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“Addicted”

Writers: Jason Null, Jared weeks
Publishers: Crazy You Publishing,
Primary wave Muslc

“AH Summer Long”

Writers: Edward King, LeRoy P.
Marinell, Waddy Wachtel
Publishers: EM{ Music
Publishing, Leadsheet Land
Music, Tiny Tunes, Universal
Music Publishing Group

“Apologize

Writer: Ryan Tedder
Publishers: Midnite Miracle
Music, Sony/ATV Tunes LLC,
Velvet Hammer Music

“Better In Time™

Writer: Andrea Martin
Pubtishers: God's Crying
Publishing, Sony/ATV Tunes LLC

“8ig Girls Don’t Cry”

Writers: Stacy Ferguson, Toby Gad
Publishers: Big Girls Don't Cry
Publishing, Sony/ATV Tunes LLC

“Bleeding Love”

writers: Jesse McCartney,
Ryan Tedder

Publishers: Jambition Music,
Write 2 Live

“Bubbly”

Writer: Jason Reeves
Publishers: Dancing Squirref
Music, Inafi Music, Sony/ATV
Tunes LLC

“Bust It Baby {Part 2)"

Writers: Jimmy Jam, Terry Lewis
Ne-Yo

Publishers: EMI Music Publishing,
Flyte Tyme Tunes, Pen In the
Ground, Universal Music
Publishing Group

“Can’t Belleve It”

Writer: David “Preach” Bal4
Publishers: Ahmadtajz Music,
Universal Music Publishing Group,
Veracity Music

“Closer™

Writers: Magnus Belte, Mikkel
Eriksen, Tor Hermansen, Ne-Yo
Publishers: EMI Music
Publishing, Pen In the Ground,
Sony/ATV Tunes LLC, Universal
Music Publishing Group

“Clumsy”

Writers: Stacy Ferguson,

Bobby Troup

Publishers: EMI Music Publishing,
Headphone Junkie Publishing,
Warner/Chappell Music, Inc.

“Dangerous”

Writers: Cristian “Kemo™
Bahamonde, Kardinal Offishall,
Donald “hAZEL" Sales, Aliaune
“Akon” Thiam

Publishers: Byefalt Music LLC,
Chrysalis Muslc, EMI Music
Publishing, Give Me Sweets,
One Man Music, Sony/ATV
Tunes LLC

“Disturbia”

Writers: Andre Merritt,

Brian Kennedy Seals
Publishers: B-Uneek Songs,
Ms Lynn Publishing, Universal
Music Publishing Group

“Don’t Stop the Music”

Writers: Mikket Eriksen,

Tor Hermansen

Publishers: EMI Music Publlshing,
Sony/ATV Tunes LLC

“Feels Like Tonight™
Writers: Lukasz “Dr. Luke”
Gottwald, Max Martin
Publishers: Kasz Money
Publishing, Kobalt Music
Publishing America, Inc.

“Forever™

Writers: Andre Merritt,

Brian Kennedy Seals
Publishers: B-Uneek Songs,
Ms Lynn Publishing, Universal
Music Publishing Group

“Good Life”

Writer: Quincy Jones
Publisher: Yeilowbrick Road
Publishing

“Hot N Cold”

writers: Lukasz “Dr. Luke”
Gottwald, Max Martin, Katy Perry
Publishers: Kasz Money
Publishing, Kobalt Music
Publishing America, inc.,
Warner/Chappell Music, Inc.,
When I'm Rich You’ll Be My Bitch

“§ Kissed A Girl”

Writers: Cathy Dennis, Lukasz
“Dr. Luke” Gottwald, Max Martin,
Katy Perry

Publishers: EMI Music Publishing,
Kasz Money Publishing, Kobalt
Music Publishing America, Inc.
warner/Chappell Music, Inc.,
When I'm Rich You'll Be My Bitch

“I'm Yours”
Writer: Jason Mraz
Publisher: Goo Eyed Music

“Independent”™

Wwriters: Jeremy “Mouse” Allen,
Torence Hatch, Webble
Publishers: Boosie Bad Azz
Publishing LLC, Mouse On Tha
Track LLC, Savage Life
Publishing LLC, Trill Productions

=
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“Leavin’”

Writers: Corron Cole, Terius “The
Dream”™ Nash, C. “Tricky" Stewart
Publishers: 2082 Music
Publishing, Holy Corron,
Marchninenth Music, Songs of
Peer Ltd., Universal Music
Publishing Group, Warner/
Chappell Music, Inc.

“Like You'll Never See

Me Again”™

Writers: Kerry “Krucial™ Brothers,
Alicla Keys

Publishers: Book of Daniel Music,
EMi Music Publishing, Leltow
Productions inc.

“Live Your Life”

Writers: Dan Balan,

Justin “Just Blaze” Smith
Publishers: EM! Music Publishing,
FOB Music Publishing

“Lollipop™

Writers: Stephen “Static Major”
Garrett, Darius “Deezle” Harrison
Publishers: Black Fountain Music,
EMI Music Publishing, Herbilicious
Music, Roynet Music, Three Nails
and a Crown

“Love In This Club”

Writers: Darnell “BigD" Dalton,
Ryon Lovett, Keith Thomas, Usher
Publishers: 1110 Entertainment,
EMI Music Publishing, Keef Tha
Beef, Ry Love Music, Sony/ATV
Tunes LLC, UR-IV

“Love Song”

Writer: Sara Bareilles

Publishers: Sony/ATV Tunes LLC.
Tiny Bear Music

“Low"

Writer: Tramar “Flo-Rida” Diltard
Publishers: Lacel Publishing,
Sony/ATV Tunes LLC

“Miss Independent™

Writers: Mikkel Eriksen,

Tor Hermansen, Ne-Yo

Publishers: EMI Music Publishing,
Pen In the Ground, Sony/ATV
Tunes LLC, Universal Music
Publishing Group

“Never Too Late”

Writers: Gavin Brown, Adam
Gontier, Neil Sanderson,

Brad walst

Publisher: EM| Music Publishing

“No Alr”

Writers: james Fauntleroy I,
Harvey Mason Jr., Steven Russell,
Damon Thomas

Publishers: Almo Music Corp.,
Demis Hot Songs, EMI Music Pub-
lishing, Strange Motel Music, T &
Me Music, Underdog West Songs.
Universal Music Publishing Group

“No One”

Wrlters: Kerry “Krucial™ Brothers,
DJ Dirty Harry, Alicia Keys
Publishers: Book of Daniel Music,
D Harry Productions, EMI Music
Publishing, Leltow Productions
Inc., Universal Musi¢ Publishing
Group

“Paralyzer”

Writers: Scott Anderson, Sean
Anderson, Rich Beddoe, James
Black, Rick Jackett

Publisher: State One Songs
America

"Pocketful of Sunshine”
Writer: John Shanks

Publishers: Sony/ATV Tunes LLC,
Tone Ranger Music

“Realize”

Writers: Mikal Blue, Jason Reeves
Publishers: Dancing Squirrel
Music, Inafi Music, Opium For the
People Music, Sony/ATV Tunes LLC

“Say

Writer: John Mayer

Publishers: Sony/ATV Tunes LLC,
Specific Harm Music

“Sexy Can I

Writers: Victor Carraway, Noel
“Detall” Fisher, Christian “Yung
Berg” ward

Publishers: Draw First Publishing
Company, EM| Music Publishing,
Joseph's Trail, Universal Music
Publishing Group, Victor S.
Carraway Publishing

“So What"

Writer: Max Martin
Publisher: Kobalt Music
Publishing America, Inc.

“Sorry”™

Writers: James Ashhurst, Steven
Dacanay, Xavier Muriel, Kelth
Nelson, Joshua Todd

Publishers: Cash and Carry Music,

Chiva Music, Dago Red Music,
Lick the Star Music, Numbsie
Music, Warner/Chappell Music
tnc.

“Stop and Stare”

Writers: Andrew J. Brown, Zach
D. Filkins, Eddle R. Fisher, Tim
Myers, Ryan Tedder

Publlshers: Black Scarf, Butter-
foot, LIF Publishing Co., Midnite
Miracle Music. Sony/ATV Tunes
LLC, Veil Over Downfalls, Velvet
Hammer Music

“Suffocate”

Writers: Terius “The Dream” Nash
C. “Tricky” Stewart

Publishers: 2082 Music
Publishing, Marchninenth Music,
Morningside Trail Muslc, Songs
of Peer Ltd.

THE WORLD'S GREATEST SONGWRITERS AND COMPOSERS PUT THEIR TRUST IN...

ASCAP

www.ascap.com
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“Take A Bow"

writers: Mikkel Eriksen,

Tor Hermansen, Ne-Yo
Publishers: EMI Music Publish-
ing, Pen in the Ground, Sony/
ATV Tunes LLC, Unlversal Music
Publishing Group

“Yake You There”

Writers: Kisean Anderson, Theron
Thomas, Timothy Thomas
Publishers: B Heights Music,
Eyes Above Water Music, Sony/
ATV Tunes LLC, Universal Music
Pubtishing Group

“Tattoo”

writers: Mikkel Erlksen,

Tor Hermansen

Publishers: EM| Music Publishing,
Sony/ATV Tunes LLC

“Touch My Body”

Writers: Cri$tyle, Terius “The
Dream” Nash, C. “Tricky” Stewart
Publishers: 2082 Music
Publishing, Cstyle Ink Music
Publishing, EMI Music

Publishing, Marchninenth Music,
Slide That Music, Songs of Peer
Ltd., warner/Chappell Music, Inc.

“Viva La Vida™

Writers: Guy Berryman, Jonathan
Buckland, william Champion.
Chris Martin

Publisher: Universal Music
Publishing Group

“Wake Up Cali”

Writer: James Valentine
Publishers: Unlversal Music
Publishing Group, Valentine
Valentine

“What You Got”

Writer: Aliaune “Akon” Thiam
Publishers: Byefall Music LLC,
Sony /ATV Tunes LLC

“Who Knew"”

Writers: Lukasz "Dr. Luke~
Gottwald, Max Martin
Publishers: kasz Money Publish-
ing, Kobalt Music Publishing
America, Inc.

“With You”

Writers: Johnta Austin, Mikkel
Eriksen, Tor Hermansen
Publishers: Chrysalls Music, EM!
Music Publishing, Naked Under
My Clothes Muslc, Sony/ATV
Tunes LLC

*Sony/ATV Music

W FH

PUBLISHING
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Ticketonomics, PartIl

Questions About Concert Costs Are More Complex Than They Look

BY FRANK LUBY and
JASON GELBORT

At a time when consumer budgets are
stretched but the cost of goods is not de-
clining, how can concert promoters price
tickets in a way that consistently makes
money? Ray Waddell's March 7 cover
stary, “Ticketonomics,” offered some good
ideas to help promoters answer that ques-
tion. Unfortunately, many of them ad-
dress a pricing problem that promoters
actually don’t have—yet.

The article focused on yield manage-
ment, the sophisticated process that air-
lines and hotels use to manage their
excess inventory. Yield management
would work for concerts if promoters
tended to do the best possible job of set-
ting prices for all seats in advance and
simply needed a way to fill a few empty
seats. But they don’t.

If concert promoters decided to “go
airline” and apply yield management
techniques right now, they would be try-
ing to solve a second problem (manag-
ing excess inventory) that would be much
less severe if they would first deal with
a more urgent problem (more disci-
plined pricing). That's not ivory-tower
theory—it’s reality. Look at the begin-
ning of “Ticketonomics”: the September
2008 Luis Miguel concert in San Diego
where the most expensive seats sold for
$250 but only about 11,000 of 19,000 tick-
ets were sold.

The chances are extremely low that a
promoter’s concert ticket prices are opti-

FOR THE RECORD

B Quebecor Media, the parent
company of Quebec’s leading In-
ternet service provider Video-
tron, hasn’t expressed support
for a graduated response to
copyright violators similarto the
‘three strikes” programs pro-
posed in New Zealand and
France. An April 4 story misstated
Quebecor’s position.

B David Field is the manager of
the Los Angeles-based South
Africanrecording artist Yoav. An
April 11 story misspelled Field's
last name.

B The digital track sales of the
Black Eyed Peas’ “Boom Pow
Pow,” which was repriced at
iTunes for $1.29, plunged 28% in
the week ended April 12 to
335,000, from 465,000 in the
prior week. Due to an editing
error, the sales tallies were re-
versed in an April 25 story.
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LUBY (left) and GELBORT

mal. The inherent complexity of the busi-
ness as well as the various, occasionally
conflicting interests involved in the con-
cert business—acts that want to maxi-
mize ticket revenue, promoters more
interested in selling every seat—make it
almost impossible to arrive at an ideal
price through instinct and experience,
the tools most promoters use to set prices.
You can see the evidence every time you
turn on the YES network and see empty
rows of the best seats at Yankee Stadium.
The team knows that fans sometimes pay
more than $2,000 for such seats, but that
evidence alone shouldn’t dictate pricing
since it’s not sustainable throughout the
course of a season.

How can promoters set the right prices?

Let’s switch to some cocktail-napkin
math on that Miguel concert, when 11,045
fans bought tickets for a venue that holds
19.391. The ticket gross came to $808,575,
for an average ticket price of $73.21. Now
ask yourself: How sensitive are Miguel
fans to changes in price? Let's assume
that for every reduction of 10% in the av-
erage ticket price, 15% more fans would
have bought tickets—a reasonable as-
sumption, although price sensitivity
varies on a case-by-case basis.

If you knew the exact sensitivity from
analyzing the available data, how would
you set ticket prices for that evening so
everyone could win? The answer would
not lead to a sellout. Not even close.

The maximum gross for that evening
would have come from an average ticket
price of around $62, roughly a 15% re-
duction from the actual figure. You can
get there by lowering the average price in
increments of 5%, which would increase
attendance by 7.5%. The gross would rise
until you get to around 15%, after which
it would decline again. The highest over-
all take—including the average ancillary
spending of $12 per fan cited by Live Na-

tion CEO Michue!l Rapino in his recent
congressional testimony—would have
come at an average ticket price of around
$55 and an attendance of a little more
than 15,000 fans. That is still well short
of the venue’s 19,000-plus capacity. Cut
prices further, and everyone starts leav-
ing money on the table.

You might wonder why the best out-
come isn’t a sellout. If our assumption
about price sensitivity is correct, a sellout
would have reduced the average price by
50% and the revenue by more than
$110,000—an amount too large to be off-
set by the higher spending on ancillaries.
This example demonstrates several
things. First, information about price sen-
sitivity is essential to scaling the venue
and setting prices. Second, the best situ-
ation for both Miguel and Rapino on that
evening was neither what actually hap-
pened (11,000-plus fans) nor would it have
been asellout. The answer lies in between,
as it often does.

This example focused on the average
ticket price in order to keep the math rel-
atively simple. But finding the right price
spreads between seating sections is also
essential. To do that correctly, you would
need to understand the price sensitivi-
ties of fans who would sit in those sec-
tions or would consider trading up or
down. Most important, promoters need
to stop building into their ticket prices
fixed costs like artist guarantees and
mortgage payments. Consumers don’t
care about a promoter’s costs, so they
don’t adjust their behavior accordingly.
The best price for a ticket is the one that
maximizes revenue—uwhatever its rela-
tionship to costs.

Companies like Live Nation and AEG
already have the data they need to price
tickets in a way that grows the pie for
everyone involved. The promise of im-
proved financial performance should jus-
tify the investment, and the sweat, in
mining that data for the right insights.
Once they get that part down, they can
worry about more formal yield manage-
ment programs. o

Frank Luby is a partner at Simon-Kucher
& Partners, a leading consulting practice
devoted to pricing, as well as the co-author
of “Manage for Profit, Not for Market
Share.” Jason Gelbort is a senior
consultant in the company’s Boston office.
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“Chemistry - Japan’s top R&B male vocal duo who made a splendid debut selling over 3 million copies of their first album,
followed by the honor of taking part in the official song of 2002 FIFA World Cup.

On last Saturday night of March 2009, commemorating the release of “a CHEMISTRY joint-album”,

a collechion of the collaborations the unit had done with famed artists, brands and events through its entire Musical career,
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Chemistry gave a thrill to Billboard Live ToKyo with a special show under the same title.

Many of the guest artists in the aibum showed up on stage to celebrate therelease and enjoyed performance with the two outstanding singers.
The lucky audience of the night, who won the amazingly keen contest after more than 10,000 entries for only 50 pairs of free admission tickets,

were fascinated to their hearts' content with.each and every moment of the literally unprecedented,
incomparably luxurious live, as it were\a“\prlgmihm” performance by the superb duo'and the guest celebrities.
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NEWS
FROM

>>>IFPI: U.S.
SALES SLUMP
18.6%
Recorded-music
sales—made up of
trade value revenue
from physical sales,
digital sales and
performance rights—
decreased 18.6% year
to year to $5 billion in
the United States in
2008, according to
new figures from the
IFPI. The global
decrease was 8.3%,
to $18.4 billion. The
physical sales decline
in the United States
was 31.2%, to $3.1
billion, compared
with a global fall of
15.4%, to $13.8 billion.
For a full report, go
to billboard.biz.

>>>COACH-
ELLA POSTS
SECOND-BEST
YEAR

The 2009 Coachella
Valley Music & Arts
Festival rang up its
second-best year,
with an aggregate
attendance of
160,000, according
to producer Paul
Tollett, president of
Goldenvoice, a
division of AEG Live.
The event was held
April 17-19 at the
Empire Polo Grounds
in Indio, Calif. Tollett
credits a lineup
including Paul
McCartney, the Killers
and the Cure for the
success of this year’s
event, along with the
equity established
with fans during the
past decade.

>>>MYSPACE
CEO TO EXIT
MySpace co-founder/
CEO Chris DeWolfe
is leaving the
company. According
to an announcement,
DeWolfe’s decision
to not renew his
contract with the
company was “by
mutual agreement”
with News Corp.
chief digital officer
Jonathan Miller. The
company didn’t
specify when
DeWolfe will step
down and noted that
he will continue to
serve on the board
of MySpace China
and as a strategic
adviser to the
company.

£
£
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The Dock

Of The‘Bay’ d

Jail Sentences In Swedish P2P Case
Mark New Stage In Anti-Piracy Battle

When a Swedish court issued
a guilty verdict in the Pirate Bay
trial, the immediate reaction
among many pundits and in-
dustry critics was simple—it
didn’t matter.

The Pirate Bay defendants
have until May 8 to file their
appeal, which could take years
to resolve. And because the
court didn’t order the site to
shut down, activity on it re-
mains as high as ever. Accord-
ing to the WeD tracking firm
Alexa, the Pirate Bay ranks No.
103 among the most-trafficked
Web sites in the world, just be-
hind LinkedIn.

Swedish law won't establish
a precedent for the European
Union (EU), let alone the
United States. And previous
high-profile legal wins have had
only a fleeting effect on peer-
to-peer (P2P) activity at best, as
the services that shut down in
their wake were quickly re-
placed by new ones.

But the verdict strengthens
the recording industry’s hand
in several ways.

First, it focuses attention on
the notion that services can be
held liable merely for pointing
users to where they can find
unauthorized copyrighted ma-
terial. Whereas the 2000 Nap-
ster verdict disallowed hosting
P2P files and the 2005 Grokster
case made liable the act of dis-
tributing technology with the
intent to encourage infringe-
ment, the Pirate Bay verdict tar-
gets search and linking.

“The way that the service is
structured, in terms of link-
ing, has ramifications for lots
of other services,” says Gre-
gor Pryor, partner and digital
media specialist at the inter-
national law firm Reed Smith
in London. “[The Pirate Bay
founders are]
right—it does
have ramifi-
cations for
Google.”

Although
the Stock-
holm district
court decided
it had juris-
diction in the
case and declined the Pirate
Bay’s request to refer the case
to the European Court of Jus-
lice, Pryor says that because
of the case’s broader ramifi-
cations, a higher court
“might allow reference to the
EC])” during an appeal. An ECJ
ruling would set a precedent
in Sweden and for all other na-
tional courts in the EU.

Second, the verdict included
jail time for the principal ad-
ministrators, the longest ever
awarded under Swedish copy-
right law and certainly the most
high profile of other recent
piracy-related sentences.

“Each time one of these
perceived safe havens become
a little less safe, | do think it
hasanimpact,” says Eric Gar-
land, CEO of the P2P track-
ing service BigChampagne.
“Cumulatively, you're trying
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to eliminate optiors for peo-
pleto hangout just outside of
[the industry’s] reach. When
you start to eliminate high-
profile safe havens, it has a
psychological impact.”
Several BitTorrent trackers
worldwide have already saut
down in reaction to the cese.
They include Nordicbits, Power-
bits and MP3nerds, with ru-
mors rampant that dozens of
others are soon to follow. But
these are smaller operators that
individually have little impact.
Larger services like Mininova—
more popular than even Pirate
Bay in terms of W=b traffic,
ranking No. 88 on the Alexa list
—remain active anc defiant.
This leads to a third key as-
pect of the verdict: It could rep-
resent another step in the
gradual marginalization of
P2P services. After each previ-

www.americanradiohistorv.com

Shiver me timbers: From left, Pirate Bay co-founders

FREDRIK

. GOTTFRID SVARTHOLM and

PETER SUNDE}inset: Judge TOMAS NORSTROM

commenting on the verdigt.

ous legal victory againsta P2P
provider, remaining services
have adopted different tech
nologies and business strate-
gies to escape prosecution.
The consensus is that P2P
services will eventually move
toward sc-called “darknets”—
private virtual networks acces-
sible only on an invite-only
basis and not as openly avail-
able as the broader Internet.
While darknets are harder to
track and control, let alone
monetize, they’re also less
widely used and therefore less
of a threat, according to Stan
Liebowitz, an economics pro-
fessor at the University of Texas
at Dallas, who has studied the

effects of P2P activity on the
niusic industry.

“If this activity moved to the
dark side of the net, that would
be a major victory for the in-
dustry since it would mean
that most individuals would
be unaware of how to access
this material,” Liebowitz says.
“A small band of pirates trad-
ing intensely with each other
is not the problem that
should worry movie studios
or record companies. Large
groups of mainstream users
of these sites is what leads to
industry declines.” oo

Additional reporting by Glenn
Peoples in Nashville.

b. Visit billboard.biz/digital for more on the verdict

from Reed Smith’s Gregor Pryor and Elisabeth

| Hoffnell, an attorney at the law firm of Advokatfirman

Lindahlin Stockholm.

IFP! general counsel Jo Oliver tatks about the Pirate
Bay verdict in a Billboard Q&A on page 17.
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>>>EMI, SONY/
ATV WIN BIG AT
ASCAP AWARDS
Stargate’s Mikkel Eriksen
and Tor Hermansen were
named songwriters of
the year at the 26th
annual ASCAP Pop Music
Awards, held April 22 at
the Renaissance
Hollywood Hotel in
Hollywood. Leona Lewis’
hit “Bleeding Love,”
written by Jesse
McCartney and Ryan
Tedder, was named song
of the year. The
publisher of the year
award was presented to
EMI Music Publishing
and Sony/ATV Music
Publishing, as both
companies tied with 20
award-winning songs
each.

>>>BMITO
HONOR NEWMAN

Composer David
Newman will receive
BMI’s Richard Kirk
Award for outstanding
career achievement May
20 at its annual Film &
Television Awards.
Newman is best-known
for his scores for
comedic films, including
“Throw Momma From
the Train” and “Bill and
Ted's Excellent
Adventure.” Hosted by
BMI president/CEO Del
Bryant and VP of
film/TV relations
Doreen Ringer Ross, the
awards honor the
composers of the top-
agrossing films and top-
rated TV programming
of 2008.

>>>PARADIGM
EXPANDS
CHRISTIAN
FOOTPRINT
Paradigm acquired the
Christian music booking
agency Third Coast
Artists Agency and will
incorporate it into the
firm’s Nashville office.
Third Coast president
Mike Snider will bring
his entire team and
roster into the Paradigm
Nashville fold, including
such acts as Audio
Adrenaline, Mercy Me,
Jeremy Camp and Chris
Sligh. Paradigm has
offices in Beverly Hills,
New York, Nashville and
Monterey, Calif. Its
roster of music acts
includes Coldpiay, the
Dave Matthews Band,
the Black Eyed Peas,
Aerosmith, the Dead
and Phish.

WY1/ BY AYALA BEN-YEHUDA

THETIES
THATBIND

Execs At Latin Music Conference
Urge Artists To Think Long Term

In addition to the usual parties, panels
and showcases, this year’s Billboard
Latin Music Conference in Miami was
full of relationship advice.

Don’tlet your ego get in the way of a
good sponsorship. Be a flexible negoti-
ating partner when considering synch-
licensing deals. And let your fans know
how much you love them-—preferably
with bonus content.

Ed Ruth, director of digital content
and programming at Verizon Wireless,
bristled at the term “sponsorship,” em-
phasizing that successful brand part-
nerships are built over time. Ruth noted
that Verizon’s ties with regional Mexi-
can stars Los Tigres del Norte have de-
veloped over four years, and the two
sides recently agreed to expand their
partnership with a mobile EP, tour sup-
port and other promotions (see Latin
Notas, page 12).

“Fifteen million dollars to sponsor
something with some hospitality and
some banners is not something I'm
looking to do,” Ruth said.

For a first branding tie-in, “build those
bridges, and ultimately the money will
come,” he said. “It may not be the giant

payday, but with the right relationship
you’ll get more than money.”

A common refrain heard at the con-
ference was that labels and artists should
think about how their music can fitinto
abrand’s long-term strategic goals, rather
than focus on getting a big check right
away. Ed Gold, advertising director for
State Farm Insurance, suggested that
more limited uses of music should com-
mand a smaller fee that can then grow
depending onhow it’s featured ina cam-
paign. “Giving it away is not the answer,
but maybe starting at a lower level and
building up to something is,” he said.

Telemundo Communications
Group president Don Browne said
Spanish-language media exposure of-
fers a lot of inherent value to artists
looking to break in the Latin market.
He said Beyoncé agreed to accept a rel-
atively low fee for her theme song
(with Alejandro Fernandez) to the “El
Zorro” telenovela.

“She came to us not because she saw
the immediate value, but because she
wanted to cross over,” Browne said.

The network is partnering with Uni-
versal Music Latin Entertainment to re-

lease the soundtrack to the hit soap “Sin
Senos No Hay Paraiso.”

Mega TV executive VP/chief cre-
ative officer Cynthia Hudson said the
costs of licensing original music had
halted a karaoke-style show and a
dancing competition on the fledgling
network. But Mega was able to work
with the urban bachata group Aven-
tura on taping its Puerto Rico concerts
and using the clips extensively in var-
lous programs.

“The onus is on the industry to work
with us and on us to work with the in-
dustry,” Hudson said.

ROOKIE OF THE YEAR Flex Tops Billboard Latin Music Awards With Eight Wins

Something to talk about: The
Latin Music Conference’s
presidents panel included (from
left) Universal Music
Latino/Machete president
WALTER KOLM, Telemundo
Communications Group president
DON BROWNE, Fonovisa/Disa
president GUSTAVO LOPEZ and
CAMILO LARA, chairman of EMI
Mexico/Televisa EMI and head of
A&R at EMI Latin America. Left,
DON OMAR speaks during his
keynote Q&A.

One artist whose ethos is deeply
rooted in connecting with fans
through technology is Don Omar,
who was the conference’s keynote
Q&A. The artist is releasing an
iPhone app, a USB drive with
bonus content and a code for a
bonus track with Daddy Yankee on the
CD release of his new album, “IDON,”
which will arrive April 28 on Machete.

The urban music star said he “wanted
to create a formula of being in control
and being in contact with each person
who made me what [ am today.”

Omar said he checks the trafficon
his Web sites when he wakes up
every morning.

“Music nowadays isn’t about who
sings best,” he said. “It’s about,
‘What am I giving to my fans so they
go to their computers again and look
for me?’” ooe
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Propelled by the runaway success of his hit single
‘Te Quiero,” Felix Danilo Gomez, the Panamanian
DJ/singer better-known as Flex, was the big win-
ner at the 2009 Billboard Latin Music Awards pre-
sented by State Farm.

Flex took home eight awards, including hot Latin
song, Latin ringmaster and hot Latin song of the
year, male. His multiple wins as a newcomer were
all the more remarkable given that he was up
against a number of established acts.

Enrique Iglesias was the second-biggest win-
ner at the April 23 awards show, prevailing in six
categories, including hot Latin songs artist and
Latin album of the year for “95/08,” a greatest-hits
compilation that included two new tracks.

The star urban bachata band Aventura took
home four awards, including top Latin album of
the year, duo or group. The Mexican rock act Mana
also snared four awards, including hot Latin song
of the year, duo or group, for its remake of the
Marco Antonio Solis hit “Si No Te Hubieras Ido.

Jenni Rivera, Vicente Fernandez, Gloria Trevi
and lvy Queen won two awards each, with Fernan-
dez winning top Latin albums artist of the year.

Flex’s success as a newcomer evoked memo-
ries of Son by Four, which as a new act won seven
Billboard Latin awards in 2001, thanks to its hit
“A Puro Dolor.” Flex’s “Te Quiero” won in the
tropical and Latin rhythmic categories and also
swept the newly launched new artist categories,
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winning honors for hot Latin song and top Latin
album of the year. His “romantic reggaeton”
style—a mellower, more pop-leaning variation
on reggaeton’s dembow beat—earned him the
Latin rhythm album of the year, solo honor for
his debut album, “Te Quiero.”

Reggaetdn hitmakers Wisin & Yandel won the
award for Latin rhythm album of the year, duo
or group for “Los Extraterrestres.”

The 2009 Billboard Latin Music Awards took
place at the BankUnited Center in Miami and aired
live on the Telemundo network. The show featured
performances by such acts as Wisin & Yandel, Akon,
Don Omar and Mana, as well as Ruben Blades and
his legendary band, Seis del Solar.

Special awards were given to Carlos Santana,
who was honored with the Lifetime Achievement

EUEIER
finest: FLEX

Award, and Daddy Yankee, who received the Spirit
of Hope Award for his humanitarian work. Present-
ing the statuette to Santana was Mana, which has
recorded and toured with the rock legend and per-
formed with him during the show.

Label and publishing awards were given out
April 22 at the Billboard Bash. Espinoza Paz, who
last month won BMI's Latin songwriter of the
year award, took the Billboard trophy for song-
writer of the year. Fellow Mexican Armando Avila
won for producer of the year while Paz’s pub-
lishing company, Editora Arpa Musical, captured
the publisher of the year honor. Warner/Chap-
pell Music was selected as the publishing cor-
poration of the year.

In the label of the year categories, Sony Music
Latin won hot Latin songs label of the year and
tropical albums label of the year, while Universal
Music Latin Entertainment took the top Latin al-
bums label of the year category, as well as the Latin
pop, regional Mexican and Latin rhythm albums
label categories. Rapper Pitbull was the winner in
the newly created Latin digital download artist of
the year category.

Finalists and winners of the Billboard Latin Music
Awards are determined by their performance on
the Billboard charts, as measured by Nielsen
SoundScan and Nielsen BDS during a one-year pe-
riod from the issue dated Feb. 9, 2008, through
the Jan. 31,2009, issue. —Leila Cobo
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SHOUT OUT OUT OUT OUT: GRAVY

BY ED CHRISTMAN

Warner’s New Alternative

Indie Distributors Consolidate As WMG Folds Ryko Into ADA

In a response lo declining CD sales,
Warner Music Group will fold Ryko Dis-
tribution into its Alternative Distribu-
tion Alliance subsidiary.

As part of the move, ADA will handleall
labels signed to Ryko, which has annual
U.S. sales of about $50 million. The transi-
tion is expected to occur in the next 45-90
days, according to WMG sources.

Ryko's staff of about 25 employees will
be laid off and can apply for 12 new po-
sitions that ADA will add to handle the
extra volume. Ryko president Jim
Cuomo will serve as a consultant to ADA.

Inanother development related to slid-
ing physical sales, WM G’s major-label
distribution company, WEA, will cut
about 10 staffers who call on smallerac-

Reintegration time: SHOUT OUT OUT

OUT OUT, one group distributed by Ryko.

1

QUESTIONS

counts and service those retailers through
telemarketers, sources say. In addition,
some back-office functions at ADA and
WEA will be combined at WEA.

WMG acquired Ryko as part of its
2006 purchase of the Rykodisc label
for $67.5 million. The label will con-
tinue to operate and will now be dis-
tributed by ADA.

The decline of CD sales has hastened
consolidation among independent dis-
tributors. Navarre sold its indie distri-

bution operation to Koch Entertainment,
now known as E1 Entertainment, in
2007, while Alliance Entertainment shut
down its Innovative Distribution Net-
work in December.

Meanwhile, ADA and Ryko appear
to have a growing presence in the indie

9
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with ANDRE De RAAFF

by LOUIS HAU

Barely a year after it was launched by Dutch pension fund ABP and music publisher CP Masters
BV, Imagem Music Group has made a big splash with its purchase of the Rodgers & Hammerstein

Organization.

The acquisition gives Imagem the rights to the songs and musicals of Richard Rodgers and Oscar
Hammerstein II, including “The Sound of Music,” “Oklahomal,” “South Pacific” and “Carousel.” RHO
also represents songs by Irving Berlin, Rodgers’ compositions with Lorenz Hart and other works.

Neither side disclosed the terms of the deal, the latest in a string of recent acquisitions for Im-
agem. Last year, the company purchased the classical music publisher Boosey & Hawkes, as well
as Zomba U K., 19 Music, 19 Songs and BBC Catalogue, giving the publishing newcomer rights to
works by artists as varied as Igor Stravinsky and M.LLA. In an interview, Imagem CEO Andre de
Raaff talked about his latest acquisition.

marketplace. In 2008, ADA had a 2.8%
shareof U.S. album and track-equiva-
lent album sales, while Ryko had a
0.7% share, according to Nielsen
SoundScan. So far this year, ADA’s mar-
ket share stands at 3.04% while Ryko
is at 0.76%, which means ADA will
have about a 3.8% share once the
merger is completed. Billboard esti-
mates the merged ADA’s U.S. sales vol-
ume at about $200 million.

In a letter to Ryko-distributed labels
obtained by Billboard, WMG chairman
of independent music Andy Allen and
ADA president Mitch Wolk said the firm
remains committed to independent la-
bels. “The combined entity called ADA
will expand and strengthen key areas as
sales, label development and informa-

tion technology,” they wrote.

The letter says ADA’s broader service
offering will include global physical and
digital distribution, a white-label online
retail store solution for independent Ja-
bels, increased nontraditional account
management, a dedicated in-house synch
licensing representative who will work
with the WMG synch team, custom prod-
uct services, digital marketing tools and
arange of health care benefits.

In trying to move beyond being an
indie distribution to a full-scale service
provider to indie labels,a WMG source
says the company will use its clout in
the marketplace and offer the ADA indie
labels the ability to take advantage of
WMG economies-of-scale.

ADA continues to expand its distri-
bution operations, which by June will
offer services in Canada, the United
Kingdom, Germany and Sweden.

In the United States, Ryko has been
known for its DVD catalog, which offers
an eclectic mix including slasher movies,
classic horror, erotica, documentaries,
martial arts and other cult movie gen-
res, even though it had only one video
executive. Sources say ADA plans to cre-
ate a dedicated video sales staff, which
will consistofa VP of sales and three or
four people in the field. oo

music publishing assets?
It’s changed tremen

dously since the crisis. |
remember ayearago that
there were a lot of finan-
cial institutions who
were trying to buy pub-
lishing rights as well. If
you look at the last 25
years, a lot of financial
people saw that music
publishing was a great in-
vestment, a great asset.
Since the crisis, [ think
90% of these players are
gone because they are
more in need of cash.

What are your plans for

the Rodgers & Hammerstein
catalog?
There are not really new plans
that we think, “OK, this is what
we're going to do now.” This
company is doing extremely
well, in terms of profit, in terms
of NPS [net publisher’s share],
in terms of resales, in terms of
doing new activities. Soit’s nol
like an old museum and these
copyrights are lying there and
nothing is happening. It’s the
opposite. We're keeping the
staff of the company as part of
our group, meaning alsothat |
am extremely confidentin how
they have been working the
company—we want to continue
like that.

What parts ofthe Rodgers
& Hammerstein Organization
generate the mostcash?
The theatrical licensing busi-
ness. You sometimes have a
great Broadway show and
maybe in two years, you don’t
have a great Broadway show.
But schools are constantly play-
ing musicals—that is going on
forever and that is really huge
turnover. That combination of
rights is huge. And of course
performance income, the
music being used on radio sta-
tions or TV stations all over the
world. I’'m happy to say that
mechanical rights is nota very
big part of their turnover be-
cause that’s of course the part
that is suffering the most.

State Farm recently used a
remake of “Sixteen Going On
Seventeen” in a TV ad. Do you
plantodo more synchronization
licensing?

They have always been really
careful and really sensitive with
what they wanted to doand what
they did not want to do. Itis a
very important part of our busi-
ness. But [ want to add that, as
this catalog is so unique and so
valuable, L don’twant to change
the way we're going to exploit it.

What appeal does the
music publishing business hold
forabigpensionfundlike ABP?
ABP started an innovation
fund and one of the things they
decided was to gointo intellec-

tual property. When | came to
speak to them and wanted to
explain how great music pur-
chasing rights were in the long
term, they had started their in-
vestigation with regard to in-
tellectual property already.
Because of that, it went rather
quickly. They decided, “OK,
let’s start to work together.”

They manage about 200
million euros ($263 million).
A minimum 8% annual return
is something thal they want to
achieve from their invest-
ments. Music publishing is
something that if you do it in
the right way, it is not too dif-
ficult to achieve that.

How’s the market for
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Are you going to use this

acquisition as a platform for
U.S.expansion?
Yes. And not only to look at
other properties but also o
have a fully-fleshed organiza-
tion here in America. We only
had a Boosey & Hawkes office
in New York, which was com-
pletely specialized in classical
music. We now have this or-
ganization. We're going to hire
some pop people because in
Europe we have a very big pop
catalog and we need people
here who can handle the rights
which we own and which we'll
sign, because we're signing a
lot of new pop acts as well.
That is something which we
want to do right away. e
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>>>JONES TO
RECEIVE
HITMAKER
AWARD

Tom Jones will receive
the Howie Richmond
Hitmaker Award at the
2009 Songwriters Hall of
Fame 40th anniversary
awards dinner, to be held
June 18 at the New York
Marriott Marquis Hotel.
Since the mid-'60s, Jones
has sold more than 100
million records, singing
nearly every form of
popular music from pop,
rock and show tunes to
country, dance and
techno. His string of hits
includes “Thunderball,”
the theme song for the
James Bond film of the
same name; “Green
Green Grass of Home,”
his highest-charting U.S.
single; “She’s a Lady”;
“Delilah”; and “A Boy
From Nowhere.”

>>>BEYONCE
ANNOUNCES
SUMMER DATES

Beyonce and her all-
female band will kick off
a 22-date North
American tourin June at
New York’s Madison
Square Garden and wrap
with a four-night
residence July 30-Aug. 2
at Encore at Wynn in Las
Vegas. The Beyoncé !l Am
.. .trekis co-sponsored
by L’Oreal Paris and
General Mills and co-
produced by Live Nation
and Music World
Entertainment.

>>>KEYSHIA
COLE UNVEILS
20-CITY TOUR
The R&B singer Keyshia
Cole announced the
dates for her A Different
Me tour, which starts May
13 in Cincinnati and ends
June 20 in Los Angeles.
The 20-city trek also will
make stops in Chicago,
New York and Cole’s
hometown of Oakland,
Calif., among others. It
willinclude
performances by label-
mate Keri Hilson, the-
Dream and Bobby V.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Ed
Christman, Mariel
Concepcion, Ann
Donahue, Andre Paine
and Ray Waddell.

For 24/7 news and
b- analysis on your
DOIZ  mobile device, go to:
mobile.billboard.biz.
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PutSome Drive
InYourCountry

Artists From Taylor Swift To George Strait

See Strong Ticket Sales

Thanks to their middle-class fan base, g
cross-generational appeal and correlation
with airplay, many music executives view
country music tours as a barometer for the
health of the overall concert industry. By
that yardstick, this year is shaping up
nicely. The success of touring in any eco-
nomic climate depends on headliners, and
country is reaping the benefits of laying a
solid artist development foundation dur-
ing the past decade.

What's especially encouraging about this
year’s country tours is that artists across a
wide range of demos are selling tickets.
From Taylor Swift to George Strait, with
Kenny Chesney, Toby Keith, Keith
Urban, Rascal Flatts and Brad Paisley
in between, country has ticket sellers cov-
ering a wide range of career stages and au-
diences. When you add the two to three acts
opening for each of these headliners, that's
at least 20 country artists that will be play-
ing for large crowds this summer.

TMG/AEG Live president Louis
Messinasays Chesney’s ticket sales are on
the same pace as last year, Strait sold out
55,000 seats in the new Dallas Cowboys sta-
dium within an hour and Swift is “the
biggest thing I've ever been involved with,
selling out in minutes.”

Similarly, Brian ©’Connell, president of
country touring for Live Nation, is more than
encouraged by the ticket counts he's seeing
for his company’s country shows this summer.

“I think the way it's going to play out is the
true have-to-have-the-front-row, first-in-line-to-
get-tickets fans, they’re buying like they always
would,” O’Connell says. “It’s going to be that
middle area where people will hang on to their
dollars a little longer.”

O’Connell says the one thing he does know
for sure is country music fans still want to see
live shows. “It’s not a matter of|
Are we going to carve out coun-
try musicas part of our entertain-
ment budget?’ They want to

OnThe
Road

.Aucklebeﬁ

BRAD PAJSLEY

build Chesney, Chesney helped build Rascal
Flatts, Rascal Flatts helped build Paisley and the
chain goes on. It also helps that country radio
isn't fragmented like other genres, O’Connell
notes. “In rock you've got classic rock, metal,
pop rock with radio stations that tailor them-
selves to individual pieces of a specific genre,”
he says. “In country you have country.”
O’Connell believes this cohesiveness helps aoss-
promote shows. “In Raleigh, N.C.,
we're coming five times a year,” he
says. “One party is hosted by Toby,
one party is hosted by Flatts, one is

come, big time, at the right ticket
price,” he says.

So how do you determine that
price? “Pay attention to every-
thing else that’s in the market,”
O’Connell says. “Birmingham
[Ala.]is different from Baltimore,
Southern Californiais different from Phoenix.
Unless you're Taylor Swift or someone who's
white-hot right now, it’s not one-size-fits-all.”

National tour promoters in general have in
the past been accused of cookie-cutter pricing,
but O’Connell insists that’s not the case. “The
economy in Tampa [Fla.] and the economy in
West Palm are two completely different ani-
mals,” he says. “I'm not saying one market is
$50 and one is a quarter. I'm saying you have
to have different options for people.”

Another key for country is the way support-
ing slots clearly lead to headlining status. Strait
helped build Tim McGraw, McGraw helped
10
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hosted by Brad, one is hosted by
Kenny, and the guestsare the coun-
try music fans in Raleigh. And that's
how we promote these shows:
‘Here’s whatwe're doing from April
to September, plan your summer
calendars accordingly.” ”

In the meantime, O’Connell, like the rest of
the business, is watching the daily ticket counts.
“We're all paying close attention to what the
fans are saying, because if we don’t, if our ticket
prices are too high, they’re going to tell us very
quickly they’re just not going to buy the tick-
ets,” he says. “1f you see the lawn selling faster
than the reserve tickets, you know they want to
come—they just can'’t fit it into their budget
right this second, or they decide to sit on the
hill this year. We watch everything.” oo

biz

RAY
WADDELL

For 24/7 touring news and analysis, see
billboard.biz/touring.
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GROSS/ ARTIST(S)
TICKET PRICE(S) Venue,Date = (Capact Promoter

|
$1,274,480

KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM ‘

Mohegan Sun Arena, Uncasville, 15,053 . "
Conn., April 17-18 two sellouts Live Nation, The Messina Group/AEG Live

ROBIN THICKE, JENNIFER HUDSON |

$125/$110/$95

$445,527

$BIS0/34950 Fox Theatre, Atlanta, Aprll 14, 16 2018 o chows  Atlanta Worldwide Touring/AEG Live
2‘217372}2335/ 98 ROCKFEST: DISTURBED, STAIND, CHEVELLE & OTHERS
$5275/83275 Pl aannoc Forum. Tampa, 10,242 Ledge Entertainment

$420,471 KINGS OF LEON, THE STILLS \
(3611737 Austratian)

Entertainment Centr 415 |

$62.38 Newcastle, Australla, March 22 seflout Frontier Touring

sa6 18
sz Bagmen o Beton 1288 TS Coertamen

$413,510

STR0/NON | Gobae sy omen 7768 Live Natlon

é‘;g%%‘igw KINGS OF LEN, THE STILLS

Zeatand) $45.63 XJV:\Z' :glaAr:Z:\:‘.'ggrr:sztghurch, Se‘ggﬁ Frontier Touring ‘
$404,433 LIL WAYNE, T-PAIN, GY!ﬂ CLASS HEROES, KERI HILSON

$12250/543.75 st Mariner Arena, Baltimore, el Live Nation, Haymon Entertainment, Up Front
$403,481 CELTIC WOMAN

$71/835 Fox Theatre, Atlanta, March 24-25 Z‘}% (o) o Madstone Productions

$400,143 RASCAL FLATTS, JESSICA SIMPSON

$67/351.75 Ldeab'?ozgenter, Nampa, Idaho, Sél?nsu% Y — ’

$81.75/%$41.75 FedEx F%rum, Memphis,

March 2

BARRY MANILOW

$391,218
$1999/%19.99 Dunkin' Donuts Center, 5167
Providence, R.I., Feb. 11 5205 BRE Presents

$389,337 FALL OUT BOY, THE ALL-AMERICAN REJECTS, HEY MONDAY
(3606.785 Austraban)

7.715

5,418
‘0175

Freddle C Promotions |

$55.76 Acer Arena, Sydney, Feb. 21 8203 Frontier Touring ‘
$380,926 AT LI _ |
$119.19/$19.99 FS:S;.qu‘:)lgn Center, Reading, Pa., 3,61313 BRE Presents

$378,778 MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS
$81.50/$61.50 gg::_'gﬂ‘arsc“h"é'e"a' Shcesylier ;’65(?55 Live Nation, in-house

$376,409 MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS ‘
$93/$2750 Ls;'hgra‘r‘izer Arena, Baltimore, ‘7],(7)23 Live Nation [
$370,967 LIL WAYNE, T-PAIN, GYM CLASS HEROES, KERI HILSON |
$149/$34 8%3&2”:]‘;9’&%"3:";:"“:?33 %238‘7 Live Nation, Haymon Entertainment

$365,399

$58.25/$39.75 Fox Theatre, Atlanta, April 17 gﬁ'io Bay Area Productions ‘
$361,005 NEW KIDS ON THE BLOCK, JABBAWOCKEEZ

$75/%$35 Sommet Center, Nashville, March 16 vaOZ%O Live Natlon, in-house ‘
$359,181 ALANIS MORISSETTE

{838.130 reates)

$128.57/538.57 Via Funchal, Sao Pauio, Brazil,

,642
Feb, 2

selicut Evenpro/Water Brother, Mondo Entretenimento

[
o
w

Copyright 2009, Nielsen Business Media, Inc. Al rights reserved. Boxscores should be submitted to: Bob Allen, Nashville.
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$358,737

$43.25 F;Sfﬁdt:rc;\mz? Forum, Tampa, 99,51"(7 §, LA

$357,413 NEW KIDS ON THE BLOCK, \BBAWOCKEEZ :

$7%50/$27.50 alaarréth Czeonter. Hershey, Pa., 3,’%”14 Tiveiation ‘

$356,517 BARRY MAN

$99.99/$19.99 \é\;a"cheov.ia Arena, Wilkes-Barre, 2,12583 BRE Presents ‘

$325,729 SUGARLAND, BILLY CURRINGTON, BRANDON YOUNG

$46.50/$3550 Target Center, Minneapolis, April 17 ;'522722 AEG Live

$322,426 SLIPKNOT, COHEED AND CAMBRIA, TRIVIUM

$48/328 fiheirertiinglewicod Call 7222 Goldenvoice/AEG Live i

$318,284 YOUNG JEEZY, LUDACRIS & THE DTP FAMILY, RICK ROSS & OTHERS

$150/$39 Philips Arena, Atlanta, Aprit 5 S'ﬁfs Smooth Entertainment

$317,244 MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS

BRI s S | 25

$316,214 BARRY MANILOW . |

e &8 BRE presents

$315,647 MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS

$95/$29.50 Ed'alfcgi;ic Center, Erie, Pa., 663.’202?9 Live Nation

$314,552 THE X FACTOR LIVE |

(£223.732) Odyssey Arena, Belfast, 8,305 o 3

$4007/$3163 Northern Ireland, March 18 sellot (il Frometfons |

$306,5$25/ HOT 97 APRIL FOOL’S COMEDY FESTIVAL: SOMMORE & OTHERS

L R e |

$302,625 PAQUITA LA DEL BARRIO

$90/%45 gi'?f%'aﬁf’.’,"ﬂhalfgﬁﬁ'e' Universal sse'ﬁgl{ IveINation [

3302,397 THE POGUES |
5,833

$100/$98/$37.50 agsrgka?d_ Ballroom, New York, Uivenation

3-14 671 two shows
$301576 BRYAN ADAMS
i E;a'ﬁo}rlgheatre, BRI R’!«?JQ;(: louts Metropolitan Talent Presents
PO I DENIS LEARY, LENNY CLARKE, ADAM FERRARA
$66/$31 RS o e (el Zé?g:t Live Nation, in-house ’
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Tunesmith

For Hire

L.A. Indie Artist Scores With U.K. Wrigley Ad

About a year ago, BBC Radio 1 D] Jo Whiley
fell in love with a track she heard in a Wrigley
chewing gum commercial.

It was a jaunty, acoustic-flavored number
with a wist{ul male voice singing, “There have
only been a few people/Who can make me feel
the way you do.

Whiley scoured the Web for
the song but came up short. Frus- -
trated, she decided to just play
the 15-second audio clip from the
ad, hoping to expose her listen-
ers to Joey Ryan, whom she
deemed “one to watch.”

Ryan, a singer/songwriter
from Los Angeles, wasn’t trying
to be coy by not releasing the full
track. He simply had no idea that
the song, “Let You Go,” would take off. He wrote
it while he was recording a new album, then
decided it didn’t fit the overall vibe of the proj-
ect and left it as a demo.

But “Let You Go” was destined to have a sec-
ond life. Ever since Ryan decided to forgo grad-
uate school and try to make a living as a

musician, his day job has been writing songs
for Mophonics, a music services and licensing
company with offices in Venice, Calif., and New
York. He submitted the track along with a few
others for the Wrigley campaign. The confec-
tionery company decided to use two of them in
its U.K. TV spots for Extra gum.

When they heard that the BBC had started

For your chewing pleasure: JOEY §2YAN

playing the Wrigley snippet of “Let You Go,”
Ryan and Mophonics executive producer
Michael Frick uploaded the track to such dig-
ital retailers and streaming services as Ama-
zon, eMusic, YouTube and Last.fm. But they
also wanted to ensure Wrigley knew just how
much exposure the song was getting.

‘We called them and told them about the
BBC airplay, and Wrigley’s put us on a plane
to London,” Frick says. “We got set up with re-

CORINEY g

gional radio showcases and a booking agent.
But most importantly, we made it clear to
Wrigley’s that this type of attention was good
for everyone and asked them to extend the [i-
cense for another six months.

Wrigley had previously licensed the track for
ayear in the United Kingdom and parts of Eu-

rope. Frick says that while Mo-
= = phonics has done shared-equity
deals with other brands and
artists, Wrigley doesn’t get a cut
of the full track’s sales. The con-
fectioner has also submitted the
ad for a Clio award.

“While this exposure can give
someone an initial push, it’sup
to the artist to capitalize on it
and make smart decisions,”
Frick says. “Brands have approached me about
wanting to give away MP3s, but | don’t see
that as adding value if the band doesn’t get
paid for it.”

Mophonics is looking to capitalize on Ryan’s
success with the commercial by releasing an
EP, “As It Must Be.” The set, released April 13,
was only issued digitally and is being distrib-
uted through the Independent Online Distri-
bution Alliance and TopSpin. Frick says the
EP will eventually be released physically, al-
though he hopes one day to be able to operate
as an on-demand label, pressing copies only
when they're ordered. Frick says that while he
can't discuss the specifics of Mophonics’ deal

with Ryan, he considers them to
have a partnership.
“We're much more than a synch

SO o

house or ajingle house,” Frick says.
“Atour core, we consider ourselves
to be a music services provider.
Artists could come to us and we
could set up digital distribution, but
we’d really like them to come into
the fold and work on the ad side,
too. We see ourselves as a develop-
ment company.”

Ryan is now looking to build on

his success with the Wrigley ad.
“They didn’t sell me as the voice of
the campaign, and the stigma about
sellingoutis gone,” Ryan says. “But
1 am also very aware that when you
use a song that means a lot and it
gets associaled with a product, it
loses some meaning. Songs in the
iPod ads, no matter how successful
the band gets, are always known as
the songs from the iPod ads.”

To thatend, Ryan is planning to
tour and release more EPs throughout the
year. “You can’'t sit around and wait for li-
censes and synchs,” he says. “You still have
to get in front of people and make those con-
nections. Legitimate artists will stickaround
and translate no matter how people are ex-
posed to them initially.” .

For 24/7 indies news and analysis, see

biz billboard.biz/indies or follow
k biliboardindies on Twitter.
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"The book rcises the bar for what constitutes a printed rock-music-company history"
Enic C. Shoaf, Vintage Guitar Magazine
Vox Amplifiers, The JMI Years
At 682 pages, this is the most in-depth book ever written on Vox amplifiers, from their humble beginnings
in the 1950s through their heyday in the 1960s. This groundbreaking book has over 1500 illustrations
including over 8C0 new hi-resolution photographs of vintage Vox Amplifiers. $85.00 USD + Shipping
Vox Amplifiers, The JMI Years Deluxe Limited Edition

Limited to 1000 signed and numbered copies, the Deluxe Limited Edition contains the book, “Vox
Amplifiers, The IMI Years,” as well as a second book —the “Vox Schematics Portfolio.” Inside the portfolio,
are 70 large format, restored facsimiles of classic and rare Vox schematics. $150 USD + Shipping
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Verizon Takes Aim At Regional Mexican Market With Los Tigres Del Norte

Despite the slow growth of the
Latin music download market,
the market for over-the-air full-
track downloads is growing
fast (Billboard, April 4).

Now Verizon Wireless, the
largest U.S. mobile carrier, is
preparing to use OTA down-
loads as a key elementin an
ambitious marketing cam-
paign involving regional Mex-
ican music.

“In the past we've looked at
crossover acts like Shakiraand

Camila, this time we looked at
regional Mexican and said,
“This is really speaking to peo-
ple nationwide,” ” says Ed Ruth,
director of digital content and
programming for Verizon
Wireless. “We realized there
was a need we weren't meeting
for our consumers.”

As a major step toward
meeting those needs, Verizon
announced April 22 a market-
ing partnership with the re-
gional Mexican icons Los

Rhinestone cowboys: LOS TIGRES DEL NORTE

Cerveza Indio
Taps Bands For
Ad Campaign

The Mexican beer brand
Cerveza Indio decided last
year that it needed animage
makeover. So it threw its
support behind some un-
likely candidates for a cor-
porate endorsement: the
anti-establishment rock
band Molotov, the rock-
electronica indie group Kinky
and the rock-ska act Pan-
tedn Rococd.

Armed with the slogan “La
Cosa Es Buscarle” (The Thing
Is to Find a Way), Cerveza
Indio featured the acts (as
well as actors) on billboards,
in print ads and in a series of
TV spots discussing their
search for creative inspiration.
Now, the campaignis expand-
ing to concerts, with the Forza
Fogoza festival set for May 9
at Querétaro’s 10,000-capac-
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ity Casino Leonistico. Molo-
tov, Kinky, Los Amigos Invisi-
bles, Sussie 4 and other alter-
native bands will play the
show, whose co-sponsorsin-
clude Mentos, Ray-Ban, Pepsi
and Electropura water. (Pan-
tednRococdisonaU.S. tour.)

Prior to its high-profile
rock campaign, Cerveza
Indio employed more dis-
creet branding tools like pre-
paid phone cards and its ad-
vertising emphasized the
beer’s taste and color more
than a lifestyle, advertising
and promotions head Polo
Hernandez says.

“We did a study and de-
cided that for the consumer,
music was relevant . . . not
only because he listens to
it, but because he’s con-
stantly in search of it,” Her-
nandez says.

To align itself with music
discovery, Cerveza Indio
set up a Web site featuring

MAY 2, 2009

Tigres del Norte, tied to
their tour and the release of
their new album, due in Sep-
tember on regional Mexican
label Fonovisa, part of Uni-
versal Music Latin Entertain-
ment (UMLE).

Under the partnership,
Verizon Wireless will begin
selling an exclusive four-track
mobile EP in July, which will
be the first element of a mul-
titiered campaign that will
also include Verizon’'s spon-
sorship of Los Tigres’ tour and
other promotional support
through Verizon print ads and
radio spots.

The deal is “a major
step in consolidating the
genre’s positioning in the
digital music
world,” says Gus-

tavo Lépez,

president of the

Disaand Fono-

visa labels.

“Seventy-five

percent of re-
gional Mexican digi-
tal and mobile sales
come through mo-
bile phones, which
is almost the exact
opposite of main-

stream. This is a growing mar-
ket and those that cater to this
consumer base will experience
increased sales and customer
retention.”
Although H
some aspects of Latln
the Los Tigres

Notas

are signed to Sony Music Latin.

“This particular marriage of

a retail partner such as Veri-
zon, which supports both sales
of contentand our capacity to
create bigger touring for the
artist,” says Lorenzo Braun,
VP of digital business for Sony
Music, “is sortof an answer to
the 360 approach [Sony] has,
involving every
aspect of our
business with
the artist.”

campaign are
still being worked
out, Ruth says
the purchase of
the mobile EP
will come with
special privileges.
For example, fans might be
automatically entered into
contests that will allow them

LEILA
COBO

to meet Los Tigres at venues
around the country. Fans
who've purchased any Los Ti-
gres content through their
Verizon phone will be able to
purchase tickets to the act’s
concerts the same way.

The campaign is similar to
what Verizon did last year with
the Mexican pop group Camila
and, to alesser degree, its cur-
rent partnership with the pop
trio Reik. Verizon is sponsor-
ing 10 shows on Reik’s tour
and providing exclusive con-
tent and interactive opportu-
nities for fans. Camila and Reik

For Fonovisa
and Los Tigres,

>e [ who are already

| g one of the most

v F 7 successful tour-
J- ing Latin groups

in the United
States, the campaign under-
scores the growing impor-
tance of the digital and mobile
business for UMLE as a whole
and for Disa and Fonovisa,
which focus on regional Mex-
ican music.

Overall, mobile content
sales for UMLE went up more
than 20% in 2008. While mas-
tertones account for the bulk
of that, OTA full-track down-
loads are growing, and one out
of four digital tracks that
UMLE sells is OTA, compared
with as few as one out of 10 in
the general market. e

. For 24/7 Latin news
.bIZ and analysis, see
billboard.biz/latin.

free song downloads
and video interviews
from about two dozen
Mexican indie bands,
as well as a blog and
a forthcoming music
podcast.

The Forza Fogoza
festival may visit other
secondary and major
markets in Mexico, de-
pending on how the
Querétaro show goes.
Ticket prices range
from $19 to $30.

While the beer com-
pany is still deciding which
acts to support for its next
campaign, it will continue to
focus on alternative music,
Hernandez says.

For Kinky, the idea of
aligning with Cerveza Indio
was to raise its profile in its
home country. The band di-
vides its time between Mex-
ico and the United States,
where it has a strong follow-

Will play for beer: KINKY

ing and where its manage-
ment is based. “We got
value from it as well as pay-
ment,” Nettwerk Manage-
ment’s Frank Gironda says,
noting that the extra expo-
sure may have helped the
band sell out a recent show
at Mexico City’s Metropoli-

A
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tan Theater.

“You can't seeit as a direct
correlation from one to the
other,” Gironda says, adding
however that “seeing a 30-
foot-high billboard of the
band plastered around Mex-
icois not a bad thing.”

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
L£OMm you’ve come to expect from Billboard—in Spanish!

Billboardenespanol.com.
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PERSONAL LAUNCHES
‘PLAN MUSICA’

On the heels of launching its
over-the-air full-track store, the
Argentine wireless carrier Per-
sonal has created a flat-rate
music plan to introduce the
Nokia 5800 Xpress handset
into the market. Personal’s
“Plan Musica” includes 200 text
messages, 200 minutes and
200 megabytes of data per
month for 99 pesos ($27), in-
cluding transmission costs. The
plan also includes 100 full-track
downloads per year. The plan
will be limited to the Nokia
5800 Xpress at first but will
likely become available on oth-
ers in the future, according to
Aliado Digital. The cost of the
Nokia 5800 Xpress, a touch-
screen optimized for music, is
1,299 pesos ($353) and in-
cludes a preload of the Killers’
album “Day & Age” (Universal).

LU STEPS OUT FOR
CARESS

The Colombian tropical-pop
star Fanny Luhas kicked off her
spokeswoman duties for Caress
Skinwear body washes with the
rollout of a U.S. radio spot featur-
ing her current No. 1 Hot Latin
Songs track, “Tu No Eres Para
Mi.” The campaign alsoincludes
personal appearances. The cam-
paign was brokered by the Los
Angeles-based Axis Agency.

TIEMPO LIBRE TEAMS
WITH CAFE BUSTELO
Café Bustelois changingits de-
sign on Tmillion coffee cans be-
ginning in late April to feature
an image of the Cuban music
group Tiempo Libre. The re-
designis set to coincide withthe
May 5 release of the band’s
album, “Bachin Havana” (Sony
Masterworks). The partnership
between the label and Café
Bustelo’s parent company
Rowland Coffee Roasters in-
cludes a free download from
“Bach in Havana”

atjavacabana.com, =
(AF€E =
BUSTELQ

as well as Bustelo-
branded inserts in
Tiempo Libre’s CD.
The barter deal
also includes a
sponsored meet-and-greet and
performance April 29 at Café
Bustelo’s store in Miami’s Gan-
sevoort Hotel, as well as the
brand’s presence at other
Tiempo Libre appearances. The
partnership was initiated by
New York’s BMF Media.
—Ayala Ben-Yehuda
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Sony/ATV Hopes To Strike Gold Again With Hickory Imprint

There's nothing better than pushing the enve-
lope and having it come back stuffed with cash
from sales of a hit album.

That's what happened when Sony/ATV Music
Publishingissued Elliott Yamin’s self-titled 2007
debut album on its own Hickory Records label
and hit the jackpot with U.S. sales of 550,000
copies, according to Nielsen SoundScan.

Now it’s hoping to duplicate that feat with
the former “American Idol” contestant’s sec-
ond album, “Fight for Love,” due May 5.

Hickory Records is part of Sony/ATV chair-
man/CEO Martin Bandier’s initiative to look
for nontraditional revenue opportunities, ac-
cording to Sony/ATV co-president Danny Strick.
‘With physical sales [and CD mechanical roy-
alties] dropping, we were looking

for waysto utilize the companyas g
Publishers

a creative resource,” Strick says. |

“Hickory Records is a way to re- i A Piace

ED CHRISTMAN

lease a couple of albums a year to
work with artists beyond our nor-
mal publishing role.”

Sony/ATV isn't the first music
publisher to start its own label.
Chrysalis runs Echo, Warner/
Chappell operated Perfect Game
fora time, and Hickory started in the’50s as the
recording arm of Acuff-Rose Music. Sony/ATV
acquired Acuff-Rose in 2002 from Gaylord En-
tertainment for $157 million and reactivated
Hickory in 2007 to release Yamin’s debut.

But starting a label is one thing. Funding one
is a whole other proposition, something that
Sony/ATV has neatly sidestepped. Rather than
building a traditional label infrastructure
around Hickory, Strick hired Fred Croshaland
his company Croshal Entertainment Group.
The latter outfit then hires publicists and the
independent radio promotion firm Hits to work
“Fight for Love” in the United States. Sony
Music Entertainment’s indie distributor RED
handles distribution and provides radio pro-
motional support. Hickoryisalso lookingto li-
cense the album in Europe. Strick and Croshal
had previously worked together at Madonna’s
Maverick Records, where Croshal was GM and
Strick was an A&R executive.

From the artist perspective, Yamin’s relation-
ship with Sony/ATV and Hickory represents
new business models and changing the sys-
tem, according to Yamin’s manager Jeff Rab-
han. Sony/ATV owns the masters and the

company splits net profit 50-50 with Yamin,
Rabhan says. One of the benefits of the deal was
being able to collaborate with other Sony/ATV
songwriters and draw on the expertise of Strick
and Sony/ATV East Coast A&R VP Rich
Christina. Both executives, along with Bandier,
are “great song” executives, Rabhan says.

“Danny and Sony used their ability to cre-
ate a model that made sense to everybody,”
Rabhan says. “There was no need to shop the
record elsewhere.

Yamin, who is signed to Sony/ATV as a song-
writer, co-wrote eight songs on “Fight for Love,”
including “Someday” with Dave Tozier and
“Apart From Me” with producers and Sony/ATV
writers Midi Mafia (Dirty Swift and Bruce
Waynne). Other songs that in-
clude ATV songwriters on Yamin’s
album are “You” and “Don’t Be
Afraid,” each co-written and pro-
duced by Stargate; “Know Better,”
co-written and produced by the
Midi Mafia; “Fight for Love,” co-
written by Johnta Austin; and
“Can’t Keep On Loving You (From
a Distance),” co-written and pro-
duced by Tawgs Salter.

Hickory also distributed Everlast’s 2008
album, “Love, War and the Ghost of Whitey
Ford,” and plans a May 19 release for Ruben
Studdard’s “Love Is,” produced by Jimmy Jam
and Terry Lewis. “Love Is,” which includes
tracks by Stargate, is being released in partner-
ship with 19 Recordings.

“It will be kind of interesting to put out two
or three records a year,” Strick says. “We have
some other things up our sleeve for the future.
We are doing a dance project with Jason
Nevins, a huge dance remixer, who will part-
ner with us to record an album of dance ver-
sions of songs from the Sony/ATV catalog.

Strick says Hickory doesn’t want to compete
with the likes of Interscope on a regular basis.
He adds that it provides “another color to the
palette” available to Sony/ATV.

‘If you have the right creative,” Strick says,
“are funded enough to take the occasional shot
and you can use a lot of the indie creative tal-
entout there, there is away to find an audience
outside the major-label structure.” s

b- For 24/7 publishing news and analysis,
.DIZ  scebillboard.biz/publishing.
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Celebrate.the day:
SPENCER JONES in
front of the crowd at

Wi Oeville Records in
Meibourne, Australia.

Store Wars

Indies And Chains Clash
Over Record Store Day
Down Under

BRISBANE, Australia—A fight over Record
Store Day has exposed friction between Aus-
tralia’s small independent stores and larger
retail chains, with the Australian Music Re-
tailers Assn. in the firing line.

AMRA’s decision to include chains like the
70-store JB Hi-Fi and 200-store Sanity in its
April 18 Record Store Day Australia program
caused a split with the U.S organizers—who
dropped AMRA'’s event from their campaign—
and local indie retailers, some of which staged
their own event under the Record Store Day
banner (billboard.biz, April 9).

“We’re trying everything we can to keep
the doors open,” says Steve Morgan, manager
of the Melbourne indie store Greville Records,
which turned its back on the AMRA-organ-
ized event. “Then the big chain stores want
to jump in and steal our glory. There’s a bit of
bad blood there.”

Small stores have long harbored resentment
regarding the business tactics of the bigger
chains, with accusations that their buying
power is squeezing out smaller operators.

Asowner of the independent Mall Music
store in Sydney, AMRA chairman Geoff
Bonouvrie says he’s well-placed to see both
sides of the argument.

“l can understand why people might get
paranoid,” he says. “l have a very big JB Hi-Fi
less than 100 meters from me. In the begin-
ning, you become concerned about it. In the
end, it’s made me a better retailer.”

Ironically, it was the independent retail-
ers that created AMRA. The trade body
formed in 1991 as the Independent Music Re-
tailer’s Assn. before expanding to include
the chains, becoming AMRA in 1993. It cur-
rently represents around 250 of Australia’s
400-odd independent stores.

“Ten years ago the independent single
store ruled the roost,” Bonouvrie says. “The
undeniable fact is that, in a lot of areas, JB
14 |
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have set the benchmark. You just can’t
exclude them.”

The big chains remain unrepentant about
their Record Store Day participation.

“Any customer would find the notion of a
‘row’ between outlets as out of step with what'’s
important and, frankly, a tiresome waste of
space and energy,” says Evelyn Barry, strate-
gic project manager of Sanity Entertainment.

With the Australian market enduring the
same tough times as many others, Bonou-
vrie calls for a new working relationship
among all parties.

According to trade organization the Aus-
tralian Recording Industry Assn., the CD mar-
ket shrank 12.2% in 2008 to 38.5 million units.
Sources say businessin the early part of 2009
has continued the downward trend.

Neither AMRA nor ARIA break out official
market-share figures for retailers. But sources
estimate that specialists—JB and Sanity in-
cluded—have a 70% share of total album
sales. Noretailer has escaped the downturn
but retailers say adapting to the climate is
key to survival.

“You need to develop a new model, em-
brace the DVD and these other related areas,”
says AMRA treasurer Gavin Ward, who is also
GM of Leading Edge Music, a coalition of 200
independent outlets. “You won’t have a busi-
ness if you don’t diversify.”

AMRA is insistent that Record Store Day
Australia 2010 will again feature big chains as
well as small outlets but says it’s keen to heal
the rift with the indies.

“A lot of these people are genuinely in-
dependent, and they pride themselves on
doing things their way,” AMRA executive
director tan Harvey says. “All power to them.
| hope they will reconsider their position
next year.”

But Patrick Monaghan, spokesman for the
Melbourne indie Basement Discs, which last
year helped launch Record Store Day in Aus-
tralia, says that’s untikely.

“They can do what they want,” he says. “What
we have here is an indie community spirit.” «-+

BY PAUL SEXTON
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LONDON—Taylor Swift’s successful Atlantic
crossing has left labels optimistic that the U.K.
mainstream may finally be ready to embrace
country acts.

Nashville superstars have found slim pick-
ings in Britain in recent years. But Swift’s
“Fearless” (Mercury) album sold 34,000 copies
in the first week after its March 9 release, ac-
cording to the Official Charts Co., debuting

GLOBALNEWSLINE

>>>MTV AWARDS FOR
KENYA

Kenya will host the second MTV Africa Music
Awards, sponsored again by the Bahrain-head-
quartered telecommunications company Zain.
The 2009 Pan-African awards will take place
Oct. 10 at the indoor arena of the Moi Interna-
tional Sports Centre in Nairobi and will be
broadcast to audiences in sub-Saharan Africa
beginning Oct. 17 through a string of partner
channels/platforms. According to an MTV
statement, the show “will subsequently air to
a potential TV audience of 1 billion people on
all MTV networks around the world.” The in-
augural MAMAs took place in November 2008
in Abuja, Nigeria. —Diane Coetzer
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Can Country Music Ride Taylor Swift’s Coattails Into The U.K.?

§

on the album chart at No. 5.

“Fearless” has total shipments of around
150,000, according to Universal Music Group
International, while the single “Love Story”
peaked at No. 2. The album has also been in
the top 10 in Norway and Ireland and in the
top 30 in Sweden and Greece.

In September, Swift and Big Machine
founder Scott Borchetta made an early visit

>>>SELF-PUBLISHED SONG-
WRITER GETS IVOR NOD

Coldplay, Duffy and the Ting Tings have been
joined by the largely unknown self-published
songwriter Nick Hemming as nominees for
the 54th edition of the Ivor Novello Awards
for songwriters and composers. The lvors,
staged by the British Academy of Songwrit-
ers, Composers and Authors in association

with PRS for Music, will take place May 21 at.

London’s Grosvenor House Hotel. Hem-
ming’s inclusion as a self-published writer
who releases his own recordings is a first in
Ivors history. The guitarist/songwriter from
alt-folk act the Leisure Society, Hemmings’
December 2008 release “The Last of the

JONES: COURTESY OF GREVILLE RECORDS; SUGARLAND: KATE POWERS
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to the United Kingdom, the flagship market
for her European launch. UMGI VP of inter-
national marketing Kate Farmer says the label
launched a highly targeted campaign to pro-
mote Swift.

“We did all kinds of things,” Fariner says.
“Pop radio mixes, dance mixes, a new album
[cover], tailor-made artwork, press photos and
so on. But without great songs, which is what
she delivers, we wouldn't be where we are now.”

Swift returns to England Aug. 22-23 for the
V Festival.

“The indications are that country is in the
ascendancy again in Europe,” UMGI VP of
international inarketing Iain Snodgrass says.
“Whether that can be attributed to Taylor’s
success is a matter for debate. But if it opens
doors and ears at media, all the better, partic-
ularly as country has so much to offer in its
different forms.”

While the likes of Keith Urban and Rascal
Flatts have previously
flopped in the United
Kingdom, where many
country albums aren’t -~
released at all, the signs
say that Swift may not
be a lone flag-bearer .
this time. d

Sugarland has also
made more modest, but

still significant, prog-

ress. Although it is yet to chart a single or
album, the duo’s “All | Want to Do” recently
landed on the playlist at the United Kingdom’s
most listened-to station, the AC network BBC
Radio 2. The song is from the act’s Mercury
Nashville album “Love on the Inside,” which
has been licensed for Europe to the Hump
Head imprint of independent label Wrasse.

Wrasse co-founder lan Ashbridge says the
playlisting carne about following the release
of a new mix of the track that removed the
steel guitar, noting that Radio 2 “seems to be
moving the goal posts toward country in a pop-
ish way. You have to be realisticand pick things
[for them] that are relevant.”

Radio 2 head of programs Lewis Carnie says
country artists “have been slow to produce the
right material for this country” in recent years.
“Both Swift and Sugarland got the material

.

—IAIN SNODGRASS, UMGI

right, and we’ve supported them,” he says.

Paul Fenn, joint managing director of the
promoter Asgard, which brings many roots-
and Americana-leaning country acts to
Britain, praises Universal’s “perfect cam-
paign” for Swift while noting its “links with
country are tenuous.”

“Rascal Flatts never had a chance,” he adds
of the act’s February 2008 launch, after which
the band’s “Rascal Flatts” (Angel/EMI) album
spent just one week on the U.K. chart at No.
64. “The music just never lent itself to the
market, and somebody should have told them
before they wasted the money.”

Publicist Richard Wootton, who works
country artists in the United Kingdom, pin-
points the closure of the Country Music
Assn.’s London office in 2000 as a crucial set-
back for the genre.

“We'd had a run [of success) in 1997-98 with
the Mavericks, Shania [Twain], Faith Hill had a

hit, Trisha {Yearwood] got
close, and LeAnn Rimes
was very successful,” he
= says. “Then the CMA
! closed their office, which
made the record compa-
nies just stop. But now,
. things are coming back.”

Wrasse’s Ashbridge
says country music had
been “personanon grata”

in the United Kingdom two years ago.

“A lot of that was to do with the media and
the public's association of country music with
America,” he says. “They were anti-Ameri-
can, largely because of the Bush administra-
tion. Now, things are more positive toward
America, and that’s not insignificant.”

Ashbridge believes the dollar’s strength
against the pound and shrinking U.S. sales
will encourage more acts to follow. Martina
McBride is due to play her first U.K. shows in
10 years in July, when her “Shine” album will
also be released by Sony’s catalog division.

“For the genre to grow, it’s key that more
artists take this opportunity,” Radio 2's Carnie
says. “We still love Dolly Parton and Willie
Nelson, but we need a new generation of tal-
ent, and | believe that's happening. We're
ready to support them.” .

Melting Snow” is nominated as best song
musically and lyrically. He has also written
music for the U.K. independent film direc~
tor Shane Meadows’ movies “A Room for
Romeo Brass” (2000) and “Dead Man’s
Shoes” (2004). —Andre Paine

>>>BUSHFIRE CD DRAWS
CHARITY CASH

A double-disc charity CD has raised more than
$1.6 million Australian ($1.2 million) to aid vic-
tims of February’s bushfires, according to Sony
Music Australasia. Bruce Springsteen, Billy
Joel, Midnight Oil and John Farnham were
among those donating works for the 35-track
set “Bushfire Aid: Artists for the Bushfire Ap-
peal,” which Sony rush-released Feb. 23. “The
support from retailers, TV, print and radio
media partners, artists, composers, publish-
ers and digital channels has been truly out-

standing,” says Sony Music Australasia chair-
man/CEQ Denis Handlin. Sales have passed
100,000 copies, according to Sony, which in
May will present a donation check to the Sal-
vation Army. The official death toll from the
fires that swept across the state of Victoria
stands at 173. —Lars Brandle

>>>MOBOs MOVE NORTH

The United Kingdom’s MOBO Awards this year
will be staged in Glasgow, the first time the cer-
emony has been held outside of London. The
city’s SECC arena will host the 2009 awards
for music of black origin Sept. 30. The event
was launched in1996. The 2008 ceremony was
held at Wembley Arena and the show was
broadcast in 75 countries. MOBOs founder
Kanya King said in a statement that Glasgow’s
thriving urban music scene helped organizers
decide where to hold the 2009 event. —AP
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Monopoly Money

A Regulatory Challenge
Isn’t Likely To Dent
JASRAC Dominance

TOKYO—The Japanese music businessisn’t
expecting a major overhaul in broadcast fee
collections, despite a regulator’s order requir-
ing the country's largest authors’ society to
change its collection practices.

The Japanese Society for Rights of Authors,
Composers and Publishers (JASRAC) is
preparing to appeal the Fair Trade Commis-
sion’s Feb. 27 cease-and-desist order against
its blunket fee collection system, which the
FTC says is blocking other rights agencies
from entering the sector. The appeals process
could take up to five years to conclude. Dur-

compuyp 0y

sysfeni, [just] adjust it.

—~HIROO IWANARI,

FAIR TRADE COMMISSION

ing that time, little change is expected.

“Itis not our job to help individual compa-
nies enter the market but to create a level play-
ing field for that to happen,” says Hiroo
Iwanari, director of the FTC investigation di-
vision handling the case.

Iwanari concedes that even if JASRAC
complies with the order, its dominance may
well continue.

“What we're saying to JASRAC,” he says,
“is please reflect the percentage of works man-
aged by them in the fees charged, so they don’t
have to abandon the comprehensive collec-
tion system, but adjust it.”

JASRAC lost its government-sanctioned mo-

iohistorv.com

nopoly on copyright fee collection in 2001, but
since then, its royalty collections from TV and
radio broadcasters have climbed from 17.2 bil-
lion yen ($138 million) in 2001 to 26.6 billion
yen ($267.9 million) in the 12 months ended
March 31, 2008. TV and radio royalties account
for 23% of JASRAC's total collections, up from
16% in 2001, more than making up for the de-
cline in mechanical royalties.

Those fees are set to continue rising under
an agreement with the National Assn. of
Commercial Broadcasters in Japan. The
seven-year contract, which has five years left
to go, will steadily increase fees paid by broad-
casters up to a maximum of 1.5% of their
total annual revenue, in return for unlimited
use of JASRAC-managed repertoire. Broad-
casters have to pay separately to
use non-JASRAC repertoire.

The society is negotiating with
the FTC “as to what we can com-
ply with and what we technically
can’t,” JASRAC deputy GM
Nobuya Kitada says. JASRAC is
working with broadcasters on a
system that will monitor and
record every song used. Under
such a system, it will be possible
to calculate what percentage of
broadcast works are JASRAC-
controlled and reflect that in the
society’s fees.

“The FTC seems to think
we’ve been collecting fees for
music not under our control,”
Kitada says. “Using their logic,
it's difficult to explain to our
rights’ holders why they should
receive reduced royalties.”

The FTC believes broadcast-
ers have “mixed views” on the
current arrangement, while JAS-

RAC maintains they are “not
unhappy” with the status quo.
The source of the original FTC
complaint is widely believed to
be an agency trying to break into
the market, rather than a dis-
contented broadcaster.

Japan’s second-biggest rights
agency, e-License, tried unsuc-
cessfully to enter the sector in
2006, only to find that broad-
casters didn’t want to pay addi-

tional fees. E-License declined to comment.

A source at a national TV broadcaster says
the JASRAC deal is “easier for us and proba-
bly cheaper in the long run. If we had to keep
records of every song used in order to divide
up royalties, we’'d have to hire another four or
five people.”

But the source adds, “If there is music that
a producer really wants to use, I don't think
they’ll avoid using it just because the com-
pany has to pay a little extra.”

With JASRAC controlling more than 7 mil-
lion songs, while its nearest rival e-License has
only about 20,000, there seems little immedi-
ate threat to its place at the top of the pile. -«

)
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When the online music social
network MOG recently said it
plans to start a new music serv-
ice later this year (billboard.biz,
April 15), the company made
it clear that it won’t be a fully
ad-supported operation.

That's a bit surprising, con-
sidering that the 3-year-old
MOG has been driven by ad-
vertising since day one. Last
August, the company even
created a network designed to
sell ads for music bloggers
who used MOG as their con-
tent hub.

MOG CEO David Hyman
says the advertising model
works fine for blog content,
most of which is acquired for
free from volunteer bloggers.
But when it comes to music,
he says the ad-supported
model is simply untenable.

“We just don’t think the eco-
nomics work,” Hyman says.
“It’s a combination of the ad
market being deflated from
the economy, coupled with

Lab?,s Need Tg’étnke Dea]s V\{}Ith Sites

We four kings: KINGS OF LEON saw click-to-bly sales surge after
premiering their new album on Last.fm, suggesting ad-supported
streaming services don’t necessarily cannibalize downloads.

where the labels are with their
rates. When you combine
those two, you end up with a
model that can’t work.”

It’s a conclusion that many
early ad-supported music pi-
oneers are starting to come to.
In March, Last.fm said it will
begin charging a subscription
fee for its previously free ad-
supported radio service in cer-
tain countries with soft ad
sales. imeem recently renego-
tiated its licensing deals with
a few major labels to ease its
cost burden. And other serv-
ices have eschewed advertis-
ing completely for more
innovative models, such as
Lala.com, which allows users
to stream
any song
in its cat-
alogonce £ -
for free
and sells
unlim- "
ited
streams

——
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| requiring a more visceral experience in theirhome audlo 1
system, there’s the ButtKicker. The wireless, silent sub-
woofer transforms the bass in your audio into vibrations
that, when placed strategically in a couch or chair, re-
creates the “feel” of the sound.

The ButtKicker kit comes with a low-frequency audio
transducer, a 300-watt digital amplifier, wireless audio
transmitters, a remote control and a mounting plate. It
works with any audio or gaming system

The full wireless home theater system costs $400,
with ala carte options also available. AB
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for 10 cents a track.

Labels and publishers have
the right to charge what they
want for their content. And
they are certainly not respon
sible for subsidizing another
company’s business plan. But
to help ensure their own long-
term survival, they also need
to foster the development of
promising services, like free
social music sites, that can po-
tentially generate new revenue
for them beyond the paid-
download market.

With sites like Last.fm,
imeem, iLike and Pandora
drawing about 20 million to
30 million users each, labels
naturally want to see a paid re-
turn on that traffic.

But a recent For-

rester Research

report titled

“Monetizing So-
| cial Music” says
¢ traffic  alone
shouldn’t deter-
mine rates.

“Rights owners
must work with
destinations to
strike a balance that ensures
content income growth re-
flects improvements in mon-
etization and not just audience
growth,” it says.

Some of the rates charged
for on-demand free music
streaming are set with the as-
sumption that these services
cannibalize sales. But research
shows that in many cases the
opposite is true. When Last.fm
premiered the new Kings of
Leon album, “Only by the

>

Night,” the band's back catalog
experienced a click-to-buy in-
crease of more than 2,000%, ac-
cording to the Forrester report.

Anew approach tolicensing
alone won’t solve the problem.
Rates for online ads are in the
gutter, and asking labels and
publishers to drop their licens-
ing fees that low isn’t fair. Ser-
vices need to develop a better
way of making money as well.

The new Vevo music video
streaming service created by
Universal Music Group and
YouTube (Billboard, April 18)
is a good example. Univer-
sal’s original licensing deal
with the online video giant
didn’t bring in the cash it ex-
pected. So the major, which
had previously sued My-
Space and video-sharing site
Veoh for copyright infringe-
ment, worked out a new
model with YouTube that ad-
dressed the problem of
falling ad rates. There’s no
guarantee it will work, but its
success or failure could move
forward the process of mon-
etizing music online.

Social music services have
done much in the last two
years to demonstrate how con-
sumers prefer to discover and
recommend music online
create playlists and interact
with each other. But figuring
out how to make money from
that activity will take the coop-
eration of rights holders and
new services. ..

For 24/7 digital news

bIZ and analysis, see
b billboard.biz/digital.
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FORRESTER STUDIES
SOCIAL MUSIC
Forrester’s “Monetizing So-
cial Music” report says ded-
icated social music sites like
Last.fm, MOG and Pandora
attract only 5% of U.S. Inter-
‘net users, compared with 8%
of Web surfers who frequent
MySpace and the 17% who
visit YouTube. Only 10% of
those surveyed in the For-
rester study say they want to
connect with other users
with similar tastes, although
22% of them want to share
playlists and 19% want per-
sonalized recommenda-
tions. The report also proj-
ects that the European social
music audience will nearly
double by 2014, while licens-
ing revenue in the region is
expected to grow more than
eightfold to €392 million
($516 million) during the
same period.

MUSIC APP

USAGE LAGS

While music-based iPhone
applications get a lot of at-
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tention, they're lagging in
usage, according to an up-
coming report from Com-
pete. When asked what kind
of iPhone apps they use
most, respondents cited
weather forecast applica-
tions as their No.1choice, at
39%. In second place were
the Facebook applications,
at 25%. Games placed third,
at 20%, while music applica-
tions were cited by only 10%.
When the categories mix,
however, usage goes up. The
TapTap Revenge music
game app remains the most
downloaded iPhone app.

GOOM COMPLETES
FUNDING ROUND
Goom Radio, the online
radio company founded by
former Clear Channel and
Googie executives, raised
more than $16 million in its
first venture funding round,
led by Wellington Partners,
Elaia Partners and Partech
International. Goom plans to
go live in the United States
later this year.
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KISS ME THRU THE PHONE
SOULJA BOY TELLEM FEATURING SAMMIE

Keri Hilson teams with Kanye West and
Ne-Yo on “Knock You Down,” which vaults
.~ 20-10 this week. The track earns the top
L 20's largest percentage increase (up 37%)

as [t tallies 20,000 downloads.
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“It's been a busy week,” deadpans Jo Oliver, several days after a Swedish court sen-
tenced four men behind the notorious BitTorrent tracker site the Pirate Bay to a
year in jail each, after they were found guiity of assisting in making copyrighted

rmaterial available.

The sentence represented a key victory for the recording industry in its fight
against piracy following recent setbacks, including the rejection or withdrawal of
“three strikes”-type laws in France and New Zealand. It’s a fight Oliver has been
leading since becoming the IFPI’s general counsel in June 2008, after two years of

The IFPI's chief attorney hails
the Pirate Bay verdict as a
key win for the music biz.

heading the trade organization’s litigation department.

A New Zealander who's retained her accent despite years working abroad in Lon-
don and New York, Oliver has been at the forefront of the IFPI's attempts to get
internet service providers (ISPs) to take responsibility for piracy on their net-
works, as well as pursuing peer-to-peer file-sharing sites in international courts.
She says that the dual approach will continue, arguing that the Pirate Bay ver-
dict will have a crucial “deterrent impact on others that would engage in this sort

of activity.”

Oliver is tight-lipped about which sites the IFPI is targeting next—"We wouldn’t
want to announce our secret plan to Billboard,” she quips—but talks happily about

the Pirate Bay case and its implications.

You obviously won the argu-
ment inside the courtroom, but
in light of the pro-Pirate Bay
protests in Sweden, do you feel
you won it outside as well?
The individuals behind the Pirate
Bay have certainly been able to paint
themselves as Internet freedom
fighters and they have some pub-
lic sympathy with a certain portion
of, in particular, the Swedish pop-
ulation. But we certainly think that,
throughout this trial, there has
been less and less sympathy for
that position because it's become
clear that these guys were deliber-
ately engaged in this operation. It
wasn’t something they were doing
for fun on the side in their bed-
rooms. It was a commercial enter-
prise. They intended to facilitate
copyright infringement, they in-
tended to make money from it, and
they did.

What kind of precedent does
it set?

It will have a huge impact, partic-
ularly against BitTorrent sites and
services. In cases like Grokster in
the U.S., U.S. law doesn’t apply
everywhere, but that was a hugely
influential decision, and peer-to-
peer services don’t operate in the

same way anymore because of that
decision. I think the same will
apply to BitTorrent services follow-
ing the Pirate Bay decision.

Given that previous shut-
downs of sites like Napster
and Kazaa have failed to make
much impact on overall P2P
traffic, why is the Pirate Bay
victory so significant?

I don’t necessarily agree that
other cases haven’t had an im-
pact. They’ve certainly changed
the way people can operate on
the Internet. We have market-by-
market statistics and, in some
cases, P2P has been contained
against the growth of broadband
penetration, so there’s different
ways of cutting the numbers.
The Pirate Bay was an incredibly
popular service that has a certain
symbolic importance. In addi-
tion to that, it’s a very important
legal precedent.

But Napster and Kazaa were im-
portant legal precedents as well
and other sites sprang up to
take their place. What’s differ-
ent this time?

Parallel with the development of
the legal cases against sites like

the Pirate Bay, we’ve also seen a

huge increase in the number of

options available [to access digi-
tal music] legally, which certainly

wasn’t the case around the time of

the Napster case. There weren’t
the myriad of options that there
are available now, like Spotify or
Nokia [Comes With Music]. You
can’t have alegitimate market un-
less those who don’t have a license
are stopped.

Will this ultimately just drive
piracy to parts of the Internet
where it’s harder to find or to
countries where it’s harder to
legislate against?

There always is an element of driv-
ing certain types of behavior un-
derground, but that’s an indication
of progress. Twenty-two million
people [currently] using the Pirate
Bay are no longer going to be using
aservice if it’s underground, atan
odd location and more difficult to
access. Certainly, there are enforce-
ment issues in some other coun-
tries but there are always options
available for action.

How important was it that
prison sentences were handed
out in terms of the judgment

acting as a deterrent?

It makes it clear that it’s a very big
risk for anyone who’s going to en-
gage in that sort of activity. If [
were [a Torrent site’s] lawyer, I'd
be saying, “Are you prepared to
look at criminal conviction and jail
time? If you are, then continue.
But if not, think again.” I don’t
know about you, but I'd find that
a huge deterrent.

Pirate Bay spokesman Peter
Sunde has claimed that what
the site does isn’t demonstra-
bly different from what Google
does. What’s your view on that?
What they do is dramatically dif-
ferent to Google. Their operation
is deliberately set up to facilitate
copyright infringement. If you
were to search for Coldplay on
Google, you'd get a wide variety
of results including information
about the band, news on upcom-
ing tours and so on. On Pirate
Bay, you'd just get a list of links
to Coldplay albums. If Google
links to infringing material, then
they’ll receive a notice from us to
remove that and they will re-
spond. Pirate Bay makes fun of
copyright owners when they’re
sent notices.

The Pirate Bay still seems to
be laughing—the site’s still
running, and Sunde claims
it won’t ultimately pay any
fine or go to jail. What hap-
pens next?

These individuals have taken a
certain PR position from the
start, so it’s not surprising that
they've kept that position. The
convictions themselves don’t
mean that the service will shut
down, but we’ve started that
process already. There are cer-
tain legal steps, and every serv-
ice needs an ISP, so we’ll be
looking to the ISPs to take
some action. I’'m confident the
appeal court will uphold the
convictions.

After the setbacks in France
and New Zealand, does the
three strikes movement still
have legs?

Absolutely. We've seen from a
number of governments a com-
mitment to dealing with the P2P
piracy situation at the ISP level.
With France [the rejection] was a
question of timing and it's going
to be re-presented. In New
Zealand, although the provision
that was in the law has not come
into force, the government is now
looking to put a more detailed pro-
vision into play.

South Korea recently passed
three strikes legislation, which
would enable the culture min-
istry to order that service be
shut off to repeat file sharers.
Is the IFPI comfortable with na-
tional governments having such
direct authority?

The key thing is to have 1SPs take
steps that are going to be effective
in dealing with piracy. That does
play out differently in different
countries and with different legal
systems, and that's fine by us. What
we want to see is an effective solu-
tion to piracy. .o

You can’thave a legitimate market unless those who don’thave
alicense are stopped. There are enforcement issues in some
other countries but there are always options available for action.
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Tell You All About it On Twitter
BY CORTNEY HARDING

In the midst of a photo shoot for a Bloomingdale’s ad in
Manhattan’s West Village, Rob Thomas overhears a conversation
about Twitter. “Dude,” he says, reaching for a new scarf to
throw over a faux-vintage T-shirt, “I’ve gotten to the point where
[ sit around and wait for things to happen so I can Twitter
them.” ® Thomas Twittered about the interview (“Did an
interview with Billboard during the shoot. She was nice and
surprised at my normality. So I peed on her.”) He Twittered
about his outfit (“I'm totally rocking the light scarf. Nothing
says ‘rock’ like the light scarf. Totally.”) And he has Twittered
about watching movies, being sick and making breakfast. = In
fact, if you subtract the time that Thomas spends answering
fans’ questions about his upcoming album and tour plans, he
could be just another guy, Twittering his lunch break away. But
of course, Thomas isn’t your average nine-to-fiver. “I always saw
being a rock star as my day job,” he says. “I mean, don’t get me
wrong, it’s a great job. But my job is to write songs and
perform, just like your job is to do interviews and write articles.
I don’t think of myself as a personality.” = He isn’t exactly a
stranger either. According to a survey commissioned by Warner
Music Group, one-third of the total U.S. population aged 13 and
older is familiar with Thomas, and within this group 68% are
fans of his music. Many of them have also bought his music:
His band Matchbox Twenty’s three albums and greatest-hits
collection have sold 15.2 million copies in the United States,
according to Nielsen SoundScan; and his first solo album,
2005’s “Something to Be,” sold 1.6 million copies (see chart,
page 20).
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Even with that impressive track record, Thomas doesn’t
justassume the public automatically will buy his next album,
“cradlesong,” due June 30 on Atlantic. Keenly aware that
his fan base ranges dramatically in terms of age and tech
nological interest, Thomas and his label are making every
effort to reach people regardless of their chosen pop cul-
ture medium. So his marketing plan marries Twitter and
TV and SayNow and the Sunday paper.

The start of the campaign was Web-centric. Thirty-second
clips of the first single, “Her Diamonds,” were linked to
March 31 on Twitter and Fanbase, the same day the ring-
tone was made available on his Web site. On April 22, the
song premiered on Billboard.com, shipped to radio and
launched as a ringtone across all the major carriers—fairly
standard practice for an artist in 2009.

On May 10, however, the single will go on sale at Best
Buy stores around the country. The physical disc, complete
with another song as a B-side, also will be advertised in
the circular and provide fans with the ability to pre-order
the new album. (In another nod to the *90s, Alicia Silver-
stone is set to star in the video for the single, which fea-
tures Thomas' trademark surging choruses and themes of
lost love.)

“We can't ignore physical,” says Livia Tortella, GM/ex-
ecutive VP of marketing and creative media at Atlantic
Records. “Retail is really excited about the new album.
And we can still feel the impact of circulars at key points
in the campaign.”

Thomas is going against the prevailing trend with his
physical single. Many stores don’t stock them and sales
have slid precipitously for several years. According to
Nielsen SoundScan, 900,000 physical singles were sold in
2008, down from 1.5 million in 2007 and almost 3 million
in 2006.

Atlantic also partnered with Verizon, music site Rhap-
sody and media behemoth Viacom to promote the album.
This partnership is one of several with Atlantic, according
to Rhapsody spokesman Ryan Luckin, although he stresses
they try to make each one unique: There will be a two-week
stream of the record, as well as two bonus tracks. An artist
spot will feature Thomas in voice-over with a clip of his
video and air on VH1, MTV and TV Land.

Luckin adds that the single will be integrated into pop-
ular MTV shows according to the Viacom deal, so “Her Di-
amonds” could conceivably show up as the background

NODOUBTING
THOMAS

With Matchbox Twenty and in
! ”

T el 3 &

SQURCE: The Billboard 200 through the April 25 chart.
Sales through the week ending April 12

Oz fest: MATCHBOX TWENTY
onstage in Melbourne, Australia.

track to a scene featuring one of the young women on “The
Hills” or “The City” looking pensive and sad. Thomas also
is slated to perform the track in May on “The Ellen De-
Generes Show” and in July on “Today.”

For the smallest screen of all, Tortella says the label is
working on designing an iPhone app. While details aren’t
set in stone, last month Thomas told the audience at Bill-
board’s Mobile Entertainment Live conference, “We have
a couple of great ideas. Do you remember those little pens
where you turn the girl upside down and it’s a girl in the
bikini, and her bikini comes off? We're going to do that and
it'll be me in a bikini. And one that you can get a picture of
me and poke it and it'll go, ‘Ow, ow.” So it's good for both
fans and nonfans.”

Super tans can use SayNow, a service that allows them
to leave voice-mail messages for Thomas. The service made
its name with teen pop stars like the Jonas Brothers and
Demi Lovato. He says he’s a little confused by the applica-

TITLE NIELSEN SOUNDSCAN U.S. SALES
“Smooth” 2,156,000*
(Santana featuring Rob Thomas)

“Lonely No More” 833,000
“This Is How a Heart Breaks” 471,000
“Ever the Same” ] 539,000
“Streetcorner Symphony” 402,000
“Little Wonders” 529,000

FIGURE COMPRISES 1.477.000 PHYSICAL SINGLES AND 679.000 DIGITAL SONG DOWNLOADS

Matchbox Twenty = Rob Thomas
Nielsen SoundScan
U.S. Sales: 8,097,000_ 4,011,000 2,423,000 1,587,000 746,000
Debut: " 193 3 b 1 3
Debut Date: 3/22/1997 6/10/2000 12/1/2002 5/1/2005 10/20/2007
The Billboard 200
Peak: 5 3 6 1 3
The Billboard 200 "
Peak Date: 9/6/1997 6/10/2000 12/1/2002 5/1/2005 10/20/2007
Weeks on Chart: 18 11 1 51 36
“Yourself Or “Mad Season” “More Than You “...Something to Be” “Exile On
Someone Like You” Lava/Atlantic/AG Think You Are” Melismay/Atlantic/AG Mainstream”
Lava/Atlantic/AG Melisma/Atlantic/AG Melisma/Atlantic/AG
1996 2000 2002 2005 2007
20 BILLBOARD MAY 2, 2009

wwWwW americanradiohistorv com

tion and might just be too old to wrap his brain around it.
“Idon’t really listen to them, and I’m upfront about that,”
he says. “It’s good for me to leave messages about the tour,
but it seems like an odd way to communicate.

He’ll also be communicating by radio, with a promotional
tour of stations when the single is released. “Radio is a huge
driver, even today,” Thomas says. “You have to fortify it and
nol just count on them to add you because they’ve played
your songs before. It buys you some good will. I don’t go
on and do the wacky morning show stunts. I just show up
and play some songs, which is what I do anyway, and meet
some fans.”

Thomas adds that this whole plan is less comprehensive
than what was originally presented to him. “I’m fortunate
enough to be at a stage where I can say, ‘No, | need some
time here and there’ and ‘I don’t really want to do all of
that,” " he says. “It's a double-edged sword, though, because
I know that if the record doesn't sell as much as it could
have, I have no one but myself to blame.’

If his previous sales are any indication, Thomas shouldn’t
have to beat up on himself too much. Still, he says, he’s
constantly reminded that it's a whole different world now
than when Matchbox Twenty started out in the '90s.

“We've always tried to be ahead of the curve,” says his
manager, Michael Lippman, who also manages Match-
box Twenty. “Not so much with the first record, because
I wanted them to just tour and develop their craft and
have space. But with the second record, the merger of
AOL and Time Warner had just happened, and | know
that was important. So I set up a deal where you could
join AOL by listening to the Matchbox Twenty CD. Then
with the third album, we released it on a USB drive on
a bracelet.”

Lippman says adopting new marketing methods is nec-
essary because fans have reached a saturation point, be-
sieged by so many bands and different media outlets that
they’re simply overloaded. “There is no more brand loy-
alty,” he says. “Nobody waits for albums; they just go out
and find other bands. They are distracted and multitask-
ing and can’t be bothered to keep up. There was a time
when a band could announce they were putting out an
album, do a few interviews and play a few shows and peo-
ple would just come and buy it. Now you have to keep con-
vincing them.”

At the same time, Lippman acknowledges that, for some-
one so well-known, Thomas spends plenty of his time out
of the public eye instead of convincing people to pay atten-
tion to him. Thomas and his wife, Marisol, founded the
Sidewalk Angels foundation, which helps homeless peo-
ple and animals—Dbut he doesn’t emblazon his face on his
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good deeds. “Rob’s not a celebrity,” Lippman says, “nor
does he want to be. People know him as a songwriter and
a singer, not as the guy who got in a fight or dated a model
and wound up in the tabloids. The record company has
pushed, on occasion, for him to be more visible, but he al-
ways pushes back.”

“It’s a cliché, but I try to keep the focus on the music,”
Thomas says. “l am not open enough to be a celebrity. I'm
not going to move to L.A. and go out every night. | live in
Westchester [County in New York] and my neighbors are
richer and more successful than me, and I can just hang
out. I'm not spilling my soul on Twitter.” Thomas is canny
about what he writes—by letting readers know about his
taste in things like scarves and sandwiches, he’s created
an illusion of intimacy without letting them in on per-
sonal life.

When they tour, he and the band are known as road
warriors. Matchbox Twenty's 2008 concerts grossed
$23,028,694, with 340,223 attending out of a capacity of
393,175, according to Billboard Boxscore. Fourteen of forty-
five arena dates sold out.

Details for an upcoming solo tour are still being worked
out, according to Carole Kinzell, Thomas’ music agent at
Creative Artists Agency, which books him in North and
South America, Asia and Australia. “We're putting together
the package right now,” she says. “We're aiming for large
theaters to small arenas, about 3,500-7,000 capacity, de
pending on the market. His previous solo tour had three
stages: We started him off in smaller venues doing a show-
case tour, then did a theater tour and finally a summertime
outdoor amphitheater tour.”

While ticket prices for the upcoming tour haven’t
been set in stone, Kinzell says they will likely reflect
the prices from the previous Matchbox Twenty tour. “We
had a high ticket of about $70 and then went down into
the $40-$50 range,” she says. “We're also conscious of
the economy this time around and will set the prices
market by market.

Thomas, who is published by EMI, wrote or co-wrote all
the songs on the Matchbox Twenty albums and his solo al-
bums and also co-wrote the Carlos Santana smash
“Smooth.” (While “Smooth” might seem absurdly ubiqui-
tous, the Matchbox Twenty track “How Far We’ve Come” is
actually his most-synched song, racking up 13 placements
from October 2007 through the end of 2008.)

For the majority of the listening public outside North
America, Thomas remains best-known for “Smooth.” The
song was a major hit in several markets, including the
United Kingdom (No. 3) and Australia (No. 4).

In Australia, Thomas and his band have enjoyed sub-
stantial chart success. Earlier this year, the rights col-
lecting society Phonographic Performance Co. of
Australia announced that “How Far We've Come” was
the most-played recording on Australian TV and radio
during 2008.

Australia also gave the band its first No. 1 album when
its debut, “Yourself or Someone Like You” (Atlantic/Warner),
topped the Australian Recording Industry Assn. chart in
1997. Its highest peak elsewhere was No. 11 in Germany,
whilein the United Kingdom itstalled at No. 50. Matchbox
Twenty has toured Australia and New Zealand five times,
most recently in April 2008.

Thomas’ debut solo album, “Something to Be,” also hit
No. 1 in Australia—the only other market where it did so
besides the United States. Australia is also the only terri-
tory where all five singles from the album made the top 40.
According to the booking agency ITB, Thomas’ live work
will be concentrated on North America in 2009; plans for
overseas shows aren't yet set. ITB books Thomas in the
United Kingdom, Europe and South Africa.

This longevity on the domestic and international mar-
kets begs the question: What is it, specifically, that makes
Thomas tick? “The secret is, | really don’t have a secret,”
he says. “If anything, we were lucky because we never had
a moment. We were never huge and on the cover of Rolling
Stone, and we never had a flop where everyone said we were
awful. We wrote some great songs, and great songs stick

EVERYTHING BUT
THE KITCHEN SYNCH

Songs from |

latchbox Twenty and Rob °

Thomas appear i verything \

sresidential election promos to NASCAR to movies for orthopecﬂc surgeon"

3/30/2009 _Rob Thomas “All That 1 Am” “So You Think You Can Dance”
2/13/2009 Rob Thomas “Smooth” “SingStar 90s” videogame
10/9/2008 _Rob Thomas “Ever the Same” 7 “Rachel Ray”
6/12/2008 Rob Thomas “Smooth” “The Black DonneIIys”
5/20/2008 Rob Thomas “Street(orner Symphony” “Grey’s Anatomy,” “Six Degrees” promos
3/31/2008 Rob Thomas “Streetcorner Symphony” ~ American Assn. of Orthopedic Surgeons (film)
8/28/2007 Rob Thomas “Now Comes the Night” ] “Brothers & Sisters”
8/29/2006 Rob Thomas y “Even the Same” ‘ “Discovery Channel: Trail Mix”
8/29/2006 Rob Thomas “When the Heartache Ends” “Discovery Channel: Trail Mix”
5/5/2006 Rob Thomas “This Is How a Heart Br Breaks” “Grey’s Anatomy,” “Desperate Housewwes” promos
3/17/2009 i _ Matchbox Twenty “Feel” “48 Hours: Hard Ewden(e” promos
2008 i Mat(hbox Twenty “How Far we’ ve (ome” ABC News’ presidential race coverage promos
2/17/2008 "~ Matchbox Twenty ; “How Far We’ve (ome” NASCAR 2008 60th-anniversary image campaign
3/31/2008 ~ Matchibox Twenty “How Far We've Come” “Private Practice”
3/31/2008  Matchbox Twenty “How Far We’ve Come” Nokia commercial
3/31/@0_@_7 ) } Mat(hbox Twenty “How Far We've Come” “Monday Night Football”
3/31/2008 Ma}(hbox Twenty “Pll Believe You When” _“Monday Night 1t Football”
6/4/2008 Matchbox Twenty “How Far We’ve Come” “The Hills”
6/12/2008 ) lMatchbox Twenty “How Far We’ ve Come” “The Riches” promos
1/22/2008 Matchibox Twenty “How Far We’ve Come” “live With Regis and Kelly”_
9/17/2008 Matchbox Twenty “How Far We’ve Come” “Role quels’jraﬂer
9/25/2008 Matchbox Twenty “How Far We’ve (ome” The History Channel winter image spot
10/15/2008 Matchbox Twenty “How Far We’ve Come” 'S¢ Fi Channel promo
12/2/2008 ‘Matchbox Twenty “How Far We've (ome” ' “W_orldﬂ_ewg Tonight”” promo
10/1/2007 ~ Matchbox Twenty “How Far We've Come” “Aliens in America”
2005 Matchbox Twenty “This Is How a Heart Breaks” NBA Playoffs on ABC

around. People didn’t get into an image, they got into Match-
box Twenty or me.”

Never being associated with a moment, Thomas says, is
what has allowed him to maintain his career. “There are
some acts that are so tied to a hit or two, or to a certain
scene,” he says, rattling off the names of a few pop stars
before asking that they not be mentioned. “Some of these
people are so ‘now,” but they’re going to sound dated very
quickly. Some of these people will always be associated with
a scene, and they can't grow beyond it.”

Lippman adds that Matchbox Twenty and Thomas have
never licensed their music to a commercial, nor have
they accepted corporate sponsorship for a tour. His songs
have appeared in a number of films and TV shows, in-
cluding “Grey’s Anatomy,” “Desperate Housewives” and
“Monday Night Football.” He says Thomas’ first foray

WwWWWwW.americanradiohistorv.com

into the commercial world will be a partnership with
Lyric Culture clothing’s upcoming line at Bloomingdale’s,
with Thomas as the first contemporary artist to appear
in the line’s ads. But that’s as far as his brand-building
ambitions go.

“I have no mogul ambitions at ail,” Thomas says. "I
have a lot of money already. I could never sell another
record and live comfortably for a while. 1 have a lot of
creative and songwriting goals. and [ never want to live
album to album. But I’'m 37 years old, | know what I want,
and I don’t want a second career. If | were younger or
single, sure, I'd try my hand at things. But I’d rather
spend time working on causes I believe in and hanging
out with my family.”

Additional reporting by Jen Wilson in London.
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In early April, Rick Ross, the
Miami-born rapper known for
highlighting his coke-dealing
past, found himself'in Medellin,
Colombia—a city known for its
coke-dealing. Sporting a white
linen suit, his staple dark shades
and an iced-out bracelet, Ross
was filming the video for the
single “All T Really Want.” At one
point, a sun-kissed woman
wearing a gold bra-and-panty set
caressed the shoulders of the
300-pound self-proclaimed boss
as he sat on the edge of his bed,
overlooking the city. ¢ “I wanted
to go somewhere I wanted to go
to but hadn’t been to yet,” Ross
says. “I wanted to capture a
foreign setting, beautiful
women—ijust really break down
some of the simple things.”
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Last weekend, when he shot a video for the promo single
“Cold Blood,” Ross traded the sunshine of Medellin for the
darker tones of a funeral parlor. Clad in a black suit, black leather
gloves and another pair of shades, he sat in a back pew and
watched a makeshift ceremony. It was a memorial for the death
of Curtis Jackson, aka 50 Cent.

Since the beginning of this year, Ross and 50 Cent have taken
verbal and visual jabs at each other. It started with the release
of Ross’ first promo single, “Mafia Music,” from his third album,
“Deeper Than Rap.” On it, Ross rapped: “I love to pay her bills,
can’t wait to pay her rent/Curtis Jackson baby mama, I ain’t
asking for a cent/Burn the house down, gotta buy another/Don't
forget the gas can jealous stupid motherfucker.” While this beef
hasn’t—and hopefully won’t—escalate to physical confronta-
tions, the release of “Mafia Music” led to an onslaught of Web-
released diss tracks, cartoon spoofs, comedy skits, music videos,
photos, Web sites and more from both sides.

The real winner may be Universal Music Group, which
owns Island Def Jam and Interscope, the labels the rappers
are signed to. Since the dispute started in January, the sales
of Ross’ two previous albums have increased by 62%, while
sales of 50 Cent’s three catalog titles grew by 74%, according
to Nielsen SoundScan. And the more that bloggers wrote about
the battle, according to the online chatter tracker Nielsen Buzz-
Metrics, the more the two artists reaped the benefits (see chart,
page 24). “Deeper Than Rap” looks as though it will debut atop
the Billboard 200 next week with sales of about 150,000 copies.

“For Ross, the beef actually elevated him to a national plat-
form, but his music is incredible enough to back it up,” says
Chris Atlas, senior VP of marketing for ID], Ross’ label. “If it
was just purely beef and we had wack music, there’s nothing
to sell. But the beef got him even more national attention, and
when those who hadn’t checked for him went out and heard
his previous music, Ross was able to back it up. And now, con-
troversy aside, the music is speaking for him. There is a lot of
anticipation for this album.”

While 50 Cent's album sales also got a boost from the beef,
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the rapper’slast two singles—Dboth from his often-delayed “Be-
fore I Self Destruct”—haven't fared as well. Last year’s “Get
Up” peaked at No. 23 on the Hot R&B/Hip-Hop Songs chart,
but “I Get It In” barely cracked the top 50.

Seeing these results—and believing that 50 was trash-
talking him and his collaborators—Ross jumped into the
fray. “1 feel like when he came in the game he brought a lot
of energy,” Ross says. “But for God’s sake, MTV even killed
the dude’s reality show. It’s like Tyson trying to get back in
the ring now.”

Some critics question if the beef was a publicity stunt by
Ross to draw attention to “Deeper Than Rap,” but the album
has its own bona fides; it features production work from
J.U.S.T.I.C.E. League, the Runnerz, the Inkredibles and Tricky
Stewart, as well as guest appearances from Lil Wayne, Kanye
West, T-Pain, Nas and the-Dream, among others. The first sin-
gle, "Magnificent,” is No. 7 on Hot R&B/Hip-Hop Songs and
features John Legend.

“People made plenty of assumptions [about the beef] but my
name was mentioned before I ever did anything,” Ross says.
“And where I grew up, if I have a homeboy that gets shot at
every time he goes down a certain street and if I’'m riding in the
car with him one particular day and we go down this same street
and they happen to shoot at the both of us, I'm involved now.
When someone mentions my name because they’re attacking
someone that I'm close with, it’s my problem now.”

That’s how the feud got started, according to Ross. First, he
released “Mafia Music” online, which referenced the public rift
between 50 and his son’s mother about child support and the
house she lived in with their child, which mysteriously burned
down after a court ruling in 50's favor. 50 struck back with “Try
Me" by way of his blog site, thisis50.com, in which he rhymed,
“Officer Ricky! Radio for backup/See his ass anywhere, you
know I'm gonna act up.”

“We're going toactlike we didn’t hear that,” an unimpressed
Ross said during a radio show interview about the comeback.
“We gonna give him 48 hours to come up with another one.”



www.americanradiohistory.com



www.americanradiohistory.com

v

77
Y44 O7LCl) LCCI7IE L

/ D7
A few days later, 50 posted another video, which warned,
“There’s nobody in control of me. I do what I want to do. Rick

€

Ross, I'm-a fuck your life up, for fun. You're gonna really un-
derstand how resourceful I am.”

This is where things got personal—and when online chat-
ter really took off, according to Nielsen BuzzMetrics. 50 upped
the ante by posting a video with Tia Kemp, the mother of Ross’
son, in which he interviewed her and took her on u shopping
spree: he also released the first “Officer Ricky” cartoon, a spoof
on Ross’ past as a corrections officer (a job the rapper denied
he held until it was proved by photos of him in uniform).

At the beginning of February, Ross released the video for
“Mafia Music,” in which he flaunts his mansion, cars, jewelry
and handgun, among other things; he also put out another diss
track, “Kiss My Pinky Ring.”

And so it went: 50 Cent released a clip of what was allegedly a
homemade sex tape of the mother of Ross’ second child through
anew site, boobootv.com (although, at press time, that site was
listed as “under construction” with the tag “Too Hot for
Thisls50.com”). Ross replied with the “Gay Unit Workout” clip,
in which he mocked 50 Cent’s G-Unit crew. Someone—Ross and
hislabel say it wasn’'t him—leaked a photoshopped image of 50’s
son’s head on a gorilla’s body on thisiscurly.com, a site Ross
launched in the midst of the beef. 50 released a video of some-
onesaid to be the mother of Tongtime Ross collaborator D] Khaled.
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The ldﬂr incidents apparently crossed « line, smc[/;'xey
were both removed shortly after New York radio show hosts

Funkmaster Flex and Miss Info suggested 50 had taken things
too far. 50 agreed to remove the video if the image of his son
was taken down first.

Despite the apparent animosity behind the feud, Ross says
“Deeper Than Rap” isn’t an angry album. Other tracks include
the reggae-tinged “Yacht Club”; “Lay Back,” with vocals from
Robin Thicke; and “Bossy Lady,” which features Ne-Yo and miay
be the third single.

While ID]'s Atlas says the beef may help sales, he isn't rely-
ing on it lo promote “Deeper Than Rap.” A strong viral cam-
paign featuring videos of Ross doing everything from recording
atrack in the studio lo sending direct messages to fans has also
taken off on Ross’ site, DeepInTheRap.com, bolstering the ban-
ner ad campaigns on other sites like WorldStarHipHop.com,
AllHipHop.com and LifeFiles.con, among others.

From late February through the end of March, Ross did a
promo tour that hit Miami, Houston, Dallas, Detroit, Atlanta
and other cities. Ross will also perform a series of dates through-
out the country, including an as-yet-announced event with My-
Space, and he will start an official tour in late June.

The week his album came out, Ross performed on “Late
Night With Jimmy Fallon”; did in-store appearances in New
York, Miami, Washington, D.C., and Atlanla; and appeared in
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/BFJ/S,pecial devoted to his album, as well as the network’s
“Spring Bling.”

And his marketing isn’t just focused on the media world:
there are billboards in Ross’ hometown and snipe campaigns
in New York, Philadelphia and Boston. In addition, he is sell-
ingcustom-made hoodies, T-shirts and posters with the iconic
logo of his face.

Like most rappers, Ross is a businessman as well as a show-
man. He recently signed a joint venture with Def Jam for his
Maybach Music group, which plans to release an album by his
group Triple C's by the end of the year. Ross also teamed with
the rapper Birdman to executive-produce and star in “H,” a
movie about two homeboys caught in the drug game. “It’s a
plot that actually has a strong message at the end,” Ross says.

To hear Ross talk, it sounds as though the video for “Cold Blood”
just metaphorically buried 50 himself—not their feud. “Money
doesn’t make me—I make the money,” he says. “That applies to
my opposition. If you rely on your money, you're engaging in
something that won't work. If youarer’t making music that peo-
ple wanttohear orarein the streets with the people, you're going
to run out of things to do. Cartoons can only take you so far.”

Of course, anything he does may help 50 Cent sell more al-
bumsaswell. And when 50 releases “Self-Destruct”’— no doubt
accompanied by a fresh round of bravado—Ross’ album may
get a sales boost from his enemy as well. oo
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Geek
Chic

Passion Pit Embraces Its Inner Dork

Passion Pit's Ayad Al Adhamy knows that the speed with which
his Boston-based electro-pop group has ascended from My-
Space anonymity to buzz-bin ubiquity tends to make for prime
backlash fodder. But the keyboardist insists that he and his
bandmates aren’i especially worried, thanks 1o one simple
fact: They’'re not pretty boys.

“I think it helps that we're so dorky,” Al Adhamy says with
alaugh. “People are like, ‘Aw, they’re not that handsome."

According to Frenchkiss Records president Syd Butler, cap-
italizing on Passion Pit’s regular-guy charm is central (o the
label’s rollout of its debut album, “Manners,” due May 26.

“If these guys were coming out in Gucci suits,” Butler says,
“people would be like, *Who are these assholes?” But they're
not inodels—they’re genuine and nerdy, and they haven’t been
corroded yet. People feel like they're their neighbors. We want
to promote that aspect.’

True to those humble roots, frontman Michael Angelakos
formed Passion Pit in 2007 not as a band but as a Valentine’s
Day present: He originally recorded the six-song “Chunk of
Change” EP for a girlfriend at Boston’s Emerson College, then
watched as the song “Sleepyhead” caught fire last year through-
out the blogosphere. After quickly assembling a live outfit,
Angelakos spent imuch of 2008 playing shows; Frenchkiss rere-
leased the EP in September, and in December the group signed
to Columbia in the United Kingdom.

Bassist Jeff Apruzzese acknowledges that the rapid rise was
a wild ride. “IV's just been snowballing since I started playing
with these guys,” he says. “All of a sudden it went from a show
with six other bands at the Middle East in Cambridge [Mass.|
to a sold-out tour in Europe. I'm still surprised when we show
up in Pontiac, Mich., and we’re playing to 300 kids.”

Al Adhamy remembers a gig in Paris for which the mem-
bers of Phoenix called to get on the guest list. “That’s when [
was like, ‘"Hold on—this is crazy.” ”

For “Manners,” the band’s goal was to make a record that
“doesn’t have to cater to a small group” of in-the-know blog-
gers, Al Adhamy says. “It has the option of a bigger audience.
I think it could be on the radio.

It already is in the United Kingdom, where BBC Radio 1
has spun the album’s lead single, “The Reeling.” Passion Pit
manager Rich Cohen describes the band’s deals with
Frenchkiss and Columbia U.K. as “two completely different
things” but says the two labels are in regular communication
about the project. “This is a priority for Columbia worldwide,”
he says. “They want to make money, so they need the band to

ELECTRO CASH?

EARLE’S COURT

27

METAL GLOBETROTTER

e

NEW DAY RISING

32
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be fruitful, and they need Frenchkiss to make that happen.”

Butler also notes that because Frenchkiss is distributed by
Sony Music’s RED, staffat Columbiain the United States have
helped “translate” goals between the two labels. “Our expec-
tations here are different from theirs,” he says, adding that
Frenchkiss is predominately album-based, whereas Colum-
bia U.K. focuses more on singles.

RED senior VP of product development Alan Becker says
RED’s strategy for “Manners” is to let the album “‘develop nat-
urally as an indie record,” then apply Sony’s muscle if and
when it's called for. He compares Passion Pil’s situation to
that of Los Lonely Boys, whose self-titled 2004 disc was up-
streamed by Epic after an initial release on the New York indie
Or Music. “When Epic took on that project,” Becker says, “it
was something much more fully developed than what Epic

wWWwW.americanradiohistorv.com

could have done at the grass-roots level.

In Apruzzese’s view, Passion Pit’s position sets the band up
to reap rewards from the indie and major-label spheres. “Be-
cause we were originally signed to Frenchkiss in the U.S.,” he
says, “that gave us some leverage in terms of allowing us to
have creative control and not being sucked into a 360 deal
where the label takes 35% of everything and tells you what you
can and can’t wear.”

Though his current contract with the band only calls forone
more album, Butler is advising Passion Pit to think long term.
“I try to remind these guys that just because they're big on the
blogs or in their hometown, that doesn’t mean they’re actu-
ally big,” he says. “I tell them, ‘I1f you want a career in this busi:
ness, you have to earn it. You're 21 right now. You have 30 years
ahead of you.
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>>>0ON THE ROAD
AGAIN

Green Day has
announced a slate of 38
summer dates that
begins July 3 in Seattle
and marks the chart-
topping rock band’s first
full North American tour
in more than three years.
The summer trek, which
will support the trio’s May
15 atbum “21st Century
Breakdown” (Reprise
Records), heads
clockwise through
Canada and the United
States. The band plays
Midwest, East Coast and
Southern dates before
finishingup Aug. 25in
Los Angeles. Venues will
be announced at a later
date. The new album,
which follows 2004’s
Billboard 200-topping
“American Idiot,” was
produced by Butch Vig
(Nirvana, the Smashing
Pumpkins); the first
single, “Know Your
Enemy,” was released to
radio April 16. Green Day
will celebrate the release
with a May 18 show at
New York's Bowery
Ballroom.

>>>GREAT DANES
Kanye West, Nine Inch
Nails, Oasis, Lil Wayne
and Coldplay are set to
headline the 39th annual
Roskilde Festival, to be
held July 2-5 outside
Copenhagen. Additional
artists slated to perform
at the seven-stage event,
which is the longest-
running outdoor music
festival in the world,
include Lily Allen, Yeah
Yeah Yeahs, Pet Shop
Boys, Nick Cave & the Bad
Seeds, Slipknot, the Mars
Volta, Royksopp and
Gang Gang Dance.
Organizers have
announced an
environmentally
conscious theme for the
2009 Roskilde dubbed
“Green Footsteps,” which
will raise global climate
change awareness among
the estimated 75,000-
plus attendees. The fest’s
Odeon and Sustainable
Stages will host CO2-
friendly concerts, and
donations will go toward
environmental projects in
India and Bangladesh.
Tickets for the complete
Roskilde Festival
experience—including a
four-day warmup that
kicks off June 28—are
now on sale for
approximately $281.

Reporting by Monica
Herrera and Evie Nagy.
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Mach & Daddy
Rise Again

A South American Pair Searches For Nothern Exposure

The Panamanian duo Mach & Daddy broke
internationally with their 2005 album, the
aptly titled “Desde Abajo” (From Below).
Spurred initially in Latin America by the in-
fectious soca hit “La Botella,” the song and
the album developed slowly in the United
States, at a time when radio was focusing on
Puerto Rican reggaeton.

But thanks to the patient servicing of record
pools and club DJs playing remixes, airplay
did eventually come—and brothers Pedro
(“Mach”) and Martin (“Daddy”) Machore went
to No. 16 on Billboard’s Hot Latin Songs chart
in 2006. “Desde Abajo,” which was released
on the indie label Panama Music and licensed
to Universal Lalino, has sold 52,000 copies
in the United States and Puerto Rico, accord-
ing to Nielsen SoundScan.

Now, armed with a stateside success story,
Mach & Daddy return May 19 with their fol-
low-up, “Gracias A Dios.” Much has changed
in the market since the duo’s last outing. The
Panamanian “romantic” style, a poppier take
on reggaetén, has gained ground in the States,
with such acts as Flex and Panama Music la-
belmates La Factoria, Eddy Lover and Makano
finding mass appeal at pop and urban formats.

With that in mind, Mach & Daddy’s new
single is the solidly romantic “Te Extrafio
Tanto.” While acknowledging that the new
album 18 more commercial, “we’ve always
done romantic style,” Martin says. Pedro
adds, “There’s a lot of fusion: soca with
bachata, reggaeton, romantic style. It’s a
stronger offering.

Produced by D] Greg and Fasther—hit-
makers in the Panama Music stable—"“Gra-
cias A Dios” covers the bases wirh the title
track, a soca hitin Central and South Amer-
ica. In keeping with the drowning-your-sor-
rows theme of “La Bolella” (The Bottle), the
album also contains the similar “Perdido en
el Licor” (Lost in Liquor). And in accordance
with thielabel’s habit of having its artists col-
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laborate on each other’s albums, “Gracias A
Dios” features duets with Junior Ranks and La
Factoria vocalist Demphra.

Panama Musicis reapplying some of the Jes-
sons that it learned following the first Mach &
Daddy release, label founder Januario Crespo
says. In 2005, “we didn’t have the experience
in doing radio promotion or local [U.S.] TV
contacts,” he says. This time, Mach & Daddy
are doing formal appearances on national TV
shows timed to the release of their album. The
label is focusing efforts on the western United
States, particularly Texas and California, where
the duo first broke big. Mach & Daddy’s initial
promo tour will hit radio stations in Texas cities
McAllen, Houston and Dallas as well as San
Francisco, Los Angeles and Fresno, Calif.

L.A.in particular is a crucial market for the
act, which benefits from a high concentration
of Central Americans who follow musical
trends in their home countries online, Crespo
says. Social networks and grass-roots promo-
tion will therefore still play a key role in push-
ing requests at radio, as will concerts at L.A.
venues that book Latin acts.

Crespo expects to repeat with Mach &
Daddy what helped drive demand with his
other artists, such as Eddy Lover. “Without
any radio play, we got 2,000 or 3,000 people
at[L.A’s] Prince Hall, because of the Inter-
net,” Crespo says. Requests then flooded
local rhythmic station KXOI. (Latino 96.3).
“No matier where they are in the U.S., they
get online every day to read news of what is
happening in their country, and they read
the entertainment pages and that’s how the
music flows,” he says.

Panama Music also focuses on branding it-
self (with artists giving shout-outs to the label
on their tracks) and frequently updates its Web
site with new music, videos and wallpaper from
its roster. “Everything that's worked for our
other artists we’re going to apply to Mach &
Daddy,” Crespo says. .
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Stealing

What Happens
When A
Movement
Moves On?

Electroclash’s glory struck a
brief, bright chord, taking
shape by 1999 and exploding
into the mainstream conscious-
ness by 2001.

Atthe genre’s dawn, the the-
atrical outfit Fischerspooner
landed u deal with Capitol
Records that was as big and
splashy as its music. Larry Tee,
a longtime club DJ and party
boy, coined the term “electro-
clash” and became the move-
ment’s chief proponent. The
gender- and genre-bending rap-
per/singer Peaches became the
occasionally bearded public
face of the scene when she
headlined the electroclash tour.

While the scene’s influence
can still be heard in acts like
Katy Perry, Justice and Simian
Mobile Disco, none of electro-
clash’s formative artists ever
broke the 75,000 mark, accord-
ing to Nielsen SoundScan.
Despite the odds stacked
against them, however, all three

acts have chosen to stay in the
music industry and keep
recording; coincidentally, all are
releasing new albums May 5.

Bul they're faced with a
new set of questions: What
would they do now that their
sound was considered passé?
And since electroclash is as
dead as disco, how are these
artists planning on redefin-
ing themselves?

For Fischerspooner, it's
about escaping the expectation
and bureaucracy that accompa-
nied success. The duo’s War-
ren Spooner says being on a
major label made him feel
more like an accountant than
an artist, juggling budgets and
submitting proposals. The act’s
new album, “Entertainment,”
is self-financed, self-released
and, in Spooner’s mind, recon-
nects with the art in a way that
Fischerspooner’s sophomore
album, “Odyssey,” could not.

“With “Entertainment,’ |
was inspired to do something
a little rawer,” he says. “The
goal previously was to always
push toward the highest pro-
duction values possible, but it
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>>>WORTH
THE WAIT

The title of Duke Special’s soph-
omore set, “I Never Thought
This Day Would Come,” seems
appropriate for the Belfast,
Northern freland-based singet/
songwriter, whose given name
is Peter Wilson. First released
Oct. 17, 2008, by Universal
Music Ireland, the record made
its long-awaited U.K. bow
(with four bonus tracks) April
20 through Universal Classics
and Jazz (UCJ).

His 2006 debut, “Songs
From the Deep Forest” (V2),
sold 75,000 copies worldwide,
according to his manager Phil
Nelson of the Brighton, Eng-
land-based First Column Man-
agement. “| Never Thought”
has shifted 13,500 copies in
Ireland, according to Univer-
sal Music Ireland.

“We’re picking this up off the
great momentum they gener-
atedinlreland,” says UCJ prod-

Patiencesisa virtue:
DUKE SPECIAL

uct manager Mike Bartlett, who
cites the strong performance
of the lead single, “Sweet
Sweet Kisses,” on Irish radio as
a key factor in taking the U.K.
option. The track was A-listed
on the national top 40 station
RTE 2FM, according to UM!
product manager David Har-
ris. It was released April 20 in
the United Kingdom and made
the national AC station BBC
Radio 2’s playlist.

A U.K. and European tour
began April 23, booked by the
Brighton-based 13 Artists. “I
Never Thought” will receive a
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Clash and burn: From left,

LARRY TEE, FISCHERSPOONER,

becomes so
costly, then
so political.”
Tee, realiz-
ingthatevery-
thing he now
loves musically
he discovered on
the Web, went about
cobbling together
many of those
artists—along with
[nternet celebs (Perez
Hilton on asong called
“My Penis,” for exam-
ple)—into his raucous
new set “Club Badd.”
Tee says his goal was
to creale some-
thing so com-
pletely modern it

and PEACHES

would make 2002 seem like
2,000 years ago, and he points
to his collaboration with the gos-
sip blogger, as well as name-
dropping blogged-aboul-today,
gone-tomorrow micro-slars like
the self-proclaimed “Queen of
the Internet” Jeffree Star and
the New York nightclub pro-
moter Roxy Cottontail.

For Peaches, it’s about es-
tablishing herself as a brand
independent of any scene. Her
bravada, beats and facial hair
catapulred her to a level of
mainstream recognition no
one else in electroclash
achieved: She worked with
Joan Jett and Feist, toured with
Nine Inch Nails and found her
music in everything from “The

staggered European release
by Universal throughout May,
with discussions taking place
with U.S. labels. Duke Special is
published by Nettwerk One

Music. —Richard Smirke
>>>RHYTHM
KINGS

The Pretoria, South Africa-
based dance act Rhythmic Ele-
ments’ single “2 by 2” is tipped
to take the publicly decided
MTN record of the year honor
May 2 at the South African Mu-
sic Awards. The single was a
dancehall and radio smash last
year and helped propel sales of
the act’s debut album, “The Of-
fering” (Universal/House Afrika
Records), to 30,000 copies, ac-
cording to Universal.

The album, released July 4,
2008, proves there’s more to
the duo than one hit. it has also
earned Rhythmic Elements
SAMA nominations for album
of the year and best urban dance
album, and the duo will perform
at the Sun City ceremony.

Producer Master T and
vocalist/composer McKenzie
bring traditional rhythms to

their contemporary sound. “|
think it’s because the guys look
to their roots that fans are lis-
tening to the full albumand not
just the single, and it’s also earn-
ing Rhythmic Elements a di-
verse audience,” says Dharam
Sewraj, Universal national divi-
sion and production director.
The duo is also working on
releases for artists on its own
Two Tone Records, but the act
may have new music of its own
by late 2009. Neo Tagane at
Brits, South Africa-based Two
Tone Entertainment is the
group’s manager and booking
agent, and Sheer Publishing is
its publisher.—Diane Coetzer

>>>GENIUS
LOVES COMPANY

Having achieved cult status in
Italy with its sleeper hit “Pop
Porno,” the retro electronic pop
duo Il Genio is aiming to goin-
ternational. The act’s debut
album, “1l Genio,” was initially
released onthe smallindie Dis-
astro Records basedin Altavilla
Vicentina. “The album has al-
ready had several incarnations,”
says manager Erik Tisocco, who

vy ¢

L Word” to “Lost in Transla-
tion.” Now she’s turned her at-
tention to composing tracks
that sound like early Madonna
and aredrenched in new wave
synths. She still talk-raps
about her beard and mustache
and all the sexually masculine
things she’d like 1o do with her
feminine parts, but “Mud,” a
track from her new album, “I
Feel Cream,” could be a Van-
ity 6 song.

Peaches dedicates the first
few lines of the opening track
on “I Feel Cream” to the move-
ment. Quoting selectively
from “Serpentine,” she talk-
raps, “I’ve done the dash/
Done electroclash . . . out-
lasted the backlash.” .

with STEVE EARLE

by ROBERT LEVINE

is also Disastro’s label manager.
“We first released it in March
2008, Universal Music ltaly
took it on license in November,
and it was distributed with the
magazine XL [asupplement to
the national daily La Repub-
lical in December.”

“Pop Porno” was serviced
to radio in February 2008,
but it was the video that
turned it into a hit, peaking
at No. 11. A black-and-white
tribute to the French direc-
tor Jean-Luc Godard, featur-
ing the duo’s Alessandra
Contini and Gianluca De Ru-
bertis, it was picked up by
the music channels All Music
and MTV and has been
viewed more than 2.8 million
times on YouTube.

Il Genio’s agent is Marco
Obertini at the Brescia-based
Circolo Forestieri,and the duo
is co-published by Cramps
Music and EMI Publishing Italy.
Tisocco says Il Genio is an in-
ternational publishing priority
for EMI, and the duo will take
“Pop Porno” to foreign mar-
kets by “recording it in French
and Spanish.” —Mark Worden

WWW.americanracdh

Steve Earle knew the singer/songwriter Townes Van Zandt so well that he watched him play Russ-
ian Roulette one night when he was drunk and admires him so much that he named his son after him.

After establishing himself as an important new voice with a string of late-’80s albums that
blended roots-rock and country, Earle struggled with his own substance abuse problems. But
he came back in the mid-"90s, then drew controversy and critical acclaim with more political

material like “Jerusalem” and “The Revolution Starts . . . Now.

2

Van Zandt, who died in 1997, never became famous as a performer. But other singers had hits
with his compositions—most famously, Willie Nelson and Merle Haggard recorded a version of
his outlaw ballad, “Pancho and Lefty,” that became a No. 1 country hit in 1983—and his own
versions hold up well enough that Fat Possum recently reissued some of his albums.

Earle honors Van Zandt’s influence on “Townes,” which comes out May 12 on New West
Records, by playing his songs in the same stark style they were originally recorded.

“Townes was, literally, my mentor,” says Earle, who picked up Van Zandt’s talent for songwrit-
ing and his propensity for hard living. “This may be the best record I've ever done,” he adds. “And
that hurts my feelings because I’'m a singer/songwriter.”

1 why did you decide to record an album
of Townes Van Zandt songs?
I did it now to facilitate finishing my novel—
I started the novel six years ago and writing
songs for this album would take a few [more|
months out of that process. | had thought of
doing this a few times, but | talked myselfout
of it every time because I'm a singer/song-
writer and T had something | wanted to say.

2 Why van Zandt instead of, say, Woody
Guthrie?
1 didn’t know Woody Guthrie. | was in Texas,
and by the time | was 17 | knew Townes Van
Zandt and Jerry Jeff Walker and Guy Clark.
There were a lot of really good songwriters in
Texas when [ was growing up, and the people
you can sit in the same room with are going to
affect you more than the people you just hear
on records. Every single one of these tracks, my
heart rate went up when 1 did it. And | realized

that of course | have an emotional stake in these
songs—this is the reason | became a songwriter.

3 The story goes that you met Van Zandt

when he heckled you when you were per-
forming at the Old Quarter in Houston.
I saw him without a mic between us at Jerry
Jeff Walker’s 33rd birthday party about two
weeks before. He walked in at about three in
the morning with a beautiful buckskin jacket
on, started a craps game and lost every dime
he had and his jacket. I didn’t get up the nerve
to talk to him. Then 1 was playing the Old Quar-
ter and he turned up.

4 Are you surprised that many people
today see him as a tragic figure?

What happed to him was certainly tragic, but
I don’t think most of the people who knew him
saw him as tragic. | was originally just as im-
pressed with all the dark, scary alcohol and
drug use as anybody, but pretty quickly |
realized that all of that got in the way of
whal was important about him.

5 You made a comment about him
that became famous: “Townes Van
Zandt is the best songwriter in the
whole world and I’'ll stand on Bob
Dylan’s coffee table in my cowboy
boots and say that.”

I was asked for a blurb [for a Van Zandt
album] and that’s what I said. It was lit.
erally a sticker. Do I believe that he was
a better writer than Bob Dylan? No. Do
I believe he deserves to be talked about
in the same breath as Bob Dylan? Yes.
And | think Bob Dylan does, too. [ was
opening for Dylan in 1988, and the first
night I was on the tour Bob played “Pon-
cho and Lefty.”

6 What’s your novel about?

It’s my second book—it’s about a de-
frocked doctor who's a heroin addict who
lives in San Antonio in 1963. Ten years
before, he was traveling with Hank
Williams when he died. And Hank
Williams’ ghost shows up. The short an-
swer is it's aboul Hank Williams’ ghost
and heroin and Roe v. Wade. I may get my
ass kicked for this, but noonecan say I'm
not going for it. .o
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CLIOIBO
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Hard Rock Hotel & Casino, Las Vegas E N

HONORING THE PAST FIVE DECADES OF THE CLIO AWARDS
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AWARD SHOWS:
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RESERVE YOUR ROOM TODAY — CALL 800.693.7625

DON’T MISS YOUR CHANCE TO ATTEND ONE OF THE MOST
ILLUSTRIOUS ADVERTISING AWARDS PROGRAMS IN THE WORLD!

clioawards.com
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VARIOUS ARTISTS
The Soul of Hip-Hop,
Volume |

Producer: Jonathan Kaslow
Stax Records/Concord Music
Group

Release Date: April 28
Building sonic bridges between
the past and the future, hip-hop
has steadily sampled its way
from trendy fad to global force.
Playing a major role in that tran-
sition: the venerable Memphis
label Stax Records. Its deep
well of soul, R&B and funk
courses throughout the work
of such forward-thinking
rap/hip-hop acts and produc-
ers as Public Enemy, Ice Cube,
DJ Quik and DJ Hi-Tek. Featur-
ing classic and little-known
tracks by Isaac Hayes, David
Porter, the Emotions and oth-
ers, this 14-track collection dou-
bles as a fascinating aural his-
tory about how the past
inspired the hip-hop genera-
tion. One example is the Dra-
matics’' 1971 song “Get Up and
Get Down,” which has been
sampled by a diverse lineup
ranging from LL Cool J, NW.A
and Redman to Raekwon fea-
turing Ghostface Killah—proof
positive that old school canstill
be cool.~GM

WILLIE NILE
House of a Thousand
Guitars

Producers: various

BoaRD R

River House Records

Release Date: April 14

Willie Nile has never been pro-
lific, at least when it comes to
releasing studio albums. “"House
of a Thousand Guitars” comes
out a "mere” three years after
2006's revelatory “Streets of
New York”—the Buffalo, N.Y.-
born rock troubadour’s quick-
est one-two punch since his first
pair of albums. And listening to
these 12 songs makes it even
more of a treat. It's not that Nile
does anything new; in fact, he
remains a model of consistency
in his literate lyricism and
melodic touches culled from a
triumvirate of Dylan-Spring-
steen-Reed influences. The key
is simply the way he tosses off
one ace song after another, in-
cluding the name-checking gal-
lop of the title track, the 12-bar
chug of “Doomsday Dance,” the
ambient build of “Love Is a
Train,” the British Invasion har-
monics of “Here Love Falls Like
Rain” and the harrowing char-
acter vignettes of "Now That
the War ts Over.” The piano-
heavy second half has a quieter,
more subtle kind of virtue typ-
ified by the downtown Billy Joel
flavor of “When the Last Light
Goes Out on Broadway."—GG

CAMERA OBSCURA
My Maudlin Career
Producer: Jari Haapalainen
4AD

Release Date: April 21

Rarely has an album title been

DEPECHE MODE

Sounds of the Universe
Producer: Ben Hillier

Mute

Release Date: April 21

While most of its '80s electro-pop
contemporaries have faded into semiobscurity, De-
peche Mode continues to produce darkly atmospheric
tracks about love, lust and death that have the vulnera-
bility and immediacy of a shared secret. The chirps and
bleeps that marked the band’s debut, “Speak & Spell,"
gradually gave way to emotionally raw, expansive songs
under the guidance of songwriter Martin Gore. After
nearly 30 years, the trio—now comprising Gore, Dave
Gahan and Andrew Fletcher—still imbue every aspect of
its 12th studio album, “Sounds of the Universe,” with
imagery and sonic flourishes that make its music fresh
and familiar. “Corrupt” and “Wrong” wouldn’t be out of
place on “Violator” or “Music for the Masses”; they pos-
sess the taut, Gothic glamour of those albums, And,
Gahan, who wrote two worthy tracks (“Come Back” and
“Miles Away’), handles provocative lyrics with his usual
swagger. Some of the album’s less successful songs—
“Little Soul,” for example—are also its sunniest and most
languorous, and lack the dramatic tension that has been
Depeche Mode’s calling card. Despite the departure of
Alan Wilder in 2005 and tales of intraband combustibil -
ity, “Sounds of the Universe” captures an act with
enough passion and inspiration to teach the artists it has
influenced a few new tricks.—AC

ART BRUT

Art Brut vs. Satan

Producer: Black Francis
Downtown Records

Release Date: April 21

The English rock act Art Brut has
established itself as the class clown of the indie scene, cre-
ating lightweight punk songs with a sarcastic edge. For
the band’s third effort, it recruited illustrious Pixies front-
man Black Francis as its producer and decided to get (a
bit) serious. “Art Brut vs. Satan” finds singer Eddie Argos
battling many demons, from a hangover on “Alcoholics
Unanimous” to an awkward morning-after on “What a
Rush.” While Argos’ shout-singing retains its comic
charm, the band’s songwriting has evolved since the two-
minute headbangers of its 2005 debut, “Bang Bang Rock
& Roll.” The seven-minute closer, “Mysterious Bruises,” is
Art Brut’s most ambitious song to date, but a funky guitar
hook and thoughtful lyrics make it a highlight. Francis’
production has noticeably tightened the band’s sound, as
Freddy Feedback’s bass bounces crisply alongside duel-
ing riffs. Art Brut may never shed its screwball charisma,
but “Satan” is a successful step in a mature direction.—.JL

as fitting as the Glasgow, Scot-
land, sextet Camera Obscura’s
"My Maudlin Career.” The
group’s fourth album (but first
for 4AD) overflows with the
signature mix of sticky-sweet
lyrics backed by grandiose pop
arrangements. Throughout the
Ttracks, frontwoman Tracyanne
Campbell tries to fall out of love,
calls relationships things of the
past, admits to loneliness and in
the title track declares, “l don’t
want to be sad again.” "Maudlin”
tones down the organ promi-
nent in 2006’s “Let’s Get Out of
This Country” but makes up for
itin generous layers of string and
horn arrangements, glocken-
spiel and doo-wop harmonies.
The result is a flawless blend of
sunny pop, Motown, blues and
jazz with the cleanest produc-
tion in Camera Obscura’s cata-
log. For a woman who has ex-
perienced so much heartbreak,
Campbell sure sounds happy.
Maybe she's just a hopeless
romantic.~—~LL

MEG & DIA

Here, Here and Here
Producer: Howard Benson
Warner Bros.

Release Date: April 21

The Draper, Utah-based sisters

Meg and Dia Frampton have
certainly evolved since their
2005 self-released debut, “Our
Home s Gone.” First anacoustic
duo with Dia singing and Meg
onguitar and vocal harmonies,
the pair is now a slick five-piece
factory of radio-ready pop-
rockers, and the duo’s second
major-label release erupts with
energy and robust production.
The set is dominated by up-
tempo, piano- and guitar-driven
tracks like “Going Away” and
“What If," where jogging verses
accelerate into running cho-
ruses. “Giants” uses bongos and
a disco beat to dance-friendly
ends that cry out for a club
remix, and “Inside My Head”
channels the pseudo-reggae
rock of Sublime. Dia’s well-
honed vocals suggest a young
rocker who has learned how to
wield power but not quite when
to let a more vuinerable side
show. More nuance emerges
near the end with the piano
waltz "Kiss You Goodnight” and
the closing title track, alluding to
aMozart quote about the art of
composing music, which alter-
nates compellingly between
acoustic guitar with lo-fi
production and a full electric
suite.—EN
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ROBERT BRADLEY’S
BLACKWATER
SURPRISE

Out of the Wilderness
Producer: Bruce Robb
Quarter 2 Three Records
Release Date: April 21
There's no better purveyor of
the swampy waters of roots
music today than pianist/song-
writer Robert Bradley. He and
his band Blackwater Surprise
mark their studio return after
a six-year absence with the
agreeably soulful “Out of the
Wilderness.” It's his fifth outing
since 1994 when the blind
busker was plucked off De-
troit’s streets to document his
rough-hewn tunes teeming
with homespun lyrical acumen.
Reunited with keyboardist Bruce
Robb, who produced 2003's
“Still Lovin’ You,” Bradley
brightens the CD’s 10 originals
with his effervescence, grooved
choruses and gravelly voice,
reminiscent of James Blood
Ulmer. He pays homage to his
home state on the country-
inflected “Alabama”; gives it up
to Ray Charles on the “Shaft”-
like, reggae-tinged “"America-
land”; and dances through the
R&B and rock of "Everybody
Wanna Party,” a perfect sum-
mer anthem. There’s not a mo-
ment of contrivance here, just
pure, spirited fun.—DO

JESSE WINCHESTER
Love Filling Station
Producers: Bil VornDick,
Jesse Winchester

=VIEWS-

Appleseed Records

Release Date: April 21

In a year that's already seen
several overdue comebacks—
among them, folkie Tom Rush,
erstwhile Manfred Mann vocal-
ist Paul Jones and MG's founder
Booker T. Jones—legendary
songwriter Jesse Winchester's
may prove the most significant.
Since the late '70s the author of
such classics as “"The Brand
New Tennessee Waltz" and
“Biloxi" has averaged about one
studio album per decade (his
last was 1999's “Gentleman of
Leisure™), which makes the ar-
rival of “Love Filling Station”
reason to celebrate. Recorded
in Nashville and abetted by
some estimable talent (includ-
ing Jerry Douglas onlap steel),
it swings easily between
country/pop material like the
sentimental, '50s-ish "O What
a Thrill” (previously covered by
the Mavericks) and the jaunty,
Western swing-flavored "It's a
Shame About Him,” plus a
handful of well-chosen covers,
notably Ben E. King's “Stand by
Me.” Throughout, Winchester’s
keening upper register remains
as delicious as a honey-coated
confection, while the occasional
raspy inflection conveys a
touch-of-gray elegance.—FM

BERNIE WILLIAMS
Moving Forward
Producers: Loren Harriet,
Bernie Williams

Reform Records

Release Date: April 14

TINTED WINDOWS

Tinted Windows

Producers: Tinted Windows
S-Curve

Release Date: April 21

Although the roster of the newly
formed act Tinted Windows is a bit of a head-scratch-
er—middle Hanson brother Taylor Hanson, Fountains of
Wayne’s Adam Schlesinger, former Smashing Pumpkin
James Iha and Cheap Trick drummer Bun E. Carlos—it all
seems to make sense after one listen to the super-
group’s self-titled debut. “Whoa whoa” and “come on,
come on” choruses abound on a set that’s packed with
radio-ready pop tunes that will stick in your brain for
days. The power-pop punch of songs like “Kind of a
Girl,” “Messing With My Head” and “Take Me Back”
make up for the girl-woes lyrics that leave much to be
desired (sample line: “Since you said goodbye/I just
want to die”), while the cool, laid-back vibe of “Cha
Cha” and the open-wide chorus of “Nothing to Me” set
the perfect soundtrack to summer.—JM
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First things first: “Moving For-
ward,” the second album by for-
mer New York Yankees center-
fielder Bernie Williams, is the
product of a musician with real
chops, not acelebrity dilettante.
Once again, he serves up a pleas-
ing mix of light jazz and pop
numbers, including a remake of
Jon Secada’s 1992 hit “Just An-
other Day,” with Secada himself
onlead vocals; the pretty instru-
mental title track; and “Go for t,”
featuring the jazz guitarist Mike
Stern. Williams is a committed
student of his instrument, but
he’s also savvy enough to cater
to his tri-state area Yankee fan
base, giving them a lovely ver-
sion of “Take Me Qut tothe Ball-
game” and arecording of Bruce
Springsteen performing “Glory
Days” at a charity benefit, with
Williams on lead acoustic. But
while the Springsteen track will
help move a few more copies,
it’s an awkward way to end an
album that otherwise keepsthe
spotlight properly trained on
Williams himself.—~LH

ZOE

Reptilectric

Producers: Phil Vinall, Zoé
EMI

Release Date: Apri/ 7

Since its release in Mexico last
year, "Reptilectric” hasn't stray-
ed far from the top of the Mexi-
can album charts, for good rea-
son. Zoé stands out among its
peers in the Latin alternative
scene, thanks to darkly sophis-
ticated songwriting and epic
mixtures of the acoustic and
electronic. The act evokes a
Ziggy Stardust-like theme of an
isolated pod of a human float-
ing across space, though one
who's looking to connect
through signals and satellites.
With the help of the noted British
producer Phil Vinall, Zoé has cre-
ated music to matchits lofty con-

cepts. Standouts include thetitle
track, with its crashing guitar and
lonely piano, and “Ultimos Dias,”
an uptempo with soaring new
wave synths.—ABY

THIRD DAY

Live Revelations: On Stage,
Off Stage, Backstage
Directors: Jonathan Erwin,
Andrew Erwin

Essential Records

Release Date: April 7

This 75-minute documentary
lives up toits title by providing
Third Day fans unprecedented
access to the band’s life on the
road as well as time at home
with their families. Filmed dur-
ing last fall's Music Builds tour,
the two-disc set includes alive
CD withriveting performances
of songs including “Call My
Name,” “This Is Who | Am,”
“Slow Down” and “Otherside,”
which features the steel gui-
tarist Robert Randoliph. The
footage demonstrates why
this is one of the most-
awarded bands in Christian
music, shining a spotlight on
the musicianship of drummer
David Carr, bassist Tai Ander-
sonand guitarist Mark Lee and
the star power of frontman
Mac Powell. The singer prowis
the stage with a smoldering in-
tensity that rivals any main-
stream rock legend yet moves
the audience with the heart of
an evangelist: Imagine Jim
Morrison meets Ronnie Van
Zant meets Billy Graham. Be-
yond the live footage, the inti-
mate, familialmoments are es-
pecially revealing, providing a
glimpse into the challenges of
balancing career and family.
The DVD includes interviews
with victims of Hurricane Ike
and footage of the devasta-
tion, underscored by Third

Day’s poignant hit “Cry Out to |

Jesus.”—DEP

LEGEND & CREDITS S

EDITED BY WAYNE ROBINS

CONTRIBUTORS: Ayala Ben-
Yehuda, Alexandra Cahill, Gary
Graff, Louis Hau, Laura Leebove
Jason Lipshutz, Michael
Menachem, Jill Menze, Fred Mills,
Gail Mitcheil, Evie Nagy, Dan
Quellette, Deborah Evans Price,
Gary Trust, Alex Vitoulis, Chris
Williams

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

30 BILLBOARD |

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially avaitable
in the United States are eligible.
Send review copies to Wayne
Robins (Billboard, 770 Broadway.
Seventh Floor, New York, NY.
10003) or to the writers in the
appropriate bureaus.
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KATY PERRY

Waking Up in Vegas (3:22)
Producers: Greg Wells, Katy
Perry

Writers: K Perry, D. Child,
A. Carilsson

Publishers: various

Capitol

While the ballad “Thinking of
You” didn’t stir up the same
buzz as her previous danceable
top 10s, Katy Perry turns it back
up anotch with her most radio-
friendly song yet, "Waking Up
in Vegas." The fourth single
from her platinum album “One
of the Boys” pokes fun at the
pop tart’s antics while in-
dulging herself in Sin City. Writ-
ten by “I Want It That Way”
songwriter Andreas Carlsson,
Desmond Child and Perry, the
fun starts with the sound of
coins clinking out of a slot ma-
chine. The momentum contin-
ues with hypnotizing guitar ef-
fects that conjure a car’'s engine
as it speeds onto the Strip, a
forceful drum set laying out the
foundation and Perry’s infec-
tious vocal driving over. Bets
are on for this one.—MM

ELLIOTT YAMIN

Fight for Love (3:35)
Producers: Jerry
“Maddscientist” Thomas,
Johnta Austin

Writers: J. Austin, 7. Thomas
Publishers: various
Hickory/RED

“I'm ecstatic, | feel the magic,”
are the opening lines that en-
capsulate the spirit of the lead
single from the season-five
“American Idol” finalist's soph-
omore album. Co-written by
R&B hitmaker Johnta Austin
(Mary J. Blige, Mariah Carey)
and Theodore Thomas, Yam-
in’s soulful delivery demon-
strates that he is no one-hit
wonder. Soaring over a laid-
back, smooth R&B beat, his vo-
cals capture the essence of
being in love. This gem is al-
ready resonating with listen-
ers at top 40 and should have
no problem snugly settling in
at AC. R&B radio should also
take notice: This is a guy who
held his own duetting with
Blige on “Idol,” and he shows
those chops here.—AV

AMY MACDONALD
This Is the Life (3:05)
Producer: Pete Wilkinson
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Writer: Amy Macdonald
Publisher: Warner/Chappell,
BM/
Decca Records
Much of the world has already
discovered this well-crafted up-
tempo folk/pop song, which
topped the charts last year in
Austria, Belgium, France and
the Netherlands, as well as
reaching the top five in several
other countries. Now it makes
inroads stateside, climbing 24-
19 on the Triple A radio chart.
The 21-year-old’s Scottish ac-
cent shines through, while a
memorable hook and ener-
getic instrumentation make for
a polished and distinctive
sound uncommon in today’s
newcomers. Crossover poten-
tial abounds: Adult Top 40 has
warmed to poppier sounds of
late, such as those from Brit-
ney Spears, but programmers
would be smart to seek this
Amy, too.—GT

ERIC HUTCHINSON
OK, It’s Alright With Me
(2:31)

Producer: Wi/l Golden
Writer: £ Hutchinson
Publisher: Bayside High
Music, ASCAP

Warner Bros./Let’s Break

The online singer/songwriter
sensation Eric Hutchinson's
“Sounds Like This” came out in
May 2008, and it's an album
that “keepsinching along.” The
first hit, “Rock & Roll,” was the
only No.1single at Triple Aby a
new artist in 2008, and with fol-
low-up “OK, It’'s Alright With
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JOHN LEGEND
Magnificent (4:17)

Writers: various
Publishers: various
Def Jam

RICK ROSS FEATURING

Producer: JUSTI/CE. League

Pair two of the most distinctive voices in the music in-
dustry—a captivating rapper and a seasoned R&B vocal-
ist—and the result is “Magnificent.” Rick Ross features
John Legend on one of the chill-out anthems of the sea-
son and the stellar lead single off his third album, “Deep-
er Than Rap.” For the high rollers, the yacht groupies
and those elite few who demand perfection, clever, if
illogical, lyrics abound: “I'm tha magnificent with tha
sensational style, when | decorate a home, marble floor-
ing like da Nile” The JUSTICE. League production
outfit reteamed with Ross on four songs including
“Magnificent,” a top 10 single on Billboard’s Hot R&B/
Hip-Hop Songs chart. Their magic is cemented by sam-
pling “Gotta Make It Up to You,” a sensual 1983 slow jam
as performed by Angela Bofill. —MM

RICK ROSS

FEAT JOHN LEGEND

Me,” Hutchinson attaches his
hip, soulful energy to a piano-
pop song that you can’t help
but foot-tap to. Reminiscent
of Billy Joel's bouncy material
from the beginning of his ca-
reer, Hutchinson's appeal is al-
ready similar to that of Jason
Mraz, with whom he'll tour this
summer.—MM

TAYLOR SWIFT

You Belong With Me (3:52)
Producers: Nathan Chapman,
Taylor Swift

Writers: 7. Swift, L. Rose
Publisher: not listed

Big Machine

Taylor Swift keeps straddling

DAVID COOK
Come Back to Me (4:08)
Producer: Rob Cavallo

Z. Maloy

Blackwood, BM!
19/RCA

Writers: A. Bjorklund, E. Lind,

Publishers: Zac Maloy Music,
Sony/ATV Tunes, ASCAP; Stellar Songs, EM!

David Cook’s third single from his platinum-certified
self-titled album finds the current “American Idol”
champ in familiar territory. The Espionage writing team
(“Irreplaceable”), along with Zac Maloy, craft a laid-back
power ballad with enough hooks to maintain Cook’s
heat on the pop and adult top 40 charts. Cook gives an
earnest, restrained vocal performance, reflective of the
pensive lyric about letting a loved one go so that the
person can grow. Credit producer Rob Cavallo and Cook
for finding a nice balance between such an obvious pop
structure with enough muscle to hold the attention of
his more rock-minded fans.—CW

radiohistorv.com

the country/pop line with great
success on her third single from
her chart-topping “Fearless”
album. “You Belong With Me" is
a driving country rocker with
enough of a pop sheen to
continue Swift's crossover
success at multiple formats.
While some may scoff at the
lyrical content, which for older
listeners might seem like the
Peter Pan world of high school,
the singer herself just gradu-
ated last year and has time to
grow. Right now, teen fans are
living life through her songs,
while their parents are reliv-
ing their youth. Not a shabby
way to connect with a wide
audience —CW

R&B

SOLANGE

T.O.NY. (3:54)

Producer: Jack Splash
Writers: J. Splash, 7. DeCarlo
Callaway

Publishers: various

Music World/Geffen/Interscope
The third single from Solange’s
critically acclaimed “Sol-Angel
and the Hadley St. Dreams”
album could finally be the
one R&B radio responds to.
Indicative of the overall '70s
vibe of the project, "T.O.N.Y.”
has enough charm to sway
the most current-minded R&B
heads. Philly-style horns, a
Motown-inspired groove and
spirited girl-group back-
ground vocals frame a clever
lyric about a regrettable one
night stand —CW
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METAL BY ANN DONAHUE

‘tron Maiden: Flight 666’
Shows How The Band
Rocked The World—Literally

IUs part concert film, part “Spinal Tap” and
part instructional video on how to conduct a
45-day world tour in countries where music
fans have never seen a heavy metal band up
close and personal.

it’s “Iron Maiden: Flight 666,” a documentary
chronicling the firstleg of the band’s 2008 Some-
where Back in Time tour. Having won the award
for best music documentary at the recent South
by Southwest Film & Music Festival, the film
opened April 21 in many of the countries the band
visited on tour, as well as in almost 50 U.S. theaters.

This wasn'tjust any il-this-is-Tuesday-it-must-
be-Belgium jaunt around the globe captured on
film. [ron Maiden purposefully selected stops
that are traditionally underserved by the heavy

metal touring market, including India, Costa Rica
and Colombia.

How did the band manage to do this? Simple:
It has its own plane. A remodeled 757 took the
band, the crew and 12 tons of cargo on the trip,
which totaled almost 50,000 miles. (“It's designed
for use; there’s no rock'n’roll Jacuzzi,” manager
Rod Smallwood suys.)

With singer/licensed pilot Bruce Dickinson at
the controls of Ed Force One, the documentary
follows Iron Maiden as it plays 23 sold-out shows
in stadiums and amphitheaters in 13 countries.

At first, Smallwood says, the band was hesi-
tant about participating in the documentary. But
the chance to record the scope of the tour for pos-
terity won out.

“I had to sit back alittle and see what was going
on: No one’s ever done this, with the incredibly
different cultures and our own plane,” Smallwood
adds. “The excitement was contagious. And we

thought it would be great for the family album.”
iron Maiden drummer Nicko McBrain says
with a laugh, “There were a couple times when
I said, ‘Let’s open the emergency exit and toss
[the filmmakers] out.” But for the most part, you
wouldn’t have known they were there.”

Directors Sam Dunn and Scot McFadyen, who
previously wrote and directed the documentaries
“Metal: A Headbanger's Journey” and “Global
Metal,” gathered 500 hours of footage as they trav-
eled with the band around the world.

Dunn and McFadyen laid out in advance which
song was going to be recorded during each tour
stop, making sure to position the cameras so they
would get the scope of the audience in each city
and not interrupt the flow of the performance.

“No offense to Martin Scorsese, but when I
see another camera in the shot, | lose the feel-
ing of being at a concert,” McFadyen says. "We
had five cameras and our goal was to make it

THE NUMBERS DON’T LIE

Ed Force One:
IRON MAIDEN

look like we had 100 cameras.”

It’s inevitable that any movie about a hard rock
band will be compared to “Spinal Tap.” However,
the members mostly steer clear of any stereotyp-
ical antics. “Our goal was to give people a look
behind their rock star status,” Dunn says.

For example, the band is shown during down-
time snorkeling, playing golf and getting
whupped on the court by retired Australian pro-
fessional tennis player Pat Cash. But there are
also plenty of only-in-metal moments: The thight
attendants on the plane all wear Iron Maiden
shirts, the cockpit has an Eddie bobblehead, and
the band gets mobbed by crying. hysterical fans
begging for autographs and—in some cases—
to be adopted by bassist Steve Harris.

“We're bigger now than we were 15 or 20 years
ago,” McBrain says. “We're on the second, third
and sometimes fourth generation of fans. They're
the true stars of our film.” ee

High-profile TV appearances (including “Last Call With Carson Daly,” MTV'’s “Spring Break™)
and a jam-packed touring schedule (the Alternative Press tour, a European junket supporting
Katy Perry, South by Southwest) have contributed to 30H!3’s chart momentum. Coming up:
The Bamboozle festival (May 3), headlined by the newly reunited No Doubt.

- “DON’T TRUST ME” picitaL bownLoADS 84,000
]
60,000 | : | 4
40,000
muscios Jorrs [
BUILDING TRUST o000 WANT- Mounsaes 5550

30H!3 may have a hit single with “Don’t Trust Me,” but there’s one thing that’s no lie: 2009 has been
good to the Boulder, Colo., electro duo.

The act’s Photo Finish/Atlanticalbum, “Want,” posts its best sales week and grabs a new charthigh
on the Billboard 200 as it rises to No. 44 with slightly more than 9,000 copies. With a gain of nearly
10% this past week, the album snared its seventh straight sales increase.

Meanwhile, “Don’t Trust Me” notches its best digital download sales week, with 84,000 sold—bul-

8,000

6,000

RON MAIDEN AND ED'FORCE ONE: JOHN McMURTRIE/IRON MAIDEN HOLDINGS. 30H!3: SARAH CASS

leting at No. 14 on Hot Digital Songs. Like the album, the song has been steadily rising in sales each 4,000 :

week. This marks its 10th consecutive weekly sales gain. Top 40 stations are also giving 30H!3 some 1/1/09 1/15/09 2/8/09 /2209 3/8/09 3/12/09 4/5/09 4/19/09

love—“Don’t Trust Me” climbs to No. 22 this week on the Mainstream Top 40 chart. —Keith Caulfield SOURCE: Nielsen SoundScan
MAY 2,2009 | www.billboard.biz 31
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m BY GAIL MITCHELL

A new dawn:
DAY 26

‘Forever’ Brothers

Day26 Overrides Drama To No. 1 Debut

Day26 has overcome the creative dif-
ferences and other issues that plagued
the group during MTV’s just-wrapped
“Making the Band 4.”

The Bad Boy quintet’s sophomore
album, “Forever in a Day,” debuts this
week at No. 1 on Billboard’s Top R&B/
Hip-Hop Albums chartand No. 2 on
the Billboard 200. According to
Nielsen SoundScan, the group logged
first-week sales of 113,000 copies.
Propelling those sales is the current
single “Imma Put [ton Her,” featur-

ing Yung Joc and Diddy, which hit a
new peak (No. 58) after four weeks
on Hot R&B/Hip-Hop Songs. The
songisin heavy rotation at MTV Jams
and power rotation at MTV Hits.
Aside from label chief Sean
“Diddy” Combs, Day26 is the only
Bad Boy act to start its career with con-
secutive No. 1s on Top R&B/Hip-Hop
Albums. The group—comprising
Brian Andrews, Mike McCluney,
Qwanell Mosley (aka Que), Robert
Curry and Willie Taylor—first made

history in 2008 with its self-titled
debutalbum. Bowingat No. 1 on the
Billboard 200 with 190,000 in sales,
the album gave Bad Boy its first back-
to-back chart-topping albums follow-
ing Danity Kane’s No. 1 debut.
Billboard caught up with Day26
during rehearsals in New York for
part two of the show’s live season fi-
nale set toair April 23. (Part one aired
April 16.) The group is slated to per-
form “Imma” during the show, which
kept viewers glued to the screen as

FOREIGN EXCHANGE

She’s only been speaking English for a year.
But that isn’t stopping BoA from convers-
ing in the universal language of music.

A superstar in Japan and her native South
Korea, the 22-year-old is also a skillful dancer
who has been singing professionally since
she was 13. She is part of a current Asian mu-
sical exchange program whose emissaries
include Utada (Billboard, Feb. 28), the
Teriyaki Boyz, Se7en and Wonder Girls. With
12 No.1albumsin Asia, BoA has sold 7.6 mil-
lion copies, according to SoundScan Japan.

The SM Entertainment artist now brings
her R&B-and dance-styled synth pop to the
United States. Her self-titled, first English-
language album arrived March 17. It debuted
at No.127 on the Billboard 200 and No. 3on
Top Heatseekers, seiling 8,000 copies. The
lead single, “I Did It for Love”—produced by
and featuring Sean Garrett (Usher, Bey-
oncé)—has sold 4,000 digital downloads.
A previously released album track, “Eat You
Up,” peaked at No. 8 on the Hot Dance Club
Play chart and has sold 28,000 downloads.

“l just wanted to make fresh, hot dance
music,” says BoA, who also worked with
producers Brian Kennedy and Bloodshy &
Avant. She says her future collaborator
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wish list includes Justin Timberlake, Ne-
Yo and T-Pain.

BoA, who is represented by Creative
Artists Agency, is currently on the East
Coast leg of a cross-country radio promo
tour. Featured as an “Up and Coming Artist”
on the Clear Channel Web site, she will per-
form Aug. 15 at rhythmic WDRE Long Is-
land, N.Y’s outdoor festival.

BoA now divides her time between Tokyo
and Los Angeles. During the short time she’s
beenin the States, she has compiled a short
list of favorite things: In-N-Out Burger, Cof-
fee Bean and Dave & Buster’s—in between
explaining the origin of her name.

“People have asked me if it’s an acronym
for ‘best of Asia,” ” the diminutive singer
says with alaugh. “Even for ‘Bank of Amer-
ica.’ No, it’s just a creative styling of my
real name, which loosely translated means
‘sparkling jewel.” ”

Whichis why SM Entertainment U.S. pres-
ident Nikki SeMin Han is confident that BoA
will break through stateside. “She’s the only
female artist in the world,” he says, “who can
deliver the most powerful dance perform-
ance together with her music.”

—Gail Mitchell and Rob Schwartz

wwWw americanradiohistorvy com

Que and his groupmates argued over
creative differences and lack of label
advance money. Adding to the ten-
sion was Que’s personal and finan-
cial issues with his family.

“We had to learn how to work with
each other,” Taylor says of the turmoil,
which he guarantees was real and not
scripted. “With the last album, Diddy
was at the creative Lelm; this time the
ball was in our court. We weren't lis-
tening to each other. But at the end of
the day, we figured out we were saying
the same thing but in different ways.”

Sporting production by Blaze, Jer-
maine Dupri, Jazze Pha, Ne-Yo, T-
Pain and Bryan-Michael Cox, the
album also features Day26 cutting its
production teeth on a couple of tracks.
The idea musically, Taylor adds, was
to show that the group is equally adept
at slowing things down and pump-
ing the vibe back up. A $13.98 Target-
only exclusive “Forever” package
includes a DVD featuring behind-the-
scenes footage and Day26 answering
fans’ questions.

Winding down its 26 Days of Day26
promo tour, the act will next co-
headline a series of West Coast dates
with Capitol’s J. Holiday. The run in-
cludes a May 10 show at Los Angeles’
Club Nokia. It’s all part of the group’s
Forever in a Day national tour that
launches May 6.

Attributing the Forever journey to
growing pains, manager Screwface
of Starstruck Management says
Day26 is a “gifted and tough group”
whose members are ultimately there
for each other.

Taylor agrees. “We're strong,
we’re brothers, and we’re staying
together.” .

Comingto
America: BOA

Breaking through:
WHITE LIES

SPREADING
LIES

The White Lies’ debut album, “To
L.ose My Life,” was No. 1on the U.K.
chart last January. But the up-and-
coming London band is circumspect
when it comes to predicting whether
the album will get a similar reaction in
the United States.

“It’s not often that bands from the
U.K. really break over here,” drummer
Jack Brown says during a recent
stopover at New York’s Bowery Ball-
room:. “Ittakes such along time to infil-
trate that subculture. Andit’s impossi-
ble to really predict when this country
is so big and we are so small.”

But White Lies—which includes
bassist/backing vocalist Charles Cave
and singer/guitarist Harry McVeigh—is
definitely up for the challenge. Since the
March 17 stateside release of the Fic-
tion/Geffen album, the trio played two
gigs at Austin’s recent South by South-
west conference, appeared on “Late
Show With David Letterman” and co-
headlined a coast-to-coast tour withthe
English dance punk/new wave band
Friendly Fires—includingacritically ac-
claimed performance at the Coachella
festival. White Lies will also appear on
“Last Call With Carson Daly” (April 24)
and at Lollapalooza (Aug. 7-9).

The whirlwind activity is havingan
impact. “To Lose” debuted its first
week at No. 146 on the Billboard 200
and No. 4 on Top Heatseekers with
nearly 4,000 in sales, according to
Nielsen SoundScan. The album has
sold 12,000 copies to date, while the
title track is bubbling under the Mod-
ern Rock radio airplay chart and
stands a strong chance of debuting
there in the coming weeks.

Recorded in Brussels, “To Lose My
Life” was produced by Ed Buller and
Max Dingle. The set, mixed by Alan
Moulder (My Bloody Valentine, the
Smashing Pumpkins), recalls the dra-
matic melancholia of Joy Division and
Echo & the Bunnymen. However, Cave
cites the alternative rock band Secret
Machines as a principal influence.

The group is slated to head back
to Europe for a string of dates, includ-
ing astop at the Readings and Leeds
Festival in August. In the meantime,
the plan is to continue working the
single at radio and do another state-
side tour in the fall.

Brown says, “We’ve got ourselves
inareally good position to do as well
as we can” —Jill Menze

STEVE GULLICK; BOA: JO JUNG-WHAN

AY26: JAMES DIMMOCK. WHITE LIE
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>>Jason Mraz and Colble
Calllat pair up for the Adult Top
40 chart’s first top 10 duetin 13
years, as “Lucky” lifts 11-10.
The only other top 10 title to
sport a shared lead credit was
the song that led the list upon
its March 16, 1996, launch:

Mariah Carey and Boyz il Men’s
“One Sweet Day.”

>>As a cornerstone of the New
York Yankees lineup for 16
years, Bernie Willlams collected:
2,336 hits. This week, he ups his
count of Billboard chart hits, as
“Moving Forward” enters the
Billboard 200 and Top
Contemporary Jazz Albums.
The set’s leadoff cut, “Go for It,”
concurrently steps up to the
plate on Smooth Jazz Songs,
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The Walt Disney Chart Story; Discount Discussion

In its fourth week on the Billboard 200,
the soundtrack to “Hannah Montana:
The Movie” reaches No. 1 for the first
time, climbing to the top of the chart
with 133,000 copies, according to
Nielsen SoundScan. That’s a decline
of 32% compared with last week's
196,000—but that sum was powered
by the film’s April 10 opening com-
bined with sales driven by the Easter
holiday shopping.

Overall album sales are down 19%
this week as the market readjusts after
the busy week.

“Hannah” fends off the second chart
week of Rascal Flatts’ “Unstoppable”
(No. 3 with 107,000; down 69%} and
the debut of Day26’s “Forever ina Day”
(No. 2 with 113,000). The former album
arrived at No. 1 last week with 351,000.

lVla |'ket \A’at‘:l1 A Weekly National Music Sales Report

With the soundtrack’s ascension to
No. 1 coming a week after its Lyric
Street cousin Rascal Flatts opened atop
the list, it gives the Disney Music
Group back-to-back chart-toppers on
the Billboard 200 for the
first time.

All told, the Disney
Group has seen 16 No. 1s
across its various labels.
Its first, in 1965, was the

soundtrack to the film

“Mary Poppins” on the

Buena Vista label. The

label group didn't earn

its second until “The

Lion King” soundtrack on Walt Dis-

ney Records roared atop the list in

1994. The “Pocahontas” soundtrack,

also on Walt Disney Records, followed

suit in 1995. The remainder of Dis-
ney Music Group’s 13 No. 1s have

come since 2003.

CHEAP TRICK: While checking out

the soundtrack to “Hannah Mon-
tana: The Movie” in Amazon’s MP3
store the week it was released, 1 was
surprised to see the recommendations
that were suggested for purchase. You
know, those albums that are billed
under the header, “Customers who
bought this item also bought.

You'd think the suggestions would
be along the lines of Jonas Brothers

or Clemi Lovato and other tween-
friendly acts. (Well, yes and no: Lovato
was but not Jonas Brothers.)

But nearly all of the 52 suggestions
wers titles that were either currently
free or had been
previously deeply dis-
counted or free. They
included U2’s “No Line
on the Horizon,” the
various artists set “Mo-
town Number 1's Vol.
2,” the 99 cent compi-
lation “99 Perfectly Re-
laxing Songs,” a free
Sub Pop sampler and
giveaway tracks from Mieka Pauley
and Erin McCarley.

And since the “Hannah” album was
on sale for just $3.99 at the time |
browsed the collection, it might mean
thet people who like one inexpensive
album tend to like other low-priced se-
lections as well.

The “Hannah” set might not be the
best-case scenario. At the time, it was
brand-new, so it didn’t have much of
a purchase history to offer the cus-
tomner. Unlike, say, an album that’s
been out a couple of months, which
should, in theory, have had a couple
of thousand people buy it in addition
to another album.

Take the “99 Most Essential Pieces
of Classical Music” collection, which

For week ending Aprit 19, 2009. Figures are rounded.
Compiled from a national sample of retail store and rack

has previously been offered through
Amazon’s MP3 store for as little as 99
cents. When I checked its availability,
it was priced at a more reasonable
$7.99. So, what albums did “customers
who bought this item” also buy? The
same as what the “Hannah” sugges-
tions turned up. Is it worrisome that,
at least on the surface, a deeply dis-
counted album only seems to encour-
age other deep-discounted sales?

It's too early to tell. Amazon’s MP3
store is still getting a foothold in the
iTunes-dominated market and trying
to compete. Worst case? The recom-
mendation system is flawed.

The armchair psychologist in me
thinks these inexpensive deals are just
anamolies and the customer that they
speak to either may not be familiar with
how Amazon’'s MP3 service works or
are newcomers to the download world.

For example, a recent hot seller in
Amazon’'s MP3 store was the nondis-
counted Decemberists album “The
Hazards of Love.” Customers who
bought it also picked up such titles as
Neko Case’s “Middle Cyclone,” M.
Ward’s “Hold Time,” Kings of Leon’s
“Only by the Night” and other titles
that haven’t been offered at a low price.

The trick is, how do you get cus-
tomers interested in a 99 cent classi-
cal compilation to spend $9.99 for
another album? e
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SILVERSUN PICKUPS Swoon
DANGERBIRD 035 (1598) N

. JASON ALDEAN Wide Open
_BROKEN BOW 7637 (18.98}

3 lPRINCE/BRIA VALENTE  Lotus Flow3r/MPLSOUND/Elix3r
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4 "H DOLLY PARTON Backwoods Barbie
DDLLY 925 (13.98)

3 'EM THUG Boss Of All Bosses
BOSS HOGG DUTLAWZ 5093/E1 (17.98)

(13U METRIC Fantasies
METRIC 80019/LAST GANG (14.98) R
. NEKO CASE Middle Cyclone
__ANTI- 86973/EPITAPH (17.98)
| THE TING TINGS We Started Nothing
. COLUMBIA 28925* (12.98)
EASY STAR ALL-STARS Easy Star's Lonely Hearts Dub Band
EASY STAR 1018 (15.98

"

PASTOR TROY Feel Me Or Kiil Me
MONEY AND THE POWER 280/SMC (15.98

11 9 RED Innacence & Instinct
ESSENTIAL 10863 (13.98) @ e
SILVERSTEIN A Shipwreck In The Sand

=g 7 -4‘:- VICTORY 458 (13.98) &

13 5 JIM GAFFIGAN King Baby

B COMEQY CENTRAL 0079 (12.98
14 13 13 ANDREW BIRD Noble Beast

W FAT POSSUM 1124 (14.98)

@ 21 I PETER BJORN AND JOHN Lving Thing
e STARTIME/ALMOSTGOLD 005/COLUMBIA (15.98,

16 | 14 ‘J VARIOUS ARTISTS Punk Goes Pop Volume Two
S FEARLESS 30119 (14 98 —

17 15 GARTH BROOKS The Ultimate Hits

PEARL 213 {25.98 CD/DVD) ®
I, RAY LAMONTAGNE Gossip In The Grain

18 | 19 {28 ..\ soer0 18.98)

@ CAGE THE ELEPHANT Cage The Elephant
DSP/JIVE 49658/JLG {13.98)

@ 46 46 FLEET FOXES Fleet Foxes

S8 SUB POP 777° (13.98)

B ) I A DAY TO REMEMBER Homesick
VICTORY 448 (13 98)

@ | SEE STARS 30D
SUMERIAN 017 (13.98)

@ BERNIE WILLIAMS Moving Forward
REFORM 61217/ROCK RIDGE (14.98)
GOMEZ A New Tide

2% 16 ,,,] ATQ 0070 (13.98) ®

B . HURT Goodbye To The Machine
AMUSEMENT 1485243* (14.98)

Merriweather Post Pamon—[

(3]

|.
3 m DOMIND 219° (15.98
DOOM Born Like This.
S = ._ LEX 069* (15.98)

"5 MORMON TABERNACLE GHOIR  Come, Thou Fount Of Every Blessing
28 8 ’.ij_MORMON TABERNACLE CHOIR 5014332 (17 98)

M. WARD Hold Time
el % Hﬁl@zggu- (15.98)
25 NEW FOUND GLORY Not Without A Fight
EPITAPH (16 98)
2 BILL CALLAHAN Sometimes | Wish We Were An Eagle
Sl DRAG CITY 385 (15 98)
MARISELA 20 Exitos Inmortales
IM 6614 (7 98)
i i’% TONY OKUNGBOWA Total Dance 2009
M THRIVEDANCE 90807/THRIVE (18.98)
20 EAGLES Long Road Out Of Eden
ERC 4500 EX (14 98)
12 'a  THE HOLD STEADY A Positive Rage
B8 vAGRANT 533 (15.98 CD/OVD) &
12 CASE The Rose Experience

INDIGO BLUE 10191 (14 98
GREAT NORTHERN Remind Me Where The Light Is
EENIE MEENIE DIGITAL EX (5.98

APOCALYPTICA Worlds Collide
} 20-20 21580 JIVE (1398) %

JOHN DOE AND THE SADIES Country Club
YEP RUC 2192* (16.98)

YO GOTTI CMm2
INEVITABLE, TVT 6273/THE ORCHARD (15.98)

SHEKINAH GLORY MINISTRY  The Best Of Shekinah Glory Ministry
UMCG 3023 KINGDOM (13,98 CD DVD) &

0:0:0: & & %668

While overall album sales are down nearly 19% as the market adjusts
following the Easter holiday shopping week, traffic at independent
retailers is up 21%. That might seem surprising—in the previous week
indie store atbum sales were down 16%—but the indie celebration
Record Store Day took place April 18. Many labels and acts offered
exclusive content, including the album at No. 3 on the indie-driven
Top Tastemakers chart.
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BOYLE’S ‘DREAM’

“Britain’s Got Talent” contest-

HIG.ILJCHIS m

| 1\4iSCI‘3bICS ant and YouTube sensation Su-

o san Boyle makes waves on the
Billboard charts this week.

Her rendition of “I Dreamed

a Dream” from “Les Miser-
ables” on the April 11 edition
of the U.K. reality show drove consumers to their wallets
as three different “Les Mis” cast recordings impact the
15-position Top Cast Albums chart, including the debut
of the Original London Cast Recording at No. 1 (4,000;
up 1,007%).

Collectively, all of the versions of “I Dreamed a Dream”
tracked by Nielsen SoundScan sold 43,000 downloads in
the week ending April 19—up 5,286% over the previous
week (slightly less than 1,000 sold). —Keith Caulfield
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9’;€ 12 11 10 lASHLEcR)QGTE ,&%%:Egﬁoﬁusﬂc UNIVERSAL MOTOWN) 37 3H Y4 :;‘Tﬁ,]; ﬁNngOFEL'l\JAMyal NAME ® 62 58 22 SINGLE LASDIES (PuT A RING ON IT) A level. For boxed sets, and double albums with a running time of
:‘55 3 . ) A) - BEYONCE (MUSIC WORLD/COLUMBIA) 100 minutes or more, the RIAA multiplies shipments by the num-
22 g @ 13 12 HALO ® @ 49 6 HERE COMES GOODBYE @ el 0 WELCOME TO THE WORLD ber of discs and/or tapes. ' Certification for net shipments of
§‘;:_.. BEYONCE {MUSIC WORLD COLUMBIA) RASCAL FLATTS (LYRIC STREET) f KEVIN RUDOLF FEAT RICK ROSS ~ ASH MONEY/UNIVERSAL REPUBLIC) 100,000 units (Oro). [ Certification of 200,000 units (Piatino).
LaER [ s Certification of 400,000 units (Multi-Platino).
S5t ) 1 B SO st ® 13 2 1 e (G s
2% ! ] ) RI HILSON FEAT. LIL WAYNE (MOSLEV/ZDNE 4/INTERSCOPE) THE-DREAM (RADID KILLA/DEF JAM/IDIMG) SRR
238 @ SUGAR COME ON GET HIGHER VIVA LA VIDA T )
é g H 16 5 L5 RIOA FEAT WYNTER (POE BOV/ATLANTIC) 40 42 30 oy ATHANSON (VANGUARD. CAPITOL) ® B8 61 50 o ppuay capiToL a : g::ﬁ Cegl?ca:!m ;0' 15°9|'|9°° D,aéddd°W?'°gd$(éfct’_'d)~ "
23 certification for 1 million paid downloads (Platinum).
¢ 519 < 16 9 16 EEE/:RU?ND BGONEGRAND ] . | Q 44 10 I'M ON A BOAT EN NOT MEANT TO BE Numeral within platinum symbol indicates song's multiplatinum level.
W 5 m% c.;.IVE.S TIN TIMI Eﬁz\lﬁ-l USTLE/ATLANTIC) THE LONELY ISLAND FEAT. T-PAIN (UNIVERSAL REPUBLIC) THEORY OF A DEADMAN (604/ROADRUNNER/RRP) ’ RIAA certification for net shipment of 500,000 singles (Gold).
vog R .
g':g; I 1101 [24 THE ALLAME;CCA)NL{REJECTS (00GHOUSE/DGC/INTERSCOPE) 42 30 mEfE\‘:JJsl;(ER%(EA»FELLNOEF JAM/IDIMG) a 67 64 39 D’(‘:\SIE:LV?(SI!-I%L a8 MUSIC VIDEO SALES CHARTS
¢ ;
zgﬁ @ 19 14 SECOND CHANCE Y a3 40 53 I'M YOURS 3] ' IT'S ALRIGHT, IT'S OK ® RIAA gold certification for net shipment of 25,000 units for
9 SHINEDOWN (ATLANTIC) JASON MRAZ (ATLANTIC/RRP) ASHLEY TISDALE (WARNER BROS ) video singles. _' RIAA gold certification for net shipment of
o5g JUST DANCE SOBER DON'T STOP BELIEVIN’ 50,000 units for shortform or longform videos. Bl RIAA platinum
20 3 " A N A A
222 Y7 40 140y chgh FET OLBY 000N (TREAMUNCKOMLVEINTERSGOPE) 44 37 2 paraceiie) 70 81 ouRnEY (COLUMEBIA LEGACY) C?S:K‘fiﬂl-mr L o deorndics
IEo S inum certification for sales o . units for
EED @ 28 8 | KNOW YOU WANT ME (CALLE OCHO) 45 39 34 LET IT ROCK @ 73k 18 THE FEAR shortform or longform videos. Numeral within platinum symbol
2z g PITBULL (ULTRA) KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/LINIVERSAL REPUBLIC L LILY ALLEN (CAPITOL) indicates song's multiplatinum tevel.
G20
:f,@ 21 2 10 LRFITlJE"SSES":S ﬁlvMEYJLG a6 29 5 | TOLD YOU SO ’ 71 59 13 THINKING OF YOU
%35 ( ) - CARRIE UNDERWOOD FEAT RANDY TRAVIS (19/ARISTA NASHVILLE) KATY PERRY |CAPITOL) DVD SALES/VHS SALES/VIDEO RENTALS .
Eg ¥ 22 15 LOVE SEX MAGIC @ 51 11 SHE'S COUNTRY 1 T WON'T BE LIKE THIS FOR LONG @ RIAA gold certification for net shipment of 50,000 units or $1 mil-
= ag CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE/JLG) JASON ALDEAN (BROKEN BOW) B DARIUS RUCKER (CAPITOL NASHVILLE) IfIOn mI satefs%tosg%%estg? yetzlzpnc”e. .'RlAﬁ\ Dlattmum cev:gicatt;n
TR 5 for sales o X units or $2 million in sales at suggested retail
8 r:u; 234 27 13 ;L,Alﬁ’wil‘T;‘T'S e 48 48 LET'S GET CRAZY 73 69 2 IT HAPPENS price. . IRMA gold certification for a minimum sale of 125,000 units
SB 3 ( wooD) HANNAH MONTANA (WALT DISNEY) SUGARLAND (MERCURY) or a dollar volume of $9 million at retail for theatrically released pro-
83 @ 23 ALL THE ABOVE a9 41 g CIRCUS 74 3 WHATEVERIT IS grams; or of at least 25,000 units and $1 million at suggested retait
60660 MAINO FEAT. T-PAIN (1{1)LTLE HARD, ATLANTIC) BRITNEY SPEARS (JIVE/JLG) ZAC BROWN BAND.(HOME GROWN/ATLANTIC/BIG PICTURE; for non-theatrical titles.  IRMA platinum certification for a minimum
Sl MY LIFE WOULDEUC WITHOUT YOU ' sale of 250,000 units or a dotlar volume of $18 million at retail fo
2LZ K CANDLE (SICK AND TIRED) | HATE THIS PART ’ 'on a .
cLD o -
g5 25 23 13 0y CLARKSON (19,RCA AM) S0 46 6 rir \WHITE TIE AFFAIR (SLIGHTLY OANGEROUS/EPIC) 75 55 21 i pUSSYCAT DOLLS (NTERSCOPE) i theatrically released programs, and of at least 50000 units and $2
Y08 - 2 - i million at suggested retail for non-theatrical titles.
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HOT VIDEQCLIPS & VIOED
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b

TITLE
LABEL + DISTRIBUTING LABEL & NUMBER (PRICE)

WILCO LIVE: ASHES OF AMERICAN FLAGS

SALES OATA Ni
COMPILED BY - £
SoundScan

Principal Performers %
5
o

Wilco

NONESUCH VIDEQ WARNER MUSIC VISION 179938 (19.98 DVD}

THIS IS WHO WE ARE

METAL BLADE HOME VIDEQ/RED DISTRIBUTIDN 34056 (29 98 DVD) =
LIVE AT RONNIE SCOTT'S

PERFORMING THIS WEEK...
_EAGLE ROCK 30263 (14.98 DVD

As | Lay Dying

Jeff Beck

LIVE AT LAST
UNIVERSAL MUSIC & VIDEO DIST.

Stevie Wonder

001267009 (19.98 DVD,

LIVE IN LONDON

Leonard Cohen

_COLUMBIA MUZIC VIDED/SONY MUSIC VIDEQ 740503 (21 98 DVD

LIVE IN CHICAGO Stevie Ni
evie Nicks

REPRICE ML O WARNER MUSIC VISIDN 507964 (19.98 DVD ¢

_SONY MU

PRIMERA FILA
'U_LATIN, SONY MUSIC VIOEO 740033 (17.98 DVD

Vicente Fernandez

LIVE FROM TEXAS

__EAGLE VISION EAGLE ROCK 111252 (14.98 DVD|

ZTop

NO BULL: LIVE FROM THE PLAZA DE TOROS LAS VENTAS: MADRID, SPAIN

_COLUMBIA LEGACY 'SONY MUSIC VIDEQ 29888 EX (12.98 DVD)

AC/DC

LIVE AT STURGIS 2006

COMING HOME i (MA E1 ENTERTAINMENT 26506 £X (19.98 DVD)

Nickelback

LIVE IN LAS VEGAS: A NEW DAY

COLUMBIA MUSIC VIDED SONY MUSIC VIDEO 713716 (21.98 DVD)

A NEW HALLELUJAH: THE LIVE WORSHIP DVD
REUNION SONY MUSIC VIOED 10138 (14.98 DVD

Celine Dion

M|chael W. Smith

@o@_,;

BRITNEY: FOR THE RECORD
JIVE ZOMBA VIDEL SONY MUSIC VIDEO 745914 (19.98 DVD)

Britney Spears

NEVERENDER

ey ! _GOLUMBIA MUSIC VIDEO/SONY MUSIC VIDEO 742231 (21.98 DVD Gahcee el
: CRUE FEST 1 , .

s 8 _MOTLTY RED DISTRIBUTION 390 (24 98 OVDY LAOUSTIISIS

16 THIRTY YEARS OF MAXIMUM R&B LIVE The Who
GEFFEN HOME VIDEO UNIVERSAL MUSIC & VIDEQ DIST 001278409 (19.98 DVD
THE BEYONCE EXPERIENCE: LIVE

7 % 74 MUSIC WORLD CGLUMBIA SONY MUSIC VIDED 18087 (14.98 DVD) Beyonce @
AT THE COLISEUM i

A& 1413 _SYCO/COLUMBIA/SONY MUSIC VIDED 740062 (14.98 DVD, Il Divo
NUMBER ONES i

19 20 252 __EPIC MUSIC vIDED SONY MUSIC VIDED 56399 (14.98 DVD Michaelgieckson @
THE WHO AT KILBURN 1977

&0 M o2 IMAGE E?\TEF ‘_ WMENT 5145 (24 98 DVD heio
REUNION VOLUME ONE i

=i 18 12 GAITHER MUSIC VIDEO/EMM MUSIC VIDEO 44849 (19.98 DVD. el g e R

|42 MIROIR NOIR

220 W12 yepgeiaureRnaTive DISTRIBUTION ALLIANCE 50270 (14.98 OVD) "l

.23' BILL GAITHER PRESENTS: COUNTRY BLUEGRASS HOMECOMING VOLUME ONE Bil & Gloria Gaither With The Homecoming Friends

¥ GAITHER MUSIC £IDEG EMM MUSIC WiDEQ 44802 19 98 DVD}

24 BILL GAITHER PRESENTS: COUNTRY BLUEGRASS HOMECOMING VOLUME TWO g & Gloria Gaither With The Homecoming Friends
BAITHER MUSIC l"lEO.'EMM MUSIC VIDEU 49805 (14 ovD)

25 4 201 FAREWELL | TOUR: LIVE FROM MELBOURNE Fagles [0}

RHING HOME VIDEQ/WARNER MUSIC VISION

433 129 98 DVD)

I
H

TITLE
ARTIST (fMPRINT / PROMOTION LABEL)

LOVE SEX MAGIC

CIARA FEAT. JUSTIN TIMBERLAKE LAFACE/JLG.
WE MADE YOU
EMINEM WEB/ SHADY/AFTERMATH/INERSCOPE

BLAME IT

JAMIE FOXX FEAT. T-PAIN J/RMC

DAY "N’ NITE

KID CUDI DREAM ON/G.0.0.0 /UNIVERSAL MOTOWN
IF U SEEK AMY

BRITNEY SPEARS JIVE JLG

SECOND CHANCE
SHINEDOWN ATLANTIC

POKER FACE
LADY GAGA STREAML INE/KONLIVE/CHERRYT REE/INTERSCOPE

MAGNIFICENT
RICK ROSS FEAT. JOHN LEGEND SLIP-N-SLIDE/DEF JAM/IDJMG

KNOCK YOU DOWN
KERI HILSON FEAT KANYE WEST & NE-YO MOSLEY/ZONE 4/INTERSCOPE

2
HALO
BEYONCE MUSIC WORLD/COLUMBIA

MY LIFE WOULD SUCK WITHOUT YQU
KELLY CLARKSON 1%/RCA/RMG

STAY WITH ME
DANITY KANE BAD BOY/ATLANTIC

-
g8 gEEE
1 6 3
2 12
£l 6
4 8 4
4
10 5
7 9
“8 3
9 6
10
11 28 Biit
- |
13 13 6

SHOW ME WHAT I’'M LOOKING FOR
CAROLINA LIAR ATLANTIC

14

TURN MY SWAG ON
SOULJA BOY TELLEM L LIPARK/INTERSCOPE

ig . ARTIST e

E

1 PLAINWHITETS, 1234
2 JASON MRAZ & COLBIE CAILLAT LUEKY

3 THE FRAY, YoU FOUND ME

4 EMINEM, WE MADE YOU o
5 CAROLINA LIAR, sHOW ME WHAT I'M LODKING FOR

 SHINEDOWN, secoND CHANCE

KELLY CLARKSON, MY LIFE wOULD SUCK WITHUUT vou
CIARA FEAT. JUSTIN TIMBERLAKE, 1ove SeX maslc
BRITNEY SPEARS, IF u SEEK AMY

EH?I"

10 BEYONCE, Halo
i EMINEM, wE mADE YOU o

2 KID CUD{, pay ‘N NITE
i W —

3 RICK ROSS FEAT. JOHN LEGEND, MAGNIFICENT
BUSTA RHYMES FEAT. T-PAIN, HUSTLER'S ANTHEM ‘08

USE SOMEBODY
KINGS OF LEON 5L~ RMG

YOU FOUND ME

5 KANYE WEST FEAT. KID CUDI, WELCOME TO HEARTBREAK
_ 6 JAMIE FOXX FEAT. T-PAIN, sLAMEIT
7 YEAH YEAH YEAHS, zero

.E- _ DA MARIA. I LIKE YOU S0 MUCH BETTER WHEN YOU'RE NAKEO
FRIENDLY FIRES, SKELETON BOY

FLO RIDA FEAT. PLEASURE P sHone

1 . KELLIE PICKLER, BEST DAYS OF YOUR LIFE

i E TRACE ADKINS, MARRY FOR MONEY
DOLLY PARTON, BACKWOODS BARBIE
KEITH URBAN, SWEET THING

5 JASON ALDEAN, SHE'S COUNTRY

% _TAYLOR SWIFT, WHITE HORSE

G 'RODNEY ATKINS, (T's AMERICA e

i. _ CARRIE UNDERWOOD FEAT. RANDY TRAVIS, 1 T0LD YOU S0
9 ' RASCAL FLATTS, HERE COMES GOODBYE

1__13'

) | LADY ANTEBELLUM, Run T0 YOU

LR LA Rttt
17 ONE
1 FAT JOE FEAT. AKON TERROR SGUAD/CAPITOL
1,2,3,4
18 1510 PLAIN WHITE T'S HOLLYWOOO
o CAN'T HOLD BACK
ACEYALDNE FEAT. TREASURE DAVIS DECON
20 LUCKY
JASON MRAZ & COLBIE CAILLAT ATLANTIC/RRP
21 19 NEXT TO YOU
£ MIKE JONES ICE AGE SWISHAHOUSE/ASYLUM
22 23 MARRY FOR MONEY
TRACE ADKINS CAPITOL NASHVILLE
23 ; o IMMAPUTIT ON HER
DAY26 FEAT. P DIDDY & YUNG JOC BAD BOY/ATLANTIC
24 12 MY LOVE
THE-DREAM FEAT. MARIAH CAREY RADID KILLA/DEF JAM/IDJMG
25 SKELETON BOY
3 FRIENDLY FIRES %L BEGGARS GROUP
40 | Go to www.billboard.biz for complete chart data
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_THE ALLAMERICAN REJECTS (ODGHOUSE/DGC/INTERSCOPE)

~
)
TITLE |7
ARTIST (IMPRINT / PROMOTYION LABEL) ;%
POKER FACE e
uﬂﬁkﬁils&mo"' NVECHERRYTREE/INTER SCOPE e
"RIGHT ROUND e
FLO RiDA (POE_BOQ\ LANTIC) 1
GIVES YOU HELL e

DEAD AND GONE
T1. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)

oy

MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON (19/RCA/RMG)

BOOM BOOM POW
THE BLACK EYED PEAS (WILL I AMANTERSCOPE)  H

o

SOULJA BOY TELL EM FEAT. SAMMIE (CULLIPARK/INTERSCOPE)

YOU FOUND ME

i
KISS ME THRU THE PHONE 1
THE FRAY ©f1l ﬁ

HOW DO YOU SLEEP?
JESSE MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD)

IF U SEEK AMY
BRITNEY SPEARS (JIVE/JLG)

b

_PINK (LAFACE/JLG)

BLAME IT

JAMIE FOXX FEAT. T-PAIN (J/RMG)

SOBER

g

SECOND CHANCE
SHINEDOWN (ATLANTIC)

BEYONCE (MUSIC WORLO/COLUMBIA)

HALO

LOVE SEX MAGIC

CIARA FEAT, JUSTIN TIMBERLAKE (LAFACE/JLG)
BEAUTIFUL

ARDN FEAT COLAT OTOGPUS 8 KARDINAL DFRISHALL (KCAVICT UPFRONT (AN
THE CLIMB

MILEY CYRUS (WALT DISNEY/HOLLYWOOD)

AT TWh

JUST DANCE

LADY GAGA FEAT COLBY DDONIS (51 i

CIRCUS

BRITNEY SPEARS (JIVE/JLG

LOVE STORY

_TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
DAY 'N' NITE

KID CUD! (DREAM ON/G 0.0 0 /UNIVERSAL MDTOWN)
DON'T TRUST ME

30H!3 (PHOTO FINISH/ATLANTIC/RRP)

SUGAR

FLO RIDA FEAT WYNTER (FOE BOY/ATLANTIC)

11
T
T
1
T
o
o

o
o

HEARTLESS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

MAD
NE-YO (DEF JAM/IDIMG)

%
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TITLE g
ARTIST (IMPRINT / PROMDTION LABEL) T

YOU FOUND ME ﬁr’

| THE FRAY (EPIC) M
SOBER
PINK (LAFACE/JLG) T
GIVES YOU HELL th
THE ALL-AMERICAN REJECTS (D0GHOUSE/DGC/NTERSCOPE)

KELLY CLARKSON (19/RCA/RMG)

MY LIFE WOULD SUCK WITHOUT YDU

T

LOVE STORY
TAYLOR SWIFT (B1G MACHINE/UNIVERSAL REPUBLIC)

1,2,3, 4
PLAIN WHITE T'S (HOLLYWODD)
GOTTA BE SOMEBODY
NICKELBACK ' SOADRUNNER:RRP)

JUST DANCE

LADY GAGA FBAT COUBY JDOMS {5 HEARLINE KONLIV

BB B

RRYTREEANTERSCOPE)

_ THEORY OF A DEADMAN (604/ROADRUNNER/RRF)

NOT MEANT TO BE

o
or

LUCKY
JASON MRAZ & COLBIE CAILLAT (ATLANTIC/RRP)

THINKING OF YOU
KATY PERRY (CAPITOL)

IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADRUNNER RRP)

SHOW ME WHAT I'M LOOKING FOR
CAROLINA LIAR (ATLANTIC)

or

SOULMATE ﬁ
NATASHA BEDINGFIELD (PHONOGENIC/EPIC)

ROCK & ROLL
ERIC HUTCHINSON (LET'S BREAK/WARNER BROS.)

THE FEAR

LILY ALLEN (CAPITOL)

L[] SECOND CHANCE T
(1L (S SHINEDOWN (ATLANTIC) n-d
THIS TOWN r
0.A R_(LVERFINE/ATLANTIC/RRP)

POKER FACE
LADY GAGA (5711 AMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) |

THE CLIMB
MILEY CYRUS (WALT DISNEY/HOLLYWOOD)

THE MAN WHO CAN’T BE MOVED
THE SCRIPT (PHONOGENIC/EPIC)

T

LOVE. SAVE THE EMPTY
ERIN MCCARLEY (UNIVERSAL REPUBLIC)

MAGNIFICENT
U2 (ISLAND. INTERSCOPE)

KRISTY, ARE YOU DOING OK?
THE OFFSPRING 011 LIBIA

" COME BACK TO ME

OAVID COOK |19 RCA KING,
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SALES DATA
COMPILED BY

niclsen

SoundScan

AIRPLAY
MONITORED BY

&
TITLE a
ARTIST (IMPRINT / PROMOTION LABEL) EE

I'M YOURS
4 JASON MRAZ (ATLANTIC/RRP)

LOVE STORY
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC

VIVA LA VIDA
COLDPLAY (CAPITOL)

BETTER IN TIME
LEONA LEWIS (SYCO/J/RMG)

WHAT ABOUT NOW
DAUGHTRY (RCA/RWG)

LOVE REMAINS THE SAME

_GAVIN RDSSDALE (INTERSCDPE)

THE TIME OF MY LIFE
DAVID COOK {19/RCA RMG

= 3

POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELO (PHONOGENIC/EPIC)

CRUSH
DAVIO ARCHULETA (1 9/IVE/ILG)

IF YOU DON’T KNOW ME BY NOW
SEAL | 1AJWARNER BR0S )

.

NEVER FAR AWAY
JIM BRICKMAN FEAT. RUSH OF FOOLS (TIME LIFE)

JUST GO
L}ONEL RICHIE (DEF JAM/IDJMG)

ZAH YOU FOUND ME
GAINER THE FRAY (EPIC) -
* SHATTERED (TURN THE CAR AROUND)
O.AR. (EVERFINE/ATLANTIC/RRP)

7

THE CLIMB
MILEY CYRUS (WALT DISNEY/HOLLYWOOD)

LIGHT ON

DAVID COOK (19 RCA RME)
COME ON GET HIGHER
MATT NATHANSON (VANGUARD ( APITOL)

GOTTA BE SOMEBODY
NICKELBACK (ROADRUNNER RRP)
HOT N COLD

KATY PERRY (CAPITOL)
FINALLY HOME

MERCYME INO CO_LUMBl }

WHERE DID | LOSE YOUR LOVE

_ JDURNEY %OMOTA)

MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON (19/RCA RMB)

HERE COMES GOODBYE

RASCAL FLATTS (LYRIC STREET/HOLLYWDOD)

SOBER

PINK (LAFACE/JLG)
IF | WERE A BOY

BEYONCE (MUSIC WORLD/COLUMB!A)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

FEEL GOOD DRAG
ANBERLIN (UNIVERSAL REPUBLIC)
USE SOMEBODY
KINGS DF LEON (RCA/RMG)

B B foo

LIFELINE
PAPA ROACH (DGC/INTERSCOPE)

AUDIENCE OF ONE
RISE AGAINST (DGC INTERSCOPE)

B B

CARELESS WHISPER
SEETHER (WIND-UP)

HEY YOU
311 (VOLCANO J1.6)

PANIC SWITCH
SILVERSUN PICKUPS (DANGERBIRD)

LTI KNOW YOUR ENEMY
_ RLULCTS 0 GReen DAY (REPRISE)

DIRT ROOM

BLUE OCTOBER UNIVERSAL MOTOWN)
BLACK HEART INERTIA
INCUBUS (IMMORTAL EPIC)

KIDS

MGMT (CDLUMBIA)

SOMETIME AROUND MIDNIGHT
THE ARBORNE TOXIC EVENT i

or
fr

SECOND CHANCE
SHINEDOWN (ATLANTIC)

E

SEX ON FIRE
KINGS OF LEON (RCA/RME)

o

BROTHER
PEARL JAM (LEGACY/EPIC)

WRONG
DEPECHE MODE \MUTE VIRGIN. CAPITOL)

R

AIN'T NO REST FOR THE WICKED
CAGE THE ELEPHANT (DSP/JiVE JLG)

&

LOVE HURTS
INCUBUS (IMMIIHTAL EPIC)

.‘ﬁ"

APOCALYPTICA FEAT. ADAM GONTIER

| DON’T CARE i
(20-20/JIVE/LG) v

MAGNIFICENT
U2 (ISLAN‘t (NTERSTOPE)

SPACEMAN
THE KILLERS (ISLAND/!DJMG)

b4

DEAD MEMORIES
SLIPKNOT (ROAORUNNER/RRP)

g

HATE MY LIFE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)

LIFE IN TECHNICOLOR Il
COLDPLAY {CAPITOL)

o

NO YOU GIRLS
FRANZ FERDINAND (DOMINO/EPIC)
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SALES DATA
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AIRPLAY
MONITORED BY

nielsen nielsen

" £ 3 8 £ k
wE pEE.ES L Artist = 25 55 ;c!! TITLE Artist &
E " == 2 23| PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL & 98 = Iz a2 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL ~ &
IT'S AMERICA Rodr ey Atkins @ BROTHERS Dean Brody 2%
4 4 23 m 1 28 27 A W
W THEWITTR ATKINS (A PETRAGLIA,B.JAMES) - ®@CuRs ] _M ROVEY (0.8RODY) ® BROKEN 80
# HERE COMES GOODBYE Rascal Flatts 1 30 3 PEOPLE ARE CRAZY Billy Currington 27
L |8 D.HUFF.RASCAL FLATTS (C.LAGERBERG,C SLIGH) - ® YRIC STREET . C.CHAMBERLAIN 5 CURRINGTON (B BRADDOCK.T JONES) - ©® MERCURY
SHE'S COUNTRY Jason Aldean Y ¥ ont STRANGE Reba
o 305 M.KNOX (D MYRICK.B TATUM) © BROKEN BOW 3 Atkins’ fifth chart- e B - M BRIGHT (W.MOBLEY.J SELLERS,N.THRASHER) ® STARSTRUCK/VALORY 28
. o 5 g 1 TOLD YOU SO Carrie Underwood Featuring Randy Travis 1 topper is the lead e 33 32 IS'LL JUcST BHOylgP"C%NS o8 . W?;z;g:ﬂ?gse/l&%r& 29
M BRIGHT (R.TRAVIS} ® 19/ARISTA NASHVILLE single and title ‘HENDRICKS (B.HAYSLIRT.OLSEN.B.SIM }
NOTHIN' DIE FOR Tirm McGraw i thi WILD AT HEART Gloriana
° 6 8 B.GALLIMORE.L\%GRAW‘D.SCI\)MTH (C.WISEMAN,L T MILLER) l ® CURB | tra(k' from his third @ 2 3 M SERLETIC (M SERLETIC.J.KEAR.S BENTLEY) © EMBLEM/NEW REVOLUTIDN 3
o 8 10 IT HAPPENS Sugarland 6 studio album, @ b GOD MUST REALLY LOVE ME Craig Morgan 31
r 4 B.GALLIMORE K BUSH.J.NETTLES {J 0 NETTLES K.BUSH.B.PINSON @ MERCURY which is No. 16 on PO'DONNELL,C.MORGAN (J.COLLINS.T.VERGES) © BNA
= = DON'T THINK | CAN'T LOVE YOU Jake Owen 5 TopCountry @1 YOU BELONG WITH ME Taylor Swift g5
2 : ) ! L.ROSE) BIG MA
J RITCHEY qIJ OWEN.k MARVEL J RITCHEY) . @ RCA Albums. - ' N.CHAPMAN TSWIFT (TSWIELLROSE) © B MACHNE e
8 7 3 IT WON'T BE LIKE THIS FOR LONG Darius Rucker 1 @ 38 40 LOVE YOUR LOVE THE MOST ric Churc 33
FROGERS (D RUCKER C.DUBOIS.A.GORLEY) @ CAPITOL NASHVILLE - J.JOYCE (E CHURCH.M PHEENEY) @ CAPITOL NASHVILLE_
KISS A GIRL ‘Kzith Urban . S MAN OF THE HOUSE Chuck Wicks
12 13 9 D 5
D HUFF K. URBAN (M.POWELL.K URBAN) @ CAPITOL NASHVILLE - D HUFE M POWELL (C WICKS M. MOBLEY) @ ReA
THEN Brad Paisley 34 37 SOUNDS LIKE LIFE TO ME Darryl Worley 34
. 7 FROGERS (B.PAISLEY,C.DUBOIS A GORLEY) @ ARIS TA NASHVILLE i J BROWN.K GRANTT (D, WORLEY,W.VARBLE PO'DONNELL) @ STROUDAVARIOUS :
13 14 ONE IN EVERY CROWD Montgomery Gentry 1 17 36 THAT'S HOW IT STILL OUGHTA BE Trent Tomlinson 34
B.CHANCEY (E.MONTGOMERY.I DEAN K TRIBBLE) - ® COLUMBIA L L REYNOLDS, T.TOMLINSON (T TOMLINSON.J COLLINS. T.SHAPIRO) — CAROLWODD -
OUT LAST NIGHT Kenny Chesney The second single x COUNTRY STAR Pat' Green
@ 16 19 B CANNON,K CHESNEY {K CHESNEY.B.JAMES) BNA 12 from “Defying 37 % 3 0.HUFF (PGREEN.B.JAMES) ® BNA 3
' SIDEWAYS Dierks Bentle 3 s . THE CLIMB Miley Cyrus
@ 18 B.BEAVERS,0.BENTLEY (J.BEAVERS.D. BENTLEY) ® CAPLOL NASHVILLE 180 Gravity” is Urban's @ g 1L 1 SHANKS {J ALEXANDER.J MABE) © WALT DISNEY/HOLLYWOOD/LYRIC STREET 5
19 ALWAYS THE LOVE SONGS Eli Young Band > 20th top 10. The w % HIGH COST OF LIVING Jamey Johnson o
14.WRUCKE (D.L MURPHY,G DUCAS) ® REPUBLIC/UNI/ERSAL SOUTH lead track, “Sweet THE KENT HARDLEY PLAYBOYS (J.JOHNSON,J. TSLATER) ©® MERCURY
SHUTTIN' DETROIT DOWN John Rich ing” m SMALL TOWN USA Justin Moore
J.RICH (JRICH.J.D ANDERSON) ©® WARNER BROS /WRN i 32“:5’ a:l;leomltizo i J STOVER (B D MAHER.J STOVER.J MOORE) ® VALORY o
MARRY FOR MONEY Trace Adkins 14 g : a4 43 GETTIN' YOU HOME (THE BLACK DRESS SONG) Chris Young 7
+ ROGERS (D TURNBULL,J.MELTON} © CAPITOL NASHVILLE March. J STROUD (C.YOUNG.C.BATTEN K BLAZY) © RCA
@ I slt?wsn KS ?gi(;s;;x.sfgggﬁm ) ?4_2%??55}3@__ '_7_ = é{%?ﬁlrg TDLUCKER‘F.ROGERS) ® cti?.?é’f‘ N?SH%?E 42
. WHATEVER IT 1S Zac Erown Band RUNAWAY Love And Theft
e B35 K.STLGALL.Z BROWN (Z.BROWN W.DURRETTE) ® HOME GROWN/ATLANTIC/BIG PICTURE i 2 J COPLAN R.E.ORRALL (S8 LILES,C.SMITH.R.BLACKLEDGE) ® CAROLWOOD 2
1 RUN TO YOU Lady Antebellum BAREFOOT AND CRAZY Jack ingram )
ﬁ 22 V.SHAW.PWORLEY (0. HAYWOOD.C.KELLEY,H.SCOT1 T.OOUGLAS) ® CAPTOL NASHVILLE - a J STOVER (B HAYSL BR.AKINS D DAVIDSON) © BIG MACHINE s
% 20 2 ] WILL Jimmy Wayne = 45 THE MORE BOYS | MEET Carrie Lénderwood 45
JWEST,0.PAHANISH (0.PAHANISH,R.L FEEK) ®0 VALORY _M.BRIGHT (5 MCEWAN.G KENNEDY) @ 19/ARISTA NASHVILLE
@ i 72 WHERE I'M FROM Jason Micael Carroll g Thereigning @ = RED, WHITE, & PINK-SLIP BLUES Hank Williams Jr. "
D GEHMAN {PDAVIS.J.LEATHERS) @® ARISTA NASHVILLE A(ademv M (Oumw DYJOHNSON,HQ/&LU::;AS JR_GM;:OYNES.E.TOWER) = @c(;‘UR.B
HOW 'BOUT YOU DON'T The Lost Trailel i : WHAT WOULD YO railer Choir
@ 5 23 B.BEAVERS (S.NIELSO?,V.MCGEHE,J‘STOVER) rel aﬁ 2 Music _male vogalst @ ol BUTTER.M LOGAN (3UTTER.BIG VINNY,0 FORINEY) ©® SHOW DOG NASHVILLE =
€D 2 2  LOST YOU ANYWAY Toby Keith oy [08STisZitlop10 @ 4w 4 FIGHT LIKE A GIRL Bomshel 49
% 2 TKEITH (TKEITH.B.PINSON) © SHOW DOG NASHVILLE with the lead track C.HOWARD (K.SHEPARD.K,OSMUNSON B REGAN) @ CURB
! @ 27 28 BEST DAYS OF YOUR LIFE Kellie Pickler 94  from “American @ 5 51 BOY LIKE ME Jessica Harp 49
C LINDSEY (K PICKLER.T.SWIFT) © 19/BNA Saturday Night,” J FLOWLRS (J FLOWERS) © WARNER BROS, Wh
29 29 BOOTS ON Randy Houser 26 due June 30 @ 51 52 ADDRESS IN THE STARS Caitlin & Will
M WRIGHT G AUDRETCH, Il (R HOUSER B KINNEY) © UNIVERSAL SOUTH ue June 50. | C.LINOSEY {C LYNN.C LINDSEYH LINDSEY.A MAYO) ©® COLUMBIA
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The album surges

.zl' 14 - 0/ cimi J. HOLIDAY
DEBUY n P BAD BOY 517897/AG (16.95) ® Forever In A Day witha 14% gain as MUSIC LINE 27532/CAPITOL (18.98) Round 2
> JADAKISS E—— she makes fer first JAZMINE SULLIVAN e
RUFF RYDERS/D-BLOCK/ROC-A-FELLA/DEF JAM 012391*/10JMG (13.98) appearance as a lead J 32713/RMG (15.98)
KERI HILSON artist on Aduft KANYE WEST
MOSLEY/ZONE 4/INTERSCOPE 012000/1GA (13.98) In A Perfect World... .. Contemparary (No ROC-A-FELLA/DEF JAM 012198*/IDJMG (13.98) 808s & Heartbreak
THE-DREAM AR NE-YO
RADIO KILLA/DEF JAM 012579*/IDJMG (13.98) Love V/S Money l‘ 29). The frst single DEF JAV 011410 /1DIMG (13.98) YearOr TRelGentlemal g.
UGK [ is the Greatest Gainer LIL WAYNE
| TRILL/UGKAIVE B6966/JLG (18.98) UGK 4 Life on Adult R& (43, CASH MONEY/UNIVERSAL MOTOWN 011877*/UMRG (13.98) Tha Carter lll
PRINCE/BRIA VALENTE N SEAL
NPG 09549 EX {1198 Lotus Flow3r/MPLSoUND/Elix3r 143 515868/WARNER BROS, (18.98) Soul
JAMIE FOXX . RAPHAEL SAADIQ
J 41294 RMG (18.98) 'm”“'°“]. COLUMBIA 08585°/SONY MUSIC (15.98) The Way | See It I.

| CHARLIE WILSON
P MUSIC GROUP/JIVE 23389/JLG (18.98)
. JIM JONES
E1/COLUMBIA 19376/SONY MUSIC (15.98) @

SLIM THUG
BOSS HOGG OUTLAWZ 5093/E1 (17.98) Boss Of Al Bosses

Ti.
GRAND HUSTLE/ATLANTIC 512267*/AG (18.98) @&

FLO RIDA N '
POE BOY/ATLANTIC 517813/AG (16.98) @ R.0.0.T.S. (Route Of Overcoming The Struggle) |

. MIMS )
- n AMERICAN KING 27279/CAPITOL (18.98) Guilt !.
i ' YOUNG JEEZY : =
B e o -u CTE/DEF JAM 011536°/1DIMG (13.96) The Recession !.
. RYAN LESLIE )
l‘ NEXTSELECTION CASABLANCA/UNIVERSAL MOTOWN 011473/UMRG (10.98) Ryan Leslie ..

YO GOTT! —_
INEVITABLE/TVT 6273/THE ORCHARD (15 98)

PLIES
BiG GATES/SLIP-N-SLIDE/ATLANTIC 515812/AG (18.98) ® PAIREARS! i“

Uncle Charlie

Pray IV Relgn

This 1s Pastor Troy’s
first release of 2009
after charting four
titles fast year. It

Paper Trail

BEYONCE — AKON

MUSIC WORLD/COLUMBIA 19492/SONY MUSIC (15.98) P p2sasha F"’m ?;;%::’:,’::_;::mp KONVICT/UPFRONT/SRC/UNIVERSAL MDTOWN 012334/UMRG (13.98) Freedom
KEYSHIA COLE . al _ JAMES FORTUNE & FIYA .
IMANI/GEFFEN 012395/16A (13.98) ADitierent Mei' 10 on Top aucxsmoxs 3045/ WORLDWIOE (16.98) The Transformation
GORILLA Z0OE N Independent R
BLOCK/BAD BOY SOUTH/BAD BOY 514278/AG (16.98) Donitiheediparinimals Albums (. 10) INDIGO e (14.98) The Rose Experience

leuiiald INDIA.ARIE Testlmon vol. 2, Love & Politics BOBBY V i _.
(IR S0ULBIRG/UNVERSAL REPUBLIC 012572/UMRG (1338 - BLU KOLLA DREAMS 66070 (18.98) JIaeiRebigth

JENNIFER HUDSON ) ) ] HRISTELLE
Bl ARISTA 06303/AME (18.95) © aennifes fiudson R .“lcemn 1028/CHRISTELLE (6.98) Debut R&B/Pop EP .%

MUSIQ SOULCHILD ; - GUCCI MANE
120 e tetetyivd 118.98) onmyradio L mn BIG CAT 7345 (13.95) Gucci Mane Presents: Bird Money (Mlxtape
PASTOR TROY

. ERIC BENET
MONEY AND THE POWER 280/SHC (15.96) Gevelonkiie L4 .Emmnvmwmsc 511399/ WARNER BROS. (18.98) Love & Life ..

BOW WOW LUDACRIS N
COLUMBIA 12471/SONY MUSIC (15.98) @ New Jack City Il D ; " — DTP/DEF JAM 012020*/IDJMG (13.98) Theater Of The Mind |
ANTHONY HAMILTON ) riginally from OJ DA JUICEMAN )
n. MISTER'S MUSIC/SO SO OEF 23387/JLG (18.98) The Point Ot It Al Gabon, West Africa, 32,MIZAY 517265/ASYLUM (15.98 CO/DVD) @ The Otha Side Of The Trap
MARY MARY and now based in MARVIN SAPP ) l'.
m-u MY BLOCK/COLUMBIA 28087*/SONY MUSIC (15.98) ® The Sound Las Vegas, the 19- VERITY 09433/JLG (17 98) Thirsty
SOULJA BOY TELL'EM . N ) JOHN LEGEND Evolver
COLLIPARK/INTERSCOPE 012388*/1GA (13.981 year-old’s EP 6.0.0.0./COLUMBIA 13740*/SONY MUSIC (18.98) &
DONNIE MCCLURKIN : . streaks 53-42, up MINT CONDITION E-Ufe
VERITY 36108/JLG (17.98) 45% from last CAGED BIRD 3636/IMAGE (18.98)
SMOKIE NORFUL week's survey. RIHANNA Good Girl Gone Bad

TREMYLES 12832/EMI GDSPEL {17.98) SRP/DEF JAM 008968*/IDIMG (13.98)

()

ﬁ@ STREAM HOT RAP SONGS"

&_B HIP-HOP"

—— Py

BLAME IT

DEAD AND GONE
AL R JAMIE FOXX FEAT. T-PAIN |J RMG L FEAL JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)
IF THIS ISN'T LOVE KISS ME THRU THE PHONE KISS ME THRU THE PHONE
JENNIFER HUDSON (ARISTA/RMG) . " _SOULJA BOY TELL EM FEAT SAMMIE (COLLIPARK/NTERSCOPE) __SOULJA BOY TELL 'EM FEAT. SAMMIE (COLLIPARK/NTERSCOPE)
KISS ME THRU THE PHONE i 5T DAY 'N' NITE BOOM BOOM POW
SOULJA BOY TELL €M FEAT. SAMMIE (COLLIPARKINTERSCOPE) INDIA.ARIE (SOULBIRD/UNIVERSAL REPUBLIC) KID CUD! (DREAM ON/G.0.0.0./UNIVERSAL MOTOWN) THE BLACK EYED PEAS (WILL | AM/INTERSCOPE)

BOOM BOOM POW
THE BLACK EYEO PEAS (WILL.LAM/INTERSCOPE) |

DEAD AND GONE

TURNIN ME ON
KERY HILSON FEAT. UL WAYNE (MOSLEY/ZONE 4INTERSCOPE)

ROCKIN' THAT THANG

LT TURN MY SWAG ON
(103 SOULIA BOY TELLEM (0L PARK/NTER

MAGNIFICENT

THE-OREAM (RADIO KILLA/DEF JAM/IDJMG) ANTHONY HAMILTON FEAT DAVID BANNER (MISTER'S MUSIC/SO S0 DEF/ULG) T.1. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) RICK ROSS FEAT. JOHN LEGEND (SLiP-N-SLIDE/DEF JAM/ICJMG)
BOYFRIEND #2 HERE | STAND POKER FACE AINT |
PLEASURE P (ATLANTIC) USHER (LAFACE/JLG) LADY GAGA (STREAMLINE/KONLIVE/CHERRY TREE/ANTERSCOPE) YUNG LA. FEAT. YOUNG DRO & T.. (GRAND HUSTLE/NTERSCOPE)
MAGNIFICENT ON THE OCEAN RIGHT ROUND RIGHT ROUND
RICK ROSS FEAT. JOHN LEGEND (SLIP-N-SUDE/DEF JAWIDIMG) KJON (UP&UP/DEH TYME/UNIVERSAL REPUBLIC) . FLO RIDA (POE BOY/ATLANTIC) FLO RIDA (POE BOY/ATLANTIC)
TURN MY SWAG ON FROM MY HEART TO YOURS | KNOW YOU WANT ME (CALLE OCHO) YOU CAN GET IT ALL
SOULIA BOY TELL'EM (COLLIPARK/INTERSCOPE) LAURA IZIBOR (ATLANTIC) PITBULL (ULTRA) BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA)
DAY 'N' NITE THE SWEETEST LOVE TURNIN ME ON t KNOW YOU WANT ME (CALLE OCHO)
ROBIN THICKE (STAR TRAK/INTERSCOPE) KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/NTER PITBULL (ULTRA)
IFULEAVE YOU CAN GET IT ALL HEARTLESS
MUSIO SOULCHILO FEAT. MARY J. BLIGE (ATLANTIC) BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA) KANYE WEST {ROC-A-FELLA/DEF JAM/IDJMG)
NEVER GIVE YOU UP NEXT TO YOU
NE-YO (DEF JAM/IDJMG) RAPHAEL SAADIQ FEAT. STEVIE WONDER & CJ HILTON (COLUMBIA) NE-YD (DEF JAM/IDJMG) MIKE JONES (ICE AGE/SWISHAHOUSE/ASYLUM)
NEVER EVER EPIPHANY NEXT TO YOU STANKY LEGG
CIARA FEAT. YOUNG JEEZY (LAFACE/JLG) CHRISETTE MICHELE (DEF JAM/IDJME) MIKE JONES (ICE AGE/SWISHAHOUSE/ASYLUM) = GS BOYZ (SWAGG TEAM/JIVE/BATTERY)
HALO " CHOCOLATE LEGS ROCKIN' THAT THANG SUGAR
BEYONCE (MUSIC WORLD/COLUMBIA) ERIC BENET (FRIDAY/REPRISE/WARNER BROS.) THE-DREAM {RADIO KILLA/DEF JAM/IDJMG) FLO RIDA FEAT. WYNTER (POE BOY/ATLANTIC)

MAKE THA TRAP SAY AYE
0J DA JUICEMAN FEAT. GUCCI MANE (32/MIZAY/ASYLUM)
WHATEVER YOU LIKE

T.. (GRAND HUSTLE ATLANTIC)

LIVE YOUR LIFE

.. FEAT. RIHANNA (DEF JAWGRAND HUSTLE/IDUMG/ ATLANTIC)
HALLE BERRY (SHE'S FINE)

HURRICANE CHRIS FEAT. SUPERSTARR (PULD GROUNDS/AVRMG)
“ALWAYS STRAPPED

BIRDMAN FEAT. LiL WAYNE (CASH MONEY/UNVERSAL MOTOWN)

jie WE MADE YOU
EMINEM (WEB/SHADY. AFTERMATH/INTERSCOPE)

ALL THE ABOVE
MAINO FEAT. T-PAIN (HUSTLE HARD/ATLANTIC)

ICE CREAM PAINT JOB
DORROUGH (NGENIUS/ET)

WHEN IT HURTS
AVANT (CAPITOL) GAIN| FLO RIDA FEAT WYNTER (P0€ BOY/ATLA

~ LIONS, TIGERS & BEARS LOVE SEX MAGIC

JAZMINE SULLIVAN (J/RMG) : CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE/JLG)
SAILING 45 BEAUTIFUL

AVANT (CAPITOL) AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

YOU COMPLETE ME
KEYSHIA COLE (IMANY/GEFFEN/INTERSCOPE)

KNOCK YOU DOWN
KER HALSON FEAT. KANYE WEST & NE-YO (MOSLEY/Z0NE ANTERSOOPE)

MAKE THA TRAP SAY AYE
0J DA JUICEMAN FEAT. GUCCI MANE (32/MIZAY/ASYLUM)

DIVA
BEYONCE (MUSIC WORLD/COLUMBIA)

YOU COMPLETE ME HEARTLESS
KEYSHIA COLE (IMANI/GEFFEN/INTERSC OPE) KANYE WEST (ROC-A-FELLA/DEF JAM/IDIME)

THE BEST PART OF THE DAY n HALO
URBAN MYSTIC (SOBE) BEYONCE (MUSIC WORLD/COLUMBIA)

THE POINT OF IT ALL JUST DANCE
ANTHONY HAMILTON (MISTER'S MUSIC/JIVE/JLG) LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/NTERSCOPE)

LAST CHANCE WE MADE YOU
GINUWINE (NOTIF/ASYLUM/WARNER BROS.) EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)

LOVELY AINT | .
CASE (INDIGD BLUE) E YUNG LA, FEAT. YOUNG DRO & T), (GRAND HUSTLENTERSCOPE)

BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA)

STANKY LEGG
GS BOYZ (SWAGG TEAM/JIVE/BATTERY)

BIRTHDAY SEX
JEREMIH (MICK SCHULTZ PRODUCTIONS/DEF JAMADIMG)

SHE GOT HER OWN
NE-YO FEAT. JAMIE FOXX & FABOLOUS (DEF JAM/IDJMG)
YOU CAN GET IT ALL

SOBEAUTIFUL . ‘ TOGETHER MAGNIFICENT EVERY GIRL

MUSIQ SOULCHILD (ATLANTIC) § . RUBEN STUDDARD (19/HICKORY/RED) i RICK ROSS FEAT. JOHN LEGENO (SLIP-N-SLIDE/DEF JAMADUMG) YOUNG MONEY (YOUNG MONEY/CASH MONEYUNIVERSAL MOTOWN)
HALLE BERRY (SHE'S FINE) JESUS IS LOVE KNOCK YOU DOWN I'M THE ISH

HURRICANE CHRIS FEAT. SUPERSTARR (POLO GROUNDS//RMG) HEATHER HEADLEY FEAT, SMOKIE NORFUL (EMI GOSPEL) KERI HILSON FEAT. KANYE WEST & ME-YO (MOSLEY/ZDNE 4NTER: DJ CLASS FEAT. LIL JON (UNRULY/CLASSHEATAINIVERSAL REPUBUC)
ALWAYS STRAPPED 1 TRUST YOU MY LOVE SWAG SURFIN'

BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNVERSAL MOTOWN) JAMES FORTUNE & FIYA (BLACKSMOKE/WORLDWIDE) THE-DREAM FEAT. MARIAH CAREY (RADIO KILLADEF JAMIDUMG) FAST LIFE YUNGSTAZ (FL.Y.} (MUSIC LINE/IDJMG)

MY LOVE FW.B. BEGGIN' BiZZY BODY

PAUL WALL FEAT. WEBBIE & MOUSE (SWISHAHOUSE/ASYLUM)

MAOCON (NEXT PLATEAU/UNIVERSAL REPUBLIC)

THE-DREAM FEAT MARIAH CAREY (RADKO KILLADEF JAMADUMG) WAYNE BRADY (PEAK/CMG)

42 | Goto www.billboard.biz for complete chart data Data for week of MAY 2, 2009 | CHARTS LEGEND on Page 39
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e Billbeard
SoundScan l r ® . A ‘L

AIRPLAY
MONITORED BY

TITLE
ARTIST IMPRINT / PROMOTION LABEL
TO.N.Y.
SOLANGE MUSIC WORLD/GEFFEN/INTERSCOPE
BOOM

ANJULIE HEAR/CMG

BOTTLE POP
THE PUSSYCAT DOLLS FEAT SNOOP DOGG INTERSCOPE/UNIVERSAL

| WANT YOUR SEX
JIPSTA PROVOCATIVE

BEAUTIFUL UR
DEBORAH COX DECO/IMAGE

HALO
BEYONCE MUSIC WORLD/COLUMBIA

- FAXING BERLIN
- DEADMAUS PLAY

COME BACK TO ME
UTADA 5L ANINIDIMG

LOVE SETS YOU FREE
CHARLIE FEATURING PABLITO DRUM GLOBAL MEDIA

N

TITLE
ARTIST (MPRINT / BROMOTION LABEL

"B' BOUNCE
| ~ MSTRKRFT FEATURING N.O.R.E. OIM MAK/DOWNTOWN

M, 24 7 HAPPY PEOPLE
} ~ INCOGNITD HEADS UP
o MIND BOUNCE
| N SPEAKERBOX FEATURING FREEODM WILLIAMS SEA TO SUN
34 & FALLING ANTHEM
BAD BOY BILL FEATURING ALYSSA PALMER MENAGE
., & HUMAN
! -~ _ARIGOLD GOLD 18

2 'a SO GOOD TO BE WRONG

_YENN ADRENALINE
RENDEZVOUS WITH ME
KAREN YOUNG MAXROXX

BOOM BOOM POW
THE BLACK EYED PEAS WILL | AM/INTERSCOPE

BAD, BAD BOY |
PERRY TWINS FEAT. NIKI HARRIS PERAY TWINS

WRONG
DEPECHE MODE MUTE/VIRGIN/CAPITOL

' LOVE IS THE LOOK
- KRISTINE W FLY AGAIN

SPACEMAN
THE KILLERS [SLAND/IDIMG

- GOD IN ME
MARY MARY FEAT. KIERRA "KtXI" SHEARD MY BLOCK/COLUMBIA

MY LIFE WOULD SUCK WITHOUT YOU
_ KELLY CLARKSON 19/RCA/RMG

LOVE STORY
~ NADIA ALI SMILE IN BED

BREAKIN' DISHES 2009
RIHANNA SRP/DEF JAM/IDJMG

a5 WHATCHA DOIN' TO ME
4 BRIAN KENT SOLID SOUND

2 "'3 | CAN STOP THE RAIN
A2 13 CaROL HAHN BEAGLE BOY

37 21 13 NOT FALLING APART
o MAROON 5 A&M/OCTONE/INTERSCDPE
45 p IFUSEEK AMY

" BRITNEY SPEARS JIVE/JLG

5 BAD THINGS
LAL MERI SiX DEGREES

m ., WILD!

P VALERIYA NOX

‘ 43 3 EMERGENCY
- CARMEN PEREZ DAUMAN

SALES DATA
COMPILED BY
niclsen
SoundScan

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

10 IND 4626/PROVIDENT-INTEGRITY

MARY MARY -
THE SOUND MY BL COLUVBIA 4433 PROVIDENT-NTEGRITY
VARIOUS ARTISTS ‘,.'

| WOW HITS 2009 EM) CMG/PROVIDENT-NTEGRITY B87742/WORD-CURB.

ISRAEL HOUGHTON
THE POWER OF ONE INTEGRITY 4551/ PROVIDENT-INTEGRITY

FRANCESCA BATTISTELLI
MY PAPER HEART FERVENT §87378/WORD-CURB

CHRIS TOMLIN
HELLD LOVE SIXSTEPS/SPARROW 2359/EMI CMG

MICHAEL W. SMITH I

A NEW HALLELUSAH REUNION 10133PROVIDENT-INTEGRITY

RED
INNOCENCE & INSTINCT ESSENTIAL 10853PROVIDENT-NTEGRITY (&)

THIRD DAY
REVELATION ESSENTIAL 10853/PROVIDENT-INTEGRITY

TENTH AVENUE NORTH

OVER AND UNDERNEATH REUNION 101 26/PROVIDENTINTEGRITY

JEREMY CAMP =
~ SPEAKING LOUDER THAN BEFORE BEC 6780/EMI CMG @
MANDISA
FREEDOM SPARROW 6779/EMI CMG
THIRD DAY
{ TORS: O STGE * OFF STAGE IRHPRMENT HIERTY @)
JOHN WALLER
WHILE M1 WATTING BEACH 10142/PROVIDENT-NTEGRITY

MOHMON TABERNACLE CHO!R'ORCHES TRA AT TEMPLE SQUARE (WRLBERG)

~ COME, THOU FOUNT OF EVERY BLESSING MORMON TABERNACLE CHOR 5014332

BRANDON HEATH
WHAT IF WE MONOMODE/REUNON 10127/PROVIDENTINTEGRITY

ARTIST IMPRINT / PROMOTION LABEL
THE MOTIONS
MATTHEW WEST SPARROW/EMI CMG
16 FREE TO BE ME
~ FRANCESCA BATTISTELL! FERVENT/WORD-CURB
l.|-1_8“ FINALLY HOME
| MERCYME INO
5 13 IN THE HANDS OF GOD
_NEWSBOVS INPOP
l 4, 1 WILL RISE
" CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
2 THERE WILL BE A DAY
JEREMY CAMP BEC/TOOTH & NAIL

7 ' BY YOUR SIDE
" TENTH AVENUE NORTH REUNION/PLG

B qy REVELATION
THIRD DAY ESSENTIAL/PLG
10".'9‘ YOU FOUND ME
. ~ BIG DADDY WEAVE FERVENT/WORD-CURB
W o g5 SAVIOR, PLEASE
I JOSH WILSON SPARROW/EMI CMG
MY DELIVERER

* MANDISA SPARROW/EMI CMG

45 GIVE ME YOUR EVES
~ BRANDDN HEATH MDNOMODE/REUNION/PLG

., . LOSE MY SOUL
- a2 ‘ﬂﬂ TOBYMAC FEAT. KIRK FRANKLIN & MANDISA FOREFRONT/EMI CMG

“' FORGIVEN AND LOVED
JINMY NEEDHAM INPOP
% 5 WAIT AND SEE
- BRANDON HEATH MONOMODE/REUNION/PLG
18 i g TWO HANDS
JARS OF CLAY GRAY MATTERS/ESSENTIAL/PLG

3

4 3

 THE FEAR .. DIvAa MATTHEW WEST . GOD YOU REIGN
1"
~LILY ALLEN CAPITOL """ _BEYONCE MUSIC WORLD/COLUMBIA SOMETHING TO SAY SPARROW 4520/EMI CMG : © LINCOLN BREWSTER INTEGRITY
IN THE NIGHT THE FLY ANBERLIN GOD OF THIS CITY
JIMmY D. PRESENTS CEEVOX J MUSIC - MARK BROWN & STEVE MAC NERVOUS NEW SURRENDER UNIVERSAL REPUBLIC 0T1710*/EMI CMG BLUETREE LUCID
I'M NOT GETTING ENOUGH g OYE PARTY KARI JOBE .~ MORE BEAUTIFUL YOU
ONO MIND TRAIN/TWISTED " _ROD CARRILLO PRESENTS BODEGA CHARLIE ABEL COMCARRILO KARJ JOBE INTEGRITY 4550/PROVIDENT-INTEGRITY " - JONNY DIAZ INO
5 REASONS DAY 'N' NITE RANDY TRAVIS I'LL LOVE YOU SO
SYLVIA TOSUN & LOVERUSH UK LOVERUSH/SEA TO SUN KID CUDI DREAM ON/G.D.0.D /UNIVERSAL MOTOWN THREE WOODEN CROSSES WARNER BROS 887820MORD-CURE ABDVE THE GOLDEN STATE SPARROW/EMI CMG
ECSTASY KICK THE BASS ' MERCYME 45 LORD
DIANNE WESLEY GOSSIP JULIEN-K CIRCUIT FREQ/LEVEL 7/METROPOLIS . ALL THAT IS WITHIN ME NG/COLUMBIA 12573PROVDENT-NTEGRTY @) 2“.‘ [5‘ 1AN ESKELIN, MARK STUART & VICKY BEECHING INTEGRITY
COVER GIRL IF THIS ISN'T LOVE STEVEN CURTIS CHAPMAN 3 o ALL ALONG
~_RUPAUL RUCO JENNIFER HUDSON ARISTA/RMG A THIS MOMENT SPARROW 6393/EMI CMG | REMEDY DRIVE WORD-CURB
BEAUTIFUL CHASE @ 43 42 VARIOUS ARTISTS ] ONE TRUE GOD
 AKON FEAT, COLBY OTIONIS & KARDINAL GFISHALL MOTOWH MAIYSHA EUSONIA 0P 25 PARSE S5 208 VK WAL CORNHALTIEEMRO ‘_J . MARK HARRIS INO
TAKIN' BACK MY LOVE SUPERLOVER 4 g BLUETREE CLOSER TO LOVE
ENRIQUE IGLESIAS FEATURING CIARA INTERSCOPE LABELLE VERVE . GOD OF THIS CITY LUCID 1228063 EX MAT KEARNEY AWARE/COLUMBIA/INPOP

NOT THE ONE
ANDREA CARNELL CURVY

LOVE SEX MAGIC
CIARA FEATURING JUSTIN TIMBERLAKE LAFACE/JLG

PULL ME OUT
BEBO NORMAN BEC/TOOTH & NAIL

VARIOUS ARTISTS
7 INTEGRITY' IWORSHI EXPERIENCE WTEGTY 454PROVORNT-NTEGRTY @)

HOT GOSPEL SONGS: 58 and 45 stations, respectively, are electronically

monitored 24 hours a day, 7 days @ week. See Charts Legend for rutes and exptanations. All charts © 2009, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved

See Charts Legend for HOT DANCE CLUB PLAY and TOP ELECTRONIC ALBUMS rules and explanations. HOT DANCE AIRPLAY: 7 dance stations are electronically monitored 24 hours a day, 7 days a week.
end for TOP CHRISTIAN ALBUMS and TOP GOSPEL ALBUMS rules and explanations. HOT CHRISTIAN AC SONGS,
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

LADY GAGA
THEFAME STREAMLNEXON NERRYTREEANTERSOOPE 011806°64

TITLE
ARTIST IMPRINT / PROMOTION LABEL

16 POKER FACE J
LADY GAGA

'30H!3
WANT PHOTO FINISH 611181
2 21 SOUNDTRACK I'=
: ?— SLUMDOG MILLIONAIRE INTERSCOPE 012502/GA ]
4 7 TONY OKUNGBOWA
} TOTAL DANCE 2008 THRIVEDANCE 90807/THRIVE
¢ 15 DJ SKRIBBLE
;-_ " TOTAL CLUS HITS 2 THRIVEDANGE 90799/THRIVE
7 15 JASON NEVINS
- JASDN NEVINS PRESENTS: ULTRA OANCE 10 ULTRA 1895

a-" - SANTOGOLD

7

'3 4 ROYKSOPP
P JUKNIOR WALL OF SOUND 97748*/ASTRALWERKS
H ~ THE PRODIGY

FEVER RAY

nﬂ_) 5 FEYER RAY RA_B_ID 9408 /MUTE f;

vl ;I 'JUNIOR BOYS l

£ BEGONE DULL CARE OOMINO 215

412 4 DAN DEACON

'y - BROMST CARPARK 48*

E , THIEVERY CORPORATION i
. RADIO RETALIATION ESL 140 . |

" THE JUAN MACLEAN
THE FUTURE WILL COME OFA 2196

PREFUSE 73

- -

:_;‘2 'CRYSTAL CASTLES

=
JZ? - CRYSTAL CASTLES LIES 200962/LAST GANG

RIHANNA

17 5 MWSTRKRFT
& FIST OF GOO DIM MAK 122¢/DOWNTOWN
DJ SKRIBBLE i
by TOTAL CLUB HITS THRIVEDANCE 90784/ THRIVE |_

SANTIGOLD
ITUNES LIVE FROWM SOHO LIZARD KING DIGITAL EXDOWNTOWN

.~ KMFDM |=-i
~ - BLITZ KMFDM 580/METROPOLIS L

21 67 DAFT PUNK

ALIVE 2007 VIRGIN 09841/CAPITOL

20 5

ULTRA.DANCE 09 ULTRA 1636

BOA
| BOA SV USA 01/ARSENAL

it SOUNDS OF THE UNIVERSE MUTEAVIRGIN 96769/CAPITOL® |

Data for week of MAY 2, 2009 | For chart reprints call 646.654.4633

SANTOGOLD LIZARD KING 70034*/DOWNTOWN | —

INVADERS MUST DIE TAKE ME T0 THE HOSFITAL 90146 /C00KNG VLG | l,

EVERYTHING SHE TOUCHED TURNED AMPEXIAN WARP 179* 5

.
GOOD GIftt. GONE BAD: THE REMIXES SRP/DEF JAM 01 ZGIB’M)JMGJ I

w

VARIOUS ARTISTS ..l.

DEPECHE MODE '{L

THE FEAR
_LILY ALLEN CAPITOL
. DAY 'N' NITE
KID CUDI DREAM DN/6.0.0.0./UNIVERSAL MDTOWN
FEEL YOUR LOVE
Kitt 50221 ULTRA
- BOOM BOOM POW
THE BLACK EYED PEAS WILL .| AM/INTERSCOPE
IF YOU KNEW
_CHRIS LAKE FEATURING NASTALA NERVOUS
4o 13 ! HATE THIS PART
2 ':“::?3 THE PUSSYCAT DOLLS INTERSCOPE
45 EVERY WORD
ERCOLA FEATURING DANIELLA NERVOUS
4 7 MY LIFE WOULD SUCK WITHOUT YOU
U0 KELLY CLARKSON 19,RCA/RMG
¢ 25 IMAGINATION
K

Il-‘
~N

1=
~N

JES ULTRA
||.§‘€ BEGGIN'

1 MADCON NEXT PLATEAU/UNIVERSAL REPUBLIC
3 14 SOBER
PINK LAFACE/JLG

HALO
BEYONCE MUSIC WORLD/COLUMBIA
" IF U SEEK AMY
BRITNEY SPEARS JIVE/JLG
] KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA
' LOVE SEX MAGIC

CIARA FEATURING JUSTIN TIMBERLAKE LAFACE/JLG
WHEN LOVE TAKES OVER
DAVID GUETTA ASTRALWERKS/CAPITOL
TOOK THE NIGHT
CHELLEY fIFE UNIT
UNDERLYING FEELING
_SYLVIA TOSUN SEA TO SUN

INFINITY 2008

3
GURU JOSH PROJECT ULTRA

ﬂ | UNDERNEATH
S5 7T 0J ANTOINE SESSION

18 18 ANGEL ON MY SHOULDER
- - KASKAOE FEATURING TAMARA ULTRA

!#l WHITE HORSE

[l ~ SARAH MCLEOD NEXT PLATEAU
14 on ONLY ONE

n E 20 ! CHRIS LAKE NERVOUS

43 CIRCUS
-ﬁt'l!, BRITNEY SPEARS JIVE/JLG

B i"l I

N

3

9]

=
=S

||

www.american

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MARY MARY
THE SOUND WY BLOCK/COLUMBIA 28067/SONY MUSIC @

DONNIE MCCLURKIN
WE ALL ARE ONE (LIVE (N DETROIT) VERITY 36108/ILG

ISRAEL HOUGHTON
THE POWER OF ONE INTEGAITY/COLUMBIA 42584/50NY MUSC

SMOKIE NORFUL
LIVE TREMYLES 12832/EMI GOSPEL

 VARIOUS ARTISTS l@
. WOW GDSPEL 2009 WORD-CURB/EMI CMGVERITY 4167516

L TR VARIOUS ARTISTS

GAINER B o i 13
DONALD LAWRENCE & CO.
THE LAW OF CONFESSION, PART 1 QUIET WATERVERITY 2347416

HEZEK!IAH WALKER & LFC
SOULED OUT VERITY 23487/JLG

~ THIRSTY VERITY 09433/JLG

MARVIN SAPP ‘!

SHEKINAH GLORY MINISTRY
THE BEST OF SHEKINAH GLORY MINISTRY LVCG M@ |

JAMES FORTUNE & FIYA
THE TRANSFORMATION BLACKSMOKE 3045/WORLDWIDE

HEATHER HEADLEY
AUDIENCE OF DNE EMI GOSPEL 26512

" KIM BURRELL ‘_

ND WAYS TIRED SHANACHIE 5774

VARIOUS ARTISTS
WOW GOSPEL ESSENTIALS WORD-CURBNVERITY 27619EM( CMG

VARIOUS ARTISTS

GOTTA HAVE GOSPEL! UMBIA SISTYSONY MUSC @ [

VARIOUS ARTISTS
OH HAPPY DAY: ALL-STAR MUSIC CELEBRATION VICTOR 12626 EXEM GOSPEL

' LECRAE
REBEL REACH 9B070/INFINITY

KIRK FRANKLIN

~THE FIGHT QF MY LIFE FO YU SOUL/GOSPO CENTRIC 16772416

VARIOUS ARTISTS P

| WOW GOSPEL 2008 WORD-CURB/EMI CMGAERITY 19280/)LG

BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC

CRY YOUR LAST TEAR TEHILLAH 7209/LIGHT

KURT CARR & THE KURT CARR SINGERS _
JUST THE BEGINNING KCG 29753/JLG

ANN NESBY

THE LULA LEE PROJECT IT'S TIME CHILD/TYSCOT 984180/TASEIS

DEITRICK HADDON
REVEALEQ TYSCOT/VERITY 23471/JLG _

CRYSTAL AIKIN
CRYSTAL AIKIN BET/VERITY 29754/LG

»n JUANITA BYNUM |
"~ POUR MY LOVE ON YOU FLOW 9338 ',..

TITLE
ARTIST IMPRINT / PROMOTION LABEL

SOULED OUT
WEZEKIAH WALKER & LFE VERITY/ILG

BACK Ii EDEN

DONALD LAWRENCE & CO. OUET WATERVERITY/LG

PEACE AND FAVOR REST ON US
~ KURT CARR & THE KURT CARR SINGERS KCG/JLG

5 62 | TRUST YOU
JAMES FORTUNE & FIYA BLACKSMOKE/WORLDWIDE

'Q.‘ PRAISE HIM IN ADVANCE
7 MARVIN SAPP VERITY/JLG

IT AIN'T OVER (UNTIL GOD SAYS IT'S OVER)
MAURETTE BROWN-CLARK AIR GOSPEL/MALACO

GET UP
135 iy waRy Y BLOCKICOLUMEIA ©
12 GOD IN ME
[ MARY MARY FEAT. KIERRA “KIKI” SHEARD MY BLOCK/COLUMBIA 9
PRAISE HIM NOW
~ KIERRA “KIKI° SHEARD EMI GOSPEL
JUSTIFIED
SMOKIE NORFUL EMi GOSPEL
_;1. JESUS IS LOVE
© HEATHER HEAOLEY FEAT. SMOKIE NORFUL EMI GOSPEL
COVER ME
21:03 WITH FRED HAMMONI, SMOKIE NORFUL & J MOSS PAJAWGOSPO CENTRICALG.
‘ NO BATTLE, NO BLESSING
1 SHAR ADDISON BET/VERITY/JLG

(+5]

10 45

s WAIT ON THE LORD
DONNIE MCCLURKIN FEAT. KAREN CLARK-SHEARD VERITY/JLG

| LIFT MY HANDS

ARKANSAS GOSPEL MASS CHOIR T/EMTRO GOSPEL

3 SAID HE WOULD BE WITH ME
1SAIAH D. THOMAS & ELEMENTS OF PRAISE HABAKKUK

14 2
I

10 JUST WANNA SAY
Lﬂ_ ISRAEL HDUGHTON INTEGRITY
13 GOD IS ABLE

JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR EMTRO GOSPEL
~ LEAD ME JESUS
GREG 0'QUIN & IPRAIZE PENDULUM
CRY YOUR LAST TEAR
BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC TEHILLAHLIGHT
DON'T LET GO

= JAMES INGRAM INTERING/MUSIC ONE
'9 TIME TO GET CLOSE TO JESUS
| ii__ml JOHNSON & THE SPIRITUAL VOICES GOSPEL TRUTH
GOD BELIEVES IN YOU
TED WINN TEDDv ~JAMZ
19 STILL STRONG

THE WILLIAMS BROTHERS BLACKBERRY

| DESIRE MORE
CRYSTAL AIKIN BET/VERITY/JLG

16

Go to www.billboard.biz for complete chart data | 45
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(HANSHIN/SOUNDSCAN JAPAN/

PLANTECH)

KANJANI EIGHT
PUZZLE (CD/DVD LTD. EDITION) TEICHIKU

KANJANI EIGHT
PUZZLE TEICHIKU

SHONAN NO KAZE
SHONAN NO KAZE - JOKER TOY'S FACTORY

DREAMS COME TRUE
DO YOU DREAMS COME TRUE? (LTD EOIION} UNNVERSAL

APRIL 21, 2008

YUMI MATSUTOYA
SOSHITE MOICHIDO YUME MIRUDARO EMI

VARIOUS ARTISTS
DANCEHALL LOVERS SEASON 6- COVERS BEST EMI

VARIOUS ARTISTS
GINTAMA BEST (CO/DVD LTD EDITION} ANIPLEX

TAKURO YOSHIDA
GOZENCYUU NI.. AVEX TRAX

REMIOROMEN
REMIO BEST AVEX TRAX

VARIOUS ARTISTS
1 LOVE YOU WARNER

§ FRANCE

THIS
WEEK

bH W N

8
s
10

EEK

3
(i

53
NEW

ALBUMS

(SNEP/IFOP/TITE-LIVE) APRIL 21, 2009

OLIVIA RUIZ
MISS METEORES POLYDCR

LES ENFOIRES

LES ERFOIRES FONT LEUR CINEMA 2009 LES RESTAURANTS DL COELR
SEAL

SOUL WARNER BROS

CHARLIE WINSTON
HOBO REAL WORLD/ATMOSPHERIQUES LONG TALE

NEW
3
5

ALAIN BASHUNG
BLEU PETROLE BARCLAY

DIANA KRALL
QUIET NIGHTS VERVE

EMMANUEL MOIRE
L'EQUILIBRE WARNER

JASON MRAZ
WE SING. WE OANCE. WE STEAL THINGS. ATLANTIC

INDOCHINE
LA REPUBLIQUE DES METEORS JIVE

NO LINE ON THE HORIZON MERCURY

ALBUMS

{FIMI/NIELSEN) APRIL 20, 2009

ALESSANDRA AMOROSO
STUPIDA EPIC

ZERO RENATO
PRESENTE TATTICA

VALERIO SCANU
SENTIMENTO CAPITDL

GIANNA NANNINI

_ GIANNA DREAM RCA

U2
NO LINE ON THE HORIZON MERCURY
MORGAN

: ITALIAN SONGBOOK VOL.1 COLUMBIA

FABRI FIBRA
CHI VUOLE ESSERE FABRI FIBRA? UNIVERSAL

" LUCA NAPOLITANO
VAl WARNER BROS

NOMADI
ALLO SPECCHIO ATLANTIC

PINO DANIELE
ELECTRIC JAM RCA

4 SWITZERLAND

i
}§S (MEDIA CONTROL) APRIL 21, 2009
4 POKER FACE
LADY GAGA STREAMUNEKONUVE/CHERRYTREEINTERSCOPE
3 RIGHT ROUND
FLO RIDA POE BDY. ATLANTIC
7  AYO TECHNOLOGY
MILOW HOMERUN
§ KEI LUSCHT ZUM GA
51 KAT UNIVERSAL
5 PRIMAVERA IN ANTICIPO
LAURA PAUSINI ATLANTIC
4 STRESS
DES ROIS DES PIONS ET DES FOUS UNIVERSAL
5 DJANTOINE
© 2008 PHONAG
4 LADY GAGA
THE FAME STREAMLINE KONUIVE CHERRYTREEANTERSCOPE
5 SILBERMOND
NICHTS PASSIERT COLUMBIA
5 Blice

0816 UNIVERSAL

L& (THE OFFICIAL
<2 UK CHARTS C0.) APRIL 18, 2009
{ LADY GAGA
THE FAME * TREAMUINE/KONLIVE/CHERRYTREE INTERSCOPE
3 KINGS OF LEON
ONLY BY THE NIGHT HAND ME DOWN/RCA
5 DOVES
KINGDDM DF RUST HEAVENLY
New CHRIS DE BURGH
FOOTSTEPS STARWATCH
g LILY ALLEN
IT'S NOT ME. ITS YOU REGAL/PARLOPHONE
g AKON
FREEDOM KONVICT/UPFRONT/SRC/UNIVERSAL
10 BEYONCE
| AM...SASHA FIERCE MUSIC WORLD/COLUMBIA
4 ANNIE LENNOX
THE ANNIE LENNOX COLLECTION RCA
11 JAMES MORRISON
SONGS FOR YOU, TRUTHS FOR ME PDLYDOR
15 THE PRODIGY

INVADERS MUST DIE TAKE ME T0 THE HOSPITAL

¢ canapa

THIS
WEEX

-

& W N

&

10
L —__— —————-.--——

A0

THiS
o B 0 N = ‘wm“

W N -

8

=
=
SE (NIELSEN BDS/SOUNOSCAN)  MAY 2, 2009
5 SOUNDTRACK
HANNAH MONTANA: THE MOVIE WALT DISNEY/UNYERSAL
4 DIANA KRALL
QUIET NIGHTS VERVE/UNIVERSAL
3 VARIOUS ARTISTS
STAR ACADEMIE 2009 14USICDR
g GINETTE RENO
FAIS-MOI LA TENDRESSE MELON-MIEL/SELECT
1 THE TRAGICALLY HIP
WE ARE THE SAME UNIVERSAL
8 METRIC
FANTASIES METRIC/LAST GANG
; RASCAL FLATTS
UNSTOPPABLE LYAIC STREET/UNIVERSAL
|5 PIERRE LAPOINTE
SENTIMENTS HUMAINS AUDIOGRAM/SELECT
K-08
NEW vesi crown LOvALIST
14 LADY GAGA

‘THE FAME STREAMUNEXONLIVE CHERRYTREE'NTERSCOPE UNVERSAL

s
<% (PROMUSICAE/MEDIA) APRIL 22, 2000
ROSANA
NEW | AS BUENAS ¥ A LAS MALAS DRO
g SOUNDTRACK
~ HANNAH MONTANA - THE MOVIE WALT DISNEV/ENI
T NO LINE ON THE HORIZON MERCURY
4 | CARLOS BAUTE
| OE MI PUND Y LETRA DRO
LA QUINTA ESTACION
SIN FRENOS SONY
4 ANDRES CALAMARO
ANORES D R.D.
10 LEONARD COHEN
LIVE IN LONDON COLUMBIA
19 MACACO
PUERTO PRESENTE EN
g MALU
VIVE PEP'S/SOY
43 KIKO & SHARA

EN EL AIRE PEP'S/SONY

3
ay
3=z (g APRIL 22, 2009
JOS MA OLISIN SA
NEW CHEEK RAHINA
| POKER FACE
LADY GAGA STREAMUINEKCMUVE/CHERRY OPE
3 RIGHT ROUND
FLO RIDA POE BOY/ATLANTIC
C'EST LA VIE
N..EW ANNA PUU SONY
F**K YOU
NEW ||y ALLEN REGAL/PARLOPHONE
y PMmP
VEDEN VARAAN RCA
5 KOOP ARPONEN
NEW TOWN RCA
"'3 SCANDINAVIAN MUSIC GROUP
PALATKAA PAR!ISIN! RCA
new DEPECHE MODE
SOUNDS OF THE UNIVERSE MUTE
5 LADY GAGA

THE FAME STREAMLINE KONLIVE CHERRYTREE/INTERSCOPt

Go to www.billboard.biz for complete chart data

THIS
WEEK

n

10

< GERMANY

(MEDIA CONTROL)
SILBERMOND
NICHTS PASSIERT COLUMBIA

PETER FOX
_ STADTAFFE DOWNBEAT

ROGER CICERO
ARTGERECHT STARWATCH

ANDREA BERG
ZWISCHEN HIMMEL UND ERDE ARIOLA

LADY GAGA
THE FAME STREAMLINE KONLVECHHERRYTREEANTERSCOPE

CHRISTINA STUERMER
IN DIESER STADT UNIVERSAL

APRIL 21, 2009

NO LINE DN THE HORIZON MERCURY

PET SHOP BOYS
YES PARLOPHONE

PINK
FUNHOUSE LAFACE/JLG

MANDO DIAO
GIVE ME FIRE! MUSICA DELA SANTA

™ AUSTRALIA

10

5
ljwa (ARIA) APRIL 19, 200%
2 LILY ALLEN
IT'S NOT ME. 1TS YOU REGAL/PARLCPHONE
3 TAYLOR SWIFT
FEARLESS BIG MACHINE
4 KEITH URBAN
DEFYING GRAVITY CAPITOL
29 SOUNDTRACK
THE BOAT THAT ROCKEQ UNIVERSAL
1 KINGS OF LEON
ONLY BY THE NIGHT HAND ME DOWN/RCA
7 FLO RIDA
ROOTS {ROUTE OF OVERCOMING THE STRUGGLE) POE BOVATLANTIC
6 DUFFY
ROCKFERRY A&M
5 PINK
FUNHOUSE LAFACE/ILG
10 BEYONCE
| AM.._SASHA FIERCE COLUMBIA
20 SOUNDTRACK

TWILIGHT ATLANTIC
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ALBUMS

(BIMSA)

WISIN/YANDEL

MENTE MAESTRA UNIVERSAL

u2

NO LINE ON THE HDRIZON UNIVERSAL
VICENTE FERNANDEZ
PRIMERA FILA SONY

YAHIR
ELEMENTAL WARNER

SOUNDTRACK
SLUMDOG MILLIONAIRE INTERSCOPE

APRIL 22, 2009

" LA QUINTA ESTACION

SIN FRENOS SONY

ALEJANDRO FERNANDEZ
DE NOCHE: CLASICOS A MI MANERA SONY

- JONAS BROTHERS

THE 3-0 CONCERT EXPERIENCE UNIVERSAL

SOUNDTRACK
TWILIGHT ATLANTIC

ZOE
REPTILECTRIC EMI TELEVISA

SINGLES

(ULTRATOP/GFK) APRIL 22, 2009

RIGHT ROUND
FLO RIDA POE BOY/ATLANTIC

ELLE PANIQUE
__OLIVIA RWZ POLYDOR

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR

POKER FACE

LADY GAGA STREAMLINEKONUVE/CHERRY TR PE
DAY 'N' NITE

KID CUDI VS. CROOKERS DATA

OLIVIA RUIZ
MISS METEORES POLYDOR

ENFOIRES
FONT LEUR CINEMA ULM

DEPECHE MODE
SOUNDS OF THE UNIVERSE MUTE

INDOCHINE
LA REPUBLIQUE OES METEQRS JIVE

ALAIN BASHUNG
BLEU PETROLE BARCLAY
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APRIL 22, 2009
POKER FACE
LADY GAGA STREAMUINEKDNUVECHERRYTREE INTERSCOPE
RIGHT ROUND

FLO RIDA POE BOY ATLANTIC

TAKIN' BACK MY LOVE
ENRIQUE IGLESIAS FT CIARA INTERSCDPE

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR

I'M NOT ALONE
CALVIN HARRIS COLUMBIA

HALO
BEYONCE MUSIC WORLD/CDLUMBIA

MEME PAS FATIGUE!
KHALED & MAGIC SYSTEM ARTOP

AYO TECHNOLOGY
MILOW HOMERUN

CA M'ENERVE
HELMUT FRITZ DUST IN

IN FOR THE KILL
LA ROUX POLYDOR

JAI HO! (YOU ARE MY DESTINY)
AR RAHMAN PUSSYCAT OOLLS FT. NICOLE S INTERSCOPE

LIKE A HOBO
CHARUE WANSTON REAL WORLVATMOSPHERIUES/LOMG TALE

WIRE TO WIRE
RAZORLIGHT VERTIGO

DAY 'N' NITE
KiD CUD! VS. CROOKERS FOCL'S GOLD

SHAKE IT

METRO STATION CCLUMBIA
WRONG

DEPECHE MOOE MUTE

JUST DANCE
LADY GAGA “TREAMUINE/KONLIVECCHERRYTREE. NTERSCOPE

" DEAD & GONE
TIFT. JUSTIN TIMBERLAKE GRAND HUSTLE/ATLANTIC

LOVE SEX MAGIC
CIARA FT JUSTIN TIMBERLAKE LAFACE

MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON 19/S/RCA

EURO DIGITAL
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The April 9 bow of “The Boat That
Rocked” in Australian movie
theaters prompts a vauit to No. 4
on the Australia Albums chart for
the soundtrack.
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(NIELSEN SOUNDSCAN
INTERNATIDONAL) MAY 2, 2009

007 1S ALSO GONNA DIE
NEPHEW COPENHAGEN

DET BEDSTE TIL SIDST
LINDA ANDREWS SONY MUSIC

KUN FOR MIG
MEOQINA ATTACK MBO

RIGHT ROUND
FLO RIDA POE BOY/ATLANTIC

TAXA
SANNE SALOMONSEN CPHREC1/MERMAID

POKER FACE
LADY GAGA STREAMURE KONLVECHERRY

RELEASE ME
AGNES KING ISLAND ROCKY STAR

HVOR SOM HELST - NAR SOM HELST
SUKKERCHOK UNIVERSAL

I'M YOURS
JASON MRAZ ATLANTIC

USE SOMEBODY
KINGS DF LEON HANO ME DDWN/RCA

ok & (ZW\.ZEK PRODUCENTOW
E2 3% AUDIO ViDED) APRIL 17, 2009
1 DIANA KRALL
QUIET NIGHTS VERVE
2 1 ANDRZEJ PIASECZNY
__SPIS RZEGZY ULUBIONYCH SONY
3 3 NO LINE ON THE HORIZON MERCURY
i RYSZARD RYNKOWSKI
a ZACHWYT POMATON
5 11 GRZEGORZ TURNAU
DO ZOBACENIA POMATON
;. § VARIOUS ARTISTS
A §_ RMF FM NAJLEPSZA MUZYKA NA WAGSNE 2009 MY MUSIC
7 10 LEONARD COHEN
LIVE IN LONDON COLUMBIA
7 | SOUNDTRACK
- HANNAH MONTANA - THE MOVIE DISNEY
@ 4 SOUNDTRACK
KOCHAJ | TANCZ POMATON
‘g VARIOUS ARTISTS
B 9 ey poBRZE. PIDSENKI NIEOOKONCZONE
I —
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MAY 2, 2008

POKER FACE
_ LADY GAGA STREAMLINE KONLVE CHERRY PE

I'M NOT ALONE
CALVIN HARRIS FLY £YE'COLUMBIA

IN FOR THE KILL
LA ROUX POLYOOR

JAI HO! (YOU ARE MY DESTINY)
A RRAHMAN & THE PUSSYCAT DOLLS INTERSCOPE

WE MADE YOU
EMINEM WEB SHADY;AFTERMATH,INTERSCOPE

RIGHT ROUND
FLO RIDA POE BOY/ATLANTIC

HALO
BEYONCE MUSIC WORLD/COLUMBIA

LOVE SEX MAGIC
CIARA FT. JUSTIN TIMBERLAKE LAFACE/JLG

SHAKE IT
METRO STATION COLUMBIA

TAKIN' BACK MY LOVE
ENRIQUE IGLESIAS FT. CIARA INTERSCOPE

DON'T UPSET THE RHYTHM (GO BABY GO)
NOISETTES MERCURY

AYO TECHNOLOGY
MiILOW HOMERUN/MUNICH

NOT FAIR
LILY ALLEN REGAL. PARLOPHONE

JUST DANCE
LADY GAGA STREAMA INE KUNLIVE CHERRYTREE INTERSCOPE

DEAD AND GONE
T4 FT. JUSTIN TIMBERLAKE GRAND HUSTLE/ATLANTIC
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5 LADY GAGA
THE FAME STREAMUNE KONLIVE CHERRYTREEINTERSCOPE
1 NO LINE ON THE HORIZON MERCURY
4 KINGS OF LEON
__ONLY BY THE NIGHT HAND ME DOWN/RCA
3 DIANA KRALL
QUIET NIGHTS VERVE
7 SILBERMOND
NICHTS PASSIERT COLUMBIA
g LEONARD COHEN
LIVE IN LONDON COLUMBIA
45 BEYONCE
| AM...SASHA FIERCE MUSIC WORLD/COLUMBIA
g AMY MACDONALD
THIS IS THE LIFE MELODRAMATIC/VERTIGO
14 PETER FOX
STAOTAFFE DOWNBEAT
g ROGER CICERO
ARTGERECHT STARWATCH
g1 CHRIS DE BURGH
FOOTSTEPS STARWATCH
12 PINK
FUNHOUSE LAFACE/JLG -
4y DOVES

5

OF RUST HEAVENLY

© ANDREA BERG
| ZWISCHEN HIMMEL UNO EROE ARIOLA

15 NEW OLIVIA RUIZ

EUROPEAN

MISS METEORES POLYDOR

Music Control

ol HE
£z Sz APRIL 22, 2009
1 3 RIGHT ROUND
FLO RIDA POE BOY/ATLANTIC
2 o BROKEN STRINGS
JAMES MORRISON FI. NELLY FURTADO POLYDOR
1 POKER FACE
LADY GAGA STREAMUNE KONLIVE/CHERRYTREE INTERSCOPE
'| 5 HALO
' BEYONCE MUSIC WORLD/COLUMBIA
SOBER
5 4 PINK LAFACE/JLG
= 7 LOVE SEX MAGIC
. CIARA FT. JUSTIN TIMBERLAKE L AFACE
7 12 BEAUTIFUL
AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTDWN
i- g HOT N COLD
| KATY PERRY CAPITOL
@ g MY LIFE WOULD SUCK WITHOUT YDU
KELLY CLARKSON S/13 RCA
1-.-' 96 JA! HO! (YOU ARE MY DESTINY)
-l AR RAHMANPUSSYCAT DOLLS FT. MCOLE S INTERSCOPE
11 11 THE BOY DOES NOTHING
ALESHA OIXON ASYLUM
3 LIBERTA
_1I X 13 pepis UnvERSAL
ICI LES ENFOIRES
13 10 LES ENFOIRES ULM
;l 4 g Lucky
_ 7 JASON MRAZ FT. COLBIE CAILLAT ATLANTIC
15 15 MAGNIFICENT
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Chart Codes: CS (Hot Country Songs), 100 (The Billboard Hot 100), LT (Hot Latin Songs), POP (Pop 100)

and RBH (Hot R&B/Hip-Hop Songs) TITLE (Publisher - Licensing Org ) Sheet Music Dist  Chart, Position

1,234 W8 Muswc Cmg ASCAP/SU Happy Publishing,
ASC AP WBM. H
18 DAYS (Primary Wave dem AbeI ASCAP/Craﬂ You
PUIIIISOWI% ASCAP/Skiddco us»c BMI/Meaux ercy
MG Publishing, BMI) H
1%}; NIgI;IIE LAST NAME (Bizzy Boy FIJbIIShlng BMI)

ALIFESS IN THE STARS (Fleur De Lisa, BMYMoonscar
Music, BMI/Raylene Music, ASCAP/Littie Blue Typewnter
Music. BMi) CS 50

AIN’T | él Austin Designee, ASCAP/Grand Hustle Publish-

ASCAP/WB Music Corp . ASCAP/Crown CIub Pub
Ius g, BMIAWarnerTamerlane Pubiishun
BMi/Taylor MéHan Publishing, ASCAP: reme
Cremons AS AP/Deg; FIH%dS Publishing, ASCAP),

ALL THE ABOVE {Fve 2 Fifteen PUDhShmg BMINQC
Music Pubiishing LLC, ASCAP/F 0B Music Publishing,
ASCAP/Trenchwerk BMV/Grand Hustle Beatz, BMI/Nap-
og’un usic, BMVUmversaIMuswc ZTunes LLC,

CAP: HL/WBM H100 42. POP 49, RBH 65

ALMAS GEMELAS (Ediregia. BMI) LT 10

ALRIGHT éCada a Publishing, ASCAP/New Sed Gaer
M Mi A Music Inc, ASCAP), HL, CS 42

ALWAYS STRAPPED (Mone)f lack. BM|/Young Money
Pubhshm%(lnc BMI/Warner- amenane Pubhshlng Corp,

M/Dark Eys RJD'IShIﬂI M&
Id D erados

ALWAYST
ASCAPNZD, ASCAP/Pure BIue BMI) S 14,H100 90
AMAZINGéPIeaseGlmmeM Piplishing Inc . BMVEM!
Biackwood Music, inc , BMJabriel 2 Myne, ASCAP/Get
Ya Frog On Pubihshing, BMI/Above The Lme FPublishing.
BM1/Young Jee, Musw Inc . BMI), HL, RBH 80
AMERICA SUITEHEARTS Son /ATV Songs LC,
huca%u X Soficore, BV
(Tt £ Patron F’ubhshln ASCAP 172
AQUIESTOY YO (Fosi Music Publisting,
ASCAP/Son /ATV Tunes LLC. ASCAP/Nana Matuca
Music, SESAC) LT 7
ASIFUE UnnversaI Music - NGB Songs. ASCAP} LT 32

BACK T0 TENNESSEE Sun erommo Puhhshmg inc,
BMI/Big Loud Bucks, BMI/Wn er Kingdom Music,
ASCAP/Kabalt Music Publishing America, Inc , ASCAP)

BAREFOOT AND CRAZY (WB Music Corp.
ASCAP/Melissa’s Moner usic, ASCAP, GeI A Load Of
This Music ASCAP/EMI Blackwood Music

VRhenneck Mu5|c BMi/String Strelcher Musm BMY),

HL/WBM
BEAUTIFUL EId” Producuons Inc, ASCAP/Sony/ATV
Tunes LLC, I«sy IIT)B Wosic Gocete ASCAPM
Pubhshl C?]/(Iolby 0 Pu listung. ASCAP/One Man Musw
AP/ rysalis Songs, BMI% HL. H100 29, POP 24,

BEEP (g nina Jean's Baby Boy Music, ASCAP/T) I({hl Werk.
BMV rann Man Publishing, BMI/Rozboy Publishing,

BEGGIN EMI Long»lude Music, BMI/Seascns Four
I§A5usu6 BMVEMI lackwood Music. Inc, BMI). HL, H100

BELIEVERS (Songs 0f Combustion Music, ASCAP/Music
Of Windswept, ASCAP/Steel Wheels Music.
BiMiAirbtone Music, BMI/Big Loud Bucks,
gMI/Sony/ATV Tree Pnhhsnmg BMI/Thus Town Music.

M TJ HL' CS 53
BEST OAYS OF YOUR LIFE (Picile Butt, ASCAP/Tier
Three Music, ASCAP/Son /A Tree Punhshm

BM/Tavior Swilt Music. BMI 4, Hi00 48
BEST | EVEI RHAO Not List d RBH 78
THE BEST PART OF THE DAY (Nof Listed) RBH 100

BIR BTH[)AY SEX {Copynght CommI) H100 67 POP 78

BIZZY BODY %Pdul Wall Publishing, ASCAP/2 Km(T; s
Publishing, Al CAP/WB Music Corp . ASCAP/Tnll Pro-
duchons ASCAP), WBM, RBH 52

LAME T (Sly As A Fox, BMI/Bu BMV/Gitted Source.
ASCAP/EMI il Musicinc . ASCAP/ts N8 Publishing,
ASCAP/James T Brown. BMi/Brandon R
Melanchon. ASCAP/John Conte, Jr ASCAP/NappyPup
Music. BMIUnversal Musm- gé BMI/CMmeIeon
Pubhshmnb BM);, HL/WBM 007 0P 1

M POW (sl 1 aim Music. BMVNawashd NeI—
works. BMV.Jeepney Music, BMIHeadphone Junkie
Publishing, ASCAP/Cherry River Music Co , BMI/EMI
April Music Ing . ASCAP). CLMHL. H100 1, POP 2, RBH

g
BOOTS ON (Songs Of Windswept Pacific, BMIHow Bout
halt Sékggwe Music, BMiKinney Empire Music, BMIACG,

BM| 5
BOYF)RIEND #2 (Rico Love Is Stll A Rapper,

SESAC/F oraX Musm Inc., SESAC/Grandma's Boy Pub-
lishing, SESAC/E Hood 66 Music, SESAC/aumar Music
Company. BMI&HIUO 59, RBH &

BOY LIKI ME( MI Blackwood Music, I , BMIAIFLO
Music BMI) HL, CS
Izié)THERS (Magwc Mustang, BMI/Oven Music, BMI) CS

BUTTERFLY FLY AWAY (Wall Disney Music Company.
ASCAP) H100 56

CANOLE SICK AND TIRED] (Chns WaIlace BMV/Sean
PalweII CAP) H100 69,
LAST A DAY éAlId Rose Musw BM&
CI&I'RCELESS WHISP R &\:Vamer ChagBeII MVChappeII

CAUSA YEFE(?TO Not Listed! )T 26

CHASING PA P ENTS %vaersal Music Publishing,
inc ASCAI 95

CHOCOLATE HIGH Gold7lron Publistung, ASCAP/WB
tusic Corp . ASCAPALVANMUL SIO Inc , ASCAP/D Luis
Caslro Pubishing, ASCAR), WBM, RBH 24

CHOCOLATE LE S(Indla Music, BMI/Sangs Of Uni-
versal PolyGram International, Bt bancz
Music, ASCAP/Universal Music H.ublrsh In
ASCAP/Dango Puhirshm% ASCAP), HLABM, FBH 45

CIRCUS (Kasz Money Pub |shm%UASCAP/SIudvo Beas!
Music, BMI/Wamer-Tamerlane blcshmgPUC
BMI/MaIza Ball I&ussvg Bg/II/Kasz Maney Publishing Inc.,

POP 23

THE eLIMB {Vistaville Music, ASCAP/Hopeless Rose
Music, ASCAP/Musuc 0of Stagg Three, BMi/Mabe It Big
Music BMI) CS 38 H

COME BACK T0O ME Zac ManX
ASCAP/Sony/ATV Tunes 1C SCAP/SleIIdr Songs Ltd .
BMIZEMI Blackwood Music, Inc_BMI), HL. POP 81

COME ON GET H\GHER (Siage Three Songs ASCAP/LII-
fle Victories, ASCAP/EMI Apnl Music Inc , ASCAP/Rogue
eader Music, ASCAPE .POP 33

CONTIGO (Nof Listed)

COOL T Whyte's Musuc BMI/Songs Of Universal,

lusty Attic, BMI/EMI Blackwood Music. inc .

E I/Ramon MOI( ry ASCAP), HLAVBM, RBH 23

EL CORRIDO EPO Nol Listed) LT 27

COUNTRY STAR (Copymg t Controlled, BMI/Stade Three
Son, s ASCAP/Brett James Cornelius Music, ASCAP)

C!

CRACK A BOTTLE (Shroom Shady Music. BM/Songs Of
Universal, Inc BMI/50 Ceni Music Publisting,
ASCAP/Universal Music Publishing, Inc , ASCAPAWB
Mus<c Corg ASCAP/ANtNothing Going On Bul

CAPMarner-Tamerlane FUDMshl Corp
BMVAhen Status Mu5|c BMI/Psaim 144
BMI/Bat Fulure, BMVE D an%\er ASCAP/Songs OI So Fab
Music. BMYAmplitude Publishing France
SACEM/Sony/A Music. SACER), HLAWBM, H100 49,

POP 4§
CRAZIER (Sor%/ATV Tree Pubhsmn% BMI/Ten Ten Tunes.
ASCAP/Orrall Frxation Music, ASCAP), HL. H100 17,

CUANDO TUS 0J0S ME MIRAN (Warner Chag elf
IéAIISIC Spain S A., SGAE/WB Musm Corp , ASCAP) LT

DANCIN ON ME (Praise Ambassador FllbIIShln%
SESAC/SCHIIa Hill. ASCAP/Sally Ruth Ester Publishing.

BMI hRB
DAY 'N' NITE (Elsie's Baby Bay Publishing. ASCAP/Owo

Qlorun Publishing Comy Fpaw ASCAP/Universal Music
Eéﬂl%?ng Inc . ASCAP}, HL'WBM. H100 6, POP 10,
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DEAD AND GONE (Crown Clup Pubushmg BMVWamer
Tamerlane Publishing Corp , BM)/Tennman T
ASCAP/Universal Music - Z Tunes LLC ASCAP/CIeo
trd's Sons Music ASCAP/EMI April Music Inc - ASCAP),
HL/WBM, H100 8, POP

LIWBN, }
DEAD FLOWERS | Snny/AT\é n%% Publishing BMIPnk

AS CON EL (EMI Blackwood Music. Inc .
BMVEOIIOIE San Angel SA de CV. ASCAP) LT 17
DISTURBIA (B-Uneek Songs. ASCAP/Songs Of Univer-
i/Culture Beyond Ur Experience Publishint
BMUMS Lynn Publishing. ASCAP/Uriversal Music Pul
Ilshmg in¢ . ASCAP/A-List Vocalz, BMI), HLWBM. POP

B-Day Publishing, ASACP/EMI April Music Inc
ASC) P/vae dS Music Puhhshm

. RBH
Seven Peaks Musm ASCAP/Dem Lova-
ASCAP/Jonas BroIhers Pubolbsrgmg LLC,

Careers BMI/ShnIake Mam BMI/Maw | Man,
BMI/Sangs Of Wmdswe’&l Pacifi |c BMI/\/lbe Roor,
BMVBPJ BMI

0019, o
DO THE RICKY BOBBY Many Kids Publishing, ASCAP)
DOWNLOAD (Not Listed) RBH 59

EPIPHANY (Universal Music - Z Songs, BMI/Pen In The
ASCAP/Chuck Harmony's House
Strauss%ﬂu Rlnc ASCAP/EMI Apnii

SPERO (Arpa Music, BMI) LT 11

EVERYBODY KNOWS (Cherry River Music Co .

nd Publishing. BMUn Thee Face Music
ASCAP/Bug Music, ASCAP/Melkeon Music,
ASCAP/Chirysalis Music Publishing, ASCAP), CLM, RBH

0
EVERY GIRL (Not Listed) RBH 49

THE FEAR (Universal Music Publishing, In
ASCAP/Kursnm MUsIC, ASCA /EMI A:JJHI Musrc Inc,
HL/WBM, H100 86, POP &

ASCAS
FIGHT L‘KE A GIRL (Gelting Grown Music, BMIKupKdke
Music, BMVOsmunson Publishing, BMUGreen Hills
Music, ASCAP/Green Hills Music Group, LI C, BM/Big
mud Bécsks BMIRegan Music Publishing. ASCAP)

T TO YOURS {/magem Music Limited
FlAlE(’);(\) EIlI TU PIEL (Universal Musica, ASCAP/ASL.
FUS SU AMOR (956 Music. BMI/Aguila Raid, SESAC) LT

FUI So /ATV Discos. ASCAP) LT 31
ISTIC LOVE (ELROY) {Not Listed) RBH 79

41"
GIVE IT TO ME RIGHT God“s ¢

GIVES YOLI HELL SmeIIS Like Ph

GOO IN ME (EMI April usm Inc, ASCAP/Wel Ink Red
Musm ASCAP/Thal's Plum Song ASCAP/IIS Tea Tyme.

H 56
OO MljST REALLY LOVE ME (Hope-N-Cal, BMI/Se;
Tractor Music BMCal IV Entertainment, BMI/Songs O
Universal, In¢ - BMI/Songs From The Engine Room,

M), BM CS 3
GOODBYE (Amomo Dixon's Muzik, ASCAP/EM| A
SCAP/Iwmg Music, inc, BMIED
East Son(;s BM/Damien Duke
AP/Jaylen Adonis Music Publish-
g, SESAC/Chrighian Combs Pubhshlng SESAC/Foray
Mu5|c4lnc SESAC/Unichappell Music. Inc , BM1) HL

HALLE BERRY (SHE' S FINE

TOEIWSVEI Musw BMI/BuIIdm 2 Music,
BMI/Cookies And Mitk LLC, A CAP/ lo Ground Music

, ASACP/EN April Music nc
SCAP/Koball Music Publishing
America. Inc., ASCAP/Here's Lokt AL You Kicd Music.
BMI/BeIugH Helghts MUSICSBMI/Sony/ATV Songs LLC,

HANDS ON ME (Son ATV Songs LLC, BMI/OaMyslro
nte Music, ASCAP/Flowers An
Cream. ASCAPHitco South, ASCAP/Bug Music,
ASCAP/Penn Slale, BM|/Urban Legendz. BMITight

HL, RBH 69
HEARTLESS (Please Gimime My Publishing Inc .
BMYEMI Blackwood Music, inc, BMiAnvisible Musm
BMI/Chrysatis Songs, BMINo 1 D,
Bdb BOBHJOHSOIII% ASCAP/JaI)neI iz Myne ASCAP)

HERE COMES GOODBYE

WBM. CS 2

HERE | STANO (UR I\/ Mu5|c ASCAP/EMI ApnI Music
inc, ASCAP/Universal Music Publishng /I.
Viddl Music, ASCAP/Mardea Music, A
ductions, ASCAP/A And L Music, ASCAP/Dirty Dre
Music, ASCAP/RHMG Songs, ASCAP/My Soulmale
Songs, ASCAP/Rell Music, ASCAP), H

HIGH COST OF LIVING (M Blackwood Music, Inc..

BMI/DIversson Music BMI), HL, C5 39
no WN THRO owN Wan Disney Music Compa-

ASCAP/DownIown Mu(sm Publishing,
Iarsm Music. ASCAP/Safe'n Sound

ng. ASCAP/Maranne 8, SﬂWKobaItMusnc Publishing
Amenca, Inc , ASCAP). WBM H100 43, POP 35
HOW BOUT YOU DONIT (EM) Blackwood Music, Inc
Stokes Niglson Puhhshmg BMMddle
Loud Bucks, BM VUmversaI Musm 7

Musi
ASCAP/2820 Mu5|c LLC, BMUThat's How | Roll Music.
ongs Of Windswept Pacmc

Musig Pubhshmg Ameﬂca Inc ASCAP/ShugaI Dig-
mond Publishing, BMI) RBH

ICE CREAM PAINT JOB ({Dorrough Music Publishing
Cg('_r‘]%%ny ASCAP/Minder Music Publishing, ASCAP)

100 NOT HOOK UP (Wnen Im Rmh You’ll Be My Bitch.

H 36
1 DONT CARE (Harmageddon Publishing.
versal Mus;c Publ»shmg Canada, S CA Slud eFactury
Musuc SOCANEMI Blackwood Music. Inc , Bl
STIM/Koball Music Publishing America, Inc
MJI Blackwood {Canada) Music LTD . S

inia Beach. ASCAP/WB Musm
West Songs, ASCAP/AImo Music Corp  ASCAP/! nlen-

num Kid Musuc Publishing, ASCAP). HL/WBM, RBH 48

IF THIS ISNT LOVE (B-Uneek Songs, ASCAP/Universal
Music Pubhshmq Inc , ASCAP/GiveMeAliMy Publishing
ASCAP/EMI A Muswmc ASCAP/TnT Explasive Pub-
lishing, ASCAP) H 10

IF TODAY WAS YOUR LAST DAY (Warner-Tamerlane
Publishing Corg , BMI/Arm Your Dillo, SOCAN/Zero-G.
SOCAN/Black Diesel, SOCANBlack Adder Music.
SOCAN: WBM. H100 83, POP 57

IFULEAVE (Tetragrammaton Music, ASCAP/Universal
Music Publishing, inc . ASCAP/Nwvrac Tyke Music,
ASCAP/Melodic Prano Productions, ASCAP/HC 1030
Rnt;%ma ASCAP/Sou c3héId ASCAP/Mary J. Biige.

)

IF USEEK AMY (Mafarone AB, STIM/Kohall Music Pub-
fishing America Inc , ASCAPZ0N Suk Music. BMVEMT
Blackwood MUsIC, Inc BMI/Wamer (‘hapgell Music
Scandmavwa STIM), HLWBM

| HATE THIS PART (Sony/ATV" Tunes LLC. ASCAP/C P

nght CommI/CuIIther Pubhshm’a BMI'Wamer Tamerlane
RmhshmaCom BM POP 34
U WANT ME {CALLE OCHO) iDon Williams

Music Groula BMI/Balloonhead Music Pub Isnlngg

ASCAP/Do Yourself Music Group S 11, SIAE/Pibulls

S%c PubhshmF BMUMarmbero Music Publishing.
ASCAPUniversal Music - MGB Songs. ASCAP),
HL/WBM. H100 23, LT 28, POP 26

I'LL JUST HOLD ON (W8 Music Cor ASCAP/Mehssa’S
MorweéMusm ASCAP/Get A Load 0 This Music,
ASCAP/Encore Entertainment LLC BMIMr Noise
Music. BMVHIIIOIl iy Poetry BMI/Rio Nuevo Entertain-
ment BMI) WEM, CS 29

| LOVE OLLEGE (Serious Scnpluns ASCAP/Kobalt
Music Publishing America. Inc , ASCAP/Robo Juno
Music, ASCAP/Pale Frré Publishung, ASCAP/Universal
Musuc Pubushmsg Inc , ASCAP/Segundo Suenos,

g on?s Of Universal, Inc , BMI/First Prionly
Mu5|c MI/TD% in' Music, ASCAP/Universal Musm
MGB SonE CAP/ICG Alliance Music ASCAP

Buner Milk Music. inc . ASCAP/Pub usmng of lﬂﬂa

Moore, ASCAP., HLAWBM, H100 24, POP 31

I IgZIN MIAMI TRICK (Nu 80's Publisfing ASCAP) POP

IMMA PUT IT ON HER (The Crawford Legazcy M
Publishing, ASCAP/Jamce Combs Pubjishing, BMI/EMI
Aﬁ’r‘llMusrc inc . ASCAP/Granny Man Publishing
EMMalik-Mekh Music BMWarer-Tamerlane Pub-
lishing Corp., BMI/Basement Funk South, BMINovak
South’ SESAG/Delisa Curry Publishing, SESAC/Quanell
Publishing SESAC/Ohmycamn PubIlsmnngESAC/But-
taworid Publishing, SES C/2 Dada Music Publishing
ASCAP:. HL/WBM, H100 7

YM ON A BOAT /%SIIUQldI Enter ammem ASCAP/Shebar
Music. ASCAP/Baner Tek Musm SCAP/Universal
Music - ZSoﬁs BM)). HLAWBM, H100 73

IMPARABLE st Sad Songs ASCAP/WB Music

o Th i 1
EISHé INR PuhIlshmg ASCAP/LIl Jizzel Music
PubII<I1| P 89
M YOURS hoo Lyed ASCAP HIOO 27.POP 32
I NEED A GIRL (Naked Under My Clolhes
SCAP/Chrysahs Music Publishing ASCAP/SO ATV
Tunes LLC, ASCAP/SIeIIar Songs [id . BMVEMI April
Music inc., ASCAP, )TV
INMORTAL (Sony/ATV Discos, ASCAP{ 1740
TRUNTO YOU (Warner-Tamerlane Publ IShIIIq Corp
BMYDWHa gwood BMIRADIOBULLETSPublishing,
BMU/Shaw Enuiff Songs. SESAC/Mulli-Songs, Inc
SESAC/Sony/ATV Tree Pubhsnm% BMi/Tomdouglasmu-
sic, BV, HUWBM. CS
ITH, APPENS Jennifer Netles RJbIIShlng ASCAP/EMI
Iackwood usic. inc., BMVDirkpit Music, BMMusic
Stage Three, BVI/Bobbys Song And Salvage, BMI).
€56, H100 44

| TOLD YC(SU S£ Sogneumes You Win Music. ASCAP)

WEBM 0
1 TRUST YOU (F1YA Publishing. ASCAP/Kerry Douglas
PubhsmrEHA CAP1 RBH 60
IT'S OK {ArtHouse Entertainment LLC
ASCAP/Redlty Music, GmbH/Crosstade Songs.
STIM’deer Chaélge” Music Scandinavia, IM)
WBM H

10099
ITS AMERICA (Slank{ADank BMI/BU% BMI/Songs
Windswept Pacihic B I/Sra%eThree crp_?s AS AP/Bren
James Cornelius Music, ASCAP) CS
IT'S YOURS (Pretty Girts And Big Love Sougs BMI RBH

50

T WON'T BE LIKE THIS FOR LONG #Cada]a Publishing,
ASCAP/New Sed Gayle Music. ASCAP/EM Apnl Music
Ing , ASCAP/Sangs Of Compustion Music
ASCAPMusic Of Windswept, ASCAP), HL, CS 8. H100

51
| WILL (ToxalIy Wi hteous Musm BMI/Big Loud Bucks,
BMVA Siing And é SCAR/FSMGI. IMRO/State
One Songs America, A CAP) WBM. CS 20

JAIHO! SYOU ARE MY DESTINY) (K M Music Lid)
H100 5/, POP 5

JESUS IS LOVE (Jobete Music. Inc , ASCAP/EMI
ASCAP: RBH 87

JusT DANCE ‘Cerlmed Blueberry, BMUSony/ATY Songs
LLC. BM/Byeall Producnons Inc ASCAP /Sony/ATV
TunesL C. ASCAP). HL, H

JUST LIKE ME (March Sih Publlshmg ASCAP/Son
Peer Ltd , ASCAP/2082 Music Publishing, ASCAP,
Music Corp , ASCAP/Crown Club Publishin BMI/Wam-
erTameriane Publishing Corp . BMI), WBM. RBH 26

EL%%\TEH 1(Twuns House Of Music. ASCAP/Peermusic.

ASCAI
KEEP THE CHANGE (Ra Iene Music. ASCAP/BRJ
Admwmslrahon ASCAP, mversal Music - Careers.
BMUHigh Powered Marhme Music, BMI). HLWBM CS

KISS A GIRL (Universal Tunes, SESAC/S: Cu/r’ys Ot Univer-
sal, Inc, BMI/Eden Valley Music, SESA Rose
Mu5|c EMI/ThIrdTIer Music LLC, BNH), HL/WBM, CS 9,

KISS ME THRLI THE PHONE (.imipub, BMiAWarner
Tamerlane Pubhshmq Corp , BMVEMI Blackwood Music
Inc BMIDavd Siegel. BMUCroomstacular Music.
BMI/Soutja Boy Telfemn Music, BMI/Takin' Care Of Busi-
ngss, BM‘/EIemem9H4p Hop. BMI), H/WBM, H100 5,

POP7,

KNOCK YOU OOWN (Danjahandz Muzik, SESAC/W B M
Mustc, SESAC/Kenokes gMusuc ASCAP/Universal Music
Pubhshrng Inc . ASCAP/YRP Music Pubhishing,
BMI/WarneermerIane Pubhishing Corp BMI/Super

in Pubhshing BMIYasling Music Publishing Inc
AS)CAP/Davnd Enrhich. Equ}’C ASCAP/Please
Gimme My Publishing Inc , B
Inc . BMI)“HL'WBM H100 39 POP 55 RBH 21

KNOW YOUR ENEMY (B Nusic Corp . ASCAP/Green
Daze, ASCAP), WBM, H100 40, POP 2

KRISTY, ARE YOU DOING OK? (Underachiever Music.
BNI) POP 61

LAl RECIA INU[ Listed LT 37

LAST CHANCE (W8 Music Corp., ASCAP/Songs In The
Key OIB FIal inc. SESAC/Noontime South, SESAC/EMI
Corbine Music. SESAC/F ora“Ausm Inc,
SESAC/Jaylen Adonis Music Publishing, SESAC/Chinst-
m/()wombs PIBIqushmg SESAC/Aztac Tracks, ASCAP),

LETIT ROtK (Lion Arre Publishing, BMIWarner-Tamer-
lane Publistung Corp , BMVYaung MoneW’ubhshm
Inc.., BMI/Money Mack Music, ASCAP), WBM. H100 41,

POP 3
LET ME BE MYSELF (Escalawpa Songs, BMI/Songs Of
UmversaI Inc, BMI II Mad 8

ET CRAZY (it Disney Musm Com&a p
ASCAP/WonderIand Music Company, BMI) H100 80
LIONS, TIGERS & BEARS (Napp Pudd%( SCAP/Uni-
versal Music -2 Tunes LLC . ASCAP/Safaam Rem
MusugsASCAP/EMI Apni Music Inc | ASCAP). HLWBM

RBH

ALITTLE TOO NOT OVER YOUéArcmeSongs
ASCAP/Mike K Music, ASCAP/Sixteenth Streel Songs,
ASCAP/Seven Peaks Mugic, AS CAP/M Gerrard Music.
ASCAP/Z Style Music. ASCA Pu

LIVE YOUR LIFE (Crown Club bhshmg BMIWamer-
Tamertane HJt)IlshmrA;ACor BMINOC Music Pubhshmg
LLC, ASCA usic Publishing, ASCAP/Adorable
Music Inc, ASCAP/VOga Flames Music, BMiAJanice

For chart reprints call 646.654.4633

Cormbs Publishing. BMEMI Music Publishin Ltd
PRS/EMI Blackwood Music, Inc BMI) HL

41

LIVIN' IN PARADISE (Crosstown Uptown Music
ASCAP/Kobalt Music Publishing America Inc
ASCAP/Murrah Musm Corporanon BMi/Murrah Music

Grou& BMI/B% S 54
LEGO £ ! gKlyavw Music ASCAP/Sengs Of Peer
LLORO POR TI Enn% i€ lglesias Music ASCAP/EMI April
M8u5|c inc , ASCAP/December Busno ASCAP) HL, L

1

Lo INTENTAMOS Not Listed) LT 47

LOST YOU ANYWAY (Frankiin Road, BMI/Music OF
Slage Three BMi/Bobby's Song And Salvage BMI) CS

LDVEGAME Stefani Gerrmanota p/k/a Lags (GdGa.
Mi/Sony/ATV Songs LLC, BMIHouse Of GaGa Publish-
mg BMI GI&JoP Musw Inc, BMI/RedOne Productions

LOV éBab Ike Music Publshin ASCAP/Beawse
Music. BM ism Music Ing Al AP& RBH 86
LOVE ROLLERCO TER (Shawn Mims MVSony/ATV
Songs LLC. BMi/Two Works, ASCAP/Sony/ATV Tunes

[LC. ASCAPAva F’anama ASCAP/Hits From Jewmaican
Publishing, ASCAP? RBH 94

LOV E SEX MAGIC (Rincon Ave Music Publishing

ASCAP/EM FPmIMusm Inc . ASCAP/Cieopatra's Sons

Music, ASCAP/Fauntlercy Music ASCAP/ nderdogs
West Songs. ASCAP/AImO Music Corp - ASCAP/Tenn
man Tunes ASCAP/Universal Music - ZTunes LLC.
ASCAP), HL/WBM +100 25 POP 19 RBH 98

LOVE STORY (Tay!ov Swm MUSIC BMVSnny/ATV Tree
Publishin BMIA 6.POP2

LOVE STRUCK (Redi Mu5|c GmbH/ArIHause Entertain-
ment LLC ASCAP/Warner Chay SpeIIMusm Scandinavia
ETIM/Darm Zanyar Pubhishing Designee, STIM), WBM.

LOVE YOUR LOVE THE MOST (Sony/ATV Tree Fublish-
BMVSOEy/ATV Aculf Rose Music BMI), HL, CS 33
LU KY (Goo Eyed. ASCAP/Cocomarie Music
BMIWrunch ime Musig, BMI) H100 60. POP 62
LUZ OF LUNA (Rubet, ASCAP/Unwersal Musica Inc
ASC, AP/EMIASrIIMusm inc ASCAP/CAP Musica
Songs ASCAP/Marport, ASCAP) LT 50

MAD (Umversal Musnc z S%g% BMI/Pen In The Ground
Puohshlng ASCAP/Sony/ATV Tunes LLC,

gmMuschnc ASCAP/EMI Music Puhhshm LId
S/SIEIldI Sun Songs. ASCAP). HL H100 28, POP 27

MAGNIFICEN T (First N' Gold Pubhshin BMVSOIIY/ATV
Songs LLC BMYColione And Rock Publishing.
ASCAP/Warner-Tamerlane Publishing Corp , BMIAJobin
Le end Publishing. BMVFour Devce Publishin

AP/TVT Songs BMUUnyversdl Music - 7 Songs.
BMVGrahlude Sky Music ASCAP/WB WB Music, Cor
ASCAP/When Words Colhde Musw ASCAP/See No Evil
Music ASCAP H 0 62, RBH

MAKE THA TRAP SAY Avsg ur\g duce Punn s
ASCAP/Rddnc Davis Musw M

MAN OF THE HOUSE ( mversaI usm GB Songs
ASCAP/CEW Pubhshmg ASCAP/Castle Street Music,
Inc . ASC AP/B u% Mi), HLWBM, CS 34

THE M ANT BE MOVED (Nol Listed) POP $1
ARRY FOR MONEY (EMI April Music Inc.,

ASCAP/New Sed Gdgle Music ASCAP/Songs Of Univer-
sal. Inc , BMIAWRte Em Rite Music. BMI) BM, CS

16
MSE ARREPIENTO (Warner Chappell Music Spain S A

ME ES+AS TENTANOO (Universal-Musica Unica Pub-
iishing, BMUUniversal uswa ASCAP/La Mente Mags-
tra Music Publishing, BMI) LT

MI PRIMERA VEZ (Vander. ASCAP/EdImusa ASCAP} LT

35

Ml RECORRIOO {Not Listed) LT 48

MISS INDE NOENTéUn;versaI Music - Z Sengs
BMi/Pen In The Ground Publishing ASCAP/Son ATV
Harmo% ASCAP/EMI AEHIMusm Inc, ASCAP/EM!
Music bllsmm Lid., PRS/Stelfar Sun Songs ASCAP)

THE MORE BOYS | MEET (Birdt With Ears Music
BMIEM; Blackwood Music. Inc . BMUBrown Eyed Blond
Music, ASCAPAistavilie Music, ASCAP). HL CS 45

MOVE (IF YOU 'WANNA) (Sony/ATV Songs LLC.
BMi/Two Works ASCAP Viva Panama, ASCAPAHItS From

Jewmamdn PuhI hing, ASCAP: HL, H100 91, POP 73

Y FLOW HTiANT 1-BREEZY) (Jurp Smokers
usic, ASCAP) POP

Y LIFE WOULD SUCK WITHOUT YOU (Kasz Money

Pubiishing, ASCAP/Studio Beast Music BMI/Wamer

Tamerlane Publishing Corp., BMI/Maratone AB

STIM/Song‘s 0Of Koba t Mus;c PubIrshmg Amenca Inc

MY LBVE gOBZ Musm RIbIIShIn% ASCAP/WB Music
SCAP/DaMystro Music, BMI/Sony/ATV Songs
BM)/Rye Songs BMKSongs 0f Universal Inc
BMI) HLAWBM, POP 92,

N

NASTY SONG (Head Hunrer Pubhshm BMI) RBH 73
NEEDUBAD(Nap%v ddty. ASCAP/ nversdl Music - 2
Tunes LLC , ASC, MIApnIMus«cInc ASCAP/Cain-
on's Land Music Publising, ASCAP/Borne Again Pub-
hishin ASCAP/IIHIIOTI Records ASCAP/Wes ury Music.

ASCAP/Ro gnet sic, ASCAP) RBH

NEVER EVER (IMy Diel Starts Tomorrow BMYUniversal
Music Publishing, Inc , ASCAP/Elvis Lee Music,
BMUEM| Blackwoad Music. in, BMI/Eslher Dean Pub-
lishing Designee. BMIAWarner Tamerlane Publishing
CorF BMIMijac Music, BMIYoung Jeezy Music Inc
BMILudacns Worldwwde Publishing, Inc ASCA /EMI
April Mysic Inc_, ASCAP) HL/AWBM, H100 8 RBHM

NEVER GIVE YOU UP | %mue Music ASCAP/Unversal
Music Pubhshmq Inc , ASCAP/Umversal Tunes
SESAC/Sunas In The Key Of Charlie O SESAC)

HL/WBM. RBH 39

NEXT TO YOU (Who Is Mike Jones Music, BM/2 Playas
Pubhshm? BMiamer-Tamertane Publishing Corp .
BMJonalhan Ratem Music, BMY/Sony/ATV Songs [LC.
BMY), HLWBM. H100 71 POP 66 RBH 61

NO GAMES POEASIer Music Puln]vshlng ASCAP/D Kelly.
PRY/EMI J)HI usic Inc. ASCAP) HL RBH 62

NO ME DOY POR VENCIDO Fonsx Music Pubhshm%
ASCAP/Sony/ATV Qiscos ASCAP/Maximo Aguire, BMIY

179
NOT ANYMORE (Unwersal Music - Z Songs, BMUPER In
The Ground Publishing, ASCAP/Ber Magjor Music, BMI)

HL/WEI
NOTHIN T0 DIE FOR (Big Loud Shirl Industries
AP/Big Loud Bucks, BMVEMI Blackwood Music.
Inc BMI/New Son SOI SeaGa Ie BMI/Noan's Little
BoaI Music BMIZ; H10075
EANT TO BE I\/I dmer TamerIdne Publishing Corp .
BMI/TUDOI Songs BMI/Tearn Toaue Publishing.
SOCAN/Blinky Publishing. SOCAN/AN Apri F ool Pub-
lishing, SOCAN/Sunshine Terrace Music, BMI/AriHouse
EnIerIammenl LC, ASCAP) WBM. H100 76, POP 69

0JOS QUE NO VEN (Alexs Y Fido Music Publishing
ASCAP/Sony/ATY Tunes LLC, ASCAP/EMI Blackwood
Music, Inc, BMI/Biue Krafl Music Publishing, BMI) 1723

ONE IN EVERY CROWD (Plowin Ground Mus
BMVCopyrgm ConImI/Musu: Of FBPM ASCAP/Calegory

ON THE OCEAN John RIII Musu: BMI&RBH 27

EL OTRQ (Alvanm Music Publishing. SESAC) LT 12

OUT LAST NIGHT (So%ATV Cross Keys Music Publish-
1ng. ASCAP/istandsoul Music, ASCAP/Stage Threg
Son sS A%CAP/Bren James Comnelius Music, ASCAP).

OVERTIN (10 Publication. BMIMNotting Dale Songs
Inc, ASCAP/Noka Inlerndlwonal Music, ASCAP/Sony/ATV
Harmony, ASCAP/Nay NP Music, BMyUniversal
Music - 2 Songs MP Music Publishing,
BMI/\Narnergarrg?rIdne Publishing Corp., BMI),

HL/WBM

PANIC SWITCH (Not LlsIed H10092

PARANOID (Piease Gimme My Publishing Inc . BMVEMI
Blackwood Music. Inc . BMU! OD(IIQI’II ControlElsie’s
Baby Boy Pubiishing. ASCAP/Gef Ya Frog On Publishing

=

wWWwW americanradiohistorv com

BMI/Abuve The Line, BMI), HL, POP 67

PARA UN POCO (1| April Music Inc ASCAP/Hecho A
Mano Ednores ASCAP/Altavox Music. BMi/Warger
gappell SIAE/Greenmovie Edizioni Musicall SIAE) LT

PART OF THE LIST (Universal Music - 7 Songs, BMi/Pen
In The Ground Pubhsm EPA CAP/Chuck Harmony's
House Publishing, ASC. /Strauss Co Inc, ASC P/EMI
ABHl Music Inc , ASCAP) HLAWBM. RBH [

ARE CRAZY %Sony/ATV Tree Puhhshmg
BMI/TIlawnlrI Music BMIHL, CS 27

PLEASE DONT LEAVE ME \P‘nk Inside Pubhishing,
BMI/EMI Biackwood Music, Inc . BMI/Maratong Al
STIM Kobalt Music Pubhshmg Amenca. Inc , ASCAP)
HL, H108 97 POP 50

PLENTY MONEY (F 51 NV Gold PubIIshm% BMI/Warner-
Tamerlane Publishing Corp BMVYoun mmma

CAP/WB Music Corp  ASCAI PIVI
THE POINT OF T ALL (M April Music Inc ASCAP)

RBH 85
POKER FACE (Steram Germanon ka Lad

MI/Son /ATV Songs LLC, BMI/House Of GaGd Publish-
m& GIoJoe Muswc nc, BMVRedOne Praductions.
1 HL, H10 6, POP 1, RBH 85

POR UN SEGUNDO (Prem.um Latin Publishing, ASCAP)

PRAYER OF A COMMON MAN SPhy'vester Music. Inc
ASCAPWords & Music ASCAP/Sony/ATV Treg Pubilsh-
ing, BMITomdouglasmusic BMI} HLAWBM CS 57

PROM QUEEN (Young Money Publishing Inc , BMiWarn-
ev Tamerlane Puiblishing CoerS BMUDrewsks Baby Music

AP/Marlina Music, BMI ongs Of Universal Inc
BMI/EMI April Music Inc ASCAP/Strauss Co . Inc .
ASCAPNorma Harms Music Pubnshmg ASCAP/SCorpio
Scriptures, ASCAP). HL/WBM, POP

QuE TEIIIII alt II.IJ.'ER (Nol L|suzd) LT 29
QUE TE QUERIA (Emi MuswcaI SAdeCVitTg
QUIEREME MAS (Not Listed) LT 13

QUIERD SER (Sony/ATV DISCOS ASCAP) LT 30

RED LIGHT (Crosstown Uptown Musw ASCAP/Kobalt
Music Publishing Amenca Inc , ASCAP/Crosstown
Downtown Songs, BMI/Songs Of Kobalt Music Publish-
iny Amenica, inC , BMIKarles Music, ASCAP) CS 51

RED, WHITE, & PINK.SLIP BLUES (Harlan Howard
Sungs Inc BMiMark Stephen Jones Music BMiFrog
SIreet Music, ASCAP) CS 46

RIDE (S0 ES 0f Mgﬁt\y lsis Music, BMVSnngs 0f Kobalt

MusmPu ishing Amenca lnc BM Cartunez
VMlchaeI Davez: BMIACG. BMI) H100 98

RIGHT ROUND TV lass BMVMaII On Sunday Music
ASCAP/Sony/ATV Tunes LLC, ASCAP/Kojaktrax Kasz
Money Pubiishing ASCAP/J Franks Publishin
ASCAP/Artist Pubhsnm? Group West, ASCA;K&/B Music
Corp . ASCAP/EMI April Music inc ASCAP,

Publisting & Music Famamanem LLC ASCAP/B(unms
Music, ASCAPNorthside Independenl Music

ASCAP/Music Of Windswept, SCAP/Burmng Music

1T0), PRS/Mat Music, PRSMestou 3

PSS/RO&HEI Music ASCAP) HLAWEM. H1003 139

POP 3
RIVER OF LOVE (Sony/ATV Tree Publishing BMUAl
ghlx Do Musxc BM/Travelin Arkansawyer BMUBur
efie A Billy Music, BMYStl] Wosking For The Man
Musm BMIACG, BMI/Little Shop Of Mor ansonég
BMI/Mu!Pﬁn Music Grou BMI?
ROCKIN' THANG ( ongsO Peer
ASCAP/March Sth Publishing, ASCAP/ZOBZ Music Pub
Iishing ASCAP/WB Music Corp ASCAP/Universal
Music Publishing, Inc ASCAP/ZO VI6 ASCAP/0SS
Creations, ASCAP) HLAVBM H100 34 POP 70, RBH4
ROCK & ROLL (Bayside High Music, ASCAP) POP 83
RUNAWA Hate And Purchase Music, ASCAP/Roc /‘é)
Music, ASCAP/House Of SIXAesomc Music. ASCAP;
In The Korner ASCAP), WB!

RAIIJI-'G PﬁL 1" Roll. ASCAP) RBH 68
ANCEéDrvenB MUSIC BMIEMi Black

wood Music. inc BMi/Two Of Everﬂ UV% Music,

ASCAP/WB Music Corp , ASCAP). BM H100 20,

POP 20
SE FUE MI AMOR (Primo BM1) LT 20
SEX ON FIRE ManIxa Street Musxc ASCAP/Songs Of
Combustion Mu5|c ASCAPMusic Of Windswept
ASCAP/Followll Music, ASCAP McF earless Music,
BMUBug BMUCaltee. Ted or Me Publishing BMI) POP

SHE GOT HER OWN (Universal Music - Z Songs.
BMIPen in The Ground Publishing ASCAP:Bulier Beats,
ASCAP/Debrandon Ink, ASCAP/)"Brasco, ASCAP/EMI
nl Music inc ASCAP/SweeI Summer Night, ASCAP)
HE'WB M H100 96 RBH
SHE'S COUNTRY (SouIRlde Music, BMUBP, BM/Cack-
alacki Twané BMI/Root 49 Music BMI) CS 3 H100 35
SHOOTI TAR (Xequiive Board Music Group BMUPI-
bufls Legac: Punhshmg BMIAUMPG. SESAC/Lson Aire
Publishing, MI/Wamer Tamerlane Publwshmg Corp,
BMWarrER ock ASCAP;, HL/WBM POP 87
WHAT I’M LOOKING FOR (Maraione AB
SIIM/KobaII Music Publrsnmg Arnenca inc
CAPMonza Music, ASCAP) POP 86
SHUTTIN' DETROIT OOWN (J Money Music ASCAP/Do
Write Music. ASCAP/Seminole Wind Music
ASCAP/EverGreen-ICG, ASCAP? WBM CS 15, H100 87
SIDEWAYS L5850ny/ATV Tree Publishin MI/Beavemme
Tunes BMUBIg White Tracks, ASCA TV Cross
Music Pu hshm ASCAP/C(eaIure ounds Pub-
Ius iny ASCAP 'S 13, K100 74
SING| E LAOIES (PUT RING ON [T} (B-Day Publish
m ASACP/EMI April Music Inc - ASCAP/Songs 01 Peer
. ASCAP/March 9th Publishing. ASCAP/2082 Music
Publlshmg ASCAP/WB Music Carp . ASCAP/Sony/ATV
Tunes LL ASCAP/Sugd Wuga, BMI), HL/AWBM, H100

SIN TI SIN IVII Sony/ATV Discos. ASCAP) LT 4

SISSY'S SONG %EMI Apnil Mus»c Inc . ASCAP/Tr-Angels
Music. ASCAP), HL, CS 17, H100 85

SMALL TOWN USA HWesI Moraine Music, ASCAP, Welk
Music, ASCAPALichelle Music Company, ASCAP/WB
Music Corp.. ASCAPUniversal Music - 2 Songs,
BMWast ySI Music, BMy2820 Music LLC.
BMI/Watwedoiz Music, BMI), HLAWBM, CS 40

SOBEAUTIFUL (Sou/child. ASCAP/UmversaI Music Pub-
ishing, inc., ASCAP/La Kasa Sole, ASCAP/EMI April
MusmInc 'ASCAPY H100 89, RBH 9
SOBER (EM! Blackwood Music. Inc , BMUPInk Inside
Publ;shm BMIWB M Music. SESAC/DGI?GOBHOI
Mugik, SESAC/Sunshinie Terrace Music, BMYBu
BMI/Yashina Muswc Pubhshm Inc., ASCAP/David M
Efrlich. Es: /WBM. H100 26. POP 22

S0 GOOO(S on S OI Pe M March 9th Publishing,
ASCAP/? 82 Music Puhhsnmg ASCAPWB Music

E? ASCAPUniversal Music PubhsmnE Inc
AP/ZO V16, ASCAP/OSS Creations ASCAP)

RBH 67
SOLITARY THINKIN' %T itawhirl Music BMYCarnival
Music Groug,
L SONIDIT! Ed!sann Emmemla 0) LT 25
SOULEO OUT (L' Bult Music. ASCAP yMac, BM)

SgéJLMATE(EMIBIackwood Music. Inc BMI) HL, POP

SOUNQOS LIKE LIFE TO ME (EMI Apnil Music Inc ,
ASCAP/Pitisbur LanIH ngs A CAP/WamerTarner
lane Publishing OIB lee usic.

BMVOa nllMusyc 1), H M. C

SO WHAT (EM! B! lackwoodMusxc Inc , BMIPInk Inside
Pubhshlng BMIMaratong AB TIMKobalt Mustc Pub-
hshm(i Amenca Inc, ASCAP). HL, POP 47

{Super Salyln PubIIshmg BMI/Universal

Music - ZSangs BM Sonﬂy}{AWTunes LLC. ASCAP/EM

A)nl fusic Inc , ASCAP/EMI Music Publishing Lid

PRS/Stellar Sun Songs, ASCAP/EM Blackwood Music.
Ing , BMiYoung Jeezy Music inc.. BMI). HUWBM, RBH

33
STANKY LEGG gg)lar Hiz, ASCAP/MWN Music Group,
ASCAPI H100 66, POP 68,
STO()PID Street Certified PubIIshmg BMI/Za oven Pub-
IIShIth BMI/Trap House Pubhishing, BMI) R
GE WameerrnerIane Publishun, Ap
BMVBoaMS% Baby. BMI/T! IS|SHII nc SCAP/Troy
D Songs, ASCAP/Sweet Summer M
ASCAP/Crosstown Uptown Music ASCAP/Ma;or Bob

Lo

Music. Inc_ ASCAP) WBM CS 28

SUGAR (F-Class, B I/MalIOn Sunday Music
ASCAP/Sony/ATV Songs LLC, BMY/Top Qualiy Publish
Iy BMVApanmamd plishing. ASCAP/Mall B Pub-
II% ISBPA%CAP/GZZSSB PuDIIsmng ASCAP) HL, H100

1
SWAG SURFIN' PuhImn%(Desugnee ASCAP) RBH 43
THE SWEETEST LOVE (! Like Em Thicke Music, ASCAP)

T

TAKE ME ON THE FLOOR (Gad Songs, ASCAP/Chery
Lane, ASCAP/Liedela Music ASCAPExcalibyy Produc-
gonps APRAEMI Austraia Pty , Lid APRA) CLMAL

0P
TAKE OFF ngIOI My Hart Pubhsmng ASCAP/WB Music
\,orB ASCAP/Leland Austin Puplishing Designee.
Iose Rdnge Publishingm BMI/Grand Hustie Beatz.

TEAMO Tdco MUS|C SAde CV K/I

TE 2RESUMOLMa|m0 Aguirre. BMVLGA Music Pub-
ishiny, B

HATS How T STILL OUGHTA BE (tope-N-Cal.

BMI/TrenI Tomhnson SonFs BM/Sexy Tractor Music
BMI/Big Loud Bucks BMI/EMI Blackwood Music Inc
BMI/Litle Dooey. BMUCal IV Entertainment BMI)
HLWBM CS 3

THAT'S NOT MY NAME (B Music Corp ASCAP/Play-
wiiier Music, PRS/Sony/ATV Tunes LLC
ASCAI P/Sony/ATV Music UK. PRS} HLWBM H100 54

POP 4,
THEN (House 0f Sea Gay K/le Music, ASCAP/Big Loud
Bucks, BM{ Tag £eroom usic ASCAPMusic Of
Wmdsweev A CAP/Songs 01 Combustion Music

THERE GOES MY BABY (Lms Kid Music
BMVSOII(/ATV Son?s LLC. BMIFAZE 2 Music
BMIZSouthern Country 80{] ASCAP/Boome & D.J Songs
BMIWarner-Tamerlane Publishing Cor /Clarence
Allen, ASCAP May Tweltth BMI) HL/ RBH [

THINKING OF YOU (When I Rlch Youll Be My Bitch,
ASCAP/WB Music Corp . ASCAP) WBM H100 84 pop

65

THIS TOWN (Oid Man Time Music Inc ASCAP/Love
Overdose Music ASCAP,Bug Music ASCAP/Songs Ot
Windswept Pacific BMI1 POP 90

TIL THE LAST SHOT'S FIRED (Gcarfel Moon Music
Inc BMI/Mlke Curb Music. BMUSweet Radical Music,

TO N Y i.lac s Love Emporum BMIEMI Blackwood
Music. Inc - BMIPiantiife Exuenence Music ASCAP/God
Given Music BMUChrysalis S on(};]s BMIEMI April Music
Inc . ASCAP/Solange MW Publishing ASCAP). HL RBH

TELCK N (By Way 0f 2118 Publishing, LLC ASCAP) RBH

TU NO ERES PARA MI Aktiva Melodies BMINew World
Music LTDA BMI/U SESAC) LT 1

TURNIN ME ON MJ Diet Starts Tomomow, BM|'Songs Of
Universal Inc . BMI"Kenokey Music ASCAP/Unversal
Music Publishing, Inc - ASCAP/ishmoot Musik,
ng/R‘g)ﬁn Money Publishing Inc BMD) H100°21 POP

TURN MY SWAG ON (Saulg B% Telfemn Music
BMI/Creomstacular Music, BMElement G Hip Hop,
BMI/Takin' Care Of Business, BMI/Big-N-Mage Music
;MI,’NaturaI Draster Music BMI) H100 30 POP 51 RBH

TU TE IMAGINAS (1) énmba Music ASCAP/Fight Kiub
Music Publishing, AS AP) 742

EL ULTIMO BESO (Rio Musical BMI) L8

UNA'Y OTRA VEZ (Not Listed) LT 44

USE SOMEBOODY ¢ tha Street Music, ASCAP/Songs
01.Combustion Music ASCAP Music Of Windswept
ASCAP/Followill Music ASCAP/Mcearless Music,
SMVBUQ. BMV/Coftee. Tea or Me Publishing BMI) H100

VIVA LA VIDA (Universal Music - MGB Songs. ASCAP).
HLWBM., H
VOY A DE.IARTE {Arpa Music. BMI) LT 46

WAKING UP IN VEGAS (When [im Rich You'| Be My

Bitch ASCAP/WB Music Corp - ASCAP/Desmundo
Music, ASCAP/Andreas Carisson Publishing AB. STIM)

WBM_POP 85
WAL;\(S]CHM WALK (Dorruugn Music Publishing Compa-
ny
WANTIT, NEED IT(Fnsl N' Goid Publnsmng BMi/Warner-
Tamerlane Publishing C J) BMUJonathan Rotemn
Music BMUSouthside Independent Music
BM/Sony/ATY Songs LLC BMiMister Johnsons Jams
Music BMD), HL/WBM RBH 57
WELCOME T0 THE WORLD (1101 Aiie Publisning.
BMYWarner-Tamerlane Publishing Cor, BMI/III Actor
Music BMU. Kasher Pubhishing, ASCAP/Sony ATV
SOHC% LLC BMV4 BI nts Lit At Dnce Publishing.
ASCAP: HLAWBM H100 78, POP 44
WE MADE YOU (Shioom Shadly Music, BMIWS, Musrc
Corp . ASCAP/Aint Nothing Going On But F*
ASCAP/Bat Future Music, BMi/Warner Tamerlane Pub
ishing Corp , BMVAlien Status Music, BMYPsalm
Music' BM! SongsOI So Fah Music BMLEM! nl
Music Ing ASCAP/Swell Sounds Music, ASCAPSeldak
Mustc ASE ASCAP/Me lody Delux Music ASCAP). HLWBM
100
WETTER ( Sldym HI h Music ASCAP/The Ie%endar%
Traxster Music. P/Itsmennd . ASCAP) RBH 8.
WHATEVERITIS (Weumemound uswc B VL|I Dub
Music, BMI/Aml)JeIrka Music. BMI) C
WHATEVER YOU LIKE wwnCIub Pubhsnmvg
BMI/Warmer-Tamerlane Publishing G Imipub.
BMIRicco Barmno Muzic ASCAF/EMI Blackwood
Music, Inc BMI& HLWEM. POP 46
WHAT '™ FOR /gurosswe3 Music. ASCAP ‘Wounded Sky
Music ASCAP/Built On Rock Music ASCAPICG
Alliance Music ASCAP) CS 55
WHAT IT BE LIKE Kerason Music, BMI/Dusin Warren
Pubiishing, ASC
WHAT wouL YOU SAY CooI Vlbe Publishing,
VBunerbohMusm BMI CS 47
WHERE I'M FROM (=M Blackwood Music, inc
BI\SAIéParrI?I&[))aVIs MUCurb Songs, ASCAP), HLWBM

9
WHERE THE PARTY IS (One Wood Productions.
ASCAP: RBH 84
WHO DAT (EMI Blackwood Music. Inc BMIYoung Jeezy
Music Inc BMVEMI nl Mus«c Inc ASCAP/Shawty
Redd SO(I‘I]ESAA SCAP). HL. RBH 95
T /g;ﬂelusw lnc ASCAP/anaX Wave

3

WILD AT

Emblem ASCAP/Year Ot The Tog Music, ASCAP/Darth

Buddha, ASCAP/FruFru Music. BMY) CS 30

WOMANIZER Oulsy’ger EnIeﬂammenI Music Publishing.
£SAC/Gametyme Music Publishing £

A%\P/Umve{)salsMusuc Publlshmg Inc SCAP),

YA ES MUY TAROE RCP HJDIIShT\? ASCAP? 114

YOU BELONG WITH ME (Sony/ATV Tree Pub IShln(_]
BMi/Taylor Swift Music BM tting Shed Muss
SESAC/Ba((:bSarjaZOrb»son World Publishing SESAC/ICG

YOU CAN GET ITALL (Shamah Cymone Music,
ASCAP/EMIA il MUSIC Inc AS AP/Basgjamba Music.
ASCAP/Siide That Music, ASCAP/Warmer-lametlane
Publishing Ci 7\/3 MVBooble &0J SOI\/F
BMVSony/A Songs LLC, BMVECAF Music. BMVFran

uSIC BMI/Umdlsc Music inc . BMI), HLAWBM
H100 55 POP 72 RBH 30
COMPLETE ME (She Wiote It ASCAPAUniversal
Musw 7 Tunes LLC ASCAP/Feemstro Music ASCAP),
HLWBM, RBH

YOU FOUNO ME lee Bike Music. ASCAP/Lincoin &
Ollie Music, ASCAP/EMI ABIIIMUSICIIIC ASCAP/Aaron
Edwdrds Publishing, ASCA 010 POP 9

YOU'LL ALWAYS FIND YOUR WAY BACK HOME
& ny/ATV Sory s LLC, BMVSon; ATV Tree Publishing,

MIEM April usmInc ASCA Martin Johnson
Music AS! AP

YOUR BOOY (5 /‘é eWhoa Musnc BMUTailor Made

Musizk ASCAP/Streel Flava Music, ASCAP) RBH 90

Go to www.billboard.biz for complete chart data | 47


www.americanradiohistory.com

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

MUSIC REAL ESTATE
MERCHANDISE

HELP WANTED

I,
o

Do you have a passion for music?
Do you have what it takes to make a difference?

If you said yes, the San Francisco Chapter of
The Recording Academy® is looking for you!

The Recording Academy, best known for the
GRAMMY® Awards, has an outstanding opportunity
available in their Member Services Department for an
Executive Director of the San Francisco Chapter.
This individual will oversee the Chapter’s staff and daily
operations; creating programs and events that benefit
Academy members and the music industry at large.

The ideal candidate must be passionate about the San
Francisco music scene and have strong current, relation-
ships with relevant music industry professionals in the
local market, along with strong board development
experience, event production, sponsorships develop-
ment, employee development, financial management,
and excellent administrative experience, communication
skills including facilitation & public speaking. EOE.

Please forward your resume to:
WentworthJob40@wentco.com

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .

BE CREATIVE « KNOW YOUR OPTIONS
ADVERTISE WISELY

Billooard JEFF SERRETTE sewon scoount sanases

PHONE: 646-654-4697/800-223-7524/FAX: 646-654-8066 EMAIL: JSERRETTE@BILLBOARD.COM

FREE

(Advice)
HOW DO YOU MAKE YOUR CLASSIFIED AD PAY?

By running it consistently —consecutive weeks—for impact!! Rarely does a prospective customer
reply to an ad the very first time it appears. When that customer is ready to buy. Remember, the very
week he or she is ready your advertisement should be in POSITION.

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!
TOLL FREE 800-233-7524 or 646-654-4697
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BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD's. LP's, Books, Cassettes
as low as 50 cents. Your choice from the most
extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0O.Box A Trenton, N.J. 08691-0020

email: scorpiomus@aol.com

MASTERING

tangerineMASTERING.com

Grammy winning CD mastering

REISSUES & RESTORATION

201-865-1000

CALL US TODAY AND ASK
ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR

NEW ADVERTISERS!
1-800-223-7524 or
jserrette(@billboard.com

Issue #17 « Apri 25, 2009

To Order Back Issues
Online, Go To:
billboard.com/backissues

www americanradiohictorv com

4 CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

B ARKETPLACE

m
=

Beautiful sunrises and ed with wildlife. Comfortable 3700 square

with heated 1500 square foot garoge. Master ‘suite, 3 odditional bedrooms, 4 bath- |
rooms, 2 offices, storage rooms, mug room, 2 great rooms, 2 dining rooms, beautiful
kitchen, large stone wrapped wood-burning firegoce, and sheltered decks with incredi-
ble sweeping views o surroundinE mountains. Radiant in-floor heot throughout. Room to-

rejuvenate and growl Proof of cash, proof of credit, proof of income required. $925,000.
Cail 970.985-3342

MAKE MONEY WHILE YOU SLEEP!
A PARTNER THAT DOES NOT TALK BACK!

Brand New 24 HOUR SEIF STORAGE Fiss
FACILTY. One hour from Telluride, Colorado.
Near the regional airport of Montrose. This is
a fully paved and landscaped property with
three buildings and 46 rental  units.
Completed in january 2009. Proof of cash.
Proof of income. Proof of credit required.
Purchase price $665,000. fFor more infor
mation call 970-985-3342.

PROMO & MARKETING

Websites and
Online Marketing

Building powerful online marketing
programs for the entertéinment industry,
we generate widespread awareness and
excitement in what you have to offer.
Founded by multi-platinum recording artist Jim Brickman.

» [ I [——
1 ICKIT 1905 C
DIRECT
Websites - Online Stores - Fulfilimerit - Viral Marketing
Promotions - Social Networking - Email Marketing

Michael Brickman
201-675-4396 - michael@brickhousedirect.com

www.brickhousedirect.com
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THOROGOOD: ROBERT E. KLEIN/APIMAGES

TURNTABLE

Send submissions to: execabillboard.com

RECORD COMPANIES: G-Unit Records appoints Jeremy
Bettis director of marketing and promotions. He was a
junior assistant at Interscope Records.

PUBLISHING: The Harry Fox Agency promotes Eduardo
Morales to senior Latin licensing agent. He was Latin
licensing agent.

Rondor Music Publishing promotes Kevin Hall to senior
VP of urban music. He was VP.

Cherry Lane Music Publishing promotes Mykal Sumter
to audiovisual rights associate. She was audiovisual
rights assistant.

TOURING: Ted Kurland Associates appoints Jack Randall
VP of A&R. He is also a booking agent for the West Coast
and Midwest.

RELATED FIELDS: Morris Management Group names Matt
Petty VP of digital media. He was manager of digital
marketing and promotion at Sony Music Nashville.

BET Networks promotes Darrell Walker to execu-
tive VP/general counsel. He was executive VP of busi-
ness affairs.

Rock Ridge Music names Cynthia Cochrane GM. She
was creative director.

—Edited by Mitchell Peters

JWORKS

BLUES FOUNDATION KEEPING MUSICIANS
HEALTHY

Some musicians have a “whole bunch of bad habits,” Blues
Foundation VP Pat Morgan says. They not only include prob-
lems with sobriety but also health issues related to weight,
cholesterol and blood pressure. “And they tend not to have
health care. So we're trying to promote healthy livingas much
as possible.”

The Blues Foundation’s HART (Handy Artists Relief Trust)
Fund was initially financed by San Francisco-based Rosebud
Agency owner Mike Kappus and established to assist founda-
tion members and their families with financial troubles. About
five years ago, the organization became more proactive with
the HART Fund by starting a special committee.

‘We basically only fund medical or health-related concerns,”
Morgan says. (The foundation also helps pay for funerals.)
“The tragedy is that for a lot of musicians help comes only in
the form of helping with the funeral. We get a little tired of
that, so we've decided that rather than wait until the last minute
and help with catastrophic medical bills or funerals, we'd like
to be a little more proactive.”

To do so, the foundation is encouraging members to em-
brace a healthier lifestyle. “We've got something in the works
that is like a contest, where somebody gets nominated and
we pick a winner and the prize is yet to be determined, but
it will probably be in the neighborhood of $500 or $1,000,”
Morgan says. “This is for people who've helped turned their
life around, whether it's lowering cholesterol or blood pres-
sure or losing weight.”

Musicians interested in becoming a member can sign up
at the Web site, blues.org. Adult memberships cost $25 per
year, and people under 21 years old can join for free.

Meanwhile, 2009 marks the foundation’s 30th anniversary.
In celebration, it’s hosting the annual Blues Awards May 7 at
the Cook Convention Center in Memphis. —Mitchell Peters

‘_ \

agee
Zac Efron
¥ =% / (center) checked
f" out the Broadway musi-
cal "Rock of Ages” April 13
at the Brooks Atkinson
Theatre. The musical is a hair-
band love story told through the
hits of Bon Jovi, Journey, Night
Ranger, Styx, Pat Benatar, REO
Speedwagon and Twisted Sister,
among others. Pictured with Efron
are the production’s two leads,
former “American ldol” contestant
Constantine Maroulis (right) and
Broadway star Amy Spanger. pHoto:
COURTESY OF BRUCE GLIKAS/ROCK OF AGES

<ard Rock

otel & Casino

_as Vecas held a
“ibbon-zutting
Zeremony April 14 to
mark the opening of the
Joint, a concert venue
where Carlos Santana
will launch the first rock
residenzy show. pHOTO:
COURTESY OF ERIK KABIK/RETNA

T
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BMI CHRISTIAN MUSIC AWARDS

BMI saluted the writers and publishers of the past year's most-per-
formed songs April 18 during the annual Christian Music Awards at
the company’s Music Row offices in Nashville. Donald Lawrence
was named 2009 Christian songwriter of the year, while "Never
Would Have Made It,” co-written by Marvin Sapp and Matthew
Brownie, earned song of the year honors, and Universal Music
Publishing Group garnered its second consecutive Christian pub-
lisher of the year crown. PHOTOS: COURTESY OF STEVE LOWRY

LEFT: Universal Music Publishing Group and its subsidiaries boast-
ed the highest percentage of copyright ownership of BMI honored
songs. From left: BMI VP of writer/publisher relations Jody
Williams, GreatWorshipSongs.com brand manager Jon Andrade,
Brentwood-Benson Music Group president Dale Matthews and
senlor creative director Stacey Wilbur, and BMI senior VP of
writer/publisher relations Phil Graham.

BELOW: From left; BMI senior director of writer/publisher relations
Thomas Cain, Matthew Brownie, Brentwood-Benson Music
Publishing president Dale Matthews, Donald Lawrence, BMI senior
VP of writer/publisher refations Phil Graham, VP of writer/publish-
er relations Jody Williams and associate director of writer/publish-
er relations Beth Mason.

Taad

W) e
- i

A=

B INSIDE TRACK

|
ol

|

BY GEORGE!

What does George Thorogood’s new
stuff sound like?

“Come on, man. You know me bet-
ter than that,” says the guy who’s done
good by “Bad to the Bone.

Thorogood is busy working on ma-
terial for his first album since 2006’s
“The Hard Stuff.” He tells Track that
he has “a lot of stuff in the can. | just
have to decide which ones are going
to goonit.” He adds that there’s a pos-
sibility he may mix the new songs with
older material from some of his out-
of-print releases.

“Younger people have yet to know
what those tunes are, so to speak, so
that may be the way to go with this,”
says Thorogood, who hopes to release

the alkum later this year orin 2010. %l
think it will be a very groovy package
and give us some life support for a
couple of years and let us put some
new tunes in the show.”

He’s also considering covers of
some “very obscure songs you’ve
never heard of,” which at this point
he dcesn’t want to name. “l love
scooging guys like John Hammond
and Elvin Bishop,” Thorogood
cracks. “They’ll say, ‘Where the hell
did that come from? How did you
hear about it?' I tell them that | have
to. it’s not like | can write like Paul
McCartney, so | have to unearth these
gems and turn them into George
Thorogood songs.”

www.americanradiohistorv.com
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BMI WRITERS ON THE RISE

Nine songwriters were honored at 8Mi's
second "Who's Next? Writers on the
Rise” cocktail reception, neld April 14 at
the Red Eye Grill in New York. Honored
songwriters included "Disturbia” writer
Robert Alien, N.A,R.S/Jive artist Kevin
Cossom, SRC/Universal artist Corte’ Ellis,
EMI Publishing songwriter Shawn Fisher,
Capitol Records artist Jaicko, Atlantic
Records writer Michael Warren, Island Def
Jam artist Unique, the Soundkiliers princi-
pal REO and Universal /Motown artist
Tina Parol. PHOTOS: COURTESY OF RAY TAMARRA

RIGHT: BM! VP of writer/publisher rela-
tions Charlie Feldman (left) with Robert
Allen (center) and BMI director of
writer/publisher relations Wardell Malloy.

BELOW: From left: Michael Allen,
Unique, Tina Parol, Shawn Fisher, Corte’
EHis, Kevin Cossom, Robert Allen, Jaicko

0N [

Hanging

backstage at

London’s Royal Albert

Hall April 18 are Van

Morrison (left) and Eric
Clapton. Morrison performed
his classic 1968 album “Astral
Weeks” in its entirety for the
first time outside of the United
States. His “Van Morrison~—Astral
Weeks Live at the Hollywood
Bowl” DVD is due May 19. pHov0:
COURTESY OF KEVIN SCANLON

=N & o
ASCAP CHRISTIAN MUSIC AWARDS

ASCAP hosted its annual Christian music awards gala
April 20 at Richland Country Club in Nashville. Matt
Redman was named Christian songwriter of the year,
while the Christian song of the year trophy went to
“You Are Everything,” written by Matthew West and
Sam Mizell, published by Word Music, Simple Tense
Songs, Songs for Lulu and Wyzell Music. EMI Christian
Music Group Publishing was named Christian publish-
er of the year for the sixth year in a row, and the
Living Legend Award was presented to
songwriter/publisher/record label executive Dave
Clark. Artists Larneile Harris and Mark Harris partici-
pated in the tribute to Clark. PHOTOS: COURTESY OF KAY
WILLIAMS

ABOVE: From left: ASCAP VP Dan Keen and senior
VP Connie Bradley, Matthew West, Sam Mizell,
Simpleville Inc. GM Mark Nicholas, EM! Christian Music
Group Publishing president Eddie DeGarmo, Word
Music Publishing VP Chad Segura and creative direc-
tor Karrie Hardwick.

RIGHT: Larnelle Harris (left), Dave Clark (center) and
ASCAP VP Dan Keen.

Jon Bon Jovi arrives
at the Food Bank for New
York City's sixth annual Can-Do
Awards April 21 at Abigail Kirsch’s Pier
Sixty at Chelsea Piers. Bon Jovi was honored
for his charity work and efforts in the fight
against hunger. PHOTO: COURTESY OF ALIM URMANCHEEY
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REGISTER BY APRIL 30 & SAVE $300! WWW.WHATTEENSWANT.COM

REGISTRATION Melissa Trosterman: 646.654.5873 melissatrosterman@nieisen.com « SPEAKERS Ractel Williams: 646.654.4683 rachel.williams@nielsen.com
SPONSORSHIPS John Grosfeld: 650.759.8728 john.grosfeld@nielsen.com « QUESTIONS Becky Teagno: 646.654.5169 becky.teagno@nielsen.com
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Between

oin Billboard and Adweek to explore how the

worlds of music and advertising are intertwined,

and examine how big brands, advertising
agencies, artists and music supervisors are benefiting
from working together.

Jep Reasends te otttend:

* Hear how brands turn to music to amplify their
marketing message

* Network and exchange ideas with brand and
agency executives, artists, and music supervisors

» Learn the process of placing music in advertising

« Find out the benefits of partnering with
emerging acts versus established stars

» Discover the secrets of agency music
producers/supervisors

= Gain access to industry experts during roundtable
discussions on rights/copyrights, understanding
music libraries, licensing music, and more

Don’t Miss...

Making the Connection

Brands &

Bands!

THE FUTURE OF MUSIC
IN ADVERTISING
Steve Stoute
Founder &

. Chief Creative Officer,
| Transiation LLC

Marcie Allen Cardwell
President,
MAC Presents

Mike Boris

SVP Executive

Music Producer,
McCann Erickson

Kyle Andrews
Musician/Artist

o
Jedd Katrancha
Senior Director,
Creative Services.
Downtown Music
Publishing

Julie Hurwitz
Senior Director,
Advertising & Brands.
Nettwerk Music Group

Camille Hackney
SVP Brand Partnerships
& Commercial Licensing.

Atlantic Records

Peter Nashel Josh Rabinowitz Joel Simon
Partner, SVP Director President & CEO,
Duotone Audio Group of Music, JSM Music

Grey Worldwide

June 4-5, 2009 * W Hotel New York

A RD L L =
David Jones

. 7
S Global Chief Executive Officer,

Euro RSCG Worldwide &
1 Havas Worldwide

‘D

b

N . ,

Jon Cohen Geoff Cottrill Craig Currier, Sr.
Co-CEO, Chief Marketing Creative Director
Cornerstone Officer, Advertising Markets/
Converse Executive Producer,
peermusic
E_ ; ] 5
David Keefe Bill Meadows Christopher Moon

Global Director. Media
& Entertainment,
Siege! & Gale

Artist Manager.
Nettwerk Management

Executive Integrated Producer.
Music & Celebrity Talent,
Crispin Porter + Bogusky

Beth Urdang
Partner Music Supervisor,
h Music Direction

Mike Tunnicliffe
Entrepreneur

Filament Enter /
Tuna Music

Interactive Interviews with Industry Influencers, Structured

Networking Opportunities, Roundtable Discussions and Much More!

Register Early & Save $100! www.BillboardEvents.com

SPONSORSHIPS: Kim Griffiths 646.654.4718 « Kim.Griffiths@Billboard.com REGISTRATION: Lisa Kastner 646.654.4643 « LKastner@Billboard.com
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HOTEL: The W Hotel New York (Lexington at 50th Street) 888.627.7191 Billboard Discounted Rate $349
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