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A Web Browser Is My iPod

The Future Of Digital Music Isn’t Free—But It’s Convenient And Fun

BY BILL NGUYEN

We live online.

We Google our questions, Twitter our
thoughts, and Flickr our pictures. We
even watch television on Hulu. The Web
has extended more than our vocabulary:
it has become part of our daily routine.

This change will usher in an oppor-
tunity that the music business hasn’t
seen since the rise of the CD.

In the first stage of digital music, the
iPod capitalized on the ubiquity of CDs
and home computers. Billions of ripped
MP3s waited for a perfect blend of soft-
ware and hardware to make them
portable. No one did this more beauti-
fully than Apple.

Now, as our lives move online, our lis-
tening habits are following. The growth
of iMeem, Pandora, and Last.fm is just
the start. We listen to music in a browser
because it’s convenient—it’s where we
do everythingelse. And we listen online
because the Web provides something
the iPod can’t: new music.

On the Web we're not trapped with
the same old songs in the same old
playlist we’ve had since we first loaded
our iPods with MP3s. The web is home
to more new music each year than was
released in many previous decades.
Critics say the music is mostly junk—
but the same could have been said of
the Web before Google made the knowl-
edge there accessible.

The truth is that there’s more great
new music than ever—provided you can
find it.

At Lala we followed the path paved by
Last.fm and invented new tools that
blend social search with a unique “push”
approach. Select your influences from
bloggers, friends and playlists and we'll
automatically feed you new music you
might like. It’s the same concept as Twit-
ter or Facebook, but for music.

We're not alone in our efforts. Thou-
sands of developers are all are working
toward the goal of exposing great new
music. Last.fm fosters an engaging com-
munity of music fans. Pandora ingen-
iously creates acoustic fingerprints that
can be used to find songs similar to lis-
teners’ favorites. Innovations like these
reverse the destructive trend of music
scarcity caused by radio consolidation.
We live in the best era for music; a democ-
racy with nearly infinite selection feed
from the control of limited promotion.

The most commonly suggested way
of monetizing this opportunity - adver-
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tising - may not be the wisest course of
action. Pandora, the leading ad-sup-
ported music service, claims that the li-
censing rates of $.0009 - $.0014 cents
per song set by the Copyright Royalty
Board (CRB) will lead to the collapse of
this business. Assuming that the serv-
ice places one ad per song. it would gen-
erateless than 1/7 of a penny in revenue.
The hurdle for free on-demand ad-sup-
ported music service like MySpace is
even higher. Those licensing rates can
reach as high as a penny per play, or 11
times higher than the CRB’s rate for
noninteractive streaming licenses.
Based on second-quarter financial re-
sults and traffic data from Fox Interac-
tive, it seems that MySpace gets less than
$1 per thousand page views. Let's do
some more estimating: Cut out search
revenues, estimate two display ads per
page and operating margins of 33%, and
it looks as though the company will need
56 display ads for each song to break
even. Imagine listening to music while
standing in Times Square and you’ll get
the idea.

The solution is commerce. Think of
iTunes, which seamlessly integrates with
the iPod to reduce the friction between
purchase and consumption. Listeners
go there to buy music at least partly out
of convenience.

Achieving that kind of success re-
quires making the Web browser into the
new iPod. Lala eliminates ads to carve

out more room for a greater selection of
music. We pass on search engine visi-
bility so music can keep playing as con-
sumers navigate through different Web
pages. Songs play instantly (in less than
100 milliseconds. if you want to be tech-
nical). Our commerce technology en-
ables instant gratification and reduce
transaction costs by 83%.

Less than a month since launch, Lala’s
results are amazing. Ten percent of
members register credit cards. And
those members purchase 188 songs for
every 1,000 new tracks they discovered.
Anequivalent advertising rate would be
$74 per thousand pages compared to
MySpace’s sub $1.

Many online entrepreneurs say that
information wants to be free. But we can
give music fans something better than
free—the convenience that will let them
discover new music and hear it the way
they want to. Just as tapes were more
portable than vinyl and CDs sounded
better than tapes, the Web can be fuel a
new cycle of innovation with greater va-
riety, portability and social enjoyment.

Billions are anxiously waiting on their
browsers. oo

Lala chairman/founder Bill Nguyen is a
serial entrepreneur who helped launch
six technology startups. He has been
nained to Fortune’s 40 Under 40 list and
belongs to the World Economic Forum's
Global Leaders of Tomorrow.
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WHAT
YOU
MISSED
ON

>>>WMG
PULLS MUSIC
FROM
YOUTUBE
Warner Music Group
pulled all of its
music from YouTube
as negotiations over
payment with
Google’s video site
reached an impasse.
warner’s move
affected its
recordings as well as
the songs it owns
through Warner/
Chappell Music.
Warner still makes
videos available to
MTV, MySpace Music
and other sites. This
year, Warner has
more than 20%
market share of
albums, according
to Nielsen
SoundScan.

>>>MYSPACE,
FACEBOOK
NiIX PROJECT
PLAYLIST
MySpace and Face-
book removed
access to the Project
Playlist service,
citing requests from
major-label partners
and the RIAA. Just
days after getting
banned from
MySpace, and just
prior to Facebook’s
ban, Project Playlist
struck a licensing
deal with Sony BMG.
The deal gives
Project Playlist users
direct access to the
Sony BMG catalog.

>>>BMG
SERVICE
STOPS TAKING
NEW
MEMBERS

BMG Music Service
stopped accepting
new members,
marking the end of
the once-ubiquitous
“12 for the price of
one” offers for
which the mail-
order CD club was
known. A
representative for
BMG Music Service’s
parent Direct
Brands confirms
that the club is no
longer accepting
new members. The
club’s former home
page, bmgmusic.com,
now greets visitors
with an invitation to
join Direct Brands’
other music service,
Yourmusic.com.
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CAB FARE

Taylor Swift is atop the list of the 10 top-selling albums between the week
ending Nov. 16 and the week ending Dec. 28. SOURCE: Nielsen SoundScan

TITLE
FEARLESS

DARK HORSE
CIRCUS

TWILIGHT
NOwW 29
NOEL

DAVID COOK
BLACKICE

W W N A WN o

o

UNHAPPY HOLIDAYS

Record-Breaking Digital Sales Fail To Offset Physical Losses

As twin blizzards of snow and
bad economic news blanketed
the United States this holiday
season, few bright spots were
visible in the final seven weeks
of music sales in 2008.

First, the bad news: Total
album sales were down 14% for
the year, compared with 2007,
according to Nielsen Sound-
Scan. Worse, album sales fell
19% compared with 2007 for the
seven-week holiday period, de-
fined for comparison purposes
as the period between the week
ending Nov. 16, 2008, and the
one ending Dec. 28, 2008. That's
adrop in unit sales for the time
frame from 110.5 million in
2007 to 89 million in 2008.

However, the week ending
Dec. 28 was a record one for dig-
ital track sales, with 47.7 mil-
lion sold. Lady GaGa’s “Just
Dance” was the top-selling
song, with 419,000 downloads.

But take away digital albums,
and the picture looks especially
dismal for CDs, which were
down 20% for the year and 12%
in the final two weeks of 2008.
And unlike last year’s surprise
holiday smash from Josh
Groban, “Noel,” this season’s big
seller, Taylor Swift’s “Fearless,”
sold 2.1 million copies in the last
seven weeks of 2008 compared
with Groban’s 3.4 million dur-
ing the same period last year.

The lack of a new album
from holiday stalwarts like
Mannheim Steamroller and
Trans-Siberian Orchestra hurt
fourth-quarteraudio sales, Eu-
rpac VP of purchasing Kerry Fly
says. Also, “there wasn’t con-
sistency in sales across 20-30
records,” says Fly, whose com-
pany wholesales to military out-
lets. “It came down to about
four or five records.” Though
“Fearless” will likely remain a

strong seller into 2009, “you
needed about 10 of those.’
Newbury Comics CEO Mike
Dreese says comparable-store
December sales were down 17%
across his New England chain,
which also sells toys, posters
and pop-culture collectibles in
addition to music. But “music
is running down in excess of
30%,” Dreese says. “On DVD
we're showing similar declines,
which is a big shocker.”
Stephanie Huff, corporate
GM of'the Wisconsin chain the
Exclusive Company, says snow-
storms not only hurtshopping
but also disrupted shipments.
Across the chain’s eight stores,
Huff says sales were down 10%-
15% from Dec. 22 to Dec. 28
compared with the same dates
in 2007. But a couple of stores
experienced sales spikes of
5.5%-6.5%, Huff says, as cus-
tomers dug out of the snow.

www.americanradiohistorv.com
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808s & HEARTBREAK

ARTIST

Beyoncé
Nickelback
Britney Spears
Kanye West
Soundtrack
Various Artists
Josh Groban
David Cook

AC/DC " (oumbia/SonyMusi

Also, “1 was surprised at the
number of people buying used
[goods] for a gift.”

Which brings us to (sort of)
good news: Retailers reported
significant pickup in sales of
Blu-ray DVDs, particularly of
“The Dark Knight.” “Alot of the
studios were focused on rebat-
ing those titles,” Huff says, al-
lowing her chain to mark them
down—though ironically, “The
Dark Knight” wasn't discounted.
And though catalog from ABBA
(due to the “Mamma Mial”
craze), AC/DC and Guns N’
Roses sold relatively well, indie
retailers say big-box exclusives
for the latter two acts’ new al-
bums were more of aburn than
aboon to the industry asa whole.

On the digital side, U.S. track
sales topped 1 billion units in
2008, up 27% over 2007, accord-
ing to Nielsen SoundScan.
Dreese reports a 44% increase
in online sales this season, but
largely with products other
than music.

Back to the bad news: A cau-
tious retail environment has led

JANUARY 10, 2009

Music World/Columbia/Sony Music

Roc-A-Fella/Def Jam/IDIMG
Summit/Chop Shop/Atlantic/AG
Universal/EMI/Sony BMG/ Zomba/UMe
143/Reprise/Wamer Bros.

LABEL(S) UNITS
BIG MACHINE 2,112,000
1,458,000
1,165:000
1,103,700
1,023,000
962,000
897,000
824,000
811,000
700,000

Roadrunner
Jive/Tomba

19/RCA/RMG

-

to lower inventory. Dreese says
his CD inventory is down 42%
and DVD down 44% from a year
ago. “We're terrified of being
stuck [with] unsalable goods,
he says. Product scarcity also af-
fected the Exclusive Company.
“[Atlantic a cappella act] Straight
No Chaser was doing really well
forus, and WEA ranout,” Huff
says. “I had to get it from Super
D/Phantom.

As far as prospects for 2009,
look for retailers to cut even
more space devoted to audioand
DVD, as well as distress in the
music supply chain as retailers
and distributors go belly up. But
the plummeting economy has
helped Newbury Comics nego-
tiate huge reductions in its
leases, which are generally
much shorter term than those
held by big-box stores. In one
case, Dreese renegotiated a lease
from $52to $15 per square foot.

Ifindie retailers can be nim-
ble and tread water while bigger
ships sink, Dreese says, “it looks
like we are going to be among
the last ones standing.
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THE RACONTEURS*

THE ODD COUPLE
GNARLS BARKLEY

HEAVEN SENT
KEYSHIA COLE

SPOTLIGHT
JENNIFER HUDSON

SUPERWOMAN
ALICIA KEYS

NEED U BAD
JAZMINE SULLIVAN

MISS INDEPENDENT
NE-YO

CAN'T HELP BUT WAIT
TREY SONGZ

WORDS
INDIA.ARIE **

STAY WITH ME (BY THE SEA)
AL GREEN **

I'M HIS ONLY WOMAN
JENNIFER HUDSON **

A CHANGE IS GONNA COME
WAYNE BRADY

YOU'VE GOT THE LOVE | NEED
AL GREEN **

IN LOVE WITH ANOTHER MAN
JAZMINE SULLIVAN

BE OK
CHRISETTE MICHELE **

ADITIONAL POP VOCAL ALBUM

EST R&B SONG
BUST YOUR WINDOWS
JAZMINE SULLIVAN
DEANDRE WAY

HEAVEN SENT
KEYSHIA COLE

MISS INDEPENDENT
SHAFFER SMITH

SPOTLIGHT
SHAFFER SMITH

LAY IT DOWN
AL GREEN
JENNIFER HUDSON

JENNIFER HUDSON
BACK OF MY LAC’
J. HOLIDAY

YEAR OF THE GENTLEMAN

NE-YO

FEARLESS
JAZMINE SULLIVAN

AMILLI
LIL WAYNE

PARIS, TOKYO
LUPE FIASCO

N.I.*.* E.R. (THE SLAVE AND THE MASTER)

NAS

SEXUAL ERUPTION
SNOOP DOGG

ROYAL FLUSH
BIG BOI **
ANDRE 3000

SWAGGA LIKE US
T **

KANYE WEST

LIL WAYNE

MR. CARTER
LIL WAYNE **

WISH YOU WOULD
LUDACRIS **
T.l.

PUT ON
YOUNG JEEZY
KANYE WEST

AMERICAN BOY
ESTELLE
KANYE WEST

Low
FLO RIDA **

GREEN LIGHT
ANDRE 3000 **

GOT MONEY
LIL WAYNE **

SUPERSTAR
LUPE FIASCO **

LOLLIPOP
DWAYNE CARTER

Low
TRAMAR DILLARD

SEXUAL ERUPTION
CALVIN BROADUS

SUPERSTAR
LUPE FIASCO
SWAGGA LIKE US
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DWAYNE CARTER
CLIFFORD HARRIS
KANYE WEST

BEST RAP ALBUM
THA CARTER Il
LIL WAYNE

THE COOL
LUPE FIASCO

NAS
NAS

PAPER TRAIL
T

BEST FEMALE COUNTRY VOCAL PERFORMANCE
THIS IS ME YOU'RE TALKING TO
TRISHA YEARWOOD

BEST MALE COUNTRY VOCAL PERFORMANCE
IN COLOR
JAMEY JOHNSON

JUST GOT STARTED LOVIN' YOU
JAMES OTTO

LETTER TO ME
BRAD PAISLEY

BEST COUNTRY PERFORMANCE BY A DUO
OR GROUP WITH VOCALS

GOD MUST BE BUSY

BROOKS & DUNN

EVERY DAY
RASCAL FLATTS

BEST COUNTRY COLLABORATION WITH VOCALS
LET THE WIND CHASE YOU
TRISHA YEARWOOD **

BEST COUNTRY INSTRUMENTAL PERFORMANCE
CLUSTER PLUCK

BRAD PAISLEY **

VINCE GILL

BEST COUNTRY SONG
IN COLOR

JAMEY JOHNSON
JAMES OTTO

BEST COUNTRY ALBUM
THAT LONESOME SONG
JAMEY JOHNSON

HEAVEN, HEARTACHE AND THE POWER OF LOVE
TRISHA YEARWOOD

BEST LARGE JAZZ ENSEMBLE ALBUM
ACT YOUR AGE
GORDON GOODWIN'S BIG PHAT BAND

BEST LATIN POP ALBUM
LA VIDA...ES UN RATICO
JUANES

COMPLICES
LUIS MIGUEL

BEST LATIN ROCK OR ALTERNATIVE ALBUM
45
JAGUARES

BEST TROPICAL LATIN ALBUM
SENOR BACHATA
JOSE FELICIANO

BEST TRADITIONAL BLUES ALBUM
ONE KIND FAVOR
B.B. KING

BEST CONTEMPORARY BLUES ALBUM
CITY THAT CARE FORGOT
DR. JOHN AND THE LOWER 911

BEST CONTEMPORARY FOLK/AMERICANA ALBUM
SEX & GASOLINE
RODNEY CROWELL

BEST SPOKEN WORD ALBUM (INCLUDES POETRY,
AUDIO BOOKS & STORY TELLING)

BORN STANDING UP

STEVE MARTIN

AN INCONVENIENT TRUTH
CYNTHIA NIXON **

BEST MUSICAL SHOW ALBUM
IN THE HEIGHTS
ANDRES LEVIN

BEST COMPILATION SOUNDTRACK

ALBUM FOR MOTION PICTURE, TELEVISION
OR OTHER VISUAL MEDIA

JUNO

JASON REITMAN

BEST SONG WRITTEN FOR MOTION PICTURE,
TELEVISION OR OTHER VISUAL MEDIA
DOWN TO EARTH

PETER GABRIEL

BEST INSTRUMENTAL COMPOSITION
HIT THE GROUND RUNNING
GORDON GOODWIN

BEST INSTRUMENTAL ARRANGEMENT
DEFINE DANCING
PETER GABRIEL

YESTERDAYS
GORDON GOODWIN

BEST BOXED OR SPECIAL LIMITED EDITION PACKAGE
GHOSTS I-IV

NINE INCH NAILS

TRENT REZNOR

BEST ENGINEERED ALBUM, NON-CLASSICAL
CONSOLERS OF THE LONELY
JACK WHITE*

PRODUCER OF THE YEAR, NON-CLASSICAL
DANGER MOUSE

BEST REMIXED RECORDING, NON-CLASSICAL
THE LONGEST ROAD (DEADMAUS REMIX)
DEADMAUS

BEST SHORT FORM MUSIC VIDEO
HONEY
ERYKAH BADU

WHO'S GONNA SAVE MY SOUL
GNARLS BARKLEY

ANOTHER WAY TO DIE
ALICIA KEYS
JACK WHITE*

PORK AND BEANS
WEEZER

BEST LONG FORM MUSIC VIDEO
RUNNIN' DOWN A DREAM
TOM PETTY & THE HEARTBREAKERS

GOOD GIRL GONE BAD LIVE
RIHANNA

*SHARED REPRESENTATION
**SHARED NOMINATION

WE PROUDLYE
CONGRATULATE OUIN

GRAMMY AWARI
NOMINEE

NEW YORK BEVERLY HILLS LONDON NASHVILLE MIAMI BEACH SHANGHAI
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WHAT
YOU
MISSED
ON

>>>LAWSUIT
AGAINST WMG
CHIEF DISMISSED
An appellate court
dismissed the remaining
claims in a lawsuit
brought against Warner
Music Group chief
executive Edgar
Bronfman Jr. by a former
CEO of publisher Simon &
Schuster who claimed he
helped conceive the
2003 buyout of Warner
but was never
compensated. Former
CEO Dick Snyder filed
suit April 23, 2007, in the
Supreme Court of the
State of New York County
and the court dismissed
four of six claims in April
2008. The two remaining
claims were dismissed in
December.

>>>WAL-MART
SNAGS
SPRINGSTEEN
Wal-Mart will be the
exclusive U.S. retailer for
Bruce Springsteen & the
E Street Band’s
“Greatest Hits,” which
will arrive Jan. 13, two
weeks prior to the
group’s new Columbia
studio album, “Working
on aDream.” The 12-
track hits set omits
material from
Springsteen’s albums
without the E Street
Band to round up such
classics as “Born to
Run,” “Thunder Road”
and “Bornin the U.S. A"
Springsteen and
company will perform
Feb. 1at Super Bowl
XLII's halftime show.

>>>EMI, WMG
EXTEND
OVERSEAS DEAL
EMI Music and Warner
Music Group extended
their existing marketing
and distribution
partnership in India and
the Middle East and
entered their first
partnership in Turkey.
Under the new multiyear
agreement, EM| Music
will continue to act as the
physical distributor of
WMG’s repertoire in India
and the Middle East and
willbecome WMG'’s local
digital distributor as well.
EMI has been WMG'’s
physical distributor in
those regions since 2005.
EMI will also become
WMG'’s new physical and
digital distributor in
Turkey, where WMG had
previously licensed a
local physical distributor.

LEGAL

BY ANTONY BRUNO

A New Game Plan

The Biz Faces Challenges As It Enlists ISPs To Help Fight Piracy

The R1IAA’s decision not to pursue new
lawsuits against online file-sharers
marks a fundamental shift in the
recording industry’s battle against
piracy from one focused on enforce-
ment to one emphasizing education.

But as it makes this tactical adjust-
ment, the industry faces new chal-
lenges. It will have to drop the largely
go-it-alone nature of its recent court
battles in favor of a more cooperative
approach that will require the partici-
pation of cable companies, telecom-
munications carriers and even public
officials and legislators.

The RIAA says it has secured the
agreement of
providers to participate in a “graduated

Internet service
response” strategy, under which ISPs
would send warnings to infringing
users to stop their activity or risk los-
ing Internet access. That, in turn, could
open the door to additional collabora-
tion with 1SPs, such as imposing sur-
charges on monthly broadband
accounts to cover the cost of a blanket
music license, something Warner
Music Group began exploring last year
with the assistance of industry consult-
ant Jim Griffin.

Although the graduated response
strategy developed independently from
the surcharge idea, the two run on a
parallel track, RIAA general counsel
Steve Marks says.

“Any time you have companies
working together on one issue coop-
eratively, it probably sets a good frame-
work to work together on other
things,” he says.

MILESTONE DATES
IN FILE-SHARING

LITIGATION

How the RIAA got from suing Napster to suing the
general public to dropping piracy suits altogether.
—Cortney Harding

6/27/05

The Supreme Court
rules Grokster could be
held liable for inducing
copyright infringement.

2/28/07
The RIAA sends 400
“prelitigation settlement
letters” to students at 13
U.S. universities.

8 BILLBOARD
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RIAA head MITCH BAINWOL is
steering the trade body’s change
in approach to piracy suits.

Marks says the ISP plan was mod-
eled after the RIAA’s anti-piracy initia-
tives at U.S. universities. Under that
template, the RIAA worked with part-
ner MediaSentry to flag the accounts
of peer-to-peer (P2P) network users
who were uploading tracks for others
toshare. It then sends the universities
the account information of each in-
fringer and asks the institution to warn
the offending students to stop or face
disconnection. In most cases, discon-
necled students can regain their Inter-
net access after paying a fine, and
various appeals processes are set up to
settle disputes.

Enlisting the ISPs as allies, however,

12/7/99

The RIAA sues Shawn Fanning’s
Napster for copyright infringement.

hasn’t been an easy task. Indeed, while
the RIAA claims it has secured the co-
operation of leading [SPs in its grad-
uated-response efforts, Marks won'’t
disclose which are onboard. Verizon,
the second-largest U.S. telecom car-
rier, has said it is not participating at
this time.

Sources close to the negotiations
say the ISPs were resistant to partic-
ipating until New York State Attor-
ney General Andrew Cuomo's office
approached them during the sum-
mer to hammer out an anti-piracy so-
lution. These sources say Cuomo’s
office took on the task after several
New York-based record labels com-
municated their concerns to him
about the piracy issue—an ironic
twist, considering that the attorney
general’s office under Eliot Spitzer
had battled with the major labels a
few years ago during its investiga-
tion of radio payola.

The RIAA maintains that it won’t
seek government regulatory or leg-
islative enforcement to get ISPs to
agree to the plan, hoping they will vol-
unlarily participate for business rea-
sons as part of a broader network
management solution. But label
sources say the passage of similar
“three strikes” laws in Europe have
put pressure on U.S. ISPs to play ball.
Soit’s hardly a fait accompli that [SPs
will immediately follow this gradu-
ated response program with a content
surcharge model. That will depend
Jargely on how well the anti-piracy
program is executed and received.

9/24/01

As the RIAA moves away from suing
file-sharers, it can look back on a liti-
gation campaign that in many ways
succeeded in its goal of raising public
awareness that unauthorized P2P
downloading is wrong.

But a 2008 NPD Group report said
that 19% ot U.S. Internet subscribers
13 and older still downloaded music
from P2P services, little change from
the 20% reported when the RIAA began
ils consumer litigation campaign in
2003. Moreover, the amount of music
those users traded increased dramati-
cally as new technologies like BitTor-
rent allowed them to trade entire
libraries rather than just a few songs.

“It would be astonishing to me in
this day and age that there is anybody
in this country who believes that down-
loading music without paying for it is
not unlawful,” says Barry Slotnick, a
copyright attorney for Loeb & Loeb in
New York. “To the extent that people
didn’t know that before, they certainly
know it now. So you have to move on
to the next stage.”

A 2008 study conducted by British
consulting firm Entertainment
Media Research found that 70%
of survey respondents who currently
use P2P networks said they would
likely stop trading music files
online if their ISP issued a cease-and-
desist warning.

“This plan will undoubtedly bring
more efficiency to the securing of rights
for all copyright owners,” Slotnick says.
“Having the ISP cooperate is far more
efficient than litigating.” ‘o

Napster reaches $26 million
settlement with copyright owners.

1/21/04
The RIAA announces 532

“John Doe” lawsuits to compel

ISPs to provide user info.

10/4/07

A federal jury orders
Jammie Thomas to pay
$222,000 in damages for
24 songs shared on Kazaa.

www.americanradiohistorv.com

12/19/03 9/8/03

A federal appeals The RIAA 7/17/03

court rules the Digital announces The RIAA issues
Millennium Copyright 261 lawsuits subpoenas to ISPs for
Act doesn’t authorize against file- info on alleged

ISP subpoenas. sharers. copyright infringers.

THOMAS

11/20/08 12/19/08
A Harvard law The RIAA drops
9/24/08 professor litigation against

A U.S. District Court
judge in Minnesota
declares mistrial in

Thomas case.

questions the
constitutionality
of suits against
file-sharers.

file-sharers and
says it’ll work
with ISPs to
reduce piracy.

SHAWN FANNING: LOU DEMATTEIS/REUTERS: JAMMIE THOMAS: JULIA CHENG/AP IMAGES
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FOR YOUR CONSIDERATION:

JAMEY JOHNSON

BEsT MALE COUNTRY VOCAL PERFORMANCE
“In Color”

BesT COUNTRY SONG
“In COIOI'” Written by Jamey Johnson, Lee Thomas Miller and James Otto

BesT COUNTRY ALBUM
That Lonesome Song

(GEORGE STRAIT

BesT MALE COUNTRY VOCAL PERFORMANCE
“Troubadour”

BeEsT COUNTRY COLLABORATION WiITH VOCALS

George Strait & Patty Loveless “House Of Cash”

BEsT COUNTRY SONG
“l Saw God Today” Written by Rodney Clawson, Monty Criswell and Wade Kirby

M Best COUNTRY ALBUM
o Troubadour

L G BesT COUNTRY PERFORMANCE BY A Duo Or Groupr WiTH VOGALS
k ; [49 b}
J Stay

”  SUGARLAND
Sk

d { BesT COUNTRY COLLABORATION WIiTH VOCALS
' Sugarland, Jake Owen & Little Big Town
“Life in a Northern Town”

BEST COUNTRY SONG
“Stay” Written by Jennifer Nettles

LLEE ANN WOMACK

BeEsT FEMALE COUNTRY VOCAL PERFORMANCE

“Last Call”

UMG NASHVILLE CONGRATULATES

OUR 51sT GRAMMY AWARD NOMINEES

© 2000 LN REcorDINGs I,

wWww . americanradiohistorv.com
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>>>AILING
ZAVVI HEADS TO
BANKRUPTCY
PROTECTION

The 114-store U.K.
entertainment retail chain
Zavvi has gone into
administration, the U.K.
equivalent of Chapter 11
bankruptcy protection.
Customers holding Zavvi
gift certificates have been
told to contact the joint
administrators for a
refund, although not all
certificates will be eligible
to be exchanged for cash.

>>>DIGITAL
DOWNLOADS
BREAK BILLION
MARK

More than 1 billion digital
tracks were sold in 2008,
up 28% over 2007,
according to Nielsen
SoundScan. Through Dec.
21,1.02 billion digital
tracks were sold in the
United States. At press
time, SoundScan
projected that the year
will end with sales of 1.04
billion tracks. Seventeen
percent of digital song
sales this year have come
from the top 200 selling
tracks. Leona Lewis’
“Bleeding Love” was the
highest-selling digital
trackin 2008, with 3.3
million copies sold.

>>>SONY-BMG
MERGER STILL
UNDER SCRUTINY
The European Parliament
continues to seek further
scrutiny of the Socny-BMG
merger, although the
major has since
demerged and wili
officially be renamed
Sony Music
Entertainment in 2009.
The European
Commission
commissioner for
competition Neelie Kroes
has six weeks to provide a
written explanation
regarding competition in
the music market. Indie
labels trade body Impala
is also continuing its
campaign against the
merger and its appeal will
be heard next year. Sony
BMG declined to
comment.

Reporting by Ayala Ben-
Yehuda, Antony Bruno,
Jonathan Cohen, Lou
Hau, Rob Levine, Andre
Paine, Reuters and Chris
M. Walsh.

For 24/7 news and
b- analysis on your
IZ mobile device, go to:
mobite.biliboard.biz.

Radio onthe TV

NS [e]M BY ANN DONAHUE and MITCHELL PETERS

Leno-palooza

Show’s Prime-Time Slot Gives Artists A Bigger Stage

On paper, Jay Leno’s recently
announced five-nights-a-week
prime-time talk show looks like
a brilliant new outlet for music
acts—but industry sentiment
is divided over how much of an
opportunity it presents.

Leno, who is scheduled to
hand the reins of “The Tonight
Show” to Conan O’Brien in
june, will debut his new show
on NBC in the fall. The network
hasn’t revealed specific details
about the show’s format, bul
Leno has said that he expects

music will be part of it.

“It’s uwesome-—when was
the last time there was a show
on every night in prime time
that could potentially take a
music act?” asks Jordan
Berliant, GM of the music di-
vision al the Collective, which
works with Linkin Park, Staind
and Hoobastank. “The fact that
he’s going to be on 90 minutes
earlier is really exciting to us
and should be exciting to every
act, every manager and every
record company.”

i

\MIE FOXX and JAY LENO " |

The notion of a prime-time
variety show with music is
hardly new: The era of “The Ed
Sullivan Show” is long gone,
but the genre seems to undergo
a revival about every decade,
most recently on Nick Lachey
and Jessica Simpson’s prime-
time specials for ABC.

Some industry observers are
skeptical of how beneficial
Leno’s show will be for music
acts, however, given the host’s
generally conservative taste.

“I don’t think we even think

about approaching Jay Leno be-
cause it’s usually mainstream
artists who go on his show,” says
Lucy Robinson, a publicist for
indie labels Dead Oceans, Jag-
jaguwar and Secretly Canadian.

However, Robinson adds
that there will be “a much bet-
ter shot” at securing appear-
ances on “The Tonight Show”
after O'Brien takes over if he
retains his indie-friendly talent
supervisor Jim Pitt.

Lenoisthe indisputable king
of late-night TV, averaging 1.7
million viewers during the No-
vember 2008 sweeps period,
compared with 1.5 million for
CBS’ “Late Show With David
Letterman,” according to
Nielsen Media Research.

But that same audience
would be paltry fora broadcast
show in the 10 p.m. time slot,
an hour that includes CBS rat-
ings powerhouses “CSlI:
Miami” and “CSI: NY,” which
rank among the top 20 shows
each week, according to
Nielsen. Even ABC’s belea-
guered 10 p.m. drama “Eli
Stone”—which will be canceled
as soon as it completes its cur-
rent run—had 5 million view-
ers on the evening of Dec. 16,
according to Nielsen.

There’s also a question of
how interested U.S. viewers are
in prime-time variety shows.
Casein point: On Nov. 26, NBC
and Rosie O’Donnell made a
one-off prime-time attempt

with a show that featured Liza
Minnelli, Ne-Yo and Alanis
Morissette. Tt drew barely more
than 5 million viewers and there
are no plans for a follow-up.

Leno should reach a bigger
audience in prime time simply
by virtue of the earlter hour—
good news for artists who ap-
pear there. Such gigs especially
help acts that aren’t yet house-
hold names. On Dec. 11, Bon
Iver performed on “Letterman”
just as the band was making a
number of year-end critics’ lists,
and sales of its album “For
Emma” jumped 166% to 5,000
units during the week ending
Dec. 14, according to Nielsen
SoundScan, good enough to
sneak onto the Billboard 200.

Leno’s new show will join an
increasingly crowded field of
five-nights-a-week shows that
includes Letterman, CBS’ “Late
Late Show With Craig Fergu-
son,” ABC's “Jimmy Kimmel
Live!” and NBC’s “Late Night”
with O’Brien’s successor
Jimmy Fallon.

‘The more opportunities
there are for TV exposure, the
better,” Berliant says. “espe-
cially in an era where radio
seems to be having a declin-
ing impact on record sales
and we’re looking for other
forms of communication for
our artists.” v
Additional reporting by
Cortney Harding.

BY KAMAU HIGH

CELLIST IN
THE BACKFIELD

Hyundai Super Bowl Ad Will Feature Music By Yo-Yo Ma

Hyundai Motor will use music by famed cellist and
Sony Classical artist Yo-Yo Ma in a Super Bowl XLIII
TV commercial that consumers can re-edit online,
Billboard has learned.

Classical music fans aren’t the most obvious tar-
get demographic for either a National Football
League telecast or an ad campaign with an online
video editing component. But ad agency Goodby,
Silverstein & Partners, which produced the Hyundai
spot, says it expects the ad to resonate with many
of those watching the game, given the staggering
audience reach of the Super Bowi. Last year’s game
between the New York Giants and the New Eng-
land Patriots drew a record 97.5 million viewers.

“I think the people that will respond to the Yo-Yo
Ma piece when watching the Super Bowl won’t nec-
eéssarily be classical music fans,” Goodby, Silver-
stein & Partners creative director Jim Elliot says.
“Within the context of ail the other advertising,
which can be so chaotic that it almost becomes
white noise, a quiet, gorgeous solo cello moment
can be very arresting.”

A track from Ma’s 2002 “Bach’s Cello Suites Nos.
1,5 & 6” will be heard in the spot for Hyundai’s Gen-

10 BILLBOARD JANUARY 10, 2009

esis sedan. The campaign will also allow consumers
to visit the Hyundai Web site to edit the ad’s video
and possibly also the music heard in the spot.
“Goodby was given free rein to take tracks off of the
album,” Sony BMG Music Entertainment VP of
music licensing Kenny Ochoa says.

Sony will ensure that retailers have copies of
Ma’s “Bach Cello Suites,” as well as his 2008 album
of holiday music, “Songs of Joy & Peace,” accord-
ingto Sony BMG Masterworks GM Alex Miller. Mar-
keting materials timed to the Super Bowi will pro-
mote the Bach album as well as one of cellist’s
best-of coliections, Miller says: “We're going to be
sitting down in January with Yo-Yo to talk about
unveiling the refurbishment of his 80-plus record-
ings in green-friendly packaging.”

The Ma spot will mark Hyundai’s third advertis-
ing appearance at the Super Bowl, which won’t fea-
ture any ads this year from financially imperiled
General Motors, along-time Super Bowl advertiser.

“Some of this pullback offers a way to get clear
space for our message,” Hyundai Motor America
VP of marketing Joel Ewanick says. “We see it is
an opportunity, not as a time to retrench.” .

www.americanradiohistorv.com
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e BEST NEW ARTIST
o BEST CONTEMPORARY R&B ALBUM - FEARLESS
o BEST R&B SONG - “BUST YOUR WINDOWS”

" “BLEEDING LOVE” " BEST FEMALE R&B VOCAL PERFORMANCE
; o - “NEED U BAD”
Billboard Magazine’s Top New Artist of 2008! o BEST TRADITIONAL R&B VOCAL PERFORMANCE -
“Leona Lewis leaps from U.K. sensation to U.S. star.” “IN LOVE WITH ANOTHER MAN”

USA TODAY
“The sound of a star being born.” nouston curonicLE

4 GRAMMY NOMINATIONS! 3 GRAM MY_N@M‘I NuATIONS'
JENNIFE HIRSON  _KINGS_OF_LE

» BEST R&B ALBUM - JENNIFER HUDSON e« BEST ROCK ALBUM <+ ONLY BY THE NIGHT

« BEST R&B SONG - “SPOTLIGHT" « BEST ROCK SONG - “SEX ON FIRE”

« BEST FEMALE R&B VOBAL PERFORMANCE - « BEST ROCK PERFORMANCE BY A DUO OR GROUP
“SPOTLIGHT" WITH VOGALS - “SEX @N FIRE"

« BEST R&B PERFORMANCE \\Du\.R GROUP o z ‘

WITH VOCALS - “I'M AN\W/ FANTASIA “Je YK K e

"All hail the new diva.

A

wwwlazmmesulllvanmusm com wwwlenmferhudsononllne com www.leonalewismusic.com www.kingsofleon.com o m @
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Alds Rock

A Children’s Music Label
Aims For Parents Too

Parents of small children have to put up with a lot: sleep
deprivation, endless loads of laundry and, of course, cloying
kids music.

Little Monster Records co-founder Kevin Salem can’t do
much to solve the first two problems, but he’s doing his best
to fix the third—and building a fairly successful business in
the process.

Much like Putamayo Kids and Dan Zanes’ Festival Five im-
print, Little Monster releases family-friendly tunes that are

Allin the family: Art from the ‘Robbert
Bobbert & the Bubble Machine’ album.

meant to go down well with grown-ups too.
They're marketed as an alternative to the
multi-million selling Kidz Bop albums,
which focus on current pop hits. For exam-
ple, “Soulville: Soul Stuff for
Kids of All Ages” features cov-
ers of “Mustang Sally,” “Stand
by Me” and other soul classics
by indie acts like Chocolate
Genius and Redray Frazier;
“All Together Now,” a collec-
tion of Beatles songs, has per-
formances by the Bangles,
Marshall Crenshaw and
Rachael Yamagata.

According to Nielsen SoundScan, each of
those albums has sold fewer than 1,000
copies. But Medeski, Martin & Wood’s Lit-
tle Monster album “Let’s Go Everywhere” has sold an impres-
sive 11,800 copies since its release last January. And the label is
now preparing for the release of “Robbert Bobbert & the Bub-
ble Machine” by Robert Schneider of the Applesin Stereo.

“My wife and business partner, Kate Hyman, was working at
V2,and when we had a child, we saw a need for quality kids music
that parents could also enjoy,” Salem says. “We were in talks with
V2 for a while about being a division within the company, but
then they were sold and dropped. We also had conversations with
Epic, and while everyone we spoke with was very nice, from a
business perspective, it wasn't a great fit.”

Salem and Hyman decided to strike out on their own, releas-
ing their records through Sony’s indie distributor RED while
also looking for additional stores to stock their product. Hyman
says they are in the process of building a regional database of
kids stores and are also working with the AV Cafe to distribute

HousePar

their albums to public libraries and day care centers.

“We also want to do some sort of partnership with a na-
tionwide gymnastics chain, which is usually located in strip
malls next to stores for kids,” she says. “Our goal is to set up
a barter system and offer branded coupons at
the outlets. And we also want to set up kiosks
in malls during spring break—we’ll partner
with other kids labels and stock toys and books
as well.”

Hyman says she knows her audience isn’t
hanging around indie record stores all afternoon.
“One thing I learned working at majors is that
you're in a bad situation if you have a finished
record on the table and you don’t know who your
audience is,” she says. “We're targeting people
who grew up loving music and are now having kids and want
to turn their kids on to great music.”

And for Little Monster, great albums are only the start. Salem
says he has recorded a pilot for a radio show, which would cover
not only music but also politics and culture for kids. “It's meant
to get young people thinking and asking questions,” he says.
“We're at the mercy of the satellite radio merger for now, but
hoping it'll happen soon.”

While he waits for the radio program, Salem has taped a
pilot of a TV variety show. He says that he is “not working under
anetwork’s guidance, but working with someone at a network.

“It sounds odd because we’re indie, but we're really inspired
by Disney,” he says. “Welook at all the different areas they work
in, and while we don’t think we’ll be that huge, we see a good
model. There are a lot of parents and kids out there looking for
good music and things that are smart and creative.” oo
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For 24/7 indies news and analysis, see
billboard.biz/indies.

Reaching Out To
Female Shoppers
At Home And
Online

With CD sales dropping faster
than anyone expected, the
music business urgently needs
to explore new ways to get
artists in front of consumers,
especially if it allows them to
target demographics that
rarely visit record stores.
That’s where sales and
marketing vehicles like Tara
Leigh Music Party and music-
Shop come into the picture.
Both launched in Novem-
ber to target female music
buyers. Tara Leigh is part of
House Party, an Irvington, N.Y,,
company that stages Tupper-
ware party-like events that
consumer brands sponsor at

private homes. MusicShop,

run by Sherman QOaks, Calif.,
music branding company
Musica, is a featured section
of Shop.com, the comparison
shopping engine.

Through Tara Leigh, former
EMI marketing executive
Josh Zieman organized
2,500 listening parties at

12 BILLBOARD

homes throughout the United
States. The gatherings at-
tracted atotal of 42,000 peo-
ple, 88% of them female.
Tara Leigh grew out of Zie-
man’s experience at EMI,
where he was VP of market-
ing at the Manhattan label
group before he began head-
ing up business development
operations at a Toronto-
based digital media com-
pany in 2007.
“We were
trying to reach
adults and mar-

Retail
Track

compiled a 15-track sampler
CD for party attendees and
created a taraleighmusic-
party.com Web site. Razor &
Tie, where Zieman served as
GM from 1994 to 2002, han-
dles fulfillment.

“The host plays the sampler
at the party and talks about the
releases and encourages guests
to check out the catalog and
order product,” Zieman ex-
plains.  While
13,000-plus at-
tendees asked
for more infor-

ket music to
them,” he re-
calls. “We look-
ed at the direct-
sales market,
which is a multi-
billion business,
and wondered if you could
sell music in that model.”
House Party provides one
such way to reach women in
their living rooms. To launch
Tara Leigh, Zieman printed
35,000 catalogs featuring 100
titles from 15 record labels, in-
cluding albums by such names
as Harry Connick Jr., Faith Hill,
Enya and Tina Turner. He also

&
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mation, Ziemen
concedes that
the first round of
parties produced
“minimal sales.”

Still, given
the strong turn-
out and the interest of partic-
ipating record labels, Zieman
says he plans to organize an-
other series of house parties
in the spring for Mother’s Day
and Father’s Day. “l will try to
recruit women who are en-
thusiastic about turning their
friends and family on to new
music and becoming a com-
pass for music options,” he

says. “V'll start there and try
to find other people virally,
who want to become reps—
they will get discounts on
music, concert tickets and
other entertainment-related
items. The sales force is out
there, and we’re going to
keep buildingit.”

Meanwhile, a very different
attempt to reach female music
shoppers can be found in Mus-
ica’s musicShop at Shop.com,
which claims 10 million unique
visitors per month.

MusicShop visitors can
read a description of each CD
and find how much it costs at
Amazon.com, BarnesandNo-
ble.com, Buy.com and Deep-
Discount.com. About 70% of
Shop.com visitors are women
20 to 55 years of age, accord-
ing to Musica principal Bern-
ard Ross.

Musica earns a commission
on each sale that originated
at musicShop and charges la-
bels a fee to have their al-
bums featured on music-
Shop’s home page. Although
musicShop initially featured
15 artists on the page, it can
showcase up to 24 per

www.americanradiohistorv.com

month, with mix of new and
catalog titles from a variety
of genres. Among the first
artists featured are Matt
Nathanson, Josh Groban, Lu-
cinda Williams and Seal.
Each song sample is intro-
duced by one of the featured
artists, with singer/song-
writer Nathanson doing the
honors in December.
Shop.com also sends out
promotional e-mail blasts to

biz

see billboard.biz/retail.

its customers. “In the first
month, we had 250,000 lis-
tens,” Ross says, adding that
it sold about 600 CDs in the
first two weeks. Ross says
musicShop will soon add
downloads and other artist
merchandise.

“As the music industry
changes from a CD base, the
page will reflect all the things
that the artists’ brand sells,”
he says. .

For 24/7 retail news and analysis,

HiLL: RUSSELL JAMES
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A BIG SMILE.

A BIG HEART.

A BIG TALENT.

A BIG PRESENCE.

A BIG LOSS.

DENNIS CHARLES TURNER

[950-2008

The family request donations in lieu of flowers to:
Dennis Turner Music and Arts Building Fund
Partners for Christian Education
c/o Platinum Financial
9200 Sunset Blvd., #600
Los Angeles, CA. 90069

www americanradiohistorv com
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EXPERIMENTAL

MOOD PREVAILS

From selling a la carte down-
loads without digital rights
management restrictions to
embedding the cost of musicin
portable devices, the major la-
bels threw virtually every idea
against the wall last year to see
what would stick. Expect 2009
to bring even more experimen-
tation, as the majors grow in-
creasingly eager to ramp up
new digital revenue streams in
the face of declining CD sales.
More devices and services will
include the cost of music in
their prices, and labels will re-
lease more pre- and post-album
content to keep fans engaged.

DRM-FREE iTUNES

The labels and Apple realize
that making DRM-free music
available on iTunes from some
labels but not others creates
more confusion than it's worth.
DRM-free competitors like
Amazon and Wal-Mart are
years away from showing any
real traction, and the labels
need the short-term benefits
that iTunes provides.

GAME-BASED

MUSIC SALES

With gamers now expecting
new songs on a weekly basis for
titles like “Rock Band” and
“Guitar Hero,” other video
games will jump on the band-
wagon and offer new sound-
tracks and songs. What's more,
“Rock Band” and “Guitar Hero”
will expand their sales by part-
nering with a digital retailer to
enable users to download songs
that they can add to the games
as well as listen to on their
iPods and home computers.

WEBCASTERS/
SOUNDEXCHANGE
REACH ACCORD

The inability of Internet radio
stations and SoundExchange to
reach a compromise on perform-
ance royalties is a shame, but one
that's easily blamed on the shift-
ing tides in Washington, D.C,,
due tothelast election. Oncethe
new session of Congress opens,
expect a rapid resolution of this
issue as lawmakers push both
parties to the table.
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DIVINING

DIGITAL

An Early Look At What
The Future Holds—In 2009

Trying to predict the future of the digital music business is like
trying to fill out a weekly football pool. You can make educated
guesses but unforeseen factors always threaten to throwa wrench
into your calculations.

Looking ahead to 2009, many such variables will affect the dig-
ital landscape. New technologies will emerge to disrupt the la-
bels’ latest strategies. Artists will reconsider their relations with
labels and fans. And fickle consumers will flock from one pop-
ular online music service to another. But amid the chaos, there
are afew solid bets on what we can expectin the year ahead.
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TV On The
Radio
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THE AD-SUPPORTED
MUSIC BUSINESS

TAKES FORM

Companies like Qtraxand Spi-
ralFrog—which offer a Rhap-
sody-like selection of music but
with ads instead of subscrip-
tion fees—won’t live to see
2010. Meanwhile, free stream-
ing music sites will emerge as
the proof behind the model. Ad
rates will remain low, but traf-
fic will increase. Imeem will
likely be acquired. And by
demonstrating the viability of
ad-supported audio streaming,
MySpace Music will provide the
tide that floats all boats.

She Loves Me

The sevond wdeo  with th Latest througn >

from e Graa vites trom of low ey lacates
Survive frantman (STRRRFT s tntest chp
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MOBILE FLAT-RATE
PLANS ENTER THE U.S.
Whether it's Nokia’s Comes With
Music or something offered by
the Verizon/Rhapsody partner-
ship, it’s possible that U.S. wire-
less operators will try to bundle
an unlimited, all-you-can-eat
music plan with either a mobile
phoneor a monthly service. But
the costs of transmiitting con-
tent will have to fall dra-

$30 each.

STICKING OUT

Hoping to leverage both its music
and movie studio assets, Sony is sell-
ing MicroVault Click USB drives pre-
loaded with albums and films. The first
music release is the 25th-anniversary edition of
Michael Jackson’s “Thriller.” The 2 GB drive contains
four videos and seven bonus tracks, including
exclusive remixes and collaborations with Akon
Kanye West and will.i.am.

Sony is also selling the films “The Da Vinci Code”
and “Men in Black” on 4 GB drives. The “Thriller” USB
drive runs for $20, while the movie MicroVaults are

.
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matically before they risk such a
move, and it’s unclear whether
that will happen this year.

RIAA MAKES NICE

WITH FANS

Ending the litigation campaign
againstindividual uploaders was
a great first step. While working
behind the scenes with Internet
service providers (ISPs) to iden-
tify and punish uploaders with
one hand, the organization would
be well-served to offer an olive
branch to the broader base of
music fans with the other. A pub-
licawareness campaign painting
fans as valued members of the
music industry would goalong
way toward restoring the good-
will lost after years of lawsuits.

APPLE CAVES ON
VARIABLE PRICING
After predicting this would
happen for the last two years,
it’s time to concede that Apple
won't be derailed from its con-
viction that simplicity trumps
price elasticity. All the negoti-
ating in the world can't dis-
lodge the simple fact that the
iTunes Store is not about sell-
ing music, but selling iPods.
Aslong as that business model
keeps working, Apple has no
reason to fix what’s not broken.

WARNER MUSIC
GROUP UNVEILS ISP
SURCHARGE PLAN
Adding a surcharge to broad-
band bills to cover the cost of
trading music files seems to be
a promising way to monetize
peer-to-peer networks. But the
complications ofimplementing
the plan are more complex than
they might appear. Warner has
deflected criticism of'its plan by
saying it hasn’t finalized the de-
tails yet. Next year would be a
good time to go public with a
blueprint, preferably with
some other majors on-
board. The RIAA’s ISP plan
may help grease the wheels.

THE MEDIA GETS A CLUE
Steve Jobs is the messiah and
Doug Morris is the devil is the
meme that just won't die, and
the mainstream and tech media
will continue painting record
labels as clueless Luddites and
iPod competitors as hapless
also-rans. Unfortunately, gains
made by either will still be dis-
missed as irrelevant. oo

: For 24/7 digital news
b'Z and analysis, see
. billboard.biz/digital,

www.americanradiohistorv.com

BITS &BRIEFS

PANDORA, SEEQPOD
OFFER APPS

Music services Pandora
and SeeqPod have cre-
ated versions of their ap-
plications for mobile
phones running Windows
Mobile software. Much
like its iPhone app, the
Pandora lets
users access their person-
alized Internet radio sta-
tions from any Windows-
powered smartphone.
The Windows Mobile app
by SeeqPod, which is the
target of a major-label
copyright infringement
lawsuit, allows users to
search for specific songs
and stream them for free.

version

PALM OPENS

APP STORE

Following in the footsteps
of the Apple iPhone and
T-Mobile’s Google-pow-

partnered with Pocket-
Gear for what it is calling
the Software Store. The
company says more than
5,000 applications are
available for download.
BlackBerry manufacturer
Research in Motion also
has plans to introduce a
similar software download
service in the near future.

SOULJA BOY

GOES MOBILE

In conjunction with the
release of his new album
on Collipark/Interscope
Records, Soulja Boy Tell
’em will launch a mobile
fan club in early 2009 in
partnership with M-
Wise. For $5 per month,
fans will regularly re-
ceive exclusive text
messages and other
content from the artist.
Members also get cred-

ered Gl handset, Palm has
added an application
downloads service for its
devices. The company

its that are good toward
purchasing Soulja Boy
ringtones, videos, im-
ages and more.

HOT RINGMASTERS..

TITLE oo
ORIGINAL ARTIST '

i mHEARTLESS
KANYE WEST

JAN

3 _ Billbeard
2008

WHATEVER YOU LIKE

1 20 )

3 13 LIVE YOUR LIFE
TJ. FEATURING RIHANNA

5 j2 BIGHT NOW (NA NA NA)
AKON

6 8 CHICKEN FRIED
ZAC BROWN BAND

8 49 LOVE STORY
TAYLOR SWIFT

CHOPPED ‘N’ SKREWED
T-PAIN FEATURING LUDACRIS

JUST DANCE
LADY GAGA FEATURING COLBY 0'DONIS

2 19 ALL I WANT FOR CHRISTMAS IS YOU
MARIAH CAREY

1g I'M YOURS
JASON MRAZ

TS G R O T

- Kanye West takes the top spot as “Heartless”
jumps 4-1in its third week on the chart. The
track, West's first chart-topper, climbs nearly
60% to 44,000 downloads.

¥ 1 |

3 CIRCUS
BRITNEY SPEARS

SINGLE LADIES (PUT A RING ON IT)
BEYONCE

PUT IT ON YA
PLIES FEATURING CHRIS J

LOVE LOCKDOWN
KANYE WEST

24 MRS. OFFICER
LIL WAYNE FEATURING BOBBY VALENTIND & KIDD KIDD

POP CHAMPAGNE

16 17 7 i JONES & RON BROWZ FEATURING JUELZ SANTANA
" 37 g0 3 SHEGOTHEROWN
= NE-YO FEATURING JAMIE FOXX & FABOLOUS
ADDICTED
18 18 28 NG aeeL
ety 3
Eere; LET IT ROCK
S 19 28 1 oo RuooLE FEATURING LIL WAYKE
20 21 19 MYLIFE

THE GAME FEATURING LIL WAYNE
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BY ROBERT THOMPSON

Wrestling
Over
Royalties

Canada’s Copyright Board
Debates Rate Changes For
Broadcasters

TORONTO—Canadian record labels, music
publishers and commercial radio stations
face several anxious months as they await a
ruling by the country’s Copyright Board on
four key royalty rates.

The board is hearing final oral argu-
ments through January on proposed
changes to the royalties that commercial
stations must pay for the right to broad-
cast music, and it is expected to issue its

ruli'ng in the summer.

The stakes are high: The most recent
figures from the government body Sta-
tistics Canada showed commercial radio
revenue totaled $1.5 billion Canadian
($1.2 billion) in 2007, up 5.5% from the

PUBLIC PERFORMANCE OF MUSIC
Current rate: 3.2% of annual station rev-
enue up to $1.3 million Canadian ($1 mil-
lion); 4.4% beyond that.

Proposed rate: 6% of station revenue, 2.6% for
“low music-use” stations (Society of Authors,
Composers and Music Publishers of Canada);
2.8% for all stations (CAB).

Background: SOCAN general counsel Paul Spur-
geon claims that while musicaccounts for three-
quarters of commercial radio programming time,
royalty rates don’t reflect that value. For radio sta-
tions, the performance royalty “is their cost of
doing business,” he
says. The CAB pro-
poses a cut in the
royalty rate to 2.8%,
arguing that “the
value of music has
risen more slowly
.. .than the revenue
base on which royal-
ties are calculated.
Likely outcome:
Spurgeon says he’s
optimistic, but one
legal source with copyright hearing experience
noles that the board often “splits the difference”
between proposed rales.

‘previous year.

Several rates are in question, with pro-
posals coming from the Canadian Assn. of
Broadcasters (CAB) and other trade groups.

REPRODUCTION OF MUSICAL WORKS —
Current rate: 0.8% of annual station revenue.
Proposed rate: 1.35% of station revenue
(Canadian Musical Reproduction Rights

Agency/Society for the Reproduction Rights
of Authors, Composers and Publishers in
Canada); 0.88% (CAB).

Background: CMRRA/SODRAC (also known
as CS1) says the Copyright Board should increase
the royalty for copying music files onto station
hard drives to reflect the growing prevalence of
the practice. Even if the rates rise, CSI president
David Basskin says, “they still undervalue the
service we offer [radio].”

Likely outcome: The jury’s out on this one.

REPRODUCTION RIGHTS

IN RECORDINGS

Current rate: None

Proposed rate: 4% of annual station revenue
(Audio-Video Licensing Agency, Quebec Collec-
tive Society for the Rights of Makers of Sound
and Video Recordings); 0.44% (CAB).
Background: Sim-
ilar in principle to
the royalty paid to
composers for the
reproduction of

is a new royalty that
stations would pay
to labels. Not sur-
prisingly, it has the
backing of the
Canadian Record-
ing Industry Assn. But former CAB chairman
Rob Braide, VP of branding communications
and industry relations at Astral Media Radio,

" musical works, this

argues that “[the labels’] inability to deal with
technology should not shatter the symbiotic
relationship that has existed with the broad-
cast industry.”

Likely outcome: A compromise.

PERFORMING RIGHTS

IN RECORDINGS

Current rate: 3.2% of annual station revenue.
Proposed rate: Staggered rate up to 6% (Neigh-
bouring Rights Collective of Canada); 1.44% for
all stations (CAB).

Background: This rate, which was set in 1997,
no longer reflects
marketplace reali-
ties, according to
the NRCC, which
represents such
rights holders as la-
bels and perform-
ers. It wants 2% of
a station’s first
$625,000 Canadian
($512,000) in an-
nual revenue, rising

\ -"". T

STOH

10 6% on revenue in excess of $1.3 million Cana-
dian (81 million).

Likely outcome: With commercial radio rev-
enuesteadily increasing, Toronto entertainment
lawyer Stephen Stohn suggests that the Copy-
right Board will approve an increase. “It’s been
a decade since the tariff was introduced,” he says.
“Now could be the time for the board to investi-
gate the basic premise it was based on.” -

Tape

’

Library for Sale

Artists
Alabama Missing Persons
B52's Motley Crue
Berlin Oingo Boingo
Dave Edmunds Ozzie Osbourne
Divinyls Pretenders
Eddie Money Quarterflash
Emmy Lou Harris  Quiet Riot
English Beat Ricky Scaggs

Grand astars

h P,
) I

901 ) %)
192440 )

4%
u\[l '.:
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Contact:

Byron Ellison, Production Management LLC
2962 NW 60th St., Ft. Lauderdale, FL 33309

Flock of Seagulls
Gang of Four
Grateful Dead™**
Hank Williams Jr.
INXS

Jerry Jeff Walker
Jimmy Buffet
Joe Sharino

Joe Walsh

Judas Priest
Little Steven”*
Men at Work™*****

Riders in the Sky
Scorpions

Stevie Nicks
Stray Cats

The Cars
Thrasher Brothers
Triumph****

Van Halen™****

Wall of Voodoo
Waylon Jennings j

Willie Nelson™*

Video
1" Video 285
SP-L 3
U-Matic 608
Audio
2"24 Track 155
" 2 Track 65

Total Tapes 1,116

Tel: 954/582-5256 :: 866/754-0404
BGEllison36 @ Yahoo.com

* Video Limited to U-matic from handheld cams

** Only U-matic taken from Jumbo-Tron feed w/Live audio mix

*** Very limited material

**** No 2 inch audio

Library is offered as
historic footage without
any intellectual property

rights attached.

***** Only 3 songs

WwWWWwW.americanradiohistorv.com

JANUARY 10, 2009 | www.billboard.biz | 15


www.americanradiohistory.com

midem »

The world’s music community
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Let the music talk

In these challenging times, your priority is to seize business
opportunities. Whether it is to do deals, network or learn from the best
industry specialists, MIDEM offers you this opportunity on a global
scale.

This January around 9000 professionals from 90 countries will come
together to find new talent and do deals. Be one of them! Over four
days you can meet the key players from the world’s music community
and let the music talk.

THE EARLIER YOU REGISTER, THE LESS YOU PAY!
Register now at or take a stand and show your
product to the world.

Tel: (1) 212 284 5142
Email: midemusa@reedmidem.com

consorgom MIDEM® is a registered tradernark of Reed MIDEM — Al rights reserved.

(2. Reed MIDEM

A member of Reed Exhibitions

The world’s music community
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South African Indies Hail Taxi Marketing

JOHANNESBURG—It’s rush hour, Jo'burg
style: All over South Africa’s largest city, com-
muters line up in the heat to board minibus
taxis home to the apartheid-era townships that
circle its suburbs.

For the nation’s indie music sector, those
commuters represent a captive audience that
it's increasingly targeting to break local acts.

With international repertoire dominating
national radio (Billboard, Dec. 6, 2008}, South
African indies like the Durban-based May-
onie Productions use taxis to promote new
artists, giving promo CDs to individual driv-
ers to play during their trips.

Mayonie owner Zakhele Madida says the
strategy paid off for the kwaito artist L'Vovo.
‘We were battling to get airplay for L'Vovo’s
track ‘Bayangisukela,” so we pumped it to taxi
drivers in the city and townships,” he says.

That generated momentum that commu-
nity radio stations picked up on, and “Bayangi-
sukela” eventually became one of South
Africa’s biggest radio hits of 2007.

Star Taxi Music helped pioneer taxi promo-
tions more than 20 years ago. The Johannes-
burg-based company began supplying free
90-minute cassettes to drivers every two
months, featuring paid advertisements be-
tween tracks supplied by local indies. Today,
Star Taxi services 11,500 taxis nationwide,
primarily with CDs produced in-house from
masters supplied by labels, which pitch their
music to the company’s programmers.

Star Taxi Music’s parent, media solutions
company ComutaNet, also broadcasts music
and TV programs licensed from state broad-
caster SABC to 24 of the country’s biggest taxi
stands. Both services are advertising-supported.
ComutaNet says its research shows that the av-
erage taxi commuter spends 58 minutes each
working day in one of the vehicles, while its
services “reach around 18 million people each
week,” according to the company’s audiovisual
GM Dinesh Diar. “Most of these people are ig-
nored by traditional marketing methods yet
represent a huge emerging market,” he adds.
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Diar says ComutaNet pays performance
rights royalties under agreements with the rel-
evant collecting societies. Although he declined
to divulge rates, he notes that independent la-
bels are more likely than majors to negotiate
rights fees in order to get promotion

Star Taxi Music’s rivals include Johannes-
burg-based Massiv.TV, which provides an
ad-supported mix of music videos, sports
programming, news and soap operas to 600
taxis with a monthly audience of 2.4 mil-
lion, it says.

Massiv. TV has worked closely with local
indies like Bula Music, home to the leading
Zulu traditional act Shwi Nomtekhala. Inad-
dition to teaturing Nomtekhala's music, Mas-
siv. TV has worked with the label to stage live
shows by the artist at taxi stands.

The biggest recent beneficiary of taxi mar-
keting has been D] Mujava, whose career
took off after he started distributing his CD
to drivers waiting at taxi stands.

“Taxis helped me get to a whole new level,
Mujava says. “Because the passengers liked
the music, I eventually had drivers coming
to my home to ask for CDs to sell.

Thanks to burgeoning grass-roots buzz,
local label Sheer Music signed the DJ to a
record deal, while London-based indie This
[s Music released his electronica cut “Town-
ship Funk” in the United Kingdom in Sep-
tember, picking up plays on national top 40
network BBC Radio 1. Warp Records, another
U.K. indie, released “Township Funk” in
other international markets, including
France, Belgium and Germany. This Is Music
and Warp will issue a full-length D] Mujava
album in April.

“Indies don’t have the financial muscle ma
jors have and they have to think creatively,” says
Paris Pitsillides, director of Johannesburg-based
marketing firm Matchboxology. In-taxi expo-
sure is, he adds, “a great vehicle for an emerg-
ingartist to say, ‘OK, I'll let my music be played
for free, because I want to get it heard by as

»

many people as possible. .



www.americanradiohistory.com

—

ETIENNE: SHELBY DUNCAN

BY GARY SMITH

INTHEGROOVE

Five Dance Music Executives To Watch In 2009

From Australia to Amsterdam (Billboard, Nov. 15, 2008), dance music bounced back in
2008. And with many major-label dance departments cut back during the genre’s recent
slump, it is new independent businesses—helmed by young executives who often com-
bine the roles of artist, DJ and businessman—that are leading the charge.

AARON ROSS
Age: 28
Position: A&R manager, Defected Rec-
ords/Strictly Rhythm

Based: London

Track record: He got his first
break at Virgin Records U.K. be-
fore joining Defected/Strictly
Rhythm in 2005. His hit sign-
ings include soul/house artist
Mark Evans and house act the
Montanas/D) Roland Clarke. In
2009, Defected/Strictly Rhythm
will release Yass’ hotly antici-
pated house cover of Prince’s
“When Doves Cry.”

He says: “I undersiand the dif-
fering needs of the underground
and the mainstream—and enjoy
both sides equally.”

They say: “He's got broad tastes
and is prepared to experiment,
which has enabled him to work
inanumber of differentareas.”—
Mark Terry, senior VP of market-
ing for EMI U.K. & Ireland, who
oversaw Ross at Virgin.

ARDIE VAN BEEK

Age: 31

Position: Managing director,
Flamingo Recordings

Based: Oosterhout, the Netherlands
Track record: He was working
at Dutch house label Effective
Records when he heard Fedde Le
Grand and formed Flamingo in
2004 to release his work. Le
Grand’s “I’ut Your Hands Up for
Detroit” subsequently hit No. 4
on Billboard’'s European Hot 100.
Van Beek’s own debut under the
Funkerman alias, “Speed Up,”
was released in the United King-
dom in 2008.

He says: “Timbaland can be in-
teresting, creative and credible
whether he’s working with the
Pussycat Dolls or hardcore rap.
I apply the same attitude to
house music.”

They say: “A total perfectionist
and a superb D].”—sometime-
D] partner Mark Green, head of
A&R at leading Dutch trance label Blackhole
Records.

JENS GIMBORN

Age: 28

Position: Managing director, GM Productions
Based: Cologne, Germany

Track record: He formed his production
house with business partner Michael Muller
in 2002, but it was their electro/house hy-
brid—showcased on tracks like Klaas’ 2004

anthem “Get Twisted”—that kick-started
GM’s mainstream success. Gimborn sug-
gested adding an extra vocal to the 2008 rere-
lease of Guru Josh Project’s “Infinity” (Big
City Beat), resulting in a Euro-
pean Hot 100 No. 1.

He says: “We have very strict
quality control on production
and arrangements-—we aim to
produce records that make DJs’
lives easier.”

They say: “Of all the people in
the German dance scene under
30, he is the man.”—Nico
Meckelnburg, Sony/ATV Ger-
many A&R manager.

KISSY SELL OQUT

Age: 24

Position: Founder, San City High
Recordings; BBC Radio 1 D]
Based: London

Track record: The ultimate
renaissance dance man, Kissy
Sell Out has remixed the likes
of Mark Ronson and Sug-
ababes, and been behind club
hits like “Rikkalicious.” Mean-
while, his late-night radio show
straddles rock/rave boundaries
and attracts a youthful taste-
making demographic.

He says: “When [ realized no
one else shared my vision, I just
got on with doing my own
stuff—and it really clicked.”
They say: “Kissy’s ability to mix
and mash his music makes you
want to turn up your radio.”—
Ben Cooper, BBC Radio 1 heud
of programs.

JEAN-RENE ETIENNE
Age: 31

Position: Label manager,
Institubes

Based: Paris

Track record: Etienne formed
Institubes with Teki Talex in
2003, incorporating a social
networking site now used by
tens of thousands of global
dance fans. Acts like ParaOne
and Surkin have established
Institubes as the home of a unique sound
equally viable in house, techno or electro
clubs.

He says: “[ love the business side of the label,
but I'm stilla fan.”

They say: “Institubes is a label that is ac-
tive on the party scene, has a great look and
really understands the power of design.”—
Philippe Laugier, label manager at Univer-
sal Music France’s electronic imprint Sound
of Barclay. o
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Brands
InConcert

Grupo ABC Takes A Stake In Evenpro/Mondo

The Brazilian advertising and market-
ing conglomerate Grupo ABC’s recent
investment in live entertainment com-
pany Evenpro/Mondo reflects the grow-
ing maturity of the Latin American
touring market.

Under the deal, which was an-

Evenpro, a very well-known entertain-
mentcompanyin Latin America, we now
have one of the largest entertainment
operations groups in Latin America.”
Groupo ABC, which is headquartered
in Sao Paulo, operates four ad agencies
in Brazil and one in the United States.

non-media communication services.
Evenpro has local partners through-
out Latin America, including Mondo.
Last year it produced nearly 120 live
eventsin the region, including tours by
Dave Matthews Band, Gwen Stefani,
Mana and Alejandro Sanz. Upcom-
ing tours include Alanis Morissette
and Iron Maiden. Con-
cert promoter Phil Ro-
driguez, who owns
Evenpro with partner

Latin

Notas

“|Groupo ABC sees] the vertical pos-
sibilities for their sales, of having clients
who may want to huve a project that in-
volves live entertainment,” Rodriguez
says. “And they see this as a growth in-
dustry, which itis.”

The development of sponsorships
ave particularly important in Latin

America, given the high
costs associated with tour-
ing. Due to poor infra-
structure and the vast

Santiago Otero, also
books acts for the Rock
in Rio festival.

The Groupo ABC-
Evenpro/Mondo collab-
oration will first get

LEILA
COBO

nounced in December; Groupo ABC s 11 2006, the comparny stariedexpand-under way in Brazil,
ing into differentareas, including brand-
ing services, which focuses on all

acquiring a minority ownership stake
in the joint venture between Evenpro
of Miami and Mondo Enter-
tainment of $3o Paulo, Brazil.
Groupo ABC also retains the
option of acquiring a majority
stake in Evenpro/Mondo at a
later date, although the com-
panies declined to provide fur-
ther details about the deal.
“Live entertainment is used
by brands as a brand commus-
nications tool, and since this
usage of entertainmentis grow-
ing every day, Groupo ABC
could not be left behind,” its
CEO Bazinho Ferraz says.
Through the marriage of
Groupo ABC with Mondo, a
very well-known entertainment
company in Brazil, and with

ONG

COMEBACK

Chile and Argentina, with plans to es-
tablish a presence throughout Latin
America within the next four years.
Evenpro/Mondo will remain free to work
with other marketing partners as well.

Evenpro/Mondoand its new partner
are not alone in seeking new opportu-
nities in Latin America’s growing live
entertainment market. Last year, Live
Nation announced a major foray into
the region with a five-year exclusive dis-
tribution deal with concert promoters
CIE and T4F (Time for Fun).

Ferruz and Rodriguez wouldn’telab-
orate on exactly how their companies
will work together. But Rodriguez notes
thata growing number of festivals and
live events in the region have secured
name sponsorships, including Brazil's
Skol Beat Festival, which is a Groupo
ABCproperty sponsored by Skol Beer.

i

distances between desti-
nations within the region,
most tours need to move
by plane instead of truck,
adding exponentially to
costs. In addition, Ro-
driguez poinis out, other

L8

such revenue streams as concessions
and parking are virtually “nonexistent”
in Latin America.

“We’'re looking at this as a way to
grow our company together with
Groupo ABC, using our resources and
theirs,” Rodriguez says. And even tak-
inginto account the negative impact of
recent currency fluctuations, the tour-
ing market in Latin America remains
strong, he says.

“We think live entertainmentis one
of the luxuries people will continue to
afford,” he says. “Touring has now be-
come a vital component for any artists’
income and as a result of that more peo-
ple are working and wanting to cover
more territories.” oo

biz

For 24/7 Latin news and
analysis, see billboard.biz/latin.

A Famed L.A.
Venue Reopens

There’s nothing like an inti-
mate venue for an artist to de-
velop alocal fan base. With just
a handtul of small rooms in
the country focused on Latin
music, the reopening of the
Conga Room in Los Angeles
gives the genre’s acts a glitzy
stage within the city’s new en-
tertainment complex LA Live.
The original Conga Room
in the Miracle Mile district
closed in 2006. It reopened in
December in downtown L.A.
as a 1,150-capacity, 15,000-
square-foot performance
space and restaurant.
Owned by Brad Gluckstein
along with a host of celebrity
investors (including the
Black Eyed Peas’ will.i.am,
Jennifer Lopez, Paul Ro-
driguez and Sheila E.), the
new Conga Room will show-

20 BILLBOARD

case Latin and world music
performers booked exclu-
sively by AEG Live. The
house band isled by Spanish
Harlem Orchestra founder
Oscar Hernandez. Acts that
have played there include
salsa diva Olga Taiién and the
Gipsy Kings.

The room will provide res-
idencies for emerging per-
formers in addition to
featuring headlining artists.
Firstupis Javier Garcia, who
recently kicked off a three-
month, rwice-weekly engage-
ment. Residencies are “a
platform for artists who
wouldn’t have anywhere to
do that otherwise,” says Re-
beca Leon, VP of Latin talent
at AEG Live/Goldenvoice,
noting that the Conga Room
should serve as a breeding
ground for new talent. She
also adds that, “If somebody
is in town doing a show at the

JANUARY 10, 2009

Latin live: The new Conga Room

Nokia or Staples Center, they
can go after the show and do
ajam session.”

Garcia’s agent Michel
Vegu, the William Morris
Agency’s VP and head of
Latin music, says, “There are
few live music venues in the
country in this capacity range
that revolve around a Latin-
based programming base.”

Regional Mexican artisis
will also appear regularly at
Sunday mariachi brunches
and dances that will bring in
national acts once or twice per

month. Media partnerships
with TV and radio stations
will also be important, as the
Conga Room is equipped to
handle live broadcasts.
Promoting in niche media
will provide a “marketing
push that will make it worth
an artist’s time,” says talent
buyer Linda Crespo, who
books the Conga Room and
recently took out advertise-
ments in Farsi to promote the

Gipsy Kings’ show.

Given the bleak economy,
getting a new club off the
ground will be a challenge.
But Leon says the new Conga
Room will “give people a bang
for their buck.”

Crespo says there is “a good
balance” in the lineup. “It’s not
justall Latin or just from Mex-
ico,”” she says. “It’s from all
over the world, und that is what
we want.”—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
L£OMmM you've come to expect from Billboard—in Spanish!

Billboardenespanol.com.
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IMPROVED MEXICAN
RADIO MONITORING
Music Control, Nielsen’s radio
monitoring system in Mexico,
is switching to ENcore and
BDS Express to distribute its
data to subscribers.

The move means that Music
Control will use the same
Philips Audio Identification
Technology used by Nielsen
BDS in the United States. The
company’s clients will have
access to the new system as
of the week of Jan. 12.

Music Control’s use of
Phitips’ Audio Identification
Technology will improve its
ability to monitor millions of
unique works. The company,
which monitors stations in
Mexico City, Monterrey and
Guadalajara, will also now
monitor outlets in Tijuana.

Billboard sister publication
Radio & Records will continue
to publish Music Control’s
Popular, Pop Espanol and Na-
cional charts in its weekly
Spanish-language e-mail up-
date, Radio y Musica. U.S. BDS
clients who want access to the
new Music Control system can
contact Sam Zesati at s.ze-
sati@nielsenmusiccontrol.co
m for further details.—Jackie
Madrigal, Radio & Records

ENTRAVISION GETS
NYSE WARNING

The New York Stock Exchange
has warned Entravision Com-
munications, operator of pri-
marily Spanish-language radio
and TV stations, that its shares
are trading below the aver-
age minimum price required
for continued listing on the
exchange. The NYSE issued
the warning after the media
company’s shares had an av-
erage closing price of less
than $1 over 30 consecutive
trading days.

“The company expects to
notify the NYSE that itintends
to cure this deficiency, and the
company will have a six-month
period to meet the continued
listing standard,” Entravision
said in a statement.

Another Spanish-language
media company, Spanish
Broadcasting System, recently
faced delisting from NASDAQ
but received an extended
grace period when the ex-
change suspended enforce-
ment of its minimum-bid-price

rule. —Ayala Ben-Yehuda

MORISSETTE: FRANK OCKENFELS Il
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Digital Conversion

Se habla espanol:
a screen shot of
Musicalatina.com
(left); JUAN
HIDALGO

Latin Indie Founder Launches Multilabel Download Store

s the founder/co-owner of respected
indie tropical label and distribu-
tor J&N in Miami, Juan Hidalgo
saw his retail sales decline from
the very beginning of the digi-
tal revolution.

So five years ago Hidalgo purchased the
domain hame Musicalalina.com and began
planning tolaunch a digital download store.

In December, he opened Musicalatina
.com, the only Latin-owned, Latin-centric
U.S. digital download store that carries music
from all majors, plus a wide array of inde-
pendent labels. All of its downloads are free
of digital rights management restrictions.

As a label owner, Hidalgo makes for an
unlikely digital retail entrepreneur. But he
says the move mukes sense given the fact
that J&N’s physical sales have been declin-
ing, while digital sales have been steadily
increasing.

“That’s what’s really given me the incen-
tive to go toward a digital venture,” Hidalgo
says. He will continue to operate J&N
Records, whose current roster of 12 is down
from aboul 30 in mid-2007 and includes
bachata stars Monchy & Alexandra. “If you
want to stay in the music industry, this is
the future.

Musica Latina will sell tracks from all gen-
res but will showcase mostly Latin acts and
other performers who have broad Latin ap-
peal, such as Britney Spears and Kanye West.
The store charges 99 cents for single-track
downloads and $9.99 for most digital al-
bums, although Hidalgo says some tracks
and albums will likely soon be available for
less, beginning with titles from the J&N cat-
alog. The site has partnered with Neurotic
Media of Atlanta to handle the management
and delivery of its digital downloads. Tony
Moreno, president of tropical indie MP
Records, which J&N acquired a few years
ago, will oversee label and artist relations
for Musica Latina.

Although Musica Latina will initially
operate only in the United States, Hidalgo
expects to start separate Mexican and
Venezuelan sites in early 2009.

To generate additional revenue, Musica
Latina also plans to sell advertising, which
Hidalgo says may include deals with labels
to give their releases prominent placement
on the site’s home page and genre pages. Hi-
dalgo is also planning to animate the car-
toon meerkat that appears on the site’s home
page. The meerkat, which doesn’t yet have
a name, might make recommendations to
visitors or alert them to special offers on the
site, he says.

iTunes Latino, part of Apple’s iTunes Store,
dominates the U.S. Latin market for digital
downloads. Although several Latin-oriented
digital stores have emerged in the United
States in the past few years, none have gained
significant traction. In August, MisRolas
.com, which specialized in indie Latin music,
shuttered its digital store to concentrate on
its mobile business.

Although digital downloads have ac
counted for a small portion of total Latin
music sales (Billboard, July 19, 2008}, the
market’s potential continues to attract inter-
est from big players. In October, Univision
Communications partnered with Microsoft’s
Zune music service to launch a music down-
load store at Univision.com.

Competing against iTunes won’t be easy,
but Musica Latina has one ace up its sleeve:
its catch-all name, which Hidalgo says is al-
ready generating an average of 150,000 to
200,000 visits per month to Musicalatina
.com from Web surfers looking for Latin
music. To draw more customers, Musica
Latina will launch an advertising campaign
later this month on Latin music TV shows
and such cable channels as MTV Tr3s and
Telemundo’s mun2.

Hidalgo says J&N also plans to keep op-
erating its distribution company and its two
online stores |[NRecords.com and MPre-
cords.com, which only sell physical product.
Over the long term, Hidalgo hates to admit,
the CDs they sell could become a thing of
the past.

“Physical albums, regardless of how much
we like them,” he says, “will eventually be-
come a boutique item.’ .
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Universal Music Group has never been shy about shaking things up in the digital music space.
The company demanded a per-device payment from Microsoft before licensing music
to the Zune Marketplace. It spearheaded efforts to monetize online music videos and
worked with Nokia to embed the cost of content in a Comes With Music mobile phone.

Serving as point man on these initiatives and trusted counselor to chairman/CEO Doug
Morris is Rio Caraeff, executive VP of the label’s eLabs digital division. Originally hired
to owverses Universal Music Mobile, Caraeff now leads all digital initiatives at the world’s

largest music company.

His mandate is to develop Universal’s various digital music efforts into a $1 billion
business. To get there, Caraeff knows that his company will have to do a lot more than
sell a few songs on iTunes. Right now, downloads account for the vast majority of Uni-
versal’s digital revenue, which Caraeff estimates is up 35%-40% from the previous year.

But he’s also eyeing opportunities in ad-supported music, online video and mobile ap-
plications. And his most important task may be leading the industry’s transition from a busi-
ness model based on maximizing unit sales to one based on maximizing revenue per user.

In an interview with Billboard, Caraeff talked about the challenges in cooperating with
Internet service providers (ISPs), the benefits of shedding digital rights management (DRM)
restrictions and the thinking behind the label’s recent investments in startup companies.

Which new digital revenue stream
came into its own in 2008?

The largest gainer and the revenue
stream with the most promise is ad-
supported video. A lot of that is being
driven by YouTube coming into its
own in terms of monetizing and ad-
vertising. The difference from [the
third quarter to the second quarter)
isalmost 80%. 2008 was also the year
of the ad-supported audio stream.
That's had its up and downs, with the
softening of the ad market, with the
challenges with [venture capital], with
the search for business models to
monetize audio streams through ads.
It’s not that they may not work, but
they’re challenged in the short term
to find revenue growth. It’s easier to
advertise around video than it is to
advertise around audio.

Where are you focused for 2009?
What I'dlike to see in the year ahead
is a larger shift away from revenue-
per-unit to arevenue-per-user model.
This is much bigger than the notion
of subscriptions or monthly recur-
ring fees. It's the general concept of
getting paid something for everybody
that accesses the network orhas a de-
vice that’s music-capable. It’s really
about driving a scalable and trans-
formative business model for the
music industry and away from fig-
uring out how to get more money
from the small amount of people that
choose to pay for music.
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Universal’s digital chief sounds
off on ISPs, DRM and why he’s
optimistic about the road ahead.

Do you support Warner Music
Group and Jim Griffin’s effort to
add a surcharge to ISP accounts
for unlimited music access?

We are talking to Jim about his ef-
forts. I can’t say more than that.
We're learning about it and trying
to figure out what itis. But to the ex-
tent that it addresses that philoso-
phy, it's attractive. But we're also
working on it on different fronts.
Throughout Europe we’re doing
deals with ISPs to build unlimited
music consumption models.

What are the challenges in bring-
ing this concept to reality?
When you're dealing with big tele-
com companies or big cable oper-
ators, there have to be a variety of
factors in alignment in order to get
to market. First of all, you have to
have an offering that makes sense
from an economic perspective.
Then you have to have a service that
integrates and bundles well and
that consumers love to use. You
have to have a commitment to vol-
ume and scale on behalf of the net-
work operator. It doesn’t work for
anybody ifit's a $15-a-month serv-
ice that people have to opt into one
customer at a time with no market-
ing. That model has proven to be
growth-challenged. I think we will
make these deals work, but getting
the stars to align always takes
longer than you think.

JANUARY 10, 2009

What have you learned since you
first began experimenting with
selling music DRM-free?

I look at it as an investment in in

creasing the long-term utility of
music. The more things you can
do with music, the more valuable
itis. By going DRM-free, we've told
the marketplace that this is impor-
tant to us. The single biggest les-
son we've taken out of it is that
we've listened to what the customer
wants, which in and of itself is a
triumph and an accomplishment
for our industry. We’ve always tried
to drive our own terms. In this par-
ticular case, we've reacted to what
the customer has been asking for.
I'm proud of that lesson and that
accomplishment.

We’ve also encouraged other re-
tailers to enter and stay in the busi-
ness—everybody from Wal-Mart
to Amazon to Best Buy, who all
want to be able to sell music to the
devices thatare popular with their
customers. To do so requires a
greater amount of interoperability
and utility around music.

What’s your strategy behind the
investments you’ve made in com-
panies like AMP’d, Buzznet and
other digital services?

There’s a variety of reasons, such as
when we believe there’s a strategic
value add, when it's important for
our company to learn more about
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‘It’'sour
challenge
Lo givle
eople
What
they
want
and try
tofigure
out how
tobuild a
business
around
it. [fwe
don’tdoit,
somebody
else will.

ad-supported businesses. We're not
an advertising company. We don’t
have advertising DNA. We don’t
have advertising executives. It's not
our dominant business, but we rec-
ognize it’s a way we can offer music
to large quantities of people in the
future. So we need to understand
more about how ad-supported busi-
nesses work. Sometimes we can do
that through conversations at lunch,
other times through licenses.

But in some cases we want to put
a little skin in the game and get a
lot closer and behind the curtain to
see how things work. Sometimes
we're successful. Sometimes we're
not. But that's OK. You can’t hit the
ball unless you swing the bat. Some-
times you strike out, but if you're
afraid to swing, nobody wants you
on their team.

Nearly every analyst report or
news story about the music indus-
try is negative. What keeps you
so positive?
['ve never been more excited about
working in the music business, be-
cause | get excited about change
and transformation. The music in-
dustry is being transformed like
few others. So it's that unknown,
that excitement, the opportunity to
be a part of the future and influence
that change that really excites me.
We have work to do. We have to
align our company better around
where the revenue will come from
in the future, not where it came
from 10 years ago. We are going
through a transition from physi-
calto digital, and that transition is
not yet complete. But I don’t have
any doubts about our company or
our industry. It’s our challenge to
give people what they want and try
to figure out how to build a busi-
ness around it. That’s not an easy
task, but if we don’t do it, some-
body else will. .

Rio Caraeff will join Universal
R&B star Akon Jan. 7 in a keynote
interview during Billboard’s
Digital Music Live event at the
International Consumer
Electronics Show in Las Vegas.
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WE SALUTE THIS YEARS A2IM MEMBER INDEPENDENT LABEL GRAMMY® NOMINEES!

CATEGORY 2 - ALBUM OF THE YEAR
* IN RAINBOWS - RADIOHEAD (780 RECORDS)

CATEGORY 6 - BEST MALE POP VOCAL PERFORMANCE
+ THAT WAS ME - PAUL MCCARTNEY (HEAR MUSIC/MPL COMMUNICATIONS LTD.)
* WICHITA LINEMAN (7ack fom: COVERS) - JAMES TAYLOR (HEAR MUSIC)

CATEGORY 9 - BEST POP INSTRUMENTAL PERFORMANCE
+ LOVE APPETITE (Fack fom: NUDGE IT UP A NOTCH}
STEVE CROPPER & FELIX CAVALIERE /STAX)
* FORTUNE TELLER (Fack fom: ENERGY }
FOURPLAY (HEADS UP INTERNATIONAL)
+ STEPPIN' OUT (ack from: STATE OF NATURE}
STANLEY JORDAN (MACK AVENUE RECORDS)
* BLAST! (7rack from: MARCUS) - MARCUS MILLER /ConCoRD JAZZ)

CATEGORY 10 - BEST POP INSTRUMENTAL ALBUM

+ SAX FOR STAX - GERALD ALBRIGHT /PEAK RECORDS)

- THE SPICE OF LIFE - EARL KLUGH (KOCH RECORDS)

* A NIGHT BEFORE CHRISTMAS - SPYRO GYRA (HEADS UP INTERNATIONAL)

CATEGORY 11 - BEST POP VOCAL ALBUM
- COVERS - JAMES TAYLOR (HEAR MUSIC)

CATEGORY 14 - BEST TRADITIONAL POP VOCAL ALBUM
+ THE SINATRA PROJECT - MICHAEL FEINSTEIN (CONCORD MUSIC GROUF)

CATEGORY 15 — BEST SOLO ROCK VOCAL PERFORMANCE
* | SAW HER STANDING THERE (7ack from: AMOEBA'S SECRET)
PAUL MCCARTNEY (HEAR MUSIC/MPL COMMUNICATIONS LTD.)

CATEGORY 16 - BEST ROCK PERFORMANCE
BY A DUO OR GROUP WITH VOCALS
+ HOUSE OF CARDS (7ck fiom: IN RAINBOWS) - RADIOHEAD (780 RECORDS)

CATEGORY 17 - BEST HARD ROCK PERFORMANCE
+ SAINTS OF LOS ANGELES (7ack from: SAINTS OF LOS ANGELES)
MOTLEY CRUE (MOTLEY RECORDS/ELEVEN SEVEN MUSIC)

CATEGORY 18 - BEST METAL PERFORMANCE
+ HEROES OF OUR TIME - DRAGONFORCE (ROADRUNNER RECORDS)
+ PSYCHOSOCIAL - SLIPKNOT /ROADRUNNER RECORDS)

CATEGORY 19 - BEST ROCK INSTRUMENTAL PERFORMANCE
* PEACHES EN REGALIA - ZAPPA PLAYS ZAPPA
(STROBOSONIC/RAZOR & TIE ENTERTAINMENT)

CATEGORY 20 - BEST ROCK SONG
+ HOUSE OF CARDS (Fack from: IN RAINBOWS) ~ RAOIOHEAD (78D RECORDS)

CATEGORY 22 - BEST ALTERNATIVE MUSIC ALBUM
* EVIL URGES - MY MORNING JACKET /AT0 RECORDS)
+ IN RAINBOWS ~ RADICHEAD (78D RECORDS)

CATEGORY 26 - BEST TRADITIONAL R&B VOCAL PERFORMANCE
+ A CHANGE IS GONNA COME (7rack fram: A LONG TIME COMING)
WAYNE BRADY (PEAK RECORDS)

CATEGORY 36 - BEST FEMALE COUNTRY VOCAL PERFORMANCE
* WHAT | CANNOT CHANGE (7ack from. FAMILY} - LEANN RIMES (CURB RECORDS)

CATEGORY 40 — BEST COUNTRY INSTRUMENTAL PERFORMANCE
+ TWO SMALL CARS IN ROME (Fack from: GLIDE}
- JERRY DOUGLAS & LLOYD GREEN (KkOCH)

CATEGORY 44 - BEST NEW AGE ALBUM
* MEDITATIONS - WILLIAM ACKERMAN (COMPASS PRODUCTIONS)

CATEGORY 45 — BEST CONTEMPORARY JAZZ ALBUM

+ CANNON RE-LOADED: ALL-STAR CELEBRATION OF CANNONBALL ADDERLEY
{VARIOUS ARTISTS) (CONCORD JAZZ)

* LIFECYCLE - YELLOWJACKETS featuring MIKE STERN (HEADS UP INTERNATIONAL)

CATEGORY 46 — BEST JAZZ VOCAL ALBUM
* IMAGINA: SONGS OF BRASIL - KARRIN ALLYSON (CONCORD JAZZ)
+ IF LESS IS MORE..NOTHING IS EVERYTHING

KATE MCGARRY (PALMETTO RECORDS)

CATEGORY 47 - BEST JAZZ INSTRUMENTAL SOLO
* BE-BOP (7rac fram: LIVE AT THE 2007 MONTEREY JAZZ FESTIVAL/
MONTEREY JAZZ FESTIVAL 50TH ANNIVERSARY ALL-STARS)
TERENCE BLANCHARD, soloist (MONTEREY JAZZ FESTIVAL RECORDS)
+ SEVEN STEPS TO HEAVEN (Tack fom: THE STANDARD/TAKE 6}
TILL BRONNER, sofost (HEADS UP INTERNATIONAL)
+ WALTZ FOR DEBBY (7ack fiom: THE NEW CRYSTAL SILENCE)
GARY BURTON & CHICK COREA, soioists (CONCORD RECORDS)

+ BE-BOP (Track from: LIVE AT THE 2007 MONTEREY JAZZ FESTIVAL/
MONTEREY JAZZ FESTIVAL 50TH ANNIVERSARY ALL-STARS)
JAMES MOODY, soloist (MONTEREY JAZZ FESTIVAL RECORDS)

CATEGORY 48 - BEST JAZZ INSTRUMENTAL ALBUM, INDIVIDUAL OR GROUP
+ THE NEW CRYSTAL SILENCE - CHICK COREA & GARY BURTON (CONCORD RECORDS)

CATEGORY 49 - BEST LARGE JAZZ ENSEMBLE ALBUM
+ ACT YOUR AGE - GORDON GOODWIN'S BIG PHAT BAND (/MMERGENT)

CATEGORY 50 - BEST LATIN JAZZ ALBUM
+ AFRO BOP ALLIANCE - CARIBBEAN JAZZ PROJECT (HEADS UP INTERNATIONAL)
- SONG FOR CHICO - ARTURO O'FARRILL & THE AFRO-LATIN JAZZ ORCHESTRA (20H0)

CATEGORY 51 — BEST GOSPEL PERFORMANCE

* | UNDERSTAND (7rack from: RANDY JACKSON'S MUSIC CLUB, VOLUME ONE)
KIM BURRELL, RANCE ALLEN, BEBE WINANS, MARIAH CAREY
& HEZEKIAH WALKER'S LOVE FELLOWSHIP TABERNACLE CHURCH CHOIR
(CONCORD RECORDS/DREAM MERCHANT 21 ENT)

- SHALL WE GATHER AT THE RIVER (TRACK fram: THE STANDARD]
TAKE 6 (HEADS UP INTERNATIONAL)

CATEGORY 62 — BEST REGIONAL MEXICAN ALBUM
+ AMOR, DOLOR Y LAGRIMAS: MUSICA RANCHERA - MARIACHI LOS CAMPEROS
DE NATI CANO /SMITHSONIAN FOLKWAYS RECORDINGS)

CATEGORY 66 — BEST TRADITIONAL BLUES ALBUM

* THE BLUES ROLLS ON - ELVIN BISHOP /DELTA GROOVE MUSIC, INC.)

- PINETOP PERKINS & FRIENDS - PINETOP PERKINS & FRIENDS
(STONEAGLE MUSIC/ TELARC)

CATEGORY 67 - BEST CONTEMPORARY BLUES ALBUM
- PEACE, LOVE & BBQ - MARCIA BALL ALLIGATOR RECORDS)
+ MAESTRO - TAJ MAHAL (HEADS UP INTERNATIONAL)

CATEGORY 68 — BEST TRADITIONAL FOLK ALBUM

+ COMEDIANS & ANGELS - TOM PAXTON (APPLESEED RECORDINGS)

* BRING ME HOME - PEGGY SEEGER (APPLESEED RECORDINGS)

* AT 89 - PETE SEEGER (APPLESEED RECORDINGS)

+ STRANGERS IN ANOTHER COUNTRY - ROSALIE SORRELS (RED HOUSE RECORDS)

CATEGORY 69 — BEST CONTEMPORARY FOLK/AMERICANA ALBUM
- DAY AFTER TOMORROW - JDAN BAEZ (BOBOLINK/RAZOR & TIE)
+ SEX & GASOLINE - RODNEY CROWELL (WORK SONG/YEP ROC RECORDS)

CATEGORY 71 - BEST HAWAIIAN MUSIC ALBUM
+ 'AUMAKUA - AMY HANAIALT | (UA RECORDS/CONCORD)

CATEGORY 72 - BEST ZYDECO OR CAJUN MUSIC ALBUM
+ FROM NOW ON - MICHAEL DOUCET /SMITHSONIAN FOLKWAYS RECORDINGS)
* HOMAGE AU PASSE - PINE LEAF BOYS (L/ONSGATE)

CATEGORY 73 ~ BEST REGGAE ALBUM

- JAH IS REAL - BURNING SPEAR (BURNING MUSIC PRODUCTION)
« LET'S GET PHYSICAL - ELEPHANT MAN (VP RECORDS/BAD B0Y)
- INTOXICATION - SHAGGY (VP RECORDS)

* AMAZING - SLY & ROBBIE (/FONTANA INTERNATIONAL)

CATEGORY 74 - BEST TRADITIONAL WORLD MUSIC ALBUM
* ILEMBE: HONORING OSHAKA ZULU - LADYSMITH BLACK MAMBAZO
(HEADS UP INTERNATIONAL)

CATEGORY 75 — BEST CONTEMPORARY WORLD MUSIC ALBUM
- LIVE AT THE NELSON MANDELA THEATER - SOWETO GOSPEL CHOIR
(SHANACHIE ENTERTAINMENT)

CATEGORY 80 - BEST COMEDY ALBUM
* FLIGHT OF THE CONCHORDS - FLIGHT OF THE CONCHORDS (SU8 POF)

CATEGORY 81 - BEST MUSICAL SHOW ALBUM )

+ IN THE HEIGHTS - KURT DEUTSCH, ALEX LACAMOIRE, ANDRES LEVIN,
LIN-MANUEL MIRANDA, JOEL MOSS & BILL SHERMAN, prodiucers:
LIN-MANUEL MIRANDA, composer/iyricist {ORIGINAL BROADWAY
CAST with LIN-MANUEL MIRANDA and athers}

(RAZOR & TIE ENTERTAINMENT/GHOSTLIGHT RECORDS)

CATEGORY 83 — BEST SCORE SOUNDTRACK ALBUM FOR

MOTION PICTURE, TELEVISION OR OTHER VISUAL MEDIA

- INDIANA JONES AND THE KINGDOM OF THE CRYSTAL SKULL
JOHN WILLIAMS, composer (CONCORD RECORDS)

+ IRON MAN - RAMIN DJAWADI, composer (LIONSGATE)

CATEGORY 85 — BEST INSTRUMENTAL COMPOSITION

* THE ADVENTURES OF MUTT - JOHN WILLIAMS, composer (JOHN WILLIAMS)
Track from: INDIANA JONES AND THE KINGDOM OF THE CRYSTAL SKULL
SOUNDTRACK /CONCORD RECORDS)

- ALEGRIA - CHICK CDREA, composer [CHICK COREA & GARY BURTDN)
Track from: THE NEW CRYSTAL SILENCE (CONCORD RECORDS)
+ CLAIRE'S CLOSET - RUSSELL FERRANTE, composer (YELLDWJACKETS
featurng MIKE STERN) - Track from: LIFECYCLE (HEADS UP INTERNATIONAL)
+ HIT THE GROUND RUNNING - GORDON GODDWIN, composer
{GORDON GOODWIN'S BIG PHAT BAND) - Fack from: ACT YOUR AGE (/MMERGENT)

CATEGORY 86 — BEST INSTRUMENTAL ARRANGEMENT
- YESTERDAYS - GORDON GDODWIN, aranger (GORDON GOODWIN'S
BIG PHAT BAND featuring ART TATUM) - Frack #om: ACT YOUR AGE //MMERGENT)

CATEGORY 87 - BEST INSTRUMENTAL ARRANGEMENT
ACCOMPANYING VOCALIST(S)
+ GRACE - CEDRIC DENT, aranger (TAKE 6)
Track from: THE STANDARD (HEADS UP INTERNATIONAL)
- JOHNNY ONE NOTE - DON SEBESKY, aranger (JOHN PIZZARELLI)
Track fom: WITH A SONG IN MY HEART (TELARC INTERNATIONAL)

CATEGORY 88 — BEST RECORDING PACKAGE
- NOUNS - NO AGE & BRIAN ROETTINGER, a drecrors {NO AGE) (SUB PGF)
- RADIO RETALIATION - NEAL ASHBY, MATTHEW CURRY

& PATRICK DONOHUE, arr drecrors (THIEVERY CORPORATION) (£SL MUSIC)

CATEGORY 89 - BEST BOXED OR SPECIAL LIMITED EDITION PACKAGE
+ IN RAINBOWS - STANLEY DONWOOD, MEL MAXWELL
& XIAN MUNRO, ar directors (RADIOHEAD) (78D RECORDS)

CATEGORY 93 - PROOUCER OF THE YEAR, NON-CLASSICAL

- NIGEL GODRICH - IN RAINBOWS (RADIOHEAD} (780 RECORDS) (A),
WILLIAM ENCANTO [SERGID MENDES} /4), FUNKY BAHIA {SERGIO MENDES
featuning WILLLAM & SIEDAH GARRETT) (CONCORD RECORDS) (T)

CATEGORY 94 — BEST REMIXED RECORDING, NON-CLASSICAL
- THE LONGEST ROAD (DEADMAUS REMIX) - DEADMAUS. remcer
{MORGAN PAGE featuring LISSIE) - Track from: ELEVATE (VETTWERK)

CATEGORY 95 — BEST SURROUND SOUND ALBUM

- MUSSORGSKY: PICTURES AT AN EXHIBITION; NIGHT ON BALD MOUNTAIN;
PRELUDE TO KHOVANSHCHINA - MICHAEL BISHOP. suround mix engineer:
MICHAEL BISHOP, suround mastering engineer. ROBERT WOODS, surround producer
(PAAVO JARVI & CINCINNATI SYMPHONY ORCHESTRA) (TELARC)

- RINGO 5.1 THE SURROUND SOUND CDLLECTION - BRUCE SUGAR, suraund
mix engimeer; CHRIS BELLMAN, surround mastering engmeer; BILL CROWLEY,
RINGO STARR & BRUCE SUGAR, surround producers (RINGO STARR} (KOCH)

CATEGORY 96 — BEST ENGINEERED ALBUM, CLASSICAL
+ PUCCINI: LA BOHEME - MICHAEL BISHOP, engineer
{ROBERT SPANO & ATLANTA SYMPHONY ORCHESTRA & CHORUS) (7ELARC)

CATEGORY 97 - PRODUCER OF THE YEAR, CLASSICAL

+ JUDITH SHERMAN - PIANO MUSIC OF SALONEN, STUCKY & LUTOSLAWSKI
{GLORIA CHENG) /TELARC), STRING POETIC (JENNIFER KOH & REIKO UCHIDA}
(CEDILLE RECORDS)

- ROBERT WOODS - MUSSORGSKY: PICTURES AT AN EXHIBITION, NIGHT ON BALD
MOUNTAIN, PRELUDE TO KHOVANSHCHINA {PAAVO JARVI & CINCINNATI SYMPHONY
ORCHESTRA} (T£LARC). PUCCINI: LA BOHEME (ROBERT SPANO & ATLANTA SYMPHONY
ORCHESTRA & CHORUS) (TELARC), RAVEL: BOLERO (ERICH KUNZEL & CINCINNATI
POPS ORCHESTRA) (TELARC), REVOLUTIONARY (CAMERON CARPENTER) (7ELARC)

CATEGORY 103 - BEST INSTRUMENTAL SOLOIST PERFORMANCE
(WITHOUT ORCHESTRA)

+ PIANO MUSIC OF SALONEN, STUCKY & LUTOSLAWSKI - GLORIA CHENG (7ELARC)
* REVDLUTIDNARY - CAMERON CARPENTER (7ELARC)

CATEGORY 104 - BEST CHAMBER MUSIC PERFORMANCE
+ STRING POETIC - JENNIFER KOH & REIKO UCHIDA (CEDILLE RECORDS)

CATEGORY 107 — BEST CLASSICAL CONTEMPORARY COMPOSITION
+ GANDOLFI: THE GARDEN OF COSMIC SPECULATION

MICHAEL GANDOLFI (ROBERT SPANO) (TELARL)
- VIOLIN CONCERTO NO. 2 - GEORGE TSONTAKIS (DOUGLAS BOYD)

Track from: TSONTAKIS: VIOLIN CONCERTO NO. 2,

CLAIR DE LUNE /KOCH INT'L CLASSICS)

CATEGORY 109 - BEST SHORT FORM MUSIC VIDEO
- HOUSE OF CARDS - RADIOHEAD: JAMES FROST, vides drector: DAWN FANNING,
video producer (TBD RECORDS)

CATEGORY 110 — BEST LONG FORM MUSIC VIDEO

+ RESPECT YOURSELF ~ THE STAX RECORDS STORY (VARIOUS ARTISTS}:
ROBERT GORDON & MORGAN NEVILLE, wdeo dractors:
MARK CROSBY. ROBERT GDROON & MORGAN NEVILLE, video producers
(STAX/TREMDLO PRODUCTIDNS/CONCDRD MUSIC GROUF)

AMERICAN INDEPENDENTS MEAN BUSINESS!

A2IM: WORKING EVERYDAY TO IMPROVE THE BUSINESS OF INDEPENDENT MUSIC LABELS

CONTACT US TO FIND OUT MORE ABOUT THE VALUE OF MEMBERSHIP WITH AZIM - WWW.A2IM.ORG
~ RICH BENGLOFF {PRESIDENT; RICH.BENGLOFF@A2IM.ORG), JIM MAHONEY (VICE PRESIDENT; JIMMAHONEY@AZ2IM.ORG). AL VERIK {OPERATIONS MANAGER; ALVERIK@AZIM ORG)

MIDEM 2009 - (AST CALL FOR DISCOUNTED REGISTRATIONS! CONTACT JIMMAHONEY@AZ2IMORG FOR DETAILS

A2IM BOARD OF DIRECTORS: CONCORD MUSIC GROUP PRESIDENT GLEN BARROS, THE BEGGARS GROUP CEQ LESLEY BLEAKLEY, RAZOR & TIE EXECUTIVE VICE PRESIDENT DAN HOFFMAN,
ALLIGATOR RECORDS FOUNDER AND PRESIDENT BRUCE IGLAUER, ROADRUNNER RECORDS EXECUTIVE VICE PRESIDENT DOUGLAS KEOGH, BAR/NONE OWNER GLENN MORROW,
LOOKOUT RECORDS CO-OWNER MOLLY NEUMAN, TOMMY BOY RECORDS ENTERTAINMENT FOUNDER AND CEQ TOM SILVERMAN, DEFINITIVE JUX CO-FOUNDER AND AZIM BOARD CHAIR AMAECH! UZOIGWE
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All-You-Can-Eat Music Could Give
Labels Fuel For Growth

BY ANDRE PAINE

The idea of all-you-can-eat music may sound strange, but the
concept is simple: Instead of buying individual songs, listeners
pay one price to hear whatever they want, much like basic cable.

On an October night in the Koko club in London’s trendy Cam-
den, scores of top English and European music executives cer-
tainly seemed to embrace the idea. Keane performed a show for
an audience of hundreds instead of thousands, Black Eyed Peas
frontman will.i.am gave a speech, and Universal Music Group
International chairman/CEO Lucian Grainge looked on as Nokia
thanked him for his support.

The occasion was the launch of Nokia Comes With Music, the
mobile giant's £129.99 ($194.70) handset that bundles in “un-
limited” access to digital music for varying lengths of time.

So far, a la carte music downloads still dominate the digital
world. But 2009 could be the year when unlimited models gain
a foothold in Europe, Asia and even Africa as piracy and plung-
ing CD sales convince the industry to experiment.

The Comes With Music model “did look like quite a daunting
prospect,” says Columbia U.K. managing director Mike Smith.
“But we worked through it all. We're confident that both our-

TOINFINITY—ANDBEY

Comes With Britpop: KEANE

selves and the artists are being properly remunerated.”

Nokia’s service rolls out in Singapore and Australia in early
2009, with other territories to follow later this year. So far, Nokia
global head of music services and software Elizabeth Schimel re-
ports “a good and consistent level of usage, not one week of crazy
downloading and then dropping off.”

Although mobile carriers would not discuss the details of li-
censing deals, most involve devoting a percentage of the cost of
aphone orservice to labels and publishers, then dividing up that
money according to what songs are played.

Nokia expects consumers to buy a new, prelicensed handset
every 12 or 18 months, with an option for the phone cost to be
bundled into a monthly service contract that includes music.
Other services require monthly payments after an initial period.

The London-based company Omnifone started its MusicSta-
tion service with the Scandinavian operator Telenor in June 2007.
Deals followed in Hong Kong, South Africa and the United King-
dom, where it powers Vodafone’s unlimited service—charging
aweekly £1.99 ($2.98) flat rate on top of a standard tariff. Omni-
fone s also rolling out prelicensed Sony Ericsson and LG hand-
sets, the first globally and the second in Asia in 2009.

Sony Ericsson's PlayNow Plus unlimited Walkman mobile has
already launched with Telenor in Sweden, and Omnifone CEO
Rob Lewis expects it to be in 20 to 30 territories this year.

“The issue operators have historically had is that it’s relatively
difficult for them to deliver a consistent, integrated user experi-
ence across the different handset vendors,” Lewis says. “One of

the most important trends for 2009” is shifting the focus from
provider to product, through prelicensed handsets.

The boldest initiative is in Denmark, where the telco TDC in-
troduced Play April 1, 2008, and simply paid an undisclosed ad-
vance, divided among labels based on their market share, to cover
all rights regardless of the number of downloads. In return, TDC'’s
broadband and mobile customers get free access to 2 million
tracks from all four majors and several indies.

“One of the reasons why they agreed was that it’s a small mar-
ketplace to test a new kind of subscription service,” TDC Music
head of development Seren Tvilsted suggests. He says that Den-
mark’s entire a la carte digital market amounts to around 150,000
tracks per week, but TDC registered 1.9 million downloads in
one week in December.

Asbroadband penetration reaches the saturation point in cer-
tain territories, Tvilsted says “free” music is a way of reducing
customer churn. TDC claims Play has helped reduce its sub-
scriber loss by 60%.

Other Northern European telcos are also adopting the unlim-
ited model. Sweden’s TeliaSonera, for example, began Telia Musik
in December 2008, charging 99 kroner ($12.75) monthly on top
of broadband/mobile subscriptions, with plans to roll outin Nor-
way, Finland, Denmark, Estonia and Lithuania.

In the United States, a Comes With Music launch is a “possi-
bility and a focus,” Schimel says. Right now, though, Nokia has
less clout with operators in the United States, where it claims a
10% share of the market, compared with 40% globally.

Warner Music Group executive VP of digital business devel-
opment and strategy Michael Nash calls handset manufacturers’
emergence as music distribution partners “one of the most im-
portant developments” of 2008. The problem in the United States
is Apple’s market dominance and a lack of expressed interest in
flat-rate deals. U.S. mobile operators also fear that low-cost flat-
rate plans could clog networks and interfere with the voice traf-
fic that customers depend on.

So far in Asia, mobile music is the dominant digital format in
10 out of 11 markets monitored by the [FP[—the only exception
being South Korea, where online sales have a 54% share—but
unlimited services lag behind a la carte models.

In Japan, where mobile music accounted for 91% of digital
sales with 61.4 billion yen ($683.4 million) in revenue for 2007,
users may already be addicted to a la carte track downloads.

But the unlimited model “definitely has potential in some
of the developing Asian markets,” says Max Hole, Universal
Music Asia Pacific Region president and Universal Music
Group International executive VP. “Comes With Music is a
really good service, and countries like Singapore and India
could be perfect for it.” e
Additional reporting by Antony Bruno in Denver, Mark
Sutherland in London and Paul Sexton in London.

UNLIMITED INTERNATIONALLY

All-You-Can-Eat Music Hasn’t Taken Off In The U.S,, But It’s Already Working In Other Markets
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Omnifone’s Music-
Station, launched in the United
Kingdom in November 2007 with
Vodafone, offers downloads from
all the majors and most large indies.
Nokia introduced its Comes With
Music service with the cell phone
retailer Carphone Warehouse in Oc-
tober,; it offers access to major and
indie music, with an initial year’s
subscription included in the hand-
set price.
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The Danish telecom-
. - munications com-
pany TDC picked April 1,2008,toin-
troduce Play, featuring music from
the four majors and leading indies.
Customers can download music for
free while they subscribe to either
TDC mobile or broadband service.
So far TDC says users have down-
loaded 56 million tracks.

l . France’s first sub-

| scription service,
Neuf Music, started in August 2007
with content from Universal Music.
Months later, Vivendi’s SFR launched
a similar service, also with Universal’s
catalog; and the Internet service
provider Alice soon offered its sub-
scribers unlimited music from EMI.
Orange beganthe subscription serv-
ice Musique Max in June 2008, and it
and SFR now offer tracks from all four
majors plus indies.

. SWEDEN AUSTRALIA
. ‘ In November 2008, Vodafone recently
Sony Ericsson used an Omnifone

launched the subscription service
PlayNow Plus with the wireless car-
rier Telenor. A few weeks later, the
carrier TeliaSoneracommenced its
own “all-you-can-eat” service Telia
Musik, which will be introduced in
neighboring countries this year.
Subscriptions to Telia Musik gives
consumers access to repertoire
from the majors and key indies.

platform to introduce its MusicStation
service, which offers unlimited down-
loads from all four majors and some in-
dies for aweekly fee. Nokia saysit will
launch its Comes With Music service
in early 2009. —Tom Ferguson

Additional reporting by Lars
Brandle in Australia, Charles
Ferro in Copenhagen and
Aymeric Pichevin in Paris.

KEANE: COURTESY OF NOKIA, LONDON
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Some Artists Are Now
Offering Several Months” Worth
Of Music For A Single Price

BY ANTONY BRUNO

Last year, when the Dandy Warhols finished their latestalbum,
“Earth to the Dandy Warhols,” they faced a difficult decision.

Freed from their contract with Capital Records, the band mem-
bers wanted to put their album out immediately. But they did-
n’t want to just post it online, for fear of ruining its chances for
a physical release once they worked out a distribution deal.

So they settled on a more unusual strategy: an album sub-
scription. For $35, fans could download the album from the
Dandy Warhols’ Web site, get the CD in the muil, receive a 10%
discount on merchandise ordered online, buy presale concert
tickets and get access to new content like B-sides and live ma-
terial every month for a year. More than 2,500 fans took advan-
tage of the offer.

In concept, album subscriptions are selling the sane array
of content and services as the deluxe bundles offered by acts
like Radiohead and Nine Inch Nails. But all the content does-
n’t come at once. Usually, acts either release new songs in stages
before an album arrives or offer extra songs after it comes out.
Some do both.

In any configuration, the point of album subscriptions is to
keep fans engaged with an artist. “Music fans are fickle,” says
Cameo Carlson, senior VP of digital business development at
Universal Motown. “If you can deliver smaller bits of content over
longer periods of time, the hope is you can engage a fan longer.
Even career artists are struggling in the landscape right now.”

Carlson says she’d like to see more established artists explore
the subscription model by adapting the idea of Apple’s Season
Pass for iTunes TV series downloads to music. The Season Pass
lets fans of series like “The Office” pay an upfront fee to receive
every episode of a show on their iTunes account as soon as they
are ready.

She points to two recent promotions that indicate music fans
may be receptive to artist subscriptions. Lil Wayne put out six
songs on iTunes during the six weeks before he released “Tha

Carter 111,” and more than half the album’s sales came from
Apple’'s Complete My Album feature. Another Universal Music
act, the Mars Volta, also pursued a variation on this strategy,
charging $30 on Amazon.com and its own Web site fora USB
drive that contained the band’s “Bedlam and Goliath” album
and also launched a Web application that sent monthly alerts
to tell fans that new music was available. Four-fifths of fans who
bought the USB drive downloaded the new contentevery month,
according to Carlson.

She also points out that the subscription model makes it easy
for the label to benefit from content it usually doesn’t make
much money on. “We don’t do enough to keep content coordi-
naled for fans,” Carlson says. “A lot of times it's one thing on
MySpace and another on Facebook; one link to buy tickets and
another to buy merch.” [f fans buy a subscription, she says, “the
minute new content is available it’s already delivered to you.”

Burt artist subscriptions face hurdles as well. For starters, acts
may want to offer content that labels in different territories may
intend to use as exclusives for themselves. Offering hard-to-find
B-side imports can make a subscription more attractive to fans,
but it takes some convincing to get the labels controlling those
rights to release them for worldwide distribution.

“We shouldn’t make fans chase B-sides from Australia,”
Dandy Warhols manager Lee Cohen says. “The different label
entities we worked with around the world were freaked out be-
cause we were giving away material they were going to use ex-
clusively in their territory. [But] giving an exclusive track to
hardcore fans doesn’t limit the Australian territory from includ-

Sell’em all: METALLICA
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SUBSCRIPTION SERVICE

Artist Packages Offer Acts Steady Revenue, And Some Have Aiready Seen Success

NEW YEAR

NEW MODELS

ing itona bonus CD.”

That's why the subscription model is more popular among
indie acts that control their own copyrights. Last year, the Dandy
Warhols formed Beat the World Records. Former Throwing
Muses frontwoman Kristin Hersh established the online artist
collective Coalition of Artists and Stake Holders (CASH) Music
with L7's Donita Sparks to offer another version of a subscrip-
tion model.

This leads to another challenge: managing the contentand
commerce that comes with monthly or even weekly updates. It
would be almost impossible to organize subscriptions without
a fan management tool that stores e-mail addresses, a com-
merce engine that executes sales and a content management
and delivery system that can use the digital rights management
protections an act prefers.

That’s a lot to keep track of, which is why the Dandy Warhols
use the Topspin platform, which offers all these services in one
package. Topspin CEO lan Rogers says about one of every five
bands using the Topspin platform express interest in its sub-
scription capabilities, including White Denim and josh Rouse.
with more coming this year.

One of the most attractive things about the subscription model
is that it doesn’t replace CD sales, like other new business mod-
els. Instead it offers a chance to upsell hardcore fans, while less
committed listeners could still buy music in other formats.

“It's about the fan feeling like they’re part of the artist’s suc-
cess,” Carlson says. “It’s more of a commitment for content. |
think that's what fans want.” s

METALLICA

One of the few major-label acts
to experiment with album sub-
scriptions, Metallica preceded
the release of “Death Magnetic”
with “Mission: Metallica,” a plan
that gave paying fans access to
demos, recording studio footage
and the final product in either
physical or digital form. Prices
ranged from $10 to $25.

DANDY WARHOLS

For $35, fans received digital
and physical copies of the
Dandys’ album, the opportunity
to buy concert tickets before
they went onsale, 10% off mer-
chandise from the online store,
B-sides, live songs and videos
that came out every month for
a year.

JOSH ROUSE

A $30 annual membership to the
singer/songwriter’s “Bedroom
Classics Closet Archives” provides
fans access to Rouse’s catalog,
monthly live performances, pro-
motional appearances and new
music that has not yet been in-
ciuded on an album. U.S. fans also
get a one-year subscription to
Paste Magazine.

WHITE DENIM

For $30, fans netted a year-long
subscription, which included the
digital version of the album, a 12-
inch and a 7-inch record, and a
collection of unreleased live
tracks; after that, they received
unreleased tracks, tour diary en-
tries and other content.

JANUARY 10, 2009

KRISTIN HERSH

Hersh helped establish CASH
Music to provide a platform that
would let artists release music in
almost any way they like. Hersh
sells different types of content for
various prices: $10 per quarter gets
fans early access to new CDs and
music updates, and $30 per quar-
ter enhances the $10 package with
such materiat as live recordings
and guest list privileges. —AB
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Brands Aren’t Just Buying Ads
On Music Sites—They're

Supporting Free Music
BY KAMAU HIGH

According to his playlist, D] A-Trak, co-founder of the Fool’s

Gold label, has been listening to MGMT, Beastie Boys and
Kid Sister.

This information comes from an irneem playlist that the

Internet music startup put together as part of a recentonline

promotion for the Kia Soul, a compact sport

utility vehicle that the Korean automaker will

introduce in spring 2009. The site also has

Kia-sponsored playlists from other DJs,

They got soul: DJ A-TRAK (left)
and FELIX DA HOUSECAT

SPONSOR

including Steve Aoki, Felix Da Housecat and Peanut Butter
Wolf. As with all music on imeen, the songs on them can be
heard for free.

The musicrecommended by A-Trak and the others comes as
“branded playlists,” sets of songs that Internet users can listen
to for free—usually withour commercial interruption—Dbecause
it's sponsored by a particular brand. And at a time when adver-
tisers are looking for cost-effective ways to make their messages
stand out from the din of banner ads, branded digital playlists
are well poised to move into the mainstream in 2009.

Nearly all of the streaming music on the Internet can be
heard for free—but branded playlists offer music sites a way
to charge more than they could for a banner ad and sponsors
achance to closely identify with a specific kind of music. Pre-
senting sites, like imeem, collect money from sponsors to

ROCK THE CASH BOX

The involvement of brands in music has evolved from simple advertising strategies into targeted sponsorships.
Here, Billboard looks at five major innovators in the space.

cover the cost of their streaming licenses, plus a profit; record
companies and artists receive the standard streaming royalty
they’ve negotiated with the music site.

What the user sees while listening to the playlist varies
from service to service. On Pandora, for example, users who
click on the Nike-branded playlist see an image of the artist
being listened to, an ad unrelated to the brand paying for the
playlist and a link to a brand-sponsored discussion forum.

Branded playlists have become popular on mobile phones
thanks tosponsors like Kia, Nike and Hewlett-Packard. “We're
looking at this as one of the ad units that doesn’t have the
user backlash,” says Steve Jang, imeem’s chief marketing of-
ficer. “It’s going to be a key centerpiece for what we do for
brands next year.”

For brands like Kia, the return on branded playlists is more
qualitative than quantitative. “Our success metrics are, ‘Do
people appreciate that we provided this service for them and
are they making use of it>’ ” says Dave Schoonover, customer
relations marketing manager for KIA Motors America. In
that, this new advertising model is not unlike a very old one—
the way companies would pay to fund programs like “Mutual
of Omaha’s Wild Kingdom” or pay for their names to be on
tours like the Rockstar Mayhem Festival.

Although imeem put together the first branded playlist
deal in 2006, other firms have [ollowed. The Seattle-based
Melodeo makes a mobile application called Nutsie, which lets
users access playlists that advertisers can sponsor. Nutsie is
one of several mobile-focused products the company makes;
it also uses its technology to make custom applications for
individual advertisers. For instance, Melodeo recently de-
signed an application for Starbucks called Music for the Hol-
idays that streams music on mobile phones from the coffee
seller’s last three holiday discs.

“We're reaching out to other consumer brands because our
Starbucks app proves that people like free stuff,” says Dave
Dederer, senior director of media content for Melodeo and
former singer/guitarist of the Presidents of the United States
of America. “I think we’ll see a lot more of them in 2009.”

Starting in January, TuneCore, a digital music distributor
that enables unknown acts to get their music into the iTunes
store, is letting musicians choose which brands they would
like to sponsor their music; fans could then download those
artists’ songs for free from the selected advertiser's Web page.

Pandora, which has introduced its service on several mo-
bile platforms, including the iPhone, has sold playlist spon-
sorships to companies like Energizer and Nike (see story,
below). “We’re going to be giving musicians access to the de-
mographic data of who is listening to them, hopefully in the
next year,” says Tim Westergren, Pandora’s founder/chief
strategy officer. “The $64,000 question is will users go outand
see a band that they first heard on a branded playlist>” -«

ENERGIZER

The battery maker has two playlists
on Pandora: “Energizer Advanced
Amplified Pop,” with such acts as
Coldplay and Kanye West, and “En-
ergizer Advanced Rockin’ Riffs,”
with music from bands like Buck-
cherry. The company’s deal goes
beyond what a typical advertiser
would receive: It’s the sole spon-
sor of Pandora’s discussion forum,
afact that’s noted prominently on
the site.

BILLBOARD |

NIKE

Nike is no stranger to making music
for workouts—it has its own sec-
tionin Apple’s iTunes store, Nike
Sports Music, where it sells mixes
by LCD Soundsystem and the Crys-
tal Method. The sneaker company
also sponsors Pandora playlists in-
tended for listeners who are doing
different kinds of running: uphill,
on stairs or distance.

JANUARY 10, 2009

KIA MOTORS

The advertising agency Initiative
and Kia brought in the electronic
music magazine BPM to identify
and promote DJs—like Steve
Aoki and Felix Da Housecat—
who could lend credibility to the
company’s playlists. Kia paid the
DJs to promote their playlists on
their individual blogs and during
performances.

STARBUCKS

The coffee company broughtin the
smart-phone application-maker
Melodeo to create a mobile pro-
gram that plays songs from its
three holiday discs, “Santa Baby,”
“Winter Wonderland” and “Stock-
ings by the Fire,” while displaying
its logo. Whether Starbucks will
launch another app after the holi-
day season ends—and demand for
Christmas music presumably dries
up~—remains unclear.

HEWLETT-PACKARD

In 2007, the computer company
began shipping its desktops and
laptops with Pandora preinstalled.
In addition to banner ads on Pan-
dora, HP sponsored a holiday
music section divided by genre,
with options including “Country
Christmas,” “Folk Holidays” and
“Rockin’ Holidays,” with such acts
as Death Cab for Cutie, Barenaked
Ladies and Mariah Carey. —KH

A-TRAK: JAN MEYER; FELIX DA HOUSECAT: SPIROS POLITIS
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Dierks Bentley has some advice for anyone traveling to Norway: Hit the pub circuit.

A few weeks before

Christmas, he went to Oslo to salute Nobel Peace Prize winner Martti Ahtisaari, the former president of Fin-
land, with an international cadre of stars—including Diana Ross, 1l Divo and Jason Mraz. Bentley’s three-
song set included a duet with Norwegian singer Marit Larsen on “Beautiful World.” “I chalked it up as research,
but I hitabout seven different pubs, because I wanted to make sure I said her name right on global TV,” Bent-
ley says. “You gotta roll the ‘1,” slur the ‘s.” ” 7] He got through the performance with aplomb, in a three-piece
suit he bought an hour before the show when he realized the pomp and circumstance of the event. It was a
wardrobe switch that prompted Capitol Records Nashville president/CEO Mike Dungan, who was watching

it on CNN.com, to text Bentley: “How do they say ‘plaid shirt’ in Norwegian?”

“I think he wanted me to wear my standard plaid shirt, but I cleaned
up a little bit before the show,” Bentley says, laughing.

The pairing with Larsen, suggested by EMI's Norwegian A&R
rep Per-Erik Johansson, may turn into something more—there’s
now talk of Bentley recording the song with various artists around
the world. “It’s one of those things that’s offered to us that’s really
kind of hard to turn down, the chance to be a part of the Nobel
Peace Prize and the ceremony. The funny thing is I had already
been to Oslo once this year to play the Seljord Country Festival in
Seljord, Norway. If someone had told me at the beginning of the
year that I'd be going to Norway twice in one year I'd have thought,
‘There’s no way.” ”

Bentley’s international travel schedule is typical of how he tweaks
the standard practices of country promotion. Although he’s one of
the youngest members of the Grand Ole Opry, for his Feb. 3 release,
“Feel That Fire,” Bentley is breaking new ground by touring over-
seas, aggressively pursuing retail promotion and embracing digital
strategies (see story, page 32).

“He doesn’t do anything half-ass,” says Jay Williams, Bentley’s
agent and a VP at William Morris. “He’s either in or he’s not.”

It’s certainly the right time for Bentley to focus on boosting sales.
His 2006 album, “Long Trip Alone,” sold 672,000 copies, according
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to Nielsen SoundScan, less than half of his 2005 set, “Modern Day
Drifier” (see chart, page 32). “Dierks’ last album was much more se-
rious than anything the fans had heard from him,” Dungan says. “It
was deep and it was personal. The critics praised it loudly, and he
picked up four Grammy nominations, but perhaps it didn’t smack
with commercial appeal the way previous albums had.” In contrast,
“Feel That Fire” offers “fun, uptempo party kind of songs and really
well-crafted, quality statements about life.”

“I'just try to make sure I'm never stuck in a rut,” Bentley says. “I
want something that needs to be on someone’s mantle. [ have a bunch
of U2 CDs, and each one has its own little place; it's not just pump
out another record and say, ‘All right, let’s get back to the bus.” ”

Bentley took off large blocks of time to write and record “Fire.”
Capitol Nashville VP of marketing Cindy Mabe visited his house in
the months leading up to the album’s release. “He had a big grid
on the wall—it was a war room of every song that he was writing
and where he was in terms of finishing it. He had enough songs for
three albums.

The artist, who kept his circle of co-writers close on past albums—
Jim Beavers, co-producer Brett Beavers and Steve Bogard are regu-
lar collaborators—expanded his horizons on “Feel That Fire” by
writing with Rodney Crowell, Rivers Rutherford and Brad and Brett

www americanradiohistorv. com
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Dierks Bentley renewed his songwriting focus on his new album “Feel That
Fire,” hoping to repeat the chart success of his 2003 self-titled Capitol
Nashville debut and his 2005 sophomore set, “Modern Day Drifter.”

Nielsen SoundScan

U.S. Sales: 1,071,000 1,468,000 672,000 195,000
Debut: 4 1 1 2
Debut Date: 9/6/2003 5/5/2005 11/4/2006 5/24/2008
Top Country Albums
Peak: 4 1 I 1 ?
Top Country Albums
Peak Date: 9/6/2003 5/25/2005 11/4/2006 5/24/2008
Weeks on Chart: 104 104 8 3
“Dierks Bentley” “Modern Day Drifter” “Long Trip Alone” “Greatest Hits/
Capitol Nashwille Capitol Nashvifle Capitol Nashville Every Mile A Memory 2003-2008”
Capitol Nashville i 1
208 2005 2006 2008 Foreign country: DIERKS BENTLEY

Warren, among others. “Just stepping into Rodney Crowell's
house, I feltlike I should have done the criss-cross across my
chestacouple times, because that’s sacred ground,” Bentley
says. “I really tried to branch out and write with some differ-
ent people—for every song that’s on there there’s probably
five or six days spent writing or talking. [t's not only a chance
to write songs, but it's big-brother mentoring, getting to ask
questions about life. It’s therapy to some point.”

The introspective “Better Believer,” which he wrote with
Rutherford, is one of his favorite songs on the album; collab-
orating with Crowell on the tender “Pray” was another high-
light. As for “Beautiful World,” Bentley says teaming with
Patti Griffin was his first choice. “I'm a huge fan of Patti, my
wife is a gigantic fan of Patti. We listen to her musica lot and
her voice just kills me, and that’s why I wanted her to be on
this record,” he says. Bentley shows his bluegrass roots with
“Last Call,” a duet with Ronnie McCoury, the son of legendary
bluegrass star Del McCoury.

Dungan believes there’s a “cool factor” surrounding Bent-
ley. “He grew up heavily influenced by country music and
can debate you for days about the virtues of traditional coun-
try music and he knows every song in every catalog out there,
but he was also heavily influenced by the music of his time,”
Dungan says. “You can hear Waylon Jennings, you can hear
Vern Gosdin, you can hear Dale Watson, and you can hear
U2 in Dierks Bentley, and that’s why he stands out. He’s
gone from being a frat kid—a guy who makes music from
the heart of a frat boy for other frat boys-—to an adult. He's
really grown up.”

Since hitting the scene in 2003, Bentley has amassed an
impressive track record at country radio. Of his 11 singles,
10 have made it into the top 10 on the Hot Country Songs
chartand five—“What Was | Thinkin’,” “Come a Little Closer,”
“Settle for a Slowdown,” “Every Mile a Memory” and “Free
and Easy (Down the Road 1 Go)”—have hit No. 1. “Dierks
works for us because he’s a genuine article,” Country WGAR
Cleveland PD Brian Jennings says. “There’s no bullshit about
him and that’s why he’'s admired.”

“Fire” will be manufactured in an eco pack, and the set
will be tied into promotions at Wal-Mart, Target, Best Buy,
Kmart and Amazon.com. The digital release will be part of
iTunes’ Complete My Album promotion, and Apple will make
exclusive tracks available.

Capitol Nashville’s Mabe calls Bentley “a tech geek. He
plays on iTunes all the time. He can tell you more about pro-
motions that are going on iTunes than I can tell you about
what’s going on at iTunes.” Bentley will also record a “Live
From Soho” session for iTunes in February; that set will ar-
rive in March or April. His other promotional partners include
Yahoo Music, AT&T Blue Room and AOL Sessions.

Bentley is also entering arenas that offer bold opportuni-
ties for country. Xbox will make him the only country artist
it has focused on for a major-platform promotion; in turn,
CMT will do a promotion around “Rock Band 2,” which in-
cludes “Free and Easy (Down the Road | Go.)” On the off-kil-
ter side of things, there will be a Cracker Jack tie-in with
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and Norwegian singer MARIT

LARSEN at the 2008 Nobel Peace

Prize concert in Oslo.

country radio—the title track contains the lyric, “She wants
the toy in the Cracker Jack”—in which stations will give away
boxes with customized Bentley prizes inside.

Bentley will hit the road in January for two months’ worth
of dates in Canada and the United States along with fellow
Opry member Brad Paisley. In May, he’ll head to Australia
with Brooks & Dunn. “The thought of going over and expe-
riencing another culture and mingling with that culture is
something that’s intrigued him,” Dungan says. “He’s gone
off and booked himself around the world, and we’ve said,
‘Why?,” and he said, ‘Because | wantto.””

As much as Bentley enjoys international touring—he’s
hit clubs and festivals in England, Ireland, Germany, Nor-
way, France and Japan—he’s modest about his chances of
becoming an international star. “I don’t ever expect to con-
quer Europe and be a household name over there, but that’s
not why I'm doing it,” he says. “Everything [ do does not
just revolve around reaching some goal or selling some
records or winning some award. It revolves around mak-
ing the most out of every day and the opportunities that
come your way.”

Those close to Bentley agree that his work ethic is un-
equaled. “He’s one of the hardest-working people, not just
artists, that I've ever been around,” William Morris’ Williams
says. In 2005 Bentley was booked on a run of 25 dates, tak-
ing him from Virginia to Vancouver and back to lowa. Faced
with a single night off in Montana, he called Williams won-
dering why the date wasn’t booked. “ ‘Well, I thought you
wanted a day off,” ” Williams replied. “We ended up find-

ing a date in Montana.” (During that year, Bentley played
250 dates, including awards shows.)

“My ultimate goal is when you walk onstage every night
your head is in a good space, you feel good about the way
you're treating people, you know your band’s up there dig-
ging what you're doing and digging what they’re doing be-
cause they're truly excited about it, not because they’re getting
paid to smile and take it,” Bentley says. “That helps me go
up onstage and makes me feel like this is real, not a dog-and-
pony thing.”

Bentley crosses boundaries, Grand Ole Opry VP/GM Pete
Fisher says. “The traditionalists love him because even though
he has this rock edge and rock attitude about him, they know
where his heart’s at and it comes through in his music and
his performance. He understands where the Opry comes
from, he understands how he fits into it today.

“He’s building his brand in his own unique way and he makes
decisions that are best for the long haul and not just the hit at
the moment,” Fisher continues. “It carries through in the songs
he writes, the way he sings them and the shows he presents.”

For Bentley, that means focusing on the old-school basics
of the music industry: touring and promotion, but approach-
ing them in a decidedly adventurous way.

“I’ve had several opportunities to start a publishing com-
pany or sign other writers or get invested in all the P. Diddy
stuff and branching out, [but] all | really want to do is write
songs and sing them and tour with my band,” Bentley says.
“Even if it involves opportunities to make more money in
some other way of doing it, it doesn’t interest me.” e

When Dierks Bentley signed with
Capitol, Mark Montgomery, CEO of
the online community developer
echo—who has worked with Kanye
West, Keith Urban and Alicia Keys—
gave him a sage piece of advice.
“Buy a Harley and do whatever
you're going to do—you deserve it”
he said. “But take five grand and in-
vest it in the Internet.”

Bentley listened. Since the begin-
ning, he has been “extremely inter-
ested and extremely engaged in the
process,” Montgomery says. “He’s
the perfect artist to say to, ‘We have
anidea, you wanttogo doit?’ Here-
ally became the guinea pig for every-
thing we did from a technology

standpoint. We did our street-level
marketing teams with him, our first
mobile campaigns with him, our first
download campaigns.”

For “Feel That Fire,” Bentley will
get the full attention of echo’s parent
company, Ticketmaster, as he re-
launches his site. For the first time,
Bentley’s Internet initiatives will tie
into Ticketmaster’s massive con-
sumer database to let his fans know
about his upcoming release. The
company will also cross-promote his
album with the Web site Eventful
and echo’s sister company iLike.

On Bentley’s “Greatest Hits/Every
Mile a Memory 2003-2008,” which
came out in May, echo helped facil-
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itate a promotion that let fans name,
sequence and choose cover art for
the album—and gave the first 3,000
fans an executive-producer creditin
the liner notes. Bentley was the first
country artist to perform a concert
on the virtual community Second
Life in June 2007, and he recently
did a video chat with 15,000 fans on
Dierks.com.

And he still posts comments on
his MySpace page. “l read every-
thing people write,” Bentley says.
“It’s the same as with the shows:
You’re just trying to reach out and
connect with your fans as easily as
possible and with as little barriers
as possible.” aoe
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They’d Be
Honored

Album Of The Year Grammy
Would Crown Big Projects

Many artists dream of “packing out stadiums or selling a bazil-
lion records,” says Antonio “L.A.” Reid, chairman of Island Def
Jam Music Group. But to Reid there’s a more importantachieve-
ment. “I still hold the Grammys as the highest honor an artist
can win.

This year, Coldplay, Lil Wayne, Ne-Yo, Robert Plant & Alison
Krauss and Radiohead will vie for the album of the year Feb. 8
at the S1stannual Grammy Awards. The event will be broadcast
live on CBS from the Staples Center in Los Angeles.

As in years pas(, Grammy nominations can help boost artist
awareness and album sales. Last year, in the days following his
nomination for album of the year, Herbie Hancock’s Joni Mitchell
tribute “River: The Joni Letters” experienced an 80% sales in-
crease. A week after winning the title, “River” exploded 967% to
54,000 copies sold. In the week ending Feb. 17, 2008, the album
reached No. 5 on the Billboard 200, the jazz legend’s best sales
week since Nielsen SoundScan began tracking data in 1991.

Similarly, in the week following Plant & Krauss’ nomination
for “Raising Sand,” the Rounder release—which also garnered
nods in four other categories—had an 88% boosl in sales. The
duo’s first collaborative album has now sold 1.1 million copies in
the United States, according to SoundScan. It was the only album
in the category whose sales rose for the week ending Dec. 9,2008.

Rounder GM Sheri Sands doesn't expect the sales to stop there.

A CHANCE TO SHINE

Hands-on approach: LIL WAYNE

“I anticipate when they win that we will see somewhere in the
neighborhood of a 1,000% increase,” Sands says. Last year ’lant
& Krauss received a best pop collaboration with vocals Grammy
for the track “Gone Gone Gone.”

Nick Gatfield, EM| Music president of A&R for the United King-
dom and North America, says Coldplay’s nod for “Viva La Vida or
Death and All His Friends” (Capitol) could help expose additional
malerial on the album. Its biggest-selling track, “Viva La Vida,’
has sold 2.7 million downloads, according to SoundScan.

“Somelimes when you have a song that big, it’s very hard for
the other material to push on through,” Gatfield says. “This will
give an opportunity to get more in-depth into the album and
hear beyond just ‘Viva La Vida” about how great this record is.

Coldplay’s set debuted at No. 1 on the Billboard 200 and was
the second-best seller of 2008, behind Lil Wayne’s “Tha Carter
[11,” with 2.1 million copies. With seven nominations, Coldplay
is also up for record of the year and best rock album. “What Cold-
play have always delivered is songs that touch people in many
territories, lyrically and musically,” Parlophone president of A&R
labels Miles Leonard says.

‘ THE NOMINEES: ALBUM OF THE YEAR

| ‘VIVA LA VIDA OR DEATH
AND ALL HIS FRIENDS’
COLDPLAY
Markus Dravs, Brian Eno and Rik Simp-
son, producers; Michael H. Brauer,
| Markus Dravs, John O’Mahoney, Rik
Simpson and Andy Wallace, engineers/mixers; Bob Lud-
' wig, mastering engineer. Capitol Records

LIL WAYNE

The Alchemist, David Banner, Vaushaun
| “Maestro” Brooks, Cool & Dre, Andrews

“Drew” Correa, Shondrae “Mr. Ban
l gladesh” Crawford, Darius “Deezle”

’ ‘THA CARTERIIP

Harrison, Infamous, Jim Jonsin, Mousa, Pro Jay, Rodnae,
Play-N-Skillz, D. Smith, Swizz Beatz, Robin Thicke, T-Pain
and Kanye West, producers; Angel Aponte, Joshua Berk-
man, Andrew Dawson, Joe G, Darius “Deezle” Harrison,
Fabian Marasciullo, Miguel Scott, Robin Thicke, Julian
Vasquez and Gina Victoria, engineers/mixers; Vlado Meller,
mastering engineer. Cash Money/Universal Motown

‘YEAR OF THE GENTLEMAN’
NE-YO

Chuck Harmony, Ne-Yo, Polow Da
Don, StarGate, Stereotypes, Syience,
Shea Taylor and Shomari “Sho” Wil
son, producers; Kirven Arrington, Jeff
Chestek, Kevin “KD” Davis, Mikkel Eriksen, Jaymz Hardy
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Then there’s Lil Wayne, who leads the field with eight nomi-
nations stemming from “Tha Carter 111,” which is at 2.8 million
to date. The set sold slightly more than 1 million unitsin its first
week of release last June.

“Not too many people get a chance to do it like that,” Cash
Money president/CEO Ronald “Slim” Williams says. “I always
said that we would do million-plus records, and people would
look at me like I was crazy.

Meanwhile, Ne-Yo's album of the year nomination for “Year
of the Gentleman” will come in handy for future promotional
efforts, according to Reid, but Def Jam is more focused on get-
ting the slick-dressing R&B artist a performance slot on the
awards show.

“That would be more important to me, because his fans draw
from the emotional connection, and that’s the driver that really
sends people to the stores,” Reid says. “Year of the Gentleman,”
which has sold 731,000 copies, is also up for best contemporary
R&B album.

TBD Records co-founder Phil Costello says label staffers were
“picking up ourselves off the floor” after discovering that Radio-
head’s critically acclaimed “In Rainbows” had been nominated
foralbum of the year. The British rock outfit astonished the music
industry in October 2007 after announcing that it would allow
fans to name their own price for the digital purchase of the set.

‘I was afraid people would look at it as an old record, even
though we didn’t street it until Jan. 1, 2008,” Costello says. “I
was also wondering how the Recording Acaderny would view
the way that the band delivered it, frankly.” The physical release
of “In Rainbows” has sold 654,000 U.S. copies.

XL Recordings founder/managing director Richard Russell
says Radiohead’s direct-to-fan model was a “great experiment,”
but he notes that the story is “really how great the record is, how
great the production is, how great the songs are [and] how great
the performancesare. | think to many people it’s the best record
they've ever made.” oee

Additional reporting by Andre Paine and Paul Sexton.

Martin lll, Geno Regist, Phil Tan and Tony Terrebonne,
engineers/mixers; Herb Powers Jr., mastering engineer
Compound/Def Jam [

‘RAISING SAND’

ROBERT PLANT & ALISON KRAUSS
T Bone Burnett, producer; Mike Pier-
sante, engineer/mixer; Gavin Lurssen,
mastering engineer. Rounder Records

‘IN RAINBOWS’

RADIOHEAD

Nigel Godrich, producer; Nigel Godrich,
Dan Grech-Marguerat, Hugo Nicolson
and Richard Woodcraft, engineers/mix-
ers; Bob Ludwig, mastering engineer.
TBD Records
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Alexandra Burke triumphed Dec. 14
on the U.K. music talent TV show
“The X Factor” and went on to score
the Christmas No. 1 and the biggest-
selling single of 2008 with her cover
of Leonard Cohen’s “Hallelujah” (Syco
Music), moving 888,000 copies in two
weeks, according to the Official Charts
Co. Now the challenge for the 20-year-
old from north London is to match
the success of the show’s 2006 win-
ner, Leona Lewis.

Burke performed with Beyoncé
during the live TV final, impressing
the judges, including Simon Cowell,
as well as the millions of viewers who
voted for her. The soul/pop vocalist
won a record contract with Syco
Music, Cowell’s label in partnership

Syco’s TV division produces the show.

Lewis is by far the biggest success
from the previous four series of “The
X Factor.” Her debut set, “Spirit” {Syco/
J/RMG), has sold 1.4 million copies in
the United States, and “Bleeding Love”
was the top digital download song of
2008 with sales of 3.6 million, accord-
ing to Nielsen SoundScan.

Syco and Sony Music Entertain-
ment executives declined to be inter-
viewed for this article, but the plan is
clearly for Burke to keep a relatively
low profileuntilan album is ready late
this year. Syco issued a statement sim-
ply confirming that it “has along-term
strategy with Alexandra.” Burke’s
manager Richard Griffiths of London-
based Modest Management says she

A U.S. deal hasn’t been made.

Rudy Osorio, head of music at mar-
ket-leading entertainment retailer
HMYV, is expecting a strategy similar
to the one utilized for Lewis, who had
a 10-month gap between her firstand
second singles. He predicts that “like
Leona, Alexandra will be withdrawn,
given a ‘global superstar’ makeover
and restyling and will be launched
later this year with a huge new album
that will appeal as much to the U.S.
market as it will to the U.K.” Osorio
adds that her label and management
will also be keen to avoid obvious com-
parisons to Lewis “in case this creates
skepticism in the media.”

“If she’s gifted with the right songs
to record and the project isn't rushed

every reason to believe she could be
very successful,” says George Erga-
toudis, head of music for national top
40 station Radio 1, which has “Hal-
lelujah” on its playlist.

He describes the song as an “in-
spired choice,” and indeed, such was
the power of “Hallelujah” that Jeff
Buckley’s version rocketed to No. 2
the week ending Dec. 21 when Burke
debuted at No. 1. Cohen'’s version
was at No. 36.

Sony/ATV Music Publishing con-
trols the rights to “Hallelujah” and
chairman/CEO Martin Bandier praises
Cowell’s choice as proof that he’s “one
ofthe great song people in the world.”

“For him to pick this song, [ think
first of all it’s a tribute to him.” Bandier
says, “and I think we're proud of the
fact he would pick that song. It only
reinforces our own view about how
spectacular the song is.”

Cohen’s manager Robert Kory, of
Beverly Hills-based RK Management,
adds, “We are gratified that so many
people can find so much meaning in
the song.”

“Hallelujah” is undoubtedly driv-
ing sales for the “X Factor” live tour
of U.K. arenas in February and March,
which Burke will take part in along
with fellow contestants. “It is by far
and away the most successful ‘X Fac-
tor’ tour,” Griffiths says.

Historically, talent shows do not
create career artists, but Griffiths be-
lieves Burke is a “natural.”

Asked what advice she’d offer
Burke, Lewis says, “It’s difficult to have
longevity [when you come from a tal-
ent show]. You have to take a certain
amount of control. You do have to raise
your opinions and not get taken away

with Sony Music Entertainment;

is planning toco-write for her album.

to market before it’s ready, there’s

byitall.” o

THEY’RE THE BOSSES

One look at Atlanta duo Vistoso Bosses and it’s
clear these girls are out to make a bold statement,
with bright pink and blue eye shadow, painted-
on freckles and white X’s across their cheeks, Hot
Topic-approved stocking caps and jackets deco-
rated in pins and buttons. (“That’s what every-
body knows me by,” one half of the pair Taylah P.
says, pointing at a Waffle House pin. “l wear it on
everything | have.”)

Talking to 17-year-old cousins Taylah P, and Kelci
(real names: Taylor Parker and Kelci Ferguson),
it's apparent their ambitions reach far higher than
starting a brightly colored fashion trend. In addi-
tion to sporting their own unique style, the girls are
singer/rappers (signed to Collipark Music/Inter-
scope and readying their debut, “Confetti,” for
spring/summer 2009) and role models to young
girls (founders of the Girl Power-like “Ultimate
Young Lady” movement). They maintain a self-
promoted presence online (homemade videos
and skits litter their colorful MySpace page).

Think of it as Soulja Boy-meets-Hannah Montana
for the tween/teen urban and pop set. In fact, pro-
ducer Mr. Collipark, who signed Soulja Boy, is at the
helm of Vistoso Bosses’ campaign, and he hopes
to expand the group’s grass-roots following into
38 |
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the biggest thing he’s done since, well, Soulja Boy.

“There’s been nothing done in the way that
we’re trying to do Vistoso,” Mr. Collipark says
about the potential of the girls’ music, as well as

their ability to cultivate a fan base. “This type of
music is listened to on the urban side as well as
the pop side . .. I think the last group to kind of
capture that was TLC, but they didn’t package it
the way it’s packaged now . .. [Vistoso] actually
has a brand.”

Mr. Collipark was first introduced to the girls by
CEO Charlie of spityogame.com, when the girls
had videoclips of two tracks they did with pro-
ducer St. James on their MySpace page. Although
Collipark had no intention of finding the female
counterpart to Soulja Boy at the time, he was so
impressed by what he saw that he signed Vistoso
Bosses in March 2008.

Since then the girls have been recording “Con-
fetti,” which Taylah P. describes as an “organic” and
“eclectic” album that highlights their signature “Vis-

toso sound,” with producers including St. James
and Billy Hume. The video for the track “Delirious”
rolled out Dec. 22 on artistdirect.com, and Collipark
hopes to get the duo on a promotional tour before
the album is released later this year.

For the girls, it's about connecting with their
peers and continuing to do what they love. “It’s a
great feeling when [fans] say, ‘Oh, | feel the same
way,’ or ‘Oh, I've been wanting to dress like [you]
but couldn’t before now,” ” Taylah P. says. “It feels
good to let them break out of the box they’rein,”
Kelci adds, “and show them that we candoit, and
they can too.” —Jill Menze

www americanradiohistorv com

Exit, stage right: RHEA

RHEA DEAL

You may not know Rhea yet, but, if
the Billboard charts are any indica-
tion, you will pretty soon.

The 25-year-old, Guyana-born
Canadian native is prepping her as-
yet-untitled debut for a summer 2009
release on DJ Clue’s independent
label Cluemanati. The lead single,
“Choreographer” featuring Jadakiss,
entered the Bubbling Under R&B/
Hip-Hop Singles chart at No. 23 last
month and jumped to No. 11 the fol-
lowing week.

The track, helmed by production
team the Justice Beats of America
(DJ Clue and Troy Oliver) and written
by songwriting duo the Wonda Twins
(one of which recently signed to Star-
gate and Jay-Z’s label, StarRoc), is a
flirty midtempo on which Rhea
chants, “My hips keep the rhythm/
Watch the way they sway.”

“It’s an empowering track while still
being sexy,” Rhea says. “It’s assertive,
but guys can listen to the song and
not feel threatened. Everyone can
relate toit.”

Rhea, who attended the Berklee
College of Music in Boston, relocated
to New York to pursue her career in
2001. She quickly landed ajob doing
commercials for Cover Girl, Diet Pepsi
and McDonald’s, among others.
Through the connections she made
there, she began working with pro-
ducers on demos and writing songs.
Eventually, one of her tracks was used
in a Diet Pepsi commercial that aired
during the 2006 Super Bowl and fea-
tured music mogul Sean “P. Diddy”
Combs. “I was meeting people and
trying to figure out what type of
music | wanted to do and what peo-
ple complemented me,” she says.

Last year, Rhea met DJ Clue
through mutual friends, and it was the
musical union for which she’d been
hoping. “He had my same vibe and
worked best with me,” she says. “We
definitely had the same vision.”

Although she’s performed at a
handful of U.S. and Canadian festivals,
for now Rhea is simply “excited this is
even happening,” she says. “If a tour
happens, I'll be ecstatic. I'm literally
just thankful for every little moment.”

—Mariel Concepcion
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ANTHONY

HAMILTON

The Point of It All

Producers: various

Mister’s Music/So So

Def/Zomba - - -

Release Date: Dec. 16
Best-known for soulful
ballads like 2006’s

“Can't Let Go,” Anthony
Hamilton kicks it up a couple
of notches on his latest album.
He's still discoursing on his fa-
vorite subject, the love of a
good woman. But Hamilton
wraps his feelings around a
more uptempo framework,
like the lead single “Cool” fea-
turing rapper David Banner
and the strut fest “Fallin’ in
Love.” While proving he can
get down with the best of
them, Hamilton doesn’t for-
sake his stock in the ballad
market. He poignantly shifts
into Smokey Robinson fal-
setto on the moving confes-
sional “Please Stay.” And the
spare, yet powerful title track
is worth the price of the CD
alone. Forget the retro tag
that's usually affixed to de-
scriptions of his work. Hamil-
ton is simply a damn good
singer with a rich, warm
voice that just gets better
with time.—GM

AVANT

Avant

Producers: various
Capitol

KEYSHIA COLE
A Different Me
Producers: various

Imani Entertainment/Geffen

Release Date: Dec. 16

Moving past the pain and tears of

Release Date: Dec. 9

u Early on his fifth album,
Myron Avant proclaims,

“l wanna take it back, baby—

way back.” And that he does
on much of “Avant,” the fol-

- low-up to his 2006 Capitol

wapt

debut, “Director.” “Avant” is
an old-school affair dressed
up in just enough contempo-
rary clothing to keep it cur-
rent, whether it's Snoop
Dogg’s mellifluous flow on
“Attention” or the “shawty”
reference in “Out of Charac-
ter.” Mostly though, Avant
mines vintage New Jack fla-
vors, mixing them with the
'70s-style synthesizer washes
of such tracks as “Sensuality”
and "When It Hurts,” the
brass blasts of “Material
Things” and the pumping,
Studio 54-worthy bassline of
“Involve Yourself” He may
pride himself on being a "Per-
fect Gentleman,” but Avant is
also hornier than ever here,
promising a lover he’ll “Break
Ya Back” in bed (but, he adds,
“in a good way") and cooing
for a little bit of kink and
spontaneity in "Out of Char-
acter.” All that, and then a
fairly faithful, if slightly more
modulated, cover of Chris-
topher Cross’ “Sailing” to
close the album. "Avant”
covers plenty of ground in
its 39 minutes, but it doesn't
reach so far that it risks
alienating those he wooed
up to this point.—GG

her first two albums, a sultry and sexy Keyshia Cole lets
fans know she’s ready to give them “A Different Me.”
Underscoring her mission, the singer/songwriter jump-
starts the proceedings with the Polow Da Don-pro-
duced rollicking party jam “Make Me Over,” whose pul-
sating kick is flavored by interpolations of lke and Tina
Turner's “Tina’s Wish” (originally known as “Tina’s
Prayer”). She keeps the playful fervor going on “Please
Don’t Stop” before coyly slowing things down on
“Erotic.” Whether hooking up with real-life friend
Monica on the midtempo girl-talk duet “Trust” or chan-
neling her trademark passion on the noteworthy bal-
lads “You Complete Me” and “Brand New,” Cole
exhibits a growing confidence and command of her
vocal talent. In an industry often lamented for its lack of
career-building artists, Cole sounds an awful iot like
someone who’s here to stay.—GM

FALL OUT BOY
Folie & Deux
Producer: Nea/ Avron
Island Def Jam
Release Date: Dec. 16
“Change will Patrick
Stump sings on “(Coffee’s for Closers),” a typically
excitable cut from the new Fall Out Boy album.
Considering the Chicago band’s original plan to
release “Folie 8 Deux” on Election Day, that lyric was
likely intended as a tip of the hoodie to Barack
Obama. Now it plays more like an acknowledgement
of the evolution of FOB’s sound, which since 2005’s
breakthrough “From Under the Cork Tree” has taken
on new complexities without losing the fist-pumping
qualities that made Stump and his bandmates mall-
punk superstars. “Folie” is easily the group’s most
adventurous outing yet, with assured forays into biue-
eyed soul (“What a Catch, Donnie”), arena-ready
glam (“l Don’t Care”) and '80s-style electro (“Tiffany

come ™

Blews”). Next time, maybe we’ll get that long-prom

ised polka jam.—MW

JOSHUA REDMAN
Compass
Producer: Joshua Redman
Nonesuch
Release Date: Jan. 13
u The master saxman
uses the occasion of his
latest Nonesuch release to
embark on a “further explo-
ration” of the trio format that
he began with 2007’s “Back
East” (itself an homage to
Sonny Rollins’ “Way Out
West"). And indeed the vir-
tuoso is purposefuily extend-
ing himself in all manner of
directions on this sprawling,
13-track behemoth: “Little
Ditty" is a sweet little fog-on-
the-moors lullaby, “Hutch-
hiker’'s Guide” is a smooth
and tasty groove, the fantas-
tically titled “Insomnoma-
niac” is as nutty and frenetic
as its title suggests (includ-
ing a wicked, funky mid-song
detour), and most tellingly,
Redman uses “Just Like You”
to interpolate bits of none
other than John Coltrane’s
after-hours mournfulness,
before the track shatters
down into a supreme-
sounding mess. Redman has
surrounded himself with a
familiar cast of friends and
experts here—bassists Larry
Grenadier and Reuben
Rogers and drummers Brian
Blade and Gregory Hutchin-
son—and between the lot of
them, there's not a less-than-
assured moment.—JV

GRACE POTTER &
THE NOCTURNALS
Live in Skowhegan
Producers: Grace Potter &
the Nocturnals
Hollywood
Release Date: Dec. 23
A cult favorite in the
jam-band world and
the orbits closest to it, Grace
Potter, possibly the planet’s
finest 25-year-old Janis dis-
ciple/B3 virtuoso, and her
band are distinctly of the See
Them Live variety. Hence this
online stocking stuffer re-
corded at a Maine opera
house in the band’s North-
eastern home territory. Pot-
ter's a force-and-a-half, and
her already beyond-her-
years howl is aging pretty
wonderfully, which means
good things for broken-
down weepers like “Ragged
Company” and the last-ditch
break-up “Apologies.” But
she’s also getting comfort-
able going full sexpot on
tracks like the new “Sugar,”
abizarro-world Def Leppard
rejoinder whose simmer is a
little self-conscious but
saved, as the band often is,
by its frontwoman’s accessi-
ble/dreamagirl charisma. That
said, Potter’s in more than
capable hands, as her band
knows exactly when to roll
up (as guitarist Scott Tour-
net does on “Stop the Bus™),
back off and let the boss do
her thing.—JV
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GOOD CHARLOTTE
Greatest Remixes
Producers: various
Daylight/Epic

Release Date: Nov. 25
Diehard fans of Good
Charlotte's early pop-
punk records can’t say
they didn’t see “Greatest
Remixes” coming—at
least not if they heard last
year's dance-flavored
“Good Morning Revival,”
much of which could’'ve
passed for an album by
singer Joel Madden’s ex,
Hilary Duff. Still, the elec-
tro-rock remixes col-
lected here (by the likes
of Fall Out Boy frontman
Patrick Stump, the Acad-
emy Is ... and Joseph
Hahn of Linkin Park)
should serve as definitive
notice that GC has left
behind its three-chord
roots for good. What’s
less clear is precisely
whom this set is intended
to lure, considering that
“"Revival” didn’t exactly
build the band a base in
dancefloor-hipster cir-
cles. One diamond amid
the head-scratching, in-
frequently booty-moving
rough: a hilariously over-
driven pump-up of “Girls
& Boys"” by the Ed Banger
Records Allstars.—MW

BRANDY
Human
Producers: various
Koch/Epic
Release Date: Dec. 9
Brandy’s been

through her

ROKIA TRAORE
Tchamantché
Producers: Calum McColl,
Thomas Weill

Nonesuch
Release Date: Jan. 13
Malian vocalist/

songwriter Rokia
Traoré's latest album proj-
ectis a collection of tunes
(most of which she com-
posed or co-authored)
that are notable for both
their gorgeous musicality
and graceful simplicity.
The sound she conjures is
grounded in the vibe of
old-school Gretsch and
Silvertone guitars, abet-
ted by fundamental per-
cussion, n'goni and classi-
cal harp. Traoré sings in
French and her native
tongue, and she also de-
livers a beguiling cover in
English of Gershwin's “The
Man | Love,” a song Billie
Holiday owned back in the
day. Track after track, Tra-
oré's lyrics (as translated
in the liner notes) are
sheer poetry. “Zen,” sung
in French, is all about
doing nothing and doing
it with an ineffable artistry,
while “Tounka” is a lovely
song about the distress-
ing issue of Africans
emigrating illegally to
Europe.—PVV

share of drama the last few years (a car accident
that left another driver dead and a recent confes-
sion that she lied about marrying the father of her
S-year-old daughter), so it comes as no surprise
that her fifth studio album reflects on life’s joys
and pitfalls. She’s reteamed with songwriter/pro-
ducer Rodney “Darkchild” Jerkins, who execu-
tive-produced the album as well as the first two
singles, the heartfeit “Departed” and the ballad
“Long Distance.” Other standout tracks include
“A Capella,” with its minimalist production; the
hand-clap-laden “1st and Love”; and “True,” about
an unfaithful boyfriend, on which Brandy takes
her vocal range to untapped heights. While
“Human" is missing the sassy Brandy we know
and love from such tracks like “| Wanna Be Down"
and “Talk About Our Love,” we can still appreci-
ate the much-needed solace of setting personal
turmoil to memorable music.—MC
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BIG SHANTY

Sold Out

Producer: Scott 7.
Robertson

King Mojo Records

Release Date: Jan. 6

* Big Shanty, a slide gui-
Sl tar cat out of south Al-
abama, is touted as a blues
artist, but on this, his third
album, his sound is more be-
holden to swamp rock. The set
opens with "Big Shanty,” a
hard-driving bit of hubris.
“Love Train™ has the impact its
title implies, the muscular
pulse of the rhythm section
driving this track as guitars
tangle on the top end. “Stop
Pushing Me” has a tasty funk
feel, highlighted by nasty, hor-
net-buzz guitars. “Tybee
Town,” a sparse, strings-only
number, offers a mellow
change of pace near the end
of the disc. The one caveat
here is that there are several
songs, especially “Kiss the
Eight Ball” and “They Say It's
Raining,” that are essentially
crunchy instrumentals paired
with dreadful lyrics.—PVV

JEAN GRAE
Jeanius
Producer: 9th Wonder
Blacksmith/Warner Bros.
Release Date: July 8
* Jean Graeis possibly the
strongest, most talented
female MC hip-hop has seen in
the past 20 years. However,
what her previous full-lengths
have lacked is the benefit of an
A-list producer who can take the
South Africa-born beauty’s fiery,
perfectly worded battle raps to
the stratosphere of crossover
success. And in former Little
Brother beatminer 9th Wonder,
Jean has found her own private
DJ Premier, who helps her to
create her finest album to date.

Though gestating for a time as
amixtape, “Jeanius” was good
enough to be released as Jean’s
official third album and debut
on the Warner Bros.-affiliated
Blacksmith label. As Sth Won-
der constructs lush, soul-
drenched soundscapes straight
off the blocks of Gambte and
Huff’s Philadelphia, Jean delivers
the self-revelatory "Don’t Rush
Me” and the touching “My
Story,” which chronicles her
traumatic experience at an abor-
tion clinic. There are also
battlecat moments such as “2-
32s” and the Fatin-produced
posse cut "Smashmouth” with
K. Hill, Edgar Allen Floe and Joe
Scudda that showcase lethal
verbal swordplay.—RH

FENNESZ
Black Sea
Producer: Christian Fennesz
Touch
Release Date: Nov. 25
“Black Sea” is an appro-
priate title for the latest
album from this Austrian gui-
tar/laptop experimentalist—
while listening, you feel like
you're floating through some
alien ocean. Nothing much
“happens” for the first three
pieces, as Fennesz conjures a
thick, buzzing sound that mu-
tates ever so slightly by volume
and pitch. Echoing, finger-
picked acoustic guitar notes
peer through the fog on “Grey
Scale,” while a melodic pro-
gression can almost be dis-
cerned on “Glide,” a collabora-
tion with New Zealander Rosy
Parlane. Throughout, the ear
gets tricked into interpreting
some of these sounds as ma-
chines at work, or even nature
recordings. But mostly, these
are blasts of sustained drones
that lightly envelop the brain,
blocking out the static of every-
day existence.—.J/C

SEGEND & CREDIS S

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Jonathan
Cohen, Mariel Concepcion, Gary
Graff, Ron Hart, Michael
Menachem, Gail Mitchell, Shad
Reed, Chuck Taylor, Bram
Teitelman, Kristina Tunzi, Philip Van
Vleck, Jeff Vrabel, Mikael Wood

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

40 BILLBOARD |

CRITICS’ CHOICE *%: A new
release, regardless of chart
potential. highly recommended for
musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003) or to the writers in the
appropriate bureaus.
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SINGLES

KANYE WEST FEA-
TURING LIL WAYNE
See You in My Nightmares
(4:18)

Producers: Kanye West, No .D.
Writers: K. West, E. Wilson, J.
Bhasker, D. Carter

Publishers: various
Roc-a-Fella

Kanye West's “808s & Heart-
break” is filled with raw emo-
tion, and this song is no excep-
tion. Over haunting violins, cello
and viola, West and Lil Wayne
make clear they are no longer
heartbroken—and determined
to have the last word on love
lost. Aslonely and sad as other
parts of “808s & Heartbreak”
are, it’s inspiring to hear West
pick up the pieces of his broken
heart and move on. "See Youin
My Nightmares” is not only
cathartic, but a keenly mature
move for the artist as well.—SR

 POP |
MATT NATHANSON
Come On Get Higher (3:35)
Producers: Marshall Altman,
Mark Weinberg
Writers: M Nathanson, M.
Weinberg
Publishers: Stage Three/Little
Victories, ASCAP
Vanguard

San Francisco-based

singer/songwriter Matt
Nathanson’s “Come On Get
Higher,” from sixth studio album
"Some Mad Hope.” is his
biggest hit to date—an adult
top 40 smash and his first to
chart on the Billboard Hot 100.
Along with the magical strum
of his acoustic guitar, there's a
soft optimism in Nathanson'’s
raspy voice, with a bridge that
spans whispering falsetto and
soulful belting. Much of his bur-
geoning success may owe
thanks to spending a good por-
tion of the year on the road, first
touring with Lifehouse and last
fall headlining with Jessie Baylin.
“Come On Get Higher” sounds
like a bold new beginning for
Nathanson.—MM

TOBY LIGHTMAN

Let Go (3:01)

Producer: Boots Ottestad
Writers: 7. Lightman, B.
Ottestad

Publishers: T Killa/Songs of
Windswept Pacific/Twenty
Seven Songs, BM/

T Killa

Toby Lightman got off to
“adl a stellar start in 2004
with adult top 40 hits “Devils
and Angels” and “Real Love,”
until label Lava had other ideas.
Now pushing her own wares,
the artist is all the more un-
leashed on disc “Let Go.” The
head-bobbing title track has
been featured on ABC's
“Brothers and Sisters” and
“Dirty Sexy Money”—easy to
understand, with its KT Tun-
stall-esque uptempo folk-pop
rhythm, garage-inspired instru-
mentation and vocals layered
with adept aegis. The whole
project oozes spirituality, if not
outright womanly sensuality
("Milk and Honey”: “l want cake
if | can eat it soon, and wash it
down with a man that’s true”).
Lightman serves a heavy-
handed mint julep of musical
elixir here —CT

| ROCK |

GUNS N’ ROSES

Better (4:59)

Producers: Ax/ Rose, Caram

Cotanzo

Writers: Rose, Finck

Publishers: Black Frog/

Robin Finck Light Headed,

ASCAP

Black Frog/Geffen

u The title track from Guns
N’ Roses’ “Chinese De-

mocracy” hit radio a couple of

months ago, but this new single

is, well, much better—a hook-

filled track that won't tarnish

LEONA LEWIS
I Will Be (4:00)

Matt Beckley, Smit
Gottwald

Publishers: various
Syco/Sony BMG

second act for Lewis.—C7T

Producers: Dr. Luke, Steven Wolf,

Writers: A. Lavigne, M. Martin, L.

Grammys be damned for not giving Leona Lewis with a
best new artist nod. Despite the Recording Academy’s
embarrassing omission, Billboard’s No. 1 new artist of
2008 has plenty to celebrate: Alongside No. 1 album
“Spirit,” best-selling iTunes single of the year “Bleeding
Love” and top 40 radio top 10 follow-up “Better in
Time,” third single “I Will Be” is again paved in gold—a
straight-up power ballad. The song is propelled by a
killer vocal that Mariah Carey would adore, gargantuan
production that scoops up a heap of cumulus clouds
and a chorus and bridge that boast indelible pop song-
writing (from Avril Lavigne and Max Martin, among oth-
ers). Overseas, Lewis’ cover of Snow PatroP’s “Run,”
added to an enhanced version of the album, became
the fastest-selling download in British history and
promptly shot to No. 1 last month. With her consum-
mate “Footprints in the Sand” (a “bonus” track on the
current U.S. album), 2009 is sounding like a superlative

the band’s reputation for radio
hits. It's a bit overproduced:
“Better” has drum loops, a
midtempo guitar-driven verse,
a chorus that sounds like it
could have come from an-
other song, some frenetic fret-
board sweeps at the end of
each chorus and an electronic
sheen hanging over it all. But
somehow Axl Rose’s familiar
vocals hold it together. His

KATY PERRY
Thinking of You (3:57)
Producer: Butch Walker
Writer: K. Perry
Publisher: not /isted
Capitol

Gay,”

A year ago, Katy Perry’s amusing debut,
was met with trepidation by radio, but
embraced by the club community and applauded on
this page. Now look at her: Grammy-nominated with
the No. 1 “I Kissed a Girl” and the frolicking top five
sophomore single “Hot N Cold.” The down-tempo
“Thinking of You” is decidedly more earnest, as the
singer/songwriter reflects on settling for second
best: “You said move on, where do | go/Cause when
I’'m with him, | am thinking of you.” Perry maintains
her distinct vocal inflection, while production con-
jures a mid-"90s No Doubt pop/rock palette. Much
like Pink, who credibly flip-flops from playing to
ponderer, this is an essential transition for Perry to
mutate beyond party girl novelty into savvy, staple
hitmaker. As a woman who has played the game for
longer than most realize, she has earned her keep.
“Thinking” is a no-brainer.—CT

“Ur So
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sense of melody makes “Bet-
ter” memorable, rendering the
song equal parts rock and
pop, and GN'R’s first bona-fide
single for the YouTube/iPod
generation.—BT

THE LAST VEGAS

I’'m Bad (3:38)

Producers: Nikki Sixx, DJ
Ashba, Marti Frederiksen
Writer: The Last Vegas
Publisher: not /isted

Eleven Seven

* Two months ago,
i Chicago-based the Last
Vegas was selected by Mét-
ley Crue as winner of Guitar
Center On-Stage, then
opened for the legendary bad
boys at the Hollywood Palla-
dium. With debut single “I'm
Bad,” the quintet hopes to
build upon momentum and
distinguish itself in a pool of
rock’n'rollers. The track, re-
leased exclusively on AOL and
iTunes, combines rock, glam
and garage for an ass-kicking
sound. Vocalist Chad Cherry’s.
snarly, sexy delivery makes
you want to reach for the
stripper pole, and infectious
rhythms and thrashing guitar
riffs add the right amount of
sleaze. No doubt, rock'n’roll
ishere to stay in'09. The Last
Vegas sums it up well: “The
devil's come to town.”—KT
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>>The songs that heid the
top two spots on last
week’s Bubbling Under
Billboard Hot 100 chart
debut on the main tally this
week, but that’s not all they
have in common. Both are
new takes on recent No. 1
songs. Miranda Cosgrove,
the 15-year-old star of
Nickelodeon’s “iCarly,” has
the Hot Shot Debut at No.
51 with her cover of “About
You Now,” a U.K. No. 1 hit
for Sugababes in
September 2007. Joining
Cosgrove on the Hot 100 at
No. 86 is the Nashvilie
quintet Framing Hanley,
with its remake of
“Lollipop,” a No. 1 hit in May
2008 for Lil Wayne
featuring Static Major.

Read Fred Bronson
| every week at
billboard.com/fred.

Taylor Swift Continues Remarkable Chart Run

Taylor Swift’s “Fearless” continues
to reign atop the Billboard 200, with
262,000 (down 21%), marking the set’s
fourth nonconsecutive week at No. 1.

It’s the first album to notch that
many frames in the penthouse since
Alicia Keys’ “As | Am” spent its fourth
and final week at No. 1 on the Feb. 16,
2008, tally.

Without any major albums released
Dec. 30, Swift may continue her hold
on the top slot.

If “Fearless” can stay at No. 1 for a
fifth week, i1l be the first album to do
so since Josh Groban’s “Noel” spent!
an equalamount of time at No. 1 at the
end of 2007. Only three albums have
earned five weeks al the top since
2005—the one other was 50 Cent’s

AULD LANG SYNE: This will be the
last week for “Fearless” at No. 1in 2008,
as this issue’s charts mark the final
sales frame of the calendar year.

While the industry ponders the siate
of the Christmas shopping season (see
story, page 5), we pause to reflect on
Swift’s remnarkable year and some her
notable chart achievements.
Both her sophomore album “Fear-
less” and self-titled debut set are
among 2008’s top 10 best-selling al-
bums, according to Nielsen Sound-
Scan. Her latest release finishes the
year at No. 3 (2.1 million) while “Tay-
lor Swift” comes in at No. 6 with 1.6
million sold in "08.
It’s the first time one artist has
claimed two of the year’s top 10 best
sellers since country king Garth
Brooks placed an amazing threeal-
bums among 1993’s top 10. That
year, he ranked with “Ropin’ the
Wind” (No. 2 with 4.1 million sold),
“The Chase” (No. 6, 3.3 million) and
“No Fences” (No. 7, 3.2 million).

Of course, this might prompt the
question: Is Swift the next Brooks?

Well, hold your “Fresh Horses”
now for a minute. (I couldn’t resista
Garth pun.)

Swift—much like Shania Twain,
Faith Hill and Brooks—started off de-
veloping a following with her base:

ularity grew, pop consumers and those
outside the Nashville realm realized
what they were missing. Thus. her first
album maintains strong sales and con-
tinue its chart run as more and more
noncountry fans pick up the set.

The same thing hap-
pened with key albums
by Twain, Hill and
Brooks. For example,
Twain’s “Come on Over”
spent a staggering 151
weeks on the Billboard
200 and sold so well dur-
ing an extended amount
of time that it ended up
being the fourth best-
selling album of 1998 and 1999, ac-
cording to Nielsen SoundScan.

Like Swift’s first album, Twain’s
“Come on Over” planted roots in
country before crossing over to the
pop world. “Love Gets Me Every
Time,” the first single from “Over,”
debuted on the Hot Country Songs
chart on Oct. 4, 1997. But the album
didn’t spawn a Mainstream Top 40
chart hit until six months later with
“You're Still the One.”

However, with “Taylor Swift,” the
lag time between Country and Top 40
hits was greater. The set’s lead single,
“Tim McGraw,” bowed on the Coun-
try Songs tally on July 1, 2006, but

Top 40 hit until “Teardrops on My Gui-
tar” entered the list on Nov. 24, 2007.

So far, in its more than two years of
release. “Taylor Swift” has yet to sell
less than 14,000 in a week. It finished
2007 as SoundScan’s ninth-biggest
seller {1.95 million).

Thus, “Taylor Swift”
also becomes the first
album to rank among
the top 10 best sellers for
two straight years since
Evanescence’s “Fallen”
did the trick in 2003 and
2004. The album, re-
leased in March 2003,
finished that year as the
No. 4 seller (3.4 million) and then
ranked at No. 8 in 2004 with 2.7 mil-
lion that year.

THE NEVERENDING NOEL: Josh
Groban’s “Noel” also closes out 2008
as the top-selling Christmas album for
asecond year in arow. [t's the first time
the same title has earned that distinc-
tion since the first “Now That's What
I Call Christmas!” collection did it in
2001 and 2002.

Groban also joins an elite group ot
artists who have topped the year-end
Christmas albums list multiple times.
Kenny Gdiditin 1994, 1996 and 1999,
while Harry Connick Jr.did itin 1993

“The Massacre,” in ‘05, with sixweeks.  country music fans. Then,as her pop-  “Swift” didn’t nab its first Mainstream  and 2003. .ce
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Nielsen SoundScan counts as current only sales within the first 18 months of an
album’s release (12 months for Classical and jazz albums). Titles that stay in the
top half of The Billboard 200. however, remain as current. Titles older than 18
months are catalog. Deep catalog is a subset of catalog for titles out more than
36 months
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18 19 4 DAVID BYRNE & BRIAN ENO
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Weezer’s six-track digital-exclusive release “Christmas With Weezer” e
debuts at No. 47 on Top Holiday Albums, available at billboard. biz. 23

The act joins a small, eciectic group of rock bands that have graced
the Holiday tally through the years. Among them are Barenaked
Ladies, Hanson, Jethro Tull, Relient K, Twisted Sister, Squirrel Nut
Tippers and the Beach Boys.
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More charts. Deeper charts. Go to billboard.biz/charts to
find Billboard’s complete menu of more than 180

.
.bIZ charts—albums, singles, digital, mobile, and more—
refreshed every Thursday.

LATIN LEADERS

& ¥ Aventura ascends to its fifth
e
¥ F-_.‘
—

No. 1 on Tropical Airplay and
fourth No. 1 on Latin Rhythm
Airplay, as “Por Un Segundo”
makes twin 3-1 jumps on the
tallies. On the latter list, the

. =
She.
=
AVENTUR f)
tie for the most No. 1s in the chart’s history, matching the

four by RKM & Ken-Y. Wisin & Yandel lead with six No. 1s,
followed by Daddy Yankee with five.

group moves into a third-place

Also on the Tropical radio chart, Gilberto Santa Rosa
pockets a pair of top 10s, as “La Fiesta No Es Para Feos”
zooms 16-7 and “Me Gustan Las Navidades” vaults 18-9.
The tracks are the format cornerstone’s 28th and 29th top
10s. Only Victor Manuelle (38) and Marc Anthony (32)

have more. —Gary Trust

Data for week of JANUARY 10, 2009

vices

ough d
on
Ing

dSce

o
g
[+

s sold as a
cluded. BILLBOARD.|

iness Media, Inc. an

o titles
3, Niels

ors. TOP DIGITAL:
dScan Cata t
S s

strik

od
d for

ms ord

e hysical a
Lding one:

TOP INDEPENDENT: Re
AVENTURA URIEL SANTANA

TOP INTERNET:
on billboard biz,


www.americanradiohistory.com

AIRPLAY SALES DATA

MONITORED 8Y COMPILED. BY

nielsen Isen
SoundScan

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.
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1. : _1 - ik T4, FEAT. RIHANNA (DEF JAW/GRAND HUSTLE/IDMML ATLANTIC) 267 271 15 SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL) &1 4 5 TOBY KEITH (SHOW DOG NASHVILLE) o with the chart’s largest unit increase.
o 2 12 SINGLE LADIES (PUT A RING ON IT) 27 B % DISTURBIA LIGHT ON ] L Where included, this award indicates the title with
BEYONCE (MUSIC WORLD'COLUMBIA) RIHANNA (SRP DEF JAM IDJNG) 8 5 pp COOK (19/RCA/AMG) the chart's biggest percentage growth.
3 4 20 MISS INDEPENDENT 28 31 12 BUST YOUR WINDOWS 61 SOBER FTIEEIE] Indicates album entered top 100 of The Billboard 200
NE-YO (DEF JAM IDJMG) JAZMINE SULLIVAN (J/RMG) PINK (LAFACE/ZOMBA) [LEIITY{3 and has been removed from Heatseekers chart.
WHATEVER YOU LIKE @ REHAB o @ JUST LIKE ME
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I T B » — .= : tt ces are s 1 st or equivalent prices, whicl
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| LLADY.GAGA FEAT COLBY, CD0NS iSTREAMLINE/KONLIVE EHERAYTHEE/NTERSCOPE NE-YD (DEF JAM IDJMG) _BRODKS & DUNN FEAT. REBA MCENTIRE (ARISTA NASHVILLE) album only available on DualDisc. CD/DVD after price indicates
. o g 7 HEARTLESS 31 25 13 CHICKEN FRIED 56 50 SWEET THING CD/DVD combo only available. & DualDisc available. * CD/DVD
KANYE WEST (KOC-A-FELLA/DEF JAM/IDJUMG) ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE) KEITH URBAN (CAPITOL NASHVILLE combo available. indicates_ vinyl LP is available. Pricing and
WOMANIZER HERE LOOKIN' FOR A GOOD TIME vinyl LP avai‘Iab_iIity are nog |nclude§ﬂ on all charts. EX after ca_(a-
76 M samuey speans (ive/ove 32 28 13 fiSCAL FLATTS (LYRIC STREET) 57 58 11 by ANTEBELLUM (CAPITOL 12 il LE !t"egdnc;‘l's*t‘:’ig' indicatssliie] siexclusiveltolonelaceauntion hasliiny
= - = i ution.
o 9 17 I'M YOURS 33 2% 15 ROLL WITH ME 58 60 15 SHATTERED (TURN THE CAR ARDUND)
JASON MRAZ (ATLANTIC/RRP) _ MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) AR, (EVERFINE/ATLANTIC/RRP)
o 7 17 HOTNCOLD 34 29 14 ALREADY GONE 69 2 |HATE THIS PART SINGLES CHARTS
KATY PERRY (CAPITOL) SUGARLAND (MERCURY NASHVILLE) THE PUSSYCAT DOLLS {IN1ERSCOPE)
IF | WERE A BOY “MAD LET IT GO T— RADIO AIRPLAY SINGLES CHARTS
10 10 12 BEYONCE (MUSIC. %DRLD COLUMBIA @ 47 NEYD (DEF JAMADIMG 60 51 17 ET ) Hot 100 Airplay, Hot Country Songs, Hot Rap Songs and Hot
LA ) S YD (DEF JAM/IDIMG) — TiM MCGRAW (CURB) Latin Songs are compited from a national sample of data sup-
0 115 LOVE STORY @ 59 VIVA LA VIDA 61 & 23 FALL FOR YOU plied by Nielsen Broadcast Data Systems. Charts are ranked by
TAYLOR SWIFT (8IG MACHINE) COLDPLAY ;{APITOL)_ _SECDNDHAND SERENADE {SLAﬁ‘JNnT' LG/ATLANTIC) number of gross impressions, computed by cross-referencing
RIGHT NOW (NA NA NA) @ YOU FOUND ME WHEN IT HURTS exact times of airpiay with Arbitron listener data. Mainstream
12012 18 4on 1kGvICT UPFRONT,SRC/UNIVERSAL MOTOWN) 6 THE FRAY (£1') £ AVANT (CAFITOL) [opRI0. AduitiGentemp orary JAduIHIOPLIOANOderIROCK,
SO WHAT i o CIRC —_— Mainstream R&B/Hip-Hop, Adult R&B, Rhythmic, Hot Dance
13 13 18 @ 44 CIRCUS ) @ 70 TURNIN ME ON ) Airplay, Hot Christian AC Songs. Hot Gospel Songs and
PINK (LATACE/ZOMBA) B BRITNEY SPEARS (JIVE/ZOMBA) - KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE) Smooth Jazz Songs are ranked by total detections.
@ 17 10 CHOPPED ‘N' SKREWED 39 34 COUNTRY BOY 64 57 RIVER OF LOVE @ Songs showing an increase in audience (or detections)
T-PAIN FEAT. LUDACRIS (KONVICT/NAPPY BOY/JIVE/ZOMBA) ALAN JACKSON (ARISTA NASHVILLE) GEORGE STRAIT (MCA NASHVILLE over the previous week, regardiess of chart movement.
@ 16 13 GREEN LIGHT 40 3 START A BAND 67 BEEP Where included. this award indicates the title
JOHN LEGEND FEAT. ANDRE 3000 (6.0.0.0 /COLUMBIA) |BRAD PAISLEY DUET WITH KEITH URBAN (ARISTA NASHVILLE) BOBBY VALENTINO FEAT YUG JOC (81U KOLLA DREAMIS/CAPITOL) m m with the chart's largest airptay increase.
16 15 14 LOVE LOCKDOWN @ 40 PLAYA CARDZ RIGHT 66 63 5 I'M SO PAID
 KANYE WEST (ROC-A-FELLA/DEF JAM/IDJME) KEYSHIA COLE FEAT 2PAC (AMARL/IMANVGEFFEN INTERSCOPE) AKON FEAT, LIL WAYNE (KONVICT/UPFRONT/SR A MOTOW! RECURRENT RULES
POP CHAMPAGNE ] DON'T N T DIVA ) Songs are removed from The Billboard Hot 100 and Hot 100
G T8 10 s v 2 s 5055, T Sl 5 BILLY CURRINGTON (MERCURY @ = 1 bevonce (usic womLD coLuvBI pislyichatnutapeowslylifihevioaysloee iorithelioard
—_— — —— — Hot 100 for more than 20 weeks and rank below No. 50. Songs are
18 14 16 LET IT ROCK @ 53 SHE GOT HER OWN 9 ROCKIN' THAT THANG removed from the Pop 100 and Hot R&B/Hip-Hop Songs charts,
KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL ¢ ﬂ LiC) ! NE-YO FEE JAMIE FDXX & FABOLOUS (DEF JAM'IDJMG) IHE-O_HEAM {RADIO KbLE.A_DEFM_M'@_M_@) - respectively, if they have been on for more than 20 weeks and
@ 20 8 ONE MORE DRINK 44 36 9 FEEL THAT FIRE ™ 4 3 SECOND CHANCE rank below No. $O. Songs are removed from Hot Country Songs if
LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM/IDJMG) DIERKS BENTLEY (CAPITOL NASHVILLE) SHINEDOWN (ATLANTIC) they have been on the chart for ?Ore than 20 weeks ar;‘d rank
Eh e below No. 10 in detections or audience, provided that they are not
20 19 19 mF\{va.NEOE;LCMEO?EV INIVERSAL MOTOWN 45 42 8 IFELSEAVE FEAT. MARY J ATLANTIC @ 7 R NO ME DOY POR VELNCIODO still gaining enough audience points to bullet or if they rank below
2 Ly UNIVER LY MUSIQISOURCHICDREATIMARY]JNBEIGEN 2 — _LUIS FONSI (UNIVERSAL MUSIC LATING) S— No. 10 and post a third consecutive week of audience dectine,
21 21 22 CAN'T BELIEVE IT a6 38 11 IN COLOR @ . DEAD AND GONE regardless of total chart weeks. Songs are removed from Hot Latin
_ T-PAIN FEAT LIL WAYNE (KONVICT/NAPPY BOY/JIVE/ZOMBA) _JAMEY JOHNSON (MERCURY) T\, FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) Songs if they have been on the chart for more than 20 weeks and
BETTER IN TIME LOVE REMAINS THE SAME ARAB MONEY rank below No. _20. Songs on Latin Airp\ay charts are removed
» 22 B 2 oy iews oo s 47 49 19 N ROSSDALE (INTERSCOPE; T2 72 2 57a RUYMES FEAT RON BROWZ (UNIVERSAL MOTOWN) ;ﬁf' 2t_° weeDl;ssg;:jiy g’"k below No. 20 '2 ?Z‘:‘ i‘gﬂﬁ“ce and
— —~ — etections. ng songs are removed fre
23 2 12 GOTTA BE SOMEB{)OPV @ 56 16 SWAGGA LIKE US i 73 64 7 ANYTHING GOES § Contemporary iIf they have been on the chart for more than 20
MRUNNER ﬂ JAYZATI FEAT KANYEWESY&MAY—N_E_L A-FELLA/DEF JAMADIME RANDY HOUSER ||NIVERSAL SOUTH) weeks and rank below No. 15, if they have been on the chart for
@ 0 7 PUT IT ON YA 49 43 5 DOWN THE ROAD 2 | DON'T CARE more than 26 weeks and rank below No. 10, or if they have been
_ PLIES FEAT. CHRIS J (316 GATES/SLIP-N-SLIDE/ATLANTIC KENNY CHESNEY WITH MAC MCANALLY (BLUE CHAIR/BNA) - APOCALYPTICA FEAT. ADAM GDNTIER (20-20/JIVE/Z0MBA on the chart for more than 52 weeks and rank below No. 5.
TRADING PLACES SHE WOULDN'T BE GONE_ UNTOUCHED o Descending songs are remgved from the Adult Top 40, Adult R&B,
25 24 - 5 491 9 = Hot Dance Airplay, Hot Christian AC Songs. Hot Gospel Son! d
LAFAC 3 S Y, gs, HO! fe] gs an:
USHER ( E/ZOMBA) BLAKE SHELTON {WARNER BROS (NASHVILLE)/WRN}) THE VERONICAS (ENGINEROOM/SIRE/WARNER BRO! Smooth Jazz Songs charts if they have been on for more than 20
oox = weeks and rank beiow No. 15 (No. 20 for Mainstream Top 40,
o Sllce2dlietIod) Modern Rock, Mainstream R&B/Hip-Hop and Rhythmic).
CONFIGURATIONS
@ CD single available. ® Digital Download available. & DVD
single available. @ Vinyl Maxi-Single available. O Vinyl single
available. ©® CD Maxi-Single available. Configurations are not
e included on ali singles charts.
X =X 25 TITL e ok oE 25 TITLE . ‘oz £z ZE TITLE =
L& = vl So o = el BE W =
EF SE 53 ARTIST (MPRINT / PROMOTION LABEL) ] EZ <% £Z ARVIST (MPRINT/ PROMOTION LABEL) 3 £3 53 TZ ARTIST IMPRINT/ PROMOTION LABEL) ] g lT‘PdR EP'EJOR e e —
> i ndicates title earned HitPredictor status in that particutar
0 2 24 JUST DANCE e @ a4y B MRS. OFFICER 6 58 IN THE AYER ) format based on research data provided by Promosquad. Songs
- | DY Gch AT u‘!ﬂﬂm_ﬁ_!ﬁilv{lntiﬂllm HTE L WAYNE FEAT,BOBBY VALENTIND & KIDD KD (CASH MONEVILAIVERSAL MOTOWY)_ : FLO RIDA FE_AT. WILL.LAM (PDE BOY/ATLANTIC) are tested online by Promosquad using multiple fistens and a
2 4 SINGLE LADIES {PUT A RING ON IT) @ 3 8 DECODE 56 7 CHOPPED ‘N’ SKREWED nationwide sample of carefully profiled music consumers.
BEYONCE (MUSIC WORLD/COLUMBIA) PARAMORE (FUELED BY RAMEN/CHOP SHOP/RRP T-PAIN FEAT, LUDACRIS (KONVIC T/NAPPY BOY/IVE/ZOMBA) Songs are rated on a 1-5 scale; final results are based on
- = e — weighted positives. Songs with a score of 65 or more (75 or
o 7 16 LOVE STORY 32 34 VIVA LA VIDA @ 74 ALL SUMMER LONG more for country) are judged to have Hit Potential; although
- TAYLOR SWIFT (BIG MACHINE) : COLDPLAY (CAPITOL, THE ROCK HEROES (BIG EYE) that benchmark number can fluctuate per format based on the
1 HEARTLESS | DON'T CARE MY LIFE strength of avail_able music. For a complete and updated tist of
. 4 4 8 ] 239 2% 16 o2 current son th Hit Potential, comment, lIs and
o o ~ 3 | gs wi i ential, commentary. polls and more,
‘03 KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) _FALL OUT BOY (FUELED BY RAMEN/ISLAND/I0JMG) = THE GAME FEAT. LIL WAYNE (GEFFE_P! INTERSCOPE) please visit www.hitpredictor.com.
bre o 5 13 LIVE YOUR LIFE @ 30 18 MISS INDEPENDENT - 3 A MILLI
;gg TL FEAT. RIHANNA (61 1AM GRAND HUSTLE/IDJMG/ATLANTIC) NE-YO (DEF fAM,IDJMG) ) LIL WAYNE (CASH MONEY UNIVERSAL MOTOWN) HOT DANCE CLUB PLAY
£ot e 3 23 HOT N COLD ] @ 54 34 | KISSED A GIRL B @ 6 9 DON'T TRUST ME Compiled from a national sample of reports from club DJs.
253 KATY PERRY | APITOL) KATY PERRY (C/FITCL) 30H!3 (PHOTO FiNitH ATLANTIC/RRP) @ Titles with the greatest club play increase over the previous week.
-Sw WOMANIZER @ CAN'T BELIEVE IT BETTER IN TIME
o . - .
55 ° 8 12 ity speans Uvezomea) 38 22 o FEAT LIL WAYNE (KONVICTNAPPY BOVIVESTONBA 57 51 B rousems svc0 s e T L i
ff%q 8 6 15 LOVE LOCKDOWN 33 25 7 I'M SO PAtD @ 63 16 SWAGGA LIKE US ' : i
ag KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) AKCH FEAT LI WATNE & YOUNG JEETY (KONVIC TUPFRONT/SRC UNVERSAL MOTOWN) - JAY-Z & 1 FEAT. KANYE WEST & LIL WAYNE (ROC-A-FELLADEF JAWIDIMG) _
MY s . cicus T @uawburnon g @, ounsons = | AWARD CERT. LEVELS
8L BRITNEY SPEARS (JIVE Z0MBA) SECONDHAND SERENADE (GLASSNOTE/ILG) TAYLOR SWIFT (BIG MACHINE)
32¢ % 1110 IF | WERE A BOY o %%5 27 6 SOBER @ a7 ‘Low - a ﬁLRBU'l-C%RISA Of America (RIAA) certification f
29¢ S . , ecording Industry Assn. merica certification for
323 | BEYONCE, (MUSIC WORLD/COLUMBIA) | i PINK (LAFACE/ZOMBA) , FLO RIDA FEAT. T-PAIN (POE BOV/ATLANTIC) net shipment of 500,000 albums (Gold). ® RIAA certification for
8¢ XQ 14 19 WHATEVER YOU LIKE ] 5 32 PAPER PLANES 61 49 16 GREEN LIGHT net shipment of 1 million units (Platinum). & RIAA certification
§={5% T.l. (GRAND HUSTLE/ATLANTIC) M.LA. (XL/INTERSCOPE JOHN LEGEND FEAT. ANORE 3000 (G.0 0.0/COLUMBIA) for net shipment of 10 million units (Diamond). Numeral within
e : - e (AT o al — - - Pl ; S
oz I'M YOURS SEVENTEEN FOREVER BEAUTIFUL Platinum or Diamond symbol indicates album’s multi-platinum
o5 BB 2 5 Lo " 492 et smanon couLis GF B s s IR o el ol ATl BUSaIShisnen lBy thamtim
o o . -
§; v E 15 14 RIGHT NOW (NA NA NA) @ 7 7 WHITE HORSE @ I BLEEDING LOVE [ ] ber of discs and/or tapes.  Certification for net shipments of
P AKON (KONVIGT/UPFRONT/SRC/UNIVERSAL MOTOWN) TAYLOR SWIFT (8IG MACHINE) LEONA LEWIS (5Y(0 J RMG) . 100,000 units (Oro).  Certification of 200,000 units (Platino).
ggg 14 10 18 LET IT ROCK 3 31 6 ONE MORE DRINK 61 3 PUT IT ON YA Certification of 400.000 units (Multi-Platino).
;‘ 92.,. KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM IDJMG) PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
Qv SO WHAT SHAKE IT CLOSER SINGLES CHARTS
§§§ %,, % 19 i {LAFACE/ZOMBA) 61 39 \Ermo stanion (COLUMBIA) z = 33 §evo s Jam 1DJMG) = :s:ﬁ: ce:i'f]catfon ;or 150C_>',]QOO pa;dddow?'o?jds(g“zc:}d)v ,
A% 0 Y certification for 1 million paid downloads (Ptatinum).
,:5‘3 S I'P 13 8 GIXFSAEIS»H!EECESL?;UGHOUSE/DGCA TERSCOP @ - 14 LOVEBUG i S BURNIN' UP Numeral within platinum symbol indicates song's multiplatinum level.
3 gg i THE ALL- EJECTS | N E) i JONAS BRDTHERS (HOLLYWODD) JONAS BROTHERS (HOLLYWOOD) RIAA certification for net shipment of 500,000 singles (Gold).
aa2 0 17 13 GOTTA BE SOMEBODY % 46 17 LIGHT ON 67 55 256 SWING ®
éig NICKELBACK (ROADRUNNER/RRP) - DAVID COOK (19/RCA/RMG SAVAGE FEAT SOULIA BOY TELUEM (DAWN RAID/UNVERSAL REPUBL MUSIC VIDEO SALES CHARTS
tER 23 o3 DISTURBIA 2] a3 36 21 SHATTERED (TURN THE CAR AROUND) 68 §) 25 LOVE REMAINS THE SAME @ RIAA gold certification for net shipment of 25,000 units for
g§ v RIHANNA (11P/DEF JAM/IDIMG) 0.AR. (EVERFINE/ATLANTIC/RRP) a GAVIN ROSSOALE (INTERSCOPE) video singles. (' RIAA gold certification for net s-hipment of
©38 REHAB FOREVER DON'T STOP BELIEVIN' 50,000 units for shortform or longform videos. 8 RIAA platinum
842 e 18 RIHANNA (SRP/DEF JAM/IDIME) | @ 7334 cumis browN LIVE Z0uBA) &~ %% ounnev (LEancvicoLmBIn) centificationlfornetihipme ol 0 O N L O o a1 S}
3e= ) B = . S RIAA platinum certification for sales of 100,000 units for
o< @ 20 | HATE THIS PART 45 41 § POP CHAMPAGNE @ =)’ WHAT I’VE DONE i | shortform or longform videos. Numeral within platinurn symbol
2z H THE PUSSYCAT DOLLS (INTERSCOPE} Ji JONES & RON BROWZ (ETHER BOY/UNIVERSAL MOTOWNICOLUMBIA KOCH) LINKIN PARK (WARNER BROS ) indicates song’s multiplatinum level.
Q> -
2% @ 2 15 CHICKEN FRIED 66 13 KEEPS GETTIN’ BETTER 71 65 18 COME ON GET HIGHER
% E, s ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE) _CHRISTINA AGUILERA (RCA/RMG MATT NATHANSON (VANGUARO) DVD SALES/V HS SALES/VIDEO RENTALS )
E D » @ S o O = 2 e e < MRy bl s B s o
“u% ~ — A GROVE ELOOEON/COLUMBIA) - N { — (HRE) for sales of 100,000 units or $2 million in sales at suggested retail
854 23 24 UNTOUCHED @ _ o8 GOT MONEY a@ A J**Z IN MY PANTS price. ~ IRMA gotd certification for a minimum sale of 125,000 units
:ETJ_ THE VERONICAS (ENGINERDDM/S\REN_JAHNEH BROSi B LIL WAYNE FEAL T-PAIN (CASH MONEY/UNIVERSAL MOTOWN) THE LONELY {SLAND |UNLVERSAI REPUBLIC) or a dollar volume of $9 million at retail for theatrically released pro-
g 3;:;, @ 20 24 ADDICTED ® LOLLIPOP m KRAZY grams, or of at least 25,000 units and $1 million at suggested retail
535 SAVING ABEL |LRIDDCO, VIRGIN/CAPITOL) = B3 aYHE FEAT STANC s (A5 MOKEYNERSAL MOTOWN) =13 P Fea L (MR SOSFAMOUS ARTISI/THE ORCHARD) ’07 ”°?§§§Z'Qéa' 'i't'es- 'SMHA p'att'"“m Cfe;'gca‘lif" ’0: 8 :"‘!I"ifm“m
cwo - - sale of ) units or a dollar volume of miliion at retail for
5‘2,‘2 25 21 Xi?gA'v:oEs!\JCND ME 50 28 13 HUMAN | 75 48 UNIVERSAL MIND 9ONTROLA ) theatrically released programs, and of at least S0,000 units and $2
28z (EPIC) THE KILLERS (ISLAND/IDJMG) = | COMMON FEAT. PHARRELL (G 0 DD GEFFEN.INTERSCOPE) million at suggested retail for non-theatricai titles.
Data for week of JANUARY 10, 2009 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 47
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HOT VIDEOCLIPS & ViDED nielsen

MONITOR COMPILED BY
8DS

SoundScan

f _jlb @t
ﬁ': =& %3 TITLE Principal Performers %=
| X2 ZZ LABEL/ DISTRIBUTING LABEL & NUMBER (PRICE) =
PRIMERA FILA
¥ : - 1‘ r _4‘ S0nY 8MG NORESQE{V EME\@E_B 7100_3_3_\_1_7.98 DvD) . = \ilcente FgrnaTd?f =
2 2 16 NO BULL: LIVE FROM THE PLAZA DE TOROS LAS VENTAS: MADRID, SPAIN AC/DC [[B]
% GOLUMBIALEGACY/SONY BMG VIDED 29888 EX (12 38 DVD) ‘ =
"5 | ; ; CERTIFIABLE The Police
A&M VIDEO UNIVERSAL MUSIC & VIDEQ DIST. 0011?4450 E (Zf.g_iDVD:
4 3 7 LOVE. PAIN & THE WHOLE CRAZY WORLD TOUR - LIVE Keith Urban
: CAPITGL “/IEC,EMM MUSIC VIDEO 17929 EX (14.98 DVD)
& 4 g5 FAREWELL | TOUR: LIVE FROM MELBOURNE Eagles @0l
RHIND HOME VIDEO'WARNER MUSIC VISION 70423 (29.98 OVD)
& 3 5 SNAKES AND ARROWS LIVE Rush
= ROUNDER UNIVERSAL MUSIC & VIDED DIST. 431124 (24.98 DVD =
7 .+ . LIVE AT STURGIS 2006 Nickelback
COMING HOME MEDIA/KOCH VISION VIDEO 26506 EX (19.98 OVD) -
ALL TOGETHER NOW Ci :
- P _APPLE/CAPITOL/EMM MUSIC VIDEQ 17067 (24.98 DVD) The Beatles/Cirque du Soleil
@ 13 26 WHERE THE LIGHT IS: JOHN MAYER LIVE IN LOS ANGELES John Mayer
COLUMBIA MUSIC VIDEO/SONY BMG VIDEO 722727 (19.98 DVD) -
THE COMPLETE MASTER WORKS 2 i
Bl 16 18 cpic muSIC VIDEO/SONY BMG VIOED 708453 (19 98 OVO) ) UeRaciolsiD
W4 10 g THE WHO AT KILBURN 1977t The Who
IMAGE ENTERTAINMENT 5145 (24.98 DV0)
i 39 THE GHOSTS OF CHRISTMAS EVE Trans-Siberian Orchestra

43 15 5 LIVEIN LAS VEGAS: A NEW DAY

COLUMBIA MUSIC VIDED/SONY BMG VIDEQ 713716 (21.98 NVD)

Celine Dion {8}

THE RED PIANC

H 199 REDLINE ENTERTAINMENT 75023 EX (24._9§ CD/DVD} Elton Jofin

45 11 g9 THE GREATEST JOURNEY: ESSENTIAL COLLECTION Celtic Woman
MANHATTAN/EMM MUSIC VIDEQ 34124 (19.98 DVD)

16 18 5 RUNNING DOWN A DREAM: AN AMERICAN ODYSSEY Tom Petty And The Heartbreakers [}
WARNER HOME VIDEQ WARNER MUSIC ViSION 514076 (26 98 DVD)

T LIVE FROM TEXAS
't m 27 EAGLE VISION/EAGLE ROCK 30252 (14.98 DVD) Z Top D

LED ZEPPELIN
w22 263 ATLANTIC VIDEO,V;ARNER MUSIC VISION 70198 (29.98 DVD)

Led Zeppelin

1@ 23 § LIVEAT WEMBLEY STADIUM
] RCA/SONY BMG VIDEQ 735575 (19.98 DVD)

Foo Fighters

. "THE BEYONCE EXPERIENCE: LIVE
20 [ 28 58 MUSIC WORLD/COLUMBIA/SONY BMG VIOEQ 18087 (14.98 DVD) - Beyonce @
— INDESTRUCTIBLE IN GERMANY Disturbed
> | REPRISE MUSIC VIDEQ/WARNER MUSIC vISI{iK 516826 El( 9 98 DVD)
FAMILY JEWELS it
8 e wusic VIDEQ/SONY BMG VIDED 56843 (19.98 DVD) AC/DC b8
THE ULTIMATE VIDEO COLLECTION 7
23 2 38 _EOADRUNNER VIDEOD 09269 (12.98 DVD) Nic e’hai
24 25 13 GOOD GIRL GONE BAD LIVE _ ——
DEF JAM HOME VIDEQ/UNIVERSAL MUSIC & VIDEQ DIST. 001136109 (14 98 DVD
25 27 49 PLUG MEIN ACDC |[B)

COLUMBIA MUSIC VIDEO/SONY BMG VIDEO 710417 (29.98 DVD)

.=; gg TITLE

4 £ ARTIST (IMPRINT / PROMOTION LABEL)
1 7 18 LOVE STORY

& g i LAVLORWSiWIFwEI!ACHINE -
2 2 3 CAMERA PHONE

THE GAME GEFFENV/INTERSCOPE

3 3 a4 PUT IT ON YA
| PLIES FEAT. CHRIS J BIG GATES/SLIP-N-SLIDE/ATLANTIC

ol 5 START A BAND
BRAD PAISLEY DUET WITH KEITH URBAN ARISTA NASHVILLE

LOVE
5 SUGARLAND MERCURY NASHVILLE

I s 2 JUST LIKE ME
] JAMIE FOXX FEATURING T ! RMG

r,' % » COWGIRLS DON'T CRY
A | BROOKS & DUNN FEAT. REBA MCENTIRE ARISTA NASHVILLE

1 | YOU MAKE MY DREAMS
DARYL HALL JOHN OATES Rl?_A’LEGA(vY
- GOD LOVE HER
L ;'[ 2113 106y KEImH sHOW 006 NASHVILLE
SEVENTEEN FOREVER
1010 3 g STATION COLUMBIA
ETHRE YOUR CALL
5 b SECONDHAND SERENADE GLASSNOTE/IN2UNE
FLY ON THE WALL
1212 3 MILEY CYRUS HOLLYWODD

[ “ i JUST A DREAM
= CARRIE UNDERWOOD 193/ARISTA/ARISTA NASHVILLE

' COUNTRY BOY
14 2 4 ALAN JACKSON ARISTA NASHVILLE
5 { 4 HEARTLESS
KANYE WESY ROC-A-FELLA/OEF JAM/IDJMG
CRAZY WORLD
YOUNG JEEZY CTE/CEF JAM/IDIMG

i FEEL THAT FIRE
DIERKS BENTLEY CAPITOL NASH_VILLE

48 13 2 CHICKEN FRIED
! ZAC BROWN BAND HOME GROWN/ATLANTIC/BIG PICTURE
SILENT NIGHT
| SARAH MCLACHLAN ARISTA/RMG
MY GIRL
| THE TEMPTATIONS MOTOWN/UME
LOOKIN’ FOR A GOOD TIME
LADY ANTEBELLUM CAPITOL NASHVILLE
ROLL WITH ME
MONTGOMERY GENTRY COLUMBIA (NASHVILLE)

— BIRD WALK
4 l@\"g %2 SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE

24 ‘ ) CAN'T HEAR THE MUSIC
ot BRUTHA FEAT. FABOLOUS GOOOFELLAS/OEF JAM/IDJMG

25 9 10 LIVE YOUR LIFE

TL FEAT. RIHANNA DEI JAM/GRAND HUSTLE/IOJMG/ATLANTIC

SECONDHAND SERENADE, YouR CALL B

‘. METRO STATION, SEVENTEEN FOREVER
. MILEY CYRUS. FLY ON THE WALL

GAME FEAT. NE-YO, CcAMERA PHONE

THE ACADEMY IS..., #80UT A GIRL

MAINE, EVERYTHING | ASK FOR o -
JIM JONES & RON BROWZ FEAT. JUELZ SANTANA, PoP criampaghE.
_PLIES FEAT. CHRIS J, puTiTONYA

 JAMIE FOXX FEAT. T.l., JuST LIKE ME

50 CENT, ceTup

i _

_ ALAN JACKSON, counTRY BOY
! SUGARLAND, Love

JAKE OWEN, DON'T THINK | CAN'T LOVE YOU
EMERSON DRIVE. BELONGS T0 YOU

| TRACE ADKINS, MuDDY WATER

TAYLOR SWIFT, LovEsToRY
MIRANDA LAMBERT, MORE LIKE HER
BROOKS & DUNN FEAT. REBA MCENTIRE, CowGIRLS DON'T CRY
BLAKE SHELTON, SHE wOULON'T BE GONE

JOSH TURNER, EVERYTHING IS FINE

e i -
i 2

S L e

LIGHTS, FEBRUARY AIR
PARAMORE, DECODE
T.. FEAT. RIHANNA, LIVE YOUR LIFE
'METRO STATION, SEVENTEEN FOREVER
JONAS BROTHERS, 1oveBuG
BRITNEY SPEARS, ciAcus

LADY GAGA, POKER FACE

BEYONCE, IF | WERE A BOY
POINT BLANK (TILT ROCK), 710.20.T

48 | Go to www.billboard.biz for complete chart data
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LIVE YOUR LIFE ﬁ
o 2 TA FEAT RIUANNA (DEF JAM/GRAND HUSTLENDIMGATLANTIC) &
WOMANIZER E
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BROKEN 0w
10 9 A LIFEHOUSE (GEFFEN/INTERSCOPE) ﬁ
oS LIGHT ON 1
’&?{‘ umn __DAVID COOK (19/RCA/RMG) 1:1
ADDICTED
12 1? 13 SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)
ﬁ 15 g LOVE STORY
- TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPLBLIC)
VIVA LA VIDA
1 i 13 3 COLDPLAY (CAPITOL) ﬁ
48w [1g FALL FOR YOU
.";q, SECONDHAND SERENADE (GLASSNOTE/ILG/ATLANTIC)
2 LET ME BE MYSELF
“9‘ B 14 3 DOORS DOWN (UNIVERSAL REPUBLIC) r
- CRUSH
DAVID ARCHULETA (19/IVE/ZOMBA)
LET IT ROCK
KEVIN RUDOLF FEAT LIL WAYNE [CASH REPUBLIC)
HUMAN

THE KILLERS (ISLAND/{0JMG)
LOVERS IN JAPAN
COLDPLAY (CAPITOL)
KEEPS GETTIN’ BETTER
CHRISTINA AGUILERA (RCA/RMG)
13 WHERE | STOOD
MISSY HIGGINS (ELEVEN /REPRISE)
17 LEAVE OUT ALL THE REST
LINKIN PARK (WARNER BROS.)
8 WITHOUT YOU
HINDER (UNIVERSAL REPUBLIC)

g ROCK & ROLL
ERIC HUTCHINSON (LET'S BREAK/WARNER BROS)

B BB

bz g >

radiohistorv.com

AIRPLAY
MONITORED BY

SALES DATA
COMPILED BY

niclsen nielsen

SoundScan

o mla

60 -0000000

-
-
o

20

3696;

i
@

21

)
-
S
>

8::8:006

o 9 13 [T FEEL GOOD DRAG ﬁ‘
S [LILIZ0M ANBERUIN (UNIVERSAL REPUBLIC) |

o
D
Q
@ v
ﬂ 12
14 1
o
16 13

Vo i

I 18

Q=
s
D »

= E
el !
%g ARTIST (tMPRINT / PROMOTION LABEL) i

1,15

\J

TITLE

@
[X]

P W PLIENEAE THE TIME OF MY LIFE o
A0S (LILTS I oavio cook (19/acavmme) W
VIVA LA VIDA
_COLOPLAY (CAPITOL)

POCKETFUL OF SUNSHINE

NATASHA BEDINGFIELD (PHONDGENIC/EPIC)
BLEEDING LOVE

LEONA LEWIS (SYCO/J/RME)

I’'M YOURS j
21 Jason mraz (ATLANTIC ARP) R4

LOVE SONG m

SARA BAREILLES (EPIC)

FEELS LIKE TONIGHT
DAUGHTRY (RCA/RMG)

A BABY CHANGES EVERYTHING g
FAITH HILL (WARIIER BROS (NASHVILLE)/WARNER BROS,)

‘9 CRUSH

OAVIO ARCHULETA (19/JIVE/ZOMBA)
WHAT ABOUT NOW
15 DAUGHTRY (RCA/RMG) ﬂ
THE 12 DAYS OF CHRISTMAS
STRAIGHT NO CHASER (ATCO/ATLANTIC)
WHERE | STOOD ;
MISSY HIGGINS (ELEVEN:/REPRISE) 13‘
BETTER IN TIME T
LEONA LEWIS (SYCO/J/RMG) —
1p. LOVE STORY ¢
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
IT'S THE MOST WONDERFUL TIME OF THE YEAR
HARRY CONNICK, JR. (COLUMBIA
UNCONDITIONAL
SIMON COLLINS (RAZOR & T_IQ
LOVE REMAINS THE SAME
GAVIN ROSSOALE (INTEESQOPE)
CHRISTMAS IS JUST AROUND THE CORNER
BARRY MANILOW (ARISTA/RMG)
WHAT DO | DO WITH MY HEART
EAGLES (ERC)
WHITE IS IN THE WINTER NIGHT
ENYA (REPRISE)
WE NEED A LITTLE CHRISTMAS
KIMBERLEY LOCKE (CURB/REPRISE)
MY LOVE
CELINE DION (COLUMBIA)
HARK! THE HERALD ANGELS SING |
CARRIE UNDERWOOD (19/ARISTA/ARISTA NASHVILLE/RMG)
g CHRISTMAS IS
JIM BRICKMAN FEAT. MARK MASRI (BRICKHOUSE DIRECT)
ORDINARY
WAYNE BRADY (PEAK/CMG)

2

=
o]

-
=3

-y
=3

| ARTIST (IMPRINT * PROMOTION LABEL) E%
SEX ON FIRE ]
J KINGS OF LEON (RCA/RMG) Rl
% | DON'T CARE ﬁ
- APOCALYPTICA FEAT. ADAM GUN:TIEVR (20-20/ JIVE{ZDMBA)
LOVE HURTS I3
" INCUBUS (IMMORTAL/EPIC) 'ﬁf
SECOND CHANCE ]
15 Sumeoown (ATLANTIC) ﬁ
23 YOU’RE GONNA GO FAR, KID ﬁ[
THE OFFSPRING (COLUMBIA) ¥
DECODE ﬁ!
PARAMORE (FUELED BY RAMEN/CHOP SHOP/RRP)
BREAKDOWN
SEETHER (WIND-UP)

19 RE-EDUCATION (THROEEH LABOR} ﬁ
RISE AGAINST (OGC INTERSCOPE)
INDESTRUCTIBLE

2 DISTURBED (REPRISE) ﬁ’

5y SOMETIME AROUND MIDNIGHT ﬁf

7 THE AIRBORNE TOXIC EVENT (MAJDROOMD/SHOUT! FAUTL“‘ﬂ

ADDICTED

SAVING ABEL (SKIDOCO/VIRGIN/CAPITOL

UNDEAD w

HOLLYWOOD UNOEAD (A&M/OC!ONE/INTERSCOPE) AT

18 DAYS

SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)

DO WHAT YOU DO

MUDVAYNE (EPIC) ‘."{

TROUBLEMAKER <

WEEZER (DGC/INTERSCOPE)

- LOST!

6 CoLopLar (CAPITOL) ﬁ?
-~ YOU BETTER PRAY g
THE RED JUMPSUIT APPARATUS (VIRGIN/CAPITOL) 4
KRISTY, ARE YOU DOING OK? 'ﬁ

THE OFFSPRING (COLUMBIA)

BAD GIRLFRIEND

THEORY OF A DEADMAN (604/ROADRUNNER/RRP)

=
e

3
n

-
w

~n
3]

n
@

=
&

KIDS

MGMT (COLUMBIA)
SPACEMAN

THE KILLERS (ISLAND/I0JMG)
ULYSSES

FRANZ FERDINAND (OOMIND/EPIC)

HUMAN
THE KILLERS (ISLAND/IDJMG) ﬁf
! o5

4
“’g : LOLLIPOP
3 24 10 FRAMING HANLEY (SILENT MAJORITY/ILG/WARNER BROS.) ﬁ

Data for week of JANUARY 10, 2009

CHARTS LEGEND on Page 47

a ghted plays from eight
Y, 84 ADULT TOP 40, 63 MODERN ROCK stations

Scan, inc, All rights reserved.

n audience-weighted plays from MTV, VH), BET and CMT, and non-wei

29 MAINSTREAM TOP 40,102 ADULT CONTEMPORAR

2008, Nielsen Business Media, Inc. anct Nielsen Sounds

Isen SoundScan. HOT VIDEOCLIPS: Based o

harts Legend for rules and explanations. All charts

VIDEO MONITOR: Rotating playlists from 12 channeis. |

g retail-available music videos, as compiled by Ni

other channels, as monitored by Nielsen Broadcast Data Systems.

are electronically monitored 24 hours a day, 7 days a week, See Cl

TOP MUSIC VIDEOS: The top sellin:


www.americanradiohistory.com

SALES DATA
COMPILED BY

AIRPLAY
MONITORED BY

nielsen niclsen

Artist

TITLE Artist & - TITLE
& - {MPRINT & NUMBER / PROMOTION LABEL

& PROOUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL PRODUCER (SONGWRITER})

FROGERS (J.TURNER)

© MCA NASHVILLE

M BRIGHT {TRADITIONAL)

18/ARISTA ARISTA NASHVILLE

1 12 17 HERE Rascal Flatts 26 26 25 RIDE Martina McBride 2
el D.HUFERASCAL FLATTS (J.STEELE,S.ROBSON) - e O YRICSTREET D.HUFF.M MCBRIDE (A.DORFF.C.A.ROBBINS.M.DAVEY RCA
2 ALREADY GONE Sugarland 27 27 29 IT'S AMERICA Rodney Atkins 27
_B.GALLIMDRE K BUSH,J.NETTLES (J O.NETTLES K BUSH.B.PINSON) © MERCURY THEWITT,R ATKINS (A PETRAGLIA.B JAMES CURB
3 CHICKEN FRIED Zac Brown Band 1 28 28 28 | WILL Jimmy Wayne 2
® STEGALL 7 BROWN {Z BROWN,W.DURRETTE} @ HOME GROWN/ATLANTIC/BIG PICTURE The fifth single and J.WEST.0.PAHANISH (D.PAHANISH.R.L FEEK) © VALORY
a ROLL WITH ME Montgomery Gentry 1 second No. 1from 4 3% 5 [ JINGLE BELL ROCK Rascal Fiatts 20
B.CHANCEY ({C DANIELS, T.KARLAS) @® COLUMBIA sectil Feels 600d” - M CECILTZE M 0 HUFFRASCAL FLATTS (J.BEAL J.BDOTHE) © LYRIC STREET #
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C CHAMBERLAIN.B.CURRINGTON {J.BEAVERS,J SINGLETON) ® MERCURY * 0.HUFF RASCAL FLATTS (| BERLIN) @ LYRIC STREET
8 FEEL THAT FIRE Dierks Bentiey 33 31 34 SHE'S COUNTRY Jason Aidean 31
B BEAVER.D BENTLEY (B WARREN,B.WARREN B.BEAVERS D.BENTLEY) ® CAPITOL NASHVILLE M KNDX (D MR & TATUM) © BROKEN BOW
9 IN COLOR Jamey Johnson g @ 41 50 I'LL BE HOME FOR CHRISTMAS Rascal Flatts 34
_THE %I51 HARDLEY PLAYBOYS {J.JOHNSON L.T MILLER-J OTT0) ® MEACURY - D HUFE BASCAL FLATTH (K GANNON W.KENT.8.RAM) ® LYRIC STREET
10 SHE WOULDN'T BE GONE Blake Shelton 10 35 33 33 HOW 'BOUT YOU DON'T The Lost Trailers 13
§ HEKDRICKS (C BATTEN J ADAN) ® WARNER BROS WRN 5 8 BEAVERS S NIELSON V MCGEHE J STOVER) ® BNA
11 GOD LOVE HER Toby Keith 11 (o @ 37 42 A BABY CHANGES EVERYTHING Faith Hill 36
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= é%g JOM '3 3 &LAVJE?SME%I;E&Y) Christmas Duets 3 35 21 16 MGCE?E&ELES;?;%TJMGN (13.98) Classic Christmas 16
g%% R 0 T Ll 3O T e 022 8.3 That Don't Make Me A Bad Guy @ 1 2@ 3 42  KENNY CHESNEY Just Who | Am: Poets & Pirates B 1
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BRANDY . ESTELLE A
-IE KNOCKOUT/KOCH/EPIC 27271/SONY MUSIC (15.98) Human d‘:;’ viewable on HOME SCHOOL/ATLANTIC 412860*/AG (13.98) Shine
.. l, . COMMON ; . Bilfboard.bia. 5 ||| BRIAN MCKNIGHT . ; -
-El'}'u 6.0.0.0./GEFFEN 011986 /1GA (13.98) Biniversal MindlGontrol L 155 0] RAZOR & TIE 83011 (18.98) Il Be Home For Christmas Lt
RIHANNA N KEYSHIA COLE R
. SRP/DEF JAM 008968"/I0JMG (13.96) Good Girl Gone Bad [ 41 m CONFIDENTIAL/IMANYGEFFEN 009475/1GA (13 98) dustlike vau
. SEAL = y ’ . SPM R
& 143 515868/WARNER BROS. (16.98) Sout | Rl!‘b;léfd stop fgl,n DOPE HOUSE 6037 (16.98) The Last Chair violinist i
JENNIFER HUDSON ) R&B/Hip-Hon JANET
ARISTA 06303/RMG (16.98) ® Jennifer Hudson Albuin of 2008
JAZMINE SULLIVAN
4 3211 3AMG 115.98) Feartess :;ke; e:%vantaqe of WE THE BEST/TERROR SQUAQ 4564/KOCH (17.89)
e holiday season -
YOUNG JEEZY The Recession - ! . i MAR_IA.HF,AREY L
CTE DS JAM 011536°/10JMG (13.98) ! to earn its third ISLAND 0102727/10JM8 (13.98)
AVANT Avant straight increase WAYNE BRADY
CAPITOL 07582 (18.98) (up %) PEAK 23066/CONCORD (18.98)
ROBIN THICKE . d MARY J. BLIGE
STAR TRAK/INTERSCOPE 011793</IGA (13.98) @ Something Else TRIARCH/GEFFEN 010313%/1GA (13.98) @ &
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A REB/HIP-HOP-
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TITLE R—
Ekmm_nmmm LABEL M

SINGLE LADIES {PUT A RING ON IT) o

i -
TITLE -
ARTIST IMPRINT/ PROMOTION LABEL

Pyl IFULEAVE
ihasdll MUSI0 SOULCHILD FEAT. MARY ., BLIGE (ATLANTIC) TLFBAT HHANRA C GRAND

LIVE YOUR LIFE I H HERE | STAND l@‘_h_“‘ SINGLE LADIES {PUT A RING ON IT)
T4 FEAT. RIHANNA (DEF JAM/GRAND HUSTLEAUMG/ATLANTIC) 3 »ﬂ | USHER (LAFACE/ZOMBA) =115 BEYONGE (MBSIC WORLD/COLUMBIA) ﬁ'
HEARTLESS

CHOPPED ‘N' SKREWED THE SWEETEST LOVE ng
| T-PAIN FEAT. LUDACRIS (KONVICT/NAPPY BOY/JIVE/ZOMBA) ROBIN THICKE (STAR TRAK/INTERSCOPE) I KANYE WEST (ROC-A-FELLA/OEF JAM/I0JMG

gﬁ“ GREEN LIGHT Y * ' NOTHING LEFT TO SAY ﬁ‘-"ﬂ RIGHT NOW (NA NA NA) *;

. JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.0/COLUMBIA) MINT CONDITION (CAGED BIRD/IMAGE) 'f . AKON (KONVIC TAUPFRONT/SR( MOTOWN) 78

SPOTLIGHT WHATEVER YOU LIKE

POP CHAMPAGNE o
JIM JOES & RON BROWZ < JENRIFER HUDSON (ARISTA/RMG} T.l. (GRAND BUSTLE/ATLANTIC)

;> TRADING PLACES 5 | g NEED U BAD 1 MISS INDEPENDENT !
= . USHER (LAFACE/ZOMBA) 4 © 7 _JAIMINE SULLIVAN (J/RMG) 8 (55" NE-YO (DEF MM/IDJMG) $

PRINT ; PROMOTION LABEL

LIVE YOUR LIFE Ll

LIVE YOUR LIFE #1
T (DEF JAM/GRAND HUSTLENDJMG/ATLANTIZ

BEYONCE (MUSIC WORLD/COLUMBLA

' ,a WHATEVER YOU LIKE

105 TL (GRAND HUSTLE/ATLANTIC)

4 13 POP CHAMPAGNE
S| U JONES & RON BROWZ (ETHER MOTOWNCOLUMBIAKOCH)

MRS. OFFICER

UL WAYNE FEAT. BOBBY VALENTING & KIDD MOTCVN)

' ONE MORE DRINK

. LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM/IDIMG)

*L [ PUTITONYA WHEN 1T HURTS JUST DANCE PUT IT ON YA
il ! PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC) -] L : AVANT (CAPITOL) o LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/NTERSCOPE) £ ' PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIZ)
g 20 MISS INDEPENDENT o '&_ HEAVEN SENT 4¢ GREEN _IGHT : 13 SWAGGA LIKE US
2 . NE-YO (DEF JAM/IDIMG) s 3l 1 KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE) " _JOHN LEGENEC FEAT. ANDRE 3000 (G.0.0.0./COLUMBIA} ! f‘r | JAY-Z & TL FEAT. KANYE WEST & LIL WAYNE (ROC-AFELLADEF JAVWIUMG)

YOU'RE THE ONLY ONE ' ONE MCRE DRINK ]
ERIC BENET (FRIDAY/REPRISE/WARNER BROS.) LUDACRIS CO STARRING T-PAIN (DTP/DEF JAM/IDJMG) |

41 THERE GOES MY BABY |7 MRS. OFFICER
_CHARLIE WILSON (JIVE/ZOMBA) hi | _LIL WAYRE (CASH MONEY. UNIVERSAL MOTOWN)

. cooL POP CHAMPAGNE :
) 3 ANTHONY HAMILTON FEAT. DAVID BANNER ) S0 DEFZ0MBA) . JIM JONES & AON BROWZ (ETHER BOY. MVERSAL ‘mli. =
2 49 MISS INDEPENDENT , CHOPPED 'N' SKREWED o
2 NE-YO (DEF JAM/IDJMG) & -PAIN FEAT. LJACRIS (KONVICT/NAPPY BOY/IVE/ZOMBA)
SUPERWOMAN LOVE LCCKDOWN DEAD AND GONE
KANYE WEST «ROC-A-FELLA/DEF JAM/IDJMG) _T,I, FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTD)

ALICIA KEYS (MBK/J/AMG) L

LOVE THAT GIRL 22 CANT BELIEVE IT * 45 | AINTI

RAPHAEL SAADIQ COLUMBIA) " _T-PAIN FEAT. LL WAYNE (KONVICT/NAPPY BOY/JVE/ZOMBA) P4 * YUNG LA. FEAT. YOUNG DRO & T.. (GRAND HUSTLEANTERSCOPE)
GREEN LIGHT

JOHN LEGEND FEAT. ANDRE 3000 (G.0.D.0./COLUMBIA)
WE NEED TO ROLL

JOE (563/KEOAR)

THE HUNGER

ERIC BENET (FRIOAY/REPRISE/WARNER BROS.)

. ORDINARY

- WAYNE BRADY (PEAK/CMG)

CHOCOLATE HIGH

INDIA ARIE FEAT. MUSIQ SOULCHILD (UNIVERSAL REPUBLIC)
' FROM MY HEART TO YOURS

LAURA IZIBOR {ATLANTIC)

SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD/COLUMBIA)

| NEED A LOVE SONG

~ KENNY "BABYFACE" (MERCURY/IDJMG)
PLAYA CARDZ RIGHT WOMAN ZER

KEYSHIA COLE FEAT. 2PAC (AMARL/IMANVGEFFENANTERSCOPE) BRITNEY SPEfRS (JIVE/ZOMBA)

LONG DISTANCE @@ HOT N COLD |
BRANDY (KOCH EPIC) KATY PERRY (CAPITOL) |

THE CHRISTMAS SONG LET IT ROCK i
BRIAN MCKNIGHT (RAZOR & TIE) | XEVIN RUDOLF FEAL. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)

50 | Goto www.billboard.biz for complete chart data Data for week of JANUARY 10, 2009 | CHARTS LEGEND on Page 47

- MRS. OFFICER
LIL WAYNE (CASH MONEY/UMIVERSAL MOTOWN) -

PLAYA CARDZ RIGHT 8
KEYSHIA COLE FEAT. 2PAC (AMARL/IMAN, GEFFENINTERSCOPE) | B

WHATEVER YOU LIKE
T4, (GRAND HUSTLE/ATLANTIC)

,» ONE MORE DRINK
"~ LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM/IDJMG)

HEARTLESS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)

¢ SHE GOT HER OWN B
‘_ NE-YO FEAT. JAMIE FOXX & FABOLOUS (DEF JAM/IDJMG)

 IF | WERE A BOY
BEYONCE (MUSIC WORLD/COLUMBIA)

17 7 JUST LIKE ME ;&
I " JANNE FOXX FEAT. T (J/RMG) s

CAN'T BELIEVE IT
| . T-PAIN FEAT. LIL WAYNE (KONVICT NAPPY BOY/UVEZOMEZ)
i1

I‘T | BUST YOUR WINDOWS

L M JAZMINE SULLIVAN (J/RMG)
IFULEAVE

| MUSIQ SOULCHILD FEAT. tARY J. BLIGE (ATLANTIC)

"\[}'II ROCKIN' THAT THANG
SS01" | THE-DREAM (RADIO KILLA/DEF JAM/IDIMG)

BEEP
 BOBBY VALENTING FEAT YUNG JOC (BLUI KOLLA DREAMSCAPTOL) | S
ﬁ}ii SWAGGA LIKE US N
7 1T AY-2 & TAFEAT. KANYE WEST & LiL WAYNE (ROCATELLADEF AMDIMG) B
YOU COMPLETE ME
KEYSHIA COLE (MANIGEFFENINTERSCORE)

8
ARAB MONEY
BUSTA RHYMES FEAT. RON BROWZ (UNIVERSAL MOTOWM)

Emm GOT MONEY
P LIL WAYNE FEAT. T-PAIN (CASH MONEY/UNIVERSAL MOTOWN)

LOST

GORILLA ZOE FEAT. LIL WAYNE (BLOCK/BAD BOY SOUTH/ATLAN'IC)
MY LIFE

' THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE)

i

UNIVERSAL MIND CONTROL
COMMON FEAT. PHARRELL (6 0 0.0 /ﬁE_N.‘INTERSCOF‘Ej

i | MOVE (IF YOU 'W'ANNA)
S50 MIMS (AMERICAN KING/CAPITOL)
GET LIKE ME
DAVID BANMER FEAT. CHRIS BROWN (B._lva FAC.E/SACUNNERSAL MOTOWN)
PAPER PLANES
! M.LA. (XL/INTERSCOPE)
BIRD WALK
SOULJA BOY TELL'EM (COLLIPARK/INTERSCDPE)
5y 4 BROOKLYN GO HARD

‘h JAY-Z FEAT SANTOGOLD (BAD BOY/ATLANTIC)
BUST IT WIDE OPEN
LIt WIL (RUDEBWOY/UNAUTHORIZED/ASYLUM)
- MY PRESIDENT
~~ YOUNG JEEZY FEAT. NAS (CTE/DEF JAM/IDJMEG)
GET UP
§0 CENT (SHADY/AFTERMATH/INTERSCDPE)
JUMPING (OUT THE WINDOW)
RON BROWZ (ETHER BOY/UNIVERSAL MOTDWN)
STANKY LEGG
GS BOYZ (SWAGG TEAM/BATTERY)

PUT IT ON YA
PLIES FEAT. CBRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC) |3k

2  BEYONCE {MLSIC WORLD/COLUMBIA) ;
?.I I'M SO PAID
L AKON («ONVICT/UPFRDNT/SRC/UNIVERSAL MOTOWN)

fr

w

gend for rules and explanations. 81 MAINSTREAM R&B/HIP-HOP, 70 ADULT R&B, 75 RHYTHMIC stations are
ys a week. HOT RAP SONGS: Reflects the top rap tities at Mainstream R&B/Hip-Hop and Rhythmic radio.

See Charts Legend for rules and explanations. All charts © 2009, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

REHAB
RIHANNA (SR>/DEF JAM/IDIME)

9§-i BUST YOUR WINDOWS A
" JAZMINE SULLIVAN (J/RMG)

y, 7 da

MY LIFE |
THE GAME FEaT. LIL WAYNE j_G_EFFEN/iNTERSCOPE) .

DEAD AND GONE .
T4, FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) ﬁ

| LOST
__-ﬁ__ GORILLA ZOE FEAT. LIL WAYNE (BLOCK/BAD BOY SOUTHATLANTIC)

WHEN IT HURTS
AVANT (CAPITOL)

TOP R&B/HIP-HOP ALBUMS: See Charts Le:
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TITLE IMPRINT & NUMBER  DISTRIBUTING LABEL

CASTING CROWNS il
Wmmmmﬁlﬂ!mmm 2
VARIOUS ARTISTS

0 0 F T VNS

! TITLE

ARTIST IMPRINT / PROMDTION_LABEL
I?G 3 IF | WERE A BOY
2 0S BEYONCE MUSIC WORLD/COLUMBIA
GOOD TIME
CELEDA FEROSH

TITLE
ARTIST IMPRINT / PROMOTION LABEL
2 29 ™ B GIVE ME YOUR EYES

a&] BRANDON HEATH MONOMODE/REUNION/PLG

| 5 1 THERE WILL BE A DAY
JEREMY CAMP BEC/TODTH & NAIL

! HATE THIS PART
XN THE PUSSYCAT DDLLS INTERSCOPE

MAGIC TOUCH

ROBIN THICKE FEAT. MARY J. BLIGE STAR TRAK/NTERSCOPE

~

- TWISTED (GOT ME GOIN' ROUND)
ULTRA NATE SILVER LABEL/TOMMY BOY

SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA

NEVER r
~ KRISTINE W FLY AGAIN

~
o

THE PRIESTS ]

. THE PRIESTS RCA VICTOR 33960/PROVIDENT-INTEGRITY

SWEAT

@& L ERIN STEVENSON DAUMAN

3 ROCK N ROLL TRAIN
| 12O ac/oc coLumBiA

w
©

MICHAEL W. SMITH
A NEW HALLELUJAH REUNION 10133/PROVIDENT-INTEGRITY

| LOSE MY SOUL
L TOBYMAC FEAT KIRK FRANKLIN & MANDISA FOREFRONT/EMI CMG

JESUS MESSIAH
CHRIS TOMLIN SIXSTEPS/SPARROW/EMLCMG

2 67 METRO STATION

il

THE TING TINGS COLUMBIA

SO WHAT
PINK LAFACE/ZOMBA

" JULIET OF THE SPIRITS
_ THE B-528 ASTRALWERKS/CAPITOL

ARTIST

LADY GAGA
THEFAE &

' METRO STATION RED INK 10521/COLUMBIA
 M.LA.
| KALA XL/INTERSCOPE 009659*/1GA
30H!3
WANT PHOTO FINISH 511181
'u_]| SOUNDTRACK
.~ SLUMDOG MILLIONAIRE INTERSCOPE 012502/IGA

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL I

011805 A6A ‘

SALME DAHLSTROM KDNTAINER

e

RELENTLESS CURB 79025/WOR0D-CURB

PROMISE YOU
DEEP STEP UP IN 1HE AIR

POINT OF GRACE
HOW YU LIVE WORD-CURS 887090

i 2 TROUBLEMAKER
) 120 weezen 0GC/NTERSCOPE

'.34|

TITLE
ARTIST IMPRINT / PROMOTION LABEL -

0 ) 5 SINGLE LADIES (PUT A RING ON IT) !
BEYONCE MUSIE WORLD/COLUMBIA !
BEHIND
-'ﬂ. 5 MILES AWAY
. MADONNA WARNER BROS

2 78

= .
13

3y TOBYMAC
© ALIVE AND TRANSPDRTED FOREFRONT 5684/EM) CMG @

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

2l L ZU3 Y MARY MARY
1 s|GAINER

MARVIN SAPP
THIRSTY VERITY 09433/20MBA

LECRAE

|_REDEL REACH 98070/INFINITY

5 29 EVERY WORD

ERCOLA FEATURING DANIELLA NERVOUS
s HOT N coOLD
¥ KATY PERRY CAPITOL

a8

JUANITA BYNUM
POUR MY LOVE ON YOU FLOW 9338

VARIOUS ARTISTS *
WOW GOSPEL 2008 WORD-CURB/EM! CMGVERITY 1929070MBA T

5 MILES AWAY . JEREMY CAMP BY YOUR SIDE
' _MADONNA WARNER BROS. _AC/DC COLU| ~ | SPEAKING LOUDER THAN BEFORE BEC 6780/EMI CME & TENTH AVENUE NORTH REUNION/PLG
HUMAN 3y 3 ! STAYIN LOVE 10 10 MARY MARY REVELATION
THE KILLERS ISLAND/IDJMG _M@_RII\H CAREY ISLAND/IDJMG 4 s 0 10 THE SOUND W #0173, v THIRO DAY ESSENTIAL/PLG
. WE'RE THE PET SHOP BOYS 3 3 AWAY ” CHRIS TOMLIN 1 | HEARD THE BELLS ON CHRISTMAS DAY
- ROBBIE WILLIAMS WITH PET SHOP BOYS CHRYSALIS i ,_ENmU_E IGLESIAS FEAT SEAN GARRETT INTERSCOPE | L. . HELLO LOVE SIXSTEPS/SPARROW 2359/EMI CMG = | CASTING CROWNS BEACH STREET/REUN ON.PLG
FAME (THE GAME) ﬂ a3 15 | CAN'T GET NO SLEEP 2008 7 g5 THIRD DAY 12 97 SLOW FADE
| DONNA SUMMER BURGUNDY ! INDIA ANGEL EYES REVELATION ESSENTIAL 10853/PROVIDENT-INTEGRITY CASTING CROWNS BEACH STREET/REUN ON/PLG
~ SANDCASTLE DISCO 44 g WANNA BE BEAUTIFUL 70 CASTING CROWNS ALL CREATION SING (JOY TO THE WORLD)
_SELM MUSIC WORLD/GEFFEN/INTERSCOPE  JANICE GRACE JAGUAR [ 9 " THEALTARAND THE FEE INO
- THE GREATEST 4 3 T-SHIRT Fa 6 13 AMY GRANT YOURS
__MICHELLE WILLIAMS MUSIC WORLD/COLUMBIA i B SHONTELLE SRP/SRC/UNIVERSAL MOTOWN a 3 AMY GRANT 37815 MG STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
4, |1l RIGHT HERE (DEPARTED) POKER FACE 15 1g BRANDON HEATH 7 ~ WHILE YOU WERE SLEEPING
- BRANDY KOCH/EPIC ._LADY GAGA STREAMUINE/KONLIVE/CHERRYTREE/INTERSCOPE 12 | WHAT IF WE MONOMODEREUNION 10127/PROVDENTANTEGRITY |50 " CASTING CROWNS BEACH STREET/REUNION/PLG
42 4 ATINY SHOE TIME WILL NEVER (FADE ME AWAY) @ s YOU'RE HERE
) JIMMY J MUSIC CHRIS THE GREEX PANAGH! DJG 28 FRANCESCA BATTISTELLI FERVENT/WDRD-CURB
13 g WOMANIZER STILL ALIVE 11 19 MANNHEIM STEAMROLLER ) 1 15 HOPE NOW
= - BRITNEY SPEARS JIVE/ZOMBA LISA MISKOVSKY E.A.R.S./NETTWERK : A CANDLELIGHY CHRISTMAS AMERICAN GRAMAPHONE 1220 X | 1 ADDISON ROAD INO
m 14 5 KEEPS GETTIN' BETTER REACH OUT ifTE-? 17 13 ANBERLIN 7 4 ) NEED A SILENT NIGHT
] CHRISTINA AGUILERA RCA/RMG HILARY DUFF HOLLYWOODO T ] NEW SURRENDER UNIVERSAL REPUBLIC 011710%/EMI CMG AMY GRANT “PARROW/EMI CMG
, EAT YOU UP 40 o HOTNCOLD "« a VARIOUS ARTISTS T . ,a 14 END OF ME
n | BOASM 009 oy PERRY CAPITOL m:_ﬂil; 8 & B M ione a9 w0
UNDERLYING FEELING m M YOU BELONG [ ] 16 g SWITCHFOOT 15 3 EMMANUEL
~ SYLVIA TOSUN SEA TO SUN i ] HERCULES AND LOVE AFFAIR MUTE ). ﬂ-_l v ‘THE BEST YET CREDENTIAL/COLUMBIALEGACY 5843EMI CMG @ IS=S _LAURA STORY 1110
- JOYFUL SOUND 49 g SINGLE ; 46 5 JOHN TESH i €F) 19 19 A NEWHALLELUJAH
DEBBY HOLIDAY NEBULA 9 NEW KIDS ON THE BLOCK & NE-YO INTERSCOPE ) 1 s ~ GRAND PIANO CHRISTMAS GARDEN CITY 4500 EX - s | B MICHAEL W, SMITH WITH THE AFRICAN CHILDREN'S CHOIR REUNIONPLG
OOH YEAH ﬁ 43 g ELECTRIC UNIVERSE 18 25 ¢ RELIENTK L o W 3 GOD REST YE MERRY GENTLEMEN
) MOBY MUTE = _JACINTA CHUNKY | === THE BIRD AND THE BEE SIDES GOTEE 70009/ WORD-CURB - DECEMBERADID SLANTED/SPRING HILL
WHAT | CANNOT CHANGE ml 44 3 UASTNIGHT ADI SAVED MY LIFEWHILE A DJ GAVE HE TROUBLE) B 8 LECRAE [ ’M' . SILVER BELLS
" LEANN RIMES CURB SRR s Kulr Ly REBEL REACH 98070/INFINITY i 8 5 prums CURB
. GREEN LIGHT 4 EVERYBODY RISE . 1o SKILLET ] 18 3 CRYING FOR A CHRISTMAS
_JOHN LEGEND FEATURING ANDRE 3000 G.0.0.0 /COLUMBIA | MURIEL FOWLER U-PHONIC B | 2210 COMATOSE COMES ALIVE ARDENTAAVA/ATL NIEGHTY @ I' SCOTT KRIPPAYNEPIRK
STUCK TO YOU bl KUNG FU ME -fi&"ns CASTING CROWNS ] o OUR HOPE ENDURES
_HIKKA £OSTA LUFUNKYDURSELFY/STAX/CMG TWISTED DEE HAMMER T, ‘THE ALTAR AND THE DOOR @ fg;. NATALIE GRANT CURB
WORKED UP IN A SONG I ““13 g2 STEVEN CURTIS CHAPMAN | WiSH
' BRIAN ANTHD_NY_FP_GNI BOBBY BLUE HADES 1 3 ~ THIS MOMENT SPARROW 6393/EMI CMG POINT OF GRACE WORD-CURE |
THAT'S NOT MY NAME C'MON Y'ALL ;. NATALIE GRANT 5 JOY TO THE WORLD

CASTING CROWNS BEACH STREET/REUNION/PLG

SAVIOR, PLEASE
JOSH WILSON SPARROW/EMI CMG

" AARON SHUST BRASH

GOLPEL SONGS™

: 5 TITLE
IARTIST IMPRINT / PROMDTION LABEL

I TRUST YOU
JAMES FORTUNE & FIYA BLACK SMOKE/WORLDWIDE:

GOD HAS COME TO EARTH

GET UP

- _MARY MARY MY BLOCK/COLUMBIA

' COVER ME

2103 WITH FRED HAMMOND. SMOKEE NORFUL & J MOSS PASM/GOSP0 CENTRICZOMEA

SOULED OUT
HEZEKIAH WALKER & LFC VERITY/ZOMBA

- WORK IT OUT
~_TROY SNEED PRESENTS BONAFIDE PRAISERS EMTRO GOSPEL

SANTOGOLD § 7 MEAND MYSELF HEZEKIAH WALKER & LFC I LIFT MY HANDS
SANTOGOLD LIZARD KING 70034*/DOWNTOWN BEND. FEATURING SUSHY NERVOUS 4 SOULED OUT VERITY 23457/ 20MBA ARKANSAS GOSPEL MASS CHOIR T/EMTRO GOSPEL
'HANNAH MONTANA T[,j'h' JUST DANCE { 1]5 VARIOUS ARTISTS | LORD PREPARE ME
HANRAH MONTANA 2: NON-STOP DANGE PARTY WALT DISNEY 001106 | _LADY GAGA FEAT. COLBY O'DONIS STREAMLINE/KONLIVE/CHERRY TREENTERSCOPE d WOW GOSPEL ESSENTIALS: ALl BISBA LG ~_THE WEST ANGELES COGIC MASS CHOIR EMI GOSPEL
g 21 STRYKER ™ 19 14 FEEL YOUR LOVE : g KURT CARR & THE KURT CARR SINGERS MY NAME IS VICTORY
] ~ TOTAL DANCE 2008: VOL. 2 THRIVEOANCE 90789/THRIVE 7 KIM S0Z21 ULTRA JUST THE KCG 29753/Z0MBA JONATHAN NELSON FEAT. PURPOSE INTEGRITY
Hmss £ - |\ WOMANIZER 41 VARIOUS ARTISTS ] JESUS
" SATURDAYS =YOUTH MUTE 9384~ _gl.. BRITNEY SPEARS JIVE/ZOMBA | " GOTTA HAVE GOSPEL! 6 WIEGATYZOMBATOLUMBIA 3I57/S0NY MUSC @ | L | KIRK FRANKLIN FQ YO SOUL/GOSPO CENTRIC/ZOMBA
TYE TRIBBETT & G.A. ALWAYS

7 47 VARIOUS ARTISTS
A - HIGH SCHOOL MUSICAL 2: NON-STOP DANCE PARTY WALT DISNEY 001089
|'GNARLS BARKLEY
~ THE 0BD COUPLE DOWNTOWN/ATLANTIC 450236*/AG

m g g IMAGINATION
JES ULTRA

] .4 MEDICINE
nj‘l\_h] KIM LEONI ROBBINS

JASON CHAMPION BROOKS/E| GOSPEL

. PEACE AND FAVOR REST ON US
KURT CARR & THE KURT CARR SINGERS KCG/ZOMBA

. STAND OUT COLUMBIA 16114/SONY MUSIC

_]1,: DEITRICK HADDON
[ """ REVEALED TYSCOT/VERITY 23471/Z0MBA ot

ations. HOT CHRISTIAN AC SONGS, HOT GOSPEL SONGS: 54 and 44 stations, respectlvely, are electronically

12 49 VARIOUS ARTISTS 8 I 6 GREEN LIGHT > KIERRA KIKI SHEARD I AM A WITNESS
= ULTRA.OANCE 09 ULTRA 1636 =l JOHN LEGEND FEATURING ANDRE 3000 G.0.0.0./COLUMBIA & " BOLD RIGHT LIFE EMI GOSPEL 03103 PASTOR GREGG PATRICK & THE BRIDGE PROUJECT DROSSOVER/TYSCOT
k Ei'-[NINE INCH NAILS —I 4o sn REACH OUT E s .'I'EB 4"3] VARIOUS ARTISTS ~ PRAISE HIM NOW
]_ {55 THE SLIP THE NULL CORPORATION 27*® "C " HILARY DUFF HOLLYWOOD i 1 IL“..'_ s LR "' KIERRA KIKI SHEARD EMI GOSPEL

16 4 VM DONE WITH THE PAIN
JOHN KANO FEATURING SARAH MATTEA TASTE THE JAM
A S
= - ONLY ONE
1= _‘,: CHRIS LAKE NERVOUS
15 I OUT OF MY MIND
LASGO ROBBINS

g THEONE

NO LOOKING BACK

DAMITA TYSCOT

Joy

NIYDKI D2G-EXECUTIVE

OH HOW PRECIOUS

KATHY TAYLOR AND FAVOR KATCO/TYSCOT
n FRIEND OF MINE

" THE MURRILLS QUIET WATER/VERITY/ZOMBA
BACK Il EDEN

DONALD LAWRENCE & CO. VERITY/ZOMBA
- STRIVING

DAVE HOLLISTER GOSPO CENTRIC/ZOMBA

€53 24 5 T AINTOVER (UNTIL GOD SAYS IT'S OVER)
Ty MAURETTE BROWN-CLARK AIR GOSPEL/MALACO

14 g SHEKINAH GLORY MINISTRY
¢l | JESUS UMCG 3003/KINGDDM )
[5;_1 KIRK FRANKLIN =
_ THE FIGHT OF MY LIFE FO YO SOUL/GOSPO CENTRIC 16772Z0MBA
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HL, RBH 90
BzigTHERS {Magic Mustang. BMI/Gven Music, BMI) CS

BUST YOUR WINOOWS Napu{ Puddy, ASCAP/Univer -
sal Music - Z Tunes, ASCAP/Salaam Remi Music.
ASCAP/EMI April, ASCAP/Soulja Boy Tell'em Music,
BM1/Croomstacular Music. BMbElemenl 9 Hip Hop,
BMi/Takin' Care Of Business. BMI), H/WBM. H100 77.
POP 94, RBH 13

C'A)aNOL”E XSICK ANO TIHEOI (Chris Wallace, BMI/Sean

itwel

CANT BELIEVE IT Na inub Music, BMVUnwversal
Music - Z Songs, BMI/ imad Tajz Music, ASCAP/Warn-
erfamerlane PUDlISI‘IIrIQ BMINoung Money Publishing.
BMI. HLAWBM, H10025, POP 37, Rl

AFSBHAngE 1S GONNA COME (ABKCO Musm Inc . BMI)

CHASING PAVEMENTS (Universal Music Corporation,
ASCAP), HL/WBM, H100 94, POP 69

CHEATER CHEATER (State One Songs America,
ASCAP/A Sling And A Prayer, ASCAP/Rutus Guild,
BMIFSMGI, IMRO/State Cne Music America, BMI/Pre-
cious Flour Music, BMYWarner-Tamerlane Publishing,

BMI), WBM, CS 37
CHICKEN FRIED (LNA Music Publishing, BMIWeimer-
hound Music, BMIHeart Above Your Head, BMI) CS 3,

H100 22

CHOCOLATE HIGH (Gold 7 iron Publishing, ASCAP/WB
Music. ASCAPALUVANMUSIQ Inc., ASCAP/D. Luis Cas-
to PubIlsmng ASCAP, WBM, RBH 65

CHOI N SKREWED (Universal Music - Z Songs.
BMVN 8%Pub Music., BMVLudacns Worldwide Publish-
ing, ASCAP/EMI Apnl, ASCAP/Ahmad Tajz Mustc,
A CAP HL/WBM, H100 32, POP 53, RBH 3

THE CHRISTMAS SONG {EdwinH Morris & Co.,
ASCAP/Sony/ATV Tunes, ASCAP), HL, RBH 79

CINCO MINUTOS (Sony/ATV Rhythm ‘SESAG/Excelen-

der Songs, SESCA/La Venus Music, ASCAP) LT 5

CIRCUSEKasz Money Publishing, ASCAP/Studio Beast

Music, BMUWarner-Tamertane Publishing, BMIMatza
Ball Music, BMI/Kasz Money Publishing Inc , BMI),
WBM, H100 11, POP 12

CITA CON UN INVENTO (Arpa, BMI) LT 50

c'élé:KgMI FINGERS (Truckback Records Jausa, ASCAP)

2

CLOSER (Universal Music - Z Tunes. ASCAP/Sony/ATV
Tunes. ASCAP/EM! Apni, ASCAP/Stellar Sun Songs.
ASCAP/EMI Blackwood, BMI/Steliar Songs Ltd .
BMI/EMI Music Publishing Ltd . PRS}, HLAWBM, H100

45, POP 33
cOL0 (Muscle Boat Publishing. ASCAP% CS 56
COME ON GET HIGHER (Stage Three Songs, ASCAP/Li-
tle Victories, ASCAP/EMI April, ASCAP/Rogue Leader

Data for week of JANUARY 10, 2009 |

Music ASCAP). HL. H100 59, POP 58
COME OVER (Chrysalis Songs. BMJohn Legend Pub
lishing BM/Cherry River, BMI/Black Chiney Music
ASCAP/Sam Pan Music ASCAP/] Vibe Publishin NF
ASCAP/Dutty Rock. PRS/EMI Apri, ASCAP/EMI Music
PubIIshlnéLId PRS). CLM/HL RBH 64
COMO QUELE (Snny/ATV Discos. ASCAP) LT 11
COOL { Taw Whyte's Music, BMI/Songs Of Universal
inc , BM/Musty Ait ¢ BMVEM! Blackwood BMU/Ramon
Montyomery ASCAP), HL/WBM RBH 39
COUNTRY BOY (EM) Apn ASCAP/In -Angels Music
ASCAP) HL CS6 H10070
COWGIRLS DONT CRY (Sony/ATY Tree, BIV/Showbill
Music, BMI/Turn Me On Music, BM¥Stlt Working For
The Man Music. BMIACG. BMI) CS 14, H100 52
CRAZY WORLO ourﬁ Jeezy Music Inc . BMiCathead
Biscuit Music. BMI/EM: Blackwood BMI) RBH 70
CRUSH }nght Bank Music ASCAP/LH?I kes Music
ASCAP/12 06 Publshing BMYEMI Blackwood
BMi/Roditis Music, ASCAP/Bug Music. ASCAP)
HL/WBM H100 27 POP 28
CRY CRY (TIL THE SUN SHINES) (Raylene Music
ASCAP/Litlle Blue Typewriter Music, BM{/Universal
Music - MGB Songs ASCAP/Magic Farming Music
éSCAP/Warner—TamerIane Publishing, BMI), HLWBM
S 47

CUERPO SENSUAL (Noi Listed) LT 48
CULPABLE 0 INOCENTE (Universal Music - MGB
Songs, ASCAP) LT 19

OAME TU AMOR (Aqguila Raid, SESAC) LT 10

OAY 'N' NITE (Elsie's Baby Boy Pubiishin ASCAP/Owo
Clorun Publishin Compavév ASCAP) POP 96

OEAD ANO GONE (Crown Club Publishing, BM/Warner-
Tamerfane Publishing. BMI/Tenniman Tunes, ASCAP/URI-
versal Music - 2 Tunes, ASCAP/Cleopalra's Sons Music
ASCAP/EMI Apnil, ASCAP), HL/WBM, H100 67, POP 5%

OECOOE WB Music. ASCAP/B Father, | Just Want To

o Mus;c ASCAP/Josn's Music, ASCAP/FBR Music.
AP/HunIemoro Music. ASCAP/Summit Songs.

ASCAP M, H100 33, POP 30

OEJAM| VACIO Ea BMI) 718

010 YOU WRONG (EM! Apnl. ASCAP/Laumar Music,
BMiI). HL, RBH 46

0IME 110 Publshing, BMI) LT 27

OISTURBIA (B-Uneek Songs. ASCAP/Songs Of Univer-
sdl. Inc , BMVCulture Beyond Ur Experience =ublishing,
BMUMs Lynn Publishing ASCAP/Universal Music Cor-
pg(atlgn /gSCAP/A List Vocalz, BMI). HL/WBM, K100
19, POP 1

OIVA (B-Day Publishing ASACP/EMI April, ASCAP/Leve
Musxc Publishing, ASCAP/Ieam S Dot Publishing,
,HL. H100 82, RBH 23

OON Sony/ATV Tree, BMVBeavemme Tunes,
BMV/Crosstown Uptown, ASCAPy. HL CS 7. 110090

OONT THINK | CANT LOVE YOU {Universal Music
Careers, BMV/Shitake Maki, BMI/Marvel Man,
BMI/Sangs Of Windswept Pacific, BMIAVibe Room,
BMI/BPJ BMI). HUWBM, CS 22

OONT TRUST ME (Master Falcon Music, BMVEMI
Blackwood. BMI/MaIza Ball Music BMIDick Jams.
LLC.. BMI), HL, H100 56

00 THE RICKY BOBBY (Many Kids Publishing, ASCAP)

RBH 93
OOWN THE ROAD (Beginner ASCAP) CS 12, H100 98

EN CAMBIO NO (Umversal Music Italia/Warner Chappell
lial |a/GenIe Ed Mus } (T 46

EN UN SOLO OIA (Prenuum Latin, ASCAP) LT 32

ESPEHO Arpa. Bl “LT 8

EVERYTHING IS FINE (Bream Buster Music,
égczl;P/Umversal Music Corporation. ASCAP) HL/WBM,

E

FALL FOR YOU John Veser Pubhshlng BMI/Sony/ATV
Songs, BMI}, HL/WBM, H100 36 POP 27

FEARLESS ( Son#ATV Tree, BMU/Taylor Swifl Music.

BMU/Sony/ ATV Timber, SESAC/Hiflsboro Valley,

SESAC/Ra Iene Music. ASCAP/BP.} Administration.
ASCAP). HL, POP 78

FEEL THAT FIHE }SIylesonIc BMU/Bucky And Clyde
BMYHome With The Armadilto, BMUBig White Tracks.
ASCAP), WBM. CS 8, H100 75

THE FIRST NOEL (Publlc Domain} CS 50

FLY ON THE WALL (Tondolea Lane Music Publishing.
BMI/Seven Summits, BMi/Antonina Songs,
ASCAP/Downtown Music Publishing, ASCAP/I Bocca Al

Lupo. BMI/Devrim Karaoglu, GEMAY H100 84, POP 65
FO EVEH En%sh y. BMUStale One Music Amenca
IRO/Me. You And The Piano Songs. BMI).

WBM

FOREVER (SomgzOl Unversal, Inc . BMI/Cullure Beyond
Ur Expenence Publishing, BM/Unwersal Music Corpora-
tion, ASCAP/Robert Allen Designee ASCAP/Ddre 78
PuhIlsmr;\i; SESAC), HL/WBM. POP 29

FHEEZEg aprPub Musm B Universal Music - Z
Songs. BMYSongs Of Universal, Inc , BMYCuiture
Beyond Ur Experience Pubhshlng BMI) HL/WBM. POP

92

FROM MY HEART TO YOURS (imagem Music Limited
BMI) RBH 72

FUEGO EN TU PIEL (Unwersal Musica, ASCAP/ASL.
ASCAP} LT 34

GET UP (50 Cent Music, ASCAP/Universal Music Corpo-
ration, ASCAP/Scon Storch Music, ASCAP/TVT Music.
ASCAP) L AWBM. POP 79, RBH 66

GET UP (Wet n Red Music, ASCAP/EMI Apnl,
ASCAP/Thats Pium Song ASCAP/IS Tea BY
ASCAP/E D Duz 1. BMIirvin MUSIC Inc., MI/Underdog
East Songs, BMI), HL, RBH 77

GIVES YO HELL éomells Like Phys Ed, ASCAP/Univer-
sal Music - MGB Songs, ASCAP) H100 18, POP 20

GOO IN ME (EMI April. ASCAP/Wel Ink Red Music.
ASCAP/T hats Plum Song, ASCAP/It's Tea Tyme, ASCAP}

H 8

R

GOO LOVE HER (Franklin Road, BMI/Reservoir 416,
BMI/EMI Blackwood, BME), HL, CS 11, H100 74

GO GIAL (Universal Music Corperation, ASCAP/RV%yaIIy
Rightings, ASCAP/Snngs Of Universal, inc , BMI/Pretty
Girls And B Love %A s, BMIUniversal Music - Z
Sangs, ?, usic, BMI), HLAWBM, RBH 93

GO H O (D.I K led, BMI/Notting Hill Music,
BMI/Please Gimme My Publishing, BMVEM! Blackwood.
BMU/NappyPub Music. BMUUniversal Music - Z Songs,
BMI/Trac-N-Field Entertanment, ASCAP/Nomng Dale
Songs, ASCAP}, HL/WBM. RBH 6.

GOOD LOVIN' FgNextSeIeclron Pubhshm ASCAP/Mottola
Music. ASCAP/Aspen Songs, ASCAP; M April,
ASCAP/Justin Combs Publishing, ASCAP/Da 12 Music,
ASCAP/ Brasco ASCAP/No Question Ente-tanment,
ASCAP) RBH 41

GOTTA E SOMEBOOY (Warner-Tamerlane Publishing,
BMUVAm Your Dillo, SOCAN/Zero-G, SOCAN/Black
Diesel, SOCAN/Black Adder Music. SOCAN}, WBM.
H100 16,POP 16

GREEN LIGHT (Jomn Legend Publishing, BMVCherry
River. BMI/R-Rated Music, ASCAP/We Dontt Play Even
When We Be Playin, ASCAP/Chrgaalls Music Publish-
ing, ASCAP/In Thee Face Music Publishing, ASCAP/Fin
Greenall Publishing Designee, BMVBughouse.
ASCAP/Bug Music, ASCAP/EMI April, ASCAP),
CLM/HL, H100 38; POP 51, RBH

HALO (B-Day Publishing ASACP/EMI April. ASCAP/Write
2 Live. ASCAP/Kabalt Music Publishing, ASCAPHere's
Lookin' At You Kidd Music, BMVBeIu ja Heights Music,
BMI/Son TI-(/ATV Songs BM2 87

HegK‘ E HERALD ANGELS SING (Public Domain)

HAVE YOURSELF A MERRY LITTLE CHRISTMAS

&M Feus\ Caxa 0;3 nc , ASCAP/My Block Music

SCAP). H

HEAHTLESS (P ease GImme My Publ stung. BMEMI
Blackwood, BMInvisible Mus.c, BMI/Chrysalis Songs
BMI/Elsies Bay 8oy Pubhsmng ASCAP/JabreI Iz
Myne ASCAP HL, H100 4.

HEAVEN SENT (She Wrcte | ASCAP/UnwersaI Music
MGB Songs ASCAP/I Vibe Publishing. ASCAP/Lex Pro
ects Publishing, ASCAP/EMI Apri, ASCAP). HL/WBR

BH 25
HERE (Jeffrey Steele, BMYBPJ Admmistiat on
ASCAPNV2 ASCAP/SOny/ATV Tunes ASCAP). HLAWBM
1

CS 1 HI100 87

HERE | STANO (UR-IV Music, ASCAP/EMI Apri|
ASCAP/Universal Music Corporation ASCAP/LI Vidal
Music, ASCAP/Mardea Music ASCAP/ABlack Produc
tions, ASCAP/A And L Music ASCAP/Dirty Dre Music
ASCAP/RHMG Scngs. ASCAP/My Sou mate Songs
ASCAP/Rell Music ASCAPA HL/WBM. RBH 28

HOT N COLO (When im Rich Youll Be My Bitch
ASCAP/WB Music, ASCAP/Kasz Money Publishing
ASCAP/Maratone AB, STIM/Kobalt Music Publishing
ASCAP) WBM H1006 POP 6

HOW 'BOUT YOU DONT (EM Blackwood! BMUGeoffiey
Stokes Neelson Publishing, BMi/Mddie Child 2, BMI/Big
Loud Bucks. BMiUniversal Music - Z Tunes, ASCAP/H 15
And Smashes Music, ASCAP/2820 Music, BMYThat's
How | Roll ASCAP) HLWBM CS 35

HOW IT WAS SUPI OSEO TO BE (NextSelection Pup
istuny, ASCAP) RBH 91

HUMAN (Universal Poi yGram {nlernational, ASCAP)
HL/WBM, H100 48, POP 5

THE HUNGER (Oemonte's Mus<c Publishing, BMYIndia
B Music, BMI/SongR 5 Of Universal PolyGram nternation
al, B, HLAWBM,

| CAN'T HEAR THE MUSIC (Headbob Publishing LLC.
BMIDrano's Music. BMI/Brutha's Music BMI/Eivis Lee
aﬂéjs% SBMVJ Brasco, ASCAP/EMI April. ASCAP). HL.

1 OON'T CARE (Harmageddon Pubhishing, SOCANAUn:-
versal Music Canada, SOCAN/SIudge Factory Music
SOCAN/EMI Blackwood, BMI/Maraione AB, STIM/Kobalt
Music Publishing, ASCAP/EMI Blackwood (Canada)
Music LTD., SOCAN), HL, H100 78

1 0ONT CARE {Sony/ATV Songs. BMU/Chicago X Soft-
core, BMI/Great Honesl Muswc BMIWB Music.
ASCAP:, HLAVBM, H100 0P 34

IF | WERE A BOY (Cher Lane ASCAP/LredeIa Music,
ASCFAOPéGad Son S AS AP/BC Jean BMI), CLM, H100
1

IF THIS ISNT LOVE (B Uneek Songs. ASCAP/Universal
Music Corporation. ASCAP/GiveMeAIIMy Publishing.
AECAP/EMI Agm ASCAP/TnT Exploswe Publishing.
ASC, 1

IF TODAY WAS YOUR LAST DAY (Warner-Tamerlane
Publistiung, BMIAm Your Dillo, SOCAN/Zero-G
SOCAN/Black Diesel, SOCAN/Black Adder Music
SOCAN), WBM, H100 91

IFULEAVE (Tetragrammaton Music, ASCAPUniversal
Music Corparation, ASCAP/Nivrac Tyke Music,
ASCAPMelodic Pano Productions, ASCAP/HC 1030
Pubhshm LI/\%CAP/SBUICWIG ASCAP/Mary J Blige.

IF U SEEK AMY (Maratone AB, STIM/Kobalt Music Pub-
IIShIII  ASCAP/Oh Suig Music, BMEMI Blackwood.,

amer Chappell Scandinavia, STIM), HL/WBM,

] HATE THIS PART (SonK/ATV Tunes, ASCAP/Copynght
Control/Cutiatner Publis! mg BMI/deer-Tamerlane
Pubiishing. BMi} HLAWBM:

ILL BE HOME FOR CHHISTMAS {Gannon & Kent.

SCAP/Redmonl ASCAP) CS 34

I'LL BE HOME FOR Cl HISTMAS {Gannon & Kent.
ASCAP/Predmont, ASCAP) CS

I'M SO PAIO (Byefall Music. ASCAP/Son ATV Harmony
ASCAP/Joseph's Trail PubI»smng ASCAP/Warner-Tamer-
{ane Publishing, BMiYoung Money Publishing. BMVEMI
ApnI.ASCAP oung Jeezy usic fnc.. BMVEMI Black-
wood, BMi), HLAWBM H100 34, POP 40. RBH 50

M YOURSéGoo Eyed, ASCAP) H10012 POP 9

IN COLOR {EMI Blackwood, BMI/Big Gassed Hitties.
BMUNew Songs Of Sea Gayle. BMI/Nodn's Little Boal
Music. BMI/EIdorono Musm Publishing, BMI/Lucky
Thumb, BMI) CS 9, H100 55

1 NEEO A LOVE SONG Sun s Of Universal, Inc
BMUFAZE 2 Music, BMiWAT McCold Entertamment
SESAC/Boobie & DJ Songs. BMiWarnerTamerlane Pub-
lishing, BMI/Demis Hot Songs, ASCAP/Edmonds Music,
ASCAP/EMI April, ASCAP), HL/WBM, RH 96

INOLVIOABLE EWamer Tamedaﬂe Publishin /g/l BMi) LT 7

IN THE AYERé Class Publishing. ASCAP/Mail On Sun-
day Music. ASCAP/Sony/ATV Melody, BMUAwill 1 am
Music, BMUCherry River, BMi/Music Specialists.
BMVWarnerTamerIane Pumlshmg, BMI/321 Music.

MI). CLMAHL,

ISTA IN LOVE R eSon% 5, BMI/Songs Of Universal
InG . BMI/W B! M usic. SESAC/Songs In The Key O 8
Flat, SESAC/Noontime South, SESAC orag Music,
SESAC/ayien Adonis Music Publishing, SESAC/Christ-
1an Comhs PubIIShmgB SESAC/2 Daughters Music.
SESAC).

| THUST YOU éFIVA Pubhshmg ASCAP/Kerry Douglas
Publishing. A CAP)

{T'S AMERICA (Slank; ank BMI/Bug, BMI/Songs Of
Windswept Pacmc BMISta eThree ongs, ASCAP/Brel!
James Comelius ASCAP)

TS OVER (Fzeke Imemanonal Musxc. BMIHitco Music.
BM/Jahgae Joints. SESAC/Umversal Music Carperalion,
ASCAP/BooII leggers Stop, ASCAP/Christopher Mathew,

-Uneek Songs, A CAP/Universal-PolyGram Inter-

nalwonal Tunes, SESAC). HLAWBM POP 89

rr:‘s5 YOURS (Pretty Girls And 8ig Love Songs, BMI) RBH

IT WON'T BE LIKE THIS FOR LONG &Cada;a Publishing,
ASCAP/New Sea Gayle Music, ASCAP/EMI Apnil.
ASCAP/Songs Of Comnusnon Musm ASCAPMusic Of
Windswept, ASCAP), HL. CS 2

IWILL (Totally Wnghteous Musm BMI/Big Loud Bucks,
BMV/A Siing And A Prayer, ASCAP/FSMGI, IMRO/State
One Songs Amernica, ASCAP), WBM. CS 28

o

JINGLE BELL ROCK gChappEIl &Co. ASCAP) cS29
JOY TO THE WORLO! (Public Domainj CS 44
JUI‘IBAPING {OUT THE WINOOW) (Browz Music, BMI)

JUST DANCE (Certified Blugberry, BMUSony/ATV Songs,
BMUByefall Music, ASCAP/Sony/ATV Tunes. ASCAP).
HL, H1002, POP 1

JUST LIKE ME (March 8th Publishing, ASCAP/Songs Of
Peer Ltd., ASCAP/2082 Music Publishing, ASCAP/WB
Music, ASCAP/Crown Club Pubhishing, MiWarner-
Tamertane Publishing, BMI). WBM., H100 57, RBH 21

JYZIN MY PANTS?NOI Listed) H100 72

KEEPS GETTIN' BETTER (Xtina Music, BM/Universal
Music - Careers, BMI/Stuck In The Throat,
ASCAP/SOny/ATV Tunes, ASCAP), HL/WBM, H100 46,

KISS ME THRU THE PHONE (Soulja Boy Teil'em Music,
BMU/Croomstacular Music, BMIZJimipub. BMVZEMI
Blackwaod BMI). HL, H10G 71, RBH 9

KRAZY (The Saifam Group, SIAE/Acid Sun, SIAEMarim-
bero Music Pubhshm? SCAP/Universal Music -
Careers, BMULil Jizzel Mu5|t Publishing. BM),
HL/WBM, H100 64, POP 56

L

LA FIESTA NO ES PARA FEOS (Not Listed) LT 42

LA LA LANO (Not Listed) H100 83

LAST CALL (Crazy Waler, ASCAP/Unwersal Music Cor-
poration, ASCAP/World House Of Hits, ASCAP), HL. CS

21
LEAVE OUT ALL THE REST (Universal Music - Z Songs,

For chart reprints call 646.654.4633

BM¥Chesterchaz, BMY/Big Bad Mr Hahn, BM/Nondis
clostre Agreement, BM/Rob Bourdon BMUXen)
Kobayashi. BMI/Pancakey Cakes, BM ) WBM., POP 70

LEAVIN' {Holy Corron Music ASCAP/Universal Music
MGB Son%s ASCAP/Movie JB Songs, BMI/Songs OF
Peer Ltd . ASCAP/March 9th Pub ishing. ASCAP/2082
Music PuhIlshmdg ASCAPWB Music ASCAP)
HLWBM

LET IT ROCK (Lion Arre Pub ishing, BMVWarnerTamer
lane Publ sfng BMiYoung Money Pubi sh %
B:MVMoney lack Music ASCAP), WBM, H100 15, POP

LET ME (Spr ngfish Music. ASCAP/Bug Music
ASCAP/Dazahit ASCAP/Universal Music Corporation.
ASCAP/Danny Orton Songs. ASCAP), HLAVBM, CS 18

LIGHT ON (Disap eannF ne Music, ASCAP/H h Buck
PublIshmg BM /EM I Blackwood. BMI), HL, H100 40

POP 31

LIONS, TIGERS & BEARS éNd}) Puddy, ASCAP/Uni
versal Music. 7 Tunes AS FPS)zlilaam eml Music
ASCAP/EMI April, ASCAP) HL/WBM., RBH 69

LITTLE ORUMMER BOY (£l M Iis, ASCAP) HL, CS58

A LITTLE TOO NOT OVER YOU ArcmeSongs
ASCAP/Mike K_Music, ASCAP/Sixteenth Streat Songs
ASCAP/Seven Peaks Music. ASCAP/M Gerrard Music

SCAP/Z Style Mus.c ASCAP& POP 93

LIVE YOUR LIFE {Crown Club Publishing BMI/Wamer-
Tamertane Publishing, BMN Q.C , ASCAP/F OB
ASCAP/Adorable Music Inc_ ASCAP/Yaga Flames
Music, BMUVJamice Combs Publishing BM/EM( Music
ﬁUI%I(I]Shm Lid PSS/ZEMIBIaCkwood BMI). HLAWBM

LIééMAOO OE EMERGENCIA (.05 Cangris, ASCAP) LT

LLEVAME EN TU VIAJE (SERCA. BM ) LT 29
LLORO POR Tl (Ennque Iglesias Music, ASCAP/EMI
Eml ASCAP/December Bueno ASCAP HL LT9

LOLLIPOP (YoungBMoney Publishing BMIAWarner-lamer-
lane Publisiting BMUHerbilicious Music, ASCAP/Black
Fountain PUDIIShInQ ASCAP/EM) Agril, ASCAP/JImIDUO
BMI/EMI Blackwood. BMI/Three Naxis And A Crown,
égg%ﬂ/ﬂoynel Music, ASCAP) HLAWBM. H100 86,

LONG OISTANCE (Bug Music ASCAP/Music Of
Windswep! ASCAP/Music Famamanem, ASCAP/EMI
Blackwood. BMVAbove The Line Pubiishing. BMI), HL.

RBH 49

LOOKIN' FOR A GOOO TIME {Warner Tamerldne Publish-
1ng. BM/DWHaywood, BMI/RADIOBULLETSPublishing.
BMi/Hillary Dawn. SESAC/Shaw Enuft Songs.
SESAC/Multisongs, SESAC/Jamanarye Music,
BMI/Magic Midas, BMI). WBM, CS 15, H100 80

LOST (Gonlia Zoe Music, BMI/Malik-Mekhi Music.
BMU/Dalyrc Music. ASCAPNoung Money Publishing,
BM}/Young Drumma, ASC

LOVEBUG ?JOI‘IAS Brothers Publlshmg BMVSony/ATv
Songs BME HL. H100 49, POP 48

LOVE LOCKDOWN (P lease Gimme M Pubhshmg
BMI/EMI Blackwood, BMVEMI A 8 anada
SOCAN/SImkymmky Music, SOCAN). HL. H1008 POP

8 RBH 71
LOVE REMAINS THE SAME E)Mad Dlog Winston,
BBAI/SIenna Sienna Songs SOCAN), WBM. H100 50,
POp

45
LOVERS IN JAPAN (Universal Music - MGB Songs.
ASCAP), HL/WBI

LOVE STORY Taylor Swift Music BMISony/ATV Tree,
BM)), HL H1005, POP 5

LOVE THAT GIRL (i gmoe Music, ASCAP/Universai
Music Corgomnon SCAP/Jake And The Phatman
Muswc ASCAP/Music Of Windswept ASCAP). HL/WBM

LUNA Nak(Ao International Publishing, ASCAP/UmvevSaI
Music - MGB Songs. ASCAP) LT 36

M

MAD (Universal Music - Z Songs. BMUPen In The Ground
Punhshm%AASCAP/Sun y/ATV Tunes. ASCAP/EMI April,
SCAP/EMI Music Pubhshm? Lid, PRS/SIeIIar Sun

Songs ASCAP), HL, H100 61, POP 62, RBH 33

MAGIC (I Like Em Thicke ASCAP/Da Gass Co
ASCAPMaddin jton Music, ASCAP) RBH 44

MAKE THE TRAP SAY AAY (Young Juwce PUDlIShIn
ASCAP/Radric Davis Music Group, ASCAP)

Mé\EléA\&Umon Music Group, SESAC/MYS Producnons

MALOITO LICOR (Pacific Latin, ASCAP} LT 13

EL MECHON (EM( Blackwood. BMI) LT 15

ME ESTAS TENTANOO {Universal-Musica Unica,
BMi/Universal Musica, ASCAP/La Mente Maestra Music
Publishing, BMI LT 12

ME GUSTAN LAS NAVIOADES (Peer International. BMI)

MISS INDEPENOENTéUmverSaI Music - Z Songs,
BMI/Pen In The Groun Pubhshm% ASCAP/Sony/ATV
Harmony, ASCAP/EMI April, ASCAP/EMI MusiC Publish-
|n Ltd.. PRS/Steflar Sun Songs, ASCAP), HLAWBM.

H100 17, POP 17, RBH 4

MORE LIKE HER {Nashville Star, BMI/Sony/ATV Tree
BMI1, HL. CS 24

MOVE (IF YOU "WANNA) (Sony/ATY Songs. BMY/Two
Works. ASCAPAViva Panarna ASCAP/Hits From Jew-
matcan Publishing, ASCAP), HL, RBH 61

MRS. OFFIGER (Young Mone%/ PLiblishing, BMWarner-
Tamerlane Publishin BMI/T ree Nails And A Crown.
ASCAP/Tight Werk, BMYRoynet Music, ASCAP/Inin
Music, inc, BMI), HL/WB ,H100 23, POP 35, RBH 12

MY PRESIOENT (Young Jee Music Inc , Br/West
Coast Livin PUDIISIIIHE ’/Henderworks Music Pub-
|IShInA% BMUI Will, ASCAP/Universal Music - Z Tunes
ASCAP/EMI Blackwood, BMI), HLAWBM, RBH 53

MY SWAGG (Make Millons Music BMYJimipub, BMI)

NEED U BAO &Na yPud ASCAP/Universal Music - Z
Tunes. ASCAP/EM April. ASCAP/Canon's Land Music
Publishing, ASCAP/Borne Again PUDlIShIH% ASCAP/Ita-
tion Recards, ASCAP/Weslbury Music. ASCAP/Roynet
Music. ASCAP] RBH 20

NEVER WOULD HAVE MADE IT MarvlnL Saé)p Music,
BMl/MmstreI Productions, SMI),

NO GAMES S%Ie Music Puhnshlng ASCAP/D Kelly,
PRS/EMI A nI AS

NO HAY NA HE COMO TU (Hesudeme Music Publishing.
BMiWarnerTamertane Publishing, BMUVisitante Music
Publishing, BMI/Editora Azul, BMI/Editora Bachilier,
BMV/Edtora Musica De Tubos, BMV/Editara Oso,
BMI/Songs Of Universal, Inc , BMIAWB Music, ASCAP)

1728

NO ME OQY POR VENCIDO {Fonsi, ASCAP/Sony/ATV
Discos, ASCAP/Maximo Aguire, BM)

NO MOLESTAR (Crisma, ASCAP} LT 4

NOTHING LEFT T0 SAY (Mint Factory, ASCAP) RBH 30

NOTHIN' TO DIE FOR (Big Loud Shirt Industnes,
ASCAP/Big Loud Bucks, BMUEM! Blackwood, BMUNew
aﬁn%ss % ea Gayle. BMI/Noah's Little Boat Mustc, BMI).

0 COME ALL YE FAITHFUL {Public Domain) CS 60
OPTIgsPOR AMOR (Unwversal-Songs Of PolyGram, BMI)

0 HOLY NIGHT (Pubhic Domain CS 39

OJALA (SERCA, BMI) LT 23

ONE MORE ORINK (Ludacris Worldwide Publishing.
ASCAP/EMI ril, ASCAP/12 & Under, BMV Sony/ATV
Melody, iam U Well, ASCAP/Sony/ATV Harmony.
ASCAS /S nador Music, BMVSteliar Sun Songs.
ASCAP), HL, H100 30, POP 41, RBH 18

ON THE OCEAN {/ohn Riff Music, BMI) RBH 89

OROINARY (EMI April. ASCAP/Doxie Music.
ASCAP/Glass Beal Music. ASCAP/Mimi's Music Man
Emuctlons BI%JRP Music BMUSwiss Mix Music,

out HERE GRINDIN {DJ Khaled. BMI/Notting Hill
Music, BMU4 Blunts Lit At Once, ASCAP/Sony/ATV
Tunes, ASCAP/Trac-N-Field Entertamment, ASCAP/Not-
ting Dale Songs, ASCAP/First N' Gold, BM/Warner-
Tamerlane Publishing, BMYoung Jeezy Music Inc ,
BMUE Biackwood., BMBoosie Bad Azz ASCAP/WB

www americanradiohietorv com

Music. ASCAP/Son I\X/ATV Harmony ASCAP/Byefall
Music. ASCAF/A McColister Publishun M‘i Designee,
ASCAP/Universal Mus<c n 4 Songs BMi/Nappypub
Music. BMI), HL/WBHM

PAPER PLANES (Unversal Music - Z Tunes
ASCAPHollertronix Music ASCAP/Nineden
ASCAP/Universa -Pol J'Gram International
ASCAP/mayem London Ltd.. PRS). HUWBM, RBH 56

PARA SIEMPRE (Vvarmer/Chappel Mex:co SACNI LT 17

PLAYA CAROZ RIGHT (Uriversal Music Corporation
ASCAP/Tetra%:ammlon Music. ASCAP/NivraC Tyke
Music ASCAP/Yaki Kadafi Music, BMUUniversal Music
MGB Song[s ASCAP/She Wiote It, ASCAP/Universal
Music - £ Tunes. ASCAPAmpenal Loco Emerlammenl

ASCAP/Biack Hipsanic Mustc, ASCAP/EMI Ap:
ASCAP/SOUIIoIk Music, ASCAP). HLAWBM HI(}OSB

RBH
POKEH FACE (Stefan: Germanotta p/k/a Lady GaGa
BMIZSony/ATV Songs. BMIHouse Of GaGa Pubiishin
BMUGloJoe Music. BMY/RedOne Productions. BM#) HL
H10081 POP 61
POP CHAMPAGNE (Sally Ruih Ester Publishing
BMY/Songs Of Universal. Inc , BMVBrowz Mu5|c
BM{Notting Hill Music, BMiAaRon Jr 5
ASCAP/Unwversal Music Corporation, ASCAP) HLWBM
H100 31 POP 47 RBH 7
POR UN BESOTUYO (Mostly Sad Songs. ASCAP/WB
Music ASCAP) L
POR UN SEGUNOO Premmm Latln ASCAP) T2
EL PROXIMO VIERNES (Arpa. BMI) LT 20
PUT IT ON YA (First N' Gold, BM amer-Tameriang Pub
lishing, BMVC Sahs Music Publishing, ASCAP/TnT
Explnswe Pubh shing, ASCAP/UmversaI Mu5|c Corpora-
BM, H100 43, P RBH &
PUTON Jeezy Music Inc.. BMI/Voun Drumma,
ASCAP; B usic, ASCAP/Piease Gimme My Publish
ing. BMVEMI Blackwood, BMI). HL/WBM. RBH 40

QUE TE ENTREGUES HOY (Univision. ASCAP) LT 37

REHAB (Universal Music - Z Tunes. ASCAP/Tennman
Tunes, ASCAP/Virginia Beach, ASCAP/WB Music.
ASCAP/Bone Beatz Publishin ’a ASCAP/Sir Kay Drve
Publishing. ASCAP), HLAWBM, H100 20, POP 19, RBH

52

HIOE So Inkredibles. SESAC/rocnasty Music,

lollings Music, ASCAP/NaE IX b Muste.

BMVUnwevsal Music - Z Son /Trey malne Neverson
Publishing Designee, ASCAP? HLAWBM

HIOE Songs Of Mighty Isis Music, BMI/Songs OI Kobalt

Music Put hsmrg MUCartunez, BMI/Michael Davey,

BMUCG, BMIB

RIGHT HERE (DEPARTEO) (EMI Blackwood, BMIHere's
Lookin' At You Kidd Music, BM/Beluga Heights Music,
BMI/Sony/ATv Songs, BMI/Golden The Super Kid
Music, ASCAP/The Hoyalty Network, ASCAP/Quda
Music, ASCAP/Lady V Music Publishing, BMI/Rodney
Jerkms P(oducnons BA1) HL H100 65, POP 49

RIGHT NOW {NA NA NAI efall Music,
ASCAP/Son /ATV Tunes. AS AP/Pianc Music, ASCAP).
HL. H100 13, POP 15, RBH 74

RIVER OF LOVE (Sony/ATY Tree BMUAI Mighty Dog
Music, BMI/Travelm rikansawyer, BMU/Burnette A Bill
Music. BMYStll Working For The Man Music, BMIACG.
BMULittfe Shop Of Morgansongs, BMI/Morgan Music
GrouF BMI). H/WBM . S 16

ROCKIN' THAT THANG (Songs Of Peer Lid .
ASCAP/March 9th Publishing, ASCAP/2082 Music Pub-
lishung. ASCAP/WB Music, SCAP/Universal Music Cor
ifalwgn ASCAP/ZO Vi, ASCAP/0SS Creations, ASCAP),

ROLL WITH ME SOWAW Acuft Rose, BMU/Year Of The
gog Music, ASCAP jords & Music, ASCAP), HL/WBM,

Rggl HZUN HUOOLPH (St Nicholas Music inc , ASCAPY

SANTA CLAUS IS COMING TO TOWN éEMI Feist Cata-
log. Inc, ASCAP/larry Spuer Inc ASCAP/Haven Gille-
spie Musw ASCAI b
SECOND CHANCE E riven By Musnc BMVEMI Black-
wood, BMI/Two Of ver\O/lhm Music, ASCAPWB Music
ASCAP1, HLAWBM, H100

SECRET VALENTINE (Travis Clark Music. ASCAP/S-
Curve Music, ASCAP/May SMaIune Music,
ASCAP/Dimensional Music 0f 1091, ASCAP/Cherry
Lane ASCAP/EMI Blackwood BMUReptillian Music

BMI), CLMHL P

SEE YOU IN MY NIGHTMARES Please Gimme My
Publishing, BMVEMI Blackwood. BMnvisible Music.
BMU/Chrysals Sengs. BMYAbove The Line Publishing.
BMIYoung Money bhshme‘ BMI/WamerTamerIane
HJbI|>hm? BMI), HL/WBM, H100 92, POP 68

SE FUE MI AMOR (Primo, BMI) 1735

SEVENTEEN FOREVER (Melro Stabon Music.
ASCAP/EMI April, ASCAP), HL, H100 42, POP 36

SEX ON FIRE (Martha Street Music. ASCAP/Songs Of
Combustion Music, ASCAP/Music Of Windswept,
ASCAP/Foliowill Music. ASCAPMcFearless Music,
ggAVBug, BMI/Coffee, Tea or Me Publishing, BMI) H100

SHAKE IT (Melm Station Mustc, ASCAP/EMI Apni,
ASCAPA L. POP 38
HATTEREO (TURN THE CAR AROUNO)P(OId Man
Tme Music ASCAP/G Watt Musm ASCAP/EMI April.
)r HULWBM. H100 44
SHE GOT HER OWN (Unwersal Musuc 7 Songs.
BMV/Pen In The Ground Publishing. ASCAP/Bunel Beals,
ASCAP/Debrandon Ink, ASCAP/J Brasgo. ASCAP/EMI
Ap%g?CéBP/Swsem Surmemer Night, ASCAP), HL/WBM.
SHE'S COUNTRY (Sou(Ride Music. BMVBPJ BMI/CaCk-
alack TwanXLI MI/Raot 49 Music, BMI) CS 33

SHE 'S S0 CALIFORNIA % I{XSBI Beach, BMVRe{/r’ISOn
Mu5|c VEMI Blackwood, BMVJame
Hanna BMI HL, CS 30

SHE WOULDNT BE GONE (I WanI To Hold Your Songs.
BMUTommy Jo, BM!) CS 10, H100 66
SHOW O)UT (Top Quality. BMI/Oomp Camp Music.

SINGLE Su& q Saym Pubhishing, BMUniversal Music -
Z Son I/Pen In The Ground Publishing, ASCAP/My
Dyl S ns Tomom)w BIVIVSongs Of Unwversal, Inc .

M, POP
SING{E LADIES (PUT A RING ON IT) SB Day Publish-
ing, ASACP/EM April, ASCAP/Sony er Lid,
ASCAP/March 9th Publishing, ASC, P/2082 Music Pub-
I|snm ASCAPWB Music. ASCAP/Sony/ATV Tunes,
/Suga Wuga. BMf) HUWBM, H100 1, POP 3,

SOBER EMI Blackwood, BMUPink msnde Pubhshmg‘
BMUWB M Music. SESAC/Dama
SESAC/Sunshine Terrace Music, BMVB&Q BMVYasIma
Music, ASCAP/Dawd M. Ehrlich, Esq . PG, ASCAP),

HL/WBM, H 0P 23
SO FLY (EMI Apnl ASCAP/JuStm Combs Pubhshln
AP/Da 12 Music. ASCAP), HL, P RH 43
SO0 SPECIAL (Copyright Control/Dave: Kelly Musm
BMUEMI Blackwood. BMI), HL, ABH 7

S0 WHAT (EM) Blackwo: BMW'nk Inside Publishing,
BMiMaratone AB, STIM/Kobalt Music Publishing,
ASCAP), HL, H100 14, POP 14

SPACE (Were GomgTo Mauu BMI/Chuck Cannon Music,

BMISWG Songs, BMI

SPOTLIGHT (Super Saym Pubhsnmg BMUniversal
Music - Z Songs, BMSony/ATV Tunes. ASCAP/EMI
Apnl, ASCAP/EMI Music Publishing Ltd , PRS/Stellar
Sun Songs. ASCAP/EMI Blackw BMVYoung Jeezy
Music InC . BMI). HLAVBM, POP 81, RBH 17

STANKY LEGG (Folar Hitz. ASCAP/MWN Music Group,
ASCAP) RBH

START A BAND Blg Borassa Music, BM/Words &
Music, ASCAP/Songs Of Combustion Music.
ASCAP/Music Of Windswept, ASCAP/EMI Aprl,
ASCAP/Didnt Have To Be Music. ASCAP), HL/WBM. CS

Go to www.billboard.biz for

5 H100 76

SUPERHUMAN (Sony/ATV Songs BMI/Crows Tree Pub
lishing, BMU/Fauntieroy Music. ASCAP/Underdogs West
Songs, ASCAP/AImo Music Corp , ASCAP) KL, POP 74

SUPERLOVER (Ea! Your Heart Qul. BMUBoneless
BMU/Pattonuum, BMJonsas Publisher, BMUVEM) Black
wood BMii HL. RBH 62

SWAGGA LIKE US (Carler Boys Publishing, ASCAP/EM
Aprd, ASCAP/Crown Club Publishing, BMIWarper
Tamerlane Publishing, BMUPiease Gimme Mmbhsn
1ng, BMVEM! Blackwood, BMI/Young Mone{) biishing
BMIHollertronix Music, ASCAP/Domino Publishin
BMI/Unwersal Music - Z Tunes, ASCAP/Songs Of Uni
versal PolyGram Intermnational, BMI), H/WBM, H100 47
POP 55 RBH 24

THE SWEETEST LOVE (| Like Em Thicke, ASCAP) RBH

SWEET THING /&Umversal Tunes, SESAC/Songs Ot Uni
versal. SESAC/Eden Valley Music. SESAC/Maré 0se
}M{;ggggMVThm Ter Music BM), HUWBM €S 13

TE AMO (Nayo Iniernational Publishing, ASCAP/Universal
Music Corporation, ASCAP: LT
TELL ME SOMETHING | OON’T KNOW (Not Listed)

H100 99

TE PRESUMO g[Maxrmo Aguire. BMILGA Music Pub
hishing, BMi LT 1

TE REGALD AMORES (Mater, ASCAP/Los Magniicos
Pubiishing, ASCAP/Editora Musical Mambo. ASCAP) LT

g

THAT'S A MAN (W8 Music, ASCAP/Steve Dale Jones
ASCAP/Larga Vista, ASCAP/Sangs 0! The Sanderosa
ASCAP/Universal Music - Careers, BM1). HLAVBM. CS

23

THERE GOES MY BABY (Tons Kid Music.
BMVSOIKQAW Songs. BMUFAZE 2 Music. BMVSouthern
Country gUASCA /Bocbie & 0J SonFs BMyWarner-
Tamerlane Publistu BMVCIarence Allen, ASCAP/May
Twelfth, BMI), HL/AWBM, RBH 54

THESE ARE THE GODO OLE DAYS (Eidorolio Music
Publishing, BMMuzik Matia, ASCAP) €5 52

THINKING OF YOU (¥hen I'm Rlch You'li Be My Bitch
ASCAP/WE Music, ASCAP1 WBM. POP 63

THROUGH THAT WINOOW ENAMOHAOO ESTOY)
(Sangs OF Universal, Inc , BMuUnwersal Music Corpora-
ion. ASCAP/S3 Publishing, ASCAP) LT 49

TOP NOTCH (N-The Water Publishing Inc
ASCAP/Noddfactor Pubhshmgﬂ, BMS RBH 67

TOUCHOOWN (BabYGame BM/Sony/ATV SmEgS.
BM{Pico Pride Publishing, BMVARmad's Worl
ASCAP/Universat Music - Z Tunes. ASCAP/Lamar
Edwards Music, ASCAPAorrance Dopson Music.
ASCAP/Warner-Tamerlane Publishing. BMI). HL/WBM

RBH 57

TRAOING PLACES (UR—IV Mu5|c ASCAP/EMI Apni,
ASCAP/Sony/ATV Melody, BMI

ASCAP/Z()S Music Pub IShIng ASCAP) HUWBM

H100 68. RBH 5
T-SHIRT {Andrew Frampton Music. BMVEMI Biackwood,
BMI/Wayne Wilking Music. BMUMusic Of Stage Three.
BMI/Oh Suki Music, BMUtn-Genius Songs. Ltd
BMUEMI Aprii ASCAP), HL, H100 79
TU NO ERES PARA MI (Not Listed) 1T 30
TURNIN ME ON (My Diet Starts Tomorcow. BMUSongs Of
Universal, inc , BM| enokeX Music ASCAP/Universal
Music Corporation. ASCAP/\shmool Musik BMVYoung
Money Publishing, BMI} H100 100, POP 88. RBH 32

EL ULTIMO BESO SRIO Musical BMI) LT 16
UNBEAUTIFUL {Religion Music Publishing, BMYMara-
Io‘{we AB STHMAKobalt Music Publishing, ASCAP) POP

6.

UNIVERSAL MINO CONTROL (Songs Of Unversal, Inc
BMU/Senseless, BMThe Walers Of Nazareth, BMVEMI
Blackwoon BMVRagnchaser BMVUmversaI Music -Z

(%U BMI' H100 62. POP 60,
ICHEO {Gad Son% ASCAP/Che(ry Lane,
ASCAP/L|edeIa Music, ASCAP/Excalibur Productions
PR}A(/JE)N:IZIAAusUaIIaPIy Ltd . APRA) CLMHL. H100

29

UP THRU DERE (SB Weslsnde ASCAP/Peaches Children
Publishing, ASCAP, RBH 95

US AGAINST THE WORLO (Pavana Brown BMUSongs
0f Universal, inc , BMY/Yoga Flames Music. BMVJamce
Combs Publisning, B iwood. BMUGive:
’I;AOEPA%Y Pubhshing. ASCAP/EMI Apnl, ASCAP), Hi

VIRTUAL OIVA (Not Lisled) LT 21

VIVA LA VIDA (Universal Music - MGB Songs. ASCAP),
HL/WBM. H100 28, POP 32

VUELVO (Blackelbow Music. ASCAP) LT 47

w

WALK THAT WALK (Dorrough Music Publishing Compa-

Wg NEED TO HOLL B Music. ASCAP/Songs In The
Key Of B Fiat, SESAC/Noontime South, SESAUNaked
Under Clothes, ASCAP/Cirysahs Music Publishing,

he Dean's List, SESAC/December First Publish-
mn Gmu SESAC), HLWBM, RBH 59

WHAT CHILO IS THIS (PUbIlC Domain) CS 51

WHATEVER YOU LIKE (Crown Club Publishing,
BilAWamer-Tamerlane Publishing, BMUAJimipub
BMVR;cco Bamno Muzic. ASCAF/EMI Blackwood BMI).

H100 9, POP 10. RBH 10

WHAT lT TAKES {Adam Gregory, SOCAN/Mike Curb
Music, BMU/Sweet Hysteria Music, BMI/Curb Songs.
ASCAP/Jacobsong, ASCAP/Ghermigyle, BMI/Fortune
Favors The Bold, ASCAP/25 North, BMY/Ash Strest.
BMVE‘HIM cks, BMI) WBM, CS 57

WHAT THEM GIRLS LIKE (Ludacns Worldwide Publish-
ing. ASCAP/EMI Apnl. ASCAP/Team S Dot Publishing.
BMIHitco Music. BMISongs Of Windswept Pacific,
BMVRodn%yOJerkms Productions. BMVEM: Biackwood.
BMI), H P75

WHEN IT HURTS (Gindtme. BMVSongs Of Universal.
Inc , BMVAntonio Dixon's Muzik. ASCAP/E D Duz i,
BMiA Ivm%Musm Inc , BMiAUnderdog East Songs.

BMVEMI April, ASCAP) HLAWBM, RBH 19

WHERE IM FHOM (4 IBIackwood. BMUPatrick Davis.

BMI/Curb Songs, ASCAP). HLWBM, C5 43

WHITE RIS AS (Irving BefIln ASCAP/WIIIlamson.

WHITE HOHSE (r Sony/ATV Tree, BMiTaylor Swift Music.
/Sony/ ATV Timber, SESAC/H lisbor Valley,

SESAC) HL. CS 19,H100 41, POP 46

WINTER WONOERLANO (W8 Music, ASCAP). WBM

CS 54
WITHOUT YQU {Hinder Music Company, BMUHigh Buck
Publishing, BMVEMI Blackwood, BMI), HL, H100 85,

POP 54
WOMANIZER (Outsyder Entertainment Music Publishing.
SESAC/Gametyme Music Publishing Group,
ASCAP/Unwersal Music Corporation. ASCAP). HLAWBM,

H1007,

You BELONG WITH ME (Song/ATV Tree. BMiPotting
Shed Music, SESAC/Barbara Orbison World Publishing,
SESACACG. BM). HL, POP 73

YOU COMPLETE ME (She wiote It, ASCAPAUniversal
Music - Z Tunes, ASCAP/Feemstio Music, ASCAP)

L/WBM, RBH 29

H RBH
YOU FOUNOD ME (Little Bike Music, ASCAP/Lincoln &
Ollie Music, ASCAP/EMI Aprit, ASCAP), HL, H100 26,

POP 25
YOU(')%EGgONNA GO FAR, KIO (Underachiever. BMI)

YOU'RE NOT SORRY (Soﬂy/ATV Tree, BM/Taylor Swift
Music, BMI), HL, POP 9

YOU'RE THE ONLY ONE (Indla B. Music. BMUSongs Of
Universal PolyGram Intemational, BMY/Demonte's Music
Publishin E‘AVPam dise Forever Music. BMI) RBH 42

Y QUE OU%OE CLARD (Arpa, BMI) LT 6
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Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

M ARIKETPLACIE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

REAL ESTATE REAL ESTATE

MANHATTAN RECORDING STUDIO

| Turn-key & Fully Outfitted on a Cobbled
Streetin Prime Tribeca ¢ $2,095,000

| This 1885 sq. ft. studio feats a 25 ft. x 25 ft
control room with 12 ft. ceilings & a 15 ft
x17 ft. studio along with Iso Booth, office,
lounge and store room. Ideal for an artist
desiring top level private studio. Equip
ment includes a Sluder A80 Mark Il 24
Track Tape Recorder, Amek Mozart Mixing
Console, Yamaha C3 Grand Piano & UREI
813 Monitors w unique mounting design
allowing for highest possible degree of
acoustical isolation.

} SCOTT ALLISON, SVP . 2127024087
DENNIS ST. GERMAIN - 212.702.4028

® Prudential Douglas Elliman RealEsiste

DUPLICATION/
REPLICATION
CO/0VE -T-SHIRTS/ APPAREL - STICKERS/POSTE RS |

CRYSI'AI.CLEAR

DISC, PRENE & APPAREL

TRUSTED EXPERIENCEFOR DVER S5175" POLE FREE 1. 000-00.0473

ONLNESALE- TS DTRITIN- WWALLRYU LR O

T-SHIRTS -

hiliagy tor osle fq@fﬁW
Youare 277774
B

ncla'mat
SHION

Worldwzde Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

"HOT REAL ESTATE IN SUNNY LAS VEGAS

Las Vegas is soaring to unimaginable heights. A
gorgeous condo on the golf course, yjour dream
home on the lake, a beautiful mansion with the i
wmillion dollar strip view, or that commercial |
building for your recording studio. | payv close
attention to my clients every need and thals
what makes me successful!

Contact Kimberly M. Poindexter at /
kmpoindexter@earthiink.net or call 702-277-9970

PROFESSIONAL RECORDING
SERVICES STUDIOS

FOR SALE RECORDING
STUDIO, BUILDING &
PARKING LOT

Jersey City, NJ 8,800 SF of sound
proofed, state-of-the-art recording
& rehearsal space. Plus corner
parking lot with 4 room gutted 1
family. A bargain at $899,000.
For the package.

(Build out alone $650,000!)
Call Bob De Ruggiero

READY TO RECORD? HOW
ABOUT SOME FREE HELP?

Contact us today
and we'll send
you your FREE
Master Tape

| Guide that's full
of great recording
tips and tricks.

\piC mantad

A
HAE MASTER

{866) 677-7911
www.discmakers.com/bb

)DISC MAKERS'

PROMO &/
MARKETING

WHITE EAGLE MUSIC PROMOTION:
PROMOTING RECORDING ARTISTS,
FILMS WORLDWIDE!

Now accepting for Representation, Booking,
Distribution, Record, Licensing, and publishing
deais,radio promotion, and radio advertising.
Music/iim Conferences Upcoming Promotion
Fall/Winter 2008-09. 800-839-1066.
www.whiteeaglerecords.ca

201-617-7111

MASTERING

tangerineMASTERING.com

Grammy winning CD mastering
- ontime - with original
ABBEY ROAD analog & state
of the art DIGITAL MASTERING
201-865-1000

' ’ - BOOKINGS ]

Your DIRECT source for booking urban entertainment

UNIVERSAU
TTRACTIONS

THE LARGEST INDEPENDENT URBAN MUSIC BOOKING AGENCY
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Unijversal Music Korea appoints
Beom-Joon “BJ” Yang to managing director. He was CEO
at AirCROSS, the mobile advertising subsidiary of telco
SK Telecom.

EMI Classics names Eric Dingman president. He was in-
terim COO at Research International, aLondon-based re-
search agency within WPP’s Kantar Group.

Sony BMG in Munich appoints Willy Ehmann senior VP
of domestic and Stefan Goebel senior VP of international.
Ehmann was senior VP of the company’s music division,
and Goebel was VP of international.

14

ROBISON ALEXANDE-R

PUBLISHING: ASCAP names Kevin Gage senior VP of
strategic planning and digital development. He previously
directed global new media distribution and strategy at
NBC Universal.

BMI promotes Casey Robison to director of writer/pub-
lisher relations. He was associate director.

TOURING: Live Nation promotes John Probyn to COO of
U.K. music. He was U.K. festival director, and will continue
to oversee Hard Rock Calling and O2 Wireless Festival in
Hyde Park as well as Download at Donington.

Taco Bell Arena at Boise State University in Idaho names
Lisa Cochran executive director. She had been serving in
the position on an interim basis, and replaces Joyce Grimes,
who recently retired from Boise State.

DIGITAL: Digital distributor INgrooves names Alex Bran-
son senior VP of international. He was a consulitant at Roy-
altyShare.

RELATED FIELDS: The Country Music Hall of Fame and
Museum in Nashville names Jennifer Holskey Alexander
director of major gifts. She was major gifts officer for na-
tional foundations at the University of Georgia.

The Door Marketing Group names Charlie Dougielio
co-president. He was director of publicity at KingWorld
Productions (now CBS Television Distribution).

—Edited by Mitchell Peters

BASS: MICHAEL BEZJIAN/WIREIMAGE.COM

JWORKS

ANNA WILSON INSPIRED BY HABITAT

In winter 2006, Habitat for Humanity asked jazz vocalist
Anna Wilson to play a Nashville show for 300 volunteers
who helped build 10 houses in five days. Besides her usual
set, Wilson wanted to perform a fresh song that expressed
her gratitude for the group’s efforts. The result was “A House,
A Home,” which the organization later used in public serv-
ice announcements. “They felt the message of the song re-
ally matched the charity’s work,” Wilson says.

A Christmas version of the song appears on Wilson’s re-
cent release, “Yule Swing!,” which came out on Transfer
Records and sold exclusively at Kirkland's stores during the
holiday season. The retailer donated $1 from each album to
Habitat for Humanity.

Wilson spent December playing free concerts for Habi-
tat for Humanity and appearing at Kirkland's stores to sign
her album, which features 10 Christmas originals. “I feel
really lucky to be sharing my music to help others, because
I"'m not really that great with a hammer,” she says. Next year
she plans to work with Habitat and rerelease her 2007 album,
“Time Changes Everything.” —Mitchell Peters

Billboard paid British pop icons =
Duran Duran a visit at the House of Blues in e
Atlantic City, N.J., where the band was wrapping up a tour in
support of the album “Red Carpet Massacre” (Epic). From left: Duran
Duran’s John Taylor, Billboard senior pop correspondent Chuck Taylor, Duran
Duran's Simon LeBon, Billboard talent and special projects manager Kristina Tunzi
and Duran Duran’s Roger Taylor and Nick Rhodes. PHOTO: COURTESY OF CHRISTA TITUS

American Music Award-winning songwr

right, with Mlley Cyrus after completing work on a song for the
upcoming "Hannah Montana” movie and soundtrack. PHOTO: COURTESY
OF NICK SUTTLE

Elton John,
center, received
an award in Berlin's
02 World Arena from
Universal Music
Germany CEO Frank
Briegmann, right, for more
than 30 million records
sold in Germany. The first
person to congratulate John
was Berlin’s mayor, Klaus
Wowereit. PHOTO: COURTESY OF
UNIVERSAL MUSIC BERLIN

R&B artist
Anthony
Hamilton, right,
takes a quick break
from his Playin’ It
Cool tour in New York
with BMG Label Group
chairman/CEO Barry
Weiss. PHOTO: COURTESY
OF RAY TAMARRA

| |
BACK IN SYNC?

He may be dancing with the stars this
winter, but Lance Bass says he can
foresee an’N Sync reunion somewhere
down the road. “I mean, | hope so,”
says Bass, who’s on the road as part
of the “Dancing With the Stars” live
tour after finishing third in the ABC re-
ality show’s seventh season. “You
never know what the other guys are
going to be able to do or what they’re
thinking, but | hope in the next few
years we would definitely be able to
do another tour and another album.”

Bass says he considers 'N Sync's
separation, which started in 2002,
“definitely a ... very long hiatus,”
and the length of the break has sur-
prised most of the group members

“We didn’t know where our different
careers would take us, and we espe-
cially didn’t know that Justin Tim-
berlake’s career was gonna take off
like that. There’s no way we’d ever
stand in his way. We talk all the time
and are always involved in each
other’s careers

Contemplating what 'N Sync might
sound like after all this time is “excit
ing,” according to Bass. “Every album
we did, the music definitely was
changing, but | have no clue what it
would sound like. It would have a lit
tle more of a hip-hop vibe, | would say.
I think we would definitely work with
a lot more urban producers, which |
think would be a lot of fun.”

JANUARY 10, 2009

www.americanradiohistorv.com

www.billboard



www.americanradiohistory.com

Underground
rock icon Henry Rollins,
left, with Miles Davis drummer
Jimmy Cobb at the FordBrady
showroom in Los Angeles, celebrating
Columbia/Legacy’s 50th-anniversary edition of
‘Kind of Biue.” PHOTO: COURTESY OF JUSTIN WINOKUR

Bee Gee and CISAC president Robin Gibb, left, paid an inaugu-
ral visit to the German collection society GEMA and met with
the GEMA supervisory board and CEO Dr. Harald Heker.

Natalie Cole, left, and
Aretha Franklin, right, visit with DMI
Music president/CEO Tena Clark backstage at
Franklin's House of Blues show in Los Angeles.
DMI Music recently released Cole’s Grammy Award-
nominated album "Still Unforgettable” and Franklin's
first Christmas Album, "This Christmas Aretha.”

e R

Singer/rapper/producer will,i.am,
left, and Black Eyes Peas band-
mate Taboo attended the grand
-opening of the Conga Room-in
Los Angeles. The new club and
restaurant at the L.A. Live com-
plex is co-owned by a slew of
celebrities in¢luding will.i.am,

- F president Seth -
' | Hurwitz pulled a double at ™
~ his 9:30 Club in Washington,

From left: Benji Madden, Paul Thomas, Joel Madden and Dean Butterworth musician Sheila E,, actor Jimmy "~ DC, hosting Lore‘ttﬁznn ight,
of Good Charlotte celebrate the release of their album “The Greatest gm'ts. and comedian Paul i r an early show and Grace Potter
Remixes” (Epic) in Los Angeles. PHOTO: COURTESY OF CHRIS WEEKS/WIREIMAGE.COM odrigliez, Ameng others. | : for the late show the same night.

Twisted Sister celebrated the
release of its CD/DVD package “Live at
the Astoria” (DR2) with an in-store appearance
at J&R Music & Computer World in Manhattan,

followed by a screening party at the city’s Webster Hall
From left are Demolition Records U.S. label manager Bryan
Mechutan, Skateboard Marketing president Munsey Ricci,

Kayos Productions founder/president Carol Kaye and Twisted

Sister's Dee Snider and Jay Jay French. pHOTO: COURTESY OF CHRISTA TITUS

Disson Skating president
Steve Disson congratulates the
Jonas Brozhers after their performance in
the “Bayer Diabetes Care Presents Kristi
Yamaguchi & Friends” show, held at the US Airways
_ Center in Phoenix. From left: Kevin and Nick Jonas,

. Disson and Joe Jonas. PHOTO: COURTESY OF DISSON SKATING \ y
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BE LOEB &
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SYMPOSIUM Marcht5, 2009
@ ©  » » o o St Regis, New York City

CONNECT WITH THE DEALMAKERS
DRIVING THE MuUSIC BUSINESS

N ow in its 8th year, this one-day event brings SPEAKERS INCLUDE:
together the best minds from the music, legal,

financial and Wall Street communities for an in-depth
examination of the financial realities with which the
music industry is contending.

-

— 8 1 H ! H H MARTIN BANDIER FRANK COOPER ROGER FAXON JOHN
Join Bl.llboard and tOd.ay s most |m.portar1t enFertamm?nt Chairman/CEQ VP of Portfolio Brands CEO FRANKENHEIMER
executives for compelling keynote interviews, informative Sony/ATV Music PepsiCo EMI Music Publishing Co-Chairman

Publishing Loeb & Loeb LLP

panel sessions, networking receptions and more.

Torics INCLUDE:
* Investing in Online Music Start-Ups

» Working with Consumer Brands

i : : : ' BILL JOHN KIRKPATRICK ~ DAVID PAKMAN DAVID PORTER
* Trends in Venture Capital and Private Equity B G((:)FlgANCE MYR o S
. 0 ] 9 i 4 ] Vi 3 8tracks
* Mobile Music Applications T et enres i

* Music Publishing M&A
* Behind the Scenes: Case Studies

SPONSARSHIP OPPORTUNITIES
Michele Jacangelo 646.654.4625 ¢ MJacangelo@Billboard.com

4

RALPH SIMON SCOTT M. SPERLING JEFF STRAUGHN

PETER PRIMONT
REGISTRAﬁO N CEO Americas Chairman Co-President VP Strategic
: . . g Cherry Lane Music Emeritus & Thomas H. Lee Marketing
Brittany Davies 646.454.4643 ¢ BDavies@Billboard.com Publishing Founding CHair, Partners island Def Jam
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—FMQB
#1 INDEPENDENT ROCK LABEL AT MEDIABASE

ALBUM OF THE YEAR (BUCKCHERRY)
-STEPHEN KING. ENTERTAINMENT WEEKLY

—

N RIT PICKS O ‘
BEST ROCK ALBUM (BUCKCHERRY)

BEST ROCK SONG (MOTLEY. CRUE)
BEST NEW ARTIST (SIXX: A.M.)

GRAMMY NOMINATION FoR BEST HARD ROCK PERFORMANCE
(MOTLEY CRUE - “SAINTS OF LOS ANGELES")

AND 1N 2009 ..

LABEL PRESIDENT NIKKI SIXX INTRODUCES HIS FIRST SIGNING...
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