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SOUTH FLORIDA’S ULTIMATE SPORTS & ENTERTAINMENT SHOWPLACE.

For booking information contact Jarred Diamond by phone (786) 777-1467, fax (786) 777-1600 or e-mail jdiamond@heat.com.
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LATIN MUSIC

Join Billboard April 20-23
in Miami for panel sessions,
networking receptions,
showcases, the Billboard
Bash and the Billboard Latin
Music Awards. The finalists
have been announced.
More details at billboard-
latinconference.com.

MUSIC & MONEY
Connect with the deal-
makers driving the music
biz at this exciusive event
featuring Q&A sessions with
AEG's Tim Leiweke and
Cisco’s Daniel Scheinman
with Warner Music Group’s
Michael Nash. For more,
go to billboardevents.com.

www.americanradiohistorv.com

n
12
13
14
15
16
18

20

24

29

30

31
33
35

4
37
37
38
52
53

UPFRONT

ENTANGLED IN THE WEB internet radio
royalty settlement talks stall.
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TAILOR MADE Rascal Flatts sizes up

JCPenney and finds a perfect promotional fit.

POP MART Luis Fonsi tops the charts thanks
to branding campaigns with Pepsi and AT&T.

MUSIC

BILLY’S BACK New album sings
with “Hannah Montana” synergy.

Global Pulse
Underground
Reviews
Happening Now

IN EVERY
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Opinion

Over The Counter
Market Watch
Charts
Marketplace

Executive Turntable, Backbeat, Inside Track

ON THE COVER: Rascal Flatts
photograph by LeAnn Mueller.
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MOBILE
ENTERTAINMENT LIVEE
The mobile entertainment
event of CTIA convenes top
wireless, entertainment and
advertising executives and
includes a keynote interview
with Kia’s Michael Sprague
and imeem’s Steve Jang.
More: billboardevents.com.
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GRAMNMY’S NIGHT
From red carpet video
to Twittering from inside
the show, playlists and
nominees’ chart
performance, Billboard
.com has full coverage
of the Grammy Awards.
Go to billboard.com/
grammy.
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DueCredit

Giving The Recording Academy Some Love

I had this crazy night two Sundays ago,
that began at about four in the afternoon
at the Staples Center in Los Angeles, con-
tinued on through copious drinks next
door at the convention center, ratcheted
up to whiskey and a “hello” to Gwyneth
at the EMI party and ended auspiciously—
or is that suspiciously?>—in ways that will
only be shared with my closest friends,
plus whomever | might tell next time 1
drink too much and maybe a few random
strangers who happened to be on the Sun-
set Strip early in the morning of Feb. 9.

Ah, the Grammys.

But when I grabbed the Los Angeles
Times in my hotel room that morning, it
wasn’'t just my budding hangover that con-
fused me. It was the headline, on the front
page of the paper, that screamed not of the
great musical performances and spot-on
awards I witnessed the night before, but
of Chris Brown and Rihanna’s alleged al-
tercation, and Brown’s new legal woes.

This was a case of the media burying
the lede. The Grammys have suffered.
often deservedly, for years, as TV ratings
waned amid accusations that the show’s
performers and awards were out of touch.
But on Feb. 8, the Grammys came out
swinging. They Twittered. They Face-

CD SALES VS. TICKET SALES
I've been wondering how certain acls can
sell out their entire tour, yet their current
CD has had less than stellar sales? Take
Madonna, for instance. Her current release,
“Hard Candy,” has barely gone gold. How-
ever, her tour to support the disc was prob-
ably the biggest show last year. Now she’s
added more dates and those (0o have sold
out. [t's hard for me to believe that people
are willing o blow $150 on aticket, ye! they
wor’t pony up $13 for her new CD. What
doyou think?
Joe Francisco
Circulation supervisor
Westland Area Library
Columbus, Ohio

Editor’s Note: We think it’s really hard to side-
load, pirate, share or file trade the live con-
cerl experience.

FOR THE RECORD
In the “Recession Blues” story
in the Feb, 14 issue, it should
have stated that Darlene Chan
of FestivalWest produces the
Playboy Jazz Festival.

4 | BILLBOARD | FEBRUARY 28, 2009

booked. They blogged. They took over the
Clive party the night before and kept it
awesome. For the love of Pete, they even
went out and found the most talented
nine-months-pregnant rapper they could
and got her to perform a hit. What more
could anyone have done in one year to di-
rectly address critics of the show?

From the moment executive producer
Ken Ehrlich came out and told the gath-
ered celebrities to sit down and can it—
the night held more performances than
any prior Grammys—the evening took
on an air of confidence. Of success. Of,
dare I say, some much-needed swagger.

This was an evening that went from
U2’s rousing opener to an always-good-
TV Whitney Houston appearance before
folks at home had even settled into their
couches. And they were settling—this
year’s ratings were up by 11%.

The award selections were nearly per-
fect. Yes, I'd have loved to see Lil Wayne,
the most popular artist on the planet last
year, walk away with more gold. And Alicia
Keys surely deserved more for “No One,”
as did T-Pain for, oh, I don’t know, at least
one of the 3,700 songs of his that seemed
to top the Billboard charts last year. But to
reward Coldplay and Robert Plant and Al-

COMMENTARY | LETTERS

BILL WERDE
Editorial Director ‘
Biliboard |

ison Krauss the way the Grammy voters did
was to select music that connected solidly—
critically and commercially. These were em-
inently defensible choices, victorious from
a field of eminently defensible nominees.

And the show? It was a star-making
night for some, ag witnessed by the sales
jumps following the show (see Over the
Counter, page 37). [t was a night that went
to great lengths to give music’s biggest
stage to the hottest artists of today and all-
time, scamlessly mixing Paul McCartney
and Neil Diamond classics with classic-
songs-to-be from Sugarland, Adele, Kanye
West and many others.

It may take the Grammys a few more
years of this for perception to fully catch
up with reality. But if this past year was
any indication, they are well on their way.
It's only a shame that controversy marred
this great night. There was a momenton
the red carpet before the show when
Snoop Dogg und his manager approached
Billboard’s Mitch Peters, who was shoot-
ing video interviews. The Brown/Rihanna
news had only broken to mmedia insiders
at that point and so Team Dogg was be-
wildered. “Why is everyone asking us
about Chris Brown?” they wanted to know.

I'm still wondering myself. s

FEEDBACK

BILLBOARD.COM POLL com

What was the best Grammy Awards performance? rora vores 10432

Jennifer Hudson 1 8% ..=.

Al Green and Justin Timberlake 4% .--....

WR'TE US. Share your feedback with Billboard readers

around the worid. Send correspondence to letters@billboard.com.

Include name, title, address and phone number for verification. 3

SUBSCRIBE. Go to billboard.biz/subscribe or call
800-658-8372 (U.S. toll free) or 847-559-7531 (International).

Letters shoutd be concise and may be edited. All submissions pubtished shall become the
sote property of Billboard. which shall own the copyright in whole or part, for publication
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LATEST
EWS
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>>>DUFFY
WINS BIG AT
BRITS

Welsh vocalist Duffy
was the big winner
at the 2009 BRIT
Awards, taking
home three
trophies: British
female, British
breakthrough act
and British album.
Nashville rock band
Kings of Leon won
the international
group award as well
as the international
album BRIT for
“Only by the Night”
(Hand Me
Down/Sony Music),
and Katy Perry won
the international
female award. For a
full list of winners,
go to billboard.biz.

>>>SIRIUS
XM AGREES
TO LIBERTY
DEAL

Satellite radio
broadcaster Sirius
XM has avoided
bankruptcy by
entering a deal with
John Malone’s
Liberty Media that
will provide it with
cash infusionsin
return for a minority
stake in the
company. With the
deal, Malone—for
now—beat out
Charlie Ergen’s
EchoStar, which has
amassed Sirius debt
and had proposed
financing Sirius XM
in return for a
controlling stake.
Liberty will invest
up to $530 million
in the company in
two stages.

>>>DIDDY
SETS DATE
FOR ‘PARIS’
Sean “Diddy”
Combs will release
his sixth album,
“Last Train to Paris,”
Sept. 22, The-
Dream, Tricky
Stewart, the
Neptunes, Marion
Winans, T-Pain,
Rodney Jerkins and
the Souldiggaz are
among the set’s
producers. “Last
Train to Paris” is the
follow-up to 2007’s
“Press Play,” which
has sold 701,000
copies in the United
States, according to
Nielsen SoundScan.

J W
3

INDIE ANGST

BY ANTONY BRUNO

ENTANGLEDIN

Internet Radio
Royalty Settlement
Talks Stall

The Feb. 15 deadline for all parties lo
reach a compromise on royally rates
for Internet radio was supposed to
bring clarity to a dispute that’s been
dragging on for close to two years (Bill-
board, Feb. 14). But with that dead-
line now past, the situation remains
as murky as ever.

Representatives from both sides of
the issue are lobbying Congress to
amend the Webcaster Settlement Act
to allow for another deadline exten-
sion so that some agreements that are
close to resolution can be salvaged.
But complicating that effort is a break-
down in talks between the Digital Media
Assn. and SoundExchange. The latter
is now reaching out to individual DIMA
members directly.

“The negotiations with DIMA are just
dead,” says a source involved in the
SoundExchange negotiations. “DiMA
as an organization was just rudderless
to bring its own membership together
... They've got people with divergent
interesis [and] were not successful in
helping broker a deal.

DiMA represents both “pure play” we-
beasters like Pandora and Live 365
which make money primarily off Internet
radio revenue—as well as online music
services like RealNetworks that also have
other revenue streams. Although DiMA
representatives didn’t respond to requests
for comment by press time, sources on
both sides of the table say this diversity
of interests made it difficult to reacli an
agreement suitable for all.

DiMA and SoundExchange had
reached a deal in principle last Novem-
ber under which SoundExchange agreed
to drop the existing per-stream royalty
rate system in favor of a percentage-of-
revenue model. But as the agreement
was put into writing, DiMA balked at
applying that percentage to revenue not

ILLUSTRATION BY WESLEY BEDROSIAN

‘PIRATE’ HUNTING

10

FRIENDSHIP RING

TROUBLED BORDERS

directly associated with the perform-
ance of sound recordings, something
that affecled members like RealNet-
works more than it did Pandora.
“Inour opinion, they were vastly over-
reaching in not just the percentage of rev-
enue, which was high to begin with, but
in the categories of revenue that would
be taken into account,” RealNetworks
general counsel Michael King says.
Complicating matters further is that
while pure-play webcasters and startup
services prefer a revenue-split model,
services with more diversified business
models and those generating significant
ad revenue would rather pay a per-
stream rate. The National Assn. of
Broadcasters, whose terrestrial radio

www americanradiohistorv com

station members have been more suc-
cessful in monetizing their online
simulcasts, reached a deal with Sound-
Exchange based on per-stream rates (bill-
board.biz, Feb. 17)

The impasse with DIMA is significant
because SoundExchange won't make any
formal agreement with smaller webcast-
ers, or even with DiIMA members like
Pandora and Live365 separately, until it
comes to an agreement with the organi-
zalion's larger members, specifically Re-
alNetworks. That's because of its concern
that RealNetworks could try to apply the
terms of any revenue-split deal reached
with smaller webcasters to support an
argument for a lower per-stream rate
during the Copyright Royalty Board’s

FEBRUARY 28, 2009

RAISE A TOAST

16

next rate-setting proceedings.

SoundExchange recently offered

smaller webcasters (those with annual

revenue of less than $1.25 million) a

revenue-split settlement under which

their payments would be based on
how much revenue and traffic they

generate (billboard.biz, Feb. 6).

“Ifyou take a percentage deal and try
toturnitintoa [per-stream] deal, the ef-
fective rate might be much lower than
we would have agreed to,” says the
source involved in SoundExchange’s
negotiations. “Real is the biggest key
here, because they're the ones that have
been most vocal about going to a CRB

and litigating the rates. We don’t want to
be in a position where we do one deal and
then have a company like Real coine into
the CRB and try to use that deal against
us . . . Unless we settle with everybody,
we're stuck.

An agreement struck

under the Webcaster Set-

tlement Act would be
retroactive to 2006 and ap-
plicable through the next
royalty rate term of 2011-15. It
would also apply to all music
copyright holders, not just SoundEx-
change members. The settlement talks
began atter Internet radio operators
complained that the CRB’s decision in
March 2007 to sharply increase statu-
tory royalty rates would put many of
them out of business.

While it's still possible that all parties
might come to an agreement and avoid
CRB rate-setting hearings for the next
royalty rate term, that appeared unlikely
at press time. With oral arguments in
the appeal of the CRB rates scheduled
to begin March 19, and CRB rate-set-
ting hearings for the 2011-15 term set
to begin shortly thereafter, there's little
time left to reach a settlement.

. MOBILE: For 24/7 news and
b|z analysis on your cell phone
or mobile device, go tc
mobile.billboard.biz

wWww oard.k 5
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>>>SLICETHEPIE
SECURES $1.4M
INVESTMENT

Web A&R platform
Slicethepie has secured
roughly £1 million ($1.4
million) in equity
funding from a number
of private investors. The
money will be used to
drive commercial
partnerships to expose
Slicethepie to a wider
audience and for
marketing support to
artists already financed
by the site. Slicethepie
taunched in.June 2007
as a way for new and
established acts to
secure funding directly
from investors and fans.
To date, the site claims
to have financed more
than 20 artists, and
more than 30 acts are
currently raising funds
on the site.

>>>SHARE-
HOLDERS SUE
TICKETMASTER

A group of Ticketmaster
Entertainment share-
holders have filed a class
action lawsuit against
the company. According
to the claim, which was
filed in Los Angeles, the

hicago indie Ja-

bel Touch and

Go’s decision to

closeits distribu-

tion business and

stop signing new acts shocked

the indie community and has

raised concerns about how

small labels will fare in the
tough economy.

While indie labels often op-
erate with less debt and lower
overhead than the majors
(Billboard, Oct. 25, 2008),
their business is often very
cyclical, leaving them vulner-
able when they hir a trough.
For example, Seattle indie Sub
Pop has been declared dead
by the press four times in its
20-year history, but is coming

1 End of an era: Touch and Go act CALEXICO (left) and former label

bands THE JESUS LIZARD (center) and YEAH YEAH YEAHS

LTI BY CORTNEY HARDING

Touch And Gone

Economic Downturn Claims Venerable Chicago indie

off astrong year with the suc-
cess of Fleet Foxes und Flight
of the Conchords.

In a statement, Touch and
Go cited “the current state of
the economy” as the reason
for its retrenchment. None of
the label’s recent releases have
sold well. Calexico’s album
“Carried to Dust” has sold
26,000 copies since its Sep-
tember release, sharply off the
pace of the band’s 2006 album
“Garden Ruin,” which has
sold 46,000 units, according
to Nielsen SoundScan. The
self-titled debut album by
indie-pop band Uglysuit has

sold less than 2,000 copies
since its release in August, ac-
cording to SoundScan.

While Touch and Go didn’t
produce chart-toppers, many
ofits acts have been highly in-
fluential. Launched in 1981 as
an extension of a fanzine of
the same name, Touch and Go
released albums by Slint,
Shellac, Silkworm, June of 44,
the Jesus Lizard and the Butt-
hole Surfers.

The label also put out the
firsttwo Yeah Yeah Yeahs EPs;
their self-titled EP sold 71,000
copies and the “Machine” EP
sold 24,000. In 2004, Touch

and Go released TV on the
Radio’s first album, “Desper-
ate Youth, Bloodthirsty Babes,”
which sold 116,000 copies.
Both TV on the Radio and
Yeah Yeah Yeahs have since
signed to Interscope.

All Touch and Go albums
slated to come out through
the spring will be released,
after which the label will con-
tinue as a catalog-only im-
print, according to a source
at the label. The closing of
the distribution business
will affect imprints includ-
ing Kill Rock Stars, Drag
City, Jade Tree, Suicide

Squeeze and Estrus.

The moves, which included
20 layoffs, came as a surprise
to industry observers. Kill
Rock Stars president Portia
Sabin says she was aware of
recent staff cuts at the label
but hadn’t thought it was a
sign of bigger problems.

Sabin says Touch and Go
co-founder/president Corey
Rusk called her to notify her
of the impending closure.
Sabin calls Rusk “honorable,”
and anorher source specu-
lates Rusk pulled the plug
now in order to ensure labels
and bands could still get paid.
Rusk didn’t return phone
calls seeking comment by
press time. .

sale price of
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Ticketmaster to Live
Nation was “grossly
inadequate,” and the
shareholders are aiming
to block the proposed
merger. Meanwhile, the
Senate Judiciary
Committee’s antitrust
subcommittee will hold
hearings on the potential
merger Feb. 24.

>>>MONTAGE
TO REORGANIZE
Nashville-based
independent label
Montage Music Group is
reorganizing. Montage,
owned by lllinois-based
holding company
Hedgewood Inter-
national, is home to such
acts as Little Texas,
Andy Griggs and the
Road Hammers. Allen
Butler, former
president/CEO of Sony
Music Nashville, started
Montage in 2006. A
spokeswoman declined
to comment on the
status of the group’s
employees and artists
but confirmed Montage
Publishing wouldn’t be
affected.

FINALISTS ANNOUNCED FOR BILLBOARD
LATIN MUSIC AWARDS

Veterans and newcomers are among the finalists for
the 11ith annual Biflboard Latin Music Awards, which
will take place April 23 in Miami.

Thirteen new award categories have been added
this year, including separate awards for male and fe-
male artists for hot Latin song and top Latin album.
In recognition of Latin music’s
growing online and mobile pres-
ence, the awards will also feature
a new category honoring the
Latin digital download artist of
the year. Finalists and winners are
determined by their performance
on the Billboard charts, as meas-
ured by Nielsen SoundScan and
Nieisen BDS.

Leading the list of finalists is
newcomer Flex. Thanks to the suc-
cess of his song “Te Quiero” and
the album of the same name, he is up for 13 awards, in-
cluding hot Latin song, hot Latin songs artist and top
Latin album. As a newcomer, Flex is also a finalist in
the hot Latin song of the year, new artist and Top Latin
album of the year, new artist categories, which were
added for the first time this year.

“I'm so happy to make Panama proud and leave my
mark on Latin music,” Flex says. “I'm thankful to my
fans, to my team and especially to my wife for herun-
conditional support.”
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Enrique Iglesias is a finalist in 10 cate-
gories, including hot Latin songs artist and
top Latin albums artist.

Man4, Vicente Fernandez and Jenni
Rivera are up for seven awards each.
Mana’s cover of Marco Antonio Solis’ hit “Si No Te
Hubieras Ido” is a finalist for hot Latin song, while
its album “Arde El Cielo” is up for four awards, in-
cluding Latin album of the year. Fernandez is a fi-
nalist with his songs “Para Siempre” and “La Der-
rota” and was also nominated in the top Latin album
artist and Latin tour categories.

Riverais a finalist for top Latin album of the year,
female and hot Latin song of
the year, female, among other
categories. Other leading
finalists include Los Pikadi-
entes de Caborca and Aven-
tura, up for six awards. Solis,
Los Dareyes de la Sierra and
Julieta Venegas are finalists
in five categories.

The Billboard Latin Music
Awards, presented by State
Farm, will take place at the
Bank United Center in Miami
and will air live on the Telemundo network. This year’s
awards will be once again hosted by actress Aylin
Muica and Alan Tacher, host of Telemundo morning
show “Levantate.”

The awards are the culmination of the 20th annual
Billboard Latin Music Conference, the largest and
longest-running Latin music conference in the world.
The event takes place April 20-23 at the Eden Roc
Beach Resort & Spa in Miami Beach. For more informa-
tion, go to billboardlatinconference.com.
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BILLBOARD MUSIC & MONEY SYMPOSIUR
TO FEATURE KEYNOTES BY LEIWEKE
NASH, SCHEINMAN

AEG president/CEO Tim Leiweke will be a keynote
speaker at the 2009 Billboard Music & Money Sympo-
sium, which will be held March 5 at the St. Regis Hotel
in New York. In a Q&A with Billboard editorial director
Bill Werde, Leiweke will lay out AEG’s vision for growth
in the live entertainment industry, including concert
tours, sports teams and venue opera-

tion. Other keynotes will include
Cisco Media Solutions Group sen-
ior VP/GM Daniel Scheinman
and Michael Nash, executive VP
of digital strategy and business
development at Warner Music
Group, who will discuss the recent
launch of the Cisco Eos software platform for online
social networking and content management.

Business case studies will feature in-depth interviews
with Kobalt CEO Willard Ahdritz; Tom Teichman, chair-
man of Kobalt investor Spark Ventures; and Richard
Goodstone and Jonathan Mayers, partners at New York-
based festival producer Superfly Productions.

The symposium will also feature expert panels, in-
cluding a discussion about music publishing mergers
and acquisition trends featuring Sony/ATV chairman/
CEO Martin Bandier, EMI| Music Publishing CEO Roger
Faxon and other top executives, as well as a panel
examining partnerships between artists and con-
sumer brands, featuring Cornerstone president Jon
Cohen, PepsiCo VP of portfolio brands Frank Cooper,
Island Def Jam Music Group senior VP of strategic
marketing Jeff Straughn and others.

For more information on the Billboard Music &
Money Symposium, go to billboardevents.com. -
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AVAST YE HACKERS

The Pirate Bay Trial Marks A Key Battle In Anti-P2P Campaign

BitTorrent tracker the Pirate Bay
is betting that its status as a di-
rectory, and not a host, of unau-
thorized media downloads will
help it prevail in a Swedish court
case that could set the tone for
future legal cases.

Company founders Hans
Fredrik Neij, Gottfrid Svart-
holm Warg and Peter Sunde
and alleged funder Carl Lund-
strom have been charged with
assisting in making copy-
righted material available, al-
though they no longer face un
earlier charge of assisting in the
unauthorized copying of copy-
righted material.

Still, the four men each face
up to two years in jail and a
fine of 1.2 million kronor
($140,000), as well as claims
from the music industry (in-
cluding all four major labels)
for damages of €2.1 million
($2.7 million) relating toa sam-
ple of 23 files. Film studios are
claiming €10.9 million ($13.9
million) in damages.

Although a conviction
wouldn’t set a binding legal
precedent in other European
Union (EU) countries, the Pi-
rate Bay trial might be the most
significant legul case involving
online music piracy since the
MGM v. Grokster case, in
which the U.S. Supreme Court
ruled in 2005 that peer-to-peer
(P2P) file-sharing networks
could be held liable for copy-
right infringement.

The Pirate Bay is by far the
world’s most popular Bit-
Torrent tracker, claiminga user
base of 22 million and account-
ing for about 70% of the
torrents available on public Bit-
Torrent trackers, according to
media measurementcompany
BigChampagne.

A BitTorrent tracker en-
ables users to quickly down-
load songs, movies or other
digital files by identifying bits
of the files stored on the com-
puters of fellow users and re-
assembling them on their
own computer.

Not surprisingly, the com-
pany’s trial in Stockholm dis-
irict court has triggered an
online backlash. Pirate Bay
fans hacked into the IFPI’s
Swedish Web site and left a
message declaring war againsi

anti-piracy bodies.

In a blog posting, Sunde be-
seeched supporters to refrain
from such actions, saying thal
“the hacking can only reflect on
us badly and if you want to help
us, please stop with the attacks.”

But the history of the Pirate
Bay is one of defiance. “We do
not remove any content what-
soever,” its Web site states. Il
even posts legal threats it

ceptance of advertising from
gambling sites and adult chat
rooms. “From the creative side,
a lot of people are saying that
we’ve had enough of this Robin
Hood romantic picture of the
Pirate Bay,” says IFPI Sweden
chairman Ludwig Werner, who
is due to give evidence during
the three-week trial.

Werner admits that Sweden
has appeared to be a safe haven

Ready for combat: Pirate Bay founders GOﬁFRID
SVARTHOLM WARG (center) and PETER SUNDE
(right) at a Feb. 15 press conference in 5tockholm.

receives, accompanied by
scornful responses. This buc-
caneering approach partly
explains the industry’s long-
standing disgust with the Pi-
rate Bay, which originated from
the anti-copyright organization
Piratbyran in 2003 and still ap-
peals for donations to keep its
service running.

The charges against the
Pirate Bay stemmed from a
March 2006 raid by police in
Stockholm. Yet the service was
up and running again within
three days and has received
support from the Scandina-
vian media.

tHowever, the court case may
have dented the Pirate Bay’s
image, with prosecutors releas-
ing e-mails detailing its off-
shore bank accounts in the
British Virgin Tslands and ac-

JO OLIVER, IFPI

for such services, although he's
confident that's changing.

“l understand the interna-
tional community’s reaction to
Sweden in that sense because
we've been very late in imple-
menting updated legislation
fon illegal downloading],” he
says. “There has been a lot of
support for the fact that ‘greedy
record companies’ should not
be allowed to make moneyand

that all culture should be free
to all citizens.
In general, European com-

panies haven’t pursued copy-
right infringement with the
same vigor as their U.S. coun-
terparts. Operators of Finnish
BitTorrent tracker Finreactor
were convicted of copyright
infringement in 2006, but a
similar case against Sharem-
ula in Spain failed last year.
Civil suits are ongoingagainst
others including Mininova in
the Netherlands.

Although a legal victory
wouldn’t set a binding EU
precedent, “you could [still] use
it in other countries and say this
type of behavior has been
treated as criminal in Sweden,”
says the IFPI’s London-based
general counsel Jo Oliver.

The four defendants claim
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the Pirate Bay doesn’t break any
laws because it doesn’t host
content. The Pirate Bay team
claimed a victory on the second
day of the trial (Feb. 17), when
prosecutor Hakan Roswall
dropped the charge of assisting
copying of copyrighted mate-
rial. But Oliver insists the crux
of the prosecution’s case was
the remaining charge of assist-
ing in making copyrighted
material available.

“The indications of intention
and recklessness are pretty
clear,” Oliver says. “It’s incred-
ibly important that we do get
convictions in this case because
the Pirate Bay is causinga huge
amount of damage.

The Pirate Bay didn’t re-
spond to interview requests.
But during a Feb. 15 press con-
ference before the trial, co-
founder Warg was quoted by
Reuters as saying that “they
have already failed to take
down the site once—let them
fail again.

The Pirate Bay has plenty of
defenders umong other music
services, including Philip Eg-
gersgluess, founder of the
German MP3 search engine
Songheat, which is being sued
by Warner Music Group. “You
just want to tell them, ‘Stop
suing, start listening to your
customers, the artists and in-
novative startups like us,” ” Eg-
gersgluess says.

Hal Bringman, publicist
for Spanish company MP2P,
which operates P2P application
Blubster, adds: “Suing [the Pi-
rate Bay] is akin to suing TV
Guide for publishing listings
of TV programs.

Just as the Pirate Bay
returned before, there is no
guarantee a conviction could
prevent it coming back in some
form, says Marty Lafferty, CEO
of the Distributed Computing
Industry Assn., which repre-
sents P2P companies.

‘Experience has demon-
strated,” Lafferty says, “that
efforts at enforcement against
copyright infringementalone,
which do not also provide
attractive commercial alter-
natives, will be outpaced by
techinological advancement
and are therefore doomed
to failure. et
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>>>MC HAMMER
TO STAR IN A&E
SERIES

A&E has picked up a
new reality show
starring rapper MC
Hammer. The performer,
his wife and five children
will be the focus of the
half-hour, 11-episode
reality series set to
premiere this year. The
title, naturally, is
“Hammertime.”
Executive producer J.D.
Roth says the show
likely will play similar to
an unscripted version of
the Huxtable family
from “The Cosby Show.”
Shooting on the series
starts this month.

>>>NEDER-
LANDERTO
BOOK SAN JOSE
VENUE

Nederlander Concerts
struck a deal with Team
San Jose to be the
exclusive talent booker
for the 3,000-seat Civic
Auditorium in San Jose,
Calif. The venue is
undergoing a $13 million
renovation, including a
state-of-the-art sound
and lighting system, new
seating and additional
restrooms and
concessions. Along with
hosting concerts from
all genres of music,
Nederlander plans to
book cultural, sporting
and corporate events.

>>>ROCK-IT
SCIENCE FEST
SET FOR MARCH
Rufus Wainwright, Lenny
Kaye, Peter Holsapple
and Steve Wynn, among
others, will perform at
the Rock-It Science
Festival, to be held March
3in New York. The
festival will serve as the
closing event for the
March 2-3 Sensation to
Emotion conference.
Proceeds from the event
will benefit the E.M.B.
Brout Sensory Processing
and Emotion Regulation
Program at Duke
University and the SPD
Foundation.

Compiled by Chris M.
Walsh. Reporting by
Mariel Concepcion,
James Hibberd, Andre
Paine, Mitchell Peters,
Georg Szalai and Jen
Wilson.

For 24/7 news and
b- analysis on your
IOIZ moblie device, go to:
mobile.billboard.biz.
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FRIENDS IN HIGH PLACES

Obama Appointments Indicate Support For Copyright Concerns

For the recording industry, the U.S. Depart-
ment of Justice is beginning to show some of
the trappings of home.

The administration of President Barack
Obama has filled senior positions at the DOJ
with R1AA-allied attorneys and other lawyers
with a track record of defending copyright pro-
tections (see below).

On the surface, these appointments don’t
necessarily mean that the attorney general’s
office will suddenly embrace a pro-copyright
bias in the years ahead. The DO]J tradition-
ally doesn’t get involved in copyright dis-
putes. Indeed, during George W. Bush’s
presidency, the DO]J persuaded the Senate
Judiciary Committee last year to strip a pro-
vision from RIAA-backed legislation that
would have authorized the attorney general
to pursue civil suits against copyright in-
fringers, noting that civil copyright litigation
has always been left to rights holders to pur-
sue (Billboard, Oct. 11, 2008).

Moreover, there are rules restricting DOJ
lawyers from getting involved in cases concern-
ing former clients.

“The vast majority of copyright litigation
in this country is between private companies
and individuals that the Justice Department

has nothing to do with,” says Ben Sheffner,
an entertainment lawyer who advised Sen.
John McCain’s presidential campaign on
copyright and trademark issues. “These ap-
pointments mean extremely little for copy-
right law and enforcement.”

But as the music and entertainment indus-
tries lobby the government for help in the fight

against digital piracy, they're viewing the DO]J
as a potentially important ally.

One of the DOJ’s responsibilities is defend-
ing federal laws against legal challenges,
something it may soon find itself doing in
several copyright cases. For instance, in the
copyright infringement case of Sony BMG v.
Denise Cloud, the defense lawyer is challeng-
ing the constitutionality of the minimum
damages award set by U.S. copyright law (be-

tween $750 and $150,000 per work). The DO]J
filed a notice declaring it may opt to defend
those damages, and a decision is expected by
March 25.

With the exception of his strong support of
net neutrality, Obama hasn’t said much about
the copyright issues that are at the heart of dis-
putes between the entertainment and technol-

0004

"We certainly hope that our
legislative goals will be
met with priority by the
new administration.”

—MITCH BAINWOL, RIAA

ogy industries. While his appointment of
lawyers responsible for some of the tech indus-
try’s biggest defeats has caused some angst in
the copyright-reform blogosphere, others are
less concerned.

“There is certainly some worry here that
their positions would be biased by the posi-
tion of their clients, [but] some people in the
blogosphere are making too much of this,”
says Fred von Lohmann, senior staff attorney

at the Electronic Frontier Foundation. “It has
the appearance of not being as balanced as
we’d like . . . Now is the time to start to bal-
ance the list of appointments.”

The administration has yet to name a U.S.
Trade Representative, the head of the Patent
and Trademark Office or the much-anticipated
copyright czar created in intellectual-property
protection legislation that Bush signed into law
last fall. Also, von Lohmann points out that
most of Obama’s DOJ appointees have been
private lawyers who are generally viewed as
“hired guns” rather than drink-the-Kool-Aid
industry lobbyists.

If the music business is encouraged by
the recent Obama appointments, it’s not
showing. Daryl Friedman, VP of advocacy
and government relations at the Recording
Academy, says he’s waiting until the copy-
right czar is named before passing judgment.
And RIAA chairman/CEO Mitch Bainwol
played down any former industry associa-
tions with the appointees.

“We certainly hope that our legislative goals
will be met with priority by the new adminis-
tration, given our president’s public acclaim
and appreciation for music,” Bainwol says. “But
those who have been named to serve in the ad-
ministration have no doubt been selected for
this honor due to their unique qualifications
and unbiased professionalism.”

saes

DAVID OGDEN, DEPUTY
ATTORNEY GENERAL-DESIGNATE
David Ogden, who would occupy the No. 2
post at the Department of Justice, is a part-
ner at Washington, D.C., law firm Wilmer
Cutler Pickering Hale and Dorr, where he
co-chairs the government and regulatory
litigation practice group. He previously
held various posts at
the DOJ and the De-
partment of Defense
during the Clinton
administration.

While he was as-
sistant attorney gen-
eral in the DOJ’s civil
division, Ogden led
the team that successfully defended the
Sonny Bono Copyright Term Extension
Act before the Supreme Court. He was on
the Obama transition team helping vet
potential DOJ nominees.

THOMAS PERRELLI, ASSOCIATE
ATTORNEY GENERAL-DESIGNATE
Thomas Perrelli is a partner at the D.C. law
firm of Jenner & Block, where he is credited
with building the firm’s music industry and
entertainment practice. He previously served
inthe DOJduring the Clinton administration.
If confirmed, Perrelli would be the third-
highest ranking offi-
cial in the DOJ.

While at Jenner &
Block, he represent-
ed the RIAA inseveral
high-profile cases,
most notably in a suit
against Verizon to
compel the phone
company to identify broadband customers
suspected of using illegal peer-to-peer
(P2P) file-sharing networks without a
judge’s consent. Perrelli also represented
the RIAA in several cases against individ-
ual file sharers and represented Sound-
Exchange in the Copyright Royalty Board
hearings that set the current Internet radio
webcaster royalty rates. During his confir-
mation hearings, Perrelli testified that he
thinks the government should take a
stronger role in fighting piracy in all forms,
including digital.

FRI EN DLY FAC ES Recent DOJ Appointees Look Mighty Familiar To The RIAA

DONALD VERRILLI, ASSOCIATE
DEPUTY ATTORNEY GENERAL
Donald Verrilli was a partner at Jenner &
Block and co-chair of the firm’s appellate
and Supreme Court practice. While at the
firm, he represented Viacom in its $1 bil-
lion copyright infringement lawsuit against
YouTube. He also represented the RIAA in
the widely publicized
Jammie Thomas case,
in which the Minnesota
housewife was ordered
to pay $222,000 in
fines before the judge
declared a mistrial.

Verrilli is perhaps
best-known for his
successful representation of MGM before the
Supreme Court in the MGM v. Grokster case.
The high court ruled that P2P services like
Grokster could be held liable for copyright
infringement, paving the way for the enter-
tainment industry to sue file-sharing net-
works. Verrilli also represented a coalition of
film studios and TV networks in a lawsuit
against Cablevision for what amounts to a
network-based DVR service. The Supreme
Court is deciding whether to hear that case
and recently asked the DOJ to weigh in on
the issue as part of that process.

NEIL MacBRIDE, ASSOCIATE
DEPUTY ATTORNEY GENERAL

The former VP of legal affairs for the Busi-
ness Software Alliance trade group has been
a strong advocate of anti-piracy legislation.
Neil MacBride previously served as staff di-
rector/chief counsel to Vice President Joe
Biden when he was a senator.

Other notable DOJ
appointees include
assistant attorney
general for national
security David Kris,
a former associate
deputy attorney
general who most
recently served as
chief ethics and compliance officer at
Time Warner; former Jenner & Block part-
ner Brian Hauck, who served on Verrilli’s
legal team in MGM v. Grokster and is now
counsel to the associate attorney gen-
eral; and Jenner & Block associate Gin-
ger Anders, who is assistant to the solic-
itor general. —AB
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Crossing
Borders

Request For New Payment Terms

Puts Vendors In A Bind

Less than a month after Circuit City said it would
close its remaining stores, Borders Group hit
record labels with a double-whammy, saying it
would slash its music and video inventory and
push for significant buying concessions.

By unveiling plans to reduce musicand DVD
stocking levels at its stores by as much as 70%
and adopt new payment terms
thatwould overhaul its inventory
reduction model (billboard.biz,

Feb. 10), Borders has put its ven-
dors in a quandary. =l

As its plans stand now, the ™~
chain will maintain a full line of
music (about 9,500 titles) at only ﬂ!i’
14 ofits 515 superstores. It plans
to reduce inventory at 135 stores
to 7,000 titles; 115 stores to 3,000
titles; and 100 stores to 500 titles. Another 150
stores will only carry the top 25 music titles.
Similar reductions are planned for video.

In order (o ensure that their titles will remain
part of its reduced music and video inventory,
Borders is asking that vendors supply product
at lower prices and/or longer “dating,” or pay-
ment windows.

In particular, Borders is asking vendors to
supply titles through new payment terms. Their
options include scan-based-trading (SBT) pay-

ment, i.e., paying on consignment, as well as

365-day dating (well beyond the normal 60-day
payment window) and dating terms designed
to match the shelf life of catalog titles.

The decision of whether to grant such con-
cessions has to be weighed against Borders’ sta-
tus as one of the few lurge chains—along with
Trans World Entertainment, Best Buy and
Barnes & Noble—thal still carries a decent se-
lection of titles. Moreover, the book chains also
distinguish themselves by catering to older de-
mographics and by specializing in singer/song-
writer releases, as well as classical, folk and

Retail
Track

ED CHRISTMAN

|~

world music.

It isn’'t yet clear how many
labels give in to the chain’s re-
quest for better dating terms,
although genre-based labels
may feel the most pressure to
comply. But before making that move, they should
consider the chain’s weakening financial health.

Borders is about to lose money for the third
year in a row. In the nine-month period ended
Nov. 1, Borders lost $216.3 million on sales of
$2.2 billion, compared with aloss of $222.1 mil-
lion loss on sales of $2.5 billion during the same
period a year earlier. In its 2007
and 2008 fiscal years, the chain
lost $157.5 million and $151.3
million, respectively, on annual
sales that averaged $2.8 billion.

Meanwhile, Borders’ senior
management team has been any-
thing but stable. In January, the
company appointed Ron Mar-
shall, former heud of food distri-
bution company Nash Finch, as
Borders’ third CEO since 2006.

Borders’ predicament seems very similar
lo that of Circuit City, which, after a 15-year
battle with rival Best Buy, filed for Chapter 11
protection but was then forced into liquida-
tion in January.

Even before Borders’ request for better pay-
ment terms, vendors worried that history would
repeatitself, with Barnes & Noble finally knock-
ing out Borders. That hasn’t yet happened, but
it's worth noting that retailers nowadays are
more likely to be liquidated than reorganized
because the credit crunch makes is harder for
Chaprer 11 companies to get debtor-in-posses-
sion (DIP) financing.

In 2005, U.S. bankruptcy law shortened the
time that a Chapter 11 retailer had to sell orend
a lease to 210 days within a bankruptcy filing,
a big shift from the previous window, which
sometimes lasted years. That made it more dif-
ficult for retailers to sell leases or to find buy-
ers for the entire chain.

If vendors were to consent to Borders’ re-
quest for 365-day dating—and if Borders were
to go Chapter 7 or 11 in a year—they would be
out six times the two-month hit they’d normally
absorb in a bankruptcy filing.

The safer option may be for vendors to supply
Borders on SBT terms and get a Uniform Com-
mercial Code lien on its product and sales pro-
ceeds. But perfectinga UCClien—that is, correctly
filing documents at the state and local levels, giv-
ing public notice, etc.—is a complicated process,
so vendors should consult their attorneys.

In the past, labels that thought they were pro-
tected by selling on consignment with a UCC
lien sometimes lost their inventory to the Chap-
ter 11 process when they failed to “perfect” the
lien. A number of factors are involved in per-
fecting a lien, such as giving notice to any se-
cured tenders so the inventory isn’tincluded in
collateral, but the process varies stale by state,
which poses a problem when deuling with a na-
tional chain like Borders. Of course, Borders
will have a say in whether companies will get
to take this route.

b- For 24/7 retail news and analysis, see
PIZ binboard.biz/retail.
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Congratulations!
TO OUR CLIENTS ON THER GRAMMY WINS!

Will.i.am

Best Urban/Alternative Performance -

William Adams, John Legend

Best Rap/Sung Collaboration - American Boy

Be OK

John Legend
Best R&B Performance By A Duo Or Group With Vocals -
Al Green Featuring John Legend - Stay With Me (By The Sea)

Hans Zimmer

Best Score Soundtrack Album For Motion Picture. Television Or Other Visual Media
- The Dark Knight

Francois Lamoureux (Producer) (StroboSonic)
Best Rock Instrumental Performance- Peaches En Regalia - Zappa Plays Zappa

Special Congratulations to Tom Paxtfon
Lifetime Achievement Award
== * % v
(reate.
We’ll handle the rest.

\ cherry lane |

music publishing
company inc.
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Campus Confusion

Digital Music Services Flunk College Test

College campuses were once a
prime spawning ground for
new digital music services.

Those days appear to be over.

Closing the book on the role
of campuses as digital music
laboratories is the recent
demise of Ruckus—an ad-
supported music download
service that was available for
free to students at 200 univer-
sities through direct content
deals, as well as to anyone else
with a.edu e-mail account. The
closing came after Universal
Music Group and Sony Music
Entertainment dissolved their
Total Music joint venture, which
acquired Ruckus last year.

Ruckus joins alist of several
other once-promising services,
including Napster and Cdigix,
that suffered an early death
after attempting to offer college
students a low-cost, legal alter-
native to peer-to-peer file-
sharing networks. The abrupt
closing of Ruckus in early Feb-
ruary has left university offi-
cials scratching their heads over
where to turn next.

Compounding the problem
is the U.S. Higher Education
Opportunity Act, enacted in Au-
gusl. It requires universities to
offer students using their net-
work alternatives 1o popular
P2P offerings, along with other
measures like implementing
technology to block unautho-
rized distribution of copy-
righted works.

But the law doesn’t state
what measures would be con-
sidered appropriate as an
“alternative.” The U.S. Depart-
mentof Education is currently

which studies the use of infor-
mation technology at U.S.
universities, most schools of-
fering students a licensed
music service were using
Ruckus. Former Ruckus offi-
cials say students from more
than 1,000 universities were
registered in its system,

What's left? The leading re-
maining alternative is the Cho-
russ initiative, led by industry
consultant Jim Griffin and
backed by Warner Music
Group. Choruss aims to collect
amonthly per-student fee from
participating universities in re-
turn for allowing students to
use any P2P network. Univer-
sities would have to implement
some kind of technology to
track which songs are down-
loaded and how often, so that
a nonprofit entity could then
distribute the fees o rights
holders, much as collecting so-
cieties like ASCAP do (Bill-
board, Jan. 31).

But Choruss isn't yet a fully
baked deal. Details like pricing
have yet to be resolved, and un-
confirmed reports late last year
say only three of the major la-
bels are onboard, with Univer-
sal as tlhie sole holdout.

The biggest barrier is cost.
The current per-student
monthly figure being kicked
around is somewhere less than
$5, which the university would
either have to pay or pass along
to students in the form of an
activity fee or other line item.
But as the fate of past college-
focused services have shown,
universities and students are
reluctant to pony up.

INSTITUTIONS WITH PLANS TO COMBAT
P2P WITH ‘TECHNOLOGY-BASED DETERRENTS’

46.7%

36.0%

33.3%

23.8%

17.7%
Public Research ~ Private Research Public 4-Yr, Private 4-Yr. Community
Universities Universities Colieges Colleges Colleges
INSTITUTIONS OFFERING ALTERNATIVE
DIGITAL MUSIC SOLUTIONS TO P2P
49.3%
44.2%
5.0%
———
PublicResearch  Private Research Public 4-Yr. Private 4-Yr. Community
Universities Universities (olleges (olleges (olleges

someone to pay for it,” a former
Ruckus executive says. “Univer-
sities are also challenged by the
current economy, and even his-
torically it’s been tough to get
them to pay for any kind of on-
line service. I don’t know any-

per student would quickly ex-
ceed these figures if they were
required to collect from all stu-
dents without an opt-in fea-
ture. And that’s not counting
the cost of the technology
needed to monitor which

defining what that means, but
the process could take months.

According to the Campus
Computing Project (CCP),

“The challenge with any
model like that is
finding

BLUETOOTH
TUNES

Sony Ericsson’s new Bluetooth car speakerphone lets
users stream music or phone calls from compatible
Sony Ericsson phones through their car’s stereo
system. The AB90O straps onto a vehicle’s sun visor
and doesn’t require installation. Just synch the phone
tothe device and it performs like any other Bluetooth
extension. It also allows for hands-free calling, automat-
ically pausing the music when incoming calls are
received. It has 26 hours of talk time and 40 days of
standby time.

There aren’t yet any details on pricing or

availability. —AB
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thing that's changed that will
make it easier for Choruss.”

If the licensing fees needed
for Choruss to monetize P2P
traffic total less than what uni-
versities are already paying to
block it, that may change. Ac-
cording lo a CCP study, private
U.S. universities spend an av-
erage of more than $100,000 an-
nually on software designed to
block P2P activity on their net-
works and another $150,000 on
hardware and staff salaries for
these efforts. Public universi-
ties spend less—about $25,000
for softwire and $64,000 for
hardware and other fees.

For larger colleges like Ohio
State University, which has
more than 53,000 students,
even a monthly $1 Choruss fee

songs were downloaded.

Critics of college-focused
music plans like CCP director
Kenneth Green say it makes
more sense to use existing com-
mercial solutions like Hulu or
iTunes than to develop cus-
tomized solutions.

Whatever the answer, the
music industry has to come
up with something to offer
universities soon. Barely 25%
of public four-year colleges
offer any kind of alternatives
to P2P services, according to
Green’s research.

With Ruckus gone and Cho-
russ not yet available, that
leaves a huge void to fill. .+«

. For 24/7 digital news
b'z and analysis, see
. billboard.biz/digital.
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SOURCE: The Campus Computing Project

BITS & BRIEFS

DIJIT THE WIDGET hip-hop fans. It features 60
The mobile widget company  original and licensed tracks,
XLR8 Mobile has changedits  including cuts by Kanye
name to Dijit to coincide with West, the Beastie Boys, the
thelaunch ofitsnewmobile  Black Eyed Peas, Run-D.M.C.
widget platform of thesame  and Eric B & Rakim. The de-
name. The technology al- velopment team collabo-
lows content ownerstopost  rated with the Beastie Boys’
music, video, pictures and  Mix Master Mike in the cre-
other contentto onlineblogs  ation of the game. “Scratch”
and social networking pro-  is scheduled to be released
files, which fans can then this summer.

download to their mobile
phone. The platform also in-
cludes customizable design
tools, a content manage-
ment system and the ability
for content owners to set
their own rates for down-
loadable content.

MOBILE MOTOWN

In honor of Black History
Month and the 50th anniver-
sary of Motown Records,
Verizon Wireless and Univer-
sal Music Enterprises are
selling Motown full-track
downloads, ringtones and
ringbacks on the carrier’s V
Cast service during Febru-
ary. Also, V Cast subscribers
who use their “Song ID” fea-
ture to identify a Motown
recording will be entered
into a contest to see the
Temptations in Las Vegas.

DUELING DJs

Activision has confirmed it
will release “DJ Hero” later
this year, but Genius Prod-
ucts and Genco Interactive
planto go up against it with
“Scratch: The Ultimate DJ”’—
a music rhythm game for
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CRACK A BOTTLE
EMINEM DR. DRE & 50 CENT

Actor/singer Jamie Foxx leaps 9-5 with
“Blame It,” his collaboration with T-Pain.
“Blame,” which posts a 26% increase in

downloads, is now the highest charting
of Foxx's three chart tracks.
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‘Possum’ Kingdom

Blues Label’s Diversification Continues

With Hi Records Pact

Ifit’s up to Ful Possum president Matthew
Johnson, the classic’70s recordings of R&B
legend Al Green will soon be seducing a
new generation of listeners who are tired of
being alone.

Johinson recently licensed
the entire Hi Records catalog,
which includes such classics as
“Al Green Gets Nextto You” and
“Call Me,” as well as albums by
Ann Peebles, Syl Johnson
and longtime Green collabora-
tor Willie Mitchell.

The first three releases under
the deal will be remastered ver-
sions of Green'’s “Greatest Hits,”
“I'm Still in Love With You” and “Let’s Stay To-
gether,” which will be in stores March 31.

Hi Records GM/VP Don Wilsonsays he liked
what Matthew Johnson brought to the table.

‘He was quite convincing and the terms were
favorable,” Wilson says. “I didn’t want to go
back with EMI, who had previously licensed
the catalog. They reissued a big portion of the
Al Green catalog, but I think Fat Possum will
take the opportunity to go deeper.”

Reissuing vintage recordings can be a hit-or-

The
Indies

CORTNEY
HARDING

miss affair, as Fat Possum itself found with its
reissue campaign for the late Townes Van
Zandt. Of the 14 Van Zandt albums Fat Pos-
sum has released, only three have sold more
than 1,000 copies in the United States, with the
biggestseller, “Rear View Mirror,” selling 3,600
units, according to Nielsen SoundScan. The
label has racked up combined U.S. unit sales
of only 8,900 on the Van Zandt reissues.

The Hi Records rights deal is the lalest effort
by 17-year-old Fat Possum to expand beyond its
original focus on Mississippi Delta blues. Back
in the early "90s, the labe! made a name for it-
self with raw, unvarnished recordings by mod-
ern Delta bluesmen like R.L. Burnside and
Junior Kimbrough.

FEBRUARY 28, 2009

Since thern, Fat Possum has expanded its scope
intosoul and even indie rock. In 2002, the label
released Solomon Burke’s “Don’t Give Up on
Me,” a critically acclaimed collection of South-
ernsoul that won a Grammy Award for best con-
temporary blues album. “Don’t
Give Up on Me” found a surpris-
ingly large audience, having sold
115,000 units todate, according to
SoundScan. Fat Possum also struck
it bigwith the Black Keys, whose
2003 album “Thickfreakness” and
2004 album “Rubber Factory” have
sold 107,000 and 134,000 units, re-
spectively, according to SoundScan.

The label’s latest success story
ismulti-instrumental indie musician Andrew
Bird’s “Noble Beast,” which debuted at No. 12
on the Billboard 200 for the week ended Jan. 25
and has sold 48,000 copies to date. For the week
ended Feb. 8, Heartless Bastards, another Fat
Possum act, debuted at No. 150 on the chart
with their album “The Mountain.”

Johnson notes that the lubel has taken risks.
“We're always in survival mode,” he says, adding
that “my vision has always been, ‘Everything
changes, or it’s dead.

Part of the reason Johnson is able to
have that attitude is that the label has also
been adept at finding partners to support
its artisticvision. Although Fat Possuniit-
self only employs six full-time staffers, it
has worked with high-profile supporters
onanumberofoccasions. In 1994, Capri-
corn Records founder Phil Walden ap-
proached Johnson and offered him an
exclusive distribution deal. The relation-
shipevenlually soured, resulting in some
legal wrangling, but Johnson quickly
bounced back.

‘He went to Epitaph in 1996 and re-
ally reinvented himsel!, signing the Black
Keys and going for a slightly different
sotind,” says Alan Becker of RED, which
distributes Fat Possum through a deal
with Megaforce Records. “He’s always
been the type to look for unique voices
first and foremost.

Fal Possuni operated as a joint venture
between Johinson and Epitaph Records
until 2004, when Johnson says the pair-
ing had simply “run its course.”

Becker says that Megaforce’s moral
and financial support allows Johnson
to strike deals with Hi Records and license the
Van Zandt catalog.

“Asalabel. they’ve evolved so much over the
years,” Megaforce president Missy Callazzo
says. “In a way, they’ve almost come full circle,
because they started with all those old blues
guys that are now no longer with us.”

Johnson suys that he wants to acquire more
catalogs, althougli he won't specify which ones
he’s looking at.

“Right now, I'm just enjoying the success we're
having,” he says. “I never thought when this
started ['d have two records in the top 200.” -+«

.blZ billboard.biz/indies.

www.billboard.biz 13

WWW american

wi ok Al . ]

IR i
CONFERENLCE

sho es hundreds of musical acts from around
the globe on seventy stages in downtown Austin.
By day, conference registrants do husiness in the
SXSW Trade Show in the Austin Convention Center
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of speakers.of internationalstature.
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BOXSCORE concert Grosses

Come-onover:

GROSS/ ARTIST(S) Attendance CHRISTINA AGUILERA
CKET P Venue, Date apra ity Promoter
‘ EXWIPN-CEN AC/DC, THE ANSWER
(34077635 Canachan) 45,350
| $8332/%58.20 Rogers Centre, Toronto, Jan. 9 sellout Live Nation
$2,565180 Al S
$97.50/$94.50 CD)?C(.jZe, /‘\’rena. Oakland, Calif., tzféssgﬁouts Another Planet Entertainment

$2,345,107 CHRIS BROWN, SHELLEY
(€1,737.464)

$7019/$56.69 The 02, Dublin, Jan. 7-8, 31 SSUH Alken Promotions

PSRLET P METALLICA, MACHINE HEAD, THE SWORD

$9894/$78.94 .\ﬁ:cr‘\?vla Center, Philadelphia, :99'713;5 T
$1,276,091
$89.50 Scottrade Center, St. Louis, Jan. 13 1:@3{4 tiveINation
$1,274,265
‘ Sl =50 g.eg,zggnc.:?gte" Washington, lgl'lg\?tz Live Nation
$1,263,441
$92/$6750 §$mmet Center, Nashville, Jan. lgl'ngrG VeI e AT
’ $1,253,179
$89.50 ./,\ar::.erzigan Airlines Center, Dallas, lgﬁggg tive NBtion .

$1,240,617 METALLICA, MACHINE HEAD, THE SWORD =
$78/$58 Joe Louis Arena, Detroit, Jan. 13 12%5?568 Live Nation, in-house e c O I l I e
$1,215,153 DANE COOK

$102.75/$77.75/ St. Pete Times Forum, Tampa, 19,092

SRR 2,21, 31 Ak What The Live Nation-Ticketmaster Merger

$1,145,063 Means For No. 2 Promoter AEG

$89.50 Mellon Arena, Pittsburgh, Jan. 7 11'??19837 Live Nation

siian e METALLICA, MACHINE HEAD, THE SWORD We didn’t expect Anschutz Entertainment  in terms of bringing content to its venues.
’ » ’ »

$7350/$5950 D Banknorth Garden, Boston, 17,066 T - Group to accept a Live Nation-Ticketmaster — That's not so different from why promoters got
an. sellout

/DG THERNEER merger lying down and it appears it won't. into the amphitheater game in the first place
$1,053,863 AEG isa privately held company that'sowned  in the '80s: They wanted to mitigate their tal-

Frank J. Russo, American Concerts

$89.50 U.S. Bank Arena, Cincinnati, Jan, 11 11,864 i i o T— L . B o -
LRSS CRSinnatRanal 1oloca o natied by Denver billionaire Phillip Anschutz. Itsopin-  ent-buying risk by tapping into ancillaries, and
| ?;2:%855.524 , LIL WAYNE, T-PA EYSHIA COLE & OTHERS ion on this merger matters, beyond its compet-  arenas were too expensive for promoters to
$12705/54058  Air Canada Centre, Toronto, Jan. 15 ;3;.%,8? Live Nation itive relationship with Live Nation. AEG owns  build at that time {and still are).

AC/DC, THE ANSWER and operates a large portfolio of AEG’simportance as a Ticket-

12160 Live Nation, Haymon Entertainment

San Diego Sports Arena; the Globe in Stock-

$953,327
$89.50/864.50  Alttel Arena, North Little Rock, 11,858 AoaverlPiodictions arenas, theaters, clubs and sports master client is huge. In an in-
| Ark., Jan. 28 seilout . . 5P n e : . &
$946,038 LIL WAYNE, T-PAIN, KEYSHIA COLE & OTHERS teams, mcl_udmg such high-pro- R d te.rwew fmth Billboard, AEG CEO a
| ggﬁmm) General Motors Place, 13,592 o file properties as the Staples Cen- Ooa Tim Leiweke wouldn't address
| —_— = e el ' ter in Los Angeles; the Sprint Ray  talkthat AEG hasa broad ticket-
3275295'/29825 lWE’ NKEY ECIEL D Center in Kansas City, Mo.; the O2 WADDELL ing agreement with Ticketmas-
. lassau Iseum, Unicndale, b N ; N . . ) p
= NY., Jan. 16 12083 ERRRFITER (s e Arena in London; and the O2 ter that could be nullified in the
METALLICA, MACHINE HEAD, THE SWORD World Arena in Berlin. It also runs event of a merger (we hear there
$794,657 g
$7550/$5550  Bradiey Center, Miwaukee, Jan. 12 13,348 Frank Productions or books such buildings as the are three years left on that pact)
$727,578 LIL WAYNE, T-PAIN, KEYSHIA COLE & OTHERS Prudential Cer.lteriAn Newark_, N.J.; o'r that}AEG is developing its own
$12575/339.75  Sprint Center, Kansas City, Mo, 10,810 Target Center in Minneapolis; the ticketing system, saying only,

“We're closely monitoring the proposed trans-

Phone! 615-793-0466. Fax' 615-793-2891 email: balien@billboard.com. For research and pricing, call Bob Alien. FOR MORE BOXSCORES GO TO: BILLBOARD.BIZ

Copyright 2009, Nielsen Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville.

|

$709,920 LA

holm; and the Colosseum at Caesars Palaceand  action and we're reviewing our options.”

$49.75/339.75 Madison Square Garden, 15,047 3 r
New York, Jan. 25 ) Live Nation 3 g g “ p
o= Selott the Joint at the Hard Rock Hotel in Las Vegas. Leiweke went on to say he would be “shocked
?gg%.gg; PAT SHORT — AEG’s live entertainment division, AEG  if the merger were “permiitted to proceed as pro-
b Vicar Street, Dublin, Jan. 7-11, 2 : . . . L - . ] .
$40.49 1358, 2578”2931 22" glgguts AleD Frermeliens Live, is a distant second to Live Nation inthe  posed.” Live Nation most certainly anticipated
" $692.315 LIL WAYNE, T-PAIN, KEYSHIA COLE & OTHERS concert promotion world, reporting more than  a keen regulatory going-over in the wake of this
$77,75/‘$37,75 New Orleans Arena, New 11,618

Live Nation, Haymon Entertainment $1 billion in concert grosses to Billboard Box-  merger, having endured such inspection when

Orieans, Jan. 1 12.407

ok LIL WAYNE. T-PAIN. KEYSHIA COLE & OTHERS score in 2008, compared with nearly $2 billion  itacquired House of Blues for $350 million in
t] L] &

from Live Nation. 2006. Ticketmaster, likewise, is no.stranger to
Naturally, the two are fierce competitors for  this type of scrutiny.
tours. Several artists have gone back and forth [f the merger is rejected, of course, the

$121.50/$35.50 U.S. Airways Center, Phoenix, 10,048
Jan. 13,992

$614,467 THE KILLERS, M83
{$775,791 Canadian) Ay Canada Centre, Toronto, 14,321

Live Nation, Haymon Entertainment, in-house

N
]

$4725/83575  Jan. 23 setfout Live Hatien between them and many play for both promot-  lawyers would be the real winners—Live Na-
$609,431 ers. At the same time, Ticketmaster’s Front Line  tion and Ticketmaster will have incurred a boat-
$125.75/$39.75 KeyArena, Seattle, Jan. 25 9,3759 Live Nation, Haymon Entertainment, in-house Management has enjoyed 4 close relationship load of lega] fees, as would the people who
$602,092 with AEG, bringing it tours and concerts by big  opposed the merger. You can also count on
gzg%?/ggﬁm) Ei?&‘;?yﬂ’h?:r‘x’e‘.’,'iiﬁ."‘z? ?e'ﬁ&? Live Natlon names like the Eagles, Christina Aguilera  politicians like Sen. Chuck Schumer, D-N.Y,,

and Neil Diamond. to squeeze as much attention out of the process
A Live Nation-Ticketmaster merger would  as possible. Whether consumers, artists or com-

greatly complicate AEG’s ties to the combined  petitors would benefit from a failed merger de-

entity. On the one hand, Front Line artists still  pends on your point of view.

need access to AEG venues and vice versa. But If a merger doesn’t take place, it's possible

AEG will beleery of allowing a business related  that Live Nation and Ticketmaster will return

$564,275  Iela\iia
$1,000/$100 Warner Theatre, Washington, 1,884202 Live Nation
.C., Jan. 14

o
()
=
©

$540,380 Maah Ll
$150/%$55 Radio City Music Hall, New York, 5,753
Feb. 7 6013

Cardenas Marketing Network

PPN LIL WAYNE, T-PAIN, KEYSHIA COLE & OTHERS

$127.75/$3675 5. Bank Arena, Cincinnati, Jan, 18 %36228 Live Nation to an arch rival to have access to its customer  to pursuing their separate businesses, compet-
$475,899 CHRIS BROWN, SHELLEY ticketing data, which would potentially enable  ing again on the ticketing front and sitting
é%%?;g};iw O e i, DD RIRERIC roenations it to sell sponsorships against it and tap into  across the table from each other again in nego-
$458,087 MOTLEY CRE, THE LAST VEGAS other revenue Sources. Ind'eed,' data, a}nd who  tiating tour deals. 4 A 4

$400/$200/ - an] . controls it, was a key factor in Live Nation's de- If that happens, it’s still possible that AEG
$110/$100 The Joint, Las Vegas, Feb. 6-7 G el AEG Live

cision to not to renew its ticketing pact with  could emerge as a merger partner for either,

$446,826 LIL WAYNE, T-PAIN, KEYSHIA COLE & OTHERS Ticketmaster in the first place. given how quickly injured pride can heal on

AGUILERA: STEFFEN SCHMIDT/KEYSTONE/AP IMAGES

LR 5 hottenstein CenteriColumbus; 7,541 Live Nation, in-house Although AEG and Live Nation are both in  the battlefield.
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Wheeling And Dealing

Latin Music Sponsors
Become More Selective

Afew years ago, Latin music endorse-
ment deals and sponsorships were
largely the realm of superstar acts, like
Shakira and Mana. But as recorded-
music sales plunged, sponsor money
suddenly became a key
income source for artists
atall levels.

In today’s shrinking
economy, sponsors of
Latin music are becom-
ing more selective,
which in turn is requir-
ing artists to become
more enterprising and
accommodating.

The good news is, music continues
to be an important “passion point” for
Latin consumers. And advertising in
Spanish-language media actually grew
during the first three quarters of 2008,
according to a study of multicultural ad
spending conducted by Billboard’s par-
ent the Nielsen Co. The study found that
total ad spending in Spanish-language
media rose 2.7% 1o $4.3 billion during
the first three quarters of 2008 from the
same time period a year earlier. Most of
the growth came from Spanish-language
cable TV advertising, which rose 49%.

That augers well for Latin music
sponsorships. Even assuming a slug-

gish fourth quarter, there is clearly
some money (o go around.

Adaliz Vicens, AT&T senior mar-
keting manager for Hispanic market-
ing, acknowledges that the business
model has shifted. “But that doesn’t
mean we're shying away from music,”
Vicens says. “It is a revenue genera-
tor and it 1s important
for AT&T.”

The carrier recently
announced a sponsor-
ship campaign with up-
and-coming Colombian
artist Fanny Lu. Because
wireless companies al-
ready work with record
labels, music sponsor-
ships are natural and
their effectiveness can be directly meas-
ured through sales, Vicens says.

But with big stars, the costs can
sometimes be enormous, which is
prompting sponsors to think twice
about where to spend their money in
this environment.

“By the time I go through manage-
menl, the label and the artist, my spon-
sorship fee is well into the seven
figures,” says one major brand execu-
tive who finds it difficult to measure
sales results and doesn’t plan to do big
music sponsorships this year.

Major sponsorships—those that in-
clude endorsement fees—can put de-

mands on an artist’s time, from shoot-
ing TV spots for a product to doing
meet-and-greets. The back-and-forth
required to close these deals is lengthy,
and instead of going through the trou-
ble, some brands are choosing to sim-
ply move on.

A few months ago, a major cell
phone carrier wanted to pay a certain
A-list artist $150,000 to do a TV com-
mercial, according to Elena Soto-
mayor, executive VP of event
marketing at the Chicago event pro-
duction company CMN.

“It involved shooting a 30-second
spot,” Sotomayor says. “But the artist
was on holiday and refused to inter-
rupt his trip for one day.”

Instead of sweetening the deal, the

Me and my guitar:
TOMMY TORRES

company offered the same one to an
emerging local band.

In this environment, Latin artists
who work hard to cater to a sponsor’s
needs can still secure deals, says
Warner Music Latina marketing VP
Gabriela Martinez.

Warner artist Tommy Torres will
be one of nine acts participating in a
new Banana Republic marketing cam-
paign, which will feature their music
on in-store playlists and in a free digi-
tal compilation available at iTunes with
any Banana Republic purchase.

“I still see a lot of opportunity,”
Martinez says. o

biz

For 24/7 Latin news and
analysis, see billboard.biz/latin.

OUTSIDE LOOKINGIN

New Spanish Acts Struggle To Break Through

MADRID—Spain is abuzz with young bands play-
ing in small venues across the country. But you
wouldn’t know it from looking at the charts.

Flamenco-soul singer Pitingo was the only new
Spanish artist to make Media Control’s weekly top
50 album chart in 2008, peaking at No. 20 with
“Souleria” (Universal), according to labels body
Promusicae. By contrast, 10 new Spanish acts made
the chart in 2003.

The economic crisis and conservative media cov-
erage has led major labels to cut back on new sign-
ings. And music radio largely ignores releases by
emerging artists, making it difficult for them to reach
amass audience.

“The labels have less money to sign and promote
new artists, and music radio now aims for oider au-
diences,” says Antonio Guisasola, president of the
85-member Promusicae. “Radio is no longer a ve-
hicle for new artists.”

New kid on the-block: PITINGO

Spain has a vibrant music scene but the inability
of new acts to crack radio means “they are stuck in
a ghetto,” says Mark Kitcatt, president of the 53-
member indie-label body UFI.

Fernando Delgado, manager of Madrid band the
Right Ons and director of 2Fers Records, says Span-
ish music radio changed in 2001 with the launch of
romantic oldies network Kiss FM.

The network quickly became the No. 2 radio net-
work, behind market leader top 40 Los 40 Princi-
pales, according to national media survey group
EGM. “Rival networks concluded that kids don’t lis-
ten to the radio anymore,” Delgado says. “Not even
Los 40 focuses on teenagers or new mMusic now.
Some 80% of what they play is established Spanish
artists like Amaral.”

The majors acknowledge cutbacks but insist they
are still seeking new talent. “In the past three years,
Universal has been the only Spanish label to de-
velop almost two new local acts per
year that have won gold discs,” says
Fabrice Benoit, managing director at
Universal Iberia Peninsula, citing Nena
Daconte, Haze, Hanna, Porta and
Pitingo, who have all earned gold discs
(40,000 units shipped).

But Benoit acknowledges that get-
ting radio exposure is a challenge for
new acts. “There is nothing between
specialized local stations and commer-

cial networks,” he says. “There is no ‘ladder’ to climb.”

EMI Spain develops only about five new Spanish
artists per year—half of what it used to—due to what
EMI Spain GM Simone Bosé says s a lack of support
from radio and other media outlets.

“There are so few means to reach the public,and
the radio situation is depressing,” Bosé says. “The
stations share about 80% of the same songs and
artists, the Internet has insufficient penetration in
Spain, and the press and TV is very conservative.”

Media conglomerate Grupo Prisa dominates
Spanish music radio, with its networks reaching
some 80% of listeners, according to EGM. Prisa’s
Unidn Radio subsidiary operates Los 40, Cadena
Dial, Radiolé, M80 and Maxima FM, as well as stations
in eight Latin American countries.

Unidn Radio music director Luis Merino blames
piracy and competition from TV, Internet and
videogames for the “critical state” of the music sec-
tor, rather than narrow radio playlists.

“The value chain of recorded music is in a sorry
state and traditional marketing has become very dif-
ficult,” Merino says. “The solution will be either a
greater protection of intellectual property or alter-
native methods to monetize free music [downloads].””

But Diego Manrique, a veteran music critic and
presenter of public Radio 3 music program “Am-
bigu,” says what’s playing on the airwaves bears lit-
tle relation to what’s happening in Spanish music.

“There is a total divorce,” he says, “between
radio and TV and Spanish creative music.”

—Howell Llewellyn

EN ESPANOL: All the great Latin music coverage
LCOImM you've come to expect from Billboard—in Spanish!
Billboardenespanol.com.
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MORE PANELISTS
NAMED FOR LATIN
CONFERENCE

Universal Music Latino/Machete
president Walter Kolm and Lat-
inPointe CEO David Chavez will
be among the panelists at the
Billboard Latin Music Confer-
ence, set for April 20-23 at the
Eden Roc Beach Resort & Spa
in Miami Beach. The confab will
emphasize the leveraging of
sponsorships, TV exposure and
digital distribution. Reyes En-
tertainment president Gabriel
Reyes will be one of the panel
moderators. The Billboard Latin
Music Conference & Awards are
presented by State Farm Insur-
ancein association with Verizon
and Verizon Wireless. For more
information, go to billboard-
latinconference.com.

BILLBOARD EN
ESPANOL TO HOST
SXSW SHOWCASE

Latin alternative acts Alex
Cuba, Léon Polar, Don Tetto,
CeciBastida, Los Claxons and
Afrodita will play the inaugural
Billboard en Espaiiol showcase
at the South by Southwest
music festival in Austin. The
March 18 showcase takes place
at the Flamingo Cantina, from
8 p.m.to 2 a.m. For more infor-
mation on the showcase, go to
billboardenespanol.com.

ZOE, MOTEL TO PLAY
INVITE-ONLY U.S.
SHOWS

Mexican rock bands Zoé and
Motel will tour the United
States in April as part of the
Jack Daniel’s Studio No. 7 con-
cert series, according to their
management firm Sei Track.
The bands will play invitation-
only shows April 14-23. Previ-
ous Jack Daniel’s tours have
featured Beto Cuevas, Molo-
tov, Babasonicos and Los Ami-
gos Invisibles. The shows will
be produced by Batanga Live.

‘ISA TKM’ RELEASES
SOUNDTRACK

Sony Music is rolling out the
soundtrack to Nickelodeon
Latin America’s first original
tween telenovela, “Isa TKM,” in
February in countries across the
region. The album contains mu-
sic by Fernando Perez Rossi and
Pablo Durand and perform-
ances by the show’s stars. The
set is expected to be released
stateside during the second
quarter. —Ayala Ben-Yehuda
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ollective Hits

Fan-Funded Recordings Come

PARIS—Web sites that enable fans to help fi-
nance an artist's recording sessions are gain-
ing traction in France.

While similar sites elsewhere have struggled
to produce hit acts, the model was recently re-
sponsible for the first fan-funded French plat-
inum (200,000 units) album: singer/songwriter
Grégoire’s “Toi + Moi,” which peaked at No. 2
on the French albums chart and
has shipped more than 300,000
copies since its Sept. 22, 2008,
release, according to distributor
Warner Music.

The album was funded by
€70,000 ($91,000) invested by 347
users of MyMajorCompany.com,
which retains ownership of the
master recordings. Investors re-
ceive 30% of revenue from the
album after distribution costs are
deducted, with 20% going to the
artist and 50% retained by My-
MajorCompany. The company is
likely to adjust its splits soon,
probably to a 40/20/40 model.

Thanks to the robust sales of
“Toi + Moi,” the company says
Grégoire’s investors stand to re-
coup at least five times their orig-
inal investment.

Grégoire was the firstartist to
generate the site’s €70,000 min-
imum investment required to
begin the recording process (the minimum will
soon rise t0 €100,000[$129,000}). Although he
didn’thave any previous recording experience,
the singer says several majors had offered him
contracts before he chose the music startup.

“I thought it was interesting to get the sup-
portof Internet users and to be known in a dif-
ferent way,” he says.

MyMajorCompany says further releases from
such acts as hip-hop artist Agonie and pop
singer Joyce Jonathan are imminent.

Grégoire’s chart success raises the question
of whether the model could someday provide
a genuine alternative to the label system. But
MyMajorCompany president Michaél Goldman
points out that Grégoire’s success was built

DARDALHON

Picture this: THE_E,lvOYS ;
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French new wave:
GUILLAUME ROSTAIN
(above) and RODOLPHE

Of Age in France

through what he calls “traditional record label
methods.” The company’s releases are distrib-
uted by Warner Music and only a limited num-
ber of preapproved artists are allowed to seek
funding. MyMajorCompany also says it invested
an unrecoupable €300,000 ($388,000) of its own
money in marketing the album.

“They are a real record company. The only

_ difference is how they get the
" o money,” says Warner Music
France president Thierry Chas-
sagne. “The second album will
: be tougher, as they won’t have
" the same press coverage they
had thanks to their innovative
model. We will know more
when 10 albums are out.”

By contrast, rival French site
NoMajorMusik positions itself
as “a community platform, not
alabel,” according to Guillaume
Rostain, who co-founded the
company in December 2007.

Artists that raise €3,000
{$3,900) in funding from No-
MajorMusik users can record a
digital single. Digital distribu-
tion is handled by Believe, with
investors receiving a 40% share
of revenue after distribution
costs are deducted. Artists also
receive 40%, with NoMajor-
Musik retaining 20%. Artists re-
tain master rights, although recordings are
licensed to NoMajorMusik for 10 years.

To date, seven acts have each raised the
€3,000 needed to record a single, drawing an
average of 100 investors per track. Notable suc-
cesses include hip-hopper 100priz’s “Shalom
Salam,” which reached the top five of French
retailers FnacMusic and VirginMega’s digital
charts, and “Why Are You Lying” by rockers
the Enjoys, which TV producer Marathon is
using as the theme song to the Web video se-
ries “Dingo ou Mytho.”

Now, NoMajorMusik is expanding to help in-
dependent labels raise funds. First to partici-
pate is Roy Music, home to gold-selling (75,000
units) rock act Mademoiselle K. The label hopes
to raise €200,000 ($259,000) to
help fund the production and pro-
motion of Mademoiselle K’s up-
coming live album, with a share
“equivalent to that of the artist” to
be distributed among investors
on sales for up to 10 years.

Roy Music co-founder Yvan
Taieb says this provides a solution
for independent companies that
have cash-flow problems, while
his fellow co-founder Rodolphe
Dardalhon says the model may
prove significant beyond just
raising finance.

“NoMajorMusik has built a
clear model linking artists with
fans and proved it can work,”
Dardalhon says. o
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EXPECTATIONS

Wineries Bring Cheer To Aussie Touring Circuit

BRISBANE, Australia—Australia’s winery
touring circuit is bearing fruit at home, and
the concept is about to be exported to over-
seas vineyards.

Leonard Cohen became the latest visiting
star to play the circuit, performing five win-
ery shows during his 10-date Australian tour
in January and February. Since the circuit first
emerged at the start of the millennium, pro-
moters say it has steadily matured as a busi-
ness, helping to open up new markets.

“South Australia is a soft market,” says
Mick Newton, director of promoter Round-
house Entertainment, whose A Day on the
Green concert series recently celebrated its
150th winery show since its first event in 2001.
“To be able to offer one of our shows therein

the mix of a tour [fixes] a weak link in the
touring chain.”

Melbourne-based Roundhouse, part of
Michael Gudinski's Mushroom Group of com-
panies, now hosts winery events in 18 Aus-
tralian sites. A Day on the Green expects its 1
millionth guest later this year, with 26 Aus-
tralasian dates—at venues with capacities vary-
ing between 4,000 and 10,000—booked for
the current 2008-09 summer season.

With the domestic touring market holding
up well despite the global financial crisis, New-
ton has already expanded into New Zealand and
is now looking to take the shows international.

“We’'ve got a couple of countries on the
radar,” he says, “but they’re probably not the
ones you'd expect. We just want to get it right

>>>UNIVERSAL FRANCE
MERGES LABELS,
CUTS STAFF

Universal Music France is merging its labels
Universal Licensing Music and Mercury. The
merged operation—the name of which hasn’t
been confirmed—will be headed by ULM di-
rector general Olivier Nusse. UMF is also merg-
ing its classical and jazz departments, a rep-
resentative says. The merger will result in the
layoffs of about 20 people at UMF, including
former Mercury director Sébastien Saussez.
The moves comes after Decca Music Group
confirmed a “realignment” of its U.K. opera-
tion in early February, with part of its roster
transferring to Universal Classics & Jazz (bill-
board.biz, Feb. 5). —Aymeric Pichevin

>>>TRINITY STREET
CEASES OPERATIONS

Digital marketing company Trinity Street,

diohistorv.com

which provided e-commerce services to
Oasis, Arctic Monkeys and other acts, has
ceased operations. The shuttering of Trin-
ity Street, which was founded in 2002,
came after aninterim management team’s
strategic review of its operations. Former
chairman David Robson and chief execu-
tive Andy Murray have sued the company,
claiming they were unlawfully removed
from their posts in December.

—Andre Paine

>>>U.K. GOV’T REBUFFS
EU COPYRIGHT VOTE

David Lammy, the U.K. minister of state
for intellectual property, has refused to
accept a Feb. 12 vote by the European
Parliament’s legal affairs committee to
increase the copyright term to 95 years
from 50 years. “While the U.K. believes
that performers should be protected
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here this year first. The growth has been
pretty steady in Australia, but we can never
relax with the way the economy is.”

Although Newton declines to identify his
international targets, those with a good nose
for the business say natural possibilities in-
clude California, where the Mountain Winery
in Saratoga already hosts concerts, and
Mediterranean markets.

“There’s absolutely no reason why it
wouldn’t work,” says Michael Hope, owner of
the Hope Estate in New South Wales’ Hunter
Valley. “The market worldwide is ripe for it,
because the population is aging and people
want ‘classy entertainment.” ”

While promoters usually set up temporary
stages for most winery shows, Hope has put
his money where his mouth is, spending $3
million Australian ($2 million) to build a
19,000-capacity amphitheater at his winery.

“I couldn’t have picked a worse time [eco-
nomically],” he says, “but my development
here is for the long term. I believe it's a mar-
ket that's not going away.”

A March 7 gig by Eric Clapton will chris-
ten the Hope Estate Amphitheatre, fol-
lowed by concerts by Chris Isaak (March
21) and the Who (March 28). Hope is plan-

In vino veritas: A Day on the Green concert at Sirromet Wines (left);
LEONARD COHEN performing at Bimbadgen Estate Winery in January.

ning up to 10 shows per season starting
next summer and says he has already sold
1,200 enhanced hospitality packages for
the Clapton show, at up to $700 Australian
($465) per ticket.

Don Elford, business development man-
ager of Acer Arena in Sydney, says that winer-
ies have emerged as serious competitors.

“They have a direct impact on us,” he says,
citing John Mellencamp’s November/Decem-
ber tour, which played one night at the Acer
as well as seven winery shows.

Some louring insiders estimate wineries
have now claimed about 5% of Australia’s arena
market, although many promoters think fur-
ther domestic expansion may be limited by the
number of sites with adequate facilities.

Until now, wineries have typically played
host to concerts by classic rock and older artists.
But Newton believes more cutting-edge bands,
like Arctic Monkeys and dance act Cut Copy,
could transfer from traditional venues.

“We'd certainly consider it,” Cut Copy gui-
tarist Tim Floey says. “We're always into
stretching the context of our music and set-
ting up and playing in different kKinds of
places. And with all the wine on tap, it would
make the rider really easy.” .

throughout their lifetime, a period of 95
years goes beyond what is needed to
achieve this aim,” Lammy said in a state-
ment. The European ruling requires the
approval of the EU Council of Ministers.
U.K. culture secretary Andy Burnham said
in December that he backs a 20-year in-
crease in the copyright term to 70 years.

—AP

>>>PINK CONTRIBUTES TO
AUSSIE BUSHFIRE RELIEF

Pink has pledged $250,000 Australian
($159,336) to Australia’s bushfire relief
program. The donation will assist the Red
Cross Bushfire Appeal, which provides
support to the thousands affected by
rampant bushfires in the state of Victo-
ria. In May, Pink will begin a 60-date na-
tionwide Funhouse arena tour. She is the
latest in a succession of local and inter-
national acts to assist Victoria’s fire-rav-
aged communities. Among them is Dutch
classical artist Andre Rieu, who has

recorded a fund-raising single, “Yours
Forever,” due Feb. 23. —Lars Brandle

>>>COLDPLAY TOPS ’08
GLOBAL SALES LIST

Coldplay’s “Viva La Vida or Death and All
His Friends” (Parlophone/EMI) was the
best-selling album of 2008 worldwide, ac-
cording to the IFPl. The international
recording industry organization said the
U.K. rock act’s fourth studio set racked up
global sales of 6.8 million copies. It also
sold the most downloads of any other
album ever within the first month of release.
Veteran rock act AC/DC’s 15th studio album
“Black Ice” (Columbia) came in second on
the global sales list, while “Mamma Mia!
The Movie Soundtrack” (Universal Music)
was third. Welsh pop artist Duffy, at No. 4,
was the biggest-selling new act of the year
with “Rockferry” (A&M/Universal). —AP

b- For 24/7 global news and analysis, see
DIZ bilboard.biz/global.

BY ANDRE PAINE

It’s A Manx World

Isle Of Man Aims To Make P2P Pay

Located in the frish Sea, the Isle of Man has
traditionally been known for its TT motor-
cycleraces and low taxes.

Now the self-governing British crown de-
pendency could soon be known for some-
thing quite different: a controversial peer-
to-peer licensing plan by local 02 subsidiary
Manx Telecom to let its customers access
unlimited music through P2P sites in ex-
change for ablanket license fee to compen-
sate rights holders.

“We’ve got something to offer the rest of
the world,” says Ron Berry, the Isle of Man’s
inward investment manager. “It’s a case of
defining and proving the model, then it’s
adaptable for other jurisdictions.”

The exact nature and cost to consumers
of that model is still being fine-tuned, with
the final proposal due to be unveiled in late
March, followed by an experimental phase
in the summer. The concept is similar to a
Warner Music Group-backed proposal for

Nice to share: RON BERRY

U.S. college campuses (see story, page 12).

That time line means the U.K. government
faces the prospect of having a P2P-
legitimizing system rolling out on its
doorstep just as it attempts to broker a dif-
ferent approach on the mainland.

The British government is due to submit
final proposals in late spring on how Inter-
net service providers and the music industry
should cooperate in the fight against online
piracy. Proposed measures in its interim
“Digital Britain” report in January included
the establishment of a rights agency to en-
force anti-piracy measures.

The Internet Service Providers’ Assn. ques-
tions whether the Isle of Man ISP licensing
plan could ever be exported to a high-profile,
high-value market like the United Kingdom.

FEBRUARY 28, 2009
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But the British government says it is watch-
ing the Isle of Man proposal with interest.

“We want to leave the way open for other
business models rather than limiting peo-
ple to one option,” a statement from the In-
tellectual Property Office said. “The impor-
tant thing is to balance the needs of rights
holders against [those] of consumers. We
are glad to see innovative solutions are
being explored, but we would like to see
more details.”

The Isle of Man proposal—a controlled ex-
periment on an island with a population of
78,000 that boasts 100% broadband pene-
tration—could become a testing ground for
other markets. Berry says there has been
“engagement across the board” with rights
hoiders, although Billboard has encountered
a mixed reaction.

“it’s imperative that the value of our mem-
bers’ music is properly recognized in the P2P
environment and we are working hard with

" . other key stake-
M holders to deliver
effective licensing
sofutions,” says
Steve Porter, chief
executive at U.K.
collecting society
PRS for Music, who
says his organiza-
tion has been “en-
gaging actively”
in the Isle of Man
proposal.

However, labels
trade body the BPI
says it wouldn’t
support the scheme
over the U.K. gov-
ernment’s plans and remains committed to
tackling, rather than appeasing, piracy.

“There has never been any reticence on
the labels’ part to explore new business mod-
els,” says BPI director of public affairs
Richard Mollet. “We would be interested to
see the detail of any proposal that comes
forward. [But] any commercial service that
sets off trying to compete with free is going
to have a hard time of it.”

Berry beliéves that “brand loyalty” would
ensure the continued success of legal down-
load services.

“The Isle of Manisn’t in this to solve the
problems of the music industry,” Berry
says. “If we can do that along the way,
that’s great. But our strategy is to grow
our economy.” o
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Licensing music for advertising campaigns can be a tricky business. Recording artists risk turn-
ing off fans if they pair up with the wrong brand or star in a poorly executed campaign. And
brand marketers can be vulnerable to the unpredictable behavior of their celebrity clients,

Steve Stoute

The music branding expert
discusses the opportunities and
risks for recording artists in ad

partnerships.

as Wrigley’s recently found out with Chris Brown (Billboard, Feb. 21).

Aleading player in the music branding market is recording industry veteran Steve Stoute’s
Translation agency, which has brought together Justin Timberlake with McDonald’s, Beyoncé
with Samsung Electronics and Jay-Z with Reebok and Hewlett-Packard. It also brokered

the Wrigley’s deal with Brown and other artists.

Prior to joining the ad industry, Stoute managed the careers of such artists as Nas and
Mary J. Blige and served as executive VP and president of urban music at Interscope Geffen
A&M Records, where he produced recordings by U2, Eve, Limp Bizkit and Eminem’s debut
album, “The Slim Shady LP.” In the late '90s, Stoute partnered with branding guru Peter Ar-
nell to start a company called Pass, which matched brands with celebrities, a preview of the
work he would do at Translation, which he founded in 2004. Translation’s knack for know-
ing what works for artists and brands caught the attention of advertising giant Interpublic

Group, which acquired the firm in 2007.

Stoute, who remains Translation’s chief creative officer, has gone on to partner with Jay-
Z to form Translation Advertising, an agency focused on multicultural marketing.

Describe how Translation
matches artists to brands.

[ can identify what the artists’ needs
are, what the consumer groups are
who buy the material and how the
brand seeking to tap into the audi-
ence can use that partnership to cre-
ate consideration for the product. The
company’s not driven by hooking up
artists with brands. We're in the artist
brand management business. [t’s
about finding corporate partners and
matching them with artists to tell
their brand story. There has to be
some mutual benefit. Soitjust can’t
be all about the brand saying, “I'm
going to put artists with my brands
and not care about the artist’s pre-
existing brand value.”

You broughtin Chris Brown, Ne-
Yo and Julianne Hough for a
Wrigley’s marketing campaign.
Are there any risks when artists
put a brand’s name or jingle in
their song?

Not when it’s done correctly or with
honesty. I learned from the record
business that artists working with
corporations on projects that are
seen as selling out are nothing more
than a bad marriage. When artists
do it right, it’s a perfect marriage.
When you look at Run-D.M.C. and
their deal with Adidas, it did not
look wrong. When Bob Dylan is sell-
ing Victoria’s Secret or MC Ham-
mer is selling chicken, then it's a
bad marriage.
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There’s awhole seduction behind
having a corporation say they want
to be your partner. Sometimes artists
do things to be more popular, not
because it will help them be more
of who they are. You're seeing that
with reality shows or guys being in
movies just to be in movies. They're
just doing things to be popular. How
you avoid that is by knowing who
you are and who your audience is.

Wrigley’s suspended its Dou-
blemint TV ads with Brown fol-
lowing his recent arrest. Is there
anything Brown can do to salvage
his marketability with brands?

I think the truth needs to come out
and the smoke needs to settle be-
fore any of us can comment.

Do brands come in with unrea-
sonable expectations for artist
participation in campaigns?
The brands have unreasonable ex-
pectations because they want to
make sure their brand story is told.
That’s exactly what they should be
doing. [But] when they want to do
that with no consideration of the
purveyor’s story or their place in cul-
ture, it's a lose-lose. The artist be-
comes homogenized and the brand
looks like they just hired someone
to shill their product.

What are the most common mis-
takes that brand marketers make
in their use of artists?
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The biggest mistake is that they try
to bring the artist into the brand’s
culture and what they really need
to do is get their brand into the
artist’s culture.

How do you put a brand into an
artist’s culture?

That’s the part a lot of people don’t
understand. A lot ofad agencies with
branded entertainment divisions
have no understanding of music cul-
ture. Creative Artists Agency and
William Morris and Endeavor do a
good job of putting music and
brands together. There’s a strategy
behind successful marriages. It’s un-
derstanding the DNA of both part-
ners and trying to find the shared
values—really understanding the
granular aspects of both brands and
trying to link both of them.

More managers are negotiating
deals with brands without the
help of a label. What changes
have you seenin how managers
do their jobs?

Managers are also working closely
with labels because they have to co-
exist. They can’t just do things in-
dependently. Working on deals
directly is OK, but since labels are
clamping down, they’re making it
so that none of these things can hap-
pen without their consent. The
problem with 360 deals is they don’t
have 360 talent to service them, like
hiring people from the phone com-
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pany to run ringtone management
or hiring people from the fashion
world to build clothing lines. Record
companies should be able to have
talent to service these deals. Inter-
scope, for example, has done a good
job with things like Beats by Dr. Dre
[aline ofhigh-end headphones].

What impact would a Live Na-
tion-Ticketmaster merger have
on agencies like Translation?
It’s great for us, because I have a lot
of friends at Live Nation. It means
agreater 360 relationship between
the venue, the concertand the sell-
ing process of the ticket. It gives
brands and marketers a much bet-
ter way to integrate into the process.
Before it was a lot of different pieces.
The fact that Live Nation owns ven-
ues and puts on the show and now
[runs] the ticketing process, which
has alot of data, means you can mar-
ket to that data.

What impact will the deal have
on artist branding deals and
sponsorships?

As an advertiser, you rub your hands
in glee. It’s not just a banner onstage
—now you know who the consumer
is buying tickets. When Armani
wants to sell perfume to Beyoncé
fans, they now have that data. That’s
one of the problems with the record
business. They could have offset the
cannibalization of digital music
sales if they had that data. The con-
sumer active in buying music and
tickets and related items is a big-
ticket item for marketers.

You went from the music busi-
ness to the advertising business,
two industries that are becom-
inginterdependent. Will Trans-
lation ever start its own label?

lactually think about starting a label
alotand going back to my roots. Why
Isit on the edge is because the music
business still hasn’t figured out its
core modelyet. Ido alotof work with
Interscope and Universal Lo help
them define that. Maybe if the tim-
ing is right I'll step into the record
business. Thead business is not the
record business. There’s not many
YouTube stars and there’s a reason
for that. Knowing how to build stars
[A&R]is a uniqueskill set, except it’s
been overpriced because record sales
were exploding. When [A&R costs]
come back down, maybe I will go
back into the record business. -« +
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RASCAL FLATTS
SIZES UP JCPENNEY AND FINDS .
A PERFECT PROMOTIONAL FIT

BY KEN TUCKER * PHOTOGRAPH BY LEANN MEULLER

- T’S MORE UGG BOOTS than cowboy boots at Rascal Flatts’ February performance at
New York’s Madison Square Garden. Backstage before the show, a woman in her mid-
40s reaches the front of the line to meet the band and flaps her hands around her face,
pretending to faint. Another lady ecstatically tells the band her name is Stephanie,
which guitarist Joe Don Rooney instantly converts to “Steph-Steph,” making her gig-
gle loudly. A tottering woman approaches with pink drinks and accidentally spills
Cracker Jacks all over the floor. Vocalist Gary LeVox feigns disappointment: “I would e
have liked some of those.” * The band disappears from the meet-and-greet as Jessica o
Simpson finishes her opening set, and after the crowd is prepped with tracks like “Eye
of the Tiger” and “Who Let the Dogs Out”—there’s a big bang. The trio of Rooney, r
LeVox and bassist Jay DeMarcus descend to the floor on an aluminum platform that LA
billows smoke. LeVox struts and skips around the arena-length track, bumping fists
* and high-fiving the men and holding the hands of women as he sings. Rooney and
DeMarcus give out guitar picks like Halloween candy. * High-pitched screams drown out the open-
ing bars of the band’s cover of “Life Is a Highway” and women dance with their big Budweisers
thrust high in the air. “And they say New York City doesn’t like country music,” LeVox says to the
sold-out crowd. “They must have took up all the pretty people and put 'em in one spot!”
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With the April 7 release of “Unstoppable,” the band’s sixth
studio set, Rascal Flatts is aiming to take its already strong
appeal to women by teaming up with retailer JCPenney for
a wide-ranging marketing and protrotional deal. For these
women the association of Rascal Flatts with JCPenney will
be inescapable for the next two years—f{rom tour sponsot-
ship to clothing the performers to using the group’s music
in advertisements and playing it in stores.

“Fortunately for Rascal Flatts we have crossover music
that’s allowed us to play the Staples Center [in Los Ange-
les] and sell it out and play Madison Square Garden and
sell it out, but when you get down to who the real the Ras-
cal Flatts consumer is, it's the people between New York
and L.A.—and that’s where JCPenney is,” says Doug
Nichols, the band’s co-manager. “From a demographic
standpoint it was a perfect fit.”

Even in uncertain economic times, JCPenney remains one
of the biggest general-merchandise retailers in the United
States. There are more than 1,000 JCPenney department
stores throughout the States and Puerto Rico; the business
also includes one of the largest apparel and home furnish-
ing sites on the Internet, jcp.com—JZPenney says Internet
sales totaled $1.5 billion last year—and the brand is the na-
tion’s largest general-merchandise catalog business.

The Rascal Flatts American Living Unstoppable tour is
sponsored by JCPenney; the two-year, 60-stop trek kicks off
June 7. “We’ve avoided some sponsorships up until now be-
cause it didn’tdo anything to further the Rascal Flatts brand,
it was only a monetary handout,” Nichols says. “Fortunately

Sharp-dressed men: RASCAL FLATTS;
inset: The band meets plaid-clad fans
at Madison Square Garden.
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‘SONG FOR SONG,POUND
FOR POUND,IT'S THE BEST
MATERIALWE'VE BEEN

ABLETO GET OUR HANDS ON.
—JAY DEMARCUS

the guys are in a place where they don’t have to do things just Mike Boylson, chief marketing officer for JCPenney, says
for money. We feel that JCPenr ey is a partner that can grow  that while -he company has never sponsored a tour before,
ourbrand, and we fully intend to help them grow their brand.”  “Rascal Flatts and the American Living brand is a perfect

“Even in the best economic conditions the more places  fit. They skew toward women, especially younger women,
you can sell your music the better,” says Lyric Street VP of and 80% o7 our purchasers are women. We're trying to get
marketing Greg McCarn. younger women.

The partnership with JCPenney is a two-year deal with Nichols says there will be synergies
the option to extend for additional years at the end of the  between the advertising buys that both
term. “We have close to a million people that we commu-  organizations make. “We know we’re
nicate with so getting the two enline brands togetherisre-  goingafter the same customer,” he says.
ally exciting,” Nichols says. “They have like 21 millione-mail ~ “They’re spending alot of money on TV
addresses, so it doesn’t take a very high percentage [of opt-  and radio, particularly country radio, and
ins] to create a huge number there. It will be interestingto - we're spending a lot of money advertis-
see what we come up with.” ing there, so finding a way to utilize our
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advertising dollars together is a really exciting thing,”
JCPenney will run one TV commercial the first year and
probably two the second year, according to Nichols. The band
wrote a song, “American Living,” that will serve as the sound-
track for a new commercial for JCPenney’s lifestyle brand,
which launched in 2008. In addition, the track will be avail-
able on a special version of the “Unstoppable” CD sold only
at JCPenney stores, and net proceeds from the sale of the CD
at the retailer will benefit JCPenney’s Afterschool fund, which
provides children in need with access to afterschool programs.
The commercial will air May 17-June 6 during prime time
and on cable, and Nichols says the fact that LeVox, Rooney
and DeMarcus wrote the song makes all the difference. "It's
a Rascal Flatts song,” he says. “It's not like a jingle writer in
Chicago wrote it and the guys are singing it. They've got all
the ingredients in there that they know work for their fans.
The harmonies, the melody, and the chorus is very hooky.”
After coming up with a melody and chorus, DeMarcus
and LeVox senta demo to JCPenney. “They flipped over it,”
DeMarcus says. The lyrics—“It’s a mind-set that’s never

going out of style, from the concrete jungle and down a
country mile/It’s a boy and a girl winning with the hand
that they've been given, it's a day in the life, the music and
the rhyme of American living”—aren’t about JCPenney,
but rather a slice of Americana. “They didn’t want it to be
about clothes,” DeMarcus says. “They wanted it to be an
all-encompassing theme.”

The band members will wear American Living apparel in
concert, and DeMarcus says he sports clothes from the line
offstage as well. The American Living commercial, as well
as behind-the-scenes footage from the filming of the ad, will
run on two large side-stage screens during the concerts. The
band’s fleet of 18 tour buses will feature imagery of the brand,
and special American Living merch promoting the tour will
be available for purchase.

Meanwhile, a microsite that allows fans interested in learn-
ing more about Rascal Flatts and the American Living brand
will launch April 1, and visitors to the site will be able to watch
interviews with the band on the road and enter a sweepstakes
to win concert tickets.

“We're going to find ways to promote the band and the tour
in all the media that we do, so it’s a partnership where we
both benefit from each other’s media weight out there,” Boyl-
son says. “It really is a win-win situation.”

And, the band says, all those JCPenney customers are in
for a treat. While DeMarcus says it’s cliché for a band to cal!

'

its next album as the best yet, he insists thatit’s true for “Un-
stoppable.” “Song for song, pound for pound, it's the best
material we've been able to get our hands on,” he says. The
current single, “Here Comes Goodbye,” is DeMarcus’ “fa-
vorite song we've ever recorded. When we first heard it, we
almost immediately decided that it was going to be our first
single—that's how much we fell in love with it.”

While the group tried to expand its sound on each album,
DeMarcus says it may have gone too far on recent records.
“We felt like the past couple of records, in an effort to grow,
there was a lack of holding onto some of things that made
us successful to begin with. Not that we're not proud of
that material, but it was time to go back and grab hold of
some of the elements that launched us and helped us be-
come who we are.

DeMarcus describes producer Dann Huff (who also has
worked with Keith Urban and Faith Hill) as “talented” and
an “integral” part of the recording process. “There’s a chem-
istry with him that | dare say would exist with few other
producers,” DeMarcus says of teaming with Huff for the
third time.

“When you have those kinds of chops and that kind of
range—he’s already in the 99th percentile—the growth is
going to be incremental,” Huff says of LeVox. “He's bring-
ing in other influences and [improving] the way that he styl-
izes his vocals. Texturally he brings more each time.”

DeMarcus agrees—and even 10 years after the band
launched nationally, the group is still growing. “We've got-
ten better as players, we've gotten more seasoned as writers
and performers, and we've gotten to know ourselves better.
More time spent together equals a better chemistry when
you make music.

Huff describes “Love Who You Love,” which LeVox wrote
with Neal Thrasher and Jason Sellers, as “arena country”; the
song has a rock feel with a country ballad lyric. “Things That
Matter” is a sparse ballad with a two-line chorus: “Things
that matter, things that don’t.” Another song, “Close,” has
what Huff describes as a “grunge guitar and banjo” sound.
“They really iave a relationship with the fans and they’re not
going to do something that’s a total departure,” Huff says.
“It’s quality-of-life stuff; it’s about family, relationships.”

John Shomby, PD at WGH Norfolk, Va., says the secrets
to Rascal Flatts’ radio success are simple. “They target
women with their music. Just about every song is relation-
ship-driven. They know their market and they serve it well.
They have a signature sound—you know it’s Rascal Flatts
the minute you hear them.”

Besides the deal with JCPenney, the group will appear on
NBC’s “Today” on street date and will return for the morn-
ing show’s Summer Concert Series in July. Rascal Flatts also
will perform at the Academy of Country Music Awards, which
air April 5 on CBS. Among traditional online initiatives like
a countdown clock on MySpace, the label is developing a mi-
crosite where fans can register to win a wake-up call from
the band.

And while the current Bob That Head tour is set to wrap
March 14 in Irvine, Calif,, the band is already making plans
for the start of the American Living tour in June. “There will
be a new set, new set list; it's going to be all brand-new,” De-
Marcus says. “What we do at the end of atour is scrap every-
thing and start from scratch. We’re going to go back to some
of the big cities that we went to on the Bob That Head tour
and we feel like we owe it to the people that are paying money
to come out to see us to see something totally different.”

In July, the group will become the first country act to play
Chicago's Wrigley Field. Two nights later Billy joeland Elton
John will play the same venue, and the acts will share some
of the costs. (Like the rest of Rascal Flatts’ tour, Live Nation
will produce the Wrigley show.) “It’s Wrigley Field,” Nichols
says. “That’s all you have to say. There’s no other place like
it and that’s such a great market for us anyway. It’s a huge
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Every Rascal Flatts album that features all-new
material has gone platinum.
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the last five years.
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market for us both with record sales and ticket sales.” The
group will also play Crew Stadium, a scccer venue in Colum-
bus, Ohio, and is looking at a date in Boston as well.

Rascal Flatts hopes to take its road show to the rest of the
world in 2010, with tentative plans to travel to the United
Kingdom, Europe, Australia and possibly Southeast Asia.
“We want to travel overseas and try to conquer as many other
countries as we can,” DeMarcus says. “We haven’t scratched
the surface yet as far as getting our music out to the rest of
the world. It's something we're going to concentrate more
and more on in these next few years.”

Alongside JCPenney, Hershey’s will be a tour partner
for the band. The Rascal Flatts Rocks Your Block promo-
tion will feature a grand-prize concert in the winner’s back-
yard. National TV commercials featuring the band will run
in April, May and June, and thousands of standups will be
located in grocery stores and other retailers. The promo-
tion will be tied into the company’s “S’mores season”—
which runs from Memorial Day to Labor Day—and a
commercial will feature the band’s “Still Feels Good”—*"a
fun, summer, round-the-campfire, on-the-beach kind of
song,” Nichols says.

For Rascal Flatts, this sort of branding has become now part
and parcel of getting its music to the masses—and with the
JCPenney deal, the act hopes it has made a partnership that
could help support the band for the foreseeable future. “The
people that are involved in this are really good people and we
connected with them,” Nichols says. “That’s not always the
case. We want to work hard and they want to work hard, and
alot of positive things are going to come outof this.” -

Additional reporting by Katie Hasty.



www.americanradiohistory.com



www.americanradiohistory.com

181V puy Isdey

OL sjueyy sy

J Buipue.g
€UD 8yy sdoy

ISsuo4 sinT

:

reennn

SScisibi

S



www.americanradiohistory.com

For the past decade, Latin pop singer/songwriter
Luis Fonsi has been an artist on the verge of
a major breakthrough. But in the last 10 months—
arguably the toughest time the Latin music
industry has faced in years—the Puerto Rican
singer has finally achieved major recognition
and sales both stateside and abroad.

Seven months after the release of his album “Palabras del
Silencio” on Universal Music Latino, Fonsi is enjoying un-
precedented success on airplay and sales charts. It's the re-
sult of a strategy that incorporated his image and music into
local and national branding campaigns, giving him a pres-
ence that he hasn’t enjoyed with previous albums. “He’s at a
pointof maturity in his career after 10 or 12 years,” says Jestis
Lopez, chairman/CEO of Universal Music Latin America/Iber-
ian Peninsula. “He has the song, the moment, the album.”

Akey driver for Fonsf's “it” status is the single “No Me Doy
Por Vencido,” which debuted at No. 18 on Billboard’s Hot
Latin Songs chart in July 2008. The song rose to No. 1in Sep-
tember and has spent 19 nonconsecutive weeks atop the
chart, most recently in late January. It is one of only five tracks
in the chart’s 22-year history to sit at the top for so long.

The album netted Fonsi his highest debut week, with 20,000
copies sold, according to Nielsen SoundScan. To date, the
album has sold 139,000 copies in the United Stales, a signif-
icant number by today’s Latin music standards. This week, it
remains in the top 10 of the Top Latin Albums chart, at No. 2.

While Fonsi is no stranger to the charts, he’s never had
this much momentum, and it reflects a campaign that com-
bined major-label support with three sponsorships: a part-
nership with Pepsi that capitalized on Fonsi's popularity in
Puerto Rico and campaigns with AT&T and the Telemundo
network that used his image and music nationwide. The
blend of local and national focus played an important role
in propelling Fonsi from a pop artist best-known on the East
Coast and in Puerto Rico to a major Latin star across the
United States and on an international level.

Of course, Fonsi also benefited from good timing. His label
originally slated “Palabras del Silencio” for release last May,
with “No Me Doy Por Vencido,” a midtempo pop songin 6/8
time, as the first single. “A big advantage was we identified the
song as a hymn and we worked it that way,” Universal Music
Latino president Walter Kolm says of the inspirational pop
song. “We knew it could work in several different formats.”

Written by Fonsi with Claudia Brant, the track featured
trumpets for a Mexican feel, and a ranchera version was also
recorded. The idea was that the two versions would give it
traction at radio on the East Coast, which favors pop, as well
as the West Coast, which favors regional Mexican music—
and where Fonsi had yet to achieve major success. Univer-
sal released a nortefio version featuring singer German
Montero and an urban version featuring M) were released,
helping to keep the song high on the charts.

The anthemic quality of the song’s Iyrics gives it a broad
appeal, and Universal submitted the song to AT&T for con-
sideration for a summer Olympics promotion.

The promotion, which included several major acts from dif-
ferent genres, was to include one artist for the Hispanic mar-
ket, and AT&T considered submissions from several labels. It
chose Fonsi, in part because of the artist’s wholesome image
and the song’s title and positive message, says Adaliz Vicens,
senior marketing manager for Hispanic marketing at AT&T.

Both sponsorship campaigns werea crucial part of the label’s
marketing efforts, says Universal Music Latino managing di-
rector Luis Estrada. “We really looked after our artist’s whole-
sorme image and we ensured that the message we were conveying
was positive, which is congruent with Fonsi's persona.”

A centerpiece of the AT&T campaign was a new version
of “No Me Doy Por Vencido,” created for an Olympics sound-
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track that was sold online at the AT&T Web site and iTunes
and whose proceeds were donated to the U.S. Olympic team.
Universal quickly cleared the rights for that version of the
song so that proceeds could go to the athletes, while the orig-
inal was sold through a number of online stores, including
iTunes and Rhapsody.

During the four weeks around the Olympics, Fonsi and
his song were heavily promoted online, at AT&T’s music
storeand on Telemundo, the Olympics’ official Spanish-lan-
guage TV network. AT&T filmed a TV spot that featured
Olympic team footage interspersed with Fonsi performing
his song that aired on Telemundo. The network also used
Fonsi in national spots promoting its programming, which
started in july and ran up to the album’s Aug. 26 release.

In addition, Fonsi was the image for the launch of the
Zune store on Univision.com, which included national TV
spots on Univision beginning in November.

To date, “No Me Doy Por Vencido,” in its original album
version, has sold more than 600,000 digital downloads, in-
cluding ringmasters, ringbacks and over-the-air tracks
throughout the region, including Spain and Lalin America,
according to Estrada.

Those figures, he says, “break the Latin mind-set that bal-
lads don’t sell digitally.”

AT&T’s campaign overlapped with Pepsi’s promotion,
which the company launched in July. Last spring, Pepsico
International in Puerto Rico began looking for an act to be
the face of its summer program. It chose Puerto Rican Daddy
Yankee in 2006 and Colombian Juanes in 2007.

For 2008, research identified Fonsi as an artist with the
appropriate name recognition at the same time Fonsi’s man-
ager, Tony Mojena, began pitching him to several brands.

“Luis did very well in their focus groups,” Mojena says.
“And it all coincided with the release of the album.”

In fact, the two deals made the label hold the release of
the album from May to August to take advantage of the pro-
motions. Pepsi’s Puerto Rico platform included a TV spot,
campaigns on social networking sites like Facebook and
cross-promotion with Pepsi clients.

KFC and Taco Bell franchises in Puerto Rico, for exam-
ple, offered contests in which customers could attend a
Pepsi-sponsored Fonsi show, meet the artist or receive au-

tographed Epiphone guitars.

As was the case with AT&T, the TV spot, and later a radio ad,
featured Fonsi singing “No Me Doy Por Vencido.” The artist’s
image appeared on Pepsi products, including more than 1 mil-
lion cans sold on the island.

Although the campaign’s vast scope matched what had been
done previously with Daddy Yankee and Juanes, Fonsi's had a
new online element.

For example, a fan launched a Facebook challenge that sought
3,000 new signups for Fonsi's Facebook page so she could get
10 minutes of face time with him during his Pepsi concert. “Two
weeks later, we had 6,000 people signed up in different Fonsi
Internet forums—forums we didn’t even know about,” says Na-
talia Vasallo, marketing coordinator for Pepsico International.

The fan got her wish, and Fonsi serenaded her onstage dur-
ing the show last August.

According to Estrada, the Web connection—Fonsi is an avid
Internet user who blogs frequently and chats with fans online—
is crucial in moving his project forward. When his new video
premiered on his Web site, more than 500,000 fans signed on
and crashed the server.

The viral interest for Fonsi is particularly appealing to Uni-
versal, which sees him as an artist with tremendous potential
outside traditional Latin realms. “Success like his would have
translaled to more albums sold five years ago,” Universal’s Lopez
says. “However, I don’t think he’d have nearly as much mass
penetration and recognition with consumers as he has now.”

As Fonsi kicked off the first major tour of his career Feb. 12
in Puerto Rico, he is once again looking at sponsorship oppor-
lunities while his label eyes crossover possibilities, including
a collaboration with a major mainstream act this spring.

While his most recent Puerto Rico performances were again
sponsored by Pepsi, management and the label are looking for
sponsorships for his other tour dates in the United States, Spain
and Latin America. Fonsi will play the Vifia del Mar Festival in
Chile in late February and then continue touring in such coun-
tries as Colombia, Venezuela, Ecuador and Argentina.

In the States, Fonsi's management is working with GTS, Uni-
versal's management service arm, which works to supports artists
in specific territories. GTS head Pepc Ferradas says he’s work-
ing with Mojena to have Fonsi play theaters in four cities in April
and then return for alonger run in the fall. In Spain, Fonsi's sec-
ond-best-selling territory, he will play nine dates this summer.

Although Universal declined to elaborate, Fonsi's newly re-
newed contract with the label includes revenue share in some
areas. But beyond the commercial success, Lopez sees Fons?'s
etforts as representative of a new generation of Latin acts.

“He truly represents new Latin youth,” Lopez says. “He’s
kind of like a boy next door and | think that has a lot to do with
his success.”

Despite his increasing celebrity status, Fonsi is pushing his
album with the sume enthusiasm he pushed the ones before it.
“A new album is no guarantee of success,” he said to the crowd
attending one of his Puerto Rico shows earlier this month. “I
think you always have to launch a new album as if it were your
first, with a lot of humility and with a lot of desire to work.” «

ASCAP Honors Fonsi

www americanradiohietorv com

The write stuff: LUIS
FONSI performgin San
Juan, Puerto Rico.

ANA MARTINEZ/REUTERS
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Billy’s Back

New Album Sings With
‘Hannah Montana’ Synergy

Billy Ray Cyrus is back in Tennessee. Or at least he was.

The Kentucky-born singer and actor, who has been spending
much of his time in Los Angeles where he stars in the Disney
Channel’'s “Hannah Montana” with his daughter, Miley Cyrus,
had a busy summer around Nashville last year. Not only did he
host NBC'’s “Nashville Star” talent competition and film (with
Miley) the forthcoming “Hannah Montana: The Movie,” healso
made anew album, “Back to Tennessee,” which will be released
March 31 by Lyric Streel.

While the project was originally scheduled for fall release, the
new date could turn out to be fortuitous. The Hannah Montana
movie comes out April 10, and Cyrus’ current single and title
track, “Back to Tennessee,” which is in the movie, is now at coun-
try radio. Cyrus co-wrote the I'm-longing-for-home tune with
Tamara Dunn and Matthew Wilder. (A previous single from the
album, “Somebody Said a Prayer,” peaked at No. 33 on Billboard’s
Hot Country Songs chart in November.)

Cyrus says that while “Back to Tennessee” is “the cornerstone”
of the Hannah Montana movie, which is about Miley/Hannah’s
return to her roots, it also represents his return. “You are talk-
ing to someone who loves the country who was born and raised
in Kentucky,” he says.

Unlike his last album, “Home at Last,” which was recorded
in L.A. and sold 294,000 copies, according to Nielsen Sound-
Scan, the new set marks a return to Music City. The set was pro-
duced by Mark Bright (Rascal Flatts). Lyric Street senior VP of
A&R Doug Howard, who has known Cyrus since his days at Mer-
cury Nashville in the early '90s, was also involved in the process.
‘Doug was the man who said, *We want this thing to be bullet-
proof,” " Cyrussays. The firstsong I foward brought was “Some-
body Said a Prayer,” which was written by hil songwriters Craig
Wiseman and Neil Thrasher. “We just started building from
there,” Cyrus says.

The new set will also include an exclusive duet with Miley on
“Butterfly,” a song from the movie. While Miley’s version will
appear on the soundtrack, the duet will only appear on Cyrus’
album. (“Ready, Set, Don’t Go” from his last album also featured
Miley. That song peaked at No. 4 on Hot Country Songs in Feb-
ruary 2008 and was his biggest hit in nine years.)

The set also includes “Real Gone,” a Sheryl Crow tune that
she sang and wrote for the “Cars” movie. Cyrus’ version also ap-
peared on “Country Sings Disney.

Unlike the lust release, the new album is a joint venture be-
tween Walt Disney Records and Nashville sister label Lyric
Street. “We’ve been involved from the very beginning of this
thing, every little step,” says Greg McCarn, VP of marketing
for Lyric Street. “There are things that they can bring to the
table that we don’t have the opportunity to, like working with
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the Disney Channel, and we hopefully bring our country ex-
pertise to the table,” he says.

It helps that Cyrus is still a concert draw. He will be on the
road a couple of weeks each month for the rest of the year, play-
ing casinos, clubs, country festivals and even Sea World.

Cyrus has heard talk that his career would be over after the
phenomenon that was “Achy Breaky Heart,” but he’s had the
lastlaugh. “I never give up,” he says. “My dad always said, ‘As
long as you love what you do for a living, you never have to
work another day in your life.’” | love making music, and 1
knew that no matter what happened that until the day | died
I would be making music somewhere. [ knew I would be set-

www americanradiohistorvy com
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ting up my guitar and my microphone somewhere and I would
be singing for somebody.

Cyrus’ father also advised him to “have a career like Kenny
Rogers and Dolly Parton.” “I said, ‘Dad, what does that mean?
and he said, ‘Well, you have to branch out into TV and film,” "
Cyrus recalls. “And | hadn't really thought about that. I went
to L A. the next week and they were casting [ for Pax Televisions’
“Doc”] and I went and auditioned and they hired me and four
years later, 88 episodes, I was a full-time actor. And I look back
on it now and think, ‘Man, 1 am really glad that my dad said
that,” because there is no doubt that | would not be having the
career that | am having now if | hadn’t branched out.
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>>>BACK UP THE
BEACH

The reunited original
lineup of Jane’s Addiction
will play its first major
show at the eighth
Sasquatch Music Festival
(May 23-25 at the Gorge in
Quincy, Wash.). The group
has played a handful of
small Los Angeles club
shows in the past few
months and is planning to
tour this spring with Nine
Inch Nails, which are also
confirmed for Sasquatch.

(W11 BY LEILA COBO

Ricardo Montaner is one of those rare
singer/songwriters who is also a great
balladeer, capable of marrying commer-
cial appeal with eloquence and sensitiv-
ity. He's also an iconic Latin American
superstar who can fill arenas from Mex-
ico to Argentina.

Now, as Montaner prepares for the Feb.
24 release of “Las Cosas Son Como Son,”
his first studio album since 2005, he is
eyeing the U.S. marketplace with new im-
petus, even as he expands his presence
into literary and altruistic ventures.

Becoming a brand wasn’t his goal,
Montaner says of the fact that his name
is now associated with a foundation (La
Ventana de los Cielos), a restaurant
(Ragazzi in Miami), an upcoming book
(“Lo Que No Digo Cantando,” to be pub-
lished in May by Thomas Nelson), TV
(he was most recently a judge on the
Mexican reality show “Cantando Por Un
Sueiio”) and, of course, music. “But the
truth is, we worked hard on this,” he
says. “My team has a lot to do with this.
We've realized that after 25 years in the
business, you can see the results in

>>>SUM OF ALL
PARTS

Former Smashing Pumpkins
guitarist James Iha, Cheap
Trick drummer Bun E.
Carlos, Hanson’s Taylor
Hanson and Fountains of
Wayne bassist Adam
Schlesinger have formed a
new band, Tinted Windows.
The group’s debut album,
which was recorded at New
York’s Stratosphere Sound
Studios, is expected this
spring on a label to be
announced. Tinted
Windows will play its first
major show at Billboard’s
South by Southwest
showcase, set for March 20
at Pangaea in Austin.

many ways.”
Within that mind frame, Montaner
says his upcoming album “is the conclu-

>>>ALL IN THE

sion of a very long career and a life that’s
been very rich in experience. This is an
album I made not exclusively for the au-
dience but also for myself. It's an album
that in some way marks the end of a stage,
of an important episode in my career.”

“Las Cosas Son Como Son” is classic
Montaner, with its parade of radio-friendly
tracks. The sound is more ltalian than
Latin pop, with multihued, surprising
melodic lines and rich instrumentation
(ptano and accordion are recurring). Mon-
taner wrote the lyrics with the music di-
vided between an assortment of people,
including one of his sons, Ricky.

Montaner, who will be honored with
the Latin Heritage Award March 3 at
ASCAP’s Lalin Music Awards in San
Juan, Puerto Rico, has charted 35 songs
on Billboard’s Hot Latin Songs tally since
1988; 22 have gone top 10 and four have
hit No. 1. This imearound, EM| Latin is
looking to make an even stronger impact
in the U.S. Lalin market, although the
first single “Pasoa Paso” hasyet to appear
on Hot Latin Songs.

“Besides traditional promotion, we're
very focused on Montaner’s image,” says
EMI Latin president Rodolfo Lopez Ne-
grete. “He has a very big market in Latin

‘FAMILY’
Ziggy Marley has drafted

Serious Business

Montaner Making Impact With Album, Book, Charitable Foundation
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America and we want to reinforce his
image here. His last two albums sold very
wellin the United States, but proportion-
ally better in Mexico and Argentina. And
| think we can do much better here.”

Unlike most international Latin acts,
whose main focus tends to be the United
States—which, after all, is the top-selling
market for Latin albums in the world—
Montaner has long concentrated on the
Americas as a whole.

He runs his affairs through his own

management company, with offices in
Miami, Mexico, Chile, Argentina and
Venezuela that help promote his albums
and book local shows.

“He has a very loyal audience in Latin
America and he’s a catalog artist who
doesn’t need radio hits to sell out shows,”
says concert promoter Ricardo Leyva,
president of Bravo Show.

Given his strength in Latin America,
the United States is simply “another” mar-
ket for Montaner. But with “Las Cosas,”
the bulk of the early promotion is taking
place stateside. Piggybacking on the new
album, Montaner will host a May concert
in Miami to raise money for La Ventana
de Los Cielos, which helps children with
special needs.

Honored in 2006 with Billboard’s
Spiritof Hope Award for his humnanitar-
ian work, Montaner, who is also a
UNICEF goodwill ambassador, is ex-
panding the organization’s focus to in-
clude initiatives for needy youth
throughout Latin America. With his wife
Marlene producing and directing, he is
fundinga film that highlights the plight
of children across the continent.

Parallel to those efforts, his book “Lo
Que No Digo Cantando” will narrate
“all the experiences that confirm to me
the existence of God,” says Montaner,
who is a Christian. “I have very high
hopes,” he says. “I'm not an artist that
only sings.’ o

his siblings, daughter and
some superstars to assist
on his first children’s
album, “Family Time,” due
May 5 from Tuff Gong.
Produced by Don Was, the
project finds Mariey
surrounded by his mother,
Rita; sister Cedella; and
daughter Judah, as well as
Paul Simon, Jack Johnson,
Willie Nelson, Toots
Hibberts, Elizabeth
Mitchell and Laurie
Berkner. Jamie Lee Curtis
also narrates two stories.

>>>GREAT DANES

The Danish rock quintet Veto is
enjoying a fruitful awards sea-
son in its home country. The
band’s sophomore set, “Crush-
ing Digits” (ResetO8/Sony BMG),
is nominated for five awards at
March’s Danish Music Awards—
best album, best band, best
male vocalist, best rock album
and best producer—having al-
ready won four awards from
leading Danish music mag Gaffa.

The band also picked up the
Danish Broadcasting Corp.’s P3
Award, guaranteeing it extra play
and promotion on the

>>>|RON CURTAIN
Iron & Wine has rounded up
23 rare and previously
unreleased tracks for the
compilation “Around the
Well,” due May 19 from Sub
Pop. The double-disc set

features ablend of cou'ntry S biggest
ey radio station, P3.
“Crushing Dig-

recordings and material
captured in the studio with
additional musicians.
Highlights include three

its” is certified goid
in Denmark, hav-
ing sold more

previously unreleased than 15,000
songs written for the movie units since its re-
“In Good Company” and lease May 5,

covers of the Flaming Lips’
“Wiaitin’ for a Superman,”
the Postal Service’s “Such
Great Heights” and New
Order’s “lL.ove Vigilantes.”

2008. The album
was released in
September in Scan-
dinavia, Germany,
Switzerland and Austria
through Sony Music, while
a wider European rollout

Reporting by Jonathan
Cohen.
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through Essential Music follows
in the spring, including a U.K.
release April 20.

Germany-based Eva de Wall,
international exploitation man-
ager for Sony Music Entertain-
ment Denmark, says the band
has '“great potential globally.”

“Veto’s soaring melodies
have mass appeal, especially
when people experience the
band live,” she says.

“We will soon take the band
out on the road,” says manager
Ulrik @rum-Petersen of Vol-
cano Music, adding the band

VETO i

has U.K. shows booked in
March, with German and Dan-
ish dates in April.

The Copenhagen-based
Skandinavian handles live
bookings for Continental
Europe, while the Agency Group
handles booking in the United
Kingdom (Ed Stringfellow) and
North America (lan Fintak).

@rum-Petersen says the
band is seeking European sup-
port opportunities in the
spring and will play several
Danish and international fes-
tivals this summer.

—Charles Ferro

>>>FLYING HIGH
CR2 Records, one of the
United Kingdom’s most con-
sistent hitmaking inde-
pendent house labels,
has returned to its
roots for its landmark
100th reiease.

The track in ques-
tion, “The Fly” by
Mark Brown and

ko Steve Mac, is seen by
[/ label founder/A&R
manager Brown as an
opportunity to recon-
nect with the dancefloor,
after a string of chart suc-
cesses from David Guetta &
the Egg, Eric Prydz and Steve

’ g
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Angello, and Brown’s own
“The Journey Continues,”
featuring Saint Etienne singer
Sarah Cracknell.

“For the 100th recording,
we wanted to make a big club
record, partly because we
come from the underground,”
Brown says. “And then there’s
the surprise factor. | reckon
most people were expecting
something very commercial,
so I’'m happy we haven’t done
the obvious thing.”

The track, published by Copy-
right Control/CR2 Records Mu-
sic Publishing, gets a UK. release
Feb. 25, having debuted Feb.17
in the United States through
Nervous Records. The song is
alsolicensed for future release to
Ministry of Sound for Germany
and Australia.

Brownand Mac will DJ at the
Nervous party March 27 at
Miami’s Winter Music Confer-
ence, followed by a series
of U.S. dates. Booking is
through Matt Rodriguez at
AMonly (United States) and
Sam Slade at IMD DJs (rest of
the world).

—Gary Smith

>>>SON OF ZULU

Jesse Clegg knows his name
will get people talking. The son

of legendary South African
musician Johnny Clegg, who
won worldwide acclaim as
frontman of pioneering ’80s
multiracial act Juluka and be-
came known as Le Zoulou
Blanc (the White Zulu), 20-
year-old Jesse takes the inter-
estin his stride.

“l am just trying to give an
honest account of myself as a
musician and not trying to be
anything for anyone,” he says.

That means making music
that signals his intention to be
“an artist in my ownright.” South
African fans have been lapping
up Clegg’s melodic rock debut,
“When [ Wake Up” (David Gre-
sham Record Co.), since it was
released Oct. 1, 2008. The first
radio single, “Today”—like all of
Clegg’s songs, published by
David Gresham Music—notched
impressive airplay through the
latter part of 2008, charting high
on airplay surveys at AC and top
40 stations.

The second single, “Heart-
break Street,” debuted at radio
Feb. 8. Clegg plays Johannes-
burg’s Nelson Mandela The-
atre May 12-14. Booked world-
wide by Salt Management, he
hopes to tour and release the
record internationally.

—Diane Coetzer
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SCHUYLERFISK

Schuyler Fisk’s departure from Universal Records
after four years and no releases may have been
the best thing to happen to her musical career.
“Everybody at Universal wanted me to be the best
artist | can be, and everyone had different ideas
about what that should sound like. But at the end of
the day, it was me who should have the final say on
what | should sound like,” Fisk says. And that’s ex-
actly what one hears on “The Good Stuff,” her first
album, released exclusively oniTunes. “This album is
everything | wanted it to be, inspired by things | did
when | was signed and inspired by my frustrations after
not being able to release anything.”
Fisk used many of the contacts and resources she had
at Universal after she left the label last year, including W
Management and William Morris, and collaborated with
producer/songwriter Linda Perry on the acoustic pop
track “Hello.” A sponsorship deal with Gibson pro-
vided her with loaner guitars, while 50,000 friends
and 4 million spins on MySpace kept the buzz going.
While the turnaround for “The Good Stuff” may
have taken along time, Fisk can enjoy some imme-
diate gratification with its first-week perform-
ance. The set opened at No. 43 on Billboard’s
Heatseekers chart after selling more than 1,000
copies, according to Nielsen SoundScan.

The daughter of actress Sissy Spacek, Fisk
has acted since 1990 in such films as “The Baby-
Sitters Club” and “Snow Day.” On the set of the
latter, director Chris Koch heard Fisk playing

one of her first songs, “It’s Not Her,” and was

impressed enough to use it over the end cred-
its of the movie.

Fast forward, and Fisk’s friend Joshua
Radin, with whom she’s supported on
tour, introduces her to actor/director

Zach Braff—who then places their duet
“Paperweight” in his 2006 film “The

Last Kiss.” Later, actress Reese Wither-

spoon personally called the

singer/songwriter and commissioned a
track for her movie “Penelope.”

Fisk’s famous friends aren’t just lim-
ited to the acting world. The artist, who

is on tour with Ben Taylor, has opened

for Sheryl Crow and Cary Brothers,
in addition to performing on the
Hotel Cafe tour.
“When | left Universal, it was to-
tally amiable and the best for
everybody. | can’t thank them
enough for what they gave me
then,” Fisk says. “But part of
me wants them to see me suc-
ceed and go, ‘Oh darn, looks
like we just missed her.” ”

Contact: Weiman Seid, publicist,

weimanseid@fatdot.net

CATCHING UP WITH
UNDERGROUND ALUMNI

William Fitzsimmons has signed to Down-

town Recordings imprint Mercer Street,
which will release his album “The Sparrow
and the Crow” May 31. . . Chris Purekare-
leased her “Chimera” EP Jan. 20 . . . The
Noises synched 10 songs in “One Tree Hill”
and “The City” in January.

www americanradiohistorvy com

Enjoy exclusive performances, interviews, music
and more from dozens of Underground
artists at billboard.com/underground.

JOEPUG

Like many Americans, Joe Pugre-
cently lost his job, which he opti-
mistically describes as the official
start date of his becoming a full-
time musician. “l looked at the big
bunch of gigs | had lined up and re-
alized | just need to pay rent, pay
for my phone, kéep some food on
the table and keep cigarettes in my
pocket,” he says. “It occurred to me
that | could easily run this little Joe
Pug business.

The Joe Pug business up to this
point has consisted of an EP and
hundreds of tour dates. The 24-
year-old folk artist released “Na-
tion of Heat” last year and has man-
aged to sell 3,000 copies through
CD Baby and iTunes, as well as on
the road, according to manager
Don Bartlett. To inspire purchases,
Pug also gives away a free two-
song sampler at his shows and of-
fers to mail them to fans, as many
as they want, free of shipping, with
a handwritten thank-you note in
every package

“Not only does that provide us
the most targeted marketing we
could possibly ask for, it’s.also cre-
ating a great relationship with the
fans,” Bartlett says. “It doesn’t hurt
that you build a detailed database
of your biggest fans, complete with
home address.”

Pug has also done a “Mountain

Stage” taping for NPR and ap-
peared on noncommercial KCRW
Santa Monica, Calif.’s “Morning Be-
comes Eclectic,” while Paste mag-
azine included a song of hison a
recent compilation.

Pug, who is represented for tour-
ing by Josh Brinkman of Monterey
International, has further broad-
ened his audience by supporting
Robert Randolph, Susan Tedeschi,
Rhett Miller and the Sadies.

The artist is finishing his
debut full-length, due for re
lease at the beginning of May
and accompanied by a pair of
dates at Schuba’s in his adopted
hometown of Chicago
Contact: Don Bartlett, manager,
don@nodooragency.com

VIDEO: For an exclusive video
and interview

with Joe Pug, go to
billboard.com/joepug.

.com
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LIONS

South by Southwest has been
good to Lions. In 2008, the band
not only scored a management
deal from Steve Hutton/Upper-
cut Management at the confer-
ence, but also secured a synch
license to make its song “Metal
Heavy Lady’ a playable track in
“Guitar Hero 3.”

“We made friends with the Ac-
tivision guy after a few beers at
some stupid after-party some-
where in Austin. | guess we make
friends easily,” vocalist/guitarist
Matt Drenik says with a laugh
“Metal Heavy Lady” has gone on
to sell 3,000 downloads, accord-
ing to Nielsen SoundScan. “We
were the little band that can.”

The Austin-based crew com
bines *70s hard rock and psych
elements, perfected by veteran
artists like Alice Cooper, with
buzzing, stoner guitar riffs and
Drenik’s strong wail. His speak-
singing on songs like “Start
Movin’ ” and the title track from
the album “No Generation” have
earned comparisons to Rage
Against the Machine.

The band released “Start
Movin’ ” in late 2007 but decided
torerelease itin late 2008 to cap-
italize on increased exposure from
‘Guitar Hero.” From there, it se-
cured synch licenses on Show-
time’s “Californication” and placed
several songs in the new FX series
“Sons of Anarchy.” Michael Fey
from Chime Entertainment re-
cently joined the team to find more
licensing opportunities.

While synchs are helping line
the band’s pockets, Lions consid-
ers.its impressively tight live show
to be its bread and butter. With
help from day-to-day manager
Jeff Sackman, the band has toured
with Toadies, Blue Cheer and
Local H and opened for such
bands as the Misfits, Russian Cir-
cles and Early Man. After finishing
a follow-up to “No Generation,”
the band plans on touring the
United Kingdom and other parts
of Europe, with booking help from
the Helter Skelter Agency and
publicity from Duff Press
Contact: Jeff Sackman, manager,
jeffsackman@gmail.com,; Steve
Hutton, manager, stevehutton@
earthlink.net
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Lord Finesse Big Daddy Kane Brian McKnight Rusmus Faber
March-April 2009 Show Schedule
Tokyo Osaka Fukuoka
Lord Finesse LIVE BAND Mar.6-7 Mar.4 -
with very special guest Big Daddy Kane
Average White Band Mar.8 Mar.12 Mar.10
J.T.Taylor from Koo! & The Gang Mar.9-10 Mar.7-8 Mar.11
Air Supply Mar.11-12 Mar.16 Mar.14
Brian McKnight Mar.13-15 Mar.11 -
Mos Def Mar.16-17 Mar.19 -
Cheryl Lynn Mar.19-22 Mar.13-14 Mar.16-17
Sheila E. Mar.23-24 Mar.20 Mar.21
The Manhattans Mar.31-Apr.1 Apr.2 Aprd
Rusmus Faber LIVE BAND SET Apr.2 Apr.3 -

5055 Wilshire Blvd, suite 700, Los Angeles, CA 90036
Tel:323-525-2212 fax:323-525-2273
Email: billboardlivejapan@gmail.com

Booking Contact
HANSHIN Billboard Live Japan
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SHEMEKIA
COPELAND
Never Going Back
Producer: Oliver Wood
Telarc
Release Date: Feb. 24
Shemekia Copeland is,
at this point in her ca-
reer, a blues artist of the first
magnitude. But rather than
debut with her new label by
methodically working the
groove that got her here, she
has cut a dozen tunes that
suggest she's ready to crunch
a few genres. Copeland also
shows a willingness to get
topical, as evidenced by the
opener “Sounds Like the
Devil,” in which she takes on
jive politicians and religious
mercenaries. “Broken World,”
a quiet tune with a soulful feel,
expresses a wish to fix “a small
part of this broken world.”
Copeland departs bluesville
in covering Joni Mitchell’'s
“Black Crow,” slipping con-
vincingly into Oliver Wood’s
jazz-inflected arrangement.
Yet another highlight is
“"Never Going Back to Mem-
phis,” a shadowy tale with a
low-key swamp rock vibe that
suits Copeland as perfectly as
any song on the album.—PVvV

J.J. CALE

Roll On

Producer: J.J. Cale

Rounder

Release Date: Feb. 24

* Even with a Grammy
Award win for “The

LAMB OF GOD
Wrath

Producer: Josh Wilbur
Epic

Release Date: Feb. 24

Thic. veteran Virginia metal act has

Road to Escondido,” his
2006 collaboration with
good pal Eric Clapton, J.J
Cale is still best-known as
the guy behind such rock
staples as "After Midnight,
“Cocaine”and “Call Me the
Breeze.” The Oklahoma
singer/songwriter and multi
instrumentalist raises eye
brows from the get-go on his
16th solo outing, dipping into
jazz for the gently swinging
“Who Knew” and the self-ef
facing "Former Me.” Like
their neighbors on “Roll On,
those songs follow into
Cale’s trademarked under-
statement, the Tulsa Soul
sound, if you will, with every-
thing falling neatly into a
pocket and low-pitched vo-
cals strolling along just be-
hind the beat. Cale does kick
up a little more dust on “Oh
Mary,” the sinewy "Where
the Sun Don’'t Shine” and
“Roll On,” which features a
requisite guest appearance
by Clapton.—GG

CHRIS ISAAK
Mr. Lucky
Producers: Eric Rosse,
John Shanks
Reprise
Release Date: Feb. 24
It seems impossible
that it's been seven
years since Chris Isaak’s last
set of all-new songs. But
“Mr. Lucky” makes up for
lost time with 14 gems that
showcase his sharp vocal
stylings, particular brand of
countrified pop music and

been steadily working its way out of the underground
for the last decade, earning a Grammy Award nomina-
tion for a track from 2006’s “Sacrament” and opening
for Metallica on the latter’s American arena tour late last
year. The benefits of that increasing mainstream renown
can be heard on the band’s third major-label disc in the
form of a production job more elaborate than on any
previous release. Cuts like “In Your Words” and “Grace”
cover an impressive amount of sonic ground, from deli-
cate acoustic atmospherics to full-on rhythmic pummel-
ing. Yet with frontman Randy Blythe’s guttural growi—
not to mention his bile-soaked lyrics about religious
hypocrisy—this is hardly a bid for an active-rock break-
through. Resolutely uncompromising.—MW

JONAS BROTHERS

Music From the 3D Concert

Experience
Producers: various
Hollywood

Release Date: Feb. 24

Necessarily free of the movie’s eye-popping 3-D visu-
als, this soundtrack to the Jonas Brothers’ new con-
cert film makes do with another kind of spectacle: the
screams and squeals of an arena full of freaked-out
tweens. The 14-song track list draws about equally
from the trio’s self-titled 2007 disc and last year’s "A
Little Bit Longer,” with a handful of extras thrown in,
including “This Is Me,” Joe Jonas’ duet with Demi
Lovato from “Camp Rock”; a version of Taylor Swift’s
“Should’ve Said No” featuring Swift; and a typically
zippy cover of Shania Twain’s “I'm Gonna Getcha
Good!” that didn’t actually make the movie but fits in

here nonetheless.—MW

(given his sex appeal) an
equally impossible-to-be-
lieve preponderance of ro-
mantic heartbreak. But the
Isaak who sings about the
woman who done him
wrong in "Cheater’s Town”
sounds as pained and re-
morseful as the guy who
sings about the woman he
done wrong in “We Let Her
Down.” Produced by Eric
Rosse and John Shanks,
these tracks are rich in sonic
detail and lyrical nuance,
riding through the classic
C&W lope of “We’'ve Got
Tomorrow,” the rockabilly
stomp of “Mr. Lonely Man,”
the soaring country rock of
“Best | Ever Had,” the
western swing of "Take My
Heart” and the bluesy swag-
ger of “Big Wide Wonder-
ful World."—GG

VETIVER
Tight Knit
Producers: Thom Monahan,
Andy Cabic
Sub Pop
Release Date: Feb. 17
* Working with collabo-
rators like the Jay-
hawks’ Gary Louris, Jenny
Lewis and Black Crowes
frontman Chris Robinson has
certainly left its carbon foot-
print on the music of Andy
Cabic and his band Vetiver.
On its Sub Pop debut, the
group aims to shed the “"freak
folk” misnomer once and for
all with a gorgeous coliection
of rustic folk rock. The album
fits perfectly alongside the re-
cent work of labelmates Iron

& Wine and Fleet Foxes, par-
ticularly with the British folk
charm of "Rolling Sea” and
the pastoral beauty of “Down
From Above.” Fuller and
warmer than past efforts,
“Tight Knit” also features
more uptempo numbers like
“More of This.” It's the sound
of a beautiful start toaprom-
ising new year of hope.—RH

CLEM SNIDE
Hungry Bird
Producer: Eef Barzelay
429 Records
Release Date: Feb. 24
* Since the dissolution
of longtime label spin-
ART, Clem Snide master-
mind Eef Barzelay has taken
matters into his own hands,
self-releasing a set of live
recordings in 2006 and re-
cording “Hungry Bird” that
same year. Although it took
three years, the album has
finally found a home on 429
Records, just in time to end
speculation that Clem Snide
was defunct. "Hungry Bird”
is a charming and welcome
return to form for Barzelay.
Despite the Counting Crows-
esque nostalgia coursing
through tracks like “Born a
Man,” Barzelay’s familiar,
whine-tinged vocals, along
with subtle drums and se-
dated horns ("Burn the
Light™), make the songs pop.
An intrepid collaboration
with poet Franz Wright on
"Encounter at 3AM” com-
pletes the package, putting
the album firmly into the cat-
egory of listenable art rather

www americanradiohistory com

than disposable pop.—LJW

BLUETREE
God of This City
Producer: Paul Mills
Lucid Creative Services
Release Date: March 3
This Belfast, Northern
Ireland-based worship
band is starting to generate
strong buzz on this side of
the Atlantic as the title track
from this impressive collec-
tion gains steam at Christian
radio. The song has already
become a church anthem
thanks to exposure from
Chris Tomlin and the Passion
movement. This solid set
proves there are more great
songs where that one came
from. “Life's Noise" is a dy-
namic, thought-provoking
opener with a grand, atmos-
pheric sound, while “For
You” is a compelling worship
song fueled by passionate
vocals and a cool melody
that conveys a sense of ur-
gency and purpose. The up-
lifting “God’s Plan” and the
ballad “River” are among the
album's other highlights.
Look for this talented outfit
to become one of the Chris-
tian market’'s most enthusi-
astically embraced new wor-
ship bands.—DEP

K’NAAN
Troubadour
Producers: various
A&M/Octone

Release Date: Feb. 24

JAKE OWEN
Easy Does It

Producer: Jimmy Ritchey

RCA Nashville
Release Date: Feb. 24

“l_don’t want to be a guy with a

Every rapper alive

talks about the hard
life on the streets of what-
ever, but the buzzed-over
Somalian rapper K'Naan
grew up in Mogadishu,
where, one imagines, he’s
got more proof of such
things than most of today's
American AutoTune jock-
eys. K’'Naan’s singular take
on the parallels between
Africa and America is the
strongest thread running
through this diverse, so-
cially alert and frequently
brilliant sophomore disc.
The set mixes smart,
bouncy hip-hop ("ABCs,”
with the long-missed
Chubb Rock, and "T.I.LA.")
with sweeping, elegant R&B
like “Wavin’ Flag” and "Take
a Minute,” which come off
sounding organic and ac-
complished. Sadly, big-
name guests like Adam
Levine (“Bang Bang™) and
Kirk Hammett (“If Rap Gets
Jealous,” anill-advised rap-
rock throwback) throw the
album’'s momentum out of
whack, which is too bad.
Without the filler, “Trouba-
dour” would be a killer
statement from a power-
fully fresh new voice; as it
is, it has to settle for being
really good.—JV

THE IDAN RAICHEL
PROJECT

Within My Walls
Producers: /dan Raichel,
Gilad Shmueli

song on the radio that no one knows,” Jake Owen re-
cently told Billboard. With the release of his sophomore
set, he is well on his way to achieving his goal. The
album is a refreshing mix of thoughtfulness (“Nothin’
Grows in Shadows”) and testosterone (“Eight Second
Ride” and “Who Said Whiskey [Was Meant to Drink a
Woman Away]”). The first single, “Don’t Think | Can’t
Love You,” is a soulful story of loving when love is all you
have. On songs like “Easy Does it,” Owen gives a nod to
hero Conway Twitty, who told women what they want-
ed to hear and then gave it to them. The most interest-
ing offering is “Green Bananas,” a tale about never
knowing when one’s life may end (“I don't buy green
bananas, 'cause | don’t plan that far ahead”).—KT
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Cumbancha

Release Date: Feb. 24

Idan Raichel, the Israeli
¥ singer/songwriter who
broke ground by collaborat-
ing with Ethiopian artists
and seamlessly fused West-
ern pop with Middle Eastern
sounds, travels to new plac-
es with his latest interna-
tional release. "Within My
Walls” functions as a sort of
gallery of poetic songwrit-
ing and captivating vocals
from such places as Colom-
bia (through Marta Gomez),
Cape Verde (from Mayra An-
drade) and Rwanda and
Uganda (with Swahili vocals
by Somi). Another standout
is the searing Arabic track
“Min Nhar Li Mshiti” by Mo-
roccan-lIsraeli singer Shi-
mon Buskila. The beauty of
this album is that, rather
than feeling like an earnest
collection of postcards
from around the world, the
music is filtered through
Raichel’s lush, moody, mod-
ern aesthetic.—ABY

VARIOUS ARTISTS
Rodgers & Hammerstein’s
Allegro

Producers: David La,
Bruce Pomahac, Ted
Chapin

Masterworks Broadway
Release Date: Feb. 10

* This first complete re-
: cording of what was
one of the few entries in the
iconic oeuvre of Rodgers &
Hammerstein to be less than
wildly successful is a delight-
fully entertaining and aca-
demically intriguing work.
The musical debuted in late
1947, and in less than a year
had essentially vanished. This
new recording has been care-
fully guided by the Rodgers
& Hammerstein Organization,

CEGEND & CREDIS S

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Gordon Ely, Gary Graff,
Ron Hart, Jill Menze, Deborah
Evans Price, Shad Reed, Chuck
Taylor, Christa L. Titus, Ken
Tucker, Philip Van Vleck, Jeff
Vrabel, Chris Williams, Mikael
Wood, Lavinia Jones Wright

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

34 BILLBOARD

and, featuring some of the
grandest voices in modern
musical theater and opera, is
as close to artistically and
technically perfect as imagi-
nable. Historical quibbles
over precisely where and how
the musical perhaps stum-
bled, as well as soared, seem
arcane and irrelevant today.
Hammerstein's book and
lyrics are touching as ever,
and Rodgers’ music runs a
gamut from lighthearted to
majestic. And both men were
in peak, impeccable com-
mand of their crafts.—GE

COMPANY OF
THIEVES
Ordinary Riches
Producer: Sean O’'Keefe
Wind-up
Release Date: Feb. 24
u The Chicago trio Com-
pany of Thieves isn’t
afraid to wear its thematic in-
fluences on its sleeve. The
title of the group’s Wind-up
debut, “Ordinary Riches,” is
a direct nod to an essay by
Oscar Wilde, as is the album
highlight aptly titled, well,
“Oscar Wilde.” Musically, the
band borrows from an eclec-
tic pool of sounds and styles
to create buoyant, piano-led
numbers like “Iin Passing” and
“Around the Block” and coun-
trified tunes like the harmon-
ica-laced "Quiet on the
Front” and the slide guitar-
backed “Even in the Dark.”
The shredding guitar break-
down in “Under the Um-
brella” and the stadium-sized
chorus of “New Letters” show
what heights the band is ca-
pable of reaching, and singer
Genevieve Schatz’s smooth-
as-silk alto keeps even the
more standard pop/rock fare
(“Past the Sleep,” “The Fire
Song”) afloat.—JM

CRITICS’ CHOICE %: A new
release, regardiess of chart
potential, highly recommended
for musical merit.

All aibums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770
Broadway, Seventh Floor, New
York, NY. 10003) or to the writers
in the appropriate bureaus.
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THE TING TINGS
That’s Not My Name (3:20)
Producer: Jules De Martino
Writers: The Ting Tings
Publisher: not /isted
Columbia

While U.K. duo the Ting
Tings’ first single, “Shut
Up and Let Me Go,” reached
No. 55 on the Billboard Hot
100, the second single “That’s
Not My Name”—which reached
No. 1 at home last May—
sounds like it could mount
major crossover success. With
a chorus begging to be
mashed with “Mickey” by Toni
Basil, the song displays the
duo’s unique brand of infec-
tious fun as lead singer Katie
White spits out verses like a
modern-day Chrissie Hynde,
mixing punk attitude with pure
pop. While lyrically lashing out
at industry types doesn’t
typically have mass appeal,
with all the other ingredients
adding up to an instant reac-
tion, it will hardly matter.
Tastemakers have had Ting
Tings on the tip of their
tongues since last year. Now
it's time for the masses to re-
member their name.—~CW

ZAC BROWN BAND
Whatever lt Is (3:29)
Producers: Keith Stegall, Zac
Brown
Writers: Z. Brown, W Durrette
Publishers: Weimerhound/
Lil’ Dub/Angelika, BMI
Home Grown/Big Picture/
Atlantic
* “Whatever It Is,” the Zac
Brown Band’s latest,
is no “Chicken Fried”—the
group’s breakthrough No. 1
country 2008 hit. And that's
a good thing. Not because
there’s anything wrong with
that singalong, toe-tapping
release, but because the new
single proves the band is no
one-trick pony. While "Chick-
en Fried"” extolled the virtues
of cold beer and life's other
simple pleasures, "Whatever
It 1s” is a love song, pure and
simple, meshing a traditional
fiddle-laden sound and mod-
ern country harmonies, as lead
singer Brown at times chan-
nels James Taylor. The result
is another stone-cold smash
for country’s latest break-
through band.—KT

HOOBASTANK

So Close, So Far (3:17)
Producer: Howard Benson
Writers: Hoobastank, J. Blue
Publisher: not /isted

Island

¢ Hoobastank tickled the
mainstream with the No.
1Pop 100 smash “The Reason”
in 2004, but beyond, the quar-
tet seems content to stick to its
rock roots, albeit garnering
only a modicum of chart suc-
cess since. "My Turn,” the first
single from the Jan. 27 release
“For(n)ever," grazed the top 25
at rock radio, but its blurry
hard-rocking bitch slap was
simply less melodic than pre-
vious offerings. The follow-up
“So Close, So Far” sounds like a
better bet to return Hooba to
the upper reaches of the charts:
It's still credibly post-grunge,
but a better display case for
lead Doug Robb’s fervid vocals,
alongside plenty of howling
guitars and pealing percussion.
The track could take command
of not only rock; it's catchy
enough to seduce adult top 40,
returning the California band
toglory.—CT

SUGAR RED DRIVE
One More Time (3:47)
Producer: Pat Gasperini
Writers: various

Publisher: OP

Sugar Bear

Independent newcomer Sugar
Red Drive has promoted itself

LADY GAGA
Poker Face (3:59)
Producer: RedOne

Publisher: not /isted

Interscope

Sweden. While

Writers: Lady GaGa, RedOne
Streamline/Kon Live/Cherrytree/

It was a long, slow climb to No. 1 on the Billboard Hot
100 for Grammy Award-nominated Lady GaGa’s debut,
“Just Dance,” which took nine months to reach the sum-
mit in January. It looks as if the second release, “Poker
Face,” from the album “The Fame,” won’t have as long a
wait. Once again, hooks are aplenty, with '80s-inspired
synthesizers, robotic verses and a warm, sunny hook in
the chorus, which is even more addictive than the previ-
ous single. Already, the track has reached No. 1 in
Australia, Canada, New Zealand, Finland; Norway and
comparisons
Aguilera, Gwen Stefani, Madonna—Lady GaGa has a sin-
gular sound and style. With a focused artistic vision, a
swagger in her interview style and above all, a fantastic
collection of diverse pop nuggets, GaGa is playing her
cards right—and “Poker” is another obvious ace.—CW

abound—Christina

by opening for bands like
Seether and Theory of a Dead-
man while recording its self-
titled debut album (due May 19)
on its own dime. The effort to
break big continues with dates
at venues like New York’s Ar-
lene’s Grocery and a showcase
at South by Southwest. Fans of
radio-ready rock and ladies who
like gritty music will dig “One
More Time,” which recalls less-
overblown productions from
Creed’s catalog. This is one of
the best examples from Sugar
Red Drive’s 11-track debut, with
the faintly primal howl! of singer

ROBIN THICKE
Tie My Hands (5:19)

Gass

Cash Money

LIL WAYNE FEATURING

Producers: Robin Thicke, Pro Jay
Writers: D. Carter, R. Thicke, J.

Publishers: Young Money/Warner/
Chappell, BMI; | Like'’Em Thicke/Da Gass, ASCAP

Those lives directly affected by 2005’s Hurricane
Katrina will obviously never be the same. Lil Wayne, who
delivered the No. 1 album of 2008, was a New Orleans
native named Dwayne Carter Jr. before he became arap
star. In “Tie My Hands,” with spectacular assistance from
Robin Thicke, Wayne bears his soul about the relation-
ship he has with the Big Easy. From his belief that the
city was ignored in a time of desperation to the notion
that love is what’s needed after such a disaster, he lays
it out with a compassion well beyond the duo’s Grammy
Awards performance that will quickly be embraced by
many radio formats. Wayne's best song to date will be
remembered not only as a testament to the power of
music, but the human spirit.—SR

www americanradiohictorv com

Archit Tripathi and the crunchy
riffing of Jim Knauss, while
drummer P.J. Gasperini’'s cym-
bals chatter away. The track has
a muscular foundation and a
just-right fit of aggression and
hooks that set the band up for
an impressionable start. —CLT

SEAL
I1f You Don’t Know Me by Now
(3:46)
Producer: David Foster
Writers: K. Gamble, L. Huff
Publishers: Warner-
Tameriane, BM/
143/Warner Bros.
u “If You Don’t Know Me
by Now” is knocking a
third time at heaven’s gate,
after first charting in 1972 for
Harold Melvin & the Blue Notes,
reaching No. 3 on the Billboard
Hot 100 and No. 1at R&B. Sim-
ply Red catapulted to the sum-
mit when it covered the song
in1989. Twenty years later, Seal
offers another novel take from
his “Soul” album of 11 classic
covers. The new version is pro-
duced by David Foster (who's
beén missing in action for too
long) and matches a classic
song with atimeless singer. No
bells and whistles necessary,
just a relaxed, ardent vocal and
organic production. AC is in-
stantly seduced, comforted
by a familiar melody aligned
with a known voice, offering
an air-tight “seal” on this art-
ist's future.—CT
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Japanese Superstar Utada Aims To Conquer The States

What do you do when you're a J-pop superstar

in Japan, and a native English speaker, but have

failed to take off with your first U.S. release?
Try again, of course. Japanese phenomenon

Utada will release her new English-language
record, “This Is the One,” March 24 on Island
DefJam, with all parties predicting greater suc-
cess the second time around. Her first English-
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language record, 2004’s “Exodus,” peaked at No.
160 on the Billboard 200, selling 55,000 copies,
according to Nielsen SoundScan.

“My first English album was a very experimen-
tal, mad-scientist-in-a-laboratory kind of album,”
Utada says. “[t was a bit of a mess on my side as
well as on the record company’s side. I didn’t
know how to [express] myself to the public.”

This time, Island Def Jam Music Group pres-
ident/COO Steve Bartels says the label is “ex-
tremely committed to breaking Utada in the
United States.” Kimitaka Kato, president of Uni-
versal International in Japan, says, “Utada’s tal-
ent has been recognized by [ID]MG chairman]
L.A. Reid, which led to this launch. We believe
that the moment has come for the world to em-
brace Utada as a true global superstar.”

She's already achieved that status in Japan,
despite being born and raised in the States, until
she was 14. Her 1999 debut album, “First Love”
(Toshiba EM]), is the best-selling album in Japan-
ese history, selling more than 7.5 million copies,
according to SoundScan Japan. All but one of
her subsequent six releases have moved more
than 1 million copies.

Managed by her father, Terazune Utada, on
both sides of the Pacific, her star statusat home
is such that she has separate deals for her Japan-
ese repertoire—which appears on EMI under
her full name, Utada Hikaru—and English-lan-
guage releases, which come out through Uni-
versal under the name Utada. “Exodus” has sold
more than 1 million copies in Japan, and “This
Is the One” is due there March 14. But Utada

360,000
352,000
347,000
335,000

334,000

382,000
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says she remains committed to Japanese reper-
toire and is already working on her next Japan-
ese album.

As for “This Is the One,” she says it's “an
album made for the purpose of [being] main-
stream,” having enlisted top songwriter/pro-
ducers with U.S. track records and strong ties
to 1DJ, including the-Dream, Stargate and
Tricky Stewart.

“For this project, Utada wanted to work with
some of the hottest producers on the charts right
now,” Bartels says, “but more importantly they
wanted to work with her. The-Dream, Tricky
Stewart, Stargate and many others are big fans
of hers, and all of us know what the U.S. and Eu-
rope are soon to find out—Utada is a star.”

Bartels says Utada’s American “sensibili-
ties and sound” set her apart from other Japan-
ese artists seeking stateside success, noting
early press support from Nylon, the New York
Times and Vibe. A slot is also booked on CBS’
“The Early Show,” with more TV appearances
to be scheduled.

Utada had her longtime hair and mnakeup
artists fly in from Japan for key U.S. promo work
after feeling her image wasn'’t presented cor-
rectly in the States on “Exodus.” The artist says
she’s feeling more confident about how she’s
perceived this time around.

“I feel very comfortable about all the promo-
tional work I've been doing,” she says, “proba-
bly because there is less of this hype about a
Japanese pop star making a breakthrough that
I struggled with last time.” oo

For the second time in his young career, rapper Flo Rida breaks the single-week record for download
sales with “Right Round,” which sold 636,000 copies this week and explodes 58-1 on the Billboard
Hot 100. He set the previous mark on the Jan. 12, 2008, chart, when “Low” featuring T-Pain sold
467,000 copies. Converting the sales for “Right Round” into track-equivalent albums, the song would
rank No. 8 on the Billboard 200 this week. The song precedes Flo Rida’s second Poe Boy/Atlantic
album, “R.0.0.T.S.,” due April 7. Here, the top 10 one-week download totals for a single song.

636,000

467,000

419,000

418,000

SOURCE: Nielsen SoundScan

Weekly Charting Format: hds Chart Dates from 01/03/04 to 02/21/09
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Happy Trali

Trail Of Dead Starts Fresh On Sixth Album

With a new label, new producer and a new out-
look, Texas outfit . . . And You Will Know Us by
the Trail of Dead is ready to get back to what it
does best: rock out.

“We were searching for that noise again,” group
member Jason Reece says of the group’s sixth full-
length, “The Century of Self,” released Feb. 17 on
the band’s own Richter Scale Records in partner-
ship with Justice Records. “We didn't have that
on the last record [2006’s “So Divided”]. There’s
definitely a sort of sizzling feel to the record.”

The change in direction comes after the end
of atroubled relationship with Interscope, which
put out the band’s last three albums. Although
the group notched commercial and critical suc-

sold 125,000 units, according to Nielsen Sound-
Scan, the following two efforts, 2005’s “World’s
Apart” and 2006’s “So Divided,” faltered, selling
only 56,000 and 26,000, respectively.

For “Century,” the group dropped longtime pro-
ducer Mike McCarthy and teamed with Chris Coady
(TV on the Radio, Yeah Yeah Yeahs) for sessions at
the Bubble in Austin and New York’s DNA Studio.
Rather than piece the tracks together in the studio
as on previous efforts, which Reece describes as a
“very meticulous, almost clinical” process, the
group recorded more as a live band, heading in
with the mentality, “ ‘Let’s be as loud as possible
and let everything just burn holes through the
walls.” It's very flawed, but in a good way.”

cess with 2002’s “Source Tags & Codes,” which

The resulting 13 tracks recall the blistering

DANCING QUEEN

Anyone who has paid any atten-
tion at all to LeAnn Rimes’ ca-
reer knows she colors outside
the lines. From the traditional
“Blue,” her first country hit at
the age of 13, to the pop-lean-
ing “How Do | Live,” Rimes has
defied traditional country
stereotypes.

This week, “What | Cannot
Change,” from her 2007 album
“Family” (Curb), reaches No. 1
on Billboard’s Hot Dance Ciub
Play chart, making her the first
artist toreach No.1on both Hot
Country Songs and Hot Dance
Club Play, albeit with different
singles. Rimes’ “One Way Ticket
(Because | Can)” spent two
weeks atop Hot Country Songs
in1996.
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Rimes is not new to the Club
Play tally, having charted four
times previously: “Can’t Fight
the Moonlight” reached No. 17
in 2001, “Tic Toc” went to No. 10
in 2003, “We Can” hit No. 19 in
2003 and “Nothin’ Better to
Do,” also from the “Family”
album, reached No. 8 last year.

Curb VP of A&R Bryan Stew-
art says the label has been re-
leasing dance mixes of Rimes’
music since 1997’s “How Do |
Live,” which set arecord by stay-
ing on the Billboard Hot 100 for
69 weeks. “She’s always beenre-
ceptive to different styles of
music, which you can hear in her
albums,” Stewart says. “She’s got
a really universal voice and she
does music that has the potential
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to cross over, and that helps in
Europe. ‘How Do | Live’ was a
huge hit around the world and
opened a lot of doors for her.”
Unlike the majority of coun-
try artists, Rimes has embraced
international releases. “She’s
had hits overseas, and dance
music is a bigger part of the mix
over there,” Stewart says.
Stewart says ballads like
“What | Cannot Change” make
great dance songs “because you
can double-time the beat un-
derneath them.” Various mixes
of the song were done by
Kaskade, Jody den Broeder,
Bronleewe & Bose and Scotty K
and have sold 6,000 digital
copies, according to Nielsen
SoundScan. —Ken Tucker

Birds of a feather:. . . AND YOU WILL KNOW
US BY THE TRAIL OF DEAD

rock heard on “Source Tags & Codes,” while lyri-
cally, the songs reflect on the youth of songwrit-
ers Reece and Conrad Keely, as well as religion
and mythology. Members of Brooklyn bands
Yeasayer and Dragons of Zynth provided backup
vocals on a few tracks, including group chants
on the first single, “Isis Unveiled,” and the pun-
ishing “Ascending,” while pop-leaning songs like
“Fields of Coal” and such piano-backed numbers
as “Insatiable One” and “Insatiable Two” are jux-
taposed against more aggressive jams.

Reece says that in the past, the band didn’t nec-
essarily feel direct pressure from Interscope, but
rather the “psychological underlying feeling that
you get from major labels. Standing on our own
two feet and claiming independence is a big state-
ment for our band,” he says. “We’ve never been
a mainstream band that’s going to sell a ton of
records, and I'm comfortable with that.”

With Justice, the group retains full owner-
ship and control of its masters. Label GM Jan
Mirkin and her team have been building aware-
ness for “Century” since last fall, with viral
videos of the band in the studio. An EP, “Festi-
val Thyme,” and select in-store performances,
followed in October. The group kicked offa U.S.
and European tour Feb. 19 that will include
dates at South by Southwest.

Ironically, Trail of Dead is still connected to
Interscope parent Universal through Justice’s
distribution deal with Fontana.

With Richter Scale, the band hopes to eventu-
ally fill the void left by the now-defunct Austin-
based label Trance Syndicate, which in 1998
released Trail of Dead’s self-titled debut. “We
thought it might be kind of cool to sort of fill in
the gap that’s not here [in Austin] . . . maybe some-
day put out some other bands that we care about,”
Reece says, adding that when it comes to discov-
ering up-and-coming acts, “I think we have im-
peccable taste.” oo

The eyes have it: RIMES
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CAN’T TOUCH
THEIR RICHES

Two years ago, Audra, Brave, Lyndri-
ette and Seven were four up-and-
coming singer/songwriters trying to
break into music. Thanks to producer
Rich Harrison (Beyoncé’s “Crazy in
Love,” Amerie’s “One Thing”), who
discovered and signed them to his
Richcraft Records in 2007, they are
well on their way.

Now known as the R&B quartet Rich-
girl, the ladies, ranging in age from 21to
26, are working toward a late-summer
release of their self-titled debut, which
Sevendescribes as “motivational, em-
powering, fun and honest.” The first sin-
gle, “24s,” featuring Bun B, entered at
No.83 on Billboard’s Hot R&B/Hip-Hop
Songs chart this week.

The set will also include songs like
the confidence-booster “Tin Cup,” the
ballad “Back to the Club” and “Million-
aire,” amidtempo cut with Heavy snares.

Aside from the opportunity that
Harrison presented them, the girls say
they'd be nowhere without their life-
long love of music. Lyndriette, who
hails from Gastonia, N.C., got her start
singing for her local church choir at the
age of 6. At 16, after signing a deal with
a production company in Los Ange-
les, she met Harrison and they kept in
contact. When he decided to start the
group, he immediately reached out to
her and offered her a spot.

Baltimore-bred Brave, who special-
izes in spoken word and doubles as an
MC for the group, shares a similar story.
She also met Harrison at age 16 and
signedto hislabel at the time asasolo
artist. Although a year later they went
their separate ways due to creative dif-
ferences, they encountered each other
again a few years after, at which point
she joined the group.

Seven, from Haines City, Fla., was
discovered by Harrison online. “l had
beensinging at church, did the Apollo
[Theater] and all sorts of talent
shows,” she says. “At 15 | had my first
deal situation through Interscope, but
that fell apart quickly. Some time later,
[Harrison] found me on MySpace.”
And Audra, who comes from San
Diego and had relocated to L.A. in
hopes of launching her solo career,
auditioned for the group and gotin.

To promote the album, the girls re-
cently wrapped a college tour with la-
belmate Raheem DeVaughnand are in
the beginning stages of a small-venue
tour slated for later this year. There
will also be remixes of “24s,” featur-
ing Brave’s rapping alter-ego as well as
Jim Jones and Lloyd Banks.

—Mariel Concepcion

Four’s company: RICHGIRL

TRAIL OF THE DEAD. ROGER KISBY: RIMES: DAVID MCCLISTER: RICH GIRL: ANDREW ZAEH
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>>Two big moves on the Billboard
Hot 100 give the Atlantic label
ownership of the top two positions:
A 58-1 rush puts “Right Round”
(Poe Boy/Atlantic) by Flo Ridaon
top while a 9-2 jJump pushes “Dead
and Gone” (Grand Hustle/Atlantic)
by T.l. featuring Justin Timberlake
into second place. [t’s the third time
in chart history that Atlantic has
{ocked up Nos. 1and 2 with two
different artists. The Young Rascals’
“Groovin' " and Aretha Franklin’s
“Respect” were the top two songs
In the country for a six-week period
beginning May 20,1967. Debble
Gibson’s “Lost in Your Eyes” and
Mike + the Mechanics’ “The Living
Years” filled the top two slots for
two weeks beginning March 11,
1989. T.). was Nos, Tand 2In
October and November of 2008
with “Whatever You Like” and
“Live Your Life.”
@ Read Fred Bronson

every week at

billboard.com/fred.
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mgugy

Valentine’s Day, Grammys Make Chart Waves

Love and Grammy is in the air this
week as the charts reflect the full im-
pactofthe Feb. 8 Grammy Awards and
the Feb. 14 Valentine’s Day holiday.
Overall album sales for the week
ending Feb. 15 stood at 8.6 million, up
17% compared with the previous week

‘Raising Sand
Robert Plant | Alison Krauss

(7.3 million). But, sales were down 13%
compared with the same week of last
year, the week ending Feb. 17, with 9.8
million. (And yes, that week also had
the Grammys and Valentine’s Day, t00.)

That was 2008’s biggest sales week
for albums outside of the Christmas
shopping season. So, this past week’s
haul of 8.6 million could very well be
the best numbers we see until Novem-
ber rolls around.

On the brighter side, 1.6 million dig-

18.3% of the overall album volume. At
the same point last year, 1.2 million
digital albums were sold (12.6% of
overall album sales). Digital track vol-
uime was also up compared with a year
ago with 26.2 million downloads sold
versus 21.9 million.

GRAMMY GAINS: The Robert Plant
& Alison Krauss album “Raising Sand,”
the winner of the Grammy Award for
album of the year, zooms to No. 2 on
the Billboard 200 and Top Country Al-
bums, selling 77,000—up 715%.

The set matches its previous
peak, when it debuted in the same
slot on both lists in November 2007
with 112,000.

In the top 50 of the Billboard 200, a
whopping 37 albums post a sales in-
crease this week (discounting the six
debuts). The only albums that decline
are Nos. 4, 6,19, 22, 24, 27 and 48.

Out of the 37 albums that do see a
gain, 27 of them see increases likely as
a direct result of a Grammy nomina-
tion, performance or appearance.

Ifyou're wondering why there aren’t
more bullets on the chart this week,
it's because we had to elevate the cri-
teria to receive a bullet. Any title that
scored a sales gain of at least 30% and
a minimum increase of 1,500 units
garnered a bullet on the Billboard 200

Another notable gain belongs to
Coldplay’s “Viva La Vida or Death and
All His Friends,” which climbs to No.
8 with 62,000 and a 271% jump. The
band played the show and took home
three trophies, including one for song
of the year.

Best new artist win-
ner Adele sees her
19" rise to No. 9 with

OverThe
Counter

Usher’s “Confessions” notched in
2004. The last set to spend more time
at the top was Santana’s “Supernat-
ural,” with 12 weeks at No. 1 in 1999
and 2000.

Swift may hold at No. 1 next week
as well, as it was in the
runner-up slot
Nielsen SoundScan’s
Feb. 18 Building chart,

on

57,000, a new chart
high and sales week
for the album.

ROMANTIC MOVES:
Taylor Swift's duet
with Miley Cyrus at the
Grammy Awards perhaps aids the for-
mer's “Fearless” return to No. 1 on the
Billboard 200 (92,000; up 44%).

“Fearless” also likely benefits from
Valentine’s Day shopping, as country
music and female-friendly albums
tend to see significant gains in the
week leading up to the holiday. Other
notable increases that we suspect were
sparked by Cupid include Il Divo’s
“The Promise” (No. 71 with 11,000; up
34%}), Andrea Bocelli’s “Incanto” (No.
72 with 11,000; up 98%) and Enya’s
“And Winter Came” (No. 111 with
7.000; up 56%).

“Fearless” has now racked up nine
nonconsecutive weeks atop the list,

KEITH
CAULFIELD

which reflected
weighted sales through
the close of business
Feb. 17.

The Fray has a good
shot of coming back to
No. 1, too. The band’s self-
titled album led the Building tally. a
mere handful of units ahead of Swift.

un-

SHORT CIRCUIT: Mary J. Blige’s
Circuit City exclusive album “Mary J.
Blige & Friends” spends a second week
at No. 1 on Top R&B/Hip-Hop Catalog
Albums and debuts at No. 34 on Top
Pop Catalog with 4,000 (up 143%). The
title’s large gain is likely owed to Cir-
cuit City’s continued liquidation of its
merchandise at fire-sale prices.

Iv’s likely that many other albums
have been similarly affected by Circuit
City’s demise, but Nielsen SoundScan
doesn’t disclose retailer-specific sales
figures. {(Unless, of course, a title is ex-

ital albums were sold last week—  this week. matching the number of frames clusive to one.) oo
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PR B HEARTLESS

_IBNTZ3 KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)
SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLO/COLUMBIA)
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LOVE STORY

22 TAYLOR SWIFT (BIG MACHINE)

JUST DANCE
LADY GAGA FEAT COLBY ODOMSS (STREAMLINEKONLIVE/CHERRYTREE INTERSCOPE)

DEAD AND GONE

_T.1. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)

10 MAD
_ NEYD (DEF JAM/IDJMG)

21 LIVE YOUR LIFE

T FEAT, RIHANNA (DEF JAV/GRAND HUSTLE/IDJNG/ATLANTIC)

10 CIRCUS
BRITNEY SPEARS (JIVE/ILG)
4 BLAME IT

JAMIE FOXX FEAT. T-PAIN (J/RMG)

g TURNIN ME ON
KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE)

GIVES YOU HELL

6 THE ALL-AMERIGAN REJECTS (DDGHOUSE/DGO/NTERSCOPE)
g SOBER

PINK (LAFACE/JLG)
24 I'M YOURS

JASON MRAZ {ATLANTIC/RRP)

11 YOU FOUND ME
THE FRAY (EPIC)

5 MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON (RCA/RMG)

4 RIGHT ROUND
FLO RIDA (POE BOY, ATLANTIC)

8 DIVA
_BEYONCE (MUSIC WORLO/COLUMBIA)

24 HOT N COLD
KATY PERRY (1.*PITOL)

g ROCKIN' THAT THANG
THE-DREAM (RADIO KILLA/DEF JAM/IDJMG)

12 GOD LOVE HER
TOBY KEITH (SHOW DOG NASHVILLE)

DOWN THE ROAD
KENNY CHESNEY WITH MAC MCANALLY (BLUE CHAIR/BNA)

BEAUTIFUL
_AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

12

WHATEVER YOU LIKE

] TI. (GRAND HUSTLE/ATLANTIC)

27 MISS INDEPENDENT
NE-YO {DEF JAM/IDJMG)

12 SWEET THING
KE(TH URBAN (CAPITOL NASHVILLE)
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KISS ME THRU THE PHONE
SOULJA BOY TELLEM FEAT. SAMMIE (COLLIPARK/ANTERSCOPE)

SHE GOT HER OWN

NE-YO FEAT. JAMIE FOXX & FABOLOUS (DEF JAN/IDJMG)
FEEL THAT FIRE

DIERKS BENTLEY (CAPITOL NASHVILLE)

WOMANIZER
BRITNEY SPEARS (JIVE/JLG)

| HATE THIS PART
THE PUSSYCAT DOLLS (INTERSCOPE)

COWGIRLS DON'T CRY
BROOKS & DUNN FEAT. REBA MCENTIRE (ARISTA NASHVILLE)

CRACK A BOTTLE
EMINEM. OR. DRE & 50 CENT (SHADY/AFTERMATHANTERSCOPE)

LET IT ROCK
KEVIN RUDOLF FEAT. LIL WAYNE {CASH MONEY/UNIVERSAL REPUBLIC)

VIVA LA VIDA

COLDPLAY (CAPITOL)

GREEN LIGHT

JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.0 /COLUMBIA)

SO WHAT

PINK (LAFACE/JLG)

POP CHAMPAGNE
J14 JONES & RON BAOWZ FEAT JUELZ SANTANA (ETHER SOYUNVERSIL MOTINCOLMBAE )

RIVER OF LOVE
GEORGE STRAIT (MCA NASHVILLE)

GOTTA BE SOMEBODY
NICKELBACK (RUADRUNNER RRP)

IT WON'T BE LIKE THIS FOR LONG
DARIUS RUCKER 1 /411 1L 4 H L ILLE)

"SHE WOULDN'T BE GONE

BLAKE SHELTUN ' \ARNER BRDS (NASHVILLE)/WRN)

WHITE HORSE
TAYLOR SWIFT (BIG MACHINE)

Os: :00000

BEEP
BOBBY VALENTING FEAT. YUNG JOC (BLU KOLLA DREAMS/CAPTTOL)

POKER FACE
LADY GAGA |\:TRLAMUNE/KONLIVE/CHERRYTREE/INTERSCOPE)

"DON'T

UNTOUCHED
THE VERONICAS |ENGINERDOM/SIRE/WARNER BROS.)

BILLY CURRINGTON (MERCURY)

ONE MORE DRINK
LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM//DJMG)

LIGHT ON
DAVID COOK (19/RCA/RME)

JUST LIKE ME
JAIME FDXX FEAT. TI. (J/RMG)

RIGHT NOW (NA NA NA)
AKON (KONVICT/UPFRONT SRC UNIVERSAL MOTOWN)
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TITLE
ARTIST {iMPRINT / PROMOTION LABEL)
DON'T THINK | CAN'T LOVE YOU
JAKE OWEN (RCA NASHVILLE)
NOTHIN' TO DIE FOR
TIM MCGRAW (CURB)
CHICKEN FRIED
2AC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE)
COUNTRY BOY

_MJACKSUN (ARISTA NASHVILLE}
IT'S AMERICA
RODNEY ATKINS 11 113B)
LOVE LOCKDOWN
KANYE WEST (RUC-A-FELLA/OEF JAM/IBUMG)
DISTURBIA
RIHANNA (SRP;DEF JAM/IDIMG)
AINT
YUNG LA FEAT. YOUNG DRO & T.I. (GRAND HUSTLE/NTERSCOPE)
THINKING OF YOU
KATY PERRY (CAPITOL)
HERE COMES GOODBYE
RASCAL FLATTS (LYRIC STREET)
DAY 'N' NITE
KID €UDI {FOOL'S GOLD/DOWNTOWN)

| TOLD YOU SO
CARRIE UNDERWOOO (19/ARISTA NASHVILLE)
TRADING PLACES
USHER (LAFACE JLG)
SECOND CHANCE
SHINEOOWN (A1LANTIC)
IFULEAVE
MUSIQ SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC)
YOU COMPLETE ME
KEYSHIA COLE IMANI/GEFFEN INTERSCOPE)
CHOPPED 'N' SKREWED
T-PAIN FEAT. LUDACRIS (KONVIC T/NAPPY BDY/JIVELILG)
LAST CALL
LEE ANN WOMACK (MCA NASHVILLE)
PLAYA CARDZ RIGHT
 KEYSHIA COLE FEAT. ZPAC (ANARU/IMANVGEFFENNTERSCOPE)
SHE'S COUNTRY
JASON ALDEAN (BROKEN BOW)
LOST
GORILLA 20E (BLOCK/BAD BOY SOUTH/ATLANTIC)
RIDE
_MARTINA MCBRIDE (RCA NASHVILLE)
LIONS, TIGERS & BEARS
_JAZMINE SULLIVAN (J/RMG}
MORE LIKE HER
_ MIRANDA LAMBERT (COLUMBIA (NASHVILLE))
THAT'S A MAN
JACK INGRAM (BIG MACHINE)

retail charts is compiled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.
@ Albums with the greatest sales gains this week.

Where included, this award indicates the title
with the chart's largest unit increase.

GREATEST)
CLILI

Where included, this award indicates the title with
the chart’s biggest percentage growth.

[MIEILE] Indicates album entered top 100 of The Billboard 200
LT3 and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY
CD/Cassette prices are suggested list or equivalent prices, which
are projected from wholesale prices. @ after price indicates
album only available on DualDisc. CD/DVD after price indicates
CD/DVD combo only available. © DualDisc available. '+’ CD/DVD
combo available. * indicates vinyl LP is available. Pricing and
vinyl LP availability are not included on all charts. EX after cata-
log number indicates titte is exclusive to one account or has lim-
ited distribution.

SINGLES CHARTS

RADIO AIRPLAY SINGLES CHARTS
Hot 100 Airplay, Hot Country Songs, Hot Rap Songs and Hot
Latin Songs are compiled from a national sample of data sup-
plied by Nielsen Broadcast Data Systems. Charts are ranked by
number of gross impressions, computed by cross-referencing
exact times of airplay with Arbitron listener data. Mainstream
Top 40, Adult Contemporary, Adult Top 40, Modern Rock,
Mainstream R&B/Hip-Hop, Adult R&B, Rhythmic, Hot Dance
Airplay, Hot Christian AC Songs, Hot Gospel Songs and
Smooth Jazz Songs are ranked by total detections.
@ Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

e 3

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100
Airplay charts simultaneocusly if they have been on The Billboard
Hot 100 for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Hot R&B/Hip-Hop Songs charts,
respectively, if they have been on for more than 20 weeks and
rank below No. 50. Songs are removed from Hot Country Songs if
they have been on the chart for more than 20 weeks and rank
below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet or if they rank below
No. 10 and post a third consecutive week of audience decline,
regardless of total chart weeks. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and
rank below No. 20. Songs on Latin Airplay charts are removed
after 20 weeks if they rank below No. 20 in both audience and
detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20
weeks and rank below No. 15, if they have been on the chart for
more than 26 weeks and rank below No. 10, or if they have been
on the chart for more than 52 weeks and rank below No. 5.
Descending songs are removed from the Adult Top 40, Adult R&B,
Hot Dance Airplay, Hot Christian AC Songs, Hot Gospel Songs and
Smooth Jazz Songs charts if they have been on for more than 20
weeks and rank below No. 15 {(No. 20 for Mainstream Top 40,
Modern Rock, Mainstream R&B/Hip-Hop and Rhythmic).

Where included, this award indicates the title
with the chart’s largest airplay increase.

CONFIGURATIONS

@ ¢D single available. ® Digital Download available. @ DVD
single available. @ Vinyl Maxi-Single available. @ Vinyl single
available. @ CD Maxi-Single available. Configurations are not
included on all singles charts.
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gos e 5 MY LIFE WOULD SUCK WITHOUT YOU 31 30 4 1,2,3,4 56 45 THAT'S NOT MY NAME Compiled from a national sample of reports from club DJs.
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Q o} . . 3 o .
25T @ KISS ME THRU THE PHONE WOMANIZER SECOND CHANCE Certification of 400,000 units (Multi-Platino).
= oF 17T Soltan BOY TELL 1 FEAT SAMMIE (COLLIPARKINTERSCOPE) 39 28 19 gouey seeans LivelLo) 62 SHINEDOWN (ATLANTIC)
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$3¢ 12 44 "M YOURS B a0 29 3 HALO 65 38 MY PRESIDENT SINGLES CHARTS )
¥ JASON MRAZ (ATLANTIC/RRP) BEYDNCE (MUSIC WORLD/COLUMBIA) YOUNG JEEZY FEAT. NAS (CTE/DEF JAM/IDJMG) ® RIAA certification for 500,000 paid downloads (Gold).
Yeg \ oc B RIAA certification for 1 million paid downloads (Platinum).
e LETITR K 0 | GET IT IN HUMAN e g P
anc " .
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205 ¢ | HATE THIS PART @ 5 FIFTEEN L SAY il ) N A .
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£e3 20 16 13 SOBER @ 55 41 | KISSED A GIRL 2 70 58 13 POP CHAMPAGNE shortform or longform videos. Numeral within platinum symbol
g2 PINK (LAFACE/JLG) KATY PERRY (CAPITOL) JIM JONES & RON BROWE (ETHER BCVUNVERSAL MOTORNCOLMBIE1) indicates song's multiplatinum level.
FEY _
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223d e 21 11 ~ 1 @ - 5 4] fion in sales at suggested retail price. B RIAA platinum certification
3o 1A FEATCILBYOUONIS & ARDNAL OFSHAL HMCTUPFRUNTSRUAMERSA OTOHY LILY ALLEN (CAPITOL) FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC) e O B AT e e e e ]
85a 23 2 12 UNTOUCHED @ _ g STAY ® 73 52 FEEL THAT FIRE price. ©/ IRMA gold certification for a minimum sale of 125,000 units
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88: 2 Ly AKON (KONVICT/UPFRONT/SRC UNIVERSAL MOTOWN) . - DEMI LOVATO (HOLLYWDOD) 2 million at suggested retail for mon-theatrical titles.

Data for week of FEBRUARY 28, 2009 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 43

www americanradiohictorv com


www.americanradiohistory.com

TITLE
ARTIST (IMPRINY / PROMOTION LABEL)
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2% Al RIGHT ROUND
RAG FLO RIDA (POE BOY/ATLANTIC)

- JUST DANCE
2 2% LADY GAGA FEAT. COLEY DDOWS (57 CHERRY REENTERSCOPE)

7 2 GG/ GIVES YOU HELL |
LILTWN e ALLAMERICAN REJECTS (DOGHOUSEDGCANTERSCOPE) |

o 4 23 LOVE STORY

TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

E 15 - HEARTLESS
" KANYE WEST (ROC-A-FELLA/DEF JAM/IDJME)

66/
Gl DIGITAL
§ 12 CIRCUS
< _BRITNEY SPEARS (JIVE/JLG)
SINGLE LADIES (PUT A RING ON [T)
BEYGNCE (ML 5 WORLD/COLUMBIA)
5 MY LIFE WOULD SUCK WITHOUT YOU
i KELLY CLARKSON (RCA/RMG!
CRACK A BOTTLE
EMINEM, DR. DRE & 50 CENT (SHADY/AFTERMATH/INTERSCOPE)
. SOBER
y 50 PINK (LAFACE/JLG)
@ 17 g POKER FACE
_LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
2
2 YOU FOUND ME
ﬁ 0 13 THE FRAY (EPIC)
. | HATE THIS PART
THE PUSSYCAT DOLLS (INTERSCOPE)
LIVE YOUR LIFE
T, FEAT. RIHANNA (DEF JAM/GRAND HUSTLE/IDJIMG/ATLANTIC)
LET IT ROCK
KEVIN RUDOLF FEAT, LI WAYNE (CASH MONEY/UNVERSAL REPUBL
MAD
NE-YO (DEF JAM/IDJMG)
WOMANIZER
BRITNEY SPEARS (JIVE/JLG)
" I'M YOURS
" JASON MRAZ {ATLANTIC/RRP}
UNTOUCHED
: THE VERONICAS \_ENGINERODM/SIHE/WAHNER BRUS.)
.~ HOT N COLD
. _KATY PERRY (CAPITOL)
THINKING OF YOU
~_KATY PERRY (CAPITOL)
. VIVA LA VIDA
~ COLDPLAY (CAPITOL)
BEAUTIFUL
" AXON FEAT, COLBY 'DOMSS.4 KARDINAL GFRSHALL (KORMCTAPFRONT/SRCANIVERSAL MOTCH
| WHATEVER YOU LIKE
Tl (GRAND HUSTLE/ATLANTIC)
SO WHAT
PINK (LAFACE/JLG)
KISS ME THRU THE PHONE
SOULJA BOY TELL'EM FEAT. SAMMIE (COLLIPARK/INTERSCOPE

CHASING PAVEMENTS
ADELE (XL/COLUMBIA}

2,_-‘ GOTTA BE SOMEBODY
. % NICKELBACK (ROADRUNNER/RRP)
" ' LOVE LOCKDOWN
30 B2 KANYE WEST {ROC-A-FELLA/DEF JAM/IDJMG)

mﬁ,ﬁ GREEN LIGHT

~_JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.D/COLUMBIA
a2 29 21

DEAD AND GONE Ai
T). FEAT. JUSTIN TIMBERLAKE (GHAND w‘TLﬂNﬂC'

RIGHT NOW (NA NA NA)

AKON (KONVICT/UPFRONT/SRC/UNIVERSAL OTOWN)
DISTURBIA

RIHANNA (SRF/DLF JAM/IDIMG)

HOW DO YOU SLEEP?
JESSE MCCARTNEY FEAT, LUDACRIS (HOLLYWQOO)

2y - | WILL BE
J!v- . _LEONA LEWIS (SYCO/J/RMG)

; s MISS INDEPENDENT
- 32 2 NE-YO (OEF JAM/10JMG

3% § HALO
e 'ﬂ BEYONCE (MUSIC WORLD/COLUMBIA)

LIGHT ON
¥ 2 DAVID COOK (19/RCA/RMG)
®% .~ .. TURNIN ME ON
A 9 l;; LH_: KERI HILSON FEAT. LIL WAYNE (MQSLEY@ONE 4INTERSCOPE)
BETTER IN TIME
LEONA LEWIS (SYCO/J/RMG)
 IF | WERE A BOY

ﬂ;f, BEYONCE (MUSIC WORLD/COLUMBIA)
1 3 CLOSER
_'*:;‘ =l | NE-YO (DEF JAM/IDJMG)
.+ & DIVA
mﬁ@ BEYONCE (MUSIC WORLD/COLUMBIA)
Kool . LOST!
Q' ” 4 covopuav (capiron
ﬁ PROM QUEEN
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
K ' ADDICTED
2 33— SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)
ﬁ ANGELS ON THE MOON
* € _THRIVING IVORY (WIND-UP}
; 1,2,3,4
< 50 10. PLAIN WHI’TE T'S (HDLLYWOOD)
S
g JASON MRAZ & COLBIE CAILLAT (ATLANTIC/RRP)
+ BLAME IT
253_ § JAMIE FOXX FEAT. T-PAIN (J/RMG)

Miley Cyrus’ “The Climb” lives up to its
title, bounding 92-67 on the Pop 100
entirely from airplay (5.1 million audience
impressions) ahead of its digital release
Feb. 24, At the Grammy Awards Feb. 8, she
paired with Taylor Swift on “Fifteen,” the
Hot Shot Debut at No. 55.
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ARTIST (IMPRINT / PROMOTION LABEL)

o REHAB
| a0 RIHANNA (SRP/DEF JAM/IDJMG)

& 5 u o

14 DAY 'N'NITE
KID CUDI (FOOL'S GOLD/DOWNTDWN)
-@ L |_ASHER ROTH (SCHOOLB LOUD SRC/UNIVERSAL MOTOWN)
@- 56 18 COME ON GET HIGHER
MATT NATHANSON (VANGUARD;CAPITOL)

| LOVE COLLEGE
@ FIFTEEN
TAYLOR SWIFY (BIG MACHINE)

@ _ ¢ IGETITIN

- 56 CENT (SHADY/AFTERMATH/INTERSCDPE)
= WHITE HORSE

ﬁ ﬂ' .14 TAYLOR SWIFT (BIG MACHINE)

SECOND CHANCE
SHINEDOWN (ATLANTIC)

I'M SO PAID

AKON FEAT, UL WAYNE & YOUNG JEEZY (K
HUMAN

THE KILLERS (ISLAND/IDJMG)

@517

) 54 17

60 52 20

MOTOWN)

161 5 g THATS NOT MY NAME
o i THE TING TINGS (COLUMBIA)
e g2 § DONT TRUST ME
30H13 (PHOTO FINISH ATLANTIC/RRP)
&1 19 IF USEEK AMY
/ “ ": BRITNEY SPEARS (JIVE'JLG)
2 POP CHAMPAGNE
“ 5 15 M JONES & RON BROWZ FEAT. JUELZ SANTANA
. iT‘i CANDLE (SICK AND TIRED)
i - THE WHITE TIE AFFAIR (SLIGHTLY DANGEROUS/EPIC)
: THE FEAR
o 333 v aveen (CAPITOL)
i 9 2 THE CLIMB
MILEY CYRUS (WALT OISNEY/HOLLYWOOD)
ONE MORE DRINK
'ﬁ_a_'i 3 16 | 5acRS CO-STARRING T-PAIN (DTP/OEF JAM/IDIMG)
_ { SPOTLIGHT
7819 Jeyiren HuosoN (ARISTA/RMG)
N - FREEZE

T-PAIN FEAT. CHRIS BROWN (KONVICT/NAPPY BOY/JIVE/JLG)
MOVE (IF YOU 'W'ANNA)

ﬂ 87 6 s mcaican KING/CAPITOL)

@ 70 § ROCKIN' THAT THANG
- THE-DREAM (RADIQ KILLA/QEF JAM/IDIJMG)

i9a & 7 LOLLIPOP
< g FRAMING HANLEY (SILENT MAJORITY/ILG/WARNER BROS.)

74 2 STANKY LEGG
. 6S BOYZ (SWAGG TEAM/JIVE/BATTERY)
78 ”_"K DAVIO ARCHULETA (19/JIVE/JLG)
18 DAYS
;,; 13, BAD GIRLFRIEND
T " THEORY OF A DEADMAN {604/ROADRUNNER/RRP)
78 g5 15 DECODE

A LITTLE TOO NOT OVER YOU
@ 738 saving aseL (SKIDDCO/VIRGIN/CAPHIOL)
PARAMORE (FUELED BY RAMEN/CHOP SHOP/RRP)

# f BEEP
alid |1 BOBBY VALENTINO FEAT. YUNG JOC (BLU KOLLA DREAMS/CAPITOL)
BROKEN
~°_LIFEHOUSE (GEFFEN/INTERSCOPE)
. 19 SECRET VALENTINE
T WETHEKINGS (S-CURVE)
82 77 3 AMERICA'S SUITEHEARTS
s FALL OUT BOY (OECAYDANCE/FUELED BY RAMENASLAND/IDJMG)
CHOPPED 'N' SKREWED

a ‘..{l 14 ToAIN FEAT. LUDACRS (KONVICT/NAPPY BOV/JIVE/ILG)

9 g5 4 I'MIN MIAMI TRICK
LMFAD (PARTY ROCK/INTERSCOPE/IGA)

o
L

ﬁ: .| GET ON YOUR BOOTS
|0 U2 (SLAND/INTERSCOPE)

. 85
™ s 3 WHEREISTOOD
e e MiSSY HIGGINS (ELEVEN/REPRISE)
4y ARAB MONEY
*’ ’ﬂ BUSTA RHYMES FEAT. RON BROWZ (UNIVERSAL MOTOWN)
— . -
= US AGAINST THE WORLD
/“ 8 10 CHRISTINA MILIAN (MYSPACE)
P . LET ME BE MYSELF
ﬂ}. ;'5 3 DOORS DOWN (UNIVERSAL REPUBLIC)
-y g5 2 THAT'S HOW I GO
BABY BASH FEAT. LIL JON & MARIO (ARISTA/RMG)
j' YOU BELONG WITH ME
TAYLOR SWIFT (BIG MACHINE)
~ UNIVERSAL MIND CONTROL
COMMON FEAT. PHARRELL (G.0.0.0./GEFFEN/\NTERSCOPE)
FLY ON THE WALL
- MILEY CYRUS (HOLLYWOQD)
~ PUT IT ON YA
PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
. WELCOME TO THE WORLD
KEVIN RUDOLF FEAT RICK ROSS (CASH MONEY/UNIVERSAL REPUBLIC}
LOVERS IN JAPAN
COLDPLAY (CAPITOL)
. NEXT TO YOU
MIKE JONES {ICE AGE/ASYLUM)
_ |y FEELIT
. DJ FELLI FEL _FE!. T-PAIN, SEAN PAUL, FLO RIDA & PTBULL (DEF JAMADUMG)
09 FEARLESS
= TAYLOR SWIfT (BIG MACHINE)

45 SUPERHUMAN
) e CHRIS BROWN FEAT. KER! HILSON (JIVE/JLG)

The Fray notches its second Adult Top 40
Ne. 1 with “You Found Me.” The Denver-
based band now sets its sights on repeating
the reign of its prior feader: “How to Save a
Life” ruled for 15 weeks in 2006-07.
“Found” concurrently rises 11-9 at
Mainstream Top 40.
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M BRIGHT (R.TRAVIS) © 19 ARISTA NASHVILLE level in its 27%h L REYNOLDS. T GMLINSON (T TOMLINSGN J COLLINS.T SHAPIRG) CARGLWDCD
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- HILARY HAHNSWEDISH RADIO SYMPHONY ORCHESTRA (SALONEN,
n‘m L A (

©THE VERY BEST OF DIANA KRALL VERVE 008412/VG @
WILLIE NELSON WYNTON MARSALIS

ANJULIE HEAR/CONCORD
FAME (THE GAME)

30 |F 1 WERE A BOY

i; ‘ﬁ ANNE-SOPHIE MUTTER
f -4 'BADY WOLIN CONCERI S GURASULINA 1 T5MPAE PRAESEIS O 0 TG#UNVERSK. CLASSLS RO

g BEYONCE MUSIC WORLD/COLUMBIA ~ DONNA SUMMER [:URGUNDY TWO MEN WITH THE BLUES BLUE NOTE 04454 /BLG 1 . Y0UN ¢ CLASSIS GROUP
LONG DISTANCE MILES AWAY JON HASSELL ﬁﬂ 16 4 TULLBALEYSAN FRANCISCO BALLET ORCHESTRA (WEST)
18 3 BRANDY [ 1/EPIC MADONNA WARNER BROS. LAST HIGHT THE W0 CAME DROPPING.. ECM 01257 SUNIVERSAL CLASSICS GROUP - =4 mmnmmzsmmmwmm 2
10 o NEVER - HUMAN ELIANE ELIAS n-ﬂ 5 JOYCE DIDOKATOLES TALENS LYRIQUES (ROUSSET
0 KRISTINE W FLY AGAIN “  THE KILLERS ISLAND/IDJMG BOSSA NOVA STORIES BLUE NOTE 28103/BLG ]  HANDEL. OPERA ARIAS" FURORE VIRGI CLASSCS 1900/BLG
il CANDLE (SICK AND TIRED) KEEPS GETTIN' BETTER QUEEN LATIFAH :ﬂ § 5 UM DIEGO FLORELOROUESTRA OF LA COMUNTAT VALENCIANA (0RBN)
THE WHITE TIE AFFAIR SLIGHTLY DANGEROUS/EPIC CHRISTINA AGUILERA RCA/RMG TRAVLIN' LIGHT FLAVDR UNIT/VERVE 009203/VG i BEL GANTO: SPECTACULAR ECCA o
i OOH YEAH TELLU Y KEITH JARRETT, GARY PEACOCK. JACK DEJOHNETTE 15 4 CHICAGD SYMPHONY ORCHESTRA (HATTINK)
1 L MOBY MUTE ATFC FEATURING YASMEEN STRICTLY RHYTHM YESTERDAYS ECM 012451/UNIVERSAL CLASSICS GROUP i J .| SHOSTAKOVICH 4 CSO RESQUND 901814 ®
', PROMISE YOU ' RUNAWAY E‘m CASSANDRA WILSON SRS DANIEL BARENBOIN WIENER PHILHARMONIKER
16, 9 peepster P in THE AR LADYTRON NETTWERK 4 LOVERLY BLUE NOTE 07699*/BLG UNEA

| SEEN BEYONCE...

_ CATWELL PEACE BISQU(T

SINGLE LADIES (PUT A RING ON IT)
_BEYONCE MUSIC WORLD/COLUMBIA

- ANGEL ON MY SHOULDER

KASKADE FEATURING TAMARA ULTRA

HELL NO

JUDY TORRES CONTAGIOUS

- NOT FALLING APART
_MARQON 5 AZM/OCTONE/INTERSCOPE

10 EVERYBODY RISE
MURIEL FDWLER U-PHONIC

o

.. . INASONG

—H 'iu BOBBYBLUE Y PATRICID HADES

7 1z THAT'S NOT MY NAME
-3 ~ THE TING TINGS COLUMBIA
I: -i-: THE FEAR ROOTS BEFORE BRANCHES
s it | LILY ALLEN CAPITOL -~ ROOM FOR TWD CURB/WARNER BROS.

NEVER ENOUGH CHASE

=
w

BOZ SCAGGS
_ 12 16 sprakLow DECH 012026

14

m -
ARTIST
| VITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

ﬁ ARTIST ! ’I
| TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL |8

2 CRYSTAL WATERS STRICTLY RHYTHM MAIYSHA FUSONIA ot it : & ks
) ECSTASY g | P14 H_ ] l
@ % 2 | BEYONGE MUSIG WORLD/COLUMBIA I m DIANKE WESLEY GOSSIP = - Ni;"é"”‘ LB S - NDR?:‘;";‘;':’S;’WWW L
5ﬁZMYOU up m HOV';R% iﬁﬂ?; ANTE‘éYJN ||° 2 154 giivTim & ROMANCE STRBLCKS 30670/CONCORD ® | 2 15 canTo SUGAR 012151/DECCA @
- " ' Py o e HERBIE HANCOCK - ANDREA BOCELLI
IN THE NIGHT I'M ALIVE 2009 u 4 al 3 68
b &MY 0. RDBINSON PRESENTS CEEVOY J 11USIC CELINE DION COLUMBIA/SONY MUSIC - _:JS_TJI;;:_U,:IYLMRS VERVE Q007G ' OO NA UL
3 SUPERLOVER ONLY ONE Lﬁ 6 21 RIEd JR5N fg! YO- ;
35¢ 25 4 eee venve CHRIS LAKE NERVOUS = : : ?2$é; ”(I;I:PCSCB“‘I?TI 2’:‘[‘):2?;”(’)‘:;13““"’“% £
§0 o
s W DUST OFF AND DANCE SENSUALITY - 3 i 55 i
o HYDRA PRODUCTIONS FEATURING TIFFAKY HYDRA LEEE JOHN CANDIO EAST.OF ANGELTOWN 13402108/ WARNER BROSTS g v i o PRI T S LD
i . 11 a0 ESPERANZA SPALDING g MORMON TABCRANACLE HOIRORCHESTRA AT TEVPLE SOLARE (WALBERG1
ESPERANZA HEADS UP 3140 PRAISE TO THE MAN MORMON TABERNACLE CHOR 5012323

 JOSH GROBAN
| AWAKE LIVE 143/REPRISE 412668/WARNER BROS. @

ANDREA BOCELLI 21

5 37 WAYMAN TISDALE
af- REBOUND RENDEZVOUS 5139
WALTER BEASLEY
FREE YOUR MIND HEADS UP 3147
Ii'r" DAVE KOZ
L GREATEST HITS CAPITOL 34163
4 TAKE 6
THE STANDARD HEADS UP 3142
W . PAUL HARDCASTLE
~ HARDCASTLE 5 TRIPPIN 'N' RHYTHM 24

8 67

- SARAH BRIGHTMAN

" SYMPHONY MANHATTAN 46078/BLG
VARIOUS ARTISTS

ALLEGRO SEERS § waFRSTES MASTERWORKS BROADWAY 41735SONY WASTERWORKS.
10 74 PAUL POTTS

I ONE CHANCE SYCO/COLUMBIA 15517/SONY MUSIC

ARTIST
ITITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

LADY GAGA
THE FAME E/CHERAYTREENTERSOOPE 011305484
SOUNDTRACK

ARTIST IMPRINT / PROMOTION LABEL

POKER FACE
LADY GAGA STREAMLINE/KONLVE/CHERRYTREEITERSCOPE

SOBER

16

B

3 TOTAL CLUB HITS THRIVEDANCE 0784/THRIVE
m LCD SOUNDSYSTEM

45:33 DFA 02163*/CAPITOL %
GNARLS BARKLEY
THE 0DD COUPLE DOWNTOWN/ATLANTIC 450236 */AG
M83 =
- SATURDAYS = YOUTH MUTE 9384™ -
THIEVERY CORPORATION
RADIO RETALIATION © _L 140
COMBICHRIST i
TODAY WE ARE ALL DEMDNS METROPOLIS 574+
VARIOUS ARTISTS
ULTRA DANCE 09 ULTPA 1536
'VARIOUS ARTISTS
~ TOTAL WORKOUT THRIVEDANCE 90781 EX/THRIVE
DAFT PUNK
ALIVE 2087 VIRGIN 09841/CAPITOL
TELEFON TEL AVIV
_ IMMOLATE YOURSELF BPITCH CONTROL 188 )
'THE RIDDLER & CATO K
ULTRA.2009 11 TRA 1842
DJ SKRIBBLE 1
TOTAL DANCE 2008 THRIVEDAKCE 90780/THRIVE
'HANNAH MONTANA
HANNAH MONTANA 2 NON-STOP DANCE PARTY WALT DISNEY 001106
NINE INCH NAILS
GHOSTS ItV THE NULL CORPORATION 26*

ﬂ 1» g ANGEL ON MY SHOULDER
KASKADE FEATURING TAIARA ULTRA

11 3 THE FEAR
., i - LILY ALLEN CAPITOL
m g 4 CIRCUS
BRITNEY SPEARS JIVE/JLG

o 4, MILES AWAY
- % I“ MADONNA WARNER BROS
23 2 WHEN YOU LEAVE (NUMA NUMA)
ALINA FLAT LLTHA ASYLUM

19 3 WHITE HORSE
. T SARAH MCLEGD NioT PLATEAU
- 17 g EVERYTIME WE TOUCH

DAV GUETTA & € 3 RA

5 o HUMAN
n 2'-..9' THE KILLERS ISLAND/IDIMG

E 16 15 LOVE LOCKDOWN
: KANYE WEST ROC-A-FELLA/DEF JAM/IDJMG

UNDERLYING FEELING
SYLVIA TOSUN SEA T0 5UN

18 12 SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA

E PJANOO
ERIC PRYDZ ULTRA
}  OUT OF MY MIND
120114 g0 nosaims

21 5 UNDERNEATH
. " T DJANTOINE SESSION

MICHAEL LINGTON NUGROOVE

STOP, LOOK, LISTEN (TO YOUR HEART)
BONEY JAMES CONCORD/CMG

LA DOLCE VITA

_ WARREN HILL EVOLUTION/ET
- SWEET SUNDAYS

TIM BOWMAN TRIPPIN N RHYTHM

OUT OF A DREAM
NAJEE HEADS UP

CHILL OR BE CHILLED

* DLISILK TRIPPIN 'N' RHYTHM

A CHANGE 1S GONNA COME
SEAL 141 WANNER BROS.

FORTUNE TELLER
FOURPLAY HEADS UP

ORDINARY
WAYNE BRADY PEAK/CMG

AT LAST
'~ BEYONCE MUSIC WORLD/COLUMBIA

LET'S GET ONIT
KIM WATERS SHANACHIE

~ LIFE IN THE FAST LANE
~_DAVE KOZ CAPITOL

TANGO
KENNY G STARBUCKS/CONCORD/CMG

. PAUL HARDCASTLE TRIPPIN ‘N’ RHYTHM

MARIMBA

12 .2 1« KIM WATERS SARAH BRIGHTMAN
;SLUM;‘]G LLUGUARE || ERSIOPE OuzsoRna ) - PINK LAFACE/JLG 13 16| aNT YU LOVE N THE SPIRIT OF MARVIN SHAACHE 5165 15 WINTER SYMIPHONY MANHATTAN 34123/806
-~ DJ SKRIBBLE IMAGINATION ; =
6 . 16 NELS CLINE . SOUNDTRACK
| "l\:Tl;LXLUB HITS 2 THRIVEDANCE 90799/THRIVE : "2 JES ULTRA COWARD CRYPTOGRAMPOHONE 141 [ i B9 1m0 om0 i YT AL COMGR0 025
LA ,, FEEL YOUR LOVE = RAC
78 . 421 BRIAN CULBERTSON SOUNDTRACK
PSSR ¢ALA XL/INTERSCOPE 009659*/164 " BRI i 50221 ULTRA 2 BRINGING BACK THE FUNK G 010927/VG 120127 G s v v Sn CLSSOA 5165 MSTERVORYS
B R1HANNA ) 7 3 EVERY WORD " "GERALD ALBRIGHT b |4 23 LEE RITENOUR & DAVE GRUSIN |
- GOOD GIRL GONE BAD: THE REMIXES SRF/DEF JAM 012603 10UMG L ERCOLA FEATURING DANIELLA NERVOUS . SAX FOR STAX PEAK 30604; CONCORD . 11 = J AMPARD DECCA 011005 |
¢ 32 30H!3 H 13 4 |HATE THIS PART
3 WANT PHOTO FINISH 511181 THE PUSSYCAT DOLLS INTERSCOPE
74 METRO STATION & 4 JUST DANCE
~ METRO STATION [1:0 INK 10521/COLUMBIA el By LADY GAGA FEAT. COLBY GDONIS STREAMLINE/KONUVECHERRYTREEANTERSCOPE
JASON NEVINS 8 5  DAY'N'NITE
~ JASON NEVINS #RESENTS: ULTRA DANCE 10 ULTRA 1895 | L_=1} KID CUDI FOOL'S GOLD/DOWNTOWN
. 5 SOUNDTRACK f 15 {1 ONLY ONE
UNDERWORLO: RiSE OF THE LYCANS LAKESHORE 34055 o ! ~ CHRIS LAKE RERVOUS
SANTOGOLD 14 12 ME AND MYSELF ARTIST
SANTOGOLD LIZARD KING 70034*/DOWNTOWN BENDJ FEATURING SUSHY NERVOLS ARTIST IMPRINT / PROMOTION LABEL TITLE IMPRINT & NUMBER/DISNIB_U‘“NG LABEI: 3
STRYKER ) 18 MEDICINE RELIGIFY 4 -gip VARIOUS ARTISTS {
- TOTAL DANCE 2008: VOL. 2 THRIVEDANCE 90789/THRIVE s KIM LEONI ROBBINS EUGE GROOVE NARADA JAZZ/CAPITOL PARIS MAGNFIQUE P SPECAL MARYETS (161 EXSTARBUOIS
DJ SKRIBBLE YOU AND 1 CELTIC WOMAN

THE GHEATEST JOURNEY: ESSENTIAL COLLECTION MANHATTAN 34 1248L56
3 g CELTIC THUNDER

1 '°_ACT TWO CELTIC THUNDER 011606/DECCA -
CELTIC THUNDER

CELTIC THUNDER CELTIC THUNDER 001/DECCA
RODRIGO Y GABRIELA

~ LIVEIN JAPAN “T0 D100 +

COEUR DE PIRATE

| COEUR DE PIRATE C/IISSE BOITE DIGITAL EX
GAELIC STORM

WHAT'S THE RUMPUS? ROAR 20081/L0ST AGAIN
ROKIA TRAORE

TCHAMANTCHE NONESUCH 465532/ WARNER BROS

'3-‘ MARIZA
" TERRA TIMES SQUARE 1814/SILVA AMERICA
g7 SOUNDTRACK

THE DARJEELING LIMITED FOX 9240/ABKCO
ISRAEL KAMAKAWMO'OLE & THE MAKAHA SONS OF NIHAU
| UNFDRGETTABLE POKI 9076/TROPICAL MUSIC =
CARLA BRUNI
COMME 81 DE RIEN NETAIT TEOREMANANE 70045/ DOWNTOWN
ASA |
" T ASA NAIVE/MERCER STREET 70050/DOWNTOWN [
1g BUENA VISTA SOCIAL CLUB
AT CARNEGIE HALL WORLD CRCLITANONESUCH 514415 WARNER BROS

THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BABY EINSTEIN: WORLD MUSIC WALT DISNEY 00316

10 30

See Charts Legend for TOP JAZZ ALBUMS, TOP CONTEMPORARY JAZZ ALBUMS, TOP CLASSICAL ALBUMS, TOP CLASSICAL CROSSOVER ALBUMS and TOP WORLD ALBUMS rules and explanations. SMOOTH JAZZ SONGS:

See Charts Legend for HOT DANCE CLUB PLAY and TOP ELECTRONIC ALBUMS rules and explanations. HOT DANCE AIRPLAY: 7 dance stations are electronically monitored 24 hours a day, 7 da:
16 stations are electromcally monitored 24 hours a day, 7 days & week. See Charts Legend for rules and explanations. All charts © 2009, Nielsen Business Media, inc. and Nielsen SoundScan, Inc. Al
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NEW

22

{HANSHIN/SOUNDSCAN JAPAN/
PLANTECH) FEBRUARY 18, 2009

ONE DROP
KAT-TUN J-STORM

RE YASASHI KIMOCHI
HALCALI EPIC

YASASHISA DE AFURERU YOUNI
JUIU SONY

MIZU
HIRAGI SONY

ALWAYS
JASON CHAMPION EM!

CORTEOQO 'GYOURETSU'
SALYU TOY'S FACTORY

WAO!
UNICORN KI/OON

NAMIDA NO MUKOU
STEREOPONY SONY

SAKURA
TSURU WARNER

VIVA LA VIDA
COLDPLAY PARLOPHONE

THIS
WEEK

& 0N

10

o
el
-t

1
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{SNEP/IFOP/TITE-LIVE) FEBRUARY 17, 2009
TATOUE MOI

MIKELANGELO LOCONTE WARNER

POKER FACE

LADY GAGA STREAMUINEKONLIVE CHERRY t

| HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE

TAKIN' BACK MY LOVE
ENRIQUE IGLESIAS FT. CIARA INTERSCOPE

LA DEBACLE DES SENTIMENTS
STANISLAS/CALOGERO POLYDOR

AH... §I TU POUVAIS FERMER TA GUEULE
PATRICK SEBASTIEN POLYDOR

WOMANIZER
BRITNEY SPEARS JIVE JLG

HELLO WORLD

__GRAND GALOP POLYDOR

SI TU SAVAIS
SHY'M UP

INFINITY 2008
GURU JOSH PROJECT BIGCITYBEATSINTERGALATIC

of SE (THEOFFICIAL
£z Sk UK CHARTS CO) FEBRUARY 15, 2009
1 4 THEFEAR
LILY ALLEN REGAL/PARLOPHONE
2 g JUSTDANCE
LADY GAGA FT. COLBY O*DONIS STREAMEINEKONLIVE INTERSCOPE
3 5 BREATHESLOW
ALESHA DIXON ASYLUM
4 4 CRACKABOTTLE
EMINEM FT DR DRE 50 CENT SHADY/AFTERMATHINTERSCOPE
s 3 JAKE ME BACK
TINCHY STRYDER FT, TAID CRUZ 4TH & BROADWAY
& 7 BROKEN STRINGS
JAMES FT. NELLY FURTADO POLYDOR
7 g SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD'COLUMBIA
OMEN
8 NEW 1e pROOIGY TAKE WE TO THE HOSPITAL
9 § DAYN'NITE
KID CUOJ VS. CROOKERS DATA
10 13 TSHIRT

SHONTELLE SRC/UNIVERSAL MOTOWN

@ canaDA

_u_,§ ;E {NIELSEN BDS/
£% == SDUNDSCAN) FEBRUARY 28, 2009
4 47 RIGHT ROUND
FLO RIDA POE BOY/ATLANTIC/WARNER
2 2 POKERFACE
LADY GAGA STREAMLUNE KONLIVE CHERRYTREENTERSCOPE UNVERSAL
3 3 'Myoums
JASON MRAZ ATLANTIC WARNER
4 4 SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA/SONY MUSIC
§ 5 MYLIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON RCA/SONY MUSIC
6 p CIRCUS
BRITNEY SPEARS JIVE SONY MUSIC
7 4 CRACK A BOTTLE
EMINEM, DR ORE & 50 CENT SHADY/AFTERMATH UNIVERSAL
8 7 |HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE/UNIVERSAL
9 g SOBER
PINK LAFACE/SONY MUSIC
10 97 DEAD AND GONE

TJ.FT. JUSTIN TIMBERLAKE GRAND HUSTLE/ATLANTICAVARNER

o

@ o

~

| (FIMY/NIELSEN)

FEBRUARY 16, 2009

MERAVIGLIOSO
NEGRAMARO SUGAR

IL REGALO PIU' GRANDE
TIZIANG FERRO CAPITOL

THIS IS THE LIFE
AMY MACDONALD MELODRAMATIC/VERTIGO

IMMOBILE
ALESSANDRA AMOROSO SONY

HOT N COLD
KATY PERRY CAPITOL

HUMAN
THE KILLERS ISLAND

TU CHE SEI PARTE DI ME

PACIFICO GIANNA NANNINI SUGAR

LA TUA VOCE
AMARENA ANTEROS

LA VOGLIA CHE NON VORREI
NEK WARNER

GHIRLANDA DI SERA
IBBA IBBA

SINGLES

SINGLES

nE S
s L
== X2 (PROMUSICAE/MEDIA) FEBRUARY 18, 2008
1 1 COLGANDO EN TUS MANOS
CARLOS BAUTE/MARTA SANCHEZ DRO
2 2 CAPRICHO DE MUJER
NINA PASTORI SONY
3 3 QUIERO SER
AMAIA MONTERO SONY
a4 14 INFINITY 2008
g_ = GURU JOSH PROJECT BIGCITYBEATS/INTERGALATIC
8 8 BEGGIN
MAOCON BONNIER/BONNIER AMIGO
{ 6 6 TENIA TANTO QUE DARTE
. 1 NENA DACONTE UNIVERSAL
7 7 QUE TE QUERIA
LA QUINTA ESTACION SONY
w 4 PETER PAN
EL CANTO DEL LOCO SONY
9 g iF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA
10 2 KILLING ME SOFTLY WITH HIS SONG

PITINGO UNIVERSAL

THIS
WEEK

LAST
WEEK

(ULTRATOP/GFK}

POKER FACE
LADY GAGA STREAMLINE KONUNECHERRYTREEINTERSCOPE

FEBRUARY 18, 2009

| HATE THIS PART
THE PUSSYCAT OOLLS INTERSCOPE

HOT N COLD
KATY PERRY CAPITOL

LIKE A HOBO
CHARLIE WENSTON REAL WORLDYATMOSPHERIGUESLONG TALE

C'EST BEAU LA BOURGEOISIE
DISCOBITCH SONY

SEAL
SOUL WARNER BROS.

CHARLES AZNAVOUR
DUQS OBEON

CHARLIE WINSTON
HOBO REAL WORLD/ATMOSPHERIQUES,LONG TALE

FRANCIS CABREL
DES ROSES ET DES DRTIES COLUMEIA

BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA

2% 5B
=z ‘_‘,3 (MEOIA CONTROL}) FEBRUARY 17, 2009
1 4 BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR
S RUN
2 3 LEONA LEWIS SYCO
3 p HOTNcCOLD
KATY PERRY CAPITOL
CRACK A BOTTLE
‘ m EMNEM FT. DR DRE'S0 CENT SHADY/AFTERMATHANTERSCOPE
5 4 |INFINITY 2008
GURU JOSH PROJECT BIGCTTYBEATSINTERGALATIC
E‘«,i- o BRUCE SPRINGSTEEN
i : WORKING ON A DREAM COLUMBIA
BLIGG
2 1 0816 UNIVERSAL
| NEw PATRICIA KAAS
a | * KABARET RICHARD WALTER
4 3 NEK
UN’ALTRA DIREZIONE WARNER BRCS
5 .‘ SEAL

. SDUL WARNER BROS
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24 (MEDIA CONTROL) FEBRUARY 17, 2009
4 BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADD POLYDOR
5 DANCE WITH SOMEBODY
| MANDO DIAD MUSICA DELA SANTA
4 HOTNCOLD
KATY PERRY CAP|IDL
5 ALLEIN, ALLEIN
POLARKREIS 18 DOMESTIC ROCK/URBAN
3 EISBLUMEN
EISBLUME B1RECORDI
g HUMAN
THE KILLERS ISLAND
g REHAB
RIHANNA ISLAND DEF JAM
7 DARUM LEBEN WIR
{ CASSANDRA STEEN DOMESTIC ROCK/URBAN
12 HAUS AM SEE
PETER FOX DDWNBEAT
49 LETIT ROCK

KEVIN RUDOLF FT. LIL WAYNE UNIVERSAL

(ARIA)

YOU FOUND ME
THE FRAY SONY

FEBRUARY 15, 2009

LOVE STORY

i TAYLOR SWIFT BIG MACHINE

GIVES YOU HELL
THE ALL-AMERICAN REJECTS DOGHOUSEDGC INTERSCOPE

GET SHAKY
IAN CAREY VICTORY

MY LIFE WOULD SUCK WITHOUT YOU

KELLY CLARKSON RCA

LET IT ROCK

. KEVIN RUDOLF FT. LIL WAYNE UNIVERSAL

EVERYBODY'S FREE
GLOBAL DEEJAYS SUPERSTAR

THE FEAR

. LILY ALLEN CAPITOL

BURN
JESSICA MAUBOY SONY

MEXICO

SOMEDAY SOON

_ NATALIE BASSINGTHWAIGHTE SONY

ALBUMS
i
<3}
3= (8IMSA) FEBRUARY 18, 2009
2 ALEJANDRO FERNANDEZ
DE NOCHE: GLASICOS A MI MANERA SONY
1 VICENTE FERNANDEZ
. PRIMERA FILA SONY
21 PATY CANTU
ME QUEDO SOLA SONY
9. RAPHAEL
' 50 ANOS OESPUES SONY
4 VARIOUS ARTISTS
LO ESENCIAL DE UNIVERSAL ESTERED SONY
5 SOUNDTRACK
TWILIGHT ATLANTIC
10 JOSE JOSE
LO ESENCIAL SONY
T CHAYANNE
~ CHAYANNE VIVO SONY
6 WISIN/YANDEL
MENTE MAESTRA UNIVERSAL
8 RICARDO ARJONA

STO PISTD SONY

-
25 (RMA/CHART TRACK)  FEBRUARY 13, 2009
4 JUST DANCE
LADY GAGA FT COLBY
5 = POKER FACE
©  LADY GAGA STREAMLINEKONUVE/CHERRY PE
4g THE GREAT DEFECTOR
BELL X | BELLY UP
3 BROKEN STRINGS
% _JAMES MORRISON FT. NELLY FURTAQO POLYDOR
4 LETITROCK
KEVIN RUOOLF FT. LIL WAYNE UNIVERSAL
5 LADY GAGA
| THE FAME STREAMUINE/KDNLIVE CHERRY
| BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA
NE\N{ LILY ALLEN
IT'S NOT ME, IT'S YDU REGAL/PARLOPHONE
3 JAMES MORRISON
SONGS FOR YOU, TRUTHS FOR ME POLYDCR
4 BEYONCE

. 1 AM... SASHA FIERCE MUSIC WGRLD/COLUMBIA
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INTERNATIONAL}

THE FEAR
LILY ALLEN REGAL/PARLOPHCNE

FEBRUARY 28, 2009

2

JUST DANCE
LADY GAGA FT COLBY 0DONIS STREAVLINEXCHLVE CHERRY TREE NTERSCOPE

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR

CRACK A BOTTLE
EMINEM. OR DRE & 50 CENT SHADY/AFTERMATHINTERSCOPE

POKER FACE
LADY GAGA & TREAMLUINE/KONUVE GHERRYTREEINTERSCOPE

BREATHE SLOW
ALESHA DIXON ASYLUM

SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA

OMEN
THE PRODIGY TAKE ME TO THE HOSPITAL/XL

HOT N COLD
KATY PERRY CAPITOL

LET IT ROCK
KEVIN RUDOLF Y LIL WAYNE CASH MONEY/UNVERSAL REPUBLIC

TAKE ME BACK

TINCHY STRYDER FT. TAIO CRUZ 4TH & BROADWAY

T-SHIRT
SHONTELLE SRP/SRC/UNIVERSAL MOTOWN

DAY 'N’ NIGHT
KiD CUD! VS CROOKERS FOOL S GOLD/DATA

USE SOMEBODY
KINGS OF LEON RCA

CIRCUS
BRITNEY SPEARS JIVE/JLG

HUMAN
THE KILLERS VERTIGO

I'M YOURS
JASON MRAZ ATLANTIC

SOBER
PINK LAFACE/JLG

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

INFINITY 2008
GURU JOSH PROJECT BIGCITYBEATSNTERGALATIC

EURO DIGITAL

SONGS SPOTLIGHT

GREECE

THIS
WEEK

n

10

Patricia Kaas sees her latest set
bow at No. 3 on the Switzerland
Albums chart. She’ll represent her
home country of France at the
Eurovision Song Contest in May.
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HOT N COLD
KATY PERRY CAPITOL

FEBRUARY 28, 2009

IN AND OUT OF LOVE
ARMIN VAN BUUREN FT. SHARON BEN ADEL ARMADA

STI PIRA
ANNA VISSI COLUMBIA

RE

LIVIN' IN A WORLD WITHOUT YOU
THE RASMUS PLAYGROUNDVERTIGD. UNIVERSAL

NEW

NEW

PETHENO GIA SENA
GIORGOS MARGARITIS MINGS/EMI

I'D LOVE TO CHANGE THE WORLD
TEN YEARS AFTER CHRYSALIS/CAPITOL

JUST DANCE

LADY GAGA FT COLBY

THIS IS THE LIFE
AMY MACDONALD MELODRAMATIC/VERTIGO

EHO ESENA
ANTONIS REMOS SONY MUSIC

NON Tt SCORDAR MAI DI ME
GIUSY FERRERI SONY MUSIC

(MAHASZ)

NEGYVEN
AKOS FEHER SOLYDM

FEBRUARY 13, 2009

ALL NIGHTMARE LONG
METALLICA VERTIGC, UNIVERSAL

MAXIKUKAC
ALMA ALMA-FUN

- NEW

ZAKATOL A SZIVEM
JOSH ES JUTTA JOSH/PRIVATE MOCN/EMI

9

NEW

3

OLYAN MAS MOST AZ EJ
JOSH ES JUTTA PRIVATE MOCON

SOUNDTRACK
MAMMA MIAL POLYDOR/UNIVERSAL

SOUNDTRACK
MADE N HUNGARIA EM|

FILMZENE

. VALAMI AMERIKA 2 SONY

30

ROBERT SZIKORA
LEGSZEBB SZERELMES DALAI UNIVERSAL

3 |

KIRALY VIKTOR
A DONTDBEN ELHAGZOTY DALDK MAGNECTON
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== FEBRUARY 18, 2008
q BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR
3 HOT N COLD
KATY PERRY CAPITCL
2 POKER FACE
LADY GAGA STREAMUINE KOHLIVE-CHERRYTREEINTERSCOPE
5 THE FEAR
LILY ALLEN REGAL/PARLOPHONE
4 JUST DANCE
LAY GAGA FT COLBY DDONIS INTERSCOPE/STREAMUIVE XONUVERITERSCOPE
6 { HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE
8 TATOUE MO!
MIKELANGELDO LOCONTE WARNER
b INFINITY 2008
GURU JOSH PROJECT BIGCITYBEATSINTERGALATIC
10 HUMAN

THE KILLERS ISLAND

12 DANCE WITH SOMEBODY

MANDO 01A0 MUSICA DELA SANTA

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

{4 CRACK A BOTTLE

EMINEM FT. DR DRE/S0 CENT SHADY AFTERMATHINTERSCOPE

22 BREATHE SLOW

ALESHA DIXON ASYLUM

1 WOMANIZER

ny

BRITNEY SPEARS JIVE/JLG

0 ALLEIN, ALLEIN
POLARKREIS 18 DOMESTIC RDCK/URBAN

FEBRUARY 18, 2009

BRUCE SPRINGSTEEN
WORKING ON A OREAM COLUMBIA

LILY ALLEN

hm IT'S NOT ME. IT'S YOU REGAL/PARLOPHONE

SEAL
SOUL WARNER BROS

KINGS OF LEON
ONLY BY THE NIGHT RCA

PINK
FUNHOUSE LAFACE JLG

10 PETER FOX

STADTAFFE DDWNBEAT/ WARNER

SOUNDTRACK
TWILIGHT ATLANTIC

FRANZ FERDINAND
TONIGHT: FRANZ FERDINAND DOMIND

JAMES MORRISON
SONGS FOR YOU. TRUTHS FOR ME POLYDOR

AMY MACDONALD
THIS IS THE LIFE MELODRAMATIC/VERTIGO

16 COLDPLAY

VIVA LA VIDA OR DEATH AND ALL HIS PARLOPHONE

LADY GAGA
THE FAME STREAMLINEKONUVE/CHERRYTREEANTERSCOPE

13 THE KILLERS

OAY & AGE ISLAND

BEYONCE
1 AM...SASHA FIERCE MUSIC WORLD, COLUMBIA

72 uB40

LOVE SONGS VIRGIN

nielsen
Music Control

AIRPLAY

=
oo
2
=

o b W N

10

11

13

14

15

Data for week of FEBRUARY 28, 2009

sE
b3
== FEBRUARY 18, 2009
4 HOTNCOLD
KATY PERRY CAPITOL
2 IF1WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA
3 SOBER
PINK LAFACE JLG
4 BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTAOO POLYDOR
7 THE FEAR
LILLY ALLEN REGAL/PARLOPHONE
@ POKERFACE
LADY GAGA STREAMUNEKONUVE/CHE RRYTREEWTERSCOPE
5 | HATE THIS PART
THE PUSSYCAT OOLLS INTERSCOPE
§ Human

- THE KILLERS {SLANO

10 MISS INDEPENDENT

NE-YO ROC-A-FELLA DEF JAM

13. THE BOY DOES NOTHING

ALESHA DIXON ASYLUM

15 CIRCUS

BRITNEY SPEARS SiVE/JLG

16 SINGLE LADIES (PUT A RING ON IT}

BEYONCE MUSIC WORLD/COLUMBIA

14 JUST DANCE

1

LADY GAGA STREAMUNE/KONLIVE/CHERRYTREEWTERSCOPE

THIS IS THE LIFE
AMY MACDONALD MELODRAMATIC/VERTIGC

I'M YOURS
JASON MRAZ ATLANTIC

CHARTS LEGEND on Page 43

Re-Entry. EURO SINGLES SALES, EURO ALBUMS: Compiled from the national singles and album sales charts,

ties. EURO RADIO AIRPLAY: Compiled from 17 European countrnigs as monitored and tabulated by Niefsen Music Control

Hits of the World I1s compiled at Billboard/London. RE

respectively, of 20 European count



www.americanradiohistory.com

- Licensing Org ) Sheet Music Dist, Chart. Position.

Chart Codes: CS (Hot Country Songs); H100 (The Billboard Hot 100), LT (Hot Latin Songs), POP (Pop 100)

and RBH (Mot R&B/Hip-Hop Songs) TITLE (Publisher

1,2, 3, 4 (WB Music Corp , ASCAP/So Happy Prublishing
ASCAP), WBM, H100 51 POP 48

18 DAYS (Primary Wave Saving Atiel, ASCAP/Crazy You Pub-
ishing, ASCAP/Skiddco Music. BMIMeaux Mercy BMUEMI
CMG BMI) HL,POP 76

24'S (EM! Blackwood Music. Inc - BMYDam Rich Music, BMV2
Tt Enterprises, LLC ASCAP/Bughouse. ASCAP/Bug Music.
ASCAP), HL RBH 68

75, BRAZIL STREET (Do It Yoursell Music Group 11
SIAE/Reverb Music Lid, BMIBig Elk Music, ASCAP/Don
Williams Music Group BM¥Balloan Head Music. ASCAP) LT

6

A

ADDICTED {Primary Wave Saving Abel, ASCAP/Crazy You Pub-
ishing ASCAP/Skiddco Music BMUMeaux BMVEMI CMG,
BMi), HL POP 46

AHORA VA LA MIA (SERCA BMI) LT 45

AINTI (L Austin Designee, ASCAP/Grand Huslle Publistung,
ASCAP/WB Music Comp ASCAP/Crown Club Publishing
BMiWamer-Tameriane Publishing Corp . BMU/Taytor My Rarl
Publishing. ASCAP/Tremell Clemons ASCAP/Dega Figgas
Publishing ASCAP), WBM, H100 75 RBH 11

ALL THE ABOVE 'Not Listed) RBH 89

ALMAS GEMELAS (Ediregia, BMI) LT 38

ALWAYS THE LDVE SONGS (O1d Desperacos ASCAP/NZD,
ASCAP/Pure Biue. BMI) CS 24

AMERICA'S SUITEHEARTS {Not Listed) POP 82

EL AMOR (Mot Listed) LT 49

ANGELS ON THE MOON {Thviving lvory Music, ASCAP/Sakya-
muni Mysic Publishing, ASCAP) WBM H100 83, POP 47

AQUI ESTOY YO (Fonsi Music Publishing, ASCAP/Sony/ATV
Tunes ASCAPMNana Maluca Music SESAC) LT 22

ARAB MONEY (T Ziah's Music BMYBrowz Music. BMINotting
Hill Music, BMISongs Of Uniersal Inc , BMI), HUWBM POP
87 RBH92

ASI FUE (Unversal Music - MGB Songs. ASCAP) LT 37

AT LAST (EMI Ferst Catalog Inc ASCAP/WB Music Corp
ASCAP), HLAVBM RBH 38

BAD GIRL {Not Listed) RBH 55

BAD GIRLFRIEND (Wamer-Tamerlane Publishing Corp
BMiTobor Songs BMI/Team Togue Publishing SOCAN/Blinky
Pubhshing SOCAN/AN Aprtl Fool Publishing SOCAN/Fraidy
Cat Publishing SOCAN), WBM POP 77

BARTENDER {Copyright Conliol/Shugar Diamond Publishing
BMI; RBH 84

EL BAZUCAZO {Arpa Music BMI) LT 31

BEAUTIFUL (Byefall Productions Inc ASCAP/Sony/ATV Tunes
ASCAPARegime Music Soctete, ASCAP/RM Publishing/Colby
O Publishing ASCAP/One Man Music, ASCAP/Chrysals
Songs, BMI), HL, H100 25, POP 24

BEEP {Anna Jean's Baty Boy Music ASCAP/Tight Werk,
BMVGranny Man Publisting BMi/Razboy Publishing, ASCAP)
H100 59, POP 79, RBH 7

BELONGS TO YOU (Cal IV Songs, ASCAP/Universal Music
Publishing, inc , ASCAP/EMI Blackwood Music. Inc .
BMUSOrg/ATV Tree Publishing, BMI) HLAYBM, CS 33

BEST DAYS OF YDUR LIFE (Ficke Butl, ASCAP/Tier Three
Music. ASCAP/SO g/ATV Tiee Pubiishing, BM/Taylor Swit
Music, BMY).

BETTER IN ME (Jonarhan Rotem Music. BMYSony/ATV
Songs LLC BMYGad's Cryin, ASCAP/Sony/ATV Tunes,
ASCAP), HL, POP 40

BIZZY BODY (Nol Lisled) RBH 91

BLAME IT (Sly A3 A Foxx, BMVBug BMUGilled Source,
ASCAP/EMI Apnl Mustc Inc , AS AF/H% N§ Fubhshlng

ASCAP/James T Brown, BM/Brandan R
Melanchon. ASCAP/Juhn Conte, Jr ASCAP/NappyPub Music.
BMI/Unwversal Music - Z Sengs, BMU/Chameleon Publishing
BMI), HLWBM, H100 26, POP 50. RBH 1

BLUE JEANS AND A ROSARY (RJR Pubiistung. BMIJo Ray
Dean Music. BMi) CS 50

BOYFRIEND #2 (Rico Love Is Shil A Rapper. SESAC/Foray
Music, SESAC/Grandma's Boy Publishing, SESAC/E Hood 66
Music, SESACAaumar Music Company, BMI) RBH 57

BROKEN (Jason Wade Music, BMY/Siate One Music Amenica,
BMUVFSMGI, IMRO), WBM, POP 80

BROTHERS (Magic Mustang, BMVOven Music, BMI) CS 29

BUST YOUR WINDOWS (Nappy Puddy, ASCAPUniversal
Music - Z Tunes. ASCAP/Salaam Remi Music. ASCAP/EMI
April Music Inc, ASCAP/Soulja Boy Tell'em Music.
BMUCroomstacular Music, BMUElement 9 Hip Hop, BMU/Taki
Care Of Business, BMI), HL/WBM, RBH 46

CANDLE (SICK AND TIRED) (Chris Wallace, BMY/Sean Patwell,
ASCAP) POP 65

CANT BELIEVE IT {NappyPub Music, BM{Universal Music - 7
Songs, BMVARmat Tajz Music, ASCAP/WamerTameriane Pub-

shing Corp BMWounu Money Publishing Inc . BMI),

HLAWBM, RBH 48

CANT STOP ME (Jaewon's Publishing, ASCAP/Justin Combs
Publishing, ASCAP/EMI Apnl Mustc Inc., ASCAP/Dead Game
Publishing, ASCAP/Jobete Music, inc , ASCAP) RBH 78

CHASING PAVEMENTS (Umvefsa! Music Publishing, Inc

ASCAP), HLUWBM, H100 21, POP 28

CHICKEN FRIED (LNA Music HJbIlshlng BMIWermerhound
Music, BMiHeart Above Your Head, BMI} H100 45

CHOCOLATE HIGH (Gold 7 lion Fubllshmg ASCAPMWB Music
Corp . ASCAPALIVANMUSIO Inc , ASCAP/D. Luis Castro Pub-

hshxé} ASCAP), WBM, RBH 41

CHOCOLATE LEGS (Ind‘a B Music, BMYSongs Of Unwersal
PolyGram International, BMVEmmmnkymm Music,
ASCAP/Universal Music Publishing. Inc . ASCAP/Dango Pub-
\ishing, ASCAP), HiAWBM, RBH 86

CHOPPED ‘N' SKREWED (Universal Music - 7 Songs.
BMNappyPub Music. BMUudacnis Worlgwide Publishing,
Inc , ASCAP/EM) Aprs) Music Inc., ASCAP/Ahmad Tajz Music,
ASCAP). HL/WBM, H100 85, POP 83 RBH 24

CHUPER AMIGOS (Dvne Music. BMI) LT 43

CINCO MINUTOS (Sony/ATV Rtylam, SFSAC/Excelender
Songs, SESCA/La Venus Music. ASCAP) LT 6

CIRCUS (Kasz Money Publishing, ASCAP/Studio 8east Music,
BMUWamer-Tamerlane Publishing Com , BMIMatza Ball
Mzw';%ggﬂm‘a& Money Publishing inc . BMS), WBM, H100
12,

THE CLIMB {Visiavilie Music, ASCAPHopetess Rose Music,
Agg;}il;/Musm 0f Stage Three, BM/Mabe It Big Music. BMI)
P

CLOSER {Unwersal Music - Z Tunes, ASCAP/Sony/ATV Tures,
ASCAP/EMI April Music Inc., ASCAP/Stelfar Sun Songs.
ASCAP/EMI Blackwood Music.Inc., BMy/Stellar Songs L1d .

BMUEMI Music Publishing Ltd., PRS) HLAWBM, POP 42

COME ON GET HIGHER (Stage Thiee Songs, ASCAP/Ltle Vic-
tories, ASCAP/EMI April Music Inc.. ASCAP/Rogue Leader
Music, ASCAP), HL, POP 54

COMO DUELE (Sony/ATV DISCOS ASCAP) LT 23

COOL (Tappy Whyte's Music, BMMS Of Universal, Inc .
BMVMmty Attic, BMVEMI Blach Musw Inc.. BMYRamon

Montgomery, ASCAP). HLAWBM, Rl

COUNTRY BOY (EMI April Music Inc ASCAP/TH -Angels
Music, ASCAP), HL, H100 82

COUNTRY STAR (Copyright Controlled, BMVStage Thee
Sun%s ASCAP/Bretl James Comelius, ASCAP} CS 58

COWGIRLS DONT CRY (Sony/ATV Tree Publishing,

~Bi/Showbilly Music, BM/Tuim Me-On Masic, BMISIH Work- —

ing For The Man Music, BMIACG, BMI) CS 5, H100 52
CRACK A BOTTLE (Shoom Shady Music, BMVSongs Of Uni-
versal. Inc . BMV50 Cent Music Puhhshmg ASCAPUnwversal
Music Publishing, Inc , ASCAP/WB Music Corp , ASCAP/AI?
Nothing Going On But F****n, ASCAPWamer-Famestane Pub-
hishing Corp., BMI/Atien Status Music, BMU/Psaim 144 1
Music, BMVBat Future, BMUE Danger, ASCAP/Songs Of So
Fab Music, BMVAmpInude Publishing France,
1SSCREE’3W%%HY/AW Music, SACEM), HLAWBM, H100 3, POP
CRY CRY {TIL THE SUN SHINES) (Raylerie Music,
ASCAPALitle Blue Typewriter Music, BMiUniversal Music -
MGB Songs, ASCAPMagic Farming Music, ASCAP/Warner-
Tamerlane Hmhshmg Corp , BMI), HLWBM, €S 32

Data for week of FEBRUARY 28, 2009 |

CUANDO TUS 0JDS ME MIRAN (Warner Chappell Music
Spain SA SGAEAVB Music Corp ASCAP) LT 26
CUERPO SENSUAL (Not Listed) T 39
DAME TU AMOR (Aqula Raid SESAC) LT 17
DAY 'N' NITE (Eisies Baby Boy Publishing, ASCAP/Owo Olorun
Publishing Compaa/ CAP) H100 54 POP 52
DEAD AND GONE (Crown Club Pubhshing, BMIAamerTamer-
lane Publishing Cog) BMUTennman Tunes, ASCAP/Universal
Music - 2 Tunes, ASCAP/Cleopalia's Sons Music, ASCAP/EMI
Apri Music nc , ASCAP) HLAWBM, H100 2, POP 6, RBH 20
DECODE w8 Music Corp ASCAP/But Father, | Just Want To
| Musm ASCAP/Josi's Music, ASCAP/FBR Music
AP/Hunlemoro Music ASCAP/Summit Songs, ASCAP)
WBM PO
DEJAME VACIO {Arpa Music. BMI) LT 16
DIME Si TE VAS CON EL (EM Blackwood Music inc
BMEditora San Angel SA de CV, ASCAP) LT 19
DISTURBIA (B-Uneek Songs, ASCAP/Sangs Of Umversal Inc
BMU/Culture Beyond Ur Expenence Publishing, BMIMS Lyna
Publishing ASCAPAUniversal Music Publishing, InC ,
ASCAP/A-Lis! Vocalz, BMI), HLWBM H100 33, 0P 33
DIVA (B-Day Publishing ASACP/EMI Apnil Music Inc
ASCAP/Levegas Music Publishing, ASCAP/Team § Dot Pub-
lishing. BMI), HL, H100 24, POP 43, RBH 3
DONT {Sony/ATV Tree Publishing, BMVBeavemme Tunes.
BMVCrosstown Uptown, ASCAP) HL, H100 79
DON’T THINK l CAN'T LOVE YOU (Umversai Musm Careers,
Man, Wmdswepl
Pd%l{l)CB?MWme Room BMUBP, BM!) HL/W’,BM C510

H1

DONT TRUST ME (Masler Falcon Music, BMEN| Blackwood
Music Inc , BMI/Malza Ball Music. BMI/Dick Jams, LLC .
BMS, HL H100 84, POP 62

DOWN THE ROAD (Beginner ASCAP) CS 1 H100 48

EN CAMBIO NO (Uriversal Music [talia/Warner Chappell
talia/Gente Ed Mus ) LT 30

EN UN SOLO DiA (Premyum Lasn, ASCAP) LT 32

EPIPHANY (Universal Music - Z Sengs. BMPen In The Ground
Publishing ASCAP/Chuck Harmony's House Pub ishing
ASCAP/Strauss Co . inc . ASCAP/EMI April Music Ing
ASCAP), HL/WBM. RBH 74

ESPERO (Arpa Music, BM) LT 2

EVERYBODY KNOWS (Cherry River Music Co BMIJohin Leg-
end Publishing, BMIIn Thee Face Music Publishing,
ASCAP/Bug Music ASCAP/Melkeon Music, ASCAP/Chrysalis
Music Publishing, ASCAP), CLM RBH 73

EVERYTHING {Universal Music Pubhishing. Inc ASCAP/Chag-
qy Buss, ASCAP), HLWBM CS 48

EVERYTHING IS FINE (8ream Buster Music ASCAP/Universal
Music Publishing Inc - ASCAP). HLWBM. CS 20

THE FEAR {Universal Music Publishing, Inc ASCAP/Kursiin
Music, ;SCAP/EM\ Apnl Music Inc , ASCAP), HLAWBM, H100
1.

1. POP 66

FEARLESS (Sony/ATV Tree Pubhishing BMUTaylar Swift Music,
BMYSony/ ATV Timber, SESACHilisbore Valley, SESAC/Ray
lene Music, ASCAP/BPJ Administration ASCAP% HL, POP 99

FEEL IT (Fel's Fresh Music ASCAPNotting Dale Songs Inc
ASCAPMNappyPub Music BMIAniversal Music - Z Tunes
ASCAP/DlmP/ Rock Music, PRS/EMI Apnl Music Inc
ASCAP/Mail On Sunday Music, ASCAP/E-Class,

BM/Sony/ATV Songs LLC BMIPitbulls Legacy Pubhshmg
BMiUniversal Music Fubhshmg inc., ASCAP/Unitunes Music,
ASCAP), HL/WEM,

FEEL THAT FIRE 1Sty1esomc BMUBucky And Ciyde. BMIHome
With 18(1]8 3/\7mlaml\u BMYBig White Tracks ASCAP), WBM CS
4 H1

FIFTEEN (Sony/ATV Tree Pubhishing. BMUTaylor Swiit Music
BM)), HL H100 65. POP 55

FIGHT LIKE A GIRL (Getting Grown Music BMIKupKake
Music, BMVOsmunson Publishing BM!/Green Hills Music,
ASCAP/Green Hills Music Group. LLC. BMVBig Loud Bucks,
BMi/Regan Music Publishing. ASCAP} CS 54

FLY ON THE WALL (Tcridotea Lane Music Publishing,
BMUSeven Summils, BMVAntonina Sangs. ASCAP/Downiown
Music Publishinig, ASCAP/Il Bocca Al Lupo. BMIDevim
Karaoglu, GEMA) POP 93

FOREVER (English Ivy, BMI/Stale Ore Music America,
BMYFSMGI, IMRO/Me. You And The Piano Songs. BMI), WBM.

CS28
FREEZE {NappyPub Music, BMUniversal Music - Z Sengs,
BMYSongs Of Universal, Ing, BMVCulture Beyond Ur Expen-
ence Publl g, BMI), HLANBM, H100 80, POP 70, RBH 39
TO YOURS (Imagem Music Limited, BMI)

FUCK YOU éUnrversaI Music Publishing, Inc , ASCAPKurslin
rgleusm ASCAP/EMI April Music Inc , ASCAP), HL/WBM, H100

FlﬂTE[B}‘? EN TU PIEL {Universal Musica, ASCAP/ASL, ASCAP)

GET ON YOUR BOOTS (Unwersa\ Musig Publishing, nc
ASCAP/U2. ASCAP), HLAWBM, POP 85

GETTIN' YOU HOME (THE BLACK DRESS SONG) (Runir’
Behlnd Publishing, AQCAP/EMI Apm Music inc , ASCAPA Want

To Hold Your Songs, BMI), HL CS 60

GIVES YOU HELL {Smells lee Phys Ed, ASCAPAnversal
Music - MGB Songs ASCAP) H100 6, POP 3

GOD IN ME (EM! Apni Music Inc , ASCAPWet Ink Red Music
ASCAP/That's Plum Song, ASCAPAIs Tea Tyme. ASCAP) RBH

9

GDD LOVE HER (Frankhin Road. BMUReservarr 416, BMIEMI
Blackwood Music, Inc, BMI), HL, CS 2, H100 41

0D MUST REALLY LOVE ME {Hope-N-Cal, BMY/Sexy Tractor
Music, BMVCal IV Entertainment, BMY/Songs Of Universal, In¢
BMySongs From The Engine Room. BMI), HL/WBM, €S 37

GOOD LORD WILLING (Mad Mothier, BMIManatt Phelps &
Phullips, BMIWamer-Tamerlane Publishing Corp , BMU Tower
One, BMi), WBM, CS 44

GOOD LOVIN' (NextSelection Publishing, ASCAPMotiola
Music, ASCAP/Aspen Songs, ASCAP/EMI April Music Inc ,
ASCAP/Justin Combs Publishing, ASCAP/Da 12 Music,
ASCAP/J Brasca. ASCAP/No Question Entestainment, ASCAP)

RBH %0

GOTTA BE SOMEBODY (Wamer-Tamertane Publishing Corp .
BMVAm Your Ditlo, SOCAN/Zero-G. SOCAN/Black Diesel,
SOCAN/Black Adder Music, SOCAN), WBM, H100 30, POP 29

GREEN LIGHT (John Legend Publishing, BMYCherry Rver
Music Co.. BMYR-Rated Music, ASCAP/MWe Dont Play Even
When We Be Playin, ASCAP/Chrysalis Music Publishing,
ASCAP/In Thee Face Music Publishing, ASCAP/Fin Greenall
Publishing Oesignee, BM/Bughause, ASCAP/Bug Music,
ASCAP/EMI Aprit Music nc , ASCAP/Future Furniture, ASCAP),
CLMHL, H100 35, POP 31, RBH 29

HALO (B-Day Publishing, ASACP/EM! Apnl Music Inc .
ASCAPMrte 2 Live, ASCAP/Kobalt Music Publishing,
ASCAP/Here's Lookin' Al You Kidd Music, BMYBeluga Heights
_Music, BMYSony/ATY Sangs LLC, BMI), HL H100.49: POP 37

HEARTLESS (Please Gimme My Publishing, BMUEMI Black-
wood Music, Inc , BMUnvisible Music, BMUChrysalis Songs.
BMINo1 D Music, BMYEIsie's Baby Boy Publisting.
ASCAP/Jabriel 1z Myne, ASCAP), HL, H100 4, POP 5, RBH &

HEAVEN SENT SShe Wiole H, ASCAP/Universal Music - MGB
Songs, ASCAP/J Vibe Publishing ASCAP/Lex Projects Pub-
|3|sh|ng ASCAP/EMI Aprit Music fnc., ASCAP), HL/WBM, RBH

HERE COMES GOODBYE (Big Loud Songs, ASCAP/Big Sungs
0f Exreme, ASCAP/Bridge Building Music, BMD, WBM. CS 13

HERE | STAND (UR-IV Music, ASCAP/EMI Apnif Music Inc .
ASCAPUniversal Music Publishing, Inc ASCAP/LI Vida!
Music, ASCAPMardea Music, ASCAP/ABlack Poductions,
ASCAP/A And L Music ASCAP/Dirty Dre Music.

ASCAPRHMG Sangs. ASCAPMy Soulmate Songs
ASCAP/Rell Music, ASCAP) HLAWBM RBH
HIGH COST OF LIVING (EM| Bfackwood Mu31c inc, BMi) HL
S 46

C:

HOT N CDLD (When Im Rich You'll Be My Bitch, ASCAPAW
Music Corp ASCAP/Kasz Money Publishing ASCAP/Mara-
tone AB, STIM/Kobalt Music Publishing ASCAP) WBM H100
20,17 46, POP 21

HOTTEST (N DA HOOD (P Garne Music, ASCAP/239 Music.
ASCAP) RBH 88

HOW 'BDUT YOU DONT (EMI Blackwood Music Inc
BMI/Geaffrey Stokes Nielson Publishing. BMIMiddle Chitd 2,
BMI/Big Loud Bucks BMYUniversal Music - 7 Tunes,
ASCAP/Hits And Smasfies Music ASCAP/2820 Music LLC
Bil/Thats How | Roll, ASCAP), HUWBM CS 25

HOW DO [ JUST STOP {Ballad Boy Music BMYSHI) Warking
For The Man Music. 8MILoremoma Music, BMUICG BMI) CS

HOW DO YOU SLEEP? (Team S Dot Pubkishing BMIHitco
Music, BMI/Songs Of Windswept Pacilic BMYRayza Sounds
Wbllshmg BMI) H100 57, POP 34

HOW IT WAS SUPPOSED TO BE (NextSeleclion Publishing,
ASCAP) RBH 79

HUMAN {Universal-PolyGram Internationat. ASCAP) HL/WBM
H100 70 POP 60

HUSTLER'S ANTHEM ‘08 (No! Listed) RBH 40

IF | WERE A BOY (Cherry Lang, ASCAP,Liedela Music,
ASCAP/Gad Songs ASCAP/BC Jean, BMI), CLM, H100 58.
POP 41, RBH 85

IF THIS ISNT LOVE (3-Uneek Songs ASCAP/Universal Music
Pubiishing, Inc , ASCAP/GiveMeAliMy Publishing, ASCAP/EMI
April Music Inc - ASCAP/TNT Explosive Publishing, ASCAP)

RBH 26

IFULEAVE (Tetragrammaton Music, ASCAPUniversal Music
Publishing, Inc " ASCAPNivrac Tyke Music, ASCAP/Melodic
Piano Productions, ASCAPHC 1030 Publisting ASCAP/Soul
cgﬂd‘ASCAP/MaryJ Biige ASCAP) HLAYBM H10D 98, RBH

1

IF U SEEK AMY (Maralone AB STIM/Kobalt Music Publishing
ASCAP/Oh Suk Music BMVEMI Blackwoed Music nc
BMIWarmer Chappell Scandinavia, SUMg HLAWBM. POP 63

| GET ITIN (50 Cent Music Publishing ASCAP/Universal Music
Pubhishing Inc , ASCAP,WB Music Corp , ASCAP/AIt Nothing
Going On But F~~**n, ASCAP/Bal Future Music, BMUMWamer-
Tamerlane Publistung Corp , BMBIack Foiks Working Hard,
BMUPsaim 144 1 Music. BMISongs Of So Fab Music, BMI)
HL/WBM, H100 53 POP 56, RBH 51

1 HATE THIS PART {Sony/ATY Tunes, ASCAP/Copyright Con-
1rolCutiather Publishing, BMiWamer-Tameriane Publishing
Corp . BMI), HLWBM, H100 22 POP 14

| LOVE COLLEGE (Senous Serptures, ASCAP/Kobalt Music
Publishing, ASCAP/Robo Juno Music, ASCAP/A Rath Publish-

m% Designee, ASCAP) H100 55, POP 53

I'M IN MIAMI TRICK (Nu 80's Publishing, ASCAP) POP 84

I'M ON A BOAT (Snuglar Entertainmenl, ASCAP/Shebar Music,
ASCAP/Boner Tek Music, ASCAP/Universal Music - Z Songs
BMI), HLAVBM H100 86

IMPARABLE (Mosily Sad Songs ASCAP/WB Music Corp
ASCAP) LT 28~

I'M SD PAID (Byetall Productions Inc, ASCAP/Sony/ATV Har
mony. ASCAP/Josephs Trail Pubbishing, ASCAPAWarmer-Tamer -
{ane Publishing Corp , BMVYoung Money Publishing Inc
BMUVEMI Apnf Music Inc . ASCAPYoung Jeezy Music Ing
BgVEM( Blackwood Music, Inc, BMI) HLWEBM H100 64,

POP 59

M YOURS (Goo Eved, ASCAP) H100 15, POP 19

| NEED A LDVE SONG (Songs Of Universal, Inc , BMVFAZE 2
Music BMAWIll McCold Entertainment, SESAC/Boobie & DJ
Songs, BMIMWamer-Tamerlane Publishing Corp BMDemis
Hol Songs. ASCAP/Edmands Music, ASCAP/EMI Apni Mustc
inc, ASCAP) HLAWBM, RBH 58

INMORTAL (Nof Listed) LT 44

INOLVIDABLE { Warner-Tameriane Publisting Corp , BM1) (T 14

1 RUN (Shim Thug Publishing BMVEMI Blackwood Music Ing
BM VJlm énub BM/Yelawol Musm ASCAPUniversal Music - 2
Tunes, ASCAP) HL/WBM, RBH 56

1RUN TO YOU (WarnerTamerane Publishing Corp
BMDWHaywood, BMVRADIOBULLETSPublishing BMYShaw
Enuff Songs, SESAC/Mulli-Songs. inc , SESAC/Sony/ATV Tree
Publishing BMUTomdouglasmusic. BMi), HL/WBM, €S 31

IT HAPPENS (Jenniter Neliles Publishing, ASCAP/EM| Black-
wood Music, Inc.. BMDirkpit Music BMIMusic Of Stage
Thiee, BMUBobby's Song And Saivage BMI) HL, CS 40

1 T0LD YOU SO ( metimes You Win Music, ASCAP), WBM,
CS14,

| THUST YOU (FIVA Publishing, ASCAP/Kerry Douglas Publish-
ing, ASCAP) RBH 54

IT'S AMERICA (Slanky Dank BMVBug, BMV/Songs Ot
Windswept Pacific, BMI/Stage Three Songs. ASCAP/Bretl
James Comelius, ASCAP) CS 12

'S NUTHIN' (N Liste) RBH 95

IT'S YOURS (Prety Girls And Big Love Sangs. BMI) RBH 36

IT WONT BE LIKE THIS FOR LONG (Cadaja Pubiishing.
ASCAPMew Sea Gayte Music, ASCAP/EMI Apnl Music Inc..
ASCAP/Songs Of Combustion Music ASCAPMusic Of
Windswep!, ASCAP), HL. CS 8, H10062

IWILL (Tolally Wrighteous Music, BMIBig Loud Bucks, BMU/A
Sting And A Prayer. ASCAP/FSMGI, IMRO/State One Songs
America, ASCAP), WBM, CS 23

| WILL BE {Auril Lavigne, SOCAN/AImo Music Comp.
ASCAPMaratone AB, STIM/Kobalt Music Publishing,
ASCAP/Kasz Money Publtshmg. ASCAP}. HL. H100 67, POP

3

1 WISH (New Spring Pubfishing, ASCAP/Soliva ASCAP/WS
Mgusrc Corp . ASCAP/Hay 4 Hoss Music, ASCAP), WBM, CS
4

JE%US 1S LOVE (Jobete Music Inc ASCAP/EMI, ASCAP) RBH
7

JUMPING (DUT THE WINDOW) {Browz Music. BMNotting
Hill Music. BMUSongs Of Universal, Inc , BMI), HL/WBM, RBH

45

JUST DANCE (Certiied Biueberry, BMSony/ATV Songs LLC,
BMUByelall Proguchons fnc. ASCAP/Sony/ATV Tunes, ASCAP),
HL, H100 5. POP 2, RBH 72

JUST LIKE ME (March 9th Publishing, ASCAP/Sangs Of Peer
Lid , ASCAP/2082 Music Publishing ASCAPWB Music Corp .
ASCAP/Crown Club Publishing, BMU/MWamerTameriane Pub-
lishing Corp , BMI), WBM, H100 73, RBH 8

KISS ME THRU THE PHONE (Jimipub, BM/Wamer-Tamerlane
Publishing Cor , BMVEMI Biackwood Music, Inc., BMyDavid
Steget, BMVCoomstacutar Music, BMI/Soulja Boy Teltem
Music, BMITakin' Care Of Business, BMYElement 9 Hip Hop.
BMI), HLAWBM, H100 17, POP 27, RBH 15

L

LA LA LAND (Seven Peaks Music, ASCAP/Demi Lovalo Publish-
ing, ASCAP/Jonas Brothers Pubishing, BMUSony/ATV Songs
LLC, BMI), HL H100 95

LAST CALL {Crazy Water, ASCAP/Unwersal Music Publishing,
Inc ASCAP/World House Ot Hits, ASCAP), HL. CS 15, H100

90

LET IT ROCK (Lion Arre Publishing. BMiAWamer-Tamerlane Pub-
lishing Corp . BMUYoung Money Publishing Inc , BMManey
Mack Music, ASCAP), WBM, H100 19, POP {6

LET ME BE MYSELF (Escalawpa Songs, BMYSongs OI Univer-
sal, tnc , B, HL/WBM, POP 89

LIGHT ON (Disappeanng One Music, ASCAP/High Buck Pub-
lishing, BMVEM! Blackwood Music, Ing . BMI), HL H100 47,

POP 38
LIKE A WOMAN {(Sugar Dumpiin' Songs ASCAP/Jere Song
Musxc ASCAP/FruFru Music, BMUABim Feming Songs, SESAC)

LIONS TIGERS & BEARS (Nappy Puddy, ASCAP/Universal
Music - Z Tunes, ASCAP/Salaam Remi Music, ASCAP/EMI
April Music Inc ASCAP), HL/WBM, H100 96 RBH 18

For chart reprints call 646.654.4633

ALITTLE TOO NOT OVER YOU (ArchieSonys ASCAP Mike K
Music ASCAP/Siteenth Street Sangs, ASCAP Seven Peaks
Music, ASCAP/M Gerrard Music ASCAP/Z Style Music
ASCAP) POP 75

LIVE YOUR LIFE (Crown Club Publishing, BMI/WamerTamer-
ane Publishing Corp BMINQ C, ASCAPF 0B
ASCAP/Adorable Music Inc - ASCAPAYoga Flames Music
BMiJanice Combs Publishing BMVEMI Music Publishing Lid
PRS/EM! Blackwood Music, Inc BMi), KLAWBM H100 16
POP 15, RBH 17

LLEVAME EN TU VIAJE (SERCA BMI) LT 50

LLORD POR T éEnrlque Iglesias Music ASCAP/EMI Apnil
Music Inc , ASCAP/December Bueno ASCAP), HL, LT 11

LOLLIPDP (Young Money Publistung Inc BMWamer-Tamer
Iane Publishing Corp , BMUHerbilicious Music ASCAP/Black
Fountain Publishing ASCAP/EMI Apnil Music Inc
ASCAPAmipub BMVEMI Blackwood Music, Inc , BMUThree
Nails And A Crown ASCAP Roynet Music ASCAF) HLAVBM
H100 99 POP 73

LONG DISTANCE (3ug Music ASCAPMusic Of Windswept,
ASCAPMusic Famamanem ASCAP/EMI Blackweod Music
inc BMUAbove The Line Publishing BMY) HL. RBH 52

LOST (Gonfla Zoe Music BMUMalik-Mekhi Music BMIDalync
Music ASCAP/Young Maney Publishing Inc - BMiYoung
Drumma ASCAP) H10081 RBH 30

LOST! (Unwersal Music - MGB Sangs ASCAP) HLWBM
+100 40 POP 44

LOVE LOCKDOWN (Plezse Gimme Wy Publishing BMIEMI
Blackwood Music Inc BMVEMI April Canada
SOCAN/Stinkyminky Music, SOCAN) HL H100 38 POP 30

LOVELY (Baby Spike Music Publishing ASCAP Beatwise Music,
BMl) RBH 100

LOVERS IN JAPAN {Universal Music - MGB Songs, ASCAP)
HLAWBM POP 9

LOVE STORY (Taylm Swift Music 8MYSony/ATV Tree Publish-
ing, BV} HL H1007 POP 4

LOVE YOUR LOVE THE MOST (Sony/ATV Tree Publishing
BMI/Sony/ATV Acuff Rose BMI) HL CS 59

LUCKY (Goo Egeu ASCAP/Cocomanie Music. BMUWrunch
Time Music, BMI) H100 50 POP 49

LUZ DE LUNA (Rubet, ASCAP/Universal Musica Inc.
ASCAP/EMI Apri Music Inc - ASCAP/CAP Musicz Songs
ASCAPMarport ASCAP) LT 48

MAD {Universai Music - 7 Sarigs. BMUPen In The Ground Pub-
Iishing, ASCAP/Sony/ATV Tunes, ASCAP/EM! Apnl Music inc
ASCAP/EMI Music Publishing Lid , PRS/SIeIIar Sun Songs.
ASCAP), HL, H100 14, POP 17 RBH

MAGNIFICENT {Not Listed) RBH 69

IAKE THA TRAP SAY AYE (Young Juice Publishing
ASCAP/Radnc Davis Music Group ASCAP) RBH 47

MALDITO LICDR (Pacilic Latin ASCAP) T8

MAN DF THE HOUSE (Lniversal Music - MGB Songs
ASCAP/CEW Publisting ASCAP/Castle Streel MiSic. Inc
ASCAP), HLWBM, CS 41

MARRY FOR MONEY (EMI Apnl Music inc ASCAP/New Sea
Gayle Music, ASCAP/Songs Of Unwversal, Inc , BMIMWrte Em
Rite Music, BMI), HLWBM, CS 22

EL MECHON (EMI Blackwood Music Inc BMI) LT 13

ME ESTAS TENTANDO (Urversal-Musica Unica BMU/Univer-
§[7Musuca, ASCAP/La Mente Maestra Music Publisting BMI)

MI PRIMERA VEZ (vander ASCAP/Edinwsa ASCAP) LT 29

MISS INDEPENDENT {Universal Music - Z Songs BMi/Pen In
The Ground Pubhshing ASCAP/Sony/ATV Harmony,
ASCAP/EMI April Music Inc , ASCAP/EMI Music mbusmng
Lid PRS/SleHar Sun Songs, ASCAP) HLAWBM, H100 39
POP 36, RBH 22

THE MORE BOYS | MEET (3ird Wiih Ears Music. BMVEMI
Blackwood Music inc, BMIBrown Eved Blond Music
ASCAPVistavls MusiC, ASCAP) HL CS47

MORE LIKE HER (Nashvme Sla( BMI/Sony/ATV Tree Publish-
ing, BMI), HL CS 19

MOVE {IFYOU WANNA) Sﬂ g/ATV Songs LLC, Bii/Two
Works ASCAPVIva Panama ASCAP/HiS From Jewrmaican
Publishing, ASCAP) HL, H100 71 POP 71 RBH 42

MRS. OFFICER (Young Mone Publishing inc , BMIAWamer-
Tamerlane Publishing Col éMI/Tn(ee Nails And A Crown,
ASCAP/Tight Werk, BMVEOyneI Music ASCAPANING Music,
Inc BM). HU/WBM, RBH 44

MY LIFE WOULD SUCK WITHOUT YOU (Kasz Money Pub-
Iishing, ASCAP/Studio Beast Music BM{WarnerTamerlane
Publishing Corp , BMMaratone AB, STIM/Songs 01 Koball
Music Publishing, BMI), WBM H1008,POP9

MY PRESIDENT (Young Jeezy Music Inc , BMIAWest Coas! Livin
Publishing, ASCAP/Hendenwarks Music Fubllshmg Mt
Will, ASCAPAUniversal Music - Z Tunes ASCAP/EMI Biack-
wood Music Inc. BMI), HUAWBM. H100 76 RBr 62

MY SWAGG {Make Millions Music, BMVmipub, BMYEMI
Blackwood Music Inc , BMI). HL. RBH 87

NADA ES NORMAL (NADA NORMAL) (Day 1 Ertertainment.
ASCAP) LT 47

NA NA NANA NA NA (Sally Ruth Ester Publishing, BMVSongs
0f Unversal, Inc , BMVQubani Publishing Inc , ASCAP/Bntiney
Taylor Publishing Designee ASCAPMishia Beast, ASCAP/Yett
Mind Tricks Music, ASCAP), HLAWBM. RBH 81

NASTY GIRL {Ludacrs Worldwide Pubishing inc . ASCAP/EMI
‘Apl Music Inc . ASCAP/First N Gold Publishing, BMUSwizz
Beatz, SESACAUniversal Tunes SESAC/Songs Of Universal.

Inc BMI) HL/WBM. RBH 61

NASTY SONG (Head Hunter Publishing BMI) RBH 97

NEED U BAD (Nappy Puddy. ASCAPAUniversal Music - Z Tunes.
ASCAP/EMI Apnl Musm Inc.. ASCAP/Cainons Lind Music
Publishing, ASCAP/Borne Again Publishing. ASCAPMalion
Records, ASCAPAVestbury Mussc, ASCAP/Raynet Music
ASCAP) RBH 35

NEVER EVER (My Diet Starts Tomorrow. BMUUnversai Music
Publishing, Inc , ASCAP/EIvIS Lee Music. BMVEMI Blackwood
Music Inc, BMUEsther Dean Publishing Designes, BMIWam-
erTamelane Publishing Corp , BMIMijac Music. BMiYoung
Jeezy Music Inc . BMIALudacns Worldwide Publisaing Inc
ASCAP/EMI April Music Inc , ASCAP), HLWBM. RBH 53

NEXT T0 YOU (Nol Listed) POP 97

NO GAMES (Pop Style Music Pubhshmg ASCAP/D Kelly
PRS/EMI April Music Inc , ASCAP} HL, RBH 96

NO ME DOY POR VENCICO {Fonst Music Publishing
ASCAP/Sany/ATV Discos ASCAPMaxmg Aguirre, BMI) LT 4

NOTHING LEFT TO SAY (Mint Factory ASCAP) RBH 49

NOTHIN TO DIE FOR (Big Loud Shirt Indusiries, ASCAP/Big
Loud Bucks BMVEMI Biackwood Music. Inc , BMI/New Songs
0f Sea Gayle BMUNoatrs Litie Boat Music BMI), HL/WBM,
CS11.H10097

OJALA {SERCA. BMI) LT 24

ONE {Joseph Cartagena Music, ASCAP/So Iniredibles LLC,
SESACAvacnasty Music, BM/Matlings Music, ASCAPYRP
Music Publishing, BMiAWamer-Tamerlane Publishing Corp
BMI), WBM. RBH 99

ONE IN EVERY CROWD (Plowin Groung Music. BMICopynght
(ZlgmroVMusm Of RPM, ASCAP/Category 5 Music. ASCAP) CS

ONE MORE DRINK (Ludacris Warldwide Publishing, Inc
ASCAP/EMI April Music inc , ASCAP/Tweive And Under Music
Inc BMISony/ATV Melody, BMYSlam Lt Well Music Publish-
ing ASCAP/Sony/ATV Harmony, ASCAP/Spariador Music,
EQAVSteIIat Sun Songs ASCAP). HL H10063, POP 68 RBH

ON THE OCEAN (Jonn Riff Music. BMI) RBH 71

PLAYA CARDZ RIGHT (Unuversal Music Publishirg, (nc .
ASCAP/Tetragrammaton Music, ASCAPNiviac Trke Music.
ASCAPNaks Kadah Music, BMIAInversal Music - MGB Songs.
ASCAP/She Wiote I, ASCAP/Universal Music -7 Tunes,
ASCAP/hBenaI Loco Entertanment, ASCAP/Black Hipsanic
Music ASCAP/EMI Apnl Music Inc . ASCAP/Souifolk Music
ASCAP) HL/WBM. RBH 16

www americanradiohistorv com

POKER FACE (Stelan: Germanotia p/k/a mdéaGaGa
BMISony/ATV Songs LLC BMIHouse Of GaGa Pubiishing
BM/Giodoe Music inc - BMRedOne Producrions. BMI) HL
100 10 POP 12

POP CHAMPAGNE (Sally Ruih Ester Publishing BMI/Sorgs 01
Universai Inc BMI/Browz Music, BMiNotting Hill Music
BMULaRon Jr s Music ASCAP/niversal Music Puiishing.
Inc ASCAP), HLWBM H100 43, POP 64 RBH 12

PDR AMAR A CIEGAS (Not Listed) [T 42

PDR UN SEGUNDD (Premum Lalin ASCAP) LT 3

PROM QUEEN (Young Money Publishing Inc - BMUWarner-
Tamerlane Publishing Corp , BMUDrewski Baby Music,
ASCAP/Mariina Music, BMI/Songs Of Universal, Inc BMI}
HLAWBM H100 44, POP 45

EL PROXIMO VIERNES (Arpa Music. BMI) LT 15

PUT IT ON YA {First N Goid Publishing BMiWamer-Tameriane
Pubhishing Corp , BMYChrysalis Music Publishing. ASCAP/No
{D Music BMI/TAT Exptosive Publishing ASCAPAJmiversal

Music Pubhshing, Inc ASCAP) HLAWBM H100 100 POP 92,

RBH 32

Q

QUE TE ENTREGUES HOY (Univision ASCAP) LT 33
QUE TE QUERIA (Ermi Musical S A de C V) LT21
QUIEREME MAS (Not Lisled) LT 27

REHAB {Universal Music - Z Tunes ASCAP/Tennman Tunes
ASCAPirginia Beach, ASCAPAWE Music Corp ASCAP/Bane
Beatz Publishing, ASCAP/SIt Kay Dve Publishing, ASCAP)
HLAVBM H100 74 POP 51, RBH 64

RIDE {Songs Of Mighly isis Music BMUSangs Of Kaball Music
Eusnllgnmg BMVCartunez BMMichael Davey BMINCG BMI)

1

RIGHT NOW {NA NA NA) (8yefall Productions Inc,
ASCAP/Sony/ATV Tunes, ASCAP/Piano Music ASCAP) HL
H100 42, POP 32

RIGHT ROUND (F-Ciass BMUMail On Sunday Music
ASCAP/Sony/ATV Tunes, ASCAP/Kojakirax Kasz Money Pub-
listing ASCAPAI Franks Publishing ASCAP/Arhst Publishing
Group Wesl, ASCAP/WE Music Corp ASCAP/EMI Apnil Music
Inc ASCAP/Roc Cor Publishing & Mustc Famamanem LLC
ASCAP/Bruna Songs ASCAPBuming Music LTD PRS/Mat
Music, PRSAVestoury Music PRS/Roynet Music ASCAP)
HLWBM, H100 1 POP 1

RIVER OF LDVE (Sony/ATV Tree Publishing BMYAI Mighty
Dog Music. BMTravelin' Arkansawyer BM/Bumetie A Billy
Music, BMYStill Working For The Man Music BMUCG,
BMULittie Snup of Morgansongs BMIMorgan Music Group,
BMI) HUWBM CS 7, H10072

ROCKIN THAT THANG (Songs Of Peer Lid . ASCAP/March 9th
Publishing ASCAP/2082 Music Publishing, ASCAP WB Music
Corp ASCAP/Universal Music Publishing Inc ASCAP/20 VI
ASCAP/0SS Creations, ASCAP) HL/WBM H100 36 POP 72

RBH 4
5

SECOND CHANCE (Driven By Music. BMVEM Blackwood
Music In¢ , BMUTwo Of Everything Music ASCAPAWB Music
Corp_ASCAP) HLWBM_H100 56 POP 58

SECRET VALENTINE (Travis Clark Music, ASCAP/S-Curve
Music ASCAPMaydaE Maione Music, ASCAP/Dimensional
Music Df 1091 ASCAP/Cherry Lane ASCAP/EMI Blackwood
gAUSIQ Inc BMUReptithan Music BMI}, CLMHL/WBM POP

1

SE FUE M( AMOR {Primo BMI} LT 25

SEX ON FIRE {Martha Street Music ASCAP/Songs Ot Combus-
1ion Music, ASCAPMusic Of Windswept, ASCAP/Followil!
Music ASCAPMcFearless Music, BMUBug BMUCoffee Tea
or Me Publishing BMI} H100 66

SHE COULDVE BEEN MINE (EM! Apni Music Inc
ASCAPRomeo Cowboy Music ASCAPWatissa River Music
Inc, BMUBPJ Administration, ASCAP), HL, CS 56

SHE GOT HER OWN (Universal Music - Z Songs BM{Pen n
The Ground Publishing ASCAP/Butter Beals ASCAP/Detran-
don Ink ASCAP/) Brasco ASCAP/EMI Apn! Music Inc
;RISCASP/SweeI Summer Night ASCAP) HLAWBM H100 61

H

SHE'S COUNTRY (Soutfide Music. BMIBP., BMVCackalack
Twang, BMI/Rool 49 Music BMI; CS 17 H100 69

SHES FINE {Chrislopher Dootey Publishing BMYAn What
Music, BMI/Croomstacular Mustc, BMIVandenwaver Music,
BMUBuilding 2 Music BMI/Cookies And Milk LLE.
ASCAP/Polo Ground Music Publishing. ASCAP/Play For Piay N
Shillz. ASCAP/Skillz For Skiliz And Play Musik ASCAP/EMI
Apnl Music Inc ASCAP) HL RBH 83

SHE WOULDNT BE GONE (I Wanl To Hold Your Songs.
BMVTommy Jo, BMI) CS 6, H100 60

UTTIN' DETROIT DOWN (J Money Music ASCAP/Do Wile

Musm ASCAP/Seminole Wind Music, ASCAP/EverGreen-ICG,

ASCAP) CS 21

SINGLE LADIES (PUT A RING ON IT) (B-Day Publishing
ASACP/EMI April Music Inc - ASCAP/Sangs Ot Peer Lid
ASCAPMarch 9th Publishing, ASCAP/2082 Music Publishing,
ASCAPWB Music Corp , ASCAP/Sony/ATV Tunes,
ASCAP/Suga Wuga, BMI), HUWBM H100 3 POP 8 RBH 9

SIN T1...SIN MI (Sony/ATV Discos ASCAP) LT 41

SISSY'S SONG éEM) April Music Inc . ASCAP/Tn-Angels Music
ASCAP). HL, CS 45

SMALL TOWN USA (West Moraine Music ASCAP/Welk
Music. ASCAP/Lichelte Music Campany, ASCAP/WB Music
Corp, ASCAP/Universal Music - 2 Sangs: BMI/Wes! Bay St
Music, BMY2820 Music LLC BMIMWatwedoiz Music, BMI)
HLMWBM CS53

SOBEAUTIFUL (Souichild ASCAP/Universal Music Publishing.
Ing ASCAP/La Kasa Sole. ASCAP/EMI Apri Music Inc
ASCAP) RBH 27

SOBER (EMI Blackwood Music. Inc 8MVPink inside Publish-
ing, BMMW B M Music SESAC/Danjahandz Muzik,
SESAC/Sunshing Teace Music 8MIBug, BMNasina Music,
AgCé\OPgJawd M Ehviich, Esq , FC , ASCAP), HLAWBM, Hi00
1 1

SOLD OUT (ot Listed) RBH 75

EL SONIDITO (Edisanri-Edimexa Latino) LT 40

SOUNDS LIKE LIFE TO ME {EM) Aaril Music Inc |
ASCAP/Pittsburg Landing Sangs, ASCAPMWamer-Tamerlane
Pubishing Corp, BMVImmokalee Music, BMYDaphil Music
BMI), HLWBM. CS 42

S0 WHAT (EM! Blackwood Music. Inc . BMIPink Inside Pub-
lishng, BMUMaratone AB, STIM/Kobalt Music Publishing,
ASCAP), HL, H100 32 POP 26

SPOTLIGHT (Super Sayin Publishing, BMVUniversal Music - 7
Songs, BMSony/ATV Tunes, ASCAP/EMI Aptil Music Inc
ASCAP/EMI Music Publishing Ltd , PRS/Stelar Sun Songs
ASCAP/EMI Blackwood Music inc BMVYoung Jeezy Music
Inc BMI), HLAWBM, POP 63 RBH 25

STANKY LEGG {Polar Hitz, ASCAP/MWN Music Group, ASCAP)
H100 77, POP 74, RBH 28

STOOPID (Street Certitied Punlishing, BMI/Zaytoven Publishing,
BMVTrap House Publishing, BM!) RBH 82

SUPERHUMAN (Sony/ATV Songs LLC. BMUCrows Tree Pub-
lishing. BMUFauntieroy K’lMusuc ASCAP/Underdogs West
Songs, ASCAP/AIma Music Com , ASCAP), HL POP 100

THE SWEETEST LOVE (! Like Em Thicke Musm ASCAP) RBH

34

SWEET THING (Universal Tunes, SESAC/Sengs Of Universal,
SESAC/Eden Valley Music SESAC, Rose Music.
BMI/Third Tier Music, BMI, HLAVBM H10D

TE AMO (Mayo Intermational Pubusmng ASCAPAvaersaI Musuc
Publishing, Inc . ASCAP) LT 12

TELLURIDE (Sony/ATv Tree Publishing BMYSongs Of Univer-
sal, Inc, BMI), HLAWBM €S 34

T%;RE?UMO {Maximo Aguirre, BMLGA Music Publistung

LT

TE REGALO AMORES (Mafer, ASCAP/Los Magnifices Publish-
ing ASCAP/Ediora Musicai Mambo, ASCAP} LT 9

THAT'S A MAN (WB Music Corp ASCAP/Steve Dale Jones
ASCAP/Larga Vista, ASCAP/Songs Of The Sanderosa,
ASCAP/Universal Music - Careers. BMI) HL/AWBM, CS 18

THATS HOW 1 GO (Lalino Velve! Music. 8MI/Songs O Univer
sal nc BMVLII Jizzel Music Publishing BMVAII Gas No
Brakes ASCAP/Bungalo Made Music, ASCAP/Brown Reciuse
Publisting BMVWB Music Corp ASCAP Songs Of TV
BMUniversal Music - Careers, BMVEMI Apri Music Inc
ASCAP/AI Control Music. Inc ASCAP/Basaiamba Music.
ASCAP) HLAVBM, POP 90

THAT'S HOW IT STILL OUGHTA BE (Hope-N-Cal BM|/Trent
Tormlinson Songs BMYSexy Tractor Music, BMIBig Loud
Bucks, BMVEM) Blackwood Music, Ing , BMULittle Dooey
BMV/Cal IV Entertanment, BM), HUWBM, C5 39

THATS NOT MY NAME (/B Music Corp . ASCAPPlaywter
Music PRS/Sony/ATV Tunes, ASCAP/Sony/ATV Music UK,
PRS) HUWBM H100 78 POP 61

THERE GOES MY BABY (Torn's Kid Music BMU/Sony/ATy
Songs LLC BMUFAZE 2 Music BMU/Southern Couniry Boy
ASCAP/Boobie & DJ Songs BMiAWamer-Tamerlane Publishing
Corp BMyClarence Atlen ASCAPMay Twelith BMI)
HLAWBM RBH 33

THESE ARE THE GOOD OLE DAYS (Fldororio Music Pubhish-
160, BMUMuzik Mafia, ASCAP) CS 36

THINKING OF YOU ({Wher Im Rich You'l Be My Bilch
ASCAPWS Music Corp ASCAP) WBM, H100 29 POP 22

TOP NOTCH (N-The Water Publisting Inc - ASCAP/Noddfactor
Publishing. BMI) RBH 65

TRADING PLACES (UR-IV Music ASCAP/EMI Apal Music Inc
ASCAP/Sony/ATV Melody BMUWB Music Com  ASCAP/2082
Music Publishing ASCAP) HLAWBM H100 89 RBH 21

TU NO ERES PARA MI (Adiva Melodies BMLNew World
Music LTDA, BMIAJMPG. SESAC) LT 20

TURNIN ME ON (My Diet Starts Tomarow 8MISongs O Uni
versal. Inc . BMIKeriokey Music, ASCAP/Universal Music Pub-
istung. inc - ASCAP/Astmoot Musik. 8MYoung Money Pub-
lishing Inc BMI) H100 23 POP 33 RBH 2

TURN MY SWAG ON (Soui2 Boy Teltem Music. BMYCroom-
stacular Music BMiElement 9 Hip Hop BMUTakin Care 01
Business, BMUBig-N-Mage Music, BML Natural Diaster Music,
BMI) RBH 67

EL ULTIMO BESO (Rio Musical, BMI LT 5

UNIVERSAL MIND CONTROL (Sorgs Of Universal, nc
BMVSensefess BMi/The Waters Of Nazareth BMUEMI Black
wood Music Inc BMVRaynchaser 8MVUniversal Music - 2
Sangs, BMI) PON

UNTOUCHED (Gad Sengs, ASCAP/Cherry Lane ASCAP/Liedela
Music, ASCAP/Excalibur Productions Al Iz’ﬁi‘/EMI Austraha Pty
Lig APRA), CLM/HL, H100 27 POP 20

US AGAINST THE WORLD (Havana Brown BMi/Sengs Of Uni-
versal Inc BMINoga Flames Music BMV/danice Combs Pub-
lishing, BMVEMI Blackwood Music. Inc BMU/GiveMeAlIMy
Publishing, ASCAP/EMI Aprit Music inc ASCAP) HL, POP 88

USE SOMEBDDY (Marthz Sireel Music ASCAP/Sangs Of
Combustion Music ASCAPMusic Of Windswept ASCAP/Fol-
lowill Music ASCAP/McFeariess Music BMVBug BMU/Coffee
Tea or Me Publishing, BMY) H100 94

VENTU (Not Listed) T 35

VIRTUAL DIVA (Mot Listed) LT 10

VIVA LA VIDA (Unwersal Music - MGB Songs ASCAP)
HLAVBM H100 13, POP 23

WALK THAT WALK (Dorough Music Publishing Comparny
ASCAPIRBH 7T

WANT IT, NEED IT (First N Gold Publishing BMIWarmer
Tametlang Publishing Corp , BMUJonatnan Rotem Music

Music. BMVSony/ATV Songs LLC

BMIMister Johnson's Jams Music BM) HL/WBM RBH 40

WELCOME TO THE WORLD (Lion Arre Publishing BMIWam-
erTamerfane Publishin g ogo BMIAI Factor Music BMUJ
Kasher Publishing ASCAP; ny/ATV Songs LLC. BMV4 Blunts
Lit At Once ASCAP) HLWBM

WE NEED TO ROLL (W8 Music Corp ASCAP Songs In The
Key Of B Flat. SESAC/Noontime South SESAC-Naked Under
My Clothes, ASCAP/Chiysalis Music Publishing ASCAP/The
Dean's Lisl, SESAC/December First Pubhshing Group SESACY
HLWBM RBH 59

WHATEVER IT IS (Weimerhound Music, BMULI Dub Music
BMUANqeika Music BMI) CS 35

WHATEVER YOU LIKE (Crown Club Publishing, BMI/Warmer-
Tamerlang F\thshmg Corp BMVJimipub BMURicco Bamno
Muaic ASCAP/EMI Blackwood Music. Inc BMI} HLAWBM,
H10031, POP 25 RBH 38

WHAT IT BE LIKE (Kefason Music, BMIDustin Warren Publish-
1ng, ASCAP) RBH

WHAT IT TAKES (Aﬂam Gregory SOCANMike Curb Music
BMUSweet Hysteria Music BMUCurb Songs: ASCAP/Jacab-
song, ASCAP/Ghermkyle BMUFortune Favors The Bold.
Q’SBCAP/ZS North BMy/Ash Street. BMVBig Loud Bucks., BMI)

M. CS 38

WHAT WOULD YOU SAY (Cool Vibe Publishing BMButierboy
Music BMI) CS 52

WHEN [T HURTS (Grindtime, BM Of Unwersal In¢
BMVAntonio Dxon's Muzik, ASCAP/E 0 Duz It, BMI/inang
Music Inc, BMVUnderdog East Sangs. BMVEM! Apnl Music
Inc,, ASCAP), HLWBM, RBH 23

WHERE I'™ FROM (EMI Blackwood Music tnc BMUPatrick
Davis, BMICurb Songs ASCAP) HLWBM CS 26

WHERE | STOOD (Missy Higgins Productions ASCAP) POP 86

WHITE HORSE (Sony/ATV Tree Publishing BMUTaylor Swift
Music, BMUSony/ ATV Timber SESAC/Hilisbora Valey
SESAC) HL.CS 9 H10034 POP 57

WHO DAT {EM) Blackwood Music, Inc BMUNoung Jeszy Music
Inc . BMVEMI( Apnl Music inc - ASCAP/Shawly Redd Sengs.
ASCAP1 HL RBH 93

WILD AT HEART (Melusic. Inc | ASCAP/Primary Wave Emblem.
ASCAPNear Of The Dog Music ASCAP/Darth Buddha.
ASCAP/Frufru Music, BMI) CS 51

WOMANIZER (Outsyder Enlestainment Music Pubishing
SESAC/Gametyme Music Publishing Group. ASCAPUniversal
Music Publishing Inc . ASCAP). HLAWBM H100 28 POP 18

YOU BELONG WITH ME (Sony/ATV Tree Publishing BMIPol
ting Shed Music, SESAC/Barbara Orbison World Publishing
SESACACG. BMI), HL POP 91

YOU CAN GET IT ALL (Shaniah Cymone Music ASCAPEMI
Apnl Music Ing ASCAP/Basaiamba Music ASCAP/Side That
Music, ASCAPMWarmer-Tameriane Publishing Corp BMyBao
bie & DJ Sengs, BMYSony/ATV Songs LLC BMUECAF Music
EMVFranmar Music. BMUUmdisc Music Inc . BMI). HLAWBM.

YOU COMPLETE ME (She Wote If, ASCAP/Unversal Music - 2
Tunes, ASCAP/Feemsiio Music ASCAP), HL/WBM H100 68,

RBH 14

YOU FOUND ME (ittle Bike Music, ASCAPALincoln & Oilie
Music. ASCAP/EMI Apnl Music In , ASCAP/Aaron Edwards
Publishing, ASCAP) HL H100 11, POP 13

YOU'RE MY LIFE (Riverzar Music, BMUCotion City Music Pub-
\sxghmg EMVUnweésgl -PolyGram Intemational, ASCAP/Spuner

)

YOU RE THE ONLY ONE (India B Music. BMVSongs Of Unver-
sal PolyGram International BMIDernonte's Music Publishing
BM/Paradise Forever Music BMI) RBH 50

Y QUE QUEDE CLARO (Arpa Music BM)) LT 18

Go to www.billboard.biz for complete chart data | 51
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For ad placement in print and online call Jeff Serrette 800-223-7524/|serrette@billboard.com
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoffnielsen.com

ole

GENERAL MANAGER

ole is one of the world’s largest independent, full-service music publishers. With
offices in Toronto, Nashville and Los Angeles, ole is focused on giobal acquisitions,
songwriter and catalogue development and administration. ole seeks to be the home
for the best songwriters, composers, management talent and intellectual property
investors and the first choice music source for creators in all media. The website is

www.majorlyindie.com.

The Position

This new position reports to the Chairman and CEO and will be located in a city where
ole has operations. The GM will be responsible for assisting the CEO in setting strate-
gy, the management of daily operations of the company in alf locations and the achieve-
ment of the annual business plan. The GM will additionally be an integral contributor to
the Acquisitions function. The General Manager will

* Manage the Sr. Managers to deliver maximum results;

* Provide organizational vision and leadership;

» Formulate strategy and observe the political, legal, social and technological issues
affecting the business;

* Develop and implement the annual business plan including rigorous monitoring,
reporting to ole’s multiple stakeholders inciuding the investors, the company’s exter-
nal valuator and oversee the annual audit process;

» Ensure timely and accurate reporting in all aspects of the business including over-
sight of Quarterly and Annual Reports;

» Approach interdepartmental activities strategically and orchestrate a smooth work-
flow;

» Administer the affairs of the corporation within stated corporate governance policy;

» Lead the management and implementation of the ole Brand/Marketing strategies;

» Retain and manage the coordination of external legal counsel;

* Manage short and long range property management to ensure availability and con-
tinuity in line with the company’s growth plans;

» Direct the Information Technology function to ensure continuity, business recovery,
security to support corporate growth;

* Manage all aspects of the human resources function.

The Candidates

This appoiniment will require a visionary team leader and manager. It calls for some-
one who is a driver of business, with a proven track record in leading a music publish-
ing operation and in music publishing acquisitions. The successful candidate will be a
strong business strategist and an excelient communicator with a proven ability to lead
the day-to-day operations.

Please reply to Steve Mould or John Corso by
email gle@intersearchcanada.com referencing Project #29011.

We thank all respondents for their interest and will contact only those whose
backgrounds closely meet the criteria.

corso, mould + morse
Recruiters of Strategic Human Capital

MERCHANDISE

: HELP WANTED MUSIC

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD's. LP's, Books, Cassettes
as low as 50 cents. Your choice from the most
extensive listings available.

For free catalog call {609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0O.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aol.com

T-SHIRTS

Laglitag tor Rosl F-shinis?

BACKSTAGE
FASHION

Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

You'tre Found emd)
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CALL US TODAY AND ASK
ABOUT THE
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1-800-223-7524 or
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DVD SERVICES
FOR SALE _

PROMOTION &

MARKETING SERVICES

MUSIC DISTRIBUTORS
AUCTIONS

RECORDING STUDIOSE

REAL ESTATE
INVESTORS WANTED
STORES FOR SALE
EQUIPMENT FOR SALE
STORE SUPPLIES
FIXTURES

CD STORAGE
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TURNTABLE

Send submissions to: exec@billboard.com
RECORD CCMPANIES: Def Jam Recordings names Christo-
pher Hicks executive VP. He was senior VP of urban A&R at
Atlantic Records and senior VP of A&R and head of urban
music at Warner/Chappell Music.

Concord Music Group names Craig Hammond director of
national sales. He was director of artist development at Uni-
versal Music Group Distribution.

RCA Music Group taps Carolyn Williams as senior VP of
urban marketing. She was VP.

Universal Music Finland appoints Jarkko Nordlund man-
agingdirector, effective May 1. He was chief executive of pay
TV broadcaster Viasat.

PUBLISHING: BMI names Kelly McDermott director of online
communications. She was an e-business manager, Web de-
veloper and designer at ING Investment Management.

<& | &

HAMMOND | GOLDHECHT MAHLER
TOURING: The Palms Casino Resort in Las Vegas names
Samara Goldhecht entertainment manager. She was event su-
pervisor of the Pearl Theaterin Las Vegas.

AEG Facilities names Katie Druetzler-Pandolfo GM of the
Home Depot Centerin Carson, Calif. She was an event manager.

ICM taps Stephanie Mahler as a booking agent for its con-
certs department in New York. She was an agent at Paradigm.

MEDIA: MTV Networks international promotes Mark Jones to
senior VP of Viacom Brand Solutions International. He was VP.

LEGAL: Law firm Loeb & Loeb taps Larry Kenswil as an attor-
ney. He was executive VP of business strategy at Universal
Music Group.

RELATED FIELDS: BMG Rights Management U.K. & Ireland
appoints Tony Moss managing director. He was GM of dance
label Ministry of Sound’s music publishing arm.
Spanish-language radio group Radio Campesina
appoints Raul Salvador COO. He was VP of finance for
Mapleton Communications.
—Edited by Mitchell Peters

LESLIE' PIETER HENKET

WORKS

LYDIA, BLACK GOLD TOURING WITH CHARITIES
For their 24-date U.S. club tour, which started Feb. 19 at the
Launchpad in Albuquerque, N.M.. rock acts Lydia and Black
Gold decided to hold a contest that allows one local charity in
each market to promote its cause during the gig.

The llluminate Your City contest asks local charities to send
a 60- to 90-second video 1o illuminateyourcity@gmail.com,
explaining why the organization deserves to be featured at the
concert. The winners receive tickets and a spot by the mer-
chandise booth to promote the charity. A grand-prize winner
will be given a $1,000 donation.

“We figured that it’s an opportunity for us to go through
these towns and at least recognize some people who are try-
ing to do something and make a difference where they live,”
says Black Gold’s Eric Ronick, whose band is touring behind
its debut full-length album, “Rush.” He notes that members
of Black Gold and Lydia are currently evaluating submissions.

Ronick, who has toured with a number of bands in the past,
says the contest is “definitely a first” for him.

“It's hard in the music industry to make any money, and
because of that people forget about these ideas,” he says. “But
we fell that regardless of how hard it is to make money in
music, itshouldn’t make a difference in trying to commit your-
self to helping the world out a little bit.” —Miichell Peters
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Former
“American Idol” contest-
- ants Carly Smithson (left) and
Kimberty Caldwell (right) with song-
writer Diane Warren at the WriteGirl Bold
Ink Awards honoring women writers, held at
the Fox Studios in Los Angeles. Warren, who has
written songs for several American Idols, was one of
the award recipients. PHOTO: COURTESY OF PATRICK WHITE

BMI ‘HOW | WROTE THAT SONG’ PANEL

BMI presented the third annual “How | Wrote That
Song” panel discussion Feb. 7 at the Key Club in
Los Angeles. Sponsored by MySpace, the event fea-
tured Grammy Award-nominated songwriters and
producers who spoke about the process behind
writing hit songs including “Let’s Get It Started,”
“Déja Vu,” "All' t Have,” “Love in This Club Part Il,”
"Gimme More” and “Lollipop.” PHOTOS: COURTESY OF
ARNOLD TURNER/A. TURNER ARCHIVES

LEFT: From left: Rapper/producer Twista; T-Pain;
panel co-moderator Catherine Brewton, BM| VP of
writer/publisher relations/Atlanta; BMI associate
director of writer/publisher relations/Atlanta Byron
Wright; Jim Jonsin; and BM! senior director of
writer/publisher relations/New York Wardell Malloy.

BELOW: From left: Co-moderator Quddus
Philippe, music correspondent for “Access
Hollywood"” and A&R consuitant to MySpace
Rzcords; BMI songwriter and panelist Makeba
Riddick; T-Pain; Keri Hilson; Will.i.am; and co-
rmoderator Catherine Brewton, BMI VP of writer/
publisher relations/Atlanta.
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CHART GUIDANCE

In a recent album review on Ryan Leslie’s often-
delayed self-titled debut, we asked, “What took
Universal Motown so long to release this at-
tractive body of work?” According to
Leslie, Billboard was actually a factor in
the delay.

“Believe it or not, it was because of
Billboard that we decided to push the
release date—because Billboard puts
the charts together and we look to
you as the leader in letting us know
what’s hot,” the 30-year-old Harvard
graduate tells Track. “Neither of my
singles broke the top 30 of the [Hot
R&B/Hip-Hop Songs] chart, and we
may have broken the Hot 100 only
once. We really wanted to put this

By the book: LESLIE

album out and have it supported by a single
that people really responded to.

The first two singles, “Diamond Girl” and
“Addiction,” reached No. 35 on the chart.
A third, “How It Was Supposedto Be,”
jumps 92-79 this week, and Leslie
thinks this is just the track he needed.
“Everything happens for a reason, and
the timing is great right now,” he says.
Indeed, the change inrelease date
allowed Leslie more time to continue
uilding a fan base. “l had six or
even more months of me just grind-
ng online and doing whatever |
yuld to expose my artistry and con-
ibutions to the music landscape,”

says.

_ — —
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Irish trio the Script, whose debut aibum is double-platinum in the United Kingdom and
five-times platinum at home, made its stateside debut in January at New York’s Mercu
Lounge. Pictured after the gig, from left, are Script guitarist Mark Sheehan, Billboard
} associate chart production manager Alex Vitoulis, Script vocalist/keyboardist Danny
O'Donoghue, Billboard senior pop correspondent Chuck Taylor, Script drummer Glen
Power and Billboard contributor Fred Bronson. The band's first single on Epic, "The Man
Who Can't Be Moved,” which reached No. 1in five countries, is just heading to U.S. radio
Full-fength album “The Script” streets March 17. PHOTO: COURTESY OF DAN KUPFER

Songwriter/producer
and Recording
songwriters Jerry Academy New York
Leiber and Mike Stoller were - Chapter VP Barry
welcomed back to the BMI family at Ve e A otlite Eastmond hosted a
a reception during Grammy Week at . 4 pa_nel with song- .
BMi's Los Angeles offices. Leiber & Stoller a;tt; wrlter/p(oducers Swizz
are one of music's most influential songwriting re IX Beatz, Jimmy Bralower,
duos, with credits including “Hound Dog,” “Kansas e i Chucky Thompson and
City,” “Yakety Yzak,” “Stand by Me,” “Loving You" and the team of Carvin

Jailhouse Rock.” From left: Stoller, BMI president/CEQ @ Rm' 5 mcu(:ev_ Haggins and lvan Barias
Del Bryant anc Leiber. PHOTO. COURTESY OF LEST that discussed how they

GENVIMASESY Lroke into the business.
Seated, from left: Barias, &§
Thompson, Eastmond
and Bralower. Standing,
from left: education
committee co-chairs
Janice Pendarvis and
Linda Lorence-Critelli
with Recording
Academy New York
Chapter executive
director Elizabeth
Healy. PHOTO: COURTESY OF
THE RECORDING ACADEMY

American
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Roadrunner Records had much to celebrate as metal band Slipknot headlined New York's Madison Square Garden for
the first time, becoming the label's first act to headline the venue. From left: 5B Management manager Jaison John;
Metropolitan senicr producer lan Noble; Creative Artists Agency agent Brian Manning; Slipknot’s Cralg Jones;
Roadrunner presicent Jonas Nachsin; an unidentified guest; Slipknot’s Mick Thomson, Joey Jordison, Chris Fehn,
Corey Taylor and Shawn “Clown” Crahan; Metropolitan CEO John Scher; Slipknot's Sid Wilson (behind Scher);
Roadrunner senior VP of A&R Monte Conner; Slipknot’s Paul Gray; Roadrunner senior VF of tour marketing Harlan

Frey (behind Gray); and 5B Management CEO Corey Brennan. PHOTO: COURTESY OF DAVID ATLAS

JT S
ASCAP HITMAKERS PANIZL
ASCAP's Hitmakers Panel was held Feb. 7 at the Musicians Institute in

Hollywood. The event was part of an ongoing ASCAP series of profes-
sional development programs. PHOTOS: COURTESY OF LATISHA CHERON

TOP LEFT: From left: Jermaine Dupri, Sony/ATV Music Publishing co-
president Jody Gerson and Johnta Austin.

TOP RIGHT: From left: Jermaine Dupri, Johnta Austin, Christopher
“Tricky” Stewart, producer/songwriter Manuel Seal and Billboard senior
R&B correspondent Gail Mitchell.

LEFT: From left: ASCAP senior director Elanzo Robinson, assistant direc-
tor Adrienne Muhammad, assistant VP Nicole George, assistant director
Walter Jones and creative director Tremayne Anchrum; Jermaine Dupri;
Johnta Austin; Christopher “Tricky” Stewart; producer/songwriter

Manuel Seal; ASCAP senior director Jay Sloan; and Billboard senior R&B

& correspondent Gail Mitchell.
ad “ 5!
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REGISTER EARLY & SAVE $100
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Beach Resort & Spa CONFERENCE & WGgS

Miami Beach

IN ASSOCIATION WITH

\ g
\—

verizon

Celebrating the Past, Present & Future of Latin Music!

Join today’'s top artists and key industry executives to network and discuss
how to succeed in the constantly evolving Latin music business,

PROGRAM HIGHLIGHTS INCLUDE:
Informative Panel Discussions

On Touring, Licensing, TV, Radio, Branding and Digital Opportunities

Superstar Q&A Sessions
Celebrating the Past, Present & Future of Latin Music

The Billboard Bash
Featuring Performances by Billboard Latin Music Award Finalists
Networking Receptions
Artist Showcases

PLUS...
The Billboard Lain Music Awards
Thursday, April 23rd
Honoring the biggest and brightest stars in the industry!

Produced and Broadcast Live on

~ FINALISTS
a ~ ANNOUNCED!

i it Go online
for the
complete list.
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The Official Billboard Latin Music Awards

L
- '-:-" i J.\
ﬂﬁ_ﬁ;jfl

— 'l

T e T
-‘\.-'

,.BillboardLatinConference.com

HOTEL: Discounted Room Rate $326, Call 305.531.0000 and mention Bitiboard for discount
SPONSORSHIPS: Cebele Marquez 646.654.4648 + REGISTRATION : Lisa Kastner 646.654.4643 » PRINT ADVERTISING: Gene Smith 973.746.2520
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bio.com

His first new studio album in 7 years is now available! Featuring: We Let Her Down, You Don't Cry Like | Do, & Breaking Apart (duet with Trisha Yearwood) Chrislsaak.com
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