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Congratulations to our GRAMMY" Award Winners

Record Of The Year

Album Of The Year

Best Pop Collaboration With Vocals

Best Country Collaboration With Vocals
Best Contemporary Folk/Americana Album

Song Of The Year

Best Pop Performance

8y A Duo Or Group With Vocals
Best Rock Album

K< F i3
Roberi Plan

LY "‘
Best Male Country Vocal Performance JUIIII Ma er Best Country Song
Best Country Instrumental Performance y Best Country Performance
Best R&B Song By A Duo Or G)rloup With Vocals
Best Male R&B Vocal Performance

Best Pop Instrumental Performance Best Banda Album
Eagles

Joan Sebastian
Best Rock Performance

Best Native American Music Album
By A Duo Or Group With Vocals Tom Wasinger
Kings Of Leon % :
Best Hawaiian Music Album
Best Hard Rock Performance Daniel Ho
The Mars Volta
Best Reggae Album
Best Metal Performance Burning Spear (pRs)
Metallica .
Best Traditional World Music Album
Best Rock Instrumental Performance Ladysmith Black Mambazo (samro)
Zappa Plays Zappa
Best Contemporary World Music Album
Best Rock Song Mickey Hart
Bruce Springsteen Zakir Hussain
Best Alternative Music Album §ikiru I_\dgpoju
Radiohead (prs) Giovanni Hidalgo
Best Female R&B Vocal Performance Best Musical Show Album
Alicia Keys Lin-Manuel Miranda
Best R&B Song Best Compilation Soundtrack Album
Mikkel Eriksen For Motion Picture, Television Or
Tor Hermansen Other Visual Media
Juno - Various Artists
Best R&B Album
Jennifer Hudson Best Score Soundtrack Album For
Motion Picture, Television Or Other Visual
Best Contemporary R&B Album Media
Mary J. Blige James Newton Howard
Best Rap Performance Hans Zimmer
By A D;’O Oz' Group Best Instrumental Arrangement
ay-~.

Accompanying Vocalist(s)

Best Rap Song Nan Schwartz

_Stephen Garrett Producer Of The Year, Non-Classical
Darius “Deezle” Harrison

Rick Rubin
Betsite%?-g;trsytf:i’:m Best Remixed Recording, Non-Classical

Justice (sazem)
Best Bluegrass Album

Ricky Skaggs & Kentucky Thunder — Instrum(ev?ittil g?‘:z;sstsfa)l)Performance
Esa-Pekka Salonen (1eosvo)
Hilary Hahn

Best Large Jazz Ensemble Album
The Vanguard Jazz Orchestra

Best Gospel Performance

Best Classical Vocal Performance
Mary Mary

Hila Plitmann
Best Southern, Country,
Or Bluegrass Gospel Album
Gaither Vocal Band

Best Classical Contemporary
Composition
John Corigliano
Best Tropical Latin Album

Best Long Form Music Video
José Feliciano

Tom Petty & The Heartbreakers

Recording Academy® Lifetime Achievement Award Honoreas:
Gene Autry, Hank Jones and Tom Paxton

THE WORLD’S GREATEST MUSIC CREATORS PUT THEIR TRUST IN ASCAP.

wWww.ascap.com
MARILYN BERGMAN | PRESIDENT & CHAIRMAN OF THE BOARD

wWwWwW. americanradiohistorv.com
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THE FRAY /

THE FRAY ’
VARIQUS ARTISTS /
WOW HITS 2009
DIERKS BENTLEY /
FEEL THAT FIRE

THE FRAY /
THE FRAY

. LADY GAGA/

TOP ELECTRONIC | 49 | R

TOP GOSPEL 49

VARIQUS ARTISTS /
WOW GOSPEL 2009

POS/

TOP HEATSEEKERS | 41 | Femq -
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THE BILLBOARD HOT 100 § 42
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A DAY TO REMEMBER /
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THE FRAY /

THE FRAY

OUELO /
NECESMONASDET)

JAMIE FOXX /
_INTUITION

AHTIST / TTLE

EMINEM DH DRE & 50 CENT/

| CRACKABOTTLE

BEYONCE /

SINGLE LADIES (PUT A RING ON 1)

EMINEM, DR. DRE & 50 CENT
| CRACKABOTTLE

JASON MRAZ /

I'M YOURS

ADULT TOP 40 44

NICKELBACK /

HOT CHRISTIAN AC SONGS 49
HOT COUNTRY SONGS 1, 45
HOT DANCE CLUB PLAY 49

HOT DANCE AIRPLAY 49
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MAINSTREAM TOP 40 § 44
MODERN ROCK 44
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RHYTHMIC l 46 |
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HOT VIDEOCLIPS 44
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TOPJAZZ | 1
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i FEEL THAT FIRE

GOTTA BE SOMEBODY

THIRD DAY /
REVELATION

DIERKS BENTLEY /

LADY GAGA/
_ POKER FACE

LAIJY GAGA/

POKER FACE

JAMES FORTUNE & FIYA /
I TRUST YOU

ViCENTE FERNANOEZ /
EL ULTIMO BESO
BEYONCE /

SINGLE LADIES (PUT A RING ONY)
INCUBUS /

LOVE HURTS

JAMIE FOXX FEATURING T-PAIN /
BLAMEIT

IFUALEAVE
BEYONCE /
DA

“KANYE WEST /
HEARTLESS

KANYE WEST/
HEARTLESS

SOULJA BOY TELLEM FEATURING SAMMIE /
_KISS ME THRU THE PHONE

ARTIST / TITLE

GAITHER VOCAL BAND/
__ BEUNIONVOLUMEONE

THE FRAY /
YOU FOUND ME

ARTIST / TITLE

DEAN MARTIN /

AMOREL

THE PRIESTS /
_THE PRIESTS
L0vo /
THE PROMISE
VARIOUS ARTISTS /
SWING. SWING, SWING
BONEY JAMES /
SEND ONE YOUR LOVE

SMOOTH JAZZ SONGS f #1

POP 100 § #1

EUGE GROOVE /
RELIGIFY

EMINEM, DR. ORE & 50 CENT/
_CRACK A BOTTLE

TOP WORLD §§ «1

TOP DVD SALES § #1

VARIOUS ARTISTS /
PARIS MAGRIFIQUE

OPEN SEASON 2

TOP TV DVD SALES § #1

SPONGEBOB SQUAREPANTS: SPONGICUS

TOP VIDEO RENTALS § #1

LAKEVIEW TERRACE

TOP VIDEO GAME RENTALS [ #1

X360; CALL OF QUTY: WORLO AT WAR

UPFRONT

5 UNITED KINGDOM? Potential

Live Nation-Ticketmaster 20
merger sparks worries.
11 The Publishers Place

12 The Indies
13 Global

16 Latin

17 On The Road

18 Digital Entertainment
19 Q&A: Neil Portnow

LLATIN MUSIC

Join us April 19-23 at the
Eden Roc to celebrate the
20th anniversary of
Billboard’s Latin Music
Conference & Awards, the
single most important
Latin music industry
event. Details at
billboardevents.com.

FEATURLES
KINGS OF THE ROAD After conguering the

United Kingdom and Europe, Kings of Leon are finally
getting their due at home.

24 MONEY MAKERS in a year when album sales fell

and the economy sank, the real money was on the road.

29

MUSIC & MONEY
Connect with dealmakers
at this event for the music

and financial communities,

featuring Cisco’s Daniel
Scheinman with Warner
Music Group’s Michael
Nash for a keynote Q&A.
For more, go to
billboardevents.com.
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MUSIC
ARRY,
HT’ Leading lights 4
of indie rock unite for 37
AIDS benefit album. 37
Global Pulse 38
6 Questions: 30 52
Seconds to Mars 53
Reviews

Happening Now

STARRY
TANRNRNIT

IN EVERY
ISSUE

Opinion

Over The Counter
Market Watch

Charts

Marketplace
Executive Turntable,
Backbeat, Inside Track

ON THE COVER: Kings of Leon
* photograph by Dean Chalkiey

ulO

MOBILE
ENTERTAINMENT LIVEE
Wireless, entertainment
and advertising industries
meet at CTIA’s mobile
entertainment event,
featuring Kia's Michael
Sprague and imeem’s
Steve Jang. More at
billboardevents.com.

FEBRUARY 21, 2009

FRONT

GRAMMY’S NIGHT
From red carpet video
to Twittering from inside
the show, playlists and
nominees’ chart
performance, Biliboard
.com has full coverage
of the Grammy Awards
all weekend. Go to
billboard.com/grammy.

www.billboard.biz | 3
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A Match MadelIn Court

What U.S. Regulators See When They Look At ‘Ticketmaster Nation’

BY CARLA VARRIALE

Soon after the boards of Ticketmaster
and Live Nation approved a merger, the
U.S. Department of Justice opened an
investigation into what that would mean.
No wonder: The combined company, to
be called Live Nation Entertainment,
would be a ticketing, promotion and
merchandise superpower with interests
in every area of the music business.

But even superpowers are subject to
regulatory review. Under antitrust laws,
the DOJ and the Federal Trade Commis-
sion (FTC) can review and challenge
mergers that would create an unfair
competitive advantage that could hurt
consumers. Usually, when the compa-
nies that plan to merge are a certain size,
they notify those agencies, which start
a 30-day screening. After that, the
merger can be subjected to a “second re-
quest for more information,” a pro-
tracted data collection process that can
involve exhaustive document reviews
and considerable legal wrangling.

Essentially, the government looks for
indications that the proposed merger
will create an unfair competitive advan-
tage or prove harmful to the public in-
terest. Then it either opposes the deal
or exacts concessions.

Proposed deals are usually analyzed as
“horizontal” mergers (between competi-
tors) or “vertical” ones (between buyers
and sellers). The FTC believes that most
mergers benefit consumers by allowing
firms to operate more efficiently. But
mergers that lessen competition can lead
to higher prices, reduced availability of
goods and services, lower quality of prod-
ucts and less innovation—and are less
likely to withstand regulatory scrutiny.

Accordingto the FTC, at least two con-
ditions are generally necessary for a
merger to have a likely anticompetitive
effect: The market must be substantially

FOR THE RECORD

The Backbeat photo of the UJA-
Federation’s Music for Youth “It’s
All About You” gathering, which
appeared in the Feb. 14 issue,
should have identified Doug
Davis (on the left) and Monami
Entertainment president Moha
Scott-Young (on the right).
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concentrated after the merger, and it
must be difficult for new firms to enter
the market in the near term and provide
effective competition. The rationale is
that firms are less likely to raise prices

® O

Whateves
happens, this
proposed merger
could become

fo_r tﬁe Obama
. istration’s

when it’s fairly easy for new competi-
tors to enter the market.

Whether these restrictions apply, Tick-
etmaster is no stranger to controversy re-
garding its business practices, and the
company has already withstood govern-
mental scrutiny, as well as a barrage of
lawsuits. In the mid-'90s, Ticketmaster
was the subject of a highly publicized an-
titrust investigation and lawsuit spear-
headed by Pearl Jam regarding the
company’s alleged monopoly on the tick-
eting industry. The investigation and lit-
igation eventually fizzled—and
technology has made it easier to build a
ticketing system in the years since.

But recent changes in the political
landscape may signal a departure in
policy. During his presidential cam-
paign, President Barack Obama prom-
ised that his administration would
“reinvigorate antitrust enforcement.”
In 2007 he slammed the Bush admin-
istration at the American Antitrust In-
stitute, characterizing it as having
“what may be the weakest record of an-
titrust enforcement of any administra-
tion in the last half century.” He further

promised to “step up review of merger
activity and take effective action to stop
or restructure those mergers that are
likely to harm consumer welfare, while
quickly clearing those that do not.”

Obama also communicated a willing-
ness to stop or restructure those deals
that are likely to harm consumers. True
to his promise, the president’s nomina-
tion of Christine Varney to head the
DOJ’s antitrust division (she hasn’t yet
been confirmed) seems to signal en-
hanced vigilance in antitrust matters.

Whatever happens, this proposed
merger could become a test balloon for
the Obama administration’s antitrust
policy. Already, Ticketmaster and Live
Nation are making their case for the
upside of the merger, including tech-
nology innovations, service expansions
and greater possibilities of building di-
rect connections between artists and
fans. At the same time, some artists
and fans fear the union’s possible con-
centration of power. Whose side the
Obama administration will take re-
mains to be seen. .

Carla Varriale is a partner at Havkins
Rosenfeld Ritzert & Varriale. Her
practice focuses on sports and
entertainment law, including the
ticketing industry.
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LATEST
NEWS
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>>>BORDERS
TO SHRINK
MUSIC
INVENTORY
Borders Group is
threatening to greatly
reduce music and
DVD presenceinits
stores unless it gets
significant buying
concessions on the
schedule with which it
must pay for product.
But even if vendors
make concessions, the
chain still plans
significant reduction.
According to sources,
the company plans to
reduce its music and
DVD inventory by 70%
in the next three
months, affecting
nearly 97% of the
chain’s 515
superstores.

>>>U2 BOOKS
‘LETTERMAN’
RUN

U2 will perform for an
unprecedented five
nights in a row on
“Late Show With
David Letterman”
March 2-6, the release
week of the band’s
new album, “No Line
on the Horizon.” The
last time U2
performed on the
show was in 2001;
prior to that Bono and
Larry Mullen Jr. were
interviewed by David
Lettermanin 1997.
“Horizon” will be
released March 3.

>>>EMINEM’S
‘BOTTLE’
BREAKS
DIGITAL
RECORD

The rap triumvirate of
Eminem, Dr. Dre and
50 Cent soars 78-1 this
week on the Billboard
Hot 100 with “Crack a
Bottle,” which sets a
Nielsen SoundScan
record for opening-
week download sales
with 418,000. The
first-week sum
outpaces the prior
mark of 335,000
downloads shifted by
“Live Your Life,” by T.I.
featuring Rihanna, in
the Oct. 18, 2008,
issue. Among all
weekly totals, “Bottle”
ranks third behind Flo
Rida’s “Low”
(467,000; Jan. 12,
2008) and Lady
GaGa's “Just Dance”
(418,000; Jan. 10,
2009).

WINNERS CIRCLE

10

el 2] [ef] BY RAY WADDELL

UNITE

TOP OF THE POPS

12

KINGDOM?

Potential Live Nation-Ticketmaster

Merger Sparks Worries

Two live entertainment giants that
spent nearly two years maneuvering
for advantage are now entwined in an
ardent embrace.

It surprised no one when the pro-
posed merger of Live Nation and Tick-
etmaster Entertainment triggered an
antitrust probe by the U.S. Department
of Justice. It could also draw the inter-
estof European regulators (see stories,
page 8).

Ticketmaster CEO [rving Azoff and
Live Nation president/CEO Michael
Rapino both say that their companies
aren’t trying to join forces to eliminate
competition, and they can point to viable
competitors in concert promotion and
venue operations. Live Nation can say that
it built and launched a global ticketing
systeminayear, and sources say that An-
shutz Entertainment Group and its live
entertainment promotion division AEG
Live are already well into building their
own ticketing system. (AEG executives
decline to comment on the matter.)

Still, the potential merger is a legal
minefield. Even if it does go through,
regulators could require the companies
to jettison assets.

A new company created by such a
merger might also have to renegoti-
ate some of its existing partnerships.
AEG’s contract with Ticketmaster has
three years left on it, but also includes
an exit clause if control of Ticketmas-
ter changes, according to a source. The
pact covers as many as 100 venues that
AEG owns or runs, including the Sta-
ples Center in Los Angeles and the 02
in London and high-traffic theaters
like the Colosseum at Caesars Palace
in Las Vegas.

Losing AEG would be no small blow
for Ticketmaster, which sells as many

as 20 million tickets per year for AEG’s
venues, concerts and sports teams. Since
Live Nation has said it will honor its 10-
year ticketing services contract with CTS
Eventim of Germany, Ticketmaster
could loseacrucial client so it can merge
with a company that has yet to generate
consistent profits and can't generate any
added ticket revenue.

Still, there's no question thata merger
will ease some competitive pressures
for both. Live Nation Ticketing is already
eating into Ticketmaster's business,
Ticketmaster is developing a marketing
business that could challenge Live Na-
tion, and both run direct-to-fan e-
commerce that compete directly.

Both companies already have formi-
dable stables of acts. Ticketmaster’s Front
Line Management unit has deals with
more than 200 artists, including some of
the most powerful touring acts in the
world—the Eagles, Neil Diamond, Jintmy
Buffett and Aerosmith. Live Nation has
cutlong-term multirights deals of its own
with such acts as Madonna, U2, Shakira
and Nickelback.

Live Nation Entertainment, as the
newly merged company would be called,
would be the most powerful and influ-
ential entity in the music business, with
the ability to tap into, and possibly even
control, revenue from ticketing, mer-
chandising, sponsorships, e-commerce
and recorded music.

Independent promoters have already
expressed concern, and some have
begun to place blame.

“These people who are now afraid of
this new monolith helped create it,” says
Seth Hurwitz, president of [.M.P. Pro-
ductions. “If a manager helped support
a one-company system, they have no
right to complain about it.

www americanradiohistorvy com
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Achtung music business: U2 is
among the acts that have
multirights deals with Live Nation

CONFLICT OF INTEREST
The conflict of interest posed by a man-
agement company that negotiates deals
with a concert promoter under the same
corporate umbrella doesn’t trouble
Azoff, who sees no such conflict. “We
run a very decentralized operation” at
Front Line, he says. “Our managers
make those decisions with their artists,
the artist has the final decision, and every
artist has an individual manager at Front
Line, plus their agent, plus their busi-
ness manager, plus their lawyer. It’s a
collaborative process. [ would think that
Live Nation will probably have to bid
harder than they did before.”

Live Nation’s priority is “promoting

APPLE OF THEIR EYE

BEYOND THE SEA

14

say that would “never” happen, with
Azoffinsisting, “I've never overcharged
for an artist in my life.”

At this point itdoesn’t appear that Live
Nation will have alock on Front Line acts
nor vice versa. Live Nation says it pro-
motes about 20,000 concerts annually,
less than 15% by Front Line artists. The
expansive Live Nation venue footprint
requires volume. Conversely, Live Na-
tion needs to play nice with others, as
the company says more than half of its
shows are staged in venues other than

its own. continued on >>p6

biZ GO TO billboard.biz/

successful events and filling their build- merger FOR:
ings,” Azoff says. “[ personally think B the latest news |
that we need more promoters and more B atimel f devel ents
avenues for acts to find ways to work.” _JEY
Even so, Azoff'is a notoriously tough ut
negotiator. What if a tour deal contains o fu
more benefits for an individual artist antit '
than it does for Live Nation? Both men
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>>>REPORTS:
SIRIUS XM IN
TALKS WITH
DIRECTYV,
LIBERTY

Sirius XM Radio CEO Mel
Karmazin has
approached DirecTV
Group and Liberty
Media in an effort to
fend off bankruptcy as
well as a bid by satellite
TV company EchoStar,
media reports say. The
reports come as Sirius
XM faces heavy debt
payments and
widespread speculation
that a deal with
EchoStar CEO Charlie
Ergen is the most likely
and preferable scenario
for the satellite radio
provider to avoid
bankruptcy.

>>>FAMILY OF

from >>p5

RECORDED MUSIC

Assuming the merger goes through, Live
Nation’s recent 360 deals would continue
to be overseen by global music CEO Jason
Garner and global music chairman
Arthur Fogel. “Eighty percent of those
deals’ value is about the touring business,
sothat’s business as usual,” Rapinosays.
“U2is completely the world touring piece.
And we'll absolutely look to Irving on the
recording piece of those deals.”

A source at Live Nation notes that both
companies have significant e-commerce
operations that can distribute tickets, T-
shirts or music. “People should think of
Live Nation Entertainmentasa vehicle to
distribute artists’ stuff to fans,” the source
says. “And it's 100% possible that, whether
we own the right or allow or charge some-
onetouse that pipe, some of the stuff that's
delivered on that pipe could be music.”

Azoff says the goal at Front Line is to
bring to bear “what we call the ‘artistand
music services.” ” That includes pro-
grams developed at both companies, in-
cluding merchandising, VIP ticketing,

fan clubs and, ultimately, physical distri-
bution. “Those are the things where
think I'm going to add the most to the
equation,” Azoff says. “And Michael is
going to run the ticketing and the pro-
moting operations.”

VENUES
Third-party facilities are “the battle-
ground where the war is fought and
won,” as one facilities executive puts it.
“Who controls the manifest: the artist,
promoter or the venue?” In reality, third-
party venues have no choice but to wait
this out. Venues are familiar with both
Ticketmaster and Live Nation, but a
merged company would be a new species.
“As buildings, we know both entities
well and most have had good relation-
ships,” says Michael Marion, GM of the
Alltel Arena in North Little Rock, Ark.
“Ticketmaster and Live Nation worked to-
gether for years, but the interestingangle
will be the artists’ management element.
Things could be different if agents aren’t
controlling all the touring inventory. We

BOB MARLEY
SIGNS LICENSING
DEAL

Bob Marley’s family has
teamed with a private
equity group to handle
licensing of the late
Jamaican reggae
legend’s likeness,
trademarks and themes
for retail products
ranging from apparel to
videogames. Hilco
Consumer Capital will
license products
including shoes, food,
collectibles, luggage,
musical instruments and
stationery with the Bob
Mariey family of brands,
which also include Tuff
Gong, Catch a Fire, One
Love, Three Little Birds
and Relics of Antiquity.

>>>BANANA
REPUBLIC TO
KICK OFF ARTIST
AD CAMPAIGN
Sara Bareilles, Liz Phair,
OK Go and Tommy
Torres will join five other
artists as the faces of
Banana Republic’s
spring and summer ad
campaigns. The national
promotion will feature
print advertising,
window displays and
billboards identifying
the artists wearing the
company’s clothes. With
every purchase made
Feb.17-26, Banana
Republic customers will
receive an iTunes gift
card redeemable for a
free compilation of
songs by the
participating acts.

kg

&

are moving into uncharted territory and
I think most buildings are passengers on
a bus that we aren’t driving.”

The Philadelphia-based venue man-
agement firm Global Spectrum has its
own ticketing system but Peter Luukko,
president of Comcast-Spectacor and
chairman of Global Spectrum, isn't
concerned that a tour might bypass
Global buildings that don’t use Live Na-
tion Entertainment’s system. “The
artistand the management have the ul-
timate control,” he says. “By no means
are they going to look to punish our
buildings for not being with them. I
don’t see that atall.”

Live Nation maintains that tapping
into more revenue will enable it to re-
duce service fees, institute all-in pricing
and provide value to fans.

“Because they’re not the promoter and
not the venue, [Ticketmaster was] going
to have a very difficult time implement-
ing all-in pricing,” a Live Nation source
says. “Our problem is, as we're rolling
outabrand-new ticketing company, how

dowe goin and make drastic changes to
the service fee while justifying invest-
ment in a ticketing company? Now you
put us together and you have revenue
coming from all different sources, you
have theright players at the table to have
the discussion about how we address con-
sumers’ concerns.”

Butduring Ticketmaster and Live Na-
tion’s 10-year ticketing deal, “it's not like
they used their buying power or their
strength to lower fees,” independent pro-
moter and 1% Productions co-owner
Marc Leibowitz says. “So now because
Live Nation and Ticketmaster are the
same company, Live Nation is going to
be able to give customers better results,
meaning lower service charges? They're
not going to do that; they’ve never done
it before. They had the leverage to lower
service charges and never did. If any-
thing, they want to raise them and get a
share of them.” voo

Disclosure: Billboard.com features links
to buy tickets through Ticketmaster.

PlayersIn The Game

The Merger’s Fate Depends On Veteran Operators

SEN. CHARLES SCHUMER, D-N.Y.
Never one to shy away from a popularissue, or
the attendant media coverage, Schumer called
for an antitrust probe of the proposed merger
after Bruce Springsteen complained about Tick-
etmaster. Senators have no formal role in re-
viewing mergers but Schumer has already
drawn attention by saying, “We can’t let the
screen doors slam on die-hard Boss fans.”

KLAUS-PETER SCHULENBERG

The executive board chairman at CTS Eventim,
the German company Live Nation contracted
withto provide ticketing servicesin North America
and Europe, Schulenberg is almost certainly
unhappy about his new partner’s plans. CTS
competes fiercely with Ticketmaster in Europe,
although Live Nation CEO Michael Rapino has
said that Live Nation will honorits CTS contract.

CHRISTINE VARNEY

A former FTC commissioner, Varney is President
Barack Obama’s nominee to head the Depart-
ment of Justice’s antitrust division. At the FTC,
she often joined 3-2 majorities to press antitrust
complaints against companies. According to
Bloomberg News, however, she’s also known for
allowing mergers to proceed as long as firms
made moves to preserve competition.

TIM LEIWEKE

CEO of Anschutz Entertainment Group—a pri-
vately held company that owns and operates ven-
ues and promotes major tours—Leiweke says his
company is “very concerned” about the proposed
merger. For now, AEG Live is amajor Ticketmas-
ter client, although Leiweke wouldn’t address ru-
mors that AEG’s agreement with Ticketmaster
could be nullified in the event of a merger.

BRUCE SPRINGSTEEN

The legendary rocker has built a career on
being a voice of the people, and his credibil-
ity with fans gives him gravitas that few pop
stars have. He rarely talks about business, es-
pecially his own, so his opposition to the
merger—and that of his respected longtime
manager, Jon Landau—will carry real weight,
especially in New Jersey.

IRVING AZOFF

A powerful player in the music business for
longer than some concertgoers have been alive,
Azoff became CEO of Ticketmaster Entertain-
ment when the company bought Front Line
Management, which he had built into a mega-
firm that represents more than 200 acts. He has
a well-deserved reputation for coming out
ahead in almost any deal he’s involved in.

MICHAEL RAPINO

CEO of Live Nation Entertainment, Rapino has
led the world’s most powerful concert promo-
tion company since it spun off from Clear Chan-
nel in 2005. During that time, the company ac-
quired House of Blues and signed multirights
megadeals with Madonna, U2 and Jay-Z. There
has been speculation that even this new com-
pany won’t be big enough for him and Azoff.

BARRY DILLER

A veteran Hollywood mogul—now chairman
of Ticketmaster and its former parent com-
pany, |AC, Diller likes to maintain control over
his companies. On a public conference call,
he argued that Live Nation and Ticketmas-
ter need to make a stronger case for the
merger’s benefit by pointing out that artists
set ticket prices. ™

Reporting by Cortney Harding, Mitchell Peters and Ray Waddell.
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>>>LIMP BIZKIT
REUNITING FOR
TOUR, ALBUM

The original lineup of
Limp Bizkit—Fred Durst,
Wes Borland, Sam Rivers,
John Otto and DJ
Lethal—is reuniting for a
tour and new album,
according to a statement
from Interscope Records.
Although ali dates aren’t
yet confirmed, the band
will play international
festivals this spring,
including shows in
Eastern Europe, as well as
Germany’s Rock Am Ring
and Rock Im Park
festivals.

>>>FAT POSSUM
LICENSES HI
CATALOG

Fat Possum Records has
licensed the entire
catalog of Memphis soul
label Hi Records,
including Al Green’s 1972
album “Let’s Stay
Together” and several of
his greatest-hits
compilations. The
catalog also features
albums by OV. Wright,
Ace Cannon and Otis
Clay. Fat Possum will
have rights in the United
States, Australia and New
Zealand. The Hi Records
catalog was previously
licensed to EMI.

>>>PAISLEY,
NEWFIELD LEAD
ACM NODS
Country superstar Brad
Paisley led the pack of
Academy of Country
Music Award nominees
with six nods. Former
Trick Pony lead singer
Heidi Newfield grabbed
five nominations while
George Strait, Kenny
Chesney and Jamey
Johnson picked up four
nods and Carrie
Underwood and Keith
Urban each received
three. The 44th annual

S I[E{[\[68 BY RAY WADDELL |

Trust
Issues

Merger Will Draw
Intense Scrutiny

The U.S. Department of Jus-
tice has already indicated it
will examine the Live Nation-
Ticketmaster deal, with
spokeswoman Gina Talamona
saying it will “vigorously en-
force antitrust laws and there-
fore thoroughly investigate the
proposed deal.”

It’s an investigation that
could take months or longer—
and the DOJ has probed Tick-
etmaster in the past. In 1991,
itapproved Ticketmaster’s ac-
quisition of its major competi-
tor, Ticketron. Butin 1994 the
DO]J decided to investigate
after complaints of anticom-
petitive practices surfaced.

At that time, members of
Pear] Jam alleged that Ticket-

Optimistic To Apocalyptic

As a promoter who. with AEG Live
promotes major acts, including those
managed by Irving Azoft. 1 belicve
anagers and acts have {o

individual

master’s surcharges undercut
the band’s efforts to keep
ticket prices low and that be-
cause Ticketmaster controlled
access to venues in many
major markets, they couldn’
arrange an alternative ticket-
ing strategy.

After a round of hearings
before the House Government
Operations subcommittee, the
DOJ closed the investigation
in July 1995, although it
didn’t offer a specific reason
for doing so.

This time, the investigative
process of the DOJ and other
regulatory agencies—such as
the Federal Trade Commission
—is hard to predict. Attorney
Marc G. Schildkraut, partner
in Washington, D.C., firm
Howrey, thinks the deal “will
be in for an extended investi-

‘With the advent of the Internet and the
emergence of new business lines such

DEALOR
NO DEAL?

EU Reactions To The Merger Range From

the old primary ticketing model has
had to reinvent itself’. Ticketmaster's
October merger with Irving Azoff's

T
ro

[

yovide the highest possible standards
of customier service along with
walertight guarantees.

—ERIC BAKER, CEO OF LEADING

make a decision about what they

want. it would certainly be a
» have a single

dangerous policy

TICKETING COMPANY
VIAGOGO, WHICH HAS

gation, which only about 3%
of mergers get. Does it raise
barriers to entry? Could an
outside party looking to enter
the market get into any ven-
ues? If entry is easy, then it’s
not a problem.”

Divestiture of assets is
sometimes a remedy to the so-
called “vertical” issues, Schild-
kraut says. But after spending
such a huge amount of time,
money and effort in launch-
ing its own ticketing company,
Live Nation CEO Michael
Rapino says Live Nation Tick-
eting won’t be scrapped.

“A promoter needs to be in
the e-commerce ticketing
business,” he says. “In a fun-
damental sense, the pro-
moter’s job is o buy a show
and go and market and sell the
tickets. In 2009, you can’'t be a
marketing, ticket-selling com-
pany if you outsource that.”

Faced with five years of
building Live Nation Ticket-
ing or the opportunity to “ac-
celerate that jump and bolt
Ticketmaster onto our strat-
egy today and excel, [the latter]
is the strategy,” Rapino says.
“But in the interim, it’s busi-
ness as usual until this has full

ry

s & S

company was the first step in that
process. The announced merger with

s Nad icihe nest sten Wh:t s
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is that ticketi

EUROPEAN
SECONDARY-

approvals from everybody, and
we’ll 100% continue to build
on our ticketing platform and
ensure it’s working.”

The future of Ticketmaster
Entertainment president/
COO Sean Moriarty, Ticket-
master chairman Terry Barnes
and Ticketmaster president
Eric Korman remain unclear.
Moriarty and Barnes are on
the Ticketmaster Entertain-
ment board of direciors, but

Under the microscope:
Live Nation president/
CEO MICHAEL RAPINO

a source at Live Nation says
Rapino will run Live Nation
Ticketing. Bound to playarole
inall this is Live Nation Tick-
eting CEO Nathan Hubbard,
the architect of the promoter’s
ticketing launch. But any
structural changes aren’t ex-
pected prior to regulatory
approval. oue

Additional reporting by Cortney
Harding.

‘To have Live Nation and
Ticketmaster become one
| the same should fill
any self-respecti
consumer champion with

sheer horror. It will [lead

to] a massacre of the price
wars. There will be no
other player left standing.’

—GRAHAM BURNS, CEO OF THE
LONDON-BASED ASSN. OF

SECONDARY TICKETING AGENTS

We are concerned that the biggest
promoter and ticket ageney in the
world are attempting (o merge and

ACM Awards will take
place April 5 at the MGM
Grand Garden Arenain

would expect the matter to be
reviewed fully by the relevant

entitv that handles the management
promotion and ticketing: if that’s not

A PARTNERSHIP DEAL
WITH LIVE NATION IN

las Vepas: handled responsibly. it will he scary. THE NETHERLANDS authorilies to see how this may or
But every artist has different needs. nav not impact on the mdepenaent
Compiled by Chris M. When anyvthing within an industry ‘With Ticketmaster tied festival sector.

Walsh. Reporting by
Ayala Ben-Yehuda,

sector hecomes that dominant. it

to Live Nation, the —BEN TURNER,

sgives rise independent
" . ( ) 8 s o ‘ polarization of the market CO-FOUNDER OF
Donahue, C<’>rtney arusts n b means promowrs and IL}:)EE:ESS gEﬂi
Harding, Silvio =l B . e
Pietroluongo, Ken Tucker STUART GALBRAITH, venue owners will want FESTIVALS

CEO OF INDEPENDENT
PROMOTION COMPANY
KILIMANJARO LIVE
AND FORMER
MANAGING DIRECTOR
OF LIVE NATION U.K.

and Reuters.

a greater choice.
—NICK BLACKBURN, CHAIRMAN
OF SEE TICKETS INTERNATIONAL,

ONE OF TICKETMASTER’S
BIGGEST EUROPEAN RIVALS

NICK UT/AP IMAGES

Compiled by Juliana Koranteng.
For 24/7 news and

b- analysis on your
OIZ mobile device, go to:
mobile.billboard.biz.
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Raising Sales

Grammy Wins Lift Albums By Plant And Krauss, Adele

The Grammy Awards may not have the sales driv-
ing power that they once had, but they can still
provide a pop for the winners and performers.

Merchants say that album of the year winner
“Raising Sand” by Robert Plant & Alison Krauss
appears to be the main sales beneficiary among
the Grammy recipients, while best new artist
winner Adele’salbum, “19,” is enjoying the sec-
ond-largest sales jump.

“But it’s not like a couple of years ago when
Norah Jones won and her album [“Come Away
With Me”] exploded,” says Rob Perkins, presi-
dentofthe Marietta, Ga.-based retail chain Value
Music. “The Grammy show is not near what it
used to mean for sales, but what is nowadays? It
may be that there are too many awards shows or
it may be the economy or the malaise the music
industryisin.”

At Hastings Entertainment in Amarillo, Texas,
senior VP of merchandising Alan Van Ongevalle
reports that by midweek, “Raising Sand” was up
more than 600% from the week before, while
“19” was up 225% at the 154-unit chain.

Newbury Comics head of purchases Carl
Mello says that in the two days following the
Feb. 8 Grammy telecast, “Raising Sand” had
sold seven times more copies than itdid in the
entire previous week, while Adele was up 2.5
times. With a full week of sales, he expects those

multiples to grow.

At Trans World Entertainment, director of
merchandising operations and new media Ish
Cuebas says the Plant/Krauss album isseeing a
“15-times lift” over the previous week’s sales.

Trans World is one of the few chains where
Coldplay is enjoying the second-biggest lift from
the Grammy show. Based on early post-awards
sales, Cuebas says he expects sales of the band's
best rock album winner, “Viva La Vida or Death
and All His Friends,” to grow by a multiple of
five; Adele’s album by four; and the best alterna-
tive music album winner, Radiohead’s “In Rain-
bows,” by three. Sugarland’s “Love on the Inside,”
Jennifer Hudson'’s self-titled album and Kid
Rock’s “Rock N Roll Jesus” are all expected to
double their sales, he says.

Label sales executives suggest that most of the
U.S. sales for “Raising Sand” in the week end-
ing Feb. 8 happened on that Sunday, thanks toa
combination of its appearance in retail circulars
that day and iTunes sales during the Grammy
telecast. More than half of the album’s sales for
the week were digital downloads, a sharp jump
from the week before when digital sales ac-
counted for only one-tenth of overall sales, ac-
cording to Nielsen SoundScan.

Likewise, Adele’s album sales almost dou-
bled from about 9,000 units for the week end-

RT PLANT, ALISON KRAUSS and ‘Raising
Sand'broducer T BONE BURNETT with thelr Grammys.

ing Feb. 1 to nearly 18,000 for the week end-
ing Feb. 8, with more than half of the latter’s
week sales coming from digital outlets, accord-
ing to SoundScan. Moreover, nearly 33,000
tracks from the album were downloaded the
week ending Feb. 8, versus slightly less than
10,000 the week before.

At iTunes, “Raising Sand” jumped from No.
18 on the store’s sales chart on the day before the
show to No. 3 on Feb. 11, while Adele’s “19”
moved from No. 6 to No. 4, Coldplay jumped
from No. 17 to No. 7, and Hudson jumped to No.
43 after failing to make the top 100 the day be-
fore the show, according to iTunes spokesman
Jason Roth. He added that the “Gramimy Nom-
inees 2009” album came out of nowhere to reach
No. 14 Feb. 11.

With “Raising Sand” having already sold 1.2
million units in the States, some wonder what
the upside will be for the week. Rounder Records

GM Sheri Sands projects that the album will
reach 50,000 units in the week ending Feb. 15,
which is far better than the 9,000 it had for the
week ending Feb. 8 or the 2,000-3,000 it had in
the prior week, according to Nielsen SoundScan.

In anticipation of the show, Sands says she
started building inventory at retail by putting the
album on deal. Rounder also placed the album
in Best Buy’s and Target’s circulars and plans on
doing national TV advertising Feb. 15.

The strong sales and multiple Grammy wins
for “Raising Sand” have helped raise Rounder’s
mainstream profile. The label has focused on
roots-oriented music since before the term en-
tered the popular lexicon.

The success of the Plant/Krauss collabora-
tion demonstrates that “an indie label can de-
liver results for artists,” Sands says. “Also, it
reinforces Rounder’s commitment to releasing
quality music.” “oe
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WHAT HAPPENS TO CHRIS BROWN?

R&B Singer Faces Uncertain Future After Arrest

As speculation continues to
swirl around Chris Brown’s ar-
rest on suspicion of making
a criminal threat, industry ex-
are wondering
about the R&B singer’s future.

ecutives

Career crisis: CHRIS BROWN *

The 19-year-old Brown
was booked and released
Feb. 8 in Los Angeles after
reports that he was allegedly
involved in an assault on a
female the night before.

=M1
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Though police haven’t
named the woman, several
publications have identified
her as the R&B star Rihanna.
Both singers, known to be
dating, cancelled their ap-
pearances at the 51st annual
Grammy Awards.

“It's solely up to the fans
who buy and listen to music
to decide where his career
goes from here,” says Jeff An-
derson, OM of Radio One’s
urban WCDX Richmond, Va.
“In my personal opinion, his
clean image has been bruised.
But with damage control of
an apology and anger man-
agement, he'll find a way to
bounce back. . . if his music
is hot.”

Some radio stations have
already decided that, at least
for the time being, Brown’s
music is anything but. Even
though few details about the
alleged incident have come
out, several top 40 stations
have stopped playing Brown’s
music, including WKST Pitts-

burgh; KWNZ Reno, Nev.; and
CHUM-FM Toronto. After
polling listeners, Clear Chan-
nel’s top 40 WAKS (96.5 Kiss
FM) Cleveland decided to
temporarily ban his music

“We are fans of Chris
Brown's music and this is not
something that will last for-
ever,” WAKS PD Bo Mat-
thews told Billboard sister
publication Radio & Records.
“But it appears that Chris has
made some poor choices.
We are following the lead of
our listeners and we will not
be supporting him on 96.5
Kiss FM until the alleged sit-
uation gets resolved.

Other stations have han-
dled the situation differently.
Pulling Brown’s music is “a lit-
tle too extreme right now,”
according to WCDX’s Ander-
son. “A good percentage of
the industry has had its run-
ins with the law, and we still
play their music.

DJ Law, PD of Clear Chan-
nel’s urban WOWI-FM Nor-

folk, Va., says most of his lis-
teners are waiting to hear
more details about the al-
leged altercation before
making a decision. “Most of
them are reluctant to turn
their backs on him before
having all the facts placed
before them.

Even so, several advertis-
ers have already backed
away from the singer, in-
cluding Wrigley’'s Dou-
blemint gum and the Body
by Milk moustache cam-
paign. “Those are the real
challenges brands face
when they align their prod-
ucts with individuals,” says
Jay Coleman, CEO of Enter-
tainment Marketing & Com-
munications. “You look at
their history and make a cal-
culated analysis of risk, but
you never know.”

Brown, a native of Tappa-
hannock, Va., was named Bill-
board’s No. 1male pop artist
for 2008. His career ignited
in 2005 with his first single,
“Run I1t!,” and since then he
has notched 18 Billboard Hot
100 hits, including “Kiss Kiss,”
‘With You” and the Grammy-
nominated “No Air,” which
featured Jordin Sparks. His

two albums, “Chris Brown”
and “Exclusive,” have sold 4
million units, according to
Nielsen SoundScan.

Until the legal process is
further along, it’s hard to tell
how much damage has been
done to Brown’s career. His
representatives were unavail-
able for comment, and the
singer said he won’t appear
at the NBA All-Star events set
for Feb.13-15, according to an
NBA representative.

David Linton, formerly sen-
ior VP of urban promotion at
Capitol Records, believes
Brown will regain his musical
footing, although his image
has lost some of its luster.

“The public has become
used to celebrities having a
variety of legal or publicre-
lations issues,” says Linton,
executive VP of Atlanta
based CO5 Music. “But | do
believe he’s hurt his image
as an acceptable—by par-
ents—teen idol. That inno-
cent, squeaky-clean image
is gone.” v

Additional reporting by
Keith Caulfield, Kamau High
and R&R’s Kevin Carter in
Los Angeles.
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Universal Still Tops

Publisher Retains Largest U.S. Airplay Share In Q4

ARNOLD TURNER/WIREIMAGE COM

Universal Music Publishing Group captured
the largest share of U.S. radio airplay among
music publishers in fourth-quarter 2008, retain-
ing the top spot for the third quarter in a row.
For the three-month period ending Dec. 31,
Universal had a17.25% share, strong enough to
top the fourth-quarter Top 10 Publisher Airplay
chart. But its share was down by
more than three percentage points
from an industry-leading 20.58% pUbI
in the prior quarter and was also

100 airplay songs, including the top two, “What-
ever You Like” and “Live Your Life,” as well as
“Can’t Believe It” and the No. 5 song, Katy
Perry’s “Hot N Cold.”

Kobalt Music Group remained in fifth place
for the third quarter in a row, finishing with
a 4.99% share, up from the 3.82% it had in
the prior quarter. In fourth-quar-
ter 2007, Kobalt ranked eighth
with 1.84%. Kobalt had a piece
of six songs on the top 100 list,

ishers
Place

down by nearly five percentage
points from the 22.24% share it
had in fourth-quarter 2007.

Universal was affiliated with
32 tracks among the fourth quar-
ter’s top 100 airplay songs. The
label has a share of the No. 3
song, Ne-Yo’s “Miss Independent”; the
No. 8 song, T-Pain’s “Can’t Believe
It,” featuring Lil Wayne; and the !
No. 9 song, Rihanna’s “Disturbia.”

Radio airplay share is calculated
based on the overall top 100 detect-
ing songs from 1,551 U.S. radio sta-
tions monitored electronically by
Nielsen BDS for the three months
ended Dec. 31. The Harry Fox
Agency researches the publish-
ers’ splits for each song in the
top 100 to calculate their share
of those songs.

EMI Music Publishing
Group had the second-largest
share of airplay in the fourth
quarter with 16.72%, even
though it had a piece of 35 songs
in the top 100, the most of any pub-
lisher. They include the top four songs
of the period: “Miss Independent,” T.l’s
“Whatever You Like” and “Live Your
Life” (the latter fea-
turing Rihanna), and
Pink’s “So What.”

Still, EMI’s share | RAK_ PUBLSHERNAME

ED CHRISTMAN

E

=

PUBLISHER SHARE 4Q 2008

including “So What,” “Hot N
Cold” and Kid Rock’s “All Sum-
mer Long” (No. 21).

Goo Eyed Music ranked sixth,
landing on the Top 10 Publisher
Airplay chart for the first time
since the chart’s inception in
2006, thanks to its share in the No. 6 song, “I'm

Yours” by Jason Mraz, which gaveita 2.26%

share. Meanwhile, Wixen Music Publish-
ing ranked seventh with a 2.07% piece of
the top 100 airplay pie, thanks to its share
of “Better in Time” and Saving Abel’s
“Addicted,” which was the No. 15 song
for the period.

Bug Music/Windswept Holdings
ranked eighth by tallying a 1.97%
share. While Bug Musicimproved
its market share by two ticks from
the 1.95% it had in the third quar-
ter, it fell from the seventh-place
finish it had in the prior period.

Bug claims part of seven songs
in the top 100, with its highest-
ranking song being John Leg-
end’s “Green Light,” featuring
Andre 3000, at No. 29.

Ninth-ranked
Words and Music
Copyright Adminis-
tration returns to the
Top 10 Publisher
Airplay chart with

1.69% in market

‘Believe’ it:
T-PAIN

MARKET SHARE

slipped from 18.29%
in the prior quarter
and 18.63% in fourth-
quarter 2007.

For the straight
second quarter, Sony/
ATV Music Publish-
ing ranked third in
radio airplay market

6 GOOEYEDMUSIC

|1 UNIVERSAL MUSIC PUBLISHING GROUP 17.25%
2 EMIMUSICPUBLISHINGGROUP  16.72%

3 SONY/ATV MUSIC PUBLISHING
| 4 WARNER/CHAPPELLMUSIC
5 KOBALT MUSIC GROUP

7 WIXEN MUSIC PUBLISHING B
8 BUG MUSIC/WINDSWEPT HOLDINGS

9 WORDS AND MUSIC COPYRIGHT ADMINISTRATION

share, thanks to its
share of the Brad

16.26% Paisley/Keith Ur-
~M.22% | ban duet “Start a
4.99% | Band” (No. 41), as
226% | well as Dierks Bent-
207% | ley’s “Feel That Fire”

> _197% | (No.61)and Blake

169% | Shelton’s “She

share. It finished
with 16.26%, a bump
up from the 15.48%
slice it garnered in
the prior quarter

10 CHERRY LANEMUSICPUBLISHING  1.32%

Percentage calculations based upon the overall top 100
detecting songs from 1,551 U.S. radio stations electronically
monitored by Nielsen BDS 24 hours a day, seven days a
week during the period Oct. 1-Dec. 31, 2008. Publisher
information for musical works has been identified by the
Harry Fox Agency. A "publisher” is defined as an
administrator, copyright owner and/or controliing party.

Wouldn’t Be Gone”
(No. 67). In the
fourth quarter last
year, Words and Mu-
sicranked sixth in its

and better than the
15.61% the company had in 2007's last quarter.
During the quarter, Sony/ATV had a share of 31
of the top 100 songs for the period, including
“Miss Independent,” “Disturbia” and the No. 7
“Better in Time” by Leona Lewis.
Warner/Chappell Music finished fourth for
the sixth consecutive quarter, tallyingan 11.22%
share in the fourth quarter, down slightly from
11.72% in the prior quarter and nearly two per-
centage points less than its 13.05% ranking it
had in fourth-quarter 2007. During the quarter,
Warner/Chappell had a share in 22 of the top

debutappearanceon
the chart with a 2.62% slice of the pie.

Finally, Cherry Lane Publishing returned to
the top 10 airplay chart in the fourth quarter,
ranking 10th with a 1.32% share, after failing
to chart during 2008'’s third and second quar-
ters. [t ranked 10th in fourth-quarter 2007 with
1.41%. Cherry Lane had a share in three songs
in the top 100, including Beyoncé’s “If | Were
a Boy,” the No. 14 track.

biz

For 24/7 publishing news and analysis,
see billboard.biz/publishing.
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the music capital of the South. Contact
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BY KEN TUCKER

REV THEORY

Music Acts Get
In Gear For
NASCAR Season

It’s early January and occasional
downpours drench thousands
of fans as they file into Nash-
ville’s Municipal Auditorium
for Sound & Speed, an annual
event featuring country stars
and NASCAR drivers. Camo-
clad devotees and their children,
some dressed in miniature rac-
ing suits, line up for an auto-
graph and a picture. The event
is the perfect mix for those who
consider a Dierks Bentley and
Dale Earnhardt Jr. autograph
treasured booty.

NASCAR fans and country
music fans are eager to rub el-
bows with drivers and artists
alike, something both circuits
are eager to take advantage of.

The 2009 race season kicks
off Feb. 15 with the Daytona
500, the season-opening event
to the NASCAR Sprint Cup Se-
ries. On hand for the festivities
at the Daytona International
Speedway will be Keith Urban,
who will perform prior to the
race. Capitol Nashville label-
mate Bentley was scheduled to

perform a week earlier at the
Budweiser Shootout, which
also takes place in Daytona

Despite the hard economic
climate, NASCAR officials and
music industry executives be-
lieve the time is right to place
more emphasis on collaborative
marketing—not less. " haven’'t
heard anybody say, ‘“We're not
doing a concert because we don’t
have money,” ” says Philip Metz,
senior manager of entertain-
ment marketing and talent
relations for NASCAR and
NASCAR Media Group. “The
track promoters and NASCAR
want to provide the most value
for the ticket-buying fan, socon-
certs in certain markets provide
that value.”

Artists that have the best bet
of linking up with NASCAR are
those who create a family-
friendly atmosphere that fits
with NASCAR’s image. “The
best types of artists are those
that can appeal to all ages,”
Metz says, noting that classic
rock, rock, pop and country acts
tend to fare well with race fans.

Jay Williams, a VP at the
William Morris Agency whose
clients include Bentley, says

that NASCAR’s fan base “has
broadened drastically” during
the past decade

“There’s a ton of potential for
artists to reach new fans now—
and the same potential for
NASCAR, by broadening their
music sponsorship, to do the
same,” Williams says.

The acts that have appeared
at NASCAR races and events
are impressive and diverse. The
list ranges from Fantasia and
Fergie to Jewel and Juanes to 3
Doors Down and Third Eye
Blind, not to mention Jermaine
Dupri and Herbie Hancock.

“As long as everyone has a
clear idea of what audience they
are trying to reach, it can be suc-
cessful,” Williams says.

Kelly Clarkson partnered with
NASCAR for the 2007 season,
when she was integrated into all
aspects of the circuit, including
a concert at the Daytona 500, a
TV spot for the NASCAR Foun-
dation, inclusionina NASCAR
Image Campaign spot and a per-
formance at NASCAR’s annual
awards dinner.

Drivers can also benefit: Sh-
eryl Crow cast Earnhardt to star
in the video for “Steve Mc-

This note's for you: DIERKS BENTLEY
performing at the Bud Shootout in 2007,

Queen,” while 3 Doors Down
featured Tony Stewart and
Earnhardtin its video for “The
Road I'm On.”

“Both music and NASCAR
are highly individual and per-
sonal experiences for fans,”
Williams says. “They identify
with a driver or two and really
connect and feel part of a com-
munity of like-minded people.
NASCAR drivers are very simi-
lar to country artists because
they are extremely close to their
fans and very hands-on when it
comes to managing their fans.”

In 2003, General Motors re-
branded the annual Chevrolet
Monte Carlo 400 at the Rich-
mond International Raceway
as the Chevy Rock & Roll 400.
The Richmond, Va., race has
regularly featured pre-race mu-
sical performances by such acts
as Nickelback, Daughtry and

Three Days Grace.

“It was a way to cross-con-
nect what we have traditionally
done in the music and enter-
tainment space with racing,”
says Terry Dolan, manager of
Chevy Racing. “There’s sucha
natural affiliation, whether it’s
country music or rock'n’roll
music and racing fans. It wasa
fun way to show that Chevy is
cool, hip and youthful-oriented
not only in the products we
build butalso in the lifestyle af-
filiations we have.”

Not only do acts perform at
the race, they're sometimes
even worked into the paint
schemes of cars. In the 2006
Chevy 400, Kevin Harvick drove
tovictoryina No. 29 GM Good-
wrench Chevy Monte Carlo SS
emblazoned with images of
Barenaked Ladies. The band
performed before the race and

XM Satellite Radio, now part of
Sirius XM, simulcast the con-
cert for its subscribers.

“Likeany good business deal
there are partners coming to-
gether that are looking for so-
lutions that can lead to a win,”
Dolan says. “NASCAR has tra-
ditionally brought to us the abil-
ity to expose the artist’s product
in front of a large audience.”

Music tie-ins can enhance the
value of an event for race fans
plunking down their hard-earned
dollars, NASCAR’s Metz says.

“Music helps put people in
good moods and really adds
to our show,” he says. “It’s a
complement to our fans for
attending the races froma live
perspective. It also helps fur-
ther put us in mainstream
pop culture by aligning us
with artists that have their
own followings.”

nlike the major labels, indies don’t
want to take a bite out of Apple.
iTunes’ dominance of digital sales
gives the online retailer a distressing
amount of leverage in its dealings
with labels.

And independent labels believe that most dig-
ital retailers and music services, including
iTunes, devote a disproportionate share of pro-
motional support to major-label releases.

So why isit that iTunes incurs the wrath of the
majors but retains the admiration of the indies?

Because iTunes provides indie labels with what
they’d always been denied at traditional retail
chainsand at mainstream rock and pop radio—
a fair shot.

Apple’s overwhelming share of the digital
music market means that the majors can’t throw
their weight around at iTunes the way they do at
big-box stores and in radioland. And that pro-
vides indies with the kind of level playing field

HappyTogether

Not All Record Labels Are Ticked Off At iTunes

that they’ve rarely enjoyed on other mass-mar-
ket sales or promotional platforms.

For instance, the decisions behind iTunes’
placements on the front page of the store or in
its “New Music Tuesday” e-newsletter are based
oneditorial considerations, rather than the kinds
of commercial arrangements that always favor
the majors. Contrast this to radio, where the ma-
jors pour money into promotion to get airplay,
or physical retail, where the majors purchase
pricey displays and endcaps.

Indie acts and labels reap tangible benefits from
iTunes label-agnostic placement strategy. On Feb.
4, the top five albums on the chart were all major-
label releases; further down, however, it was a dif-
ferent story: Nos. 9, 10, 12 and 19 were all indies.

Naw an sale: THE FAUNTS

For bands like unsigned U.K. act the Boxer Re-
bellion, a placement on iTunes can relaunch a
career. After its single was offered as a free down-
load, the band sold 8,000 albums and landed at
No. 82 on the Billboard 200 (Billboard, Feb. 7).

Even bands that don’t make the charts can see
big sales boosts from iTunes. “We put the Faunts
remix record out as a digital-only release and priced
it to move at $5.99 for 14 tracks,” says Friendly
Fire Records president Dan Koplowitz. “I'd say
at this point 40%-50% of our sales come from
iTunes. It's great and a major revenue stream.”

Bob Frank, president of E1 Music (formerly
Koch Records), says his experience with iTunes
has been “100% positive.” “We don’t control them
and neither do the majors—it’s a market unto
itself,” he says. “The consumer ends up getting
to see everything that is offered and they get to
make the ultimate decision.”

American Assn. of Independent Music pres-
ident Rich Bengloff adds that iTunes is more
flexible on album pricing than Amazon’s MP3
store. Although iTunes only recently relented to
label demands for flexible pricing on single-track
downloads, it had already begun offering deep
discounts on albums.

“Amazon went to our member labels and sug-
gested, forcefully, what songs and albums should

be at what price points,” Bengloff says. “iTunes,
on the other hand, allows labels to decide what
price points they want.” An Amazon represen-
tative says the company doesn’t discuss its rela-
tionships with vendors.

Bengloff also notes that iTunes, like indie-
focused subscription service eMusic, has direct
relationships with
indie labels, not a
small detail.

“We have 235
member labels, and
two-thirds of them
have direct deals
with iTunes,” he
says, praising Bruno
Ybarra, iTunes sen-
ior manager of inde-
pendent artists and labels. “He works very hard
and seeks us out, whichis rare. I imagine Bruno
is working 90 hours a week.”

As per Apple policy, Ybarra was unable to com-
ment for this story.

E1’s Frank says he was amused by a recent
press report about a heated Christmas Eve phone
call between Apple CEO Steve Jobs and Sony
Music CEO Rolf Schmidt-Holtz. “The head of
Sony called Steve Jobs to yell athim?” Frank says.
“Well, I called Steve Jobs on Christmas to tell
him I love him.”

biz
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billboard.biz/indies.
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KIWI CLAMPDOWN

New Zealand First With ISP Cooperation Law

AUCKLAND, New Zealand—The eyes of the
international music business are focused on
New Zealand as it prepares to implement
the world’s first “three strikes” law aimed at
reducing piracy on peer-to-peer (P2P) file-
sharing networks.

The new law, which takes effect Feb.
28, requires New Zealand’s Internet serv-
ice providers to develop policies to ter-
minate the accounts of persistent copy-
right infringers.

“There are discussions going on all around
the world on the issue of ISP cooperation,
and New Zealand has become one of the
leading players,” says Jo Oliver, general
counsel for the IFPiin London.

The Telecommunicatjon Carriers
Forum, which represents ISPs, is-
sued a draft voluntary code of
conduct Feb. 4 to guide its
members on how to meet the
new law’s requirements.

“We’ve made a big effort to
reflect the concerns of copyright
holdersinthe code,” TCF chief executive
Ralph Chivers says. “We don’t completely
line up on everything. But we are commit-
ted to ongoing consultation.”

Campbell Smith, CEO of labels body the
Recording Industry Assn. of New Zealand
(RIANZ), says his members want a system
that “can give users the benefit of the doubt”
but also “sends a clear message that what
they are doing is wrong and, if they continue
to doit, then there will be consequences.”

Under the code, an ISP will issue a warning
to a customer if a copyright holder provides
it with evidence “sufficient to satisfy a court
that an infringement has taken place.” Once
a user has received three warning noticesin
three different calendar months, termina-
tion procedures would begin.

Interested parties have until March 6 to
make submissions before a final code is pub-
lished, with the main sticking point likely to
be the section on “counter-
notice procedures,”
which gives con-
sumers the

right to formally appeal warning notices.

Smith is concerned that if consumers re-
peatedly lodge appeals, they would be able
to continue to use their account to access
P2P networks. A termination notice can only
be issued after three undisputed warnings.

As both sides work on a counternotice
compromise, rights holders are making plans
to target the most persistent offenders.

“We have technology which enables us to

identify the IP addresses of those involved in
illegal activities,” says Anthony Healey, exec-
utive director of New Zealand operations for
the Australasian Performing Right Assn. “We
will continue to gather that evidence [to]
pass on to relevant ISPs.”
Similar government-backed schemes
are due to come in France and the
United Kingdom during 2009. But
Simon Fogarty, senior associate/
copyright expert at Wellington-
based law firm A.J. Park, warns that
the New Zealand legislation could
yvet be tested in the courts by an ISP or
a member of the public.

“It’s not entirely clear when ISPs have
to make the call on whether an infringe-
ment has occurred—and if they do, will
they be safe?” he says. “For example, they
could be countersued by the customer for
breach of contract.”

Digital retailers hope the legislation will
boost download sales. According to the lat-
est figures available from the IFPI, digital
music sales totaled $4.5 millionin 2007, rep-
resenting about 10% of overall New Zealand
recorded-music sales. Mobile formats ac-
count for 63% of sales value, with Vodafone
and local telco Telecom major players along-
side iTunes.

“Up until now, if you point out to some-
one they are breaching copyright, they say,
‘Who cares?’ ” says Shaun Davis, founder of
the digital music service digiRAMA. “But
with ‘three strikes and you’re out,’ people
will sit up and take notice.” o

Additional reporting by Mark Sutherland
in London.

—CAMPBELL SMITH, RIANZ
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Sales boom likgly: AMY MACDONALD

Live FromBerlin

ECHO Awards Revamp Telecast To Lure Younger Viewers

BERLIN—Organizers of Germany’s biggest
music awards ceremony, the ECHO Awards, are
targeting younger viewers and a higher interna-
tional profile with a revamp of its TV broadcast.

This year’s show—set for Feb. 21 and over-
seen by the Deutsche Phono-Akademie on be-
half of the German music industry association
Bundesverband Musikindustrie—will air live
and uninterrupted on public network ARD from
Berlin’s 10,000-capacity O2 World. Before this
year, the ceremony was prerecorded for broad-
caston commercial network RT1 and held at the
4,500-capacity International Congress Center.

DPA chairman Dieter Gorny says this year’s
strong international lineup of performers—in-
cluding U2, Katy Perry, Amy Macdonald and
the world exclusive first performance of De-
peche Mode’s new single—shows that the
changes are already paying dividends.

“We are heading in the right direction,” he
says. “Our member companies were able to at-
tract more international acts, because the whole
package is so attractive. The lineup shows that
ECHO is atthe same level as major international
music awards like the BRITs and the Grammys.”

Meanwhile, organizers expect the sale of
7,000 public tickets at prices up to €109 ($140}
to improve the show’s atmosphere, while also
defraying some of the estimated €2 million ($2.6
million) in costs the labels incurred in staging
and marketing the event. There are also two
new sponsors this year, automotive giant Audi
and fitness center chain McFit.

While the ECHOs are widely regarded as the
most important German awards ceremony, they
haven’t always scored with viewers. While rat-
ings climbed as high as 6.3 million in 2003,
last year's RTL broadcast pulled in an aver-
age of 4.5 million viewers, with a 24.7%
share of the 14-49 demographic, according
to market researcher Media Control.

But in 2007, it was watched by just 2.9
million, with only 15.5% of 14- to 49-
year-olds tuning in.

Organizers decline to disclose their rat-
ings target for this year’s show, but they note
that a live broadcast—with its potential for
unscripted drama—should enhance its ap-
peal with young viewers. Switching to a live
broadcast in 2007 proved a ratings hit for the
United Kingdom’s BRIT Awards—that year’s
ceremony pulled in 5.3 million viewers, up from
4.6 million in 2006.

Organizers also note the strong youth appeal
of many of ARD’s 17 radio stations, all of which
are heavily promoting the awards in the run-
up to the ceremony.

Such tools could prove vital as the ceremony

EMI Music Publishing Germany, says the
ECHOSs’ appeal “has not always been as strong
as it could have been, due to the absence of in-
ternational award winnersand, in some cases,
the selection of less than ideal hosts.”

This year’s hosts are entertainer Barbara
Schéneberger and comedian Oliver Pocher,
both considered to have strong appeal among
younger viewers, while the new production
company, Berlin-based MME, has a strong track
record with youth-oriented shows, including
RTL's successful music program “The Dome.”

Kiel approves of this year’s revamp, which
he believes could achieve “substantially greater
viewer acceptance and generate correspon-
ding buying impulses.”

As with the BRITs and the Grammys, the
ECHOs can help boost sales at retail, with per-
formances at last year’s event contributing to
album chart leaps the following week for the
likes of Herbert Gronemeyer (54-24), D] Otzi
(53-17) and Nightwish (89-18).

Retailers are generally supportive of the
move. Daniel Plarre, purchaser at entertain-
ment chain Media Mix in Schenefeld, predicts
“a greatboom” in sales for artists like Macdon-
ald and German hip-hop star and multiple nom-
inee Peter Fox—as long as the ceremony lives
up to this year's hype. “The show needs to be
livelier,” he says. ove

Additional reporting by Mark Sutherland in
London. j

Yours to win:
BARBARA
SCHONEBERGER
with an ECHO
award.

attempts to regain ground with the German s

public and international music industry. An- §
dreas Kiel, Hamburg-based executive VP of |
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.| BRITs Abroad

U.K. Awards Show Seeks International Viewers

LONDON-—The BRIT Awards have long helped
boost music sales in the United Kingdom. Now
organizers want to expand the show’s impact
around the world.

The 2009 awards show will take place Feb.
18 at London'’s Earls Court and be broadcast live
in the United Kingdom on commercial network
ITV1. But with a strong lineup of performers
including U2, Coldplay, Duffy and Kings of
Leon, organizers are also pursuing a series of
TV deals in international markets.

For the second year, the event is being sold
around the world by Fremantle Media Enter-
prises, the production giant behind “Ameri-
can Idol.”

“Last year we did more territories than had
been done in previous years, and so far we're
slightly ahead of where we were this time las!
year,” says Fremantle VP of programming
Mark Gray.

Gray says the heavyweight bill of perform-
ers is helping the cause, with new 2009 mar-
kets for the program including Spain
(Turner), Greece (Mad TV}, Poland (TV4) and
Croatia (HRT).

Broadcasters renewing their rights include
Australia’s XYZ, Japan’s WHD, Sweden’s Kanal
5, South Africa’s M-Net and Latin America’s
Turner. At press time, Fremantle was closing
in on a deal for U.S. broadcast—Ilast year, itsold
the show to BBC America.

The BPI, the U.K. trade body that stages the
event, hopes the deals will help boost inter-

national sales of British music, since the
awards have a strong track record of improv-
ing sales at home. According to the Official
Charts Co., the 2006 BRITs fueled a 23.4%
week-on-week increase in album sales, and
the 2007 awards netted a 21.4% sales gain.
While total album sales actually fell 18.1%
after the 2008 ceremony, retailer HMV said

NOW HEAR THIS

The top five best-selling albums in the United States by British acts in 2008.

| ARTIST TITLE/LABEL (OPIES i
~ Coldplay “Viva La Vida or Death and All His Friends” (Capitol) 2
~ Leonalewis - __ “Spirit” (Syco/J) - . 1.4M |

Amy \_Nigehouse “Back toﬂack"(Universal Republic) . 702,_000 J'
| Duffy B “Rockferry” (Mercury) 666,000 |
| Radiohead _____“InRainbows” (TBD/ATO) 663,000 |

SOURCE: Nielsen SoundScan

NEWSLI

>>>METALLICA, LINKIN
PARK TO HEADLINE
SONISPHERE

Metallica and Linkin Park are headlining Son-
isphere, a new touring rock festival co-
founded by former Live Nation U.K. man-
aging director Stuart Galbraith. Sonisphere
is booked for dates this summer in six Euro-
pean countries, including the United King-
dom, where the festival will play Knebworth
with Linkin Park headlining Aug. 1 and Metal-
lica topping the bill Aug. 2. Galbraith, CEO
of Kilimanjaro Live, launched Sonisphere
with Metallica booking agent John Jackson
at the K2 agency, with support from AEG.
Galbraith was dismissed from his Live Na-

iohistorv.com

tion post in 2007 for “breach of contract”
and had played a central role in creating the
promotion giant’s Download Festival at
Donington Park near Derby. “Download last
year had a few things that were not done as
well as they should have been,” Galbraith
says of the now-rival festival. “The layout
and the booking policy | thought were bad.”
Live Nation U.K. COO/festival director John
Probyn counters that Download attendees
“feel that they get value for money.”
—Andre Paine

>>>GLOBAL SHAKEUP
FOR MTV PROGRAMMING

MTV Networks International has unveiled

MACDONALD: DEIRDRE O'CALLAGHAN; SCHONEBERGER: MARKUS NASS/BVM

COLDPLAY: KEVIN TACHMAN: DUFFY: MAX DODSON
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individual albums by the night’s performers
enjoyed sharp increases, with sales of Mark
Ronson’s “Version” (Columbia, up 271%) and
Kylie Minogue’s “X” (Parlophone, up 242%)
among the main beneficiaries.

BPI chairman Tony Wadsworth says the cer-
emony boosts the “long-term rolling profile of
U.K. music” inside and outside its home market.

“There’s been a temptation to measure sales
uplifis, and those numbers always confine
themselves to two or three weeks after the
awards,” he says. “In fact, the whole BRIT
Awards process starts in early January and
gives companies the chance to build cam-
paigns using the awards as the centerpiece.’

Gray acknowledges the challenges in getting
the BRITs shown in prime time outside of the
United Kingdom.

“Just as the record industry has changed
dramatically, the way music programming
ends up on TV is changing,” he says. “You
don’t see as much in prime time on major
channels. In fact, you hardly see it on free-to-
air channels around the word. It tends to be
on other channels.”

Nonetheless, Fremantle says audiences ex-

J|= T

ceeded 100,000 viewers in many markets last
year. And Wadsworth notes that the event can
help music releases atiract the attention of over-
seas labels and potential licensees.

“Everyone at EMI supports XYZ’s purchase
and promotion of the event on Australian TV,
and we will support that via our media and
marketing this year,” says EMI Australia
chairman Mark Poston, noting that Cold-
play’s Australian tour begins in Perth nine
days after the ceremony. “We're certainly
looking for sales and profile uplift.

In 2008, there were seven albums by British
artists among the top 100 U.S. sellers for the
second year running, according to Nielsen
SoundScan, up from five in 2006, four in 2005
and just three in 2004. With British music on
the upswing internationally, Wadsworth says
the BRITs have become a highly visible “am-
bassador” for British talent.

“It's grown from being a little private party
for record companies,” he says, “to an interna-
tionally known brand.”

Additional reporting by Lars Brandle in
Brisbhane, Australia.

BRITs hits: COLDPLAY;
opposite page: DUFFY
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new music programming formats focus-
ing on emerging acts and live perform-
ances that will be broadcast across 62 MTV
channelsin 162 countries. The MTV World
Stage format will feature live perform-
ances screened every Friday night on a
high-profile MTV channel, such as MTV1
in the United Kingdom. It launches Feb.
27 with a Coldplay performance filmed at
Tokyo’s Saitama Super Arena. Bruce
Gillmer, MTVNI senior VP of talent and
music, describes the inaugural show as a
“perfect fit and a great way to launch that
franchise.” The Push format, dedicated to
new artists, will roll out globally in March
with multiplatform content using MTV’s
on-air, Web and mobile assets. U.S. pop-
rock band Metro Station and U.K. indie-
rock group White Lies will be the first fea-
tured acts. —AP
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>>>GERMANY
REJECTS ‘THREE STRIKES’
PIRACY PLAN

The German government has decided against
embracing the French model for fighting il-
legal file sharing. The “three strikes” legis-
lation being enacted into French law would
cut off the Internet connections of repeat
offenders who violated copyright by illegally
downloading content. During talks with Ger-
many’s largest Internet service providers,
German justice minister Brigitte Zypries
made it clear that she had reservations about
capping Internet access, arguing that it was
incompatible with German data and
telecommunications privacy legislation. Ger-
man music industry trade bodies expressed
their disappointment. —Wolfgang Spahr

biz

For 24/7 global news and analysis, see
billboard.biz/global.
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Latin rhythm:
SEAKIRA and
WYCLEF JEAN

L .perform ‘Hips

Don't Lie’ at the
49th annual :
Grammy Awards. [ SeSSSEESes— 4

{t was a great night at the Grammy Awards, with stir-
ring performances by the likes of Coldplay and, of
course, big winners Robert Plant and Alison Krauss.

But something al-
ways ruins the party,
doesn’tit? Yet again, the
telecast didn’t feature

Latin
Notas

any Latin performances, LEILA
or even Latin faces. coBo
It’s an issue we’'ve » ¢

touched upon in the . -
past, in hopes that the e’
Recording Academy and d‘d
CBS recognize that
Latin music is an integral part of American culture.
No such luck. Save for Ricky Martin’s landmark
performance in 1999, which preceded the release of
his English-language debut, Latin performances at
the Grammys have been strictly confined to those
acts that pass the “crossover” test. Latin artists who
only record in Spanish—in other words, the vast ma-

M.LA. At Te Gra‘r‘nmys:

Once Again, Latin Artists Were Absent From The Telecast

jority of Latin artists who have a significant cultural
and commercial impact on the music business—
have never performed.

This has contributed to a downward spiral in which
Latin music is relegated to pretelecast ceremonies,
prompling many Latin acts to skip the main event
because they don’t have any incentive to attend.

Sources within the music industry say that at-
tempts to secure a performance spot for a Latin artist
during the Grammy telecast—even as a collabora-
tion with a mainstream act—invariably falter. CBS
didn’t return calls seeking comment. (See the Q&A
with Recording Academy president/CEO Neil Port-
now on page 19.)

Some believe Spanish presents a barrier and that
U.S. audiences don’t have the patience to sit through
three minutes of music in another language. That’s
ironic, considering that the Italian song “Volare” won
record and song of the year honors at the first
Grammy Awards in 1958.

During the last several years, only one Grammy

performance—Marc Anthony’s duet with Jennifer
Lopez in 2005—has been in Spanish. Other recent
performances fell into the crossover camp. Trum-
peter Arturo Sandoval played with Justin Timber-
lake in 2004, and Shakira and Wyclef Jean
performed “Hips Don't Lie” in English in 2007.

That's been it for recent Latin artist appearances
atthe Grammys, save for Juanes presentinganaward
in 2008. This year, the academy invited Juanes, who
won the Grammy for best Latin pop album, to return
as a presenter. A spokesman for Juanes said the singer
was flattered to be asked back, but thathe wasn’t able
to rearrange his schedule in time because he didn’t
receive the invitation until the Friday before the show.

Juanes wasn’t the only major Latin artist who
didn’t make it to this year's Grammys. Neither did
nominees like Luis Miguel or Luis Fonsi, or acts
like Los Tigres del Norte or Joan Sebastian, who
went on to win Grammys. Among the major acts,
only Jaguares picked up their award in person.

Some attribute the seeming indifference on both
sides to the fact that there is a separate Latin Grammy
Awards. So why, according to this line of thinking,
should we agonize over the lack of a Latin presence
al the regular Grammys?

It's very simple: Latinos are the biggest minority
in the United States. One would think that simple
demographics would motivate the Grammys to in-
clude Latin talent in the telecast.

The overall attitude I see among artists and man-
agers is one of resignation. What a shame that is.
Even the Academy Awards have had the presence of
mind to make Latin culture and sensibility a part of
their ceremony. In 2005, Antonio Banderas and
Carlos Santana performed Jorge Drexler’s award-
winning song in Spanish during the Oscar broad-
cast. In 2003, Mexican singer Lila Downs also
performed at the Oscars, in Spanish.

Downs was there for this year’'s Grammys, too—
performing at the pretelecast, off-camera. e

b- For 24/7 Latin news and analysis, see
- billboard.biz/latin.

—

Against The Grain

Unconventional Tactics Help Duelo Top The Charts

The progressive nortefio
group Duelo’s first No. 1 de-
but on Billboard's Top Latin
Albums chart defied two con-
ventions of success in the
Latin music world-—and re-
gional Mexican in particular.

First, the single wasn't a
national radio hit when the
album topped the chart.
Second, a slightly higher-
than-usual amount of the
album’s sales came from
digital downloads.

Airplay of the title track,
“Necesito Mas De Ti,” has
been concentrated in the
south-central region of the
United States, particularly in
Duelo’s home market of
Texas, according to Nielsen
BDS. And one-third of the
album’s sales have come
from Dallas, San Antonio
and Houston, according to
Nielsen SoundScan. The sin-
gle was bubbling under Bill-
board’s Regional Mexican

16 BILLBOARD

Airplay chart at press time.
“In this first phase of the
plan, we focused 100% on
their natural markets,” says
Fonovisa marketing and
promotions VP Alberto del
Castillo. “The sum of all
these audiences doesn’t
give us enough foranimpor-
tant [airplay] chart position,
but locally, it's given us a
good enough position to
make these sales possible.”
Instead of wasting time on
stations elsewhere in the
country that bring large au-
diences, “we promoted to
sell,” del Castillo says. The
strategy represents a shift
away from a national focus
to building airplay and sales
region by region, he says.
But as with Fonovisa’s
other priority releases, a
Univision TV ad campaign is
concurrently promoting
“Necesito Mas De Ti.” The
spots display short codes to

FEBRUARY 21, 2009

direct viewers to purchase
mobile content from the
album, a tactic that reflects
Fonovisa's stepped-up dig-
ital focus since Universal
Music Group took over the
one-time indie in May 2008,
About 5% of the album’s
first-week sales were down-
loads, a greater digital share
than the 3.8% of sales that’s
been average for Latin al-
bums so farin 2009, accord-
ing to Nielsen SoundScan.

Duelo’s young fan base
avidly seeks out the band
online, says drummer Jose
Luis Ayala, who also writes
the band’s Que Dice Duelo
(What Duelo Says) feature
on the group’s Web site.
While on the road, Ayala
updates the band’s promo-
tional schedule on the site
from his mobile phone. He
notes that in the week after
“Necesito Mas De Ti” was
released, the group’s My-
Space page views rose by
100,000, an effect he attrib-
utes to the band’s name-

checking its MySpace dur-
ing radio show appearances.
“It really motivates you to
keep going and make mu-
sic,” Ayala says.

Duelo, whose rock-tinged
arrangements reflect in-
fluences ranging from Los
Tigres del Norte to the Bea-
ties, hadn’t released a stu-
dio album in its trademark
relaxed romantic style since
2007, having followed that
collection with a hits collec-
tion, a corridos album and
alive set.

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
€COM you’ve come to expect from Billboard—in Spanish!

Billboardenespanol.com.

SHAKIRA OPENS
SCHOOL

Colombian star Shakira has
founded a new school and
community center in her
hometown of Barranquilla.
The Colegio Fundacion Pies
Descalzos (the Barefoot
Foundation School) is the
largest school for under-
privileged children that the
singer has funded and
opened in Colombia. Nearly
62% of the approximate $6
million cost of the project was
provided by Shakira’s chari-
table organization Fundacion
Pies Descalzos, with addi-
tional help from philanthro-
pist Howard Buffett, the
Robin Hood Foundation,
Hard Rock Cafe, Comunidad
de Madrid and German TV
channel RTL, among others.
The school and community
center include an auditorium,
sports complex and commu-
nity theater. It can accommo-
date 1,590 children of all
school ages and will serve up
to 8,400 young people and
their parents in the area
through various community
programs. Fundacion Pies Des-
calzos operates five schools
inthree needy areas in Colom-
bia and serves about 5,000
children and 37,000 residents.

BILLBOARD LATIN
CONFERENCE ADDS
PANELISTS
Producer Kike Santander and
singer/songwriter Jorge Vil-
lamizar will participate in the
BMI-sponsored “How | Wrote
That Song” panel at the 20th
annual Billboard Latin Music
Conference & Awards, which
will be held April 20-23 at the
Eden Roc Beach Resort & Spa
in Miami Beach. Other re-
cently confirmed conference
participants include Live Na-
tion senior VP of touring Kate
Ramos, who will join the
touring panel; State Farm
Insurance Cos. advertising
director Ed Gold, who will
participate on a panel on
branding opportunities; and
Felipe Jaramillo, founding
partner of 10Music and man-
ager of Colombian artist Fon-
seca, who will join the licens-
ing and sponsorship panel.
For more information on the
conference and awards, go to
billboardlatinconference.com.
—Leila Cobo

TOP: MICHAEL CAULFIELD/WIREIMAGE.COM
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BOXSCQRE Concert Grosses

GROSS/ ARTIST(S) Attendance
TICKET PRICE(S)  Venue, Date [ Promoter
$2,/300/,78;> CELINE DION |
$187/$127/387
$49.50 Philips Arena, Atlanta, Jan. 17 lggl? Concerts West/AEG Live
T D
Ready Steadv Go e i R
a S A CELINE DION
75/$127.7 :
BankAtlantic Center, Sunrise, 18,147 :
H $87.75/$49.50 v ' p Concerts West/AEG Live
Tour Sponsorships Weather The Tough Economy sl ol
$2,225,019 CELINE DION
) ) ) ) $185/$125/$85/ 16.396
Even as the economy adds insult to the music Sponsorship opportunities exist beyond the $49,50 Toyota Center, Houston, Jan. 9 2770 Concerts West/AEG Live
business’ injury, lucrative sponsorship deals  biggest companies. “If their budgets are tight EYWIL st METALLICA, MACHINE HEAD, THE SWORD J
for live entertainment are holding their own.  or they have certain windows of opportunities, $8250/86250 = Prudential Center, Newark, N.J., - 34,374 Metropolitan Talent Presents
. ) L . 3 B - - wO sellouts
. DeaBls .k;ave bzen lmed\;p on1 actsranging  we have the ability to} be cxbeatlllve and flexible ?251/?1;}3/48 CELINE DION
rom Britne ears (Virgin 185/$125/$85
' y ; P ( g enough to build a program $4950 / ?anr\"erslcan Airlines Center, Dallas, 1971%6: Concerts West/AEG Live
Mobile) to Keith Urban (KC on The around exactly what they need,” =
Masterpiece/Kingsford) and Wallach says. “So all of that has e e
. o R . $15275/3112.75/ "5 "pete Times Forum, Tampa, 17,909 ¢ ts West/AEG LI
Rascal Flatts. Live Nation re- 0oa given us the opportunity to go §77.75/34950  Fla, Jan. 28 sel out guer o=t =
cently announced a multiyear ray inandtalktoalotofbrands. In ;17'-35?1?7'/?;’;2/ CELINE DION
corporate partnership with WADDELL  some cases, we're going to blue- $5150 N £ T thoat Gemeis WSV 2
Sta rwogd Hotels & Resorts . chip brands, trying to carve out $1,661,827 CELINE DION |
Worldwide, under which Star- our share of the overall media $150/8110/$75/ “spring Center, Kansas City, Mo, 16,106
$47.50 an. 3 scout Concerts West/AEG Live
wood will become the pro- ] i :
, be P budget. And in other cases we $1,602,595 I
moter’s official hotel partner have to work to find companies $15250/s112.50/ T T e R g s TS Ll
EETT) Vel ol eh ommet Center, Nashville, Jan. HEEX rt t
(biliboard.biz, Feb. 5). that are not the biggest brand in RAEREAG > sellout i * |
“There are definitely tour sponsorships  the world and companies that may not be the ;kggﬁ&fgg/ CELINE DION .
being secured, but there are alot of different  traditional companies spending money in the $49.50 RBC Center, Raleigh, N.C., Jan. 21 1%,°27 SopcernwestAEsItve
properiies vying for the same dollars,” says  sponsorship world.” $1,164,271 CELINE DION ‘
- . ) ) $126.35/$86.35/
Marcie Cardwell, president of MAC Presents In terms of tour sponsorships, Wallach says $66.35/$45 ATST Center, San Antonio, Jan. 7 12,882 Concerts West/AEG Live |
3nd one of the ardmects of the U.rban deal.  the schedule is shapmg up nicely gfter such $1152,255 METALLICA, MACHINE HEAD, THE SWORD
Brands are not going to stop spendmg money, successﬁul partnerships as Burger King's spon- $83/$63 Nassau Coliseum, Unlondale, 17,859 e e
but they are going to be more strategic about  sorship of Jonas Brothers and State Farm'’s $1,065,830 |
how their money is spent and how they can  backing of Maroon 5 and Counting Crows last $127/587/367/ =
. s ’ . 345 BJCC Arena, Birmingham, Ala., 14,733 Concerts West/AEG Live
measure their ROL vear. “We're fortunate that we're out in the mar- engs Sellioud
ket selling sponsorships for some pretty major $1698'355 JERRY SEINFELD, TOM PAPA |
t s h “So far - ) . $150/$10/$95/ The Colosseum at Caesars 6,592 Caesars Palace, AEG Live
ours,” he says. “So far, companies are still ex- $75 Palace, Las Vegas, Jan. 30-31 7.727 two shows b
cited about tour sponsorship; it works well for $564,853 BRAD PAISLEY, DIERKS BENTLEY, DARIUS RUCKER !
alotofbrands from a timing standpoint. Com- $49.75/$39.75 Quwest Center, Omaha, Neb.,, Jan. 31 “e-fagf Live Nation
S ¥
anies and brands sti i i
paR = ¢ ]“'}' ha;e oS om ‘hel‘e PORPRWINN LiL WAYNE, T-PAIN, KEYSHIA COLE & OTHERS
ort lAS summerandt ey now 1t creates a lot $77.75/$37.75 Target Center, Minneapolis, Jan. 19 5187626 Live Nation, Haymon Entertainment
of excitement, PR and promotion.” .
MAC Presents’ Cardwell agrees that timing H 54591?5'/?;‘;3275 BRAD PAISLEY, DIERKS '[l,E_Y, DARIUS RUCKER
I A . ,685 Y 3
is important. “The brand should figure out what BOK Center, Tulsa, Okla, Jan. 28 sgjio ¢ SR
artists have upcoming tours, albums, press ac- $471,226 BRAD PAISLEY, DIERKS BENTLEY, DARIUS RUCKER
tivities, etc.,” she says. “Sponsors should align EREEICR 1! frena, NorthitittieiRock. = 11,448 Live Nation
with artists who speak to their target demo- IR B BRAD PAISLEY, DIERKS BENTLEY, DARIUS RUCKER
graphic and who have an organic connection $4975/$3975 i wireless Center. Moline, Ill, Jan. 30 loi088 Live Nation
with the brand.” .
A o $a1.287 BRAD PAISLEY, DIERKS BENTLEY, DARIUS RUCKER
Wallach adds thai Live Nation is still doing $4975/$39.75  United Spirit Arena, Lubbozk, 9,686 T — |
well with venue sponsorships, locally and na- TExssRan-123 erla |3
! =g tionally. “We're in the process of some big re- E PN Il BRAD PAISLEY, DIERKS BENTLEY, DARIUS RUCKER g
X4 J i . . NN | $49.75/$39.75  New Orleans Arena, 9,375 Live Nation 8
And now a word from your artists: newals. We ve got‘ some blgA new deals like | New Orleans, Jan. 17 sellout q
KEITH URBAN Starwood, which is something we’ve been ‘ $406,398 TRANS-SIBERIAN ORCHESTRA 3
working on for the last six months,” he says. $57/$37 'Lr's")i'aes?ggé.'%@mna' e e Live Nation, Stardate Concerts, in-house | 'é
' Russgt-.-ll Wallacﬁ, president of national al- We'll be announcing some more sponsorship e BRAD PAISLEY, DIERKS BENTLEY, DARIUS RUCKER | &
liances for Live Nation, says the economy has  deals probably within the next 60 days.” $49.75/339.75 %r':/"n 5 Nutter Center, Dayton, 8,092 TvNaGon 3
- . . . , Jan. 2 2
forced everyone in the sponsorship space to The biggest growth area for Live Nation is SO . r =] 3
work harder and be smarter. Inthelast90days,  sponsorshipand advertising on livenation.com $40s,887 s | o
R . i . d $67.50/338/$33  The Tabernacle, Atlanta, Dec. 10,248 Live Nation =
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. . , . 9
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BY ANTONY BRUNO |

Fair For All

Labels Not To Blame For Latest Dust-Up At YouTube

Funny how a seemingly benign
concept like fairness—or, more
specifically, fair use—makes
people so combative.

The Electronic Freedom
Foundation fired the most
recent salvo by offering to
represent YouTube users who
want to challenge the record
labels and other copyright
owners who request that their
videos be removed.

The EFF’s complaint,
echoed by fans, is that while
labels have the right to remove
their music videos, extending
that ban to a user’s own cre-
ations is wrong. The argument
is that when users incorporate
music into their videos, it’s
fair use, and therefore outside
the scope of copyright law and
enforcement.

Since when? Fair use as
defined under U.S. copyright
law allows the use of copy-
righted work in excerpted
form for such purposes as
criticism, review, parody and
academic citations. But even
under a casual interpretation
of the doctrine, none of the
most common ways that
copyrighted music appears
in user-generated content
can be considered fair use,
such as using a recent hit
song as a soundtrack for a
video, filming a scene that
has music playing in the

ROCK THE HOUSE

Cisco’s Wireless Home Audio stereo system is de-
signed to take digital music from your computer and
| put it in your living room. The Wi-Fi-based product
family, which Cisco unveiled in January at the Interna-
tional Consumer Electronics Show in Las Vegas, in-
| cludes a 50-watt amplifier called the Director, a wire-
less “extender” called the Player and a portable
| all-in-one system with built-in speakers called the
Conductor. A wireless touch-screen device controls all

| of the components.

tomize their experience.

Options also include an iPod docking station and
direct Internet access to such music services as Rhap-
sody in the United States or Audiolounge in Europe.
Users can mix and match devices and features to cus-

l The Director will be available for $450, the Player
for $300 and the iPod dock for $80. Pricing for the all-
in-one Conductor has not yet been released.

Think carsfully before you dispute & muted yideo. You couid lose yaur channel!

Warners
didn't think
they were
getting enough
MONEY!

How legal is your dispute? Wamers Artists are not putting in disputestlIiiIIN |

How jegai 18 your dispute? Wamegs Atists ace not puiting in disputes! BHIMIH

Think cacefully uokx-;q; dspute a muted wdeds. You could kee your shanaal!,

track 3t has not been adnonzed by WHG The suds has been Bsatied

What WMG wanted
out of Youtube is

basically extortion.

Counterstrike: Warner Music Group’s decision to pull its music from YouTube prompted some

users to post videos in protest.

background or lip-synching
to asong.

In any other case, such
usage would require a synch
license, complete with consent
from the artist and the pub-
lisher. Just because new tech-
nology and services emerge to
make it easier to create and
share user-generated content
doesn’t mean the law should
change. It just means the busi-
ness model should change,
and that’s where the fight
should remain.

For all the static they have
gotten for being slow to pur-
sue new business models in
the digital age, record labels
receive little credit for the

—AB
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unprecedented departure
they took from traditional
licensing practices to cut deals
with YouTube in the fall of
2006 (Warner Music Group
[WMG], Universal Music
Group and Sony Music Enter-
tainment) and the spring of
2007 (EMI Music).

Under their agreements
with the video portal giant, the
four majors agreed for the
first time to grant what
amounted to a mass synch li-
cense to let consumers post
videos including their music
without having to go through
the traditional licensing
process, with the labels retain-
ing the right to ask YouTube
to remove certain content.

It’s a business model
based on the understanding
that rights holders will be
compensated for the use of
copyrighted music in user-
generated videos. The
music industry is not ask-
ing users to pay for this.
They’re asking YouTube to
pay for it, since YouTube
would profit from the activ-
ity on its service.

The catalyst for the revival
of this debate is the licens-
ing dispute between WMG
and YouTube that erupted in
December. After talks over
compensation reached an
impasse, the label pulled its
content and asked to have
YouTube's Content ID filter-
ing tool automatically re-
move or mute any video
identified as containing
WMG content.

I1t’s not just WMG. Every

label (and TV network and
film studio) has at some point
asked YouTube to remove con-
tent from the site.

WMG doesn’'t want to
block YouTube members
from using its artists’ music.
It simply wants better com-
pensation for its artists’ video
streams. Critics are quick to
forget that WMG was the
first major to strike a
licensing partnership with
YouTube. By doing so,
sources say, it secured less
favorable terms than labels
that held out longer—a situ-
ation that WMG is now try-
ing to resolve.

The proliferation of home
music and video editing
software coupled with the
distribution power offered
by YouTube has fueled a new
generation of creative ex-
pression. Fans are no longer
content with passively con-
suming entertainment. They
want to put their personal
stamp on it as well. Restrict-
ing such usage would be a
serious misstep for the
music industry.

But YouTube shouldn’t be
the only one to profit. It’s
hypocritical to mock the ma-
jors for past mistakes like
failing to strike licensing
deals with the original Nap-
ster, and then condemn them
for trying to find a business
solution with YouTube.

Fair use has to be fair to
everyone. “os

For 24/7 digital news

blz and analysis, see
L billboard.biz/digital.
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VERIZON-TIMBALAND
PARTNERSHIP

Verizon is extending its
partnership with hip-hop
producer Timbaland to
create exclusive music for
users of the new BlackBerry
Storm mobile phone. Start-
ing with a collaboration
with Rihanna, Timbaland
will work with various art-
ists to remix their songs as
singles available only to
Verizon customers as a free
download. The debut sin-
gle will be a remix of Ri-
hanna’s “Rehab,” recorded
during Grammy Week in
Los Angeles.

NEW ‘GTA IV’ MUSIC

The videogame “Grand
Theft Auto IV” is almost a
year old, but its developers
are introducing a new ex-
pansion to the game that
will be available Feb. 17 as
an Xbox 360 download.
Along with the new mis-
sions, story line and char-

HOT RINGMASTERS.. " Bilbeare

JUST DANCE

MAD
1 8 Nevo

ZAC BROWN BAND
15 LOVE STORY

BEYONCE

CHICKEN FRIED

acters comes new music,
something the “GTA” fran-
chise is well-known for
curating. Five of the in-
game radio stations have
been updated, including
new hip-hop and rock sta-
tions. Funkmaster Flex is
programming one of the
new stations, which will
debut a new single from
Busta Rhymes as well as a
tapedinterview.

MYMUSICSITE
LAUNCHES
MyMusicSite.com has be-
come the latest online serv-
ice designed to let inde-
pendent acts post and
promote their music. Par-
ticipating artists can sell
tracks, albums, ringtones
and physical goods on the
site, which claims 5,000
members. It also has a
range of fan management
tools, such as e-mail list
organization and message-
sending features.

comenep v Riclsen
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LADY GAGA FEATURING COLBY O'DONIS

Soulja Boy Tell’em earns his second chart-
topper as *Kiss Me Thru the Phone” rises 2-1
thanks to a 38% increase. The artist relgned

for 12 weeks in 2007 with “Crank That

(Soulja Boy).”
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Much of the stary of this year’s Grammy Awards can be told by the numbers: a three-and-a-
half-hour [ive telecast, more than 19 million viewers, a record 24 performances and two last-

Nell Po

The Grammy, boss talks about
driving better TV ratings, coping
minent no-shows
and pushing the industry’s
agendain Washington.

with two p

minute cancellations that generated countless tabloid headlines.

The TV ratings for this year’s show were up 11% over last year, when the Grammys’ 50th an-
niversary garnared its lowest ratings among adults 18-49 since at least 1992, U2, Miley Cyrus,
Taylor Swift and Jonas Brothers were just a few of the blockbuster acts that performed on
the Feb. 8 telecast. And Jennifer Hudson’s Grammy win and her performance of “You Pulled

Me Thtough” injected genuine emotion into the glitzy proceedings.

Other numbers may also help revitalize interest in the awards. Since the Recording Acad-
emy started extending the Grammy brand into social networking in late November, the
Grammys have amassed 7,000 Twitter followers and 6,000 Facebook fans. The organiza-
tion says traffic to Grammy.com more than doubled over last year on Grammy night and the
following day; and there were 7,500 downloads of the Grammy iPhone application.

In addition, audio tracks and videos of performances by Hudson, Katy Perry and Coldplay
with Jay-Z at this year’s ceremony have been made available for sale at iTunes. Audio tracks
from the show were also for sale in 13 countries through the Nokia Music Stores.

Recording Academy president/CEO Neil Portnow spoke to Billboard about boosting
viewership, educating Congress about the industry’s concerns and pulling Al Green out

of the tub.

Viewership of the Grammys re-
bounded from last year’s all-
time low. What do you think
contributed to the bounce?

Not to downplay the bounce, but
last year was an anomaly because
of the writers’ strike, so a great deal
of the audience had migrated away.

Whatever happened, we would
have expected this to be a better
year. But they’re not small num-
bers, they’re rather extraordinary
increases. We had a great year in
terms of recordings and creativity,
so our nominations were filled
with great music. Secondly, we
booked an extraordinary show in
terms of talent. Third, there was a
very concerted and specific mar-
keting campaign this year on many
different levels.

In the key 18-49 demo, the show

was up 14% from last year, but
that’s still the third-lowest ratings
showing during the past decade.
Are there still ratings challenges
to overcome?
[We were] first in viewers, first in
adults 25-54, first in adults 18-49,
adults 18-34—we were first in
every category. And also in the
younger demo, which is a very
gratifying development for us in
terms of cultivating more of the
youthful audience.

Did the Miley Cyrus/Taylor
Swift/Jonas Brothers factor help
with that?

Clearly. And they’re deserving.

This year’s show was heavy on
performances. Is this the tem-
plate for the future?

I look at every year as a fresh can-
vas. And I think if you get too at-
tached to one way of doing things,
or if you think that something be-
comes a template, then [ think you
may miss opportunities to be cre-
ative. Certainly when we're at the
point of building next year, we’ll look
at the elements that worked this year
and put it in the context of what were
the nominations and what was the
music like in the year and what is
the climate in the country and in
the world. Because all of that has a
definite impact.

How did the current economy
affect the show’s programming?
What happens in the world affects
artists and creative people. Some of
the programming for this year’s
show had a reflection of the times.
But in terms of the audience, peo-
ple look to the creative community
for plain entertainment and escape
but also for inspiration and hope.

So you had everything from Katy

Perry being lowered in a banana
to U2’s “Get On Your Boots.”
Exactly the point. The other thing
about this year is that, in general, [
think we provide perhaps the great-
est three-and-a-half-hour live con-
cert anywhere. At a time when
people may have some thoughts
about discretionary spending, they
can easily have a great night of
music in the comfort of the living
room or bedroom.

You found out at about 2 p.m.
Sunday that the performances
by Rihanna and Chris Brown
weren’t going to happen. Did
you think of Al Green right away?
How did that come together?
Because of the complexity of this
show, the number of performances,
the fact thatit’s on three stages and
so on—it’s quite a herculean task
to make any changes once you have
arundown.

But those things are doable. It's re-
ally about getting the musicright. We
thought about, “Who’s here? What
might work? What kinds of songs?
What kind of theme?” And sort of
kicking itaround, one thingledtoan-
other and we started thinking about
Al, and when you think about Al, {you
think of] the Memphis connection.
We know Justin [Timberlake] is from
there and very connected to it. So in

theory that sort of makes sense. We
knew Boyz Il Men were at the pret-
elecast ceremony, and Keith Urban

was set to be a presenter but wasn’t
actually performing.

As we started asking, people were
saying, “Yeah, man, count me in,
I'll do that,” by the time the idea had
surfaced, we’d had some conversa-
tions with managers and artists and
our music director Ricky Miner and
some of the guys in the band. So be-
tween 2:30 and 3 p.m., the begin-
nings of the head arrangements for
the actual backing track were al-
ready in rehearsal.

Alwasn't in the house, he was at
his hotel taking a bath, basically, and
they got through to him and pitched
the idea and he was like, “Yeah,
man.” He was getting ready towalk
the carpet, so he came right over.
Justin was in the house at that point
and hopped right up onstage, as did
Keith. We pulled Boyz II Men over
from the pretel and within an hour
this was being rehearsed and the di-
rector was taking a look and doing
lighting cues and camera cues and
so on. It really was extraordinary.

The Grammys didn’t feature any
Latin artists as performers or
presenters. Was that a conscious
decision, given that the genre
has its own Grammy show?

No, not at all. The fact that we have
the Latin Grammys in no way on
any level diminishes our enthusi-
asm or our intentions that the
Grammy stage is one for everybody.
Every year the nominations are dif-
ferent in every category; the way the
show gets built leaves room for cer-
tain things and not for others. In
terms of Latin performances and
presenters, we absolutely did have
some ideas, did make some in-
quiries. The things we thought were
going to work best weren’t things
that we were able to put together.

Will you broadcast the Grammy
nominations concert again this
year? |If so, what kinds of
changes are planned to help
boost viewership?

We're talking about that. We haven’t
fixed anything yet because we don’t
even have a date for the show. But [
think there is a great appetite for it,
and I think it’s pretty likely that we
would do that again.

The Recording Academy and the
Recording Artists’ Coalitionre-
cently merged their lobbying ef-
forts on Capitol Hill. What’s at
the top of your agenda?

Top of the legislative agenda, per-
formance royalties. Top of our
agenda, pragmatically, is relation-
ship development with the new
Congressto the extent that there are
some new folks there that don’t
know us and don’t know our issues
all that well at this point. So there
is a bit of an education process we
will be embarking on quite soon, so
they are aware of the issues and
hopefully come in and support
some of these things that are im-
portant to us. No. 1 would be per-
formance royalties.

How long do you think it will take
to get that passed?

I don’t really have a good guess on
it. But the fact that it’s introduced
and has some great support is put-
ting it on a good track. .

If you gettoo attached to one way of doing things, or if you
think that something becomes a template, then I think you may
miss opportunities to think alittle differently or be creative.

wWwWw . americanradiohistorv.com

FEBRUARY 21, 2009

www.billboard.biz

19


www.americanradiohistory.com

INGS
OF THE

ROAD

FEBRUARY 21, 2009 H| PAGE 20 H] PHOTOGRAPH BY RAY LEGO

WwWwWw. americanradiohistorv.com


www.americanradiohistory.com

— 2>
e s rmnbabS AL ISR I Y Y > 2R
= e -

LA e e
T

e e e T .
— ST iy
o .ﬂi’}w:. - .-k whllls, i

-~

wwWwW americanradiohistorv com


www.americanradiohistory.com

ocal Nashville watering
hole, and it’s obvious that he’s
well-known and well-liked by
the crew at McCabe’s Pub.
Clad in sweats and a Yankees
cap, the Kings of Leon
drummer comes off more as
cool local guy than
international rock star.
Nothing in this manner
indicates that his band’s
fourth album is finally
making the Kings as big in
the United States as they have
been in the United Kingdom
and Europe since 2004, when
it had back-to-back No. 1
singles in the United
Kingdom. = The band’s label,
RCA, says “Only by the
Night” has sold almost 3
million copies worldwide,
going platinum in Canada,
Australia, South Africa and
Belgium. They’ve been
multiplatinum in the United
Kingdom for quite a while.
Until now, that kind of
success has eluded them at
home—the band’s three
previous albums never broke
the 300,000 mark—but that’s
beginning to change. So far
“Only by the Night” has sold
397,000 in the States,
according to Nielsen Sound-
Scan, and Kings of Leon are
now making their home
country their target market.

22 |
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Ken Levitan, founder and president of Vector Management,
which handles the group, says the game plan was to first break
the band overseas, partly because of the chance that Ameri-
cans weren't ready for a Nashville-based rock band and partly
because of staff changes at RCA. “We tried to break it out of
Europe first. We thought they really might get the musicand
the story quicker there than they did here,” Levitan says. “So
basically we hopped on a plane, got the guys over, hired a pub-
licist, got the label fired up and away it went.”

The band—Dbrothers Nathan, Caleb and Jared and their
cousin Matthew—has a well-documented back story. But the
Followills’ childhood of traveling with their Pentecostal
preacher father didn’t resonate at home as it did in Europe
‘Over there, we stepped off the plane and they were amazed
we had socks and shoes, had all of our teeth and didn’t have
our tongues stuck in a bottle of Jack Daniel’s,” Followill says

In retrospect, Followill reckons, the story has helped more
than it has hurt. “Nobody believed it,” he says with a laugh
“They thought some publicist spawned this whole story, [that]
they stuck us in with [producer] Angelo [Petraglia] [and] he
wrote all our songs for us. We actually had a publication in
Europe that brought swabs to an interview—they wanted
DNA, didn’t believe we were all related. My idea was to take
the swabs and get samples from a black fan, a little person,
aJapanese fan and a woman and send them back. They'd get
the results and say, ‘See, they’re not related.” "

Although the band’s U.S. growth was slow, it was also
steady, which suits Followill fine. “We had friends in bands
that came out and sold 4 million records in their debut and
that's amazing,” he says. “Then they come back and sell 3
million on their second and it's considered a failure. The bar
gets set so high, you have so much pressure to replicate what
was so successful about the other one, which kind of sticks
them in arut.”

“Only by the Night” has already topped the domestic sales
numbers of 2007’s “Because of the Times” (226,000), 2005’s
“Aha Shake Heartbreak” (262,000) and the band’s 2003 debut
“Youth and Young Manhood” (218,000).

“We've had our frustrations” in the States, Levitan says.
“Obviously, it would have been great if the whole thing would
have blown up really quickly. But when you're doing it this
way, laying it brick by brick, your foundation gets much
stronger and I think you're in for a much longer ride.”

The band is still riding on the new album’s debut single,
“Sex On Fire”—it spent eight weeks at No. 1 on the Modern
Rock radio airplay chart and has sold 460,000 digital down-
loads—while the second single, “Use Somebody,” is starting
to make noise at the format.

“This has been one of those projects where the band makes
the right record, you lay out a plan and the plan works,” RCA
VP/GM Tom Corson says. “The market has come around to
the band. It’s just their time. The band has put in the work
over the years, they have their finest album to date, and con-
sumers are into it.”

| will Followill; KINGS OF LEON performing at
Mew York's Madison Square Garden Jan. 29.

Nashville is notoriously nonchalant about its stars in pub-
lic (“Even your freak fans here are still nice, sweet people,”
Followill says), but Followill's days of going to bar without
being mobbed are numbered.

By his own estimation, Followill has spent only a few
months at home in the four years he’s lived in the West
Nashville neighborhood, a testament to the Kings’ nonstop
touring/recording cycles since debuting with “Manhood.”
The band has played live in a wide range of configurations,
from opening for U2 in arenas and playing secondary stages
at festivals, to headlining their own club, theater and arena
shows and topping the bill at the largest outdoor events in
the world.

Only a few days earlier Kings of Leon marked a career mile-
stone by selling out New York’s Madison Square Garden for
the first time. “It was cool to see we had that many fans,” Fol-
lowill says, “especially considering we never really had a hit.”

More recently, the band performed at Clive Davis’ pre-
Grammy Awards party for an audience thatincluded Prince,
Jay-Z and Jennifer Hudson.

BROTHERS IN ARMS
The band’s genesis wasn’t auspicious, to say the least. “Jared
had never picked up a bass, Caleb had never picked up a gui-
tar, Matt had taken two guitar lessons,” Followill says. So what
made them think they could pull this off?

“Boredom. Stupidity,” Followill says. “When we signed
the deal [with RCA] it was just me and Caleb. The label said,

‘OVER THERE, WE STEPPED OFF THE PLANE
AND THEY WERE AMAZED WE HAD SOCKS
AND SHOES, HAD ALL OF OUR TEETH AND

DIDN'T HAVE OUR TONGUES STUCKIN A

BOTTLE OF JACK DANIEL’S.
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‘We’'re gonna put you a band together,” and we were like,
‘We don’t want to be Evan & Jaron. We’'re gonna buy our lit-
tle brother a bass, he’s a freshman in high school. Caleb will
teach himself to play guitar. OQur cousin played guitar when
he was 10. I'll play the drums, I played in church when I
was little.” They said, ‘All right, we’ll come down in one
month and see you guys.””

Levitan worked with the band from its most formative
stages. Nathan and Caleb “came into my office and sang a
cappella in the corner about eight-and-a-half years ago,” Lev-
itan says. Later, when informed they were recruiting their
teenage brother and cousin to round out the lineup, “there
were some raised eyebrows. But when we heard the music
and saw the determination and that they had a vision, it was
like, ‘Let’s put this together and roll with it.” ”

Armed with a Led Zeppelin boxed ser, “we kidnapped our
cousin from Mississippi, told his mom he was coming for
the week and just never [et him go home,” Nathan Followill
says. “We locked ourselves in the basement with an ounce of
marijuana and literally spent a month down there. My mom
would bring us food down. And at the end of that month the
label people came and we had ‘Molly’s Chambers,” ‘Califor-
nia Waiting,” “Wicker Chair’ and ‘Holy Roller Novocain."’

Principal lyricist Caleb continues to impress his older
brother. “He’s my brother, ’ve grown up with him, but his
songwriting is a part of his personality he really doesn’t let
out,” Followill says. “He’s kind of a reserved guy. He doesn’t
really do that much talking when he’s sober. He does a lot of
shit talking when he’s drunk.”

Followill says he considers the Kings fortunate “to get a
record deal where the label was willing to grow with us, let
us take our bruises and figure out the kind of band we were
and the band we wanted to be.”

When touring the world early in their career, oldest brother
Nathan pretty much assumed the father role for the band. “I
definitely worried the most,” he says. “ mean, that was my 14-
year-old brother; we're in Hamburg, Germany, and he’s out
with God knows who. Now it’s definitely democratic. Every de-

cision we make, we all four sit down and talk about it.”

But just as the Vector team sorts through the band’s op-
tions, “me and Caleb will weed through the shit and then take
it to Jared and Matt,” Followill says. “They could give two shits
less about some of this stuff. The same way there’s stuff me
and Caleb could care less about but Jared and Matt are really
into, like who styles us on our photo shoot. As far as publish-
ing or something like that, me and Caleb are like, “That’s the
money side of it. We need to really pay attention to it.” ”

Caleb Followill calls the new album “the least cringe-wor-
thy album that we’ve made. I'm pretty proud of these last two
records we've made; maybe there’s a little more profession-
alism than previous records. Maybe it's because we're stronger
musicians and | feel as though [’m a stronger songwriter. |
just didn’t want to be the weak link.”

Kings of Leon are definitely not a “formulaic” band in their
studio approach, even though they once again tapped Pe-
traglia as producer, with engineer Jacquire King as co-pro-
ducer. “We spent six weeks doing this record, and out of the
six weeks the most we spent was two hours {recording] in one
day,” he says. “We’d drink and play wall ball. Most people
would record then reward themselves by taking a break. We
play wall ball and reward ourselves by going inand recording.”

And if the Kings can’t play a song live, it doesn’t make the
album. “There’s nothing worse in the world than having a
record you love and going to watch that band play and they’ve
either got two guys on keyboards behind a curtain, they're
playing to tracks or they don’t have that and the song sounds
empty,” Nathan Followill says. “We’ve got a couple songs on

[the new] record that have keyboard parts, so our cousin,
Nacho, is our stage manager and we have him play keyboards
on a couple of songs. We make sure people can see him. We're
not trying to be the Wizard of Oz.’

Now the game plan is to make the global footprint of Kings
of Leon even bigger. “This band has doubled or tripled their
audience in every market where they had a meaningful au-
dience already, from Germany to Australia to the U.K. to the
U.S., Holland and Denmark,” RCA’s Corson says.

The team will attempt to maximize the impact of “Sex
On Fire,” then of “Use Somebody, “which is already off to
a huge start at rock radio,” Corson says. “We have a real op-
portunity to solidify the rock formats and then get into the
pop formats.”

The band’s first U.S. arena tour, announced last week, will
keep the Followills far from McCabe’s Pub. Before the year
is up, the band will headline arenas in Australia, the United
Kingdom and Europe; headline a number of large festivals;
and make another run through U.S. arenas. Scott Clayton
at Creative Artists Agency books the band, and Vector’s Andy
Mendelsohn handles day-to-day managerial duties.

“All the success we're seeing right now, it’s great, we love
it,” Nathan Followill says, “but if it ended tomorrow, we’ve
had an amazing run. We've made enough records to put outa
mini boxed set if we wanted to.”

And, as he heads out the door of McCabe’s, he adds, “Wish
us luck at the Grammys.” (For the record, Kings of Leon won
for best rock performance by a duo or group with vocals for
“Sex On Fire.”) oo

PEAK PERFORMERS

Sales for Kings of Leon’s album “Only by the Night” and the digital track for “Sex On Fire” have

remained consistent for the better part of three months. source: niesse
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In AYear When Album Sales Fell
~  AndThe Economy Sank
The RealMoney WasOnTheRoa

[fanyone had anydoubtthattouringis where the moneyisin the music business, a quicklook
atthe 2008 Money Makers should hammer the pointhome. 4 Regardlessof genre, retail
salesorradio play, each of the 20 acts on Billboard’s Money Makerslist toured in 2008. (Taylor
Swift mostly opened for Brad Paisley but doesn’t getcredit for thatrevenue.) Foralmostall of
them, touring generated the mostrevenue. And inayear when recorded-musicsales declined
yetagain—and the economy turned south—manyearned moreatthe box office than ever
before. § Remarkably, the top five Money Makers are also the five acts that earned the moston
tour,and in the same order, according to Billboard Boxscore. Eightof the top 10 Money Makers
areinthe Boxscoretop 10. § Even more remarkably, the top Money Maker—Madonna—
ranked only 50th on the listof top album sellers (that counts her new album, plus all the
others). Sheranked 14th onthelistof digital track sellers and didn’t place in thetop 100 on the
ringmasters chart. Her place on Money Makers—Ilike her estimated $242,176,466 income—
comes fromher tour, the highest-earning outing that took place within 2008. € Madonna’s
Sticky & Sweet tour took in $229,886,340at the box office. Extravagant production might have
costupto40% of thatgross, according toindustry estimates, but that’s still a startling total.
Andnothing helpsreduce tour production costs like more touring. So Madonna will perform
another run of concerts this summer—25 shows in the United Kingdom and Europe—that
will onlyadd tothe take of the top-grossing tour by a female or solo artist. 4 The problems of
the recorded-musicbusiness don’tlooklike they’re going away anytime soon. Butjudging by
the 2008 Money Makers, artists are still thriving on the road. —Ray Waddell
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FORWARD
MERCH

Billboard’s Money Makers list doesn’tinclude
figures for merchandise sales, because that
revenue is not typically made public. But for
big tours, merch sales add up to big money.

Merchsales vary according to many factors—
act, audience and market, among them. But
high-profile tours often generate per capita

Money from merchandise can have a signif-
icantimpact on a tour’s profit margins. For ex-
ample, Bon Jovi and Bruce Springsteen were
separated by less than $1 million on this year’s
Money Makers list. And a dollar shift in the per
capita spending of either act’s audience would
amount to double that.

According to industry estimates, teen pop

generates more revenue than any other genre,
and acts like Jonas Brothers and Miley Cyrus
can see per capita spending of $15—and gross
revenue of as much as $250,000—for an
arena show.

Most arena attractions—Bon Jovi, Bruce
Springsteen, the Police—generate merch
sales closer to $10-$15 per concertgoer. The
longer an act has been out of the market, the
more an audience usually spends. Boomer

gross revenue into the double fig-
ures. Like ticket grosses, merch rev-
enue goes mostly to the artist, who
typically keeps more than 50%.

The cost to be the Boss: Bruce
Springsteen T-shirts

N .

ANDTHE E
SUPER BOWL XLt
TAMPA BAY
£

&

favorites that tour annually don’t do nearly
as well—they’re in the $3-$5 range—while
urban artists generate between $2 and $6.
But the artists that sell the most merchan-
dise are those with a solid plan. “It’s crucial to
fully understand the artist’s core demo-
graphic,” BandMerch president Donn Delson
says. “Too often an artist wants to produce a
merch line that appeals to them but does not
properly fit their core demographic.”
The best merchandisers “take an extra step to
gain an understanding of the fan base by exam-
ining key market analytics and often run-
ning focus-group testing,” Delson says.
“This type of in-depth prep almost always
resultsinincreased sales per head.” —RW
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tarry,
Starr
‘Night’

Leading Lights Of Indie Rock
Unite For AIDS Benefit Album

In 1993, Nirvana, Sonic Youth, Soundgarden, the Smashing
Pumpkins and Pavement brought AI1DS activism into the bed
rooms of grunge-obsessed teens on the benefit album “No Al-
ternative,” marrying music to message in a way that registered
strongly with Generation X.

The project, organized by the Red Hot Organization and re-
leased by Arista Records, sold 292,000 copies in the United Stales,
according to Nielsen SoundScan, and generated several mod-
ern rock radio hits. But the success was a mixed blessing; other
major labels went out of their way to discourage radio airplay,
because they thought it would compete with their own promo-
tions for the artists. (Geffen famously refused to allow Red I'lot
to use Nirvana's name on the packaging.)

Red Hot isn't dealing with any of those problems as it pre
pares for the Feb. 17 release of “Dark Was the Night,” a sort of
indie rock sequel to “No Alternative” curated by the National's
Aaron and Bryce Dessner. To be issued by 4AD, the 32-song col-
lection showcases the leading lights of the genre, including
Spoon, Arcade Fire, Cat Power, Sufjan Stevens, Bon Iver, Griz-
zly Bear, Iron & Wine, Andrew Bird, Yo La Tengo, the New Pornog-
raphers and the National itself. Proceeds will benefit
as-yet-undetermined AIDS organizations.

“On this record, we tried to capture this musical renaissance,
which may not have the cultural impact of grunge or punk, but
is equally significant from a cultural and creative standpoint,”
says Red Hot co-founder John Carlin, who executive-produced
the album. “It’s an assertion of Aaron and Bryce’s generation.
These artists are not fringe or marginal.

Carlin has known Aaron Dessner since 1999, when he hired
him fresh out of college to work at his Web design company,
Funny Garbage. He was an early supporter of the National, which
became Dessner’s full-time job in 2005, and the pair remained
close as the band eventually signed with Beggars Banquet and
garnered international renown.

Two years ago, they presented the idea for an indie-centric
Red Hotalbum to Beggars Group heads Martin Mills and Richard
Russell, who agreed on a budget and stepped aside while the cre-
ative process got rolling. “Dark Was the Night,” which also boasts
tracks from My Morning Jacket, Kronos Quartet and Feist, is the
first Red Hot project to be released by an indie label.

MOVE-IN CONDITION

RED MEDICINE

Night moves: Members of the National (top left) scored
exclusive tracks from Blonde Redhead, Feist, Andrew Bird
and Spoon for ‘Dark Was the Night.’

‘Bryce and I found ourselves in the midst of all of our peers
and in a position to invite them to participate in this,” Dessner
says. “Almost everybody was willing to donate their time and
their music.” Carlin adds, “The enthusiasm of the people at Beg-
gars/4AD has been fantastic. They genuinely love the music.”

Dessner says they spent “a few thousand dollars per track,”
but “alot of the artists wouldn’t take the money. And everybody
donates the publishing, including the covers. You could only do
a cover if we could get a gratis clearance. Beggars agreed to be
really transparent about how it’s done, so as much money flows
to the charity side as possible.”

“Dark Was the Night” isloaded with intriguing collaborations,
including Feist with Ben Gibbard and Grizzly Bear, Dirty Pro-
jectors with David Byrne, the Books with jose Gonzalez, Aaron
Dessner with Bon Iver, and Bryce Dessner with Antony.

The Dessner/Antony track is a cover of the early Bob Dylan
song “l Was Younger When 1 Left Home,” which the artists
did in one take. In the case of the Dessner/Bon [ver pairing,

wWWW americanradiohistorv com
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Aaron sent Bon lver's Justin Vernon a piano instrumental,
dubbed “Big Red Machine” in tribute to his Cincinnati home
town, in the hopes he’'d “feel like collaborating. Then 1 was
in Finland [when] [ got an e-mail from him with a fully writ
ten song. It’s incredible he could trace the music in the way
that he did.”

Songs from the album, which is also available with a differ-
entsequence as a triple-vinyl sel, were rolled out one-per-day on
a dedicated MySpace site leading up to street date. In addition,
several of the acts, including the National, Yeasayer and Grizzly
Bear, filmed acoustic performances of their songs the week of
Feb. 9, which will hit the Web shortly thereafter. Carlin says talks
are under way for a “big live event” in May at a New York venue
to be announced, while the Brooklyn Academy of Music has al-
ready offered a date in December 2010 to commemorate Worlds
AIDS Day.

“This is a project about the best of new music, but there are
old-fashioned pleasures, like listening to it in sequence and hold-
ing the package in your hand,” Carlin says. “The intent was not
for folks to cherry-pick a track from their favorite artists, but to
see it as a coherent, creative expression.”

FEBRUARY 21, 2009 WWW.bi .biz 29
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BUZZ

>>>SUPER SNOOP
Rapper/actor Shoop Dogg,
who recently split with
Interscope Records, has
signed a muitirights deal
with MTV to distribute,
market and promote his
next album, “Malice in
Wonderland,” due later
this year. An MTV
representative says details
are forthcoming on how
the entertainment giant
plans to get the album into
retait stores. Financial
terms weren't disclosed.
“Malice in Wondertand” will
feature tracks by Pharrell
and famed composer Lalo
Schifrin, as well as longtime
collaborator Dr. Dre.

>>>KINKY REGGAE
Nas is at work on an as-yet-
untitled collaboration with
reggae star Damian Marley.
The pair has been
recording quietly in Los
Angeles for the last several
weeks. Nas’manager,
Anthony Saleh, tells
Billboard the project will
most likely be released in
the spring. It’s not clear
which label will release it;
Nas is signed to Def Jam,
while Marley records for
Universal.

>>>NEW NEIL

On the heels of his 2008
album “Home After Dark,”
which debuted at No. 1, Neil
Diamond “just started
writing” for his third
consecutive collaboration
with producer Rick Rubin.
And while “Dark” and its
2005 predecessor, “12
Songs,” were largely
stripped-down, drum-less
affairs, Diamond told
Billboard before the
Grammys, “I think we’ll
maybe take a little turn—a
little direction change for
fun. It all starts with the
songs. The songs that
come out are the ones we
have to work with.”

>>>SATANIC VERSES
Heaven and Hell, the band
featuring the post-Ozzy
Osbourne members of
Black Sabbath, will release
its first album under that
name, “The Devil You
Know,” April 28 on Rhino.
The set by Ronnie James
Dio, Tony lommi, Geezer
Butlerand Vinny Appiceis
their first studio release
since the 1992 Sabbath
album “Dehumanizer.” it
was preceded by three new
songs on the recent
compilation “Black
Sabbath: The Dio Years.”

Reporting by Jonathan
Cohen, Mariel Concepcion
and Gary Graff.

-
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InThe
Money

With VC Funding,
The Prodigy Goes Indie
For New Album

“It’s an omen/The writing’s on the wall,” snarls
avenomous Keith Flint on “Omen,” one of the
standout cuts from the Prodigy’s new album,
“Invaders Must Die.”

For most acts with 20 years and millions of
record sales behind them, the likely interpre-
tation would be that the band was finally call-
ing it a day. But in fact, “Invaders Must Die”
heralds the start of a new era for the British
dance-rock group.

Following the culmination of a career-long
deal with XL in 2005, “Invaders Must Die” is the
first Prodigy release on its own label, Take Me
to the Hospital, backed internationally by
British indie Cooking Vinyl. The record drops
in most international markets Feb. 23 and
stateside through Rocket Science a day later,
through an iTunes exclusive, before the CD
hits stores March 3.

Thenthere’s the money. To support its pro-
duction and marketing, two music venture
capital trust funds managed by London-
based Ingenious Media made available £2
million ($2.8 million) of funding. Cooking
Vinyl and the VCTs formed a new company,
Cooking Vinyl Ventures Prodigy Ltd., to cre-
ate and ownthe master copyrights for the 11-
track record, which are then licensed back to
Cooking Vinyl.

“We were looking to partner with strong
labels, artists and management companies
who were looking to do it differently,” says In-
genious investment director Paul Bedford.
“This seemed ideal.” The band’s musical mas-
termind, Liam Howlett, says the deal gives the
band more freedom than signing to a major.

“It goes against all the band’s ethics to do
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something like that,” he says. “So we took
what we liked about XL and tried to re-create
all of the elements.”

“Invaders Must Die” is the group’s first
record since its 1997 global smash, “The Fat of
the Land,” to feature vocalists Flint and Maxim
alongside Howlett. According to Nielsen
SoundScan, “L.and” has sold 2.8 million copies.
In contrast, its belated 2004 follow-up album
“Always Outnumbered, Never Outgunned,”
which featured guest vocalists including Juli-
ette Lewis and Liam Gallagher, sold only
85,000 copies.

“That last record was a necessary move
for the band to continue,” Howlett says.
“Me and Keith weren’t talking and basi-
cally | decided that was the record |
wanted to make.

“We realized that the strength of the
Prodigy is when we write a tune that can carry
live,” he adds. “This album was all about mak-
ing arecord that we can play live from begin-
ning to end.” The result is a hard-hitting, bass-
driven dance-rock record that occasionally
harks back to the band’s '90s rave roots.

“it’s a combination of 2009 and vintage
Prodigy,” says Cooking Vinyl president Martin
Goldschmidt, who describes landing the band
for a two-album deal as “one of those ‘Pinch
me, I'm dreaming’ moments.”

The Prodigy plays European dates in Feb-
ruary and March followed by a 10-date U.K.
arenatour in April. With “Omen” already pick-
ing up college and specialty radio play, the
U.S. campaign begins with a headlining per-
formance at the Ultra Music Festival March 28
in Miami. Three further stateside trips are
planned for 2009, according to manager Mike
Champion of Braintree-based Fusion Music
Management, with global live booking
through William Morris.

“Live is crucial for them,” Goldschmidt
says. “They’ve never been about TV or radio.
It’s word-of-mouth and now, more than ever,
word-of-mouth is the most powerful form
of marketing. It’s the right time for a band
like them.” ves
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Glory Days

Pop/Punk Vets Find

New Home At Epitaph

When New Found Glory's deal
with Geffen expired last year,
the members of the Florida-
based pop/punk band weren’t
exactly tripping over them-
selves to renew their contract.
“Their biggest concern was all
the regime changes at Geffen,
from the people that signed the
band through Jordan Schur
through Ron Fair,” the group’s
manager Larry Mazer says.
“Stability had becoine very im-
portant to them.”

“Our biggest records were
with the old staff,” guitarist
Chad Gilbert says. “Coming
Home,” New Found Glory’s
final Geffen studio set, sold
147,000 copies, according to
Nielsen SoundScan; the group’s
biggest seller, 2002’s “Sticks and
Stones,” sold 864,000.

“We sort of had this great
thing going, like we were a
whole team on the same path,”
Gilbert continues. “But it got to
the point where every few
months we were meeting a new
person. Eventually, we didn’t

really know anyone who was
working with us.”

According to Gilbert, Fair
wanted to move the band to the
A&M/Octone imprint, which
convinced the musicians that
the company wasn’t sure what
to do with New Found Glory.
“At that point we were like,
‘We’re just gonna leave,
Gilbert says. “It was an oppor-
tunity to start fresh.

Aninitial round of talks with
other majors didn’t satisfy.
“Everything was based on num-
bers,” Gilbert says. “None of
these guys were like, “We love
these songs and we're gonna
blow this record out of the
water!” They all came to the
meeting talking about how
much they could afford to
spend on an advance if the
record didn’t sell.”

Turned off by what they per-
ceived as alack of enthusiasm,
Mazer and the group began
mulling over an old offer from
Epitaph Records chief Brett
Gurewitz, whom Gilbert says

PULSE

EDITED BY TOM FERGUSON

>>>TICKETS
TO RYDER

Canadian Serena Ryder is at
the start of a whirlwind of tour-
ing and promotion. EMI Music
Canada released the singer/
songwriter’s latest album, “Is
It O.K.” inthe fall, and it is avail-
able in the United States as a
download from Atlantic Rec-
ords’ Web site; a physical re-
lease dateis not yet confirmed.
In Canada, it debuted at No. 22
and has sold 20,000 copies,
according to Nielsen Sound-
Scan Canada.

Ryder just playedthe States
and will kick off a Canadian
tour in March before beginning
U.S. shows and promotion. But
the 26-year-old had few ex-
pectations as she worked on
material for “Is It O.K.”

“It would be like picking
out how your child would look
before they were born,” she
says. “Until it was all done, |
had no idea how it would all
come together.”

Following the American
success of Canada’s Feist,

there are high hopes for Ryder,
whose music ranges from alt-
country to quiet folk.

“She’s the real deal,” says
EMI Music Canada president
Deane Cameron. “l remember
the first time | saw her and
wondering why a dozen other
labels hadn’t signed her.”

Ryder is booked in North
America by Paquin Entertain-
ment Group and managed by
Pandyamonium Management.



www.americanradiohistory.com

was the first person to call him
following New Found Glory's
departure from Geffen. “Brett
was like, ‘Everybody at the label
loves you—I wanna sign you
right now!” ” the guitarisi re-
calls with a laugh.

Mazer had his doubts about
an indie’s ability to provide the
kind of exposure his clients
wanted for “Not Without a
Fight,” which they'd recorded
with Blink-182’s Mark Hoppus
while still unsigned. But dur-
ing a visit to Epitaph’s offices,
“As I walked through each de-
partment I saw a legitimate

passion for New Found Glory,”
the manager says. “Brett had
an 18-page marketing plan for
this record. I totally drank the
Kool-Aid.” Epitaph signed the
band to a three-album deal;
“Not Without a Fight” arrives
March 10.

Gurewitz says his label is
the right one for New Found
Glory. “You’re not going to
leverage the best minds at
Universal for a pop/punk
band on their fifth record,” he
says. “Butyou candoitat Epi-
taph.” He insists there’s no
ceiling for what the band can

sell, though he adds, “If we go
out there and sell 350,000 CDs
instead of 3.5 million, that’s
still a huge win for us.”
Pointing to Thursday and
Story of the Year, two other ex-
major-label acts Gurewitz re-
cenltly scooped up, Fuse V]
Steven Smith compares Epi-
taph to the Vans Warped tour.
“It’s not necessarily a place for
bands who want to play Madi-
son Square Garden, but itisa
place where bands can go to
succeed and have longevity,” he
says. “And probably make more
money, too. ooe

RYAN RUSSELL

NEW FOUND GLORY

Publishing is handled by
Serenader Source ¢/o Irving
Music, represented by Univer-
sal Music Publishing in Canada.

—Robert Thompson

>>>BUTERA BUZZ

One of the most surprising hit
singles in Italy recently has
been “Wow! (A Star So Real)”
by unknown Sicilian singer/
songwriter Luca Butera. The
R&B track, released on the
small, Milan-based indie Biu &
Blu and distributed by Halidon,
aroused little attention when
it was released last summer,
but it ultimately spent 15 weeks
in the top three during the fall.

“The real impulse came
from a French radio station,
NRJ, who began playing it be-
fore any Italian station wouid
touch it,” label boss Michele
Schembri says. “We also had
avideo, which got plenty of ro-
tation on channels like All
Music and MTV.” Singles in Italy
are only available as down-
loads, and Schembri says
that “Wow!” has “passed the
30,000 mark.”

Schembri admits that
Butera’s loyal fans “helped
generate a lot of word-of-

mouth buzz” but dismisses
claims “made by certain sec-
tions of the press” that most
of the downloads were made
by the artist’s friends as “math-
ematically impossible.”
Buterais planning to release
a debut album this year and is
taking part in an online contest
where visitors vote on new
acts to play the Sanremo Fes-
tival, held Feb.17-21. Buterais
published by Blu & Blu; he
doesn’t currently have abook-
ing agent or management.
—Mark Worden

>>>STRING STAR

David Garrett is the world’s
fastest violinist, capable of
playing 13 notes per second,
according to the Guinness
Book of World Records. Last
year he also became the sec-
ond-best-selling violinist in
Germany behind Holland’s
André Rieu, according to
DEAG Entertainment, which li-
censes, publishes, promotes
and books Garrett domesti-
cally. Garrett is signed world-
wide to Decca/Universal,

The 28-year-old son of Ger-
man and American parents,
Garrett graduated from Itzhak

Perlman’s master class at New
York’s Juilliard School of Mu-
sic. DEAG says Garrett per-
formed his crossover arrange-
ments to more than 100,000
people at 11 concerts around
Germany last year, adding
that his two albums, “Virtu-
0s0” and “Encore,” distrib-
uted by Warner Music Ger-
many, have sales topping
350,000 units in that country.
After receiving the 2008
ECHO Klassik Award, he has
now been nominated for the
pop ECHO. “David is an enter-
tainer who talks to his audi-
ence and has great charisma
coupled with fascinating vir-
tuosity on the violin,” says
DEAG Music managing direc-
tor Andreas Selleneit.

“Virtuoso” (Decca) had
first-week U.K. sales of 10,700
in March 2008, according to
the Official Charts Co. PBS re-
corded a concert at the Berlin
Tempodrom last month for
broadcast in the spring to
mark the planned U.S. release
of “Encore.”

Garrett is managed by To-
bias Wimmer at Munich-based
Wiegold & Boehm.

—Wolfgang Spahr

Between selling more than 3 million albums
and singles, touring the world and recording
a new album, 30 Seconds to Mars has kept
busy since its 2005 studio release, “A Beauti-
ful Lie.” The band is also fighting a $30 mil-
lion lawsuit filed last year by Virgin/EMI over
30 Seconds to Mars’ termination of its con-
tract, in which the band cited a California law
that governs the ability of entertainers to end
their contracts after seven years. The band
countersued the label last fall, alleging breach
of contract and “creative accounting” that it
says resulted in unpaid royalties. There isn’t
yet arelease date for the new album, but the
band and producer Flood talked to Billboard
about what to expect.

1 what experiences did you have on the
road that you brought into this album?
Shannon Leto: There's a song that we have that
encapsulates the sound of 30 Seconds to Mars
these days, called “Kings and Queens.”

Jared Leto: | had written a verse right as we

were going to the airport—I literally almost
missed the flight because I picked up the gui-
tar and this song came out. You have that mo-
ment of discovery that’s exciting.

2 Flood, what was it like working with

these guys, compared to working with the
Smashing Pumpkins and other bands?
Flood: Every band I've worked with brings
something unique. These guys wanted to move
into a different place, and that’s always a big
challenge. They've established themselves very
firmly in one arena, but when Jared first talked
to me, it was about trying to make a “classic
album.” And that's by pushing themselves and
me and all of us to a place that you may not have
expecied to go.
Jared Leto: He has a karmic ability to be
with bands at pivotal moments in their cre-
ative lives. And I'said to him that I really felt
like that is where we were at as a band, ready
to take new chances and ready to challenge
ourselves in ways we hadn’t before. And I
think all the years on the road, all the years
of struggle, the battles we’ve fought, have re-
ally helped make us who we are. We were
ready to say something unique in creative
terms and Flood was the perfect person to
help us achieve those goals.
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with 30 SECONDS TO MARS

by AYALA BEN YEHUDA

3 In light of the lawsuit that Virgin filed

against the band, how do you insulate your-
self from that strife?
Jared Leto: You can’t. You try. But we always
felt, and we still feel, like it was the right thing
to do, because what we fought for and what
we're still fighting for is fairness and for what
we believe is right. It’s interesting that all of
this is happening along with the madness of
the financial crisis, the creative challenges, the
lawsuit. It’s an intense time and [ think you
can feel that on the record.

4 Where are you right now with the law-
suit? Is it close to a resolution?

Jared Leto: You never know with these things.
Some days you think there could be a resolu-
tion, and other days you prepare yourselfto take
it all the way. It’s dependent on a lot of moving
parts. We certainly have always been a band that
has had a very rewarding, and more than civil,
and enjoyable relationship with our record label
and the people in our lives that we've done busi-

fSweet dreams: 30 SECONDS TO MARS

ness with. We've always been really, really grate-
ful. But there came a time with [EMT], where it
just didn’t make sense for us to continue mov-
ing forward with the conditions that were there,
and I think any reasonable person [looking] at
the facts and the options would readily agree.

5 will you end up releasing this album
independently?
Jared Leto: There is a very real possibility of
that. We're looking atall our options, and there
are some wonderful, really exciting options out
there, and we're really grateful for that.

6. The band has become popularin many

countries. How do you explain that global
appeal, regardless of language and culture?
Flood: Waiching them at a few concerts, it
seems to be that people who are disaffected or
don't fitinto normal groups seem to fecl asense
of attraction to this band, because they don’t
feel as though they’re outsiders.
Jared Leto: It’s more the collective conscious-
ness than it is just us. We really share owner-
ship. I really believe that our fans have a sense
of how much this means to us as well, that we're
not just chasing a single or an album or justa
song or a piece of merch or a party. They know
this runs deep, and it's everything for us.  «--

| www.billboard.biz | 31



www.americanradiohistory.com

(&) StateFarm
PRESENTS

1OTH ANNUAL
illboard

7 LATIN wj &

R e CONFERENCE

Miami Beach

Ll

verizon

Celebrating the Past, Present & Future of Latin Music!

Join today's top artists, managers, media, promoters, sponsors and digital,
record label, branding and touring executives to network and discuss
how to succeed in the constantly evolving Latin music business.

Panel Topics Include:
Touring: Widening Latin Music's Reach
Music & Media: How TV and Radio are Launching Latin Music Stars
Sponsors: Their Expanding Roles
The President's Panel: View from the Top
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... AND YOU WILL
KNOW US BY THE
TRAIL OF DEAD
The Century of Self
Producer: Chris Coady
Richter Scalelustice
Release Date: Feb. 17
* After severing ties
with Interscope fol-
lowing one masterpiece
("Source Tags & Codes”) and
two uneven follow-ups
("Worlds Apart,” “So Di-
vided”), this Texas rock
combo returns to form on
“The Century of Self,” with
producer Chris Coady step-
ping in for longtime collabo-
rator Mike McCarthy. The
album recalls the epic rock
of 2002’s stellar “Source
Tags” rather than the ad-
mirable but often failed at-
tempts at variety onits other
two Interscope projects. The
instrumental opener “Giants
Causeway” sets the tone for
an album that’s grand in
scope and ideas, from the
bombastic reach of "Far
Pavillions” to accelerated
rockers like “Isis Unveiled”
and the in-your-face punch
of “Ascending.” The guitar-
fueled chaos is balanced
against piano-led cuts like
“Insatiable One” and the
group-sung chorus of
"Fields of Coal.” Having
cleared away its major-label
entanglements, Trail of Dead
has once again found its
footing.—JM

LIVING THINGS

Habeas Corpus

M. WARD

Post Time

Producer: M. Ward
Merge

Release Date: Feb 77

___Fresh from reaping critical acclaim

Producers: Michael libert,

Living Things

Jive

Release Date: Feb. 17

* When it comes to the
current geopolitical sit-

uation, Living Things' mantra ..

is closer to “"Maybe we can.”
On their first album in four
years, the St. Louis-formed
quartet eschews Obamama-
nia to point out during the
course of 11 songs that wars
are still raging, the economy is
still floundering and power
still corrupts. Frontman/lyri-
cist Lillian Berlin urges his lis-
teners to "take to the streets,”
if necessary, to enforce the
will of the people. It’s a heady
manifesto, but “Habeas Cor-
pus” never gets bogged down
in rhetoric. Instead Living
Things spring through a ref-
erential set of bouncy, glam-
styled rock, dipping into
dance/new wave flavors on
“Mercedes Marxist” and "Oxy-
gen,” rootsy Americana on
“Island in Your Heart,” blues
on “Snake Oil Man” and
“Shake Your Shimmy” and
punk anthems on "“Brass
Knuckles."—GG

ASOBI SEKSU

Hush

Producer: Chris Zane

Polyvinyl

Release Date: Feb. 17

On their third album as
Asobi  Seksu, Yuki

Chikudate and James Hanna

seem perfectly content pol-

ishing their pair of secret

weapons: her trebly little-girl

warble and his gauzy neo-

A

with actress Zooey Deschanel as the duo She & Him, M.
Ward goes into the release of “Hold Time” with a high-
er profile than ever. And it’s a good thing too, as the
album could serve as an excellent point of entry for a
new crop of fans. From the shimmering, upbeat opener
“For Beginners” to the ominous instrumental “Outro,”
‘Hold Time” highlights the full range of the singer/song-
writers’ styles. Ward, a master guitarist, had a little help
from his friends as weill. Deschanel’s sweet voice backs
him on “Never Had Nobody Like You,” the perfect driv-
ing song, while his duet with Lucinda Williams on blues
tune “Oh Lonesome Me” pairs his dusty guitar grooves
with her gravel-road voice.—KH

MORRISSEY
Years of Refusal
Producer: Jerry Finn
Attack/Lost Highway
Release Date: Feb. 17

Morrissey is no stranger to the art-

ful expression of frustration, but here he blows off
steam with an unusually high level of rock intensity. At
times reminiscent of 1992’s “Your Arsenal” and 2004’s
“You Are the Quarry,” the latter also helmed by the late
Jerry Finn, “Years of Refusal” is full of satisfying atti-
tude, from the driving distortion of “Something Is
Squeezing My Skull” to the confident swing of “All You
Need Is Me.” But as with much of Morrissey’s work,
there is a deceptively joyful energy in the music itself,
especially present in songs like first single “I'm
Throwing My Arms Around Paris,” which is almost pas-
toral in its resignation that “only stone and steel accept
my love.” Though a few tracks like “That’s How People
Grow Up” fall back on overused Morrissey formulas,
others like the Latin-tinged “When Last | Saw Carol”

add welcome variety.—EN

shoegaze guitar. The dozen
tracks on "Hush” offer more
in the way of tone and texture
than they do melody and
groove—there’s nothing here
as catchy as “Thursday” from
2006's  “Citrus,” which
could've been a lost Joy Divi-
sion song as remixed by Kevin
Shields of My Bloody Valen-
tine. But there's a sumptuous-
ness to Asobi Seksu’s swirl of
sound that makes cuts like
“Familiar Light” and “Me &
Mary” worth savoring even if
you can't remember them
once they're over.—MW

THURSDAY
Common Existence
Producer: Dave Fridmann
Epitaph
Release Date: Feb. 17

It would have been

easy for Thursday to
phone in its first studio re-
lease since leaving Island
Records in 2007. The group’s
longstanding place atep the
screamo scene has all but
earned it that right. But in-
stead of a paint-by-numbers
release, Thursday’s Epitaph
debut melds the band’s
hardcore influences with
shoegaze and atmospheric
elements, with mixed results.
The band again utilizes
Geoff Rickly's voice as an in-
strument, and it weaves in
and out of the mix, imbued
with a heavy coat of distor-
tion and fuzz. When the ex-
perimentation succeeds, it

yields breathtaking mo-
ments (the sparse “Love Has
Led Us Astray” and “Beyond
the Visible Spectrum,” which
hangs on a swing beat be-
fore erupting with Rickly’s
soaring vocals). But more
often than one would ex-
pect, Thursday relies on the
same sing/scream recipe
that has made it the genre’s
poster boy for roughly a
decade.—EL

JASON ISBELL &
THE 400 UNIT

Jason Isbell and the 400
Unit

Producers: Jason Isbell, the
400 Unit

Lightning Rod Records
Release Date: Feb. 17

It takes guts to leave a band
like the Drive-By Truckers, a
group whose rep and sales
numbers are increasing in
step withits critical clout. But
Jason Isbell was able to back
up this beld move with a killer
2007 debut album in “Sirens
of the Ditch.” Sadly, that mo-
mentum doesn’t transfer to
the follow-up. The Americana
is first-class, be it on crunchy,
boozy romps with stinging
solos or the slow-burning
acoustic fare, but this batch
of tunes proves far less mem-
orable. The amped-up rock-
ers are missing a chorus you
can really cling to, and the
sleepy ballads are a bit too
glacial. Everything feels just
a little too safe. So it's a relief

www.americanradiohistorv.com

when closer “The Last Song
| Will Write” sheds its mid-
tempo skin en route to a
cathartic, cymbal-bashing
finale.—WO

CHARLIE WILSON
Uncle Charlie
Producers: various
Jive
Release Date: Feb. 17
D Those familiar with
'80s funk trio the Gap
Band will find a decidedly
modern R&B sound on the
second Jive solo album from
frontman Charlie Wilson,
which by turnsis both rivet-
ing and a little disappointing.
The reason is his voice—still
powerful, nuanced and ex-
plosive—which is underex-
ploited in the tracks or cho-
ruses that give extra weight
to reverb, vocal doubling and
melodies with limited range.
However, less remarkable
contemporary tunes like
"One Time” and “Love, Love,
Love” are blown out of the
water by pounding dance
jams like “Let It Out” featur-
ing Snoop Dogg, disco bal-
lads like the sweeping Baby-
face-penned first single
“There Goes My Baby” and
the spacey, syncopated
“Supa Sexxy,” a “The Girl Is
Mine”-style love-off between
Uncle Charlie and Jamie
Foxx for a caped super-
heroine, produced by T-Pain.
And for Gap Band fans,
“Thinking of You” brings
back the group’s familiar

N.A.S.A.

The Spirit of Apolio
Producer: N.A.S.A
Anti-

Release Date: Feb. 17

There isn't enough space here to

distorted rhythm and leaves
lots of room for Wilson’s
gigantic pipes.—EN

CLAUDIO RODITI
Brazilliance x4
Producer: George Klabin
Resonance Records
Release Date: Feb. 10
* Trumpeter Claudio
Roditi made this stel-
lar jazz project with a trio
of notable Brazilian players:
pianist Helio Alves, drum-
mer Duduka da Fonseca
and bassist Leonardo
Cioglia. The album title
refers not only to the latter
three, but also to the ruling
vibe of the music: bossa
nova. Several tunes were
authored by Brazilians, in-
cluding Johnny Alf's “Rapaz
de Bem,” highlighted by
fluent solos from Roditi and
Alves, and Victor Assis
Brasil's "Pro Zeca,” featur-
ing a fiery Duduka da Fon-
seca solo. Roditi's original
“Song for Nana” is a lazy
samba, illuminated by the
glow of his warm horn
sound. The disc closes with
“Gemini Man,” an uptempo
Roditi original recorded live.
He and Alves embark on
hectic, deliciously articu-
lated solos, punctuated
by Fonseca's percussive
comments.—PvV

JIM SULER &
MONKEY BEAT

Tijuana Bible

mention all the stars (A-list and otherwise) who crop up
on the debut by N.A.S.A, a new global-groove duo made
up of Brazilian DJ Zegon and Los Angeles-based pro-
ducer Squeak E. Clean (aka Sam Spiegel). Suffice it to
say that it’s unlikely there will be another album in 2009
with appearances by Tom Waits, Kanye West, Seu Jorge
and the late O Dirty Bastard (unless Norman Cook
completes a second BPA aibum before the end of the
year). That overstuffed guest list doesn’t necessarily
work to the exclusive benefit of “The Spirit of Apollo,” as
sometimes the clutter makes it hard to hear precisely
what kind of music Zegon and Spiegel are trying to
make here. 1t definitely contains beats and voices,
though—that much is evident.—MW
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Producers: Tom Hambridge,
Jim Suler
Underworld Records
Release Date: Feb. 17
Texan Jim Suler has
been George Thoro-
good’s lead guitarist for the
past decade. But he's also
led his own band, Monkey
Beat, for quite a while, and
with it, Suler conjures up a
serious Texas roadhouse
blues-rock mojo. The album
opens with the title track,
simmering in a low-down
buzz that truly sets the tone
for what's to follow. Elvin
Bishop takes on the slide
guitar chores on his song
“Drunken Hearted Boy,” and
Suler and his crew take on
AC/DC's “Up to My Neck in
You,” summoning the reqg-
uisite fury in preparation for
Suler’s blazing guitar solo.
The beautiful thing about
this album is that it starts
out nasty and just gets
meaner. “Chaos in Tejas,”
"Years of Tears,” “Mexicali
Run” and "l Could’ve Had
Religion” deepen a groove
that is ultimately Texas juke-
joint paradise.—PVV

JOY LIPPARD
Joy Lippard
Producers: Todd Wright,
Joy Lippard
Patton House Entertainment
Release Date: Feb. 24
This talented 18-year-
old—the 2006 winner
of the Gospel Music Assn.’s
Music in the Rockies song-
writing competition—fulfills
that early promise with a
debut disc that showcases
her expressive vocals and
insightful songwriting. There’s
a sweet, vulnerable quality
in her voice that lends extra
emotional weight to such
ballads as “The Other Side”

CEGEND & CHEDI]S Sa—

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Gary Graff,
Katie Hasty, Evan Lucy, Michael
Menachem, Jill Menze, Evie
Nagy, Wes Orshoski, Deborah
Evans Price, Shad Reed, Chuck
Taylor, Christa L. Titus, Philip Van
Vleck, Mikael Wood, Lavinia
Jones Wright

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.
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and “Too Much to Ask For.”
The latter tune is an earnest,
heart-in-throat relationship
song that has the potential
to be a major mainstream
pop hit. “I Will Write You
Letters” is an effervescent
tune with a terrific singalong
chorus. “Hole in My Pocket,”
penned with Scott Dente, is
absolutely infectious. Though
the album is targeting the
Christian market, Lippard,
with her well-honed pop
sensibility, mature-beyond-
her-years songwriting and
that wonderful voice, could
find herself embraced by
mainstream audiences en-
thralled with Taylor Swift
and Miley Cyrus.—DEP

AUDRYE SESSIONS
Audrye Sessions
Producers: Andrew Scheps,
Matt Radosevic
Black Seal/RCA
Release Date: Feb. 77
This Oakland, Calif.,
quartet cut its teeth on
the Northern California cof-
fee shop circuit before inking
to the new RCA imprint Black
Seal. Those formative years
have honed Audrye Sessions’
sound into gossamer rock
with a surprising edge. “Turn
Me Off” has a soaring chorus
and catchy melody that could
be hit material, and the ballad
“"New Year’s Day” strikes an
emotional chord that is likely
to resonate with first-time lis-
teners. The band’s sweeping,
swelling sound lends itself to
dreamy landscapes of the
mind. Things skew slightly off
the mark ontracks like “Noth-
ing Pure Can Stay” with its

classic rock rhythms and |

earnest singing, but for the
most part, “Audrye Sessions”
stays focused onits shadowy
beauty. —LJW

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770
Broadway, Seventh Floor, New
York, N.Y. 10003) or to the writers
in the appropriate bureaus.
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RAPHAEL SAADIQ
100 Yard Dash (2:18)
Producer: Raphae/ Saadiq
Writers: R. Saadiq, B. Ozuna
Publishers: Ugmoe/
Universal/Jake & the
Phatman,/Windswept,
ASCAP
Columbia
u “100 Yard Dash” is re-
corded in the classic
tradition of short R&B songs:
it leaves listeners wanting
more, so they play the record
again and again. That's the
case for Raphael Saadiqg’s
second single from his 2008
critically acclaimed, Grammy
Award-nominated album
“The Way | See It.” The R&B
singer wrote, produced and
arranged the album (and
played drums, bass and gui-
tar on all tracks) and laid
down vocals that recall
Smokey Robinson, Marvin
Gaye and a mash-up of other
Motown singers. “100 Yard
Dash” is a tambourine-
shaking, upbeat but light soul
song that is complemented
by Saadig’s vocal, with em-
phasis in all the right places.
Having produced for D’An-
gelo, Joss Stone and Mary J.
Blige, the former Tony! Toni!
Toné! singer’s reappearance
as a solo artist is a refreshing
return.—MM

CURT@!N$
The Rebel (3:02)
Producer: Don Wil/
Writer: not listed
Publisher: not /isted
High Society Life Co.
* CurT@!n$ (pronounced
“curtains”) is exactly
what hip-hop needs: an MC
who's not afraid to break the
mold. In an industry climate
with diminishing sales, the
majority of artists are merely
carbon copies of their
peers. But with “The Rebel,”
CurT@!n$ offers a witty style
all his own. He says he “can’t
be touched like broads at a
peep show,” and he is exactly
right. Over Don Will's hard
beat and solid scratching and
cutting on the turntables,
CurT@!n$ displays an origi-
nality not seen since Kanye
West first picked up the mic.
The borough of Brooklyn has
given hip-hop some great
MCs (Big Daddy Kane, Biggie

Smalls, Jay-Z), and the tradi-
tion continues as CurT@!'n$
prepares to make his mark.
And because this is only a
mixtape cut, the best is yet
tocome.—SR

ROCK

BLUE OCTOBER
Dirt Room (3:25)
Producer: Steve Lillywhite
Writers: various
Publishers: various
Universal Motown

Blue October made

impressive headway
with 2006’s “Foiled,” which
spawned the touching apol-
ogy “Hate Me” and the more
lighthearted “Into the Ocean”
on the way to achieving
platinum sales. However, on
“Dirt Room” the Houston
band takes a break from craft-
ing substantial alterna-pop
and jams along to meaty
guitar hooks and amped-up
percussion. The track is a
frenetic rant by infuriated
singer Justin Furstenfeld, who
is torturing someone for
taking "the future and the
food off his family’s plate.”
Whether this is the psycho-
logical flip side to Blue
October’s masochism track
“Drilled a Wire Through My
Cheek” or an actual kidnap-
pingis uncertain. Here’s hop-
ing that for the victim’s sake
it's all in Furstenfeld’s head,
because he’s got the details
planned down to the duct

CHUCK WICKS

Powell

Publisher: not /isted
RCA

With the Stars.”"—DEP

Man of the House (3:20)
Producers: Dann Huff, Monty

Writers: C. Wicks, M. Mobley

Chuck Wicks is a talented young singer/songwriter with
a gift for serving up songs so visual that you can see
the characters as their stories spill through the speak-
ers. He did it with his debut hit “Stealing Cinderella”
and again on this tale of a 10-year-old taking care of the
family while his father is away serving his country.
Penned by Wicks and Michael Mobley, it’s a lyric many
military families will relate to as it chronicles the life of
young Bobby and his mom while dad is a world away.
It’s poignant, but not a tearjerker, as it concludes—not
with bad news—but a phone call from pop telling
Bobby how proud he is of him. It’s a timely, moving
story and Wicks delivers a warm, thoughtful perform-
ance. With a great lyric, strong performance and mem-
orable melody, this song embodies all that’s good
about contemporary country and should further boost
Wicks’ burgeoning profile—not to mention his presence
as a contestant in the eighth season of ABC’s “Dancing

tape, a grave and the ants,
bees and honey he’s going
to slather over his prey.
“Dirt Room” ain’t pretty,
but it’s not supposed to be.
Look for it on the ironically
titled “Approaching Nor-
mal,” March 24.—CLT

LIONEL RICHIE
FEATURING AKON
Just Go (4:18)

Producers: A/iaune “Akon”

TIMBERLAKE
Dead and Gone (4:59)

Rob Knox

R. Tadross

April, ASCAP
Grand Hustle/Atlantic

T.I. FEATURING JUSTIN

Producers: Justin Timberlake,
Writers: C.Harris, J. Timberlake,

Publishers: Crown Club/Warner-Tamerlane. BMI;
Tennman Tunes/Universal Z/Cleopatra’s Sons/EM/

With “Dead and Gone” already scaling the upper reach-
es of the Billboard Hot 100 just weeks after its release,
it's clear that T.I. and Justin Timberlake have another hit.
(2006’s “My Love” reached No. 1 on the Hot 100.) The
serious tone of the song sets in early with T.I. mention-
ing his late friend Philant Johnson. Timberlake’s excel-
lent vocals are as thought-provoking as they are catchy
and the verses—which T.1. delivers—are some of his most
insightful rhymes to date. The lyric encourages people
to think before they act in order to avoid tragedy. The
pair's performance at the Grammy Awards will only
serve to add more life to “Dead and Gone.”"—SR

¥i

T. I.

Dead And Gone
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Thiam, Giorgio Tuinfort
Writers: A. Thiam, G. Tuinfort
Publishers: Byefall/Sony/ATV/
Piano Music, ASCAP
Island Def Jam
u Lione! Richie scored
one of his biggest hits
with 1983’s "All Night Long
(Al Night),” in which he de-
livered a festive reggae-
toned vocal. Some 25 years
later, he conjures a similar
vibe with "Just Go,” with
the added hip factor of col-
laborator Akon (who's con-
tent to let Richie maintain
the marquee, only serving
up background vocals).
Richie’'s previous album,
2006’s “Coming Home,”
came within striking dis-
tance of going gold—one
hell of an accomplishment
in the sales-starved millen-
nium. AC and adult R&B are
already onboard with this,
the title track from his Feb.
17 album. The optimistic,
calypso-flavored cut is
craftily produced with is-
land percussion, tinkling
keyboards and sweeping
harmonic vocals that caress
the production. If Richie
wasn't nearly 60, this would
be a formidable bid for top
40 radio—but adults will
have a blast with a might-
ily relevant release from the
enduring entertainer.—CT
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Little Hero Debuts Atop Reggae Chart

Jamaican artist Little Hero’s debut album, “Reve-
lation,” debuted at No. 1 on Billboard’s Top Reggae
Albums chart the week of Jan. 31, an extraordinary
accomplishment for a singer who is relatively un-
known beyond the island’s shores.

That week, “Revelation,” released on the small
Jamaican imprint Inspire Records, surpassed major-
label releases, a diamond-selling artist and even
two of Bob Marley’s sons.

‘We prayed that one day Hero would reach a level
that would surprise people, because he has done
great music but he has been overlooked,” says Del-
roy Roberts, Hero’s manager, the owner of Inspire
Records and the writer/producer of most of the songs
on “Revelation.” “This would not have been possi-
ble withoutdigital downloads, which have taken us
into new areas and given the record a big push.”

Roberts licensed “Revelation” to Japan’s Diamond
Edge Records for release there in December 2007; he
shopped the album toa few U.S. companies and their

disinterest prompted him to release “Revelation” on
Inspire in February 2008. Roberts distributed the
physical CD with assistance from Florida-based col-
league Kevin Steele; for digital distribution, he part-
nered with reggae specialists Zojak Worldwide (from
Jamaica) and Germany’s Sound Quake. Neither
Roberts nor his distributors can pinpoint the sources
of the sales surge that took “Revelation” to the top of
the chart, but Till Schumann, the head of digital dis-
tribution at Sound Quake, believes it’s simply a tri-
umph of excellence over name recognition.

In addition, Schumann says, “Delroy didn’t make
the songs available on the Web prior to the album’s
release; something many Jamaican producersdo.”

Sales for “Revelation” number slightly more than
1,000 units, according to Nielsen SoundScan. But
the No. 1 debutis generating broader acknowledge-
ment for Hero, whose distinctive sing-jay style vo-
cals and heartfelt lyrics have been a consistent
standard-bearer for 21st-century dancehall steeped

Y
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in roots reggae’s cultural sensibilities.

Born Paul Gayle in 1972, Hero first appeared on
the Jamaican music scene in 1994 with the No. 1
single “God Alone.” He dropped out of the music
business for several years following a car accident
but returned in 2005 with another No. 1, “Inna De
Ghetto,” a commentary on the devastation wrought
by the preponderance of guns within the island’s
poorest communities.

“Revelation” features several of Hero's biggest
songs, including the acoustic guitar-framed, deeply
devotional “Praise God,” which topped the reggae
charts in Jamaica, New York, South Florida and the
U.S. Virgin Islands throughout 2008. Roberts, a
newcomer lo the reggae industry, produced “Praise
God” and most of Hero’s recent hits, with music
created by engineer Horace Campbell and Hero'’s
brother, Andrew Gayle.

Due to the comparative obscurity of his team
within reggae circles, Hero was cautioned to ex-
pect little from his debut album.

“People said we needed popular rhythms, bet-
ter-known musicians and producers, and had to
release it on an established reggae label or it would-
n’t go anywhere,” says Hero, taking a break from
recording at Columbo Studios near his home in
Ocho Rios. “But we believed in our thing and it
feels good to know we’ve come this far.” oo
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LOST AND FOUND

Little Steven Van Zandt’s
rock’n’roll empire is expand-
ing yet again with a new
label, Lost Cathedral. The
first project from the RED-
distributed imprint, which
will focus on hard rock, is
Crown of Thorns’ “Faith,”
due May 14.

Lost Cathedral joins Van
Zandt’s garage rock label,
Wicked Cool, under the
banner of parent company
Renegade Nation.

“We basically decided to
keep Wicked Cool identifi-
able as a garage rock label, at
least for now,” he says. “Inthe
last couple of years, we’ve
gotten a lot of hard rock

things submitted to us. A lot
of itis quite good—a little bit
punkier or hard rock than we
do with Wicked Coo!.”
Starting with Crown of

Back in black:
LITTLESTEVEN

Thorns made sense too, be-
cause the band’s frontman,
Jean Beauvoir, is also the
CEO of Renegade Nation.
“He does what he does every

couple of years,” Van Zandt
says. “l said, ‘You know what?
It’s silly not to put it out.” ”

As with Wicked Cool,
Lost Cathedral will focus on
artist development, which
Van Zandt feels is a lost art
in the modern music busi-
ness. “Once upon a time
there was a great, collabo-
rative effort involved in
making careers,” he says.
“Things have gone so far to-
ward do-it-yourself—which
frankly doesn’t work—it’s
hard to be capable at all of
those jobs, let alone good
at them.”

And, one of the labels may
prove alogical place to reis-
sue Van Zandt’s back cata-
log, which includes several
successful solo albums from

icanradiohistorv.com

the '80s. “We’re in posses-
sion of all of those,” says Van
Zandt, who now owns the
masters. "l just haven’t had
time to focus onit. We actu-
ally should, because my stuff
is really not very available.
Maybe we’'ll stick it into one
big boxed set.”

Other Renegade Nation
initiatives in the works
include a TV show based on
Van Zandt’s popular satel-
lite radio show “Under-
ground Garage” and the
rock-focused Web site
Fuzztopia, which Van Zandt
promises will provide
“everything from how to
get guitar strings at 2 a.m.
in Cleveland to the hippest
promoter in Oslo.”

—Jonathan Cohen

AND PROUD

“l didn't go to college, but I'm a road
scholar,” Wynonna told a packed au-
dience at Nashville’s Belmont Univer-
sity during a concert/release party to
introduce her new Curb covers album,
“Sing: Chapter 1,” which debuts this
week at No. 37 on the Billboard 200.
Wynonna partnered with Belmont for
the event, which was produced and
promoted by the Record Company
Operations class.

“My agenda was not to sell rec-
ords,” Wynonna tells Billboard. “My
agenda was to make a depositin a
community. It was personal.”

The event began with Nashville
journalist Harry Chapman asking
questions of Wynonna for “The In-
sider’s View,” Belmont's signature
interview series. She then performed
a concert showcasing the new
album, followed by a meet-and-
greet with the Record Company Op-
erations class.

“Part of the challenge for us, as ed-
ucators, is to provide something ex-
periential in addition to the theory that
we are actually presenting in the
class,” says Sarita Stewart, an instruc-
tor in entertainment industry studies
who previously spent 14 years at Curb.

Belmont is known for churning out
such high-profile alumni as Brad Pais-
ley, Trisha Yearwood and Josh Turner,
and the school’s Mike Curb College of
Entertainment and Music Business is
named after the Curb Records founder.

“Sing” finds Wynonna working
again with Brent Maher and Don Pot-
ter, who were instrumental in her early
career. Among the classics she tack-
les are Bill Withers’ “Ain’t No Sun-
shine,” Merle Haggard’s “Are the
Good Times Really Over” and Tammy
Wynette’s “Till | Get It Right.”

“When | started out with this rec-
ord, | wanted to rock,” she says. “But
the more we studied different gen-
res and styles, | was really drawn to
the torch ballads more than | was to
being really loud.”

Curb is taking the Rodney Crow-
ell-pennedtitle track to AC radio and
plans to release other singles to mul-
tiple formats.

In addition to the Belmont event,
Wynonna guested on “Rachael Ray,”
“The View” and “Good Morning
America,” and has also garnered TV
exposure as a spokeswoman in ads
for weight loss product Alii.

—Deborah Evans Price
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Twin
Peaks

n Australia, the effervescent Origliasso sisters

have long been household names. But identi-

cal twins Lisa and Jessica—Dbetter-known as

pop pair the Veronicas—have had to bide their

time waiting for audiences abroad to catch on.

The wait, it would appear, is over. The duo’s sin-

gle “Untouched” (Engineroom/Sire/Warner Bros.)

has so far reached No. 17 on the Billboard Hot 100,

making it the first Australian pop act to crack the

top 20 since Kylie Minogue peaked at No. 7 in March
2002 with “Can’t Get You out of My Head.

‘We're really excited to see all our hard work
translate into that,” says Lisa, back in her home-
town of Brisbane after a two-week U.S. promo tour.
“That’s the biggest compliment for us—America
is saying we're new and fresh and unique.

“Untouched” has sold more than 835,000 down-
loads in the States, according to Nielsen Sound-
Scan, and has reactivated interest in its album,
“Hook Me Up,” originally released Aug. 26, 2008.
A recent No. 1 on Billboard’s Top Heatseekers chart,
the set has climbed as high as No. 107 on the Bill-
board 200 and has so far scanned 65,000 copies.

The band’s previous album, “The Secret Life Of
" peaked at No. 133 in 2006 and has sold 121,000.
The act’s team cites support from MTV and other
youth TV, key synchs on “So You Think You Can
Dance” and “The Hills,” and pop radio play as driv-
ing the success of “Untouched.” The duo will make
a guest appearance on “90210” lzter this month,
while Nickelodeon’s “The N” will air a special fea-
ture hailing the Veronicas as its artist of the month.
Support slots with Jonas Brothers, Natasha Be-
dingfield and Hanson have also paid off, while the
duo launched its own Web series, also called “Un-
touched,” through the act’s Yahoo Music channel
in October.

U.S. dates are planned for the summer, but in
the meantime the stateside success will trigger a
wave of international releases, with Warner Music
rolling out “Hook Me Up” across the United King-
dom and Europe in March and April, while the
record drops March 18 in Japan. The Veronicas are
committed to European promo trips beginning in
March and running through June.

That means plans to deliver a new album in 2009

AaronLaCrate has been DJ'ing parties and clubs since he was a little kid. “My parents thought
| was nuts, but they saw how driven | was and that | was making money,” he says.

Today, LaCrate spins what he calls “gutter,” his own version of explicit, chant-driven Balti-
more club music. The difference: The MCs he utilizes can actually rap, and he doesn’t use

samples, which are prevalent in Baltimore club.

While LaCrate has been a constant presence onthe club music scene (he was interviewed

as part of a 2005 MTV special about it), his profile was raised after executive-producing last
year’s “Remixology” by the Delicious Viny! All Stars. That collaborationied to animprint deal
with Delicious Vinyl for LaCrate’s Milk Crate Records, which he runs out of New York.

But LaCrate figures to get more exposure than ever with his second album, “B-More Club
Crack,” due March 10 on Koch. This week, he flies to Germany to play a series of dates on the

Coke DJ Culture tour. For the past few years Coke Germany has been bringing over such
American DJs as DJ Premier and Afrika Bambaataa to play sponsored club dates. In addi-
tion, the DJs traditionally record their own take on a piece of Coke music.

LaCrateis further diversified with Milk Crate Athletics, a clothing line he started 13 years ago.
Whenever the label puts out aremix or mixtape, there is an accompanying piece of apparel. For
the current release, that means a T-shirt with the image of one of the rappers on the disc, Verb.

Despite his ever-heightening profile (the new album’s “Oh My God” was recew to

KPWR [Power 106] Los Angeles’ mixshow), LaCrate says he still doesn’t get any"'r ct from
his hometown. “Hip-hop is at areal dull point now. It’s relying on beef and gossip,” he says, adding
that he and producing partner Samir remixed Madonna’s “Miles Away.” “You’d think they
would play it down in Baltimore out of simple pride, but they didn’t.” —Kamau High
36 |
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are on hold—despite “Hook Me Up” originally
being released Down Under in November 2007.

The act was signed by Sire founder Sey-
mour Stein and developed in the States but
has enjoyed great success in its home mar-
ket, with both albums peaking at No. 2 and
spawning several hit singles.

“Their work ethic is just astounding,” says
Warner Music Australia and New Zealand chair-
man/CEO Ed St. John. “For a number of years they
were big here and a lot of people didn’t know who
they were overseas. That was becoming a bit diffi-
cult for them to understand and accept. They don’t
have to worry about that anymore.’

“There were definitely times of frustration,” Lisa
says. “Ithas been a somewhat tough road, but right
now it’s a good time for music and our music is
speaking foritself. Artists like Lady GaGa, MGMT
and Katy Perry are breaking, and they're clearing
the way for electro and beat-driven music over there.
‘Untouched’ may not have been the right thing for
America eight months ago, but it's definitely the
right thing now. vee

D

i

WELCOME
TO THE
MACHINE

She was discovered when her manager
overheard her singing the soul classic
“Something’s Got a Hold on Me” in a
dingy London club restroom. Now,
British singer/songwriter Florence and
the Machine is reaching a wider audi-
ence as the winner of the second BRIT
Awards Critics’ Choice prize.

The honor was announced Jan. 20
at the televised BRIT nominations cer-
emony, where the quirky 22-year-old
singer born Florence Welch per-
formed live.

She follows in the footsteps of
Grammy Award-winning artist Adele,
who picked up the inaugural Critics’
Choice crown—awarded by an indus-
try panel to the British artist most
likely to break through in the year
ahead—at last year’s ceremony. Flo-
rence will not perform at the main
BRITs ceremony Feb. 18 at Earls Court
but will be formally given the prize as
part of the telecast.

“No one told me | was nominated
because that sort of thing freaks me
out,” says Welch, who signed to is-
land Records/Universal last year. “It’s
been really, really hectic [ever since].
I’ve had to take stock of a lot of stuff
and figure out how I’m going to han-
dle this year because it’s all new and
it’s all happening so soon.”

Despite the huge boost to her
profile that the award brings, Welch
and her team are concentrating on
building her credibility as a touring
artist rather than rush-releasing her
debut album,

Island senior A&R manager Ben
Mortimer—who describes Florence
and the Machine as following in “the
great English tradition of eccentrics,
like Kate Bush or Siouxsie Sioux”—
says work on her as-yet-untitled
debut will resume as soon as she ful-
fills her duties supporting Glasve-
gas and White Lies on the U.K.
Shockwaves NME Awards Tour
2009, which wraps Feb. 21 at Lon-
don’s Brixton Academy.

With further U.K. dates booked in
May and June, manager Mairead
Nash of London-based Love Man-
agement is eyeing a summer album
release, accompanied by European
festival dates, booked through Lon-
don-based X-Ray Touring. U.S. plans
are being discussed, with Nash en-
visioning a potential fall album re-
lease, although a U.S. label or book-
ing agent is not currently in place.

—Richard Smirke
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

LIZA’S BACK!
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BOP MUSIC
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GAGA IN CONTROL
>>

CHART
BEAT

>>Seal returns to the Adult
Contemporary chart with a
cover of Harold Melvin & the
Blue Notes’ 1972 single “If You
Don’t Know Me by Now,” which
was also a 1989 hit for Simply
Red. Coincidentally, Simply
Red is also on the AC chart this
week, with a cover of “Go
Now,” the first Blllboard Hot
100 hif for the Moody Blues.

>>Seether’s rock take of
Wham featuring George
Michael’s “Careless Whisper”
enters the Billboard Hot 100 at
No. 76.

Read Fred Bronson
every week at
billboard.com/fred.
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Fray Leads, Bruce Bullets And Grammy Shines

While the Feb. 8 Grammy Awards made-
big news last week, the top-selling album
of the week happens to come from an
act that wasn’t nominated for a trophy
and didn’'t appear on the CBS show.

The Fray flies in at No. 1 on the Bill-
board 200 with its sel(-titled sophomore
album, which sold 179,000 copies. That
easily surpasses the best sales week that
the band’s debut set, “How to Save a
Life,” notched when it sold 150,000 dur-
ing Christmas week in 2006.

Last week's No. 1, Bruce Spring-
steen’s “Working on a Dream,” slips
to the runner-up slot with 102,000. it’s
down only 55%, a less weighty drop than
what his lastalbum, 2007’s “Magic,” ex-
perienced in its second week. It pre-
miered with 335,000, then fell 60.4% in
its second week.

Springsteen’s not-so-bad second-

THE FRAY

week decline was likely aided by con-
sumers reacting to his Feb. 1 Super
Bowl halftime performance. On last
week’s charts, there were significant
digital gains for a number of his sets,
likely owed to purchases made on

Super Sunday (and the final day of

Nielsen SoundScan’s tracking week).

Now, with a full week having elapsed
since the Bowl, Springsteen’s catalog
makes more gains.

His Wal-Mart exclusive “Grealest
Hits” (with the E Street Band) vaulls
from No. 74 to No. 43 on the Billboard
200 with 13,000 (up 66%), while he also
places three albums in the top 25 on
Top Pop Catalog.

His 1995 set “Greatest Hits” zips
from No. 16 to No. 5 (8,000; up 71%).
“The Essential Bruce Springsteen”
climbs from No. 43 to No. 13 (6,000; a
gain of 91%) and “Born in
the U.S.A.” debuts on the
chart at No. 22 with 4,000
(up 90%). That’s the besi
week for “Born” since No-
vember 2004, when it sold
nearly 6,000.

Overall, Springsteen’s cat-
alog of albums (backingout
“Working ona Dream”) sold
45,000 copies in the week
ending Feb. 8—a 53% gain
compared with what it sold
the previous week (nearly

30,000). His overall digital song sales
jumped from 121,000 the week end-
ing Feb. 1 to 145,000 last
week (up 20%).

Springsteen’s top-
selling download, thetitle
track to “Working on a
Dream,” sells 24,000 (up
77%), earning the Boss
his first Billboard Hot 100
appearance (No. 68) in
slightly more than a year.

Another beneficiary
of the Super Bowl is Jennifer Hud-
son’s self-titled debut, which rises to
No. 47 with 12,000 (up 57%). On Top
R&B/Hip-Hop Albums, the set leaps
to No. 16.

Her much-talked-about rendition of
“The Star Spangled Banner” before the
game clearly ignited sales for the
album, but the story isn’t over yet.

The set will rise again next week,
after the full impact of the Grammys
is felt. On the show, she took home the
first award of the night, for best R&B
album, and then later she turned in an
emotional performance of “You Pulled
Me Through.”

SPEAKING OF THE GRAMMYS:
Though the Grammy Awards cere-
mony was held on the evening of Sun-
day, Feb. 8 (the last day of the tracking
week reflected in this issue’s Billboard

IVIar I(et \A’at(:h A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ﬂfmsl‘
This Week 7,328,000 1,520,000
Last Week 6,510,000 1,389,000
Change 12.6% 9.4%
This Week Last Year 8,432,000 1,309,000
(hange -131% 16.1%

"Digital album sales are also counted within album sales.

Weekly Album Sales Million Units)

30

200), the broadcast still makes waves
(see story, page 10). Most gains likely
are the result of down-
load purchases on Sun-
day night after the show.

Robert Plant & Ali-
son Krauss’ album of
the year winner “Raising
Sand” re-enters the Bill-
board 200 at No. 69 with
9,000, a gain of 286%.
Seventy-nine percent of
its 7,000-copy increase
came from downloads. Adele, who
won best new artist, sees her “19’
album vault to No. 27 with an 89% gain.
Of its 8,000-unit increase, 82% came
from downloads.

ENCORE: Masterworks Broadway’s
lavish studio cast recording of
Rodgers & Hammerstein’s 1947 mu-
sical “Allegro,” released Feb. 3. sold
1,000 copies. It just misses charting
on Billboard’s Top Internet Albums
and Top Compilations Albums charts.

The all-star effort, which was
recorded during the course of two
years, boasts a cast that includes Audra
McDonald and Patrick Wilson. The
set isn’t eligible for the Top Cast Al-
bums chart, as the list only tallies orig-
inal and theatrical cast recordings, not
studio cast albums. Had it qualified, it
would have debuted at No. 5.

For week ending Feb 8, 2009. Figures are rounded l]iL‘lSCn
Compiled from a national sample of retail store and rack .
Year-To-Date sales reports collected and provided by SoundScan
DIGITAL
TRACKS 2008 2009 CHANGE 2008 2009 CHANGE
24,735000  OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
22,902,000  Albums 46,636,000 40,932000  -12.2%  (ufrent 25,813,000 21,711,000  -15.9%
a.0%  Digital Tracks 135,893,000 163,537.000  20.3%  (apaleg 20,822,000 19221000  -7.7%
20786000  SHoreSingles 166,000 167000 0.6%  pogy (atalog 14,863,000 14112000  -51%
Total 182,695,000 204,636,000 12.0%
19.0%
Albums w/TER* 60,225,300 57,285,700 -4.9%

‘Includes track equivalent album sales (TEA) with 10 track downloads equivalent

to one album sale.

CURRENT ALBUM SALES

o8 ... 258miliion|
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20 09 ; LU  CATALOG ALBUM SALES
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10 SALES BY ALBUM FORMAT
7.3M o 39,018000 31,326,000 -19.7%
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MELINDA DOOLITTLE
COMING BACK 10 YOU HI F. 1004 (12 98

VARIOUS ARTISTS
PARIS MAGNIFIQUE EMI 5rECIAL MARKETS 00161 EX/STARBUCKS (12 98

VARIOUS ARTISTS

SWING. SWING. SWING SOM: MUSIC CLSTOM MARKETING GROUP 00183 EXSTARBUCKS (1293
CANNIBAL CORPSE

EVISCERATION PLAGUE HMETAL BLADE 14718 (15 98] -
WILLIE NELSON AND ASLEEP AT THE WHEEL
WILLIE & THE WHEEL BISWEAUX 1287* (15 98

BEN KWELLER

CHANGING HORSES THE NOISE 00 0069*/ATO (11 98

ANIMAL COLLECTIVE
. MERRIWEATHER POST PAVILION DOMIND 219° (15 98

NEVER BETTER RHYMESAYERS 0102 {15.98

FLEET FOXES
FLEET FOXES SUB POP 777" (13.98

VARIOUS ARTISTS

SWEETHEART. OUR FAVORITE ARTISTS SING THEIR FAVORITE LOVE SONGS STARBUCKS 00124 EX (12.98)
11 DJ SKRIBBLE

TOTAL CLUB HITS 2 THRIVEDANCE 90799/THRIVE (18.98

~ BON IVER
.._BLOOD BANK (EP} JAGJAGUWAR 134" (1098

2
. B
13 &
14 3118
0 TWO TONGUES
TWD TONGUES VAGRANT 528 (13.98

@ 7 6§ GARTH BROOKS
< 2 ,; THE ULTIMATE HITS PEARL 213 (2598 CD DVD‘-_-I

SOUNDTRACK
TN RADIOHEAD
@ iadiadl GAINER

HE'S JUST NOT THAT INTO YOU NEW LINE 39132 (16.98
A4 |IN RAINBOWS T8O 21622*/AT0 (13.98)
19 8§ THE TING TINGS
WE STARTED NOTHING COLUMBIA 28925+ (12 98
20 & ‘18 BON IVER

FOR EMMA, FOREVER AGD JAGJABUWAR 115 (14.98)

14 ANTONY AND THE JOHNSONS
S8 THE CRYING LIGHT SECRETLY CANADIAN 194° (14.98

HEARTLESS BASTARDS
THE MOUNTAIN FAT POSSUM 1125 (14.98
. EAGLES
{ LONG ROAD OUT DF EDEN ERC 4500 EX (14.98)

RAY LAMONTAGNE

GOSSIP IN THE GRAIN RCA 32670° (18.98
1 VAMPIRE WEEKEND
2" VAMPIRE WEEKEND XL 318° BEGGARS GROUP (113!
4 APOCALYPTICA

_WORLDS COLLIDE 20-20 21580/J1V! 8) &

@ 20 l3 JOURNEY
JEBE REVELATION NOMOTA 4506 EX (14.98 CO/DVD

JASON NEVINS o 1

13 S

el 15 = JASON NEVINS PRESENTS: ULTRA DANCE 10 ULTRA 1895 (17.98)
20 13 ! LIL WAYNE & DJ DRAMA

I GANGSTA GRILLZ: DEDICATION 3 APHILLIATES 63278 (17 98)
30 26 33 FLIGHT OF THE CONCHORDS

FLIGHT OF THE CONCHORDS (SOUNDTRACK) HBQ 715*/SUB PDP (15.96)

31 24 41 SECONDHAND SERENADE
B A TWIST IN MY STORY GLASSNOTE 405244/EAST WEST (15.98) +

FRAMING HANLEY

=l THE MOMENT 5ILENT MAJURITY 1001 (15.98)
JUANITA BYNUM

S 2 POUR MY LOVE ON YOU FLOW 9338 (17 98)

3a 19 THE FIREMAN

ELECTRIC ARGUMENTS ATO 0063" 115 98

as 11 4 SOUNDTRACK
UNDERWORLO: RISE OF THE LYCANS { AKESHORE 3405

18.98

6 VARIOUS ARTISTS
THE 50 MOST ESSENTIAL PIECES OF CLASSICAL MUSIC X5 DIGITAL EX (11.98
W THE PAINS OF BEING PURE AT HEART
85 THE PAINS OF BEING PURE AT HEART SLUMBERLAND 89° (13.98)
PRE STEVE MARTIN
THE CROW: NEW SONGS FOR THE 5-STRING BANJO 40 PRODUCTIONS 98213 EX (1298

36 31

L13

e JOE
LU JOE THOMAS. NEW MAN 563 00003 KEOAR (17 98

. MARK OLSON & GARY LOURIS

40 9 READY FOR THE FLOOO NEW WEST 8162° (17 96
4 DJ KHALED
41 lg’ WE GLOBAL WE THE BEST/TERROR SQUAD 4564,E1 (17.89)
LIZA MINNELLI
LIZA'S AT THE PALACE (DRIGINAL CAST RECORDING) HYBRID 20053 (19.98
(HED) PE.
Eol 32 S5 NEW WORLD DRPHANS SUBURBAN NOIZE 100 (13.98 1
44 41 a7 SHEKINAH GLORY MINISTRY

JESUS UMCG 3003/KINGOOM (17 98)

P
CRAIG MORGAN
ol 19 I__s GREATEST HITS BROKEN BOW 7

JOSHUA RADIN
46 42 |8 G ele rives won aND POP 001 (13.98)
THE BAD PLUS

@Ig__

FOR ALL | CARE HEADS UP 3148* (18.98)
48 21

FICTION FAMILY
49 40 g DAVID BYRNE & BRIAN ENO

(1298)

FICTION FAMILY | OWERCASE PEGPLE 0065°/ATO (12.98)
EVERYTHING THAT HAPPENS WILL HAPPEN TODAY OPAL 002/TODOMUNDD (15.98

B MOTLEY CRUE

SAINTS OF LOS ANGELES MOTLEY 240" /ELEVEN SEVEN {16.98) &
0n Top Independent Albums three Starbucks releases make their way
onto the tally at Nos. 4, 5 and 10. The “Swing Swing Swing” set
additionally arrives at No. 1 on Top Jazz Albums, making it the third
Starbucks set to crown the tally since October. Also on the Indie
Albums fally, Antony & the Johnsons’ “The Crying Light” vaults with
a 21% inerease to No. 21 following the act’s Feb. 3 profile on NPR’s
“Fresh Air” program.

40 Go to www.billboard.biz for complete chart data
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. 55 £5 ARTIST Title 8% w

Qw wz @

2 =<5 $Z (MPRINT/ DISTRIBUTING LABEL =% &
The Fray 1

Feel That Fire 3

Lonely Road 4, ‘l’

Working On A Dream 2

192755__

We Sing. We Dance. We Steal Things. 13 .

VIRGIN CAF:TOL

1 » BRUCE SPRINGSTEEN
S COLUMBIA SONY MUSIE +

e ADELE
XL COLUMBIA /SONY MUSIC

‘ar JASON MRAZ
e 9 36. ATLANTIC AG +

° 23 @ COLDPLAY
CAPITOL

0 11 13 TAYLOR SWIFT

o THE FRAY
J EPIC /SONY MUSIC ®
a DIERKS BENTLEY
o CAPITOL NASHVILLE
e THE RED JUMPSUIT APPARATUS
a4

Viva La Vida or Death And All His Friends 2 ﬂ-

Fearless 4

Slumdog Millonaire 33 ”.l

Noble Beast 54

BIG MACHINE  +

9 4 . SOUNDTRACK
| INTERSCOPE 1A

4 ANDREW BIRD
@ 14 18 £ vossuv

@ m ADELE

: XL/COLUMBIA /SONY MUSIC
12 1 1

7 KINGS OF LEON
®
©
@

RCA /RMG
16 2§

Tunes Live From Soho (EP) 4. B0
105 E

o Only By The Night g

LADY GAGA
§ STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE /1GA

ROBERT PLANT / ALISON KRAUSS  Raising Sand o @
ROUNDER v

A DAY TO REMEMBER

| vicToRy P
CREEDENCE CLEARWATER REVIVAL
FANTASY CONCORD

15 | The Fame 1% |

Homesick 24 l

Chronicle The 20 Greatest Hts __ B

17 s § SOUNDTRACK Twilight 4 i
& SUMMIT/CHOP SHOP/ATLANTIC /AG
@ VARIOUS ARTISTS Grammy Nominees 2009 4,
GRAMMY RHING
BON IVER Blood Bank (EP) %
U JAGJAGUWAR i) i

.+ KANYE WEST
20 16 'ﬁ A ROC-A-FELLA/DEF JAM IDJMG
NICKELBACK
21 18 ROADRUNNER

808s & Hearthreak 9 .

Dark Horse 6 -

@ DAVE BARNES You, The Night, And Candlelight (EP) 15 L
RAZOR & TIE - - =S
@ SOUNDTRACK Nick & Norah's Infinite Playlist 455 [B
ATLANTIC COLUMBIA PICTURE_S AG )
MGMT

Oracular Spectacular 81

24 21 J30 coLumsia /sony MUSIC

PINK ~ Funhouse
@ w LAFACE JLG 15 |.|

@ rop INTERNET

[

&& ARTIST

=3 IMPRINT / DISTRIBUTING L ABEL
THE FRAY

The Fray 1
EPIC 10202° SONY MUSIC @® -

| 4 BRUCE SPRINGSTEEN Working On A Dream
£ coLumBIA 41355°/SONY MUSIC &
KIDZ BOP KIDS
RAZOR & TIE 89195
5 T' SOUNDTRACK
INTERSCOPE 012502 1GA
A DAY TO REMEMBER
VICTORY 448
"5 JASON MRAZ
23 :ﬂ TLAKTIC 448508*/AG @

STEVE MARTIN  The Crow: New Songs For The 5-String Banjo __
40 PRODUCTIONS 98213 EX

o
gE
TitleRE %
oz &
2 8

LAST
WEEK

~ KidzBop 15 7

Slumdog Millionaire 13

Homesick 21

We Sing. We Dance. We Steal Things.

TAYLOR SWIFT Fearless
6 W o acring o0 + a X
. SOUNDTRACK Twilight 18 -.
SUMMIT CHOF SHOP ATLANTIC 515923*/AG =

1 MILES DAVIS
COLUMEIA LEGAGY 27105/SONY MUSIC

l BEN KWELLER
THE NOISE CO 0069~ ATO
WILLIE NELSON AND ASLEEP AT THE WHEEL
| sismeaux 1287

MELINDA DOOLITTLE
| HI F1 1004

DIERKS BENTLEY
CAPITOL NASHVILLE 02158
7 FRANZ FERDINAND

§ DOMINQ.EPIC 37255 SONY MUSIC

DAVID FOSTER

Kind Of Blue __ _;1

Changing Horses 9 [

Willie & Tie Wheel 89

It's Your Love 58

Feel That Fire 3

Tonight: Franz Ferdinand 59

6666969 0000 :-0- 0

Hit Man: David Foster & Friends I
b T? | 143/REPRISE 511933/WARNER BROS. & 166 )
2 SEAL Soul
. 1o 143 515868/ WARNER BROS o L
WYNONNA Sing: Chapter 1 37 |

CURB 79133

TWO TONGUES
VAGRANT 528

+ NICKELBACK
Z0 n 1§ ROADRUNNER 618028

U5 VARIOUS ARTISTS Grammy Nominees 2009 ‘
G |12 E GRAMMY 517633/RHING
45 PINK Funhouse
18 15 LAFACE 36759/JL6 15
Already Free 447 II!-I-

Fleet Foxes 4qg |

Two Tongues

006

Dark Horse:

22

THE DEREK TRUCKS BAND
2 0 !r VICTOR 32781/S0NY MUSIC

FLEET FOXES
24 16 68 ;5 pop 7770 !
SOUNDTRACK Twilight: The Score (Carter Burwell) 168 I l

& ﬂ SUMMIT/CHOP SHOP ATLANTIC 517000 AG i
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EXOLUSIVE
CHARTS FROM

ARTIST {IMPRINT / DISTRIBUTING LABEL)

LIZA'S AT THE PALACE (LIZA MINNELLYI)
181 THE LION KING

ORIGINAL CAST RECOROING (HYBRID)
ORIGINAL BROADWAY CAST RECORDING (WALT DISNEY)

1 161 JERSEY BOYS
ORIGINAL BROADWAY CAST RECORDING (RHINO}
“MAMMA MIA!
ORIGINAL CAST RECORDING (DECCA BROADWAY/QECCA)
7 3 IN THE HEIGHTS
__ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT/SH-K-BOOM/RAZOR & 1IE)

ORIGINAL BROADWAY CAST RECORDING (DECCA BROADWAY/DECCA)
3 163
4 113 ORIGINAL BROADWAY CAST RECORDING (DECCA BROADWAY/DECCA)
ORIGINAL BROADWAY CAST RECOROING (GHOSTLIGHT/SH-K-BOOM/RAZOR & TIE

1
e WICKED
0-:

4

5 SPRING AWAKENING

6

L

" 8 8 LEGALLY BLONDE: THE MUSICAL
9

g 49 DISNEY'S THE LITTLE MERMAID
ORIGINAL BROADWAY CAST RECORDING (OISNEY BROADWAY/WALT OISNEY

163 AVENUE Q: THE MUSICAL
_ ORIGINAL BROADWAY CAST RECOROING (RCA VICTOR)

RODGERS & HAMMERSTEIN'S SOUTH PACIFIC

10 10

5 36 11¢ nEw BROADWAY CAST RECORDING {MASTERWORKS BROADWAY/SONY MASTERWORKS
42 11 20 BILLY ELLIOT: THE MUSICAL
ORIGINAL CAST RECOROING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP.
943 | 13 .77 THE PHANTOM OF THE OPERA
L= | ORIGINAL LONOON CAST RECORDING (REALLY USEFUL UNIVERSAL CLASSICS GROUP)
14 12 135 THE PHANTOM OF THE OPERA: HIGHLIGHTS

_ORIGINAL LONDON CAST RECORDING {POLYDOR/UNIVERSAL CLASSICS GROUP)

RENT
ORIGINAL BROADWAY CAST RECORDING {DREAMWORKS UNIVERSAL CLASSICS GROUP

-
2

2
£S5 TITLE
23S ARTIST (IMPRINT / PROMOTION LABEL)

YOU FOUND ME

1R Mmoo
2 ol POKER FACE
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
3 114 HEARTLESS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG,
a o1l 87 GIVES YOU HELL
THE ALL-AMERICAN REJECTS (DDGHOUSE/DGC/INTERSCOPE)
HOT N COLD
5 4 U KATY PERRY (CAPITOL) o
& 6 1 MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON (RCA RMG
v 2 12 SINGLE LADIES (PUT A RING ON IT)
BEYONCE ‘M_usrc WORLD/COLUMBIA)
CIRCUS
€ 3 10 __BRITNEY SPEARS (JIVE/LG)
g 7 35 'M YOURS

JASON MRAZ (ATLANTIC/RRP

LOVE STORY

19 10 15 TAYLOR SWIFT (BIG MACHINE

11 o g RIGHT NOW (NA NA NA)
AKON (KONVICT UPFRONT/SRC/UNIVERSAL MOTOWN)
WOMANIZER

12 11 18 BRITNEY SPEARS (JIVE/JLG)
VIVA LA VIDA

13 16 36 COLDPLAY {CAPITOL,
SO WHAT

14 1424 PINK (LAFACE/JLG)

16 17 § SOBER

PINK (LAFACE JLG)

More charts. Deeper charts. Go to billboard.biz/charts to
find Billboard’s complete menu of more than 180
charts—albums, singles, digital, mobile, and more—
refreshed every Thursday.

FIRST, AT LAST

With his landmark 50th hit on
Flot Latin Songs (see page 48),

icon Vicente Fernandez earns
his first No. 1 with “El Ultimo
Beso.” The artist has appeared
on the chart since January 1987,

three months after the list’s Oc-
tober 1986 launch, and had risen as high as No. 2 twice, in-
cluding with his last single, “Para Siempre.” “Beso” also
marks the first Hot Latin Songs No. 1 in any capacity for fel-
low renowned veteran Joan Sebastian, who wrote the song.

Fernandez has been recording since the *60s, and since
Nielsen SoundScan began tracking sales in 1991 he hus
sold 7.3 million albums in the United States. His new
“Primera Fila” led Top Latin Albums for seven weeks, the

longest reign of his four No. 1 sets. —Gary Trust

Data for week of FEBRUARY 21, 2009
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SALES DATA
COMPILED BY

AIRPLAY
MONITORED BY

niclsen
BDS SoundScan

AR SR

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data tor R&B/hip-hop
retail charts is compiled by Nieisen SoundScan from a national
subset of core stores that specialize in those genres.

A ERCFEEIReER R W SR T

w =
o« =
§§ 3 E; TITLE SE E: TITLE woif 5E TITLE @ Albums with the greatest sales gains this week.
EE <% £3Z ARTIST (IMPRINT / PROMOTION LABEL) ST SE ARTIST (IMPRINT / PROMOTION LABEL) Ei =3 ARTIST (IMPRINT / PROMOTION LABEL)
SINGLE LADIES (PUT A RING ON IT) WOMANIZER @ BEEP (GREATESY T e g A T clind iCarestheltitle
= 1 1 18 BEYONCE (MUSIC WORLD/COLUMBIA) i 14 20 goirney speans WIvE/LG) 5 BOBBY VALENTINO FEAT. YUNG JOC (BLU KOLLA OREAMS/CAPITOL) ‘ with the chart’s largest unit increase.
a 2 13 HEARTLESS @ a0 11 SWEET THING 52 51 11 LIGHT ON Where in,cluqed. this award indicates the title with
KANYE WEST (ROC-A-FELLA/DEF JAM/(DIMG) KEITH URBAN (CAPITOL NASHVILLE) OAVIO COOK [19/RCA/RMG) the chart’s biggest percentage growth.
3 3 15 JUST DANCE 16 16 POP CHAMPAGNE 53 UNTOUCHED MITEEIE] Indicates album entered top 100 of The Billboard 200
LADY GAGA FEAT. COLBY ODONIS (STREAMLINEAONLIVE/CHERRYTREE/NTERSCOP 344 JONES & N BROWE FEX.UELL SANTANA IVERSAL MOTOWNCOLUMBINE) THE VERONICAS (ENGINEROOM/SIRE/WARNER BROS.) (LIIUYM and has been removed from Heatseekers chart.
LOVE STORY @ 1 HATE THIS PART ; TRADING PLACES
o 5 21 viorswirr (BIG MACHINE) 37 & iy pussveat ooLs (INTERSCOPE) 54 50 14 o (LAFACE/ILG) F’R/IClNG/CONFlGURATlON/AVAlLABlLITY N
5 CD/Cassette prices are suggested list or equivalent prices, which
8 4 2 'lr-II:/EET ;ﬁmnntrl 'J:IEJI/GRAND HUSTLEDJMG/ATLANTIC) 27 15 as:ltfsx\zlgutr: Lv?AE‘NET;? EREDSG'gAtlHE/\LLED WRN) o S\?Jgﬁfxugﬁloigeﬂown‘ ATLANTIC/BIG PICTURE) are projected from wholesale prices. @ after price ingicates
—— NAS album only available on DualDisc. CD/DVD after price indicates
o 6 MAD 20 22 LETITROCK 56 56 IFULEAVE CD/DVD combo only available. © DualDisc available. ' CD/DVD
NE-YO (DEF JAM/IDJMG) KEVIN RUDOLF FEAT. LIt WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) MUSIQ SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC) combo available. * indicates vinyl LP is available. Pricing and
° 7 CIRCUS @ 4“4 4 BEAUTIFUL DON’'T THINK | CAN'T LOVE YOU — vinyl LP availability are not included on all charts. EX after cata-
BRITNEY SPEARS (JIVE/JLG) AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) 65 JAKE OWEN (RCA NASHVILLE) !f’gd"(;’_":'?gf i,“:‘ca‘es title ts exclusive to one account or has lim-
- — ited dis n.
o . DEAD AND GONE a1 19 GREEN LIGHT - NOTHIN' TO DIE FOR S
T.. FEAT, JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) JOHN LEGENO FEAT. ANORE 3000 (G 0.0.0. /COLUMBIA) TIM MCGRAW (CURB) "
= ('M YOURS @ 39 12 COWGIRLS DON'T CRY 59 54 13 PLAYA CARDZ RIGHT SINGLES CHARTS
JASON MRAZ (ATLANTIC/RRP) BROOKS & OUNN FEAT, REBA MCENTIRE (ARISTA NASHVILLE) KEYSHIA COLE FEAT. 2PAC (AMARU/IMANUGEFFEN/INTERSCOPE) BTG AIRERy ShiGLEe CHARTS
SOBER VIVA LA VIDA IT'S AMERICA g
@ 13 PINK (LAFACE/JLG) 36 35 o opiar (capiToL) 62 ROONEY ATKINS (CURB) Hot 100 Airplay, Hot Country Songs, Hot Rap Songs and Hot
|-t O _— l.atin Songs are compiled from a national sample of data sup-
0 % BLAME IT 29 18 GOTTA BE SOMEBODY Q i POKER FACE plied by Nielsen Broadcast Data Systems. Charts are ranked by
JAMIE FOXX FEAT. T-PAIN (J/RMG) NICKELBACK |ROADRUNNER RRP) LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) number of gross impressions, computed by cross-referencing
e 17 TURNIN ME ON 3 24 SO WHAT = , DISTURBIA exact times of airplay with Arbitron iistener data. Mainstream
KERI HILSON FEAT. LIL WAYNE (MDSLEY/ZDNE 4/INTERSCOPE} PINK (LAFACE JLG) 55 32 CuaNnA (SRP/DEF JAM/IDIMG) Top 40, Adult Contemporary, Adult Top 40, Modern Rock,
5 HOT N COLD CRACK A BOTTLE SECOND CHANCE Mainstream R&B/Hip-Hop, Adult R&B, Rhythmic, Hot Dance
1 h @ 45 4 - ] @ B7 Airplay, Hot Christian AC Songs, Hot Gospel Songs and
KATY PERRY (CAPITOL) EMINEM, DR. DRE & 50 CENT (SHADY/AFTERMATH/INTERSCOPE) SHINEDOWN (ATLANTIC) Smooth Jazz Songs are ranked by total detections,
@ 18 10 YOU FOUND ME 40 28 BETTER IN TIME @ 71 3 THINKING OF YOU @ Songs showing an increase in audience (or detections)
THE FRAY (EPIC LEONA LEWIS (SYCO/J/RMG) KATY PERRY (CAPITOL over the previous week, regardless of chart movement.
! | KAT N ) .
w 15 DIVA 40 22 14 ONE MORE DRINK @ 74 DAY ‘N’ NITE Where included, this award indicates the title
BEYONCE (MUSIC WORLO/COLUMBIA)  LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAMIDIMG) KIO CUDI (FOOL'S GOLO/DOWNTOWN) mu with the chart’s largest airplay increase.
@ 23 GIVES YOU HELL a1 34 16 DON'T @ 69 LAST CALL
_THE ALL-AMERICAN REJECTS (00GHOUSE, DGC/INTERSCOPE) BILLY CURRINGTON (MERCURY) LEE ANN WOMACK (MCA NASHVILLE) RECURRENT RULES
MY LIFE WOULD SUCK WITHOUT YOU @ RIVER OF LOVE "PUTIT ON YA pengsgelienovciiomiihebiiboardlicyl0ojnd licty0g
0 i KELLY CLARKSON (RCA RMG! 5 10 ceonge sTRAIT (VA NASHILLE) L PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC) T D gapetilboad
v e m n weeks ang ranl [o} . . r
18 10 26 MISS INDEPENDENT Q 47 7 WHITE HORSE - LIONS, TIGERS & BEARS removed from the Pop 100 Aeriiat R&B/Hig-HV;p Songs cha?ts.
NE-YO (DFF 1AM 1DJMG) TAYLOR SWIFT (BIG MACHINE) JAZMINE SULLIVAN () RMG) respectively, if they have been on for more than 20 weeks and
18 12 28 WHATEVER YOU LIKE @ 48 ¢ T WON'T BE LIKE THIS FOR LONG @ _ 1 TOLD YOU SO rank below No. 50. Songs are removed from Hot Country Songs if
T (GRANO HUSTLE ATLANTIC) DARIUS RUCKER (CAPITOL NASHVILLE CARRIE UNDERWOOD (19/ARISTA NASHVILLE) they have been on the chart for more than 20 weeks and rank
RICHT B( = r 17 JAY 3 .10 i i dience, provided that they are not
# RIGHT ROUND RIGHT NOW (NA NA NA) RIDE below No. 10 in detections or au j
@ 43 FLO RIOA (POE BOY/ATLANTIC) 45 35 19 0N (KONVICT/UPFRONT/SRC UNIVERSAL MOTOWN) 73 2 L ARTINA MCBRIDE (ROA NASHVILLE) still gaining enough audience points to bullet or if they rank below
. R No. 10 and post a third consecutive week of audience decline,
@ 23 ROCKIN' THAT THANG @ 68 2 KISS ME THRU THE PHONE @ - AIN'T [ regardiess of total chart weeks. Songs are removed from Hot Latin
THE-DREAM (RADID KILLA/DEF JAM 1DJMG) SOULJA BOY TELUEM FEAT, SAMMIE (LI ¥ ARK INTERSCOPE) YUNG LA, FEAT. YOUNG DRO & T (GRAND HUSTLE/INTERSCOPE) Songs if they have been on the chart for more than 20 weeks and
e 28 1 GOD LOVE HER a7 41 16 COUNTRY BOY YOU COMPLETE ME rank below No. 20. Songs on Latin Awrplay charts are removed
: TOBY KEITH (SHOW DOG NASHVILLE) ALAN JACKSON (ARISTA NASHVILLE) - KEYSHIA COLE (IMANI GEFFEN/INTERSCDPE) zfter 20 weeDks if th;_y rank below No. 20 in lf)oth a\.:jdlence and
@ o s FELTATERE s 1 o MSTUKEWE @ 1 HEne couEs Gooosve Sl
| ADIERKSIBENTEENS(CARITONNASHVILIE), JAIME FOXX FEAT. 1.1 (J/RMG) . RASCAL FLATTS (LYRIC STREET) weeks and rank below No. 15, if they have been on the chart for
@ 24 10 SHE GOT HER OWN 49 38 16 CHOPPED 'N’ SKREWED m N THAT'S A MAN more than 26 weeks and rank below No. 10, or if they have been
NE-YD FEAT. JAMIE FOXX & FABOLOUS (DEF JAM/IDIMG) T-PAIN FEAT. LUDACRIS (KONVICT/NAPPY BOY/JIVE/JLG) JACK INGRAM (BIG MACHIKE) on the chart for more than 52 weeks and rank below No. 5.
DOWN THE ROAD LOVE LOCKDOWN — -LOST Descending songs are remgvgd from the Adult Top 40, Adult R&B,
KENNY CHESNEY WITH MAC MCANALLY (BLUE CHAIR/BNA) 80 42 2 \iive west (FOC-A-FELLA/DEF JAN/IDIMG) = 1 GoRLLA 70E (BLOCK/BAD BOY SOUTHATLANTIC) iofiDancelkpiayMotichistionAciSonosIct coseclbonasland

Smooth Jazz Songs charts if they have been on for more than 20
5"‘"\00 weeks and rank below No. 15 (No. 20 for Mainstream Top 40,
Modern Rock, Mainstream R&B/Hip-Hop and Rhythmic).
CONFIGURATIONS
® CD single available. ® Digital Download available. @ DVD
single available. @ Vinyl Maxi-Single available. @ Vinyl single
available. @ CD Maxi-Single available. Configurations are not
included on all singles charts.

13 - by 25 ;
bif 5E & TITLE et @E L& B9 TITLE oh 5EES TITLE
EX =X 52 ARTST (MPRINT/ PROMOTION LABEL) o V=5 SE £Z aRTIST (MPRINT/ PROMOTION LABEL) E E;’ | SE EE ARTIST (MPRINT/ PROMOTION LABEL) E H'TF;RED'C""OR S itpreg . '
E ing? ndicates title earned HitPredictor status in that particular
a -1 CRACK A BOTTLE 28 22 GOTTA BE SOMEBODY 67 DAY ‘N NVITE format based on research data provided by Promosquad. Songs
w - EMINEM, DR. OB & 50 CENT (SHAD Y/AFTERMATHNTERSCOPE) NICKELBACK (ROADRUNNER/RRP) KID CUOI (FOOL'S GOLO/DOWNTOWN) are tested online by Promosquad using multiple listens and a
2 13 MY LIFE WOULD SUCK WITHOUT YOU @ 40 LUCKY ; _ p FEEL THAT FIRE nationwide sample of carefully profiled music consumers.
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P LIVE IN LAS VEGAS: A NEW DAY i i f 3 UNTOUCHED 3 IT’S GROWING
%40_ 16t COLUMBIA MUSIC VIDEQ SONY MUSIC VIDED 713716 (21.98 DVO) Celine Dion E 13 12 THE VERONICAS 4E NGINEROOM/SIRE/WARNER BROS.) o @ 14 16 JAMES TAYLDR (HEAR/CMG) ﬁ
LIVE AT STURGIS 2006 i LET IT ROCK UNCONDITIONAL
14 | 18 10 COMING HOME MEDIA/KOCH VISION VIDEQ 26506 EX (19.98 DVD) Nickelback 14 12 KEVIN RUDOLF FEAT LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) 14 1523 SIMON COLLINS (RAZOT & TIE)
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: LN !
; 1 Y 1,23, I CYANIDE
LADY GAGA FEAT. COLBY O'DONIS, JusT ance 26 M 16 el wmri T'S (HOLLYWOOD) g 25 9 TALLICA (WARNER BROS )
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nielsen

2 WEEKS
AGO

F2 1~
ia, TITLE
2

&=
IMPRINT & NUMBER / PROMOTION LABEL & Eg

Artist

3 3 PRODUCER (SONGWRITER) : PRODUCER {SONGWRITER)
0 2 4 1 ll FEEL THAT FIRE Dierks Bentley i @ 4 SHUTTIN' DETROIT DOWN John Rich
— B3 BEAVERS.D.BENTLEY (B.WARREN.B WARREN B.BEAVERS,D.BENTLEY) © CAPITOL NASHVILLE i : JRICH (J.RICH.J.0.ANDERSON) © WARNER BROS WRN
o 3 - DOWN THE ROAD Kenny Chesney With Mac McAnally 2 g 27 26 24 SHE'S SO CALIFORNIA Gary Allan
B CANNON.K CHESNEY (M MCANALLY) ® BLUE CHAIR BNA = 5 M WRIGHT.G ALLAN (B ALLAN J.RANDALL.J HANNA) ©® MCA NASHVILLE
o 4 7 SWEET THING Keith Urban 3 Bentley lands his @ 28 28 HOW 'BOUT YOU DONT The Lost Trailers
D HUFF.M POWELL (K. URBAN.M.POWELL) ©® CAPITOL NASHVILLE sixth career chart- B.BEAVERS (S NIELSON.V MCGEHE J STOVER) ® BNA
GOD LOVE HER Toby Keith Farnn WHERE I'M FROM Jason Michael Carroll
o 55 TKEITH (T.KEITH.V.MCGEHE) @ SHOW DOG NASHVILLE 4 topper, his first in m 29 30 D.GEHMAN (PDAVIS J.LEATHERS) © ARISTA NASHVILLE
:-'= | HIE? SHE WOULDN'T BE GONE Blake Shelton 1 more than a year. @ 30 31 FOREVER John Michael Montgomery
S HENDRICKS (C BATTEN.J ADAN) © WARNER BROS. WAN_ “Fire” is the lead s J.M.MONTGOMERY.B GALLIMORE (J TSLATER) © STRINGTOWN
o 7 8 COWGIRLS DON'T CRY Brooks & Dunn Featuring Reba McEntire 5 single from his m 33 35 BROTHERS Dean Brody
TBROWN,R.OUNN,K BROOKS (R.DUNN,T MCBRIDE) © ARISTA NASHVILLE e M ROVEY (D BRODY) ® BROKEN BOW
> 5 2 DON'T Billy Currington 4 b X a2 31 33 CRY CRY (‘'TIL THE SUN SHINES) Heidi Newfield
G CHAMBERLAIN,B.CURRINGTON (J BEAVERS.J SINGLETON) ® MERCURY album, which opens TBROWN {H LINDSEY.A MAYO C LINDSEY.M.GREEN ® CURB
ﬂ " 12 IT WON'T BE LIKE THIS FOR LONG Darius Rucker g atNo.lon Top @ 32 34 BELONGS TO YOU Emerson Drive
FROGERS (D RUCKER,C DUBDIS A GORLEY) © CAPITOL NASHVILLE Country Albums TGENTRY.L | EQ (D BERG P RUTHERFORD.T SHAPIRO) ® MIDAS VALORY
RIVER OF LOVE George Strait : 1 BEST DAYS OF YOUR LIFE Keltie Pickler
o 9 90 [0 1 5R0wN 6 STFAIT 1S CAMPB BURNETTE.D MORGAN) ® MCA%ASHVILLE # (1,000 (0‘"“); ‘m 3% 36 C.LINDSEY (K PICKLER T 5WIFT} ® 19/8NA
@ ) WHITE HORSE Taylor Swift gy Thesets bis third @ w df I RUN TO YOU Lady Antebellum
N CHAIMAN | SWIFT (T SWIFT.L.ROSE) ® BIG MACHINE to top the Country V.SHAW.PWORLEY (0 HAYWOOD.C KELLEYH.SCOTT.1 DOUGLAS) ® CAPITOL NASHVILLE
i s 3 COUNTRY BOY Alan Jackson §  listand marks his m 39 49 ONE IN EVERY CROWD Montgomery Gentry
K STEGALL (A JACKSON) ® ARISTA NASHVILLE sttty 8 B CHANCEY (E MONTGOMERY.| DEAN K TRIBBLE) © COLUMBIA
m 13 15 JDRON'T THINK | CAN'T LQVE You Jake Owen 12 10 on the Biltboard @ 36 37 THESE ARE THE GOOD OLD DAYS James Otto
_JRITCHEY (] DWEN K MARVEL J RITCHEY) ® acA 1 OTTOJRICH (J OTTO S LAWSON) ©® WARNER BROS /WRN
@ 16 20 ?GOA;I'LHIN‘ TO DIE FOR Tim McGraw 13 200 (No. 3). @ 40 42 WHATEVER IT IS Zac Brown Band
IMORE.T MCGRAW.D.SMITH (C WISEMAN,L.TMILLER) ® CURB K.STEGALL,Z.BROWN (Z BROWN,W DURRETTE) ® HOME GROWN/ATLANTIC/BIG PICTURE
@ 14 16 :LE?NHAT“RAE'MSA Rodney Atkins 1 @ 37 4 TELLURIDE Josh Gracin
: (A PETRAGLIA B.JAMES) CURB B JAMES (B JAMES, T VERGES) B © LYRIC STREET
@ 15 14 LAST CALL Lee Ann Womack 48 @ 4 41 GOD MUST REALLY LOVE ME Craig Morgan
TBROWN (S.MCANALLY,E ENDERLIN) ® MCA NASHVILLE PO'DONNELL.C. MORGAN (J.COLLINS, TVERGES) © BNA
m_ 17 17 [I;IIDE Martina McBride 16 41 38 38 SPACE Sarah Buxton
HUFFM MCBRIOE ‘A DORFF.C.A.ROBBINS M.OAVEY) © RCA S BUXTON (S.BUXTON.C CANNON L WHITE LYRIC STREET
MORE LIKE HER Miranda Lambert . @ - WHAT IT TAKES Adam Gregory
G 19 18 FLIDDELL.M.WRUCKE (M LAMBERT) ©® COLUMBIA A% The second single 339 K FOLLESE.B ALLEN (A GREGORYL BRICE.K JACDBS,J LEATHERS, G.CROWE) ©® MIDAS BIG MACHINE
@ 2 25 4 LI TOLD YOU SO Carrie Underwood 1g | from Rucker’s @ % 50 GOOD LORD WILLING ’ Little Big Town
& b T [N MsricHT (R.TRAVS) o ©YARSTANASHVILLE __ '° | “laarnto Live” LITTLE Bl TOWN W KIHAPATRIGH % FARCHILD. W KIRKPATRICK K SCHALPMAN PSWEE [JWESTBROOK) @ CAPITOL NASHVILLE
THAT'S A MAN Jack Ingram @ THAT'S HOW IT STILL OUGHTA BE Trent Tomlinson ;
@ Wik J.STOVER (E M HILL,S D.JONES,M.D SANDERS) © BIG MACHINE L zzt"(]'::l :I:::n::)p o i L REYNOLOS, T TOMLINSON (T TOMLINSON.J COLLINS, T.SHAPIRO) CAROLWOOD =
(13134 HERE COMES GOODBYE Rascal Flatts | @ EVERYTHING Jessica Andrews
@ & 23__:3_ [T D.HUFFRASCAL FLATTS (C.LAGERBERG,C.SLIGH) n_ LYRIC STREET <" | is his second W ® ¢ J DEMARCHS (MARCEL) o CAROLWOOD
@ 21 23 SHE'S COUNTRY Jason Aldean 21 Ctountry top 10 (up 46 47 4 LIKE A WOMAN Jamie O'Neal
& M KNOX (D MYRIGK.B TATUM) © BROKEN 80W 2.8 million R.GOOD (J 0 NEAL.S BENTLEY.J.FEMINO) ® 1720
EVERYTHING IS FINE Josh Turner . : MAN OF THE HOUSE Chuck Wicks
@ AL FROGERS (J. TURNER) o - © MCA NASHVILLE A '"‘!"955'0“2)- ”}9 @ 51 52 D HUFFM POWELL {C WICKS M MOBLEY) ® RCA
_FROGERS (J.TURNER) _ ANA ; S A
@ il :v\:!;rLé"pmmsH Jimmy Wayne 7 lead track “Don’t @ i - SOUNDS LIKE LIFE TOME Darryl Worley
0. (0.PAHANISH,R.L.FEEK) @ VALDRY Think | Don’t . J BROWN K GRANTT ({1 WORLEY W vARBLE,PD'DDONNELL) @ STROUDAVARIOUS
@ 24 27 MARRY FOR MONEY Trace Adkins 24 Think About It” 50 51 THE MORE BOYS | MEET Carrie Underwood
FROGERS (0. TURNBULL.J MELTON) ® CAPITOL NASHVILLE led for t " M.BRIGHT (S MGEWAN G KENNEDY) © 19/ARISTA ARISTA NASHVILLE
@ s ALWAYS THE LOVE SONGS Eli Young Band ¢ WO WeekS NN WHAT IF IT ALL GOES RIGHT Melissa Lawson
M.WRUCKE (D.L.MURPHY,G.DUCAS) © REPUBLIC/UNIVERSAL SOUTH in October. JRICH (3.SMITH T.HANGHEROFF, T HYLER) © WARNER BROS./WRN
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o. ! #"1‘ ‘B\Lﬁgtﬁlsl\sgﬁﬂzgli:(w-w ot AL | o 2| é/AAPI?OIPNL:SSHVﬁ'L:‘E‘];'DSNYTSUStC/UN!VERSAL o11720mew (18 9 VOW That's What | Call Country

p e i 13 GAINER _;@;kcohﬁeﬁgﬁlzgeq@ A e canccs Y o 2 1 ﬂﬁﬁ\?«;\pahstfsz_oe SMN (18.98) Piay
S o || e e Taylor Switt H 1 28 22 JIMMCGRAW Greatest Hits: Limited Edition
‘%é o 6H 15 3‘;%‘&?83}3_&@‘8 ol Learn To Live 1 emey’ top bow @ 26 26 B\IPIETEJ‘LKN?SHBVE{\JE‘EESI(YB.E ] Greatist Hits // Every Mile A Memory 2003-2008
O !rowma, Sing Chapter 1|8 Mo testN - agt g5 g4 | BILLY CURRINGTON Lite Bit Of Everything
%ég IR nzoAAgt;Eﬁwgm?/m?nﬁ%r%wwmwm 516931/AG (13.98) The Foundation g l()ll,Jilns‘l]l'eel(:thsol:Z- 4 @ 3% 32 ﬂ'ﬁsg%fwﬁe%mw (18.98) Cowboy Town
5‘2; *4 3 SE%&JQVTTG;:PUMGN (13.98) Love On The Inside Wl | Greatest Gainer (up 32 N t}",(;\ﬁlgrmysﬁwsuAENaans (18.98) * Greatest Hits
%%g o 7 40 dg%ﬁy&{%ﬂ%ﬁgﬁww That Lonesome Song 6 ?;go(?);:l::;szlg’l]lms 33 28 29 SQKSLCTQ[L, ’;&?&Tﬁs&ga) Still Feels Good
§§§: s 2 - ey T . What I'm For 2 and the Billboard 34 31 20 | JIMMCGRAW Greatest Hits 3
gg% .-@__f ._34 b ;q?ﬁgiregﬁgéfusor‘ KRA_liSS B RalsingLSa»nd __-_24 ég%::r:z"'::?w 35 27 25 JARP?OCLEAQEEIEEZH (18.98) American Man: Greatest Hits Volume Il
30 DI e o e e e s Lady Antebelium @ %4 C;V;Jgsc,;;ei?mv IO 53 2RI RTY KELLIE PICKLER Kellie Pickler
"EL
%:‘3; @ 1ol gﬁsmi#ﬂﬂsﬂz%ﬁsu3.98) Carnival Ride Bl 1 g flews thatshell 137 32 33 bfﬂ;@ﬂﬁﬂ%f%ew (13.98) Call Me Crazy
Cro . ]
gé; 13 9 6 Sfﬁcss?;\glﬁ_rlgg_z?;rwss.ga) Greatest Hits Volume 1 2 ::z::::s;?om 38 338 35 QJ;PSHMJYW%KSJ(%%M Do You Believe Me Now
gég @ 16,05, Sl gg&rnlys&%’qﬁh 4050/WELK (17.98) The Life Of A Song L o 0 37 dasrv:‘sl/}ﬂgr:oiga,umeu (13.98) Everything Is Fine
855 @ m Tl ARG A e Willie & The Wheel 15 40 4 3  RANDYHOUSER o Anything Goes
535 QD) 15 13| MIRANDA LAMBERT Crazy Ex-Girifriend @ 1 B B craic MoReaN Greatest His
%Eg R T AT - Lucky OId Sun 1 3 R 1 (BB ONTCOMERY GENTRY Back When | Knew it Al
Om o 3
g%% @ 13 12 ﬁ#s?ﬂ«isﬁﬁﬁs&z/wu (18.98) Good Time @ 1 The Gram e 52 \’A:/AARINTE:{BEUISLLt 230 WRN (18.98) @ ncliitS

A ‘ :
ggg B 12 0 L Sy e o2 o That Don't Make Me A Bad Guy @ 1. Av:ar[(:‘s I;tt n;; st a4 4 39 KENNY CHESTEY Just Who | Am: Poets & Pirates |
5'?5” @ RIRIE o oot posvinen 13 Troubadour @ 1 l('!‘3,(())tJ()eco‘::;es)— BB 38 43 L oA waonin s, conwn 1350 g st
%%% @ e GARTH BROOKS - The Utimate Hits B 1 :‘(‘:‘:l‘t‘feir"";hde(up 46 a6 w4 JOHNNY CASH o vusc (298 Playlist: The Very Best Of Johnny Cash
s 1w eSO L S Free B el B0 ikt n
FEe | 3
S2 DB L o o a0 miggesthis (1 (TR Haml s LT O T e A Piace To Lang
Eé"é 24 20 20 EAGEES . Long Road Out Of Eden 1 Over t3h7e Counter, a8 51 4 A — (13.98) Living Hard
§§§ @ 23 [22 IAFS#D(EEAQ%(LIE':DSW (18.98) 23N 5 ‘ o JEEMIR) dﬁ%ﬂﬁmﬁvﬁ@m?mmu (13.98) Julliannefhioton
2o
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JAMIE FOXX
J 41294/RMG (18.98)

Intuition

. KEYSHIA COLE
IMANY/GEFFEN 012395/1GA (13.98)

A Different Me

BEYONCE

MUSIC WORLD/COLUMBIA 19492/SONY MUSIC (15.98)

| Am...Sasha Fierce | The Grammy

KANYE WEST
ROC-A-FELLA/DEF JAM 0121987/IDJMG (13 98)

Award-nominated
singer’s perform-

808s & Heartbreak -.

PLIES

BIG GATES/SLIP-N-SLIOE/ATLANTIC 515812/AG (18.98) ®

ance on “Good

Da REAList ..

ANTHONY HAMILTON
MISTER 'S MUSIC/SO SO DEF 23387/JLG (18.98)

El

Morning America”

The Point Of 1t AII (Feb. 2) aids her

GRAND HUSTLE/ATLANTIC 512267*/AG (18.98) @

Paper Trail

JAZMINE SULLIVAN
J 32713/RMG (15.98)

(up 46%).

Fearless

LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 011977 /UMRG (13.98)

Tha Carter Il

NE-YO
DEF JAM 011410*/IDJMG (13.98)

Year Of The Gentleman Excluding his

LUDACRIS
DTP/DEF JAM 012020*/IDJMG (13.98)

Theater Of The Mind Boney James’ cur-

AKON

KDNVICT/UPFRDNT/SRC/UNIVERSAL MOTOWN 012334/UMRG (13.98)

Freedom X
consecutive top 10

SOUNDTRACK
FOX/BAD BOY 517001+/AG (18.98) ®

Notorious

MUSIQ SOULCHILD

ATLANTIC 512335/4G (18.98)

JOHN LEGEND

G.0.0.D./COLUMBIA 13740*/SONY MUSIC (18.98) ®

onmyradio -.

Top Contemporary
Jazz Albums.

JENNIFER HUDSON
ARISTA 06303/RMG (18.98) ®

Jennifer Hudson

SEAL
143 515868/ WARNER BROS. (18.98)

Soul

T-PAIN
KONVICT/NAPPY BOY/JIVE 31630/JLG (18.98) @

Thr33 Ringz .n

MARIAH CAREY
COLUMBIA/LEGACY 41303/SONY MUSIC (18.98)

The Ballads

YOUNG JEEZY

CTE/DEF JAM 011536/IDJMG (13.98)
BONEY JAMES

CONCORD 30815 (18.98) @

The Recession lﬂ

Send One Your Love 21

The singer also
arrives at No. 3 on
Top Independent

RIHANNA
SRP/DEF JAM 008968*/IDJMG {13.98)

Good Girl Gone Bad Albums, two vears

SOULJA BOY TELL'EM
COLLIPARK/INTERSCOPE 012388*/1GA (13.98)

after her third-
place finish on the

HEATHER HEADLEY
EMI GOSPEL 26512 (17.98)

sixth season of
“American Idol.”

Audience Of One

iSouljaBoyTellem l.

BRANDY
KNOCKOUT/E1/EPIC 27271/SONY MUSIC (15.98)

Cg? MAINSTREAM

R&B HIP-HOP’"

TURNIN ME ON
~ KERIRILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE) .
HEARTLESS |
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
ROCKIN' THAT THANG
THE-DREAM (RADIO KILLA/DEF JAM/IDJMG)

SHE GOT HER OWN
NE-YO FEAT. JAMIE FDXX & FABOLOUS (DEF JAM/IDJMG)

1r

POP CHAMPAGNE
JIM JONES & RON BROWZ
SINGLE LADIES (PUT A RING ONIT)
BEYONCE (MUSIC WORLD/COLUMBIA)

2 JUST LIKE ME
= JAMIE FOXX FEAT. T.I. (J/AMG)

LIVE YOUR LIFE

BOBHY VALENTINO FEAT. YUNG JOC (BLU KOLLA DREAMS/CAPITOL)
CHOPPED 'N' SKREWED
T-PAIN FEAT. LUDACRIS (KONVICT/NAPPY BOY/JVE/JLG)

YOU COMPLETE ME
| KEYSHIA COLE (IMANV/GEFFEN/INTERSCDPE)

MAD

NE-YO (DEF JAM/IDJME)
TRADING PLACES
USHER (LAFACE/JLG)

AINT |

YUNG LA FEAT. YOUNG DRO & TL PE)
PUT IT ON YA

PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
KiSS ME THRU THE PHONE

. SOULJA BOY TELL EM FEAT SAMMIE (COLLIPARK/NTERSCOPE)

LIONS, TIGERS & BEARS .

JAZMINE SULLIVAN (J/RMG)
STANKY LEGG

GS BOYZ (SWAGG TEAM/JIVE/BATTERY)

LOST

GORILLA ZOE (BLOCK/BAD BOY SDUTH/ATLANTIC)
DEAD AND GONE

1. FEAT, JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)
ONE MORE DRINK

LUDACRIS CO-STARRING T-PAIN (OTP/DEF JAM/I0JMG)
PLAYA CARDZ RIGHT

KEYSHIA COLE FEAT. 2PAC (AMARL/WANGEFFENNTERSCOPE)

IT'S YOURS
J. HOLIDAY (MUSIC LINE/CAPITOL)

46 |

Human .

" HERE | STAND

USHER (LAFACE/JLG)

THE SWEETEST LOVE

ROBIN THICKE (STAR TRAK/INTERSCDPE)

WHEN IT HURTS

AVANT {CAPITOL)

THERE GOES MY BABY

CHARLIE WILSON (JIVE/JLG)

cooL

ANTHONY HAMILTON FEAT. DAVID BANNER

SPOTLIGHT

JENNIFER HUDSON (ARISTA/RMG)

NOTHING LEFT TO SAY

MINT CONDITION (CAGED BIRD/IMAGE)

HEAVEN SENT

KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

YOU'RE THE ONLY ONE

ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)

MISS INDEPENDENT

NEYO (DEF JAM/IDJVG)

NEED U BAD

JAZMINE SULLIVAN (J/RMG)

LONG DISTANCE

BRANDY (E1/EPIC)

PLAYA CARDZ RIGHT

KEYSHIA COLE FEAT. 2PAC (AMARU/IMANVGEFFEN/ OPE)

WE NEED TO ROLL

JOE (563/KEDAR)

| NEED A LOVE SONG

KENNY “BABYFACE' EDMONDS LRY/

CHOCOLATE HIGH

: iNDIA ARIE FEAT. MUSIQ SOULCHILD (UNIVERSAL REPUBLIC)
IF THIS ISN'T LOVE

JENNIFER HUDSON (ARISTA/RMG)

SOBEAUTIFUL

MUSIO SOULCHILD (ATLANTIC)

GREEN LIGHT

JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.0 /COLUMBIA)
! FROM MY HEART TO YOURS

LAURA IZIBOR {ATLANTIC)

LIONS, TIGERS & BEARS

3

/50 S0 DEF/ALG)

JAZMINE SULLIVAN (J/RMG)

LOVELY

CASE (INDIGO BLUE)

SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD/COLUMBIA)

BUST YOUR WINDOWS
JAZMINE SULLIVAN (J/RMG)

Go to www.billboard.biz for complete chart data

return to the top 10

holiday set in 2007,
rent album ends his

debut streak at two.
1t’s his fifth No. } on

16 MARY MARY
MY BLOCK/COLUMBIA 28087*/SONY MUSIC (15.98) ®

AiRPLAY SALES DATA
MORITORED 5Y COMPILED Y
nicken
BOS

niclsen
SoundScan

The Sound “

" | SCARFACE
RAP-A-LOT/RAP-A-LDT 4 LIFE 515832/ASYLUM (18.98)

Emeritus l.

| USHER
§| LAFACE 23388/LG (18.98)
@ COMMON
S G.0.0.D/GEFFEN 011986%/IGA (13.98)

Here | Stand |

Universal Mind Control

9 AVANT
CAPITOL 07582 (18.98)

Avant

| ROBIN THICKE
STAR TRAK/INTERSCOPE 011793*/1GA (13.98) ®

Something Else ’.

RT) SOUNDTRACK
MUSIC WORLD/COLUMBIA 36936/SONY MUSIC (15.98)

Cadillac Records

THE GAME
GEFFEN 011465*/1GA {13.98)

LAX

AHIOUS ARTISTS
umvsnsm. MDTOWN/EMI/SDNY MUSIC 012489/UME (18.98)

NOW That's What | Call Motown

BRUTHA
GOODFELLAS/DEF JAM 012390/IDJMG (12 98)

ICK qu IT/BME/REPRISE 412540/WARNER BROS. (18.98)
JAHEIM
DIVINE MILL 516814/WARNER BROS. (18.98)

Classic Jaheim Vol. 1

0OJ DA JUICEMAN
32/MIZAY 517265/ASYLUM (15.98 CD/OVD) &

The Otha Side Of The Trap

MELINDA DOOLITTLE
HI FI 1004 (12.98)

Coming Back To You

SLiM
M3 516391/ASYLUM (18.98)

Love's Crazy

LIL WAYNE & DJ DRAMA
APHILLIATES 63278 {17.98)

Gangsta Grillz: Dedication 3

The Ball Street Journal -

KEYSHIA COLE
CONFIDENTIAL IMANI/GEFFEN 0094757/1GA (13.98)

Just Like You

ERIC BENET
FRIDAY;REPRISE 511399/WARNER BROS. (18.98)

Love & Lifeﬂ‘

DJ KHALED
WE THE BEST TERROR SQUAD 4564/E1 (17.89)

We Global ..

MARVIN SAPP
VERITY 09433/JLG (17.98)

Thirsty

RAPHAEL SAADIQ
COLUMBIA 08585*/SONY MUSIC (15.98)

The Way | See It

DJ KHALED PRESENTS ACE HOOD
WE THE BEST/DEF JAM 011773*/IDJMG (10.98)

PLIES

1 BIG GATES/SLIP-N-SLIDE/ATLANTIC §11238/AG {18.98]

curs (018

Definltion Of Reat @ 2

MARIAH CAREY
ISLAND 010272*/IDJMG (13.98)

E=MC2

JOE
563 00003/KEDAR (17.98)

DEAD AND GONE !
T, FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) 3

. MAD
" NE-YO (DEF JAM/IDJMG)

JUST DANCE
LADY GAGA FEAT.COLBY ODONS (TREAALREXONUNE/CHERAY TREERVTERSCOPE)

SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD/COLUMBIA)

T FEAT. RIHANNA (DEF SAMGRANO HUSTLE/IDJMG/ATLANTIC)

LIVE YOUR LIFE

BEAUTIFUL
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

CRACK A BOTTLE

EMINEM, OR. DRE & 50 CENT (SHADY/AFTERMATHINTERSCOPE)
TURNIN ME ON

KERI HILSDN FEAT. LIL WAYNE (VIOSLEY/ZONE 4INTERSCOPE)

ONE MORE DRINK
LUDACRIS CO-STARRING T-PAIN (OTP/DEF JAM/IDIMG)

- DIVA
BEYONCE (MUSIC WORLD/CDLUMBIA)

POP CHAMPAGNE

JIM JONES & RON BROWZ

ROCKIN' THAT THANG
THE-DREAM (RADIQ KILLA/DEF JAM/IDJMG)

WHATEVER YOU LIKE
L. (GRAND HUSTLE/ATLANTIC)

RIGHT ROUND
L0 RIDA (POE BOY/ATLANTIC)

DAY 'N' NITE
<ID CUDI (FOOL'S GOLD/DOWNTOWN)

RIGHT NOW (NA NA NA)
AKON (ACAVICT UPFRONT/SRC/UNIVERSAL MOTOWN)

MISS INDEPENDENT
YE-YO (DEF JAM/IDJMG)

GREEN LIGHT |
JOHN LEGEND FEAT. ANDRE 3000 (G 0.0.0/COLUMBIA) |

©_MIMS (AMERICAN KING/CAPITOL)

BLAME IT m‘
JAMIE FDXX FEAT. AT. T-PAIN J/RMG | 1

GAINER YWY -1e-)
THAT'S HOW | GO

BABY BASH FEAT. MARIO (ARISTA/RMG)
MOVE (IF YOU 'W'ANNA)

NEXT TO YOU

MIKE JONES (ICE AGE/ASYLUM)

LOST
3ORILLA ZOE (BLOCK/BAD BOY SOUTH/ATLANTIC)
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Joe Thomas, New Man

HOT RAP SONGS"

|

LIVE YOUR LIFE
1. FEAT. RIHANNA (DEF JAW/GRAND HUSTLEADJMG/ATLANTIC)

DEAD AND GONE
T.. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)

POP CHAMPAGNE

JIN JONES & RON BROWZ UMBIAKOC )

ONE MORE DRINK
LUDACRIS CD-STARRING T-PAIN (DTP/DEF JAM/IDJMG)

WHATEVER YOU LIKE
T.. (GRAND HUSTLE/ATLANTIC)

CRACK A BOTTLE
EMINEM, DR. DRE & 50 CENT (SHADY/AF TERMATH/INTERSCOPE)

 KISS ﬁ' THRU THE PH‘CNE

PUT IT ON YA
PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

MRS. OFFICER
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

LOST
GORILLA ZOE (BLDCK/BAD BOY SOUTH/ATLANTIC)

AIN'T |
YUNG LA. FEAT YOUNG DRO & T, (GRAND HUSTLE/INTERSCOPE)

MOVE (IF YOU 'W'ANNA)
MIMS (AMERICAN KING/GAPITOL)

RIGHT ROUND
FLO RIDA (POE BOY/ATLANTIC)

STANKY LEGG
GS BOYZ (SWAGE TEAM/JIVE/BATTERY)

I GETIT IN
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

JUMPING (OUT THE WINDOW)
RON BROWZ (ETHER BOY/UNIVERSAL MOTOWN)

THAT'S HOW | GO
BABY BASH FEAT. MARIO (ARISTA/RMG)

NEXT TO YOU
MIKE JONES (ICE AGE/ASYLUM)

WANT IT, NEED IT
PLIES FEAT, ASHANTI (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

| RUN
SLIM THUG (BOSS HOGG QUTLAWZ/E1)

UNIVERSAL MIND CONTROL
CDMMON FEAT. PHARRELL {G.0.0.0 /GEFFEN/INTERSCOPE)

MAKE THA TRAP SAY AYE
0J DA JUICEMAN FEAT. GUCCI MANE (32/MIZAY/ASYLUM)

MY PRESIDENT
YOUNG JEEZY FEAT. NAS (CTE/DEF JAM/IDJME)

NASTY GIRL
LUDACRIS CO-STARING PLIES (DTP/DEF JAM/IDJME)

CHARTS LEGEND on Page 43

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations, 82 MAINSTREAM R&B/HIP-HOP, 70 ADULT R&B, 75 RHYTHMIC stations are
electronically monitored 24 hours a day, 7 days a week. HOT RAP SONGS: Reflects the top rap titles at Mainstream R&B/Hip-Hop and Rhythmic radio.

See Charts Legend for rules and explanations. All charts © 2009, Nielsen Business Media, tnc. and Nielsen SoundScan, Inc. All rights reserved.
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AIRPLAY SALES OATA AIRPLAY SALES DATA
MONITORED BY COMPILED 8Y MONITORED BY COMPILED BY

niclse nic nicls

CHRISTIAN
S

2009

TITLE ARTIST

TITLE

ARTIST {MPRINT / PROMOTION LABEL ARTIST IMPRINT / PROMOTION LABEL TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL ARTIST iMPRINT / PROMOTION LABEL
POKER FACE (g3 THE FEAR i VARIOUS ARTISTS I3 [ REVELATION
LADY GAGAS L S Uity ALLEN CapiTOL ot Rie WO T 20 B UGV AT BTIQMFOOPS GAOLER THIRD DAY ESSENTIAL/PLE
5 qp WHAT | CANNOT CHANGE IS IN THE NIGHT : 1 5 16 MARY MARY 5 199 THERE WILL BE A DAY
LEANN RIMES CURB JiMmy 0. PRESENTS CEEVOX J MUSIC 3 THE SOUND MY BL LUMBIA 4433°/PROY SNTEGRTY @ JEREMY CAMP BEC TDOTH & NAIL

. g T-SHIRT DUST OFF AND DANCE 4 HEATHER HEADLEY = 4 s BY YOUR SIDE

. _SHONTELLE SRP/SRC/UNIVERSAL MOTOWN __HYDRA PRODUCTIONS FEATURING TIFFANY HYDRA : AUDIENCE OF ONE EMI GDSPEL B512/EM) CMG % 5% TENTH AVENYE NORTH REUNION/PLG

9 AWAY ‘29 10 12 HUMAN & | 3 GAITHER VOCAL BAND GIVE ME YOUR EYES
ENRIQUE IGLESIAS FEATURING SEAN GARRETT INTERSCOPE : THE KILLERS ISLAND/IDIMG REUNIGN VOLUME ONE GAITHER MUSIC GROUP 2788/M) CMG BRANDON HEATH MONDMOOE/REUNIDN/PLG

LOVE LOCKDOWN

4 '9|ISTAYINL0VE n“.
* . KANYE WEST ROC-A-FELLA/DEF JAM/IDJMG

| § 123 CHRIS TOMLIN 4 3p LOSE My souL
PARIAHICAREY ISLAND/IDIMG | 7 MELLD LOVE SIXSTEPS/SPARROW 2350/EMI CMG | iy TDBYMAC FEAT, KIRK FRANKLIN & FIANDISA FOREFRONT/ERA CMG

2 IF | WERE A BOY il 37 4 WANNA BE A DJ m 5 o GAITHER VOCAL BAND 9 ¢ ; FREETOBEME
: BEYONEJ JSIC WORLD/COLUMBIA I AMBERROSE MARIE CATZ i e REUNION VULEME TWO GAITHER MUSIC GROUP 2795/EMI CMG | 1 FRANCESCA BATTISTELLI FERVENT/WORD-CURB
4 41 THAT'S NOT MY NAME a6 5 ! SEEFIRE 4 2 THIRD DAY 9 5 FINALLY HOME
THE TING TINGS COLUMBIA % CYBERSUTRA FEATURING JACINTA KULT ’ REVELATION FRSENTIAL 10853/PROVIDENT-INTEGRITY | - MERCYME INO

CIRCUS * SWEAT - MICHAEL W. SMiTH SLOW FADE
B35 BRITNEY SPEARS JIVE/JLG | q 28 -.p ERMN STEVENSON DAUMAN :l-.' :. 8 "" A NEW HALLELUJAH REUNION 10133/PROVIDENTANTEGRITY e 8 28 CASTING CROWNS BEACH STREET/REUNION/PLG

14§ BRING THE LOVE -.20 - SINGLE LADIES (PUT A RING ONIT) m , 11 JEREMY CAMP -l"" 34 JESUS MESSIAH

~_NICKI RICHARDS NICK| RICHARDS ! = BEYONCE MuSIC WORLD, COLUMBIA SPEAKING tOUDER THAN BEFORE BEC 6780/EM) CMG @ CHRIS TOMLIN SIXSTEP 3/SPARROW/EMI CMG
’E g g MNEVER Ii@ 41 3 OYE PARTY CASTING CROWNS _ 10 15 SAVIOR PLEASE
KRISTINE W FLY AGAIN . 0D CARRILLO PRESENTS BODEGA CHARLIE DANGEMUSICLABEL COWCARRLLO ! JOSH WILSON SPARH I W/EMI CMG

6 12 OOH YEAH HOT SHET B2 117,
- MOBY MUTE Ll BEYONCE MUSIC WORLD/COLUMBIA
e . DRCE M

THE ALTAR AND THE DOOR BEACH T Fi, MON 10117/PROVDENT-NTEGRITY "
' BRANDON HEATH 13 12 THE MOTIONS
WHAT IF WE MONOMODE/REUNION 10127/PROVIDENTANTEGRITY = | . MATTHEW WEST SPARROW/EM) CMG
9 LAST NIGHT A DJ SAVED MY LIFE {WHILE A DJ GAVE ME TROUBLE} 33 6 RUNAWAY TENTH AVENUE NORTH = END OF ME
) LULA FEATURING PAPA JOE KULT I LADYTRON NETTWERK _ OVERAND REUNION 10126/PROVIDENTANTEGRITY L s "2 BUILDING 429 INO
{1 FAME (THE GAME) mﬂ LOVE STORY - FRANCESCA BATTISTELLI 14 15 OUR HOPE ENDURES
DONNA SUMMER ELIRGUNDY ! i NADIA ALI SMILE iN BED MY PAPER HEARTEERVENT 887378/WORD-CURB | NATALIE GRANT CURB
w EVERYBODY RISE " aq 52 1= A TINY SHOE VARIOUS ARTISTS i HOPE NOW
- ‘t 9 MURIEL FOWLER U PHONIC |;*_§I 2315 JIMMY D. J MUSIC oM 57 12 2 ADDISON RDAD INO
19 & INASONG - % ROOTS BEFORE BRANCHES ANBERLIN 15 26 YOURS
. BOBBYBLUE Y PATRICIO HADES o ROOM FOR TWO CURE/WARNER BROS NEW SURRENDER UNIVERSAL REPUBLIC 011710*/EMI CMG a : ETE_VEEI l:_UHYIS CL{APMAN SPARROW/EMI CMG
g PROMISE YOU IL#& 44 3 TELLUY MERCYME 49 3 INTHE HANDS OF GOD
DEEP STEP UP IN THE AIR | - 1 A_TFE FEATIMG YASMEEN STRICTLY RHYTHM ALL THAT IS WITHIN ME ING/COLUMBIA 12573 PROVIDENT-NTEGRTY () ] NEWSBDYS INPOP
4 CANDLE (SICK AND TIRED) m sy » BOOM THE PRIESTS 16 17 YOU INVITE ME IN
.'I THE WHITE TIE AFFAIR SLIGHTLY DANGEROUS/EPIC 3 _ AN‘&HE Hm/CONCORD THE PRIESTS RCA VICTOR 33969/PROVIDENT-INTEGRITY MEREOITH ANDREWS WORD-CURB
, LONG DISTANCE [Eﬂ 42 1o TIME WILL NEVER (FADE ME AWAY) FICTION FAMILY ‘&l 17 14 | WISH
BRANDY E1/EPIC CHRIS THE GREEK PANAGHI DJG FICTION FAMILY LOWERCASE PEOPLE 0065*/AT0 ' POINT OF GRACE WORO-CURB

y monitored 24 hours a day. 7 days a week.

, HOT GOSPEL SONGS: 57 and 44 stations, respectively, are electronically

monitored 24 hours a day. 7 days a week. See Charts Legend for rules and explanations. All charts © 2009, Nielsen Business Media, inc. and Nielsen SoundScan, inc All rights reserved.

See Charts Legend for HOT DANCE CLUB PLAY and TOP ELECTRONIC ALBUMS sules and explanations. HOT DANCE AIRPLAY: 7 dance stations are electronicall

See Charts Legend for TOP CHRISTIAN ALBUMS and YOP GOSPEL ALBUMS rules and expianations. HOT CHRISTIAN AC SONGS,

' NOT FALLING APART
~_MAROON S A&M/OCTONE/INTERSCOPE
3 EAT YOU UP
BOA SM
. NEVER ENOUGH
) _I:IWSTI\L WATERS STRICTLY RHYTHM
5 MILES AWAY
MADONNA WAHNER BROS
21 1g STILL ALIVE
s - LISA MISKOVSKY £.A.R.S /NETTWERK
H! 17 1y KEEPS GETTIN' BETTER
CHRISTINA AGUILERA RCA/AMG

3 SUPERLOVER
LABELLE VERVE

38

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

LADY GAGA
THE FAME S TREAVLINE KONUNE/CHERRY TREE/NTERSCOPE 01 1805°A6A
SOUNDTRACK
SLUMDOG MILLIONAIRE INTERSCOPE D12502/1GA
' DJ SKRIBBLE
TOTAL CLUB HITS 2 THRIVEDANCE 90799/THRIVE
RIHANNA
GOOD GIRL GONE BAD THE REMIXES SRP/DEF JAM 0126031DUMG
I'J 77 MLA.
| KALA XL/INTERSCOPE 009659*/IGA
30H!3
_Wf\NT PHOTO FINISH 511181
- JASON NEVINS ¥
* JASON NEVINS PRESENTS: ULTRA DANCE 10 ULTRA 1895 .
METRO STATION
METRQ STATION RED tNK 10521/COLUMBIA
 SOUNDTRACK
= D: RISE OF THE LYCANS LAKESHORE 34055 l
41 SANTOGOLD
. SANTOGOLD LIZARD KING 70034*/DOWNTOWN
DJ SKRIBBLE
- TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE
STRYKER
TOTAL DANCE 2008: VOL. 2 THRIVEDANCE 90789/ THRIVE
COMBICHRIST
" TODAY WE ARE ALL OEMONS METROPOLIS 574*
M83
SATURDAYS =YOUTH MUTE 9384*
5 VARIOUS ARTISTS
TDTAL WORKOUT THHIVEDANCE 90787 EX/THRIVE

16 "20 THIEVERY CORPORATION

o
~

Kl

by
L]

~ RADIO RETALIATION ESL 140

. B_ , TELEFON TEL AVIV
. "7 " IMMOLATE YOURSELF BPITCH CONTROL 188

m 10 2 KYLIE MINOGUE
BOOMBOX: THE HEMIX ALBUM 2000-2008 PARLOPHONE 6819B/ASTRALWERKS

- 19 15 THE RIDDLER & CATO K i
J . ULTRA.2008 ULTRA 1842 |

VARIOUS ARTISTS
ULTRA.DANCE 09 ULTRA 1636
BENNY BENASSI
TOOLROOM KNIGHTS TOGLROOM 1951/ULTRA 5
m 41 47 GNARLS BARKLEY

- _Hﬂol) COUPLE DOWNTOWN/ATLANTIC 450236*/AG

DIPLO
DECENT WORK FOR OECENT PAY BIG DADA 125

m 2 § VARIOUS ARTISTS

WORKOUT. TOP 40 HITS REMIXED POWER MUSIC DIGITAL £X
DJ SKRIBBLE
TOTAL OANCE 2008 THRIVEDANCE 90780/THRIVE

18 85

25 RE-ENTRY

Data for week of FEBRUARY 21, 2009 | For chart reprints call 646.654.4633

TOBYMAC

ALIVE AND TRANSPORTED FOREFRONT 5684/EMI CMG @
- GROUP 1 CREW

ORDINARY DREAMERS F£RVENT 887325/ WORD-CURB

RICHIE MCDONALD
| TURN TO YOU LUCID 1191186

LECRAE

REBEL REACH 98070/INFINITY

KIRK FRANKLIN
THE FIGHT OF MY LIFEFO () %21, GOSPO CENTRIC 16772PROVDENT-$TEGATY

s 1 . NATALIE GRANT
- i RELENTLESS CURB 79025 WORD-CURB
E. 11 KIERRA KIKI SHEARD

. 4 HELLNO
ﬂ 4713 oy Tommes CoNTAGIOUS

ﬂg’l 40 5 FALLING

~_CANDICE ALLEY UNIVERSAL/UMRG

! ONLY ONE
. ‘5 ! 3 CHRIS LAKE NEROUS
m g 4 |'SEEN BEYONCE...

N CAZWELL PEACE BISQUIT

. JOYFUL SOUND
- % '.,’5_ DEBBY HOLIDAY NEBULA 9
m 49 2 ANGEL ON MY SHOULDER

KASKADE FEATURING TAMARA ULTRA

WE'RE THE PET SHOP BOYS
ROBBIE WILLIAMS WITH PET SHOP BOYS CHRYSALIS

30 16
BOLD RIGHT LIFE EMI GOSPEL 3103/EMI CMG

ARTIST
ITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

Py ll VARIOUS ARTISTS

wis BLEREL Pl bt e
DONALD LAWRENCE & CO.
THE LAW OF CONFESSION, PARY | QUET WATERVERITY ZUTSAS
MARY MARY
THE SOUND MY BLOCK/COLUMBLA 28087*/SONY MUSIC @
HEATHER HEADLEY
AUDIENCE OF ONE EMI GOSPEL 26512
_ MARVIN SAPP ™
_THIRSTY VERITY 094331016
14 HEZEKIAH WALKER & LFC
SOULED out VERITY 23487/JLG
JUANITA BYNUM
POUR MY LOVE ON YOU FLOW 3338
[TZ3 STEPHEN HURD
GAINER G
VARIOUS ARTISTS
WOW BOSPEL ESSENTIALS AL
SHEKINAH GLORY MINISTRY
JESUS UMCG 3003/KINGDOM

-ARTIST IMPRINT / PROMOTION LABEL
POKER FACE
LADY GAGA 5
15 IMAGINATION
JES ULTRA
SOBER
PINK LAFACE/JLG
4 20 FEEL YOUR LOVE
_KIM 50221 ULTRA
DAY 'N' NITE
“ KID CUD! FOOL'S GOLD/DOWNTOWN
| 5 4p JUST DANCE
i . LADY GAGA FFA:[_W.EY Q'DONIS STREAMLINEKONLIVE/CHERRYTREEANTERSCOPL
14 35 EVERY WORD
|_ * ERCOLA FEATURING DANIELLA NERVOUS
7w MILES AWAY
~ MADONNA WARNER BROS.
. 4 CIRcUS
& 3 BRITNEY SPEARS JIVE/JLG

i MEDICINE
o KIM LEONI RDBBINS

11,172

24 |3 THEFEAR ', CRYSTAL AIKIN
7 _LILY ALLEN CAPITOL - ~_CRYSTAL AIKIN BET/VERITY 29754/JLG
8 ANGEL ON MY SHOULDER 12 15 KURT CARR & THE KURT CARR SINGERS
KASKADE FEATURING TAMARA ULTRA JUST THE KCG 29753/JL6

20 | | HATE THIS PART
- ~_THE PUSSYCAT DOLLS INTERSCOPE
13 13 ME AND MYSELF
I BENDJ FEATURING SUSHY NERVOUS
45 3 ONLY ONE
1 2_ _" CHRIS LAKE NERVOUS
|W 15 14 LOVE LOCKDOWN
g KAHYE WEST HG( A FELLA/OEF JAM/IDJMG

. EVERYTIME WE TOUCH

5 mammacks MMGELLO 8 TR
“ 47 1 SINGLE LADIES (PUT A RING ON IT)
i y . BEYONCE MUSIC WORLD/COLUMBIA
25 5 WHITE HORSE

8 “,"" VARIOUS ARTISTS
" | GOTTA HAVE GOSPELI 6 INTEGRITYZOMEWCOLLIMEA 33574/SONY MUSKC @)
13 4 SHARI ADDISON
SHARI ADOISON BET/VERITY 33091/JLG
10 LECRAE
. REBEL REACH 98070/INFINITY
KIRK FRANKLIN
THE FIGHT OF MY LIFE FO YO SOUL/GOSPO CENTRIC 1677246
VARIOUS ARTISTS
- WOW GOSPEL 2008 WORD-CURB/EMI CMGVERITY 19290(LG 1.5
- KATHY TAYLOR
UIVE: THE WORSHIP EXPERIENCE KATCO/TYSCOT 984178/TASEIS

ﬁ ﬂz'ﬁ-:?sr KIERRA KIKI SHEARD

- 3 SARAH MCLEOD NEXT PLATEAU BOLD RIGHT LIFE EMI GOSPEL D3103
,H 18 13 OUT OF MY MIND .. ag TYE TRIBBETT & G.A.
B LASGO ROBBINS E f STAND OUT COLUMBIA 16114/SONY MUSIC
16 !‘ UNDERNEATH E 15 34 JAMES FORTUNE & FIYA
7 DU ANTOINE SESSION { THE TRANSF BLACKSMOKE 3045 WORLOWIOE

m 19 3 HUMAN V 23 15 BISHOP PAUL S, MORTON PRESENTS THE FGHCFIIC
(SE0 I8 g KILLERS ISLANO/IOJMG -

CRY YOUR LAST TEAR TEHILLAH 7209/LIGHT
WHEN YOU LEAVE (NUMA NUMA) 72-‘97-"75-' ISRAEL & NEW BREED
T ALINA RAT/ULTRA/ASYLUM S5 A DEEPER LEVEL LIVE NTEGRITY,COLUMBIA 11985/SONY MUsC @
rﬁ_‘_ 25 {2 GREEN LIGHT . 54 23 DEITRICK HADDON
< JOHN LEGEND FEATURING ANDRE 3000 G.0.0.0./COLUMBIA & o REVEALED TYSCOT/VERITY 23471/JL6
53 (10 '™ DONE WITH THE PAIN : 25 45 CECE WINANS
JOHN KANO FEATURING SARAH MATTEA TASTE THE JAM - " THY KINGDOM COME PURESPRINGS GOSPEL 84966/EM1 GOSPEL

wwWwW americanr&diohistorv com

_-l,‘v

' ANCIENT SKIES
THE MICHAEL GUNGDR BAND BRASH
| WILL RISE
CHRIS TOMLIN SKKSTEPS/SPARROW/EM! CMG

LORD

IAN ESKELIN, MARK STUART & VICKY BEECHING INTEGRITY
WHATEVER YOURE DOING (SOMETHING HEAVENLY)
SANCTUS REAL SPARROW [MI CMG

0, FOR A THOUSAND TONGUES TO SING
DAVID CROWDER BAND SIXSTEPS/SPARRDW/EMI CMG
CREATE AGAIN

AARON SHUST BRASH

ﬂ 'ONE TRUE GOD
286 MARX HARRIS NG
i

ARTIST IMPRINT / PROMDTION LABE_L

I TRUST YOU
JAMES FORTUNE & FIYA BLACKSMOKE/WORLDWIDE

i 2 25 GET UP
Iﬁi i MARY MARY MY BLOCK/COLUMBIA

(L7 SOULED OUT

LT HEZEKIAH WALKER & LFE VERITY/SLG
COVER ME

21 SMOKE HORFUL & J PA

PEACE AND FAVOR REST ON US
KURT CARR & THE KURT CARR SINGERS KCG/JLG

MY NAME IS VICTORY
JONATHAN NELSON FEAT. PURPOSE INTEGRITY

I LIFT MY HANDS

" ARKANSAS GOSPEL MASS CHOIR T/EMTRD GOSPEL

BACK Il EDEN
DONALD LAWRENCE & CO0. QUIET WATER/VERITY/LG
- LORD PREPARE ME
THE WEST ANGELES COGIC MASS CHOIR EMI GOSPEL
PRAISE HIM NOW
KIERRA KIKI SHEARO EMI GOSPEL
IT AIN'T QVER (UNTIL GOD SAYS IT'S OVER)
MAURETTE BROWN-CLARK AIR GOSPEL/MALACO
OH HOW PRECIOUS
KATHY TAYLOR AND FAVOR KATCO/TYSCOT
JESUS IS LOVE
HEATHER HEADLEY FEAT. SMOKIE NORFUL EMI GOSPEL
ALWAYS
JASON CHAMPION BROOKS/EMI GOSPEL
PRAISE HIM IN ADVANCE
MARVIN SAPP vLRITY/ILG

SAID HE WOULD BE WITH ME
ISAIAH D. THOMAS & ELEMENTS OF PRAISE HABAKKUK

"~ FRIEND OF MINE

THE MURRILLS QUIET WATER/VERITY/JLG

STILL STRONG

THE WILLIAMS BROTHERS BLACKBERRY

GOD'S GOTIT

JIMMY HICKS & THE VOICES OF INTEGRITY BLACK SMOKEWORLOWIDE
DON'T LET GO

JAMES INGRAM INTERING/MUSIC ONE

I CALL ON JESUS

REGINA BELLE PENOULUM

NO BATTLE, NO BLESSING

SHARI ADOISON BET/VERITY/JLG

CRY YOUR LAST TEAR

BISHOP PAUL 8. MORTON PRESENTS THE FGBCFMC TEHILLAHIGHT
GOD IS ABLE

JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR EMTRO GOSPEL

GOD IN ME
MARY MARY FEAT. KIERRA KIKI SHEARD MY BLOCK/COLUMBIA

Go to www.blllboard.biz for complete chart data | 49
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ALBUMS

";E (HANSHIN/SDUNDSCAN JAPAN/
== PLANTECH) FEBRUARY 10. 2009
1 KUMI KODA
TRICK {JACKET A CO+2 OVO FIRST LTD} AVEX TRAX
NEW CHAGE AND ASKA
CHAGE AND ASKA VERY BEST NOTHING BUT . UNVERSAL
2 KUMI KODA
TRICK (JACKET B FIRST LTD EOIION) AVEX TRAX
8 MIHO FUKUHARA
g RAINBOW (TYPE 8 CD/DVD FIRST LTD) SONY
27 SOUNDTRACK
MAMMA MIA! UNIVERSAL
NEW TOKYO SKA PARADISE BRCHESTRA
™ PARADISE BLUE CUTTING EDGE
NELLY
NEwW THE BEST OF NELLY UNIVERSAL
4 COLOR
N'fo WHITE - LOVERS ON CANVAS (CO'TVD TYPE A) AVEX TRAX
5 IKOMONOGAKARI
MY SONG YOUR SONG {FIRST LTO VERSION) EPIC
9 HY

HEARTY HIGASHIYAKENA

ALBUMS

3
sE
<X (SNEP/IFOP/TITE-LIVE) FEBRUARY 10, 2009
| SEAL
SOUL WARNER BROS
q CHARLIE WINSTON
HOBO REAL WORLD/ATMOSPHERIQUES/LONG TALE
5 CHRISTOPHE MAE
COMME A LA MAISON WARNER
4 FRANZ FERDINAND
TONIGHT: FRANZ FERDINAND DOMING
s GREGORIE
T01 + MOI MY MAJOR COMPANY
5 BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA
1y FRANCIS CABREL
DES ROSES ET DES ORTIES COLUMBIA
7 SOUNDTRACK
TWILIGHT ATLANTIC
g1 PATRICK FIOR)
LES CHOSES DE LA VIE COLUMBIA
{7 KATY PERRY

ONE OF THE BOYS VIRGIN

LITA Y

THIS
N WEEK

e o0 &

-

@ & W owN

ALBUMS

{FIMI/NIELSEN} FEBRUARY 9, 2009

BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA

N
UN'ALTRA DIREZIONE WARNER BROS

TIZIANO FERRO
ALLA MIA ETA’' CAPITOL

J.AX
RAP 'N' ROLL BEST SOUND

LAURA PAUSINI
PRIMAVERA IN ANTICIPO ATLANTIC

NEGRAMARO
SAN SIRO LIVE (2008) SUGAR

SEAL
SOUL WARNER BROS

AMY MACDONALD
THIS 1S THE LIFE MELODRAMATIC/VERTIGD

JOVANOTTI
SAFARI MERCURY

GIUSY FERRERI
GAETANA RICORD|

bt
=% (6LF) FEBRUARY 6, 2009
NEw CARINA
LARZ KRISTERZ COLUMBIA
| POKER FACE
LADY GAGA STREAMUNEKONLVE CHERRYTREE SNTERSCOPE
5 3 FLOORS DOWN
KIM MADE I SWEDEN
4 WITH EVERY BIT OF ME
KEVIN BORG 19/COLUMBIA
3 LETGO
JANET MADE IN SWEDEN
| BRUCE SPRINGSTEEN
WORKING ON A OREAM COLUMBIA
A CAMP
NEW  CoLonia UNIVERSAL
4 scotTs
PA VART SATT MARIANN
5 LALEH
ME ANO SIMON WARNER
5 ANNA TERNHEIM

LEAVING ON A MAYDAY UNIVERSAL

50

== UNITED KINGDOM

1) 7
&8
3 2
4 New
5 4
6 17
7 5
8 10
9 7
10 6

1 1
2 NEW
3 3
4 4

i/
8 n
7 5
B 3
9 9
10 2

1 1
2 2
3 15
CA8
5 5
] 6
7 8
B 9
9 1

{THE DFFICIAL
UK CHARTS C0.) FEBRUARY 8, 200%

BRUCE SPRINGSTEEN
WORKING ON A OREAM COLUMBIA

KINGS OF LEON
ONLY BY THE NIGHT RCA

FLEET FOXES
FLEET FOXES BELLA UNION

THE VIEW
WHICH BITCH? 1965

LADY GAGA
THE FAME STREAMLINE KONLVE/CHERRYTREE INTERSCOPE

ELBOW
THE SELDOM SEEN KIO FICTION/POLYDOR

JAMES MORRISON
SONGS FOR YOU. TRUTHS FOR ME POLYDOR

THE KILLERS
DAY & AGE [SLAND

BEYONCE
| AM...SASHA FIERCE MUSIC WORLD/COLUMBIA

. THE SCRIPT

SCRIPT PHONDGENIC/RCA

ALBUMS

{NIELSEN 805/
SOUNDSCAN) FEBRUARY 21, 2009

BRUCE SPRINGSTEEN
WDRKING ON A DREAM COLUMBIA SONY MUSIC

THE FRAY
THE FRAY EPIC/SONY MUSIC

NICKELBACK
DARK HORSE EM)

LADY GAGA
THE FAME STREAMUNEKONLVE CHERRY TREENTERSCDPEUNVERSAL

VARIOUS ARTISTS
GRAMMY NOMINEES 2009 GRAMMY/RHING'WARNER

JASON MRAZ
WE SING WE DANCE WE STEAL THINGS ATLANTICWARNER

TAYLOR SWIFT
FEARLESS BIG MACHINE/OPEN ROAD, UNIVERSAL

KINGS OF LEON
ONLY BY THE NIGHT RCA/SONY MUSIC

BEYONCE
| AM_SASHA FIERCE MUSIC WORLIVCOLUMBIASONY MUSIC

FRANZ FERDINAND
TONIGHT: FRANZ FERDINAND DOMING/EPIC'SONY MUSIC

(PROMUSICAE/MEDIA}) FEBRUARY 11, 2009

BRUCE SPRINGSTEEN
WDORKING ON A DREAM COLUMBIA

NINA PASTORI
ESPERANDO VERTE SONY

" RAPHAEL

50 ANOS DESPUES SONY BMG

AMAIA MONTERO
AMAIA MONTERD SONY

MIGUEL BOSE
PAPITO CAROSELLO

AMARAL
GATD NEGRO DRAGON ROJO EMI

CARLOS BAUTE
DE MI PUNO Y LETRA DRD

LA OREJA DE VAN GOGH
A LAS CINCO EN EL ASTORIA SONY

EL CANTO DEL LOCO
PERSONAS SONY

FRANZ FERDINAND
TONIGHT: FRANZ FERDINAND DOMINO

D IRELAND
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SINGLES
(IRMA/CHART TRACK)  FEBRUARY 6, 2009
JUST DANCE
LADY GAGA FT. COLBY CDONIS STREAMUNEKONLIVEINTERSCOPE
POKER FACE

LADY GAGA STREARLINEKONUVE/CHERRYTREEINTERSCOPE

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR

LET IT ROCK
KEVIN RUDOLF FT. LIL WAYNE UNIVERSAL

THE FEAR
LILY ALLEN REGAL/PARLDPHONE

BRUCE SPRINGSTEEN
WORKING ON A DREAW COLUMSIA

LADY GAGA
THE FAME STREAMLINEKONLIVE UHLRRYTREE/INTERSCOPE

JAMES MORRISON
SONGS FOR YOU, TRUTHS FOR ME POLYDDR

B8EYONCE
| AM...SASHA FIERCE MUSIC WORLD/COLUMBIA

IMELDA MAY
LOVE TATT00 AMBASSADDR
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nE S
ZE =%
s g
2 4
S N7
% B
5 8
6 6
iy NS,
8.k 19
9 10
10 2

A

wiE =X
% 3%
1 1
2 2
3 3
4 4
5 )
6 9
7 8
-] 14
9 1
10 13

1 3
2 1
3
. 7

6
B 18
iz 18
8 9
g U
10 15

(MEDIA CONTROL} FEBRUARY 10, 2009

BRUCE SPRINGSTEEN
WORKING ON A OREAM COLUMBIA

PETER FOX
STADTAFFE DOWNBEAT/WARNER MUSIC

ADORO
ADORO SODA

SOUNDTRACK
TWILIGHT ATLANTIC

PINK
_ FUNHOUSE LAFACE JLG

AMY MACDONALD i
THIS IS THE LIFE MELOORAMATIC/VERTIGO

HERBERT GRONEMEYER
WAS MUSS MUSS - BEST OF CAPII 0L

WESTERNHAGEN

 WUNSCHKONZERT WARNER

AC/DC
BLACK ICE COLUMBIA

FRANZ FERDINAND
TONIGHT: FRANZ FERGINAND DOMINO

STRALIA

ALBUMS

(ARIA)

KINGS OF LEON
ONLY BY THE NIGHT RCA

FEBRUARY 10, 2009

PINK
FUNHOUSE LAFACE/JLG

BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA

SOUNDTRACK
TWILIGHT ATLANTIC

LADY GAGA
"THE FAME STREAMUNE KONLIVECHERRY TREE NIERSCOPE

EMPIRE OF THE SUN
- WALKING ON A DREAM CAPITOL

TAYLOR SWIFT
FEARLESS UNIVERSAL

SOUNTRACK
PACKED TO THE RAFTERS WARNER

NICKELBACK
DARK HORSE ROADRUNNER

MGMT
ORACULAR SPECTACULAR COLUMBIA

© {APBD/NIELSEN) FEBRUARY 11, 2009

PADRE FABIO DE MELO
VIDA PADRE FABIO DE MELO SOM LIVRE

VICTOR E LEO
BORBOLETAS SONY

ROBERTO CARLOS/CAETANO VELOSO
REBERTO CARLOS E CAETANO VELDSO E A.. SONY

SEU JORGE
AMERICA BRASIL 0 0iSCO EMI

AMY WINEHOUSE
BACK TO BLACK UNIVERSAL

CELINE DION
MY LOVE - ULTIMATE ESSENTIAL COLLECTION COLUMBIA

ZEZE DI CAMARGO & LUCIANO
ZEZE DI CAMARGO & LUCIAND(2008) SONY

RIHANNA
SP GOOD GIRL GONE BAD SRP/DEF JAM

ANDREA BOCELLI
SP AMORE UNIVERSAL

ZECA PAGODINHO
UMA PROVA OE AMOR UNIVERSAL

FLANDERS
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SINGLES
(
| (ULTRATOP/GFK) FEBRUARY 11, 2009
MIJN LEVEN
ANDY SIERENS AKA VUVENVEERTIG EVIL PENGUIN
POKER FACE
LADY GAGA STREAMUNE KONLVE/CHERRY PE

USE SOMEBODY
KINGS OF LEON RCA

DAY 'N' NITE
KID CUDI VS. CROOKERS FOOL'S GOLD

ALLEIN, ALLEIN
POLARKREIS 18 DOMESTIC ROCK/URBAN

BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA

KINGS OF LEON
ONLY BY THE NIGHT RCA

ANTONY & THE JOHNSONS
THE CRYING LIGHT ROUGH TRADE

AXELLE RED
SISTERS & EMPATHY TRACKS

SEAL
SOUL WARNER BROS

wwwW americanradiohistorv com

EURO DIGITAL

SONGS

gé ;E (NIELSEN SDUNDSCAN
= Sz INTERNATIONAL)

1 1 THE FEAR

LILY ALLEN REGAL/PARLOPHONE

SoundScan
International

FEBRUARY 21, 2009

2 p JUSTDANCE
LADY GABAFT COLBY ILINE KOHLIVES
3 3 BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYOOR
CRACK A BOTTLE
4 NEW EMINEM DR. ORE & 50 CENT SHADY AFTERMATHINTERSCOPE
s o POKERFACE
LADY GAGA STREAMLINE XONUVE CHERRYTREE INTERSCOPE
& g BREATHE SLOW
ALESHA DIXON ASYLUM
7 7 HOTNcCOLD
KATY PERRY CAPITOL
8 4 DAY'NNIGHT
K10 CUOI VS CROOKERS FOOL'S GOLD/DATA
o ¢ LETITROCK
KEVIN RUDOLF FT. LIL WAYNE CASH MONEYUNVERSAL REPUBLIC
10 § TAKEME BACK
TINCHY STRYBER FT TAIO CRUZ 4TH & BROACWAY
11 g SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA
CHANGE
12 NEW g0 MERRIWERTHER FT. WALE ALLDOCOLUMBIA
HUMAN
18 11 jue kiLers vERTIGO
CIRCUS
¥4 18 oy seears verLe
SOBER
15 12 piclarceds
I'M YOURS
18 15 )uson MRAZ ATLANTIC
17 14 IF1WERE A BOY
BEVONCE MUSIC WORLD/COLUMBIA
USE SOMEBODY
18 13 yiu6s oF LeON RCA
19 17 NFINITY 2008
GURU JOSH PROJECT BIGOITYBEATS/NTERGALATIC
20 New T-SHIRT

EURO DIGITAL

SHONTELLE SRP/SRC/UNIVERSAL MOTOWN

SONGS SPOTLIGHT

FINLAND

@i i (NIELSEN SOUNDSCAN
=X =X INTERNATIONAL) FEBRUARY 21, 2009
1 POKER FACE
LADY GAGA STREAMUNE XONLIVE CHERRYTREE INTERSCOPE
2 o LOSE CONTROL
_ WALDO'S PEOPLE MUSIC MONSTER/RCA
3 3 THE BOY DOES NOTHING
ALESHA DIXON ASYLUM
4 § NFINITY 2008
GURU JOSH PROJECT BIGCITYBEATSINTERGALATIC
§ 4 HOTNCOLD
KATY PERRY CAPITOL
& § PUHU AANELLA JONKA KUULEN
HAPPORADIO SONY MUSIC
JUST DANCE
7 9 LADY GAGA FT.COLBY
8 7 SEXONFIRE
KINGS OF LEON RCA
OBER
9 B pmkLaracEuLs
10 |NEw | MATE THIS PART

Scottish quartet the View climbs
inat No. 4 on the U.K. Albums
chart with its sophomore set,
“Which Bitch?” The band’s debut
howed at No. 1in 2007.

THE PUSSYCAT ODLLS INTERSCOPE

ALBUMS
of oE
g8 B
== 3= (CAPIF) JANUARY 6, 2009
1 1 RICARDO ARJONA
S PISO WARNER
LA BARRA
a 2 i CERCA TUYO £DEN
3 8 LOS FABULOSOS CADILLACS
_LA LUZ DEL RITMO SONY BMG
4 P SOUNDTRACK
HIGH SCHOOL MUSICAL 3: SENIOR YEAR WALT DISNEY
B 5 GUNS 'N ROSES
CHINESE DEMOCRACY BLACK FROG/GEFFEN
s 6 SOUNDTARCK
HiIGH SCHOOL MUSICAL 3: SENIOR YEAR DVD WALT DISNEY
7 7 CARLOS LA MONA JIMENEZ
VUELVO A VIVIR, VUELVO A CANTAR EDEN
AC/DC
8 8 BLACK ICE CDLUMBIA
9 g VARIOUS ARTISTS ARG
ATRACCION X 4 EMI
10 10 MADONNA

HARD CANDY WARNER BROS.
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FEBRUARY 11, 2009

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR

POKER FACE
LADY GAGA STREAMLINE KONUVE/CHERRYTREEMNTERSCOPE

HOT N COLD
KATY PERRY CAPITOL

JUST DANCE
LADY GAGA FT COLBY ODOMS NTERSCOPE STHEAMLNE KOMVE NTERSOOPE

THE FEAR
LILY ALLEN REGAL/PARLOPHONE

| HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE

INFINITY 2008
GURU JOSH PROJECT BIGCITYBEATS INTERGALATIC

. TATOUE MO!

MIKELANGELO LOCONTE WARNER

IF 1| WERE A BOY
BEYONCE MUSIC WORLO/COLUMBIA

HUMAN
THE KILLERS ISLANG

' WOMANIZER
BRITNEY SPEARS JIVE JLG

DANCE WITH SOMEBODY
MANDO DIAD MUSICA DELA SANTA

TAKE ME BACK
TINCHY STRYDER FT. TAI0 CRUZ 4TH & BROADWAY

CRACK A BOTTLE
EMINEM FT DR ORE 50 CENT SHADY/AFTERMATHINTERSCOPE

SOBER
PINK LAFACE/JLG

EURO ALBUMS
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FEBRUARY 11, 2009

BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA

FRANZ FERDINAND
TONIGHT: FRANZ FERDINAND DOMINO

SEAL
SOUL WARNER BROS

KINGS OF LEON
ONLY BY THE NIGHT RCA

PINK
F LAFACE/LG

SOUNDTRACK
TWILIGHT ATLANTIC

AMY MACDONALD
THIS IS THE LIFE MELODRAMATIC/VERTIGO

BEYONCE
| AM..SASHA FIERCE MUSIC WORLD/COLUMSIA

LADY GAGA
THE FAME STREAMLINE KONLIVE CHERRYTREE/INTERSCOPE

18

PETER FOX
STADTAFFE DOWNBEAT WARNER

JAMES MORRISON
SONGS FOR YOU TRUTHS FOR ME POLYOOR

FLEET FOXES
FLEET FOXES BELLA UNION

THE KILLERS
DAY & AGE |SLAND

KATY PERRY
ONE OF THE BOYS CAPITOL

ADORO
ADORD SO0A

nielscn
Musc Control

FEBRUARY 11, 2009

HOT N COLD
KATY PERRY CAPITOL

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

SOBER
PINK LAFACE/JLG

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO PDLYDOR

| HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE

HUMAN

_ THE KILLERS ISLAND

THE FEAR
LILLY ALLEN REGAL PARLOPHONE

POKER FACE
LADY GAGA STREAMUNE KONLIVE/CHERRYTREE NTERSCOPE

I'M YOURS
JASON MRAZ ATLANTIC

MISS INDEPENDENT
NE-YO ROC-A-FELLA/DEF JAM

THIS IS THE LIFE
AMY MACDONALD MELODRAMATIC/VERTIGO

INFINITY 2008

- GURU JOSH PROJECT BIGCITYBEATS/INTERGALATIC

THE BOY DOES NOTHING
ALESHA DIXON ASYLUM

JUST DANCE
LADY GAGA STREAMLINEKONLVE/CHERRYTREEANTERSCOPE

CIRCUS
BRITNEY SPEARS JIVE/JLG

Data for week of FEBRUARY 21, 2009

CHARTS LEGEND on Page 43

onitored and tabulated by Nielsen Music Control

ountries as

Re-Entry EURO SINGLES SALES, EURO ALBUMS: Compiled from the national singles and album sales charts,

respectively, of 20 European countries. EURO RADIO AIRPLAY: Compiled from 17 European

Hits of the World is compiled at Billboard/London. RE


www.americanradiohistory.com

- Licensing Org.) Sheet Music Dist.. Chart, Position.

Chart Codes: CS$ (Hot Country Songs): H100 (The Billboard Hot 100); LT (Hot Latin Songs); POP (Pop 100)

and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher

1,2, 3, 4 (WB Music Cog ASCAP/So Happy Publishing.
ASCAP), BM, H100 5.

18 DAYS (Primary Wave dem Abel ASCAP/CraaYou
Publishiry ASCAP/SkIddCO u53<c BMIMeaux Mercy.

POP7:
Music, inc , BMI/Dam Rich Music
BMU2 Trill Enlerpnses LLC, AS AP u IOUSE,
ASCAP/Bug Music, ASCAP) HIL
75, BRAZIL STRE (Do i YourseII Musw GrougSrI
SIAE/Reverb Music Lid, MI/BIH Elk Music, ASCAP/Don
Williams Music Group. 'BMUBalloon Head Music.
ASCAP) LT 36

ABSOLUTE (Little Bike Music, ASCAP/Lincoln & Ollie
Music /\SCAP/EMI %pnl Music Inc.. ASCAPMakos
Musi: BMI) H

ADOICTED ( l‘nmarg Waye Saving Abel, ASCAP/Crazy You
Publishing ASCAP/Skiddco Mu5|c BAI/Meaux,
BMIEMI EMG_BM), HL, POP 42

AHORA VA LA MIA (SERCA, BMI) LT 49

AINTI(L Au)nn D=:,Ignee ASCA{’/Grand Hustle Publish
ing. A CAPW B Music Corp., ASCAP/Cruwn CIub Pup
hsru BMI/WarnerTamerIaneRthshI

aylor My Hart Publishing, ASCAP, reme
Clemons ASEAP/De aFIggas Publishing, ASCAP)
WBM_ H100 8

ALMAS GEMELAS EdIre ia BM(? L1738

ALWAYS THE LOVI S (OI Desgeradus

AP/N2 ASCAP/F\J

AMERICAS SUITEHEARTS (NoI Llsled) POP 77

ANGELS ON THE MOON (Thriving tvory Music

/Sakyamum Music Publishing, ASCAP) H100 77:

POP 47
AQUI ESTOY YO (Fonsi Music Publishing,
SC C/Sonzyz’ATV Tunes. ASCAP/Nana Maluca Music

ARAH ONEY (TZiah's Music, BMI/Browz Music,
BAI Nammng Hill Wusic, BMI/*ongsOI Universal. Inc.,
BMI; HLWBM POP 82: R

ASI FUE (Universal Music MGBSO s, ASCAP) LT 39

AT LAST (EMI Feist CaIang inc., ASC P/WB Music
Corb - ASCAP) HWBM: RBH

BAQ GIRLéNoI | isted) RBH 59
BAO GIRLFRIENO (WarnerTamerlane Publishing Corp
BMI/ToborSongksj BM/Team Toque Publishing.
OCAN/Blinky Publishing, SOCAN/An April Fool Puts
ggw 'SOCAN/Fraidy Cai Publishing, SOCAN). WBM,

1
BARTENDER g,{)ﬁyn?m Control/Shugar Diamond Pub-

IIsh

A§UCAZO (Arpa Music, BMJ) LT 31
BEAUTIFUL {Byefall Music, 'ASCAP/Sony/ATY Tunes,
ASCAPHegime Music Societe, ASCAP/RM Publish-
If\l'/COng 0 Publishing, ASCAP/One Man Music,

salis Songs, HMI HL.H100 21, POP 24

BEAUTIFUL USIC( Wroe I, ASCAP/Universal

u5|c Putiishing, Inc.. ASCAP/ Twelve And Under Music
Inc., BMI/Sony/ATV Tunes, ASCAP/Slam U Well Music
Pubhshmg Al CAP/SO%’ATV Songs LLC, BMI/Spanador
Music, BMI), HLW H 95
BEEP ((’Anna Jean's Baby Boy Music. ASCAP/Ti ?m Werk,

e Pmnn Man Publ}’sI‘émghBMVRozboy Publishing,
BELON S T0 YOU {Cal IV Songs. ASCAP/Universal
Music PubuomnET\I/nc ASCAP/EMI Blackwood Music,
|n3c BIMY/Sony/ATV Tree Publishing, BM). 1HLAWBM, CS

BEST OAYS OF YOUR LIFE (Pickle Butt, ASCAP/Tier
Three Music, ASCAP/Sany/ATV Tree Puplishing,
BM/Taylor Swift Music BMI), HL, CS 34

BETTER I% TIME (Jonalhan Iem Musrc
BMVSO ATV Songs LLC, BMUG
ASC/ ny/AI'v ines, ASCAP), HL II OU 49,POP 37

BIRD WALK {Soulia Boy Tellem Music, BMUCroomstac-
ular Musuc BMVEIemem 9 Hijs Hop. BMY/Takin' Care Of
Busingss. SMI)

BIZZY BODY (NoI Llsled) RBH

IX As AFoxx, BMI/BU BMI/Gitted Source.
ASCAP/EMI pril Music Inc., ASCAP/I®s N8 Publishing,
ASCAP/James 1. Brown BMU/Brandon R
Melanchon ASCAPAJohn Conte, Jr., ASCAP/NappyPub
Music, BMI/UmversaI Music 7 Son S, BMI/Chameleon
Publishing, BMI) HL/WBM 4100 26; POP 53; RBH 1

BLUE JEAI S A D A ROSARY (RJR Publishing, BMIJo
Ry Dean Music, BMI) CS 53

BOYFRIEND #2 (Rico Love s Sill A Rap E}r
SESAC/Foray Music, SESAC/Grandma's Boy Publisting,
SESAC/ /E 1ood 66 Music. SESAC/Laumar Muswc Com-

BRO EN Jason Wade Music, BMI/SIdIe One Musm
Arenca. BMFSMGI, IMRO), WBM, POP 7'

BROOKLYN GO HARD (EMI Iackwood MUSIC inc.
BMIPlease Gimme My Publishing, BMVEMI April Music
Ing., ASCAP/Carter Boya Publishing, ASCAP/Littie Jerk,
ASCAP/Tiownlawn Music Publishing, ASCAP/Rodeoman
Music ASCAP/Naeem Juwan Publishing Designee.
ASCAIE) RBH 99

BROTHERS (Magic Mustang, BMyOven Music, BMI) CS

>
0!
=}

BUST YOUR WINDOWS{Naj ‘{'I‘Uddy' ASCAPMdniver—- - -

sal Musm 7 Tunes, ASCAP/Salaam Rerni Music,
AP/EM Agril Music Inc ASCAP/Soulja Bo?/ Tellem

Muswc BMYCroomsiacular Music. BMVElement E

ng BM/Takiry Care Of Business. BMI}, HL/WBM, RBH

C

CANDLE }\SICK ANO TIIgED) (Chins Wallace, BMI/Sean

CAN'T BELIEVE Nag yF'uu Music, BMUUniversal
Music - Z Songs BMVAhmad TaMMuswc ASCAP/Warn-
er-Tameriane Imhnshmr Corp B VYuung Money Pub-
Ilshm inc BMI) H

TOP ME (Jaewons PuDIlsmn ASCAPAustin
CombsPunIrshmg ASCAP/EMI Aprif Music Ing
ASCAP/Dead Game Publishing, ASCAP/Jobete Music,
Inc, ASCAP) RBH 79
CQRELESS WHISPER (&déaer Chappell, BMVChappell

Co_ ASCAP) WBM
CHASING PAVEMENTS ﬁUnwersaI Music Publishing.
ASCAT) HL/WEM, H100 64 POP 55

In¢
CHICKEN FRIED ([ NA Music Pulilishing, BMI/Weimer-
20”' d Music, BMIHear! Above Your Head, BM1) H100

CHOCOLATE HIGH (Gold 7 Iron HJbIrshIn , ASCAP/WB
Music Corp - ASCAP/LUVANMUSIQ I CAP/D. Luis
Casto Pubhshum ASCAP) WBM, RBH 51

CHOPPED 'N' SKREWED (Universal Music - Z Songs,
BMINappyPub Music, BMi/Ludacris Worldwwdem |ISh-
ing Inc. ASCAP/EMI Apni Music Inc., ASCAP/Ahma
Taéz Music, ASCAP), HLAVBM, H100 67; POP 81: RBII

1
CHUPER AMIGOS (Diving Music, BMI) LT 37
CINCO MINUTOS( ony/ATV Rhythm, SESAE/ExceIen

der Songs. SESCA/La Venus Music_ AS
CIRCUS§\AJ Money Publishing, ASCAP/Studio Beast
Muswc M|/ Warner-Tamerlane Publishing Corp..

i/Matza Ball Music. BMI/Kasz Money bhshmg Inc,
I , WBM Ht00 11, POP 6

THE LIMB (Vistavifle Music, ASCAP/Hopeless Rose
Music, ASCAPMusic Of Stage Three, BMIMabe 1 Big
Music_BMI) POP 92

CLOSER UmversaI Music - Z Tunes, ASCAP/Son?I/ATV
Tunes, ASCAP/EMI April Music Inc., ASCAP/Stellar Sun
Songs, ASCAP/EM Blackwood Music.Inc., BMUStellar
Son s Ltd., BM/EMI Music Putibishing Ltd., PRS),

BM, POP 43

COME ON GET HIGHER (Stage Three Songs, ASCAP/Lit-
e VICIOTIEa ASCAP/EME Apnl Music Inc , ASCAP/Rogue
Leader Music, ASCAP /{ POP

ComMo OUELE Sony/ATV Discos, ASCAP) LT 23

CcooL B(r W ytes Music, BMI/Songs Of Universal,
inc, EMIMusty Atlic, BMVEMI Blackwood Musrc [
BMI/Ramon Mantgomery, ASCAP), HL/AWBM, RBH 28

COUNTRY BOY (E IAgnI Muschnc ASCAP/Tn-Angels
Music ASCAP), Hi 0071

COWGIRLS DO 'I' cay (Sony/ATV Tiee Pubhsmr&?
BMVShothIﬁ]Musm BMU/Aurn Me On Music, BMUSHil
Working For The Man Music, BMIICG, BMI) CS 6; H100

1
CRACK A BOTTLE (Shroom S'ady Music, BMI/Songs Of

Data for week of FEBRUARY 21, 2009 |

Universal, inc., BMI/50 Cent Music Publishing.
ASCAP/Universal Music Publishing, Inc AP/WB
MuJ|c Corg ASCAP/Aint Nothing Going On But
CAP/Warner-Tamerlane Publishing Corp
BMVAIlenSaxus Music, BMi/Psaim 144 1 Musi
BMI/Bat Future, BMI/E Dzm%;er ASCAP/Songs DI o Fab
Musuc BMAmplitude Publishing France,
POP onv/A Music, SACEM), HLWBN, H100 1

RBH &

CRY CRY {TIL THE SUN SHINES) (Raylene Music
ASCAPLille Blue Typewnter Music, BMI/Universal
Music - MGB Songs. ASCAP/Magic Farmm%Musm
ASCAPWarner TamerIdne PuhIIshlng Corp., BM),
HLAWEBM, CS 32

CUANOOD TUS 0JOS ME MIRAN Wainer Ca 8&
Music Spain SA  SGAEAWB Music. Corp., ASCAP)

30
CUERPO SENSUAL (Not Listed) LT 45

D

DAME TU AMOR (Agéma Raid. SESAC) LT 13

DAY 'N' NITE (Elsie's Baby Boy Pubhshm%) ASCAP/Owo
Oiorun PubIlshm Company, ASCAP} HT00 53; POP 51
DEAD AND GONE (Crown Cli Publishing, BMWamer-
Tamerlane PublIshmg Corp., BMU/Tennman Tunes.
ASCAP/Universal MUsic - 7 Tunes, ASCAP/Cleopatras
Sons Missic, ASCAP/EMI ApHIMuswclnc ASCAP),
HL/WBM H1009, POP 13;RBH 27

DECODE (WB Music Corp - ASCAP/But Faher, I.Iust
WamTomn%QAuswc CAP/Jostvs Music, ASCAI
Music ASC) /Hunterboro Music, ASCAP/SummII
Songs ASUAP), WBM H10092: POP 65

OEJAME VACI oua Musm BMI) LT 17

DIME SI TE VAS CON EL (EMI BIackwood Music, Inc
BMIErstora San Angel SA e CV, ASCAP} LT 18

DISTURBIA (B-Uneek Songs, ASCAP/Songs Of Univer-
sal, Inc., BMVCulture Beyond Ur Expenience I’ubllshm%
BMVI\M Lynn Publishing, ASCAP/Universal Mu5|cPu

||shmg !nc ASCAP/A Uist Vocalz, BMI). HLWBM

DIVA B Day Pubhshmg ASACP/EMI Apfit Music Inc
ASCAP/Leve ar Musxc Pnbhsnwg, ASCAP/Tea
Pubhshmg

ONT ! lree Hmusnm BMVBeavemme Tunes
I M 1o wn Jpfown, ASCA

DONT THINK | CANT LOVE YO! UnlversaI MUSIC
Careers. BMi/Shitake Maki, BMU/Marvel M
BM/Songs Of Windswey &IPacmc BMWIOE Room
BMI/BPJ BMI), HLUWBM CS 12,

DONT TRUST ESMasIer Falcon Muswc BMVEMI
Blackwoor! Music. Inc BMI/Mdtza Ba”MUSIL BMU/Dick
Jams, LLC BMIEHL H100 80, POP 62
00WN THE ROAD (Beginner. ASCAP)CSZ H10050

EN CAMBIO NO (Universal Music italia/Wamer Chapgell
|IdII8/GanI Ed Mus
E 0LO OIA (Premlum Latin. ASCAP} 1T 27
PEROéArpa Music, BMI) T4
DY KNOWS (Chierry River Music Co

BMi/doin Legend Publishing, BMV/In Thee Face Music
Publishing, ASCAP/Bug Music, ASCAP/Melkeon Music,
ASCAP/C! rySaIIS MUSIE Publishing, ASCAP), CLM, RBH

73
EVERYTHING (Universal MusmPunIusmrr\qu Inc.
ASCAP/Chag %Bms ASC AP) HUWBM, CS 45
EVERYTHIN FINE(B(eam uster Music,
ASCAP/Universal Music Publishing, Inc... ASCAP)
HLAWBM, CS 22
F

FALL FOR YOU iJohn Ves’v PubIlsmng BMVSony/ATV
wn LLC BM:

THE FEAR (Umversal Music Pubhsh ing, Inc.
ASC»’\"/KursIm Music, ASCAP/EMI Apiil Music Inc.
ASCAP), 0P 83

FEEL T AT FIRE ISrylesomc BMi/Bucky And Clyde,
BN'I/Home With the Armadillo, BMY/Big White Tracks.

CAP, WEM CS 1, H100 32

FLY ON THE WALL (I’onuolea Lane Music Publishing,
BMVSeven Summits BMVAntonina Son
ASCAP/DoerIown Music Publishing AP/II Bocca Al

Lupo, BMVDevnm Karaogiu, GEMA? 0P 90

FOREVER (English Ivy, BMAVState One Music America,

BMI/F SM I I RO/Me, You And The Piano Songs. BM),

WBM C:
FOREVER(Somt ot Umversai In¢., BMI/Culture Beyond
Ur Experience Publishing B! M Universal Music Publish-
%Inc ASCAP/RoberI Allen Deswgnee ASCAP/Ddre 78
IIShIn SESAC), Hi
FRE E vgy?uh Music, BMVUnwe(saI Music - 2
Songs, BMV/Songs Of Universal, Ing., BMVCuiture
ggyg%d Ur Ex&)enence Publishing, BMI), HAWBM, H100
FIgOM th I‘IEART TO YOURS (Imagem Music Limited,
FUEGO EN TU PIEL (Universal Musica, ASCAP/ASL.
ASCAP) LT 26

FWB. ( MIAXHI Music inc., ASCAP/D'Myero Mitchell
gAus;c ASC P/EMIVIrgm Songs, BMUBIg Kidd Music.
M

G

GET ON YOUR BOOTS (Un-versal Music Publishing. Inc.
ASCAPAI2 ALCAP) HL/WBM, POP 81
GIVES YOU HELL é'%meus Like Phﬁ Ed. ASCAP/Umver
sal Music - MGB on%
GOD IN ME (EMI April Music Inc., ASCAP/Wet Ink Red
Music ASCAP/That's Plum Song. ASCAP/ItS Tea Tyme,
ASCAP) RBH 76

H
GOD LO?IE HER (Frankiin Road, BMI/Reservair 416,
BMIEMI Blackwood Music, inc., BMI), HL, CS 4;H100

41

GO0 MUST REALLY LOVE ME (Hope N Cal, BMVSexY
Tractor Music. BMICal IV Entertainment, BMVSongs
Umversat Inc BMVSongs From The Engine Room,

GOOO LORO WILLING %Mad Mother, BMI/Manali Phelps
& Philiips. BMI/Warner-famerlane Publishing Corp
BMi Tower O BMI) WBM. CS 43

G000 LOVIN FgNexISeIectron Publishing ASCAP/Motiola
Music, ASCAP/Aspen Songs, ASCAP/EMI April Musw
Inc ASCAP/Justin Combs Publishing, ASCAP/Da 12
Music ASCAP/J Brasco ASCAPNo Question Entertain-
ment ASCAP“

GOTTA BE SOl EBOI]Y (Warner-Tamerlane Publishing

. BMI/Arm Your DI”O SOCAN/Zero-G,

SO AN/Black Diesel, SOCAN/BIack Adder Music.
SOCAN), WBM, H100 27 P!

GREEN LIGHT (John Legend RJbIrshln BMVCh
River Music Co . BMUR-Rated Music ASCAPMe Dont
Play Even When We Be Playin, ASCAP/Chirysalis Music
Publishing, ASCAP/In Thee Face Music Publishing,
ASCAP/Fin Greenall Pubhishin Daswee BMI/Bug—
house, ASCAP/Bug Music ASCAP/ AF"' MUSIC Inc.
ASCAP/Future Fumiture, ASCAP), CLMML, H100 37
POP 31; RBH 26

HALO (B Day Imbusnm% ASACP/EMI Al Music Inc.,
ASCAPWiite 2 Live, ASCAP/Kohall Music Pubiishing,
ASCAPHere's Lookin' At You Kidd Music BMVBeIuE
:I{?‘I‘I](’J“ Muswc BﬁMVSony/ATV Songs LLC. BM), HI

HEARTLESSAXPIease Gimme My Publishing, BM/EMI

usic, Inc. BMYinvisible Musm

BMI/Chrysalis Songs. BMVNo | D Music. BMEIsie's

Bdb RoBRJDhshmg AaC;\P/JabneI Iz Myne ASCAP),

HEAVEN SENTé e Wrote It ASCAP/Universal Music
MGB Sorigs, ASCAP/J. Vibe Publishing, ASCAP/Lex Pro-
Jects Publ»shm . ASCAP/EMI April Music Inc., ASCAP),

L/WEM RBH 41
HERE COMES GOODBYE (Big Loud Songs. ASCAP/Bi
%‘& (JIS t xg]reme ASCAP/Bridge Building Music, BMR

HERE | STAND (UR-IV Music, ASCAP/EM Aprif Music
inc, ASCAP/Universal Music Publishing chlnc ASCAPAL|
Vidal Music, ASCAPMardea Music, ASCAP/ABlack Pro
ductions, ASCAP/A And L Music, ASCAP/Dlrty e
Music, ASCAP/RHMG Songs, My Soulmate
Songs, ASCAP/Rell Music, ASCAP BM. RBH 23

HIGH COST OF LIVING {EMI Blackwood Music, Inc.
BMID, HL. CS 60
HOT N COLO (When I'm Rucn YouII Be My Bilch
ASCAP/WB Music Corg sz Money Publish-
ing. ASCAP/Maratone B STIM/KobaII Musm Publish-
ing, ASCAP}, WBM H100 19 1T 46; POP 18
HOW 'BOUT YOU DONT (EMI BIackwood Music, inc.
BMVGeo I;\%Smkes Niglson Pubhsrung BMiMddle
it Bucks, BMI|/Universal Music - 2
Tunes ASCAP its And Smashes Music, ASCAP/2820
Musng LLC. BMI/That's How | Rall, ASCAP), HL/WBM

CS

HOW DO i JUST STOP (Ballad Boy Music, BMStill
Working For The Ma.u Music. BMi/Loremoma Music.
BMI/ICG BMI) CS

HOW DO YOU SLEEP7 (Team S Dot Publishing,
BMIHilco Music. BMI/Sengs Of Windswept Pacific.
BM|/Rayza Sounds Publishing, BMI) H100 94; POP 45

HOW IT WAS SUPPOSED T HE lextSeleclion Pub-
”Shm?q ASCAP) RBH 9

HUMAN (Unversal PoIvG(am International, ASCAP),
HL/WBN. H100 60, P

IF | WERE A BOY {Cherry Lane, ASCAP/Liedeia Music,
ASCAP/Gad Songs, ASCAP/BC Jean, BMI), CLM. H100

54, POP 39

IF THIS ISN'T LOVE (B-Uneek Songs, ASCAP/Universal
Mu<|c Publishing. Inc , ASCAP/GiveMeAlIMy Publishing.
ASCAP/EMI April Music Inc.. ASCAP/TAT Explosive Pub-
lishiry) ASCAP) RBH 36

| WVE (Telragrammalon Music, ASCAP/Universal
Music Publishing, (nc . ASCAP/Nivrac Tyke Music,
ASCAPMelodic Fiano Productions ASCAPHC 1030
PUDIISOITI% ASCAP/SouIcIuId ASCAP/MaryJ Blige.
ASCAP), HL/WBM H100 87,

IF U SEEK AMY (Maratone AS. STIM/KODaII Music Pub-
ishing ASCAP/Uh Suki Music BMVEMI Blackwood
Music, Inc , BMI/Warner Chappell Scandinavia. STIM)

HLAWBM, POP 63

IGET I IN (50 Cant Mus<c Pum.ehmg ASCAP/UmversaI
Music Pubhshx ‘% Inc., Al B Mus IC
ASCAP/Aint No mgGougOanF WP
Future Music. BMi Warner-Tarmerlane Pubusnm Corp
BMVBIdck Folks Viorking Hard, BM{/Psaim 144 1 Music.
0f So Fab Music, BMI). HUWBM, RBH 52
| HATE S PART Sonz//\]‘v Tunes, ASCAP/CopynghI
Controf CmIther Publishing, BMUWamer-Tamerlane
Publishin BMI), HUWBM, H100 16; POP 12
1 LOVE CO LE 3 Senous Scnptures ASCAP/Kohalt
Music Putilishing, ASCAP Robo Juno Musrc ASCAP/A
Roth Publishing Designee, ASCAP, R P 80
M IN MIAMI ICK%NU 80 Publishing, ASCAP) POP

IIV(I:PARABLE (Mosth J Sad Songs, ASCAP/WB Music

ok

™ SO PAID (gyEMII Music, ASCAP/Sony/ATV Harmony,
ASCAP/Josephis Trail Publishing, ASCAPWamer-Tamer-
lane Puhhshm%Curi\A BMIYoung Morey Publishing
Inc.. BMIEMI Apnil Music Inc., ASCAP; oun%Jeezy
Music inc BMIEMI BIackwuod Muswc ne., BMI),
HL/WBM H100 57 POP 54, R

I'M YOURS (Goo Fyed, ASCAP)HIOO 10, POP 14

I NEED A LOVE SONG Sonﬁs Of Universal, In.
BMI/FAZE 2 Music, BMYWIl McCald Entertainmen,
SESAC/Boabie & DJ Songs, BMIMWarner-Tamerlane Pub
lishing Corp . BMIDemis Hot Songs. ASCAP/Edmonds
gﬂuﬁlgaAS AP/EMI April Music Inc L ASCAP). HLAWBM.

INMORTAL (Nof Listed) LT 44
INOLVIOABLE (Wamer-Tamerlane Publishing Corp., BMI)

1 RUN (SIm Thug PubIlshmP BMI/EMI Blackwood Music,
Inc BMIZJimipub. BMVYeaonI MUSIC ASCAP/Umver
sal Music - Z funes, ASCA! RBH 5t

1RUN TO YOU WamerTamerlane Pubushm Corp
BMI/DWHagwood BMIRADIO BULLETSPubgllshmg
BMI/Shaw Enuff Songs, SESACMulti-Songs, inc
SESAC/Son /AIV Tree Publishing, BMI/Tomdougiasmu-
sic, BMI), HUWBM, CS 35

1T0LO ESU 8SO (Somenmes You Win Music, ASCAP),

WBM

I TRUST YOU (FIYA H.IbIIshlng ASCAP/Kerry Douglas
I’uh'I hin é H 62 .
ITS AMERICA ’SIank ank BMIBug, BMI/Song
Windswap? Pacfic. B eThree ongs. ASCAP/Brett
Jamell Giivelius, ASCAP)

TS A NEW DAY (wwII i am Musm BMY/Cherry River
Music Co. BMI), CLM. POP 99

ITS YOURS (Prelty GIIIS And Big Love Songs, BMI) RBH

T WON'T BE LIKE THIS FOR LONG g}ada]a Publishing.
ASCAP/New Sea Gayle Music, ASCA /EM April Music
Inc., ASCAP/Songs 0f Combuston
ASCAP/Music Of Indswept, ASCAP; HL CS 8;H100

62
1 WILL (Totally Wrighteous Music, BMI/Big Loud Bucks,
BMI/A Siing And Pra er, ASCAP/FSM , IMRO/State
One Songs America, ASCAP), WBM. CS 23
I WILL BE (Avril Lavwgn ¢, SOGAN/AImo Music Corp.
ASCAPMaratone AB_STIM/Kobalt Music Puhllshmg
S /Kasz Money Publishing. ASCAP). HL, H100'66.

I WISH (Ne"w Spring Publishing 8 ASCAP/Soliva,
ASCAP/WB Music Corp ASCAP/Hay 4 Hoss Music,
ASCAP), WBM, €S 52

J

JESUS IS LOVE (Jobete Music, Inc , ASCAP/EMI,
ASCA;‘? RBH 83

JUMPING (OUT THE WINDOW) (Biowz Music,
BMINoting Hill Music BMLSongs 0f Universal, Inc
BMI: HLAWBM, RBH 45

JUST DANCE &CEIIIIIEO Blueber g BMI/Sony/ATV Songs
LLC 3MiRyelall Musnc ASCA /Sonrg ATV Tunes.

ASCAM 1, 11100 3; LT H 75

JUST LIKE ME (March th HJhIIshlng ASCAP/So
Peer Ltg . ASCAP/2082 Music Publishing ASCAP, B
Music Corp ASCAP/Crown Club Publishing. BMUWarn-
EIBTargenane Publishing Corp . BMI), WBM, H100 63;

KISS ME THRU THE PHONE (Jimipub, BMU/Warrer-
Tamerlane PubIlsmng Corp.. BMVEMI Blackwood Music
Inc., BM/David S Iepqu BMU/Croomstacular MUsic,
BMi/Soulja Boy Teilem Music, BMUTakin Care Df Busi-
ness, BM/EIemenIQHup Hop, BMI), HL/WBM, H100
22 POP 33, Rl

KRAZY (The SalIdm Gm E SIAE/Acid Sun, SIAEMarim
bero Music PUOIIShIﬂ% SCAP/Universal Music -
C?r/(\e’srsMBMVLIIJIzze Music Publishing, BMI).

H

LA LA LAND (Seven Peaks Music, ASCAP/Demi Lovato
RJbIIsmng ASCAP/Joras Brolhers RthsI m
B ISony/ATV Sor\}ss LLC. B
ALL Craef jaler, ASCA /UnlversaI Musn: Pug-
Ilshlng Inc. AS AP/World House Of Hits ASCAP), HL.
110

LETIT ROCK (LIon Aire Publishing, BM(/Warner Tamer-
lane Publishing Corp., BMVYoung Money Publishin
IncP BM/Money Mack Music, ASCAP), WBM, H100 18,

POP 15
LET ME BE MYSELF Sscatam)a Songs. BMV/Songs Of
Universal, inc , BMI),
LIGHT ON DISa &IIOF One Music, ASCAP/HI(]h Buck
| Blackwood Music. Inc.. BMI), HL,

LIKEAWOMAN Sugar Dumplin' Songs, ASCAP/Jere
Song Musnc AS A /FruFm usic, BN Jim Femino

SESAC: C
LIONg TIGERS & BEARS Mpo Pud%ASCAP/Um
versal Music - 7 Tunes, A }‘g mi Music.
ASCAP, /Ehal/\[mIMusmInC ASCAP), H/WBM 1100

99 RBH

A LITTLE TOO NOT OVER YOU (ArchieSongs,
ASCAPMike K. Music, ASCAP/Sixteenth Sireet Songs,
ASCAP/Seven Peaks Music, ASCAP/M Gerrare! Music.
ASCAP/Z Style Music. ASC/\P&‘u 0P 76

LIVE YOUR LIFE (Crown Club Publishing, BMIWarner
Tamerlane Publishing Corp., BMVN.Q.C'. ASCAP/F.OB.

For chart reprints call 646.654.4633

ASCAP/Adorable Music Inc., ASCAP/YOB% Flames
Music, BMIAJanice Combs Publishin I/EMI Music
Publishing Lid., PRYEMI BIackwomJ usic. Inc., BM),
HLAWBM, 100 13, POP {1, RBH 12

LLEVAME EN TU VIAJE (SERCA OMI) 47

LLORO POR TI Ermg i€ Iglesias Music, ASCAP/EMI April
Muswcmc ASCAP/December Bueno. ASCAP), HL L

LOLLIPOP ggung Mongy Publishing Inc... BMIMWarner:

Tameslane PubliShing Corp., BMI/+ emmc»ous Musm
ASCAP/Black FounIaln Pubhshm? {ml

Music lnc., ASCAP/Jimipub, BMVEMI Blackwoot Music.
Inc., BMi/Three Nails AndACrown ASCAP/Roynet
Music, ASCA®], HLABM, H100 96, POP 64

LONG DISTANCE (B}JI% MU .IC ASCAPMusic Ot
Windswepi, ASCAP/Music Famamanem. ASCAP/EMI
Blackwood Music. Inc.. BMVAbove The Line Publishing,
BMI), HL, RBH 46

LOST (Gorila Z0e Music, BMiMaiik-Mekti Music
BMi/Dalyr MY/‘I{C Music ASCAP/Young Money Publishin
Inc., BM|/Young Drumma, ASCAP) H100 82, RBH

LOST! (Universal Music - MGB Songs. ASCAP)
H M. POP 97

LOVE LOCKDOWN (Piease Gimme My Publishing.
BMIEM! Blackwood Music, Inc . BMIZEMI April
SOCAN, Stinkyminky Music, SOCAN), HL H100 33 POP

L?\AVELY gBaby S;Ike Music Publishing, ASCAP/Beatw se

USIC

LOVE STORY (Taylor Swm Music BMVSony/ATV Tree
Publishing BMI), HL. H108 7, POP

LOVE THAT GIRL (Ugmoe Music, ASCAP/UmversaI
MusiC Publishing, inc., ASCAP/Jake And The Phatan
P{AéﬁlcsASCAP‘ dusic Of Windswept, ASCAP). HL/WBM,

LUCKY (Goo E¥ed ASCAP/Cocomarie Music,
BMI/Wrunch Time Music, BMI) H100 48, POP 48
LUZ DE LUNA {Rubet. ASCAP/Universal Musica , inc

AP/EMI Aé)m Music Inc., AS CAP/"AP Musica
Songs ASCAP/Marport, ASCAP) (T 48

M

MAD {Universal Music - Z Songs. BMVPen In The Ground
Publishing. ASCAP/SO'Iy/ATVTlmh ASCAP/EMI Apnl
Musig Inc.. ASCAP/EMI Music Pubhshm%

Ega@gzllar Sun Songs, ASCAP), HL. H100 14; POP 20

MAGNIFICENT (Not | :SledLRBH 74

MAKE THA TRAP SAY AY| éouﬂg Juice PUDIIShI 8
ASCAP/Raig 1 |41 Music Grouy ASCAPB

MALDITO LICOR {Pacific Lalin ASCAP) LT

MAN OF THE HOUSE {Universal MUSIC MGB Sangs,
ASCAP/CEW WE\;\S/%I (ASSCAP/CaSIIe Street Music,

). H
ARIALOLA NOILSIeg T50
MARRY FOR MONEY (EMi April Music Inc.
ASCAP/New Sea Gagle Music, ASCAP/Songs OI Unlvel
%aI Inc . BMIMWrite Em Rire Music, BMI), M. CS

EL MECHON (EMI Blackwood Music, Inc., BMI) LT 12

ME ESTAS TENTANOO (Universal-Musica Unica
BMUniversal Musica. ASCAP/La Mente Maestra Music
Publish n% BMI|; LT6

M| PRIMERA VEZ {Vander, ASCAP/Edimusa, ASCAP} LT

34

MISS INDEPENDENTéUmversaI Music - Z Songs,
BMV/Pen In The Ground Publishing, ASCAP/Son ATV
Harmany. ASCAP/EMI April Music Inc., ASCAP/EMI
m%rc bIIshm%LId PES/SIEIIar Sun Songs. ASCAP).

THE MORE BOYS | MEET Blrd Wlm Ears Music.,
BMIEMI Blackwood Music. Inc., BMVBruwnE ed Blond
Music ASCAPMsIawIIe Music, ASCAP), HL, CS 49

MORE LIKE HER (NasthIe SIaI BMVSony/AI'V Tree
Publishin BMId\rHL +100 90

MOVE (IF YOU "WANNA) Sony/ATv Son SLLC.
BMI/Two Works, ASCAP.Viva Panarma. AS AP/HIls From
.'Jaeéwnl’alcan Pubhshmg ASCAP) HL, H100 69; POP 67;

2
MRS. OFFICER (Young Money Publishing Inc
BMWarner] Tamerlane PubIlsh nﬂgor - BMUThree
Nails And A Crown, ASCAP/Tigh Werk. BMIRoymet
%usw ASCAPAIning Musm Irc BMI). HLWBM. RBH

MY LIFE WOULD SUCK WITHOUT YOU (Kasz Mongy
Publishing, ASCAP/Studio Beast Music, BM|/Warner-
Tamertane Putilishing Corp.. BMIMaratone AB

M/Son%s Of Kobalt Music Publishing, BMI). WBM,

MY PRESIDENT(YoungJee Music Inc., BMUWest
Coast Livin Publishing, ASCAP/Henderworks Music Pub-
1ISIIII}§) BMUII Wik, ASCAP/Universal Music - Z Tunes,
H G EMI Iackwood Music. n¢ . BMI), H/WBM.

1

RBH 5
WAGG Make Millions Music, BMUJimi Hp
BMI/EMIBIdckwood Music, Inc.. BMI). HL, RBH 88

NA NA NANA NA NA (Sally Ruih Fster Publishing,
MI/Songs Of Universal, Inc., BMVQubani Publishing

Inc ASCAP/Brittney Teklor Plsbiishing Desigree,
ASC /MIS .u CAP/Yeti Mind Tncks Music,

NASTY |RLXDOGCIISWOIIUWIU8 PUOIIShI& Irc.,
ASCAP/EMI April Music Inc., ASCAP/First N' Gaid PLb-
lishing, BMl/Swzz Beatz. SESAC/Universal Tunes,
SES AC/Songs Of Universal. Inc . BMI). HAWBM. RBH

NEEOUBAD Nay qudd ASCAP/Universal Music - Z
Tunes. ASCAP/EMI April Music Inc.,, ASCAP/Cainon's
Land Music Publishing, ASCAP/Borne Again Publishing,
ASCAP/tation Records ASCAP/Wesrbury Music,
ASCAP/Roynet Music. ASCAP) RBH 29

NEVER EVER {My Diel Starts Tomorow, Bii/Universal
Music Publishing. Inc., ASCAP/E Ivis Lee Music.
BMVEMI Blackwood Music, Inc.. BMVEsther Oean Pub-
lishing Des(gnee. BMIWarne-] Tamerlane Publishing
gMﬁ BM| udc Musgc, BM{/Young Jeezy Music Inc

NO GAMES PoEwSIer Music PubIlShmg ASCAP/D Kelly.
PRS/EMI Agiril Music Inc. ASCAP), HL, RBH 87

NO ME 00Y POR VENCII]OéFonSI Muyc Pubnshmg
ASgAP >, Sony/ATV Discos. ASCAPMaximo Aguirre, BM)

NOTHING LEFT TO SAY (Mint Factory, ASCAP) RBH 43

NOTHIN' TO DIE FOR (BIaLoud Shirt Indusiries,
ASCAP/B g Loud BuckS, BMVEM) Blackwood Music.
Inc., BM/New Songs Of Sea Gayle, BMI/Noan's Little
Boat Music. BMI). HLWBM, CS 13

o

0JALA SERCA BMi) LT 24
ONE IN EVERY CROWD (Plowin Ground Music,
BMI/Copyrg;hl Comrol/Musnc Ot RPM, ASCAP/Category
5Muswc ASC)
MORE ORINIRAIUJdacns Worldwide Pubhshma Inc
CAP/EMI Aptil Music inc. ASCAP/Twelve And Under
Music inc . BMI/Son g/ATV Melody. BMVSlam U Weil
Music Publishing. ASCAP/Sony/ATV Harmeny,
ASCAP/Spanador Music, BM) IeIIar Sun Songs.
ASCAP) HL, H100 47, POP 53, RBH 32
ON THE OCEAN (John Ritl Music, BMI) RBH 61

P

PLAYA CARDZ RIGHT {Universal Music Pubfishing. nc
ASCAP/Telra rammalon Music, ASCAP/Niviac Tyke
Music, ASCAPYaki Kadati Music. BMUUniversal Music
MGB Song[s ASCAP/She Wrote It, ASCAP/Universal
Music - Z Tunes, ASCAPimperial Loco Enlertainmert,
ASCA{BIaok Hipsanic Music. ASCAP/EMI April Music
Inc., A AP/SouIIoIk Music, ASCAP ), HL/WBM, H100

POKER FACE(SIeIam Germanolia p/k/a Lady GaGa,
BMU/Sony/ATV Songs ULC, BMHouse 0f GaGa Plbish-
mg BM GIoJoe Iv%ug(c)};nc BMV/RedOne Productiors,

M

POP EHAMPAGNE {Sally Ruth Ester Publishing,
BMV/Songs Of Universal, Inc.. BMU/Browz Music,
BMIMotfing Hill Music. BMiLaRon Ji's Music.
ASCAP/UnwersaI Music mbhshm% inc.. ASCAP),
HL/WBM, H10(0 36: POP 57; RBH

POR AMAR A CIEGAS (Not Listed) LT

POR UN SEGUNDO {Premium Latin, ASCAP) o2

www americanradiohistorv com

PROM QUEEN (Young Moniey Publishing Inc., BMIMarn
erTamerlane Publishng Corp., BMU/Drewsk Baby Music
ASCAP Matlina Music, BM)/Son s Of Universal, Inc

1), HLAWBM. H100 15 POP 22

EL P {OXIMO VIERNES {Arpa Music. BMI) LT 19

PUTITON YA SFITSI N Goid Pubhshmg BMIWarne:-
Tamerlane Publishing Corp . BMIChrysalis Music Pub-~
{ishing, ASCAPNo I% Music. BMUTAT Explosive Pub-
lishing, ASCAP/Universal Music Publishing, Inc
ASCAP), HLWBM. HT00 84; POP 88; RBH 24

Q

QUE TE ENTREGUES HOY (Lnison ASCAP) T2
QUE TE QUERIA (Em: Nusical S A de C V) LT
QUIEREME MAS (Nol { stec) LT 29

R

REHAB (Universal Music - Z Tunes, ASCAP/Tennman
Tunes, ASCAP/Virginia Beach, ASCAPWE Music Corp.
ASCAP/Bone Bealz Publishing, ASCAP/Sir Kay Drive
ggbllshmg ASCAP), HLAWBM, 1100 59; POP 41; RBH

RIDE (Songs Qf Mighty Isis Music, BMUSongs O Koalt
!BWI%SI/II% Publishing MVCarmnez BMIMichael Davey,
RIGHT NOW (NA NA NA) (BEefall Music,
ﬁ% H1/SOnX/ATVTunes ASCAP/Piang Music, ASCAP)
RIGHT ROLINO (E-Class, BuyMail On Sunday Music.
ASCAP/Sony/ATV Tunes. ASCAP/Kojaldrax Kasz Money
Publishing. XSCAP/J Franks Publlshmg ASCAP/ArIIsI
Publlshm Group Viest, ASCAP/WB Mus gu
April Music Inc ASCAP/Roc Cor hhamng
& Mu5|c Famamanem LLC, ASCAP,
ASCAP/Burning Music LTD.. PRS/MaI Muswc $West
bu Mus;c PF?S/RoyneI Music, ASCAP). HUWBM,

RIVER OF LOVE bon yATV Tree Publishing BMUAI
Migh Do Musm BMUTravelin Arkansawyer, BMU/Bui-
nefte A Billy Music, BMVStlIlworkm For ie Man
Music, BMIICG, BMULittle Shop O nson S,
BMI/Morgan Music Group. BMII) HLASY C8 0 Hi0o

7
ROCKIN' THAT THANG (Songs Of Peer L
ASCAPMarch 9in Publishing, ASCAP/ZOBZ Music Pub
lishing, ASCAP/WB Music Cor
Music Publishing, Inc.. ASCAP/2011
ations. ASCAP), HLWBM, H100 40, POP 70, RBH 6

S

SECDNO CHANCE (Driven By Music, BMVEMI Black-
wood Mustc. Inc., BMYTwg Of Everything Music.
SC%P’WB Music Corp., ASCAP), HLAWBM. H100 55;

POP 61

SECRET VALENTINE waws Clask Music, ASCAP/S
Curve Music, ASCAP/ Malone Music
ASCAP/DIménsional Musn 1091, ASCAP/Cherry
Lane, ASCAP/EMI Blackwoad Music, Inc.. BMUReplillian
Music, BMIi CLM/HLAWBM POP 79

SE FUE MI AMOR (Primo, BMI} LT 25

SEVENTEEN FOREVER (Metro Station Music
AS AP/EMI April Music inc. ASCAP), HL. POP 96

SEX ON FIRE (Martha Street Music, ASCAP/Songs Of
Combustion Music, ASCAP/Music Of Windswept,
ASCAP/Foliowill Music, ASCAP/McFearless MUSTc.
EM/BUQ BMUCoftee, Tea o Me Publishing. BME) H100

SHE COULD'VE BEEN MINE (EM! April Music Inc
ASCAP/Romeo Cowboy Music, ASCAP/Wacissa River
Musrc inc., BMUBPJ Adminisiration, ASCAP), HL, CS

SHE GOT HER OWN (Universal Musi¢ - Z Songs,
BMI/Per: In The Ground Publishing, ASCAP/Butter Beats,
ASCAP/Debrandon Ink. ASCAP/J. Brasco, ASCAP/EMI
A%Musm Inc. ASCAP/Sweet Summer Night, ASCAP),
BM RBH2

H H100 56.

SHE'S COUNTRY (SoulRide Music, BMVBPJ BMI/Cack-
alack Twang, BMVRoot 49 Mesic, BMI%C 21:H10073

SHE'S FINE (Chvistopher Dooley Publis! I%BMVAII
What Music, BMI/Croomstacular Music, BMIVanderwa-
ver Music. BMVBuilding 2 Music, BMYCookies And Mik
LLC, ASCAP/Polo Ground Music Pubiish mlg
ASCAP/PN( For Play N Skillz, ASCAP, Skillz For Skillz
And Pla: u3|k ASCAP/EMI April Music Inc., ASCAP),

HL
SHE' S SO CALIFORNIA %IrstaI Beach BMI/Reynsong,
BMIAWhA Ya Say Music, BMUEMI Blackwood Music.
In¢ BMLJaIme Hanna. BM! ? cs27
SHE WOUL| BE GONE IWam To Hotd Your Songs,
BMiTomm 0 BMI) C
SHIN%M(ig Puhhshmg SESAC/Sony//\I'V Cross Keys.
ASC/
SHOW IglE WHAT I'M LOOKING FOR (Maraloné AB.
EEM/Koban MlgISIC Publishing. ASCAP/Monza Music.
SHUTTIN DETROIT DOWN (J Mongy Music, ASCAP/Do
Write Music, ASCAP/Seminole Wind Music
ASUAP EverGreen-ICG, ASCAPE
SINGLE LAOIES (PUT A RING ON IT) {B Day HJI)IISII
g ASACP/EMI April Music Inc., ASCAP/Songs Of Peer
ASCAP/March Gth Publishing. ASCAP/20! 2 Music
Pﬂbhahln ASCAPWB Music Corp., ASCAP/Sony/ATV
Tunes. AB%AEBugaWuga BMI), HLWBM, H100 5:

POP 3. RI

SINTI.. SIN MIlSSony/ TV Discos, ASCAP} IJ 35

SMALL est Moraine Music, ASCAP/Welk
Music, ASCAP/LIChe le Music Company ASCAP/W
Music Corp. ASCAP/Universal Music - 2 85
BMIWest Bay St. Music., BMV2820 MUSIC LL
BMI/Watwedoiz Music, BMI} BM. C:

SOBEAUTIFUL (SouIchIIu ASCAP/Unwersal Musm Piib-
Irng, Inc., ASCAP/La Kasa Sole, ASCAP/EMI April

'y RBH 35

SOBER (EMi BIackwood Music, Inc., BMi/PInk Inside
Publishing, BMIWB M. Music, SESAC/Danj handz
Muzik, S C’Qunshme Terrace Music, BM
BMU/Yaslina Music. ASCAP/David M. Enrlich, Eso 0
ASCAPbTHL/WBM H100 17, POP 9

SOLO 0T (1ot Listed) RBH 66

EL SONIOMO (Edisani-Edimexa Latino} LT 42

SOUNDS LIKE LIFE TO ME {(EMI April Music Inc
ASCAP/Pinsburg Landing Songs. ASCAP/Wainer-Tamer
iane Publishing o . BMUmmokalee Music.
BMI/Daphil M MI HLWBM., CS 48

S0 wHApI {EMI BIackwood Music, Inc., BMI/Plak Inside
Puhl|<hm BMIMaratone AB, SIIM/KnbaII Music Pub-
Ilshm ASCAP) HL, H100 31: POP 28

SPAC (Were Gonn To Mau BMI/Chuck Cannon Music.
BM/SWG Songs.

SPOTLIGHT (Super mn PuDI|smng BMIUniversal
Music - Z Songs. BMU/Son %ATV Tunes, ASCAP/EM
Enl Music Inc., ASCAP/EM! Music Publishing Ltd

PRS/Stellar Sun Songs, ASCAP/EM) Blackwood Music,

Inc., BMI/wYoungJeezy Music inc.. BMI). H/WBM. POP

H
STANKY LEGG g’olm Hitz ASCAP/MWN Music Group.
ASCAI? 6, POP 74 RBH 31

THE STAR SPANGLED BANNER (Public Domain) POP

STOOPID ﬁlreex Certified Publishing, BMVZAB{I{oven Pub-
lishing, BMU/Trap House Publishing. gf
SUPERHUMAN (Sony/ATV Songs [LC, BMi/Crows Tree
Publishing. BMYFauntleroy Music, ASCAP/Underi
West Sontﬁ ASCAP/AImO Music Corp., ASCAP), Hi

POP 100
T:g}_{SI&EHEST LOVE (! Like Em Thicke Music, ASCAP)

SWEET THING (Universal Tunes, SESAC/Songs Of Uni-
versal, SESAC Eden Valley Music, SESAC/M: Rose
Musm BMI/ThIm Tier Music, BMi}. HL/WBM.

H100 46

T

TE AMO (Nayo International Pubhshmg ASCAP/Universal
Music Publishing. Inc., ASC

TELLURIDE (SWB{/IIAW Tree mblwsnung BMUSongs Of
Universal, InC

TE PRESUMO Maxmlo Aguire, BMVLGA Music Pub-

Ilshln
(?ALO AMORES (Mafer, ASCAP/Los Magnificos
Pubhshmg ASCAP/Editora Musical Mambo, ASCAP) (T

8
THAT'S A MAN (WB Music Corp., ASCAP/Steve Dale

Jones, ASCAP/Larga Vista. ASCAP/Songs Of The
Sanderosa, ASCAP/Universal Music - Gareers, BMI),
HL/WBM CS 19

THAT'S HOW 1 GO Not Listed; POP 95

THAT'S HOW IT STILL QUGHTA BE (Hope-N-Cal.
BMU/Trent Tomiinson Songs, BMU/Sexy Tractor Music
BMUBIg Loud Bucks, BMI/EM! Blackwood Music, Inc
BMI’LI e O%ogx BMUCal IV Enteriainmest, BMI),

THAT‘S NOT MY NAME (WB Music Corp . ASCAP/Play-
wiler Music, PRSSor /ATV unes AS AP/Sony,A
Music UK PRS: H

THERE GOES My HAHY om's Kld MUSIC
BMI/SonY/ATV Songs LLC, BMVFAZE 2 Music,
BMUSouthern Count g ASCAP/Boobie & DJ Songs.
BMIWarner-Tamerlane P Ilshlng Corp . BMY/Clarence
Allen. ASCAPMay Twelith BMP M, RBH 37

THESE ARE THE GOOO OLE O YSéEIdorono Music
Publishing BMI Muzik Mafia, ASCAP) CS 37

THINKING OF YOU (When I'm Rich You'll Be M% Bilch.

SCAPMWB Music Corp . ASCAP), WBM. H100 29: POP

TOP NOTCH éN -The Waler Publishing nc
ASCAP/Noddfactor Publishing, BM) RBH 68
TOP OF THE WORLD (Cuda Music, ASCAP/EMI Aprit
Musm inc . ASCAP/Golden The Super Kid Music
ASCAP/Here's Lookin' Al You Kidd Music, BMUBeluga
Heights Music, BMUSany/ATV Songs LLC, BMVREVDIU
tnonary GrBiness. BMUEM Blackwood Music. Inc.. BMI)
HL H100 79
TRAOING PLACES (UR-IV Music. ASCAP/EM| April
Musm Inc , ASCAP/Sony/ATV Melody. BMYWB Music
 ASCAP, 2082 e PubIlshmg ASCAP),
HL /8M H100 78 RBt
TU NO ERES PARA MI (NoI Listed) LT 20
TURNIN ME ON (My [iet Starts Tomorrow. BMI/Songs Of
Universal, Inc., BMUKeriokey Music, ASCAP/Universat
Music Publishing. Inc.. ASCAP/shmoor Musik,
%%oﬁn Money Publishing Inc , BMI) H100 23; POP

TURN MY SWAG ON (Soulja Boy Tellem Music
BN Cromstacular Music, BMUElement 9 Hip Hop.
BMV/Taron Care Of Business, BMVBIEl -N-Mage Music
BMI/Natural Diasler Music. BMT) RBI

Y

EL ULTIMO BESO (RID Musical, BMIY LT 1

NIVERSAL MIND CONTROL {Songs Of Universal, inc
BMUSenseless BMYThe Walers Of Razareth, BMVEMI
:Iackwood Music Inc BMI/Raynchaser BMUniversal

UNTOU HED %dd Son% ASCAP/Cherry Lane,
ASC) AP/LledeIa Music, ASCAP/Excafibur Productions.
APRA/EMI Australia Pty., Lid., APRA). CLWHL, H100

28, POP 19

US AGAINST THE WORLD (Havana Brown, BMU/Songs
0f Universal, Inc.., BMi/Yoga Flames Music, BM/Jamice
Cormbs Publishing, BMVEM) Biackwood Music, inc
BMLleeMeAIIMy Pubeshmg ASCAP/EM! April MUSIC
inc., ASCAP), HL, POP 86

USE SOMEB! DY (Manha Street Music, ASCAP/SongS
01 Combustion Music. ASCAPMusic Of Windswept.
ASCAP/Followill Mus c, ASCAPMCF earless Music
?%I/Bug BMVCoitee, Tea or Me Publishing, BMI) H100

\'

VEN TU (Not Listed) LT 40

VIRTUAL DIVA (Nol Listed) LT 14

VIVA LA VIDA (Umversal MuSIC - MGB Songs, ASCAP)
HLAWBM. H100 24. POP 38

w

WALK THAT WALK (Dorrough Music Publishing Compa-
SCAPE BH 86

IT, NEEO T (Firs! N Gold Pubiishing, BMVWarner-
Tamerbne Publishing Corp , BML/Jonaran Rolem
Music, BMI/Southside In ependenl Music
BMI/SonmATV Sonﬂs LLC, BMVMlsIeI Johnson's Jams
Music, BMN HL/WBM

WE NEED TO ROLL éWB MusL Corp . ASCAP/Songs In
The Kecy 0f B Flat, SESAC/Noontime South,
SESAC/Naked Under XCIoth&s ASCAP/Chrysau
Music Publishing,
SESAC/December Fwsl Publishing Group 'SESAC)

HLWBM RBH 55

WHATEVER IT IS (Wewmemound Music. BMILil Dub
Mo BMIAngelika Music, BMI) CS 38

WHATEVER YOU LIKE (Crown Club RIDI. "Iﬂ
BMl,Warner-Tamerlane Publishin S imipub,
MI/Rucuo Barnno Muzic ASCA /EM BIack\vuod
Music, In¢. BMI| HLAWBM. H100 30, POP 25; RBH 30

WHAT IF IT ALL GOES RIGHT lEMl Blaciwood Music
Inc., BMYAddymak_BMI Universal Muswc Z Tunes,
ASCAP/Check Out The Skylme Music. BMIICG,
BMI/GodIﬁlEer gwch Muzik, ASCAP/Do Wiite Misic

AS M. CS 50

WHAT IT BE LIKE éKerasoaMuﬂ BMUDustin Warren
Pubiishing, ASCAP) RBH 78

WHAT IT TAKES (Adam Gregory, SOCANMike Curh
Music BML"SweeIH Iena usm BMLCurbSongs
AS(,AP/.Iacobso e. BMUFortune
Favor; The Bold P/25 North MUAsh Street.
BMIB Loud Bucks BMI), WBM, CS 42

WHAT SAV CooI Vibe Publishing.

BMI Bunarbo» Mus:c S 59

T HURTS Grmdnme BMI/Son s Ot Universal,
lnc BMI/AnIomo jxon's Muzk, ASCAP/E D Duz It
BMifrving Music, Inc, BMVUnderdc EasISun%s
BMIEMI pnIMusucInc ASCAP), H 22

WHERE I'™M FROM (EMI Slackwood Music. Inc..
BMI/Pamck Davis, BMUCurb Songs, ASCAP), HLAWBM,

WHERE 1 STOOD (Missy Higgins Productons, ASCAP)
WHERE TI?BE PARTY IS (Orie Wood Productons,

WHITE HORSE Sony/ATV ree Pubiishing, BMU/Taylor
Swift Music BMUSary/ ATV Timber, SE C/HuIsbor)
Valliy SESAC? HL, CS 10, H100 39,

WHO DAT {EMI Biackwood M5, Inc . BMkPoung Jeezy
Murs Inc BMVEMlApﬂlMUSIC inc.. ASC.
Reukd 5o AS"AP

Melusm Inc ASCAP/ana Wave

Emblem, ASCA ear Ot The D%%AMUSIC ASCAPDarth
Buddha ASCAP/FruFru Music

WITHOUT YOU (Hmder Music Company, BMVHI h Buck
Publlgr;ng BMIEMI Blackwood Music. Inc. BM?). HL.

POP

WOMANIZER ( 0uls¥ger Enteﬂammenl Music Publishing.
SESAC/Gametyme Music Publishing rm:{)
ASCAP/UmversaI Music Pubhshlng Inc., ASCAP),
HL/WBM H10025; PDP 16

wr%glgsﬁ ON A DREAM (Bruce Springsieen, ASCAP)

Y

YOU BELONG WITH ME (S XATVTIee Pubt IShlnal
BMV/Potting Shed Music, C/Bdrbara OﬁJlson forld
Publishing, SESACACG, BMI) HL, POP 9.

YOU CAN GET IT ALL (Shanian Cgmone Mumc
ASCAP/EMI April Musu: Inc , ASCAP/Basa) ]Jamba Music.
ASCAP/Stide That Music, ASCAP/Wamer lamerlane
Publishing Corp . BMUBogbie & DJ So Mq
BMUSony/ATV Songs LLC. BMVECAF Music, BMYFran-
Elgwgs.c BMiUnidisc Music Inc., BMI), HL/WBM.

YOU COMPLETE ME (She Wrote It, ASCAP/Universal
Music - Z Tunes, ASCAP/Feemsrro Music, ASCAP).

HLMWBM, H100 97, RBH 21

YOU FOUND ME (Littie Bike Music, ASCAP/Lincoin &

gl!g MUDF;%PASC /EMI April Music inc.. ASCAP). HL.
100

YOUR BODY (Slique Whoa Music, BMV/Tailor Made
Musizk ASC P/%Ireel Flava Music. ASCAP) RBH 100

YgU RIEBGONNA GO FAR, KID (Underachiever, BMI)

10K

YOU'RE MY LIFE (Riverzar Music. BMU/Cotion City Music
Publishing BM/Universal-PotyGram Interrational,
ASCAYSpunker Songs, ASCAP) CS 57

YOU'RE THE ONLY OKE (India B Music. BMI/Songs Of
Univiersat PolyGram International, BMUDemonte's Music
Publishin |/Pasadise Forever Music. BMI) RBH 48

Y QUE QUEDE CLARO (Arpa Music, BMY LT 10

c
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o VARICE

Call Benjamin Alcoff - Help wanted advertisment postings in print and onlme 646-654- 5416/_Ben.AIc9ffgmgls_en.com

HELP WANTED

ole

GENERAL MANAGER

ole is one of the world’s largest independent, full-service music publishers. With
offices in Toronto, Nashville and Los Angeles, ole is focused on global acquisitions,
songwriter and catalogue development and administration. ole seeks to be the home
for the best songwriters, composers, management talent and intellectual property
investors and the first choice music source for creators in all media. The website is
www.majorlyindie.com.

The Position

This new position reports to the Chairman and CEO and will be located in a city where
ole has operations. The GM will be responsible for assisting the CEQ in setting strat-
egy, the management of daily operations of the company in all locations and the
achievement of the annual business plan. The GM will additionally be an integral con-
tributor to the Acquisitions function. The General Manager will

* Manage the Sr. Managers to deliver maximum results;

» Provide organizational vision and leadership;

* Formulate strategy and observe the political, legal, social and technological issues
affecting the business,

+ Develop and implement the annual business plan including rigorous monitoring,
reporting to ole’s multiple stakeholders including the investors, the company’s
external valuator and oversee the annual audit process;

» Ensure timely and accurate reporting in all aspects of the business including over-
sight of Quarterly and Annual Reports;

* Approach interdepartmental activities strategically and orchestrate a smooth work-
flow;

* Administer the affairs of the corporation within stated corporate governance policy;

» Lead the management and implementation of the ole Brand/Marketing strategies;

* Retain and manage the coordination of external legal counsel;

* Manage short and long range property management to ensure availability and
continuity in fine with the company’s growth plans;

* Direct the Information Technology function to ensure continuity, business recovery,
security to support corporate growth;

» Manage all aspects of the human resources function.

The Candidates

This appointment will require a visionary team leader and manager. It calls for some-
one who is a driver of business, with a proven track record in leading a music publish-
ing operation and in music publishing acquisitions. The successful candidate will be a
strong business strategist and an excellent communicator with a proven ability to lead
the day-to-day operations.

Please reply to Steve Mould or John Corso by
email ole@intersearchcanada.com referencing Project #29011.

We thank all respondents for their interest and will contact only those whose
backgrounds closely meet the criteria.

corso, mould + morse
Recruiters of Strategic Human Capital

PROFESSIONAL

SERVICES

READY TO RECORD? HOW
ABOUT SOME FREE HELP?

Contact us today
and we’ll send
you your FREE
Master Tape

Disc makm,

s

Guide that's full
of great recording
tips and tricks.

{866) 677-7911
www.discmakers.com/bb

) DISC MAKERS®

" REAL ESTATE |
"The Lake Tahoe ofthe East”

reaking oo p o 00 on 100!

magine the possibilities - 2 farge, undeveloped
piece of God"s country with incredible panoramic
mountaintop views. One of the most unique
properties available in Wichigan's Lower Penin-
suls, only a 3-4 hour drive from metro Detroil.

M, Maria s situated on the Wes! Branch Riverand
Hubbard Lake in Spruce, M1, just minutes away from the
10,000+ acre "Lost Lake of the Woods™ hunting
preserve and the 18 hole White Pine National Golf Course.
This fand is rich in Ameriean [ndian history, and
Michigan abounds with year-round outdoor activities ot
every age and bfestyle. The property also includes
4 former ski lodge reaovated into a lurn-key ready
restaurant with a rare resort liquor license!
{reate your own privale ski resort, or develop
dream-come-true building sites on tis unique property.
(all Jim Grimwade, cetl (616) 450-0%61.
Email Jbrimwade@zol.com m Yiew photos & detalls at:

www.MiMaria.com

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

PLLACI

PROFESSIONAL SERVICES

mS ic @[ Ul@5§!ﬂ§“s

GET RESULTS ;&[ HusIe 12 ELASSIFIEDS
T .

« CONNEC .
NETWORK ) : - .
s B = =S

Agents & Manager -

Tho FastestGrowing
FREE

MusicClassifieds!
Bands & Musicians Ehance Your d 2
Songwriters : N:":Ts
Instruments -
Studio Equipment

Industry Jobs

Los Angeles

_ W 310-428-4989
s AL : ' - Las Vegas
":g. B = D ! 4 5 702'966'2914

www.musichlzelassifieds.com

W T |

CONCERT INFO

OPEN FOR BUSINESS -
SOUTHERN CONCERTS
PRESENTS - 310-492-4037
CONTACT:
KENTON LeROY MOLLOHAN

MUSIC

MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD’s. LP's, Books, Cassettes
as tow as 50 cents. Your choice trom the most
extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aol.com

| A

SOMETHING TERRIBLE HAPPENS WHEN YOU DON’T ADVERTISE . . .

BE CREATIVE « KNOW YOUR OPTIONS
ADVERTISE WISELY

Billsoard JEFF SERRETTE sewion accousr manasen

| PHONE: 646-654-4697/800-223-7524/FAX: 646-654-8066 EMAIL: JSERRETTE@BILLBOARD.COM
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CALL US TODAY AND
ASK ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER
FOR NEW ADVERTISERS!

1-800-223-7524 or jserrette@billboard.com
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Atlantic Records Group promotes
Julie Greenwald to chairman/COO. She was president.

RCA Music Group taps Scott Seviour as senior VP of artist
development. He was senior VP of marketing.

Polydor U.K., the domestic division of the Universal Music
Group front-line label, ups Orla Lee to GM. She was market-
ing director.

Sony Music Nashville promotes Paul Barnabee to senior VP
of sales and operations. He was senior VP of finance and op-
erations.

Universal Music Germany in Berlin names Dirk Baur man-
aging director of its international division. He was manag-
ing director at EMP’s Virgin/Labels/Mute unit in Germany.

Sony Music Entertainment names Kathy Chalmers execu-
tive VP/chief human resources officer. She was executive VP
of human resources at Morgans Hotel Group.

'BARNABEE

~ ALBERT

PUBLISHING: BMI names Fiana Kwasnik director of busi-
ness affairs. She was an associate at law firm Cleary, Gottlieb,
Steen & Hamilton.

TOURING: The Salina (Kan.) Bicentennial Center names Mar-
shall P. Perry director. He was managing director at the
Pritchard Laughlin Civic Centerin Cambridge, Ohio.

DIGITAL: MSG Media nhames Carol Albert senior VP of mar-
keting. She was senior VP of marketing at the NBA.
—Edited by Mitchell Peters

JWORKS

PLAYING FOR CHANGE UNITES GLOBAL ACTS

Playing for Change co-founder/director/producer Mark
Johnson has spent the past decade trying to “figure out how
toinspire the entire planet to come together through music.”

So heand a small group of people spent the last four years
traveling the world with a mobile recording studio and cam-
eras, filming and recording musicians playing popular
songs like “Stand by Me” and “Don’t Worty.” The result was
the 2008 documentary “Playing for Change: Peace Through
Music,” which features more than 100 global acts combin-
ing their voices into a group of five songs.

“We went through different city streets, Indian reserva-
tions, African villages and would meet different musicians,
record their music, interview them about music persever-
ing through struggles and unite them all together with
songs around the world,” Johnson says, noting that each
song took about one year to put together.

“The idea was to keep trying to get as many different
styles, cultures, races, religions and economic and politi-
cal views to unite through songs.”

The project has also inspired the Playing for Change
Foundation (playingforchange.com), which aims to bring
facilities, technology, musical instruments and education
to musicians and their communities. Through money raised
from benefit concerts and private donations, the organiza-
tion’s first project will be to open the Playing for Change
Ntonga Music School in South Africa.

“The idea is to install recording equipment and cameras
into these schools so that people can log in and watch recitals
in the schools we’ve built,” Johnson says. “That cuts the
whole distance barrier and having people say, ‘Why should
I help people in Africa? I'm never going to see them.” ”

—Mitchell Peters

Taylor Swift poses with
Recording Academy pres-
ident/CEO Neil Portnow.
PHOTO: COURTESY OF KEN
DIAMOND/WIREIMAGE.COM

Erom left: Rapper/producer
DJ Quik, T.l. and Quincy
Jones attend Russ
Simmong™Salute to
Grammy Award Nominees”
célehration on Feb. 8. fno
OURTESY OF JOMNNY NUNEZ

The 2009 MusiCaris Person of the Year Tribute to Neil Diamond was held Feb. 6 at the Los
Angeles Convention Center. Arriving at the event, from left, are Recording Academy chair/
Grammy Foundation board member Jimmy Jam; Foo Fighters' Dave Grohl; Recording
Academy presicdent/CEO Neil Portnow; and Foo Fighters' Nate Mendel, Chris Shiflett and
Taylor Hawkins. (1«0 COURIESY OF 1HE RECORDING ACADEMY AND RICK DIAMOND/WIREIMAGE COM

Cotdpiay’s Chris Martin (left) and EMI Music crief executive Elio
Leoni-Sceti at EMI's post-Grammy event suppaorting the cancer
research charity Stand Up for a Cure. EMI Musiz artists won 15

Grammys, EMI's highest tally in the last five years, ied by
Coldplay with three including song of the year and best rock

album. PHOTC: COURTESY OF WIREIMAGE/GETTY IMAGES

[l INSIDE TRACK |

GLORY DAYS

After a seven-month, $16 million
restoration, New York’s famed Beacon
Theatre reopened Feb. 13-14 with con-
certs from Paul Simon and his band. The
improvements are immediately notice
able upon entering the 80-year-old
building, which began life as a movie
palace pefore shifting to rock concerts
in the '70s.

A team led by Marc Tarozzi, project
manager for Madison Square Garden
Entertainment, conquered years of neg-
lect (the crystal ball in the lobby chan-
delier was being held in place by a cof-
fee can), stripping away paint, seats and

2009 GRAMMY AWARDS

The 51st annual Grammy Awards took place Feb. 8 at the
Staples Center in Los Angeles, ending a week of parties
honoring the evening’s nominees and winners. Some
highlights included the 2009 MusiCares Person of the
Year Tribute to Neil Diamond and the Recording Acad-
emy’s annual pre-Grammy gala, saluting Clive Davis.

continued on page 54

Attending Universal Music Group chairman/CEQO Doug Morris’
annual Grammy viewing dinner at the Palm in West Hollywood,
Calif, from left, are Universal Music Enterprises president/CEQ
Bruce Resnikoff, Universal Records South president Mark
Wright and UMG president Zach Horowitz. pHOTO. COURTESY ©
JEFFREY MAYER/WIREIMAGE COM

Paul McCartney performs "I Saw Her Standing There” at the
Grammy Awards. PHOTO: COURTESY OF JONHN SHEARERSWIREIMAGE,COM

plywood to reveal the original ornate
details on the walls (some of which
were pitch black from years of cigarette
smoke) and ceilings.

Beyond upgrades to the fan experi-
ence, artists will appreciate a new stage
and dressing rooms, as well as a sec-
ondary sound system that delivers a
whole new listening experience for peo-
ple seated in the balcony. “The greatest
city in the world should have the most
iconic venues,” says MSGE president
Jay Marciano, whose company took
over the Beaconin 2006. “We wanted
to restore this to its 1929 splendor.’

FEBRUARY 21, 2009
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rsrestore the Beacon
Theatre to its original ornate glory.

www.billboard.b 53


www.americanradiohistory.com

Paul McCartney and Gra y
winner for best pop wecal =1 &gl
album Duffy share a fiomant \ Universal Music Group Primary Wave Music Publishing hosted a cocktail 4
at the Recording Acad@my’s © g chairman Doug Morris (left) party during Grammy weekend at the SLS Hotel |
annual pre-Grammy ga ,;“ b with U2's Bono during Morris’ in Los Angeles. From left: Primary Wave Musid
honoring Clive Davis, héld Feb@s g % 2 annual Grammy viewing Publishing's partner/CEQ Larry Mestel, partner/

7 at the Beverly Hilton. pHoto g \ dinner at the Palm in West GM Justin Shukat, Primary Wave artist John

COURTESY OF THE RECORDING ACADEMY - Hollywood, Calif. PHOTO: COURTESY Forte and Billboard editorial director Bill Werde.

AND LARRY BUSACCA/WIREIMAGE.COM 2 5 OF JEFFREY MAYER/WIREIMAGE.COM PHOTO: COURTESY OF BARRY J HOLMES 1

2009 GRAMMY AWARD

continued from page 53

e TCr Bros. Records senior
S VP of digital music Jack

- Isquity (right) at the Nokia
Suite with Global Digital Music
Retailldirector Adam Mirabella

(left).and Nokia global head of

music Liz Schimel.

Whitney H on, who made¥ey comeback at
I g 2 the Grammys presenting the best R&B album
ick (left) and Kevin' Jonas award to Jennifer Hudson, and BET president
rock the house at the Debra Lee (left) attend Russell Simmons’ "Salute
?rammys. PHOTO. COURTESY OF to Grammy Award Nominees” celebration n
JOHN SHEARER/WIREIMAGE.COM Beverly Hills. PHOTO: COURTESY OF JOHNNY. NUNEZ

“ube.

53

= z % %
Sony Music Worldwide 4 | &
chief creative officer Clive : e
EY

Davis was honored at the
*2009 Gramny Salute to
Industry Icons™ event 5
during the Recording §  Grammy=wilining country duo Sugarland is
Academy’s annual pre- surprised during Grammy rehearsals with \
Grammy gala. Pictured with 8 platinum plaques for its latest album “Love on On the red carpet at RedZone Entertainment GM
Davis is Grammy winner for the Inside.” From left: Geliman Management___ Laney Stewart’s Grammy partyfrom left, are
best R&B album Jennifer president Gail Gellman and Sugarland's Kristian Stewart, songwriter/producer Chrigtopher “Tricky”
Hudson, pHOTO cOURTESY OF Bush and Jennifer Nettles. The duo’s third Stewart, R&B/pop singer Christina\Milian and
TH| RECORDING ACADEMY AND album was released in July 2008 and reached singer/songwriter/producer Terius ur\gdell Nash
K DLAMOND/WIREIM AGECOM platinum status two months later. ' aka the-Dream. PHOTO: COURTESY. OF LEVIRVALKER
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REGISTER EARLY AND SAVE

L@gicC. eresenrs

Billbearsl |
enterta

THE OFFICIAL MOBILE ENTERTAINMENT EVENT OF C‘rlA

The Wireless Association®

Where the Wireless, Entertainment and
Advertising Industries Connect!

Mobile Entertainment Live! - the official mobile entertainment event of CTIA - will convene today's
top wireless, entertainment and advertising executives to discover how all three industries can work
together to create the content that people want to see, at the right price, and in the right way.

JUST ANNOUNCED!
KEYNOTE

MICHAEL SPRAGUE, VP of Marketing for North America, Kia
STEVE JANG, Chief Marketing Officer, Imeem

In this revealing keynote interview, hear Kia explain its
decision to get into mobile advertising, why it choose

to do so through a mobile music application, and get ¥ '.'.';‘“.' i% -
the inside scoop on how the deal came together. »x B~ » *
- +*
Xy oy *

Teen Panel Focus Group: From the Mouths of Babes

PRODUCED BY FRANK N. MAGID & ASSOCIATES

Take part in this interactive panel featuring a focus group of teenage mobile users who will reveal
their mobile entertainment and spending habits, share their thoughts on mobile advertising, and
more. This is the ultimate oppartunity to get answers to your pressing guestions!

Registration to Mobile Entertainment Live! also includes access to the CTIA Keynotes and Exhibit Floor.

awn 5 Y g
. i
Qe-ttemtat(,om@m WIRELESS 2009 5 | 1
. =34 4 B
April 1-3, 2009 £ , g g
i 1
Las Vegas Convention Center, Las Vegas, NV Ox
The International CTIA WIRELESS 2009 event is where over 1,000 exh biting v ; .
companies and 40,000+ attendees from 125 countries will converge to do business, - ’
discuss innovation and exchange ideas. Join us for four days to learn more about the The Honorable ROBERT BACH ROBERT DOTSON MIKE LAZARIDIS BEN WOLFF
e rgin echnologies tha he common goal of takin AL GORE President 2009 CTIA Chairman, | President & Co-Chief Chief Executive
r.ne ging t 9 Bl enaple .us to work toward t '. 9 of taking 45th Vice President Entertainment & President & CEO, Executive Officer, Officer & Director,
wireless and broadband communications to yet another leve . Register now to be part of the United State: Devices Division T-Mobile USA Research in Motion Clearwire
of the Mobile Life! www.ctiashow.com Microsoft Corporation

DON’T MISS... Interactive Interviews with Iindustry Influencers,
Structured Networking Opportunities and More!

SPONSORSHIPS: Matt Carona: 646.654.5115 or MCarcna:@Billboard.com
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2008 GRAMMMOPAWARD WINNER
Rap AlbUm® "Tha Carter il "

" Rap SongMEL0lipop "

~ Rap¥Solo Performance, "A Milli "
Rap Performance bylalD or Group,
"Swagga Like Us" " -
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