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A Download on the Digital Music Revolution

Billboard’s Digital Music Live! offers insight from industry insiders on the digital transformation of the music business including:
new music services, social media, ad-supported free streaming revenue models, digital DIY artist services and more.

This one-day event - the exclusive digital music track of CES - features compelling keynote interviews and panel discussions with managers,
artists, record label executives, investors and their technology partners.
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Think Global, Hear Local

The Increasingly Digital Music Business Needs To Break Down Borders

BY ROBERT KASHER

The mobile revolution has the potential
to give music distributors a new lease on
life—as only they have the resources, con-
nections and marketing savvy to address
the global market. Technology, not gov-
ernment, is pushing a new global agenda
based on the opportunities presented by
the digital world. And this needs to
prompt us to build the infrastructure to
make that potential a reality.

Digital technology lets us access any-
thing, from Sa Ding Ding’s latest Chinese
pop video to Iranian folk music and
Ukrainian hip-hop. Jazz fans in Tokyo can
keep up with the latest releases from their
favorites in New York and Paris. Latin
music has found a growing market in
India as Indian music has in Brazil, all
because music that previously was felt to
be marginal now finds the interested on
the Internet.

This lets previously isolated cultural
communities expand dramatically. Ar-
menian music, for example, is nolonger
trapped in its geographic base in the Cau-
casus and a few concentrated pockets of
population around the world. It can reach
the Armenian diaspora, a market four to
five times larger than the local one. Like-
wise, Jay-Z fans in Dacca, Bangladesh,
give his music a twist by mixing it with
local beats and vocals.

Despite these advances that are reshap-

WOMEN IN MUSIC?

I have been a big fan of the redesign and
commitment to in-depth investigative
stories that Billboard has undertaken. I
have especially enjoyed your listings of
the top executives in many different
facets of the business, as they introduce
me to smart and creative people | may
not know.

The recent Women in Music issue was
very well done and I congratulate and
applaud all of those on the list, for they
are deserving of inclusion, not just be-
cause they are women, but because they
are smart, creative and passionate about
their profession.

ing the tastes of listeners around the
world, we are burdened with a distribu-
tion and licensing system that remains
locked into geography. Latin America still
lacks a good digital and mobile distribu-
tion system in spite of the fact that mo-
bile adoption there covers almost 98% of
the population.

Aside from piracy, we also lack consis-
tent international structures to handle
the copyright and tax issues that a truly
global marketplace would create. How
can we address the first issue without a
global consensus on the second?

However, I read the list feeling that a
major element of the business was left out.

Who was missing? All the women at
agencies who play such a critical role in
the growth, development and longevity
of talent. Chiefamong those not recog-
nized are the extremely talented and in-
fluential women who are an integral part
of Creative Artists Agency’s music de-
partment. At a time when touring and
the live experience is the strongest and
most profitable part of the music indus-
try, for Billboard not to acknowledge
such noteworthy agents and executives
as Jenna Adler, Emma Banks, Carole

We have structures in place in the in-
ternational music community to address
these issues. But when we look at provid-
ing “global” solutions, we invariably run
through a series of international music
divisions that are jealously guarding their
turf. If we can’t break down the barriers
within corporations, how can we address
them across countries?

Conferences and conventions bring to-
gether the players who can solve these
problems, but there are still too few fo-
rums for them to communicate. Since
the Internet lets so many artists create
global fan communities, promotion is far
ahead of the law. By using viral market-
ing and social networking, artists are
breaking out of the legal structures suited
to the era of vinyl and establishing an ad
hoc infrastructure for the digital world.

With rare exceptions, individual artists
lack the clout and resources to adequately
tap the opportunities that are opening
for them. That’s where an industry long
battered by technology should be able to
make a stand for its survival—Dby open-
ing itself to new ways of thinking that
define the world not in the narrow terms
of geographical territories but as an open
series of communities that can transcend
old boundaries. o

Robert Kasher is founder/leading
executive of the Global Reader service
from MPS Mobile

FEEDBACK

Kinzel, Allison McGregor and Marlene
Tsuchii, along with the rest of the
women at CAA, for their impact on
artists’ careers and the business as a
whole, was a glaring ervor.

As our industry continues to grow and
evolve, agents play an increasingly vital
role in bridging the connection between
artist and fan. And nothing bonds the
artist and fan better than a live concert.

The women who | have the honor to
work with are at the top of my list.

Rob Light
Head of music/managing partner
Creative Artists Agency
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FOR THE RECORD

In the Nov. 22 issue, the year of
release for the Fray album “How
to Save a Life” should have been
listed as 2005.
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LATEST

NEWS
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>>>WOOL-
WORTHS IN
TALKS TO SELL
STORES

Major U.K. retailer
Woolworths Group
has confirmed that
the company isin
talks regarding the
sale of its retail arm.
While Woolworths
declined to comment
on the potential
buyer or monetary
value of the offer, the
Times of London
reported that the
bidder in question is
restructuring
specialist Hilco. The
chain operates more
than 800 stores
throughout the
United Kingdom as
well as distributor
Entertainment U.K.
and DVD publisher 2
Entertain.

>>>STARS SET
FOR GRAMMY
NOMS SHOW
Foo Fighters, John
Mayer, Christina
Aguilera and B.B.
King will perform at
the first Grammy
Nominations
Concert, to be held
Dec. 3 at Nokia
Theatre L.A. Live and
broadcast on CBS. In
addition to the
performances, the
event will reveal the
nominees in several
as-yet-unspecified
Grammy categories.
Mariah Carey, LL Cool
J and Taylor Swift will
serve as co-hosts.
The 2009 Grammys
will be held Feb. 8.

>>>TYCOON
EYES CIRCUIT
CITY

Mexican retail and
media tycoon
Ricardo Salinas
Pliego owns 28% of
Circuit City and could
buy more of the
troubled U.S.
electronics chain, a
Salinas spokesman
says. Asked whether
he could buy more
Circuit City stock, a
representative told
Reuters, “It is
possible, of course.”
Salinas acquired the
stock in the open
market before and
after Circuit City
went bankrupt and
hasn’t had any direct
talks with the chain’s
management.

s recording artists experiiment
with all manner of digital ini-
tiatives to reach their fans, a
few continue to engage in
acenturies-old practice-
writing books.

Those awaiting new material from
Eminem, for example, were granted a
temporary reprieve when the rapper-
turned-hermit released “The Way I Am”
in October. Part scrapbook and part
memoir, the book has sold 10,000 copies
in the United States, according to
Nielsen BookScan.

“The Way | Am” isn't the only new
tome on the market from an outspoken
Detroit musician. Ted Nugent’s “Ted,
White, and Blue: The Nugent Manifesto,”
a polemic about politics, has sold 24,000
copies since it arrived Oct. 7 and is No.
28 on the New York Times’ Hardcover
Nonfiction best-seller list.

The book sales haven’t translated
into increased record sales for either
as none of Eminem’s four albums or
Nugent's greatest-hits album has en-
joyed any appreciable rise in sales since
their books were published, according
to Nielsen SoundScan.

Then again, that’s usually not the rea-
son why artists turn to book writing. Mu-
sicians pick up the pen to set the record
straight, rant about the state of the world
or just share tales of sex, drugs and rock-
'n’roll. And even those who aren’t rock-
star famous can sometimes get book
deals: Juliana Hatfield, more than a
decade past her indie-rock heyday, re-
cently published amemoir through Wiley.

A more conventional rock'n’roll book
project was Motley Criie bassist Nikki
Sixx memoir of drug addiction, “The
Heroin Diaries,” which has sold 161,000
copies in hardcover and an additional
6,000 in paperback since it was published
in September 2007. Sixx helped boost
sales of the book by releasing an album
a month before the book’s publication
called “The Heroin Diaries Soundtrack,’
which has sold 276,000 units in the

BACK TO BASICS
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BOOKED

Musicians Page Through Their Past For Profit

United States, according to SoundScan.

Many publishing deals are fairly mod-
est, at least by the standards of multiplat-
inum recording stars. “A typical advance
for an established musician is a few hun-
dred thousand dollars,” a publishing
source says. “The advance is gznerally
about 20% of what the publishers expect
a good book will generate.” R2presenta-
tives for Eminem and Nugent coildn’t be
reached for comment about th-eir respec-
tive book contracts.

As in the music industry, attrors have
to wait until their advance is racouped
to receive royalties on sales. Since many
musicians can’t write stunning prose,
they hire ghostwriters or co-avtrors, who

www.americanradiohistorv.com

zre generally paid a flat fee out of the ad-
vance money. Primary authors are then
usually paid a royalty of 15% of the re-
tail price for hardcover and 7.5% for pa-
perback books, translating to $3.75 for
a $25 hardcover or $1.05 for a $14 pa-
perback. Compared with the $1-$2 typ-
cally paid for each album, selling books
100ks like a more lucrative bet.

But not everyone who has ever cut
a record should count on getting a
book deal.

Things are dire in the publishing
business, and they are looking to get

OBAMA’S COATTAILS

qato, And 95T
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On the best-seller list
with a bullet: the latest
releases from Ted
Nugent and Eminem

the big names that already
have established brands
and platforms,” says liter-
ary agent Sarah Lazin. And
she adds that even some
popular musicians face an
added hurdle because of their
fan base.
“For a long time, publishers
made the mistake of thinking
that because a band had sold a lot
of records, they would sell a lot of
books,” she says. “I think they've
discovered that it depends on the
audience. For the Tori Amos [biog-
raphy “Piece by Piece,” which she
co-wrote with Ann Powers|, we had
a huge response, because her fans
are readers and book buyers.’
“Piece by Piece” has generated
hardcover sales of 32,000 units and
paperback sales of 9,000 units since
its publication in February 2005, ac-
cording to BookScan.

Sakiyah Sandifer, who co-authored
“Thank You and You're Welcome” with
Kanye West, devised a creative response
to this problem, bundling the book with
tickets to West's Glow in the Dark tour.

Musicians who think their story should
be on the big screen might have an eas-
ier time selling the story to Hollywood,
but Lazin says even that isn’t asure thing.
“You don’t make money optioning the
book alone,” she says. “But with “Walk
the Line’ and ‘Ray, you are starting to see
the movie industry open up to books writ-
ten by musicians a bit more.”

However, Sandifer says many artists
aren't writing for the glory. “They do it
for vanity reasons,” he says. And, he
adds, much like in the music industry
where artists can sell relatively few
records and clean up on the road, “They
can probably make more money on the
speaking circuit and doing author events
than on the publishing deal.” oce

b- MOBILE: For 24/7 news and analysis on your cell phone
or mobile device, go to: mobile.billboard.biz.
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NEWS
FROM

>>>MICHAEL
JACKSON SET TO
TESTIFY

Michael Jackson plans
to testify in a British
court in a lawsuit
brought against him by
a Bahrain prince,
Jackson’s lawyer says.
The singer is being
sued by Sheikh
Abduilah bin Hamad ai-
Khalifa, the second son
of the king of Bahrain,
who says Jackson
reneged on a contract to
record a new album and
write an autobiography.
He also says Jackson
owes him $7 million
after the prince paid for
his legal costs, trave!l
and other expenses.
Jackson contests that
there wasn’t a valid
agreement with al-
Khalifa and that the
sheikh’s case is based on
“mistake,
misrepresentation and
undue influence.”

>>>JASON
BENTLEY TO
HELM ‘MORNING’
SHOW

Jason Bentley, the
longtime KCRW Santa
Monica, Calif., DJ of the
evening show
“Metropolis,” will take
over the “Morning
Becomes Eclectic”
program starting Dec. 1
and has been named the
station’s music director.
Current music director/
“Eclectic” host Nic
Harcourt will step down
at the end of the month
after 10 years to pursue
several independent
projects but will
continue as a KCRW DJ,
hosting a three-hour
show on Sunday
evenings.

>>>NARM
CHAIRMAN/
TARGET BUYER
PETERSON TO
RETIRE

Sue Peterson, the head
of the music-buying
team at Target and
chairman of NARM, is
retiring at the end of
December. Peterson,
who was ranked No. 6
on Biliboard’s Women in
Music list, says “it is
time to do other things”
in life. Peterson, also a
member of the board of
the Country Music
Assn., has been with
Target for 26 years and
the head of the music
team since 1992.
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aconference pan,el,'

eave it to Kiss frontman and touring

veteran Gene Simmons to provide a

concise summation of the duties of

a performer.

[ “I don’t care if you're Axl
Rose, forgot to tie your shoelaces or your
father molested you when you were 3—
you're a bitch if you don’t show up on-
stage when it says 9 o'clock,” Simmons
told a packed audience during his
keynote address at Billboard’s fifth an-
nual Touring Conference at the Roosevelt
Hotel in New York.

“You need to have the integrity and
self-respect to respect the promoter who
paid you the money in advance, the hall
and the people who make all our lives
possible,” he said.

Simmons made his remarks during
the final day of the Touring Conference,
which was held Nov. 19-20. The confer-
ence was capped off by the Billboard
Touring Awards, which honored Bruce
Springsteen & the E Street Band, Kenny
Chesney and other leading touring acts,
venues and promoters (see Home
Front, below).

At a time when many in the touring
industry are expressing concern about
rising ticket prices, the entrepreneurial
Simmons warned that lowering prices
carries considerable risks.

“Don’tdo that—you’re training anen-
tire generation of people to pay less for

ond gital promotion strategies;

ntman GENE SIMMONS.

BY MITCHELL PETERS

InThe
Limelight

Billbcard Touring Conference Examines
Where The Biz Is Headed

something and then more for something
else,” he said. “They won’t know what
the value is and they’d rather pay less
every time.”

Notwithstanding Simmons’ warnings,
C3 Presents partner Charles Attal argued
during a panel discussion at the confer-
ence thatsome acts are pricing themselves
oul of the market by charging high fees.

“Next spring I think you'll see a lot of
promoters pass on bands because they
just can’t do it,” he said.

With a large number of bands trying
to book cluband theater shows, “You have
to pick and choose whatyou'll work with,”
Attal said. “There’s so much traffic that
the consumer won't have money to pay
$40 or $50 five times per month.”

Another panel addressed Ticketmas-
ter’s recent experiment in eliminating

convenience charges for ticket pur-
chases, with Ticketmaster Entertainment
senior VP/assistant general counsel
Joseph Freeman saying that “they’re not
going to die off entirely.

Live Nation executive VP of business
developmentand strategy Greg Bettinelli
said that concertgoers would likely be
less agitated if add-on fees didn’t appear
on their credit card bills.

“I've had so many family and friends
tell me over the years that they’d happily
pay $100 for a ticket, but the $90 [ticket]
plus $10 [in fees] drives them bonkers,”
Freeman said.

Duringadiscussion about digital pro-
motion strategies, Verizon Wireless di-
rector of digital music Ed Ruth said the
best efforts reach out to consumers be-
fore, after and even during a concert.

Verizon uses its customer database to
send text messages alerting music fans
of upcoming shows and offer them the
chance to win mobile tickets that can be
sent directly to their phone.

At shows, Verizon sets up green
screens featuring a videoclip of an artist.
The company encourages concertgoers
to stand in front of the screen and then
sends the resulting clip to their phone.

“They can leave the event with their
badge of belonging,” Ruth said. “We
can then deliver a thank-you message
afterward and deliver the opportunity
to sell content. We start a purchase path
that way.”

Jambase CEO Dave Rosenheim said
one of his Web site’s main goals is to build
awareness of an upcoming concert. To
achieve this, Jambase users are exposed
to forthcoming shows through the site’s
social network offering.

“One way [to create awareness] is to
see which show your friends are going
to,” Rosenheim said. “That’s going to
be a lot more important than seeing a
concert listing.”

Jordan Glazier, CEO of Eventful.com,
a Web site that allows music fans to re-
questspecificacts to performin their city,
said approximately 75,000 events and con-
certs have resulted from the site. “There
was a sense of ownership that the fan was
part of the process,” Glazier said. -

——

) 360 DEGREES OF BILLBOARD

SPRINGSTEEN,
CHESNEY WIN
TOURING AWARDS
Bruce Springsteen & the E
Street Band, Kenny Chesney
and Miley Cyrus were among
the big winners at the fifth an-
nual Billboard Touring Awards,
held Nov. 20 at the Roosevelt
Hotel ballroom in New York.

Springsteen and his band
picked up the top tour and top
draw awards for their Magic
tour, and longtime Springsteen
manager Jon Landau Manage-
ment was named top manager.

Chesney claimed the top
package award for the fourth
time, and Cyrus was namedthe
Breakthrough Artist. Spice
Girlsrang up the top boxscore
for their 17-show stand at Lon-
don’s O2 Arena.

Most awards were based
on data reported to Bill-
board Boxscore for the pe-
riod of Oct. 1, 2007, through
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Sept. 30, 2008.

Among the special awards,
Jonas Brothers and Burger
King received the Concert Mar-
keting & Promotion Award for
their partnership onthe Burn-
ing Up tour, an award deter-
mined by more than 100,000
online votes. Widespread
Panic received the inaugural
Road Warrior Award, and the
Allman Brothers Band was
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named Legend of Live. Walk-
ing With Dinosaurs—The Live
Experience was this year’s Cre-
ative Content winner, and Jon
Bon Jovi was given the Hu-
manitarian Award for his work
with the Philadelphia Soul
Charitable Foundation.

The top comedy tour award
went to Katt Williams, and the
first Eventful Fans’ Choice
Award, determined by fan vot-
ing, went to Chesney.

On the business side, the
Comecast Centerin Mansfield,
Mass., was named top am-
phitheater, and top club hon-

Thunder road: Billboard
award winners BRUCE
SPRINGSTEEN & THEE
STREET BAND perform at
London’s Emirates Stadium.

www.americanradiohistorv.com

ors went to House of Blues
Dallas. Live Nation was nam-
ed top promoter, Jam Produc-
tions of Chicago top in-
dependent promoter (the
United States) and 3A Enter-
tainment top independent
promoter (international). Cre-
ative Artists Agency received
top agency honors.

New York’s Madison Square
Garden took home the top
arena award for the fifth con-
secutive year. Other venue
winners included the Colos-
seum at Caesars Palacein Las
Vegas and Radio City Music
Hall in New York. Bonnaroo in
Manchester, Tenn,, picked up
its fourth top festival award.

TICKETMASTER TO
POWER BILLBOARD
.COMTICKET SALES
Billboard and Ticketmaster
have teamed to offer Billboard
.com visitors direct access to
thousands of live music events
across all genres of music.
Links to ticket sales are now
available on all chart and artist
pages throughout Billboard

.com. Visitors to the site can
purchase tickets directly from
Ticketmaster and TicketsNow,
Ticketmaster’s online resale
domain, in the United States.
“Billboard is uniquely
qualified to provide con-
sumers with credible chart
data, authoritative music
analysis and access to both
popular and up-and-coming
artists,” Billboard publisher
Howard Appelbaum says.
“By aligning with Ticketmas-
ter we hope to greatly en-
hance the music experience
for the Billboard.com audi-
ence, for they are now given
the opportunity to enjoy
their favorite artists online as
well as in person via anin-
credible inventory of tickets
to live music events available
through both the primary
and resale channels.”
Ticketmaster president Eric
Korman says his company’s
partnership with Billboard cre-
ates “the ideal, fan-friendly
Web environment from music
discovery through to the live
experience.” ooe

BILLBAORD TOURING CONFERENCE(3): RICK GILBERT/SKYHOOK ENTERTAINMENT: SPRINGSTEEN: LEFTERIS PITARAKIS/AP IMAGES
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>>>UNIVERSITY
SYSTEM TO PAY
MILLIONS TO
FIGHT PIRACY

Tennessee’s recently
passed college anti-
piracy law will cost the
state’s university system
more than $11 million
this year and about $2
million per year moving
forward. A fiscal note
with a summary of the
costs reveals one-time
costs of $9.5 million (for
monitoring software and
hardware), a $1.7 million
charge in fiscal 2008-09
(for costs including 21
staff positions) and $2
million per year,
beginning in 2009-10, to
operate the program.

>>>BRYAN
PARTNERS WITH
MILLER LITE
Physical copies of Luke
Bryan’s single “All My
Friends Say” will be sold
in tandem with Miller
Lite beer. The promotion
is part of arecently
signed yearlong
sponsorship deal
between the EMI artist
and Miller Brewing. The
agreement includes on-
pack product
placement, touring,
contests and
downloads. In addition,
Bryan will do in-store
performances at Wal-
Mart locations and
Longhorn Steakhouses
across the country.

>>>EMUSIC
BOOSTS ROSTER
Indie digital retailer
eMusic added labels
Righteous Babe, Barsuk
and Domino to its
catalog, bringing the
total number of tracks
available on the site to
4.5 million. The
company says it has sold
250 million downloads
since its 2003 launch.
Righteous Babe is
owned by artist Ani
DiFranco and includes
her full catalog. Barsuk’s
roster includes Mates of
State and Nada Surf, and
Domino’s includes the
Arctic Monkeys and
Animal Collective.

Compiled by Chris M.
Walsh. Reporting by Ed
Christman, Jonathan
Cohen, Cortney Harding,
Kamau High, Chris M.
Walsh and Reuters.

For 24/7 news and
b- analysis on your
.DIZ mobile device, go to:
mobile.billboard.biz.

QUESTIONS

with CHRIS STEPHENSON

by ANTONY BRUNO

Microsoft’s Zune music player and subscription service have faced an uphill bat-
tle to capture a significant share of the Apple-dominated digital music market. But
the company is nothing if not persistent.

In an effort to draw more subscribers to its Zune Pass unlimited music service,
Microsoft has added a free ownership model. Anyone paying $15 per month for the
Zune Pass all-you-can-eat subscription can now downioad and own up to10 tracks
per month as well. These tracks are free of digital rights management restrictions,
meaning users can keep them after their subscription expires or burn them to a CD.

According to Chris Stephenson, GM of global marketing for Microsoft’s enter-
tainment business, adding DRM-free downloads is at least a tacit admission that
the current music subscription model needs new approaches to realize its prom-
ise. He recently spoke with Billboard about the thinking behind the new offer.

Why did you decide to suddenly

give away 10 free tracks per month
with a Zune Pass subscription?
From day one, the whole discovery idea
has been a big deal for us, and subscrip-
tion is a way to get to that as an under-
lying principle. As we've looked at it, it's
clear that something needed to be done
to the model to add a bigger economic
value. So we started looking at a bunch
of different models.

Why this one? What does this add
tothe subscriptionmodel?

Based on a bunch of research we did
about a year ago, we found the idea of
listening to all musicand keepinga num-
ber of [songs] was a resounding success.
The economic value in the consumer’s
mind just changed, and there was a lot
of enthusiasm among the labels as well.
We feel it will really change the way peo-
ple think about subscription.

Don’t music subscribers tend to
buy more music thannonsubscribers?
That'sactually true. We find thal halfof
the overall downloads we have come

from subscribers. That’s a fairly big pro-
portion. So the principle then is, How
do we get a higher percentage of sub-
scribers? We want to drive the number
of subscribers to overall drive downloads.

Doesn’t giving them 10 free songs
permonthsortofdefeatthepurpose?
We think there’s a balance there. We
think we’ll get alot more subscribers be-
cause it’s a simple offer, and that out-
weighs the cost of purchasing the
downloads. It’s really about driving sub-
scription. |f the number of subscribers
didn’t grow, why would you give tracks
away? After sitting down with the la-
bels—Dboth the majors and indies—
everybody agrees that the overall growth
in the subscriber base would outweigh

any kind of downside in giving the
tracks away. And there’s so much
free MP3 activity anyway. It's nota
clean break between purchased
MP3s and illegal MP3s.

So how are you paying for
allthis?
We're not dipping into our pocket
to make this happen. The way to
think about it is that everybody re-
alizes that there’s got to be some
sort of give-or-take on all sides.
Think about a certain percentage
of the Zune Pass fee being allocated
to subscription and a certain amount
allocated to the downloads

So what does this say about the

subscription model if it requires you
to give away free music in order to
remainviable?
It’s hard to say for sure, but is $14.99
too much for subscription-only music
where you can’tactually keep any of the
tracks? You look at the rate of adoption
for subscription historically at that price
point, and it's been [low]. The consumer
doesn’thave a problem with $15 neces-
sarily; that’s the price of a CD. They have
more of a problem with the fact that
they’re used to owning music and tak-
ing itwith them and putting it wherever
they want. That seems like the right bal-
ance of the moment. .o

As Obama prepares to take office, changes in
Congress and the FCC will affect the entire

entertainment industry.

>>>JUDICIARY
COMMITTEE TO
OVERSEE IP ISSUES

The music industry feels it dodged a
bullet after U.S. House of Representa-
tives Judiciary Committee chairman
John Conyers, D-Mich,, said Nov. 12
that he is removing oversight of in-
tellectual property issues from the
purview of the House Sub-
committee on Courts, the
Internet and Intellec-
tual Property and
placing it under the
jurisdiction of the
full committee
when Congress re-
convenes in January.
The reorganized IP
subcommittee will in-
stead be tasked with over-
seeing antitrust matters. The Ju-
diciary Committee is expected to
ratify the change in January.
Officially, the move was sparked
by the high volume of IP-related cases
the subcommittee was handling, as
well as its expanding role in other
matters. But concerns about who
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might chair the subcommittee had
the music and entertainment indus-
tries on edge—concerns that are now
allayed with the switch.

The subcommittee is chaired by
Rep. Howard Berman, D-Calif,, a key
supporter of the entertainment in-
dustry. He will take over the chair-
manship of the House Foreign Rela-
tions Committee in the next
session of Congress, a

move that will require

him to step down as

IP subcommittee

chairman. However,

Berman will remain

involved in deliber-

ations over IP issues
as a member of the
Judiciary Committee.
Two of the candidates in
the running for that role have
raised major red flags for the musicin-
dustry: Rep. Rick Boucher, D-Va., a pro-
ponent of expanding fair use and cre-
ating more safe harbors for digital
music services under the Digital Mil-
lennium Copyright Act, and Rep. Zoe
Lofgren, D-Calif., who was expected
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to side with her Silicon Valley con-
stituents over entertainment and con-
tent concerns.

By folding IP issues into the main
Judiciary Committee that he chairs,
Conyers hands the music and enter-
tainment industries a major win. “If
Berman is one of the top two protec-
tors of copyright in Congress, Cony-
ers is probably the other one,” a music
industry source with knowledge of
congressional affairs says.

The implications of the change
could be particularly significant for
pending legislation that would re-
quire terrestrial radio broadcasters
to pay performance royalties to artists
and record labels. Conyers is an orig-
inal co-sponsor of the Performance
Rights Act, which no longer has to
pass through the IP subcommittee
before the full Judiciary Committee
votes onit.

—Antony Bruno

>>>0BAMA MULLS FCC
APPOINTMENTS

As president-elect Barack Obama
busies himself with staff appoint-
ments, broadcasters are buzzing
about names being tossed around for
his choice for Federal Communica-
tions Commission chairman. Among

them are Blair Levin and Julius Gena-
chowski, former advisers to one-time
FCC chairman Reed Hundt, who is
serving as Obama’s senior transition
team adviser. Also heard: FCC staffers
Scott Blake Harris, Don Gips and
Larry Strickling.

Another rumored candidate who
earns high marks among broadcast-
ersis Richard Reingold, a former GM
for WUSA-TV in Washington, D.C.,
who now owns and operates four TV
stations. Also emerging as possible
candidates are two veteran utility
regulators: former Florida Public
Service Commission chairman Julia
Johnson and Mignon Clyburn,a com-
missioner at the South Carolina Pub-
lic Service Commission.

FCC chairman Kevin Martin could
opt to remain on the commission
until his term expires in 2011. And
while he has hinted that he would like
to stay through the digital TV tran-
sition in February, the high salaries
earned by former FCC chairmen sug-
gest that Martin isn’t likely to stick
around for long. Obama will also have
another FCC seat to fill with the
pending departure of Republican
commissioner Deborah Taylor Tate,
whose term expired in mid-2007.

—Jeffrey Yorke, Radio & Records

CONYERS: SUSAN WALSH/AP IMAGES
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DAN MONICK

Moving pictures:
MOTION CITY
SOUNDTRACK

How Indie Bands Can Look Good For Less

Halfway through the mtvU Woodie Awards, the
college channel’s take on the MTV Video Music
Awards, [ looked around the room and thought,
“What's the point?”

I'm not referring to the Nov. 12 event itself,
which was well-organized and enjoyable.

1 was struggling to figure out why an indie
band would bother shooting a professional
music video in 2008.

Big-budget videos used to be a vital promo-
tional tool for music acts. But in this age of
user-generated cell-phone videos and synch
licensing opportunities for TV ads, why spend
the time and money on a big production® A
lower-cost approach could make more sense.

mtvU senior VP of programming Ross Mar-
tin says videos have a different meaning than
they did a decade ago.

“The music video process is
another way of learing down the
wall between bands and fans,” he
says. “We're seeing record labels
hire college kids to make videos
for bands they really like, and you
get a different sensibility than if
you'd hired a big-time director.”

The fact that videos can be
made on a shoestring is one rea-
son why people still make them,
according to Cathy Pellow, owner of the music
video production company Refused TV.

“The days of the $150,000 video are so over,”
Pellow says. “When 1 started in 1998, it was
common for a baby band to have $350,000 to
play with. I think a band that asked for that now
would be laughed out of the room.

“The plus side is that you can make a really
creative, professional-looking video for a few
hundred dollars. And | know a lot of directors
who work on big commercials and then use that
to subsidize music videos for smaller bands.”

In Pellow’s mind, the real question is how
the video will be received, not how much it costs.
“Havinga boring, bad video is worse than hav-
ing nothing. Ifyou don’t have something to say,
you've really wasted your time.”

Martin echoes the sentiment. “Kids appre-
ciate risk-taking,” he says. “It’s better to try
something and have it fall flat than do some-
thing safe and boring.”
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Having a boring video can cost a band far
more than music sales.

“Bands have to think about this if they want
to sell concert tickets,” Last Gang Records pres-
ident Chris Taylor says. “Videos are nolonger
exclusively oriented toward selling a recorded
product. In the future, I think this is going to
mean artists will need to consider investing in
the videos themselves if they see it is a tool that
builds the concert draw as well as the CD sale.”

For some indie bands, outsourcing video pro-
duction to their audience seems like a natural
solution. It worked for Motion City Sound-
track; its video for “It Had to Be You” was di-
rected by a college student and wound up taking
home the video of the year Woodie. “We’re re-
ally into DIY videos, because we can have more
fun and show off our goofy side to our fans,”

keyboardist Jesse Johnson says.
r Pellow predicts that even
Jower-budget videos will soon
be the norm. “It’s almost easier
to partner with a cell-phone
company and give away a thou-
. sand phonesand have the audi-
ence film the show and get a
phone in exchange for the
footage,” she says.

For some indie acts, homemade
videos have proved more popular than official
clips. Voxtrot’s most-viewed YouTube clip isa
fan-made one for the track “Start of Something,”
while Final Fantasy’s mos! popular video is a
fan-shot clip of the band’s version of Mariah
Carey’s “Fantasy.”

Taylor doesn’t fully buy the crowd-sourcing
argument, countering that “cute, fan-made
videos are nice but won’t generally make a sig-
nificant impact.”

But he acknowledges that professionally
produced videos remain a gamble. “Videos
are such a crapshoot these days,” Taylor says.
“We've trashed numerous videos that don’t
work out or, in some cases, the mainstream
support isn’t there. It's more and more of a
risk these days when our marginsare getting
increasingly squeezed.” .

biz

For 24/7 indies news and analysis,
see billboard.biz/indies.
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Latin Grammys Net
Limited Sales Gains For
Performers, Winners

The ninth annual Latin Grammy
Awards were held Nov. 13 amid
mounting worries about the deepen-
ing economic recession but also amid
hopes for change following Barack
Obama’s victory in the U.S. presiden-
tial election. [t was perhaps appropri-
ate, then, that the show appeared to
reflect a tentative and sometimes con-
founding market.

While the nominees included
artists of varying levels of popularity
and renown, most nods went to either
the most established names or the
biggest commercial successes. But
compared with past years, this trans-
lated into modest sales gains for win-
ners and performers,
highlighting a weak
market low in com-
pelling trends, strong
releases and, frankly,
imagination.

For the week ending
Nov. 16, the biggest sales
gainer on Billboard’s
Top Latin Albums chart
was multiwinner and
multiperformer Juanes, whose “La
Vida ... Es Un Ratico” jumped in
sales by slightly more than 1,000
copies, according to Nielsen Sound-
Scan, for a 221% gain, catapulting
him onto the chart to end the week

‘XTREME’REACH

at No. 31.

But no other act saw a sales rise of
more than 1,000 copies. Flex, one of
the performers at this year’s show and
the winner of urban song of the year
for “Te Quiero,” nearly met that mark,
benefiting from a 67% boost in sales
of his album “Te Quiero,” which rose
13 notches on Top Latin Albums to
No. 14. Other than that, double-
winner/performer Julieta Venegas
had sales of her “MTV Unplugged”
album rise 109%, and best new artist
Kany Garcia (who also performed)
experienced a nearly 500% rise of
her album “Cualquier Dia,” which
jumped to No. 15 on the Top Latin Pop
Albums chart, although it didn’t make
the Top Latin Albums tally.

Familiar TV faces Olga Tafidn and
JenniRivera, who both had inordinate
amounts of screen time,
didn’tenjoy any discern-
able boost in sales. [n a
twist, the artist who saw
the greatestsales benefit
after Juanes, Flex and
Venegas was virtual un-
known Buika, a Spaniard
whose style of musiccan
be best described as fla-
menco/Cuban fusion.
Her exquisite “Niiia de Fuego,” a nom-
inee for album of the year, notched a
699% sales gain, entering Top Latin
Pop Albums at No. 13 and topping
iTunes Latino’s sales chart. Buika did-
n’t perform, but she did present an

New Acts Fuel Urban Bachata’s Rise

award, providing her with a welcome
bit of exposure.

Unlike years past, there weren't any
big releases scheduled to coincide with
a Latin Grammy performance. The
week’s big debut, entering at No. 1 on
Top Latin Albums, was “Wisiny Yandel
Presentan la Mente Maestra,” featuring
the reggaeton duo and protégé DJ Nesty.
But although Wisin & Yandel’s “Los Ex-
traterrestres” won best urban album
honors, they were in the midst of a pro-
motional tour and didn’t perform at the
awards. That might have been related to
the fact that the duo didn’texpect to win.
“We thought we were going to see the
same thing as in the past, which is that
reggaeton was never voted a winner,”
manager Edgar Andino says.

Despite the safe voting choices and
rather staid list of nominees, the awards

0 .

show often shined, highlighted by

Jorge Celeddn and Jimmy Zambrano
backed by a slew of Colombian dancers
and a rousing accordion number fea-
turing styles from around the world.
In a year of overall declining TV rat-
ings, the 2008 Latin Grammys were no
match for last year’s show, which bene-
fited from a stronger roster of album re-
leases. The program averaged 3.3 million
households and 5.8 million viewers,
down from 3.5 million households and
6.2 million viewers in 2007, according
to Nielsen. However, Univision.com re-
ports record traffic to its Latin Grammy
coverage, with more than 20 nillion page
views, 1.2 million unique visitors and
more than 5 million video streams. « -+
b_ For 24/7 Latin news
jo

and analysis, see
billboard.biz/latin.

Every oncein a while, urban bachata duo Xtreme
will dial up the fans that leave their phone num-
bers on the group’s MySpace page.

“They’re always surprised,” says Steve Styles
(aka Steven Tejada), one half of Xtreme,
adding that the fans know it’s no prank call.
“We get straight to the point and they just
start screaming.”

Xtreme’s cultivation of a grass-roots base has
made it one of the most successful acts of the
genre, which is claiming a bigger space on the
airwaves than it ever has thanks to a slew of new
acts. In addition to Xtreme and urban bachata pi-
oneers Aventura, Billboard’s airplay charts this
week also feature Toby Love, Marcy Place, Bachata
Heightz and Optimo.

Xtreme’s ability to build onits recent success
and the efforts by other acts to achieve breakout
sales will determine whether urban bachata is
more than a passing fad.

Xtreme’s third album, “Chapter Dos,” drops
Nov. 25 on Machete/Universal Music Latin En-
tertainment; the single “Through That Window
(Enamorado Estoy)” is No. 29 on Billboard’s Hot
Latin Songs chart. Xtreme’s breakthrough sec-
ond album, “Haciendo Historia,” has sold 133,000
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copies in the United States and Puerto Rico, ac-
cording to Nielsen SoundScan. It did so on the
back of three hit singles (one a duet with Chee-
tah Girl Adrienne Bailon) and visits to New York-
area schools.

“The key to Xtreme’s appeal has been their core
representation of the bilingual urban generation,”
says Waliter Kolm, president of Machete and Uni-
versal Music Latino. “The inner-city youth recog-
nize and associate with their style, languages and
messages—with their lifestyle in general. This is
marketing through visual culture.”

And though Styles and Danny D (aka Mejia,
Xtreme’s other singer/songwriter/producer) and
their fans all speak English, Styles says just a sprin-
kling of English in their songs is enough.

“A lot of Spanish people don’t like Spanglish
even though they speak it,” Styles says, adding
that when it comes to music, “they only want to
hear one language.”

Other urban bachata acts like Optimo, Leny
and Unigque have yet to take off in a big way, with
Optimo selling 5,000 copies of “Optimo FDL,”
while Leny and Unique have each sold 1,000
copies of their albums, according to SoundScan.
But the genre has shown promise in Europe and

Xtrelie fashion: STEVE
STYLES (left) and.DAN

on mobile. Love is on tourin Spain, Switzerland,
France and Italy and has sold 229,000 ringtones,
according to Nielsen RingScan.

While some urban bachata acts will in-
evitably sell more than others, Kolm believes
that the genre’s appeal to second-generation
U.S. Latinos and international audiences, as
well as its growing digital sales, mean that “the
genre is here to stay for a while.”

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music
L£OIM coverage you've come to expect from
Billboard—in Spanish! Billboardenespanol.com.
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B Wonder why so many au-
dience members were able
to sing along to the songs
performed at the Latin
Grammy Awards? Think giant
karaoke. Large video screens
on either side of the stage at
Houston’s Toyota Center dis-
played the fyrics to all per-
formed songs, prompting
audience members to get on
their feet on more than one
occasion and sing. “It's the
first time we did that,” Latin
Academy president Gabriel
Abaroa says, adding that “it
was prompted in part by the
profoundness of the lyrics.’

John Legend says his Latin
Grammy performance of “If
You’re Out There” with Juanes
was the idea of an agent at
Creative Artists Agency.
“We’re both very soulful peo-
ple,” Legend says of the
Colombian pop/rock star and
himself. They also have an-
other thing in common: sim-
ilar names. Legend’s real
name is John Stephens, while

teban, is the Spanish equiva-
lent of John Steven. “I spoke
Spanishin school, but| never
tried to sing in Spanish be-
fore,” Legend says. “it was a
lot of fun, and Juanes coached
me on the pronunciation.”

M Latin Grammy and Academy
Award-winning composer/
producer Gustavo Santaolalla
is writing the score for the
upcoming film by Mexican di-
rector Alejandro Gonzalez
IRarritu (“Babel,” “21 Grams”).
The Spanish-language film will
feature Oscar winner Javier
Bardem in the leading role
Santaolalla would not disclose
further details except to say
that “it is not a musical com-
edy.” Santaolalla will once
again write the bulk of the
music based on the script, a
strategy he’s used with previ-
ous scores. He previously col-
laborated with Gonzalez
Ifarritu on “Babel,” for which
the composer won an Oscar
for best original score.
—Lejla Cobo and
Ayala Ben-Yehuda

LEGEND, JUANES: MICHAEL CAULFIELD/WIREIMAGE.COM
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Camp Rock

Ole’s Pop/Urban Songcamp Puts A
New Twist On Songwriting Summits

Most music publishing companies arrange songwriting summits
to spark collaborations among writers on their own rosters.

But Toronto-based publisher ole takes a different approach
with its annual Pop/Urban Songcamp.

Ole held its second annual Songcamp in late September at Mu-
sicians Institute in Hollywood, where it brought together 34 song-
writers and producers from a variety of genres and publishing
companies to create songs for upcoming major-label albums, as
well as film and TV projects. The participants composed 45 songs
during the five-day event, which it staged in collaboration with Mu-
sicians Institute and publisher Notting Hill Music.

“We had A&R peoplein every day,” ole creative di-
rector Jennifer Hyland says. “They came in with proj-
ects they were working on, so it gave writers face time
with them to get specific directions and targets.”

Afterward, “we took a trip to New York to visit A&R
executives who had e-mailed their artist projects to us
to present the music,” Notting Hill Music director of cre-
ative/A&R Qiana Conley says. “Some have asked usto
put songs onhold and others have expressed interest.”

Among those reviewing the songs were execu-
tives and consultants from Epic, Atlantic, Bad Boy
and Nickelodeon involved in projects for the likes of Kelly Row-
land, Menudo, LLeona Lewis, Toni Braxton and Case Lee, accord-
ing to the two executives.

The emphasis of ole’s Songcamp is on creating collaborative
opportunities for the company’s roster of Canadian-based urban
songwriters. “There’s a big pocket of talent in Toronto and in
Vancouver but it doesn’t cross-pollinate in the U.S.,” Hyland says.

For instance, ole writer Rupert Gayle has enjoyed big hits

Publishers

ED CHRISTMAN

with Juno Award-winning singer Keshia
Chanté and other Canadian R&B stars,
but “not a lot of urban artists have crossed
overinto the U.S.,” Hyland notes, adding,
“We're dedicated to building bridges in
the urban songwriting community.”

Each day, participating producers

based themselves in Musicians Institute
studios, while the songwriters rotated.
Hyland and Conley put new songwriting
teams together daily, often pairing writ-
ers of different genres. For example, one
day they teamed Nashville songwriter
Steven Lee Olsen with Shep Solomon, a
pop songwriter who has contributed to
songs recorded by Britney Spears and
Daughtry, and the Runners, who have
worked with Chris Brown
andR. Kelly.

Occasional tensions flar-
ed as participants wrangled over songwriter
shares. At first, some songwriters asked Hyland
and Conley “to settle fires,” Conley says, adding
however that neither did.

“Some conversations on how to split a song
might have carried over to the next day, but they
only had five days to make a decision,” Conley
says. “At the end of the event, we had the split
sheets and copies of songs ready for the outside publishers.”

Ole staged its first Songcamp last year in Toronto, but it moved
the event to the United States because “we have access to way
more projectsinthe U.S.,” says Hyland, who brought the idea for
a songwriting camp from her previous job with Sony BMG Canada.

Beginning in 2003, BMG released the debut album of the win-
ner of “Canadian Idol,” the Canadian counterpart to “American
Idol.” At the end of every season, the label had eight weeks to pre-
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Happy campersiqle:
Songcamp attendees

pare the album (and, in one season, the runner-up’s debut as
well). To meet that deadline, BMG began staging weeklong song
camps of about 30 songwriters from different publishing com-
panies to develop material. That continued after the label’'s 2004
merger with Sony until last year, when EMI Music Publishing and
peermusic took over the reins of the “Idol” song camp.

The communal spirit of that annual event informs what ole is
doing with its Pop/Urban Songcamp. Pleased with the success
of this year’s gathering, ole is mulling holding a similar event in
Nashville focused on crossover country music, Hyland says.

“This is an event that can only be expanded upon,” she says.
“It’s really just about collaboration and people getting out of
their comfort zones.”
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Obama-palooza

C3 Produces Victory Rally At Concert Site

Nov. 4 was a historic night for the United
States, the city of Chicago and-—on another
level—for C3 Presents.

C3, an Austin-based promoter/event pro-
ducer whose principals are Charlie Jones,
Charles Attal and Charlie Walker, pro-
duces Chicago’s Lollapalooza and Austin’s
Austin City Limits Festival.

It now has another produc-
tion credit: Barack Obama’s
election night victory rally in

OnThe
Road

aweek before the election. They ran out quickly.

“As people were coming in they were sep-
arated, ticket holders from non-ticket hold-
ers,” Jones says. “Ticket holders had to go
through a couple levels of security, including
magnetrons, if they were going to get within
a certain distance from the stage. It was like
the largest airport line you've
ever seen.”

Obviously, security was tight,
thanks to the combined efforts

Chicago’s Grant Park.

“It was definitely one of the
coolest things I have ever been
involved in,” Jones says. “It was
a humbling experience and
very emotional.

C3’s relationship with the
Obama campaign began during the Democ-
ratic Party presidential primaries, when C3
produced a few outdoor rallies in Texas.

“Their campaign office is right across the
street from Grant Park and it’s very well-
known that we produce Lollapalooza” in Grant
Park, Jones says. “It was a natural fit.”

The election night rally was dif-
ferent from other C3 events not
only in its purpose but how quickly
it had to be put together. Those in-
volved in the planning included
the Obama campaign and Chicago
police, public works, sanitation
and the mayor’s office.

“Alot of different organizations
had to communicate on this one.
We just produced it on their behalf,”
Jones says.

Another factor that made the
event unique was the hundreds of
media, VIPs and guests of the cam-
paign, staff, volunteers and other
credentialed attendees. The press
were sequestered in one massive
tent, with desks, high-speed Inter-
net and everything else they needed
to do their jobs.

One large video screen was situ-
ated directly by the stage for the
crowd in lower Hutchinson Field
where the speech took place, and
the city and C3 placed Jumbotron
screens throughout Grant Park
for overflow.

“Where Barack Obama gave his
speech could only hold 65,000-
70,000 people, but there were close to a quar-
ter-million people there, so we had to provide
services throughout the park so everybody
could see, hear and feel like they were part of
history,” Jones says.

CNN called the election for Obama at 10
p.m. Central Time, and the president-elect
took the stage about 45 minutes later. But the
masses had been at Grant Park for hours.

“There were some people in line to make
sure they were right up next to the barricades
that waited all day,” Jones says. “Published
doors time was 8:30 p.m., and | think we got
the doors open around 6.”

The Obama campaign began taking online
applications for rally tickets close to the stage
12 |
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Changeis gonna
come: President-
elect BARACK

. .OBAMA spe8ksat: -~
election night rally;

of the Chicago Police Depart-
ment, the U.S. Secret Service
and private security. Even so, the
crowd was “as peaceful as a
group of 240,000 people could
possibly be,” Jones says.

As for Grant Park, it will con-
tinue to be the site of further C3 productions
for yearsto come. The event producer said in
early November that it secured a deal with the
Chicago Park District to produce 10 more Lol-
lapalooza events at the park.

The reason the extension runs for 10 events
instead of 10 years is because the music fes-

RAY
WADDELL

tival couldn’t be held in 2016 if Chicago were
to succeed in its bid to host that year's Sum-
mer Olympics.

Along-term contract will help C3 budgetand
make long-term deals with vendors and spon-
sors. C3 also has a long-term deal for the Austin
City Limits Festival at Austin’s Zilker Park.

C3’s 2005 transformation of Lollapalooza
from a tour that seemed to have run its course
to a world-class festival is one of the biggest
success stories in live entertainment.

Jones says that Lollapalooza “wasn’t dead.
1t was just asleep.” .

biz

For 24/7 touring news and analysis,
see biliboard.biz/touring.

e : b ‘i
3 »> . ; ¢ ,‘ . : .
| N - -t
(Glelalofa]l B 8IN]RIN|R|B[R|nIB]s[a]sfa|als|lalm][=][d]lefle|[~[ofualaluln]-]

Concert Grosses

»
A A

GROSS/ ARTIST(S) Attendance

TICKET PRICE(S)  Venue, Date Capacity Promoter
$7,695,920 IV VRS Y-I-{{38

(80.729.256

Auditorio Nacional, Mexico City, 176,216 193660
Sept. 10-14, 24-28, Oct. 1-5, 8-12 20 svows

$7,606,820 NASfe B elol)] ;

$250/$175/3100  The Colosseurn at Caesars Palace, Las 50,420 52546 13
Vegas, Oct. 22-25, 29-31,Nov. 1, 3,6-9  shows 10 sellouts

pesos) $43.67 Producciones Juan Gabriel

Caesars Palace, Concerts West/AEG Live |

522,09/?7,;23 7 BETTE MIDLER |
50/$175/$140,
$95 108 Vagas Now T4z Sag Faroce: 19,41 21291 e, Concerts West/AEG Live ‘
2k§:g£22 g ABOUT US FESTIVAL: DAVE MATTHEWS BAND, BEN HARPER & OTHERS
3. 1 i A
$270_02/53;3§Oes g:‘:zﬁﬁ'ge%‘:_"z"e‘:key' Séo Paulo, gg’g’gg Evenpro/Water Brother, Mondo Entretenimento
(1,846,840 real 5 = n |
$232.96/$1ge€?495) x'g\,_':;‘é‘.c,?a" SacigeticBra il %75‘73 SAOThOS Evenpro/Water Brother, Mondo Entretenimento
YT Tl METALLICA, DOWN, THE SWORD
$75.50/$5550  Rose Garden, Portiand, Ore., 12/499 Frank Productions
$862’é§,0§8 JOAN MANUEL SERRAT ; L ‘
(8.089.44 o . . - -
pesos) $4017 gggut‘gtl‘g Nacional, Mexico City, :95.:7:76362tw9 oo Erre Ele
$525,192 JUANES
(289043440 i i
colon) $8177/416.35 Egtna%‘;e’\"'g'ggg'gig?'g'cahSz°'°' B’gég Evenpro/Water Brother
$523,51
(3668887 Canadian)
SASTYEIOR ezlsggada Centre, léi’lglﬁ AEG Live
(1,088,230 real . Y
$141.93/$18T§; = E?;ég‘:'e? gfaszsi?, g:‘:‘eéa, Porto 11?&93%)5 Evenpro/Water Brother, Mondo Entretenimento
$494,141 DEF LEPPARD, CHEAP TRICK, THE
($726688 Astrakan) 5,546
$10540/$6732 Acer Arena, Sydney, Nov. S 5.'778 Andrew McManus Presents
$481,046 ROBIN WILLIAMS
$102/$57 g%w{.egg_hﬁaue, Upper Darby, Pa., g.'l?;:]wo howe Live Nation, in-house
$479,670 SLIPKNOT, MACHINE HEAD, SYDO |
($772.802 9381
Australian) $5564 Acer Arena, Sydney, Oct. 26 377 Blue Murder Touring |
$474,217 JUDAS PRIEST
(IM620000 pesos) — . 987
$9812/$25.60 Bima, Bogota, Colombia, Nov. 3 11'0'(‘)0 Evenpro/Water Brother
NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, TAMI CHYNN
$464,714
$73.65/33815 gl;%.TwCen(er, San Antonio, 535;3 Live Nation
'YTYVIVE SO YOU THINK YOU CAN DANCE TOUR
$57.50/$37.50 zgjfesmlal Center, Newark, N.J., 3.'75e%2 AEG Live
$463,492 NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, TAMI CHYNN
$75/935 gr&dlzez enter, Milwaukee, %705876 Live Nation :
NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, TAMI CHYNN
$460,538 A
$82.50/$25.20 ieibzi.n%f:zn?SA'ena' Glendale, 174509036 Live Nation, in-house
$445,708 MCFLY
(983.620 real ; r
5113.29/53:573295) g'&_’zg_";hal' Sao Paulo, Brazil, ?ﬁﬁif&ﬁ?ﬁﬁé‘ﬁ? Evenpro/Water Brother, Mondo Entretenimento ‘
PUVERy B CELTIC THUNDER
Radlo City Music Hall, New York, 7, ;
SOVSIR0 SRy e A N O F e o shows  AEG Live ‘
:441,578 d JANET JACKSON ‘
250/$129.75, "
$79.S{)/$20 zﬁ'gﬁfnﬂiﬂ;‘,b#i'c"hf"c'fg(_ 28 g'gg? Live Nation, Palace Sports & Entertainment
$441103 SO YOU THINK YOU CAN DANCE.TOUR
$54.50/$35 LS;VF.'Iariner Arena, Baltimore, ]91,2‘255 AEG Live
|
$439,850 ! .
$125/$45 ?&kalsa. ‘g::?grse, Grand Prairie, ;1(;7';1“2[ AEG Live ‘
PYELY LBl BRAD PAISLEY, JEWEL, CHUCK W]CKS
$95/$35 American Bank Center, Corpus 5,505 Live Nation

Christi, Texas, Oct. 15 sellout

$436,951 SO YOU THINK YOU CAN DANCE TOUR |
$54.50/$37.50 United Center, Chicago, Oct. 17 9,038 AEG Live, Jam Productions ‘

seifout

BRAD PAISLEY, JEWEL, CHUC|

$436,908 AD P ' adl |
$49.75/$25 e W e s el ]d%gg Live Nation

$436,896 JOURNEY, CHEAP TRICK

$96/$51/$41/$31 Jo%l:.rrlal Pavilion, Albuquerque, 194,123]6 Live Natlon

$434,155 CARRIE UNDERWOOD, LITTLE BIG TOWN

$55/$38 BOK Center, Tulsa, Okla, Oct. 29 2:016 AEG Live }
$433,970 MAXWELL, JAZMINE SULLIVAN [
2%0/5575/'555/ Radiio City Music Hall, New York, ge,!s';&st MSG Entertainment, Live Nation

$432,075 MICHAEL BUBLE, NATURALLY 7 [
$75/$49.50 (B)iétOACen(er, Greenville, S.C., Eé?;ft BeaverIProductions

$431.975 NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, LADY GAGA ‘
$80/$20 'ggr;ﬁg{taer’ns‘rcc.:’agl:e‘.ggna, ]83,1:‘-1‘ Live Nation

$418,241 SO YOU THINK YOU CAN DANCE TOUR ’
$57.50/%37.50 lgg&c.laz;en(er, Anaheim, Calif., geJI\Z)Et AEG Live

$416,887 MAROON 5, COUNTING CROWSV,;AUGUSTANA ‘
$126/$22.87 Verizon Wireless amphitheater, 12,230 Live Nation

Maryland Heights, Mo., Sept. 27
KYLIE MINOGUE

Parque Jaime Duque, Bogota,
Colombia, Nov.

21600
$416,554

§
z

Copyright 2008, Nielsen Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville.

6é0%3 Evenpro/Water Brother

$412,863 DAVE MATTHEWS BAND
782,783 i 5 o - .
;237_34/;22_33) \3/8,0 RioIRiolcelaneioSepty gét‘lto%? Evenpro/Water Brother, Mondo Entretenimento |

|

www.americanr&8diohistorv.com

Phorne: 615-793-0466. Fax: 615-793-2891 email: ballen®billboard.com. For research and pricing, call Bob Allen. FOR MORE BOXSCORES GO TO: BILLBOARD.BIZ


www.americanradiohistory.com

JOBS. KIMBERLY WHITE/REUTERS

Mac Daddy: STEVE JOBS
presents new laptops

DIGTI'AI-

BY ANTONY BRUNO

APPLE-Y EVER AFTER

How Will iTunes Look After Steve Jobs Leaves Apple?

What will Apple be like after
Steve Jobs?

It’s a thought that strikes
fear into the hearts of in-
vestors, judging from the brief
plunge in the company’s stock
price Oct. 3 after a prankster
posted a hoax storyona CNN
Web site that Jobs had suffered
a heart attack.

Until recently, the thought
of Apple without its iconic
leader was unthinkable. But
the fake news report and Jobs’
noticeably thinner appearance
at recent company events have
prompted industry observers
to contemplate the possibility
of a Jobs-less Apple, even
though the CEO says he’s in
good health.

At some point in the future,
however, Jobs will leave
Apple. And his departure
could certainly affect the
major labels’ relationships

with iTunes, now the largest
U.S. music retailer.

It’s no secret that relations
between Apple and the lubels
are marked by tensions over
the company’s refusal to allow
more pricing options and its
unwillingness to share iTunes
customer usage data. Label in-
siders don’ expect that Apple
would suddenly relax its
stance on any of these issues,
but if Apple’s 800-pound go-
rilla were to leave the build-
ing, it certainly would provide
an opportunity for someone
like Universal Music Group
chairman/CEO Doug Morris,
who has been increasingly ag-
gressive in probing for a crack
in iTunes’ armor.

Besides having the final say
onall things Apple, Jobs also
uses the company as his bully
pulpit. He’s the |
original tech-

THE NEEDLE AND THE
DAMAGE DONE

For those vinyl snobs out there who never
went the way of the CD but find the prospect
of portable digital music just too irresistible, there’s
hope. The Denon DP-200 USB turntable comes with,
as the name implies, a USB port that allows users to
port their vinyl albums into either a computer or di-
rectly into a USB flash drive. It supports 33and 45 rpm
speeds, comes with a magnetic cartridge and offers the
choice of either silver or black. It also comes with music
manager software to make the transfer process even
easier. The hitch? It’s only available in Japan for the
equivalent of about $320. There’s no word yet on when
it will make its way to U.S. shores. -AB

business rock star, so his
words carry weight—and he
knows it. When the labels
began pushing for variable
pricing, Jobs made headlines
by calling them greedy. When
Apple began feeling pressure
to make the iPod ecosystem
interoperable with other de-
vices, Jobs blamed the labels
forinsisting on digital rights
management in the first
place and managed to make
EMI’s decision to strip DRM
from its iTunes tracks seem
like his idea.

But now that iTunes sells
more music than any other re-
tailer, iTunes head and VP of
Internet services Eddie Cue—
who label insiders say is just
as dismissive of label concerns
as his boss—may not need
Jobs’ charm to have his way.

Timing will play a role here,

too. Should Jobs leave
sooner rather than
later, the company
can continue to
rely on iTunes’
momentum to
beat back the labels’
demands. If he stays on
fora while, giving time for
iTunes competitors like Ama-
zon to expand their influence,
his departure could represent
a bigger change. Of course, a
lot will depend on who re-
places him. Any company with
a charismatic leader is bound
to face a rough transition, but
Apple is considered especially
vulnerable due to its notori-
ous lack of transparency.

So who will succeed jobs?
A recent Fortune article fo-
cused attention on Apple COO
Tim Cook, who filled in as
CEO for a few months in 2004
when Jobs was recovering
from his cancer surgery. But
Cook is more of a business lo-
gistics and operations expert
than a design visionary or
master pitchman. While sales
and operational functions al-
ready report to Cook, design
and marketing remain under
jobs’ direct purview.

In perhaps a sign of
things to come, Cook was
given major stage time at a
press event in October
where several new MacBook
laptops were unveiled. De-
sign chiefJonathan Ive also
shared the spotlight. In the
past, Jobs would often han-
dle two-hour keynote pre-
sentations by himself.

So far, there’s no sign that
any one Apple executive can
replicate all of Jobs’ strengths
in negotiation, design and
marketing.

“Steve’s rock star stuff got
them to where they are, and
for a time it will be as if he’s
still in the room,” says digi-
tal media consultant and for-
mer EMI music executive Ted
Cohen. “Operationally, they’ll
be fine. There’s a really good
brain trust there. [But] I don’t
know who jumps into that
spotlight.” e

) For 24/7 digital news
b'Z and analysis, see
: billboard.biz/digital.
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USE IT OR LOSE IT
The NPD Group released a
report showing how
portable device owners are
using their gadgets more
than ever, with 46% of
smart-phone users in par-
ticular saying they use their
device more than they did
three months ago. And of
them, music is a key driver.
The research group’s
“Portable Devices” study
shows that users are buying
or otherwise downloading
between 4.2 to six songs
per month from portable
devices that support the
function, the highest vol-
ume of any other content
type when applied across
all devices. However, indi-
vidual devices like the
iPhone, have seen a surge
in game usage in the last
three months.

FROM FRET TO
PHONE

Music and game fans sign-
ing up for AT&T’s high-speed
Internet service or its U-verse
TV plan will get a free “Gui-

HOT RINGMASTERS..

TITLE
ORIGINAL ARTIST

tar Hero World Tour” bun-
dle. The special version of
the game will feature AT&T
logos and other branding in
the virtual concert venues,
where the AT&T Park in San
Franciscois a featured loca-
tion. Also, AT&T wireless cus-
tomers will have exclusive
access to content for the mo-
bile version of the game, in-
cluding downloadable songs
by as-yet-unnamed artists.

TEAMWORK MAKES
THE DREAM WORK
Jambase and ReverbNation
have joined forces to trade
concert data from their re-
spective services. Under the
deal, members of both serv-
ices will be able to post their
concert dates to either site
and receive automatic con-
cert listings. Jambase is
known primarily as a source
of concert listings and re-
views. ReverbNation, mean-
while, is a sort of social net-
work for artists that offers
members a slew of digital
promotion, communication
and sales tools.
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¥ The Zac Brown Band’s “Chicken Fried” leads a
F pair of new entries into the top 10. The track’s
43% increase in downioads is the largest of any

title within the top 20.
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School’s in:
ARTeria Valencia

BY HOWELL LLEWELLYN

Wrong Chord

Collecting Society Under Fire For New Berklee School

MADRID—Members of Spanish authors and pub-
lishers collecting society SGAE are criticizing the
cost of a music school it is building in cooperation
with the Berklee College of Music in the Mediter-
ranean city of Valencia.

SGAE isspendingareported €100 million ($126.5
million) to construct a 27-story building that will house
the Boston-based Berklee’s first college outside the
United States, Berklee Valencia. The school will rent
roughly half of the building’s floor space from SGAE
under a 20-year contract, with residential and com-
mercial clients occupying the rest of the structure.

The Valencia facility, which will be called ARTe-
ria Valencia, would be SGAE’s most ambitious proj-
ect yet under its €300 million ($379.6 million)
ARTeria Multi-Space program, which plans to de-
velop 17 cultural centers for the promotion of Span-
ish and Latin American music. ARTeria has opened
four cultural centers to date, two in Spain and one
apiece in Mexico and Argentina.

But leading SGAE members, some of whom had
already been critical of ARTeria, have raised concerns
over the projected cost of the Valencia building.

“My opposition to ARTeria investment as prop-
erty speculation is well-known,” says Alvaro de Tor-
res, an SGAE board member and managing director
of Warner/Chappell Spain, describing the Valencia
projectas “a disproportionate, outrageously expen-
sive and risky adventure.”

Although SGAE executive president Eduardo
Bautista counters that such opposition is “not rep-
resentative of the current of opinion about the proj-
ect” among SGAE’s 91,300 members, executives at
Universal Music Publishing Spain and EMI Music
Publishing Spain echo Warner/Chappell’s concerns
about the project’s cost.

“We are very worried about this,” Universal man-
aging director Carmen Lopez says, noting that the
projected cost of the building exceeds the orig-
inal estimate of €90 million ($114 million)
made two years ago.

Meanwhile, EMI managing director Santi-
ago Menéndez-Pidal says, “Itis not the mission
of SGAE to invest in property development.”

SGAE collects royalties from a sales tax
on blank recording media, which is meant
to compensate the music industry for
unauthorized copying. Spain’s intellec-
tual property law allows SGAE to in-
vest 20% of those royalties on cultural
promotion efforts, such as
participation in international trade
fairs like MIDEM, Popkomm or
Cubadisco. Bautista insists the AR-
Teria program is in accordance
with these regulations and the col-
lecting society’s own statutes.
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Itis “an excellent initiative that fills us with pride
and is supported by SGAE members practically
unanimously,” Bautista says of the Valencia build-
ing project.

Berklee Valencia is projected to open in Septem-
ber 2011. The Valencia city council has ceded 65,617
square feet of land for the project under a 50-year
lease to SGAE. The collecting society will use rental
income it earns from the building to pay off the debt
it took on to finance construction.

In a press release that Berklee issued in October,
the school said that the Valencia building will be “an
iconic tower” designed by the young Spanish archi-
tect Anton Garcia-Abril.

“We at Berklee understand that a project of this
scope and impact will excite the passions of many,”
Berklee VP for international programs Larry Mon-
roe says. “But we are confident that the music and
cultural communities will be as positive as we are.”

Berklee Valencia expects to have 1,000 stu-
dents: 200 from the United States, 300 from
Spain, 200 from Latin America and 300 from the
rest of the world. In addition to music courses,
the school will offer what it calls a global enter-
tainment industry master’s degree, the first such
program in Spain.

The idea for Berklee Valencia emerged after
Bautista became a member of Berklee’s board of
trustees in 2006.

“We discussed music genres in the 21st century
and why didn’t Berklee find a center outside the U.S.
for the study of new musicand cultures,” he recalls.
“I proposed Spain, where all this exists—musicand
cultures from Spain, Europe, Latin America, North
Africa, the Middle East.”

Duringan Oct. 16 ceremony to commemorate the
laying of the Valencia building’s foundation stone,
Berklee president Roger Brown said the school had
also considered sites in China and India but was
won over by Spain’s progressive government

and Valencia’'s Mediterranean climate.

Monroe describes Valencia as Berklee’s
“biggest step since [ formingin] 1945.” Itwill,
he claims, allow Berklee to “train highly
qualified students for 21st century
music business realities—and
exerta global influence on the fu-

ture music industry.”
Despite Berklee’s enthusiasm
for the new school, such critics
as Warner/Chappell’s de Torres
remained unswayed. He says,
“Projects developed under the
ARTeria name, including
Berklee Valencia, are too far away
from the authentic objectives of
a collecting society.” e

American
abroad:
Berklee’s
LARRY
MONROE
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1SCAM?

ltalian Fraud Investigation Targets
Members Of Collection Society IMAIE

MILAN—An investigation into the
misappropriation of unclaimed per-
formance royalties has left the Italian
collecting society IMAIE (Institute for
the Protection of Performing Artists
Rights) facing an uncertain future.
Guardia di Finanza, the Italian
Ministry of Economy and Finance’s
law enforcement arm, is investigat-

$21.5l

Amount of performance royalties that
IMAIE collected in 2007

ing several performers who are
IMAIE members for alleged fraud.
Charges haven’t been filed. Italian
media reports claim that relatives of
the IMAIE members in question are
also targets of the probe.

“The body’s credibility has been se-
verely compromised by the investiga-
tions and by poor management in
general,” says Emilio Miceli, president
of Italian communications trades
union SLC-CISL, which has two seats

on IMAIE’s 14-member board.
Although the financial irregularities
being investigated first came to light in
2006, they involve royalty money col-
lected from the broadcast and public
performance of recorded music from
1975 to 2000—after the Italian govern-
ment made performance royalty pay-
ments compulsory but before IMAIE’s
inception in 2002. Collecting
society SCF, which handles
performance royalties for la-
bels, collected the money
retroactively on behalf of
IMAIE and placed it in an
IMAIE-administered fund.
Under its constitution,
Rome-based IMAIE is permit-
ted to use unclaimed royalties to fund
research, as well as promotion, train-
ing and professional development pro-
grams. The IMAIE members under
investigation allegedly funneled an un-
specified portion of the €24 million
($30.3 million) collected during the pe-
riod in question to nonexistent projects.
According to an IMAIE statement,
Guardia di Finanza is investigating 174
projects, of which 163 were music-
based and 11 were audiovisual. Most

>>>DUTCH DANCE
PROMOTER ID&T OPENS
DOWN UNDER

Amsterdam-based dance promoter ID&T
is setting up Australian offices in Sydney,
Melbourne and Brisbane this month. ID&T
tested the market by staging its Q-Dance
festival in three cities in February. It will
work with dance promoters Simon Coffey
and Brad Drummond as local partners and
plans up to 14 shows in Australia by the end
of 2009. “The dance scene in Australia is
very healthy,” ID&T managing director Dun-
can Stutterheimssays. “Some of the bands
are better than those in Europe, and audi-
ences are supportive of live events.” ID&T’s
Sensation dance event, which launched in
2000 and is expected to be held in 22
countriesin 2009, will make its Australian
debut New Year’s Eve at Telstra Stadium
in Melbourne. —Christie Eliezer

>>>A&B SOUND FILES
FOR BANKRUPTCY
PROTECTION

Vancouver-based A&B Sound, once a
retail fixture in Western Canada, has

www americanradiohistollvy com

OBALNEWS

filed for bankruptcy protection. The
chain, which was formerly among the
largest in Western Canada with 21
stores, was down to three when it filed
Nov. 7. It closed its best-known loca-
tion, on Seymour Street in downtown
Vancouver, in August. The chain previ-
ously filed for bankruptcy protection in
2005 and was acquired by computer
maker Seanix Technology for an esti-
mated $25 million Canadian ($20.3 mil-
lion). The trustee running the bank-
ruptcy, MacKay & Co,, issued a comment
to A&B customers on behalf of manage-
ment, thanking them for their commit-
ment to the chain. —Robert Thompson

>>>FRENCH BIZ
FALTERS, DIGITAL
REMAINS STRONG

The wholesale value of the French
recorded-music market during the
first nine months of 2008 totaled
€382 million ($483 million), down
13.9% from €443.9 million ($561 mil-
lion) in the corresponding period
last year, according to labels trade

COURTESY OF BERKLEE COLLEGE OF MUSIC (2)
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‘Irregularities were

brought to our attention
by our internal auditor

and we asked the
legal authorities to
investigate. IMAIE

is strong and will
continue to function.’

—EDOARDO VIANELLO, IMAIE

had budgets of less than €20,000 ($25,238), al-
though one sought €774,000 ($976,633) to pro-
duce a concert DVD.

Tensions within IMAIE have been growing
since May, when then-president Sergio Perti-
caroli and eight other IMAIE board members
resigned following disagreements over the or-
ganization’s handling of the situation.

SLC-CISL’s Miceli says the union has asked
the Ministry of Cultural Heritage and Activi-
ties to place IMAIE under government-
appointed commissionership.

“Its organization needs to be changed radi-
cally if it is to continue,” he says.

IMAIE president Edoardo Vianello insists
that the organization will pursue business as
usual while the investigation is ongoing and
argues that as a private body, IMAIE cannot be
put under a commissioner’s control.

“Irregularities were brought to our atten-
tion by our internal auditor and we asked the
legal authorities to investigate,” says Vianello,
a popular Italian singer during the '60s who

SHARKEY: DAVID WIMSETT/PHOTOSHOT

body SNEP. That marked a slower rate of de-
cline than the 20.5% year-on-year drop
posted during the first nine months in 2007.
The improvement was due mainly to stronger
growth in digital sales, which surged 52.6%
to €52.8 million ($66.9 million). Digital rep-
resented 14% of the French market during
the period. SNEP president Christophe
Lameignere, who is also Sony BMG France
chairman/CEO, says the digital growth was
mainly attributable to new services from
French mobile carriers Orange and SFR.
—Aymeric Pichevin

>>>UNGER-HAMILTON HEADS
UP POLYDOR

Former Virgin U.K. boss Ferdy Unger-Hamilton has
been appointed president of Polydor Records,
marking his return to Universal Music Group. He
will report to Universal Music U.K. chairman/CEO
David Joseph and his appointment takes effect
Dec. 8. Unger-Hamilton first joined Universal in
1996 as managing director of the Polydor-affili-
ated Go Beat, working with acts including Gabrielle
and Portishead. Unger-Hamilton then moved to
Island in 2002, signing Keane. In 2006, he left to be-
come managing director of Virgin Records. He was

JOHN
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was elected to his post in May following the
board resignations.

Vianello says the publicity surrounding
the investigation has been fanned by “fac-
tions within IMAIE” to discredit others
ahead of internal elections due in February.
He adds that IMAIE is “strong and will con-
tinue to function.”

Music industry lawyer Alberto Pojaghi—a
former president of IFPI-affiliated labels body
FIMI—says that if any IMAIE members are
convicted of fraud, “it should not have legal
consequences for the organization itself, as the
responsibility is personal.”

IMAIE collected about €17 million ($21.5
million) in royalties during 2007, which is “ob-
viously an important source of income for
artists,” says Mario Limongelli, president of
the independent labels body PMI.

“We sincerely hope IMAIE will resolve its as-
sorted problems as quickly as possible,” he
adds. “We're confident that it will regain cred-
ibility once that happens.” oo

promoted to president of A&R Labels, Virgin, as
part of EMI’s restructuring in April but left shortly
after. Unger-Hamilton replaces former Polydor co-
president Colin Barlow, who was appointed pres-
ident of Geffen U.K. in October. —Andre Paine

>>>FINLAYSON TAKES NEW
ZEALAND ARTS PORTFOLIO

New Zealand prime minister-elect John Key has
appointed National Party member of Parliament
Chris Finlayson to the posts of attorney general
and minister of arts, culture and heritage. Before
entering Parliament in 2005, Finlayson practiced
law in Wellington for 25 years and was a partner
at Bell Gully, one of the country’s oldest law firms,
where he was a specialist in intellectual property.
In New Zealand’s Nov. 8 election, Key’s center-
right National Party defeated the ruling Labour
Party of outgoing Prime Minister Helen Clark. The
new administration has yet to unveil detailed arts
policies, but in its manifesto the National Party
pledged to retain funding for such key public
bodies as New Zealand On Air and the New
Zealand Music Commission. —John Ferguson

b- For 24/7 global news and analysis, see
DIZ bilboard.biz/global.

QUESTIONS

with FEARGAL SHARKEY

by ANDRE PAINE

As the singer of Northern Irish pop-punk pioneers the Undertones, Feargal Sharkey
recorded the iconic “Teenage Kicks” in 1978. Some 30 years on, he still displays
punkish idealism and energy as CEO of the music industry lobbying body U.K. Music,
which launched in October and replaced British Music Rights.

Sharkey shelved his recording career 18 years ago to work in A&R, then with vari-
ous music industry bodies. Here he reveals his hopes for U.K. Music, which repre-
sents eight trade groups, among them labels bodies the BPI and AlIM, collecting so-
cieties MCPS-PRS Alliance and PPL, and the Music Managers’ Forum (MMF).

What was the thinking behind the
launch of U.K. Music?
[British Music Rights chairman] Andy
Heath and I had been aware for some time
that we had similar views about a single
voice for the industry. There had been some
discussion before when maybe the timing
wasn’t right. With the current climate eco-

SHARKEY

nomically, the industry needs to be trying
to cooperate as much as possible. Every-
body was actually incredibly receptive.

What about including other voices

like the newly formed performers’ body
the Featured Artists Coalition or the
Music Producers’ Guild?
We're trying to keep it to a very close nu-
cleus for the first 12 months. I'm quite ex-
cited by the idea of the FAC. No disrespect
to my own [industry] peer group, [but] the
biggest asset the music industry ever had
was the artists.

The MMF have been discussing offer-
ing one of their observer seats to the FAC,
and there’s a very similar conversation
going on with the studio producers.

How will you resolve internal
differences—say there was a major-label
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merger that the majorsinthe BPlandthe
indiesin AIMhad oppositeviewson?
British Music Rights’ constitution had a
mechanism to call for a vote—it was never
once used in 10 years. They managed tosit
around the table and come up with solu-
tions that worked for everybody. I can’t see
any reason at all why we should not be able
to replicate that in U.K. Music.

Industry lobbying has con-
vinced U.K. iInternet service
providers (ISPs) to write warning
letters to copyright infringers. But
realistically,isn’tlegislation needed?
The government has made it very
clear their preferred option is that
we come up with workable com-
mercial solutions.

T think we’ll have to be patient
with ISPs. But I'm very optimistic
that in the next three to four months
we’ll begin to see the rollout of new
digital music services and we will
begin to make some assessment as
to what impact those letters have
been having.

What can you tell us about the

Music Industry Manifesto you’'re
preparing forearly 2009?
It’s just literally asking where we want
tobein 10years’ time. Let’s get the best
minds available in a number of very spe-
cialist areas—Dboth within and external to
the industry—and let’s come up witha plan
and a strategy. It will feed in globally rec-
ognized economists helping us develop a
vision of the future.

How would you like U.K. Music to
help artistslike yourself?
Well, I have a huge admiration for the
French in many ways, where they treat the
whole idea of creativity and culture as just
such an ingrained part of their sense of self
and national identity. They go to extraordi-
nary lengths to support their creators.

I have a vivid recollection of going to see
my bank manager and trying to geta £100
[$148] loan to buy an amplifier. 1 think he
was still laughing when [ was five miles
away. [But] somebody else lent me that £100
and | got to buy that amplifier. ooe
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BY CORTNEY HARDING

BackOnTheBlock

Don lenner
Returns With
New Management
Company

Don lenner is halfway through ex-
plaining the structure of his new
management and production com-
pany IMO when an assistant comes

by with an urgent message.

Hot Chelle Rae, an up-and-com-
ing IMO band from Nashville, is en
route to a gig on New York’s Lower
East Side but is in urgent need of
some equipment. Without break-
ing a sweat, lenner rustles up some
drum stands from a nearby studio
and hauls them down to his Range

Rover. Talk about a full-service man-
agement company.

Even if IMO won’t be able to pro-
vide all its bands the former head
of Sony Music to act as their roadie,
the new venture has plenty to offer.

[enner has acquired a stake in
New York production and publish-
ing company the Lodge, the Sta-
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Likely Lads: HOT CHELLE RAE

NASHVILLE CATS

Hot Chelle Rae Teams With lenner’s IMO

If the waiting was the hardest part for Hot Chelle Rae
frontman Ryan-Keith Follese, he’s not letting on

“We made a collective decision that we needed
to be playing great songs before we started putting
ourselves out there,” he says.

And it looks like that patience has paid off. The
band recently signed a record deal with Jive and is
currently on a U.S. tour with Verdera, a Kansas City
rock band signed to Epic.

Of course, Hot Chelle Rae had some good advis
managed by John Hamlin and Don lenner, signed its
deal with Jive through its production deal with IMO.

Their counsel will be welcomed by the young
Nashville band, whose members range in age from

just 16 to 24
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2001 and has written hits for Tim McGraw, Faith Hill
and Lonestar. And if guitarist Nash Overstreet’s last
name rings a bell, that’s because his dad is famed
singer/songwriter Paul Overstreet, the 2003 BMI Hall
of Fame inductee who’s penned hit songs for Randy
Travis, Tanya Tucker, Kenny Chesney and many others.

According to Ryan-Keith Follese, the band hasn’t
decided whether it will take advantage of all the re-
sources of the Lodge and the Station, but he says it
would be “great.” Right now, the group is just ex-

“Jive is going to be the big brother that takes us all
the way,” Follese says. “We went in and felt comfort
able immediately.”

The feeling is mutual, says Jeff Fenster, senior VP
of on ).

L e e e, Fay
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tion and the Diner (LSD). All IMO
acts will have access to the facili-
ties of the Lodge, which produces
original music for commercials,
TV shows and film, and to video
production company the Station.
The Diner, which controls the pub-
lishing for songs written by com
posers working for the Lodge
doesn’t publish the work of out-
side artists.)

A band signed to IMO for a pro-
duction or management deal could
come to LSD with its songs and
use one of the nine in-house stu-
dios to record, according to LSD
founder Drew Stein. The band
could also work with one of LSD’s
in-house composers or call upon
the staff to do remixes or even act
as session players.

The band could then head over to
the Station, where, Stein says, it
could make a video, then edit and
distribute it, as well as create elec-
tronic press kits and even ringtones.

This wealth of in-house services
was only part of the reason why len-
ner decided to work with LSD, he says.

“l wanted LSD to be my partners
because of their level of passion for
lenner says. “Working with
them gives me a great platform to
build on. There is a lot of action and
there are so many resources.”

lenner hopes to use these re-
sources to build his management
and production business, as well as
a digital distribution company, al-
though bands signed to IMO would
not be required to use it.

“I want to make sure my bands
have the flexibility to choose distri-
bution through a major, an indie or
IMO,” he says. “I want to make sure
we’re not working within a one-
size-fits-all framework. Part of why
I like working with LSD is that it af-
fords bands the ability to have a lot
of options.”

Tenner bought into LSD earlier
this year but Stein says he has
known him as a family friend for
much longer.

“When he first came in, he was try-
ing to figure out what his new busi-
nesses should be,” Stein says. “In an
industry where things tend to move
slowly, this was one of the fastest
moves we made. We were instantly
in business together. We started IMO
together and we haven’'t had a minute
to stop and think since.”

music,”

IMO’s partnership with LSD will
extend beyond artist management.
They are also collaborating on a
soon-to-be-launched widget that
will allow users to share a library of
preapproved content with other
friends online. That content will in-
clude not only music but games and
film/TV conlent. Ienner and Stein
declined to provide further details,
but they promise it’ll be good.

“Don came to us with this seed
of an idea for the widget,” Stein
says. “Our [chief technology offi-
cer], Andy Hong, and | took the idea
and blew it up.”

Hong is a former programmer
for digital audio company Digi-
design, where he was on the team
that developed Pro Tools.

The widget is the only part of the
IMO-LSD partnership that has out-
side funding. “The software side of the
business is capital-intensive, and we
do have investors who see an oppor-
tunity to invest in the widget,” Stein
says. Citing privacy agreements, he
declined to name any of the investors.

Being busy is a relief for lenner,
who had took time off after he left
Sony in 2006.

‘It afforded me the opportunity
to sitand think and listen to music
and get out of the echo chamber,
he says. “I was able to create a set
of priorities and figure out how to
go after them, and when [ came to
LSD, [ knew it was the perfect fit.
I've never met a more excited group
of people in my life.

COURTESY OF JIVE RECO!
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career to

nlenner

The former S’ony Music
chief reflects on his

ate.

Don lenner may have had a notorious temper as president of Columbia Records and chairman/CEO of Sony
Music Label Group U.S. But it doesn’t show once during a sprawling interview with Billboard—his first exten-
sive, on-the-record talk in more than a decade. lenner is pleased to discuss his new business, finding syergias
in working with the advertising production company the Lodge, the Station and the Diner (see story, oppo-
site page) and a new management company called iMO, as well as securing capital to get a new distribution

platform/widget off the ground.

Indeed, lenner looks downright happy and rested. He smiles easily and often. And he’s got good reason to
be content. Sony BMG paid him handsomely (he can’t name the figure due to confidentiality and nhoncompete
agreements) when he resigned in 2006. His feathered hair, in place from his earliest days at Sony BMG, is still
present in abundance, even with a touch more salt and pepper.

His current office in downtown Manhattan is comfortable but modest. A large chocolate sofa wraps around
one corner, and a rustic wooden desk stands in another. The only hints of his past are a platinum award for 2rince’s
“Musicology” and a framed Jeff Buckley tour poster.

“l actually have no regrets,” lenner says. “| would have never, ever thought that when | started out as a mail
boy at Capitol that | would achieve what I've achieved. This is what | know, this is what I'm great at, this is what
I love, more than anything except my family.”

How did you get started in the
music business?

I got mystartin 1969and 1970 at the
Capitol Records mailroom. My
brother Jimmy got me a job there
after | hurt myself playing football
in high school, which meant that I
couldn’t get a scholarship. He was
in a lot of bands grow.ng up, and |
was sort of the roadie and 1 did some
hand claps and background vocals,
that kind of stuff.

And then you went to work with
your brother?

At that particular time, 1971, it was
C.AM. USA and we had a publish-
ing, production and soon-to-be man-
agement company. From '71
through '77, we worked with Grand
Funk Railroad, the Raspberries, Eric
Carmen, the Bay City Rollers and
Blood, Sweat & Tears.

PHOTOGRAPH BY JIMMY IENNER JR.

Jimmy would produce the records,
and 1 would mix or master the sin-
gles. We did a Blood, Sweat & Tears
record and [ got to meet Clive Davis,
who was then the head of Columbia.
We struck upa really good relation-
ship that is still sirong to this day.

And Davis eventually hired you at
Arista. Talk about the early days.
We would enjoy many nights to-
gether listening to new music, him
asking me my opinion and coming
up with plans. He was very agile
when it came to talking about pro-
metion or sales or marketing or pub-
licity. To have had that wealth [of
experience] but then to have it re-
fined by him was like Harvard.

What great music do youremem-
ber from that time period?
In the early days of Arista, it was a

bitofastruggle to say that trere was
great music. But we loved some of
the songs and the artists we had: Billy
Ocean, the Kinks, Patti Sirith, the
Thompson Twins. Then Whitney
Houston started lo come ar.d-—like
Whitney Houston or not—those
early records were great. Wealso did
Aretha Franklin’s comeback with
“Freeway of Love.

And you became executive VP
and GM at Arista. Then what
happened?

1 was offered a lot of jobs, and I never
wanted to leave. But when Tommy
[Mottola] was about to take over [Scny
Music] and offered me [the opportu-
nity] to head Columbia at 36 years
old and assured me that I could do
what I wanted . . . it seemed to e
that it was the place for me to take
the next step in my career.
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Is there a single thing that
you’re most proud of from your
time at Sony?

Well, there’s two different lives for
me at Sony. First there was Colum-
bia, which I ran from '89 to 2003. |
was the youngest president ever, |
was there the longest, and seven out
of those 13 years we were the No. 1
label without a purchase, all home-
grown acts.

Then Andy Lack came in, you
were promoted, and the merger
happened.

Andy came in, | was promoted to
chairman of U.S. [recorded music},
and then Andy assessed the music
businessas he saw itand decided that
we needed to merge with someone.
You can see the wreckage of that par-
ticular three-year period, what's hap-
pened to the company subsequently
and now Sony buying it back, and you
can make your own assessinent of
whether or not that wasa good thing,

Conventional wisdom is that
these were just two distinct cor-
porate cultures. Was that part of
why the merger didn’t work?

[ think that’s very accurate. And
jthere was] something Mel Karmazin
told me right after the merger hap-
pened—he said it can’t work because
there’s no clear leader.

In the end, why do you feel you
We were told that they have to make
wholesale changes to the company
and after 20 years, that was it. One
day, one conversation. There were
some clear signals, butit didn’t nec-
essarily mean it was going to be that.

Can you talk about any of those
signals?

A few months earlier, [then-presi-
dent of Sony Music Nashville] John
Grady got fired under my watch with-
out me being told.

Who did that?
| can’t comment, but it was done.

Were there other signs the end
was coming?

There was a confluence of insanity.
We had that whole protective chip
[root-kit controversy] that happened,
which destroyed all of our records.
We had nothing to do with it—it was
ashock to [Sony Music Label Group
president] Michele [Anthony] and
me. So all of a sudden, our entire
fourth quarter was destroyed by this.
Enormous returns. We blew album
after album after album.

Whose decision was that?
[Current Sony BMG president of
global digital businessand U.S. sales]
Thomas Hesse’s department.
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Who accepted your resignation?
[Sony BMG chairman] Rolf Schmidt-
Holtz.

He called you into his office and
it was just like, “This isit?” Short
conversation?

Forty seconds? He and Tim Bowen
were there.

for a while.

I had ayear of noncompete tied toa
payment, so I needed tojust chill out
for a little while.

Right around that time your name
started surfacing with EMI.

| was involved in the group that
made the second-best bid for
EMI. And | was going to run it be-
cause | believe in that catalog; |
believe that for the price that we
were going to get it, it was going
to be a very profitable company,
and | believe that we were going
to be able to run it like a real
music company.

Isittrue that One Equity was your
key financial partner?
They were the ones, yes.

Are you still working with any
Sony BMG artists?

I'am, but | can’t say who. I do have
relationships and [ do consult with
certainartists. [ also have a new artist
that I just signed to Jive.

Talk about how you wound up
with this current business.

I’'ve known [current business part-
ner] Drew Stein foralongtime, since
he was in college. His dad has been
my business manager for 20 years,
and I knew what he was doing down
here at the Lodge. As you know, we
also have an Internet play with our
widget [see story, opposing page].
and that came about by the idea of
using analytics and creating a new
distribution stream.

How does it feel after all this time
to have a fresh start?

It feels free. | feel that people are en-
trusting their lives to us in the
recorded-music side, and I'm very
proud of that. This is my choice, and
noone else’s, that I'im going to ded-
icate myselfto the artistic side of the
music business. With the artists that
we're working on now and being so
engaged with them and new produic-
ers, | feel like I've come full circle in
my 36 years of experience. And the
more | can get back to working with
the artists, which was the majority
of my life, the happier l am. -

biz

For more on lenner’s history
and his work with Bob Dylan
and Bruce Springsteen
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olding a brick red velvet
cupcake with white frost-
ingLund colored sprinkles
in his hands, Akon stands
atop an extended conference room
table at Universal Records New York
headquarters. He's ecstatic. = The
singer/songwriter/producer, clad in
a crisp, white button-up shirt; a
hlucktie;vest;und(euns,undsport-
ing perfectly rippled waves in his
low-cut hair—"Tour hair looks good,
baby,” Universal Records VP Sylvia
Rhone would later compliment
him—is telling a story that plays
like a scene out of a movie.

During an attempted heist overseas, he and manager Big Jah
jumped out of a moving car with their fists balled underneath
their shirts to make it look as if they were carrying guns. As a
slew of gunshots battered their vehicle, a member of his mar-
keting team, a young guy, yelled in a woman-like pitch, “Duck!”

The story sends a wave of loud bellows across the room. Akon
runs over to the young man—who is blushing—and thanks
him for being there for him during the making of this album.

There’s areason Akon, born Aliaune Thiam, is wound up.
The 34-year-old Senegal-born artist just completed his third
album, “Freedom,” slated fora Dec. 2 release on Konvict/Up-
front/SRC/Universal Records. “I’m so excited about this
album. It's a new phase for Konvict Music and I couldn’t have
done it without all of you,” he tells the 30 staff members in
the room.

While his anecdotes now are worthy of a chuckle or two,
Akon’s trying to move on from his tarnished past—and
that’s why on “Freedom” he proclaims he’s adopted a new
sound. This time, the production is slightly different from
his debut album, 2004’s “Trouble,” which has sold 1.6 mil-
lion copies in the United States, according to Nielsen Sound-
Scan, and 2006’s “Konvicted,” which has sold 2.8 million.
“Everyone knows the Konvict sound already, so we had to
switch it up—alot,” he says. “Now we’re bringing the whole
Euro-club sound.

To help introduce the fresh style while still catering to his es-
tablished fan base, Akon followed his usual format of releasing
two singles—the “double whammy,” he calls it—just days apart.
First, the fast-paced pop song “Right Now (Na Na Na},” with key-
boards and synthetic sounds for the crossover market, dropped
Oct. 7, and then the hand clap-laden “I'm So Paid,” featuring
Lil Wayne and Young Jeezy for his urban fans, followed two
weeks later. “Right Now” is No. 8 on the Billboard Hot 100, while
“I'm So Paid” is No. 93. Third single “Troublemaker,” featuring
Sweet Rush, debuts this week at No. 97.

Supporting the techno-driven club sound are songs like
‘Keep You Much Longer,” a dance track about missing a past
lover; the T-Pain-assisted “Holla Holla,” a guitar-heavy song
about cat calling; the bassy “Troublemaker,” with Akon boast-
ing about his mack game atop piano riffs; and “Beautiful,
in which Akon sings, “I see you in the club/I wanna get with
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AKON (left) and musician PETER BUFFETT—
son of investor extraordinaire Warggn Buffatt—
announce their philanthropic Webisite,™
IsThereSomethingiCanDo.com, at the Blender
Theater in New York.

you/You’re so beautiful,” over double-speed drums.

Although Akon is celebrating the album’s completion, life
wasn’t all cupcakes a few months ago. In April 2007, during
a performance in Trinidad as the supporting artist on Gwen
Stefani's Sweet Escape tour, he invited an audience member
onstage. The rapper started dirty dancing with the willing
participant to the point of simulating sex; after the incident
was caught on videotape and circulated on the Internet, it
was discovered that the girl was only 14 years old. Verizon,
which was sponsoring the tour, pulled out.

In a statement released to the Associaled Press, Akon apol-
ogized for the incident but also said he didn’t know the girl was
underage. “It was never my inlention to embarrass or lake ad-
vantage of my fans in any way, especially those under the age
of 18,” he said. “That is why we tried to make sure that the club
did not adinit anyone under 18 in the audience. Somehow, that

standard was not met.”

Akon released the song “Sorry, Blame [t on Me” online to
demonstrate his remorse. Although the episode prompted
Trinidad’s prime minister to order a formal investigation into
the incident, no charges were filed.

A few months later, during a show in Fishkill, N.Y., Akon
carried and tossed a teenage heckler—who allegedly threw a
bottle at the singer—to the ground. Claiming to have injured
his arm, the teen pressed a misdemeanor count of endanger-
ing the welfare of a minor and second-degree harassment
charges against the artist. Akon will go to court regarding those
charges Dec. 1.

“Right now I can’t speak on the incident from upstate be-
cause ['m still on trial,” Akon says. “But as far as everything
else goes, one thing 1 did learn is with success a lot of that comes
and you have to be prepared to manage it. Good thing is I had

While some artists shy away from flooding the market with songs, Akon employs a “double whammy?” strategy of releasing
two singles at the same time. “Right Now” and “I'm So Paid” are selling well digitally, while a brand-new single, “Troublemaker”
featuring Sweet Rush, sold 26,000 downloads in its debut week.

Nielsen SoundScan = 1SSj000
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AKON AND BUFFET: JOE KOHEN/WIREIMAGE COM: RED CAFE. COURTESY OF KOCH RECORDS: LADY GAGA: CANDACE LAWLER: COLBY O'DONIS*MEENO

ample time to get with good
people and say my side of the
story. Sometimes when things
like that happen, you don’t get
a chance to tell your side.”

And as if all this weren’t
enough, earlier this year
thesmokinggun.com accused
Akon of fabricating his back
story, including his professed
history—that he was a leader
of a notorious car theft ring
and spent four years in jail
forit. The Web site said it at-
tained police, court and cor-
rections records refuting
Akon’s claims. Considering
that Akon’s previous run-ins
with the law inspired his mu-
sical career—including his
first single, “Locked Up,”
which he wrote while in the
pen, his audio trademark (the
clanging sound of a cell door
closing) and the name of his
label-—the allegations put his
credibility on the line.

Declining to go inlo detail,
SRC Records founder Steve
Rifkind says Akon’s legal past
is real but the label managed
to get rid of most of his previ-
ous charges from his record.

“What happened was he did do the time, but because he couldn’t
get into certain countries due to his legal record, he was losing
out on money,” Rifkind says. “So, although he did the time, we
cleaned up what he did. At the end of the day, as long as he makes
great music, he’ll win. He’s trying to be a positive role model. He’s
an incredible person.”

Recently, after a video of Akon bumping into a female during
a concert in Ghana surfaced on the Internet, gossip sites started
rumors that he had an anger management problem and that he
pushed the concertgoer purposely. Akon’s label immediately re-
quested footage from the promoters and now says that the orig-
inal clip was digitally manipulated.

The title of the new album is reflective of Akon’s attempt to
move past his legal troubles. “Originally the album was supposed
to be called ‘Acquitted,” which means the same as freedom really,
but I’'m at a stage now where we are revamping the whole image
of Konvict itself,” Akon says. “I wanted people to understand the
word ‘Konvict’ and how it came from an experience that allowed
me to change my life for the better. Unfortunately, it wasn’t com-
ingacross the way [ wanted it to. So I had to make certain choices
as far as image goes, how I speak, even with the title that I chose.
‘Freedom’ sounds a lot more positive and it gives you a bigger
spectrum of where you can go. It also reflected where | am headed
as a person, as a man and as an entrepreneur.”

Akon is working on a separate edition of “Freedom” that will
include remixed versions of all the album’s original songs, in-
cluding a potential collaboration with Bono and Sting on the title
track. “It’s such a huge, global record it only makes sense to ex-
tend it,” he says. The repackage will be available early next year.

Whitney Houston and Michael Jackson recently had Akon-pro-
duced songs leak on the Internet—*Like I Never Left” and “Hold
My Hand,” respectively—but Akon assures he has no informa-
tion on whether either will release a comeback album any time
soon. “With those types of artists you can’t really say,” he says.

Akon dispels rumors of Jackson being signed to his label or
touring with him and expresses his disappointment in the leaks,
particularly “Hold My Hand,” which was set to appear on “Free-
dom” but now won't. “It took all the excitement away. It was a
heartbreaking moment for both of us,” Akon says.

“We wanted it to be special. We wanted it so that when people
got my album, it was something that was never heard—a big sur-

prise. But, the leak stopped those plans.”

The marketing plan for “Freedom” revolves heavily around
Akon leaving his ruffian ways behind and presenting an updated,
more mature appearance.

Universal Motown executive VP of urban marketing Shanti
Das says a good example of this is his video for “I'm So Paid,”
which premiered last month and features Akon in two-piece
suits, button-up shirts and grandpa cardigans, among other
prim attire. “The video was shot on a huge yacht in Miami.
There’s also a helicopter scene and Akon is wearing this amaz-
ing Christian Dior suit, We want him to be a fashion icon as
well as a musicicon,” Das says. “We're working on moving to-
ward being fashion forward and making him more of an estab-
lished presence on red carpets,” adds SRC VP of operations/
director of A&R Jason Kpana.

The promotional campaign includes presence on fashion and
community Web sites, including Facebook, where they will run
a contest based on the concept of what “Freedom” meansto Akon’s
fans. There will be “Freedom” parties in conjunction with his
charitable foundation, Konfidence, starting a week before release
and geared toward college students.

Akon is scheduled to make TV appearances on music chan-
nels like BET, MTV and VH1, among others, as well as such
network programs as “Gossip Girl” and “The Game,” the latter
catering to his younger demographic. Traditional advertising,
including snipes, ads on bus benches and radio stops, also will
be included.

According to Universal’s head of radio promotions Gary
Marella, Akon will go on a stateside promotional tour the week

ImatA STAGE NOW
where we are revamping

THE WHOLE IMAGE
of Konvict.

—AKON

prior to release. “1t will most likely be a 10- or 12-city tour with
a couple of big sponsors,” Marella says. “We will probably get
him a big jet and do private shows all over the country.” And
Akon will go on an official tour from Dec. 1 until February and
then to Europe right after.

On the digital side, “Freedom” will be available as part of San-
Disk’s new slotMusic format, which runs on microSD cards
and is compatible with mobile phones, computers and MP3
players. It will be bundled with a documentary video about Akon
and the video for “Right Now (Na Na Na)” and will be sold
through most local phone carriers ata price point similar to the
actual record.

Akon already secured several branding deals, including one
with a watchmaker in Switzerland. He will launch a traditional
watch called the Marinello, followed by a wristwatch/phone
combo that will have capabilities to play videos and to see the
person you are chatting with—given they own the watch as well.

To cap it off, Akon’s street apparel line, Konvict Clothing, which
has been sold for years domestically at smaller retailers, will now
be available in department stores from Dubai to London in Feb-
ruary. Akon will also launch Aliaune, an upscale line, for fall
2009. Aliaune will be available in select department stores as well
as boutiques.

And while Akon has been in serious talks with VH1 about a
reality show based on him and his brother—who works for Kon-
vict and bears a striking resemblance to the singer—Akon says
for now, music is his priority.

“As soon as I conquer music, I can relaxand focus on other things,”

»

he says. “Right now I'm strictly focusing on ‘Freedom.’ sus
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KONVICT BREAKOUTS

mou British \mgm lslanus
SOUNO: Sibling duo that writes md.produces its aunpop—

3 rhythmlc music

R'!L!ASS DATE‘ TBD

NUTSHELL: The pair, who wrote so-ngs like the Pussycat
Dolis’ “When | Grow Up,” is trying out its songwriting skills
for itself with “Losin’ It.”

. %
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\| - :

lAﬂY EAGA Solo Artist
CURRENT PROJECT:

“The Fame”

FROM: Yonkers, N.Y.

SOUND: Party gir! singing over
electronic-pop beats

RELEASE DATE: Oct. 28
NUTSHELL: Lady Gaga’s iatest
single, “Just Dance” featuring
Colby O’Donis, has made Konvict a competitor in the elec-
tronica genre, and the single is No. 16 on the Biliboard Hot 100.
“The Fame” has moved 46,000 copies.

FLIPSYDE croup

CURRENT PROJECT: “State of Survival”

FROM: Oakland, Calif.

SOUND: Urban rap-rock

RELEASE DATE: First-quarter 2009

NUTSHELL: The group’s 2005 debut through Cherrytree/
Interscope, “We the People,” created a buzz and has sold
62,000 copies. Its single “Someday” was the theme song
for the 2006 Winter Olympics in Torino, Italy.

COLBY 0'DONIS soto artist
CURRENT PROJECT: “Colby O”
FROM: Queens

SOUND: Pop singer with a light
voice and teeny-bopper appeal
RELEASE DATE: July 29
NUTSHELL: O’'Donis made a dent
in rhythmic-pop radio with his
single “What You Got,” featur-
ing Akon. His self-titled album has sold 22,000 copies.

BRICK N’ LACE puo

CURRENT PROJECT: “Love Is Wicked”

FROM: Kingston, Jamaica

SOUND: Sibling Reggae duo with melodic tracks and a
pop edge

RELEASE DATE: TBD

NUTSHELL: The sisters released several singles during
the last two years, including “Love Is Wicked” and “Get
That Clear.” —Hillary Crosley
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SixMonths After
Buying Univision
Music Group,
Universal Controls
More ThanHalf The
U.S. Latin Market.
Where Does It Go
FromHere?

BYLEILACOBO

The roster of acts performing at this fall’s City of Hope
gala honoring Universal Music Group chairman/CEO
Doug Morris included Maroon 5, signed to A&M
Records; Mariah Carey and Rihanna, signed to Island
Def Jam Music Group; and Luis Fonsi and David Bis-
bal, two artists who sing in Spanish and are signed to
Universal Music Latino and Universal-owned Vale Music.

The diversity of the lineup didn’t go unnoticed; Latin
acts are the exception at City of Hope galas. While Latin
music has often taken a secondary role within the major
labels, UMG makes a point of highlighting and forti-
fying its Latin division, a position underscored by its
acquisition last May of Univision Music Group for a
reported sum of $153 million.

In 2007, Universal captured a 14.7% share of the
Latin music market through the combined clout of its
two labels, Universal Music Latino (with artists like
Juanes and Enrique Iglesias) and Machete (with acts
like Wisin & Yandel). Now, for the week ending Nov. 16,
Universal Music Latin Entertainment (UMLE)—as the
merged company is called—commanded 50.64% of
that same market share, a number it reached in the
weeks following the acquisition. It was the first time in
the Nielsen SoundScan era that more than half the Latin
music sales in the country came from a single company.

“The key for us is that from the very top of the com-
pany downward, we have a major commitment to this
genre,” UMG president/COO Zach Horowitz says.
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“We are willing to treat our Latin artists with the same
degree of importance as pop, rock and urban artists.
They are not marginalized.”

Domestically, the purchase of Univision Music
Group—which included labels Disa, Fonovisa, Univi-
sion Music Records and La Calle—dramatically shifts
the powers of Latin music in the United States, effec-
tively cutting the number of big players in the Latin
world from five to four. Although Univision Music
Group was an independent distributed by Universal
Music Group Distribution (UMGD), it was the U.S.
Latin market-share leader, with 35.65% for 2007, fol-
lowed by Sony BMG with 21.2%.

Now UMLE not only commands the majority, but
through Disa and Fonovisa also controls the bulk of
the regional Mexican genre, the top-selling type of
Latin music.

“This is part of a companywide global strategy that
Zach Horowitz set in motion more than 10 years ago,”
says Jesis Lopez, who became president of UMLE in
addition to his existing role as chairman/CEO of Uni-
versal’s Latin operations worldwide. “In this case, we
wanted to be close to the regional Mexican world wait-
ing for the opportunity of a possible sale. We were [Uni-
vision Music Group’s] strategic partners for many years
and knew the company well.”

Lopezhas focused on organization and maximization,
choosing not to downsize a roster that now stands at ap-

Universal Music Latin
Entertainment artists
LUIS FONSI (above)
and JENNI RIVERA
(opposite page) have
reached No.1on
Billboard’s Top Latin
Albums chart since
Universal acquired
Univision.
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proximately 160 artists, and opting for restructuring strictly
along genre lines, something not seen atany other Latin
label. Artists were shifted internally between labels when
necessary; Akwid, for example, went from Univision to
Machete; Janina from Fonovisa to Universal Music Latino.

The shared resources for all labels—and the two
areas where there was significant downsizing—are fi-
nance and administration, run by finance VP/CFO Joe
Rakauskas, and business and legal affairs. run by VP
Mark Berger.

UMLE comprises three divisions whose presidents
all report to Lopez: Universal Music Latino and Ma-
chete, which includes pop, tropical and urban acts, and
is led by president Walter Kolm; Disa and Fonovisa,
which bring together all regional Mexican acts, under
president Gustavo Lopez (no relation to Jesas Lépez);
and Universal Mexico and Central America, under Vic-
tor Gonzélez. Each has its own autonomous adminis-
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tration, marketing, promotions and sales departments.

All three presidents are young executives who have
gone up the ranks in Universal and whose experience
touches vastly different areas. Kolm, for example, pre-
viously headed Universal’s operations in Chile and
Spain and was most recently senior VP of marketing/
A&R for Universal Music Latino, the U.S. Latin label.
Gustavo Lopez was the VP of Latin for UMGD before
becoming president of Machete Music, and Gonzalez
was president of Universal Music Argentina before
taking over Mexico. (Beyond Mexico and UMLE, John
Echevarria, who also reports to Lopez, oversees Uni-
versal’s Latin American operation.)

“The market clearly allowed us to create the UMLE
entity,” Jesus Lopez says. “It wasn’t just about having
separate companies, but getting close to the product
based on the musical genre. By dividing by genres, |
have teams that are far more specialized and I avoid

50.64%

internal competition.

So far, the strategy is working. For the week ending
Nov. 16, UMLE’s artists topped three out of four Bill-
board Latin subgenre charts and held seven spots (eight
counting Daddy Yankee, who is distributed by Machete)
among the top 10 of Billboard’s Top Latin Albums chart,
including the No. 1 spot. The previous week, it held six
of those spots. All told, in the five months since the ac-
quisition, UMLE artists have held 10 of the 14 No. 1 al-
bums on Top Latin Albums. These include releases by
Luis Fonsi in pop and Los Temerarios and Jenni Rivera
in regional Mexican, who all posted their highest sales
weeks in their chart history.

Such sales in a depressed market point to a differ-
ent approach to the business, one that actively seeks
sponsorships, branding and online presence as a fun-
damental part of marketing plans, which still isn’t the
norm in the Latin world. A crucial part of the deal, ac-

cording to Horowitz and Lopez, was negotiating the
inclusion of TV campaigns for UMLE artists on Uni-
vision-owned networks, although the specifics of their
involvement wasn’t revealed.

Inthe digital and mobile arenas, much of Univision
Music Group's catalog is just beginning to be exploited.
Since the sale closed, Disa and Fonovisa's digital busi-
ness jumped from approximately 1% of its total rev-
enue to 4%, with projections to grow to 10% by 2009.
{Comparatively, approximately 20% of Universal’s Latin
business is mobile and digital.) Although this doesn’t
completely ease the pain of lost physical sales, it does
point toward new possibilities.

Universal as a Latin company didn’t even exist until
1996, when Lopez was brought in to start operations
in Mexico, Argentina, Colombia and the United States.
In the States, even after Universal’s merger with Poly-
Gram in 1999, Universal Music Latino was a fledgling
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1.4

Clockwise, from top: Universal Music Latino/Machete
president WALTER KOLM, Universal Mexico/Central
America president VICTOR GONZALEZ and Disa/
Fonovisa president GUSTAVO LOPEZ

label and UMGD a small player in the Latin market.
In 2000, when UMGD was already the leading U.S.
distributor of music, it stood dead last in Latin music.

At that time, Horowitz approached Fonovisa about
purchasing or distributing the label, which was the
country’s leading Latin indie. A deal wasn’t struck; in
2001, when he heard Univision was launching a record
label, he again made a move, contacting Univision
Music Group president/CEO José Béhar. “I tracked
him down on his cell phone and got the distribution
deal,” Horowitz says.

UMGD’s Latin share started to grow in earnest al-
most immediately, fueled by its distribution of Mexi-
can indie Disa Records, which was 50% owned by
Univision. In 2002, Univision acquired Fonovisa, and
almost overnight, UMGD became the biggest U.S. dis-
tributor of Latin music, with a 32.5% of the market in
first-quarter 2003. Among the company’s early devel-
opment deals was a joint venture with Surco, Gustavo
Santaolalla's label, which would eventually yield acts
like Molotov and Juanes. In Spain, Lopez signed a li-
censing deal with indie Vale Music (which he eventu-
ally purchased in 2006), which led to artists like Bisbal.

Once entrenched as amajor player in the States, on
its end Universal Music Latino actively sought to ex-
pand its regional Mexican roster by directly signing
artists like Valentin Elizalde and Alicia Villarreal and
developing strategic partnerships with independent
labels. In 2005, Universal launched Machete Music
the first full-service startup label from a major record
company dedicated to urban Latin music.

By year-end 2007, UMG was third in market share,
behind Univision (which had 35.7%) and Sony BMG
(with 21.2%), but ahead by a broad margin from EMI
Televisa and Warner, whom it once trailed. When Uni-
vision went up for sale, given its vast catalog, U.S. de-
mographics, UMG’s philosophy of Latin expansion
and the existing distribution relatjonship, it made sense
to pursue the purchase.

“It was sort of beachfront property and this was a
very big part of the beach,” Horowitz says. “It would
have been very difficult to have this same kind of po-
sition without Univision. e
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¥Ou have reduced the roster
very little to date. Why?
We're still in the process of
analyzing which artists aren’t
profitable and why. Some-
times it has very little to do
with the artistic part and more
with the marketing strategy.
So, more than cut the roster,
I have to make it more effi-
cient. I'll continue to sign and
seek out acts.

Most of the other majors
h&ye largely let regional
MeXican go by the wayside.
Priorto the Univision acqui-
sition, you made a concerted
effort to grow this catalog.
[ need to get to the Mexican
audience because they're
more than 65% of the Latin
population that consumes in
the United States. | thinkit’s

With Jests Lopez

The direction of half the Latin music industry in the United States is led by Jesus Lopez, chairman of Universal Music Latin
American/Iberian Peninsula and president of Universal Music Latin Entertainment (UMLE)—but Lopez isn’t making a fuss.
Backstage at a recent Enrique Iglesias show, Lopez—dressed in jeans and a zipped-up jacket—didn’t hold court; he observed every-
thing from a corner of the room. Usually a hands-on executive, he wasn’t there to be in the spotlight—but to support his artist.
Six months after the creation of UMLE, Lopez spoke with Billboard about balancing art and business.

an issue of investment and
structure and of not denying
the reality of the market.

Despite the downward
market, you’ve seen sales
ferease. Is this the result
of a different marketing
approach?

Of course, butifyou don’t have
a great song—a real hit—and
a great album, you don’t get
anywhere. Things add up. If
you do things properly, you can
sell even though the market is
down 40%. I really believe that.
If you schedule the releases
properly, position the songs
ontime, do online work, spon-
sorships and establish alonger
and more intense line of com-
munication with the con-
sumer before you give him the
physical CD—if you do that

www.americanradiohistorv.com

with the right artist and the
right song—you can sell. [
have to stress the importance
of making hits.

wilvén did this become the
Sampany philosophy?
Sorne three or four years ago,
when everybody started think-
ing the business was doomed.
This year, given the new struc-
ture and the focus of specificla-
bels on specific genres, I think
people will really get it.

Radie likes to balance acts
fromidifferent labels. Does
BEING so big complicate
your options?

No. It's different labels, with
different teams, budgets and
strategies. Up until now, I
haven’'tencountered any prob-
lem in radio or television.

WESS45 the role of CDs and
IBES.in Latin America?

Latin America continues to be
an important source of reper-
toire and labels have to adapt
their business model as they
have elsewhere in the world.
The biggest problem affecting
that region is piracy, both phys-
ical and digital, which, percent-
age-wise, is the highest in the
world. Governments have to re-
alize that if they don’t allot re-
sources to fight piracy, Latin
American culture will be seri-
ously damaged in the long and
short term. On the other hand,
demographically, Latin America
has a bigger population than
North America or Europe, so
this makes it a very attractive
market for the consumption
of music and entertainment
in general. —Leila Cobo
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In a forthcoming history of the
first 50 years of Warner Bros. Records,
“Revolutions in Sound,” Sire Records
lounder Seymour Stein bluntly
describes the early days of the Burbank,
Calif.-based label. “You couldn’t
cornpare Warner Bros. Records to
anything good. They were horrible.”

B [t is safe to say things changed.

Halfacentury later, history looks back favorably on
Warrier Bras. Records. And with good reason. Initially
starled by Warner Bros. Studios in 1958 as a way to
explait the singing talents of the actors contractually
signod focthic film house, Warner Bros. Records mor-
phed into much more than just a repository for war-
bling screen idols. In a way that no other label before
or since has, Warner Bros. Records became a place
where artists could not only safely and steadfastly fol-
low their artistic vision, they could sell records—mil-
lions and millions of them.

That history is recounted in the 240 pages of “Revo-
lutions in Sound” by Warren Zanes, set for publication
Dec. 9 by Chronicle Books. The book’s title recalls Warner
Bros. Studios’ introduction in the 1920s of the first sound-on-
disc system for feature films. The book’s title will be used by
Warner Bros. Records to market a 10-CD boxed set and upcom-
ing compilation marking the company’s milestone.

Today, Warner Bros. Records is a key component of Warner
Music Group. Its family of subsidiary labels includes Reprise,
Sire, Nonesuch, Maverick, Warner Nashville and Word Label
Group. Among its best-selling acts of the past year are Josh
Groban, Metallica, Disturbed, Linkin Park, Michael Bublé,
Madonna, the late Frank Sinatra, Avenged Sevenfold, R.E.M.,
Goo Goo Dolls, My Chemical Romance and the Raconteurs.
But the company’s roster was not always so stellar.

After a shaky start—among Warner Bros.’ first releases
was “Terribly Sophisticated Songs: A Collection of Unpopu-
lar Songs for Popular People”—the label started to find its
footing and voice in 1960 when it signed the Everly Brothers
for a then-unheard of $1 million. The brothers delivered the
label's first No. 1, “Cathy’s Clown.”

o
~
1

Warner Bros. artists like RANDY NEWMAN (above, left)
thrived under former label president LENNY WARONKER
(above, right) and longtime chairman MO OSTIM (below).
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Warner Bros. Records chairman/CEQ TOM WHALLEY
started in the company mailroom in 1879,

It is impossible to easily cite all the artists that followed
the Everlys to compose the musical mosaic of Warner Bros.
and its affiliated labels. But you might start with this year’s
hitmakers, then look back to Jimi Hendrix, the Ramones,
Talking Heads, Neil Young, Peter, Paul & Mary, the Kinks,
the Sex Pistols, Little Feat, Joni Mitchell, Randy Newman,
Fleetwood Mac, Paul Simon, James Taylor, Ry Cooder, Red
Hot Chili Peppers, Faith Hill, Alanis Morissette, Van Morri-
son, Green Day, Dire Straits, Prince, Van Halen, Grateful
Dead, ZZ Top, the Doobie Brothers, Randy Travis, Jane’s Ad-
diction, Christopher Cross, Elvis Costello, Enya, Tom Petty
and the White Stripes. But Warner Bros. was more. There
was room for comedians: Bob Newhart, Bill Cosby, Richard
Pryor, Steve Martin and, more recently, Jeff Foxworthy and
Larry the Cable Guy. Tiny Tim tiptoed through the tulips cour-
tesy of Warner Bros. Debby Boone lit up people’s lives.

From the start—and despite one-hit wonders like Edd
Byrnes’ “Kookie, Kookie (Lend Me Your Comb),” the com-
pany’s first president, Jim Conkling, saw Warner Bros. as an
LP-oriented label, which served it especially well as music
tastes segued from pop to rock in the late '60s. But that tran-
sition wasn’t necessarily smooth.

Mo Ostin, whom Sinatra handpicked to run his Reprise
Records, recalls in “Revolutions” that Ol’ Blue Eyes initially for-
bade him from signing any rockers. Through hislabel’s acqui-
sition of Reprise, Ostin eventually became head of Warner Bros.
His tenure, which lasted until 1994, is seen by many artists and
executives as the most golden of any era in the history of the
music industry. Thatis, in part, because of the executive talent
he surrounded himself with, including Stein, Lenny Waronker,
Michael Ostin, Joe Smith, Stan Cornyn, Bob Krasnow, Ted Tem-
pleman, Russ Titelman, Gary Katz, Karin Berg and Russ Thyret.
His team in the early ‘80s included current Warner Bros. Records
chairman/CEO Tom Whalley.

Whalley started in the Warner Bros. mailroom in 1979, quickly
working his way into the A&R department, where he helped
bring in acts like Modern English and the Cure. He left in the
mid-'80s for Capitol Records and later became one of the quar-
tet of executives that launched Interscope Records. He was pres-
ident of Interscope when he journeyed back to Warner Bros.
in 2001 as chairman/CEO, with the Bunny still in his DNA.

“If 1 had been in the mailroom at Columbia Records, 1
wouldn’t do this job as well because 1 had breathed the air, |
had listened and understood the philosophy that Mo Ostin
built the company on,” he says. “I didn’t have to think about
it, 1 didn’t have to make it up.”

In a wide-ranging and rare two-and-a-half-hour interview
at his house, the notoriously press shy Whalley (he shares
that with Ostin, who declined to be interviewed for this arti-
cle) discussed the history of the label—including his tenure—
which has seen multiplatinum releases from many acts,
including Bublé, Groban, Green Day, Linkin Park and My
Chemical Romance, and the continued development of such
acts as Damian Rice, Regina Spektor, Avenged Sevenfold, the
Used and many more.

continued on >>p30
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To mark the 50th anniversary of Warner Bros. Records,
we’ve created this exclusive chart of the most successful
Billboard Hot 100 hits released by Warner Bros. Records
and its subsidiary labels. The Warner Bros. Hot 100 is
based on a point system developed by Billboard.com
Chart Beat columnist Fred Bronson for his book, “Bill-
board’s Hottest Hot 100 Hits.” Points are awarded ac-
cording to chart position on the Hot 100 each week, so the
higher a song goes and the longer it remains on the chart,
the more points it accumulates. [

1“You Light Up My Life,”
DEBBY BOONE (Warner/Curb) 1977
2 “Breathe,”
FAITH HILL (Warner Bros.) 2000
3 “Bad Day,”
DANIEL POWTER (Warner Bros.) 2006
4 “Take a Bow,”
MADONNA (Maverick/Sire) 1995
5 “Believe,” CHER (Warner Bros.) 1999
6 “Music,” MADONNA (Maverick) 2000
7 “Baby Got Back,”
SIR MIX-A-LOT (Def American) 1992
8 “Tonight’s the Night (Gonna Be Alright),”
ROD STEWART (Warner Bros.) 1976
9 “Kiss From a Rose,” SEAL (ZTT/Sire) 1995
10 “Boulevard of Broken Dreams,”
GREEN DAY (Reprise) 2005
11 “(Just Like) Starting Over,”
JOHN LENNON (Geffen) 1980
12 “When Doves Cry,” PRINCE (Warner Bros.) 1984
13 “Cathy’s Clown,” EVERLY BROTHERS (Warner Bros.) 1960
14 “Like a Virgin,” MADONNA (Sire) 1984
15 “Da Ya Think ’m Sexy?,”
ROD STEWART (Warner Bros.) 1379
16 “Jump,” VAN HALEN (Warner Bros.) 1984
17 “All 4 Love,” COLOR ME BADD (Giant) 1992
18 “Tears in Heaven,” ERIC CLAPTON (Reprise) 1992
19 “Kiss You All Over,” EXILE (Warner/Curb) 1978
20 “Under the Bridge,”
RED HOT CHILI PEPPERS (Warner Bros.) 1992
21%In the End,” LINKIN PARK (Warner Bros.) 2002
22 “Arthur’s Theme (Best That You Can Do),”
CHRISTOPHER CROSS (Warner Bros.) 1981
23 “Pll Remember,” MADONNA (Maverick/Sire) 1994
24 “Somethin’ Stupid,”
NANCY SINATRA & FRANK SINATRA (Reprise) 1967
25 “Windy,” THE ASSOCIATION (Warner Bros.) 1967
26 “Hard to Say ’m Sorry,”
CHICAGO (Full Moon/Warner Bros.) 1382
27 “Vogue,” MADONNA (Sire) 1990
28 ‘A Horse With No Name,” AMERICA (Warner Bros.) 1972
29 “One Week,” BARENAKED LADIES (Reprise) 1998
30 “Crazy for You,” MADONNA (Geffen) 1985
31 “Woman,” JOHN LENNON (Geffen) 1981
32 “Leaving on a Jet Plane,”
PETER, PAUL & MARY (Warner Bros.) 1969
33 “Downtown,” PETULA CLARK (Warner Bros.) 1965
34 “Money for Nothing,”
DIRE STRAITS (Warner Bros.) 1985
35 “I Wanna Sex You Up,” COLOR ME BADD (Giant) 1991
36 “La Bamba,” LOS LOBOS (Slash) 1987
37 “Justify My Love,” MADONNA (Sire) 1991
38 “Ride Like the Wind,”
CHRISTOPHER CROSS (Warner Bros.) 1980
39 “Look Away,” CHICAGO (Reprise) 1988
40 “Slide,” GOO GOO DOLLS (Warner Bros.) 1999
41 “December, 1963 (Oh, What a Night)”
THE 4 SEASONS (Warner/Curb) 1976
42 “Like a Prayer,” MADONNA (Sire) 1989
43 “Everybody Loves Somebody,”
DEAN MARTIN (Reprise) 1964
44 “Cherish,” THE ASSOCIATION (Valiant) 1966
45 “I Adore Mi Amor,” COLOR ME BADD (Giant) 1991
46 “More Than | Can Say,” LEO SAYER (Warner Bros.) 1980
continued on >>p30
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Congratulations to our Warner Bros. Records family
on a half century of creative excellence.

@ warner | music
historv.com

@
| L
2

w
a
T
o
v
M
x

group %

wWWw.americanradio


www.americanradiohistory.com

Warner Bros.’ first significant music signing
was the Everly Brothers in 1960. How did that set the tone
for the label going forward?
If you look at that period, the songwriting talent, the singing tal-
ent, it was something that stood out. It was different: It was a little
bitcountry, it was a little bit pop, a little bit rock, it was all that stuff.
What I knew of Warner Bros. was they were always looking for
something different. They thought songwriting was a key element
to being an artist, that you had to have a great voice and you had to
stand for something, and the Everly Brothers fit all that criteria.
Warner Bros. was always a mixture of things. So you go from
Everly Brothers to Bob Newhart to Tiny Tim at some point. It just
came in all different ways. Aslongas it had an impact on popular
culture, it fit Warner Bros.

from >>p28

Mo Ostin’s signing of Jimi Hendrix to Reprise in 1967 was
part of atransition into the rock era for Reprise and Warner

Bros. How important was that period?

It seems to me that was when Warner Bros. really came into its
own. That’s the renaissance period. It was a time for free expres-
sionand freeartand freedom of speech, and all those things seem

TOM WHALLEY (left) at an event with Ticketmaster/Front Line

Management CEO IRVING AZOFF (center) and Warner Music
Group chairman/CEO EDGAR BRONFMAN JR.

to come together inside of rock music, and that was the thing that
ageneration of young people used to define themselves. All of that
was captured by these amazing rock musicians who were also poets
at the same time. To go from Neil Young to Fleetwood Mac to Jimi
Hendrix to James Taylor to Joni Mitchell . . .

In “Revolutions in Sound,” Mo Ostin says that his guiding
principal was, “Always music first.” Can you think that way
n this economy?

Yes, but you have to have the leadership that allows that to happen.
You have to have the strength of personality and an independent
mind-set to hold on to that principle.

Although Warner Bros. had a number of British acts on its
roster, it seemed uniquely American in its first 20 years.
Yes. [twasabsolutely a cultural thing. [fyou talked to Lenny Waronker,
there was something about the strain of music culture going all the
way from the '60s backward going into the blues and country and
singer/songwriters that that was where they always drew from. [t
didn’t matter whether you were a rock band or a pop singer or a pop
writer. Somehow or another, they could feel that sense of writing
and musicianship coining from the soul of where Ameri-
can music came from [and] they would sign it. The Blasters.
T Bone Burnett. They always had it. Bonnie Raitt. The Del
Fuegos. It defined American rock culture.

During the ’70s and '80s, Warner Bros. also included
imprints and affiliates that defined certain cultures

genres and tastes, like Capricorn, Slash and others.
Most exist in name only now, if even that. Why?

It’s a difficult thing for the labels to maintain their vision
for along period of time. Sometimes it's money that gets
in the way of that, sometimes it’s a certain taste that actu-
ally runs out. Some of the independent labels were about
a particular sound, they came out of a place, they were a
punk thing or a dance thing or a Seattle thing, and to keep
evolving, you have to be in all different kinds of music.

Speaking of that, the No. 1Billboard Hot 100 song in

the history of Warner Bros. is continued on >>p32

from >>p28
47 “Ironic,” ALANIS MORISSETTE -
(Maverick) 1996 . ;
48 “Heart of Gold,” - s G TahY
NEIL YOUNG (Reprise) 1972 ; n
49 “This Used to Be My Playground,” ;
MADONNA (Sire) 1992
50 “Baby, Come to Me,”
PATTI AUSTIN WITH JAMES INGRAM (Qwest) 1983
51 “Let’'s Go Crazy,”
PRINCE & THE REVOLUTION
(Warner Bros.) 1984
52 “You Make Me Feel Like Dancing,”
LEO SAYER (Warner Bros.) 1977
53 “Sweet Child O’ Mine,” GUNS N' ROSES (Geffen) 1988
54 “Kiss,” PRINCE & THE REVOLUTION (Paisley Park) 1986
55 “Cream,” PRINCE & THE NEW POWER GENERATION
(Paisiey Park) 1991
56 “Name,” GOO GOO DOLLS (Metal Blade) 1996
57 “These Boots Are Made for Walkin’,”
NANCY SINATRA (Reprise) 1966
58 “Romantic,” KARYN WHITE (Warner Bros.) 1991
59 “When | Need You,” LEO SAYER (Warner Bros.) 1977
60 “Change the World,” ERIC CLAPTON (Reprise) 1996
61 “Papa Don’t Preach,” MADONNA (Sire) 1986
62 “This Kiss,” FAITHHILL (Warner Bros.) 1998
63 “Live to Tell,” MADONNA (Sire) 1986
64 “Sailing,” CHRISTOPHER CROSS (Warner Bros.) 1980
65 “Lean on Me,” CLUB NOUVEAU (Warner Bros.) 1987
66 “Here | Go Again,” WHITESNAKE (Geffen) 1987
67 “The Way You Love Me,”
FAITH HILL (Warner Bros.) 2000
68 “What a Fool Believes,”
THE DOOBIE BROTHERS (Warner Bros.) 1979
69 “Pop Muzik,” M (Sire) 1979
70 “I Don’t Want to Wait,”
PAULA COLE (imago) 1998 o
71 “Let Your Love Flow,”
BELLAMY BROTHERS (Warner/Curb) 1976
continued on >>p32

IT IS & PACT: twenty years ago,

Peter boiled it down pretty simply...

R.E.li. was deciding which label to sign with.

The night beiore he had pulled out his record collection and realized that most of his favorite and significant artists
They were on Warner Bros. records. Qur decision was made. Essentially.

had one thing in common:

Our appreciation and congratulations to everyone at Warners, then and now. We are grateiul to have played a part in some oi your history.
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@ 1963 - Chairman Mo Ostin signs Mike Curb’s high school rock ‘n’ roll band to = 'fl" \
" the newly merged Warner/Reprise label. \ N
o

1974 - Dick Whitehouse, Mike Curb and former Warner President Joe Smith
creating the Warner/Curb record label. The first seven artists signed to the
label reached #1 on the Billboard chart; The Four Seasons, Bellamy Brothers,
Shaun Cassidy, Debby Boone, Exile, The Osmonds, The Mike Curb Congregation,
T. G. Sheppard and Hank Williams Jr.

i

f : [ 1994 - Dennis Hannon, former Warner Chairman Doug Morris, -‘
: T - Dave Mount, Ahmet Ertegun, Mike Curb and former Warner

President Mel Lewinter at the signing of the Curh Warner Music

Group Distribution Agreement. Number One Records by Tim McGraw, |

Jo Dee Messina, Steve Holy, Hank Williams Jr, LeAnn Rimes, J
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Righteous Brothers, Hal Ketchum, Sawyer Brown.
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2001 - Dick Whitehouse, Warner Vice President Paul Robinson,
Mike Curb and former Warner Chairman Roger Ames extending the Curb g
Distribution Agreement with Warner Music Group. Number One Records e =
by Rodney Atkins, Heidi Newfield, Natalie Grant, Selah, Tim McGraw, &

LeAnn Rimes, Clay Walker, Hank 11l and Wynonna | ¥

. 2008 - Casey Kasem, Dexter King, Mike Curh
. and Warner Brothers Records Chairman

Tom Whalley and Warner Chairman Lyor Cohen,
John Nemoy and Warner Music Group Chairman
. Edgar Bronfman, Jr. celebrating the extension
of the Curh Distribution agreement with Warner
~ Music Group.
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from >>p30 Debby Boone’s “You Light Up My
Life,” which was on Warner-affiliated Curb Records.
She’s not an artist that youimmediately identify with
Warner Bros.

No, but that’s what I always thought is part of what makes
the label so great: it was everything. There was no issue of
Debby Boone being there at the same time as Fleetwood
Mac. That, again, speaks to Mo's brilliance. He thought
that Mike Curb was a brilliant record man, Mike clearly
had pop taste, and Mo was fine with it. When | was in the
mailroom, | went down the halls delivering mail where
the independent labels were and you had Sire and Bearsville
and you had Curb Records with Debby Boone and Leif Gar-
rett. No one thought twice about it.

One area that has never been Warner Bros.’ strength

on a consistent basis is R&B. There was never a continuous
flow of superstar R&B artists. Why?

I wish I knew. I honestly don’t know what it is. I think part of it
comes from the fact that if you're alabel that has a lot of breadth,
then you might find a particular thing that you're the best in.
But the other things that come along besides that, you’re not
going to get many of them. You're going to get some of those.
We are able to find particular hip-hop, urban artists that we make
a great record that we put out, we do really well with it, but if we
try to do 10 of those, we won’t get it done, we just won’t. But a
particular urban or hip-hop artist can be right up against a Josh
Groban, Red Hot Chili Peppers, a Faith Hill, Wilco and all these
other things. Warner Bros. would do a deal with Quincy Jones
and boom! He'd bring in two or three artists that would suc-
ceed—Patti Austin, James Ingram. That’s kind of how it would
be, this coming and going, but it never really just stayed.

What was Warner Bros.’ culture like when you arrived in the
mailroom in 1979?

It was incredibly overwhelming and intimidating to walk the
halls and hear music—all the records sitting on people’s desks,
on shelves, it was like being a kid in a candy store. At the end of
the month, you were allowed to take a few records home. 1t was
like, “Oh, my God! Free records.” The other part was once or

REGINA SPEKTOR
is one of Warner
Bros. Records’
rising young stars.

twice a week, they were throwing another party for a hit record,
whether it was a platinum album or a gold album or a No. 1 sin-
gle ora No. 1album. | was always setting up the conference room
for another party.

What was the biggest thing you learned from Mo Ostin?
He always put the artists first, 100% of the time. Sometimes you
have this sort of sense that Warner Bros. was never about business,
it was only about art. But it absolutely was a business. But because
it was the artists first, the business was in the background. Artand
the music and the artistry was always in the foreground and so that
was a huge lesson for me.

The second part [was] the artists needed equally as good execu-
tive talent around them to help build their careers. And lesson
three was if you didn’t allow the artist to express themselves or if
you tried to homogenize the music to fit a radio station, then that
was all short-term thinking. There was always long- term think-
ing when it came to Warner artists.

What did you think the first time you heard Madonna?

Seymour Stein was always trying to get something signed, one
or two [acts] a week. Seymour is in New York in his hospital bed
[with a heart infection] and he’s meeting Madonna and the D]

that she was signed to. He said we can  continued on >>p34

from >>p30
72 “Don’t Walk Away,"” JADE (Giant) 1993
73 “Got My Mind Set on You,”
GEORGE HARRISON (Dark Horse) 1988
74 “Dueling Banjos,” ERIC WEISSBERG & STEVE
MANDEL (Warner Bros.) 1973
75 “Sledgehammer,” PETER GABRIEL (Geffen) 1986
76 “Never My Love,” THE ASSOCIATION (Warner Bros.) 1967
77 “Glory of Love,” PETER CETERA (Warner Bros.) 1986
78 “Open Your Heart,” MADONNA (Sire) 1987
79 “Purple Rain,”
PRINCE & THE REVOLUTION (Warner Bros.) 1984
80 “Sundown,” GORDON LIGHTFOOT (Reprise) 1974
81“Dream Weaver,” GARY WRIGHT (Warner Bros.) 1976
82 “Wreck of the Edmund Fitzgerald,”
GORDON LIGHTFOOT (Reprise) 1976
83 “Black Water,”
THE DOOBIE BROTHERS (Warner Bros.) 1975
84 “You've Got a Friend,”
JAMES TAYLOR (Warner Bros.) 1971
85 “Always,” ATLANTIC STARR (Warner Bros.) 198
86 ““November Rain,” GUNS N’ ROSES (Geffen) 1992
87 I Feel for You,” CHAKA KHAN (Warner Bros.) 1984
88 “Harden My Heart,” QUARTERFLASH (Geff 1982
89 “Take On Me,” A-HA (Warner Bros.) 1985
90 “Who's That Girl,” MADONNA (Sire) 1987
91%“Let’s Do It Again,” STAPLE SINGERS (Curtom) 1975
92 “Da Doo Ron Ron,” SHAUN CASSIDY (Warner/Curh) 1977
93 “Dreams,” FLEETWOOD MAC (Warner Bros.) 1977
94 “| Don’t Have the Heart,”
JAMES INGRAM (Warner Bros.) 1990
95 “Everybody Have Fun Tonight,”
WANG CHUNG (Geffen) 1986
96 “Frozen,” MADONNA (Maverick) 1998
97 “Raspberry Beret,”
PRINCE & THE REVOLUTION (Paisley Park) 1985
98 “Don’t Wanna Fall in Love,”
JANE CHILD (Warner Bros.) 1990
99 “Short People,” RANDY NEWMAN (Warner 5.) 1978
100 “Batdance,” PRINCE (Warner Bros.) 1989
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CONGRATULATIONS

TO

WARNER BROS RECORDS

for 50 yea;s of making great

mustc! Thank you for including

me in that legacy and for always

believing in me.
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Much love,
Josh Groban
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‘on your S0th

—~ MICHAEL BUBLE AND BRUCE ALLEN
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NEIL YOUNG’S
albums displayed the
creative freedom at
Warner Bros. Records.

from >>p32 doasingle,a12-inch deal,
and [he’ll] get Nesuhi Ertegun [as head of
Warner Records International] to pay $12,500
and Warner Bros. will pay $12,500 and we can
sign her for $25,000. I was listening to the
music, I thought it sounded good. One or two
of the promotion guys were going crazy. [ went
down to Lenny and I said, “Seymour’s in the
hospital bed, the music sounds pretty good to
me, everyone here loves it, it’s not worth fight-
ing Seymour for $12,500, I think we should do
this.” I called Seymour back and said, “We're
doing this.”

In “Revolutions,” Nick Tosches writes that
an end of an era occurred at Warner Bros.
in1992, when Ice-T and Body Count removed
“Cop Killer” from their album due to pres-
sure from shareholders and the public. Ice-
T stressed Warner Bros. didn’t force them
to do it, but the climate was changing.
That was the beginning of a massive change in
the industry. There was the issue of “Cop Killer,”
you have the board of Time Warner censoring
their labels, and Interscope was a part of that. We
were all gung-ho in rap music and aggressive
rock music and we were the opposite [of Warner
Bros.}. We said, “Hell no, we're not giving in to
the pressure,” and we got kicked out. [Time
Warner sold its interests in Interscope in 1995 to
MCA Music Entertainment, which subsequently
was absorbed by Universal Music Group.]

I think that would have had to set Warner
Bros. back a bit. Even though they probably
wouldn’t have signed 20 rap artists, it would
have been unusual for them to have missed
some of'the highlights from the West Coast or
even some of the New York stuff because the
A&R staff was too good to miss that stuff.

During the '90s, while you were at Inter-
scope, the hitmakers on warner Bros. and
its affiliated labels included Seal, Madonna,
Eric Clapton, Color Me Badd, Red Hot Chili
Peppers and Barenaked Ladies. As a Warner
Bros. competitor, how did you view the label?
It still stood for all the things we talked about,
but it didn’t feel as aggressive in the streets in
terms of finding the next great talent. It seemed
more like if the Chili Peppers wanted to leave
EMI, they’d go to Warner Bros. At Interscope,
we were finding the new stuff. If I'd go to aclub
and find Primus, there was no Warner Bros. A&R
guy to be found.

You returned to Warner Bros. in 2001 as
chairman/CEO. What was your assessment
of the company?

It clearly needed a strong sense of leadership.
No disrespect to anyone who had done it before,
but there were numerous people who had done
it since Mo. Mo had been there for 30 years or
34 |
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whatever it was. [That] creates a stability of lead-
ership and in the roster and so those two things
were married up. [After Mo Ostin], those two
things became unstable. It was behind in its sen-
sibilities. It was important to me to bring [back]
the philosophy that Mo built the company on. It
was not completely lost, but it needed the lead-
ership to really make it vibrant again.

Warner Music Group went public a few years
after you came back. The stock price has
gone as high as $28 per share. On Oct. 20
[the day before this interview took place],
it was $4.82. How does that affect you?

It doesn’t affect the day-to-day business. The
stock is for investors, I run my company off of
abudget and aslong as I'm selling records and
bringing money back into the company, which
I do, I have moneyto spend. I've never not had
the money to sign an artist; ['ve never not had
the money to support an artist with marketing
money. | have everything [ want, [ have every-
thing I need.

Will you sign someone to anything other
than a 360 deal now?

If you're talking about a new artist, then | would
say pretty much no. But for me, it’s not just the
financial side of that. It’s the information I
want because in order for me to break an artist’s
career in today’s world, there’s too much going
on, and if I don’t have that information, I can’t
make the right decisions.

A number of the artists associated with
Warner Bros., Neil Young, Paul Simon, Randy
Newman, Joni Mitchell, James Taylor, have
had 40-year careers. When you sign an act
now, do you think 40 years or do you think
four years?

I think 10. And I think if I can get to four al-
bums, [we're] doing amazing.

Where isthe roomthese days to grab those
acts that capture the cultural zeitgeist of
the moment? | imagine that’s why you signed
Paris Hilton—even though she’s no longer
on the label.

That was the intention. If you go back and look
at the early days of Warner Bros., they're cap-
turing TV stars and movie stars and putting
out singles from them. That’s kind of what that
was. From a sales standpoint, we did fine.
Around the world, we sold around a million
records or something like that. It didn’t work
out from having a hit single and things [ was
hoping we would do, but I'm still glad 1 did it.

Many classic acts, some of whom are stillon
major labels, are making exclusive deals
with one retailer for new albums. What'’s
your view of that? continued on >>p36
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With all the grim and unsettling news about the
state of the economy, the stock market and banking,
it's important to know there’s still one financial
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Historically, member deposits had been insured up
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legislation, your individual accounts are
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competitive divicend rates and it’s easy to see
that First Enterta nment is a great place to save.

Regarding strength, with nearly $70 million in
financial reserves and a sound loan portfolio,
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While other financial institutions have put the
brakes on lending, around here it's business as
usual. And that means providing the very best
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Just call 888.800.3328 and we'll send you a
new member kit. You can also stop by one of our
branches or visit us online at www.firstent.org.
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MY CHEMICAL ROMANCE
debuted at Mo. 2 onthe
Billboard 200 in 2006
with The Black Parade.'

from >>p34 We did it with Tom Petty’s DVD with Best Buy.
As a label, I have mixed feelings about it. [ still believe in the
independent retailers, even though there aren’t as many left as
there used to be. So excluding anybody when it comes to put-
ting records in stores, 1 don’t 100% agree with. 1 may not get
the benefit of one-way business, I may not get the benefit of
some ad campaign, but for most of the artists who are on Warner
Bros., | want it [to be] easy for their fans to find their music.

iTunes has changed the business back to a singles-oriented
model for many artists. Should artists be allowed to have
their music sold only as albumes, if they choose?

We're here to represent individual people’s artistic vision and
there are clearly artists who make album art and there are some
who make singles art. Some may make a combination, but Metal-
lica makes album art and, in particularly rock bands do. I think
there are other artists who clearly put a lot of time, effort, song-
writing, musicianship, etc., into making a body of work, whether
that’s one song or 10 songs or 12 songs, and if they put effort
into abody of work that is intended to be 10 or 12 songs and they
call itan album, I think that’s how it should be sold.

How do you feel about iTunes pricing?
The balance is off between the price of a single and the price of

an album at iTunes. If anything, if should be the other way
around. It should more expensive to buy the single and then
you go, “Wow, by the third or the fourth [single], maybe I should
buy the whole thing.” But if you take Metallica, 1 don’t think
there would be anything wrong if the songs you take to radio
are available as singles and maybe you do that twice or three
times and after that, the only thing that’s available is the album.
There’s a balance there that could easily be met. I think it's, in
part, killing the culture of what made the industry great . . .
bodies of work of an artist that allowed them to go perform
them at a show and the audience knew all the songs.

You’re a member of a diminishing species—the major record
label chairman/CEO. What keeps you up at night?

How do we service the artists’ careers better? How do I live up
to the promises to the artists that I made, whether it's Tom Petty
or Meaghan Smith, a new artist we just signed? How do I keep
stability in a crazy world and protect the artists from all these
things so that they can continue to make great music? Those
are the things that keep me up at night.

What will Warner Bros. look like 50 years from now?
We have started with these steps to become a music entertain-
ment company. [ don’t even think “record company” reflects

us appropriately anymore. So I think that 50 years from now, |
could see Warner Bros. Records, a music entertainment com-
pany, doing all kinds of things from being in every part of an
artist’s career to anything from owning radio stations, if they
still exist, to really just evolving and drawing beyond what we
had done in a great way for 50 years, where we were a singular
business in that we signed artists, we made records and we sold
records, whether they were vinyl, CDs, cassettes, 8-tracks. It
was fundamentally the same thing for 50 years.

Your contract expires in the next year. Are you going to reup
as head of Warner Bros. Records?
Nothing would make me happier.

How much does the history and culture of Warner Bros.
help you when you’re looking to sign artists? In your essay
in “Revolutions,” you said it meant everything to Jack White
when the White Stripes signed with Warner Bros.

It's everything as long as the people who work there today and
the people leading the company can support their vision and
put music first and build trust and can live up to their promises.
They’re not going to come just
for the past; they’'re going to
come for the present as well.

For an extended Q&A
w with Tom Whalley, go
* to billboard.biz.
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Happy 50th Anniversary to Warner Bros Records!

Avnet Management

Brian Avnet
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BY MICHAEL D. AYERS and MARK SUTHERLAND

Tonlght’
The Night

Three’s The Magic Number
For Franz Ferdinand

Franz Ferdinand’s 2005 album may have promised “You Could
Have It So Much Better,” but the sales figures begged to differ-
the band’s second album failed to match the transatlantic suc-
cess of its self-titled predecessor.

But as singer/guitarist Alex Kapranos and bassist Bob Hardy
sit in a deserted Brooklyn cafe talking Billboard through the
band’s long-awaited third album, “Tonight: Franz Ferdinand”
set for release Jan. 27 through Epic in the United States and a
day earlier in the United Kingdom on Domino—it’s clear that
self-confidence is not a problem.

Three weeks prior, just a few blocks away, Kapranos, Hardy,
guitarist Nick McCarthy and drummer Paul Thomson ripped
through a headlining set at a Diesel anniversary party, duetting
with hip-hop star T.1. and playing a handful of new, electronica-
influenced tunes for partygoers. Today, they're more laid-back
than that bash would have suggested, reveling in the process of
making music.

“The other two were very jerky records,” Kapranos says. “This
one is much more of a swinger.

Franz was an instant sensation in Britain, where its 2004
debut hit No. 3 and went on to sell 1.2 million copies, accord-
ing to the Official Charts Co. Stateside success followed, where
‘Take Me Out” became a rock radio smash and “Franz Ferdi-
nand” sold 1.1 million copies, according to Nielsen SoundScan.

Bul after a fast start. sales of “You Could Have It So Much
Better” stalled at 480,000 in the United Kingdom and 378,000
in the States.

“The only difference was that we had such an enormous hit
with ‘Take Me Out,” ” Domino founder Laurence Bell says. “That
really pumped up the record’s sales—the second didn't have a
massive hitin that way. But sales went up in Spain, Italy, South
America, Japan and other places in Asia. The bottom line is they
sold an enormous amount of records over a three-year period.

“The second record was really a continuaiion of what we were
doing with the first one,” Kapranos says. “There are some songs
on this record that are going to surprise people. We've been talk-
ing about this idea of dirty pop-—something that has the direct
melody of pop music, but [not the] sheen that you'd expect from
contemporary pop.”

It could have worked out rather differently, as the band orig-
inally started recording with Xenornania, the production house
best-known for its extremely clean pop creations with U.K. girl
band Girls Aloud. But the sessions were junked, with the band
instead opling for Dan Carey, who's worked with everyone from

TAKING THEM HIGHER

ARMY OF ONE
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ost in the supermarket:
R Z FERDINAND

Sly & Robbie to Lily Allen. Carey encouraged the group to de-
velop material through extended jam sessions.

The end result is a funky, bass-driven and, at times, experi-
mental record that veers from the trance-like avant-gardisms of
“Lucid Dreams” to the synth-heavy “Can’t Stop Feeling” and the
acoustic prettiness of “Katherine Kiss Me.” Whether there’s a
hit on it to compare to “Take Me Out” remains to be seen, but
‘Bite Hard” and lead single “Ulysses,” to be released Jan. 19 in
the United Kingdom, have potential.

In the meantime, the band has been building awareness of
the new songs through touring—the first dates featuring new
songs began in the spring—and carefully placed synch deals.
“Lucid Dreams” has already appeared on the CW’s “90210" and
on EA Sports’ “Madden NFL 09" videogame. Low-key Euro-
pean dates continue through November, with the band in the
States for radio shows Dec. 2-17 before touring Australia and
New Zealand, with worldwide dates planned through Febru-
ary 2010.

‘“They're a global band so we've consciously worked with that

www americanradiohistorvy com
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in mind,” Epic VP of marketing Scott Greer says. “I'm treating
this project as a new, young band to a certain extent, and licens-
ing will help us.

The band is also targeting new fans via a competition with
Denver-based electronic dance musiconline store Beatport
could download the song parts for “Ulysses” and make their own
remixes ahead of the track’s Nov. 17 radio debut, with the win-
ning remix set to be released on Domino. Franz will also appear
in ads for clothier John Varvatos, launching early next year.

Bell is confident such initiatives will mean the band really
does have things much better this time around

“This is one of the few British bands that have emerged in the
last five years that have attained true international stature.” Bell
says. “They play to massive audiences from Mexico to Madrid,
Tokyo to Toronto, and their growth just seems to feed itself.
They've made an exceptionally great, modern record which takes
giant steps artistically without betraying their core values.” - -

. Fans

Additional reporting by Jen Wilson in London.
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>>>HE’S THE BOSS
Bruce Springsteen & the E
Street Band’s new album,
“Working on a Dream,” will
arrive Jan. 27 from
Columbia. The album
includes 12 new songs plus
the bonus tracks “The
Wrestler” (from the Mickey
Rourke-starring film of the
same name) and “A Night
With the Jersey Devil”
(which Springsteen gave
away free online on
Halloween). As with 2007’s
“Magic,” Springsteen
worked with producer
Brendan O’Brien on basic
tracks and brought in the E
Street Band as needed
during tour breaks.

>>>WHERE’S 50?
Originally due Dec. 16, 50
Cent’s new album, “Before
| Self Destruct,” has been
pushed to an unspecified
date in early 2009.
Interscope says the artist
was “rushing” to meet the
December date but “with
the deadline to secure
advertising and retail
placement for the album
imminent,” the rapper
opted to wait until next
year. “Self Destruct”
boasts production and
guest turns from mentors
Dr. Dre and Eminem.

>>>DAN THE MAN
Black Keys vocalist/gui-
tarist Dan Auerbach will
take time off from his
primary band to release
his solo debut early next
year and will also tour in
support of the project.
The 14-track album “Keep
It Hid” is due Feb. 10 from
Nonesuch. Auerbach will
hit the road for an 11-date
solo tour beginning Feb.
28 in Washington, D.C.,
with Texas rock act
Hacienda serving as both
his backing band and the
opening act.

>>>FINN-TASTIC

Neil Finn has drafted
Radiohead’s Ed O’Brien
and Phil Selway; Wilco’s
Jeff Tweedy, John Stirrat,
Glenn Kotche and Pat
Sansone; Smiths/Modest
Mouse guitarist Johnny
Marr; Soul Coughing
bassist Sebastian
Steinberg; singer/song-
writer Lisa Germano; and
his son Liam for a sequel of
sorts to his 2002 live album
“Seven Worlds Collide.”
The as-yet-untitled studio
project will be taped “over
the next few months™ in
Auckland, New Zealand, for
release next year.

Reporting by Jonathan
Cohen.

(W5 ['S BY LEILA COBO

In Any
Language

Laura Pausini Strikes
A Worldwide Chord

Laura Pausini is mad and she’s not taking
it anymore.

Over tea at her South Beach hotel, the Ital-
ian singer, in Miami for a whirlwind promo-
tion following stops in Argentina, Mexico and
Brazil, has her computer open to an article she
wrote for Italian magazine Max.

“Stop Piracy!” the headline reads, followed
by the subhead, “Kids, steal anything, but not
my music.”

“We've all been idiots,” Pausini says, lament-
ing the sequence of events that has led to a
music industry where CD sales are nearly
halved. “Today, if you're a kid, you're an idiot
if you pay for an album. But the solution is as
simple as having servers block peer-to-peer
sharing,” echoing an increasingly popular
proposition.

But in the absence of any government ac-
tion for now, articles in the Italian press
notwithstanding, Pausini is defending her
music the old-fashioned way: by recording
beautiful albums.

“Primavera Anticipada,” the singer’s first
album of previously unreleased material since
2004’s “Escucha,” came out Nov. 11 in its Span-
ishversion in the United States and Latin Amer-
ica and features a bilingual duet with James
Blunt. I’s the first time in Pausini’s career that
an album’s Spanish version has preceded the
Italian, which streeted Nov. 18 in Italy and Eu-
rope. All told, 42 countries worldwide will re-
lease the 14-track set by ltaly’s top-selling artist,
both domestically and abroad.

With more than 30 million albums sold
worldwide, according to label Warner, Pausini
continues to be an anomaly in the international
pop world, sustaining careers in Italian and
Spanish for more than
adecade. Pausini
records highly
produced,
lush albums,
rich in instru-

mentation and
full of complex
arrangements.

But overwhelm-
ingly, they are vehi-
cles for a distinctive

voice of bell-like Jus-
ter and undisguised
emotion.

“For Laura, the most
important element is reper
toire and singing,” her manager
Gabriele Parisi says. “Laura is not a
model. She doesn’t dance. She has
her own talent and accessibility, and
she has great sensibility. Those are
her biggest strengths.”

During recent promo work in
Miami, for example, tears came to
Pausini’s eyes every time she per-
formed her new single, “En Cam-
bio No,” which is the top debut at
No. 44 on Hot Latin Songs this
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week.

It wasn't an act: Pausini wrote the song, with
Paolo Carta and Nicolo Agliardi, following her
grandmother’s death.

“It came from my desire to tell people to
not be afraid to speak up,” Pausini says. “I've
lived the pain of a goodbye and of realizing
you haven’t said all you needed to say. Fortu-
nately, when my grandmother died, | had told
her everything.”

All told, “Primavera Anticipada” (Early
Spring) is Pausini's most personal album to
date, and the one in which she has collaborated
most in the songwriting, including the title
track, which she sings with Blunt. The album
was written during a four-year span in which
Pausini went through major changes in life:
her grandmother’s death; the death of a rela-
tive killed by a drunk driver; the consolidation
of her romantic relationship with her guitarist,
Paolo Carta; and establishing a relationship
with his children from a first marriage.

‘“This ‘spring’ | speak about in the album
title is a metaphorical way to refer to many
things, including the children,” Pausini says.

Even in a dwindling sales cliinate, Pausini
remains one of Italy’s top-selling artists, and
the new album is expected to debut atop the
charts there. [n the United States, “Primavera”
entered Billboard’s Top Latin Albums chart at
No. 15.

Pausini is also planning to tour heavily in
2009, beginning in March in Turino, ltaly. More
than 40 dates have been confirmed between
March and May in Italy and some European
countries, with plans to hit the United States
and Latin America in the fall.

For the first time, Pausini is working two
tour formats: one for arenas and another that
willallow her to go to secondary markets—in-
cluding Eastern European countries and
smaller Latin countries like El Salvador—where
venues may not be able to shoulder the cost of
the full production. The search is still on for a
sponsor, although Pausini will not make deals
with tobacco or alcohol products.

Pausini says if there is a silver lining to the
declining sales, it’s thal artists know they have
to make quality music to reel in consumers.
“When all is said and done, repertoire is still
the most important thing. o

If the dress
fits: LAURA
PAUSINI
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‘Grand’
Scheme

Fader Label Lines Up Branding,
Synchs For Matt And Kim

In the last few years, indie pop duo Matt and Kim have burned
through so much gasoline driving their van around the country,
they are probably getting Jove letters from Saudi sheiks. But the
band’s old-school approach, rare in the age of blog-driven imme-
diacy, has paid off handsomely. With a new record, “Grand,” due

aLOBALPULSE
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>>>YUNUPINGU'’S
YEAR

Geoffrey Gurrumul Yunupingu,
the blind aboriginal singer and
muiti-instrumentalist from
Australia’s Northern Territory,
is emerging from the shadow
of his former band Yothu Yindi.
His critical acclaim hit new
levels after he mesmerized
viewers Oct. 19 at the Aus-
tralian Recording Industry
Assn. Awards with a haunting
performance of “Bapa” from
his gold-certified (35,000-
plus) debut solo album “Gur-
rumul” (Skinnyfish Music/
MGM). Yunupingu collected
the best independent reiease
trophy during the show, after
which viewers voted with
their wallets, sending “Gur-
rumul” soaring 27-3 on the
next week’s ARIA Top 50 Al-
bums chart. AC-leaning radio
stations have started adding
“Bapa” to playlists.
Yunupingu spent nine years
with pioneering indigenous
roots act Yothu Yindi (1986-
1995) and has subsequently

released two albums as a
member of the Saltwater
Band. Skinnyfish Music is tar-
geting Europe next for his solo
album, beginning with a U.K.
release Feb. 9 through Proper
Distribution.

“We're looking to get Gur-
rumul to the U.K. and continen-
tal Europe next year,” Darwin-
based Skinnyfish co-founder/
GM Mark Grose says. “We’re
hoping to secure a couple of
major concerts in May and do
some media promo work
around them. In the next cou-
ple of years, the U.K., North
America and continental Eu-
rope are the key areas for us.”

Yunupingu is signed to
Sony/ATV Music Publishing
and managed and booked
through Skinnyfish.

—Lars Brandle

>>>MOOD MUSIC

Geraint Watkins has spent
much of his widely respected
career in the supporting cast.
The 57-year-old Welsh key-
boardist has played sessions

MATT & KiM: TOD SEELIC; YUNUPINGU: SAM KARANIKOS
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She and him:
MATT AND KIM

Jan. 20 through the Fader label,
as well as a range of branding
deals, Matt and Kim might fi-
nally be ready to leave the old
van by the side of the road.
The perky pair burst onto the
scene in 2005 with a self-titled
demo, then issued its self-titled
debut on IHeartComix Rec-
ords. That record sold modestly,
moving 7,000 copies in the
United States, according to
Nielsen SoundScan. But the
band forged ahead, using its
often raucous live show to build
a name. Matt and Kim scored
asynch for the song “Yea Yeah”
ina Canadian Virgin Mobile ad
and struck a deal with Con-
verse, designing a sneaker for

the brand’s RED campaign,
which raises money and aware-
ness about African issues.

Matt and Kim made it this
far on their own but knew they
needed to bring in reinforce-
ments to grow and make a
more polished second record.
While the debut, recorded in
their basement in a week, was
gleefully simple, “Grand” took
nine monthsto trackand hasa
much fuller sound, without sac-
rificing the poppy edge.

The process began with the
hiring of manager Kevin Patrick,
who was won over by the group’s
live show. “I saw them at the
Bowery [Ballroom in New York],
and it hit me dead center,”
Patrick says. “The lightning in
the bottle is their live show.

Pairick says “lots of major
and bigindie labels were inter-
ested” in working with Mattand
Kim, but his primary goal was
to find a partner that was
“strong al markeling. We
wanted to work with someone
who could expose them to more
markets without alienating their
DI1Y fan base. We knew this was
not a band that was going to
grow because of the radio rela-
tionships bigger labels had.

With that in mind, Patrick
connected with Cornerstone
Promotion president Jon Co-
hen. Cornerstone is also the

and shows with vVan Morrison,
Eric Clapton and Nick Lowe,
but he’s taking center stage
with his third solo album, the
delightfully diverse “In a Bad
Mood” (Goldtop Recordings/
Jungle Records).

“Mood” displays Watkins’
love for vintage R&B but also
has more surprising sorties
into chanson and cajun. The
album received a low-key re-
lease in September but has
been gaining attention since
then through Watkins’ appear-
ances on BBC 2's “Later . . .
With Jools Holland” series, live
BBC radio sessions and a spot
on Bob Dylan’s syndicated
“Theme Time Radio Hour”
satellite radio show.

Deep roots: GEOFFREY
GURRUMUL YUNUPINGU

“Ive been really pleased
with the reaction,” Watkins
says. “I don’t think it’s what
people who know me would
expect inthe main, so I'm quite
relieved and flattered that it's
been given the thumbs-up.”
Watkins produced the album
with Neil Brockbank, who runs
Goldtop Studios in London
and co-books Watkins’ shows
with Jungle.

Gold Top/Jungle is distrib-
uted in the United Kingdom
via SRD, and “Mood” is avail-
able internationally through
licensing agreements in in-
dividual territories. Jungle
director Alan Hauser says
talks are under way with pos-
sible U.S. licensees.

—Paul Sexton

>>>KING
ROCKERS

London-based sextet the King
Blues is determined to break
out of the underground with
its politically conscious, ska-
infused punk.

“We’re not interested in 15
minutes of MySpace fame,”
says vocalist Itch (real name
Jonny Fox). “We want to be
the biggest band in the world

parent company of the Fader
label, whose roster includes
Saul Williams and Birdmon-
ster and is distributed by RED.
After agreeing on a deal, Cohen
wasted no time in plugging the
band into Cornerstone projects,
starting with a free show spon-
sored by Black Swun wine. He
also brought them to Mountain
Dew’s Green Label Sound proj-
ect, an online singles label
sponsored by the soda com-
pany. Matt and Kim made a
video for the single “Daylight,”
and Cohen says they’ve had at
least 100 sites embed it, in ad-
dition to MTV2 spins.
Cornerstone is also working
with synch licensing house Zync
“to focus on making sureall our
licensing deals are a good match
for the band’s image,” Cohen
says. “Matt and Kim are fantas-
tic because they were so self-suf-
ficient to start with, and we were
able to come in with tools and
resources to enhance that.”
The duo’s Matt Johnson has
another motivation in mind. “At
this point, I’'m only wearing
clothes that have been given to
me,” he sayswith alaugh. “After
a life of thrift store shopping,
getting styled is really, really
nice. [ loved working with Con-
verseand designing high-tops,
but one of the best parts of it was
the free sneakers.’ e

and to change the world.”

Having drawn plaudits—and
comparisons ranging from the
Clash to Billy Bragg by way of
the Dead Kennedys—for its first
album “Under the Fog”
(Household Name), the band
released its sophomore set
“Save the World Get the Girl”
(Istand/Universal) Oct. 20 in
the United Kingdom.

While album sales stand at
arelatively modest 10,000, ac-
cording to the label, lead sin-
ale “My Boulder” has picked
up plays on the national top 40
station BBC Radio 1 and the
band is building a formidable
live reputation in its home
country. “We create a live at-
mosphere where everybody
feels as one,” Itch says. Accord-
ing to Island, details of a U.S.
deal with Universal are yet to
be finalized, but the album has
just beenreleased internation-
ally oniTunes.

The King Blues, booked by
the Agency Group, play three
U.K. shows in support of U.S.
punk act the Gaslight Anthem
in December and will under-
take a 17-date European tour
in February 2009.

—Nichola Browne

WWW.americanra

QUESTIO

by GARY GRAFF

)

It’s been a decade since Scott Weiland's last solo album, 1998’s “12 Bar Blues,” but he hasn't ex-
actly been warming the bench. The singer has been in and out of Stone Temple Pilots twice,
formed and ultimately parted with Velvet Revolver, married twice, had two children and some
encounters with rehab. He also spent a good chunk of that time working on more music of his
own, which surfaces Nov. 25 on “Happy in Galoshes,” a wildly eclectic two-CD set on his own Soft-
drive Records label that Weiland created with writing and producing partner Doug Grean. It
features contributions by members of No Doubt and Paul Oakenfold. Weiland calls it “a sonic trip—
to where, | don’t know” but he’s hoping fans are ready to strap in and take the ride with him.

| You left Velvet Revolver this year,
toured with Stone Temple Pilots and now
ate releasing a solo album. You don’t waste
much time, do you?
Well, I've been working on [“Happy in Ga-
loshes”] for quite awhile, actually. Some of the
songs were recorded a few years ago, and a
good chunk of them were recorded just, like,
a year ago at Steve Albini's place in Chicago.
There’s two songs on the record that were
recorded actually around nine years ago and
were the first Doug and 1 ever did together.

2 You've got two CDs’ worth of stuff here.
Cbviously you guys were prolific.
Oh, yeah. We just kept writing and recording
songs, and | wanted to put out a double album
because | knew there was a lot of material.
When Doug started looking at the songs he
was like, “Uh, you've got to come over here and
listen. [ think we're a lot further along than you
think we are.” When | came over to the studio
we had about 30, 32 songs recorded.

3 Did you purposely set out to cover such
a wide range of styles?

No. That’s the thing; there was absolutely no
mission. [t was just, wherever the inspiration
rakes me and takes us, we followed. The whole
idea was to throw in every influence that I've
ever had, whether it be Latin or bossa nova and
mix it with a little modern kind of cheap beat-
box kind of vibe or some ethereal touch or what-
ever it could be.

4 These are very personal songs, too,
aren’t they?

Yeah, they are. It's a concept album, and it’sa
personal concept album. There's a song on

NOVEMBER 29, 2008
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there about my dad (“The Man I Didn’t Know”)
and a couple of songs about my brother, but
mostly it really tells the tale of the relationship
between my wife and I from the beginning
until, you know, kind of the end. There were
some periods of time when the pain created
the most prolific periods I've ever had. Whether
it’s going to actually translate into commercial
success or not doesn’t really matter to me, be-
cause I think that my true fans will be into it
for what it is.

5 What didhappen with Velvet Revolver?
I had already talked to Slash and said there was
going to be an STP tour, and that’s the deal.
And then basically Matt Sorum just went on
the Web site one nightand started talking shit
about me,and I responded and I basically said
from the stage that, “This is the last Velvet Re-
volver tour.” Some people thought | was kid-
ding, but I meant it.

6 Are you planning to make a Stone Tem-
ple Pilots album now that you’ve toured?
I don't know how things are going to go with
STP. It was sad to find out that we're still in
some way locked into a contract with Atlantic
Records, which is a travesty, actually. When we
signed to them it was a great label. [t was a
beautiful time in music. Now if you say, “We're
going to do this song as the first single,” they
go, “OK, we're going to do some radio testing.
Whatthe. . .? When we first talked about put-
ting STP back together, it was, “Do this tour
and then see about doing a creative deal with
another company.” So if it ends up being we
have to make a certain amount of records for
Atlantic in order to be free, then I don’t know
if I have that in me. v
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Billboard Live Tokyo features.huge high-transparent
glass backdrop on the stage.

The stunning night-tinie view of the city from the window _
and music create the.romantic night. .

2008 December - 2009 January Show Schedule

Tokyo Osaka Fukuoka The Brand New Heavies Fredrika Stahl Chaka Khan THE ROOTS
The Brand New Heavies Dec.8-10 Dec.4 Dec.5-6 -2 3
The Baker Brothers featuring Vanessa Freeman Dec.11 Dec.10 Dec.8
akiko Dec.14 Dec.8 Dec.9
HEADS OF STATE Dec.A5-16 ) . y
Bobby Brown/Johnny Grill/Ralph Tresvant “‘?’ -
Fredrika Stahl Dec.17-18 Dec.16 Dec.22-23 - |
Byron Cage~Gospel X'mas~ Dec.19-20 Dec.22-25(240ff) - ot 34 ,
The Stylistics Dec.22-27 Dec.17-20 Dec.11-13 F e .
KIRINJI 10th Anniversary~SPECIAL SHOWCASE Dec.28-29 - = " ) ‘w‘ T
Arrested Development Dec.30-31 Dec.26-27 Dec.28-29 % N
Chaka Khan Jan.8-13(110ff) FELRER - . \
The Five Corners Quintet FELRE Jan.13 Jan.14

THE ROOTS : Jan.16-18 NELRES -

¢‘)} . 5505 Wilshire Blvd, suite 700, Los Angeles, CA 90036
EoghingEgniact Tel:323-525-2212 fax:323-525-2273
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KANYE WEST
808s & Heartbreak
Producers: various
Def Jam

Release Date: Nov. 24

usonREVIE

Kanye West has had a rough year

(the death of his mother, splitting from his fiancee), so
it’s not surprising to hear raw emotion and frustration on
his fourth album. He’s not mincing words when it comes
to women: He’s the victim who’s been mistreated on
“Heartless,” and he’s unable to wrench himself away
from an ex-lover on “Say You Will.” While interesting,
these tracks aren’t nearly as fun as the cocky “Amazing”
“‘I'm a monster/I’m a maven”) and the Lil Wayne-assist-
ed “See You in My Nightmares,” where he gains the

upper hand in a breakup.

Sonically, West pushes the

envelope by relying on the drum machine from which
the album takes its title, as well as the ever-popular
vocoder. In the end, it seems that no matter how pained
West is, as long as his one true love—himself—is intact,
he will prevail in the face of adversity.—MC

COLDPLAY
Prospekt’s March EP
Producers: various

Capitol
Release Date: Nov. 25
Just because vyou

don’t have a new al-
bum coming out doesn’t
mean you can’t be part of
Black Friday, so Coldplay is
offering this EP with an ex-
panded edition of “Viva La
Vida or Death and All His
Friends,” plus all by its lone-
some. Six tracks are leftovers
from the Brian Eno-produced
“Vida" sessions, many of
which make noticeable, if
not exactly terrifying, depar-

THE KILLERS
Day & Age

Producer: Stuart Price
Island

Release Date: Nov. 24

Leave it to these Vegas boys to

tures from the band’s
swelling rockery. “Life in
Technicolor ii” (which is a
song, Chris Martin cracks on
the band’'s Web page) gets
words, “Glass of Water” is
unusually bombastic, and
"Rainy Day” sports a jittery
electro beat in the vein of
U2’'s “Zooropa.” Elsewhere,
“Lost+” finds Jay-Z paying
forward Chris Martin’s guest
spot on his “Beach Chair” in
curious, if inessential, fash-
jon. It’s the only Coldplay
song to date to bring up
Bobby Brown, but that sort
of welcome cognitive disso-
nance seems to be where
this “March"” is headed.—JV

take another gamble. After the monster success of its

2004 new wave-inspired debut

“Hot Fuss,” the

Killers borrowed a page from Springsteen’s playbook
for its '06 set “Sam’s Town,” a grandiose concept
album tailored toward the everyman. Here, the band
trades in the slick mega hooks and stadium-sized
rockers for steel drums, bongos and a whole lotta

sax. There’s even an out-of-character seven-minute
epic, “Goodnight, Travel Well.” But the band sounds
best on “Human,” a Pet Shop Boys-like synth- pop
number, and “Spaceman,” a big, hooky rocker. The
Caribbean-flavored “I Can’t Stay” and the Duran
Duran-lite “Joyride” are much more perplexing, as is
the looped chanting that anchors “This Is Your Life.”
If nothing else, this band keeps fans on their toes,
and they’re likely to buy in for another round.—JM

TOM JONES

24 Hours

Producer: Future Cut
S-Curve

Release Date: Nov. 25
Rather than stage a
stripped-down come-
back inaincense-laden studio
with an acoustic guitar and/or
Rick Rubin, 68-year-old Tom
Jones struts in the other direc-
tion, having waited for the full
Winehouse-led rebloom of the
bombastic rock’n’soul he made
not so unusual in the first place.
Jones roars out of the box with
Tommy James & the Shondells’
“I'm Ative,” a sweat-soaked
jumpsuit of a song thick with
fierce maleness ("I don’t care if
I’'m right or wrong, 'm a man,”
Jones howls). The Bono-
penned “Sugar Daddy” is ba-
sically a series of dirty-sex cou-
plets delivered as a smirking
kiss-off to anyone who dares
doubt his continued virility
(“Daddy always gives you what
is good for you”). Then there’s
the Bruce Springsteen obscu-
rity “The Hitter,” about a past-
his-prime boxer who can’t stay
clear of the fight. Like Jones,
you might be wondering what
he could possibly be doing in
the ring, until he lands a hook
or two.—JV

SCOTT WEILAND
‘Happy’ in Galoshes
Producers: various
Softdrive/New West
Release Date: Nov. 25
u Following Stone Temple
Pilots’ first hiatus in 1998,
Scott Weiland released a solo
album, “12 Bar Blues." A decade
later, following his messy de-
parture from Velvet Revolver
and the return of STP, he's back
with another, released on his
own Softdrive label. While the
debut showed him eager to
step outside the confines of
STP, he essentially has nothing
to prove here, and as a result,
it's a casual-sounding record.
Some tracks, like first single
‘Missing Cleveland” and “Paral-
ysis,” arerockers that wouldn’t
sound out of place on an STP
album, but there’s also the Paul
Oakenfold-assisted electron-
ica cover of David Bowie's
“Fame” and the bossa nova
rhythm of “Killing Me Sweetly.”
It's definitely more ambitious
than anything he did in Velvet
Revolver, but it should still

please fans of either of his
bands. “Galoshes” is also avail-
able as a deluxe edition with a
disc of additional tracks.—BT

THE (INTERNATIONAL)
NOISE CONSPIRACY
The Cross of My Calling
Producer: Rick Rubin
Vagrant/American
Release Date: Nov. 25
If you feel the specter of
the Doors in parts of the
(International) Noise Conspir-
acy's fourth album, you're not
having a flashback. The politi-
cally conscious Swedish quar-
tet recorded “Calling” at Sun-
set Sound in Hollywood, where
Jim Morrison and company did
most of their landmark work.
T(HNC were only too happy to
slip a very familiar-sounding
keyboard solo into "Child of
God” and end the album with a
nod to the Doors’ epic "When
the Music’s Over.” But the
ghosts of rock past hardly sub-
sume the set. With Rick Rubin
polishing the group’s garage
rock approach into a sharper
aural attack, TUYNC dishes out
such heady anthems as “Assas-
sination of Myself,” “| Am the
Dynamite” and "Storm the
Gates of Beverly Hills”; finds its
funk in “Arm Yourself”; and slips
into soul mode on “Satan Made
the Deal"—GG

RIVERS CUOMO
Alone II: The Home
Recordings
Producer: Rivers Cuomo
Geffen
Release Date: Nov 25
u For the second install
ment in this archival se-
ries, Rivers Cuomo culled a
collection that he believes
could be better than its pred-
ecessor, or at least more
accessible. What “Alone II” ac-
tually amounts to is a roller-
coaster ride of far away-
sounding acoustic tracks and
fuzzy rockers sequenced with
a handful of short instrumen-
tal and vocal interludes.
“Alone 11" is highlighted by the
pretty, poppy “My Brain Is
Working Overtime” and “Walt
Disney” as well as an awe-
some, if slapdash, take on his
anxiety idol Brian Wilson’s
“Don’'t Worry Baby.” On the
flip side, the girl group-style
“| Don't Want to Let You Go”
and the strange, marching

www.americanradiohistorv.com

NICKELBACK
Dark Horse
Producers: Mutt Lange,
Nickelback, Joey Moi
Roadrunner

Release Date: Nov. 78

NICKELBACK

Despite the claim that you should bet horses and not
houses, we’re wagering the farm that “Dark Horse” will
cross the same multiplatinum finish line as champion
predecessor “All the Right Reasons.” The reason? The
bulletproof Nickelback provides affordable fun that
promises good returns in hard times. Yes, entrees are

cooked to order for

radio (buoyant

“Gotta Be

Somebody,” “I'll Come for You”). The quartet gets its
hands dirty though with guitar solos, heavier chops and
double-entendres. It hails the party life (“Burn It to the
Ground,” good-time anthem “This Afternoon”) but con-
demns it when it goes too far (horror tale “Just to Get
High”). “Something in Your Mouth” and “Shaking
Hands” sketch women who use sex to get ahead, not
that the band minds (“S.E.X.,” “Next Go Round”). Saddle
up tight for another long Nickelback run.—CLT

“Come to My Pod" could use
Weezer to make them pop. It
may be because of its uneven-
ness that “Alone I1” is an in-
triguing look into Cuomo’s
complicated mind, because
unlike his largely homogenized
Weezer albums that have
stuck to the center of late,
these recordings shed light
into every dark corner.—LJW

GUNS N’ ROSES

Chinese Democracy

Producers: Ax/ Rose, Caram

Costanzo
Black Frog/Geffen
Release Date: Nov. 23

THE FIREMAN
Electric Arguments
Producers: Paul McCartney,
Youth
MPL/ATO
Release Date: Nov. 25
Paul McCartney and
producer Youth have
now long been identified as
the brains behind once-

Grunge. Techno. Boy bands. Both President Bushes.
These are just a few of the things Guns N’ Roses has
improbably outlasted in the 17 (1) years since its last
album of original music. Almost ever since, lone original
member Axl Rose has been working on “Chinese
Democracy,” which reached mythic status as the album
many thought would never materialize. Lo and behold,
here it is (as a Best Buy exclusive, no less). Apparently
to make up for lost time, the set is front-loaded with
huge-sounding, heavily produced rockers coated in a
modern sheen that contrasts starkly with the stripped-
down aesthetic of GNR’s glory days. Tracks like “Riad N’
the Bedouins” have “Appetite for Destruction” bones
but exoskeletons dipped in chrome. Rose eventually
backs off and lets the songs breathe, with promising
results. “Scraped” is a riffy monster in the vein of “Mr.
Brownstone”; “Catcher in the Rye” is pure, major-key
classic rock; and “This | Love” is a grandiose ballad you
can picture Rose playing with a candelabra on the piano
lid. The artist is in fine, ever-changing voice throughout,
and there’s certainly a ton of musical food for thought
here, requiring several listens before the nuances are
revealed. Worth the wait? Maybe. Worth a few hours of

your time? Definitely.—JC
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anonymous electronica duo
the Fireman, but even if they
hadn’t, the project’s third re-
lease would be an instant
giveaway, as it’s the first Fire-
man album to include McCart-
ney’s vocals. And with his
voice on “Electric Arguments”
comes a much more diverse,
song-based, pop/rock-ori-
ented approach to the Fire-
man’s experimental slant.
Opener “Nothing Too Much
Just out of Sight” is a growl-
ing, fiery blues jam, followed
by the sunny, acoustic, “Black-
bird”-descendent “Two Mag-
pies.” New age, psychedelia
and gospel take turns with
more straightforward, at
times derivative classic rock,
until world-infused ambient
tracks find their way back to
the Fireman’s focus with
“LoversinaDream” and “Uni-
versal Here, Everlasting Now.”
The set closes with the Zep-
pelin-esque “Don’t Stop Run-
ning”—and it’s clear from the
sheer range and energy on
this album that McCartney is
heeding his own advice.—EN

PAUL VAN DYK
Hands On In Between
Producers: various
Mute
Release Date: Nov. 25
If a track that didn't
make too much noise
in the first place gets
remixed, does anyone hear
it drop? Paul van Dyk seems
to be in that trance—no pun
intended—into which Euro-
pean DJs who are massive
all over the world, but less so
in America, have a tendency
to lapse: He thinks everyone
is champing at the bit for
more material from him.
"Hands On In Between” is
two discs worth of other
producers’ remixes of tracks
from last year’s coolly re-

SEGEND & CREDILS B

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Jonathan
Cohen, Mariel Concepcion, Gary
Graff, Kerri Mason, Michael
Menachem, Jill Menze, Evie Nagy.
Deborah Evans Price, Shad Reed,
Chuck Taylor, Bram Teitelman,
Christa L. Titus, Ken Tucker, Jeff
Vrabel, Chris Williams, Lavinia
Jones Wright

PICK »: A new release predicted
to hit the top half of the chart in

42 | BILLBOARD |

“In Between.” For

ceived
mainstream music buyers,
it’s a confusion-causing ad-
dition to the already daunt-
ing landscape of dance mu-
sic retail. And for dance fans,
it’s more of the same. Every-
thing here is lush, throbbing
and epic—just like van Dyk'’s
originals. There isn't an ad-
venturous little electro-bleep
remix, downtempo reimag-
ining or sparse acoustic at-
tempt. In fact, each track
seems to start with the same
kick drum wallop. These
mixes should have gone to
bloggers for free.—~KM

TRACE ADKINS
X
Producer: Frank Rogers
Capitol Nashville
Release Date: Nov. 78
There's areason Trace
Adkins is still alive and
well on his 10th album: he is
the sincere, God-fearing,
pickup truck-driving, some-
time-screwup everyman that
his songs appeal to. Not
known as a songwriter, Ad-
kins has an innate ability to
make a song his own, as is
the case with the seemingly
autobiographical “Happy to
Be Here” and the family-first
“Alll Ask for Anymore.” Ad-
kins' sense of humor is on
display on “Marry for Money,”
a hilarious take on a male
gold digger, and on the self-
deprecating “Hillbilly Rich.”
While the baritone channels
his inner Barry White on
“Let’'s Do That Again,” he
shows his vuinerable side on
“I Can’t Outrun You.” “Til the
Last Shot’s Fired,” with its
poignant prologue, and
bluesy single “Muddy Water,”
which speaks of spiritual re-
birth, are the album’s two
best cuts.—KT

the corresponding format.

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003) or to the writers in the
appropriate bureaus.
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TRICK TRICK
FEATURING KID
ROCK, PROOF &
ESHAM
2getha 4 Eval!l! (3:23)
Producer: Trick Trick
Writers: C. Mathis, D. Holton
R. Ritchie, E. Smith
Publishers: Trick Trick/
Robert James Ritchie, BM/
Koch
u From the Hip-Hop Shop
to Saint Andrew’s Hall,
the Motor City has had a sto-
ried hip-hop community for
years. Some of its most promi-
nent figures appear on *2getha
4 Eva!''” Not only is it great to
hear Kid Rock rapping in full
force again and alongside 19-
year veteran Esham, but this
song aiso contains the last vo-
cals recorded by D12 founder
Proof. The love that Trick Trick
and company show for the city
and hip-hop as a whole is a
much-needed reminder that
real music is about uncompro-
mising pride and passion. This
song is even dedicated to leg-
endary rap group Run-D.M.C.
These four MCs do a great job
of reminding, while paying
homage to their musical influ-
ences and roots, that in order
to know where you're going, it
helps to see where you come
from.—SR

LADY ANTEBELLUM
Lookin’ for a Good Time
(3:00)
Producers: Victoria Shaw,
Paul Worley
Writers: D. Haywood,
C. Kelley, H. Scott, K. Follese
Publishers: various
Capitol Nashville

On the heels of its well-

deserved Country Music
Assn. new artist of the year
kudos, Lady Antebellum’s sec-
ond single from its self-titled
debut album, “Lookin’ for a
Good Time,” could be de-
scribed as a little bit country, a
little bit rock’n’roll. While the
trio’s previous “Love Don't Live
Here” charted in the top 20 on
Billboard’s Hot Country Songs
chart, not to mention strong
presence on the Billboard Hot
100, "Lookin’ ” is more in the
country duet tradition, pairing
Charles Kelley's husky vocals
with songbird Hiliary Scott,
along with background har-

monies from Dave Haywood.
With a clever music video pay-
ing homage to an “American
Bandstand”-type show, Lady
A has taken a fresh approach
as it ushers in a classic sound
to modern country.—MM

FIVE FINGER
DEATH PUNCH
Stranger Than Fiction
(3:21)
Producers: Zo/tan Bathory,
/van Moodly, Leopol/d Ross
Writers: Z Bathory, |. Moody
Publishers: Five Finger
Death Punch/FFDP Music
Firm Music
* A band sportinganame
like Five Finger Death
Punch isn’t making music for
delicate ears, and new single
“Stranger Than Fiction” follows
the trail of previous Hot Main-
stream Rock chart top 10s
"Never Enough” and “The
Bleeding”: unflinching, ballis-
tic metat with guitars that prac-
tically bleed shrapnel. But the
Los Angeles quintet also dis-
plays a versatility with its vo-
cals, lyrics and rhythms that
sets it many notches above
mindless thugging. The sooth-
ing intro to “Fiction” is kicked
aside in seconds by Zoltan
Bathory’s and Darrell Roberts’
zippery licks, Matt Snell’s thud-
ding bass and Jeremy
Spencer’s dexterous beats.
And even though frontman
lvan Moody usually sends off

EEVIEWS

THE FRAY
You Found Me (4:05)

Mike Flynn

Writers: /. Slade, J King
Publisher: not /isted
Epic

Producers: Aaron Johnson,

Most acts look at ABC's “Grey’s Anatomy” as a potential
launching pad, but the introduction of the Fray’s new
single during a commercial break promoting the net-
work’s jumped-the-shark “Lost” on Nov. 20 represents a
switcheroo: a TV event for fans to tune in to their first
exposure of the Grammy Award-nominated quartet’s
sophomore effort (and then immediately purchase the
song on iTunes). The table was neatly set with 2005
Billboard Hot 100 No. 8 hit “Over My Head (Cable Car)”
and follow-up “How to Save a Life,” which saturated pop
culture in 2006, reaching No. 3 on the Hot 100 and No.
1 on the AC, aduit top 40 and Hot Digital Songs charts.
Piano-driven “You Found Me” serves a meatier rock
main course, moving between verses from ballad to
uptempo, with a chorus that is plenty sticky—but the
song takes advantage of prophesied airplay with a com-
plex, intelligent melodic design that darts in unexpected
directions. A live performance Nov. 23 at the American
Music Awards will further lock in interest for one of the
few absolutes in first-quarter 2009.—CT

squalls like a windstorm, he can
sing laudably when a song like
this one requiresit. —CLT

KIMBERLEY LOCKE
We Need a Little Christmas
Curb

CARRIE
UNDERWOOD

Do You Hear What | Hear?
19/Arista/Arista Nashville

PINK
Sober (4:13)

Tony Kanal, Jimmy Harry
M. Araica

Publisher: not /isted
LaFace

Producers: Nate “Danja” Hills,

Writers: Pink, N. Hills, K. DioGuardi,

After blasting to No. 1 with the foot-stomping “So
What,” Pink changes pace with the more somber
“Sober.” Atop a chugging midtempo shuffle beat, Pink
gives a rugged vocal performance, perfectly befitting
the self-reflective lyric: “The night is callin’, and it whis-
pers to me softly come and play/I am fallin’ and if | let
myself go, Pm the only one to blame.” While there are
safer singles on the hit-filled “Funhouse,” Pink is red-hot
and can afford to take musical and lyrical chances. As
long as she continues to coat them with such hook-
heavy choruses, Pink should certainly maintain her
green. American radio gave up on her once before
(while Europe continued to recognize her versatile tal-
ent). Fortunately, “U + Ur Hand” restored stateside faith.
Surely sounds like Pink is here to stay.—CW
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ENYA
White Is in the Winter Night
Reprise

JOHNNY RODGERS
BAND FEATURING

BEN TAYLOR

Lord Let the Angels Sing
Jjohnnyrodgersband.com

MELISSA ETHERIDGE
Blue Christmas
Island/IDIMG

SARA BAREILLES &
INGRID MICHAELSON
Winter Song

Epic

STRAIGHT NO CHASER
The 12 Days of Christmas
Atlantic

SHERYL CROW

Detours
Geffen/A&M/Interscope

RASCAL FLATTS
White Christmas
Lyric Street

LOS LONELY BOYS
{’ve Longed for Christmas
Epic

TRANS-SIBERIAN
ORCHESTRA
Christmas Canon
Atlantic
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Father Figures

The Priests Balance Faith,
Fortune On Debut Album

“They’re just like Jay-Z,” Epic Records U.K. man-
aging director Nick Raphael says of his new sign-

O father, where art thou?
THE PRIESTS

ing the Priests.

PRIEST: MATTHEW LEETE

SIMPLE
GIFT

Christmas Comes
Early For Enya,
Warners

Last year it was Josh Groban. This year,
Warner Music Group is pinning its
hopes on ethereal Irish songstress Enya
to provide the festive season’s big hit.
“And Winter Came,” released Nov.
11 on Reprise in the United States and
a day earlier on Warner Bros. in the
United Kingdom, is off to a strong
start, debuting at No. 6 on the Official
Charts Co.’s (OCC) U.K. albums list
with sales of 36,000 and at No. 8 on
the Billboard 200 with sales of 92,000,
according to Nielsen SoundScan.
And, while there’s along way togo
before it can rival Groban’s 3.9 mil-
lion sales of “Noé&l” (Reprise), Warner
execs are hoping that, with five shop-
ping weeks before Christmas, the
album can become as essential a part
of the holidays as roast turkey and ar-
guments over what to watchon TV.
“Once an Enya record comes out,
it does tend to build and build,” says
John Reid, London-based president
of Warner Music, Continental Europe.

The comparison between a trio of parish
priests and one of the world’s most influential
hip-hop artists may not be an obvious one, but
Raphael insists there are parallels.

When Raphael was working at Northwestside
Records, the label he founded with Christian
Tattersfield, he signed the then-unknown Jay-
Z “because we loved his work and we wanted to
be cool. We weren't expecting him to become
the seminal artist he now is.”

In April, Raphael signed three clergymen
from Northern Ireland—tenors Eugene O'Ha-
gan and his brother Martin, plus their childhood
friend, bass-baritone David Delargy—in the be-
lief he was facilitating a lifelong ambition of his
friend, producer Mike Hedges, to make a record-
ing of a Latin Mass.

But when the trio signed its £1 million ($1.5
million) deal on the steps of Westminster Cathe-
dral, the Jay-Z effect took hold.

“The media suddenly went ballistic and we
realized they had the potential to be huge,”
Raphael says. “Here are three men who are going
to remain priests, who have fantastic voices and
who sing with conviction.”

The priests have been singing together since
they were children and attended the Seminary
in Belfast and the Irish College in Rome. When
in Rome, the priests were invited personally by
the papal master of ceremonies, Monsignor
Magee, to sing for the pope in the sacred liturgy.

“From a marketing perspective there are so
many angles,” says Mark Flaherty, New York-
based senior VP of marketing for RCA Victor,
which handled the stateside release of “The
Priests.” “We have a built-in audience of more
than 70 million Catholics in the U.S.”

That audience is being targeted with an album
that contains such classics as “Ave Maria,” “Pie
Jesu” and “Panis Angelicus”—it was released
Nov. 18 in more than 30 countries (the U.K. fol-
lows Nov. 24)—and a busy promo and market-

Despite never having toured,
ENYA has been one of the most
consistent hitmakers in pop

music since her 1988 debut,
hawving sold more than 25
million total unitg,in

the United States,
according to

Nielsen

SoundScan.

1,344,593 1,19641 1,0

**A DAY WITHOUT RAIN” “SHEPHERD MOONS™  *“WATERMARK™

T/1/2000 /191991 01/10/1989
“So we're happy to be in the game so
strongly in the first week.”

Reid is also confident that the
album’s winter, rather than purely
Christmas theme, means the label
won't be “stuck with a record that will
drop dead on Christmas Day.”

Enya's manager/producer Nicky
Ryan says the original plan was to use
the six songs she recorded for a Christ-
mas EPin 2006, alongside new record-
ings, for a covers-based project. But
things changed in the studio, and the

ing schedule.

The Priests will appear Dec. 19 on the Eter-
nal Word Television Network’s Christmas spe-
cial. EWTN claims to be the largest religious
media network in the world, attracting a poten-
tial audience of more than 180 million. The
label has also placed ads in church bulletins
and on Godtube, the religious video-sharing
site, which says it has more than 3 million
unique visitors per month. The album ison sale
in more than 300 Catholic bookstores across
America, while a concert by the Priests at Ar-
magh Cathedral will air as part of the PBS De-
cember pledge drive.

In the United Kingdom, 60-second TV ads
will run during prime-time shows. “This is a
front-line project,” Raphael says, “and there is
a significant amount of money being spent on
advertising.”

Martin O’'Hagan, who says a significant pro-
portion of the royalties earned will be poured
into a charitable foundation, is not about to give
up his dayjob. “It’s all happened so fast,and we
are really spinning plates here,” he says. “Two
of us are the only priests in our parish, and it's
not been easy. But music has always been part
of our lives and it’s great to be able to do some-
thing like this with it.”

The lives of recording artist and man of the
cloth may not seem compatible—"Our con-
tract makes it clear that pastoral duties will
come first,” O’Hagan says with a smile—Dbut
Raphael maintains the project stands up on
musical merit.

“You hear Marvin Gaye singing ‘What's Going
On’ and you believe every word,” he says. “It’s
the same with ‘Ave Maria’ here. Thereis utter be-
lief and passion, and that’s very appealing.” - -

Big gaps between albums don’t seem
to effect the singer’s enduring popular-
ity, however. Nielsen SoundScan has
logged 2S.2 million total sales since it
begantracking salesin1991, while in the
United Kingdom, the OCC has logged
more than 3 million units since 1994.

“Seventy million-odd records sold
without doing any gigs is pretty cool,
right?” Reid says with alaugh. “l can’t
think of another act that parallels Enya
in any way. It’s a unique situation.”

Ryan, who with his lyricist wife
Roma Ryan has guided Enya’s career
since recruiting her to the band Clan-
nad in 1980, credits her enduring pop-
ularity to that low profite. “She’s not
always in your face. We're not always

“THE CELTS”  “NBC SOUNDS OF THE SEASON:

“PAINT THE SKY ““THE MEMORY “AMARANTINE” “ENYA”
WITH STARS” OF TREES” THE ENYA COLLECTION”
11/1/1997 12/05/1995 11/22/2005 07/051988 02/281995 08/29/2006

finished product has only two traditional
songs, “O Come, O Come Emmanuel”
and “Oiche Chiuin (Silent Night),” after
Enya’s early-career version of the latter
song proved perennially popular.

“I’m a big fan of Christmas music,”
Enya says. “| wanted to take what |
love about traditional carols and bring
itinto the 21st century.”

Ryan credits Tom Whalley, Los Ange-
les-based chairman/CEO of Warner
Bros. Records and executive producer
of “And Winter Came,” with “re-ener-

www.americanradiohistorv.com

gizing” the project at the midway stage,
while Whalley hails Enya as “arare, one-
of-a-kind artist” who “has touched mil-
lions of people all over the world.”

Enya’s last album, “Amarantine,”
came out in 2005 and Warner has
concentrated on TV appearances and
online marketing to reconnect her
with fans. It embarked on a major
global campaign with Amazon and
targeted her active online fan base
via social networks including Face-
book, YouTube and Orkut.

NOVEMBER 29, 2008

trying to sell you something,” he says.

“To me, success and fame are two
very different things,” Enya adds, al-
though she and Ryan both say she
may tour for the first time next year.

“We’re definitely talking about it,”
she says. “Ill be promoting until Feb-
ruary and that’s when we’ll sit down
and think, ‘What’s next?' ”

Evenif the tour happens, don’t ex-
pect much else to change. “For some
artists, after 10 years of success, they
finally get to make the album they’ve
always wanted to do,” Enya says. “But
| was able to say that about my first
album. ’'m very aware that | break all
the rules.” —Mark Sutherland
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ight On Track
Digital Sales Help ‘Idol’ Runner-Up
David Archuleta Debut Big

- - he “American Idol” ma-

chine keeps on rolling this week
as 2008 runner-up David
Archuleta’s self-titled 19 Record-
ings/Jive debut starts at No. 2
on the Billboard 200, with 183,000
copies sold in the United States, ac-
cording to Nielsen SoundScan.

The “Idol” promo strategy is by now

well-known and proved to produce re-
sults. After awinner is crowned in May,
contestants spend the summer on the
road with the Idols Live tour while
squeezing in studio time to get an
album out by the fourth quarter.

“I thought it would be . . . slower,”
Archuletasays. “I thought you'd try to
get your name out there and eventu-

ally you'd gel to where you'd need to
be. It sure happened alot faster. | never
imagined 1'd have a CD coming out
this year.”

But Jive wanted music in the mar-
ketplace as soon as possible and saw
quick dividends when it released the
single “Crush” digitally in mid-August.

Clearly, there was pent-up demand:
The track debuted at No. 2 on the Bill-
board Hot 100—the highest of 2008—
after selling 166,000 downloads.
“Crush” is now at 991,000, having never
shifted less than 48,000 in 14 weeks of
release, and Archuleta has sold more
than 1.4 million tracks overall.

“We knew we needed to take this
beyond an ‘Idol’ audience, and I think
‘Crush’ achieved that,” says Zomba
Label Group senior director of mar-
keting Dan Mackta. “The video got a
fairamount of playon VH1, MTV and
even MTV Tr3s.”

This is all sweer music to the 17-
year-old Archuleta, who grew up in
tiny Murray, Utah, as an unabashed
Billboard chart freak. “1 was obsessed
with itand spent alot of my spare time
reading the charts,” he says. “I actu-
ally formed a lot of my musical inter-
ests by looking up how successful
songs were in the past years.

In contrast to “Idol” champ David
Cook’s mainstream rock approach,
Archuleta’s pop sound is hitting big
with a younger-skewing demo. “Be-

yond being an American Idol, he's a
true teen idol,” Mackta says. “We did
an in-store at Virgin Megastore in

Times Square and there were tons of’

screaming girls, girls crying and even
a girl who had passed out.”

Those same fans have organized
their own Archuleta street teams with-
out Jive’s prodding, but the company
is looking to work with them as the
campaign rolls on.

“We want to give that more of a
structure and give them tools and guid-
ance to promote David’'s music,
Mackta says.

And to continue mining that base,
Jive has Archuleta booked for an ap-
pearance on the American Music
Awards and a performance as part
of the Macy’s Thanksgiving Day Pa-
rade. He'll also make the rounds at
radio station-sponsored holiday con-
certs like top 40 WHTZ New York’s
Jingle Ball, and Mackta says man-
ager Jared Paul with Front Line is
scoping out opportunities for
“proper touring” in 2009.

“I'm so excited to be able to do this,”
Archuleta says. “A year ago, | had no
idea that 1 would be doing this. I could-
n't believe how much has happened
this year. I've literally watched my
dreams come true.

Additional reporting by Radio ¢
Records top 40 editor Kevin Carter.

SOMETHING TO ‘LOVF’

were wondering if this was from a new Incubus
record,” she recalls.
Rather, “Love Hurts” was simply identified by

Last month, Epic senior VP of promotion Jacque-
line Saturn was poring over airplay reports from
Nielsen BDS when she noticed something strange.
Apparently, KROQ Los Angeles had given eight
spins to the Incubus song “Love Hurts,” from an
album that was nearing 2 years of age.

Epic worked three singles from 2006’s “Light
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Grenades,” all of them top 10 modern rock hits:
“Anna-Molly” (No. 1), “Dig” (No. 4) and “Oil and
Water” (No. 8). But with Incubus off the road, the
album had lain mostly dormant for months.

“l remember eyeballing the report like, ‘That’s
weird!” But | didn’t really think about it,” Saturn
says. Then the e-mails started flooding in. “People

KROQ PD Kevin Weatherly and his staff as a track
they thought their audience would enjoy, and
quickly after they began spinning it, several other
modernrock stations jumped onboard nationwide
as Epic sprung into duty. The song is now a bona
fide hit: “Love Hurts” rockets 16-8 this week on Bill-
board’s Modern Rock chart with the most airplay
ads of any song there, notching Incubus’ 13th
straight top 20 hit at the format. That’s tied with
Foo Fighters for the longest current streak and is the
third-longest in the chart’s history.

“ ‘Love Hurts’ was always a song we thought could
be ahit, but we pounded those earlier singles and we
needed a break,” KROQ music director Lisa Wor-
den says. “A couple months ago in one of those bru-
tal music meetings, we brought ‘Love Hurts’ back
and by far it was the best song we heard. We're like,
‘We don’t care that it’s old. We're putting it on, and
the song immediately started reacting.”

Incubus briefly surfaced in July to play at a VH1
tribute to the Who, but for now there isn’t any band
activity in the offing. Guitarist Mike Einziger is
preparing to start a music composition degree at
Harvard, while bassist Ben Kenney recently released
a self-titled solo album and has been touring.

“I'm of the mind to say it wouldn’t be a bad
thing to disappear for a year or two years,” front-
man Brandon Boyd told Billboard this summer.
“A lot of people would say culture moves too fast
and you need to remind people, but | would argue
there’s not any rush. Maybe there will be a sex
scandal or an arrest or something to keep us in the
news.” Luckily, “Love Hurts” is doing the trick
quite nicely. —Jonathan Cohen
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SHOCK
WAVES

When the girls from Electrik Red
paid late Def Jam executive VP
Shakir Stewart a visit at the label’s
New York offices in February, they
never dreamt they’d leave with a po-
tential record deal on the table.

“Before he knew it we’d cleared the
furniture and popped in our demo,”
group member Lesley says. “By the
time we were done, he was com-
pletely thrown aback. | don’t think he
expected us to be so prepared.”

Stewart asked the members to
return the next day and perform for
the rest of the Def Jam staff. “Shakir
wasimpressed, L.A. [Reid] was im-
pressed, and he said, ‘If you want to
marry us, we’ll marry you,” ” group
member Naomi says. “We got our
lawyer on the phone that same day
and signed the paperwork.”

Stewart eventually teamed the
girls with Def Jam artist/songwriter
the-Dream and producer Christo-
pher “Tricky” Stewart and got them
working on their as-yet-untitled
debut album, which they com-
pleted in June. The set is due for
release in February.

The edgy first single “Drank in My
Cup” has already been serviced to
radio and will soon be available via
iTunes. An accompanying video will
premiere on BET’s “106 & Park” and
MySpace in the coming weeks.
“We’'re saying lots of things females
are afraid to say and even instruct-
ing others on how to conduct them-
selves,” group member Sarah says.

The girls, who have professional
dance backgrounds, met on the
dancing circuit while performing for
such artists as Usher, Mary J. Blige
and Ciara. Naomi and Sarah got
their start in Canada, while Binki and
Lesley were introduced while danc-
ing in music videos in New York.
They have been working on the
group for five years, having been
previously signed to producer Rod-
ney Jerkins’ production company.

Now, Stewart’s suicide last month
is driving Electrik Red to work even
harder in the runup to the album re-
lease. “It’s horrible that Shakir won’t
be around to see what’s happening.
He believed in us and got us organ-
ized the best way he could,” Naomi
says. “We owe it to him to not only
mourn him but to keep his legacy
alive with the Electrik Red world
domination.” —Mariel Concepcion

INCUBUS: BRANTLEY GUTIERREZ
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>>Recording a James Bond
theme is not a guarantee for
chart success—just ask Tina
Turner (“Goldeneye), a-ha
(“The Living Daylights™) or
Sheryl Crow (“Tomorrow Never
Dies”). Jack White and Alicia
Keys have avoided such a fate, as
their duet “Another Way to Die”
is the 13th official Bond theme to
appear on the Billboard Hot 100
in the last 43 years, a runthat
started with Shirley Bassey’s

“Goldfinger” (No. 8 in 1965).

>>Taylor Swift rides in on her
“White Horse” at No. 13 on the
Hot 100, her sixth top 20 debut
of 2008, breaking a record set
by Jonas Brothers for the most
thatany acthashadina
calendar year. With five more
new entries this week, she hasa
total of 13 debutsin 2008.
@ Read Fred Bronson
Ol every week at
billboard.com/fred.
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Swift Swoops In With Dlzzymg Digital Number

Taylor Swift’s sophomore studio
album, “Fearless,” gives the artist her
first No. 1 as it bounds onto the Bill-
board 200 with 592,000 copies sold, ac-
cording to Nielsen SoundScan. It's the
fourth-best sales week of the year and
the biggest for any country set since
Eagles’ “Long Road out of Eden” flew
in with 711,000 little more than a year
ago. If we back out “Long Road,” Swift’s
sales frame is the largest for a core
country act since Rascal Flatts’ “Me
and My Gang” started with 722,000 in
April 2006.

All of this has got to
be pretty awesome for an
artist who turns only 19
next month.

Just eight solo women
have racked bigger
weeks than Swift's entry
in Nielsen SoundScan’s
17-year history: Britney
Spears, Norah Jones,
Shania Twain, Mariah Carey, Alicia
Keys, Mary J. Blige, Celine Dionand
Janet Jackson. That's some mighty
fine company Swift is keeping. And yes,
you read that right-—she and Twain are
the only country solo females to post a
frame this big.

Swift's self-titled debut album
started with 39,000 in October 2006,
ultimately peaked at No. 5 and has
moved 3.5 million copies. This week,
it rallies up the tally to No. 21 with

28,000 (a gain of 44%) in its 108th week
on the list.

“Fearless” was a force of nature in
the digital realm, where it moved
129,000 downloads—the fourth-
biggest week for a digital set since
SoundScan began tracking them in
2004. Only the bows of Coldplay’s
“Viva La Vida or Death and All His
Friends” (288,000), Jack Johnson’s
“Sleep Through the Static” (139,000)
and Kanye West’s “Graduation”
(133,000) posted bigger frames.

iTunes’ Countdown to
Fearless Campaign
where five of the Big Ma-
chine set’s songs were
released in the weeks
leading up to the album’s
sireet date—hit home
with Swift’s wide-rang-
ing fan base. And any of
those tracks could have
been used by a consumer
to buy “Fearless” via iTunes’ popular
Complete My Album service.

While neither Big Machine nor
Apple would disclose details, sources
indicate that Complete My Album pur-
chases accounted for more than half
of Swift's overall digital total.

ITUNES VS. AMAZON: On street
date, Taylor Swift’s “Fearless” was
on sale for only $3.99 at Amazon’s
MP3 store, one of many bargain offer-

“FT““" ﬁ*

ings the online retailer had last week.

While “Fearless” increased to a
more moderate $8.99 a day later,
Amazon’s MP3 service had a multi-
day $5 deal on five previously released
hitalbums. including Ne-Yo’s “Year
of the Gentleman” (up 26% in down-
loads) and Jimmy Buffett’s “Songs
You Know by Feart” (up 302%).

Amazon has offered limited-time
deals on new and catalog albums for as
low as 99 cents since June. Two weeks
ago, Jessie Baylin’s “Firesight” carried
that price, and it sold slightly more than
2,000 downloads after it moved basically
nothing the week previous.

The same thing happens this week,
with the $1.99 Creedence Clearwa-
ter Revival set “Willy and the Poor
Boys” and a 99 cent Louis Armstrong
albumn (“New Orleans Nights”) selling
a combined 4,000 downloads after both

IVla r I(et \A’at(:l.‘ A Weekly National Music Sales Report

sold squat the week before.

Clearly, Amazon is aggressively
aiming to establish itself as the pri
mary rival to the king of the digital
hill: iTunes. An Amazon MP3 repre-
sentative says the company is “very
pleased” with how its business is
growing, but it won’t get into market
share details. Amazon also notes that
it is “thrilled with the positive re-
sponse” from customers with regards
to its limited-time offers.

But one might wonder if Amazon’s
bottom-of-the-barrel deals are mak-
ing consumers devalue music even
further than they already might.
While these specials are available for
only a short time, is Amazon train-
ing customers to expect more and
more albums for next to nothing?

iTunes and Amazon select the titles
they want to offer on sale on their own,
and they are the ones taking the loss
on adiscounted set—the labels still get
their full cost price.

Last week, we noticed iTunes hyped
an offer on its store’s front page, where
eight catalog titles went for just $4.99
each. One of those, Beyoncé’s “Dan-
gerously in Love,” debuts on Top Dig-
ital Albums at No. 5 with 8,000 (a gain
of more than 11,000%).

Apple says sale pricing is nothing
new for the company and last week’s
batch was just the latest instance of
such an occurrence.
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Talento De Barrio (Soundtrack) E

JULIANNE HOUGH

www americanradiohistorvy com

B MERCURY NASHVILLE 011052, UMGN (13 98) Huliapnelhioueh 4
161 SUSAN TEDESCHI ... 172 USHER 115 THAT'S WHAT | CALL VoL 165 HEZEKIAH WALKER &
185 THEORY OF & CHRISTMAS ... 5515 THE SEASON: KIS LFC . 122
DEADMAN ... ...113 [NSEESSSCENSSNNN NGHTMAREREVSTED . 94  CHRISTMAS WANK WLLIAMS 1 131
F1GH SCHOOL MUSCAL 3. AOBIN THKE 47 NOW 28 . 91 SING-ALONG 139 LUCINDA WILLIAMS . 105
NIOR YEAR 7 THADDAY .. ... 135 EZTICIIICCALEC] NOWTHATSWHATICALL  WINTERWONOERLAND . 66 LEE ANNWOMACK ...189
MADAGASCAR 2. ESCAPE  TL ... . ©.10 ALCWRAPPEDUP (EP) . 53  COUNTRY ..... WOW HITS 2009: 30 OF
198 CHRISTOMUN ... 124 THEBESTOF NOWTHATS NOW THATSWHATICALL  THE YEARS TOP [==—"P"5
44 TPAN ............4 WHATICALL MUSIC! MUSICI29 ... 3 CHRISTIAN ARTISTS YOUNG JEEZY ...... 42
5 0TH ANNERSARY 32 SALVATION ARMYSONGS AN HTS 41
SR  DISNEY: FAIRY TALE FOR A CAUSE (EP)
Tl 0LV (e ™C 166 TS WARM DECEBER-A I —
JAMES TAYLOR 43 KETHURBAN .......162 THE ESSENTIAL NOW BRUSHFIREHDLIDAY  BUTCH WALKER .....173
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TOP INDEPENDENT"

==

£S5 ARTIST
& TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

1 VARIOUS ARTISTS

WINTER WONDERLAND EM! SPECIAL MARKETS 1196825 EX/STARBUCKS (12.98)

. MANNHEIM STEAMROLLER
"5 A CANDLELIGHT CHRISTMAS AMERICAN GRAMAPHONE 1220 EX (7.98)

CERT.

20000000

LAST
WEEK

4 MANNHEIM STEAMROLLER
IS CHRISTMASVILLE AMERICAN GRAMAPHONE 1231 (14.98)
2 RAY LAMONTAGNE

GOSSIP IN THE GRAIN RCA 32670* (18.98)

THE HYMNS & CAROLS OF CHRISTMAS BRICKHOUSE DIRECT 06304 EX (14.98)

SRR \RETHA FRANKLIN
THIS CHRISTMAS OMi 516188 EX (18.98)

TIINE3 EAGLES
20 54 I3 (oG noa0 0UT OF £0kw ERC 4500 EX (14.95)

DEBORAH COX

THE PROMISE DECO 5209/IMAGE (18.98)
DIR EN GREY

UROBOROS THE END 123* (14.98)

THE FACELESS

PLANETARY DUALITY SUMERIAN 013 (13.98)

JOURNEY
REVELATION NOMOTA 4506 EX {14.98 CD DVD) +

' GARTH BROOKS
15 54 THE ULTIMATE HITS PEARL 213 (25.98 CD/DVD) & B

1 E APOCALYPTICA
WORLDS COLLIDE 20-20 21580/ VE (13.98) +
JUANITA BYNUM
POUR MY LOVE ON YOU FLOW (17.98)
15 |3 VARIOUS ARTISTS
TIS THE SEASON: KIiDS CHRISTMAS SING-ALONG COMPASS 437
16 29 SECONDHAND SERENADE
A TWIST IN MY STORY GLASSNOTE 405244/EAST WEST (15 981 +
- i THE STARLITE ORCHESTRA AND SINGERS
CHRISTMAS HOLIDAYS MADACY SPECIAL PRDDUCTS 54021 EX MADACY {13.98 CD/DVD)

5 i RANDY OWEN
ONE ON ONE BROKEN BOW 7237 (12 98

JEDI MIND TRICKS
A HISTORY OF VIOLENCE BABYGRAND 0388° (18.98)
BUTCH WALKER
SYCAMORE MEAODWS POWER BALLAD/STAY PLATINUM 1 1/ORIGINAL SIGNAL (13.98)
JEFF DUNHAM
JEFF OUNHAM'S DON'T COME HOME FOR CHRISTMAS LEVITY 5151/IMAGE (13 98)

DJ CLAY

LET 'EM BLEED: THE MIXX TAPE VOL. 3 HATCHET HOUSE 4705/PSYCHOPATHIC (10.98)
JOE

JOE THOMAS. NEW MAN 563 00003 KEDAR (17 98)

= BLACK MIKE & QB PRODUCTIONS
8

> EX (9 98

00:0:00:0:6000000-00 - i

N
e

@

N
(A]

THAT'S ME GRIND POWER 931 SWAGGER (9.98)
ATTACK ATTACK!

SOMEOAY CAME SUDOENLY RISE 073 (13.98
KOTTONMOUTH KINGS

THE GREEN ALBUM SUBURBAN NOIZE 101 (17.98

» ﬁ INGRID MICHAELSON
BE OK CABIN 24 10 ORIGINAL SIGNAL {9.98

41 2 VARIOUS ARTISTS
TIS THE SEASON. SANTA BABY. A ROMANTIC CHRISTMAS UNIVERSAL SPECIAL MARKETS 43718 EXICOMPASS (9.9
2 rl PRETENDERS
BREAK UP THE CONCRETE SHANGRI-LA 101009 (18 98)
46 |2 VARIOUS ARTISTS

TS THE SEASON JMGLE BELL ROCK. 15 CHRISTMAS CLASSICS FROM THE MALT SHOP LHVE
25 1§ DJ KHALED
L WE GLOBAL WE THE BEST/TERROR SQUAD 4564/KOCH (17.89)
VARIOUS ARTISTS
TIS THE SEASON: CELTIC CHRISTMAS COMPASS 43733 EX (9.98
2 DEERHUNTER
MICROCASTLE KRANKY 127
28 aﬂ ' THE TING TINGS
o WE STAHTED NOTHING COLUMBIA 28925 (12.98)

L WARKETS 4

© (15.98)

g ! ZECOND SEASON BIG OOMP 5098/KOCH (17.98
VARIOUS ARTISTS
SANTA CLAUS IS COMING TO TOWN: A FAMILY CHRISTMAS £/ SPECIAL MARKETS 43723 EXCOMPASS (9.98)
13 | EAGLES OF DEATH METAL
HEART ON REKORDS REKORDS 70051, GOWNTOWN (15 98)
VARIOUS ARTISTS
TS THE SEASON, A SOFT ROCK CHRISTMAS 15 CHRISTMAS CLASSICS SONY /G CUSTOM MARKETING GROUP 4 EXTOM )
27 FLEET FOXES
FLEET FOXES SUB POP 777° (13.98)
VARIOUS ARTISTS
WHITE CHRISTMAS A TRADITIONAL CHRISTMAS YOLUME 3 UNVERSAL SPECIAL MARKE 2141 EXTOMPASS "}9@'-
THIEVERY CORPORATION
RADIO RETALIATION ESL 140 (16.98

oS '42‘.‘ VAMPIRE WEEKEND
m— VAMPIRE WEEKENO XL 318~ BEGGARS GROUP (11.98)

VARIOUS ARTISTS
TIS THE SEASON: CHRISTMAS PIANO COMPASS 43730 EX (9 98

21 4 ESCAPE THE FATE

8898%89998@8@99

(&)
]

060606

34 THIS WAR IS OURS EPITAPH 86926 (16 98
a5 29 JACKSON BROWNE
0| _TIME THE CONQUEROR INSIDE 80923* {16.98)
> RADIOHEAD
46 38 4T |\ aibows 150 21622° ATo 1398 g
= JASON ALDEAN
Q bl e Lentiss sRoken sow 7047 (17 08) L

- OF MONTREAL
i ’9 4 SKELETAL LAMPING POLYVINYL 160° (15.98

a9 % | SENSES FAIL
LIFE IS NOT A WAITING ROOM ORIVE-THRU 512/VAGRANT (13.98)

MITCH HEDBERG
50 37 1101 5 vy seuieve iy GOSH? COMEDY CENTRAL 0053 {13.98)

On Top Digital Albums, two singer/songwriters bow with unigue new
offerings. Gavin DeGraw's iTunes-exclusive “Live From SoHo” enters
at No. 15, while Colbie Caillat’s “Summer Sessions” —which includes a
cover of Bob Marley’s “Turn Your Lights Down Low” and a guest
appearance by Juanes—debuts at No. 18.

48 Go to www.billboard.biz for complete chart data
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S 55 ARTIST TileKE =
== =& (MPRINT / DISTRIBUTING LABEL PER

TAYLOR SWIFT Feartess |
BIG MACHINE @
DAVID ARCHULETA
19 JIVE 34752/20MBA

David Archuleta
1 g SOUNDTRACK

Twilght ¢ E
SUMMIT CHOP SHOP/ATLANTIC /AG

T-PAIN Thi33Ringz 4
KONVICT/NAPPY BOY JIVE /ZOMBA @&

| BEYONCE Dangerously In Love @
COLUMBIA /SONY MUSIC i

Only By The Night

. KINGS OF LEON
oy RCA RMG s
4 SOUNDTRACK High School Musical 3: Senior Year 7 '.
WALT DISNEY +

ENYA

And Winter Came. 8
REPRISE /WARNER BROS

PINK Funhouse
6 LAFACE ZOMBA L Il

SEAL Soui 4

143 /WARNER BROS

JOHN LEGEND Evolver ., I8
7 6.0.0.0 /COLUMBIA SONY MUSIC & o iz h
9 7 Tl Paper Trail 10

Sl GRAND HUSTLE/ATLANTIC /AG ¥

@ m RACY CHAPMAN
ELEKTRA  AG

Our Bright Future 57 |

Q-TiP The Renaissance o I
L5 2.: UNIVERSAL MOTOWN /UMRG 50 !
e GAVIN DEGRAW iTunes LIVE From Soho 467 3‘]
J RMG =
" COLDPLAY Viva La Vida or Death And All His Friends
16 13 272 ey * or Dol AnG TS TETES 56 B
. JASON MRAZ We Sing. We Dance We Steal Things. }
e 14 i ATLANTIC /AG 2 i
@ COLBIE CAILLAT Coco: Summer Sessions (EP}
UNIVERSAL REPUBLIC iMRG
HINDER Take It To The L
s 2 § UNIVERSAL REPUBLIC 'UMRG 16 {.
@ MILES DAVIS Birth Of The Cool __
BLUE NDTE /BLG
. LADY GAGA The Fame , 1B
21 12 | STREAMLINE/KONLIVE CHERRYTREE/INTERSCOPE /IGA 67 i

"| BRAD PAISLEY Play
22 8 "' ARISTA NASHVILLE . SBN 2

@ 1 VARIOUS ARTISTS NOW That's What | Call Music! 29 3 i
UNIVERSAL/EMI/SONY BMG/ZOMBA /UME K

22 15 B ;?cfxw LAMONTAGNE Gossip In The Grain 7%

@ LENKA
EPIC /SONY MUSIC

Lenka 449

]
==
Title KX
o=
@

CERT.

TAYLOR SWIFT

Fearless 4
BIG MACHINE 0200 &

: And Winter Came. 1]
REPRISE 512383, WARNER BROS

DAVID ARCHULETA
19/JIVE 34752 Z0MBA

David Archuleta 2 |.

10 2 | ANDREA BOCELLI Incanto 44
SUGAR/DECCA 012161 UNIVERSAL CLASSICS GROUP
1 SOUNDTRACK Twilight ¢ B

SUMMIT CHOP SHOP ATLANTIC 515323/AG
6 ‘ SOUNDTRACK

WALT QISNEY 002714 &

BLACK MIKE & QB PRODUCTIONS

GRIND POWER 931/SWAGGER

DIR EN GREY

THE END 123" +

DAVID FOSTER Hit Man: David Foster & Friends

143 REPRISE 511933 WARNER BROS @&

4 -2' SARAH BRIGHTMAN

MANHATTAN 34123 BLG
5 PINK Funhouse 1

LAFACE 36759/Z0MBA

SEAL Soul 13

143 515868/ WARNER BROS

B AC/DC Black Ice W
N 7 COLUMBIA 33829 EX/SONY MUSIC 6 .Hm
» JEFF DUNHAM  Jeff Dunhant's Dont Come Home For Christmas
w18 2 LEVITY 5151/IMAGE 125
15 8 ' HARRY CONNICK, JR. What A Nightl A Christmas Album 49
COLUMBIA 37020/SONY MUSIC

METALLICA
ge 10 WARNER BROS 508732*

MLOREENA MCKENNITT A Midwinter Night's Dream ;40 I

High School Musical 3: Senior Year 7

; ]
That's Me 190 |

Uroboros 114

0000 - OOOiO.E‘;é,

10 A Winter Symphony 52

O:

Death Magnetic 19 .\

9

QUINLAN ROAD 012096 VG

BRAD PAISLEY Play
ARISTA NASHVILLE 26908, SBN

18 2
@ VARIOUS ARTISTS NOW29 4
UNIVERSAL EMI UNY BMG/ZOMBA 012100/UME
JOSH GROBAN Noel _

143/REPRISE 231548/WARNER BROS & 5
AMES TAYLOR Covers Y
HEAH 30829 /CONCORD o

19 5 YO-YO MA Yo-Yo Ma & Friends: Songs Of Joy & Peace 27
SONY CLASSICAL 24414/SONY BMG MASTERWORKS *

@ GENESIS 1970-1975 _ B8N
ATLANTIC 513942 L4 |

@ 23 1-4 " JONAS BROTHERS | A Little Bit Longer 28 -

HOLLYWOOO 001344 +
Joy To The World 5, I!

FAITH HILL
WARNER BROS. (NASHVILLE) 551150/ WRN

(8

9
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EXOLUSIVE
OHARTS FROM
- ~ADD E

— P
% X ZS TITLE
g! |S3/3EF  LABEL/DISTRIBUTING LABEL (PRINCIPAL PERFORKMER)

IF | WERE A BOY
BEYONCE (MUSIC WORLD/COLUMBIA

I KISSED A GIRL

2 1B v pemmy capiToL m_=_
T BURNIN' UP

JONAS BROTHERS (HOLLYWOOD
3 5 I'M YOURS

JASON MRAZ (ATLANTIC/RRP) -
5 4 HOT N COLD

_KATY PERRY (CAPITOL]

FOREVER

€ 5 2 mserown iverzous
7 6 WHATEVER YOU LIKE

_T1. (GRAND HUSTLE ATLANTIC) -
o2 LOLLILOLLI (POP THAT BODY)
THREE 6 MAFIA FEATURING PROJECT PAT. YOUNG 0 & SUPERPOWER

9 10 16 GOT MONEY
LIL WAYNE FEATURING T-PAIN (CASH MONEY/UNIVERSAL MOTOWN

{YPNOTIZE MINDS COLUMBIA)

A LITTLE BIT LONGER
10 9 14 0uss BROTHERS (HOLLYWDOO
1M — 1 LOVE STORY
TAYLOR SWIFT (B1G MACHINE/UNIVERSAL REPUBLIC) -
12 _ 1 RIGHT NOW (NA NA NA)
AKON (SRC/UNIVERSAL MOTOWN
DON'T STOP THE MUSIC
(i (131 (17 _ RIHANNA (SRP/DEF JAM/IDJMG
POSE
18— 1 0Dy vANKEE (£ CARTEL
= SO WHAT

PINK {LAFACE,ZOMBA)

>

RTIST (IMPRINT 7 PROMOTION LABEL)
1 a2 ROCKIN' AROUND THE CHRISTMAS TREE
BRENDA LEE (MCA/UME)
“THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU)
NAT KING COLE (CACITOL)
4 41 ALL I WANT FOR CHRISTMAS IS YOU
MARIAH CAREY (COLUMBIA LEGACY)

A HOLLY JOLLY CHRISTMAS
BURL IVES (MCA SPECIAL PRODUCTS UME)

IT'S THE MOST WONDERFUL TIME OF THE YEAR
ANDY WILLIAMS (COLUMBIA LEGACY)

JOHNNY MATHIS (COLUMBIA LEGACY

IT'S BEGINNING TO LOOK A LOT LIKE CHRISTMAS

JINGLE BELL ROCK

33 DARYL HALL JOHN DATES (RCA LEGACY)

WHITE CHRISTMAS
BING CROSBY (MCA/ UME

16 41 HAPPY XMAS (WAR IS OVER)
JOHN LENNON & YOKO ONO (CAPITOL)

g 24 O HOLY NIGHT
JOSH GROBAN (143/REPRISE)

12 3g FELIZ NAVIDAD
JOSE FELICIANO (RCA/LEGAC)

9 4 JINGLE BELL ROCK
BOBBY HELMS (DECCA MCA UME)
RUDOLPH THE RED-NOSED REINDEER
GENE AUTRY (COLUBIA L GACY)
WINTER WONDERLAND
AMY GRANT (ABM INTERSLOPE

41 15 SLEIGH RIDE
LEROY ANDERSON (DECCA/UME)

2k
o
2]
3]
©
24
o
@
0741
Ted
©
®
©
©
®
©

More charts. Deeper charts. Go to billboard.biz/charts to
b' find Billboard’s complete menu of more than 180
. Z charts—albums, singles, digital, mobile, and more—
refreshed every Thursday.

CHART CHEER

Billboard’s Hot Holiday Songs

chart makes its annual return.
The list, which will be viewable
weekly through the holiday sea-
son at billboard.com and bill-
board.biz, ranks holiday songs
of all eras, with monitored air-

play data supplied by stations
on our Adult Contemporary panel. Stations on the Adult Top
40 panel that switch to all-holiday music will temporarily
move to Adult Contemporary through Christmas and con-
tribute to the Holiday list.

Celebrating its 50th anniversary this year, Brenda Lee’s
“Rockin’ Around the Christimas Tree” tops this week’s
chart. Since the Holiday survey launched in 2001, no song
1 (16 weeks).

has spent movre time at No. —Gary Trust

Data for week of NOVEMBER 29, 2008
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SALES DATA
COMPILED BY

AIRPLAY
MONITOREO BY

niclsen niclsen
BDS SoundScan

ALBUM CHARTS

Sales data compiled from a comprehesive pooi of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

HOT 100 AIRPLAY"

k-5

| o ok e
i:".é BE Egl TITLE EE B E: TITLE GE EE TITLE @ Albums with the greatest sales gains this week.
=3 =& ARTIST (IMPRINT / PROMOTION LABEL) £% S% T3I ARTIST (IMPRINT / PROMOTION LABEL, =% .23 ARTIST (MPRINT / PROMOTION LABEL
o 2 8 LIVE YOUR LIFE @ 0 9 ROLL WITH ME - LOVE REMEMBERS m Where included, this award indicates the title
1 FEAT. RHAHNA (DEF JAM/GRAND HUSTLEAD. MG/ATLANTIG MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) & CRAIG MORGAN (BNA) with the chart's largest unit increase.
’ UL RTINS Al Q) L Y ( i ) )
2 1 1§ WHATEVER YOU LIKE @ 42 3 JUST DANCE s2 43 {7 SHE NEVER CRIED IN FRONT OF ME Where included, this award indicates the title with
1.1, (GRAND HUSTLE/ATLANTIC) € LADY GAGA FEAT COLBY O'DONSS (STREAMLINE KONUVE/CHERRYTREE/NTERSCORE) TOBY KEITH (SHOW DOG NASHVILLE) the chart’s biggest percentage growth.
MISS INDEPENDENT VIVALAVIDA % PLL WALK [TIYEEE] Indicates album entered top 100 of The Billboard 200
3 3 u NE-YO (DEF JAM 1DJMG) 28 21 2 COLBPLAY (CAPITOL) 53 5 7 BUCKY COVINGTON (LYRIC STREET) and has been removed from Heatseekers chart.
SO WHAT @ LET IT GO T-SHIRT
o 412 o (LAFACE/ZOMBA) 29 1 i mooraw (CURB) 54 52 T goumewe (SRP/SRC/UNIVERSAL MOTOWN) PRICING/CONFIGURATION/AVAILABILITY
HOT N COLD NEED U BAD COUNTRY BOY CD/Cas_sette prices are suggestgd list or equnva'leng prices, which
o 5 1 v eeray CapToL) 30 33 20 ;e soLuvan (AMG) 63 4 AN JACKSON (ARISIA NASHVILLE) ZI'su"’ﬂencl;e:v;'ifa";I:’gf"'eDsuaa'fD‘i’s"ccecsb/DDf;ée;f‘t’gfsr'i';‘e"ic:;fcsates
6 5 16 CANTBELIEVE IT ) a1 28 ALL SUMMER LONG ss 51 14 PAPER PLANES CD/DVD combo only available. P DualDisc available. * CD/DVD
T-PAIN FEAT. LIL WAYNE (KONVICT/NAPPY BOY/JIVE/ZOMBA)  KID ROCK (TOP DOG/ATLANTIC) _M.LA. (XL/INTERSCOPE) combo available. * indicates viny! LP is available. Pricing and
° 9 11 I'MYOURS @ 47 4 POP CHAMPAGNE &7 4 s KEEPS GETTIN' BETTER vinyl LP availability are not included on all charts. EX after cata-
JASON MRAZ (ATLANTIC/RRP) 6 ONES § O BAONE FEAT L2 SATANA (THER B0 UNVERSAL MOTOWN COLUMBIAYOCH CHRISTINA AGUILERA (RCA/RMG) log number indicates title is exclusive to one account or has lim-
© + s SINGLELADIES (PUT A RING ON IT) a3 27 27 FOREVER & 4 DONT ited distribution.
BEYONCE (MUSIC WORLD/COLUMBIA) CHRIS BROWN (JIVE/ZOMBA) BILLY CURRINGTON (MERCURY)
MRS. OFFICER JUST A DREAM IN COLOR
9 7B e (CASH MONEY/UNIVERSAL MOTOWN) 94 32 15 CARRIE UNDERWOOD (19/ARISTA/ARISTA NASHVILLE) 65 5 jauey Jornson (MERCURY; SINGLES CHARTS
BETTER IN TIME @ CHOPPED ‘N’ SKREWED FEEL THAT FIRE o RADIO AIRPLAY SINGLES CHARTS
gon| 8 16 LEONA LEWIS (SYCO/J/RMG) 57 T-PAIN FEAT. LUDACRIS (KONVICT/NAPPY BOY/JIVE/ZOMBA) 6 3 DIERKS BENTLEY (CAPITOL NASHVILLE) fc’f 1050 Airplay, Hoot C‘Im:in;(ry SOngsE_Hothap S?ng? Zn:! Hot
N - atin Songs are compile rom a national sample ¢! lata sup-
m 11 6 IF | WERE A BO,Y @ 4 HERE 61 54 13 WHAT ABOUT NOw plied by Nielsen Broadcast Data Systems. Charts are ranked by
BEYONCE (MUSIC WOR_LO COLUMB!A)— 3 RASCAL FLATTS {LYRIC STREET) DAUGHTRY (RCA/RMG) number of gross impressions, computed by cross-referencing
LOVE LOCKDOWN ,@ ALREADY GONE LOOKIN’ FOR A GOOD TIME exact times of airplay with Arbitron listener data. Mainstream
@ B8 KANYE WEST (ROC-A-FELLA/DEF JAM/IDJNG) 40 SUGARLAND (MERCURY NASHVILLE) € 5 LADY ANTEBELLUM (CAPITOL NASHVILLE) Top 40, Adult Contemporary, Adult Top 40, Modern Rock,
- DISTURBIA _GOT MONEY . WAITIN’ ON A WOMAW - Mainstream R&B/Hip-Hop, Adult R&B, Rhythmic, Hot Dance
13 10 20 _RIHANNA (SRP/DEF JAH/IDJMG) BB 23 (24 e FEAT, 1AW (GASH MONEVIUAIVERSAL HOTOWNUNNERSAL) 63 8 19 poin paISLEY (ARISTA NASHVILLE) 2:12':{'1 ’J:;zc's’::'g'g'; r‘;ﬁasni';%sw‘zgg‘]’;'ﬁ'efggg: and
m 15 7 RIGHT NOW (NA NA NA) @ 61 ONE MORE DRINK ., @ ik 12 IFULEAVE Songs showing an increase in audience (or detections)
AKON (SRC UNIVERSAL MOTOWN)  LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAK/IDJMG) 3 MUSIQ SOULCHILD FEAT. MARY J. BLIGE (ATLANIIC) over the previous week, regardless of chart movement.
SPOTLIGHT FALL FOR YOU DO YOU BELIEVE ME NOW Where included., thi d indicat titl
18 12 98 \o\iren nupson (ARISTA/RMG) 40 3B 17 Seoononand serenade (GLASSNOTE/ILG/ATLANTIC) 65 58 19 v wavne val ORY) m wit:rtiulenfh‘;rte‘g'larglse:t“.laai:pllar;/ i|:;:;;2»3 we
17 8 WOMANIZER a1 a7 12 CRUSH 86 62 8 RIGHT HERE (DEPARTED)
: BRITNEY SPEARS (JIVE/ZOMBA) DAVID ARCHULETA (19/JIVE/ZOMBA) BRANDY (KOCH :11C) RECURRENT RULES
G y 18 10 LET IT ROCK @ 46 13 LOVE REMAINS THE SAME 72 3 SHE WOULDN’'T BE GONE Songs are removed from The Billboard Hot 100 and Hot 100
KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/UNIVER AL REPUBLIC) GAVIN ROSSDALE {INTERSLOPE) i BLAKE SHELTON (WASNER BROS. (NASHVILLE)/WRN) Airplay charts simuitaneously if they have been on The Billboard
! : Hot 100 f than 20 ks and rank bel 50. S
LOVE STORY @ START A BAND HEARTLESS G IE10 (G517 el O Ly EX WL EREIEIS LS (12 Kt KRy
@ 99 TAYLOR SWIFT (BIG MACHINE) S0 7 BRAD PAISLEY DUET WITH KEITH URBAN (ARISTA NASHVILLE) 68 1 KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG) are removed from the Pop 100 and Hot R&B/Hip-Hop Songs
CLOSER —mv LIFE - (ET upP charts, respectively, if they have been on for more than 20
i d - weeks and rank below No. 50. Songs are removed from Hot
19 1629 iy (DEF JAM/I0JME) 44 31 13 e GauE FEAT LIL WAYNE (GEF{EN/INTERSCOPE) @ 03 gcenr (SHADY/AFTERMATH/INTERSCOPE) Country Songs if they have been on the chart for more than 20
’ % 6 BUST YOUR WINDOWS 44 19 DON'T THINK | DON'T THINK ABOUT IT @ " PLAYA CARDZ RIGHT weeks and rank below No. 10 in detections or audience, provid-
JAZMINE SULLIVAN (J/RMG) DARIUS RUCKER (CAPITDL NASHVILLE) 5 KEYSHIA COLE FEAT, 2PAC (AMARU/IMANY/GEFFEN/INTERSCOPE) ed that they are not still gaining enough audience points to bul-
let. Songs are removed from Hot Latin Songs if they have been
@ 24| i S?grg)z«(fxnsmﬁgenowu'ATLANUC‘mG PICTURE) Eo) A2 ssucr)a ;}\}Yvune J0C (M3/ASYLUM) 0 =1 Bl EL'E'sTri;rT 81215\5/(\546 GATES/SLIP-N-SLIDE/ATLANTIC, ENE CETR LEr I fieh A9 WEE S il sl e, 20
3 - L £ = — g ) Songs on Latin Airplay charts are removed after 20 weeks if
e 2 g ADDICTED 39 18 ONE STEP AT A TIME 72 64 8 KRAZY they rank below No. 20 in both audience and detections.
<y SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL) JORDIN SPARKS (19/JIVE/ZOMBA) PITBULL FEAT. LIL JON (MR. 305/FAMOUS ARTIST/THE DRCHARD) Descending songs are removed from Adult Contemporary if they
H have been on the chart for more than 20 weeks and rank below
34 7 REEN LIGHT 43 15 EVERYBODY WANTS TO GO TO HEAVEN _ 11 NOME DOY POR VENCIDO °
JOHN LEGEND FEAT. ANDRE 3000 (6.0.0.0./CCLUMBIA) KENNY CHESNEY WITH THE WAILERS (BLUE CHAIR/BNA) LUIS FONSI (UNIVERSAL LATIND) N°a‘5’ 'Lt,:e,y ha;e b:)e" °,’f‘ t"h‘e C":a" fg' more :Ra" 'fer;”feeks
- and ran elow NO. ,or T ey have been on e chal or
24 120 10 SWAGGA LIKE US G TRADING PLACES 514 REHAB more than 52 weeks and rank below No. 5. Descending songs
1Y-2 Fi WEST & UL WAYNE (ROC-A-FELLA/DEF JAMADJMG 6 USHER (LAFACE/ZOMBA SRP/|
_IRY-Z & T FEAT. KANYE WEST /AYNE (ROC-A- EF MG) ( ) RIHANNA (SRP/DEF JAM/IDJMG) are removed from the Adult Top 40, Adult R&B, Hot Dance
@ 2 GOTTA BE SOMEBODY 53 9 SHATTERED (TURN THE CAR AROUNDY e ANYTHING GOES Airplay, Hot Christian AC Songs, Hot Gospel Songs and Smooth
NICKELBACK (ROADRUNNER/ARP) O.AR. (EVERFINE ATLANTIC/RRP) RANDY HOUSER (UNIVERSAL SOUTH) Jazz Songs charts if they have been on for more than 20 weeks
1,293 comprised of top 40, adult contemporary, R&B/h ou K, GOS| and rank below No. 15 (No. 20 for Mainstream Top 40, Modern

pel. smooth jazz, Lal . A A A
Ily monitored 24 hours a d; days a week. Tais data is used to compiie The Billboard Hot 10 Rock, Mainstream R&B/Hip-Hop and Rhythmic).
CONFIGURATIONS
@ CD single available. ® Digital Download available. ©® DVD
single available. @ Vinyl Maxi-Singte available. @ Vinyl single
available. @ CD Maxi-Single available. Configurations are not
included on all singles charts.

. o= 2% g%
e SE ES TITLE £ ©of LI 55 TITLE g X =X Z5 TITLE R e
z < z ] T a Bz W 2w Wi, 7 {ITPREDICTOR
= == S ARTIST {IMPRINT / PROMOTION LABEL) g e 2 ic‘ ARTIST (IMPRINT / PROMOTION LABEL) &= Sz TS ARTIST (IMPRINT/ PROMOTION LABEL) =1 ﬁ? Indicates title earned HitPredictor status in that particular
0 4 4 IF | WERE A BOY 28 23 2 PAPER PLANES 81 43 2 GOT MONEY format based on research data provided by Promosquad. Songs
- — BEYONCE (MUSIC WORLO/COLUMBLA M.IA. (XL/INTERSCOPE) w! LIL WAYNE FEAT. T-PAIN (CASH MONEY/UNIVERSAL MOTOWN) are tested online by Promosquad using multiple listens and a
LIVE YOUR LIFE DECODE @ TROUBLEMAKER nationwide sample of farefull;_t profiled music consumers.
2 2 7 T FEAT. HIHANNA (DEF JAM/GRAND HUSTLEADJMG/ATLANTIC) 24 18 PARAMORE (FUELED BY RAMEN/CHOP SHOP/RRP) = j | AKON & SWEET RUSH (SRC/UNIVERSAL MOTOWN) svc;?gg;tgrde;gts?tci’vgg. aS!)nsgssc:llitt?iif‘ansa&l:::zhgtstaSr%??:;ic(’;S or
3 7 17 HOT N COLD ] 28 25 11 MRS. OFFICER 53 35 10 GREEN LIGHT more for country) are judged to have Hit Potential; although
KATY PERRY (CAPITOL) LI WAYNE FEAT, BOBEY VALENTINO & DB KD (CASH NONEYUNVERSAL MOTOWN) JOHN LEGEND FEAT. ANDRE 3000 (6.0.0.D /COLUMBIA) "t\at bmd}markl nglmber can Fﬂuctua!e R forrréat ngfddol_n !thef
b] strength of available music. For a complete and updated list o
§. 4 5 12 LET IT ROCK . - 29 30 20 BETTER IN TIME @ 50 30 CLOSER current songs with Hit Potential, commentary, polls and more,
g KEVIN RUDOLF FEAT. LIL WAYNE (CASH MOKEY/UNIVERSAL FEPUBLIC) LEONA LEWIS (SYCO J/RMG) NE-YO (DEF JAM I0JMG) please visit www.hitpredictor.com.
S :6 _ { WHITE HORSE @ 61 13 JUST A DREAM @ 48 28 ! KISSED A GIRL a
:gn TAYLOR SWIFT (816 MACHINE] d CARRIE UNDERWOOD (19/ARISTA/ARISTA NASHVILLE) KATY PERRY (CAPITOL) HOT DANCE CLUB PLAY
36 $ 8 6 6 WOMANIZER 31 27 %8 VIVA LA VIDA 56 45 19 LOVE REMAINS THE SAME Compiled from a nationat sample of reports from club DJs.
g‘% g z. BRITNEY SPEARS (JIVE/ZOMBA) : COLDPLAY (CAPITOL) GAVIN ROSSDALE (INTERSCOPE) @ Titles with the greatest club play increase over the previous week.
8y HEARTLESS FALL FOR YOU "COME ON GET HIGHER L .
EQy
%ef 1 2\ ANYE WEST (ROC A-FELLA/DES JAM/IDIMG) 82 26 23 o0 ouAND SERENADE (GLASSNOTE/ILG) 57 12 T NATHANSON (VANGUARD) e mscm"t’h;“d@f;;m“ﬁla’x”;%f;ﬁ:cﬁ;ﬁfoﬁ‘”g Rt
38= RIGHT NOW (NA NA NA) ALL SUMMER LONG TELL ME WHY ' )
253 8 8 8 4 9 Sl
ac AKON (SRC/UNIVERSAL MOTOWN) THE ROCK HEROES (BIG EVE) TAYLOR SWIFT (BIG MACHINE)
EBu - — ;
8g= o 119 LOVE LOCKDOWN 34 29 16 CAN'T BELIEVE IT @ = b CHOPPED ‘N’ SKREWED AWARD CERT- LEVELS
5% § KANYE WEST (ROC. A-F ELLA/DEF JAM/IDIMG) =5 T-PAIN FEAT. LIL WAYNE (KONVICT/NAPPY BOY/JIVE/ZOMBA) E T-PAIN FEAT. LUOACRIS (KONVICT/NAPPY BOY/JIVE/ZOMBA) ALBUM CHARTS
§§ 208 9 13 WHATEVER YOU LIKE as 3t 20 SWING 60 51 7 HUMAN ) @ Recording Industry Assn. Of America (RIAA) certification for
T g 3 T.1. (GRAND HUSTLE/ATLANTIC) SAVAGE FEAT, SOULJA BOY TELL'EM (DAWN RAID/UNIVERSAL REPUBLIC) THE KILLERS (ISLAND/IDJMG) net shipment of 500,000 albums (Gold). @ RIAA certification for
287 i 1g 13 SO WHAT @ _ THE WAY | LOVED YOU s 3y FOREVER net shipment of 1 million units (Platinum). ¢ RIAA certification
‘;::% 1 PINK (LAFACE/Z0MBA) TAYLOR SWIFT (BIG MAGHINE) CHRIS BROWN (JIVE/ZOMBA) fcir net shlprgent of 1d0 millti,ov; units (D-anlwgnd). Numerall within
22 ¥ Platinum or Diamond symbol indicates album’s multi-platinum
k2 12 12 I'M YOURS ] 37 28 KRAZY 62 49 20 (ONEJSTEE AT A TIME level. For boxed sets, and d i ing ti
S L . ouble albums with a running time of
g‘g 2 JASON MRAZ (ATLANTIC/RRP) PITBULL FEAT. UL JON (MR 305/FAMOUS ARTIST/THE DRCHARD) JORDlrI SPARKS (19.JWE/Z.DMBA) 100 minutes or more, the RIAA multiplies shipments by the num-
25y m 16 g JUST DANCE @ 62 SEX ON FIRE @ _ 44 DON'T THINK ) DON'T THINK ABOUT IT ber of discs and/or tapes.  Certification for net shipments of
3 G LADY GAGA FEAT. COLBY O'DONIS (STREAMLINE/KONLIVE/INTERSCOPE) - KINGS OF LEON (RCA/RMG) DARIUS RUCKER (CAP{TDL NASHVILLE) 100,000 units (Oro). . Certification of 200,000 units (Platino). 2
ak2 Y CRUSH FIFTE Certification of 400,000 units (Muiti-Platino).
afo Q @ _ EN AMERICAN BOY .
';i ;g 19 14 G ARCHULETA (19/JIVE/ZOMBA) ! TAYLOR SWIFT (BIG MACHINE) | 64 46 27 ESTELLE FEAT. KANYE WEST (HOME SCHOOL/ATLANTIC) g
goi | g GOTTA BE SOMEBODY . LOVEBUG 1 DON'T CARE SINGLES CHARTS
zad s . .
3 gg @ 1 7 icKELBACK (ROADRUNNER RRP] 40 32 11 1ias BROTHERS (HOLLYWOOD) B85 36 10 [\ | our BDY (FUELED BY RAMENSLAND/IOJME) : s:x g:g!ggtfon :g' 15?‘1(?'-19:002%‘:"";?;;"’22325(F(,lc’act’i'da-m)
" m ) on r 1on Il n .
E.’? < a -1 'Fc TO?AY WAS YSUR LAST DAY a1 33 1t T-SHIRT 010 66 47 21 BARTENDER SONG Numeral within platinum symbol indicates song's multipiatinum level.
633 . NICKELBACK (ROADRUNNER/RRP) SHONTELLE (SRP/SRC/UNIVERSAL MOTOWN/UNIVERSAL) REHAB (UNIVERSAL REPUBLIC) RIAA certification for net shipment of 500,000 singles (Gold).
4 :ﬁ- 2 7 KEEPS GETTIN’ BETTER n ANQTHER WAY TO DIE @ =1 REHAB
Erg # CHRISTINA AGUILERA (RCA/AMG) JACK WHITE & ALICIA KEYS (THIRD MAN/J/RMG) RIHANNA (SRP/DEF JAM/IDJMG)
9:3 - - MUSIC VIDEO SALES CHARTS
89 =8 1310 LOVE STORY a3 38 15 SHATTERED (TURN THE CAR AROUND) 56 3 RIGHT HERE (DEPARTED) @ RIAA gold certification for net shipment of 25,000 units for
E"g’ TAYLOR SWIFT (BIG MACHINE) 0.A.R. (EVERFINE/ATLANTIC/RRP) BRANDY (KOCH/EPIC) video singles. . RIAA gold certification for net shipment of
o352 3 DISTURBIA @ GIVES YOU HELL SHAKE IT 50,000 units for shortform or longform videos. B RIAA platinum
3 = Fopmtir h A A >
9% 19 17 22 o ohNn (SRP/OEF JAM/IDIMG) THE ALL-AMERICAN REJECTS {0DGHOUSE/DGC/INTERSCOPE) 69 53 33 | ino staion (coLumBi) L certification for net shipment of S0,000 units for videa singles.
Lo « = 2 3 [JRIAA platinum certification for sales of 100,000 units for
u%z =1 (Rl CHINESE DEMOCRACY @ = BREATHE @ = 1 THE ODYSSEY i shortform or longform videos. Numeral within piatinum symbol
%éﬁ v GUNS N’ ROSES (BLACK FROG/GEFFEN/INTERSCOPE) TAYLOR SWIFT (8G MACHINE) _VISHAL J (VISHAL J) indicates song’s multiplatinum level.
Egg . 120 18 ADDICTED L] @ - SHE’S COUNTRY 0 67 6 LIGHT ON o pe
;g,_g e SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL) JASON ALOEAN (BROKEN BOW) DAVID COOK (19/RCA/RMG) DVD SALES/VHS SALES/VIDEO RENTALS
Bz CHICKEN FRIED SWAGGA LIKE US BEST DAY ® RIAA gold certification for net shipment of 50,000 units or $1 mil-
gbe 224 MO 47 40 10 - 1 ] i
Z 4o ZAC BROWN BAND (HOME GROWN, ATLANTIC/BIG PICTURE) JAY-Z & T4 FEAT. KANYE WEST & UL WAYNE (ROC-A-FELLA/DEF JAMADIMG) TAYLOR SWIFT (BIG MACHINE) lion in sales at suggested retail price. I_RIAA platinum cemﬁcatnc_m
<5t ) 1 for sales of 100,000 units or $2 million in sales at suggested retail
3 5 e o [ v FOREVER & ALWAYS 48 37 2 IN THE AYER 73 42 12 WHAT THEM GIRLS LIKE price. ' IRMA g'old certification for a minimum sale of 125,000 units
:g% - TAYLOR SWIFT (BIG MACHINE) . FLO RIDA FEAT. WILL.LAM. (POE BOY/ATLANTIC) K | LUDACRS CO-STARRING CHRIS BROWN & SEAN GARRETT (DTP/DEF JAMIDIMG or a dollar volume of $9 million at retail for theatrically released pro-
253 MISS INDEPENDENT MY LIFE THERAPY grams; or of at least 25,000 units and $1 million at suggested retait
e 24 21 12 49 39 15 -1
& NE-YD (DEF JAM/IDHIMG) THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE T-PAIN FEAT. KANYE WEST (KONVICT/NAPPY BOY/JIVE/ZOMBA) for non-theatricat titles. |1 IRMA platinum certification for a minimum
k] ( } ] t
vng SWEET THING . HEY STEPHEN LOST! sale of 250,000 units or a dollar volume of $18 million at retail for
%,g? a =1 XEITH URBAN (CAPI1OL NASHVILLE) TAYLOR SWIFT (816 MACHINE) = 2 oLopLay capiToL) theatrically released programs, and of at least 50,000 units and $2
428

mitlion at suggested retail for non-theatrical titles.
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HOT VIDEQCLIPS

CERTIFIABLE

CAPITOL VIDEO/EMM MUSIC VIOEQ 17929 EX (14.98 DVD)

4841 VIDEQ/UMVERSAL MUSIC & VIDEQ DIST. 001194450 EX (24.98 CO/OVD)
LOVE, PAIN & THE WHOLE CRAZY WORLD TOUR - LIVE

10 NO BULL: LIVE FROM THE PLAZA DE TOROS LAS VENTAS: MADRID, SPAIN
COLUMBIA/LEGACY/SONY BMG VIDEQ 29888 EX (12.98 DVD)

MONITOR COMPILED

BDS SoundScan

Principal Performers

The Police

Keith Urban

AGIDC [8]

& IF ALL GOES WRONG
o COMING HOME MEDIA/KOCH VISION VIDEO 5490 (21.98 OVD)

The Smashing Pumpkins

THE COMPLETE MASTER WORKS 2
. EPIC MUSIC VIDEO/SONY BMG VIDEQ 708453 (19.98 OVD)

Tenacious D

George Beverly Shea

as ...THEN SINGS MY SOUL
) SPRING HILL VIDEO, EMM MUSIC VIDEQ 44809 (17.98 DVD)
7

= FAREWELL | TOUR: LIVE FROM MELBOURNE
= 7o RHINU HOME VIDEQ WARNER MUSIC VISION 70423 (29.98 D_V_D' Eagles @J
I . THE RED PIANO
3 = 4 3 REDLINE ENTERTAINMENT 75023 EX (24.98 CO/OVD! Ellongdonn
. LIVE FROM TEXAS
== s EAGLE VISION EAGLE ROCK 30252 (14.98 DVD) ZTop i
GOOD GIRL GONE BAD LIVE Rinanna

DEF JAM HOME VIDEQ/UNIVERSAL MUSIC & VIDEO DIST. 001136109 (14.98 DVD)

5 DREAM ON: LIVE FROM CHICAGO

SPRING HOUSE VIDEQ/EMM MUSIC VIDEO 44821 (19.98 DVD)

Ernie Haase & Signature Sound

. VIVO

20

Chayanne

SONY BMG NORTE/SDNY BMG VIDEO 738921 (17.98 DVD)

WHERE THE LIGHT IS: JOHN MAYER LIVE IN LOS ANGELES
COLUMBIA MUSIC VIDEQ/SONY BMG VIDEOQ 722727 (19.98 DVD)

John Mayer

5 CELTIC THUNDER: THE SHOW

Celtic Thunder

CELTIC THUNDER/DECCA/UNIVERSAL MUSIC & VIDEQ OIST. 002 19.98 DVOI

48 15 49 LIVE INLAS VEGAS: A NEW DAY Celine Dion il
!._:! COLUMIA MUSIC VIDED SONY BMG VIDEU 713716 (21.98 DVO) a
- THE GREATEST JOURNEY: ESSENTIAL COLLECTION Celtic Woman
= MANHAT IAN/EN3 MUSIC VIDED 34124 (19.98 DVD) = |
== ALL TOGETHER NOW : 7
_!ﬂ Ll APPLE/CAPITOL EMM MUSIC VIDED 17067 (2498 OVO = The Beaties/Cirque du Solell
18 BB A HUNDRED MILES OR MORE: LIVE FROM THE TRACKING ROOM Alison Krauss
. ROUNDER, UNIVERSAL MUSIC & VIDED DIST. 610625 (17.98 DVO
g P STAND OUT LIVE ]
'q-lll 3 2 COLUMBIA MUSIC VIDEQ/SONY BMG VIDEO 716115 (14.98 DVD) Tye Tribbett & G.A. |
SCENES YOU KNOW BY HEART: THE DVD f
E 20_ g __ MAILEDAT 2503 EX (9.98 DVO) Jimmy Buftett
3 M THE GHOSTS OF CHRISTMAS EVE Trans-Siberian Orchestra &
- S50 _LAVAWARNEH MUSIC VISION 53127 (14.98 CD/OVD) o
22 25 5p THE BEYONCE EXPERIENCE: LIVE Beyonce &

MUSIC WORLD/COLUMBIA/SONY BMG VIDED 18087 (14 98 DVD)

24 el

EN VIVO DESDE LA PLAZA DE TOROS “MONUMENTAL DE MORELIA” Tierra Cali
VENEMUSIC UNIVERSAL MUSIC & VIDEQ DIST. 653642 (i4.98 DVD,

NE-ENTRY INDESCRIBABLE |

JTERS VIDEQ'EMM MUSIC VIDED 17091 (14.98 DVD) Louie Glg|l0

A CHRISTMAS CELEBRATION: LIVE FROM DUBLIN Celtic Woman

MANHATTAN/EMM MUSIC ViLED 02809 (19.98 DVD}

B
il TITLE
5; 25 ARTIST {IMPRINT / PROMOTION LABEL)
1

3 WOMANIZER
J BRITNEY SPEARS JIVE/Z0MBA_
LOVE LOCKDOWN
KANYE WEST ROC-A-FELLA/DEF JAM/IDJMG
IF 1 WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA
LOVE STORY
TAYLOR SWIFT BIG MACHINE
LIVE YOUR LIFE
TJ. FEAT. RIMANNA DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC
HOT N COLD
KATY PERRY CAPITOL
g 3 BUST YOUR WINDOWS
i JAZMINE SULLIVAN J/RMG
SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA
KEEPS GETTIN’ BETTER
CHRISTINA AGUILERA RCA/RMG

CHOPPED ‘N’ SKREWED
T-PAIN FEAT. LUDACRIS KONVICT/NAPPY BOY/JIVE/ZOMBA

p ROCK & ROLL
*_ j 3 ERIC HUTCHINSON (E7'S BREAK/WARNER BROS
12 10 5 SHATTERED (TURN THE CAR ARDUND)
i © 0.A.R. EVERFINE/ATLANTIC/RRP
gl 19 THE SHOW

LENKA EPIC

13 19 CHASING PAVEMENTS
ADELE XL/COLUMBIA

14
[ : ROLL ON
1 KID ROCK TOP DOG/ ATLANTI(;

GET UP
50 CENT SHADY/AFTERMATH/INTERSCOPE
' 29 5 WATCH OVER YOU
"~ ALTER BRIDGE UNIVERSAL REPUBLIC

ﬂ_m STILL ALIVE
o LISA MISKOVSKY E.A.R.S./NETTWERK

SO WHAT

_PINK LAFACE/ZDMBA

USHER LAFACE/ZOMBA
3 L s

m 16 12 "M YOURS

22 2 2 PLAYA CARDZ RIGHT

|t KEYSHIA COLE FEAT. 2PAC AMARL/IMANKGEFFEN/INTERSCOPE
RIDE

T - ACE HOOO FEAT. TREY SONGZ WE THE BEST/DEF JAM/IDIMG

BROKEN

= LIFEHOUSE GEFFEN/INTERSCOPE

:ﬁi‘] TRADING PLACES
JASON MRAZ ATLANTIC/RRP
™l FOF CHAMPAGNE
1M JONES & FEAT. JUELZ SANTANA ETHER MOTOWRCOLUMBIAKOCH
24

52 1

N o “a B

ARTIST nitLe

ERIC HUTCHINSON, Rrock & ROLL
O.A.R.. SHATTEREO (TURN THE CAR AROUND)
LENKA, THE SHOW

_ ADELE, CHASING PAVEMENTS
BRITNEY SPEARS, womaNIZER
_BEYONCE, IF | wERE A BOY
ALTER BRIDGE, watcH OvERYOU
JASON MRAZ, 1'M YOURS
PINK, 50 wHar
LIFEHOUSE,

BROKEN

BEYONCE, f | wERE a 80Y P -
'BRITNEY SPEARS, wOmANIZER
JONAS BROTHERS, LovEBuG
USHER, TRADING PLACES

KATY PERRY, WoTNCOto
PUSSYCAT DOLLS, | HATE THIS PART
TAYLOR SWIFT, LovE STORY

KEVIN RUDOLF FEAT. LIL WAYNE, LETIT RoCK
WILL.LLAM, TS A NEW DAY

JAZMINE SULLIVAN, BUST YOUR WINDOWS

ST ‘_:__wﬁ s——==
e e e e

BEYONCE, SINGLE LADIES (PUTARING ONIT)
_T-PAIN FEAT. LUDACRIS, CHDPPED ‘N’ SKREWED

T.I. FEAT. RIHANNA, LIVE YOUR LIFE
_KANYE WEST, L0vELOCKoOWN B
_ KEYSHIA COLE FEAT. 2PAC, PLAYA CARDZ RIGHT
50 CENT, GETUP —
ACE HOOD FEAT. TREY SONGZ, RioE
JAZMINE SULLIVAN, BUST YOUR WINDOWS
MARIAH CAREY, rsTay v LOVE

JIM JONES & RON BROWZ FEAT. JUELZ SANTANA, POP CHAMPAGNE

Go to www.billboard.biz for complete chart data
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TITLE

| ARTIST (IMPRINT / PROMOTION LABEL)
HOT N COLD
KATY PERRY (CAPITOL)
SO WHAT 1&
PINK (LAFACE/ZOMBA) 4
WHATEVER YOU LIKE e
T.. (GRANO HUSTLE/ATLANTIC)

'M YOURS :
o s 10 JASON MRAZ (ATLANTIC/RRP) ﬁf
=| . BETTER IN TIME 7
R 4 8 LEONA LEWIS (SYCO/J/RMG) Q
o § 13 LETIT ROCK
KEVIN RUDQLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
@) & 5 LIVEYOURLIFE #
L __!_ g TL FEAT RIHANNA (DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC) i |
WOMANIZER
0 8 7 BRITNEY SPEARS (JIVE/ZOMBA} *
f {4 44 ADDICTED
A o, e SAVING ABEL (SKIDOCO/VIRGIN/CAPITOL)

'MISS INDEPENDENT
_NE-YO (DEF JAM/IDIMG)
IF | WERE A BOY

~ BEYONCE {MUSIC WORLD/COLUMBIA)
RIGHT NOW (NA NA NA)
AKON (SRC/UNIVERSAL MDTDWN)
DISTURBIA
RIHANNA (SRP/DEF JAM/IDJMG)
GOTTA BE SOMEBODY
NICKELBACK (ROADRUNNER/RRP)
KEEPS GETTIN' BETTER
CHRISTINA AGUILERA (RCA/RMG,

B 5B B0

P CLOSER
16 3 1“2 NE-YO (DEF JAM/I0JMG)
m‘ 18 43 T-SHIRT f
. P SHONTELLE (SRP/SRC/UNIVERSAL MOTOWN)
=1 CRUSH
f 18 15 4 DAVID ARCHULETA (19/JIVE/ZOMBA) ﬁ
16 23 FALL FOR YOU !
E -~ i SECONDHAND SERENADE (GLASSNOTE/ILG/ATLANTIC)
JUST DANCE
@ < WW“WMF'”*:&W_'E":.“‘_’_?_
22 5 LOVE LOCKDOWN
= . KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
4 LOVE REMAINS THE SAME ﬂ'
= GAVIN ROSSDALE (INTERSCOPE) _ 2
MJ | DON’T CARE .
.26 I.' | FALL OUT BOY (ISLAND/IDJMG) *
IN THE AYER
2_4 %20 FLO RIDA FEAT. WILL.I AM (POE BOY/ATLANTIC)
4 I,‘. 8 SHATTERED (TURN THE CAR AROUND)
Pyl L0 AR. (EVERFINE/ATLANTIC/RRP)

PAl'M YOURS
ELLCH JASON MRAZ (ATLANTIC/RAP)

TITLE
- 1 ARTIST {IMPRINT / PROMOTIDN LABEL)
34

SALES DATA
GOMPILED BY

"AIRPLAY
MONITOREOD BY

niclsen
SoundScan

elsen

TITLE
ES ARTIST (IMPRINT / PROMOTION LABEL)

1 1 2% THE TIME OF MY LIFE
o DAVID COOK (19/ACA/RME)
2 3p BLEEDING LOVE

S 2 LEDM’\ L_EWlS {SYCO/J/AMG)
-!a 4 2
4

POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONOGENIC/EPIC)

VIVA LA VIDA
& gl COLDPLAY (CAPITOL)
= W LOVE SONG et
B 8 eaees i) i
SAY
B_ 6 3 _ JOHN MAYER (AWARE/COLUMBIA)
I'M YOURS
m 8 15 JASON MRAZ (AILANTI_C/RRP) *
g | 7 33 FEELS LIKE TONIGHT
B DAUGHTRY (RCA/RMG)
T REALIZE
‘lﬁ f. iy 9_ 2 COUBIE CAILLAT (UNIVERSAL REPU&IC)
WHATEVER IT TAKES .
lp 10 32 LIFEROUSE quLFFEN/INTERSCOPE)_ ﬁ
- CRUSH

" DAVID ARCHULETA (19/J|VE/ZOMBA)__

UNCONDITIONAL
k= 147 12 StMON COLLINS ~AZOR & TIE) ||
= WHAT ABOUT NOW |
il il __DAUGHTRY (RCA/RMG) o 6
L1413 WHERE | STOOD &

HISSY HIGGINS (ELEVEN /REPRISE)
MY LOVE
CELINE DION (COLUMBIA)
10 WHAT DO | DO WITH MY HEART ﬁ!
EAGLES (ERC)
BETTER IN TIME [
LEONA LEWIS (SYCO/J RMG)
7 IT'S GROWING o
JAMES TAYLOR Q“l_EAR/CMG)
LOVE STORY :
1|_TAYLOR SWIFT (8IG MACHINE/UNIVERSAL REPUBLIC) /BA
U WANT ME 2
9 SARAH MCLACHLAN (ARISTA/RMG) ﬁ

6 |y LOVE REMAINS THE SAME
&5 " GAVIN ROSSDALE (INTERSCOPE) .
a2t 4 ONE STEP AT A TIME
- JORDIN SPARKS (19/JIVE/Z0MBA)
TAKE A BOW
= RIHANNA (SRP/DEF JAM/IDIMG)
A BABY CHANGES EVERYTHING
FATFH HBLL (\WARNER lﬂog;mhvu:ﬂikﬂ!!ﬁﬁ' §
Y 97 g SHATTERED (TURN THE CAR AROUND) iz
i 1 159 0.A.R. (EVERFINE/ATLANTIC/RRP) e

)

i E . : i
TITLE =
3 ARTIST (IMPRINT / PROMOTION LABEL)

THE OFFSPRING (COLUMBIA)

SHATTERED (TURN THE CAR AROUND)
0.A.R. (EVERFINE/ATLANTIC/RRP)

SO WHAT

PINK (LAFACE/ZOMBA)

LOVE REMAINS THE SAME

GAVIN ROSSDALE (INTERSCOPE)

. [§" GOTTA BE SOMEBODY S
m_‘_ rt NICKELBACK (ROADRUNNER/RRP) 'ﬁi‘
- WHAT ABOUT NOW
L] 5 2 DAUGHTRY (RCA/RMG)

BROKEN

LIFEHOUSE (GEFFEN/INTERSCOPE)
(LT BETTER IN TIME
ULILTSI LEoNA LEwIS (SYCOM/RMG)
HOT N COLD

KATY PERRY (CAPITOL)

VIVA LA VIDA

4
5 L) 7 25 coLopLay (CAPITOL) 'ﬁ
ﬁ‘

COME ON GET HIGHER
MATT NATHANSON (VANGUARD/CAPITOL)

ALL SUMMER LONG

12 12 30 KID ROCK (TOP DOG/ATLANTIC) !
m"u-- 49 FALL FOR YOU F
v SECONOHAND SERENAOE (GLASSNOTE/ILG/ATLANTIC) s
1IT'S NOT MY TIME ;
14 I 1335 3 DOORS DOWN (UNIVERSAL REPUBLIC) ’#
" ADDICTED

1 SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL}

CHASING PAVEMENTS

AQELE (XL/COLUMBIA)

5 CRUSH

= | DAVID ARCHULETA (19/JIVE/20MBA) 5
LIGHT ON ﬁ

DAVID COOK (19/RCA/RMG) ,

ONE STEP AT A TIME

JORDIN SPARKS (19/JIVE/ZOMBA) .

LET ME BE MYSELF ﬁ

3 DOORS DOWN (UNIVERSAL REPUBLIC)

- RISE ABOVE THIS

" SEETHER (WIND-UP) L
DISTURBIA *

RIHANNA (SRP/DEF JAM/IDJMG)

BEATING MY HEART 5

" JON MCLAUGHLIN (ISLAND/ID.AMG} |

LEAVE OUT ALL THE REST ﬁ

LINKIN PARK (WARNER BROS )

HUMAN

THE KILLERS (ISLAND/IDJMG)
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T ' TROUBLEMAKER )
X i WEEZER (DGC INTERSCOPE) 13;

T HUMAN

6 6 8 THE KILLERS (ESLAND,’IDVIMG) f&z

SECOND CHANCE ﬁ!
. SHINEOOWN (ATLANTIC) -

) i
IMMORTAL/EPIC) ﬁ
THE DAY THAT NEVER COMES I&
5 . _METALLICA (WARNER BROS.)

: ¢ BAD GIRLFRIEND
h1o Lg_‘t % THEORY OF A DEAOMAN (604/ROADRUNNER/RRP)

42 CATH..
= _P_E_A_Iﬁ CAB FOR CUTIE (ATLANTIC)
¢ DECODE v
] PARAMORE (FUELED BY RAMEN/CHOP SHOP/RRP)
41 g BREAKDOWN
v i SEETHER (WIND-UP) N
14 35 ADDICTED
— _S_A_VI_NG ABEL (SKIDDCO/VIRGIN/CAPITOL)
l4g = G.LOW. "
{ ~ THE SMASHING PUMPKINS (MARTHA'S MUSIC) =
. LOST!
| | 13 10" colopiar (CAPITOL) o
0 laa LETIT DIE [
_-‘;20.. 33 Foo rioHteRs (ROSWELL/RCA/RMG) Tr
i BELIEVE ¢
STAIND (FLIP/ATLANTIC} ple
GOTTA BE SOMEBODY
_ NICKELBACK (ROADRUNNER/RRP)
RICOCHET
SHINY TOY GUNS (llNIyFRSAL MOTOWN}
| DO WHAT YOU DO ¥
.]! MUDVAYNE (EPIC| *
FEEL GOOD DRAG ﬁ
ANBERLIN (UNIVERSAL REPUBLIC)
INDESTRUCTIBLE &
DISTURBED (REPRISE) |
| DON'T CARE e
J FALL OUT BOY (ISLAND/IDJMG)
18 DAYS

SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)
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E3 5% SZ B3 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL & 3z o2 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL &
o 12 10 LOVE STORY Taylor Swift @ 2% 25 LAST CALL Lee Ann Womack "
w ¢ N.CHAPLIAN. T.SWIFT (T.SWIFT) iy ___©® BIG MACHINE TBROWN (S.MCANALLY.E ENDERLIN) © MCA NASHVILLE
o { 2 3 CHICKEN FRIED Zac Brown Band @ 2% 24 DON'T THINK | CAN'T LOVE YOU Jake Owen 24
K.STEGALL.Z.BROWN (Z.BROWN.W.DURRETTE} ® HOME GROWN/ATLANTIC/BIG PICTURE J RITCHEY (J.OWEN.K MARVEL J RITCHEY) ® RCA
5 [ ROLL WITH ME Montgomery Gentry 3 McEntire and the %8 2 | WOULD Phil Vassar 26
B CHANCEY (C DANIELS. T.KARLAS) ©® COLUMBIA duo take Airpower M.WRIGHT.PVASSAR (PVASSAR) ® UNIVERSAL SOUTH
LET IT GO Tim McGraw i EVERYTHING IS FINE Josh Turner
° 914 B.GALLIMORE, TMGGRAW.D.SMITH (W.C LUTHER.A MAYO.T.DOUGLAS) ® CURB g h,°“°'5 on their @ e F.ROGERS (J TURNER) ©® MCA NASHVILLE a
e ALREADY GONE Sugariand 5 first chart run @ oo e THAT'S A MAN Jack Ingram =
_B.GALLIMORE.K BUSH,J.NETTLES (J.0 METTLES K.BUSH,B.PINSON) @ MERCURY together since post- J STOVER (E M HILL S D JONES.M.D. SANDERS) © BIG MAGHINE
0 7 9 HERE Rascal Flatts §  ingatwo-week m 33 35 IT WON'T BE LIKE THIS FOR LONG Darius Rucker 3
0 HUFF,RASCAL FLATTS (J.STEELE.S RCBSON) © LYRIC STREET stand at No. 1 with FROGERS (D RUCKER.C DUBOIS.A GORLEY) © CAPITOL NASHVILLE
7 4 1 JUST A DREAM Carrie Underwood 1 o - @ 31 28 15 MINUTES OF SHAME Kristy Lee Cook 28
M.BRIGHT {§ MCEWAN,H.LINDSEY,G.SAMPSON) © 19/ARISTA/ARISTA NASHVILLE If You See Him/f B.JAMES (K ARCHER C KOESEL J WEAVER © 19/ARISTA NASHVILLE
o 8 10 START A BAND Brad Paisley Duet With Keith Urban g YouSee Her” in the @ 5 - 2 (11313 RIVER OF LOVE George Strait 33 |
FROBERS (D DAVIDSON A GDRLEYK.LOVELACE) © ARISTA NASHVILLE summer of 1998, S _ RLILTZ TBROWN,G.STRAIT (S.CAMPB.BURNETTE,D.MORGAN) _© MCANASHVILLE il
LOVE REMEMBERS Craig Morgan : SHE'S SO CALIFORNIA Gary Allan
o 12 12 PO'DONNELL.C MORGAN (C.MORGAN PO'DONNELL) ®gBNA 9 Thethree stars @ 34 3 M WRIGHT G ALLAN (G.ALLAN.J.RANDALL J HANNA) @ MCA NASHVILLE i
B I'LL WALK Bucky Covington 4o Performed thesong @ -~ I WILL Jimmy Wayne 5,
_MAMILLER.D.OLIVER (B.A. WILSON.L L.FOWLER) @ LYRIC STREET on the Nov. 12 g J WESTD PAHANISH (D PAHANISH.R.L FEEK) © VALORY
G 13 13 IN COLOR Jamey Johnson Country Music Assn. m 36 32 MORE LIKE HER Miranda Lambert 32
THE KENT HAROLEY PLAYBOYS (J.JOHNSON.L.TMILLER.J.OTTO) @ MERCURY Awards ) ! FLIDDELL.M WRUCKE (M LAMBERT) ©® COLUMBIA
@ 14 16 FEEL THAT FIRE Dierks Bentley ' @ 38 43 RIDE Martina McBride 37
B.BEAVERS.D.BENTLEY (B WARREN,B,WARREN,B.BEAVERS.D BENTLEY) @ CAPITOL NASHVILLE D HUFF.M MCBRIDE (A.DORFF.C.A.ROBBINS.M.DAVEY) RCA
",m 15 14 LOOKIN' FOR A GOOD TIME Lady Antebellum 13 i 39 37 ALWAYS THE LOVE SONGS Eli Young Band 37
_V.SHAW PWDRLEY (O HAYWDOD € KELLEY.H SCOTT.K.FOLLESE) ©® CAPITOL NASHVILLE m M.WRUCKE (D.L.MURPHY.G DUCAS) ® REPUBLIC/UNIVERSAL SOUTH
COUNTRY BOY Alan Jackson ik CHEATER, CHEATER Joey + Rory
m RSl 3 K.STEGALL (A.JACKSON) @ ARISTA NASHVILLE i _Up L 'T““'"“ ird 37 39 C.JACKSON (R.L.FEEK.J. MARTIN,K.DSMUNSON.W.VARBLE) ® VANGUARD/SUGAR HILL NINE NORTH 7
e o o DON'T Billy Currington 1 impressions, thir @ o UNBELIEVABLE (ANN MARIE) Josh Gracin %
C.CHAMBERLAIN,B.CURRINGTON {J.BEAVERS J.SINGLETON) @ MERCURY single from B.JAMES (J.GRACIN} @ LYRIC STREET
6 10 8 EVERYBODY WANTS TO GO TO HEAVEN Kenny Chesney With The Wailers 1 “Troubadour,” the a1 42 42 BACK THAT THING UP Justin Moore a
8 CANNON K CHESNEY (J COLLINS.M.DODSON) @ BLUE CHAIR BNA CHA album of the J STOVER (J STOVER.R HOUSER) ® VALORY
18 18 SHE WOULDN'T BE GONE Biake Shelton 17 is chart” az 40 33 SOMEBODY SAID A PRAYER Billy Ray Cyrus 33
S HENDRICKS IC BATTEN.J ADAN) © WARNER BROS 'WRN yeanisdiaitisl M BRIGHT (N THRASHER { WISEMAN) WALT DISNEY/LYRIC STREET
@ 19 19 ANYTHING GOES Randy Houser 18 biggest gainer, as is @ 44 45 HOW 'BOUT YOU DON'T The Lost Trailers 3
M WRIGHT.C AUDRETCH, il (B.LONG,J. W.WIGGINS) @ UNIVERSAL SDUTH . thesetonTop B.BEAVERS (S NIELSON.V.MCGEHE J. STOVER) @ BNA
COWGIRLS DONT CRY Brooks & Dunn Featuring Reba McEntire Country Albums @ FOREVER John Michael Montgomery
g 21 23 POWER T.BROWN,R.DUNN.K BROOKS (R DUNN.T.MCBRIDE) . _© ARISTA NASHVILLE __13__ (15-10, qu 13,000) ke 47 48 J M MUNTSGDMERY,B GALLIMORE (J.T.SLATER © STRINGTOWN ol
LET ME Pat Green o ’ . TEQUILA ON ICE Darryl Worley
@ 20 2 D HUFF (M BEESON,D ORTON) ® BNA 20 with 22 (MA @ 46 M J.BROWN K GRANTT (M DOOSDN R RUTHERFORD) © STROUDAVARIOUS i
@ 24 29 GOD LOVE HER Toby Keith 2 trophies under his a6 43 41 LIKE | NEVER BROKE HER HEART Randy Owen a
TKEITH (TKEITH.V MCGEHE) ©® SHOW DOG NASHVILLE belt. double-winner J RICH S PENNINGTON (S LAWSON,M.D JENKINS.J.HARDING) ® BROKEN BOW
SOUNDS SO GOOD Ashton Shepherd o REMEMBER THAT Jessica Simpson
@ a2 B CANNON (A SHEPERD) @ MCA NA?HV\LLE 21 Straitis now the w | J.SHANKS.B JAMES (R PROCTOR V.SHAW) ©® EPIC/COLUMBIA g
2 2 2 MUDDY WATER Trace Adkins 5y  MOSt-awarded 48 51 47 MY HALLELUJAH SONG Julianne Hough 4,
£.ROGERS (M.CRISWELL.R.IH{UCKABY) @ CAPITOL NASHVILLE artist in the i D MALLOY (C.WISEMAN,S MCEWAN) ® MERCURY
27 38 DOWN THE ROAD Kenny Chesney With Mac McAnally 24  Organization’s 49 52 51 SPACE Sarah Buxton 49
B CANNON.K.CHESNEY (M MCANALLY) ©® BLUE CHAIR/BNA 42-year history. §.BUXTON (S.BUXTDN.C.CANNDN.L.WHITE) LYRIC STREET
@ 30 - SWEET THING Keith Urban 25 ’ 50 50 46 SOMEBODY NEEDS A HUG Keith Anderson 46
D.HUFF,M.POWELL (K.URBAN M POWELL) ©® CAPITOL NASHVILLE J STEELE (K.ANOERSON,B.DIPIERD,D.L. MURPHY) @ COLUMBIA
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&n 2 2 LYRIC STREE| 002763/HOLLYWOOD (13.98) Greatest Hits Volume 1 2 2 2 PEARL 215 125 98 G0 DVD) + The Uttimate Hits B 1
g KENNY CHESNEY S TAYLOR SWIFT )
b8 a 4 3 BLUE CHAIR/BNA 34553/SBN (18.98) Lucky Old Sun L dominate Hot 3t 34 BIG MACHINE 0140 (15 98 CD/DVD) Beautiful Eyes (EP) ¥
gs SUGARLAND oy = RASCAL FLATTS .
<3 o N MERCURY 011273"/UMGN (13 98) Love On The Inside M 1  Country Songs for a @ a7 B LYRIC STREET 000384/HOLLYWDOD (18.98) Still Feels Good L
e TAYLOR SWIFT . second week while N RANDY OWEN
%%g o g BIG MACHINE 079012 (18.98) Taylor Swift Bl 1 she nets her third -2 B TEOT;NHBOJFIZBLSMB) One On One .-
§§§ s zgﬁ&gﬁl\ﬁts&goa SN (18.98) Play 1 ?0- lon T?!:’ @ 39 35 CAPITOL AASHV?LLE 34713 (18 98) & Greatest Hits 4
%85 ° FAITH HILL ountry Albums BILLY CURRINGTON — .
52; 2 e WARNER BROS. 511500/WRH (18.98) Joy To The World 8 andfirst on the 32 2w MERCURY 008550 UMGH (13.95) Little Bit Of Everything 2
ody TOBY KEITH ; i GEORGE STRAIT . "
53< S ST SHOW DOG NASHVILLE 022 {18.98) That Don't Make Me A Bad Guy 1 gu\:letm:iczoouong’ee @ 40 51 MCA NASHVILLE 011920/UMGN (13.98) Classic Christmas 33
28s b
<E€T CARRIE UNDERWOOD . . o) - HANK WILLIAMS IH d
Ses 0 Bl 18 19/ARISTA/ARISTA NASHVILLE 11221/RMG/RMG/SBN (18.98) CamivajRiae 1 pageds). oo el CURB 79027° (18.98) Damn Right Rebel Proud 2
§:% [TA3]] GEORGE STRAIT @ ROBERT PLANT / ALISON KRAUSS —
S @
uﬁg @ 5 18__:2_ (LTI oA NASHVILLE 010826/UMGN (13.95) . ‘T_’?_Ebad"”’" ._YL B ROUNDER 619075° {18.98) Raising Sand “
882 f DARIUS RUCKER . - 5 LEE ANN WOMACK
8‘“;_.5,_. Q 9 7 CAPLTOL NASHVILLE 85506 (16.98) Learn To Live 1 a6 21 13 HCA NASHVILLE 00025°/UMGN (13.98) Call Me Crazy
LW
2= ELVIS PRESLEY . KENNY CHESNEY . .
%i’;" @ i} 17 RCA 35479 SBN (17 98 Christmas Duets 1" @ 43 4 BNA 11457 GH (16 98) Just Who | Am: Poets & Pirates 1
°£g LADY ANTEBELLUM @ JULIANNE HOUGH .
che @ 2 CAPITOL NASHVILLE 05206 (12.98) Ik Il ! . 36, JEe MERCURY IASHVILLE 011052/UMGN (13.98) FanrelH oaap 1
nwa? A
9ok VARIOUS ARTISTS . . - HEIDI NEWFIELD T 3
258 m )i CAPITOL NASHVILLE SONY BMG/UNIVERSAL 011724/Utton (18.08) NOW That's What I Call Gountry Y “Dancing With the =2 I CURB 75087 (18 98) What Am | Waiting For g
Sdx @ JULIANNE HOUGH ~ NBBC Soundis Of The Season: The Julianne Hough Holiday Collection (EP) Stars” alus @ ANNE MURRAY . )
o & 2L NBC UNIVERSAL SPECIAL MARKETS 012047 EX/UME (6,98) 4 o 150 Pa(esetter'?oee]tls'l% R STRAIGHTWAY 27642 (13.98) AnnelMagaySlehristimasIalbin] 4l
e —— S ==
T xi AMEY JOHNSON JAMES OTTO
38 16 10 11 J That Lonesome Song 6 ik i m 48 46 . Sunset Man 2
€88 MERCURY 011237/UMGN (13 88) spike after surprise 4 RAYBAW/WARNER BROS. 49907/WRN (13.98)
EXE KELLIE PICKLER oy return to the show MONTGOMERY GENTRY
§§§ w 16 16 19/BA 2281 1/SBN (18.98) & Kellie Pickler 1 Nov. 11, The next 42 37 36 COLUMBIA 22617/S8N (15.95) Back When | Knew It All 3
Sy ALAN JACKSON L el ALAN JACKSON . .
gus @ 18 2 ARISTA NASHVILLE 19343/S8N {18.93) Good Time @ 1 ;"e’;';:’:he:;ofted 41 38 LEGACY ARISTA NASHVILLE 12228/SONY BMG (11.98) 16 Biggest Hits B2
-4 i wards -
285 @ TIM MCGRAW .- N Q JIMMY WAYNE :
:g§ 26 23 CURB 79085 (14.98) Greatest Hits: Limited Edition 1 red carpet special 44 40 VALORY JW 0100 (12 981 Do You Believe Me Now_ L]
g
%%:’g 20 13 § g-ul:? m?ﬁﬁg\;\/ Greatest Hits 3 1 and':vas a presenter 45 35 33 EJP'IELS_EEICM’;IASJMFi}?:\iS 98) & Do You Know 1
PR , on the show. TV
ot MIRANDA LAMBERT e . JASON ALDEAN
etz @ 43 ) 27 COLUMBIA 78932,SB (18 95) Crazy Ex-Girlfriend @ 1 “Season” is one of @ i/ | BROKEN BOW 7047 (17 98) Relentless @ 1
ot o . =
Sod @ TOBY KEITH ) [ 27 titles on this tist CRAIG MORGAN 's Wh
'fg‘;’ 1715 SHOW DOG NASHVILLE 010334/UME (19.98} B 35 Biggest Hits T 1 that beneit rom 47 3% 22 :]-,:fr-lelE SBBI'\‘GW:_QOS’WN That's Why ]
3 EAGLES ]
253 @ 32 3 e e . 2 Long Road Out Of Eden 1 :tl;e gnAst(see Over 48 38 30 L T e A Place To Land 1
83 JEX (14 S— e (ounter, page
BRAD PAISLEY ’ CRAIG MORGAN A
ggE @ 2 28 ARISTA NASHVILLE 07171/SBN (18.98) sth Gear W 1 45). gl 5 187 BROKEN BOW 7737 (12.98) Greatest Hits i
s :
353 TRACE ADKINS o R i VARIOUS ARTISTS
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E 5o
2:e
Data for week of NOVEMBER 29, 2008 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 53

wwwW americanradiohistorv com


www.americanradiohistory.com

AIRPLAY SALES DATA
MDNITORED BY COMPILED BY

niclsen

nielsen
SoundScan

LABELLE
VERVE 011511/VG (13.98)

HOT SHOT PSR T-PAIN
DEBUT AL KONVICT/NAPPY BOY/JIVE 31630/ZOMBA {18.98) ®

Thr33 Ringz

Tl

19 NAS

GRAND HUSTLE/ATLANTIC 512267°/AG (18.98) ® Paper Trail DEF JAM/CDLUMBIA 011505*/IDJMG (13.98)

JOHN LEGEND

6.0.0.D./COLUMBIA 13740*/SONY MUSIC (18.98) ® Evolver Album enters with 2econd Season

SEAL PLIES "

143 515868/ WARNER BROS. (18 98) e 161,000 on the BIG GATES/SLIP-N-SLIDE/ATLANTIC 511238/AG (18.98) Definitign[OrRea!

NE-YO Billhoard 200 (No. NELLY

DEF JAM 011410*/IDJMG (13.98) HEEre e GENUSTER 4), only 2 shade DERRTY/UNIVERSAL 010150/UMRG (13.98) Brass Knuckles ..

JENNIFER HUDSON . less than 2087’ ICE CUBE j.
msm 06303/RMG (18.98) ® Jennifer]tilidson “Epiphany,” whidh LENCH MOB 34635 (18.98) Raw Footage

JAZMINE SULLIVAN ESTELLE N

J 32713/RMG (15.98) kearlcss :ﬁ:’::;;’ g:)g‘l)l.n‘its HOME SCHOOL/ATLANTIC 412860*/AG (13.96) Shine ..

YOUNG JEEZY R 4 - 2 KRAYZE

CTE/DEF JAM 011536°/10JMG (13.98) JihejRiecession ENNUYE 7337 (12 98) 2 Krayze E.

SOUNDTRACK

Soul Men ..

Christmas In The City 2 35

STAX 30945/CONCORD {18.98}

VARIOUS ARTISTS
il UNIVERSAL SPECIAL MARKETS 012247 EX/UME (6.98)

Something Else m

z" LIL WAYNE

CASH MONEY/UNIVERSAL MDTOWN 011977*/UMRG (13.98) Tha Carter llf

With the exception

Q-TIP
UNIVERSAL MOTOWN 012213*/UMRG (13.98)

of its early debut at

The Renaissance
No. 32 due to street

MARY MARY

MY BLOCK/COLUMBIA 28087*/SONY MUSIC {15.98) ®

THE GAME
GEFFEN 011465*/1GA (13.98)

DEBORAH COX
' DECO 5209/IMAGE (18.98)

The Sound date violations,
“Tha Carter BI” has
B A spent its entire chart
The Promise run in the top 10.

RIHANNA
SRP/DEF JAM 008968*/1DJMG (13.98)

Good Girl Gone Bad

10 ERIC BENET
FRIDAY/REPRISE 511399/WARNER BROS. (18.98)

Love & Life

USHER
LAFACE 23388/Z0MBA (18.98)

Here | Stand

563 00003/KEDAR {17.98)

Joe Thomas, New Man

RAPHAEL SAADIQ

After missing the 7

COLUMBIA 08585*/SONY MUSIC (15.98] The Way | See It

MARVIN SAPP Thirst to.p it lasl_year
VERITY 09433/Z0MBA (17.98) Y with her Dinahi

DJ KHALED Washington tribute
WE THE BEST/TERROR SQUAD 4564/KOCH (17.89) We Global album g(ox Bl
WAYNE BRADY ) P Lo

PEAK 23066/CONCORD {18 98) A Long Time Coming .l to_the region
ALICIA KEYS As | Am with her fifth
MBK/J 11513*/RMG (18.98) ® studio album.

CHRIS BROWN
JIVE 12049/20MBA (18.98) ®

Exclusive

KEYSHIA COLE
CONFIDENTIAL/IMANI/GEFFEN 009475*/IGA (13.98)

MAINSTREAM
'R&E/HIP-HOP"

MISS INDEPENDENT
NE-YO (DEF JAM/IDIMG)
WHATEVER YOU LIKE

T.. (GRAND HUSTLE/ATLANTIC}

MRS. OFFICER

LIL WAYNE FEAT. BOBBY VALENTWO & KIDD K0 MOTOWN)
BUST YOUR WINDOWS

JAZMINE SULLIVAN (J/RMG)

CAN'T BELIEVE IT

T-PAIN FEAT. LIL WAYNE (KONVICT/NAPPY BOYAVEZOMBA)
GREEN LIGHT

JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.0/CDLUMBIA)
CHOPPED 'N' SKREWED
T-PAIN FEAT. LUDACRIS (KONVICT/NAPPY BOY/IVE/ZOMBA)
SPOTLIGHT
JENNIFER HUDSON (ARISTA/RMG)
PLAYA CARDZ RIGHT

n!
’

SWAGGA LIKE US
JAY-Z & T4 FEAT. KANYE WEST & LIL WAYNE (ROC-A-FELLADEF JAWIUMG)
NEED U BAD

JAZMINE SULLIVAN (J/RMG)

TRADING PLACES

USHER (LAFACE/ZOMBA)

SO FLY

SLiM FEAT. YUNG JOC (M3/ASYLUM)

GET UP

50 CENT (SHAQY/AFTERMATH/INTERSCOPE)
ONE MORE DRINK

LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM/IDIMG)
DID YOU WRONG

PLEASURE P (BLUESTAR/ATLANTIC)

POP CHAMPAGNE

FEAT 082

WHEN IT HURTS !

AVANT (CAPITOL) i

i

PUT IT ON YA
PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
LOVE LOCKDOWN

KANYE WEST (RDC-A-FELLA/DEF JAM/IDIMG)
IFULEAVE

MUSIQ SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC)
SHOW OUT

UNK (BIG OOMP/KOCH)

IF | WERE A BOY

BEYONCE (MUSIC WORLD/COLUMBIA)
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~ NEED U BAD
" JAZMINE SULLIVAN {J/RMG)

| KEYSHIA COLE (IMANI'GEFFEN/INTERSCOPE)

Just Like You

HERE | STAND
USHER (LAFACE/ZOMBA)
NOTHING LEFT TO SAY
MINT CONDITION (CAGED BIRD/IMAGE)
d IFULEAVE
#AUSIQ SOULCHILD FEAT. MARY J. BUGE (ATLANTIC)

HEAVEN SENT

YOU'RE THE ONLY ONE
ERIC BENET (FRIDAY/REPRISE/WARNER BROS )’

 SUPERWOMAN

_ALICIA KEYS (MBK/J/RMG)

MAGIC

ROBIN THICKE (STAR TRAK/INTERSCOPE)

THE RIVER

NOEL GOURDIN (EPIC)

NEVER WOULD HAVE MADE T
MARVIN SAPP (VERITY/ZOMBA)

GET uP
| MARY MARY (MY BLOCK/COLUMBIA)

 WHEN IT HURTS
AVANT (CAPITOL)

. .- MISS INDEPENDENT
NE-YO {DEF JAM/IDJMG)

cooL

ANTHONY HAMILTON FEAT. DAVID BANNER (MISTER'S MUSKC/SO S0 DEFZ0MBA)
LOVE THAT GIRL

RAPHAEL SAADIQ (COLUMBIA)

| ERIC BENET (FRIDAY/REPRISE/WARNER BROS )

THE HUNGER

THERE GOES MY BABY
CHARLIE WILSON (JIVE/ZOMBA)

GREEN LIGHT
JOHN LEGEND FEAT. ANORE 3000 (6.0.0.0./COLUMBIA)

.. WAYNE BRADY (PEAK/CME)

r

ORDINARY

E.R. (EMERGENCY ROOM)

JOE (563/KEDAR)

RIGHT HERE (DEPARTED)

BRANDY (KOCH/EPIC)

DID YOU EVER LOVE ME
COX (DECO/IMAGE)

AT LAST
EVONCE (MUSIC WORLD/COLUMBIA)

"1 DEVIN THE DUDE
CINEMATIC 83000/RAZOR & TIE (18.98)

Landing Gear

HIDDEN BEACH 00074 (18.98)

KINDRED THE FAMILY SOUL

The Arrivat ..

VARIOUS ARTISTS
HIDDEN BEACH 00070 (18.98)
JOE

JIVE 37024/Z0MBA (18 98)

Yes We Can: Voices Of A Grassroots Movement

Greatest Hits i

SOLANGE

MUSIC WORLD/GEFFEN 011785/1GA (12.98)

Z-RO

J PRINCE/KOTG 515829/RAP-A-LOT 4 LIFE (17.98)

Sol-Ange! & The Hadiey St. Dreami..

MARY J. BLIGE

MATRIARCH/GEFFEN 010313*/IGA {13.98) ®

Growing Pains ..

MINT CONDITION
CAGEO BIRD 3636/IMAGE (18.98)

E-Life .'

LEDISI
VERVE FORECAST 011796/VG {13.98)

It's Christmas ..

MARIAH CAREY
ISLAND 010272*/1DJMG (13.98)

=

RICK ROSS

SLIP-N-SLIDE/DEF JAM 009536*/IDSMG (13.98)

Trilla

DAVID BANNER

B.1.G. F.A.C.E./SRC/UNIVERSAL MOTOWN 009956/UMRG (13.98)

The Greatest Story Ever Told ..

LLOYD

YOUNG-GOLDIE/THE INC./UNIVERSAL MOTOWN 011517/UMRG (13.98)

Lessons In Love '.

JEDI MIND TRICKS
BABYGRAND 0388* (18.98)

A History Of Violence -.

/ JON B
VIBEZELECT 39803/ARSENAL (15.98)

LIVE YOUR LIFE

T FEAT. AMARNA- BA/GRAND H
WHATEVER YOU LIKE
T.I. (GRAND HUSTLE: ATLANTIC)

MRS. OFFICER
HWAMMTBWVVMOAMWWWMWWMQ
CAN'T BELIEVE IT

T-PAIN FEAT. LIL WAYNE (KONVICT/NAPPY Bov/JNE/zom

MISS INDEPENDENT
|_NE-YD (DEF JAM,1DJMG)

RIGHT NOW (NA NA NA)
AKON (SRC/UNIVERSAL MOTOWN)

LOVE LOCKDOWN
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

IF | WERE A BOY
BEYONCE (MUSIC WORLD/COLUMBIA)

DISTURBIA
RIHANNA (3RP/DEF JAM/I0JMG)

MY LIFE ﬁ
THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCDPE) N
SWAGGA LIKE US
JAY-Z & TL FEAT. KANYE WEST & LIL WAYNE (ROC-AFELLA/DEF JAMIDIMG)
[TITIIEH ONE MORE DRINK

LUDALRIS CO-STARRING T-PAMN (DTF/0EF JA

SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD/COLUMBIA)

GREEN LIGHT
JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.0./COLUMBIA)

KRAZY
PITBULL FEAT. LIL JON (VR 305/FAMOUS ARTIST/THE ORCHARD;

BETTER IN TIME

LEONA LEWIS (SYCO/J/RMG)

GOT MONEY

LIL WAYNE FEAT T-PAIN (CASH MONEY/UNNVERSAL MOTOWN
CLOSER

NE-YO (OEF JAM/IDIMG)

PAPER PLANES
M.LA. iXL INTERSCOPE)

SO FLY

*_SLIM FEAT. YUNG JOC (M3/ASYLUM

POP CHAMPAGNE
. L2 SANT A ETHER BCHARERSAL WOTONA

FOREVER
CHRIS BROWN (JIVE/ZOMBA)

HEARTLESS )
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

GET Up
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

LET IT ROCK
KEVIN RUDOLS: FEAT, LIL WAYNE (CASH MONEVANVERSAL REPLBLIC)

Helpless Romantic ..

WHATEVER YOU LI KE
T1. (GRAND HUSTLE/ATLANTIC)
MRS. OFFICER

LIL WAYNE FEAT. BOBBY VALENTINO & KIDD KIDD MOTOWN)
SWAGGA LIKE US

JAY-Z & T FEAT. KANYE WEST & LIl WAYNE (ROC-A-FELLADEF JAWIDUMG)
POP CHAMPAGNE

2N JONES & RON BROWZ FEAT, JUELZ SANTA!

GOT MONEY

LIL WAYNE FEAT. T-PAIN (CASH MONEY/UNVERSAL MOTOWN)
ONE MORE DRINK

LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM/IDIMG)
MY LIFE

THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE)

GET UP

50 CENT (SHADY/AFTERMATH/INTERSCOPE)

PAPER PLANES

M.LA. (XL/INTERSCOPE)

HEARTLESS

KANYE WEST (ROG-A-FELLA/DEF JAM/IDJMG)

PUT IT ON YA

PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
PUT ON

YOUNG JEEZY FEAT. KANYE WEST (CTE/DEF JAM/IDIMG)
ARAB MONEY

BUSTA RHYMES (UNIVERSAL MOTOWN)

KRAZY

PITBULL FEAT.LIL JON (MR, 305/FAMOUS ARTIST/THE ORCHARD)
GET LIKE ME

DAVID BANNER FEAT. CHRIS BROWN (B8, FACE/SRCAUNVERSAL MOTOWN)
SHOW OUT

UNK (BIG OOMP/KOCH)

RIDE

ACE HOOD FEAT. TREY SONGZ (WE THE BEST/DEF JAWIME)
WHAT THEM GIRLS LIKE

LUBACFS CO-STARRING CHRIS BROWN & SEAN GARRETT {DTP/DEF JAMICUMG)
BY MY SIDE

JADAKISS FEAT. NE-YO (DEF JAM/IDJMG)

MR. CARTER

LIL WAYNE FEAT. JAY-Z (CASH MONEY/UNIVERSAL MOTOWN)
LOST

GORILLA 20E FEAT LIL WAYNE (BLOCK/BAD BOY SOUTHATLANTIC)
DANGEROUS

KARDINAL OFFISHALL FEAT. AKON (KONLIVE/GEFFENNTERSCOPE)
MY PRESIDENT

YOUNG JEEZY FEAT. NAS (CTE/DEF JAM/IDIMG)
BUST IT OPEN

LIL WIL (RUDESWOY/UNAUTHORIZED/ASYLUM)
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GRASS 1S GREENER i 2 3 W4 WOMANIZER | : e [LITAISA] CASTING CROWNS 1 v 23 GIVE ME YOUR EYES ]
DAVE AUDE FEAT, SISELY TREASURE AUDACIOUS | ¢ ° LM riTNEY sPEARS JIvE/ZOMBA ) GAINER R = N 7 BRANDON HEATH MONOMODE/REUNION/PLG
3 g REACHOUT g FOUND A MIRACLE | g VARIOUS ARTISTS o 2 18 LOSE MY SOUL
HILARY DUFF HOLLYW0OD LOVELESS FEATURING AMANDA WILSON GROOVE FACTORY VR HTS 208 0 TE YRS _ TOBYMAC FEAT KiRK FRANKLIN & MANDISA FOREFRONTEMI CMG
409 1 CAN'T GET NO SLEEP 2008 By KUNG FU ME i 3 MICHAEL W. SMITH n‘l' 5 14 BY YOUR SIDE
8 INDIA ANGEL EYES TWISTED DEE HAMMER A NEW HALLELUJAH REUNION 107133/PROVIDENT-INTEGRTY b - TENTH AVENUE NORTH REUNION/PLG
| 7 7 THE GREATEST 6 JUST ANOTHER DAY 4 MARY MARY 4 3 2 JESUS MESSIAH
MICHELLE WILLIAMS MUSIC WORLD/CDLUMBIA TIFFANY DAUMAN THE SOUND Y BLOCKANTEGRITY/COLUMBIA 4433 PROVDENT-NTEGRITY & : CHRIS TOMLIN SIXSTEPS‘SPARROWI_EMI CMG
5 RIGHT HERE {(DEPARTED) 13 FROZEN & MANNHEIM STEAMROLLER 23 WHAT LIFE WOULD BE LIKE

BRANDY KQCH/EPIC

GREEN LIGHT
JOHN LEGEND FEATURING ANDRE 3000 6.0.0.0./COLUMBIA

TAMI CHYNN FEAT. AKON KONVICT/SRC/UN VERSAL MOTOWN

3 WANNA BE BEAUTIFUL
~_JANICE GRACE JAGUAR

A CANDLELIGHT CHRISTMAS AMERICAN GRAMAPHONE 1220 EX

AMY GRANT
- THE CHRISTMAS COLLECTIONS SPARROW 3781/EMI MG

S

BIG DADDY WEAVE FERVENT/WORD-CURB

24 YOU REIGN
MERCYME INO

' COBRA STYLE 3 SINGLE ' CHRIS TOMLIN a g 18 SLOW FADE
RDBYN KONICHIWA/CHERRYTREE/INTERSCOPE NEW KIDS ON THE BLOCK & NE-YO INTERSCOPE HELLO LOVE SIXSTEPS/SPARROW 2359/EMI CMG w CASTING CROWNS BEACH STREET/REUNION/PLG
SANDCASTLE DISCO A TINY SHOE THIRD DAY o 3 10 THERE WILL BE A DAY
_ SOLANGE MUSIC WORL{) EFFEN/INTERSCOPE __JIMMY ROBINSON J MUSIC REVELATION ESSENTIAL 10853/PROVIDENT-INTEGRITY * JEREMY CAMP BEG/TOOTH & NAIL
UNDERLYING FEELING HOT N COLD CASTING CROWNS Y ]i_"' . 43 HEREIAM
SYLVIA TOSUN SEA TO SUN __KATY PERRY CAPITOL THE ALTAH RO THE DOOR D / NTEGRTY [ - DOWNHERE CENTRICITY
GET UP ADIOS BARCELONA ! SARA GROVES m, - REVELATION
MARY MARY MY BLOCK/COLUMBIA ALYSON PM MEDIA O HOLY NIGHT SPOMAEAUYOOLUMBIA B4521/PROVIDENT-NTEGAITY | s b i THIRO OAY ESSENTIAL/PLG g
MAGIC TOUCH 3 JOYFUL SOUND BRANDON HEATH " b 11 14 YOURS
! ROBIN THICKE FEAY. MARY J. BLIGE STAR TRAK/INTERSCOPE DEBBY HOLIDAY NEBULA 9 WHAT IF WE MOHOMODEREUNION 10127/ PROVIDENTANTEGRITY ¥ _ STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
DONT CALL ME BABY 2 SO WHAT SWITCHFOOT 2 12 35 MIGHTY TO SAVE
| " _KREESHA TURNER VIRGIN/CAPITOL PINK LAFACE/ZOMBA THE BEST YET CREDENTIAL/COLUMBIAZLEGACY SB4XEMI CMG (B e LAURA STORY It
e TWISTED (GOT ME GOIN' ROUND) 13, SNEAKERNIGHT GAITHER VOCAL BAND 13 17 ONE LIFE TO LOVE
i ULYRA NATE SILVER LABEL/TOMMY BOY *_VANESSA HUDGENS HOLLYWOOD CHRISTMAS VOCAL BAND STYLE GAOP Z786EM VG | J3MILES INO
THE SPACE DANCE CAN YOU FEEL THAT SOUND FLYLEAF 1 TODAY IS THE DAY
191 14 14 151 n 14 14 20
DANNY TENAGLIA SILVER LABEL/TOMMY BDY GEORGIE PORGIE MUSIC PLANI =) FLYLEAF A&M/OCTONE 650005/EMI CMG @& il LINCOLN BREWSTER INTEGRITY
47 7 WORKED UP CHARIOTS OF FIRE o, . POINT OF GRACE 15 4 32 CALL MY NAME
BRIAN ANTHONY SOGNI i - . BWO SHELL 2 " TENNESSEE CHRISTMAS A HOLIDAY COLLECTION WORD-CLRE 84775 il e THIRD DAY ESSENTIAL/PLG
1 A BEAUTIFUL LIFE C'MON Y'ALL 6 12 7 ANBERLIN 16 v 13 A NEW HALLELUJAH
JODY WATLEY AVITONE SALME DAHLSTROM KONTAINER . " NEw SURRENDER UNVERSAL REPUBLIC 01 1710°/EM CMG ] | e MICHAEL W. SMITH WITH THE AFRICAN CHILDREN'S CHOIR REUNIONPLG
ENERGY EAT YOU UP € 0 5 BARLOWGIRL e HOPE NOW
KERI HILSON MOSLEY/ZONE 4/INTERSCOPE . BoAsM e - ® 4 HOME FOR CHRISTMAS FERVENT 887685/ WORD-CURB - ADDISON ROAD IND
3 | HATE THIS PART ELECTRIC UNIVERSE 18 15 7 LECRAE 18 17 SHADOWFEET
L THE PUSSYCAT DOLLS INTERSCOPE ~_JACINTA CHUNKY 5 REBEL REACH 98070/INFINITY -~ BROOKE FRASER WOOD AND BONE B
Lo 44 WHAT | WANT . CAN'T STOP ' UNDEROATH Fal END OF ME
ib 14 1
0 "7 " FIREBALL RECORD PLANT QUENTIN HARRIS STRICTLY RHYTHM ¥ LOST I THE SOUMD OF SEPIRATN SOLD STATETOOTH & WAL B2 V0 ®) } BUILDING 429 INO
24 |7 JULIET OF THE SPIRITS GOT MONEY 52 MERCYME 20 2y 12 WONDER OF THE WORLD
_THE B-525 ASTRALWERKS/CAPITOL JONATHAN DAVIS fIRM i AL THATIS WITHIN ME NOYCOLUVBIA 1257 3PROVIDENT-NTEGRTTY (& cie RUSH OF FOOLS MIDAS
STUCK TO YOU HEAVEN CAN WAIT B % 9 ' VARIOUS ARTISTS | 1 6 YOU INVITE ME IN
NIKKA COSTA GOFUNKYOURSELFY/STAX/CMG. " _LUVNDREAMS FEATURING ELISA RODRIGUEZ TC - N RN TN U BE TR 0 08 A< MEREOITH ANOREWS WORD-CURB
GOOD TIME SWEAT [ 22 18 3 KIERRA SHEARD 7 SAVIOR, PLEASE
CELEDA F_ERESH e ERIN STEVENSON DAUMAN BOLD RIGHT LIFE EM) ,OSPEL 3103/EMI CMEB - - JOSH WILSON SPARROW/EMI CMG
| 4 WERE THE PET SHOP BOYS ROCK N ROLL TRAIN i 1«3 CASTING CROWNS - OUR HOPE ENDURES
L ROBBIE WILLIAMS WITH PET SHOP BOYS CAPITOL AC/0C COLUMBIA : THE ALTAR ALD THE DOOR: LIVE BCAC <71 TIELNON 10131/PROVDENT-NTEGRITY (& © 4 bNA'TALIE GRANT CURB
13 BREAK ME BOSSY ; ERNIE HAASE & SIGNATURE SOUND 9 | WISH
TINA SUGANDH RAZDR & TIE LINDSAY LOHAN UNIVERSAL MDTOWN DREAM DN GAITHER MUSIC GROUP 2749/EMI CMG % POINT OF GRACE WORD-CURB
THE MIDDLE OF THE DANCEFLOOR YOU BELONG 19 40 NATALIE GRANT - 7 STREETS OF GOLD
JIPSTA ROCKBERRY HERCULES AND LOVE AFFAIR MUTE S " ] RELENTLESS CURB 79025/WOR0-CURB | ™" NEEDTOBREATHE ATLANTIC/WORD-CURB

ARMIN VAN BUUREN
£ A STATE OF TRANCE 2008 ARMADA 1839/ULTRA
14 43 VARIOUS ARTISTS
ULTRA.DANCE 09 ULTRA 1636
14 23 'DJ SKRIBBLE
i 4 = TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE
JUSTICE
CRDSS ED BANGER/BECAUSE 224892/VICE
~ VIC LATINO

e

FADED

1€ Cascana nosuims

17 DISTURBIA

RIHANNA SRP/DEF JAM/IDJMG

. MEDICINE
__KIM LEONI ROBBINS

2 MISS INDEPENDENT
NE-YO (ILF JAM/IDIMG

BETTER IN TIME

%1@ 4 VARIOUS ARTISTS
"

WOW GOSPEL 2008 WORD-GURB/EMI CHGNVERTTY 19290/70MBA
SHEKINAH GLORY MINISTRY
JESUS UMCG 3003/KINGDOM

BISHOP PAUL §. MORTON PRESENTS THE: FGBCFMC
CRY YOUR LAST TEAR TEHILLAH 7209/LIGHT
DEITRICK HADDON

REVEALED TYSCOT/VERITY 23471/20MBA
MICAH STAMPLEY

12 10 60

177

SOULED OUT
HEZEKIAH WALKER & LFC VERITY/ZOMBA

I AM A WITNESS
PASTOR GREGG PATRICK & THE BRIDGE PROJECT CROSSOVERTYSCOT
| LIFT MY HANDS
ARKANSAS GOSPEL MASS CHOIR T/EMTRO GOSPEL
15 PRAISE HIM NOW
KIERRA SHEARD EMI GOSPEL
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E:‘:’ LADY GAGA 1 2 23 #1 EVERY WORD 1 15 MARY MARY 1 o 1 40 1 TRUST YOU :
R THE i STEAMEKOMMEGERTEMBSIPEIONG | EXCLCH ERCOLA & DANIELLA NERVOUS ; THE SOUND MY BLOCKTOLREA SUST/S0KY MUK (& JAMES FORTUNE & FIYA BLACK SMOKEWORLOWDE |
53 M.LA. BEHIND Laal HEZEKIAH WALKER & LFC ALWAYS
] 6 e 21 |12 2 B
539 KALA XL/INTERSCOPE 009659*/IGA FLANDERS ULTRA e SOULED OUT VERITY 23487/20MBA } JASON CHAMPION BRODKS/EMI GOSPEL
%g§ METRO STATION 4 28 JUST DANCE LU S JUANITA BYNUM 3 13 GET UP
vz METRO STATION REQ INK 10521/COLUMBIA 5y LADY GAGA FEAT. COLBY QDONS STREAMUNEAKONLIVE/CHERRY TREEANTERSCOPE LU POUR MY LOVE ON YOU FLOW 9311 i MARY MARY MY BLOCK/COLUMEIA
w0 g - ——
ges 30H!3 @ 3 5 SO WHAT ‘4 3 3 KURTCARR & THE KURT CARR SINGERS 4 i s WORKITOUT
%gi WANT PHOTO FINISH 511181 PINK LAFACE/ZOMBA = JUST THE BEGINNING KCG 29753/Z0MBA — TROY SNEED PRESENTS BONAFIDE PRAISERS EMTRO GOSPEL
N ' — F—
bocg THIEVERY CORPORATION o FEEL YOUR LOVE I'i B MARVIN SAPP . MY NAME IS VICTORY
gg; © RADIO RETALIATION ESL 140 - U KIM 50221 ULTRA r M 727 THIRSTY VERITY 09433/Z0MBA L i 7 7 55 | ONATHAN NELSON FEAT. PURPOSE INTEGRITY
¥ STRYKER | z MOVE FOR ME 7 LECRAE -~ LORD PREPARE ME
243 TOTAL DANCE 2008: VOL. 2 THHIVEDANCE 90789/THRIVE _5 _2‘ _ KASKADE & DEADMAUS ULTRA 6 b REBEL REACH 98070/INFINITY ° 8 & _THE WEST ANGELES COGIC MASS CHDIR EM! GOSPEL
355 SANTOGOLD o 1€ INTO THE NIGHTLIFE ° 9 37 VARIOUS ARTISTS 1 0 ] 3 COVER ME
E: ﬁ _ SANTOGDLD LIZARD KING 70034°/D0WNTOWN e __CYNDI LAUPER EPIC A il Muﬂnmmmn;ﬁmmmm o 2183 WITH FRED HAMMOND. SMOKIE NORFUL & J MOSS PAAMGOSPO CENTRIZOMEA
:;E 5 4 THE RIDDLER & CATO K 5 WOMANIZER ' 8 5 VARIOUS ARTISTS o 10 JESUS
gsﬂ | J ULTRA.2009 ULTRA 1842 BRITNEY SPEARS JIVE/ZOMBA GOTTA HAVE GOSPEL! OLUMBIA 3357W/SONY MUSKC & h SHEKINAH GLORY MINISTRY KINGDDWM
ihé 13 l49 HANNAH MONTANA i . .- YOU MAKE ME FEEL 7 3 KIERRA SHEARD E"“’. g 3p JESUS
sES 5 {ANNAH MDNTANA 2 NDN-STOP DANCE PARTY WALT DISNEY 001106 | ANNAGRACE ROBBINS - BOLD RIGHT LIFE EMI GOSPEL 03103 bo i i KIRK FRANKLIN £O YO SOUL/GOSPO CENTRIC/ZOMBA
I,Sg’ 8 4 DJ SKRIBBLE 1€ HOT N COLD 1 , VARIOUS ARTISTS | .1&5' g 78 NEVER wWOULD HAVE MADE IT
292 THRIVEMIXS THRIVEDANGE 90798/THRIVE KATY PERRY CAPITOL oW GOSPE ESSBIALS AL g : MARVIN SAPP VERITY/ZOMBA
3
5
[=%

15 16 STRIVING

VIC LATINO PRESENTS: ULTRA.MIX ULTRA 1784 LEONA LEWIS SYCO/J/RMG RANSOMED INTERFACE 8091 i ~ DAVE HOLLISTER GOSPD CENTRIC/ZOMBA
NINE INCH NALLS IMAGINATION TYE TRIBBETT & G.A. ! 16 21 NO LOOKING BACK
THE SLIP THE NULL CORPORATION 27*@& JES ULTRA STAND QUT COLUMBIA 16114 SONY MUSIC 2 DAMITA TYSCOT

" DJ MARK FARINA ; 4 REACH OUT KIRK FRANKLIN 7 HOLD ON
MUSHROOM JAZZ SIX OM 315 = - _HILARY DUFF HOLLYWOOD THE FIGHT OF MY LIFE FO YO SOULGOSPO CENTRIC 16772/20MBA TYE TRIBBETT & G.A. COLUMBIA

35 GNARLS BARKLEY 15 ANOTHER LOVE CECE WINANS 19 19 JOY
THE 0DD COUPLE DOWNTOWN/ATLANIC 450236*/A6 7 _THE MAC PROJECT FEATURING THERESE HED KANDI THY KINGDOM COME PURESPRINGS GOSPEL BA96GEM| GOSPEL NIYOKI D2G-EXECUTIVE

2 'THE HAPPY BOYS ’ 2 LOVE LOCKDOWN TRIN-I-TEE 5:7 20 PEACE AND FAVOR REST ON US

~* DANCE PARTY 2009 HOBBINS 75062 il KANYE WEST ROC-A-FELLA/DEF JAM/IDJME T57 SPIRIT RISING 0402/MUSIC WORLD KURT CARR & THE KURT CARR SINGERS KCG/ZOMBA

VARIOUS ARTISTS 2 RIGHT NOW (NA NA NA) 13 MARTHA MUNIZZI % 7 OH HOW PRECIOUS
HIGH SCHOOL MUSICAL 2 HON-STOP DANCE PARTY WAL | OISNEY 001089 AKDN SRC/UNIVERSAL MOTOWN et CHANGE THE WORLD MARTHA MUNIZZI 38610 KATHY TAYLOR AND FAVOR KATCO/TYSCOT |

M83

SATURDAYS =YOUTH MUTE 9384

32 NINE INCH NAILS
GHOSTS I-IV THE NULL CORPORATION 26*

CHROMEO 152

FANCY FOOTWORK VICE 80006*

DAFT PUNK

I ALIVE 2007 VIRGIN 09841/CAPITOL

THE STREETS

~ EVERYTHING S

ME AND MYSELF
BENDJ FEATURING SUSHY NERVOUS

OUT OF MY MIND
LASGO ROBRINS

THE ONE
SHARAM FEATURING DANIEL BEDINGFIELD ULTRA

® THE LONGEST ROAD
i1 MORGAN PAGE FEATURING LISSIE NETTWERK

43 ANGEL
" NATASHA BEDINGFIELD PHONDGENIC/EPIC

Data for week of NOVEMBER 29, 2008 | For chart reprints call 646.654.4633

REGINA BELLE
LOVE FOREVER SHINES PENDULUM
22 7 MAVIS STAPLES
; UIVE: HOPE AT THE HIDEOUT ANT!. 86993 EPITAPH
26 43 THE BROOKLYN TABERNACLE CHOIR
] I'LL SAY YES INTEGRITY,COLUMBIA 21732/50NY MUSIC

23 15 DAVE HOLLISTER
WITNESS PROTECTION GOSPO CENTRIC 2B731/Z0MBA

24
) j TAKE 6
@ %57 THE STANDARD HEADS UP 3142

19 27
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0800000

4 | CALL ON JESUS
" REGINA BELLE PENDULUM

I'M ALIVE
DEITRICK HADDON VERITY/ZOMBA

- .Ii THE LOVE OF JESUS

DDUG WILLLAMS & PASTOR TIM ROGERS BLACKBERRYMALACO
7 YES WE CAN

VIP MASS CHOIR FEAT. PASTOR JOHN P. KEE & LOWELL PYE TYSCOTVERITY/ZOMBA

THE MURRILLS QUIET WATER VERITY/ZOMBA

55 4 FRIEND OF MINE
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(HANSHIN/SOUNDSCAN JAPAN/
PLANTECH) NOVEMBER 18, 2008

MY SHORT STORIES {LTD EDITION) SONY

BEYONCE
1 AM... SASHA FIERCE (LTO PRODUCTION} SONY

MIRIYA KATO
BEST DESTINY (+ OVO LTD EQITION) SONY

MIRIYA KATO
BEST DESTINY SONY

Yul
MY SHORT STORIES SONY

VARIOUS ARTISTS JPN
DJ KADRF'S JMIX I UNIVERSAL

DIR EN GREY
(LTO EDITION) A FIRE WALL DIVISION

MARIYA TAKEUCHI
EXP WARNER BROS

1 NEW
2 NEw

1
4 8
5 NEW
8 8]
7 NEW
8 4
9  NEW
10 NEW

ENYA
AND WINTER CAME WARNER BROS

CHRISTINA AGUILERA
KEEPS GETTING BEYTER. . (CD/OVO} BMG

§ FRANCE

ALBUMS

(SNEP/IFOP/TITE-LIVE) NOVEMBER 18, 2008

CHRISTOPHE MAE
COMME A LA MAISON WARNER

JOHNNY HALLYDAY
CA NE FINIRA JAMAIS WARNER

AC/DC
BLACK ICE COLUMBIA

BENABAR
INFREQUENTABLE JIVE/EPIC

TRACY CHAPMAN
QUR BRIGHT FUTURE ATLANTIC

PINK
FUNHOUSE LAFACE/ZOMBA

B
R
3 3
4 4
5 NEW
6 6
5
8 7
9 HEW
10 NEW

1 NEW
] U
3 NEW
a4 4
2
L
7 NEW
B8 5
9 6

LYNDA LEMAY
ALLO C'EST MOI WEA

GREGORIE
TO! + MOI MY MAJOR COMPANY

ENYA
AND WINTER CAME WARNER BROS.

SALVATORE ADAMC
LE BAL DES GENS BIEN POLYDOR

(FIMI/NIELSEN)

TIZIANOC FERRO
ALLA MIA ETA' CAPITOL

BIAGIO ANTONACCI
IL CIELO HA UNA PORTA SOLA BASTA EDIZIONI

MANNOIA FIORELLA
IL MOVIMENTO DEL DARE DURLINDANA

ORNELLA VANONI
PIU’ DI ME EPIC

GIGI D'ALESSIO
QUESTO SGND (0 GDD

AC/DC

BLACK ICE COLUMBIA

ENYA

AND WINTER CAME WARNER BROS

NEGRITA
HELLDDRADO BLACK QUT

VINICIO CAPOSSELA
DA S0LO ATLANTIC

NOVEMBER 17, 2008

ANDREA BOCELLI
INCANTO SUGAR

== SWEDEN

SINGLES

NOVEMBER 14, 2008

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

O T
=3
a 12
4 1
5 4
] 2
2

3 6
4 7
5 NEW

SILLY REALLY
PER GESSLE CAPITOL

I'M SORRY
ALEXANDER NORDIC TALENT

POKER FACE
LAQY GAGA INTERSCOPE

BREATHING YOUR LOVE
DARIN FT. KAT DELUNA EPIC/LEGACY

AC/DC
BLACK ICE COLUMBIA
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Music Corporation ASCAP, Soulia Boy Tell em Music
BMVCroomstaculdr Music. B Iemen 9 Hip Hop
EXPV:T%IH Care Of Business BMI) HLWBM H100 52

T

TAKE A BOW (Universal Music - 7 Son ’as BMLFen In The
Ground Publisting, ASCAP/Universal u5|c 7Tunes
ASCAP/Sony/A Harmon ASCAP/EMI Apnil
ASCAP/EMI Music R,IDIISIIIH%UL] PRS/Stellar Sun
Sons, ASCAP) HL/WI

TE AMO 130! Lisec) 11 38

TE P‘H Sg’mﬂ Maximo Aguirte, BMVLGA Music Pub
lishing BMI L

TEQUILA ON ICE (Black In The Saddle. ASCAP/Romantic
Fiction Music. ASCAP/Universal Music Corﬁ/c‘)rauon
ASCAP/Macn'Thvcn Music, ASCAP} Hi

TE REGALO AMORES (Maler, ASCAP/Los /gnmcos

PuI)Ilshmq ASCAP/Editora Musical Mambo ASCAP) LT

THATS A MAN {(WB Music ASCAP/Steve Date Jones
ASCAP Larga Vista ASCAP/Songs Of The Sanderosa,
%CAP/Umvefsal Music - Careers, BMI). HUWBM. CS

THERE GOES MY BABY (Tom's Kid Music,
BMY/Sony/ATV Songs BMUFAZE 2 Music BMISouthem
Country Boy, ASCAP/Boobie & DJ Sonﬁs BMUWarner-
Tamerlane bushmg BMVCIarence Allen ASCAPMay
Tweltth, BMI, HLWEM

THESE ARE THE GOOO []LE []AVS Eldomn ) Music
Publistun g, BMUMuzik Maha, ASCAP: CS 55

THROUGH THAT WINDOW ENAMORAOO ESTOY)
Son%s 0f Universal Inc |, B I/UmversdI Musu: Corpord
lion ASCAP/S3 Publishin ASCAP%

TRADING PLACES (UR-Iv Music A CAP/EMI Apnl

ASCAF’/SOH%/ATV Melody BMIWI

88%208 Mustc Publishing, ASCAP] HL’WBM

RBH 12
THOUBLEMAKEH (Byetall Music, ASCAP/SO%/ATV Har-
mogégi\? CAP/K-Figz Muzk Publishing ASCAP) HL

H1
T-SHIRT (Andrew Frampton Music, BMVEM| Blackwood.
BMIAWayne Wilkins Music, BMIMusic Of SIa%e Three
BMIOn Suks Music. BMIn-Genius Songs |1
BMUEMI April ASGAPY HL, H100 44, POP 21

UNBEAUTIFUL (Religion Musio F\JDNSIIIE BMYMard-
Ione AB STIMI(obd?I Music Publishing. ASCAP) POP

UNBELIEVABLE (‘{I[NN MARIE) (Beautiful Monkey Pub

rInm
NSALMINU CONTROL (Songs Of Umversal Inc
BMI/SenseIess BMIThe Waters Of Nazareth BMYEN]
Blackwood, BMVRdBmhaser BMIUniversal Music 2
Songs BMI) RBH 100
UNTOUCHED (Gad Songs, ASCAP/Cherry Lane.
ASCAP/Liedela Music, ASCAP/Excalibir Productions.
RA/EMI Austialia Pty Ltd  APRA) CLM/HL. POP 56
UP DERE (5B esISIde ASC P/Pedaches Children
I’ubhshmg ASCAP) R

VIRTUAL OIVA (Not Listed) LT 22
VIVA LA VIOA (Unversal Mus(c - MGB Songs. ASCAP),
HL/WBM., H100 25, POP 34

w

WAITIN' ON A WOMAN (EM! Apni ASCAP/Sea Gayie
Music, ASCAP/Emima And Maddie, ASCAP/Wamer—
Tarmerlane Publishing, BMI) HL/AWBM, H100 66

WASSUP WIT DA COOKIES 50/50 Emenammem
BM|/Dirty Pool Music ASCAP) RBH 98

THE WAY | LOVEO YOU (SOny/ATV Tree, BMI/Taylor
Swilt Music BMVJ Mone Muswc ASCAP/De Wiite
Music, ASCAP) H

WE NEED 10 nou B Musnc ASCAP/Sangs In The
Key Of B Flat, SESA oonhme South, SESAG/Naked
Under My Clathes, ASCAP/Chrysalis Music Publishing

ASCAP The Deans List SESAC/December First Publish
iy Groupy SESAC.. HL/WBM, RBH 96

WHAT ABOUT NOW (£ Blaciowood. BIIBug

BMVIZ 06 Publishing, BMI/7 Months Of Shadows Pub-
lishing, BMUState One Music Americd, BMFSMGI.
IMRO; meIIs LIke Metal BMI) HL/WBM, H100 76

WHATEVER YOU LIKE Hown Clup P\thshmg
BMI/WarnerTamerIane bnshm BMVJImlo

IL\-AVRéch‘o}_Il}a(r)r(l)no Muznc A CA /EMI Blackwood BMI)

WHAT THEM GIRLS LIK Ludacns WorIdwxde Pyblish-
10 ASCAP/EM! Aprl ASCAP/Tearm S Dol Puplishing,
BMUHitco Music. MVSong{ s Of Wmdswef)( Pacific
BiURodney Jerkins Productions, BMVEMI Blackwood,
BMI HL, H100 92, POP 67, RBH 72

WHEN | GROW UP (EM Blackwood BMURodney
Jerkins Productions, BMIUniversal Music Cor omnon
ASCAP/TnT Explosive Puhhsmn?wASCAP’EM usIC
Publishing Lid , PRS/Glenwood us.cCo oration
PRS/B Feldman & Co POP 48

WHEN| SAIO | WDULOéSOYP//ATV Cmss Keys

ASCAP, Girl, ASCAP/Sony/ATV Tunes
ASCAP/Ior\e /Mger ASCAP/Songs Of Combustion
Music, ASCAP; usw OI Wmdswept ASCAP/No Such
Music, SOCAN) Hi

WHEN IT HURTS Gnndrwne BMVSon s Of Universal
Inc , BMVAnionio Dixon's Muzik ASCAP/E D Duz it,
BMYAving Music_Inc BMVUnderdanasI Songs.
BMVEMI mI ASCAP), HL/WBM. RBH

(%ony TV Tree BMUTaylor Swift Music
BM ony/ATV mber, SESAC/Hillsboro Valley.
SESAC) HL. H100 13, POP 23
WILL | EVER #Ler n HJbIIshlng ASCAP/Sony/ATV
Turies ASCA H73

WITHOUT YOU (Hmder Music Company BMVHI%OBUCK
Pubiishing BMVEMI Blackwood, BMI), HI

WOMANIZER (Outsyder Entertainment Musw Publishing
SESAC/Gametyme Music Pubhishing Group. ASCAP).
WBM H1007 POP 5

Y LLORA (Filosofo, ASCAP/Universal Musica,
SCAP/RompemscoIeca Musxc Publishing. BMYSebast-
1an Pubhishing, ASCAP) LT 47
YOU BELONG WITH ME ( Soné/ATV Tree, BMI/Potting
Shed Music, SESAC/Barbara Orbison World Publishing,
SESACACG. BMI), HL, POP 86
YOUH BOOY (Slique Whoa Music. BM/Tailor Made
Musizk, ASCAP/Street Flava Music. ASCAP) RBH 84
YSU RE GONNA GO FAR, KIO (Underachiever BMI)

10078
YOU'RE THE ONLY ONE (India B Music. BMI/Songs Of
Universal P% ram Inemational. BM/Demonte's u5|c
Pubhshin I/Paradise Forever Music, BM!) RBH 29
Y QUE QUEOE CLARD (Apa, BM) LT 12

complete chart data | 59
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- CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

g Y ARIKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

REAL ESTATE NOTICES/ANNOUNCEMENTS

BILLBOARD'S DECEMBER 20TH EDITION
“THE YEAR IN MUSIC & TOURING 2008”
IS ADON’T MISS ISSUE FOR SURE!!!

VENICE, CA - CONDO

Financing avail., New Const., 3BR,
2.5BA, 2,200 sq. ft. living area
$1,450,000 (213) 220-2903
www.526eastbroadway.com

READY TO RECORD? HOW
ABOUT SOME FREE HELP?

Contact us today
e and we'll send

= you your FREE
PRIl fvaster Tope

Guide that's full
of great recording
tips and tricks.

{866) 677-T911
www.discmakers.com/bb

TSOYDISC MAKERS'

MUSIC
MERCHANDISE

HOT DISCO CD & 12 INCH
from HARLEM NEW YORK
“Get Down Boy”
by The Paper Dolls
Retail & Wholesale
212-864-9810 or
516-481-8276

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD's. LP's, Books,
Cassettes as low as 50 cents. Your choice
from the most extensive listings avaitable.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.

P.O.Box A Trenton, N.J. 08691-0020

email: scorpiomus@aol.com

DUPLICATION/
REPLICATION
tangerineMASTERING.com

Grammy winning CD mastering -

ontime - with original ABBEY
ROAD analog & state of the art
DIGITAL MASTERING 201-865-1000

60 BILLBOARD

Private Recording Studio in Sausalito- .

FOR SALE: FULLY EQUIPPED 4000 5 FT STUDID « OFFICES /RFTCHEN. £
LUXURIDUS CRERTIVE ENVIRONMENT. &

IN-HOUSE CD °* DVD * VINYL MANUFACTURING

300.52.. $775.00

Includes: 1-color booklet &
I-color CD label from print-reody
film, jewelbox, shrinkwrap

c D Includes: 4-color booklet &

‘ ooo s l l 99 oo 2-color €D label from supplied
Package: L] artwork, jewelbox, shrinkwrap

12 VINYL PROMO

TOO 127 vinve $849.00 additional LP's: $1.80 each

500 T2 vinvi $1,329.00 REORDER 5760.00

TOOO T2 vinvi $1,939.00 REORDER - $1359.00

PACKAGES INCLUDE: WHITE JACKET w/ HOLE » MASTERING « FULL PROCESSING «
TEST PRESSINGS  2-COLOR LABELS (stock background)  SHRINKWRAP « QUICK TURN ARGUND

RAIN BO RECORDS MANUFACTORING CORPORATION
8960 Lton Ave., Canoga Park, CA 91304 - (818) 280- 1100

fax: 818 2801101 « www.rainborecords.com « into@rainborecords.com

PROMO &
MARKETING

LIVERPOOLDREAMS.COM -

NEW MUSIC WITH A FAMILIAR SOUND -
BUY THE NEW LIVERPOOL DREAMS
ALBUM AT OUR WEBSITE -
LIVERPOOLDREAMS.COM

NOTICES/
ANNOUNCEMENTS

AFTER YOU'VE
ADVERTISED YOUR
HELP WANTED
MESSAGES ONLINE...

The Hollywood Reporter,
Mediaweek, Brandweek,
ADWEEK, Editor & Publisher
and Billboard seeking to hire
that ideal candidate to fill a
recently vacated position. If
you're still NOT happy with the
responses, please consider the
use of Billboard PRINT to reach
all serious music professionals
directly! I'll knock 50% OFF
whatever size ad you select to
run on the Billboard pages.

To Order Back Issues
Online, Go To:
billboard.com/backissues

This offer is limited so call
Jeff Serrette at
1-800-223-7524

TODAY for rate information

NOVEMBER 29, 2008

wWWW americanradiohistorv com

NOT ONLY WILL THIS HOT EDITION GRACE THE
NEWSSTANDS FOR A FULL TWO WEEKS. IT WILL BE
SOLD FOR MONTHS AFTER TO ANYONE WHO MISSED
PICKING UP THEIR COPY. THIS COLLECTORS EDITION
WILL REACH OUT TO EVERY CORNER OF THE MUSIC

INDUSTRY IN MORE THAN 110 COUNTRIES! THIS ISSUE IS
THE ULTIMATE RESOURCE TOOL - REFERENCED
YEAR-ROUND BY TOP INDUSTRY EXECS AND MUSIC
MUSIC FANS ALIKE. WITH ANALYSIS OF EVERY SEGMENT
OF THE MUSIC INDUSTRY FROM TOURING TO GLOBAL
BUSINESS AND THE YEAR-END CHARTS.

ISSUE DATE - DECEMBER 20TH
DEADLINE - DECEMBER 9TH
READY - GET SET - CALL JEFF 1-800-223-7524
RESERVE YOUR SPOT TODAY!!
iserrettef@billboard.com

CALL US TODAY AND ASK ABOUT
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR NEW
ADVERTISERS!
1-800-223-7524 or

 jserrette@billboard.com

FREE

(Advice)
HOW DO YOU MAKE YOUR
CLASSIFIED AD PAY?
By running it consistently —consecutive
weeks—for impact!!

Rarely does a prospective customer reply to an ad the
very first time it appears. When that customer is ready to
buy. Remember, the very week he or she is ready your
advertisement should be in POSITION.

Stay ALIVE and SATISFIED with an
ACTIVE CLASSIFIED!!

TOLL FREE
800-233-7524 or 646-654-4697
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TURNTABLE

Send submissions to: execabillboard.com

RECORD COMPANIES: Kidz Bop, a division of Razor & Tie En-
tertainment, appoints Liz Nealonto the newly created posi-
tion of GM. She was creative director at Sesame Street.

EMI Music names Rafael McDonnell VP of brand partner-
ships, licensing and synchronization for the United Kingdom
and lreland. He was founder/managing director of RED En-
tertainment Marketing, a marketing consultancy specializing
in music and entertainment.

Island Def Jam Music Group appoints Jeff Straughn sen-
ior VP of strategic marketing. He was VP.

PUBLISHING: Universal Music Publishing Group promotes
James Cheney to director of creative. He was coordinator.

CHENEY

TOURING: Facility management/consulting services firm
VenuWorks names Rik Edgar executive director of the Racine
(Wis.) Civic Center. He was an operations supervisor at the
Jowa Events Center in Des Moines, lowa.

NEALON

STRAUGHN

MEDIA: BET Networks appoints Loretha Jones president of
programming and promotes Stephen Hill to president of pro-
gramming. Jones was an executive VP of MTV Films/Para-
mount Pictures, and Hill was executive VP of music program-
ming and talent at BET.

RELATED FIELDS: Licensing consulting company Rights-
Flow promaotes Benjamin Cockerham to COO. He was VP of
operations,

Music production company Immediate Music names David
Noble director of sales and licensing. He was director of client
services at MusicBox.

—Edited by Mitchell Peters

WHITE ZOMBIE: COURTESY OF UMG

WORKS

ASCAP SONGWRITERS GO BACK TO SCHOOL
Inner-city elementary and middle school students in Boston,
Chicago, Dallas, Los Angeles and San Francisco will get a per-
sonalized songwriting lesson this winter from a handful of
ASCAP-affiliated artists. For the third yearin a row, the ASCAP
Foundation and nonprofit organization America Scores have
partnered to send musicians into schools for three-day song-
writing lessons for underprivileged youth. The ASCAP-selected
songwriters teach music-writing workshops, the meaning of
copyright material and the importance of creative control.

“The kids are stoked 1o have a songwriter there, and every
one of the songwriters comes out of the program totally in-
spired,” says ASCAP senior director of film/TV music Sue
Devine, who heads the program with America Scores national
education director Michelle Shedro.

This winter, artists participating in the ASCAP Songwriter
Residency program include Dwayne Simmons (Boston), Da
Internz (Chicago), Johnny Lloyd Rollins and David Rice (Dal-
las), Saul Williams (L.A.) and Birdmonster and Psalm One
(San Francisco). Although all participating artists thus far
have been affiliated with ASCAP, Devine says she would be
tempted to involve non-ASCAP acts if they are “really in-
spired” by the program.

Each lesson concludes with a fully developed song that is
co-written by the students and the artist and placed on a pro-
motional CD. “We wanted to get it into the hands of the kids,
soat the end of their school year they all got a copy of the CD,
which includes their songs and all the songs recorded in the
other schools,” Devine says. —Mitchell Peters

BT Biw

ABOVE: BMI VP of film/TV relations Doreen Ringer-Ross sat down
with "The Wrestler” director Darren Aronofsky, left, and the film's
composer Clint Mansell to discuss Fox Searchlight’s award-winning
movie and the synergy between director and zomposer.

RIGHT: “Backbeat: The Creation of Gossip Gir!'s Music” highlighted
the process of deconstructing a hit TV show and the creative process
used in uniting audio with visual. Moderated cy Billboard senior editor
Ann Donahue, the panel included Transcenders composer/songwriters
Terence Yoshiaki, Brian Lapin and Mike Fratantuno; executive produc- §
er Josh Schwartz; executive producer Stephanie Savage; and Chop
Shop president/music supervisor Alexandra Patsavas. From left:
Lapin, Fratantuno, Schwartz and Savage.

BELOW: Billboard editorial
director Bill Werde moderated
the “Master Class” panel,
where top film and TV music
executives covered such top-
ics as selecting the right
artists, necotiating 360 deals,
launching labels and publish-
ing companies, and writing
and performing songs. From
left: Chop Shop president/
music supervisor Alexandra
Patsavas, the Doors Music Co.
manager Jeffrey Jampol,
Disney Channel VP of music
and soundtracks Steven
Vincent and Lionsgate presi-
dent of music and publishing
Jay Faires.

_ ) _
THE HOLLYWOOD REPORTER
AND BILLBOARD FILM & TV
MUSIC CONFERENCE

The Hollywood Reporter and Billboard teamed up to deliver the
seventh annual Film and TV Music Conference, held Nov. 13-14 at
the Sofitel in Los Angeles. With record attendance, the sold-out
event brought together top composers, directors, songwriters,
record labels and advertising, gaming, studio, network and
publishing executives, as well as the best music supervisors in
the business. In addition to panel discussions and round-tables led
by leaders in the field, highlights included a conversation with
director Marc Streitenfeld, the panel “Director/Composer Line”
with “The Wrestler” director Darren Aronofsky and composer
Clint Mansell, a keynote with “Defiance” director Edward Zwick
and composer James Newton Howard and a performance by
“Ugly Betty” actor Val Emmich. Songwriter Diane Warren re-
ceived the Hollywood Reporter/Billboard Film and TV Music Ca-
reer Achievement Award and composer Hans Zimmer was pre-
sented with the Hollywood Reporter/Billboard Maestro Award.
2008 sponsors included ASCAP, APM Music, BMI, SESAC, First-
com Music and Talent Solutions. PHOTOS: COURTESY OF ARNOLD TURNER
and MAURY L. PHILLIPS/A TURNERARCHIVES continued on page 62

Composer
James Newton
Howard, left, is
greeted by
music producer
Nile Rodgers
Etetween panels

Bluhammock recording
artist and "Ugly Betty”
actor Val Emmich
perlorms an acouslic
set during the
conference.

Sponsored by Killer Tracks, the “Secrets Behind TV Music” panel dissected the differences in
network and cable shows. From left: Playback Music Supervision owner Billy Gottlieb, ABC

Studios VP of music Dawn Soler, Lionsgate VP of TV music Russell Ziecker, Neophonic music

B supervisor PJ Bloom and Killer Tracks head of film/TV Todd King. Moderated by the Hollywood
B Reporter editor Elizabeth Guider, the panel also included Hit the Ground Running music super-
visors Jason Alexander and Rudy Chung

Il INSIDE TRACK

RISE OF THE (WHITE) ZOMBIE

Assembling the White Zombie boxed
set “Let Sleeping Corpses Lie” was
‘weird” and somewhat bittersweet
for Rob Zombie. “It felt like | was put-
ting together a box set of someone
else’s band. It just seemed like forever
ago, and some of the early songs are,
like, 20 years ago or something,” he
tells Track.

The four-CD, one-DVD collection in-
cludes 63 tracks and a wealth of rare
video footage and other memorabilia
he’s held onto. The process “brought
up a lot of things I’d forgotten about—
unfortunately, some of it was negative,
he says. He was particularly reminded of
the waning days of the band, wher the
group members would tour in separate

vehicles and not see each other except
at shows. None of the other members
were involved in the set. “The mainrea-
son White Zombie ended was the peo-
ple who were White Zombie didn’t get
along anymore,” Zombie says, adding
that he finished the group’s final show
in 1996, walked offstage, into a car, went
to the airport and “didn’t look back.
Nevertheless, he hopes “Let Sleep-
ing Corpses Lie”—pointedly titled, he
acknowledges, for those who might
wonder about a White Zombie re-
union—will feed the appetites of
younger generations of fans that con-
tinue to come along. “l can see it,
strangely enough, in the royalty checks.
Every year the band makes more

WHITE ZOMBIE

money,” Zombie says. “Hot Topic is
doing a new line of White Zombie
merch. It’s just one of those things that
happens, | think. There’s always a new
wave of kids that gets super-jazzed on
a band that’s not around anymore.

NOVEMBER 29, 2008 | www.billboard.biz
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Attendees welcomed Diane Warren with a
standing ovation before her Q&A with Billboard

senior editor Ann Donahue

!

-
Top names in the videogame space shared strategies for integrating and composing ' f
music for games during the “Secrets Behind Video Game Music” panel, moderated by Seven-time Academy Award-nominated composer 8 E
Music4Games founder Greg O’Connor-Read. From left: Sumthing Else Music Works label James Newton Howard, left, and Academy N
founder/music producer Nile Rodgers, composer Paul Haslinger, Activision talent and Award-winning producer/director/writer Edward ; i

audio management group director Adam Levenson, O'Connor-Read, composer/artist/ Zwick before taking the stage to discuss their i 2 o - - g >

innovator Tyler Bates and Riptide Music founder/president Rich Goldman. film “Defiance " f—-‘é_

THE HOLLYWOOD REPORTER AND BILLBOARD FILM & TV MUSIC C)NFI':' R ECE

continued from page 61

| 8l Billboard editorial director Bill werde meets with participants on the “Indie Revolution™
X =g : panel, which examined the booming indies sector and whether creating music for indies

Director Ken Kwapis, center. composer Cliff Eidel nan, right outweighed the financialconstraints. From left: the Orchard co-founder/chief creative A s b

and Grammy Award-winning producer/music supervisor Danny [T TE NN RN Al SO A vy sy Sl "

Bramson hang out in the speaker room prior to treir "Collabor- TSNSy VIARVI= N 3 1A music Tracy McKnight?First Artists Management partner Songwriter Diane Warren, center. the recipient of the 2008

ators” panel, which focused on their work on the liims "He's Robert Messinger, Spirit Music Group VP of creative services Peter Shane, director Allison RN R A N U D R A e [

Just Not That into You,” “The Sisterhood of the Traveling Anders. Razor & Tie co-founder Eliff Chenfeld and Werde. Achievement Award, sponsored by ASCAP, with Billboard

Pants,” "Sexual Life” and “"The Beautician and the 3east 3 . editorial director Bill Werde and senior editor Ann Donahue

Mudiv

ASCAP and
Billboard
staffers
surprised
ASCAP senior
VP Nancy
Knutsen with
a birthday
cake.

Award-winning fitm
composer/producer
Hans Zimmer is
presented with the
2008 Hollywood
Reporter/Billboard
Maestro Award by
the Hollywood
Reporter editor
Elizabeth Guider

LR

NS

NUSIC

SHOOT magazine hosted the panel “SHOOT Presents Music for Commercials—And Beyond.” exploring the evolving
4 commercials marketplace from the ad agency side, the licensed music business and spot music/sound design
house entrepreneurs. Moderated by SHOOT magazine editor Bob Goldrich, far right, the panel included, from left
Beacon Street Studios co-founder/composer/creative director Andrew Feltenstein, Stimming executive producer
Kelly Fuller, Trivers/Myers Music founder Liz Myers, Songs Music Publishing senior creative licens ing executive
Carianne Brown and Grey Group senior VP/director of music Josh Rabinowitz

Hit the Ground Running
music supervisors Jason
Alexander, left, and Rudy
Chung catch up on the
news in Billboard prior to
the “Secrets Behind TV
Music” panel.

From left: composer Marc Streitenfeld, who collaborated with director
Ridley Scott on the films “A Good Year,” "American Gangster” and "Body of
Lies.” with Billboard publisher Howard Appelbaum and ASCAP senior
VP/domestic membership group Randy Grimmett before Streitenfeld's
Q&A with Grimmett

Lay one of the Film and TV Music Conferdnce
concluded with the Hunnypot party. More than
1,200 people attended the bash, which included
pe-formances by Matt Wertz, the Bird and the
Eee, Dr. Hollywood, Adam Freeland and the
Hunnypot D.J Crew: PJ Blogen, Hot Tub, ) X
Coleman, Manolo and Mia Moretti. From left are Music supervisors mingled during a private VIP ancheon, sponsored by
Dr. Hollywoogy Alex LarsoW=1.d Louie Rubio. APM Music. From left: Chop Shop/ president/music supervisor Alexandra
PHOTO, COUR B L GUY LONG Patsavas, Commit Media founder/CEO Paul Katz and APM Music presi
1 dent Adam Taylor.
- L _ _ - -
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midemtalent(

GLOBAL ARTIST DEVELOPMENT

Discover and
develop artists

i

Abhijit Pohankars 'Urban Ragas’

India
_ '\1
§
Magnus Lindgren’s Batucada Jazz o
Sweden .

N - CHKALIE WINSTON 4050 E
z
Ndidi Onukwulu - ' g
Canada \ e - T
: Charlie Winst £
Lea rn fro m UKar 1e winston %
international experts
a
X

mSorEom

tain Watt, Co-Manager of MIKA & Managing Director, Machine Management, UK

MidemTalent showcases and conferences are dedicated to all those involved in the artistic process, from creation to the stage, from A&R to
- booking agents and festival organisers and beyond. Held at MIDEM, the world’s music market, there is no better opportunity to meet with the
music community at large (9,000 participants from 90 countries).

Platinum sponsor : Gold sponsor :
™ 1/
Activision | BlZAR) <o
NN

Media partners :

w.. Bilbeard musikioce [RIEE _-

SATONS BF MUSE L METRA

MIDEM: 18 - 21 January 2009 - MidemNet: 17 - 18 January 2009 « Palais des Festivals, Cannes, France
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