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54 GRAMMY Nominations.

24 GRAMMY Awards.
1 Bank.

Congratulations to all of our clients who were honored this year at the GRAMMY Awards?
It takes an enormous amount of talent and dedication to make it to the top, and we're
proud to have been with you every step of the way. To see how we can help you realize
your dreams, call: Thomas Carroll, Senior Vice President, Sports and Entertainment Banking,
SunTrust Investment Services, Inc. at 404.724.3477.
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SUNTRUST

ROYALTY LENDING  TOUR FINANCING  RETIREMENT PLANNING  INVESTMENT MANAGEMENT Seeing beyond money

GRAMMY is a registered trademark of The National Academy of Recording Art & Sciences, Inc.
Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured ¢ Are not Bank Guaranteed = May Lose Value

SunTrust Sports and Entertainment Banking Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank.

Securities, insurance and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC registered investment adviser and a member of the NASD and SIPC.
© 2007 SunTrust Banks, Inc. SunTrust and Seeing beyond money are federally registered service marks of SunTrust Banks, Inc.
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Jezn Sebastian

“Cémo Me Haces Falta”
compositor: Marce Antonio Solis
editora: Crisma

“Contra Viento Y Marea”
compositores: Mzurizio Arriaga
Jorge Eduardo Mi-guia

editora: Editora San Angel

“Cosas Del Amor”
compositor: Luis Gerardo Padilfa R ojas =acM)
editora: Huina Pudishing

“De Contrabamdo”
compositor: Joan esastian
editora:Vander Must

“Insensible A Ti (Me Pone A Mil)”
ccmpositora: Aliciz \iflareal
ecitora: Universas Music Publishing

“Lagrimillas Tontas”
compositor: Jairme \elazquez Aguilar (SAC 4
editora: BMG 30125

“Muchachita Cie Ojos Tristes™
compositor: José Miguel Gallardo Vera (c£f)
editoras: ACM Ediciones Musicales (SGAB,
BMG Music Pubtshiag Spain (SGAE)

BMG Songs

“°iga”

compositor: jozr 3emastian

editora:Vande- Mus<

Marco Artonio Solis

“Pero Te Vas A A-repentir”
Jompositor: Marco Anonie Sclis
2d:itora: Crisma

“Regalo Caro”
compositor: Juan Vilareal Garda (SacM)
2ditera: Universal Music ublishing

“Se “ue”
zampesitor: Enrique “Fzto’ Guzmian (sacty)
2ditcr:Vander Mus<¢

“Se Te Olvido®

zcmpesitor: Gustaveo Sartande
2ditoras: Famous Masic Ccrperation
Santar der Melodies

“Sin Tu Amor”
ccmpositora: Ana Gabriel sacw)
ecitora: Sony/ATV Discos “usc Publishing

‘“Yiva El Amor”
ccmpasitor: Marco Ansanid Solls
ecitora: Crisma

“Los Infieles”
compasitor: Anthory Santos
editora: Premium Latin Fublisting

“No Es Una Novela”
compasitor: Daniel Craz
editora: Juan & Nelson Fublisking

“Qué Precio Tieme El Cielo”
compositor: Alfrede E. Machers
editora: WB Music

“Labios Comparticos”
tompositor: Fher
edito as: Tulum Muzic, 8 Music

“Mi heca De Trapc”
comrpositores: Pablo Bemeszs $GAE)
Jesé Miguel Gallarde Vera (SGAE)
Alejandro Monterc SCAE)

Faritr Garde Fernénd=z (:GAR)
Advaro Fuentes Ibarz (:CA¥)

Xabier San Martin 3eldzrrain (SGAE)
Pabic Benegas Urasay2r GGAE)
Amaya Montero Sardizs {SSAER
editoras: Sony ATV Spain,

L OVE Ediciones S—

Franco De Vita

“Tu Feor Er-or”
compositores' Arnando Avila (SACM)
Angel Francisco Reyaro Pontes SGAE)
editora EMI Apri Music

“Cémo Duele”

compotitores: Mauricio L. Armaga
Jorge Eduardo Murgaia

editora Editora $an Angel

prograra: Telenovelz ‘Barrera De Amor’

“Don Francisco Presenta”
compositor: Gerardo Flores

editora Nuestro Music

prograsha: ‘Don Frarcisco Presenta’

Musica Orig nzl/Incidental
compositor: Caros Marmo
editora Nuestro Music

“Cailz2"
compositor: Tito B 3amsino
editorz Sony/ATY Discos Music Publishing

“Eso Ehh...!:”
compositores: Abxiz, Fido
editorz Sony/AT« Discos Music Publishing

“La BoteHla”™
compasitor: Marzin Machore
editer= BMG Songs

“Machucandoc™
compcsitor: Dacdy fankee
editorz: Cangris Putlishing

“Me Matas”

compcsitores: Kan-7. Rakim, Rafael Pina
editorzs: Mafer Music Publishng
Sony/ATV Music Pudlishing

“Noche De Sexo” &
compcsitor: Antiory Santos
editora: Palabras De Romeo
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Sony/ATV Music
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Sony/ATV Music
Publishing, LLC

“Rompe”
compositor: Daddy Yankee
editora: Cangrls Publishing

“Tengo Un Amor”
compositores: jorge Luis Fonseca
Ken-Y,Toby Love, Edwin Pérez,
Rakim, Wise

editoras: EMI April Music,

EZ Vida Music, Mafer Muslc
Scarlito Ent

Sony/ATV Discos Music Publishing

“A Ti”
compositor: Ricardo Arfona
editora: Sony/ATV Discos Music Publishing

“Abrazame”
compositor: Mario Domm
editora: Sony/ATV Discos Music Publishing

“Cémo Duele (Barrera De Amor)”
compositores: Mauricio L.Arriaga

José Eduardo Murguia

editora: Editora San Angel

“Como Si No Nos Hubiéramos Amado”
compositores: Francisco Gamarra Rodriguez (SGAE)
Laura Pausini (SIAE),

Alfredo Rapetti (SIAE)

Danijel Vuletic (SIAE)

editoras: Sony/ATV Discos Music Publishing

WB Music

“Detalles”

compositores: Roberto Carlos (s8AT)
Erasmo Esteves

Buddy Mary McCluskey (SADAIC)
editora: EMI April Muslc

“Hips Don't Lie”
compositores: Omar Alfanno
Luls Diaz, Wyclef jean

Latavia Chufon Parker

editoras: Huss Zwingli Publishing
Lanfranco Music

Quisqueya Muslc Publishing
Sony/ATV Tunes LLC

Universal Music Publishing

Yashay
=
-

“Lo Que Son Las Cosas”
compositor: Luis Angel Mirquez
editora: Don Cac Music

“Ni Una Sola Palabra”
compositor: Xabier San Martin (SGAE)
editoras: Seny/ATV Discos Music Publishing
Sony/ATY Music Publishing Holdings (SGAE)

“No Se Porqué”
compositor: Jorge Luis Piloto
editoras Pilot> Music Publisher
Universal Music Publishing

“No Te Apartes De M{”
compositores: Roberto Carlos (sBAT)
Erasmo Esteves

Luis Gémez Escolar (SGAE}

editora: Sony/ATV Discos Music Publishing

“Nuestro Amor”

composiores.

Emil Guiflermo Carranza Méndez (SACM)
Guillermo Guu Méndez (SaCM)

editora: Zditora San Angel

“Nueso Amor Se Ha Vuelto Ayer”
compositor: Alejandro Lerner
editora: The Fry And The Bee Music

“Que Me Alcance La Vida”
compositores: Leonel Garzia (SACM)
Nahuel Schajrs (sAct)

editoras: BMC Songs

Sony/ATY Discos Music Publishing

“Que Vueiva”
composior: Marco Antonio Solis
editoras: Crisma

“Volverte A Amar”
composizores: Mario Dormm
Alejandrs Guzman

editoras: EMI April Music
Sony/ATV Diszos Music Publishing

MariLyN BerGman | PRESIDENT & SHARMAN OF THE BoaRD
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Chop Shop rolls dice 19

on WMG label.
Global

On The Road
Retail Track

20
21

23

FEATURES

COVER STORY

Digital Entertainment
The Indies

Latin

Garage Rock

The Publishers Place
Q&A: Nigel Rundstrom

Once a boy wonder,
Conor Oberst, now 26, has a new album and
a new approach to managing his career.

Why the mobile

music market needs to grow beyond ringtones.

Dialing up

a top 10 list of mobile-minded musicians.

How Navarre’s founder built a leading
distribution company for a new era.

MUSIC

Arctic Monkeys drop
media-shy routine for

sophomore set.
Global Pulse
Nashville Scene,
Higher Ground
Classical Score
Rhythm & Blues
Reviews

R: lllustration by Br‘}/an Chyristie. pe

REIM o

‘WIREIMAGE COM: FEHR OL

OF MA

JONE T Kﬁ]\\l :

ME LIVE

Billboard’s Mobile
Entertainment Live on
March 26 culminates with
the MMA Mobile Enter-
tainment Live Bash pre-
sented by AOL, with live
performances by the 88
and David Martin. More

at billboardevents.com.

6 BILLBOARD |

LATIN

IN EVERY
ISSUL

Opinion

Over The Counter
Market Watch

Charts

Marketplace
Backbeat

Inside Track,
Executive Turntable =

R&B/HIP-HOP

Toby Love, DJ Nelson,
Calle 13 and Mariano
Barba are confirmed to
participate in the
Billboard Latin Music
Conference & Awards, set
for April 23-26 in Miami.
For more info, go to
billboardevents.com.

MARCH 31, 2007

Returning to Atlanta Sept.
5-7, the Billboard R&B/
Hip-Hop Conference &
Awards features savvy
speakers, networking
opportunities, educational
sessions and exciting
performances. More at
pbuHlboardevents.com.

THE JADED INSIDER
Get the down and dirty
details from the recent
South by Southwest
festival in Austin—and
find out which “American
ldol” contestants have
talent while you're at it—
only on the Billboard
blog at jadedinsider.cor
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TOP INTERNET 68
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TOP PDP CATALOG 68
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Billlboard

ON THE CHARTS

ARTIST / TITLE
MUSIQ SOULCHILO /
LUYANMUSIG

THE GREENCAROS /
VIRIDIAN

YO-Y0 MA /

~ APASSIONATO

JOSH GROBAN /
AWAKE

CARRIE UNOERWO0OD /
SOME HEARTS

AMY WINEHOUSE /
BACK TO BLACK

AR/

POCKET SYMPHONY
CONSEQUENCE /

DON'T QUIT YOUR DAY j0B
NEIL YOUNG /

. LIVE AT MASSEY HALL 1971
 HARRY CONNICK, JR. /
. OH MY NOLA

" GEORGE BENSON & AL JARREAU
GIVIN' IT P

ARCO ANTONIO SOLIS /
TOP LATIN 64 [:AHISTORIA CONTINUA.. PARTE fi

GUNS N' ROSES /
GREATEST HITS

MUSIQ SOULCHILO /
LUVANMUSIG

BOB MARLEY /
FOREVER B0B MARLEY

ARTIST/ TITLE

JOHN MAYER /

WAITING ON THE WORLD TO CHANGE
OAUGHTRY /

IT'S NOT OVER

KENNY CHESNEY /
BEER N MEXICO

DELERIUM FEAT. ISABEL BAYRAZOARIAN /
ANGEUCUS

NELLV FURTAOO/
| SAY ITRIGHT

| FERGIE FEATURING LUDACRIS/
GLAMORQUS

FERGIE FEATURING LUDACRIS / i

MIms /
THIS 1§ WHY M HOT

BEYONCE /
LISTEN

| JUAN LUIS GUERRA Y 440/
4 L& LLAVE DE M CORAZON

30 SECONDS TO MARS /

| FROM YESTERDAY

FERGIE FEATURING LUOACHIS/
GLAMOROUS

JUSTIN TIMBERLAKE /

WHAT GOES AROUND... COMES AROUNR
ROBIN THICKE /

LOST WITHOUT U

ROBIN THICKE /
LOST WITHOUT U

RICH BOY FEATURING POI.OW m DON,‘
_THROW SOMED'S

ROBIN THICKE /
LOST WITHOUT U

| MIMS /
RHYTHMIC & 60 8 1ot v vor

ol

PAGE
TOP DVD SALES © 69

TOP TV DVD SALES - 69
VIDEO RENTALS - 69

X360: CRACKOOWN

GAME RENTALS = 69

THIS WEEK ON .biz

TOP BLUES J #1

TOP CHRISTIAN § #1

TOP GOSPEL #1

TITLE

CHRIS BROWN FEATURING JAY 5IZ 0
POPPIN'

' BORAT

SOUTH PARK: THE COMPLETE NINTH SEASON

BORAT

ARTIST / TITLE

KENNY WAYNE SHEPHERD /
10 DAYS OUT: BLUES FROM THE BACKFOADS

RELIENT K/
FIVE SCORE ANO SEVEN YEARS AGO

VARIOUS ARTISTS /

_WOWGOSPEL 2007 __
ARCADE FIRE /
NEON BIBLE

1 NEIL YOUNG/

Wl SULIVERTVTRUIN
CELTIC WOMAN /

A NEW JOURNEY

TOP NUSIC VIDEO SALES || 41 Jf MEb Yo/

1 [ 1058 STONE/
# TELL ME BOUT 1T

TOP INDEPENDENT #1

TASTEMAKERS

TOP WORLD § #1

TOP VIDEO CLIPS

CHAYANNE: JEROME ALBERTIN

FELIX JUNG

BRIGHT EYES: BUTCH HOGAN: LUM|
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To a legendary record man and
an even more legendary father...

T T I ——— -

2.12.23 - 3.20.0%7

Love,
Your Children,
Barry Weiss, Maureen Spergel and Pam Katz |
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EDITORIALS | COMMENTARY | LETTERS

AP2PProposal

Let’s Find Out If It’s About Free Music Or A Great Experience

BY TED COHEN

Seven years after the original Napster
burst onto the scene with its revolution-
ary approach to sharing music, the shaky
marriage of art and technology has
reached the point where it’s ready for
some serious relationship counseling.
It’s time to start over, and this time, re-
ally feel the love.

I consulted for Napster from 1999 until
Ijoined EMI Music in 2000 and still regret
the lost opportunity to monetize the peer-
to-peer (P2P) phenomenon. At the time,
Napster's management publicly expressed
support for working with the labels but
was not sincere. The labels were also cul-
pable, some frozen by the paradigm shift,
others angered by Napster’s audacity.
Today’s legitimate—and illegitimate—
downloading is all an outgrowth of the
original Napster, for better or for worse.

Unfortunately, the main legacy of the
Napster revolution turns out to have been
a devaluation of music. When everything
is available for free, it means only those
who are willing to pay do so. And mil-
lions of consumers have shown they pre-
fer free. Buying CDs has devolved into
a practice for the technologically im-
paired or the seemingly even smaller
population of the morally upstanding.

But file sharers, industry pundits and
the Electronic Frontier Foundation argue
thatit’s not about morality or free music,
it's about freedom. The labels are behind
the times, they say, being overprotective
and unrealistic. Today, it’s about getting
music that’s not “crippled” with digital
rights management (DRM) and other re-
strictions. It's about discovery. It's about
an unlimited breadth of content: no fil-
tering of acts like the Beatles or Led Zep-
pelin, who seemingly don’t want their
music made available digitally, and no
holding back on unreleased material.

LISTENER-SUPPORTED

In his March 17 opinion piece, Jonathan
Potter opines that a download directed to
a single recipient who ordered it should

They insist it’s all about the commu-
nity—Dbonding with people around the
world who like the same music. It’s def-
initely not about free. Well, maybe a lit-
tle, but mostly it’s about those other
things. At least that's what they tell me.

Allright, I say, “Let’s find out.” Is this
argument for a P2P world completely
disingenuous or a valid position based
on the current marketplace? We don’t
really know, but that's fixable.

After six years at EMI, I'm consulting
again and taking a broad look at the cur-
rent landscape. I am especially inter-
ested in imagining what legal P2P might
look like. So far, the efforts to create a
P2P service that is “industry-friendly”
and attractive to consumers have totally
failed. iMesh is a ghost of its previous
self, grotesquely morphed into some-
thing that was crafted to be label-friendly
and ended up devoid of any apparent
consumer appeal. This was not the right
solution, at least in my opinion.

What I propose is an aggressive six-
month trial by a major P2P service (any
takers?) that could finally give us clear
insight into the behavior of P2P users.
[s it about interoperability, community
and deep catalog, or is it all about free?
We need to know.

Here’s how it would work: Leave the
service exactly as it is: no filtering, no
DRM, no changes to its current offer-
ing of unprotected MP3s. The rare
tracks, bootlegs—they all stay there. Just
charge for each piece of content and split
the revenue between the service and the
content owners.

Yes, I know. Deals aren’t in place with
labels and publishers. Some content out
there (bootlegs, etc.) isn’t “cleared,” and
yes, it might keep some accountants
working overtime. But wouldn't it be bet-
ter to figure out how to allocate all the
revenue than not to have it at all? For the

not be deemed a performance. This is akin
tothe old adage that ifa tree falls in the for-
est and nobody’s there to hear the crash,

WR'TE US- Share your feedback with Billboard readers around the
world. Send correspondence to letters@billboard.com. Include name, title,
address and phone number for verification. Letters should be concise and may
be edited. All submissions published shalli become the sole property of
Biliboard, which shall own the copyright in whole or part, for publication.
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“gray” content, [ suggest labels consider
a 50/50 percentage share with the artists,
obviating arguments on who owns it.
We need to try to monetize the behav-
ior, not block it. Labels and artists would
finally see a meaningful revenue stream
from the disruption. It’s truly a win-win
outcome. The only difference is now con-
sumers would pay for each track they

download. Watermarking and the cap-
tured, detailed anonymous consumer
behavior data would provide a degree of
accuracy in assessing the experiment’s
success or failure. And let me state for
the record this is just an experiment. The
results need significant evaluation be-
fore any final action.

I've spent more than 20 years work-
ing in digital media, the last 10 totally
focused on the digital delivery of music
and video. We now have all the technol-
ogy that we need to make this work for
all concerned. We just need the com-
mon sense to utilize it properly. <«

Ted Cohen is managing partner of digital
media and entertainment advisory
company TAG Strategic.

“EEDBACK

no sound is generated. Likewise, if aradio
station broadcasts a record and nobody was
listening at the time, there was no perform-
ance. This is equally absurd, inasmuch as
the number of available listeners is of no
consequence in determining whether a
performance or sound has taken place.

Oliver Berliner
Gramophone Music
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BUSINESS MANAGER, LICENSING & EVENTS: Barbara Grieninger 646-654-4675
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>>>MACCA
GOES FOR
THE LATTE

Paul McCartney is
officially the first
artist signed to Hear
Music, a new joint
label formed by
Starbucks and the
Concord Music
Group. His first
release under the
deal, an as-yet-
untitled album, is due
early this summer. Its
release on Hear Music
marks the end of
McCartney’s
decades-long
association with
Capitol.

>>>AMP’D
GETS CASH
Start-up wireless
operator Amp’d
Mobile has raised
another $107
million—bringing the
total to $360
million—to fund its
content-heavy
mobile
entertainment
strategy. The new
funding round
includes
contributions from
prior Amp’d
supporters Universal
Music Group and
MTV Networks, as
well as a number of
venture capital
groups.

>>>LATIN
EXEC SHUFFLE
A number of key
Latin label
executives have
exited their
positions. EMI Latin
America
president/CEO
Marco Bissi left the
company March 19.
Manolo Diaz,
president/CEO of
EMI Music Iberia, will
take a special
adviser role in the
EMI Music
international
division April 1.
Simon Bose,
currently GM of EMI
Music Spain, was
promoted to
managing director of
EMI Music Iberia
March 19. And
Warner Music Brazil
president Claudio
Condé will leave his
post April 1 and be
replaced by Sergio
Affonso, current
head of Warner
Music Mexico.

K

DEATH CAB FOR CUTIE
began connecting with
mainstream audiences after
appearingon ‘The OC”

|

J

LABELS

The woman behind the sound-
tracks to “The OC” and “Grey’s
Anatomy” is launching her
own label.

Alexandra Patsavas, the in-
fluential TV and film music su-
pervisor who has helped put
Death Cab for Cutie, Snow Pa-
trol and the Fray on the main-
stream map, has inked a deal
with Warner Music Greup’s At-
lantic Records to form a new
imprint, Chop Shop Records.
The label shares the name of
Patsavas’ 10-year-old Califor-
nia-based firm, Chop Shop
Music Supervision.

Patsavas has been in nego-
tiations with Atlantic about
creating a label since last year.
The subject was first broached
in a meeting with Atlantic
president Julie Greenwald at
the Coachella music festival.

“It’s something we came up

BY BIIAN GARRITY.

with together,” Patsavas says.
“A label seems like a natural
extension of whata music su-
pervisor does . . . You can
come across things very early,
and there have been bands
along the way I would have
loved to have worked with
more closely.’

Many basic details of the ven-
ture are still being sketched out.
Patsavas says she will look to
hire a label manager as well as
handful of additional A&R
scouts and assistants to supple-
ment the efforts of her existing
Chop Shop music supervision
team of three coordinators. But
this much is known: It will be
headquartered in South
Pasadena, Calif., and is expected
to carry a roster of as many as
three acts at the outset.

No signings have been an-
nounced yet. Patsavas, who

TV OnThe Radio?

Chop Shop Rclls Dice On WMG Label

will head up the label's A&R,
is aggressively on the hunt for
acts. During a recent trip *o
New York, she attended nine
different artist showcases.

She says Chop Shop’s direc-
tion will bear a strong resem-
blance to the creative direction
she has pursued in her music
supervisory role.

“I've always been interested
inindie rock, and it's the kind
of music I tend to enjoy plac-
ing in the shows that I work
on,” she says. “[The label] will
be an extension of the kinds
of artists that have been fea-
tured on ‘The OC’ and ‘Grey’
soundtracks. Many of those
artists have been unsigned or
signed to small labels.”

Just how much synergy
there will between the label
and music supervision oper-
ations remains to be seen.

www americanradiohistorv com
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Patsavas says she will likely
gravitate to acts she views as
“syncable.”

As for the prospect of land-
ing acts on either of the labels
in Chop Shop-supervised
shows, Patsavas and Atlantic
execs recognize the need to
separate church and state. But
the connection doesn’t hurt.

“She has to do what is right
for the show and the job, but
it is fartastic that we have her
dialed into our cempany,’
Greenwald says.

Patsavas says she is also keep-
ing *he door open to Zhop Shop
distributing TV soundtrack re-
leases where and if appropriate.

TV soundtracks enjoyed a
boom year in 2006 —increas-
ing 19% in sales to more than
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27 million units, according to
Nielsen SoundScan—Iled by a
string of Disney hits with
“High School Musical,” “Han-
nah Montana” and “The Chee-
tah Girls.” Soundtrack albums
from Patsavas-supervised
shows likewise have performed
solidly. “Grey’s Anatomy Vol-
ume 2”—which was also nom-
inated for a Grammy, rare for
a TV soundtrack—has sold al-
most 350,000 units, according
to Nielsen SoundScan. And the
six volumes of the “Music From
The OC” soundtrack series
have moved more than 1 mil
lion copies worldwide.

But Patsavas says the focus
of the label will be on new
acts. And the deal be-
tween Chop Shop

and Atlantic is
the latest recog-
nition of the
growing power
of TV sound-
tracks as a vehi-
cle for promoting
new music.

AS “Because of where

she is sitting, she has the
chance to attract fantastic tal-

nt,” Greenwald says. “She is
definitely one of the hottest peo-
ple out there in terms of A&R.”

Of late, “Grey’s Anatomy”
has been particularly effective
at creating sales momentum
for bands by translating TV
exposure into downloading
activity.

Weekly download sales of
Snow Patrol’s “Chasing Cars”
jumped from less than 2,000
tracks to 21,000 the week it
was featured May 15 in the
final minutes of the 2006 sea-
son finale of “Grey’s
Anatomy.” Songs from Gary
Jules, the Fray, Regina Spek-
tor and Anna Nalick have all
seen similar bumps atter
being on the show. oo

buz MOBILE: For 24/7 news and analysis on your cell phone
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>>>PUBLISHERS
SUE XM

A group of music
publishers sued XM
Satellite Radio March 22
because of the XM +
MP3 service. EMI Music
Publishing, Warner/
Chappell Music,
Sony/ATV Music and
Famous Music claim
they want to “put an end
to the pervasive and
willful copyright
infringement” of their
compositions that
service distributes to
“iPod-like devices
controlled by XM.” “The
lawsuit filed by the
[National Music
Publishers’ Assn.] is a
negotiating tactic to
gain an advantage in our
ongoing business
discussions,” an XM
spokesperson says. “We
are confident that the
lawsuit is without merit
and that we will prevail.”

>>>MCENTIRE
BACK AS

ACM HOST

Reba McEntire will return
as host of the 42nd
annual Academy of
Country Music Awards, to
be held May 15 at the
MGM Grand in Las Vegas.
It will be the ninth time
she has hosted the show.
George Strait leads all
nominees with eight
nods, followed by Brooks
& Dunn with seven and
Rascal Flatts with six. The
show will air on CBS.

>>>MUSICPHONE
OWNERSHIP
CLIMBS

Musicphone ownership is
on the rise worldwide,
but consumers are not
yet using the phones the
way the music industry
originally hoped,
according to new
research from M:Metrics.
Side loading remains the
most preferred way to put
music on these devices,
as opposed to buying
them over the air. In

the United States, about
3% of musicphone
owners listened to side-
loaded music, while 0.7%
did so with music they
downloaded. However,
musicphones are

quickly becoming more
prevalent. Almost one-
third of all phones sold
this January in the United
States were musicphones.
Overall, musicphones
represent 17% of the U.S.
mobile phone market.
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INDIES TUNE IN

Labels Ponder Webcast Rate Hikes,
And Their Affect On Promotion

Is independent music about
to face increased static on
Internet radio?

That's the worry small la-
bels and online radio opera-
tors are voicingin the wake of
the Copyright Royalty Board’s
recent proposed ruling on
noninteractive webcasts.

Facing significantly higher
royalty rate payments, both
camps are warning that inde-
pendent music will be the big
loser if, as feared, small online
radio outlets get priced out of
the market, and bigger play-
ers become more conservative
in their programming.

® O

‘I Web radio |
Is crucial

to our

| 11
A U i L .

—CHRIS FRYMIRE,
RED HOUSE
RECORDS

“It doesn’t affect those on
the major label side one way or
another, but the independent
labels have a very high likeli-
hood of losing some signifi-
cant niche players,” says one
Internet radio operator who
asked not to be identified.

While expressing a strong
desire to be properly compen-
sated for the use of their copy-
righted works, indies are
acutely aware of the promo-
tional value of Internet broad-
casts, and many would rather
see rates lowered if it meant
keeping more in business.

“I don’t know what a fair
royalty rate is,” says Chris
Frymire, head of Minneapo-
lis’ Red House Records. “I
know it's not nothing. On the
other hand, I would really hate
to see those guys go out of
business. They're crucial to
our exposure.”

Richard Bengloff, presi-
dent of the American Assn.
of Independent Music and a
SoundExchange board mem-
ber, says indie content con-
sisted of about 37% of the
music broadcast by nonter-
restrial radio, including satel-
lite, according to Sound
Exchange figures. Indie con-

10 | BILLBOARD |

tent is widely considered to
consist of less than 10% of
music aired on terrestrial
radio, according to AAIM.

“Indie labels should be
screaming about the fact that
the [major labels] have forced
a price for music that is so
over the top that it will bury
the only radio that indie
music gets playon,” says Jon
Potter, VP of content/pro-
gramming for DiMA, the
trade group that represents
Rhapsody parent RealNet-
works and Yahoo.

The issue is particularly
urgent for online radio op-

erators due to the copyright
royalty judges’ decision to
grant a rehearing on the de-
cision. Those opposing the
new rates have until April 2
to file written arguments
outlining their position, as
do SoundExchange to file
their response.

Causing the most concern
is the $500 per-station, per-
channel minimum royalty fee
set by the CRB. That fee re-
quires Internet broadcasters
to make an upfront economic
decision when programming
new channels.

Many small labels and
radio operators are predict-
ing the minimum fee, cou-
pled with higher streaming
rates, will be too costly for
small commercial and hob-
byist Internet radio outlets
that specialize in playing non-
mainstream music.

That’s no small matter.
Radio measurement firm Ar-
bitron estimates about 30 mil-
lion Americans age 12 and
older listen to Internet radio
each week, and many tune into
programming from small out-
lets. “It’s highly dispersed,
with microsized audiences in
general,” Arbitron senior VP

MARCH 31, 2007

of marketing Bill Rose says of
the Internet radio market.

Indie programming is
poised to feel a major pinch
on larger services, too. For ex-
ample, Rhapsody offers 150
preprogrammed stations, but
only about the top 50 regularly
feature mainstream fare. The
other 100 cater to a more niche
audience. Its top-rated chan-
nels have “hundreds of thou-
sands” of listeners, while the
most obscure stations get as
few as 12.

“If we suddenly have to pay
$500 for that channel that only
gets listened to a couple of
times, it disappears,” says Tim
Quirk, Rhapsody’s music ed-
itor. “We would be way less
likely to take a chance on a wild
idea for a channel.”

Justifying the cost of niche
preprogrammed stations isn’t
the only challenge facing on-
line radio operators. Compa-
nies that let users create
personalized radio stations
based on their favorite artists
potentially have an even big-
ger headache looming. Such
stations, many of which fea-
ture music from independent
artists, may also be subject to
the $500 per-channel fee.

Rhapsody, for example, has
more than 5,000 such stations
actively in use and would be
on the hook for more than $97
million, according to Quirk.

Among other requests in
the CRB appeal, opponents
of the rates are asking for a
cap on the $500 per-station,
per-stream minimum, an al-
ternative to the per-user, per-
performance rate calculation,
and a tiered rate structure
where larger broadcasters
would pay higher rates and
smaller services paying less.

Regardless of the CRB rul-
ing, indies say they want to
work with webcasters to en-
sure their music remains a
programming focus.

“AAIM understands the
concerns of the nonterres-
trial broadcasting commu-
nity,” Bengloff says. “We are
open to talking with our
business partners to ensure
the future common health of
both the independent record
label community and the
nonterrestrial broadcasting
community.” e
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OSBORNE

“It’s an interesting time to

be in the music industry,”

Joan Osborne tells Bill-

board. “The old models are

I falling away. As an artist, you

must be on the lookout for
different opportunities.”

For Osborne, that means
signing with Time Life,
which releases the singer’s
new studio album, “Break-
fast in Bed,” May 22.

The Time Life label will
follow Osborne’s release
with a compilation featur-
ing country artists covering
praise and worship songs.
Additional artist signings
are in the works, says Mike
Jason, senior VP of audio
and video retail at Time Life.

For a company better-
known for infomercials
hawking themed, multi-
artist compilations, signing
a frontline artist like Os-
borne signals a shift in Time
Life’s business model.

“We are taking a classic
American brand and ex-
panding it,” Jason says.
“This allows us to raise the
' company’s profile in the
archive and retail areas.”

The first stage of Time
Life’s expansion has oc-
curred over the last couple
years. The company has
brought major label execs
like A&R guru Bas Hartong
(Polygram) into its fold,
while also releasing high-
end boxed sets from Johnny

BY MICHAEL PAOLETTA
TimelLife’s
Second Stage

New Joan Osborne Album
Expands The Label’s Mission

Cash, Jerry Lee Lewis, Louis
Armstrong and others.

The second stage, hap-
pening now, involves sign-
ing known artists directly to
Time Life. “Artists that can
reinterpret classic material
as well as deliver new, orig-
inal songs is what interests
us,” Jason says.

“We’'ve all seen the Time
Life ads on late-night TV,”
Osborne says. “This is a
great way to reach people
who don’t necessarily seek
out new records.”

“Breakfast In Bed” mixes
R&B/soul chestnuts with
new Osborne-penned orig-
inals inspired by classic
Philly soul.

In addition to a direct-re-
sponse TV campaign, which
launches next month, Os-
borne will receive an online
push as well as price and po-
sitioning programs at tradi-
tional retail from the Warner-
distributed Time Life.

Indeed, the TV compo-
nent was a motivating fac-
tor in Osborne’s signing
with Time Life, says her
manager David Sonenberg.
“When you sell a record
the traditional way, you
don’t know who the buyer
is,” he says. “With this
model, we will. We’ll be
able to communicate di-
rectly with her fans. Which
is important in today’s
changed marketplace.”.:-

OSBORNE: DANNY ROTHENBERG
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The Ticks Hit The Fans

Deal With Echomusic Boosts Ticketmaster’s Presence In The Direct-To-Fan Space

Ticketmaster’s purchase of a majority stake in echomu-
sic, the Nashville-based Web entertainment market-
ing company (billboard.biz, March 19), gives the
ticketing giant an important new presence in the crit-
ical direct-to-fan space.

The move is the latest tremor in what could be a
seismic shiftin the concertindustry as Ticketmaster’s
contract with Live Nation expires at the end of this
year. Live Nation last year purchased MusicToday, far
and away the industry leader in the direct-to-fan realm.

Now Ticketmaster has upped the ante in what is
clearly becoming a more fan-centric concert and tick-
eting business. “The holy grail of any business is re-
ally customization, personalization and scale,”
Ticketmaster CEO Sean Moriarty says. “And echo and
Ticketmaster is just that.”

The fan club ticketing business seems to be the key
component in the deal. Historically fiercely protective
of its clients’ inventory and how many tickets are sold
through fan clubs, Ticketmaster now has a signifi-
cantly higher stake in this market. This should pro-
vide flexibility in what has been a hard and fast “10%
or less per show” rule regarding tickets allotted for fan
clubs and excluded from publicsale. With a vested in-
terest in this allotment, Ticketmaster and its clients
would likely be more open to superserving this seg-
ment when appropriate.

The 10% rule for fan clubs has become
somewhat of an industry standard. And it’s
a standard that echomusic—whose clients
include Kelly Clarkson, Keith Urban, Ras-
cal Flatts, Casting Crowns, the Academy
of Country Music and the Gospel Music
Channel—has worked within.

“Previously, we built our own ticketing
engine and took advantage of the current
business model, which is basically 10%
of the house can be sold direct,” echomu-
sic partner Mark Montgomery says. “As
we've gotten further into that world we un-
derstood that scale is really important, so
part of the attraction for this relationship
[with Ticketmaster] is their ticketing platform.”

Asked if the 10% standard would be a more
flexible number now within the echomusic
relationship, Moriarty says, “No percentage
rule is going to work for any and all,” and
adds that most fan clubs utilize less than

KELLY CLARKSON and KEITH URBAN
are repped by Web entertainment
marketing company echomusic, in which
Ticketmaster has bought a majority stake.

BY MICHAEL PAOLETTA

Hy Weiss, 84

Promotions Veteran Was An R&B Pioneer

Industry veteran Hy Weiss, president/CEO

10% of the house. “The fact of the matter is over the
past several years more fan club tickets have been
going through Ticketmaster distribution because
people recognize it’s more effective, efficient and
better for the consumer,” he says.

The opportunity here is to provide fans with a less
cluttered ticket marketplace, Moriarty says. “In my
mind, it is too hard and too confusing for fans today
to buy tickets because there are too many different
programs,” he says.

“People want choice, but they also want clarity,” Mo-
riarty adds. “And in many cases they value clarity more.”

And the industry trend, in Moriarty’s view, sup-
ports this thinking. “In general, the industry is push-
ing towards one-stop shopping because of the
complexity of breaking your business up into differ-
ence pieces with different vendors,” he says. “To me
that means that we’ve got to be the best damn one-
stop shop that we can be.”

Moriarty says extending the Ticketmaster platform
in this direction zhas been a goal for some time and
Ticketmaster has in fact been “opportunistically” in-
volved with such fan-centric projects as VIP packages,
fan clubs and custom-created tour promotions
with acts ranging from Bon Jovi to U2.

The market goes way beyond just fan
club ticketing, Moriarty says.
“When you look at the Ticket-

master business and our role
as a service provider,
to the extent

ness career as a salesman for roster
independent R&B labels Ex-
clusive, Modern, Jubilee and
Apollo. A sales position at
Jerry Blaine’s Cosnat Dis-

Barry tributors paved the way for

Johnny Taylor, the
Staple Singers and
Rufus Thomas. He
later took Old Town’s
business into the reis-

that this [echomusic] platform can do all of those things
that our clients would like to have done between the
artist and the fan—fan club interactions, ticket sales,
merchandise sales, custom marketing campaigns, e-
mail campaigns—we felt that echo had built some-
thing truly unique and special.

The Ticketmaster/echo deal takes such ever-evolv-
ing ticketing trends as dynamic pricing, presales and
ticket reselling into the direct-to-fan space. Of the
three, Moriarty views reselling as the most compeliing
in the short term.

“I firmly believe that resale is going to be an option
available to every ticket buyer the first time that they
purchase, and it's going to be something that they ex-
pect whether they’re buying from a team, Ticketmas-
ter or an artist fan club powered by echo and
Ticketmaster,” he says.

Despite MusicToday’s dominance in the direct-to-
fan space in recent years, Montgomery points out that
echomusic—with service encompassing everything
from Dierks Bentley’s album packaging to Keith
Urban’s post-rehab Web site communication to his
fans—is different. Echomusic “is really morphing into
amarketing/branding/new model distribution busi-

ness,” he says. “We really believe there is a funda-
mental change afoot in that space.”

Bottom line, the deal gives Ticketmaster a key

foothold in this segment and gives echomusic

a wealth of technical intelligence and massive
infrastructure it lacked. Of course, the ele-

phant in the room remains the upcoming
showdown between Ticketmaster and Live Na-
tion, which produces close to 30,000 events
annually and generates millions in Tick-
etmaster service fees.
Through the MusicToday acquisi-
tion and its own in-house Next Ticket-
ing, Live Nation seems to be setting
itself up to be in the ticketing game or
to at least leverage a more favorable deal
with Ticketmaster. Most observers believe
that however this shakes out will have a
huge impact on the industry.
Asked if Live Nation’s MusicToday deal
added a sense of urgency to Ticketmas-
ter's entree into the direct-to-fan space,
Moriarty says, “No, notatall. Thisis some-
thing that we contemplated well before that,
and our focus is genuinely extending our plat-
form so that we can offer the best possible serv-
ice to our clients. Itreally was internally driven
and based on our own focus.”

publishing com-
pany to Music
Sales of New
York.

Weiss is sur-
vived by his chil-

included

CLARKSON: KEVIN MAZUR/WIREIMAGE COM;
URBAN: MICHAEL CAULFIELD/WIREIMAGE COM

84, died March 20 of natu-
ral causes at the Englewood
Hospital and Medical Cen-
ter in Englewood, N.J. Born
in Romania and raised in
the Bronx, Weiss—the fa-
ther of Zomba Label Group

Weiss—helped launch the
careers of numerous R&B
and doo-wop acts, including
the Earls, the Capris and
Arthur Prysock.

A 25-year-old Weiss
launched his music busi-

Weiss and his brother Sam
to form Old Town Records

in 1953.

In the '60s and '70s, Weiss
oversaw the promotions de-
partment at Stax Records in
Memphis, where his artist

sues market, striking

licensing deals with Atlantic,
Rhino, Collectables, Ace
(United Kingdom) and P-
Vine (Japan). In 1996, Weiss
sold Old Town Records and
the affiliated Maureen Music

dren Maureen,
Pam and Barry; his brothers
George and Sam (president
of now-defunct disco label
Sam Records); and grand-
children Harrison, Lindsey,
Bradley and Michael.
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>>>POLICE,
BEASTIES,
PUMPKINS SET
FOR V-FEST

The Police, the Beastie
Boys and Smashing
Pumpkins will headline
the second U.S. Virgin
Fest, set for Aug. 4-5 at
Pimiicc Race Course in
Baltimorea. V-Fest,
which was held in
September last year,
has now moved to the
same weekend as
Chicagp’s Lollapalooza
festival, which runs
Aug. 3-5.

>>>RIAA
TARGETS MORE
STUDENTS

The RIAA has sent a
second wave of pre-
litigaticn settlement
etters for the major
labels to universities
where the group has
identified @ high number
of illegal file-sharing
incidents. As part of a
new “deterrence and
education” initiative
started last month, 405
letters went out to 23
universitias. Each letter
informs the school of a
forthcoming copyright
infringement suit against
one of its students or
personnad, and requests
that university
administrators forward
that letter to the
appropriate network user.

>>>MTV TR3S
GOES MOBILE
Silingual entertainment
channel MTV Tr3s has
\aunchad MTV Tr3s
Mobile. a platform that
carries kev aspects of
its Latino youth-
focused programming
to cell phones. The
content will reflect the
channel’s olaylist of
Latin and mainstream
artists. MTV Tr3s Mobile
has gone live on Amp’d,
Verizon Wireless, Sprint
PCS and Cingular, with
Helio also on tap to
offer the channel.

Complied by Chris M.
Walsh. Reporting by
Antony Bruno, Susan
Butler, Leila Cobo,
Jonathan Cohen, Ayala
Ben-Yehuda, Jeff Vrabel
and Ray Waddell.

Fo- 24/7 news and
b- analysis on your
JOIZ  wcbile device, go ta:
mcbite.biliboard.biz.
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EvilDoes Good

Warren Haynes Relaunches Label With Help From RED

For nearly two decades, Warren Haynes’ annual
Christmas Jam in Asheville, N.C., has brought
artists like Phil Lesh, Trey Anastasio and Dave
Matthews together for what has become a major
event in jam band circles.

Now, the rest of the music world will get a
taste of what jam fans have been privy to for
years, as Gov't Mule leader Haynes and his man-
ager/wife, Stefani Scamardo, are utilizing live
recordings from the benefits to relaunch their
Evil Teen label. Distribution will come via a
three-year deal with RED.

The deal debuted with the recent, out-of-
sequence release of “The Benefit Concert Vol-
ume 2,” a two-disc live recording of the 2000
concert featuring the Allman Brothers Band, the
Bottle Rockets and Edwin McCain. Arriving April
3is “Volume 1,” featuring many of the same acts,
in addition to the late Little Milton and Susan
Tedeschi. In May, Evil Teen will issue the first of
many Gov't Mule live records through the deal.
{This month, the band’s muletracks.com re-
corded its 1 millionth paid download.)

In September, Evil Teen will begin is-
suing CD/DVD documents of the ben-
efits, held since 2000 at the Thomas
Wolfe Auditorium. In 18 years, the con-
certs have raised more than $600,000
for Habitat for Humanity in Asheville,
where neighborhoods have been built
with the funds. There’s even a street
there named for Haynes.

“Meeting someone who tells you that
without this contribution they would
have nowhere to live—until you con-
front that face to face, it’s hard to know
how impactful what we do is,” Haynes
says. “It's a great feeling. [ think musi-
cians in general tend to want to give
back, because we're very blessed to do
what we do for a living.”

BY SUSAN VISAKOWITZ

PINKPICKS UP THE PIECES

Scamardo, an industry vet who originally
launched the label in 1996, says it took time
to find the right deal and the right company
to help resurrect Evil Teen, which stagnated
after issuing discs by the likes of Dolly Var-
den and Kevn Kinney.

“Over the years, fans were telling us that
Christmas Jam was their favorite show of the
year,” she says. “And after a while we started
to get the feeling that we should be sharing
this. There’s no reason not to put it out.”

RED president Bob Morelli says, “We get
lots of people looking for distribution deals,
and unfortunately we have to say no to most of
them. But with Stefani and Warren, we not only
have great music, but great entrepreneurs—
and that's who you want to get involved with.”

Evil Teen will recruit new acts, but not ini-
tially, and only select releases will benefit char-
ity. The label will celebrate its rebirth March
28 with a guest-filled benefit at New York’s
Irving Plaza. oo

JUNKIE XE&

Videogame Company
Electronic Arts Enters
Record-Label Biz

Videogame publisher Electronics Arts is ex-
panding its footprint within the musicindustry
by becoming arecord label as well.

The company has tapped longtime partner
Nettwerk Music Group to form the label under
the auspices of ajoint venture called Artwerk.
The unprecedented deal finds Nettwerk han-
dling physical and digital distribution, licens-
ing and promotional activities, while EA will
do the majority of A&R work, as well as fea-
ture music from signed artists on its various
videogame titles.

The first artist signed to Artwerk is Junkie
XL, whose tracks have previously been heard
insuch videogames as “The Sims 2: Nightlife,”
“Destroy All Humans” and the entire sound-
tracks to “Forza Motorsport” and “SSX Blur.”

According to EA worldwide executive of
music Steve Schnur, EA wanted to more di-
rectly benefit from its practice of breaking new
acts via the videogame platform.

“We can cite many times that we've put a
band in a game and helped that artist get
signed,” he says. “Now, it’s in our collective in-
terest to find a home for that artist with us.”

EA can now directly profit from subse-
quent albums sold as a result of inclusion
in a videogame soundtrack.

“Usually when anunsigned band gets onto
a big EA game, all the majors wake up and
want to try to sign them,” Nettwerk founder
and CEO Terry McBride says. “Videogames
arguably have more impact on a new artist
than radio does right now.”

The deal also includes a publishing arm, a
potential resource for artists signed to other
labels who do not have any publishing deals.

Additionally, EA has ended its previous
joint venture with publishing firm Cherry
Lane, Next Level Publishing, which formed
to license EA’s original game soundtracks
to various advertising, TV and film spots.
That partnership resulted in what Schnur
calls “a few” licensing deals, but ultimately
fell short of expectations. As such,
Nettwerk’s film and TV synch licensing
department will take over those duties
under the Artwerk venture.

“At the end of the day, we felt that by
aligning ourselves with Nettwerk’s film and
synch department, we could aggressively”
get alot more licensing deals, Schnur says.

Under an existing deal, Nettwerk has
served for two years as the digital distribu-
tion arm for EA, making such EA-owned
music as original game soundtracks avail-
able oniTunes and other digital services. In
February, Nettwerk and EA teamed to make
all EA soundtracks available for download
directly from the EA Web site through a serv-
ice called EA Trax. Both activities now fall
under the Artwerk mantle. oo

Third Single
Spurs Sales Of
Underperforming
Album

Pink’s last album was, by her
standards, a flop in the United
States. But justas follow-up “I'm
Not Dead” seemed headed for
the same fate, the slow-building
single “U + Ur Hand” is breath-
inglife into Pink’s latest record.

“I'm Not Dead” streeted April
22,2006, and got off to a fair start
by debuting at No. 6 on The Bill-
board 200 with first-week sales
0f 126,000, according to Nielsen
SoundScan. But momentum
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stalled when second single “Who
Knew” proved a nonstarter.

Fast-forward to the provoca-
tive “U + Ur Hand,” which after
a disappointing launch has
made a strong comeback on The
Billboard Hot 100 and Radio &
Records’ CHR/Top 40 and Hot
AC charts. On the CHR/Top 40
list, it's sitting at its peak posi-
tionof No. 14 on the strength of
a 750-spin increase in its 16th
week, long after several down-
ward ticks threatened to bounce
it from the chart.

The album is following suit:
Bottoming out with sales of
around 4,000 units per week

MARCH 31, 2007

from Sept. 17 through Nov. 19,
“I'm Not Dead” revived when
“U+ Ur Hand” made its debut
at radio. It then fell off as the
single did, but has kept climb-
ing The Billboard 200 in each
of the last five weeks. Its total
sales now stand at 619,000.
This long-legged success
stands in stark contrast to the
results for “Try This” (2004,
LaFace/Zomba), which gar-
nered some 75% of its 719,000-
piece countin just seven weeks,
then sank behind two under-
performing singles. That album
did better internationally, how-
ever—selling some 1.8 million

copies, according to Pink’s label.

Zomba Label Group executive
VP of sales and marketing/GM
Tom Carrabba credits strong
early research and “patience” at
radio, a “great” video and Pink’s
ongoing tour with Justin Tim-
berlake with helping build ac-
ceptance for “U + Ur Hand,”
which in turnis “giving [people]
areason to buy the album.”

“We knew it was a hit,” he
says, “because it was massive
outside the States.”

Indeed. The track reached No.
8 on Billboard’s European Hot
100 Singles chart, and was only
one part of a successful package

www americanradiohistorv com

PINK™

there. Two other singles hit the
top 10, and “I'm Not Dead” has
spent 49 weeks on the European
Top 100 albums chart, reaching
No. 1 and comfortably outselling
“Try This” internationally. The
previous album stayed in Bill-
board’s European Top 100 for 28

weeks, peaking at No. 3.

With “I’'m Not Dead,”
Carrabba expects the United
States to catch up. “This single
is the vehicle that will reignite
the U.S. marketplace,” he says.
“We think we have a No. 1 rec-
ord on our hands.” e
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WHAT’S THE DEAL?

Brussels Ponders Impala/Warner Pact

BRUSSELS—As the dust set-
tles on the controversy sur-
rounding the recentagreement
between Impala and Warner
Music Group, Brussels insid-
ers are evaluating the pact’s po-
tential impact.

Although the arrangement
is designed to assuage anti-
competition concerns about a
combined WMG/EMI, those
close to the situation here are
warning Impala and Warner
against assuming too much.

“There is an element of
‘We’'re happy with this, so
shouldyoube,” ” one European
Commission (EC) official says.
“But we’'d look at the implica-
tions for all, not just Warner and
Impala. This deal takes account
of the competition issues, but
not of consumers’ concerns, S0
it’s not that impressive.”

The February agreement
with Warner (billboard.biz,
Feb. 20) means Pan-European

indie labels trade body Impala
will not oppose any proposed
WMG acquisition of EMI in
return for the major’s com-
mitment to divest certain
recorded-music assets to the
independent sector. Warner
also agreed to help fund the
indies” global digital rights li-
censing platform, Merlin.
The pact was intended to
avoid a repeat of the scenario
currently facing Sony BMG. Im-
pala-led challenges to the 2004
merger of those two companies
eventually led last year to ECap-
proval of the merger being an-
nulled by the European Court
of First Instance. A new review
of the merger is under way.
While EC officials bridle at
the idea of Impala seemingly
appointing itself an alternate
competition regulator, they
concede the pact will partly
ease the EC’s task if Warner
and EMI do join forces. The

000

Its
pragmatic.
We're not
in bed with
WMI.'

—MARTIN MILLS,
IMPALA

regulator would “still have to
conduct a full inquiry,” one EC
source says, “but this deal does
appear to address some of the
most sensitive points.”
Thomas Vinje, a partner at
Clifford Chance in Brussels,
points out that “[EC] investiga-
tions are really very com-
plainant-driven processes, and
Impalais the only serious com-
plainant. Regardless of whether
this resolves all the competition
issues, if there is no major op-
position to a merger, it really

smoothes the way.”

Although Continental Euro-
pean independents broadly
accepted the agreement, promi-
nent U.K. names Ministry of
Sound and Gut quit national
indie labels body AIM in protest.
AIM is a member of Impala.

In a Feb. 27 open letter to
AIM—the first of several such
missives—MoS$ raised the pos-
sibility of making its own EC
protest if WMG and EMI did
try to unite. However, Vinje
says, “Although a complaint

by a breakaway company
shows independents are not
entirely united on this ... as
a general representative trade
organization, Impala has
much, much more weight
[with the EC] than justone in-
dividual record company.”

Others say the deal could
color the EC’s current re-
examination of Sony BMG.
“The Sony BMG investigation
is notjust about going from five
to four big players,” says Brus-
sels-based Martin Bechtold, a
partner at Allen & Overy. “They
are, of course, aware that it
could go from four to three
soon afterwards.”

The criticism of Impala has
centered on its apparent aban-
donment of a stance against
greater concentration in the
recorded-music market. How-
ever, Impala says that is mis-
reading its longstanding
policy. “I would not call it cyn-

ical, but it is pragmatic,
Impala chairman Martin
Mills, who also chairs U.K.-
based Beggars Group. “We're
not in bed with [WMI]. They
have accepted our demands
for behavioral commitments.”

If WMG does turn out to
have pulled off a deft political
stunt in avoiding the regula-
tory obstacles that nixed pre-
vious dalliances with EMI,
company insiders credit the
move to a maverick attitude
embodied in group chair-
man/CEO Edgar Bronfman Jr.

“Itreflects a different corpo-
rate culture,” says one Warner
executive who declines to be
named. “Bronfman is trying to
inject a new spirit of entrepre-
neurship.” He also says the deal
reflects a new view at WMG of
a market split among four
equals—Universal, Sony BMG,
Warner/EMI and a healthy
independent sector.

” says

Daron Fordham's Confessions Of A Thug Gets Heavy Buzz

ADVERTORIAL

Multi-Talented Filmmaker Set To Release Highly- Antmpated Hip-Hop Musical

At the Starbucks located on
Ventura Boulevard and Laurel
Canyon Drive in California’s
beautiful San Fernando Valley,
Daron Fordham sips on a bottle of
fresh squeezed Florida orange
juice as he prepares to talk about
the upcoming release of his new
hip-hop musical.

“I'm a Florida boy so I drink
orange juice. I never had a cup of
coffee in my life,” boasts
Fordham, the writer, director and
star of Confessions Of A Thug, the
award-winning hip-hop musical
being released March 27th on
DVD by Polychrome Pictures, a
subsidiary of Warner Home Video.

Confessions Of A Thug is a
gritty, hip-hop musical that
explores the psychological tur-
moil of Southboy (Daron
Fordham), a college educated
street hustler who tries to become
a drug kingpin while searching for
the sister he’s never known. The
story is told through dramatic
action and hard-hitting rap per-
formances. In Hollywood terms,
it’s being described as New Jack
City meets Chicago. “We wanted
to merge the worlds of hip-hop
and dramatic film like it’s never
been done before and 1 think we
did it. My character goes on a
street journey as well as a spiritual
journey,” says Fordham, still
amped from winning Best
Director at this year’s prestigious
San Diego Black Film Festival.
The movie also stars platinum
recording artists The Lady of
Rage and J.T. Money along with
John Martino (The Godfather) and

Hollywood newcomers Angel
Tyree and Alvetta Smith.

Fordham's tace lights up when
asked about the audience’s
response to Confessions. “We
received standing ovations at
screenings in New York, San
Diego, Los Angeles and Orlando.
People cried at the end of our very
first screening. That’s when [ knew
the movie was something special,”
explains Fordham, who graduated
with  honors from Bethune-
Cookman College in Daytona
Beach, Florida and co-authored
the best-selling book series Wake
Up And Live The Life You Love:
Finding Personal Freedom with
self-help gurus Dr. Wayne Dyer.
Deepak Chopra and Mark Victor
Hansen. “After the screenings,
people always wanted to buy the
soundtrack. That showed me they
really connected with the movie
and wanted to take the music
home with them,” added Fordham.
who wrote and performed most of
the tracks in the film.

Insiders feel Confessions could
give hip-hop a much needed shot
in the arm. Fordham comments,
“Marketing hip-hop music and
film is so simple but the majors
just don’t get it. The hip-hop audi-
ence is not a bunch of soulless
creatures who only want to hear
songs and see films about dope,
buying rims and throwing money
away at strip clubs. Hip-Hop fans
are real people too and they come
in all colors. They have hard
times, deep secrets, good days,
bad days, fears, dreams, goals and
so forth. My music and film

After the death of a friend, Southboy (Daron Fordham)
performs a spiritual rap song in Confessions Of A Thug.

touches on these things and even
so-called hardcore hip-hop fans
enjoy that. Songs from my film
like the title track “Confessions
Of A Thug”, “Streets Got The
Best Of Me”, and “Spiritual
Beings” have real substance. It's
really funny, but audience mem-
bers who aren’t even avid rap fans
leave the theatre rapping after
watching Confessions. There’s no
wonder why the ‘Runaway Love’
track with Ludacris and Mary J.
[Blige] is such a big hit. The song
has substance. Yet, most labels
just keep putting out the same
gangsta gangsta bling-bling kill
kill sex sex music and they won-
der why their sales are down.
Hip-Hop needs a makeover.”

Fordham continues to sip on his
orange juice while staring at the
gridlocked street traffic  on
Ventura Blvd. “Man there’s a lot
of people in this town. but I
wouldn't change it for the world”,
says Fordham. With the DVD
release just days away, the former
high school hoops star reflects on
the deal with Polychrome/Warner
Bros. “1 was agonizing over sev-
eral great offers for the movie, but
I chose them [Polychrome]
because they really understood
my vision,” says Fordham.
Polychrome Pictures acquired the
domestic distribution rights. The
Sherman Oaks, CA based com-
pany prides itself on being able to
serve independent filmmakers and

find new cumng edge films like
Confessions. “*We are very excited
to bring this title to the market-
place;, says Dion Fearon,
Polychrome's VP of Acquisitions.
Despite the fanfare surrounding
Confessions Of A Thug, Fordham
is virtually unknown in many
Hollywood circles although his
track record speaks for itself.
Fordham's first three independent
films, Black Spring Break: The
Movie. Black Spring Break 2: The
Sequel and Shake Dance are
major underground hits, having
sold over 714,000 copies without
major label distribution and since
the celebrated screenings of
Confessions Of A Thug, he's often
being referred to as “‘Hip-Hop
Hollywood’s Biggest Secret”.
Finally, the industry is taking
notice. “With the great reaction to
Confessions, we've been in talks
with several companies to develop
some of my other film projects for
the big screen, but also to shoot
another feature like Confessions
yet on a much larger scale with a
much higher budget for theatrical
release. Even though our picture
has a very high production value,
we managed to shoot on a very
tight budget,” explains Fordham,
who is represented by the law firm
of Clair G. Burrill, Esq. &
Associates in Westlake Village,
CA. Fordham continues, “With
the total success of my library of
independent pictures and the
interest in Confessions greatly
exceeding expectations, we’ve
been talking to a couple of places
about a multi-picture direct-to-

video deal. One exec we met with
this week called me the Tyler
Perry of Hip-Hop. I thought that
was very interesting.”

Indeed, Confessions Of A Thug.
produced by Raymond Forchion,
cast by Wong Cook with brilliant
cinematography by Ben Mesker,
has distributors and retailers
buzzing. “We did astronomical
numbers with Daron’s three previ-
ous titles so we are very excited (o
finally have another great product
from this talented filmmaker,” says
Rhonda Bower, Director of
Product & Marketing at DMK
Entertainment, Inc. which operates
33 Blockbuster Video locations in
Alabama and Mississippi.

Unlike most filmmakers,
Fordham refuses to sit back and
relax after the release of this film.
“I'm going on the road for six

weeks 1o promote Confessions Of

A Thug. 'm going te do in-store
appearances, speak at colleges,
perform tracks live and really get
out there and connect with my fan
base,” says Fordham, who is cur-
rently in talks with several labels
interested in signing him as a solo
artist and releasing the full-length
soundtrack. “Before his untimely
death, my dad told me to ‘go west
young man’ and that's exactly
what I did,” proclaims Fordham as
he sips on his orange juice and
plans his next move. — AK

For more information on
Confessions Of A Thug, please go to
www.polychromepictures.com
and www.confessionsofathug.com.
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>>>EMIRESTRUCTURES MARKETING

EMI Music has reorganized its global marketing structure.

The changes see the departure of Matthieu Lauriot-Pre-
vost, previously head of EMI Music’s global marketing team.
Simultaneously, marketing operations have been organized
into three streams: global marketing, EMI Music international
marketing and giobal catalog marketing. The heads of all
three streams report to London-based EMI Music Interna-
tional chairman/CEO Jean-Francois Cecillon.

Music consultant Susie Smith, who was director of global
marketing at Capitol Music in London until February 2005,
becomes senior VP of global marketing for EMI Music. She
is expected to take up the role in mid-April. Capitol Music
VP of global marketing Giampietro Paraveilla is promoted
to the role of senior VP of international marketing for EMI
Music International, the division that oversees EMI’s recorded
music operations in Continental Europe, Japan, Asia, Latin
America and Australia/New Zealand. And James Bradbury,
who previously worked in global commercial marketing
under Lauriot-Provost, is named VP of global catalog mar-
keting for EMI Music. —Lars Brandie and Mark Sutherland

>>>FRENCH AUTHORS TACKLE SITES
French authors rights societies SACEM and SDRM have taken
joint legal action against two Russian download services.

The action against Allofmp3 and Mp3sugar, filed at the
French Tribunal de Grande Instance of Nanterre, accuses
the services of offering works without paying relevant rights
to the French societies. SACEM and SDRM are demanding
that the services block access to French users.

SACEM legal affair deputy director Hubert Tilliet says the
action is a necessary first step in a legal process that might
encourage French Internet service providers to block sub-
scribers’ access to the sites. However, Tilliet admits that even
if SACEM and SDRM win their case, it may prove difficult to
achieve compliance from the Russian sites.

—Aymeric Pichevin

>>>PHILLIPS EXITS WARNER U.K.
Warner Music U.K.’s longtime chairman Nick Phillips has left
the company. According to a statement from Warner, Phillips
has left to “pursue new opportunities.”

Warner Music International’s New York-based chairman/
CEO Patrick Vien said in the memo: “We respect his deci-
sion to pursue new opportunities and wish him all the best
in his future endeavors.” Going forward, Warner’s U.K. label
heads will report to WMI vice chairman John Reid, who is
also president of Warner Music Europe.

Phillips had been in the role since 1999, when he joined
from MCA Records U.K., where he had also been chairman.

—Lars Brandle

>>>MALAYSIA STAYS ON WATCH LIST

The International Intellectual Property Alliance has recom-
mended keeping Malaysia on the U.S. Trade Representative
piracy watch list, despite improvements in combating piracy.
The IIPA says the domestic piracy rate has dropped to 45%
of all music sales in 2006, from 49% in 2005. The closure of
11 CD manufacturing plants contributed largely to that drop,
it says. Malaysia remains on the watch list despite its removal
from the USTR’s priority watch list in 2001.

“The Malaysian government has plans to address |IPA’s
issues,” says Sandy Monteiro, chairman of the Recording In-
dustry Assn. of Malaysia. He notes that the Domestic Trade
and Consumer Affairs Ministry aims to establish anintellec-
tual-property court to clear a backliog of cases, some dating
back five years. The IIPA report says pirated product from
Malaysia has been found in markets as far-flung as the Philip-
pines, Thailand, Belgium and Germany. —Christie Leo

b- For 24/7 global news and analysis, see
BIZ piboard.biz/global
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FEES

FLUSTER

FEST

Co-Host Pay Ensures Sanremo
Retains Reputation For Controversy

MILAN—“Without contro-
versy,” Italian music indus-
try veteran Piero La Falce
says, “Sanremo wouldn’t be
Sanremo.”

Some 57 years after
launching, the Sanremo Fes-
tival of Italian Song can still
entrance viewers, even while
splitting industry opinion.

The italian industry’s flag-
ship event is also a regular
fixture in the Italian press
for reasons unconnected
with the songs it champi-
ons, and the latest edition
was no exception.

The festival is organized by
Sanremo’s city council and
government-owned TV net-
work Rai Uno, which broad-
casts the event live from the
Ariston Theater. its central
song contest, with publicly
voted winners chosen on the

final night, is credited with
launching such internation-
ally successful artists as Laura
Pausini and Andrea Bocelli.

Sanremo’s televisual ap-
peal is boosted by perform-
ances from international stars
—this year, including Norah
Jones and the Scissor Sisters
—and appearances by global
celebrities.

But the regular storms that
break over the event in the
small northern italian city
usually involve money. In
2004, for example, a long-
simmering dispute over ex-
pense payments owed to la-
bels resulted in a Sanremo
boycott by IFPi-affiliated
trade body FIMI.

This year a media frenzy
erupted over the fees paid to
Sanremo’s co-hosts, 70-year-
old TV veteran Pippo Baudo

SIMONE CRISTICCHI'S
contest-winning song
entered FIMI's singles
chart at No. 5,

)
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Live Again

New Regulations Could Revive Venues In Aussie City

SYDNEY—The live music
scene in Australia’s biggest city
looks set for a long-awaited
boost from new legislation.
In May or June—the actual
date is not yet confirmed—the
2005 Liquor Act kicks in for
the state of New South Wales,
bringing entertainment li-
censes that allow cafes, bars
and restaurants to feature live
music for the first time.
Sydney is New South Wales’
capital, and until now, strict
safety and noise regulations
have generally restricted music
outside the larger venues to
pubs and clubs where the latest
closing times were midnight.
“Nightclub” licenses allow-
ing late opening were prohib-
itively expensive, while the
courts could shutter venues
after a single noise complaint.
Gaining a musiclicense in the
first place required a lengthy

process as well.

“The Sydney regulations
have certainly slowed down its
live scene,” says Owen Orford,
managing director of Sydney-
based booking agency TPA. A
dearth of appropriate venues,
Orford says, means it’s “hard
for young acts to get a start and
for bigger bands to build up.”

L1

o

Cost in Australian dollars
of a late-night nightclub
license in Sydney until now

Sydney’s pub/hotel and
club scene spawned interna-
tionally successful acts the
Church, INXS, Icehouse and
Midnight Oil during the '80s,
but insiders say more progres-
sive legislation adopted in

www americanradiohictorv com

In Sydney

Australia’s other key music
cities Melbourne and Brisbane
has helped them forge ahead
of Sydney in recent years.

“Absurd as it sounds,” Or-
ford says, “it's easier for me
to develop my 15 [local] bands
through gigging in Mel-
bourne or Brisbane, which
are thriving musically, than
in my hometown.”

The stakesare high. Accord-
ingto figures published in No-
vember 2006 by trade body Live
Performance Australia, the
country’s entertainment sector
was worth $834.3 million Aus-
tralian ($642.4 million) in 2005.
Australia has become an in-
creasingly important market
for international touring acts
inrecent years, while live work
is acknowledged as essential
for success in the rock-domi-
nated domestic market.

Until now, a standard pub/

hotel live music license in Syd-
ney has cost $2,000 Australian
($1,500), compared with $553
Australian ($425) annually in
Melbourne. A late-night night-
club license was $533.60 Aus-
tralian ($411) in Melbourne but
$60,000 Australian ($47,000)
in Sydney, where the applica-
tion procedure could take up to
six months.

A decade ago, state legislation
delivered an additional body
blow to Sydney’s grass-roots
live sector by allowing venues
with alcohol licenses to install
gaming machines. A May 2003
Ministry of Arts survey of Syd-
ney venues said 34% had
dropped live music in favor of
the profitable new attractions.

Nowadays, “there are too
many acts and not enough
venues here,” says Sydney-
based Tim Pittman, artist
manager and director of con-
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SCIENTISTS. VANEGSA CXTOM

and 30-year-old TV presen-
ter/actress Michelle Hun-
ziker. According to press
reports, Hunziker was re-
ceiving a fee of €1 million
($1.33 million) from Rai,
while Baudo—the festival’s
artistic director—would re-
ceive €750,000 ($998,000).
Rai has not confirmed those
figures, but label sources
suggest they are accurate.

Attention centered on the
payments’ apparent flouting
of Italy’s so-called “auster-
ity” budget in December
2006, which restricted “indi-
vidual consultancy fees” paid
by state-owned companies
such as Raito €250,000.

After a media debate be-
tween members of the gov-
ernment and opposition
parties, minister for innova-
tion and public function
Luigi Nicolais issued a “cir-
cular”—effectively, a gov-
ernment decree—Feb. 22
exempting Sanremo from
the restriction.

The episode drew mixed
music industry reactions.
FIMI president Enzo Mazza
says, “Music almost appears
to be marginal at Sanremo.”

“Sadly, Sanremo is now
a television event and not

cert promoter Feel Presents,
which is touring the Lemon-
heads, Lloyd Cole and local alt-
rock veterans the Scientists and
Ed Kuepper nationally dur-
ing April.

In particular, Pittman sug-
gests, “Sydney needs more
500-capacity rooms. The ideal
situation is for venues to start
in areas where music lovers
live but don’t have a local
club,” he says.

Government-funded live
sector association Music
NSW lobbied jointly with
local musicians’ trade unions
for music licensing changes

a musical one,” adds Edel
Italy president Paolo Fran-
chini, who described the
fees debate as “a political
problem.”

“l don’t have a problem
with presenters receiving a
million euros,” says La Falce,
Universal Music ltaly presi-
dent/CEO until December
2005 and now owner of the
Steamroller label. “When
they are said to have helped
generate TV advertising rev-
enue in the region of €40 mil-
lion [$53.2 million] for Rai.”

The issue “is a matter
between Rai and the pre-
senters themselves,” says
Mario Limongelli, presi-
dent of independent labels
body PMI. “As record la-
bels, our brief is the actual
music itself.”

This year, Rai claimed a
peak viewing figure of 12.4
million on the final night, up
from 10.9 millionin 2006. La
Falce says, “Baudo did a
great job.”

La Falce now runs his
own independent tabel,
Steamroller. His artist Al
Bano finished second in the
main song contest with
“Nel Perdono,” behind Ar-
iola/Sony BMG’s Simone

to revitalize the scene in Syd-
ney, where Music NSW cor-
porate director Jane Powles
says 170 live venues operate.

The new regulations will
see the opening of “more
places for new acts to start off
in,” says Matt Rule, co-owner
of 200-capacity Sydney pub
venue the Annandale. The
legislation also introcuces a
“first rights” defense against
noise complaints if venues
were operating before acom-
plainant moved into their lo-
cality. Simultaneously,
changes to state environmen-
tal/planning legislation will
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Cristicchi with “Ti Regalero
una Rosa.”

Sony BMG senior A&R di-
rector Rudy Zerbi says the
company saw “an immedi-
ate sales effect from artists
appearing at Sanremo, which
hasn’t been the case for
quite a while.” On FIMI's sin-
gles listing for the chart
week covering Sanremo
(which ran Feb. 27-March 3),
Cristicchi entered at No. 5,
behind another Sanremo
song, Daniele Silvestri’s “La
Paranza” (Epic), at No. 2.

However, the day after the
festival ended, it was back
among the headlines amid re-
ports that Rai Uno director
Fabrizio Del Noce wanted
Baudo replaced by 45-year-
old TV presenter Paolo Bono-
lis. Baudo reacted furiously
to the reports—which Del
Noce has not denied—and the
story ran for several days.

But La Falce merely at-
tributes the constant con-
troversy to Sanremo being
“a popular national event—
attended by 150 journalists
who are desperate to create
news stories.”

“Actually,” he adds, “this
year’s dispute was relatively
lightweight.” eon

streamline local licensing.
A new three-tier licensing
system means Sydney’s
cafes and bars won’t need a
license to put acoustic acts
onstage. Clubs with a maxi-
mum 200 capacity will be
able to get a license within
two weeks after a simple
“tick-box” inspection, while
a third tier will cover larger
clubs, which are subject to
more council checks.
Under the new regulations,
all pub/hotel and club venues
will pay $2,500 Australian
($1,925) for a license, regard-
less of opening hours.  «:+
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On The Road

RAY WADDELL rwaddell@billboard.com

SponsorScience

Research Helps Ensure Tour Tie-ins Get Their Money’s Worth

M ;. days of corporate America being
satisfied with onstage signageand a
meet-and-greet are so Mesozoic Era.
A major sponsor may pay a super-
star as much as $1 million or more

for one show, but the artist has to deliver. And
the sponsor has to be cool about it.

Consider the second annual Traveling
Through Life Concert Series by Citi/AAdvan-
tage. This year’s lineup includes Dave
Matthews April 20 at the 3,500-seat Wang The-
atre in Boston, Prince May 19 at the 2,200-seat
Orpheum in San Francisco and Christina
Aguilera May 21 at San Diego’s 3,000-seat Civic
Theatre. Tickets for all three shows went on sale
March 20 exclusively at privatepass.citi.com.

Citi Cards executive VP Terry O’Neil says
the Traveling Through Life series is an offshoot
of Citi's Private Pass exclusive ticketing and pre-
sale initiative. “Over the course of the last three
years we've had a chance to interact quite heav-
ily with our card members and understand what
was relevant to them and what types of events
and initiatives they wanted to see from us,”
O’Neil says. “We realized that . . . music was a
good opportunity for us to provide something
that was very unique and very relevant to our
customers, something that would resonate with
them, but also provide us with an opportunity
to cement and build a much deeper relation-
ship with them.” In noncorporate speak, that
means Citi realized people like to rock. And
Matthews, Prince and Aguilera are not only A-
list artists, but also cast a wide demographic
net among them. O’Neil says the artists were
chosen through “rigorous” in-house research.

“We use a number of data points, as boring
as that may sound,” he says. “We Jook at ticket
sales, album sales, the demographic match with
our card-member base. Thatenables us to iden-
tify the artists that are going to resonate most
strongly with our card members.”

Live Nation is the program’s talent buyer and
producer of the concerts. O'Neil says the pro-
gram is activated via a large scale “above the
line” media blitz, with media buys in each mar-
ket’s local papers, as well as some national pub-
lications, to alert Citi card members—and
prospective card members—to the concert se-
ries. “We also communicate with them through
our standard communication channels: the
card-member statements, e-mail pushes, our
Web site,” O’Neil says.

The three artists are “front and center” on
the Private Pass site, also the only place tickets
can be purchased. And ticket buyers have to be
Citi/AAdvantage card members. Ticket prices
range from $75 to about $200, depending on
the artist and the seat location.

O’Neil says nearly as much “rigor” goes into
choosing the markets as the artists. “Thecities
that we choose to focus on are cities that are key
markets for both American Airlines and Citi,’
he says. “This round, we’re working in Boston,
San Diego and San Francisco, all key American
hub cities, but also key for Citi, not only from
16 |
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a credit card perspective, but also from a con-
sumer banking perspective.” But despite its
market specificity, this is a national program.
Tickets go on saleat9a.m. PST to ensure every-
one gets a shot, no matter where they live.

O’Neil says the strategy with this program is
twofold. “First and foremost, it’s to build a
deeper relationship with our card members and
underscore the value this card brings to them.
Beyond that, because we’ve secured relation-
ships with such amazing artists, it does attract
new card members to Citi/AAdvantage.”

O’Neil says Citi can quantify the success of
the program. “In terms of some metrics, from
the last concert series, all sold out within a week
the first selling within three hours,” he says.
“Within an hour of the announcement, we had
over 500,000 hits to the Private Pass Web site
to purchase tickets to these concerts.”

PRINCE

And even though Citi makes a “very signif-
icant” investment in this concert series, “it’s ac-
tually working out to generate revenue for the
organization because of the ticket sales and the
residual ticket sales that come off private-
pass.com,” O’Neil says.

What’s also worth noting is how receptive
artists are to this type of program today.
Matthews, for example, is a decidedly noncor-
porate kind of guy who has never accepted a tour
sponsorship. However, the artist does associate
with this brand for shows with Tim Reynolds,
which likely says a lot about how palatable this
intimate environment is and how nonobtrusive
Citi/AAdvantage is in its involvement.

And though whether consumers get the
warm and fuzzies about their credit card may
be debatable, never underestimate the power
of fan loyalty. Clearly, if Citi can score some
killer Matthews tickets, then for many, this cuts

. For 24/7 touring news
blz and analysis, see
" billboard.biz/touring.
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Frampton Comes Alive!

BRIAN WILSON, left,and JIM D
help announce the “Definitive 200”
list—which includes the albums on the
right, but not the ones on the left.

B Retail Track

-

ONIO

ED CHRISTMAN echristman@billboard.com

WannalFight?

An Argument-Provoking List Might Sell Some Records

Record stores are in the news
again, and for once the stories
dor’t revolve around the same
old misinformed clichés about

. . well, let’s not mention it
this time, OK? Instead, NARM,
in conjunction with the Rock
and Roll Hall of Fame, released
its “Definitive 200” list of es-
sential albums. So some ac-
tual good news got wide-
spread coverage. How often
does that happen?

According to NARM presi-
dent Jim Donio, coverage “has
been terrific and worldwide”—
coming from several daily pa-
pers, wire services, major Web
sites and TV networks, for
starters. It sure didn’t hurt that
Brian Wilson, with help from
fellow Beach Boy Al Jardine,
performed several songs from
“Definitive 200” album “Pet
Sounds” at the Los Angeles
announcement of the list in
the Capital Studios. Or that
Chuck D—whose Public
Enemy album “It Takes a Na-
tion of Millions to Hold Us
Back” also made the list—
spoke at the New York an-
nouncement at J&R. In fact, in
New York, Mayor Michael
Bloomberg declared March 12
“Definitive 200 Day.”

The list (found online at
definitive200.com) was put
together by a panel of 80 retail
accounts, running thousands
of stores and a number of Web
sites. It mainly represents
best-selling albums, but what
makes it uniqueis that it takes
not only past sales into ac-
count, but also forecasts of al-
bums’ sales and influence
going forward.

Like all lists of this sort, the
“Definitive 200” generated
plenty of debate, especially

online. The one at punknews
.org/article/22642 had me
laughing out loud.
Admittedly, this list is even
more annoying than most.
But it’s also frustrating be-
cause NARM distributed itin
an attachment and posted it
on its Web site in segments
that, in practice, are un-
searchable. So whenever
someone debating the list
mentions some band or al-
bum that’s missing, someone
else will inevitably chime in
that it’s right there on the list
after all. With that disclaimer
out of the way, | wonder why
“Frampton Comes Alive,”
Cheap Trick’s “Live at Bu-
dakon” and Herb Alpert’s
“Whipped Cream & Other
Delights” aren’t on the list.
The Alpert album has to be
one of the most widely avail-
able records in history. Have
you ever been in a Salvation
Army or used record store
that didn't have a copy? Any
disqualifications NARM can
give me that kept those al-
bums off the list, | guaran-
tee I'll be able to counter by
pointing to some album there
that should have been dis-
qualified for the same reason.
But forget about what’son
or not on the list, the rankings
alone are enough to make
you want to hit somebody:. |
am somewhat relieved that
I’ve only ever owned 58 al-
bums on the list, but | still
wish it was a lower humber.
And sure, griping about
lists like this is at least half the
fun, but the list really redeems
itself when youreach thereal
reason behind it—to stimulate
sales. Merchants across the
United States are running pro-
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motions on the list and, in a
few weeks, I’ll take a survey
to seeif it’s working.

Then again, in the mean-
time, it’s great to see—as
Donio puts it—*“everybody
rowing in the same direction”
for once. This list, an idea
started by Universal Music
Group Distribution president
Jim Urie, was compiled by re-
tailers, but the store promo-
tions are also supported by
the majors. When’s the last
time the labels and retailers
agreed on anything? Maybe
this will sell some records,
and then the retailers and la-
bels can move on to another
topic, like maybe agreeing to
get behind a new physical
configuration of some sort.

Donio says that debate
about the list is not only en-
couraging sales of albums on
the list, but it gets people
talking about the albums
that are missing—and maybe
somebody will go out and
buy those records, too. “It’s
healthy disagreements,” Donio
says. “It’s all good.”

MAKING TRACKS: John
Monroe, formerly VP of sales
and distribution with TVT,
which sells 500 accounts di-
rectly, has left the company
and is seeking opportuni-
ties. He can be reached at
jahmon56@gmail.com or
917-446-1686 . . . Likewise
seeking opportunities is
Tim Hibbs, formerly head of
sales at B3 Entertainment.
He can be reached at
thibbsi@aol.com or 732-
330-3683. ae

For 24/7 retail news

biz and analysis, see
b billboard.biz/retail.
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A Space For Each Artist

Walter Kolm’s Hands-On Marketing Method

The top finalist for the 2007 Bill-
board Latin Music Awards is
Rakim & Ken-Y, a new reg-
gaetonduothat is up for seven
awards thanks to the act’s
radio-friendly style of melodic
reggaeton. Driving the pair’s
marketing is Walter Koim,
Universal Music Latino senior
VP of marketing/A&R. Kolm,
known for his hands-on ap-
proach and fierce artist advo-
cacy, answered three questions
for Billboard. —Leila Cobo

What was the key to Rakim
& Ken-Y’s marketing?

We designed the campaign as
if they were a pop artist, tak-
ing care of every detail in their
imaging, beginning with their
videos. In them, you see girls

dancing reggaetén, but not in
an obscene or sensual man-
ner. It's more innocent, and
that young audience was the
audience we were initially
looking for. Compare it to a
boy band, except these are real
artists—not a made-up band
—who write their own songs,
and who collaborated with
major acts. The end result was
thatin a short time we broke
the group in the mainstream
and were able to differentiate
it from the rest of the genre.

Many executives contend
radio is still everything
when it comes to Latin
promotion. What are your
thoughts?

Today radio is not everything.

YouTube, for example, plays
asimportantarole. And there
are TV channels focused to a
second-generation Latino that
doesn’t hear radio in Spanish.
We have more media than ever
before along with new tech-

nology. That is the
biggest change in
the past two years—
information. You
have more of it every
day, and it gives you
tremendous possi-
bilities to enrich
campaigns.

Within our viral
campaigns, and in
every release we
send, there are links
to YouTube and My-
Space precisely to
foster online communities.
Even though we’re suffering
losses in the physical world,
in the marketing world the

possibilities are growing
daily. Today, the Internet is
one of my foundations to
launch a campaign. | think
it's the best of times for A&R.
Before, you had 10 artists,
and they all went to the same
place. Today you can find a
space for each artist. Eventu-
ally, they all go through the
same channels, but the main
issue is where to begin to
avoid that bottleneck.

You have a reputation for
personally pushing your acts
and seeking opportunities
for them at every level.

It's part of being in touch with
what’s going on. The busi-
ness isn’t in the office or at
my desk. It's in the street.
Being out there puts me in di-
rect contact with people and
with trends. voe

EN LA RED: For 24/7 coverage of the Latin music world,
£OM Billboard has partnered with MSN. For a complete roundup
in Spanish, go to Billboard.Latino.MSN.com.

' LEILA COBO Icobo@billboard.com

Sinking Shipments
And Many Sad Returns

RIAA Figures
Indicate A
Declining Year
For Latin Retail

If we go by Nielsen Sound-
Scan numbers, 2006 was a
good year for Latin music,
with sales increasing for the
fourth year in a row.

But, according to RIAA pre-
liminary year-end 2006 num-
bers obtained by Billboard, net
shipments of Latin music from
2006 dropped precipitously.

Overall shipments, after re-
turns, were down 21% com-
pared with 2005, from 55.6
million to 43.8 million. Re-
turns were up 19%, from 14.1
million to 16.7 million.

The segment most affected
by returns was the nascent
“urban” category, which prior
to 2005 used to be counted to-
gether with tropical. Net ship-
ments for the genre in 2006
doubled in comparison to
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2005. But at the same time, re-
turns almost matched 2005
shipment numbers.

In the potent regional Mexi-
can realm, in contrast, the rise
in returns was negligible—only
1%. But gross and net ship-
ments were down by 21% and
26%, respectively. Nevertheless,
net shipments of regional Mex-
ican, at 22 million units, nearly
doubled those for pop and rock,
which stood at 13.3 million
units—a dramatic 30% drop
from 2005, coupled with a stag-
gering 17% increase in returns.

Several factors conspired in
the drop: The rise of gas prices
and the immigration crack-
down affected the powerful re-
gional Mexican buyer. And
overambitious shipments, es-
pecially of reggaeton, affected
everyone else.

Finally, mom-and-pop
stores are definitely in decline.
According to Nielsen Sound-
Scan figures, 2006 year-end
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sales for Latin music stood at
37.8 million units, up from
35.9 million units in 2005.
Never have Nielsen Sound-
Scan and RIAA numbers been
so close. And the shrinking
gap can clearly not be attrib-
uted to the non-SoundScan
sales that accumulate at small
independent stores.

But it cancertainly be attrib-
uted to growing sales at mass
merchants and chain stores.

A SHRINKING GAP
Retail Figures, Year By Year
60 -
[ cin Mitions of units)

50

40
30

20

'

M Latin Music Safe:
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1 Latin Music Net Shipments
(RIAA)
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For thelast couple of years, ex-
panding Latin has been a pri-
ority with all major music
retailers. And according to
many in the industry, that pri-
ority remains in place today,
despite the RIAA slump.
“Latin continues to be an
area of focus, and we’re still
putting initiatives in place,”
says Ish Cuebas, director of
merchandising operations and
new media for Trans World. In
the past year, Trans World
has doubled the number
of stores with substantial
. Latinsections. This year,
Cuebas says, “I'm really
going after growth.”
However, although the
early months of 2007
boasted a strong regional
Mexican release sched-
ule, for the week ending
March 11, sales of Latin
music stood at 6.4 million
| units, compared with 7.4
06 million the year before.

wwwW americanradiohistorv com

Renewed rising gas prices
arealready being cited asa cul-
prit by several industry ob-
servers. Because many
regional Mexican buyers tend
to be new immigrants with
modest incomes, the cost of
gas cuts deeply into their
music expenditures.

Further, according to a re-
cently released study of His-
panic Internet use released by
the Pew Institute (Latin Notas,
March 24), Latinos of Mexican
descent are the least likely to
buy music via the Internet. So
their absence is immediately
apparent in general sales.

The ultimate result, espe-
cially in the regional Mexican
realm, could be a lowering of
prices and a proliferation of mid-
line and budget-line products,
which also prospered in 2006.

On the bright side, while
2006 had few truly big releases,
2007 will be riddled with them,
including forthcoming al-
bums from Jennifer Lopez,
Chayanne, Daddy Yankee
and Juanes. o

For 24/7 Latin news

and analysis, see
billboard.biz/latin.

SELENA’S EARLY
YEARS
The Selena mystique continues
a decade after the singer’s
death. Q-Zone Records, the
label owned by Selena’s father,
Abraham Quintanilla, has re-
leased the first installment of
five-series set titled “Selena
Classics.” The albums, distrib-
uted via Super D Distribution,
will each feature 10 tracks
recorded when
a‘ ,% Selena was be-
“ tween 13 and 18
" y years old. Plans
BN call for upcom-
ing volumestobe
released every
twomonths, with
the next due in
April. In addition, EMI Televisa
has plans to release a CD/DVD
titled “Through the Years” that
willinclude asong recorded by
Selena when she was 6 years old
as well as a series of previously
unreleased live performances
in Mexico. A concert recorded
in 1992 in Corpus Christi, Texas,
is also due out later this year.

A CINGULAR SITE

Cingular Wireless is set to
launch its Tu Musica channel
March 28 with EMI Televisa as
its first label partner. Tu Musica
will provide up-to-date artist
news, tour information, wall-
papers and links to purchase
ringtones. The site will be pro-
grammed by the labels that
partner with Tu Musica. The
first featured acts on the chan-
nel will be RBD and Kumbia All
Starz. The service will be au-
tomatically accessible on Cin-
gular’s MEdia Net Latin menu.

INFANTE

REMEMBERED

Warner Home Video and Pelic-
ulas Rodriguez have teamed
up torelease 23 films featuring
Mexican icon Pedro Infante.
The set, titled “Coleccion Pedro
Infante 50 Aniversario,” coin-
cides with the 50th anniversary
of the death of Infante, the
singer and film star who influ-
enced generations of ranchera
and romantic acts. Eleven of
the 23 titles will be released
April 10, while the remaining 12
will hit stores in September. All
titles have been digitally remas-
tered. Infante died when he was
40 years old, leaving behind a
legacy of 60 films and nearly
400 recorded songs.—Lejla
Cobo and Ayala Ben-Yehuda

SELENA: ARLENE RICHIE/MEDIA SOURCES/TIME LIFE PICTURES/GETTY IMAGES
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So I'm hearing Paul McCartney will be Howard
Shultz’s first artist on the new Starbucks label.

Mazel tov, baby! We wish them both well. But
at the same time, we can’t help but feel that if
itain’t broke. . . mean, Shultz has been doing
everything right, right?

He’s the only franchiser who was wise
enough, although it seems rather obvious, to
keep control of his franchises, at least most of
them. He’s the only one who can push a button
and everyone jumps, which is how you get
things done.

“Let’s see, this coffee thing is doing pretty
good. I think I'll start selling records,” he says.
Before you know it, thousands of stores are sell-
ing records and Starbucks is a major record re-
tailer overnight.

It doesn’t hurt that Shultz obviously knows
what his clientele likes to listen to. His taste,

COOLES

T GARAGEE SONGS

while decidedly not rock’n’roll, is what his well-
off, older demographic is buying.

And there’s the rub. Licensing stuff is one
thing. You order it, you hear it, you know it, you
choose it. Having your own label is something
else again, as we've all found out the hard way.
Shultz is about to be shocked at how little con-
trol he will have compared with his very suc-
cessful licensing operation. But if anyone can
pull it off, it’s probably him.

Meanwhile, a new Miles Davis biopic will
star and be directed by Don Cheadle and a new
Joe Strummer doc coming from Julien Tem-
ple is called “The Future Is Unwritten”—which
is what is painted on the wall of Jesse Malin’s
club Niagara on Avenue A and Seventh Street
in New York’s East Village, next to.a memorial
to Strummer himself.

See you on the radio.
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Publisher=Label?

Sony/ATV Music Releases Elliott Yamin’s Record

More and more publishers say
they want to record their artist/
songwriters instead of waiting
for labels to offer record deals.
Sony/ATV Music is developing
this business strategy and
adding a major’s touch. The pub-
lisher struck a profit-sharing
record deal with former “Amer-
ican Idol” contender Elliott
Yamin and essentially set up a
label for the project.

After Yamin landed third
during last season’s “Idol,” 19
Entertainment passed on sign-
ing the crooner. But then
Sony/ATV signed him to a co-
publishing deal and started lis-
tening to his demos. Danny
Strick, Sony/ATV U.S. presi-
dent, says the label liked what
it heard and decided to struc-
ture a record deal for him.

“It happened organically,”
Strick says. “Elliott wanted to
have some serious input, and he
wanted to participate in the prof-

its in a bigger way.” Under the
deal, Sony/ATV and Yamin
share copyright ownership, the
publisher recoups costs from
revenue and the parties share
the net profits.

But Sony/ATV preferred not
to follow the business model of
Warner/Chappell Music’s Per-
fect Game, which develops
relatively unknown artists. In-
stead, Sony/ATV wanted to
focus on artists with built-in fan
bases, like Yamin’s “Idol” fans.
Then all the publisher needed
to do was create the right net-
work of individuals and compa-
nies to effectively simulate a
traditional record label.

Sony/ATV reached within its
own stable to provide creative
and production input. Strickand
his A&R team worked closely
with Yamin’s manager, Jeff
Rabhan in Los Angeles, to
gather songs and production
teams. Yamin co-wrote five

songs for the album, while other
Sony/ATV writers contributed,
like Stargate’s Mikkel Eriksen,
Mike Mangini, Midi Mafia and
Louis Biancaniello.

The publisher recorded the
album, using the imprint Hick-
ory Records. The label name
was once used by Acuff-Rose,
which was acquired by Sony/
ATV in 2002.

“We outsourced all of the
other label functions,” says
Steve Storch, Sony/ATV CFO.
Some of the functions were out-
sourced to companies in the
Sony family. The publisher
struck a deal with Sony DADC
to manufacture the CDs, with
Sony-owned RED to distribute
the record.

Then the publisher hired
Fred Croshal’s Croshal Enter-
tainment Group in Agoura
Hills, Calif., as a consultant.
Croshal, former GM for Mav-
erick Records, is quarterback-

ing the project as GM. Every-
thing will funnel through him,
Strick says.

ThroughCroshal, Sony/ATV
added the sales team of Kevin
Day’s Rocket Science in En-
cino, Calif. They are working
closely with RED to supple-
mentdistribution services, like
designing and implementing
the retail and digital strategy,
building and managing the in-
ventory, calling on retail ac-
counts, setting up in-store
promotions and buying ads.

“The biggest
challenge [for an
independent re-
lease] is the amount
of backroom work
that’s necessary,
from obtaining
ISRC codes to bar
codes to package
design,” Day says.
“It’s difficult for
someone like a
publisher to do be-
cause they’ve never
done it before.”

RED’s in-house
staff is handling
radio promotion, while i.e.
marketing based in Freehold,
N.J., is working online market-
ing. Deborah Radel with
DRPRin Los Angeles is provid-
ing publicity.

“Bringing an album into the
marketplace in this day and
age is a formidable task,”
Strick says. “There’s pressure
from retail for exclusive prod-
uct, for added value CDs and
co-op advertising.”

And getting a pop act into
the market doesn’t come

NARM IS BRINGING 50 YEARS OF
MUSIC CONSUMER EXPERIENCE TO THE DIGITAL WORLD.

CUTTING EDGE PROGRAMMING, GREAT MUSIC, AND
UNMATCHED MUSIC INDUSTRY NETWORKING OPPORTUNITIES.
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This schedule is preliminary and subject to change. Additional sessions and participants to be confirmed.
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Digital Music Outlook

Capitalizing On Cross-Channel Marketing:
Breaking Down The Barriers
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cheap. “Price and position ata
national retail chain for one
month can be $30,000-
$50,000, in some cases even
higher,” Croshal says. “It's an
eye-opening experience.”

At press time, RED planned
on shipping slightly more than
200,000 units for the March 20
release. Yamin’s video of the
Stargate-produced single, “Wait
for You,” is scheduled to pre-
miere that day on Yahoo and on
MTV’s “TRL First Look.

“We don’t want to be a rec-
ord company,” Strick says.
“But the landscape has
changed. To get people’s eye-
balls on a record and to get
records in the marketplace, we
need to do this on behalf of our
writers and our catalogs.”

And if you ask Croshal, an
independent team handling
label functions is much more
cost-effective than working
with a major label today.
“We’re a Learjet,” he says.
“And they’re still 747s.” ...

: For 24/7 publishing
_b'z news and analysis, see
billboard.biz/publishing.

$599 for non-members

For more info, contact

NARM at 800.365.6276
or www.narm.com
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‘Year aftervear, Nokia consistently ranks as the world’s largest provider of mobile phones, with
a 36% share of the global handset market. Just don’t call it a phone company.

A the availability and popularity of mobile entertainment content continues torise, Nokia
markets its products as “multimedia computers,” and strives to change the traditional no-
tion of what a phone is—and does. These days, as the music industry looks to the mobile

Nigel

Runds

The mastermind behind Nokia’s
many mobile entertainment
experiences discusses the future of
the mobile music landscape—and
offers his own take on the iPhone.

phaone for the next iPod, Nokia is stepping up to the challenge.

Mokia shipped 80 million music-enabled mobile phones last year, with plans to introduce
several new modelis this year. Meanwhile, the company continues to expand its retail stores
and Nokia Theater concert venues. On the services end, Nokia bought Loudeye—a provider
of digital music store technology—with the intent of operating its own digital music service
online and via mobile. The first manifestation of this acquisition came to light in November
with the Music Recommender service, which is headiined by David Bowie. Music Recom-
mender’s live music downioad store is up and running in the United Kingdom and Australia.

Nokia VP of multimedia experiences Nigel Rundstrom spearheads the team responsible for
creating mobile entertainment experiences on Nokia devices. In addition to music, these ex-
periences encompass games, photos, social networking and Internet services.

Rundstrom is a keynote speaker at the Mobile Entertainment Live conference. Powered
by Billboard and The Hollywood Reporter, in conjunction with CTIA Wireless 2007, the con-
ference takes place March 26 at the Orange County Convention Center in Orlando, Fla.

What exactly does Nokia’s mul-
timedia experiences division do?
That’s where we get into social
networking or blogging, music
offerings, gaming—all the stuff
that goes across multiple hand-
sets. It’s also where most of the
partnering we do with mobile
entertainment companies takes
place. We certainly conduct
partnerships in the mobile
phones group and in the forum
Nokia group with developers,
but the lead for a lot of this
comes from the multimedia ex-
periences team. If Nokia does
something with YouTube, My-
Space, Yahoo, Microsoft or any-
body else, it goes through the
experiences group.

How has the explosion of dig-
ital music affected Nokia?
We're trying to be ahead of the
curve by bringing an end-to-end
consumer experience. [t’s not out
there yet. But we launched the
Music Recommender at the end
of last year, and clearly with the
Loudeye acquisition, we’re posi-
tioning ourselves to provide an
elegant overall experience:
whether it's over the mobile
phone, the Web or any other kind
of delivery mechanism.

With regard to Nokia’s acquisi-
tion of Loudeye, what lies ahead?

I cannot talk right now about what
we have in the works. But in gen-
eral, the way that companies are
reaching end users is morphing
quickly—whether it’s Wi-Fi,
WiMax, cellular or sideloading.
There are so many touch points.
People who have elegant solutions
across these [points] are going to
get consumer traction.

From where you sit, beyond
ringtones and full-song
downloads, what is the big-
ger picture in the mobile
music landscape?

Full song downloads direct to the
device is happening, but I'm not
sure it’s going to be the majority
of the business given the eco-
nomics involved. I think side-
loading remains a major trend,
and I believe subscription serv-
ices will be a major trend. There
will be many ways for consumers
to experience music on their mo-
bile phones—ways that are not
just a download.

What are the business mod-
els then?

There are lots of people out there
that can provide a music service to
end users. You've got transactional,
subscription and advertising-
supported free services. I don’t see
why we couldn’t have all those
models going forward.

What’s your music phone
lineup looking like?

Well it’s certainly going more
mainstream, and the improve-
ments keep coming. In terms of
storage and fidelity, those experi-
ences keep improving. From the
industry’s point of view, the most
interesting thing on the device
side is that you're getting pretty
good music functionality on
entry-level devices. This is pretty
important, because I think the
music industry is looking for
breadth of distribution.

What could the music industry
be doing to better foster a mo-
bile music market that will be
of more value to it?

The more ways we can find to pack-
age things, the better. It's not nec-
essarily just full-track downloads.
We need to find innovative new
pricing mechanisms, as well as dif-
ferent promotional ways of getting
people hooked and trying out new
music services.

At this stage, we just need to
stimulate consumption. Once it
gets more established, we know
the market has the potential for
[labels] to meet their financial
aims. But we really haven't got-
ten consumer behavior going
100% yet.

So, the challenge is to work to-
gether to make the user experience

wWwWw americanradiohistorv com

Full song
downloads
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going to

be the
majority
of the
business
given the
eCconomnics
involved.
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as simple as possible. If we can
make it simpler and have a variety
of business models and promo-
tional ideas for end-user incentive,
we can accelerate the traction.

Should labels be doing more
marketing of their mobile
content?

When tracks are being released
first in the mobile environment,
that’s part of the awareness
building. Mobile is not really top
of mind yet. People need to see
that it’s not just the same old
ringtone.

How is mobile music differ-
ent in the United States ver-
sus internationally? And how
does the music industry re-
spond to that?

There’s a huge difference. The
whole iTunes phenomenon is
much more pronounced in this
country than in most other mar-
kets around the world. Other
markets, like Asia, are much
more mobile-centric, so mobile
initiatives tend to take off
quicker there. But that’s the
beauty of this space. You can’t
just have one solution that fits
all and automatically be success-
ful everywhere. You have to tai-
lor your approach for what works
in the relevant market.

What do you think of the iPhone?
How much time do you have? I
could discuss this topic for three
hours. It’s created a lot of discus-
sion. Overall, it’s a good thing that
we're talking about a $500 device
and the consumer understands
that the phone doesn’t have to be
something that is subsidized down
to free.

So from that standpoint, I think
it's very useful. There are some in-
teresting ideas from the user in-
terface perspective, and I think
we'll see a lot of excitement when
it comes to market. We hope that’s
going to stimulate the high-end
side of the consumer device busi-
ness. We'll be very interested to see
what happens.

www.billboard.biz
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COHOI’ ObeI’St S16S inadivebar, pulling on Winston Lights
and throwing back intermittent gulps from a beer bottle. This isn’t the
downtown New York- or Los Angeles-variety “dive” with the beautiful
people and the perfectly curated juke box. This is the suburban Omaha
sort, where a handful of pear-shaped, geriatric regulars sit drinking, solo,
attwo in the afternoon, mumbling conversations to themselves. The juke
box plays only AC/DC.

Oberst, better-known as Bright Eyes, is here—away from his handlers,
bandmates and friends that dot the frigid Omaha landscape—to confront
the perception, more or less, that he is selling out.

It's a sensitive issue for an artist like Oberst. This is the guy that swore
off playing Clear Channel venues, before the touring division of that cor-
poration spun off to become Live Nation. Oberst is so identified with the
Omaha-based independent Saddle Creek label that has released all of his
albums stateside, that many mistakenly believe he has an ownership stake
in the label. In short, Oberst’s career, from his first four-track recordings
as a young teenager in the early-to-mid '90s, to his last breakout pair of al-
bums—the acoustic “I'm Wide Awake 1t's Morning” and the electronic-y
“Digital Ash in a Digital Urn”—have embodied the DIY indie ethic.

But as he prepares to release his sixth proper album, “Cassadaga,” changes
in Oberst’s career approach are coming fast and furious. In January, fans
and blogs caught on that the official thisisbrighteyes.com site was run by
Universal Music Group, and it soon came out that Oberst had signed Bright
Eyes to a deal with Polydor in the United Kingdom for overseas distribu-
tion. In February, he shot the first music video of his career that would ac-
tually feature him performing. He'll stop by AOL—a first—to record a
“Sessions” performance and also play a couple radio promo shows. Notably,
early last year, once the touring and media attention paid to “Wide Awake”
died down, he signed on to the Ravenhouse Ltd. management company.
His new manager, Juan Carrera, oversaw Modest Mouse's transition from
indie darling to selling more than 1 million copies of its last release.

Oberst doesn’t blink when confronted with these developments, doesn’t
fidget. There’s no dramatic pull from a Winston Light.

“Why don’t we take them one at a time,” he says. “Then you can draw
whatever conclusions you will.”

- L___‘___,.‘——v, %ﬁ» ; - s gl

First things first. Whether you think Conor Oberst now shills tunes for The
Man or not, you have tohand him this: He’s doingahellofajobatit. “Cassadaga,”
to be released April 10, represents a sensible evolution for those who have been
on the Oberst train from its early days.

Earlier in the day over lunch, Oberst and new bandmates Mike Mogis and
Nate Walcott discuss the making of the new album.

“In the past, I've gone in with a real set idea for what I wanted it to sound
like,” Oberst says. “This one was much more, ‘Let’s just record as many songs
as we have, whatever style, and then kind of pick.””

It's odd to call Mogis and Walcott “new,” as producer and multi-instrumen-
talist Mogis has worked with Bright Eyes for more than 10 years and Walcott,
master of strings, for much of this decade. But Oberst says he wanted to take
the focus offof himself and felt that making the pair “official” would help. On
“Cassadaga,” Mogis says, thelack of a preconceived, consistent concept meant
he had the opportunity to take inspiration from his favorite recordings—
everything from “Animal Collective” to “Pet Sounds,” T Rex to the Mamas &
the Papas—to create new cuts. «gometimes we would just stop working and
listen to records,” Mogis says. “Not in their entirety, but just little pieces.”

“Make a Plan” clearly channels Phil Spector, for example. “Make a plan
to love me,” Oberst sings quietly, before the song swells to grandiose mo-
ments of strings and horns. The band even created a girl group to sing
backup on the track and elsewhere on the album.

At varying moments, “Cassadaga” veers from rockier segments like the
guitar-driven, honky-tonk stomper, and first single, “Four Winds,” to qui-
eter, contemplative songs laden with strings, piano and Oberst’s trade- i
mark, wavering voice. And of course, the tunes are scattered with
metaphor-riddled, self-referential lyrics.

One of the album’s prettiest tracks, “Cleanse Song,” invokes the sun-
shine-y '60s California rock of the Mamas & the Papas, and seems to
speak to Oberst’s own experiences. “Iflife seems absurd, what youneed
is some laughter,” he sings above what sounds like quiet bongos and
those sweetly cooing backup girls. “And a season to sleep and a place
to get clean.”

It's a new tune for old-school Bright Eyes fans, who may be mostac-
customed to the singer’s seemingly >>>

Once a boy wonder, Conor Oberst, now 27,
has a new album and some new career plans

By Bill Werde
Photograph By
Butch Hogan
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endless cycles of substance abuse and self-loathing. There are
no shortage of stories—some in Oberst’s own songs—of the
singer getting out-of-his-mind drunk. “You never knew which
Conor was going to show up in the old days,” Saddle Creek label
manager Jason Kulbel says.

Oberst says he started cleaning up around age 20, but that
life on the road is still tough. “You pull into a new town,” he
says, “and everyone there is like, ‘This is the night to party!” ”

Oberst spent 2006 recording “Cassadaga,” and traveling, in-
cluding, he has claimed, a trip to the album’s namesake town, a
place in Florida with a high density of psychics and fortune tellers.
He bought a new home near Mogis and the recording studio,
and, according to those close to him, has a nice relationship in
place with singer (and fellow Saddle Creek-er) Maria Taylor.

What will it mean for his songwriting? He says, “I've thought
about the idea of, ‘Can happiness and creativity co-exist>’ So
much of what I've done, I think, has been based on being dis-
satisfied or incomplete or lonely. The answer is, ‘There isn’tan
answer necessarily.” ”

Tounderstand the enormity of Oberst’s business
changes, one needs to know his roots.

He first picked up the guitar at 9; his dad and brother were
musicians. By 14 he was playing and singing in Commander
Venus, a band that included eventual Saddle Creek label pres-
ident Robb Nansel.

In fact, Saddle Creek’s roots can be traced to 1993, when
Oberst’s brother Justin started Lumberjack Records, to re-
lease Bright Eyes cassettes. The Oberst boys hung with a group
of friends including Nansel and Ted Stevens, who now plays
in Saddle Creek band Cursive. The friends would pool their
cash to make the tapes. Finally, in the fall of 1996, Nansel and
Mogis had to develop a business plan for a class at the Univer-
sity of Nebraska, and Saddle Creek became official.

The first album released? Bright Eyes’ “A Collection of Songs
Written and Recorded 1995-1997.”

Nansel is soft-spoken as he sits behind his desk and clearly
warms recalling the early days.

“He was always mature for his age,” Nansel says. “Ted and
[ were roommates in college our first year in Lincoln, like 45
miles away, and Conor and Justin would come up and hang out
with us in our dorm room every weekend. We're like 19, going
to college, and we have this like 14-year-old kid hanging around.”

The next year, Commander Venus was started, ultimately re-
leasing two albums. Nansel and Oberst recall the decision to
end the band as mutual. “Commander Venus just seemed bor-
ing,” Nansel says. “But we wanted Conor to keep writing his
acoustic songs.”

Oberst steadily built a following, but polarized critics. They
worshipped his songwriting and called him the next Bob Dylan,
or ripped him apart for being overwrought, apocryphal, and
sounding, vocally, too much like, well, Dylan.

He readily acknowledges some of the criticisms. “When you're
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an 18-year-old kid, writ-
ing songs . . . all I could
ever do is write from the
point where I was at as
bestasIcould. .. Maybe
the same people that
would hear one of those
records would like our
new record. And vice
versa—I've definitely
heard a complaint that,
for our older fans, the music’s not emotional enough.”

But he objects to those who would call him a poseur. “You
can say, ‘That’s silly, adolescent melodrama,” and I'll agree with
you, becauseitwas. . . But to say it was crafted, like, ‘Put on this
show and try to make some money or have a popular band’ . . .
to me that was the only thing I really took offense to.”

His albums have generally sold more and more (see chart),
and always for Saddle Creek. He released his albums overseas
on Wichita, an indie partner secured by Saddle Creek, until his
last pair of releases, which he put out on the newly minted Sad-
dle Creek Europe.

But that may have turned out to be the last straw for Oberst’s
traditional relationship with Saddle Creek.

“We were going on these tours, and we weren’t coming home
with any money,” Oberst says. “It was just this really frustrat-
ing cycle. The first times you go to Europe, it's exciting—you
don’t really even care if you get paid. But then . . . it'’s hard to
go be freezing in Germany in the winter, playing mediocre
shows to people that haven't heard of your band.”

Oberst says he actually spoke to manager Nate Krenkel about
finding “a better situation” overseas before the release of “Wide
Awake” and “Digital Ash,” but then Saddle Creek announced

A still from the first proper
BRIGHT EYES video.

it was opening a European label, and he stayed out of loyalty.
But Oberst felt the situation didn’t improve.

Meanwhile, early in 2006, he signed Carrera to co-manage.
“Nate needed some help,” Oberst says of Krenkel, who has
been Oberst’s manager since 2003. Krenkel signed Oberst to
his Sony ATV publishing deal before coming on to manage.
And he is still Oberst’s partner in running Team Love, the New
York-based indie label that released Rilo Kiley frontwoman
Jenny Lewis’ successful solo debut last year. Team Love is dis-
tributed through Warner Music Group’s Alternative Distrib-
ution Alliance—via Saddle Creek.

Oberst says he trusts Carrera’s experience. “He can say,
‘I've done this, this is worth doing, or this isn’t worth your
time.” I don’t mind doing these things . . . promotion has
never been a real strong suit, ‘cause no one’s ever spent any
time thinking about it.”

Krenkel and Carrera worked on the two-album Polydor deal,
which, Carrera says, was actually completed in August 2006.
Polydor beat out XL to sign Oberst.

“It’s really a pretty incredible deal,” Oberst says. “We had a
couple of lawyers in the U.K. look it over. And they were just
kind of like, ‘How did you guys get this?’ ”

Oberst recorded “Cassadaga” with his own money, he says.
So he didn’t sign the album to Saddle Creek, but rather, licensed
it. It's a not-so-subtle distinction with business and personal
implication. For one, the label no longer shares in sync licens-
ing opportunities.

The move has not been easy on Oberst’s relationship with
Nansel. As for the latter, he will talk about understanding artists’
needs to move on and to grow, but when pressed, he simply
averts his gaze and says to ask Oberst about it.

Oberst is rather more direct.

“He probably did feel hurt, ya know? And it wasn’t the easi-
est thing to bring up obviously,” Oberst says. “But the situations
with Saddle Creek changed. . .all decisions were done by com-
mittee . . . it just wasn’t practical. That was kind of the impetus
to start Team Love. I felt we were missing opportunities.”

One thing that hasn’t changed: Bright Eyes won't tour with
Live Nation (who declined to comment). He says, “It’s just so
important to create competition in a town and support those
that have been responsible for our success.”

The Polydor deal has meant more money—to shoot videos,
to record with an orchestra for the first time, to take a 12-piece
band on the road, instead of a six-piece like last time. Oberst
says he’s comfortable with it all and looking forward to taking
the show on the road; a month-plus long North American tour
begins April 22.

“Alot of what kept me from [more promotion] early on was
fear of getting in some position I couldn’t getoutof . . . of being
controlled by someone or put in this box where what [ was
doing artistically was no longer valid because it was just a com-
modity,” he says. “And all those things now, I'm not afraid of
‘cause I don’t think anyone can ever do that to me.”

Saddle Creek RisSing vitie Lavel, Big pians

Omaha-based label Saddle Creek has been spending much
of its time lately on alocal indie project, but not the kind you
might think. Owner/president Robb Nansel, 31, and label
manager Jason Kulbel, 33, are partners in building a com-
munity theater/concert venue/label office compound as
part of an overall Missouri River revitalization project. Doors
are expected to open this summer.

Kulbel steps carefully around the snowy, muddy construc-
tion site, pointing out elevators yet to be built. “We’ll always
do the label,” he says. “But this complex makes sense fora
lot of reasons.”

Indeed, the label, distributed by Warner Music Group’s Aiter-
native Distribution Alliance, says it may have felt the sting of a
shrinking music business for the first time. “When everybody
was complaining about declining record sales, our sales were
going up,” Nansel says. But recently, “Some records didn’t do
as well as we wanted. . . That was the first time where we felt
like, ‘Maybe this is what people are talking about.’ ”

Diversifying into land development may help with new in-
come streams and, Kulbel adds, will provide a substantial
tax break to reduce the rent.

Building a complex is the latest innovation for a label
that has long put its money behind a D!Y ethic. Last year,

www americanradiohictorv com

Saddle Creek pulled its merch business in-house. Shelves
of sweatshirts and T-shirts line the front room of its non-
descript current home.

The label, whose top sellers include Cursive and the Faint,
has engendered good will by signing artists to one-album
deals. But that has also led to the departure of acts like Rilo
Kiley, who moved to Warner Bros. Those close to the situ-
ation say the Faint may be next to grab the brass ring of a
larger label’s promotion budget.

“I'm not into the whole ‘We’'re signing you for six records,
and you’re going to be miserable for the last five, ” Nanser
says. “If somebody doesn’t want to be in the situation, then it
doesn’t seem productive for either party.”

Now, Saddle Creek will have to decide if those ideals allow
for the new 500-capacity venue to accept tours promoted
by Live Nation or other large promoters. “These guys will buy
10 shows from an act and take aloss in Omaha because they’ll
make it up in L.A. But it drives the prices up in Omaha,” Nanser
says. (Live Nation declined to comment).

For now, it’s business as usual. Recent and upcoming re-
leases include singer/songwriter Maria Taylor’s “Lynn Teeter
Flower,” a Two Gallants EP and new albums from Neva Dinova
and the Good Life. -Bill Werde

CURSIVE BILL SITZMANN
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Why The Mobile Music
Market Needs To Grow

Beyond Ringtones
BY ANTONY BRUNO
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RINGTONES MAY HAVE propelled the music ir.dustry into the
mobile market, but they will no longer drive the future of the mobile
music business.

The softening of the ringtone business is both a conczrn and an oppor-
tunity for music labels looking to diversify their digital sroduct portfolio.

Fortunately, a broad range of new mobile services and applications have
emerged allowing music companies to do just that.

The future of the mobile entertainment business will be in the spotlight
during Billboard's Molile Entertainment Live, taking place March 26 in
Orlando, Fla., in partnership with CTIA-The Wireless Assn.

Currently, record labels have all their digital eggs in one basket. Ring-
tones are responsible for 85% of the total mobile revenue collected by
music labels today. And while the business is expectec to remain strong,
growth rates this year are expected to fall to 10%-20%.

Considering mobile revenue represents almost half of labels’ digital bot-
tom lines, the need to broaden that business is of major concern.

“Basically, we're exposed,” says Rio Caraeff, GM of Universal Music Mo-
bile. “If the ringtone market falls apart—either flatlining or declines—
we're obviously at more risk because we're not as diversified as I’d like to
be. In a perfect world, the majority of our business wen't come from one
product line; we’d be d‘versified. We're hopeful for more of a healthy mix.”

Growth opportunitizs in mobile fall into three categories: personaliza-
tion, consumption and community.

Ringtones dominate the personalization sector. But other applications
have emerged. Atop this list are ringback tones, which have been growing
at a clip not seen since the initial ringtone burst four years ago.

According to mobile tracking firm M:Metrics, ringback tor.es have grown
225% from November 2005 to November 2006.

But the music industry is less than enthused. Because ringback tones
are an outgoing application that only callers hear, wireless users don't re-
place them as often as they do ringtones.

Other phone personalization options include the new clert tones and
video ringers, both of which remain niche categories at this stage, and
graphics are in decline.

Beyond personalization, there is what is known as consumption appli-
cations: mobile services designed not to personalize a phone, but rather to
consume or otherwise enjoy music content. These zpplications include
full-song downloads, streaming radio and either downloadable or stream-
ing music and concert videos.

This is the segment where labels are placing their biggest bets this year.

To date, the sector has performed modestly continued on >>p28
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from >>p27 at best. Only 1.5% of con-
sumers with music-enabled phones download
tracks over the air, while twice that figure pre-
fer sideloading—transferring music to their
phones from their home computers—and video
remains even further on the periphery.

Universal’s Caraeff, however, says over-the-
air downloading has beaten internal expecta-
tions and expects anywhere between 300% and
500% growth in the year ahead.

Ultimately, the music industry hopes to tran-
scend this on-off, per-track download business
and work out a deal with wireless operators to pro-
vide music to a mass audience.

The idea is to make unlim-
ited music an optional wireless
service on par with voice mail
or photo messaging, which op-
erators could offer for aslow as i g
$5 per month if they were able r
to guarantee 10 million cus-
tomers within a few years.

“Instead of trying to figure
out how to sell a song to the
10%-20% of the U.S. wireless
customers who buy music,
we're focused on how to make music available
to 100 million people for a nominal fee,” Cara-
eff says. “The economics [then] would work.”

In an effort to drive more usage of personal-
ization and consumption services, a third seg-
ment of wireless entertainment has emerged
called community applications: mobile services
that may have little to do with music directly but
encourage mobile users to remain engaged with
their favorite artists.

According to M:Metrics analyst Jennifer Wu,
a former strategic marketing executive with
Warner Bros. Records, consumers will adopt mo-

bile music applications that more closely resem-
ble the services that they’re already using, like
voice and text messaging.

“Meet the consumer on their terms,” Wu says.
“[Let] people use their phones as a point of en-
gagement rather than throwing all these apps at
them and just hoping they’ll pick it up when the
quality and reliability and price is not at the point
where the consumer is going to want to use it.

Universal, for instance, has developed a text-
message fan club for Snoop Dogg with mobile
media firm 9Squared. Members pay to receive
multiple text message updates per week.

Warner Bros. Records has
launched a similar service with
rap group Crime Mob, in
which members receive pre-
recorded phone callson areg-

'y ular basis.

According to Jeremy Welt,
Warner VP of new media, the
hope is that maintaining such
a constant connection with fans
will result in their buying more
mobile content. He expects
“tens of thousands” of sub-

scribers as they roll out the service to other artists.

Even mobile games are being added to the
mix. Superstars like Beyoncé and others are
developing mobile games. “It’s a segue to where
music can go in this space, particularly with
artists that have a broad appeal,” says Larry
Shapiro, executive VP of business development
and operations for Walt Disney Internet Group,
which is developing the Beyoncé game.

“Whether it's a major established artist or
something at a smaller, grass-roots stage, there
are plenty of opportunities to do a lot of
things.” e

ON THE AGENDA

Dialing Into

Billboard’s Mobile
Entertainment =
Live *
Billboard’s Mobile Entertain-

ment Live conference may
have a new name, but the

GREG
CLAYMAN

?J

.

NIGEL OHN

one-day event is still laser-
focused on the mobile enter-
tainment industry.

Produced March 26 in part-
nership with CTIA-The Wire-
less Assn. at the Orange
County Convention Center in
Orlando, Fla., Mobile Enter-
tainment Live—formeriy
MECCA—will again touch on
the biggest issues dominat-
ing the mobile content de-
bate today.

Keynote speakers this year
represent content providers,
wireless operators, handset
developers and entertain-
ment producers.

MTV Networks senior VP
of mobile media Greg Clay-
man will begin the day with
the “Content Kings” keynote.

Verizon Wireless VP of ad-
vertising and digital John

28 BILLBOARD

Harrobin will follow with the
‘Carrier Keynote,” outlining
the top-of-mind issues wire-
less operators face this year
that include mobile advertis-
ing, full-song downloads and
the soon-to-launch mobile
TV services.

Nokia VP of multimedia
Nigel Rundstrom will make the
conference’s first device man-
ufacturer keynote, highlight-
ing where the world’s largest
mobile phone provider will be
focusing its attention in the
year to come.

Kevin Lyman, founder of
the Vans Warped tour and
Taste of Chaos festival, will
discuss how today’s enter-
tainment moguls are starting
to challenge the traditional
method of presenting content

MARCH 31, 2007
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to mobile users.

Additionally, there will be a
host of breakout sessions and
panel discussions.

Aside from the top-tier pro-
gramming, Mobile Entertain-
ment Live will also feature an
interactive display area and
opportunities to network with
industry experts.

The evening will bring the
MMA/Mobile Entertainment
Live Bash, featuring David
Martin and Billboard Under-
ground act the 88, which is
signed to Island Def Jam
The reception will kick-start
the CTIA Wireless event that
follows during the next
three days. For more infor
mation about Mobile
Entertainment Live, visit
billboardevents.com. —AB

KEVIN LYMAN: JOHN SHEARER/WIREIMAGE.COM
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What Will Drive Wireless Use?

Consumer spending on mobile music applications is expected to reach $13.7 billion this year,
and will climb to $32 billion worldwide by 2010, according to research firm Gartner.

Driving this increase are three distinct content categories: personalization, consumption and
community. ® Here are samples of the differentapplications and services in each category, along
with the percentage of wireless consumers who use each, according to M:Metrics.

> Even shorter versions of ringtones assigned
l 8 Although it represents 90% of mo-  to text-message or voice-mail alerts, this ap-
LAY bile music revenue today, the ring-  plication has not yet been offered on a broad
tone gravy train is beginning to slow down.  scaleinthe United States. So far only Univer-

JAl Wireless operators Sprint, Verizon,

A dA) Amp'd and Helio all operate over-
the-air music download services. But most con-
sumers still prefer to sideload, or transfer music

to their phones from their home computers.

’ 1 Artists and wireless operators are
teaming up to offer exclusive con-

i cert footage, both live

and prerecorded, on 5

!} mobile phones, not

to mention music

videos. Production issues with |

smaller screens have proved

challenging. Other video

products include behind-

the-scenes footage from

album release parties,

backstage events and

tour bus antics.

g = =

—— -

8 Stream-
| ) ingmu
sic through mobile

M
4’

and Rhapsody. Cingular and Alltel offer simi-
lar streaming services from XM Radio Mobile
and Napster. Phones with Internet browsers
can access any existing Internet radio station
directly, so they do not require a deal between
the operator and the provider.

1

Venues and promoters are working to issue
concert tickets directly to the mobile phone, dis-
playinga bar code on the phone screen that can
be scanned like a paper ticket.

ETYA Mobile games are becomingan
I :r b ‘ increasingly popular form of
promotion and revenue for artists as di-
verse as Beyoncé, Bob Marley and 50 Cent,
who are providing their images as well as
their music to the format.

Y174 Text messaging is the

a4l most common mobile
application after voice, and many
artists are taking advantage of it to

form message-driven fan clubs
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Dialing Up A Top 10 List Of Mobile-Minded Musicians

BY ANTONY BRUNO

If you’re making music these days, odds are you’re doing some-
thing with mobile. ® Whether it’s ringtones or videos, orinsome
cases even games, creating mobile content is becoming as com-
monplace for artists as creating a music video. 4 But while every-
one is on the mobile bandwagon, Billboard set out to learn who's
doing the driving. A handful of enterprising artists are raising the
mobile bar to new levels, applying their creative energies to de-
veloping either new mobile products or using existing products
in new ways. € These are the artists who are taking a personal
and hands-on approach to setting their mobile agenda, who see
mobile as not just an accessory, but as a vehicle of creat ve ex-
pression, promotion and revenue. 19 What follows is Billboard’s
first Top 10 Wireless Artists list, identifying those engaging in the
most innovative mobile practices today and defining the mobile
opportunities of tomorrow.

JUSTIN TIMBERLAKE csonv»

KEVIN MAZUR/WIREIMAGE.COM

While he may not have the same volume or variety of mo-
bile products as others on this list, Timberlake by far has
taken the most personal control over the development of
anew mobile product that he conceived, designed and de-
veloped. In doing so, he is pushing the boundaries of how
artists, their managers and the wireless industry can di-
rectly work together for mutual benefit.

JT-TV, Timberlake’s custom TV service on Verizon Wire-
less, consists of four channels dedicated to fashion, music,
movies and travel, giving fans a 24/7 look into Timber-
lake’s activities.

Neither pricing nor traffic figures will be available until
after the service launches this month. But if Timberlake’s
fans flock to the service the way his management hopes
they will, such artist-branded mobile entertainment prod-

ucts could provide superstar artists a new leval of promo-
tional and financial independence from their traditional
label relationship.

If you're one of those artists who have already estab-
lished a fan base through the music business, and your
label deals are up . . . this is the kind of deal you should
make for the future,” Timberlake’s manager Joanny Wright
says. “Content is key, and in a lot of these latel deals, the
artists don’t own their content. So if ycu're one of those
established artists that, like Justin, are self-contained, you
should make your own album and deliver it to a mobile
company like Verizon. Maybe you’re not in a thousand
stores across the country, but it's a platform vou can con-
trol and you can own 100% of the revenues coming back
to you. No one can dictate how or what you have to do.”

MARCH 31,2007 | www.billooard.biz | 33
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FHE GRQUNDBREAKER
The Doggfather almost single-handedly created the voice-
tone market with the “What’s crack-a-lackin’?” ringback
tone in 2004, which remains a best-selling item today. Uni-
versal Music Group claims Snoop has sold more than
100,000 voicetones. According to direct-to-consumer voice-
tone vendors Thumbplay and Zingy, Snoop remains the
most downloaded artist in their catalog.

He was one of the first artists to appear in a mobile
videogame with “Snoop Dogg Boxing” in 2003 (which has a
sequel on the way), and was one of the first to receive an RIAA-
certified platinum mastertone for “Drop It Like it's Hot,” at
more than 3.1 million sales in the United States alone in 2006.

In February, he became the firstartist to initiate a text-mes-
sage fan club through 9Squared’s new “In Crowd” service,
through which Snoop will send personalized text message
updates to fans. He’s filmed several exclusive performances
for Amp’d Mobile and even distributes video of his youth foot-
ball league through the operator’s network.

“He’s always trying to figure out a mobile component to
everything he’s doing under the Snoop umbrella,” says Chris
Atlas, Amp’d director of entertainment marketing. “He is
very aware of the mobile generation and trying to advance
his art through mobile carriers.

\ oot )

I.I. (WARNER MUSIC GROUP)

In terms of the breadth of mobile content, few hold a candle
to ATLien T.I. In all, he has more than 200 different mobile ti-
tles, including mastertones (54), ringbacks (34) and voicetones
(86); his own mobile videogame (“T.1. Racing,” which has re-
ceived a makeover for a pending relaunchy); various types of
made-for-mobile video footage; and audio fan club messages.

In preparation for his new album release—scheduled for
July—he is launching a suite of next-generation mobile serv-
ices. With partner Sonic Branding, he’s launching a mobile
game called “FanJam: T.I. Edition,” a customized version of
a “Tetris"-like game that plays songs and displays images of
the artist as the puzzle is put together. Also with Sonic Brand-
ing, T.1. is releasing the ToneMaker DJ application to let fans
remix his songs into custom ringtones.

MARCH 31, 2007

In the coming weeks, the rapper will issue a series of mo-
bile trading cards from partner Hook Mobile. For $3 per week,
users will get three random cards weekly for 10 weeks, which
in certain combinations will be redeemable for T-shirts, con-
cert tickets and more. Players of McDonald’s version of Mo-
nopoly will grasp the concept quickly.

Finally, in July T.I will launch a new mobile subscription
fan club with provider Motricity called Grand Hustle Club,
through which he will issue personalized text message up-
dates and alerts for new singles.

T.I. undertakes these mobile efforts at all times, not just
around the promotional period for a new record.

“He never stops thinking about mobile,” says Livia Tortella, ‘

FAI.I. OUT BOY (UNIVERSAL MUSIC GROUP)

The band prefers to send tour announcements, ticket alerts
and other band news to its fans’ mobile phones first, rather
than as a complement to online posts. As such, it is aggres-
sive in gathering fans’ mobile contact info. During the band’s
upcoming tour, scheduled to begin Agril 18, it will encourage
fans to take photos of their experiences at the show and up-
load them to FOB’s Web site and MySpace page. The promo-
tion is called “Thnks Fr Th Mmrs” (or “thanks for the
memories” in text-message speak)—-also the title of the sec-
ond single off its new album. Additionally, FOB conducts in-
concert text-to-win contests where fans can win better seats
and even go backstage after the show.

In advance of the tour, FOB is also building its mobile con-
tact list through a mobile trading card promotion. Fans can
download one of 10 mobile wallpapers, designed like Tarot
cards. Some cardsappear less frequently than others, so fans
have to keep texting into the fan club to get all 10, which can
then be redeemed for prizes.

“With both promotions, the big win is collecting mobile
data from fans that we can then use ta correspond back with
them,” says Karen Wiessen, VP of media and artist relations
at Island Def Jam.

PETE WENTZ of
FALL OUT BOY

Atlantic GM and executive VP of marketing and creative media. \

SNOOP DOGG: MICHAEL CAULFIF}D/WIREIMAGE.CON, T..: LESTER COHEN/WIREIMAGE.COM

WENTZ: KEVIN MAZUR/WIREIMAGE.COM
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When you think of Beyoncé fans, videogame geeks aren't
the first group that comes to mind. Yet the former Destiny’s
Child star is working with Walt Disney Internet Group
(WDIG) to create a genre-defining mobile videogame aimed
at engaging her fans via mobile phones. According to mo-
bile usage tracking firm Telephia, women purchase 65% of
all mobile games. Taking that as her cue, Beyoncé’s game,
expected to be released this summer, will mix her interests
in fashion and makeup.

The as-yet-untitled game will add features on a monthly
basis, requiring a monthly subscription fee (price TBD),
and include an online community element.

According to Larry Shapiro, WDIG executive VP of busi-
ness development and operations, a good artist-branded
mobile game must avoid certain pratfalls. “Two things are
equally negative,” he says. “One is a brand slap where they
want the money and don’t care about the service, which
then doesn’t fit the artist. Or they’ll limit you too much,
and you wind up with an inferior service.”

However Shapiro has nothing bul high praise for Beyoncé
and her father/manager Mathew Knowles.

“They’ve been very hands-on and incredibly helpful,”
he says.

‘ A ASHI.EY TISDAI.E (WARNER MUSIC GROUP)

Artists looking to engage their fans on a duily basis online have
greal tools at their disposal in MySpace and YouTube. Mobile
phones with video cameras and texting capabilities allow those
interested to update these sites more regularly—and instantly.
Perhaps no other artist has taken advantage of this new oppor-
tunity as much as “High School Musical” star Tisdale. Using
a one-click posting service from ShoZu and a video-enabled
mobile phone, Tisdale has been providing fans with a virtual
day-by-day, hour-by-hour account of her life. While several
other artists use the ShoZu service to update their sites around
two to five times per week, none have been as prolific as Tis-
dale, who averages about three to five posts per day.

Fans have been eating it up. Her YouTube video blog has
skyrocketed to 200,000 daily views, and ShoZu executives say
she has single-handedly proved their business model.

“She immediately understood the purpose of the video-
clips,” ShoZu marketing director Jen Grenz says. “She didn’t
do anything canned or prepared. She calls it her YouTube
phone. She’s taken a tool for promotion and turned it into a
career-building move.”

|.|NK|N PARK (WARNER MUSIC GROUP)

The group has created a 15-episode series chronicling the
making of the upcoming “Minutes to Midnight” album (out
May 15), as well as what the band and its side projects have
been up to, which will air on MobiTV soon.

“They created the whole vision,” Warner Bros. Records
senior director of new media Jennifer Bird says. “They shot
it, cut it and edited it all themselves. Normally, we have to do
that, but they’ve been working on this since last summer.”

Additionally, Linkin Park is launching a unique twist on the
text-message fan club by taking fan questions and comments
and responding to them directly. Finally, LP and mobile video
blogger firm ShoZu are working on some still-to-be defined
upgrades to the ShoZu service that should take mobile blog-
ging into new areas, such as the ability to post to multiple blogs
in a single post and one-to-one fan interaction via video.

BEYONCE

-\

FHER OLVERA
of MANA

' ROBBIE WILLIAMS e

Known as an internalional superstar almost everywhere in
the world save the United States, Williams elevated the po-
tential of mobile music in a landmark deal with Europe’s T-
Mobile in conjunction with his 2006 Close Encounters tour.
Besides just sponsoring the tour, T-Mobile also made avail-
able exclusive Williams tracks, video, live streaming footage
of various concert dates and a Williams-branded Sony Erics-
son Walkman phone preloaded with music and video recorded
at the tour’s kickoff in Durban, South Africa. As a result, the
tour made the Guinness Book of World Records for the largest
number of tickets sold in a single day.

While that relationship has ended, Williams continues his
mobile outreach. Most recently he recorded two exclusive
songs with indian superstar Asha Bhosle to expand the mo-
bile music market in India. One song, a remix of “Better Man,”
will be preloaded on select Sony Walkman phones sold in
India before becoming available on CD or any other format.
The other, “Rock DJ,” will be an exclusive download via wire-
less operator Hutch.

Ié
MANA (WARNER MUSIC GROUP) i

Studies show that the Hispanic youth market is a vora-
cious consumer of mobile entertainment products, but
few Latin artists have stepped up to lead the way in serv-
ing that core demographic.

Taking aleadership role in this effort is the rock en Espanol
group Mana. Last year, it becamne the first Latino act to offer
live streaming of its concerts on mobile phones via Sprint’s
network {the company also sponsored the tour). The Los An-
geles-based performance was available as an on-demand
stream for three months afterward.

Additionally, Mana launched a text-message sweepstakes
to award fans free trips to the band’s shows, offered wireless
seat-upgrade contests during concerts and set up an exclu-
sive fan club on the Sprint network where it provides never-
before-seen Spanish-language contentlike video interviews,
streaming videos, full-song downloads and screensavers.

50 (ENT (UNIVERSAL MUSIC GROUP)

No list of mobile artists can be complete with-
out 50 Cent, the man who ruled the mobile
music format as it grew from fad to main-

S

stream success.

He has sold more than 10.5 million
master ringtone recordings. He has
had 11 songs reach No. 1 on Billboard’s Hot Ring-
tone chart, more than any other single artist (next
closest is Ludacris with nine), and his “In Da Club”
polyphonic ringtone was the first to break 1 mil-
lion sales, more than a year before the RIAA
began offering gold and platinum certifications
for the medium.

Additionally, 50 Cent broke new ground in
the areas of mobile games. The “Free Yayo”
game, featuring the entire G-Unit crew, was
the first mobile game developed from the
ground up as a concept with the artistin mind.
He followed up with a mobile game based on
his movie “Get Rich or Die Tryin’,” and has in
development a motorcycle racing game ex-
pected in the second quarter through Zingy

called “50 Cent’s G-Unit Stuntin’.” 5o CENT

g
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Inthe past decade, Navarre Corp. has transformed itself from just
anothermidlevel indie distributor into one of the largest and most
powerful entertainment software wholesalers in the industry.

Since 1995, when the Minneapolis-based company had rev-
enue of $119 million, Navarre has grown sixfold to reach what
Billboard estimates will be more than $700 million in revenue in
its current fiscal year, which ends March 31.

Founder Eric Paulson—who is stepping down as CEO but re-
taining the title of chairman—says Navarre ison its way to $1 bil-
lion in revenue.

That kind of volume catapults the company into the ranks of
super-wholesalers that consists of Anderson Merchandisers, Han-
dleman Co., Source Interlink (which owns Alliance Entertain-
ment Corp.), Baker & Taylorand Ingram-—all entities with revenue
bases believed to exceed $1 billion annually.

While only about one-tenth of Navarre’s sales volume (about
$75 million) comes from independent music distribution, the re-
mainder of the growth is the result of Paulson’s original game
plan, which included computer sofiware.

Paulson says that when he founded the company in 1983, “I
believed [software] would change the way we lived our lives at
work and home, and that somewhere the music industry and
computer software would merge under some kind of convergence

DRIVEN BY

O

in technology.”

Inaddition to software, Paulson had experience with the emerg-
ing video business thanks to his employment from 1967 to 1983
at Pickwick, the then-giant music company that consisted of its
wholesule operation, label and the Musicland relail enterprise.
When Pickwick closed its music wholesale business, Paulson saw
an opportunity to fill the void and started Navarre.

Few other executives
saw the convergence
of media as Eric
Paulson did.

In its most recent fiscal year, software sales, which includes
business software and computer games, accounted for $449 mil-
lion of the $686 million generated in the year ended March 31,
2006, while DVD sales pulled in $53 million, videogames $40
million and indie distribution $72 million. The company derives
the remainder of its revenue from the creation and/or licensing

AS NAVARRE FOUNDER ERIC
PAULSON STEPS DOWN FROM DAILY
DUTIES, COLLEAGUES PAY TRIBUTE
TO ADISTRIBUTION VISIONARY

Ia BY ED CHRISTMAN

of video product and computer games through subsidiaries Fn
core and FUNimation.

Encore isa software publisher that licenses or owns everything
from spyware to the Print Shop desktop publishing software, as
well as a broad array of computer games like the Hoyle franchise,
the Hasbro line and the new version of “Monopoly.” FUNima-
tion licenses Japanese anime for DVDs in North America.

“Twenty-three yearsago, I don’t think too many people saw the
convergence of media coming the way Ericdid,” says Navarre di-
rector of national accounts Vyto Lazaukis, who joined in 1995.
“It's been a hell of a ride.”

The ride began when Paulson mortgaged his house to fund his
new company. He supposedly tells people, “When I started this
business, I walked into an empty building, we had nothing to sell
and nobody to sell it to.”

Lazaukis wasn’t there in the early days, but he repeats com-
pany legend that Paulson “laid everything that he had on the line
personally a number of times to meet payroll or keep the com-
pany going or (o expand the company. Can you imagine coming
home to your wife and saying, ‘Let’s mortgage the house, I think
this will work,” and then doing it more than once?®”

He had to do it more than once through the years, because the
ride included some close continued on >>p42

CONGRATULATIONS

Eric Paulson...

For your sound ideas.
And bold vision.

Trans World Entertainment is pleased to join Billboard Magazine in
celebrating Navarre’s founder, Eric Paulson. Congratulations on
your years of success, and best wishes for a happy, healthy retirement.

Bob Higgins and your friends at

TRANS WORLD
ENTERTAINMENT

BILLBOARD |

MARCH 31, 2007
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from >>p40 calls that the com-
pany survived thanks only to Paulson’s leader-
ship and bravado, according to former
employees, partners and competitors.

“I have never seen anybody that is a survivor
like him,” says Joe Weinberger, CEO of Navarre-
distributed Lil’ Joe Records in Miami. “He
seems to be able to pull a rabbit out of the hat
when he needs it.”

Veteran industry sales consultant Esa Kataja-
maki, who was with Navarre from 1983 to 1989,
says, “If Navarre’s finances were weak, Eric would
never show the employees that something was
amiss. Eric never saw a bad day and never sawa
question that had the answer ‘no’ to it. Like a bull
in the china shop, he would make it happen.”

In fact, Paulson’s natural salesmanship skills
often literally forced the company’s capabilities
to grow.

“I'd be sitting there in meetings either with
accounts or suppliers and listening to what Eric
was saying, and wondering, ‘How are we going
to do that> "Katajamaki says. “Then when we
would leave the meetings, Paulson would say to
me, ‘We have to figure out how to do that.” ”

One of the close calls Navarre had was when
Paulson sold the company to video distribution
company LIVE Entertainment, which attempted

for 2002, Navarre’s sales revenue has grown
steadily each year, even though there have been
some missteps along the way.

Some of the bets that didn’t pay off and re-
sulted in millions of dollars in write-offs include
investments in Internet radio channel Net Radio;
eSplice, an early attempt at putting together a
digital aggregation company; Mix & Burn, which
builds CD-on-demand kiosks; Digital Entertain-
ment, a CD-ROM company; and Velvel Records,
founded by former Sony Music chief Walter Yet-
nikoff. The acquisition of Surfside Distributors
also didn’t pan out

Paulson concedes that Navarre may have
stepped in too early and heavily on Internet plays
like Net Radio and eSplice. Investments that
don’t work out “are part of business,” he says.

Despite consistently rising sales, net losses
piling up on the bottom line during a five-year
period from 1997 to 2001. Investors also suffered
through the fall of 2001, when Navarre shares
fell in value, before the company began turning
things around in 2002.

Beginning with that year through fiscal 2005,
Navarre generated black ink all four years, cul-
minating in the $10.2 million net income on
sales of $596.6 million.

Navarre’s winning streak ended in fiscal 2006

In earlier days, Navarre founder ERIC PAULSON,
center, spends some time with Navarre-distributed
artists DARYL HALL, right, and JOHN OATES.

to vertically integrate other elements of home
entertainment software by also buying the Lieber-
man rackjobbing operation and the Strawber-
ries record store chain.

LIVE’s ambition soon proved to be too much.
The company found itself with a liquidity prob-
lem that forced it to do a prepackaged Chapter
11. In that reorganization, Paulson found a way
to buy back Navarre. “When I sold them Navarre,
we were heading to $100 million, and what we
bought back was a company that was under $20
million in annual revenue.

Paulson had to start the company all over again
in January 1992. Yet, by 1995, Navarre had gone
public and finished that year with $119 million
in revenue. But even at that point, it still strug-
gled to attain Paulson’s vision.

“Back in 1995, when [ came to Minnesota
to discuss working at Navarre, Eric showed
me a little shit-hole building with no win-
dows,” Lazaukis says. “He then took me to a
cornfield and said, “This is where our new
headquarters will be.” ”

Today, the Navarre headquarters takes in
321,00 square feet in two buildings, not to men-
tion the company’s offices in Canada and Cali-
fornia. Navarre employs nearly 700 people.

From the time it went public in 1994, except
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when the company posted a $3.2 million loss on
$686 million in revenue. The loss resulted from
a $4 million write-off when Navarre parted ways
with an undisclosed label and the $12 million
hit Navarre took when Musicland went bank-
rupt. But during that period, shareholder equity
grew from $24.3 million in 2002 to $89 million
by the end of 2006.

The company is even more solid than those
numbers suggest.

In the past year, Navarre also withstood the
Tower Records liquidation. Yet the wholesaler
still has produced $6.4 million in net income on
sales of $529 million in the nine-month period
ended Dec. 31, 2006.

What’s more, some of Navarre’s latest invest-
ments are paying off dividends.

“FUNimation looks to be a win-win, but first
they had to turn it around like they did for En-
coreand BCI Eclipse,” says Michael Catain, CEO
of the Navarre-distributed Liquid 8 label.

When Navarre bought FUNimation the com-
pany took on debt to finance the $87 million ac-
quisition in 2005, leaving the balance sheet with
debt of $140 million.

“Since then, the company has paid down debt
to about $80 million, and its revolving credit fa-
cility balance stands at zero,” says Cary Deacon,

COURTESY NAVARRE
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president/CEOQ of Navarre, who previously was the company’s
president/COO. “We have positive operating cash flow for this
year in spite of the other issues. That is my goal to push for op-
erating cash flow in all divisions . . . and get debt paid off.”

FUNimation will do $50 million in revenue this year, accord-
ing to Navarre, and the company started a TV channel that has
aviewership of about 1 million cable subscribers. Navarre says
itis the No. 1 distributor of Japanese anime in the United States.

Deacon says he also expects the software division Encore to
produce $50 million in revenue. Meanwhile, its acquisition of
BCI, which licenses documentaries and other niche categories
for DVD, has doubled its sales to $32 million from the $16 mil-
lion the company produced when it was acquired.

Music now accounts for about 10% of the company’s rev-
enue, down from 34% in 2000. With all of Navarre’s non-music
enterprises—distributing computer software, videogames
and DVDs, and its increasing publication of company-created
or licensed DVDs and computer software—some wonder if
music is part of Navarre’s future, especially since Deacon is
taking over day-to-day control and doesn’t have a music in-
dustry background like Paulson.

Deacon responds that music is one of the support beams in
Navarre’s business.

‘I put my faith in Bob Freese,” who is VP/GM of Navarre En-
tertainment Media, its indie distribution business. “Bob has done
a great job in bringing music-industry sensi-
tivities and business disciplines to our indie
[distributor]. He has enough rope to run the
business as he sees fit.”

One of the things Freese has done to keep
growing the business is move into niche areas,
as catalog has become a difficult sell with the
closure of Tower and Musicland, Deacon says.

“We have spent a lot of our attention on
Nashville, and now we are growing that

than other genres.”

In addition, Freese says that some of Navarre’s distributed
labels are determining how to create music that appeals to mass-
merchant consumers.

Brian Perera, owner of Los Angeles-based metal/punk label
Cleopatra Records, says, “I definitely feel that Navarre has helped
us to grow where retail is right now. Navarre is getting into
Nashville, so we are moving into Southern rock.”

Also, the label has shifted its focus from putting out new
music and hawking its entire catalog to “compilations like [col-
lections of]’80s hair bands and essential metal classics and funk
and soul greatest-hits albums,” Perera says. “This product is
very good for Navarre, because they are really good in selling to
the mass merchant.”

Traditional retail has abandoned the catalog business, and
the only way the genre can be sold now is through Amazon or
iTunes, Deacon says.

Since Navarre has been making a big push to be a digital ag-
gregator for its labels, it expects to rejuvenate those sales.

Also, Navarreitselfis enjoying digital sales success with three
FUNimation titles recently featured on one of the video home
pages of the iTunes Music Store.

But with all the emphasis on digital sales, Deacon says Navarre
is working to improve its physical distribution capabilities. Like
music, computer software is also under siege in a marketplace
where downloading is rampant.

But Deacon predicts a strong physical-goods marketplace for
the next five to 10 years in all its product lines.

Whichever way the marketplace evolves, Deacon says he is
inheriting a company that Paulson built well to handle those
challenges and opportunities.

“Eric built a hell of a workplace for a lot of people,” Deacon
says. “He is the patriarch of the company. It will be an interest-
ing transition without having Eric here every day. It will be bit-
tersweet, because he will still be involved in the business as

business there,” Freese says. “Alotof coun-  chairmanandasa large shareholder.” .
2 ; L try music is being purchased out of the bi
To celebrete Navarra's 24th anniversary, ¥ 8P , g An in-depth interview with Navarre Corp.
ERIC PAULSOM ran3 the closing bell box, so the loss of Tower doesn’t hurt that founder Eric Paulson is available

March 15 =t the Masdaq stock exchange. genre. Also, it's less likely to be downloaded exclusively at billboard.biz/navarre.

® 2007, ROB TANNENBAUM/THE NASDAG STOCK MARKET, INC, REPRINTED WITH PERMISSION

Eric, Eric,

To a fellow alumni of the University of Wisconsin

and loyal Notre Dame fan—congratulations on your
retirement. If any two people deserve quality time

in the sun in Costa Rica, it is you and Karen. Your
energetic approach to being the best in business will
be sorely missed. Your love for the music business and
your contribution to the industry will be forever
remembered. Thanks for being there for all of us when
in need of a friend or confidant. Eric, having touched
so many lives in the entertainment industry, you
created an incredible legacy.

Congratulations on a brilliant career! It is an honor

to be your colleague as well as a dear friend. I will
never forget having the privilege of being invited to
one of Navarre’s Christmas parties. The energy,
excitement and emotion around the celebration struck
me that your vision and being was everywhere. It is
obvious that your zest for life and excellence has made
Navarre what it is today. You have built a terrific
company that is now set to live on because of all your
hard work and energy.

Now it’s time for you and Karen to relax and enjoy life.

I raise & martini to you. Always loved the name Navarre!

All the best! Please don’t be a stranger.
Jim Caparro John Madison

KDCE=

ENTERTAINMENT DISTRIBUTION COMPANY
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NAVARRE’S

SITARS

Here’s a look at the top 10 best-selling albums distributed by
Navarre during a recent four-week period, according to the
company’s Web site.
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Various artists,
“An All-Star
Tribute to
Lynyrd
Skynyrd”
(Cleopatra)

Wasous artists,
“K-Tel: Sexual
Healing,

Love Songs

of the ’80s”
(BCI Music)

MARCH 31, 2007

Various artists,
“K-Tel: Rock
This Town”
(BCI Music)

Emerson Drive,
“Countrified”
(Midas Records)

Blue Six,
“Aquarian
Angel® (Naked
Music)

BEST-SELLING ALBUMS
SPAN GENRES

Los \A&TTL

DE LINARES

LASMAS CANONAS

-

Los Cadetes de
Linares, “Las
Mas Canonas”
(BCl'Music)

Various artists,
“EMI: #1
Country”
(BCI'Music)

Clint Black,
“The Love
Songs™ (Equity
Music Group)

Karaoke,
“Vincente
Fernandez:
Karaoke Hits”
£BCI Music)

THANKS FOR BELIEVING.

EQUITY MUSIC GROUP

SOFTWARE RELEASES
PROPEL REVENUE

These are the top 10 best-selling saftware titles dis-
tributed by Navarre during a recent four-week period,
according to the company’s Web sit2. Each title is fol-
lowed by the name of the software publisher.

1. “MARINE SHARPSHOOTER GOLDEN EULLET
EDITION JC,” Groove Media (shown above)

2. “SUPREME COMMANDER,” THQ

3. “PARALLELS DESKTOP FOR MAC,”
Nova Development

4. “MONOPOLY HERE & NOW,” Encore

S.“SCRABBLE CHAMPION EDITION,” Encore

6. “PRINT SHOP 22 DELUXE,” Encore

7.“JOHN DEERE AMERICAN FARMER WITH
JOHN DEERE BUILDER BUNDLE,”
Destineer Publishing

8. “AXIS & ALLIES COLLECTORS EDITION,”
Encore

9. “SLOTS FEATURING WMS GAMING,”
Masque Publishing

10. “PC-CILLIN INTERNET SECURITY 2007,”
Trend Micro
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ARCTIC MONKEYS; PEROU

IVY’S LEAGUE
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m BY LARS BRANDLE

Global

‘'Warming

Arctic Monkeys Drop Media-Shy
Routine For Sophomore Set

The sophomore slump. Second-year blues. The “difficult” second
album. None of these phrases are in Alex Turner’s vocabulary.

As frontman for the Arctic Monkeys, one of Britain’s most
successful and important bands of the decade, Turner is unfazed
by the pitfalls of following up a zeitgeist-shaping debut.

“Was it a difficult album to record? No,” Turner says from
Milan, in the midst of a whirlwind promotional tour, “because
ever since we finished the first album [in September 2005}, we've
been writing songs for this one. So it wasn’t like a rush at the
last minute.

Nonetheless, things have changed in Monkeyworld. Ahead
of the release of their record-breaking debut set, “Whatever Peo-
ple Say [ Am, That's What I'm Not” (Domino), fans of the band
gleefully traded MP3s of album tracks, seemingly with the tacit
approval of the band. In contrast, to have an advance listen to
the follow-up—“Favourite Worst Nightmare,” due April 23 in
Europe, and the following day in North America—you must be
amember of the media and travel to Domino’s headquarters in
south London.

Furthermore, in the United States, Domino has just linked
with Warner Bros., which will provide marketing and sales sup-
port for the album, in the same way Epic did for Franz Ferdi:
nand’s 2004 self-titled debut.

Kris Gillespie, Domino label director of A&R for North Amer-
ica, says the deal will only impact “minimally” on the Monkeys’
indie credibility stateside, with the record still distributed by Al-
ternative Distribution Alliance in the States and outside-Canada.

“The band have made an album that’s got every chance to res-
onate in North America on a much bigger scale,” he says. “In
assessing what our aspirations are and the potential of the record,
it made sense to find a partner.”

Domino head Laurence Bell admits the band lacks the ele
ment of surprise this time, but says he remains “so confident”
the 12 new songs—many of which display a spikier, rockier edge
compared to the first album—will stand up to any test.

“This album will establish them as a classic rock band of our
time. It’s a huge creative leap,” he says. “We don't have hang-
ups or feel any pressure. They’re pretty peerless at the moment.

“The buzz has never gone away for this band,” says Rob Carmp-
kin, head of music for Britain’s Virgin Megastores. “Very few al
bums this year will match them for opening-week sales.

Little more than a year has passed since “Whatever People Say
] Am” shattered U.K. first-week sales records for a debut en route
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ARCTIC

to selling more than 1 million units—with a further 301,000 copies
sold in the United States, according to Nielsen SoundScan.

But Arctic Monkey years, apparently, tick by ata different rate
to human years. “We’ve matured,” Turner says. “We've been get-
ting better sounds. And we’ve definitely improved [our skills]
thanks to playing every night last year. We've got better, clearer,
more interesting ideas.

New bass player Nick O’Malley has entered the fray, comple-
menting Turner, guitarist Jamie Cook and drummer Matt
Helders. And where the band once shunned media interviews,
Turner and company are noticeably coming out of their shells.

1t was us that wanted to stay away from the press last time,
Turner says. “We just wanted to get on with it, and we were a bit
more bratty then.

Bell says the band still takes on only a tenth of the promotion
most other bands do, but adds, “They’re a lot happier to speak
to the media now. The lights were shining on them very brightly
Jast time around. They've been around the world now, and they’ve
seen how it works.

However, the Monkeys remain resistant to some aspects of
the music industry machine. In February, they upset organiz
ers of the BRIT Awards by failing to attend the ceremony, de-

www americanradiohistorv com

spite winning two trophies.

“We got a bit of criticism,” Turner says. “But we would have
had that if we'd gone. [t would have been ‘Oh, you've changed
your tune.” ”

Gillespie says the group’s “conscious avoidance of overexpo-
sure”on the last campaign has actually werked ‘o its advantage.
“The general public were left with an appetite for the band tkat
we're going ta tap into veryquickly,” he says, dubbing the album
“a more American-friendly record.

Radio support for kead track “Brianstorm” has been solid in
Britain prior fo its April 16 release to retail. It will receive onlya
soft launch in the United States before another track, “This
House Isa Circus,” is pushed to modern rock radio in May.

U.S. tour dates begin April 27 at the Coachella Festival, but,
in the meantime, the band has been playing small, unannounced
shows in cities across Europe in an attempt to replicate the un-
derground buzz that made the debut album such an event.

“There's nothing like the Arctic Monkeys rolling into town
and playing an amazing show,” Bell says. “It leaves everyone
talking aboutit.”

Additional reporting by Mark Sutherland in London.
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BUZZ

>>>‘LOST’ AND
FOUND
Bon Jovi will release its
next album, “Lost
Highway,” June 19 via
Island/Mercury
Nashville. First single
“(You Want To) Make a
Memory” will be
performed April 16
during the CMT Awards
in Nashville and May 2 on
“American Idol.” The title
song is featured in the
trailer for the John
Travolta comedy “wild
Hogs,” while “We Got It
Going” featuring Big &
Rich serves as the theme
for ESPN’s coverage of
the Arena Football
League.

—Jonathan Cohen

>>>ELVIS BACK IN
THE BUILDING
A hefty batch of reissues
as part of Universal’s
acquisition of the Elvis
Costello catalog will
arrive May 1. Eleven
Costello albums, from
1977’s “My Aim Is True” to
1986’s “King of America,”
will reappear in Digipaks
with their original U.S.
track listings and
artwork, alongside two
new compilations. “The
Best of Elvis Costello—
The First 10 Years”
rounds up 22 songs from
the period, while the
second album, “Rock and
Roll Music,” is meant to
showcase the more
uptempo side of
Costello’s ceuvre.
—Jonathan Cohen

>>>BEYOND THE
‘SEA’
Liz Phair and Ryan
Adams guest on
actress/musician Minnie
Driver’s sophomore
album, “Sea Stories.”
The Zoé/Rounder set, a
12-track collection of
songs penned by Driver,
will be released
sometime early this
summer and is produced
by Marc “Doc” Dauer.
—Katije Hasty

>>>CELEBRATING
ELLA

Michael Bublé, k.d. lang
and Queen Latifah have
leant their interpretations
of Ella Fitzgerald songs
to “We All Love Ella:
Celebrating the First
Lady of Song.” The 13-
track tribute will be
released June 5 via
Verve, with whom the

late Fitzgerald was long
affiliated. Etta James,
Natalie Cole, Chaka Khan
and Diana Krall also
appear. —Katie Hasty

i

Fag

State Of
The 88

TV Helps Los Angeles
Indie Band Score On
iTunes, But A Label
Would Be Nice

The classic pop stylings of Los Angeles
quartet the 88 may be moreinline with
the Kinks’ tunes of the ’60s than any-
thing on contemporary radio, but that
hasn’t stopped those in TV and film from
noticing the act.

Since releasing its second album,
“Over and Over,” in 2005, music from
the 88 has been usedina TV teaser for
the film “Little Miss Sunshine,” commer-
cials from the NFL and Target, and the
act has even appeared in an episode of
CBS series “How | Met Your Mother” Be-
sides boosting the sales of singles at
Apple’s iTunes store, the licensing has
afforded the 88 the luxury of stayingin-
dependent and paying for and record-
ing its albums without the interference
of any record label.

Yet despite being able to tour onits
own and scoring national distribution

» &l BY TODD MARTENS

via Allegro’s indie arm NAIL Distrib-
ution, pianist Adam Merrin says the
88 would still like to partner with a
label. It’s just that no one, he says, has
ever really asked.

“We are open to working with a big-
ger label, but no one has approached
us at this point,” he says. “There’s been
some interest recently, and people have
been poking their heads around. we'll
see what happens once this new album
is done. We would like to go with some-
body bigger, but if that doesn’t happen,
we’re still excited to keep doing what
we’ve done ourselves.”

Indeed, with the help of local publicist
Josh Mills, the 88 has appeared on nu-
merous late-night talk shows, including
“The Late Late Show With Craig Fergu-
son,” “Last Call With Carson Daly” and
“Jimmy Kimmel Live.” Mills says the

band, which is repped by Azoff Music
Management, has a “huge presence in
Los Angeles,” making it easier to get
the ears of talent bookers.

The band has worked with Mills since
2002, and Merrin says it took a year of
persuasion to score a slot on Kimmel’s
show. “When | say we do everything
ourselves, we have a great publicist, and
we have great management, and we
have a great person who works our
music on the licensing side of things,”
Merrin says.

The exposure has also given the band
some iTunes hits. While “Over and
Over” has sold 9,700 units in the United
States, according to Nielsen SoundScan,
the stomping, clap-along single “All
Cause of You” has moved 17,000 copies.
The cut appeared on the soundtrackto
“You, Me and Dupree.”

“We haven't had a hit on alternative
radio,” Merrin says. “That’s hard to do
whenyou’re anindependent. This is al-
most like the same thing.”

And there’s more to come. The acthas
a song featured in the upcoming Curtis
Hanson film “Lucky You,” due May 4, and
has nearly completed a third album.

“It’s a little less produced than the
lastrecord,” Merrin says. “We didn’t do
too many overdubs. We definitely kept
it natural. One song has a string quar-
tet, but it’s definitely more live. | hear
these songs, and | could imagine play-
ing it in front of thousands of people. It
has that quality toit.” B
The 88 will perform March 26 at a re-
ception for Billboard’s Mobile Entertain-
ment Live conference during the CTIA
Wireless confab in Orlando, Fla.

‘ TOM FERGUSON tferguson@eu.billboard.com

AvionTravelogue

Jazz-Pop Band Gives Wings To Paolo Conte’s Songs

Cult Neapolitan band Avion
Travel has built a devoted fol-
lowingin its homeland with its
eclecticjazz/pop style, but their
latest success has a decades-
long back story.

The act, fronted by vocalist
Pepe Servillo, hasrecorded 12
albums since its 1987 debut.
Current set “Danson Metropoli”
(Sugar) peaked at No. 3 on the
FIMI chart in February and has
sold 37,000 units domestically
sinceits Jan. 25 release, the label
says. The album is a tribute to
jazz-styled singer/songwriter
Paolo Conte, whohashisown
historical relationship with the
family that gives the Sugar label
itsname. Label president Cate-
rina Caselliis a former pop vo-
calist who had an Italian hit
single with Conte’s song
“Assieme a te Non ci Sto Piu”
in 1968. Caselli eventually be-
came an executive with the
Sugar family-owned CG D label
and coaxed Conte there from
RCA, scoring a string of hit al-
bums in the 1980s.
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In 1989, Conte became a
Warner Music Italy artist after
the major acquired CGD and
the Sugar family set up its own
self-titled label. But those
strands reunite on “Danson
Metropoli,” which credits Conte
as artistic director. He also sings
on radio-only single “Elisir”
alongside Servillo and Polydor
pop/rock vocalist Gianna Nan-
nini. “Watching them record it
ina Milan studio one Saturday
morning was a special mo-
ment,” Caselli says.

The album is licensed in
France to EMI and in the
Netherlands to indie label
Coast, with releases imminent
in both markets.

Conte and Avion Travel are
published by Sugar. Avion Travel
is booked by Milan-based Cose
di Musica. -Mark Worden
JULI IN MARCH: German
pop/rock quintet Juli wrapped
a 25-date tour of Germany,
Switzerland and Austria March
6, but the band will hit the road
again within weeks, beginning
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a series of arena shows May 12
in Hohenems, Austria.

The band is promoting its
October 2006 sophomore
album “Ein Neuer Tag” (Island/
Universal), which the label says
has shipped platinum (200,000
units) domestically.

The band formed in 1999,
and after inking a publishing
deal with EMI in 2002, signed
to Universal. Its June 2004

AVION TRAVEL

debut single “Perfekte Welle”
hit No. 2 on Germany’s Music
Control charts, as did the
band’s October 2004 debut
album, “Es Ist Juli,” which also
charted in Switzerland and
Austria. Universal says Ger-
man shipments have passed 1
million albums.

“Ein Neuer Tag” topped the
German chart on release and
went top five in Austria and

Switzerland.

Lead vocalist Eva Triegel in-
sists Juli sees itself as “alterna-
tive pop,” not as a rock band.

We're very demanding with
our lyrics,” she says. “From the
very beginning, we wanted to
address more of a grown-up au-
dience than a younger one.” The
band is booked through Ham-
burg-based A.S.S. Concert &
Promotion. — Wolfgang Spahr

THE 88: JEANEEN LUN
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The Ladies

Of LatinHip-Hop

Reggaetdn Divas Look For A Breakthrough

s reggaetén hits puberty, labels

are incorporating different

sounds and finding new au-

diences and alternative

ways to reach them—all

of which bodes well for women looking to
get into the game.

But though divas abound in the Latin
pop world, the young genres of reggaetén
and Latin hip-hop have so far produced
only one undeniable fernale star—Ivy
Queen (see story, right).

Industry sources point to a relative
dearth of women pursuing the genre as a
career, the clubby nature of compilations
that dominate label releases and limited
outlets devoted to airing a musical style de-
rived from macho street culture.

“In Puerto Rico, the ones who are on the
street and potentially disposed to make un-
derground recordings are guys,” says Felix
Bonnet, VP of programming for Spanish
Broadcasting System’s Puerto Rico sta-
tions. Noting that girls are more sheltered
from the corners where aspiring reg-
gaeténeros practice their craft all night,
Bonnet adds, “For every hundred guys who
want to sing reggaeton, only two or three
girls go forit.”

The last two years have brought major-
label releases by Adassa, Glory, La Sista and
Lisa M, as well as compilations with femnale
guest stars. But the only women to crack
the top 10 of Billboard’s Latin Rhythm Air-
play chart since its inception in August
2005 have been Ivy Queen, Nina Sky (ap-
pearing on a Tony Touch track), Latin pop’s

Shakira, Anais, RBD and R&B crossovers
Beyoncé, Cassie and Keyshia Cole.

At retail labels do support female urban
artists’ releases with price-and-position-
ing programs, says Alberto Uribe, head
buyer for the Ritmo Latino chain. But with
the sanme handful of artists featured on
each other’s reggaetéon compilations,
Uribe says, “It’s the artists themselves
who have made it seem like il’s a move-
ment exclusively for men—not record
companies or consumers.”

Machete Music president Gustavo Lopez
counters that those who buy reggaetén al-
bums are mostly women who prefer to hear
men on the tracks. He notes that compila-
tions, and particularly the singles worked
from them, reflect artists who are hot at
the moment—and the right female with
the right song hasn’t come along yet.

“Reggaeton is so young, there’s only so
many stars,” Lopez says. “When we're all
putting together projects, we're thinking
about what’s going to break through fast.
There isn’t a female out there that you can
really say, ‘She’s hot.” "

For La Sista, Muchete is simultaneously
working a salsa track at tropical radio and
aremixed reggaeton track with Hector “El
Father” at urban radio.

The popularity of urban bachata by Aven-
tura and romantic reggaetén by Rakim &
Ken-Y proved there was a strong female
market for Latin urban music. Young
women and gays will be target markets for
R&B/reggaetonera Adassa’s sophomore
album, says Walter Kolm, Universal Latino

senior VP of A&R
and marketing.

A comprehensive street, club
and online marketing campaign is
under way, with single “You Got Me” of-
fered as a free download on iTunes in ad-
vance of the April 24 album release.

Mun2 VP of programming Flavio
Morales says his channel’s “18 & Over”
video countdown has become a sought-
after barometer of an act’s success.

It’s also a platform to introduce new
artists who don’t make the countdown
and who radio may be hesitant to make
space for. “It’s about creating a level play-
ing field,” he says.

Morales points to rap act Salt-N-Pepa’s
breakthrough in the '80s with a club track
as a model for how Latin hip-hop is likely
to evolve. And “if you get some young
Latina talking about her young Latina ex-
periences, I think that'll resonate the same
way Gwen Stefani resonates.”

Los Angeles hip-hop singer Lala con-
curs. “All the guys, they write hard, and it’s
always some threatening shit. My perspec-
tive is definitely different. [I] tell normal
girl stories, with how I grew up.”

Lopez takes a different view. “I think
for a woman to make it, she needs to be
a bad girl, but she needs to be a bad girl
with credibility. It might be through R&B
or something else.”

For her part, Ivy Queen allows that
there’s room for more female Latin urban
stars, but adds this caveat: “[She has] got
to be a woman with cojones.” oo

GIRLS IN A MAN’S WORLD

New York rapper/activist La
Bruja, who cut her teeth on
Russell Simmons’ “Def Poetry
Jam” and recently signed to
indie 1830 Records, asks,
“Where is the Latina l-auryn
Hill? | hope to step up and rep-
resent in that way.”

These Latin hip-hop ladies
(as well as Lumidee, see
story, page 50) are stepping
up as well:

MALA RODRIGUEZ

Spain’s foremost rapper rose
to critical acclaim in the late
'90s for her hard-hitting lyrics
and poetic flow. Though her
2002 album “Lujo Iberico”
scanned just 2,000 copies in
the United States and Puerto
Rico, according to Nielsen
SoundScan, the albumand its

RODRIGUEZ

2003 follow-up, “Alevosia,” re-
spectively sold 60,000 and
70,000 copies in La Mala’s
home country, according to
label Universal. Her next album,
“Malamarismo,” is due for a
June 5 release stateside
through Machete Music andin-
cludes collaborations with reg-
gaeton acts Tego Calderon and
Calle 13.

LALA
“It’s hard to be a sad girl/In a
man’s world/With a big booty

and brains.” So sings Casey
Romero, aka Lal.a, who got her
break last year when DJ Julio G
of urban KDAY Los Angeles
downloaded her low-rider-
themed “La La La” from her
MySpace page and played it
on the air. Several other radio
stations picked up the song. A
management deal with Prior-
ity Records founder Bryan
Turner and collaborations with
rappers Mack-10 and B-Real
followed. LaLais finishing work
on her debut album.

CECY B, DIAMONIQUE

AND STARR

Cecy B, Diamonique and Starr
spit rapid-fire battle rhymes
on “Here We Come,” a track
from West Coast Latin hip-
hop compilation “Rikraf En-

tertainment Presents: La
Costa Nuestra,” due in August
on Machete Music. Latin youth
cable channel LATV, which
launches nationally next
month, is developing a reality
show around Cecy B as she
seeks a distribution deal for
self-released album “Street
Sexy.”” Road warrior Dia-
monique is featured on a
remix of Akon’s “Don’t Mat-
ter” that’s making the radio
rounds. Starr is a member of
the group La Verdad. —ABY
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REGGA

ETON
ROYALTY

lvy Queen Earns Her Crown As AVery
Male Subgenre’s Only Female Star

When the “12 Disciples” of
reggaston stepped onstage
to perform at the 2005 Latin
Grammy Awards, only one
of the genre’s leaders was
wearing a gold miniskirt
over their jeans.

In a movement that took
off commercially with ag-
gressive lyrics and a doggie-
style perreo dance, lvy
Queen established herselfas
reggaeldm’s no-nonsense fe-
male conscience. (Her an-
them “Quiero Bailar”
warned her dance partner
not to misinterpret those
moves.} With her first fully
self-produced album, “Sen-
timiento,” out March 27 on
Univision, the 35-year-old
has something new to prove:
that she, znd reggaetén, can
grow artistically.

“I’ve heard many times
that reggaetén is a rhythm,
‘boor1 boom boom,” and
that’sit,” says Ivy Queen, who
was born Martha Ivelisse Pe-
sante. “Because people see us
as reggaeton or rap en Es-
panol artists, they think one
doesn’t have feelings and
maybe can’t write the way I
wrote thisalbum.”

Though first single “Que
Lloren” {Let Them Cry) seeks
to avenge female heartbreak
to a familiar drum machine
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beat, othertracks depart from
Ivy Queen’s peculiar brand of
danceable melancholy with
forays into salsa and acoustic
balladry. In a twist on the
usual dvnamic, such male
guest stars as Baby Rasle re-
spond in kind with their own
romantic songs.

Ivy Queen started her ca-
reer in 1995 with Puerto
Rican reggaetn group the
Noise, then went solo with
1997's “En Mi Imperio.” She
followed up the next year with
“The Onginal Rude Girl,” on
which she collabarated en a
track with Wyclef Jean. Her
top-selling albumr to date is
2005’s “Flashback.” a pack-
age of previous hits and new
tracks that has sold 104,000
in the United States and
Puerto Rico, accarding to
Nielsen SoundScan.

As a female who slogged
it out on the road with ihe
likes of Don Omar before
major labels took notice of
reggaeton’s commercial po-
tential, Ivy Queen attributes
her stature to the fact that “I
always have something to
say, something to contribute.
I never came with empty
rhythm or lyrics. [Men saw
that] the girl cculd write and
sing and go to the platform
and kill, as we say.” —ABY
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Super Freaky
Bluegrass

Skaggs And Hornsby’s Collaboration Ain’t No Joke

What do Rick James’ funk classic “Super
Freak,” Appalachian folk singer Roscoe Hol-
comb’s “Across the Rocky Mountain” and
Bruce Hornsby’s “Mandolin Rain” have in
common? The answer isn’ta punch line. Truth
is, they all appear on a new collaboration be-
tween Ricky Skaggs and Hornsby.

“Ricky Skaggs & Bruce Hornsby” streeted
March 20 on Sony Legacy and features new
songs, traditional bluegrass numbers and, yes,
some intriguing reworkings.

Skaggs and Hornsby first met in 1990 at a
concert in Horseheads, N.Y. “There were about
300 people. We were a big draw that night,”
Hornsby says wryly. Skaggs later invited
Hornsby to appear on “Live at the Ryman,” a
TV show he hosted on the former TNN cable
network, and subsequently to appear on “Big
Mon: The Songs of Bill Monroe,” which Skaggs
released on his own Skaggs Family Records.

“We had a strong connection, and he asked
meif I'd be interested in doing a whole record,”
Hornsby says.

Recorded at Skaggs’ studio just outside
Nashville, the new project finds the pair backed
by Skaggs’ Kentucky Thunder band as well
asvirtuosos Jerry Douglas on dobro and Stu-
art Duncan on fiddle. “It's my studio, so we
could take up as much time as we needed,”
Skaggs says.

The pair schooled each other as well. Skaggs
introduced Hornsby to old-time bluegrass stars
Holcomb, Dock Boggs and Clarence Ash-
ley, while Hornsby returned the favor by shar-
ing legendary jazz pianists Bud Powell, Bill
Evans and Keith Jarrett. “I feel like there was
a cross-pollination,” Skaggs says.

The album also features new songs from
Hornsby—including the hilarious “Dreaded
Spoon,” about Hornsby’s father. “We'd be
coming home from a Little League game, and
we’d stop at the local Dairy Snack to get a cone.
He'd say he didn’t want anything . . . then he'd
reach into the glove compartment and take
out this spoon. It became known to me as the
‘dreaded spoon.” ”

Skaggs wrote the instrumental “Stubb,” and
Gordon Kennedy and Phil Madeira con-
tributed the gospel-flavored “Come On Out.”

Hornsby credits the bluegrass version of
“Super Freak” to musician Mike Duke, whom
he once heard break into a bluegrass send-up
of the song. “If I ever get the chance,” Hornsby
recalls saying to himself, “I'm going to do some-
thing with that.” Sticklers for detail will note
the Skaggs/Hornsby version is missing a few
words, thanks to an incomplete lyric sheet
Hornsby says he found on the Internet. The
rendition also includes country legend John
Anderson ad-1ibbing lyrics.

Hornsby’s 1987 top five hit “Mandolin Rain”
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BRUCE HORNSBY,
left, and RICKY
SKAGGS schooled
each other on their
influences, and may
collaborate again.

is reinvented as a haunting mountain ballad on
the new record, but its transformation actually
occurred a few years ago. Known for his im-
provisation, Hornsby says he reworked the song
in 2002 at a concert in Oregon. “This minor key,
old English ballad version feeling of this song
came to me all at once. I played it, and every-
one was like, ‘What was that? We've played it
like that ever since.”

Jeff Jones, executive VP for Legacy, says re-
leasing the album was a no-brainer. “Both on
an aesthetic level—because the record was fan-
tastic and beautifully crafted—and on a com-
mercial level —because we have catalog
underneath these two artists—it made perfect
sense.” While Hornsby has recorded for RCA
and Columbia, which are both now under the
Sony BMG umbrella, Skaggs had some of his
biggest radio hits while on Epic, another Sony
BMG label.

Skaggs and Hornsby recently teamed for
CMT’s “Crossroads,” a show that pairs coun-
try artists with musicians from other genres.
They're also scheduled to appear April 23 on
NBC’s “Late Night With Conan O’Brien” and
will hit the stage of the Concert Hall in New
York the following night.

A number of shed and theater dates are al-
ready on the books, and more are being booked.
Both men see the collaboration as an ongoing
partnership, with more road dates and perhaps
another album in the future.

“We could do this fora long time if we wanted
to,” Skaggs says. “I think we could do 20-25 dates
ayear. We love playing with each other.” ..

BY MARK SUTHERLAND

Fratellis’ Fast Start

iTunes Ad Gives U.K. Glamsters An Early Boost In The U.S.

In the United Kingdom, rowdy
glam rockers the Fratellis are
many things: 2007 British
breakthrough act winners at
the BRIT Awards; multiplat-

inum unit-shifters; self-styled

“people’s band”; and kings of
the live circuit. in America
right now they are just one.
“That iTunes band,” front-
man Jon Lawlor says with a
garin, “hidden away from the
madness” of South by South-
west in his Austin hotel room
and being plagued by a maid
service that won't take “please
come back later” for an answer.
“But that’s much better than
coming to America and hav-
ing people say, ‘Who the fuck
are you?’, which is what hap-
pens to most British bands.”
The use of “Flathead,” from
the band’s debut album
“Costello Music,” in the latest
iconic iTunes commercial, has

catapulted the Glasgow, Scot-
land-based band ahead of
many of their fellow British
hopefuls in terms of U.S.
recognition. Jon Turner, Lon-
don-based GM of their U.K.
label Island Records, likens it
to “climbing four rungs of the
ladder in one go.”

The attention has helped
“Flathead” hit No. 1 on Bill-
board’s Hot Singles Sales chart
and also crack The Billboard
Hot 100, where this week it’s
No.73.So far it has sold 17,000
physical units and 87,000 dig-
ital downloads, according to
Nielsen SoundScan.

Turner credits the ad to Is-
land’s “excellent relation-
ship” with iTunes. The label
presented “Costello Music”
to Apple “very early on,” he
says. On March 13, Inter-
scope division Cherrytree
Records will release the

album in the United States.

“[The ad is] a fantastic
calling card for them interna-
tionally,” says Turner, who says
the label will nonetheless “re-
sist the temptation” to issue
the track as a single in the
United Kingdom. “Going to
America cold is a hard slog
but this has definitely opened
doors for them in the media.”

Island says the band has
had positive early press in
Spin and Rolling Stone, a
March 23 slot on “Late Night
With Conan O’Brien” and sev-
eral early adds at modern rock
radio. The band also has two
tracks featured on the sound-
track to hit U.K. comedy “Hot
Fuzz,” set forrelease April 20
in U.S. theaters, while its
biggest U K. hit “Chelsea Dag-
ger” appears in another U.S.
ad for Safeway. The band is
scheduled to support seven

DEBORAH EVANS PRICE dprice@billboard.com

GrowthOf TheGMC(C

Labels, Sponsors Help Gospel Channel Move into More Markets

The Gospel Music Channel (GMC) is growing,
and its people sure know how to make the most
outofawindow oftime. Duringa recent marathon
two-day shoot, they camped out at showcase venue
the W in Franklin, Tenn., and taped hours of up-
coming programming, including several episodes
of the concert series “Front Row Live,” featuring
Alabama’s Randy Owen, the Isaacs, Austin’s
Bridge, Michael W. Smith, Mike Farris and the
reunion of the legendary Clark Sisters.

“Several times a year we do what we call a
‘batch shoot’ where we do several different
artists in one studio over two and a half days,”
says Brad Siegel, co-founder/vice chairman
of GMC. “We'll do somewhere between seven
and nine artists, producing a full-length con-
certin front of a private audience.”

During the shoot, GMC also taped its count-
down show—*“The Hot List"—plus interviews
and other segments. Among the highlights was
the Clark Sisters reunion, which will be docu-
mented on a commercial DVD release. “We
looked at it as a unique opportunity,” EMI Gospel
VP/GM Larry Blackwell says. “There is no bet-
ter way to impact consumers than television so
this partnership just made sense for us. We love
the Gospel Music Channel and are very excited

WWW.americlradiohistorv.com

about working together on this historic project.”

EMI Gospel will release the Clark Sisters’ “Live-
One Last Time” June 19. “We created a win-win
situation,” GMC senior director of musicindus-
try development Alvin Williams says of part-
nering with EMI Gospel. “We sat down with Larry
and [EMI Gospel's] Ken Pennell and worked it
out.” The group will perform eight new songs
and a medley of their hits.

Blackwell welcomes the synergy with the chan-
nel. “GMC will begin on-air promotion March
25 and will air the one-hour special eight times
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dates of Black Rebel Motor-
cycle Club’s May American
tour, appear at the Coachella
Valley Music & Arts Festival
and take up highiy prized sup-
port slots on some of the Po-
lice’s U.S. dates, Lawlor says.

Such early attentionis in
contrast to the band’s success
at home, where the album’s
double-platinum certification
(600,000 units) was eked out
the hard way since its release
in September 2006, with little
of the music press hype that
usually accompanies rising
U.K. guitar bands.

“There are certain publica-

beginning April 7,” Blackwell says. “On the DVD
there will be a clip promoting GMC, asking peo-
ple to contact local cable/dish providers to add
GMC to their pragramming. There will also be
a GMC coupon insert in the DVD packaging.”
Such support and enthusiasm from record
labels has been key to GMC’s growth. “We ended
2006 in 96 major markets, and this year we'll be
in about 154,” Siegel says of GMC, which
launched in Octaber 2004. “We are on target to
pass 20 million homes by the end of this year.”
GMC has also been earning kudos from the
cable industry. According to the annual Beta
Research Cable Operator Study, GMC ranks as

tions that hate our fucking
guts,” Lawlor says with a
shrug, “but that makes it all
the more satisfying that we’re
selling lots of records and
playing to lots of people.”
Indeed, Lawlor and Turner
credit the band’s tireless tour-
ing with breaking it in the
United Kingdom, where it cap-
italized on the famous loyalty
of the Scottish audience. Al-
though Lawlor admits that “we
didn’t even have a MySpace
page until four months after
wessigned. . .we had arecord
deal but no one knew who the
fuck we were.” The band’s own

Web site, thefratellis.com, now
gives each registered member
its own social networking-style
profile. “Being a Fratellis fan,”
Turner says, “becomes like
joining agang.”

Membership of that gang is
now on the rise stateside, with
the band playing no less than
six shows at South by South-
west—although Lawlor says the
band is determined not to be-
come “fixated” on the States.

“We're just trying to stand
out,” he says. “But we don’t
have to conquer everywhere
we go—we’re not the fuck-
ing Romans.” eee

systems across the country, and we have to go
systern by system, sort of the old-fashioned way,
knocking on doors and presenting the chan-
nel,” he says. “The cycle takes anywhere from
six months to two years, sometimes even longer.
Alotof times it’s not because they don’t see the
need for the channel or the quality of the chan-
nel, it's more because they don’t have the band-
width or the channel space to launchit.”
Siegel says fans are responding enthusiasti-
cally in the markets where GMCis on theair, and
itis working hard to come up with innovative pro-
gramming. The channel will begin airing a spe-
cial series this month with reigning Gospel Music

4 Classical Score
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Making A

QuietSplash

Jennifer Koh, Accentus And

David Russell Ring In An Indie Spring

- hey may not have big marketing

budgets or splashy publicity campaigns

behind them, but several excellent new

albums issued quietly this spring by vas-

ious independent labels deserve their turn
in the spotlight.

From Chicago-based independent Cedille
comes violinist Jennifer Koh performing
Schumann’s three violin sonatas (March 13}.
Koh has made her mark as a champion of new
music. This past fall, she gave the world pre-
miere of Jennifer Higdon’'s String Poetic,
which was commissioned for her, and in April
she will debut Spin 5, a violin concerto by
Charles Wuorinen also commissioned for her.

This current recording, however, finds Koh
right at the heart of Romanticism alongside
pianist Reiko Uchida. Koh plays with ab-
solute assuredness, inviting warmth and 2
fresh spirit. It's a welcome addition to her
growing discography.

In a follow-up to its mesmerizing 2003
album “Transcriptions,” French vocal group
Accentus offers a stunning array of reper-
toire reimagined as choral works on its lat-
est release, “Transcriptions 2” {Naive, Fel.
27). With a sound by turns plush and lumi-
nescent, the group creates a whole world of
tonal colors under the charmed baton of
Laurence Equilbey.

Accentus roams through everything from
selections from Bach solo keyboard pieces to
Ravel’s “La Flute Enchantee” to Schubert’s
“Death and the Maiden” quartet to Vivaldi’s
“Four Seasons”—and the re-
sults are so convincingly nat-
ural that you just might
forget the originals, if just for
amoment.

Deer Hunter,” as well as 19th-century Spanish
composer Julian Arcas’ flamboyant “Fantasia
on Themes” from Verdi’s “La Traviata,” written
10 years after the opera had its debut. In this
12th release for Telarc, Russell plays with the
agility, discernment and idiomatic touch for
which he is well-known.

STATIC ENERGY: On March 8, 48-year-old
American composer Sebastian Currier re-
ceived the Grawemeyer Award, which carries
a $200,000 prize, for his piece “Static” for flute,
clarinet, violin, cello and piano that plays with
the multiple meanings of “static’—both the
idea of something inert and changeless as well
as white noise. The piece had its world premiere
in February 2005 by the musicians of Music
From Copland’s House.

“Static” is now available on a recording
called “On the Verge” (Koch, March 13) fea-
turing Music From Copland House players,
including flutist Paul Lustig Dunkel, clar-
inetist Derek Bermel, violinist Nicholas
Kitchen, cellist Willhelmina Smith and pi-
anist Michael Boriskin. {Disclaimer: Many
moons ago, Kitchen used to be one of my
teachers.) The album also includes three other
Currier works with Music From Copland
House artists, including 1997’s “Verge” for
clarinet, violin and piano, as well as two other
world premiere recordings: 1998’s “Night
Time” for harp and violin and “Variations on
Time and Time Again” from 2000, written for
flute and piano. Y

the No. 1 emerging or midsize networkamong
cable providers with large systems in large mar-
kets (200,000- and 100,000-plus subscribers).
GMCalsoranked No. 1in “audience attentive-
ness to advertising” and “feeling comfortable
viewing with family.”

Siegel says securing distribution has been
the biggest challenge. “There are so many cable

KOH: SARAH SHATZ

THE CLARK SISTERS

" AN
will make listeners guess if it’s really him. Another

standout is “Tu,” whose lovely melody, sung with a
tinge of regret, hints at '80s Italian pop.—LC

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential

Assn. female vocalist of the year Natalie Grant.
“Special Delivery” will chronicle Grant's recent
pregnancy and the birth of her twins. Other pro-
gramming includes GMC’s talent show, “Gospel
Dream,” currently inits second year, and a Chris-
tian music news show called “Gospel Insider.”
Country, pop, urbanand rock music have been
buoyed through the years by the success of MTV,
VH1, BET and CMT. The Christian/gospel com-
munity is hoping to see GMC provide a compa-
rable platform for faith-based music. Siegel says
he’s been pleased with not only the music in-
dustry support, but corporate America’s involve-
mentas well. “We have 28 blue chip advertisers.
Ford and Lincoln Mercury are major advertis-
ers with ‘Gospel Dream,’ ” he says. “The newest
sponsor we had come onboard was Wal-Mart.
They became a big sponsor for our Black His-
tory Month celebration, which gave them the
title sponsorship for the Super Bowl Gospel Cel-
ebration. Geico Insurance is a major advertiser.
So are SC Johnson, Unilever and Coca-Cola. [
think this will be a record year for us.” .o

is like Scissor Sisters-lite:
Retro disco with heavy
doses of rollicking piano and
funk. However, unlike the

Guitarist David Rus-
sell’s latest album, “Art of
the Guitar” (Telarc, March
27), meanders over a gener-
ous swath of musical land-
scape. Unsurprisingly, he
includes several Spanish se-
lections like Albeniz’s
“Malaguena,” but there are
plenty of less conventional
works as well, including
music by Edvard Grieg,
20th-century Uruguayan
composer Abel Carlevaro
and Hungarian composer
Johann Kaspar Mertz
(1806-1856).

Other surprises on this
recording include “Cavatina,”
a piece written by English
film/TV composer Stanley
Myers for the movie “The

verse lineup or siiyers,
songwriters and producers,
Gray kicks off her resurrec-
tion with the wry “Finally

www americanradiohistorv com
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being rich and famous doesn’t always klunt a band’s

creative appetite.—GG
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nals, the CD includes imagi-
native covers, including a sail
through Herbie Hancock’s
“Maiden Voyage"” that morphs
into Radiohead'’s “Everything
in Its Right Place.”"—DO

SOWETO KINCH

A Life in the Day of B19:
Tales of the Tower Block
Producer: Tony Platt

Dune

Release Date: March 13

It's always seemed as
i though there’s a natu-
ral affinity between jazz and
hip-hop, but few artists have
managed to make anything
believable out of this poten-

tiality. An exception is the

English sax man Soweto
Kinch. “A Life in the Day” is
Kinch’s second album, and he
not only does a remarkable
job of blending jazz and hip-
hop into a fascinating groove,
but he also pulls together a
concept album as a bonus.
Follow the dreams and tribu-
lations of S, Adrian and Mar-
cus—residing in postal district
B19 in Birmingham, England—
and partake of some very cool
jazz. For asimultaneous jazz/
rap interlude, try “Ridez.” As a
jazz stylist, Kinch is a man of
various moods, from the basic
ballad form of “Adrian’s Bal-
lad"” to the dissonance of “The
House That Love Built” and
the angular polyphony of
“"Out There."—PVV

GILBERTO GIL

Gil Luminoso

Producer: Bené Fonteles

DRG

Release Date: March 13

* Gilberto Gil has been a
major player in Brazil's

music world since the Tropi-

calia era, yet “Gil Luminoso”

Is the first album he’s released

that's simply Gil and his gui-

tar. The project, tracked in Rio,

LEEGEND & CREDIS aamm

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Keith Cautfield,
Leila Cobo, Gary Graff, Gail Mitchell,
Wes Orshoski, Dan Quellette, Sven
Philipp, Deborah Evans Price, Mark
Sutherland, Chuck Taytor, Christa L.
Titus, Ken Tucker, Philip van Vieck,
Jeff Vrabel

PICK »: A new release predicted
to hit the top half of the chart in

52 | BILLBOARD

features 15 tunes chosen from
Gil’s 35-year body of work.
The presentation is about as
minimal as a singer/song-
writer can manage, and the
listening experience is defi-
nitely stirring. Gil's voice is as
elegant as ever, and his dis-
tinctive interpretive gift is
alive and well. His guitar work,
in the service of an infinitely
expressive voice and a collec-
tion of memorable tunes, is all
it needs to be. The feel of
most of the songs is consis-
tently languid—Gil's samba-
canc¢ao “Preciso aprender a
so ser,” for instance, though
tunes such as O som de pes-
soa” and “Cebro electronico”
are more uptempo.—PVV

KLAXONS

Myths of the Near Future
Producer: James Ford
Geffen

Release Date: March 27

In the United Kingdom, it’'s
practically illegal to mention
the Klaxons without immedi-
ately following up with the
phrase "leaders of the ‘nu-
rave’ scene.” This has raised
the band's media profile, but
is also misieading on two
counts. Firstly, because—
Klaxons apart—there isn’t ac-
tually any such thing as a nu-
rave scene. And secondly
because, bar a few bleeps and
akeener sense of rhythm than

most of their contemporaries, §

they're pretty much a
straight-ahead alternative
rock band. Thankfully, they're
also a pretty good one. This
debut can't quite capture the
wide-eyed euphoria of a Klax-
ons live show, but readymade
anthems like "Golden Skans,”
“Totem on the Timeline"” and
“Magick” will energize dance
fans androckers alike. No. 1in
a field of one maybe, but still
not a bad placeto be.—MS

the corresponding format.

CRITICS’ CHOICE *: A new release,
regardiess of chart potential, highly
recommended for musical merit.

All albums commercially available in
the United States are eligible. Send
album review copies to Jonathan
Cohen and singles review copies to
Chuck Taylor (both at Billboard, 770
Broadway, Sixth Floor, New York,
NY. 10003) or to the writers in the
appropriate bureaus.
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MEAT LOAF
FEATURING
JENNIFER HUDSON
The Future Ain’t What It
Used to Be (edit) (4:36)
Producer: Desmond Child
Writer: J. Steinman
Publisher: not /isted

Tenth Street

Meat Loaf scores quite the
coup, enlisting Jennifer Hud-
sononatrack from “Bat Out of
Hell lll: The Monster Is Loose.” In
fact, this is the only major-label
recording other than “Dream-
girls” that she has thus far ap-
peared on. With an Academy
Award win and the public's
general warm fuzzy for the art-
ist, timing couldn't be better for
adult top 40 to get in on the
act, as signature “And | Am
Telling You I'm Not Going”
maintains gangbuster business
at R&B/hip-hop and adult
R&B. This song is a typical
bombastic ballad that glow-
ingly typifies Mr. Loaf's deep
catalog. “"The Future Ain't
What It Used to Be" is ideal for
mainstream radio to partici-
pate in Hudson’s acclaim, while
giving “Bat” a second chance
at commercial flight. —CT

CRAIG MORGAN
Tough (3:15)
Producers: Craig Morgan,
Phil O’'Donnell, Keith Stegall
Writers: M. Criswell,
J. Leathers
Publishers: Stee/ Wheels/
BMI; Curb/ASCAP
Broken Bow
u “Tough” is one of those
slice-of-life ballads that
will make women smile and
men nod in agreement. The first
verse finds a man marveling at
allthe things his wife does every
day as she chauffeurs the kids,
runs errands, does aerobics and
always smiles when he walks
throughthe door. Inthe second
verse, she battles cancer with
faith and grace. The hook line
says, "There was a time back
before she was mine when |
thought | was tough.” Craig
Morgan has a strong, warm
voice and a great way of deliv-
ering each line that maximizes
impact, especially on a potent
ballad like this. It’s yet another
gem from Morgan’s “Little Bit
of Life” CD that shows why this
isthe man who proved an indie

al
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label can be home to a chart-
topping artist. —DEP

DASHBOARD
CONFESSIONAL
Stolen (3:53)
Producer: Don Gilmore
Writer: C. Carrabba
Publishers: Hey, Did She Ask
About Me/Universal, ASCAP
Vagrant
u Dashboard Confes-
sional's last album, “Dusk
and Summer,” abandoned emo
dramas in favor of arena rock,
not long after touring with U2.
For sunset ballad “Stolen,”
Chris Carrabba keeps vocal
catharsis to a minimum, send-
ing only a few whispery lines
over a soulful, less-is-more
groove that wunabashedly
quotes “With or Without You.”
Anyone can write a post-
breakup line like “You have
stolen my heart,” but Carrabba
attacks a generic diary entry
with the emotional nakedness
of someone burning inside.
“Stolen” sounds big, yet feels
intimate, showing how the emo
godfather has evolved as a
songwriter—or how much he
has learned from Bono.—SP

LORDI
Hard Rock Hallelujah (4:07)
Producer: Jyrki Tuovinen

JOSH GROBAN
February Song (3:57)

J. Ondrasik
Publishers: various
143/Reprise
The

Producer: Marius de Vries
Writers: J Groban, M. de Vries,

launch single from Josh Groban’s current
“Awake,” “You Are Loved (Don’t Give Up)” again
reaped top 10 rewards at AC, in spite of the format’s
November-December indulgence of Christmas music.
Follow-up “February Song” is more adventurous and
features the majestic singer’s most alluring, elegant
hook to date. Amid a lyric of hope for perfection in
love, the song, co-written with Five for Fighting’s
John Ondrasik, builds with cliff-hanging bravado that
would muster a wink from Celine. So few artists
unashamedly capitalize on the beloved market for
melodramatic power ballads. Glory be to Groban for
indulging his millions of minions with a signature song
chilling in its capacity to emblazon AC’s core.—CT

Writer: Lordi
Publisher: Sony BMG Finland
The End/Sony BMG
“Hard Rock Hallelujah”
& opens with a church
organ that sounds the requiem
for taking rock too damn seri-
ously. Lordi glories in a rave-up
that stomps nl metal’s sobbing
inner child into the ground with
platform monster boots. True,
“Hallelujah” isn’t far removed
from ’80s hair metal, but it
doesn’'t depend on of-the-
moment production, so it re-

JOJO

Anything (3:49)
Producers: Beau Dozjer,
Jusin Trugman

Writers: B. Dozier, Mischke,
D. Paich, J. Porcaro
Publishers: various

from the group’s 1982 No. 1

monotonous thanks to the

Blackground/DaFamily/Universal

JoJo does Toto. Delicious, and not just phonetically.
This clever third single from the teen’s sophomore
album, “The High Road,” takes the melodic hook

it on endless loop and adds an entirely new lyrical
melody on top. Get that? “Anything” is not a cover,
not a sample, but a new composition sung over the
instrumental hook (it even opens with a small vocal
sample from Toto). Breezy, loose vocals from our
young heroine offer exceptional companionship to
the music, which, surprisingly, avoids becoming

formance. Previous “How to Touch a Girl” failed to
connect (likely the dreadful title) as “Too Little Too
Late” did. “Anything” should restore JoJo’s chart
course, connecting with the kids and their moms,
who will instantly pick up on the inventive gimmick
(at least until they realize that JoJo was born eight
years after the original song hit. Ouch).—CT

chestnut “Africa,” places

winding, escalating per-

www americanradiohistorv com

duces the cringe factor 10 years
down the road. This Finnish im-
port won 2006’s Eurovision
Songwriting Contest—and is
playing the Bamboozle Fest this
spring—for a reason. People
want some fun served straight
up, no chaser, with their rock.
Praise Lordi for its loud, proud,
pyrotechnic mission.—CLT

JIM BRICKMAN
FEATURING LADY
ANTEBELLUM WITH
HILLARY SCOTT
Never Alone (3:38)
Producer: Dan Shea

Writer: V. Shaw

Publisher: not /isted

SLG

Infamous for a lack of format-
exclusive artists, AC radio has
embraced romantic piano man
Jim Brickman with a record-
breaking 24 chart smackeroos.
The latest offering from cur-
rent “Escape,” “Never Alone"
features vocals from country-
esque trio Lady Antebellum’s
lead singer, 20-year-old Hillary
Scott, with Brickman lending
signature keyboards to a lyric
professing steadfast love.
Potential is twofold here: Brick-
man has previously scored
with Martina McBride and
Michelle Wright, giving “Never
Alone” props at country radio.
Likewise, with AC’s current
penchant for country cross-
overs, there’s every reason to
expect the format to take it all
the way home.—~CT


www.americanradiohistory.com

A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

BRITISH INVASION

>>

GREEN DAY

>>

YOUNG AT HEART

>

CHART
"4

- mgs

BEAI

[ ]
>=Fred Bronson ezplains why
we’re twice in love with Amy
Winehouse and spends
‘““Wasted” Days and “Wasted”
Nights chronicling the fatest
achievements of Carrie
Underwood on Hot Country
S$ongs. And if that isn’t enough
“American ldol” naws, there’s
2 so a report on the latest No. 1
fwr Daughtry.

>cNeil Young’s first set away
fsom Buffalo Sprimgfiekd
debuted on the Billboasrd
album chart 40 years and one
week ago. This week he earns
t1e third-highest tharting
adbum of his career as “Live at
Massey Hall 1971” (Reprise)
Eows at No. 6. Recorded at the
famed Toronto venue, the set
sold 57,000 copies this week.

Read Fred Broason
every week at
billboard.com,fred.

s Over the Counter

GEOFF MAYFIELD gmayfield@billboard.com

Billbeare
&g - \

Parade Needs Drum Majors; Musiq in the Night

Now that The Wall Street Journal no-
ticed declining album sales in its
March 21 edition, a story that has un-
folded throughou- the year has caught
the attention of th2 mainstream press.
Yes, album sales have been down
from the comparable week in every
frame of 2006 des>ite vigorous growth
by digital album downloads. Yes, an
evaporation in CD sales and the evo-
lution of new vehicles through which
music can be consumed are contribut-
ing factors. And, yes, the loss of such
cornerstone chains as Musicland and
Tower Records helped bring about the
19% dip in albura volume that we've
seen to date in 2007
While these nawer truths have all
shaped this year’s album picture, part
of what’s playing out is a basic busi-
ness lesson that was proven when la-
bels Dbegan to euthanize the
retail-available single in the mid- to
late-’90s. Namely, if you don’t make a
product available, it won't sell.
Picking up a cue I've heard from re-
tailers, distributors and interested by-
standers, what’s missing from the
market are horses to pull the wagon.
With the exception of Norah Jones’
“Not Too Late,” which has sold 1.1 mil-
lion copies in seven weeks, the market

IVIa I-I(et \A’ﬂt(:l‘ A Weekly National Music Sales Report

Weekly Unit Sales

MBS ALBUKS:
This Week 8,507,000 826,000
Last Week 8,663,000 839,000
Change -1.8% -1.5%
This Week Last Year 10,461,000 542,000
Change -18.7% 52.4%

“Digital albumn sates are zlso counted within album sates.

Weekly Album Sales (Milion Units)

35
30
25 == 2007
20

15

A

has been void of traffic-stimulating re-
leases in the first 11 frames of this year.
Nor have we witnessed carry-over mo-
mentum from late prior-year albums,
as we saw from Mary J. Blige, Jamie
Foxx and Eminem in early 2006.

There are always too many releases
dropped in the last four months of any
year, as artists and their managers try
to cash in on Christmas shopping -raf-
fic, but that trimester’s glut in "06 felt
even more exaggerated than usual,
falling between a particularly puny
summer and the alarmingly slow pace
of this new year.

Remember the “Field of Dreams”
adage, “If you build it, they will come?
This yeat’s release schedule marks the
exact opposite of that premise, while
many of last year’s new releases that
got lost in the shuffle of the closing
quarter would have stood taller had
they been held for release in January
or February.

Yes, [ hear you, Hastings Entertain-
ment CEO John Marmaduke. Tke in-
dustry would be better-served by a
more even flow of high-profile releases
rolled throughout the year. Certainly
rival retailers hear you. Distributors
absolutely hear you, and I think most
labels do, too.

For those artists and -heir camps
who think the calendar only extends
from Septemer to Decamber, your
wake-up call blar=s in this young year’s
alarming album numbers.

MUSIC, SWEET MUSIQ: As Musiq
Soulchild sco-es his secoad career No.
1 on The Billboard 200, .t might seem
contrarian to grive about a market void
of pace cars in a week when six new al-
bums enter the -op 10.

But let’s face facts. 1t takes fewer
sales to reach the top 1C these days.

The averaze at No. L0 has been
46,205. That's down fror 57,760 dur-
ing the first 11 w2eks of last year, 70,842
in the same period five years ago and

MUSIQ SOULZHILD

For week end

www americanradiohistorv com

g March 18, 2007. Figures are rounded
Compited from a national sample of retail store and rack

76,493 at this point in 1997.

For what it's worth, this marks the
first time since Nielsen SoundScan
began tracking sales in 1991 that six al-
bums have bowed simultaneously in the
top 10 during any week of a first quar-
ter. Just don’t be surprised if you see that
sight more frequently, as thresholds de-
cline while labels pay critical focus to
opening-week sales.

A start of 149,000 copies is smaller
than Soulchild had when second album
“Juslisen (Just Listen)” topped the big
chart with 260,000 in 2002 and even falls
shy of the 15€,000 that placed last set
“Soulstar” at No. 13 in December of 2004.

The new “Luvanmusiq” also marks
his second No. 1 on Top R&B/Hip-Hop
Albums, his fourth top 10 on that list.

Soulchild’s errival signals the first time
in Atlantic’s 6C-year history that the label
has scored back-to-back starts at No. 1
and is the third cha-t-topper in 2007 for
the house that Ahmet built.

In the runner-up slot, Lloyd, an-
other R&B singer, more than doubles
his best prio- SoundScan week with
112,000 (see Eetwezn The Bullets, page
59). Rap duo 8Ball and MJG visit the
big chart’s top 10 Zor the fourth time.
8Ball also reached No. 5 with a solo
album in 1998. ..

I\. Nielsen

Yea r-To- Date sales reports coliected and provided by SoundScan
DIGITAL
TRACKS 2006 2007 el Year-To-Date Album
15,404,000 OVERALL UNIT SALES Sales By Store Type
15,475,000 Albums 118,981,000 99,237,000 -16.6% 60 million units
0.5  DigitalTracks 122,910,000 188,830,003  53.6% -
10,533,000 Store Singles 769,000 487,002 -367% o; .
ACt o Total 242,660,000 288,554,000 18.9% 50 N
T Mbums wiTee 131,272,000 118,120,000  -10.0% —— |
*Includes track equivalent album saies (TEA) with 10 track dowr oads equivalent - !
to one album sale, |
40 | &
2
DIGITAL TRACKS SALES 9
N
06 122.9 million | 2P '
‘07 188 8million X
-
20 b4
+
SALES BY ALBUM FORMAT 10
® 112,152,000 89,151,000 -20.5% e [
Digital 6,274,000 9,794,000 56.1% l
(asselte 341,000 92,000 -73.0% o - = "
Indies Non- Mass Chain
= —— Other 214,000 200,000 -6.5% traditional Merchant
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KL A7LanTiC 105404/A6 (18.98

LLOYD
THE INC /UNIVERSAL MOTOWN 008554/UMRG (13.98)

Title

Luvanmusiq

Street Love

RICH BOY

1

ZONE 4 008556*/INTERSCOPE (10.98) Rich Boy
DAUGHTRY

RCA 88860/RMG (18.98) Daughtry
o Konvicted

RN |

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968*/UMRG (13.98)

] |
aj

NEIL YOUNG
REPRISE 43328/WARNER BROS. (18.98) @®

Live At Massey Hall 1971

AMY WINEHOUSE
L REPUBLIC

(10.98)

Back To Black

8BALL & MJG
BAO BOY SOUTH/BAO BOY 83970°/AG (18 98)

o}

Ridin High

= = FALL OUT BOY - p
;_!; gia FUELED BY RAMEN/ISLAND 008109/IDJMG (13.98) Infinity On High
CARRIE UNDERWOOD
il 12 a ARISTA/ARISTA NASHVILLE 71197/RMG (18.98) Some Hearts
] JUSTIN TIMBERLAKE

JIVE 88062*/20MBA (18.98)

FutureSex/LoveSounds E

ROBIN THICKE
MR STAR TRAK 006146*/INTERSCOPE (9.98)

The Evolution Of Robin Thicke

" FERGIE
WILL.] AM/A&M 007430/INTERSCOPE (13.98)

The Dutchess

NORAH JONES
BLUE NOTE 74516/BLG (18.98) @

ﬂ

Not Too Late

IS

15_ ..: | S L‘;El)xg::‘gz'&lﬁ) B.LG. Greatest Hits
_, 5 n n?cﬁ‘r?;\vsnﬁtls-ﬁ):%/wsu (13 98) Greatesthiits
L ____I i (92 n ;f)IA(D:R'l(WENLE'RBé(gJ((mQBD All The Right Reasons H
—171‘3 2 ﬂ Qﬁg‘z‘gﬁ 4";'8'?5 Neon Bible
L o E}Ebzegt{q%&?o?'?wrer«s_cope_uaﬂ Loosel
20 5 883:':6?5!?(%%;:‘5Y RAE Corinne Bailey Rae
@ 20 20 7 GREATEST SAE}I&:'Irﬁ yvm%/’\:Lﬁ“s o) o A New Journey
22 1 li ﬁé\:«sc’:pss o‘ggsﬁwga) The Sweet Escape
_Ii 8 ;Ezlglfosr‘;;l/-c:(l’nm (18.98) ® Five Score And Seven Years Ago

JAMES MORRISON
POLYOOR 008253/INTERSCOPE (10.98)

Undiscovered

R KORN
=5 R nmesozuw.ga)

MTV Unplugged

RASCAL FLATTS
i LYRIC STREET 165075/HOLLYWOOD (18.98]

2e

23 13

Me And My Gang

TYPE O NEGATIVE
STEAMHAMMER 9919/SPV (17.98)

Dead Again

DIXIE CHICKS .
Al i E COLUMBIA 80739/SONY MUSIC (18.98) ® Taking The Long Way
e % JOHN MAYER :
298 21 18 AWARE/COLUMBIA 79019*/SONY MUSIC (18.98) Continuum
30 23 24 TAYLOR SWIFT Taylor Swift

BIG MACHINE 120702 (18.98)

31 2 25 £) HINOER

Extreme Behavior

VARIOUS ARTISTS

UNIVERSAL REPUBLIC 005390/UMRG (9.98)
13
GRAMMY 03827/SONY BMG CMG {18.98)

Grammy Nominees 2007

|@- 39 35 (ﬂﬂ)ﬁsﬁtsyz.sa) Alright, Stil...
@ 34 3 Sﬂ%g@aﬂﬁg'ﬁ&%) ® Hannah Montana
L e R In My Songs
de o 2 n cyocn);}gn":\TGE TiIJEGEgEYF JAM 007227*IDIMG (13.98) HagJinspiration

= 8 E n?uosntjmh/lolnbg)ﬁ:(ﬁgmlgm 88953/SONY MUSIC (18.98) Dreamgirls
am o [ KRzeop s o
= ‘E i | I?EZA":’(‘)A%CEQ:/?UE”I:‘E%?‘%ENISEN (13.98) As Cruel As School Children
0 @ % ﬁ Sfu\n(ag:‘ 9(o:giziovsouv MUSIC (18.98) soay H
LU ;/oﬁ\? e'rféls]TSRATAsgg:ﬁggrws GROUP/EMI/UNIVERSAL/ZOMBA 01750/SONY MUSIC (18.98) Now 23 &
42 2 2 n ELUREEJJ;;\YTL?J'HCC'§4YSOS/AG (18.98) Late Night Special
| s ;ﬁgga;ss%xv MUSIC (18.98) ® Mow]TolSave;A Lifcl a
a4 30 2 E STU';'EWS};;'““SS . wincing The Night Away .
“ﬁf’ M ] 2 LCAL/\\c?(ﬁaas/IOMBA (18.98) ® Ciara:_The Evolution M .
46| a7 46 £13 EVANESCENCE o The Open Door M
@ m Iuﬁni;rgs;g} rtissuunsuuo 00856 1/INTERSCOPE (9.98) COS’e"i hfusic 4
CHRISTINA AGUILERA Back To Basics Il

_ = wwu

RCA 82639/RMG (22.98)

THE PUSSYCAT DOLLS
ABM 005374/INTERSCOPE (13.98)

44 75 E
CIyBovzZ ...

THE BILLBOARD 200 ARTIST INDEX s

30 SECONDSTOMARS . 5  REJECTS ... ... .. "7
BBALL & MJG . 3 GARYALLAN .........16 BIROMAN&LL WAYNE .72

ULYALLEN ..........33 THEBEATLES . 74
TRACE ADKING ... 101 ANBERLIN ...... ... 132 I;gg;GE nglue;u 59 SEnm
CHRISTINA AGUILERA . 43 AQUALUNG ... ..... .88
AR ... 113 ARCADEFRE ... .8 JARREAU m ggﬁ;ﬁ"ggg”“‘”"“
AKCN . .3 RODNEYATKINS ...... 62 DIERKS BENTLEY .....87 pooceninn™
JASON ALDEAN ......129  AUGUSTANA . 110 BEYONCE . A0 LRI BROWN L.
THE ALL-AMERICAN AVENTURA ... ... 135 BOANDTHECHOPPER  ginceyenpy.
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PCD

BULLET FOR MY
VALENTINE ..164
JJLCALESE

ERIC CLAPTON .....183
LOS CAMINANTES ... 118
MARY CHAPIN

CARPENTER . 8
JASON MICHAEL

RDLL 86

JOHNNY CASH . ....157

CASTING CROWNS
CELTIC WOM,
KENNY CHESNEY . .

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
KEITH URBAN

CAPITOL NASHVILLE 77087 (18.98)

SALES DATA
COMPILED BY

N

Nielsen

SourdScan

300

MY CHEMICAL ROMANCE
REPRISE 44427/WARNER BROS. (18.95)

The nlnth

The Black Parade

edition of the

hit series SOUNDTRACK

WALT DISNEY 000117 (18.98)

[
| a4 ]
Gy 46 32 ﬂ

30

includes
Daniel Powter

RED HOT CHILI PEPPERS
WARNER BROS. 49996 (22.98) ®

Jump In' ® .

Stadium Arcadium B ‘

VARIOUS ARTISTS
WALT DISNEY 000118 (18.98 CO/DVD) @®

(pictured),

Radio Disney Jams 9

Natasha
Bedingfield

30 SECONDS TO MARS
IMMORTAL 90992/VIRGIN (12.98) @

0

A Beautiful Lie

SUGARLAND

and Gwen
MERCURY 007411/UMGN (13.98)

B4 Sﬁm

Enjoy The Ride

Stefani.

'@_ 79 86 Sjrﬂ:ﬁ xgmﬁﬁs 98) Celtic Woman
e 62 6 E THE gza;:gg;""gﬁ APPARATUS " Don't You Fake It
61 35 50 ;njconi;:n-vrlﬂ?:o{snwsu (13.98) Your[Man
62 54 1 E ggegg\z‘é};:(le If You're Going Through Hell !
63 47 38 n :;?EFBFJ)M%?,!;(]IQB) (portable sounds)
beloved 197~ :_ 54 Ed) 40 Iv? ';‘SEOE/ZEMABX%E%SACE One - X
[(;?gscte%g g’:}e ! es 53 39 mﬁaﬁ;::éeghl(oig12-/|annscopE (13.98) Reflections (A Retrospective)
| & . I ¥ LUCINDA WILLIAMS
[ in Ne|l' ;66 e LOST HIGHWAY 006938* (13.98) Hgpst
v § U Em—.
series (No. 6;  JNCE I e T OALE Headstrong
| 69 0 a7 n ;jgnss’:mg?&?/ve::uen BROS (18.98) @ ) Awake
70 65 55 .3. PREQEA;/V\I{LSELGEBZZ/SEN (18.98) Time Well Wasted
: _71 e m ;IS'SE) 5'7%2';53& (13.98) Sam's Town
M 5B |0 glsﬁamée/{\)‘mem%:\tM\ﬁJVTﬁvTr:\IOEHGa*/UMRG(13.98) Like Father, Like Son
‘-; 73 61 44 T; &f{g@gjg‘ﬁemprEE Katharine McPhee
A massive R 6% 57 ﬁ Z-P';'LE 7?&5&:1;;%?(18.98) ® Love

47% of the
British

VARIOUS ARTISTS
SHADY 007885°/INTERSCOPE (13.98)

:75 64 52a

Eminem

Presents: The Re-Up

REGINA SPEKTOR

Smger/song‘ SIRE 44112/WARNER BROS. (15.98)

76 70 73n

Begin To Hope

writer’s first-

MARY J. BLIGE
week sales

MATR\ARCH/GEFFEN 005722*/INTERSCOPE (13.98/8. 98)

The Breakthrough

77 % e[
o VAN MORRISON
MANHATTAN B4224/BLG {18.98)

were sold
through

Van Morrison At The Movies

i BOW wWOw .
digital retad. COLUMBIA 87932/SONY MUSIC (18.98) The Price Of Fame
DIDDY
BAD BOY 83864/AG {18.98) o Press Play—
MARY CHAPIN CARPENTER The Calling

Z0E 431111/ROUNDER (17.98)

LUDACRIS
OTP/DEF JAM 007224/IDJMG (13.98)

Release Therapy

FINGER ELEVEN
WINO-UP 13112 (18.98)

Them Vs. You Vs. Me

PINK

Act retums LAFACE 80320/Z0MBA (18.98) ®

I'm Not Dead

with its best
week ever,

BROOKS & DUNN
ARISTA NASHVILLE 69946/SBN (18.98)

]

Hillbilly Deluxe

"JASON MICHAEL CARROLL

easily sur-
35 y sur ARISTA NASHVILLE 01487/SBN {12.98)

Waitin' In The Country

passing the

No. 108 peak DIERKS BENTLEY

CAPITOL NASHVILLE 67320 (18.98) ®

Long Trip Alone

of 2005's
“Strange and

AQUALUNG
COLUMBIA 80723/SONY MUSIC (11 98)

Agualung Presents Memory Man

TONY BENNETT
RPM/COLUMBIA 80979/SONY MUSIC (18.98)

Beautiful.”

90 118E

Duets: An American Classic |l .

ISLAND 008027/INTERSCOPE (13.98) @

U218: Singles

84
83 SOUNDTRACK
WARNER SUNSET/ATLANTIC 101537/AG (18.98)

Music And Lyrics

TIM MCGRAW
Q e Mnem (18.98)

¢
4

Greatest Hits Vol 2: Reflected [l

DEF JAM/COLUMBIA 007229+/1DJMG (13.98)

" 5 58 nNAS

Hip Hop Is Dead

JOHN LEGEND :
Band's single | 94 uES E 6.0.0.0./CDLUMBIA 80323/SONY MUSIC (18.98) Once Again l ]
“ » Fosh SNOW PATROL u
bHatthkead‘ ‘ﬁl 103' | u POLYDOR/ABM 006675/INTERSCOPE (13.98) ® Eyes\Open
eSL-known B BREAKING BENJAMIN ) e
orits in 96 98 100 _HDLLYWOOD 162607 (18.98) Phobia @ E
use S __— B
es ads, is T e VARIOUS ARTISTS
Il—)rLlJJt[)]blin 5 | 63 167 BB \niv/WORD CURB/EUI Chic 02499,20MBA (19.98) WOWICoSpell2007
¢ o || 82 74 f74 OMARION 21
urder the T.U.G./EPIC/COLUMBIA 81038*/SONY MUSIC (18.98) |
Mademn 'HELLOGOODBYE . i . .
1 1
Rock chart. 106( T7 DRIVETHAU 53645 {11.98) B Zombies! Aliens! Vampires! Dinosaursl
£ THE GAME .
1&90 101 79 GEFFEN 007933*/INTERSCOPE (13.98) Doctor's Advocate
A7 PAULADEANDA ... 147 | I M—— LS
AN... 21,59 DIDDY 80 FALLOUTBOY.........9 THE GAME . ~-A00  ALBERT ALAN JACKSON ..148, 158 KORN . ... ........ 2
DISTURBED .. ... . 177 FANTASIA . GNARLS BARKLEY . 141  HAMMOND, JR WL 105
DIXIECHICKS . ... .28 FERGIE ....... THE GOOD. THEBAD & HELLOGOODSYE . JIBBS 154
DROPKICK MURPHYS . 167 FINGER ELEVEN . THE QUEEN 176 TAVLORHICKS. .. .... M JONES 169 TRACYLANRENCE ...135
FLYLEAF AL GREEN . 188  HINDER . 31 NORAH JONES 14 JOMNLEGEND .. ...
THE FRATELLIS . PATTY GRIFFIN ... 139 VANESSA HUDGENS . 123 GERALD LEVERT
VALENTIN THE FRAY . JOSHGROBAN ... ..69 UL SCRAPPY .. ...
ELZALDE 131,134 NELLY FURTADO GYM CLASS HEROES . .39 MAT KEARNEY ... ... 142 LITTLE BIG TOWN
EMINEM ... ......155 ILDVO .. KiD CONNECTION ... .172 LLOYD . . ..
...... 4 BLLENOWLL ... 167 INCUBLS .. KIDZ BOP KIDS 38 LUOACRIS .
EVANESCENCE ...... .4

Data for week of MARCH 31, 2007

wwWwW americanradiohistorvy com

| CHARTS LEGEND on Page 68


www.americanradiohistory.com

AIRPLAY
MONI"DRED BY

N

Nielsen

Broadcast Data

Systems.

€ HOT 100 AIRPLAY.

2 5E
TE %%
0
0 :
L3 P
74" 4
B 2
O -
7as ©
8 9
©
Q
110
52 8
@ 15
@
15 12
D »
17 16
D =
19 14
@ 27
(21 K
22 19
D -
24 2
25 2

i
i il
O :
O :
3 4
5 5
O -
7 7
‘a s
8 8
10 9
D =
(12381
ETRRL
@ 16
D
18 10
Q )
D «
Q 21
@ 20
QD =
22 14
2
6

0006

Data for week of MARCH 31, 2007 |

6

10

17

5

26

31

76 sra(mns comprised of top 40. adult contemporary, R&B/hip:
ar2 electronically monitored 24 hours a day. 7 days a week. This data 15 used to cmnmle The Biliboard Hot 100.

—
~t

s

1

@

20

SALES DATA
COMPILED BY

N
Nielsen
SoundScan

TITLE
ARTIST (IMPRINT / PROMDTION L ABEL)
THIS IS WHY I’'M HOT
MIMS (CAPITOL)
'DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
LOST WITHOUT U
ROBIN THICKE (STAR {RAK/INTERSCOPE)
SAY IT RIGHT
NELLY FURTAOO (MOSLEY/GEFFEN)
YOU
LLOYD FEAT. LIL WAYNE (THE INC /UNIVERSAL MDTOWN)

WHAT GOES AROUND...COMES AROUND

_JUSTIN TIMBERLAKE (JIVE/ZOMBA)

ICE BOX
OMARION (T.U G /COLUMSIA)

IT'S NOT OVER
DAUGHTRY (RCA/RME)

THE SWEET ESCAPE

GWEN STEFANI FEAT. AKDN (INTERSCOPE)

LAST NIGHT

_DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
IRREPLACEABLE
'BEYONCE (COLUMBIA)
RUNAWAY LOVE
LUDAGRIS FEAT. MARY J. BLIGE (DTF/DEF JAM/IDJMG)
GLAMOROUS

FERGIE (WILL | AM A&M/INTERSCOPE)

GIVE IT TO ME

TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)
ON THE HOTLINE

PRETTY RICKY (BLUESTAR/ATLANTIC)

_ CHRIS BROWN FEAT. JAY BIZ.

BUDDY
MUSIQ SOULCHILD (ATLANTIC)

HOW TO SAVE A LIFE

THE FRAY (EPIC

CUPID’S CHOKEHOLD

_GYM CLASS HEEDES_ IJELR'U@UP’EUELE“ BY RAMEN/A_TLAﬂC/LAV_A)
THROW SOME D’S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)
I’'M A FLIRT

 RKELLY OR BOW WOW (FEAT T1 & T-PAIN) (COLUMBIAIVE/ZOMBA)
"GO GETTA

VDUNG JEEZV FEAT R. KELLY {(CORPORATE THUGZ/UFF JAM UIML
"POPPIN’

IVE/ZOMBA)

BECAUSE OF YOU
NE-YO (DEF JAM/IDIME)

DON'T MATTER

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

CHASING CARS

SNOW PATROL (POLYDOR/A&M/INTERSCOPE)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
GLAMOROUS
FERGIE FEAI LUDACRIS Wil AM/A&MIN‘IERSC( PE
THIS IS WHY I'M HOT
MIMS (CAPITOL)

CERT.

AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
GIRLFRIEND

AVRIL LAVIGNE (RCA/RMG)

CUPID’'S CHOKEHOLD

GYM CLASS HERDES, {DECAYDANCE/FUELED BY RAMEN/ATLANTICAL W{,
THROW SOME D'S

RICH BOY FEAT. POLOW OA DON (ZONE 4/INTERSCOPE)
THE SWEET ESCAPE

GWEN STEFANI FEAT. AKON (INTERSCOPE)

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
IT’S NOT OVER
DAUGHTRY (RCA/RMG)
WHAT GOES AROUND...COMES AROUND

JUSTIN TIMBERLAKE (JIVE/ZOMBA}

CANDYMAN
CHRISTINA AGUILERA (RCA/RMG)

IF EVERYONE CARED
NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)

SAY IT RIGHT
NELLY FURTADO (MOSLEY/GEFFEN)

MAKE iT RAIN

FAT JOE FEAT. LIL WAYNE (TERRDR SQUAD/IMPERIALVIRGIN)

THE WAY | LIVE

_BABY BOY DA PRINCE FEAT. LIL BOOSIE (UNIVERSAL REPUBLIC)

BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJME)
U + UR HAND
PINK (LAFACE/Z0MBA)

YOU
LLOYD FEAT. LIL WAYNE (THE INC./UNIVERSAL MOTOWN)

ICE BOX

OMARION ‘HJ.G COLUMBIA)

FACE DOWN

THE RED JUMPSUIT APPARATUS (VIRGIN)
LAST NIGHT

DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
WALK IT OUT

UNK (BIG OOMP/KOCH)

WE FLY HIGH

JIM JONES (KOCH)

I'M A FLIRT

R KELLY OR BOW WOW {FEAT. T1. & T-PAIN) (COLUMBIAJIVE/ZOMBA)

WITH LOVE
HILARY DUFF (HOLLYW0OD)

-hop, country,

LEGEND FoR HOTHOO AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top se'ling caid downioad songs compiled from Internet sales repc
B‘ i Hot 100 and Pop 100. ADULT TOP 40/ADULT CONTEMPORARV/MODERN R0CE:
7 days a week. See Chart tegend for addit
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TITLE

ARTIST {IMPRINT / PROMOTION LABEL)
IF EVERYONE CARED
NICKELBACK (ROAORUNNER/LAVA)

WALK IT OUT

UNK (BIG DOMP/KOCH)

MAKE IT RAIN

FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

BEER IN MEXICO

KENNY CHESNEY (BNA)

‘BREAK IT OFF

RIHANNA & SEAN PAUL (SRP/DEF JAM,IDJMG}) 3
| WANNA LOVE YOU

_ AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SAS
PROMISE

CIARA (L AFACE/ZO1BA)

MY LOVE

JUSTIN TIMBERLAKE FEAT. T.I (JIVE ZOMBA)
'BEFORE HE CHEATS

CARRIE UNDERWODD (ARISTA/ARISTA NASHVILLE)

'JN _RS/-‘ MO WN

"LAST DOLLAR (FLY AWAY)

TIM MCGRAW (CURB)

"WASTED

CARRIE UNDERWODD (ARISTA/ARISTA NASHVILLE)
LIKE A BOY

CIARA (LAl ACE ZOMBA)

"BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY IIVF ZOMBA)

2 STEP

UNK (BIG DOMP/KOCH)

ROCK YO HIPS

CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE)
ANYWAY

MARTINA MCBRIOE (RCA NASHVILLE)

STAND

ﬁS_CILFLﬁTmL(RIC STREET)

STUPID BOY

KEITH URBAN (CAPITO! NA'HV\LLE)
SETTLIN

SUGARLAND (MERCURY)

SHE'S LIKE THE WIND
El\ﬂDEE FEAT. TONY SUNSHINE (TVT)

WE FLY HIGH

JIM JONES (KOCH)

"BEAUTIFUL LIAR

BEYONCE & SHAKIRA (COLUMBIA)

LADIES LOVE COUNTRY BOYS
TRACE ADKINS (CAPITDL NASHVILLE)
PLEASE DON'T GO

TANK (GOOD GAME/BLACKGROUNO/UNIVERSAL MOTDWN]

'BEFORE HE CHEATS

I'LL WAIT FOR YOU
JOE NICHOLS (UNIVERSAL SOUTH)

Christian formats,

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
FERGALICIOUS

FERGIE (WILL.| AM/AS/INTERSCOPE)
IRREPLACEABLE

BEYONCE (COLUWMBIA)

GO GETTA
YOUNG JEEZY FEAT.R. KELLY {CORPORATE THUGZ/DEF JAWIDUMG)

CERT.

CARRIE UNOERWOOO (ARISTA’ARISTA NASHVILLE) .

OAUGHTRY (RCA/RMG)

BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)

SMACK THAT

AKON FEAT. EMINEM (K¢ 1VICT, UPFRONT/SRC/UNIVERSAL MOTOWN)

HERE (IN YOUR ARMS)
HELLOGOODBYE (DRIVE-THRU/SANCTUARY)

RUNAWAY LOVE
LUDACR!S FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

BOSTON ®
AUGUSTANA (EPIC) &

| WANNA LOVE YOU

AKON FEAT, SNOOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

OVER IT
KATHARINE MCPHEE (RCA RMG

KEEP HOLDING ON
AVRIL LAVIGNE (FOX/RCA/RMG)
2 STEP

UNK (816 DOMP/KOCH)

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

SNOW ((HEY OH))

RED HOT CHILI PEPPERS (V% #RNER BROS.)
WELCOME TO THE BLACK PARADE
1\“ CHEMICAL RDMANCE (REPRISE)

HOW TO SAVE A LIFE

THE FRAY (EPIC)

LOST WITHOUT U

ROBIN THICKE (STAR TRAK/INTERSCOPE)
WASTED

CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)

TOP BACK
T.1. (GRAND HUSTLE/ATLANTIC)

INTO THE OCEAN
BLUE OCTDBER (UNIVERSAL MOTOWN)

'NOT READY TO MAKE NICE
DIXIE CHICKS (LOLUMBIA)

I'M SHIPPING UP TO BOSTON
DROPKICK MURPHYS (HELLCAT EPITAPH)

WAITING ON THE WORLD TO CHANGE i.
JOHN MAYER (AWARE/COLUMBIA)

For chart reprints call 646.654.4633
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- U+ UR HAND
" _PINK (LAFAGE ZOMBA)

|

_NELLY FURTAQO (MOSLEY/GEFFEN)

THE ALL-AMERICAN REJECTS (DOGH!

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

IT'S NOT OVER
| DAUGHTRY (RCA/RNG)
CHASING CARS
SNOW PATROL (POLYOOR ABM,INTERSCOPE)
SAY IT RIGHT

B W
PREDICY

0:6800---:-000

|

KEEP HOLDING ON

AVRIL LAVIGNE FOX RCA AMG

IF EVERYONE CARED

NICKELBACK (RUADRUNNER/ATLANTIC/LAVA)
HOW / TO SAVE A LIFE
THE FRAY (EPIC

IT ENDS TONIGHT

BB BB DD B

I SE/INTERSCOPE)
SUDDENLY | SEE

KT TUNSTALL (RELENTLESS/VIRGIN

WAITING ON THE WORLD TO CHANGE
JOHN MAYER 'Avl/‘_ﬂg COLUMBIA
LITTLE WONDERS

OB THOMAS (VELISMA/ATLANTIC)
INTO THE OCEAN

BLUE OCTOBER (UNIVERSAL MOTOWN)
THE SWEET ESCAPE

GWEN STEFANI FEAT. AKON |NMLC.‘P[,
NOTHING LEFT TO LOSE
MAT KEARNEY (AWARE/COLUMBIA)
LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC)
LOOK AFTER YOU

THE FRAY (EPIC)

GRAVITY

JOHN MAYER (AWARE/COLUMBIA)
IRREPLACEABLE

BEYONCE (COLUMBIA)

BEFORE HE CHEATS
CARRIE UNOERWOUD (ARISTA ARISTA NASHYILLE/RMG)
WORLD

FIVE FOR FIGHTING (AWARE COLUMBIA

T

©
14

LEAVE THE PIECES

THE WRECKERS {MAVERICK/WARNER BROS.)
"WHAT GOES AROUND...COMES AROUND
JUSTIN T|MEEHLAKE J‘VE LOMBA,

SNOW ((HEY OH))

RED HOT CHILI PEPPERS (WARNER BROS

or
S
T
T
o
o

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY (FUELEO BY RAMEN/ISLANO/IDJMG)
WELCOME TO THE BLACK PARADE

MY CHEMICAL ROMANCE (REPRISE)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

YEAR 3000
JONAS BROTHERS (DAYLIGHT/COLUMBIA)

SHE'S LIKE THE WIND
LUMIDEE FEAT. TONY SUNSHINE (TVT)

CeAl

POP, LOCK & DROP IT
HUEY (HITZ COMMITTEE/JIVE/ZOMBA)
ON THE HOTLINE

PRETTY RICKY {BLUESTAR/ATLANTIC)

LIKE A BOY

CIARA (LAFACE/ZOMBA)

SUDDENLY | SEE

KT TUNSTALL (RELENTLESS/VIRGIN)
CHASING CARS

SNOW PATROL (POLYDOR A&M/INTERSCOPE)

PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL

FLATHEAD

THE FRATELLIS (CHERRYTREE/DROP THE GUNSLAND/INTERSCOPE)

LIPS OF AN ANGEL
HINDER (UNIVERSAL MOTOWN)

PAIN
THREE DAYS GRACE (JIVE/ZOMBA)

LOOK AFTER YOU

 THE FRAY (EPIC)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I.

IVE/ZOMBA)

OUTTA MY SYSTEM
BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN (COLUMBIA

CRAZY

GNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA)
SURVIVALISM

NINE INCH NAILS (NOTHING/INTERSCOPE)
HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)

IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
STUPID BOY

KEITH URBAN (CAPITOL NASHVILLE)
FIDELITY

REGINA SPEKTOR (SIRE/WARNER BROS.)

GRACE KELLY
MIKA (CASABLANCA/UNIVERSAL REPUBLIC)

NOTHING LEFT TO LOSE
MAT KEARNEY (AWARE/COLUMBIA)

SMILE
LILY ALLEN (CAPITOL)

TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC

TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE)

Go to www.killboard.biz for complete chart data |
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TITLE a8

ARTIST {{MPRINT / PROMOTION LABEL) B+
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWSRE/COLUMBIA)

HOW TO SAVE A LIFE

Wtk

22
2
23
21
25
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sEkE
3

1

2

17
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34

2
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10
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8
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8

6 JUST TO FEEL THAT WAY

THE FRAY (EPIC)

CHASING CARS
SNOW PATROL (PU1YDOR ASM/NTERSCOPE)

"THE RIDDLE
"UNWRITTEN

'BAD DAY

WHAT HURTS THE MOST %
RASCAL FLATTS [LYiiiL STREETHOLLYWOOD)

- ﬂ/

FIVE FOR FIGHTING (AWARE/COLUMBIA)

NATASHA BEGINGFIELD (EPIC)

DANIEL POWTER (WARNER BRO:

PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL)
HURT

CHRISTINA AGUILERA (RCARMC)
STREETCORNER SYMPHONY

RDB THOMAS (MELISMA ATLANTIC

"BLACK HORSE & THE CHERRY TREE

KT TUNSTALL (RELENTLESS VIRGIN)

FAR AWAY

NICKELBACK (ROADRUNNER; ATLANTIC/LAVA)

- .

B BB

HAVE YOU EVER SEEN THE RAIN
ROD STEWART (J AMG)

"CRAZY
GNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA)

T
o

YOU ARE LOVED (DON'T GIVE UP)
JOSH GROBAN (143/REPRISE)

U

IRREPLACEABLE
_BEVONCE {COLUMBIA}

TIM MCGRAW (CURB/REPRISE)

SUDDENLY | SEE 1:?
KT TUNSTALL (RELENTLESS/VIRGIN) |
o

OUR COUNTRY
JOHN MELLENCAMP (UNIVERSAL REPUBLIC/UME)

CHANGE

_KIMBERLEY LOCKE (CURB/REPRISE
RAINCOAT

_KELLY SWEET (RAZOR & TIE)
‘MY LITTLE GIRL

NEVER ALONE
JiM BRICKMAN FEAT. LADY ANTEBELLUM (SLG)

FOOLED AROUND AND FELL IN LOVE
ROD STEWART (//AMG)

ORDINARY MIRACLE
SARAH MCLACHLAN (SONY CLASSICAL)

L

TAYLOR HICKS (ARIST 1G)

IVI()I)ERN ROCK.

&

=

25 TiTLE &)

B2 ARTIST (IMPRINT / PROMOTION LABEL) E

22 FROM YESTERDAY

30 SECONOS T0 MARS (IMMORTAL/VIRGIN)

2 PAIN
THREE OAYS GRACE (JIVE/ZOMBA)
STARLIGHT

2 st (waRneR BROS ) - ﬁf

« SURVIVALISM ¢

_NINE INCH NAILS (NOTHING/INTERSCOPE)

15 FAMOUS LAST WORDS 'ﬁf
MY CHEMICAL ROMANCE (REPRISE)
DASHBOARD

" _MOOEST MOUSE (EPIC) S Q

10 BREATH
BREAKING BENJAMIN (HOLLYWOOD)
DIG

0 icuus (MMORTAUZPIG) T

51 SNOW ((HEY OH)) e
HED HOT CHILI PEPPERS (WARNER BRO
READ MY MIND

" THE KILLERS (ISLAND/IDJMG) . o

; FOREVER
PAPA ROACH (EL TONAL/GEFFEN)

FACE DOWN

35 THE RED JUMPSUIT APPARATUS (V RGIN) Itl’
PRAYER OF THE REFUGEE

18 pise asamsT (GEIFEN) p— T

10 LAZY EYE
SILVERSUN PICKUPS (DANGERBIRD) |
THIS AIN'T A SCENE, IT'S AN ARMS RACE

17 °r
FALL OUT BOY (FUELED BY RAMEN/S ISLAND; 10JMG)

7 WELL ENOUGH ALONE
CHEVELLE (EPIC)

PHANTOM LIMB

5 THE SHINS (5UB POP) ‘:I
ANNA-MOLLY

24 Incusus (MMORTAL/EPIC) 'm
IT'S NOT OVER

13 paucHtRY (RCA/RMG) tr

28 WELCOME T0O THE BLACK PARADE ‘]:I’
MY CHEMICAL ROMANCE (REPRISE

7 RUBY
KAISER CHIEFS (8-UNIQUE UNIVERSAL MOTOWN)

3 THE MISSING FRAME

_AFL(TINY EVIL/INTERSCOPE)

9 SILLYWORLD

STONE SOUR (ROADRUNNER)

PARALYZER
5 _FINGER ELEVEN (WIND-UP) o
3 HEY THERE DELILAH ﬁ

PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

57


www.americanradiohistory.com

GLAMOROUS
FERGIE FEAT, LUDACRIS (WILL LAM/ARKYINTERSCOPE)

 DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWL
THE SWEET ESCAPE
GWEN STEFAN! FEAT. AKON (INTERSCOPE)
THIS IS WHY I'M HOT
MIMS (CAPITOL)
CUPID'S CHOKEHOLD
6YM CLASS HEROES (DECAYDANCEFUELED BY RAMENATLANTICALAVA)
WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZDMBA)
IT'S NOT OVER
- DAUGHTRY (RCA/RMG)
~ SAY IT RIGHT
- _NELLY FURTADO (MOSLEY/GEFFEN)
GIRLFRIEND
AVRIL LAVIGNE (RCA/RMG)
~ THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL QUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
THROW SOME D'S
RICH BOY FEAT. POLOW DA OON (ZONE 4/INTERSCOPE)
IF EVERYONE CARED
NICKELBACK (ROADRUNNER/LAVA)
BREAK IT OFF
©_RIHARNA & SEAN PAUL (SRP/DEF JAM/IDIMG)
RUNAWAY LOVE
LUDACR}S FEAT. MARY J. BLIGE l_l_)TP/DEF JAM/IDJMG?

IRREPLACEABLE

THE RED JUMPSUIT APPARATUS (VIRGIN)
U + UR HAND
LLOYD FEAT. LIL' WAYNE (THE INC./UNIVERSAL MOTOWN)
LAST NIGHT
PAULA DEANDA FEAT. THE BEY (ARISTA/RMG)
| WANNA LOVE YOU
BABY BOY DA PRINCE FEAT. LIL BOOSIE (UNVERSAL REPUBLIC)
=
g‘lsemne HE CHEATS
. CARRIE {ARISTA/ARISTA NASHVILLE/RM_G)_
~ TIMBALAND MOSLEY/BLACKGROUND/INTERSCOPE)
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/MPERIAL/VIRGIN}
SHE'S LIKE THE WIND
o KATHARINE MCPHEE (RCA/RMG)
MY LOVE
~_AKON FEAT. EMINEM (KONVICTAJPFRONT/SRC/UNIVERSAL MOTOWN)
. BOSTON
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)
I'M A FLIRT
~_DAUGHTRY {RCA/RMG)
MY CHEMICAL ROMANCE (REPRISE}
¥ THE ALL-AMERICAN REJECTS {DOGHOUSE/INTERSCOPE)
BUY U A DRANK (SHAWTY SNAPPIN)
] UNK (BIG OOMP/KOCH)

|_BEYONCE (COLUMBIA)
FACE DOWN
ICE BOX
(T.U G./COLUMBIA)
PINK (L AFACE/ZOMBA)
You
CANDYMAN
._CHRISTINA AGUILERA (RCA/RMG)
DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
WALK AWAY (REMEMBER ME)
FERGALICIOUS
FERGIE (WILL.J.AM/AZM/INTERSCOPE)
AKON FEAT SNOOP DOGG (KONVICT/UPFRONT/SRCAUNIVERSAL MOTOWN)
THE WAY | LIVE
gp HOW TO SAVE A LIFE
= THE FRAY (EPIC}
41 - GIVEITTOME
L
I- KEEP HOLDING ON
AVRIL LAVIGNE [FOX/RCA RMG!
27 91 MAKE IT RAIN
WITH LOVE
HILARY DUFF (HOLLYWOOO)
LUMIDEE FEAT. TONY SUNSHINE (TVT)
OVER T
 WE FLY HIGH
" _JIM JONES (KOCH)
JUSTIN TIMBERLAKE FEAT. T.J. (JIVE/ZOMBA)
SMACK THAT
HERE {IN YOUR ARMS)
HELLOGDODBYE (DRIVE-THRU/SANCTUARY)
* _AUGUSTANA (EPIC)
TELL ME
WALK IT OUT
UNK (BIG DOMP/KOCH)
R. KELLY OR BOW WOW (FEAT. Y. & T-PAIN) (COLUMBIA/JIVE/ZOMBA)
= 5 HOME
! LOST WITHOUT U
b - ROBIN THICKE (STAR TRAK/INTERSCDPE)
M- 3 WELCOME TO THE BLACK PARADE
‘ GO GETTA
. i, YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAMADIMG)
e 1T ENDS TONIGHT
ON THE HOTLINE
PRETTY RICKY (BLUESTAR‘ATLANTIC)
: i T-PAIN FEAT. YUNG JOC (KONVICT, NAPPY BOY/JIVE/ZOMBA)
2 STEP
~ LOOK AFTER YOU
| THE FRAY (EPIC)

Lli_ﬂ.i A e T

(ARTIST ({iMPRINT / PROMOTION LABEL) =
BETTER THAN ME

=1 HINDER (UNIVERSAL REPUBLIC)

46 51 SNOW ((HEY OH))
-_fl' sl RED HOT CHILI PEPPERS (WARNER BROS )

INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTOWN)

s-"' WASTED
~ _CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RMG)

TOP BACK
WL T.. (GRAND HUSTLE/ATLANTIC)

NOT READY TO MAKE NICE
DIXIE CHICKS (COLUMBIA)

YEAR 3000
JONAS BROTHERS (HOLLYWOOD)

POP, LOCK & DROP IT
HUEY (HITZ COMMITTEE/JIVE/ZOMBA)

LIKE A BOY
CIARA (LAFACE/ZOMBA)
! SHORTIE LIKE MINE
- _BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

OUTTA MY SYSTEM
BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN (COLUMBIA)

NOTHING LEFT TO LOSE
MAT KEARNEY (AWARE/COLUMBIA)

FLATHEAD
| _THE FRATELLIS (CHERRYTREE/DROP THE GUNISLAND/INTERSCOPE)

PAIN
THREE DAYS GRACE (JIVE/ZOMBA)

_ SURVIVALISM
NINE INCH NAILS (NOTHING/INTERSCOPE)

SMILE
LILY ALLEN (CAPITOL)

GRACE KELLY
~MIKA (CASABLANCA/UNIVERSAL REPUBLIC)

\; STUPID BOY
KEITH URBAN (CAPITOL NASHVILLE)

FIDELITY

,15 REGINA SPEKTOR (SIRE/WARNER BROS.)

STOLEN

CONF L (VAGRANT/INTERSCOPE)

- READ MY MIND
THE KILLERS (ISLAND/I0JMG)

TEARDROPS ON MY GUITAR
_— TAYLOR SWIFT (BIG MACHINE)

g3 1g KING KONG
L JIBBS FEAT. CHAMILLIONAIRE (BEASTA/GEFFEN)

ROCK YO HIPS
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE)

,  THE RIVER

GOOD CHARLDTTE (DAYLIGHT/EPIC
BEAUTIFUL LIAR
BEYONCE & SHAKIRA (COLUMBIA)

REHAB
AMY WINEHOUSE (UNIVERSAL REPUBLIC)

YOU KNOW I'M NO GOOD
AMY WINEHOUSE FEAT. GHOSTFACE KILLAH (UNIVERSAL REPUBLIC)

- WHITE & NERDY

__WEIRD AL YANKOVIC (WAY MOBY/VOLCANO/20MBA)
HURT

CHRISTINA AGUILERA (RCA/AMG)

BUDDY

MUSIQ SDULCHILO (ATLANTIC)

WOULDN'T GET FAR
THE GAME FEAT. KANYE WEST (GEFFEN)

BECAUSE OF YOU
NE-YO (OEF JAM/IDJMG)
#9 DREAM

R.EM. (WARNER BROS.)

GET IT SHAWTY
LLOYD (THE INC./UNIVERSAL MOTOWN)

WIND IT UP
GWEN STEFANI (INTERSCOPE)

- WAIT A MINUTE

THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&M/INTERSCOPE)
ANYWAY

MARTINA MCBRIDE (RCA NASHVILLE)

DOE BOY FRESH
THREE 6 MAFIA FEAT. CHAMILLIONAIRE (HYPNOTIZE MINDS/COLUMBL)

LIKE THIS

KELLY ROWLAND FEAT. EVE (COLUMBIA)
WAIT FOR YOU

ELLIOTT YAMIN (HICKORY)

] SAY OK

' VANESSA HUDGENS (HOLLYW00O)
93 3 DASHBOARD

o MODEST MOUSE (EPIC)

WATCHING YOU
98 27

RODNEY ATKINS (CURB}

LEAVE THE PIECES

THE WRECKERS (MAVERICKWARNER BRUS, (MASEVLLEYWARNER BROSMWAN)
m 9 4 MARDUES HOUSTON (T.U.G./UNIVERSAL MDTOWN)
1 MR. JONES

TIM MCGRAW
) MIKE JONES (SWISHAHOUSE/AS YLUM/WARNER BROS.)

CIRCLE
' JOSS STONE (VIRGIN)

TAYLOR SWIFT {BIG MACHINE)
Cooes S T
nm 3 TELL ME BOUTIT

POP Ow: The top 20p singles & tracks, according to mainstream top 40 radio audiense impressions measured by Nieisen Broadcast Data Systems. and
sales compiled by ieisen SoundScan. See Chart Legend for rules and explanations. O 2007, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All
right= reserved. PGP 100 AIRPLAY: Legend located betow chart. SINGLES SALES: Thiz data is used to compile both the Billboard Hot 100 and Pop 100.
See Ghart Legend or rules and explanations. ® 2007, VNU Business Media, Inc. All rignts reserved. HITPREDICTOR: See Chart Legend for rules and
expianarions. © 2027, Promosquad and HitPredictor are trademarks of Think Fast LLC
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WHAT GOES AROUND...COMES AROUND %

JUSTIN TIMBERLAKE (JIVE/ZDMBA)
I 59 SAY IT RIGHT
~ NELLY FURTADO (MOSLEY/GEFFEN)
IT'S NOT OVER
DAUGHTRY (RCA/RMG)
45 THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE)
DON'T MATTER

EH AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

s O

BB

¥

CUPID'S CHOKEHOLD
GYM CLASS HEROES RAMENATLANTICLAVA) |0
GLAMOROUS
FERGIE FEAT. LUDACIRS (WILL | AM/AGM/INTERSCOPE)
GIVE IT TO ME '
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)
RUNAWAY LOVE

LUDAGRIS FEAT. MARY J. BLIGE (DTP/DEF JAMADJMG)

BREAK IT OFF

i §

IRREPLACEABLE
BEYONCE (COLUMBIA)
~ WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)
IF EVERYONE CARED
NICKELBACK /ROADRUNNER/LAVA)
. THIS IS WHY I'M HOT
~ MIMS (_CAFITDL)
FACE DOWN
3 THE RED JUMPSUIT APPARATUS (VIRGIN)
ICE BOX
| OMARION (T.U.G./COLUMBIA)
U + UR HAND
PINK (LAFACE/ZOMBA)
YOU :
_LLODY FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN)
MY LOVE B

. _JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)
HOW TO SAVE A LIFE 4
14 28 fyernar (EPIC) 'ﬂ'

TELL ME
: [HDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)
17 THIS AINT A SCENE, IT'S AN ARMS RACE

FALL OUT 8OY (FUELED BY RAMEN/ISLAND/IDJMG)

SHE'S LIKE THE WIND

LUMIDEE FEAT. TONY avn

| WANNA LOVE YOU *

- _AKON FEAT. SNOOP DOGG (KONVICTAPFRONT/SRCAMVERSAL MOTOWN) B

KEEP HOLDING ON i

AVRIL LAVIGNE (FOX/RCA/RMG)

alectronically monitored 24 hour
compile the Pop 100

TITLE o
_ ARTIST (IMPRINT / PROMOTION LABEL)

AILES BEYONCE (MUSIC WORLD/COLUMBIA)
7 FLATHEAD

_THE FRATELLIS (CHERRYTREE/DROP THE GUNISLAND/NTERSCOPE)
ALL MY LIFE
BILLY JOEL (COLUMBIA)
41 THROW SOME D'S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)
MADE TO LOVE
TOBYMAC (FOREFRONT)
UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
KOOL AID
LIL' BASS FEAT. JT MONEY (PIPELINE)
EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING, INTERSCOPE)
GET TO THE MONEY
REEC (BULLS EYE/FACE2FAGE)
~ TO GO HOME
M. WARD (MERGE)
THE WAY | LIVE
BARY BOY DA PRINCE FEAT. LIL B00SIE (UNIVERSAL REPUBLIC)
LET'S FALL IN LOVE AGAIN
- _RACHEL BROWN (URBAN MUSIC GROUP/FACE2FACE)
SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG)
HEAD LIKE A HOLE
" NINE INCH NAILS (RYKODISC)
TONIGHT (TONIGHT IS THE NIGHT)
SILVA JAGUAR (SILVA JAGUAR/RPM CONSULTING)
- AINT NO LOVE SONG
- _CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT)
JUMP
MADONNA (WARNER BROS.)
40 WE WILL BECOME SILHOUETTES/BE STILL MY HEART
"~ _THE POSTAL SERVICE (SUB PDP}

COME CLOSE
30 (BOOY HEAD)
- HURT
~ CHRISTINA AGUILERA (RCA/RMG)
PLEASE HEAT THIS EVENTUALLY
OMAR RODRIGUEZ LOPEZ & DAMO SUZUKI (GOLDSTANDARDLABS)

- THIS IS WHY I'M HOT

. MIMS (CAPITOL)

BREAK 'EM OFF
PAUL WALL FEAT. LIL' KEKE (SWISHAHOUSE/ASYLUM/ATLANTIC)

[b, 17 MY LOVE
" JUSTIN TIMBERLAKE FEAT. T... (JIVE/ZOMBA)

DO | MAKE YOU PROUD/TAKIN' [T TO THE STREETS
TAYLOR HICKS (ARISTA/RME)
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SIRPLAY
4ONITDRED BY

N N

Nielsen
SouncScan

Rielsen
Broadcast Data
Systems

LAST NIGHT
= DiDDY FEAT. KEYSHILs COLE (BAD BDV/ATLANTIC)
., IT ENDS TORIGHT

- _THE ALL-AMERICAN FEJECTS (NOGHOUSEANTERSCOPE) e
OVER IT

. KATHARINE MCPHEE {RCA/RMG)

BEFORE HE CHEATS )
~ CARRIE UND {ARISTA/ARISTA NASHVILLE/RMG) = =
BEAUTIFUL LIAR
BEYONCE & SHAKIR® (COLUMBIA)
FERGALICIOUS &
. FERGIE (WILL.|.AM/A&M/INTERSCOPE)
CANDYMAN
CHRISTINA AGUILER2 {RCA/RIAG)

. SHORTIE LIKE MINE

" BOW WOW (COLUMBA)

SMACK THAT

AKON FEAT. EMINEM (KDAVZT/UPFRONT/SRO/UNIVERSAL MOTOWN)
BECAUSE OF YOU

NE-YO (DEF JAM/IDJNG)

ON THE HOT.INE

PRETTY RICKY (BLUESTAR/ATLANTIC)

LOST WITHOUT U

ROBIN THICKE (STAR IRAK/INTERSCOPE})

HERE (iIN YOUR ARMS)
HELL.OGOODBYE (DRI\-E-THHU/SANCTUARY)
MONEY MAKER

LUDACRIS FEAT. PHARIELL (DTP/DEF JAM/IDJMG)
BETTER THAMW ME

HINDER (UNIVERSAL REPUBLIC)
BOSTON

AUGUSTANA (EPIC)

GIRLFRIEND

| _AVRIL LAVIGNE (RCA/EMG)

~ WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANSE (REPAISE)

WITH LOVE

HILARY DUFF (HOLLYv 00D)

LOOK AFTER YOU

THE FRAY (EPIC)

STOLEN
DASHBOARD CONFESSI®NAL (VAGRANT/INTERSCOPE)

_ THE WAY | LIVE =
¥ BABY BOY DA PRINCE (JNIVERSAL REPUBLIC) Z'
WE FLY HIGH
JiM JONES (KOCH)
5 7 NOTHING LEFT TO LOSE
" MAT KEARNEY (AWARE COLUMEIA)
WAIT FOR YOM
ELLIOTT YAMIN (HICKOAY)

L

“ I. |
]

g
t

oW

:

L
¥
i

e

r HITPREDICTOR

promosquad

THE RED 4 MPSUIT APPARATUS

PINK
KATHAF | NE MCPHEE
¥r BEYOMIE & SHAKIRA

CHRIST M A AGUILERA
HINDER

AUGUSIANA

HILARY D ==

MAT KEARMEY

THE WRZZK3IRS
PAPA.ROATH

DIXIE CHIC <5

CARRIE JADZRWOOD
THE"WREC<€RS
JUSTIN "NNIERLAKE

PINK
FALL OUT BCY

HINDER
DIXIE CHIC ==
THE KILLERS
NICKELEAC <
QUIETDFIYZ

KT TUNSTALL
TIM MCGRA™
JIM BRIO@N FEAT. LADRY ANTEBELLUM

TAYLOR BKCC

DAUGHTB™
FINGER ELE#=N

fr PLAINBRTE T'S

GOOD CHZRLOTTE FEAT M. SHADOWS AND
SYNYSTER GLTES

CHARTS LEGEND on Page 68
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SALES DATA
COMPILED BY

N

Nielser

SoundScan

TOP

R&B/ HIP-HOP ALBU

Ho wm. PER MUSIQ SOULCHILD
LSS ATLANTIC 105404/AG (18.98!

VER

Luvanmusiq I

LLOYD

i 1 THE INC./UNIVERSAL MOTOWN 008554/UMRG (13.98)

Street Love ..

RICH BOY
ZONE 4 008556*/INTERSCOPE (10.98)

Rich Boy ..

8BALL & MJG
BAD BOY SOUTH/BAD BOY 83970%/AG (18.98)

Ridin High l

AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968*/UMRG (13.98)

Konvicted '.

18
' ROBIN THICKE

-.' G ST TRAK 006346 /INTERSCOPE (9.98)

The Evolution Of Robin Thicke '.

THE NOTORIOUS B.1.G.
BAD BOY 101830/AG (18 98)

Greatest Hits..

| GERALD LEVERT
ATLANTIC 100341/AG (18.98)

In My Songs

JUSTIN TIMBERLAKE
JIVE 88062*/Z0MBA (18.98)

FutureSex/LoveSounds ..

AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428/UMRG (10.98)

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 007227*/1DJMG (13 98)

The Inspiration

Back To Black =

CORINNE BAILEY RAE
CAPITOL 66361 (12.98)

Corinne Bailey Raew

PRETTY RICKY
BLUESTAR/ATLANTIC 94603/AG (18.98)

Late Night Spemal.

I

SOUNDTRACK
MUSIC WORLD/COLUMBIA 88953/SONY MUSIC (18.98)

Dreamgirls '.

CIARA
LAFACE 03336/Z0MBA (18.98) ®

Ciara: The Evolutﬂ.

BIRDMAN & LIL WAYNE
GASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13.98)

BEYONCE
GOLUMBIA 90920*/SONY MUSIC (18.98)

Like Father, Like Son
B'Day .

SOUNDTRACK
ATLANTIC 94676/AG (18.98)

Tyler Perry's Daddy's Littie Girls ..

FANTASIA
J 76962/RMG (18.98)

Fantasia ..

MARY J. BLIGE
MATRIARCH/GEFFEN 008112*/INTERSCOPE (13.98)

Reflections (A Retrospective) ..

DIDDY
BAD BOY 83864/AG (18.98)

Press Play

B.G. AND THE CHOPPER CITY BOYZ
CHOPPA CITY 5700/KDCH (17.98)

We Got This n.

TYRESE (AKA BLACK-TY)
J 78963/RMG {18.98)

JAY-Z
ROC-A-FELLA/DEF JAM 008045%/IDUMG (19.98) &

Kingdom Come

BOwW wWOwW
COLUMBIA B7932/SONY MUSIC (18.98)

The Price Of Fame

NAS
DEF JAM/COLUMBIA 007229*/IDJMG (13.98)

Alter Ego
Hip Hop Is Dead=

VARIOUS ARTISTS
STAX 30203/CONCORD (19.98)

Stax 50th Anniversary Celebration ..

OMARION
T.U.G/EPIC/COLUMBIA 81038*/SONY MUSIC (18.98)

& | |

JILL SCOTT
HIDDEN BEACH 00019 (18.98)

Jill Scott Col|aboratio4ns..

TAMIA
PLUS 1 3784/IMAGE (15.98)

Between Friends ..

THE GAME
GEFFEN 007933*/INTERSCOPE (13.98)

Doctor's Advocate .

THE MCCLURKIN PROJECT
GOSPO CENTRIC 69697/Z0MBA (17.98)

We Praise You E}

LUDACRIS
DTP/DEF JAM 007224/1DJMG (13 98)

Release Therapy .

TRICK DADDY
SLIP-N-SLIDE/ATLANTIC 83815*/AG (18 98)

Back By Thug Demand ..

71| JOHN LEGEND
G.0.0.D./COLUMBIA BO323/SONY MUSIC {18.98)

Once Again ..

MARY J. BLIGE
MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8.98)

The Breakthrough H

CONSEQUENCE
6.0.0.0./COLUMBIA 94805/RED INK (12 98)

Don't Quit Your Day Job

SNOOP DOGG
DOGEYSTYLE/GEFFEN 008023 *“/INTERSCOPE (13.98)

Tha Blue Carpet Treatment

CHRIS BROWN
JIVE 82876/Z0MBA (18.98) ®

Chris Brown

UNK
BIG OOMP 5973/KDCH (17.98)

Beat'n Down Yo Block 5

BOSS HOGG OUTLAWZ 5526/KOCH (17.98)

SLIM THUG PRESENTS BOSS HOGG OUTLAWZ

Serve & Collect ..

VARIOUS ARTISTS
SHADY 007885*/INTERSCOPE (13.98)

Eminem Presents: The Re-Up g.

LIL SCRAPPY
BME/REPRISE 48568/WARNER BROS. (18.98)

Bred 2 Die - Born 2 Live ..

BRIAN MCKNIGHT
WARNER BROS. 44468 (18.98)

)

SUNSHINE ANDERSON
MUSIC WORLD 010 (15.98)

Sunshine At Midnigm.

LIL' BOOSIE
TRILL 68587/ASYLUM (18.98)

Bad Azz m.

CHRISTINA AGUILERA
RCA 82639/RMG (22.98)

Back To Basics!.

JIM JONES
KOCH 5964 (17.98)

[TV DIANA ROSS
IN MANHATTAN B2654/BLG (18.98) @

Hustler's PO.M.E. (Product Of My Environment) ﬁ.

i Love You 16 l

ELISABETH WITHERS
BLUE NOTE 68171/BLG (17.98)

It Can Happen To Anyone ﬁﬁ

GRAND HUSTLE/ATLANTIC -83800*/AG (18.98) ®

oo W

JiBBS
BEASTA/GEFFEN 007855*/INTERSCOPE (10.98)

Jibbs Feat. Jibbs ..

MONICA
J 78960*/RMG (18.98)

The Makings Of Me!.

LYFE JENNINGS
COLUMBIA 96405/SONY MUSIC (18.98)

The Phoenlx il

KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 71019/Z0MBA {18.98)

Data for wes=k of MARCH 31, 2007 | For chart repl

=

rints call 646.654.4633

1] RICK hoss
SLIP-N-SLIDE/DEF JAM 006984 */IDJMG (13.98)

Port Of Miami .

VARIOUS ARTISTS

SONY BMG STRATEGIC MARKETING GROUP/=MI/UNIVERSAL/ZOMBA 01750/SONY MUSIC (18 98)

NOW 23 4

P '||
| PROJECT PAT
HYPNOTIZE MINOS/COLUMBIA 90910/SONY WUSIC {18.98)

Crook By Da Book: The Fed Story

__“ YUNG JOC
BLOCK/BAD BOY SOUTH 83937*/AG (18.98)

New Joc City

57 B WAYNE
CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13 98)

Tha Carter Il ..

5 GNARLS BARKLEY
OOWNTOWN 70003*/ATLANTIC (13.98) @

St. Elsewhere !

FAT JOE
TERROR SQUAD 78122*/IMPERIAL (18.98)

Me, Myself &J

AL GREEN
HI 82040/CAPITOL (18.98) ®

The Definitive Greatest Hits ..

NE-YO
DEF JAM 004934*/IDJMG (13.98)

In My Own Wom:..

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421*/10JMG (13.98)

Let's Get It: Thug Motivation 101 !

RUBEN STUDDARD
J 78961/RMG (18.98)

The Return .

JR WRITER
DIPLOMATIC MAN 100461/ASYLUM (18.98)

Diplomat Records And DukeDaGod Present: Writer's Block 4 .

YOUNG DRO
GRAND HUSTLE/ATLANTIC 83949°/AG (18.38)

Best Thang Smokin' .

LIONEL RICHIE
ISLAND 006484/I0JMG (13.98) @

Coming Home !

STYLES P
RUFF RYDERS 005707*/INTERSCOPE (13.68)

Time Is Mone)!.

PATTI LABELLE
UMBRELLA 970109/BUNGALO (15.98)

The Gospel Acccrding to Patti LaBelle E.

KELLY PRICE
GOSPO CENTRIC 88167/20MBA (18.98)

This Is Who | Am ..

2PAC
AMARU 008025*/INTERSCOPE (13.98)

JAMIE FOXX
J 71779*/RMG (18 98) ®

Unpredictable |

Pac's Life ..

. SMOKIE NORFUL
i EMI GOSPEL 33347 (17.98)

Life Changing

. check out www.billboard.com

Forever Bob Marley

DAMIAN "JR. GONG' MARLEY
GHETTO YOUTHS/TUFF GONG/UNIVERSAL REPLBLIC 005416*/UMRG

Welcome To Jamrock

 SEAN PAUL
VP/ATLANTIC 83788*/AG

The Trinky

. MATISYAHU
ONE HAVEN/OR/EPIC 03374/SONY MUSIC ®

No Place To Be

MATISYAHU
OR/EPIC 97695°/SONY MUSIC

Yoweh

e 8

RICHIE SPICE
5TH ELEMENT 1748*/VP ®

In The Streets To Africa

MATISYAHU
OR/EPIC 96464/SONY MUSIC

Live At Stubk's

s

JONNY GREENWOOD
TROJAN 80565/SANCTUARY

Jonny Greenwood Is The Controller

Africa Unite: The Singles Collection

i BOB MARLEY AND THE WAILERS
- {SLAND/TUFF GONG 005723/UME/IDJMG
ﬂ BUJU BANTON
GARGAMEL 10014*

Too Bad

VARIOUS ARTISTS
VP 1759* @

Reggae Gold 2006

\EE VARIOUS ARTISTS
! L VP 1770*

Strictly The Best Vol. 36

| BOB MARLEY
| MADACY SPECIAL PRODUCTS 52730/MADACY

Best Of Bob Mariey

=

CHAM
MADHOUSE/ATLANTIC 83975*/AG

Ghetto Stary

BEENIE MAN
SHOCKING VIBES 11742*/VIRGIN

BETWEEN THE BULLETS rgeorge@billboard.com

NEW URBAN SETS TOP BIG CHART

While umable to block Musiq Soulchild from No.

Undisputed

topped Hot R&B/Hip-Hop Songs in Febraary,

1, felow R&B crooner Lloyd still manages an  then stood tall two weeks ago at No. 1 on Hot

impressive start at No. 2 on Top R&B/rlip-Hop
Albums and The Billboard 200.
“Street Love,” the singer’s
sopkomore set, collects a solid
144,900 units, more than dou-
ble tae first-week take of debut
“Southside” in 2004 (67,000).
It helps to have a certified
radio smash like “You” fuel
the shining start. The single

100 Airplay. Follow-up single “Get It Shawty”

owns 12 million in overal
audience, vaulting 57-39 on
the former chart.

Rich Boy makes noise. too,
starting at No. 1 on Tor Rap
Albums, No. 3 on Top R&B
Albums and No. 3 on the big
chart wita 112,000 sold.

—Raphael George
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HOT R&B/HIP-HOP AIRPLAY:

® HoT
E R&B/HIP-HOP AIRPLAY.

PA R LOST WITHOUT U
ROBIN THICKE (STAR TRAK/INT_ERtSCOPE)
BUDDY
MUSIC SOULCHILD (ATLANTIC)
THIS IS WHY I'M HOT
MIMS (CAPITOL)
> YOU
[ LLOYD FEAT. LIL WAYNE (THE INC./UNIVERSAL MOTOWN)
'M A FLIRT
R. KELLY OR BOW WOW (FEAT. T.I. & T-PAIN) (COLUMBIA/JIVE/ZOMBA)
ICE BOX
OMARION (T.U.G/COLUMBIA)
POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)
LAST NIGHT
DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
GO GETTA
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/IDJMG)
THROW SOME D'S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOEE)
PROMISE
CIARA (LAFACE/ZOMBA)
ROCK YO HIPS
CRIME MDB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE/WARNER BROS.)
PLEASE DON’T GO
TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)
2 STEP
UNK {BIG DOMP/KOCH)
ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)
DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON {MUSIC WORLD/COLUMBIA)
BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)
LIKE A BOY
CIARA (LAFACE/ZOMBA)
1ST TIME
YUNG JOC FEAT. MARQUES HOUSTON & TREY SONGZ (BLOCK/BAD BOY SOUTH/ATLANTIC),
WALK IT OUT
UNK (BIG OGMP/KOCH)
BECAUSE OF YOU
NE-YO (DEF JAM/IDJMG)
TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)}
IN MY SONGS
GERALO LEVERT (ATLANTIC)
UPGRADE U
BEYONCE FEAT. JAY-Z (COLUMBIA)

or R&B/HIP-HOP
SINGLES SALES.

UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
LISTEN
BEYONCE (MUSIC WORLD/COLUMBIA]
GET TO THE MONEY
#8 REEC (BULLS EYE/FACEZFACE)
TONIGHT (TONIGHT IS THE NIGHT)
SILVA JAGUAR {SILVA JAGUAR/RPM CONSULTING)
KOOL AID
| LI BASS FEAT. JT MONEY (PIPELINE)
LET'S FALL IN LOVE AGAIN
RACHEL BROWN (URBAN MUSIC GROUP/FAGE2FACE)
COME CLOSE
3D (BODY HEAD)
AINT NO LOVE SONG
CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT)
WORLDWIDE
JACKIE CHAIN (TOUCHZONE/FACE2FACE)
'MONIT
LENARD FEAT. PAPA REU (CLEARVISION)
UNTIL THE END OF TIME
FREDDIE JACKSON (ORPHEUS)
LEAN
B.0.M.8. (MONEY IN DA BANK/FACEZFACE)
DIAMONDS
FABOLOUS FEAT. YOUNG JEEZY (DESERT STORM/DEF JAM/IDJMG)
| REMEMBER...
MELI'SA MORGAN (LU ANN/DRPHEUS)
THIS IS WHY 'M HOT
MIMS (CAPITOL)
GO GETTA ]
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/IDIMG)
BECAUSE OF YOU
NE-YO (DEF JAM/IDJMG)
IT'S GOIN’ DOWN )
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
BUDDY
MUSI SOULCHILO (ATLANTIC)
BREAK 'EM OFF
PAUL WALL FEAT. KEKE (SWISHAHOUSE/ASYLUM/ATLANTIC)
JUST ANOTHER BOOTY SONG
SUGAR KAINE FEAT. OREA (KOLOR BLIND/STREET PRIDE)
WOULDN'T GET FAR
THE GAME FEAT. KANYE WEST (GEFFEN)
- GOT BUMP IN DA TRUNK
. SHELBY ST. JAMES FEAT. THE TRUTH (SHUGA SHACK)
DANCE, DANCE, DANCE
TEE-N-TEE (TEE-N-TEE)

60 | Goto www.billboard.biz for complete chart data

TOP BACK
T1. (GRAND HUSTLE/ATLANTIC)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJME)

POP, LOCK & DROP IT
HUEY (HITZ COMMITTEE/JIVE/ZOMBA)

IRREPLACEABLE
BEYONCE (COLUMBIA)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

© WHEN | SEEU

FANTASIA (J/RMG)

. WOULDN'T GET FAR

THE GAME FEAT. KANYE WEST (GEFFEN)

OUTTA MY SYSTEM
BOW WOW (COLUMBIA)

CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)

ONE
TYRESE (J/RMG)

CHANGE ME
RUBEN STUDDARD (J/RMG)

CIRCLE
MARQUES HOUSTON (1.U.G /UNIVERSAL MOTOWN)

IF | WAS YOUR MAN
JOE (JIVE/ZOMBA)

GET IT SHAWTY
LLOYD (THE INC /UNIVERSAL MOTOWN)

| WANNA LOVE YOU

I _AKON FEAT. SNOOP DDGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

WE TAKIN’ OVER
DJ KHALED (TERROR SQUAD/KOCH)

COME WITH ME
SAMMIE (ROWDY/UNIVERSAL MOTOWN)

WE RIDE ((I SEE THE FUTURE))
MARY J. BLIGE (MATRIARCH/GEFFEN)

SIDELINE HO
MONICA (J/RMG)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)

LET’S STAY TOGETHER
LYFE JENNINGS (COLUMBIA)

MAKE YA FEEL BEAUTIFUL
RUBEN STUDDARD (J/RMG)

BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)

STRUGGLE NO MORE (THE MAIN £VENT)
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILO (ATLANTIC)

'THMIC AIRPLAY.

PR THIS IS WHY I'M HOT
R MIMS (CAPITOL)

. DON'T MATTER

AKON (KONVICT/UPFRDNT/SRC/UNIVERSAL MOTOWN)

YOU

| LLOYD FEAT. LIL WAYNE (THE INC./UNIVERSAL MOTOWN)

ICE BOX
OMARION (T.U.G /COLUMBIA)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

LAST NIGHT
DIDOY FEAT. KEYSHEA COLE (BAD BOY/ATLANTIC)

SAY IT RIGHT
NELLY FURTADO (MOSLEY/GEFFEN/INTERSCOPE)

MAKE iT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

THROW SOME D’S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

GIVE IT TO ME

TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE (MOSLEY/BLACKGROUND/INTERSCOPE)

GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL | AM/A&NM/INTERSCOPE)

BECAUSE OF YOU
NE-YO (DEF JAM/IDJMG)

THE WAY | LIVE
BABY BOY DA PRINCE FEAT. LIL BOOSIE (UNIVERSAL REPUBLIC)

WE FLY HIGH
JIM JONES (KDCH)

WALK IT OUT
UNK (BIG OOMP/KOCH)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

LOST WITHOUT U
ROBIN THICKE (STAR TRAK/INTERSCOPE)

GO GETTA
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/IDJMG)

IRREPLACEABLE

| BEYONCE (COLUMBIA)

OUTTA MY SYSTEM
BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN (COLUMBIA)

POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)

SHE’S LIKE THE WIND
LUMIDEE FEAT. TONY SUNSHINE (TVT)

BUY U A DRANK (SHAWTY SNAPPIN')
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)

| TRIED
BONE THUGS-N-HARMONY FEAT. AKON (FULL SURFACE/INTERSCOPE)
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IN MY SONGS
GERALD LEVERT (ATLANTIC)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON (MUSIC WORLD/COLUMBIA)

TAKE ME AS | AM

MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE}

BUDDY

MUSIQ SOULCHILD (ATLANTIC)

PLEASE DON'T GO

TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)
CHANGE ME

RUBEN STUDDARD (J/RMG)

IRREPLACEABLE
BEYONCE (COLUMBIA)

CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)

BE WITH YOU

ELISABETH WITHERS (BLUE NOTE/VIRGIN)

STRUGGLE NO MORE (THE MAIN EVENT)
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD {ATLANTIC)

.. MAKE YA FEEL BEAUTIFUL

RUBEN STUDDARD (J/RM@G)
LISTEN

BEYONCE (MUSIC WORLD/COLUMBIA)
IF | WAS YOUR MAN

JOE (JIVE/ZOMBA)

USED TO BE MY GIRL
BRIAN MCKNIGHT {(WARNER BROS )
MORE THAN FRIENDS
FREDDIE JACKSON (DRPHEUS)
WHEN | SEE U

FANTASIA (J/RMG)

WHAT’'S MY NAME

BRIAN MCKXNIGHT {(WARNER BROS.)
SHOO BE DOO (NO WORDS)
MACY GRAY (WILL.|.AM/GEFFEN)
DEEPER STILL

RICK JAMES (STONE CITY)
SEPTEMBER

KIRK FRANKLIN (STAX/CONCORO)
SIMPLE THINGS

ELISABETH WITHERS (BLUE NOTE/VIRGIN)
FORCE OF NATURE
SUNSHINE {MUSIC WORLD)
HEAVEN

JOHN LEGEND {G.0.0 0 /COLUMBIA)

UM GOOD
SMOKIE NORFUL (EMI GOSPEL)

r HITPREDICTOR

promosauad.

DIDDY FEAT. KEYSHIA COLE
YOUNG JEEZY FEAT. R. KELLY
CRIME MOB FEAT. LIL SCRAPPY
UNK
PAIN FEAT. YUNG JOC
GIARA
RE-YO
BEYONCE FEAT. JAY-Z
FANTASIA
BOW WOW FEAT. T-PAIN & JOHNTA AU

2 TAMIA

MARQUES HOUSTON

SAMMIE

TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE

1 FABOLOUS FEAT. YOUNG JEEZY
EEYONCE & SHAKIRA

TAIMBALAND FEAT. NELLY FURTADO & GUUSTIN TIMBERLAKE

NE-YO
JJSTIN TIMBERLAKE

ROBIN THICKE

YOUNG-JEEZY FEAT. R. KELLY

TLAIN FEAT. YUNG JOC

BONE THUGS-N-HARMONY FEAT AKON
BEYONCE & SHAKIRA

C ARA

UNK

PAULA DEANDA

CRIME MO8

DZEPSIDE

& FABOLOUS FEAT. YOUNG JEEZY

ADULT R&B AND RHYTHMIC AIRPLAY: 72 adult R&B stations and 69 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. © 2007
VNU Business Media, Inc_and Nielsen SoundScan, (nc. HOT R&B/HIP-HOP SINGLES SALES: this data
is user to compiie Hot R&B/Hip-Hop Songs. © 2007 VNU Business Media, Inc. and Nielsen
SoundScan, Irz:c. HITPREDICTOR: © 2007, Promosduad and HitPredictor are trademarks of

Think Fast LLC.
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HOT
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Sez belgw #or complete legend insormation

TITLE Artist TITLE Artist 2 =
PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMDTION LABEL PRODUCER {SONGWRITER}Y IMPRINT & NUMBERY PROMOTION LABEL | &5
BEER IN MEXICO Kenny Chesney 1 | TEARDROPS ON MY GUITAR Taylor Swift
[} CANNQN,KACHESNEY (K.CHESNEY) = QM‘-____* wrfl 1 —_N.CHAPMAN (T.SWIFT.L ROSE) ® BIG MACHINE_
% VE LAST DOLLAR (FLY AWAY) Tim McGraw i 32 32 A DIFFERENT WORLD Bucky Covington
B.GALLIMORE, T.MCGRAW,D.SMITH {W.K.ALPHIN) ©® CURB ! M.A.MILLER,D.O_IVER {M.NESLER,J.HANSON, T.MARTIN) LYRIC STREET
. WASTED Carrie Underwood .+ | WONDER Kellie Pickler
—s L . M. BRIGHT (T.VERGES,M.GREEN,H LINDSEY) © ARISTA/ARISTA NASHVILLE . 5 5 % § B.CHANCEY “K.PICKLER,C.LINDSEYA. MAYD,K.ROCHELLE) ® B_li —
4 4  STUPID BOY Keith Urban Newcomer’s 2 . GUYS LIKE ME Eric Church 4
% D.HUFFK.URBAN (S.BUXTON.D.BRYANT.D.8ERG) @ CAPITOL NASHVILLE ! firsI ouﬁng is J.JOYCE (E CHURCH,D.RUTTAN) @ SAPITOL NASHVILLE 7‘
| ANYWAY Martina McBride | : r— ISN'T SHE Carofina Rain |
7 ' I M.MCBRIDE (M.MCBRIDE,B.WARREN,B.WARREN © ACA 1 . 2‘05 h':Stttop 36, L3 C.BLACK,CAROLINA RAIN (R.BOYEF.PDOUGLAS.R.HARBIN) [0] EOUI_TL J.'
BB PY sTAND Rascal Flatts g iRl % 33 | COME TO 3ED Gmetchen Wilson g5
i D.HUFF,RASCAL FLATTS (B.DALY.D.ORTON) @ LYRIC STREET : entry. Draws M.WRIGHT,J_3ICH,G.WILSON (V.MC&EHE.J RICH) © COLUMBIA
. ~ I LADIES LOVE COUNTRY BOYS Trace Adkins " 2.1 million % 4 | GOT MORE Cole Deggs And ~he Lonesome w
| .. ¢ FROGERS (J.JOHNSON,G.TEREN,R.AUTHERFORO) @ CAPITOL NASHVILLE ] audience - S M.WRIGHT.R.RUTHERFORD {J.COLLINS,R.AUTHERFORD) COLUMBIA © e
" SETTLIN’ Sugariand . : N THAT KIND OF DAY Sarah Buxton
) 9 B.GALLIMORE K BUSH,d.NETTLES (J.NETTLES K.BUSH,T.OWENS) © MERCURY | 'mpressmns Wi D.HUFF,C.WISEMAN (S.BUXTON,J.SEOVER,G.BARNHILL) LYRIC STREET 3
- I| WATCHING YOU Rodney Atkins | [y at 36 4 44 | ALITTLE MORE YOU Litte Big Town | gy
¥ THEWITT,R.ATKINS (F.ATKINS,S.DEAN,B.G.WHITE) @ CURB i moni[ored L] o W.KIRKPATRICK,LITTLE BIG TOWN {*V.KIRKPATRICK,K. ROADS,PSWEET.K.FAIRCHILD,J WESTBRCDK) ©® EQUITY {
I'LL WAIT FOR YOU Joe Nichols 0 j i ALL MY FRIENDS SAY Luke Bryan pre
ﬁ 10 111 WN) . ® UNIVERSAL SOUTH 'ﬂ Stanons. 43 48 J STEVENS (LBRVAN,J.STEVENS.L.HI_LSON) o 7@!/&?”& NASHVILLE E ‘
' HIGH MAINTENANCE WOMAN Toby Keith .{F 3 | MISSING YOU 2007 Alison Krzuss Asd John Waite | lgg
TKEITH (T.KEITH,‘TM.SON,D.SIMPSON) @ SHOW 00G NASHVILLE TI- J.WAITE,S.BA3GETT (J.WAITE,M.LECNARD,C.SANFORD) @ ROUNOER L
12 2 LONG TRIP ALONE Dierks Bentley 45 ; 43 SAYYES Dusty Drake
) B BEAVERS {S.BOGARD,B.BEAVERS,0.BENTLEY}) @ CAPITOL NASHVILLE ks ¥ ___D:DRAKE.B,DECKER (B.JAMES,D.SCBLITZ,J TURNER} ® BIG MACHINE_
n T 2 ' GOOD DIRECTIONS Billy Currington J|"31| COME ON RAIN Steve Haly
L L | C.CHAMBERLAIN {L BRYAN.R.THIBODEAU) ® MERCURY (ks 4 " D.JOHNSON {0.JOHNSON.PBUNCH) (0] CURB_ b
ITRR" A FEELIN’ LIKE THAT Gary Allan 1y | THESE ARE MY PEOPLZ= Fodney Atkins D
M.WRIGHT (0.L.MURPHY,| DEAN K TRIBBLE) © MCA NASHVILLE B | ead single THEWITT (R.FUTHERFORD.D BERG) © CUuRB
MN - .. AWOMAN'S LOVE Alan Jackson T 45 4 HOUSE LIKE THAT Dono-an Chapman 8
i .1 5 [T A.KRAUSS (A.JACKSOM) @O ARISTA NASHVILLE el farl‘t))m Mﬁaﬂy(} 4 42 R.TERMINI,B.J.WALKER JR. (D.JOHNZON) ® CATEGORY § S
75,‘1 e HILLBILLY DELUXE Brooks & Dunn " <Ale £ ‘ ¥ % WHAT | DID LAST NIGHT Catherine Britt
= == M= T.BROWN,R.DUNN,K.BROOKS,J. SPENCE (B.CRISLER.C.WISEMA ) @ ARISTA NASHVILLE ) Pure BS ) ! B.BEAVERS (C BRITTB.PINSON) RCA
! TR r LIPS OF AN ANGEL Jack Ingram h achieves m 47 45 || SPOKEN LIKE A MAN 3laine Larsen 2
| o J STOVER (A.WINKLER.R.HANSON,L.GARVEY,M.KING,M.RDDDEN.B.HOWES) ® BIG MACHINE " | Airp()vlef in 3 = | T.JOHNSON,R L.FEZK {0.FRASIER,E.HLL.J.KEAR) @ SIANTSLAYER/BNA iz~
y MOMENTS Emerson Drive e ‘- DIRTY GIRL Terri Clark &
m; wa J.LEO.T.GENTRY (A.TATE S TATE,0 BERG) @ MIDAS/NEW REVOLUTIBN 1 21st ci'1art [w: A LS 6.FUNDIS (R.RUTHERFORD, T.SHAPIR®) BNA “
x 7 ' | ME AND GOD Josh Turner o' (B 1 53 TENNESSEE “he Wreckers g
F.AOGERS (J.TURNER) @ MCA NASHVILL ‘n||||0n ) i 2 &) J LEVENTHAL,R.DEPOFI {J.HARP) © MAVERICK/WARNER BROS./WRN 0 L
DON’T MAKE ME Blake Sheiton i i . TOUGH Craig Morgan an
@ 21 21 21 PTYVEY 5 ROwAN (M.CANNON-GUODMAN,O.BRYANT,D.BERG] © WARNER BROS./WRNO @l mpressions). 5 " C.MORGAN.PO DONNELL,K STEGALL M .CRISWELL.J.LEATHERS) © BROKEN BOW -
= . FIND OUT WHO YOUR FRIENDS ARE Tracy Lawrence 1 " SHE AIN'T RIGHT Lee Brice
i = ¥ T.LAWRENCE,J.KING (C.BEATHARD.E HILL) ®O0 ROCKY COMFORTICﬂ ﬂ' _l_D.JOHNSON (N THEASHER M. DULANES\W.MDBLEY) ® ASYLUM-CURB
] TICKS Brad Paisley | LIVIN’ OUR LOVE SONG Jason Michael Carroll :
I,& 30 50 £ ROGERS (B.PAISLEY,K LOVELACE T.OWENS) ARISTA NASHVILLE 4 22_ g D.GEHMAN {J.N.CARROLL,G.MITCHELL, T.GALLOWAY) @ ARISTA NASHVILLE u
i LUCKY MAN Montgomery Gentry © [yq ~ BOMSHEL STOMP Bomshel =y
E 2 ‘25 l‘ M.WRIGHT.R.RUTHERF(RQ (0.C.LEE.D.TURNBULL) ® COLUMBI_A_ Lf_. “ 5 ¥ C.HOWARD,E.P TTARELLI (BUFKRISTY 0. E.PITTARELLI,C.CLARK) ®® CURB ‘u
s STARTIN’ WITH ME Jake Owen o Fscl MISSING MISSOURI Sara Evans 52
J.RITCHEY (J.OWEN,K.MARVELL J.RITCHEY) @ RCA Unsolicited [ | = MBRIGHTS EVANS (M.KERR,TTOMLIFSON.D.WELLS) @ RCA g
~ | LOST IN THIS MOMENT Big & Rich - 'HI lay from ] B6" I'= . IGETTO Biue County Qin
L.\ J.RICH,B.KENNY (K.ANDERSON.R CLAWSON.J.D.RICH) © WARNER BROS /WRN 1|19 piay fro B.PINSON,BLUE COUNTY (S AUSTIN,S 1. WILLIAMS.W.NANCE) 2 ASYLUM-CURB L
o "~ DIXIE LULLABY Pat Green i “Real Fine i b 53 % CALLING ME Kenny Rogers Featuring Don Henley =
e . D.GEHMAN.J.POLLARD /PGREEN,PDAVIS J POLLARD) @ BNA Iaall Place” album | 0.HUFF (C.WISEMAN,A ROBOFF) @ CAITOL NASHVILLE b
.~ JOHNNY CASH Jason Aldean =3 ushes track " MORE Fockie Lynne ”
39 0 M.KNOX (J.RICH,V.MCGEHE.R CLAWSON) - © BROKEN BOW n Ftack onto | 8.CHANCEY (R.LYNNE.D MORGAN ©® UNIVERSAL SOUTH .%
\m 2 - | KEEP COMING BACK Josh Gracin 26 chart f ILLEGALS Cledus T. Judd mJ
- | M.WILLIAMS (S.ROBSON,J STEELE) LYRIC STREET - art fora NOT LISTED (NCT LISTED) ASYLUM-CURB il
o [IT151 WRAPPED George Strait 7 12th waek ' LAST GOOD TIME Flynnville Train o
- LI T.BROWN.G.STRAIT (8.ROBISDN) © MCA NASHVILLEO (553’000 L FLYNNVILLE TRAIN,L.BARRIK (C. WISENAN N COTY) © SHOW 00G NASHVILLE &5
@ T ISN'T THAT EVERYTHING Danielle Peck T impressions) TAKE IT ALL OUT ON ME Mark Wills '
! T.L.JAMES (D.PECK,T.L.JAMES,B.OALY) ® BIG MACHINE ' B.JAMES (J.COLLINS W.MOBLEY) @ EQUITY sl

r HITPREDICTOR

KENNY CHESNEY

Tim MCGRAW
CARRIE UNDERWOOD
MARTINA MCBRIDE
RASCAL FLATTS
SUGARLAND

JOZ NICHOLS

Don't miss another important

R&R COUNTRY DAILY

PDATE

Visit www.radioandrecords.com to sign up for your free daily
Country Radio Blast.

RadioandRecords.com

HOT COUNTRY SONGS: 123 country statlons are electronically monitored by Nieisen Broadcast Data
Systerns, 24 hours a day, 7 days a week. Airpower awarded to songs appearing in the top 20 on both
the BDS Airplay anct Audience charts for the first time with increases in both detections and
audience. @ 2007 VNU Business Media, Inc. All rights reserved.

HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of Think Fast LLC

ALL CHARTS: See Chart Legend for rules and explanations.
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TOBY KEITH
DIERKS BENTLEY
BILLY CURRINGTON
GARY ALLAN

ALAN JACKSON
EMERSON DRIVE
BLAKE SHELTON
TRACY LAWRENCE

BETWEEN THE BULLETS wjessen@biliboard.com

promoscuad

MONTGOMERY SENTRY
JAKE OWEN

BUCKY COVIiNGTOHN
KELLIE PICKLER

TERRI CLARK

r CRAIG MORGAN

RADIO ‘WRAPPED’ UP WITH STRAIT’S LATEST

George Strait’s storybook career spans mare
than a quarter of a century, but shows no signsof
slowing down as “Wrapped” vaults 42-29 during
its second chart week. The vaunted Texan swipes
the chart’s Greatest Gainer (up 4.3 million im-
pressions) with the third single from his “It Just
Comes Natural” set. The song grabs 6.4 million
audience impressions during the tracking week.

Led by an increase of 472,000 audience im-
pressions at KKBQ Houston, other eye-
catching surges are noted at KILT Houston (up

For chart reprints call £€46.654.4633

www americanradiohistorv com

329,000); WMIL Milwaukee (244,000);
WGH Norfolk, Va. (209,000%; and KNCI
Sacramento, Calif. (202,000).

Nielsen BDS reports detections at 84 of
the 123 stations monitored for this chart,
up 37 stations over the prior tracking week.

Strait’s résumé includes 42 No. 1s on
Hot Country Songs, more than any other
artist in the chart’s history. His album’s title
track became the most recent of those in
the Feb. 24 issue. —Wade Jessen

Go to www.billboard.biz for complete chart data | 63
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HOT LATIN SONGS: A panel of 101 stations (26 Latin pop, 12 tropical, 13 Latin rhythm, 50 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. & 2007 VNU Business Media, Inc.

All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. & 2007. VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. SALES DATA
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= I
eE i, ES TITLE Artist %5 TITLE Artist a§
fSe 5B 2Z PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL 1 =8 PRODUCER (SONGWRITER) IMPRINT / PROMOTIDN LABEL
Juan Luis Guerra Y 440 1 26 22 22 DON'T CRY Toby Love

i TN LA LLAVE DE MI CORAZON
R LLILTII /L GUERRA tJ | GUERRA)

TE LO AGRADEZCO, PERO NO
A.SANZ.L PEREZ (A.SANZ)

TU RECUERDO
T.TORRES (T.TORRES)

MANDA UNA SENAL
FOLVERA A GONZALEZ (F OLVERA)

E.PEREZ (M.DE JESUS BAEZ M.JHAVIE, J.DE JESUS PINEDA RAMOS,E PEREZ NEW WRITER)

LOBO DOMESTICADO
VELIZALDE (J.SEBASTIAN)

S1 TU NO ESTAS
A.BAQUEIRO (R.ARBELO)
TAL VEZ

J.SERRANO (0.VILLARREAL}

= EMI TELEVISA
AleJandro Sanz Featurmg Shakira 4

WARNER LATINA

Ricky Martin Featuring La Mari De Chambao Y Tommy Torres

SONY BMG NORTE

Mana

WARNER LATINA

SDNY BMG NUNIIE

Valentin Elizalde =
UNIVERSAL LATINO

Sin Bandera 4g
. SONY BMG NORTE
Los Primos De Durango 29
MAR INTERNACIONAL

f 9,
It's the fourth

chart-topper
for Guerra

W = ESE Conjunto Primavera and his 27th Ml CORAZONCITO Aventura g
J GUILLEN (G.GLESS) - FONOVlSA Chan entry A.SANTOS,L.SANTOS (A SANTOS) PREMIUM LATIN 5%
SOLA Hector “El Father" I NO SE DE ELLA (MY SFACE) Don Omar Featuring Wisin & Yandel a9
H OELGADN (G.C PADILLA,H.L.DELGADO) _ VI/MACHETE overal ] W O LANDRON NELY (W O LANDRON.E LIND) - B VI /MACHETE

9 8 IGUAL QUE AYER Rakim & Ken-Y stretching 'NADA PUEDE CAMBIAF ME Paulina Rubio g4
LOS MAGNIFICOS (K-VASQUEZJ. NMEVES.R.PINA _ PINA /UNIVERSAL LATING back t0 1989. A BAQUEIRO (FMUNTESINOS) UNIVERSAL LATINO

23 52 UN IDIOTA COMO YO Duelo IRREEMPLAZABLE Beyonce
0..TREVING,D.LOPEZ JR {M A PEREZ,R.TREVIZO} o UNIVISION STARGATE B. KNOWLES KYO(_SSMITH $ KNOWLES.M.S.ERIKSEN, T.E HERMANSEN,E.LIND,A. BJOHKLUNO) - COLUMBIA

5 7 AMAR ES LO QUE QUIERO David Bisbal ¢ WVICIN(TRS) ERES PARA M ~Julieta Venegas g4
8.KRYS (D.DE MARIA) UNIVERSAL LATINO achieves lts J.VENEGAS.C.LOPEZ (J.VENEGAS.A.T JDUX} SONY BMG NORTE

14 3 CADA VEZ QUE PIENSO EN TI Los Creadorez Del Pasito Duraguense De Alfredo Ramirez first top 10 hit INVIERNO Reik 4y

SDNY BMG NORTE

60-00--0:-00

K.CIBRIAN (C.BRANT.M.PORTMANN)
TODO SE DERRUMBO

A_RAMIREZ CORRAL (E RODARTE) __ 0ISA /EOIMONSA

as it zooms.

ik 16 16 ANTES DE QUE TE VAYAS Marco Antonio Sohs 3 Pepe Aguilar 2%

M A SOLIS (M.A.SOLIS} FONDVISA with a 79% PASUILAR (M.ALEJANORO.A-MAGDA ENA) - EMi TELEVISA S

12 2 9 PEGAO Wisin & Yandel Featuring Los Vaqueros g increase SIENTE EL BOOM Tito "El Bambino Featuring Randy 2
_WISIN & YANDEL NESTY (J.L.MORERA L.VEGUILLA) WY /MACHETE | in radio audi _DEXTER 0J GIANN (TITO EL BAMBIND.R.ORTIZ,DE LA GHETTO.JOWELL,DJ GIANN EM| TELEVISA

4a 5 . LANOCHE PERFECTA El Chapo De Sinaloa | (A eng Y AQUI ESTOY K-Paz De La Sierra Duet With Ana Gabriel g

i E PEREZ (R.RUBIO) _OISA | ence; flies 9-1 K-PAZ DE LA SIERRA (A.GABRIEL) - DISA /EDIMONSA (55

0 5 12 SHORTY SHORTY Xtreme on Regional PEGATE “Ricky Martin oy
§.TEJADA (S.TEJADA) LA CALLE /UNIVISIDN Mexican TTORRES (R.MARTIN.R.TAVARE,T.TC RRES) __ SONY BMG NORTE

@ 19 17 QUE LLOREN vy Queen 1 Aimpla EL PAPA DE LOS POLUTOS Los Tucanes De Tijuana ™
i M.PESANTE (M.) PESANTE UNIVISION rpiay. .~ M.QUINTERO (M.QUINTERO LARA) _UNIVISION

1® 11 11 DIME QUIEN ES Los Rieleros Del Norte 5 TUS PALABRAS ‘Banda EI Recodo 2
LOS RIELEROS OEL NORTE (C.BRANT,G.FLORES) FONOVISA LGA ENTERTAINMENT GROUP (L L.3AZ) o FONOVISA

17 | 10 47 DETALLES Los Tigres Del Norte 1 Los CUANDO BAJA LA MAREA Diana Reyes 3

LOS TIGRES DEL NORTE {N.HERNANDEZ) - - FONOVISA | Horosconos 6. MORENO (C.ARRANGO,M.CYRE) - MUSIMEX /UNIVERSAL LATING (&5

W13 10 BENDITA TU LUZ Mana p FLACA O GORDITA Olga Tanon a
F.OLVERA,A GONZALEZ (FOLVERA S.VALLIN) _ WARNER LATINA De Durango M.TEJADA (0.TANON.J.L.MORIN.V.DIS SANTOS) - UNIVISION

19 20 5 SI NOS QUEDARA POCO TIEMPO Chayanne 44 see their CHICA VIRTUAL DJ Nelson Featuring Arcangel | g
! J.GENTILE (Y HENRIQUEZ,R.ESPARZA-RUIZ) _ SONY BMG NORTE £ 5% “Destados” DJ NELSON (N.DIAZ.A.SAN10S) B o _UMS /UNIVERSAL LATING
ME MUERO " La 5A Estacion ESO Y MAS Joan Sebastian

#0517 14 AAVILA (NJIMENEZ) __ SONY 6416 NORTE o album fly 59- J.SEBASTIAN (J SEBASTIAN) o WUSART /BALBO? | ©

@ 275 QUE HICISTE Jenniter Lopez | yp ! 12 on Top "HOY TENGO GANAS DE TI Ricardo Montaner
_M.ANTHONY,J.REYES (J.JEYES.J ROMERO.M.ANTHONY) EPIC 'SCNY BMG NORTE | Latin Abums APOSSE (M.GALLARDO) - EMI TELEVISA

@ L BEAUTIFUL LIAR/BELLO EMBUSTERO Beyonce & Shakira g (up 107%), 39 19 "TU AMOR NO ES GARANTIA Anais oy
- . _STARGATE,B.KNOWLES,S MEBARAK R. (B KNOWLES, M FREDERIKSEN, T.E HERMANSEN,A.GHOST,LDENCH) COLUMBIA thanks to the S.GEORGE.B.BENOZZO (J.NAVAIRA M.PUPPARO) e — UNIVISION

@ o COMO ENTENDER Jennifer Pena gq 46 44 LA MAESTRA Sergio Vega 4
- - S.KRYS . PENA (J.PENA.O BERMUDEZ) -  UNVISION. release of 2 2 5.VEGA (E.PAZ) - _ SONY BMG NORTE

@ 50 - LA OTRA llegales Featuring Monchy Y Alexandra Ch/DvD 3 43 Y SI VOLVIERA A NACER Alegres De La Sierra oy
V.DOTEL (v.00TEL.J C.CAMPOS) UNIVERSAL LATINO deluxe edition. _NOT LISTED {PSDSA) - EDIMAL /VIVA

25 21 20 COMO YO NADIE TE HA AMADO Yuridia 16 17 | WANNA LOVE YOU Akon Featuring Snoop Dogg 5

J.CALDERON (J.BON JOVI,R.SAMBORA,D CHILD) SONY BMG NORTE A.THIAM (A THIAM,C.BROADUS) KONVICT/UPFRONT/SRC /UNIVERSAL MOTOWN

i ™
- =
;2, ARTIST Title & %5 . ARTIST Title &£ ARTIST Title £ =5
e S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) s EE 33 5 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) = =S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 8%
7 MARCO ANTONIO SOLIS La Historia Continua... Parte Il | ) 1 VARIOUS ARTISTS NOW Latino 2 @ LIBERACION 30 Aniversario Duetos A
¢ 1 L3 FONQVISA 353066/UG (12983 & e x__' 22 Sl ‘SONY BMG STRATESIC 1ARETING GROUPEMARIVERSAL DOBIEHNVERSAL LATRO (18%6) t i 7_0 _58 g %DISA 721012 (11.98) o _"_
2 2 4 LOS CAMINANTES  La Historia... Lo Mas Chulo, Chulo, Chulo 2 27 27 17 VALENTINELIZALDE  La Historia Hornena;eA'El Gallo De Oro" 13 56 43 LOS TIGRES DEL NORTE La Muerte Del Sopion 1
SONY BMG NORTE 05302 (12.98) @ p— a1 VENEMUSIC 05723/SONY BMG NORTE (11.98) _FONDVISA 352922/UG (15.98) L
- VALENTIN ELIZALDE Vencedor VALENTIN ELIZALDE En Vivo Vol. Il INTOCABLE Crossroads: Cruce De Caminos
= JERE _UNIVERSAL LATINO 006611 (9.98) ® - O ! .@ 7§ UNIVERSAL LATINO 004333 (8.98) - )4 53 5 ¥ _EM) TELEVISA 58875 (15.98) 1
& 3 2 VALENTIN ELIZALDE Lobo Domesticado | @ % 28 ANA GABRIEL La Reina Canta A Mexico g o DUELO  La Mejor... Coleccion: 30 Super Hits gy
UNIVERSAL LATINO 008478 (11.98) & S : SONY BMG NORTE 01721 (15.98) = _UNIVISION 311122/UG (10.98)
5 5 AVENTURA K.O.B.: Live 3 a 39 3 MONCHY & ALEXANDRA Exitos 1" §6 &1 54 DADDY YANKEE “Barrio Fino: En Directo ®
_PREMIUM LATIN 20560/SONY BMG NORTE (18.98 CD/DV0) @ __ J & % 50191 /5ONY BMG NORTE (13 98) ] EL CARTEL 007035/INTERSCOPE (12.98) ® I
MANA Amar Es Combatir MARCO ANTONIO SOLIS Trozos De Mi Alma 2 GIPSY KINGS Pasajero
A o7 WARNER LATINA 63661 (18.98) _‘_*_E] ! :_" e _FONUYISA 352490/U6 (13.98) & 3 O 56 47 4 NONESUCH 79959/WARNER BROS. (18.9¢ S _, ") 2
i DON OMAR King Of Kings B JENNIFER PENA Dicen Que El Tiempo . ] AVENTURA God's Project
Hi| 8 19 VI 006662 MACHETE (15.98) e e 21 e _UNIVISION 310378/UG (1298) 16} 57 62 4 _PREMIUM LATIN 94082/SONY BMG NORTE (13.98) _, g Ls
L0S CREADORER DL PASTD DURAGUENSE DE ALFREDD RAMREZ Reci, Reco Ms Creacorez RAMON AYALA Y SUS BRAVOS DEL NORTE 30 Comdos: Histonas Nortenas ANDREA BOCELLI Amor
o ° _DISA 720982 (11.98) ol | | 1 @ Al FREDDIE 1960 (14.98) I 18 Bg| 53 47 SUGAR VENEMUSIC 006144/UNIVERSAL LATINO (18.98 02
8 9 8 RBD Celestial 34 2 3 A8, QUINTANILLA I PRESENTS KUMBIA ALL STARZ ~ From Kumioia Kings To Kumbia AR Starz 2 @ HOT 3HOT SOUNDTRACK The Lost City 59
EMI TELEVISA 75852 (13 98) EMI TELEVISA 73597 (15.98) - OEBUT UNIVISION 310968/UG (18.98)
VARIOUS ARTISTS WY Records Presents: Los Vagueros @ LOS BUKIS 30 Recuerdos K-PAZ DE LA SIERRA Conquistando Corazones
107 11 13 E00 wy 005010 MACHETE (13.98) 2 (e FONOVISA 352638/UG (11.98) g 60 55 52 DISA 720970 (11.98) 1 O
LEO DAN La Historia > RICKY MARTIN  Ricky Martin: MTV Unpiugged = R.K.M. & KEN-Y Masterpiece: Sold Out
|1 SONY BMG NORTE 02936 (14.98) e o, 243 SONY BMG NORTE 00909 (16.98) ) 0o S0 (50 60 PINA/PR 008074/UNIVERSAL LATINO (12.98) @ U
@ 5 7 2 A1 LOS HORDSCOPOS DE DURANGD  Desatados 4 a7 28 JOSE LUIS RODRIGUEZ La Historia Del Puma 49 @ sl LOS RIELEROS DEL NORTE  Linea De Oro e
- CLILT i oisa 720985 (1198 @ - SONY BMG NORTE 04581 (18.98) FONOVISA 352698/UG (5.98 i
; XTREME Haciendo Historia y F CONJUNTO PRIMAVERA  EIl Amor Que Nunca Fue I k5 VICENTE FERNANDEZ La Tragedia Del Vaquero
IS 015 15 BER [ caLLe 30011/uG (13.98) s N SO SV B ronovisa 3s20rvuG 1298) e = > o SONY BHG NORTE (13.98) e -
DIANA REYES Te Voy A Mostrar LA 5A ESTACION El Mundo Se Equivoca . EL CHAPO DE SINALOA La Noche Perfecta
13 10 _UNIVERSAL LATING 008411 (12.98) B SONY BMG HORTE 80713 (15 98) @ 0 e ‘ ol B DISA 720802 (10.98) 2z
WISIN & YANDEL Pa’l Mundo 'm JULIETA VENEGAS Limon Y Sal -@ | LOS BUKIS La Mejor... Coleccion
ﬁ L MACHETE 561402 (15.98) - _'. 3480 SONY BMG NORTE 83425 (14 98) ® O 8 ¢ , 68 56 FONOVISA 362962/UG (10.98, ol =
17 ALACRANES MUSICAL La Mejor... Coleccion 1% ar 38 23 ALEGRES DE LA SIERRA  Lagrimas En La Sierra 23 @ 72 - JAE-P The Best... 20 Exitos 6
35 E UNIVISION 311123/U6 (10.98) : UNIVERSAL LATIND 622349 {10.98) UNIVISION 311121/UG (1298 )
MARCO ANTONIO SOLIS  La Historia Continua... Parte If A RICARDO MONTANER  Las Mejores Canciones Del Mundo @ - LOS BUKIS Linea De Oro
17 16 e FONOVISA 351643 UG {13.98) @ 42 29 @ EMI TELEVISA 84317 (15.98) & L 7355 FONOVISA 352697/U6 (5.98) 26
LOS TUCANES DE TUANA  El Papa De Los Pollltos KINTO SOL Los Hijos Del Maiz @ | CONJUNTO PRIMAVERA La Mejor... Coleccion: 30 Super Exitos
18 12 12 UNIVISION 310947/UG (13.98) P O &85 _UNIVISION 311038/UG (12 98) oy FONOVISA 353036/UG (10.98) - i 68
BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 7 a4 3 - DJ NELSON Flow La Discoteka 2 30 6o 63 7 LOS HUMILDES VS. LAMIGRA  Los Humildes Vs. La Migra 3
2] FONQVISA 352772/UG (10.98) | FLOW 230015/UNIVERSAL LATIND (14.98) H BCI LATING 41593/BC! 16.98)
LOS CUATES DE SINALOA Puro Sierreno Bravo SIN BANDERA Pasado ALACRANES MUSICAL Linea De Oro
m 23 22 _SONY BMG NORTE 04734 (1198) o = @ i fek SONY BMG NORTE 01965 (16.98) it Byl UNIVISION 311023/UG (5.98 =
RAKIM & KEN-Y Masterpiece: Nuestra Obra Maestra m | CALLE 13 Calle 13 VARIOUS ARTISTS ~ Duranguenses De Corazon: Mi Amor Por Ti :
g‘ 26 24 PINA 270183/UNIVERSAL :Armglus 98) ow i ! WHITE LION 95875/SONY BMG NORTE (15.98) O Lo Lot DISA 721005 (10.98) -
LUNY TUNES & TAINY Mas Flow: Los Benjamins ANA GABRIEL Historia De Una Reina @ JUAN GABRIEL La Historia Del Divo
7 MAS FLOW 230013/MACHETE (15 .98) : L @ 52 40 sony B NORIE 95902 (15 98) A B 501 BVG NORTE 81079 (15.98 ¥
Ty YURIDIA Habla El Corazon 1 LOS ORIGINALES DE SAN JUAN Linea De Oro ] a VALENTIN ELIZALDE Soy Asi
25 22 3 SONY BIG NORTE 02496 (14.98) " m.. 58 %o UNIVISION 310996/UG (5 98) g L73 SRE UNIVERSAL LATINO 004663 (9 98) & - =
. HECTOR "EL FATHER" The Bad Bo ; ALEJANDRO SANZ El Tren De Los Momentos JENNI RIVERA Parrandera, Rebelde Y Atrevida
28 25 28 |11\ 05043/ MACHETE (14.98) J 2 8918 46 4 WARNER LATINA 64002 (17.98) o= ST _FONOVISA 352165,UG (13.98) # | C
25 14 _ LOS ORIGINALES DE SAN JUAN  Ojala Que La Vida Me Alcance “ L 40 66 . TITONIEVES Canciones Clasicas De Marco Antonio Solis a0 @ CONJUNTO PRIMAVERA Linea De Oro 51
i EMI TELEVISA 86299 (13.98) é LA CALLE 330022/UG {13.98) b ¥ FONOVISA 352696/UG (5.98)
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7

‘ ~ PAULINA RUBIO (UNIVERSAL LATINO)

POP.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

TE LO AGRADEZCO, PERO NO
ALEJANDRO SANZ FEATURING SHAKIRA (WARNER LATINA)
MANDA UNA SENAL

MANA (WARNER LATINA)

AMAR ES LO QUE QUIERO

DAVID BISBAL (UNIVERSAL LATINO)

TU RECUERDO

RICKY MARTIN FEAT. LA MARS DE CHAMBAO Y TOMMY TORRES (SONY BMG NORTE}
LA LLAVE DE MI CORAZON

JUAN LUIS GUERRA Y 440 (EMI TELEVISA)

SI NOS QUEDARA POCO TIEMPO
CHAYANNE (SONY BMG NORTE)

ME MUERO
LA 5A ESTACION (3ONY BMG NORTE)

s
I SI TU NO ESTAS

COMO YO NADIE TE HA AMADO
YURIDIA (SONY BMG NORTE)

QUE HICISTE

JENNIFER LOPEZ (EPIC/SONY BMG NORTE)

BENDITA TU LUZ
MANA (WARNER LATINA)

SIN BANDERA (SONY BMG NORTE)

' TODO SE DERRUMBO

PEPE AGUILAR (EMI TELEVISA)
NADA PUEDE CAMBIARME

INVIERNO
REIK (50NY BMG NORTE)

TROPICAL .

&sE TITLE
&3 ARTIST (MPRINT / PROMOTION LABEL)

LA LLAVE DE MI CORAZON
JUAN LUIS GUERRA Y 440 (EMI TELEVISA)

L . LAOTRA

i 8
=l > e

r

_ILEGALES FEAT. MONCHY Y ALEXANDRA {UNIVERSAL LATING)

IGUAL QUE AYER
RAKIM & KEN-Y (PINA/UNIVERSAL LATINO)

QUE LLOREN
IVY QUEEN (UNIVISION)

- MAS QUE TU AMIGO

TITO NIEVES (LA CALLE/UNIVISION)
ARROZ CON HABICHUELA
EL GRAN COMBO O PUERTO RICO (DISCOS 605/SONY BMG NORTE)

Ml CORAZONCITO
AVENTURA (PREMIUM LATIN)

NUNCA HABIA LLORADO ASI
VICTOR MANUELLE FEATURING OON OMAR (SONY BMG NORTE)

. EN EL AMOR

JOE VERAS (J & N)

QUE PRECIO TIENE EL CIELO
MARC ANTHONY (SONY BMG NORTE)

TU RECUERDO

~ RICKY MARTIN FEAT. LA MAR! DE CHAMBAO Y TOMMY TORRES (SONY BAMG NOAITE)

SOLA
HECTOR "EL FATHER® (VI/MACHETE)

NO VUELVO CONTIGO

. FRANKIE NEGRON (LA CALLE/UNIVISION)

SHORTY SHORTY
XTREME (LA CALLE/UNIVISION)

PEGAO
WISIN & YANDEL FEATURING LOS VAQUEROS (WY/MACHETE)

AIONAL MEXICAN..

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
UN IDIOTA COMO YO

. _DUELO (UNIVISION)

CADA VEZ QUE PIENSO EN TI

LOS CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ (DISAEDIMONSA)

- ESE
~ CONJUNTO PRIMAVERA (FONOVISA)

LA NOCHE PERFECTA
EL CHAPO DE SINALOA (DISA)

 DIME QUIEN ES

_ LOS RIELEROS DEL NORTE (FONQVISA)

~ o o~

-

=

-

=3

)
=

DETALLES
LOS TIGRES DEL NOATE (FONOVISA)

- LOBO DOMESTICADO
- VALENTIN ELIZALDE (UNIVERSAL LATINO)

TAL VEZ
L0S PRIMOS DE DURANGO (MAR INTERNACIONAL)

Y AQUI ESTOY

K-PAZ O LA SIERRA DUET WITH ANA GABRIEL (DISA/EOIMONSA)

DE RODILLAS TE PIDO
ALEGRES OF LA SIERRA (VIVA)

" EL PAPA DE LOS POLLITOS

LOS TUCANES DE TIJUANA (UNIVISION)

TUS PALABRAS
BANDA EL RECOO (FONOVISA)

CUANDO BAJA LA MAREA
_ DIANA REYES (MUSIMEX/UNIVERSAL LATINO)

ALIADO DEL TIEMPO
MARIAND BARBA (THREE SOUND)

LA MAESTRA

SERGIO VEGA (SONY BMG NORTE)

|
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© LATIN ALBUMS

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
MARCO ANTONIO SOLIS
LA HISTORIA CONTINUA... PARTE HIl (FONOVISA/UG)
MANA
AMAR ES COMBATIR (WARNER LATINA)
RBD
CELESTIAL (EMI TELEVISA)
LEO DAN
LA HISTORIA (SONY BMG NORTE)
MARCO ANTONIO SOLIS
LA HISTORIA CONTINUA... PARTE Il (FONOVISA/UG)
YURIDIA
" HABLA EL CORAZON (SONY MG NORTE)

VARIOUS ARTISTS
NOKY LATING 2 (SR
MARCO ANTONIO SOLIS
= TROZOS DE MI ALMA 2 (FONOVISA/UG)

JENNIFER PENA

DICEN QUE EL TIEMPO (UNIVISION/UG)
. A.B. QUINTANILLA NIl PRESENTS KUMBIA ALL STARZ
FROM KUMBIA KINGS T0 KUMBIA ALL STARZ (EMI TELEVISA)
RICKY MARTIN
RICKY MARTIN: MV UNPLUGGED (SONY BMG NORTE)
9 JOSE LUIS RODRIGUEZ
¥ LAHISTORIA DEL PUMA (SONY BME NORTE)

LA 5A ESTACION

-‘& £L MUNDO SE EQUIVOCA (SONY BMG NORTE)

- JULIETA VENEGAS

m 15 1Mo Y SAL (SONY MG NORTE)

RICARDO MONTANER
LAS MEJORES CANCIONES DEL MUNDO (EMI TELEVISA)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
AVENTURA
K.0.B.: LIVE (PREMIUM LATIN/SONY BMG NORTE)
. XTREME
HACIENDO HISTORIA (LA CALLE/UG)
. MONCHY & ALEXANDRA
E‘ EXITOS (1 & N/SONY BMG NORTE)
4 TITO NIEVES
CANCIONES CLASICAS DE MARCO ANTONIO SOLIS (LA CALLE/UG)
8

7]

AUNVERSAL LATNG)

AVENTURA
t F_J G00'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)
_ SOUNDTRACK
- THE LOST CITY (UNIVISION/UG)
OLGA TANON
SOY COMO TU (UNIVISION/UG)
g FONSECA
CORAZON (EM) TELEVISA)
MARC ANTHONY
SIGO SIENDO YO (SONY BMG NORTE)
s EL GRAN COMBO DE PUERTO RICO
ARROZ CON HABICHUELA (DISCOS 605/SONY BMG NORTE)
. VARIOUS ARTISTS
~ BACHATARITS 2007 (J & N}
MONCHY & ALEXANDRA
EXITOS Y MAS (J & N/SONY BMG NORTE)
. VARIOUS ARTISTS
P 30 BACHATAS PEGAINTAS: LO MUEVO ¥ LO MEJOR 2006 (MOCK & ROLL/SONY BMG NORTE)
4 VARIOUS ARTISTS
40 BACHATAS PAL' PUEBLO (UNION)
. VICTOR MANUELLE
DECISION UNANIME (SONY BMG NORTE)

‘ |
{ TITLE
S ARTIST (IMPRINT / PROMOTION LABEL)

| LOS CAMINANTES
. LA HISTORIA... LO MAS CHULO, CHULO, CHULO {SONY BMG NORTE)
VALENTIN ELIZALDE
VENCEQOR (UNIVERSAL LATING)
. VALENTIN ELIZALDE
LOBO DOMESTICABO (UNIVERSAL LATINO)
~ LOS CREADOREZ DEL PASITO DURAGUENSE DE ALFRED(Q RAMIREZ
~ RECIO, RECIO MIS CREADOREZ (DISA)
- LOS HOROSCOPOS DE DURANGO
~ DESATADOS (DISA)
' DIANA REYES
TE ¥OY A MOSTRAR (UNJVERSAL LATING)
. ALACRANES MUSICAL
= __LA MEJOR... COLECCION (UNIVISION/UG)
LOS TUCANES DE TIJUANA
EL PAPA DE LOS POLLITOS (UNIVISION/UG)
'-l BRONCO / LOS BUKIS / LOS TEMERARIOS
I BBT (FONOVISA/UG)

LOS CUATES DE SINALOA
PURD SIERRENO BRAVO (SONY B1MG NORTE)

. LOS ORIGINALES DE SAN JUAN

© DJALA QUE LA VIDA ME ALCANCE (EMI TELEVISA)

11 VALENTIN ELIZALDE

LA HISTORIA: HOMENAJE A"EL GALLD DE OROWMNWTE)
VALENTIN ELIZALDE

© ENVIVO VOL. Il (UNIVERSAL LATINO)

ANA GABRIEL

LA REINA CANTA A MEXICO (SDNY BMG NORTE)

RAMON AYALA Y SUS BRAVOS DEL NORTE
- 30 CORRINOS: HISTORIAS NORTENAS (FREOOIE)

For chart reprnts call 646.654.4633
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. HOT -
BIDANCE CLUB PLAY.

TITLE
ARTISY IMPRINT & NUMBER / PROMOTION LABEL

ANGELICUS
DELERIUM FEAT, ISABEL BAYRAKDARIAN E‘HV&?K PROMC.
g LOVE ME OR HATE ME (F**K YOUII!Y)

. LADY SOVEREIGN DEF JAM PROMO/10JMG
U SPIN ME
INAYA DAY SILVER LABEL PROMO/TOMMY BOY
g SAYIT RIGHT

NELLY FURTADG MOSLEY PROMO/GEFFEN

RISE

SAMANTHA JAMES OM PROMO
~ AND | AM TELLING YOU i'M NOT GOING
~ JENNIFER HUDSON MUSIC WORLD PROMO/COLUMBIA
DISCOTECH
YOUNG LOVE ISLAND PROMO/IDJMG
| NEED SOMEONE
~ RALPH FALCON NERVOUS 20613
IRREPLACEABLE
BEYONCE COLUMBIA PROMO
YOU ARE WHY
DAWN TALLMAN SLAAG PROMO
EMBRACE ME
LEANA SWEDISH DIVA PROMC
SOME GIRLS
. HENRI DAUMAN 20884

THE CREEPS

At CAMILLE JONES SILVER LABEL 2486/TOMMY BOY

‘5 DRUMS IN THE cLuB
L :: DJ RUSS HARRIS FEAT, D KERS & BAM BAM BUDDHA ESNTION SLMER PROMO-
TIME AFTER TIME
KOISH! & HUSH FEAT. CATHERINE MCQUEEN CORDLESS 47
el 5." IT'S MY LIFE
5 - S-BLUSH CJ PROMO

. PUMP
" CHRIS THE GREEK PANAGHI SUB DEEP HAVEN PROMO
~ ROCK TO THE RHYTHM
. DJDAN AUOACIOUS PROMO

MAKE IT HAPPEN

MAYA AZUCENA KULT PROMO
WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE JIVE PROMO/ZOMBA
GHOST

6 4

. IT'S JUST SEX
_BILLIE MYERS FRUITLOOP PROMO
MINIMAL
- _PET SHOP BOYS RHINO PROMO
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HOLLIDAY WITH ROSABEL SLVER LABEL PROMCY TOMMY BAY

!

icp ELEGCTRONIC
O aLBuNS.

ARTIST
TITLE WPRINT & NUMBER / DISTRIBUTING LABEL

AlR
POCKET SYMPHONY ARCHEOLOGY 83761 “ASTRALWERKS

GNARLS BARKLEY
2 48 ST. ELSEWHERE DOWNTOWN 70003*/ATLANTICS® %
%’ THE GOOD, THE BAD & THE QUEEN 6

Y THE GOOD, THE BAD & THE QUEEN PARLOPHONE 73067VIRGIN =
THE RIDDLER & TREVOR SIMPSON
_UI.TRA.DANCE 08 ULTRA 1485

 IMOGEN HEAP

_(_' SPEAK FOR YOURSELF RCA VICTOR 72532

a o !l (CHK CHK CHK)
MYTH TAKES WARP 154*

-

5 8

> FOREVER 0ISCO MADACY SPECIAL PRODUCTS 52379MEDACY |
~ GORILLAZ
‘_ DEMON DAYS PARLOPHONE 73838*/VIRGIN
r: - VARIOUS ARTISTS
i: . FOREVER FREESTYLE RAZOR & TIE 89147
DEPECHE MODE

90 g

BEST OF

§ DJ SKRIBBLE /VIC LATINO
~ THRIVEMiX03 THRIVEDANCE 90758/THRIVE

8 9

e

VOLLSE

MADONNA
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460"
BLUE SIX
AOUARMN_@NGEL NAKEDMUSIC 19
19 7 ' YOUNG LOVE
] " T0O YOUNG TO FIGHT IT ISLAND 008101/1DJMG
= sz SCISSOR SISTERS -3
{1550 1A-0AH UNIVERSAL MOTOWN 007499*/UMRG
16 2 ENIGMA ;
A POSTERIORI VIRGIN 69994

ze CASCADA :
":7_ ?}_ EVERYTIME WE TOUCH ROBBINS 75064 [
13 2 AMON TOBIN

THE FOLEY ROOM NINJA TUNE 121

!“53 THE STARLITE SINGERS [

IP% BEST OF DISCO MADACY SPECIAL PRODUCTS 52228/MADACY (5
NICK WARREN ;-
GLOBAL UNDERGROUND: PARIS GLOBAL UNDERGROUND 30

!i-l BELANOVA |
25 = DULCE BEAT UNIVERSAL LATINO 006301
21 5 SHE WANTS REVENGE
- SHE WANTS REVENGE
'z, 7 SKINNY PUPPY T
e ~MMI\KER HELL-0 GEATHOAY §3982*/SPV X
22 ¢ TEDDYBEARS
= SOFT MACHINE BIG BEAT/ATLANTIC 83979*/AG

SOUNDTRACK i
THE DEVIL WEARS PRADA FOX 44383/WARNER BROS.

0
X3

e
E )

"ANTERSCOPE

i

Hiohistorv com

Go to www.bilkoard.biz for complete chart data |

TITLE
JARTIST IMPRIN™ & NUMBER / PROMOTION LABEL

RUNAWAY
" _JAMIROQUAI CCLUMBIA PROMO

. GIMME GIMME (DISCO SHIMMY)
FRANKIE KNUCKLES NOICE| PROMO
PUT SOME FUNK IN YOUR SHOES
IN BETWEEN FEAT. JEANIE TRACY & LARRY BATISTE UNO PROMO
FREE MY LOVE
SUZANNE PALMER STAR 69 13222
NO MORE PAIN
MARK PICCHIOTTI FEATU3ING OINO V. BLUEPLATE PROMO
| WANT TO LIVE
DEEPFACE FLY PROMO

~ SPOTLIGHT
AMADOR & CARRILLO FEAT GEORGIA NICOLE MOCHICO PRIMO PROMO

TELL ME

DIDDY FEAT. CHRISTINA AGUILERA BAD BOY 94498/ATLANTIC
READ MY MIND

THE KILLERS ISLAND PFOMO/IDJMG

PEGATE

RICKY MARTIN SDNY BMG NORTE PROMO

~ STARS ALIGN

KASKAOE ULTRA 1477

CHANGE

KIMBERLEY LOCKE CURE PROMO

RIDE A WHITE HORSE

GOLOFRAPP MUTE PROMO

ROCK THIS PARTY (EVERYBODY DANCE NOW)
B0B SINCLAR FEAT. BG ALI & DOLLARMAN YELLOW/SILVER LABEL 2520/ TOMMTY B
SEX 'N' MONEY

GAKENFOLD FEAT PHARELL WILLIAMS MAVERICK PROMO/REPRISE
PROPER EDUCATION

EAIC PRYDZ VS. FLOYD DATAPOSITVAMINISTRY OF SOUND 1491/A0TRR
DANGEROUS POWER

GABRIEL & DRESOEN FEAT JAN BURTON ORGANIZED NATURE 008
ROUND AND ROUND

STATIC REVENGER ULTR& PROMOD

LAY DOWN

10 MONKEYS FEATURING ABIGAIL PRIDE PROMO
ILLEGAL

SHAKIRA FEATURING CARLDS SANTANA EPIC PROMD
YOU'LL ALWAYS HAVE ME

DANIELLE BOLLINGER E3NTION SILVER PROMO

B HUR
("2 ™% CHRISTINA AGUILERA RZA D4456/AME
41' '11 1 WILL BELIEVZ IT

SIRIA MARIAN 116

GOOD TIME
LEELA JAMES FEAT, PETE ROCK 4 C.L. SMOUTH WARNER BROS. PROVOLP ABOVE

TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL
SAY IT RIGHT |
NELLY FURTAEDQ MOSLElg_E_F_E_&_ J
WHAT GOES AROUND...COMES AROUND
~ JUSTIN TIMBE3LAKE JIVE/ZOMBA
i i| RUNAWAY
JAMIROQUAI COLUMBIA
U + UR HAND
_ PiNX LAFACE/ZOMBA
BY THE WAY
~JENNA DREY ROBBINS
~ BY MY SIDE
- ~_FLANDERS ULTRA
4 . PROPER EDUCATION
= - ERIC PRYDZ VS FLOYD DETA/POSITVAMINISTRY OF SOUND/ULTRA
5 STARS ALIGN
KASKADE ULT3A
READ MY MIND
THE KILLERS SLAND/IDJMG
IRREPLACEABLE
BEYONCE COLUMBIA
WITH LCVE
HILARY DUFF HOLLYWDOO
- TAKE IT
~ TOM NDVY & LIMA_UIJRA
5 3

| THE CREEPS
CAMILLE JONES SILVER LABEL/TOMMY BOY
TRULY MADLY DEEPLY
CASCADA ROBEINS
1 CAN'T TAKE IT
Y LOLA SOBE
DANGEROUS POWER
GABRIEL & DFESDEN FEAT. JAN BURTON ORGANIZEQ NATURE
|-, CRYFOR YOL
" SEPTEMBER ROBRINS
CURIOUS
4 STRINGS ULTRA
SEXUAL HEALING
_ ALIBI VS, ROCKEFELLER ULTRA
ONE LOVE WORLD LOVE
YARDI QON ULTRA
' CHASING CARS
SNOW PATROL POLYDDR/A&M/INTERSCOPE
AUTOMATIC
ULTRA NATE SILVER 7LABEL/T0MMV BOY
" RIDING THE WAVE (COUNTING DOWN THE DAYS)
. SUNFREAKZ FEATURIN 3 ANDREA BRITTON OXYO
FEEL ALIVE
BENASSI BRGS, ULTRA

THE SWEET ESCAPE
GWEN STEFANI FEATURING AKON INTERSCOPE
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 JARCH 20, 2007

PR A

ANGELA AKI
HOME EPIC
KUMI KODA
BEST BOUNCE & LOVERS AVEX TRAX

; MIKA NAKASHIMA

YES (FIRST LTD VERSION) SONY ASSOCIATEC RECORDS
MAXIMUM THE HORMONE

BU IKIKAESU VAP

EXILE

EXILE EVOLUTION (FIRST LTD CD+20VD) AVEX TRAX
EXILE

EXILE EVOLUTION AVEX TRAX

AYUMI HAMASAKI

A BEST 2 (WHITE) (CD+20VD) AVEX TRAX

HOME MADE KAZOKU

FAMILIA (FIRST LTD VERSION) KIOON

AYUMI HAMASAKI

A BEST 2 {BLACK) (CD+2DVD) AVEX TRAX

IKIMONO GAKARI
_ SAKURA SAKi MACHI MONOGATARI EPIC

FRANCE

(SNEPAFOP/TITE-LWE), * MARCH 20, 2007
LES ENFOIRES

LA CARAVANE DES ENFOIRES 2007 LES RESTAURANTS DU COEUR
CALOGERO

POMME C MERCURY

OLIVIA RUIZ
LA FEMME CHOCOLAT POLYOOR

DIAM'S
DANS MA BULLE CAPITOL

BENABAR

|_REPRISE DES NEGOCIATIONS JIVE

GRAND CORPS MALADE

MIDI 20 AZ

MIKA

LIFE IN CARTOON MDTION CASABLANCA/ISLAND
YANNICK NOAH

CHARANGO SAINT GEORGE

TOKIO HOTEL
ZIMMER 483 ISLAND
VITTA

A FLEUR OE TO! MOTOWN

=
@

|

i

s

=

. (FIMUNIELSEN)

MARIO BIONDI

HANDFUL OF SOUL SCHEMA

ELISA

SOUNDTRACK'95-05 SUGAR

~ TIZIANO FERRO

NESSUNO E' SOLO CAPITOL

ZERO ASSOLUTO

APPENA PRIMA DI PARTIRE UNIVERSO

SIMPLY RED

STAY SIMPLYRED.COM

ENNIO MORRICONE

WE ALL LOVE ENNIO MORRICONE RCA

wrw JOSS STONE

MEW N TROOUCING 0SS STONE RELENTLESS/VIRGIN

NEW ORIGINAL SOUNDTRACK - MUSICA CUBANA
MUSICA CUBANA AROUND THE MUSIC

STADIO

PAROLE NEL VENTO CAPITOL

LAURA PAUSINI
10 CANTO ATLANTIC

MARCH,20, 2007

an(,l. —

«M

THE WORRYING KIND
THE ARK ROXY

o WHEN THE NIGHT COMES FALLING
SEBASTIAN RCA

CARA MIA

MANS ZELMERLOW M&L

FOR ATT DU FINNS

SONYA ALDEN M&L

A LITTLE BIT OF LOVE
ANDREAS JOHNSON M&L

ALBUMS

INGER NORDSTROM
INGMAR NORDSTROMSSAXPARTYFAVORITER FRITUNA

, SEBASTIAN
THE VINTAGE VIRGIN RCA
MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLANG

ERIK SEGERSTEDT
A DIFFERENT SHAOE EPIC

: 2
BRYAN FERRY
DYLANESQUE VIRGIN
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MARCH 16, 2007

_m\_lr ED KINGDOM 4

ALBUMS 2

(THE OFFICIAL UK CHARTS.£0.}

RAY QUINN
m DOING IT MY WaAY SYCO

3 TAKE THAT
BEAUTIFUL WORLD POLYOOR
e BEN MILLS
-?(EW PICTURE OF YOU SONY BMG
SIMPLY RED
ENEW STAY SIMPLYRED.GOM

- RUSSELL WATSON

- :MARGH318,:2007%-

THAT'S LIFE DECCA

KAISER CHIEFS
YOURS TRULY, ANGRY MOB B-UNIQUE/POLYDOR

? - DONNY OSMOND
~_LOVE SONGS OF THE 70'S DECCA

DOLLY PARTON
THE VERY BEST OF (DOLLY PARTON) RCA

6 ]' CASCADA
~ EVERYTIME WE TOUCH ANOORFINE
s AMY WINEHOUSE
: BACK TO BLACK ISLAND

'AUSTRALIA =

~ ALBUMS

- MARCH 18, 2087

HINDER
. EXTREME 8EHAVIOUR UNIVERSAL
SNOW PATROL
. EYES OPEN FICTION/POLYQOR
.~ THE FRAY
HOW TO SAVE A LIFE EPIC
JOSH PYKE
MEMORIES & DUST VY LEAGUE
" GWEN STEFANI
_ THE SWEET ESCAPE INTERSCOPE
JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNOS JIVE/ZOMBA
PINK
I'M NOT OEAQ LAFACE/ZOMBA
g FALL OUT BOY

INFINITY ON HIGH INTERSCOPE
' NELLY FURTADO
. LOOSE MOSLEY, GEFFEN
NORAH JONES
NOT TOO LATE BLUE NOTE

SPAIN

CALBUMS

T L
S! (PROMUSICAE/MEDIA) MARCH.21, 2007"

s ANDY & LUCAS
¢ GANAS DE VIVIR SONY BMG

ﬁNEW cmsrm (VERSAQ EM ESPANHOL) VIRGIN

‘i SHAILA DURCAL
RECOROANDO CAPITOL

IL DIVO
SIEMPRE SYCO
3 LA QUINTA ESTACION
- __EL MUNOO SE EQUIVOCA SONY BMG
ANA BELEN
ANATOMIA SONY BMG
. MARIA CARRASCO
HABLANOO CON LA LUNA SENADOR
THE CORRS
OREAMS-THE ULTSMATE COLLECTION ATLANTIC
17, MANA
AMAR ES COMBATIR WARNER

LA OREJA DE VAN GOGH
GUAPA SONY BMG

IRELAND

SINGLE

F (IRMA/CHART TRACK) . MARCH 16, 2007

" GRACE KELLY

_ MIKA CASABLANCA/ISLAND
GIVE ME A MINUTE

21 DEMANDS UNIVERSAL

.~ HOW TO SAVE A LIFE
THE FRAY EPIC

| NEED A MIRACLE
CASCADA ANDDRFINE

E THE SWEET ESCAPE
" GWEN STEFANI FT. AKON INTERSCOPE
ALBUMS
-'-'#* CASCADA
-~ EVERYTIME WE TOUCH ANDORFINE
[
&

ARCADE FIRE

NEON BIBLE MERGE

TAKE THAT

BEAUTIFUL WORLO POLYOOR

BONNIE TYLER

FROM THE HEART - GREATEST HITS SONY BMG

NELLY FURTADO
LODSE MOSLEY/GEFFEN

B

Go to www.billboard.biz for complete chart data

~ GERMANY

ALLBUMS

B

{MED{A CONTROL) ot
. HERBERT GRONEMEYER
12 CAPITOL
NELLY FURTADO
LOOSE MOSLEY/GEFFEN
' ROGER CICERO
] MAENNERSACHEN STARWATCH
SIMPLY RED
STAY SIMPLYRED.COM
w WITHIN TEMPTATION
THE HEARY OF EVERYTHING GUN
JOSS STONE
INTRODUCING JOSS STONE RELENTLESS/VIRGIN
!IJ A. NETREBKO/R. VILLAZON
4
5

 MARCH 20, 2007

OUETS DEUTSCHE GRAMMOPHONE

TOKIO HOTEL
2IMMER 483 ISLANO

FALCO
_HOCH WIE NiE SONY BMG

NORAH JONES
NOT T00 LATE BLUE NOTE

SANADA

_ALBUMS

28 sovmoom

€2

‘MARGH 31, 2007
NEIL YOUNG
LIVE AT MASSEY HALL 1971 REPRISE/WARNER .
ARCADE FIRE

NEON BIBLE MERGE

, FINGER ELEVEN
THEM VS. YOU VS, ME WIND-UP/WARNER

NORAH JONES

NOT TOO LATE BLUE NOTE/EMI

5 AKON

* | _KDNVIETED KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN/UNIVERSAL

NELLY FURTADO

LOOSE MOSLEY/GEFFEN/UNIVERSAL

MIKA

LIFE IN CARTOON MOTION CASABLANCA/UNIVERSAL

JUSTIN TIMBERLAKE

FUTURESEX/LOVESBUNDS JIVE/SONY BMG

DAUGHTRY

DAUGHTRY RCA/SONY BMG

ALBUMS

SE H
¥ (SUCESSD MAGAZINE) WARCH 21, 200%
‘3| CESAR MENOTTI & FABIANO
11" _PALAVRAS DE AMOR - AO VIVO UNIVERSAL
1 BANDA CALYPSO
b VOL. 10 - ACELEROU MD
PADRE MARCELO ROSSI
MINHA BENCAD SONY BMG
18 MADONNA
THE CONFESSIONS TOUR WARNER BROS.
VARIOUS ARTISTS BRA
PANCADAO DO CALDEIRAD DO HUCK SOM LIVRE
10 CIDIA E DAN
DUETOS ROMANTICOS PERFORMANCE BE
' DIRE STRAITS
™ PRIVATE INVESTIGATIONS - THE VERY BEST OF MERCURY
VARIOUS ARTISTS
0 MELHOR DE LOVY METAL SOM LIVAE
SOUNDTRACK
| PAGINAS DA VIDA INTERNACIONAL SOM LIVAE

JORGE ARAGAO
0 MELHOR DE JORGE ARAGAO INOIE

IEW ZEALAND-

g(nscofmpuau CATIONS LTD.

,& CRAWL
.~ ATLAS ELEMENTS

GRACE KELLY
MIKA CASABLANCA/ISLAND

ll THE SWEET ESCAPE
" __GWEN STEFANI FT. AKON INTERSCOPE

| WANNA LOVE YOU
AKON FT. SNDOP DOGG KONVICT/UPFRONT/SRC/UNIVERSAL

-',-“ | THIS AIN'T A SCENE, IT'S AN ARMS RACE
© " FALL DUT BOY ISLAND

ALBUMS
.ﬁf FALL QUT BOY
~_INFINITY ON HIGH UNIVERSAL
- 5 BROOKE FRASER
ALBERTINE SONY BMG
5, NELLY FURTADO
" LOOSE MOSLEY/GEFFEN
3 RED HOT CHILI PEPPERS
STADIUM ARCAOIUM WARNER BROS.

., MIKA
,ﬂ!J LIFE IN CARTOON MOTION CASABLANCA/ISLAND

MARCH 21, 2007

Data for week of MARCH 31, 2007 |

www americanradiohistorv com

EURO & wesen

DIGITAL TRACKS =rons

(NIELSEN SQUNDSCAN INTERNATIONAL)

I'M GONNA BE (500 MILES)

- _THE PROCLAIMERS FT. BRIAN POLTER & ANDY PIPKIN EM!

GRACE KELLY

MIKA CASABLANCA/ISLAND

THE SWEET ESCAPE

GWEN STEFANI FT. AKON INTERSCOPE

SAY IT RIGHT

~ NELLY FURTADO MOSLEY/GEFFEN

HOW TO SAVE A LIFE

THE FRAY EPIC

WALK THIS WAY

SUGABABES VS GIRLS ALOUD FASCINATION/ISLAND

 RUBY

KAISER CHIEFS B-UNIQUE/POLYOCR

SHINE

TAKE THAT POLYDOR

- WHAT GOES ARQUND...COMES AROUND
JUSTIN TIMBERLAKE JIVE/ZOMBA

, DESTINATION CALABRIA

ALEX GAUDIND FT. CRYSTAL WATERS DATA

GLAMOROUS

FERGIE FT. LUDACRIS WILL | AM/A&M/INTERSCOPE

QUI...REME

ANDY & LUCAS SONY BMG

- CANDYMAN

~ CHRISTINA AGUILERA RCA

=! ALL GOOD THINGS (COME TO AN END)
4 NELLY FURTADO MOSLEY/GEFFEN

MONTH XX, 2007

STANDING IN THE WAY OF CONTROL
THE GOSSIP KILL ROCK STARS

ACCEPTABLE IN THE 80'S

| CALVIN HARRIS FLY EYE/COLUMBIA

THE CREEPS

CAMILLE JONES VS FEDDE LE GRAND DATA

PURE INTUITION

SHAKIRA EPIC

CHASING CARS

__SNOW PATROL POLYDOR/A&M/INTERSCOPE

PATIENCE
TAKE THAT POLYDOR

FLANDERS 1

SINGLES !

(ULTRATOP/GFK) b %
KVRAAGETAAN

FIXKES EXCELSIOR
VLINDERS IN JE BUIK
LAURA LYNN ARS

GRACE KELLY

141KA CASABLANCA/ISLAND

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

SHE'S MADONNA
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS

MARCH 21, 2007

NELLY FURTADO
LOOSE MOSLEY/GEFFEN
NORAH JONES
NOT T00 LATE BLUE NOTE
WITHIN TEMPTATION
| THE HEART OF EVERYTHING GUN RECORDS
AIR
POCKET SYMPHONY VIRGIN

5. KAISER CHIEFS
_ YOURS TRULY, ANGRY MOB B-UNIQUE/POLYDOR

ARGLNHNA ii

AL BUIVIS

MARCH 21, 2007

£ (CAPIF)
. VARIOUS ARTISTS
-_HANNAH MONTANA WALT DISNEY
RICKY MARTIN
; MTV UNPLUGGED COLUMBIA
VARIOUS ARTISTS
HANNAH MONTANA (SPECIAL ED. CD+DVD) WALT DISNEY
5 MANA
AMAR ES COMBATIR WARNER
!Ir.? RICARDO MONTANER
7

LAS MEJORES CANCIONES O RICARDO MONTANER EMI

ALEJANDROQ SANZ
EL TREN OE LOS MOMENTOS WARNER

-15 NORAH JONES
g NOT TOO LATE BLUE NOTE

g THE CHEETAH GIRLS
THE CHEETAH GIRLS 2 UNIVERSAL
5 MADONNA
THE CONFESSIONS TOUB WARNER BROS.
IVAN NOBLE
INTEMPERIE SONY BMG

CHARTS LEGEND on Page 68
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EUROCHARTS ARE COMPILED 3Y BILLBOARD FROM THE NATIONAL SIUGLES AND

ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES.

THE SWEET ESCAFE
GWEN STEFANI FT. AKON INTERSCOPE

«MARCH 21, 2007

GRACE KELLY
MIKA CASABLANCA/ISLAND

SAY IT RIGHT
NELLY FURTADD MOSLEY/GEFFEN

MIRACLE
CASCADA ANDDRFINE

" MAUVAISE FOI NOCTURNE

FATAL BAZOOKA FT. VITAA UP

WHAT GOES AROUND... COMES AROUND
JUSTIN TIMBERLAKE JIVE/ZOMBA

SHE'S MADONNA
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS

WALK THIS WAY
SUGARBABES VS. GIRLS ALOUD FASGINATION/ISLAND

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLE T GEFFEN

D.J OETZI/NIK £ POLYDOR

EIN STERN (DER DEINEN NAMEN TRAGT)

SHINE
TAKE THAT POLYDOR

AUX ARBRES CITOYENS
YANNICK NOAH SAINT GEORGE

SUMMER WINE
VILLE VALO/NATALIA AVELON WARNER

w ('M GONNA BE) 5C0 MILES

THE PROCLAIMERS FT. BRIAN POTTER & ANDY PIPKIN EMI

RUBY
KAISER CHIEFS B-UNIQUE/POLYDOR

ALLBUMS

o
ga! MARCH 21, 2087
'3 4 NELLY FURTADO
LOOSE MOSLEY/GEFFEN
Sy SIMPLY RED
2‘ NEW STAY SIMPLYRED.COM
! NORAH JONES
_“‘,‘ \ 3 ot 100 LaTe BLUE NOTE
‘ JOSS STONE
- NEWJNTRODUUNG J0SS STONE RE_ENTLESS/VIRGIN
iy 'NEw WITHIN TEMPTATION
- 1 L THE HEART OF EVERYTHING GUN RECOR_DS
6 8 MIKA
LIFE (N CARTOON MOTION CASABLANCA/ISLAND _
7 5 HERBERT GRONEMEYER
12 CAPITOL _—
8 11 AMY WINEHOUSE
B 2 BACK T0 BLACK ISLAND
= j TAKE THAT
— BEAUTIFUL WORLD POLYDOR
RAY QUINN
1o _!NEW DOING IT MY WAY SYCD
41 4 KAISER CHIEFS
| —t YOURS TRULY, ANGRY MOB B- JNIQUE/POLYDOR
42 1o JUSTIN TIMBERLAKE
5 FUTURESEX/LOVESOUNDS JIVE/ZOMBA e
5 ARCADE FIRE
NEON BIBLE MERGE |
BEN MILLS
18 INEW 0 Tune oF YoU SONY BMG
] g TOKIO HOTEL

|

-
o)
=%

By

1

2

)

iy

Data for week of MARCH 21, 2007 |

8
128

ZIMMER 483 ISLAND

RADIO AIRPLAY i

Musre Controi

RADIO AIRPLAY INFORMATIGN FROM 17 EUROPEAN COUNTRIES AS MONITORED AND
TABULATED BY NIELSEN MUSIC CONTROL MARCH 21, 2007
WHAT GOES AROUND...COMES AROUND

JUSTIN TIMBERLAKE JIVE/ZOMBA

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE

1 DON'T NEED A MAN
THE PUSSYCAT OOLLS A&M/INTERSCOPE

GRACE KELLY
MIKA CASABLANCA/ISLAND

AMERICA
RAZORLIGHT VERTIGO

RUBY
KAISER CHEIFS B-UNIQUE/POLYDOR

SHINE
TAKE THAT POLYDOR

SHE’S MADONNA

" ROBBIE WILLIAMS CHRYSALIS

SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN

MAUVAISE FOI NOCTURNE
FATAL BAZOOKA FT. VITAA UP MUSIC

CHASING CARS
SNOW PATROL FICTION/POLYDOR

U + UR HAND
PINK LAFACE/LOMBA

| WANNA LOVE YOU
AKON FT. SNDOP DDGG KONWICT/UPFRONT/SRC/UNIVERSAL MOTOWN

BEAUTIFUL LIAR
BEYONCE & SHAKIRA COLUMBIA

SALES DATA
COMPRED 8™

[

Nizisen
ScumdSca

{ ARTIST
! YITLE IMPRINT & NUMBER / DISTRIBUTING LABEL I,
1+ 1 2 HARRY CONNICK, JR. i
o OH, MY NOLA CDLUMBIA 8885 1/SONY MUSIC
Sl . WYNTON MARSALIS
. FROM THE PLANTATION TO THE PENITENTIARY BLUE NOTE 73675/BLG
PAT METHENY / BRAD MEHLDAU
QUARTET NONESUCH 104188/WARNER BROS
DIANA KRALL
FROM THIS MOMENT ON VERVE 007323/VG
PATTI AUSTIN
AVANT GERSHWIN RENDEZVOUS 5123 -
RANDY CRAWFORD & JOE SAMPLE
5" _FEELING GODD PRA 80207
. MADELEINE PEYROUX
~" HALF THE PERFECT WORLO ROUNDER 613252
- MALF THE PERFEC
THE BBC BIG BAND ORCHESTFA
BiG BANDS: MUSIC FROM THE WAR YEARS MADACY SFECIAL PRODUCTS 52249/MADACY_
4 CHRIS BOTTI
" YO LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC @ et
s HARRY CONNICK, JR.
n CHANSON OU VIEUX CARRE MARSALIS 460006/ROLNDER

34 RAY CHARLES + THE COUNT BASIE ORCHESTRA
4 " RAY SINGS BASIE SWINGS HEAR 30026/CONCORO:
NAT KING COLE
THE VERY BEST OF NAT KING COLE CAPITOL 59324
55 MICHAEL BUBLE
i3 ._-nCAUGHT IN THE ACT 143/REPRISE 49444/WARNER BROS. @
4 | BRIAN BROMBERG
g : gtlw_!HIGHT UPRIGHT ARTISTRY 7012
" on GLENN MILLER
GOLDEN_LEGENDS: THE SOUND OF GLENN MILLER MADACY SPECIAL PRODLICTS 51852/MADACY
-, THELONIOUS MONK QUARTET WITH JOHN COLTRANE
_ AT CARNEGIE HALL THELONIGUS/BLUE NOTE 35175/BLG
o4 GLADYS KNIGHT
:.’ . BEFORE ME VERVE 006225/VG
.55' LOUIS ARMSTRONG
_THE DEFINITIVE COLLECTION HIP-Q/VERVE/CHRONICLES 004893/UME
THE TIERNEY SUTTON BAND
ON THE OTHER Sl_[ZE TELARC 83650

"PAT METHENY / BRAD MEHLDAU

27

METHANY MEHLDAU NONESUCH 79964/WARNER BROS.
: j - TONY DESARE
© © | LAST FIRST KISS TELARC JAZZ 83651/TELARC
5 KENNY WERNER

LAWN CHAIR SOCIETY BLUE NOTE 74896/BLG

e KATIE MELUA
= PIECE BY PIECE DRAMATICO/UNIVERSAL _M_OTIZ\_NN 006868/UMRG .
: 1

3 JOE ZAWINUL WHTH ALEX ACUNA, NATHANIEL TOWNSLEY, VICTOR BAILEY & WDR 86 KAND KOELN i
| BROWN STREET HEADS UP 3121

29 TONY BENNETT

' GREATEST HITS OF THE '60S RPM/COLUMBIA 84773/SONY MUSIC

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUYING LABEL

YO-YO MA |

E

1 1C

d exoiarats &'2007, VNU Busmess d

ARTIST
© TITLE IMPRINT & NUMBER / DISTRIBUTING _ABEL
GEORGE BENSON & AL JARREAU
GIVIN' IT UP MONSTER 2316/CONCORD
2 4 7 DAVEKOZ
1 : AT THE MOVIES CAPITOL 11405

KENNY G
NN THE MOOD FOR LOVE JHE MOST ROMANTIC MELODIES OF ALL TIME ARISTA 82690RMG |
- BONEY JAMES )
=¥ SHINE CONCORD 30049
| PAUL BROWN & FRIENDS

_ WHITE SAND PEAK 30147/CONCORD
WALTER BEASLEY
READY FOR LOVE HEADS UP 3116
' KENNY G
. THE ESSENTIAL KENNY _G_LEGACY,‘AR!STA 75487/RMG
WAYMAN TISDALE
WAY UPI RENDEZVOUS 5118
JEFF GOLUB
. GRAND CENTRAL NARADA JA7Z §4740/BLG
VARIOUS ARTISTS
FOREVER, FOR ALWAYS, FOR LUTHER VOLUME Il RENDEZVDUS 5122
- MEDESKI SCOFIELD MARTIN & WOOD

~ OUT LOUDER INDIRECTO 01

PETER WHITE
. PLAYIN' FAVOURITES LEGACY/COLUMBIA 94592/SONY MUsIC
DOWN TO THE BONE
THE BEST OF DOWN TO THE BONE NARADA JAZZ 8216%/BLG

LR
44 'z 32 FOURPLAY

X BLUEBIRD 86399/RCA VICTOR
VARIOUS ARTISTS

=2 SMODDTH JAZZ TRIBUTE GERALD LEVERT COP™CATS 8624
2 WAYMAN TISDALE

| Tﬁf VERY BEST OF WAYMAN TISDALE GRP D(8197/VG

a:r] JAZZMASTERS
S JAZZMASTERS V TRIPPIN 'N' RHYTHM 90522/v2

43 MINDI ABAIR
e " LIFE LESS DRDINARY GRP 006222/VG

}.;" JAMIE CULLUM
- *% CATCHING TALES VERVE FORECAST/UNIVEREAL MOTOWN 005478/VG/UMRG ®

WILL DOWNING
L I L THE BEST OF WILL DDWNING: THE MILLENNIUM COLLECTION HIP-0 004869/UME

CHUCK LOEB
= PRESENCE HEADS UP 3117
13 23 NINA SIMONE

: -.MIXED & REIMAGINED LEGACY/RCA 0!2&.@(}
1 MARION MEADOWS
DRESSED TD CHILL HEADS UP 3106
HERBIE HANCOCK
POSSIBILITIES HEAR. HANCOCK 70013/VECTOR
CHIELI MINUCCI & SPECIAL EFX
SWEET SURRENDER SHANACHIE 5145

ARTIST
., TITLE IMPRINT & NUMBER / DISTRIBUTING L_ABEL
T

JOSH GROBAN u

APPASSIONATO SONY CLASSICAL JNY BMG MASTERWODRKS I

: 41

= = . STING
f_’k" e

SONGS FROM THE LABYRINTH DG 007220/UNIVERSAL CLASSICS GROUP

L=
» 5 STING i
" THEJOURNEY & THE LABYRINTH: THE MUSIC OF JOHN DOWLAND DG 00844RANVERSAL CLASSICS GROUP &

& 4 28 JOSHUABELL
" VDICE OF THE VIOLIN SONY CLASSICAL 97779/SDVY BMG MASTERWORKS

‘ ' YUNDI LI/PHILHARMONIA ORCHESTRA (DAVIS)
* | CHOPIN'LISZT: PIAND CONCERTO NO. 1 DG 008236'UNIVERSAL CLASSICS GROUP |
ANNA NETREBKO
"= RUSSIAN ALBUM OG 008153/UNIVERSAL CLASSILS GROUP

% & ANDRE RIEU
E o THE HOMECOMINGI DENON 17613/SLG B
- LORRAINE HUNT LIEBERSON WITH THE BOSTON SYMPHONY ORCHESTRA (LEVINE)
" LORRAINE HUNT LIEBERSON SINGS PETER LIEBERSON: NERUDA SONGS NONESUCH 79954/WARNER BROS.
YO-YO MA/THE SILK ROAD ENSEMBLE :
~ SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 33962/SONY BMG MASTERWORKS
LANG LANG
DRAGON SONGS DG 008233/'JNIVERSA_L CLASSICS GROUP @
HILARY HAHN
=¥ PAGANINY/SPHOR: VIOLIN CONCERTOS DG 00_7188[UNIVERSAL CLASSICS GROUP
' ROLANDO VILLAZON & PLACIDO DOMINGO
~ GITANO: ZARZUELA ARIAS VIRGIN CLASSICS 65474/8LG
JEAN-YVES THIBAUDET
ARIA: OPERA WITHOUT WORDS DECCA 008431/UNMVERSAL CLASSICS GROUP
SOUNDTRACK
" THE PAINTED VEIL DG 0083_5:1.’UI\£IV_EESAL CLASSICS GROUP
POLYPHONY (LAYTON)
WHITACRE. CLOUDBURST AND OTHER GHORAL WORKS HYPERION 67543/HARMONIA MUNDY
CHRISTOPHER PARKENING/JUBILANT SYKES
| JUBILATION ANGEL 57591 BLG _
ESTONIAN PHILHARMONIC CHAMBER. CHOIR (HILLIER)

PART: DA PACEM HARMONiA MUNDI 907401
"GABRIELA MONTERO
BACH & BEYOND EMI CLASSICS 5_4647,’BLG

THE 5 BROWNS ;
NO BOUNDARIES RCA RED SEAL 78719/S0NY BMG MASTERWORKS ® |

OLGA KERN

RACHMANINOV: PIAND SONATA NO. 2 HARMONIA LIUNDY 907399
ANONYMOUS 4/DAROL ANGER/MIKE MARSHALL
GLORYLAND HARMONIA MUND) 907400

ANDRE RIEU

THE FLYING DUTGHMAN DENON 17570/5LG

M ANDRE RIEU

NEW YEAR'S IN VIENNA DENON 17572/5LG

ANNA NETREBKO/ROLANDO VILLAZON

VIOLETTA: SELECTIONS FROM LA TRAVIATA OG 006188/UNIVERSAL CLASSICS GROUP

RENEE FLEMING -
HOMAGE: THE AGE OF THE DIVA DECCA 007405/UNIVERSAL CLASSICS GROUP 2

For chart reprints call 646.654.4633

www americanradiohistorvy com

1 AWAKE 143/REPRISE 44435/WARNER BROS. @ J
a4 IL DIVO »
LS © " SIEMPRE SYCO/COLUMBIA 02673/SONY MUSIC 8
HAYLEY WESTENRA
CELTIC TREASURE DECCA 008560/UNIVERSAL CLASSICS GROUP
. 1c ANDREA BOCELLI
) = UNDER THE DESERT SKY SUGAR/DECCA 007831/UNIYERSAL CLASSICS GROUP @
‘. 10 IL DIVO
'.4 & __ll._mvo SYCO/COLUMBIA 93963/SONY MUSIC ® .7
5 =z ANDREA BOCELLI -

= AMDRE SUGAR/DECCA 006069/UNIVERSAL CLASSICS GROUP

5 &
5_ A ,sq _ANCORA SYCO/COLUMBIA 76914/SDNY MU3IC ‘
| - 5 MORMON TABERNACLE CHOIR'ORCHESTRA AT TEVIPLE SQUARE (JESSOP)
] - SHOWTIME! MUSIC OF BROADWAY AND HOLLYWDOD MORMON TABERNACLE CHOIR 4873811
ﬁ JUANITA BYNUM & JONATHAN EUTLER '
i _.._J»GOSPEL GDES CLASSICAL FLOW 1834/MARANATHA!
55 ANDREA BOCELLI 0
=" AMOR SUGAR/VENENUSIC 006144/UNIVERSAL LATISO -
'» MORRIS ROBINSON
GOING HOME DECCA 008277/UNIVERSAL C_ASSICS GRDUP
11 7 SOUNDTRACK
! ~ PRIDE & PREJUQICE DECCA 005620/UNIVERSAL CLASSICS GROUP

Y . CHLOE

i WALKING IN THE AIR MANHATTAN 42961/BL6
10 24 SARAH BRIGHTMAN
(% DIVA: THE SINGLES COLLECTION NEMD STUDIO/ANGEL 7367 1/BLG

18 24 THE CELTIC TENORS

~ REMEMBER ME TELAF}_C 80667
13 = VITTORIO

1= _VITTURIO POLYDORDECCAMUSIC FOR A BETTER WORLD 00V307/UNIVERSAL CLASSICS GROUP
'~ SASHA & SHAWNA
{ SIREN MANHATTAN 56416/BLG -
-s'a" MORMON TABERNACLE CHOIR
| THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036
RYLAND ANGEL
| RYLAND ANGEL MANHATTAN 47132/8LG
7 53 JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN

" MEMOIRS OF A GEISHA {SOUNDTRACK) SOANYC,ASSICAL 74708/SONY BMG MASTERWORKS

i HAYLEY WESTENRA

. ODYSSEY D_Eu(,A 005440/UNIVERSAL CLASSICS GFOUP
20 1

© THE STRING QUARTET TR'BUTE
" UNINHIBITED: THE STRING QUARTET TRIBUTE T0 HINDER VITAMIN 9449

E GIORGIA FUMANTI
:§_ . FROM MY HEART MAN_HM_T;}E{_SZWS/BLG

a4 -i,[ MORMON TABERNACLE CHOIR
b ‘_ "~ LOVE IS SPOKEN HERE MORMON TABERNAGLE CHOR 0017 .

L 2 SOUNDTRACK =
|| . STAR WARS EPISODE JI: REVENGE OF THE SITH SONY'CLASSICAL S4220/SONY BMG MASTERWORKS &
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CHARTS

ALBUN CHARIS |

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts Is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

GREATEST
GAINER 8

Where included, this award indicates the title with
the chart's biggest percentage growth,

Where included, this award indicates the title
with the chart's fargest unit increase.

rrrpEET) [Ndicates album entered top 100 of The Billboard 200
T and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected from
wholesale prices. @ after price indicates album only avallable on DualDisc. CD/DVD
after price indicates CD/DVD combo only available. ® DualDisc available. @®
CD/DVD combo available. * indicates vinyl LP is available. Pricing and vinyl LP avall-
ability are not included on all charts.

SINGLES CHARTS F—

RADIO AtRPLAY SINGLES CHARTS

Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impresslons, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.

. Songs showing an increase in audience (or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay ¢harts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank below SO. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Airplay
charts simultaneously if they have been on the Hot R&B/Hip-Hop Singles & Tracks
for more than 20 weeks and rank below SO. Songs are removed from the Pop 100
and Pop 100 Airplay charts simultaneously if they have been on the Popl100 for
more than 30 weeks and rank below 30. Titles are removed from Hot Country
Songs if they have been on the chart for more than 20 weeks and rank below 10 in
detections or audience, provided that they are not still gaining enough audience
points to bullet. Songs are removed from the Adult Top 40, Adult Contemporary,
Adult R&B, and Hot Dance Airplay charts if they have been on the chart for more
than 20 weeks and rank below 15 (20 for Modern Rock and Latin) or if they have
been on the chart for more than 52 weeks and below 10,

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and Internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled

from a national subset panel of core R&8/Hip-Hop stores by Nielsen Soundscan. @
Singtes with the greatest sales gains.

CONFIGURATIONS

@ CD single available. ® Digital Download available. @ DVD single available.
© Vinyl Maxi-Single available. @ Vinyl Single available. € €D Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a 1-5 scale; final results are based on welghted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polls and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sampie of reports from club DJs.
@ Tities with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment

for 1 million units (Platinum). @ RIAA certification for net shipment of 10 miilion
units (Diamond). Numeral within Platinum or Diamond symbol indicates album’s
multi-platinum level. For boxed sets, and double albums with a running time of

100 minutes or more, the RIAA multipiies shipments by the number of discs and/
or tapes. O Certification for net shipments of 100,000 units (Oro). [] Certification of
200,000 units (Platino). 2] Certification of 400,000 units (Multi-Platino),

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). Ml RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's
multiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

C RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. Ml RIAA platinum certification for net shipment of §0,000 units for
video singles. [ ] RIAA platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. ll RIAA platinum eertification for sales of 100,000 units or $2
million In sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for non-the-
atrical titles. (1 IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of $18 miilion at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles.

Ser oclow for compiete fegend information.

:
S2 £3 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

ARTIST =
8
GUNS N' ROSES
1 1156 GREATEST HITS GEFFEN 001714ANTERSCOPE (16.98) E“
: NORAH JONES p
2 2 260 COME AWAY WITH ME BLUE NOTE 32088+/BLG {17.98) @
i - PINK FLOYD
A 3— Tk ‘t54G_IEARK SIDE OF THﬂAD_()N_G_AfITO_LAGUM" {18.98/10.98) ®
W | 3 2 VARIOUS ARTISTS
__THEWDMDERFUL ms:ﬂMO_DER_Ii WORSHOP SONGS CELEBRATING THE CROSS V"“S"“EETH_EI is_ ‘_
242 BOB SEGER & THE SILVER BULLET BAND
E T 4543 GREATEST HITS CAPITOL 30334 (16.98} u
. RASCAL FLATTS
i ’ 6128 FEELS LIKE TOOAEIRIC_STREET 165049/ 10LLVW000_’1_8‘93) n
V.- EVANESCENCE
N 8 175 FALLEN WIND-UP 13063 (18.98) J) o
O 16 100 ORIGINAL BROADWAY CAST RECORDING B
WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18.98
SELAH !
o U e HIDING PLACE CURB 78834 (18.98) ‘?7
TIM MCGRAW 'S
’@ 10 326 _GREATEST HITS CURB 77978 {18.98/12.98)
34" CREED
f!"' 79 GREATEST HiTS WIND-UP 13103 (18.98 CO/OV0) @& o
A , THE DOORS
ﬁ 8 334 _gEiY l'f THE DOORS ELEKTRA/ASYLUM B0345/ELEKTRA (18.98) @
AC/DC
m BACK IN BLACK LEGACY/EPIC 80207*/SONY MUSIC (18:98) ® 4
331 SOUNDTRACK 5]
GREASE POLYDOR/UNIVERSAL 825095/UME {18.98) B i
160 STEVIE WONDER ™
i THE DEFINITIVE COLLECIION UNIVERSAL MOTDWN/UTV 0661_64/UME (18.-951 -y
METALLICA -
786 METALLICA ELEKTRA 61113*/AG (18.98/11.98) R
! LINKIN PARK g
263 ﬂYBRID THEORY] WARNER BROS. 47755 (18.98, 1&.98) @
MICHAEL BUBLE
18 12 110 IT'S TIME 143/REPRISE 48946/WARNER BROS. (18.98) @ B
33 5 ELVIS PRESLEY
2 ELVIS: ULTIMATE GOSPEL RCA/SONY BMVG STRATEGIC MARKETING GROUP 05236/SONY BMG (16.98)
20 24 g2 THE BABY EINSTEIN MUSIC BOX ORCHESTRA e
BABY EINSTEIN: LULLABY CLASSICS. BUENA VISTA 881085/ WALT DISNEY (7.98)
ggs BOB MARLEY AND THE WAILERS .
d _LE_G_BI‘D THE BEST DF BOB MARLEY AND THE WAILERS TUFF GONG/SLAND 548904/UME (13 58/8.96) @ @
172 LED ZEPPELIN B
_Eimv DA_VS_& LATTER DAYS: THE BEST OF LED ZEPPELIN VOLUMES ONE AND TWO ATLANTIG 83619AG (19.98)
QUEEN
674 GREATEST HITS HOLLYWOOD 161265 (18.98/11.98) m
443 SUGARLAND B
TWICE THE SPEED OF LIFE MERCURY 002172/UMGN (13.98) _8
530 CREEDENCE CLEARWATER REVIVAL a
- CHRONICLE THE 20 GRE_AT_EST HITS FANTASY 2_"v'CONCORD (]7 9_5;12.95) ! &
] TOBY KEITH
26 % 123 GREATEST HITS 2 DREAMWORKS (NASHVILLE) 002323/UMGN {13.98) B
27 ) JOURNEY ®
N ' JOURNEY'S GREATEST I_IITS LEGACY/COLUMBIA 85889/SONY MUSIC (18.98/1 2.981 foady
KEITH URBAN i
R 20 130 BE HERE CAPITOL NASHVILLE 77489 (18.98) _ nx
a7 177 JOHNNY CASH 2
- i 16 BIGGEST HITS LEGACY, GOLEMBIA 69739/SONY BMG (11.98/7.98) )
; THE POLICE
30 7n _EVERY BREATH YOU TAKE: THE CLASSICS A&N, }HRONIGLES 003765/UME (13.98] E
DEF LEPPARD
w3 28 426 VAULT -- GREATEST HITS 1980-1_995 MERCURY 528718/UME (18.98/11.98) n
JOSH GROBAN 5
= 25 148 CLOSER 143/REPRISE 4845_O/WARNER BROS. _(18,9§) ®
@ 38 113 JOHNNY CASH (3]
4 JOHNNY CASH AT FOLSOM PRISON_LEGA_CVI_COLUMBIA 65955/SO_NY BMG (11.93/7.9_5)__
THE BEATLES
t 34 331 1 APPLE 29325/CAPITOL (18.98/12.98) - L4
a5 19y GEORGE STRAIT a
50 NUMBER ONES MCA NASHVILLE 000458/UMGH {25.98) o
117 BEYONCE
DANGEROUSLY IN LOVE COLUMBLA 86386*/SONY MUSIC (12.98)
118 LYNYRD SKYNYRD ]
ALL TIME GREATEST HITS MCA 112229/UME (18,98/12.98)
THE BEATLES
§GT. PEPPER'S LONELY HEARTS CLUB BAND APPLE 46442*/CAPITOL (11.98/17.98) "
TOM PETTY AND THE HEARTBREAKERS
GREATEST HI_TS MCA 110813/UME (18.98/12.98) o
105 JACK JOHNSON 2]
N BETWEEN_DREAMS JACK iOHNSON/BRUSHHRE/UNIVERSAL REPUBLIC 004149*/UMRG {13.98)
205 4MI HENDRIX 2]
EXPERIENCE HENDRIX: THE BEST OF JIM{ HENDRIX EXPERIENCE HENDRX 111671*AIME ( 18.9812.98)
a1 DANE COOK 1
‘a 7‘2 n _H_AR_I!FUL IF SWALLOWED COMEDY CENTRAL 0017 (16,98 CD/DVD) ® h .
s MICHAEL JACKSON >
A 4 | THRILLER EPIC 66073/SONY MUSIC (18.98/12.98) v
| JOHN LEGEND ¥
44 30 77 GET LFTED G.0.0.0./COLUMBIA 92776*/SONY MUSIC (18.98) @® .
o THE BEACH BOYS L
45 . 41 191 THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (18.98) <+)_ E
KELLY CLARKSON
_46 8 BREAKAWAY RCA 64491/RMG (18.98) a
104 LIONEL RICHIE ]
THE DEFI!ITIVE COLLECTION UNIVERSAL MOTOWN/UTV 068140/UME (18.98)
THE KILLERS ;
4.8 50 117 HO_I F_USS ISLANQ llug&"lDJMG (13.98) "—ﬂ
: RED HOT CHILI PEPPERS @
EREATEST HITS WARNER BROS. 48545 (18.98) o
SHERYL CROW B

THE VERY BEST OF SHERYL CROW A&M 001521/INTERSCOPE (16,98)

TOP POP CATALOG: Catalog Albums are 2-year old tittes that have fallen beiow No. 100 on The
Billbcakd 200 or re-issues of older albums. Total Weeks column reflects combined weeks title has
appeared on The Billboard 200 and Top Pop Catalog Albums. TOP INTERNET: Reflects physical
albums ordered through internet merchants, based on data collected by Nielsen SoundScan. Catalog
titles are ncluded. TOP DIGITAL: Release sold as a complete album bundte through digital downioad
service:. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations.

2007 VNU Business Media, inc. and Nieisen ScundScan, Inc. All rights reserved.
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SALES DATA
COMPILED 8Y

N
Nielsen
SoundScan

ARTIST
IMPRINT / DISTRIBUTING LABEL

AMY WINEHOUSE
UNIVERSAL REPUBLIC /UMAG

S MORRISON

Title 35 E

=3

Back To Black 7

JAM Undiscovered 2

2 POLVDOF} rILTERSCOF'E

) . ARCADE FIRE Neon Bible 4

i EHGE_—__, o o . |l
a NEIL YOUNG Live At Massey Hali 1971 5
= REPRISE /WARNER BROS. ® !

- . DAUGHTRY " Daughtry
_.'. 3, l RCA 88860/RMG - it 4
e MMusco SOULCHILD Luvanmusiq 4

ATLANTIC /AG F -
= SOUNDTRACK 300 'gp

6

WARNER SUNSET /WARNER BROS
THE FRATELLIS
1] 2 C_HERR‘.’TREE:DRDP THE GUN/ISLANO /INTERSCOPE
a 5 5 SOUNDTRACK
WARNER SUNSET/ATLANTIC /AG
LILY ALLEN
‘o “T CAPITOL
LLOYD
] THE |NC."JNIV5RSAL MOTOWN /UMRG
FALL OUT BOY
1 FUELED BY RAMEN/ISLAND /I0JMG
15 96 JUSTIN TIMBERLAKE
& JIVE /Z0MBA

" RELIENT K

= | GOTEE /CAPITOL @
) JOHN MAYER
__" " o2r AWARE/COLUMBIA /SONY MUSIC

%

Costello Music 48

Music And Lyrics Jgs

Alright, Sl (aq

Street Love

m

Infinity On High 9

FutureSex/LoveSounds n B8

" Five Score And Seven Years Ago 2

Continuum 20 W

il 3= gg =
, LE 25 ARTIST Title 8% =
! S5 22 IMPAINT/ DISTRIBUTING LABEL Sl
B NEIL YOUNG Live At Massey Hall 1971 8
=l REPRISE 43328/ WARNER BROS. ® ——=

ARCADE FIRE Neon Bible
=0 L2 erer o8 - - o | 18
= - NORAH JONES Not Too Late
2 3 7_ BLUE NOTE 74516/8L6 ® B - "
5 mmv WINEHOUSE Back To Black
| B UNIVERSAL REPUBLIC 008426/UMRG 1y
Bl CELTIC WOMAN A New Journey
=gl 0 &7 MANHATTAN 75110/BLG a
»a DIXIE CHICKS i Lon
= 48 co-.uuez.n.cec.’awsowv MUSIC ® Taking The Long Way gg a
7 17 DAUGHTRY Daughtry
: _RCA 88B60/AME k
3 P LUCINDA WILLIAMS West 66
LOST HIGHWAY 006336 1
i, CORINNE BAILEY RAE Corinne Bailey Rae {
-!- oo _CAP[TOL 66361 . 20 .'-
- JOHN MAYER Continuum I
B 12 [0 L WARE/COLUMSIA 79018-/SONY MUSIC » W
1 - MARY CHAPIN CARPENTER The Calfing
- i V82T 206 431111/ROUNDER 81

<2 14 2 SOUNDTRACK
WARNER SUNSET/ATLANTIC 101537/AG
15 g THE SHINS
SUB POP 705*
SOUNDTRACK
| WARNER SUNSET 101272/WARNER BROS
50 5 PATTY GRIFFIN
ATO 0036

Music And Lyrics | gq

Winging The Night Away 4

300 |55

Children Running Through 139

= A NEW JOURNEY
A o CELTIC WOMAN (MANHATTAN/BLG)
e 2 107 CELTIC WOMAN
=~ A CELTIC WOMAN (MANHATTAN/8LEG}
. CELTIC FAVORITES
VARIOUS ARTISTS (MADACY SPECIAL PRODUCTS/MADACY
4 1 IRISH FAVORITES
_VARIQUS ARTISTS (MADACY SPECIAL PRODUCTS/MADAG )
3 li7 AN ANCIENT MUSE
_ _LDREENA MCKENNITT (QUINLAN ROAD/VERVE/VG)
CELTIC TREASURE
HAYLEY WESTENRA (DECCA/UNIVERSAL CLASSICS GROUP
RODRIGO Y GABRIELA
RODRIGO Y GABRIELA (ATD.
IRISH TENORS
VARIOUS ARTISTS (MADACY SPECIAL PRODUCTS/MADACY)
PASAJERO
_GIPSY KINGS (NDNESUCH/WARNER BROS.)
GREAT IRISH PUB SONGS
VARIOUS ARTISTS (DELTA)
THE ITALIAN
PATRIZIO {NEXT PLATEAU/UNIVERSAL MOTOWN/UMRG)
THE ESSENTIAL CHIEFTAINS
THE CHIEFTAINS (LEGACY/RCA VICTOR)
UNITL THE NEXT TIME
OANIEL 0'DDNNELL (DPTV MEDIA
CELTiC DREAMS
_VARIOUS ARTISTS (BCI)_ -
5 WITH ALL DUE RESPECT: THE IRISH SESSIONS

. i YOUNG DUBLINERS (429/5LG

Data for week of MARCH 31, 2007

T
Eﬁ S ARTIST
= $£EE e (IMPRINY / DISTRIBUTING LABEL)
@
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COMPILED B~

N ni
Nielsen
VideaScan

o TITLE
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

20TH CENTURY FOX 41969 (29.98)

SMPLED |

®
Chart tegend for rules and explanations h e r complete legend information

Nielsen
SoundScan

TOP
; HFA'I'SEERS@ ;
& ! S lm% ﬂg@

CONSEQUENCE - ' ,
l 6.0.0.D./COLUMBIA 94805/RED 15K (12.98) Don't Qur- Your Day Job

Principal Performers

CERT.
RATING

Sacha Baron Cohen/Ken Davitian

PETER PAN

WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMET ~ £2665 (29.98)

Animated

'
4 BIG DOMP 5973/KOCH (17.98) Beat'n Down Yo Block

THE DEPARTED
WARNER HOME VIOEO 73674 (28.98)

Leonardo DiCaprio/Matt Damon

- (1791390 BULLET FOR MY VALENTINE )
49 PINTTIR TRUSTHILL 74 (13.98) The Poison

4 : 3 FLUSHED AWAY

DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOM: VIDEC 17684 (29.98) . Animated e :! 223 Q}%A?TEH%EQ?:}N?W“’I‘.&:‘(%’Q‘B’.R = Yours To Keep X .
£ 3 IOPJ;;;‘IEECESVIEOEO.’BUENA YISTA HOME ENTERTAINMENT 70515 &9.98) Hugh Jackman/Christian Bale £5 Prr“) ﬂ E XRLJZIGD:E/BEGGARS GROUP (15.98) The Third Hand %
'3 IR’I“MEE T?MEECPRROEJCTIONS 001 (34.98) VarlustArlists = - 1 6 Z.EISEOLBD%g%%gND haed Writer's Block s
Ayl D e e nimated S I e Haciendo Historia
: 5‘ | PBAQA?AE&NT HOME ENTERTAINMENT 45984 (29.98) RradRit/Cate]Blanchet e niﬁ 3002[1)5’?5;((;129; GABRIELA Rodrigo Y Gabriela 1'2:’
g 10 | 8 3 VCIAIE‘TJ8SENFE‘YEHLOkA?ELJITIE:Rﬁ\INTanl:TS';[)EIIH\ JIISIMEOME ENTERTAINME & 29623 (29.98) AQimzteo ; ¥ Ln?gEo?7gle?ﬁ.9s- Speak For Yourself
E, EORNSA(i'T-'E HOME ENTERTAINMENT 17938 {19.98) Sandra Bullock/Don Cheadle ol ..Sl;m“ Xg\lﬂlall.].':/ANEhcl g‘OECJkld08015{UME £10.98) You Zan Hold Me Down
1, ‘1,2_ '\' 1 E g)ﬁfp%ﬁfﬁ??(?ﬂ?emsRTA|NMENT 15694 (28.98) Animated o Srs':?Ev:/gg ::1’1.95) A Different Light -
! 2 A3 LITTLE Uwfoi Satgrlggl_-;:”NE Greg Kinnear/Steve Carell - i) Eu\érfﬂksﬁm SSOMALT DISNEY (11.5) Everlife L
] 43 CARS Animated o BOYS LIKE GIRLS 3oys Like Girls © =

WALT DISNEY/PIXAR/BUENA VISTA HOME ENTERTAINMENT 27189 (29.98°

COLUMBIA 76283/RED INK (11.98)

s 'z TENACIOUS D IN: THE PICK OF DESTINY Jack Black/Kyle Gass *
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 10688 (27 98)

LOS CUATES DE SINALOA
SONY BMG NORTE 04734 (11.98)

%‘:

Puro Sierreno Bravo

Ty
@
w

n

SONY PICTURES HOME ENTERTAINMENT 08766 (14.98)

=4 [’;-RLEﬁNﬁVSORKOSFHOOMES\ITEIRATII:‘MElENRTiJNIVERSAL STUDIOS HOVE7I0E = 11782 (29.98) L T e e 2 g\ﬁﬁﬁ?ﬁﬂm&fomm (17.98) @ InhLman Rampage .
0 meﬂsﬂimi Uiz — s, Robin Wiliams/Christapher Walken 11| g 5{;‘35&%&%3?@’5&%) Countrified =
gﬁgg&y&fﬁm — Russell Crowe/Albert Finney ©  reas KOV T . _— Everything Starts Where It Ends
E\nggu;?s ESA‘ESV%E"{) 22642 (29.98) Wa SN et " . x;RS’E:K(EgK CHiE] MVAR TaeS :%
BLACK HAWK DOWN YURIDIA

Josh Hartnett/Ewan McGregor ] Hebla El Corazon

SONY BMG NORTE 02498 (14.98)

UNIVERSAL STUDIOS HOME VIDEQ 29642 (19.98)

» THE LAND BEFORE TIME: THE GREAT DAY OF THE FLYERS Animated s

SAY ANYTHING 1
DOGHOUSE/S 71805/RMG (11.98} ..Is A Real Boy I

STARGATE ATLANTIS: THE COMPLETE SECORD SEASON Torri Higginson/Joe Flanigan -
MGM HOME ENTERTAINMENT/20TH CENTURY FOX 06786 (49.98)

- 17 1% COLD WAR KIDS Robters & Cowards

THE GUARDIAN

TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 5(348 &2€.98

ELISABETH WITHERS
BLUE NOTE 68171/BLG {17.98)

Kevin Costner/Ashton Kutcher = pvid It Can Happen To Anyone

DOWNTOWN 70009 (13.98)

SPIDERMAN i £ 5= CHIODOS .
phia SONY PICTURES HOME ENTERTAINMENT 01540 (24.98) Tobey Maguire/Kirsten Dunst S S8 1822 05 vision 136 (14.98 COIDVD) ® All's well That Ends Well
THE ILLUSIONIST iamatti N g ROCCO DELUCA & THE BURDEN ] . 0
m a9 | 207H CENTURY FOX 40237 (29.98) Edward Norton/Paul Giamatti ] h.o; - ! B I Trust You To Kill Me |
; HILLSONG

i 5 LABEL/DISTRIBUTING LABEL & NUMBER (PRICE)

SOUTH PARK: THE COMPLETE NINTH SEASON {
COMEDY CENTRAL/PARAMOUNT 50964 (49.98) l

STARGATE ATLANTIS: THE COMPLETE SECOND SEASON
E Bl MGM /20TH CENTURY FOX 06786 (49.98)
S HAWAII FIVE-O: THE FIRST SEASON
Bl PARAMDUNT 88916 (49.98
NORTHERN EXPOSURE: THE COMPLETE SIXTH SEASON
UNIVERSAL STUDIOS 03512 (59 98)
,; 24: SEASON ONE
: =" 20TH CENTURY FOX 05416 {59.98)
& 4 25 TOM AND JERRY'S GREATEST CHASES
wed v WARNER 65306 (9.98)
5 = CURIOUS GEORGE: 200 NIGHT AND OTHER ANIMAL STOREES
= (5% UNIVERSAL STUDIOS 03082 (16.98)
8 17 - FIREFLY: THE COMPLETE SERIES
_ ik 20TH CENTURY FOX 08929 (49.98)
'3 ¢ EDDIE MURPHY: DELIRIOUS
i '} : =t ] ANCHOR BAY 70073 (19.98)
{40 7 s HIGH SCHOOL MUSICAL: ENCORE EDITION
= WALT DISNEY/BUENA VISTA 49549 (26.98)
GREY'S ANATOMY: SEASON ONE
== TDUCHSTONE/BUENA VISTA 4173503 (29.98)
THE OFFICE: SEASON ONE
NBC/UNIVERSAL STUDIOS 28506 (29.98)
1 = NFL: SUPER BOWL XLI CHAMPIONS: INDIANAPOLIS COLTS
WARNER (24.98)
FAMILY GUY: VOLUME FOUR
20TH CENTURY FOX 38209 {39 98)
SABRINA THE TEENAGE WITCH: THE FIRST SEASON
CBS PARAMOUNT/PARAMOUNT 22274 (42.98)
FOSTER'S HOME FOR IMAGINARY FRIENDS: THE COMPLETE SEASON 1
1 WARNER 7807 (19.98)
13 o THATS SO SUITE LIFE OF HANNAH MONTANA
= WALT DISNEY/BUENA VISTA 72980 (19.98)
WEEDS: SEASON ONE
LIONS GATE 18805 (39.98)
THE BOONDOCKS: THE COMPLETE FIRST SEASON
SONY PICTURES 14613 {49.98)
WHAT'S NEW SCOOBY D0O?: SAFARI.SO GOOD
WARNER 02390 (9.98)

- 2> 1 DORATHE EXPLORER: MUSICAL SCHOOL DAYS
3 . NiCK JR./PARAMOUNT 50624 (16.98

SOUTH PARK: THE COMPLETE EIGHTH SEASON
PARAMOUNT 889794 (49.98)

GREY'S ANATOMY: THE COMPLETE SECOND SEASON UNCUT
TOUCHSTONE TELEVISION/BUENA VISTA 70099 (59.98)

| MARTIN: THE COMPLETE FIRST SEASON
‘,& 20 50 35012 (20.96)

EVERYBODY LOVES RAYMOND: THE COMPLETE SEVENTH SEASON
HBO/WARNER 92406 (44.98

Data for w=2ek of MARCH 31, 2007 | For chart reprints call 646.654.4633

28 ?1 HILLSONG AUSTRALIA/COLUMBIA 88310/SON~ MUSIC (17.98) ® MightylojSaveaFive

s & MICKEY AVALON
(5171 MYSPACE 007853/INTERSCDPE (11.98)
2 ; ALEGRES DE LA SIERRA
- | UNIVERSAL LATINO 622349 (10.98)
¢ K-0S
VIRGIN 80224 (12.98)
THE TRAGICALLY HIP
3 4, 5,

- BORAT UNIVERSAL CANADA 0251712124/FONTANA (75.98) !

20TH CENTURY FOX 5 KINTO SOL Los Hijos Del Maiz '
= ’ UNIVISION 311038/UG (12.98)

THE DEPARTED =

WARKERLNOME VICED 2% 2 ?BJ h;gylﬁg%‘ve SAL LATING (14.98
STRANGER THAN FICTION Pe-iz B ©L0W 29001S/UNIVERSAL LATIND (14.98)
SONY PICTURES HOME ENTERTAINMENT 1 . RED

e —— ESSENTIAL 10807 (12.98)
THE
RRESTIGE ey MARY ALESSI & FRIENDS

Mickey Avalon

Lagrimas En La Sierra

Atlant s: Hymns For Disco |

TITLE

_ LABEL/ DISTRIBUTING LABEL World Container Contents Jnder Pressure

Flow La Discoteka 2

End Of Silence

TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTANMENT i
MIAMI LIFE SOUNDS 0001 (16.98) WhenwWomer orshe
- MAN OF THE YEAR Pe-13 TITO NIEVES -
UNIVERSAL STUDIOS HOME VIDEO ! i i i i
BABEL LA CALLE 330022/UG (13.98) Canciones Clasicas De Marco Antonio Solis | ¢
PARAMOUNT HOME ENTERTAINMENT : THE KOOKS Inside In / inside Out
E STIEDYAVAN, W VIRGIN 50723/ASTRALWERKS (14.98) -
DREANWORKS HOME ENTERTANMENT/UNVERSAL STUDIOS HOVEVIDED | :E%ﬁgﬂé Z'EZA%'(Q?NEN Sters In My Crown =
LET'S GO TO PRISON " : 17
| UNIVERSAL STUDIOS HOME VIDEO 40 = DR.DOG We All Belong
= * PARK THE VAN 12 (13.98)
F 2 A GOOD YEAR 683 OMEBACK K P
" ' © 20TH CENTURY FOX c D Broadcasting... ©
e THE GUARDIAN VICTORY 323 (13.98) =
10 9 7 ek EL CHAPO DE SINALO
s TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTANMENT E SINALOA La Noche Perfecta

DISA 720802 (10.98)
GROUP { CREW
FERVENT 886873/ WARNER BROS. (7.98)
COBRA STARSHIP
DECAYDANCE 089/FUELED BY RAMEN (13.98°
JJ GREY & MOFRO
ALLIGATOR 4914 (16.98)
CARTEL
e : ¢ THE MILITIA GROUP/EPIC 83850/S0NY MUSIC (15.98)
' LOS HUMILDES VS. LA MIGRA : i
S CTURER 8CI LATING 41593/BC) (6.98) Los Humilces Vs. La Migra r,
- JOHN WALLER
el BEACH STREET 10118/REUNION (11.98)
X360: DEF JAM: ICON
ELECTRONIC ARTS 4 APPLES IN STEREO

[ 2 4
XBOX: TOM CLANCY'S GHOST RECON 2: SUMMIT STRIKE Hi SIMIAN:213_/VERRAC(15.98)
bt B BLUE SIX

" - NAKEDMUSIC 19 (15.98)
é(gfc%MLOST PLANET: EXTREME CONDITION GEORGE LOPEZ

= 0GLIO COMEDY 89140/0GLIO (16.98)
X360: WITC " .
AT?SOINCBULLET H i 5 IS SECONDHAND SERENADE
FS2: NEED FOR SPEED: CARBON ¢ v GLASSNOTE 63020/EAST WEST (13.98)
£A SPORTS
4 X360 TOM CLANCY'S RAINBOW SIX: VEGAS &
= UB! SOFT

Group 1 Crew

While The City Sieeps, We Rule The Streets

Country Ghetto

Chroma

The Blessing

New Magnetic Wonder gg‘

Agquarian Angel

El Mas Chingon EI

Awake

" BREAKING & ENTERING

Rock troupe Sherwood may have been slgned by MySpace, but the foursome has

X360: NBA STREET: HOMECOURT ¢ Invaded OurSpace as its sophomore set, "A Different Light,” bows at No. 12
EA SPORTS ; 33 -leatseekers and No. 38 on Top Independent Albums. Discover developing a-tists Il
' X360: GEARS OF WARS M waking their inaugural chart runs each week in Break'ng & Entering on Billboard.com.
MICROSOFT : i
= - The best selling albums by new and developing acts, defined as those who have never appeared in the too 100 ¢f The Bi Iboard 200. If & Heatseekers tifl-
PS2: BULLY T r=achz: #hat level, it and the act's subsequent albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rules and

ROCKSTAR GAMES exp anztors. © 2007, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved
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ISTTIME Granny Marn Publlshlrg BMIMalik-Mekhi
BM/Basement urk ASCAPMHot Sauce Music,
ASCAP 100 87, RBH 20
2 STEP Cuality, BMI H100 35; POP 49, RBH 14
30 SOMETHING | ySH.lbhshlng ASCAP/WB
Music, ASCAP/Ain't Nthm Goirr On But Funking,
ASCAP/Bat Future Music, BMI/Sangs Of Universal.
BMVPSaIm 1441 Music. BMVEMI April, ASCAP),

HLAWBM Rl
#9 DREAM (1974 ASCAP/Lenono, BMI) POP 85

AINT NO LOVE SONG (| O%Lavel Music Goup,
% 1t Control) RE!

ALL MY FRIENDS SAY (Murrah Music Cor goranon

BMbHause Of Full Clrcle BMUFull Circle, BMBlack in

Ege Saddle, ASCAP/Groove Puppy Music, ASCAP) CS

ALYSSA LIES (Careers-BMG Music Publishing,
BMiMore Than Rbyines Music, BMI) H100 §

AMAR ES LD GUE GUIERD (i Toute e i Ve,
S L/Edlmones Musicaies Clippers, S LAarala Music.

AND } AM TELLING YOU I'M NOT GOING {Dreamgiris,
ASCAPAIniversal-Geffen Again Music. BMI/Dreamettes,
Egﬂﬁl{r;wersalﬁel ien Music, ASCAP), HL, H100 84,

ANONYMOUS (Ezeke intemational Musm BMiHitco
Music, BMUChristophier Mathew, BMV/Jahaae Joints.,
SESAGUniversal Tunes. SESAC/Booneg rs Stop.
ASCAP/UmvemI Music Comoration, Al PNl inia

ch, ASCAP/WB Music, ASCAP/Royal Coun u5|c
ASCAP/Jemme Harmon Productions. BMI) R
ANTES DE QUE TE VAYAS ‘Promoaones usmles HR,
A, BMiPeermusic il, BMI) LT 11

ANYWAV {Delemmava, BMULife Des Autuers,

QSCAP/Bucky And Clyde, ASCAP) CS 5; H100 60, POP

BEAUTIFUL LIAR/BELLO EMBUSTERD (B-Day,
ASACP/EMI April, ASCAP/Sony/ATY Tunes,
ASCAP/Amanda Ghosl Bucks Mus;c G(oup Limited,
ASCAP), HL, H100 94; LT 22; POP

BECAUSE OF YDU (TS\IIJp[er Sayln HJbllshlng BMIZomba
Sorg, BMVSon /ATV Tunes, ASCAP/EM Agul

ASCAS). HLAWB H100 67 POP B4

BEER IN MEXICO (Son /ATV MlIene ASCAP/IsIandsouI
ASUAP) HL, CS 1

BEFORE HE CHEATS (Tha Lmle House, ASLAPNl%th
Under roa%g P/BSCZ /Sony/ATV Cross Keys, ASCAP), HL,

BENDITA TU LUZ {Tulum, ASCAP/WB Music.
ASICAPNaIIlnl%_nc;B ngs, BMI/Careers-BMG Music Pub-
st

BETTER THAN ME SEMI Blackwood, BMUHinder Music,
BMV#HII Buck Publishing, BMI), HL, Hi00 72; POP 51

BE WITHOUT YOU {(Mary J. BIBge ASCAP/Universal
Music Corporation, ASCAP/WBM Music, SESAC/Baby-
boys Littie Publishing Company, SESAC/Noontime
South, SESAC/Jada And Jaden's Publis! nm%
SESAC/Naked Under My Clothes, ASCAP/Chrysalis
Music, ASC, AP/Jasons ncs SESAC/Reach lobal
Tunes, SESA(

BE WITH YOU Gad SongS ASCAP/Che Lane,
ASCAP‘weeI G CAP), CLM, RBH 50

BOMSHEL ST SMldas Ma%lg ASCAP/Midas Music
ASCAP/Dimensional Songs Of The Knoll, BMYK Idaho
Musnc BMI/Che River. BMI/Big Blue Diamonds

M), CL
BOSTONXSEMI Apil, ASCAP/AuguSIana Music. ASCAP).
HL, H100 46; POP 38

BREAK 'EM DFF (Paul Wall. ASCAP/Commission Pub-
lish BMI/NoddIacIm Publishing, BMI/2 Kingpins
Publ m% RBH 61

BREAK IT FF(TdIan ASCAP/GreensIeev% PRS/Duf

Rock, PRS/EMI April, ASCAP/CoPyr H%m Control/Annarhi

Musuc BMVEM Blackwood. BMI). HL. H100 21, POP

BUDDY SHOUIChIId ASCAP/Universal Music Corpomnon
C 1030 thnshmgAASCAP/IQrI uin,
BMVGumn Style, BM/Bug Music, ASCAP/Kenix,
BMI/Sugar Blscul' ASCAP) H100 38; POP 82: RBH 2
BUY U A DRANK (SHAWTY SNAPPIN') (Nappy
BMVZomDa Son , BMI/Grann Man
IushuA% I/Mekhi Music VBasermnl unk Sout
ASCAP), WBM. H100 32, POP 48: RBH 18

CADA VEZ QUE PIENSO N T) {Sony/ATV Discos,
ASCAP)LT 10

CALLING ME (1996 Music Lane, ASCAP/AImo Music,
AS(IAPHL /BMG S5%ngs ASCAP/Zowa Songs. ASCAP).

CANDYMAN (Xtina Music. BMI/Careers-BMG Music
F’ubhshlng| BMV/Stuck In The Throat, ASCAP/Famous.

L/WBM, H100 25; POP 20

CANT FURGET ABDUT YOU {1l will, ASCAP/Zomba
Enterprises, ASCAPilli am Music, BMYCheny River,
BM oray Music. SESAC/Chyisette Micheie Music,

SAC/Boume Co. ASCAP), CLM/HL/WBM RBH &;

CAN'T GET ENOUGH {Rorfney Jerkins Productions,
BMUEM] Blaciowood, GMVESign Music. BMU red
Jerkins il BMVLaShawn Daniel s Producnons
ASCAP/EMI Agnl ASCAP), HL, RBH 34

CHANGE ME (BMG Son ASCAPAZ)emlS Hot Songs,
ASCAP/EMI April, ASC /Snan Motel Music.,
ASCAP/Underdo%s Songs, ASCAP/AIMo Music,
ASCAP/Tank 1176 Music, ASCAP/Black Fountain Pub-
lishing, ASCAP/Antonio Dixon's Muzik, ASCAP/Anthony
Nance Muzik, ASCAP/EMI Blackwood, BM/Tar It Up
Music, BMI/(,ogyn ght Contiol) HUWEM, RBH 36

CHASING CARS (Big Life, B 3 WBM, H100 40

CHICA VIRTUAL (Mot Listed) | T 44

CIRCLE (Bryan-Michael Cox, SESAC/WBM Music,
SESAC/Songs In The B Flat, SESAC/Noontime
South, SESAC/Notting Hil Son%s SE It Down
Music, SESAC/Adonis Shropashire, ASCAP/Phoenix
Ave. Music HJbIlshl . ASCAP/Justin Combs Publish-

ASCAP/Kenmvck Dean Publishing

mg ASCAPEM!
Designee, SESA eDeams List, SESAC/December

First blshlng Group, SESAC/Dot 2 Dot Music,
ASCAP/Famaus, ASCAP) H100 92; POP 98, RBH 37
COME AROUN%H&IBe igital Publishing, SOCANMS.
Musm ASCAP, am usnc ASCAP/STB Music,

Xﬂne ASCAP/ZAP Fow, ASCAP/Fairwes|

Musm USA BMU/Spirit Music, BMI} RBH 78

COME CLOSE (Ten Count Publishing, BM/Shonta Music.
BMI) RBH 88

COME ON RAIN (Mike Curb Music, BMVSweeI Radical
Music, BMiPat Price, BM), WBM, CS 43

COME TO BED (EM Blackwood, BMI/Oklahoma Gir
Music, BMAWE Music. ASCAP/Rich Texan Music.

HL/WBM., CS 36

ASCAP), ,

COME WITH ME (WBM Music, SESAC/Songs In The Key
Of B Flat, SESAC/Noontime South, SESAC/Klassic Lee
Music. SESAC/Phoenix Ave. Music Pubiishing,
ASCAP/ustin Combs Publishing, ASCAP/EMI Ape,

AP), HL/WBM, RBIt

44
Como E)NTENIJER (Blu's Tunes, ASCAP/EMI April,
ASCAP/Gunhill Music, ASCAP) LT 23

COMO YO NADIE TE HA AMADO (Agressive,
ASCAP/Sony/ATV Tunes, ASCAP/Bon Jovi, ASCAP/UNi-
versal PolyGram Inlemahonal ASCAP/Desmoone
ASCAP/EMI AM ASCAP) LT

C%\NDO BAJALA MAREA (COIgemS{MI ASCAP) LT

CUPID'S CHOKEHOLDAPmIephc Caesar Music,
ASCAP/EMI April, ASC day Malone.
ASCAP/Dimensional M OQI ASCAP/Reonhan
Music, BMVEMI Blackwor BMl/Almo Music.

70 |

ASCAP/Delicate. ASCAP), HL, H100 4; POP 5

DASHBOAR% ly Casanova Musxc ASCAP/Tschud)
A AP/Marr Sony

Music, A razy Grome, AS ngs,
BM Panis Music. BMl/Robot Horse Music, BMI)

H100 0P 94
DETALLES (Once Rios S.A. de C.V/TN Ediciones. BMI) LT

DIAMONDS (J. Brasco, ASCAP/Little Deven, BMYTVT

Songs BMVYSarom Son . ASCAP/Maddie Jaimes
Egs ASCAP/VoungJeezy Music inc.. BMYEMI April,

AS AP MlBlackwood BMINo Quesfion Enteriainment.

BH 67
A []IFFE ENT WORLD (Nashvlslavﬂle BMI/NH
BMIGony/ATV Acuff Rose, BMI/CH
BMI/Son[y/ATV Tree, BMVGold Watch, BMI) HL, CS 32
DIME QUIEN ES Fﬁcmc Lann ASCAPMaimo Aguirre,
BMVEiorteaga. %ﬂ
DIRTY GIRL A%Unworsal usic Corporation, ASCAP/Mem-
nersfield, ASCAP/EMI Blackwood. BMVPano Wire
usic, BMI), HL, CS 48
DIXIE LUL V(EMI Blackwood, BMi/Greenhorse
Music, BMI/Patrick Davis, BM/Drum Groove,
SESAC/Calhoun Enterprises, SESAC), HL, CS 26
DOE BOY FRESH [ Teinoise Publishing, BMU/Music
Resources, BMIChanllitary Camy usic, ASCAP/Uni-
verssIBWJ?sm Corporation, ASCAP). HL. H100 98; POP

90;
DONT CRY (EZ Vida, ASCAP/Scariito, ASCAP) LT 26
DONT MAKE ME (Cal IV, ASCAP/BergB(aln SCAPAUNI-
versal Music Cmporauon ASCAP/Big Orange Dog,
ASCAP/Sony/) ASCA /Dimensional

ny/ATV Cross Ke
Music 011091 ASCAP) CS 21
DONT MATTER (Byefall Mu3|c ASCAP/Famous,
ASCAPALawsongs, BMI), HL. H100 3; POP 2, RBH 16

ERES PARA MI (Manzano. BMIVEmI Musical S.A. de
C.V/Wamer Chappe!l Edicoes Musicais LT 34

ESE (Primavera Worldwide Music, ASCA

ES]Q45 MAS {Julianlia Musical, ASCAP/E imusa‘ ASCAP)

FACE DOWN (Sonﬂs Of Universal, BMU/Grim Goodbye

Music, BMP HL, H100 26: POP 16
A FEELIN LIKE THAT (White Monkey. BMVHainy Gra-
ham BMI/Category 5, ASCAP/Music Of Rl

ASCAIY/0Id Des erados ASCAP/NZD, ASCAP CS4
FERGALICIDUS(WlIllam Music, BMU/Cheny Fiver,
BMIHeadphone Junkie PuohshulgSCASCAP M Apnl
ASCAP/Rusthless Atlack Muzick, ASCAP/Pink Passion

Muzick, ASCAP/Two Badd Music, ASCAPMeriar
Mu}?i%3 BMU/Bughouse, ASCAP), CLM/HL, H100 36

PQ

FIDELITV (Sowet Kitsch Music, BMVEM! Blackwood.

BMI) Hi H100 79; POP 70

FIND 0UT WHO YOUR FRIENDS ARE (Sony/ATV Aculf
Rose, BMILavender Zoo Music, BMU/Careers-8MG
MII.J/WB ?AJDIIShmg BMI/Sagrabeaux Songs BMI),

FLACA 0 GORDITA (Mia Mussa, ASCAP/SO!%ATV Dis-
BOMSI A[SC/gPNVB Music. ASCAP/ACL Music Publishing,
FLATHEAD EMI Blackwood, BMI), HL, H100 73; POP 64
Fggm YESTERDAY (Apocraphex Music, ASCAP) H100

FU PAY ME (Sunny Valentine husic, BMShde Thal
Music, ASCAP/Regina's Son Music, ASCAP/EMI April,
ASCAP/Granny Man Publishing, BMI). HL. RBH 65

GET BUCK (Mouth full O Gotd, ASCAP/Universal Music
CorBSo 106, ASCAP/My Diet Starts Tomormow,
ngs Of Umve BMVSnx I'm Stoned. ASCAP/50
Cem Musuc ASCAP) RBH 52
HAWTY (J Lack Musnc ASCAP/J Pat mbusmng
ASCAP/EMI ril, ASCAP/Ry Love Music, ASCAP/UR-V
Music, ASCAP/Is moot Musik, BMPYoung Goidie.
BMOIGW?aénef Tameflane Publsshlng BMI), HLAWBM,
GET ME BODIED B Day ASACP/UnIversaI Tunes,
C/50ngs Of Universal, SESAC/Team S Dot Publish-
mg BMVano Music, BMVSongs O Windswept Pacific,
BMIMakeba Yoga Flames, BMVJanice Combs Publish-
sn , BMVEMI Blackwood, BM{/Angela Beyinge,
CABIB/EMI April, ASCAP/SoIange MWEASCAP), HL,

RBH
GET TO THE MONEY (Gordon Maurice Swiney,
ASCAP/REEC Wear Hlbllshmg ASCAP/Sunday Delivery
Music Publishing, ASCAP) Rl
GIRLFRIEND (Avri] Lavigne, SOCAN/AImo Music.,
ASCAP/Kasz Money Publishing, ASCAP/Kobalt Music,
ASCAP). HL, H1008, POP 9
GIVE IT T0 ME (Virginia Beach. ASCAPWB Music.
ASCAP/Tenman Tunes, BMyZomba Enrerpnses
ASCAP/Nelstar mollshwr;gs ASCAP/EMI Ap
ASCAP/Stix I'm Stoned, CAP/UnoversaI Musm Corpo
ration, ASCAP/WBM Music. SESAG/Danja Handz Muzik
SESAC HL/AWBM. H100 55; POP 28; RBH 63
GLAMDROUS HeadghoneJunkie Publishing,
ASCAPAMI Apnl ASCAP/25%0 Music PUDF A
ASCAP/Universal Music Corporation. ASCAP/willi.am
Music, BMI/Cherry River, BMI/EIvis Lee Music,
BMV/Ludacris Musn: H.lohshln . ASCAP/EM Blackwood.
BMI/ShowdEy Ex UWHL, H100 1: POP 1
GO GETTA (EMI B ckwood BMVYoung Jeezy Music Inc.
BMUEMI April, ASCAP/No Question Entertainment,
ASCAP/FlrsIN Gold, BMU/R Kelly, BMZomba Songs.
BMi/Goiden Fieece, BMI/WamerTameriane Publishing.
BMI/Notting Dale Songs, ASCAP/J Brasco. ASCAP).
HL/WBM, H100 23 POP 45. RBH 10
GODD DIRECTIONS (Murrah Music Corporation,
BMIrCasIIe Stree1 Musuc ASCAPALarge Opporiunity
Music. ASCAP) C H100 88
GRACE KELLY MlIﬁ H.lnch BMVIrving, BMI/Sony/ATV
Tunes, ASCAP ZJodi Marr Music, ASCAP/Kill Me While
m Hdp;})‘y S, ASCAP/DameI L Wamer Music Pub-
listing SCAP% HL H100 85; POP 68
GUYS LIKE ME (So Cy/ATV Tvee BMVSony/ATV Cross
Keys, ASCAP), Hi

HEAVEN {John Legend Publishing, BM|/Cherry River,
BMVPIease Gimme My Hthsg AIQ/ BMUEMI Blackwood.

BMIVaughn Street Music, ASCAP/Jessyca Wilson Pub-
lishing, VEMI Una Cena BMVGambu BMI/Spe-
cial Agent BMI). CLM/HL RB

HERE (IN YOUR ARMS) (Gordte Is A Prince, ASCAP)
H10047 POP 37

HIGH MAINTENANCE WOMAN (SKS3 Music, BMUTim-
%hy Witson, BMDAany Simpson, BMI} CS 11, H100

HILLBILLY DELUXE (EMI April, ASCAP/Brag To The
AP/BIQ (Lsoud %Ig Glndustnes ASCAPACG.

ASC

V\J D (CanerBoysPublsshm ASCAP/Reggie
Perr Music. ASCAP/Super Sayin Pul Ilshmg
BM(/Zomba Songs, BMI), HL, RBH
HOME (Surface Pretty Degj Ug% u5|c BMU/Careers-
BMG Music Publistiing, BMI), WBM. H100 48, POP42
HOO0D BOY (Melleniverse, SOCANNaked Under M
Clothes, ASCAP/Chrysalis Music, ASCAP/Gnat Boo g
ASCAP/Jobete Music, ASCAP/Stone Agate Music, BMI).

HOUSE LIKE THAT ngke Curb Music, BMI/Sweet Radi-
cal Music, BMI), WEM.
HOW TO SAVE A LIFE (Aamn Edwards Publishing,

Go to www.billboard.biz for complete chart data

ASCAP/EMI April. ASCAP). HL. H100 28, POP 26
HOY TENGO GANAS DE | (Screen Gems-EM,

BMI'SGAE, BMI) T 46

HURT éxtma Music, BMY/Careers-BMG Music H.lbhshlrgg

BAI/Sluck In The Throat. ASCAP/Famous, ASCAP/Ma
Rgnsg? BMV/EMI Biackwood, BMUInouye. BM1), HL,

ICE Box (Mr Grandberry Os Musw SESAC/VIIQII‘IIE
ASCAP/EM “r}f
ASCAP/Ro | Court Music, ASCAP/ChnsIopner Mathew,
BMVHitco Music, BMVEzeke Intermational Music,
BMUKeriokey Music, ASCAP/Universal Music Corpora-
tion ASCAP/Foray Music, SESAC), HL/WBM. H100 13
POP 17, RBH 6

IF EVERYONE CARED (Warner Tamerlane Publishing,
BMUArm Your Dillo, SGCAN/Zero G, SOCAN/Black
Desel, SOCAN/Black Adder Music, SOCAN), WBM.
H100 17, POP 12

IF 1 WAS YOUR MAN {Sony/ATV Tunes, ASCAP/EMI
April, ASCAP/Stellar SROHI%S ASCAP/Water Music Pub-

lishing ASCAP}, H
| GET TD (Magic Mosla . BMI/Ann Wilson.
BMI/MWilburns, ASCAP) 'S 55
1 GOT MORE ‘Home -N-Cal, BMV/Sexy Tractor, BMI/Cal IV
Entertainment. BM/Universal Mu5|c Corporation,
ASCAP Memphersheld, ASCAPL 7
IGUAL QUE AYER {Mafer, ASCA /Sony/ATV Discos.
ASCAPI LT7
, ASCAP/Diver Dann.

| KEEP COMING BACK
ASCAP/Jeffrey Steele. BMI/Songs Of Windswept Pacific,
BM CS 28

ILLEGALS Mot Listed) CS 58

T'LL WAIT FOR YOU (Coburn. BMi/Harley Allen Music.
BMI/Sory/ATV Tree, BMI), H/WBM, CS 10, H100 75

1™ A FLIRT (Shago, SESAC/Einngr, ASCAP/R Kelly,
BM\Zomba Songpu 5. BMyWarner-Tamei tane Puohs ing.
BMI/meﬂ Club I]IIShIan BMUNappyPub, BMI),

IM 0N IT&ILenard & Destiny Publlshln ASCAP F{JRBH 96
I'M THROWED (Paul Wall, ASCAP/2 Ki ngpms blishing,
ASCAPWB Music, ASCAP/Shaniah Cymone Music,
ASCAP/EMI April, ASCAP/Basa amba lusic, ASCAP/Air
Control Music, ASCAQ M, RBH 62

IN MY SONGS (Divided BMI/Ramal, BMi/Nayr Publish-
mg Compan& MWarner-Tamerlane Pubhshm

H 8 Universal, B 4

IN THA HBOD (Losin Com Sufe, BMVSnII NThe
Water. BML Granny Man Publishing. BMIg]RBH 92
INTO THE OCEAN (Paris On Paper Publishing, ASCAP)
H10058 POP 5

INVIERNO (Nana Maluca, SESAC/Maximo Agume
BMUAvani Music SESAC/Mark Portmann, BMI) [T 35
IRREEMPLAZABLE (Siellar So%s ASCAP/EMI April,
ASCAP. B Day. ASACP/Sony/ATV Tunes, ASCAP/Super
Sayin Publishing, BMi/Zom! g§ BMVEMI Black-
wood BMYEMI, PRS/Rubet, ASCAP), HLWBM (T 33
IRREPLACEABLE (Stellar Songs, ASCAP/EMIA i,
ASCAP/B-Day ASACP/Son, ga TV Tunes, ASCAP/Sliper
Saym mhusmng BMUZomba Songs, BMVEMI Black-
BMIEMIPRS). HL/WBM. 0016' POP 15;

ISN’T SHléé Ali EJ ASCAP/Curb Songs, ASCAP/Charfie
/ remiin Comer, ASCAP Harbinism com,

ISNT THAT EVERYTHING (Belladiva Music, BMI/CMX
SongﬁaBMVIommy Lee James, BMUSII Working For
n, BMI/Mu5|c 0f Combustion, BMI/Songs Of
Wmdswgpt Paciiic, BMI) CS 30
NIGHT %Smells Like Phys Ed. ASCAP/BMG
Songs. ASCAP& P 46
IT'S ME SNITCHES (Urirversal Tunes, SESAC/Songs Of
Universal, SESAC/B G Songs SESAC/Monza Ranza,
SESALY HLWBM,
ITS N[]T OVER SurIace Pre Deep UQP{I ic. BMI/G
Watt 8 e ASCAPWarner-Tamerlane bushm
BMI -ilug,_em BMIEMI April, ASCAP), HI

IWANNA LOVE YOU ﬁyefall Music. ASCAP/Famous,
USIC, BMVEMI Blackwood. BMI)

1 WONDER Iﬁckle Bun ASCAP/BMG Song
ASCAP/Magic Farming Music. ASCAP/Lifile Blue Ty
writer Music, BMI/BP.J, BML: /AWTree BMU/AI
M|ghly Dog Music, BMI). HLAWBM. CS 33

JOHNNY CASH (W8 Music, ASCAP/Wamer—TamerIane
Pyblishing F’ BMIWriters Extreme, BM)) CS 27

JUMP OFF (Crows Tree Publishing, BMIMy Biood Sweat
Tears Publishing, ASCAP/Gimme Dat Publish |n?
BMVHow Ya Luv Dat Music. ASCAP/Notling Dale Songs.

JUST ANOTHIER BOOTY SONG (SGRK Music Group.
ASCAP) RBH 100

KEEP HOLDING ON (A wm Lavigne, SOCAN/AImo Music,
ASCAP/Kasz Money} JD|IShI ASCAP/KobaII Music,
ASCAF TCF ASCAP) H100 39; POP 29

KING KONG (B E A%’BI id, ASCAP/Un»versaI Music Cor-
poraton AS D, ASCAI
ASCAP/Tyredce R.lbhshmg ASCAP/NYLA Publishing.
ASCAP) HL H

KNDW WHAT I'M DOIN' Money Mack BMVYoun
Money Pubiishing, BMIWarner C| peII BMU/Rick Ross
HJDIIShInB‘DeSI nee, BM ppyHJ BMIZomba
Songs, BM!

LADIES LOVE COUNTRY BDYS (EMI Blackwood.
BMYHouse Of Full Circle BMI/Universal Music Corpora-
tion, ASCAPMemphersiield, ASCAP/Full Circle, BMI)
HL, CS 7, H100 7

LBMHI_}IIE DE MiI CORAZON (E| Conuco, BMI/Redom,

)
LA MAESTRA Apa, BM)) LT 48
LA NOCHE PER CTA IEdlClones BMI)LT 13
LA OTRA (ot uste‘)
LAST []OLLAR (FLY AWAY) (Bg Love Music, BMI) CS

2. H100 81
LAST GOOD TIME /&mud Shirt [ndustries, ASCAP/Big

ucks ASC amer-Tamerlane Publishing. BMI)

LAST NIGHT (Jusnn Combs Publishing, ASCAP/EMI
April, ASCAP/2 Daughters Music. SESAC/Christian
Combs Publishing, SESAC/Foray Music, SESAC/Marsky
Music. BMU/Janice Combs Pubfishing, BMEMI Black-
wood, BMI) H100 15; POP 21; RBH

LEAN (Sweei Comer Lite Music, SESAC) RBH 9

LEAVE THE PIECES (W5 Music, ASCAP/Son /ATV Acuff
Rose. BMISongs Of R. Joseph, ASCAP), HL/WBM, POP

96
LET'S FALL N LOVE AGAIN Iz Live Muzik, BMI) RBH

90
LET'S STAY TOGETHER (E‘yte In. ASCAP/Sony/ATV
Tunes. ASCAP), Hi
LIKE A 80Y (Umversal Musuc Corporation, ASCAP/Royal-
fy Ri g}hnngs ASCAP/BnoIIolggers StogAASCAP/Umver-
[yGram Intemationa Tunes, SESAC/Janaae Joints,
SESAC/ChnsIopher Mathew, BMIHilco Music.
BMV/Ezeke International Music. BMURevolutionary Jazz
Giant BMU/GrBness, BM). HL, H100 44, POP 59 RBI

19
LIKE A STAR ﬁGIobaI Talent Publxshmg PRS) RBH 69
LIKE THIS (Kelendria, ASCAP/Blongie Rockwell,
§90 Music Publishing, ASCAP/Universal Music
Corpom\lon ASCAP/Team $ Dot Publishing, BMiHitco
Music. BMI/Songs Of Windswept Pacific. BMI). HL.

H100 96; POP 91; RBH 57

LIP GLOSS (18th And Vine, ASCAP) RBH 83

LIPS OF AN ANGEL (EMI Blackwood, BMVHInder Music.
BMJ/High Buck Pubiishing, BMI), HL, CS 17

LISTEN B-Day. ASACP/Miroku Music.

ASCAP; ||hamson Music, ASCAP/ScottaRock Music,
ASCAP/Koban Music. ASCAP/SKG, ASCAP/Cherry Lane,
ASCAP/Shi l\)ﬁ/E Nﬂ Musuc BMI/Son 5 0f SKG BMI/Cher-

River, Bf April, A AF;) H 42

A LITTLE MORE YOU (Wamer Tamerlane Publ»shmg
BMI/Seil The Cow BM\/Tower One, BMIWB Music,

ASCAP/Tower Twe. SCAPBLA, ASCAP), WBM, CS 39

LIVIN' OUR LOVE SONG (Careers-BMG Music Publish-
ing, BMIMore Thass Rhymes Music. BMVLu‘ Ninfa Time-
Mag, ASCAP/Ameribrit, ASCAP) CS 5.

LOBO DOMESTICADO (Edimansa, ASCAP) a7

LONG TRIP ALONE (Ension Music, BMIRancho Papa
Music, BM/Home With The Armadillo. BMI/White
Tracks. ASCAP/Flood, Bumstead, McCready &
McCartny ASCAP) CS 12, H100 80

LOOK AFTER YOU (Aa'0n Edwards Publishina.
ASCAP.EMI Aunl ASCAP), HL, H100 61; POP 50

LOST IN THIS MOMENT (EMI Apil, ASCAP/Romeo
ggw%oy Music, ASCAP/WB Music, ASCAP), HL/WBM,

LOST WITHOUT U (| lee Em ThICke ASCAP/Dos-
DuetlesMusic, ASCAP) H PGP 43: RBH 1

LUCKY MAN (Careers MG Muswc Publishing, BMI/Ner-
vous Worm MusIc, BMVEMI Apnl ASCAP/New Sea
Gayle, ASCAP), HL/WEM.

MAKE IT RAIN (Joseph Cartagena, ASCAP/Reach Giobial,
ASCAP/Scoll Storch Music, ASCAP/TVT Music.
ASCAP/Young Mongy Publishing, BMVJoe &Rmn
Music BMWarner-Tamerlane Publishing, BMI), WBM.

H100 18, POP 30, RBH

MAKE YA FEEL BEAUTIFUL {N 22nd Publishing,

ASCAF/Cherry Lane ASCAP: SugerSa in Publishing,
MVZomba Son?MBMI ), HLAW é
A UNA SENAL (Tulum, ASCAP/WB Mus;c

ASCAF) LT

ME AND GOD éSong/ATV Cross Keys. ASCAP/Drivers Ed,

ASCAP; g

ME MUERG (EMI April, ASCAP) LT 20

MI CORAZONCITD Premmm Latin, ASCAP) LT 30

MISSING MISSOU ‘/Songs Of Springfish, BMYWIKA
BM1/Hope-N Gimme Them Gimme Then

5
MISS?NG YOU 2007 (AIIey Muscc Corporation, BM|/Car-
lin America, BMI/Quartet, /Musuc Of Windswept.
ASCAP/Markeem Music, ASCAP Cs41
MOMENTS {Graviton Music, SESAC/Carnival Music
Grous. SESAC/WB Music, ASCAP). WBM, CS 18
MONEV MAKER (Ludacris Music Publishin
ASCAP/Universal Music Corporation, ASC, Pfl'he Waters
Of Nazareth BMI/EMI Blackwaod, BM), HL, POP 6
MORE Care :m Blue Sky Music, BMUALttle Shop Of Mor
QanZQrgs, & BM. CS 57
MORE THAN FRIENDS (Lyric Masters 911 Publishing.
SESAC/Universal ngo ASCAP/Nomng Hill,

ASCAP/Bocar, AS RBHT71
MR. JONES (Who Is Mlke Jones Music. BMI/2 Plﬁy
F\Abhsm M Wamer-Tamerlane Publishing, BM|/Myke

Dlesel A CAP/N -The Water, ASCAP), WBM, POP 99;

MY BUBBLE GUMm g}OT THAT GOOD) (Shedogs,
ASCAP/DLO, ASC.

MY LOVE (Termnman Tunes, ASCAP/Zomba Enterprises.,
ASCAPNVirginia Beach, ASCAI

ASCAP/Wamer-Tamerlane Hmllshmg BMVDanla Handz
Muzik, SESAC/WBM Music, SESAC/Royalty nghtm
éggAP/Cvown Club Publishing, BM{), WBM, H100 3

N:I;pA PUEDE CAMBIARME (Warrier Chappel|. BMI) LT
NO SE DE ELLA (MY SPACE) (Crown P BMI/Sebasiian.

BM'I‘} ]

NOTHING LEFT TO LOSE (EMI Blackwood, BM\/Facade
Aside BMI) POP 63

NOT READY TO MAKE NICE (Woolly HJddm'
BMV/Scrapin' Toast, ASCAP/Chrysalis Music,
ASCAP/Sugar Lake Music, ASCAP), HL/WBN, POP 56

OH YEAH (WORK) Pnnce OI Crunk R.lbl»shmg BMVBth
Grade Music Publishin % lackwood, BMUHow
Ya Luy Dat Music. ASC, P/EMI Apnl ASCAP/Notting
Cale SOn% s, ASCAP/LIl Jizze| Music Publishing,

BIgICVBen ill Ti erMugc GSECAP/Cookle%ISI Mk,
ASCAP/H; n The Grind Entergament Publishi
BM/Swizo! eIaeyxllusn: BMI). HL, Ri ?‘ame o

ONE (First Avene Music, PHS/BMG Sony
ASCAP/Demis Hot Songs, ASCAP/EMI gpnl
ASCAP/SIrangﬂMoIeI usic, ASCAPAUnderdol VI?/IS Songs,
ASCAP/Aimo Music, ASCAP/Erik Gn}%gs BMUMissing
Llnk ASCAP/TankTW? I\élésm ASCAF/Biack Fountain

0N THE H%TLINE co Bieu Pubiishing, BMI/Blue Star
HJblishm’g‘ BMI/BIeu Carot Diamond Pul llshmg
BMU/The Rickel Publishing, BMI/Silverplatinumy2k Pub-
lishing, BMHerbalicious Music ASCAP/Biack Fountain
Publishing, ASCAP/EMI April, ASCAP/WB Music,
7 fQ\[&’/SOSHS 0fK-0ss, A CAP) WBM. H100 31. POP

0O0H NA NA (Firs! Avenue Music, PRS/BMG Songs,
ASCAP/Demis Hot Songs. ASCAP/Edmonds Music.
ASCAP/EMI April, ASC /Anthon Nance Muzk
ASCAP/Antonio Dixon's Muzk, ASCAP/Tank 1176
Music, ASCAP/Black Fountain Pubiishing,
ASCAP/Strange MoIel Musm ASCAP/Almo Music,
ASCAP). HL/AWBM

OUTTA MY SYSTEM hanlah Cymone Music,
ASCAP/EMI April, ASCAP/The Kid Shm Music,
ASCAP/SIlde it Music, ASCAP/Jobele Music,

P), HL, H100 54; POP 62; RBH 33
{Jetanon Music. ASCAP/Jerk Awake,

ASCI%F; hapiro, Bemstein & Co.. ASCAP) H100 49;
POP

PAIN (EMi Blackwoods anada), SOCAN/Blast The Scene.

BMI/EMI AprlI ASCAP/Noodles For Everyone,

SOCAN EM Blackwood, BMI), HL, H100 59; POP 65
EL PAPA OE LOS POLLITOS (Primo, BMI? 740
PEGAO (Unlversar Musica Unica, BMI) LT 12
PEGATE ﬁhlbe BMVTerma Music, ASCAP) LT 39
PLEASE DONT GO (Tank 1176 Music, ASC/P/Black

Foumam Publishing, ASCAP/EMI Aprii, ASCAP/Lonnalis-
ASCAP/Notiing Hill, ASCAP), H HI 95 RBH 13
POP LOCK & DROP{T (Huey Records M
ASCAP/DiAndre Smiih, ASCAP/DEIHITZ Mullk ASCAP)
1100 53; POP 58. RBH 28
POPPIN {Dirty Dre Music, ASCAP/Universal Music Cor
Foranon ASCAP/Lit Vidal Music. ASCAPNaked Under

U O%I%I?es ASCAP/Chrysalis Music, ASCAP), HL,

PROMISE Roxasg %ﬂm )5, ASCAP/Universal Music
Corporation, ASCAP/Osta Son s, BMI/Songs Of Univer-

sal BMVENvis Lee Music. BMVEM[ Blackwood. BMI}, HL
H10062: RBH 1

QUE HICISTE (Blue Platinum Puslishing, ASCAP/JUllo
Reyes Music, BMI/Son K/AW Discos. ASCAP), HL. LT 21
QUE LLOREN (0 Publshing. BMI) [T 15

wwWwW americanradiohistorvy com

READ MY MIND (The Killers, ASCAP/Universal-Poly-

Gram |nfernationa), ASCAP). HL, H100 74, POP 72

REALLY WANNA KNOW YOU (). Brasco, ASCAP/M:.
Manam, BM/Desert Storm, BM/Duro, BMVEMI Brack-

od, BMVEMI Apnl, ASCAP/Street Tuff, ASCAP/No

Ouesuon Enlertainment. ASCAP), HL, RBH 86

REHAB (EMI Blackwood. BMI), HL. H100 91; POP 78

THE RIVER EMI Blackwood, BMUThe Madden Brothers
Publishing, BMI). HL, H100 89; POP 76
ROCK STA! A eciate That Music, BMYCereal And Milk
mllclfgin SCAP/Peaches Chitdren Publishing,

ROCK YO HIPS (J Werks Publishing, ASCAP/Royal
Throne Punlishing, ASCAP/Dime Piece Collection.

AP/KC Masterpiece Publishing. ASCAP/Right Note

Enlenammem AS AP/Joc Migraine Music, ASCAP)
H100 56, POP 75

RUNAWAY LOVE Luuacns Music Hjbhsmng
ASCAP/Universal Music Corporation, ASCAP/2590
Music Publishing, ASCAP/Keriokey Music. ASCAP/Siick
Rick, BMIEntertaining E BMY/Songs Of Universal, BM),
HL, H100 19 POP 14, RBH 27

SAV IT RIGHT (NeIstaI Publighing, ASCAP/Virginia
ASCAP/WB Music, ASC P/Dania Haridz Muzik,
SESAC/EMI April. ASCAP), t 100 11;POP 8
SAY DK (Maratone AB STi ooaIl Music, ASCAP/EMI
Blackwood, BMU/Oh Suki Music, BMI), HL, POP 93
SAY YES (Cal IV, ASCAP/DlmensmaI Music Of 1091.
ASCAP/Drivers Ed, ASCAP/Pick Them Taters.
B/Sony/ATV Cioss Ke gs ASCAP/S e Three Music,
BMU/Chery Lane, ASCAI
SETTLIN' (Jennier Nenles ASCAP/Dlﬂ( |l BMVSongs Df
Bud Dog, ASCAP/Chamaland, ASCAP/Music Of
Windswepl, ASCAP Ht, CS8; H100 65
SHE AIN RIGHT ajor Bob, ASCAP/Sweet Summer,
ASCAP/Circle C, ASCAP/Full Circle, ASCAP/Warner-
wg&rr%ne H#bllsnnng BMULexi's Paim Tree Music, BM ),

.CS5
SHE'S LIKE THE WINDéPIamwew Diner, BiiVery Tony
Music BMIi H100 45 BH 87
SHORTIE LIKE MINE {Shariah Cymone Music,
ASCAPEM April, AS AP/BaDyboys Lnle H.lbhshmg
Company, SESAG/Noontime South, SESAC/WBM
Musxc ESAC/Naked Under My}CIotnes
ASCAP/Chrysalis Music, ASCAP/Thown Tantrums,
ASCAP/Au ontrol Music, ASCAP), HL/WBM POP 60
TY SHORTY \Umwsmn A AP)L
SIDELINE HO (First Avenue Music, PHS/BMG Songs.
ASCAP/Demis Hot SongM 5. ASCAB/EMI Apn,
ASCAP/Antanio Dixon's Muzik, ASCAP/Amhony Nance
Muzik, ASCAP/E D Duz It, BMAInderdogs A]P
ASCAP/Iving, BMU/Strange Motel Music, ASCAP/Almo
Music, ASCAP/Tank 1176 Music, ASCAP/Black Fountain
PubIIShlng. ASCAP). HL/WBM, RBH 46
SIENTE EL BOOM (1 Bambino Music Puhlxshmg
ASCAP/Sony ATV Discos, ASCAP/Leon Bianco,
BMI/Baby Records Publishi ASCAP) LT 37
S1NOS QUEDARA POCO TIEMPO (Unique Hils Too.
ASCAP/Sony. ATV Discos, ASCAP/Famous, ASCAP) LT

SITU NO ESTAS (BMG Sor@ ASCAP) LT 28

SMACK THAT (Shroom Shady Music, BMI/SongsO Uni-
versal, BMI’ByeIaII Music, ASCAP/Famous,
ASCAP/Sick Jesus BMYResto World Music, ASCAP),

HL. H100 37: POP 36
SMILE (JRPSL, BMVJamrec, BMi/Universal-Songs Of
PolyGram international, BMYUniversal-PolyGram Intema-
fional, ASCAP), HL, H100 83; POP 67
SNgW {(HEY H)I(MoeberobIame BMI)H10051; POP

SDLA Universal-Musica Unica, BMVRompeolscoleca
ise W Pusbishing. ASCAP&/|
SPOKEN LIKE A MAN areers-BMG Music Publishing,
BMV/Asierra, BMI/Sagrabeaux Songs, BM/Sony/ATV
C;ossKeys ASCAP/Mighty Underdog, ASCAP). HL, CS

STAND (Musm 0f Combustion, BMI/Songs Of Windswept
Raf XOrton Songs, ASAP/Universal Music
ranon ASC P) HL CS6;H100 71
STARTIN WITH ME (CareersﬁMG Music Publishing,
BMI/Shitake Maki. BMI/Songs Of Windswep Pacific,
Bl\éﬂ Socn 52 Of Thortch, BMYFox Ridge Music, BMI).

WEBM 4
S'T)SI;;EI# {Hey. Did She Ask About Me? Music. ASCAP)

STRUGGLE NO MORE (THE MAIN EVENTI (Wiriting
Lite, ASCAP/Plain Truth ASCAP/Big Harlem Music.
BMV/Joe! Weathers Music, BMI/OshuNiyah Music,

SCAP/UmversaI Llnga 0. ASCAP) RBH 51

STUPID 80Y Planel, BM

BMU/That Lmle House ASCAPMrds & Music.

/}S}(‘}AOPéCaZI N, éSCAP/EergBlam ASCAP), HLWBM. CS

SURVIVALISMéIéeavmg Hope, ASCAP/TVT Music,

ASCAF) H100

THE SWEET ESCAPE (Harajuku Lover Music,
ASCAP/BgeIa | Music, ASCAP/Famous ASCAP/Piano

CAP) H100 5, POP

Music, A

TAKE IT ALL OUT ON ME (Hope-N-Cal, BMU/Warner-
aalg]&rlaneg’ubhshmg BMiALexi's Palm Tree Music, BMI),

TAKE ME AS | AM (Nam Tim Productions. ASCAP/Ezeke
Intenational Music, BMUMitco Music, BMI/Songs Of
Windswept Pacific, BMUniversal Music Corporation,
ASCAP/Bootleggers Stop, ASCAP/Keriokey Music.
ASCAP/Tabulous Music. ASCAPHitco South,

ASCAP, /SongsOIUnlvefsaI BMI), HL. RBH 23

TAL VEZ (Ser-Ca BMI) LT 29

ot Usted) BH 73

TEACHM: SUmversaI Music Corporation, ASCAPAatif
Music Publishing. ASCAP/Songs Of Universal,
BMVTetra grdmmalon ASCAP/Melodlc Piano Produc-
tions, ASCAP/HC 1030 Publishing, ASCAP/Smoothie
Music, ASCAP/ABlack Productions, ASCAP) HL RBH

54
TEARDROPS ON MY GUITM({Sony/AW Timber,
SESAC/Hilisboro Valley, SESAC/Son /ATV Tree,
BMVTaylur Swifl Music. BMI). HL. C 31, H100 77 POP

73

TELL ME {Justin Combs Publishing, ASCAP/EMI Apri,
ASCAP/2 Daughters Mu5|c SESAG/Chrisiian Combs
Publishing. SESAC/Foray Music, SESAC/Am Nicoie
Publishing, BMU/Janice Combs Publishin Vgo IVEMI
Biackwood. BMI/Shai Jones Musw BMI/Sengs Of Uni-
versal, BMVZXs Pub, BMIWarner C: Ege"
BMVChnsIophevGanemsPubhsnmg CAP/Son /ATV
ggnggg MIN.QC.. ASCAP/F.DB ., ASCAP), H

TELL ME 'BOUT IT MBMG Songs. ASCAP/Ugmoe Mu5|c
ASCAP/UITIVEISHI usic Corporanon ASCAP/Jake An
e Phatman Musuc CAP/Songs Of Windswept Pacn

E POP 00
TE LO Al RAOEZCO.. PERQ NO (Gazul, ASCAPWB

Music. AS
TENNESS EE eIooI And S Eyed Music,
BMLwn Tree, BMI S 49

THAT KIN OF OAYS&Were Gomg To Maui, BMiHis And
Smashes Music, ASCAP/2820 Music, BMI/Zomba
Enlefplses ASCAP/Good Country Mornin',

SESAC/Green Wilderness,
SESAC/BPJ BMI‘ CS38

THESE ARE MY PEOPLE Universat Music Corporation,
éSCAP/MempnersneId ASCAP/Cal V. ASCAP/Berg-
rain, ASC)
THISAINTA SCENE IT'S AN ARMS RACE (Chicago X

Data for week of MARCH 31, 2007

1

Softcore, BMI/Sony/ATV Songs, BMI), HL. H100 10,
POP 10

THIS IS WHY I'M HOT (Shawn Mims, BMI/The Blackout
ICY, ASCAP/MuzikiI State Of Mindz,
/Schofield's, ASCAP/BMG-Careers, BMU/BMG
103, On The Grind Entergament Pub-
lishing. BMVLlI Jizzef Music Publishin Il/Songs Of
VLil Jon 00017 Music, BMWasner Chappell,
PRS/Keak Da Sneak HJbllshIr’:ﬁ Desi 0%nee BMV(,’orwm
MUSIC BMUving BMI& 4,RBH3
THROW SOME D'S (Jobete Music, ASCAP/Son s Of
Universal, BMUTeam S Dot Publisfin 1\2 BMVHdco Mu5|c
E(M;/Sonas Of Windswept Pacific, BMI), HL, H100
TICKS \EMI Apﬂl ASCAP/New Sea Gayle, ASCAP/Didn't
Have 1o Be Music, ASCAP/Chamaland, ASCAP/Songs
0f Bud Dog. ASCAP/B Rs Musm ASCAPMusic 0!
WmoswegAASCAP)
W (SO%ATV Tmhef SESACHilsboro Val-
lev, S| Tree, BMTaylor Swilt Music,
BMI H POP 7

TO[]O SE DERRUMBO (BMG Songs, ASCAP/SGAE.

TONIGHT 0NIGHT IS THE NIGH'R (EMI Loaggllude
Mu‘EMI ull Keel Music, A
P BACK (Citib Crown Pubhshmg BMVChuobwao[y{
¥ (;JSFI’%) AS APANamer—Tamerlane Publishing, BMI) H100
TOUGH Steel Wheels BMI/Curd SoncLs ASCAP) CS 50
TU AMO NO ES GARANTIA (Amor / La Mexicana) LT

TU RECUERDO (Terra Music, ASCAP? 3
TUS PALABRAS (LGA ASCAP) ra

UN 1DIDTA COMD YO Ser-Ca, BMI) LTB
UNTIL YOU COME BACK TO ME (Sawandi Music,
BMI/Stone Agate Music, BMVJobete Music,

ASCAP/BIack BuII Music, ASCAP) RBH 79

UPGRADE U (B-Day, ASACP/Music World, ASCAP/Y; o&a
Flames Musxc B Jdanice Combs Publishing, BMVEMI
Blackwood, BM/Team S Dot Publishing, BM{Hitco
Music, BMi/Songs Of Windswe Xl Pacific. BMV/Solange
MWPASCAP/An ela Beyince, ASCAP/EMI Lo tude
EMVHH\SIO CAP/ er Boys Pubishing,

U+ UR HAND (EMI BIdckwood BMVP'nk Inside Pub-
lishing, BMyMaratone AB, STIMKobalt husic,
Psg 184(&1 Money Publlshmg ASCAP) HL, H100 29,

WAIT A MINUTE (Virginia Beach, ASCAP/WB Music,
ASCAP/Kenokey usxc ASCAP/UmversaI Music Corpo-
ration. ASC, AP&

WAIT FOR YOI T@Ieila{ Son ASCAP/E |g

WAITING OWTHE WORLD T0 CHANGE (Sony/ATV
Tunes, ASCAP/Specify. Harm: ASCAP), HL. H100 34
WALK AWAY HEMEMBER ME) (Super Sayin Publish-

, BM|/Zoml MS%?C BMUSony/ATV Tunes,
A AP/EMI Aﬁsk AP/Havana Brown, BMYSongs Of
Universal, BMY/Shany haJPubhshm ASCAP/TioTalo
Music, ASCAP), HI M, POP 2
WALK IT OUT op Oualtry BMi) H100 22, POP 40; RBH

WASTED (Songs From The Engine Room, BMVSO
Universal, BMI/Warner-Tamerlane Publishi y-
lene Music, ASCAP/BP.J Administration, A CAP)
HL/WBM. €S 3, H100 41, POP

04 P 54

WATCHING YOU (Mike Curh Music, BMVMthsongs
BMG, SESAC/Songs From The While Housse,
SESAC/Bndge Buil dlng BMVDlnos Sorg Shop. BMY),
WBM €S 9: H100 66; P

THE WAY | LIVE (Exneme Enlenammenl New Orleans
Puohghma Co?; rill Productions, ASCAP) H100 24:

POP 25; RBH
WE FLY HIGH (Sally Rulh Ester HJhIlShInE BMVZukhan
Mu5|§4BMVSongs Of Universal, BMI}, HL, H100 27;

POP
WELCOME TO THE BLACK PARADE (BIUW The Doors
Off Thy gShore Music, BMI) POP 44
WE mos (1 SEE THE FUTURE)) (Mary J Bl
ASCAPUniversal Music Corporation, ASCAP
Music. SESAC/Songs In The Key 0 B
SESAG/Noontime South, SESA /IheDean 'S List
SESAC/December i Publishing Group. SESAG/Naked
Under Clothes CAP/Chrysalis Music, ASCAP),

WE TAKIN' OVER Not Listed) RBH 43
WHAT GDES ARO ND CO ES AROUND (Tennman
Tunes. ASCAP rises, ASCAPAVirginia
Beach, ASCAP/WB Mu5|c CAP/Wamer Tamerlane
HJohshmtg BMVDanEa Handz Muzik, SESACAVBM
Music, S SAC/Ro%aL%vHI hiings, ASCAP/Crown Ciuo
Publtshm IE) BMg 9 POP 6

WHAT | DID LAST NIGHT (EMI Bmckwood BMVMUSlc
0Of Stage Thiee BMU/Bobly SoogAn d Satva
BMUliey: Three Music, BMI). HL, CS 46
WHAT'S MY NAME (Cancelled Luncn Music,
ASCAP/UmversaI -PolyGram Intemational. ASCAP), HL,

WHAT YOU ARE {Shaniah Cymone Music, ASCAP/EMI
ﬁg{ﬂ ASCAP/Slack A D., ASCAP/BMG g‘
CAP/Naked Under Clggﬁs ASCAP/Chrysafis.

Creanons ASCAP/EMI
it, ASCAP/S.M.Y, ASCAP/Sony/ATV Tunes,
AP/B Norih. SOCAN/Sony/ATV Music Publish-
OCAN/Waynne Writers, ASCAP/J. Sewell
%hshmg‘ ASCAP/GDI en The Super Kid Music,

WHERE DA CASH AT (Money Mack, BMVYoung Money
Publishing, BMVWameIC pell. BM
Music, ASCAP/Reach Glo ASCAP fac-| Fleld
Enterlammen, BMVMoIIIn?_s| ASCAP/Notling Dale
So S. ASCAP

& NERI CI‘IZIITII"IIBP/ Camp Music,

ASCAP/UmversaI usic Corpomlon ASCAP/PIay For
PIay-N -Skillz, ASCAP/EM IA?( ASCAPA gathal
I us‘% ASCAP/Skiltz For Skitlz And Play MUSIK ASCAP)

WIND IT UP EIM larajuku Lover Music, ASCAP/The Waters
Of Nazareth MI Blackwood, BMyWilliamson
Music, ASCAP;, HL, POP 87

WIPE ME DOWN ’NoI Listed) RBH 55

WITH LOVE (K'Stull, BM/ArtHouse, BMUH
Music. ASCAPNNM Pubhshln% ASCAP/KobaII Musu:
ASCAP/Divine Minds Music Pu Ilshmg BMVAMP Group
Publishing, BM!1 H100 42;

A WOMAN'S LOVE (WB Mu5|c ASCAP/Vee faw,
ASCAP). WBM CS 15

WORLDWIDE T wichZone HJDIIShl%ASCAP})nRBH 95

WOULDNT GET FAR (BabyCa
lishing, BMYGimme Back My Publishing, ASCAP/EMI
Blackwood BMVJobele Music, ASCAP), HL, H100 64;

WRAPPED (TmawhlrI BMI/Bmce Robison, BM/Carnival
Music Group, SESAC) CS

Y AQU] ESTOY g\’ander ASCAP) LT
YEgoRd 3000 (& S/Almo MUSIC ASCAP/EMI Biack-

You Gefrnan Dog Musw ASCAP/IVT Music
ASCAP/Os ngs BMy/Soundiron Tunes, BMIYoung
Mone mousm BMWarmer-Tameriane Publishing,

9formarlon biishing. PRS), WBM. H100 12;
RBH
YOU KNOW I M]ND GOOD {EMI Blackwood, BMI), HL,

H100 90, POP
Y S1 VOLVIERA A NACER (Cultura Urbana Publishing,
ASCAP)LT 49
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—eld March 14-18 in Austin, the South by Soithwest
conference has become one of the biggest industry
“estivals and showcases in the United States. With
more than 1,000 acts performing, SXSW attracts
legions of industry insiders and tastemakers looking
for the next big thing in music.

1. Aslyn treated the crowd to her performance
at the BMI/Billboard brunch. pHoTo: COURTESY OF
RANDALL MICHAELSON

2. Among the BMI/Billboard brunch guests e,
from left, BMI writer and publisher relations execu-
tive/London Nick Robinson, BMI associate director of
writer and publisher relations/New York June Neira,
artist Luke Potashnick of the Town, BMI VP o~ writer
and publisher relations/New York Charlie Feldman,
artist James Scott of the Town, Billboard executive
editor/associate publisher Tamara Conniff and
Billboard director of business development/Eastern
sales Cindy Mata. PHOTO: COURTESY OF RANDALL MICHAELSON

3. Chicago rockers the Redwalls hit the Bourbon
Rocks stage for the March 16 Billboard showcase

4. Attending the BPI party, from left, were BMI senior
/P of writer and publisher relations Phil Graham, artist

vy - Amy Winehouse, BMI writer and publisher relations

e d

: o

executive/London Nick Robinson and BMI senior
director of writer and publisher relations/New York
Samantha Cox. PHOTO' COURTESY OF RANDALL MICHAELSON

5. Eric James performed at the BMI/Billboard
acoustic brunch. PHOTO: COURTESY OF RANDALL MICHAELSOH

6. U.K. pop powerhouse Mika joined the BMI/
Billboard brunch held March 16 at the Four Seasons
hotel. From left are Mika's sister Yasmine Penniman,
Mika’s manager Jerry Blair, Billboard executive edi-
tor/associate publisher Tamara Conniff, Mika Mika's
manager Rich Isaacson and BMI VP of writer and
publisher relations/New York Charlie Feldman.
FHOTO: COURTESY OF RANDALL MICHAELSON

7. U.K. artist Gurff Rhys was just one of the many
performers featured at Billboard’s March 16 show-
case. Also making appearances were A-sides,
Georgie James, Christian Scott and Ron Sexsmitt.

8. In celebration of the 50th anniversary o~

Stax Records, several of the label’s classic stars
converged at SXSW to perform a 90-minute Stax
Records Revue. From left are Steve Cropper

of Booker T & the MG’s, Soulsville Foundation
president and former Stax employee Deanie
Parker, William Bell and Eddie Floyd.

9. Enjoying the March 15 Davis & Shapiro SX3W
party at the Shoreline Grill, from left, were Davis &
Shapiro founder Fred Davis, Billboard executive
editor/associate publisher Tamara Conniff and iLike
CEO Ali Partovi. pPHOTO: COURTESY OF KARLA ULSAKER
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TRACK

EDITED BY MICHAEL PAOLETTA

mare” from Duran Duran’s “Rio” album.

ALL THEY NEED IS LOVE

The Alarm, Billy Duffy (of the Cult), Slim Jim Phantom (the
Stray Cats), Glenn Tilbrook (Squeeze) and Dave Wakeling
(English Beat, General Public) are the initial acts confirmed
for an October acoustic concert at the base camp of Mount
Everest and a finale concert in Kathmandu, Nepal. The trek
and performances are the centerpiece of a series of events
benefiting cancer charity Love Hope Strength Foundation, co-
founded by Alarm frontman Mike Peters and entertainment
insurance executive James Chippendale, who are both
leukemia survivors.

Peters and Chippendale will kick off the worldwide LHSF ef-
forts April 16 with a 1,576-stair climb to the observation deck
of the Empire State Building and a concert that night in New
York. “MTV Unplugged” producer Alex Colettiis document-
ing the Everest concerts and surrounding events for a
VH1/MTV special and a BBC prime-time documentary. More
information can be found at lovehopestrength.com.

LAKEMAN

LAKEMAN DOES MANHATTAN
On his way back home from a couple South by Southwest shows,
British singer/songwriter Seth Lakeman didn’t let a few flu-
like sniffles get in his way of delivering a blistering six-song set
at the Living Room on New York’s Lower East Side.

The March 19 gig—Lakeman’s first New York show—was a

Turner references Duran
Duran’s “Save a Prayer” on
that upcoming Arctic Monkeys
album, due April 23 in Europe
and the following day in North
America. It follows a name check for
the "80s pop-rock titans' “Rio” on the Arc-
tic Monkeys’ debut Domino album, “What-

ever People Say I Am, That’s What I’'m Not.”

“I think we're going to try doing that on every second song
on every album,” Turner tells Track. “The only songs of theirs | know are the ones I've ref-
erenced so far.” Though Turner says he is not sure where this Duran sensibility comes from,
he adds, “Maybe I had a premonition of Simon Le Bon entering a dream or something. 1
don’t know much about them. It’s weird where that came from.”

Le Bon experienced his own nightmare back in 1982, with the track “Lonely in Your Night-

MONKEY DREAMS ABOUT LE BON,
OFFERS ‘PRAYER’

Could Simon Le Bon be
Arctic Monkey Alex
Turner’s “Favourite Worst
Nightmare”? In the March
10 issue of Billboard, Track
revealed that 21-year-old

TURNER

music supervisor promotional opportunity for EM I Music Pub-
lishing, whose U.K. managing director Guy Moot signed the
photogenic Lakeman to a worldwide publishing deal before he
had a recording contract with hot U.K. label Relentless (home
to KT Tunstall and Joss Stone).

On hand for the occasion were key EMI Music Publishing
execs, including head of music resources Keith D’arcy, VP of
public relations Janice Brock, executive VP of U.S. A&R Evan
Lamberg, sampling guru Dag Sandsmark and head of promo-
tions Neil Lasher.

Also in attendance were Lakeman’s manager David Farrow
and lan Ralfini, GM of Manhattan Records, which just snagged
the folk-pop artist for the United States. Track couldn’t help
but notice the big grin on Ralfini’s face as he proudly watched
Lakeman—with either a fiddle or tenor guitar in hand, depend-
ing on the song—perform “Fight for Favour,” “Lady of the Sea”
and “Kitty Jay.”

Lakeman has three solo albums under his belt, with a fourth
in the works. Whether or not Manhattan will Jaunch him in the
United States with the album he is currently crafting or an amal-
gamation of past releases remains to be seen.

HELPING LATIN AMERICA’S NEEDY

A host of music and fashion celebrities will come together
May 10 in New York to raise money for women and children liv-
ing in poverty and neglect in Latin America. The Wayuu Taya
Foundation Gala (Wayuu are the indigenous people of
Venezuela and Columbia) will feature musical performances
by R&B/dance-pop songstress Jody Watley and soul/funk
singer Martha Redbone.

Founded by actress/supermodel Patricia Velasquez, the
Wayuu Taya Foundation will, once again, honor a group of
humanitarians at the event, to be held at the Soho Grand
Hotel. This year’s honorees include Ford Models founder Eileen
Ford, supermodel Petra Nemcova and media magnate Earl
Jones. Velasquez and fellow supermodel Iman will host; CNN’s
“American Morning” anchor Soledad O’Brien will MC. Past
honorees include Sen. Hillary Rodham Clinton, D-N.Y., Rus-
sell Simmons and Carolina Herrera.

MURMURINGS

After crushing heads with a spectacular set at the 2006
Coachella Valley Music & Arts Festival, Daft Punk will tour
North America this summer and will include dates with the
Rapture along the way. A Lollapalooza appearance is also ru-
mored . .. The Black Keys will back Tke Turner on an upcom-
ing album to be produced by Danger Mouse . . . Comedian
Chris Rock has directed the video for the Red Hot Chili Pep-
pers’ new single “Hump De Bump,” which takes place at a
Brooklyn, N.Y., block party . . . Sonic Youth will perform its
classic album “Daydream Nation” in its entirety July 13 duz-
ing the Pitchfork Music Festival at Chicago’s Union Park and
at a handful of other U.S. shows this summer.

TURNER: SAM JONES/RETNA; LAKEMAN: BARRIE THOMPSON

-xecutive

EDITED BY MITCHELL PETERS

RECORD COMPANIES: Koch Records in New York names
Scott Givens VP of metal. He was senior director of artist
development at RCA Records.

RCA Nashville elevates Rachel Fontenot to director of
marketing and artist development. She was manager.

Warner Music Group in New York promotes Susan Mazo to
VP of corporate communications. She was senior director.

Warcon Entertainment names Jim Chambers manager
and Hadley Poole video/PR director. Chambers was na-
tional director of sales and marketing at Octone Records,
and Poole was coordinator of production and marketing
at Eagle Rock Entertainment.

PUBLISHING: Cherry Lane Music Publishing Co. appoints
Michelle Berlin to creative director and Melissa Martin to
song delivery coordinator. Berlin was creative director at
BMG Music Publishing in Nashville, and Martin was direc-
tor of licensing, music and talent at Production Advisors.

Woody Bomar returns to independent music publish-
ing with the formation of Green Hills Music Group. He was
asenior VP at Sony/ATV.

FONTENOT

MANAGEMENT: Spalding Entertainment names Chris Parr
artist manager. He was VP of music programming and tal-
ent relations at CMT.

DIGITAL: Bessemer Venture Partners appoints Tom Ryan
to entrepreneur-in-residence. He was senior VP of digital
and mobile at EMI Music Group.

Warner Music Group’s WEA Corp. names Larry Mattera
senior VP of digital sales and marketing. He was senior VP
of music for wireless operator at Amp’d Mobile.

RELATED FIELDS: World Hunger Year (WHY), an anti-
poverty organization with longstanding ties to the music
industry, elects musicindustry attorney Charles J. Sanders
to chair its board of directors.

Thirty Tigers names Claire Armbruster artist manager
and Traci Thomas publicist. Armbruster was artistic direc-
tor at MerleFest, and Thomas was director of media rela-
tions at New West Records.

Send submissions to exec@billboard.com.

GOODW(

IN RONNIE’S HONOR

In honor of veteran publicist Ronnie Lippin, who died of can-
cerin December, her family trust has endowed two programs
devoted to research of the disease. The Ronnie Lippin/Tower
Cancer Research Foundation Fellowship and the Ronnie Lip-
pin Cancer Outreach Program at the Tower Cancer Research
Foundation will fund new initiatives and public outreach. For
more information, contact Jeanne O'Keefe at jokeefe@lippin-
group.cont.
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Get a 360-degree look at all wireless content and applications,
including mobile gaming, TV, video, animation, messaging, niarketing,
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" ANDREW DICE CLAY

Not Very PC Content For Your PC, Mobile, and Digital Media Devices
www.dmgi.com/dice

Check out Dice's hit reality show Dice Undisputed, every Sunday night at 10 pm EST on VH1.
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The DMGI logo is a trademark of Digital Music Group, Inc. All rights reserved. All other logos are the trademarks or registered trademarks of their respective owners.
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