBS special, “David Gar-
rett: Live in Berlin,” and was fea-
tured this monthin aninterview for
NPR’s “All Things Considered.” Gar-
rett’s striking good looks also
landed him a spokesman stint for
Banana Republic this spring, which
led to packed in-store appearances.

While Garrett continues to per-
form in Europe and Asia, a proper
U.S. tour is slated for the fall. it kicks
off Sept. 16 in Glenside, Pa. The trek
will trade his mammoth, symphony-
backed overseas shows for more in-
timate, band-accompanied per-
formances—a move with which
Garrett is comfortable.

“There’s nothing more beauti-
ful than an unfamiliar audience
who doesn’t know exactly what
to expect because they’re more
honest,” he says. “I’m starting
from scratch to some degree in
the U.S,, but that’s the most fun
part for me.” —Jason Lipshutz

Patience pays
off: JUSTIN
MOORE

MOORE
COUNTRY

Justin Moore knows of what he speaks,
sings and writes. The Poyen, Ark., na-
tive’s current single, “Small Town USA,”
which extols the virtues of down-home
living, rises to No. 18 on Billboard’s Hot
Country Songs chart. “It’s pretty auto-
biographical,” Moore says of the song,
which waxes poetic about Saturday
nights, Sunday mornings and dirt roads
and name-checks Hank Williams Jr.

Moore’s self-titled debut atbum is
due Aug. 11 on Big Machine Records/
Valory Music, Biltboard can report ex-
clusively. Moore, who wrote or co-
wrote nine of the 10 tracks, describes
his music as what would happen if
one put “Alabama’s lyrics with Lynyrd
Skynyrd’s melodies.”

Moore, who grew up on Southern
rock and old-school country, last year
hit the road with heroes Williams and
Skynyrd. “Not to be cliché,” he says,
“but it was a dream come true.”

Although Moore has been singing
since the age of 2, his move to Nash-
ville wasn’t preordained. As a teen-
ager, he sang with his uncle’s South-
ern rock band, which he “really fell in
love with.” But he was also a better-
than-average high school baseball
player who was offered a scholarship
to play in college. After attending col-
lege for two weeks, Moore went to
Nashville. “l wanted to play music for
aliving,” he says.

He eventually signed a publishing
deal, eventhough he’d never written a
song. “Writing is something I'd not even
thought about until | moved to town,”
he says. “l was looking for songs to cut
and not finding anything. So I thought,
‘Il write them myself.” ”

But writing for Big Picture Publishing
wasn’t paying the bills. “l was keeping
all the songs for myself,” Moore says. “|
did some crappy jobs; even sold meat
out of the back of my truck.”

Moore then connected with pro-
ducer Jeremy Stover, who worked with
country singer Jack Ingram and intro-
duced him to Big Machine/Valory Music
founder Scott Borchetta. “Scott told
me, ‘If you'll be patient, I'll give you a
record deal,’ " Moore says. “Three or
four years later, here we are.”

Moore’s talent has impressed coun-
try WNCB Birmingham, Ala., PD Justin
Case. “The guy writes, his live show is
strong, and he has an inner drive that
makes you believe he has what it takes
to be successful,” Case says. “You pull
for guys like that.” —Ken Tucker
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

TOP TAP

>>

DADS RULE

>>

DANCING DIVA

CHART
L 4

- mgm
BEAI

[}
>>With the reigns of last
summer’s “A Little Bit Longer”
and their new “Lines, Vines and
Trying Times,” Jonas Brothers
become the flrst group to send
two sets to the Billboard 200
summit within a year’s time since
System of a Down ruled with
“Mesmerize” and “Hypnotize” six
months apartin 200S. The only
other groups since the dawn of
the Nielsen SoundScan era in 1991
to notch No. 1Is in so short a span?
The Beatles and Hootie & the
Blowfish, both in 1995-96.

>>U2 could be headed toward
another No. 1on Hot Dance Club
Songs, as “Magnificent” rises 8-
S. The band’s three previous top
fives—~“Lemon” (1993),
“Discotheque” (1997) and
“Beautiful Day” (2001)—all
reached No. 1.

Read Chart Beat
every week at
billboard.com/chartbeat.

SPINAL TAP ART STREIBER: JONAS BROTHERS: MATT ALBIAN

The Jonas Brothers have entered the
awkward phase.

The trio’s fourth album (and third
for Hollywood Records), “Lines, Vines
and Trying Times,” enters at No. 1 on
the Billboard 200 with a handsome
247,000 copies.

However, that’s less than half as
many copies as what their last studio

et, “A Little Bit Longer,” sold when it
debuted at No. 1 less than a year ago
with 525,000.

I’d venture to guess that the num-
ber that “Little” registered at the height
of Jonas mania was attributed to pent-
up demand for any and all things
Jonas-related.

And, because their fan base is pri-
marily made up of young and tween
girls whose tastes frequently change,
perhaps some of their fans have moved
on. Things that seem cool to kids rap-
idly turn uncool. (There is some spec-
ulation there, but you
remember being a kid,
don’t you?)

OK, so how have the
Jonases entered an awk-
ward phase again?

Let’'s compare the Jonas
Brothers to’N Sync.

It’s not a completely
apples-to-apples com-
parison, but 'N Sync
began as a young, fe-

much like the Jonas Brothers.

Girls discovered 'N Syacthanks to its
1998 self-titled debut and found the five-
some irresistibly dreamy and loved their
catchy pop tunes, much like how fans
reacted to the Jonas Brothers and their
self-titled 2007 debu! set
for Hollywood Records.

After N Sync’s career-
establishing debut album

OverThe
Counter

The Jonas Brothers’ Tween Dream Conundrum

follow-up was “A Little Bit Longer” and
the 525,000 copies it rang up in its first
week last year. It cemented the trio’s
star status and spun off two Main-
stream Top 40 airplay hits:
Up” and “Lovebug.” A few months
after the album’s re-
lease, the group secured
its first Grammy Award
nomination, for best

“Burnin’

and some success on the KEITH
radio, it returned with its
big follow-up, 2000’s “No
Strings Attached.” It
bowed at No. 1 with 2.4
million copiesinits first
week—the biggest sales

week for any album since Nielsen
SoundScan began tracking data in
1991. It spawned numerous radio hits,
including “Bye Bye Bye” and “It’s
Gonna Be Me.”

For the Jonases, the all-important
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new artist.

That brings us to the
awkward third album
for 'N Sync—2001’s
‘Celebrity.” It started
with a smashing 1.9 mil-
lion copies in its first
week—impressive, but still off com-
pared to the opening week of “No
Strings,” just as the first-week sales
for “Lines” are off when compared to
“Little.” So, sales-wise, there is a sim-
ilarity in the math.

But, “Celebrity” also broad-
ened N Sync’s appeal by dab-
bling in electronic and R&B
rhythms. Its lead single,

Pop,” was an aggressive
dance number, while the sub-
sequent singles “Gone” and
“Girlfriend” were straight-
ahead R&B-inspired numbers.

The last two singles also
happen to be 'N Sync’s only
hits on the Hot R&B/Hip-Hop
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posure to a wider audience and some
credibility with the hip-hop world.

With the new Jonas Brothers album,
they’re taking chances by bringing in
an unlikely collaborator in Common
and striking a somewhat serious self-
referential pose with its lead single,
“Paranoid.” You know the Brothers are
growing up when it sounds like they
are taking lyrical pot shots at ex-girl-
friends: “I never trust a word she
says/1’'m running all the background
checks/And she's freakin’ out.”

So, where do they go from here?

With “Celebrity” for 'N Syng, it was
the perfect launch pad for the group’s
Justin Timberlake and hissolodebut
album. That set, 2002’s “Justified,” came
across as a Michael Jackson-esque,
slinky soul production, especially with
its lead single, “Like I Love You.”

None of this was extraordinarily jar-
ring, since the groundwork had al-
ready been laid with “Celebrity.
Timberlake was able to be taken seri-
ously both as a hip-pop artistand asa
“grown-up” performer—not just a
poppy singer with a pretty face that
only little girls adored.

For the Jonas Brothers, I'm not sure
if “Lines” is the prelude to a solo Jonas
record. If it isn’t, the trick for the group
is to find a way to lure in more fans
that are—frankly—not girls, while
gaining a wider reception at more
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484 134 120 [} DEPECHE MODE

Sounds Of The Universe

Rl 769" CAPITOL (18.98) &
@ 162 154

EPH{SE 436m'0 WALNER BROS. (18.98)

Nothing But The Best

VARIOUS ARTISTS
vILAN LIGITAL EX (8.98)

| FRANK SINATRA

99 Essential Chants

SOUNDTRACK

134 129 132 DECCA 111439 (18.98) @ - Mamma Mia!
'CHRIS TOMLIN

@ 173 155 | SIXSTEPS 12359/SPARROW (17.98) Hello Love

136 102 79 [IORIFAMOS Abnormally Attracted To Sin

| UNIVERSAL REPUBLIC 012873*/UMRG (13.98)

| THE WALLFLOWERS
INTERSCOPE 010666/UME (13.98)

porl v |

Collected: 1996-2005

A quick six-date
U.S. concert trek
with stops in New
York and
Philadelphia during

THE AIRBORNE TOXIC EVENT

the tracking week

ARTIST il

IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

TENTH AVENUE NORTH

REUNION 10126 (13.98) Over And Underneath

AC/DC

@ 197 180 B clein 33622 Exsowy music (14.98) D

153 159 144 ﬁ KENNY CHESNEY Lucky OId Sun

BLUE CHAIR BNA 34553 SMN (18.98)

| BRUCE SPRINGSTEEN ;

@ m B COLUMBIA 41355°/SONY MUSIC (18 96) @ Working On A Dream
RISE AGAINST

155 138 160 LR /inverscore 011904+716A (13 98) Appeal To Reason
PAPA ROACH

DGC/INTERSCOPE 012651/1GA (13.98) IS ETE IR

186 151 145 ||
STEVE EARLE

}
K57 145 124 n ]

NEW WEST 6164* (17.98) Townes

158 156 150 1 ?&Lsﬁm?gma (18.98) & All Hope Is Gone
159 1104 - IO%Q%JAFIERATWD?QE[\#&EB) - The Rock
@ m CCOEJI;JLT\EBERQ?DNNV MUSIC (15.98) My Love: Essential Collection
jLS 71 168 Rﬁ/ggrs?u%%isgﬁ(m.ga) Anything Goes
162 131 128 | | NEYO o (358, Year Of The Gentleman
. B 108 156 n uamefgsaiespu[a)ﬁ;vo\msiumﬁe (13.98) ey
164 148 130 | FF;?NSCSIISOSTSBESIIOLUMB\A (12.98) Manners
TOBY KEITH

That Don’'t Make Me A Bad Guy

@m

SHOW D0G NASHVILLE 022 (18.98)

~ VARIOUS ARTISTS

1% 135 109 HEAR 31130 (18.98 CD/DVD) #

| ‘ Playing For Change: Songs Around The World

INDIA.ARIE

SOULBIRO/UNIVERSAL REPUBLIC 012572/UMRG (13.98) & Testimony: Vol. 2, Love & Politics

MICHAEL W. SMITH

Bt REUNION 10133 (13.98) A New Hallelujah

MAJOR LAZER

DOWNTOWN 70088 (14.98) Lazers Do

Guns Don't Kill People. ..

' SOUNDTRACK

170 137 - S e LINE 39150 (16 98) The Hangover
AT 12 129 B Dt som s rzrooune 50 NOw 29
72 1o 11 ] CRANCESCA BATTISTELL w papor e
173 189 169 ﬁ xgg‘gyﬂi ?M’?E:WSGTVSERIT\IVVS\!\;SLogsﬁgIQ%:)OQ 30 Of The Year's Top Gospel Artists And Songs
174 191 174 :-; v?g%g@ﬁ?ﬁg’(ﬁgga) Py High School Musical 3: Senior Year
325 | 160 116 [l BEN HARPER AND RELENTLESS7 White Lies For Dark Times

VIRGIN 64786 /CAPI'OL (18.98) +

LiLY ALLEN

CAPITOL 67233" (18 98) It's Not Me, It's You

176

RANDY TRAVIS
WARNER BROS. (NASHVILLE) 518189/WRN (18.9)
" JARS OF CLAY

" GRAY MATTERS 10903/ESSENTIAL (13.98)

127 % u CAM’RON

| Told You So: The Ultimate Hits Of Randy Travis

The Long Fall Back To Earth

179 DIPLOMATIC MAN 518073/ASYLUM (18.98) - Crime Pays
100, 5 107 || MUSI0 SOULGHID
o) = [ G
182 174 159 ;_: PEMI LDOVAT(?B 8 @ Don't Forget

With Roots Above And Branches Below

n THE DEVIL WEARS PRADA
183 163 146 FERRET 123 (14 98) #

7 A SKYLIT DRIVE

184 64~ B 1Ra6iC HERD 30123 FEARLESS (14.98) Adelphia
HALESTORM

@ W ATLANTIC 518227 AG (13.98) Halestorm
DIANE BIRCH :

186 195 87 n S-CURVE 51101 {10 98) Bible Belt

EVERYDAY SUNDAY

INPOP 71455 (12 98) Best Night Of Our Lives

oKl

" ORIGINAL BROADWAY CAST RECORDING

\I
A,

£l |

T

B

i

il 130 135 W MAJOROOMO/SHOUT! FACTORY/ISLANO 012827°/IDJMG (12.98) THeY Al e ToXI Vet likely fuels the 1es 103 B GHOSTLIGHT/SH-K-BOOM 84433/RAZOR & TIE (21 98) Hexijlolhormal [ﬂ]
. TOBY KEITH ] . ) EELS . ;
@ 177 158 SHOW DOG NASHYILLE 010334/UNE (18.98) 35 Biggest Hits album’s 106% gain 189 125 43 n £ WORKS 537*/VAGRANT (12.98) Hombre Lobo: 12 Songs Of Desire !!
g B i e—— Lo a1
MATT NATHANSON L this week. GUCCI MANE B
160 PR @,{ ACROSAT VANGUARD 79827/WELK (16 98) SomeiMadiiiope 6l 1907 123 113 8 BIG CAT 4020/T0MMY BOY (15.98) Murder Was The Case Y
DAVID WAXMAN ) DJ QUIK & KURUPT .
Nl 75 - ﬁ ULTRA 2043 (15.98) UttraHits n 191 61 - E MAD SCIENCE 17/ABC (18.98) Bla@kout
1 YEAH YEAH YEAHS = "7 YOUNG JEEZY !
' itz! L |
142 120 106 REE 0acss up 0co/NTERSGOPE 012736/16A (13.98) It's'Blitz) % 192 164 183 R Cre/ocr iam 01153671006 (13.98) ThelRecession
ASHER ROTH . TITO "EL. BAMBINO"
ey 117 199 w 5 HODLBOY,LOUL) SR UNIVERSAL MOTDW 012812/UMRG {13.95) ® Amenliowihe Bread 2isle E i 15 110 m SIENTE 653883 UMLE (13 96) SiPatron
" PRINCE/BRIA VALENTE . o) ] ~ " LUIS ENRIQUE !
144 133 51 YT Lotus Flow3r/MPLSoUND/Elix3r ._g RE-ENTRY [0 ey o by SR Ciclos
SOUNDTRACK . . =57 1 TIM MCGRAW M i .
145 124 143 INTERSCONE GYIS246A (13.98) Slumdog Millionaire ! A're alnng Ofttthe % w CURR.T808E.(14.98 Greatest Hits: Limited Edition
" SOUNDTRACK . . . K wam  singer’s guest turn " PARACHUTE :
@ 170 178 S| HB0 ELEKTAA 515381 46 (16.987) True Blood: Music From The HBO Original Series !ﬂ on “The Oprah 196 179 165 L WERCURY 012817110416 (10.98) Losing Sleep
KATE VOEGELE . Winfrey Show,” @ ] DAVID FOSTER A . . .
147 108 80 E MYSPAUE NGC INTERSCOPE 012938/16A (10.98) A Fine Mess I A :he - w 143/REPRISE 511933/ WARNER BROS. (27.98 CD/DVD) @ Hit Man: David Foster & Friends
© SAVING ABEL . L—_- A " BLUE OCTOBER ;
148 138 133 08 G\ ionconina 15018/CAPITOL (12.98) Saving Abel @ 480 tormed the tithe 198 166 188 WX oan00/unvERsAL MOTOWN 012721 /UG (13.95) ApgroachingiNormal
THIRD DAY ) track of this col- RED ]
@ w | ESSENTIAL 10853 (17.98) feveiation ! lection, spurs its XS99 196 176 BLF cosenmial 1053 (13.98) @ Innocencel&finstinct
' MERCYME ﬂs\ i 200 " MILEY CYRUS
180 157 138 WAR | 0/coLumBie 6505/50NY wUSIC (16.96 CD/DVD) @ 19 o 80% jump. 188 = B8 voLcvwooD 002125 (18.98) @ Bieakout
MARILYN MANSON ... 80 TOMMORELLO/BOOTS (EESSSSNNCINBSNMNNE KELLIE PICKLER ... 69 ASHERROTH . .. 143 SLIPKNOT 158 SERIES 146 RANDY TRAVIS 177 DISNEY CHANNEL ARTISTS AND SONGS . 173
MARY MARY . 80 RILEY . a7 PINK ... 32 DARWSRUCKER . ... 20 MICHAELW.SMITH .. .168 THE HANGOVER .. . .170 TWIIGHT ... .. 21 PLAYUST....... ... 82 WOWHTS2008:300F  VANNS - 91
DAVE MATTHEWS BAND 3 MOS DEF . 29 PLEASURE P ) SONIC YOUTH ... .81 HANNAH MONTANA' ™ NDW 29 . 471 THE YEAR'S TOP YEAH YEAH YEAHS . . .142
TIMMCGRAW ... ..195 JASONMRAZ . .. . .41 NEXTTONORMAL .. .188 PRINCEBRIAVALENTE . 144 SOULJA BOY TELLEM . .83 MOVIE 02 63 NOW30.. .. 30 CHRISTIAN ARTISTS AND  PETE YORN . 44
MERCYME "150  MUSHQ SOULCHILD . ..180 RAPHAEUSARDIO - 121 BRITNEY SPEARS .-..126  HIGH SCHOOL WUSICAL 3 TAKNG BACK SUNDAY. 63 CARRIE UNDERWOOD 'S5  PLAYING FOR CHANGE: HITS 97 YOUNG JEEZY . 192
METALLICA .. ....112 MITCHELMUSSO . ...58 SAVING ABEL 148 SPINALTAP .......... 32 SENOR VEAR 174 TENTHAVENUENORTH . 151  KEITH URBAN 31 SONGS AROUND THE YUSUF ... 129
METHOD MAN & REDMAN PAPA ROACH 156 RANCID ... SEAL 96 BRUCE SPRINGSTEEN. 154 MAMMA MIAL 134 THEORY OF ADEADMAN . 35 e
70 PARACHUTE . o6 RASCALFLATIS 1549 StETHER 75 STEVEMARTIN ...... 128 SLUMOOG MILLONAE ... THRD DAY 149 VANS WARPED TOUR: THE WALLFLOWERS . 137
MGMT 411 MATT NATHANSON ...140 PASSIDN PIT 164 RED. ..199  SHINEDOWN 23 GEORGE STRAIT ...... 51 S TL 93 KATE VOEGELE 147 2009 TOUR COMPILATION  DAVID WAXMAN ... 141
CHRISETTE MICHELE .38 NEWSBOYS ....... 127 KATY PERRY 56 LIONEL RICHIE 77 SAVERSUNPICKUPS . 105 SUGARLAND 28 TRUE BLOOD: MUSIC T e s i 92 KANYE WEST 102
MONTGOMERY GENTRY .. NEYO ... .........162 PHOENIX 71 RISEAGAINST .......155 FRANKSINATRA .. .132 TAYLORSWIFT ....10,46 FROM THE HBO ORIGINAL TITO EL BAMBINO™ ..193 EZYICWCCSTECEEY WOWGOSPEL2009:300F  CHARLIEWILSON .. .84
1125 NICKELBACK 16 RICKROSS ....... . .. 64 ASKYLITDRVE .. . 184 CHRIS TOMUIN ... 135 GOESSENTIALCHANTS 133  THEYEARSTOPGOSPEL  WISIN & YANDEL .. ... .49
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This week, Bob Marley & the Wailers’ “Legend” becomes the 17th
album to reach 10 million in sales since 1991, according to Nielsen
SoundScan. The set, which spends its 999th week on the Billboard
200 and Top Pop Catalog Albums combined, was first released in
1984. It has been a near-constant presence on the (atalog list (No.
5 this week) since the chart debuted in 1991, having spent 110
weeks at No. 1—the most weeks on top for any album.

56

=

zE 5 ARTIST Title

L 22 IMPRINY & NUMBER / DISTRIBUTING LABEL (PRICE)

1 38 PS5 B TOBYMAC (portable sounds)
] ISR FOREFRONT 70379 (17.98) ®

2 83 LED ZEPPELIN Mothership

SWAN SONG 313148 ATLANIIC {19.98) &

3 ,&ﬂ JOURNEY Journey’s Greatest Hits
S COLUMBIA LEGACY 85889 SONY MUSIC (18 98/12.98) #
7 840 CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits
S\ FANTASY 7* CURCORD 117 98 2 98)
4 “?I BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Martey And The Wailers
(S TUFF GONG ISLAND 548904° UME (13 98/8.98) &
GUNS N' ROSES
S B8 ciren 00171 68 (16 98)
GEORGE STRAIT

Greatest Hits.

50 Number Ones

12 a ML A NASHVILLE 000453/UMGN {25.98)
I3 08 JORN FOGERTY  The Long Road Home: The Uttimate John Fogerty-Creedence Collection
bl FANTASY 9586/CONCORD {18.98)
6 .a ABBA Gold — Greatest Hits
JRaN_POLAR/POLYDOR 517007 UME (18 98 12 98 -
9 194 NICKELBACK All The Right Reasons

ROADRUNNER 618300 {18 98) &

10 ﬁ CARRIE UNDERWOOD
BB 1 9/ARISTA NASHVILLE 71197/SMN (18.98)
Precious Memories

35 91 [LIZY ALAN JACKSON
LLILTZIIM ACR/ARISTA NASHVILLE 80281/SMN (18.98)

Lo BRAD PAISLEY
a % ARISTA NASHVILLE 63642/SMN (18.98)
1 19' KINGS OF LEON
RCA 03776 RMG {13.98)
snet SUGARLAND
H881 cnciny nasviiLe 007411/UMGN (13 98)
13 110 LINKIN PARK
MACHINE SHOP 44477+ WARNER BROS (18.98) + 1
30 } AEROSMITH Devil's Got A New Disguise: The Very Best Of Aerosmith
Eﬂm COLUMBIA D0867 SONY MUSIC (18.98
JIMMY BUFFETT  Songs You Know By Heart: Jimmy Buffett's Greatest Hit{s)
MCA 325633" /UME (13.98) || -
15 & TOM PETTY AND THE HEARTBREAKERS Greatest Hits
' GEFFEN 0101;7"JME (13.98)
19 115 MICHAEL JACKSON
MJJ/EPIC 88998/SONY MUSIC (18.98/12.98)

Some Hearts

Time Well Wasted

Because Of The Times

16 Enjoy The Ride

Minutes To M|dn|ght-

Number Ones

31 [gg| ROBERT PLANT / ALISON KRAUSS Raising Sand
L ROUNDER 619075 (18.98)
14 106 PARAMORE RIOT!

FUELED BY RAMEN 153612~ AG (13.98)

s g ORIGINAL BROADWAY ‘CAST RECORDING Jersey Boys
@ RHIND 73271 (18 98)
21 227 MICHAEL BUBLE t's Time

143 REPRISE 48041 WARNER BROS (18 98) @
=y FLEETWOOD MAC
ﬂ WARNER BROS 25801 (18 98)
AC,DC
20 84 trl(.l'.FGACV 80207 /SONY MU&i(jL%) ®
o THE BEATLES
;@ﬂ APPLE 29325 CAPITOL (18 98/12.98)
MICHAEL BUBLE
2 *238i REPRISE 48376 WARNER BROS. (18.98)
*li ORIGINAL BROADWAY CAST RECORDING

22 Greatest Hits

Back In Black

¢ 4 B3 N NN

18

Michael Buble

- Wicked
DECCA BROADWAY 000 1682/DECCA (18.98)

FLEETWOOD MAC
WARNER BROS 3010 (18.98)
ang MICHAEL BUBLE
38 % 143 REPRISE 100313 WARNER BROS. (18 98)
PINK FLOYD
2% ‘GBOjAPIT()L 46001* (18 98/10 98)
4» KINGS OF LEON
& g_ RCA b4543 AIMG 111 98) . )
23 758 BOB SEGER & THE SILVER BULLET BAND  Greatest Hits
CAPTOL I 16 98)

- e =
32 292 KENNY CHESNEY
el

Rumours

Call Me Irresponsible

Dark Side Of The Moon

Aha Shake Heartbreak

Greatest Hits
B BNA 67976/SMN (18 96412 98)
METALLICA

ELEKTRA 61113° AG (18.98)

STEVIE WONDER
} UNIVERSAL MOTOWN'UTY 066164/UME (18 98)

25 893 Mefallica

The Definitive Collection

24 {299 JIMI HENDRIX Experience Hendrix: The Best Of Jimi Hendnx
E__ EXPERIENCE HENDRIX 111671* UME {18 98/12 98)

LIONEL RICHIE
UNIVERSAL MOTOWN'UTY 068140/UME (18.98)

. GARTH BROOKS
2 8  PEARL 213 125 9% C3/DVD)

soa ELVIS PRESLEY
42 @!‘ RCA 68079* SUNY MUSIC (19.98/12.98)

PEARL JAM Ten
41 898 ;o roncy s9816° /50N MUSIC (19.98) ¥

- THE STEVE MILLER BAND
CAPITAL 461017 (11 98
48 'n KORN
5 | IMMIIRTAL EPIC 92700 SONY MUSIC {18.98 CD/OVD) +
TRACE ADKINS
CAPITOL NASHVILLE 76927 (18 98)

TF American Man: Greatest Hits Volume |l
7 STEVEN CURTIS CHAPMAN

The Definitive Collection

The Ultimate Hits

Elvis: 30 #1 Hits

Greatest Hits 1974-78

" Greatest Hits Vol. |

This Moment

% 2 |_SPARROW 86393 (1798)
4 Bt KEITH URBAN Greatest Hits
BB CAPITOL NASHVILLE 34713 (18 98) '+
EVANESCENCE Fallen
36 276_ WIND-UP 13063 (18 98) -
BON JOVI Cross Road

MERCURY 526013 UME (18.98/11.98)

é MIRANDA LAMBERT
COLUMBIA {(NASHVILLE) 749

43 ;1 Crazy Ex-Girlfriend

Go to www.billboard.biz for complete chart data
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' TOP DIGITAL"

00
° WEEK

Y-1- X

11

12

22

&
LAURA IZIBOR
ATLANTIC AG
'a CHICKENFOOT Chickenfoot 4
REDLINE
5

2

20 7 ZAC BROWN BAND

23 5 PHOENIX

DAVID GARRETT
DECCA 012872/UNIVERSAL CLASSICS GRD_UP

=l
§ ARTIST Title

S IMPRINT / DISTRIBUTING LABEL

JONAS BROTHERS  Lines, Vines And Trying Times
HOLLYWOOD
1 THE BLACK EYED PEAS
INTERSCOPE /IGA
2 ﬁ DAVE MATTHEWS BAND Big Whiskey And The GrooGrux King 5
BAMA RAGS‘BCA /RMG +

%]
=
i)
I
=

The END. 4

~N

{

PETE YORN Back & Fourth 44
COLUMBIA SONYMUSIC
. KINGS OF LEON Onfy By The Night
RCA RMG i *
INCUBUS Monuments And Melodies 5
IMMORTAL EPIC /SONY MUSIC |
7 | LADY GAGA The Fame g -i
B STREAMLINE KONLIVE/CHERRY [REE/INTERSCOPE /IGA |
6 EMINEM Relapse 4
WEB/SHADY AFTERMATH/IN1ERSCOPE /IGA I
TOM MORELLO/BOOTS RILEY Street Sweeper Social Club 37 ‘gl
SSSC ILG el ——— = — 5=
GEORGE HARRISON Let [t Roll Sangs By George Harrison 2
DARK HORSE/APPLE /CAPITOL h
: SOUNDTRACK Twilight 4 E
B SUMMIT/CHOP SHOP/ATLANTIC ‘AG L3
3 g MOS DEF The Ecstatic g9 8
\._DOWNTOWN
TAYLOR SWIFT Fearless
iy | BIG MACHINE + i) ==

JOHN FOGERTY  The Long Road Home: The Uttimate John Fogerty-Creedence Calecton _ @
FANTASY CONGORD ]
GREEN DAY

P9 REPRISE_WARNER BROS

21st Century Breakdown 9 .

Let The Truth Be Told 27

8
4

MICHAEL BUBLE Michael Buble Meets Madison Square Garden 14
143 REPRISE /WARNER BROS. +
VARIOUS ARTISTS
MILAN
16 THE FRAY

EPIC /SDNY MUSIC @

i ‘il DIRTY PROJECTORS
8§ DOMING

99 Essential Chants 133

The Fray 4q -

Bitte Orca 95

The Foundation 12 _.
ROAR/BIG PICTURE/HOME GROWN/ATLANTIC /AG

14 i SOUNDTRACK
NEW LINE

The Hangover 170

Waolfgang Amadeus Phaenix 7
LOYAUTE GLASSNOTE

2 NICKELBACK
8 ﬂ ROADRUNNER

Dark Horse 16

i =2
5E S ARTIST Title R £
<= =F IMPRINT / OISTRIBUTING LABEL =% &

INCUBUS Monuments And Melodies g
AAAAA IMMORTAL/EPIC 45317/SONYMUSIC
JONAS BROTHERS Lines. Vines And Trying Times 4
1 HOLLYWOOD 002820 o
MICHAEL BUBLE Michael Buble Meets Madison Square Garden 14
143/REPRISE 517750/ WARNER BROS. & - | ]
1 '3 DAVE MATTHEWS BAND Big Whiskey And The GrooGrux King 3
BAMA RAGS/RCA 48712°/RMG + i
3 b GREEN DAY 21st Century Breakdown 9
W8 REPRICE 517153 WARNER BROS . X
GEORGE HARRISON Let It Roll Songs By George Harrison 24
| DARK HORSE/APPLE B5019/CAPITOL -
6 CHICKENFOOT Chickenfoot 7
] REDLINE 20091°
2 2 THE BLACK EYED PEAS The EN.D. 2
| INTERSCOPE 012887/1GA
"% VARIOUS ARTISTS Playing For Change: Songs Around The Worid |
5 '-i‘ HEAR 31130 + g I
8 s ERIC CLAPTON AND STEVE WINWOOD Live from Madison Square Garden 48
WINCRAFT/DUCK REPRISE 517584/ WARNER BROS
1 i ELVIS COSTELLO Secret, Profane & Sugarcane 13
B HEAR 31280 -
13 10 STEVE MARTIN The Crow: New Songs For The Five-String Banjo 128
10 SHARE 610647 ROUNOER 1
BROKENCYDE )'m Not A Fan But The Kids Like It 86 Rl
BREAKSILENCE 123 e

12 !"BOB DYLAN
E COLUMBIA 43893° SONY MUSIC &

Together Through Lite 5

9 ~ EMINEM Relapse 4
| WEB SHADY, AFTERMATH/INTERSCOPE 012863°/1GA
SPINAL TAP Back From The Dead 52

THE LABEL INDUSTRY 10196 +
ORIGINAL BROADWAY CAST RECORDING
GHOSTLIGH] SH-K-BOOM 84433/RAZOR & TIE

CAST RECORDING
REPRISE 517635/WARNER BROS

Next To Normal 4gq b .
L

Chess: In Cancert 400

m NANUEL BARRUECO PLACIDO DOMINGO PHILHARNONIA ORCHESTRA oo Covcerto De e __

EM) CLASSICS 56175/BLG

David Garreft 116
Only By The Night 44 i

Quiet Nights 61

25 g KINGS OF LEON
I RCA 32712 RMG i
DIANA KRALL
19 12 VERVE 012433/vG

= "DAVID FOSTER Hit Man- David Foster & Friends i
@ 143 REPRISE 511933/WARNER BROS 197 B8

24

= TAYLOR SWIFT
@ BIG MACHINE 0200 +

SOUNDTRACK Twilight 5y B3
SUMMIT CHOP SHOP ATLANTIC 515823 '/AG @

17 28
Fearless 49 I"

WwWWW. americanradiohistorv.com

EXOLUSIVE
CHARTS FROM
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ALTERNATIVE KINGS

KINGS OF LEON

mer No. 1s—“Use Somebody” (No. 4) und “Sex on Fire”

achieve this feat are Foo Fighters (May 10, 2008), Linkin

Jast band is the only act to turn the hat trick with more
than one set of songs: U2 pulled off the feat Dec. 10, 1988;
Jan. 4,1992; and Feb. 1. 1992.

A -

-{®):

d

5525 TITLE

=3 35 ARTIST (IMPRINT / PROMOTION LABEL)
W SOUND OF MADNESS

RS SHINEDOWN (ATLANTIC)
3 5 NEW DIVIDE

LINKIN PARK (MACHINE SHOP/WARNER BROS )
THE NIGHT
DISTURBED (REPRISE)
DROWNING (FACE DOWN)
SAVING ABEL (SKIDDCO VIRGIN:CAPITOL)
CHAMPAGNE
CAVD (REPRISE)
SCARLET LETTERS
MUDVAYNE (EPIC)
WHISKEY HANGOVER
GODSMACK (UNIVERSAL REPUBLIC)

I GET OFF

2 2

4 15

5 10

7 15

2 2

8 12 \iestonn (ATLANI(C)

12 6 BURN IT TO THE GROUND
NICKELBACK (ROADRUNNER/RRP)

6 10 KNOW YOUR ENEMY
GREEN DAY (REPRISE)

10 7 ALL NIGHTMARE LONG
METALLICA (WARNER BROS.)

8 17 CARELESS WHISPER

SEETHER (WIND-UP)

13 15 SEASONS
THE VEER UNION (UNIVERSAL MOTOWN)

16 9 AIN'T NO REST FOR THE WICKED a
CAGE THE ELEPHANT (DSP,JIVE/JLG)
1 23 LIFELINE

PAPA ROACH (DGC/INTERSCOPE)

=
2§ 8 TTLE

<32 TZ  ARTIST (MPRINT/ DISTRIBUTING LABEL}

13 BIG WHISKEY AND THE GROOGRUX KING

DAVE MATTHEWS BAND (BAMA RAGS/RCA/RMG
=1 MONUMENTS AND MELODIES
INCUBUS (IMMORTAL EPIC/SONY MUSIC)
P8 183 CHICKENFOOT

CHICKENFOOT (REOLINE)
g 21ST CENTURY BREAKDOWN
GREEN DAY (REPRISE WARNER BROS )
ONLY BY THE NIGHT
KINGS OF LEON (RCA/RMG)
DARK HORSE
_ NICKELBACK (ROADRUNNER)
TWILIGHT
SOUNDTRACK {SUMMIT CHOP SHOP ATLANTIC/AG)
THE SOUND OF MADNESS
_ SHINEDOWN (ATLANTIC AG) —_
LET IT ROLL: SONGS BY GEORGE HARRISON
GEDRGE HARRISON (0ARK HORSE/APPLE CAPITOL)
SECRET, PROFANE & SUGARCANE
ELVIS COSTELLO (HEAR
SCARS & SOUVENIRS
THEORY OF A DEADMAN (1111 ROADRUNNER
STREET SWEEPER SOCIAL CLUB
TOM MORELLO/BOOTS RILEY (SSSCILG)
WE SING. WE DANCE. WE STEAL THINGS.
JASON MRAZ (ATLANTIC AG)
21 g TVTOGETHER THROUGH LIFE
BOB DYLAN {COLUMBIA/SONY MUSIC)

THE FRAY
THE FRAY (EPIC SONY MUSIC)

5 3

6 33

8 32

More charts. Deeper charts. Go to billboard.biz/charts to
find Billboard’s complete menu of more than 180
charts—albums, singles, digital, mobile, and more—
refreshed every Thursday.

Kings of L.eon become the
fifth act in the 20-year his-
tory of the Alternative
chart to land three songs
simultaneously in the
chart’s top 20. This week,
“Notion” vaults 25-20,
where it joins a pairof for-

0. 16)—within the chart’s upper half.
The quartet is in good company. The other four acts to

rk (Nov. 3, 2007), R.E.M. (Dec. 10, 1988) and U2. The

Anthony Colombo

-
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AIRPLAY SALES DATA
MONITORED 8Y COMPILED BY

niclsen

niclsen
BDS SoundScan

rock, gospel, smooth jazz

tin. and Christian formats,

e The Billboard Ho!

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national

g.' . = N = subset of core stores that specialize in those genres.
Wé X E;‘ TITLE g ou E2 TITLE s TITLE @ Albums with the greatest sales gains this week.
= 23 ARTIST (IMPRINT / PROMOTION LASEL) E=  S3 3| ARTIST (MPRINT/ PROMOTION LABEL) & ARTIST (IMPRINT / PROMOTION LABEL)
KNOCK YOU DOWN THEN STRANGE ¢ W_here include‘d, this awar_d !ndicates the title
o 0 e LSO FAT, AN WEST 8 KE 10 NTERSCOPE 28 | 21 2 o baisiey (ARISTA NASHVILLE) REBA (STARSTRUCK/VALORY) m %2 with the chart's largest unit increase.
2 15 BOOM BOOM POW 27 2 GIVES YOU HELL 13 SUGAR Where included, this award indicates the titie with
b THE BLACK EYED PEAS (WILL.| AM/INTERSCOPE) THE ALL-AMERICAN REJECTS (D0GHOUSE/DGC/INTERSCOPE) FLO RIDA FEAT. WYNTER (POE BOY/ATLANTIC) the chart’s biggest percentage growth.
o 11 BIRTHDAY SEX 28 20 22 RIGHT ROUND 16 |T HAPPENS m Indicates album entered top 100 of The Billboard 200°
JEREMIH (MICK SCHULTZ/DEF JAM/IDIMG) FLO RIDA (POE BOY/ATLANTIC SUGARLAND (MERCURY NASHVILLE and has been removed from Heatseekers chart.
° 7 BEST | EVER HAD 29 28 13 KISS A GIRL USE SOMEBODY
DRAKE (BRYANT FROZLN MOMENTS/HIP HOP SINCE 1978) KEITH URBAN (CAPITOL NASHVILLE) KINGS DF LEDN (RCA RMG) PRICING/CONFIGURATION/AVAILABILITY
T — S — CD/Cassette prices are suggested list or equivalent prices, which
1 | KNOW YOU WANT ME (CALLE OCHO) @ | GOTTA FEELING BOOTS ON > 1 . Ll | g
i 6 pirguLs (uiras) 4 THE BLAGK EYED PEAS (INTERSCOPE) RANDY HOUSER (UNIVERSAL SOUTH) aelproiscteciiomiwholesalelpricesSDlatter{pricelindicateslabury
- - u — only available on DualDisc. CD/DVD after price indicates CD/DVD.
] & 15 HALO 31 18 23 MY LIFE WOULD SUCK WITHOUT YOU NO SURPRISE combo only available. D DualDisc available. # CD/DVD combo
BEYONCE (MUSIC WORLD COLUMBIE)_ KELLY CLARKSON (1% RUL RMG o DAUGHTRY R & RMG) - available. * indicates vinyl LP is available. Pricing and viny! LP avail-
i THE CLIMB F YOUR ability are not included on all charts. EX after catalog number indi-
16 e IF TODAY WAS LAST DAY LAST CHANCE CAl r
MILEY CYRUS (WALT DISNEY/HOLLYWOOD) NICKELBACK (ROADRUNER RRP) GINUWINE (NOTIFI/ASYLUM/ WARNER BROS.) cates title is exclusive to one account or has limited distribution.
o 6 LOVEGAME @ 32 i1 RUN TO YOU 13 TURN MY SWAG ON
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) LADY ANTEBELLUM (CAPITOL NASHVILLE) SOULJA BOY TELLEM ( OLLIPARK/INTERSCOPE)
1 7.9 22 BLAME IT 34 30 DEAD AND GONE SWAG SURFIN’ SONG CHARTS )
G @& _JAMIE FOXX FEAT T-PAIN (J/RMG) | T.L FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) FAST LIFE YUNGSTAZ (FL.Y) (MUSIC LINE/IDJMG) See legends on respective chart pages for the Billboard Hot 100
E e 47 SECOND CHANCE o I BOYFRIEND #2 NEW DIVIDE and[otREB/HiRzHORISeNgS!
SHINEQOWN (ATLANTIC) PLEASURE P (ATLANTIC) LINKIN PARK (MACHINE SHOP/WARNER BR
S OKER ;:ACE o d e R BRO RADIO AIRPLAY CHARTS
1" 20 @ 46 EGO N @ 64 2 YOU'RE ERK . Hot 100 Airplay, Rock Songs, Hot Country Songs, Hot Rap
_ LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/IN TERSCOPE) BEYONCE (MUSIC WORLD/COLUMBIA) \ NEW BOYZ (ASYLUM WARNER BROS) Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
e EVERY GIRL @ 18 PEOPLE ARE CRAZY 62 8 BEST DAYS OF YOUR LIFE are compiled from a national sample of data supplied by Nielsen.
_ YOUNG MONEY YOUNG MONEV/CASH MONEY/UNIVERSAL MCTOWN BILLY CURRINGTON (MERCURY NASHVILLE) KELLIE PICKLER (19 8,74 Broadcast Data Systems. Charts are ranked by numl:_)er of gross
DON'T TRUST ME GOODBYE _HALL_E EERRY (SH E'S FINE) |mpres_5|ons, gompqted by cross-ref_erencing exact times of air-
@ 11 3063 (PHOTO (IMISH ATLANTIC/RRP a0 KRISTINIA DEBARGE (SODAPDP/SLAND 1DJ16) B3 54 B\ mRCANE CHRIS FEAT SUPERSTARR (7010 GROUNDS/AMG (2 i gt NIy e (e, ey L7 A, AGTR
—— —_— Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,
14 21 DAY'N' NITE 39 33 KISS ME THRU THE PHONE @ 72 o BATTLEFIELD Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
KID CUOI (DREAM ON.G.0.0 D /UNIVERSAL MOTOWN) SOULJA BOY TELLEM FEAT. SAMMIE (COLLIPARK/NTERSCOPE) JORDIN SPARKS (19/JivE/JLG) B Hot Christian AC Songs, Hot Gospel Songs. Hot Dance Airplay,
G 7 FIRE BURNING a0 37 34 JUST DANCE ;1 LIVING FOR THE NIGHT and Smooth Jazz Songs are ranked by total detections.
SEAN KINGSTON (BELUGA HEIGHTS/EPIC) LADY GAGA FEAT COLRY 0 DONIS (STR KONLIVE/CH EANTERSCOPE 2 = GEORGE STRAIT (MCA NASHVILLE) @ Songs showlqg an Increase in audience (or detections)
- P YOU FOUND ME @ e | NEED A GIRL ™ o . ON THE OCEAN over the previous week, regardiess of chart movement.
THE FRAY (EPIC) - TREY SONGZ (SONG BOOK/ATLANIIC) K'JON iUP&UP DEH TYME/UNIVERSAL REPUBLIC m Where included, this award indicates the title
G g YOU BELONG WITH ME @ 43 7 ALRIGHT ‘67 &5 17 SOBEAUTIFUL withithelchartislargestlairplaylincrease:
Z _TAYLOR SWIFT (BIG MACHINE) - ] DARIUS RUCKER (CAPITOL NASHVILLE) ) MUSIQ SOULCHILD (ATLANTIC)
WAKING UP IN VEGAS @ LOST YOU ANYWAY NOT MEANT TO BE RECURRENIGROBES)
@ 6 ary pemay (capiTOL) 42 TOBY KEITH (SHU DOG NASHVILLE) o7 98 4 TEORY OF A QEADMAN (504/R0ADRUNNER/RRP) iﬁl?;yaéi;ir:;"nfgl::‘r’]r:ot‘:fyaa"f'gr’az'g Hz;lg‘g:;‘ﬁe'gl‘lgggrd
——— = —— T —— e —_—— r a Wi
@ 9 PLEASE DON'T LEAVE ME @ 51 WETTER (CALLING YOU DADDY) B9 5 15 ONE IN EVERY CROWD Hot 100 and if ranking below No. 50. Songs are removed from
_PINK {LAFACE JLG) TWISTA (GET MUNEY LANG CAPITOL) MDNTGOMERY GENTRY (COLUMBIA (NASHVILLE)) Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No.
@ 10 | DO NOT HOOK UP 50 SUMMER NIGHTS 69 3 I'LL JUST HOLD ON 50. Songs are removed from Hot Country Songs after 20 weeks
KELLY CLARKSON (19 RCA/RME) RASCAL FLATTS LYRI. STREET) BLAKE SHELTON (WARNER BROS. (NASHVILLE)/WRN) if ranking below No. 10 in detections or audience, provided that
_ - — they are not still gaining enough audience points to buliet or if
b 40 TLA(V)LL/RE smﬁrTTO(aﬁ;YMA HINE @ 49 ;Tr:fnmﬁ!zﬁ LISLTV;’:Vf«\Ep&F;SEHE:AONEV UNIVERSAL MOTOWN) @ ol m;ﬂﬁ;ﬁﬁm&m BROS. (NASHVILLE)/WRN) they rank below No. 10 and post a third consecutive week of
= — = 2 - - . audience decline, regardless of total chart weeks. Songs are
@ 1 WHATEVER IT IS a7 4 IF U SEEK AMY 72 67 23 IT'S AMERICA removed from Mainstream Top 40, Rock Songs, Mainstream
! ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE) BRITNEY SPEARS (JIVE JLG) RODNEY ATKINS (CURE) R&B/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
14 SIDEWAYS a8 44 SISSY'S SONG 2 CAUSA Y EFECTO charts after 20 weeks if ranking below No. 20. Descending
4 DIERKS BENTLEY (CAPITOL NASHVILLE) ALAN JACKSON (ARISTA NASHVILLE) & PAULINA RUBIO (UNIVERSAL MUSIC LAT(NG) 52”9523'6 'eTOerd fLC?m ‘t’;dlu" Cﬁnt%nr:?traryzgnd A:“!: TOFL_“O
— Gl € =N
24 19 OUT LAST NIGHT @ 53 7 PRETTY WINGS @ 74 7 SMALL TOWN USA Below o 10r or aiter 55 weoks if ranking below No.5. |
_KENNY CHESNEY (BNA) MAXWELL {COLUMBIA) _JUSTIN MOORE (VALORY Descending songs are removed from the Adult R&B, Christian
25 42 I'M YOURS @ 57 5 HER DIAMONDS 75 2 BAREFOOT AND CRAZY Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
. JASON MRAZ (ATLANTIC/RRP) ROB THOMAS (EMBLEM/ATLANTIC) : JACK INGRAM (BIG MACHINE Songs, Hot Dance Airplay and Smooth Jazz Songs charts after

20 weeks and if ranking below No. 15.

CONFIGURATIONS

® CD single available. ® Digital Download available. ) DVD
single available. @ Vinyl Maxi-Single available. @ Vinyl single
available. @ CD Maxi-Single availabie. Configurations are not
included on all singles charts.

oF 5 el 3 B _BE ; HITPREDICTOR
gz Inlr‘ll'er%wmm/ PROMOTION LABEL) 5 “‘éﬁ @g ‘ArRIT‘II'SLTEIMPRINT / PROMOTION LABEL) E BE Loz I;;crsl-rEIMPmm PROMOTION LABEL) g indieatestiticleamedyditaredictonstatugin thatlpanticuiar
== = ey = '3 53 Fo { . ey format based on research data provided by Promosquad.
2 | GOTTA FEELING i 25 PLEASE DON'T LEAVE ME 53 31 YOU FOUND ME 2] Songs are tested online by Promosquad using multiple listens
i THE BLACK EYED PEAS (INTERSCOPE) PINK (LAFACL ILG) THE FRAY (EPIC) and a naéionwide samp(;e of c?rgfullyl prff_)file mt:‘sic cor[\)- "
12 BOOM BOOM POW 27 27 19 RIGHT ROUND a8 52 44 33 GIVES YOU HELL I B B S D s o g o
THE BLACK EYED PEAS (WILL.| AM/INTERSCOPE) FLO RIDA PCI BOY ATLANTIC) THE ALL-AMERICAN REJECTS (0DGHOUSE/DGL/INT E) or more for country) are judged to have Hit Potential;
2 BEST | EVER HAD 28 24 17 ALL THE ABOVE ® NOT MEANT TO BE although that benchmark number can fluctuate per format
B DRAKE (BRYANT/FROZEN MOMENT/HIP HOP SINCE 1978) MAINO FEAT. T-PAIN (HUSTLE HARO/ATLANTIC) = 9 THEORY OF A DEADMAN (504 ROAORUNNER. RRP) ?g:;‘: \?vri]t;h:itsgg?gr:riaolf cac‘)’ran":‘g'net;‘;sé%lrs°;naé' ;“gr':“‘fisn
2 ; FIRE BURNING 29 21 15 TURN MY SWAG ON g2 7 SIDEWAYS hitpredictor.com. ' ' ’
o SEAN KINGSTON (BELUGA HEIGHTS/EPIC) SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE) E DIERKS BENTLEY (CAPITOL NASHVILLE)
8 LOVEGAME THAT'S NOT MY NAM o
;EE 6 o o (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE @ 30 THE TING TINGS (COLUMBIA ) ® 85 39 % ;(U\IJSSBOMEELIHrgP _ PIT’O:‘NEE’ COPE) O fiNCE CLuB SoNGs
A I E/CHERRYT f N (C ) A LL "EM FEAT. SAMMIE (COLLIPARK INTEF E) Compiled from a national sample of reports from club DJs.
e 17 | KNOW YOU WANT ME (CALLE OCHO) @ 3% 5 HER DIAMONDS 60 2 SUMMER NIGHTS @ Tities with the greatest club play increase over the previous week.
g‘%g PITBULL (ULTRA) 4 ROB THOMAS (EMBLEM/ATLANTIC) _ RASCAL FLATTS (LYRIC STREET) X L B " 3 5 5
ot KNOCK YOU DOWN JUST DANCE ELLING SLOWLY This award indicates the tme,Acurrenly below tl etop Ogn on
8w "
t'ég" B KERI HILSON FEAT KANYE WEST & NE-YO (MOSLEY/ZONE 4/NTERSCOPE) 32 28 49 LADY GAGA FEAT. COLRBY 0 DONIS (STREAMLINE/KONLIVE/IN G it THE FRAMES (PLATEAU/ANTI-/EPITAPH) the chart the week before, with the largest inc in points.
2= WAKING UP IN VEGAS BLAME IT COME ON GET HIGHER
. 8
\E‘c%,? KSATEVCsz[;CACPEOAL‘NCE - 33 2B 2V e roxx FeaT T-PAlNéJ RMG) 88 54 ¥ MATT NATHANSON (VANGUARD:CAPITOL L AWARD CERT. | EVELS
88= WHATEVER IT | PARANOID
5]
g 23 SmEoowN (ATLANTIC) o @ 36 ZAC BROWN BAND HOML GROWN. ATLANTIC/BIG PICTURE) o RN JONAS BROTHERS (HOLLYWOOD) ALBUM CHARTS I
P09 — —_— _— ® Recording Industry Assn. Of America (RIAA) certification for
G50 5 EVERY GIRL @ 37 BEST DAYS OF YOUR LIFE @ _ , IMMA BE net shipment of 500,000 albums (Gold). 8 RIAA certification for
w53 YOUNG MONEY (Y 5ING MONEY/CAS!" MONEY/UNIVERSAL MOTOWN) KELLIE PICKLER (19 BNA) THE BLACK EYEQ PEAS (INTERSCOPE) net shipment of 1 million units (Platinum). @ RIAA certification
g o AT EACKIENE O CR ST IS
c:‘”:' ¥ B BIRTHDAY SEX B I'M ON A BOAT =N 2 MAKE HER SAY for net shlpmgnt of 10 million units (Diamond). Numeral within
égﬂ% JEREMIH (MILK SCHULTZ/OEF JAM/IDIMG) THE LONELY ISLAND FEAT, T-PAIN (UNIVERSAL REPUBLIC D CUOIFEAT KANYE WEST & COMMON % 44 Y oW IP'B"IHLF"" fg' D'Zmo?d Sv?zol Igldlcaées a'b‘{m's mu"'jpla:!num "
29 ER FACH aa T = . evel. For boxed sets, and double albums with a running time of
Beo 2 S%M?fofmmwm ERRYTREE/INTERSCOPE) @ L :RTOEP’I\\IISLEV (ARISTA NASHVILLE o e E)UOHNEV‘I'C?)‘LIIJ(I\)ABPIA?EE&LI'EVIN U G 67 e (0 (I R D A i 7 G0y
B = . Sl ) —— JOURNEY AGY) ber of discs and/or tapes.  Certification for net shipments of
&0 34 DON'T TRUST ME W @ 4 NO SURPRISE @ _ , EGO 100,000 units (Qro). || Certification of 200,000 units (Platino).
T é"v 30H!3 (PHOTO FINISH/ATLANTIC, ﬂ s DAUGHTRY (19/RCA/RMG) BEYONCE (MUSIC WOELD COLUMBIA) z) Certification of 400,000 units (Multi-Platino).
353 g GOODBYE 38 133 g !DONOTHOOK UP 6a 13 10 WE MADE YOU
; oz KRISTINIA DEBARGE (SODAPOP/ISLAND/IDJMG, ) . KELLY CLARKSON (18/RCA/RMG) B EMINEM (WEB, SHADY/AFTERMATH INTERSCOPE) SINGLES CHARTS
9% g YOU BELONG WITH ME 3 DAMNED IF 1 DO YA (DAMNED iF I DON'T) es 51 § KISS AGIRL ® RIAA certification for 500,000 paid downloads (Gold).
055 TAYLOR SWIFT (BIG MACHINE) - ALL TIME LOW (HOPELESS) KEITH URBAN (CAPITOL NASHVILLE HRIAA ce{tlﬁlcat»on_ for 1 million paid downioads (Platmuml).
g 3 o = Numeral within platinum symbol indicates song’s multipiatinum level
0 HALO G PEOPLE ARE CRAZY ECHO ifi 7 i ’
<8c 16 RIAA f h t of S00,000 I Gold).
5 53 1 2 BEYONCE (MUSIC WORLD/COLUMBIA) - 1 bl BILLY CURRINGTON (MERCURY NASHVILLE) o0 48 47 GORILLA ZOE (BLOCK BAD BOY SOUTH/ATLANTIC) certification fonetishipmentiol singles (Gold)
= @
527 17 13 19 USE SOMEBODY e _  NEVER SAY NEVER % _ 1 HOTEL ROOM SERVICE MUSIC VIDEO SALES CHARTS
8¢ KINGS DRICEONTTROATRMG), THE FRAY (EPIC) PITBULL (MR 305 FilLU GROUNDS JAMG) ® RIAA gold certification for met shipment of 25,000 units for
288 18 15 16 THE CLIMB 43 34 10 KNOW YOUR ENEMY 65 20 SHE'S COUNTRY ® video singles. _ RIAA gold certification for net shipment of
e MILEY CYRUS (WAL DISNEY/HOLLYWDOD GREEN DAY (REPRISE) : JASON ALDEAN 1BR UKEN BOW) 50,000 units for shortform or longform videos. B RIAA platinum
514 DAY 'N* NITE I RUN TO YOU WANTED certification for net shipment of 50,000 units for video singles.
H N ) pLns A
i 2 U490 16 21\ clnt (DREAM 0V/G.0.0.0./UNIVERSAL HOTOWN) 43 U 0¥ ANTEBELLUM (GAPITOL NASHVILLE) 169 2 JESSIE JAMES (VERCURY/IDIMG shgr't’?gn‘r"'ac:r"}g':g?gxr"fff;é%'; f:Lf:’;i;%;?\%%?giﬁz'f:sf)‘l’r'nbol
523 IF TODAY WAS YOUR LAST DAY GOOD GIRLS GO BAD CHICKEN FRIED o ) iplatinum
20 12 55 3 = g [ | indicates song’s multiplatinum level.
%2 ) NICKELBACK (ROADRUNNER/RRP) COBRA STARSHIP FEAT. LBCGHTON MEESTER (DECAYDUHCEFUELED BY RANSHATLATIGRRP) ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE
G
o5% @ 31 5 BATTLEFIELD a6 47 41 LOVE STORY 0 _ 1 BIG GREEN TRACTOR DVD SALES/VHS SALES/VIDEO RENTALS
EI{E JORDIN SPARKS (19/4IVE/JLG) TAYLOR SWIFT (BIG MACHINE) JASON ALDEAN (BROKEN BOW) ® RIAA gold certification for net shipment of 50,000 units or $1 mil-
g & @ NEW DIVIDE I'M YOURS = SHOW ME WHAT I'M LOOKING FOR lion in sales at suggested retaii price. Bl RIAA platinum certification
E §§ 26 5 |k Park (MACHINE SHOP/WARNER BROS ) 47 46 62 | conmmaz (ATLANTIC/RRP) a8 A2 70 8 Conounausr (ATLANTIC) fOFCfIES’gug‘gg%O “fr‘t'trs °'t_52 'f““"°" in sales at zig?f;;egggtsg,ts
"P i - price. certitication for a minimum sal f il
g 5w @ =k [ NYEall.aj VREAS%LﬂEE\ZKR E @ = FLY WITH ME ® =1tk ALWAYS STRAPPED " or a dollar volume of $9 million at retail for theatrically released pro-
SE?: O / GA NERIEROS)) JONAS BROTHERS (HOLLYWOCD) BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) grams; or of at least 25,000 units and $1 million at suggested retail
I48® a OUT LAST NIGHT _ ALRIGHT ; SEX ON FIRE for non-theatrical titles. | IRMA platinum certification for a minimum
s8¢ i e KENNY CHESNEY (BNA) DARIUS RUCKER (CAPITOL NASHVILLE) 74 58 23 |55 oF LEON (ROA/RNG sale of 250,000 units or a dollar volume of $18 million at retait for
e ( ] theatrically released d of at feast 50,000 units and $2
oud SUGAR B 1.2.3. 4 WORLD WAR 111 eatrically released programs, and of at least 50, units an
-5 1} L} e y | . -
%é? 25 1B 4 e FEAT WYNTER (POE BOY, ATLANTIC) ® 50 45 22 o Wi s (HOLLYWOOD) t BURE 075 eromiins (HOLLYWOOD) million at suggested retail for non-theatrical titles.
88 =
Data for week of JULY 4, 2009 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 59
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AIRPLAY
MONITOSED BY

Billbeard.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL) ."| unﬂ (IMPRINT / PROMOTION LABEL) %

:' TIMPRINT / PROMOTION LABEL) I
1 BOOM BOOM POW | 1 3 NEW DIVIDE J 0 2 5 NEW DIVIDE !
teia THE BLACK EYED PEAS (WILL. AM/INTERSCOPE) | B  SWIFT (B | LINKIN PARK (MACHINE SHOP/WARNER BROS.) zwxs LINKIN PARK (MACHINE SHOP/WARNER BROS.) i
HALO "4 3 USE SOMEBODY | 45 PANIC SWITCH
. = BEYONCE {MUSIC WORLO/COLUMBIA) ~ KINGS OF LEON (RCA/RMG) = __SILVERSUN PICKUPS (DANGERBIRD)

KNOW YOUR ENEMY AIN'T NO REST FOR THE WICKED

DON'T TRUST ME . 41 WHAT ABOUT NOW ' .
30H!13 (PHOTO FINISH/ATLANTIC/RRP) 1 BAUGHTRY (RCA/RMG) w il GREEN DAY (REPRISE) CAGE THE ELEPHANT (DSP/JIVE/ILG)

2, SECOND CHANCE I'M YOURS PANIC SWITCH - USE SOMEBODY

"= SHINEDOWN (ATLANTIC) JASDN MRAZ (ATLANTIC/RRP) 3 SILVERSUN PICKUPS (DANGERBIRO) KINGS OF LEON (RCA/RMG
BETTER IN TIME m SOUND OF MADNESS KNOW YOUR ENEMY
LEONA LEWIS (SYCO/J/RMG) SHINEDOWN (ATLANTIC) GREEN DAY (REPRISE)

1 KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)

| THE CLIMB VIVA LA VIDA 7 3 AIN'T NO REST FOR THE WICKED T 5' FEEL GOOD DRAG
: ] F MILEY CYRUS (WALT DISNEY/HOLLYWOOO) COLDPLAY (CAPITOL) 5 _CAGE THE ELEPHANT (DSP/JIVE/JLG) ANBERLIN (UNIVERSAL REPUBLIC)

LOVEGAME LOVE REMAINS THE SAME . CARELESS WHISPER

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) GAVIN ROSSDALE (INTERSCOPE) SEETHER (WIND-UP)

_é " - 1 DO NOT HOOK UP
SO e coankson (19/RCA/RMG)

m WAKING UP IN VEGAS
- KATY PERRY (CAPITOL)
2 1 PLEASE DON'T LEAVE ME
PINK (LAFACE/JLG)

POKER FACE
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)

I 14 f' - FIRE BURNING
© SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

ﬁ GOODBYE
KRISTINIA DEBARGE (SDDAPOP/ISLAND/IDJMG)

o v 1-0 "IF TODAY WAS YOUR LAST DAY
Mgt "7 T NICKELBACK (ROADRUNNER/RRP)

2 ' YOU FOUND ME

THE FRAY (EPIC)
Do

‘0 3 SECOND CHANCE
SHINEDOWN (ATLANTIC)
THE NIGHT
DISTURBED (REPRISE)
21 GUNS
u 3 GREEN DAY (REPRISE)
DROWNING (FACE DOWN)
DAVID COOK {19/RCA/RMG) | SAVING ABEL (SKIODCO/VIRGIN/CAPITOL)
1, LUCKY 13 3 FEEL GOOD DRAG
JASON MRAZ & COLBIE CAILLAT (ATLANTIC/RRP) [ ANBERLIN (UNIVERSAL REPUBLIC)
JUST GO LIFELINE
- _LIONEL RICHIE (DEF JAM/IDJMG) PAPA RDACH (DGC/INTERSCOPE)
HOT N COLD CHAMPAGNE
KATY PERRY (CAPITOL) | _CAVO (REPRISE)

5 BLACK HEART INERTIA
INCUBUS (IMMDRTAL/EPIC)
NO YOU GIRLS
FRANZ FERDINAND (DOMINO/EPIC)
7 - CARELESS WHISPER
" SEETHER (WIND-UP)

i SINK INTO ME

2 TAKING BACK SUNDAY (WARNER BROS.)
SOUND OF MADNESS

| _SHINEDOWN (ATLANTIC)
AUDIENCE OF ONE

RISE AGAINST (OGC/INTERSCOPE}

16 13 V"VE GOT FRIENDS
| i MANCHESTER ORCHESTRA (CANVASBACK/COLUMBIA)

IF YOU DON'T KNOW ME BY NOW
SEAL (143/WARNER BROS )

- COME ON GET HIGHER
MATT NATHANSON (VANGUARD/CAPITOL)

LIGHT ON

| BIRTHDAY SEX 1,2,3,4 SEX ON FIRE ﬁ] HEY YOU
| JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG) PLAIN WHITE T'S (HOLLYWDODD) KINGS OF LEONjLCA/RMG} ¥ | 311 (VOLCANO/JLG)

MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON (19/RCA/RMG) I GOOSMACK (UNIVERSAL REPUBLIC) j

HERE COMES GOODBYE SECOND CHANCE
RASCAL FLATTS (LYRIC STREET/HOLLYWOOD) SHINEQOWN (ATLANTIC)

HER DIAMONDS v4 18 3 | | DON’T CARE 2‘ 14 THE NIGHT
| ROB THOMAS (EMBLEM/ATLANTIC) = ] APOCALYPTICA FEAT. ADAM GONTIER (20-20/JIVE/JLG) [ ._DISTURBED (REPRISE)

FINALLY HOME I KIDS KIDS
MERCYME (INO/COLUMBIA} MGMT 1COLUMB|A) MGMT (COLUMBIA)Y
o 0

3w SEX ON FIRE

f ﬁll -15. BLAME IT
1[0 JAMIE FOXX FEAT. T-PAIN (J/RMG) _KINGS OF LEON (RCA/RMG)

[ GIVES YOU HELL
THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERS(EE_)

" 4= '4a RIGHT ROUND
'_1‘5_ u FLO RIDA (POE BOY/ATLANTIC)

! KNOCK YOU DOWN
KERI HILSON FEAT. KANYE WEST & NEYD (MOSLEY/ZONE 4/NTERSCOPE)

"iq oa YOU FOUND ME
9 .Ze:_ THE FRAY (EPIC)

BATTLEFIELD
: JORDIN SPARKS (19/JIVE/JLG)
% .. . | GOTTA FEELING
1‘”‘11 THE BLACK EYED PEAS (INTERSCOPE}

E IF U SEEK AMY
BRITNEY SPEARS (JIVE/JLG)
i THAT’S NOT MY NAME
i ﬂ.I' THE TING TINGS (COLUMBIA)
DAY 'N’ NITE
KID CUDs (DREAM ON/G 0.0.D /UNIVERSAL MOTOWN)
L3 YOU BELONG WITH ME
= RAINER TAYLOR SWIFT (BIG MAGHINE/UNIVERSAL REPUBLIC)
NO SURPRISE
DAUGHTRY (19/RCA/AMG)

| COME ON GET HIGHER
 MATT NATHANSON (VANGUARD/CAPITOL)

NO BOUNDARIES | BURN IT TO THE GROUND - NOTION
KRIS ALLEN (19/JIVE/JLG) NICKELBACK (ROADRUNNER/RRP) KINGS OF LEON (RCA/RMG)

IF TODAY WAS YOUR LAST DAY AUDIENCE OF ONE um HALF-TRUISM
RISE AGAINST (DGC/INTERSCOPE) THE OFFSPRING (COLUMBIA)

NICKELBACK (ROAGRUNNER/RRP)
WHERE DID | LOSE YOUR LOVE Q 3 FUNNY THE WAY IT IS 29 5 ~ YOU'RE GOING DOWN
- DAVE MATTHEWS BAND (RCA/RMG) . _SICX PUPPIES (RMR/VIRGIN/CAPITOL}

JOURNEY (NOMOTA)
SOMETIME AROUND MIDNIGHT m HELP I'M ALIVE
“THE AIRBORNE YOXIC EVENT (MA AND/IDJMG) METRIC (METRIC/LAST GANG)

COME BACK TO ME
DAVID COOK (19/RCA/RMG)
NO YOU GIRLS % 1’3 DROWNING (FACE DOWN)
FRANZ FERDINAND (DOMING/EPIC) SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)

SOBER
| PINK (LAFACE/JLG)
DO WHAT YOU DO HEARTLESS
MUDVAYNE (EPIC) THE FRAY (EPIC)

SECOND CHANCE
SHINEDOWN (ATLANTIC)

' | GET OFF

. _HALESTORM (ATLANTIC)
HEARTLESS
THE FRAY (EPIC)

3 SEASONS
. _THE VEER UNION (UNIVERSAL MOTOWN)

KISS ME THRU THE PHONE = S SCARLET LETTERS e
SOUUA BOY TELLEM FEAT. SAMMIE (COLLIPARK/INTERSCOPE) ‘\ N MUDVAYNE (EPIC) -Il

o . ”&f“‘”‘“"‘ 8 S e e
?Lyﬁoaﬁu WYNTER (POE BOY/ATLANTIC) L SHINEDOWN (ATLANTIC) —-J m?;-rfs-:;aﬁug:cso%mm) 5 —rrerTY TALE VAVTHEWS BANDHROAAIIG)

USE SOMEBODY
__KINGS OF LEON (RCA/RMG)

. LIFE IN TECHNICOLOR Il
' COLOPLAY (CAPITOL)

YOU NEVER KNOW
WILCO (NONESUCH/WARNER BROS.)
21 GUNS
GREEN DAY (REPRISE)
MAGNIFICENT
" 2 (JSLAND/INTERSCOPE)
NOTHING EVER HURT LIKE YOU
JAMES MORRISON (PDLYDOR/INTERSCOPE)
M ,5’ CLOSER TO LOVE

| MAT KEARNEY (AWARE/COLUMBIA)

AIRSTREAM DRIVER
GOMEZ (ATO/RED)
" CRACK THE SHUTTERS
_SNOW PATROL (POLYDOR/FICTION/GEFFEN/INTERSCOPE)
OK, IT’S ALRIGHT WITH ME
. _ERIC HUTCHINSON (LET'S BREAK/WARNER BROS.)
DON'T WANNA CRY
PETE YORN (COLUMBIA)
THE GREAT DEFECTOR
BELL X1 (YEP ROC)
11y BEYOND HERE LIES NOTHIN’
. BOB DYLAN (COLUMBIA)

COMPLICATED SHADOWS (2009)
ELVIS COSTELLO (HEAR/CMG)
5 MORE

"1 TYRONE WELLS (UNIVERSAL REPUBLIC)
WELCOME TO ENGLAND
TOR! AMOS (UNIVERSAL REPUBLIC)
~, LITTLE BRIBES

,‘g- 43 IF TODAY WAS YOUR LAST DAY
1% NICKELBACK (ROAORUNNER/RRP}
HER DIAMONDS

ﬁ- ROB THOMAS (EMBLEM/ATLANTIC
THEQRY OF A DEADMAN {604/ROADRUNNER/RRP. -—
{ ] 4 31 NOT MEANT TO BE

] -1;-| WELCOME TO THE WORLD THEQRY OF A DEADMAN (604/ROADRUNNER/RRP)

'y ~ KEVIN RUDOLF FEAT. RICK ROSS {CASH MONEY/UNIVERSAL REPUBLIC)
M
E' HER DIAMONDS -E s NOTION
ROB THOMAS (EMBLEM/ATLANTIC, F KINGS OF LEON (RCA/RMG =
s e : THE CLIMB . (REARME)

.37' 4 ol NEVER SAY NEVER | MILEY CYRUS (WALT DISNEY/HOLLYWDOD) - HATE MY LIFE

g THE FRAY (EPIC) u ! SOBER THEORY OF A OEADMAN (604/ROADRUNNER/RRPY
S BeAUTIFUL -ﬂﬁ ST

YOUWRE GOING DOWN
EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE) SICK PUPPIES (RMR/VIRGIN/CAPITOL)
GIVES YOU HELL

GOOD GIRLS GO BAD THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE) CONTAGIOUS
CORA STARSHP AT, 2 BY AMENATLANTCRRP) ENENSEISON TRl TRAPT (ELEVEN SEVEN)
WHEN LOVE TAKES OVER e ibssieeniie; LIFE IN TECHNICOLOR Il
| 0AViD GUETTA FEAT KELLY ROWLAND (GUWASTRACIWERKS/GAPITOL) B COME BACK TO ViE COLDPLAY (CAPITOL)

I'M IN MIAMI TRICK DAVID COOK (19/RCA/RME)

ZERO
LMFAQ (PARTY ROCK/INTERSCOPE) NO SURPRISE | YEAH YEAH YEAHS (DRESS UP/OGC/INTERSCOPE)
DAUGHTRY (19/RCA/RME)

HELP M ALIVE
METRIC (METRIC/LAST GANG;

| SHOW ME WHAT I’'M LOOKING FOR L at

" CAROLINA LIAR (ATLANTIC)

| ALMOST TOLD YOU THAT | LOVED YOU
' . MY LIFE WOULD SUCK WITHOUT YOU A R IOCRINTEREERPE)
KELLV CLARKSON {18/RCA/RMG)

THIS IS IT ]
STAIND (FLIP/ATLANTIC
45 POKER FACE on Y(EAH )
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREEANTERSCOPE) CHICKENFOOT (REDLINE)

THE MAN WHO CAN'T BE MOVED

THE SCRIPT (PHONOGENIC/EPIC) sgﬁs?mm«%@gm
"1 DO NOT HOOK UP T
* KELLY CLARKSON (19/RCA/RMG) )

DEPECHE MODE (MUTE/VIRGIN/CAPITOL

WAKING UP IN VEGAS : :
KATY PERRY (CAPITOL)

SAY IT
NEVER SAY NEVER

lr PARANOID
' JONAS BROTHERS (HOLLYWOOD)

NOT MEANT TO BE

- SINK INTO ME
__TAKING BACK SUNDAY (WARNER BROS )

I'VE GOT FRIENDS
|_MANCHESTER ORCHESTRA (CANVASBACK/COLUMBIA)

™ o=

While Kris Allen and Adam Lambert begin work on their major-label ["‘ -

debut albums, last year’s “American Idoi” champion David Cook con-
tinues his victory parade on the Adult Top 40 chart.

Cook coftects his third top 10 as “Come Back to Me” Hifts 11-10.
His introductory single, “The Time of My Life,” last year’s “ldol”
coronation song, reached No. 7, and “Light On” peaked at No. 4. All
three songs appear on his self-titled debut album, which bowed at
No. 3 on the Billboard
200 in December and has
sold nearly 1.2 million

[T&I U

ding 63 ALTERNATIVE and 30 TRIPLE A panelists, are electronically monitored 24 hours a day, 7 days

a week. See Charts Legend for rules and explanations. © 2009, Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved.

BLUE OCTOBER (BRANDO/UNIVERSAL MOTOWN)

JH

i o date. actord THE FRAY (EPIC) S . =toond _DEATH CAB FOR CUTIE (BARSUK/ATLANTIC)
e deicig CLOSER TO LOVE ‘ THE MAN WHO CAN'T BE MOVED
to Nielsen SoundScan. _MAT KEARNEY (AWARE/COLUMBIA) xu?cl; (t%ﬁélsﬁg/vﬂ:&mnos ) THE SCRIPT (PHONOGENIC/EPIC)
Only two other soio 51 g USE SOMEBODY e S ANRTE T : B 15[' WRONG
males have notched at - KINGS OF LEON (RCA/RMG) B (VOLCA':OIJL';) DEPECHE MODE (MUTE/VIRGIN/CAPITOL)
SHE IS LOVE BE THERE
least three top 105 from an PARACHUTE (MERCURY/IDJMG) m HOWIE DAY (EPIC) =

album in the Adut Top 40

ADULT CONTEMPORARY, ADULT TOP 40: 124, 96 and 81 stations, respectively, are electronically monitored 24 hours a day, 7 days a

week. ROCK SONGS: 206 all-format rock stations, inclu

; HALO Godsmack (pictured) extends its Active 21 g SOMETIME AROUND MIDNIGHT
thart’s 13-year history, and | BEYDNCE (MUSIC WORLD/COLUMBIA) Rock record for most top 105, as “Whiskey - | THE NRBORNE TOXIC EVENT (MAJORDOMO/SHOUT! FACTORYAISLANDAIDIMG) o
- 1]

they aiso accomplished "fe Hangover,” its 17th top 10, vaults 25-7 (see ] : g
Tk o 2 R e T2a 2 3 FUNNY THE WAY IT IS chart, page 56). With its T5th top 10, “LITTLE BIT OF RED =
John Mayer (2002-03) and ) " _DAVE MATTHEWS BAND (RCA/RMG) Nickelback breaks a tie with Disturbed, Foo - SERENA RYDER (ATLANTIC) H
Rob Thomas (four top 10s, n . P FLY ONE TIME £
e ( p LJE’EL:VNICIET%RN ICOLOR ilghters and Metallica t,?r .setond place, as Eg e R eSS TIMAECARTON g

: Burn it to the Ground” sizzles 12-9. 2
60 | Goto www.billboard.biz for complete chart data Data for week of JULY 4, 2009 | CHARTS LEGEND on Page 59
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TOP COUNTRY ALBUMS"

] v = ¥ . w =
¥ 2 e H o NE i . o e
T ;:‘gctgg TITLE Artist £ 25 28 zEEs gg TITLE Artist & =5
B2 =2 3223 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL & ®E E= (32 a2 =& PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL & &8
1 1 2 13 OUT LAST NIGHT Kenny Chesney 1 : @ 27 30 GETTIN' YOU HOME (THE BLACK DRESS SONG) Chris Young 2
- _ EAULEY B.CANNON K CHESNEY (K.CHESNEY.B.JAMES) " @ BNA Ll | J.STROUD (C.YOUNG.C.BATTEN K BLAZY) © RCA
3l 4 WHATEVER IT IS Zac Brown Band 2 @ 34 42 15 MINUTES Rodney Atkins 27
K STEGALL.Z.BROWN (Z.BROWN.W.DURRET TE) ® HOME GROWN/ATLANTIC/BIG PICTURE J THEWITTRATKINS {TMULLINS.J L.THURSTON}) ® CURB
e 3 5 SIDEWAYS Dierks Bentley 3 L] @ 29 32 WHAT I'M FOR Pat Green %
g B.BEAVERS.D.BENTLEY (J.BEAVERS D.BENTLEY) © CAPITOL NASHVILLE U 3 3 il D .HUFF (M.BEESON.A.SHAMBLIN) @ BNA
. IR THEN Brad Paisley gy 7 melion @ = [ BELIEVERS Joe Nichols 5
FROGERS (B PA\SLEY.C.DUBO\SJ}.GORLEV) @ ARISTA NASIVILLE Hnpressions (145 8 ROWAN (A.GORLEY.W.KIRBY,B.LUTHER) @ UNIVERSAL SOUTH
5 4 3 KISS A GIRL Keith Urban g Milfion overall, a @ 3 35 ALL | ASK FOR ANYMORE Trace Adkins
D HUFF K UHBAN (M POWELL,K.URBAN) @ CAPITOL NASHVILLE i 30% increase), the - FROGERS (C BEATHARD.T.JAMES) @ CAPITOL NASHVILLE
] RUN TO YOU Lady Antebellum : @ BOY LIKE ME Jessica Harp
o gle V SHAW PWORLEY (D 1/AYWOOD.C KELLEY, | SCOTT.T.DOUGLAS) ® CAPITOL NASHVILLE L Iead_s’mgle from A fie J FLOWERS (J FLOWERS) © WARNER BROS WRN L
o 7 11 PEOPLE ARE CRAZY Billy Currington 7 Strait’s forthcoming @ 31 33 FIGHT LIKE A GIRL Bomshel 31
C CHAMBERLAIN B CURKINGION (B.BRADDOCK.T.JONES) ® MERCURY album, “Twang,” € HUWARD (K SHEPARD K O5MUNSON.B.REGAN) . ® CURB
o al o YOU BELONG WITH ME Taylor Swift g snares the Greatest @ 32 3% | WANT MY LIFE BACK Bucky Covington 32
N CHAPMAN TSWIFT (T SWIFT.L ROSE) ® BIG MACHINE . M A MILLER.D DLIVER (F.J MYERS.A SMITH LYRIC STREET
ALRIGHT Darius Rucker ket Thepset DO | Luke Bryan g
o J i FROGERS (D) RUGKER.F ROGERS) © CAPITOL NASHVILLE 8 isshatedforan @ ool s J STEVENS [L.BRYAN.C KELLEY,D.HAYWO0D) N © CAPITOL NASHVILLE
10 12 LOST YOU ANYWAY Toby Keith qg  autumn release. @ 36 37 RED LIGHT David Nail 35
T.KEITH {T.KE(TH,B.PINSON) @ SHOW DOG NASHVILLE FLIDDELL M WRUCKE {J.SINGLETON.M.PEIRCE,D MATKDSKY) @ MCA NASHVILLE
|0 12 16 SUMMER NIGHTS Rascal Flatts 1 38 45 BONFIRE Craig Morgan 3
- D.HUFF.RASCAL FLATTS (G LEVOX,B.JAMES.BUSBEE) © LYRIC STREET PO'DDNNELL.C.MORGAN (T.BOTKIN.K.DENNEY,C.MORGAN,M.ROGERS} ® BNA
@ 13 15 STRANGE Reba 12 @ 37 a0 SINCE YOU BROUGHT IT UP James Otto a7
- M BRIGHT (W.MOBLEY,J.SELLERS.N.THRASHER) @ STARSTRUCK/VALORY J OTTO PWORLEY {J.0T70.D.BERG,R RUTHERFORD} WARNER BROS./WRN
14 17 BOOTS ON Randy Houser 13 @ 40 39 DEAD FLOWERS Miranda Lambert a8
M WRIGHT G AUDRETCH, IIl (R HOUSER,B.KINNEY) ® UNIVERSAL SOUTIi_ FLIDDELL M.WRUCKE {M.LAMBERT}) ® COLUMBIA
; 15 18 BEST DAYS OF YOUR LIFE Keltie Pickler 14 @ M 47 ROCKIN' THE BEER GUT Trailer Choir 39
3 C LIDLEY (K PICKLER.T.SWIFT) ® 19/BNA 4 TKEITH (BUTTER) ® SHOW DOG NASHVILLE
@ 20 24 (LT3 LIVING FOR THE NIGHT George Strait 15| i @ 43 a5 | JUST CALL YOU MINE Martina McBride m
. gl (1L 78ROWN G.STRAIT (G.STRAIT.B.STRAIT.D.OILLON) © MCANASHVILLE ™% | D HUFF M MCRRIDE tJ CATES T.LAGY.D.MATKOSKY) ©® RCA
16 20 I'LL JUST HOLD ON Blake Shelton 16 20 41 39 43 SOLITARY THINKIN' Lee Ann Womack 39
S HENDRICKS (B HAYSLIPT.OLSEN,B.SIMPSON) ® WARNER BROS WRN = T BROWN (W PAYNL, ©® MCA NASHVILLE
7 19 WILD AT HEART Gloriana (W iy With play a1y @ Al LONG LINE OF LOSERS Montgomery Gentry 49
M SERLETIC (M SERLETIC.J KEAR,S BENTLEY) @®® EMBLEM/WARNER BROS /WRN monitored stations, = | B CHANCEY (K FOWLER K TRIBBLE) @® COLUMBIA
@ 19 22 BAREFOOT AND CRAZY Jack ingram 18 the preview track @ 4 57 EIGHT SECOND RIDE Jake Owen 43
il J S1OVER (B HAYSLIPR AKINS, 0 DAVIDSON) © BIG MACHINE from the duo’s | J.RITCHEY (J DWEN E DURRANCE + ® RCA
18 21 SMALL TOWN USA Justin Moore 18 z h aa 42 44 ADDRESS IN THE STARS Caitlin & Will 42
J.STOVER (B.DMAZER,J.S.STOVER.J MOORE) © VALORY B upcoming Ti¥ - C LINDSEY (C LYNN,C.LINDSEY.H LINDSEY,A MAYD) © COLUNBIA
@ 92 25 AIR INDIAN SUMMER Brooks & Dunn 2 stutio set crosses @ 47 52 HENRY CARTWRIGHT'S PRODUCE STAND Trent Tomlinson 5
- __.. LIS K BROOKS.R DUNN (K BRDOKSR.DUNN.B.OIPIERO) B ARISTA NASHVILLE the Airpower L REYNDLDS. T.TOMLINSON (T.TOMLINSON.D WELLS.M KERR) CAROLWOOD
BIG GREEN TRACTOR Jason Aldean e i I'LL BE THAT Jimmy Wayne
@ 24 26 M KNOX (J COLLINS D L MURPHY) © BROKEN BOW [ ml’ITShDM with :gﬂgS e 46 49 _M.BRIGHT (J WAYNE B.REGAN.K.PAIGE} ® VALORY %
o LOVE YOUR LOVE THE MOST Eric Church 5y o IMIESS @ = 5 UP TO HIM Tracy Lawrence 47
J JOYCE (E CHURCH M PHEENEY) © CAPITOL NASHVILLE (up 21%). TLAWRENCE J.KING (D.KENT.TJOHNSON) ® ROCKY COMFORT NINE NORTH
@ 23 26 SOUNDS LIKE LIFE TO ME Darryl Worley 23 a8 49 51 LONG PAST GONE Megan Mullins 48
_J.BROWN K GRANTT (D.WORLEY,W.VARBLE,PO'DONNELL) ©® STROUDAVARIOUS 2 B CANNON (M MULLINS M CANNON-GOQDMAN) ©® STONEY CREEK
,m 25 27 RUNAWAY Love And Theft 24 @ 53 53 SHE NEVER GOT ME OVER YOU Mark Chesnutt 49
J COPLAN,R E ORRALL (S.B.LILES,C.SMITH,R.BLACKLEDGE) (0] CAHO%)_?O_ J RITGHEY (D.DILLON K. WHITLEY.H.COSHRAN) ® BIG 7LOFTON CREEK
% 28 THE CLIMB Miley Cyrus @ 1 JOEY Sugarland 50
9 J SHANKS (J ALEXANDER.J.MABE) @ WALT DISNEY/HOLLYWOOD LYRIC STREET B.GALLIMORE K.BUSH,J.NETTLES (J.0.NETTLES K.BUSH,B.ANDERSON} @ MERCURY

o e e H g
. 5 €5 S ARTIST Title & = nr & £5 ArTiST Title g =5 E w—ﬁ[%c ARTIST Title @
S 281821 \painT & NUMBER / DISTRIBUTING LABEL (PRICE| &8 E% <Y ZC L2 WPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) = ag i; 2% B2 impRINT & NUMBER / DISTRIBUTING LABEL 54
1 Ao e 35 Hannah Montana: The tiove. M1 | 3 2 s AR Towes 6 @) 1w g s et
TAYLOR SWIFT TRACY LAWRENCE gge RHONDA VINCENT Destination Lite
2 3 BIG MACHINE 0200 (18.98) & Fearless 4 27 20 ROCKY COMFORT 10194 (14 98) The Rock 20 ROUNDER 610623
g [LZE 7AC BROWN BAND . RANDY HOUSER ) o SARAH JAROSZ Song Up In Her Head
2] SHESN P oo ronsesoe sommae st jasg 11°e Foundation ? z Sl 20|25 UNIVERSAL SOUTH 011699 (10.98) anvhingjGoes 2 | SUGAR HILL 4049 WELK
a3 KENNY CHESNEY : | TOBY KEITH o STEVE IVEY Ultimate Bluegrass
Eg LR BHA £3530/SHN (16 98) Greatesthiits]i] 1 E@ 3 3 1O D06 NASHYILLE 022 (1 55) 1Tt DOntMake Me ABad Guy @1 2 34 MADACY SPECIAL PRODUCTS 53858/MADACY -
e RASCAL FLATTS = RANDY TRAVIS ) ; 5 o =N DOYLE LAWSON & QUICKSILVER Lonely Street
5% i LYRIC STRELT 002604 (18 98) Unstoppable ; '—@ 2 2 WARNER BROS. 518189wAN (1.9) |10 You 501 Tae Utimate s Ot Randy Travis 3 Bl 5+ 610535 RouNDER ]
e% JASON ALDEAN ) TIM MCGRAW A - BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS  Counlry Bliegrass Homecoming Vouwe One
Eég 6 6 BROKEN BOW 7637 (18.93) Wide Open 2 31 30 28 CURB 79086 (14 98) Greatest Hits: Limited Edition 1 o ] GAITHER MUSIC GROUF 42736 o
~gE ° HOT SHOT HANK WILLIAMS JR. @ MARTINA MCBRIDE 7 o OLD CROW MEDICINE SHOW Tennessee Pusher
g2 CURB 79149 (16.98) 127 (oee [eaud! ¢ &1l |32 RCA 35190 SMN 117 98) SHiTe £ b 3 3 errienk aoare
i - = e -
wd DARIUS RUCKER . COLT FORD A . ° STEVE IVEY Best Of Bluegrass
g%ﬁ o Y CAPITL NASHVILLE 85506 (18.98) Learn To Live FEHS g o2 32 AVERAGE 107 s 1001 (16,99 Fd€ Through The Country » b 12 30 i \ADACY SPECIAL PRODUCTS 54103/MADACY
£58
e s  DYAERN e @1 (@) 83 IOUSATIT ovmeiciou 4 () 8 44 S ok
EZQ "SUGARLAND = JASON MICHAEL CARROLL ) ’ N @ VARIOUS ARTISTS  Bluegrass Worship: 30 Songs To Ease Your Spirit
13 @ g0 12 MERCURY 011273*/UMGN (13.98) Love On The Inside M 1 35 35 30 ARISTA NASHVILLE 26910 S (12 8) OTOWing Up Is Getting Old 7 10021 07679 1R Song
252 —
KEITH URBAN —_ ELI YOUNG BAND e s e o e )
§§§ 19 7 CAPITOL NASHVILLE 35751 (18.98) Defying Gravity 1 3% 3 2 REPUBLIC 01171 UNIVERSAL S0UTH (10.05) ISt Black & Jealous 5
223 JAMEY JOHNSON i JOEY + RORY i '
$52 @ B MERCURY 011237 -/umen (1.0 118t Lonesome Song ® s 37 34 35 VANGUARD/SUGAR HILL 1050WELK (17.98) TT€ Life OF A Song 10 BETWEEN THE BULLETS
T nQ wE
258 @ 16 18 BILLY CURRINGTON 0 git of Everything 2 @ HOLLY WILLIAMS Here With Me 38
5 MERCURY 009550 UMGN (13.98) MERCURY 012547/UMGN (12.98)
0 e T s B 1S % w  "OBNEY ATns w0 ‘ROSE’ BLOOMS
>89 - : : !
§{§‘; @ 1 FB AARITS/?ANNASS/:»C\L'L(E%EZ%SMN (18.98) Good Time @ 1 @ 40 38 v?;ﬁginﬁHE%;?wnN (18.98) Startin' Fires 7 Scoring his first top 10 start with
£s9 GEORGE STRAIT BRAD PAISLEY o 3 .
oY @ i 8 MCA NASHYILLE 010826/UMGN (13 98) Troubadour M 9 @ 47 ARISTA NASHYILLE 26908/SIN (18.98) Rl5Y) L his first set of new songs in more
>58¢ CARRIE UNDERWOOD : A DARRYL WORLEY . A mle . T H H N
gad MR8 4 19 ARISTA RASHVILLE 11221 SMIN (18.98) Carnival Ride B 1 42 26 - . STROUDAVARIOUS 01002 (13.98) Sounds Like Life % than seven years and his biggest
g5 @ 18 19 KELLIE PICKLER Kellie Pickler E @ 4 44 MONTGOMERY GENTRY 5 \onc e ioa 3 one-week sum in three years
gue 19 BNA 22411 LMN (18 98) 1+ GCOLUMBIA 22817 5MN (18 98) R
822 BEL . . .
i 22,000 copies), Hank Williams Jr.
O TN awmeieo w a6 ERKSSENILEY g (22,000 copie), Hanl Wil
289 RSCANFUATTS -~ OFINHICH : has the Hot Shot Debut at No. 7 on
o8 f
é‘é-“’? 20 19 20 LYRIC STREET 002764 (13.98) Greatest Hits Volume 1 2 45 39 34 WARNER 1ROS 508796 WRN (16.98) Son Of A Preacher Man 3 TO]) COLlllll‘y Albums with “127
g 1 DIERKS BENTLEY . TRACE ADKINS . o ) . . .
g2k G 21 2t CAPITOL NASHVILLE 02158 {18.98) Feel That Fire 1 46 | 46 42 CAPITOL NASHVILLE 20281 (18 98) X: Ten 7 Rose Avenue.” It's his biggest Nielsen SoundScan week since
§Se ERIC CHURCH . RON WHITE ] a . N E q e
=28 @ 22 23 CAPIOL RASHVILLE 20810 (12 98) Carolina 4 47 41 43 CAPITOL NASHVILLE 9biz6 (16,05  Behavioral Problems 13 The Essential Collection” opened with 39,000 copies in July
3L 5 E . - = o= e ;)
ggé 23 15 8 L\{IMOCL\IE:?S;\SLEE‘:G/GS“!AENBIJE\B() For Our Heroes 5 a8 B 17 beﬂigmﬁvlm%yfm%ﬁgggRSES - 1 2006. Hls ”]O,SI lccem_top 10 start with a s.ludlo album was
#53 @ 7 = TOBY KEITH 35 Bigaest Hits M 1 =t RANDY TRAVIS R - “Almeria Club” (No. 9) in the Jan. 26. 2002, issue. The new al-
> Lo 3 igges Its @ - Iree nspi s . B . . .
EoE SHOWIDOGINASHYINUEIONIOG3/AUMET(19155) WARNER BROS 867820 (13 98) bum’s lead single, “Red, White, & Pink-Stip Blues,” spent four
3.2 25 24 24 KENNY CHESNEY Lucky Oid Sun 1 50 45 41 TIM MCGRAW Greatest Hits 3 1 . .
338 BLUE CHAIR/BNA 34553 SMIN (18.98) CURB 79118 (11 98) weeks on Hot Country Songs in April/May. —Wade Jessen
LY
0:0
I Gk

Data for week of JULY 4, 2009 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 61
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THE BLACK EYED PEAS
3 THE E..D. INTERSCOPE 012887/1GA

* CHRISETTE MICHELE
EPIPHANY DEF JAM 012797/IDJMG @

PLEASURE P
THE INTRODUCTION OF MARCUS COOPER ATLANTIC 516393/A6 ®

LAURA IZIBOR -
LET THE TRUTH BE TOLD ATLANTIC 51224D/AG

14 L2433 KERI HILSON

=, [EVSTNI R A PERFECT WORLD.. MOSLEYZINE 4NTERSCOPE 01200006
MOS DEF .
THE ECSTATIC DOWNTOWN 70055*
TEENA MARIE

CONGO SQUARE STAX 31320/CONCORD
RICK ROSS -
DEEPER THAN RAP MAYBACH/SLIP-N-SUDE/DEF JAM 012772*IDINMG @ £
JAMIE FOXX

INTULTION J 41294/RMG

THE JACKA

TEAR GAS SMC 349

CHARLIE WILSON

UNCLE CHARLIE P MUSIC/JIVE 23389/JLG
METHOD MAN & REDMAN
BLACKOUT! 2 WU-TANG/DEF SQUAD/DEF JAM 012400°IDJMG
BEYONCE

1 AM. SASHA FIERCE MUSIC WORLD/COLUMBIA 19492/50NY MUSK
D-BLOCK

NO SECURITY D-BLOCK 5091/E1

ANTHONY HAMILTON

THE POINT OF IT ALL MISTER'S MUSIC/SO S0 DEF 23387/LG

BUSTA RHYMES
BACK ON MY B.S. UNIVERSAL MOTOWN 012387*/UMRG @

THE-DREAM
LOVE V/S MONEY RADIO KILLA/DEF JAM 012579"/IDJM
JADAKISS

‘THE LAST KISS RUFF RYDERS/D-BLOGK/ROC-A-FELLA/DEF JAM 012391*/DUMG .
JUICY J OF THREE 6 MAFIA
HUSTLE TiLL | DIE D-BRADY 3621/HYPNOTIZE MINOS
RAPHAEL SAADIQ ;
THE WAY | SEE IT COLUMBIA 08585*/SONY MUSIC
BEYONCE
B0 08 EYONCE: VIED COLLECTON § D4MCE HOES 1 WUSC WORRDYCELLMBA TESM BXSIRT ML @
CAM'RON

CRIME PAYS DIPLOMATIC MAN 518073/ASYLUM

GUCCI MANE
MURDER WAS THE CASE BIG CAT 4029/TOMMY BOY

E
B
%

. KEYSHIA COLE !
SEAL
SOUL 143 515868/WARNER BROS.
SOLANGE
LIL WAYNE

MARY MARY

A DIFFERENT ME IMANI/GEFFEN 012395/I6A
g= SOL-MNGEL & THE HADLEY ST DREAMES MUSC WORLIYGEFFEN O1 1 TRS/GA

THA GARTER Il CASH MONEYUNVERSAL MOTOWN 01177*/UMRG

THE SOUND MY BLOCK/COLUMBIA 28087*/SONY MUSIC @ Q
LIONEL RICHIE
: MUSIQ SOULCHILD
. DJ QUIK & KURUPT

CIARA

FANTASY RIDE LAFACE 31390/JLG
JUST GO ISLAND 011917/IDJIMG
ONMYRADIO ATLANTIC 512335/AG
BLAQKOUT MAD SCIENCE 17/RBC

SOULJA BOY TELL'EM
ISOULJABOYTELLEM COLLIPARK/INTERSCOPE 012388*/1GA

. PAPER TRAIL GRAND HUSTLE/ATLANTIC 512267+/A6 ®
PRINCE/BRIA VALENTE
LOTUS FLOW3R/MPLSOUND/ELIX3R NPG 09549 EX

INDIA.ARIE
TESTHONY: VL 2 LIV & POUTCS SKLBROUWERSA. RPLBLL 0125720086 ©

DRAMA
GUGSTA GRLL THE ALDUM YL 2EVBASSY PHLLITESGRAN) HISTLETLANTD 51561446

CHRISTELLE

DEBUT R&B/POP EP MCGANN 1028/CHRISTELLE
KANYE WEST

808S & HEARTBREAK ROC-A-FELLA/DEF JAM 012198/ 1UMG
UGK

UGK 4 LIFE TRILL/UGK/JIVE 86966/JLG

YOUNG JEEZY
THE RECESSION CTE/DEF JAM 011536*/IDJMG

PAUL WALL
FAST LIFE SWISHAHDUSE 517397/ASYLLIM

RUBEN STUDDARD
LOVE IS 19 30100/HICKORY

JENNIFER HUDSON
=l JENNIFER HUDSON ARISTA 06303/RMG &

GORILLA ZOE J

DONT FEED DA ANIMALS BLOCK/BAD BOY SOUTH/BAD BOY 514278/A6

NE-YO
YEAR OF THE GENTLEMAN DEF JAM 011410%/10JMG

DAY26
FOREVER IN A DAY BAD BOY 517897/AG ®

FLO RIDA
: ROLTS. (ROUTE OF OVERCOMNG THE STRUGGLE) POE BOYATLANTE 51781346 DI

Since his armival in 2004, Kanye West has
scored 28 hits on the Rhythmic airplay dhart,
incuding his debut at No. 37 as the featured
artist (with Common) on Kid Cudi’s “Make Her
Say.” West’s total matches Lil Wayne for the
most hits in that span and ties 50 Cent and
Say-1 for third-most appearances this decade.

62 |

STREAM
B/HIP-HOP™

s BBEST | EVER HAD

[.C3) DRAKE (BRYANT/FROZEN MOMENTSHIP HOP SINCE 1978
KNOCK YOU DOWN
KERY HILSON FEAT. KANYE WEST & NE-YD (MOSLEY/ZONE 4WTERSCOPE)
BIRTHDAY SEX
i JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG)

EVERY GIRL
YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

ALWAYS STRAPPED
BIROMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
. WETTER (CALLING YOU DADDY)

*| TWISTA (GET MONEY GANG/CAPITOL)

EGO
BEYDNCE (MUSIC WORLD/COLUMBIA)

| NEED A GIRL
1 TREY SONGZ (SONG BOOK/ATLANTIC)

HALLE BERRY (SHE'S FINE)
HURRICANE CHRIS FEAT. SUPASTAAR (POLO GROUNDS/J/RMG)

| SWAG SURFIN'
FAST LIFE YUNGSTAZ (FL.Y.) (MUSIC LINE/IDJMG)

BOYFRIEND #2
PLEASURE P (ATLANTIC)
BLAME IT

JAMIE FOXX FEAT. T-PAIN (J/AMG)
NOT ANYMORE

LETOYA (CAPITOL)

- TRUST

" KEYSHIA COLE DUET WITH MONICA (IMANVGEFFEN/INTERSCOPE)
LAST CHANCE

GINUWINE (NOTIF/ASYLUM/WARNER BROS.)
DOWNLOAD

LIL KIM FEAT, -PAIN & CHARLIE WILSON (BROCKLAND/UNVERSAL REPUBLIC)
DAY 'N’' NITE

KID CUOI (DREAM ON/G 0.0.D./UNIVERSAL MOTOWN)

TURN MY SWAG ON
I SDULJA BDY TELLEM (COLLIPARK/INTERSCOPE)
ROCKIN' THAT THANG
THE-DREAM (RADIO KILLA/DEF JAM/IDJMG)
GOD IN ME
MARY MARY FEAT. KIERRA "KIKI" SHEARD (MY BLOCK/COLUMBIA)
IMMA PUT IT ON HER i
DAY26 FEAT. P DIDDY & YUNG JOC (BAD BOY/ATLANTIC)
THROW IT IN THE BAG
FABOLOUS FEAT, THE-DREAM (DESERT STORM/DEF JAMADJMG)
PLENTY MONEY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
PRETTY WINGS
MAXWELL (CDLUMBIA)
WALKIN' ON THE MOON
THE-DREAM FEAT. KANYE WEST (RADIO KILLA/DEF JAM/IDJMG)
ICE CREAM PAINT JOB
DORROUGH (NGENIUS/E1)
MAGNIFICENT
S0 RICK ROSS FEAT. JOHN LEGEND (SLIP-N-SLIDE/DEF JAMADUMG)
WALK THAT WALK
4 (NGENIUS/E1)
.| SOBEAUTIFUL
| MUSIQ SOULCHILO (ATLANTIC)
EPIPHANY (I'M LEAVING)
CHRISETTE MICHELE (DEF JAM/IDJMG)
YOU'RE A JERK
NEW BOYZ (ASYLUM/WARNER BROS.)
HALO
BEYDNCE (MUSIC WORLD/COLUMBIA)

DANCIN ON ME
WEBSTAR & JIM JONES FEAT, JUELZ SANTANA (SCRILLA HILL/E1)

22 &)
' FUTURISTIC LOVE (ELROY)

n YUNG LA. FEAT. RICCD BARRINO (GRAND HUSTLE/INTERSCOPE)

MAYBACH MUSIC 2
b=
38 L13

RICK ROSS FERT KAMYE WEST, T-PAN & LLWAYNE (MAYBACHSLI ¥ SLOE DEF JUAIDMG)
WHO'S REAL

JADAKISS FERT SWZZ BEATZ & 00 DA JUCEMAN (RUFF RYDERS/D-BLOCKDEF JAMIDIME)
MUST BE LOVE

CASSIE FEAT. PUFF DADDY (BAD BOY/ATLANTIC)

LIKE A SURGEON

CIARA (LAFACE/JLG)

REMEMBER ME
| T1. FEAT. MARY J. BLIGE (GRAND HUSTLE/ATLANTIC)

L3 JEREMIH (MICK SCHULTZ/DEF JAM/IDIMG) ]
KNOCK YOU DOWN

KERI HILSON FEAT KANYE WEST & NE-YO (MOSLEY/ZONE 4WNTERSCOPE)
GREATEST §:133 |

BOOM BOOM POW
THE BLACK EYED PEAS (WILL |.AM/INTERSCOPE)
| KNOW YOU WANT ME (CALLE OCHO)
3 PITBULL (ULTRA)
BLAME IT
JAMIE FOXX FEAT. T-PAIN (J/RMG)
DAY 'N' NITE
KID CUDI (DREAM ON/G.0.0.D./UNIVERSAL MOTOWN}
EVERY GIRL
YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
HALO
| BEYONCE (MUSIC WORLD/COLUMBIA)

BOYFRIEND #2
PLEASURE P (ATLANTIC)

YOU'RE A JERK
NEW 80YZ (ASYLUM/WARNER BROS )

‘ POKER FACE
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/ANTERSCOPE)
FIRE BURNING
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

LOVEGAME
£ LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
SUGAR
FLO RIDA FEAT. WYNTER (POE BOY/ATLANTIC)
KISS ME THRU THE PHONE
SDULJA BOY TELL 'EM FEAT. SAMMIE (COLLIPARK/INTERSCOPE)
ALL THE ABOVE
MAINO FEAT, T-PAIN (HUSTLE HARD/ATLANTIC)
TURN MY SWAG ON
SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)
DEAD AND GONE
T1. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)
RIGHT ROUND
FLO RIDA (POE BOY/ATLANTIC)
ICE CREAM PAINT JOB
DOAROUGH (NGENIUS/E1)
SO FINE
SEAN PAUL (VP/ATLANTIC)

GOODBYE
KRISTINIA (SODAPOP/ISLAND/IDJMG)

l WALKIN' ON THE MOON
THE-DREAM FEAT. KANYE WEST (RADIO KILLA/DEF JAM/IDJMG)

ECHO
GORILLA ZOE (BLOCK/BAD BOY SDUTH/ATLANTIC)

m HOTEL ROOM SERVICE
PITBULL (MR. 305/POLO GROUNDS/J/RMG)
IT'S MY TIME
FABOLOUS FEAT. JEREMIH (DESERT STORM/DEF JAW/IDJMG)
| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE}
WETTER (CALLING YOU DADDY)
TWISTA (GET MONEY GANG/CAPITOL)
PATRON TEQUILA
PARADISO GIRLS (WILL.I.AM/INTERSCOPE)
ALWAYS STRAPPED
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
BEAUTIFUL
EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)
EGO
BEYONCE (MUSIC WORLD/COLUMBIA)
CHILLIN
WALE FEAT. LADY GAGA (ALLIDO/INTERSCOPE)
HALLE BERRY (SHE'S FINE)
HURRICANE CHRIS FEAT. SUPASTAAR (POLO GROUNDS/J/RMG)
DONT TRUST ME
30HI3 (PHOTO FINISH/ATLANTIC/RRP)
MAKE HER SAY
KID CUDI FEAT. KANYE WEST & COMMON {DREAM ORVG.0.0.D/UNVERSAL MOTOWN)

AIN'T |
YUNG LA, FEAT. YOUNG DRO & T). (GRAND HUSTLEANTERSCOPE)

.l SWAG SURFIN'
I FAST LIFE YUNGSTAZ (FL.Y,) (MUSIC LINE/IDJMG)

| NEED A GIRL
TREY SONGZ (SONG BOOK/ATLANTIC)

ﬁ

BETWEEN THE BUILETS |

DOWRING _
£ Greatest Gainer.

DOWNING, IZIBOR MAKE WAVES

The veteran crooner Will Downing earns his second consecutive
top five on Top R&B/Hip-Hop Albums, and his highest career de-
but on the Billboard 200, with his latest album, “Classique.” At
No. 3 on the former chart, his 14th album follows 2007’s “After
Tonight,” which was his first No. 1. At No. 22 on the Billboard 200,
“Classique” sells 20,000 copies. It nearly matches his best Nielsen
SoundScan week, when “After Tonight” debuted at No. 37 with
21,000. Also in the top 10 of Top R&B/Hip-Hop Albums, Irish
singer Laura Izibor makes a solid debut as “Let the Truth Be Told”
enters at No. 6. The album bows at No. 27 on the Billboard 200
with 16,000 copies. It features “From My Heart to Yours,” which
rises 8-4 on the Adult R&B airplay chart and earns the tally’s

—Raphael George

Go to www.billboard.biz for complete chart data

Data for week of JULY 4, 2009 |
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PRETTY WINGS
MAXWELL (COLUMBIA

ON THE OCEAN

KON (UP&UP/DEH TYME/UNIVERSAL REPUBLIC)

SOBEAUTIFUL

MUSIO SOULCHILD {ATLANTIC)

[LITY 348 FROM MY HEART TO YOURS

(11T LAURA 121BOR

THE POINT OF IT ALL

ANTHONY HAMILTON (MISTER'S MUSIC/JIVE/JLG)

NEVER GIVE YOU UP

RAPHAEL SAADIQ FEAT. STEVIE WONDER & CJ (COLUMBIA)

THERE GOES MY BABY

% CHARLIE WILSON (P MUSIC/JIVE/LG)

* IF THIS ISN'T LOVE

JENNIFER HUDSON (ARISTA/RMG)

EPIPHANY (I'M LEAVING)

CHRISETTE MICHELE (DEF JAM/IDJMG)

CHOCOLATE HIGH

INDIAARE FEAT. MUSIQ SOULCHILD {SOULBIRD/UNIVERSAL REPUBLIC)

LAST CHANCE

GINUWINE (NOTIFI/ASYLUM/WARNER BROS.)

SAILING

AVANT (CAPITOL)

HERE | STAND

USHER (LAFACE/JLG)

. CAN'T LAST A DAY

TEENA MARIE FEAT. FAITH EVANS (STAX/CMG)

TOGETHER

RUBEN STUDDARD (19/HICKORY/RED)

CHOCOLATE LEGS

ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)

THE BEST PART OF THE DAY

URBAN MYSTIC (SOBE)

CAN'T LIVE WITHOUT YOU

CHARLIE WILSON (P MUSIC/JIVE/ILG)

GIVE IT TO ME RIGHT

MELANIE FIONA (SRC/UNIVERSAL MOTOWN)

W MAJIC

' JOE (563/KEDAR)

IN LOVE WITH ANOTHER MAN

JAZMINE SULLIVAN (J/RMG)

BLAME IT ON ME

CHRISETTE MICHELE (DEF JAM/IDJMG)

YOU COMPLETE ME

KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

I LOVE IT (PAPI AYE AYE AYE)

AL B. SURE! (HIDDEN BEACH)

| DON'T NEED IT

JAMIE FOXX FEAT. TIMBALAND (J/RMG)

s EVERY GIRL

© YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN}
BOOM BOOM POW
THE BLACK EYED PEAS (WILL.1. AM/INTERSCOPE)
WETTER (CALLING YOU DADDY)
TWISTA (GET MONEY GANG/CAPITOL)
ALWAYS STRAPPED
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)
HALLE BERRY (SHE'S FINE)
HURRICANE CHRIS FEAT. SUPASTAAR (POLO GROUNDS/J/RMG)
SWAG SURFIN'
FAST LIFE YUNGSTAZ (FL.Y) (MUSIC LINE/IDJMG)
TURN MY SWAG ON
SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)
YOU'RE A JERK
NEW BOYZ (ASYLUM/WARNER BROS )

KISS ME THRU THE PHONE

-. SOULJA BOY TELL 'EM FEAT. SAMMIE (COLLIPARK/INTERSCOPE)
ICE CREAM PAINT JOB
DORROUGH (NGENIUS/ET)
DEAD AND GONE
T4 FEAT, JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)
ALL THE ABOVE
MAINO FEAT, T-PAIN (HUSTLE HARD/ATLANTIC)
SUGAR
FLO RIDA FEAT. WYNTER (POE BOY/ATLANTIC)
AINT |
YUNG LA. FEAT. YOUNG DRO & T.. {GRAND HUSTLEANTERSCOPE)
THROW IT IN THE BAG
FABOLOUS FEAT. THE-DREAM (DESERT STORM/OEF JAM/DJMG)
DOWNLOAD
UL XIM FEAT. T-PAIN & CHARLIE WILSON (BRODKLANO/UNNVERSAL REPUBLIC)
PLENTY MONEY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
WHO'S REAL
JADANISS FERT SWZZ BEATZ & 0J A JUCEWAN (RUFF RYDERSD BLOCK DEF JAWIDLMG)
SO FINE
SEAN PAUL (VP/ATLANTIC)
RIGHT ROUND
FLO RIDA (POE BOY/ATLANTIC)
DANCIN ON ME
WEBSTAR & JIM JONES FEAT. JUELZ SANTANA (SCRILLA HILL/ET)
HOTEL ROOM SERVICE
PITBULL {MR. 305/P0L0 GROUNDS/J/RME)

MAGNIFICENT
RICK ROSS FEAT. JOHN LEGEND (SLIP-N-SLIDE/DEF JAM/IDJME)

CHARTS LEGEND on Page 59
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@HOT DANCE CLUB SONGS"

TITLE
ARTIST IMPRINT / PROMOTION LABEL
2 N

TlEjERRV TWINS FEAT. HIKI HARIS PERRY TWI
6 g NOWI'M THAT BITCH
LIVVI FRANC JIVE/JLG
. . BODYROCK
A’_lj DCEANA SILVER LABEL/TOMMY BOY

Billbeard. |

BAD, BAD BOY
NS

¥ Vg WHEN LOVE TAKES OVER
DAVID GUETTA FEAT. KELLY ROWLAND GUWVASTRALWERKS/CAPTTOL

"4 5 MAGNIFICENT
i i I U2 ISLAND/INTERSCOPE

g g LOVEETC.
PET SHOP BOYS ASTRALWERKS/CAPITOL

} - FALLING ANTHEM
.._P/\U BOY BILL FEATURING ALYSSA PALMER NETTWERK

14 5 LOVEGAME
| *_LADY GAGA STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE

. | BOOM BOOM POW
o _THE BLACK EYED PEAS WILL.|.AM/INTERSCOPE

AIRPLAY
MONITORED BY

SALES DATA
COMPILED 8Y

ARTIST

TITLE
l ARTIST IMPRINT / PROMOTION LABEL TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

I"lT FIRE BURNING
JLi SEAN KINGSTON BELUGA HEIGHTS/EPIC

i PATRON TEQUILA

27 36 3 PARADISO GIRLS WILL | AM/INTERSCOPE

1{'; CANDLELIGHT
2107 J0DY WATLEY AVITONE

EET WADISON SOARE GARDEN VREFRSE 1 T WNER 5. @) Ig
13 DIANA KRALL 5
QUIET NIGHTS VERVE 012433/VG
'w MELODY GARDOT !
MY ONE AND ONLY THRILL VERVE 012563"/VG -

fio

33 4 JUST GO 4 5 FRANK SINATRA

= - LIONEL RICHIE DEF JAM/IDJMG 2P K LIVE AY THE MEADOWLANDS THE FRANK SHATRA COLLECTION 31331/00NCORD i
-ﬂ. .. 5 REASONS u FRANK SINATRA *l

- \ CLASSIC SINATRA Il THE FRANK SINATFA COLLECTION 96444/CAPITOL [

- _SYLVIA TOSUN & LOVERUSH UK LOVERUSH/SEA TO SUN

46 134 BREAKIN' DISHES 2009
i RIHANNA SRP/DEF JAM/IDJMG

ﬁ ~ DROP A HOUSE
' DU DEMARKD FEAT HEATHER LEIGH WEST SILVER LABEL/TOMMY BOY
12 15 BEAUTIFULUR

DEBORAR COX DECO/IMAGE

L 4] CRAZY POSSESSIVE |
[ S KaCi BATTAGLIA CURE :

5 2o FRANKSINATRA
155 SEDUCTIN SPUATRA SGS OF ENE THE FRAC SAATRA COLLECTIN 1G3GLAIPRSE
~ MADELEINE PEYROUX =i
- BARE BONES ROUNDER 613272 ——*1
GARY BURTONPAT WETHENTSTEVE SWALLOWANTONO SMNCHEZ
- _QUARTET LIVE CDNCORD JAZZ 31303/CONCORD i

;@j“] ~ ALLEN TOUSSAINT

'ix 5' GIVE YOU EVERYTHING
ERIKA JAYNE E1

¢ | :gr I'M NOT GETTING ENOUGH
" _ONO MIND TRAIN/TWISTED

z NIGHTLIFE
‘3 9 AN-YA PAPA JOE

M" TAKIN' BACK MY LOVE
"~ ENRIQUE IGLESIAS FEATURING CIARA INTERSCOPE

59 4 HUSHHUSH
_THE PUSSYCAT DOLLS FEAT. NICOLE SCHERZINGER INTERSCOPE

s 4 BACKITUP
| GIA BELLA XTREME NYC
53 B .~ WAKING UP IN VEGAS
KATY PERRY CAPITOL

1 YOU WITHOUT ME
4‘: TINA SUGANDH TINA SUGANDH

P
114 SPACEMAN
" THEKILLERS ISLAND/IDJMG

,;  WALKING ON A DREAM
?Erf EMPIRE OF THE SUN ASTRALWERKS/CAPITOL

~ SING
& 4_ WYNDNNA L URB

IF | KNOW YOU
:_. ¢ THE PRESETS MODULAR/INTERSCOPE
g EPIC

RANNY FEATURING RACHEL PANAY ROCKBERRY

BIG MAMA'S HOUSE
| CAPRETTA [1ANCEMUSICLABEL.COM/CARRILLO

20 7 1 DID iT FOR LOVE
i BOA SM USA/ARSENAL

MONEY'S TOO TIGHT TO MENTION 2009
_ SIMPLY RED SIMPLYRED.COM/RAZOR & TIE

TOP DANCE/ ;
ELECTRONIC ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
LADY GAGA
THE FAME

BEYONCE
NBVE D EYNCE: MOED COUEETON AN ES () LS ORLICALUMEH TSHHEVSONY M)

. 30H!3
| WANT PHOTO FINISH 511181

& 10 DEPECHE MODE
. SOUNDS OF THE UNIVERSE MUTEMIRGIN 96769*/CAPTOL® i

DAVID WAXMAN

ULTRAHITS ULTRA 2043

' SOUNDTRACK

SLUMDOG MILLIONAIRE INTERSCOPE 012502/1GA

I MAJOR LAZER
GUNS DONT KILL PEOPLE.. LAZERS DO DOWNTOWN 70088*

‘7 4 VARIOUS ARTISTS

" JUSTDANCE ULTRA/ISLANO 013025/IDJMG

‘ SANTOGOLD

SANTOGDLO LIZARD KING 70034*/DOWNTOWN

15 TONY OKUNGBOWA
- TOTAL DANCE 2009 THRIVEDANCE 90807/THRIVE

THE CRYSTAL METHOD
OIVIDED BY NIGHT TINY E 009*/INGROOVES
RN

DJ SKRIBBLE

- TOYAL CLUB HITS 2 THRIVEDANCE 90799/THRIVE
7 PAUL VAN DYK

5

JASON NEVINS

PET SHOP BOYS
YES ASTRALWERKS 96470

g FAMILY FORCE 5

16 i
-~ DANGE OR OIE WITH A VENGEANCE TMG 97936/TOOTH & NAL

'THE PRODIGY
iNVADERS MUST DIE TAKE ME TO THE HOSPITAL 9M46*/CO0KING VINYL@:
VARIOUS ARTISTS
‘ULTRKDANC_E_OQ ULTRA 1636
MIKE SNOW
MIIKE SNOW DOWNTOWN 70085
13 g VARIOUS ARTISTS
- 7 ULTRA.TRANCE 09 ULTRA 2015
PEACHES
] | FEEL CREAM XL 415*/BEGGARS GROUP
g CRYSTAL CASTLES
22 REIEHIY CRYSTAL CASTLES LIES 200962/LAST GANG
ARMIN VAN BUUREN
A STATE OF TRANCE 2008 ARMADA DIGITAL EX
ABOVE & BEYOND PRESENTS OCEANLAB
SIRENS OF THE SEA: REMIXED ULTRA 2093

7 B
B

OowL CITY
MAAYBE {14 DREARAING SKY HARBOR UNVERSAL REPUBLIC 12858UMRG

Data for week of JULY 4, 2009 |

JASON NEVINS PRESENTS: ULTRA DANCE 10 ULTRA 1895 @

VOLUME: THE BEST OF PAUL VAN DYK VANDIT 2040/ULTRN@,%

e
¢
8
5

[
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- THE BRIGHT MISSISSIPPI HFIESUCH 430380/ WARNER BROS.
m 14 VARIOUS ARTISTS
3 i *_BEST OF THE BIG BANDS %ADACY 54249 EX

.4 =2 MELODY GARDOT i
4 el I HEART VERVE 010468/VG

2 ' VARIOUS ARTISTS

BEST OF BIG BAND MADACY SPECIAL PRODUCTS 54101/MADACY
CHRISTIAN MCBRIDE & INSIDE STRAIGHT
KIND OF BROWN MACK AVENUE 1047/ARTISTRY
VARIOUS ARTISTS i

THE GREAT AMERICAN MADACY 54250 EX

. VARIOUS ARTISTS
. MUSIC OF WW H MADACY 54247 EX

28 '10"'- LOVE SEX MAGIC
i MA FEATURING JUSTIN TIMBERLAKE LAFACE/JLG

. IF USEEK AMY
| _BAITNEY SPEARS JIVE/ILG

BEAUTIFUL
" AKON FEAT COLBY ODOMS & KARDINAL OFFISHALL KONWCTAIPFRONT/SRC/UNIVERSAL MOTOVAY
IT'S ALRIGHT, IT'S OK
ASHLEY TISOALE WARNER BROS.
| KNOW YOU WANT ME (CALLE OCHO)
~ PITBULL ULTRA
' EPIPHANY (I'M LEAVING)
_:_CHRISETTE MICHELE DEF JAM/IDJMG
- ANOTHER DAY
SOPHIA MAY NERVOUS
GOODBYE
KRISTINIA DEBARGE SODAPOPASLAND/IDIMG
REWIND
3BE FEAYURING KELLY BARNES SEA TO SUN
~ KICK THE BASS
" JULIEN-K CIRCUIT FREQ/LEVEL 7/METROPOLIS
WRONG
- DEPECHE MODE MUTE/VIRGIN/CAPITOL
ATTENTION WHORE
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THE PRIESTS
THE PRIESTS RCA VICTOR 33969/SONY MUSIC
‘g 15 ANDRE RIEU
GREATEST HITS DENON 17764/5LG @
[ PLACIDO DOMINGO
ﬂ AR IFRETR S0AG3 MEPRED Y THE P F 06 L0 AFOL WLTYDN DG S TZ0MHERSH LSS 08
ANTAL DORATI
HAYDN: THE COMPLETE SYMPHONIES DECCA 01 Z865ANIVERSAL CLASSICS GROLP
“’l ANDRE RIEU
LIVE IN VIENNA DENON 17695/SLG & F
' LUCIANO PAVAROTTI
THE DUETS DECCA 012245/UNIVERSAL CLASSICS GROUP
', SOUNDTRACK
~ THE SOLOIST DG 012298/UNIVERSAL CLASSICS GROUP £
THE CISTERCIAN MONKS OF STIFT HEILIGENKREUZ
. CHANT. MUSIC FOR THE SOUL DECCA (1 1439/ NVERSAL CLASSICS GROUP
 JOSHUA BELL ACADEMY OF ST MARTIN IN THE FIELDS ['_
VIVALDE: THE FOUR SEASONS SONY CLASSICAL 11013SONY MASTERWORKS I /|
 LANG LANG
_ THE MAGIC OF LANG LANG DG 010774UNIVERSAL CLASSICS GROUP
ARVO PART
IN PRINCIPIO ECM NEW SERIES/ECM D1259UNVERSAL CLASSICS GROUP
 LANG LANGVIENNA PHILHARMONIC ORCHESTRA (MEHTA)
CHOPIN: THE PLAND CONCERTOS [ (1 16541 NVERSAL DLASSICS GROUP
CHICAGO SYMPHONY ORCHESTRA (HAITINK) |
MAHLER: § CSO0 RESOUND 801804 1]
KATE ROYAL'ORCHESTRA OF ENGLISH NATIONAL OPER (GARDNER)
NIGHT EMI CLASSICS 68192/BLG -
PLACIDO DOMINGO
ANE NFOTD JACE DGR Y N MO O J0N PO 1L, AT A WUSC UIMSENT SRME
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CgOSSOVER ALBUMS™
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DAVID GARRETT
OAVID GARREIT DECCA 012872/ NVERSAL CLASSICS GROLP

EADMAUS & MELLEEFRESH PLAY

RISE

DEEP INFLUENCE FEATURING ZELMA DAVIS BLUEPLATE « A= g;?‘jg:’;\f;g‘;om 30816 .
mﬁozai%vs DOMING J‘ F_- NEW WIDE-A-WAKE 11461 I
AT MIDNIGHT BONEY JAMES

SEND ONE YOUR LOVE CONCORD 30815 @

JIMMY D. PRESENTS CEEVOX J MUSIC

ARMAGEDDON
JESSICA JARRELL MERCURY/IDJMG

KENNY G r-l
~ RHYTHM & ROMANCE STARBUCKS 30670/CONCORD @®
MARCUS JOHNSON
POETICALLY JUSTIFIED THREE KEYS 2079
| RICHARD ELLIOT
: L ROCK STEADY MACK AVENUE 7018/ARTISTRY
6 10 BERNIE WiLLIAMS

MOVING FORWARD REFORM 61217/RDCK RIDGE
-

“WAYMAN TISDALE [
10
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WHEN LOVE TAKES OVER
DAVID GLETTA FEAT KELLY ROWLAND GUMAS TRALWERIKS CAPTOL

. LET THE FEELINGS GO =
ANNAGRACE ROBBINS : g 78

INFINITY 2008 ﬁ@

GURU JOSH PROJECT ULTRA
12 36

REBOUND RENDEZVOUS 5139

PAUL HARDCASTLE

__THE COLLECTION TRIPPIN ‘N' RHYTHM 36
ESPERANZA SPALDING

ESPERANZA HEADS UP 3140 r

SPYRO GYRA

DOWN THE WIRE HEADS UP 3154

THE RIPPINGTONS FEAT. RUSS FREEMAN

MODERN ARY PEAK 30635/CONCORD

S.M.V.

THUNDER HEADS UP 3163

- MARION MEADOWS
SECRETS HEADS UP 3150/CONCDAD

IF YOU KNEW E
CHRIS LAKE FEATURING NASTALA NERVOUS
ANOTHER DAY

SOPHIA MAY NERVOUS
- CRAZY POSSESSIVE
~ KAC! BATTAGLIA CURE
FEEL YOUR LOVE
KIM 80221 ULTRA
LOVEGAME
~LADY GAGA STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
DAY 'N' NITE
K!D CUDI DREAM ON/G.0.0.D./UNIVERSAL MOTOWN
MODERN TIMES
STEVE FOREST VS CHAIS ORTEGA FEAT MARCUS PEARSON RED STEX/STRICTLY RHYTHM

WEEKEND LOVE
- _ELECTRIC ALLSTARS FEATURING MIA J NERVOUS
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I'M WAITING FOR YOU i
JACKIEM JOYNER ARTISTRY A

1 1 18

ANDREA BOCELLI

INCANTO SUGAR 01216 1/DECCA &

IL DIVO

THE PROMISE SYCO/COLUMBIA 39968/SONY MUSIC @

e
PAUL POTTS

!3' .8 PASSIONE SYCO/COLUMBIA 47439/SONY MUSIC i
EM HORNON TABERNACLE CHOIRIORCHESTRA AT TEMPLE SOLARE (WBERG) lnll
Il
3

1 i

LI, VOO YR BESH MBI AL AN PSRN EWAYE CR 10
- SHARON ISBIN
. _JDURNEY TO THE NEW WORLD SONY CLASSICAL 4545650NY MASTERWORKS
. .= SARAH BRIGHTMAN
- SYMPHONY: LIVE IN VIENNA MANHATTAN 21681/BLG ® .

ANDREA BOCELL! |
VIVERE, LVEIN TUSCANY SUGAR/DECLA O1OBS/ARVERSAL CLASSIS GROP @)
’ SOUNDTRACK i

| _ANGELS & DEMONS SONY CLASSCAL S2006/50NY MASTERWORKS. |
MORMON TABERNACLE CHOR/ORCHESTRA AT TEMPLE SQUARE (WILBERG)
PRASETO T it SONGS HNTRIG THE PROPET 5624 RN DAL CHOR 1240
YO-YO MA
| YOYD WA FRENDS:SONGS OF 01 & PEACE SORY CLASSLAL 2641 5NY MASTBWORS 5

10 7 FARYL *
FARYL UCJ/DECCA 012925/UNIVERSAL CLASSICS GROUP

THE BOSTON POPS ORCHESTRA {LOCKHART) 1
"' THE RED SOX ALBUM BOSTON POPS 0005 Yo

% 7 SARAH BRIGHTMAN |

= I

SYMPHONY MANHATTAN 46078/BLG

' JOSH GROBAN B
| AWAKE LIVE 143/REPRISE 412668/WARNER BROS, ® [
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1 ) PLATG HOR CHANGE: SONGS AROIND THE WORLD AR 31:0C0M0F0) @©

. BEAUTIFULUR

- _DEBORAH COX DECO,IMAGE

STEP ONE TWO

KASKADE ULTRA

FIRE BURNING

SEAN KINGSTON BELUGA HEIGHTS/EPIC
LOVE STRUCK

V FACTORY REPRISE

BOOM BOOM POW

. THE BLACK EYED PEAS WILL.| AM/INTERSCOPE
GOODBYE

KRISTINIA DEBARGE SODAPOP/ISLAND/IDIMG
GONE

LASGO ROBBINS

1 KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA

DANCE BAILALO

KAT DELUNA LNIVERSAL MOTOWN
WHITE HORSE

SARAH MCLEOD NEXT PLATEAU

2NITE

THE CATARACS FEATURING DEV INDIE-POP
NOW I'M THAT BITCH

LIVVI FRANC JIVE/JLG

1 GOTTA FEELING

THE BLACK EYED PEAS INTERSCOPE

BACK TO ZERO
ROBBIE RIVERA JUICY

2 ﬁl STEADY AS SHE GOES

WALTER BEASLEY HEADS UP
. MOVE ON UP
- RICHARD ELLIOT ARTISTRY
BADA BING

H o2 DAVE KOZ FEAT. JEFF GOLUB CAPITOL
iCHILL OR BE CHILLED
OLI SLK TRIPPIN 'N* RHYTHM

: 5 '3y LET'SGETONIT
& KIM WATERS SHANACHIE
. @ | STOP, LOOK, LISTEN (TO YOUR HEART)
| BONEY JAMES CONCORD/CMG
7 43 FORTUNE TELLER

""" FOURPLAY HEADS UP

GO FORIT

. BERNIE WILLIAMS REFORM/ROCK RIDGE
ONE ON ONE

o
WAYMAN TISDALE RENDEZVOUS

TALK OF THE TOWN

5 DARREN RAHN NUGROOVE
AND | LOVE HER
~ KENNY LATTIMORE VERVE
|4 WHO WILL COMFORT ME
MELDDY GARDOT /LRVE
43 YOUAND!
1k MICHAEL LINGTON NUGROOVE

E.' ~ BLAME IT ON THE SUMMER
1 - BASIA WHAT/EY
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CELTIC WOMAN

THE GREATEST JOURREY: ESSENTIAL COLLECTION MANHATTAN 34124346

CELTIC THUNDER .

ACT TWO CELTIC THUKDER 011606/DECCA

- CELTIC THUNDER

CELTIC THUNDER CELTIL THUNDER 001/DECCA

JAKE SHIMABUKURO

LIVE HITCHHIKE 1109 ‘.

BELA FLECK

_ THROW DOWN YOUR HEART ROUNDER 610634 |
ELIYAHU & THE QADIM ENSEMBLE

EASTERN WINO EMBARKA 2 _

2

~ VIEUX FARKA TOURE 4
- FONDO SIX OEGREES 1158
AMADOU & MARIAM
| WELCOME TO MAL) BECAUSENONESUCH 517673%WARNER BRGS

{ g THE BABY EINSTEIN MUSIC BOX ORCHESTRA
’ BABY EINSTEIN: WORLD MUSIC WALT DISNEY 003161
RODRIGO Y GABRIELA
LIVE IN JAPAN ATO 21638 ®
§ ANUHEA
T3 - ANUHEA ONEHAWAIIAN 2001
'3 DANIEL O'DONNELL i
HOPE AND PRAISE DPTV MEDIA 56 o
12 10 CELTIC THUNDER
o | " CELTC THUNDERACT T CELTIG THUNDER: THE SHOW CELTC THUNDER 012657 ENOECCA @)
ZAP MAMA
RECREATION HEADS UP 3159
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CAUSA Y EFECTO
| PAULINA RUBID (UNIVERSAL MUSIC LATING)
YA ES MUY TARDE
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA
EL AMOR
I 19 g e samsing” (SiEw

7 15 Sl EL KATCH
LLILI I €L COMPA CHUY (SONY.MUSIC LA
AQUI ESTOY YO
LUIS FONSI (UNIVERSAL L
9 LO INTENTAMOS
ESJ’INOZA PAT (ASL}
5 ALL UP 2 YOU
AVENTURA FEAT. AKON & WISIN & YANOEL (PREMIUM LATIN)
33 TE PRESUMO
BANDA EL RECODO (FONOVISA)
ABUSADORA
WISIN & YANDEL (WY/MACHETE)
FUE SU AMOR
ALACRANES MUSICAL (AGUILA/FONOVISA)

‘QUE TE QUERIA
LA QUINTA ESTACION (SONY MUSIC LATIN

e 14 & YO NO SE MANANA i
_I.UIS E@IDUE TOP STOP) _

COMPRENDEME

13 i0 8 GERMAN MONTERD (FONOVISA/MUSIVISA
QUIEREME MAS

149 2 s A)

m, 1o 13 | KNOW YOU WANT ME (CALLE OCHO)

PITBULL (ULTRA)

3 POR UN SEGUNDO
AVENTURA (PREMIUM LATIN)

EL CULPABLE SOY YO
CRISTIAN CASTRO | UNIVERSAL MUSIC LATING)

16 15 3

ALMAS GEMELAS
1B 1923 ELTHONODEMEXE’FONG,‘CS? MUSIVISA)

EL OTRO
18 18 18 o o
20 17 g COMO UN TATUAJE

K-PAZ DE LA SIERRA (DISA/EDIMONSA
0JOS QUE NO VEN

ALEXIS & FIDO (SONY MUSIC LATIN)
QUE TENGO QUE HACER
DADDY YANKEE (EL CARIEL)

QUIEN ES USTED?

24 14

00

23 | 2 17 semgio veos (01 -
SEXY ROBOTICA

24 120 [T pon omaR (MACHETE)
SUFRE

m ot  LOS DAREYES DE LA SIERRA (DISA) B
FUI

26 .27 _REIK (SONY MUSIC LATIH

5 o0 g EL BALEADO

= LARRY HERNANDEZ (FONOVISA/MUSIVISA
| 5 CAMINARE
INTOCABLE (EM! TELEVISA)
3G 95 TU CAMISA PUESTA

JENNI RIVERA (FONOVISA

5 TE AMO TANTO
FLEX (EMI TELEVISA

2+ 42 POKER FACE
- LAQY GAGA ( rREAMl INE/KONLIVE/CHERRYTREEANTERSCOPE)
e cres

CRUZ MARTINEZ PRESENTA LOS SUPER REYES (WARNER LATINA

25 g NO ME DEJES DE AMAR
_LA APUESTA (SERCA)
47 5 LOCOPORTI
LOS TEMERARIOS (FONOVISA)
g BOOM BOOM POW
i THE BLACK EYED PEAS (WILL ' AM INTERSCOPE)
3g g NADA QUE ME RECUERDE A TI

MARCO ANTONIO SOLIS ©ONLvISA)

B 6 SE NOS MURIO EL AMOR
A EL GUERD Y SU BANDA CENTENARIO (4.R.C.)
32 4 HE QUERIDO QUERERTE
FRANCO EL GORILA (WY/MACHETE)

$:00:0: 08000

TE AMO
37 T8 ExanpeR AcKa (WARNER LATINA)

VIVIRE
YAHIR (WARNER LATINA)

40 4 6
Q m ME GUSTA ME GUSTA
L_OS BUTTRES_Di‘EULIACAN SIM_LQA {LADISCOMUSICUMVERSAL MUSIC LATING
@ 49 2 ME HACES FALTA
_LOS CUATES DE SINALODA -u?!' MUS LATIN‘V
m 4 3

ESTE CORAZON
L0S HOROSCOPOS DE DURANGO (ASL)
SE ACABO

44 42 3 isame MACHETE)

@ 'NECESITO DE T
VICENTE FERNANDEZ {SONY MI‘_ 1C LATIN)
‘ S| TE LLAME
- |7 £L CHAPO DE SINALOA SA)

] TU NO VALES LA PENA
! CUISILLOS (MUSART/BALBOA) _
GENTE DE ALTO PODER
48 48 8 g rigriLo paLMA (FONDVISH)

LA RECIA

49 39 1 L.OS OAREYES DE LA SIERRA (DISA)

EL LATIDO DE MI CORAZON

50 45 2 . TATI (786/ROYAL)

Aventura lands its fifth No. 1on tatin
Rhythm Airplay, as “All Up 2 You” jumps 2- &
1(4.1 million in audience). The act ties
Daddy Yankee for second-most No. 1s in
the chart’s history behind Wisin & Yandel
(seven). On Top Latin Albums, Aventura’s
“The Last™ reigns for a second frame.
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‘=2 =2 B 11TLE (MPRINT / DISTRIBUTING LABEL) 8
1 2 AVENTURA

[ERTER e LAST PREVILM LATIN 20800/SONY MUSIC LATIN
WISIN & YANDEL

o 2 LA_HEVDLUiON Wﬂ; CHETE 012967/UM
3 4 15 J)TO“EL BAMBINO” o
EL PATRON SIENTE 653883/UMLE v
o 7 s (LT3 (UIS ENRIQUE
(L1390 ciceos ToP STOP 8910 @
s 5 5 ESPINOZAPAZ
YO NC CANTO, PERO LO INTENTAMOS ASL/DISA 51/UMLE
° IR EL TRONO DE MEXICO
Ll DESOE LA PATRIA: EN VIVO FONOVISA 354088/UILE @
ﬂ d VARIOUS ARTISTS
SUPER ESTRELLAS 100L0S FONOVISA 354008/ UMLE
a § 32 EL TRONO DE MEXICO
f\_LMAS GEMELAS :(‘I\”‘LA 353504/UMLE
DON OMAR
8 38 oo wackeTe 012867/UMLE
@ 10 3 X-PAZDE LA SIERRA
COMO UN TATUAJE DISA 724171/UMLE -
VICENTE FERNANDEZ
o 13 92 PARA SIEMPRE WORTE 14602 SONY ESIEJ LATIN .
MARCO ANTONIO SOLIS
@ 73 NO MOLESTAR FONOVISA 353748 UMLE @ &
MARISELA
13 B ‘1 20 EXITOS INMDRTALES 1M 6614
14 12 LOS DAREYES DE LA SIERRA
ENA CoPa ME DISA 724175/UMLE
DADDY YANKEE
1‘ 11 45& [ALEMYODEBMIH\D(SDLINDTRACK]E RTEL/MAGHETE 280020/UMLE
ESPINOZA PAZ
16 14 48 EL CANTA AUTOR OEL PUEBLO ASL/DISA 730072 QMLE_
LUIS FONSI !
’5 43 fA_LABRASDELS\LENCVD NNERCAL MU LATIND 011810/UMLE & g
29 i3 PANCHO BARRAZA
[ LAS ROMANTICAS DE PANCHO BARRAZA VOL. )l MU AT BO/

16 13 LA ARROLLADORA BANDA EL LIMON

MAS ADELANTE DISA 724 160/UMLE
29 VICTOR MANUELLE

MUY PERSONAL KIYAVI 6992 SONY MUSIC LATIN
BANDA EL RECODO B
19081 1% pResumo FonOviss 353799/UMLE =
18 48 PATRULLA 81

QUIEREME MAS DISA 724152/ UMLE

23 VARIOUS ARTISTS
DURANGUENSE HITS: SINGLES DISA 724172/UMLE

Tk %VICENTE FERNANDEZ
PRIMERA FILA SONY MUSIC LATIN 40032 &

QO3 20:0 =

HECTOR ACOSTA
25 22 _-MP\IMMLB._YDRITU & ATHO 553661 UMLE
MANA ;
26 24 60 l_lRDE EL CIELO WARNE= _ATINA 481788 @ ‘:23
T - LARRY HERNANDEZ
27 | l 12 16 NARCO CORRIDOS KEN tTNF_'JNl_’VI"A 570037/UMLE
ENRIQUE IGLESIAS
@ 35 85 95/08 UNIVERSAL MUSIC LATING 010974/UMLE & &3
_ FLEX
29 20 21 LA EVOLUCION ROMANTIC STYLE EMI TELEVISA 679
@ 37 43 MARISELA
20 EXITOS INMORTALES VOL. 2 (M 6615
31 %% EL COMPA SACRA: EL ULTIMO RAZO
" HIERBA MALA NUNCA MUERE SONY MUSIC LATINLT{'\}
FLEX
32 26 75 IE_EJIEHO EM! TELEVISA 15221_ _i
EL GUERO Y SU BANDA CENTENARIO
33 3 8 SE NOS MURID EL AMOR A R C. 3397
;2 VARIOUS ARTISTS
o 733 13 NOW LATING 4 EAY) DMIVERSAL 47246, SONY MUSIC LATIN
35 25 LOS HOROSCOPOS DE DURANGO
Y PURA PASION DI UMLE
EL COMPA CHUY
36 3410 EL NiNO DE ORO GYPSY 37208/SONY MUSIC LATIN
. ALEXIS & FIDO
37 1-2 DOWN TO EARTH SONY MUSIC LATIN 43561
44 44 LA QUINTA ESTACION
. SIN FRENOS SONY MUSIC LATIN 44947
5 .» o GERMAN MONTERO
39 828 o FONOVISA 354007/UMLE :
a0 31 32 DJ NESTY 5

WISIN Y YANDEL PRESENTAN LA MENTE MAESTRA WY/MACHE 2278/UM

LOS CUATES DE SINALOA
PEGANDD CON TUBA SONY *USIC LATIN 50081

GRACIELA BELTRAN
LA REINA DE LA BANDA FONOVISA 354031/UMLE

W 4 VARIOUS ARTISTS
. (A HISTORM DE LOS EXJTOS: BAILABLES FONOVISA 3540 IMLE

a1 5

RICARDO ARJONA
4831 570 7is0 WARNER LATINA 576669 =

a1
43
m %1 54 MARCO ANTONIO SOLIS 2
48
a8
49
50

UNA NGEHE EN MADRID MARCD ANTONIO SOLIS EN VIv0 FONOVIS? 353530 UMLE ©)
REIK

_ltlEDIA MAS Dm FDRTE 35579/SONY MUSIC LATIN
ALACRANES MUSICAL B
_TUmPIRACION AGLILA FONOVISA 311305/UMLE &
FRANCO EL GORILA

WELCOME TO THE JUNGLE WY/MACHETE 012845/UMLE
40 8 CRISTIAN CASTRO

S0 EL CULPABLE SOY YO UNIVESLAL MUSIC LATING 012841/UMLE

47 53 LOS INQUIETOS DEL NORTE &

LA CLIKA: EDICION ESPECIAL EAGLE'S EN T EAUNIVERSAL MUSIC LATING

45 32

Bachata Heightz ascends to its first top five
on Tropical Airplay, as “Me Puedo Matar”
charges 14-5 (1.6 million audience impres-
sions, up 48%) in its 22nd week, the third-
fongest climb to the top 10 in the chart’s
archives. Follow-up “Te Busco” is now
heing serviced to radio.
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‘EL TRONO DE MEXICO 2 2 43 LUISFONSI I
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12 11 28 BANDA EL RECODO O @ 17 2 SAMUEL HERNANDEZ
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e 9 g LUIS ENRIQUE o 3 15 TITO "EL BAMBINO"
CICLOS TOP STOP 8910 & EL PATRON SIENTE 653883/ UMLE B
4 3 HECTOR ACOSTA 3 2 8 DON OMAR
SMALEVENTE ELTUATO 014 G LATIN BS36510 100N MACHETE 012867/UMLE
° 4 1g GILBERTO SANTA ROSA & 4 45 DADDY YANKEE =1
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9 2 VARIOUS ARTISTS a 52 FLEX
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VARIOUS ARTISTS FLEX
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- 6 1 VARIOUS ARTISTS ° 10 12 ALEXIS & FIDO
2 _FIESTA LATINA DISCOS 605 37203/SONY MUSIC LATIN OOWN TO EARTH SONY MUSIC LATIN 4356
8 7 19 VARIOUS ARTISTS 7 32 BJ NESTY
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, 21 VARIOUS ARTISTS 9 9 FRANCO EL GORILA

i BACHATA ROMANTICA: 1'S MACHETE 012586/UMLE WELCOME TO THE JUNGLE WY/VACHETE 012845/ UMLE

@_ 17 29 VARIOUS ARTISTS ol s 2 WISIN & YANDEL
BACHATAHITS 2009 THE #1 HITS SERIES | & K 50300/SONY MUSIE LATIN ELOU0 OE LA HISTORIA FRESH 11364/SONY MUS LATIN.

11 5 VARIOUS ARTISTS "o o3 MAKANO
A 30 TROPICALES DE AYER, HOY Y SIEMPRE VINA 610 TE AMO PANAMA/MACHETE 460024/UMLE Ml
@ FANIA ALL STARS 42 11 13 KINTOSOL

1 FANGA ML STARS LVE ROBERTO CLEMETE COLLISEQ” SAN JUAN 1973 FANIA 130:477/EMUSICA EARCEL DE SUENOS VIRUS/MACHETE 01271 JMLE
‘ VARIOUS ARTISTS 13 13 35 'CALLE 13
BACHATA # 1°S: VDL. 2 MACHETE 011705/UMLE ) LOS DE ATRAS VIENEN COHMIGO NORTE 3 Y W ATIN_
ELVIS CRESPO @ 15 '45 EDDY LOVER
ELVIS CRESPO LIVE FROM LAS VEGAS MACHETE 012664/UMLE L PERDONAME PANAVAACHETE UNVERSAL MUSIC LATINO 460021
TITE CURET ALONSO 45 i 14 15 YOMO
A MAN AND HIS SONGS: ALMA DE POETA FANIA 130425/EMUSICA [ MY DESTINY BLACK PEARL 7360 _ il
TONO ROSARIO @ 17 28 ARCANGEL
OOKT WORRY BE MPPY THE BEST OF KA TIONAL X EL FENDMENO MAS FLOW/MACHETE 170020/UMLE
S XTREME RKM & KEN-Y O
“7 . 7712 7384 CHAPTER DOS MACHETE /UMLE _ Q 16 8% 11 ROYALTY/LA REALEZA PINNIMACHETE 01 220uMLE S
J VICTOR MANUELLE 18 20 27 VARIOUS ARTISTS
3 HISTORIA DE UN SONERD DISCOS € 30 NY | [ _EIN URBAN KINGZ MACHETE 012319/UMLE
BUENA VISTA SOCIAL CLUB . HECTOR “EL FATHER”
‘.‘ 183 . UENA VISTA SOCAL U8 AT CARNERHE WAL TMRESIEH 51441SMARRER BROS. ‘h 8 3% .ﬂJICID FINAL_'JI MACHETE 011959/UMLE
@ HECTOR LAVOE 20 19 g7 ANGEL & KHRIZ
HISTORIA DE LA SALSA FANIA 130046/EMUSICA - SHOWTIME VI/MACHETE 010757/UMLE

EL TRONO’S REGIONAL MEXICAN RULE

El Trono De Mexico’s “Desde La Patria En Vivo!” debuts at No. 6 on
Top Latin Albums and at No. 2 on Top Regional Mexican Albums, sell-
ing more than 2,000 copies. Amazingly, this is the group’s sixth re-

%2V y

lease in just two years, and all six have debuted in the top five on Re-

gional Mexican Albums. Since its first charting album, “Fuego
Nuevo,” in 2007, no other act has accumulated as many top five de-

buts on the chart. -Rauly Ramirez
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CANT LIVE WITHOUT YOU (T And Me Music Pubhishing,
ASCAPUniversal Music - MGB Songs, ASCAP/Dermis Hot
Songs ASCAP/EMI Apnl Music inc.. ASCAP/Fauntleroy

. ASCAP, ma% Songs, ASCAP/AImo Music
Corp 'ASCAP/Strange Mote! Music, ASCAP), HLWBM,

H 49
CARELESS WHISPER (Wamer Chappeil. BMYChappell &
Co , ASCAP), WBM. H
CAUSA Y EFECTO (NOI Ltsled) 1
CHAMPION (Gutta Publications, BMU/Trac-N-Freld Entertan-
ment LLC, ASCAPNotting Date Songs Inc.. ASCAP/Tetra-
grammaton Music, ASCAPUriversal Music Pubhshing, Inc.
ASCAPNwveac Tyke Music, ASCAP/Unwversal Music -
Tunes LLC,, ASCAP/First N' Gold Publistin Bt\% BMVSOny/ATV
, LLC, BMiBen-Ghan Music inc
Music, BMYSugar Hill Music P\nllsmng BMI), HLWBM

RBH 82

CHOCOLATE LEGS {india B. Music. BMI/Songs Of Universal
Poi Intesmational, BMYEdwardfunkyhandz Music

Mniversal Music Publishing. Inc. ASCAP/Dango

Publishing ASCAP}. HLAWBM, RBH 61

THE CLIMB {Vistavitie Music. ASCAPHopeless Rose Music,
ASCAPMusic Of Stage Three, BMVMabe 11 Big Music, BMI).
WBM, S 25, H100 15

COME BACK TD ME (Zac Maloy Music ASCAP/Sony/ATY

68 |

Tunes LLC ASCAP/Stellar Songs Ltd . BMVEMI Blackwood
Music Inc, BMY), HL, H100

COMO UN TATUAJE (Arpa Musm L C BM)LT20

COMPRENDEME {SERCA. BM)) LT

COOL (Tappy Whyte s MusIC, BMVSongs Of Universal, Inc
BMIMusty Attic, BMVEMI Blackwood Music. Inc .
BMRamon Monigomery, ASCAP% HL/MWBM RBH 45

COUNTRY FOLKS LIVIN' LOUD (EMI Blackwood Music,
Inc. BM Stokes Nielson Publishing, BMIOng Eye
Pubhsmﬂuc ), HL C5 53

EL CULPABLE SOY YO (Blue Deep BM)LT 17

DAMNED [F 1 DO YA (DAMNED IF 1 DON'T) (Songs Of
Uraversal, Inc BMVAIl Time Low Music, BMVEMI Aprl
Music Inc. ASCAPA Eat Publishing For Brealdast. ASCAP),
HLAWBM H10067

DANCIN ON ME (Praise Ampassador Publishing,
SESAC/Scrilla Hil. ASCAP/Salty Ruth Fster Publishing, BMI)
RBH 48

DAY N’ NITE (Fisie’s Bty Boy Publishing, ASCAP/Owo
Oforun Publishing Company, ASCAP/Universal Music Pub-
fisting, Inc . ASCAP), HLAWBM, H100 17, RBH 29

DEAD AND GONE (Crown Ciub Publishing, BMWarmer-
Tamerlane Pubkishing Com. BMI/Tennman Tunes,
ASCAPUrwversal Musxc 7Tunes LLC . ASCAP/Cleopera's
Sons Music. ASCAP/EMI Apnl Music inc . ASCAP),
HL/WBM, H100

DEAD FLOWERS Sony/ATV Tree Publishing. BMVFink Dog
Publishiri, BMI), HL, CS 38

THE DEDICATION (AY DJ) (King Jibbis BMUBug Music,
ASCAPMusic Of Windswept, ASCAP/EMI Aprit Music Inc .
ASCAPARoc Cor Publishing & Music Famamanem LLC.
ASCAP/Tay Piane Music. ASCAP/Ar For A's Sake Music
ASCAPMars Force Music, ASCAP/Northside Indepedent
Music Publishing, ASCAP/Bughouse. ASCAP). HL.RBH 88

D.0.A. (DEATH OF AUTO-TUNE) (EM) April Music inc
ASCAP/Carter Boys Publishing. ASCAP/No 1) Music,
BMVChrysalis Songs. BMYUnichappell Music. inc . BMI)
H. RBH70

DO (Planet Peanut, BMMurrah Music Corporahion. BMI/Bug
Music. Incoporated, BMiWamerTamertane Publisiing
Com., BMVRADIOBULLETSPublistung, BMYDWHaywood
Music. BMI), WBM. CS 34

DONT TRUST ME (Vizsler Falcon Music BMYEMI Black-
wood Musrc, Inc BMVMarza Ball Music. BMVDick Jams
LLC, BMI). HUWBM, H

Dg THE RICKY BOBBY (Many Kids Pubhishing, ASCAP)

BH 75

DOWNLOAD (Mot Listed) RBH 21

DREAMING LOVE (EV) Blackwood Music. Inc., BMUTwo Is
Better Than One Music. BM/Root 49 Music 8MVDanny
Mynick Music. BMI) CS 51

ECHO (Drurnma Bay, ASCAP/Drum Squag, ASCAP/Young
Drumma ASCAP/Gorilla Zoe Music. BMMali-bMekin
Music. BMIAhal's Yo Style Music, ASCAPY H100 78

EGO (Ehvs Lee Music, BMVEMI Blackwood Musm Inc
BM|/Uncle Babby Music. BMVEMI Apnl Music inc
ASCAP/B-Day Publistung, ASACP), HL, H100 44, RBH 5

EIGHT SECOND RIDE (Universal Music - Careess, BMUShi-
iake Maki Publishing, BM\Drive It Home Music Publishing,
inc., IMHO/CFSSMGI IMRO/State Cne Music America, BMY)
Hi 43

EPIPHANY (I'M LEAVING) (Universal Music - Z Songs.
BMy/Pen in The Ground Publising, ASCAP/Cnuck Hamo-
ny's House Publishing, ASCAP/Strauss
ASCAP/EMI April Music Inc , ASCAP), HL/WBM RBH 20

ERES (C K Jorlz, BMVEnsign Music, BV T 32

ESTE CORAZON (Mot Listed) LT 43

EVERY GIRL (Young Money Publishing Inc , BMIAWamer-
Tamertane Publishing Corp , BMIWest Coast Livin Publist-
ing. ASCAPHenderworks Music Publishing, BMYSongs Of
Universal, Inc , BMUnwersal Music Publishing. Inc.
ASCAP), HLAWBM, H100 10 RBH 3

F

FIGHT LIKE A GIRL (Getting Grown Music, BMUKupKake
Music, BM! n Publishing. BMYGreen Hills Music.
ASCAP/Green Hills Music Group. 11.C. BMBig Loud Bucks,
BMi Regan Music Publishing. ASCAP), WBM, CS 32

FIRE BURNING (Sony/ATV Sor% LLC. BMYRedOne Produc-
tions LLC, BM Kingston Pubkishing Designee, Bl
HL H100 7

FLY WITH ME (onas Brothers Publishing LLC
BMY/Somy/ATV Songs LLC, BMVPeanut Proot Music, BMD.
HL, H100 83

FRANKY (Delon Tha Don Pubhishing, BMISKO N GO Muzic
Group ASCAP) RBH 85

FROM MY HEART TO YOURS (imagerm Music Lmited
B RBH 31

FUE SU AMOR (956 Music, BMVAQUlla Rard, SESAC) LT 10

FUl (Sony/ATV Discos ASCAP) LT 26

FUNNY THE WAY IT IS (Cartes Beaulord, ASCAP/Stelan
Lessart, ASCAP/Dawd J Matihews, ASCAPAeRor Moore,
AS&)A!;/Boyd Tinsley, ASCAP/Beam On Music, ASCAP)

H100 87

FUTURISTIC LOVE (ELROY) (Letand Ausiin Pubhishing
Designee BMVRiceo Barmno Munc. ASCAP/frenchwerk
Music, ASCAP/Grand Hustle Publishing, ASCAP/WB Music
Corp , ASCAP), WBM. RBH 66

EW.B. (EM) April Music inc., ASCAP/D Myero Milcheli Music,
ASCAgg/EMl Virgin Songs, BMYBIg Kidd Music, BMY), HL.

BH

GENTE DE ALTO PODER (Primo fusic, Inc , BMI) LT 48

GETTIN' YOU HOME (THE BLACK DRESS SONG) (Run-
nin' Behind Publishing ASCAP/EM; April Mus4c Inc
ASCAP/ Wanl To Hold Your Songs, BMI), HL CS 26

GIVE IT TO ME RIGHT (Gods Cryin’ Publishing,
ASCAP/Sony/ATV Tunes LLC, ASCAPMarquise Songs USA.
BMI), HL, RBH 72

GIVES YOU HELL (Smefis Like Phys Ed, ASCAP/Universal
Music - MGB Songs, ASCAP) H100 40

GOD IN ME (EMI April Music Inc . ASCAP/Wet Ink Red!
Music. ASCAPfﬂ\ats Plum Song, ASCAP's Tea Tyrme.,
ASCAP) RBH 26

GOODBYE (Antomio Dixon's Muzk. ASCAP/EM) Apat Mustc
Inc ASCAP/rang Music. Inc , BMUE D. Duz-t Mustc,
BMVUnderdog East Songs. BMU/Damien Duke Music Pub-
lishing. ASCAP Ien Adonis Music Publishing,
SESAC/Chistan Combs Publishing, SESAC/Foray Music,
Inc.. SESAC/Unichappell Music, Inc , BMI), HLAWBM, Hi00

8

1

GOOD GIRLS GO BAD (Bias! Beast Music, ASCAP/EMI Apni
Music Inc . ASCAP/Lion Aire Pubtishing, BMyWamer-Tasmier-
lane Publishing Com , BMYSunshine Terrace Music.
BMVBug Music, Incomed BMV.. Kasher Publishing,

ASCAP), HLAVBM. H100 66

THE GOOD LORD ANO THE MAN (! Money Music
ASCAP) CS 59

HALLE BERRY (SHE'S FINE) (Christopher Dooley Publish-
ing, BMVAn What Music, BMYCroomstacular Music,
BMiNanderwaver Music, BMUBuilding 2 Music, BMVCook-
tes And Mik LLC. ASCAP/Polo Ground Miusic Pubhsting,
ASCAP/Play For Play N Skillz, ASCAP/Skillz For Skillz And
Eolay MllSlK ASCAP/EMI Aprii Music Inc , ASCAP), HL. H100

RBH 14

HALD (B-Day Publishing, ASACP/EMI Apal Music Inc..
ASCAPMiite 2 Live, ASCAP/Kobalt Music Pubhshl% -
162, Inc., ASCAP/Here's Lookin' At You Kidd Music, BMI/Bel-
uga Heights Music. BMVSony/ATV Songs LLC. BMI), HL
H100 13, RBH 37

HANDS ON ME (Sany/ATV Songs LLC, BMYDaMystro
Music, BMFight To Wivte Music. ASCAP Flowers And
Cream, ASCAPHitco South, ASCAP/Bug Music.,

Go to www.billboard.biz for complete chart data

ASCAP/Penn State, BM/Urban Legendz. BMU Tightwerk
Music. M, HL, RBH 84

HATERS (Lyfe in Publishing. ASCAP/Chris ‘CHRIZZQ" Fabich,
GEMAThomas T CHUURCH' Church, GEMA/Sky Hight
Entertainment, GhRMixspinz Music, BMI) RBH 81

HENRY CARTWRIGHT'S PRODUCE STAND Hope—N{)a\
Music, BMY/Trent Tomlinson Songs. BMISongs Of Spring-
fish, BMYSongs Of Dazahil, BMVGimme Them Gimme
Them Songs, BMUEleven Katz Music. BMYCal IV Entertain-
men. LLC Bi) CS 45

HE QUERIDO QUERERTE (Mot Listed) LT 38

HER DIAMONDS (U Rule Music. ASACE/EM! Apnl Music
inc , ASCAP), HL H100 41

HERE | STAND (URHV Music, ASCAP/EM| April Music Inc
ASCAPAUniversal Music Publishing, Inc , ASCAP/LII Vidat
Music, ASCAP/Marded Music. ASCAP/ABlack Productions.
ASCAP/A And L Music. ASCAP/Dirty Dre Music.
ASCAP/RHMG Songs, ASCAP/My Soulmate Songs,
ASCAP/Rell Music, ASCAP), HLAVBM, RBH 43

HOTEL ROOM SERVICE (Phull's Publishing,
Bnversal Music - MGB AP/Simipub,
BMVEMI Blackwood Music, Inc MVSony/ATV Songs 1LC.

BMWamerTameriane Pubhshmg Corp., BMIBernard's
Other Music, BMMusic Ot Ever Hip-Hop, BMVEMS Virgin
Music Ltd, ASCAP/Chrysalis Music Ltd , PRS), HLAVEM.

H10063

HOW DO YOU SLEEP? (Team S Doi Publishing, BMIHitco
Music, BMISongs Of Windswepl Pacific BMIRayza Sounds
Publishing. BMI) H100 93

1CE CREAM PAINT JOB (Dorrough Music Publishing Com-
pany 3/:SCAPMndef Music Fubhshing, ASCAP) H100 77

| DO NOT HOOK UP (When | m Rich You'll Be My Bich.
ASCAPAWB Music Corp.. ASCAP/Bug Music, Incomorated.
BMVSon Of Reverend Bili Music, BMYEMI Blackwood
Music. Inc BMI), HLUWBM, H100 25

1DON'T NEED IT (Virginia Beach, ASCAP/WB Music Com .
ASCAP/Fauntieroy Music. ASCAPUnderdog West Songs.
ASCAP/AImo Music Corp , ASCAP/Millennium Kid Mustc
Pubiishing. ASCAP). HLAWBM, RBH 50

IF THIS ISN'T LOVE (8-Uneek Songs, ASCAP/Universal
Music Publisting. Inc ASCAP/GiveMeAliMy Publisting,
ASCAPEMI Apnl Music inc , ASCAP/TnT Explosive Publish-
1ng, ASCAP) RBH 22

IF TODAY WAS YOUR LAST DAY (Warner-lameriane Prib-
Iishing Corp.. BMVAm Your Dillo Pubishing. inc .

r0-G Music Inc . SOCAN/Black Diesel,

SOCANBlack Adder Music, SOCAN), WBM, H100 21

IF U SEEK AMY {aratone AB, STIMKobail Music Publish-
ing Amenca, Inc ASCAP/Oh Suki Music, BMVEM! Black-
wood Music, Inc. BMWamer Chappell Music Scandinavia
STIM). HLAVBM, H100 56

1GOTTA FEELING (will .am Music. Inc BilJeepney
Music. Inc , BMVTab Magneetic Publishing, BMVChesry River
Music Co, BMIMeadpmne Junkee Publistung, ASCAP/EMI
Apnl Music Inc, ASCAP/Square Rivoli Publishing,
ASCAP/ Rivol: Music, ASCAP/Shapiro, Bemstein &
Co, Inc. ASCAP/Rister Ediions, SACEM), CLMHL, H100 2

1JUST CALL YOU MINE {Right Bank Music. inc .
ASCAP/Lily Makes Music, ASCAP/Haber Corp . ASCAP/EMI
Apnil Music Inc.. ASCAP/Ty Me A River Music. ASCAP/Kar-
les Music, ASCAP/Kobalt Music Publishing Amenca, Inc .
ASCAP), HL, CS 40

1 KNOW YOU WANT ME (CALLE OCHO) (Don Willams
Music Group, BMiBig Elk Music, BMy/Balloonhead Music
Publisting, ASCAP/Uttra Tunes. ASCAP/Do I Yourself Music
Group S 11, SIAEUniversal Music - Careers, BMYPitbull's
Legacy Pubhshlng BMManmbero Music Publishing,
ASCAP/Universal Music - MGB Songs, ASCAP), HL/WBM,
HI1005 T 15

I'LL BE THAT (Grandma Dyramite, ASCAP/Regan Music
Publishing, ASCAP/Universal Music - Z Songs. BMI).
HL/AWBM, CS 46

T'LL JUST HOLD ON (WB Music Com., ASCAPMelissa’s
Money Music, ASCAP/Get A Load Of This Music.
ASCAP/Encore Entertainment LLC, BMVMr Noise Music
RMVHlIiDlHy Poetry BMIRio Nuevo Entertainment, BMI),

WBM,

ILOVE IT (PAPI AYE AYE AYE) (Songs 4 My Seeds Music,
ASCAP/Willarie Music Inc., ASCAPNorth Port
ASCAP/EMI April Music Inc.. ASCAPY, HL. RBH 77

I'M IN MIAMI TRICK (Nu 80's Pubiishing, ASCAP) H100 86

IMMA BE {will 1am Music. Inc , BMVJeepney Music, Inc .
BMVTab Magnetic Publishing. BMYCherry River Music Co,
BMVHeaﬂpnone Junkie Publishing, ASCAP/EMI Apnl Music

ASCAP/Broke. Spoke And Gone Publishing,

ASCAP/Deiend Sengs, BMVSongs Of Kobalt Music Publish-
ing Music Publishing Amexica, Inc.. BMI), CUV/HL H100 88

IMMA PUT IT ON HER (The Crawford Legaacy Music Rub-
Tishing, ASCAP/Janice Combs Publishing, BMYEMI April
Musicinc ASCAP/Granny Man Publistung, BM/Malik-
Mekiy Music, BMIWarmerTamertane Publishing Corp..
BMBasement Funk South, BMNowvak South.
SESAC/Delisa Curry Publishing, SESAG/Qwanel Publishing.
SESACAOhmydamn Publishing, SESAC/Buttaworld Publish-
ng. SESAC/%Dada Music Publishing, ASCAP), HLAWBM.

RBH 33

IMMA STAR (EVERYWHERE WE ARE) (Jeremy Feiion
Publishing Designee, ASCAP/Keith James Publishing
Designee, BMMick Schultz Fubhshlng BMVSongs Of Uni-
versal, Inc , BMI), HL/WBM, RBH 63

'™ ON A BOAT (Snugldl Emer‘tammenl. ASCAP/Shebar
Music, ASCAP/Boner Tek Music, ASCAPAUniversal Music -
7 Songs, BMI), HLAWBM, H100 64

I'™M YOURS (Goo Eved, ASCAP) H1

INDIAN SUMMER (Sony/ ATV Tree Publls!mg BMVBuffalo
Praine Songs. BMyShowbilly Music. BMVLove Monkey
Music. BMI). HL. CS 20

 NEED A GIRL (Naked Under My Clothes, ASCAP/Chrysalis
Music Publishing, ASCAP/Somy/ATV Tunes LLC,
ASCAP/Stellyy Songs Ltd , BMI/EMI Apnl Music nc
ASCAP). HL. H100:59, REH 6

IN LOVE WITH ANOTHER MAN (Nappy Puddy Music.
ASCAPUniversal Music - Z Tunes LLC , ASCAP/ablackents
music publishing, BMI), HLAWBM. RBH 57

1 RUN TO YOU (Wamer-Tamerlane Publishy LrI.VET
BMVDWHaywood Music, BMVRADIOBULLETSPubishing
BMShaw Enuff Songs, Inc , SESAC/Mult-Songs. Inc,
SESAC/Sony/ATV Tree Publlshmg. BMWmougL’isrrmsic.
BMI). HWBM. CS 6, H100 37

IT HAPPENS (Jennifer Netles Publisting, ASCAP/EMI Black-
wood Music, Inc , BMYDirkpit Music. BMMusic Of Stage
Thiee, BMVBobby 's Song And Salvage, BMI), HL H100 61

| THINK | LOVE HER (Nof Listed) RBH 91

1T°'S A GIRL THING (WamerTameriane Publishing Corp..

BMIJesse Lee Music, BMCircle C Songs. ASCAP/FU" Cu-
Cie Music Publishing. LLC, ASCAP), WBM, C.

IT'S AMERICA (Slarky Dank. BMVBug Music, lncorpomled
BMSongs Of Windswept Pacific, BMVStage Three Sor
ASCAP/Brett James Comelius Music, ASCAP) H100 96

| WANT MY LIFE BACK (Sixteen Stars Music. BMI/Frank

Music, BMVHonPro Entertainment Group, Inc
AP/Grand & Gee Music Group LR ASCAP) CS 33

1 WAS HERE (Shaw Enuft Songs, Inc , SESAC/Muiti-Songs,
Inc.. SESAC/AvaRu Music, .. SESAG/Crosstown Uptown
Music. ASCAP/Fintage House USA, ASCAP/B Songs,
ASCAP}CS 56

JEEP JEEP (Sony/ATV Tres Publishing, BMU/Beavertime
Tunes, BMYSany/ATV Cross Keys Music Publishing,
ASCAP) CS 57

JESUSgIS LOVE (Jobete Music. Inc.. ASCAP/EM), ASCAP}

JOEY (Jennifer Nettles Publishing, ASCAP/EMI Blackwood
Music. Inc.., BMVDirkpit Music., BMSony/ATV Tree Publish-
mé;TBMVMr Bubba Music, BMI) CS 50

AKISS (Viva Panama ASCAP/JoeGlo Music,

ASCAP/Sony/ATV Tunes LLC, ASCAP/Two Works.
ASCAP/BW Music. ASCAPMusic Of Windswepl,
ASCAP/EMI Aprii Music inc.. ASCAPRoc Cor Publishing &

Mustc Farmarmaem LLC. ASCAP/Mars Force Music
ASCAPMNorthside Indepedent Music F\Jbllshvgg
ASCAP, Bughouse, ASCAP), HL/WBM, RBH
JUST DANCE (Certified BIueberry BMI/Sor %ws()
LLC. BMI Il Productions Inc, ASCAF/Sony/ATV Tunes
LLC, ASCAP), HL. H100 36

EL KATCH (Twins House Of Music. ASCAP/Peermusic,
ASCAP LT 4

KISS A GIRL (Universal Tunes, SESAC/Songs Of Universal.
inc., BMiEden Valley Music, SESAC/Mary Rose Music,
BMUThird Tier Music LLC, BMY), HL/WBM CS 5, H100 42

KISS ME THRU THE PHONE (Jimipub. BMIWamerTamer
lane Publishing Corp , BMVEM! Blackwood Music. Inc
BMI/David Siegel, BMVCroomstaculer Music, BMYSoulia
Boy Tell'em Music, BMTakin' Care Of Business. BMVEle-
ment 9 Hip Hop, BMY), HLAWBM, H100 47

KNOCK YOU DOWN {Danjahnciz Muzik, SESAC/W B M
Music SESAC/Kenokey Music, ASCAP/Universal Music
Pubiishing, Inc, AS(,A%/YRP Music Publishing, BMi/Wamer-
Tamerlane RJbIrShvng Corp , BMVSuper Sapin Publishing.
BMiastine Music Pubkshing Inc . ASCAP/Diavid M Efich,
Esq , FC., ASCAP/Please Gimme My Publishing Inc
BPéAVEQMI Blackwood Music, Inc , BM1), HLAWBM, H100 4,
RBH

KNOW YOUR ENEMY (WB husic Com . ASCAP/Green
Daze Music. ASCAP), WBM. H100 53

LA RECIA HA%%M Mustc, LG, BMI) LT 49

LAST Cl Music Corp., ASCAP/Sangs in The Key
0f BFlal, inc, SESAC/Noontime South, SESAC/EMI Com-
bine Music, SESAG/Foray Musi, ng , SESACAlaylen Adons
Music Publishing, SESAC/Christan Combs Publish
SESAC/Aztac Tracks ASCAP), HUMWBM. H100 B4, ABH 10

EL LATIDO DE MI CORAZON (Not Listed) [T 50

LIKE A SURGEON (Songs Of Peer, BM/March 9ih Publish-
ing, ASCAP/2082 MuSlC Pubiishing, ASCAP/WB Music
Corp.., ASCAP), WBM, RBH 59

LIVING FOR THE NIGHT (George Straight Publishi
Designee/Bubba Strait Publishing Desigy
e Music. BM/Unwound Music. BVE), KL, CS 15 H100

LOCO POR T (Not Listed) LT 34

LO INTENTAMOS (Not Listed) LT 6

LONG LINE OF LOSERS (Kevin Fowles Music. BMMusic Of
RPM, ASCAP/Category 5 Music, ASCAP) CS 42

LONG PAST GONE (Megan Mullins Music, BMVCal v
Songs, ASCAP/Cal IV Entertainment, LLC BMI) CS 48

LOST YOU ANYWAY (Frankiin Road. BM Sta?e
Thtee BMYBobby's Sang And Salvage, BMI) CS 10. HI00

L()VEGAME {Stefam Germanotia p/k/a Lady Gaga,
BMYSony/ATV Songs LLC, BMiHouse Of Gaga Pubhshmg
lg& I)BMLV?—:QJOE Music inic., BMI/RedOne Productions LL

HL, H100

LOVE STORY ([aylov St Music. BMYSony/ATY Tree: Pub-
lishing, BMI) HL H10029

LOVE YOUR LOVE THE MOST (Sony/ATV Tree Publishing,

BMISany/ATV Acuft Rose Music, BM), HL. CS 22

MAD (Universal Music - 2 BMl/Ran inThe Ground
Publishing, ASCAP/Sony/ATV Tunes LLC. ASCAP/EM Apel
Music Inc , ASCAP/EMI Music Pudiishing Ltd PRS/Stellar
Sun Songs, ASGAP), HL RBH 42

MAGNIFICENT (Firs! N' Gold Publishing, BMSony/ATY
Songs LLC, BMVColione And Rock Publishing,
ASCAPMWamerTamerlane Publishing Corp., BMIdohn Leg-
end Publishy V[L? BMVFour Deuce Publishing, ASCAP/TVT

Iniversal Music - Z Songs, BMY/Grabitude Sky
MUSIC ASCAP/WB Mustc. Corp., ASCAP/When Words Col-
g%eth%Sw ASCAP/See No Evil Music, ASCAP), HLAWBM.

MAJIC (563 Music Pubhshing, ASCAP) RBH 89
MAKE HER SAY (£lsie’s Baby Boy Pubtishing, ASCAPAVery
Good Beats, BMMHIp Homp Since 1978, BM less
Musxc Inc, BMYSongs Cf Universal. Inc , BMY/Sony/ATV
s LLC, BMYRedOne Productions LLC, BMYHouse Of
Gagam)hshmg Ing. BMVMppyPtm Music. BMIUnwersal
Music - Z Songs, BMVEMI Aprit Music nc.. ASCAP/Gited
Source Music. ASCAP/Sty As A Foxx Music, Inc., BMIFoxx
Entertanment, VNS Publishing, ASCAP/? Tha Moon
Publishing, BMYWB Music Corp . ASCAP/2082 Music Pub-
Yishing, ASCAP/dames T. Brown. BMBrandon R. Melan-
chon. ASCAP/EMI Blackwood Music. Ing . BMIPlease
Gimme My Publishing Inc - BMI), HLAWBM, K100 80
MAMA (Songs Of Universal. Inc . BMVMy Own Confusion
Music. BM 0Of Diver Dann BMVSavannah Grace.
BMI1, HLAWBM, CS 55
MAYBACH MUSIC 2 (First N Gold Publishing,
BMVSony/ATV Songs LLC, BMCalione And Rock Publish-
ing. ASCAP/WB Music Com , ASCAPNappyPub Musm
BMVYoung Mun Publishing Inc.. BMiMamer-Tamex
Publishi MU/Piease Gimime My Publish Inc
BMYEMI 1ackw0m Music., Inc., BMI), HUWBM Rl
ME GUSTA ME GUSTA (Not Lisied) IJ A1
ME HACES FALTA {Fonomusic. lnc , BMI) LT 42
MO0 LA MO0 Conon City Music Publishing, BMRiverzar
Music Puhhshl leebie Writin' Music Publishing.
BMINice Shol Missc Pubushl . BMULatuna Tunes.
BMUJim Femin Songs, SESAC) CS 54
MR HIT DAT HOE (Rickey Tmmgne Hams BMiMontreal
th Lee, BMID Ree, BMI
MUST BE LOVE (arsky MUSIC BMVanice Combs Publish-
g, BMVEMI Blackwood Music. Inc, BMVJustin Combs
Publishing, ASCAP/EM! April Music nc., ASCAP/
Nﬁ% Eug‘l;smng ASCAP/Ason Clarke Publlshmg SAC)
Hi

MY LIFE WOULD SUCK WITHOUT YOU (Kasz Money
Publishing ASCAP/Studio Beast Musm BM | WarnerTamer-

lane Publishing Corp , BMYMaratone AB, NVSongﬁ
Koball Music g}bhshmg Ameica, Inc., BMY, W 100

NADA QUE ME HECLEFIEAT] (Cnsma: Inc. ASCAP) IT

36
NASTY SONG ; Head Hurter Publisting, BM) R8H 74
NEAESZESHO D4E 1 {Sony/ATV Mexico, ASCAP/SACM tabin,

NEVER GIVE YOU UP (Ugmoe Music, ASCAPUniversal
Music Publishing, Inc . ASCAP/Universal Tunes.
SESAC/Songs In The Key Of Charlie 0. SESAC). HL/WBM.

RBH 28

NEVER SAY NEVER iLittle Bike Music. ASCAPALincoin &
Oilie Music, ASCAP/EMI April Music inc . ASCAP/Mokos
Music, BMU/Aaron Edwards lelshmg ASCAP) H100 57

NEW DIVIDE {Unrversal Music - Z Songs. BMUChesterchaz
Publishing. BMYBig Bad Mr Hahn Music, BMNondisclo-
sure Agreement Music, BMIKenji Kobayashs Music,
BMI/Paricakey Cakes Music, BMI), HLAVBM., H100 30

NO ME DEJES DE AMAR (Jam Entertainment, nc , BMY) LT

33

NO SURPRISE (Surtace Pretty Oeep Ugly Music, BMVUmver-
sal Music - Careers, BMV/Anaesthefic bllsmng BMIWam.
erTameriane Pubushmg Corp.. BMWarner Chappell,
SOCAN/Sony/ATV Songs LLC. BMYBud And Jo's Music,
B}, HLAWBM. H100 45

NOT ANYMORE (Unwersal Music - Z Songs, BMUFen In The
Ground Publishing, ASCAP/Ber Magjor Music, BM),
HLAWBM, RBH 1

NOT MEANT TO BE (Wamer-Tamesiane Publishing Corp..
BMVTobor Songs, BMVTeam Toque Publishing.
SOCAI\VBH%% Publishing, SOCAN/An Aprif Fool Publishing,

une Terrace Music, BMUAriHouse Entertain-

me810 LLC. ASCAP/Bug Music, Incorporated, BV, WEM,
H10055

OBSESSED( 8 Songs, BMVSmgs Of Universal, Inc,
OZPea Lid . ASCAPMarch Sth Publlsntng

www.americanradiohistorv.com

ASCAP/2082 Mus;c Publxshmg ASCAPAWB Music Corp .
ASCAP), HLAN!

0J0S QUE NO VEN (AIexBY Fido Music Publishing
ASCAP/Somy/ATV Tunes LLC, ASCAP/EMI Biackwood
Music, tng . BMi/Blue Kraft Music Publishing. BMI) 7 21

THE ONE (Not Lisled) RBH 53

ONE IN EVERY CROWD (Piowin Ground Music. BMCopy-
nght ControlMusic Of RPM, ASCAP/Category 5 Music.
ASCAP) HI00 79

ON THE OCEAN {John Riff Music. BMI) RBH 15

EL OTRO (Alvani Music Publishing SESAC) LT 19

OUT LAST NIGHT {Somy/ATV Milene, ASCAPAslandsoul
Music, ASCAP/Stage Three , ASCAP/Brett James Cor-
nelius Music. ASCAP). HL.CS 1 H100 22

PARANOIO (Jonas Brothers Publishing LLC, BMYSony/ATV
LLC BMYSony/ ATV Timber, SESAG/EMI Apni Music

Inc., ASCAP/Strawbermus Music, ASCAP), HL H100 70

PART OF THE LIST (Universai Music - 7 Songs, BMUPen In
The Ground Publishing, ASCAP/Chuck Harmony's House
Publishing, ASCAP/Strauss Co LLC , ASCAP/EMI Apnl
Msic Inc , ASCAP), HL/WBM, RBH 76

PEOPLE ARE CRAZY {Sony/ATV Tree PUbhishing,
BMYTiftawhirl Music, BMi), HL CS 7 H100 39

PLEASE DON'T LEAVE ME (Pink inside Puhllshmg BMVEMI
Blackwood Music. Inc . BMMasatore AB, STIMKobal
Music Publishing America, Inc, ASCAP), HL, H100 20

PLENTY MONEY (First N' Goid Fubhshlng BMWarmer-
Tamerlane Fubllshlng Corp , BMINoung Drumma,
ASCAPWB Music Com , ASCAP), WBM. RBH 23

THE POINT OF IT ALL (EMI Aprl Music Inc . ASCAP/Songs
of Umversat‘ mc 5 BMV/Tappy Whyte's Music, BMI),
HUWBM, B

POKER FACE (Stetam Germanolta pk/a Lady Gaga.
BMVSomy/ATV Songs LLC. BMIHouse 01 Gaga Publishing,
Inc.. BMVGlooe Music Inc , BMI/RedOne Productions LLC.
BMI), HL H100 12, LT 31

Pﬂg UN SEGUNDO (Premium Latin Publisting, ASCAP) LT
1

PRETTY WINGS (BenArm) Music, ASCAP/EM! Apnl Music
inc , ASCAP/Sony/ATV Tunes LLC, ASCAPMuszewel.
ASCAP). HL, H10062 RBH 7

a
QUE TENGO QUE HACER (Not Lisledi} LT 22
QUE TE QUERIA (Em: Musical SA de CV) LT 11
QUIEN ES USTED? (Pacific Latn Copyngnt Inc , ASCAPAUn-
versal-Musica Unica Publishing, BMS) LT 23
QUIEREME MAS (Modeio Musical, BMI LT 14

RED LIGHT (Crosstown Uptown Music ASCAP/Kobait Music

Publishing Amenica, Inc . ASCAP/Crosstown Downiown
s, BMVSongs Of Kobait Music Pubiishing Amenca, Inc

BiiKaries Music, ASCAP) CS 35

REMEMBER ME (Crown Club Publishing, BMUWamer-
Tamerlane Publishing Corp: BMUMy Diet Starts Tomormow,
BMY/Songs Of Unwversal. Inc. BMVdason's Lyncs
SESAC/Reach Globai Tunes, SESAC/Dat Damn Dean, BMY).
HLWBM. RBH 51

RIGHT ROUND (£ -Class. BMIAViail On Sunday Music.
ASCAP/Sory/ATV Tunes LLC, ASCAP/Kopaiktrax Kasz Money
Publishing, ASCAPA) Frarks Publishing, ASCAP/Artist Pub-
lishing Group West, ASCAPWB Music Comp , ASCAPEMI
April Music Inc , ASCAPRoc Cor Publishing & Music Farma-
meanem LLC, ASCAP/Brunais Music, ASCAP/Northside
Independent Music ASCAPMusic Of Windswepl,
ASCAPBurning Music LTD., PRS/Mat Music. PRSWestbury
Music. PRS Roynet Music, ASCAP), HL/AWBM, H100 24

ROCKIN' THAT THANG (Songs O Peer Lid , ASCAPMarch
i Publisting. ASCAP/2082 Music Publisting. ASCAP/WS
Music Corp., ASCAP/Unwversal Music Publishing, Inc ,
agﬁAzf;/ZO V16, ASCAP/0SS Creations ASCAP), HL/WBM.

ROCKIN' THE BEER GUT (Butterboy Music. BMI) CS 39

RUNAWAY (Hate And Purchase Music, ASCAP;
Music, ASCAP/House Of Stylesonic Music, ASCAPAGd In
Tre Komer, ASCAP). WBM., CS 24

SAILING Pop ‘' Roll, ASCAP) RBHE9
SE ACABO (Not Listed) LT

SECOND CHANCE (Drlven By Music. BMVEMI Blackwood
Music, Ing . BMITwo Of Everything Music, ASCAPWB
Music Corp . ASCAP), HL/WBM, H100 9

SELF MADE (K Michelle, BMVHiz Committee LLC,
ASCAP/Young Drumima. ASCAPAWB Music Corp..
ASCAPMiguel Jimirez. ASCAP/Sasseion Hil, SESAC/Dia-

mond Princess Music, BMU/Street Certfied Pubhshmg

BMVHeadbob Publishing LLC. BMI), WBM, RBH 9%

SE7NOS MURIO EL AMOR (Seg-Son Music. Ing . BM) LT

3

SEXY ROBOTICA (Not Listed) LT 24

SHE GOT HER OWN (Unyversal Music - Z Songs. BMIPen in
T‘ne Ground Publishing. ASCAP/Butter Beats,

\SCAP/Debrandan Ink, ASCAP/J Brasco Music

ASCAP/EMI April Music Inc , ASCAP/Sweet Summer Night.
ASCAP), HAWBM, RBH 30

SHE NEVER GOT ME OVER YOU {Sony/ATV Acuff Rose
Music, BMYSony/ATV Tree Publishing, BMYCo-Heart Music,
Inc., BMIt HL,CS 49

SHOW ME WHAT I'M LOOKING FOR (Maratone AB,
STIMAKobalt Music Pubhishing Amenca, inc.. ASCAPMonza
Music, ASCAP) H100 71

SIDEWAYS (Sony/ATV Tree Publishing, BMi/Beavertime
Tunes, BMISomy/ATV Cross Keys Music Publishing,
AS%OAPgéCrearure Sounds Publishing, ASCAP). HL, CS 3.

H1

SINCE YOU BROUGHT IT UP (Warner-Tamerlane Publishing
Corp . BMVEIdorotto Music Publishing, BMYCal IV Songs,
ASCAP/Stupid Boy Music. ASCAPAUniversa! Music Publish-
lng I , ASCAPMacirhyco Music, ASCAP}, HLAWBM, CS

SISSY S SONG (EMI Apnl Musm Inc, ASCAP/Tn-Angels
Music. ASCAP), HL,

SI TE LLAME (Alvdnl MUS|C Fubllshlng SESAC) LT 46

SIX-FOOT TEDDYBEAR (L oremoma Music. BMVHarbin-
1sm ¢ofm, SESAC/Lisamane Music, SESAC) CS 60

SLOW JUKIN' (Scurelly Rock Publishing, ASCAP/TEKZEN-
MUSIC, ASCAP/Enk Neison, BMI) RBH 32

SMALL TOWN USA (West Moraine Music, ASCAP/Welk
Music, ASCAPALichelle Music Corrpany, ASCAP/WB Music
Com. Universal Music - 7 . BMIWest Bay St
Music, BMVZB?O Music LLC. BMI/WaMedoq Music, BMI),
HLAWBM, CS 19.H100 83

SOBEAUTIFUL (Soulchlld, ASCAP/AUniversal Music Publish-
ng, Inc , ASCAP/La Kasa Sole. ASCAP/EMI Apnl Music inc
ASCAP) RBH 16

SO FINE (Dutty Rock Music, PRS/EM! Apni Music fnc ,
ASCAP/Di Genius Music ASCAP/CMM Publishing,
ﬁSCAP/ngeI Staff Publishing, ASCAP/Ultra Tunes, ASCAP).
., RBH 95

SDUTARY THINKIN (Tiltawhirt Music, BMVCarmval Music

BMI} CS 41
&HING SPECIAL (Will Downing Music Co..
AS APAUrcle Buddie's Music, ASCAPMNotting Dale Songs
Inc., ASCAPVoming Crew, BMI} RBH 98
SOUNDS LIKE LIFE TO ME (EMI Apnl Music Inc .
ASCAP/Pitishurg Landing Songs, ASCAPMamerTamerane
Pubhshm Corp., BMVmmokatee Music. BMYDapfil Music,
BMY), HLAVBM 5 23
STRANGE (Wamer-Tameriane Pubkishing Com
BMy/Boatwright Baby, BMUThiS &s Hit Inc ASCAP/Troy 0
, ASCAP/Sweet Summer Music, ASCAP/Crosstown
Uplown Music, ASCAPMajor Bob Music, inc., ASCAP).
WBM. CS 12, H100 81
SUCCESSFUL (WarmerTamerlane Publishing Corp.,
BMUCopynght ConthApm 's Boy Muzk, BMVYoung Money
Publishing Inc.. BMI) RBH 55
SUFRE {Universal Mus:c Careers, BMWamerTamerlane

Data for week of JULY 4, 2009

RJbllShlng Comp , BM) 1T 25

SUGAR (£ -Class, BMYMat) On Sunday Music,
ASCAP/Sony/ATV Songs LLC, BMVTop Quality Pubiishing.
BMVApartment 4 Pubbshing, ASCAP/Mall B PUblsing.
ASCAP/GZ2538 Publishing, ASCAP), HL, H106 34

SUMMER NIGHTS (Sory/ATV Cross Keys Music Publishing,
ASCAP; Three Songs, ASCAP/Brett James Comelius
Music, ASCAP/Stage Three Music Inc . BMVCrossiown
Uptown Music, ASCAP/Kobalt Music Publishing America.
Inc., ASCAP), HL, CS 11, H100 51

SUNSHINE (ot Listed) RBH 79

SUPAMAN HIGH (R Kelly Publishing. inc , BM/Universal
Music - ZSongs BMUMsthonaire Mantality ASCAP/EM!
Apnl Music Inc . ASCAP), HLWBN, RBH 56

SWAG SURFIN' (Pubiishing Designee. ASCAP) H100 72
RBH 13

SWEET SUN ANGEL (French Hip Music ASCAP/Green vy
Music, BMWamer-Tareriane Publishing Corp , BMIWB
Music Corp , ASCAP/Platinurn Plow Music. ASCAP} WBM,
€S58

TAKE OFF (Tayior My Hart Publishing, ASCAPAWB Music
Com . ASCAP/Leland Aushin Publishing Designee,
BMY/Close Range Publishingrmi, BMYGrand Hustie Beatz,
BMI), WBM, RBH 83

TE AMO (Taco Music. SA. de CV) T 39

TE AMO TANTO (EMI Blackwood Music Inc . 8M)) LT 30

TE PRE?[;MO (Maximo Aguire. BMILGA Music Publishing
BMI L

THEN (House Df Sea Gayle Music, ASCAP/Big Loud Bucks.
BMV/Tapercom Music. ASCAPMusic Of Windswept
ASCAP/Songs Of Combustion Music. ASCAP), WBM CS 4.
H10028

THERE GOES MY BABY (Tom’s f4d Music. BMVSony/ATV
Songs LLC, BMVFAZE 2 Music. BMVSouthem Country Bo
ASCAP/Boobie & Dd Songs BMMWamer-Tameriane Publlsh-
1ng Corp , BMU/Clarence Allen. ASCAP/Miay Twelfth, BMI).
HLAWBM, RBH 35

THROW IT IN THE BAG (£ Apnl Music Inc., ASCAPA
Brasco Music, ASCAP/Songs Of Peer Ltd , ASCAPMarch
9 Publishing, ASCAP/2082 Music Publishing, ASCAPWB
Music Corp , ASCAP), HL/WBM, H100 91, RBH 36

TOGETHER (Sony/ATV Tunes LLC, ASCAP/EMI Aprl Music
Inc , ASCAPWaler Music Publishing, ASCAP/Stellar Songs
LUtd , BMV45th & 3rd Music Publishing Ing - BMI), HL. RBH
60

TRICK'N (By Way Of 2118 Publishing, LLC ASCAP) RBH 65
TRUST (She Wrote ft, ASCAPUniversal Music - MGB Songs,
ASCAP/China White Productions, Inc . BMI), RL/AWBM RBH

18

TU CAMISA PUESTA (Not Listed) LT 29

TUNO VALES LA PENA (Plais Music Publishing BMIAWam-
er-Tameriane Puhhshln%Com . BMVEm: Musical SA de
CV/AmaMusic. LLC BMI LT 47

TURNIN ME ON (Mly Diet Starts Tomomow BMISongs OF
Unversal, Ing , BMVKeriokey Music, ASCAP/Universal Music
Publishing, Inc.. ASCAPAshmont Musik, BMIYoung Money
Publisting Inc BM) RBH 39

TURN MY SWAG ON (Soulja Boy Tell'em Music,
BMVCroomstacular Music, BMVElement 3 Hip Hop.
BM/Takan' Care Of Business, BMIBig-N-Mage Mustc,
BiviNatural Diaster Music, BMVEMI Blackwood Music. Inc..
BMi), HL, H100 38 RBH 32

u

UP TO HIM (Finch Valley Music, BMVState Orie Copynghis
Amenca, SESAC/The Bigger They Are, SESAC/Cherry Lane
Music, SESAC). CLM, CS 47

USE SOMEBODY (Marina Syeet Misic. ASCAP/Sangs OF
Combustion Music, ASCAPMusic Of Windswept,
ASCAP/Followill Music. ASCAPMcFearless Music
BMBug Music, incomaraied, BVICoftee, Tea of Me Pub-
fishing, BMI) H100 23

VIVIRE {Pazlyrics Music. BMLuzazul Music, SESAC) LT 40

WAKING UP IN B85 (When | m Rich You'll Be My Bitch
ASCAPWB Music Corp., ASCAP/Desmmundo Musk
AS([;,SP/AMBas Carisson Publistung AB, STIM), WBM
H100 11

WALKIN' ON THE MOON (2082 Music Pblishing.
ASCAPAWB Music Corp.. ASCAP/Dabystio Music,
BMSony/ATV Songs LLC, BMIPlease Gimme My Publish-
1ng Inc.. BMVEMI Blackwood Music, Inc . BIMI). HL/WBM.
H10092. RBH 40

WALK THAT WALK (Dormough Music Publishing Company.
ASCAP) RBH 46

WALK WIT ADIP (Not Listed) RBH 96

WANTED (In Lala Land Music. BMVEM) Biackwood Music
Inc., BMY/12 06 Pubiishing, 8MiMatzon-Ball Music
ASCAP/Ar For Ast's Sake Music. ASCAP/Bughouse,
ASCAP/AtHouse Entertainment L C. ASCAP/Bug Music,
Incorporated, BMI). HL. H100 74

WASTED (Simone’s Daddy Music, ASCAP/EMI Apnl Music
Inc , ASCAP/Radric Dawis Music Group, ASCAP/First N' Gold
Puh(lshmg, BM), HL, RBH 78

WE MADE YOU (Shroom Shady Music. BMAWE Music
Corp , ASCAP/AINT thmgM ing On ButF***

ASCAP/Bat Future Music. BMyWamer-Tameriane Punushmg
Corp., BMyAlien Status Music, BMYPsalm 144 1 Music.

0t So Fab Music, BMVEMI Apni Music Inc.
ASCAP/Swell Sounds Music. ASCAP/Seldak Music.
ASCAPMelody Delux Music, ASCAP). HLUWBM. H100 85

WETTER (CALLING YOU DADDY) (Stzying High Music.
ASCAP/The Legendary Traxster Music. ASCAP/tsthebridge.
ASCAP) H10058, RBH 9

WHATEVERIT IS (Weimerhound Music, BMVLlI' DOub Music,
BMVAngelika Music. BMY) CS 2. H100

WHAT I'M FOR (Crossfire3 Music, ASCAP/ermd Sky
Music. ASCAP/Buitt On Rock Mustc. ASCAPACG Allance
Music, ASCAP) CS 28

WHEN LOVE TAKES OVER (Square Rivol, Publishing.
ASCAP/Square Rivofi Music, ASCAP/Shapir, Berrsten &
Co . Inc.. ASCAP/KGal Publishing, ASCAP/Rister Editions.
SACEM/Razor Boy Music Publishing, STM) H100 100

WHERE I'M FROM (VI Blackwood Music. Inc., BMU/Patnck
Davis, BMiCurb Songs. ASCAP), HLAWBM, H100 97

WHO'S REAL (Jaewon's Publishing, ASCAP/Justin Combs
Publishinig, ASCAP/EMI Aprl Music Inc , ASCAP/Naka Lewy.
BIIVSwizz Beatz, SESAGUnwersal Tunes. SESAC/Songs Of
Unwersal. Inc , SESAC/Soul Biiss Music, ASCAP/Young
Jurce Publishing, ASCAP). HL/WBM, RBH 44

WHY R U {Mi Suk Publishing, ASCAP/Umversa! Music Pub-
fishing. Inc., ASCAP/Sickes Than Your Average. ASCAP/Ulira-
magnetic MC's, ASCAP/ANGHGil Music, BMVPublishing
Corp. Of Amenca, BMIWamerTamerlane Publishing Corp
BM!). HL/WBM, RBH 87

WILD AT HEART (Melusic, Inc.. ASCAP/Primary Wave
Embierm, ASCAP/Year Of The Dog Music, ASCAP/Darth
Buddha, ASCAP/FruFru Music, BMI), WBM, CS 17, H100
68

YAES MUY TARDE (RCP Pubiishing. ASCAP) LT 2

YO NO SE MANANA (Universal Music Publisiing, inc .
ASCAPWameTamerlane Publishing Com , BMI}LT 12

YOU BELONG WATH ME {Sormy/ATV Tree Publishng.
BMTaylor Swit Music, BMUPotting Shed Musi
SESAC/Barbara Orbison World Publishing, SESACACG
BMI). HL, CS 8. H10016

YOU FOUND ME (Littie Bike Music. ASCAP/Lincoln & Ol
Music. ASCAP/EMI April Music Inc., ASCAP/Aaron Ecwards
Publishing, ASCAP), HL, H100 27

YOU'RE A JERK (New Boyz Publishing LLC, BMVPrimary
Wave Emblem. ASCAP) H100 32, RBH 47

CHARTS LEGEND on Page 59
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Chart Codes: CS (Hot Country Songs), H100 (The Billboard Hot 10Q); LT (Hot Latin Songs) and
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TURNTABLIE:

Send submissions to: exec@billboard.com

RECORD COMPANIES: EMI taps Adrian Fitz-Alan as VP of
legal and business affairs for its Australasia activities. He was
VP of international, business and legal affairs and global dig-
ital business at Sony BMG in New York.

Stoney Creek Records names Shelley Hargis manager of
regional promotion for the Southwest/Midwest. She was di-
rector of marketing and promotion at Mathis Entertainment.

PUBLISHING: BMG Rights Management Germany appoints
Fred Casimir managing director. He was Fremantle Media
Entertainment VP of music for Europe, the Middle East
and Africa.

TOURING: All the Worlds, Universal Music Group Interna-
tional’s joint venture company, appoints John Giddings
global agent and promoter for the new F1Rocks global live
music and TV events project. He is a music agent at Lon-
don-based Solo Agency.

The Windish Agency taps Derek Becker asa music agent.
He is founder of Satellite Booking.

MANAGEMENT: Jonathan Wolfson’s marketing and pub-
lic relations company Wolfson Entertainment launches a
management division. His first clients are Daryl Hall and
John Oates,

—Edited by Mitchell Peters

GOODWORKS

YELLOW BIRD COLORING BOOK TAKES WING
The nonprofit organization Yellow Bird Project has part-
nered with the U.K.-based artist Andy J. Miller to create a
coloring book that features artwork inspired by such acts as
Rilo Kiley, Devendra Banhart, the Shins, Bon Iver, Andrew
Bird and MGMT.

YBP founders Matthew Stotland and Casey Cohen were
inspired to create “The Indie Rock Coloring Book” after dis-
covering that Miller had put together a similar project for
some of his favorite bands. Miller, who designed each of the
book’s 25-plus pages, was inspired by artists who've worked
with the nonprofit.

The coloring book is aimed toward indie rock fans, but it will
also appeal toa wide range of ages, according to Stotland. “Indie
rock fans can buy it for their kids, but it’s definitely geared to-
ward people who have a certain understanding of these bands
and know their music,” he says. It’s also “a fun thing to have in
your dorm rooms that people could just color in.”

One of Stotland’s favorite pages is designed after folk artist
Banhart’s beard. Hidden within the facial hair outline are
birds, which the reader is instructed to color yellow. Another
carnival-themed page designed after the rock act Clap Your
Hands Say Yeah says to “put your hands together and color
this crazy carnival! Yeah!”

Published by Chronicle Books, the book is scheduled for
online release in early August through YellowBird Project.com,
Amazon and other online retailers. Shortly thereafter it will
be available in select stores, according to Stotland.

“We want it to be sold in all sorts of specialty and record
shops, where our fans would shop,” he says, noting that spe-
cific retailers are still being worked out.

All proceeds from the $9.95 coloring book will be distrib-
uted to charities that YBP supports. The nonprofit works with
indie bands to sell T-shirts through its Web site, with money
raised going to the charity of the act’s choice. —Caitlin Berens

Robin Thicke and Queen Latifah enjoy dinner at Yellowtail Restaurant at
Bellagio in Las Vegas prior to Thicke’s June 13 performance at the Bank

Nightciub. Thicke brought along his wife, act-ess Paula Patton, and his dad,

actor Alan Thicke; Queen Latifah’s guest was her best friend, Jeanette
Jenkins. Standing, from left: Chef Akira Back and Robin and Atan Thicke.

Seated, from left: Jenkins, Patton and Latifah. PHOTO: COURTESY OF DENISE TRUSCELLO

Gloria Gaynor, celebrating the 30th anniversary of "I Will Survive,” stopped
by the Billboard offices in Los Angeles. She will self-release an anniversary EP
later this year, featuring a Spanish version and various remixes of "Survive.”
From left: Billboard Latin correspondent Ayala Ben-Yehuda, Gaynor, Billboard

director of special features and West Coast sales Aki Kaneko and Billboa
senior R&B correspondent Gail Mitchell.

NMPA 2009 ANNUAL MEETING

The National Music Publishers’ Assn. president/CEQ David Israelite
de'ivered the publishing industry’s annual state of the industry
address at the association’s merrbership gathering, held June 17 at
New York's Marriott Marquis. The event, which brought together
music publishers and songwriters from arcund the country, featurec
a keynote speech by American novelist/journalist Mark Helprin and
a performance by NMPA's 2009 Songwriter lcon Award honoree
Kara DioGuardi. pHOTOS: COURTESY O= GARY A. GERSHOFF

wwwW americanradiohistorv com

UJA-FEDERATION OF NEW YORK
HONORS BARRY WEISS

The UJA-Federation of New York honored RCA/Jive Label
Group chairman/CEO Barry Weiss with the Music
Visionary of the Year Award June 18 at New York's Pierre
Hotel. The iabel group, along with the UJA-Federation of
New York, raised nearly $1 million to support UJA-
Federation’s annual campaign, including its Music for
Youth initiative. Jive Label Group executive VP/GM Tom
Carrabba and RCA Music Group executive VP/GM Tom
Corson were instrumental in making the event a
memorable one where industry leaders and media
gathered in Weiss' honor. PHOTOS: COURTESY OF LARRY BUSACCA

ABOVE: From left: RCA/Jive Label Group chairman/CEO
Barry Welss, "Primetime Live" and “Good Morning
America” co-anchor Diane Sawyer, Jamie Foxx and Gayle
King, editor-at-large of O, the Oprah Magazine.

BELOW: From left: Zomba/Jive Records co-founder/former
owner Clive Calder, RCA/Jive Label Group chairman/CEQ
Barry Weiss, Justin Timberlake and Sony Music
Entertainment CEO Rolf Schmidt-Holtz.

rd

ABOVE LEFT: Kara DioGuardi receives the NMPA’s Songwriter icon
Award. Former recipients include Jimmy Webb, Neil Sedaka and
Amy Lee. From left: Arthouse Entertainment COO Stephen Finfer,
Bug Music CEO John Rudolph, DioGuardi and NMPA president/CEQ
David Israelite.

ABOVE RIGHT: Wyclef Jean (center) was honored for co-writing
Shakira’s hit song “Hips Don't Lie." David Israelite (left) presented
the award with Sony/ATV Music Publishing chairman/CEO
Martin Bandier.

JULY 4, 2009 www.billboard.biz 69
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During “ISPs/Telcos:
Part of the Problem or
T the Solution?" panelists
concentrated on the
issues and future

i relationship between
rights owners and
Internet service
providers. Standing,
from left: DCIA CEO
Martin C. Lafferty
Choruss founder Jim
Griffin, IFP| executive
VP of global legal policy
Shira Perlmutter and
PlayLouder M5P
co-founder/strategic

/ y q director Paul Sanders. .
s 4 . P o w ‘f Leahy, D-\{t., chairman of the §éna ici gt\e/a—tLelgAfr(?énO er\%(riﬁgar
-~ cussed theswihact of Leahy outlined the importance . 1 Looye: Billboard

the digital rellution ORthe distribution of their work, | Protection and discussed how the United States can serve as editorial director Bill
€tanding, from left: Fnch painter and Aly#52 board member | 2 model in providing legislation that responds to the : . Werde, who moderat-
Hervé Di Rosa, US.-Ethiopian writer Difew Mengestu gnd* challenges of the digital era while protecting privacy rights «? . ed; and SAMRO CEOQ

Keith Harris, PPL head of performer affairs, Music Tank chair- J| @nd freedom of speech qayihe Internet. ‘ Nicholas Motsatse.
man and manager of Stevie Wonder. Seated, from left: Spanish )

film director Fernando Trueba, songwriter/producer Lamont \ : ’ ‘ mpw b ) o
Dozier, singer/songwriter and SACM president Armando
Manzanero and ASCAP president/songwriter Paul Wiiliams. - P 4 : L
|

The International Confederation of Societies of | WOR MAMIT
Authors and Composers (CISAC) held its second
annual World Copyright Summit June 9-10 at
the Ronald Regan Conference Center in Wash-
ington, D.C. Its lineup featured more than 100
speakersincluding CISAC president Robin Gibb
of Bee Gees fame, songwriter/producer Lam-
ont Dozier and musician/composer Armando
Manzanero. The summit provided a forum to
djscuss the importance of copyright protection
and the distribution of creative works in the

From left, at the CISAC All-Star Jazz concert.up R LB digital era and attracted attendees from the
SESAC president/COO Pat Collins, singer Ann Hampton Callaway, CISAC : . . .
president Robin Gibb, saxophonist Joe Lovano, ASCAP CEO John entertainment and technology fields, includ

(R T R RV [N Y Sl TR - N RN AR WEIl  ing executives from the Motion Picture Assn.

of America, the Consumer Electronics Assn,,
Microsoft and YouTube, as well as key
government officials and legislators. But most s ———

) H Sen. Orrin G. Hatch, R-Utah, ranking
of the summit’s agenda was dedicated to the _° ° " Judiciary Committee's

music publishing industry, which was repre- Subcommittee on Antitrust
. . . . Competition Policy and Consumer
sented by officials from international publishers Rights, provided summit participants

and collecting societies. PHOTOS: COURTESY oF  With insight into the American
legislative agenda and discussed
MAX TAYLOR (except where noted) issues affecting rights owners.

L INSIDE TRACK | B
. A NEW BEAT

The English Beat’s Dave Wakeling is keenly aware that

it's been a while since he’s put out arecord. His last was

General Public’s third album, “Rub It Better,” released |
| in1995. But with the 2 Tone movement that he helped pi-

oneer turning 30 this year, he’s hitting the studio with e / - - EMI Music

“ ” : : - Publishing

| aton of songs” and a plan to bring something out under / 4 ; chairman/CEO
either his own name or the group moniker later this year. 4 S ¥ Roger Faxon

> s if it 5 . - P, 2 during the panel

1 don’t know if it's an album; I'm leaning toward the J ) ‘ A ; “Europe, the

idea of some kind of EP at the moment,” says Wakeling, - & - Borderless

n ! . . . 2 o " State? Progress

whose latest incarnation-of the English Beat is touring e’ " | " [ in Multiterritorial
with Reel Big Fish . - - ; European

Licensing.”
this summer. “It i
seems to me that
now songs are
being used in a
more Creative way.
A lot of people are
giving them away

Universal Music
I PR / Group chairman/CEQ.
I ; i David Renzer during

-

The second day's program - 4 , - the Q&A section of

to the fans who featured representatives ) "The Big Picture—

keep showing up at from the creative arts, ) AN Exploring the Global
. including U.S. film director - World of Music
their concerts. Mllos Forman. E Publishing.

“So rather than

overit, | figure I'll Place, What Now?,” panelists debated such issues as the country’s agenda in the
D fields of copyright and intellectual property, and expectations of rights owners
WAKELING ) just record songs, and content users. From lett: Brunswick managing partnar Hilary Rosen, RIAA
chairman/CEQ Mitch Bainwol, BMI president/CEO Del Bryant, National Assnh. of
Broadcasters senior associate general counsel Benjamin lvins, Digital Media Assn.
executive director Jonathan Potter, Copyright Alliance executive director Rgtrick
Ross and Public Knowledge president/co-lounder Gigi B. Sohn - IE

start in June and
‘ finish in September when we come back from the
tour and then look into some creative ideas for ways to
bring them out

Wakeling expects to be road-testing some of the new
songs this summer, including “The Love You Give Lasts
Forever,” “Said We Would Never Die,” “How Can You |
Stand There,” “I'll Be There for You, Too,” “The One and
Only,” “Redemption Time” and “Every Time You Told

Me* He's also planning to record some of the shows for : T b . 3 - .
an English Beat live album that may also come out be- ' ! =7 - : __
fore year’s end. ; ;
L— - J & : .
- - # : LN & N —
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busting my brains ‘ At the panel “The U.S. Agenda: With a New Administration and a New Congress in
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* Bra ,J"' at Billboard Live TOKYO 2009.5.25-27 / OSAKA 2009.

5 =
w?‘ﬁ .
her latest album “Human” rglgased after four-year-hiatus,

Brandy finally came back to Japan apgd-entertained her fans for the first time in 10 years.
Starting with the aggressive tune’ "Afrodisiac”, an ideal number for the opening of the glamorous sh
she performed 15 songs non-stop. mixing*her,previous hits and new songs from “Human.”
From the start, the venue was filled with an air of excitement

and many fans were jumping and dancing up and down entfmlp

And under an intimate atmosphere with the small audience of 300, & »

Brandy was undoubtedly enjoying the performance by communicating with fans in Japane :
.‘ like “Arig@msking them “How do you say ‘| love you' in Japanese?”
She definitaly g 1 st performance to Japanese fans who had been waiting for it aimogt 10 years, «
ageach and everyone must have cherished the moment andifelt, “ fjwant to keep that voi in my ears forever...”

———

4

— . Tokyo = Osaka
Seawind “REUNION" ~ - d Jul24-26 -
Anthony Hamilton - Jul.27 -

m— — S Jul.26-27 Jul 30.31 ~ 18 _Jlm Anthony_ﬂamllton Marlena Shaw Kenny ‘Babyface' Edmfnds " Lauia 1zibor

Cecmo & Kapono Jul.28 JuI 29 Jul27

Marlena Shaw Aug.1-3  Aug 57 Jul29-30
feat. Chuck Rainey/David T. WalkeriHarvey Mason/Larry Nash ] ==
an evening with Kenny “Babyface” Edmonds  Aug.4-8(60ff) _Aug.10-15(120f)  Aug.1-2

GUY ~reunion~ Aug.10-12 Aug 8

Maxi Priest L Aug 1415 Aug 7 18

Kenny Garrett Aug 1617 " Aug19
Na Leo Aug 19-20 Aug.22

Pam Austin Aug 21-22 Aug.24

JAZZANOVA LIVE BAND D SET _ Aug.24-25 Aug.27

Masaki Ueda with Sly & Robbie _ Aug2627  Aug.2829
Laura Izibor " Aug28-29 Aug 26

-
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Hearing Jon Bon Jovi, Kenny Chesney, or |
Eric Clapton perform where they got their start

MasterCard!” the MasterCard Bra'nq_ll"h-k. and priceless are registered trademarks of MasterCard International Incorporated. ©2009 MasterCard

:priceless

MasterGare

¥ ROCK

Thanks to Jon Bon Jovi, Kenny Chesney, and Eric Clapton for their participation in R(X)TS
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