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Living with credit card, department store and other high interest bills2 The Breathe
Easy Consolidation Loan can help get them off your back with ease. Often, it can
cut the interest rate you're paying in half, saving you tons in finance charges
month after month.

It's easy. First Entertainment Credit Union members can apply in just minutes at

www.firstent.org/breatheeasy. Not a member? It's easy (and quite rewarding)
to join. Visit firstent.org now or just give us a call, 888-800-3328.

Apply online at:
www.firstent.org/breatheeasy
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LATIN MUSIC

Join Billboard April 20-23
in Miami for panel sessions,
networking receptions
and the Billboard Bash
with performances by
Flex, Marala, Luz Rios and
others. More details at

il
billboardlatin-

C

MOBILE
ENTERTAINMENT LIVE
The mobile entertainment
event of CTIA convenes
top wireless, entertainment
and advertising executives
and includes a keynote
interview with Rob
Thomas. For more, go to

1.
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MUSIC & ADVERTISING
Join Billboard and Adweek
at this inaugural event to
explore how the worids of
music and advertising are
intertwinad with
keynotes, case studies
and panel discussions.
For details, go to
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STREAMING FLO RIDA
After catching up with Flo
Rida in this week’s cover
story, go to billt n

' to listen to his next
single, “Sugar,” and to
read an online-exclusive
Q&A with the rapper
about his new album
“R.O.OTS.”

www.billboard.biz 3
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‘acing The Music

Album Cover Art Helped The Music Business—
And Its Disappearance Is Now Hurting It

BY MIKE ALLEYNE

There’s a good reason why the cover of
the Miles Davis album “Bitches Brew”
can be seen in an Absolut Vodka ad:
Album cover images speak volumes. In
the digital age, though, as listeners’ re-
lationships with recorded music be-
comes ever more tenuous, the album
cover is fading away.

Contrary voices suggest that such
art has a healthy future, but evidence
to that effect seems to exist in concept
more than commerce and in niche
markets rather than the mainstream.
Although some new releases still
come with ambitious visuals, many
album covers are now consumed
mostly onscreen. If this seems like an
exaggeration, make a quick visit to the
iTunes store—just keep your magni-
fying glass handy.

The link between sound and vision
hasentered a new era, and even former
designers of acclaimed LP packaging
are declaring the imminent death of
album art. And that’s a shame because
the album cover and its visual possibil-
ities have been part of the popular mu-
sical experience for decades. For
millions, the recollection of the songs
is inseparable from the resonance of

FOR THE RECORD

B In the March 14 issue, a story
about the German touring busi-
ness should have reported that
Jens Michow, president of the
German Federal Live Entertain-
ment Assn., believes collecting
society GEMA was raising per-
formance royalties from live en-
tertainment to make up for de-
clining sales of recorded music.
The story misattributed the re-
mark to Peter Schwenkow, CEO
of the promoter DEAG.

B In the March 7 issue, a story
about iTunes’ Pass should have
identified Darren Stupak as EMI
executive VP of sales and com-
mercial development.

B In the Feb. 28 issue, a story
about Luis Fonsi should have said
that first-week unit sales of his
album “Palabras del Silencio” to-
taled 30,000 in the United States
and Puerto Rico.

4 BILLBOARD MARCH 21, 2009

has arguably accelerated the devalua-
tion of music to consumers. If it looks
so bad, why shouldn't it be free?

The 21st century won’t be like the
’70s, which introduced some of the mosi
iconic cover designs in the history of
popular music. There are now more
electronic distractions than ever, and
the idea of playing an entire album
while scrutinizing cover art and read-
ing liner notes is becoming more ar-
chaic by the day. That hurts bands in a
very real way.

While neither Aerosmith nor AC/DC
are known for the subtlety of their music
oralbum covers, their iconic logos prob-
ably help account for their popularity,
their brand recognition and ultimately
their lucrative “Guitar Hero” and “Rock
Band” games. And the creative identi-
ties of record labels like ECM, Fania and
Factory were so well communicated vi-
sually that they remain part of our col-
lective subconscious.

If a picture still paints a thousand
words, then the growing absence of

the graphics.

Neville Garrick, who designed most
of Bob Marley & the Wailers’ covers for
Island, says that in vinyl’s heyday groups
sometimes sold records solely based on
the strength of their cover image. By the  memorable cover imagery makes pau-
’60s, covers had also become a crucial  pers of us all. oo
part of an artistic statement, a key ele- ——— -
ment in a sensory stimulus package. The  Mike Alleyne is an associate professor in
economic reference here is deliberate  the Department of Recording Industry at
since the reduction in album graphics  Middle Tennessee State University.

~ FEEDBACK
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Will you buy a ticket to the U2 world tour? ToTAL voTES: 1172

. o)
... 10 /o Maybe. | love U2 but finding

.. money for a concert ticket will be tough.

.. 4% No. I like U2 but the new album
. didn’t impress me.

WRITE US. Share your feedback with Billboard readers
around the world. Send correspondence to letters@billboard.com. ot
Include name, title, address and phone number for verification.

SUBSCRIBE. Go to billboard.biz/subscribe or call
800-658-8372 (U.S. toll free) or 847-559-7531 (International).

Letters should be concise and may be edited. All submissions published shall become the
sole property of Biliboard. whith shall own the copyright in whole or part. for publication.

joe Thy
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>>>NIELSEN:
SOCIAL NETS
OVERTAKE
E-MAIL

Social networking has
overtaken e-mail as
the most popular
Internet activity,
according to anew
study released by the
Nielsen Co. In
December, about 67%
of the world’s Internet
population visited
social networking and
blogging sites—what
Nielsen defines as
“member

communities”—versus

65% who used e-mail.

Additionally, the reach

of such communities
is growing at least
twice as fast as other
Internet sectors, such
as portals, e-mail and
search. Nielsen is the
parent company of
Billboard.

>>>JACKSON
TO PLAY 50 02
SHOWS

Michael Jackson has
added 40 more
concerts to his
residency at London'’s
02 Arena following
strong demand for
presale tickets. There
are now 50 dates

confirmed. The first 45

performances will run
from July 8 to Sept.
29, with the remaining

shows resuming Jan. 7

and running through
Feb. 12,2010,
according to Ticket-
master. Details for five
more shows are forth-
coming. Prices range
from £50 ($68.82) to
£75 ($103.23).

>>>PAZ,
ESTEFAN
AMONG BMI
LATIN
HONOREES

Singer/songwriter

Espinoza Paz received
his second consecutive

Latin songwriter of
the year honor March
12 at the 16th annual
BMI Latin Music
Awards. The song of
the year prize went to

“A Ti Si Puedo Decirte,”

published by Siempre
Music and written by

Javier Sanroman, while

Editora Arpa Musical
received the Latin
publisher of the year
award. The evening’s
special honoree was
Gloria Estefan, who
was named BMI Icon.

NELLY’S GANG

SALSA STALWART

TIX FOR TAYLOR

» | =

BY ANTONY BRUNO

RESERVE SEATING

LinelnThe Sand

YouTube Stands Firm On Licensing Terms With Music Industry

After spendingits first few years
focusing almost entirely on driv-
ing traffic to its online video-
sharingsite, YouTube gor a new
mandate last year from ils par-
ent company Google: Start mak-
ing money.

The ramifications of that di-
reclive were reflected most dra-
matically by the company’s
unexpected decision tostripall
official music videos from its
U.K. site after negotiations
broke down with the country’s
Performing Rights Society
(PRS) for Music (billboard.biz,
March 9). The move was pre-
ceded by Warner Music Group’s
removal of all its music from
YouTube in Decentber (bill-
board.biz, Dec. 20, 2008).

YouTube’s message was clear
—it doesn’t rely on music con-
tent the way other on-demand
music services do and it won’t
be forced into licensing deals it
feels aren’t economically viable.

‘Musicis an important part
of what we do here, but we're
nota musicservice,” says Chris

Maxcy, partner development di-
rector for YouTube. “We're not
imeem, we’re not Rhapsody,
nor do weaspire to be. If music
wasn’t here, YouTube would
continue and survive and be in
great shape.

But Andrew Shaw, manag-
ing director of broadcast and
online at PRS for Music, says
the increase in music-related
traffic on YouTube in the past
year makes the site an on-de-
mand music service whether
the company identifies itself as
such or not. And that, Shaw ar-
gues, means YouTube should
pay rates comparable to other
on-demand services.

“There is no dispute that
music videos have increased by
300% across 2008 alone, so the
aggregate amount of money
that they should be paying
should increase,” he says.

To boost its bottom line,
YouTube has been trying to rein
in costs by limiting its payment
to labels to an amount roughly
comparable to what the content

can command from advertis-
ers. The site removed music
videos in instances when the
rates sought were far in excess
of that figure, Maxcy says.

“We want to build a sustain-
able long-term business,” he
says,adding that “there are still
people in the industry who look
at this in the old-school format,
which is ‘How do | get mine?’
and not caring so much if the
ecosystern works for everybody.”

Forcing the issue is the ex-
piration of the original con-
tent licensing deals that
YouTube struck with record la-
bels in the fall of 2006 and the
spring of 2007. Under those
deals, YouTube agreed o pay
a minimum per-stream fee-
in sonie cases, against alarge
upfront payment—along with
a share of ad revenue

But the resulting ad revenue
has been less than what many
in the music industry had
hoped for. To compensate for
this shortfall, the labels have
been seeking higher per-stream

fees in their licensing renewal
talks. This negotiating stance,
along with YouTube’s new
focus on profits and the dire
state of the global economy,
have bogged down efforts to
reach a resolution.

The overall dispute goes be-
yond how much everyone is
pocketing. Another fundamen-
tal issue separating YouTube
and the music industry is a
disagreement over how that
money should be generated.

In the United Kingdom, for
instance, a government copy-
right tribunal in 2007 set rates
that on-demand music compa-
nies must pay songwriters. Sev-
eral music services, including
Pandora, stopped operating in
the country, arguing that the tri-
bunal’s rates were excessive.
YouTube wasn't subject to these
rales because it wasn’t part of
the proceedings, and as such
worked out a separate deal. With
that deal now expired, PRS for
Musicis basing its new rates on
those set by the tribunal.

“Whether or not YouTube
can make enough money to
cover these rates is not really
theissue,” PRS’ Shaw says, ar-
guing that his organization isn’t
in a position to be partners
“with new business models.”

YouTube is championing the
exact opposite. It wants the
music industry to take a more
active role in helping drive ad
revenue, through things like
brand placement in music
videos and sponsored video pre-
mieres. [tis also in negotiations

SING HALLELUJAH

18

Face-off: YouTube’s CHRIS
MAXCY (top) and ANDREW
SHAW of PRS for Music.

with Universal Music Group on
developing a music-video hub
that would syndicate music
content to multiple sites in an
effort to drive up ad rates (bill-
board.biz, March 4).

YouTube has also added over-
lay ads on musicvideos, direct-
ing users to links where they
can buy the track from either
iTunes or Amazon.

These efforts have struck a
chord with some in the music
industry. Sony Music Enter-
tainment is the first major to
negotiate a licensing renewal
with the site, and a second
major is reportedly close to an
agreement as well. But You-
Tube’s disputes with Warner
and PRS for Music indicate
that not everyone is convinced
the industry should wait to
see if these untested models
work out.

Additional reporting by Andre
Paine in London.

b- MOBILE: For 24/7 news and analysis on your cell phone
DIZ or mobile device, go to: mobile.billboard.biz.
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>>>VODAFONE
GOES DRM-FREE
Vodafone is claiming it
wiill be the first global
mobile network operator
to offer song downloads
free of digital rights
management at its
Vodafone Music Store by
the summer. Universal
Music Group, Sony Music
Entertainment and EMI
Music have all agreed to
the format conversion.
Warner Music Group and
all independent labels on
Vodafone's catalog
haven't yet confirmed
their participation. In the
meantime, the tracks
from these labels will
remain available at the
Vodafone store in the
original DRM format.

>>>ARBITRON
TWEAKS PPM
INITIATIVES
Arbitron told the Federal
Communications
Commission in a March 9
letter that it will continue
to seek accreditation
from the Media Rating
Council for its Portable
People Meter ratings
device and that it will
work to improve the
system. The moves seem
to be aimed at diverting a
possible FCC probe into
complaints that the PPM
undercounts minority
radio station audiences.
Arbitron warned in its
letter that any FCC
inguiry “would likely
result in retarding the
continuous improvement
program by diverting the
time, energy, attention
and resources of key
Arbitron personnel
involved in that program
to litigation-related
tasks.”

>>>McENTIRE,
McBRIDE
ANNOUNCED
FOR CMA FEST
Reba McEntire, Martina
McBride, reigning
Country Music Assn. new
artist of the year Lady
Antebellum, Trace
Adkins, “Dancing With
the Stars” participant
Julianne Hough and
Miranda Lambert are the
first acts announced for
the 2009 CMA Music
Festival, set for June 11-
14 in Nashville. The 38-
year-old fest, which
started as Fan Fair in
1972, features four days
of concerts, autograph
signings and other family
activities.

SRS SN e BY ED CHRISTMAN

JUSTLIKE A
COUNTRY SONG‘“’"

Sony/ATV, Granada Developing TV Series

Country songs can sure tell stories.
Now the TV production company
Granada America wants to make some
of those stories into a series of one-
hour TV dramas.

The film-producing duo of Mark
Roberts and Lorena David (“Strangers
With Candy,” “Extreme Dating”) pitched
the project to Granada and will execu-
tive-produce it with veteran music su-
pervisor Joel C. High of Creative Control
Entertainment. Dubbed “American Sto-
rytellers,” the series will have access to
al least seven songs from Sony/ATV
Music Publishing, as well as works by
other yet-to-be-named publishers.

“We have worked with them for up-
wards of two years to find the right
songs for the project,” says Sony/ATV
Nashville president Troy Tomlinson.
“The music was to be the driving force
behind the series.”

The music publisher boasts a formi-
dable country catalog that includes clas-
sics by Merle Haggard, Buck Owens
and Roger Miller, as well as recent hits
by Taylor Swift, Kenny Chesney and
Rascal Flatts. But Sony/ATV and
Granada executives declined to reveal
which songs will be used in the series
unti! they secure all remaining pub-
lishing and related deals.

“We have a list of songs, which ,'r
are more episodes than we are mak-
ing.” says Julie Meldal-Johnsen,
senior VP of business develop-
ment at Granada America. “But
we’d rather keep the titles under \ =4
wraps for now.” \ ' p

Top country artists whose songs will y |
be showcased in the episodes may ap- I
pear on camera as well, she says. Once
Granada lines up deals with artists,
script writers and directors, it will pitch
“American Storytellers” to TV net-
works, Meldal-Johnsen says. “We
wantto develop it properly,” she says.

Granada America is the U.S.-based
production unit of the U.K.-based
ITV, one of Europe’s largest produc-
ers and broadcasters of TV pro-
grams. Its U.S. shows include “The
Chopping Block” on NBC, “The First
48” on A&E and “Nuanny 9117 on CMT.

“In any climate, it's wonderful that
the songs that you represent are cho-
sen to be used in such a broad outlet
as television,” Tomlinson says. “But to

have it in today’s challenging economy, \
it's even more encouraging. s

TV bound? Clockwise from top left,
TAYLOR SWIFT, BUCK OWENS,

MERLE HAGGARD and KENNY
CHESNEY

360 DEGREES OF BILLBOARD

SANTANA, DADDY YANKEE, RAUL
ALARCON HIGHLIGHT BILLBOARD’S
LATIN MUSIC CONFERENCE & AWARDS
As part of the 20th-anniversary celebration of its
Latin Music Conference & Awards, Billboard will honor
icon Carlos Santana, reggaeton star Daddy Yankee
and industry maverick/impresario Raul Alarcon Sr.

Santana will be honored with the Lifetime Achieve-
ment Award for his achievements in Latin music; Yankee
will receive the Spirit of Hope Award for his humanitar-
ian work through his foundation, Corazén Guerrero,
and Alarcén, the founder of Spanish Broadcasting Sys-
tem, will posthumously receive the Hall of Fame award.

While the finalists and winners of the Billboard
Latin Music Awards are determined by Billboard’s
chart data, the recipients of the Lifetime Achieve-
ment, Spirit of Hope and Hall of Fame Awards are
nominated by an editorial committee that bases its
decision on the virtues related to that specific honor.

Santana, previously the recipient of the Billboard
Century Award in 1996, now is being recognized
for his contributions to expanding the reach of
Latin music worldwide.

The Spirit of Hope Award, created in memory of
slain Tejano singer Selena, singles out one artist for ex-
emplary humanitarian work. Yankee’s work rehabil-
itating youthful offenders and providing basic serv-
ices to underprivileged youth through his Corazén
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Guerrero Foundation exemplify the ani-
mus behind Spirit of Hope.

Alarcon is the first executive to receive
the Hall of Fame Award for having been a pivotal fig-
ure in the development of Latin radio in the United
States. He passed away last year; his son, Raul Alar-
con Jr., will receive the award in his place.

The Billboard Latin Music Conference takes place
April 20-23 at the Eden Roc Resort in Miami Beach and
culminates with the Latin Music Awards, which will air
live on the Telemundo Network. For more information
and registration, go to billboardlatinconference.com.

MOBILE ENTERTAINMENT LIVE
SCHEDULED FOR MARCH 31

Billboard will hold its Mobile Entertainment Live con-
ference March 31in conjunction with the CTIA in Las

Vegas. This year’s program is focused on the role mo-
bile advertising plays in the creation, distribution and
monetization of mobile entertainment content.

Matchbox Twenty frontman Rob Thomas is a fea-
tured keynote speaker and will join Billboard edito-
rial director Bill Werde in a discussion about how to
use mobile platforms to communicate with fans, dis-
tribute music and strengthen brands, as well as re-
veal the artistic and songwriting process behind his
upcoming solo album.

Car manufacturer Kia, which created a branded
music service for imeem’s mobile service, will also
have a presence at the event. The company will de-
tail why music is a preferred choice for reaching con-
sumers on their mobile phones, and imeem repre-
sentatives will be on hand to provide details on the
program’s results.

Additional highlights include a case study on mo-
bile music and advertising from Island Def Jam’s
Christian Jorg, insights on how to use advertising to
pay for mobile music services from representatives
of Pandora and YouTube, exclusive research on mo-

bile music trends from Nielsen and a “State of the In- ;
dustry” interview with MTV’s Greg Clayman. Y
The research firm Frank N. Magid Associates will ﬁ
conduct a focus group with a panel of mobile users e
to learn what they look for in mobile entertainment, ,%l;
how advertising is accepted and what the future holds gé
for both. g2
To learn more about the agenda and for registra- %%
tion details, go to billboardevents.com. .o 3z
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TAKING CHANCES & BREAKING RECORDS

#1
#1

1
|
|

L

Bell Centre » 11 Shows
$30,137,572 Gross * 227,616 Sold

Sprint Center » January 2, 2009
$1,661,826 Gross

New Orleans Arena » January 10, 2009
$1,829,331 Gross

TAKING CHANCES 2008-2009 NORTH AMERICAN TOUR

" Tickets: 1133545 Gross: $127.769,387 Shows: 67

Congratulations and Special Thanks to:
Celine Dion * René Angélil « Dave Platel « Rob Prinz

Denis Savage ¢ Lina Attisano * Rick Mooney

With all our love ﬁ
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Hibiz

>>>PRINCE TO
PLAY FOUR
NIGHTS ON LENO
Prince will perform March
25-27 on “The Tonight
Show with Jay Leno” as
he builds anticipation for
the March 29 release of
two new albums,
“LOtUSFLOW3R” and
“MPLSoOUND.” The artist
will also perform May 28
on the show in
celebration of the end of
Leno’s run as the host.
Both CDs, along with a
third by new artist Bria
Valente, will be available
as a three-disc set
exclusively through
Target for $11.98.

>>>BROWN
WITHDRAWS
FROM KIDS’
CHOICE AWARDS
Chris Brown withdrew
from Nickelodeon’s Kids’
Choice Awards because
of the controversy
caused by the criminal
charges against him for
allegedly attacking his
girlfriend, pop star
Rihanna. Brown was up

for top male singer at the m—

awards, which will air
March 28 on
Nickelodeon, and for
best song for “Kiss Kiss.”
Brown faced criticism
from special interest
groups and on blogs by
people who argued his
participation would set a
bad example for
children.

>>>SHEILAE.
WINS ‘GONE
COUNTRY’

“Gone Country” host
John Rich tapped Sheila
E. as the winner of the
third-season finale of
CMT’s hit series. She won
with “Glorious Train,” the
song she wrote with
Nashville songwriters
Angie Aparo and James
Slater. The show’s other
contestants were George
Clinton, Tara Conner,
Taylor Dayne, Micky
Dolenz, Richard Grieco
and Justin Guarini. Past
winners of the show
include Julio lglesias Jr.
and Sebastian Bach.

Compiled by Chris M.
Walsh. Reporting by
Mike Boyle, Leila Cobo,
Brian Morrissey, Andre
Paine, David Prince,
Reuters, Ken Tucker and
Jen Wilson.

For 24/7 news and
b- analysls on your
.DIZ mobile device, go to:
mobile.billboard.biz.

m BY JEFFREY YORKE

TALKRADIO

House Committee Urges Negotiated
Settlement Over Performance Rovyalties

Billy Corgan brought some head-
turning star power to the U.S. House
Judiciary Committee’s March 10
hearing on legislation that would re-
quire radio stations to pay perform-
ance royalties to artists and labels.

But the most significant development
to emerge from the hearing wasn’t the
testimony of the Smashing Pumpkins
frontman but rather the growing sup-
port among committee members for a
negotiated settlement between broad-
casters and the recording industry.

“Get all the players at the table,” Rep.
James Sensenbrenner, R-Wis., told Steven
Newberry, president/CEO of Common-
wealth Broadcasting and chairman of the
radio board at the National Assn. of Broad-
casters (NAB). “Broadcasters haven't
wanted to come to the table. I'm going to
aim my cannon right between your eyes,
Mr. Newberry. And get to the table right
away, and if you don’t want to get to the
table, can you tell me why?”

Newberry and Lawrence Patrick, man-
aging partner of the Wyoming radio sta-

tion operalor Legend Communications,
told the committee that the promotional
value of the airplay that performers get
on terrestrial radio equals any royalty
fees that stations would have to pay under
the controversial legislation. They also
said that now wasn’t the time to impose
new costs on beleaguered radio compa-
nies which, they noted, are already slash-
ing payroll and other expenses as the
recession erodes ad revenue.

But some committee members ap-
peared worn out by the broadcasters’
cries of poverty. Rep. Brad Sherman, D-
Calif.—who said, “Intellectual property
is what keeps Los Angeles humming”—
asked what broadcasters would think if
a band crashed a restaurant, ate all the
food and then refused to pay, explain-
ing that it was the group’s “business
model” not to pay for food.

“What if they said they are a strug-
gling band and can’t afford to pay?”
Sherman asked. “Or that they are a
band that provides a public service, or
that by eating there it is a good promo-

QUESTIONS

with JAY COOPER

by CORTNEY HARDING

Jay Cooper is one of the music industry’s leading experts on copyright law. As
chairman of the Los Angeles entertainment practice at the law firm of Green-
berg Traurig, Cooper counsels clients onintellectual property cases, recording
and publishing agreements, acquisitions and sales of entertainment catalogs and

other issues.

Known for his balanced understanding of creative and business inter-
ests, Cooper has also represented entertainers from Jerry Seinfeld to Katy
Perry. In February, in recognition of his longtime service to the music com-
munity, the Grammy Foundation bestowed Cooper with the Entertainment
Law Initiative Service Award, or “the survivor’s award,” as Cooper jokingly

calls it.

Congress recently reintroduced
legislation requiring terrestrial radio
stations to pay performance royalties.
Doesithaveachanceofpassing?
Theclimate is probably better now than
it has ever been. 1t’s going to be fought
hard by the [National Assn. of Broad-
casters], but it’s fair and it’s right and
it's long overdue. It’s unfair that artists
aren’t paid for the performance or the
recordings and as a result of our lack of
reciprocity, artists aren’t paid for their
performances in the rest of the world,
while other artists around the world are
paid. The songwriter is paid and the
songwriter should be paid, no question
about it. But a song is a piece of paper
until the artist records that song.

10 BILLBOARD MARCH 21, 2008

Looking back on the recently

abandoned lawsuit strategy of the
RIAA, did it reap any significant
benefits fortheindustry?
The most significant benefit wasn’t the
money that was received, because no one
collected much money. It was the pub-
licity that brought to the attention of the
public that what you're doing is illegal.
Iremember readingearly on that in one
of the lawsuits, a young person was
caught in the web and sued. The grand-
mother complained and said, “I didn’t
know it was illegal.” Well, guess what?
Now the grandmother and a whole lot
of other people realize it’s illegal.

But the number of users sharing

_Criney rocle Sinnshing
7

tion for the restaurant?”

Sherman later leaned toward New-
berry and RIAA chairman/CEO Mitch
Bainwol and asked if they would con-

sider negotiating a fee structure on per-
formance royalties. “No, sir, this
legislation will not benefit our indus-
try,” Newberry replied.

Sherman sat back in his seat with a
sigh and said, “Well, if you are going to
slityour throat, please don’tdoit here,”
anapparent reference to a remark made
last June by NAB president/CEO David
Rehr that he would rather slit his throat
than negotiate over performance fees.

Intheir prepared remarks before the
Judiciary Committee, Corgan and Bain-
wol continued to hammer home the
recording industry’s position that it was
tiine for terrestrial radio broadcasters
tocompensale artists and labels for use
of their recordings.

Corgan said he was indebted to radio
for helping his band find an audience.
But he added that it was time to correct

files illegally hasn’t changed much
since the RIAA startedfiling suits.

No, they haven’t shifted that much,
which is unfortunate.

Will the new strategy of putting

the onus on Internet service
providers to crack down on file
sharing work any better?
They have the technology. There’s
identification technology that can
identify illegal tracks. I think that we
need some kind of legislation or agree-
ment by the 1SPs that they’ll take an
active role in cutting off the constant
flow of illegal product.

Therecordingindustry has never
wonaverdict against anonline music
service claiming protection under
the Digital Millennium Copyright

WwWwWw. americanradiohistorv.com

“an outmoded unfair practice that fa-
vors one participant’s needs over an-
other” and asked committee members
to support passage of the Performance
Rights Act.

“If the performance of a song has
valuetoa particular terrestrial radio sta-
tion initsairing, I believe itis only right
to compensate those performers who
have created this work,” Corgan said,
adding that “these particular perform-
ances must have value to the stations or
they wouldn’t be playing them.”

Bainwol said the R1IAA-backed Per-
formance Rights Act focuses on what
he called “big corporate radio,” noting
that the legislation requires fess oner-
ous payments by smaller station oper-
ators like Newberry and Patrick.

“Broadcasters are in the business of
selling advertisements, not music,”
he said. “Music is what broadcasters
use to attract listeners, which in turn
allows them to earn billions from
advertising.” R

Act.Isthe DMCA vulnerable to
legalchallenge?

The biggest problem with the
DMCA is the safe harbor pro-
visions. There should be
more responsibility put on
[online services] than there is
right now. I think they have
to be more proactive, and 1
think the only way you're
going to be able to do it if they
don’t do it voluntarily is to do
it by legislation.

Your diverse client list
includes artists like Sheryl Crow and
Katy Perry. How do you negotiate a
deal for someone like Crow, who is
primarily thought of as an album
artist, as opposed to Perry, who'’s
primarily adigitalsinglesartist?

I'm not going to acknowledge that
Perry is a singles artist. We're deal-
ing in different worlds. Sheryl
started at a time when albums or CDs
meant an awful lot. People bought
CDsand Sheryl had a number of hits
and the hit singles were always a
great promotional tool for the sell-
ing of albums. Katy came along in a
time when the emphasis became
more on the singte. I don’t think she
considers herself or anybody else
would consider her a singles artist.
I1t’s just the circumstance of the time
right now. o

TOP. THE WASHINGTON TIMES/LANDOV
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Indie

Pop star Nelly Furtado will launch a
label in cooperation with the Canadian
indie label group Last Gang Labels. The
Toronto-based electro-dance band Fritz
Helder & the Phantoms is the firstact
signed to the new Nelstar label and will
release its debut album July 7.

While Furtado is certainly not the
first major-label musi-
cian to start her own :
label, she is one of the The
few to do it with an

Indies

Promiscuous

Nelly Furtado Launches Label
With Canada’s Last Gang

“I'm happy there, and it would be
great if Fritz got signed there at some
pointin the future,” Furtadosays. “But
| also think that it’s best to start offan
indie. When you are a new band and
you sign to a major. you get thrown to
the fire. Plus, | always secretly wanted
to be an indie artist. When | was a

teenager, I loved Ani
DiFranco and hoped |
could do something like
that. A major turned out

' CORTNEY
HARDING

indie.

“Nelly just wasn’t that
interested in doing a
OneRepublic/Timba-
land type of thing,” says
Chris Taylor, president
of Last Gang and
Furtado’s longtime attorney. “She’s an
independent spirit, and she wants to
make sure we build the band at the right
pace. It's also very important to launch
a band with indie branding behind
them and be able to build them brick
by brick.”

Furtado says she never consid-
ered introducing Nelstar wilh her
label Interscope.

to be my destiny, but
I’'m enjoying reconnect-
ing with the indie
world.”

Furtado adds that In-
terscope is aware of the
project but says, “They
have enough going on without iny
label adding to everything.” And Nel-
star isn’t completely divorced from In-
terscope—Last Gang is distributed
through Fontana in the United States
and Universal in Canada. Interscope
didn’t respond to an e-mail request for
comment.

Taylor says Last Gang is a perfect fit
for the label. “1 have been Nelly's at-

torney for 11
years and weare
friends,” he
says. “She ad-
mires what we
have done with
our acts on Las!
Gang. She
brought me Fritz
about six months ago and I think she
was always secretly hoping | would put
Last Gang resources behind the group.
I"d do anything for her, but really lam
in love with the group on top of every-
thing else.”

Taylor points out that Furtado has
close ties to the band, noting that two
members are her backup dancers.

“She’s been talking them up for
ages and ages,” he says. “Right now,
the label is just for Fritz, although
that might change in the future.

While the model might resemble
one commonly used in hip-hop, where
arapper signs his or her protegé then
builds the artist up through a series of
guest spots on tracks and promotional
appearances, Taylor says there are
some differences.

e
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Whoa, Nelly: FRITZ HELDER & THE PHANTOMS

“Nelly’'s not on the albumina mean-
ingful way,” he says. “She’s in one of
the videos, but that’s really it. She’s
not like Puff Daddy in that respect.”

But that doesn’t mean Furtado has
just signed the band and handed it
over. “We had a meeting a few weeks
ago to look at all the pictures, and Nelly
was really concerned that (band mem-
ber] Raquel Gil-Jimenez didn’t ook
foxy enough,” Taylor says. “She in-
sisted we do reshoots, and we’'re going
to send the new pictures to the Max-
ims of the world to promote the band.”

The deal is also unique in that Fritz
Helder & the Phantoms will remain
signed to their own label, House of
Helder, which will become an imprint
of Nelstar. “We still have the label and
we still control the creative aspect,”

Helder says. “Nelly is actingas a men-
tor, Last Gang will coordinate the dis-
tribution, and we'll still do the videos
and things like that.”

Helder and Furtado describe the
deal as a long-term partnership. “It’s
a three- to five-year deal, with one or
two albums,” she says. “I’'m doing this
foraband [ love and [ don't want it to
be too restrictive.”

Furtado adds that she’s looking at
signing a few other bands. “I'm busy
enough right now, and 1 don’t want
this to get to a point where it's some-
thing I'm not passionate about,” she
says. “l want this to be something that
really grows organically.”

For 24/7 indies news

and analysis, see
billboard.biz/indies.

Where Passion Meets Romance

Now available at retail outlets nationwide, Amazon, iTunes and most online music sites.
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RAQUEL BITTON

Hot New French/Latin Jazz Album

BOLEROS

Engineered by 11x Grammy Award winner- Rafa Sardina

Consuelo Velasquez, Augustin Lara..

Sung in French and Spanish

Celebrating legendary Latin composers- Armando Manzanero,

28 piece orchestra features notable Latin Jazz musicians-

Ramon Stagnaro, Rebeca Mauleon, Orestes Vilato, Jesus Diaz..

About Raquel Bitton:

Internationally praised as the foremost French Jazz singer

and greatest interpreter of the music from the

Edith Piaf repertoire.

MARCH 21, 2009

Listen to sample tracks: www.raguelbitton.com

Distribution: U.S/City Hall Records, Canada/F.A B. Distribution
Label: RB Records
Management and PR: Sparrow Productions Inc:

(415) 883-3393 Sparrowprdct@aol.com
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Converting
ViewersInto
Music Buyers

MTV Leads Network Efforts To Exploit
Promotional Pull Of TV Shows

Scoring a placement on a hit
TV show can elevate the sta-
lus of a new song or band.

1f viewers want more infor-
mation on a featured song,
they’ll probably do a Google
search to track it down. As-
suming the show’s producers
include the band’s name in the
closing credits, those searches
can yield traffic to either
iTunes or peer-to-peer file-
sharing networks.

But some TV networks are
striving to do more, for reasons
that don’t concern the welfare
of the recording industry. In an
attempt to lure more TV view-
ers to their advertising-sup-
ported Web sites, they're
offering episode track lists, in-
formation on featured artists
and even “buy” links for songs.

One pioneer of this effort is
MTV, which last July launched
its Soundtrack site (sound-
track.mtv.com), designed to list
all the songs that air on the net-
work’s shows. The site also in-
cludes artist bios, discographies
and streaming music.

The result, says Joe Cuello,
VP of creative music integra-
tion for MTV Networks Music
Group, has become a focus on
new and emerging acts instead
of the mega hits that domi-
nated the network’s early
music video days.

“Music supervision allows
us to expand beyond the nor-
mal purview of bands that

might be in video rotation, to
acts that are more independ-
ent, unsigned and on the cusp,”
he says. “Itexpanded the types
of bands we were promoting.”

With shows like “The Hills”
and “The Real World,” viewers
have come to expect new music
in every episode, including
emerging acts that they likely
have never heard of.

One example is the band
White Tie Affair. The group re-
leased its album “Walk This
Way” (Epic) last April, reaping
only negligible sales. Then
came the Sept. 15 episode of
“The Hills,” which featured the
band members performing its
singles “Mr. Right” and “The
Letdown” as part of the plot.

As it does with all music
featured in its programs, MTV
used an on-screen identifier
to name the band and the
songs and to direct viewers to
soundtrack.mtv.com. The
week after the episode aired,
sales of “Walk This Way”
surged to about 4,000 copies,
with sales of nearly 2,000 the
following week and average
weekly sales of nearly 1,000
copies since then, according
to Nielsen SoundScan.

“Prior to this effort, we
didn’t have this kind of impact
onsales,” Cuellosays. “When
we doa song ID, there’s always
an increase in metrics,
whether it's sales, streams or
social network activity. As we

PIMP MY
’PHONES

ships in 48 hours or less.

There are plenty of head-

phones available on retail shelves
today, but how many can you design r
yourself? iFrogz’ new line of EarPollution 4
headphones will let you do just that. Buy-
ers of the Hype earbuds and the Fallout and Nerve
Pipes on-ear headphones can choose various graph-
ics, colors and textures to customize them. In all, there
are more than 200,000 possible design combinations.
Interested buyers can choose their design options at
the company’s Web site, and the resulting product

The Hype goes for $20, while the NervePipes and
Fallout are available for $35.
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Going casual:
WHITE TIE AFFAIR

provided more information
online, if anything, it’s in-
creased all songs because peo-
ple can check out more about
the artist.”

Partnerships similar to
MTV’s include that between
the Frayand ABC. The network
posted the band’s video for its
recent single “You Found Me”
on abc.com in advance of the
fifth season of “Lost,” where
Michael Benson, ABC Enter-
tainment’s executive VP of
marketing, hoped it would be
spread virally among fans of
the band and the show.

The team behind the CW
Network’s “Gossip Girl” estab-
lished a separate site called
OMFGG .com (“Original Mu-
sic Featured on Gossip Girl”)
dedicated to the show’s music.
The site, which is run by At-
lantic Records, [eatures an em-
bedded imeem player on the
home page that streams songs
from the show’s soundtrack
album, with links to a list of
tracks featured in each episode.
The "Grey's Anatomy" site also
features a list of songs from
each episode, with some fea-
turing links to buy directly
from iTunes.

But thelink between TV dis-
covery and online sales is still
atenuous one. Despite the oc-
casional “buy” link or stream-
ing sample here and there,
most networks aren’t offering
much more than a list of art-
ists” names and song titles.
The reason, of course, is
money. The slim margins of-
fered by iTunes’ or Amazon’s
affiliate programs give the net-
works little incentive to build
more interactivity into their

-~

=

online music listings.

MTV is the exception in that
it’'s a co-owner of the Rhapsody
America joint venture with
RealNetworks. Soundtrack site
users can stream or click-to-
buy from Rhapsody if they
wish, but most are still going
to iTunes on their own.

And there’s still some trial-
and-error to be done on how
tointegrate the TV soundtrack
with more online soundtrack
information. In the coming
months, MTV will integrate
Soundtrack’s features into
each show’s Web site, instead
of asking fans to visit the
Soundtrack site.

It seems like a smart move
as Soundtrack received only
about 60,000 unique visitors
in January, compared with the
4 million that the MTV.com
site receives, according to the
Web traffic tracking firm Com-
pete. OMFGG.com draws
similarly paltry numbers—
13,500 unique users visited
the site in January, according
to Compete, despite the fact
that the CW was airing new
“Gossip Girl” episodes.

Yei these issues are easily
worked out because there’s just
too much benefit for both par-
ties involved.

Labels and artists get a more
direct link belween the mo-
mentofdiscovery and an actual
sale, while the networks get a
useful tool to bring viewers to
their ad-supported Web prop-
erties by offering them infor-
mation they’d otherwise go
elsewhere to find. .o

For 24/7 digital news

biz and analysis, see
A billboard.biz/digital.
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PAY-TO-PLAY WEB
RADIO

The Internet radio service
Jango introduced a pay-
for-play service called Air-
Play that lets emerging
acts purchase guaranteed
spins. Clients upload the
songs and select which
popular bands’ fans they’d
like to target. Jango then
inserts the song into any
stream featuring those
artists, along with a pop-
up ad asking listeners to
rate the track. Customers
pay $30 for 1,000 plays,
$50 for 2,000 plays and
$100 for 5,000 plays.
Larger packages are also
available.

EBOOK OF THE DEAD
A company called Mosaic
Legends has released
“Touch of Grey,” an inter-
active electronic book
about the Grateful Dead,
through Apple’s App Store.
The eBook features an in-
troduction by San Fran-
cisco rock photographer
Jay Blakesberg, an essay
about the history of the
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band by Jambase.com
editor Aaron Kayce and a
striking photo mosaic that
digitally arranges 400
Blakesberg photographs
to form a picture of the
late Jerry Garcia. The
company has partnered
with Blakesberg to create
similar photo mosaics for
other artists as well.

'09 SMART-PHONE
SALES TO REMAIN
ROBUST

Smart phones are the lone
bright spotin an otherwise
dismal mobile phone mar-
ket, according to a report
by the market research firm
iSuppli. The company pre-
dicts smart-phone sales will
grow by as much as 11.1%
this year. To reach that
growth rate, iSuppli says
wireless carriers will need
to cut data access fees and
offer aggressive subsidies.
Also expected to drive
sales are applications
developed for the Apple
iPhone and handsets pow-
ered by Google’s Android
mobile platform.
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Ralph Mercado:

1941-2009

RMM Founder Took Salsa Global

Ralph Mercado, the founder of the independ-
ent salsa label RMM Records and a pivotal
force in extending the reach of tropical music
worldwide, died March 10 in Hackensack, N.J.,
after a two-year battle with cancer. IHe was 67.

Mercado was seen as the Berry Gordy of

salsa because he had the Motown founder’s
eye for emerging talent, recognition of artis-
tic potential and ability to expand the audi-
ence lor his genre. On RMM, Mercado
launched artists who would go on to become
international superstars, including Marc An-
thony, La India and Tito Nieves.

Nearly every major tropical artist since the
'50s, including legendary performers such as
Puente and Celia Cruz, had some affiliation
with Mercado through his management, con-
cert promotion, film, production, label or pub-
lishing operations. And he integrated his
business interesis years before other labels
and promoters began striving to offer simi-
larly comprehensive services.

“IHe was a visionary of tropical music and
he reinvented salsa, taking it to the highest
levels for the genre,” says Eddie Fernandez,
senior VP of Universal Music Publishing,
Latin America.

Mercado founded RMM Records (named
after his company Ralph Mercado Manage-
ment) in 1992 and evenrually amassed a cala-
log of more than 400 titles by 130 acts. Al its
height in the 90s, RMM’s clout and impact in
the tropical world was similar to the pioneer-
ing salsa label Fania Records in earlier decades.
And Mercado, with his dazzling smile and el-
egant suits, was at the center of it all, acutely
aware of musical trends and open to diversi

fying his roster with different tropical styles,
including merengue and romantic salsa.

Anthony says Mercado “gave me my first
chance in tropical music and he was a great
supporter in the early stages of my career,
adding that “the world of Latin imusic lost one
of its great visionaries.

Mercado got his start in concert promotion
and management. Born in Brooklyn, Mer-
cado organized salsa dance parties in his
neighborhood as a teen in the '50s, long be-
fore salsa had established a strong following
on the streets of New York. te was known
then for his “waistline parties,”
where, according to his publicist,
guys were admitted free but had 1o
pay a penny-per-inch cover charge
for their dates based on the size of
their date’s waistline. He eventually
opened the 3 & 1 Club on Atlantic
Avenue in Brooklyn, where he
booked up-and-coming local artists
like Eddie Palmieri, Richie Ray and
Bobby Cruz.

That entrepreneurial spirit served
Mercado well. After establishing him-
self as a concert promoter, Mercado
opened RMM Management in 1972,
representing Palmieri and Ray Bar-
retto. In 1992, he expanded into
recorded music with RMM Records.
Billboard honored Mercado in 1999
witlits Lifetime Achievement Award.

Mercado was “an old-style busi-
nessman for whom a handshake was
worth more than a contract,” Uni-
versal’s Fernandez says. This infor-
mal approach characterized his
longtime relationship with salsa leg-
end Cruz, who he managed from
1975 10 1996 and who recorded for
RMM in the late *90s. According to Omer
Perdillo, who managed Cruz at the time of her
death in 2003, Mercado was responsible for
“taking her to the next level” and showcasing
in places she’d never been before, including
Asia and the Middle East.

‘IHis handshake or his word were enough
to close a business deal,” Perdillo says.

That way of doing business made him many
friends butalso caused problems. After RMM
Records filed for Chapter 11 bankruptcy pro-
tection in the wake of a costly copyright in-
fringement lawsuit, Mercado sold the label in
2001 to Universal Music Group for close to
$18 million. Mercado kept RMM Filmworks
and his music publishing companies. He even-
tually relaunched his promotion company as
Ralph Mercado Presents and continued to pro-
mote concerts up to the time of his death.

Mercado is survived by his wife, Cynthia:
his five children, Debbie, Damaris, Melissa,

\Ralph Mercado I11 and Chanel; his siblings,
John Ayala, Richard Ayala and Angelica
Kreiger; and his grandchildren.
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16,461 Concerts West/AEG Live
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Pepsi Center, Denver, Feb. 24

22 in Evansville, Ind., went on sale Feb. 6. The
tour sold out almost immediately, with some

three sellouts ‘ ,

?2,931;,&2 ! CELINE DION

$15984/95328  consee Fiebsh Quebec City, 10 SO Concerts West/AEG Live
| $1,897,276 CELINE DION

$185/$125/385 . y ; : g 3
| Sl 75/%8 e paviion, San Jose, Calf, 16,862 CoTEeriirags WED, ive Ticket Resellers Strike Taylor Swift’s Upcoming Tour
I ($é11,]246]13,25)54 THEX FCTOR LIVE, SIGNATURE Much as Miley Cyrus’ 2007-08 tour shined a Messina and Texas building managers lob-

jiod: st i Arena, . . . i . . . . .

$40.68/$21.41 ﬂga‘éhiséi Efgr}'ar:mgu,Nfe“l'os. 27528 ;‘hféf?e,,outs 3A Entertainment spotlight on the insanity of ticketreselling, Tay-  bied for anti-scalping laws in Texas years ago
‘ $1,570,/9$61 CELINE DION lor Swift’s hotly anticipated Fearless tourisig-  and failed, but he says the problem has exploded
\ 22597_/5?7 R cox Center, Tulsa, Okla, Feb. 2 15,933 Concerts West/AEG Live niting a furor over the secondary market. in the Internet age.

VALYV VAN CELINE DION Tickets for Swift's tour, which begins April “I"d like to see regulation on resale of tick-

ets,” he says. “Secondary ticketing should be
against the law, for one, or there should be lim-

2112'7_35%1/328‘;?0/ resellers posting tickets at its on what tickets can be sold for.
$67.50/$50 Scottrade Center, St. Louis, Feb. 4 ;Zﬁfj’ Concerts West/AEG Live h | Kked- es 1 opimion Michet th
sharply marked-up p even nmy op , tickets are the
$1,275,000 before they officially went on property of the artist, and this is
ST Or'5gtren: Oakland, Calir, s Another Planet Entertainment sale, according to Louis Messina, almost like copyright infringe-
$1,260,362 Swift's promoter and president ment. Somebody is taking their
337?5/385/365/ Gwest Center, Omaha, Neb., 15,783 e AE I ofthe Messina Group (TMG) and artand reselling itand the artists
$1205,743 AKG Live . srenorsharing it
§2277/$87/$67/ EnergySolutions Arena, Salt 16,212 e T ['ve never seen apythlng 1r} . Itis commpnly known in the
my whole career like this, industry but little discussed that
gé‘/zsaéyz M Messina says. “There’s not a city some artist camps have relation-
Garden, New York, Feb. 19-2 22220 four shows AEG Live that's not selling out in minutes.” ships with brokers and partici-
$783,757 With the exception of New York, Los Ange-  pate in the market in order to tap into some of
$75/$46.50 e i edinlli, 15158 Live Nation, in-house les, Las Vegas and Uncasville, Conn. (home of  that revenue. Asked his feelings on that prac-
$727,345 the Mohegan Sun Arena), face-value ticket  tice, Messina says, “My comment on that is if
(€503.778) Aberdeen Press & Journal Arena, 18,468 prices for Swift’s tour were $20, $39.50 and  we're feeding the machine, eventually we'll get

$4115/$21.66

3A Entertainment

Aberdeen, Scotland, Feb. 22-25  four sellouts

8,093

Westgac Arena, Christchurch, Pacific Entertainment

$49.50. This conservative pricing was Swift's

$57.48/$41.75 New Zealand, Feb. 13 8.285 thing [as resellers].” "
(sggz%g)“ THE X FACTOR LIVE, SIGNATURE While Messina concedes that some artists

$4113/82165
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(£263.916) $51.47 Kings Hall, Belfast, Northern
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$370,043 THE X FACTOR LIVE, SIGNATURE of the secondary ticket market is notcontrolled  younger f:Tms who may not have a credit card
;izoegéogz)n o Echo Arena, Liverpool, England, 9,630 N by promoters or the artists,” he says. “It's con-  or proper identification.
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éﬁgf;&?a ND | RE - —— ing the brokers with tickets.” the day before the show,” he says. “In the case
t uropahalle, Karlsruhe, 5 .
$86.25/35793  Garmany, Jan. 31 séiiout Spiae FEma el AR e How are resellers getting these tickets? “Even  of Taylor, it would sell out and that way the
$364,124 BRAD PAISLEY, DIERKS BENTLEY, CRYSTAL SHAWANDA in the days when we were dealing with hard  brokers won’t have an opportunity to distrib-
SRR (>0 ok ane Arena, Spokane, Wash, 7,345 Live Nation tickets . . . they had a connection with the box  ute tickets,” he says. “But that's pretty risky.
$359.672 ROBIN WILLIAMS office, the promoter, the building,” Messina ~ What happens if the computer system crashes
$85/$4950 Lakefront Arena, New Orleans, 4,913 Beaver Productions says of ticket scalpers. “I guarantee it's much  that day? As the promoter, [ try to monitor as
eb. ellout Tkl » 1
$357023 ANDRE RIEU o more sophisticated now. much as I can, but the endgame is we have to z
’ . .y . . " o
;g%sg/s:ggz AWD-Dome, Bremen, Germany, 4,660 Roiand Temme Ebnddfaanesditungen Once a show goes on sale, the promoter’s  sell tickets. Why should thf? artistorpromoter  §
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. . w
$356,387 GARY NN minute before they goon sale ora minute after,  safeguards, we wouldn’t have to worry about =
$3350/31250  ATart Center, San Antonio, Feb. & 13%1° S Aviienls Lreaiaes Gpediilen but it’s the ticketing company that really has  itas much.” ‘e i
$355,081 THE PUSSYCAT DOLLS the most control over tickets,” he says. “Once z
(E258.538) Y / p
i b { FM A 5 ingham, 7,955 ; A 1 . For 24/7 touring news and analysis
Sk Lrent FM Arena, Nottingham 79251 Live Nation-U.K. the arFlst and promoters pass the baton to the ‘bIZ_ se; bi"board"bi‘-i/to‘ﬁring. %
$343,835 THE PUSSYCAT DOLLS ticketing company, we lose control.” =
(£241,605) i § 5 7.434 -
$46.25 e, Wares, Jan 50" séliout RreeTRatiogr ol

Metro Radio Arena, Newcastle,
England, Feb.

THE PUSSYCAT DOLLS

9,673

sollout 3A Entertainment

nN
-3

7,331

and promoters are involved in the second-
ary market, he says they make up only a small
portion of the resale market. “The majority

14 | BILLBOARD | MARCH 21, 2009

www americamadiohistorv.com

burnt by the machine. 1t’s as simple as that.’

|
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sa15705 1o TUEMEG TS UG
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Executives At Billboard’s Music & Money Symposium
Discuss Challenges On The Horizon

Although music publishing is known for its
relative stability, the business is facing its share
of uncertainty in the global economic crisis.

Top publishing executives cited a host of con-
cerns during a publishing panel at Billboard’s
Music & Money Symposium March 5 in New
York. They included the potential fallout that
the sector could suffer from declining adver-
tising expenditures, possible changes in the
U.S. tax code and the pending ability of song-
writers to terminate publishing agreements
signed since 1978.

The sharp decline in ad spending could hurt
music publishers in two ways, warned Sony/
ATV Music Publishing chair-
man/CEO Martin Bandier. He
noted that synch rates are under
pressure as producers of TV

Publishers

Still, Gorjance said he still sees the potential
for a growing number of deals for smaller cat-
alogs, due to anticipated changes in U.S. tax
rates that could prompt songwriters to sell
their catalogs now.

The administration of President Barack
Obama is reviewing potential changes to the
tax code, including raising the capital gains tax
from 15% to 20%. A key issue facing the pub-
lishing business is whether songwriters will
lose their ability—only gained in 2005—to treal
catalog sales proceeds as capital gains rather
than income, which is taxed at a higher rate.

But those who focus on merger and acqui-
sition activity in music publish-
ing are missing a basic point
about the business, Bandier said.

“Our business is not about

Place

shows rein in costs and labels
allow shows to make use of some
of their recordings for free in the
hopes that these TV placements
will drive sales.

Bandier also noted that falling
ad revenue could influence nego-
tiations with broadcasters over public perform-
ance royalties for songwriters, which are due
to start at the end of the year.

Not every challenge facing the publishing
business is related to the economy.

Olechairman/CEO Robert Ott pointed to a
provision in U.S. copyright law that allows song-
writers toterminate U.S. publishing agreements
after 35 years on songs published after 1977.
That means the first terminations under this
provision will start making their way through
the system in 2013. When those publishing
rights revert to the songwriter, the original pub-
lisher can still collect revenue from deals se-
cured during the first 35 years, but the ability to
cut new deals becomes the purview of the song-
writer or with whoever he or she makes a deal.

The wave of consolidation that swept through
the publishing business in recent years appears
to be stalled by the global recession, at least
when it comes to sales of larger catalogs.

Bandier noted that one factor holding up
deals is that buyers aren’t sure of valuations.
“You don’t want to pay Y now only to find out
that it will be X in a few months,” he said.

Those involved in the buying and selling of
music copyrights are in a period of “price dis-
covery,” peermusic CFO Bill Gorjance said.

ED CHRISTMAN

buying catalogs,” he said. “The
music publishing business is
about the exploitation of music.”

While some people treat pub-
lishing like it's a bond or an an-
nuity, the real estate market
provides a better analogy, Ole’s
Ottsaid. Asongcatalog is like a house, which
has to be maintained and spruced up occa-
sionally, or it will turn shoddy and lose its
value, he said.

The executives lamnented that they don’t be-
lieve the celebrated “long tail” effect is playing
outin the markel for digital downloads, adding
however that it’s hard to predict when an ob-
scure song will suddenly find itself in the spot-
light. Cherry Lane Music Publishing CEO Peter
Primont noted that the Harry Belafonte song
“Day-O” enjoyed a revival thanks to the 1988
movie “Beetlejuice,” while Bandier pointed out
that the 2000 movie “O Brother, Where Art
Thou?” gave new life to songs that had been vir-
tually dormant for 60 years.

Despite the challenges facing music
publishing, things could be a lot worse, the
executives said.

“I think all of us are happy we are in the
publishing business,” Bandier said. “A few
years ago. our mechanicals were 60%-70% of
our business and now it is less than 30% and
yet we are still able to grow the business. The
labels would like to be in our business.” ...

b- For 24/7 publishing news and analysis,
JNZ  scebillboard.biz/publishing.

Publish or perish: Sony/ATV chairman/CEO MARTIN BANDIER (left) and Cherry Lane

Music Publishing CEO PETER PRIMONT
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BUY NOW,
PAY LATER

Deposit Plans Boost U.K. Fer ival Ticket Sales

LONDON—U K. festival promoters struggling
with the economic crisis are finding salva-
tionin ticketing deposit plans.

In June 2008, Glastonbury Festival organ-
izer Michael Eavis was facing financial dis-
aster as his event struggled to sell out.

“We'd had three years of mud and the
headliners [Jay-Z, Kings of Leon, the Verve]
were kind of uncertain propositions at the
time,” Eavis says. “So people didn’t have
the confidence.”

Eventually, Glastonbury 2008 limped to
a sellout on the weekend of the event itself
as the headliners delivered strong perform-
ances. But this year, despite the recession,
Eavis has sold out 132,000 £175 ($249) tick-
ets five months ahead of the June 24-28
event, which features headliners Blur and
Bruce Springsteen.

Eavis says he did it by launching a £50
($71) deposit option, enabling festivalgoers
to reserve tickets beginning Oct. 5, 2008,

>>>DISNEY GOES
UNIVERSAL DOWN UNDER

Universal Music Group will market and dis-
tribute Disney Music Group recordings in Aus-
tralia beginning April 1, under a licensing pact
the two sides have reached. EMI previously
represented the Disney license Down Under
through a deal struck in August 2006. UMG
has an international licensing deal with Dis-
ney Music Group covering Asia and Canada,
plus a distribution pact in the United States.
UMG also has a licensing deal with Disney’s
Hollywood Records in South America and
distributes the 2007 self-titled album by the
Jonas Brothers and the Miley Cyrus album
“Breakout” in Europe. —Lars Brandle

>>>AUSTRIAN SALES DOWN

The Austrian recorded-music market fell 8%
in retail value in 2008, according to figures
issued by the Austrian affiliate of the IFPI.
Total sales fell from €201 million ($254.6 mil-
lion)in 2007 to €185 million ($234.4 million)
in 2008. The fall came despite a 14% value in-
crease in digital sales to €11.4 million ($14.4
million). CD album sales accounted for 80% of
the overall market, followed by music DVDs
(9%), digital sales (8%), CD singles (2%) and
vinyl (1%). Album downloads recorded the

www americamadiohistorv. com
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strongest revenue growth, rising 33%to €2.2
million ($2.8 million). —Wolfgang Spahr

>>>JAPE IS IRELAND’S
CHOICE

The Dublin-based electro-rock act Jape’s
“Ritual” (Co-op) has won the fourth annual
Choice Music Prize as Ireland’s album of the
year. The winner of the prize, which is mod-
eled after the United Kingdom’s Nationwide
Mercury Prize, was chosen by a 12-member
judging panel. “Ritual” is the third album by
Jape, the alias of 32-year-old Richie Egan,
who also received €10,000 ($12,756) in prize
money. Jape was among six nominees to play
live at the Dublin award gala, broadcast live
nationally on the commercial station Today
FM. Other leading contenders on the shortlist
included the Script’s self-titled debut (Phono-
genic/Sony Music), David Holmes’ “The Holy
Pictures” (Canderblinks/Mercury) and Fight
Like Apes’ “Fight Like Apes and the Mystery
of the Golden Medallion” (Model Citizen).
—Andre Paine

>>>CTS/LIVE NATION

DEAL STILL ON

A merger of Live Nation and Ticketmaster
wouldn’t have a detrimental impact on the

RICK GILBERTY/SKYHOOK ENTERTAINMENT (2); GLASTONBURY: VICTORIA SMITH/RETNA
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and pay the balance by Feb. 1. They could
also pay for tickets outright, but Eavis says
around 119,000 tickets—90% of those on
general sale—were purchased using the de-
posit system.

“Times are tough,” says Nick Blackburn,
chairman of Glastonbury’s ticketing partner
See Tickets. “When ticket prices reach that
price, to help people to buy them is a very
good thingto do.”

Eavis says he paid See Tickets around
£50,000 ($71,000) to set up and operate the
new deposit system, noting, “It’s worth it be-
cause we've sold out.” He says that only a
small percentage of transactions weren’t
completed by Feb. 1. Those people received
arefund minus a £10 ($14) administrationfee.

Eavis says he will definitely operate a de-
posit system for Glastonbury in 2010, and
other festivals have now followed suit.

Katrina Larkin, co-founder/director of the
Big Chill Group, which operates August’s
Big Chill festival, says she previously felt
payment plans might have been overcom-
plicating the system. But once the reces-
sion kicked in, she decided to offer what she
says is “an affordable way of attending the
event.” Larkin says 50% of Big Chill ticket
transactions have so far come under a £50
deposit program.

See Tickets GM Martin Fitzgerald warns
that layaway plans can be difficult because
they switch the focus from an event to the
customer. The Big Chill’s scheme, for in-
stance, requires deposit-plan participants
to pay their balance by phone. That could
pose a challenge if deposit-holders are as
tardy as the Glastonbury crowd—Fitzgerald
says 70,000 balances were completed the
week before the deadline, with 21,000 on

the final two days.

“We wouldn’t have been in a position to
take all those payments over the phone,”
he says.

Other U.K. festivals to introduce similar
schemes include All Tomorrow’s Parties, the
Glade Festival and Bestival, whose spinoff
Camp Bestival is looking at a nonrefund-
able installment plan, similar to layaway tick-
ets introduced for Coachella in 2009 (Bill-
board, Jan.10).

“I’'m not panicking but a lot of people are
losing their jobs,” says Bestival/Camp Besti-
val organizer Rob Da Bank, also a co-founder
of the Assn. of Independent Festivals. “We
had a wet year last year for the first time, so
we were already cautious people might think
twice about coming back.”

Da Bank says several hundred Bestival tick-
ets were paid for by deposit before the Feb-
ruary deadline, with only three incomplete.

The first signs that the concept might
spread to the regular concert biz came when
the London-based promoter Warner Live of-
fered Dionne Warwick fans the chance to
buy one £49[$69.83] ticket and reserve up
to nine others for her July 31 Hammersmith
Apollo show.

But Fitzgerald believes there is little in-
centive to introduce deposit programs for
the concert ticket market, where supply and
demand rules.

“Qurs is the day-to-day concertgoer,”
says Rob Ballantine, chairman of the Con-
cert Promoters Assn. and director of Man-
chester, England-based SJM Concerts.
“You can’t expect people to start getting
into lots of different economic models
when it’s not what they want and it’s very
difficult to administer.” ee
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existing 10-year agreement between Live
Nation and the leading European promoter/
ticketing operation CTS Eventim, CTS CEO
Klaus-Peter Schulenberg said in a March 6
statement. Schulenberg said Live Nation
and CTS will honor their December 2007
deal, under which CTS licensed its ticket-
ing software to Live Nation in North Amer-
ica and took over ticketing for Live Nation
events in European markets. CTS Eventim
runs ticketing for Live Nation in Sweden,
Finland, Poland and the Netherlands, with
the Czech Republic, Hungary, the United
Kingdom and Norway due to follow in the
near future. —WSs

>>>FNAC’S BASTILLE FALLS

France’s market-leading music retailer
Fnac will close its only dedicated music
store in Paris, located on Place de Bastille,
at the end of 2009. The company’s other
25 stores in the greater Paris area sell con-
sumer electronics (including digital play-
ers), books and computer games/soft-
ware in addition to music product. Fnac
says the store’s 60 employees will be of-
fered jobsin the chain’s other stores. The
closing is part of a global expense-cut-
ting plan that Fnac unveiled Feb. 18, aim-

ing at €35 million ($43.9 million) in yearly

savings. —Aymeric Pichevin
>>>GALLAGHER TAKES
HIS TIMES

Oasis guitarist/songwriter Noel Gallagher will
become the latest artist to release a free CD
through a U.K. national newspaper, striking a
deal with the Times to release live recordings
from his March 27, 2007, benefit show for the
Teenage Cancer Trust charity at London’s Royal
Albert Hall. Five songs were made available at
Apple’s U.K. iTunes Store March 10-14, when the
Times printed a link enabling readers to down-
load a different song for free each day. ACD to
be given away with the March 15 Sunday Times
willinclude another 11 tracks from the show. Be-
ginning March 16, all 16 tracks will be sold as a
download-only fund-raising album titled “The
Dreams We Have As Children (Live for Teenage
Cancer Trust)” through selected online retail-
ers. The Times made adonation to the charity for
the use of the recordings. According to the Audit
Bureau of Circulation, the Sunday Times’ aver-
age net circulation between Jan. 26 and Feb.
22 was 1.2 million. —Tom Ferguson

b- For 24/7 global news and analysis,
OIZ sce billboard.biz/global.
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WIDEawake

Arrives

Canadian Startup Plans Synchs,
New Releases From Death Row Assets

TORONTO—The Canadian music startup
WIDEawake Entertainment Group is moving
from obscurity to Death Row, after unveiling its
ambitious plans for the U.S. gangsta rap label.

Despite a low profile even in its home coun-
try, WIDEawake snapped up Death Row
Records from bankruptcy for $18 million in
January (billboard.biz, Jan. 15). It now plans
what it says will be a “hugely profitable” busi-
ness strategy for the company, based on dig-
ital and mobile, synchs and issuing unreleased
albums—including previously unreleased
songs by Tupac Shakur.

Death Row’s catalog includes material
from Dr. Dre and Snoop Dogg, and while
some industry observers have questioned the
acquisition price, WIDEawake founder/CEO
Lara Lavi says there are plenty of new rev-
enue opportunities.

likes of Petey Pablo, Kurupt, Lisa “Left Eye”
Lopes and even Beyoncé. He’s now working
with the artists concerned, ensuring appropri-
ate contracts are in place.

“There’s so much exquisite material that
never saw the light of day,” he says. “These are
artists that would love to see their material re-
leased and I'm sure they want to get paid for
what they’ve done.”

Payne has been working with the Shakur
family to arrange the release of 13 songs from
around 40 unreleased tracks. He and Lavi have
also been investigating song placements and
synch deals and have met with MTV and oth-
ers in the TV, movie and advertising industries.

“Based on those meetings, 1'd say there are
some extremely lucrative opportunities out
there,” Payne says.

Some might question whether an obscure

All eyez on us: TUPAC SHAKUR (left) and DR. DRE

“The label hasn’t been exploited significantly
for the digital market,” she says. “There’s no
mobile exploitation and absolutely no synch
income. When you put those things together,
you have a pretty good sense of what this com-
pany is worth.”

Lavi says WIDEawake’s interest in Death Row
commenced last summer when Ronald Oven-
den, chairman/CEO of WIDEawake investor
New Solutions Capital in Mississauga, Ontario,
asked her to find a “cash-generating entertain-
ment asset.”

She quickly set her sights on Death Row, say-
ing the label’s financial details made it attrac-
tive. Lavi says that even with all the turmoil
surrounding Death Row—including the incar-
ceration of its founder Suge Knight and the
bankruptcy—it was still pulling in $3 million-
$5 million in what she calls “passive” annual
income, without promotion or significant mar-
keting support.

Lavi has hired former Death Row pro-
ducer/engineer John Payne as senior VP at
Death Row/WIDEawake Entertainment LLC.
Payne says the real opportunities in the 10,000-
song catalog reside in unreleased tracks by the

WWW . americanradidhistorv.com

Canadian entertainment group without any
real track record is best-placed to exploit those
opportunities. But Chris Taylor, fourder of
theleading Canadian law firm Taylor Mitsop-
ulos Klein Oballa, which investigated Death
Row for Lavi before WIDEawake’s bid, says
the underdog role suits the company.

“Though they might not be widely known,
they are a quality operation,” he says. “I'm
confident of their ability to deal with the Death
Row catalog.”

Meanwhile, Death Row co-founder Lydia Har-
ris believes WIDEawake’s distance from the
business may prove to be an advantage.

“There were a lot of people worn down by the
bullshit around Death Row,” she says. “For
someone to come in from the outside, it should
allow them to avoid some of the problems.”

Even with the Death Row deal in place, Lavi
says WIDEawake remains committed to its
Canadian operation and to upcoming projects
involving the little-known Toronto R&B singer
Sean Jones—WIDEawake’s only previous music
signing—as well as a film project about the life
of Marvin Gaye and a graphic novel that will in-
volve the Death Row catalog.
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Perhaps the biggest surprise among
the nominations for the 2009 Billboard
Latin Music Awards came in the cate-
gory for the Latin pop album of the year
by a duo or group.
Listed along with re-
leases by Man4, Sin Ban-
dera and the Kumbia

Latin

Notas

of Jesus on its cover, peaked at No. 13
on Billboard’s June 7, 2008, Top Latin
Albums chart. Since the album’s sales
first appeared in Nielsen SoundScan
data in December 2006,
it has sold 195,000
copies in the United
States, with the vast ma-

All Starz is “Los
Mejores Cantos Reli-
giosos,” a collection of
Catholic hymns per-
formed by alittle-known
Mexican ensemble called

upo Nueva Vida. The
comfort of familiar sounds, the set’sre-
ligious appeal and an attractive retail
price around $7-$9 may help explain
its commercial success.

“Cantos,” which features a painting

* ¥Los Mejores?
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Inspired sales: ‘Los Mejores Cantos
Religiosos’

Al

jority of sales coming
from mass merchants.

Although “Cantos”
didn'tdebut on Top Latin
Albums until January
2008, it had been re-
leased several years ear-
lier to small Latin indie stores. Hilda
Garcia, sales manager at the Los An-
geles-based label Multimusic, says
“Cantos” wasn't receiving much atten-
tion at the label when she joined Mul-
timusic in 2003.

Multimusic mostly sells regional
Mexican fare and karaoke albums, but
Garcia felt there had to be a broader
audience for “Cantos.” So in 2003 she
took the album to Mundo Musical,
which operates two music stores in
southern California. To everyone’s
surprise, the album started selling,
and reorders started to climb, from
30 to 60 to 90 at a time. Garcia then
upped the ante, offering the album to
bigger distributors like Discoteca
Linda and Angelica.

L8

Divinelntervention

Catholic Hymns Album Is Unlikely Latin Music Awards Nominee

At the end of 2006, just before the
holidays, Garcia got the album into
mass-merchant stores and it has
steadily sold at least 1,000 copies per
week ever since, according to Sound-
Scan. Since June, it has been a fixture
on the Top Latin Catalog Albums chart,
where it has spent 21 nonconsecutive
weeks at No. 1.

Multimusic has subsequently
released two additional volumes of
“Cantos,” the second one credited
to Rondalla Juvenil. Volume two
has sold 37,000
copies, while vol-
ume three has sold
20,000, according
to SoundScan.

Although compi-
lations make up
roughly half of the
Top Latin Albums
chart at any given
time, the sales of the first “Cantos” are
still remarkable considering the album
hasn'’t benefited from a major market-
ing campaign.

“Iknow there’s a certain public that
likes that kind of music,” Garcia says.
“But honestly, it’s a miracle.”

Miracle or not, many Latin labels have
long recognized that there’san audience
for Christian music in non-Christian ac-
counts. Venemusic, which has released

a steady supply of Christian titles in the
pastyear, is planning a TV ad campaign
tor “Los Mas Grandes Canticos Cris-
tianos,” a collection due March 31 that
features 14 new and traditional songs.
“We are naturally going to work this
in Christian churches and bookstores,”
says José Antonio Beltrdn, director
of A&R and music publishing at Vene-
music parent Venevision Interna-

. A
-

Beyond the converted:
‘Los Mas Grandes
Canticos Cristianos’ (left)
and producer PEDRO
MIGUEL MORALES

cional. Seeking a broader
sound that goes beyond the
church, he sought Christian songwrit-
ers who also pen songs for secular
singers. For example, producer Pedro
Miguel Morales has written for
bachata singer Andy Andy.

‘We're very conscious,” Beltran says,
“that we don’t want to only preach to
the converted.” oo

b- For 24/7 Latin news and analysis,
BIZ  ce biliboard.biz/latin.

COME TOGETHER

Rhythmic Radio Shows
Stronger Pop Flavor

Look at Billboard’s Latin Rhythm and
Latin Pop airplay charts this week,
and you’ll see many of the same
artists on both. These include acts
that were once solidly in the urban
camp, such as Wisin & Yandel and
R.K.M. & Ken-Y; bachata act Aven-
tura; popsters Luis Fonsi, La Quinta
Estacion, Reik, Playa Limbo and
Fanny Lu; and Panamanian “roman-
tic style” artists Flex and Makano.
This melding of Latin rhythmic and
pop radio has been unfolding for
some time. But many industry ob-
servers say the process has been ac-
celerating in asignthat Latin radiois
less willing to take programming risks
during a time of recession and the roll-
out of Arbitron’s electronic ratings
device, the Portable People Meter.
The Latinrhythm format came into
its own during the reggaetén boom.
But when the field thinned out to a few
established artists, stations beganin-
corporating more Latin pop and Eng-
lish-language music into their
playlists. Some flipped formats
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altogether. Just a few weeks ago, Uni-
vision Radio switched rhythmic KFZO
Dallas to regional Mexican.

Latin radio genres “used to be more
segregated,” says Bobby Ramos, the
PD at KVIB (95.1 FM Latino Vibe)
Phoenix. “Now it’s fusing. They’re tak-
ing the best of everything—the best
of reggaeton, the best of pop, the best
of bachata. It’s Latin top 40.”

A major-label promoter who asks
to remain anonymous describes the
rhythmic-pop merger as “a day-to-
day struggle. . .asa PD, are you going
to put on the new Paulina Rubio or the
new urban act?”

To avoid coming out on the short
end of those decisions, managers and
labels are looking for acts that work
across both formats. Fabio Acosta,
who initially promoted Siente/Univer-
sal artist Baby Boy, is betting that his
new artist Fainal will hit squarely inthe
same market.

“He’s not 100% urban,” Acosta
says. “In my case, his music is per-
fect for urban radio, and to look for

Crossing over;

FAINAL

wWWwWWw.americanradiohistorv.com

spaces at pop.”

Acosta says that while urban-heavy
TV outlets like mun2 and MTV Tr3s are
importantin creating artist awareness,
particularly among the very young au-
diences that reggaetdn stations used
to attract, radio is still “the most im-
portant thing.”

To make up for the increasing lack
of radio support, rhythmic artists
are also turning to online platforms
to push songs with less pop cross-
over appeal.

Gerardo Mechaly, who manages the
independent reggaeton artist Yomo
and releases and publishes his
material, says he worked the single
“Descara” solely online, on social net-
works and through cheap Facebook
ads that drove traffic back to Yomo’s
Web site. He also notes that Yomo has
recently played gigs in Colombia on
the strength of the song.

Mechaly says, “On the manage-
ment side, ‘Descara’ has provento be
extremely profitable.”

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music
.COM coverage you’ve come to expect from
Billboard—in Spanish! Billboardenespanol.com.

BURGER KING, COKE
TO LAUNCH LATIN
AWARDS PROMO
Burger King and Coca-Cola
are partnering to launch spe-
cial promotions around the
20th annual Billboard Latin
Music Awards. Customers at
participating Burger King
restaurants in Latin America
can enter for a chance to win
a trip for two to attend the
April 23 awards show in
Miami. The prize includes
airfare, four-star hotel ac-
commodations, red carpet
access and passes to the
show and afterparty.

The promotion includes a
newly created online commu-
nity at burgerkingmusica.com,
where users can also enter for
a chance to win a trip to the
awards show. The participat-
ing countries include Bolivia,
Brazil, Chile, Colombia, the
Dominican Republic, Ecuador,
El Salvador, Honduras, Nica-
ragua, Panama, Paraguay,
Uruguay and Venezuela.

Burger King and Coca-Cola
are sponsors of the Billboard
Latin Music Conference, which
takes place April 20-23 at the
Eden Roc Beach Resort & Spa
in Miami Beach. For more in-
formation, go to billboardlatin-
conference.com.

MEXICAN POLICE RAID
PIRACY OPERATION
Mexican law enforcement and
military personnel raided a
pirate CD and DVD production
house March 3 in Veracruz,
where they seized 350,000
music CD-Rs, 300,000 DVD-
Rs, 1,800 burners and 380,000
film and music inlay cards,
according to the IFPI.

Seven people were arrested.
The labels body says the facil-
ity was run by Los Zetas, the
enforcer squad of Mexico’s
Gulf Cartel, a drug trafficking
organization.

“It seems that besides
providing protection and
security to the Gulf Cartel,
these individuals are now re-
producing pirate music and
films in the various states
throughout Mexico,” the IFPI
said in a statement. “Accord-
ing to authorities, the large
number of burners seized in
the operation will have an
impact on the short-term
supply of pirate product in
the Veracruz area.” —ABY
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‘Raul
Vazque

although music sales in Latin America have been decimated by piracy, the region continues
to create music and new stars at a feverish pace, with local repertoire accounting for more
than 70% of all music produced and sold in many countries, including Brazil, the eighth-
biggest music market in the world.

While overall Latin American music sales declined 18% in 2007, the market showed signs
of stabilizing in 2008, with sales expected to decline by about 5%, according to the {FPI,
The improvement stemmed from increased digital sales in Brazil, Argentina and Chile, cou-
pled with an overall flat market in Mexico. And with the increase of broadband penetration
and the launch of new online music stores in the region, the digital marketplace in Latin

IFPI’s Latin head talks about
improving performance royalty
coliection and espousing tax
breaks for the music biz.

America at last seems poised for a real future.

One key player in the industry’s path toward recuperation is Raul Vdzquez, regional direc-
tor of IFP| Latin America. Vazquez held a variety of executive posts at Sony Music from 1988
to 1997, including GM of Sony Music Brazil, president of Sony Music Mexico and senior VP of
administration for Sony Music Latin America, overseeing the major’s operations throughout
the region. After leaving Sony, Vdzquez started eritmo.com, a now-defunct music site, and

was its COO before joining the IFPlin 2001.

Vazquez spoke with Billboard about the IFPI’s changing role in Latin America and its lat-

est initiatives to combat piracy and boost sales.

What are the most urgent chal-
lenges facing the IFPI in Latin
America?

We are facing a very tough situation
because of three key things, One,
of course, is physical piracy. Now
we have a major Internet piracy
problem as well, as the number of
broadband connections has grown
in the region. And the people who
have access to broadband are peo-
ple who have the purchasing power
to buy music.

The third factor is the economic
crisis, which is spreading world-
wide. We’'ve done a number of
things we can be proud of. One is
we've joined forces with all the copy-
right industries. In Mexico and in
Brazil, for example, we have joint
anti-piracy teams with the Motion
Picture Assn., and both deal with
online and physical piracy. And now
we're in conversations to do the
same in Argentina and Chile.

Is this typical for the rest of the
world?

[FPI has been working with the
MPA in many countries. But we ac-
tually merged the two teams and

created a distinct legal entity in Mex-
ico and Brazil called APCM [Anti
Piracy Cinema Music]. We have in-
dividual heads for each of these
units in each country. By not hav-
ing two separate entities compet-
ing for government resources, we've
opened the way to combat piracy
with limited resources and to facil-
itate the work of local authorities.

Have youseenanincrease in en-
forcement actions as a result?
We have seen an increase in the
number of seizures and in the num-
ber of raids. Aside from APCM, we
are building up very strong Inter-
net anti-piracy campaigns. We have
strong teams in all major loca-
tions—Mexico, Colombia, Brazil,
Argentina and Chile—and they are
essentially identifying illegal Web
sites, illegal links and taking steps
to take them down. Last year, we
probably took down close to 200,000
links in the region.

How are the conversations going
with Internet service providers?
We were able to convince the gov-
ernments of Mexico and Brazil—

Mexico through
the secretary of communications
and Brazil through the ministry of
culture—to create working commit-
tees with the ISPs to find solutions
to the Internet piracy problem. In
both places we are looking to have
potential graduated response pro-
grams. [ think definitely by year’s
end we'll have implemented some
kind of plan. We want to do two
things: send notices, and then there
has to be some kind of repercussion
for the most hardcore uploaders.
Our biggest challenge in 2009 is
making sure the ISPs and the IFPI
work together [in other countries].
In Argentina, we reached out to the
secretary of communications and
met with the ISPs. They were very
polite; they gave us a cup of coffee
and sent us on our way.

Why has revenue from perform-
ance royalties gone up while
music sales have gone down?

We've been able to quadruple col-
lections over the last five years. In
some countries, it’s been a tradition
to collect neighboring rights—the
rights for performers and produc-

ers—for a long time. Where you
didn’t see collection for both was in
smaller countries, like Paraguay,
where we created a society to collect
on behalf of both groups in 2003.
We also created societies in Peru,
Ecuador, Costa Rica, Jamaica and
the Dominican Republic.

We've also helped the existing so-
cieties improve their collection ef-
forts, target new clients, improve
their management and do commu-
nications campaigns to inform
users that there was a right and it
had to be respected. And in the last
12 months, we've closed important
deals in some territories. In
Ecuador, we closed deals with radio
and TV stations, for example, and
we closed deals with the hotel in-
dustry in Santo Domingo.

Does the fact that music sales
have collapsed give you greater
incentive to work harder?

Our mission stays the same. We still
need to provide, on behalf of record
[labels], a good legislative environ-
ment and we still need to fight
piracy. But collecting societies have

become a far more important part
of our day-to-day business.

Uruguay recently passed a new
tax exemption that you heralded
as landmark legislation.

In many Latin American countries,
cultural products, like books, are
exempt from value-added taxes. And
music wasn’t treated the same way.
Uruguay is the first place where
we've been able to get that exemp-
tion, thanks to an effort led by a
coalition of record producers and
authors’ societies.

Brazilians have also found a
mechanism to promote local
music, and that is through a tax re-
bate for local music productions.
But those are the only two exam-
ples. What we are trying to do in
every country is either promote a
tax-exempt scheme like Uruguay
or a tax rebate like in Brazil.

What needs to happen for the
music industry to remain viable
in the region?

It’s been a sign of progress that
we are increasingly working with
all sectors. We are bringing in
partners to defend the rights of
the music business industry. And
we need to move governments. [
think this is crucial for the well-
being of the music industry any-
where in the world, but specifically
in Latin America, because most of
what is sold is local repertoire or
Spanish-language repertoire. We
have the biggest region with a
common language.

The second part of it is that the
business itself, the companies
themselves have to do everything
possible to improve the online busi-
ness while at the same time not ne-
glecting the sale of physical product.
CDsstill represent over 85% of total
sales in the region today. .

We still need to provide agood legislative environment,
and we still need to fight piracy. But collecting societies have
become afar more important part of our day-to-day business.
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IN FEBRUARY, Flo Rida broke the record for the most digital song downloads in a
week when “Right Round,” the lead single from his second album, “R.0.0.T.S.,” sold
636,000 copies in its first week, according to Nielsen SoundScan. The record he
broke was his own, for “Low,” a single from his first album. That set, “Mail on Sun-
day,” sold 372,000 copies, according to SoundScan, respectable but not spectac-
ular. Now the Carol City, Fla.-born rapper wants to prove that he can sell albums
the way he does singles by aggressively marketing “R.0.0.T.S.,” which is slated

for a March 31 release on Poe Boy/Atlantic Records.
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At the very least “Right Round” will give Flo Rida a signif-
icant boost. “My A&R man Mike Caren brought the track to
my attention, and the idea of stepping up the production on
my sophomore album excited me,” Flo Rida says. “So, we
went in the studio, Dr. Luke did the sample [of “You Spin Me
Round (Like a Record)”] and | recorded it. I didn’t know it
would be this big, but | was happy to be making the music.
And that song is still selling.

“Part of the problem with people in the music business is
that people don’t have the patience to allow things to develop
more,” says Atlantic Records chairman/COO Julie Greenwald.
“Obviously, we all want to sell more albums, but for a new artist
tosell over 350,000 of an album is a great place to start. We just
have to reshift and redefine our expectations of what success
is considering the climate of the industry. This is the perfect
setup for everybody to be super excited about this next album.
Next time, we can aim for 600,000 and build our way up.

Sales of “Right Round” surpassed the download record for
2009 set a week before by the Eminem comeback track “Crack
a Bottle,” which sold 418,000 copies. It also smashed the mark
set by Flo Rida himselfin January 2008, when “Low” sold 467,000
downloads, the most first-week digital sales in SoundScan his-
tory then (and still the biggest digital song of all time with 4.8
million downloads to date). While Flo Rida says the success of
“Right Round” surprised him, he always aimed high.

“I always sat on my computer and studied music and differ-
ent artists like OutKast and Ludacris, Notorious B.1.G. and
2Pac,” Flo Rida says. “There just was no plan B for me. After
basketball didn’t work out, I knew this was what I was meant
todo. Atthe same time, it's about soul—it’s about what you feel
when you record. | don’t ever leave the studio without feeling
chills—goose bumps.

He believes that tapping into the essence of his psyche will
entice listeners to purchase “R.0.0.T.S.” “The inspiration
for it comes from having success and knowing that it didn't
come overnight,” he says about the album, whose title is an
acronym for “Route of Overcoming the Struggles.” “When
you pick up the album you’ll see it’s very versatile. You have
the slower-pace songs to the club tracks, and I cover every-
thing from happy moments to sad ones as well. T tapped into
all my emotions on this one.”

Supporting the emotional thread that runs through the album
are tracks like “Available,” which features Akon and was co-writ-
ten by Will.i.am, and “Sugar,” the second single, which features
Wynter. The latter is available on iTunes and debuted on Bill-
board’s Hot Digital Songs chart last week at No. 37 with 40,000
downloads. Producers include Will.i.am, Dr. Luke and ] Rock;
Ne-Yo, Nelly Furtado and Kesha are among the collaborators.

“The album is way more specific than the last one and has
more hits,” says Mike Caren, executive VP of A&R at Atlantic
Records. “People who like the hit single are going to be very
happy with the rest of the album.

Flo Rida isn’t laying it on thick when he says he’s put every-
thing into his music. At 15 he became close with his brother-
in-law, a hype man for 2 Live Crew’s Luke Skywalker; he and
two friends also formed a hip-hop group called the Ground
hoggz. By 2001, Flo Rida became the hype man for Fresh Kid
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Ice of 2 Live Crew as he went solo and traveled in Hawaii. Be-
fore leaving, he recorded a solo demo.

After returning home, Flo Rida got another opportunity to
hone his skills when he received a call from former Jodeci mem-
ber DeVante. “He called me up and said he loved my music,”
Flo Rida recalls. “The next day I was on a Greyhound bus on
my way to L.A. by myself.”

In California, Flo Rida honed his rapping with DeVante,
Public Enemy’s Flavor Flavand others, but labels weren’t as
responsive. “I was shut down by a few major labels, includ-
ing Capitol Records and Death Row,” he says. “But | had
faith.” After he moved back to the East Coasl, Flo Rida started
to receive calls from E-Class, founder of the Florida-based
indie label Poe Boy (Rick Ross, Jacki-O), about returning to
Florida to pursue music. In 2006 he got a joint deal with Poe
Boy and Atlantic.

To promote “R.0.0.T.5.,” Atlantic has an extensive market-
ing plan that covers a few countries, as well as the Internet.
“We had him make guest appearances on domestic artists’ al-
bums in Australia and Japan, including working with Japan-
ese group Exile and 2006 ‘Australian 1dol” winner Jessica
Mauboy,” Caren says. “We're streaming songs, we have My-
Space, Rhapsody and Amazon promotions currently taking
place, and we're doing a massive Countdown to ‘R.0.0.T.S.
campaign with iTunes.

Flo Rida also recorded exclusive tracks that will appear on
versions of the album sold at specific retailers, including Bes!
Buy, Wal-Mart and Trans World Entertainment.

Flo Rida’s team is also looking at a potential interna-
tional tour for May or June, and the rapper is slated to
make TV appearances on MTV, BET, Spike TV and ralk
shows like “Jimmy Kimmel Live!” and “Chelsea Lately.”

Flo Rida has also launched an upscale clothing inspired
by Gucci and Louis Vuitton, Parlay Adore, for which he's
seeking investors.

As for the prospects of “R.0.0.T.S.,” Caren hopes that Flo
Rida’s personality will help sell it. “The album is a combina
tion of uptempo, energetic party jams and meaningful, emo-
tional personal songs,” he says

‘He’s basically having a great time, keeping the people danc-
ing and the energy up, and then expressing himself about the
road he’s traveled to get where he is and showing his appreci-
ation for everything he has. He has his own lane like OutKast
had theirs, and he’s going to drive it.”

In the meantime, Flo Rida hardly has time to worry about
anyone’s skepticism. | don't feel like the underdog, but | always
try to keep myself feeling like I'in laying on my couch in the
projects,” he says. “I'm still that humble. .

How Atlantic Is Trying
To Make Flo Rida An
Album Artist

Just about any artist would love to have hit
albums. But in today’s digital-driven music
business, many artists are becoming bet-
ter-known for selling singles. And that leaves
every major label wrestling with the same
question: how to convert $1-or-so single
purchases into higher-profit album sales.

Atlantic Records hopes to solve that dilemma
with its rollout of “R.O.OT.S.,” the sophomore set
from Flo Rida, who until now has been better-
known as a singles artist. Perhaps surprisingly,
the first step is offering more singles for sale:
By the time the album comes out March 31, con-
sumers will have had access to four songs, about
one-third of the 13-track album.

“Like buying a new car, people now get
to test drive our product,” says Atlantic
chairman/COO Julie Greenwald. “Before
you could sell millions of albums off one hit
single. Now with each campaign, we try to
line up as many marketing drivers as possi-
ble for as fong as possible. With Flo Rida,
we’re prepared to sell tons of singles as we
start to sell albums—and we think he wili sell
a lot more albums than the last go-round.”

The label started planning its “R.0.0.T.S.”
campaign in January by playing the album
for industry taste-makers. By the third week
of January, “Right Round” hit No. 1 on Bill-
board’s Hot Digital Songs chart, with sales
of 636,000 copies, according to Nielsen
SoundScan. As a result, Flo Rida broke the
digital sales record he set himself last year
with “Low,” which sold 131,000 its first week.

Riding on the momentum of “Right”—
which has now spent four weeks at No.1on
the Billboard Hot 100—Atlantic partnered
with Rhapsody, giving the site an exclusive
prerelease track off “R.0.0.T.S.” in exchange
for a six-week targeted media buy on MTV,
BET and Spike. The three channels began
airing a Rhapsody ad featuring Flo Rida
March 4 that will run until April 12. On street
date, Rhapsody will have its own exclusive
version of the album.

Given Flo Rida’s propensity for selling sin-
gles on iTunes, Atlantic crafted a campaign

like the one it used for
Jason Mraz and T.l. That
means gradually trickling
out a flood of different Flo
Rida products until the
album’s release date. First
up on iTunes’ Countdown
to “R.O.0OT.S.” program was
“Right Round.” Then came
the album track “Shone”
featuring Pleasure P, which
went on sale Feb. 24. Next
up is the “Right Round”
video, directed by Malcolm
Jones, which went on sale March 10. Then the
second single, “Sugar” featuring Wynter,”
goes on sale March 17, the same day as the
video for “Shone.”

Not only does that help maintain consumer
buzz around Flo Rida, it makes it
less expensive to buy the rest of
the album. “By the time con-
sumers get to the album,”
Greenwald says, “the iTunes
Complete My Album button
should be very cost-effective.”

Greenwald says that each re-
tail account sets the prices indi-
vidually. But the label plans to
offer a standard-priced album

($9.99-$10.99), plus a coi-
lector’s edition ($12.99-
$13.99) packaged with
extra videos and tracks for
the hardcore fans.

Atlantic is also putting
MySpace and Amazon in
the mix. MySpace Music
premiered the video for
“Shone” Feb. 24 in part-
nership with McDonald’s.
“Right Round” has been
the No. 1streamed song on
MySpace Music for four
weeks. And the site is selling the “Right
Round” single for 79 cents.

On the album’s refease date, MySpace will
run a promotion with Amazon’s MP3 store,
which will sell its own exclusive version of the
album. And iTunes’ Flo Rida Count-
down Room will link to a site

where fans can hear snippets of
the aibum.

In the physical retail
world, Atlantic is working
with several key retailers.
Target will sell an exclu-

sive version of the album
that comes with a DVD.
Other retailers working with

Atlantic include Wal-Mart, Best Buy and
Trans World.

At Trans World, Atlantic has set up sales
programs for the album’s first three
months—a serious commitment, according
to Violet Brown, the company’s director of
urban music. “They typically only set a title
up for the first month during the new re-
lease process,” she says. “They extend mar-
keting when a release pops. But { think
they're sure about this titie [so they’re] set-
ting it up from the start.”

Flo Rida, who picked up three Grammy
Awards nominationsin 2008, is in the middle
of a 35-market radio promo tour. When the
radio trek wraps after the first week in April,
the rapper will head to Europe, where the
album is being released simultaneously. Then
he’s off to Japan and Australia before return-
ing stateside around the second week of May.

In the meantime, the rapper will appear
March 18 on MTV’s “Spring Break” as well
as BET’s “Spring Bling.” The label is also lin-
ing up appearances on “The Ellen De-
Generes Show” and “Jimmy Kimmel Live!”;
later this summer he’s siated to performon
NBC’s “Today.”

Although Flo Rida’s “Low” was a digital
blockbuster (3 million in 2008 and 4.8 mil-
lion to date, according to Nielsen Sound-
Scan), the rapper’s first album, “Mai} on Sun-
day,” opened with first-week sales of
86,000. In total, the album has sold 372,000.

“For a debut artist to lay down that many al-
bums as a foundation in this climate is fantas-
tic,” Greenwald says. “Rihanna had the same
issue; now she’s a muitiplatinum artist. We're
happy where Flo Rida ended up his first time.
It’s allowed us to set him up with some incred-
ible opportunities and build from there.

“Consumers can pick off your best songs
and not buy the album anymore. And that’s
their choice. But artists keep making whole
bodies of work that they’re proud of. If labels
have the time and resources to put into an
atbum and can stay in singles as long as need
be, then you will sell albums,” Greenwald says.
“You need to map out a cohesive campaign
from start to finish that takes you through 12
months—not just to the release date. It’s not
asprint, it's a marathon.” —Gail Mitchell

MARK MANN
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Despite Some Slowdowns, South By Southwest Is Still Going Strong—
And Attracting More Global Acts | di

WHO KNEW THROWING indie music festivals was
a recession-proof business?

“Certainly, the recession has had some impact,” South by
Southwest director Roland Swenson says. “As of the first of Feb-
ruary, we're running about 10% behind in registrations from
where we were last year; it's a significant but not crushing num-
ber. We've seen dips like this before.

As for the number of bands booked to play SXSW, set for
March 18-22 in Austin, Swenson says the festival is once again
running at full capacity. “In terms of applications, we had
over 10,000 for the 2009 festival, which is great,” he says.
“More bands bring more people, but we need to balance it
out with being able to accommodate all the bands. In Austin,
you're seeing venues tighten their belts, but we haven't seen

ILLUSTRATION BY PIETARI POSTI

a large number of venues shutting down. In fact, we've had
more offers from venues than we did last year.

Some indie labels, however, say they’ve noticed SXSW has
become increasingly harder to crack. “As a small label, | feel
like the odds ate stacked against me,” says Dan Koplowitz,
president of Friendly Fire Records. “It seems like five years
ago, they were booking inore diverse bands, and now they're
really focused on booking stuff that’ll pack the clubs. None
of my bands got into SXSW, and it was really hard to gel any
sort of response from them.

Still, this doesn’t mean Koplowitz will be skipping the
festival. “No matter what, it’s a great party,” he says. “Some
of my friends are not going this year, but plenty are mak-
ing the trip. When you boil it down, it’s still pretty inexpen-
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sive for what it is.”

The relatively low costs associated with SXSW are also a
draw for E1 Music president Bob Frank. “We’re not going to
fly people in as we have in previous years,” he says. “But we
are routing some tours around the festival. It's smart busi-
ness from a label perspective to make sure we get some of
our bands down there.”

Swenson says that SXSW actually does better in a down-
turn. “When the economy is tight, we become more attractive,
because we're a relatively inexpensive vehicle for promotion,
he says. “Getting bands down here is the big expense, but when
you compare it to other markeling costs, buying some plane
tickets and hotel rooms is very cheap. The days of the press
junket are over, and you can get a band in front of press from
all over the world here.”

Interms of the press, Swenson says he hasn’t noticed any
drop in bloggers and journalists planning to attend SXSW.
“Some of the smaller blogs might be  continued on >>p24
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impacted, but the big ones will all be here,”
he says. “Part of our strategy has always been to engage peo-
ple who are doing independent stuff and make them part of
the festival.”

But engaging the independent community doesn’t mean
Swenson wants everyone to come to SXSW and throw their
own, nonfestival parties. “We are always concerned with main-
taining the integrity of the brand,” he says. “How people use
our name is a long-term concern for us, because we don’t
want what we do to be diminished. We accept the fact there
will always be day parties and they will always attract people.
It’s a delicate balance.”

Brands are also flocking to those day parties. A represen-
tative from Cornerstone Promotion, which produces the Fader
Fortat SXSW, says the company has several returning spon-
sors, as well as some new ones.

As for official festival sponsorships, Swenson says Pepsi just
joined as a sponsor for the first time in several years, and he is
seeing a good renewal rate with other brands. “Sponsorship is
a growing segment for us,” he says. “The interactive event is
also growing like crazy; we're up 30% over last year.”

Internationally, the festivalis also going strong. Two Ger-
man cities are sending official delegations to SXSW for the

from >>p23

—ROLAND SWENSON, SXSW

first time. Berlin and Hamburg are funding the trip with
taxpayers’ money since German music executives consider
the festival to be particularly important for establishing up-
and-coming bands.

“SXSW is one of the key fairs in the international music
market,” says Christian Morin, owner of Booking Agentur
Headquarter Entertainment. “Traditionally, many of the top
U.K. companies sign their contracts and licenses there.
Greater German presence is crucial for strengthening the
country’s position and for playing a greater role as a hub for
the European market.”

Australia will also have a healthy representation at this
year’s SXSW, with 30 Australian acts committed to showcase
at the event. The country’s delegation will number more than
200. “This is the largest number of Australian artists at any
one time anywhere in the world, outside of Australia,” says
Phil Tripp, SXSW's Australasian representative.

The message from Spain is clear: The worse the crisis in
Spain, the bigger the Spanish presence in SXSW.

Some 15 indie groups are lined up to attend the fest, and
six will be largely financed through a music biz platform
called Sounds From Spain that is dedicated to the export and
promotion of Spanish music abroad.

This will be SFS’ second visit to SXSW-—it also took six
bands last year. Three of SFS’ regular members fund the out-
ings to international trade fairs and fests, and this year’'s SXSW
funding is “slightly down” from last year’s. The other indie
labels and bands planning to travel will do so at their own cost.
The irony is that with the Spanish market crumbling, and the
digital sales sector showing only faint signs of life, the Span-
ish indie scene sees SXSW as more crucial than ever.

Even European labels that choose not to attend the festival
acknowledge its importance. “The honest answer is that we al-
ternate doing showcases there every other year and 2009 was
set to be our year off from SXSW from prior to the economic
turmoil that came at the end of 2008,” says Domino U.S. label
manager Kris Gillespie. “That is still the case; there is no offi-
cial Domino showcase in 2009. However, as you can see, there
is stilla premium on being at SXSW, as arlists, journalists and
labels still are making the annual migration.”

Additional reporting by Lars Brandle, Howell Liewellyn,
Wolfgang Spahr and Jen Wilson.
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10 Acts To Watch At SXSW

Some of the artists who descend on Texas for this year’s South by Southwest
(SXSW) festival will soon step up to greater success. Here are 10 who will get

some attention.

AlDS WOLF
When people apply the label “noise rock” to Montreal band
AIDS Wolf, they’re not using it as shorthand for “music
that sounds a little odd.” AIDS Wolf is loud, abrasive and
has been compared to the sound of a 10-car pileup. But
underneath the layers of deafening feedback and Chloe
Lum’s howls are surprisingly complicated chord progres-
sions and even hints of melody. Influenced by everyone
from Captain Beefheart to French avant-garde artists to
the Cramps, AIDS Wolf seems to have little regard for pop-
ular music and instead focuses on pushing bound-
aries. It's not for the faint of heart, butif indie-pop
is beginning to grate, AIDS Wolfis a fantastic and
cathartic alternative.

BLK JKS

The recent Secretly Canadian signees will set out
ona U.S.tourin March to celebrate the stateside re-
lease of their “Mystery” EP. The band blends its
South African roots with a dash of rock and soul and
cites influences like Jimi Hendrix, Peter Tosh and
Led Zeppelin. But BLK JKS, who refer to their sound
as “psychedelic rock dub,” are most often compared
to TV on the Radio. Notable tracks on their EP like
“Lakeside,” which embodies South African town-
ship grooves. and the dark and threatening reggae
jam “Summertime” are bound to expand their fan
base at this year’s festival.

CUT GFF YOUR HANDS

Leeching from the dramatic sounds of post-Cure
acts like the Killers and Muse, New Zealand’s
Cut Off Your Hands stir up emotional heartbreak
into brooding, guitar-struck songs of ache and
gloom. For its debut, “You & I,” the band snagged
iber-glum producer Bernard Butler, who helped
it carve out a handful of familiar pop-rock
arrangements. While COYH get compared to
acts like Franz Ferdinand and the Strokes, the
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—By Michael D. Ayers, Mariel Concepcion, Cortney Harding and Lara Marsman

outfit is at its best when slowing
things down, like for such tracks as
the swooning “Heartbreak” or the
Clash-tinged “Oh Girl.” Most of the
group’s subject matter dwells on bad
girls and bad relationships, giving
ita certain flair that former emo fans
would gravitate toward.

AIDS WOLF |

A BREITT A TR

DANIEL MARTIN MOORE
When Daniel Martin Moore was first
signed to Sub Pop on the strength of
a demo, his buzz was so quiet that all
of his MySpace friends were his real-
life friends. But with the success of
Band of Horses and Fleet Foxes, Moore
could be the label’s next great folk
hope. Hailing from a small town in Kentucky, Moore’s songs
combine gentle harmonies and baroque touches, with lyrics
covering everything from true love to coal mining.

GANG GANG DANCE

New York’s Gang Gang Dance has been cultivating the
“art rock” tag for a while, finding its footing around the
same time TV on the Radio, Animal Collective and Bat-
tles were getting their own creative juices flowing. What's
been persistently challenging for ~ continued on >>p26
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It's Your Artist’s Time To Shinel

IS your artist celebrating a milestone?
Launching a major worldwide tour?
Ready to drop a major new release?

Get the word out through Billboard STARS...

The ultimate opportunity to have an editorial section of
Billboard magazine completely dedicated to your artist's
career achievements.

Experience the buzz when key decision-makers and peers
read about your artist in the pages of Billboard!

THE SUMMER PREVIEW ISSUE _™"
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For more information, please contact:
Aki Kaneko ® 323.525.2299 e akaneko@billboard.com
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THE WRENS

from >>p24  GGDisthatit’'s almost too cere
bral at times; like Deerhoof, the group has
never been that interested in making anything
resembling a traditional pop-rock song. On
2008’s “Saint Dymphna,” the act manages to
mix high-intensity electronics, shoegazey gui-
tars and Eastern influences that center on vo-
calist Liz Bougatsos’ Bjork-style vocals. An
unfortunate club fire destroyed the band’s
gear in Europe this past winter, but the group
will still make its scheduled appearance at
Coachella in April.
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DANIEL MARTIN MOORE

At first glance, Brooklyn’s Holy
Hail sounds like an electro-clash
act rehashing the sounds made
popular by the Faintand, toa de
gree, LCD Soundsystem. Re
leased late last year, the act’s
Kanine Records debut, “Inde-
pendent Pleasure Club,” fea
tures this three-piece evoking
fun, uptempo dance numbers
that rely on prominent rhythmic
elements. While the band has
been pegged as a group that
fuses “rap”-style deliveries, Holy
Hail sounds more in tune with
the’80s club pop of the Go! Team
and the world beats of Bonde Do
Role than any kind of hip-hop

After leaving New York Univer
sity in 2006 to focus on music full
time, 23-year-old Bronx-bred
Mickey Factz began creating a buzz by releasing
mixtapes online. In 2008, the MC continued
building his fan base by releasing weekly tracks,
including “Rockin’” N Rollin’,” which MTV put
into rotation late last year. Since then, Factz has
co-founded his own marketing, branding and
styling company and label, GFC New York. He
landed the cover of hip-hop magazine XXL’s De-
cember 2008 issue and will appear, along with
his music, in a new Honda commercial. His
debut album, “The Leak Vol. 3: The Achieve-
ment,” is scheduled for a summer release.
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Take it to the limit. Win the tour of a
lifetime opening for Hinder.

Freedom Rocks. That's what hundreds of bands say about

ARMED touring for Armed Forces Entertainment—including one of
FORCES America’s hottast rock bands, Hinder.
ENTERTAINMENT=

Armed Forces Entertainment is back at SXSW, searching

CUT OFF YOUR HANDS: DAVID SHRIMPTON: THE WRENS: ALSION MCGOURTY & BERNARD MACMAHON: WALE: DAVID S HOLLOWAY

GANG GANG DANCE: JOSHUA WILDMAN: HOLY HAIL: WINONA BARTON/BALLANTINE; DANIEL MARTIN MOORE. JONATHAN WILLIS:

CUT OFF YOUR HANDS

WALE

Twenty-four-year-old Wale signed to Interscope
early last year, but the Washington, D.C.-bred
rapper has been getting love like a superstar from
day one. Since 2005, he’s released five mixtapes,
including the highly acclaimed “100 Miles & Run-
ning,” which features collaborations with Mark
Ronson, Daniel Merriweather, Amy Winehouse
and Lily Allen. He's been featured in publications
from the Fader and URB to the New York Times
and has appeared in ads for LRG, Stussy and
Remy Martin, among others. Now, the go-go-in-
spired MC is prepping the release of his as-yet-
untitled debut, with production from Ronson,
Kanye West, Just Blaze and Justice. He is also
slated to release a new mixtape, “Back to the Fu-
ture,” in conjunction with 9th Wonder.

Both recorded and live, California’s
Wavves make raw, sleazy blues-
driven rock sound as dirty as pos-
sible. Utilizing the guitar-drum duo
format, Wavves are poised to be next
in line behind No Age and Vivian
Girls in continuing to revitalize a
rather pure, guitar-driven aesthetic,
where vocal clarity isn’t really of im-
portance. With distortion high on
their list, their second album
“Wavvves” (yes, that extra “v” is in-
tentional) tackles weed demons,

Goths in a quick, two-minute or so
onslaught of fast shredding. SXSW
will serve as the launch for a month-
long, coast-to-coast tour.

New Jersey has always been the butt of jokes,
but the Wrens are unapologetic, staunch sup-
porters of their home state, going so far as ti-
tling their second and third albums “Secaucus”
and “The Meadowlands,” respectively. Lead by
frontman Charles Bissel, the Wrens have
amassed a strong cult following, based on a lit-
erate lyrical style and an angular guitar rock
sound that such acts as Death Cab for Cutie and
Spoon have capitalized on in recent years. The
Wrens are currently working on their first record
in six years, tentatively slated for release later
this year on Absolutely Kosher. They will pre-
view new material at the label’s showcase. - -

For videoclips of these acts,

com go to billboard.com/sxsw.
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beach demons and a whole array of

for the best bands to play all aver the world, performing at
exotic locations and for the most appreciative audiences.
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Go to www.armedforcesentertainment.com and apply
to see if you have what it takes to win a tour of a lifetime
opening for Hinder.

+Check us out on Twitter, Facebook and YouTube.
<Visit us at tradeshow booth 221.

+Join us at Maggie Mae’s for the Sonicbids official
SXSW party presented by Armed Forces Entertainment,
Frigay, March 20 from 11:30 a.m.-5:30 p.m.
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& Hinder’s latest album
b “Take it to the Limit” was released in
November 2008. It debuted at #4
on the Billboard 200. To check
out their new singles UP ALL NIGHT
and BEST IS YET TO COME
visit hindermusic.com or
. _Mmyspace.com/hindermusic.

The Hinder promotion and tour is in
rartnership with Navy Entertainment.
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Inspired By The Success
Of U.S. Bands, International
Acts Record In English

THE ELECTRIC DIORAMA is on to something. A
pop-punk wave is sweeping the band’s native Italy, and who
better to blow up than a quintet of guys with cute haircuts, in-
fectious melodies and energetic guitar playing as tight as their
pants? Only one thing could derail their dreams of becoming
the Italian Interpol—the band sings in English.

Signed to the Rome indie Nerdsound and distributed in the
United States by Oceanside Records, the Electric Diorama decided
not to pursue a relationship with a major label in Italy when one
such company asked the band to sing in Italian, bassist Helio Di
Nardo says. With 30 Seconds to Mars and Panic at the Discoamong
the group’s influences, Di Nardo says the choice to sing in Eng-
lish was a natural one—even if it meant struggling career-wise.

“Italian people don’t speak English and they don’t under-
stand English so they won’t sing along unless they are big fans,”
D1 Nardo writes in an e-mail. “But I could never imagine our
songs in Italian.” Since childhood, he and his bandmates have
dreamed of performing in the States, the United Kingdom and
Japan. “Our biggest musical influences come from those coun-
tries so we don’t want to miss the chance to be able to spread
our music to people from all around the world,” Di Nardo says.

The Electric Diorama is hardly the only band from a non-
English-speaking country approaching South by Southwest
with that ethos. The Right Ons, the Moog, the S.1.G.1.T. and
the Black Box Revelation (who hail, respectively, from Spain,
Hungary, Indonesia and Belgium) are just some of the bands
playing SXSW that perform in English.

Perhaps it’s no surprise that post-globalization, post-MTV
and post-Internet, bands from Iran to Mexico are going to Texas
with repertoires that have more in common with each other
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World music: THEMOOG ¥
and THE 8..G.L.T. (below)

than they do with mainstream artists in their home countries.
And while most such bands interviewed say singing in English
has more to do with artistry than a business plan, that choice
may shut them out of some commercial opportunities while
opening up others.

If you're alocal act in a non-English-speaking country singing
in English can pose a major roadblock depending on where
you are, there may be less interest from radio stations, spon-
sors and labels. Butsinging in English has opened up touring
and synch possibilities for some groups beyond their borders.
And while eschewing your native language still puts you in for
an uphill climb domestically, you can get farther doing so than
you ever could before.

Of about two dozen acts from Spain scheduled to hit the fes-
tival this year, at least half record in English. “It’s not a new
trend at all, but very few Spanish indie artists get into the charts
singing in English,” says Mark Kitcatt, the Madrid-based owner
of the indie label Everlasting Records and president of the 54-
member indie labels body UFI. “Singing in English does mar-
ginalize an artist, as the majors don’t sign them.”

One historic exception is the Madrid grunge rock band
Dover, which has sold some 1.5 million albums since its Eng-
lish-language indie debut in 1995. Dover played at SXSW in
=l e 1999 and 2000 when the festival was virtu-
' ally unknown in Spain. “Itis really difficult
for new Spanish acts singing in English to
make it onto the radio formula playlists,”
says singer Cristina Llanos, whose band
nonetheless has just signed to Sony after a
stint on EMI Chrysalis.

Jan Theys, a former BMG executive who
manages the Brussels-based rock act the
Black Box Revelation, notes that English-
speaking bands are more accepted in north-
ern Europe, where English-language movies
and TV shows aren’t dubbed over.

The economics of the music industry, not
language, are the bigger issue with label sign-
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ings locally, Theys says. “Most of the multinational companies
reduced their personnel by three-quarters compared to what
they had five years ago. I think most of the labels in Belgium
sign an act to be successful in Belgium.”

Rekti Yoewono, the vocalist for Indonesian rock band the
S.I.G.L.T. (Super Insurgent Group of Intemperance Talent},
also can't bring himself to write songs in his native language.
That choice has hamstrung the group’s effort to attract TV ex-
posure and concert sponsors, essential in a country where shows
are usually free to the public.

The S.1.G.1.T. is signed to an Indonesian indie but was also
able to release its album in Australia and tour there. “Our tar-
get market is more Internet-based rather than television-based,”
Yoewono says. “They’re pretty loyal to us, and they’re more in-
terested than other people who only watch television.”

A slightly more harmonious balance between commercial
success and language choice can be found in Mexico, where
Universal has released the solo debut by juan Son, the for-
mer vocalist of the indie group Porter. The album debuted at
No. 7 on the national album chart, according to the trade
group Amprofon.

His album, “Mermaid Sashimi,” contains several songs in
English; the artist's former band dabbled in English on its al-
bums, the second of which went gold and was picked up by the
major for distribution after its initial indie run.

“You see more and more demos coming in English,” says
Universal Mexico senior VP of marketing and A&R Robbie Lear.
“Ifit's in English, doing something that has already been done
in the U.S. and England, it limits where it can get to.”

But Lear says Juan Son’s next single will be in English, given
that two key tastemaker radio stations in Mexico City regularly
play cutting-edge local acts. “If we get to a roof or something,
we might say, ‘Look, we feel the limit was because we didn’t
have more songs in Spanish,’ ” Lear says. But for now, he adds,
“I wouldn’t change a thing.”

Tomas Cookman, the founder of the Latin alternative label
Nacional Records, says touring and synch possibilities are wider
for a group that doesn’t just sing in Spanish. Nacional’s
Barcelona-based duo the Pinker Tones have had their English
songs synched in the movie “Beverly Hills Chihuahua,” a Pan-
dora ad and series on ABC and the Starz network. They also
played 42 dates on last summer’s Vans Warped tour.

“It’s not just promoters grouping the typical names,” Cook-
man says. “What gets us too are being on the right blogs, like
Brooklynvegan, not just Latino.com. I want to be on both.”

Whether a local act singing in English can make it depends
not only on how big a receptive audience it can find at home,
but whether it can find an entrepreneur willing to invest in tak-
ingitabroad. The Pinker Tones license from their own imprint
to labels internationally; Brazil's CSS has found a worldwide
audience through the U.S. indie Sub Pop.

What may get lost in translation is a band like Lebanon’s the
Kordz, who couldn’t scrape together enough funding to fly to their
SXSW showcase. The group’s leader Moe Hamzeh, who spent
much of Lebanon’s civil war cooped up athome listening to records
(starting with the Bee Gees), says the band managed to crack radio
in the Middle East several years ago with “Last Call.”

Hamzeh pitched the rock song with a Middle Eastern feel for
the movie “Rollerball,” and though the song wasn’t used in the
movie, the Kordz were encouraged enough to press ahead with
their English material. That's despite skepticism from some radio
outlets and the fact that not even Melody Music, a major Middle
Eastern label where Hamzeh is a GM, would sign the Kordz.

“There is a rock scene, there is a jazz scene, there is a pop
scene,” Hamzeh says. “But if you put it all together, it wouldn't
make it to 5% of the masses in Arabic-speaking countries.
We're always considered an underground niche market, or a
niche audience.”

Additional reporting by Howell Llewellyn in Madrid.
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On March 18, Billboard en Espafiol celebrates its one-year anniver-
sary with a showcase of some of the freshest Latin music around. The
event runs 8 p.m.-2 a.m. at the Flamingo Cantina, 515 E. Sixth St.
The South by Southwest (SXSW) festival consistently draws a large
array of acts that make the trek from all over Latin America, and a
listen to their music reveals sounds with broad appeal, regardless of
language. For songs, videos and interviews with the Billboard en Es-
pafiol showcasers, go to billboardenespanol.com.

Folk, pop, funk: Singer/songwriter
Alex*Cuba’s (real name: Alexis
Puentes) enchanting mix defies de-
scription. A two-time Canadian
Juno Award winner, the Cuban-
born artist released his two albums,
“Humo de Tabaco” and “Agua del
Pozo,” independently. He is opening
for the Colombian alternative icon
Aterciopelados on nine dates dur-
ing its April U.S. tour. Alex*Cuba has
performed all over his adopted
country of Canada and was evenin-
cluded on an iPod filled with music
by Canadian acts sent by CBC
Radio to President Barack Obama.
If the president tuned in, he would
have heard the title track from
“Agua del Pozo,” a rollicking gui-
tar-driven hip-shaker.

L !

Colombianindierock act Don Tetto
is an MTV Latin America favorite that
has its sights set on building a U.S.
fan base. After shows in Mexico and
at SXSW, the power-pop quartet has
gigs in Texas and Miami lined up.
Singer/guitarist Diego Pulecio cites
Blink-182 and Metallica as primary
influences. The group’s melodic punk
has found a radio audience through
Bogota rock station Radioactiva,
which booked the band at events
after it won a battle of the bands in
2003. Check out “Auto Rojo,” a joy-
ous blast of guitars and a cheeky rap,
at myspace.com/dontetto.

LESH POLAR

Singer/songwriter Ceci Bastidais a AFRODITA

veteran of the Latin rock scene, who

rose to prominence as lead singer/keyboardist/song-
writer of Tijuana No. Bastida is a member of the Latin
pop-alternative star Julieta Venegas’ band, a role that led
to her performing on Venegas’ Latin Grammy Award-
winning “MTV Unplugged.” A bilingual purveyor of dra-
matic melodies, electronic layers and evocative percus-
sion, Bastida is set to release her first full-length solo
album, “Veo La Marea,” in the spring. She co-produced
it with the Gifted (Giant Drag, Gran Ronde, Dirty Little
Secret) and David Green (Los Abandoned).
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Ledn Polar, better-known as Leonel
Garcia, is a prolific songwriter and
one-half of Latin Grammy-winning
pop duo Sin Bandera. His solo album
“Leén Polar” was released on Sony in
December. Garcia is inspired by such
singer/songwriters as Jack Johnson,
Ray LaMontagne, Feist and Damien
Rice, though he says his music doesn’t
actually sound like theirs. Polar uses
precise words and melodies to go
with his flutelike voice, wistful lyrics
and artful string and piano-driven in-
strumentation. Perhaps the best ex-
ample of the artist’s more intimate
direction is “Pienso en Ti”; hear it at
myspace.com/leonpolar.

The latest album by Los Claxons is
“En Primera,” on the indie Movic Rec-
ords, distributed by Warner Music.
The mellow pop-rock quintet is play-
ing dates in Chiapas, Mexico, before
and after its SXSW showcase. The
group formed in 2004 in Monterrey,
Mexico, home to many indie rock
bands. Los Claxons were also fea-
tured on “Tributo al Mas Grande,” a
compilation of covers of classic
songs by the regional Mexican band
Bronco, as interpreted by Mexico’s
top indie acts. Los Claxons have
played dates with Argentine singer/
songwriter Diego Torres and fellow
Mexican rock band Motel, among
many others.

A

Immanuel Miralda and Karin Burnett
are good campy fun as Afrodita and
makers of groovy electronic cumbia-
pop. Formed three years ago, Afrodita applies a dead-
pan delivery and modern beats to old-school romantic
grupero by the likes of Los Bukis and Los Angeles Azules.
Afrodita’s album is “La Reina del Palenke” on label Discos
Tormento, a self-described purveyor of “melodramatic
folk song.” The band has played everywhere from art
shows to weddings. Check myspace.com/afroditadf for
the Mexico City duo’s B-movie-inspired “Tropikalisimo”
video to get a hint of what the band’s punk cabaret act
may have in store. —ABY
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THEY’VE GOT
THE BEAT

SOUTH BY SOUTHWEST (SXSW) was always at
the back of indie urban artist Maya Azucena’s mind.

“As a do-it-yourselfartist, I thought I should be there,” the
singer/songwriter says. “But either it didn’t seem like the right
move at the time or 1 didn’t have the financial investment.”

Finally, with fliers in hand, Azucena went to Austin last
year as one of several artists selected to perform at a three-
night SXSW Soul showcase. Performing to what she
describes as “a pretty full house,” Azucena found the ex-
perience productive.

“I did radio and TV, several performances, press interviews
and a photo shoot,” Azucena says. “I'm happy I went, but it’s
aninvestment. If you're not ready to hustle and meet-and-greet,
or have enough going to make you intriguing compared to hun-
dreds of other artists, you'll be disappointed.”

Azucena had a good time, but is she the exception or the
rule? And can a music festival with rock overtones be a vi-
able resource for indie R&B? Many in the industry say that
with more time and awareness-building efforts, SXSW can
become a strong platform for developing R&B acts.

Hip-hop acts like Dead Prez, Atmosphere, the X-Ecution-
ers and Gang Starr broke ground at SXSW since the early
"90s. But at that time, recalls former festival booker David
Crump of Hip-Hop Mecca, R&B didn’t get the same kind
of attention.

“I remember R&B acts being there then, but it was more
like a James Brown or lke Turner,” Crump says. “The peo-
ple who started SXSW had a background in indie rock. To
their credit, they did bring in Erykah Badu later on, and the
Fugees kind of blew up there. As hip-hop grew, they proba-
bly became more comfortable and got more response from
the industry [about R&B].”

“SXSW has never closed the door to any genres,” booker
Matt Sonzala says. “We've always had some hip-hop and
R&B over the years.” Sonzala was hired last year as a full-
time festival music booker, focusing on R&B and hip-hop
as well as bands from Europe.

“When I first began freelancing with the festival in 2004,
people still said to me, ‘Oh, they finally have some hip-hop,” ”
he says. “However, that perception is changing. This is the
first year that we had a significant number of urban artists
apply early.”

On the surface, however, it would appear that indie R&B
has a smaller presence at this year’s festival. A three-night
showcase staged last year by the New York-based urban cul-
ture and marketing company Bloom Effect featured 18 acts,
but this year, it’s presenting only one night of performances.

—MATT SONZAH, SXSW

A returning Azucena will join such indie R&B/hip-hop con-
temporaries as Wayna, Kendra Ross and NeckBone on the
bill (see list, below). But a closer look at the SXSW schedule
finds other major-lubel and indie R& B/soul/alternative acts
playing during the festival’s five-night stand.

“The R&B presence did not slow down,” Sonzala says.
“We justaren’t doing three Bloom Effect shows, which were
quite successful and helped make the focus on indie R&B
greater last year. This year’s shows came together differ-
ently. The clubs have certain wants and needs; the presen-
ters do as well. We (ried to build shows we think will be
strong and had to make decisions that will hopefully come
out positive in the end. If you look at the list, we have some
incredible up-and-comers.”

Beyond the changing perception surrounding SXSW’s rock
image, Sonzala says a major challenge for indie R&B artists
this year was the economy.

“We are not a traditional festival,” he says. “The artists come

A Look At Some Of SXSW’s
Underground R&B Acts

Atlantic Records’ Janelle Monae and Jive Label Group’s
Bun B of UGK are among the major-label R&B/hip-hop
artists who will perform during the 23rd annual South
by Southwest Music Festival in Austin. However, the
opening night of the five-day musical soiree includes
a showcase dedicated to acts from the indie realms of
R&B/soul, urban alternative and hip-hop.
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These are some of the acts taking the stage
March 18 on the Mohawk Patio:

Describing itself as a “melting pot of urban
concepts” including R&B/soul, funk and
hip-hop, this nine-piece Austin band is
fronted by lead vocalist
Ter’ell Shahid.

The Ethiopian-born singer/
songwriter garnered her
first Grammy Award nom-
ination last year, for best
urban/aiternative perform-
ance for “Lovin’ You” (Music)” featur-
ing Kokayi. The track appears on her
2008 album, “Higher Ground.”
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MAYA AZUCENA

Can SXSW Serve
As A Launching Pad
For R&B Artists?

down at their own expense. So a lot of R&B artists either don't
know about the value of SXSW or it's just not in their plan. But
I do think R&B will continue to grow every year at SXSW.”

He points to Azucena’s return as an example. “She was one
of the indie R&B acts who received a strong reaction last year.
We need the big names but we still need the talented hustlers
like a Maya. She’s on the verge and working hard. I'd like to
think she got some benefits from coming.”

George Littlejohn, co-founder of Azucena’s label Purpose
Records, acknowledges that cost can be a formidable factor.
“It's a case-by-case situation,” he says. “It may not be cost-
effective for some artists or bands who are working with a
limited budget.”

He suggests that one way for festival organizers and acts
to shave costs—and further expand indie R&B’s presence—
is to have three or four acts share a backing band. He also
recommends highlighting the diversity of indie R&B artists
by pairing them with other acts on SXSW stages and not just
channeling them into one R&B/soul night.

The bottom line, Littlejohn says, is to not squander the op-
portunity for indie R&B to become more visible at SXSW.

“SXSW can bea viable outlet for indie R&B artists,” he says.
“The buzz is growing; more people in the genre are talking
about it. When we’ve reached out to gigs for Maya following
her first appearance, people knew who she was. That was the
biggest boost and that’s a big deal. But there still needs to be
more opportunities for indie R&B to become a more important
part of the festival.”

Once again armed with fliers as she heads back to SXSW,
Azucena also will post entries on her Conversations With Indie
blog. She is spending five days in Austin and has already lined
up a local performance Friday night with plans to scout more
opportunities between recording sessions in town.

“Did I get a huge gig out of it yet? No,” Azucena says.
“But it became another productive platform in terms of
watching people be receptive to what I do and building
business contacts.” “on

The Brooklyn singer/songwriter has a classic
soul voice that delivers a progressive slant on
R&B/hip-hop, dance and other influences, as
found on her 2007 album, “Junkyard Jewel.”

A key player in
Austin’s hip-hop
scene, the Dallas-
born MC Bavu
Blakes comes
armed with solid
beats and thought-
provoking lyrics. He marked
his album debut in 2002 with
“Create & Hustle.” —GM

¥
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BAVU BLAKES

MAYA RZUCENA; SETH KUSHNER
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After L.A. And The U.K., Hockey
Scores A Deal WithEMI

THE FIRST TIME Stephen Melrose saw Hockey was
at Mr. T’s Bowl in East Los Angeles. “] was standing at the
bar having an adult beverage as one does,” the Edinburgh,
Scotland, native says in his machine gun of a brogue. “It
was me, a barman and a blind guy with a dog.”

OK, so there probably wasn’t a blind guy. But there was
a two-piece band and what Melrose—now a VP of A&R for
EMI—calls their “ '80s pop grooves.” Singer Ben Grubin
was behind a Rhodes piano, banging and gesticulating and
sing-speaking in a style that synthesized Bob Dylan and
Chuck D. Next to him, Jeremy “Jerm” Reynolds was spin-
ning and jumping around, his bass swinging like a bludg-
eon. Melrose felt an immediate resonance: “These guys
could have been in London in the '80s, but were from Red-
lands, Calif., and it's 2006.”

Across town, around the same time, at the now-defunct
Lava Lounge on La Brea Avenue off the Sunset Strip, Kevin
Carvel—then in A&R, now the band’s manager—had a
similar experience. “The band set up in the corner just
blasting, with a laid-back, but kind of street, aggressive
frontman,” he says. “And Jerm was just going nuts.” Hockey
was amazing. It was embryonic. And the duo was already
signed by someone else. One thing about the band stuck
with Carvel: “It was really, really, honest.”

A few years later, these separate encounters take on the ring
of fate. Before that, though, the band would need to flee L.A.
for the frozen scablands of eastern Washington state. It would
need to spend a year writing songs and another recording them.
Carvel would have to get into managing. Melrose would have
to getout of it. And of course, the world’s fourth-largest record
company would need to be bought by a private equity group,
slash costs and restructure itself almost completely.

In late 2006, Hockey seemed to be living the dream. Gru-
bin and Reynolds had already made it from their weird lit-
tle college-town home base of Redlands to the L.A. scene,
gotten noticed, landed a development deal with a major label
and had been sent, with the help of various experienced pro-
ducers, in search of a sound that would define them.

All of this was great, but nothing was working. The band
already had a sound it liked, and it wasn’t the sound pro-
ducers wanted. The band members wanted more guitar
and needed drums to fill out their sound. They wanted to
color in all the lines themselves so other people—produc-
ers, executives, whomever—wouldn’t try to.

They called on a friend from college, Joel Smith, who
could work on guitar. He lived in Spokane, Wash., and wasn’t
interested moving to L.A. So Reynolds and Grubin came to
him in January 2007. Within months, Columbia Records
dropped the band from its development roster. Grubin and
Reynolds breathed easier.

In Spokane, the two found a drummer, Anthony Stassi.
With Smith and Stassi the band fleshed out its sound, and

Grubin got out from behind the Rhodes, an early step in
evolving from singer to frontman.

By spring, they conquered Spokane by playing every venue
in town, then moved to the indie rock mecca Portland, Ore,,
in late summer. Smith stayed behind. Notimmediately find-
ing a guitarist, the members avoided live performance, se-
questered themselves in their basement and set about
recording—then hating what they’d recorded and repeat-
edly rerecording—their first album, “Mind Chaos.” “We
wanted something uncompromised,” Reynolds says.

The band kept in contact with Carvel this whole time and
sent him a copy of “Mind Chaos.” Carvel, now in artist man-
agement, was floored. “They reinvented themselves, from
drum-machine-soul to rock with all the elements,” he says.
“They disappeared, did their thing and came back this new,
improved version.” Carvel signed on. Hockey recruited gui-
tarist Brian White and began planning: tour, build a fan
base, grow the band’s presence regionally, hopefully get love
from blogs and grow from there.

The buzz first went regional-—a music magazine in
Seattle, a radio station in L.A.— then international, by-
passing much of America for the United Kingdom. Dave
Allen (of Gang of Four) mentioned the band on his blog,
Pampelmoose.com. Very quickly, Hockey was earning
write-ups in the Guardian UK, then NME and getting
spins on BBC Radio 1. It was enough to garner interest
from the British affiliate of the band’s old label, Colum-
bia, among others.

“It was exciting to us and the opposite of what we were
striving for,” Carvel says. The mind-set was, “Labels are im-
portant, but let’s build things.” Hockey hadn’t really had
time to enjoy life off a label and the members weren’tin a
rush to get back on one.

That mind-set shifted quickly. Another copy of “Mind
Chaos” had gone to Reynolds and Grubin’s friend Heather
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HOCKEY

Peggs, owner of the boutique label Hell Ya and talent scout
for EMI. She took “Mind Chaos” into a meeting with the
label. Among those in the room was Melrose, newly ap-
pointed VP of A&R under Nick Gatfield. “When Heather
mentioned it,” Melrose says, “I said, ‘Oh! I love HockeyV’

The band had planned to hold out for a record company
that wouldn’t mess with the good thing it had. When the
members met with Melrose, that's almost exactly what he
offered. EMI wanted Hockey and it wanted “Mind Chaos.”
He wanted to handle the band himself, rather than pass it
along to someone else in the A&R department.

It made perfect sense to Melrose—for the band’s grow-
ing heat in America and the United Kingdom—to make
Hockey one of the test cases for EMI’s new plan to market
the right bands simultaneously in the world’s two biggest
music markets, something Hockey and Carvel had dis-
cussed independently as well. “People have a habit of chang-
ing the things they like,” Melrose says, “I’m not one of
them.” The things the label did ask for—professional mix-
ing and more songs—were fine with the band.

As recently as September, Reynolds got excited about
having money to quit his job at a burrito joint. Now, he’s
chatting over a cell phone before a sound check in Glas-
gow, Scotland. Hockey was EMI’s first major signing
after its well-publicized restructuring. The band’s two-
week U.K. tour has sold out every night but one. It just
shot its second video. The accompanying single, “Too
Fake,” hits stores March 16 in the United Kingdom, two
days before it plays South by Southwest. The album the
band informally calls “Mind Chaos 2.0” will follow in the
spring or summetr.

“There was this amazing synchronicity,” Reynolds says.
Simply, the band signed to Capitol/Virgin because it felt at
home there. “It’s not about names or anything else,” he
adds, “it’s about feeling understood.”
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Web site: howlies.com

Label: OverUnder Records

Latest release: “Trippin’ With Howlies”

Management: OverUnder Management

Atlanta’s Howlies got off to an inauspicious start: The band
joined forces in 2007 after a camping trip where all four
members were attacked by wolves. Recording solely in
their basement, Howlies’ Justin Brooke and Brandon Mor-
rison (guitar), Aaron Wood (drums) and Matt Foresee
(bass) caught the attention of legendary producer Kim
Fowley (Modern Lovers, the Germs), and in less than three
days, Fowley helped produce most of their debut album,
“Trippin’ With Howlies.” Tracks like “Sea Level” and “An-
geline” have a vintage surf-rock vibe and flirt with vio-
lence on “Aluminum Baseball Bat.” What else would you ex-
pect from a band that lists as influences Satan and its
hometown of Atlanta?

Web site: superdrag.com
Label: Superdrag Sound Laboratories

Latest release: “Industry Giants”

Management: Creamer Management

Rising from the ashes of other Knoxville, Tenn., bands, Super-
drag signed to Elektra Records in 1995, surprising those who
had labeled it an “indie band.” Dubbed a one-hit wonder after
its singular radio-friendly hit “Sucked SUPERDRAG

Out,” Superdrag released several al- .
bums and EPs. But the band is plan-
ning to return from a self-imposed
six-year hiatus with its new album,
“Industry Giants.” Recorded and
mixed in Nashville, Knoxville and
Los Angeles, “Giants” defies ex-
pectations by turning down the
bitterness and turning up the fun.
Tracks like “S Minutes Ahead of the
Chaos,” “Aspartame” and “Cheap
Poltergeists” will pump up punk fans
and “Ready to Go” and “Filthy &
Afraid” will transport listeners back
to 1997.
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Web site: myspace.com/nevershoutnever

Label: unsigned

Latest release: “NeverShoutNever!”

Management: David Conway

With roots in the hardcore scene, Christofer Drew Ingle, aka
NeverShoutNever, owes his fame to sound-editing software
on his Mac and the Internet, specifically MySpace. At the age
of 16, Ingle would steal his father’s guitar, mimicking songs
he heard online, and by 17 was one of MySpace’s most-down-
loaded new artists. He began making music under the Never-
ShoutNever alias in September 2007 and got his big break
when he performed his single “Bigcitydreams” on MTV’s “Total
Request Live” in July 2008. With plays totaling in the millions
on MySpace and thousands of tracks sold on iTunes, NSN has
no need for a label. Ingle’s self-titled debut album, recorded
with Forrest Kline of Hellogoodbye at thé Phantom Tollbooth
in Long Beach, Calif.,, is due for release in May.

Web site: myspace.com/mrlif
Label: Definitive Jux/Bloodbot Tactical Enterprises
Latest release: “I Heard It Today”
Management: Lif Management
The four-time Boston Music Awards winner and Boston-bred MC
Mr. Lif wants to prove that hip-hop isn’t dead. Breaking into the
hip-hop scene on Brick Records’ “Rebel Alliance” LP in 1997, Mr.
Lif released his debut, “Live at the Middle
East,” on Ozone Music in 2002 along
with two subsequent albums on EI-P’s
Definitive Jux label. On his new re-
lease, “I Heard It Today,” Lif drops
some “political science” while rais-
ing awareness and social interest. He
blended interviews of distressed
Americans from across the country
with his own anguish and ended up
with an autobiography for America
and the world. His goal on the album,
set to surface in April, is to inspire listen-
ersto get involved with issues affect-
ing the global community. J Zone,
Edan and llimind guest on the record.
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From Supergroups To Solo
Stars, Billboard’s SXSW Show
Has Something For Everyone

Web site: tintedwindowsmusic.com

Label: S-Curve Records

Latest release: “Tinted Windows”

Management: N/A

Could former Smashing Pumpkins guitarist James lha,
middle Hanson brother Taylor Hanson, Cheap Trick drum-
mer Bun E. Carlos and Fountains of Wayne bassist Adam
Schlesinger be the new super group of 2009? Hanson
and Schlesinger met in the mid-'90s and have tried to
collaborate on a project ever since. lha’s and
Schlesinger’s bands had toured together, giving them
time to work on outside projects like running the indie
label Scratchie Records and owning Stratosphere Sound
Studios in New York. With Carlos rounding out the eclec-
tic quartet, the debut album is said to combine the
strengths of all members and yet sound nothing like what
any of them have released in the past. The album was
recorded at Stratosphere Sound Studios and will be re-
leased April 21. Tinted Windows will put on their first of-
ficial show March 20 in Austin at Billboard’s South by
Southwest showcase.

Web site: grahamcoxon.co.uk

Label: Transcopic

Latest release: “Love Travels at Illegal Speeds”

Management: CMO Management International

Graham Coxon may still be best-known as the guitarist
for Britpop band Blur, but he has six solo albums under his
belt—plenty of material to tide fans over until Blur re-
unites this summer. A native of Rinteln, Germany, Coxon
debuted in 1998 with the solo set “The Sky Is Too High,”
aliberating breath from the pop-driven guitar riffs he was
once known for. He further refined his indie-garage rock
sound with his succeeding sets, most notably “Happiness
in Magazines” (2004), featuring his first group of main-
stream hits; “Freakin’ Out”; “Bittersweet Bundle of Mis-
ery”; and “Spectacular.” And while Coxon proves that Blur
was certainly not a one-man show, Coxon definitely is—he
plays most of the instruments on his albums, designs his
own album art and even releases his records on his own
label, Transcopic. oee
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BY MICHAEL D. AYERS

Older
Wlser More
Productive

The Nine Lives Of Bob Mould

Facing 50, many musicians would either be looking at retire-
ment or resigning themselves to playing the county fair
circuit. But Bob Mould, who got his start in the "80s with the
Minneapolis punk outfit Hisker Di and then fronted the
more pop-rock-oriented Sugar in the '90s, is doing neither.

Mould, 48, has a new album, a forthcoming autobiogra-
phy and a gig as a respected D]. But even with all that going
for him, he still faces one big challenge: how to be relevant
to a generation born during his punk rock heyday.

With the release of “Life and Times” April 7 on Anti
Records, Mould will see if he’s still as timely as he ever was,
or whether he should consider calling it a day.

His book editor, music writer Michael Azerrad, thinks
Mould won't have any problems staying in the spotlight. “Bob
has had an extremely rare second and even third act,” he says.
“Hiisker Dii helped blaze a trail through America that indie
bands are still following today, and trailblazers see things no
one else has seen before.” Mould has written columns for
the Washington City Paper and has blogged as well, so the
leap from lyricist to memoirist isn’t a stretch for him.

“The trick is to take all that information and find my story
in there,” Mould says. “Hopefully it will be more than justa
recounting of what happened. I'in hoping that it adds up to
people.” The as-yet-untitled book is due from Little. Brown
in 2010.

Before he goes on a book tour, Mould will pack up his record
bag and his guitar and hit the road. In recent years, he has
built a reputation as a DJ that has helped expand his audi-
ence outside the classic punk rock sphere.

Since 2003, along with Deep Dish’s Richard Morel, Mould
has been hosting Blowoff, a monthly D] event at Washing-
ton, D.C.’s 9:30 Club, which now has regular gigs at New
York’s Highline Ballroom and Southpaw. “It caters to a gay
male audience, but it's hosted in rock clubs,” Mould says. “1
really can’t tell you how much fun it is. I so look forward to
it every time [ gather up my albums and go spin music.
Mould is bringing Blowoff to San Francisco later this year,
with dates in Chicago, Los Angeles and Atlanta planned in
the future.

As far as touring with a band in support of the new album,
Mould is undecided about the look and feel of any gigs. Typ-
ically sanguine, he says he’ll put together a touring band if
he feels like he needs it to support a record and if the timing

NAWLINS RISING
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is right; he’s content to just play solo acoustic shows, too.

“It’s really liberating because 1 don’t have to concern my-
self with rhyme or pop structure,” Mould says. “It’s focused
more on a style where I'm starting with words and ideas and
I’'m improvising music to that.” Mould started composing
the material for “Life and Times” in the summer of 2007, but
with the jump from Yep Roc, where he had fulfilled his one-
album deal, to Anti-, it threw off the release timeline.

Mould couldn’t have found a better place toland. He's just
one in a line of established artists that Anti- has signed, in-
cluding Tom Waits, Nick Cave, the late Porter Wagoner and
Ramblin’ Jack Elliott.

The challenge is to bring them to newer, younger crowds,
and with Mould and “Life and Times,” the label hopes to tap
into the blogs that have focused on younger indie acts—

www.americanradiohistorv.com

COLLEGE CREDIT

STEADY RISE
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Mould’s recent collaboration with the young noise-punk band
No Age at the recent Noise Pop festival in San Francisco cer-
tainly helped. “Having a presence on those sites is key to in
troducing Bob to new fans,” says Anti- director of marketing
Josh Legere. “Younger bands mentioning Bob’s influence is
also key.” Mould’s appearance at Coachella this spring also
should help.

That Mould has become a Renaissance figure gives him
more career options than just the recording/touring drill.
While many older artists look for ways to capture their glory
days through cycles of reunion tours or dipping into their
catalog, Mould’s interest lies with the future. “The idea is to
try and keep it as inspirational as possible in the scenario,
he says. “I don’t think about making records; I just try to
think about getting an idea captured.”
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>>>AROUND THE
WORLD
U2 and Live Nation
have confirmed the
first round of stadium
dates on the band’s
global tour. The trek,
produced by Live
Nation Global Touring
and sponsored by
BlackBerry, kicks off
June 30 at Barcelona’s
Nou Camp soccer
stadium. The first
tickets to go on sale
for the 360-degree
shows will be for Milan
and Gothenburg,
Sweden (March 13),
followed by
Amsterdam (March 14).
The confirmed support
acts on the tour will
include Glasvegas,
Elbow, Kaiser Chiefs,
Snow Patrol and the
Black Eyed Peas.

>>>PLAY ‘FREE
BIRD’

Andrew Bird, the
erudite multi-
instrumentalist from
Chicago whose “Noble
Beast” debuted at No.
12 on the Billboard 200
in January, has added
new dates to his
nonstop touring
schedule. Bird will
make his Radio City
Music Hall debut June
17, and the early-
summer tour includes
appearances at the
Tower Theatre in
Philadelphia, the Bank
of America Pavilion in
Boston and the Cobb
Energy Center in
Atlanta. Calexico
opens all dates.

>>>KEEP
RELAPSING
Eminem is making his
“Relapse” a double:
Not only did the best-
selling rapper reveal
the release date for his
highly anticipated
return to the rap game,
but he announced that
the follow-up will drop
in 2009 too. “Relapse,”
Eminem’s first full
album of new material
in four years, is due
May 19 from Inter-
scope/Aftermath/
Shady. The album’s
first single, “Crack a
Bottle,” is No. 11 on the
Billboard Hot 100. A
second album,
“Relapse 2,” is
promised before the
end of the year.

Reporting by Tom
Ferguson and David
Prince.

A man, a woman, an album: PJ
HARVEY and JOHN PARISH

PJ Harvey stormed onto the music scene in
1992 with “Dry,” and during the course of
the last 17 years she has released one crit-
ically acclaimed album after another. She
has never had a hit—her biggest-selling
album, 2000’s “Stories From the City, Sto-
ries From the Sea,” sold 299,000 copies,
according to Nielsen SoundScan—but she
remains a formidable force.

Now Harvey is back with a new album,
her second collaboration with composer
John Parish. As they did with their pre-
vious effort, 1996’s “Dance Hall at Louse
Point,” Parish wrote all the music and
then gave it to Harvey to write the lyrics.
The product of this musical experiment
can be heard on “A Man a Woman Walked
By,” due March 31 on Island Def Jam.

1 what were your thoughts when you
first heard the music Parish sent to you?
I thought it was very challenging. You can
sort the songs into two groups—a batch
of eight and another batch of eight. I im-
mediately had thoughts for some, but oth-
ers | thought, “What on earth am 1 going
to do with that?” For instance, the music
he sent me for “Pig Will Not” and “A
Woman a Man Walked By” seemed partic-
ularly impenetrable.

2 How long did it take to write the
lyrics?

I suppose after he had sent me the music,
1 would play it a lot, over and over again,
without trying to think of anything other
than how it made me feel. And then [ began
to find the melodies, looking to make a good
marriage of the music with the voice. I felt
like the way the voice presented itself, it
had to not only enhance the atmosphere
that was already there, but hopefully make
it stronger. I find that the pieces of music
that he gave e already had a very strong
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feeling of atmosphere and emotion going
on in them.

3 Is this style of composing more dif-
ficult than your other work?

Not really. In fact, it’s less difficult, because
I don’t have to write the music. In that sense
it's quite freeing, because I only have to think
about words, which I love. That’s all I do any-
way—play with words, write words, put
words on pages, poems and prose—all day,
every day. That’s something | thrive on, that
I love. And singing, that’s a joy, so in a way
it’s much easier than writing my own solo
work. Also, John gives music that | would
never come up with, so I find that inspiring.

4 Had you and Parish wanted to do an-
other album like this?

We had always intended to, but it was noth-
ing ever set in stone. But it’s a very natural
process for us. We're friends anyway and
speak all the time. I've always valued his opin-
ion in my work enormously. Our relation-
ship is ongoing, and it felt natural that we
wanted to make another one.

D Did any lyrical themes emerge?

I had no specific concept for this record,
other than John and [ passionately wanting
to find new ground, for both of us. It’s a very
varied record.

6 Have you started working on a fol-
low-up to your last album, 2007’s
“White Chalk”?

I've written it all, actually. I’'m just going to
wait until the spring of next year before [ start
recording it. I’'m not sure how eventually it
will turn out; I didn’t write on piano, but 1
can’t really say at this stage. All I can say is
that T did try to write something that I felt
was challenging and very different than what
I’ve done before.
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Brother Act

Dailey & Vincent Strum On Down

After years as esteemed vocal-
ists and musicians with a num-
ber of top bluegrass groups,
Darrin Vincent and Jamie Dai-
ley struck out on their own with
their Rounder Records debut,
“Dailey & Vincent,” which ex-
ploded on the bluegrass circuit
in 2008. The album has sold
22,000 copies, according to
Nielsen SoundScan, and was
No. 7 on last issue’s Top Blue-
grass Albums chart after 48
weeks on the list. But the duo
isn’t taking much of a break;
the pair’s highly anticipated
sophornore set, “Brothers From
Different Mothers,” will be re-
leased March 31.

Prior to joining forces, Dai-
ley and Vincent had worked
with some of bluegrass’ top
artists. Vincent is a multi-
instrumentalist who sang har-
mony and played with Ricky
Skaggs & Kentucky Thunder,
as well as his sister Rhonda
Vincent’s group the Rage.

Daily’s résumé includes nine
years with Doyle Lawson &
Quicksilver.

“We felt a lot of pressure,
Dailey says of recording the new
project. “We don’t know if peo-
ple are going to like this record
as much. We hope they will.

“We have high expectations
for this,” says Rounder Rec-
ords GM Sheri Sands. “We're
in discussions with Wal-Mart
about a series of in-store per-
formances, which will be a
fantastic opportunity for them.
May is Bluegrass Music
Month, and we do extensive
marketing for all of our blue-
grass releases in May.”

The pair’s track record cer-
tainly justifies Sands’ expecta-
tions. In 2008, Dailey & Vincent
were the first act to win the In-
ternational Bluegrass Music
Assn.’semergingartistand en-
tertainer of the year awards dur-
ing the same year. They wound
up taking home seven of the 10

PULSE
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>>>SISTER
AXELLE DOIN’IT
FOR HERSELF

Almost 16 years after her
domestic multiplatinum de-
but album, “Sans Plus Atten-
dre” (Virgin), Belgian singer/
songwriter Axelle Red has
emerged as an English-
language artist with “Sisters
& Empathy,” a two-disc set
she describes as “kind of a
’60s protest album.”

Red’s own EMI-distributed
Tracks label issued the 19-
song set separately from her
existing deal with Virgin, says
her Brussels-based manager
Filip Vanes. Negotiations are
under way, he adds, to re-
lease a 12-track version of the
album in the Netherlands and
France. “We think the dou-
ble-disc version may be dif-
ficult abroad,” Vanes says.

Released Jan. 19 in Bel-
gium, the album peaked Jan.
28 at No. 3 on the Ultratop/
GFK chart for Flanders and
at No. 19 on the wallonie
chart. Red has sung only in
French until now and has
total career sales of 4 million
albums, according to Virgin.

“Sisters & Empathy” was

recorded in Brussels and
Memphis with Red’s long-
time backing band, whichin-
cludes Memphis-based Stax
veterans and former Isaac
Hayes sidemen Michael Toles
on guitar and Lester Snell
on keyboards.

Red says she has wanted
to do an English album for
quite some time. “Sisters &
Empathy” was conceived as a
two-part project, she adds,
“with the ‘Sisters’ [disc]
dealing with the position of
women and sexual abuse.
The ‘Empathy’ disc deals with
the lack of [global] empathy.”

Red is published by Bimbo
Music and booked through
Music & Roses/Primo Piano.
She plays the 17,000-capacity
Antwerp Sportpaleis May 2.

—Marc Maes

>>>PROG’N’ROLL

With styles ranging from bai-
lads to industrial noise and
death metal, trying to cate-
gorize Steven Wilson’s debut
solo album, “Insurgentes,”
isn’t easy. So it’s just as well
the singer/songwriter/gui-
tarist from the U.K. prog-rock
revivalist Porcupine Tree al-

MARIA MOCHNACZ: DAILEY & VINCENT: JIM MCGUIRE: AXELLE RED: JAN WELTERS:
ELENA JERVIS

GLEN DAVID ANDREWS

PJ HARVEY
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honoris they were nominated
for that evening, including
album of the year.

Last month, they were nom-
inated for nine honors at the
annual Society for the Preser-

vation of Bluegrass Music of

America Awards and won six.

The duo has confidence in
its new songs. “The bottom line
is we picked songs that Jamie
and I loved, things that we
wanted to sing about and songs
we wouldn’t mind singing for
the next 20-25 years,” Vincent
says. “We go onstage and enter-
tain people for two hours
straight, and it's easy to do that
when you record great songs.”

O brother: DAILEY (left) and VINCENT

The album features classics
like Roger Miller’s “You Oughta
Be Here With Me” and a spir-
ited cover of the Statler Broth-
ers’ country hit “Years Ago.”
The duo’s faith is represented
on such gospel tunes as “When
I've Traveled My Last Mile” and
“Oh Ye Must Be Born Again.
Dailey contributes impressive
originals like “Girl in the Val-
ley” and “When | Reach That
Home Up There.”

Rounder is targeting blue-
grass radio stations with “Head
Hung Down” and “Years Ago”
and plans to work NPR, start-
ing with the pair's recent ap-
pearance on “Prairie Home

Companion.” Rounder is also
looking to expose Dailey & Vin-
cent at country radio. “We are
playinga song for key program-
mers to get feedback,” Sands
says. “We feel this is a group
that can expand beyond the
bluegrass genre.”

The duo maintains a busy
tour schedule that included a
recenl appearance at Joe's Pub
in New York. “It resulted in a
lot of press coverage, which ex-
posed them to TV bookers and
major journalists,” Sands says.
“They are looking to do another
date in Manhattan and really
build up the fan base there in
that market. .n

BY LARRY BLUMENFELD

Preachin

To The Choir

A New Orleans Trombonist And A
Savvy Nonprofit Label Rebuild

Two years ago, trombonist Glen David An-
drews could scarcely look up as he de-
scribed his months “in exile” in Houston
and the Federal Emergency Management
Agency trailer he shared with relatives
after Hurricane Katrina ravaged his home-
town. “1 feel ground down,” he said then.
But at last year’s New Orleans Jazz & Her-
itage Festival, he bounded from the stage,
gazed up and gleefully announced, “it’s
my time.”

It may well be. Andrews’ renewal is evi-
dent on his new album, “Walking Through
Heaven’s Gate” (Threadhead Records),
which was released Feb. 24. These songs,
mostly hymns, reveal the same fire Andrews
brings to street parades and bandstands
throughout New Orleans, and they open a
window into an important piece of the his-
tory that defines Andrews and his close clan
of powerhouse musicians—the church roots
of their music.

The album is available from Louisiana
Music Factory, a source of New Orleans

three who share his surname: Trumpeter
Glen and trombonist Revert (“Peanut”), who
lends subtly swinging countermelody to
“Just a Closer Walk With Thee,” and Troy
(“Trombone Shorty”), who, playing trum-
pet, finds touching communion with Glen
David on “We Will Walk Through the Streets
of the City.”

“Walking” also refiects Andrews’ collab-
oration with guitarist Paul Sanchez, formerly
of the group Cowboy Mouth, on the title
track, an original song. “l heard Glen David’s
voice before | saw his face,” Sanchez says. “It
grabbed me by the throat and made me lis-
ten. He’s got a massive presence and a mas-
sive sweetness that comes through despite
his troubles.”

Sanchez and Andrews have produced al-
bums with the help of Threadhead Records,
a nonprofit label created by a group of local
music fans who initially gathered informally
through a Web site. In 2006, they began
organizing raffles and fund-raisers for the
New Orleans Musicians Clinic (NOMC). In

Jazz hands: GLEN DAVID ANDRY

ready has a devoted fan base.

“Insurgentes” arrived across Europe March
9 on Kscope/Snapper Music, one week after
its U.S. release through E1 Distribution.

In addition to releasing eight Porcupine
Tree studio albums on labels including
Roadrunner and Atlantic since 1991, Wil-
son has been an active producer, notably
with Marillion and the Swedish metal band
Opeth. “[That] does expose you to differ-
ent kinds of music,” Wilson says, “but 'm
really not one who likes to make ‘pudding’
albums. With ‘Insurgentes’ | have really
tried to create a cohesive musical journey—
you could say it’s the culmination of about
25 years’ work.” Wilson is published by
Snapper Music.

“Steven has a not-inconsiderable fan base
already,” says London-based Kscope market-
ing coordinator Tom Gallacher. “He has ahuge
online community behind him.” That helped
the label sell out a 4,000-copy mail-order ad-
vance version of the album—which was bound

with an oversized, hardback book of photog-
raphy that documented the worldwide road
trip he took to record “Insurgentes”—in a
week last November.

“This album moves beyond the genres
Steven’s known for,” Gallacher says, “but
it will appeal to his fans and a whole new
demographic.” —Hazel Davis

>>>SAIL ON

When the English rock band Starsailor’s 2005
third album, “On the Outside” (EMI), stalled
at No. 13 on the United Kingdom’s Official
Charts Co. listing, the once hotly tipped act
was forced to rethink its direction. Its new
album, “All the Plans” (Virgin/EMI), which was
released March 9 in the United Kingdom and
Europe, finds the band dropping its predeces-
sor’s heavier sound in favor of “what they do
best—writing really good songs and melodies,”
says Virgin U.K. product manager Alex Eden-
Smith. He adds, “They’re a band that should
be [seen] in the same classic British mode as
the Verve and Travis.”

“Plans” reunites Starsailor with its first
album producer, Stephen Osborne, and fea-
tures a cameo on the lead single “Tell Me It’s
Not Over” by Rolling Stone Ronnie Wood, a
fan since the band opened European shows
for the Stones in 2006-07. Starsailor man-
ager Andrew Walsh—brother of the band’s
singer James—says a U.S. label deal is being
negotiated, and he hopes to confirm state-
side shows later this year booked through
Paradigm. The act kicks off a 12-date U.K. tour
booked by Solo March 26, with European
shows and summer festival appearances to
follow. Starsailor is published by EMI Music
Publishing. —Steve Adams

works the crowd. ‘

music for locals through its iconic Decatur
Street store, and nationally through its
Web site, Amazon and Andrews’ site. The
CD has been serviced to traditional
gospel radio stations by Sound Advice
Management.

One track, “Pll Fly Away,” is related to a
particular strand of Andrews’ story within
the musical history his CD references.

After he sang the hymn during a memo-
rial procession for a fellow musician in late
2007, he found himself in handcuffs. The
charges, eventually dropped, included
parading without a permit and “disturbing
the peace in a tumultuous manner.” Andrews
performed the same hymn in Spike Lee’s
2006 documentary “When the Levees
Broke,” changing up the final verse to state,
“New Orleans will never go away.”

The new album was recorded in concert
at Zion Hill Baptist Church (where Andrews
was baptized) in Tremé, which many con-
sider the oldest black neighborhood in this
country. It’s filled with songs that Andrews
“learned while sitting in the third pew back.”
He gets musical support from a choirand a
coterie of notable local players, including

WWW americanradohistorv com

2007, they decided to start funding the
music itself, beginning with the singer John
Boutté’s “Good Neighbor.”

“It was never really our intent to develop
a label per se,” label head Chris Joseph
says, “just to do whatever we could to sup-
port these artists and get these CDs made.”
Yet, as a label, Threadhead has begun sup-
porting its projects with local New Orleans
performances and print advertisements
and label-sponsored industry showcases
in Los Angeles.

The formula is simple and sincere:
Threadhead loans a production budget, to
be recouped through proceeds, along with
another 10% as a donation to the NOMC.
According to Joseph, the loans the label
made for the first two CDs are 90% paid
off, including the charitable contribution.
Among Threadhead’s spring projects are
two new CDs from singer/songwriter Susan
Cowsill and an album by trumpeter Sha-
marr Allen.

“It’s the least we can do,” Joseph says.
For Sanchez, who has had a CD and a book
funded by Threadhead, “it’s a way to rebuild,
one song at a time.” "o
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JOHN WESLEY
HARDING

Who Was Changed and
Who Was Dead

Producers: David Seitz,
John Wesley Harding —
Popover Corps/Rebel Group
Release Date: March 10
John Wesley Harding is not
making a modest comeback.
Returning to recording after
publishing a pair of books
(“Misfortune,” “by George”),
the British-born troubadour
has enlisted an impressive
support cast for his 14th
album, using the Minus Five
as his primary band and such
musicians as Kelly Hogan,
Earl Slick, Candy Butchers’
Mike Viola and Los Lobos’
Steve Berlin as featured
guests. The resulting tracks
are all over the musical map—
some “Revolver”-era Beatles
here, a bit of early Elvis
Costello there, with country,
Greenwich Village folk and
Bacharach-style classicism to
boot. Harding’'s lyrics are typ-
ically wry and acerbic, with
plenty of narrative twists: A
street busker gets busted for
necrophilia in “Top of the Bot-
tom” and God serenades Sa-
tan in “My Favourite Angel.”
It's a rich, engaging set that

BUDDY AND JULIE
MILLER

Written in Chalk
Producer: Buddy Miller
New West

Release Date: March 3

reveals something new with
each listen.—GG

MSTRKRFT

Fist of God
Producers:-Jesse £ Keeler,
Al-P

Dim Mak

Release Date: March 17

The electronic duo MSTRKRFT
made a name for itself with a
specific sort of synthetic noise
that sounds like the worst feed-
back you've ever heard, sam-
pled and looped in varying keys
and levels of volume. On its
2006 debut, “The Looks,” the
pair bent and tweaked it into
aggressive, yet super-catchy
dance-pop that picked up
where Daft Punk left off, and
set the stage for the more
palatable Justice's success. The
follow-up “Fist of God,” its first
release on Steve Aoki’s Dim
Mak, opens with those famil-
iar sonic belches. But instead
of a robot voice bleating about
the din, it’s R&B diva Lil Mo,
smoothly intoning “You don't
know what love is.” John Leg-
end, N.O.R.E. and even Ghost-
face Killah all turn up too, on
tracks that vary from nostal-
gic hip-hop to lilting soul—
without ever losing their
booming electronic underpin-

Considering how prolific they are, it’s a surprise that this
vital album is only Buddy and Julie Miller’s second duet
project and their first since 2001. The long-married cou-
ple with 11 solo albums between them divides duties
pretty clearly here: He produces, sings and plays guitar;
she sings and writes. Buddy recently toured with Robert
Plant and Alison Krauss to support “Raising Sand,” and
Plant joins Buddy on the comical, bluesy “What You
Gonna Do, Leroy,” an old Mel Tillis tune. No less delight-
fully obscure is the revival of “One Part, Two Part”
which should’ve been a hit for some ’60s soul duo.
Julie’s songs are delicate, and a little sad. “June” was
written and recorded as a tribute the day June Carter
Cash died, and either “Don’t Say Goodbye” (featuring
Patty Griffin) or “Every Time We Say Goodbye” is one
sad song too many. “Smooth,” about a lunatic hitch-
hiker, is much livelier, and they rock the house on
“Gasoline and Matches.” Buddy delivers Julie’s “Ellis
County” in his best, robust Levon Helm voice, though
this gorgeous song about nostalgia for simpler times
makes you wonder how many farmers would really
rather revert to mules instead of tractors.—WR

nings. The combination of old-

BEBO VALDES &
CHUCHO VALDES

Juntos Para Siempre
Producers: Fernando Trueba Nat
Chediak

Calle 54/Sony_Music Latin -
Release Date: March 17
Together, piano giants Bebo and Chucho Valdés hold
in their gifted hands the history of 20th-century Cuban
popular music, and by extension much of the evolution
of Latin jazz. “Juntos Para Siempre” is the first full-
length recording by the duo, who were separated for
almost two decades after the elder Valdés left Cuba
and his family behind in 1960. Bebo moved to Sweden,
while Chucho, in Cuba, pioneered a new era of experi-
mentation with his jazz fusion group Irakere. Recorded
in Madrid, “Juntos” follows a series of comeback
albums that have won Bebo multiple Grammy Awards,
(Chucho has three of his own.) It is an authentic and
sentimental journey through the familiar terrain of
Latin standards including “Sabor a Mi,” “Lagrimas
Negras” and “La Gléria Eres Tii.” No one plays these
classics with more old-school elegance than either
Valdés, but there is regrettably little echo here of the
contemporary jazz or Afro-Cuban stylings that Chucho
is known for. The standouts are a jamming “Son de la
Loma” and an unexpectedly grooving version of “Tea
for Two.” Chucho’s emotions come through when he
performs alone on the album’s opener: the stormy and
tender “Preludio por Bebo,” an ode to his now 90-
year-old father that acknowledges the unpredictable
turns of life.—JCN

and the funky pop of Clarke’s

school melody and post-mod
dissonance is risky, bold, and
one of the most exciting re-
leases of the year so far.—KM

RETURN TO
FOREVER

Returns

Producer: Return to Forever
Eagle Rock Entertainment
Release Date: March 17

The pioneering jazz-rock group
Return to Forever’s lineup con-
stantly evolved during its exis-
tence, but founder Chick Corea,
bassist Stanley Clarke, drum-
mer Lenny White and guitarist
Al Di Meola have long beenre-
garded as the central mem-
bers. Their 2008 reunion for
RTF's first tour in 25 years so
delighted the music world that
they received the BBC'’s Life-
time Achievement Award. The
first disc of the double-album
“Returns” bursts with the four-
some purging the joy of once
again sharing a stage. Nowhere
is RTF’'s genesis more appar-
ent than the 13-minute jam
“Vulcan Worlds,” where each
squiggly line of Corea’s synth

bass traverse the aural sci-fi
hallmarks of the '70s. The sub-
tler following track, “Sorcer-
ess,” tempers the energy for its
lengthy run before RTF re-
launches itself into orbit with
the nearly 30-minute suite
“Song to the Pharoah Kings.”
The softer, more romantically
inclined second disc is dedi-
cated to animated soloing (par-
ticularly Corea’s “Friendship™)
and a two-part performance of
the classic RTF piece "Roman-
tic Warrior."—CLT

CAPONE-N-
NOREAGA

Channel 10

Producers: various

SMC

Release Date: March 17
Capone-N-Noreaga’s musical
career has been stricken by cri-
sis from day one (Capone’s var-
ious run-ins with the law and
the shootout that landed rap-
per Lil Kim in jail, among other
events). But more than a
decade since their 1997 debut
album, “The War Report,” CNN
prove their bond is still strong
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with their third release. “We
beenthroughalot. ..and we're
still here,” N.O.R.E. intones on
“The Argument,” which features
the rappers bouncing verses off
each other over a basic piano-
laden beat. They preach “to-
gether we stronger” atop elec-
tric guitars and drums on
“United We Stand” and curse
the naysayers on “You See Me!!!”
The two also show their unity
with others—Busta Rhymes
and producer Ron Browz onthe
first single, “Rotate,” and on “My
Hood,” they welcome feature
support from Clipse, Maino,
Uncle Murda and former rival
Tha Dogg Pound. While some
tracks sound outdated produc-
tion-wise (“Talk to Me Big Time,”
“Bring It Here,” “Stick Up"),
Capone-N-Noreaga prove that
no matter what the circum-
stances, the two will prevail in
the face of adversity.—MC

THE CLANCY
BROTHERS AND
TOMMY MAKEM

In Person at Carnegie Hall:
The Complete 1963 Concert
Columbia/Legacy

Release Date: March 3

Even more than most folk
groups, the Clancy Brothers
and Tommy Makem were all
about delivery, especially the
introductions and in-jokes with

BRANFORD MARSALIS

QUARTET

Metamorphosen

Producer: Branford Marsalis

Marsalis Music/Universal
Release Date: March 17

NEWS-

which they punctuated their
performances. The classic Co-
lumbia album of their 1963 St.
Patrick's Day concert cut most
of their asides, but this “Legacy
Edition" presents the show as
it should be heard: a complete
recorded document of a cul-
tural moment when four lads
in Aran sweaters could per-
form on “The Ed Sullivan
Show,” then joke onstage at
Carnegie Hall about having
them “cleaned in celebration—
once a year, whether they need
itor not.” In the midst of a self-
consciously serious folk revival,
the Clancys made an outsized
impression on a young Bob
Dylan, who borrowed from
their hipster humor and later
grabbed the melody of “The
Patriot Game" —itself mostly
taken from an older tune—for
“With God on Our Side.” As fun
as folk music gets.—RL

RUSH

Retrospective Il 1989-

2008

Producers: various

Atlantic

Release Date: March 3

T: The last few years have
£ been kind to Rush fans.

Apart from new material, the

band has released numerous

live DVDs of tours past and re-

cent, and its hot streak con-

Saxophonist Branford Marsalis’ first CD in two years
with his decade-old working quartet, “Meta-
morphosen,” is buoyed by intimate conversations
characterized by vivace, whimsy, mystery and lyricism
There aren’t any subpar tunes and no flagging
moments as Marsalis, pianist Joey Calderazzo, bassist
Eric Revis and drummer Jeff “Tain” Watts deliver a
nine-song masterwork—eight originals and one cover
that serves as the centerpiece: an exuberant, jagged
scoot through Thelonious Monk’s “Rhythm-a-Ning,”
with Marsalis’ tenor blazing the way. The set features
spirited jaunts, including Watts’ leadoff tune with a
piano-sax chase, “The Return of the Jitney Man,” and
Marsalis’ playful, bouncy 19-bar dance, “Jabberwocky,”
his sole contribution to the disc. The pure treats are
the ballads, especially two gently melancholic gems
by Calderazzo, “The Blossom of Parting” and “The Last
Goodbye.” Key to the success of “Metamorphosen” is
the quartet’s sense of intuitive ease and adventure
that comes with longevity.—DO
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tinues with the CD/DVD set
“Retrospective [l 1989-
2008." This time the focus is
on music videos—10 promo
clips and three live cuts.
While the video concepts
range from corny (“Super-
conductor,” "Roll the Bones™)
to credible ("The Pass,” “No-
body’s Hero"), the concert
footage highlights the band’s
musical abilities (“Secret
Touch,” “Resist”). The CD
makes for a fine hits collec-
tion—culling tracks from six
albums—but the faithful will
immediately cue up the pair
of remixes from 2002’s
“Vapor Trails.” (But why stop
at two?) And for detractors
who say Rush doesn’t have a
sense of humor, the bonus
clip of the band’'s 2008
appearance on “The Colbert
Report” proves that claim
false —CwWw

WILD LIGHT

Adult Nights

Producer: Rob Schnapf
Ag/Star Time Intl.

Release Date: March 3

One thought-provoking knock-
out anthem after another
marks the uplifting debut by
this New Hampshire guartet.
Multi-instrumentalist Timothy
Kyle and singer/guitarist Jor-
dan Alexander had been in
bands since grade school,
Alexander was the Exeter
roommate of Win Butler, Kyle
was in an early edition of But-
ler's Arcade Fire. Both bands
share a fondness for grand am-
bition: melodic songs with
broad crescendos and reso-
nant lyrics. (They’ve also shared
stages: Wild Light has opened
for Arcade Fire on afew tours.)
Each song is anchored by a
strong sense of place and a
provocative point of view.
Check out four generations of

family and a mystery in “New
Hampshire,” the cinematic
“Lawless River,” the melodic
intricacy of Coldplay in “Fu-
ture Towns,” skepticismin the
bounteously beautiful “Cali-
fornia on My Mind.” The best
singalong line belongs to the
song “Canyon City” in which
it’'s almost impossible to hold
back from joining Wild Light
In a rousing chorus that be-
gins: "We're going back . . . to
the womb!"—WpR

BONNIE ‘PRINCEF’
BILLY

Beware

Producer: Bonnse “Prince”
Billy

Drag City

Release Date: March 17

Just intime for spring, Bonnie
“Prince” Billy offers a country/
folk album of musical deliver-
ance and lyrical heart on “Be-
ware,” his first since last year's
“Lie Down in the Light.” The
singer/songwriter, aka Will
Oldham, insinuates singalongs,
considering tracks like “Heart's
Arms,” the soaring opener “Be-
ware Your Only Friend” and
the harmony-filled “Without
Word, You Have Nothing”
boast what sound like dozens
of voices filling the choruses.

On the upbeat cut “You Don't

Love Me” one can hear the
“Prince” smiling through his
bristly beard as he successfully
rhymes “giggle” with “jiggle”
without flinching. The ghostly
waltz “Death Final” has a gor-
geous arrangement with man-
dolin and hand drums and
a complicated melody that
Oldham sings in his ever-
improving voice. “My Life’s
Work" excels by virtue of its
electric guitar sound alone.
“Beware” is supremely se-
guenced, and is possibly Old-
ham’s finest album yet. —&KH

SEGEND & CREDITS B

EDITED BY WAYNE ROBINS
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Alexandra
Canhill, Judy Cantor-Navas, Mariel
Concepcion, Gary Graff, Katie
Hasty, Rob Levine, Kerri Mason,
Dan Ouellette, Wayne Robins,
Chuck Taylor, Bram Teitelman,
Christa L. Titus, Chris Williams,
Chris W. Woods

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format
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CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially
available in the United States are
eligible. Send album review
copies to Wayne Robins and
singles review copies to Chuck
Taylor (both at Billboard, 770
Broadway, Seventh Floor, New
York, N.Y. 10003) or to the
writers in the appropriate
bureaus.
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PLAIN WHITE T’S
1,2,3,4 (3:18)
Producers: Plain White T's
Writers: Plain White T's
Publisher: not /isted
Hollywood

Pilain White T's scored

a mainstream break-
through with the No. Thit “Hey
There Delilah” in 2007. While
“Natural Disaster,” the first sin-
gle from their current album
(“Big Bad World") failed to live
up to that crossover smash, it
also veered in a more rock-
oriented direction. The follow-
up, “1,2,3,4,” returns the group
to the acoustic love song formula
that catapulted it to worldwide
success. With a light strum-
ming guitar as the main back-
drop, lead singer Tom Higgen-
son offers a heartfelt vocal as
he earnestly writes a wish list
for his love: “Give me more lov-
ing from the very start/Piece
me back together when [ fall
apart.” While sentimentality
might be gush in most hands,
Plain White T's balance it with
enough musicality to add
weight—and more important,
to get folks singing along.—CW

YEAH YEAH YEAHS
Zero (4:25)
Producers: Nick Launay,
David Andrew Sitek
Writers: Karen O. N. Zinner,
B. Chase
Publisher: not /isted
DGC/Interscope

W For their third full-length

studio album, “It's Blitz!,”

New York’s Yeah Yeah Yeahs
found inspiration in unlikely
places: the disco dancefloors
of the '70s. The lead single,
“"Zero,” takes its cue from
Donna Summer’s “| Feel Love,”
apulsating, hypnotic bundle of
sexual energy that popuiarized
the synthesized backing track.
With emphasis on keyboards
instead of guitars, Karen O, Nick
Zinner and Brian Chase bring
an irrepressible excitement to
the track that alternative radio
programmers are embracing.
TV on the Radio’s David An-
drew Sitek and Nick Launay—
the producer behind the in-
tense, richly textured songs on
the group’s EP “Is Is”"—expertly
guide the band’s new synth-
heavy direction without losing
the eccentric charm that made
it anindie rock favorite —AC

JENNIFER HUDSON
FEATURING
LUDACRIS

Pocketbook (3:19)
Producers: Timbaland, Jim
Beanz

Writers: various

Publishers: various

Arista

Academy Award winner Jen-
nifer Hudson proved a consum-
mate vocalist with the hit sin-
gles “And | Am Telling You I'm
Not Going” from “Dreamgirls”
and “Spotlight.” Talk about a
360-degree turn: “Pocketbook”
subs knack for novelty. Ludacris’
opening rap is just plain juve-
nile, while Hudson threatens to
smack suitors with her pocket-
book. Co-producer Timbaland
relegates Hudson into a curi-
ously supplemental role in her
own song. We're all for the
singer stretching herself sty-
listically, but not at the expense
of her sophistication. Let's
make a deal: Let the next Hud-
son single be the stunning
Robin Thicke composition
“Giving Myself” and all will be
forgiven.—CT

TRIPLE A

SARAH FIMM
White Birds (4:50)
Producers: David Baron,
Sarah Fimm
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SEETHER
Careless Whisper (4:22)

Publisher: not /isted
Wind-up

Producers: Seether, Ross Petersen
Writers: G. Michael, A. Ridgeley

It’s been 25 years since “Careless Whisper” became a
chart-topper for Wham, just about enough time for an
irony-free rock cover of the song to be taken serious-
ly. The South African band Seether has had its share of
No. 1s at rock, and this has potential to succeed as well.
Recorded as a promotion for Rhapsody and currently
only available as a digital download, the song is a
mostly faithful take on the original, with guitars sub-
bing for the saxophone intro before greeting a Staind-
meets-Nickelback grunge dynamic. Younger rock fans
who don’t know George Michael from Boy George will
love the song, as will soccer moms who were around
for its first incarnation. And programmers at active and
alternative rock are already tuned in. By George, it
sounds like a massive hit for Seether.—87

Writers: D. Baron, S. Fimm
Publisher: ASCAP
Self-release

Sarah Fimm's 2004 album
“Nexus” was a stunning celes-
tial journey, while 2002’s “A
Perfect Dream” contained
a chilling, isolated beauty.
Thankfully, 2009 heralds new
delights from the singer/song-
writer. The title track to the EP
“White Birds” has the same
lofty quality, but Fimm has mi-
grated to a warmer climate.
Soft tones invitingly gurgle as

EMRE
Only Yesterday (2:43)
Producer: Ayhan Sahin

Publisher: Young Pals, BMI
Young Pals Music

Writers: R. Dean, A. Sahin, E. Yilmaz

Emre Yilmaz discovered his musical muse as a guitarist at
age 10, relocating from his native Turkey to study in the
United States as a teen at Michigan’s prestigious
Interlochen Arts Academy, then graduating from the
Eastman School of Music in Rochester, NY. Today, the
New Yorker is a master of musical largess, as a singer,
songwriter, classical guitarist and sought-after live per-
former, including regular flamenco jazz fusion gigs with
noted Blue Note guitarist Spiros Exaras. His solo “Only
Yesterday” is a perfectly timed, consummate graduation
day anthem, co-written and arranged with producer and
fellow Turk Ayhan Sahin. Emre sings: “Seems like only
yesterday, we met each other, found our way/Life it hap-
pens, we all change/A new day has come, turn the page.”
He not only serenades the masses entering a new phase
of life but showcases acoustic guitars, with electric gui-
tars courtesy of Billy Joel bandmate Dennis DelGaudio.
Emre’s international catalog is well-established; now this
suave, handsome talent has the ultimate showcase to
become one of the year’s most auspicious breakouts.
For info: oemreyilmaz@gmail.com—CT
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she artfully positions each
synthesizer, their gossamer
sounds gently resonating. Vi-
olins joinin, dipping and saw-
ing with carefree ease. “White
Birds” can fit a variety of
moods; you can unwind to it
in a hot bath or ignite a prom-
ising romantic spark. Visit
whitebirdsep.com for other
winsome selections.—~CLT

MERCYME

Finally Home (3:11)
Producer: Brown Bannister
Writer: MercyMe

Publisher: Wet as a Fish
ASCAP

INO/Columbia

The Christian mainstay Mer-
cyMe has scored eight No.
1s, in addition to a Grammy
Award nod and seven Dove
Awards. But the sextet also
extended its success to
country and AC, with “I Can
Only Imagine.” “Finally Home,”
from the group’s decade
retrospective CD/DVD “10,
is a midtempo guitar-driven
ode to meeting the maker.
Christian AC has already
offered its approval and
though thematically it's
genre-specific, lead singer
Bart Millard’s beautiful
harmonies accompanying
a singalong chorus and
country radio’s wholesome
persona open the doors to
acceptance there. Overall,
a fine contender to further
this established band’s
brand.—CT
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LUE OCTOBER: CHAPMAN BAEHLER

ROTH' MARIO PANEBIANCO

Joe College:
ASHER ROTH

NO MORE
DRAMA

Success breeds success, but it can also spawn drama. That’s
what happened when Justin Furstenfeld’s band Blue Octo-
ber went platinum with “Foiled,” its 2006 debut for Univer-
sal Motown.

“Someone from my past thought | was rich and decided that
they would test it,” he says, describing how a former associate
of his made an unscrupulous attempt to get their hands on
Furstenfeld’s money.

The singer/songwriter emerged victorious from the court
battle but infuriated by the experience. So he channeled his

BY GAIL MITCHELL

ghattering
Stereotypes

Asher Roth Strikes A Genuine Chord

Asher Roth was running late for his
Billboard interview, but the buzzed-
about newcomer had a good excuse.
Minules earlier, the rapper Jim Jones
had pulled him back onstage for an
encore during the pair’s MTV Spring
Break performance Murch 11 in
Panama City Beach, Fla.

The white rapper’s debut album,
“Asleep in the Bread Aisle” (SchoolBoy/
Loud/SRC/Universal Motown), isn’l
released until April 20—asly nod to the
date celebrated underground and un-
officially as Marijuana Appreciation
Day. In the meantime, word-of-mouth
about the impending project is rapidly
spreading thanks to Roth’s fast-selling
lead single, “I Love College.”

Powered by the song’s party antics-
filled Iyrics and accompanying video
think “Animal House” 2009—the single
has sold 360,000 digital downloads in
its four weeks of release. It also has
crashed its way onto several radio air-

play charts: debuting at No. 37 on Mod-
ern Rock and Mainstream Top 40 and
jumping 23-19 on the Rhythmic tally.

Asked if he expected a reaction like
this to his first project, the 23-year-
old MC laughs. “I don’t know what
‘like this’ is yet,” he says. “I'm just
going about my business, taking ad-
vantage of the sicuation. This could
be gone tormnorrow.”

Roth’s business at first was attend-
ing college as an elementary educa-
tion major at West Chester University
of Pennsylvania. Having recorded
and sold an album to his high school
peers in Morrisville, Pa., Roth the col-
lege student later posted several
freestyle tracks on MySpace. That’s
how Roth came to the attention of
former So So Def marketing director
Scooter Braun. Liking what he heard,
Braun signed Roth to his SchoolBoy
Records in late 2007.

Eventually teaming up with Steve

Rifkind’s SRC/Loud label through
Universal Motown, Roth released his
first mixtape in 2008, “The Green-
house Effect,” co-signed by D] Drama
and Don Cannon. Cannon also con
tributes to Roth’s upcoming album
along with newcomer Oren Yoel
(billboard.com, Feb. 5). Stepping in
for cameo duty are Busta Rhymes, Es-
telle, Cee-Lo, Miguel and D.A. Wallach
of the Star Trak duo Chester French.

While “I Love College” shows that
Roth likes to have fun, he’s also con-
cerned about coming off as gen-
uine. “Asleep in the Bread Aisle”
covers everything from politics to
partying through Roth’'s complex
rhymes and patterns paired with
live instrumentation.

“I'm not trying to make anything
up or force anything,” says Roth, who
grew up in the suburbs and counts Jay-
Z as a major inspiration. “There’s no
facade. I think that's why people will
be able to relate to my entire project.’

As for ongoing comparisons to that
other blue-eyed rapper—addressed on
the album track “As | Em”"—Roth says
he understands why people are trying
to fit him into that mold.

“Most white rappers haven’t bro-
ken into the mainstream; you can
count on one hand those who have,”
he says. “But when the album comes
out, it will be clear cut that Asher Roth
is just Asher Roth.” oo

anger into music. “Dirt Room,” the lead track from the new
album “Approaching Normal” (March 24), is a developing rock
hit. It is No. 13 on Billboard’s Modern Rock chart this week, with
such stations as KNDD Seattle and WFNX Boston putting it
into rotation. it’s accompanied by a darkly comedic video
where Furstenfeld plays a burglar who becomes a victim him-
self after breaking into a woman’s home.

He laughs while recalling the Kevin Kerslake-directed clip
where he was tied up and dragged everywhere. “The next
day, | looked at my arms, chest and legs; my brother [band-
mate Jeremy Furstenfeld] was like, ‘Man, it looks like you got
inafight””

The hurts Furstenfeld has suffered have propelled the sound
of Blue October, whose “Foiled” success includes three hits
that crossed over from rock to pop. “Hate Me,” the album’s

The cruelest month:
BLUE OCTOBER

biggest driver, peaked at No. 31 on the Billboard Hot 100.

Furstenfeld describes “Foiled” as a “grieving record” since
it let him unleash emotions he felt during a rough time when he
was kicking a drug habit. “Approaching Normal,” produced
by Steve Lillywhite (U2, Dave Matthews Band), is about who he
is today. “l have a brand-new daughter, so the last thing i want
to do is be drama Justin. | want to be strong Justin.”

Jill Capone, senior VP of marketing at Universal Motown,
says the label’s goal “is to be top 10 on street week with ‘Dirt
Room.’ ” The second single, “Say It”"—a song whose live per-
formance convinced Lillywhite to work with Blue October—
will be sent to modern rock radio in April. Then it wili be worked

wWww . americanradiohistorv.com

to hot AC to try replicating the multigenre success of “Foiled.”

Universal Motown’s support of “Approaching Normal” in-
cludes setting up performances—such as Biue October’s March
25 outdoor-stage appearance on “Jimmy Kimmel Live!”—and
in-the-works synch deals. “There are some strong tracks on
this album, so over the next few months you'll see certain songs
in certain big places,” Capone says.

«“Twilight” fans are another faction the label is nurturing.
When author Stephenie Meyer did a four-city book tour last
year, Furstenfeld accompanied her and performed solo acoustic
songs. One of them, “My Never,” appears on the new album.

—Christa Titus
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Jason Aldean Will Follow
Third Album With Live DVD

Country rocker jason Aldean is running full throt-
tle. “The world’s wide open and the possibilities
are endless,” says Aldean, whose appropriately ti-
tled third album, “Wide Open,” is due April 7 on
the Nashville independent Broken Bow.

The first single, “She’s Country” (No. 13 on Bill-
board’s Hot Country Songs chart after 16 weeks),
is Aldean’s fastest-rising single. The track has
streamed 12.9 million times on his MySpace page.

Aldean, who topped the bill on last fall's CMT on
Tour, will do a mixture of headlining and support
dates in 2009. He opened for Toby Keith earlier this
vear and will tour with Keith Urban this summer.

“We're going to go outand do our own thing, too,”
Aldean says. “We had alot of fun doing that last year.”

‘Open’ mind: JASON
ALDEAN

Spalding Entertainment’s Chris Parr, Aldean’s
day-to-day manager, agrees. “We're going to be cap-
italizing on Jason’s live show,” he says. “It’s our
biggest secret weapon.”

Aldean recently filmed a live concert DVD in
front of a sellout crowd of 4,600 at the Knoxville
(Tenn.) Coliseum. While the DVD will be released
later in 2009, the concert will also serve as the basis
fora GAC special, “Wide Open,” which premieres
April 7. Another GAC special, “One on One,” fea-
turing conversations and collaborations between
Aldean and his musical hero Randy Owen of Al-
abama, began airing March 11.

Aldean’s remake of the Alabama classic “My
Home’s in Alabama”—I{eaturing his Broken Bow
labelmate Owen—will be a bonus track for those
who buy his album at Wal-Mart. An acoustic ver-
sion of Aldean’s hit “Amarillo Sky” will be of-

PULLING
STRINGS

JAMES MORRISQ
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fered to iTunes customers who pre-order the
album. Meanwhile, a new track, “The Best of
Me,” will be available to those who buy Aldean’s
full album on iTunes.

Aldean will perform at an Academy of Country
Music-sponsored concert in Las Vegas prior to the
April 5 ACM Awards. He will appear on NBC'’s
“Today” around the release of his album, although
a date hasn't yet been set.

Recording has been a learning process, Aldean
says. “We didn’t even know what we were doing,”
he says of the first album. “We just found a bunch
of songs and cut them.”

Aldean’s self-titled 2005 debut has sold 1.2 mil-
lion copies, according to Nielsen SoundScan, while
his sophomore 2007 effort, “Relentless,” has sold
628,000. The two albums have spawned a total of
five top 10 hits, including the 2006 No. 1, “Why.”

“Wide Open” was the result of a focused song
search. “We really took our time to find songs,”
Aldean says. Having past hits helped open doors
with publishers. “We had great songs on the first
two records; we just had to work harder to find them.”

While Aldean contributed three songs to his
debut album, he didn’t write anything for the sec-
ond. “Things really started popping and [ was out
on the road and didn’t have time to focus,” he says.
He wrote one song for the new album.

Cindy Spicer, assistant PD/music director for
country KUSS San Diego, says “She’s Country” has
“alotofenergy” and calls Aldean “the real deal, but
for today’s new country listener.”

Scott Lindy, PD at country WUBL (the Bull) At-
lanta, says Aldean is country through and through.
“He’s respectful, quiet at first and never apologizes
for being country, whether it’s in his music, per-
sonal conversations or onstage.”

While artists like Taylor Swiftand Carrie Under-
wood have skyrocketed right from the start, Aldean
says he’s happy with his career path. “We've had a
slow, steady pace,” he says. “Hopefully that will
allow us to hang around for awhile. We're offto a
good start.” e

“Broken Strings,” the emo-
tive ballad by James Morri-
son featuring Nelly Furtado
that’s lighting up the adult
top 40 format, sounds like a
hit to almost everyone who
hears it. Except, of course,
the guy who co-wrote and
performs it.

“I didn’t even want it on
the album,” Morrison says.
“I was like, ‘Forget about
“Broken Strings”; we’ve got
to move on.’ But my label
said, ‘You’ve got to look at
it again because everyone’s
loving it ”

The label was proved
right. The duet is Morrison’s
biggest European hit, reach-
ing No. 1 on Billboard’s Eu-
ropean Hot 100 Singles tally.
It also topped the charts in
Germany and Switzerland
and went top 10 in Austria,
Denmark, Holland, Hungary,
Italy, Sweden and his native
United Kingdom.

Its success has reignited
sales of Morrison’s Polydor
album, “Songs for You,

Truths for Me.” The album re-
entered the top 10 of Bill-
board’s European Top 100
Albums after the single hit
the top spot, having previ-
ously dropped off the chart.
“Songs” has now sold
400,000 U.K. copies, ac-
cording to the Official Charts
Co. That’s still well behind
the 1.4 million copies his
2007 debut, “Undiscov-
ered,” racked up. But after
underperforming initially,
Morrison seems to have es-
caped the worst effects of
the sophomore siump afflict-
ing so many British artists.

“I was under a lot of pres-
sure when | was writing the
album,” Morrison says, “but
| kept coming back to the
idea of writing songs that felt
good, songs I'll be proud of
in 20 years.”

Next onthe agendais the
United States. Interscope’s
release of “Songs” has sold
52,000 copies, according to
Nielsen SoundScan. Steve
Berman, president of sales
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and marketing at Interscope
Geffen A&M, says “Strings”
was the most-added song at
adult top 40 stations two
weeks ago, while the video
isin light rotation at VH1. An-
other album track, “Nothing
Ever Hurt Like You,” is a hit
at triple A radio.

“We knew we had to build
afoundation,” Berman says.
“We weren’t afraid what it
would look like after one
week or five weeks. We feel
we have a real shot now and
we’re throwing everything
atit.”

Berman hopes Morrison’s
14-date U.S. tour, kicking off
April 18 at the Coachella
festival in Indio, Calif., will
provide the impetus to
break “Strings” into the
Billboard Hot 100. Morrison
begins a U.K. trek March 19
at the Manchester (Eng-
land) Apollo and will play
U.K. and European festival
dates this summer.

—Mark Sutherland

SONG OF
‘FREEDOM’

Longtime fans of former “American
Ido!” contestant Mandisa will notice
a number of positive changes on the
singer’s new album, “Freedom,” due
March 24 on Sparrow Records. In
addition to a more self-assured
sound, the singer is sporting a more
fit physique.

“Pve come into my own,” she says.
“This album is more personal. P've iden-
tified my style and 'm not working with
as many producers, which | think
brought more focus to this album.”

Expectations are high for “Free-
dom,” based on the success of Man-
disa’s debut, “True Beauty.” The 2007
album marked the first time a debut
set by afemale solo artist opened at
No. 1on Billboard’s Top Christian Al-
bums chart. The new album’s first sin-
gle, “My Deliverer,” is No. 18 on the
Christian AC chart.

The new album’s emancipation
theme stems from Mandisa’s past rela-
tionship with food. “l really believe food
is a substance addiction like alcohol
and drugs,” says the singer, who has
shed 75 pounds since last August. “I
would turn to food inorder to fill a void
and | would turn to it for comfort.”

She credits God and a personal
trainer with helping her change. “I
couldn’t tell everybody else that God
could set them free and still deal with
the same issues that had been plagu-
ing me my entire life,” she says. “The
Lord was saying, ‘OK, you are going to
be an example of how I can set some-
body free.’ ”

David Sylvester, product market-
ing director for EMI Christian Music
Group, says the label’s marketing
strategies are aligned with Mandisa’s
“incredible ability to speak encour-
agement and truth to women facing
life’s challenges. This album and her
message will resonate withwomen.”

The label campaign includes a
radio and press promotional tour
made up of consumer events and a
live performance on the K-LOVE
Radio network’s morning show on
the album’s release date. Mandisa also
will be a featured performer at various
Women of Faith conferences across
the country from March 13 through
Nov. 20, visiting such markets as Des
Moines, lowa; St. Louis; and Sacra-
mento, Calif. —Deborah Evans Price
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. >>U2 debuts on the Billboard Hot
100 with “Magnificent.” So does
Rick Ross. Though the titles are the
same, the songs are different
compositions. When was the last
time two different songs sharinga
title posted simultaneous bows?
July 3,1976, when Fleetwood Mac
and D.J. Rogers each entered with
singles titled “Say You Love Me.”

>>Hank Williams’ granddaughter
Holly extends the family’s chart
presence with her first ink on Hot
Country Songs. Hank charted 42
songs (1947-89), and Holly’s dad,
Hank Williams Jr,, has posted 107.
Her brother, Hank i1i, charted briefly
in2000-01.1n a 62-year span, the
family has been absent from the list
inonly 14 calendar years. Nine of
those were between Hank’s death
in early 1953 and Hank Jr’s chart
arrival in 1964,
@ Read Chart Beat
®lil every week at
billboard.com/chartbeat.
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U2’s “No Line on the Horizon” starts
with 484,000 copies and debuts at No.
1 on the Billboard 200, giving the vel-
eran band its seventh chart-topper. U2
is now tied with Led Zeppelin for the
third-most No. 1s by a group, behind
only the Beatles’ 19and the Rolling
Stones’ nine.

Some observers have been deriding
U2’s sales number, noting how far
down it is from the first-week sales of
the band’s last album, 2004’s “How to
Dismantle an Atomic Bomb.” It
opened atop the chart with an eye-pop-
ping 840,000.

But that’s not a fair comparison.

“Bomb” arrived during Thanksgiv-
ing week—always a crazy-busy shop-
ping time—and came armed with an
aggressive Apple 1Tunes
promotion. You couldn’t
turnona TV without see-
ing an iPod spot with the
band’s shadowed figures
rocking out to the album’s
first single, “Vertigo.

1"d also suggest that
“Bomb” reaped the ben-
efits of a lot of good will
the band earned in the
years that elapsed between the bow of
its 2000 “comeback album,” “All That
You Can’t Leave Behind,” and the ar-
rival of “Bomb.

But let’s focus on the new album’s
sales. It's actually the band’s second-
best sales week since Nielsen Sound-
Scan began tracking data in 1991.

e~ ]

Impressive debut: U2

|

Set aside the big bow of “Bomb” for
amomentand ponder how a band that's
been around for decades can not only
rack up a 484,000 debut in 2009 but also
claim its second-best sales frame in the
SoundScan era. Now,
that’s something to get
excited about.

Could the “Horizon”
number have gone
higher in its first
week? I'd guess that it
could have.

The album’s lead
single, “Get On Your
Boots,” turned out to be
adud at U.S. radio, so itdidn’t exactly
warm up the crowd. The track peaked
at No. 5 on the Modern Rock chart four
weeks ago but has already dropped to
No. 22 this week. Plus, the tune has yet
to crack the all-format Hot 100 Airplay
chart. “Vertigo” spent four weeks at
No. 1 on the Modern Rock list and

peaked at No. 30 on Hot 100 Airplay.

Though radio wasn’t exactly loving
“Get On Your Boots,” U2 was in love
with TV last week.

The band played a five-night stand
on CBS’ “Late Show With David Let-
terman” and appeared March 6 on
ABC’s “Good Morning America.” It
was the first time a musical guest had
performed an entire week on “Letter-
man,” and the “GMA” gig marked U2’s
first live morning show performance.

MORE NUMBERS: U2’s 484,000-copy
debut with “No Line on the Horizon”
makes it one of orly six acts that have
posted five debut weeks of 300,000-
plus copies in the Nielsen Sound-
Scan era.

The band did it with 2004’s “How to
Dismantle an Atomic Bomb” (840,000},
2000’s “All That You Can’t Leave Be-
hind” (428,000), 1997's “Pop” (349,000)
and 1993’s “Zooropa” (378,000). (We

IVIaI-I(et \A’at(:l“ A Weekly National Music Sales Report

Weekly Unit Sales

MBS ALBURS:
This Week 7,061,000 1,446,000
Last Week 6,912,000 1,387,000
(hange 2.2% 4.3%
This Week Last Year 7,680,000 1,173,000
Change -8.1% 23.3%

*Digntai album sales are also counted within album sales.
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U2 Lands Seventh No. 1; Kelly Clarkson Up Next

didn’t leave out “Achtung Baby”—it
bowed atop the list with 296,000.)

R. Kelly has had five 300,000-plus
weeks, while Metallica and 2Pac
(counting his Makaveli pseudonym)
have earned seven. Garth Brooks and
Jay-Z arein the lead, with nine albums
each that have started north of 300,000.

And finally .. . when was the last
time an album made as big a start as
“No Line on the Horizon” this early in
the year?

You have to scroll back to 2005, when
two albums released before the end of
March began with numbers that ex-
ceeded a half a million.

The Game’s “The Documentary,
released Jan. 18, 2005, shifted 587,000
to debut at No. 1, while 50 Cent’s “The
Massacre,” which dropped March 1,
moved 1.1 million when it arrived at
No. 1. Tt then sold another 771,000 in
its sophomore frame.

Let’s hear it for the first-quarter
blockbusters!

COMING UP: Kelly Clarkson is on
track to score her second No. 1 album
on the Billboard 200 next week, as her
fourth release, “All [ Ever Wanted,” led
Nielsen SoundScan’s March 11 Build-
ing chart. Industry prognosticators
suggest the set could sell as many as
200.000 copies. But they caution that
the number could increase depending
on how her assorted TV performances
through release week will affect the
album’s start. .
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LONO ... ... 85 TOBY KEITH ... 129, 146 RAYLAMONTAGNE .. 102 LUDACRIS 67 VAN MORRISON
INDIA ARIE . 25 KIDROCK 33 DONALD LAWRENCE JASON MRAZ
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 ARTIST
IMPRINT & NUMBER Y DISTRIBUTING LABEL (PRICE)

VARIOUS ARTISTS
UNIVERSAL SPECIAL MARKETS 012600 EX/STARBUCKS (12.98)

Title

She's Got Soul

RAY LAMONTAGNE
RCA 32670" (18.98)

159 153u

Gossip In The Grain

VARIOUS ARTISTS

'walgg son

Walt Disney Records Presents: Radio Disney Jams 11

WALT DISNEY 003128 (18.98 CO/DVD) ®
108 52 u :S‘-‘czElf(!\(llS)L?OALU(I:M'B(IA 30108/SONY MUSIC (15.98) Spectacular!
@, 116 66 n gaA,:T‘ﬁPs%'tn’A‘LEB(}z‘ga) Quiereme Mas
1‘0~6 88 82 B/A“yilgéﬁgw;;:-rA David Archuleta @
@‘ i - ;ﬁ:‘DE(]TD735‘/IOJMG (13.98) ® Discipline Ui
408 106 107 GEORGE STRAIT ®

MCA NASHVILLE 010826/UMGN (13.98)

Troubadour

THE PUSSYCAT DOLLS
INTERSCOPE 011770/1GA (13.98)

109 101 ssn

Doll Domination

KENNY CHESNEY
BLUE CHAIR/BNA 34553, SMN (18.98)

110 105 94 ﬁ

Lucky Old Sun

GARTH BROOKS
PEARL 213 (25.98 CD/DVD) @

108 110 m

The Ultimate Hits

DAVID FOSTER

@ 169 186 |

s® @ s= -0

It’s all about the
ladies on this
Starbucks release
(6,000), which
includes such artists
as Etta James
(pictured) and Alice
Smith. It debuts

at No. 7on Top
(ompilations.

| 155 174

ARTIST Title
| MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE}
MARVIN SAPP
VERITY 09433/JLG (17.98)
NELLY
DERRTY/UNIVERSAL 010150°UMRG (13.98)

RAPHAEL SAADIQ

Thirsty

Brass Knuckles

145,161 CGLUMBIA NH585°/SDNY MUSIC (15.98) The Way | See It
162 137 B G, o eeian 09 LAX
1841175 Vi(’)‘:’DER gfﬂ%?oﬁvrn?sﬁé%';g)BAND Already Free
s 1 ) ANOREA BOCELLL
160 164 || 11| FRANK SINATRA Nothing But The Best @

REPRISE 438652/ WARNER BROS. (18.98}
HEZEKIAH WALKER & LFC
VERITY 23487 JLG (17 98)

BUDDY & JULIE MILLER

164 179 G
NEW WEST 6158+ (17.98)

" DONNA SUMMER

(S BURGUNDY 22992/SONY MUSIC (18.98)
TRACE ADKINS
CAPITOL NASHVILLE 20281 {18.98)

~ ELLIOTT YAMIN

Souled Out

Written In Chalk

Crayons

X: Ten

%
.

My Kind Of Holiday

bk

143/REPRISE 511933/ WARNER BROS, (27.98 CD/DVD) @ Hit Man: David Foster & Friends : A PuLsE EG 301202 TRP (14.98)
BLUETREE —— 368140 FRANK SINATRA o PO .
@ 125 - LUCID 1228063 EX (9.98) God Of This City TR 165 134 THE FRANK SINATRA COLLECTION 516960/REPRISE (18.98) Seduction: Sinatra Sings Of Love ‘
T aichmen
SEETHER R N - EL TIGRILLO PALMA A f qam
@ 118 116 BAR o up 13127 (18.99) Finding Beauty In Negative Spaces @ film bowed during 164 138 — W ronovisa a53897/0MLE (12.98) acalgon Alon _ﬂﬂ_
b FLEET FOXES the March 6-8 BEIRUT
@' 158 139 E $UB POP 777 (13.98) Fieet Foxes i 185 120 87 POMPEN 001~/8A DA BING! (14.98) March Of The Zapotec And Realpeople Holland
JOSHUA RADIN . n N " BLAKE SHELTON - [
@ 1 MOM AND POP 001 (13 98) Simple Times §55.7 million haul 186 150 144 RLE \, aner 5A0s (NASHVILLE) 512911/ WAN (18.98) LD L‘;:;
JONAS BROTHERS - } at the U.S. and MUDVAYNE s
17 104 86 n HOLLYA0OD 001944 (18 98} A Little it Longer I . Canadian box offices. 0o 149 148 [ eic 01295 sowv wusic 15 om The New Game
JACK JOHNSON i . = i @ . BON IVER
@ m JACK JOHNSON/BRUSHFIRE DIGITAL EX/UMRG (7.98) BT VA gl TRl et If_“fj ey Gt 176 154 AR sciacuwar 15 (14.98) For Emma, Forever Ago
30H13 - Romance-enhanced % RADIOHEAD ows @
@ 133 136 n ol N want 8 ggentes 169 147 112 n D In Rainbows
7] 3 DOORS DOWN IR with 13,000 copies ¥ USHER ' ¥
T RER UNvERSAL REPUBLIC 011065/UMRG {13.98) 3 Doors DOW"_ ® wh“e""es(orem 170 146 123 KAR | cice 2aem/ui (18 96) Here | Stand B
PROJECT PAT A . CELTIC WOMAN . i .
121 70 - HYPNOTIZE WINGS 517396/ASYLUY (18.98) Real Recognize Real ‘ with 4,000. @ m ARKATTAN 34124/8L6 (18.98) The Greatest Journey: Essential Collection
# ). SOUNDTRACK . . . =2 " JOE BONAMASSA
@ m i' NICKELODEON 44578 EX/SONY 1USIC mlga)Spongebob Squarepant. Spongebob's Greatest Hits _ﬁi_i 172 103 - | 35 R AOVENTURES 91546 (17.98) The Ballad Of John Henry
5 A DAY TO REMEMBER ; @ FRAMING HANLEY
123 102 95 VICTORY 448 (13 98) - Homesick i 193 - SILENT MAJORITY 1D01 (15 98) _The Moment
MILEY CYRUS B ' DAN AUERBACH .
124 1112 103 -“I HOLLYWOOD 002129 {18.98) ® Breakout I ] @ 189 143 L8 (LouesuicH 517241 \WARNER BROS. (15.98) Keepllt H'd_
LED ZEPPELIN TIM MCGRAW - oy
125 126 125 SWAN SONG 313140 IATLANTIC (19.98) ® Mothership B . 175 172 188 m CURB 74086 (14 98) Greatest Hits: Limited Edition
'\ FRANCESCA BATTISTELLI oo IR ' SOUNDTRACK o B .
@ 82 - K| FERVENT 887378/WARNER BROS. {11 98) My PalpeLHeart_ Thealbum retumsto 120 156 114 BB e coLumeia 13882/5on MUSIC (15.98) Voices: WWE The Music Voi
3 GUNS N' ROSES . the chart for the first JOE BUDDEN
127 137 109 BLACK FRO GEFFEN 012356° EX/IGA (13.98) Chinese Democracy Ml . time since July 2008 177 42 AMALGAM DIGITAL 08002/AMALGAM (13.98) Padded Room
THRlVlNG IVORY A [ s @ BUCKCHERRY
1284 134 130 g | WIND-UP 13150 {9.98) Lhivinal\Zomy ?E with ts best safes e NTRY l\ T ELEVEN SEVEN/ATLANTIC 511262°/AG (18.98) Black Buttedly
TOBY KEITH weel since Augusst. . VARIOUS ARTISTS  The Best Of NOW That's What ! Calil Music! 10th Anniversary
12395 122 104 SHOW DOG NASHVILLE 022 (18.98) That Don't Make Me A Bad Guy @ . Thedubioushonorls RSN Lol 100 UNIVERSAL ML SONY MUSIC ZOMBA 012225/ UME {18.98)
130 100 9 |1 V‘g'MLEhJ'f12§7E[L§?8§‘ AND ASLEEP AT THE WHEEL Willie & The Wheel (801  likey owed o 180 163 119 CSB?(};;‘(?STQ';ACK NCIS: The Official TV Soundtrack
L K blowout pricing at the i =
| THE VERONICAS e JJ CALE
gy 1> 120 ENGINEROOM SIRE 395260/ WARNER BROS (13.98) tiookiMe Ul E now-closed Circuit Rt 1° = ROUNDER 613258 (17.98) Roll On
THE TING TINGS "'"’"‘ ity chain. @ | EAGLES g
132 141126 L COLUMBIA 28925° (12.98) We Started Nothing 185 184 AN the 3500 £x (14.98) Long Road Out Of Eden s
DAUGHTRY VARIOUS ARTISTS .
133139 128 REA 2550 AMG (18.98) @ Daugntry . g 150 17 CAPITOL NASHVILLE/SONY MUSIC/UNIVERSAL 011729/Umn 18,98y VOW That's What | Call Country .
" THIRD DAY '~ BRUCE SPRINGSTEEN & THE E STREET BAND . et
184 142 140 L8] posemins 10853 (17.98) Revelation . 184 153 122 LB Co\y15ia 13930 EXSONY MUSIC (12.98) _ [Crgatcethis e
VARIOUS ARTISTS JEREMY CAMP R 3
135 118 105 UNIVERSAL MOTOWN EMI'SONY MUSIC 012483/UME (18.98) NOVATHatsiWhaglcalivotowy E 1151 157 IR 6ec 26ma0 (17.98) S eaandEoudariinanlEeion i
~ MELINDA DOOLITTLE 4 "0 THE AIRBORNE TOXIC EVENT . . |
136 121 102 BN 1004 (12.98) o Coming Back To You N B 1A J0R0OMO 10975 SHOUT! FACTORY (12.98) The Airborne Toxic Event \1116
i MARIAH CAREY B P VICENTE FERNANDEZ
137 1114 79 COLUMBIA'LEGACY 41303/SDNY MUSIC (18.98) The Ballads m@%ﬁ 187 170167 NORTE 14602/SONY MUSIC LATIN (15.98) @ Para Siempre @ E
" CELINE DION ) , . . 'S debut . MATT NATHANSON 2
138 124 121 Wl COLURBIA 35413/S0NY MUSIC (15.98) My Love: Essential Collection [ s probably caused by 188 BT ACROBAT VANGUARD 79827, WELK (16.98) Some Mad Hope
ROBIN THICKE . Gircust City's going- ’ THIN LIZZY : T ) .
139 130 113 m STAR TRAK/INTERSCOPE 011793+/1GA (13.98) @ Something Else . s Cty ga‘e gThe [-1:) \ VT CLASSIC 00131 (14.98) Still Dangerous: Live At The Tower Theater Philadelphia 1977
" SOUNDTRACK . e el i | ROD STEWART Ao
@ mfg{ WARNER SUNSET REPRISE 516750/WARNER BROS. (18.98) WalchmaniScorg WT d“n&ommm @ - n M WARNER BROS 514093 (19.98) + ThgDethiive Rod'Stewart
: DJ SKRIBBLE ; continues to affect “' CHRISTINA AGUILERA o . .
141 136,117 n THRIVEDANCE 90799/THRIVE (16.98) Total Club Hits 2 I ol i 191 66 159 1;‘!' RCA 30261 EXRMG (11 98) + Keeps Gettin' Better: A Decade Of Hits
ANDREW BIRD B picciniine” " GAITHER VOCAL BAND -
g 127 101 !E FAT FUSSUM 1124° (14.98) Noble Beast 1:12 Nmm at @ &) GAITHER MUSIC GROUP 42788 (13.98) Reaniengelime{One
SOUNDTRACK A e+ APOCALYPTICA .
143 1140 99 ﬂ FOX/BAD BU7 417001 */AG (18.98) @ Notorious . 193 190 161 20-20 21580/JIVE (13.98) & Worlds Collide
" RISE AGAINST ] " LIL WAYNE & DJ DRAMA - ..
144 144 146 |E: DGC/INTERSCOPE 011904-/1GA (13.98) Appeal To Reason Im 194 187 182 LS ApHiLLIATES 63278 (17.98) Gangsta Grillz: Dedication 3
HEATHER HEADLEY . F- ] BROOKS & DUNN
1457 126 108 u £MI GOSPEL 26512 (17.98) Audience Of One u It's be;" 1 Vea:s e 19 ARISTA NASHVILLE 11163/SMN (18.98) Cowboyiown
)1 TOBY KEITH [ since the band fast " COMMON . . b3
146 135 142 LU 510w DOG NASHYILLE 010334/UME (19 98) 35 Biggest Hits I appeared on the 196 183 158 BER (000 aerrew 0119857 16 (12.98) Universal Mind Control 1w
DONALD LAWRENCE & CO. A i 0 ‘BRANDON HEATH I ‘t.
147 131 124 n QUIET WATER/VERITY 23473/JL6 {17.98) The Law Of Confession, Part | g 5::::‘??{33@ g;]d 197 186 - MONOMODE 10127,REUNION {13.98) What It We
a BRANDY | JOHN MAYER f . ; :
@ 161 145 1 KNOCKOUT E1/EPIC 27271/SONY MUSIC (15.98) Human '[_15 Dangerous” spent e 197 = COLUMBIA 22685 sony music (10.08) @ VWhere The Light Is: John Mayer Live In Los Angeles @
: AVENGED SEVENFOLD its third and final @ i TRACE ADKINS | ] .
149 143 155 u HOPELESS 993304+ WARNER BROS (16.98) Avenged Sevenfold @ “inionr] ; CAPITOL NASHYILLE 76927 (18.98) American Man: Greatest Hits Volume Il @ |
MICHAEL W. SMITH . | KEITH URBAN . %
150 132 147 J'r-r LI TS A New Hallelujah 1984, chart. 200 - 200 166 {18 .o, vaswuite 21713 (1859 © Greatest Hits @ 11
MUSOSOULCHLD . 69 WESECHNNNNN FROCTIT 12| EESSCWNNN SAUINE(SPCRS 18 BECCITISIICINE  GREATESTHTS. 122 THRVNGWORY .....128 KEITHURBAN ....200  COMPILATION ....... 89  PRESENTS: RADID IFC ... 158
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WILLIE NELSON AND PATRULLA BT ... . 105 RADIOHEAD 169 SEETHER ... 114 GEORGE STRAT 108  SDUNDTRACK 180 WATCHMEN 36 TPAN .. ........97 NOW29. . ... ... 23 WOW HITS 2009: 30 OF
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% TRipLE A SONGS'

BLUETREE 12 10 COLDPLAY Viva La Vida or Death And All His Friends 21 WORKING ON A DREAM

15 E GOD OF THIS CITY LUCIO 1228063 EX (9.98)

m CAPITOL BRUCE SPRINGSTEEN {COLUMBIA}
@ FLEET FOXES 13 15 THE PRODIGY Invaders Must Die gg . NO SUNLIGHT

FLEET FOXES SUB POP 777~ (13.98) s TAKE ME TO THE HOSPITAL /COOKING VINYL @ DEATH CAB FDR CUTIE (ATLANTIC)
@ JOSHUA RADIN BUDDY HOLLY The Definitive Collection ROCK & ROLL

SIMPLE TIMES MOM ANC POP 001 {13.98)

MCA/GEFFEN /UME ERIC HUTCHINSON (LET'S BREAK/WARNER BROS.)

LITTLE BIT OF RED
SERENA HYDER (ATLANTIC)

A DAY TO REMEMBER 2 LILY ALLEN Its Not Me, Its You 4q

- - e 2 S —— -
=% £3 ARTIST 5 ARTIST Title 8% | TITLE 5 _ "
S TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE; IMPRINT / DISTRIBUTING LABEL 2= E .n‘mngPmm / PROMOTION LABEL) Z
NEKO CASE No Line On The Horizon 2 1g CRACK THE SHUTTERS
| 1w MIDDLE CYCLONE ANT!- 86873/EPITAPH (17.98) i ISLAND/INTERSCOPE /IGA @ . SNOW PATROL (POLYDOR/FICTION/GEFFEN/INTERSCOPE)
TONY OKUNGBOWA NEKO CASE Middie Cycione 5 | 1 1g YOU FOUND ME
TOTAL DANCE 2009 THRIVEDANCE 90807/THRIVE (18.98 ANTI- /EPITAPH 1 THE FRAY (gP_IC)
(L1234} THE PRODIGY | THE LONELY ISLAND Incredibad g, | @ LOVERS IN JAPAN
INVADERS MUST DIE TAKE ME TO THE HOSPITAL 90146*/COOKING VINYL 15.98) ® UNIVERSAL REPUBLIC /UMRG @ | COLDPLAY (CAPITOL) o
a THE FRAY The Fray 4 5 '9p NOTHING EVER HURT LIKE YOU
INNDCENCE & INSTINCT ESSENTIAL 10863 (13.98) @ EPIC /SONY MUSIC @& JAMES MORRISON (POLYDDR/INTERSCOPE}
a; 1 . ANIMAL COLLECTIVE SOUNDTRACK Slumdog Mitionaire g ', WE LET HER DOWN
i MERRIWEATHER POST PAVILIDN DOMINO 219* (15.98) ) INTERSCOPE /IGA !l&t." CHRIS ISAAK (WICKED GAME/REPRISE)
6 3 M. WARD 8 LADY GAGA The Fame . 6 28 YOU ARE THE BEST THING
HOLD TIME MERGE 323" (15.98) STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE /IGA RAY LAMONTAGNE (RCA/RED)
°i VARIOUS ARTISTS 7 KINGS OF LEON Only By The Night g " MAGNIFICENT
| HEADING WEST: SONGS FOR THE OPEN ROAD STARCON 31315 EX/STARBUCKS (12.98) RCA /RMG o U2 (ISLAND'INTERSCOPE)
8 s VARIOUS ARTISTS o I SOUNDTRACK Watchmen g¢ LOVE'S A MYSTERY
| DARK WAS THE NIGHT: A RED HOT COMPILATION RED HOT/4AD 2835* BEGGARS GROUP (16.98) 1 WARNER SUNSET/REPRISE /WARNER BROS. PRETENDERS (SHANGRI-LA)
a, VARIOUS ARTISTS 9 TAYLOR SWIFT Fearless 5 ' GET ON YOUR BOOTS
1 ! SHE'S GOT SDUL UNIVERSAL SPECIAL MARKETS 012600 EX/STARBUCKS (12.98) I~k o BIG MACHINE @ 8 U2 (ISLAND/INTERSCOPE)
.m. 22 i RAY LAMONTAGNE L10}) TONY OKUNGBOWA Total Dance 2009 4 RIGHT AS RAIN
GDSSIP IN THE GRAIN RCA 32670 (18.98) THRIVEDANCE /THRIVE ADELE (XL/COLUMBIA)
a9 . GARTH BROOKS a o JACK JOHNSON Sleep Through The Static: Remixed 44g WHEN | DREAM OF MICHELANGELO
B THE ULTIMATE HITS PEARL 213 (25.98 CD/DVO) JACK JOHNSON/BRUSHFIRE /UMRG COUNTING CROWS (DGC/GEFFEN/INTERSCOPE)

HOMESICK VICTORY 448 (13.98) _15’ o CAPITOL
16 6 EWILLIE NELSON AND ASLEEP AT THE WHEEL @ BEASTIE BOYS Licensed To Il __

WILLIE & THE WHEEL BISMEAUX 1287 (15.98) DEF JAM /UME

17 18 ;:'SEALLEI'%TH@?US , - JOSHUA RADIN Simple Times 44¢ =
ING COLUMBIA 28925° (12. MOM AND POP .
18 13 i MECINDIDOOUIFICE 18 15 |2 VAN MORRISON Astral Weeks __ . ILIKE LIBRARIES:
COMING BACK TO YOU HI FI 1004 (12 96) WARNER BROS. MOST ADDED
18 17 DJ SKRIBBLE 19 17 SOUNDTRACK Twilight ¢ g
TOTAL CLUB HITS 2 THRIVEDANCE 90799/THRIVE (18.98) SUMMIT/CHOP SHOP/ATLANTIC /AG i TITLE
ANDREW BIRD JASON MRAZ We Sing. We Dance. We Steal Things.
| NOBLE BEAST FAT POSSUM 1124* (14.98) 20 2 ATLANTIC /AG @ ¢ o LABEUD'SS:gU“N'&LEABEL ('PR!:C'PM PEcl?)Fcl;RMER) . ‘
1 BUDDY & JULIE MILLER BRITNEY SPEARS Cirevs m W ME WHAT I'M LOOKING FOR
@ | WRITTEN IN CHALK NEW WEST 6158" (17.98) @ JIVE /LG ® 18 CAROLINA LIAR (ATLANTIC) -
ELLIOTT YAMIN |32 ',_5," POKER FACE
@ MY KIND OF HOLIDAY PULSE/CEG 901292/TRP (14.98) 22 25 :‘DI:S':EENLEEACK Dark Horse g l - 8_ LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
- ; + GET ON YOUR BOOTS
23 12 BEIRUT RAY LAMONTAGNE Gossip in The Grain 449 B s o rescor

MARCH OF THE ZAPOTEC AND REALPEOPLE HOLLAND POMPEil 001*/BA DA BING! (14.98)

@ 25 | 55 BON IVER
FOR EMMA, FOREVER AGO JAGJAGUWAR 115* (14.98) DOMING

o5 g JOE BONAMASSA ADELE
THE BALLAD OF JOHN HENRY J & R ADVENTURES 91646 (17.98) XL/COLUMBIA /SONY MUSIC

@ 30 FRAMING HANLEY
THE MOMENT SILENT MAJORITY 1001 (15.98)

RCA
ANIMAL COLLECTIVE Merriweather Post Pavilion !

NO LINE ON THE HORIZON
U2 (ISLAND/INTERSCOPE)

= 2 ! RIGHT ROUND
jﬁ B FL0 RIDA (POE BOY/ATLANTIC
_ | MAGNIFICENT
U2 (ISLAND/INTERSCDPE)

19 37

BREATHE

» 13| JOE BUDDEN Py -

PADDED ROOM AMALGAM DIGITAL 08002/AMALGAM (13.98) - i ]_l _U2 (ISLAND/INTERSCOPE)
| 54 |4 SOUNDTRACK . _ y FEZ-BEING BORN
| " NCIS: THE OFFICIAL TV SOUNDTRACK CBS 022 (15. 98) ] U2 (ISLAND/INTERSCOPE)

57 8 EAGLES - g _ ; CEDARSOF LEBANON

LONG ROAD OUT OF EDEN ERC 4500 EX (14.98) p! Title%g x i | U2 (ISLAND. INTERSCOPE o
H

TH'N Lizzy ,E§ PRINT / DISTRIBUTING LABEL =2 & 4 MOMENT OF SURRENDER

_U2 (ISLAND INTERSCOPE

LIVE AT THE TOWER THEATER PHILADELPHIA 1977 VHT CLASSIC 00131~ (14.98)

29 . APOCALYPTICA
WORLDS COLLIDE 20-20 21580/JIVE (13.98) @

No Line On The Horizon 1 |
ISLAND/INTERSCOPE 012630*/1GA &

NEKO CASE Middle Cyclone g
ANTI- 86973/EPITAPH

VAN MORRISON Astral Weeks: Live At The Hollywood Bowi gq .

» FLL GO CRAZY IF | DON'T GO CRAZY TONIGHT
2.2 (ISLAND/INTERSCOPE)

28 LIL WAYNE & DJ DRAMA
GANGSTA GRILLZ: OEDICATION 3 APHILLIATES 63278 (17.98)

3 - VAMPIRE WEEKEND
VAMPIRE WEEKEND XL 318*/BEGGARS GROUP (11.98)

4 STAND UP COMEDY
U2 (ISLAND/INTERSCOPE
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LISTEN TO THE LION 93423* U2 (1SLAND/INTERSCOPE)

R &lO‘

27
28
31
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- —— SOUNDTRACK Slumdog Millionaire ¥ =L
JOURNEY . A 9 » WHITE AS SNOW T
@ 34 H REVELATION NOMDTA 4506 EX (14.98 GD/OVD) ® & ! INTERSCOREIOAZ5027IGA :[4 | 1 u2 isuanD/NTERS COPE £z
JASON NEVINS a_ RUSH Restrospective 3: 1989 - 2008 47 i " "GIVES YOU HELL 8
3 R o - ANTHEM:ATLANTIC 515813 AG & b S| £2
JASON NEVINS PRESENTS: ULTRA DANCE 10 ULTRA 1895 (17.98) - " THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC INTERSCOPE) 9%
THURSDAY 8 E BRUCE SPRINGSTEEN Working On A Dream 4q 8%y
.36 233 COLUMBIA 41355% SON+ MUSIC & ool
i | COMMON EXISTENCE EPITAPH 87009° (16 95) o AAK S TRaT" Pes
@ MAVADO 6 . g’&?&g,\:ﬁ A — - LUCKY ‘54 . More charts. Deeper charts. Go to billboard.biz/chartsto  £43
MR. BROOKS ..A BETTER TOMORROW T. 1846° VP (16.98) i — b' find Billboard’s complete menu of more than 180 gég
% B-REAL 8ol 5 ROBERT PLANT / ALISON KRAUSS  Raising Sand g i MIZ  charts—albums, singles, digital, mobile, and more— £28
38 2 5 SMOKE N AUDID HUSTLAZ 2090*/0UCK DOWN (16.98) ROUNDERIGIR075 i i i refreshed every Thursday. 352
% 1 DAVID FOSTER Hit Man: David Foster & Friends £eg
39 26 . SOUNDTRACK ' 143/REPRISE 511933/WARNER BROS. & 12 £Z%
e HE'S JUST NOT THAT INTO YOU NEW LINE 39132 (16 98) LADY GAGA . The Fame Szv
40 14 :7. 30003‘81‘,{52, JAGJAGUWAR 134* (10.98) @ STREAMLUINE/KONLIVE/CHERRYTREE/INTERSCOPE 011805°/16A 4 BETWEEN THE BULLET %;gjg:'
o } eI A P 4 M 8 ‘(::SLDD‘PSEQY Viva La Vida or Death And All His Friends 21 P EAS G O € B O O M 3 ;%g
i MIONIGHT AT THE MOVIES BLOODSHOT 1607 (14.98) 1 TAAn = WIE e %%
@ DAVID BYRNE & BRIAN ENO 12 10 m e Sy earless | o =
£ G THAT HAPPENS WILL HAPPEN TODAY OPAL 002*/TODDMUNDO (15.96) 358
= T - e = . VARIOUS ARTISTS Dark Was The Nght A Red Hot Compiaton gg The Black Eyed Peas return to | 453
43 3% THE 50 MOST ESSENTIAL PIECES OF CLASSICAL MUSIC X5 DIGITAL EX (11.98) RLE:'C‘D; 48[;:250356““ GROUG e two charts with their first new £33
44 35 lgg FLIGHT OF THE CONCHORDS LET EPIC 37592" SONY MUSIC o material in nearly four years as 588
" FLIGHT OF THE CONCHORDS (SOUNDTRACK) HBO 715*/SUB POP (15.98) b ‘ 7 ¥ ERD
JASON MRAZ We Sing. We Dance. We Steal Things. = = gyyg
45 | 40 JUANITA BYNUM 15 9 TR 22 Boom Boom Pow” debuts at Ses
POUR MY LOVE ON YOU FLOW 17.98) sE2
R e —- INDIA.ARIE Testimony. Vol 2, Love & Poifics | gg No. 39 on the Mainstream Top | SE%
38 i ‘rjré?ﬁﬁ?r;zfa)sgygﬁK%Mﬁgam/woamwmz 16.98) SOUEBIRO/UNIVER SAWRERUBIC10 2572/ IMRE TG 2
: ( JJ CALE Roll On 40 chart and No. 34 on Rhyth- 5%
ﬁ SAY HI 412 ROUNDER 613258 18 . £55
. s BARSUK 080° (1198 | rOUNDERReisesS | . o . 20
e TS OF BEING PURERT HEART 18 1 [ VILLENELSOVAND ASLEEP AT THE WHEEL Wi & T Whed gy EE “Eogm™iy Eplezdpsimele (| B
THE PAINS OF BEING PURE AT HEART SLUMBERLAND 89* (13 98) s = 2%“3&’%@87 3 from the Peas’ new set, “The E.N.D. (The Energy Never 3¢
] BELL X1 g 14 . 37 : » €93
@ T T N ——— Lot e ?L:-(;OELL::MF:?YMBSQ /SONY MUSIC e Dies),” slated for release June 9. = :
SOUNDTRACK 20 16 H d “Boom” is the Peas’ 11th Mainstream Top 40 hit. On 358
THE AMERICAN MALL TC PICTURES 3001/MTV (14.98) ERIC 107021 /SONYIMUSIC'® p 222
| : . . n®
J’ESL‘?EZB. The Alchemy Index Volumes 1-4 that tally, the group charted five singles from its last al- £s2
. - 3 z 58
0n Top Digital Albums. a 99 cent special on Jack Johnson’s “Sleep = 501 g M. GWA?D Hold Time 7 bum, 2005’s “Monkey Business.” While the Peas were tak- E;:i
Through the Static: Remixed” at Amazon’s MP3 store prompts the re- > . “;EI':‘“E(“ — ing a break the past few years, the group’s Fergie kept her- 2%
i i ‘ e 23 19 . 17 . . . £33
entry of the September 2008 release at No. 11 with 5,000 copies and N i LAFACE 36759/0LG B - self busy with her solo debut album, “The Dutchess, g2
enables its debut at No. 118 on the Billboard 200. Elsewhere on Top o A MORRISSEY Years Of Refusal 7 ) ) ) ) g
Digital Albums, $1.99 Amazon offers aid Buddy Holly’s “The Definitive M ATTACK 012578"/LOST HIGHWAY : which spawned six Mainstream Top 40 hits between 2006 g
. . : . -3
Collection” (No. 14, 4,000) and the Beastie Boys’ “Licensed to Ill” 4 BUDDY & JULIE MILLER Written In Chalk 4¢g . and 2008 — Keith Caulfield g2
OHNSON NEW WEST 6158 222
(No. 16, 4,000). , 88:c

44 | Goto www.billboard.biz for complete chart data Data for week of MARCH 21, 2009
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@ HOT 100 AIRPLAY"

| d of top 40, aduit contemporary, R&B/hi
Ky monitored 24 h aday, 7days a This data

e

tian format:

WEEKS
ON CHT |

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

wk o
ol '.ZE E" TITLE ‘_'E Gé é'—’" TITLE QE SE TITLE @ Albums with the greatest sales gains this week.
CER =% ZZ aRTIST IMPRINT / PROMOTION LABEL) ES < EZ aRTIST IMPRINT/ PROMOTION LABEL) £z =% ARTIST (IMPRINT / PROMOTION LABEL) ) ) o )
DEAD AND GONE GOD LOVE HER SECOND CHANCE EFE B Where Included, this award indicates the title
o_ _1 i i T FEAT. JUSTIN TIVBERLAKE (GRAND HUSTLE/ATLANTIC) 28 2 15 [opy kETH (SHOW DOG NASHVILLE] , 62 12 Gynepown (a1LaNTC) with the chart's largest unit increase.
2 2 17 HEARTLESS 27 25 1 | HATE THIS PART 52 49 24 WOMANIZER Where in'cluclied, this award indicates the titie with
KANYE WEST (ROC-A-FELLA/DEF JAMIDJMG) THE PUSSYCAT DOLLS (INTERSCOPE) BRITNEY SPEARS (JIVE/JLG) the chart's biggest percentage growth.
a 3 13 MAD 28 24 8 CRACK A BOTTLE 61 6 RIDE Indicates album entered top 100 of The Billboard 200
NE-YD (DEF JAM/IDJMG) EMINEM. DR. DRE & 50 CENT (SHADY/AFTERMATH/NTERSCOPE) MARTINA MCBRIDE (RCA NASHVILLE) (LINTNM and has been removed from Heatseekers chart.
RIGHT ROUND DAY 'N’ NITE JUST LIKE ME
o 7\ FLO RIDA (PDE BOY/ATLANTIC) e _KID CUDI (FUOL S GOLD) e 13 JAIME FOXX FEAT. TI. 1J RMG) Eg/lé:lN?/CQNFIGURAT(ICC)’T/tAVAIL.API %'T.Y hich
5 4 25 LOVESTORY — @ 32 14 RIVER OF LOVE s5 57 23 CHICKEN FRIED X are praosisef:t;edpfl:;;sv?/';meols:sg.aglteesrlfice;s. @);;Z?;:ceenin[g;g:rsésw “
TAYLOR SWIFT (BIG MACHINE)  GEORGE STRAIT (11CA NASHVILLE) ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE) album only available on DualDisc. CD/DVD after price indicates
o aly BLAME IT @ 33 1 WHITE HORSE =21 LOVE SEX MAGIC CD/DVD combo only available. & DualDisc available. * CD/DVD
JAMIE FOXX FEAT. T-PAIN (J/RMG) TAYLOR SWIFT (BIG MACHIINE) CIARA FEAT, JUSTIN TIMBERLAKE (LAFACE/JLG) combo available. * indicates vinyl LP is available. Pricing and
KISS ME THRU THE PHONE VIVA LA VIDA LAST CALL vinyl LP availability are not included on all charts. EX after cata-
° 10 B SouLin BOY TELLEM FEAT. SAMMIE (COLLIPARK/NTERSCOPE) 32 30 39 oo poraycasiton 57 80 B (it an wOMACK (MCA NASHVILLE) !:’gd”(;’_":bg' ;’_"d'cates title is exciusive to one account or has Him-
- L _— —— — i istribution.
8 5 19 JUST DANCE 33 29 15 DOWN THE ROAD 58 55 7 THINKING OF YOU
LADY GAGA FEAT. COLBY O'OONIS {STREAMLINE XONLIVE/CHERRYT] KENNY CHESNEY WITH MAC MCANALLY (BLUE CHAIR/BNA) KATY PERRY (CAPITDL}
a g 1 TURNIN ME ON @ w0 s DONT THINK I CAN'T LOVE YOU so s9 20 DONT SINGLES CHARTS
KERI HILSON FEAT. LiL WAYNE (MOSLEY/ZONE 4/INTERSCOPE) JAKE OWEN (RCA NASHVILLE) BILLY CURRINGTON (MERCURY)
CIRCUS “BEEP HALO - RADIO ,_AIRPLAY SINGLES CHARTS
10 B 13 gy speans (1vELo) 35 39 T4 ouny vaLenTING FEAT YUNG J0G (3L K0LLA DREAISICAPITOL) @ = 1 evowce (usic WORLD/COLUMBIA) f;’t‘lrzOS%:;;";‘;’Z‘c'l?;;;‘;";gr:?g:‘ﬁgﬁgiz‘r’ni‘f:g? ket
@ 1 GIVES YOU HELL a6 37 22 GOTTA BE SOMEBODY @ 64 2 STANKY LEGG plied by Nielsen Broadcast Data Systems. Charts are ranked by
THE ALL-AMERICAN REJECTS (DOGHOUSE DGC/INTERSCOPE) NICKELBACK (ROADRUNNER RRP) GS BOYZ (SWALG TEAM/JIVE/BATTERY) number of gross impressions, computed by cross-referencing
MY LIFE WOULO SUCK WITHOUT YOU ) LET IT ROCK o "MARRY FOR MONEY exact times of airplay with Arbitron listener data. Mainstream
@ 13 B i1y CLARKSON | 10/fcA AMG) B7 35 B o0 punOLF FEAT UL WAYNE (CASH MONEY (NIVERSES REPUBLIC B9 2 1pace aDKINS (C4/1T0L NASHVILLE) [opRe Ad“g&cs‘}':?m:""’%’“ﬁ‘g;g"g:ﬁm‘.’fe’:“ SOk,
Ty 2 - - ainstream ip-Hop, Adu b mic, Hot Dance
@ 15 14 YOU FOUND ME @ 44 NOTHIN' TO DIE FOR @ g7 2 HOW DO YOU SLEEP? Airplay, Hot Christian AC Songs, Hot Gospet Songs and
THE FRAY (EPIC) = _TIM MCGRAW (CURS) JESSIE MCCARTNEY FEAT. LUDACRIS (HOLLYW0OD) Smooth Jazz Songs are ranked by total detections.
@ 14 12 SOBER @ 46 8 IT'S AMERICA 66 2 SOBEAUTIFUL @ Songs showing an increase in audience (or detections)
PINK (L AFACE JLG) ROONEY ATKINS (1 LIi1E MUSH SBULCHILD (ATLANTIC) over the previous week, regardiess of chart movement.
POKER FACE @ YOU COMPLETE ME IF THIS ISN'T LOVE Where included, this award indicates the title
m 2 5 LADY GAGA (STREAMLINE/KONLIVE CHERRYTREE/NTERSCOPE) 545 \evsHia COLE e GEFFEN INTERSCOPE) 712 JE\NIFER HUDSDN (ARISTA/AVG) wcmﬁ!;sr m with the chart’s largest airplay increase.
@ 19 11 ROCKIN’ THAT THANG @ 5 5 HERE COMES GOODBYE 68 5 THAT’S A MAN
THE-DREAM (RADIO KiLLA DEF JAM/IDJMG) RASCAL FLATTS (LYRIC STREET) JACK INGRAM (BIG MACHINE) RECURRENT RULES
N I TeND Songs are removed from The Billboard Hot 100 and Hot 100
17 12 22 SINGLE l,'ADIES (PUT A RING ON IT) 42 3% 2 WHATEVER YOU LIKE -1 | KNOW YOU WANT ME (CALLE OCHD) Airplay charts simultaneously if they have been on The Billboard
BEYONCE (MUSIC WORLD COLUMBIA) T1. (GRAND HUSTLE/ATLANTIC) - PITBULL (ULTRA} - Hot 100 for more than 20 weeks and rank below No. 50. Songs are
18 18 27 !'M YOURS a3 43 5 AINTI @ _ 4 BOOMBOOM POW removed from the Pop 100 and Hot R&B/Hip-Hop Songs charts,
JASON MRAZ (ATLANTIC/RRP) YUNG LA FEAT YOUNG RO & T1. (GRAND [{USTLE/NTERSCDPE) THE BLACK EYED PEAS (WILL | AM/INTERSCOPE respectively, if they have been on for more than 20 weeks and
8 20 8 BEAUTIFUL aa 34 14 SHE GOT HER OWN 1 THE CLIMB rank below No. 50. Songs are removed from Hot Country Songs if
AKON (KONVICT/UPFRDNT/SRC/UNIVERSAL MOTOWN) NE-YQ FEAT. IAMIE FOXX & FABOLOUS (DEF JAM 10JMG, - MILEY CYRUS (WALT DISNEY/HOLLYWOOD) they have been gn the chart for Zore than 20dwdee:S and rank
m—— e S— ] = - — below No. 10 in detections or audience, provided that they are not
DIVA | TOLD YOU SO COUNTRY BOY ; o i " p
20 16 M gryonce (MUSIC WORLD/COLUMBIA) B @ 50 CARRIE UNDERWOOD (19/ARISTA RASHVILLE) 70 70 20  ALAN JACKSON (ARISTA NASHVILLE) ;‘gl ?g'::;9:;5‘2‘f&ﬂ;‘ﬂi:izci‘::xsvsgeiugiSgi'é:]::ydr:crl’;:e'ow
21 21 15 SWEET THING @ 53 SHE'S COUNTRY 71 81 10 UNTOUCHED regardless of total chart weeks. Songs are removed from Hot Latin
KEITH URBAN (CAPITOL NASHVILLE) _JASON ALDEAN '8RUKEN BOW) _THE VERONICAS (ENGINEROOR/SIRE/WARNER BROS.) Songs if they have been on the chart for more than 20 weeks and
LIVE YOUR LIFE SO WHAT iT HAPPENS rank below No. ?O, Songs on Latin Airplay charts arelremoved
22 17 24 1y cear RIHANNA DFF AT GRAND HUSTLE/NDUMG ATLANTIC) 47 AT B o kiact Lo SUGARLAND (MERCURY NASHVILLE) Zﬂfr 20 WeeDks i ‘h;fy gankibelovwiNo120 IZ kf"’"‘ i‘:jd'f;”ce and
0 N K etections. Descending songs are removed from u
@ 27 10 IT WON'T BE LIKE :T'HIS FOR LONG @ 58 SHUTTIN DETRQIT [?OWN @ L TE PRESUMO Contemporary if they have been on the chart for more than 20
DARIUS RUCKER (CAPITOL NASHVILLE) JOHN RICH (WARNER BROS (NASHVILLE)/WRN) BANDA EL RECODO |F DHOVISA weeks and rank below No. 15, if they have been on the chart for
@ 28 16 COWGIRLS DON’T CRY 49 48 19 SHE WOULDN'T BE GONE | LOVE COLLEGE more than 26 weeks and rank below No. 10, or if they have been
BROOKS & DUNN FEAT. REBA MCENTIRE (ARISTA NASHVILLE) BLAKE SHELTON (% ARNER BROS. (NASHVILLE)/WRN) ASHER ROTH (SCHODLBOY/LOUD/SRC/UNIVERSAL MOTOWN) on the chart for more than 52 weeks and rank below No. 5.
HOT N COLD @ LIONS. TIGERS & BEARS o NEXT TO YOU Descending songs are remo_vgd from the Adutt Top 40, Adult R&B,
25 26 27 iy pemay CapioL) B9 5 | AZMINE SULLIVAN (/AM( “ MIKE JONES (ICE AGE/SWISHAHOUSE/ASYLUM) Hot Dance Airplay, Hot Christian AC Songs, Hot Gospel Songs and

Smooth Jazz Songs charts if they have been on for more than 20
weeks and rank below No. 15 {(No. 20 for Mainstream Top 40,
Modern Rock, Mainstream R&B/Hip-Hop and Rhythmic).

CONFIGURATIONS

@ CD single available. ® Digital Download available. ) DVD

single available. @ Vinyl Maxi-Single available. @ Vinyl single
available. © CD Maxi-Single available. Configurations are not
included on all singles charts.

= 1 = wk
of 5E 23 TITLE = 2f 5EES TITLE £ of pEss TILE E
EE <2 £Z aRviST (MPRINT / PROMOTION LABEL ] .=_=§ S £ ARTIST (IMPRINT / PROMOTION LABEL) “ EL 2L L2 ARTIST (WPRINT / PROMOTION LABEL) = H‘T:RED'CTOR ’ . :
Indicates title earned HitPredictor status in that particular
1 1 4 RIGHT ROUND 26 19 15 UNTOUCHED p [ 51 48 DISTURBIA 2] format based on research data provided by Promosguad. Songs
e > : iﬂ _RIDA (POE Bgy/l{[gANTIC) o THE VERONICAS (ENGINERODM/SIRE/WARNER BROS ) _RIHANNA (SRP/DEF JAM/IDIMG) are tested online by Promosquad using multiple listens and a
2 11 POKER FACE 29 33 HOT N COLD a 68 24 COME ON GET HIGHER ® nationwide sample of carefully profiled music consumers,
LADY GAGA 1STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) KATY PERRY (CAPITOL) MATT NATHANSON (VANGUARO/CAPITOL) SOng;tarde ralettj on as1-5 scal_ﬁ]fmal resul;ssasre based ?;S
C — TN weighted positives. Songs with a score o or more or
o = B THE CLIMB . @ 808 4! HOW DO YOU SLEEP? 53 49 CHICKEN FRIED ) ® more for country) are judged to have Hit Potential; although
. MILEY CYRUS (WAL DISNEY/HOLLYWOOD) JESSE MCCARTNEY FEAT. LUDACRIS (HOLLYWGOD) ZAC BROWN BAND (HOME GROWN'ATLANTIC/BIG PICTURE that benchmark number can fluctuate per format based on the
2 KISS ME THRU THE PHONE DIVA LOVE LOCKDOWN strength of available music. For a complete and updated list of
& o 4 10 o 5oy TELL £ FEA SAMMIE (COLLIPARKINTERSCOPE) 29 28 8 gyonce (Music WDRLD/COLUMBIA) S4 46 25 |\ ye weST (ROC-A-FELLA/DEF JAN/IDIVG) ;Té;i’e“vsig't‘fww“'fr’]‘it“‘p':;‘i’éfg:'ci-rr‘:"m'“9"ta'y' polls and more,
s —— " _a— - — - B g J
En DEAD AND GONE @ DAY 'N' NITE @ SEX ON FIRE
Bt 5 3 10 > . 31 6 58 16 G
;53 1. FEAT JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) KID CUDI (FOOL S GOLD/DOWNTOWN) KINGS DF LEON (RC % AMG - X HOT DANCE CLUB PLAY
253 e 6 18 GIVES YOU HELL 31 21 M4 VIVA LA VIDA a @ 64 1 KNOW YOU WANT ME (CALLE OCHO) Compiled from a national sample of reports from ctub DJs.
gﬁ # THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE) COLDPLAY (CAPITOL) PITBULL (ULTRA) @ Titles with the greatest club play increase over the previous week.
S 7 50 15 CRACK A BOTTLE a2z 28 7 THINKING OF YOU @ 65 SHE'S COUNTRY i o )
8o% EMINEM. DR. DRE & 50 CENT (SHADY/AFTERMATH/INTERSCOPE KATY PERRY (CAPITO! JASON ALDEAN (BROKEN BOW) :rzscfwffﬁ gd';i‘:fsbgf‘;g“&;;ﬁﬂg{;eﬁw the ‘O?HZ;;E on
= Al Ne Wi Increase
Bi= | LOVE COLLEGE @ DON'T TRUST ME WHATEVER YOU LIKE '
o
32« o i 4 ASHER ROTH (57 HL 1iE)7 10UD, SRC/UNIVERSAL MOTOWN, 42 18 30H!3 (PHOTO FINISH ATLANTIC/RRP, San 52 &8 1. (1:HAND HUSTLE/ATLANTIC 2
2 | | | AWARD CERT. LEVELS
] MY LIFE WOULD SUCK WITHOUT YOU s 1,2,3,4 USE SOMEBODY
-U‘;: ] 9 B 7 ey cLarkson (19 RCA/RMG) 36 7 plw'wHiTE TS HOLLYWOOD) 59 59 KINGS OF LEON (RCA/RMG) P E——— -
208 3 W
gég 10 9 34 JUST DANCE ) e 35 34 6 HALO s c @ 72 3 MOSVE E(}:EAY%UG C\%lﬁ)’[‘NA) @ Recording [ndustry Assn. Of America (RIAA) certification for
Egé LADY GAGA FEAT COLBY O'DONIS (STREAMLINE/KONLIVE/IN ERSCOPE) ; BEYONCE {MUSIC WORLD/COLUMBIA) > MIMS (AM N KIN }] net shipment of 500,000 albums (Gold). B RIAA certification for
-] 0 15  BLAMEIT % 33 3 ROCKIN' THAT THANG @ ] HEY THERE DELILAH net shipment of 1 million units (Platinum). € RIAA certification
(o g JAMIE FOXX FEAT. T-PAIN (J/RMG) THE-DREAM (RADIO KILLA/DEF JAM/IDJMG) PLAIN WHITE T'S (FEARLESS HOLLYWOOD) for net shipment of 10 million units (Diamond). Numeral within
vew ~ s — - - N R 4 A s
oz HEARTLESS WHITE HORSE @ a M IN MIAMI TRICK Platinum or Diamond symbol indicates albu_ms mum_-p|at[num
&g 12 10 18 anvE wesT (ROC-A-FELLA/DEF JAM/IDIHG) 37 40 17 yuqupn swirt (816 wACHINE) LMFAQ (PARTY RUCH INTERSCOPE) ey o SI‘)A“:';S:?':ESSV:Aﬁ’;;é‘;:‘:g‘ft:zif;
Iy . b
Dg '@ 14 16 YOU FOUND ME a 38 35 23 LIVE YOUR_ !-IFE 63 61 PROM Q!JEFN ber of discs and/or tapes.  Certification for net shipments of
9ar THE FRAY (EPIC) T.. FEAT. RIHANNA (DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC LEL WAYNE (151 MONEY/UNIVERSAL MOTOWN) 100,000 units (Oro).  Certification of 200,000 units (Platino). =
5 Sg 14 13 14 CIRCUS 53 4 I'M ON A BOAT 64 51 26 GREEN LIGHT Certification of 400,000 units (Multi-Platino).
:';' oF 'BRITNEY SPEARS (JIVE/JLG) THE LONELY ISLAND FEAT. T-PAIN (UNIVERSAL REPUBLIC) JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.0./COLUMBIA}
89§ LOVE STORY GOTTA BE SOMEBODY RIGHT NOW (NA NA NA) SINGLES CHARTS
§ ,§ 18 12 B pyionswirr (BIG MACHINE) 40 39 2\ rkersack (ROADRUNNER/RRP) 65 160 24 \ion konvicr UPFR(ONUSRC'UNIVERSAL MOTOWN) :RIAA cenigcation for 500,000 Datiidddowr’wloZdS(é?old).
) ITH 5 RIAA certification for 1 million paid downioads (Platinum).
53 < @ 16 14 BEAUTIFUL : 41 41 8 LUOEKY . c @ - 1 VAI NL TFEIAT e 1 (G TR TN T Numeral within platinum symbol indicates song's muitiplatinum level.
552 AKON FEAT COLEY 0 OONTS & KARDIAAL DFFSHALL (KCHVI ISALBVERSAL MOTONN) JASON MRAZ & COLBIE CAILLAT (ATLANTIC/RRP) UNG LA, FEAT. YOUNG DRO & T1. (GRAND HUS ERSCOPE) RIAA certification for net shipment of 500,000 singles (Gold).
ass G 20 9 MAD 50 8 SECOND CHANCE @ 1 MAGNIFICENT
’6:8' NE-YO {DEF JAM/IOJMG) SHINEDOWN (ATLANTIC) U2 (ISLAND INTERSCOPE) MUSIC VIDEO SALES CHARTS
Tz 18 18 28 LET IT ROCK 56 4 IF U SEEK AMY 68 62 17 I'M SO PAID @ RIAA gold certification for net shipment of 25,000 units for
@%’f’ KEVIN RUDOLF FEAT LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC BRITNEY SPEARS (JIVE/JLG) KON FEAT, LIL WAYNE & YOUNG JEEZY (KDWY FRONY S MOTOWN; video singles. ' RIAA gold certification for net shipment of
34 LoV AME — 50,000 units for shortform or longform videos. M RIAA platinum
502 @ 2 8 Emwuﬂﬁ w?v:ls (MOSLEY/ZONE 4/INTERSCOPE) ik xSsmEuEJANT(?AIP';JTE);L NASHVILLE - LI;S GAEAG=TREAMLINE/KONLIVE/CHERRYTREE/\NTER orE) certification for net shipment of 50.000 units for video singles.
2 52 B —— E 2 RIAA platinum certification for sales of 100,000 units for
3%" 20 17 16 SINGLE LADlESO‘PUT A RING ON IT) 2] a5 45 22 WOMANIZER FO " 67 7 F:‘EEEE ais.n oNvicT e ] shortform or longform videos. Numeral within platinum symbol
gz g BEYONCE (MUSIC WORLD/COLUMBIA) BRITNEY SPEARS (JIVE/JLG) T-PAIN FEAT. CH OWN (KONVICTNAPPY BOY/JIVE/ indicates song’s multiplatinum level.
L < —
856
= 1
'J“g«o 21 7 2 JAI HO! (YOU ARE MY DES'I»"INY) 57 3 STANKY LEGG 71 73 54 Low ) y (4] S eI ViDL 6 RENTATS
%35 A RRAHMAN 5 THE PUSSYCAT DOLLS FEAT NIOLE INTERSCOPE) GS BOYZ (SWAGG TEAM JIVE/BATTERY) FLO RIDA FEAT. T-PAIN (POE BOY, ATLANTIC) .\F/“lzA - / \é e AR SOl RITEL S v
S5e v ’ g gold certification for net shipment o , units or $1 mil-
& o% 22 22 16 PSINC:EEFF’TI £ JL6) @ 18 TYAVOLI‘)-:? ?wElFTNSGTM?COHI?E?Y @ ~ 58 381?53(313&?&%5w N lion in saies at suggested retail price. M RIAA platinum certification
< ';E = = { for sales of 100,000 units or $2 million in sales at suggested retail
853 23 25 15 | HATE THIS PART @ 54 g THAT'S NOT MY NAME @ _ 4 MYLOVE price. ' IRMA gold certification for a minimum sale of 125,000 units
232 HE THE PUSSYCAT OOLLS (INTERSCOPE) THE TING TINGS (COLUMBIA) THE-DREAM FEAT. MARIAH CAREY (RADIC KILLA/DEF JAMAOIME: or a dollar volume of $9 miltion at retail for theatrically released pro-
g S5 ALL THE ABOVE SO WHAT LIGHT ON grams; or of at least 25,000 units and $1 million at suggested retail
s é§ 3 2 MAINO FEAT. T-PAIN (HUSTLE HARD/ATLANTIC) ) a7 B PINK (LAFACE/ILG) U 2 DAVIO COOK (19/RCA/RMG} for nofn;sheatrical titles. | IRMA platinum c'e;riﬁcation fora mir‘i‘mum
Seg B sale of 250,000 units or a dollar volume of $18 million at retail for
gg?, 25 23 47 I'M YOURS B BO 33 42 PAPER PLANES e - 5 LOLLIPOP theatrically released programs, and of at least 50,000 units and $2
285 o JSASON MRAZ (ATLANTIC/RRP) M.LA. (XL/INTERSCOPE) FRAMING HANLEY (SILENT MAJORITY/ILG) million at suggested retall for non-theatrical tities.
Ses
Data for week of MARCH 21, 2009 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 47
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HOT VIDEOCLIPS & ViDEo niclscn
WONITOR COMPILED BY L <2""""

. saes 0aTA niclsen
COMPILED 8Y -
SoundScan

TITLE Principal Performers & Ig:' e
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE} S 3 Sz
™y ll THE CLIFFORD BALL Phish o 1
MLl RHIND HOME VIDED/WARNER MUSIC VISION 517860 (99,98 OVD)
CERTIFIABLE The Pali
417 A&M VIDED/UNIVERSAL MUSIC & VIDED DIST 001194450 E (24.98 DVD; lelFaice D 2 2
5 g REUNION VOLUME ONE Gaither Vocal Band a 6
GAITHER MUSIC VIDED EMM MUSIC VIDED 44849 (19.98 DVD, : -
12 g BEUNION VOLUME TWO Gaither Vocal Band 4 4
_GAITHER MUSIC VIDEQ. EMM MUSIC VIDED 44895 (19 98 DVD!
1 14 PRIMERAFILA vicente Fernandez 5 3
SONY BMG NORTE SONY MUSIC VIDED 740033 {17.98 OVD)
3 7 AT THE COLISEUM I Divo ° 8
_SYCO COLUMBIA 1C VIDEQ 740062 (14 98 DVDi B
5 26 NO BULL: LIVE FROM THE PLAZA DE TOROS LAS VENTAS: MADRID, SPAIN ACIDC [E] ° 9
COLUMBIALEGAC MIUEIC VIDED 29888 EX (1. au LIND, - 1]
LIVE FROM TEXAS 7770
4 3 EAGLE VISION EAGLE Ri1t's 20252 (14 98 DVD D_,D & g
FAREWELL | TOUR: LIVE FROM MELBOURNE Fagles T
6 195 RHINO HOME VIDEO/WARNER MUSIC VISION 704 9 9+ aVD agies D @ z
9 68 THE BEYONCE EXPERIENCE: LIVE Beyonce [3] @ 10
MUSIC WORLD/COLUMBIA SONY MUSIC VIDED 18087 (14.98 DVD)
13 14 LIVE AT STURGIS 2006 Nickelback | @ m 1
_COMING HOME MEDIA/KOCH VISION VIDEQ 26506 EX (19.98 DVD |
3 68 LIVE IN LAS VEGAS: A NEW DAY careoon s | @ w
i JSIC VIDEO/SDNY MUSIC VIDED 713716 {21 98 DVO)
g g9a GET READY: THE DEFINITIVE PERFORMANCES 1965-1972 The Temptations  [2] 13 11
_MOTOWN PRODUCTIONS UNIVERSAL MUSIC + vIDEO DIS1 000742209 (14 98 DVD)
THE RED PIANO ton Jof
REDLINE ENTERTAINKENT 750023 £X (24 98 CD DVDy Ellon, JU1G @ 1K 14
CELTIC THUNDER: THE SHOW Celtic Thunder @ 23
CELTIC THUNDER DECEA UNIVERSAL MUSIC & VIDEQ DIST. 002 (19 98 DVD - 2
LIVE IN PARIS + il Scott
2% 14 HIDDEN BEALH LINIVERSAL MUSIC & VIDEQ DIST. 20 {19.98 DVD) ast 16 3
NUMBER ONES Michael Jack (17}
14 248 _EPIC EU S ONY MUSIC viDLO 56999 (14.98 DVD) ictiaglrlacxson @ &l
15 35 WHERE THE LIGHT IS: JOHN MAYER LIVE IN LOS ANGELES John Maye: 13 18
COLUMBIA MUSIC VIDED SONy MUSIC VIDEQ 722 (18 98 DVD) -
16 15 SNAKES AND ARROWS LIVE Rush @ 2
ROUNDER UNIVERSAL MUSIC & VIDED DIST. 431124 (24.98 DVD
ALL TOGETHER NOW i
m APPLE/CAPITOL/EMM MUSIC VIDEQ 17067 (24.98 DVD) B Tinelrail g/ g Soleh 2D i
INDESCRIBABLE Louie Giglh
W o4 IXSTEPS VIDEO/EMM MUSIC VIDED 17091 (14.98 DVD, oute Glg 0 £l i
o0 g REACH OUT: DEFINITIVE PERFORMANCES 1965-1973 Four Tops @ 24
MOQTOWN PRUDULTIONS UNIVERSAL MUSIC & VIDEQ DIST 001178709 114 98 DVD) >
2 g THE REAL THING: IN PERFORMANCE 1964-1981 Marvin Gaye e =z
HiP-D VIDEQ UNIVER® AL MIlSIC & VIDEQ Dis1 000645309 (14 98 VD)
19 6 WOW GOSPEL 2009 B Various Artists @ 26
VERITY ZUMBA W WY MUSIC v 677 (14.98 DLy .
"7 17 LOVE.PAIN & THE WHOLE CRAZY WORLD TOUR - LIVE Keith Urban @ 38
APITCL VIDED EMM 8IUGHE VIDEC J. K115 98 Dy -t
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ok 25 TITLE ok .&;;g
=Z 2 X ARTIST (IMPRINT / PROMOTION LABEL) = ARTIST tme =z
MY LIFE WOULD SUCK WITHOUT YOU
155 KELLY CLARKSON 19/RCA/RMG o !
2 3 ROCKIN’ THAT THANG 2 2
THE-DREAM RATI0 KILLA/DEF JAM/IDJMG
3 4 STANKY LEGG 1 JOSH TURNER, EVERYTHING IS FINE — 6 3
ﬁ;‘;’;ﬁr"&‘s’s‘“” JIVE/BATIERY 2 BROOKS & DUNN FEAT REBA MCENTIRE, cowGIRLS DoN'T CRY
111 KaNvE WEST Rioc-A-FELLA/DEF JA/IDIMG 3 TAYLOR SWIFT. WHITE HORSE . o 6
16 § ANSWER 4 ALAN JACKSON, COUNTRY BOY '5 %
SARAH MCLACHLAN ARISTA/RMG__ 5  CARTER TWINS. HEART LIKE MEMPHIS
GIVES YOU HELL P
14 11 *THE ALL-AERICAN REJECTS DOGII0LSE/0BC/ NTEASCOPE 6 DARIUS RUCKER, 1T WON'T BE LIKE THIS FOR LONG e 7
= YOU FOUND ME . 7 JUSTIN MOORE, sMALL TOWN USA 2l [
THE FRAY EPIC 8 GLORIANA, WILO AT HEART n
Wou COMPLETE ME 9  JOHNRICH, ANOTHERYOU B 10
| KEYSHIA COLE IMANY/GEFFEN/INTERSCOPE TH0  DIERKS BENTLEY. FEeL THAT FIRE
4 2 LOVE STORY : 8
TAYLOR SWIFT 81G MACHINE
1,2.3,4 7]
¥ _ PLAIN WHITE T'S HOLLYWOOD 9
SWEET THING
20 4 iy URBAN SPITOL NASHVILLE 1 Ti FEAT. JUSTIN TIMBERLAKE. DEAD AND GONE @ 15
DEAD AND GONE 2  FLO RIDA, RIGHT ROUNO B 12 1
T FEAT. JUSTIN TIMBERLAKE GRAND HUSTLE/ATLANTIC 3 MARIANAS TRENCH. CROSS MY HEART
GET ON YOUR BOOTS o - o 3
il {18 U2 ISLAND INTERSCOF 4  LADY GAGA, LOVEGAME = 12
2 SHE’S COUNTRY {25 DANNY FERNANDES. FanTasy - @ =
JASON ALOEAN BROKEN BOW 6 K-OS, 4321 -
13 5 KISS ME THRU THE PH‘(')lNE ' 7 BRITNEY SPEARS, CiRCUs B 15 13
O & e COCEPARKATERSOORY, 8  NICKELBACK. OTTa BE SOMEBODY o
23 CARRIE UNDERWODO 18/ARIS 1A NASHVILLE 9  KELLY CLARKSON, MY LIFE WOULO SUCK WITHOUT YOU e 17
THE CLIMB 10 = ADDICTIV, JusT BREATHE 17 16
MILEY CYRUS WALT DISNEY/HOLLYWOOD
] FEEL THAT FIRE
DIERKS BENTLEY CAPITOL NASHVILLE U SR
CIRCUS m 23
E‘I'RP:;‘:\JVKSIPIE:(R;S (')VlE \;((,)U 1 INDIA.ARIE FEAT. MUSIQ SOULCHILD, CHOCOLATE HIGH
KATY PERRY 1101 .2 JAZMINE SULLIVAN, LIONS. TIGERS & BEARS 20 19
P WHITE HORSE 3 SOLANGE, 1onY. @ 20
[l TAYLOR SWIFT BIG MACHINE/UNIVERSAL REPUBLIC 4 ROBIN THICKE, OREAMWORLD o .
RE-ENTRY &%TL;%K E&ﬁ%ms?ﬁ?DY 5 MINT CONDITION. NOTHING LEFT T0 SAY 22 22
LOVE - 6 RAPHAEL SAADIQ, 100 YARD DASH
m SUGARLAND MERCURY NASHVILLE 7 HEAVY D, (NG DISTANCE GIRLFRIEND - @ 24
2 9 LIGHT ON B JOHN LEGEND, EVERYBODY KNOWS @ 2%
DAVIDICOOKNISJACARME 9 JENNIFER HUDSON, IF THIS ISN'T LOVE
MAD Ty =i @
:m NE-YD DEF JAM/IDJMG 10 NOVEL, 1an 3 %
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
GIVES YOU HELL

| | THE ALL-AMERICAN REJECTS (0GHOUSE/DGCANTER
CIRCUS

BRITNEY SPEARS (JIVE/JLG)

MY LIFE WOULD SUCK WITHOUT YOU
_KELLV CLARKSON (1?"(Cﬁ RMG)
HEARTLESS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)
SOBER

PINK (L *FACE JLG)

RIGHT ROUND
_FLORIDA £ €11 ATLANTIC)

YOU FOUND ME
THEFRAY (£

LOVE STORY

TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBUCL
JUST DANCE

 LADY GAGA FEAT.COLBY D DOWS 151

DEAD AND GONE g
T). FEAT. JUSTIN TIMBERLAKE (@AND HUSTL E//\TLANm
POKER FACE 1
LADY GAGA (STREAMLINE/KONLIVE l

T

B BB BB

ERRYTREE/INTE!

MAD
NE-YO IDEF JAM 1DIMG)
SINGLE LADIES (PUT A RING ON IT)
_BEYONCE MUSIC WORLD COLUMBIA)
| HATE THIS PART
THE PUSSYCAT 0OLLS (INTERSCOPE)
KISS ME THRU THE PHONE
SOULJA BOY TELL EM FEE SAMMIE --'QL'»'A_RK/m] ERSCO
UNTOUCHED
THE VERONICAS (ENGINERDOM/SIRE/WARNER BR(
BEAUTIFUL
RETM 1E4T [DLEY 01DORES & KIRDINAL OFRSHALL

LET IT ROCK
ﬁVIIﬂUDDLF FEAT LIL WAYNE UNIVERSAL R
HOW DO YOU SLEEP?

JESSE MCCARTNEY FEAT. LUDACRIS {HOLLYW00O)
LIVE YOUR LIFE ﬁ
1 FEAT RIANNA (DEF SAMIGRAND HUSTLE/IDJMG/ATLANTIC)
THINKING OF YOU

KATY PERRY (CAPITOL)
CRACK A BOTTLE

EMINEM DA DRE & 50 CENT (SHADY/AFTERMATH/INTE
THE CLIMB

MILEY CYRUS (WALT DISNEY/HOLLYWOOD)
CANDLE (SICK AND TIRED)

THE WHITE TIE AFFAIR (5LIGHT L1 DANuLROUS/EPIC)
LOVE SEX MAGIC

CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE/JLC)
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TITLE
ARTIST (IMPRINT / PROMOTION L ABEL)
YOU FOUND ME
ATCERIRY RO
GOTTA BE SOMEBODY
NICKELBACK (ROADRUNNER/RRP)
LOVE STORY
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
SOBER
(K (LAPACERILG)
LIGHT ON
DAVID COOK (19 RCA/RMG
MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON (19/RCA/RMG)
HOT N COLD
7KATY PERRY (%FTH'OL)
GIVES YOU HELL
THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE
I’'M YOURS
JASON MRAZ ATLANTIC RRP)
SHATTERED (TURN THE CAR ARQUND)
0.8.R. (£ ERFINE/ATLANTIC/RRP
GREATEST [ W
[TYL TR PLAIN WHITE T'S (HOLLYWDO0O)
WHAT ABOUT NOW
DAUGHTRY (RCA RMG)
LET ME BE MYSELF
3 DOORS ODWN (UL ERSAL REPUBLIC)
JUST DANCE
LADY GAGA FEAT LOLBY O'DOWIS (57 X
SO WHAT
PINK (LAFACE/JLG)
LUCKY
JASON MRAZ & COLBIE CMLLA_T (ATLANTIC/RRP)
SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD COLUMBIA)
LET IT ROCK
KEVIN RUDOLF FEAT LIL WAYNE A SH MONEYAL AL !
THINKING OF YOU
KATY PERRY (LAF T0IL
WHERE | STOOD
MISSY HIGGINS {ELEVEN REPRISE

NOT MEANT TO BE
THEORY OF A DEADMAN (604 ROADRUNNER RRP)

tr
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BB BB

o
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ROCK & ROLL
ERIC HUTCHINSON (LET'S BREAK/WARNER BROS.)

ANGELS ON THE MOON
THRIVING IVORY (WIND-UP)

CIRCUS
BRITNEY SPEARS (JIVE'JLG) T
UNTOUCHED

THE VERONICAS (ENGINEROOM 'SIRE/WARNER BRDS.) ﬁ

Data for week of MARCH 21, 2009 |
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SALES DATA

AIRPLAY
MONITORED BY COMPILED BY

niclsen nielsen

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

I'M YOURS
JASON MRAZ (ATLANTIC/RRP)
LOVE STORY
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
VIVA LA VIDA
COLOPLAY (CAPITDL)

LT3 BETTER IN TIME
LT LEONA LEwIS (SYCO/J/RMG)
THE TIME OF MY LIFE

DAVID COOK (19 RCA RML

WHAT ABOUT NOW

DAUGHTRY (~u+ Rl Gy

POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONGGENIC, EPIC)
CRUSH

DAVID ARCHULETA (19 JIVE JLG)

LOVE REMAINS THE SAME
_GMROSSDALE INTERSCOPE)
BLEEDING LOVE

LEONA LEWIS (O J RMG)

WHERE | STOOD

MISSY HIGGINS (ELEVEN 'REPRISE)

IT'S GROWING

_JAMES TAYLOR (HEAR/CMG)

NEVER FAR AWAY

JIM BRICKMAN FEAT. RUSH OF FOOLS (TIME LIFE) |

ONE STEP AT A TIME
JORDIN SPARKS 19 /. LG

B BB

=i

SHATTERED (TURN THE CAR AROUND}
_OAR (EVERFINEATLANTIC RRP)

JUST GO

LIONEL RICHIE o)

IF YOU DON'T KNOW ME BY NOW m
SEAL (142 WAR {

\F | WERE A BOY

GOTTA BE SOMEBODY
NICKELBACK (ROADRUNNER RRP

YOU FOUND ME

_THE FRAY (EPIC)

LIGHT ON

DAVID COOK (19/RCA/RMG)

COME ON GET HIGHER

MATT NATHANSON (VANGUARD CAPITOL)
GO NOW

SIMPLY RED (SHMPLYRED.COM/RAZOR & TIE)
HOT N COLD

KATY PERRY | \F 10L)

WHAT'S RIGHT 1S RIGHT
TAYLOR HICKS (MODERN WHOMP/AZOFFMUSIC)
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REDICT

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
LOVE HURTS

| | INCUBUS (IMMORTAL/EPIG)

SEX ON FIRE

KINGS OF LEON (RCA/RMG)

SECOND CHANCE
SHINEDOWN (ATLANTIC)

L2V 3] BROTHER

GAINER WV SIIRECIS

LIFELINE

PAPA ROACH (EL TONAL/DGC/INTERSCOPE)
SOMETIME AROUND MIDNIGHT
THE AIRBORNE TOXIC EVENT ' A | )]} ANO IDJrA lﬂ_
USE SOMEBODY

KINGS OF LEON (RCA/RNG)

FEEL GOOD DRAG

ANBERLIN (UNIVERSAL REPUBLIC)
SPACEMAN
_T_HE KlLLEHSLA%_f
AUDIENCE OF ONE

RISE AGAINST (Do INTENSCOPE

KIDS

MGMT (COLUVBIA)

BREAKDOWN

SEETHER (VO ND-UP;

DIRT ROOM

BLUE OCTOBER |UNIVERSAL IMOTOWN)
KRISTY, ARE YOU DOING OK?
THE OFFSPRING (C1LIIMEB!S

HIT
P

BB 5

e 2 ey E e

o

| DON'T CARE
APOCALYPTICA FEAT. ADAM GONTIER (20-20/JIVE/JLG)

" YOU'RE GONNA GO FAR, KID

THE OFFSPRING (COLUMSBIA

DECODE H]
PARAMORE (FUELEQ BY RAMEN/CHOP SHOP/RRP)
INDESTRUCTIBLE g
DISTURBED (REPRISE) z
CYANIDE

METALLICA WARNER BROS )

WRONG

DEPECHE MODE (MUTE VIRG!N, CAPITOL)
DESOLATION ROW

MY CHEMICAL ROMANCE ( #ARNER SUNCET/REPRISE

GET ON YOUR BOOTS
U2 (ISLANO/INTERSCOPE)
DEAD MEMORIES
SLIPKNOT R ADRUNNER RRP)
ALL | WANT

STAIND (FLii ATLANTIC

LOLLIPOP
FRAMING HANLEY (SILENT VA,

o

RITY/LG/WARNER BROS.) ﬁf
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AIRPLAY SALES DATA
MONITOREQ BY COMPILED BY
nielsen niclsen
BDS Sound‘iran

Billbeard.

HOT COUNTRY SONGS"

TOP COUNTRY ALBUMS"

e Bl e g
of 5I . 3 TITLE Artist & o5 of 8. 23 TITLE Artist ;,S
Ez 33 8 PRODUCER (SONGWRITER) IMPRINT 8 NUMBER / PROMOTION LABEL &5 <% 32 =3 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL
o 1 3 SWEET THING Keith Urban @ 33 39 SISSY'S SONG Alan Jackson %
W D HUFFM.POWELL (K.URBAN.MPOWELL) . © CAPITOL NASHVILLE K.STEGALL (A JACKSON @ ARISTA NASHVILLE
o 3 6 IT WON'T BE LIKE THIS FOR LONG Darius Rucker @ 27 30 BROTHERS 8ean Brody 77
FROGERS (D.RUCKER C.DUBOIS A GORLEY) ® CAPITOL NASHVILLE M.ROVEY (D BRODY) BROKEN BOW
o 5 4 COWGIRLS DON'T CRY Brooks & Dunn Featuring Reba McEntire 3 = . @ 3 34 WHATEVER IT IS Zac Brown Band 28
: TBROWN K DUNN K BROOKS (R DUNN.T.MCBRIDE) © ARISTA NASHVILLE Rucker's second K.STEGALL.Z.BROWN (Z.BROWH, W DURRETTE) @ HOME GROWN/ATLANTIC BIG PICTURE
o e GOD LOVE HER Toby Keith g country single rises @ 29 32 FOREVER John Michael Montgomery 28
- AIVER OF LOVE * George Swai SRt e CRY CRY (TIL THE SUN SHINES) et Newteld
eorge rat F eidi Wit
o 6 7 T.8ROWN.G.STRAI1 {S.CAMPB.BURNETTE,D MORGAN) ® MCA NASHVILLE 5 Keith U’b"_" holds at @ 30 3 T.BROWN (H LINDSEY A MAYO.C.LINDSEY M GREEN) ® CURB 30
° 7 8 WHITE HORSE Taylor Swift 6 No. 1. Capitol @ 31 31 BEST DAYS OF YOUR LIFE Kellie Pickler 30
N CHAPMAN.T.SWIIT (T SWIFT.L.ROSE) @ BIG MACHINE Nashville’s last such G LINDSEY (K PICKLER T SWIFT) @ 19 BNA
2 ?3% J(‘I‘I“ESEVO{/Y\)[I\)ACANALLV) NEM SR g:fuycﬁmu i  double placement @ Aips asrlsgxsgivsﬁavaimm {J BEAVERS.D BENTLEY) [} ?Af.?ﬁf »Eg:vtulﬁ% =
DON'T THINK | CAN'T LOVE YOU Jake Owen SR NS 34 GOD MUST REALLY LOVE ME Craig Morgan g
8 10 J RITGHEY (] DWEN K MARVEL.S RITCHEY) ® RCA 8 actually atriple ' 37 PO DONNELL.C.MORGAN 1J COLLINS.T.VERGES) ® BNA
o 112 IT'S AMERICA Rodney Atkins 9 (June 4, 2005): 36 42 THAT'S HOW IT STILL OUGHTA BE Trent Tomlinson 34
THEWITT R ATEINS |A PETRAGLIA,B JAMES) ® CURB Urban's “Making L RETNOLDS T TOMLINSON (T TOMLINSON.J COLLINS TSHAPIRO) CAROLWOOD
NOTHIN' TO DIE FOR Tim McGraw i BOOTS ON Randy Houser
@ 1 n B LALLIMORE T MLGHAW [} SMITH (C.WISEMAN L TMILLER) ® CURB 10 Memories 0‘ US” @ 42 59 M WRIGHT C.AUDRETCH, (1l {R.HOUSER.B.KINNEY) ® UNIVERSAL SOUTH 35
42 14 HERE COMES GOODBYE Rascal Flatts 4y (N0-1, Trace 41 4 WILD AT HEART Gloriana g6
0 HUFFRASCAL FLATTS (C LAGERBERG.C SLIGH) B @ LYRIC STREET = Adkins’ “Songs : M SERLEIIC {M SERLETIC.J KEAR.S BENTLEY) ©® EMBLEM/NEW REVOLUTION =
12 SRR Ao G ooy iz Moue”Co) RN g a0 | YO8 G N S Mmonen Y|
RIGHT { " 3 " 3 M.
and Dierks Bentley’s =
SHE'S COUNTRY Jason Al . THESE ARE THE GOOD OLD DAYS James Otto
m’ Y 16 M KNOX (D MYRICK,B.TATUM) @cé?mﬁea‘;& 13 “lotof leavin’ left 38 37 38 J OTTOLLRICH {.0TTO.S.LAWSON) ® WARNER BROS WRN g
: - »
@ 7 18 SHUTTIN' DETROIT DOWN John Rich w Do” (No.3). = [ WHAT IT TAKES Adam Greglory 38
J.RICH (J.RICH.J.D.ANDERSON) © WARNER BROS /WRN K_FOLLESE 8 ALLEN 1A GREGORY.L BRICE.K JACOBS J.LEATHERS G CROWE) © MIDAS Bl ALHINE
LAST CALL Lee Ann Womack HIGH COST OF LIVING Jamey Johnson
@ 15 15 T.BROWN (S.MCANALLY.E, ENDERLIN) © MCA NASHVILLE L ﬂ @ 43163 THE KENT HARDLEY FLAYBOYS {J.JOHNSON.J T.SLATER) © MERCURY %
@ % 17 RIDE Martina McBride 16 =V 0 45 60 I'LL JUST HOLD ON Blake Shelton "
= D HUfFM MCBRIDE (A.DORFF.C.A.ROBBINS M DAVEY) ® RCA Atkins’ sixth top 10 S HENDRICKS (B HAYSLIPT.OLSEN,B SIMPSON) © WARNER BROS.. WRN
G 19 21 MARRY FOR MONEY Trace Adkins 47 'shis first since @ 44 55 LOVE YOUR LOVE THE MOST Eric Church 42
F ROGERS (D TURNBULL J.MELTON) © CAPITDL NASHVILLE “(leaning This Gun” i J.JOYCE (E.CHURCH.M FHEENEY) © CAPITOL NASHVILLE
'S A MA GETTIN' YOU HOME (THE BLACK DRESS SONG Chris Youn !
=l 18 19 Isl-:g/‘[ns(s M HILL"S\ID.JONES M D. SANDERS) {S%TG'S?JSHE 18° spent two wee!(s @ gl 2 J STROUD (C YOUNG C BATTEN K(BLAZVV : " ® Rc?x “
@ — [TI7Y(31 (T HAPPENS Sugarland 1g | 2opthechartin Q 46 44 SOUNDS LIKE LIFE TO ME Darryl Worley @
A (L1039 B GALUIMORE.K BUSH,J.NETTLES (J.0.NETTLES K BUSH.B PINSON) @ MERCURY February 2008. J BROWN K GHANTT |D WORLEY.W VARBLE,PO'DONNELL) © STROUDAVARIOUS
20 [ e e e o nerunnong Sond . anvwashtn (@Y s sz SHALETONN VSR ooy e
@ 5 TwiLL ‘ Jimmy Wayne 21 fourth consecutive @ ol B THE MORE BOYS | MEET Carrie Underwood e
J WESTD PAHANISH (D.PAHANISH,R.L FEEK) ® VALORY No. 1, preceded by M.BRIGHT (S MCEWAN G KENNEDY) © 19/ARISTA/ARISTA NASHVILLE
ONE IN EVERY CROWD Montgomery Gentr: “These Are M @ THE CLIMB Miley Cyrus
a & B CHANCEY |E MONTGOMERY.I DEAN.K TRIBBLE) : EVCDLUMB\Y\ = people,” “Wavt(hing B 2y = J.SHANKS (J ALEXANDER..J.MABE ®_WALT DISNEY/HOLLYWOOD LYRIC STREET &7
1 [ ! i g HOT SHOT PEOPLE ARE CR Billy Currington
@ et eed ?B%YVVER?gwI;SYDﬁyMgigi?,JTSTDVHD The Lost Trgl::‘s‘\ 23 You” (both in 2007) @ i c,cHAMBERLmN,ta.»_cwunnm%rZoz (8 BRADDOGK, TJONES). - }l ® M_ER%URV_ B
T WHERE I'M FROM Jason Michael Carroll gy d“IfYou're @ 60 RUNAWAY Love And Theft a]
< D.GEHMAN (PDAVIS.J LEATHERS) ® ARISTA NASHVILLE Going Through I J.COPLAN R.E.ORRALL (S.B.LILES.C.SMITH,R BLACKLEOGE) ® CAROLWOOD
! 28 28 I RUN TO YOU Lady Antebellum 25  Hell” (2006). 49 46 LIKE A WOMAN Jamie O'Neal 43
i v SHAW PWORLEY (D.HAYWOOD.C KELLEY.+1.SCDTT.T.D0UGLAS) ©® CAPITOL NASHVILLE F GOOD (J O'NEAL.S BENTLEY,J FEMING) ® 1720

2§ 5E £ £2 anmist Title & of 5z E. 8 ArmisT Title & gg
= =2 ax =S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRIGE) = el S22 ! IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE) “ o
i _1_1“_11«_ ;@zt&@%&gw — a— o TORMGES _L 26 26 26 XA%I':JPN[:SSHV/\\LLRE-’?OSNJ§US}C.UNWERSAL ori724umen 1895 NOW That's What | Call Country 1
B R Rt e o KRAUSS Raising Sand B 2 B 25| SIESD St vesmnac sy 18 9 Cowboy Town 4
§§ 24 3 gﬁ%ﬂigﬁgﬁig (18.08) Learn To Live 1 ::10‘:0]1:;2;;:1’!:' @ 31 38 IA?ﬁ§§A§3EL§§Z7 (8 88) American Man: Greatest Hits Volume Il 3
£3
E% R g&ﬂclagﬁlgmgﬂﬂanﬁhé%WN‘ATLANTIC 516931/AG (13.98)  [Igelsoundation 3 “Good Time” B - - §E|IT11;:-'NES?V?L/L\E,:4713 (18.98) - GiEatestiiits Sk
?;»,Eg 8 5 4 S 2 ¢ Taylor Swift 1 :m?oi;atlhlfa'l]:::]y @ 3 34 Bl RASCAL 'ZOLO’;;T]SE_%) Still Feels Good 1
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Intuition

1 12 KEYSHIA COLE
IMANI/GEFFEN 012395/1GA (13.98)

A Different Me ;

CHARLIE WILSON
P MUSIC GROUP/JIVE 23389/JLG (18.98)

Uncle Charlie

BEYONCE
MUSIC WDRLD/COLUMBIA 19492/SONY MUSIC (15.98)

| Am...Sasha Fierce

KANYE WEST
ROC-A-FELLA/DEF JAM 012198*/IDJMG (13.98)

Paper Trail IH

n..m GRAND HUSTLE/ATLANTIC 512267*/A6 (18 %) ®

SOULBIRD/UNIVERSAL REPUBLIC 012572/UMRG (13.98) ®

Testimony: Vol. 2, Love & Politics ..

BOBBY V
BLU KOLLA DREAMS 66070 (18.98)

. INDIA.ARIE

The Rebirth .u

PLIES
BIG GATES/SLIP-N-SLIDE/ATLANTIC 515812/AG (18.98) &

Da REAList

JANET
ISLAND 010735*/IDJMG (13.98) ®

Disciptine

ANTHONY HAMILTON
MISTER'S MUSIC/SO SO DEF 23387/JLG (18 98)

The album rings up
two consecutive g T T

weeks at No. 1for -.'m MY BLOCK/COLUM:IA 28087 */SONY MUSIC (15.98) &
the first time. Three
straight is unlikely,
with sets from the-
Dream and J.
Hofiday artiving

next issue.

NE-YO
DEF JAM 011410*/IDJMG (13.98)

Year Of The Gentleman i.

MUSIG SOULCHILD
ATLANTIC 512335/AG (18.98)

onmyradio .

JAZMINE SULLIVAN
J 32713/RMG (15.98)

JENNIFER HUDSON
ARISTA 06303/RMG (18.98) ®

RYAN LESLIE

NEXTSELECTIDN/CASABLANGA/UNIVERSAL MDTDWN 011473/UMRG (10 98)

LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 011977*/UMRG (13,98}

Tha Carter |l

Crayons

i ELLIOTT YAMIN
PULSE/CEG 901292/TRP (14.98)

My Kind Of Holiday

. AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 012334/UMRG (13.98)

Freedom

LUDACRIS
DTP/OEF JAM 012020*/IDJMG (13.98)

Theater Of The Mind

17 SEAL
143 515868/WARNER BROS. (18.98)

YOUNG JEEZY
CTE/DEF JAM 011536*/1DJMG (13.98)

The Recession

SOULJA BOY TELL'EM
COLLIPARK/INTERSCOPE 012388*/1GA (13.98)

iSouljaBoyTellem

PROJECT PAT
HYPNOTIZE MINDS 517396/ASYLUM (18.98)

KERI HILSON FEAT LIL WAYNE (MOSLEY/ZONE 4/NTERSCOPE)
ROCKIN' THAT THANG
THE-DREAM (RAOIO KILLA/DEF JAM/IDIMG)
DIVA

BEYONCE (MUSIC WORLD/CDLUMBIA)
BEEP

BOBBV v FEAT. YUNG JOC (BLU KOLLA OREAMS/CAPITOL)

YOU COMPLETE ME
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)
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KISS ME THRU THE PHONE
SOULJA BOY TELL 'EM FEAT SAMMIE (COLLIPARKNTERSCOPE)

DEAD AND GONE

AINT I

YUNG LA, FEAT YOUNG DRD & T). (GRAND HJSTLHWTERSCOPE)
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KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
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NE-YO FEAT. JAMIE FOXX & FABOLOUS (DEF JAM/IDJMG)
STANKY LEGG

L% GS BOYZ (SWAGG TEAM/JIVE/BATTERY)

JUST LIKE ME

| JAMIE FDXX FEAT. T1. (J/RMG)

LIONS, TIGERS & BEARS

JAZMINE SULLIVAN (J/RMG)

WANT [T, NEED IT

PLIES FEAT. ASHANT! (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
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MAKE THA TRAP SAY AYE

04 DA JUICEMAN FEAT. GUCCI MANE (32/MIZAY/ASYLUM)
LOST
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- SINGLE LADIES (PUT A RING ON IT)
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time
rit 5,
aspan
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Nicely priced for
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HERE [ STAND
USHER (LAFACE/JLG)

WHEN [T HURTS
| AVANT (CAPITOL)
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ANTHONY HAMILTON FEAT. DAVID BANNER (MISTER'S MUSIC/SO SO DEF/ILG)

CHOCOLATE HIGH
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NOTHING LEFT TO SAY
MINT CONDITION (CAGED BIRD/IMAGE)

PLAYA CARDZ RIGHT

KEYSHIA COLE FEAT. 2PAC (AMARU/IMANYGEFFEN/INTERSCDPE)

- YOU'RE THE ONLY ONE
ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)

LIONS, TIGERS & BEARS
JAZMINE SULLIVAN (1 1iMG)

FROM MY HEART TO YOURS
LAURA 121BOR (ATLANTIC)

I NEED A LOVE SONG
~_KENNY "BABYFACE" EDMONDS (MERCURY/IDJMG)

CHOCOLATE LEGS
ERIC BENEY (FRIDAY/REPRISE/WARNER BROS )

NEVER GIVE YOU UP

RAPHAEL SAADID FEAT. STEVIE WONDER & CJ HILTON (COLUMBIA)

LOVELY
CASE (INDIGO BLUE)

JESUS IS LOVE

HEATHER HEADLEY FEAT. SMOKIE NORFUL (EMI GOSPEL)

WE NEED TO ROLL
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| TRUST YOU
JAMES FORTUNE & FIYA (BLACKSMOKE/WORLDWIDE)

LONG DISTANCE
BRANDY (E1/EPIC)
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The Sound u

JOHN LEGEND
6.0.0.0./COLUMBIA 13740*/SONY MUSIC (18.98) ®

T-PAIN
KONVICT/NAPPY BOY/JIVE 31630/JLG (18.98) ®

RIHANNA
SRP/DEF JAM 008968*/IDJMG (13.98)
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Thr33 Ringz
Good Girl Gone Bad

G UNIT
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BLACKSMOKE 3045/WORLDWIDE (16.98)
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SOUNDTRACK
FOX/BAD BOY 517001+/AG (18.98) ®

Notorious i!

BRANDY
KNOCKOUT E1/EPIC 27271/SONY MUSIC (15.98)

LIL WAYNE & DJ DRAMA
8| APHILLIATES 63278 (17.98)
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SCARFACE
RAP-A-LOT/RAP-A-LOT 4 LIFE 515832/ASYLUM (18.98)

Emeritus

AVANT
CAPITOL 07582 (18.98)

Avant E.

LL COOL J
DEF JAM 011503*/IDJMG (13.98)

Exit 13 I.

BOW WOW & OMARION
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Face Ofﬂ.

ROBIN THICKE
STAR TRAK/INTERSCOPE 011793*/IGA (13.98) ®

Something Else

JOE BUDDEN
AMALGAM DIGITAL 08002/AMALGAM (13.98)
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MARVIN SAPP
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32/MIZAY 517265/ASYLUM (15 98 CD/DVD) ®
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l 2 FRIDAY/REPRISE 511399/WARNER BROS. (18.98)

Love & Life

PRYSLEZZ
KING APE 54857/LIGHTYEAR (12.98)

Death Of A Man Rebirth Of A King

HEATHER HEADLEY
EMI GOSPEL 26512 (17.98)

Audience Of One

RAPHAEL SAADIQ
COLUMBIA 08585*/SONY MUSIC (15.98)

The Way | See It

USHER
LAFAGE 23388/JLG (18.98)

Here | Stand

E-40

RAHSAAN PATTERSON
ARTISTRY 7016 (17.98

R IGHT ROUND

IFLO RIDA (POE BOY/ATLANTIC)

TURNIN ME ON

KER! HILSON FEAT, LIL WAYNE (MOSLEY/ZDNE 4INTERSCOPE)
BLAME IT

JAMIE FOXX FEAT. T-PAIN (J/RMG)

HEARTLESS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)

BEAUTIFUL

AKON (KONVICT, UPFRONT/SRC/UNIVERSAL MOTOWN)
CRACK A BOTTLE
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JUST DANCE |
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DAY 'N' NITE
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THE-DREAM (RADIO KILLA/DEF JAM/IDJMG) e
DIVA
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T1. FEAT. RIHANNA (DEF JAWGRAND HUSTLEADJMG/ATLANTIC) M

POKER FACE
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MOVE (IF YOU 'W'ANNA)

MIMS (AMERICAN KING/CAPITOL)

SINGLE LADIES (PUT A RING ON IT)
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ONE MORE DRINK
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CIRCUS

BRITNEY SPEARS (JIVE/JLG)

YOU CAN GET IT ALL
BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA)
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BOOM
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THE FAME STREAVINE/ONUIVE/CHERRY TREEANTERSODPE 11605164

T SOUNDTRACK
SLUMDOG MILLIONAIRE INTERSCOPE 012502/1GA

TONY OKUNGBOWA
TOTAL DANGE 2009 THRIVEDANCE 90807/THRIVE
THE PRODIGY
INVADERS MUST DIE TAKE ME O THE HOSPITAL 901 %'MVW“.@
30H!3 I
| WANT PHOTO FINISH 511181
DJ SKRIBBLE
TOTAL CLUB HITS 2 THRIVEDANCE 90799/ THRIVE
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THE RIDDLER & CATO K
ULTRA.2009 ULTRA 1842
" GNARLS BARKLEY
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49 o LOVE SETS YOU FREE
i CHARLIE FEATURING PABLITO DRUM GLOBAL

i e—]

39 2 1

1 STAY IN LOVE
MARIAH CAREY [5LAND/IDJMG 5

35 g |SEEFIRE 3
CYBERSUTRA FEATURING JACINTA KULT

] L 4 TELLU Y

ATFC FEATURING YASWEEN STRICTLY RHYTHM
50 2 SO GOOD TO BE WRONG
YENN ADRENALINE

DAY 'N' NITE
AT 2 yio cuni rooL 5 GoLD

4 GAITHER VOCAL BAND
\ L _ REUNION VOLUME ONE GAITHER MUSIC GROUP 2788/EMI CMG
T ] BRANDON HEATH
12 12 WHAT IF WE MONOMODE/REUNION 1f127/PROVIDENTINTEGRITY
13 & TENTH AVENUE NORTH

OVER AND UNDERNEATH REUNION 10126 PROVIDENT-NTEGRITY

P\ 13 ¢ GAITHER VOCAL BAND :
REUNION VOLUME TWO GAITHER MUSIC GROUP 2795/EMI CMG

@ 1y JEREMY RIDDLE 1
RSl e Now AND NOT YET VARETALVIEVARD 137 EMWORD-CURS |
Bus KARI JOBE

H " 12 4 KARI JOBE INTEGRITY 4550/PROVIDENT-INTEGRITY

14 23 ' ANBERLIN
NEW SURRENDER UNIVERSAL REPUBLIC 011710*/EMI CMG

Qw JON MCLAUGHLIN
s ANGEL ON MY SHOULDER m‘ 50 16 THE PRIESTS
KASKADE FEATURING TAMARA LLTRA L I THE PRIESTS RCA VICTOR 33969/PROVIDENT-INTEGRITY
IF | WERE A BOY ! on  1q . TOBYMAC
BEYONCE MUSIC WORLD/COLUMBIA 19 1I h ALIVE AND TRANSPORTED FOREFRONT 5684/EMI CMG &
(00 40 MY LIFE WOULD SUCK WITHOUT YOU | 8 " s es NATALIE GRANT
WKELLY CLAHK§_0_N 19/RCA/RMG i m 23_ '_56_ ] _H_E_LE_&TLESS CURB 79025/WORD-CURB
HAPPY PEOPLE e [ ECR
INCOGNITO HEADS UP ‘_I %2 :EBEL REAA(EIEH 98070/INFINITY
BOTTLE POP ﬂ 21 gs MERCYME
THE PUSSYCAT DOLLS FEAT. SHOOP DOGG INTERSCOPE/AUNVERSAL ALL THAT 1S WITHIN ME #0/COLUMBIA 12573PROVIDENTNTEGRITY (®
40 5 THAT'S NOT MY NAME ™ NEWSBOYS .
NEWSBOYS: LIVE: HOUSTON WE ARE GO INPOP 1421/EM) CMG(-@___
g KIRK FRANKLIN

THE TING TINGS COLUMBIA
| THE FIGHT OF MY LIFE /£ 5014 50SPO CENTRI 16772PROVIDENT-NTEGRITY

-

- HELL NO

| 8 7 JUDY TORRES CONTAGIOUS

; ——1

ARTIST 5
> TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL |
VARIOUS ARTISTS i
wnosmmvmwmﬁmmwnwm J
MARY MARY
THE SOUND MY BLOCK/COLUMBLA 28087*/SONY MUSIC &
' HEATHER HEADLEY
AUDIEHCE OF ONE Ert) GOSPEL 26512
DONALD LAWRENCE & CO.
THE LAW OF CONFESSION, PART | QUIET WATER/VERITY 2347316
MARVIN SAPP .
,_THIRSTY VERITY 09433.JLG i~
HEZEKIAH WALKER & LFC

i

ﬁﬁ ARTIST IMPRINT / PROMOTION LABEL %
POKER FACE
LADY BAGA STREAMLINE/KONLIVE/CHERRY TREEANTERSCOPE

THE FEAR

LILY ALLEN CAPITOL

IMAGINATION

JES ULTRA

FEEL YOUR LOVE

KIM S02Z} ULTRA

EVERY WORD

ERCOLA FEATURING DANIELLA NERVOUS

I HATE THIS PART

5 7 THE PUSSYCAT DOLLS INTERSCOPE SOULED OUT VERITY 23487/JLG
8 - CIRCUS CRYSTAL AIKIN '
il L BRITNEY SPEARS JIVE/JLG CRYSTAL AIKIN BET/VERITY 29754/JL6
DAY 'N’' NITE VARIOUS ARTISTS
KID CUBI FOOL'S 6OLD WOW GOSFEL ESSENTIALS W71 CURBAVERITY 27619/EMI CMG
- ONLY ONE - JUANITA BYNUM

CHRIS LAKE NERVOUS

ANGEL ON MY SHOULDER

KASKADE FEATURING TAMARA ULTRA

JUST DANCE

LADY GAGA FEAT. COLBY ODONIS STREAMLINE KONLIVECHERRY TREE/NTERSCOPE
EVERYTIME WE TOUCH

BAVID GUETTA & CHRIS WILLSS ANGELLD & SEBASTIEN R

MEDICINE
KiM LEONI ROBBINS

POUR MY LOVE ON YOU FLDW 9338
JAMES FORTUNE & FIYA
THE TRANSFORMATION BLACKSHIOKE 3045 WORLDWIDE
VARIOUS ARTISTS |
| a0 TERe was CHIISTIAS VERITY 330906
VARIOUS ARTISTS
VOICES BET/SONY BMG CUSTOM MARKETING GROLP 221252/ TIME LIFE

SHARI ADDISON
SHARI ADDISON BET VERITY 33091/JLG

- TIME AFTER TIME SHEKINAH GLORY MINISTRY
: SOUL CENTRAL FEAT. ABIGAIL BAILEY STRICTLY RHYTHM JESUS UMCG 3003/KINGDOM

17 g UNDERNEATH KURT CARR & THE KURT CARR SINGERS
DJ ANTGINE 580 5I0N JUST THE BEGINNING KCG 29753/JLG

16 15 MILES AWAY TYE TRIBBETT & G.A.

| MADONNA WARNER BROS jTAND OUT COLUMBIA 16114/SONY MUSIC

14 g SOBER DEITRICK HADDON

PINK LAFACE/JLG ~ REVEALED TYSCOT/VERITY 23471..{LG
m 3 17 ME AND MYSELF LECRAE

BENDJ FEATURING SUSHY NERVOUS REBEL REACH 98070/INFINITY :
WHEN YOU LEAVE (NUMA NUMA) VARIOUS ARTISTS ]

ALINA RAT/ULTRA/ASYLUM

MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON 19/RCA/RMG
UNDERLYING FEELING

SYLVIA TOSUR SEA TO SUN

PERFECT DAY

CASCADA ROBBINS

" RIGHT ROUND
FLO RIDA POE BOY/ATLANTIC

GOTTA HAVE GOSPEL! B INTEGRITYZOMBAVCOLUMBIA 3357%/SONY Mus &

KIRK FRANKLIN
THE FIGHT OF MY LIFE FO Y0 SOUL/GOSPO CENTRIC 16772/0L6

ﬂ 19'1561 VARIOUS ARTISTS @

 WOW GOSPEL 2008 WORD-CURR/EMI CVG VERITY 192006
JONATHAN NELSON FEAT. PURPOSE
RIGHT NOW PRAISE INTEGRITY/COLUMBIA 20860/50NY MUSC

- KIERRA “KIK!" SHEARD
BOLD RIGHT LIFE EMI GOSPEL 03103

“ 23'. 2 _WEEKEND LOVE 24 23 © KATHY TAYLOR
ELECTRIC ALLSTARS FEATURING MIA J NERVOUS LIVE: THE WORSHIP EXPERIENCE KATCO/TYSCOT 384178/TASES
WHITE HORSE 20 qg BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC

ARAH MCLEOD NEXT PLATEAU == CRY YOUR LAST TEAR TEHILLAH 7209/LIGHT

CHRISTIAN
NSE

20098

]
TITLE
ARTIST IMPRINT / PROMOTION LABEL
REVELATION
THIRD DAY ESSENTIAL/PLG
THERE WILL BE A DAY
JEREMY CAMP BWJDOTH & NAIL
FREE TO BE ME
FRANCESCA BATTISTELLI FERVENT/WORD-CURB
BY YOUR SIDE
- TENTH AVENUE NORTH REUNION/PLG
FINALLY HOME
~ MERCYME i
THE MOTIONS
< MATTHEW WEST SPARROW/EMI CMG
GIVE ME YOUR EYES
_ BRANDDN HEATH MONDMODE/REUNION/PLG
iy | 4 i LOSE MY SOUL
o TOBYMAC FEAT, KIRK FRANKLIN & MANDISA FOREFRONT/EM! CMG
9 18 SAVIOR, PLEASE
I - JOSH WILSON SPARROW/EMI CMG

IN THE HANDS OF GOD
~_NEWSBOYS INPDP

1 38‘ JESUS MESSIAH

°" | _CHR!S TOMLIN SIXSTEPS/SPARROW/EMI CMG
I WILL RISE
CHRIS TOMLIN SI¥STEPS/SPARROW/EMI CMG
OUR HOPE ENDURES
NATALIE GRANT CURE
END OF ME
BUILDING 429 INO
HOPE NOW
ADDISON ROAD INO

ANCIENT SKIES
THE MICHAEL GUNGOR BAND BRASH

5 |SNSd] YOU FOUND ME !
_ NLTETZ: M 816 0ADDY WEAVE FERVENT/WORD-CURE |

MY DELIVERER

MANDISA SPARROW/EMI CMG

LORD

IAN ESKELIN, MARK STUART & VICKY BEECHING INTEGRITY_
ONE TRUE GOD

MARK HARRIS INO

I'LL LOVE YOU SO

_AgOVE THE GOLDEN STATE SPARROW/EMI CMG
| WISH

POINT OF GRACE WORO-CURB

GOD YOU REIGN

e .‘ 5 LINCOLN BREWSTER INTEGRITY
o YOU FOUND ME
X THE FRAY EPIC INO
FORGIVEN AND LOVED

_2? 2 JIMMY NEEDHAM INPOP

—
‘ - TITLE
. ARTIST IMPRINT / PROMOTION LABE}T

2 24 SOULED OUT
HEZEKIAM WALKER & LFC VERITY/JLG
1 56 1 TRUST YOU
g 3 JAMES FORTUNE & FIYA BLACKSMOKE/WORLDWIDE
S u-! PEACE AND FAVOR REST ON US
" KURT CARR & THE KURT CARR SINGERS KCG/ILG
BACK Il EDEN
DONALD LAWRENCE & CO. QUIET WATER/VERITY/JLG
GET uP
MARY MARY MY BLOCK/COLUMBIA ©
MY NAME IS VICTORY
JONATHAN NELSON FEAT. PURPOSE INTEGRITY
COVER ME
2193 WITH FRED HAMNIOND, SMOXIE NORFUL & J MOSS PAIAAGOSPO CENTRICALG
PRAISE HIM NOW
KIERRA "KIKI" SHEARD EMI GOSPEL
~ IT AIN'T OVER (UNTIL GOD SAYS IT'S OVER)
MAURETTE BROWN-CLARK AIR GOSPEL/MALACO
PRAISE HIM IN ADVANCE
MARVIN SAPP VERITY/JLG
- JESUS IS LOVE
~ HEATHER HEAOLEY FEAT. SMOKIE NORFUL EMI GOSPEL
I LIFT MY HANDS
ARKANSAS GOSPEL MASS CHOIR T/EMTRO GOSPEL
OH HOW PRECIOUS
KATHY TAYLOR ANO FAVOR KATCO/TYSCOT
LORD PREPARE ME
THE WEST ANGELES COGIC MASS CHOIR EMI GOSPEL
SAID HE WOULD BE WiTH ME
ISAIAH D THOMAS & ELEMENTS OF PRAISE HABAKKUX
GOD iN ME
MARY MARY FEAT. KIERRA "KIKi" SHEARD MY BLOCK/COLUMBIA
JUSTIFIED
GAINER SMOKIE HORFUL EMI GOSPEL
NO BATTLE, NO BLESSING
SHARI ABDISON BET/VERITY/JLG
GOD IS ABLE
~ JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR EMTRO GOSPEL
STILL STRONG
THE WILLIAMS BROTHERS BLACKBERRY
DON'T LET GO
JAMES INGRAM INTERING/MUSIC ONE
CRY YOUR LAST TEAR
BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC TEHILLAHUIGHT
- GOD'S GOTIT
*JIMMY HICKS & THE VOICES OF INTEGRITY BLACKSMOKEWORLDWIDE
JUST WANNA SAY
ISRAEL HOUGHTON INTEGRITY

5= 148
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ALBUMS

(HANSHIN/SOUNDSCAN JAPAN/
PLANTECH) MARCH 18, 2009

CHATMONCHY
KOKUHAKU KI CON

FUNKY MONKEY BABYS
FUNKY 1ONKEY BABYS 3 (CD DVD LTD EDITION) DREA MUSIC

JUJU
WHAT'S LOVE? SONY

MIKA NAKASHIMA
ND MORE RULES (CD/DVD LTD EOITION) SONY

DRAGON ASH
FREEDOM {CD/OVO LTO EDITION) VICTOR

FUNKY MONKEY BABYS
FUNKY MONKEY BABYS 3 OREA

SUPERCELL FT. MIKU HATSUNE
SUPERGELL (CO/OVD LTD EDITION) SONY

ANGELA AKI
ANSWER (CD/OVD) FIRST PRESS LTO ED. EPIC

UNICORN
SHAMBLE (CD/DVD) LTD EDITION KIOON

Al
VIVA Al (CO/DVD LYD EDITION} UNIVERSAL

2
]
w
=z

1

o & W N

5=z
NEW

(SNEP/IFOP/TITE-LIVE)

LES ENFOIRES
LES ENFOIRES FONT LEUR CINEMA 2009 LES RESTAURANTS DU COELAS

‘MARCH 10, 2009

NO LINE ON THE HORIZON MERCURY

SEAL
SOUL WARNER BROS

CHARLIE WINSTON
HOBO REAL WORLD/ATMOSPHERIQUES LONG TALE

ALAIN BASHUNG
BLEU PETROLE BARCLAY

GREGOIRE
TOL + MOI MY MAJOR COMPANY

LA FOUINE
MES REPERES JIVE

COLDPLAY
VIVA LA VIDA OR DEATH AND AL HIS FRIENDS PARLOPHORE

PEPS
UTOPIES DANS LE OECOR A7

THOMAS DUTRONC
COMME UN MANOUCHE SANS GUITARE ULM

ALBUMS

(FIMI/NIELSEN} MARCH 9, 2008

u
ND LINE ON THE HORIZON MERCURY

MARCO CARTA
LA FORZA MIA ATLANTIC

ANTONELLO VENDITTI
LE DONNE CAPITOL

ANNIE LENNOX
THE COLLECTION ARISTA

MINA
SULLA TUA BOCCA LO OIRO PDU

ARISA

SINCERITA WARNER BROS

TIZIANO FERRO
ALLA MIA ETA' CAPITOL

GIUSY FERRERI
GAETANA RICORDI

KARIMA
AMARE LE DIFFERENZE 0) & GI

g | LAURA PAUSINI
¥ | PRIMAVERA IN ANTICIPO ATLANTIC

% SWITZERLAND

THiS
WEEK

-

o B @ N

6

SINGLES

(MEDIA CONTROL)

POKER FACE
LADY GAGA STREAMUNEKONLVE/CHERRYTREEANTERSCOPE

MARCH 10, 2009

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTAOO POLYDOR

IRGENDWAS BLEIBT

SILBERMORO COLUMBIA

DANCE WITH SOMEBODY
MANDQ DIAD MUSICA DELA SANTA

HOT N COLD
KATY PERRY CAPITOL

1

o A~ @ N

NEW

U2
NO LINE ON THE HORIZON MERCURY

NEW

SEVEN
LIKE A ROCKET NATION

BLIGG
0816 UNIVERSAL

THE PRODIGY
INVAOERS MUST DIE TAKE ME TO THE HOSPITAL

PETER FOX
STADTAFFE DOWNBEAT

54

Ay

THIS
WEEX

B W n

i}

o

UNITED KINGDOM

ALBUMS

(THE DFFICIAL

UK CHARTS CO0.) MARCH 8, 2009

u2
NO LINE DN THE HORIZON MERCURY

THE PRODIGY
INVADERS MUST DIE TAKE ME TO THE HOSPITAL

KINGS OF LEON
ONLY BY THE NIGHT HAND ME DOWN/RCA

LADY GAGA
THE FAME STREAMLINE/KO'\L VE/CHERRYTREEINTERSCOPE

LILY ALLEN
IT'S NOT ME, ITS YOU REGAL/PARLOPHONE

DUFFY
ROCKFERRY A&M

TAKE THAT
THE CIRCUS POLYDOR

ELBOW
THE SELDOM SEEN KID FICTION/POLYDOR

THE TING TINGS
WE STARTED NOTHING COLUMBIA

FLEET FOXES
FLEET FOXES BELLA UNION

ALBUMS

{NIELSEN BDS/
SOUNDSCAN)

Uz
NO LINE ON THE HORLZON ISLANDAMERCURYANTERSCOPE/UNVERSAL

MARCH 21, 2009

LADY GAGA
THE FAME STREAMLNE XONLVECHER;

NICKELBACK
DARK HORSE EMI

JASON MRAZ
WE SING. WE DANCE WE STEAL THINGS. ATLANTICWARNER

NEKO CASE
MIDDLE CYCLONE ANTI-/EPITAPH

KINGS OF LEON
ONLY BY THE NIGHT RCA/'SONY MUSIC

TAYLOR SWIFT
FEARLESS BIG MACHINE/GPEN ROAD UNIVERSAL

VARIOUS ARTISTS
WAR CHILD PRESENTS' HEROES WAR CHILD/SELECT

SOUNDTRACK
SLUMDOG MILLIONAIRE INTERSCOPE/UNIVERSAL

t

LAMB OF GOD
WRATH EPIC SONY MUSIC

ALBUMS

(PROMUSICAE/MEOIA) MARCH 11, 2009

uz2
NO LINE ON THE HORIZON MERCURY

MACACO
PUERTO PRESENTE EM|

PASION VEGA

GRACIAS A LA VIDA SONY

BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA

FANGORIA
ABSOLUTAMENTE CRC

CARLOS BAUTE
DE MI PUNO ¥ LETRA DRC

AMAIA MONTERO
AMAIA MONTEROD SONY

LA OREJA DE VAN GOGH
A LAS CINCO EN EL ASTORIA SONY

LABUAT
LABUAT SONY

AMARAL
GATO NEGRO DRAGON ROJO EM!

ke
(23]
<2 g MARCH 11, 2009
 RAVISTETTAVA ENNEN KAYTTOA
APULANTA APULANTA
3 POKER FACE
. LADY GAGA STREAMLINEKONLIVECHERRYTREE INTERSCOPE
; LOVELESS ROCK
ZACHARIUS CARLS GROUP PLAYGROUNO
g ITSASIN
THE JADE NORTH & SOUTH
4 THE BOY DOES NOTHING
ALESHA DIXON ASYLUM
5 U2
© NO LINE ON THE HORIZON MERCURY
1 KLAMYDIA
RUJOA RAIDETTA KRUKLUND
ew UNIKLUBI
NEW  syvaan vaLoon epic
, KOTITEOLLISUUS
UKONHALTA MEGAMANIAJJOHANNA KUSTANNUS
5 LADY GAGA

THE FAME STREAMLINE KONLIVE/CHERRY TREEANTERSCOPE

Go to www.billboard.biz for complete chart data
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ALBUMS

{MEDIA CONTROL)

U
NO LINE DN THE HORIZON MERCURY

MARCH 10, 2009

PETER FOX
STADTAFFE OOWNBEAT

SASHA
_ GDOD NEWS ON A BAD DAY WARNER

MANDO DIAO
GIVE ME FIRE! MUSICA OELA SANTA

THE PRODIGY
INVADERS MUST DIE TAKE ME T0 THE HOSPITAL

. AMY MACDONALD

THIS IS THE LIFE MELODRAMATIC/VERTIGO

LADY GAGA

THE FAME STREAMUINE KONLVE CHERRYTREE INTERSCOPE

RAZORLIGHT
SLIPWAY FIRES MERCURY

ADORO
ADORQ SODA

SOUNDTRACK
TWILIGHT ATLANTIC

{ARIA) MARCH 8, 2009

U2
NO LINE ON THE HORIZON MERCURY

LILY ALLEN
1T'S NOT ME. ITS YOU REGAL/PARLOPHONE

KINGS OF LEON
ONLY BY THE NIGHT HAND ME DOWN/RCA

NATALIE BASSINGTHWAIGHTE
1000 STARS SONY

THE PRODIGY
INVADERS MUST DIE TAKE ME TD THE HOSPITAL

TAYLOR SWIFT
_ FEARLESS BIG MACHINE

DUFFY
ROCKFERRY A&M

PINK
FUNHOUSE LAFACE/JLG

COLDPLAY
VIVA LA VIDA OR DEATH AND ALL HIS FRIENDS PARLOPHONE

THE FRAY
THE FRAY EPIC

{BIMSA)

VARIOUS ARTISTS
THE BOSSA MASTERS MULTI

MARCH 11, 2008

VICENTE FERNANDEZ
PRIMERA FILA SCNY

ALEJANDRO FERNANDEZ
DE NOCHE. CLASICOS A MI MANERA S0NY

REPTILECTRIC EMI TELEVISA

RAPHAEL

§0 ANOS DESPUES SONY

WISIN/YANDEL
MENTE MAESTRA UNIVERSAL

JUAN SON
MERMAID SASHIMI UN{VERSAL

VARIOUS ARTISTS
AMOR DEL BUENO VOL. 2 SONY

VARIOUS ARTISTS
LO ESENCIAL DE UNIVERSAL ESTEREO SONY

~ SOUNDTRACK

TWILIGHT ATLANTIC

SINGLES

(ULTRATOP/GFK) MARCH 11, 2009

POKER FACE
LADY GAGA STREAMUNE/KOMUVE/CHERRYTREE INTERSCOPE

HOT N CcOLD
KATY PERRY CAPITOL

DAY 'N' NITE
KiD CUD) VS. CROOKERS OATA

| HATE THIS PART
THE PUSSYCAT DOLLS INTERSCCPE

NEW

LIKE A HOBO
CHARLIE WINSTON REAL WORLIYATMOSPHERIOUESALONG TALE

ENFOIRES
FONT LEUR CINEMA ULM

u2
NO LINE ON THE HORIZON MERCURY

SEAL
S0UL WARNER BROS

PATRICIA KAAS
KABARET RICHARD WALTER

CHARLIE WINSTON
HOBO REAL WORLD/ATMOSPHERIQUES/LDNG TALE

WwWWWwW.americanradiohistorv.com
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Singer Seven scores his highest-
charting set yet on the
Switzerland Albums list as “Like a
Rocket” debuts at No. 2.

SoundScan
International

(NIELSEN SOUNDSCAN
INTERNATIDNAL)

RIGHT ROUND
FLO RIDA POE BOY ATLANTIC

MARCH 21, 2009

POKER FACE

LADY GAGA STREAMLINE XONLIVE CHERRYTREEINTERSCOPE

15

NEW

16

EURO DIGITAL
SONGS SPOTLIGHT

NORWAY

WEEK

i
g
1
2

MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON S/13 RCA

JUST CAN'T GET ENOUGH
THE SATURDAYS FASCINATION/POLYDOR

DEAD AND GONE
T1. FT. JUSTIN TIMBERLAKE GRAND HUSTLE/ATLANTIC

LOVE STORY
TAYLOR SWIFT BIG MACHINE

THE FEAR
LILY ALLEN REGAL/PARLOPHONE

- JUST DANCE

LADY GAGA FT COLBY DDONIS STREWANEKONUVE CHERRYTREENTERSCOPE

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTAOO POLYDOR

USE SOMEBODY
KINGS OF LEON RCA

T-SHIRT
SHONTELLE SRP/SRC-UNIVERSAL MOTOWN

CRACK A BOTTLE
EMINEM, DR DRE & 50 CENT SHADY AFTERMATH INTERSCOPE

IRGENDWAS BLEIBT
SILBERMOND COLUMBIA

HOT N COLD
KATY PERRY CAPITOL

BEAUTIFUL
ARON T COLBY COOKES & KAFOIAL OFFSHALL KOMVTLPFRCH SRUUNERSAL HOTOMN

OMEN
THE PRODIGY TAKE ME TD THE HOSPITAL

SINGLE LADIES (PUT A RING DN IT)
BEYONCE MUSIC WORLD COLUMBIA

WHATCHA THINK ABOUT THAT
THE PUSSYCAT DOLLS FT. MISSY ELLIOTT INTERSCOPE

INFINITY 2008
GURU JOSH PROJECT BIGCITYBEATSINTERGALATIC

HUMAN
THE KILLERS VERTIGO

{NIELSEN SOUNDSCAN
INTERNATIONAL)

FAIRYTALE
ALEXANDER RYBAK ALEXANDER RYBAK

MARCH 21, 2009

BUTTERFLIES
TONE DAMLI AABERGE UNIVERSAL

POKER FACE
LADY BAGA STREAMUME KONLVE CHERRYTREETNTERSCOPE

RIGHT ROUND
FLO RIDA POE BOY/ATLANTIC

THE BOY DOES NOTHING
ALESHA DIXDN ASYLUM

BEYONCE MUSIC WORLD/COLUMBIA

HOT N COLD

__KATY PERRY CAPITOL

DEAD AND GONE

T.. FT JUSTIN TIMBERLAKE GRAND HUSTLE/ATLANTIC
JUST DANCE
LADY GAGA FT. COLBY CDOMIS ON

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

4 bOLAND

ALBUMS

@ 5 (IWLZEX PRODUCENTOW
=z =<z AuDIO VIDED) MARCH 6, 2009
U2
¥ NEW G 'LiNE ON THE HORIZON MERCURY
] 0.STR.
2 NEW g sra
a3 35 THE PRODIGY
INVADERS MUST DIE TAKE ME TO THE HOSPITAL
4 1 VYARIOUS ARTISTS
THE BEST POLISH SONGS .EVER! POMATON
5 3 KASIANOSOWSKA
OSIECKA OL
6 2 PAULLA
NIGDY NIE MOW ZAWSZE IZABELIN
7 g SIMPLYRED
THE GREATEST HITS 25 SIMPLYRED.COM
8 4 VARIOUS ARTISTS
LIGA HITOW RADIA ZETT VOL. 2 MAGIC
PECTUS
9 NEW prerisal
40 7 LADYGAGA
B THE FAME STREAMUNE KOWLIVE CHERRYTREEINTERSCOPE.
e,

EURO
SINGLES SALES
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11
12
13
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LAST
WEEK

3

‘NEW

NEW

MARCH 11, 2008

POKER FACE
LADY GAGA STREAMLINE KONLVE CHERRY TREE WTERSCOPE

MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON S;19,RCA

BROKEN STRINGS
JAMES MORRISDN FT. NELLY FURTADQ POLYDCR

RIGHT ROUND
FLO RIDA FT. KESHA POE BOY/ATLANTIC

LIBERTA
PEP'S A7

HOT N COLD
KATY PERRY CAPITOL

JUST DANCE

LADY GAGA FT COLBY 0DO'WS NTERSCOPE STREAMLPE KONLVEINTERSCOPE

| HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE

IRGENDWAS BLEIBT
SILBERMOND COLUMBIA

JUST CAN'T GET ENOUGH
THE SATURDAYS POLYDOR

TATOUE MOI
MIKELANGELO LOCONTE WARNER

THE FEAR ,
LILY ALLEN REGAL PARLOPHONE

USE SOMEBODY
KINGS OF LEON HAND ME DOWN/RCA

WIRE TO WIRE
RAZORLIGHT VERTIGO

TAKIN' BACK MY LOVE
ENRJQUE IGLESIAS FT. CIARA INTERSCOPE

MARCH 11, 2009

U2
NO LIiNE ON THE HORIZON MERCURY

THE PRODIGY
INVADERS MUST OIE TAKE ME TO THE HOSPITAL

LADY GAGA
THE FAME STREAMLINE/KONLIVE CHERRYTREE/NTERSCOPE

BRUCE SPRINGSTEEN
WORKING DN A DREAM COLUMBIA
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| SOBER
PINK LAFACE/JLG
9 HOTNCOLD
KATY PERRY CAPITOL
3 BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR
4 THEFEAR
/ LILLY ALLEN REGAL/PARLOPHONE
5 | HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE
§ POKERFACE
LADY GAGA STREAMUNEXONLIVE, CHE RRYTREE INTERSCOPE
7 IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA
12 MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON S/19RCA
g THE BOY DOES NOTHING
ALESHA DIXON ASYLUM
g CIRCUS
BRITNEY SPEARS JIVE/JLG
13 LIBERTA
PEPIS UNIVERSAL
10 HUMAN
THE KILLERS ISLAND
11 SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLO COLUMBIA
»d "M YOURS
£ JASON MRAZ ATLANTIC
19 THIS IS THE LIFE

AMY MACDONALD MELODRAMATIC/VERTIGO
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Combing Music. SESAC/Foray Music, SESAC/Jaylen
Adonis Musrc HJhIIshrng SE C/Cnnsnan Combs Pub
Irchmq1 C/Aztac Tracks, ASC M
0CK (Lion Aire Publishing. B I/WarnerTamer
lane Publrshmg Corp BMI/Young Mone Publishin
ASCAP), BM H100 22,

H 73

Unlversal Inc_ B
W MAN Su r Dumphin Son?w ASCAP/Jere
/FruTru usic, BRUJim Femino

ESA
LIONé TIGERS & BEARS (Nagcy HJddi/ ASCAP/Uni-
versal Music - Z Tu

m Remi
Music, ASC) AP/EMI AprII Music Inc.. ASCAP), HLAWBM,
H100 74, RBH 12

ALITILE roo NOT OVER YOU (ArchieSongs,
ASCAP/MIke K Musiu ASCAP ixteenth Sireer Songs,
ASCAP. Seven Peaks Music. Al AFIyM Gerrard Music,

ASCAP Z SIer Music. ASCAP!

LIVE YOUR LIFE ;]Crnwn Club Z’uo lishing. BMU/Warner-
Tamerfane Publis Ngll
LLC ASC

ing Corp,, BMIN usic Publishin:
st Pum.snng F e

MusicInc. SCAP/Y Flames Music, BMWanice
Combs Publishing. BI%E

M Music PuDIIShIng Ltd

| For chart reprints call 646.654.4633

PRS/EM BIackwood Music. Inc.. BMI), HAVBM. H100
29.POP 23 RBH 39
LLEdGO\ EL AMOR 4§K Iyavi Music. ASCAP/Sangs Of Peer
LLORO POR Enn ue tglesias Music, ASCAP/EMI April
Musrc inc . ASCAP/December Bueno, ASCAP), HL. L

LOLLIPOP Youn MoneyPuDIIsmn Inc, BMI/Wamer-
TamerIane blr r% B erbrIlcrou" Musrc
ASCAP/BI IackFoumarnPu lishing, ASCAP/EMI April
Music Inc.. ASCAP/. errpub BM MI BIaCkwoo MI'SIC
Inc., B I/Three NarIsAnd Crown ASCAP oynet
Music, ASCAP), HL/AWBM. H100 85;
LOST GonIIa 708 Mosrc BMI/MJIII( Mekm Music
rIo Music ASCAP/Young Mone F\mhmm
Inc B oung Drumma. ASCA 1 RBH 35
LOST! UnIverSd Mu"rc MGB Sonus ASCAP)

HLAVEM, P
LOST YOU ANVWAV tFranklin Road, BMI/MUSI 0Ot Stage
Thres. BM1 Bobbys Song And SaIvag S 57
LOVEGAME (Stefan Germanotia (
BMISony/ATV Songs LLC, BMI}HouseO Gaa Publoh
g, BM loJog Music Inc.. BM/RedOne Productions

L, H100 96

LOVE) Locxoown éPIease Gimmg My Publishi -
BMI/EMI Blackwood Music, Inc. BMIEMIA I’III
50! Nsrnkymrnky Music, SOCAN). HL, P
oxm I; ] s i Musrc Publishing. ASCAP/BeaIwrse

uSHC
LOVE SEX MAGIC (ancon Ave. Music. ASCAPEMI April
Music Inc . ASCAP/Cleopatra’s Sons Mus]
ASCAP,Fauntleror Munc ASCAP/Underdc S West
Songs ASCAP/AImo Music Corp , ASCAP/tennman
TunesBASC%P/UnIversaI Music - 2 Tunes LLC., ASCAP).

HL/WBM, POP 51
LOVE STORV Taonr Swm Music. BMI/Sony/ATV Tree
PubIlsmn ‘} HL H10012:
LOVE YOU THE MOST (Sony/ATV Tree Publish-
BMg /ATV Acuff Rose. BMIJ, HL, CS 42
ed ASCAP// Cocornane Mu,rc
Usrinch e Music. B PP 58
LUZ OE LUNA (Rubet, ASCAP, nlversal Mus»ca nc
it Music Inc ASCAP CAP Musica
Songs ASCA Marport, ASCAP) LT 2

M

MAD (Universal Music - 2 Son T\F‘? BMVPen In The Ground
Publishing, ASCAP/Sony/A s ASCAP/ /EMIA ril
Music Inc.. ASCAP/EMI Vusic bnshrn%

EES/SIeIIar Sun Songs, ASCAP). HL, H100 13, POP 14

MAGNIFICENT (Firs! N' Gold Publistin BMISon),ATV
Songs L1.C. BMI/Colione And Rock P rshrné;M
A P/WarnerTamerIane Publishing Cor I/John
Lesgcend HJbIrsnrng BMI/Four Deuce bhs ing.
AP/TVT Songs, BMl’UnrversaI Musrc Z gs
BM/Graitude Sky Music, ASCAP/WB M r{} .
ASCAP/When Words Collide Musie, ASCAP/See o Evil
Music, ASCAP), HUWBM H100 88, RBY
MAGNIFICENT ’SongsOIUnIversaI Inc BMVUZ
ASCAP Upala Music Inc. BMI), HUWBM, H100 79
MAKE THA TRAP SAY AYE /) oung Jmce I’UDIISIIm?
ASCAP Radnc Davis Music roug
MALOITO LICOR (Pacific Latin, ASCAP) LT 11
MAN OF THE HOUSE (Universal Music - MGB Song:
AS\,AF' CEW P\Jblrshrr g, ASCAP/Castle Street Music.
Inc.. ASCAP/Bug BMI) HLAWBM, CS 37
MARRV ORM NEY (EM( April Music Inc
CAP/New Sea GaF(Ie Music, ASCAP/Songs Of Univer
sa7I i, Bglgrmme m Rite Music, BMI), HWBM €S

MECHON (FM Blackwood Music. Inc.. BMi) LT 15
ME ESTAS TENTANDO (Universa-Musica Unica Pub-
Hshi BNV Universal Musica, ASCAP/L2 Mente Maes-
tra Music Publishing, BMIY LT 1
Ml'iPR MERA VEZ (/ander, ASCAP/EdImusa ASCAP) LT

MISS INOEPENDENT (liniversal Music - Z Songs,
BMLUPen ln Tne Grou Publishing. ASCAPSory/ATv

Harrnon AﬂﬂIMUSICIIIC ASCAP/EMI

Mnm ubhshrn LId PRS/Stelfar Sun Sangs. ASCAP).

Hl
THE MORE BOYS | MEET {Bird With Fars Music.
BMVEMI Blackwood MU‘IC Inc. BMVBrownE ed BIond
Music ASCAP/Vistaville Music. ASCAP), H
MORE LIKE HER (NrShVI"e Star, BMVSDny’ATV Tree
Pul)lrshrngY BMIeN H100 100
E (IF YOU 'WANN. (Sony'ATV Songs LLC,
BMI/Two Works. ASCAPAViva Panama, ASCAP/HIls From
JREBVI{In}Ia)imn Publishing. ASCAP). HL. H100 61, POP 63;

S. OFFICER (Young fVioney P\rbI ahIn inc.
BMIANarnerTamerIane Pub FW M Three
Nails AndACrown CAP/Tight Werk, BMU/oynet
Music. ASCAP/Iving Music, |nc BMI). HL/AWBIM. RBH

47
MY LIFE WOULD SUCK WITHOUT YOU (Kasz Money
Publisting ASCAP/Studio Beast Music, BM/Wamer
Tarnerlane PLIhII,nmq Corp  BMIMaratone AB,
S IKobaIMusrr Pubhshing America, Inc.

My L VE 082 Musrc PubIrshrn ASCAP/WB Music
0] aMysIro usic, BMI/Sony, ongs
Corj (P AP/D Music, BMI/Sony/ATV S
B >E , BMUSongs Ot Universal, Inc.
M H 00 82. POP 68; HBH 50

NANA NANA NA NA (Sally Ruih Ester Publishing.
BMI/Songs Of Universal, Inc., BMI/Quban Publishing,
Inc AS PBnIIne« Ta lor Publishing Designee,

CAP/Yet Mind Tricks Music.

ASC P& L/W 1186

IRL LuIacnsWorIdwrde Publmhrtg Inc
ASCAP/EMI prII Music Inc.., ASCAP/First N Gold Pub-
Irshrn% BM/Swizz Beatz SESAC/niversal Tures,
SES /Songs Of Universal. Inc., BMI), HL/WBM. RBH

NASTY SONG (Head Humer Publishing, BMI) RBH 80
NEED U BAD (| Nao%v idy, ASCAP/ niversal Music - 2
Tunes LLC /EMIApnIMusrc Inc , ASCAP/Cain-
on's Land Music Publishing, AS%P({Borne Again Pub-
lishing, ASCAP/liation Records P/WesI ury Music

ASCAP/Raynet Music, ASCAP!
VER My Diet Starts Tomormw BilAniversal
Music Pubhsnrng Inc ASCAP/EIiS Lee Music,
BMVEMI Blackwood Music. Inc - BMU/Esther Dean Pub-
shrng Dem iee. BMI/Wamer-Tamerlane Publishing
Ijac Music, BMi/Young Jeezy Music Ing..
idacris orldwrde HJbIlshIn Inc ASCAP M
A nI Music inc. ASC Ah? RBH 36
N ERGIV EYOU UP (Not Lrsled)
XT T0 YOU (Who Is Mike Jones MUSIC BMW Playas
Pubhsh B | Warner Tameglane Punlishing Coryy.
BMI/Jonathan RoIern Music, BMI/Sorg/ATV ongs LLC,
BM)), H 'VIBM 10087 POP 80 REH 65
NO GAMES (Pop Style Music FTJbIIShIng ASCAP/D Kelly,
PRS/EMI A r|| usrcInc HL.RBH 96
NO ME DO VENCIOOéFOnSI Mu“Ic PUbIIShITIE
AT CAF Sony/ATV Discas. ASCAPMaximo Aguire. BMI)

115
NOT ANYMORE (Universal Music - Z Songs, BMI/Pen In
Lhex round Publishing. ASCAP/Bei Magjor Music, BMI),

L WEM R
NOTHIN TD OIE FOR {Big Loud Shirt industles,

CAP/B I_oud Buck° MI/EMI Blackwood Music,
|nc BMIT ngs e BMVNoah% ittie
BoaI Musrc (Y Ia BM csv 0,H1006
NOT E (Warner- Iamer!ane Pul!IIShmq Cortl
BMVTob Son eam Toque Publishing.
SOCAN/BIrnIX/ blrshlng SOCANAn Apul Foot Pub-
lishing, SOCAN/Sunshing Terrace Music. BM/ArtHouse
Enterzinment, ASCAP). WBM, POP 95

o

OJALA (SERCA, BMI LT 18

ONE {Joseph Cariagena Music, ASCAP/So Inkredibles
LLC, SESAC/racnasty Music, BMYMollings Music,
ASCAP/YRP Music DIrshm Béwv%amerTamerlane

PubIIsn Cay BM R
E\PE p D(PIowrnGmundMusrc

BMI/Copyn m Cor\ImI/Musrc 0f RPM. ASCAP/Category
5 Music ASCA I;{ CS
ONE MO/EF\/IID:}L ‘K Ludalcns WorIdwrde ?Jblrsh(rjna Inc.
1l Musig Inc /Twelve And Under
’\MAusrc 'rIanI” o /C;)\rry gﬁero B I/Slam Well
SIC ishind 0l
AéJC nadogr Music. é VéteIlar Sun Songs

L POP 85
N THE OCEAN i i [Muse. BM) RBH 53
BidHE {Not Lisied) LT 25
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PARANOIO Not Listed) POP 96
ril Music Inc.. ASCAPHechoA

Chappell, SIAE/Greenmovie Edizioni Musicall SIAE; i

RDZ RIGHT IUnIversaI [ Music Publishing
ASCAP/TeIra mmmalon Music, ASCAP/Hivrac Tyke

Naki Fadati Music, BMI/Universal M ISiC
s, ASCAP/She Wrote It ASC AP/Unrversa

5 C.. ASCAP/Imy
rnenI ASCAP/Black Hipsanic Music ASCAP/E
Iﬁﬁéﬁlczlsnc ASCAP/Sauffolk M

POKER FACE \SISeIanI German
mﬁ%BMl GIoJoe Musrc Inc B
POP CHAMPAGNE (SaIIy Ruth Ester Publishing
> Of Universal, Inc. BMUBrowz Music.
ng Hill Music, BMIA&Ron Jr's Music.
nrversaI Mﬁﬁﬁ guzbl ishing. Inc., ASCAP)
POR AMAR A CIEGAS (Not Listed) LT 3
N EGUNDO P(r)ernrurn Latin, A_UA

iny BM r‘,rndougIasm[Isic B HL, CS 60
(Young Money Publrsnmg |nc

BMVEM’ApnI MIISIC In la '\
A CAP, Norrna Harris Music Publishi
irst\' g(%mbllslemg QMIM/I amer—

SCAF: lnrversal Musrc H.rbIrshmg Inc

OUE TE ENTREGUES HOY IUTIIvIAsIOﬂ ASOAP)

TE QUE|
QU EREME MAS (Nol | sted) LT 17
QUIERD SER {Sony/ATV Discos, ASCAP) LT 50

REQ LIGHT (Crossiown Uptown Musnc ASCAP/KnoaII
Music Publishing Amenca Inc ASC)

rica, Inc., BM rIesMusrc ASCAI
VKa LC.

man Tunes, ASCAPNIrnga Beach, ASCAPWI Musrc
Comp ASCAP/Bone ealz mblrsgw?RA%)AP i Kay

ty Isr' Music, BMJSongs OI Koball

ﬁ? P/Sony(/A‘V Tunes. AS AP/Hano Music, ASCAP),
RIGHT ROUND E-Class, BMI
Tunes, ASCAP/Kojaktrax Kasz Monv:y
P\JbIIsnIng SCAP,J ranks HJblrshIng ASCAP Artist
ASCAP/E IAprﬁ MusrcInc éS%P/"Ioc Cor
ASCAPNorthside Music et Wrr?dswe I
ASCAR/BUITnG MUSIC 1D, PRSNG Music PROVIRS:
EH Mus}; FE’R /Roynet Music, ASCAP). HU/WEM
RIVER or LovE Son JAT Tree Publishing, BMUAI
faveiin' Arkansa er BMI/Bur
MI/Morgan Music Group BMI

ROCKIN' THAT THANG (Songs Of Pee
ASCAP/March % P\Jblmhrng A“

c-
=0
> 2

a'B rd H.rrcnase Music, ASC:
P House OISSI esonic Musrc A

SECOND CHANCE DrIven B

0l
SECRET VALENTINE TravrsCIark Music, ASCAP/S—
ckwood Musrc Inc., BMVFIep llian
M P 7
0

SEX ON FIRE MdI‘I a IroeI Musrc ASCAP SOn s Of
ASC /FoIIoerI Mu3|c ASCAPMcFearIe° Music
BMI/Bug BMV/Coftee. Tea or Me Publishing, BMI} H100
ng To Gopy My Music, BM/1st

I Pen In The Ground Puhllsnmg
sne coUNrnv (SouIFIrde Musrc BMI

Musrc BMI/CookIes And M|I|

MI AprII Music Inc ASCAP
SHE WOULON’T BE GONEN‘I Wam To Hold Your Songs.
BM( Tiee

ASACP MIA r|IMusrc Inc AS AP/SO %
L A CA ‘March Sth Publishing, ASCAP/20 2Musrc
ASCAP/WB Music Com., ASCAP
Wuga. BM). HI./WBM it 20

Sony ATV Discos, ASCAP) LT 2
(,psngm SiC InC. ASCAP/Tr' -Angels

H
{ISA (West Morgine Music ASCAPANelk
Music, (»:\SCAP/LIcne e MusiC ompan ASCAP/WB

: ‘»
g
€

Bl

BMstIrna Musrc ASCAP/Davrd M EhrIIch Esq 28
SCAP HI_/WBM H100 18

Of Peer, BMI/March 9th Punnsnrng

ASCAP/UNiversal MUsiC hrohshrn
r\%ORVlaISQASCAP/OSS Creations,

HL/WB!

SOLD OUT NoI Listed) RBt1 89
IBIackwood Music, Inc BMI) HL, POP
NOS LIKE LIFE TO ME (EMI

IBIackwcod MuSIC Inc BMVPInk Insrdc
VMdra M/K

3
et
[

\ Lt
RS
§x§w

7y usn:lnc BMI}. HUWEBM, REH
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STANKY LEGG {Polar Hitz, ASCAP/MWN Music Group.
ASCAP) H100 49. POP 59:

STOOPY M reel Certrﬁeo Publrshmg BMVZa[X oven Pub-
lishing, BMUT Hﬂusehrblrshm!g BMI) RBH

STUC WITH EACH OTHER (Realsongs. ASCAP) POP

TE‘E SWEETEST LOVE (I Like Em Thicke Music. ASCAP)

BH 40
SWEET THING (Universal Tunes. SESAC/Songs 01 Uni-
versal. SESAC/Eden Valley Music. SESAC/Mary Rose
mraéc BMi/Third Tier Mus»c BMI). HUWBM. CS 1

T

TE AMO (Nayo infemational Pubhshng ASCAP/Universal
Music Pubiishing, Inc , ASC

TEAMO Ta 0 Musc. SA de M

TE I:’RESEIMO Maxamo Aguire, 'BMILGA Music Pub-
ISk

TE REGALO AMORES Mafer, ASCAP/Los Magnihicos
Publishing ASCAP/EdlIora Musical Mambo, ASCAP) LT

THAT'S A MAN (W5 Nusic Cor ASCAP'Sreve Dale
Jones. ASLAP ga Vista, ASCAP/Songs Of
Sanderosa A I,AI Jnwversal Music - Careers, BMI)
HLWBM C5

THATS HOW | GO L41in0 Velvet Music, BMUSongs
Unversat Inc BMILil Jizzel Music PubIlsnrng Bl AII
Gas No Grawes. ASCAP/Bungalo Made Music
ASCAP; Brown Recluse P\rbhshrn BMIMWB Music
Cop A ng Of VT BMIUniversal Music
Careers. BMVEMI pril Music inc . ASC), HL/WBM, POP

THAT'S HOW IT STILL OUGHTA BE Hope-N-Cal
BMI/TrenI uomnnson Songs. BMESexy Tractor Music,
g ud Bucks, BMIEMI Biackwood Music. Inc.
BMVLI le Dooey. BMI/CaI IV Entertainment, BM).
HL/WBM CS 34
THATS NOT MV NAME IV 8 Mus c G A&,AP/P“)/
wiiter Music Pl w’t Ag AP/Sony/A
MU"I(‘ UK PRS HLAWBM, HIOO
HERE GOES MY BABY (Tors Kid MUSIC
BMI/Sun /ATV S gs LLC. BMVFAZE 2 Music
BM/Southem Coun ry Bog ASCAP/Boobre & 0 Songs
BMYWarner-Tamerlane Publs Inng Corp., BM!/Clasence
Alien ASCAP/M&T welfth 2M M, RBH 18
THESE Al 00D OLE D. VS Eldororo Musi
Publishing BMiMuzik Matia, ASCAP) CS 38
THINKING OF YQU (VWhen 'm Ricn Youll Be My Biich
ASCAP/WB Music Corp , ASCAP), WBM. H100 34: POP

T(’)wNIGHT \SO%ATV Songs LLC. BMUPeanut Proot
usic Bl

TRAOING PLACES (LR-IV MUSIC ASCAP/EMI Aprit
Music Ing . ASCAP/Sony/ATV Meiody. BMVWB lusic
I(-:Io“ ASCAP/2082 Music Publishing, ASC/

BM RBH 37
TU NO ERES PARA MI lAkIIva Melodigs. BMNew World
Music DA BMVUMPG, SESACY LT 7
TURNIN ME ON (My DIeISIam Tomorrow, BMI/Songs Of
Unwersal [nc , BMUKeriokey Music., ASCAP/Universal
Music Publishing, Inc., ASCAP/Ishmoot Musik,
gg”ﬂ?ﬁ” Money Publishing inc . BM1y H100'16; POP

TURN MY SWAG ON \50ng oy Tell'ern Music
BM/Croomstacylar Music. BMIElement @ Hip Hop.
BMLTakin' Care Of Business, BMI/Big-N-Ma eMusrc

BMI/Natural Diaster Music. BMY) H100 98, RBH 46

TU TE IMAGINAS (Mot Uisted) LT 49

s - U :
EL ULTIMO BESO (Rio Muorcal BM| LT4
UNTOUCHED (Gad Son % SCAP/Chel
ASCAP/Liedela Music. SCAP/ExcaIIbur Prodncuons
APRA/EM! Australia Pty.. Ltd . APRA). CLM/HL. H100

32, POP 24
USE SDMEBODY (Martha Streel Music, ASCAP/Song
01 Combustion Music. ASCAP/Musrc OI Wrnoswcpl

ASCAP/Followll Music, ASCAP/McFearless Musi
BB, BMVCottee. Tea or Me Pubusmng i Hico
A"/

VEN TU (Not Listed) LT 36

VIRTUAL DIVA (Not Lisied) LT 19

VIVA DA \JnIversaI usic - MGB Songs ASCAP)
HLWBM . POP 4

VOY A DEJARTE (Not Listed) LT 46

w

WALK THAT WALK (Oorrough Music Publishing Compa-

CAP’
IXNT IT, N ED IT (FrstN GoId Pubhishing, BMI/Warner-
Tamerlane Publishing Cor (P VJonaman Rotern
Musrc BMVSOUIITSI eIn eoende Music,
BMI/S X/I TV Son as MI/MlsIer Johnson's Jams
Mosic BMI) HL/WBM RBH 26
WELCOME T0 THE WORLD {Lion Arre PubIIShlnt‘
BMIWarne-Tameriane Publishung Corp. BMUI
Music, BMUJ. Kasher RJDIIShIn% ASC AP/SJny/ATV
Songs LLC, BMU4 Biunts Lit At Unce, ASCAP),

HLAWSI

WE NEED TO ROLL (WB Music Corp . ASCAP/Songs In
The Key Of B Flat, inC. SESAC/NoonIrme South,
SESAC/Naked Under XCIoIhes ASCAP’ChrysaIrs
Music Publishing. ASCAP/The D
SESAC’Decernbeg First Publishing Group SESAC).

HL/WBM REH
WHATEVEFI TS (Wermerhound Music, BMULIT Oub
IAII%eIkaMusrc BM) CS 2B
WHATEVER YOU LIKE ({Crown Club HthShI%
BMIWarner-lamerlane bIrshmg CorP BM |m|pub
BMU/Ricco Barrino Muzic. ASCA Blad
Music. Inc . BM!). HLAVBM H100 40, POP 31 RBH 45
WHAIT IhT BE LIKE Kerason Musrc BMi/Dustin Warten
bl:sh
WHAT IT n&xis Adam Gre%nry SOCANMike Curb
Music BMVSweeIH teria Music, BMI/Curb Songs,
ASCAPJacobsong. ASCAP/Ghermkyle, BMIFortune
FavorsThe Bold, SPAP/25 Nonh MVAsnSIreeI
BMYBi.: Loud Bucks, BM)) Wi
WHAT WOULD YDU SAY (Cool Vbe HJbIIshrng
BMI/Butierboy Music BM) CS 55
WHEN IT HURTS Grrnmlme BM CI Upiversal
Inc BMI/AnIonIo ixon's Muzik, A /F_IJ Duz
BMI/IrvIn Music, inc. BMIUnderdog East Son
BMIVEMI prr Musr,lnc ASCAP), M R H 31
WHERE 'M é M Blackwood Missic, n
BMI/Patrick Davrs MI/Curb Songs. ASCAPI HI.WBM

CS 24
WPIOEPRE | STO0D (Missy Higgins Productions, ASCAP)

WHITE HORSE ny/ATV rree F\thshng BMTaylor
Swift Music. BMi/Son Timber, § EI,/HIIIsboro
Vaile SSAC? HL. ( GHIOO 1, POP 5
WHO DAT (EM| Blackwood MusiC I . BMNoungJeely
Music Inc ', BM/EMI ApnlMusrcInc ASCAP/Shawty
Redd Son s ASCAP), HL. RBH 51

ART MeIosrc inc., ASCAP/Primary Wave
Emblem ASCAPNear 0f The Dog M usn ASCAP/Darth
Buddha ASCAP/FruFru Music, I} CS 36

WOMANIZER Oursmier Entertainment Music Publishing,
SESAC/Gametyme Music PuhIIshIng[ u){)
ASCAPMUniversal Musrc HJbIrsnIng inc., ASCAP),
HL/WBM. H100 45; POl

YA ES MUY TAROE (Noi Listed) (T 38
YOU BELDNG WITH ME ISonx/ATV Tree Publish na.l
BM/Potting Shed Music, SES C/Barbdra Orbison Worid

Punlishing, SESAG ICG POP 83

YOU CAN GET IT A e/rnone Music.
ASCAP/EMI "'IIMUSIC Inc AS AP/Basajamba Music.
ASCAP/Slide Thal Music. ASC AP/Warner amerlane
Publishing Corp, BMVBoobie & DJ Soi Mq
BM Sony/ATV Songs LLC BMIECAF Music. BMVFran-
mar Music BMsvgnrdrcc Music Inc.. BMI). HLAWBM

0090 RBH
YOU COMPLETE ME (She Wrote [, ASCAPAUniversal
Music - Z Tunes LLC., ASCAP/Feemsiro Music, ASCAP)
LANBM, H100 63; ABH 7

H 83,

YOU FOUND ME (Litiz Bike Mus c. ASCAP/Lincoin &
Ollie Mc. ASCAP/EM April Music Inc.. ASCAP/Aaron
Edwarcls Publishing ASCAP). HL_ H100 15 POP 12
YOU'RE NOT SOR Sony/ATVTree Publishin
BMU/Taylor Swift Music. BMI), HL H100 67: P

complete chart data | 55
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

Y ARIETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/|serrette@billboard.com
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

PROFESSIONAL SERVICES HELP WANTED PROMO & MARKETING

 MUSIC BIZ CLASSIFIEDS

7 ,‘! MUSIE 817 CLASSIFIEDS

NETWORK CONNECT « GET RESULTS' e o
- ) €] P
: c?.- & » Ee Y My .
4_ =
 SEARCH. FINE. g,xﬂmt
m@ﬁ:ﬂ}@ :
Agents & Managers Music Classified
Bands & Musicians e
« PHOTOS
Songwriters * AUDID
- VIDEQ
Instruments '
studio Equipment
_ . ™ *2‘}
L4 s 0
Industry_ Jo . ey

b

Los Angeles

- i . 310-428-4989

T e LA "_—‘;_ 02 S lasVegas
Wl - ! = 702-966-2914

CALL US TODAY AND ASK

HELP WANTED

CHICAGO BASED
RECORD LABEL
NATIONAL/INTERNATIONAL

ABOUT THE

MRS ORIBISTRIEUMEN BILLBOARD CLASSIFIEDS

WITH CHARTING ARTISTS IS

LOOKING FOR INTRODUCTORY OFFER

INVESTMENT PARTNERS.

FOR NEW ADVERTISERS!
PLEASE SEND INQUIRES TO:

INFO@ROSEHIPRECORDS.COM 1-800-223-7524 or

WWW.ROSEHIPRECORDS.COM |  JNESIICHEIGITITTeETgeRelelyy!

56 BILLBOARD MARCH 21, 2009

MUSIC LICENSING -
Your skills: background in music
licensing and a desire to learn
more, Familiar with pop music.
Detail oriented. People person,
good on phones. Comfortable with
all things computer. Older person
welcome. Small office. NYC. Full
time job with health insurance.
Resume to

musicallymeandering@gmail.com

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD’s. LP's, Books, Cassettes
as low as 50 cents. Your choice from the most
extensive listings availabie.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write

Scorpio Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aol.com

tangerineMASTERING.com
Grammy winning CD mastering

REISSUES & RESTORATION

201-865-1000

Issue #11 » March 14, 2009

To Order Back Issues
Online, Go To:
bitllboard.com/backissues

www americanradiohistorv com

WEBSITES AND
ONLINE MARKETING

We build powerful online marketing programs that generate
widespread awareness and excitement in what you have to
offer. Founded by multi-platinum recording artist, Jim Brickman,
our online marketing campaigns expand your audience and
deliver bottom-line results. Call or visit our website today for
more information

BrickHeuse

R ECT

Contact: Michael Brickman
Phone: 201-675-4396
Email: michael@brickhousedirect.com

Websites- Online Stores - Fulfillment - Viral Marketing -
Promotions - Social Networking - Email Marketing

Online: www.brickhousedirect.com

MASTERING REAL ESTATE

RECORDING
STUDIO

1,600 SQ. FT. WITH CONSOLE/CONTROL ROOM, DRUM
ROOM AND 2 SMALL MIDI ROOMS. KITCHEN, BATH
W/SHOWER, GREEN ROOM AND MORE. $3,000 PER MTH.
CALL TERESA
213-250-8935,

818-389-4965

Chandler Blvd. at Tujunga Ave.
North Hollywood, Ca. 91601

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .

BE CREATIVE « KNOW YOUR OPTIONS
ADVERTISE WISELY

Billsoard JEFF SERRETTE senon rccount manacen

PHONE: 646-654-4697/800-223-7524/FAX: 646-654-8066 EMAIL: JSERRETTE@BILLBOARD.COM

FREE

(Advice)
HOW DO YOU MAKE voun CLASSIFIED AD PAY?

By running it consistently —consecutive weeks—for impact!! Rarely does a prospective customer
reply to an ad the very first time it appears. When that customer is ready to buy. Remember, the very
week he or she is ready your advertisement should be in POSITION.

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!
TOLL FREE 800-233-7524 or 646-654-4697



www.americanradiohistory.com

TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Music Italy promotes Al-
lessandro Massara to managing director. He was director.

Cooking Vinyl/Essential Music and Marketing appoints
Joe Cokell director of business development. He was man-
aging director at Pinnacle Records.

Original Signal Recordings names Carise Yatter VP of pub-
lic relations. She was VP of media and artist relations at Razor
& Tie Entertainment.

PUBLISHING: BMI promotes Matthew Berry to senior direc-
tor of general services. He was director of accounts payable
and purchasing.

WILLIAMS

DISTRIBUTION: Universal Music Group Distribution names
Amanda Marks executive VP/GM, Laura Saez senior VP of
sales and Mitch Rotter VP of marketing. Marks was exec-
utive VP/GM of digital distribution, Saez was VP of sales,
and Rotter was senior VP of content acquisition and strat-
egy at Thumbplay.

TOURING: AEG Chinanames John Cappo president/CEO. He
was managing director at IMG China.

DIGITAL/MORILE: INgrooves appoints Ben Kline VP of sales
and marketing. He was executive VP of sales, marketing and
new media at Universal Music Group Nashville.

MEDIA: MTV Networks Music and Logo Group promotes
Brian Philips to president of CMT. He was executive VP/GM.

The Gospel Music Channel ups Alvin Williams to senior
director of music, talent-and acquisitions. He was senior di-
rector of music industry development.

RELATED FIELDS: NARM names Bill Wilson director of dig-
ital strategy and business development. He was senior di-
rector of mobile sales at Atlantic Records.

—Edited by Mitchell Peters

KID ROCK' RD/KABIK/RETNA

WORKS

McCARTNEY, STARR HELP RAISE

MEDITATION AWARENESS

About seven years have passed since Paul McCartney and
Ringo Starr last performed together during a tribute concert
for the late George Harrison in London. But an upcoming
fund-raiser for meditation education could help unite the Bea-
tle legends onstage once again.

McCartney and Starr, among others, have been tapped
to perform at the David Lynch Foundation’s Change Begins
Within benefit concert, set for April 4 at the 6,000-capacity
Radio City Music Hall in New York. Numerous media out-
lets speculated about a possible collaboration between the
1wo Beatles following the early March announcement of
the event.

But it’s still unclear how the night will play out. “I don’t
think they’ve decided yet,” says foundation VP Bob Roth, who
helped organize the concert.

Along with McCartmey and Starr, the sellout show will fea-
ture performances by Donovan, Sheryl Crow, Eddie Vedder,
Ben Harper, Moby, Paul Horn, Bettye LaVette and Jim James.
Others whoare scheduled to appear as presenters include di-
rector/foundation founder Lynch. alongtime meditation ad-
vocate, as well as actress Laura Dern and hip-hop mogul
Russell Simmons. —Mitchell Peters

JLINS!IDE TRACK |

HSBC first VP of the premier
corporate and professional
services team Kevin Fitze

addresses the audience following
the HSBC-sponsored breakfast

Attendees packed the room at the
St. Regis for panel discussions with 4
leading executives in the music,

"ega and financial space.

Fireman Capital Partners operating:partnag
Lisa Ellis speaks giiring the “Trends Ify
Venture Capitgl and Private Equity” panel
moderated by B ard deputy editor Louls
Hau. Panslists discisedithi® recent turmoil
on Wall Street and its'impact on venture
capital and private equity investments in
media and entertainment prgperties. ETF
ing partner Tony Bifano, Intel Capital |
strategic investment manager Lucy
tQuilken, Spark Capital general partner
ennis Miller, Thomas H. Lee Partners co-
president Scott M. Sperting and
Montgomery & Co. managing director Mark
e Wasserberger were also on the panel.

2009 MUSIC & MONEY
SYMPOSIUM

Billboard’s eighth annual Music & Money Symposium, pre-
sented by Loeb & Loeb LLP, brought together the best minds
from the music, legal and financial communities for an in-depth
examination of the emerging opportunities, investment trends
and financial challenges shaping the music industry. The one-
day event was held March 5 at the St. Regis in New York and
attracted nearly 250 attendees. PHOTOS: COURTESY OF RICK
GILBERT/SKYHOOK ENTERTAINMENT

continued on page 58

5 - - - A

oo 5

Sony Music Entertainment’s Thomas Hesse told the “Mobile Music” panel, sponsored by Research In Motion, that downlcadable mobile applications
can strengthen the emotional attachment between users and their favo-ite artists. From left: Hesse, Research In Motion's Jeff McDowell and Mobilium
Advisory Group’s Ralph Simon, who moderated. Crush Management's Dan K-uchkow, Nokia's Tero Ojanpero and Core Captial Partners’ Tom

Wheeler were also on the panel.

ROCK READY TO ROLL AGAIN

Kid Rock says he’s “on fire” in the stu-
dio, which has led him to scuttle plans
to tour this spring in order to finish work
on his follow-up to 2007’s double-plat-
inum “Rock N Roll Jesus.”

“I really feel like I've kind of got
this figured out,” Rock tells Track. “I
think | can make an equally good
record if not better than the last one—
which is once again putting quite a
weight on your shoulders. But | do like
the pressure.

Rock has been working at his Allen
Roadhouse studio in the Detroit sub-
urbs with his Twisted Brown Trucker
Band—particularly guitarist Marlon
Young, who co-wrote several songs
on “Jesus”—as well as good friend

Uncle Kracker, longtime engineer Al
Sutton and producer/engineer Mike E.
Clark (Insane Clown Posse, George
Clinton, Primal Scream). Rock hopes to
have the album finished before he hits
the road this suimmer and put it outin
the fourth quarter.

“Obviously | had a great year in
2008,” Rock says, “one of my best
since [1999’s “Devil Without a Cause”
atbum]—maybe even better consid-
ering the times we're in. We're at a
point where you do something and
thenit’s forgottan and I'll have to prove
myself again, and that’s just incredi-
ble. People need to be reminded
sometimes, and sometimes being
humble doesn’t do that so well.
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VIl e A S o i T A T R L e e P e N e R Mo el Straughn take part in the “Working With Consumer Brands” panel.” Cooper said he prefers working with indie
(e N R A1 A L B - BT e Gt aan T Il [abels because they aren't bound by the legal limits of the majors, prompting Atlantic Records senior VP of brand
B e ATeY ToM @ 0.7 WL s R ST oYo7. 11 s AV TIRSY T WG Teetut to dl -1 BTy 32 [ Xe R el Partnerships and commercial licensing Camille Hackney to respond that the majors are interested in working with
~C brands but want to ensure they get something in return. Also on the panel: Cornerstone Co-CEQ Jon Cohen, Grey
Worldwide senior VP/director of music Josh Rabinowitz (who moderated), Hot Topic senior VP/chief music officer
John Kirkpatrick and American Express VP of global sponsorshigs and access Richard Lehrfeld

2009 MUSIC & MONE
SYMPOSIUM g2 ="

Wamt; VLT R T TN e Y T VY ol e (e T[S R A A oA e A VUa Sl e PsiCo VP of portfolio brands Frank Cooper (left) and Island Def Jam senior VP of strategic marketing Jeff

Sony/ATV Music Publishing chairman/CEQ
Martin Bandier answers questions about

i the global financial crisis and its impact on

Biliboard sponsorship sales manager Kim the value of high-multiple acquisitions and
Griffiths (right) poses with (from left) Loeb — 1 prospective merger and acquisition deals
& Loeb chief marketing officer Jennifer Scott Sperling, co-president of during the “"Music Pubiishing M&A” panel
Manton, marketing manager Melanie Clark Thomas H Lee Partners, makes a : which also included peermusic CFO Bill

and Leslie‘Frankenheimer during the closing - point during the “Trends in Tero Ojanpero, executive VP of  Gorjance, Ole chairman/CEO Robert Ott
cocktail regeption hosted by the law firm. Venture Capital and Private services at Nokig, speaks during and Cherry Lane Music Publishing CEO

3 Equity” panel the "Mobile Music” panel. Peter Primont

AEG president/CEO } . “r
Tim Leiweke (right) ;
shared exclusive details
about Michael
Jackson's upcoming
shows at London’s O2
Arena during a Q&A
. with Billboard executive
director of content and
‘programming for tour-
ing and live entertain-
nt Ray Waddell.

".

Loeb & Loeb co-chairman Spark Capital general
John Frankenheimer partner Dennis Miller
{center) with Superfly joins the discussion
Productions partners on the "Trends in
Jonathan Mayers (left) Venture Capital and”
and Richard Goodstone. Private Equity” panel.
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éjbpliasﬁlr?é"tr;‘)inzf glggrﬁhseiiﬁ?;:J;g?ﬁ;:"ngKglsar}flﬁgilcérlguf‘;uslc . ] =l Parelists en t_he “‘Inves(ing in Online Musu; Start-Ups” dliscuss the
onexecutive chairman Tom Teichman (center) and Kobait Music g e : challénges facing sych compqmes-and _the investment climate anq
Group founder/CEO Willard Ahdritz (right) discuss the evolution of _ Fiohts Esues Sindiiy Seffiscommubligissand labels. From lef
Kobalt, the emergence of competing royalty processing platforms and - Billboard irdiey COrrespondQ[It'Cortney Ha‘rdmg. who moderaled:
the role of service providers in an environment where power is shifting " Benchl ark Capital entrgpreneur in resicience Dave Goldberg;
away from record labels. Billboard editorial director Bill Werde Venrack pariner Ciavid Pakman: 8tracks lounder/CEO David
moderated the panel. Porter; and Ignition Capital partner/Lala board member Rich Tong.
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from Kraus Microform, Route 100, Millwood, NY. 10546 or Xerox University Microfitms, P. O. Box 1346, Ann Arbor, M| 48106 For reprints contact: Doug Kline, BB.a theYGSgroup.com, 1-800-290-5460, ext. 133. Under Canadian Publication Mail Agreement No. 40031729 return undeliverable Canadian addresses to DHL Global Mail, 7496
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REGISTER EARLY & SAVE $100

YOTH ANNUAL

illboar

IN ASSOCIATION WITH

(&) StateFarm

®

PRESENTS LATI N I \/.
verizon
CONFERENCE & aras
APRIL
20-23
Eden Roc
PSS  Celebrating the Past, Present & Future of Latin Music!

Join today’'s top artists, managers, media, promoters, sponsors and key digital,
record label, branding and touring executives to network and discuss how
to succeed in the constantly evolving Latin music business.

PROGRAM HIGHLIGHTS JUST ANNOUNCED!
Informative Panel Discussions 2009 BILLBOARD SPECIAL AWARD RECIPIENTS

Superstar Q&A Sessions
Networking Receptions
Artist Showcases

PLUS...

The Billboard Latin Music Awards
Thursday, April 23rd

Honoring the biggest and

-2

—

—

’f’.'

LIFETIME ACHIEVEMENT SPIRIT OF HOPE HALL OF FAME
1 i i 1
brightest stars in the industry! CARLOS DADDY PABLO RAUL
Produced and Broadcast Live on SANTANA YANKEE ALARCO N, SR.
T THE BILLBOARD BASH
Tt Featuring performances by this year’'s

Billboard Latin Music Award finalists

o L
@ICAST 7' iw i
N "il > &

Want music from some of your favorite FLEX MARALA PIKADIENTES LUZ RIOS
A ] . i DE CABORCA
Billboard Latin Music Awards finalists? PLUS... A SPECIAL PERFORMANCE BY

= MUSICA « 3408

from your Verizon Wireless phone

and...The Official Billboard Latin Music
Awards Show After-Party!

veriyonwireless

-Subject to Customer Agmt. & Calling Plan. v CAST Music phone 8 per song charges req'd. Add'l charges
req'd for other V CAST services. Std txt msging rates apply. Offers & coverage, varying by senice, not
available everywhere. maps at verizonwireiesscom

LOS FELINOS
DE LA NOCHE

REGISTER EARLY & SAVE! www.BillboardLatinConference.com

HOTEL: Discounted Room Rate $299, Call 305.531.0000 and mention Billboard for discount
SPONSORSHIPS: Cebele Marquez 646.654.4648 - REGISTRATION : Lisa Kastner 646.654.4643 « PRINT ADVERTISING: Gene Smith 973.746.2520

1 psce Y2

- M‘./EEBBE@ ’ [iJ)S“'l ‘
(a]State Farm verizon @ Ceatety 1. HM[ i ASCAP
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MADCON WITH THE SMASH-HIT BEGGIN’ OUT NOW!

MULTI-PLATINUM STATUS, WORLD MUSIC AWARD WINNERS,
#2 BILLBOARD EUROPEAN HOT 100, OVER 20 MILLION VIEWS ON YOUTUBE,
TOP 10 ACT IN THE UK, FRANCE, GERMANY, SPAIN, PORTUGAL, RUSSIA, BELGIUM, AUSTRIA++

FINALLY OUT IN THE US WITH THE SMASH-HIT BEGGIN’

X0 :
WILLIAM MORRIS AGENCY ””IVEBSAL
www.madcononline.com @ 'l:’\l!Eré’:!-J GHEP”BLIG

RECORDS
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