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with the hip -hop community. 
8 Digital Entertainment 
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15 Q &A: Damon Dash 

FEATURES 
COVER STORY 

16 rWEEN IDOL After almost five 
years building "Hannah Montana" on TV, 
in record stores and on tour, Miley Cyrus 
makes a movie -and maybe a dance craze. 

Think U2 is Europe's biggest touring 
band? It might be Depeche Mode -and 
they're touring the universe. 
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MUSIC 
25 -IFE AI- R DEAi Bun B memorializes 

Pimp C with final UGK album. 
27 Underground, Global Pulse 
29 Reviews 
31 Happening Now 
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33 Over The Counter 
33 Market Watch 
34 Charts 
48 Marketplace 
49 Executive Turntable, Backbeat, Inside Track 

ON THE COVER: Miley Cyrus photograph by Andrew Macpherson 

LAPIN MUSIC 
Join Billboard April 20 -23 
in Miami for panel sessions, 
networking receptions and 
the Billboard Bash, with 
performances by Flex, 
Marala, Luz Rios, Los Felinos 
and Los Pikadientes. More 
details at billboard- 
latinconference.com. 

S OF8ILLEARPM C COJ 1// I\ 
IVI OI3I LE 
ENTERTAINMENT LIVE 
The mobile entertainment 
event of CTIA convenes 
top wireless, entertainment 
and advertising executives 
and includes a keynote 
interview with Rob 
Thomas. For more, go to 
billboardevents.com. 

IVIUSIC & ADVERTISING 
Join Billboard and Adweek 
at this inaugural event to 
explore how the worlds of 
music and advertising are 
intertwined, with 
keynotes, case studies 
and panel discussions. 
For details, go to 
billboardevents.com. 

I3LOGGIING SXSW 
With extensive blogging, 
interviews, photo 
galleries, video and more, 
billboard.com /sxsw 
features Billboard's team 
coverage of all the music 
washing over Austin 
during the annual 
conference. 
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The Royal Treatment 
Can Record Labels Agree With Radio Stations? 
BY DOUG PERLSON 

Battered by the growth of file -sharing tech- 
nology, the music industry has set its eyes 
on radio performance royalties as a source 
of desperately needed revenue. 

Theoretically the music industry has a 

good argument. After all, musicians should 
be entitled to compensation for the use of 
their performances. However, because 
such royalties are regulated by Congress - 
and because the record labels are backed 
into a corner -the radio and music busi- 
nesses are set against each other. 

The radio performance royalty debate 
involves two separate issues: online stream- 
ing audio and terrestrial stations. So far, 

Congress has been debating performance 
royalties for digital audio -terrestrial radio 
doesn't make such payments because of a 
longstanding "agreement" that radio of- 
fers promotion. With the labels suffering 
from illegal file -sharing, this break was not 
extended to online radio: If digital music 
got the labels into a mess, perhaps it could 
also help get them out of it. 

Ironically, online radio may now be a 

better vehicle for music discovery than 
traditional stations, yet royalty payments 
are putting its viability in jeopardy. And 
though digital technology is causing many 
of the industry's problems, it's not the 
same kind: Have you ever heard of any- 
one stealing music from online radio? 

At the same time, there has been a 

small but growing movement to lift the 
performance royalty exemption on ter- 
restrial radio. Although that business is 
also now under financial pressure, chang- 
ing the rules would blunt the argument 
that the online performance royalty puts 
digital businesses at a disadvantage. 

It would be ideal ifthe market could work 
it out. Both sides could reach a compromise 
on a small royalty (say, $.0003 cents per play) 

that would recognize radio's promotional 
impact while compensating musicians and 
labels. Then, iflabels and artists wanted to 
allow online or traditional stations to play 
their music without paying this fee, they 
could negotiate such deals directly. 

Since radio and the recorded -music 
business are mature industries that rep- 
resent hundreds of thousands of jobs and 
billions of dollars of investor capital in 
them, the public has an interest in keep- 
ing them stable. At the same time, both 
sides have a strong incentive to fight the 
issue out in Congress. 

WHAT WILL PROBABLY HAPPEN 
1 Online radio will suffer by paying a rel- 

atively high performance royalty rate. 
2 Online radio will start to sound a bit more 
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like terrestrial radio, with more ads and 
more royalty-free content. Personalized and 
niche programming will remain, but it will 
be supported with four to five minutes of 
audio ads per hour -less than half the ads 
heard on terrestrial stations, but a far cry 
from the commercial -free experience now 
found on Pandora and imeem. 
3 Online radio will get serious about tar- 
geting ads. In order to generate the most 
money from the ads they run, online radio 
companies will tap into every online target- 
ing tool available to create more valuable 
ways to reach consumers. If they run about 
half the amount of ads, they'll need to cre- 
ate twice as much value to make the same 
amount of money. Given the sophistication 
of Internet advertising, this is feasible. 
4 Terrestrial radio will win its royalty bat- 

tle with labels because of politics. Big Radio 
is still more powerful than Big Music. Not 
only does the radio industry employ more 
people, it has more political savvy. The 
radio companies have always had to nav- 
igate government -think FCC regula- 
tions, political ads and talk shows -so they 
know players in Washington. And the gov- 
ernment won't let the labels drag down 
radio -especially in an economy teeter- 
ing on the brink of collapse. The music 
business has already imploded, but radio, 
despite the decline in ad spending, is still 
a profitable business. 

Radio companies will continue to fight 
this royalty tooth and nail, but they should 
also prepare for the demise of their roy- 
alty exemption. Eventually the music in- 
dustry will win that battle. At some point, 
the growth of streaming radio -which is 
becoming a critical part of music discov- 
ery-will give labels a way to circumvent 
terrestrial radio and still get to consumers. 
The labels may never get the performance 
royalty they want from terrestrial radio, 
but the same technology that they blame 
for the dedine in their profit margins may 
give them the means to go around it. 

Doug Perlson is CEO of TargetSpot, an 
end- to- endadvertising marketplace 
designed for streaming audio. 
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Should the U.S. Congress pass legislation that would require terrestrial 
radio stations to pay performance royalties for the use of sound recordings? 
TOTAL VOTES: 265 

YES Nearly every other industrialized country in the world requires 44 o the payment of such royalties. .................... .................... . MEN .a .............. .................... ......... ........ 
Q NO Exposure on terrestrial 

n 

radio can 
ing a new performace royalty would 

drive 
hurt the 

music 
radio 
sales 

industry 
and enact - 

at 
a time when it's grappling with severe financial challenges. 
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>>>NBC 
TUNING UP 
SINGING 
COMPETITION 
NBC is launching a 

singing competition 
series destined to 
draw comparisons 
to Fox's "American 
Idol." The project, 
"The Sing Off," is 
billed as the first a 

cappella singing - 
style reality series. 
It's unknown when 
the eight -week 
series will launch, 
though presumably 
it will bow in either 
summer or fall, 
during the "Idol" 
off -season. The 
winner will receive a 

Sony Music 
recording contract. 
The judges and host 
talent have yet to be 
announced. 

» >NEW 
ROLE FOR 
TERRA FIRMA 
CHIEF 
Guy Hands is 
stepping out of his 
day -to -day 
management role as 
chairman /CEO of 
Terra Firma, which 
owns EMI Music, for 
a new role at the 
private equity firm. 
Hands will become 
group chairman/ 
chief investment 
officer, according to 
the Terra Firma Web 
site, and Tim Pryce 
will become CEO. 
Pryce was a 

founding member of 
Terra Firma and was 
also general 
counsel. 

» >BARNES & 
NOBLE NEW 
INCOME DIPS 
While Barnes & 

Noble suffered a 

6.2% decline in 
sales to $1.6 billion 
for the quarter 
ended Jan. 31, the 
chain was still able 
to generate $81.2 
million in net 
income, which 
translates into $1.46 
per diluted share. 
That compares with 
the $115 million, or 
$1.79 per diluted 
share, the company 
posted in the 
corresponding 
quarter last year 
when sales were 
$1.74 billion. 
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ONE MORE 
DRINK 
Liqueur Nuvo Is A Hit 
With Hip -Hop Artists 

Anyone who watches hip -hop videos may 
have noticed regular appearances by a 

slender, elegant -looking bottle filled with 
pink liquid. 

It shows up in the clip for "One More 
Drink" by Ludacris featuring T -Pain. It 
appears in the video for "Go Hard" by DJ 

Khaled, Kanye West and T -Pain. It's there 
in DJ Khaled's "We the Best," Jadakiss' 
"Can't Stop Me," Slim Thug's "I Run," 
Jadakiss' "Who Run This" with Jay -Z and 
more than a dozen other videos. 

Is it a new fragrance? Fancy bottled 
water? A household cleaner? 

It's Nuvo, a liqueur launched two 
years ago by Raphael Yakoby, president/ 
owner of the London Group and the en- 
trepreneur behind Hpnotiq, the cognac/ 
vodka /fruit juice libation that proved 
to be a big hit in celebrity circles be- 
fore he sold it 18 months after its 
launch to Heaven Hill Distillery of 
Bardstown, Ky. 

Nuvo, Yakoby's first product launch 
since the Hpnotiq sale, is mostly 
sparkling French vodka, with a splash of 
sparkling wine and peach, raspberry and pas- 
sion -fruit flavors. 

The fruity flavor, pink tint and slinky bottle shape 
were all aimed at appealing to a predominantly fe- 

male customer base. But somewhere along the line, 
hip -hop artists began latching onto the liquor brand, 
much as they did Hpnotiq earlier in the decade. And 
the liqueur brand's popularity as a video prop has 
largely come free of charge. 

"I remember tasting it at a club a few months back 
and liking it," rapper T -Pain says. "I knew they were 
a new company so I wanted to see how we could 
build a relationship. And now here we are today. So 
far you've seen me with bottles of Nuvo in videos as 
well as in the studio, the clubs, my tour bus, my 
hotel rooms, backstage of my shows -it's even in 
my performance rider." 

T- Pain's manager Stanley Marseille says it'd be 
wrong to describe the rapper's endorsement of Nuvo 
as a partnership "as it makes people think this is a 

business transaction, when it isn't." Instead, Mar- 
seille says, it's a more casual arrangement where 
"Pain goes to their events and they come to his -no 

Nuvo rich: LUDACRIS 

money changes hands in this rela- 
tionship; it's more ofa family thing." 

The organic support that Nuvo 
has generated among rap artists is 

a reflection of the genre's embrace 
of premium brands, according to 
Josh Rabinowitz, senior VP /direc- 
tor of music at Grey Worldwide in 
New York. 

"Hip -hop is a culture unto itself 
and brands are part and parcel of 
that cultural experience -not a 

means of selling out or a shill to 
make some extra bread, but a way of 
expressing that culture," Rabinowitz 
says. "Such seems to be the case with 
Nuvo. It has reached a tipping point 
within the culture, and it's clicking." 

London Group executive VP John 
Vasquez says part of Nuvo's appeal 
for artists is that "they are able to rec- 
ognize and put their stamp on a drink 

before anyone else does." 
During its first year, Nuvo was rolled out in New 

York and Miami, before expanding last summer to 
20 other U.S. markets. 

Vasquez estimates the London Group sold about 
125,000 cases of Nuvo in 2008 and about 60,000 so 
far this year. Those numbers dovetail with data col- 
lected by the market research firm GuestMetrics, 
which says year -to -date U.S. sales of Nuvo at bars 
and restaurants are equal to about half of its sales 
total for last year. 

"Hip -hop has come a tremendous way, in terms 
of where it began and where it will go as a culture 
and a lifestyle," Yakoby says. "We don't feel like we're 
targeting hip -hop as much as we're just targeting 
those who love our products. If it happens to be hip - 
hop, then, we think that's a fantastic thing." 
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THE 

NEWS 
FROM Stone free: JIMI HENDRIX 

» >McBRIDE 
DENIES 
NETTWERK IS 
FOR SALE 
Nettwerk Music Group 
CEO Terry McBride tells 
billboard.biz that there 
isn't any truth to rumors 
that Nettwerk is for sale, 
although he says he's 
always looking for 
partners that can help it 
expand. As for recent 
speculation that he 
might quit to devote 
more time to yoga -a 
major interest of his - 
McBride says he's 
invested in six yoga 
studios and will release 
albums of music for 
yoga, but that's where 
the interest ends. 

>>>SHERIDAN 
SQUARE ASSETS 
SOLD FOR $5M 
D.B. Zwirn, the secured 
lender for Sheridan 
Square, bought the 
record label's assets for 
$5 million in an auction 
conducted at the law 
firm Loeb & Loeb. Zwirn 
was the sole bidder at 
the auction, according 
to sources familiar with 
the proceedings. While 
Zwirn didn't return calls 
for comment, sources 
suggest that Zwirn's 
next step will be to put 
the company up for 
sale. The Sheridan 
Square catalog contains 
music from V2 North 
America and Artemis, 
among others. 

» >CRÜE FEST 
LINEUP 
UNVEILED 
Mötley Crüe will be 
joined by Godsmack, 
Theory of a Deadman, 
Drowning Pool and 
Charm City Devils on 
the Crüe Fest 2: The 
White Trash Circus tour. 
Mötley Crüe will 
celebrate the 20th 
anniversary of "Dr. 
Feelgood," its first No. 1 

album on the Billboard 
200, by performing it in 
its entirety on the tour, 
which kicks off July 19 

in Camden, N.J., and 
runs through Sept. 5 in 
Darien Lake, N.Y. Last 
year's inaugural Crüe 
Fest played for nearly 
half a million fans in 40 
cities across North 
America and featured 
Mötley Crüe, 
Buckcherry, Papa 
Roach, Sixx:A.M. and 
Trapt. 

PUBLISHING BY ED CHRISTMAN 

CROSSTOWN TRAFFIC 
Universal Music Publishing To Administer Jimi Hendrix Catalog Outside U.S. 

Universal Music Publishing Group has 
landed a big one: It has become the ex- 

clusive administrator of the Jimi Hen- 
drix catalog throughout the world 
outside the United States. The five -year 
agreement covers all commercial op- 
portunities, including synch licensing 
for motion pictures, TV, advertising and 
other mediums. 

Universal Music Publishing re- 
places Sony /ATV Music Publishing, 
which had administered the Hendrix 
catalog outside the United States 
since 1998 (Billboard, May 30, 1998). 
The U.S. publishing rights will con- 
tinue to be handled by Experience 
Hendrix, the Seattle company formed 
in 1995 by the guitarist's late father 
James "Al" Hendrix and now headed 
by Jimi Hendrix's sister Janie Hen- 
drix, who is president /CEO. 

"Janie has done an amazing job of 
keeping the music and Hendrix's legacy 
alive," says Universal Music Publishing 

chairman /CEO David Renzer. "They 
have a great reissue program in place 
and they are doing a great job of protect- 
ing his legacy." 

The deal puts Hendrix's publishing 
and most ofhis recording masters under 
the same Universal umbrella outside the 
United States. Since 1997, Universal 
Music Group has licensed the Hendrix 
recording catalog worldwide from Expe- 

rience Hendrix, with the exception of 
the 1970 live album "Band of Gypsies," 
which is distributed by EMI Music. 

Renzer says his group will "strate- 
gize with the label" to maximize licens- 
ing opportunities. 

"Overall, it was a wonderful deal they 
offered us," Hendrix says. "Everything 
has to come through me for approval." 
She adds that she will ensure that any 
new opportunities "uphold the standard 
of the music." 

The Hendrix catalog remains a peren- 
nial strong seller; mechanical royalties 

continue to flow unabated, Renzer adds. 
In the United States, the catalog sells 
about a half-million copies annually, put- 
ting the worldwide sales at 1.2 million, 
Billboard estimates. Meanwhile, song 
downloads of the artist's music grew 
from 800,000 in the United States in 
2007 to 915,000 last year, according to 
Nielsen SoundScan. 

Another attractive element of the deal 
is that Hendrix wrote almost all of the 
songs himself, including classics like 
"Foxey Lady," "Purple Haze" and "Voo- 

doo Child," Renzer notes. 
"Artists gravitate to his songs," he 

says. "He has been covered by everyone 
from Eric Clapton to John Mayer." 

Under the deal, Universal's film 
and TV licensing divisions will look 
to exploit the rights in local markets. 
In addition, through the company's 
digital licensing initiative and its Pan - 
European licensing agreement with 
the Society of Authors, Composers 

and Publishers of Music, "we think 
the Hendrix catalog presents all kinds 
of opportunities." 

Meanwhile, the artist's recording cat- 

alog appears poised to continue expand- 
ing, with Hendrix noting that 
Experience Hendrix has "10 more years 
of Hendrix music" in the vaults. 

"Currently, I am in the studio trans- 
ferring tapes of Band of Gypsies per- 
formances that have never been released 
before," she says. 

Experience Hendrix expects to release 
two albums later this year, including one 
on its Dagger "bootleg" imprint, which 
is only sold through its Web site. Hendrix 
also expects to have front -line CD and 
DVD releases out this fall, consisting of 
live performances by the Jimi Hendrix 
Experience at London's Royal Albert Hall, 

as well as behind -the- scenes footage. 
When Hendrix performed Feb. 18 

and Feb. 24, 1969, at Royal Albert Hall, 
a camera crew followed him for a 

month, yielding candid footage of him 
at home, about town and hanging out 
backstage. The result, Hendrix says, will 

be a "reality TV" glimpse of the leg- 
endary guitarist. 

360 DEGREES OF BILLBOARD 

STOUTE TO KEYNOTE 
BILLBOARDIADWEEK 
MUSIC & ADVERTISING 
CONFERENCE 
Translation founder /chief 
creative officer Steve Stoute 
will be one of the keynotes 
at the Billboard /Adweek 
Music & Advertising confer- 
ence, set for June 4 -5 at the 
W New York. 

Stoute's Translation agency 
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is a leader in the music brand- 
ing industry. His campaigns 
include matching Justin - 

Timberlake with McDonald's, 
Beyoncé with Samsung Elec- 
tronics and Jay -Z with Ree- 
bok and Hewlett- Packard. He 

has since partnered with Jay - 
Z to form Translation Adver- 
tising, which focuses on mul- 
ticultural marketing. 

Before entering the ad in- 

2009 

dustry, Stoute was executive 
VP /president of urban music 
at Interscope Geffen 
A &M Records. 

Another keynote 
speaker at the confer- 
ence will be Euro RSCG 

Worldwide CEO David 
Jones, who will discuss 
the advertising agency's 
recent music branding 
initiatives, including its 
acquisition last year of 
the independent label 
and content production 
platform the:Hours. 

Also speaking at the con- 
fab will be Mike Tunnicliffe, a 

partner at Tuna Music, Fila- 
ment Entertainment and 
branded entertainment com- 
pany the Sheppard; Geoff 
Cottrill, chief marketing offi- 
cer at Converse; Josh Rabi- 
nowitz, senior VP /director of 
music at Grey Worldwide; 
and Mike Boris, senior VP /ex- 
ecutive music producer at 
McCann Erickson. 

The early -bird registration 
price of $349 ends March 27. 

More information on the con- 
ference can be found at bill - 
boardevents.com. . 
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BY ALEXANDRA CAHILL 

Pocket Streams 
New Mobile Apps 
Extend Internet 
Radio Audience 

The emergence of new applica- 
tions for the iPhone, BlackBerry 
and other mobile devices is ex- 

tending the reach of online 
radio to listeners on the go. 

After launching its iPhone 
app last summer, the music rec- 

ommendation /online radio 
service Pandora has been 
adding about 20,000 registered 
listeners per day through the 
free app, according to Pandora 
founder /chief strategy officer 
Tim Westergren. 

"It's a substantial piece of 
our new listenership," Wester - 
gren says. He estimates that 
between 10% and 20% of Pan- 
dora's daily audience accesses 
the service through the iPhone 
or iPod Touch. 

Terrestrial radio companies 
have been jumping into apps, 
too. In October, Clear Channel 
Radio launched a free iPhone 
app called iHeartRadio, which 
enables users to access the com- 
pany's terrestrial and Internet 
radio streams. Since then, the 
company says the app has been 
downloaded about 1 million 
times. Clear Channel also re- 

cently launched a beta version 
of an iHeartRadio app for Black - 

Berry devices. 
Evan Harrison, executive VP 

of Clear Channel Radio and 
president of the company's on- 
line music and radio division, 
estimates iHeartRadio is 
adding between 5% and 10% to 
digital time spent listening, 

says. "Radio has always been 
ubiquitous in terms of distri- 
bution. Clearly, it's a natural 
evolution in terms of distribu- 
tion for radio to be integrated 
into mobile devices because it's 
fundamentally been based 
there for the last 50 years." 

The Internet radio ad agency 
TargetSpot expects mobile plat- 

plications for the Android 
Google operating system and 
the Palm operating system," 
he says. "It's not just going to 
be about the iPhone. It's going 
to be about several different 
mobile platforms and that's 
going to dramatically increase 
the penetration." 

Perlson predicts that it's only 
a matter of time before a third - 
party measurement service 
comes along that tracks unique 

Vii, 

`There's a lot of iPhone envy right now and 
we're poised to go, when the time is right, 

on each of these devices.' 
-EVAN HARRISON, CLEAR CHANNEL RADIO 

which he finds encouraging 
given that it was only launched 
several months ago. 

"I believe now there's going 
to be a new audience that is ex- 

periencing our content because 
of the ease of getting it on de- 
vices like the iPhone," Harri- 
son says. 

David Goodman, president 
of digital media and integrated 
marketing at CBS Radio, says 
mobile devices that stream 
audio are the obvious next step 
for Internet radio. 

"It's in its DNA," Goodman 

forms to become "a bigger part 
of the listening experience with 
some of our partners, as high 
as 10 %" of total listenership, 
according to co- founder /CEO 
Doug Perlson. 

Perlson says he's particularly 
impressed by the BlackBerry app 
developed by the Internet radio 
service Slacker, which can cache 
a radio stream to provide an un- 
interrupted listening experience 
even when a Web connection is 

momentarily unavailable. 
"We're starting to see devel- 

opers create Internet radio ap- 

visitors to mobile devices. 
"Typically an audience will 

need to reach some sort of criti- 

cal mass before there's interest 
in tracking it independently," he 
says. "At this point, we're not sell- 

ing the mobile audience inde- 
pendently because it's still 
growing and I would say that it's 
probably not big enough to sell 

independently. But I think we're 
definitely getting close to seeing 
that happen." 

Although a standard method 
to measure the size of the mo- 
bile Internet radio audience 

hasn't yet emerged, Bill Rose, 
senior VP ofbusiness and mar- 
keting development at Arbitron, 
says he believes it's coming. 

The current environment, 
with audience statistics and 
metrics from different compa- 
nies, is typical of early -stage 
media, Rose says. As the meas- 
urement methods mature, 
"they tend to coalesce under a 

common form of measure- 
ment that makes it easier to 
make comparisons," he says. 

Rose adds that "mobile de- 
vices are without question the 
next frontier" for Internet 
radio, followed by in -car mo- 
bile Web access. 

Pandora's Westergren also 
considers automobiles an area 
for pure -play Internet broad- 
casters to grow. 

"We see cars as a wide -open 
space that we want to go after," 
he says. "We've wanted access 
to it for a long time." 

The success of mobile 
streaming music applications 
has demonstrated to broadcast- 
ers that they have to be plat- 
form- agnostic so they can 
distribute their programming 
wherever listeners are. 

"There's a lot of iPhone envy 
right now," Clear Channel's Har- 
rison says. "And we're poised to 

go, when the time is right, on 
each of these devices." . 

GLOBAL BY LOUIS HAU 

K -Pop Branches Out 
Content Aggregator Brings Korean Artists To iTunes 

In a bid to extend the global reach of 
South Korean recording artists, the 
Seoul creative agency DFSB Kollective 
has signed worldwide digital distribu- 
tion deals with about 50 of the coun- 
try's leading alternative rock, hip -hop 
and electronic acts. 

As part of these deals, DFSB will sup- 
ply these artists' works to Apple's 
iTunes store, which doesn't yet sell 
music downloads in South Korea. The 
distribution deals come at the same 
time a pending regulatory change that 
will make it easier for foreign smart - 
phone makers to sell handsets in the 
Korean market has spurred specula- 
tion that Apple could be preparing to 
launch the iPhone. And that, in turn, 
could facilitate the arrival of iTunes 
music downloads in Korea. 

Apple representatives declined to 
comment on their plans for the Ko- 
rean market. 

"Although K -pop availability on 
iTunes will attract the large overseas 

Korean populations in North America, 
Japan and Australia," DFSB president 
Bernie Cho says, "our main aim is to de- 
liver a dynamic, diverse lineup of Ko- 
rean artists from a wide range of music 
genres that will appeal to music fans 
around the world." 

DFSB will distribute new albums by 
such artists as Epik High, South Korea's 
best -selling hip -hop act last year; R &B 

singer Tasha; and the alternative rock 
trio Seoul Electric Band, as well as 2008 
Korean Music Award winners Drunken 
Tiger (hip -hop), House Rulez (electron - 
ica) and No Brain (modern rock). 

During the past decade, more corn - 
mercially oriented Korean teen idols 
and urban /dance acts have succeeded 
in building burgeoning regional fan 
bases, particularly in Hong Kong, Tai- 

wan, southeast Asia and Japan. But 
outside of regional stars like Rain, 
Se7en and BoA, few Korean artists have 

been able to secure overseas label 
deals or distribution. 

"In the past, 
trying to sell K- 

pop music abroad 
involved jumping 
through many hoops and hurdles," Cho 
says, adding that by getting DFSB client 
artists on iTunes, they will have "a more 
efficient, effective way to boost their 
success beyond Korea." 

A fresh supply of more independ- 
ent- minded music from South Korea 
raises anew the question of when 
iTunes will finally enter the Korean mu- 
sic download market, which has been 
dominated by such local telecom com- 
panies as SK Telecom and KTF. iTunes' 
retail presence in Korea is limited to its 
App Store, which local consumers have 

been using to download applications 
for the popular iPod Touch. 

A development that could poten- 
tially hasten iTunes' entry into the Ko- 

rean music market is the South Korean 
government's plans to repeal April 1 a 

requirement that all Internet -enabled 

Stepping out: PIK HIGH 

1 

mobile handsets use the local WIPI 
(wireless Internet platform for interop- 
erability) application platform, which 
could clear the way for Apple to launch 
the iPhone in Korea. 

The WIPI requirement was aimed at 
providing mobile content providers 
with interoperability across all mobile 
handsets and, critics claim, protecting 
domestic companies from foreign com- 
petition. Because it's unique to South 
Korea, WIPI effectively blocked the 
market entry of the iPhone and foreign - 
made smart phones, according to Stan 

Jung, a telecom industry analyst at 
Woori Investment & Securities in Seoul. 

Jung says there is pent -up demand 
for the iPhone among gadget -crazy 
Korean consumers, adding that "an 
iPhone launch in Korea will have a huge 
impact for iTunes and the iPod." 
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THE 
LATEST 

NEWS 
FROM I 

» >L.A. 
PHILHARMONIC 
TAPS HERBIE 
HANCOCK 
The Los Angeles 
Philharmonic Assn. 
announced that jazz 
artist Herbie Hancock will 
become its new creative 
chairman for jazz. He 
succeeds bassist 
Christian McBride. During 
his two -year tenure with 
the Los Angeles 
Philharmonic Assn., 
Hancock will oversee jazz 
programming at Los 
Angeles' Hollywood Bowl 
and Walt Disney Concert 
Hall. He will begin with 
the Hollywood Bowl's 
2010 season. 

» >COLDPLAY, 
NE -YO UP FOR 
MTV VMAs IN 
JAPAN 
The 2009 MTV Video 
Music Awards Japan 
nominations have been 
announced, with 
Coldplay, Ne -Yo and 
Japanese pop singer 
Namie Amuro receiving 
three each. The 
ceremony takes place 
May 30 at the Saitama 
Super Arena, and Katy 
Perry, the Black Eyed 
Peas and Green Day are 
scheduled to perform. 

» >CHRIS 
CORNELL ADDED 
TO DOWNLOAD 
FEST 
Chris Cornell will make 
his solo debut at the 
United Kingdom's 
Download Festival, 
having previously 
performed at the event 
with Audioslave. The 
rock festival, staged by 
Live Nation and set for 
June 12 -14 at Donington 
Park, is headlined by 
Faith No More, Slipknot 
and Def Leppard. Cornell 
is one of 12 additions to 
the bill, along with Down, 
Papa Roach, Skin, 
Journey, Tesla, Lacuna 
Coil, Black Stone Cherry, 
Clutch, Architects, 
Karma to Burn and 
Parkway Drive. 

Compiled by Chris M. 
Walsh. Reporting by 
Gavin J. Blair, Ed 
Christman, James 
Hibberd, Andre Paine, 
Patrea Patterson, 
Robert Thompson and 
Chris M. Walsh. 

For 24/7 news and 
analysis on your 

IZ mobile device, go to: 
mobs le.bi I I board.biz. 
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DIGITAI_ BY ANTONY BRUNO 

Penalty For Early 
Withdrawal? 
Pulling Music From An Online Service 
Can Be Costly But Worthwhile 

In the often contentious ne- 
gotiations between the music 
industry and digital music 
services, there's no action 
more severe than pulling 
music from a site that was 
previously allowed to use it. 

Seeing music that a serv- 
ice once had suddenly disap- 
pear is on par with a jilted 
lover throwing her ex's 
clothes out into the street - 
a public and embarrassing 
sign of a damaged relation- 
ship that hurts all sides. La- 

bels miss out on revenue and 
promotional opportunities. 
The affected services lose 
some of their appeal and rel- 
evance. And music fans bear 
the brunt of it all. 

Given these ramifications, 
the fact that Warner Music 

LISTEN, 
TYPE, CALL 
Nokia has sold more than 
425 million mobile phones 
containing some kind of digital music player. Add one 
more model to the mix. The 5730 XpressMusic phone 
is the company's first device that's not only a full- fledged 
MP3 player but also features a slide -out Qwerty key- 
board for easier text entry. The Comes With Music phone 

includes a year's worth of free music, in addition to ac- 

cess to N -Gage games, online applications like Face - 

book and the company's Ovi entertainment portal. 
It's expected to ship in Europe by the third quarter 

for about $350. -AB 

Group (WMG) pulled its 
music from YouTube speaks 
volumes about just how frag- 
ile the nascent digital enter- 
tainment landscape is. It's a 

product of the ongoing 
power struggle between 
owners of the content that 
consumers want and the de- 
velopers of the technologies 
they use to enjoy it. That 
music occasionally becomes 
a casualty of these negotia- 
tions shouldn't come as a 

surprise. In fact, it's a won- 
der that it doesn't happen 
more often. 

While critics say the music 
industry should put music 
on every platform at any 
price they can get, labels and 
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publishers are wary of such 
an approach for fear that it 
could turn music into a com- 
modity. Instead, their strat- 
egy has been to maintain a 

hard line on pricing when 
the consequences of with- 
holding music are still rela- 
tively minor and before the 
revenue stream becomes too 
vital. After all, you don't see 
any labels pulling their 
music from iTunes. 

"Sacrificing pennies now 
to make dollars later is the 
thinking," one label source 
says. "We're looking at this 
three to five years out." 

And why not? At this still 
relatively early stage in the 
evolution of digital music, 
there's no platform other 
than iTunes that labels ab- 
solutely must work with. 
When one relationship ends, 
another always seems poised 
to take its place. 

Take YouTube. Its rival 
Hulu has emerged as a viable 
second choice with a poten- 
tially more lucrative business 
model that appeals to pre- 
mium content owners. La- 

bels like WMG's Atlantic 
Records are already planning 
exclusive video packages on 
Hulu with upcoming re- 
leases. MySpace Music is also 
planning a strong music 
video push in the coming 
months, developing a hub for 

all labels similar to what 
YouTube has offered for the 
last couple of years. 

Music -oriented videogames 
provide another example of 
dueling platforms. WMG and 
"Rock Band" publisher MTV 

Games are in a standoff over 
licensing rates. But the major 
is cooperating with "Rock 
Band" rival "Guitar Hero" on 
artist -specific versions of the 
game, such as the pending 
"Guitar Hero: Metallica" and 
perhaps on a rumored Van 
Halen title. 

But there are two sides to 
this battle. When dealing 
with startup music -centric 
services that are counting on 
a full catalog from all four 
majors to generate traffic, the 
strategy of withholding 
music has a good chance of 
success. But services like 
YouTube and games like 
"Rock Band" have other 
options. YouTube is a video - 
sharing service, of which 
music is only one element. 
"Rock Band" only makes a 

few hundred songs per year 
available for download, and 
covers sometimes sell as well 
as master recordings. 

From their perspective, 
there's no point in paying 
what they call "ridiculous" 
prices for music from one 
source when they can just as 
easily -and more cheaply - 
work with other labels or con- 
tent providers to accomplish 
the same goal. By digging in 
their heels and not capitulat- 
ing to demands for higher 
fees, these companies are 
saying that their services are 
just as important to the dig- 
ital music ecosystem as the 
content itself. 

"It's not surprising that 
occasionally we're going to 
have disagreements with 
folks over economics," says 
Chris Maxcy, partner devel- 
opment director at YouTube. 
"Everybody is trying to find 
the right equilibrium." 

The root problem here is 
that both sides tend to over- 
value their contribution to 
the digital music market. 
The music industry is too 
in love with its content, 
while the Internet compa- 
nies are too enamored with 
their technology. If with- 
holding music is what it 
takes to get the two to come 
to their senses, then the 
sacrifice will be worth it in 
the long run. 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz /digital. 

ILLUSTRATION BY JACK HORNADY 

1311'S & BRIEFS 
NOKIA SMART - 
PHONE LEAD 
NARROWS 
Nokia remained the domi- 
nant global smart -phone 
manufacturer in 2008, but 
its lead shrank in the face of 
increased competition from 
Apple's iPhone and RIM's 

BlackBerry, according to a 

study by Gartner. Nokia 
moved 60.9 million smart- 
phones last year to capture 
43.7% of the global market, 
down from 49.4% in 2007, 
Gartner said. RIM saw its 
share surge to 16.6% from 
9.6% in 2007, while Apple 
jumped to 8.2% from 2.7 %. 

MERLIN CATCHES 
A CLOUD 
The independent rights ag- 
gregator Merlin hasn't yet 
managed to secure big - 
ticket deals with such digital 
services as MySpace Music, 

but it's finding greater suc- 
cess with smaller services. 
Merlin has finalized a deal 
with Catch Media for the 

"cloud" -based Play Any- 
where service, which allows 
users to store their music 
collection online and access 
it from any registered Inter- 
net- connected device. Mer- 
lin is the third rights holder 
onboard, after Universal 
Music Group and Warner 
Music Group. 

ACTIVISION 
TRADEMARKS 
`SING HERO' 
"Guitar Hero" publisher Ac- 
tivision has trademarked 
the name "Sing Hero," hint- 
ing at a possible expansion 
of the music game franchise. 
The company remains mum 
about its intentions, but the 
title suggests it might offer 
a karaoke version of "Gui- 
tar Hero." Activision has al- 

ready confirmed the devel- 
opment of a spinoff series 
called "DJ Hero" expected 
to be released later this 
year. There's also a rumored 
"Band Hero" in the mix but 
few details are available. 

HOT RINGMASTERS,, MAR Billboard 

TITLE 
3ó ORIGINAL ARTIST 
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KISS ME THRU THE PHONE 
SOMA BOY TELLEM FEATURING SAMMIE 

RIGHT ROUND 
FLO RIDA 

DEAD AND GONE 
Ti FEATURING JUSTIN TIMBERLAKE 

BLAME IT 
JAMIE FOXÉ FEATURING T -PAIN 

CRACK A BOTTLE 
EMINEM. DR. ORE 8 50 CENT 

HEARTLESS 
KANYE WEST 

POKER FACE 
LADY GAGA 

ROCKIN' THAT THANG 
THE -DREAM 

TURNIN ME ON 
KERI HILSON FEATURING LIL WAYNE 
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Kelly Clarkson vaults 26 -11 as "My Life 
Would Suck Without You" logs the week's 

largest unit and percentage increase. "Life" 
posts a 59% increase in downloads to 

22,000 in its seventh week on the chart. 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON 

I LOVE COLLEGE 
ASHER ROTH 

DAY N NITE 
KID CUD 

MAD 
NE -YO 

ALL SUMMER LONG 
KID ROCK 

YOU COMPLETE ME 
KEYSHIA COLE 

CHICKEN FRIED 
ZAC BROWN BAND 

STANKY LEGG 
GS BOYZ 

DIVA 
BEYONCE 

AIN'T I 
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Caught In The Headlights 
Can NARM Lift 
The Industry's 
Malaise? 

Remember when President 
Jimmy Carter declared that 
the country was going 
through a "malaise "? Many 
historians cite that remark as 

one of his mistakes. 
Some industry executives de- 

scribe to me what could be 
called a malaise in the U.S. 
music industry, above and be- 
yond the pain of decreasing CD 

sales. According to Nielsen 
SoundScan, CD sales are down 
18.2% year to date; album sales 
are down 11.4% -and album 
sales, including track- equiva- 
lent albums, are down 4.9 %. 

With the U.S. economic 
troubles piled on top of our 
own industry's problems, the 
music business seems trans- 
formed from one fighting to 

get out of a trap to one that's 
caught in the headlights. 

"Everyone is acting like a 

squirrel right now," says the 
head of sales at a major- label- 
distributed label. "It's like, if 

you don't move, they can't see 
you. It's a big game of chicken, 
and meanwhile we are circling 
the drain." 

That executive believes that 
"somebody needs to step up. I 

was hoping one of the majors 
would stand up with some new 
pricing model to get the busi- 
ness back on its feet, but that 
doesn't seem to be happening." 

playing to lose. You can't win 
like that. You have to go out and 
do something. I don't know 
where the industry ends up in 
18 months, but you have to stop 
playing defensively." 

Both executives are involved 
in digital and physical, but they 
clearly are addressing the brick - 
and- mortar side of the busi- 
ness. Digital may not be 

important than ever, in Retail 
Track's view. Although it's al- 

ways capable of staging a great 
event, it's been awhile since 
NARM provided a catalyst to 

jump -start a new initiative. The 
music industry needs that to 

happen with this convention. 
There are always skeptics 

who question whether the 
NARM confab is worth the trip, '` 

`Everyone is acting like a squirrel right 
now. If voir don't move. they can't see you.' 

-UNNAMED HEAD OF SALES AT A 

MAJOR -LABEL -DISTRIBUTED LABEL 

Or, instead of one of the majors, 
he adds, maybe one of the re- 
tailers. "I think Best Buy lost 
faith in the music category. 
They are so quiet. I would love 
to see them take more of a lead- 
ership position. If they stood 
up, they could help the entire 
business. Somebody needs to 
step up." 

Another senior distribution 
executive at a different major 
complains that "everybody is 

growing as fast as the industry 
would like, but after a head -in- 

the -sand period, the labels have 

taken aggressive and experi- 
mental action to boost sales. 

On the physical side, I 

thought that as the situation be- 

came more desperate, labels 
would act -but the worse 
things get, the less anyone 
seems to do. That's why this 
year's NARM convention June 
7 -10 in San Diego will be more 

but I would wager those doubt- 
ing Thomases are the ones 
most solidly caught in the head- 
lights right now. This year's 
NARM will have many com- 
pelling components -I'll give 
you more on that at a later date 
when we get closer to the con- 
vention. For now, it's enough 
to know that NARM is stepping 
up to the plate. For one, it 
slashed registration by 25% for 

early registration. It's also mak- 

ing strides to reach out to the 
previously disenfranchised 
indie retail community, which 
often felt that NARM was big - 

box- dominated. 
For example, NARM spon- 

sored the upcoming Record 
Store Day. That 
made a big differ- 
ence to the Music 
Monitor Network. 

It showed that 
NARM wanted 
to help indie- 
oriented stores 
and chains, which 
led to a dialogue 
about how NARM 

could be more meaningful to 

such stores, according to M MN 

executive director Michael 
Kurtz. "First off, let's make this 
clear: I am not trying to pres- 
ent ourselves as the voice of the 
indie community," Kurtz says. 
But speaking for MMN, he 
adds, "If NARM wants to help 
us, we want to come back in." 

And by coming back in, 
MMN has agreed to hold its an- 

nual convention, Noise in the 
Basement, at NARM this year, 

marking the first time all 13 

member companies will attend 
a NARM confab. 

The agenda for Noise in the 

Basement is still coming to- 

gether but one session will have 

Newbury Comics CEO Mike 
Dreese discussing trend and 
lifestyle merchandise. Another 
session will be headed by Oren 
Teicher, president of the Amer- 

ican Booksellers 
Assn., who will 
explain his 
concept of how 
independently 
owned stores - 
from bike shops 
to booksellers - 
should start 
working together 
and grow indie 

store communities through- 
out the United States. Another 
session will focus on video, 
with the wholesaler VPD help- 
ing to organize an event that 
will be attended by many of 
the video labels, another rar- 
ity for NARM. 

"We want to partner with 
other groups and have one 
event that ties it all together," 
NARM president Jim Donio 
says. "We believe that people 
have to come together; no one 
has all the answers." 

Retail 
Track 

ED CHRISTMAN 

For 24/7 retail news 
.biz and analysis, see 

billboard.biz/retail. 
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GROSS/ 
TI, =KL 19,I,TL 

$1,913,847 
$175/$4950 

$1,912,403 
5250/5175/$140/ 
$95 

$1,844,510 
5250/5175/5140/ 
$95 

ARTIST(S) 
Venue, Date 

Attendance 
Capacity 

ELTON JOHN & BILLY JOEL 
Time Warner Cable Arena, 
Charlotte, N.C., March 7 

17,908 
sellout 

CHER 
The Colosseum at Caesars Palace, 
Las Vegas, March 10 -11, 14 -15 

13,124 
15.069 fou shows 

CHER 
The Colosseum at Caesars Palace, 12,606 
Las Vegas, March 3 -4, 7 -8 14.909 four shows 

$1,476,642 
$149 í _. 

FLEETWOOD MAC 
Allstate Arena, Rosemont, III., 
March 5 

13,712 
13,990 

$1,241,491 
$!49.50,$49.50 Xcel Energy Center, St. Paul, 

Minn., March 3 

FLEETWOOD MAC 
12,046 
18.341 

$1,148,633 
5149.50/549.50 Mellon Arena, Pittsburgh, March 1 

11,854 
13.075 

FLEETWOOD MAC 

$886,510 
$125/$85/$50/$40 

$843,310 
$260/$185/$160/ 
$75 

$545,566 
573.50/568.50/ 
$53.50/$43.50 

511,746 
ag3a7s 

ANITA BAKER 
Radio City Music Hall, New York, 10,460 
Feb. 13 -14 11,870 two shows 

PAUL SIMON 
Beacon Theatre, New York, 
Feb. 13 -14 

5,570 
two sellouts 

Radio City Music Hall, New York, 9,625 
March 13 -14 11,870 two shows 

Promoter 

Live Nation 

Concerts West /AEG Live 

Concerts West/AEG Live 

Live Nation 

Live Nation 

Live Nation 

MSG Entertainment, The Bowery Presents 

MSG Entertainment 

MSG Entertainment, Madstone Productions 

BRAD PAISLEY, DIERKS BENTLEY, DARIUS RUCKER 
Sommet Center, Nashville, 
March 14 

13,526 
sellout Live Nation 

$377,960 
!$125/$75/$55/535 Radio City Music Hall, New York, 5,961 

March 15 sellout 

SIMPLY RED, MARTHA WAINWRIGHT 
MSG Entertainment, Live Nation 

$364,780 
;.'$65,/$45/$35` Radio City Music Hall, New York, 5,905 

Feb. 17 sellout 

GIPSY KINGS 
MSG Entertainment 

$359,508 
$88 50/524 50 

$333,033 
($424,452 Caoadan) John Labatt Centre, London, 
$54.53/$3884 Ontario, March 14 

MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS 
New Orleans Arena, New Orleans, 8,115 
Feb. 28 9,434 Live Nation, in -house 

BRYAN ADAMS 

$330,820 
$200/$30 

6 566 
7.'703 

Live Nation 

TRUC TIEP THU HINH V61: QUOC KHANH, ANH MINH & OTHERS 
Terrace Theatre, Long Beach, Calif., 4,854 
Feb. 28 two sellouts Asia Music Group 

$329,974 
$95/4 

MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS 
Bi -Lo Center, Greenville, S.C., 
Feb. 25 

8,116 
10 07 '. 

Live Nation, in -house 

$329,085 
$95/$' »0 

MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS 
Wells Fargo Arena, Des Moines, 
Iowa, Feb. 17 

6,872 
10,602 

Live Nation 

CELTIC WOMAN 

ge, 
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When bots attack: A sign advertises tickets for 
upcoming shows by Michael Jackson at London's 
02 Arena; two fans with Jackson tickets (inset). 

Live Mixes 
Interplay Of Primary- Secondary 
Ticketing In The Spotlight 

Once the underbelly of the music industry, the 
live business is now feeling the heat of the pub- 
lic spotlight as the proposed merger between 
Live Nation and Ticketmaster Entertainment 
comes under scrutiny. 

That means plenty of people are learning 
how the ticket business really works. And just 
as you might be alarmed to hear what goes into 
your breakfast sausage, some of the inner work- 
ings of the concert business are surprising peo- 
ple outside the industry. 

Given public frustration with the sky -high 
prices of ticket resellers, many 
music fans are wondering where 
they get their tickets. And some 
are especially curious about how 
many of them come from the pri- 
mary market -and whether they 
were ever available for face value. 

Trent Reznor of Nine Inch 
Nails recently felt compelled to 
address the issue in a blog post 
on his Web site ahead of the on- 
sale dates for his upcoming tour. Reznor noted 
that venues, promoters, ticketing agencies and 
even artists feed tickets to resellers. 

"Nobody in the NIN camp supplies or sup- 
ports the practice of supplying tickets to these 
resellers," he wrote, "because it's not some- 
thing we morally feel is the right thing to do." 

Right or wrong, this practice has been going 
on for years. But even Reznor acknowledged in 
his post that the economics of ticketing leave 
something to be desired. 

"The true market value of some tickets for 
some concerts is much higher than what the 
act wants to be perceived as charging," Reznor 
wrote. "For example, there are some people who 
would be willing to pay $1,000 and up to be in 

the best seats for various shows, but most acts 
in the rock /pop world don't want to come off 
as greedy pricks asking that much, even though 
the market says its value is that high." 

Perhaps the biggest question of all is how cozy 
is the relationship between primary ticket sell- 

ers and brokers. Are the brokers doing some 
dirty work for the primary market? Of course. 
But probably not as much. 

Scalped seats come from everywhere. There 
are plenty of people who can hold back tickets: 
the artist, manager, promoter, agent, venue, 

suite and season ticket holders, sponsors, sports 
teams, label, promoter, press or the PR guy. Bro- 

kers often get these tickets, with or without the 
aid of the primary handler. 

When the primary market dips into the re- 
sale market, does this revenue count toward 
the tour grosses reported to Billboard Boxscore? 
If not, should it? 

"It depends on the tour, whether [those sales] 
are in the settlement or outside the settlement," 
AEG Live CEO Randy Phillips says. "Every tour 
is different. Ifyou want to ascertain what the real 

economy is on shows, of course 
they should be in the gross." 

Other promoters say that, by 
and large, incremental revenue 
from auctions and secondary 
sales, whether or not they're han- 
dled by the primary business, 
aren't reported as part of the 
gross, though they're accounted 
for internally. 

What about reporting to the 
higher authority of Uncle Sam? Business man- 
agers and tour accountants would tell you that 
it's all carefully audited touring income from 
the promoter that's paid to the band. 

"We account for and pay taxes on the actual 
gross, which includes this upsell," such as VIP 
tickets, ticket auctions or anything placed on 
ticket resale sites like Ticketmaster's Tickets Now 

or TicketExchange, one business manager says, 
adding that he doesn't know any managers that 
make use of independent brokers directly. 

Another challenge: automated bots that tie up 
the system at on -sales and purchase tickets for 
brokers. To my knowledge, it hasn't been proved 
that bots buy up thousands of tickets. But it does 
seem clear that they gum up the works. 

Phillips says the bots were definitely on the 
attack for the Web site set up to take registra- 
tions for the upcoming Michael Jackson 
shows. "We had to filter our registrations. We 
found over a million hits from computer bots 
owned by brokers to try to get tickets," he says. 

It took us 48 hours working nonstop for our 
tech people to filter out and get down to the real 
preregistration number." 

o n The 
Road 
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BOXSCORE Concert Gross 

10 

20 

30 

$328,457 
(255.259) 
$108.09/542.46 

ANDRE RIEU 
Stadthalle, Graz, Austria, Feb. 15 4,960 

se lout Roland Temme Konzertveranstaltungen 

$322,202 
$41.75/$38.75 

AVENGED SEVENFOLD, BUCKCHERRY, PAPA ROACH, SAVING ABEL 
Tacoma Dome, Tacoma, Wash., 
Feb. 7 

8,711 
sellout 

Frank Productions, Knitting Factory 
Entertainment 

$318,786 
$8950/525 

MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS 
BJCC Arena, Birmingham, Ala., 7,356 
Feb. 22 12,204 Live Nation 

$317,879 
( 228,286) 
$94.69/$59.88 

ANDRÉ RIEU 
Spartrassen- Arena -Kiel, Kfel, Germany, 3,890 
Jan. 4 6 63 Roland Temme Konzertveranstaltungen 

$317,686 
(244,445) 
$88.37/$67 58 

ANDRÉ RIEU 
Arena Trier, Trier, Germany, 
Jan. 27 

4,001 
sellout Roland Temme Konzertveranstaltungen 

$314,655 
$55 The Fillmore, San Francisco, 

WILLIE NELSON, LUKAS NELSON & THE PROMISE OF THE REAL 

$313,120 
$260/565 

$313,066 
$45/53750 

Tea 21 
tate Fairgrounds, Dallas, 

b. 

6,367 6.396 flue Live Nation shows four sellouts 

LEONARD COHEN 
Beacon Theatre, New York, 
Feb. 19 

2,475 
sellout AEG Live 

GARY ALLAN, BLUE EDMONDSON, ROGER CREAGER, ELI YOUNG BAND 

$312,866 
$70.50/$40.50 

7,960 
sel; out Texxas Size Events 

JOHN LEGEND, ESTELLE 
Radio City Music Hall, New York, 5,953 
Feb. 5 sellout Live Nation 

$310,169 
$93.50/$48 

MOTLEY CRUE, HINDER, THEORY OF A DEADMAN, THE LAST VEGAS 
Rockford MetroCentre, 
Rockford, Ill., Feb. 15 

6,128 
6.585 Live Nation, in -house 

$308,655 ALAN JACKSON, ZAC BROWN BAND 
UCF Arena, Orlando, Fia., Jan. 24 5 

6 
553 

,608 
In-house 

$307,533 
$49.75/$39.75 

$305,578 
( 239,213) 
$108.58/545.99 

BRAD PAISLEY, DIERKS BENTLEY, DARIUS RUCKER 
Pensacola Civic Center, 
Pensacola, Fla., Jan. 18 

7,381 
sellout Live Nation 

ANDRÉ RIEU 
Intersporthalle, Linz, Austria, 
Feb. 17 

3,756 
4947 Roland Temine Konzertveranstaltungen 

$305,170 
$135/545 

ANA GABRIEL 
Rosemont Theatre, Rosemont, III., 4,061 
Feb. 8 sellout 

Cardenas Marketing Network, VIVA 
Entertainment 

$303,348 
( 239.746) 
$106 28/550.61 

ANDRÉ RIEU 
Salzburgarena, Salzburg, Austria, 4,030 
Feb. 18 4,626 Roland Temme Konzertveranstaltungen 

$301,113 
$45/539.50 

SLIPKNOT, COHEED AND CAMBRIA, TRIVIUM 
Rupp Arena, Lexington, Ky., 
Feb. 14 

7,369 
5.049 Outback Concerts, Frank Productions 

$299,841 
(217,976) 
$89.41f$61.:90 

ANDRÉ RIEU 
Arena Leipzig, Leipzig, Germany, 3,930 
Jan. 6 6.135 

Roland Temme Konzertveranstaltungen 

®$295,030 
$205/$65 

PEPE AGUILAR 
Gibson Amphitheatre, Universal 
City, Calif., Dec. 31 

3,979 
5,97,9 

Live Nation 
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How T'O 
GET BOOKED AT A MUSIC FESTIVAL 

by JONATHAN MAYERS, PARTNER, SUPERFLY PRODUCTIONS 

Summer festivals can be an invaluable way of exposing up- and -coming acts to new fans and 

industry insiders searching for fresh talent. But before bands and managers see a festival 
slot as their ticket to fame and fortune, they need to know how to get noticed and how not 

to blow it once they're booked. 
One of the tentpole events on North America's crowded summer festival calendar is 

the Bonnaroo Music and Arts Festival in Manchester, Tenn. Although this year's edition 
boasts headliners like Phish and Bruce Springsteen, the festival will also feature dozens of 
emerging artists. 

The New York -based Superfly Productions produces and promotes Bonnaroo, as well as 

the Outside Lands Festival in San Francisco and other events throughout the year. Super - 

fly partner Jonathan Mayers offers the following tips on how to get a gig at a festival. 

START SMALL 
Playing a festival isn't the same as playing 
a bar or club. Audiences are larger and more 
mobile, they may have more diverse musi- 
cal tastes, and the environment is different. 
There are hundreds of local summer festi- 
vals across the country that may not offer 
the exposure of something like Bonnaroo 
but can build your band's festival experience 
and local buzz. 

e BE PATIENT 
For Bonnaroo, we receive so much material 
from bands every day that we could never lis- 
ten to everything, and it seldom happens that 
a band is booked straight from a demo. We 

book from the top down, starting with our 
core tier one and tier two artists, and that 
starts filling out the schedule. It's like a puz- 
zle that we have to put together. For the rest, 
it's a balance of submissions that people have 
put forth. This means talking to people, 
sometimes for more than a year, sometimes 
during many years; usually managers, agents, 
attorneys or others that we work with on a 

day -to -day basis. Your band may be brilliant, 
but know that each promoter will have a net- 
work of colleagues whose experience and 
judgment they trust about acts that are mak- 
ing waves and a direct submission may not 
be effective. 

ATTRACT ATTENTION THE 
RIGHT WAY 
With all the competition to play Bonnaroo, 
many bands think they just need to get our 
attention. But calling our offices every day 
isn't the way to do it. Spend that energy on 
building your own buzz and fan base, not on 

contacting promoters. Tour as much as you 
can, play local clubs, get on the radar of the 
agents with whom we work. 

THINK STRATEGICALLY 
We're trying to do a show that will sell tickets 
and that works creatively. We tend to look at 
each stage and the flow of each stage so it 
makes sense and has a certain feel to it. So we 

ask, "OK, who would be good to play before 
this person? What would be a good transition ?" 

For example, we have bands for this next round 
that we haven't announced yet for Bonnaroo 
that don't even have much touring history, but 
they have a new record that is great that's about 
to come out, and it works with the aesthetic 
that we're trying to go for on a given stage. So 

if your touring history is thin or you don't have 
an album, build your buzz and pitch promot- 
ers around your strengths. 

POLISH YOUR PRESENTATION 
If I have a big presentation to give for work, 
I'll spend a lot of time preparing because it's 
my one shot to make a case. A festival like Bon - 

naroo can be a great platform, but it's not the 
final prize. Work on your act so that if you do 
get on a stage, you make the impression you 
want to and are able to follow through. We 

rarely ever book repeat acts from year to year, 
so this might be your only chance for four or 
five years to get in front of our crowd. Make it 
count, and make sure you have a plan for how 
to keep the momentum going when it's over. 

-Interview by Evie Nagy 

Bonnaroo will be held June 11 -14. For more 

information, go to bonnaroo.com or 
superflypresents.com. 

vi .i 
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Access Pass Design 
1.800.4.PASSES 

AMPLIFIERS 

"The book raises the harpy felon constitutes a printed roch- music- company history" 

Eric C. Shoat, Vintage Guitar Magazine 
Vox Amplifiers, The JMI Years 
At 682 pages, this is the most in -depth book ever written on Vox amplifiers, from their humble beginnings 
in the 1950s through their heyday in the 1960s. This groundbreaking book has over 1500 illustrations 
including over 800 nzw hi- resolution photographs of vintage Vox Amplifiers. $85.00 USD + Shipping 

Vox Amplifiers, The JMI Years Deluxe Limited Edition 
Limited to 1000 signed and numbered copies, the Deluxe Limited Edition contains the book, "Vox 
Amplifiers, The JMI Years," as well as a second book - the "Vox Schematics Portfolio." Inside the portfolio, 
are 70 laree format. restored facsimiles of classic and rare Vox schematics. $150 USD + Shipping 

IN STOCK NOW 
www.voxguidebook.com Tel. 818 765 -7767 

www.americanradiohistory.com

www.americanradiohistory.com


Open for business: Cosmic Dave's 

GLOBAL BY DIANE COETZER 

Blitzkrieg Bop 
South Africa Draws Punk Rock Tours 

Never mind the bollocks: 2009 is the year 
punk goes African. 

At least that's the goal of a small but grow- 
ing number of South African -based promot- 
ers, bands and international underground 
acts. "The slump of the major music industry 
has brought about a resurgence in activity on 
the 'underground' scene and we are making 
sure Africa is part of that," says Bill Botes, 
owner of Flag Music Management and Tour- 
ing in Johannesburg. 

Taking its cue from what Botes describes 

Africa's attraction as a tourist destination 
contributes to its appeal for touring acts. 
The Johannesburg booking agency Authen- 
tic Ideas is bringing the U.S. pop -punk band 
the Ataris to South Africa in May and the Aus- 
tralian hardcore act Parkway Drive in Sep- 
tember to headline the Lucky Fish Music 
Festival in Jagsfontein. Nancy Hillary, Au- 
thentic's director of management and mar- 
keting, says tourism helps "sweeten the deal" 
with overseas acts. 

Drummer John Bowes of CDC, whose 
members hail from the 
suburbs of Philadelphia, 
says playing places off 
the usual circuit is part of 
the attraction. "Africa is 

so different from any- 
where else I've ever 
been," he says. "Differ- 
ent climate, different cul- 
ture, different history." 

Washington, D.C., act 
Drunken Banshees ap- 
proach southern Africa 
from a different perspec- 
tive, having been formed 
in 2007 by three Ameri- 

Cxrand Openings 
Who Starts A Record Store 
Nowadays? Meet An 
Intrepid Few Who Have 

The imminent closing of Etherea Records in 
Manhattan's East Village isn't shocking. It's an 
indie store, we're immersed in the Great Re- 

cession, and so it goes. 
But a recent post on the store's blog reveal- 

ing that an Etherea employee is in talks with 
the landlord to take over the space and open an- 
other record store certainly raised my eyebrows. 

With the broader economy and the market 
for physical music product tanking, opening a 
record store now would seem to make about as 
much sense as moving to Detroit to look for 
work at General Motors. 

But after speaking with a crop 
of new record store owners, I 

changed my mind. All focus on 
selling vinyl and most are young, 
have other jobs to support their 
stores and sell other products in 
addition to music. 

Atlanta's Beatlab, which 
opened in August 2008, special- 
izes in records for DJs and also 
carries Apple computer products, mixers and 
software. "We're a one -stop shop for the DJ com- 
munity," co- founder Steven Incrocci says. "We 

also get tons of walk -in business. People come 
to pick up headphones and leave with a stack 
of drum'n'bass records." 

Incrocci and his partners are all longtime 
members of the DJ community in Atlanta, and 
much of the store's original stock came from 
their own collections. "We started with about 
10,000 records, and I have to say I was shocked 
by how much of a market still exists for col- 
lectibles," he says. "I have a lot of exclusive stuff 
that people are still seeking out." 

Paul Tilghmon opened his Atlanta store, Re- 

actionary Records, in a similar fashion Feb. 28, 

with most of the store's initial stock coming 
from his own collection of old punk, dub, reg- 
gae and '70s soul albums. 

"It's totally risky," he says. "But I found a 

space I wanted and I just had to go for it." 
Tilghmon hopes to expand his inventory to 

encompass other merchandise. But instead of 
selling musical accessories, he plans to stock 
bike parts. "I hate cars," he says- ironic, con- 
sidering that he's paying the rent by managing 
a parking lot. 

Along with second jobs, low rents are also 
usually a must for would -be retailers to open 
a store. Both of the Atlanta stores are located 
in hip, inexpensive parts of town. For Town- 
house Records co -owner Andrew Harrington, 
moving back to his hometown of Jamestown, 
N.Y., was the only way he was able to open a 

music store. 
"Jamestown isn't very expensive, and even 

with our super -low rent, we got some help from 
the local downtown development committee," 

Harrington says. "I opened up 
last April because I saw the local 
scene starting to grow and knew 
that people would want an alter- 
native to all the big -box stores." 

Harrington says the store is 
moving in a "positive direction" 
and he hopes to be profitable 
soon. He also describes his client 
base as "mostly older dudes" but 
adds that more young people are 

starting to come in. 
By contrast, Cosmic Dave's in Sudbury, On- 

tario, was designed to bring in young people. 
"We opened in June and we're just vinyl, but 
we're different from a lot of the other new 
stores," owner Mark Browning says. "We have 
all new stuff and we stock a lot of hip, indie 
rock music. I wanted the store to look like a 

gallery-I hate used record stores that are dusty 
and crowded and full of old guys. I have tons 
of college students, and my clientele is about 
50% female." 

Even in this dire economic environment, all 
of these stores reflect continued confidence in 
the tried -and -true business model for estab- 
lished, successful indie stores -niche special- 
ization, a focus on local music and vinyl, and 
providing a smaller, more intimate alternative 
to the big boxes. 

The 
Indie s 
CORTNEY 
HARDING 
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Pun 
abroad: 
CDÇ's JOHN 
BOWE.% 
inset: 
DRUNKEN 
BANSHEES 

as the "D.I.Y. approach of the late -'70s to 
mid -'80s punk and hardcore bands," Flag is 

the key player in putting South Africa on the 
international punk circuit. Botes estimates 
he gets more than 40 requests per year from 
international acts, up from the five to 10 just 
a few years ago. 

This year alone, Flag and the local offices 
of the European promoter Roadshock are 
staging multicity tours by the U.S. punk acts 
CDC, Drunken Banshees, Terror, Shipwreck 
AD and Misery Signals, as well as the 
Netherlands' No Turning Back and Slove- 
nia's Red Five Point Star. The tours take in 

all major South African cities, with No Turn- 
ing Back stopping off May 29 in Gaberone, 
Botswana, and Drunken Banshees planning 
dates in Zambia. 

"Southern African countries like Botswana, 
Mozambique and Kenya have emerging 
scenes and are eager to benefit from these 
tours," Botes says. Touring revenue for these 
acts ranges from 100,000 rand ($10,000) 
to 200,000 rand ($20,000) before costs, 
Botes says. "A significant portion of income 
comes from merchandise -and CD sales [at 
shows], because most bands touring here 
don't have labels or have small labels with 
no distribution here," he says. 

Flag recently started a new label and dis- 
tribution company called Pirate Music. "The 
name reflects the fact that we don't care if 
fans steal our music," Botes says. "We just 
want them to come to the shows if they like 
the music and, oh, buy the T- shirt." 

can expatriates in Lusaka, Zambia. "Some- 
times people seem to appreciate the shows 
more in smaller scenes," guitarist Alex 
Reimer says. "South Africa is a true com- 
munity and it's great to see it grow and be 
part of it in some way." 

Punk isn't new to South Africa. The coun- 
try's punk scene in the late '70s to mid -'80s 
played a role in the anti -apartheid resistance 
and will be the subject of a documentary ti- 
tled "Punk in Africa," which will be released 
later this year by Meerkat Media, Bohemian 
Lion Productions and Peligroso Productions 
of Prague. 

Domestic acts have been benefiting from 
the revived punk scene. The Johannesburg 
hardcore band Bloodline Ltd. has secured a 

deal through Flag with Pennsylvania -based 
Stand Not Surrend Records, which is sched- 
uled to release the group's debut album in 

the United States at midyear. 
Ashley De Beer, vocalist for the Johan- 

nesburg band Truth and Its Burden, says 
the tour circuit offers valuable networking 
opportunities. "Seeing Shipwreck AD's DIY 

approach when we toured with them last 
year was inspirational," De Beer says. "We 
made lots of contacts, hopefully for ongo- 
ing tour exchanges." 
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RI he successful U.K. 
launch of the streaming 
service Spotify has raised 
hopes that advertising - 
supported music will become a viable busi- 

ness model in Europe. 
The Stockholm -based Spotify -which allows 

users to stream music for free on demand, sup- 
ported by audio and banner advertising -says 
it has attracted more than 1 million registered 
users across Europe since its launch as an in- 
vitation -only service Oct. 7, 2008, in the United 
Kingdom, Sweden, Spain, France, Finland and 
Norway. Spotify opened its U.K. service to the 
general public Feb. 10 and has since attracted 
unprecedented mainstream media coverage for 
a digital music service. 

"Music fans want to have everything at their 
fingertips instantly," Spotify co- founder /CEO 
Daniel Ek says. "The best way to compete with 
[illegal downloads] is to come up with a better 
product, which gives fans everything music 
piracy can offer and much more, while also 
compensating labels and artists." 

Permanent paid -for downloads continue to 

generate the most revenue for Europe's digital - 
rights holders. But illegal file sharing remains 
a problem, accounting for 95% of digital down- 
loads worldwide in 2008, according to the IFPI. 

Spotify has deals with all four majors plus 
most indies. It is adding around 10,000 new 
tracks per day and recently featured U2's "No 
Line on the Horizon" (Vertigo) one week be- 
fore its official U.K. release. 

"The promotion was good for both fans and 
music buyers," says Rob Wells, Universal 
Music Group International senior VP of digi- 
tal, who brokered the deal. "It showcased a 

great new legitimate music service that we be- 
lieve goes a long way to competing with the il- 
legal services." 

Ek acknowledges the impact of the global 
recession on advertising budgets but says 

GLOBAL BY JULIANA KORANTENG 

THE TIPPING POINT? 
Spotify Sparks Optimism For European Streaming Services 

Islands in the stream: From left, Universal Music Group's ROB WELLS, PIAS' ADRIAN POPE and 
Last.fm's MARTIN STIKSEL 

brands including Ford, Vodafone, Sony Pic- 

tures and Nike have already used the service. 
He expects the future introduction of targeted 
advertising options based on music genre, age, 

sex, geography and social demographic to boost 
revenue -and predicts Spotify will be "prof- 
itable in the next 12 months." 

"Unlike old radio advertising, we can tell 
brands we are reaching, say, 35,000 males in 
London between the ages of 25 and 35, and right 
now they're listening to cheerful music," he 
says. "If you're a brand that wants to be upbeat, 
you can associate yourself with that audience." 

Steve Purdham, co- founder /CEO of rival 
U.K. service We7, also believes the model re- 

mains viable. We7 launched in November after 
a lengthy beta phase and claims 500,000 reg- 
istered users. 

"We're having to work very hard for our 
money," Purdham says. "If we can continue to 

build a quality audience, the natural reaction 
will be for brands to follow that audience." 

We7, which also has deals with all four ma- 
jors and most indies, plans to introduce sub- 
scription and a la carte models and diversify 
into ticketing and merchandise. But the corn- 

'We don't know whether ad- funded services 
will cannibalize download sales, but they 
offer the possibility of growing the overall . 

digital -music market.' -ADRIAN POPE, PIAS 

pany expects its core rev- 
enue to continue to come 
from advertising. 

Spotify also offers an ad- 
free premium subscription service at 9.99 
($12.70) per month and is developing a 

mobile version. 
Ek declines to divulge precisely how revenue 

is shared with rights owners, but he says it is 

based on the number of times each song is 

streamed. Andrew Shaw, managing director 
for broadcast and online at the U.K. collecting 
society PRS for Music, says it has seen revenue 
from ad- funded streaming services rise in the 
last few months. PRS charges 8% of gross ad 
revenue with a minimum rate of £0.0022 
($0.003) per stream. 

With MySpace Music also expected to launch 
in Europe in the next few months, some fear 
the impact of such services on download sales. 
Others feel it's a risk worth taking. 

"We don't know whether ad- funded services 
will cannibalize download sales, but they offer 
the possibility of growing the overall digital 
music market," says Adrian Pope, director of 
digital and business development at the Euro- 

pean indie group PIAS. 
"With CDs and downloads, stakeholders are 

paid only once even if the consumer listens to 

the recordings 10,000 times," says Martin Stik- 

sel, London -based co- founder of the ad- funded 
Web radio platform Last.fm. "With streamed 
services, the music is monetized each time the 
song gets played." 

In addition, We7 provides links to iTunes for 

listeners who want to buy songs, while the U.K. 

download store 7digital is working with Spo- 
tify to develop technology designed to improve 
the listening -to- purchase conversion rate. 

"We see streaming as helping drive down- 
loads," 7digital managing director Ben Drury 
says. "It can encourage people to listen to 
more music." 

MAKING `FREE' PAY 
PARIS -As Spotify spurs talk about the po- 
tential for ad- supported streaming serv- 
ices in Europe, the experience of similar 
companies in the more developed French 
streaming market highlights the challenges 
facing such businesses. 

Deezer, France's leading ad -fi- 
nanced streamed music service, 
launched in August 2007 and 
says it has 5 million monthly 
unique users. It has deals with 
all the majors except EMI and 
most leading indies, and has ad- 
vertising deals with such big brands as 

Coca -Cola, Nissan and Apple. But Deezer 
recently announced plans to embrace other 
business models following criticism from 
rights holders that it wasn't generating 
enough revenue. 

Laurent Petitgirard, chairman of the 
French collecting society Sacem, com- 
plained at this year's MIDEM that a song 
streamed 240,000 times on Deezer had 

French Market 
Ad- Supported 

Highlights 
Businesses 

Difficulties 

generated an income of just 147 ($187) 
for Sacem, under an agreement that ended 
in December. 

"The free model cannot work," says 
Denis Ladegaillerie, CEO of the French 
digital distributor Believe, who notes that 

online advertising rates allow a stream 
to generate as little as 0.0005 

($0.00065) for labels. "On- demand 
streaming services will all come to 
a paid model." 

Deezer now plans to also offer paid - 

for premium editions on mobile hand- 
sets, and Deezer co- founder Jonathan Be- 

nassaya expects premium services to account 
for 20% of revenue in 2009 and to overtake 
advertising revenue within three years. 

Meanwhile, rival service Jiwa says it uses 

its on- demand streaming service to drive 
listeners to its online radio stations, which 
are cheaper to license. Another service, Mu- 

sicMe- originally an on- demand streaming 
subscription service that switched to free 

in 2008 after Deezer's success -says it uses 

the offering to drive consumers to its tem- 
porary download service that costs 9.90 
($12.91) per month. 

"We had to go free, considering the 
model had been legitimized by the music 
industry," MusicMe co- founder Lu- 
dovic Leu says, "but we don't be 

lieve in free." 
The French wireless giant Or- 

ange is scheduled to unveil its ad- 

funded Wormee service for mo- 
bile and PC in April. 

Benassaya, who is renegotiating 
his company's deal with Sacem, says 
rights holders must be patient. 

"It takes time to build a media venture," 
he says. "But we're starting to generate rev- 

enue for the music industry." 
Labels are keen to work with the services 

but are also eager to boost revenue. 
"These services are luring pirates into 

legal content," says Pascal Négre, president 

of Universal Music France. "But they are also 

leading some users to buy less music, which 
is why we want to get paid." 

Mark Mulligan, the U.K. -based VP /re- 
search director at Forrester Research, 
believes ad- funded services across Eu- 

rope will need to go truly wireless 
to survive. 

"A service no longer needs to 
be only downloadable to be 
portable," Mulligan says. "Mo- 
bile will enable streamed serv- 

ices to have a stronger role in 

music consumption." 
Once that happens, many believe 

streaming services will come of age. 

"These sites are highly popular and at- 
tracting an increasingly large number of 
users," IFPI president /CEO John Kennedy 
says. "Most people in the industry believe 
they will be a central part of record compa- 
nies' business models and revenue streams 
in the future." -Aymeric Pichevin 
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g Independence Dec aren More Latin Acts Go D.I.Y. 

As major labels continue to trim 
their rosters of Latin artists, more 
acts are starting to go their own way. 

This isn't new, espe- 
cially in smaller Latin 
American countries, 
where it's easier for 
indies to market and 
promote releases (Bill- 
board, Feb. 7). But in the 
United States, which 
has a more diverse Latin 
audience, marketing 
music can be a more dif- 
ficult and expensive proposition. That 
hasn't stopped artists, and the entre- 
preneurs who love them, from taking 
up the challenge. 

Last year the Colombian singer 
Manú (né Manuel Alejandro 
Correa), a former member of 
the pop group Los Tri -O, got a 

loan to launch Aleco Records, 
his own label, and released "Otra 
Parte de Mi," his first solo proj- 
ect. In early March, Manú part- 
nered with Colombian indie 
Café Records to release and dis- 
tribute in the United States its 
albums by vallenato star Lisan- 
dro Meza and his son, Juan 
Jose Meza. 

When Manú started shopping 
for a label deal in the United 
States, he found a very different 
music business from the one he 
remembered as a member of 
Los Tri -O, whose album "Nue - 
stro Amor" sold 260,000 copies, 
according to Nielsen Sound - 
Scan. Advances were no longer 
forthcoming, he says, "and even 
then, I felt their commitment 
wasn't there." 

So Manú put together a 

team -a publicist, radio promotions 
executives in the United States and 
Puerto Rico, and marketing special- 

ist Fernando Faz- 
zari -and arranged for 
distribution through 
Select -O -Hits, which is 

growing its Latin ros- 
ter. "We've realized that 
if we could do it, other 
people in the same boat 
would come to us, the 
people who don't find 
a solution with a multi- 

national," he says. "There are many 
ways of working an album in the 
U.S. -maybe not with the same glam- 
our as before, but as if it were any 
other business." 

Latin 
Notas 
LEILA 
COBO 

Other artists don't even bother to 
look for a label deal. "I tell my clients 
to look for investors and get together 
a team," says Monica Escobar, a part- 
ner in PR /marketing company the 3 

Collective, "the same kind of team 
you'd have inside a record label." 

The Cuban group 3 de La Habana 
found a "sponsor" in music lovers 
Rafael and Camerina Campillo, who 
last year launched RafCa Records, 
specifically to release albums by the 
group and by legendary Cuban percus- 
sionist Orestes Vilato. 

"We went into it not think- 
ing we were going to make 
millions of dollars," says 
Camerina Campillo, an 
attorney who had taken 

D.I.Y. acts: 3 DE LA HABANA and MAW (inset) 

time off to raise her son and saw 3 de 
La Habana performing during a trip to 
Cuba. "We went into it for the love of 
music and the love of Cuban music." 

The Campillos didn't have any music 
industry experience but had long 
known Vilato. The artist had recorded 
with many prominent musicians, from 
Celia Cruz to Aretha Franklin, but 
had never released a solo album. They 
were toying with the notion of a label 
when, in December 2007, 3 de La 

Habana defected from Cuba and went 
to see them in their Los 

Angeles home. 
"Three months 

later, we said, 'Let's 
give it a try, let's pro- 
duce their albums,' 
and here we are 
now, trying to learn 

a very complicated 
business," says Cam - 

pillo, who released Vilato's 
album "It's About Time" in Feb- 

ruary and 3 de la Habaná s "Llego el 
Momento" March 10. 

Along the way, Campillo has gath- 
ered the team that make up her mini - 
enterprise. She and her husband 
entirely shouldered the cost of the 
album production, art and video. She's 
hired a public relations company, a 

radio promotion firm, an Internet team 
and a marketing specialist. Distribu- 
tion is through indie Select -O -Hits, 
which also does pressing and point -of- 

sale marketing. Vilato and 3 de La Ha- 
bana have also signed their publishing 
to RafCa and will eventually share in 
the touring, but, Campillo says, it's been 
"a substantial amount of money." 

Rebound Over 
Argentine Music Sales Fall In '08 
Physical music sales in Ar- 
gentina fell 12% in 2008, end- 
ing a five -year rebound from 
the country's financial crisis 
earlier in the decade, accord- 
ing to the recording industry 
trade group CAPIF. 

The organization's annual 
report reveals that physical 
sales, which make up an over- 
whelming 95.7% of Argen- 
tina's recorded -music market, 
slid last year to 16 million units, 

slightly more than their levels 

in 2000, when the country's 
economy was sliding into cri- 
sis. The subsequent collapse 
of the Argentine peso brought 
unit sales down to 6.2 million 

in 2002. But sales soon began 
to rebound and had climbed 
every year since 2003, thanks 
to Argentina's economic re- 

covery and an increase in local 

production. 
One bright spot in 2008 

was the 18.5% jump in unit 
sales of music DVDs, which 
make up about 10% of the 
physical market. Top -selling 
music DVDs included titles re- 

lated to the hit TV show 
"Patito Feo," as well as Soda 

Stereo's Me Verás Volver tour 
and Madonna's Confessions 
trek. CAPIF executive direc- 
tor Javier Delupí attributed 
the format's growth to a 
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larger offering of high -qual- 
ity tour footage and the rela- 
tive difficulty in downloading 
it online for free. 

Meanwhile, digital sales re- 

For 24/7 Latin news 
and analysis, see 
billboard.biz /latin. 

mained a relatively small por- 
tion of the overall Argentine 
market, accounting for only 
4.3% of net sales value in 

2008, little changed from 
4.1% in 2007. Mobile platforms 
account for more than 97% of 
digital music sales. Ringtones 
and mastertones make up 
57% of mobile music sales, 
with ringbacks, full -track 
downloads and other artist 
content each accounting for 
11 %, albums comprising 8% 

and videos 1.5 %. 

Delupí says the failure to 
develop online sales has pre- 
vented overall digital sales 
from compensating for the 
decline in CD sales. CAPIF 
blames this failure on a lack 

of commitment by Internet 
service providers to work with 
labels and composers to com- 
bat illegal file sharing. 

Today, unlike in the heyday 
of physical product, "use of 
both legal and illegal digital 
services form part of the array 
of services for getting music 
to the public," Delupí says. 

CAPIF is also working to 
secure for the music industry 
some of the same tax breaks 
and subsidies that the Argen- 
tine government grants to 
book publishers and theater 
owners. For example, the or- 
ganization is pressing for a 

halving of the 21% value - 
added tax applied to music 
sales. -Aya /a Ben -Yehuda 

EN ESPAÑOL: All the great Latin music coverage 
.COM you've come to expect from Billboard -in Spanish! 

Billboardenespanol.com. 

FLEX, LOS 
PIKADIENTES 
CONFIRMED FOR 
BILLBOARD BASH 
Flex, Los Pikadientes de Ca- 

borca, Luz Rios, Marala and 
Los Felinos de la Noche 
have been confirmed as per- 
formers for the seventh an- 
nual Billboard Bash. The 
acts will take the stage April 
22 at Miami's Karu & Y night- 
club, beginning at 9:30 p.m. 

The Bash is part of the 
20th annual Billboard Latin 
Music Conference, which 
will be presented by State 
Farm in association with 
Verizon. This year's Bash will 
be hosted by Mary Gamarra 
and Jorge Bernal of Telemu- 
ndo's "Al Rojo Vivo" and will 
be covered by various Tele- 
mundo programs. The event 
will serve as a prelude to the 
2009 Billboard Latin Music 
Awards, which will air live 
on Telemundo April 23 from 
Miami's Bank United Center. 

The Bash honors industry 
finalists in such categories 
as label, songwriter, pub- 
lisher and producer of the 
year. Guests at the Bash will 
include conference atten- 
dees, sponsors, press and 
VIP guests. Past performers 
have included Wisin & Man- 

del, Ivy Queen, La Arrol- 
ladora Banda el Limón and 
Luis Fonsi. 

Flex is a finalist in more 
than a dozen categories, in- 
cluding hot Latin song, Latin 
album and Latin ringmaster 
of the year, for his hit song 
and album "Te Quiero." Los 
Pikadientes de Caborca are 
finalists for hot Latin song 
of the year by a duo or 
group and for new hot Latin 
song, new Latin album, Latin 
ringmaster and regional 
Mexican airplay song and 
album of the year by a duo 
or group for their song "La 
Cumbia del Rio" and album 
"Vamonos Pa'l Rio." 

Newcomer Marala is up 
for tropical airplay song of 
the year by a female for 
"Quiero Tenerte," while Luz 
Rios' duet with Joan Sebas- 
tian, "Aire," made her a fi- 
nalist for regional Mexican 
airplay song of the year by 
a female and hot Latin song 
of the year, vocal event. 

-Ayala Ben -Yehuda 
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BY MARIEL CONCEPCION 

MUSIC 
MOGUL /FILM 

PRODUCER Damo 
The Roc -a -Fella co- founder 
sounds off on his new business 
ventures and why he's going 
multiplatform to push the new 
Jim Jones album. 

Damon "Dame" Dash co- founded Roc -a -Fella Records, helped launch the career of Jay - 

Z and discovered Kanye West. He's produced or executive -produced about a dozen films, 

including the well- received 2002 urban flick "Paid in Full" and the 2004 movie The 

Woodsman," starring Kevin Bacon. And he started lucrative apparel lines like Rocawear 

and Rachel Roy, of which he is still part owner with his wife, the company's namesake. 

But the 37- year -old Dash still says he gets snubbed by the music industry. Media re- 

ports last year about his alleged financial difficulties and legal problems probably 
didn't help. "My mistake was watching everyone else's careers and not watching mine," 

he says. 
More important was his acrimonious split a few years ago with his old friend and busi- 

ness partner Jay -Z. "It was like, either you are on his side or on mine," he says. "And be- 

cause of all that, there's resistance on every level with me and the shit just bugs me out." 
That hasn't stopped Dash from diving into new projects. He's spearheading an am- 

bitious multiplatform promotional drive for Jim Jones' new album "Pray IV Reign," 

slated for a March 24 release on Columbia. The rollout includes a play ( "Hip Hop Mono- 

logues: Inside the Life & Mind of Jim Jones "), a documentary ( "This Is Jim Jones ") and 

a movie project that's still in development. In an interview with Billboard, Dash talks about 

building the Jones brand and the difference between the music business and the fash- 

ion industry. 

What have you been up to since 
selling part of Rachel Roy to 
Jones New York last year? 
After being able to settle my wife's 
company, I was able to start doing 
other things. My first approach was 

the music business and getting 
with Jim Jones. 

Why Jones? 
At first I wanted to help him be- 
cause I've known him since he 
was young and me listening to the 
album and thinking it was really 
good. I thought it deserved to be 
heard outside of the urban mar- 
ket. So I spent the last six months 
doing research, trying to figure 
out how to use all my resources to 
blow this out. Plus, he just likes 
to work. He shows up and he re- 
spects time. 

What's the marketing plan to pro- 
mote Jones' upcoming album? 
There's [ "Red Apples Falling "], the 
Byrd Gang [Jones' crew] movie. 
He's also doing some perform- 
ances with a live band, and he has 
a play, plus webisodes online and 
a movie in the works. We did a test 
run a few months back with the 
play, and now we're bringing it back 

and hoping to go on the road with 
it soon. 

It's all about building his brand. 
I think it's important to sell albums, 
but what's important is making 

enough off album sales to cover 
your costs all around so you can in- 

vest in the other things that make 
an artist money these days, like 
touring. And then branching out 
into these other things, like the doc- 

umentary, is a way to gain exposure 
in other circles. 

What do you think of Jones be- 
coming VP of urban A &R at El 

Music, formerly Koch? 
He had a purpose for taking it. Now 

he has a plan to be able to show- 
case all his artists. He can sign any 
one of his artists anytime he feels 
like it. If it doesn't work out, he's 
gone. And he still has a record deal 
on Sony. 

You had other apparel lines 
before Rachel Roy. What hap- 
pened to them? 
The reason I sold half of [Rachel 
Roy] was because it was costing a 

lot to build as a brand and I wanted 
to get with some partners who 
could take some of that pressure 
off me. Fashion is so hard and the 
retail game right now is in such a 

bad place. I had Pro -Keds but that 
didn't really work out. It was a 

sucker deal considering I was 
building a brand that I didn't even 
own. Then I was doing CEO but I 

found that it was hard for me to 
make urban clothing just because 
the quality of it is a little different. 

The younger dudes from ages 15 

to 25 don't really wear urban 
clothes anymore. So now I only 
make underclothes under the CEO 

brand. You know, there are some 
other things I'm thinking about 
doing but the time's not right to 
start anything, especially in retail - 
the numbers are down. As much 
as people in urban fashion claim 
it's all right, it's not all right. 

In all the businesses that I'm in, 
it feels the music business has the 
least amount of respect because 
the people who run it are more cre- 

ative than business and there's no 
respect for time. In the fashion 
world, there is a calendar, you have 
to get these deliveries every month. 
You have to be able to design the 
clothes, develop your clothes, make 
samples, then you have to pay to 

get it made so they can be in the 
store. If you miss a day, you miss 
millions of dollars. There is no time 
for BS. 

You ask someone in the music 
business, they act like they're the 
best on the planet. They don't want 
to talk, strategize. The more you 
want to work, the more resistance 
you get. I embrace people that want 
to work. 

How will Jones' album do? 
I have no idea. I'm not out there 
like that. I'm in my house taking 
care of my kids. I meet Jimmy in 

If you 
can't do it 
on your 
own, and 
you need 
the record 
company 
to do it for 
you, then 

ou have 
to give up 
a piece. 
Geta 
record 
company 
only 
when you 
need it. 

the studio and I go to rehearsal, 
that's it. But I'm not in the com- 
munity like I used to be. I just 
know that good records sell. But 
I also know I don't depend so 
much on record sales; I depend 
on the brand. 

What do you think of 360 deals? 

The 360 deals are smart for those 
who don't have a brand set up yet. 

If you don't have anything and you 
have someone that's going to put 
$1 million or $2 million into build- 
ing your brand, then they deserve a 

piece of it. But if you already have 

your following, then I wouldn't do 

a 360 deal. It's like the Cool Kids - 
they don't need the record company. 

An artist has to look at it like this: 
If you can't do it on your own, and 
you need the record company to do 

it for you, then you have to give up 
a piece. Get a record company only 
when you need it. 

How has the recession affected 
your business strategy? 
At this time, you have to generate 
a lot of things and make it within 
an affordable price point and you 
have to be better than everybody. I 

do see brands on every level that 
still do well. But everything just 
seems oversaturated and everyone 
is trying to make a buck. Everyone 
was trying to do the same thing, so 

the minute urban fashion got good, 
everyone had a clothing line. And 
the minute music got good, every- 
one started a label. 

You talk about affordable price 
points, but some of the price 
tags on the Rachel Roy line are 
like $2,000. 
When you build a brand, you have 
to understand that you have to de- 

velop a lifestyle which you have to 
buy into. If you start at a $2 price 
point, nobody wants to buy into 
that. So now that Rachel Roÿ s pants 
cost $2,000, the minute someone 
can get Rachel Roy for $200, they're 
going to buy it because they're get- 
ting a little piece of a lifestyle that 
they can't really afford. You estab- 
lish the lifestyle first. 
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 410000 00000 . w ILEY CYRUS IS 
attempting to teach an adult the 
Hoedown Throwdown, the big 
dance number from "Hannah 
Montana: The Movie," and it's 
not going well. "We did it in 
one day!" she gasps, as I tell her 
how I've flailed through the 

YouTube instructional video. "We just all kind of made it up as we 
went along." It doesn't help that Cyrus offers this consolation 
and advice over the phone while I'm trying to follow along on 
YouTube -and untangle myself from my phone cord. 

"Well," she patiently ex- 
plains, "you have to be semi - 
coordinated to do it" 

Then it dawns on me that 
this is exactly how Cyrus' le- 
gion of preteen female fans 
is learning the dance: 
YouTube onscreen, phone to 
ear, someone on phone offer- 
ing encouragement amid oc- 

casional peals of laughter. 
Such is Cyrus' Everygirl 

power. For the better part of 
five years, the 16- year -old has 
had a direct dial into the cere- 
bral fun cortex of the brains 
of millions of 10- year -old 
girls. Under the stewardship 
of the Walt Disney Co., Cyrus 
has starred in "Hannah Mon- 
tana," which remains one of 
the top -rated kids' TV shows 
on cable; sold more than 7 

million albums; starred in 
"Miley Cyrus /Hannah Mon- 
tana: Best of Both Worlds 
Concert Tour 3 -D," which 
opened at No. 1 and earned 
more than $65 million at the 

box office, making it the top - 
grossing concert film; and 
helped sell a clothing fac- 
tory's worth of merchandise 
at Wal -Mart. That all adds up. 
According to Billboard's 
Money Makers chart (Feb. 
21), Cyrus was the 15th - 
biggest earner of 2008, tak- 
ing in $48.9 million from 
sales of music, ringtones and 
concert tickets. 

On April 10, the franchise 
about the schoolgirl-by-day - 
pop- star -at -night will get a 

narrative take on the big 
screen and an accompanying 
soundtrack. In "Hannah 
Montana: The Movie," Cyrus' 
character from the show, 
Miley Stewart, gets a little too 
embroiled in some divali- 
cious antics while in her Mon- 
tana guise and winds up 
brawling with Tyra Banks in 
a posh boutique. Stewart's fa- 

ther- played by Cyrus' real - 
life dad, Billy Ray -sends her 
back home to Tennessee to 

"Hannah Montana" 

(Soundtrack) 

2006 

"Hanna Montana 2/ 

Meet Miley Cyrus" 
(Soundtrack) 

2007 

bring her down to earth. After 
getting in a little Henry David 
Thoreau time communing 
with nature (and, in an age - 
appropriate fashion, with a 

cute local farm fellow played 
by Lucas Till), Stewart weighs 
the benefits of a life less glam. 

The two early standouts 
from the movie's soundtrack 
are "Hoedown Throwdown" 
and the current single "The 
Climb "; this week "Climb" is 
No. 9 on the Billboard Hot 
100 and "Hoedown" is No. 
56. The soundtrack will be re- 
leased March 24 and features 
18 tracks: seven are per- 
formed by Cyrus in her Mon- 
tana persona, four by Cyrus 
herself, one by Billy Ray and 
one by her and him together. 
Newcomer Steve Rushton, 
who just signed to Hollywood 
Records, contributes two 
tracks (see story, page 20); 
Taylor Swift adds a new song, 
"Crazier "; and Rascal Flatts 
supplies an acoustic version 

MIX IT UP 

`A lot of 
people put 
the future 

of "Hannah 
Montana" in 
my hands - 
and it's not 

up to me. 
It's up to 
Disney if 

they want 
more 

episodes, 
and I hope 

they do.' 
-MILEY CYRUS 

While new releases from "Hannah Montana" and Miley Cyrus lead in sales, Dis- 
ney's remixes and karaoke albums also do healthy business. 
SOURCE: NIELSEN SOUNDSCAN, U.S. SALES THROUGH MARCH 8 

of "Bless the Broken Road." 
"For us, it's really unique 

because we can promote 
`Hannah Montana' to more 
than Disney fans," says 
Damon Whiteside, senior VP 
of marketing for Walt Disney 
Records. "The other country 
artists provide a whole new 
world for us." 

Some of the singles besides 
"The Climb" have already 
made a chart impact -and the 
gone- country tone of the 
soundtrack appears to be 
working. Billy Ray's solo track 
is already No. 54 on Bill- 
board's Hot Country Songs 
chart; it also serves at the title 
track to his next album, which 

Hannah Montana 

Miley Cyrus 

226,000 

"Disney Karaoke Serles: 

Hannah Montana" 
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2001 

4.6M 487,000 41,000 47,000 

"Hannah Montana 2: "Hannah Montana 2 /Miley Cyrus: 

Non -Stop Dance Party" Best of Both 

Worlds Concert" 

2008 2008 

"Artist Karaoke 

Serles: 

Miley Cyrus" 

2008 

"Disney Karaoke Serles: 

Hannah Montana 2" 

1.4M 

"Breakout" 

53,000 

"Hannah Montana: 

Hits Remixed" 

2008 2008 2008 

will be released April 7, not 
coincidentally, the week the 
movie comes out. (In early test 
screenings of the "Hannah 
Montana" movie, the father - 
daughter bonding moment 
where the Cyruses perform 
"Butterfly" consistently 
ranked at the top.) 

"We wanted to honor the 
Disney Channel show with- 
out totally emulating it," says 
Mitchell Leib, president of 
music and soundtracks for 
Walt Disney Studios. "Billy 
Ray is such a force of the 
show and such a complement 
to Miley, and we wanted to es- 
tablish music being a part of 
their lives." 

While "Hannah Montana" 
the TV show certainly fea- 
tures its fair share of music, 
the movie takes it one step 
further. In the film, the music 
is presented as an indelible 
part of the characters' lives - 
Rascal Flatts performs at a 

neighborhood party like it's 
an everyday occurrence. It's 
a narrative strategy that has 
reaped soundtrack sales for 
other recent movies, in par- 
ticular 20O7's "Juno" and last 
year's "Twilight." 

Of course, the movie has 
some good old -fashioned will- 

she-or-won't-she drama to get 
fans into the theater. The 
trailer for "Hannah Montana: 
The Movie" flashes in giant 
protagonist- facing -a- turning- 
point capital letters that Stew- 
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art has had "the best of both 
worlds ... now, she has to 
choose just one." In the real 
world, once Cyrus sold 1.4 
million of 2008's "Breakout," 
her first album without an im- 
plicit "Hannah" connection, 
it seemed inevitable that she'd 
shed her blond bewigged alter 
ego for a career under her 
own name. 

Not so fast, Cyrus says. 
This is Disney, after all, 
and -Bambi's mom notwith- 
standing- they're not in the 
habit of killing off major (and 
profitable) characters. Cyrus 
has eight more episodes of 
the third season of "Hannah 
Montana" yet to film. 

"This movie was never 
meant to be the end of Han- 
nah Montana," she says. "The 
thing is, a lot of people put 
where the show's future lays 
in my hands -and it's not up 
to me. It's up to Disney and 
whether they want more 
episodes, and we hope that 
they do." (A Disney Channel 
representative says it's retain- 
ing the option to renew the 
show for a fourth season; a 

soundtrack with the music 
from the show's third season 
is expected in July.) 

Nonetheless, even the hint 
of putting Montana out to 
pasture is a tease that will 
pack tweens into theaters. By 

the life span of teen trends, 
"Hannah Montana" should 
practically be ready for the 

old folks' home after close to 

five years -but Disney's mar- 
keting and promotional 
smarts have ensured that 
some new twist is always just 
around the corner. In this 
case, it's using the movie to 
show fans that Cyrus is tak- 
ing another step toward es- 
tablishing herself as more 
than just a Disney artist. 

"Certainly Disney and 
Miley have enjoyed an enor- 
mous success together -and 
there's additional trust that 
goes along with the massive 
success," Leib says. "Wt 
wanted to do something that 
was concurrent with Miley's 
interest to be able to wear 
multiple hats in the film, the 
music and the record busi- 
ness. We were sensitive to 
Miley's own career direction." 

The Cyrus sheen helped 
secure multiple musician 
cameos for the film. The 
members of Rascal Flatts ap- 
pear as themselves, Swift 
sings at an open -mic night, 
and Vanessa Williams plays 
a pushy record label publi- 
cist. "There's a lot of proto- 
types for that," Williams says 
with a laugh. "My daughter 
is 8 years old and she's the 
reason I did the movie. They 
called with the offer, and I 

said, 'Sure. Yes. You don't 
have to show me the script.' " 

Disney plans that kind of 
character awareness with al- 

most military precision, and 

'Hannah' hijinks: MILEY 
CYRUS and VANESSA 

WILLIAMS (seated) 

the same marketing ma- 
chinery that promoted 
Cyrus can boost the sound - 
track-or even individual 
tracks. Take, for example, 
the evolution of the "Hoe- 
down Throwdown." 

Leib approached songwrit- 
ers with a dire -sounding task: 
Write a song that could be 

`We feel 
the country 
music 
market is 
a great place 
to reach out 
to the moms 
who have 
kids in the 

"Hannah" 
demo- 
graphic.' 
-DAMON 
WHITESIDE, 
WALT DISNEY 
RECORDS 

"Miley's 'Macarena' meets 
'Achy Breaky Heart.' " 

Songwriters Nikki Hass - 
man and Adam Anders 
stepped up to the challenge 
and worked with choreog- 
rapher Jamal Sims and 
movie director Peter Chel- 
som to create the sequence 
that becomes a centerpiece 
of the film. "There's 
humor in it, and it's very, 
very true to the spirit of the 
movie, and that's why I 

think it's striking a nerve," 
Leib says. 

When it came to actually 
cashing in on the song, 
Disney teased "Hoedown 
Throwdown" on the "Han- 
nah Montana" TV show, 
played the song in heavy 
rotation on Radio Dis- 
ney -for the week ending 
March 15, it was the No. 10 

most -played song on the 
station, according to 
Nielsen BDS -and up- 
loaded the instructional 
video to YouTube, where it 
was viewed 1.2 million 
times in two weeks. 

The song can be pur- 
chased on Radio Disney's 
special section of iTunes, 
and the instructional video 
will be one of the four clips 
included in a deluxe digital 

1) Counlrifiau ion 
Also -coun ,i(y 

uld =squ red 

Hoedown Throwdown Supplemental to sections A, Band C. 

2) Hawk in the sky 
Fig.2 -A 

R 3) I can it left 

Interlock ) \ 
l'if 1 -A2 wn.. 

boulder squared 

Fins -C 
Hands on hips 

Fig.3-B 
Bend at 

et ra 
kick It uo 
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KIDS TODAY 
How To Do The 
Hoedown Throwdown 
If you're of a certain age, you probably 
remember the country line- dancing 
craze inspired by Billy Ray Cyrus' "Achy 
Breaky Heart." Consisting of a couple 
of steps and an occasional 90- degree 

turn, it was a dance that was easy 
enough to be performed by the uncoor- 
dinated masses at high school dances, 
bat mitzvahs and senior centers. 

Such simplicity is apparently 
horribly outré, since the Hoedown 
Throwdown consists of 19 steps. (Yes, 
we counted them. Don't you want to 
be a Billboard intern ?) 

The difficulty is ameliorated only in 

edition of the soundtrack. 
Thanks to the sound- 

track's country tinge, Dis- 

ney is working the "Hannah 
Montana" film and album 
beyond their in -house prop- 
erties. The cable country 
music channel GAC will 
debut a Billy Ray Cyrus - 
hosted, behind -the -scenes 
look at making of the music 
of the film, which will run 
repeatedly before the movie 
comes out. 

"In addition to our teen 
marketing, we feel the 
country music market is a 

great place to reach out to 
the moms who have kids 
in the 'Hannah' demo- 
graphic," Walt Disney 
Records' Whiteside says. 

Along with GAC and the 
country music channel 
CMT, Disney teamed with 
country radio stations and 
the Nashville tourism board 
on a sweepstakes that will 

fly winners to Nashville for 
an early screening of the 
movie hosted by Miley and 
Billy Ray Cyrus. 

There is also the impact 
of the perpetual hum of in- 

terest in Cyrus, be it tattle 
from the tabloids, shots 
from the paparazzi or 
blogs and YouTube videos 

part by the fact that the lyrics of the 
song spell out exactly what step you're 
supposed to take next. Unfortunately, 
this means that you have to remem- 
ber if "polka dot it" comes before or 
after you put your "hawk in the sky." 

Above, we illustrated three of the 
song's steps, so you'll be cool enough 
to do more than "clap three times." 
That's a gimme. -AD 
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from the star herself. 
Amid the buildup to the 

film's premiere and the release 
of the soundtrack, Cyrus re- 
leased an autobiography, the 
aptly titled "Miles to Go." "It's 
just an honor for people to be 
able to relate to me and my 
music -and not so much the 
character anymore," she says. 
"I can't be Hannah Montana 
forever. I have to have some- 
thing after this. I can't do this 
when I'm 30." 

And while she may not be 
footloose and "Hannah" -free 
just yet, Cyrus is back adjust- 
ing to life in Los Angeles. Her 
boyfriend, 20- year -old country 
singer /model Justin Gaston, 
drops her off at her Pilates les- 

sons that double as credit for 
her physical education re- 
quirements. (Cyrus still needs 
to take PE- remember, she's 

still in high school.) She cack- 
les with glee as she points out 
to Gaston an orange passer -by, 

the victim of a particularly un- 
fortunate spray tan -"It's 
freaking me out! Everyone else 
is totally normal -colored 
around here. She has a huge 
splotch!" -and she's excited 
about the birthday party she's 
throwing that evening for 
"Hannah Montana" co -star 
Emily Osment. 

"This is, like, the first time 
I've seen all my friends in seven 
months," Cyrus says. "It's hard, 
man. With all the stuff that 
goes on with this business, I 

only want to do something if I 

absolutely love it." 
And the scene that she loves 

the most in the "Hannah Mon- 
tana" movie? The Hoedown 
Throwdown. 

Of course. 

DISNEY'S NEW 
NEW THING 
The Disney system is simple: The popularity of one star 
builds the reputation of the next. The Jonas Brothers, for 
example, made their Disney Channel debut on the 
episode of "Hannah Montana" that followed the pre- 
miere of "High School Musical 2" -which was watched 
by 17.2 million viewers, according to Nielsen Media Re- 

search. Voila, you're a household name. 
In "Hannah Montana: The Movie," the designated 

up- and -comer is Steve Rushton. Mitchell Leib, presi- 
dent of music and soundtracks at Walt Disney Pic- 
tures, was looking for a band to appear in a crucial 
opening scene of the movie, in which Miley Stewart, 
chased by the paparazzi, can't change out of her Han- 
nah Montana identity before going to her best friend's 
birthday party. 

After hearing Rushton's demo and seeing photos 
of him, Leib and director Peter Chelsom cast him in 

the film to be in the band and play his song "Game 
Over" in the scene. Then they put another one of his 

songs on the soundtrack, signed him to Disney's Hol- 
lywood Records and put him to work on his own 
album -a track from which can be heard in Disney's 
"Race to Witch Mountain." 

"We're very good at synergy here," Leib says. "lt re- 

ally is gospel." -AD 
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MILEY'S 
MULTICULTURAL 

MAGICDisney's Musicals Score 
With Latin Tweens BY LEILA COBO 

When TV producer Peter Mur- 

rieta first came to the Disney 
Channel, executives there ask- 

ed him if he wanted to write 
"The Amazing O'Malleys," a 

weekly comedy series about a 

family of magicians. 
Murrieta, who is half- Mexican 

and half- Irish, liked the premise 

but proposed bringing it closer 
to his own personal experience. 
"I said, 'How about a multicul- 
tural family ?' " he recalls. "How 
about a half- Latino family ?" 

The resulting hit, "Wizards of 
Waverly Place," tells the story 

of the Russos, an ordinary 
family that just happens 

to come from a long line 

of wizards. The Italian - 

American father and 
his Mexican wife try to 
lead a normal life 

while keeping an 

eye on their 

three teenage children and their 

blossoming magical powers. 
Unlike so many other TV 

programs, the Latin -ness of the 

show's characters isn't often 
remarked upon but rather sim- 

ply taken for granted. "My life 
has been about being like this, 

without the need of hitting you 

over the head [with the con- 
cept]," Murrieta says. 

This attitude is at the core 
of Disney's success in reach- 
ing a young Latin audience, in 

both the United States and 
Latin America. Among the 1.4 

million people who watch the 
Disney Channel daily, 242,000, 
or 17% are Hispanic, according 
to Nielsen. Among the Disney 

Channel's core demographic 
of 6- to 11- year -olds, 20% are 

of Hispanic origin. 
Some of this success comes 

from how the channel purpose- 
fully casts for diversity. "We felt 
very strongly that we needed 
to reflect diversity in the 
United States," says Rich Ross, 

president of Disney Channels 

Worldwide. "It was so obvi- 
ous from knowing and seeing 

that we live in a diverse world 
and all kinds of families need to 
see themselves on television." 

Although Census numbers 
show that Latins represented 
15.1% of the U.S. population in 

2007, this is still the exception 
rather than the rule. This year's 
Emmy Awards featured only 
one Latin actor -America Fer- 

reira of "Ugly Betty." 
Most of Disney's music - 

based films feature Latin actors 
in leading roles. "High School 
Musical" stars Vanessa Hud- 
gens, whose mother is Filipino, 
as the presumably Latin 
Gabriella Montez (whose 

ethnicity is never discussed); 
"Camp Rock" features Demi Lo- 

vato, whose father is of Hispanic 

descent; and three out of the 
four Cheetah Girls are Hispanic. 

It's hard to know exactly how 

much this inclusiveness boosts 

soundtrack sales among His- 

panics, as there isn't any data 
on the ethnicity of music buy- 

ers. But Disney's soundtrack 
sales in Latin America have 

been extremely strong. In Mex- 

ico, "High School Musical" has 

shipped more than 400,000 
copies, according to Ampro- 
fon, Mexico's association of 
record producers, and the most 
recent album in the franchise, 
"High School Musical 3: Senior 
Year," has shipped 200,000.1n 
Argentina the "Camp Rock" 
soundtrack was the 10th -best- 
selling CD of 2008, according 
to Argentina's association of 
record producers, CAPIF. 

"The world is changing be- 

fore our eyes," Murrieta says. 

"Especially with a young de- 
mographic, which sees people 
who look and act like them." 

Once Disney casts Latin ac- 
tors, the company handles their 
characters as it would any 
other. That's a big contract with 
even the hipper youth- driven, 
bilingual channels, which drive 
home their Latin -ness with the 
subtlety of a tractor trailer. 

"It's organic to the story- 
telling and it's consistent 
across the network," Ross says. 

"When people ask us if we do 
specials, like Latin History 
Month or Black History Month, 
we already have all that. We 
don't have to order up a spe- 
cial to be able to salute Hispan- 

ics or Asians or anybody else." 

Indeed, Disney doesn't 
often make a fuss about its 
Latin cast members, on or off 
the set. "You don't have to 
write quote -unquote 'Latino,' " 

says Cuban American actress 
Maria Canals -Barrera, who 
plays Theresa Russo in "Wiz- 
ards." Although the series has 

featured Latin -themed epi- 
sodes (like the one in which 
Theresa pressures her daugh- 
ter Alex- played by Selena 
Gomez -to have a quinceañera 
party), they're not the norm. 

"I didn't think anything of 
it," says Gomez, whose father 
is Mexican, of playing some- 
one half -Latin. "For me it's nor- 

mal. When I was nominated to 
the ALMA Awards" -which 
honor Latinos in film, TV and 

music -"that's when I stepped 
back and said, 'Wow, this is a 

big deal.' " 

Girl power: ANESSA 
HUDGENS (left) and 
SELENA GOMEZ 
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Universal appeal: from left, 
Depeche Mode's ANDY 

FLETCHER, DAVE GAHAN 
and MARTIN GORE 

SOME GREAT REWARD 
THINK U2 r5 b UROPE'S BIGGEST LIVE 
BAN :T MIGHT BE DEPECHE MODE 
nNn TNFWRF TcxMING THE UNIVE"*"" 
BY KERRI MASON 
PHOTOGRAPH BY ANTON CORBIJN 
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In a room in New York's Greenwich Hotel, Dave 
Gahan is sitting erect in a straight- backed chair, 
immune to the wind outside that's blowing garbage 
cans down the street. ¶ Gahan, the lead singer for. 

Depeche Mode, is a rock star and he dresses the 
part, in all black. He folds one ringed hand gently 
over the other and speaks in thoughtful, measured, 
complete sentences. Onstage, Gahan can be a shirt- 
less, sweaty beast. Right now, though. months be- 
fore the April 21 release of his group's new album, 
"Sounds of the Universe" -he's as composed as 
bandmate Martin Gore's lyrics. 

22 BILLBOARD MARCH 28, 2009 

"We're all very individual, but I've always loved a 

good melancholy song," Gahan says. Not necessarily 
in tempo, but some sort of cynical, lyrical content 
matched with a beautiful melody can really do it for 
me. Because I identify with that sentiment, wanting 
to lift yourself from this place." 

That contrast between melody and melancholy is 

perhaps why, after 30 years, Depeche Mode is still a 

force to be reckoned with. Together, Gahan, Gore and 
bassist /collaborator Andy "Fletch" Fletcher -have al- 

most broken up, almost died and almost been declared 
obsolete. Along the way, they've sold more than 100 
million records worldwide, according to record label 
estimates. And they remain one of the world's biggest 
live acts, reaching 2.8 million people in 31 countries 
on their last tour alone. 

"Sounds of the Universe" (Mute /EMI), due April 21, 

is the band's 12th album and arguably one of its best, 

reminiscent of the group's "Violator" heyday of catchy 
dance beats with a hint of darkness. The accompany- 
ing world tour, titled with a certain dark glee Tour of 
the Universe, is already selling out stadiums in diffi- 
cult markets like Eastern Europe (see story, page 23). 

"Even at the very beginning, they seemed to connect 
to the audience much better than other bands," says 
Mute chairman Daniel Miller. "It was never an 'us and 
them,' it was very much a one to one." 

The four -month, 57 -date Tour of the Universe kicks 
off May 10 in Tel Aviv and closes Sept. 5 in Fort Laud- 
erdale, Fla. The band's first all -arena trek includes eight 
dates in Germany and two at Los Angeles' Hollywood 
Bowl, plus unusual stops like Hungary, Bulgaria, Croa- 
tia and Latvia, all of which are nearly sold out. "I feel 
like I'm gloating, but I'm just stupefied by how quickly 
they've sold, in general and then with the economy," 
manager Jonathan Kessler says. 
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The nostalgia factor certainly seems to help the band's 
touring returns in North America. According to Bill- 

board Boxscore, total attendance at Depeche Mode con- 
certs has increased during the past 10 years. 1998's 
Singles '86 -'98 tour saw an attendance of 270,000; 2001's 
Exciter tour attracted 350,000, and 2005 -06's Touring 
the Angel tour had 410,000 attendees. (The band has 
sold 8.3 million albums in the Nielsen SoundScan era, 
which started in 1991 and therefore excludes peak post - 
release sales for 1990's "Violator," 1987's "Music for 
the Masses," 1986's "Black Celebration" and 1984's 
"Some Great Reward. ") 

Overseas, the touring numbers expand into the mil- 
lions -it's that kind of attendance that rivals U2, the 
kings of the stadium tour. The 37 shows of the Euro- 
pean leg of the Universe tour are expected to attract 1.4 

million concertgoers. Even so, the Universe concerts 
should be a walk in the park compared with the Devo- 
tional tour, which took 14 months in 1993 and 1994. 

"And we didn't come to see the sites," Fletcher says. "It 
was just a whole rock'n'roll sort of excess." 

For Miller, the consistency of the band's artistic 
output is a big factor in its continued popularity. "The 
mainstream pop kids tend to jump from one thing 
to another, from one artist to another," he says. "Then 
they get married and they give up. They might buy 
two albums a year. I think Depeche fans are very dif- 
ferent than that. There are those in their 40s who've 
grown up with the band -but there are a lot of peo- 
ple who have joined along the way and have become 
very loyal. The band makes great records, and they 
keep progressing, they keep moving on, and they 
never let the fans down." 

When its U.S. contract with Warner Brothers ex- 

pired after 2005's "Playing the Angel," the band sur- 
veyed its options, including the trendy ones: a Live 

Nation deal and a DIY path like that of Radiohead. 
"It's hard enough for us to make an album and go 

on tour, let alone start hiring this person, that person," 
Fletcher says. "I think it's something we may have done 
in our younger days." 

In the end, Depeche Mode decided to stay with 
Mute /EMI worldwide thanks to its longtime relation- 
ship with Miller, a trusted advisor and friend since the 
beginning -albeit for only a one -album deal. 

"Daniel really made a strong appeal to us," Kessler 
says. "EMI seems to be getting its house in order. 
Let's see how it goes, let's see what they can do, let's 
not commit ourselves for too long, because the land- 
scape is changing so rapidly. And about the time we're 
ready for another record in three years, it will have 
changed again." 

The benefits of unified international representation 
also factored into the group's decision. "I think that 
one of the problems we always have -one of the things 
that has always annoyed me -is the disjointedness of 
not being on a worldwide label," Kessler says. "There 
were things that the Americans wanted that the Eng- 
lish didn't. That's nothing against Warner Brothers: 
We had 25 great years there. It just made a lot of sense 
to go with a single entity." 

The EMI deal yielded other benefits too. For one, the 
band got its masters back faster. "We always had them 
coming back but we managed to accelerate the process 
in this deal," Kessler says, without going into specifics 
of the timing. 

Authenticity is vital -and delicate -for a band that's 
made a career on mainstreaming an outsider's per- 
spective. "We take care of our fans, and we never make 
decisions based on money," Kessler says. "We're taste- 
ful and cautious about what we do and how we do it. 

We don't cross the line to overexposure, even if the 
marketing has to suffer. So be it." 

That's meant forgoing sponsorships deemed "too 
commercial," he says, but the group has allowed synchs 
in appropriate outlets. Leather -clad models sang along 

to "Just Can't Get Enough" a 1999 Gap ad. In 2006, 
Gahan sang "Suffer Well" in Simlish, the official lan- 
guage of "The Sims 2" videogame. 

"Licensing is very positive and can be very good, and 
I have actually tried to expand on it recently," Kessler 
says. "Usually the band comes to the studio and does 
about five or six demos and then continues to write. 
But this time they came in with an overabundance of 
demos, so I was able to give music out to people ear- 
lier, which is always very positive." 

That's not the only good news for potential partners: 
Despite a video that features victims of violent crime - 
see the disturbing clip for "Wrong" -Gore says the 
band is brightening up a bit. Recorded very democrat- 
ically in New York (home to Gahan) and Santa Barbara, 
Calif. (Gore), "Sounds of the Universe" marks the first 
time the band has had too much material for an album, 
and that artistic abundance shines through its 13 tracks. 

"There are periods during the making of a record 
sometimes when you've got five or six songs recorded 
and you really need something else to stimulate the 
feel of it," Gahan says. "It's not there yet, and you 
have to wait until it comes, and it has to be worked 
at sometimes." 

Not so on " Universe ": The sessions yielded more 
than 20 finished tracks, some of which the group used 
for extras on a deluxe boxed set of the album (see story, 
lower right). The ones that made the cut range from 
the soulful yearning of opener "In Chains" to the 
melodic swell of "In Sympathy." 

"I've always had this big argument with Martin's 
wanting to put these sort of amazing tracks at the end 
[of albums]," Fletcher says. "I've said, 'Well no, you 
can't, you can't.' But with this album, there's no choice 
really. The songs that were going to be last and second 
from last were going to be good too." 

Case in point: "Corrupt," a sadistic declaration of 
dominance, which closes the album. "I could corrupt 
you /It would be easy," Gahan croons over a gurgling 
analog synth, before a massive guitar riff punctuates 
his victim's doom. 

Even though Gore wrote "Corrupt" first, he says that 
the core tracks of "Universe" are "Peace" and "Little 
Soul," both of which concern liberation, light and free- 
dom. "I wrote them back to back and the flow of the 
album started to make more sense. I really felt they 
had a spirituality to them. That somehow set a corner- 
stone for the rest of the writing." 

Any 30 -year relationship is bound to have its rough 
patches, and the band has argued about roles and re- 

sponsibilities. "It's really hard for us to gauge how dark 
anything is," Gore says, every bit as earnest and awk- 

ward as Gahan is cool and collected. "With every record, 
I think we get less dark. Sometimes Andy tries to keep 
me in check, he tries to put me in perspective. He says, 
'But we're not mainstream, we're still really left -field.' 
Even if we think we've gone a lot lighter, it's probably 
not going to be noticed by most people." 

For now, though, Depeche More is at peace with 
themselves and, increasingly, with one other. "I think 
Dave's songwriting is giving him the feeling of being 
a part of more, and more secure," says Kessler. (Gahan 
wrote two strong tracks on "Universe," "Hole to Feed" 

and "Come Back. ") "There's definitely a maturity, like, 
`Hey, we've done this enough. It's better that all of us 
get along than not.' " 

And though Kessler characterizes that harmony as 
"fragile," perhaps the band's personal dissonance helps 
make it what it is. "Fletch has a bit more of a pop head 
on him, Martin's a bit more left field, Dave's a bit more 
rock, and it all fits together," Miller says. "You can't 
completely reinvent yourselves; you're the same peo- 
ple. But with all Depeche Mode records, there's always 
great songs, that unmistakable voice and then some 
experimentations. Those cards can fall in lots of dif- 

ferent ways. But they're always moving forward." 

Dance party: DEPECHE 
MODE at the 2009 ECHO 

Music Awards in Berlin.' 

i 

MUSIC FOR THE MASSES 
A major veteran act will spend the summer touring European stadiums, 

playing to hundreds of thousands of fans -besides U2. 

Nearly 30 years into Depeche Mode's career, the group is going on its 

first stadium tour of Europe, playing markets that U2 passed up- includ- 
ing the Middle East and Eastern Europe. The band will play 37 shows in 

35 cities in 23 of the 27 European countries (sorry, Cyprus, no Depeche Mode 

for you), before finishing July 12 at the Olympic Stadium in Seville, Spain. 

Depeche Mode has never been nearly as popular in the United States 

as it is in Europe, but it will start its North American tour July 24 in Toronto 

and play arenas and amphitheaters until Sept. 5 -22 shows in all. 

Depeche Mode is booked in the States by Carole Kinzel at Cre- 

ative Artists Agency; Aidrew Zweck at Sensible Events, a division 
of Live Nation, is the band's international agent. Live Nation is pro- 
moting most of its concerts worldwide. 

Depeche Mode last performed extensively on the 2005 -06 Touring the 

Angel outing, which grossed nearly $18 million from 28 North American 

shows that drew nearly 300,000 people, according to Billboard Boxscore. 

Even then, it scored better outside the United States: Its three shows in 

Mexico drew 116,746 and grossed more than $5 million. -Ray Waddell 

Fandom planet: 
'Sounds of the 

Universe' boxed set 
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Billboard Live OSAKA 
Herbis Plaza Ent B2, 2 -2 -22, Umeda, Kita -ku, 
Osaka, 530 -0001 +81 (6) 6342 -7722 

Billboard Live TOKYO 
4F Garden Terrace, Tokyo Midtown 9 -7 -4, Akasaka, Minato -ku, 
Tokyo, 107 -0052 +81 (3) 3405 -1133 

PrEmkr Club) 

Billboard Live FUI <UOKA 
DADA BId.B1, 2 -7 -6, Tenjin,Cyuo -ku, 
Fukuoka, 810 -0001 +81 (92) 715-6666 

REstaurnnt 

Eric Benét 

Keri Noble 
John Oates 
(of Hall & Oates; 

OSAKA FUKUOKA TOKYO 

BLACKSTREET^-REUNION^- Jody Watley 
7-7 

r 
tliï 

John Wetton & 
Geoffrey Downes 

April -May 2009 Show Schedule 
Jason Champion Eddie Levert of THE O'JAYS Wouter Hamel BRANDY 

Tokyo Osaka Fukuoka 
Jason Champion Apr.24-25 Apr.21 - 

Al McKay Allsters plays music of Earth, Wind & Fire Apr.28-29 Apr.27 May.1 
Diana King May.3-4 May.5 May.7 
Eddie Levert of THE O'JAYS May.6-9 May.11-12 - 

Karla Bonoff May.11-12 May.14 May.9 
Meshell Ndegeocello May.15-16 May.18 
Wouter Hamel May.19 -20 May. 22 -23 
K- Ci &SISQO May.22-24 May.26-27 
BRANDY May.25-27 May.29-30 
Allen Toussaint May.29-30 May.28 

HnnsHln 
Cnrenrs unit 

Booking Contact 
Billboard Live Japan 

5055 Wilshire Blvd, suite 700, Los Angeles, CA 90036 
Tel fax:323- 525 -2273 
Email: billboardlivejapan @gmail.com 
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KIND OF BLUE 
Ve.= razz label 
celebfates 70 years 

GOLAN HEIGHTS 
olan drifts 
TV success 

REDEFINING R &B CLASSICAL CROSSOVER 
the 

ON HER OWN 
Nickel Creek's Sara 

ns goes solo 

HIP -HOP BY MARIEL CONCEPCION 

Life After 
Death 
Bun B Memorializes Pimp C 
With Final UGK Album 
When his musical partner Pimp C passed away 15 months 
ago, rapper Bun B vowed to make sure the public would be 
able to hear the final songs they'd written together. "We weren't 
trying to take a new direction with this album; we just wanted 
to solidify the legacy we've set up," Bun says about "UGK 4 

Life," the act's last studio album, slated for a March 31 release. 
"Pimp would always come up with raunchy, strip club music 
that would make you wonder, 'How did he come up with this 
stuff ?,' but we always had to hold back some. On '4 Life,' we 
decided to go full blown with the type of music that UGK is 
known for but also that he really, truly loved. This album is 

the meat of what fans have come to love about us as a group." 
The first single, "Da Game Been Good to Me," which has 

a sound that mixes country twang and dirty South, is No. 1 

on Billboard's Bubbling Under R &B /Hip -Hop Songs chart. 
According to Bun B, it was a good way to reinforce the reflec- 
tive thread throughout the album. "I thought the titled 
summed up everything I wanted to get across to people," he 
says. "UGK had a very long, successful career, with lots of ups 
and downs, but at the end of the day, we're still here, still vi- 

able, still making music. The game's definitely been good to 
us." The highlight of the duo's victorious musical run is its 
last album, 2007's "Underground Kingz," which has sold 
458,000 copies, according to Nielsen SoundScan. 

Another track that supports the sentimental tone is "Used 
to Be," which features 8 Ball, MJG, E -40 and B Legit, who Bun 
B considers "members of the UGK family," he says. 

But fans shouldn't think the duo has gone soft. There 
are still plenty of sex -filled tracks, like the frisky "Harry 
Asshole," and "She Luv It," which features a woman moan- 
ing throughout. 

"Feeling You" and "The Pimp & the Bun," which features 
Ronald Isley, are both being considered as the second single, 
while the guitar -laden "Everybody Wanna Ball" and the drum - 
based "Still on the Grind," featuring Raheem DeVaughn, also 
appear on the album. 

While other releases by groups that have had a member 
die haven't proved as profitable as their previous work (such 
as TLC's 2002 "3D" and Wu Tang Clan's 2007 "8 Diagrams "), 

Jive VP of marketing Lisa Cambridge doesn't anticipate any 
promotional challenges. "UGK has a strong, core fan base," 
she says. "We plan to focus on documenting the legacy of 
the group." 

In order to do so, the label chose detailed packaging for the 

,TEXAS~ 

The game's been good 
to them: UGK'S PIMP C 
(left) and BUN B 

album, using a gold and black UGK logo for the cover and per- 
sonal photos for the booklet. "We wanted to make it very bi- 
ographical, so we didn't do any new photo shoots. We're just 
using personal footage for this one," Cambridge says. 

The campaign includes digital efforts, with Bun B video 
blogging through a widget that will live on UGK's official 
Web site, along with snippets of most of the songs and in- 
formation like the duo's discography and track listings. 
The idea, according to Cambridge, is to make Bun B as vis- 
ible as possible and ensure he connects with his fans, while 
giving them enough of the album to entice them to pur- 
chase it. 

Bun B is currently on a promotional tour, which includes 

stops in his hometown, and is featured on numerous upcom- 
ing albums including Red Man and Method Man's "Blackout 
2," Raekwon's "Built 4 Cuban Linx: Pt. 2" and producers Play 
N Skillz' debut. Bun also is working on a solo album slated for 
a summer release, while Pimp C's widow, who has the rights 
to his estate, is planning to release a Pimp C solo album a few 
weeks after "4 Life" debuts. 

"I'm trying to make myself as visible as possible, but not 
trying to take advantage of the situation or the people," Bun 
B says. "I'm not interested in blood money -just trying to me- 
morialize a dead friend through our music. It's still hard 
every day, but I really want fans to understand it still is UGK 
for life." 
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BUZZ_ 
» >BACK AT THE 
RANCH 
The Dead, Bob Dylan, 
the String Cheese 
Incident, Willie Nelson & 
Family and the Black 
Crowes are among the 
top acts set for the 
second annual Rothbury, 
a weekend -long festival 
produced by Madison 
House Presents and AEG 
Live. The event will be 
held July 2 -5 at the 
Double JJ Ranch in 
Rothbury, Mich., about 
three hours northwest of 
Detroit. Other acts 
confirmed to appear 
include Damian "Jr. 
Gong" Marley & Nas, 
STS9, G. Love & Special 
Sauce, Gov't Mule, 
Broken Social Scene, 
Cold War Kids, 
Matisyahu, Guster, Les 
Claypool, Chromeo, Girl 
Talk, the Hold Steady, 
Ani DiFranco, 
MSTRKRFT, Femi Kuti 
and King Sunny Ade. 

» >ROOTS ROCK 
TV on the Radio, Public 
Enemy, the Black Keys 
and Santigold are 
among the acts 
handpicked by the Roots 
to play the band's 
second annual 
hometown Roots Picnic 
June 6 at Festival Pier in 
Philadelphia. Public 
Enemy will perform the 
classic album "It Takes a 

Nation of Millions to 
Hold Us Back" in its 
entirety backed by the 
Roots and the Brooklyn - 
based Afrobeat band 
Antibalas. The Roots will 
also play two sets, 
opening and closing the 
festivities. 

» >A MOMENT IN 
TIME 
Incubus will take stock 
of its career so far with a 

greatest -hits set, 
"Moments and Melodies" 
(due June 16), and a 

seven -week tour kicking 
off July 9 in San Diego. 
"Moments and Melodies" 
will be formatted in two - 
CD and four -LP vinyl 
configurations. The 
album is available for pre 
sale at the band's Web 
site, where Incubus will 
also offer early access to 
tour tickets. The 31 -city 
trek concludes Aug. 25 
in Phoenix and will play 
mostly amphitheaters, 
with a two -night stand 
Aug. 4 -5 at Radio City 
Music Hall in New York. 

Reporting by Gary Graff 
and David J. Prince. 

JAZZ BY LARRY BLUMENFELD 

Blue Note: 
Still Spry At 70 
A Classic Jazz Label Looks Back, And Ahead 
Standing at a podium before a packed 
house at Dizzy's Club Coca -Cola, dap- 
per as usual in a blue pinstriped suit, 
Bruce Lundvall spoke ofhis "love affair 
with jazz, a lifelong obsession." 

For the past 25 years, Lundvall has 
translated his passion into running 
Blue Note Records. At the label's 70th - 
anniversary party, the faces of the 
label's history dotted the room: saxo- 
phonist Joe Lovano, whose forthcom- 
ing album, "Us Five," will be his 21st 
for the label; singer Norah Jones, 
whose 2002 multiplatinum debut, 
"Come Away With Me," elevated Blue 
Note's recent fortunes; bassist Ron 
Carter, who has played on scores of 
Blue Note releases; and saxophonist 
Lou Donaldson, who, later that 
evening, performed his 1967 Blue Note 
hit, "Alligator Bugaloo." 

"Blue Note stands for a body of music 
that is like a collective memory," Lund - 
vall says. But this anniversary is as 
much about extending that legacy 
forward as applauding its past. 

The most visible sign of that is 
the Blue Note 7, an all -star band 
of current label acts, on tour in sup- 
port of "Mosaic: A Celebration of Blue 
Note Records," which reworks classic 
tunes. The band's 50 -city national tour 
ends with a weeklong engagement at 
New York's Birdland Theater begin- 
ning April 14. In February, in a cam- 
paign dubbed "Blue Note Takes New 
York," more than a dozen Blue Note 
artists fanned out across Manhattan. 
And festivals throughout the United 
States and abroad have organized fo- 

cused label tributes. 
Releasing music on formats old and 

new is also part of the campaign. Blue 
Note's long- running RVG Series of re- 
masters by the legendary engineer 
Rudy Van Gelder continues apace, with 
some core titles in this series offered 
as vinyl /CD sets. On March 10, a 70- 
track bundle called "A History of Blue 
Note" was released on iTunes and other 
digital retail outlets. A disc -on- demand 
program at Amazon, "Back From the 
Vault," offers more than 200 out -of- 
print titles, including some that were 
recently deleted. 

Howard Handler, executive VP of 
marketing at EMI, thinks Blue Note's 
parent company is especially well - 
equipped to add force to catalog and 
new -release sales. 

"There aren't too many label brands 
that carry the kind of consumer equity 
Blue Note does," he says. "We've built 
a company that knows how to embrace 
this brand and maybe, if we're lucky, 
create a new generation of fans. We've 

Sax man: 
JOE LOVANO 

created a functional model where there 
is a marketing team that cuts across 
all the different labels and repertoire. 
And this is an opportunity we put at 
the top of the priority cue." 

That's a welcome relief to those who 
worried that the boutique -label spirit, 
long the hallmark of Blue Note's iden- 
tity, might get lost. Blue Note's history 
began modestly, on Jan. 6, 1939, when 
a German émigré, Alfred Lion, took 
boogie -woogie piano masters Albert 
Ammons and Meade Lux Lewis into a 
New York studio. Lion's childhood 
friend, Francis Wolff, a photographer 
with a similarly attuned ear, caught the 
last boat out of Nazi -controlled Ger- 
many bound for the United States and 
became a partner. Jazz's progression 

ADAM'S APPLE 
WAYNE SNORTER 

HERBIE HANCOCK 
REGINALD WORKMAN 

JOE CHAMBERS 
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through the '50s and '60s can be fairly 
well indicated with just a succession 
of distinctive Blue Note album covers 
designed by designer Reid Miles, often 
featuring iconic black- and -white pho- 
tographs taken by Wolff. 

After Lion's retirement in 1967 and 
Wolff's death in 1971, Blue Note sur- 
vived through a program of reissues and 
previously unreleased material that ex- 

ecutive Charlie Lourie and producer 
Michael Cuscuna started in 1975. In 
1982, Lourie and Cuscuna started Mo- 

saic Records, a reissue imprint. 
In 1984, EMI hired Bruce Lund - 

vall -who had more than two decades' 
experience at CBS Records and had 
done a stint as president of Elektra- 
to resurrect Blue Note in the United 
States. The label was relaunched with 
"One Night With Blue Note," a con- 
cert at New York's Town Hall (which 

Living legends: 
THE BLUE NOTE 7 

was recorded and later released on a 
two -disc CD /DVD set). 

"I remember thinking, 'Now what ?' " 

Lundvall says. His first move was to hire 
Cuscuna as a consultant. His next was 
to think: "Who would Alfred sign ?" 

It's a question he's answered 
mostly by continuing Lion's tradition 
of signing forward- thinking instru- 
mental voices. Saxophonist Greg 
Osby, who spent 16 years at Blue Note 
before launching his own imprint, 
Inner Circle, calls Lundvall "one of 
the last true soldiers." 

"Bruce has given me the chance to 
do what the great Blue Note artists 
did," Lovano says, "to play from my 
own personal history, to document the 
people I have played with and where 
we were going." 

Lundvall's Blue Note has embraced 
singers, whom Lion never signed, 

.411 

ranging from present -day jazz stan- 
dard- bearers Cassandra Wilson and 
Dianne Reeves (the longest- running 
member of the roster) to such pop -ori- 

ented vocalists as Al Green, whose 2008 
CD "Lay It Down" sold nearly 200,000 
copies, according to Nielsen Sound - 
Scan. While some purists have bris- 
tled at broadened horizons, Lundvall 
recalls the question Lion himself asked 
when he took over: "What are you 
going to do to be commercial ?" 

At 73, with 49 years in the record 
business, he claims that "he'd like to 
make it an even 50" -which raises 
questions about the label's future. If 
last year is any measure, it looks solid. 
Blue Note had 15 charting titles on Bill- 

board's 2008 Jazz Albums tally, the 
most of any label. And the Blue Note 7 

makes a good case: According to Danny 
Melnick, whose Absolutely Live Enter- 
tainment produced the band's tour, the 
trek will gross more than $1 million. 
EMI's Handler says, "We're in a posi- 
tion to turn all those fans into an ex- 

tremely valuable resource." 
Among Blue Note's fans are, in- 

evitably, some of its artists. "When I 

was a kid, I was happy just to make a 

collection of Blue Note albums," says 
guitarist Lionel Loueke, who was born 
in Benin, and whose Blue Note debut, 
"Karibu," was released last year. "But, 
a world away, I never imagined I'd be 
part of the collection one day." - 

Not feeling bb,lue: 
AL GR$EN 
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EDITED BY KATIE HASTY 

THE LEE BOYS 
No one can accuse the Lee Boys of committing the car- 
dinal sin of sloth. In the last year, the family band per- 
formed about 110 dates, 50 of them at roots, folk, jazz, 

blues, jam band and Christian festivals. 
According to manager Barney Kilpatrick, the six -piece 

group expects to achieve even greater exposure this year; 

he says its goal is to get in front of 500,000 concertgoers be- 

tween April and October. The feat may not be too hard to 
achieve, considering the Lee Boys have jammed at Mountain 

Stage, Bonnaroo, New Orleans Jazz & Heritage Festival, 

Austin City Limits Festival, Cornerstone and dozens of other 
major summer entertainment destinations in the past. 

The band's dexterity with multiple genres is its strongest 
point; it combines folk, soul, funk, blues, country and gospel 

into upbeat, steel guitar -led performances that can't help 

but inspire secular and sacred revelry. The three brothers 
-Alvin, Derrick and Keith -play with their three nephews - 
Roosevelt Collier, Alvin Cordy Jr. and Earl Walker -which 
adds a familial chemistry to their live sets. 

"We're the Sunday morning band that wakes every- 
body up," guitarist Alvin says. "We're still a gospel -based 
band. That's one element we'll never lose. But we're like 

messengers, not preachers. We're not trying to teach re- 

ligion. Spirituality happens because the music, the instru- 

ments, is spiritual." 
It's that sort of music that landed the act on "Late Night 

With Conan O'Brien" in December and has put it on the 
road, onstage and on record with acts like the Grateful Dead, 

the Allman Brothers Band and the Black Crowes ever since 

the band played its first show in 2002. 
The Lee Boys have self -released a pair of albums and a 

DVD, plus a one -off album with Arhoolie Records for 2005's 

"Say Yes," but a permanent record and distribution deal is 

high on their list. Help may come this summer, as they plan 

to collaborate on a set with the bluegrass giant the Del 

McCoury Band for release later this year. 

Kilpatrick, a Warner Bros. pop radio promotion vet, 

also plans to schedule performance arts concerts and 

educational programs at symphony and performing arts 

centers, a sphere in which some of his other clients, in- 

cluding the Vonn Trapp Children and the pianist /conduc- 
tor Peter Nero, thrive. 

"When I first saw them play, I felt like whoever discov- 
ered Muddy Waters or Howlin' Wolf," Kilpatrick says. "I just 

said, 'This is so raw and real, they could do anything.' " 

Contact: Barney Kilpatrick, manager, barney a rattlesbynet 

Enjoy exclusive performances, interviews, music 
and more from dozens of Underground 

artists at billboard.com /underground. 

ROSI GOLAN 
Rosi Golan may have just completed 
her debut album, but after perform- 
ing for eight years, she's far from a new- 

comer to the music scene. "I'm a bit of 
a perfectionist," says the Israeli -born 

singer /songwriter, who decided to 
never release any of her early demos. 
"I didn't want to misrepresent what I 

wanted out there, so I chose to wait." 
"The Drifter & the Gypsy," Golan's 

proper introduction, was released 

through iTunes Nov.18 and is a collec- 

tion of gentle, country-tinged pop songs 

that reflects the singer's patience. While 

a single has yet to be chosen, multiple 
songs off the album have already been 

featured on various TV shows, from the 

quiet "Lullaby" ( "Private Practice ") to 

the piano -driven "Come Around" ( "The 

Ghost Whisperer "). 
Golan spent her childhood moving 

around Europe and learning to speak 

four languages before settling down 
in Los Angeles when, she was 9. Her 

abilities as a songwriter eventually led 

her to New York, where she found a 

home in an "up- and -coming sing- 
er /songwriter scene." Golan has spent 

the last six years polishing her own 
tunes while penning numerous songs 

for other artists, including the 2007 
single "Let Me Out" for the U.K. band 
Ben's Brother. 

Recorded in five weeks, "Drifter" 
and its title are a tribute to Golan's fa- 

ther, a Romanian gypsy who moved 

around his entire life.' We weren't very 

close," Golan says, "but I wanted to 
honor him with what I did here." 

Produced by Marshall Altman (Matt 

Nathanson, Marc Broussard), the 
album has a physical release slated 

for April 14. Meanwhile, Golan will 
support the record on the road this 

spring, kicking off a U.S. trek March 

29 in San Diego. -Jason Lipshutz 
Contact: David Margolis, manager, 
zendalil a ao/. com 

VIDEO: For an exclusive 

corn Performance and interview 
with Rosi Golan, go to 
billboard.com /rosigolan. 

CATCHING UP WITH UNDERGROUND ALUMNI 
Latch Key Kid's "Good Times" features in the film "I Love You Man" and is the first 

song on the movie's soundtrack ... Locksley licensed its song "She Does" to 

the remake of "Friday the 13th." 

PULSE 
EDITED BY TOM FERGUSON 

» >IVA DOUBLES UP IN SWEDEN 
The Stockholm -based vocalist Emily Samson Tepe has had sev- 

eral busy months, juggling the demands of a pop career with 
those of an opera singer. The Delaware -born former Juilliard 
student was prepping her second pop album under the name IVA 

while simultaneously preparing for a role in composer David 
Sandström's new opera "Batseba," which premiered Dec.13 in 

Stockholm and closed March 5. 

"I started singing classically when I was 9," the 31- year -old 
says, "but I always had a pop -style voice." While in the early 
stages of a classical career in the United States, a chance meet- 
ing with the casting director of NBC's "Late Night With Conan 

O'Brien" led to her performing opera on the show in 2002. After 

Re- (valuation: IVA wants to bring an operatic 
style to pop music. ia 

several additional appearances, Tepe moved to her family's 
homeland of Sweden to study classical music while developing 
her pop career as IVA. 

The U.S. /French production house Vurse issued the digital -only 
debut album "IVA" in 2006, but despite press comparisons to 
Madonna and Enya, Tepe was dissatisfied with the results on what 
she now refers to as "a demo." Her new album "IVAlution" is, she 

says, "how I want to be felt and seen. I wanted to bring an opera - 

style voice to pop music." It will be released April 22 in Scandi- 

navia on IVA Records; international deals are being finalized. 

Booked by Enma Music, Tepe is self- managed and handles 

her own publishing -and if a double career wasn't enough, she's 

also currently featured in a Swedish TV commercial for Bon Aqua 

mineral water. -Hazel Davis 

» >DOME HEADS 
J -Storm Records' Japanese boy band KAT -TUN is anticipat- 
ing a record -breaking spring. The act will perform for seven 

consecutive nights (May 15 -21) at Japan's premier stadium 
venue, the Tokyo Dome, with the aim of breaking the atten- 
dance record at the 55,000- capacity building that the six - 

piece band set last year. 

"In 2008, KAT -TUN sold out concerts for four straight days in 

the Tokyo Dome," says J -Storm Records A &R manager Jun Inoue, 

"and the tickets sold in less than no time. They've been looking 
to take it to the next level since then." 

Inoue expects all 385,000 tickets to sell out for the shows 

at the home of the Tokyo Giants baseball team. "We offered 
the Tokyo Dome this basic plan more than two years ago," he 

recalls, "but it seemed impractical because the baseball sea- 

son is in May. However, last December we received an offer 
from the Tokyo Dome and it perfectly matched KAT -TUN's 

tight schedule." 

KAT- TUN -an acronym of its members' initials -has released 

three chart -topping studio albums and recently hit No.1 on the 
Billboard Japan Hot 100 with its Feb. 11 release "One Drop." 

Kat -Tun is booked and managed by the Tokyo -based 
Johnny's Jimusho; its publishing is handled by Music Mind. 

-Rob Schwartz 

» >RADIO ON 
The Sydney alt -rock band Howling Bells has been ringing 
the changes by relocating to London, where a media buzz is 

building around its sophomore album, "Radio Wars" (Inde- 
pendiente /PIAS). 

The set enjoyed solid support from the BBC ahead of its March 

2 U.K. release, notably on modern rock digital station 6Music. 

The BBC's top 40 station Radio 1 and AC- styled Radio 2 have 

also spun tracks. 
"Radio Wars" was released March 7 in Australia on Libera- 

tion /Mushroom Records; a summer U.S release is planned 
through Nettwerk Records. 

The move north has helped the British media coverage eclipse 

that garnered by Howling Bells' 2006 self -titled debut, says the 

band's London -based manager James Sandom. "Having them 

here has meant we're able to jump at short notice and have more 

flexibility with media commitments," he says. "Much more is 

happening face to face and the press find [singer] Juanita [Stein] 
quite an enchanting character." 

Howling Bells' publishing is with Chrysalis Music worldwide, 
excluding Australia and New Zealand, where it is signed to Mush- 

room Music. The band is booked by ITB for Europe, the William 
Morris Agency for North America and the Harbour Agency for 
Australasia. Following a sellout U.K. headline tour March 3 -16, 

the act plays all four Australian V Festival shows March 28 -29 

and April 4 -5. -Lars Brand /e 
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une 4 -5, 2009 W Hotel New York 

Making the Connection 
Between Brands & Bands! 

oin Billboard and Adweek at this inaugural 
event to explore how the worlds of music 
and advertising are intertwined, and examine 

how big brands, artists and music supervisors are 
benefiting from working together. 

Top Reasons to Attend: 
Hear how brands turn to music to amplify their 
marketing message 

Network and exchange ideas with brand and agency 
executives, artists, and music supervisors 

Learn the process of placing music in advertising 

Find out the benefits of partnering with emerging 
acts versus established stars 

Discover the secrets of agency music producers/ 
supervisors 

Gain access to industry experts during roundtable 
discussions on rights /copyrights, understanding 
music libraries, licensing music, and more 

THE FUTURE OF MUSIC 
IN ADVERTISING 
Steve Stoute 
Founder & Chief Creative Officer, 
Translation LLC 

Steve Stoute's Translation agency has brought together 
Justin Timberlake with McDonald's, Beyonce with Samsung 
Electronics, Jay -Z with Reebok and Hewlett- Packard, and 
much more. 

HOW EURO RSCG MOVED INTO 
MUSIC BIZ WITH THE ACQUISITION 
OF THE RECORD LABEL THE:HOURS 
David Jones 
Chief Executive Officer, 
Euro RSCG 

David Jones has worked on significant assignments from 
Heineken, ExxonMobil Verizon, Howard Stern on Sirius, 
GlaxoSmithKline, Novartis, Schering- Plough, and many others. 

Don't Miss... Interactive Interviews with Industry Influencers, Structured 
Networking Opportunities, Roundtable Discussions and Much More! 

www.BillboardEvents.com 
SPONSORSHIPS: Kim Griffiths 646.654.4718 Kim.Griffiths`äBillboard.com 
REGISTRATION: Lisa Kastner 646.654.4643 LKastneräBillboard.com 
HOTEL: The W Hotel New York (Lexington at 50th Street) 888.627.7191 
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INDIGO GIRLS 
Poseidon and the Bitter 
Bug 
Producer: Mitchell Froom 
lG Recordings /Vanguard 
Release Date: March 24 
It's been 22 years and 10 

major -label albums since the 
Indigo Girls' independently re- 

leased debut, and their return 
to self -governance is a sweet 
relief. This set contains two 
discs, one of full -band record- 
ings of the album's 10 tracks 
and one of acoustic versions, 
plus a bonus song -a decision 
that's as good a "because we 
can" statement as any. Musi- 
cally, Amy Ray and Emily 
Saliers apply their familiar 
close harmony and nimble 
songwriting to a bit of exper- 
imentation beyond their folk - 
rock trade. In "Digging for 
Your Dream," Saliers' guitar 
somersaults in decidedly R &B 

fashion, while Ray's "Driver 
Education" dabbles in the 
synth and chimes of '80s teen 
pop. Though audibly relaxed 
in their freedom from the label 

system, the duo delivers a few 
real emotional stunners. 
Saliers' "Fleet of Hope" is a 

breathtaking chantey of fear 
and acceptance, and Ray 

shines on the raw devotional 
"True Romantic," bringing 
Janis Joplin (along with an un- 

expected dose of Morrissey) 
to mind. -EN 

MARIANNE 
FAITH FULL 
Easy Come, Easy Go 

Producer: Ha/ Winner 
Decca 
Release Date: March 17 

"Easy Come, Easy Go" is a 

sequel of sorts to the 1987 

covers album "Strange 
Weather" from Marianne 
Faithfull and producer Hal 

Willner. This new recording 
is richer and more daring in 

its arrangements and choice 
of material. Faithfull's lim- 
ited vocal range may require 
a leap of faith to embrace, 
but her gift is a kind of musi- 
cal character acting that al- 
lows her to imbue Neko 
Case's "Hold On, Hold On" 
with appealing desperation 
and capture the near -hope- 
lessness of Morrissey's "Dear 
God Please Help Me." Duets 
with Nick Cave (on Colin 
Meloy of the Decemberists' 
"The Crane Wife 3 ") and 
Keith Richards (on Merle 
Haggard's "Sing Me Back 
Home ") are subtle and 
cagey. Willner's ambitious 
musical backdrops (using 
four arrangers and ever -fluid 
instrumentation) provide 
dramatic cover for Faithfull 
in challenging tunes like 
"Down From Dover," Dolly 
Parton's once -controversial 
tale of an unwed teen, while 
audacious orchestration 
adds layers of pleasure to 

WYNTON MARSALIS 
He and She 

Producer: Jeff Jones 
Blue Note 
Release Date: March 24 
Jazz veteran Wynton Marsalis has 

delved into a multitude of genres, from mainstream 
swing to ballet scores to epic narratives to last year's 
Willie Nelson duo. For his fifth Blue Note album, 
Marsalis turns to poetry, reciting short patches of spo- 
ken word complemented by longer instrumental 
improvisations with his quintet. The theme: impas- 
sioned, and oftentimes elusive, love. While Marsalis' 
verse falters, the music beams stellar with lyrical 
rhapsodies and compelling arrangements imbued 
with multifarious colors and orchestral textures. The 

collection, which unfolds largely in waltz time, 
includes the swirling "The Sun and the Moon," where 
Marsalis dances on muted trumpet with tenor saxo- 

phonist Walter Blanding. Noteworthy numbers 
include the four -part "First" suite (youthful crush, 

slow dance, kiss and the tango), the playfully skipping 
"School Boy" shuffle with soft -shoe bounce and the 
romantic muse "Girls! " -DO 

YANNI 
Voices 
Producers: Yanni, Ric Wake 

Disney Pearl 
Release Date: March 24 
Yanni's orchestral compositions 
had the "popera" crowd eating from his hand long 

before the genre had a name, so his first album of 

vocal- driven pop songs would make bank even if the 

project wasn't as good as it is. But "Voices" is one of 

the better adult records around. Its exotic flourishes are 

authentic, given the musician's Greek heritage and sea- 

soned world view: The desert dance numbers "Our 

Days" and "Ritual De Amor (Desire)" get the blood 
pumping, and the bright chimes of "Orchid" salute the 

Far East. Titles like "Kill Me With Your Love" and "Set 

Me Free" may sound trite, but that's overridden by their 
seductive singing and fresh pop appeal. The album only 

falters when the singer's voices are overdubbed to pre- 

viously released orchestra tracks like "Omaggio 
(Tribute)" and "Amare Di Nuovo (Adagio C Minor)," 

where bold strokes weren't intended for lead vocals. 

(No disrespect to singer Nathan Pacheco, whose 

appeal to Josh Groban lovers is apparent.) Those flaws 

aren't enough to mar the album's enjoyment, and other 
such attempts, like "Mi Todo Eres Tu (Until the Last 

Moment)," fare better. -CLT 

such unexpected delights 
as Brian Eno's "How Many 
Worlds. " -WR 

ROCK 
THE DECEMBERISTS 
The Hazards of Love 
Producer: Tucker Martine 
Capitol 
Release Date: March 24 
Of the two types of musical 
journeys an artist can take - 
caravans and solo voyages - 
Decemberists mastermind 
Colin Meloy takes more of the 
latter. He leads melodic expe- 
ditions farther out to sea and 
into the past than many listen- 
ers are prepared to follow. But 
despite Meloy's lofty vocabu- 
lary and penchant for themes 
of antiquity, Decemberists al- 
bums are consistently gener- 
ous with great tunes and 
charm, and "The Hazards of 
Love" is no different. Like their 
2006 breakthrough "The 
Crane Wife," based on a 

Japanese folk tale, "The Haz- 
ards of Love" takes its inspira- 
tion from a '60s recording of 
the same name and plumbs 
the narrative depths of Amer- 
ican folk. Personified by vo- 
cals from Jim James, Robin 
Hitchcock, Lavender Dia- 
mond's Becky Stark and My 

Brightest Diamond's Shara 
Worden, characters come to 

life on tracks like "Won't 
Want for Love (Margaret in 

the Taiga)" and "Isn't It a 

Lovely Night," bringing vi- 
vacity and added dimension 
to an expansive and ambi- 
tious undertaking. -LJW 

THIS PROVIDENCE 
Who Are You Now? 
Producer: Matt Squire 
Fueled by Ramen /Atlantic 
Release Date: March 17 

This young Seattle outfit isn't 
especially adventurous. This 
Providence's sophomore 
disc -with its fuzzy guitars, 
"whoa oh oh" choruses and 
lyrics about hearts and holy 
ghosts -can conjure an air of 
emo -by- numbers. But thanks 
to a clutch of memorable 
melodic hooks and Aus- 
tralian singer Dan Young's 
believably lovelorn vocals, fa- 

miliarity doesn't necessarily 
breed contempt: The breezy 
summer -radio pop of tunes 
like "Squeaking Wheels and 
White Light," "This Is the Real 

Thing" and "Sand in Your 
Shoes" conjures pleasant 
teenage memories with the 
efficiency of a minor John 
Hughes flick. -MW 

RÖYKSOPP 
Junior 
Producers: Svein Berge, 

i IWS- 
Torbjørn Brundtland 
Astralwerks /EMI 
Release Date: March 24 

After the atmospherics of 
2001's "Melody A.M." and 
the energy of 2006's "The 
Understanding," "Junior" is 

exactly the album you 
hoped that the Norwegian 
duo Röyksopp would make. 

It's an icy blast of electro- 
pop that channels the 
genre's most quirkily beau- 
tiful moments and ups the 
ante with the unmistakable 
influence of the duo's film - 
scoring heroes, Vangelis 
and Angelo Badalamenti. 
The Knife singer Karin Drei- 
jer Andersson speaks her 
best Björk -ian on "Tricky 
Tricky" and "This Must Be 

It," warbling about "flow- 
ers" and "glittering gold." 
Anneli Drecker floats like 
Cocteau Twin Liz Fraser on 
the unforgettable "You 
Don't Have a Clue." And 
Swedish pop diva Robyn 
plays the girlfriend to De- 
peche Mode's usual protag- 
onist on "The Girl and the 
Robot," with grooves and 
chants just like "Enjoy the 
Silence." It all teeters be- 
tween dark and light, warm 
and menthol. -KM 

LITTLE BRAZIL 
Son 
Producers: A.J. Mugis. 

Little Brazil 
Anodyne 
Release Date: March 24 

For years Landon Hedges 
was a name most widely 
recognized in Nebraska mu- 
sic circles, where he played 
with the likes of Conor 
Oberst's Desaparecidos and 
Tim Kasher's the Good Life. 

Now, Hedges, with his band 
Little Brazil, wisely teams 
up with another high -pro- 
file Omaha -area name, pro- 
ducer A.J. Mogis (Cursive, 
Bright Eyes, the Faint), for 
the group's third full -length 
and Anodyne debut, "Son." 
Hedges' songwriting skills 
have grown since the band's 
early days, and he chroni- 
cles the fallout of a relation- 
ship, from young love 
through having children and 
separation, while Mogis' 
hand elevates the produc- 
tion to new heights, with 
majestic- sounding guitars 
that carry the standout 
tracks "Nicholas" and 
"Gold." While Hedges might 
not yet hold the stature of 
his Omaha brethren, with 
"Son," he at least gets one 
step closer. -JM 

JOHN RICH 
Son of a Preacher Man 
Producer: John Rich 
Warner Bros. Nashville 
Release Date: March 24 
Despite his haute -hillbilly 
couture -think fur coats 
and plenty of bling -John 
Rich is a working man at 
heart. He's the country side 

LEELA JAMES 
Let's Do It Again 
Producer: Lee /a James 

Shanachie Entertainment 
Release Date: March 24 
Leela James' outsized, soul- steeped 
voice was first harnessed on the 2005 Warner Bros. set 

"A Change Is Gonna Come." James has lost none of that 
mesmerizing talent as listeners revisit a time when both 

singers and songs overflowed with substance. Covering 

songs ranging from the Rolling Stones and Bootsy 

Collins to James Brown and Phyllis Hyman, James deliv- 

ers a fresh take on R &B /pop old- school heritage. A keen 

example: her version of the 1984 Womack & Womack 
nugget, "Baby I'm Scared of You " -enlivened by a "step- 
pers" dance groove. She switches gears to fiery passion 

on Angela Bofill's "I Try" and dives into hip- hopped funk 

on Betty Wright's "Clean Up Woman." Recorded live in 

the studio, the album deliciously captures James' multi- 
faceted musical aura. At the same time, it also sparks a 

desire to hear her cut loose the next time on an album 

of original material. -GM 
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of the genre- bending duo 
Big & Rich and this fine solo 
debut proves it. The single 
"Shuttin' Detroit Down," 
which tackles corporate 
greed ( "In the real world, 
they're shuttin' Detroit 
down /While the boss man 
takes his bonus pay and jets 
on out of town "), is an an- 
them for middle America. 
"Son of a Preacher Man" is 

Rich's true life story ("All - 
nighters with cheaters and 
liars can sometimes test 
your faith "), and "Every- 
body Wants to Be Me" is an 
in- your -face look at his as- 
cent to stardom. Rich, who 
wrote or co -wrote every 
song and produced the al- 
bum, offers not just a closer 
look at who he is, but who 
we all are. -KT 

IAN TYSON 
Yellowhead to 
Yellowstone and Other 
Love Stories 
Producer: Harry Stinson 
Stony Plain Records 
Release Date: March 24 
Since his last album, 2005's 
"Songs From the Gravel 
Road," 75- year -old Cana- 
dian legend Ian Tyson has 
suffered a divorce, another 
romantic breakup and 
permanent voice damage. 
Despite that, "Yellowhead to 
Yellowstone and Other Love 
Stories" is one of his most 
eclectic and affecting song 
collections. More western 
than country, it rolls from 
the epic title track, about a 

pack of wolves' relocation 
from Tyson's native Canada 
to Yellowstone National 
Park in the United States, to 
a heart string- tugging elegy 
for the hockey commenta- 
tor Don Cherry's late wife 
( "My Cherry Colored Rose "). 

There are nicely drawn bal- 
lads about "Bill Kane" and 
"Ross Knox" and the shuf- 
fling, Dylan -esque "Blaino's 
Song." Part of his voice 
may be gone, replaced by 
a weathered but forceful 
rasp, but Tyson hasn't lost 
a step as a masterful 
songsmith. -GG 

AMADOU & 
MARIAM 
Welcome to Mali 
Producers: Marc -Antoine 
Moreau, Lauren Jais, 
Damon Albarn 
Nonesuch 
Release Date: March 24 
The Malian duo of singer 
Mariam Doumbia and gui- 
tarist /vocalist Amadou 
Bagayoko have, with the aid 
of producer Damon Albarn, 
created an intriguing fol- 
low-up to their previous 
Nonesuch release, "Di- 
manche a Bamako" (2005). 
With "Welcome to Mali," 
Amadou & Mariam depart a 

bit further from their tradi- 
tional, acoustic roots. Most 
noticeable on this new 
album is an electronica in- 
fusion courtesy of Albarn. 
"Sekebe" is a busy mix of 
western influences -elec- 
tronic enhancements plugged 
into blues riffs, flying by at 
a rock -music tempo. "I Fol- 
low You" -sung in English - 
is, for all practical purposes, 
an orchestrated ballad 
largely beholden to Euro- 
pop. And the traditional an- 
chor is still in place for 
Amadou & Mariam, as 
clearly heard on "Bozos." 
"Welcome to Mali" show- 
cases the duo at some dis- 
tance from its original, more 
elemental sound, but the 
overall feel is that of musical 
progress. -PVV 

p[4`1OkV pIM] 
EDITED BY WAYNE ROBINS 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Gary Graff, 
Kerri Mason, Michael Menachem, 
Jill Menze, Gail Mitchell, Evie 
Nagy, Dan Ouellette, Deborah 
Evans Price, Shad Reed, Wayne 
Robins, Christa L. Titus, Ken 
Tucker, Philip Van Vleck, Chris 
Williams, Mikael Wood, Lavinia 
Jones Wright 

PICK : A new release predicted 
to hit the top half of the chart in 
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the corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Wayne Robins and singles review 
copies to Chuck Taylor (both at 
Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 
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KID CUDI 
Day 'N' Nite (3:43) 
Producers: Dot Da Genius, 

Kid Cudi 
Writers: S. Mescudi, O. 

Omish ore 
Publishers: Elsie's Baby Boy, 

Owo Olorun (ASCAP) 
Fool's Gold /G.O.O.D. 

Kanye West's newly signed 
G.O.O.D. Music artist Kid Cudi 
(born Scott Mescudi) is elec- 
trifying dancefloors with the 
inescapable "Day 'N' Nite," 
which aired on HBO in the fall, 
scoring the "Entourage" seal 
of approval. Prior to the 
G.O.O.D. signing, Fool's Gold 
licensed the remix by Italian 
DJ duo the Crookers to Min- 
istry of Sound /Data Records 
in Europe, peaking at No. 2 on 
the combined U.K. singles 
sales chart. "Day 'N' Nite" is a 

particularly special track be- 
cause of its broad appeal 
among dance music DJs as 

well as pop and urban radio. 
Now based in Brooklyn, the 
Cleveland rapper is finalizing 
material for his summer 
album, "Man on the Moon: The 
Guardians." In the meantime, 
"Day 'N' Nite is headed to 
break the top 10 and the Kid 
Cudi Vs. Crookers version has 

the kind of electro ammo that 
made Flo Rida's "Right 
Round," Lady GaGa's "Just 
Dance" and Rihanna's "Distur- 
bia" all No. ls. -MM 

GINUWINE 
Last Chance (4:06) 
Producer: Bryan -Michael Cox 
Writers: A. Shropshire, B. Cox 
Publisher: not listed 
Notifi /Warner /Asylum 
Ginuwine is an R &B artist 
whose material has matured 
with him. The young man who 
became a star in the '90s with 
the sexually charged smash 
"Pony" has clearly changed his 

tune. On "Last Chance," Gin - 
uwine sings about trying to 
save a relationship. And with 
Bryan -Michael Cox's music 
there to assist him, Ginuwine 
sounds incredibly passionate 
as he expresses how much he 

loves the woman. This song 
seems like an indication of the 
direction that Ginuwine's 
upcoming album, "A Man's 

Thoughts," will take. And per- 
haps moving forward in his 

\I 
music will restore him to his 
past glory. -SR 

COUNTRY 

SUGARLAND 
It Happens (3:01) 
Producers: Byron Gallimore, 
Kristian Bush, Jennifer 
Nettles 
Writers: J. Nettles, K. Bush, 

B. Pinson 
Publishers: various 
Mercury Nashville 
Sugarland doesn't take itself 
too seriously on "It Happens," 
the third single from the album 
"Love on the Inside." The song 
is a refreshing turn following 
perhaps the most rousing vocal 
performance at this year's 
Grammy Awards for the ballad 
"Stay" from Sugarland's 2006 
album "Enjoy the Ride." It 

marked the duo's critical and 
mass appeal, winning song and 
single of the year at the 2008 
Academy of Country Music 
Awards as well as best country 
song and best country perform- 
ance by a duo or group at the 
2009 Grammys. On "It Hap- 
pens," a textured guitar riff sets 
the tone and rhythm for this up- 
beat ditty, with Nettles' signa- 
ture attitude -you can almost 
hear her winking at you. In what 
could very well be the country 
theme song for the times, the 
G -rated track gets a little clever 
if you listen carefully to the end 
of the chorus "pshhhhh, it hap- 
pens." Sugarland finds itself on 
the rise once again with another 
possible chart- topper after two 
No. l singles. -MM 

i i 
CIARA & JUSTIN 
TIMBERLAKE 
Love Sex Magic (3:40) 
Producers: The Y's, Justin 
Timber lake 

Writers: J. Timberlake, C. Harris 
Publisher: not listed 
Jive 
Ciara has had a hard time igniting her often -delayed 
"Fantasy Ride" project (May 5): Now comes duet part - 
ner-of- the -moment Justin Timberlake to the rescue. 
While "Love Sex Magic" sounds like it could have come 
from Timberlake's "FutureSex /LoveSounds" album, 
that's not a bad thing. The pair definitely has chemistry, 
trading off heated vocals that add fire to an already 
spicy lyric: "I ain't gonna stop you if you wanna crowd 
my neck/Talk sexy to me like that." A subtle retro funk 
groove generates enough sparks of its own to entice the 
pop crowd onto the dancefloor. With a sure- to -be- 
steamy video starring the two photogenic singers, 
"Love Sex Magic" may be just the fuel needed for Ciara's 
"Fantasy Ride" to take off. -CW 

LADY ANTEBELLUM 
I Run to You (3:51) 
Producers: Victoria Shaw, 

Paul Worley 
Writers: D. Haywood, C. 

Kelley, H. Scott, T. Douglas 
Publishers: various 
Capitol Nashville 

The third single from 
Lady Antebellum's 

chart -topping debut album 
further illustrates why this 
talented young trio earned 
the Country Music Assn.'s 
best new artist award as 
well as a Grammy Award 
nomination, among other 
accolades. Written by Lady 
A's Hillary Scott, Dave Hay- 
wood and Charles Kelley 

THE BLACK EYED PEAS 
Boom Boom Pow (4:15) 
Producer: William 
Writer: not listed 
Publisher: not listed 
A &M /lnterscope 
The Black Eyed Peas achieved international success with 
their last two releases ( "Elephunk" and "Monkey Busi- 
ness"), scoring multiple chart hits globally ( "Don't 
Phunk With My Heart," "My Humps ") and selling millions 
of copies as a result. In the interim, Fergie stepped out 
as a solo artist in 2006 with "The Dutchess" and 
matched the Black Eyed Peas' success, notching five top 
five hits on the Billboard Hot 100. "Boom Boom Pow," 
the first single from the group's new album "The E.N.D.," 

due in June, shows the act in fine form. Over an electro- 
techno beat, Wiil.i.am acts like a hype man to the music, 
intent on getting some bodies moving in the club. 
Meanwhile, Fergie whets the appetite of those waiting 
for her return with a brief but potent vocal and rap. 

Score "Boom Pow" a knockout. -CW 

BOOM BOOM 

along with veteran tune - 
smith Tom Douglas, the 
lyrics speak of finding sanc- 
tuary with someone you 
love no matter how crazy 
the world gets around you. 
The song's gorgeous melody 
and the trio's shimmering 
harmonies make this a sonic 
feast. -DEP 

ROCK 

QUEENSRCHE 
If I Were King (3:47) 
Producers: J. Slater, K. Gray 
Writers: J. Slater, G. Tate 

Publisher: Queensrÿche 
Publishing (BM!) 
Rhino /Atco 

©Soldiers who endure 
combat are often left 

with a crippling case of 
survivor's guilt. Queensr9che 
explores the gratitude and 
regret veterans feel in "If I 

Were King," a preview of the 
upcoming album "American 
Soldier." The lyrics talk of 
what a soldier would do for 
his fallen brothers if he could 
change the world: "We would 
both be back home /Living 
the rest of our lives." The song 
wavers between a reflective, 
contemplative tempo that 
conjures sunny skies and 
blazing classic rock chords 
that signal the anger at fate 
for deciding who lives and 
dies. From Michael Wilton's 
versatile guitars to Scott 
Rockenfield's always dexter- 
ous drums, every element is 

spot- on. -CLT 
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BY MARIEL CONCEPCION 

The -Dream 
Come True 
Singer /Songwriter 
Debuts At No. 2 
With Sophomore 
Album 

Originally expected before 
the end of last year, singer/ 
songwriter the -Dream's 
sophomore album, "Love Vs. 

Money," debuts this week at 
No. 2 on the Billboard 200. 

The Radio Killa /Def Jam re- 

lease sold 151,000 copies, ac- 

cording to Nielsen SoundScan, 
more than double what his 
debut album, "Love Hate," sold 
in its first week (59,000) 
slightly more than a year ago. 
To date, "Love /Hate" has sold 
544,000 copies. 

The lead single, "Rockin 
That Thang," reaches No. 3 

on Billboard's Hot R &B /Hip- 
Hop Songs chart, while the 
second, "My Love" featuring 
Mariah Carey, climbs 62 -50. 

A remix of " Rockin," featur- 
ing the Def Jam All Stars (Lu- 

dacris, Rick Ross, Juelz 
Santana and Fabolous), was 
recently released. 

"The plan with this album 
was to connect the dots be- 
tween Dream the artist and 
Dream the person. We 
wanted to get people to know 
who he is and what he's done 

on a more personal level," 
says Def Jam VP of market- 
ing Ashaunna Ayars. So the 
label targeted the Internet 
more than before, releasing 
viral videos, extra tracks and 
content based on "lifestyle 
and music." 

"We also made it a point 
to highlight not so much 
what he's done for others 
=hroughout his career, but 
more so the successes he's 
garnered for himself," Ayars 
adds. "A lot of people don't 
know he won the BET artist 
of the year award in 2008, has 
had two singles go No. 1 on 
radio and all other singles go 

top three on urban radio, was 
nominated for a Billboard 
Award and so on." 

To carry the more personal 
thread are tracks like "Love 
Vs. Money" and "Love Vs. 
Money Pt. 2," which collec- 
tively are the new album's 
version of "Nikki." The - 
Dream pulls no punches as 
he belts lyrics like "He took 
my shorty/he took my girl . . . 

He took my soul /I should've 
known money couldn't 
match love" on "Love Vs. 
Money" and "She'll run from 
man to man /making plans to 
plan /no secret y'all know 

who we talking 'bout," on "Pt. 

2" over pulsating beats. 
Sex is also a recurring theme 

on the album, with tracks like 

the Los Da Mystro- produced 
"Put It Down" and "Sweat It 

Out," which finds him croon- 
ing over a thumping bassline 
about a woman sweating out 
her hair after steamy sex. 

"This album appeals not 
only to Dream's core fan base 
but also expands beyond 
that," Los Da Mystro says. 
"They recognized he made a 

great album last time and 
trusted he was going to make 
another great album this 
time. It was like a word -of- 

mouth type of thing. And 
then releasing four or five un- 
official singles on the Net that 
people heard and pretty 
much liked broadened that 
fan base, especially with 
tracks like 'My Love' and 
'Walking on the Moon.' " 

To promote the set, Ayars 
says the -Dream will tour 
this summer, though details 
are scant. "We're also look- 
ing to put out a lot more sin- 
gles off this album than we 
did last time around," she 
says. "This album has a lot 
of depth and we want to ex- 

pose that." 

RHYTHMIC POWER 
Mariah Carey continues to chart more accolades. Thanks to her guest 
appearance on the -Dream's "My Love " -debuting this week at No. 37 

on Billboard's Rhythmic chart -Carey extends her lead as the female 
artist with the most charted titles (34) in the 16 -year history of the 
Nielsen BDS -based list. Her closest female rival is Janet Jackson 
with 28. Following in the pair's 
high -heeled footsteps are Mary 
J. Blige (22), Missy Elliott (18), 
Ashanti and Beyoncé (tied at 17) 

and Brandy (16). The song's 
debut also puts Carey in a third - 
place tie for most Rhythmic 
chart appearances among 
all artists. -Gail Mitchell 

HIGH FREQUENCY 
Chart Entries 

40 
35 

34 

30 
28 

Artist(s) 
R. Kelly 
Ludacris 
MARIAH CAREY 
Jay -Z 
Snoop Dogg 
Lil Wayne 
50 Cent 
Diddy 
Janet Jackson 
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Talented teen: 
FARYL SMITH 

BY HAZEL DAVIS 

Whiz Kid 
Is Faryl Smith The New Charlotte Church? 
She may have finished fourth on the 
show, but 13- year -old classical star Faryl 

Smith could prove to be the real winner 
of "Britain's Got Talent." 

Smith's powerful voice starred on the 
2008 season of the ITVI talent program, 
which peaked at 11.2 million viewers, ac- 

cording to the U.K. channel. She released 
her debut Decca album, " Faryl," March 
9 in the United Kingdom. It debuted on 
the albums chart at No. 6 a week later, 
selling 29,000 copies, according to the 
Official Charts Co. That showing made 
Smith the youngest female solo artist to 
post a top 10 album since fellow talent - 
show star Lena Zavaroni in 1974. 

After the conclusion of "Britain's 
Got Talent," Smith signed a £2.3 mil- 
lion ($3.3 million) contract with Uni- 
versal. The label clinched the deal 
despite the fact that Simon Cowell's 
Syco TV produces the show. Paul Potts, 
the program's 2007 winner, is signed 
to Syco, as is the 2008 champ, dancer 
George Sampson. 

"It was a long and hard decision," 
Smith says of the pitches she received 
from all the majors. "But I chose Univer- 
sal because it's a classical label and [mezzo 
soprano] Katherine Jenkins, who has al- 
ways been my idol, was signed to it." 

Aside from Jenkins, who has since 
moved on to Warner Classics, Smith's 
precocious talent also has drawn com- 
parisons to Charlotte Church, a global 
teen opera sensation in the late '90s. 

Church has logged U.S. album sales of 
more than G million, according to 
Nielsen SoundScan. 

" Faryl" includes Smith's version of 
"Ave Maria " -previously sung by 
Church -as well as "Amazing Grace" 
and John Denver's "Annie's Song." 

"It was important to have something 
a bit different on the disc," says Univer- 
sal Classics & Jazz managing director 
Dickon Stainer. "But it's principally a 

classical recording. Sometimes it's 
tempting to take a classical voice in de- 
velopment and make it sing pop songs. 
But Faryl's voice is so extraordinary that 
we want to show it properly." 

"Faryl" is already certified gold by the 
BPI, having shipped 100,000 copies. Sales 
were boosted by a series of appearances 
on popular U.K. daytime TV shows in- 
cluding'The Paul O'Grady Show," "Loose 

Women," "GMTV" and "This Morning." 
Smith will perform April 16 at the 

Classic FM Live concert at London's 
Royal Albert Hall and May 14 at the same 
venue for the Classical BRIT Awards - 
where she'll be the youngest person to 
perform at the ceremony since Church 
a decade ago. 

"Demand for Faryl is red hot at the 
moment," Stainer says. "Promoters are 
queuing up for her." 

An international and U.S. rollout 
of the album will follow, Stainer says, 
with label meetings under way in the 
United States. 

LEAK BUILDS 
`BLITZ!' 
Yeah Yeah Yeahs drummer 
Brian Chase likens the recent 
leak of the rock act's third 
full- length album, "It's Blitz!," 
to a kid finding and opening 
his or her gifts a couple of 
weeks before Christmas. 

"There's almost a loss in 

value in that kind of situa- 
tion," he says. "But at the 
same time, we were pre- 
pared for something like this 
and were excited for the 
music to be out in the world." 

In response to the late - 
February leak, Interscope ex- 
ecutives released "It's Blitz!" 
digitally March 10, approxi- 
mately one month ahead of 
its originally scheduled April 
14 debut. The set bows this 
week at No. 32 on the Bill- 
board 200, with 13,000 dig- 
ital copies sold in the United 
States, according to Nielsen 

SoundScan. It also debuts at 
No. 4 on Top Digital Albums. 

The leak "forced us to 
scramble," says Interscope/ 
Geffen /A &M executive VP 
of marketing and publicity 
Dennis Dennehy. He notes 
that Interscope quickly 
spread word about the 
album's new digital release 
date by connecting with 
fans using the Yeah Yeah 
Yeahs' Web site and through 
an interview with lead singer 
Karen O on the music site 
Pitchfork.com. 

Karen O says that despite 
whatever panic the leak 
caused, it also added to the 
buzz the album was receiving 
from the electro- tinged sin- 

gle "Zero." It was released to 
the blogosphere in mid -Feb- 
ruary. "There's a buzz around 
the record, and that's a great 
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tool for a band -these days 
especially," the singer says. 

Along with performances 
on "Late Show With David 
Letterman" (April 14) and 
"Late Night With Jimmy Fal- 

lon" (April 15), the band 

Rockin' out: 
YEAH YEAH YEAHS 

plans to promote "It's Blitz!" 
through a series of high -pro- 
file U.S. festival gigs, includ- 
ing Coachella, Sasquatch 
and Bonnaroo. Between 
those gigs, the act will play 
about 20 larger club shows 

stateside before embarking 
on a European tour. The 
group also has a scheduled 
date in Israel, where it's 
opening for Depeche Mode 
in Ramat Gan stadium. 

For "It's Blitz!," the band 
worked with producers Dave 

Sitek of TV on the Radio and 
Nick Launay, both of whom 
have collaborated on the act's 
past records. Guests include 
TVOTR's Tunde Adebimpe 
and Kyp Malone, Antibalas 
saxophonist Stuart Bogie and 
Yeah Yeah Yeahs touring 
band member lmaad Wasif. 

The album will be released 
physically March 31 and in a 

vinyl version April 14, accord- 
ing to Dennehy. "Blitz!" fol- 
lows the act's 2006 set 
"Show Your Bones," which 
debuted and peaked at No. 

11 on the Billboard 200. It has 

sold 269,000 U.S. copies, ac- 
cording to SoundScan. 

-Mitchell Peters 

BACK IN 
STRIDE 
With Nickel Creek on sabbatical, man - 
donlinist Chris Thile formed the Punch 

Brothers, an experimental bluegrass 
group, while guitarist Sean Watkins 
teamed with Switchfoot's Jon Fore- 
man to create the roots rock -leaning 
Fiction Family. Come April 7, fiddler /vo- 
calist Sara Watkins will complete the 
trio's re- emergence with the release 
of her first, self -titled album from 
Warner Music Group's Nonesuch label. 

While her bandmates are creating 
music outside the Nickel Creek vein, 
Watkins continues to mine the group's 
bluegrass traditions. "I just wanted to 
make a record I'd be happy support- 
ing for a long time," Watkins says. 

For Nickel Creek fans, Watkins' 
statement comes as no surprise. The 
members were long recognized as 

road warriors, having spent most of 
their 18 -year run on tour. One of those 
moments a couple of years back led to 
Watkins securing an early commit- 
ment for her first album. Backstage at 
the Cambridge Folk Festival, she met 
Led Zeppelin's John Paul Jones, who 
offered to produce. "I didn't even tell 
him I was making one," Watkins says. 

The resulting effort is 14 tracks of orig- 
inals and covers with such veterans as 

Jon Brion, Gillian Welch and Tim O'Brien 
lending a hand. But Watkins' voice 
shines throughout. On Tom Waits' 
"Pony," she turns his ballad into a mini- 
mal, yet exquisite song of optimism. 
Classic bluegrass fans will relish the in- 

strumental "Freiderick." 
Nonesuch wants to reconnect 

Watkins with Nickel Creek's fan base. 

Though there isn't an actual single, the 
label will work the album at Americana, 
country, triple A and college radio. 
Nonesuch is tapping Warner affiliate 
Word Records for distribution to Chris- 

tian bookstores. 
Advertising is also targeting what 

Nonesuch VP of marketing Peter Clancy 
describes as the "NPR- oriented /new 
acoustic music" audience. 

"I see no reason why the audience 
for [Robert Plant and Alison Krauss'] 
'Raising Sand' wouldn't embrace 
Sara's record," he says. 

Watkins is booked for "Late Night 
With Jimmy Fallon" April l3 with Jones. 

She is also opening shows this spring 
for John Prine and Old Crow Medicine 
Show. As she plots a headlining tour, 
Watkins is excited about her return. "I 
don't want to pretend to be something 
that I can't stand behind," she says. 
"These songs and instrumentation feel 
like home." -Michael D. Ayers 
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OverThe 
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INAUGURAL RUN 

es s' =11F oar 
he arrives at No. 6 on the Top:' 
DVD Sales chart with the 
C News documentary "A 

Moment in History: The 
Inauguration of Barack Obama 
(viewable at 

g" Cole visits t 
mporary Jazz 

ums chart for the first time 
the remix effort 
e:Generations" bows at No. 
The set boasts reworkings 
his material by such acts as 
e -Lo, Will.i.am, Brazilian 
ris and TV on th 

HIGHER GROUND 
o r 

leas . V 
at Last," debuts at No. 1 on Top 
Music Video. It's the first time 
an R &B artist has ruled the 
chart since Mariah Carey's "The- 
Adventures of Mimi" spent two 
weeks at No. 1 last May. 

C I-I A RI 
Í3EÁ1' 

»Effective this week, Chart Beat 
now offers a sneak peek at chart 
action with a first -look edition on 
Wednesdays. On Thursdays, 
when all of Billboard's online 
charts are refreshed with the 
week's current data, Chart Beat 
will appear as always in its full 
form, spotlighting feats from the 
entire menu of charts. 

»Motown makes a comeback this 
week as Stevie Wonder expands 
his span of Billboard chart -toppers 
to more than 45 years with a No.1 
bow on Top Music Video. Con- 
currently, a $1.99 deal of the day at 
Amazon's MP3 store for Diana 
Ross & the Supremes' "The 
Definitive Collection" brings the 
2008 album onto the Billboard 
200 for the first time. Entering at 
No.142, the album is the iconic 
group's 37th charted set. 

C e 

Read Chart Beat 
every week at 
billboard.com /chartbeat. 

Clarkson's Most ̀ Wanted'; U2's Expanded Sales 
Spring has sprung on the Billboard 200 

as the chart welcomes 24 debuts this week. 

Leading the charge is Kelly Clark- 
son, who nets her second No. 1 album 
as her fourth release, "All I Ever 
Wanted," sells 255,000 
copies, according to Niel- 

sen SoundScan. 
Her first No. 1 was 

her debut set, "Thank- 
ful," which began with 
297,000 in 2003. The 
first "American Idol" 
winner followed up 
with "Breakaway" in 
2004 (a No. 3 debut with 
250,000) and 2007's "My December" 
(No. 2 with 291,000). 

"December" had a good start but fell 

off the chart after just 18 weeks. It has 
sold 789,000, according to SoundScan. 
That pales in comparison to "Break- 
away," which has sold 6.1 million. 

"December" was likely hobbled by bad 
buzz and its lead single, "Never Again." 
It tanked on the radio, peaking at No. 47 

on the Hot 100 Airplay chart. It was the 
only track to chart from that album. 

In contrast, the new album's first sin- 
gle, "My Life Would Suck Without You," 

is off to an applause -worthy start. It bul- 
lets at No.13 on Hot 100 Airplay this week 

and has already hit No. 1 on the Billboard 
Hot 100 thanks to its strong out-of-the- 

gate 

ut -of the- 

gate digital download sales in Janiary. 
The track so far has sold 1.3 million. 

During the new album's release week, 

Clarkson sang on ABC's "Good Morn- 
ing America" and "Live With Regis and 

Kelly," Fox's "American 
Idol" and NBC's "Saturday 
Night Live." TV no doubt 
played a huge part in 
pumping up the album's 
big week. 

Her performance on 
the March 11 edition of 
"Idol" was most likely the 
catalyst for juicing the 
sales of "Wanted." On 

Nielsen SoundScan's Building chart re- 

leased March 13, the album's un- 
weighted sales had doubled to 144,000 

compared with what it rung up on its 
first day of release. 

Clarkson's TV blitz recalls Mariah 
Carey snagging coveted appearances 
on "American Idol" and "The Oprah 
Winfrey Show" the same week her 2008 

album "E =MC2" was released. 
After visiting "Oprah" on that Mon- 

day, she mentored "Idol" contestants on 
Tuesday (the album's release date) and 
then performed on the show on Wednes- 

day. What was the "Idol" theme that 
week? Carey's catalog, of course. 

In the glow of "Idol," the Building chart 
number for "E =MC2" almost doubled 

from Wednesday (154,000) to Friday 
(295,000). The album ultimately bowed 
at No. 1 on the Billboard 200 with 463,000. 

ACHTUNG! U2's "No Line on the Hori- 
zon" has the distinction of having the 
biggest second -week percentage de- 
cline for a No. 1 debut in a year, as it 

drops to No. 3 with 132,000 (down 
72.6 %). It bowed with 484,000. 

The last album to lose more in its sec- 

ond frame was Day26's self -titled set, 
which was released March 25, 2008. It 

started at No. 1 with 190,000 but fell to 

No. 4 with 51,000 in its second week 
(down 73.1 %). 

I wonder how many die -hard U2 fans 

bought not just the regular -priced stan- 
dard CD (or digital download) during 
release week, but also snapped up one 
or more ofthe album's elaborately pack- 

aged deluxe versions. 
While we don't have data on how 

many consumers bought multiple 
copies, we do have a breakdown on how 
each premium configuration sold, as an 
estimated percentage of the set's over- 

all first -week sales. 
Three out of the four higher -priced 

packages (the box, magazine and Digi- 

pak) all came with an Anton Corbijn -di- 

rected film. Notably, none of the sets came 
with any additional audio tracks. The 
$35.98 Digipak was tops among the pre- 

IVI a rice ̀  Watch `ch A Weekly National Music Sales Report 

Weekly Unit Sales 
DIGITAL 

ALBUMS ALBUMS` 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

ThisWeek Last Year 

Change 

6,626,000 1,428,000 

7,061,000 1,446,000 

-6.2% -1.2% 

7,944,000 1,106,000 

-16.6% 29.1% 
'Digital album sales are also counted within album sales. 

23,077,000 

22,724,000 

1.6% 

19,316,000 

19.5% 

Weekly Album Sales (Million Units) 
30 

25 

20 

15 

10 

5 

o' 
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- 2009 

6.6M 
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Year -To -Date 
2008 2009 CHANGE 

OVERALL UNIT SALES 

mium versions, garnering an estimated 
4.4% of the album's first -week sales. 

Nielsen SoundScan special projects 
manager Deborah Schwartz pro- 
vided Billboard with this data. For fur- 

ther information about SoundScan's 
research abilities, contact her at deb - 

bie.schwartz @nielsen.com or 914- 

684 -5503. 

DELUXE DEBUT 
How each higher -priced configuration 
of U2's "No Line on the Horizon" sold as 

reflected by an estimated percentage 
of the album's first -week sales. 

SOURCE: Nielsen SoundScan 

2.04% 0.87% 
BOILED SET ($95.98) TWO -LP VINYL ($29.98) 

4.36% -3.35% 
DIGIPAK KT; 90: ',GONE üd9.9Gi 

92.4% 
STANDARD PHYSICAL (D 

AND All DIGITAL FORMATS 

For week ending March 15, 2009. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

nielsen 
SoundScan 

TOOT 2009 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Albums 87,977,000 77,504,000 -11.9% Current 

Digital Tracks 233,834,000 284,282,000 19.0% Catalog 

Store Singles 311 ,000 310,000 -0.3% 
Deep Catalog 

Total 327,122,000 362,096,000 10.7% 

ADNansw/TEA` 111,860,400 105,932,200 -5.3% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

ALBUM SALES 

08 m tr...W+... 

'09 77.5 million 

SALES BY ALBUM FORMAT 

CD 74,309,000 60,381,000 -18.7% 

Digital 13,325,000 16,617,000 24.7% 

Cassette 28,000 10,000 -64.3% 

Other 315,000 496,000 57.5% 

48,864,000 41,607,000 -14.9% 

39,114,000 35,898,000 -8.2% 

27,828,000 26,070,000 -6.3% 

CURRENT ALBUM SALES 

'09 41.6 million 

CATALOG ALBUM SALES 

'08 

'09 35.9 million 

Nielsen SoundScan counts as current only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 
top half of The Billboard 200, however, remain as current. Titles older than 18 

months are catalog. Deep catalog Is a subset of catalog for titles out more than 
36 months. 

Go to www.billboard.biz for complete chart data 33 
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One Of The Boys El 9 

Rock N Roll Jesus © 1 

Tha Carter III © 1 
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ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

KELLY CLARKSON 
S/19 /RCA 32715/SONY MUSIC (8.98 ï +) 

THE -DREAM 
HAUIO KILLA /DEF JAM 012579'/IDJMG (13 98) 

U2 

Title 

All I Ever Wanted 

Love VS Money 

No Line On The Horizon 212630"IGA (13.98) + 

J. HOLIDAY 
n 1898) Round 2 

TAYLOR SWIFT Fearless 

GREATEST LADY GAGA 
GAINER 

NICKELBACK 
ROADRUNI.E R 618028 118 98) 

STREAMLINE KONLIVE CHERRYTREE INIERS_COPE 011805`/ISA (12.98) 
The Fame 

Dark Horse U e 

I Am...Sasha Fierce © BEYONCE 
MUSIC WORLD COL 111,915 I9492/50NY MUSIC (15.98) 

JAMIE FOXX 

This album could 

have been yours for 

® only $2.99 (for a 

limited time) last 

4 ! week in Amazon's 

MP3 store. Of its 

26,000 debut sales, 

35% are downloads. 

CHRIS CORNELL 
EEE .016 ICA (13.98) 

THE FRAY 
EPIC %LO_ 5051, MUSIC (18.98) + 

NEW FOUND GLORY 
EPITAPH 87008' (16 98) 

T.I. 
GRAND HUSTLE -ATLANTIC 512267'/AG (18.98) + 

Paper Trail II 
Twilight 

SOUNDTRACK 
I' ,HOP'ATLANTIC 515923 " /AG (18.98) 

VARIOUS ARTISTS 
FEARLEH ... 

Punk Goes Pop Volume Two 

KANYE WEST 
ROC -A- FELLA /DEF JAM 012198'/IDJMG (13 98) 

NEKO CASE 
ANTI- 86973 EPITAPH (17 98) 

KINGS OF LEON 
RCA 32712 RMG (17 981 

BRITNEY SPEARS 
JIVE 40387 /JLG (18.98) + 

PINK 
LAFACE 36759 JLG )1898) 

JASON MRAZ 
ATLANTIC 448508" AG (18-98) + 

KEYSHIA COLE 
IMANI /GEFFEN 01239511GÁ (13.98) 

SOUNDTRACK 
Ir,)- 01;" , , 118) 

VARIOUS ARTISTS 
- L5IC:JLG 012100/UME (18 98) © INDIA.ARIE 

I ," Ir ,572 UMRG (13.98) + 

808s & Heartbreak U 

Middle Cyclone 

Only By The Night 

Circus 

Funhouse U 2 

We Sing. We Dance. We Steal Things. U 

A Different Me 

Slumdog Millionaire 

NOW 29 U 

Intuition 
3`` 

Scream 10 

The Fray S 1 

Not Without A Fight 12 

1 

1 

15 

1 

5 

Testimony: Vol. 2, Love & Politics 

CI ZAC BROWN BAND 
:,N AILANTIC 516931 AG (13-98) 

DARIUS RUCKER 
NASHVILL ( slli 18.98) 

NE-YO 
0 '(.1 011410' IDJMG (13 98) 

1:1 COLDPLAY 
C:.IIIGL 16886' (18.98) 

4 
The Foundation 17 

Learn To Live 

Year Of The Gentleman U 

Viva La Vida or Death And All His Friends El 

SOUNDTRACK 
WARNER SUNSET REPRISE 516751 /WARNER BROS. (18.98) Watchmen 

® ®® 
33 29 20 

34 12 2 

n.. 1u18111 nuIIUIIF 1.IIIIIIIISIIIIII Ic' 111111111111uI1111I1 II IIIII111IIII1111111111 Illllllllnllllllllllllllllllll IIO! 

2009 

35 

36 

37 

38 

39 

19 18 

35 41 

15 3 

37 28 

34 39 

AKON 
KONVICT UPFRONT /SRC'UNIVERSAL MOTOWN 012334 /UMRG (13.98) 

YEAH YEAH YEAHS 
DRESS UP /DGC /INTERSCOPE DIGITAL EA IAA (9 98) 

Freedom 

It's Blitz! 

CHARLIE WILSON 
P MUSIC GROUP /JIVE 23389. JLG (18 98) 

LAMB OF GOD 
EPIC 37592': SONY MUSIC (15.981 

BRUCE SPRINGSTEEN 
COLUMBIA 4135' . ":Y MUSIC (18 98) E+ 

TAYLOR SWIFT 
BIG MACHINE 079 118 98) + 

JONAS BROTHERS 
HOLLYWOOD 00_ 8 98) 

5: 

2 

1 

30 

7 

32 

Uncle Charlie 2 

Wrath 2 

Working On A Dream 1 

Taylor Swift © 5 

The 3D Concert Experience (Soundtrack) 3 

19 10 
ADELE 
SL Y MUSIC (15 98) 

KATY PERRY 
L -. 112 981 

KID ROCK 
TOP Um, , '.I >> .0558' AG 118.98) + 

LIL WAYNE 
CASH AI- PL MOTOWN 011977' UMRG (13.98) 

CARRIE UNDERWOOD 
19/ARISTA NAJDYI ,SKIN (18.98) 

ROBERT PLANT ALISON KRAUSS 
ROUNDER 6190/ - SUI 

THE ALL -AMERICAN REJECTS 
DOGHOUSE 1' II. -- 012297/IGA (13.98) 

Raising Sand 2 

When The World Comes Down 15 

JENNIFER HUDSON 
AP ETA - + 

HOLLYWOOD UNDEAD 

Jennifer Hudson 2 

Swan Songs 22 

THEORY OF A DEADMAN 
604 615 ',,',FR (11.98) 

SUGARLAND 
MERCURY Ur -- .11 .'1273' UMGN (13 98) 

VAN MORRISON 
LISTEN TO THE L -1'598) 

MIMI 
50 41 38 SOUNDTRACK kj 

1 : 
n11439 

+ 

Scars & Souvenirs 

Love On The Inside 

Astral Weeks: Live At The Hollywood Bowl 

26, 

1`, 

Mamma Mia' 1 

Tai 
FSV' 

;. 
¡ 

Pm , 1( 

::1 
á _ 

12 
A. 

The band's first 

studio album since 

2006's No. 19- 

peaking "Coming 

Home" was 

available in no less 

than six colored - 

vinyl editions in the 

United States. 

A Day to Remember 

(pictured) covers 

the Fray's "Over My 

Head" on this set, 

joining such acts as 

Mayday Parade and 

Static Lullaby in 

interpreting pop 

gems. 

ttingly, as the first 

American Idol" 

lamp crowns the 

st this week, the 

fth- season Win- 

I r, Taylor Hicks, 

arts up with his 

,econd studio set 

(9,000). 

`.ark Ballas and 

erek Hough -two 
1) the professional 

tTncers on ABC's 

Dancing With the 

Stars" -front this 

five-piece band, 

which starts with 

6,000 copies. 

51 13 

52 45 47 

53 44 44 

54 40 27 

55 48 45 

63 74 

85 94 

ell 72 73 

62 50 43 

63 64 65 

64 32 40 

x5 ARTIST 
3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

TONY OKUNGBOWA 
THRIVEDANCE 90807 /THRIVE (18.98) 

Title 
Wó 

Total Dance 2009 13 

DAVID COOK 
I. A 33463,RMG (18.98) 

RIHANNA 
OFF JAM 008968`IDJMG (13.98) 

LILY ALLEN 
A 67233' (18.98) 

BOBBY V 
ULU KOLLA DREAMS 66070 (18.98) 

SHINEDOWN 
ATLANTIC 511244/AG (18.98) 

.4/ JAMEY JOHNSON 
MERCURY NASHVILLE 011237')UMGN (13.98) 

I TAYLOR HICKS 
MODERN WHOMP 01913 (14.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89195 (18.98) 

IL DIVO 
COLUMBIA 39968,SONY MUSIC (18.98) As 

RASCAL FLATTS 
L446; STREET 002763 (13.98) 

The Rebirth 7 

The Sound Of Madness 8 

That Lonesome Song 28 

The Distance 58 

Kidz Bop 15 7 

The Promise 5 

Greatest Hits Volume 1 6 

SOUNDTRACK 
WAIT DISNEY 002714 (19.98) +1 

JAZMINE SULLIVAN 
3 RMG (15.98) Fearless 6 

THE LONELY ISLAND 
.., REPUBLIC 012576' UMRG (13.98 CD /DVD) 

Incredibad 13 

65 59 63 ANTHONY HAMILTON 
MISTER'S MUSIC /SO SO DEF 23387 JLG (18.98) 

66 62 77 

The Point Of It All 12 

SOULJA BOY TELL'EM 
COLLIPARK /INTERSCOPE 012388'/IGA (13.98) 

67 68 69 , METALLICA 
rr, WARNER BROS. 508732' (18.98) 

68 60 60 

69 69 75 

79 71 

® 
72 66 81 

iSouljaBoyTellem 43 

Death Magnetic U 1 

SEAL 
515868 /WARNER BROS. (18.98) 

Soul 13 

MUSIC) SOULCHILD 
ATLANTIC 512335/AG (18.98) onmyradio 11 

RYAN LESLIE 
NEXTSELECTION /CASABLANCA: UNIVERSAL MOTOWN 011473 UMRG 110.981 

Ryan Leslie 35 

MADELEINE PEYROUX 
). ROUNDER 613272 (17.98) 

Bare Bones 71 

VARIOUS ARTISTS WOW Hits 2009: 30 Of The Year's Top Christian Artists And Hits 
31 

,.. EMI CMG PROVIDENT -INTEGRITY 887742 /WORD -CURB (17.98) 

73 73 83 
LADY ANTEBELLUM 
CAPITOL NASHVILLE 03206 (12,98) 

74 55 64 

75 65 67 

76 56 53 

Lady Antebellum 4 

PLIES 
BIG GAT)' -ur '. -.I IDE /ATLANTIC 515812/AG (18.98) +t 

LEONA LEWIS 

Da REAList 14 

Spirit IN 

I I 
Easy Does It WP 

DIERKS BENTLEY 
IA) ITIEL NASHVILLE 11. ' , I1. 98) 

77 82 92 
ALAN JACKSON 
ARISTA NASHVILLE 19943 SAIN (18.98) 

Feel That Fire 

78 61 13 

Good Time 

JAKE OWEN 
RCA NASHVILLE 31287/SMN (12.98) 

79 67 55 
LUDACRIS 
DTP /DEF JAM 012020' ID /MG (13.98) 

Theater Of The Mind I 5 

80 74 72 
VARIOUS ARTISTS WOW Gospel 2009: 30 Of The Year's Top Gospel Mists And d Songs 
WORD- CURB /EMI CA1/ / 1E 41675 /JLG (18.98) 

81 71 62 

82 51 35 

83 70 

84 83 82 

CD 91 93 

86 77 57 

1 RED 
ESSENTIAL 10863 II I -) + 

Innocence & Instinct 

VARIOUS ARTISTS 
GRAMMY 51", k 98) 

Grammy Nominees 2009 

80 
THE KILLERS 

87 

89 

90 

CI) 

93 

94 

95 

96 

97 

.A ISLAND 012197 IÚ15 (13 -981 

AC'DC 
.629 EX /SONY MUSIC (14.98) 

27 

15 

6 

Day & Age 6 

Black Ice © 1 

SAVING ABEL 
SKIDDCO VIRGIN 15019CAPITOL (12.98) 

JOHN LEGEND 
e 00 D. /COLUMBIA 13740' SONY MUSIC (18.98)'4) 

76 78_ YOUNG JEEZY 
;6 CTE /DEF JAM 011536' /IDJMG (13.98) 

Saving Abel I 49 

Evolver S 4 

The Recession 1 

® 'DOPE 
El 4480 (17.98) 

81 85 
SLIPKNOT 

I ROADRUNNER 617938118 98) + 

No Regrets 

88 91 
DISTURBED 

112 169 

102 159 

96 90 

54 29 

86 79 

REPRISE 411132' /WARNER BROS (18.98) 4 

88 

All Hope Is Gone 1 

Indestructible 1 

DAVID FOSTER 
./ 143 REPRISE 511933 /WARNER BROS. (27.98 CD /DVD) +; 

RAY LAMONTAGNE 
( RCA 32670' (18.98) 
1) 

Gossip In The Grain 

MGMT 
COLUMBIA 19512' SONY MUSIC (11.98) 

Oracular Spectacular 

CHRIS ISAAK 
WICKED GAME REPRISE 518008 /WARNER BROS 118.98) 

Mr. Lucky 

HINDER 
UNIVERSAL REPUBLIC 012201' /UMRG (13.98) +' 

103 99 
VARIOUS ARTISTS 
WALT DISNEY 003128 (18 98 c0 /ov0) + 

Walt Disney Records Presents: Radio Disney Jams 11 

92 89 

® 
99 80 

100 93 87 

MARY MARY 
MY BLOCK /COLUMBIA 28087' /SONY MUSIC (15.98) 1+ 

BALLAS HOUGH BAND 
HOLLYWOOD 002959 (18.98) 

VARIOUS ARTISTS 
'I -h>UN 31315 EX/STARBUCKS (12.98) 

IVIIr1A1VVAA LAMOCr11 
COLUMBIA (NASHVILLE) 78932/SMN (18.98) 

The Sound 

BHB 

Heading West: Songs For The Open Road 

3 

38 

29 

I 
I 

Crazy Ex- Girlfriend S 

JOE THE BILLBOARD 200 ARTIST INDEX 800IVEP 
MASSA ... 78 

178 

ÁL14005 DE LA 
SARAH BRIGHTMAN 191 

SIERRA 133 BALLAS H UGH BAND 98 BROOKS &DÜNN ....117 

THE ALL- AMERICAN FRANCESCA 
GARTH BROOKS 112 

REJECTS 44 BATTISTELLI 136 
BROTHER 1 

LILY ALLEN 54 DIERKS BENTLEY ... 76 
ZAC BROWN N BAND ....025 

119 

80 BURNHAM 105 
ANIMAL COLLECTNE._110 BEYONCE 8 

DAVID ARCHULETA ...121 ANDREW BIRD 167 

DAN AUERBACH 187 BLUETREE TOE J ER MY AMP 1 

AVENGED SEVENFOLD ..152 BOBBY V 55 MARIAN CAREY 165 
ANDREA BOCELLI ....159 

3 DOORS DOWN 129 

3011!3 113 A/D4 
ADELE 38 
TRACE ADKINS 185 
CHRISTINA AGUILERA 179 
THE AIRBORNE TOXIC 

EVENT 195 
AKON 31 

34 Go to www.billboard.biz for complete chart data 

NEKO CASE 17 

CELTIC WOMAN 122 
KENNY CHESNEY 116 
KELLY CLARKSON 1 

COLDPLAY 29 
KEYSHIA COLE 22 
DAVID COOK 52 
CHRIS CORNELL 10 
CURSIVE 104 
MILEY CYRUS 130 

DAU,HTRY t 8 
A DAY TO REMEMBER 140 
ROCCO DELUCA AND THE 

BURDEN 123 
DIANA ROSS 8 THE 

SUPREMES 142 
CELINE IKON 153 
DISTURBED 90 
DJ SKRIBBLE 163 
PLACIDO DOMINGO 117 
MELINDA 000UTTLE 186 

DOPE 88 
THE -DREAM 2 

DUFFY 118 

EAGLE 173 

FALL B Y 109 
VICENTE FERNANDEZ _198 
FLEET FOXES 160 
DAVID FOSTER 91 

JAMIE RO N 9 
FRAMING HANLEY ....169 
FRANZ FERDINAND .139 
THE FRAY 11 

ANTHONY H TAM( ON ..65 
LISA HANNIGAN 135 

HEATHER HEADLEY 166 
BRANDON HEATH 149 
TAYLOR HICKS 58 
MISSY HIGGINS 193 

HINDER 95 
HOLLYWOOD UNDEAD 46 
JENNIFER HUDSON 45 

IL DIV 
INDIA ARIE 25 
CHRIS ISAAK 94 

ALA J S N 77 
J. HOLIDAY 4 

JOEY + RORY 107 
JAMEY JOHNSON . 57 
JONAS BROTHERS _37,137 

BY K ITN 150. 158 
KID ROCK 
KIDZ BOP KIDS 

THE KILLERS 
KINGS OF LEON 
MAN 

40 
59 
83 
18 

146 

L VA+ f LLM . 7J 
LADY GAGA 6 
MIRANDA LAMBERT ..100 
LAMB OF GOD 34 
RAY LAMONTAGNE 92 
DONALD LAWRENCE 

8CO 181 

LED ZEPPELIN 131 

JOHN LEGEND 86 
ANNIE LENNOX 124 
RYAN LESLIE 70 

LEONA LEWIS 75 
LIL WAYNE 41 
THE LONELY ISLAND 64 
LUDACRIS 79 

TIM MCt+TAiiY 

-MARY 

METALLICA 67 
MGMT 93 
RONNIE MILSAP 127 
MORRISSEY 132 

Data for week of MARCH 28, 2009 CHARTS LEGEND on Page 39 
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d I 
Avenged Sevenfold . 

111 

® 

4 
>_ 

84 

102 78 59 

103 109 101 

NEW 

NEW 

113 125 

107 99 96 

108 97 95 

109 100 97`+ 

110 75 109 

111 101 -, 

112 111 108 

119 13j 

11: 134 142 

115 89 76 

116 110 105 

ARTIST 
IMPRINT & NUMBER f DISTRIBUTING LABEL (PRICE) 

CHRIS TOMLIN 
SIXSTEPS 12359 /SPARROW (17.98) 

M. WARD 
MERGE 323 (15.98) 

THE PUSSYCAT DOLLS 
INTERSCOPE 011770/IGA (13.98) 

CURSIVE 
SADDLE CREEK 132 (13.98) 

BO BURNHAM 
COMEDY CENTRAL 0078 (15.98 CD /DVD) O+ 

BLUETREE 
LUCID 1228063 EX (9.98) 

JOEY + RORY 
VANGUARD /SUGAR HILL 4050/WELK (17.98) 

T PAIN 
KONVICT /NAPPY BOY /JIVE 31630 /JLG (18.98) O 

FALL OUT BOY 
DECAYDANCE /FUELED BY RAMEN /ISLAND 012196'/I0JMG (13.98) 

ANIMAL COLLECTIVE 
DOMINO 219' (15.98) 

Title 

Hello Love 

Hold Time 

Doll Domination 

Mama, I'm Swollen 

Bo Burnham 

God Of This City 

The Life Of A Song 

aa 

9 

31 

105 
The young piano - 

playing funnyman's 

4 first full -length 

album also debuts 
104 on Top Comedy 

Albums at No. 2. His 

(first Comedy Central 

lob TV special airs later 

this month. 

105 

61 

Thr33 Ringz 4 

Folie A Deux B 

Merriweather Post Pavilion 13 

101 

The Ultimate Hits © 3 

Want 89 

Revelation 6 

Dark Was The Night: A Red Hot Compilation 49 

Lucky Old Sun 

VARIOUS ARTISTS 
UNIVERSAL SPECIAL MARKETS 012600 EX/STARBUCKS (12.98) 

GARTH BROOKS 
PEARL 213 (25.98 CD /DVD) O+ 

30H13 
PHOTO FINISH 511181 (13.98) 

THIRD DAY 
ESSENTIAL 10853 (17.98) 

VARIOUS ARTISTS 
RED HOT /4A0 2835 /BEGGARS GROUP (16.98) 

KENNY CHESNEY 
BLUE CHAIR /BNA 34553/SMN (18.98) 

PLACIDO DOMINGO Amore Infinito: Songs Inspired By The Poems Of John Paul II - Karol Wojtyta 
DG 012532 /UNIVERSAL CLASSICS GROUP (17.98) 

She's Got Soul 

® 
118 95 84 

® 
120 

121 

108 106 

106 88 

17' - 10 

124 AC 46 

125 105 116 

126 114 119 

® 
129 

130 

150 132 

120 111'. 

124 112 

125 12 

132 94 68 

DUFFY 
MERCURY 010822' /IDJMG (11.98) 

BROTHER ALI 
RHYMESAYERS 0104 (11.98 CD /DVD) 

GEORGE STRAIT 
MCA NASHVILLE 010826 /UMGN (13.98) 

DAVID ARCHULETA 
19 /JIVE 34752/JLG (18.98) 

Rockferry 

The Truth Is Here 

Troubadour 

David Archuleta 

The Greatest Journey: Essential Collection 
PACE 
SETTER 

CELTIC WOMAN 
MANHATTAN 34124/BLG (18.98) 

With an album 

Inspired by the 

poems of Pope 

lohn Paul ll, 

Domingo returns II 

the Billboard 200 

`or the first time 

time Jan. 5, 2002. 

A March 13 

75 ( performance on 

NBC's "Today" lifts 

the set with a 51% 

sales jump. The 

group's U.S. tour, 

which kicked off 

last month, contin- 

ues through July. 

ROCCO DELUCA AND THE BURDEN 
IRONWORKS /UNIVERSAL REPUBLIC 012672/UMRG (10.98) 

ANNIE LENNOX 
ARISTA 36926/RMG (18.98) O+ 

Mercy 

The Annie Lennox Collection 

PATRULLA 81 
[USA 724152/UMLE (12.98) 

Oulereme Mas 

SEETHER 
WIND -UP 13127 (18.98) 

Finding Beauty In Negative Spaces 

® 
134 1C4 52 

e 
137 117 104. 

98 86 

RONNIE MILSAP Then Sings My Soul: 24 Favorite Hymns & Gospel Songs 
STAR SONG 42255 (18.98) 

MICHAEL W. SMITH 
REUNION 10133 (13.98) 

3 DOORS DOWN 
UNIVERSAL REPUBLIC 011065 /UMRG (13.98) 

MILEY CYRUS 
HOLLYWOOD 002129 (18.98) +O 

LED ZEPPELIN 
SWAN SONG 313148' /ATLANTIC (19.98) ) 

MORRISSEY 
ATTACK 012578'/LOST HIGHWAY (13.98) 

ALIADOS DE LA SIERRA 
ASUOISA 730157/UMLE (12.98) 

SOUNDTRACK 
NICKELODEON /COLUMBIA 30108,SONY MUSIC (15.98) 

A New Hallelujah 

3 Doors Down 

Breakout 

Mothership 

Years Of Refusal 

Solo Por TI 

Spectacular) 

LISA HANNIGAN 
ATO 0068' (13.98) 

FRANCESCA BATTISTELLI 
FERVENT 887378 /WARNER BROS. (11.98) 

JONAS BROTHERS 
HOLLYWOOD 001944 (18.98) O+ 

Sea Sew 

My Paper Heart 

A Little Bit Longer 

144 132 141' 

145 139 130, 

146 87 32 

195 19f 

148 128 134 

197 189 

DAUGHTRY 
RCA 88880 /RMG (18.98) OO 

FRANZ FERDINAND 
DOMINO /EPIC 37255' /SONY MUSIC (15.98) 

A DAY TO REMEMBER 
VICTORY 448 (13.98) 

SEVENTH DAY SLUMBER 
BEC 28003 (12.98) 

Daughtry 

Tonight: Franz Ferdinand 

Homesick 

Take Everything 

DIANA ROSS & THE SUPREMES 
UNIVERSAL MOTOWN /CHRONICLES 011732'UME (13.98) 

The Definitive Collection 

RAPHAEL SAADIO 
COLUMBIA 08585' /SONY MUSIC (15.98) 

THE TING TINOS 
COLUMBIA 28925' (12.98) 

ROBIN THICKE 
STAR TRAK /INTERSCOPE 0117931 IGA 113.98) 

The Way I See It 

We Started Nothing 

Something Else 

K'NAAN 
A8M/OCTONE 012478/IGA (12.98) 

Troubadour 

BROOKS & DUNN 
ARISTA NASHVILLE 11163 /SMN (18.98) 

THRIVING IVORY 
WIND -UP 13150 (9.98) 

BRANDON HEATH 
MONOMODE 10127 /REUNION (13.98) 

Cowboy Town 

Thriving Ivory 

What If We 

150 146 135 TORY KEITH 
SHOW DOG NASHVILLE 010334/UME (19.98) 

i 
11 

133 

135 

126 

1 

10 1 

9 

21 

141 

142 

19 

78 

13 

102 

73 

35 Biggest Hits 11 

The DVD launch of 

the film March 10 

spurs a 13% 

Increase in sales 

for the album, 

which returns to 

he top 10 on Top 

Soundtrack Albums 

s her thi,: 
'Symphony' 

related title to chart 

A slightly more 

than a year. The 

studio set 

"Symphony" 

bowed Feb.16, 

1008, while the 

holiday effort "A 

Winter Symphony" 

debuted Nov. 22, 

2008. 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

THE PRODIGY 
TAKE ME TO THE HOSPITAL 90146' /COOKING VINYL (15.98) O+ 

AVENGED SEVENFOLD 
HOPELESS 303804' /WARNER BROS. (18.98) 

Invaders Must Die 

83 138 124 CELINE DION 
COLUMBIA 35413/SONY MUSIC (15.98) 

184 131 115 
THE VERONICAS 
ENGINEROOM /SIRE 395260/WARNER BROS. (13.98) 

My Love: Essential Collection 

Hook Me Up 

SOUNDTRACK I0ó 122 
NICKELODEON 44678 EX'SONY MUSIC (13.98) 

Spongebob Squarepant: Spongebob's Greatest HITS 

RISE AGAINST 
DGC /INTERSCOPE 011904' /IGA (13.981 

CD RE -ENTRY 
1 SOUNDTRACK 

MUSIC WORLD /COLUMBIA 38936 /SONY MUSIC (15.98) 

TOBY KEITH 
SHOW DOG NASHVILLE 022 (18.98) 

158 129 122 

159 156 129 

130 115 158 

181 151 157 ® 
163 141 136 

164 121 70' 

165 

166 

137 

145 

11 

Appeal To Reason 

Cadillac Records 

That Dont Make Me A Bad Guy 

ANDREA BOCELLI 
SUGAR 012161 / DECCA (18.98) W 

FLEET FOXES 
SUB POP 777' (13.98) 

MARVIN SAPP 
I VERITY 09433/JLG (17.98) 

Incanto 

Fleet Foxes 

Thirsty 

PROPAGANDHI 
SMALLMAN 044 (12.98) 

Supporting Caste 

DJ SKRIBBLE 
THRIVEDANCE 90799 /THRIVE (18.98) 

PROJECT PAT 
HYPNOTIZE MINDS 517396 /ASYLUM (18,98) 

Total Club Hits 2 

Real Recognize Real 

1281 

MARIAN CAREY 
COLUMBIA /LEGACY 41303 /SONY MUSIC (18.98) 

HEATHER HEADLEY 
EMI GOSPEL 26512 (17.98) 

167 142 127 ANDREW BIRD 
FAT POSSUM 1124' (14.98) 

RE-ENTRY 
TENTH AVENUE NORTH 
REUNION 10126 (13.98) 

189 173 193i' 
FRAMING HANLEY 
SILENT MAJORITY 1001 (15.98) 

170 167 149 MUDVAYNE 
EPIC 01295' /SONY MUSIC (15.98) 

BLAKE SHELTON 
WARNER BROS. (NASHVILLE) 512911/WRN (18.98) 

REPRISE 

FRANK 
438652 /WARNER 

SINATRA 
BROS. (18.98) ! EAGLES i ERC 4500 EX (14.98) 

171 166 150 

172 157 160 

173 182 185 

174 180 163 

175 190 - 

176 175 172 

177 143 140 

178 168 176 

79 191 66 

E180üi 

158 164 

N81 147 131 

70 

The Ballads 10 

Audience Of One 27 

Noble Beast 12 

Over And Underneath 168 

The Moment 169 

The New Game 15 

Startin' Fires 

Nothing But The Best 

Long Road Out Of Eden 

SOUNDTRACK 
CBS 022 (15.98) 

34 

2 

D 

NCIS: The Official TV Soundtrack 82 

3 ROD STEWART 
WARNER BROS. 514093 (19.98):] 

TIM MCGRAW 
CURB 79086 (14.98) 

The Definitive Rod Stewart 70 

Greatest Hits: Limited Edition 10 

SOUNDTRACK 
FOX/BAD BOY 517001'/AG (18.98) W 

Notorious 4 

31 BON IVER 
JAGJAGUWAR 115' (14.98) 

3 CHRISTINA AGUILERA 
RCA 30261 EX/PMG (11.98) C 
HEZEKIAH WALKER & LFC 
VERITY 23487/JLG (17.98) 

For Emma, Forever Ago 64 

Keeps Gattin' Better: A Decade Of Hits 9 

Souled Out 55 

185 161 155 

186 136 121 

187 174 189 

188 130 100 

e ® 
190 200 200 

® 
135 118 192 

DONALD LAWRENCE & CO. 
DUZET WATER /VERITY 23473/JLG (17.98) 

The Law Of Confession, Part I 72 

VARIOUS ARTISTS 
CAPITOL NASHVILLE /SONY MUSIC /UNIVERSAL 011724,UMGN (18.98) 

USHER 
LAFACE 23388/JLG (18.98) 

VAN MORRISON 
EXILE /POLV0OR 01007O'UME (13.98) 

NOW That's What I Call Country 

Here I Stand 

Still On Top - The Greatest Hits 

TRACE ADKINS 
CAPITOL NASHVILLE 20281 (18 98) 

MELINDA DOOLITTLE 
HI FI 1004 (12.98) 

DAN AUERBACH 
NONESUCH 517241' /WARNER BROS. (15.98) 

X: Ten 

Coming Back To You 

Keep It Hid 

WILLIE NELSON AND ASLEEP AT THE WHEEL 
BISMEAUX 1287' (15.98) 

VAMPIRE WEEKEND 
XL 318' /BEGGARS GROUP (11.98) 

KEITH URBAN 
CAPITOL NASHVILLE 34713 (18.98) O+ 

SARAH BRIGHTMAN 
MANHATTAN 21681 /BLG (18.98) O+ 

VARIOUS ARTISTS 
UNIVERSAL MOTOWN /EMI /SONY MUSIC 012489/UME (18.98) 

MISSY HIGGINS 
ELEVEN:IREPRISE 422652/WARNER BROS. (13.98) 

JEREMY CAMP 
BEC 26780 (17.98) W 

196 186 _ i THE AIRBORNE TOXIC EVENT 
MAJORDOMO 10975/SHOUT! FACTORY (12.98) ! VARIOUS ARTISTS Voices: 
BET /SONY BMG CUSTOM MARKETING GROUP 221252/TIME LIFE (12.98) 

197 155 184 

198 187 170 

199 176 156 

7 

1 

48 

32 

58 

101 

Willie & The Wheel 90 

Vampire Weekend 17 

Greatest Hits 11 

Symphony: Live In Vienna 191 

NOW That's What I Call Motown 13 

On A Clear Night 193 

Speaking Louder Than Before 38 

The Airborne Toxic Event 186 

The Ultimate Gospel Collection 

THE DEREK TRUCKS BAND 
VICTOR 32781: SONY MUSIC (17.98) 

127 

Already Free 19 

VICENTE FERNANDEZ 
NORTE 14602 /SONY MUSIC LATIN (15.98) O+ 

SOUNDTRACK 
WWE /COLUMBIA 43882 /SONY MUSIC (15.96) 

200 172 103 JOE BONAMASSA 
J & R ADVENTURES 91646 )17.98) 

Para Siempre 38 

Voices: WWE The Music Vol. 9 11 

I ne llama ur Jonn rienry 1u. 

VAN MORRISON _49, 184 
JASON MRAZ 21 
MUDVAYNE 170 
MUSID SOULCHILD 69 

WILLE NEL AN 
ASLEEP AT 
THE WHEEL 188 

NEW FOUND GLORY 12 
NE -YD 28 
NICKELBACK 7 

KI mors, 
JAKE OWEN 78 

A 1 

KATY PERRY 39 
MADELEINE PEYROUX 71 
PINK 20 
ROBERT PLANT / 
ALISON KRAUSS 43 

PLIES 74 

THE PRODIGY 151 
PROJECT PAT 164 
PROPAGANDHI 162 
THE PUSSYCAT DOLLS 103 

A AL A I 61 

RED at 
RIHANNA 
RISE AGAINST 
DARIUS RUCKER 

RAPAÁELSMOIO 143 

MARVIN SAPP 161 
SAVING ABEL 85 
SEAL 68 
SEETHER 126 
SEVENTH DAY 

SLUMBER 141 
53 BLAKE SHELTON .,...171 

156 SHINEDOWN 56 
27 FRANK SINATRA 172 

SLIPKNOT 89 

Data for week of MARCH 28, 2009 

MICHAEL W. SMITH 128 
SOUDA BOY TELL'EM 66 
BRITNEY SPEARS 19 
BRUCE SPRINGSTEEN 35 
ROD STEWART 175 
GEORGE STRAIT 120 
SUGARLAND 48 
JAZMINE SULLIVAN 63 
TAYLOR SWIFT 5, 36 

For chart reprints call 646.654.4633 

CADILLAC E RD ..157 
HIGH SCHOOL MUSICAL 3: 
SENIOR YEAR 62 

MAMMA MIA) 50 
NCIS: THE OFFICIAL TV 
SOUNDTRACK 174 

NOTORIOUS 177 
SLUMOOG MILLIONAIRE . 23 
SPECTACULAR! 134 
SPONGE80B 
SOGAREPANT: 

SPONGEBOB'S THRIVING WORT 
GREATEST HITS . ...155 T I 

TWILIGHT 14 THE TI NG TANGS 

VOICES: WWE THE MUSIC CHRIS 
VOL 9 199 T -PAIN 

WATCHMEN 30 THE DEREK 
TRUCKS BAND 

148 USHER .. ... ....... 183 HEADING WEST: SONGS 
13 FOR THE OPEN ROAD ..99 104I 

.. TOMLIN 101 AM 1 I NOW THAIS WHAT I CALL 
NOW TH 24 

108 THE VERONICAS 154 COUNTRY 182 
NOW THATS WHAT I CALL 

197 
'DARK W THE NIGHT: A PUNK GOES POP VOLUME 2 

AE H U N 1..1 RED HOT TWO 15 

THEORY OF A MADMAN.. 47 GO 3 COMPILATION 115 SHE'S GOT SOUL 111 
ROBIN THICKE 145 CARRIE UNDERW000 ..42 GRAMMY NOMINEES VOICES: THE ULTIMATE 
THIRD DAY 114 KEITH URBAN 190 2009 82 GOSPEL COLLECTION ..196 

WALT DISNEY RECORDS l 
PRESENTS: RADIO II 
DISNEY JAMS 11 96 LFC 180 

WOW GOSPEL 2009: 30 OF M. WARD 102 
THE YEAR'S TOP GOSPEL KANYE WEST 16 
ARTISTS AND SONGS ..80 CHARLIE WILSON 33 

WOW HITS 2009: 30 OF 

THE YEAR'S TOP 

CHRISTIAN ARTISTS AND A YEAH H .. 
HITS 72 YOUNG JEEZY 87 

Go to www.billboard.bi<z for complete chart data 35 
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Billbarl. 
SALES DATA 
COMPILED BY 

nicken 

EXOLN.USIVE 
MHARTS FROM 

SoundScan 

TOP POP CATALOG" 

ís-3 3 3ó 
ARTIST TITLE 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

2 2 

3 3 

4 

MICHAEL JACKSON The Essential Michael Jackson 
THE ESSENTIAL MICHAEL JACKSON EPIC/LEGACY 94287/SONY MUSIC (25.98) 

ABBA Gold - Greatest Hits El 
GOLD - GREATEST HITS POLAR /POLYDOR 517007/UME (18.98/12.98) 

GUNS N' ROSES Greatest Hits Ei 
GREATEST HITS GEFFEN 001714/IGA (16.98) 

JOURNEY Journeys Greatest Hits 90 
JOURNEYS GREATEST HITS COLUMBIA/LEGACY 85889/SONY MUSIC 18.98/12.98 

MICHAEL JACKSON Number Ones 
NUMBER ONES MJJ/EPIC 88998 /SONY MUSIC (18.98/12.98) 

NICKELBACK All The Right Reasons 0 
ALL THE RIGHT REASONS ROADRUNNER 618300 18.98 

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The wailers 

LEDUC TIE BEST OF BOB MARLEV AND THE WASEIR TUFF GONGISLAAD 54138D4l M 13 981.98 

CREIDBJCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits a 
CHRONICLE THE 20 GREATEST HITS FANTASY 2" /CONCORD (17.98/12.98) 

AC /DC Back In Black 
BACK IN BLACK EPIC /LEGACY 80207" /SONY MUSIC (17.98) 

10 c 96, LINKIN PARK Minutes To Midnight 
MINUTES TO MIDNIGHT MACHINE SHOP 44477 "/WARNER BROS. (18.98) OO 

11 11 9 
PARAMORE RIOT' is 
RIOT! FUELED BY RAMEN 159612 " /AG (13.98) 

12 .4 t6Q PINK FLOYD Dark Side Of The Moo 
DARK SIDE OF THE MOON CAPITOL 46001. 118.98/10.981 

13 5 
17 

CARRIE UNDERWOOD Some Hearts 0 
SOME HEARTS 19 /ARISTA NASHVILLE 71197/SMN (18.98) 

14 1s 27,E 
TOM PETTY AND THE HEARTBREAKERS Greatest Hits 
GREATEST HITS GEFFEN 010327/UME (13.981 

115 'G 2 1 
SUGARLAND Enjoy The Ride El 
ENJOY THE RIDE MERCURY NASHVILLE 007411/UMGN 113.98) 

U218: Singles le 1C 

17 24 

18 2: 

44 
U218: SINGLES ISLAND /INTERSCOPE 008027 /UME (13.98) p+ 

4 EVANESCENCE 
FALLEN WIND -LIP 13063 (18.98) 

74 
BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS CAPITOL 30334 (16.981 

Fallen si 

Greatest Hits 0 
MICHAEL BUBLE Its Time 

31 2 
IFS TIME 143 /REPRISE 48946 /WARNER BROS. (18.98) OO 

20 2- 87 
METALLICA Metallica 

45, METALLICA ELEKTRA 81113 " /AG (18.98) 

21 28 JIMI HENDRIX Experience Hendrix: The Best Of Jimi Hendrix 
FMPER ENCE HENDRIX: THE B5STSFJMIE0DVENENCE HENDRIX MB1ORO 111671 "AWE (18.9872.98) 

22 23 2 
STEVIE WONDER The Definitive Collection E 

23 15 

THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN /UTV 068164 /UME (18.98) 

VAN MORRISON Astral Weeks 
e ASTRAL WEEKS WARNER BROS. 1768 (11.98) 

(1) 41 
A MICHAEL BUBLE Michael Ruble 

MICHAEL BUBLE 143 /REPRISE 48376 /WARNER BROS. 118.981 

CD RE -ENTRY QUEEN Greatest Hits 0 
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98) 

O 44 KORN Greatest Hits Vol. I 

GREATEST HITS VOL. I IMMORTAL/EPIC 92700 /SONY MUSIC (18.98 CD /DVD) C 

27 30 ORIGINAL BROADWAY CAST RECORDING Wicked ii 
WICKED DECCA BROADWAY 001682 DECCA 18.98 

CD 35 CASTING CROWNS The Altar And The Door 
THE ALTAR AND THE DOOR BEACH STREET 10117 /REUNION (1_7.98) 

29 20 
VARIOUS ARTISTS I Can Only Imagine: Platinum Edifice 
I CAN ONLY IMAGINE: PLATINUM EDITION ISO 20228/TIME LIFE (19.98) 

JOHN MAYER Continuum 
CONTINUUM AWARE /COLUMBIA 27976" /SONY MUSIC (18.98) 

GEORGE BEVERLY SHEA How Sweet The Sound: My AN -Time Favorites 
HOW SWEET THE SOUND: MY ALL -TIME FAVORITES SPRING HILL 21060 (13.98) 

MICHAEL BUBLE Call Me Irresponsible 
CALL ME IRRESPONSIBLE 143 /REPRISE 100313 /WARNER BROS. (18.98) 

JOHN COLTRANE Blue Train 
BLUE TRAIN BLUE NOTE 95328" /BLG (11.98) 

KELLY CLARKSON Breakaway El 
BREAKAWAY S/19 /RCA 64491/RMG (18.98) 

LINKIN PARK [Hybrid Theory] 
Nii HYBRID THEORY] WARNER BROS. 47755 (18.98/12.98) 

CREED Greatest Hits El 
GREATEST HITS WIND -UP 13103 (18.98 COLDVD( 

AEROSMITH Devil's Got A New Disguise: The Very Best Of Aerosmitr 
Ceti COT ANEW OBCONE IRE VERY BEST%ARS841111;ER@1COUMP(A C0867/SOW !ABC 78.98) 

U2 The Best Of 1980 -1990 El 
THE BEST OF 1980 -1990 ISLAND 524613/UME (18.98/12.98) 

JACK JOHNSON In Between Dreams El 
IN BETWEEN DREAMS JACK J01915(1FNNRU9flREAABVERSAL REPUBLIC 004149 * /SAWG (13.98) 

THE WHO Who Are You 
WHO ARE YOU MCA/GEFFEN 111492/UME (11.98) 

41 40 PARAMORE All We Know Is Falling 
ALL WE KNOW IS FALLING FUELED BY RAMEN 076" (13.98) 

42 34 
COLBIE CAILLAT Coo 
COCO UNIVERSAL REPUBLIC 009219/UMRG 00.98) 

THE FRAY How To Save A Life El 
HOW TO SAVE A LIFE EPIC 93931/SONY MUSIC (18.98) p+ 

GUNS N' ROSES Appetite For Destruction 
APPETITE FOR DESTRUCTION GEFFEN 424148" /UME (12.98/18.98) 

DISTURBED The Sickness 
THE SICKNESS GIANT 24738/WARNER BROS. 511.98/17.981 

THE BEATLES Love ii 
LOVE APPLE 79808* /CAPITOL (18.981S 

QUEEN Greatest Hits: We Will Rock You 
GREATEST HITS: WE WILL ROCK YOU HOLLYWOOD 162465 (18.98) 

JASON ALDEAN Relentless 
RELENTLESS BROKEN BOW 7047 (17.98) 

THE BEATLES i 
1 APPLE 29325/CAPITOL (18.98/12.981 vr- 

M.I.A. Kola 
KALA XL/INTERSCOPE 009659" /IGA 9.98 

NOT SHOT 
DEBUT 

RE-ENTRY 

Mary 1. Blige's Circuit City exclusive "Mary J. Blige & Friends" goes 

from No.1 on Top Catalog Albums to off the chart after the retailer 

shuttered March 8. Meanwhile, after a Michael Jackson -themed week 

on "American Idol," his "The Essential Michael Jackson" re- enters at 

No.1 with 11,000 copies. The 38 -track set garnered prominent 

placement in the Tunes store last week with a less- than -$10 sale tag, 

and 66% of its sales last week were downloads. 

36 I Go to www.billboard.biz for complete chart data 

TOP DIGITAL'" 

ARTIST 
PRINT PUT. ..i LA_ 

Title 

KELLY CLARKSON 

U2 
ISLAND / INTERSCOPE LISA O+ 

THE -DREAM 
RADIO KILLA /DER JAM /IDJMG 

YEAH YEAH YEAHS 
DRESS UP /DGC /INTERSCOPE /IGA 

All I Ever Wanted 

ms 
U 

No Line On The Horizon 
3 
II 

Love VS Money 211 
It's Blitz, 32 111 

Scream 10'' 

The Fame 6 

15" 

CHRIS CORNELL 
MOSLEY / INTERSCOPE /IGA 

LADY GAGA 
STREAMLINE /KONLIVE /CHERRYTREE /INTERSCOPE /IGA 

VARIOUS ARTISTS Punk Goes Pop Volume Two 
FEARLESS 

MICHAEL JACKSON The Essential Michael Jackson 
EPIC /LEGACY /SONY MUSIC 

THE FRAY 
EPIC /SONY MUSIC W 

TAYLOR SWIFT 
BIG MACHINE OO 

J. HOLIDAY 
MUSIC LINE /CAPITOL 

KINGS OF LEON 
RCA /RMG 

NEW FOUND GLORY 
EPITAPH 

NEKO CASE 
ANTI- /EPITAPH 

SOUNDTRACK 
INTERSCOPE /10A 

The Fray 

Fearless 

Round 2 

Only By The Night 

Not Without A Fight 12'. 
Middle Cyclone 

17 

11 

5 

Slumdog Millionaire 23. 
SOUNDTRACK Watchmen 

30 
WARNER SUNSET /REPRISE /WARNER BROS. 

DIANA ROSS & THE SUPREMES The Definitive Collection 142 
UNIVERSAL MOTOWN /CHRONICLES /UME 

THE LONELY ISLAND Incredibad 
64 

UNIVERSAL REPUBLIC /UMRG O 

t2 . COLDPLAY Viva La Vida or Death And All His Friends 29, 
CAPITOL 

20 19 

22 15 

SOUNDTRACK 
SUMMIT /CHOP SHOP /ATLANTIC /AG 

NICKELBACK 
ROADRUNNER 

LILY ALLEN 
CAPITOL 

Twilight 

Dark Horse 7 s 

It's Not Me, Its You 54 

I® NEW 
MADELEINE PEYROUX 
ROUNDER 

Bare Bones 
71- 

24 21 
BRITNEY SPEARS Circus t9 
JIVE /JLG O 

KANYE WEST 808s & Heartbreak 16 
ROC -A- FELLA /DEF JAM /IDJMG 

O TOP INTERNET'" 

as 

á3 3 
ac i 

s3 ó 

1 2 

4 

ARTI ARTIST 
IMPRINT 

, 

/ LABEL 

U2 No Line On The Horizon 
3 

ISLAND / INTERSCOPE 012630" /IGA Q+ 

KELLY CLARKSON 
S/19 /RCA 32715/SONY MUSIC +O 

NEKO CASE 
ANTI- 66973 /EPITAPH 

Title 

All I Ever Wanted 

Middle Cyclone 
17 

VAN MORRISON Astral Weeks: Live At The Hollywood Bowl 4 
LISTEN TO THE LION 93423" 

DAVID FOSTER Hit Man: David Foster & Friends 91; 
143 /REPRISE 511933 /WARNER BROS. OO 

ROMRE MILSAP Then Sings My Soul: 24 Favorite Hymns & Gospel Songs 127 
STAR SONG 42255 

NEW FOUND GLORY 
EPITAPH 87008" 

Not Without A Fight 

ROBERT PLANT / ALISON KRAUSS 
ROUNDER 619075* 

Raising Sand 

CHRIS CORNELL 
MOSLEY / INTERSCOPE 012018/IGA 

SOUNDTRACK 
INTERSCOPE 012502/IGA 

CHRIS ISAAK 
WICKED GAME /REPRISE 518008 /WARNER BROS 

BRUCE SPRINGSTEEN 
COLUMBIA 41355" /SONY MUSIC O+ 

13 12 
TAYLOR SWIFT 
BIG MACHINE 0200 (D 

CURSIVE 
SADDLE CREEK 132 

NEW 

NEW 

NEW 

NEW 

RE -ENTR 

Scream 

Slumdog Millionaire 

Mr. Lucky 

Working On A Dream 

Fearless 

Mama, I'm Swollen 

VARIOUS ARTISTS Punk Goes Pop Volume Two 
FEARLESS 30119 

TAYLOR HICKS 
MODERN WHOMP 01913 

The Distance 

VAN MORRISON 
WARNER BROS. 1768 

Astral Weeks 

STEVE MARTIN The Crow: New Songs For The 5- String Banjo 
40 PRODUCTIONS 98213 EX 

COLDPLAY Viva La Vida or Death And All His Friends 
CAPITOL 16886" 

ESA WDOA111B0 Arras YIAiD: Sags 4sAetl By The Poers 01J3111 Poi R -Karol Wspita 

DG 012532 /UNIVERSAL CLASSICS GROUP 

® NEW 
THE -DREAM Love VS Money 
RADIO KILLA/DEF JAM 012579" /IDJMG 

® NE-EN111r IL DIVO The Promise 
SYCO /COLUMBIA 39968/SONY MUSIC O 

JASON MRAZ We Sing. We Dance. We Steal Things. 
ATLANTIC 448508 " /AG OO 

PROPAGANDHI Supporting Caste 
SMALLMAN 044 

VARIOUS ARTISTS Dark Was The Night A Red Hot Compilation 
RED HOT 455 2635' /BEGGARS GROUP 

12 in 
43 

10 

23 

94 

35 II 
5 

104 

15 

58 

- 
29® 

117 

2 

60 111 

21® 
182 

115 III 

XcJERNATIVE 
TITLE 
ARTIST (IMPRINT t DISTRIBUTING LABEL) 

3 17 

NO LINE ON THE HORIZON 
U2 (ISLAND /INTERSCOPE /IGA) 

DARK HORSE 
NICKELBACK (ROADRUNNER) O _ 1 SCREAM 
CHRIS CORNELL (MOSLEM /INTERSCOPE /IGA) 

4 4 5 

19 

I_ 
-8 2 2 

5 

1 

THE FRAY 
THE FRAY EPIC /SONY MUSIC) 

NOT WITHOUT A FIGHT 
NEW FOUND GLORY (EPITAPH) 

TWILIGHT 
SOUNDTRACK (SUMMIT /CHOP SHOP /ATLANTIC /AG) 

PUNK GOES POP VOLUME TWO 
VARIOUS ARTISTS (FEARLESS) 

MIDDLE CYCLONE 
NEKO CASE (ANTI -/EPITAPH) 

ONLY BY THE NIGHT Aiwa KINGS OF LEON (RCA /RMG) 

Iill COLDPLAY (CAPITOL) 

VIVA LA VIDA OR DEATH AND ALL HIS FRIENDS . ITS BLITZ! 
YEAH YEAH YEARS (DRESS UP /DGC / INTERSCOPE, IGAI 

ONE OF THE BOYS 
KATY PERRY (CAPITOL) . ROCK N ROLL JESUS 
KID ROCK {TOP DOG (ATLANTIC /AG) 

WHEN THE WORLD COMES DOWN 
THE ALL -AMERICAN REJECTS (DOGHOUSE /DGC /INTERSCOPE /IGA) 

SWAN SONGS 
HOLLYWOOD UNDEAD (A &M /OCTONE /IGA) 

1 - 1 

NW 15 

7! - 8 

11111 27 

1111111 38 

It 5 15 

.+ 3 7 

® 196 it 10 69 

17 247 

12 66 

15 45 

it 7 

® 

DOTING LABEL (PRINCIPAL PERFORMER) 

LIVE AT LAST 
MOTOWN PRODUCTIONS UNIVERSAL MUSIC 8 VIDEO DIST. (STEVIE WONDER) 

LIVE AT STURGIS 2006 
COMING HOME KOCH VISION VIDEO (NICKELBACK) 

...THEN SINGS MY SOUL 
SPRING HILL /EMM MUSIC VIDEO (GEORGE BEVERLY SHEA) 

AT THE COLISEUM 
SYCO(COLUMBIA/SONY MUSIC VIDEO (IL DIVO) 

NO BULL: LIVE FROM THE PLAZA DE TOROS LAS VENTAS: MADRID, SPAIN 
COLUMBIA/LEGACY /SONY MUSIC VIDEO (AC /DC) 

LIVE FROM TEXAS 
EAGLE VISION /EAGLE ROCK (ZZ TOP) 

PRIMERA FILA 
SONY MUSIC LATIN /SONY MUSIC VIDEO (VICENTE FERNANDEZ) 

REUNION VOLUME ONE 
GAITHER MUSIC VIDEOTEMM MUSIC VIDEO (GAITHER VOCAL BAND) 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO /WARNER MUSIC VISION (EAGLES) 

THE BEYONCE EXPERIENCE: LIVE 
MUSIC WORLD /COLUMBIA/SONY MUSIC VIDEO (BEYONCE) 

NUMBER ONES 
EPIC MUSIC VIDEO /SONY MUSIC VIDEO (MICHAEL JACKSON) 

LIVE IN LAS VEGAS: A NEW DAY 
COLUMBIA MUSIC VIDEO/SONY MUSIC VIDEO (CELINE DION) 

CELTIC THUNDER: THE SHOW 
CELTIC THUNDER/DECCA/UNIVERSAL MUSIC 8 VIDEO DIST. (CELTIC THUNDER) 

REUNION VOLUME TWO 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO (GAITHER VOCAL BAND) 

THE CLIFFORD BALL 
RHINO HOME VIDEO WARNER HOME VIDEO (PHISH) 

More charts. Deeper charts. Go to blllboard.blz /Charts to .b. find Billboard's complete menu of more than 180 
charts -albums, singles, digital, mobile, and more - 
refreshed every Thursday. 

`SOUL' PROVIDER 
The veteran country star Ron- 

nie Milsap opens at No. G on 
Top Internet Albums with his 
first set of religious songs, 
"Then Sings My Soul: 24 

Favorite Hymns & Gospel 
Songs." Not only is this Mil - 

sap's first ink on the Internet scorecard, the new double - 

disc is also his first appearance on Top Christian Albums 
(viewable at billboard.biz /charts), where it bows at No. 8 

with total sales of more than 4,000 copies. 

"Soul" also takes the Hot Shot Debut at No. 19 on Top 

Country Albums, Milsap's 27th charted title since his de- 

but in 1973. The new EMI Music Distribution -handled set 

is racked at Christian specialty stores by EMI Christian 
Music Group. -Wade Jessen 

Data for week of MARCH 28, 2009 
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AIRPLAY 
MONITORED BY 

SALES DATA 
COMPILED BY 

niclsen niclscn 
BDS SoundScan Billbeart MAR 

t HOT 100 AIRPLAY'" 

r3 h 
O 1 

4 8 

6 8 

7 7 

5 3 14 

6 2 18 

7 5 26 

O 9 13 

11 10 

10 8 20 

1: 

15 6 

12 10 14 

® 12 9 

O 13 15 

15 14 13 

O 16 12 

17 18 28 

O 19 9 

19 17 23 

O 23 11 

® 29 7 

22 20 12 

23 22 25 

24 25 28 

25 27 13 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL 

#1 
3WK8 

DEAD AND GONE 
Ti FEAT JUSTIN TIMBERLAKE .l(ID HUSTLE/ATLANTIC) 

RIGHT ROUND 
FLO RIDA (POE BOY /ATLANTIC) 

BLAME IT 
JAMIE FOXX FEAT. T -PAIN (J /RMG) 

KISS ME THRU THE PHONE 
SOULJA BOY TELCEM FEAT. SAMMIE ICOLLIPARKINTERSCOPE) 

MAD 
NE -YO (DEF JAM /IDJMG) 

HEARTLESS 
NAPE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

TURNIN ME ON 
KERL HILSON FEAT. LIL WAYNE (MOSLEY /ZONE 4 /INTERSCOPE) 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS (DOGHOUSE /OGC /INTERSCOPE) 

JUST DANCE 
LADY GAGA FEAT. COLBYO'OOMS I STREAMLINE /KONLIVECHERRYTREMNTERSCOPE) 

POKER FACE 
LADY GAGA ( STREAMLINE /KONLIVE /CHERRYTREE /INTERSCOPE) 

CIRCUS 
BRITNEY SPEARS (JIVE /JLGI 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON (19 /RCA /RMG) 

YOU FOUND ME 
THE FRAY (EPIC) 

SOBER 
PINK (LAFACE /JLG) 

ROCKIN' THAT THANG 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

BEAUTIFUL 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

IT WON'T BE LIKE THIS FOR LONG 
DARIUS ROCKER (CAPITOL NASHVILLE) 

DAY 'N' NITE 
KID CUD( (FOOLS GOLD /UNIVERSAL MOTOWN) 

DIVA 
BEYONCE (MUSIC WORLD /COLUMBIA) 

LIVE YOUR LIFE 
TI. FEAT. RIHANNA (DEF JAM /GRAND HUSTLE/IDJMG /ATLANTIC) 

HOT N COLD 
KATY PERRY (CAPITOL) 

I HATE THIS PART 
THE PUSSYCAT DOLLS IT 

r3 

x x TITLE 3 ó ARTIST (IMPRINT / PROMOTION LABEL) 

SWEET THING 
KEITH URBAN (CAPITOL NASHVILLE) 

26 21 16 

27 24 17 

0 30 15 

cD 31 12 

30 32 40 

CD349 
32 37 27 

© 38 7 

34 26 16 

O 68 2 

0 40 6 

ci/ 39 9 

38 28 9 

0 41 6 

40 36 23 

CD46 5 

42 33 16 

43 35 15 

a45 6 

45 44 15 

46 43 6 

56 2 

48 

60 2 

47 29 

W 48 4 

COWGIRLS DON'T CRY 
BROOKS A BURN FEAT. REBA MCENTIRE (ARISTA NASHVILLE) 

RIVER OF LOVE 
GEORGE STRAIT (MCA NASHVILLE) 

WHITE HORSE 
TAYLOR SWIFT (BIG MACHINE) 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

DON'T THINK I CAN'T LOVE YOU 
JAKE OWEN (RCA NASHVILLE) 

LET IT ROCK 
KEVIN RUDOLF FEAT LIL WAYNE (CASH MONEYNNIVERSAL REPUBLIC) 

NOTHIN' TO DIE FOR 
TIM MCGRAW (CURB) 

GOD LOVE HER 
TOBY KEITH (SHOW DOG NASHVILLE) 

BOOM BOOM POW 
THE BLACK EYED PEAS (WILL .I.AM /INTERSCOPE) 

YOU COMPLETE ME 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

IT'S AMERICA 
RODNEY ATKINS (CURB) 

CRACK A BOTTLE 
EMINEM, DR. DOE 850 CENT (SHADY /AFTERMATH 1NTERSCOPE) 

HERE COMES GOODBYE 
RASCAL FLATTS (LYRIC STREET) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER. RRP) 

SHE'S COUNTRY 
JASON ALDEAN (BROKEN BOW) 

DOWN THE ROAD 
KENNY CHESNEY WITH MAC MCANALLY (BLUE CHAIR /8NA) 

BEEP 
BOBBY VALENTINO FEAT. YUNG JOC (BLU KILLA DREAMS /CAPITOL) 

I TOLD YOU SO 
CARRIE UNDERWOOD (19/ ARISTA NASHVILLE) 

SHE GOT HER OWN 
NE -YO FEAT. JAMIE FOSS & FABOLOUS (DEF JAM /IDJMG) 

AIN'T I 

YUNG LA. FEAT YOUNG DRO R T.I. (GRAND HUSTLE/INTERSCOPE) 

LOVE SEX MAGIC 
CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE /JLG) 

SO WHAT 
PINK (LAFACE /JLG) 

HALO 
BEYONCE (MUSIC WORLD /COLUMBIA) 

SHUTTIN' DETROIT DOWN 
JOHN RICH RNER BROS. (NASHVILLE) /WRN) 

Nw -26 TITLE 
3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

51 13 
SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

O 63 3 

53 7 

54 50 6 

O 72 2 

56 54 14 

HOW DO YOU SLEEP? 
JESSIE MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD) 

RIDE 
MARTINA MCBRIDE (RCA NASHVILLE) 

LIONS, TIGERS & BEARS 
JASMINE SULLIVAN (J /RMG) 

IT HAPPENS 
SUGARLAND (MERCURY NASHVILLE) 

JUST LIKE ME 
JAIME FOOD FEAT. T.I. (J /RMG( 

67 2 
I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL IIILTRA) 

65 3 

69 2 

60 57 9 

e 62 3 

74 2 

63 61 3 

O 64 3 

1 

m 1 

- 1 

75 2 

1 

70 73 2 

1 

0 1 

73 66 6 

1 m 

IF THIS ISN'T LOVE 
JENNIFER HUDSON (ARISTA /RMG) 

THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

LAST CALL 
LEE ANN WOMACK (MCA NASHVILLE) 

MARRY FOR MONEY 
TRACE ADKINS (CAPITOL NASHVILLE) 

I LOVE COLLEGE 
ASHER ROTH (SCHOOLBOY LOUD /SRC /UNIVERSAL MOTOWN) 

STANKY LEGG 
GS BOYS (SWAGG TEAM /JIVE /BATTERY) 

SOBEAUTIFUL 
MUSIO SOULCHILO (ATLANTIC) 

IF U SEEK AMY 
BRITNEY SPEARS (JIVE /JLG) 

MAGNIFICENT 
RICK ROSS FEAT. JOHN LEGEND (SLIP- N- SLIDE.'DEF JAML IDJMG ) 

ONE IN EVERY CROWD 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

NEXT TO YOU 
MIKE JONES (ICE AGE /SWISHAHOUSE /ASYLUM) 

THERE GOES MY BABY 
CHARLIE WILSON (P MUSIC GROUP /JIVE /JLG) 

TE PRESUMO 
BANDA EL RECODO (FONOVISA) 

I WILL 
JIMMY WAYNE (VALORY) 

ALWAYS THE LOVE SONGS 
ELI YOUNG BAND (REPUBLIC /UNIVERSAL SOUTH) 

THAT'S A MAN 
JACK INGRAM (BIG MACHINE) 

BOYFRIEND #2 
PLEASURE P (ATLANTIC) 

WANT IT, NEED IT 
PLIES FEAT. ASHANTI (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

1,293 stations, comprised of top 40. adult Contemporary, R &B/hip -hop, country, rock, gospel, smooth jazz. Latin, and ' 
are electronically monitored 24 hours a day. 7 days a week, THIS data is used to compile The Billboard Hot 100. 

®HOT DIGITAL SONG 

TITLE 
á3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

1 1 5 

© 
© 4 11 

4 3 2 

2 12 

5 5 11 

O 9 8 

7 6 19 

O 1 

9 8 5 

- 

11 7 6 

12 10 35 

12 19 

e 11 7 

15 15 27 

16 16 15 

17 13 17 

18 14 15 

19 17 10 

30 7 

21 19 9 

47 4 

23 18 29 
LET IT ROCK 
KEVIN RUDOLF FEAT. DL WAYNE (CASH MONEY/UNSERSAL REF 

24 22 17 

25 20 17 
SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

#1 
SWKS 

RIGHT ROUND 
FLO RIGA (PLE BOY!ATLANTIC) 

POKER FACE 
LADY GAGA H ...... '.I r :( IVE CHERRYTREE INTERSCDPE) 

KISS ME THRU THE PHONE 
SOUDA BOY TELL 'Em FEAT. SAMMIE B . - 

THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

DEAD AND GONE 
T.I. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE /ATLANTIC) YT' "x 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON (19 /RCA/RMG) 

GIVES YOU HELL 
THE ALL- AMERICAN REJECTS (DOGHOUSE /DGC/INTEI( SCOPE) 

HERE COMES GOODBYE 
RASCAL FLATTS (LYRIC STREET) 

I LOVE COLLEGE 
ASHER ROTN (SCHOOLBOY /LOUD /SRC /UNIVERSAL MOTOWN) 

HOME SWEET HOME 
CARRIE UNDERWOOD (19 /ARISTA NASHVILLE) 

CRACK A BOTTLE 
EMINEM, OR. ORE S 50 CENT (SHADY /AFTERMATH /INTER; 

JUST DANCE 
LADY GAGA RAT. COLBY O'DONIS I STREAMLINEMONLIVE/INTE 

HEARTLESS 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

BLAME IT 
JAMIE FOXX FEAT. T -PAIN (J /RMG) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

BEAUTIFUL 
ARMAT MEMOIRS&IWpVL NR®WI KENT' rr 

YOU FOUND ME 
THE FRAY (EPIC) 

CIRCUS 
BRITNEY SPEARS (JIVE /JLG) 

MAD 
NE -YO (DEF JAM /IDJMG) 

DAY 'N' NITE 
KID CU01 (FOOL'S GOLD /UNIVERSAL MOTOWN) 

TURNIN ME ON 
KEPI HILSON FEAT. LIL WAYNE (MOSLEY ZONE 4 INTERS(. 

YOU'RE NOT SORRY 
TAYLOR SWIFT (BIG MACHINE) 

SOBER 
PINK (LAFACEJLG) 

I© 

;is _x Y Lt TITLE 
r 3 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

I HATE THIS PART 
THE PUSSYCAT DOLLS (INTERSCOPE) 

26 23 16 

® 36 4 

35 7 

O 28 5 

O 33 20 

31 24 3 

32 25 48 

a43 5 

© 1 

0 
W 37 18 

37 21 3 

38 27 34 

39 34 8 

40 26 16 

41 32 8 

42 31 45 

43 29 9 

Q 42 9 

O 48 9 

O -. 

CD41 

O 56 

49 38 

50 40 24 

10 

3 

ROCKIN' THAT THANG 
THE -DREAM (RADIO KILLA /)EF JAM IDJMGI 

HALO 
BEYONCE (MUSIC WORLD /COLUMBIA) 

HOW DO YOU SLEEP? 
JESSE MCCARTNEY (HOLLYWOOD) 

DON'T TRUST ME 
30HI3 (PHOTO FINISH /ATLANTIC /RRP) 

ALL THE ABOVE 
WINO FEAT. T -PAIN (HUSTLE HARD /ATLANTIC) 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

IF U SEEK AMY 
BRITNEY SPEARS (JIVE /JLG) 

KISS A GIRL 
KEITH URBAN (CAPITOL NASHVILLE) 

HOEDOWN THROWDOWN 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

WHITE HORSE 
TAYLOR SWIFT (BIG MACHINE) 

JAI HO! (YOU ARE MY DESTINY) 
A RRAHAMN 671E PUSSYCAT DOLLS FEAT NICOLE KCNRIDNGGI (INTER 

HOT N COLD 
KATY PERRY (CAPITOL) 

1,2,3,4 
PLAIN WHITE TS (HOLLYWOOD) 

UNTOUCHED 
THE VERONICAS (ENGINEROOM, SIRE /WARNER RVP 

THINKING OF YOU 
KATY PERRY (CAPITOL) 

VIVA LA VIDA 
COLSPLAY (CAPITOL) 

DIVA 
BEYONCE (MUSIC WORLD. COLUMBIA) 

SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

THAT'S NOT MY NAME 
THE TING TINGS (COLUMBIA) 

ALREADY GONE 
KELLY CLARKSON (19 /RCA /RMG( 

LUCKY 
JASON MRAZ & COLBIE CAILLAT (ATLANTIC;' RRP) 

I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL (ULTRA) 

24 
LIVE YOUR LIFE 
T I. FEAT. RIHANNA (DER JAM /GRAND HUSTLE/MG/ATLANTA 

a3 

® 
52 

. TITLE 3 3ó ARTIST (IMPRINT PROMOTION LABEL) 

57 6 
SHE'S COUNTRY 
JASON ALDEAN (BROKEN BOW) 

39 5 
I'M ON A BOAT 

53 45 23 

54 46 4 

55 49 30 

56 52 25 

© 57 53 26 

O 63 7 

59 54 26 

60 44 4 

O 66 2 

62 51 39 

© 63 59 5 

64 55 17 

65 50 43 

66 58 30 

© (2) - 1 

- 1 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

62 2 

THE LONELY ISLAND FEAT. T -PAIN (UNIVERSAL REPUBLIT. 

WOMANIZER 
BRITNEY SPEARS (JIVE JLG) 

STANKY LEGG 
GS BOYS (SWAGG TEAM /JIVE;BATTERY) 

SO WHAT 
PINK (LAFACE /JLG) 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD /CAPITOL) 

CHICKEN FRIED 
ZAC BROWN BAND (HOME GROWN /ATLANTIC /BIG PICTU +: 

PROM QUEEN 
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 

LOVE LOCKDOWN 
KANYE WEST (ROC- A- FELLA;DEF JAM /IDJMG) 

SWEET THING 
KEITH URBAN (CAPITOL NASHVILLE) 

AIN'T I 

RING LA. FEAT YOUNG ONO A T.I. (GRANO HUSTLE'INTERSL1 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) 

USE SOMEBODY 
KINGS OF LEON (RCA /RMG) 

SEX ON FIRE 
KINGS OF LEON (RCA RMG 

PAPER PLANES 
M . (XL /INTERSCOPE) 

WHATEVER YOU LIKE 
T.I. (GRAND HUSTLE /ATLANTIC) 

TURN MY SWAG ON 
SOULJA BOY TELLEM (COLLIPARK /INTERSCOPE) 

CANDLE (SICK AND TIRED) 
THE WHITE TIE AFFAIR (SLIGHTLY DANGEROUS,ELP. 

I'M IN MIAMI TRICK 
LMFAO (PARTY ROCK/INTER 

65 25 
RIGHT NOW (NA NA NA) 

ANON IKONVICT UPFRONTSRC. UNIVERSAL MOTOW. 

71 60 4 
MOVE (IF YOU 'W'ANNA) 
AIMS (AMERICAN KING /CAPITOL) 

O 2 

73 68 18 

e 75 6 

@ 44 

CARELESS WHISPER 
SEETHER (WIND -UP) 

I'M SO PAID 
OM ESSI LLWAYM & YOUNG KEY IKONV)CT- UPFRONT SRULNMRSA: Arr(. 

LOLLIPOP 
FRAMING HANLEY (SILENT MAJORITYALG) 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

Data for week of MARCH 28, 2009 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 39 

ALBUM CHARTS 
Sales data compiled from a comprehesive pool of U.S. music 
merchants by Nielsen SoundScan. Sales data for R &B /hip -hop 
retail charts is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

DWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATOEEEER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which 
are projected from wholesale prices. P after price indicates 
album only available on DualDisc. CD /DVD after price indicates 
CD /DVD combo only available. P'' DualDisc available. CD /DVD 
combo available.' indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. EX after cata- 
log number indicates title is exclusive to one account or has lim- 
ited distribution. 

SINGLES CHARTS 
RADIO AIRPLAY SINGLES CHARTS 
Hot 100 Airplay, Hot Country Songs, Hot Rap Songs and Hot 
Latin Songs are compiled from a national sample of data sup- 
plied by Nielsen Broadcast Data Systems. Charts are ranked by 
number of gross impressions, computed by cross- referencing 
exact times of airplay with Arbitron listener data. Mainstream 
Top 40, Adult Contemporary, Adult Top 40, Modern Rock, 
Mainstream R &B /Hip -Hop, Adult R &B, Rhythmic, Hot Dance 
Airplay, Hot Christian AC Songs, Hot Gospel Songs and 
Smooth Jazz Songs are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

mWhere included, this award indicates the title 
with the chart's largest airplay increase. 

GREATEST 
GAINER 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 
Airplay charts simultaneously if they have been on The Billboard 
Hot 100 for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Hot R &B /Hip -Hop Songs charts, 
respectively, if they have been on for more than 20 weeks and 
rank below No. 50. Songs are removed from Hot Country Songs if 
they have been on the chart for more than 20 weeks and rank 
below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet or if they rank below 
No. 10 and post a third consecutive week of audience decline, 
regardless of total chart weeks. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and 
rank below No. 20. Songs on Latin Airplay charts are removed 
after 20 weeks if they rank below No. 20 in both audience and 
detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 
weeks and rank below No. 15, if they have been on the chart for 
more than 26 weeks and rank below No. 10, or if they have been 
on the chart for more than 52 weeks and rank below No. 5. 

Descending songs are removed from the Adult Top 40, Adult R &B, 
Hot Dance Airplay, Hot Christian AC Songs, Hot Gospel Songs and 
Smooth Jazz Songs charts if they have been on for more than 20 
weeks and rank below No. 15 (No. 20 for Mainstream Top 40, 
Modern Rock, Mainstream R &B /Hip -Hop and Rhythmic). 

CONFIGURATIONS 
© CD single available. O Digital Download available. O) DVD 
single available. O Vinyl Maxi -Single available. O Vinyl single 
available. O CD Maxi -Single available. Configurations are not 
included on all singles charts. 

HIT PREDICTOR It Indicates title earned HitPredictor status in that particular 
format based on research data provided by Promosquad. Songs 
are tested online by Promosquad using multiple listens and a 

nationwide sample of carefully profiled music consumers. 
Songs are rated on a 1 -5 scale; Anal results are based on 
weighted positives. Songs with a score of 65 or more (75 or 
more for country) are judged to have Hit Potential; although 
that benchmark number can fluctuate per format based on the 
strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, 
please visit www.hitpredictor.com. 

HOT DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

POWER 
PICK 

This award indicates the title, currently below the top 20 and on 
the chart the week before, with the laigest increase in points. 

AWARD CERT. LEVELS 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for 
net shipment of 500,000 albums (Gold). RIAA certification for 
net shipment of 1 million units (Platinum). m RIAA certification 
for net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album's multi -platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and /or tapes. Certification for net shipments of 
100,000 units (Oro). Certification of 200,000 units (Platino). 
Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). 
RIAA certification for 1 million paid downloads (Platinum). 

Numeral within platinum symbol indicates song's multiplatinum level. 
.- RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for 

video singles. RIAA gold certification for net shipment of 
50,000 units for shortform or longform videos. RIAA platinum 
certification for net shipment of 50,000 units for video singles. 
'_. RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 mil- 

lion in sales at suggested retail price. RIAA platinum certification 
for sales of 100,000 units or $2 million in sales at suggested retail 
price. , IRMA gold certification for a minimum sale of 125,000 units 
or a dollar volume of $9 million at retail for theatrically released pro- 
grams; or of at least 25,000 units and $1 million at suggested retail 
for non -theatrical titles. IRMA platinum certification for a minimum 
sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least 50,000 units and $2 
million at suggested retail for non -theatrical titles. 

www.americanradiohistory.com

www.americanradiohistory.com
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4 12 

3 24 

6 5 16 

7 7 19 

O 10 9 

9 8 40 

12 9 27 

13 6 

111D 
14 18 

15 15 22 

17 

18 

19 15 

16 10 

18 33 

20 7 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

5 N7CS 

GG/ 
AIRPLAY 

RIGHT ROUND 
FLO RIDA POE BOY(ATLANTI( 

POKER FACE 
LADY GAGA ( STREAMLINEKONLIVECHERRYTREEANTERSCOPE) 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS (DOGHOUSE/DGC /INTERSCOPE) 

DEAD AND GONE 
T.I. FEAT. JUSTIN TIMBERLAKE !GRAND HUSTLE /ATLANTIC) 

GG/ 
DIGITAL 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON (19 /RCA/RMGI 

CIRCUS 
BRITNEY SPEARS (JIVE JUG) 

HEARTLESS 
KANYE WEST (ROC- A- FELLADEF JAM /IDJMG) 

KISS ME THRU THE PHONE 
SOULJA BOY TELLEM FEAT. SAMMIE (COLLIPARIVINTERSCOPE) 

JUST DANCE 
LADY GAGA FEAT. COLEY OWNS EF REAMDMHONWF /CHERRYTREMNTEASCOPE) 

YOU FOUND ME 
THE FRAY !EPIC) 

SOBER 
PINK ILAFACE /JLG) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

MAD 
NE -Y0 (DEF JAM /IDJMG) 

I HATE THIS PART 
THE PUSSYCAT DOLLS (INTERSCOPE) 

BEAUTIFUL 
MON FEAT CAW OONNL WOOL OMNWL (KOMICTNPFRONTSG IINERSAL MOMS) 

CRACK A BOTTLE 
EMINEM. OR. DRE S 50 CENT (SHADY /AFTERMATWINTERSCOPEI 

LET IT ROCK 
KEVIN RUDOLF FEAT. UL WAYNE (CASH MONEY /UNIVERSAL REPUBLIC) 

I LOVE COLLEGE 
ASHER ROTH (SCHOOLBOY /LOUD /SRC /UNIVERSAL MOTOWN) 

20 7 19 
SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

CD 22 11 
HOW DO YOU SLEEP? 
JESSE MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD) 

29 9 BLAME IT 
JAMIE FOX% FEAT. T -PAIN IJ RMG, 

NOTSxOT HERE COMES GOODBYE 
DEBUT RASCAL FLATTS (LYRIC STREET) 

24 21 50 
I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

25 25 34 
HOT N COLD 
KATY PERRY (CAPITOL) 

CD 
32 15 

IF U SEEK AMY 
BRITNEY SPEARS (JIVE /JLG) 

In 
28 23 24 

>Q 30 12 

28 15 

® 33 18 

32 27 25 

33 24 25 

34 26 14 

35 34 32 

Q 49 19 

37 31 30 

36 24 

44 10 

51 4 

42 11 

35 3 

39 22 

37 41 

56 3 

61 5 

38 26 

41 29 

HOME SWEET HOME 
CARRIE UNDERWOOD (19 /ARISTA NASHVILLE) 

LIVE YOUR LIFE 
TI. FEAT. RIHANNA (DEF JAM /GRAND HUSTLE/IDJMG/ATLANTIC) 

HALO 
BEYONCE (MUSIC WORLD /COLUMBIA) 

TURNIN ME ON 
NERI HILSON FEAT. LIL WAYNE (MOSLEY /ZONE 4 /INTERSCOPE) 

DAY 'N' NITE 
KID CUD, (FOOLS GOLD /UNIVERSAL MOTOWN) 

WOMANIZER 
BRITNEY SPEARS (JIVE /JLG) 

UNTOUCHED 
THE VERONICAS (ENGINEROOM /SIRE /WARNER BROS.) 

THINKING OF YOU 
KATY PERRY (CAPITOL) 

SO WHAT 
PINK ILAFACE /JLG) 

CANDLE (SICK AND TIRED) 
THE WHITE TIE AFFAIR (SLIGHTLY DANGEROUS /EPIC) 

WHATEVER YOU LIKE 
T GRAND HUSTLE /ATLANTIC) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

DON'T TRUST ME 
30H!3 (PHOTO FINISH /ATLANTIC /RRP) 

LOVE SEX MAGIC 
CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE /JLG) 

SECOND CHANCE 
SHINEOOWN (ATLANTIC) 

JAI HOI (YOU ARE MY DESTINY) 
A R MHMNI B THENNSYCAT DOLLS FEAT. NICOLE SCHERZINGER INTERSCOPE', 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD'CAPITOL) 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) 

BOOM BOOM POW 
THE BLACK EYED PEAS (WILL.I.AM /INTERSCOPE) 

YOU'RE NOT SORRY 
TAYLOR SWIFT (BIG MACHINE) 

LOVE LOCKDOWN 
KANYE WEST (ROC -A- FELLWDEF JAM /IDJMG) 

MISS INDEPENDENT 
NE -YO (DEF JAM /IDJMG) 

47 25 
RIGHT NOW (NA NA NA) 
ANON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

40 45 

"Poker face" deals 11 -9 on Mainstream Top 

40, adding lady GaGa to the list of women 

in the past year to start their careers with 

two top 10s. She joins Katy Perry, Leona 

Lewis, (olbie (aillat and Jordin Sparks. In 

that span, no males or groups have begun 

with two top lOs as leads. 

40 I Go to www.billboard.biz for complete 

CD 

m 
CD 

54 10 

53 3 

43 10 

55 10 

52 14 

TITLE 
ARTIST (IMPRINT ' PROMOTION LABEL) 

ROCKIN' THAT THANG 
THE -DREAM (RADIO KILLA /DEF JAM IDJMG! 

I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL (ULTRA) 

DIVA 
BEYONCE (MUSIC WORLD /COLUMBIA) 

THAT'S NOT MY NAME 
THE TING TINGS (COLUMBIA) 

1,2,3,4 
PLAIN WHITE T'S (HOLLYWOOD) 

57 18 WHITE HORSE 
TAYLOR SWIFT (BIG MACHINE) 

58 12 
LUCKY 
JASON MRAZ 8 COLBIE CAILLAT (ATLANTIC /RRP) 

60 8 
18 DAYS 
SAVING ABEL (SKIDDCO /VIRGIN /CAPITOL) 

59 59 6 
STANKY LEGG 
GS BOYZ (SWAGG TEAM/JIVE/BATTERY/ 

60 48 11 

o 
62 

66 7 

62 8 

I WILL BE 
LEONA LEWIS (SYCO /J /RMG) 

PROM QUEEN 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

I'M IN MIAMI TRICK 
LMFAO (PARTY ROCK /INTERSCOPE) O 

71 17 
BAD GIRLFRIEND 
THEORY OF A DEADMAN (604/ROADRUNNER/ARP) 

. 65 
THE FEAR 
LILY ALLEN (CAPITOL) 

65 63 10 
MOVE (IF YOU `W'ANNA) 
MIMS (AMERICAN KING /CAPITOL) 

© 
CD 

Q 

70 7 

74 5 

72 12 

69 67 20 

AMERICA'S SUITEHEARTS 
FALL OUT BOY (DECAYDANCE/FUELED BY RAMEWISLANDAOJMG) 

WELCOME TO THE WORLD 
KEVIN RUDOLF FEAT. RICK BOBS (CASH MONEY /UNIVERSAL REPUBLIC) 

A LITTLE TOO NOT OVER YOU 
DAVID ARCHULETA 19 /JIVE /JLG) 

FREEZE 
T -PAIN FEAT. CHRIS BROWN (KONVICT /NAPPY BOY /JIVE /JLG! 

75 4 
KRISTY, ARE YOU DOING OK? 
THE OFFSPRING (COLUMBIA) 

71 68 3 

76 16 

MY LOVE 
THE -DREAM FEAT. MARIAN CAREY (RADIO KILLA/DEF JAM/IDJMG) 

SECRET VALENTINE 
WE THE KINGS (S- CURVE) 

calDO NOT HOOK UP 
ELLY CLARKSON (19 /RCA/RMG) ® THE -DREAM FEAT. KANYE WEST (RADIO KILLWDEF JAM /IDJMG) 

WALKIN' ON THE MOON 

O 77 7 
LET ME BE MYSELF 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

CI 80 5 

77 73 19 

78 81 19 

79 78 7 

NEXT TO YOU 
MIKE JONES (ICE AGE /SWISHAHOUSE/ASYLUM) 

POP CHAMPAGNE 
JIM JONES & SAMNA NN.AIBJ BMW (FIRER BOYNNMRSN MOTOANEI /COU.MNA) 

DECODE 
PARAMORE (FUELED BY RAMEN /CHOP SHOP /RRP) 

BEEP 
BOBBY V FEAT. YUNG JOC (BLU KOLLA DREAMS /CAPITOL) 

o © FIGHT FOR LOVE 
ELLIOTT YAMIN (HICKORY, RED) 

o 84 7 
WHERE ISTOOD 
MISSY HIGGINS (ELEVEN: /REPRISE) 

o BEGGIN' 1! © 
BEG mAKON (BONNIER AMIGO /NEXT PLATEAU /UNIVERSAL REPUBLIC) 

O 96 2 
PARANOID 
KANYE WFSTFEAT. MR. WOSON OR RRIAMNA ,ROC- A- FELLA/0EF JAMADJMG) 

84 79 14 
CHASING PAVEMENTS 
ADELE (XL/COLUMBIA) 

85 86 6 
THAT'S HOW I GO 
BABY BASH FEAT. LIL JON A MARIO (ARISTA/RMG) 

86 83 19 
YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE) 

o 91 2 
SHOOTING STAR 

DAVID RUM, FEAT. UMW, POWS & KEVIN RUDOLF CO:OUTNEMR. 305/UNNEASAI REPUBLIC) o 
95 2 

NOT MEANT TO BE 
THEORY OF A DEADMAN (604 /ROADRUNNER /RRP) 

89 85 20 
ONE MORE DRINK 
LUDACRIS CO- STARRING T -PAIN (DTP /DEF JAM /IDJMG) 

O IF TODAY WAS YOUR LAST DAY 
II NICKELBACK (ROADRUNNER /RRP) 

91 88 8 

92 87 5 

Q 97 3 
INSOMNIA 
CRAIG DAVID (WARNER BROS.) 

GET ON YOUR BOOTS 
AS (ISLAND/INTERSCOPE) 

FIFTEEN 
TAYLOR SWIFT (BIG MACHINE) 

94 89 S 
I GET IT IN 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

O LOVE STRUCK 
V FACTORY (REPRISE) 

96 98 18 

98 92 5 

99 90 15 

CHOPPED 'N' SKREWED 
T -PAIN FEAT. LUDACRIS (KONVICT /NAPPY BOY /JIVE /JLG) 

SOULMATE 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

FEEL IT 
DI FEW FRI FEAT. T-PAW, SEAN PAUL FLO RUM A HIMAL (DEF JAMOOJMG) 

ARAB MONEY 
BUSTA RHYMES FEAT. RON BROW (UNIVERSAL MOTOWN) 

=SEE YOU IN MY NIGHTMARES 
KANYE WEST FEAT. LIL WAYNE (ROC -A- FELLWDEF JAMADJMG) 

The band with the most Modern Rock chart 

titles in the '905 and '00s takes over the 

tally's summit. Pearl Jam earns its fourth 

No.1 with "Brother," its 33rd entry dating 

to its 1992 arrival. The group previously led 

with "Daughter," "Who You Are" and 

"World Wide Suicide." 

chart data 

AAA - 

GW VG TITLE 
S3 34, ARTIST (IMPRINT/ PROMOTION LABEL, 

17 

2 2 14 

6 9 

3 9 

6 

5 

4 

15 

15 

wKS 
GIVES YOU HELL 

THE ALL AMERICA)) REJECTS 

CIRCUS 
BRITNEY SPEARS 

GREATEST 
GAINER 

RIGHT ROUND 
FLO RISO - - 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON 'ILA, CMG) 

SOBER 
PINK (LAFACEJLG) 

HEARTLESS 
KANYE WEST TROC -A- FELLA /DEF JAM /IDJMG) 

O 10 10 
DEAD AND GONE 
T.I. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC , It O YOU FOUND ME 
THE FRAY (EPIC) 

O 11 8 
POKER FACE `/ LADY GAGA ( STREAMLINE /KONLIVE/CHERRY/RP' . FR,rr- / 

10 9 PO JUST DANCE 
1*1 UV GAGAFFATCNM00NM ISTREANUNF/IINANECHE _ - _ _ 

7 14 LT 

11 8 19 
LOVE STORY 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC 

® 12 10 
MAD 
NE -YO (DER JAMIIDJMG) 

15 5 
KISS ME THRU THE PHONE 
SOUCIA BOY TELL EM FEAT. SAMMIE ICOLLIPARK'INTERSCOPE 

O 17 9 BEAUTIFUL 
1tt ,jj77 FF , ATE SA)INHS &KAMMOFFMNLIKDMGT,vFFRU \' . 

4) 19 7 HOW DO YOU SLEEP? 
19 

MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD) 

16 13 17 
SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

r.í17 

18 18 30 

14 17 
I HATE THIS PART 
THE PUSSYCAT DOLLS (INTERSCOPE) 

LET IT ROCK 
KEVIN RUDOLF FEAT UL WAYNE (CASH MONEYISNNERSAL REPUBLIC, 

23 4 
THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

1*T 

20 20 22 
LIVE YOUR LIFE M 
II FEAT RIHANNA !DEE JAM/GRAND HUSTLEADJMG/ATLANTIL. 

25 3 
LOVE SEX MAGIC 
CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE /JLG) 

22 16 17 
UNTOUCHED 
THE VERONICAS (ENGINEROOM /SIRE/WARNER BROS. ) 

CRACK A BOTTLE 
EMINEM. DR. DRE A 50 OM (SHADY/AFTERMATH/INTERSCOPE; 

24 8 
CANDLE (SICK AND TIRED) 
THE WHITE TIE AFFAIR (SLIGHTLY DANGEROUS /EPIC) 

CS 28 4 
IF U SEEK AMY / BRITNEY SPEARS (JIVE /JLG) 

23 22 7 

e ADULT TOP 40100 

O 
o 

1 16 

4 13 

2 24 

3 17 

TITLE 
ARTIST (IMPRINT 1 PROMOTION LABEL) 

WKS 
YOU FOUND ME 
THE FRAY ),EPIC) 

SOBER 
PINK LAFACEJLG) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

6 9 MY LIFE WOULD SUCK WITHOUT YOU Itf 
KELLY CLARKSON (19 /RCWRMG) 

5 22 

7 25 

O 8 18 

9 9 51 

11 21 

14 15 

12 10 38 

13 12 38 

14 13 25 

O 16 9 

O 19 9 

21 17 

18 17 13 

22 19 

23 21 

26 7 

@ 25 9 

28 6 

24 24 7 

O 33 4 

41) 

LIGHT ON 
DAVID COOK (19 /RCWRMG) 

HOT N COLD 
KATY PERRY (CAPITOL) 

GIVES YOU HELL 
THE ALL- AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE I 

I'M YOURS ltl JASON MRAZ (ATLANTIC /RRP) 

1,2,3,4 
PLAIN WHITE IS (HOLLYWOOD) 

JUST DANCE 
IADYMAANAT. GNAT OWNS ( MHEMAUNM(ONLMJGARMTREMNTERBCOPE 

SHATTERED (TURN THE CAR AROUND) tr, 
O.A.R. (EVERFINE /ATLANTIC /RRP) 

WHAT ABOUT NOW 
DAUGHTRY (RCWRMG) 

LET ME BE MYSELF 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

LUCKY 
JASON MRAZ A COLBIE CAILLAT (ATLANTIC /RRP) 

THINKING OF YOU 
KATY PERRY (CAPITOL) 

GREATEST 
GAINER 

NOT MEANT TO BE 
MEOW* AWOW (SDIJROH UMFER/RRP) 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

ROCK & ROLL 
ERIC HUTCHINSON (LET'S BREAK /WARNER BROS.) 

ANGELS ON THE MOON 
THRIVING IVORY (WINO -UP) 

Tl 

'Or 

SOULMATE 
NATASHA BEDINGFIELD (PHONOGENIC/EPIC) 

UNTOUCHED 
THE VERONICAS (ENGINEROOM /SIRE /WARNER BROS.) 

THE FEAR 
LILY ALLEN (CAPITOL) 

CIRCUS 
BRITNEY SPEARS (JIVE /JLG) 

I WILL BE 
LEONA LEWIS (SYCO /J /RMG) 

TI 

ea- 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

niclscn niclscn 
BDS SoundScan 

5 5 43 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) El I'M YOURS 

JASON MRAZ '.)IC: RRP) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) it 
VIVA LA VIDA 
COLDPLAY (CAPITOL) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

THE TIME OF MY LIFE 
DAVID COOK (19 /RCA/RMG) 

6 26 WHAT ABOUT NOW 
DAUGHTRY (RCWRMG) 

7 7 39 

B 8 31 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

CRUSH 
DAVID ARCHULETA (19 /JIVE /JLG) 

9 21 
LOVE REMAINS THE SAME 
GAVIN ROSSDALE (INTERSCOPE) 

10 10 49 

13 9 

12 21 

14 17 

Q 
o ̀ 

15 19 
SHATTERED (TURN THE CAR AROUND) 
O.A.R. (EVERFINE /ATLANTIC /RRP) 

RS JUST GO 
Y. LIONEL RICHIE (DEE JAM /IDJMG) 

IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

20 8 
YOU FOUND ME 
THE FRAY (EPIC) 

R! 19 12 
GOTTA BE SOMEBODY {¡/ NICKELBACK (ROADRUNNER /RRP) 

BLEEDING LOVE 
LEONA LEWIS !SYCO'J RMG) 

GREATEST 
GAINER 

NEVER FAR AWAY 
JIM BRICKMA FEAT HUSH OF FOOLS 

IT'S GROWING 
JAMES TAYLOR [HEAR CMG) 

ONE STEP AT A TIME 
JARDIN SPARKS (19 /JIVE /JLG) 

17 6 
IF YOU DON'T KNOW ME BY NOW df 
SEAL 143 /WARNER BROS ) 

16 6 

17 18 11 

21 10 

® 22 5 

22 23 7 

® 24 11 

25 6 

LIGHT ON 
DAVID COOK (19 /RCA/RMG) 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD /CAPITOL) 

GO NOW 
SIMPLY RED (SIMPLYRED.COM /RAZORS TIE) 

HOT N COLD 
KATY PERRY (CAPITOL) 

WHAT'S RIGHT IS RIGHT 
TAYLOR HICKS (MODERN WHOMP /AZOFFMUSIC) 

27 11 
CHASING PAVEMENTS 
ADELE IXL'COLUMBIA) 

o 
2 

MODERN ROCK'S 

GW EE TITLE 3 3ó ARTIST (IMPRINT PROMOTION LABEL) 

J ) 
BROTHER 
PEARL JAM ILPIr 

LOVE HURTS 
INCUBUS (IMMORTAL/EPIC) 

1 22 

3 2 30 

5 9 

5 3 26 

7 9 

SEX ON FIRE 
KINGS OF LEON (RCWRMG) 

LIFELINE 
PAPA ROACH (EL TONAL/DGC /INTERSCOPE) 

SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

USE SOMEBODY 
KINGS OF LEON (RCWRMG) 

O 6 32 
SOMETIME AROUND MIDNIGHT 

THE AIRBORNE TOXIC EVENT (MAJORDOMO /ISLAND /IDJMG) 

O 8 24 
FEEL GOOD DRAG 
ANBERLIN (UNIVERSAL REPUBLIC) 

O 10 11 
AUDIENCE OF ONE 
RISE AGAINST (DGC /INTERSCOPE) 

Q 9 14 
SPACEMAN 

THE KILLERS (ISLAND /IDJMG) 

11 18 
KIDS 
MGMT (COLUMBIA) 

13 11 
DIRT ROOM 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

7T 

L*l 

T 
ltT 

lT 

l 

13 15 37 
I DON'T CARE 
APOCALYPTICA FEAT. ADAM NIFTIER (2D-20/JIVE/AG) 

14 14 15 
KRISTY, ARE YOU DOING OK? it THE OFFSPRING (COLUMBIA) 

15 16 34 
YOU'RE GONNA GO FAR, KID 
THE OFFSPRING (COLUMBIA) 

16 12 26 
BREAKDOWN 
SEETHER (WIND -UP) 

17 17 23 
DECODE 
PARAMORE (FUELED BY RAMEN /CHOP SHOP /RRP) III 

O 20 3 WRONG 
DEPECHE MODE (MUTE/VIRGIN /CAPITOL) 

19 14 
CYANIDE I METALLICA (WARNER BROS.) 

O 21 7 DESOLATION ROW 
i% MY CHEMICAL ROMANCE (WARNER SUNSET /REPRISE) 

23 17 
DEAD MEMORIES 
SLIPKNOT (ROADRUNNER /RRP) 

® 32 3 
CARELESS WHISPER 
BEARE (WIND -UP) 

27 5 
LIFE IN TECHNICOLOR II 
COLDPLAY (CAPITOL) 

24 24 13 ALLI WANT 
STAIND ,FLIP ATLANTIC, 

26 10 
HATE MY LIFE 
THEORY OF A DEADMAN (604 /ROADRUNNER/RRP) 

Data for week of MARCH 28, 2009 CHARTS LEGEND on Page 39 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPLAY 
MONITORED BY 

niclscn 
BDS 

SALES DATA 
COMPILED BY 

Hicksen 
SoundScan Billbearsl® 

MAR 
28 

HOT COUNTRY SONGSS' 

2 3 22 

3 5 

3 1 t 

6 

7 

O 5 

O1' 

O 8 9 

7 4 2 

O 9 

O 10 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

11 

10 

11 12 

13 14 

® 12 13 

I® 14 17 

16 16 

15 15 15 

CD19 23 5 

17 19 

(1) 22 24 B 

20 22 

o e 
!m 

CD 

21 

24 26 

21 23 

25 28 

26 33 

32 38 

IT WON'T BE LIKE THIS FOR LONG Darius Rucker 
F.ROGERS (D.RUCKER,C.DUBOIS,A.GORLEY) O CAPITOL NASHVILLE 

COWGIRLS DON'T CRY Brooks & Dunn Featuring Reba McEntire 
T BROWN.R.DUNN,K. BROOKS (R.DUNN,T.MCBRIDE) O ARISTA NASHVILLE 

SWEET THING Keith Urban 
D HUFF. M. POWELL (K.URBAN,M.POWELL) O CAPITOL NASHVILLE 

RIVER OF LOVE George Strait 
T. BROWN,G.STRAIT (S.CAMPB.BURNETTE,D.MORGAN) O MCA NASHVILLE 

WHITE HORSE Taylor Swift 
N CHAPMAN.T.SWIFT (T.SWIFT.L.ROSE) O BIG MACHINE 

DON'T THINK I CANT LOVE YOU Jake Owen 
I. RITCHEY (J. OWEN,K. MARVEL,J. RITCHEY) e RCA 

GOD LOVE HER Toby Keith 
T KEITH (T.KEITH,V. MCGEHE) 0 SHOW DOG NASHVILLE 

ITS AMERICA Rodney Atkins 
T. HEWITT. R. ATKINS (A. PETRAGLIA.B_JAMES) 0 CURB 

NOTHIN' TO DIE FOR Tim McGraw 
D GALLIMORE,T.MCGRAW.D.SMITH (C.WISEMAN,L. T,MILLER) 0 CURB 

HERE COMES GOODBYE Rascal Flatts 
D. HUFERASCAL FLATTS (C.LAGERBERG.C. SLIGH) e LYRIC STREET 

SHE'S COUNTRY Jason Aldean 
M. KNOX (D. MYRICK.B.TATUM) O BROKEN BOW 

I TOLD YOU SO Carrie Underwood Featuring Randy Travis 
M. BRIGHT (R.TRAVIS) O 19 /ARISTA NASHVILLE 

SHUTTIN' DETROIT DOWN John Rich 
J. RICH (J. RICH,J.D. ANDERSON) a WARNER BROS. /WAN 

RIDE Martina McBride 
D. HUFF.M.MCBRIDE (A.DORFF,C.A,ROBBINS,M.ORVET) O RCA 

LAST CALL 
T. BROWN (S. MCANALLYE. ENDERLIN) 

IT HAPPENS Sugarland 
B.GALLIMORE.K BUSH.J.NETTLES (J.O. NETTLES,K.BUSH,B.PINSON) O MERCURY 

Lee Ann Womack 
oO MCA NASHVILLE 

AIR 
POWER 

MARRY FOR MONEY 
IROGERS II'- l','.'.I .,. ,i 0111 

AIR 
POWER 

ONE IN EVERY CROWD 
MONTGOMERYI DEAN.K TRIBBLE) 

ALWAYS THE LOVE SONGS 

AIR 
POWER 

I WILL 

WHERE I'M FROM 
D GERMAN (PDAVIS,J.LEATHER5) 

HOW 'BOUT YOU DON'T 
B BEAVERS (S. NIELSON,VMCGEHE ! VER) 

I RUN TO YOU 
V SHAW,EWORLEY ( D. HAYWOOD ,C.KELLEY,H.SCOTT,T.DOUGLAS) 

SISSY'S SONG 
K STEGALL (A.JACKSON) 

SIDEWAYS 
B BEAVERS,D.BENTLEY (J.BEAVERS,D.BENTLEY) 

Trace Adkins 
e CAPITOL NASHVILLE 

Montgomery Gentry 
O COLUMBIA 

Eli Young Band 
e REPUBLIC,UNIVERSAL SOUTH 

Jimmy Wayne 
e VALORY 

Jason Michael Carroll 
e ARISTA NASHVILLE 

The Lost Trailers 
O BNA 

Lady Antebellum 
0 CAPITOL NASHVILLE 

Alan Jackson 
e ARISTA NASHVILLE 

Dierks Bentley 
25 

O CAPITOL NASHVILLE 

2 28 32 

TITLE 
PRODUCER (SONGWRITER) 

BROTHERS 
M HOVE), ID. BRODY) 

WHATEVER IT IS 
K STEGALL .Z.BROWN ( Z. BROWN,W.DURRETTE) 

BEST DAYS OF YOUR LIFE 
? C. LINDSEY (K PICKLER T SWIFT) 

4 

5 

6 

8 

9 

10 

11 

12 

13 

14 

14 

Underwood's cover 

of the Randy Travis 

chestnut gains 

600,000 impressions 

as the label sends 

programmers a 

duet mix featuring 

the country legend. 

His original spent 

two weeks at No. l 

in 1988. 

GREATEST 
GAINER 

KISS A GIRL 
D.HUFF,K. URBAN (M. POWELL.K.URBAN) 

FOREVER 
M. MONTGOMERY,B.GALLIMORE (J. T. SLATER) 

CD 30 30 
CRY CRY ('TIL THE SUN SHINES) 
T BROWN (H. LINDSEY.A.MAYO,C. LINDSEY.M.GREEN) 

The second track 

rom the upcoming 

'Defying Gravity" 

[bum opens with 

4.8 million 

impressions and is 

Urban's second - 

best start. "Once in 

a Lifetime" opened 

at No.17 in 1006. 

} 

43 

46 47 

® 
47 48 

45 51 

50 49 

BOOTS ON 
WRIGHT.C.AUDRETCH, III (R.HOUSER,B. KINNEY) 

GOD MUST REALLY LOVE ME 
1' J'DONNELL,C.MORGAN (J.COLLINS,TNERGES) 

WILD AT HEART 
SERLETIC (M. SERLETIC.J.KEAR,S. BENTLEY) 

THAT'S HOW IT STILL OUGHTA BE 
HEYNOLDS,T.TOMLINSON (TTOMLINSON.J.COLLINS.TSHAPIRO( 

MAN OF THE HOUSE 
HUFE,M POWELL (C.WICKS.M. MOBLEY) 

PEOPLE ARE CRAZY 
OHAMBERLAIN,B.CURRINGTON (B.BRA0DOCK.T.JONES) 

WHAT IT TAKES 
-. OLLESE,B -ALLEN (A.GREGORY.L. BRICE.K.JACOBS.J.LEATHERS 

COUNTRY STAR 
HUFF (P.GREEN.B.JAMES) 

I'LL JUST HOLD ON 
HENDRICKS (B.HAYSLIP,T.OLSEN,B.SIMPSON) 

HIGH COST OF LIVING 
I HE KENT CAROLER PLAYBOYS (J.JOHNSON,J.T.SLATER) 

SOUNDS LIKE LIFE TO ME 
BROWN,K.GRANTT (D.WORLEY,W.VARBLE.PO'DONNELL) 

LOST YOU ANYWAY 
I KEITH (T.KEITH.B PINSON) 

LOVE YOUR LOVE THE MOST 
JOYCE (E. CHURCH,M. PHEENEY) 

GETTIN' YOU HOME (THE BLACK DRESS 
,,TROUD (C.YOUNG.C.BATTEN.K. BLAZE) 

THE MORE BOYS I MEET 
U' BRIGHT (S.MCEWAN,G.KENNEDY) 

RUNAWAY 
COPLAN,R.E.ORRALL (S.B.LILES,C SMITH,R.BLACKLEDGE) 

THE CLIMB 
I SHANKS (J.ALEXANDER.J. MARE) 

SMALL TOWN USA 
. STOVER (B,D.MAHER.J.STOVER.J,MOORE) 

LIKE A WOMAN 
R GOOD 0.0'NEAL,S.BENTLEYJ. FEMINO) 

Artist 
IMPRINT a NUMBER I PROMOTION LABEL 

Dean Brody 
e BROKEN BOW 

Zac Brown Band 
0 HOME GROWN/ATLANTIC BIG PICTURE 

Kellie Pickier 
e 19 BNA 

Keith Urban 
O CAPITOL NASHVILLE 

John Michael Montgomery 
O STRINGTOWN 

Heidi Newfield 
O CURB 

Randy Houser 
0 UNIVERSAL SOUTH 

Craig Morgan 
O BNA 

Gloriana 
e EMBLEM NEW REVOLUTION 

Trent Tomlinson 
CSROLWOUO 

Chuck Wicks 
e RCA 

Billy Currington 
0 MERCURY 

Adam Gregory 
QQ MIDAS; BIG MACHINE 

Pat Green 
e BNA 

Blake Shelton 
e WARNER BROS. WRN 

Jamey Johnson 
e MERCURY 

Darryl Worley 
O STROUDAVARIOUS 

Toby Keith 
e SHOW DOG NASHVILLE 

Eric Church 
O CAPITOL NASHVILLE 

Chris Young 
e RCA 

Carrie Underwood 
e 19 ARISTA NASHVILLE 

Love And Theft 
e CAROLWOOD 

Miley Cyrus 
e WALT DISNEY /HOLLYWOOD. LYRIC STREET 

Justin Moore 
e VALORE 

Jamie O'Neal 
e 1720 

.G.CROWE) 

SONG) 

28'; 

29 

33 

34 

34 

38 

37 

38 

39 

40 

40 

42 

43 

42 

43 

46 

47 

47 

45 

s TOP COUNTRY ALBUMS" 

1 

O 
O 

W W M. ARTIST 
S3 w. $ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

1 1 18 
TAYLOR SWIFT 
BIG MACHINE 0200 (18.961 

Title Iz 
rL i 

Fearless 1 

ZAC BROWN BAND The Foundation 
W,AR /BIG PICTURE /HOME GROWN /ATLANTIC 516931/AG (13.98) 

DARIUS RUCKER 
1'.APITOL NASHVILLE 85506 118.981 

26 

2 27 

Learn To Live 1 28 

© 4 5 6 
TAYLOR SWIFT Taylor Swift 
B16 MAL HINE 079012 118.98) + 

O e 73 

6 2 3 

6 7 

11 8 8 

® 13 14 

13 10 2 

14 14 13 

GREATEST 
GAINER 

CARRIE UNDERWOOD Carnival Ride 
ARISTA NASHVILLE 11221/SMN 116 981 

ROBERT PLANT / ALISON KRAUSS 
,NDER 619075' (18.98) 

SUGARLAND 
RCURY 011273`/UMGN (13.98) 

JAMEY JOHNSON 
.1CURY 011237'/UMGN (13.98) 

© 

Raising Sand III 2 

Love On The Inside U 1 32', 34 37 

That Lonesome Song 6 33 39 33 

2 34 36 36 

Lady Antebellum 1 35 32 40 

Feel That Fire 1 

Good Time 1 

Easy Does It 2 

Crazy Ex- Girlfriend S 1 39 38 38 

26 26 

22 23 

20 16 

29 29 

30 28 31 

30 34 

RASCAL FLATTS 
-IC STREET 002763 (13,98) 

Greatest Hits Volume 1 

LADY ANTEBELLUM 
'110L NASHVILLE 03206 (12.98) 

DIERKS BENTLEY 
:,,ITOL NASHVILLE 02158 (18.98) 

ALAN JACKSON 
ARISTA NASHVILLE 19943/SMN (18.98) 

JAKE OWEN 
RCA 31287/SMN (12.98) 

MIRANDA LAMBERT 
COLUMBIA 78932 /SMN (18.98) 

35 25 

ARTIST Title 1r 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

VARIOUS ARTISTS NOW That's What I Call Country 
CAPITOL NASHVILLE/SONY MUSIC /UNIVERSAL 011724UUMGN (18.98) 

TRACE ADKINS 
CAPITOL NASHVILLE 20281 (18.98) 

X: Ten 

WILLIE NELSON AND ASLEEP AT THE WHEEL 

BISMEAUX 1217' (15 -98) 

KEITH URBAN 
CAPITOL NASHVILLE 34713 (18.98) L 

Willie & The Wheel 

Greatest Hits 

TRACE ADKINS American Man: Greatest Hits Volume II 

CAPITOL NASHVILLE 76927 (18.98) 

RASCAL FLATTS 
LYRIC STREET 000384 (18.98) 

KELLIE PICKLER 
19/BNA 2281'. /SMN (18.98) + 

BRAD PAISLEY 
ARISTA NASHVILLE 26908/SMN (18.98) 

Still Feels Good 

Kellie Pickier 

Play 

JIMMY WAYNE 
VALORY JW 0100 112.98) 

Do You Believe Me Now 

ELI YOUNG BAND Jet Black & Jealous 
REPUBLIC 011794 /UNIVERSAL SOUTH (10.93) 

PAT GREEN 
BNA 26909/SMN (12.98) 

What I'm For 

37 33 35 BILLY CURRINGTON Little Bit Of Everything 
MERCURY 009550 /UMGN (13.98) 

38 31 32 

15 15 15 
JOEY + RORY The Life Of A Song 
VANGUARD /SUGAR HILL 4050/WELK (17.98) 

118 18 19 

17 17 17 

16 18 

SWDEUM 

GARTH BROOKS 
PEARL 213 (25.98 CD /DVD) +. 

The Ultimate Hits 

KENNY CHESNEY 
BLUE CHAIR ANA 34553 SMN (18.98) 

LEE ANN WOMACK 
MCA NASHVILLE 006025` /UMGN (13.98) 

Call Me Crazy 

DIERKS BENTLEY Greatest CBs // Every Mile A Memory 2003 -2008 
CAPITOL NASHVILLE 09070 (18.98) 

10 
(ii C DAVISSON BROTHERS BAND Davisson Brothers Band 

YELL 40 (16.98) 

1 41 40 41 

Lucky Old Sun 1 42 

GEORGE STRAIT 
MCA NASHVILLE 010826 /UMGN (13.98) 

Troubadour 1 43 

1 RONNIE MILSAP Then Sings My Soul: 24 Favorite Hymns & Gospel Scogs 

STAR SONG 42255 (18 98) 

PACE 
SETTER 

27 25 69 
BROOKS & DUNN Cowboy Town 
ARISTA NASHVILLE 11163,SMN 118.981 

TOBY KEITH 
21 21 

ud1LLE 010334/UME (19 98) 
35 Biggest Hits 

22 19 20 
TOBY KEITH That Don't Make Me A Bad Guy 

1 47 42 42 
, NASHVILLE 022 (18.98) 

23 23 22 Startin' Fires 7 

CD 25 27 
EAGLES 

4500 EX (14.98) 
Long Road Out Of Eden U 1 

LHJ 

25, 

41 39 

37 30 

19 44 43 44 

4 48 48 47 

1 46 47 43 

BLAKE SHELTON 
HROS. 512911: WRN (18.98) 

24 24 
TIM MCGRAW Greatest Hits: Limited Edition 
CURB 79086 (14.98) 

JOSH TURNER 
MCA NASHVILLE 008904 /UMGN (13.98) 

Everything Is Fine 

TIM MCGRAW 
CURB 79118 (11 98) 

Greatest Hits 3 

WYNONNA 
CURB 79133 (18 98) 

CRAIG MORGAN 
BROKEN BOW 7737 (12 98) 

MONTGOMERY GENTRY 
COLUMBIA 22817/SMN (18.98) 

1 

7 

13 

4 

3 

© 1 

1 

1 

4 

5 

2 

2 

4 

2 

40 

3 

1 

Sing: Chapter 1 5 

Greatest Hits 16 

Back When I Knew NAll 3 

Anything Goes 21 

Sunset Man 2 

48 

A Place To Land 10 

2 

RANDY HOUSER 
UNIVERSAL SOUTH 011699 (10.98) 

JAMES OTTO 
RAYBAW /WARNER BROS. 49907/WRN (13,98) 

53 65 
COLT FORD Ride Through The Country 
AVERAGE AVE'S 1001 (16.98) 

49 46 46 

50 

LITTLE BIG TOWN 
CAPITOL NASHVILLE 27864 (18.98) 

51 60 
HANK WILLIAMS III Damn Right Rebel Proud 
CURB 79027` (18.98) 

Data for week of MARCH 28, 2008 I For chart reprints call 646.654.4633 
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GAITHER MUSIC GROUP 42736 

ARTIST Title 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 
6WNS 

STEVE MARTIN The Crow: New Songs For The 5 -String Banjo 

40 PRODUCTIONS 98213 EX 

3 25 
OLD CROW MEDICINE SHOW Tennessee Pusher 
NETTWERK 30812` 0 6 30 

OIL & GLOM CAMS WTI 11ENOMCOSING FRIENDS 91rinRafó any Elwyn *Mon Vane Two 

GAITHER MUSIC GROUP 42737 

7 11 
STEVE IVEY 
MADACY SPECIAL PRODUCTS 53894 /MADACY 

6 5 20 
STEVE IVEY 

O 10 16 

IMI MADACY SPECIAL PRODUCTS 53859 /MADACY 

STEVE IVEY 
IMI,' MADACY SPECIAL PRODUCTS 54103 /MADACY O= DAN TYMINSKI 
ROUNDER 610586 

Celtic Hymns 

Ultimate Bluegrass 

Best Of Bluegrass 

W *H *E *E *L *S 

O 14 
STEVE IVEY Best Of Bluegrass 
IMI'MADACY SPECIAL PRODUCTS 53985 /MADACY 

10 11 19 
STEVE IVEY 25 Best: Bluegrass Favorites 
IMI MADACY SPECIAL PRODUCTS 53944 /MADACY 

BETWEEN THE BULLETS 

RUCKER RULES 
Darius Rucker shifts 2 -1 on Hot 

Country Songs with "It Won't Be 

Like This for Long." He's the first 

male artist to log No. is with his 

first pair of format singles since 

Clay Walker did it 15 years ago. He 

previously led with "Don't Think I 

Don't Think About It" for two weeks in October. 

In the past 20 years, the only other acts to accomplish the feat 

are Clint Black, Brooks & Dunn, Deana Carter, Faith Hill, 

Jamie O'Neal and Wynonna. Rucker and Wynonna are distin- 

guished on the list as part of previously established acts Hootie 

& the Blowfish and the Judds, respectively. -Wade Jessen 

Go to www.billboard.biz for complete chart data I 41 
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ÿSc TITLE 
.ARTIST PROMOTION LABEL 

1 

112 3 

J 

111 4 

6 

®l 11 12 

ï 19 

8 11 

11:1 12 1:3 

Pr 0 23 

9 10 

16 5 

15 10 

ris 13 9 

16 14 25 

17 17 13 

Iligt 21 

112 19 5 

e34 : 

1311 27 3 

2'S 3 

20 10 

29 

r2.,.. 

8 

14 

17 

6 

MAR Billbarl,w 
AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

nielsen niclscn 
8DS SoundScan 

O TOP R&B/HIP-HOP ALBUMS' 
AIM 

2 NEW ! 1 

13 

13 

5 3 2 

6 

11111L .8 
7 

t 

fTHE -DREAM 
RADIO KILLNDEF JAM 012579' /IDJMG (13.98) 

J. HOLIDAY 
MUSIC LINE 27532 /CAPITOL 18.9 

JAMIE FOXX 
J41294/RMC 

KEYSHIA COLE 
IMANI /GEFFE', ;,3.98) 

CHARLIE WILSON 

GREATEST 
GAINER 

INDIA.ARIE 

Love VS Money 1 

Round 2 

Intuition 

A Different Me 

898) Uncle Charlie 

Testimony: Vol. 2, Love & Politics 2 
!(SAL REPUBLIC 012572/UMRG ('.:; 

T.I. 
GRAND HUSTLE /ATLANTIC 5122671/A6 (18.98) O 
BEYONCE 
MUSIC WORLD /COLUMBIA 19492/SONY MUSIC (15.98) 

BOBBY V 
BLU KOLLA DREAMS 66070 (18.98) 

KANYE WEST 
ROC- A- FELLNOEF JAM 012198' /I0JMG (13.98) 

JENNIFER HUDSON 
ARISTA 06303 /RMG (18.98) O 

NE YO 
DEF JAM 0114101 /I0JMG 13.9 

RYAN LESLIE 
NEXTSELECTION /CASABLANCNUNIVERSAL MOTOWN 011473/UMRG (10.98) 

JAZMINE SULLIVAN 
J 32713/RMG 15.98 

Paper Trail I 
I Am...Sasha Fierce 

The Rebirth 

808s & Heartbreak 1 

Jennifer Hudson 2 

Year Of The Gentleman I 1; 

Ryan Leslie 

Fearless 

ANTHONY HAMILTON 
MISTER'S MUSIC /SO SO DEF 23387/JLG (18.98) 

MUSIO SOULCHILD 
ATLANTIC 512335/AG 18.98 

The Point Of It All 

onmyradio 

Da REAList 

Tha Carter III 

Freedom 

Soul 1111 
Theater Of The Mind 

iSouljaBoyTellem 

PLIES 
BIG GATES /SLIP -N- SLIDE /ATLANTIC 515812/AG 18.98 G+T 

7 3 
11 

41:' 
LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 0119771/UMRG 13. 

1M15 
AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 012334/UMRG (13.98) 

ISIISEAL 
143 515868 /WARNER BROS 18.9 

LUDACRIS 
DTP /DEF JAM 012020" /IDJMG 13.98 

SOULJA BOY TELL'EM 
COLLIPARK/INTERSCOPE 012388' /IGA 13.9 

YOUNG JEEZY 
CTE/OEF JAM 011536' /IDJMG 

JAMES FORTUNE & FIYA 
BLACKSMOKE 3045/WORLDWIDE 16.98 

JOHN LEGEND 
6.0.0.D. /COLUMBIA 13740'/SONY MUSIC (18.98) 0 

With Holiday's (pic- 

tured) debut at No. 

2 and the -Dream's 

entry at No.1, this 

week signals the 

first time male 

artists have opened 

in the top two slots 

in more than six 

months. 

29 
The album sees its 

second -best 

improvement (up 

29%) since it bowed 

in October. The 

singer appeared 

March 3 on MN's 

"Dogg After Dark." 

29 

II'<f 

25 

1111 27 

40 

11'30 
El 46 

®'47 
1:1 42 

33 

43 

Fr 44 

28 

12 

26 

b 24 

29 

42 

56 

37 

32 

48 

57 

ARTIST 
IMPRINT 8 NUMBER,: UISIRIBUTING LABEL (PRICE'. 

T -PAIN 
JVICT /NAPPY BOY /JIVE 31630 /JLG (18 98) /Y 

PROJECT PAT 
, PNOTIZE MINDS 517396 /ASYLUM (18 98) 

MARY MARY 
,s7' /SONY MUSIC (15.98) (1 

ROBIN THICKE 

38 ( NEW 1 

39 NEW 1 

113 

The Recession 

The Transformation 

Evolver 

The San Francisco- 

based rapper has 

recorded more than 

20 albums since 

1994, but this is his 

first to appear in 

the top 40. 

1 9 

4 

111 

®Ë*: 
14 

8 

14 

á 13 

9 9 

5 21 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL sa 

gillBLAME IT 
JAMIE FOXX FEAT. T -FAUN (J /RMG) 

TURNIN ME ON 
KERI HUM FEAT. LB. WAYNE (MOSLEY20FE 4ANTERSCÚ. 

ROCKIN' THAT THANG 
THE -DREAM (RADIO KILLNDEF JAM /IDJMG) 

KISS ME THRU THE PHONE 
SOULJA BOY TELL BA FEIT SPASM (C01_ 

YOU COMPLETE ME 
KEYSHIA COLE (IMANI /GEFFEN / INTERSCOPE) 

DIVA 
BEYONCE 

GREATEST 
GAINER 

DEAD AND GONE 

BEEP 
BOBBY V FEAT. YUNG JOC (BLU KOLLA DREAMS,CAPITC. 

1$ MAD 
NE -YO (DEN JAM /IDJMG) 

AIN'T I 
14 

YONG LA FEAT YOUNG ORO Bu (GRAND HUS EANTETSCOPL Itr . 
17 

SHE GOT HER OWN 
NE -YO FEAT. JAMIE FOXX 8 FABOLOUS (DEF JAMADJN04 . 10 
STANKY LEGG 
GS BOYZ (SWAGS TEAM /JIVE /BATTERY) 

® 7 

WANT IT, NEED IT 
PLIES FEAT. ASHAND (BIG GATESSUP- N- SUDE/ATLAN I 

HEARTLESS 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

LIONS, TIGERS & BEARS 
JAZMINE SULLIVAN (J /RMG) 

14 18-,t 
JAMS FOXX 

LIKE 
T.I. /RMG) D 

1 - 
IT'S YOURS 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

21 5 BOYFRIEND #2 
PLEASURE P (ATLANTIC) 

3 
MAGNIFICENT 

RICK ROSS FEAT. JOHN LEGEND (SIP-N- SLDF/DEEJMATI.EAG) 

6 
MAKE THA TRAP SAY AYE 

OJ DA JUICEMAN FEAT. GUCCI MANE (32/MIZAY /ASYLUM 

7 NEVER EVER 
CIARA FEAT. YOUNG JEEZY (LAFACE /JLG) 

7 IF THIS ISN'T LOVE 
JENNIFER HUDSON (ARISTNRMG) 

6 
SOBEAUTIFUL 
MUSIO SOULCHILD (ATLANTIC) 

5 
YOU CAN GET IT ALL 
BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA) 

I GET IT IN 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

TITLE 
J3 3ó ARTISTI F PLU1,111 ! LLLE_ 

2 

10 

11 

12 

13 

14 

1 

2 30 

5 21 

3 21 

10 

6 16 

9 10 

7 26 

12 35 

10 40 

11 44 

13 16 

14 46 

# THERE GOES MY BABY 
WKS CHARLIE Z 

HERE I STAND 
USHER (LAFACE/JLG) 

COOL 
ANTHONY HAMILTON (MISTER'S MUSIC/SO SO DEF /JLG) 

WHEN IT HURTS 
AVANT (CAPITOL) 

IFULEAVE 
MUSIO SOULCHILD FEAT. MARY J. ÖLIGE (ATLANTIC) 

IF THIS ISN'T LOVE 
JENNIFER HUDSON (ARISTNRMG) 

CHOCOLATE HIGH 
INOMARE FEA. MUSIO SOULCHILD (SOULBEID9WNERSAL REPUBLIC) 

SOBEAUTIFUL 
MUSIO SOULCHILD (ATLANTIC) 

THE SWEETEST LOVE 
ROBIN THICKE (STAR TRAKANTERSCOPE) 

NOTHING LEFT TO SAY 
MINT CONDmON (CAGED BIRD /IMAGE) 

SPOTLIGHT 
JENNIFER HUDSON (ARISTNRMG) 

HEAVEN SENT 
KEYSHIA COLE (IMANI /GEFFEN / INTERSCOPE) 

PLAYA CARDZ RIGHT 
KEYSHA COLE FEAT. SAC (PMARUAMAMTíñEWVJIERSCOPE) 

YOU'RE THE ONLY ONE 
ERIC BENET (FRIDAY'REPRISF WARNER RROS ) 

CHOCOLATE LEGS 
ERIC BENET F -) r 

"r FRTSFJWARNER BROS) 

FROM MY HEART TO YOURS 
LAURAIZIBOR (Al _;de 

LIONS, TIGERS & BEARS 
JASMINE SULLIVAN (J /RMG) 

NEVER GIVE YOU UP 
RAPHAEL SAADIO FEAT STEVIE WONDER A CJ HILTON (COLUMBIA) 

EPIPHANY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

LOVELY 
CASfJINOIGO BLUE) 

I TRUST YOU 
JAMES FORTUNE 8 FIYA (BLACKSMOKE /WORLDWIDE) 

ON THE OCEAN 
K'JON (UPBUP /DEH TYME /UNIVERSAL REPUBLIC) 

26 4 

23 18 

22 7 

16 2? 

15 17 

20 4 

17 5 

21 12 

24 12 

WE NEED TO ROLL 
JOE (563 /KEDAR) 

JESUS IS LOVE 
HEATHER HEADLEY FEAT. SMOKIE NORFUL (EMI GOSPEL) 

SAILING 
AVANT (CAPITOL) 

42 I Go to www.billboard.biz for complete chart data 

RIHANNA 
SRP /DEF JAM 008968` /IDJMG (13.98) 

HEATHER HEADLEY 
-'.II GOSPEL 26512 (17.98) 

RAPHAEL SAADIG 
LUMBIA 08585' /SONY MUSIC (15.98) 

MARVIN SAPP 
VERITY 09433/JLG (17.98) 

SOUNDTRACK 
FOX/BAD BOY 517001'/AG (18.98) O+ 

OJ DA JUICEMAN 
32 /MIZAY 517265 /ASYLUM (15.98 CD /DVD) O* 

ERIC BENET 
FRIDAY /REPRISE 511399 /WARNER BROS, (18.98) 

JOE BUDDEN 
AMALGAM DIGITAL 08002 /AMALGAM (13.98) 

JIM JONES 
COLUMBIA 45549 EX/SONY MUSIC (5.98) 

MESSY MARV 
SICCNESS.NET 59 (17.98) 

LIL WAYNE & DJ DRAMA 
APNILLIATES 63278 (17.98) 

USHER 
LAFACE 23388/JLG (18.98) 

GUCCI MANE 
SICCNESS.NET 58 (17.98) 

AVANT 
CAPITOL 07582 (18.98) 

PRYSLEZZ 
KING APE 54857 /LIGHTYEAR (12.98) 

SCAR FACE 
RAP -A -LOT /RAP -A -LOT 4 LIFE 515832 /ASYLUM (18.98) 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 36936 /SONY MUSIC (15.98) 

BONEY JAMES 
CONCORD 30815 (18.98) O 
E -40 
SICK WID IT /BME /REPRISE 412540 /WARNER BROS. (18.98) 

COMMON 
G.O.O.D. /GEFFEN 0119861/IGA (13.98) 

THE -DREAM 
RADIO KILLNDEF JAM 009872' /IDJMG (13.98) 

Thr33 Ringz 1 

Real Recognize Real 12 

The Sound 

Something Else 

Good Girl Gone Bad 

Audience Of One 

The Way I See It 

Thirsty 

Notorious 

The Otha Side Of The Trap 

Love & Life 

Padded Room 

Pray IV Reign: The Mixtape 

Cake & Ice Cream: MixTape Volume 2 

Gangsta Grillz: Dedication 3 

Here I Stand 

Your Favorite Rapper's, Favorite Trappers. 

Avant 

Death Of A Man Rebirth Of A King 

Emeritus 

Cadillac Records 

Send One Your Love 

The Ball Street Journal 

Universal Mind Control 

Love /Hate 

2 

3 

13 3 

6 

8 

4 

1 

32 

2 

21 

38 

39 

28 

1 

42 

6 

44 

4 

11 

21 

6 

4 

5 

9 

W sá 
DEAD AND GONE 

T I FEAT JUSTIN TIMBERLAKE lit 
KISS ME THRU THE PHONE 
SOU.M BOY FELL SA FEAT SAMMIE I PARKMMSìSCOPE) 

RIGHT ROUND 
FLO RIDA (POE BOY /ATLANTIC) 

BLAME IT 
JAMIE FOXX FEAT. T -PAIN (J /RMG) 

TURNIN ME ON 
KEIN FI SON FEAT LL WAYNE (MOSLE/ZIXJE 41NUERSCOPE) 

MAD 
NE -TO (DEF JAM /IDJMG) 

DAY 'N' NITE 
KID CUD( (FOOL'S GOLD) 

HEARTLESS 
KANYE WEST (ROC- A- FELLNDEF JAM /IDJMGI 

BEAUTIFUL 
AKON (KONVICTNPFRONT /SRCNNIVERSAL MOTOWN) 

ROCKIN' THAT THANG 
THE -DREAM RADIO KILLNDEF JAM /IDJM 

JUST DANCE 
LADY GAGA ( STREPMUNEMONLNFNFÆRRYIREEMIERBCAPE) 

CRACK A BOTTLE 
EMINEM, DEL DIE 8 50 CENT (SHADY /AFIERMATWKJTERSCOPL) 

POKER FACE 
JOY GAGA (STREAMJNE/KON A'E/CFERRYTRFEANOEUSCOPE) 

NEXT TO YOU 
MIKE JONES ICE AGE /SWISHAHOUSE /ASYLUM 

DIVA 
BEYONCE MUSIC WORLD /COLUMBIA 

LIVE YOUR LIFE 
II. FEAT MANNA 1: JUJ495IAJD HISILF/T3B/ATLANRC 

MOVE (IF YOU 'W'ANNA) 
MIMS (AMERICAN KING /CAPITOL) 

KNOW YOU WANT ME (CALLE OCHO) 
'ITBULL (ULTRA) 

I LOVE COLLEGE 
1511FR ROTH CDNIVERSAL MOTOWN) 

GREATEST 
GAINER 

BOOM BOOM POW 
THE BLACK EYED PEAS ,TER6CI1FFj 

LOVE SEX MAGIC 
CIARA FEAT. JUSTIN TIMBERLANE (LAFACElJLG) 

YOU CAN GET IT ALL 
30W WOW FEAT. JOHNTA AUSTIN COLUMBIA 

THAT'S HOW I GO 
BABY BASH FEAT. LIL JON 8 MARIO (ARISTA/RMG) 

FEEL IT 
O R3D FEL RAT TTMI, SUN PALL. FLOI1L11 á PMILLL (DEF AMONG) 

CIRCUS 
BRITNEY SPEARS (JIVE /JLG) 

TITLE 
ARTIST IPM ',i1 - 

6 

9 

16 

12 

10 

8 

4 

1 

11109 

17 

2v 

S 13 

20 

10 

12 

4 

34 

24 

DEAD AND GONE 
TI FEAT JUSTIN TIMBERLAKE ,L),Icu, L 

KISS ME THRU THE PHONE 
SOULJA BOY TELL EM FEAT. SAMMIE (COLLIPARKANTERSCGPE) 

HEARTLESS 
KANYE WEST (ROC- A- FELLNOEF JAM /IDJMG) 

RIGHT ROUND 
FLO RIDA (POE BOY /ATLANTIC) 

AIN'T I 

YUNG L.A. FEAT YOUNG TIRO 8 T.I. (GRAND HUSTLEANTERSCOPE) 

LIVE YOUR LIFE 
T. I. FEAT. RIHANNA (DEF JAM/GRAND HUSTLEADJMG/ATLANTIC) 

CRACK A BOTTLE 
EMINEM. DR. EIRE 8 50 CENT (SHADY /AFTERMATWTNTERSCOPE) 

STANKY LEGG 
GS 80Y2 (SWAGG TEAM /JIVE /BATTERY) 

MAGNIFICENT 
RICK ROSS FEAT JOHN LEGEND (SLIP- N- SLIDE/DEF JANVIDJMG) 

NEXT TO YOU 
MIKE JONES (ICE AGE /SWISHAHOUSE /ASYLUM) 

WHATEVER YOU LIKE 
T (GRAND HUSTLE/ATLANTIC) 

POP 
m JOIES DCRNIAMm Z (ETHER BOYA1NNERSAL MOIVARA1xUMBIN Fwq 

7 WANT IT, NEED IT 
PLIES FEAT. ASHANTI (BIG GATES /SLIP -N -SLIDE /ATLANTIC) 

14 
MOVE (IF YOU 'W'ANNA) 
MIMO (AMERICAN KING /CAPITOL) 

3 
YOU CAN GET IT ALL 
BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA) 

MAKE THA TRAP SAY AYE 
0,1 00 JUICEMAN FEAT. GUCCI MANE 132!MIZAY'A1YLUM) 

BOOM BOOM POW 
THE BLACK EYED PEAS r.)._ Iii I .UCC4 

20 
LOST 
GORILLA ZOE (BLOCK /BAD BOY SOUTH /ATLANTIC) 

I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL (ULTRA) 

I LOVE COLLEGE 
ASHER ROTH (SCHOOLBOY/LOUD /SRC /UNIVERSAL MOTOWN) 

TURN MY SWAG ON 
SOUUA BOY TELL'EM (COLLIPARK/INTERSCOPE) 

THAT'S HOW I GO 
BABY BASH FEAT. LIL JON 8 MARIO (ARISTA /RMG) 

I GET IT IN 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

111111 
IRON 
SLIM THUG (BOSS HOGG OUTLAWZ/E1) DM HUSTLER'S ANTHEM '09 
BUSTA RHYMES FEAT. T -PAIN (UNIVERSAL MOTOWN) 

Data for week of MARCH 28, 2009 I CHARTS LEGEND on Page 39 

www.americanradiohistory.com

www.americanradiohistory.com


 

AIRPLAY 
MONITORED BY 

Nielsen 
BDS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan BillbcArl-N 

3 7 

TITLE 
ARTIST IMPRINT I PROMOTION LABEL la DIVA 

BEYONL E I: :IC WORLD /COLUMBIA 

THE FEAR 
LILY ALLEN CAPITOL 

9 
CANDLE (SICK AND TIRED) 
THE WHITE TIE AFFAIR SLIGHTLY DANGEROUS /EPIC 

NOT FALLING APART 
MAROON 5 A&M /OCTONE /INTERSCOPE 

6 8 

7 8 

8 5 

11 6 

8 10 8 

12 

13 

14 

1 7 

16 4 

17 4 

4 11 

9 10 

15 9 

15 14 14 

19 7 

12 14 

8 8 

20 14 

31 4 

32 3 

22 13 

27 5 

23 7 

25 

IN THE NIGHT 
JIMMY D. ROBINSON PRESENTS CEEVOX J MUSIC 

GOD IN ME 
MARY MARY MY BLOCK/COLUMBIA 

LOVE STORY 
NADIA ALI SMILE IN BED 

SUPERLOVER 
LABELLE VERVE 

LONG DISTANCE 
BRANDY E1 /EPIC 

LOVE IS THE LOOK 
KRISTINE W FLY AGAIN 

T.O.N.Y. 
SOLANGE MUSIC WORLD /GEFFEN / INTERSCOPE 

BRING THE LOVE 
NICKI RICHARDS NICKIRICHARDS, COM 

CIRCUS 
BRITNEY SPEARS JIVE /JLG 

WANNA BE A DJ 
AMBERROSE MARIE CATZ 

T -SHIRT 
SHONTELLE SRP /SRC /UNIVERSAL MOTOWN 

BOOM 
ANJULIE HEAR /CONCORD 

AWAY 
ENRIQUE IGLESIAS FEATURING SEAN GARRETT INTERSCOPE 

OYE PARTY 
RCM CALARLO PRESENTSB00EGA MITE DANCBA&LI _cWMC.ARRI ) 

32 

30 5 

27 24 9 

28 29 5 

35 4 

30 21 13 

38 3 

34 5 

35 

36 

37 

38 

42 3 

13 17 

36 5 

41 8 

37 9 

18 2 

42 4.; 

2 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

CHASE 
MAIYSHA EUSONIA 

DUST OFF AND DANCE 
HYDRA PRODUCTIONS FEATURING TIFFANY HYDRA 

OLD SKOOL NEW 
HYBRID HEIGHTS SEA TO SUN 

MIND BOUNCE 
SPEAKERBOX FEATURING FREEDOM WILLIAMS SEA TO SUN 

POKER FACE 
LADY GAGA STREAMLINE /KONLNE/CHERRYEREEANTERSCOPE 

LOVE SETS YOU FREE 
CHARLIE FEATURING PABLITO DRUM GLOBAL MEDIA 

SENSUALITY 
LEEE JOHN 

POWER 
PICK 

MY LIFE WOULD SUCK WITHOUT YOU 
KEI LY CLARKSON 

SO GOOD TO BE WRONG 
PENN ADRENALINE 

WHAT I CANNOT CHANGE 
LEANN RIMES CURB 

I'M ALIVE 2009 
CELINE DION COLUMBIA/SONY MUSIC 

LAST NIGHT A DJ SAVED MY LIFE (WHILE A DI GAVE ME TROUBLE) 

LULA FEATURING PAPA JOE KULT 

FAXING BERLIN 
DEAOMAU5 PLAY 

I WANT YOUR SEX 
JIPSTA PROVOCATIVE 

PROMISE YOU 
DEEP STEP UP IN THE AIR 

ECSTASY 
DIANNE WESLEY GOSSIP 

I SEEN BEYONCE... 
CAZWELL PEACE BISOUIT 

BOUNCE 
MSTRKRFT FEATURING N.O.R.E. DIM MA K; DOWN I U WN 

TOP ELEÇTRON1C 

2 

3 

ARTIST 
á3 3ó TITLE ',ARAM' S NUMBER / DISTRIBUTING LABEL t 

6 

2 

36 

3 

6 10 

7 6 10 

8 9 78 

9 

11 10 

7 

41, 

12 12 40 

13 13 60 

14 15 9 

15 17 25 

20 62 

17 16 32 

23 31 

19 18 21 

20 22 30 

21 

23 

14 4 

#1 
17WKS 

LADY GAGA 
1NEFM4STMATANACHACTENVITKEABERSCOPEOIIK6164 

SOUNDTRACK 
SLUMDOG MILLIONAIRE INTERSCOPE 012502/IGA 

TONY OKUNGBOWA 
TOTAL DANCE 2009 THRIVEDANCE 90807/THRIVE 

30H13 
WANT PHOTO FINISH 511181 

THE PRODIGY 
MNMJGN MUST OE TAKE /TE TO TFE HOSPITAL 90146'COWNS WAL C 

DJ SKRIBBLE 
TOTAL CLUB HITS 2 THRIVEDANCE 90799/THRIVE 

JASON NEVINS 
JASON NEVINS PRESENTS: ULTRA DUNCE 10 ULTRA 1895 

METRO STATION 
METRO STATION RED INK 10521 /COLUMBIA 

RIHANNA 
GOOD GEL GOTE BAD11E MO B SRPA6JAM 01260310JMG 

JULIEN -K 
DEATH TO ANALOG METROPOLIS 579 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034' /DOWNTOWN 

DJ SKRIBBLE 
TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE 

VARIOUS ARTISTS 
ULTRA.OANCE 09 ULTRA 1636 

SOUNDTRACK 
UNDERWORLD: RISE OF THE LYCANS LAKESHORE 34055 

THIEVERY CORPORATION 
RADIO RETALIATION ESL 140 

DAFT PUNK 
ALIVE 2007 VIRGIN 09841 /CAPITOL 

STRYKER 
TOTAL DANCE 2008: VOL. 2 THRIVEDANCE 90789/THRIVE 

CUT /// COPY 
IN GHOST COLOURS MODULAR 050' 

THE RIDDLER & CATO K 
ULTRA.2009 ULTRA 1842 

M83 
SATURDAYS =YOUTH MUTE 9384' 

WILLIAM CONTROL 
HATE CULTURE VICTORY 472 

ARMIN VAN BUUREN 
IMAGINE: THE REMIXES ARMADA 2002 /ULTRA 

2 
9 VARIOUS ARTISTS 

TOTAL WORKOUT THRIVEDANCE 90781 EX/THRIVE 

CRYSTAL CASTLES 
CRYSTAL CASTLES LIES 200962 /LAST GANG 

25 19 52 GNARLS BARKLEY 
THE ODD COUPLE DOWNTOWWATLANRC 45D236'/AG 

4-8 26 14 

49 44 7 

50 39 14 

TELL U Y 
ATFC FEATURING YASMEEN STRICTLY RHYTHM 

LOVE LOCKDOWN 
KANYE WEST ROC -A- FELLA /DEF JAM /IDJMG 

BOTTLE POP 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG INTERSCOPEUNNERSAL 

HAPPY PEOPLE 
INCOGNITO HEADS UP 

NEVER ENOUGH 
CRYSTAL WATERS STRICTLY RHYTHM 

DAY 'N' NITE 
kL .IiD 'LC1 

COME BACK TO ME 
I TALIA 

BEAUTIFUL U R 

DEBORAH COX DE: ,E 

I SEE FIRE 
CYBERSUTRA FEATURING JACINTA KULT 

5 REASONS 
SYLVIA TOSUN & LOVERUSH UK LOVERUSH /SEA TO SUN 

NOT THE ONE 
ANDREA CARRELL CURVY 

EVERYBODY RISE 
MURIEL FOWLER U- PHONIC 

ANGEL ON MY SHOULDER 
KASKADE FEATURING TAMARA ULTRA 

I STAY IN LOVE 
MARIAN CAREY ISLAND /IDJMG 

., TITLE 
3ó ARTIST 1.1; 

3 20 

3 4 25 

2 7 

0 2 

9 15 

5 40 

7 8 

6 8 

8 10 

7 9 

10 13 

21 3 

13 22 

2 9 

PROMOTION LABEL 

plPOKER FACE 
IADV AGA :LNFCITIOV VIREF IVIERSWPE 

IMAGINATION 
LE 1, 

FEEL YOUR LOVE 
KIM SOZZI ULTRA 

THE FEAR 
LILY ALLEN CAPITOL 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON 19 /RCA/RMG 

ONLY ONE 
CHRIS LAKE NERVOUS 

EVERY WORD 
ERCOLA FEATURING DANIELLA NERVOUS 

CIRCUS 
BRITNEY SPEARS JIVE /JLG 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

DAY 'N' NITE 
KID CU01 FOOLS GOLD 

SOBER 
PINK LAFACE /JLG 

ANGEL ON MY SHOULDER 
KASKADE FEATURING TAMARA ULTRA 

UNDERLYING FEELING 
SYLVIA TOSUN SEA TO SUN 

MEDICINE 
KIM LEONI ROBBINS 

EVERYTIME WE TOUCH 
MVO WOMB CMS MIA MM IRME NCRIO S MOB) INNM DA.NORCOUIM 

5 9 

24 3 

23 3 

25 6 

MILES AWAY 
MADONNA WARNER BROS. 

STEP ONE TWO 
KASKADE ULTRA 

TIME AFTER TIME 
SOUL CENTRAL FEAT. ABIGAIL BAILEY STRICTLY RHYTHM 

BEGGIN' 
MADCON BONNIER AMIGO/NEXT PLATEAU/UNIVERSAL REPUBLIC 

PERFECT DAY 
CASCADA ROBBINS 

UNDERNEATH 
DJ ANTOINE SESSION 

WEEKEND LOVE 
ELECTRIC ALLSTARS FEATURING MIA J NERVOUS 

RIGHT ROUND 
FLO RIDA POE BOY /ATLANTIC 

SEVENTEEN FOREVER 
METRO STATION COLUMBIA 

WHITE HORSE 
SARAH MCLEOD NEXT PLATEAU 

Data for week of MARCH 28, 2009 I For chart reprints call 646.654.4633 

AIRPLAY 
MONITORED BY 

nicisen 
BDS 

SALES OATS 
COMPILED BY 

niClscn 
SoundScan 

JAZZ/ 
CLASSICAL 

2 1 8' 

3 77 

4 4 7 

$ 6 78 

6 7 8 

17 7 

8 13 6 

9 11 36 

15 9 

22 6 

12 14 26 

13 21 20 

14 20 2 

15 23 53 

ARTIST 
TITLE IMPRINT S NUMBER / DISTRIBUTING LAPEL c-, 

MADELEINE PEYROUX 
BARE BONES ROUNDER 613272 

FRANK SINATRA 
IMMIX MIONSISIOF LON PERMlWIIURLbUECID!SIMBNEPHTE 

CHRIS BOTTI 
ITALIA COLUMBIA 07606 /SONY MUSIC (+ 

RENEE OLSTEAD 
SKYLARK 143 /REPRISE 44247 /WARNER BROS. 

DIANA KRALL 
THE VERY BEST OF DIANA KRALL VERVE 009412/VG + 

JANE MONHEIT 
THE LOVERS, THE DREAMERS AND ME CONCORD 3119.1 

KERNJARRET, GARY PEACOCK JACK DEJOHNETTE 

YESTERDAYS ECM 012451 /UNIVERSAL CLASSICS GROUT' 

THE BAD PLUS JOINED BY WENDY LEWIS 
FOR ALL I CARE DO THE MATH 3148' /HEADS UP 

WILLIE NELSON WYNTON MARSALIS 
TWO MEN WITH THE BLUES BLUE NOTE 04454:I/KC. 

ELIANE ELIAS 
BOSSA NOVA STORIES BLUE NOTE 28103 /BLG 

VARIOUS ARTISTS 
BEST OF BE EANI MADACY SPECK RìE011CIS 54101AAADACY 

NATALIE COLE 
STILL UNFORGETTABLE )MI ATCO 512320'/RHINO 

BOZ SCAGGS 
SPEAK LOW DECCA 

TIERNEY SUTTON BAND 
DESIRE IELARC JA. ;:.RC 

MELODY GAR DOT 
WORRISOME HEART . . F 010468 /VG 

.TOP 
CONTEMPORARY 

JAZZ ALBUMS'" 

ARTIST 
3ó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

1 1 6 
BONEY JAMES 
SEND ONE YOUR LOVE W'ONCORD 30015 O 

THE RIPPINGTONS FEAT. RUSS FREEMAN 
MODERN ART PEAK 30635; CONCORD 

NAT KING COLE 
REGENERATIONS CAPITOL 08414' 

ESPERANZA SPALDING 
ESPERANZA HEADS UP 3140 

KENNY G 
RHYTHM S ROMANCE STARBUCKS 30670 /CONCORD + 

8 21 3 
PIECES OF A DREAM 
SOUL INTENT HEADS UP 3136 

NORMAN CONNORS 
STAR POWER SHANACHIE 5171 

8 19 77 
HERBIE HANCOCK 
RIVER: THE JONI LETTERS VERVE 009791/VG 

FOURPLAY 
ENERGY HEADS UP 3146 

DAVE KOZ 
GREATEST HITS CAPITOL 34163 

WALTER BEASLEY 
FREE YOUR MIND HEADS UP 3147 

PETER CINCOTTI 
EAST OF ANGEL TOWN 143 402108/WARNER BRIE 

KENNY G 
PUYUIIT nE van I IT6 OBEYSNYSTAIFGACY 2746650FYMUSr 

TAKE 6 
THE STANOARO HEADS UP 3142 

KIM WATERS 
MINT MI LOVE N THE SPIRIT OF MINN SHANACHIE 5166 

RE-ENTRY 

RE-ENTRY 

RE-ENTRY 

RE-ENTRY 

RE-ENTRY 

RE-ENTRY 

111 24 

TITLE 
ARTIST IMPRINT PROMOTION LABEL 

STOP. LOOK, LISTEN ITO YOUR HEART) 

BONEY JAMES 

YOU AND I 

MICHAEL LINOTON NUSROOVE 
2 29 

3 29 

6 17 

4 37 

6 5 21 

7 29 

8 9 36 

8 15 

13 4 

11 30 

12 10 11 

12 19 

AD14 8 

e 
o 

RELIGIFY 
EULE GROOVE NARADA JAll ,C 

LET'S GET ON IT 
KIM WATERS SHANACHIE 

LA DOLCE VITA 
WARREN HILL EVOLUTION /E1 

CHILL OR BE CHILLED 
OLI SILK TRIPPIN 'N' RHYTHM 

FORTUNE TELLER 
FOURPLAY HEADS UP 

SWEET SUNDAYS 
TIM BOWMAN TRIPPIN'N' RHYTHM 

A CHANGE IS GONNA COME 
SEAL 143/WARNER BROS. 

I'M WAITING FOR YOU 
JACKIEM JOYNER ARTISTRY 

ORDINARY 
WAYNE BRADY PEAK/CMG 

AND I LOVE HER 
KENNY LATTIMORE VERVE 

AT LAST 
BEYONCE MUSIC WORLD /COLUMBIA 

BADA BING 
DAVE KOZ FEAT. JEFF GOLUB CAPITOL 

RITMO Y ROMANCE (RHYTHM & ROMANCE) 
``I .!C KENNY G STARRUCKS /CONCORD /CMG 

MAR 
28 

ARTIST 
Wó TITLE IMPRINT 5 NUMBER D61RIB7'-ITT -ASE. 

PLACIDO DOMINGO 
AMORE INFYMIODO 

THE PRIESTS 
THE PRIESTS RCA VICTOR 33969 /SONY MUSIC 

3 2 2 

4 4 40 

O 

ARVO PART 

THE CISTERCIAN MONKS OF STIFT HEILIGENKREUZ 

06441 MUSIC FOP AE SOU DECCA 011449RA LCLASSES GR CUP 

9 6 
ME/MUM CIASSICOG 012533061319/ COMM IMP C) 
ANNE- SOPHIE MUTTER 

O ANDRE RIEU 
GREATEST HITS DENON 17764 /SLG O+ O ® ANGELA GHEORGHIU 
PUCCINI: MADAMA BUTTERFLY EMI CLASSES 64187/BLG 111 

8 7 18 
LUCIANO PAVAROTTI 

THE DUETS DECCA 0122454JNNERSAL CLASSICS GROUP 

9 6 28 
JOSHUA BELL/ACADEMY OF STMARTMNTPEREDS 
VIVPIl. THE FOUR SF/30NY SOW CLASSL/L 1101SOUAY MASTERHCRS 

lo 5 5 
HELENE GRIMM OBNSCIE KMV FFILIVDE IMO 
BACH PO 012504 /UNIVERSAL CLASSICS GROUP 

8 
JULIA FISCHER/ACADEMY OF ST MARTIN IN TIE RanS I 
BACH CONCERTOS DECCA012490V4`AASOL CLASSICS IMIU 

12 3 3 VARIOUS ARTISTS 
NEILN. LA SOMNMIIAADECCA 012303/1.14VM .CWACNCS GROUP g 

11* 15 24 
ANDRE RIED 
LIVE IN VIENNA DENON 17695/SLG O+ 111 
YUJA WANG 
samr.458, EMIT OINM941NN@Nli11060Ní0. EXUMA CUM MOP yam, 

CHICAGO SYMPHONY ORCHESTRA (HARINK) 
MAHLER 1 CSO RESOUND 901902 

10 2 

21 2 

ARTIST 
TITLE IMPRINT NUMBER i DISTRIBUTING LABEL 

IL DIVO 

2 19 

4 4 72 

5 12 

7 59 

O 
9 

6 

12 

22 

45 

-,RSDNMUM O 

ANDREA BOCELLI 
INCANTO SUGAR 012101 + 

SARAH BRIGHTMAN 
SYMPHONY: LIVE IN VIENNA W.' '. AN 21681/BLG W 

ANDREA BOCELLI 
MET RINMP4: -.. ... I r. +N 

ANDREA BOCELLI 
VNEIEUEN RSVP %COMMA010SV. A. CLAMS C) 

YO -YO MA 
mum &RBISSRROSYIN,W91M MOM NK4WRMUMS O+ 

JOSH GROBAN 
AWAKE LIVE 143/REPRISE 412668MWARNER BROS. O* 

9 
SARAH BRIGHTMAN 
SYMPHONY MANHATTAN 46078 /BLG 

ANDREA BOCELLI 
IOMAIENNN BO_ .4.. 'ASC LATH MINK 

VARIOUS ARTISTS 
HOOP R1NR5 KAMM 

10 IO 71 

11 13 5 

12 15 31 

13 8 78 

14 11 19 

SOUNDTRACK 
STAB Van TM NONE WARS SOW COTSBCAL 35616111NY IMSTERTHIMS 

PAUL POTTS 
ONE CHANCE SYCO /COLUMBIA 15517/SONY MUSIC 

SARAH BRIGHTMAN 
A WINTER SYMPHONY MANHATTAN 34123/BLG 

15 /7 51 
TMBMICIDIOR OmOMIMM TORE NM 1.600PAEN 

CALLED TO SERVE MORMON TABERNACLE CHOIR 0814 

w> 

ARTIST 
á3 3ó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

54 

4 2 

5 5 7 

13 4 

12 

10 3 

7 5 

8 18 

#1 
12 WIES 

CELTIC WOMAN 
11EsHMB1A1NERBBIMI DMZ= WNW 7H24RA 

CELTIC THUNDER 
ALI TWO CELTIC THUNDER 011606 /DECCA 

RE^JTRY 

NEW 

6 3 

CELTIC THUNDER 
CELTIC THUNDER CELTIC THUNDER 001 /DECCA 

BELA FLECK 
THROW DOWN YOUR HEART ROUNDER 610634 

MARIZA 
TERRA WORLD CONNECTION 1814 /FOUR QUARTERS 

RUDRESH MAHANTHAPPA 
KINSMEN PI 28 

VARIOUS ARTISTS 
IRSH 8 (WE MVNENS MAR.&SFECVL PROGIGTS 54IONWAT Y 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BABY EINSTEIN: WORLD MUSIC WALT DISNEY 003161 

GAELIC STORM 
WHAT'S THE RUMPUS? ROAR 20081 /LOST AGAIN 

THE HIGH KINGS 
THE HIGH KINGS MANHATTAN 21344/BLG 

PATRICK DAY 
IRISH PUB FAVORITES INNOVATIVE MULTIMEDIA DIGITAL EX 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: INDIA PUTUMAYO 288 

13 11 13 
DANIEL O'DONNELL 
COUNTRY BOY DPTV MEDIA 48 

X14 9 20 
RODRIGO Y GABRIELA 
LIVE IN JAPAN ATO 21638 W 

DANIEL O'DONNELL 
AT HOME IN IRELAND OPTV MEDIA 452 

Go to www.billboard.biz for complete chart data I 45 

www.americanradiohistory.com
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O JAPAN 
BILLBOARD JAPAN HOT 100 

w (HANSHIN /SOUNDSCAN JAPAN/ 

á3 PLANTECH) MARCH 18, 2009 

79 
RESCUE 
NAT -TUN J -STORM 

55 

38 

64 

6 

5 

11 

10 12 

HIMAWARI 
YUSUKE SONY 

COME BACK TO ME 
UTADA UNIVERSAL 

SETSUNA 
GREEEEN NAYUTAWAVE 

BELIEVE 
ARASHI J -STORM 

DOIN' IT 
WAGNER LOVE EMI 

MY SUNSHINE 
ROCK'A'TRENCH WARNER 

MORNING SUN 
RYUJIN KIYOSHI EMI 

SAKURA 
REMIOROMEN AVER 

HARUHARUHARU 
PENGIN EPIC 

I FRANCE 
SINGLES 

tiW rW 
r3 53 (SNEP /IPOP/TITE -LIVE) MARCH 17, 2009 

1 1 

LIBERTA 
PEP'S AZ 

2 NEW 

3 2 

4' 5 

5 3 

6 4 

7 7 

8 10 

9 6 

10 14 

THE BOY DOES NOTHING 
ALESHA DIXON ASYLUM 

POKER FACE 
LADY GAGA SHEAMMENRAÁEC1IERRY1RWIAR E 

TAKIN' BACK MY LOVE 
ENRIQUE IGLESIAS FT. CIARA INTERSCOPE 

TATOUE MOI 
MIKELANGELO LOCONTE WARNER 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

ADDICTIONS 
SUPERBUS MERCURY 

SOME PEOPLE (TON DESIR) 
OCEAN DRIVE/DJ ORISKA STRATEGIC MARKETING 

CE QU'ILS AIMENT 
SHERYFA LUNA ULM 

MEME PAS PEUR 
BEBE LILLY HEBEN 

I ITALY 
DIGITAL SONGS 

3 3 (HMI /NIELSEN) 

1 1 
SINCERITA 
ARISA WARNER BROS. 

MARCH 16, 2009 

2 LA FORZA MIA 
MARCO CARTA ATLANTIC 

LUCA ERA GAY 
POVIA PIRAMES INTERNATIONAUSOUNDS OF LIFE 

BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTADO POLYDOR 

THIS IS THE LIFE 
AMY MACDONALD MELODRAMATIC /VERTIGO 

IL REGALO PIU' GRANDE 
TIZIANO FERRO CAPITOL 

COME IN OGNI ORA 
KARIMA FT. MARIO BIONDI DLGI /SONY 

IL MIO AMORE UNICO 
OOLCENERA SONY 

HOT N COLD 
KATY PERRY CAPITOL 

MERAVIGLIOSO 
NEGRAMARO SUGAR 

AUSTRIA 
SINGLES 

2 

3 

4 

5 

W 
(AUSTRIAN IFPI/ 

AUSTRIA TOP 40) 

1 

2 

3 

4 

6 

MARCH 16. 2009 

POKER FACE 
LADY GAGA SIREAMU EMONLAECHERRYTRELMTERSCOPE 

IRGENDWAS BLEIBT 
SILBERMOND COLUMBIA 

WIRE TO WIRE 
RAZORLIGHT VERTIGO 

DANCE WITH SOMEBODY 
MANDO ONO MUSICA DELA SANTA 

RIGHT ROUND 
FLO RIDA FT. KESHA POE BOY /ATLANTIC 

ALBUMS 

2 

3 

U2 
NO LINE ON THE HORIZON MERCURY 

2 LADY GAGA 
THE FAME SIREAMUNEKONLIVEAD-efirREEANTERSCOPE 

3 PETER FOX 
STADTAFFE DOWNBEAT 

4 NEW KELLY CLARKSON 
ALLI EVER WANTED S/19 /RCA 

5 4 
MANDO DIAD 
GIVE ME FIREI MUSICA DELA SANTA 

UNITED KINGDOM 
SINGLES 

3 á1 
(THE OFFICIAL 

UK CHARTS CO.) MARCH 15. 2009 

ISLANDS IN THE STREAM 
JENKINS/WEST /JONES /GIBB MERCURY 

RIGHT ROUND 
FLO RIDA FT. KESHA POE BOY /ATLANTIC 

JUST CANT GET ENOUGH 
THE SATURDAYS POLYDOR 

POKER FACE 
LADY GAGA STREAMLINE 

LOVE STORY 
TAYLOR SWIFT BIG MACHINE 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON S/19 /RCA 

DEAD AND GONE 
T.I FT. JUSTIN TIMBERLAKE GRAND HUSTLE/ATLANTIC 

USE SOMEBODY 
KINGS OF LEON HAND ME DOWN /RCA 

BEAUTIFUL 
MONFT.WLEYK SS& ILARDINAL KCINICTS9C111458A MVL'.ü. 

FALLING DOWN 
OASIS BIG BROTHER 

CANADA 
BILLBOARD CANADIAN HOT 100 

mM (NIELSEN BM/ 
SOUNDSCAN) 

1 
RIGHT ROUND 
FLO RIDA POE BOY/ATLANTIC/WARNER 

MARCH 28. 2009 

AFRICA 
KARL WOLF FT. CULTURE LW /EMI 

3 12 
MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON 19 /RCA/SONY MUSIC 

3 DEAD AND GONE 
UHT. IN TMEiLAG GA/AC M1511F/AILANIIGWPAMA 

5 4 
LOVE STORY 

TAYLOR SWIFT BIG MACHINE/OPEN ROADNMVERSAL 

6 
9 

LOVEGAME 
LADY GODI STEAMLNAG NE,OlWMEEM6GDOPEDLNEASAL 

7 6 

8 10 

9 14 

10 8 

POKER FACE 
LADY MA STREPMBFALDLKECIVII EFm'IEASCCPEAMDICAL 

SOBER 
PINK LAFACE /SONY MUSIC 

HEARTLESS 
KANTE WEST ROC- A- FELLA/DEF JANVUNIVERSAL 

CIRCUS 
BRITNEY SPEARS JIVE /SONY MUSIC 

el SPAIN 
SINGLES 

(PROMUSICAE /MEDIA) MARCH 18, 2009 

1 1 
COLGANDO EN TUS MANOS 
CARLOS BAUTE/MARTA SANCHEZ ORO 

2 2 
INFINITY 2008 
GURU JOSH PROJECT BIGCTYBEATSINTERGALATIC 

3 6 

4 5 

5 3 

6 4 

7 7 

8 9 

9 17 

10 13 

THIS IS THE LIFE 
AMY MACDONALD MELODRAMATIC /VERTIGO 

JUST DANCE 
LMY GAM ft Calf 00016 SIIEMAJLV/INSG6M IREDWASCOPO 

CAPRICHO DE MUJER 
NINA PASTORI SONY 

QUE TE QUERIA 
LA QUINTA ESTACION SONY 

QUIERO SER 
AMAIA MONTERO SONY 

TENIA TANTO QUE DARTE 
NENA DACONTE UNIVERSAL 

MIRANDO PA TI 
EL ARREBATO EMI 

DISTURBIA 
RIHANNA SRP /DEF JAM 

GERMANY 
SINGLES 

Nw w 3 3 (MEDIA CONTROL) MARCH 17. 2009 

1 1 

POKER FACE 
LADY GAGA SIREP ÁLNE /I(OMNETHEARYTREENTERSCOPE 

2 

3 4 

4 3 

5 5 

6 7 

7 8 

8 9 

9 10 

IRGENDWAS BLEIBT 
SILBERMOND COLUMBIA 

WIRE TO WIRE 
RAZORLIGHT VERTIGO 

BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTADO POLYDOR 

DANCE WITH SOMEBODY 
MANDO DIAS MUSICA DELA SANTA 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON 5119 /RCA 

SCHWARZ ZU BLAU 
PETER FOX WARNER 

HAUS AM SEE 
PETER FOX DOWNBEAT 

HOT N COLD 
KATY PERRY CAPITOL 

10 1 Qµ 
EISBLUMEN 

. .oz%a0 EISBLUME BIRECORDI 

AUSTRALIA 
SINGLES 

3 3 
1 1 

2 2 

3 4 

4 3 

5 5 

6 7 

7 6 

8 13 

9 10 

10 9 

150151 

RIGHT ROUND 
FLO RIDA FT. KESHA POE BOY /ATLANTIC 

MARCH 15 2009 

LOVE STORY 
TAYLOR SWIFT BIG MACHINE 

THE FEAR 
LILY ALLEN CAPITOL 

HALO 
BEYONCE MUSIC WORLD /COLUMBIA 

GIVES YOU HELL 
THE ALL-AMERICAN REJECTS DO GAWA0GGWIEYSCOPE 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON S /19 /RCA 

YOU FOUND ME 
THE FRAY SONY 

DEAD AND GONE 
0.1 FT. JUSTIN TIMBERLAKE ATLANTIC 

ROCK & ROLL 
ERIC HUTCHINSON WARNER BROS. 

GET SHAKY 
IAN CAREY VICTORY 

GREECE 
ALBUMS 

tz W (IFR GREECE/ 

DELOITTE B TOUCHE) MARCH 13, 2009 

AC /DC 
BLACK ICE COLUMBIA 

1 2 

2 4 

3 3 

4 6 

5 18 

6 1 

7 8 

8 10 

PHILIP GLASS 
GLASS WORLD SONY 

GIUSY FERRERI 
GAETANA RICORDI 

MORRISSEY 
YEARS OF REFUSAL DECCA/POLYDOR 

SOUNDTRACK 
SLUMDOG MILLIONAIRE INTERSCOPE 

BRITNEY SPEARS 
CIRCUS JIVE /JLG 

GRACE JONES 
HURRICANE WALL OF SOUND 

KATY PERRY 
ONE OF THE BOYS CAPITOL 

9 NEW 
HAMMERFALL 
NO SACRIFICE, NO VICTORY NUCLEAR BLAST 

10 7 GORAN BREGOVIC 
ALKOHOL MERCURY 

EUROPEAN 
HOT 100 

,;1 á1 
1 1 

MARCH 18. 2009 

POKER FACE 
LADY GAGA loti` .1UNUVONLNE'CHERRYIREE1MERSCOPE 

2 
4 

RIGHT ROUND 
PLO RIDA FT. KESHA POE BOYIATLANTIC 

3 

4 

5 

3 

2 

55 

6 5 

BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTADO POLYDOR 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON 5/19 /RCA 

THE BOY DOES NOTHING 
ALESHA DIXON ASYLUM 

LIBERTA 
PEP'S AZ 

7 NEW 
ISLANDS IN THE STREAM 
JENKINS/WEST /JONES /GIBB MERCURY 

8 

9 

JUST DANCE 
LADY GIE FT OM 00016 5T EABLM%OMNEOERWHIL NIERSCFE 

IRGENDWAS BLEIBT 
SILBERMOND COLUMBIA 

10 6 
HOT N COLD 
KATY PERRY CAPITOL 

11 10 

12 13 

13 14 

.4':. 14 15 

15 12 

16 8 

17 

18 19 

19 16 

20 11 

JUST CANT GET ENOUGH 
THE SATURDAYS POLYDOR 

USE SOMEBODY 
KINGS OF LEON HAND ME DOWN /RCA 

WIRE TO WIRE 
RAZORLIGHT VERTIGO 

TAKIN' BACK MY LOVE 
ENRIQUE IGLESIAS FT. CIARA INTERSCOPE 

THE FEAR 
LILY ALLEN REGAL /PARLOPHONE 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

LOVE STORY 
TAYLOR SWIFT BIG MACHINE 

INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATSANTERGALATIC 

DANCE WITH SOMEBODY 
MANDO DIAO MUSICA DELA SANTA 

TATOUE MOI 
MIKELANGELO LOCONTE WARNER 

EURO DIGITAL 
SONGS SPOTLIGHT 

PORTUGAL 

w (NIELSEN SOUNDSCAN 

á3 INTERNATIONAL) MARCH 28, 2009 

PORQUE E QUE YENS? 
TONY CARREIRA FAROL 

1 1 

2 8 

3 2 

4 6 

5 3 

6 5 

7 NEW 

8 

9 

7 

RE 

10 4 

IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

KALEMBA (WEGUE WEGUE) 
BURAKA SOM SISTEMA ENCHUFADA/SONY MUSIC 

HOT N COLD 
KATY PERRY CAPITOL 

THIS IS THE LIFE 
AMY MACDONALD MELODRAMATICNERTIGO 

POKER FACE 
LADY DAGA STREPMLINEI (OVDVEClERRVTREEIN/ERSCOPE 

SE ME VAIS DEIXAR 
TONY CARREIRA FAROL 

VIVA LA VIDA 
COLDPLAY PARLOPHONE 

I KISSED A GIRL 
KATY PERRY CAPITOL 

BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTADO POLYDOR 

The Comic Relief charity turns 

heads on the U.K. Singles chart as 

benefit tunes take Nos. l and 3, 

with Tom Jones helping out on 

"Islands in the Stream." 

EURO 
DIGITAL SONGS =`onAI 

n(CISCIT 

Fs-1 

2 

3 

4 

5 

(NIELSEN SOUNDSCAN 
:53 INTERNATIONAL) 

2 
POKER FACE 
LADY GAGA S1REO ilN5TOMNEECHERRYIREEWTERSCOPE 

MARCH 28, 2009 

RIGHT ROUND 
FLU RIBA POE BOY /ATLANTIC 

3 MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON S/19; RCA 

4 
JUST CANT GET ENOUGH 
THE SATURDAYS FASCINATION / POLYDOR 

6 
DEAD AND GONE 
T.I. FT. JUSTN IMBEFBAKE GRAND HUSTLE/ATLAMIC 

6 6 
LOVE STORY 
TAYLOR SWIFT BIG MACHINE 

7 
9 

BROKEN STRINGS 
JAMES MORRISON FT NELLY FURTADO POLYDOR 

8 10 
USE SOMEBODY 
KINGS OF LEON HAND ME DOWN /RCA 

9 3 
JUST DANCE 
LNHCODA FL ODBY ODOM STB9MCKIXAAF,OHPAYOAGYA/ ?E 

10 7 

11 

THE FEAR 
LILY ALLEN REGAL/PARLOPHONE 

NEW 
ISLANDS IN THE STREAM 
JENKINS.WEST /JONES /GIBB MERCURY 

12 15. 
BEAUTIFUL 

LOFT GIP LAM MOW NFBWIYLMGTIP4GSKIMG6411PDA 

13 NEW 
BEYONHALO CE MUSIC WORLD /COLUMBIA 

14 14 HOT N COLD 
KATY PERRY CAPITOL 

15 NEW 
CANT GET OVER 
SEPTEMBER HARD2BEAT 

EUROPEAN 
ALBUMS 

2 3 

3 

4 

5 

6 

7 

8 

9 

MARCH 18. 2009 

U2 
NO LINE ON THE HORIZON MERCURY 

LADY GAGA 
THE ME STREMVFMDMMAIIHRRY TRFFMIDISCCPE 

KELLY CLARKSON 
NEW 

ALL I EVER WANTED S/19 /RCA 

NEW 
ANNIE LENNOX 
THE ANNIE LENNOX COLLECTION RCA 

2 
THE PRODIGY 
INVADERS MUST DIE TAKE ME TO THE HOSPITAL 

KINGS OF LEON 
ONLY BY THE NIGHT RCA 

5 

4 

10 6 

11 10 

12 12 

13 NEW 

14 9 

15 -15 

PETER FOX 
STADTAFFE DOWNBEAT 

BRUCE SPRINGSTEEN 
WORKING ON A DREAM COLUMBIA 

COLDPLAY 
MA LA VIDA OR IEATH AI) ALL H6 PROMS PARIDPFUM 

DUFFY 
ROCKFERRY ABM 

PINK 
FUNHOUSE LAFACE /JLG 

AMY MACDONALD 
THIS IS THE LIFE MELODRAMATIC /VERTIGO 

INDOCHINE 
LA REPUBLIQUE DES METEORS JIVE 

MANDO DIAO 
GIVE ME FIREI MUSICA DELA SANTA 

BEYONCE 
I AM...SASHA FIERCE MUSIC WORLD /COLUMBIA 

EUROPEAN 
AIRPLAY 

111121, 11 

ww 3 
1 

2 

3 

4 

5 

4w 

1 

4 

(VERDENS GANG NORWAY) MARCH 17. 2009 

FAIRYTALE 
ALEXANDER RYBAK ALEXANDER RYBAK 

RIGHT ROUND 
FLO RIDA FT. KESHA POE BOY /ATLANTIC 

2 
BUTTERFLIES 
TONE DAMLI AUBERGE UNIVERSAL 

3 
POKER FACE 
LAZY GAGA STREAMLIVENUNKHERRYOEENTERSCDIY 

6 HALO 
BEYONCE MUSIC WORLD /COLUMBIA 

1 NEW 

2 1 

3 3 

4 5 

5 4 

BIGBANG 
EDENDALE GRANDSPORT/WARNER 

U2 
NO LINE ON THE HORIZON MERCURY 

2 2 

3 3 

4 5 

5 15 

(IFPI /NIELSEN 

MARKETING RESEARCH) MARCH 17. 2009 

KUN FOR MIG 
MEDINA AT 00(. ,. 1AB0 

POKER FACE 
LADY GAGA STHEPII MONLfGEO&AVYIEETDFNSC0IT 

RIGHT ROUND 
FLO RIDA FT. KESHA POE BOY /ATLANTIC 

HOUR SOM HELST - NAR SOM HELST 
SUKKERCHOK UNIVERSAL 

TAXA 
SANNE SALOMONSEN MERMAID /SONY 

ALBUMS 
SANNE SALOMONSEN 
UNICO MERMAID /SONY 

U2 
NO LINE ON THE HORIZON MERCURY 

VARIOUS ARTISTS MIKAEL SIMPSON 
MELODI GRAF) RIN 2008 U94OLYOERFABRNEN SLAAR SKAAR ALARM /MBO 

FJELD JONAS & CHATTAM COUNTY LINE 
BROTHER OF SONG SONY 

BRUCE SPRINGSTEEN 
WORKING ON A DREAM COLUMBIA 

46 Go to www.billboard.biz for complete chart data 

KANDIS 
KANDIS LIVE 2 MY WAY 

LADY GAGA 
TIE FAME SIOEWU KONLAEOERAYIRA/MERSCOPE 

.T3 

1 

2 

3 

4 

5 

n3 (MEGA CHARTS BV) MARCH 13. 2009 

JE NAAM IN DE STERREN 
JAN SNIT ARTIST & COMPANY 

3 

14 

5 

6 

MIRACLE 
ILSE DE LANGE POLYDOR 

POKER FACE 
LADY GAGA STREP AJIETI CN1,CHERRVOEEMTERSCAPE 

SWEET GOODBYE 
KREZIP SONY 

JUST DANCE 
LADY GAGA FT. COLBY ODONIS INTERSCOPE 

ALBUMS 
U2 
NO LINE ON THE HORIZON MERCURY 

2 2 
NICK & SIMON 
LUISTER ARTIST 8 COMPANY 

4 9 

5 5 

ADELE 
19 XL 

KREZIP 
BEST OF SONY 

THE PRODIGY 
INVADERS MUST DIE TAKE ME TO THE HOSPITAL 

6 

7 

8 8 

9 9 

10 11 

11 12 

12 13 

13 10 

14 18 

15 15 

MARCH 18. 2009 

SOBER 
PINK LAFACE /JLG 

HOT N COLD 
KATY PERRY CAPITOL 

BROKEN STRINGS 
JAMES MORRISON FT NELLY FURTADO POLYDOR 

POKER FACE 
IADYGYAS' 

THE FEAR 
LILLY ALLEN REGAL / PARLOPHONE 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON RCA 

THE BOY DOES NOTHING 
ALESHA DIXON ASYLUM 

LIBERTA 
PEPIS UNIVERSAL 

HUMAN 
THE KILLERS ISLAND 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE MUSIC WORLD /COLUMBIA 

CIRCUS 
BRITNEY SPEARS JIVE /JLG 

TATOUE MOI 
MIKELANGELO LOCONTE WARNER 

THIS IS THE LIFE 
AMY MACDONALD MELODRAMATICNERTIGO 

Data for week of MARCH 28, 2009 I CHARTS LEGEND on Page 39 
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1, 2, 3 4 (WB Music Corp., ASCAP/So Happy Publishing, 
ASCAP), BM. H100 49: POP 55 

18 DAY (PriIáry _Wave Saving Abel, ASCAP /Crazy You 

Publishing, A/Skiddco Music. BMVMeaux Mercy. 
BMVEMI CMG, BMI) HL. POP 58 

245 (EMI Blackwood Music, Inc 8M/Dam Rich Music, 
BMI/2TrillEnterprises LLC. ASCAP u house, 
ASCAPBu4Music ASCAP). HL. R H 75 

75 BRAZIL STREET (Do It Yourself Music Gaup 51.1., 
SSAEBeverb Music Lfd, BMVBig Elk Music ASCAP/Don 

Williams Mu ic 
Group. BMVBanoonhead Music Publish- 

ADDRESS IN THE STARS (Fleur De Una, BMVMoonscar 
Music. BMVBaylene Music, ASCAP/Lihle Blue Typewriter 
Music. BMI) CS 60 

AIN'T I (L Austin Designee. ASCA Grand Hustle Publish - 
ing. ASCAP/WB Music Corp., ASCAP /Crown Club Pub- 
I ishMg. , BMVWarner- Tamerlane Publishmp Corp 
BMVlaylor MV Hart Publishing, ASCAP/Bemell 
Clemons ASCAP /peOa Figgas Publishing, ASCAP), 
WBM H100473 ìl BFF10 

ALL THE ABOVE (Five 2 Fifteen Publishing, BMVNOC 
Music Publishing LLC ASCP /F.O.B. Music Publishing, 
ASCAP/Trenchwerk BMVGrand Hustle Beat, BMVNap- 
pyPub Music, BMVUniversal Music - Z Tunes LLC., 
ASCAP), HUINBM, H10043: RBH 61 

ALMAS GEMELAS (Ediregia, BMI) LT 19 
ALREADY GONE (Songs For My Shrink ASCAP/Kobalt 

Music Publishing America, Inc., ASCAP/Write 2 Live. 
ASCAP H100 70 

ALWAYS STRAPPED (Money Mack. BMVYoung Money 
Poblishin Ina, BMhwurner-iurnerlane Publishing Corp.. 
BMVDark Publishing, BMI RBI-159 

ALWAYS TH LOVE SONGS (Old Desperados, ratlos, 

ApN(PlaeCGmeluIAMAZING easimeMyPublishing n .. BMVEMI 
Blackwood Music, Inc., BMVJabriel Iz Myne, ASCAP/Get 
Ya Fr On Publishing, BMI /Above The Line Publishing, 
BM oung Jerry Music Inc.. BMI(. HL, RBH 96 

AM ICAS SUDELIEARTS (Sony /AN Songs LLC, 
BMVChìcago X Sohcore. BMI), HL, POP 66 

EL MGR (Not Listed) LT 16 
ANGELS ON THE MOON (Thriving Ivory Music, 

ASCAP/Sakyamuni Music Publishing, ASCAP), WBM, 
H10090 

AQUI ESTOY YO (Fonsi Music Publishing, 
ASCAP/Sony/ATV Tunes, ASCAP/Nana Maluca Music, 
SESAC( LT 9 

ARAB MONEY (TZiah's Music BMVBrowt Music, 
BMVNOhingg_Hill Music BMV sngs Of Universal, Inc.. 
BMI , HLJWBM, POP 99 

ASI FRE (Universal Music - MGB Songs. ASCAP) LT 32 

BACK TO TENNESSEE (Sunnageronimo Publishing, Inc., 
BMVBig Loud Bucks. BMVWilder Kingdom Music 
ASCAP/Knball Music Publishing America, Inc.. ASCAP) 
CS 54 

BAD GIRLFRIEND (Warner - Tamerlane Publishing Corp., 
BMVTobor Songs BMI/Team Toque Publishing. 
SOCANBIinkkyy Publishing, SOCAWAn April Fool Pub - 
lishing SOCAAFraidy Cal Publishing, SOGAN), WBM, 
POP 663 

BEAUTIFUL (Byefall Productions Inc. ASCAP/Sony/ATV 
Tunes. ASCAP /Regime Music Societe, ASCAPBM Pub - 
lishing/Colby 0 Publishing ASCAP/One Man Music, 
ASCAP/Chrysalis Songs, BMI), HL H100 19: POP 16: 
RBH 63 

BEEP (Anna Jean's Baby Boy Music ASCAPTipht Werk, 
BMVGranny Man Publishing, BMVÁozboy Publishing, 
ASAP) H10061: POP 79:-RBH 9 

BEGGIM (EMI Longitude Music, BMVSeasons Four 
Music, BMVEMI Blackwood Music, Inc., BMI), HL, POP 

BEST DAYS OF YOUR UFE (Fickle Butt, ASCAP/Tier 
Three Music, ASCAP/Sony/AN Tree Publishing, 
BMVlaylor Swift Music, BÁ))1, HL CS 28 

BIRTHDAY SEX (Copyright Control) RBH 83 
BIZZY BODY (Pate Wall Publishing, ASCAP /2 Kingpins 

duct ons ASACCÁPWBM 
Music Corp., ASCAP/Trilf Pro - 

BLAME IT (Sly As A Foot BMVBug BMVGifted Source, 
ASCAP/EMI April Music Inc. ASCAPAts NB Publishing. 
ASAP /James T. Brown, BM/Brandon R. 

Melanchon ASCAP /Jahn Conte Jr., ASCAP/fsappyPub 
Music, BMI/Universal Music -2 Songs, BMVChameleon 
Publishing, BMI HUWBM, H100 8;POP 22; RBH 1 

BLUE JEANS AND A ROSARY (RJR Publishing, BMVJo 
H,19 Dean Music BMI) CS 53 

BOOM BOOM POW william Music, BMVNawasha Net - 
wo!ks,BMVJee0neyMusic BMVHeadphoneJunkie 
'Iiblishing ASCAP /Cherny Oiver Music Co. BMVEMI 
' ackwood Music, Inc., BMI), CLM/HL. H100 71; POP 

15 
BOOTS ON (Songs Of Windswept Pacific, BMVHow Bout 

That Skyline Music, BM/Kinney Empire Music, BMVICG, 
BMI) CS 32 

BOYFRIEND #2 (Rico Love Iss Still A Rapper. 

SESAC/E Hood 66 
Music. SESAC/Grandma's 

smar 

Boy Publishing, 
Com- 

pany. BMI) RBH 19 
BOY LIKE ME (EMI Blackwood Music, Inc., BMVJFLO 

Music BMI HL CS 58 
BROOKLYN CO HARD (EMI Blackwood Music Inc., 

BMVPlease Gimme My Publishing Inc., BMVEMI April 

Music Inc., ASCAP /Caster Boys Publishing, ASCAPNOe 
Jerk. ASCAP/Downtown Music Publishing, 
ASCAP/Rodeoman Music, ASCAP /Naeeen Juwan Pub - 
lishin Designee, ASCAP). HL. RBH 98 

B2R6 THERS (Magic Mustang. BMVOven Musc, BMI) CS 

CANDLE (SICK AND TIREDEOChris Wallace, BMVSean 

CARELESS WHISPER 
67, 

amerr Chappell, BMVChappell 
& Co ASCAP) WBM 100 78 

CHASING PAVEMENTS (Universal Music Publishing, 
Inc. ASCAP) HUWBM, POP 84 

CHOCOLATE HIGH (Gold 7 Iron Publishing, ASCAP/WB 
Music Corp.. ASCAP/LUVANMUSIO Inc.. ASCAP/D. Luis 
Castro Publishing ASCAP , WBM, REIN 32 

CHOCOLATE LEGS (India B. Music BMVSongs Of Uni- 
versal PolyyGGram International, BMVÈdwardfunkyharMz 
Music ASCAP/Universal Music Publishing, 
ASCPAPPE /Dango Publishing,, ASCAP) HL/WöM 

Inc. 
RBH 48 

BMVNappyYPub Music,BMVWducns Worldwide de 
Songs, 

Inc., ASCAP/EMI April Music Inc., ASCAP /Ahmad 
Ta z Music ASCAP HL/WBM, POP 96 

CHIIPER AMIGOS Divine Music, BMI) LT 37 
CINCO MINUTOS ( ny /AN Rhythm SESAC/Fxcelen- 

der Songgs, SESCA4a Venus Music ASCAP) LT 10 
CIRCUS (Kasz Money Publishing, ASCAP/Studio Beast 

Music BBMVWarner- Tamerane Publishing Corp.. 
BMVMaIZa Ball Music, BM/Kasz Money -Publishing Inc., 
BMI) WBM H10014 POP6 

CITA CON UN INVENTO (Arpa Music, BMI) LT 47 
THE CLIMB (Visiaville Music, ASCAP/Hopeless Rose 

Music, ASCAP/Music Of Ste¢e Three, BMVMabe It Big 
Music BMI1 CS48,H100 9:POP 13 

COME ON GET HIGHER (Stage Three Songs ASCAP/Lit- 
Ile Victories, ASCAP/EMI April Music Inc., ASCAP/Rogue 
Leader Music ASCAP), HL, POP 43 

COOL _Jalopy Whyte's Music BMVSongs Of Universal, 
Inc. BMVMusty Attic, BMVEMI Blackwood Music Inc.. 
BMVRamon Montgomery ASAP) HUWBM RBN 22 

COUNTRY STAR (Copyright Consoled. BMUSgge Three 
Sono_ ASCAP/Breh James Cornelius, ASCAP) CS 39 

COWGILS DONT CRY (Sony /AN Tree Publishi 
BMVShowbilly Musc, BMVIurn Me On Music, B till 
Waling Fame Man Music. BMVICG, BMI) CS 2; 100 
52 

CRACK A BOTTLE (SNpom Shady Music, BMVSongs 0t 
Universal Inc., BMV50 Cent Music Publishing 
ASCAP/llnlversal Music Publishing Inc., ASCAP/WB 
Music GGxp,, ASAP /AinY Nothing Going On But 
F"n, ASCAP/WamerTamerlane Publishing Corp., 
BMVAIien Status Music BMVPsalm 144 :1 Music 
BMIBatt Future, 

pBMVE 

Danger. 
AApSCAP/Song 

Of So Fab 
Music, 

POPE 7y ony /82N 
Music, bSACEM), HUWBM, Hí0018: 

CRY CRY ITIL THE SUN SHINES) (Ravlene Music, 
ASCAP/Little Blue Typewriter Music, BMVUniversal 
Music - MGB Songs, ASCAP/Magic Farming Music, 
ASAP/Warner- Tamerlane Publishing Corp., BMI), 
HINARM, CS 31 

CUANDO TUS OJOS ME MIRAN (Warner Chappell 
Music Spain S.A_ SGAENWB Music Corp.. ASCAP) LT 

24 

DAY DREAMING Byelall Production Inc, 
ASCAP/Sonv /ATV Harmary, ASCAP/My Own Chit 
Music, BMVEMI Blackwood Music, Inc. BMVYoung 
Drumrna. ASCAPNVB Music Corp.. ASCAP), HUWBM, 
RBH 93 

DAY 'N' HITE (Elsie's Baby Boy Publishing ASCAP/Owo 
Otorun Publishing Company, ASCAP) H1bO23; POP 31: 
RBH 58 

DEAD ANO GONE (Crown Club Publishing, BMIAVamer- 
Tamerlane Publishing Corp.. BMVTennrten Tunes 

ASCAP/Universal Music -Z Tunes LLC., ASCAP/Cleopa- 
tra's Sons Music, ASCAP/EMI April Music Inc., ASCAP), 
HL/WBM, H100 2; POP 4: RBH 4 

DECODE (WB Music Corp ASCAP/But Father 1 Just 
Want To Si Music, ASCAP /Josh's Music, ASCAP/FSR 
Music. ASC/Hunterboro Music, ASCAP/Summit 
Sons ASCAP), WBM POP 78 

DIMEgSI TE VAS CON EL (EMI Blackwood Music, Inc., 
SMVEditora San Angel SA de CV ASCAP) LT 18 

DISTUSElA B -Uneek Songs, ASCAP/Songs Of Univer- 
sal Inc., BMVCulture Beyond Ur Experience Publishing, 
BMVMs. Lynn Publishing, ASCAP/Universal Music Pub- 
lishing, Inc., ASCAP /A -List Vocalz, BMI), HUWBM, POP 
44 

DIVA (13-0ay Publishing, ASACP/EMI April Music Inc. 
ASCAAPP /levegau Music Publishing, ASCAP/Team S Dol 
Pblishin 8M1), M, H100 30 PUP 53; RBH 5 

DONT THINK I CANT LOVE YOU (Universal Music - 
Careers. BMVShiitake Maki BMI/Marvel Man, 
BMVSongs Of Windswepl 0acific. BMWibe Room. 
BMLBPJ BMI. HL/WBM, CS 6; H100 58 

DONT TRUST ME (Master Falcon Music, BMVEMI 
Blackwood Music, Inc. BMVMatza Ball Music, BMI/Dick 

DOWN ME ROAD (Begilnnneer, AS000)3Ñ1000 63 

EN CAMBIO NO (Universal Music Italia/Warner Chappell 
Italia/Gente Ed. Mus.) LT 38 

EPIPHANY (Universal Music - Z Songgs, BMVPen In The 

Ground Publishing, ASCAP /Chuck Hannorps House 
Publishing. ASCAP trauss Co. Inc. ASAP MI April 
Music Inc, ASCAP), OBH 36 

Æ 

ESPERO Àma Music, BMI) LT 5 

EVERYBODY ELSE (Wide Boyd Music Productions, 
BMVNappyPub Music. BMVUniversal Music - Z Song, 
SMI1 RBH 99 

EVERYBODY KNOWS (Chevy River Music Co.. 
BMVJohn legend Publishing, BMUIn Thee Face Music 
Publishing, ASCAP/Bug Music ASCAP elkeon Music. 
ASCAP /Chrysalis Music Rrblishbng, ASCAP), CLM, RBH 
67 

THE FEAR (Universal Music Publishing. Inc.. 
ASCAP/Kurstin Music ASCAP/EMI April Music Inc.. 
ASCAP) HUWBM, Hi 00 97 POP 64 

FEEL IT el's Fresh Music ASCAP/Notting Dale Songs 
Inc., ASCAPeNappyPub Music BMVUniversal Music - Z 

Tunes LLC., ASCAP /Dutly Rock Music PRS/EMI April 
Music Inc.. ASCAP/Mail On Sunday Music. ASCAPB- 
Class, BMVSonyy/AN Songs LLC BMVRtbulls legacy 
Publishing, BMVUniversal Music Aublishenigq, Inc. 
ASCAP/Unilunes Music, ASCAP), HUWBM, POP 98 

FIFTEEN Sony /AN Tree Publishing, BMVlaylor Swift 
Music BMI1 HL POP 92 

FIGHT FOR LOVE (EMI April Music Inc. ASAP /Give- 
McAllMy Publishing, ASCAP/Sony /AN Tunes, 
ASCAP/Naked Under My Clothes, ASCAP), HL POP 80 

FIGHT UKE A GIRL (Getting Grown Music, BMVKupKake 
Music, BMVOsmunson Publishing BMVGreen Hills 
Music, ASCAP/Green Hills Music Group. LLC BMVBig 
Loud Bucks. BMI/Regan Music Publishing, ASCAP) CS 
51 

FOREVER (English Ivy, BMVState One Music America. 
BMVFSMGGI, IMRO/Me, You And The Rano Songs, BMI), 
WBM CS30 

FREEZE (NappyPub Music. BMVUniversal Music -Z 
Songs, BMVSongs Ol Universal. Inc., BMVCulture 

Beyond r 69_ EnneHenncce 
Publishing. BMI), HL/WBM, H100 

FROM MY EART TO YOURS (Imagem Music Limited, 
BMI RBH 51 

FUESO EN TU PIEL (Universal Musics. ASCAP /ASI, 
ASCAP) I T 28 

FUI 1ouv: °N R., AS(:Ai'l IT ).i 

G 
GET ON YOUR BOOTS. ui, ! +iulsl ip,. 

ASCAP,U2 ASCAP), HLWBM UP /1 
GETTIN' YOU HOME (THE BLACK DRESS SONG) 

(Runnin' Behind Publishing, ASCAP/EMI April Music 
Inc.. ASCAP( Want To Hold Your Songs. BMI), HL. CS 

45 
GIVE IT TO ME RIGHT (God's Cmn Publishing, 

ASCAP/Son /AN Tunes, ASCAP/Marquise Songs USA, 

GIVES YOUR HELL (Smells Like Plays Ed, ASCAP/Univer- 
sal Music - MGB Songs ASCAP) H100 6' POP 3 

GOD IN ME (EMI April Music Inc., ASCAVNel Ink Red 

Music ASCAP /Thuts Plum Song, ASCA As Tea Tyme. 
ASCAP) RBH 79 

GOD LOVE HER (Franklin Road, BMVReservoir 416, 
BMI/EMI Blackwood Music, Inc.. BMI), HL, CS 7; H100 

GOD MUST REALLY LOVE ME (Hope -N -Cal, BMVSexy 
Tractor Music. BMVCaI IV Entertainment. BMVSongs Of 

Universal, Inc., BMVSongs From The Engine Room, 
8MI HLNABM,CS33 

GOTA BE SOMEBODY (Warner - Tamerlane Publishing 
Corp, MVArm Your Dillo SOCAN2ero -G, 
SOCAWBIack Diesel, SOCANBlack Adder Music, 
SOCAS) WBM, H100 37; POP 38 

GREEN LIGHT (John end Publishing, BM/Cherry 
River Music Co., BM ted Music, ASCAP/We Dont 
Play Even When We e Playin'. ASCAP /Chrysalis Music 
Publishing, ASCAPAn Thee Face Music Publishing. 
ASCAP/Fin Greenall PublishiniDesi nee. BMVBug- 
house ASCAPBug Music, ASCAP /EMI April Music Inc., 
ASCAP/Future Furniture, ASCAP), GLM/HL. RBH 33 

1111111111111111 
HALO 1¡3-Day Publishing, ASACP/EMI April Musc Inc., 

ASCAP/Wnte 2 Live, ASCAP/Keball Music Publishing 
America, Inc., ASCAP/Heres tookin' At You Kidd Music, 
BMVBeIuga Heights Music BMVSon 

y 

/ AN Song LLC, 

BMI HL H10032: POP 2B; RBH 55 
NUMBS (Please Gimme My Publishing Inc., 

BMVEMI Blackwood Music Inc. BMI/Invisible Music, 
BMI /Chrysalis Song, BMVNo I.D. Music SMVEIsie's 
Baby Bo Publishing ASCAP /JabrielltMyne.ASCAP), 
HLH1007'POP 7: RBH 16 

HEAVEN SENT (She Wrote It, ASCAP/Universal Music - 

éLc/tyss PublgRBiAng, 
CAÆMIPApr Music Inc., ASN`CAP) 

Pro- 
jects 

COMES HGOODBYE Big Loud Songs, ASCAP/Fig 
Songs Of Extreme ASCAPdge Building Music, BMO, 
WBM, CS 10 H1Ò011; POP 23 

HERE I STAND (UR -IV Music, ASCAP/EMI April Music 
Inc.. ASCAP/Universal Music Publishing, Inc. ASCAP/Lil 
Vidal Music ASCAP/1vlardeaMusic, ASCAP /ABlackPro- 
ductions, ASCAP /A And L Music 

Music, 
Dre 

Music, ASCAPBHMG Songs ASCAP/M Soulmate 
Songs. ASCAP/Aell Music, ASCAP), Hieweve, RBH 23 

HIGH COST OF LIVING (EMI Blackwood Music, Inc., 
BMI) HLNCS 41 

HOEDOWN (Walt Disney Music Compa- 
ny ASCAP)H10056 

HOME SWEET HOME (Sica -Gunner Tunes, 
ASCAP /Downtown Musc Publishing. ASAP/Tommy- 
land Music, ASCAP /5yfe'n Sound Royalty Management, 
ASCAP/WB Music Corp., ASCAP), WBM, CS 52. HigO 
21 POP27 

HOT N COLD When I'm Rich You'll Be My Bitch 
ASCAP/WB Music Corp, ASCAP/Kasz Money Publish- 
ing, ASCAP/Maralone AB STM4(obalt Music Publishing 
America ASCAP). WBM H100 28; POP 25 

HOW 'BOUT 
Inc. 

YOU DONT (EMI Blackwood Music, Inc., 
BMVGeoffreyy Stokes Nielson Publishing. BMVMiddle 

MVS Child 2, Bigg Loud Bucks, BMI/Universal Music - Z 

Tunes LLC, ASCAP/Hits And Smashes Music, 
ASCAP /2820 Music LLC, BMVT hats How I Roll Music, 

ASCAPt.HLNWBM CS 22 
HOW DO YOU SLEEP? (Team S Dot Publishing, 

BMLMilco Music BMVSongs 01 Windswept Pacific, 
BMVRayzaSoundsP Publishing, BMI H10034; POP 21 

HOW IT WAS SUPPOSED TO BE )NexlSelection Pub - 
lishing ASCAP), 84 

HUSTLER'S AHEM 9S (TZiah's Music BMVKObalt 
Music Publishing America. Inc., ASCAP/Shugar Dia- 
mond Publishing, BMI) RBH 52 

I DO NOT HOOK UP (When It Rich Void! Be My Birch, 
ASCAP/WB Music Corp ASCAPBug. BMVSon 0f Rev- 
erend Bill Music. BMVEMI Blackwood Music. Inc., BMI), 
HUWBM POP 73 

IF THIS !SPIT LOVE (B -Uneek Songs, ASCAP/Universal 
Music Publishing. Inc., ASCAP /GiveMeAIIMy Publishing, 
ASCAP/EMI April Music Inc ASCAP/TnT Explosive Pu b - 

I TWAlg, P SR LA TDDAY(Warner-Tamerlane Ofsh gp Your . 

SOCAPHack Diesel, SOCAWBIack Adder Music. 
SOGANI WBM,POP90 

IFULEAVE (Tetragrammaton Music. ASCAP/Universal 
Music Publishing, Inc.. ASCA A4ivrac Tyke Music 
ASCAP/Melodic liane Productions. ASCAP/HC 1030 
Publishing ASCAP/Soulchild, ASCAP/Mary J. Blige, 
ASCAP( FILANBM, RBH 27 

IF U SEEk AMY (Mamlone AB STIN1/1(obalt Music Pub- 
lishing America, Inc.. ASCAP //Oh Suki Music. BMVEMI 
Blackwood Music, Inc. BMVWarner Chappell Scandi- 
navia STIMI. HUWBM, H1000000000000 35; POP 26 

I GET IT IN (50 Cent Music Publishing ASCAP/Universal 
Music Publishing, ASCAP/WB Music Corp. ,, 
ASCAP /AinY Nothing 

Inc, 
Ooinp On But F " "'n, ASAP/Bat 

Future Music, BMVWarnerTamedane Publishing Corp., 
BMVBIack Folks Working Hard BMVPsalm I44)1 Music. 
BMVSongs 01 So Fab Music. AMI), HUWBM, POP 94; 
RBH 54 

I HATE THIS PART (Sony /AN Tunes, ASAP /Copyright 
ContmVCutlather Poblishin , BMVWarnerTamerlane 
Publishing Cor BMI H BM, H10027 POP 15 

I KNOW YOU WANT ME ( LE OCHO) (bon Williams 
Music Group, BMVBalloonhead Music Publishinngg, 

ASCAP/Do It Yourself Music Group S i I.. SIAE/Htbullb 

ASCAP/Universal 
Publishing, Music Publishing, 

- 
HUWBM nH rs lM L 33 GS 

Songs, ASCAP). 

I'LL JUST HOLD ON PNB Music Corp ASCAP/Melissas 
Money Music. ASCAP /Get A Load Of This Music, 
ASCAP/Encore Entertainment LLC, BMVMr. Noise 
Music BMVHiIrbilly Poetry, BMVRio Nuevo Entertain- 
ment AMI) WBM, CS 40 

I LOVE COLLEGE (Serious Scriptures, ASCAP/Kobalt 
Music Publishing America, Inc., ASCAP/Aobo Juno 
Music, ASCAP /A. Roth Publishing Designee, ASCAP) 
H10017 POP 19 

rya IN MIAMI TRICK (Nu HOs Publishing, ASCAP) H100 
85' POP 62 

PM ON A BOAT (Snuglar Entertainment ASCAP/Shebar 
Music. ASCAP/Boner Tek Music. ASCAP/Universal 
Music - Z Songs, SMI), HUWBM, H100 75 

IMPARABLE (Mostly Sad Songs, ASCAP/WB Music 
Cor ASCAP) LT 26 

PM YOURS Goo Eyed. ASCAP) H100 25; POP 24 
I NEED A GIRL (Naked Under My Clothes, 

ASCAP /Chryryssaalis Music Publishing ASCAP/Sony /AN 
Tunes. ASCAP/Stellar Songs Ltd., BMVEMI April Music 
Inc. ASCAP), HL ABH 90 

I NEED A LOVE SONG (Songs Ot Universal, Inc., 
BMVFAZE 2 Music BMVWis McCord Entertainment. 
SESACBoobie & ÓJ Songs, BMVWamer- Tamerlane Pub- 
lishing Corp.. BMVOemis Hot Song, ASCAP/Edmonds 
Music, ASCAP/EMI April Music Inc., ASCAP). HUWBM, 
RBH 60 

INMORTAL (Sony /AN Discos, ASCAP) LT 35 
INSOMNIA (Copyright ControVMillennium Kid Music 

Publishing, ASCAP) HI/tNBM POP 93 
I RUN Slim Thug Publishing, BMVEMI Blackwood Music, 

Inc. SMVJimioub.BMVYeIawollMusic ASCAP/Univer- 
sal Music -Z Tunes LLC., ASCAP) H .ygM, RBH 56 

I RUN TO YOU (Warner - Tamerlane Publishi Corp., 
BMVDWHayw000d, BMVRADIOBULLETSPublishing, 
BMVShaw Enuff Songs SESAC/Multi -Songs Inc., 
SESAC/Sony/ATV Tree Publishing,BMVTomdouglasmu- 
sic BMI HHUOBM, CS 23 

T HAPPENS Jennifer Nettles Publishing, ASCAP/EMI 
Blackwood Music, Inc., BMWirkpit Music, BMVMusic 
01 Stage Three, BMVBobbys Sorg Md Salvage. BMI), 
HL CS 16; H100 74 

I TOLD YOU SO (Sometimes You Win Music. ASCAP), 
WBM CS12 ;H10057 

I TRUST 
rYrgqOU 

(FDA Publishing, ASCAP/Kerry Douglas 

ITS AAMERICASS((Slushyyy Dank, 
BBMVBug, 

BMVSongs 0f 

James Cornelius. ASCAP) laCS 8 H100 553 

ASGAPBred 

IFS YOURS (Pretty Girls And Big Love Songs, BMI) RBH 

26 
T WONT BE UKE THIS FOR LONG (Cadaìa Publishing. 

ASCAP /New Sea Gayle Music, ASCAP/EMI April Music 
Inc. ASCAP/Songs Of Combustion Music, 
ASCAP/Music OtWindswept, ASAP), HL CS 1; H100 
36 

I WILL (Totally Wrighteous Music, BMVBig Loud Bucks. 
BMVA Sling And A Prayer, ASAP/FSMGI, IMRO /Sla te 

I I 
li, 

S 
ASCAP), 

BE (Avril uniipYOCAAI 
CS 

Corp.. 
ASCAP/Maratone AB SINVI(oball Music Publishing 
Aura erica, Inc , , ASCAP/Kasz Money Publishing, ASCAP), 

60 HL, 

JAI HO1 (YOU ARE MY DESTINY) (K. M. Music Ltd.) 
11100 48: POP 42 

JESUS IS LOVE (Jobete Music, Inc., ASCAP/EMI, 
ASCAP RBH 80 

JUMPING (OUT THE WINDOW) (Brous Music, 
BMMVNotting Hill Music, BMVSongs 01 Universal, Inc., 

JUST 
HL/WBM, 

CenRBH d Blueberry, BMVSonyy/AN Songs 
LLC, BMVg elall Productions Inc AS AP/S /AN 
Tunes, ASCÁP) HL H100 10; POP 9 ony 

JUST UKE ME (March 9th Publishing ASCAPBnugs 01 

Puer Ltd., ASCAP /2(182 Music Publishing, ASCAP /WB 
Music Corp., ASCAP /Crown Club Publishingg, BMVWarn- 
erTamerlane Publishing Corp., BMI), WBM.N100 72; 
RBH 14 

EL KATCH)Twiins House 01 Music, ASCAP/ermusic, 
ASCAP LT 43 

KEEP THE CHANGE (Ravlene Music, ASCAP/BPJ 
Administration, ASCAP/Universal Music - Careers 

BMVHigh Powered Machine Music, BMI), HUWBM. CS 

KIDS Old Man Future. SESAC/Sadguitarius. SESAC) 
H100 92 

KISS A GIRL (Universal Tunes, SESAC/So Of Univer- 
sal, Inc. BM /Eden Valley Music SESAC 
Music, OMLrhird Ter Music LLC, BMI), BM, CS 
29 H10051 

KISS ME THRU THE PHONE (Jimipub BMVWamer- 
Tamerlane Publishing Corp . BMI/EMI Blackwood Music, 
Inc.. BMVDavid Siegel. BMVCroomslacular Music 
BMVSoullIa --Boy Tell'em Music. BM akin' Care Of Busi- 
ness. BMVElement 9 Hip Hop. BMI), HL/WBM, H100 4; 
POP 8 RBH 8 

KRISfl11 APEE ROYOU DOING OK? (Underachiever Music, 
BMI) PO 

11111111111111111 
LA NOMA COJA (Maximo Aguirre Music Publishing, 

BMI) LT 45 
LAST CALL (Crary Water, ASCAP/Universal Music Pub - 

lishing, Inc., ASCAP/World House 01 Hits, ASCAP), HL, 
CS 15 H10083 

LAST CHANCE BNB Music Corp, ASCAP /Songs In The 
Key Of B Flat, Inc, SESAC/Noontime S uth SESAC/EMI 
Combine Music, SESAC/Foray Music, SESAC /Jaylen 
Adonis Music Publishing. SESAC/Christian Combs Pub- 
lishing, SESAC /Aztac Tracks, ASCAP). HL/WBM, RBH 72 

LET IT HOCK (Lion Aire Publishing, BMI/Warner arner- 
lane Publishing Corp., MVYoung Money Publishing 
Inc. BMVMoney Mack Music. ASAP), WBM, H100 26; 

LET ME BE MYSELF Escatawpa Songs, BMVSongs Of 

Universal Inc.. BMI). HUWBM POP 75 
LIKE A WOMAN (Sugar umpl in' Songs. ASCAP /Jere 

Song Music ASCAP/FruFm Music, BMVJim Femino 
Songs SESAC) CS 50 

LIONS TIGERS& BEARS (Nappy Puptly, ASCAP/Uni- 
versal Music - Z Tunes LLC., ASCAP/Salaam Remi 
Music, ASCAP/EMI April Music Inc.. ASAP), HUWBM, 
H10081 RBH12 

A LITTLE T00 NOT OVER YOU (ArcoieSongs, 
ASCAP /Mike K. Music ASCAP/Sixteenth Street Song. 
ASCAP /Seven Peaks Music, ASCAP/M. Gerrard Music. 
ASCAP/Z Style Music, ASCAP) POP 68 

LIVE YOUR UFE (Crown Club Publishing BMVWamer- 
Tamerlane Publishing Corp. MVNOC Music Publishing 
LLC, ASCAP/F.0 B Music Publishing. ASCAP /Adorable 
Music Inc. ASCAP/YÓóggaaFlames Music, BMVJanice 
Combs Publishing, BMVEMI Music Publishing Ltd, 
PRS/EMI Blackwood Music. Inc. BMI), HNAR IM, Ltd., 

31 POP 28' RBH 43 
LLECO EL AMOR Kiyavi Music, ASCAP/Songs Ot Poe( 

Ltd. ASCAP) LT 48 
LLORO POR TI (Ennggue Iglesias Music, ASCAP/EMI April 

Music Inc., ASCAP/llecember Bueno. ASAP). HL, LT 

15 
LOLLIPOP (Young Money Publishing Inc.. BMVWamer- 

TamerlanePRiblis ingCop,BMVFíerbiliciousMusic, 
ASCAP/Black Fountain Publishing_ASCAP/EMI April 
Music Inc. ASCAP /Jimipub, BMVEMI Blackwood Music. 
Inc., BMVThree Nails And A Crown, ASCAPBoynet 
Music ASCAP), HLNJBM H100 91 

LOST (Gorilla Zoe Music. BM lik -Mekhi Music, 
BMVDalyric Mssic.ASCAP oung Money Publishing 
Inc. BMVYoung Orumma, ASCAP) H100 95: RBH 40 

LOST YOU ANTNAY FranklinRoad BMVMusic Cif 

Stage Three, BMIBobbys Song And Salvage, BMI) CS 

LOVE LOCKDOWN (Please Gimme My_ Inc. 
BMVEMI Blackwood Music. Inc. BMVEMI April Canada. 
SOCAWStinkyniinky Music. 500ÁN), HL POP 47 

LOVELY Baby Spike Music Publishing, ASCAPBealwise 
Music, CMVEMI April Music Inc . ASCAP), HL RBH 91 

LOVE SDI MAGIC ( Rincon Ave. Music, ASCAP/EMI April 
Music Inc.. ASCAP /Cleopatra's Sons Music, 
ASCAP /Fauntleroy Music. ASCAP/Underdogs West 
Songs. ASAP /Afmo Music Corp. ASCAP /tennnlan 
Tunes ASCAP/Universal Music - Z Tunes LLC.. ASCAP), 

HLM NBM. H100 86; POP 40 
LOVE. STORY (Taylor Swift Music BMVSony /AN Tree 

Publish!nnnnnngggggg, BMI), HL, 0100 13' POP 12 
LOVE SMI CK Reddy Music, GmbFVAUHouse Entertain- 

ment, ASCAP mer Chappell Scandinavia STIM/Darin 
/war Publis m Designee, STIM), WBM POP 95 

LOVE YOUR LOVE THE MOST (Sony /ATV Tree Publish - 

in BM on /AN Acuff Rose. SMI), HL, CS 44 
WL'ILY (Goo Eyed, ASCAP/Cocomaie Music 

BMVWrunch Time Music BMI) H100 60: POP 57 
LUZ DE LUNA (Rubel. ASCAP/Universal Musica . Inc. 

ASCAP/EMI April Musir ASCAPCAP Musica 
Songs, ASCAP/Marpo' 'T '- r - ?á 

1111111111116mw 
MAD (Universal Music - Z . BMVPei, In the Ground 

Publishing, ASCAP/So y/A unes, ASCAP /EMI April 
Music Inc., ASCAP/EMI Music Publishing Ltd., 

Ptellar 
Sun Songs, ASCAP), HL, H10012 ; POP 14, 

RS 

LCf Publishing, 

Y 

Songs L,ooe id )ePs I frg. 
ASCAP/Warner-Tamerlane 

c 
VJohn 

Legend Publishing, BMVFOur Deuce Publishing. 
ASCAP/NI Songs BMVUniversal Music - Z Songs, 
BMVGrahtude Sky Music ASCAP/WB Music, Corp., 
ASCAP/When Words Collide Music ASCAP/See N Evil 

Music ASCAP HL/WBM, H100 87; RBH 20 
MAKE 

Music. 
MAP SAY AYE (Young Juice Publishing, 

ASCAP /Radric Davis Music Group, ASCAP) RBH 28 
MALDITO LICOR (Pacilic Latin, ASCAP) LT 12 

AASSCAP /CEW 
HOUSE 

blii(Universal A/Castle Strreett Musiic 
Inc ASCAP/Bug, BMI) HUWBM, CS 36 

MARRY FOR MONEY (EMI April Music Inc., 
ASCAP/New Sea Gayle Music ASCAP/Sorrggss01 Univer- 
sal, Inc., BMV/Yrite'Em Rite Music, BMI), HUWHM, CS 
17; H100 99 

EL MECHON (EMI Blackwood Music Inc.. BM() LT 20 
ME ESTAS TENTANDO (Universal -Musica Unica Pub- 

lishing. BMVUniversal Musica ASCAP/La Mente Maes- 
ira Music Publishing, BMI) LT Y 

MI BANDERA Not Listed) LT 49 
MI PRIMERA VEZ (Vander, ASCAP/Edimusa, ASCAP) LT 

25 
MISS INDEPENDENT (Universal Music - Z Songs, 

BMVPen In The Ground Publishing, ASCAP/Sony /AN 
Harmonrryy ASCAPBMI April Music Inc., ASCAP/EMI 
Music Publishing Ltd., PRS/Stellar Sun Songs. ASCAP), 
HUWBM POP 48 RBH 30 

THE MORE BOYS I MEET (Bird With Ears Music, 
BMVEMI Blackwood Music, Inc., BMVBrown Eyed Blond 
Music ASCAPNislaville Music, ASAP), HL CS 46 

MOVE (IF YOU WANNA) (Sony /AN Songs LLC. 
BMVIwo Works ASCAP/Viva Panama, ASCAP/Hits From 
Jewmaican Publishing, ASCAP), HL H100 65, POP 65; 
RBH 49 

MRS. OFFICER (Young Money Publishing Inc. 
BMUWamer- Tamerlane Publishing Corp . BMlhhree 
Nails And A Crown. ASCAP/Rght Werk. OMLVMA'o net 

Music, ASCAP/lrving Music, Inc.. BMI). H BÁ1. RBH 

MY UFE WOULD SUCK WITHOUT YOU (Kasz Money 
Publishing. ASCAP/Studio Beast Music, BMWWarner- 
Tamerlane Publishing Corp., BMVMaratone AB, 
STIWSongs Of Kobalt Music Publishing America, Inc., 
Br& WBM. H1005; POP 5 

MY LOVE (2082 Music ASCAP/WB Music 

LEG Songs, 
89,ÓP s1O BHmer NInc.gs 

NA NA NANA NA NA (Sally Ruth Ester Publishing, 
BMVSonrgqs 01 Universal Inc., BMVOubani Poblis irg, 
Inc. ASCAPBrithrey Taylor Publishing Designee, 
ASGAP/Mishle Beast ASCAP/Yeti Mind Tridne Musc. 
ASCAP), HUWBM, RBH 85 

NASTY GIRL (Ludacris Worldwide Publishing, Inc, 
ASCAP/EMI April Music Inc. ASCAP/First N' Gol Pub- 
lishing, BMVSwia Beat. SESACNniversal Tunes. 
SESAC/Songs 01 Universal, Inc., BMI), HLM/8M. RBH 

6AS NASTY SONG (Head Hunter Publishing, BMI) ASH 86 
NEED U BAD (Nappy Ruddy, ASCAP/Universal Music - Z 

Tunes LLC., ASCAP/EMI April Music Inc., ASCAP/Cain- 
on's Land Music Publishing, ASCAP ne Again Rib- 
fishing, ASCAPAtation Records, ASCAP/Westbury Music. 
ASCAP /Roi net Music, ASCAP) RBH 42 

NEVER EVER ( M y D . Starts tarts T o morr ow, BMVUniversal n iversal 

Publishing, Inc. ASCAP/Elvis Lee Music, 
BMVEMI Black wood Music, MVEsther Dean Pub- 
lishing Designee, BMVWarner- Tamerlane Publishing 
Corp, BMF/Mijac Music. BMVYoung Jeezy Music Inc. 

April Music Inc. ASCAP). 
Publishing. 

IJ M, 
Inc. 

O 

ASCAP/EMI 
BH 5 

NEVER GIVE Y0)3 UP (Uggmoe Music. ASCAP/Universal 
Music Publishing Inc., ASCAP/Universal Tunes, 

SESAC/Sengs In The Key Of Charlie Or SESAC), 
HUWBM, RBA 76 

NEXT TO YOU (Who Is Mike Jones Music BMV2 Playas 
Publishing, BMVWamerTamerlanee 

Pubblishi 
Corp., 

SMI)JHUWnBNI H10077hPOP76.ASH62ngsLLC, 
NO GAMES (Pop Style Music Publishing. ASCAP/D Kelly, 

PRS/EMI April Music Inc ASCAP), HL, FISH 88 
NOME DOY POR VENCIDO Fonsi Music Publishing, 

ASCAP/Sony /AN Discos. ASCAP/Maximo Aguirre, BMI) 
LT 4 

NOT ANYMORE (Universal Music -Z Songs BMVPon In 

The Ground Publishing, ASCAP/Bei Maejor Music, BMI), 
H BM ABH 94 

BOMB? TO DIE FOR (Big Loud Shirt Industries 
ASCAPBig Loud Bucks BMVEMI Blackwood Music, 
Inc.. BMVNew Songs O( Sea Ga e, BMVNOahs Liffle 
Boat Music BMI, HLM'8M, CS 9; H10068 

NOT MEANT TO BE (Warner-Tamerlane Publishing Corp., 
BMVTobor Songs, BMVTeam Toque Publishing, 
SOCANBlinkkyy Publishing, SOCAWAn April Fool Pub- 
lishing, SOCAWSunshine Terrace Music, BMVAHHeuse 
Entertainment, SCAP), WBM. POP 88 

ONE (Joseph Cartagena Music, ASCAP/So In)zedibles 
LLC, SESACArociesN Music, BMVMallings Music. 
ASCAP/YRP Music Publishing, BMVWarner- Tamerlane 

PublishM1Corp BMI WBM, RBH 81 
ONE IN EYERY CRO (Plowin Ground Music 

BMVCopyrieht ControVMusic Of RPM. ASCÁP /Category 
5 Music ASCAP) CS 18; HI001 W 

ONE MORE DRINK (Ludacris Worldwide Publishing, Inc., 
ASCAP/EMI April Music Inc. ASCAP/TweNe And Order 
Music IPub}sMA m/AAN M.BHamo, Well 

ASCAPBpanada Musc. BMI/Stellar Sun Songs. 
ASCAP). HL, POP 89 

ON THE' FAN (John Riff Music, BMI RBH 44 
EL OTRO (Mani Music Publishing, SESAC) LT 21 

PARANOID Please Gimme My Poblishirrqq Inc.. BP' FF 

Blackwood Music, Inc., BMVCopynght ControPE 
Bab Any Publishing. ASCAP /GelYa Frog On Pub 

BM Above The Line BMI), HL, POP 83 
UN POCO EMI Ann] Music Inc.. ASAP/Hecho A 

Mane Editors ASCAP /Altavex Music, BMVWarner 

C6 
Chappell, SIAE/Greenrnovie Edizioni Musicalli. SNE) LT 

PEOPLE ARE CRAZY (Sony /AN Tree Publishing. 
BMVTdtawhirl Music BMI), HL, CS 37 

PLAYYA CARDZ RIGHT (Universal Music Publishing, Inc.. 
ASCAP/Tetragrammaton Music, ASCAP ivrac Tyke 

Music ASCAP/Yaki Kadafi Music, BM niversaTMusic - 
MGB Songs, ASCAP/One Wrote It AS AP/Universal 
Music - Z Tunes LLC. ASCAPAmperial loco Entertain- 
ment, ASCAP/Black F(ipsanic Music, ASCAP/EMI April 
Music Inc., ASCAP/Seulfoik Music. ASCAP), HL/WBM, 
RBH 34 

POKER FACE (SFetani Germanolta g4Va Lady GaGa, 

BMVSony /AN Songs LLC, BMVHouse Of GaGa Publish - 
ino BMVGIOJoe Music Inc.. BMVRedOne Productions, 
BMI HL H1003 - POP 2 

POP CHAMPAGNE (Sally Ruth Ester Publishing, 
BMVSongs Of Universal, Inc. BM(Br Music, 
BMVVNNotting Hill Music, BMV1nRax2 on Jr's Music, 
ASCAP/Universal Music Publishing. Inc., ASAP). 
HLP/BM POP 77 RBH 38 

POR UN SEGUNDO (Premium Latin, ASAP) LT 2 
PRAYER OF A COMMON MAN (Phylvester Music, Inc., 

ASCAP/Words & Music, ASCAP/Sony /AN Tree Publis- 
ing BMUTomdouglasmusic, BMI) HL, CS 57 

PROM QUEEN (Young Money Publishing Inc BMVWam- 
er- Tamerlane Publishing Corp., BgMVDrewski Baby Music, 

BMUVEMEApHI Music nc..ASCACAP/Sbauos CCfe,. (Inc . 

ASCAPMorma Harris Music Publishing, ASCAP/Scorpio 
Scriptures. ASCAP). HL/WBM. H100 8e; POP 61 

QUE TE ENTREGUES HOY (enivision, ASAP) LT 42 
QUE TE QUERIA (Emi Musical S.A. de C.V.) LT 8 

QUIEREME MAS Not listed) LT 14 

QUIERO SER (Sony /AN Discos. ASCAP) LT 46 

R 
RED LIGHT iLiouGown Uptown Music, ASCAP/Kobalt 

Music Publishing America, ASCAP/Crosstown 
Downtown Songs. BMVSongs 

Inc., 
O Of Kobalt Music Publish - 

innAmerica, Inc., BMVKerles Music, ASCAP) CS 56 
RIDE (Songs Of Mighty Isis Music BM ngs Of Kobalt 

Music Publishing America Inc BM nez, 
BMVMichael Dave BMVICG, BM!) S 14; H100 88 

RIGHT NOW (NA NA NA) (BPPefall Productions Inc, 
ASCAP/Sony /AN Tunes, ASCAP/Fiano Music, ASCAP). 
HL, POP 49 

RIGHT ROUND (E- Class, BMVMaiI On Sunday Music, 
ASCAP/Sony/ATV Tunes, ASCAP/Kojaktrax Kasz Money 
Publishing. ÁSCANJ. Franks Publishing, ASCAP /Artist 
Publishing Group West. ASCAP/WB Music Corp. 
ASCAP/EMI April Music Inc. ASCAP/Roc Cor Publishing 
& Music Fanamanem LLC. ASCARO, HUWBM, H100 
1 LT 50 POP 1; RBH 92 

RIVER OF LOVE (Son /AN Tree Publishing. BMVAII 
Mighty Dog Music, BÁ4I /Travelin' Arlansawyer, BMVBer- 
nehe A BON ,Music BMVStill Wooprki For loe Man 

BM5VMoegaann MusiicMp. BMI), 
Of 

LMIBM, CS 4: H100 
59 

ROCKIN THAT THANG (Songs Of Peer Ltd. 
ASCAP/March 9th Publishinngo. ASCAP/22ppgg2 Music Pub- 
lishing ASCAP/WB Music Com ASCAP/Universal 
Music Publishing, Inc., ASCAAPP 20.11.6 ASAP/OSS 

RÚNAWM 
ASCAP), 

d rtchaseHMusisic 2ASCOAP/Reckhh5póp 

dust- ncr ... ni cq,io Rrnhis,. qcf aRhid 

s 
SAILING 
SECOND CHANCE 

woe' r' - I r tbmg Musk. 
ASE' 'sAP),ÑUWBM.H10039: 
POI' .1 

SECRET VALENTINE -,ivia Clark Music. ASCAP /S- 
Curt. .. tslaydayMalone Music. 
ASE' Music (X 1091, ASCAP/Chertrtyy 

lane - - .-..:od Music Inc., BMVBebllian 
Mu 

,1 
'OP70 

SEE lise IN Mn NIGHTMARES (Please Gimme My 
Publish, .ijJ I i L utv11 rricKwced Music. Inc. 
BMVlnvisible Music BMLChrysalis SI s. BMVNo I.D. 

Music. BMUAbpve The Line Publishing, BMVYoung 
Money Publishing Inc BM NVarner Tamerlane Publish - 
in Cor BMI), RLNJOM, OP 100 

SEXY 
LEI 

LADIES 
(Sllop( (Primo, Te I1 Lpy My 

Music, BMV1 s1 

Round Knockout BMI RBH 733 

SHE GOT HER OWN (Universal Music - Z Songs. 
BMVPen In The Ground Publishing ASCAP/Bolter Beats, 
ASCAP/Dehrandon Ink, ASCAP /J. Orasco ASCAP/EMI 

Inc.. ASCAP/Sweet Summer Night. ASSCCAP). 

HUWBM H10Ó 73. RBH 11 

SHEE'S COUNTRY (SoulRide Music BMVBPJ, BMVCack- 
alacki Twang. BMVRoot 49 Music, OMI)) CS 11; H100 42 

SHE'S FINE (Christopher Dooley Pblishinp, BMVAn 
What Music BMVCroomstacuh rv2 r Music BMWande- 
ver Music OMVBuiiding 2 Music BMVCookies And Milk 
LLC, ASCAP/Polo Ground Music Publishing, 
ASCAP/Pla Foe Play N Skilb ASCAPBiIIZ For Skillz 
And Play Musik. ASCAP/EMI Music Inc., ASCAP), HL, 
ROH 64 

SHONE (Jimipub, BMVEMI Blackwood Music, Inc., 
SMVRico Love Is Still A Rapper 

Sunday Music 
Music, 

SESAC/E -Class Tunes. I On Sunday Music 
ASCAP/Sony/ATV Tunes, ASCA'/Dmn' Dm Music 
ASCAP/Universal 

Music 
versa) Music Publishing, Inc., Any.13 il 

Vidal rMvrusic ASCAP/laumar Music Company. BNMI). 

HUWSM ROH 89 
SHOOTING STAR 

Publishing 
ive Board Music Group, 0MURt- 

bulls 
Publishing 

BPubi shing BMINMPG, Sishing for Aire 
Publishing MW/einer- Tamerlane Publishing Corp.. 
SMUPany Rock. ASCAP). HL POP 87 

SHUUIITTIIN DETROIT DOWN (J Money Music, ASCAP/Do 
Write Music. ASCAP /Seminole Wind Music, 
ASCAP /EverGreen -ICG. ASCAP,1. WBM CS 13: H100 79 

SIDEWAYS Sorry /AN TreePubliishi OMVBeavertime 
Tunes BM iu White Tracks ASC HL. CS 25 

SINGLE IES (PUT A RING ONpIIpm (B-Day Publish- 
Tunes 

ASACP/EMI April Music Inc., ASCAP/Songpss 0 P eer 
Ltd. ASCAP/March 9th Publishing, ASCAP/2082 Music 
Publishing, ASCAP/WB Music Corp., ASCAAPP /$orw /AN 
Tunes ASCAP/Suga Weg. BMI), HL/WBM, H10024; 
POP 20 RBH 29 

SIN Th $IN MI (Sony /AN Discos, ASCAP) LT 17 
SISSY'S SONG (EMI April Music Inc , ASCAP/Tr- Angels 

Music, ASCAP), CS 24 
SMALL 

ASSCCAP/Lscchhelle Music Ciomparnv 
A Belk 

Music Corp., ASCAP/Universal Music -I Songs. 
BMWWest nay St Musc BMV2820 Music LLC. 
BMVWatwedoiz Music. BMI) HL/WBM, CS 49 

SOB EAUTIFIIL )Soulchild. ASCAP/Universal Music Pub- 
lishing Inc., ASCAP/1a Kasa Sale ASCAP/EMI April 
Music Inc. ASCAP) H10098: BBB 15 

SOBER (EMI Blackwood Music, Inc. BMVP!ri Inside 
Publishing BMLNW.B M. Music, SESAC/Danj1aáhandz 
Muzik SESAC/Sunshine Terrace Music, BMEBug, 
BM aslira Music, ASCAP/David M Ehrlich, Esq.. EC., 

AS AP). HUWBM, H100 20 POP 11 

SO GOOD Son s01 Puer, BM/March 9th Pu blishing . 
ASCAP 82 Music Publishing 

ngASAP 
/ B Music 

Corp, /Universal Music Publishing Inc.. 

ASCAP /20.Al 66, ASCAP /OSS Creations, ASCAP), 

EL SONIMDITOR (Edisanri- Edimea Latino) LT 27 
SOULMATE (EMI Blackwood Music, Inc., BMI), HL. POP 

97 
SOUNDS LIKE UFE TO ME (EMI April Music Inc 

ASCAP /Pihsburg Landing Songs, ASCAP/Wamer- Tamer- 

lane Publishing Ç BMVlmmolelee Music. 
SMVDaphil Music, BMI), HBM, CS 42 

WFIAT SO (EMI Blackwood Music Inc BMVP!nk Inside 
Publishing. BMVMaratone AB, SOM4(oball Music Pub - 
lishirrpp America. Inc.. ASCAP), HL H100 46: POP 35 

SPOTLIGHT (Super Sayin Publishing, BMVUniversal 
Music - Z Song BMVSony/AN Tunes ASCAP/EMI 
April Music Inc.. ASCAP/EMI Music Publishing Ltd., 
PRS/Stellar Sun Sang, ASCAP/EMI Blackwood Music, 
Inc.. BMVYoung Jeezy Music Inc., BMI), HUWBM. RBH 
24 

STANKY LEGG (Polar Hit, ASCAP/MWN Music Group, 
AP) H100 55, POP 59, RBH 17 

STOOPIO (Sheet Certified Publishing, vtoven Pub - 
a ßM1 Ir ip Ho ise Publishing, BMl) RBH 68 

SWAG SURFIN sE ding Designee. ASCAP) RBH 78 

THE SWEETEST LOVE Il Like Em Dicke Music, ASCAP) 

SWEET THING (Universal Tunes, SESAC/Song Of Uni - 
SESAC/Eden Valley Music, SESA Rose 
BMIdlhird Ter Music LLC. BMI), HHLíWBM. CS 3: 

TE AMO '.. ; ASCAPNniversal 

TE AMO tar '.. a Pie C v j LT 30 
TE PRESUMO i.' - Aguirre, BMVLGA Music Pub - 

lishinqq BMI)) bi 

TE REGALO AMORES Mater ASCAP/Los Maomhcos 
.hmg, AS -_ flora Musical Mambo, ASCAP) LT 

THAT'S HOW I GO ro Velvet Music, BMVSongs Of 
r ..2zel Music Publishing, BMVAII 

?,l Bungalo Made Music, 
- '.;i,... Publishing, BMVWB Music 

Corp ASCAP Songs UI IVI. BMVUniversal Music - 

BCareers. BMVEMI April Music Inc.. AS), HUWBM, POP 

MHATS HOW IT STILL OUGHTA BE (Hope -N -Cal 
BMVTrenl Tomlinson Songs, BMVSexy Tractor Music, 
BMVBig Loud Bucks BMVEMI Blackwood Music, Inc., 
BMVLittle Dooey, BMVCal IV Entertainment. BMI). 
HL/WBM CS 35 

THATS NOT MY NAME IWB Music Corp ASCAP/Pby- 
writerMusic Tunes ASCAP /AN 

THERE GOES MYHBABY (Tom's 
00 
Kid Mussiic. 

BMVSonyy/AN Songs LLC, BMVFAZE 2 Music 
BMVSoulhem Country Boy, ASCAPBeobie & 

Music, 
Songs. 

BMVWarnerTamerlane Publishing BMVClarence 
Allen ASCAP/May Twelfth, BMI), HUWOM, RBH 18 

MINION OF YOU (When I'm Rich YYYYYYou'll Be My Bitch, 
ASCAP/WB Music Corp.. ASCAP), WBM, H10044. POP 

TRADING PLACES (HR-IV Music, ASCAP/EMI April 
Music Inc . ASCAP/Sony/AN Melody, BM Music 
Currpp.. ASCAP/2082 Music Publishing, ASAP). 
HLIWBM RBH41 

TU NO EROS PARA MI (*diva Melodies. BMVNew World 
Music LTDA. BMVUMPG, SESAC) LT 6 

TURNIN ME ON (My Diet Starts Tomorrow ,BMVSongs Of 

Universal Inc , BMMWeriookkeevv Music, ASCAP/Universal 
Music Publishing, Inc.. ASSAPAshmool Musik, 
BMVYoung Money Publishing Inc., BMI) H10015; POP 

30. RBH 
TURN MY SWAG ON (Sputa Boy Tell'em Music, 

BMVCróomslacular Music. EEMVElement 9 Hip Hop, 
BM/Eakin' Cam Of Business BMVBi -N-Mage Music. 

TUMTE IMAGINAS (Noot 

Music. 
LT 

5100 69: RBH 37 

EL ULTIMO BESO (Rio Musical, BMI) LT 3 
UNTOUCHED (Gad Sags, ASCAP/Cherry Lace. 

APRA/EMI Australia Pty.LLtd., APRA) CLMML H1ÓÓ 
41 POP 33 

USE SOMEBODY (Martha Street Music ASCAP/Songs 
Of Combustion Music. ASCAP/Music Of Windswept, 
ASCAP/Followill Music ASAPM1cFearless Music 
Mug. BMVCoflee, Tea Tea Me Publishing, BMI) F1100 

VIRTUAL DIVA (tt nI Listed LT 23 
VIVA LAVIOA mneral Mate -MGBSong,ASCAP), 

120P 50 
VOY A DEJARTE i 

Music. BMI) LT 34 

WALKIN' ON THE MOON Pit Music Publishing. 
ASCAPWB Musa cusp GAP/DaMystro Music, 
BMVSony/AN Songs LLC, BMVPlease Gimme My Pub - 
lishinpp Inc. BMVEMI Blackwood Music. Inc.. BMI(, 
HUWBM POP 74 

W THAT WALK (Dorrough Music Publishing Compa- 
ASCAP ABH 95 

W T, NEED T (First N' Gold Publishing BMVWamer- 
Tamerlane Publishing Corp, BMVJonathan 

Publishing, 

Music. ByyMVSoulhsiiqds5e Independent Music, 

Music, SMI) HUWBM, H1009 RBH 
Johnson's 

11 

Jams 

WELCOME M THE WORLD (Lion Are Publishing. 
BMVWamaTamei lane Publishing Corp BMUI) Factor 
Music, BMW Kasher Publishing, ASCAP/Sony /AN 
Songs LLLLCOMV4 Blunts Lit At Once, ASCAP). 

WHATEVÈR IT IS (Weimerhound Music SMELT Dub 
Music BMPMoeliks Music. BMI CS 2Y; H100 94 

WHATEVER YOU UKE (Crown Club Publishing, 
Publis inngg Corp.. BMVJimipub. 

BMVRicco Sunrise Munc. ASCAP/EMI Blackwood 
Music. Inc SMI), HIIWBM POP 37 RBH 50 

WHAT IT BE LIKE (Kerason Music. BMVDustin Warren 
Publishing, ASCAP) RBH 69 

WHAT T IS Not Listed) RBH 100 
WHAT T TAKES (Adam Gingory, SOCMq/MMike Curb 

Music BMVSweel Hysteria Music. BMVCurb Songs.. 
ASCAP /Jacobsong. ASCAP/GhermQle, BMVForture 
Favors The Bold ASCAP/25 North. RMVAsh Street 
BMI/Big loud Bucks. BMI(. WBM CS 38 

WHAT WOULD YOU SAY CoolVibePublishing, 
BMEBuder Music, SMII CS 55 

WHEN IT HURT$ Grindlime. BMlOenas Of Universal. 
Inc BMVAntonio Dixons Muzi A5500Æ D Duz It. 

BMVlnving Music. Inc., BMEUn East So h, 
BMVEMI April Music ASCAP), M,': 31 

WHERE PM FROM FEMI 

Inc., 
ackwood Music, Inc. 

BMVPa5ick Davis, BMVCurb Songs, ASCAP). HUWBM. 
CS 21 

WHERE 1 STOOD (Missy Higgins Production, ASCAP) 
POP 81 

WHERE THE PARTY IS (One Wood Productions, 
ASCAP RBH 70 

WHITE HORSE (Sony /AN Tree Publishing, BMUTaayylo 

Swift Music BMVSony/ AN Timber, SESAC/Hilisboro 
Valley, SESAC) HL, CS 5' H100 29; POP 56 

WHO OAT (EMI Blackwood Music MVYoung Jeezy 
Music Inc., BMVEMI April Music Inc., 

Inc.. 
ASCAP/Shawly 

Redd Songs` ASCAP), HL RBH 53 
WILD AT IIERNT'Melusic Inc., ASCAP/Primary Wave 

Emblem, ASCAP Year Of The Dog Music ASCAP/Darth 
Buddha ASCAP/=mFru Music, BMI) CS O4 

WOMANIZER (Oulsyder Entertainment Music Publishing. 
SESAG'GamerymeMusic Publishing Group 
ASCAPUniversal Music Wbllshnp Inc ASCARI. 
Fir :ABM. POP 32 

Y 
YA ES MUY TAHOE (RCP Ijlhhçhin ASCAP)) LT 31 

YOU BELONG WITH ME ̀ Sony /ATVUTree Publishme, 
BMVPoding Shed Music, SESAC/Barbara Orhison World 
Publishing, SESAC/ICG BMI) HL, POP 86 

YOU CAN GET IT ALL (Sleniah Cymone Music, 
ASCAP/EMI April Music Inc. ASCAP/Basaiamba Music, 
ASCAP/Slide t Music, ASCAPANamer- Tamerlane 
Publishing Corp, MVBoobie & DJ Songs. 
BMVSony /AN Sòngs LLC BMVECAF Music, SMVFran- 
mar Music BMEUnidisc Music Inc.. BMI), HI/WBM. 
H10076 

Music, 

YOU COMPLETE ME (She Wrote It, ASCAP/Universal 
Music - Z Tunes LLC.. ASCAP/Feemstro Music. ASCAP), 
HUWBM, H10062; RBH 1 

YOU FOUND ME (Little Bike Music. ASCAP /Lincoln & 
011ie Music ASCAPÆMI April Music ASCAP /Aaron 
Edwards Publishing, ASCAP , HL ,H100 

Inc. 
(6. POP 10 

YOU'RE NOT SORRY (So AN Tree Publishing, 
BMVlaylor Swift Music, BFFFNNAAAIII). HL H100 40, PUP 46 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

LIADIFI' i DI 
I 

For ad placement in print and online call Jeff Serrette 800- 223 -7524 /jserrette @billboard.com 
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646 -654 -5416 /Ben.Alcoff @nielsen.com 

PROFESSIONAL SERVICES 

yd rlrstcwrctassfftrns s- 

NETWORK CONNECT GET RESULTS ' 
Nola, Li .-- 

Agents & Managers 

Bands & Musicians 

Songwriters 

Instruments 

Studio Equipment 

Industry Jobs 

Promotions 

Business 
Resources 

Collectibles 

& More 

Enhance Your Ad and 

Attach: 

PHOTOS 

AUDIO 

HIDEo 

Receive a -sill alerts 
when an ad for your 

needed item is placed! 

MUSIC 
INMt 111t IIIIlu-Irt i1M1I 

9360 W. Flamingo Rd 

#110 -456 
Las Vegas. NV 89147 

-as Angeles.. 
310.428.4989 

Las Vegas 
702 - 

www.musicbizclassifieds.com +' 
RECORDING STUDIOS 

RECORDING 
STUDIO 

1,600 SQ. FT. WITH CONSOLE /CONTROL ROOM, 
DRUM ROOM AND 2 SMALL MIDI ROOMS. KITCHEN, 

BATH W /SHOWER, GREEN ROOM AND MORE. 
$3,000 PER MTH. 

CALL TERESA 
213- 250 -8935, 
818- 389 -4965 

Chandler Blvd. at Tujunga Ave. 
North Hollywood, Ca. 91601 
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MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. CD's. LP's. Books. Cassettes 
as low as 50 cents. Your choice from the most 
extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorpiomus @aol.com 

MASTERING 

tangerineMASTERING.com 

Grammy winning CD mastering 

REISSUES & RESTORATION 

201 -865 -1000 

INVESTORS 
WANTED 

CHICAGO BASED 

RECORD LABEL 

NATIONAL /INTERNATIONAL 
MAJOR DISTRIBUTION 

WITH CHARTING ARTISTS IS 

LOOKING FOR 

INVESTMENT PARTNERS. 

PLEASE SEND INQUIRES TO: 

INFO @ROSEHIPRECORDS.COM 

WWW.ROSEHIPRECORDS.COM 

ON'T MISS 
AN ISSUE 

l-t TT 
"1r1T1T falitl 

In The YaljTube 

1 
Issue #12 March 21, 2009 

To Order Back Issues 
Online, Go To: 

bittboard.com /backissues 

PROMO & MARKETING 

Websites and 
Online Marketing 
Building powerful online marketing 

programs for the entertainment industry, 
we generate widespread awareness and 

excitement in what you have to offer. 
Founded by multi- platinum recording artist Jim Brickman. 

VI LkH'usc 
DIRECT 

Websites - Online Stores Fulfillment Viral Marketing 
Promotions Social Networking Email Marketing 

Michael Brickman 
201- 675 -4396 michael@brickhousedirect.com 

www.brickhousedirect.com 

T- SHIRTS 

ßflOKfTflG( 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 928- 443 -0100) 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

h. 
1-800-223-7524 OR 

jserrette @ billboard.com 

r 
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Send submissions to: exectubillboard.com 

PUBLISHING: Peermusic names Mary Megan VP of business 

development. She was VP in the New York -based media and 
telecom group of Piper Jaffray. 

The BMI Foundation elects Gary Cannizzo director /treas- 
urer. He also serves as VP /controller at BMI. 

DISTRIBUTION: Redeye Distribution appoints Jim Cham- 
bers director of A &R. He was GM at Warcon Records. 

TOURING: The Palms Casino Resort in Las Vegas taps Michael 

Greco as VP of entertainment. He held the same title at Pure 

Management Group. 

DIGITAL /MOBILE: The global trade association Mobile En- 

tertainment Forum taps Mike Navarre as GM of MEF Amer- 
icas. He was director of sales at ContentNext Media. 

Dada Entertainment appoints Christopher Lam GM in 

Canada. He was product manager at Rogers Wireless. 

MEDIA: MTV Networks International ups Pierluigi Gazzolo 
to COO. He was president of MTV Networks Latin America. 

RELATED FIELDS: Shout Factory and its imprint Majordomo 
promote Derek Dressler to VP of A &R and comedy. He was 

senior director of A &R. 

Music industry veteran Paul Compton opens Music High- 
way Writer Services, a songwriting and music catalog repre- 
sentation company. He was senior VP at Murrah Music. 

Independent A &R company Taxi names Andrea Torchia- 
Alford VP of A &R. She was senior director of creative affairs 
at Universal Music Publishing. 

The Music and Entertainment Industry Educators Assn. 

elects John Kellogg president. He also serves as assistant 
chairman of music business /management at the Berklee 
College of Music. 

Shore Fire Media promotes Nick Loss -Eaton to senior ac- 
count executive. He was account executive. 

-Edited by Mitchell Peters 

W()R l(S 
MIRANDA LAMBERT LOOKS OUT FOR ANIMALS 
Country singer Miranda Lambert has always been an animal 
lover. But it was a trip several years ago to the Humane Soci- 

ety of East Texas in Tyler where she found her "best buddy," 
her pet dog Delilah, and discovered a passion for helping aban- 
doned, abused and neglected animals. 

When I visited that facility, I was really blown away by all 

that they were doing and I felt like I was at a place in my life 
where I could really help them make a difference," says Lam- 
bert, who also owns chickens, donkeys, horses, pigs, goats 
and cats. "They mean so much to me and are a huge part of 
my life." 

Since that experience, Lambert has held a number of char- 
ity events for animals, including a Feb. 12 concert with coun- 
try artist Blake Shelton at Murray State College in Oklahoma. 
The show helped raise $70,000 that will go toward building 
an animal shelter in Tishomingo, Okla. "When you walk into 
the shelter and see 200 dogs and cats being cared for, well fed, 
played with and loved you actually see your money at work," 
Lambert says. 

Lambert, who's working on a new album for release this 
fall, will host her second annual Cause for the Paws charity 
event May 17 at the Villa Di Felicita in Tyler. -Mitchell Peters 

2009 ASCAP LAIN IVIUSIC, AWARDS 
The 17th annual ASCAP Latin Music Awards honored three icons of 
Latin music -Luis Fonsi, Ricardo Montaner anc Omar Alfanno -witr 
the Voice of Music, Latin Heritage and Golden Note awards. respec- 
tively. El Premio ASCAP was held March 3 at the Ritz Carlton in San 
Juan, Puerto Rico. Marco Antonio Solis and Joan Sebastian shared 
the songwriter of the year award while Sony /ATV Music was named 
publisher of the year. The ASCAP Latin Music Awards honor the 
songwriters and publishers of ASCAP's most -performed Latin songs 
of 2008. PHOTOS: COURTESY OR MARTIZA TRINIDAD 

0 From left: ASCAP CEO John LoFrumento; event performer 
Giovanni Hidalgo; ASCAP board member /writer and event 

performer Paul Williams; ASCAP senior VP of Latin membership 
Alexandra Lioutikoff and senior VP of domestic membership 
Randy Grimmett. 

m From left: Oar Alfanno, Luis Fonsi, award winner Alejandra 
Guzman and Ricardo Montaner. 

OFrom left: El Premio ASCAP host Luis Raul, Omar Alfanno. rap- 
per/reggaetòn artist Vico C and event performer Luis Enrique. 

ri From left: ASCAP board member /writer and event performer Paul 
Williams; awa -d winner Alejandra Guzman; ASCAP senior VP of 

Latin membership Alexandra Lioutikoff and CEO John LoFrumento. 

©From 
left: Sony /ATV senior director of creative Claribel Cuevas: 

ASCAP senior VP of domestic membership Randy Grimmett; 
Colombia managing director Gisela Forero; Sony /ATV A &R manager 
Eddy Perdomo and VP of U.S. Latin and Latin America Jorge Mejia; 
ASCAP senior VP of Latin membership Alexandra Lioutikoff; 
Scny /ATV administration manager Aireen Hevia, finance and 
administration director Luis Bravo and new business coordinator 
Yohana Rodriguez. 

INSIDE TRACK 

AS THE CROW FLIES 
Adam Duritz, who recently announced 
that Counting Crows has ended its long- 
standing relationship with Geffen Records, 
isn't slowing down even after 18 years in 

the music business. 
"I spent all of January and February 

doing 17 -hour days on a movie set in Los 

Angeles, came home for a week and then 
came here to tour with the Who," Duritz 
tells Track during a late -night phone call 
from Sydney. The movie, "Freeloaders," 
a comedy produced by Duritz and the 
Broken Lizard comedy troupe, revolves 
around a rock star's entourage who are 

about to get the boot from their luxuri- 
ous, rent -free mansion. "We re- created 
the 'Hanging Around' video for the clos- 
ing credits. It's the whole cast and the 

band in my living room." 
Counting Crows is headed to London 

in May for a "Live From Abbey Road" ses- 

sion and a crack at the Beatles' legacy. 
"Everyone who does the show th s year 
is recording a track from 'Abbey Road,' " 

Duritz says. "We're going to do part two 
of the medley -we'll start with 'Golden 
Slumbers' or 'She Came in Through the 
Bathroom Window' and go all the way 
through 'The End.' " The band is also going 
to record two Undertones songs, includ- 
ing "Teenage Kicks," for a documentary 
about that group's 30th anniversary. 

"I don't know what else Counting 
Crows will do. We'll start recording stuff 
when we want to. We're an album band. 
We're going to make albums." 

MARCH 28, 2009 I 
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200913w1 I LATIN AWARDS 
EMI's 16th annual Latin Music Awards took place at the 
Breakers in Palm Beach, Fla., and honored Espinoza Paz as 
songwriter of the year, Editora Arpa Musical as publisher of the 
year and Gloria Estefan as its Latin Icon. A parade of artists, 
including Elvis Crespo, Jon Secada, Arthur Hanlon, Jorge 
Villamizar and Fanny Lu, performed Estefan's greatest hits 
before a packed house. The BMI Latin Music Awards celebrate 
writers and publishers of the past year's 50 most -performed 
songs on U.S. radio and TV. PHOTOS: COURTESY OF LESTER COHEN 

OBMI 
publisher Pepe Garza of Editora Arpa Musical (left), 

Gloria Estefan and Espinoza Paz. 

OBMI president /CEO Del Bryant (left) and assistant VP of 
Latin music Delia Orjuela with Juanes. 

OFrom left: BMI assistant VP of Latin music Delia Orjuela; 
peermusic VP of Miami operations Ramon Arias; peermusic 

Latin scholarship winner José Luis Rodriguez Enchautegui; 
peermusic president/COO of the Anglo American region Kathy 
Spanberger; BMI president /CEO Del Bryant and senior director 
of Latin music Porfirio Pina. 

grk From left: BMI president /CEO Del Bryant; BMI songwriter 
NIP Javier Sanroman, who wrote "A Ti Si Puedo Decirte," BMI's 
Latin song of the year; music publishers Salvador and Manuel 
Prieto of Siempre Music; and BMI assistant VP of Latin music 
Della Orjuela. 

OFrom left: BMI president /CEO Del Bryant, Gloria Estefan, BMI 
executive VP /COO John Cody, Universal Music Publishing 

chairman /CEO David Renzer, musician /producer Emilio Estefan 
Jr. and BMI assistant VP of Latin music Delia Orjuela. 

PADRES national 
spokeswoman Eva Longoria 

Parker was on hand to accept a 
$200,000 donation from AT &T in Burbank, 

Calif., to benefit PADRES Contra El Cáncer. The 
nonprofit organization is committed to improving the 
quality of life for Latino children with cancer and their 

families. Pictured with Longoria Parker is Grammy Award - 
winning musician and PADRES ambassador Beto Cuevas. 

Billboard sponsored Provident Financial Management's second annual Golf Classic benefiting the Bogart Pediatric Cancer Research 
Program and Nordoff- Robbins Music Therapy in Los Angeles. From left: Century West BMW principal Dennis Lin; Billboard director 
of special features and West Coast sales Aki Kaneko; Iron Mountain Film & Sound Archives VP Jeff Anthony; Provident Financial 
Management managing director Barbara Karrol and COO Ivan L. Axelrod; Iron Mountain Film & Sound Archives senior media con- 
sultant Guy Abrahams; and Playboy Entertainment Group VP of business and legal affairs Carl C. Nicolaou. PHOTO: COURTESY OF ANNA - 

MARIA DISANTO ON BEHALF OF THE BOGART FOUNDATION 
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PRESENTS 

REGISTER TODAY! 

THE OFFICIAL MOBILE 

CTIA ENTERTAINMENT EVENT OF 

The Wireless Association' 

B 

ntert in I r 

Where the Wireless, Entertainment and 
advertising Industries Cannec' 
Mobile Entertainment Live! - the official mobile entertainment event of CTIA - will convene 
today's top wireless, entertainment and advertising executives to discover how all three 
industries can work together to create the content that people want to see, at the right 
price, and in the right way. 

KEYNOTE Q &A WITH 
cub _ riU1AS KEYNOTE 

SPEAKERS 

GREG CLAYMAN 
EVP Digital 
Distribution, 

MTV Networks 

SPEAKERS INCLUDE 

MICHAEL SPRAGUE STEVE JANG 
VP of Marketing for Chief Marketing 

North America, Officer. 
Kia Imeem 

: 
it 

* * * * * * 

TOPICS INCLUDE: 
Teen Panel Focus Group 
Case Study: Mobile Music & Ads 

The Profits & Pitfalls of Mobile Advertising ? Building the Premium Mobile Content 
Experience 

` What Advertisers Want from 
Mobile Entertainment 

FRANK BARBIERI BRIAN BOS TAYLOR CASCINO KRISTIN DYKSTRA 
Founder /CEO. Sr VP, Convergence Strategic Partner ron?i Ayso ode 

Transpera Director. Development Associate. Frank N. Magid 
MIndshare YouTube Associates 

STEVE GLAGOW 
VP Marketing 
Operations. 

Orange 

DEREK HANDLEY JILL HILL CHRISTIAN JORG 
CEO /Founder Senior Vice President, SVP New Media 8 

The Hyperfactory Frank N. Magid Commerce. Island DM 
Associates Jam Music Group 

PETER KOO 
VP. Multimedia 

Portfolio 
Management, 

Ericsson 

GEORGE LINARDOS ERIC LITMAN CHERYL LUCANEGRO MAX MEAD 
VP Product CEO, VP of Advertising. VP Business Strategy 

Development. MediaLets Pandora S Development. 
Nokia PointRoll 

PAUL PALMIERI 
CEO. 

Millennial Media 

JERRY ROCHA MIKE WEHRS 
Director of Mobile Executive Director. 

Media & Advertising, Mobile Marketing 
Nielsen Association 

Registration to Mobile Entertainment Live! also includes access to the CTIA Keynotes and Exhibit Floor. AIfr,tillttinlIn( CTIA WIRELESS 2009 

DON'T MISS... Interactive Interviews with Industry Influencers, 
Structured Networking Opportunities and More! 

SPONSORSHIPS: Matt Carona: 646.654.5115 or MCarona aBillboard.com 
W W W. B I I I b o a rd Eve n t s. co ÌÌÌ REGISTRATION: Lisa Kastner: 646.654.4643 or LKastner n Billboard.com 

PRESENTING SPONSOR IN ASSOCIATION SPONSOR 

TAKING YOU FORWARD 

CONPERENCESPONSORS 

4 Windows Mobile ORACLE Otaaa ?'1nJ111a QAT 

M OZeS ^ NEOMEDIA OUI Frank N. Magid Associated, Inca LJ Technologies 

MEDIA SPONSORS 

I®AFTRAFr ÖtlWiawYC ®s°Y Msr" - nil.xi 
Wireless... flrl GSA'' - ADM 4e!.,^!1_,_... 

1 nItl :.`, 1,4 mp6111 ME ABlreseardi COMO News 
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Specialized Wealth Management for the Music Industry 

At SunTrust, we've spent more than 20 years helping music industry professionals make the most of their success. Our dedicated 
financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued 
financial stability. For more information, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group, 

SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com /talent. 

Royalty and Catalog Lending Financial Planning Retirement Planning 

SUNTRUST 
Investment Management Live Solid. Bank Solid. 

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured Are not Bank Guaranteed May Lose Value 
Thomas Carroll is Senior Vice President. SunTrust Investment Services. Inc., and Managing Director of SunTrust's Sports and Entertainment Specialty Group. 
SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks. Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities. brokerage 
services, insurance (including annuities and certain life insurance products) and other nvestment products and services are offered by SunTrust Investment Services, Inc.. an SEC -registered investment adviser and broker /dealer 
and a member of FINRA and SIPC. Other insurance products and services are offered by SunTrust Insurance Services, Inc.. a licensed insurance agency. 

©2009 SunTrust Banks. Inc. SunTrust is a federally registered service mark of SunTrus- Banks, Inc. Live Solid. Bank Solid. is a service mark of SunTrust Banks, Inc. 
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