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MOBILE ENT. LIVEE
Billboard’s Mobile
Entertainment Live--the
official conference at
CTiA—takes place
March 26 at the Orange
County Convention
Center in Orlando, Fla.
For more info, visit
billboardevents.com.

MUSIC & MONEY
Billboera’s 2007 Music &
Mongy S¥ymposium, set
for Masch 1 at the St.
Regis Hoiel in New York,
is the premier event for
the music industry’s
decisicn-makers and
entre- preneurs. More info
at bi'lbcerdevents.com.
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UPFRONT

Music cruises a
wir-win for artists,
fans.

Making The Brand
Global

Latin

Digital
Entertainment

FEATURES

COVER STORY

NTS

Re-al Tracx, The
Publishers Place
On The Road
The Indies,
Ga-age Rozk
Q&A: Ennio
Marricone

This on=-time pop tart

now acts with Crudup and Keaton, aad is
about to release the surprisipgly gocd

“Wild Hope.”

A look at the latest Guns tour in which AxI
fires his manager, fails to release an album,
starts shows close to midnight—and g=nerally
comes out smelling like roses.

MUSIC

Grass-roots
campaign making
a star out of
Maami Striemer.
Higher Ground
Rhythm & Blues
Nashville Scene,
Classical Score
Global Pulse
Reviews

IN EVERY
ISSUE

Cp nion

Over The Counter
Merket Watch
Charts
Metketplaca
Backbeat
Insidde Track,
Ex=cLtive
Turtable

CN THE COVER Mandy Moare by Shery! Nietds.

JUANIES Q&A

Latin Grammy Award
winner Juanes will be the
featured artist for the
Q&A at this year’s
Billboard Latin Music
Conference & Awards
taking p'ace April 23-26
in Miami. For more info,
visit billboardevents.com.
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Snow.Jobs

Behind Apple CEO’s PR Move, Reason For Hope?

Steve Jobs offered his “Thoughts on
Music” via a Feb. 6 post at apple.com,
which might have been more aptly titled
“Thoughts on What Would Make Apple
Happy.” Make no mistake: When the CEO
of a company valued at more than $70 bil-
lion clears his throat—even if it’s a hip,
turtlenecked throat—he’s taking care of
business. His business.

The timing was no coincidence. Legisla-
tive pressure is mounting (see report, page
12) for Apple to allow its digital rights man-
agement system, FairPlay, to be licensed by
other digital music stores and players, so that
consumers can buy their music anywhere
they want, and play iton any player they want.
It's odd, but I read and reread Jobs’ essay,
and never saw mention of the showdowns
brewing with Apple across Europe.

Jobs doesn’t want to acquiesce on this
point. 1f Apple has hated anything, histor-
ically, it's sharing its technology or taking
an open-license approach (a la Windows,
whose DRM essentially protects every dig-
ital song sold anyplace that isn’t iTunes).
Jobs's argument—a red herring—is that
sharing such technology would result in
FairPlay being hacked, cracked and ren-
dered impotent.

Forone, Apple’s DRM is so unrestrictive,
most never bother with the various
workarounds that are already in place—or
the reality that any album purchased from
iTunes can be burned to CD and re-ripped
as unprotected MP3s. Windows DRM has
been hacked, but that doesn’t mean the busi-
ness model of Napster, MTV’s Urge or
Yahoo—a few Microsoft clients—has fallen
to tatters. As Ted Cohen, now a digital media
consultant butonce a VP at EMI Music, al-
ways told me of DRM: “If someone is going
to steal your car, you probably can’t stop
them. But you can lock your garage.”

Jobs laid out three hypotheticals in his
essay: continuing on the current course,
which he never actually dismisses; licensing
FairPlay, which he dismisses for the previ-
ously mentioned ideas; and the major labels
dumping DRM, which hasn’tworked to halt
miusic piracy, Jobs says, and may never.

Staying the current course is a lose-lose
for the music business, Apple and con-
sumers, and probably not an option for
much longer. Consumers are left with a con-
fusing myriad of DRM roadblocks that keep
digital music purchases from playing uni-
versally. Even if courts around the world
don’t force Apple to open its DRM, digital
sales growth is slowing, and the revenue it
is generating is nowhere near what's re-
quired to offset the losses of just the last
year or two, let alone the losses that have
been mounting, steadily, since 2000.

So what of letting go of DRM? Jobs makes
some compelling points, particularly when

6 BILLBOARD
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he notes that the music business in 2006
sold some 2 billion protected songs via dig-
ital stores, but more than 20 billion songs
“completely DRM-free,” via CDs. It's a stag-
gering truth, made all the more staggering
when you add in DRM-free illegal down-
loads—more than 15 billion in 2006, ac-
cording to peer-to-peer network tracking
firm BigChampagne. As Jobs notes, less
than 3% of the music on the average iPod
is actually purchased from the iTunes store.

But Jobs’ numbers ultimately make as
strong an argument for DRM as against.

Yes, consumers would prefer a DRM-free
world. They'd also prefer substantially in-
terest-bearing savings accounts and that
Santa Claus was real. As the media world
moves forward in the digital age, as Inter-
netspeeds increase, as consumers will soon
be able to trade entire collections in the
space of time it once took to trade a few
songs, the need for those garage locks be-
comes ever more important.

® O
Jobs’ numbers
ultimatelyv make as

strong an arcument
inst.

for DRM as aga

Jobs presumably singled out the music
business because music-related issues are
forcing hishand in Europe, and the music
business makes such an easy targetin the
court of public opinion. Where was Hol-
lywood in Jobs’ “Thoughts”? Will the major
movie studios be willing to offer their
movies for sale online, {ree of any protec-
tion scheme?® Warner Music Group chair-
man/CEO Edgar Bronfman Jr. probably
stated it best, at the most recent WMG
earnings call: “The notion that music does
not deserve the same protections as soft-
ware, television, films, videogames or other
intellectual property, simply because there
is an unprotected legacy product available
in the physical world, is comnpletely with-
out logic.”

The music business has an opportunity
to take action on the DRM front, but that
window of opportunity isn’t getting any
wider. This week’s magazine sees the biz
still lagging about 15% from last year, and
with all the closings and layoffs of just the
past six months, and with artists like Norah

BILL WERDE |
Deputy Editor
Billboard

Jones selling less than half of what she sold
with previous first-week sales, it's hard not
to wonder just how much blood is left in
that stone.

The biz has two challenges to solve—one
with technology and one with public per-
ception. As to the latter, it was great to see
Bronfman speaking out on these issues in
a public forum. Sadly, the cynic in me says
it was only because of the timing of his con-
ference call. Do you know how many other
major label sources, at any level, spoke out
on the record about Jobs’ comments? Give
yourself a star if you guessed “zero.”

Particularly in the blogosphere, the court
of crucial, behavior-shaping public opinion
is staffed with those often more interested
in sticking it to the Man than in sticking to
the facts. Music execs need to keep provid-
ing salientarguments, and letting the pub-
lic decide. I spoke with key label executives
from across the bizin the day or two follow-
ing Jobs’ essay, and the arguments are out
there. The debate is raging online,
and that's a fray the biz can nolonger
afford to stay above.

When it comes to tech, Jobs is
right: DRM isn’t working. It's con-
fusing, clumsy and haphazardly ap-
plied. The music business and all of
its partners need to agree on an un-
obtrusive, simple DRM standard and
implement it, fast. Stop the bleeding
with future generations of music. Lock the
garage. Get it on CDs, get it on digital
music, and make it one DRM that all sys-
tems can use. We've all heard the reasons
why this would be difficult, but really, at
this point, what options does the business
have? Keep hemming and hawing—there
goes another percentage point or two off
your bottom line.

The beauty and the irony here is that the
makings of that system already exists. It's
called FairPlay.

Apple must license its DRM. Yes, it will
take money and time to work out contracts
and cross-platform glitches. And yes, there’s
a gulf between Jobs’ whims and the reality
of an entire copyright industry. Those, I
hope, are issues that the business can start
resolving with Apple when this discussion
moves from the headlines to the negotiat-
ing table.

When he launched iTunes, Jobs pulled
the music business kicking and screaming
intoa smart digital step. Perhaps turnabout,
this time, will be FairPlay. ace

WRITE US. Share your feedback with Billboard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own
the copyright in whole or part, for publication.
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THE
LATEST
NEWS

FROM |_}| r 4

>>>AEG INKS
DEAL FOR PRU
CENTER
Anschutz
Entertainment
Group has nailed
down the contract
with the National
Hockey League’s
New Jersey Devils to
manage the new
Prudential Center in
Newark, N.J.
Additionally, AEG’s
national concert
touring division,
AEG Live, will book
concerts and other
special events for
the 19,500-seat
arena, which will
also be the home of
the Devils. The $375
million Prudential
Center, slated to
open in October, will
be the first major
sports and
entertainment venue
to openinthe
nation’s top media
market in more than
25 years.

>>>TIMBER-
LAKE GOES
MOBILE

Justin Timberlake

is taking his image
mobile. Timberlake
unveiled a mobile
video channel Feb. 9
on Verizon Wireless’
VCast video service
calied JT-TV. The
move will make
Timberlake the first
artist to have his own
branded channel on
the VCast service,
with content
developed
exclusively for the
service. The JT-TV
service will begin
airing in March with
fashion and music
programming,
followed by movie
and lifestyle content
added in May or June.

>>>WHO
REVEALS
TOUR PLANS
Pete Townshend
and Roger Daltrey
announced the
Who's 2007
European tour plans
Feb. 8 in London.
The itinerary begins
May 16 in Lisbon,
Portugal, the first of
29 dates extending
to July 9, confirmed
by promoter CPI.
The rock legend will
also play the
Glastonbury Festival
June 24,

>>> continued on p8

JUMPING THE GUN

eiton bind or sea, if

there’s one thing

Sammj Hagar loves

more than shooting

tequilz and playing rock’n’roll,
it’s throwing an anforgettable
party fer his most dedicated fans.

Ind=ed, after mearly a week
of getting “drunk off their
asses” during the second an-
nual Are We Ha-ing Any Fun
Yet? cruise this slarch, about
750 1loyal Hagar sapporters will
stumbde off the Carnival Pride
ship tc meet the ed Rocker at
the dcck in Cabo San Lucas
Mexic). From there, the next
stodis Hagar’s Cabo Wabo Can-
tina fo-afternoor tequila shots
and ar exclusive concert from
thesirger/liquorentrepreneur
and his band the Wabos.

We march [t} e fans] to the
Caso wabo thryugh town,’
Hagar says. “It’z kind of like
a parzde. A couvple of thou-
sand l>cals join in and every-
body s singing songs like
‘Cabc Wabo’ and ‘Mas
Tequika’—it's awesome.

Along with such acts s
Lynyrd Skynyri (Gimme 3
Days), Tim McGraw (Country
Cruise Getaway) Sister Hazel
(the Rock Boat) aad Barenaked
Ladies (Ships an.1 Dip), Hagar
is one of many =cts this year
linking with a major cruise line
to earr extracast while takirg
abreax from the road.

Inearly January, atime when
Skyny»d doesn’t usually tour, the
grcup teamed w-th Sixthman,
an Atlanta-based company fo-
cusing on creatingand develo»-
ing musically driven events, for
the scld-out Gi mme 3 Days
musiccruise to the Bahamas

Ross Schilling, Skynyrd man-
ager with Vector vlanagement,
says the partners 1ip was a win-
win fo- the band and its fans. “It
wa3s quite comperable to what
Lynyrc Skynyrd would make cn

ROPING RICK RUBIN
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MAKING WAVES

Music Cruises A Win-Win For Artists, Fans

a per-show engagement in the
United States,” he says. Plus, “it
really gives your fan base a whole
new perspective and a really
good vacation at the same time.”

Along with three live per-
formances from Skynyrd dur-
ing the three-day cruise, 2,200
fans who bought tickets rang-
ing between.$599 and $1,999
for a two-person cabin were
treated to additional concerts
from 38 Special and a number
of other acts.

Unlike Hagar’s cruise,
Gimme 3 Days was a full-ship

charte~, meaning it wasn't part
of a larger, nonmusical cruise.
Sixthman co-founder Tod El-

more says the company rents
boats from Carnival Cruise
Lines end pays heacliners a flat
guarantee with a potent:al for
additicnal revenue. “The model
doesn’t support payving a band
for four days’ worth of concerts,”
Elmore says. “Headliners typi-
cally geta performa~ce guaran-
tee plus back-end dependingon
the success of the event. Any of
the other bands are getting a fee
to come and play.

www.americanradiohistorv.com

VIRTUAL VID VALUE

Rocking tne boat: LYNYRD
SKYNYRD onthe Gimme 3
Days cruise, top and above
righz; SAMMY HAGAR on
his Are W2 Having Any Fun
Yet? cruisa, left.

O2e challenge in orchestrat-
ing a music cruise is getting
acts to ccmmit in advance,
which is why Sixthman schec-
uled Gimme 3 Days, the Rock
Boat and Ships and Dip earl/
in th=year when touring is ger-
erally slow. “We need a 12- t>
14-month lead time,” he says.
“It's hard for an artist to comr-
mit that ruch time in advancz
unless th ey know that thev
don’-have muchelse going on.”

Caraival VP of group sales
and administration Cherie We-
instein savs the cruise line has

ra

“ISTFUL OF HC'NORS

seen an increased interest in
music-themed cruises du~ing
the last four years. But Wein-
stein cautions aczs who are en-
tertaining the idea of chartering
ships for live performances. “It
is a large firancial commit-
ment,” she says. “You're not
just putting a concert _.n a
venue. You ca1't have the ‘if you
build it, they will come’ attitade.
You've got to market, market,
market and p ash. push, push.

The cost o~ renting a Carni-
val ship depends on the size of
the boat, tim= of the year and
number of days, but Weinstein
declines to g-ve a price range,
saying only that “it’s very, very
large dollars.

That said, 5ch:lling says the
Gimme 3 Days cruise grossed
$1.5 million in cabin sales
alone, a number that excludes
alcohol and r erchandise sales.

If there’s a company “hat
knows a thing or two about full-
ship charter music cruises. it's
Jazz Cruises, which currently
hosts six on Hol.and America
Line and Carnival. “Every sin-
gle one has bren a sellout, " ex-
ecutive director Michael
Lazaroff says

This year’s _atin Music
Cruise, whick sailed in late jan-
uary, was hosted by Arturo 3an-
doval, and later in the year
Marcus Miller will host the
North Sea Jazz Cruise.

Prices are about $4,000-
$5,000 for a doulile-occupancy
cabin. The past six Jazz Cruises
have each g-ossed approxi-
mately $4.5 million in cabin
sales, and the success of the
concept is backed by the com-
pany’s high “uszomer return
rate. “We have a 50% business
repeat level,” Lazaroff says.
“When it's a full-ship charter,
everyone is there for the same
reason and therz’s a tremen-
dous camaraderie. oo
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>>>MYSPACE

ENTERS EURO
MOBILE DEAL
MySpace has forged
an exclusive European
partnership with
Vodafone, Europe’s
biggest mobile player,
in a development that
will enable the wireless
carrier’s customers to
remotely view and edit
their MySpace profiles.
The deal, unveiled Feb.
7, heralds MySpace’s
first expansion into the
European mobile
space. The offering will
initially go live in the
United Kingdom,
before rolling out to
other European
markets.

>>>TICKET-
MASTER,
ITUNES GIVE
AWAY MUSIC

Music fans buying
concert tickets on
ticketmaster.com will
receive a free song of
their choice from the
iTunes store as part of
an ongoing partnership
between Ticketmaster
and Apple. The
promotion was
launched to coincide
with the upcoming
summer concert season.
The free music deal is an
extension of an existing
collaboration between
Ticketmaster and iTunes
that gives fans who pre-
order certain digitai
albums on iTunes the
ability to pre-order
concert tickets on
ticketmaster.com
before they go on sale
to the public.

>>>COLUMBIA
PARTNERS WITH
NETWORKING
SITE

Gather.com, a social
networking community
desianed for adults, has
formed a partnership
with Columbia Records
to provide content for a
new music channel on
the site. Columbia will
develop the channel to
promote its acts, new
releases and other
original content. Artists
signed to the label will
participate in online
chat sessions with
Gather members. The
deal is part of a larger
Gather content
initiative consisting of
multiple new content
channels, including
books, food, health,
money and movies.

>>> continued on p10

m BY HILLARY CROSLEY

URBAN RENEWAL

Mark Pitts Named Urban Music President At Jive

Mark Pitts has been promoted
to president of urban music at
Jive, Billboard has learned.
Pitts has had his finger on
the pulse of urban musicsince
1993, when he co-founded Bad
Boy Records with Sean
Combs. In addition to manag-
ing the Notorious B.1.G. and
Nas, he has nurtured Usher’s
smash hit “Confessions” al-
bum while serving as Jive’s
senior VP of A&R. Of late, he
has reared Chris Brown, who
was the best new artist at the
2006 Billboard Music Awards.
In an exclusive interview
with Billboard, Pitts discusses
his accomplishments and the
challenges that lie ahead.

What’s your favorite ac-
complishment at Jive?

I never really got a chance to
have success that was mine.
Even with Usher’s “Confes-
sions” success, where Usher
and [ basically lived together
for five months to finish that
record, the credit ultimately
goes to L.A. Reid because he
found Usher. But that’s why

I'm so proud of Chris Brown,
because he’s mine.

What are some of Jive’s
strengths and weaknesses
that you plan on addressing?
Our presence in rap is
garbage, and the crazy thing
is we started out as a rap label
with UGK and Souls of Mis-
chief. We're not as strong from
“A,” introducing an artist, to
“B,” making their single buzz-

worthy. Unfortunately, hip-
hop is a lifestyle and it’s mak-
ing people understand that.
Sometimes when you're deal-
ing with corporate people you
can't always explain it. You just
have to doit. Talso wanttoim-
prove the morale because
everyone has been here for 10-
15 years. Il demonstrates how
they stand by their team, so
they just need new energy. |
want to have “president’s

! JERMAINE JOINS ISLAND

Mark Pitts isn’t the only urban executive on

the move. Jermaine Dupri, who exited
Virgin in October 2006, joins Antonio
L.A.” Reid as Island Records’ presi
dent of urban music. Dupri will report
directly to Reid and Steve Bartels,
president of Island Records and COO
of Island Def Jam Music Group. He will
produce such urban island artists as Mariah
Carey, and lend his production skills to such Def
Jam artists as Ludacris and Rihanna.

Aside from co-writing and producing Carey’s
2005 Grammy Award-winning hit “We Belong To-
gether,” Dupri worked with Reid previously at Arista
Records during the 1990s. He became Virgin
Records’ urban music president in January 2005.

night” every month where the
staff bowls and has drinks.
You'lllearn more from the as-
sistants and directors than the
top-heavy people.

How has Jive changed since
you’ve been in A&R?
Before when you thought of
Jive, it was Britney, '"N Sync
and Backstreet Boys, and
now 70% of Jive’s business
is black music. We're an R&B
label and | don’t have to go
anywhere to find new acts—
people are finding me. At
Jive, I'll break Chris Brown
and Natasha, my new female
artist, because pop is what
we do best. Then I can focus
on one artist at a piano that
takes time to break like Ra-
heem DeVaughn.

Why do you think the
Clipse project missed com-
mercial success?

Their album wasn'’t a single-
driven album, but it was hot.
They have their own lane and
we realized our mistakes after-
wards. The energy | saw at their
shows wasn’t translated cor-
rectly. And they also came at a
time where the South is on fire
and the East Coast is still try-
ing to get it back. We thought

Jay and Nas were going to save
us, but they weren’t able to.

who are you adding in the
publicity department?
Wendy Washington’s here
now, so we’'ll be stronger on
the urban side. We're already
strong on the pop side, soit’ll
balance itself out.

Wwhat albums do you have
slated for 20072

Chris Brown and Usher, he’s
coming in the fourth quarter,
Raheem DeVaughn, UGK, Joe.
R. Kelly will probably drop in
the third quarter. And my
newest signee, Natasha, will
drop this year, God-willing.
Natasha’s between Ciara and
Beyoncé, but she’s closer to
Beyoncé. She’s 17 years old,
beautiful, and | think she’s
going to be like a black Brit-
ney. I’ve never met an artist
that has no fear the way she
does. She’s a natural. e

SIS BY ED CHRISTMAN

Premature Platters

Merchants Think Certain Fourth-Quarter Releases Should Have Waited

Every year, retailers lament that an overloaded fourth-quarter release schedule

not only leaves the rest of the year barren of new titles, but also results in titles

that don’t realize their sales potential because they get lost in the shuffle.
Billboard periodically polls merchants about what titles might have done bet-

ter out of the box if they had been held for the open field of the first quarter. This
year, though retailers agree that some titles should have been held until early
2007, there seems to be less consensus about the specific titles.

Here are three releases that retailers singled out:

JET’S “SHINE” (ATLANTIC)

“Jet had aninitial order of 600,000 and first-week
sales of 51,000,” Hastings Entertainment senior
VP of merchandising Michael Rigby says. “With
all of the challenges you have in putting together
a promotional plan to work a record, and then
you put them out in bunches, there is an argu-
o ment to be made to waiting for the

right time.”

Jet’s last album, “Get Born,” has
sold 1.6 million, according to Nielsen
SoundScan, with a string of 31 weeks
that saw it obtaining sales greater
than 20,000 each week. New album “Shine” has
so far sold 137,000, but has had only two weeks
where it hit more than 10,000 scans.

“Shine” “is an album that absolutely would
have been helped by a first-quarter release, for
as much clamor as there was beforehand and
how good it sounded,” Alliance Entertainment
Corp. senior VP Robby DeFreitos says. “And then
nothing happened.”

8 BILLBOARD FEBRUARY 17, 2007

THE BEATLES’ “LOVE*”
(APPLE/CAPITOL)
While some merchants cite “Love” as not living up to ex-
pectations due to a weak setup, others argue the album
should have come out for the holiday and say they would
have beenangry ifit didn’t. Nonetheless, there is a con-
sensus that the buying public was left in the dark about
Beatle producer George Martin hav-
ing reworked the material. “A lot of our
_customers are unaware of the connec-
tion, that it was done by George Martin
= and it was born out of the Cirque du
"~ Soleil [show] in Vegas,” Rigby says.
Retailers agree that lack of customer awareness
resulted in weaker than expected sales, even though
the album has scanned 1.2 million units. Others say
the Beatles delivered the album too late to execute
aproper setup. EMI didn’t return a call for comment,
but sources withinthe company point out the album
sold 5 million worldwide in six weeks and wonder
how that can be called a failure. What’s more, the
“Love” title may play well for Valentine’s Day.

. Boines

S
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MOS DEF’S “TRUE MAGIC”

(GOODTREE MEDIA/
GEFFEN/INTERSCOPE)

After shifting street dates, “True Magic” was
ultimately set for a January release. But the
album came out Dec. 29, in a month laden with
rap releases.

It wound up shifting only 9,000
units inits first week, and has sold
50,000 to date. In comparison,
Mos Def’s previous album, “New
Danger,” scanned 95,000 in its ini-
tial week and 459,000 so far.

The new album “was originally a November re-
lease then moved to January and then whipped
back to Dec. 29,” Newbury’s Mello says. “That
just killed the record.”

But sources within Universal Music Group say
the Geffen album was rush-released due to aleak
in the second week of December. “Piracy may
not be an issue to retailers,” one source says.
“But it certainly is to us.” .
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You make us all proud!

Made in Italy
hes already scld
. 953.000 ccp es
s sinoz October 2006.
Ct in France as
o ¢ril 2007

it zontains ITALIA PROMOTIONS Srl

the creat duet with G&G PRODUCTION Srl C

kot EbBian irffo@italiapromotions.co —
n i et www.italiapromotions.com 2&1’}_;1:9(;1';3

www.americanradiohistorv.eom .


www.americanradiohistory.com

THE

LATEST

NEWS [y i sy
:

FROW |

& ol

(=

>>>ROCK IN RIO
HEADS TO SPAIN
The 2008 Rock in Rio
festival will be held for
the first time in Madrid,
organizers have
confirmed. The giant
concert event will be
staged over two
weekends, June 27-28
and July 4-6, near the
town of Arganda del
Rey (population
45,000), some 20
kilometers from central
Madrid. To date, the
event has taken place
just five times; in Rio de
Janeiro, Brazil, in 1985,
1991 and 2001, and in
Lisbon, Portugal, in
2004 and 2006, and has
attracted 4 million
festival goers.

>>>0ZZFEST
OFFERS FREE
TICKETS

Tickets to Ozzfest
2007 will be free,
organizers said Feb. 6.
The 25-date tour will
begin July 7 in Los
Angeles, and details
have yet to be
announced regarding
distribution of tickets.
The event, headlined by
Ozzy Osbourne, will be
underwritten by a host
of sponsorship deals.
The tour is booked by
Marsha Vlasic at MVO
and produced by Live
Nation.

>>>HELIO
BEGINS OTA
SERVICE

Wireless operator
Helio has launched an
over-the-air, full-song
music download
service. The startup
carrier that went live
last year says its mobile
music service will be
the “corner record
shop” to other
operators’ “department
store.” The Helio Music
service sells individual
tracks for $1.99 if
downloaded to a phone
or 99 cents for a PC.
Songs downloaded to
PCs only can be
transferred to the
phone via a USB
connection. All four
major record labels
have licensed music to
the service.

Compiled by Chris M.
Walsh. Reporting by Lars
Brandle, Antony Bruno,
Jonathan Cohen, Howell
Llewellyn, Paul Sexton
and Ray Waddell.

IEOEITEEEN BY BRIAN GARRITY

Relocating
Rick Rubin

Moving The Producer To Columbia

Could Be A Challenge

Columbia Records is wooing star pro-
ducer Rick Rubin to take the role of co-
chairman of the label. But landing the
Def Jam Records co-founder, best-
known in recent years for his work with
the Red Hot Chili Peppers, System of a
Down and Johnny Cash, comes with its
own set of cultural, strategic and logis-
tical challenges.

For starters, Rubin is based in Los An-
geles and often works out of his home.
A move to Columbia would require join-
ing the button-up executive ranks (where
facial hair choices are usually more con-
servative) and likely relocating to New
York where he would be in demand in
the office. What's more, as chairman he
would be embroiled in day-to-day mar-
keting and promotion issues—areas in
which his experience is limited.

Columbia also will have to make con-
cessions in its working relationship with
Rubin. Sources say he will still be free
to produce projects for other labels. He
currently is at work on a pair of major

4.0
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2007 releases for Warner Music Group’s
Linkin Park and Metallica.

That scenario has some industry ex-
ecutives invoking the name Matt Ser-
letic—the producer-turned-Virgin
Records boss who was producing big-
ger hits for WMG with Rob Thomasand
Matchbox Twenty than he was with his
owrn roster.

“The track record of producers run-
ning record labels isn’t great,” says
one major label executive at a rival
label familiar with the situation.
“What you want is for Rick to do what
he does.”

Of course, those issues are moot un-
less he can first free himself of an exist-
ing deal with WMG, which still has three
years left on it.

Rubin just moved his American
Recordings imprint to Warnera year ago.
The imprint—home to Cash, Neil Dia-
mond and Tom Petty—is distributed
under the Warner Bros. Records um-
brella. There’s no word yet as to whether

(3 RELEASES)

American Recordings,
Year By Year

/
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RICK RUBIN,
right, in the
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Top Rubin-Produced Albums 2000-2006

4 ALBUM BAND UNITS YEAR
1 Toxicity* System Of A Down 3.9 million 2001
2 Audioslave Audioslave 3.1 million 2002
3 By The Way Red Hot Chili Peppers 2.0 million 2002
4 Taking The Long Way Dixie Chicks 1.9 million 2006
5 Stadium Arcadium Red Hot Chili Peppers 1.8 million 2006
Mezmerize* System Of A Down 1.8 million 2005
7 American tV:
The Man Comes Around* Johnny Cash 1.6 million 2002
8 Vol.3
(The Subliminal Verses) Slipknot 1.4 million 2004
9 Make Believe Weezer 1.2 million 2005
10 Renegades Rage Against The Machine 11 million 2000
Steal This Album! System Of A Down 11 million 2002
Out Of Exile Audioslave 1.1 miflion 2005

Warner will attempt to block a Rubin
move to Columbia or if American will
come with him or stay put. Representa-
tives for Sony BMG, WMG and Rubin
all declined comment.
Assuming a settle-
ment with Warner can
be reached, sources say
Sony BMG executives
see a big upside in
adding Rubin—even if
it means shaking up a
creative executive team
that finished 2006 at No.
I in U.S. market share
among major label im-
prints. Current Colum-
bia chairman Steve
Barnett, who guided the
label to the top spot last
year on the back of hits
from Beyoncé, Dixie

s

\
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OURCE: Nielsen
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‘06  Chicks and John Mayer,

reportedly would get a title bump but
lose at least some creative control.

To be sure, Rubin already has an es-
tablished track record of delivering
hits for Columbia. And his arrival
would give a jolt of executive star
power to the label’s able but glitter-
free team. (No one else there is doing
cameos in jay-Z videos.)

Rubin produced the Dixie Chicks’
Grammy Award-nominated Colum-
bia release “Taking the Long Way,”
which ranked as the No. 9 top-selling
album last year with more than 1.8
million copies sold, according to
Nielsen SoundScan.

He’s also produced a string of hits
from rock act Systern of a Down—most
recently 2005’s dual release “Hypno-
tize” /“Mezmerize,” which has sold more
than 3 million units combined. The band
isdistributed under ajoint deal between
Columbia and American. e

360 DEGREES OF BILLBOARD

JUANES Q&A TO BE
FEATURED AT

LATIN CONFERENCE
The Billboard Latin Music Con-
ference’s annual Q&A has
emerged as the centerpiece of
the world’s largest annual gath-
ering of Latin music. Through
the years, featured Q&A artists
have been at the top of their
game in sales, artistry and an
innovative and proactive ap-
proach to music-making and

10 | BILLBOARD |

the music industry.

The featured Q&A artist at
this year’s conference—to be
held April 23-26 in Miami—is
Colombian star Juanes, During
the past several years, Juanes
has.made unparalleled strides
in a multiplicity of arenas,
from record sales and sold-
out concert tours to chart-
topping success in dozens of
countries, both Spanish and
non-Spanish-speaking.

FEBRUARY 17, 2007

Juanes comes to the Bill-
board Q&A just a few months
shy of releasing his new album,
the much-anticipated follow-
up to his multiplatinum “Mi San-
gre,” which has sold more than
4 million copies worldwide.

Juanes also just launched his
own label, 4Js, a joint venture
with Universal Music; renewed
his recording deal with Univer-
sal Music Latino; and signed a
worldwide publishing agree-
ment with Universal Music Pub-
lishing Group. A committed ad-
vocate for change, the singer/
songwriter has also donated

www.americanradiohistorv.com

time and money to a broad va-
riety of causes, most notably
his own Colombia Sin Minas
(Colombia Without Mines)
foundation, which works to
eradicate landmines from
Colombia’s rural areas. In.2005,
Time magazine named him
among its 100 most influential
people in the world.

The Billboard Q&A will be
Juanes’ single public interview
since the end of his world tour
this past fall. For more informa-
tion on the Billboard Latin Music
Conference (see story, page 18),
goto billboardevents.com. =
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We go beyond managing your money.
We help you amplify your dreams.

At SunTrust Private Waalth Managarent, we understand the amcun: of hard work that goes into your music. But more
than that, we understand what’s important to you. For almost 20 years, our client advisors have helped music industry
professionals keep their finances in tane. Whether it’s intellectual property lending or custamized wealth managenent
plans, we handle the cetails sc you czn spend your time doing whaz vou love. To learn more, visit a SunTrust Private
Wealth Management music banking office in Nashville, Atlanta, or Miami, or call us at 800.322.3137.
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Seeing beyond money

Investments are subject to market risks anc fluchaze in salue.

Securities and Insurance Frod _cts and Services Are Not FDIC or Any Cther Government Agency Insured

Are Not Ban< Guaranteed May Lcse Value

SunTrust Private Wealth Management is arrarketing name used by Sur Trust 3anks, Inc., and the follcwing affiliates: Banking anc tiust products end servizes are provided by SunTrust Bank, a member of the FDIC Securifies, insurance
and other investment products and servicas are of ‘e-ed by ¢~ thraugh SunTrust Investment Services, Inc,, a registered broke/d2aler and a member of thz NASD and S PC. Investment advisory products and services are offered by or
through SunTrust Investment Services, Inc, Trusco Capizal Managzmenz, nc., and Asset Management Advisors, L.L.C., investmen: dvisors registered with the SEC. SunTrust Bank, Member FDIC. © 2007 SunTrust Banks Inc. SunTrust
and Seeing beyond money are federally rezistereC se-vice merks ¢” SunTrust Banks, Inc. mkt 47009-06
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DEBATING

DRM

A Steve Jobs Statement
Steps Up The
Digital Rights Discussion

Digital Media Assn

BY BRIAN GARRITY

The pig pile of technology companies and consumer advocacy groups pres-
suring the major labels to abandon support for digital rights management-
protected downloads just gotalot heavier. Apple CEO Steve Jobs jumped on
top of the stack with a Feb. 6 open letter to the industry stating that “DRMs
haven’t worked, and may never work, to halt music piracy,” and later adding
that “convincing [the labels] to license their music to Apple and others DRM-
free will create a truly interoperable music marketplace.”

Privately irked label executives polled by Billboard say that the move is a
way for Apple to sidestep heat the company is getting in
Europe to make its iTunes/iPod ecosystem compatible
with third parties (see story, below). And they are quick
to note that the film and TV industries were notcited in
Jobs’ letter. To be sure, the surprise statement sets up a
contentious tone for upcoming content-licensing nego-

“It’s one of the greatest deflections I've ever seen. He's trying to get
rid of his class action suit over being anti-competitive by blaming it
all on the record labels. As if they get rid of everything that protects
their assets, everything will be fine . . . it’s like when we wanted vari-
able pricing—he called the record companies greedy. It wasn’t about
raising prices. It was about different tiers of pricing. He's great at it.”

TED COHEN
TAG Strategic | =
managing partner Vi

“We like the opportunities DRM gives inno-
vators. You can’t have a subscription serv-
ice without DRM. You can’t enforce a monthly
rental contract without it. So this is not an
anti-DRM thing. Steve Jobs isn’t anti-DRM.
He built a DRM. What he is saying to the la-
bels is: ‘Don’t keep pointing the fingers at
everybody else. You have to make a choice.
You can either have DRM-free music and
great user experience, or you can have an
Apple environment and a great user experi-
ence, but you can’t have both.” ”

JON POTTER

& =
executive director

.

THE INDUSTRY

WEIGHS IN

artists’ intellectual property,”

tiations between Apple and the labels. As Warner Music Group CEO Edgar
Bronfman jr. said in a Feb. 8 investor conference call, “Frankly, manifestos
in advance of those discussions are counterproductive.
“We advocate the continued use of DRM in the protection of our and our
" Bronfman said. “The notion that music does
not deserve the same protections as software, television, films, videogames
or other intellectual property, simply because there is an unprotected legacy
product available in the physical world, is completely without logic or merit.”
The following is a survey of
otherleading responses to the bIZ and analysis go to
Jobs statement.

For DRM news updates

billboard.biz/DRM

“To compete against free, which has no DRM, we have

to realize we're hitting a glass ceiling. [The letter] sets a public and
institutional point of view and influence. The major labels are all pub-

something about it.”

“No matter how this is presented this is a reversal
of the strategy that they have employed over the
last four years. They’ve never made DRM or in-
teroperability a public issue and we’ve never
heard about it as a private issue. . . Jobs cannot
be happy that he has to be open. It’s not been
part of the plan. But we think it’s great. we wel-
come the pressure on the majors. We think they
have to go this way. We’ve feit this way for a long
time. They have no other options. We think it’s
the right move for them. We think it will make
consumers happy and grow the digital musicin-
dustry faster and help offset more dramatically
the CD decline.”

DAVID PAKMAN
eMusic
president/CEQ

3

2
= 4

lic companies. When you have someone from that world saying we
need to lose DRM for this to grow, and the only area that the major la-
bels are having any growth is in the digital marketpiace, then the pres-
sure comes from the public and from their shareholders. And that’s the
only pressure that will make them get off their asses and actually do

TERRY
McBRIDE
Nettwerk CEO

“t think the timing of Apple’sin-
dustry paper on this subject is a
direct reaction to the massive
Windows Media DRM music-en-
abled cell phone ecosystem
that is fast developing around
Apple. Apple will be seriously
marginalized by the huge cell
phone manufacturers carrying
WM DRM so, naturally, Apple
now thinks it’s a great time to
drop DRM.”

CHRIS
GOROG
s Napster CEO

EUROPE VS. APPLE consumer Groups Across The Continent Follow Norway’s Fight For iTunes Interoperability

Across Europe, consumer groups have been confronting iTunes, attemp

interoperability

ment (DRM) comes only a few weeks after a Jan. 19 ruling by the Consumer Ombudsman that

the company’s FairPlay system contravened tHe country’s Marketing Control Ac

The ruling determined that, by restricting consumers’ use of music, Apple’s FairPlay DRM

technology broke contract law in Norway.

Apple has until March 1to outline its plans to resolve the va
budsman and has to implement those

ing them—by Oct.1

Actions in other European countries have yet to result in legal rulings either for or against

Apple. A country-by-country rundow

WEDEN

wn
m

issue of interoperability with Apple, suggest-

ng to enforce

bus issues raised by the Om
-or prove it is substantially on the way to implement-

the Danish Consumer Ombudsman has opened
a dialogue with Luxembourg-based Apple
iTunes SARL, the umbrella organization for the
various European iTunes online services.

In July 2006, Berlin-based, gov-
ernment-financed, politically in-
dependent consumer organiza-
tion umbrella group Ferbraucherzentralen
(VZBZ) began lobbying for more user-friendly
DRM systems, targeting the German parlia-
ment and the public. In January, a VZBZ
spokesman said, “We expect Apple to make

. - On March 6, 2006, the issue

of iTunes interoperability was
. - raised by the independent
Swedish Consumer Council, a government
consumer association representative con-
firms, but no ruling has been made yet.

FINLAND
On Aug. 21, 2006, the govern-
ment’s Consumer Agency and
Ombudsman office raised the
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ing that the iTunes terms and conditions contra-
vene the country’s Consumer Protection Act.
“Right now,” the agency’s legal adviser Juha
Eerikdinen says, “we are waiting for the com-
pany’s reply to us about how they are going to
[make] some changes in their contract terms.”

DENMARK

. - Billboard understands that al-

though no complaints have offi-
. - cially been lodged with the body,

appreciable progress towards interoperabil-
ity by September 2007.”

NI C
o

_ On Jan. 25, independent Dutch
consumer rights organization
Consumentenbond filed a formal

complaint against Apple with the Dutch gov-

ernment’s Netherlands Competition Author-
ity (NMa). No date for the NMa hearing has yet
been set.

THE NETHEF

www americanradiohietorv com

FRANCE

On Aug. 3, 2006, the Information
l I Society act (also known as the

DADVSI bill) became law. It made
interoperability mandatory, although the in-
dependent regulator that is supposed to rule
on interoperability issues has yet to be cre-
ated. Consumers body UFC Que Choisir had
lobbied for the legislation.

In a statement issued Feb. 7, UFC Que
Choisir called on the minister of culture and
communication, Renaud Donnedieu de
Vabres, to take a stance to ensure that the
four major labels sell their music in DRM-free
form. UFC Que Choisir public affairs director
Julien Dourgnon says that if iTunes sells its
songs without DRM, UFC Que Choisir will drop
ongoing legal action against Apple to force in-
teroperability. The action was faunched in
February 2005 in the Court of First Instance
in Paris. —Tom Ferguson

Additional reporting by Mark Sutherland in
London, Aymeric Pichevin in Paris and
Wolfgang Spahr in Hamburg.
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NEW DEALSFOR
NEW ACTS

Latin Labels Revising Contracts, Management Relationships

Inan effort to offset declining
record sales, Latin labels inand
out of the United States have
been quietly revising the con-
tracts they offer new and up-
and-coming acts.

Increasingly the contracts
stipulate that a percentage of
ancillary revenue generated
by the artist, such as concerts
and sponsorships, stays with
the label.

While such deals have pro-
gressed to the point that several
indie labels actually have man-
agement branches in place,
most major labels currently do
not. The big exception is Sony
BMG, which in January opened
a talent development division
for Latin America that includes
management services for
some, but not all, Sony BMG
acts. Little information has
been released, but already
signed to the division are rock
act Vicentico, new Mexican act
Pambo and Chile’s Barbara
Munoz, among others.

Beyond Sony BMG, differ-
entlabels have different deals,
which in turn vary with each
artist and within each territory.
The agreements are mostly ap-
plied to developing acts that
require hefty label investment,
and they don’t take a cut from
individual management con-
tracts that artists may have.

“At this point all the con-
tracts we're signing have a per-
centage of rights that includes
revenue outside of record
sales,” Warner Music Latin
America chairman liiigo Za-
bala says, noting that Warner

MOTEL

has had such deals in place for
the past two years.

Jesiis Lopez, chairman of
Universal Music Latin America/
Iberian Peninsula, says his la-
bels get a percentage of shows
and sponsorships for some
acts. However, he adds, “We
are not going to create a man-
agement company that com-
petes with managers.” In fact,
some managers welcome
these new arrangements.

“Just by virtue of what the
label does for a developing act,
I think it’s fair that they get a
percentage of the artists’ ca-
reer,” says Amir Agai, a part-
ner at management company
Seitrack International, whose
client list includes up-and-
coming acts Jeremias (signed
to Universal Music Latino) and
Motel (Warner Mexico). Both
give a percentage of revenue
to their labels.

Still, having such deals in
place doesn’t necessarily mean
a label does more for an act.

“If the label brings some-
thing to the table I think it's fair
tocommission it,” says Rebecca
Leon of Lionfish Management,
who handles ] D Natasha. “But,
if the only incentive is they're
marketing the album or put-
ting it on the radio, well, there
has to bea little bit more incen-
tive than that.

While many acts enter these
revenue-sharing contracts will-
ingly, some have been known
to turn them down and try
their luck with other labels.

“It’s fair in the long run if
the labels did a great job with

f
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these sorts of things [tours and
sponsorships],” says one man-
ager whose client declined a
contract with a major label.
“But I don’tthink manylabels
are prepared for this.”

Yet as it turns out, the prac-
tice of a label taking a percent-
ageofan artist’s gains beyond
record sales is neither new nor
confined to Latin America.

In many Far East markets,
like Japan, South Korea and
Taiwan, itis common practice.

High-profile companies
with such arrangements in-
clude Terry McBride’s Nett-
werk operation in Canada,
which functions as a manage-
ment company and label. In
Europe, the biggest example
is Sanctuary, which some five
years ago expanded its man-
agement base to becomea full-
blown record operation with
label, publishing and manage-
ment, among other opera-
tions, under one roof. The
company has had a troubled
last 18 months and is scaling
down its model.

In the Latin realm, J&N
Records, which specializes in
tropical music, is one of many
indies that have long had
publishing, management and
booking under one roof.

“My issue is many man-
agers did nothing for their
artists,” J&N president Juan
Hidalgo says, although he does
work with some outside man-
agers. “They don’tinvest, they
don’t bring deals to the table.

“The way the business
stands now,” he says, “we need

to be in the management
arena to be profitable.” <«

|

I‘?ICHAELFAO_LETTA mpaoletta@billboard.com

A Healthy Hit

Jenny Craig Deal Helps Kimberley Locke Help You

B
P ]
r

Just take a look around, and
you’ll find Americans becom-
ing more accepting of the
idea of going green, turning
organic and cutting out the
trans fats. Been to a Whole
Foods Market recently? Shop-
pers pack the aisles. Even Mc-
Donald’s is offering more
healthful fare.

And musicis being used to
promote this healthier life-
style. Kellogg’s Special K cam-
paign, featuring Collective
Soul’s “Better Now,” still res-
onates after nearly two years.

S ﬁ

LOCKE

Ditto for the Weight Watch-
ers spot that used Cher’s
“Song for the Lonely.” And
now along comes singer Kim-
berley Locke, who is waving
goodbye to her not necessar-
ity healthy eating habits of
yesterday.

With new brand partners
by her side, and a new album
from Curb due in the spring,
the “American Idol” graduate
is undergoing a major transi-
tion. Locke has entered into
an endorsement deal with
Jenny Craig through July
2007. While her manager,
Jerry J. Sharell, says his client
received a “nice amount of
change from Jenny Craig,”
he’s hoping the deal evolves
into something “more lucra-
tive and national.”

Jenny Craig director of cor-
porate communications Coz-
ette Pfifer says the deal could
be extended and grown.
“We’ve received much atten-
tion from the press,” Pfifer
says. “Kimberley is helping us
reach a younger demo-

~ahradiohistorv com

graphic. And she is a great
role model for our philan-
thropic program, Harlem Eats
Right and Exercises.”

In the coming weeks,
Locke’s new single, “Change,”
will be heard in Jenny Craig
radio'spots. The empowering
track will also be streamed at
jennycraig.com, where Locke
is now posting ablog. She will
also participate in a handful
of personal appearances on
behalf of the company.

Jenny Craig is also spon-
soring a Challenge to Change
radio contest, with winners
receiving yearlong supplies
from the weight loss special-
ists. In this issue, “Change”
continues to ascend Bill-
board’s Adult Contemporary
chart, and is now No. 19.

Meanwhile, the music video
for “Change,” directed by Ro-
man White (Carrie Under-
wood), premiered Feb. 7 at
americanidol.com;it can also
be streamed at the Jenny
Craig site. Come April 22,
Locke makes her debut on
VHYs “Celebrity Fit Club,”
which airs 20 times each
week. Indeed, Locke will
surely attribute her weight
loss to Craig and “Fit Club.”

“What artist wouldn’t want
this kind of multimedia expo-
sure?” wonders former Leo
Burnett VP Bonny Dolan, now
artist liaison and executive
producer of music/sound de-
sign agency Comma Music.
“The ‘Fit Club’ will reach a new
audience for her—the same
goes for Jenny Craig. Right
now, for Kimberley, what’s
most important is that she get
in front of a new demographic,
while not losing those fans
that have been with her since
‘American ldol.’ ”

All this activity is quite a
180-degree turn for Locke
who, only two years ago,
inked a deal with plus-size re-
tailer Lane Bryant. Locke ap-
pearedin print ads and made
personal appearances for the
retail giant.

When her contract with
Lane Bryant came to a con-
clusion, Locke says she and
manager Sharell went in
search of other opportunities.

Days later, they received a
call from a “Celebrity Fit Club”
rep. “I signed that deal and
then Jenny Craig came along.
It was like a chain reaction,”
Locke recalls.

Sharell adds that his client
was being offered deals from
other plus-size companies at
the time. “But Kimberley said,
‘l want to lose weight and get
in shape and live a healthier
life.” So, no plus-size deals.”

When it came time to ne-
gotiate Locke’s “Fit Club”
deal, Sharell remained cau-
tious. It was important that
Locke be profiled on the
show as a working enter-
tainer, he explains. “We
arranged for the show’s cam-
eras to be at the video shoot
for ‘Change.’ ” Fans of the
show can expect to see
footage from this shooton an
upcoming episode.

And since each “Fit Club”
contestant chooses his/her
own nutritional food program,
Locke will have the opportu-
nity, on camera, to give props
to Jenny Craig.

This is the type of synergy
that makes for a perfect ar-
rangement, Pfifer says. “You
have Kimberley’s album
[“Based on a True Story’’], the
single, VH? and Jenny Craig
all coming together at the
same time.”

Curb Records VP of mar-
keting Jeff Tuerff agrees. “Our
goal is to foster a true part-
nership that allows greater
awareness and exposure to
Jenny Craig’s brand and its
product line as well as en-
hances [our] ability to expose
and sell Kimberiey’s music.”

Assessing her current situ-
ation, Locke says, “Everyone
wants the big bang. Butif one
element is missing—say, we
don’t get support from
radio—the other stuff won’t
go unnoticed. I'll remain very
visible. Trust.”

Or, as current Jenny Craig
spokeswoman Kirstie Alley
says inthe company’s new TV
spot, “Snap!”’ ose

For 24/7 branding news
and analysis, see
billboard.biz/branding

ROBERTO De ESTE; MOTEL: DIMITRIOS KAMBOURIS/WIREIMAGE .COM

LOCKE
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French Connection

Quebec Bands Tour United States Sans Translation

TORONTO--Afier the Fire, sparks are (lying
again in Montreal.

Slightly more than two years agc, Montreal-
based Arcade Fire (Merge Records) emerged onto
the global stage and a media focus fell upon the
city’s music scene. But while fellow English-
language acts Stars (EM1 Music Canada) and the
Dears (MapleMusic/Universal) drew international
attention, Montreal’s French-language alterna-
tive acts were largely overlooked.

That could be changing, with key indie bands
from the city heading out to engage with U.S.
audiences—while still singing in French. Mon-
treal’s most prominent francophone alterna-
tive band, punk/pop quintet Malajube, begins
a 26-date American tour Feb. 17 in New York,
booked by New York-based Dave Kaplan at the
Agency Group.

“After Arcade Fire made its breakthrough, a
lot of Montreal bands got the idea that they, too,
could make it big outside Quebec,” Malajube
singer/guitarist Julien Mineau says, “but thought
the only way of doing it was by singing in Eng-
lish. That’s lame.

“It’s tricky to make French [lyrics] rock,” he
adds, “but it would also be tricky not singing in
our own language.”

Quebecers, excepting Celine Dion, have not
artempted to scale the U.S. market. “Previously,
rock bands from Montreal were very Quebecois
and very pop,” says Gourmet Delice, director of
Montreal-based management/booking firm
Bonsound. “That doesn’t cross borders.”

Malajube attracted domestic media and re-
tail attention in July 2006 as the only French-
language act shortlisted for Canada’s inaugural
Polaris Music Prize (based on the United King-
dom’s Mercury Prize).

‘I adore Malajube,” says Toronto-based Tim
Baker, buyer with Sunrise Records, which oper-
ates 28 stores in Ontario. “They were my favorile
Polaris act—there’s a complete surprise that the
French can play rock’n’roll.

Malajube has since picked up enthusiastic
coverage from U.S. media, including Fitchfork,
Wired, Penthouse and Spin—which devoted a
full page to the band in January.

Malajube is signed to Montreal’s Dare to Care
Records. Mineau says its debut, “Le Compte
Complet” (2004), has sold 15,000 units domes-
tically, mainly in Quebec through non-Nielsen
SoundScan outlets. “Trompe-"Oeil” (2006) has

sold 25,562 units nationally, according to Sound-
Scan. After initial U.S. availability as an import,
it was released via local/regional distributors
Oct. 31 and has sold 1,717 units to date.

Another Montreal French-language alterna-
tive rock act, Les Breastfeeders, has toured the
United States twice since the August 2006 Cana-
dian release of its second albuin, “Les Matins de
Grands Soirs,” on Blow the Fuse/Fusion 3.

“Singing in French is exotic to Americans,”
guitarist Sunny Duval says. “[Initially] we were
scared, but when we played garage and punk
venues, audiences liked us.

Nielsen SoundScan reports “Les Matins” has
sold 3,493 units in Canada. It will be released
Feb. 13 in the States through distributors Re-
volver U.S.A. and Carrot Top.

Malajube and Les Breastfeeders are man-
aged by Bonsound, which books the latter’s
U.S. shows.

Both bands emerged from a mid-"90s indie
francophone scene based around perform-
ances by such punk/hardcore names as Vul-
gaires Machins (on Montreal indie Indica) and
the now-defunct Suck la Marde in local lofts
and clubs.

Malajube. Les Breastfeeders, French/English-
language electro-pop act Call Me Poupee (Sem-
prini Records) and unsigned punk rack band Les
Fumants have added college radioairplayand In-
ternet exposure to their live base. Now airplay
from Quebec’s commercial radio stations is help-
ing spread the word.

“We're playing Malajube,” says Guy Brouil-
lard, music director of French-language top
40 station CKO[ Montreal. Although, he adds,
“the rougher stuff like that [only] gets played
after 8 p.m.”

Malajube and Les Breastfeeders have also
been supported by Montreal-based video chan-
nel MusiquePlus. PD Patrick Binette says both
bands’ music is more accessible than that of
previous Quebec acts that primarily listened to
French repertoire. “Young musicians today in
Quebec have listened to Canadian, British and
American rock bands,” he says. “Their music
reflects that.

“And the language isn’ta barriex,” Sunrise’s
Baker says. “The music is the most important
thing. Do people complain about listening to
the Gipsy Kings or Ricky Martin in Spanish?
French? Big friggin’ deal.” .
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IRAQ'N ROLL.

EDISON on tour for Armed Fosces Entertainment

“Going to fraq was a hard-hitting, groundbrzaking, intense
rock-n-roll ride. The audiences were aweso ne, to-ally aprreciative
of our efforts and they loved rocking out 1o aLr tunes. It was ¢reet -o
bring the troops some homemade, American rock.-r-roll. Touring wit?
Armed Farces Entertainment was a life-changing experizree; un ike

anything we've ever done. We car't wait to co it again.’
Etham Isaac, lead singer

* *
*
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Breaking Borders

U.K. Labels Beef Up British Music Week In Germany

U.K. labels are beefing up last year’s inaugural British Music
Week promotion and taking it back to Germany.

“Last year was a mini-test—this year we're scaling it up,” BPI
director of communications and development Steve Redmond
says. If BMW 2007 proves successful, a rotlout to other territo-
ries is possible, Redmond adds.

Aiming to raise consumer awareness of British talent in the
world’s fourth-biggest music market, BMW 2007 takes place April
20-28 in three German cities. The BPI says Nielsen Music Con-
trol figures credit U.K. repertoire with 12% of music sales in Ger-
many during 2006. According to the IFPI, the German market
was worth €1.77 billion ($2.29 billion) in 2005; 2006 figures are
not yet available. Berlin, Hamburg and Cologne have been con-
firmed as BMW 2007 host cities. Lineups are not yet finalized but
the four majors and key independent labels—including Domino
Records and Sanctuary—are planning showcases.

“This is a great way to draw attention to some great British tal-
ent,” EMI Music U.K. & Ireland senior VP of international mar-
keting Mike Allen says. “If it means hanging a sign on the door
saying ‘British,” then why not?” Allen says EMI is committed to
a strong presence this year, having had no artists at BMW 2006.

Lastyear’s 18-show, 40-act program in Berlin (May 19-26) drew
total audiences of 8,000. Participating acts included Belle & Se-
bastian, the Feeling, the Rifles, Mohair and Boy Kill Boy.

Alt-rock band Mohair used BMW 2006 as a foundation-laying
exercise in Germany, says its London-based manager Will Williams

of Transmission Management.
“We won a lot of fans at press ‘
and radio,” he reports, “and
we've had labels sniffing around

RAZORLIGHT first

as a result. Everything is set up
and we will hit the ground run
ning in Germany when we do

performed to a
Germdn audience
at BMW,

release there.

“We also got to showcase to [leading promoter] Peter Rieger
Concerts,” he adds, “which took us on. If we hadn’t have gone [to
BMW], we'd be starting from scratch.”

Mohair released its debut album April 2006 in the United King-
dom on the Earcandy label, followed by a September U.S. release
on New York-based Grunion Records. On Feb. 25, the band kicks
off U.S. dates with pop/rock act Razorlight, which also performed
to a German audience for the first time at BMW.

A spokesman for the band’s Blackbook Management says BMW
offered an “excellent opportunity” to kick-start the German cam-
paign for its self-titled sophomore set on Vertigo/Universal. How-
ever, despite topping the U.K. chart, the album peaked at No. 43
on Germany’s Music Control listing after its August release.

Universal Music Germany president/CEO Frank Briegmann
insists BMW 2006 was “an important promotion facet and very
successful in terms of marketing.” But several German retailers
describe the sales effect as minimal.

“In terms of advertising, British Music Week was ‘sold” well,

BY WOLFGANG SPAHR

but we didn’t notice any increase in our sales,” says Albert Wag-
ner, owner of Berlin single-store independent L+P.

Stefan Schmidt, buyer at Berlin music merchant Dussmann,
also reports little effect. “We advertised British Music Week in-
store at short notice,” he says. “But 1 think their [targeted] clien-
tele tends to download music rather than buy it in the shops.”

Redmond concedes that garnering German press coverage for
BMW 2006 presented “an uphill battle,” despite the involvement
of such media partners as public broadcaster Radio Eins and
lifestyle magazine Intro. Along with Berlin promoter Karrera
Klub, both have signed up again for 2007.

Redmond says BMW 2007 is being assembled on a “surpris-
ingly low budget” with cooperation from promoters FKP Scorpio
(Hamburg) and Peter Rieger Concerts (Cologne), Berlin-based
ticketing agency Trinity Concerts and music retail chain Saturn.

The British Embassy in Berlin will hosta BMW launch event,
and overseas trade body British Council will organize a three-
night U.K. music video retrospective in the city. .

MORE THAN 99 LUFTBALLONS

Initiative: Musik Seeks To Spread German Music Beyond Country’s Borders

BERLIN—The German government is refusing to give up onits
music export office, despite the failure of its GermanSounds
project, which closed at the end of 2006.

In April, a new public/private body, Initiative: Musik, will
launch, backed by the record industry, authors body
GEMA—and a greatly increased budget.

Initiative: Musik’s exact structure and staffing have
yet to be decided. But while GermanSounds existed on
an annual budget of just €180,000 ($234,000), the new
body will receive annual government funding of €1 million
($1.3 million) for projects, with the music industry chipping
inafurther €500,000 ($651,000) per year to run the office.

German minister for culture and media Bernd Neumann
pledges to “join forces with the music industry to develop an
effective promotion model for pop music.”

German Sounds was exclusively an export office, aimed at
promoting German talent overseas. During the next few weeks,
German politicans and music industry representatives will
thrash out the priority level for the new body’s wider brief,
which adds supporting new talent in Germany and promoting
music education in schools to the role of exporting music
from Germany’s independent sector.

“GermanSounds failed to fulfill the expectations and hopes
of the music industry,” Neumann says. “By working with the
music industry, we hope to be able to combine economic and
cultural aspects to optimum effect.”

Inits 2003-2006 existence, GermanSounds did arrange in-
ternational tours for more than 80 independent German artists.
But some in the industry remain highly critical of the export
office concept.

Michael Karnstedt, Hamburg-based European president of
publisher peermusic, says: “I haven’t seen any successes of
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GermanSounds and do not believe that such an office is ca-
pable of launching artists abroad.”
Others—like Hamburg-based Jens-Markus Wegener, man-
aging director of publishing and production company AMV
Talpa Music—welcome the idea of a beefed-up replace-
ment. “The old export office failed because in a
changing market we need a new structure for sell-
ing domestic repertoire,” he says. “But it’s time to
help German music get the worldwide recognition
it deserves.”
The Initiative: Musik move comes as
domestic repertoire is on a high in Ger-
many. In 2006, German acts accounted for
53.24% of total singles retail vatue (up
from 51.41% in 2005) and 38.09%
of albums retail value (up from §
35.29%), according to IFP| Ger- g a2
many. The share has risen E
every year since 2003,
when the respective shares £
were 45.3% and 29.5%.
Traditionally, the most {
important markets for ex- €1
porting German-language
music have been Austria "h
(where, according to the local
IFPI, German acts accounted
for 20% of singles and albums
retail value last year) and
Switzerland (12%).
Success outside of these re-

www.americanradiofist@yv com

gl

come by, although hard rock band Rammstein has shipped more
than 12 million units worldwide, according to its label Universal.

The new poster boy for German music abroad is Universal-
signed boy band Tokio Hotel. Marketed to a tween (8-14) de-
mographic across Europe, its German-language album
“Schrei” has enjoyed almost unprecedented sales abroad,
shifting 60,000 units in France and also breaking in the
Netherlands and across eastern Europe.

Frank Briegmann, CEO of Universal Music Germany in Berlin,
says he believes there are now increasing opportunities for
German acts outside Germany, Switzerland and Austria. “But
they have to reach the international level in music and pres-
entation like Rammstein and Tokio Hotel,” he notes.

German industry insiders predict such acts as soul singer
Joy Denalane (Sony BMG), hip-hop band Seeed (Warner

Music), pop group Wir Sind Helden (EMI), hard rock
group Die Happy (Universal) and female singer LaFee

(EMD) could also do well internationally.

First though, Initiative: Musik has to win overacyn-

ical industry—and the initial signs are positive.

i Michael Haentjes, Hamburg-based CEO of leading

i indie label Edel and chairman of IFP| Germany,

was a fierce critic of GermanSounds but wel-
comes the new body.

“[This is] because three impor-

tant areas of the German music

market are integrated there,” he

says. “We encourage new musi-

i ] cal talent, hold special events

b ?'q in schools and give small labels

- the opportunity to obtain infor-
i mation on export business.” -«

~
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>>>IMPALA APPLAUDS EC MOVE
Pan-European independent labels bady Impala has
welcomed the European Commission’s Feb. 1 opening of a
re-examination of the Sony Music and BMG merger, hailing
the move as an opportunity to resolve the issue once and
for all. Impala president Patrick Zelnik, who also runs the
Naive indie label in Paris, said in a Feb. 2 statement that the
two majors should work together with the EC and
independents to find a solution to the structural and
competitive problems facing the whole industry. “The
challenge is to empower the independent sector and
respond to the industry’s crisis through market access,
innovation and diversity,” Zelnik said.

Impala had appealed the EC’s 2004 clearance of the deal
that created Sony BMG. Last July, a European Union court
subsequently annulled the EC’s decision, meaning that
Sony and BMG would have to refile their merger plans for
another EC investigation. The EC will decide by March 1
whether to clear the merger or launch a four-month in-
depth probe into Sony BMG Music Entartainment.

—Leo Cendrowicz

>>>FOPP BUYS MUSIC ZONE SITES
British independent music retailer Fopp has bought the
leases to 67 U.K. stores from the administrators of the
defunct Music Zone chain. The outiets, Music Zone’s
headquarters building and warehouse in Stockport,
England, and a second warehouse in Denton, have been
sold for an undisclosed sum, the compezny’s administrator
Deloitte announced Feb. 5.

Music Zone was placed into administration on Jan. 3. On
Jan. 25, Deloitte announced that it had been unable to find a
buyer for the business and Music Zone ceased trading, with
the loss of 800 jobs.

Fopp started in Glasgow, Scotland, in 1981 and is
headed by chairman and founder Gordon Montgomery.

NEWS

It operated 31 stores prior to the deal and accounted for
1% of U.K. album expenditure in 2005 (figures for 2006
are not yet available), according to labels body the BPI.
U.K. market-leading music specialist HMV had 23.5% of
all album expenditure in 2005 with 214 stores, while
Virgin took second place with 117 stores and 9.7%.

—Lars Brandle

>>>SNOW PATROL SCOOPS METEORS
Scottish/Irish alternative-rock group Snow Patrol
scooped four trophies at the Irish music industry’s annual
Meteor Ireland Music Awards, held Feb. 1 at Dublin’s Point
Depot venue.

The Scottish/Irish alternative rock group was named
best Irish band and its Fiction/Polydor album “Eyes
Open” was named best Irish album. The act also took

T b ld‘:%mq lu@%.- [i

- SNOW PATROL

awards for best live performance and most downloaded
song (“Chasing Cars”).

Dublin’s Damien Dempsey (Attack/Sanctuary) was
named best Irish male artist, while Wicklow’s Luan Parle
took home the prize for best Irish female. Westlife (RCA)
was named best Irish pop act, while Dublin guitar band
Director (Atlantic) was best new lrish act. Scissor Sisters
(Polydor) was best international band and Arctic Monkeys’
“Whatever People Say | Am, That’s What I’'m Not” (Domino)
was best international album. Six of the Meteors’ 17
categories were voted on by the public; the remainder were
decided by an industry panel. —Nick Kelly

>>>SELLABAND PREPS DOWNLOADS
SellaBand, the Amsterdam-based “virtual” home for
unsigned acts, will launch a downloadable music portal
in June. Currently, acts upload their recordings to its
Web site sellaband.com. Consumers visiting the site are
free to stream those tracks and select artists they believe
have commercial potential, then invest a minimum of $10
in the act. Once acts bank the maximum investment of
$50,000, they enter into an agreement with SellaBand
that leads to professional recordings of their works
(Billboard, Sept. 30, 2006). Seliaband launched in
August 2006, and the first two acts to reach the target
are Dutch rock outfit Nemesea and Utah-based
singer/songwriter Cubworld. Nemesea will begin
recording in March at Galaxy Studios in Mol, Belgium;
Cubworld is likely to record his album in New York.
SellaBand expects another eight bands to hit the target
in 2007. The new portal will offer free downloads of
finished tracks, with acts, investors and SellaBand
sharing profits from advertising sold there.

—Juliana Koranteng

For 24/7 global news and analysis, see billboard.biz/global

looking for you!

Are you a signed EMI Music North America artist, EMI Music Publishing writer,
artist or anyone else who receives royalties for music? If so, have you changed
your address or other contact information without notifying us?

We may be holding royalties that are payable to you.
To see if your name is on the list of missing royaltors, please visit our websites or contact us as follows:

For EMI Music North America:

Web site: http: //emidigital.com /royaltors /royaltors. html

For EMI Music Publishing:

Web site: http://emimusicpub.com/worldwide /global/missing_royaltors.htm!
E-mail: missingroyaltors@emimusicpub.com
Fax: 212.830.5134
Royalty Hotline: 212.830.2079

Snail Mail: EMI Music Publishing, c/o0 Missing Royaltors
810 7th Avenue, New York, NY10019

m EMI MUSIC PUBLISHING
. s

EMUMube Fabllabing, A

E-mail: missing.royaltors@emicap.com
Fax: 212.253.3183

Snail Mail: EMI Music, c/o0 Missing Royaltors
304 Park Avenue South, New York, NY 10010
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FocusOnDigital And Mobile

New Revenue Streams
Will Be Theme Of
Latin Music Conference

When Latin label presidents were queried at the
end of the year about which key factors affect their
business, digital and mobile development was a
common theme.

And no wonder. After years of negligible
results, the last 12 months have finally yielded tangible
gains for Latin music, with labels, acts and publishers
seeing real profit from digital and mobile sales, in the
United States and the entire Latin region.

These and other new revenue streams will be the
underlying theme of the 18th annual Billboard
Latin Music Conference, taking place April 23-
26 at the Intercontinental Hotel in Miami.

Anchored by our now traditional star Q&A, this
year with Colombian superstar Juanes (see story,
page 10), the 2007 panels will provide in-depth focus
on the mobile arena, digital sales and the use of the
Internet as a promotional and revenue-generating
tool. A panel of music supervisors will give the 101
on getting music picked for film and TV, while other
top-ranked panels—including ones focused on teens
and rap and reggaeton—return for encore presen-

tations, focusing on new trends and technologies.

We have seen the industry change at an accelerated
pace in the past few years, with big success stories
often defying the accepted parameters of exploitation
and promotion long held sacred by labels.

The top-selling album of 2006 was “Barrio Fino
en Directo” by Daddy Yankee, an artist who recorded
and released music on his own label after being
turned down by every major.

The big breakthrough story of the year, saleswise,
was that of Calle 13, a group that entered mass con-
sciousness via its videos and word-of-mouth. Major
airplay eluded the act for months.

And, of course, the pop story of the past two years
is RBD, a TV-created group that, outside of record
sales, continues to generate merchandising, licens-
ing and mobile revenue.

Even when a label is lucky to have a top seller at
retail, things can get dire, with hefty returns almost
an inevitable part of doing business.

In thisenvironment, new business models are not
just desirable—they are essential.

With a slew of major sponsors and partners, in-
cluding Heineken, Target, Starbucks and Dodge, the
Latin Music Conference aims to bring together all
facets of the musicindustry in a way that is conducive

Tt
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JOAN

SEBASTIAN

Still On Top After Three Decades

Even with arecording career that has spanned three decades,
a variety of romantic and regional Mexican styles and count-
less covers of his work, Joan Sebastian remains a prolific cre-
ator of new material. His latest album, “Mas Alla del Sol,” is
nominated for a Grammy Award in the banda album category
this year. The title track has spent 35 weeks on Billboard’s Hot
Latin Songs chart, 26 of them in the top 10. —Ayala Ben-Yehuda

f,

www.billbeard.latino.msn.com

nlarec
ONLINE EXCLUSIVE

For 24/7 coverage of
the Latin music world,
Billboard has partnered
with MEN. Go to
Sillboard.Latino.MSN.com
“‘or a ccmplete
-oundu3 in Spanish.

to business but also to the
creative aspect of making
music.

Daily multiple show-
cases are at the core of
what has come to be
known as “Latin Music
Week.” Among these, the
“We Hear the Future”
competition offers new
acts an opportunity to perform for a panel of
celebrity and industry judges. The winner receives
exposure in Billboard magazine and on TV show
“Billboard Latino” and iTunes Latino, among other
platforms.

The week caps off with the Billboard Bash, the of-
ficial pre-awards show on April 25, followed the next
day by the Latin Music Awards, airing live on the
Telemundo network.

Finalists for the awards will be announced Feb.
14 during the Telemundo show “Al Rojo Vivo” and
on billboard.com.

For more information on the Latin Music
Conference, panels and showcases, go to
billboardevents.com. Early-bird registration ends
March 2. e

What was the story behind
“Mas Alla del Sol”?

| don’t like to explain my
songs, because when people
ask me to explain my songsit
makes me feel like they aren’t
well-made. But what | cantell
you is that it hasimpacted the
public because most men,
and sometimes women too,
fail in love or let down their
partner. it is that moment of
regret and the search for re-
conquest from [which] comes
the phrase, “Beyond the sun
and beyond my mistakes, |
love you.” It was my last song;
| had already finished the

18 BILLBOARD |

album and | included this
song afterwards. | went back
into the studio to record it.

When an artist wants to re-
cord your song, do you have
any say in the matter?

Most composers like our work
to be performed. In my career
there was one occasion in
which | stopped a song be-
cause [the artist] had ruined
it, they had made changes to
the lyrics.  felt very offended
because already before that,
this group had done some-
thing similar. The second time
they already had a big ship-

FEBRUARY 17, 2007
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ment ready to go on the mar-
ket, but | stopped it.

You’ve stayed on the same
indie, Balboa, for almost 30
years. Did the majors ever
approach you?

Several labels have asked me
to go with them, but with
Balboa, beyond the artistic
question, | have a very spe-
cial loyalty. | don’t rule out
[leaving] completely, but |
have 29 years with them al-

www americanradiohistorv com

ready. On this label | enjoy
complete freedom and au-
thority over my product. I'm
a rather strange, difficult
guy. They don’t impose
things on me that | don’t
want to do. oee

MACHETE MAKES

MEX MOVE

Machete Music is entering
the regional Mexican mar-
ket. The label, best-known
for its urban music, will re-
lease an album of corridos
by El Potro de Sinaloa Feb.
13 and will follow up with a
romantic album by the artist
later in the first half of 2007.
The company also plans to
release an album by
Sinaloa’s Fidel Rueda, com-
bining corridos and roman-
tic songs. Another playerin
reggaeton, marketing com-
pany Urban Box Office, had
announced the formation of
urban regional label Fron-
terizo Records weeks before
ceasing operations (Bill-
board, Nov. 18, 2006).

RBD BARBIES

Mexican pop act RBD is ex-
panding its brand with the
launch of Barbie dolls mod-
eled after RBD’s three fe-
male singers. Mattel will un-
veil the new RBD/Rebelde
Barbies Feb. 13 during the
New York Toy Fair. The dolls
will bear the names Mia,
Roberta and Lupita, the
characters played respec-
tively by RBD members
Anahi, Dulce Maria and Maite
on the soap opera “Re-
belde,” and will sport plaid
skirts and red jackets, the
school uniforms made fa-
mous by the “Rebelde” cast.

RICKY ON THE ROAD
As promised several months
ago when he recorded his
“MTV Unplugged” set, Ricky
Martin kicks off his new
tour—Blanco y Negro—in his
native Puerto Rico. Martin
will play four dates at the
Jose Miguel Argelot Coli-
seum in San Juan and then
perform 19 dates through-
out Latin America, includ-
ing stops in Mexico, Ar-
gentina and Guatemala.
Although no dates have
been announced for the
continental United States,
Martin is slated to begin that
leg of the tour in April. The
Blanco y Negro touris spon-
sored by Sony Ericsson. A
portion of the proceeds
from the tour will go to the

Ricky Martin Foundation.
—Ayala Ben-Yehuda
and Leila Cobo
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Behind Vista’s Veil

The Pros And Cons Of Windows’ New Operating System

At his annual keynote address
during the Consumer Elec-
tronics Show Jan. 7 in Las
Vegas, Microsoft chairman
Bill Gates said we are now liv-
ing in the “digital decade.” Fast
forward to Jan. 30. Microsoft
unveils Vista—the first new
Windows operating system in
more than five years, which
Microsoft spent $6 billion on
developing in order to posi-
tion it as the centerpiece of
today’s digital lifestyle.

A half-decade after the debut
of the company’s last operat-
ing system—Windows XP—
the world of entertainment has
changed as dramatically as the
computer’s role in it. Vista
aims to address many of these
changes and set up Microsoft
as a key partner with the en-
tertainment content industry.

Vista on the whole is more
of an evolutionary step rather
than a revolutionary innova-
tion, and has several positives
and negatives that are sure to
set the digerati atwitter for
months to come. While the bl-
ogosphere will obsess over how
difficult it is to upgrade exist-
ing PCs or whether Microsoft
just ripped off the best ele-
ments of Apple’s OS X, here is
what Vista means to the digi-
tal entertainment industry.

PROS:

B Vista’s most noticeable im-
pact on content is the way it
strives to make finding and
using files stored in the com-
puter easier. Users can search
for anything within a specific
folder rather than wait for a
full system scan.

PIMP MY
SUN VISOR

Who needs a makeup
mirror? The Sun Visor
Theater brings enough
multimedia entertain-
ment to the passen-

need makeup.

la “Pimp My Ride.

one-year warranty.

ger-side sun visor that you can forget you even

The SVT sports a seven-inch LCD display, built-in
DVD player, TV tuner and MP3 audio playback. It
also includes an SD memory card slot and a USB
port for storing content, a wireless remote control
and headphone jacks. All this is available as an after-
market product requiring no custom installation a

The SVTis $300, with an additional optional $45

B The entire user interface,
called Aero, has been goosed
with 3-D graphics and person-
alization options. It’s received
high marks for its ease of use:
Scrolling through text, music
or video files becomes a much
more visual experience, sim-
ilar to flipping through a
Rolodex. Imagine scanning
your CD collection and select-

ing discs based on recognition
of the cover art as opposed to
just reading a list of titles.

B Perhaps the most notice-
able difference is the addition
of the Windows Sidebar. This
collection of custom mini-ap-
plications—which Microsoft
calls “gadgets”—is located in
a dedicated bar along the side
of the desktop that pull real-
time information and content
from the Internet. So rather
than opening a browser to
visit weather.com to get the
local forecast, a weather

—Antony Bruno
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gadget would simply update
such information in real
time. The gadgets serve dif-
ferent purposes, and they're
primarily created by third-
party partners. One such
gadget preloaded in Vista was
developed in partnership with
Universal Music Group Inter-
national. Users downloading
the application are asked to

submit their music prefer-
ences. The application then
links directly to appropriate
artist Web sites, streaming
audio and video, and can di-
rect fans to Amazon and
iTunes if they wish to buy any-
thing. [t will be limited to the
U.K. editions of Vista.

B Microsoft is making a con-
certed effort to work with con-
tent providers of all stripes,
particularly through its Media
Center component. Fox Sports,
Showtime Nelworks, Nick-
elodeon and the Starz Enter-
tainment Group have all signed
on to provide content through
the Sidebar application.

CONS:

However, like any major over-
haul there are some challenges.
W One that garnered no simall
degree of press after the Vista
launch was a warning by Apple
that the iTunes software was
not yet compatible with the new
OS. Some iTunes users upgrad-
ingto Vista have reported error
messages while trying to play
iTunes-purchased files. Addi-
tionally, Apple says if users do
not disconnect an iPod prop-
erly, the device could be ren-
dered unusable. Apple has
recommended iTunes users
wait for a new version of iTunes

before upgrading, but how
much of the problem is legiti-
mate and how much is a PR
stunt by Apple is unknown.

B Some users who have up-
graded their PCs with the
Vista OS have reported prob-
lems running their old soft-
ware afterward. Software
developed prior to Vista was
created for the older Microsoft

OS, Windows XP. While Vista
should work with these older
applications—a concept
known as “backwards compat-
ibility"—it can take some time
to iron out the wrinkles.
| Vista is incompatible with
many online games, due to the
increased security features
added lo new systems. Online
game-publishing giant Wild-
Tangent says more than 500 of
the most popular online games,
including some of Microsoft’s
own titles, don’t work with the
new OS.
B Bur perhaps the biggest
challenge to Vista’s potential
to rule over digital entertain-
ment in the home is that more
and more digital home enter-
tainment options are connect-
ing to the Internet directly and
bypassing the PC altogether.
But until the day comes
when such appliances are
commonplace, the home com-
puter will remain the center
of the digital entertainment
experience for most con-
sumers, something that will
continue driving software de-
velopment activities in the
years to come. .o

For 24/7 digital news
and analysis, see
billboard.biz/digital.
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HOT RING!

BITS &BRIEFS

RING MY WIDGET
BETA Records has created
a “ringtone widget” that
independent acts on its
roster can use to add a
personalized ringtone to
any forum, blog or Web
site. BETA is an online re-
source for DIY acts, offer-
ing them a dedicated Web
page to host tracks, pho-
tos, bio, and blogging and
e-mailing functionality. It
also provides either a
download or
streaming functions in ad-
dition to the new ringtone
capabilities. The ringtone
addition is available at no
cost for any act registered
to the BETA site.

music

LOOSE LIPS SINK
SHIPS

Former executives from
MP3 device manufacturer
iRiver, out-of-business fel-
low iPod competitor Rio
and digital music jukebox
MusicMatch have joined
together in a so far super-
secret venture called

ﬂ . TITLE
3z ORIGINAL ARTIST
7 2

ON THE HOTLINE

2 9 PRETTY RICKY

1 12 RREPLACEABLE
BEYONCE
WE FLY HIGH

3 12 JiM JONES

4 | MAKE IT RAIN

i | FAT JOE FEATURING LIL WAYNE
WALK IT OUT
6 BN S |

4 THROW SOME D’S

e 12 RICH BOY FEATURING POLOW DA

| WANNA LOVE YOU

AKON FEATURING SNOOP DOGG

LIPS OF AN ANGEL

HINDER

PROMISE

CIARA

) 095 PR
i i

1

ASTERS..

Broadband Instruments.
Very few details have been
unveiled, but the com-
pany’s investors have
hinted at the development
of some type of consumer-
focused entertainment de-
vice. And if Internet job
postings are any indica-
tion, a wireless element
will be involved.

ARTISTS OF MONTH
ON TAP AT GAMETAP
GameTap, a broadband en-
tertainment network from
Turner Broadcasting Sys-
tem, has started an artist of
the month campaign to
showcase original music
programming. The 30-day
promotion will feature a dif-
ferent act each month, with
new content posting every
week during the month, in-
cluding live performances,
music videos, interviews
and other materials. Janu-
ary’s featured act was the
Hold Steady, and Fali Out
Boy is February’s artist of
the month.

7 Bilbeard
lord
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" @ Nielsen
®» Mobile

COMPILED 8Y

m THIS IS WHY I'M HOT
MIMS

DON

) TPEET ¥

~ Injust his second week on the list, Mims blasts
~ to the top spot with “This Is Why I'm Hot.”
The New York native logs nearly 120,000
downloads and nearly triples his debut

week tally.

PATRICK STUMP

11 1p CRAZY BITCH
BUCKCHERRY
ICE BOX

13 6 OMARION

14 g POPPIN'
CHRIS BROWN FEATURING JAY BIZ

18 7 LEATHER SO SOFT
BIRDMAN & LK. WAYNE

17 9 SAYITRIGHT
NELLY FURTADO

16 . 12 SMACK THAT
AKON FEATURING EMINEM

9 1z SHORTIE LIKE MINE
BOW WOW FEATURING GHRIS BROWN & JOHNTA AUSTIN

29 2 CUPID'S CHOKEHOLD
GYM CLASS HEROES FEATURING
DON'T MATTER

R
58 4 THEWAYILIVE

BABY BOY DA PRINCE FEATURING LIt BOOSIE
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Get the 360-degree look at all wireless content and
applications, including mobile gaming, TV, video,
animation, messaging, marketing, social networking
and more.

PROGRAM HIGHLIGHTS INCLUDE:

+» CARRIER KEYNOTE SPEAKER: JOHN HARROBIN
VP, Marketing & Digital Media, Verizon Wireless

HARROBIN

» FIRESIDE CHAT KEYNDTE: KEVIN LYMAN
Founder, Warped Tour/Taste of Chaos Mobile

» CONTENT KINGS KEYNOTE: GREG CLAYMAN
SVP, Mobile Media, MTV Networks

» HANDSET HEAVEN: The Iatest technolcgies & services
and how they effect consumer electronics

LYMAN

» STATE OF THE INDUSTRY: Current state of mobile
convergence activilies in music, film and gaming industries

» SURPRISE CELEBRITY GUESTS: Artists most heavily
engaged in wireless content—hear their side of the story

MARCH 26, 2007 « ORLANDO
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WIRELESS 2007 encompasses the current state of mobile entertainment and what the future MOZES rresons m n h iI
might hold. Guided by Billboard's globa editorial team, CTIA and an Advisory Board of indus- ,

try experts, attendees will discover how they can participate in, and profit from, the mob le enter- | |
tainment revolution. Learn from and network with the visionaries defining the mobile space n nr aln
today, and gain development, marketing and consumer insights from leading analysts and end —

users. POWERED BY :Z

BIIHbOQI’d TS ]’ﬂg REPORTER IN ASSOCIATION WITH Qujﬁlﬂflay

Register Today! smmte \W\WW.BillboardEvents.com

gé’%%%gg SP%ANSSHOR Féii’AOTf‘lﬁlggg SP%%LSDOR INDUSTRY SPONSORS
D! T > J o
- gl i _ CTIA WIRELESS 2007
MOZes AOL & QuickPlay engine» «WapOneline ~TELEPHIA- FLYCELL T
MEDIA ’ The werld's largest telecommunuications event dedicated exclusively to wireless, conver

gence and mobile computing lechnologies, covering the entire industry from network
infrastructure to microprocessors to applications to ccntert to end-user hardware

CONFERENCE SPONSORS
Music©) * ) o | March 27-29, 2007 . Orange County Convention Center, Orlando
v 'SI'C® * admahb ThirdscreenMedia (11 STRIPE e"_:_“mw___ bango

wWWw.americanradiohistorv.com



www.americanradiohistory.com

SUSAN BUTLER sbutler@billboard.com

SheetMusic’s
Digital Device

FreeHand Systems’ MusicPad
Pro Could Drive Market

FreeHand Systems is touting its MusicPad Pro
as the iPod for sheet music, a market with an es-
timated annual revenue of $1billion worldwide.

The comparison isn’t just hype. The com-
pany’s device appears to be the only portable,
touch-screen unit that musicians, composers
and students can use to display and work with
digital sheet music. And with the tie-in to the
company’s Web site offering nearly 90,000
compositions, FreeHand could help drive the
digital market for sheet music.

The market for the digital delivery of sheet
music, which typically requires the buyer to
print the music to paper or view it on a com-
puter, is still relatively small. For example, Mu-
sicnotes, which offers about 50,000 titles,
reached 2 million total downloads last No-
vember—seven years after the site launched
in 1999. FreeHand has not released figures
for its downloads.

But the market will undoubtedly change
as more musicians go digital. And FreeHand’s
business model is set up to take advantage

of that change. It is similar to that
of Apple’s model. Like the iPod’s connec-
tion to iTunes, MusicPad Pro promotes sales
from freehandmusic.com.

This month, FreeHand closed its second
institutional round of private funding from
Vision Opportunity Master Fund (the sum
was not disclosed). MusicPad Pro, which first
shipped in September 2004, counts among
its early adopters Sting, Quincy Jones, Her-
bie Hancock, Andy Summers and Jon An-
derson, a company spokesman says. It’s now
in retail stores in Asia, Europe and North
America, including Sam Ash. The company’s
audited financial statements for 2005 and
2006 are expected soon from BDO Siedman.

MusicPad Pro is a computerized device
with a portable stand so it can be set
up like sheet music sitting on
a music stand. It’s
about 13 inches
long and 10 inches
wide. By inserting
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a memory stick containing the
digitized sheets, the music ap-
pears on the screen. The user can
either work with the tities from
freehandmusic.com or the user’s
own music scanned into soft-
ware and transferred to the de-
vice, which also works with a
wireless network. But the pad
does much more than simply dis-
play the music.
With a tap or slide of the finger, the profes-
sional musician or composer can make a vari-
ety of changes to the music on the screen. For
example, just a few taps can change the key for
the entire score, shifting every note within sec-
onds. The user can type or write notations on
the sheet, erase musicai notes, highlight sec-
tions and preprogram an entire set list sosongs
appear sequentiaily for the performer while on-
stage. None of the manipulations actually
change the originai sheet of music. Changes are
made on a digital layer above the original.
The unit is a bit pricey for the average
musician, selling at $899. FreeHand CEO
Kim Lorz says he expects the price to drop
to about $199-$299 within a year. The com-
pany is finding new ways to reduce costs.
For example, Lorz says that engraving

MUSICPAD PRO canbe setup
like sheet music sitting on
a music stand.

Stepping UpToThe Plate

The DVD Album Needs Support From More Than Just One Label

costs (i.e., the cost to create the digital sheet
music) initially cost the company $40-$50 per
page. It now pays about $7 per page. FreeHand
can engrave about 4,000-5,000 tities per month.

Even when the price falls, some musicians will
continue to prefer sheet music on paper, at least
for some performances. Percussionist Beth Ravin
notes that she often performs more thanonein-
strument, requiring more than one music stand.
This means she would have to purchase more
than one MusicPad. She also wants to be able
to see the pages ahead of the part she’s per-
forming rather than one or two pages at atime.

From a publisher’s point of view, MusicPad
may not increase professional musicians’ over-
all demand for sheet music, at least in the short
term. But perhaps by making more sheet music
available digitally, musicians may at some
point be encouraged to perform music that’s
out of print and thereby increase overall de-
mand. But MusicPad’s teaching functions
could certainly encourage more people to pick
up aninstrument and learn how to piay on their
own, driving up the demand for sheet music.

For example, the unit inciudes MIDI or MP3
files for the music, so the student can hear the
song while reading the notes. The player canaiso
record the song with the unit, and the software will
analyze and assess the performance—adefinite
plus for those who are a bit tone deaf. oo

For 24/7 publishing news and analysis,
see billboard.biz/publishing.

\ Ithough we all know
. the CD is on its
\ downward spiral,
. the 15% drop in
"\ U.S. album sales
in the first month of this year
has even industry veterans
startled. If the labels are ever
going to step up to the plate
and do something about phys-
ical product, now is the time.

For one, Warner Music
Group (WMG) is readying to
launch its DVD album, which
is geared to give consumers
more bang for their buck as
well as features aimed at the
digitally advanced music fan.
Titles are expected before June.

It remains to be seen if con-
sumers want the new configu-
ration. But if the effort doesn’t
get a worthwhile test in the
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market, we may never find out.
To be sure, the retailers will all
be onboard. But if the DVD
album is to be given a chance
to resonate with the consumer,
what it really needs is support
from other major labels.

Unlike DVD audio, which al-
lotted most space on the disc
for 5.1 surround sound audio,
the DVD album allocates only
about 10% of the space for
music, which is enough to fita
full album.

The rest of the space can
contain video (even high def-
inition), whether music or
artist interviews, along with
computer-ready features. De-
pending on what the labels
and artists want, such features
might include, say, ringtones
or digital booklets with art-
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work and lyrics that could be
downloaded to the computer.
Other possibilities include ap-
plications that could let users
create their own mobile con-
tent from the music on the
disc, or that could be used to
unlock content from online lo-
cations or to open up fan sites.

While it won't play in tradi-
tional CD players, the DVD
album obviously will play in
DVD players, as well as comput-
ers with CD-ROM drives or ones
that can play DVDs. Although
DVDs are usually copy-
protected, the latter feature en-
ables at least the music to be
transferred off the disc to
portable players or burnt to CDs.

WMG has solicited support
from the other majors on the
DVD album, but those majors

say they are waiting to see the
final version of the configura-
tion. And in case you haven’t no-
ticed, a one-label effort will not
save the physical goods side of
the industry. In the last couple
of years, Sony BMG Music En-
tertainment tried mighty hard
with the DualDisc, putting out
about 100 titles. While retailers
wholeheartedly supported it, |
don’t think the other majors that
came out with titles in the for-
mat—WMG and Universal
Music Group, which onlyissued
about 30 titles combined—had
their hearts behind it. EMI
Music didn’t bother at all.
Likewise, when UMG
launched JumpStart in an ef-
fort to combat the downturn
in sales with lower CD prices,
it was privately lambasted by
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competitors. Retail’s support
initially was mixed too, but
that has shifted to where more
merchants like it than not.
Since WEA didn’t zealously
support its initiatives, some of
those at the majors who have
stepped out before, and found
it lonely out there, may think
now is the time for payback. But
can theindustry afford to let that
happen when digital is still not
making up for the physical de-
cline—letalone the accelerated
one we have so far this year?

5 TRACKS: Duetothe
layofts at EMI Music Marketing,
Susanne (Fitzsimmons) El-
liott, who was a marketing di-
rector for major accounts, is
seeking opportunities. She can
be reached at susanne.elliott@

MAKIN

hotmail.com or 201-575-0634.
Likewise, Central regional direc-
tor Dave Saunders, who can be
reached at buffin847 @yahoo.
comor 312-523-1079, and South-
east regional director Jeff Ivan
at 678-524-3715 are on the job
hunt, asis Paul Lanning, an EMI
sales rep with 30 years’ experi-
ence selling all types of accounts,
at 203-981-6205 or mylanning
@sbcglobal.net.

Outside EMI, Jamie Gal-
gano, formerly GM of music
wholesaler Galgano Music Dis-
tributors, is seeking opportuni-
ties and can be reached at
galganojg@yahoo.com or 847-
571-5380. C

For 24/7 retail news and
analysis, see
billboard.biz/retail.
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 The Indies

TODD MARTENS tmartens@billboard.com

A Level Playing

Field?

Indie Labels Are Of Two Minds About YouTube

hen the news broke last week

that a select group of independ-

ent labels were unhappy with the

progress of negotiations with

YouTube, an A&R executive with

a California-based rock indie immediately

reached out to Billboard. His reaction: “Why?
We love YouTube.”

YouTube has already announced deals with
Universal, Sony BMG and Warner Bros., and
those in the independent community are eagerly
awaiting their own agreement with the video-
sharing site. Yet a number of U.K. label sources
told Billboard that they believed the licensing
rates for indie video content were not on par with
those offered to majors, at least in the early rounds
of discussion. The apparent discrepancy
prompted Simon Wheeler, head of digital at the
United Kingdom's Beggars Group, to comment
to billboard.biz that the company would willing
to “take legal measures” to ensure an equal deal
(billboard.biz, Jan. 30), although it was unclear
what kind of action would be taken or when.

In the United Kingdom, indies are used to
rallying behind such labels as Beggars as well
as the AIM for indie causes. But conversations
with a number of top U.S. indies during the
past few days indicate they are not as quick to
ratchet up the legal rhetoric against YouTube.
And while media giant Viacom ordered YouTube
to remove more than 100,000 videoclips when
licensing talks broke down, indie labels aren’t
yet displaying such aggressiveness.

YouTube has become absolutely vital to the
independent community. There is no other site
with YouTube’s traffic numbers thatallows hun-
dreds of thousands of people to view, archive
and discuss Of Montreal and Cat Power videos.
Besides, poorly shot cell phone clips of live
Spoon shows, or YouTube's ability to get an in-
stant audience for a relatively young rock act
such as the Ponys, certainly isn’t hurting the
sales numbers for indie labels.

Perhaps that's why the ire over YouTube discus-
sions is generating mixed feelings from indies.

“I'm really torn about it,” one label head says.
“To date, we have viewed it as having good pro-
motional value. But there does come a point
when we—and we as in indies—are contribut-
ing to the revenue streams of all these other
people, whether it’s YouTube or [Internet serv-
ice providers] or other Web sites just selling ad-
vertising. Increasingly, | am bothered by that.”

But the label isn’t asking YouTube to remove
any of its videos, and will continue to feed
YouTube content. The head of a digital depart-
ment at one large indie says, “YouTube is bet-
ter exposure than mtvU,” referring to the video
giant’s college campus station.

That’s not to say label reps believe the promo
benefits outweigh any licensing payouts. As
Tommy Boy head Tom Silverman says, “There’s
24 |
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nothing complexabout an unlevel playing field.”
But most indies contacted by Billboard view
YouTube as a friend, and are happy to let dis-
cussions progress at a relaxed pace.

“We've always put up as much on YouTube as
we could,” Merge label manager Spott Philpott
says. “We kind of see it as promotional MP3s. If
some blog has a whole record up, that's not very
cool, but we do provide people with MP3s.”

Such sentiments were echoed at Sub Pop.
“We've given away MP3sin an age when we've
done better than ever businesswise, and
YouTube has definitely helped us a lot,”
media head Dean Hudson says. “YouTube has
leveled the playing field for us. Our videos are
actually getting seen by the general populace.”

And some label reps fear attacking YouTube
would be a public relations disaster, pointing
to industry efforts to tear down Napster. The

new-

complain about
YouTube’s ability to get a
instant audience for youn
rock acts tike THE PONY'

indie community is reticent to speak out against
a site beloved by the people buying its music,
and-at least in the short term—seems con-
tent to reap such sites’ promo benefits.

“The major labels are still going to make a
lot of these decisions,” the head of one notable
indie says. “We're sort of at the mercy of the
brilliant long-term planning of the big indus-
try players. Until they figure it out, and get their
asses off their heads, I might be inclined to just
go along and get as much promotional value
out of these things as [ can. We need to keep
our bands at the front of the places where peo-
ple find out about new music.” e

For 24/7 indie news and analysis,
see billboard.biz/indie.

EMIis merging Capitol and Virgin to form the
Capitol Music Group, and we're happy to see
Jason Flom got the gig running it.

We're not happy about Andy Slater leaving,
however, since he was responsible for the only
good thing Capitol ever did for the Beatles,
which was releasing their first eight American
albums in mono, the way God intended them
to be heard. Let’s hope Flom continues to re-
lease the rest and finds a way to include their
essential third album “A Hard Day’s Night,”
which Capitol never owned.

Meanwhile, I think it was an old Robert
Klein bit that went, “And now for alimited time
only-—and not available in stores—every record
ever made.” And that's basically what Microsoft
has in mind with its new operating system Win-
dows Vista. Problem is, your songs will work
on any MP3 player—except an iPod, of course.

Asmuch as I love this high-tech professional
wrestling, isn’t it time for all software to work
with any hardware? [ know Apple started it, but
come on, guys—give the consumers a break

When it comes to pricing content, however,

consumers may soon be getting too much of a
break. Ifthe cost of a song goes any lower, we may
lose an entire art form. Sanity Music, Microsoft’s
Australian partner and an oxymoron if there ever
was one, is predicting pricing somewhere around
a $40-%$60 subscription fee per month for 300
songs. In U.S. dollars, that's about $31-$47.

A dollar a song is dangerously low, but 10
cents? Split among the artist, writer, record com-
pany and distribution?

I said it before, I'll keep saying it, but [ hate
this subscription thing. It’s the songwriters and
new acts who are going to get screwed first. See
you on the radio. e
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After five Academy Award best original score nominations, few could begrudge Ennio Mor-
ricone the honorary “lifetime achievement” Oscar he will receive Feb. 25 in front of a global
TW audience during the Academy Awards at Hollywood’s Kodak Theater.

The composer was born in 1928 in Rome, the year before the first Oscar ceremony. In el-
ementary school there, he befriended a child named Sergio Leone. In 1964, the adult Leone
would repay that friendship, asking Morricone to write the music for his cowboy movie “A
Fistful of Dizllars”—an offer that set Morricone on the road to international reknown.

Morricone has composed more than 400 TV and film scores through a variety of publish-
ers, in addition to his own more abstract compositions, through the Italy-based Sugar group.

A few days before the Oscars, musicians from several different generations pay tribute to
the Italian’s five-decade career on the Sony Classical album “We All Love Morricone.” The
set rolls out internationally beginning Feb. 16 and appears Feb. 20 in the United States. Its
lineup ranges from Italian tenor Andrea Bocelli to U.S. metal act Metallica, as well as Bruce
Springsteen, Roger Waters, Celine Dion, Quincy Jones and Herbie Hancock, all of whom
offer their own takes on such Morricone themes as “The Good, the Bad and the Ugly,” “Once

Ennio
Morric

On.the eve of his “lifetime
achievement” Oscar and North i
American live debut, the = 3
composer discusses honors, : :
misconceptions and his work.

Upon aTime in the West” and “Malena.”

Shortly before he left Rome for his North American concert debut Feb. 3 at New York’s Radio
City Music Hall, Morricone spoke to Billboard about his career and—as the Oscar citation
puts it—his “magnificent and multifaceted contributions to the art of film music.”

What does this award mean
to you?

It means a great deal—but, let's say
that if it hadn’t happened, then I
wouldn’t have been too upset. This
was because, after the “Mission”
[1986] nomination, [ was resigned
to the fact that I would never win
an Oscar.

“The Mission” had been particu-
larly painful for me. Everybody said
I was going to win, but that wasm’t
how things went. The auditorium
was rooting for me and there were
even protests when [ didn't win. On
other occasions I could have won or
lost, it didn’t really matter, but for
“The Mission” the academy mem-
bers voted in a way that went against
everybody else’s expectations.

How did “We All Love Morri-
cone” come about?

It was the brainchild of [Italian
record] producer Luigi Caiola, who
first had the idea five years ago. At
the time I told him that it was pure
utopia, as there would be too many
contractual and royalty complica-
tions with both the record labels and
the artists. Experience had taught
me that a project like this would be
impossible, but he managed to pull
it off—and hats off to him.

Did you work directly with the
other artists involved?
No, they simply recorded their ver-

sions of my compositions. [ wanted
them to have as much artistic free-
dom as possible. Celine Dion, for
example, chose her own arranger.
I liked this idea that they could do
what they wanted, in their own mu-
sical environment.

Your stated fans also include Led
Zeppelin and the Mars Volta.
What's the relationship between
your work and rock music?
There is one in that, if rock music
is required in a film, then I'll write
it—Dbut, apart from that, | don’t have
an actual relationship with rock acts.
They take my music and reproduce
[it] in a simple and easy way.

Isittrue that you compose directly
on paper, not on an instrument?
Absolutely. All composers should do
that. Those who don’t have problems.
Music is something you imagine, you
can'tisolate it. The orchestrais anin-
strument in its own right and it has
to be in the mind of the composer. If
you write on the piano, what you write
will be conditioned and falsified by
that instrument.

Is it frustrating that your name
is synonymous with Sergio
Leone’s so-called “spaghetti
westerns,” which form a tiny part
of your output?

Let me say | really object to the term
“spaghetti western,” which | find

disrespectful—spaghetti is a thing
you eat. It would be better to call
them “Italian westerns.”

But | have no objection to being
associated with Leone. What I do
object to is the fact that I did six
films with him, including “Once
Upon a Time in America” [1984].
Six scores out of a total of 4002 That
comes to 1.5%, and people seem
to forget about all the others. I'd
also like to be associated with
Giuseppe Tornatore, Giulio Pon-
tecorvo, Mauro Bolognini and the
dozens of other great directors I
worked with.

People who just see me as “the
Sergio Leone guy” are ill-informed
and need to be told as much.

And yet Leone’s films launched
your career, not to mention
Clint Eastwood’s.

I guess that’s right. The music I
wrote for Leone enjoyed great suc-
cess and it still sells, so working
with him was wonderful for my ca-
reer. Nevertheless after that | did
everything possible to get away
from being branded as a western
film composer. I turned down loads
of offers to score other westerns—
[ mean dozens—often at the same
time. I preferred to concentrate on
every other genre imaginable. |
trained to be a composer and not
just a composer of westerns. |
wanted to be able to compose for
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every type of film—thrillers, love
stories, historical dramas, you
name it.

How do you go about scoring
a film?

There isn’t really a standard proce-
dure [for me]. Sometimes a direc-
tor will call me before shooting has
started, and we talk about how we
can get the job done even though
you might have to make changes
later on. Otherwise they call you
after the film’s been shot. It de-
pends. There was even a time when
they’d call you a month before the
film was due to be released, al-
though I have to say that doesn’t
happen anymore.

How do you feel about sound-
tracks that are more compila-
tion albums than sccres?

Ifthey try and do that with me, then
I tend to abandon the project. [ do
accept, however, that a famous
song can be necessary if you need
to evoke a particular period, but
that is more preferably done with
the addition of a subtitle with the
place and the year. If there are too
many songs like that in a movie I'm
working on, then [ can’t leave my
own mark.

Does Europe or the United States
have the better system for pay-
ing film score compcsers?

It really depends on the success of
the film. In Europe you receive a cut
from the film’s takings and so, if the
film does really badly at the box of-
fice, then you’ve virtually worked
for free. In the U.S.A., en the other
hand, the film score composer
doesn’t get any of that, as the pro-
ducers can sell your work to who-
ever they want. In that way they have
to pay your cut of the film’s [ex-
pected] takings upfront

You’re 78. Any plans zo retire?

I could retire, but I keep getting
phone calls, and I have to admit I
enjoy doing this. I like music, I like
working with great directors and
with friends. What better way is there
for me to express myself? ..
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GOGQGD ‘WILD HOPFE’

THIS ONE-TIME POP TART NOW
ACTS WITH CRUDUP AND
KEATON, AND IS ABOUT TO
RELEASE THE SURPRISINGLY

On the evening Of }an. zo,amid the riot of network-
ing that is the Sundance Film Festival, a pretty young folk singer
named Mandy Moore took to a makeshift stage at a private Park
City, Utah, home and performed a set of low-key confessionals for
a small audience of attentive listeners. Buzzed on promotional
booze, the crowd swayed in time to stories of love lost and confi-
dence gained, and wondered perhaps why thisimnpressive new tal-
ent had not been discovered by the world.

The answer, as anyone with a pop-cultural memory that stretches
back farther than “Newlyweds” and K-Fed can tell you: She’s been
busy being Mandy Moore, the teen-pop tart who rode to stardom
astride the sugar-high groove of “Candy.” one of the genre’s biggest hit singles. Never quite
anequal of such jailbuit glamazons as Britney Spears and Christina Aguilera, Moore nonethe-
less carved out a sizable niche for herself in the early-’00s teen-pop firmament by emphasiz-
ing her fresh-faced kid-sister qualities—a job made easier by acting in feel-good fluff like
“The Princess Diaries” and “A Walk to Remember.” In those days of dime-a-dozen mini-divas,
you didn’t really mind having Moore around, but you did not really take her seriously, either.

Eight years after the release of her debut. people—and not only the ones at Sundance—
are doing just that. As the majority of her teen-pop peers have drifted into creative irrelevance
{or worse), Moore, 22, has improbably become one of the more credible singer/actors of her
generation, slowly building a film résumé peppered with quirky art-house flicks and making
records more aboul singer/songwriter craft than high-gloss production flash.

This year Moore will release “Wild Hope,” her first album of self-penned material, and
she’s got 1 handful of films on the way that pair her with capital-A actors such as Billy Crudup
and Diane Keaton.

“She’s a tough, smartkid,” says Paul Theroux, the “Six Feet Under” star who directed Moore
in the upcoming romantic comedy “Dedication.” “Even though she’s beautiful and has this
sort of angelic look, she’s got some callused shoulders.”

So how did this former teen-pop B-lister make it out of the land of lip gloss and
double-entendres?

“Idon’tknow,” Moore says with alaugh over breakfast at a cozy organic-foods joint in West
Hollywood. Stylishly casual in jeans and a loose blouse, Moore exudes the easy charm you'd
expect of someone who has been glad-handing strangers since junior high. She listens with
intensity, yet often says the first thing that pops into her head. “I feel really lucky. It's so cliché,
but | just wanna enjoy my life and have fun. And I've made the choices of doing what I thought
would be fun and what I thought would be challenging.”

Moore's longtime manager Jon Leshay of the Firm says his client might be more forward-
thinking than she admits. “When I first met Mandy, I thought the most exciting thing about
her was that she had this sense of not knowing if ‘Candy’ was her world,” says Leshay, who
also manages “American Idol” winner Taylor Hicks. “It wasn’t so much that she feit that it

BY MIKAEL WOOD
PHOTOGRAPH BY SHERYL NIELDS
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wasn't for her as she was thinking that maybe there’s some-
thing else out there—that this was going to be a long road. So
we paced ourselves. It was like we were on the diet where you
have a bunch of small meals rather than three huge meals.”

“Ilook back to that phase with really fond memories,” Moore
says of her teen-pop days, “but it also seems like a blur. I signed
a record deal [with Epic] when I was 15, and [ didn't really get
a chance to stop and absorb it all until a couple of years later.”

When she finally got the chance, Moore says, she discovered
she “didn’t feel supported artistically” at the label. Her musi-
cal tastes had changed during the years following “Candy,” and
she no longer felt satisfied being “sent into the studio with
songs that my A&R guy would find.” (“I feel bad that people
wasted their money on such trite, blah pop music,” she recently
told Jane magazine.)

Her solution—and the first step in Moore’s overall rebrand-
ing effort—was 2003’s “Coverage,” on which she offered her
versions of tunes by respected songwriters such as Carole
King, Joni Mitchell and Todd Rundgren. “I just decided, ‘OK,
1 understand the position I'm in, and I'm not going to nec-
essarily get to do the type of record I want to make, so 1 have
tosortof doiton myown.’ Sol found a producer, [ found the
repertoire, and I kind of paid for it by myself and just did it
on my own time. I think Epic found out halfway through the
recording process that that's what I was doing, and 1 guess
they were OK with it. Then they heard it and they were like,
‘Eh, we'll put it out.” ”

“Coverage” didn’t sell well: Topping out just below 300,000,
the album marked Moore’s fourth consecutive sales dip (see
chart, right), and the singer says it didn’t exactly convince Epic
that its relationship with her was one worth continuing. “Which
was A-OK in my book,” she says.

Around the time of the release of “Coverage,” Moore began
taking a series of film roles that skewered her goody-goody
image. In “Saved!” (2004) she played a holier-than-thou church-
camp harridan, while in last year’s “American Dreamz” she
portrayed an ambitious pop-star wannabe willing to do any-
thing to win an “Idol”-like singing competition.

“Inever felt like it was a risky move,” Moore says of the change
in direction. “I was just shocked that the filmmakers wanted
me to do roles like that with all these great people. I didn't re-
ally think about what people’s reactions were going to be.”

Part of the reaction was a short-lived deal with Sire, the Warner
Music Group imprint known for its early history as home to punk
acts Talking Heads and the Ramones. Moore says she explained
to the execs there exactly what sort of record she wanted to make.
“I was very adamant about writing the record,” she says. “I was
very adamant about working with one producer who understood
me and understood the music and that [ wanted it to be very or-
ganicand live-sounding. I was adamant about wanting to get on-
stage with a band and just sing, without any gimmicks.”

Still, conflictensued. “I thought we were absolutely on the same
page,” Leshay says. “But where we felt that we had accelerated as
Mandy’s songwriting became more natural, we felt like they had
stopped and wanted to pull us back and take the safe route.” In
Moore’s view, that safe route meant working with “obvious” song-
writers instead of the collaborators she had chosen, including
smaller names like Lori McKenna and Rachael Yamagata.

“It got to the point of a standstill with Warner,” Leshay
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says. “They weren’t going to budge—no money for record-
ing or songwriting.”

“Finally it was like, ‘Let’s call a spade a spade,” ” Moore says.
“You want a very different pop record than I want to make. So
let's just go our two ways amicably and be done with it. And
they agreed.”

Warner, like Epic, her previous label, declined to comment.

“Bummed but not surprised” by her label dealings, Moore
was open to an idea Leshay brought her: that she sign to the
Firm Music, the new record company run by the star’s Beverly
Hills management company. “We use EMI to manufacture and
put our records in stores and online,” Leshay explains. “Mandy
owns half the record, and the Firm owns the other half, and
with that she has 100% creative freedom. But we're also 1,000%
responsible for marketing, promotion, publicity—every ele-
ment that goes into setting up and working an artist’s career,
not justa record.”

“It's basically becoming a partner with a music company,”
Firm CEO Jeff Kwatinetz says. “We're merging the functions
of management and record companies, and taking away the
adversarial relationship between the artist and the label.” Why
does the new boss differ from the old boss? “Because her music
company has the same agenda she does,” Kwatinetz says. “In
the old model of the music business, a record company that
spends the majority of the dollars to market an artist’s career
only gets paid on records. So the label is going to gear its spend-
ing to maximize record sales. But that’s not always the right
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ne DECLINE

Moore looks to
reverse a trend with
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thing for every artist. Labels make money selling records; artists
can make a lot more money elsewhere_ "

Both Kwatinetz and Leshay claim that Moore’s dual-platform
career makes her a perfect fit for the Firm Music’s new model,
which Leshay says puts them in an ideal position to pursue
cross-marketing openings a conventional record label isn’t will-
ing to underwrite. “That could be music placement” on a sound-
track to a Moore film, he says, “or it could be a number of things,
We'll know what those opportunities are when they come up.”

In addition, the deal streamlines certain logistical matters,
Leshay says. “We're looking at April for a release date, but
Mandy’s got four movies coming out. So if we need to, we can
say, “You know what? Let’s push it back.” "

Though he concedes that “it’s a very vulnerable time in re-
tail,” Leshay is optimistic about Moore’s re-entry into record
making, saying he expects that “Wild Hope” will do “considerably
better” than “Coverage.”

“Whether it’s overnight or 12-18 months from now, we're
committed to making this a big-selling record,” he says, “and
we have the patience to make sure that happens.”

For her part, Moore is confident that Leshay and Kwatinetz have
her best interests in mind, even if her new deal leaves her with
more of the responsibility for promoting her records. “I don't know
ifthe significance ofhaving an actual label behind you really means
anything to people anymore,” she says. “People are discovering
music on MySpace; they're watching videos on YouTube. I don’t
think you need that whole big machine behind you. And in this
day and age, I'm happy to be a bit of a guinea pig.”

Released under the name of some unknown singer/song-
writer, “Wild Hope” would hardly seem like the object of such
experimentation: Warm and tuneful, it's an appealing folk-pop
confection likely to appeal to fans of Norah jones or Michelle
Branch or Corinne Bailey Rae. But it is a surprise coming from
Moore, who says her goal for the record was creating “some-
thing that's completely relatable to as many people as possible,
but also really organic.”

“She definitely knew what she didn’t want,” says John Ala-
gia, who produced the record at upstate New York’s Allaire Stu-
dios (where Jones tracked “Come Away With Me”). “She didn't
want some little premanufactured teen-pop thing that’s here
today and gone tomorrow. She wanted to make a statement.
And some of the writing is really mature. She’s a woman now,
and the music reflects that.”

Italso seemingly reflects the record’s long road to completion.
“Now I'm ready to be extraordinary,” Moore sings with audible
relief in one cut, over strummy acoustic guitar and vintage-soul
electric piano. In another, the Aimee Mann-ish “All Good Things,”
she celebrates the fact that she’s “got so much space now.” “Gar-
denia,” a dramatic ballad Moore wrote with Canadian superstar
Chantal Kreviazuk, is perhaps the album’s most mature cut: “I'm
the one who likes gardenia,” she sings over unadorned piano,
“I'm the one who likes to make love on the floor.”

“Mandy has a really young sensibility, but also a gravitas that’s
really surprising,” says Steve Tannen of the Weepies, a Los An-
geles duo with whom Moore wrote songs for “Wild Hope.”
“There’s all sorts of challenges coming from where she came
from. Ina way, her celebrity works against her. | wouldn't want
the world to have seen what I was doing when I was 15.”

Leshay says Moore works best when challenged, which fairly
describes her current situation. After all, the widespread music-
industry changes Moore cites as reason to ally with the Firm
Music aren’t changes she’s immune to: Even if listeners are
willing to take seriously a singer/songwriter record from a for-
mer teen-pop moppet, they still have to buy the thing to prove
the model works.

Moore seems untroubled by the demands. “Not to sound
bad, but I don't necessarily have to make a record,” she says,
scrunching up her face to offset her brass-tacks honesty. “No
one’s out there desperately waiting for my next album. I have
somuch fun doing film stuff, and I feel really fulfilled creatively
doingthat right now. So I have to do the music my way. It means
too much to me. [ can’t just go into the studio and make a crappy
pop record to please somebody else. Why bother?” .

Additional reporting by Mairead Case.

MOORE AT SUNDANCE BS8ARRY BRECHEISEN/WIREIMAGE COM, DEDICATION CHAD HUNT / PLUM PICTURES
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It's 11:30 p.m. at the Air Canada Centre in Toronto and the

natives are restless for some Guns N’ freakin’ Roses. @

The show is sold out, and while fans have been entertained
by Sebastian Bach and alt-porn stars the Suicide Girls, it’s
W. Axl Rose and his GNR mates that these headbangers
have come to see. --<-@ Some of those involved in pro-
ducing the show are nervous. It’s understandable, given
the GNR track record. It is not unheard-of for a delay to
turn into an Axl no-show that results in a melee of thrown
chairs and a trashed arena. --<

when, indeed, all hell breaks loose, itisn’ta riot born
of frustration—it’s the pandemonium that accom-
panies the pulsing guitar intro to “Welcome to the
Jungle,” followed by Rose’s familiar wildcat wail, “Do
you know where you are?”

On this night, all was well in Toronto. And by GNR
standards-—and much to the relief of many people be-
hind the scenes—all was relatively well for the entirety
of the 2006 GNR world tour, which spanned from May
to December, playing close to 70 dates in nearly 60
cities. There were 28 North American dates reported
to Billboard Boxscore, totalling slightly more than $12
million in gross and 203,012 in attendance, fora healthy
average of $435,216 and 7,250 per night.

‘He had the audience captivated from the moment
he walked onstage,” says Riley O’Connor, senior VP at
Live Nation in Toronto and promoter of the GNR Cana-
dian tour. “Axl is still a great entertainer and a Guns N’
Roses show is still a lot of fun.

Perhaps the best gauge of GNR success is that the
tour was not a train wreck. Reviews were generally
good. The band came on past 11 p.m. on many nights,
but everyone involved in the shows, including the fans,
was pretty much aware that would be the case.

Sure, there were a few cancellations, the Eagles of
Death Metal were asked to leave the opening slot of the
tour (newly christened, from the stage, as the “Pigeons
of Shit Metal” by Rose), and there was even a biting in-
cident in Stockholm. But no riots, no destruction and,
perhaps most significantly to those with a financial
stake in the gigs, no last-minute no-shows.

This was no foregone conclusion last summer when
then-manager Merck Mercuriadis, with Creative Artists
Agency, set about booking the tour.

After all, in 2002, the band’s first tour in nine
years started off bad and ended worse. Set up asa
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@ But minutes later,

34-date arena trek that was to begin
Nov. 7 at the GM Place in Vancou-
ver, the Chinese Democracy tour
staggered out of the gate when the
opening date was canceled because
Rose, the lone original GNR member,
never left Los Angeles.

Several shows did come off in "02, however, and nine
shows reported to Billboard Boxscore grossed $3.3 mil-
lion and sold 70,086 tickets out of a possible 118,611
capacity. But the tour ended in chaos on Dec. 6 at the
First Union (now Wachovia) Center in Philadelphia
when the scheduled show was canceled after 11 p.m.,
the band apparently unable to make the short jump
from a Dec. 5 concert at Madison Square Garden in
New York (Billboard, Dec. 21, 2002).

The fans, as they say, went wild. No arrests or major
injuries were reported in Philly, but the arena suffered
significant damage. The plug was pulled on the tour
with 15 dates remaining. And in the wake of that de-
bacle, promoters weren't exactly clamoring to pony up
big bucks for the next GNR tour, least of all 2002 tour
producer TNA. The GNR reputation in the touring in-
dustry at that time was one of unpredictability and huge
risk, even if the band’s enduring popularity and fiery
live shows made the upside considerable.

But promoters have notoriously short memories
and did come to the table in 2006. And GNR pulled
off scores of successful shows all over the world,
though notably did not play Philadelphia or Vancou-
ver. The tour began in earnest with a triumphant,
sold-out four-night stand at Hammerstein Bullroom
in New York, followed by a run of European and South
American rock festivals and headlining dates during
the summer before returning for more North Amer-
ican shows in the fall.

wWwWw.americanradiohistorv.com

LATE AND LOUD

Alex Hodges, former executive VP at

Live Nation in Los Angeles, says his

three December sellouts at Gibson Am-

phitheatre went very well. “[Rose] and his band

put on one great rock’n’roll performance,” Hodges

says. “He was scheduled to go on between 11:40 and
11:50 {[p.m.], and was there, onstage, rockin’.’

The late start time may be a hassle, but Hodges says
it's doable “if you plan for the opening acts and
the length of time properly. Yes, it costs a bit

more money, not due to the time on the clock

but the total show length of time. We planned
correctly and all went according to the plan
and the budget.”

The Suicide Girls helped fill in the gaps,
booked for 19 dates on the tour in a deal that
came together in less than four days, according
to their agent, Marc Bauer at the Agency Group. [t
seems the Girls were a welcome addition for GNR
fans. “They went over great with the crowd,” Bauer
says. “And the girls enjoyed it.

Things were a little dicey in some markets. A Nov.
6 show in Portland, Maine, at the Cumberland County
Civic Center was canceled, according to a statement
posted on the official GNR Web site (gunsnroses.com),
due to “limitations imposed by local fire marshals [that]
made it impossible for the band to perform their show
to usual high standards that their fans deserve.” Other
reports said the fact that band members would not be
allowed to drink onstage was a contributing factor to
the cancellation.

The Nov. 15 show at Air Canada Centre in Toronto
went “smoothly,” according to Patti-Ann Tarlton,
director of live entertainment at the ACC, but the
Alcohol & Gaming Commission of Ontario was “in-
terested in the specifics of the event due to the media
attention surrounding the date in Maine,” Tarlton
says. But despite the concern, Tarlton adds, “Con-
sidering this was a six-hour, sold-out show, we did
not have a significant number of fan incidents.”

Tarlton says communication during the advance of
the show among promoter House of Blues/Live Na-
tion, the commission, the venue and touring person-
nel helped make the date work.

“The entertainment was constant, leaving no gaps
in the evening for fans to get bored, and by just after
11:30 the boys stepped onstage and played until al-
most 2 a.m.,” Tarlton says, adding, “They can’t all
be cakewalks.”

ROB GRABOWSKI/RETNA LTD,
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Live Nation’s O’Connor says he was “never wor-
ried” about whether that show or any show would
come off or not. “We scheduled everything knowing
[Rose] was going to bound onstage anywhere between
11 and 11:30,” he says. “The Guns N’ Roses tour in
Canada at the end of 2006 was a highlight show for
every market.”

THE SPECTRE OF AN ALBUM

The tour may not have been a train wreck, but by year’s
end it seemed someone had bezn thrown under the
bus. In December, Rose publicly fired manager Mer-
curiadis amid allegations of mismanagement—much
of it related to the tour—that furtheridelayed the re-
lease of “Chinese Democracy,” the decade-plus-in-the-
making Interscope GNR “release.”

If the tour went smoothly by GNR st;lndards, behind
the scenes there seems to have been tension aplenty.
Both Rose and Mercuriadis implied publicly, the for-
mer in Rolling Stone magazine and from the stage at
the MTV Video Music Awards and the latter also in
Rolling Stone, before the tour started that “Chinese
Democracy” would come in 2006. But as the tour wound
down the album was seldom mentioned, and on Dec.
14 Rose issued a statement on the official GNR site that
four January live dates in San Diego; Sacramento. Calif’;
Bakersfield, Calif.; and Reno, Nev., were canceled to
allow for the “proper setup and release of the album
‘Chinese Democracy.””

The Rose statement said that when he agreed to do
the North American tour, it was with the “understand-
ing” that he and Mercuriadis shared similar strategies
and priorities around getting the GNR album out by
Dec. 26. The letter went on to express regret that the
release date would not be met, and pointed a finger at
Mercuriadis for the handling of the tour: “Though many
things went extremely well and were very exciting, there
were . . . unnecessary and avoidable complications on
our tour having to do with the tour routing, schedul-
ing and album and video plans that played hell on all
involved especially our crew,” the post tead. “This was

From left: GUNS N’
RCSES performat Rock
in Rio last spring in
Lisbon, Portugal; Porn
to rock: SUICIDE GIRLS
perform at an illinois
GNR show in
Novemker; AXL. ROSE
kicks off the GNR tour in
May in New York; GNR
in 1985, from left: Rose,
STEVEN ADLER, 1ZZY
STRADLIN, SLASH and
DUF= McKAGAN.

MERCURIADIS

compounded by an overall sense of a lack of respect by
management for the band and crew . . . that has re-
sulted unfortunately in the end of both Guns’ and my
relationship in having a management or sense of band
involvement with Merck Mercuriadis.”

In other words, Merck was fired. The statement
went on fo provide a tentative release date of March
6 for the album.

Mercuriadis soon followed with his own Internet re-
tort, posted on various unofficial GNR Web sites: “The
reality is all of this year’s touring was planned and
agreed between Axl and myself, with a view to the album
being in the stores before the 31st of December '06.
This was confirmed by Axl in numerous interviews:
most famously at the MTV Video Music Awards. We
planned the tour in February [2006], just after Axl’s
birthday and we were supposed to finish the album in
May, before it started.”

Mercuriadis wrote of unproductive sessions in New
York, London and Los Angeles waiting “for the muse
to come.” He stated that the start of the North Ameri-
can tour was delayed by a month at Rose’s request “and
finally, early in that period after the euphoria of Inland
Invasion [KROQ Los Angeles’ radio concert held Sept.
23 in DeVore, Calif.], Axl made a breakthrough and got
two or three very productive days under his belt.”

Mercuriadis said he felt they were just a few days
from completion of the record three weeks out from
the start of the North American tour. “Unfortunately,
the muse disappeared just as fast as she came and the
tour started with no single at radio to support it and
the album still needing two or three days of work.”
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Mercuriadis said he seriously con-
sidered further postponing the start
of the tour, “but the reality was that
our historic track record left us with
very little good will with you, the
fans, and we needed the money to
be able to complete the album and
leep the band alive. We scheduled sessions in New
York and once again sent the engineers there for
the first two weeks of November while the tour was
based there—but the hectic touring schedule meant
nothing got done.”

Mercuriadis concluded by saying that while some
of Rose’s letter was disappointing, “I know I sleep well
at night in the knowledge that when ‘Chinese Democ-
racy’ hits the streets in March that it is in large part
down to my efforts over the last almost five years. 1
found the money and the motivation to keep Axl and
the band alive and get the record made when everyone
else had given up and walked away.”

One additional area of contention between Rose and
Mercuriadis was whether the tour was booked and sold
to promoters with the promise of a 2006 album deliv-
ery. Rose seems to think it might have been, but that
does not appear to be the case. “There was never a prom-
ise that the record would be out,” says Larry Vallon,
senior VP of national booking at AEG Live, which pro-
moted nine GNR dates. “We were hopeful, of course,
but 1 had made calls to friends at the label and they
could never tell me they had a firm release date.

Rose and his attorney Howard Weitzman could not
be reached for comment. Interscope and Mercuriadis
declined to comment, as did Rose’s reps at Creative
Artist Agency.

In the end, the 2006 chapter of the ongoing GNR
saga reads like the tale of a manager caught between
the rock of a mythic album and the hard place of a never-
easy GNR tour. [f nothing else, however, the band did
re-establish itself as a touring entity with box-office
clout and a frontman who cares about delivering the
goods onstage. Now more GNR live dates are on tap,
as the band is booked to play the My Coke Fest in Jo-
hannesburg and Cape Town in South Africa, April 27
and May 1, respectively.

Promoters who spoke with Billboard for this story
by and large look forward to promoting future GNR
dates. And some are even willing to go on the record
as true believers. “I do believe the recerd will be out,”
Vallon says. “And, yes, we would want to promote more
Guns N’ Roses dates.” oee
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COFFEE SHOPPED
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IS By cHuck TAYLOR

Down The
Freeway
Of Fame

Grass-Roots Campaign Making
A Star Out Cf Striemer

Naomi Striemer was never supposed to become a singer. Reared
in the tiny Canadian community of Malagash, Nova Scotia,
population 774, by a former band manager (dad) and booking
agent (mom) who later shunned the business, the artist grew
up under strict religious rule. Young Striemer was so shel-
tered that she knew nothing of radio or TV until she was 10.

At 7, Striemer was allowed to sing in her local church choir,
where the director acknowledged her gifts: “She told me | had
the power of Whitney and Mariah. I had no idea who they were.”

Today, the 23-year-old singer/songwriter is being heralded
as the next Celine Dion, thanks to the album “Images,” re-
leased Dec. 19 in Canada and due Feb. 20 in the United States
(with liner notes that this journalist wrote, free of charge). She
is signed to indie label S Records, launched by hedge fund op-
erator Steven Nowack with the sole intention of propelling the
blonde beauty down the freeway of fame.

In early 2005, he happened to step into Chapters’ flagship
bookstore in Toronto where Striemer was performing—and
decided on the spot to make a career change. “I walked up to
her, parents by her side, and said, ‘“What are you doing for the
rest of your life? If you let me, [ will make you one of the biggest
starsin the world.” She was taken aback, and I'm sure her par-
ents thought I was an unsavory character hitting on their
daughter. But I was torn apart. She stunned me.

Hawking his initial signing on a grass-roots level—and sans
the avails of radio play—Nowack generated Striemer’s first
North American press last September via a spotlight review in
Billboard for debut single “Cars,” featuring production by three-
time Gramnmy Award winner Narada Michael Walden and a
guitar solo from Carlos Santana. A page-one piece in Canada’s
national newspaper National Post followed, then features on
the CTV national news, the CBC and “Entertainment Tonight.”

In December, S Records offered “Cars” as a free download
via simpatico.msn.ca, helping “Images” rank as the most down-
loaded album in Canada for the final two weeks of the year.
That feat was repeated the week of Jan. 15, after the free down-
load expired.

“Steven took such a different approach from the major la-
bels; they usually give away a fringe track—not the lead sin-

SELF RELIENT K

‘SILVER’ STANDARD
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STRIEMER

gle and certainly not one with the cachet of Carles Santana,”
says Sean Fernie, associate director of broadband music for
simpatico.msn.ca.

It's all the culmination of a long and winding career path
for Striemer, whose chance meeting with Nowack came after
nearly a decade of almost-famous fortuity.

Her journey began at 14 when a demo she sold in regional
churches spurred interest from Christian label Sparrow
Nashville. Striemer said no; she was more interested in the
secular world. That led to a family move to Florida, which put
her in the center of the pop explosion commandeered by Or-
lando-based Transcontinental Records, home to Backstreet
Boys and 'N Sync. Founder Lou Pearlman wanted to place the
singer in a girl group, but Striemer again turned down the
offer. “1 didn’t have a good feeling about it,” she says. “l guess
[ became the black sheep of the Orlande music scene.”

At 18, she scored a deal with Epic after performing a cappella
for then-president Polly Anthony. An album was recorded with
A-list producers and writers, a video shoot was being lined up
and the radio department was contemplating the launch single.

Then, two weeks before scheduled release, Anthony and a
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MONEY CHANGER
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number of other kev execs were pink-slipped—Ileaving Striemer
without an advocate. She was released from her contract, but
the label refused to surrender the masters. Defeated, she re-
turned to Canada, lamenting for two years before she felt ready
to give it another go.

“Pain is good, because it forces you to explore what’s inside.
A lot of my voice didn’t come out until the anger of the Sony
situation,” she says. “I began singing out of hurt instead of
trying to be technically perfect.”

She recorded a new album and with little money; each song
merited no more than two takes. Striemer hit the road on.a
modest scale, performing at bookstores. And with a list of
North American racio stations obtained from Epic, she sent
oul the record herself, which led to a medicum of radio air-
play for the sweeping, Evanescence-akin “Fall Behind,” fos-
tering enough of a fan base to populate her live appearances.

Nowack has secured independent distribution deals so far
with Barnes & Noble, Borders Books & Music, Virgin Music
and Target for the album’s U.S. release. “I’m ready to get out
there and work harder than ever in my life,” Striemer says.
“Honestly, it’s a beautiful new beginning.’
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>>>THE PARK
REOPENS

Linkin Park is mixing its
as-yet-untitled new
album, expected in May
via Warner Bros.
According to a post on
the band’s MySpace
page, the first single will
arrive next month. “After
over a year of writing,
recording and setting
unrealistic finish dates for
the record, we are in the
home stretch,” the band
writes. Linkin Park will
return to live duty with a
May 6 appearance at the
Bamboozle festival in
East Rutherford, N.J.

>>>MONKEY
BUSINESS

Upstart U.K. rock act
Arctic Monkeys has set an
April 23 international
release date for its
second album, “Favourite
Worst Nightmare.” The
Domino set will be
released in North
America the following
day, while first single
“Brainstorm” arrives
April 16. It’s the follow-up
to last year’s “Whatever
People Say | Am, That’s
What I’'m Not,” which
became the fastest-
selling debut album in
British chart history when
it shifted 360,000 copies
in its first week.

>>>MORE MACY
Macy Gray will release
her first album in four
years next month as part
of a new deal with
Will.i.am Music
Group/Geffen. “Big” is
due March 27 and boasts
production from Will.i.am
and Justin Timberlake,
both of whom also guest
on the project. Additional
contributions were
turned in by Fergie,
Natalie Cole and Nas, as
well as producers Ron
Fair and Jared & Whitey.

>>>‘NAME’ THAT
TUNE

U.K. rock act Travis will
unveil its fifth album, “The
Boy With No Name,” May
7 in the United Kingdom
via Epic. First single
“Closer” will be
commercially released in
the territory April 23. A
North American release
date is pending. Travis’
lone scheduled live date
at presentis an April 28
appearance at the
Coachella Valley Music &
Arts Festival in Indio, Calif.

Written by Jonathan Cohen.
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Low Stars: Starbucks’ First Previously Unreleased Act

With a self-titled album to be released
Feb. 15 via the Starbucks Hear Music
Debut CD series, Los Angeles-based band
Low Stars have been deemed an act of
note by the curators of coffeehouse cool.

But Low Stars have only a handful of
live shows under their belt, no major
tours and, at press time, just 1,046 My-
Space friends. The band’s signing marks
the first time the Starbucks music de-
velopment series has tackled a previ-
ously unreleased musical act.

Previous Hear Musicact Antigone Ris-
ing had flown under the radar for more
than a decade before its 2005 release
“From the Ground Up.” And 17-year-old
singer/songwriter Sonya Kitchell had
distributed nearly 10,000 copies of her
2005 Velour Recordings EP “Cold Days”
prior to her first album with Starbucks,
according to Jeff Krasno, Velour co-
founder and Kitchell's manager.

Low Stars will co-release their album
through manager David Sonnenberg's
label, DAS. Kitchell had a similar deal:
Velour co-released “Words Came Back
to Me” with Starbucks on its Velour
Recordings label last April. The CD sold

about 47,000 through the Starbucks
stores, according to Nielsen SoundScan.
Overall, the album has shifted 76,000
copies in the United States, Krasno says.
For Kitchell and Low Stars, the real
windfall was the estimated 60,000-
100,000 CDs that Starbucks ordered to
stock its shelves. The result was an ad-
vance payment to the artists of anywhere
between $500,000 and $1 million, de-
pending on the wholesale price and
quantity ordered, according to Krasno.
Neither Krasno nor Sonnenberg would
disclose the specificamount of CDs that
Kitchell or Low Stars have sold to Star-
bucks, or the amount of their advances.
At the same time, Krasno notes that
with the Starbucks deals there isa profit
split on CDs sold inside and outside of
Starbucks. When asked about profit shar-
ing, Sonnenberg would not give specific
details, but notes it is “very equitable.”
“If things go well,” Sonnenberg says,
“Starbucks is going to do better than
they would do by justloading in a record
by somebody, and we’re going to do sig-
nificantly better too.”
“It is a true collaboration, and goes
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beyond the typical retail approach,” Star-
bucks Entertainment president Ken
Lombard says. “Our overall approach is
through airplay at the stores, point-of-
purchase displays. We offer something
no other retailer can deliver, especially
considering our customers’ daily rou-
tine” of visiting a Starbucks.
Promotions for the Low Stars CD in-
clude an exclusive six- to eight-week
placement at the checkout counter at
more than 6,000 Starbucks in the United
States and Canada, in-store airplay and
signage, and programming on Star-

Starbucks Dips Into
Latin Music With CéU

first international act this spring.

‘ CéU was
nominated
for a Latin

‘ Grammy for
best new

| artist last

' year.

UNIVERSAL APPEAL

Starbucks’ Hear Music Debut CD series will release its

New Brazilian singer/songwriter CéU, who gained
notoriety last year after scoring a Latin Grammy Award
nomination for best new artist, will join the small group
of acts—Antigone Rising, Sonya Kitchell and Low
Stars—that have debuted via the Hear Music series.
Her self-titled debut album, which was previously re-
leased in Brazil, will be co-released by Starbucks Hear
| Music and Six Degrees Records on April 3.

Although Starbucks is actively looking for Latin
' acts to feature in their stores, CéU, who sings in Por-

tuguese, is not aimed at a Latin buyer.

“From our perspective, CéU fits more into a cate-
gory of an artist that has a universal appeal,” Star-
bucks Entertainment president Ken Lombard says.
“And we feel all our customers want that.”

While Starbucks carries many titles in its stores,
established and up-and-coming acts from major and
indie labels, its Hear Music Debut series is a propri-
etary CD series designed to introduce customers to
new and developing artists.

In CéU’s case, Six Degrees Records took early
copies of her music to Starbucks, hoping the com-
pany would take a chance on something with more of
an international flavor, according to Six Degrees pres-
ident/co-founder Bob Duskis.

“The CéU project is perfect for Starbucks because |

they have a proven track
record of exposing new
talent to an open-minded
‘adult audience,’ ” Duskis
adds I
Beyond CéU, Lombard
says Starbucks is work-
ing “very hard” to find |
Latin acts to feature in
its stores. However, he
adds, the company is not |
just looking into Latin as
a niche |
“We're very thoroughin
terms of how we approach
this in terms of a market- |
ing and merchandising
perspective,” Lombard
says. “The customer has
come to trust that we’re
doing their work, and
going much deeper than
top 40.” —Leila Cobo
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LOW STARS will
co-release their
Hear Music album
through manager
David Sonnenberg’s
label DAS.

bucks’ XM Satellite Radio channel, plus
asmall, yet-to-be-planned Starbucks tour.

Other benefits include Starbucks part-
ner relationships, says Krasno, who
points out that as one of the largest sell-
ers of The New York Times worldwide,
Starbucks receives substantially dis-
counted, full-page, full-color advertis-
ing—worth about $100,000 per page
—some of which was used to promoted
Kitchell. “Beyond that,” he says, “The
40 million unique customers a week—
to have those impressions, especially
with a new artist, it's hard to place a value
number on that.”

While the Hear Music Debut CD series
appears to function less like a traditional
retail program and more like a record
label-—although it does not provide tour
support—both Low Stars and Kitchell re-
tained ownership of their masters.

Since signing with Starbucks, Low
Stars members Jeff Russo, Chris
Seefried, Jude and Dave Gibbs—all of
whom sing and play acoustic guitar—
have already hit one milestone. The
band’s CSNY-style four-part harmonies
caught the ear of producers from ABC’s
“What About Brian?,” who have chosen
the group’s “Calling All Friends” as the
sitcom’s theme song. The band is also
scheduled to appear this month on
NBC’s “Last Call With Carson Daly.”

Visiting New York recently, Russo
talked primarily about fatherhood (he
and girlfriend Nina Gordon, formerly
of Veruca Salt, had a baby last Novem-
ber). But, professionally, his most re-
cent interest is in Chris Anderson’s
economics theory book, “The Long
Tail: Why the Future of Business Is
Selling Less of More”"—particularly as
it pertains to the music industry and
the Low Stars.

Russo, a New York native in his mid-
30s who is also in the band Tonic, says
doing business with a coffee conglom-
erate has proved easier than the band’s
experience working with a major label.
But the real relief for Low Stars was
when the Starbucks deal was completed,
three-quarters through recording the
album. “It afforded us as much creative
freedom as we wanted,” Russo says.
“There was no one saying, ‘We need a
single and we don’t hear one. oo

STARBUCKS: AMELIA HALVERSON


www.americanradiohistory.com

RELIANT K: BEN WATTS

DEBORAH EVANS PRICE dprice@billboard.com

DivineInspiration

Bluegrass Duo Revisits Gospel Roats On New Album

In the past year, several coun-
try and bluegrass artists have
released gospel albums that
have done exceptionally well.
Among the most high profile
were projects by Alan Jack-
son, the Del McCoury Band
and Alabama. It’s proved to be
a good time for artists to get
in touch with their gospel
roots. Audiences seem hungry
for such music, and “Tell Some-
one,” the new Rebel Records
release from the Kenny &
Amanda Smith Band, is a mu-
sical feast sure to appeal to the
group’s bluegrass base as well
as country and Southern
gospel music fans.

The group won the Interna-
tional Bluegrass Music Assn.’s
emerging artist of the year
award in 2003 and has rapidly
become one of the hottest acts
on the bluegrass circuit. “Ever

since we met 11 years ago, we've
always dreamed of recording a
gospel CD,” Amanda Smith
says. “Alot of these songs were
tunes that | sang when | was a
little girlin church."”

Smith began singing in
churches when she was 8
years old, while Kenny Smith
spent five years performing
with his cousin’s gospel group,
the Homeward Bound Quar-
tet. “It was on alocal level, but
it was good to get experi-
ence,” says Kenny, a two-time
winner of the IBMA’s guitarist
of the year award. “We did
mostly homecomings and re-
vivals and we had a big follow-
ingin the church.”

Kenny later spent six yearsin
the Lonesome River Band, then
released an acclaimed solo al-
bum, “Studebaker,” cn Sugar
Hill Records before he and

m BY DEBORAH EVANS PRICE

Old Reliable

Relient K Still Building In Christian, Mainstream Markets

Amanda formed their band in
2001. “Tell Someone” is the
Smiths’ third album for Rebel. It
features a mix of such Southern
gospel favorites as “Stepping
on the Clouds” and the Hop-
pers’ signature tune “Shoutin’
Time," alongside potent origi-
nals like “Till | Get Home,”
penned by Kenny’s cousin
Richard Gulley. “Teil Someone
How Precious He Is” is a song
Kenny used to perform with the
Homeward Bound Quartet.
“That song has a real special
message,” he says. “It became
the theme forthe whole album.”

“Tell Someone” arrived Jan.
30 for the general market
through Ryko Distribution and
is going to Christian retail Feb.
20 through Crossroads. Kyle
Cantrell recently debuted the
entire CD on “Gospel Grass,” a
show he hosts on XM Satellite

Radio’s bluegrass channel. The
band also stopped by the studio
recently and performed a few
tracks for Cantrell’s “Studio
Special”’ series, slated to air Feb.
16. Fan are also able to hear the
entire album on cmt.com, and
the label is hoping to secure lis-
tening posts at Borders Books
& Music and other key retailers.

“We try to put out one or
two gospel releases a year,”
Rebel GM Mark Freeman says,
noting there is a new release
coming from Paul Williams &
the Victory Trio as well as a
compilation from Ralph Stan-
ley featuring the best of three
gospel projects he recordedin
the 1980s. “Just about all of our
artists would like to do a
gospel recording at some time,
and we have no objections. We
love gospel music. OQur gospel
releases are consistent sellers.”

'KENNY & AMANDA SMITH

FAREWELL: On Jan. 8, the
gospel music community lost
cne of its most passionate
young executives and | lost a
dear friend. Vital Gospel A&R
director Craig Minor, 38, died
after battling lymphoma. He
was instrumental in the careers
of Ann McCrary, Wess Morgan,
Rod McGaha and New Harvest,
among others. | met Minorserv-
ing as ajudge for the nationally
televised “Exalting Him” talent
competition. | have probably

never laughed as much as | did
on those coast-to-coast trips
judging the regional contests.
| cherish those memories.
Shortly before he passed
away, he had been singing. He
asked his wite Diane if she heard
the music. When she replied that
he was the only one singing,
Minor looked up and said,
“They’re not singing it here.”
That choir of angels gained
a special voice, but those of us
down here will miss him. .

Relient K’s burgeoning career illustrates that sometimes the least
calculated of efforts reap the most rewards. After toilingaway for
seven years and building a rabid fan base in the Christian mar-
ket, the band broke through to mainstream success with the 2004
release “Mmhmm.”

Relient K’s fifth album, “Five Score and Seven Years Ago,” ar-

RELIENT K

rives March 6 via Gotee Records/Capitol. Originally signed to
Gotee by the label co-owner and ForeFront artist tobyMac, Relient
Kwill continue to be marketed to Christian retail via Gotee while
Capitol, which came onboard with “Mmhmm,” will handle the
band’s mainstream thrust.

Capitol Records senior director of marketing Tom Osborn de-
scribes Relient K as “the little engine that could. They have that per-
ception of being a smaller band. I can’t tell you how many people I
talk to who are truly startled when I tell them what the band is able
to do saleswise and tourwise. People really gasp at the numbers this
band is able to produce. They are the constant underdog and 1 think
there’s something really beautiful and charming about that.”

Relient K’s 2003 breakout, “Two Lefts Don’t Make a Right . . . But
Three Do,” has sold 518,000 units in the United States, according
to Nielsen SoundScan. “Mmhmm,” which spawned the singles “Be
My Escape” and “Who | Am Hates Who I've Been,” is at 796,000.

“Our band’s philosophy is we do what we do and whatever hap-
pens around us, happens around us,” lead vocalist/songwriter
Matt Thiessen says. “We write the songs we want to write and try
to have fun with the band. It’s not like we went into the record
saying, ‘This would be a great radio song,’ it’s just being us.”

Produced by Howard Benson, “Five Score” is the first full-length
studio record with new members John Warne and Jonathan Sch-
neck, who joined original members Thiessen, Matthew Hoopes
and David Douglas when bassist Brian Pittman exited. “It’s not
the same as what we’ve done, but | feel it’s a continuation of where
we’ve been heading,” Thiessen says of the album’s energetic pop
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sound. “I feel like people will get that.”

In addition to the standard CD release, there will be a deluxe
package with a DVD featuring a six-song performance in Capi-
tol's historic L.A. studio.

The first mainstream single from the new album is “Must Have
Done Something Right.” Fans got an early taste when it debuted
on MySpace last November.

“Forgiven” is being worked to Christian radio. “I love working
with Gotee,” Osborn says. “They really know their market and
how to take care of the band. I know they are holding down the
fort and taking care of the Christian market.”

Unlike some Christian bands that cross over to the mainstream
and try to disassociate themselves from their roots, Relient K
doesn’t hide from its past. “Relient K knows who they are and |
don’t think it’s ever been a problem,” Osborn says. “They are a
Christian band and they’ll acknowledge it.”

Thiessen says the band doesn’t see differences in its audience.
“We view Christian music and the general market all as the same
thing. It's funny to have a genre just based on lyrics. If | was Jew-
ish and  was writing songs about Judaism, you [wouldn’t] sell me
anly in Jewish bookstores. I feel like Christian music gets segre-
gated,” he says, wryly noting, “Green Day istr't in the Democra-
tic section at Wal-Mart.”

Relient K will promote the new record with a series of in-store
appeararices during street week and visits to “Late Night With Conan
(O’Brien” and “The Tonight Show With Jay Leno.” The band will
headline a tour this spring featuring Mae and Sherwood. .
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Much O-Bliged

Top Nominee Likely For Big Success On Grammy Night

feel pretty certain the up-
coming Grammy Awards
will be a big night for two
acts on the R&B/hip-hop
beat: Mary J. Blige and
Gnarls Barkley.

Of the eight awards that
Bligeis up for, I predict she will
take home at least four: best fe-
male R&B vocal performance,
best R&B song, best R&B
album and best R&B perform-
ance by aduo or group with vo-
cals (“Love Changes” with
Jamie Foxx). [f she nabs a fifth,
it should be for song of the year
(“Be Without You"). In my
humble opinion, it’s the
strongest song in that bunch,
although I'm also a big fan of
Corinne Bailey Rae’s “Put
Your Records On.”

Blige’s other R&B category
nod, best traditional R&B vocal
performance (“I Found My

Everything” with Raphael
Saadiq), will go to Sam Moore
(“You Are So Beautiful”). A
close second here is George
Benson and Al Jarreau’s
teaming with Jill Scott on
“God Bless the Child.” Nomi-
nated as well for best pop col-
laboration with vocals for “One”
with U2, Blige will be edged out
by Tony Bennett and Stevie
Wonder’s take on “For Once
in My Life.”

After that is where Gnarls
Barkley comes in. The colorful
duo no doubt hasalock on best
urban/alternative performance.
And despite stiff competition
from Blige and new-media dar-
ling Bailey Rae, the pair will also
claim kudos for record of the
year with “Crazy.” That song
registered with a wide swath of
listeners, across all ethnic and
demo categories.

For the adventurousness that
courses throughout Gnarls
Barkley’s “St. Elsewhere,” the
pairdeserves album of the yeat.
However, close on their heels
in that category is Justin Tim-
berlake with “FutureSex/
LoveSounds.” And the reclu-
sive Rick Rubin will get the pro-
ducer of the year nod over
Gnarls Barkley’s equally tal-
ented Danger Mouse.

The last marquee category,
best new artist, presents its
own challenge. My pick is
Chris Brown, who personi-
fies the promise on which the
category was established. But
the same argument can be
made for the other nominees,
especially Bailey Rae and Car-
rie Underwood.

As for the remaining R&B
and rap categories, here’s my
scorecard:

Best male R&B vocal: Li-
onel Richie made a nice
comeback with “I Call It Love.”
But my scale tips in favor of
Ne-Yo (“So Sick”).

Best contemporary R&B
album: This will be a tight race
between Brown’s self-titled
debut and Beyoncé’s “B-Day.”
My thinking is that Beyoncé
may squeak past Brown on
this one.

Best rap solo performance:
T.I. with “What You Know.”

Best rap performance by a
duo or group: Chamillionaire
featuring Krayzie Bone
(“Ridin’ ”) will get the
Grammy. “Georgia” by Lu-
dacris with Field Mobb and
Foxx may give it a run for the
honor. The Roots’ “Don’t Feel
Right” is a worthy contender,
but their Def Jam debut album
unjustly fell under the radar.
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BULIGE, LUDACRIS and
CORINNE BAILEY RAE
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CHRIS BROWN; MARY J.
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Best rap/sung collabora-
tion: It hinges between Akon
with Eminem (“Smack That”)
and Timberlake with T.I. (“My
Love”). | predict the latter will
get the nod.

Best rap song: Critically ac-
claimed newcomer Lupe Fi-
asco (“Kick, Push”) is a
deservedly strong contender but

)
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-

T.1’s “What You Know” will rule.

Best rap album: No offense
to the other nominees in this
category, but it ultimately
comes down to two Atlanta
homeboys: Ludacris (“Re-
lease Therapy”) and T.I.
(“King”). It's a tough one to
call. However, my gut says
Ludacris will win. vee

BY TODD MARTENS |

‘Silver’ Lining

Will First-Week Sales Justify LCD Soundsystem’s Social Experiment?

James Murphy is recalling a marketing meeting with execu-
tives from Capitol Records. The man behind the dance-punk
of LCD Soundsystem—and one of the founders of New York’s
DFA Records—was discussing tactics to boost the first-week
sales numbers for his upcoming album. Murphy wasn’t sold
on what he was hearing.

LCD Soundsystem will release “Sound of Silver” March 20
via DFA/Capitol, and some of the ideas bandied about in-

MURPHY
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cluded a limited-edition print with bonus tracks, or perhaps
a DVD to accompany early pressings of the new album. But
Murphy offered a simpler, more cost-effective solution: Why
not just ask fans to buy it?

“They all laughed at me and said | was retarded,” Mur-
phy says.

But Capitol soon took to the idea. “He did mention that,
and |l do thinkit’s a great idea,” Capitol product manager Reed
Seerman says.

Murphy took his goal to DFA’s online message boards,
pleading with fans to come out in the first week of the
album’s release. Outlets from NME to Pitchfork picked up
on the request, which Murphy describes as a “sociologi-
cal experiment.”

“We are literally just asking people point blank to buy my
record because | want a good chart position,” Murphy says.
“It’s refreshing to me.”

Murphy is aware that his chart goals won’t be easily
reached. LCD Soundsystem’s self-titled 2005 debut has
sold 62,000 units in the United States, according to
Nielsen SoundScan. A top 40 debut for “Sound of Sil-
ver” will likely require at least a five-digit first-week
sales number.

“Doing this social-experiment stuff doesn’t seem like it
would help Capitol,” Murphy says. “But it does. Posting that
thing about us trying to be No. 1seems like a disastrous idea,
but it wound up generating press.”

The one-on-one dialogue with fans has re-energized Mur-
phy. He says he was “devastated” when “Sound of Silver” was
leaked to the Internetiin late 2006.

“] hadn’t even given the record to the band members or

WwWWWwW.americanradiohistorv.com

my family,” Murphy says.

“Sound of Silver” features plenty of the playful produc-
tion of the act’s self-titled effort, but adds some political
irony with the guitar-driven “North American Scum,” and
also sees Murphy delving into lighter, more ambient terri-
tory (“All My Friends”).

If there are fewer overt dance songs on the album, Mur-
phy says there’s plenty forthcoming. He put aside numerous
dance-heavy tracks while recording, and he’ll keep promot-
ing “Sound of Silver” by releasing dance 12-inches during
the next few months.

“We're a pop band,” Murphy says. “i’'m totally comfortable
with that, but | make dance music. One of the things that irked
me about the last record was that as the singles came out,
there wasn’t new dance music from me on those 12-inches. It
was the old song from the album, and a remix of that song
from somebody else.”

Murphy has perhaps more free reign than other acts due
to DFA’s relationship with EMI U.K. The deal allows for DFA
albums to be licensed to alabel within the EMI system, such
as Capitol for LCD Soundsystem and Astralwerks for the Juan
Maclean. Going forward, however, DFA label partner Jonathan
Galkin says future DFA releases in the States will be worked
by DFA and distributed by Caroline.

“We’'re not cutting out Astralwerks in a malicious way,”
Galkin says. “If we're an indie label going through Caroline, it’s
still part of the EMI deal.”

It also better suits Murphy’s low-key approach to market-
ing. “For most of what we do, we don’t need the added mus-
cle of a label. When we’re breaking new bands, that’s word-
of-mouth. That’s not a label’s job.” .o

LCD SOUNDSYSTEM: JAKE WALTERS; BROWN, BLIGE, LUDACRIS AND RAY: LESTER COHEN/WIREIMAGE.COM
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Idol Chatter

Bucky Covington Is Latest ‘American Ido!’
Entrant Into The Country Market

ith the “American Idol” finals
just getting under way, it’s too
early to tell if there are any bud-
ding country stars in the field, but
the last two seasons have provided
a bumper crop.

The story of country’s most famous “Idol”
alum, Carrie Underwood, has been well-doc-
umented (Billboard, Jan. 12). The winner of
season five, Underwood has made her mark

COVINGTON

with two No. 1 records (as well as a No. 2); 4.8
million copies sold of her debut album “Some
Hearts” (Arista/Arista Nashville), according to
Nielsen SoundScan; and numerous industry
awards, including a surprise win at Novem-
ber’s Counlry Music Assn. Awards for female
vocalist of the year. Her latestsingle, “Wasted,”
is climbing Billboard’s Hot Country Songs
chart, where it is No. 14 this week.

Kellie Pickler, now signed to Sony BMG’s
BNA Records, finished sixth in season five. Her
debut single, “Red High Heels,” peaked at No.
15 and her 2006 album “Small Town Girl” has
sold extraordinarily well—400,000 units, accord-
ing to SoundScan—for a new artist with atop 15
hit. A nod to the power of “Idol”? Methinks yes.

Pickler’s second single, “I Wonder,” has just
been released.

Josh Gracin is the granddaddy of Nash-
ville’s “Idol” group, having finished fourth in
season two. The former U.S. Marine’s self-ti-
tled Lyric Street debut has sold 684,000 copies
and spawned three top five singles, including
the No. 1 “Nothin’ to Lose.” His sophomore
effort, “All About Y'All,” is tentatively sched-
uled for a summer release. The second single

from that album, “I Keep Coming Back,” is
No. 30 and climbing.

Meanwhile, Bucky Covington, who finished
eighth last year, is the latest “Ido!” finalist Lo get
a Nashville record deal. Like Pickler, Covington
is a North Carolina native and, like Gracin, he’s
signed to Lyric Street. His debut single, “A Dif-
ferent World,” is No. 41 and he’s in the studio
finalizing his album, due April 17, with Sawyer
Brown frontman Mark Miller producing.

Country rocker Coving-
ton, who was playing in a
band while working at his
father’s auto body shop, de-
cided to take a shot at the
big time when his sister-in-
law told him about a nearby
“ldol” audition. “I don’t
want to wake up when I'm
40 years old wondering,
‘What if>” ” Covington re-
members thinking.

And while he admits
considering chasing his
dream to Nashville and
“trying it the old-fashioned
way,” he never made the
move. “That’s a tough step
to make,” he says. “When
I get here, what do 1 do?”

“Idol” was the answer.
“It puts you in the eye of
the people that need to be
watching—producers,
managers and record la-
bels. The hardest thing
about trying to make it is,
how do you get in front of
these people?”

Covington says he learned a lot from the
“Idol” experience. “It's amazing how much you
think you learn in the bars and playing with
bands—you think you're ready, and then you
realize how far away from ready you were.

“It’s a boot camp for singers, and they
whipped me into shape,” he says.

Covington owes his introduction to Miller
to Miller’s young son, Gunner, who was a fan
of Covington’s “Idol” performances. After
Miller tracked him down through Covington’s
hometown newspaper, the two men met and
forged a friendship. Covington says Miller, who
also produces Chyistian band Casting Crowns,
is a “blessing to work with. He knows me bet-
ter than 1do.”

Between appearances on the “Idol” tour last
summer, Covington recorded a demo, which
Miller pitched to Nashville labels. There was
interest from several, but Lyric Street won out.

While he’s a songwriter, Covinglon antici-
pates that only two of his songs will make his
album. “There are so many good songs in
Nashville. I'm not going to not sing a song just
because I didn’t write it.” "o

Classical Score
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Hitting All
The RightNotes

A Big Year For Rolando Villazon,
Deutsche Grammophon And Mendelssohn

2007 is already proving to be a big year for
superstar tenor Rolando Villazon. The Mex-
ican singer has just released “Gitano’ (Vir-
gin Classics, Feb. 6), a fascinating and col-
orful disc of 20th-century Spanish zarzuelas
(theatrical songs) sung with Villazon’s typ-
ical clarion power and nuanced interpreta-
tion, and conducted by Placido Domingo—
himself a longtime champion of this unique
musical form. Villazon is calling this album
“my most intimate so far, as it brings to-
gether the music of my homeland’s mother
country, my home language and the artist |
most admire and from whom | have learned
the most.”

However, thisisn’t Villazon’s only record-
ing within the next year or so. His first solo
album under his exclusive Deutsche Gram-
mophon contract wili be released at the start
of 2008. Titled “Cielo e Mar,” it will be a
recital featuring italian opera arias by Verdi,
Donizetti, Ponchielli and Cilea, as well as
rarities by Saverio Mercadante and Brazilian
composer Carlos Gomes. And this Septem-
ber, DG will release another Villazon proj-
ect: a duet album with now-omnipresent so-
prano Anna Netrebko that is poised to take
advantage of the rave reviews and pooular
success the two have garnered together.
The Metropolitan Opera will also highlight
the duo’s chemistry April 3, when the two
singers perform at the Met’s 40th-
anniversary galain New York.

In other “Yellow Label” news, violinist
Daniel Hope has a new exclusive recording
deal with DG. His first DG album is sched-
uled to include the popular Mendelssohn vi-
olin concerto and the same composer’s gor-
geous Octet for Strings. Peculiar release
scheduling decisions leave Universal Classics
championing three Mendelssohn violin con-
certos nearly simultaneously, however.
Within the past few months alone, it has al-
ready released two competing sets of the
same repertoire: Janine Jansen on Decca
last month and Nicola Benedetti on DG last
November. Hope has at least one old friend
at his new label: Matthew Cosgrove, DG VP
of A&R, is the former director of Warner
Classics, for whom Hope used to record as
a soloist as well as a member of the Beaux
Arts Trio.

PASSING THE BATON: Two prominent Amer-
ican orchestras have recently announced new
music directors arriving at their podiums—
and in both cases, the symphonies have cho-
sen European maestros. The Dallas Symphony
Orchestra named Jaap van Zweden, a Dutch
conductor whois largely unknown to U.S. au-
diences, to a four-year contract beginningin
September 2008 (although he will also lead

iwp weeks of concerts i1 the fall as well). The
Pittsburgh Symphony Orchestra apgointed
Austria’s Manfred Honeck to a three-year con-
tract, also beginning in September next year.
The new Pittsburgh structure is quite a turn-
around from an experiment begzn just two
years ago, in which PSO duties were splitbe-
twaen Andrew Davis, Yan Pascal Tortelier and
Marek Janowski, which the PSO leadership
hailed at the time as a bold new initiative
within the American crchestral community.

NOTES FROM ALL OVER: In Davos, Switzer-
land, violinist Joshua Bell was recently
named one of this year’s Young Global Lead-
ers by the World Econemic Forum. Bell was
the only American musician to be named to
this group of 250 international figures, all
under the age of 40. s

VILLAZON

FEBRUARY 17, 2007 | wwwbillboard.biz 37

www.americallradiohistorv.com


www.americanradiohistory.com

. BY GARY GRAFF

Eddie Money is going back to
the future—literally.

“Wanna Go Back,” due
March 13 on Big Deal/Warrior
Records, is the veteran
rocker’s first new recording
in eight years and covers 13
rock and soul classics that a
15-year-old Eddie Mahoney
played with his Brooklyn, N.Y.,
band the Grapes of Wrath.
The first single, Ray Charles’
“You Don’t Know Me,” was
just released to radio, and the
rest of the album features
such favorites as the Young
Rascals’ “Good Lovin’,” the
Foundations’ “Build Me Up
Buttercup,” Mitch Ryder’s
“Jenny Take a Ride"” and the
timely “Please Please Please”/
“Oh Baby Don’t You Weep”
James Brown mediey.

“l selected everything,”
says Money, who duets with
his 18-year-old daughter
Jesse on the Motown hit
“Ain’'t No Mountain High
Enough” and Inez and Char-

lie Foxx's “Mockingbird.”
“These are, like, my favorite
songs of all time. [t was just a
thrill to go back and do songs
that taught me how to sing.
And all of a sudden, people
are interested in this album.”

“Wanna Go Back”—pro-
duced by the 57-year-old
singer and longtime key-
boardist Randy Forrester and
recorded last year with mem-
bers of Tower of Power, Star-
ship and the Gregg Allman
Band-—certainly comes at a
fortuitous time. Thanks to
Hinder’s in-concert cover of
Money’s 1986 smash “Take
Me Home Tonight,” there’'s a
buzz on the singer that he
hasn’t enjoyed since the very
end of the ’80s.

“I think there’s a future
here that Eddie can resurface
to and get back on a plateau,”
says Jack Ashton of Los An-
geles-based Ashton Consult-
ing, who's signed on as a full-
time adviser to Money.

The key, Ashton says, is
that Money still remains an
active radio presence, partic-
ularly at classic rock and AC
formats. Despite the lack of
any new material since 1999’s
“Ready Eddie,” such two- and
three-decade-old hits as
“Take Me Home Tonight,”
“Two Tickets to Paradise” and
“Baby Hold On” still enjoy
heavy recurrent rotations
with upwards of 300 or more
spins per week, according to
Nielsen BDS.

“These radio stations
would not continue to keep
playing Eddie Money in that
kind of rotation unless there
was heavy callout on them,”
Ashton notes, “which means
the aduit audience Eddie has
is very aware of his ballads.”

And, Ashton adds, it helps
that “Eddie has never stopped
touring.” In fact, Money plays
about 100 pubilic and private
shows a year, according to
Forrester, who also helps to

Scottish ScooterScandal =
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British Fans Enjoy The View; Hoteliers Disagree

Formed three years ago in Dundee, Scotland, alternative
rock quartet the View is named after the hometown pub
where it initially rehearsed—the Bayview Hotel. Sadly, the
band’s been unwelcome there for some time, since singer
Kyle Falconer rode a scooter along the bar. And it’s also
barred from U.K. hotel chain Travelodge after causing
£7,000 (3$13,700) worth of damage at a Liverpool hotel in
November 2006.

But the teenage outfit has found a safe home for its in-
fectious, poppy rock in the hearts of U.K. record buyers,
who sent its Jan. 22 debut “Hats Off to the Buskers”
(1965/Sony BMG) to No. 1 on the Official U.K. Chart Co.
album listing.

The album was released Jan. 29 in Japan and Australia; a
March 13 U.S. bow on Columbia coincides with an interna-
tional rollout. “Japan, Australia and the U.S. are the three
main territories for the View,” Sony BMG U.K. international
marketing manager Philippa Demonte says. “But we had
so many requests from radio elsewhere, the international
release had to come forward.

The View is on the four-band, 17-date Shockwaves NME
Awards Indie Rock Tour in the United Kingdom (Jan. 29-
Feb. 23) and will play its own March U.S. shows ahead of
April U.K. shows. U.S. bookings are through Little Big Man;,
ITB handles international shows. Publishing is through
Loog/Universal. —Steve Adams
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SAHARAN CLASH

Mainstream success for African bands is
rare, but Mali’'s Tinariwen—guitar-toting
Tuareg tribesmen from the Sahara—could
change that, judging by the ecstatic Euro
pean press reception for its third album
“Aman Iman (Water Is Life)”

ente/Sony BMG).

The album was released Feb. 5 across Europe;
a U.S. release on World Village follows March
23. Tinariwen joins U.K. guitar bands Travis,
Embrace and Gomez on Independiente’s ros-
ter and press coverage has emphasized the po-
tential of its earthy rock sound to reach way
beyond a “world music” audience. “We just call
says lead singer/songwriter
Ibrahim Ag Alhabib, who counts Ali Farka
Toure and Mark Knopfler among his influences.

The band formed in 1982, but it was a 2001
meeting at a festival in Mali with Robert Plant
and his guitarist Justin Adams that spawned its

it guitar music,”

(Independi-

Take The Money And Run

Veteran Vocalist Salutes Inspirations With Covers Set

manage the singer. He’s
also active in charity work
for the Elizabeth Glazer Pe-
diatric AIDS Foundation
and other causes.

A vista of opportunities
has opened for Money in the
wake of Hinder’s tribute. Hin-
der itself is considering re-
cording “Take Me Home To-
night” on its next album and
wan1ts Money-—-who sang it
with the band onstage in De-
cember in Los Angeles—to
guest on the recording if it
doas. Ashton says Sirius
Safellite Radio has ap-
proached Money about doing
a program, while VH1 has
broached the idea of him
hosting a game show.

Ashton also feels the Hin-
der hookup could be the
jumping-off point for a full-
length collaboration with
younger admirers, similar to
Santana’s last three albums. “I
think there’s a lot more of
thcose bands out there that

are big Eddie Money fans,”
Ashton says.

For now, however, the focus
is on “Wanna Go Back,” which
Money’s team hopes to break
initially at AC radio. “We’'ll start
with [“You Don’t Know Me”]
and see where that goes,”
Warrior Records chief Jim
Ervin says. “If you look at the
recent success of other artists
like Rod Stewart and Neil
Diamond that are having a
resurgence right now, there’s
obviously a demographic in-
terested in buying great re-
cordings by heritage artists.”

For Money, however, “Wanna
Go Back” already feels like
asuccess.

“One of the biggest thrills
| had was giving the guys
from the Grapes of Wrath a
copy of this record,” he says.
“They flipped out. They
couldn't believe it. These are
all songs we did together, so
it was just a thrill to give them
a copy.” won

THE VIEW

2003 debut, “The Radio Tisdas Sessions.” Adams produced the
album and released it on his own U.K. indie, Wayward; a sec-
ond album, “Amassakoul” (2004), appeared on London-based
IRL. The band claims combined global sales of 80,000 for the
two, released by World Village in the United States.

www.americanradiohistorv.com

Tinariwen begins a 16-date U.K. tour March 19 before
hitting Europe’s summer festivals. Booking is by London-
based Sasa Music; Eye for Talent handles U.S. shows. The
band is signed to EMI Music Publishing.

—Nigel Williamson

MONFY' Wl LIAM SHFPARD' THE VIEW: RﬁB‘FCCA LEWIS
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KATHARINE McPHEE
Katharine McPhee
Producers: various

RCA

Release Date: Jan. 30

"#: featured a Chuck E.
Cheese-style kids’ restaurant
with the slogan “We cram fun
down your throat,” which is
more or less the “American
Idol” machine's plan for
Katharine McPhee on this
debut record. The season five
runner-up, a big-voiced Broad-
way wannabe on the show, is
awkwardly painted as Gwen
Stefani/Fergie by a surge of
producers and writers on this
anonymous-sounding pop
album, cooing over dance
tracks like “Open Toes” (which,
despite its lyrics, is not Kellie
Pickler’s “Red High Heels") and
“Love Story.” McPhee is appeal-
ing, but lyrics like “From the first
time | saw you/Well | thought
that we’d be cool” don’t do
much to reveal her true person-
ality. As was the case with Tay-
lor Hicks’ debut in December,
it's tough to imagine many fans
listening to "Katharine McPhee”
and recognizing the girl they
voted for.—JV

KINTO SOL

Los Hijos del Maiz
Producers: Javier “DJ
Payback” Garcia, Kinto Sol

GERALD LEVERT
In My Songs

Producers: Gerald Levert. Edwin

“Tony” Nicholas
Atlantic
Release Date: Feb. 13

Univision

Release Date: Feb. 13

The title of this Mexico-
born, Milwaukee-bred

hip-hop trio’s fourth album

translates as “Children of the

2 “The Simpsoens™—once— Corn,” [aut the higsrm-ctary goes

back 1o the time of the conguis-
tadores. A relentlessly militant
call to reclaim the pride of
ztec roots and fight for immi-
grants’ rights wouldn't work as
wellin the hands of less skillful
lyricists and producers, who
weaave together stories of
Latino struggle via intriguing
rhymes and arrangements
Highlights are “Me Siguen Bus-
cando,” which evokes araceto
get away from ghetto life, and
the brass-inflected “El Tiempo
Pasa,” a reflection on life and
death. The gritty seriousness
of the Garcia brothers’ sound
has made them a favorite on
crime drama "The Shield,” and
though this albbumis a challeng-
ing listen, it can only expand
Latin hip-hop's socially con-
scious possibilities.—ABY

BRAD SHEPIK TRIO

Places You Go

Producer: Brad Shepik

Songlines

Release Date: Feb. 13

*‘ Inatrio setting, the Ham-
mond B-3 organ usually

dominates the musical pace

with its penchant for groove.

Gary Versace certainly fulfills

LUCINDA WILLIAMS
West

Producers: Hal/ Willner. Lucinda
Williams

Lost Highway

Release Date: Feb, 13
Three years after the hard-rocking-yet-intimate
“World Without Tears,” Lucinda Williams returns with
a much quieter, even more personal album. Working
for the first time with producer Hal Willner, the queen
of alt-country channels loss and loneliness into
cracked vocals and deep slow-burn grooves, held
together by the beautifully longhanded fretwork of
Doug Pettibone and Bill Frisell. Haunting victim-of-
love ballads {*Rescue,” “Where Is My Love”) are punc-
tuated by angry kiss-offs (“Come One”), and stand-
outs like the Neil Young-esque “Learning How to Live™
strike the perfect balance between majesty and
melancholy. Willner’s soulful production, elegant and
layered, recalls Daniel Lanois’ work with Emmylou
Harris. Indeed, the mood is somber, but there is a
shimmering sweetness on tunes like “What If,” which
envisions a world where the president wears pink.—SP

Finished shortly before Gerald Levert’s untimely
death, this posthumous release carries special mean-
ing, as his father Eddie Levert notes during a brief
foreword. Beyond that, however, “In My Songs” fitting-
ly showcases Levert’s trademark brand of love-themed
R&B/soul. Moving away from the socially conscious
vibe of 2004’s “Do | Speak for the World?” Levert gets
back down to business. Revealing a more vulnerable
side on the album'’s title track, he achingly shares his
desire to find a love like those he sings about in his
songs. Another torch-burner is the searing “Deep As It
Goes.” His warm, sensual vocals will have females
squirming as he croons, “That’s the only way to be
loved ... way down deep.” But it’s not all slow going
Levert’'s party side erupts on the stepping jam “DJ
Don’t” and the playful “Wanna Get Up With You.”
Wrapping the 12-song set is the poignant—and ironi
cally titled—ballad “Is This the Way to Heaven?”—GM

Releases deemed by the review editors to deserve specizl attention
on the basis of musical merit and/or Bifiboard chart potential

that role on guitarist Brad
Shepik’s latest CD, “Places You
Go,” especially on the uptempo
opener “Témoin.” But Versace
also colors, textures, riffs,
muses and blasts with such a
variety of sensibilities that he
helps to redefine the organ trin-
ity in such a way that trains the
spotlight on the leader. Thus
Shepik breaks free to explore
a range of adventurous guitar
voices, expressed from the
heartfelt Americana-styled
waltz “Return” to the enticing
“Batur” (delivered with an In-
donesian tonal touch) and the
invigorating electric-Miles
romp “Tides.” Shepik enlisted
Versace for a European tour
with drummer Tom Rainey
when the bassist had to bow
out due to a scheduling con-
flict, thus opening the door for
improvisational serendipity, dis-
played in full relief on this ap-
propriately named disc.—DO

VIEUX FARKA
TOURE
Vieux Farka Touré
Producer: Eric Herman
World Village
Release Date: Feb. 13
Vieux Farka Touré, the
son of world music icon
and Malian legend Ali Farka
Touré, has taken up where his
father left off with the release of
this sublime debut album.
Vieux plays guitar, calabash,
sings and wrote seven of the 10

tracks onthe record. His guitar
work cannot but bring to mind
the memorable style of his fa-
ther, yet it's also evident that
Vieux is a major talent in his
own right. The tune “Ana,” for
instance, features trumpet and
saxophones, and has the feel
of a synthesis of Malian tradi-
tional forms and reggae.
Opener “Sangaré” is a rhyth-
mic wonder, embellished by
Mamadou Fofana's flute. Make
note of the fine instrumental
“Tabara,” which features the
late Ali on lead guitar.—PvV

URI CAINE
Uri Caine Plays Mozart
Producer: Stefan Winter
Winter & Winter
Release Date: Feb. 13
* Jazz pianist Uri Caine has
already re-envisioned the
music of Bach, Mahler and
Beethoven, among other illus-
trious classical composers.
Now, it's Mozart’s turn. Work-
ing with a group of excellent
colleagues like trumpeter
Ralph Alessi, electric guitarist
Nguyen Le and turntablist DJ
Olive, Caine brings the art of
improvisation—so focal in
Mozart's own time and idiom—
back to center stage. These
musicians are truly compelling
when they harness and articu-
late the energy of Mozart’s
melodic, rhythmic and har-
monic developments, such as
in their version of the first
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movement of the Fortieth
Symphony, rather than when
they play the original themes
with more four-square fidelity.
Caine’s solos built on excerpts
from two Mozart piano sonatas
are real standouts, as is the
group's take on the Turkish
Rondo from the A Major Piano
Sonata, a sinuous arabesgue
that morphs into an ecstatic
klezmer stomp.—AT
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BEVERLEY
MITCHELL
Beverley Mitchell
Producer: D. Scott Miller
Rocky Ocean Music/
Daywind Records
Release Date: Jan. 23
Best-known for her star-
ring role as Lucy on the
TV series “7th Heaven” and for
her role in such films as “Saw
II,” Mitchell adds to her creative
résumé with this engaging new
CD. Being worked to the Chris-
tian and country markets, the
material will appeal to both au-
diences, though lyrically it does
lean more to the country side
with such tracks as the breezy
“Heaven on Earth Down Here”
andthe infectious "Good Girls.”
The first single going to Chris-
tianradiois “Angel,” a poignant
ballad that showcases
Mitchell's songwriting gift. She
has a warm, sweet voice that
serves her equally well on lively
numbers like “Nothin’ 'Bout
Nothin’” and ballads like

RICKIE LEE JONES

Sermon on Exposition Boulevard
Producers: Lee Cantelon, Peter

Atanasoff, Rob Schnapf
New West

“Dream Like We're Gonna Live
Forever.” —DEP

B AR PR N RN
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VARIOUS ARTISTS
Company (2006 Broadway
Revival Cast)
Producer: Tommy Krasker
Nonesuch/PS Classics
Release Date: Feb. 13
Director John Doyle’s re-
vival of Stephen Sond-
heim’s forever-timely 1970 mu-
sical not only strips the staging
practically bare, it also does
away with the orchestration,
putting individual instruments
in the hands of the actors in-
stead. Think of it as Broadway
unplugged. The blueprint
worked for last year’s revival of
another Sondheim classic,
"Sweeney Todd,” and for its
Grammy Award-nominated
cast album. "Sweeney” pro-
ducer Tommy Krasker returns
for “Company,” with similarly
spare yet intense results that
question whetner Sondheim
material ever needs grandiose
treatment to soar. Raul Esparza
is a suave, big-voiced Bobby,
the single New Yorker looking
for inspiration to commitin the
lives of his "good and crazy”
married friends. When he sinks
to the piano and alternately
plunks and belts out show
closer “Being Alive,” possibly
the bitterest and sweetest cat-
aloging of monogamy ever
penned, the lean formula feels
continued on >>p40

Release Date: Feb. 6
A veteran, idiosyncratic troubadour takes the teachings
of Christ and adopts them into song. Where have we
heard that one before? But there’s no “Slow Train
Coming” for Rickie Lee Jones. “Sermon” is neither min-
istry nor born-again treatise—and it’s a much more
potent listen than most Sunday-morning addresses.
Jones has taken tracts from the gospels, as cataloged
by author Lee Cantelon in his book “The Words,” and
crafted songs that ruminate on faith and religion and
finding a place for these messages in the modern
world. It’s a concept so heady and engrossing that it
can obscure the fact that “Sermon” also rocks in a way
Jones never has before, building from the Rolling
Stones/Velvet Underground riffs of “Nobody Knows My
Name” “Tried to Be a Man” and “Elvis Cadillac,” which
provides poignant commentary on modern deities. This
“Sermon” is a real conversation piece.—~GG
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from >>p39

even meatier than the tradi-
tional alternative.—KM

VANESSA BELL
ARMSTRONG

Walking Miracle

Producers: various

EMI Gospel

Release Date: Feb. 20

"W While it's been nearly a
Wi decade since gospel
great Armstrong graced the
top 10, she long ago reached
that rarefied place where num-
bers alone are insufficient to
convey her significance. Still,
her latest offers all the mark-
ings of both an artistic and
commercial triumph. Heavy-
duty hitmakers (among them
Rodney Jerkins, Freddie
Jerkins and Smokie Norful)
capture Armstrong’s grandeur
on the best songs she’s cut in
ages. "Till the Victory Is Won”
rocks with a relentiess back-
beat, while “Walking Miracle”
mixes sparse hip-hop rhythm
with straight, Sunday-morning
grand piano. Armstrong whis-
pers, shouts, soars and struts,
indelirious, dazzling voice, on
“So Good to Me” and the stel-
lar “It’s Over Now,” leaving no
doubt she remains the most
thoroughly thrilling singer in
gospel today.—GE

SUN KIL MOON
Ghosts of the Great
Highway

Producer: Mark Kozelek
Caldo Verde

Release Date: Feb. 6

Mark Kozelek's tri-
=l umphant 2003 debut as
Sun Kil Moon gets a second
look with this new edition, rere-
leased on his own Caldo Verde
label. Whereas “Ghosts” glows
with ragged, Crazy Horse-style
rockers (“Salvador Sanchez,”
“Lily and Parrots™) and the grip-
ping epic “Duk Koo Kim,” the

six-song bonus disc that ac-
companies this new version
spotlights Kozelek’s gentler,
acoustic side. Of particular in-
terest are two different (albeit
unrecognizable) arrangements
of Leonard Bernstein’s “Some-
where,” one flecked with
strings, the other with Spanish
guitar counterpoint. But the
real treats are on the album it-
self. The heartbreaking “Carry
Me Ohio” and the hopeful
“Gentle Moon” are some of the
best songs Kozelek has ever
written, his lyrics vivid, his play-
ing sublime. “Glenn Tipton”
sums it up best, as Kozelek re-
calls vintage pleasures and pain
in equal measure: “I'll never
breathe her name again/But |
like to dream about what could
have been.”—JC

GRATEFUL DEAD
Live at the Cow Palace
Producers: David Lemieux,
James Austin
Rhino
Release Date: Jan 23

! Recorded New Year's
Eve 1976, this captures
the Dead on
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finest year. The

high-definition ADDITIONAL
mastering high- REVIEWS:
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lights every-  pjagrams,
thing from Phil ~ “Love of

. Diagrams EP”
Lesh’srumbling  (matador

basslines to - Pop Levi,

o “The Return
Jerry Garcia’s to Form
silkenleads. The  Black Magick
Party”

playing is mas-
terful, if chiefly
mellow; the well-oiled ma-
chine glides gracefully
through along list of live sta-
ples. But it's not until the sec-
ond set that the band defyies
gravity on an uninterrupted
40-minute, five-song run
from “Help on the Way”
through a staggering “Morn-
ing Dew.”"—SV

(Counter/Ninja Tune)

CLEGEND & CREDIS

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Ayala Ben-Yehuda,
Jonathan Cohen, Gordon Ely, Gary
Graff, Kerri Mason, Gail Mitchell, Dan
Ouellette, Sven Philipp, Deborah
Evans Price, Chuck Taylor, Anastasia
Tsioulcas, Philip Van Vleck, Susan
Visakowitz, Jeff Vrabel

PICK »: A new release predicted
to hit the top half of the chart in

40 BILLBOARD

the corresponding format.

CRITICS’ CHOICE *: A new release,
regardless of chart potential, high-
ly recommended for musical merit.

All albums commercialiy available in
the United States are eligible. Send
atbum review copies to Jonathan
Cohen and singles review copies to
Chuck Taylor (both at Billboard, 770
Broadway, Sixth Floor, New York,
NY. 10003) or to the writers in the
appropriate bureaus.
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PINK
U + Ur Hand (3:34)
Producers: Max Martin,
Dr. Luke
Writers: Pink, M. Martin,
L. Gottwald, Rami
Publishers: various
LaFace/Zomba

Across Europe, Pink

maintains superstar sta-
tus, but here at home, current
disc “I'm Not Dead” has hardly
tendered truth in advertising,
as “Stupid Girls” stalled at No.
32 at mainstream top 40 and
"Who Knows” was sadly over-
looked. The third single, pop
rocker “U + Ur Hand,” has been
bubbling amid playlists’ lower
reaches for a couple of
months. Now LaFace/Zomba
is gunning with renewed pro-
motional gusto, hoping to
convince reluctant program-
mers that Pink is punching up
indisputable research wher-
ever played. The song's great-
est giftis aribald lyric that de-
livers a big bird to a would-be
suitor simply aiming to carve
a notch in his bedpost. The
title is obvious enough as
Pink’s ultimate kiss-off, con-
summated by lumbering gui-
tars and assailing cadence. A
supremely fun, de facto stan-
dard of boy meets girl, girl tells
boy where to get off. —CT

MONTGOMERY
GENTRY
Lucky Man (3:15)
Producers: Mark Wright,
Rivers Rutherford
Writers: D.C. Lee, D. Turnbull
Publishers: various
Columbia

One thing that makes

duo Montgomery Gen-
try so successful isits ability to
speak for the common man.
Again, on this eloquent, under-
stated ballad, the lyric exam-
ines the true blessings in life.
Eddie Montgomery’s warm
conversational delivery is per-
fectly suited to the song, and
country listeners will feel they
are listening to an old friend
taking stock of his life, This is
the second single from Mont-
gomery Gentry’s potent col-
lection “Some People Change.”
Isit likely to be another big sin-
gle? To quote thetitle of a pre-
vious Montgomery Gentry hit,
“Hell Yeah!"—DEP

LIONEL RICHIE
Why (4:02)
Producers: Lionel Richie,
Sean Garrett
Writers: S. Garrett, L. Richie,
C. Booker
Publisher: not /isted
Island Def Jam
With his most success-
ful album of the decade
and No.1adult R&B single “I Call
It Love” also scoring on The Bill-
board Hot 100, Hot Dance Club
Play, AC and R&B/hip-hop
charts, Lionel Richie has ex-
tended solo chart prowess into
his 25th year (first was 1987's
"Endless Love” with Diana
Ross). “Why” is another fresh,
contemporary midtempo R&B
jam, featuring rapid-fire verses,
a smoky, layered chorus and a
bridge that fires on allmelodic
cylinders. Richie is immediately
recognizable, delivering aromp
that is convincingly mature and
yet hip as hell—an oh-so-chal-
lenging batancing act. “Why"
sounds like an obvious why-not
for radio. Isn’t it grand when
legacy reinvents itself?—CT

| DANCE |
JENNIFER HUDSON
And | Am Telling You I’'m
Not Going (6:19)
Producers: Harvey Mason
Jr, Damon Thomas, Randy
Spendlove, Matt Sullivan
Writers: H. Krieger, T. Eyen
Publishers: various
Remixer: Richie Jones
Sony Music Soundtrax
D it was a just a matter of
minutes before ultimate
diva anthem, “Dreamgirl” Jen-

™

JENNIFER LOPEZ
Que Hiciste (4:30)
Producers: Marc Anthony,
Julio Reyes

M. Anthony

Publishers: various
Epic

not to be missed.—CT

Writers: J. Reyes, J. Romero,

Jennifer Lopez takes on what may be her most daring
role yet—a Spanish-language songbird, via upcoming
full-length “Como Ama Una Mujer.” With husband Marc
Anthony co-helming, Lopez is easily pushed to deliver
her most impassioned vocal ever in first single “Que
Hiciste” (“What Have You Done”), which bemoans a
relationship gone way south. Opening as a deceptively
midtempo ballad, the song combusts at the chorus with
a battery of masterfully executed acoustic guitars, giv-
ing it a spicy indigenous flavor and melodic throb
underlying the lyric’s angst. Spanish radio should delight
in its new heroine, while JLo fans will commend the
inspired performance. Alongside, the fiery videoclip is

nifer Hudson’'s “And | Am
Telling You I'm Not Going” got
a consummate dance rerub.
Richie Jones’ mix wrings the
despairing theme from the
original ballad with a jubilant,
fitful beat that extends the
original from 4:45 to 6:19, with
not a second wasted. The club
clip adds relentless percussive
fervor, abstract echoes and a
fun-filled extension to the
triple-repeated line “and you”
times seven. With the hit flick’s
soundtrack already topping
The Billboard 200 for two
weeks and “Telling You” climb-
ing at adult R&B radio,
“Dreamgirls” has already ap-
propriated its place in Amer-
ica’s pop-culture pantheon.
Edited for the airwaves, this

HILARY DUFF
With Love (3:03)

Publisher: not /isted
Hollywood

Producers: Vada Nobles, Logic
Writers: H. Duff, K. DioGuardi

Forget about kid singer Hilary Duff. At 19, she has shed
her Disney image in an effort to become America’s
Kylie Minogue. How refreshing. “With Love” is a beat-
happy track that delivers a propulsive, guitar-laden,
bleep-heavy hook that serves to reinvent the appeal-
ing singer as a boogie diva. It’s a daring approach, and
one that sets Hils apart from so many rhythmic acts
homogenizing the pop airwaves. It doesn’t hurt that
the song serves as the backdrop for Duff’s new fra-
grance of the same name, while “TRL”
pledged commitment. Remixes from Joe Bermudez
could foster additional heat, firing up Duff’'s fourth
album, “Dignity,” out Feb. 6.—CT

has also

www.americanradiohistorv.com

track has potential to combust
at top 40, where it could add
an unexpected milieu of mirth
to the airwaves.—CT

JAMES MORRISON
You Give Me Something
(3:36)
Producer: £g White
Writers: J. Morrison, F. Eg
Publisher: not /isted
Polydor/interscope
E0 The United Kingdom'’s
& James Morrison arrives
in the United States with a boat-
load of kudos: Debut “Wonder-
ful World” reached the top 10
across much of Europe, fol-
lowed by “You Give Me Some-
thing,” which hit No. 5, as debut
album “Undiscovered” debuted
at No. Tin the United Kingdom,
fostering three BRIT Award
noms. Counting Al Green, Otis
Redding and Cat Stevens asin-
fluences, Morrison’s blue-eyed
soulisinstantly ingratiating with
a superlative vocal prototype,
slightly scratchy and seemingly
age-old, while retro production
boasts the appreciable churn
of horns alongside. Given mas-
sive 2006 hits from overseas
imports James Blunt, Daniel
Powter and Gnarls Barkley,
here’s hoping that stateside
programmers recognize the ap-
peal of this Brit artist, who, un-
like each of those previous acts,
has potential to develop a full-
fledged career, judging the
overall intoxicating appeal of
“Undiscovered.”—~CT
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

MEXICAN HEAT

>>

SNOWY PATH

>>

WOMAN’S WORLD

>3

CHART
BEAT

>>The question is not who is
on the charts but what, and the
answer is Tim McGraw, Johnny
Cash, Grace Kelly and Jane
Fonda. Four celebrities, four
chart songs and Fred Bronson
explores the chart aspects

>>Pat Boone made his
Billboard chart debut almest
52 years ago, and now he
finally makes his first
appearance on Top R&B/Hip-
Hop Albums, as he returns to
the charts after an absenc=2 of
exactly 10 years.

>>And Busted is busted up,
but the U.K. band’s songs ive
on, as the Jonas Brothers have
the highest-debuting song on
The Billboard Hot 100 with a
track that went to No. 2 for
Busted in the United Kingdom.

GEOFF MAYFIELD gmayfieldabillboard.com

Keeping Up WithJones; BlueNote’s Hot Hand

A though overal” album \o ume still
lazs, No-ah Jones’ op=ning ~eek adds
a shine -0 The Billbo:r1 230’s 1op 10.
Ber ‘ Not Too Late’ stz -t wit 1 405,000,
a better number -har chart watchers
p-ojected fron chains’ firzt-day sales,
and one that ma-e t' an doub_es the
char=-topping album from the same
framz ot 2006.

Thanks to Jones arrivel, t 1€ big chart’s
top 10 Leats the same-week vol ume of
the prior year for the firsi -irne -n 2007
(mp >.7%). But the ovzrall “kart lags by
11.7%, while ndustrywide sclume—in-
¢ ud:ng catalog tizles—-raIs by 14.6%,
a:co-ding to N'el:en SouniScan.

Althcugh ~he cpenc=t for “Late” falls

behind -he biggest weeks by either of
Jones' first two albums, the number is
mighty Ly current standards. There were
only eigat weeks in calendar year 2006
when ary album clocked a larger sum;
none of “hose happened during the first
quarter. T~is opening volley also imme-
diately eszablishes her third set as the
best-selling album of this still-young year.

Jones’ second album, “Feels Like
Home,” re_eased during the memorable
2004 s-anza that began with the
Grammy Awards telecast and concluded
with Va_entine’s Day, fed that frame’s
fat num bers with a start of 1 million
copies. Hzr first set, “Come Away With
Me,” peakad at 621,000 copies when it
returned o No. 1 after she collected an
armful of Grammys in 2002.

The No. 1 album a year ago, Barry
Manilow’s “The Greatest Songs of the
Fifties,” opened with 156,000, butevery
other title in that week’s top 10 outsold
the samz-ranked title on this issue’s list.

KEEPING UP: Norah Jones’ success
is not confined to The Billboard 200.
She’s also a big deal in cyberspace and
globally as she bows at No. 1 on Top Dig-
ital Albums, Top Internet Albums and
Billboard s Euro Albums chart. The last
two lists keep pace with her impeccable

batting averaze o The Eillboard 200:
three No. 1s 11 as many tries.

The Euro chart standing reflects
chart-topping starts ir 10 of that conti-
nent’s countries, -ncluding the United
Kingdom, Germany and =rance.

Jones’ bow on Top Digital Albums
weighs in at 50,900 downloads, the
fourth-larges- by a Nc. 1 an that chart,
behind Justin Timberlake’s “Future-
Sex/LoveSounds” (67,000 in its first
week), Coldplay’s “X&Y* (62,000) and
the Killers’ “San:’s Towr.” (58,000).

Her fast start on the Internet list
hardly surprises, considering Amazon’s
announcement that “Not Too Late” set
arecord for preorcers in the online mer-
chant’s 12-year history (Rillboard, Feb.
10). Sources had estimated Amazon’s
preorder in th.e range of 35,000-40,000.
The title’s first-week sum on Top Inter-
net Albums s-ands at 2,000, the chart's
largest number since Pearl Jam’s self-
titled set scannec 45,300 copies in the
week ending May 7, 2006. much of that
stoked by fan-club activity.

Her splast at Amazon makes sense.
In a list that the -etaler posted at the
end of last y=ar, Jon=s ranked as the
third-best-selling artist in that site’s his-
tory, with total saies ¢f her first two al-
bums ranking behind only the output

N'a rket \A’at(: I1 A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS

DIGITAL
ALBUMS*

Tais Week 9376,700 390,000 16,196,000 OVERALL UNIT SALES
Last Week 8596,000 889,000 16,636,000  Albums 51,225,000
Cangs 10.2% 0.0% -2.6% Digital Tracks 5713,000
Tals Week Lact Year 16935000 578,000 10970000  vresingles BISIEEC
~ Total 108,651,000
Ciangs -12.6% 54.0% 47.6%
Albums w/TEA* 56,936,300

*Jigitd albym sales are alzo counec witwin aibur sales.

Weekly Album Salas Million units)
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i 23 = 2007

JFM A M J 1 A s

Year-To-Date
DiglTAL
TRACKS

Fel

natic

43,493,000 -151%
90,085,000 57.7%
231,000 -26.2%
133,809,000 23.2%
52,501,500 ~7.8%

*Includes track equivalent album sales (TEA} with 10 track downioads equivalent

to one album sale.

DIGITAL TRACKS SALES

Total Albums

‘06 | ~____57amilllon’

07 § 90.1 million

SALES BY ALBUM FORMAT

4] 45,440,000
Digital 2,764,000
(assette 161,000
"N D g Other 2,860,000
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Current Albums

34,161,000 -24.8%
4,600,000 66.4%
43,000 -~733%
4,689,000 64.0%

of the first-place Beatles and runrer-
up U2.

The arrival of her new set lifts Jores’
aggregate standing f~om No. 102 a week
ago to No. 99 on Nielsen SoundScan’s
release-to-date alburm artist list, not bad
for a lady whose carrer 2egan in 2001.

For all that, her demzanor during a
Jan. 29 stop on “Tocay” showed her to
be a young musicien who still seems
genuinely surprisec by the handsome
sales she has tallied in her brief career,
a refreshing difference in an industry
where egos swell quickly.

BLUE STREAK: “~ot Too Late” isn't
the only trump card in Blue Note Label
Group’s hand. The lzbel also sells Celtic
Woman, the Irish ensemble thatenjoys
a breakthrough week with a No. 7 low
on a start of 71,000 copies.

The public TV darling’s prior test
sales total had Leer 64.000, set in De-
cember for “A Caristmes Celebraticn.”
That title also estal lished the group’s
previous Billboard 200 peak when it
reached No. 35. First album “Celtic
Woman” climbed to No. 53, tozaling
41,000 in its top sales frame.

This marks the first time in the 68-year
history of Blue Note that the label owns
two albums in the big chart’s top 20.- -

2 es are rc
al retail store and -ack

N wi
Nielsen
SoundScan

Distributors’ Market Share:

01/07/07-01/28,07

@ UMG @ Sony BMG & WMG @ Indies EMI
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WELCOME TO THE BLACK PARADE
MY CHEMICAL CE (REPRISE)
MY LOVE
JUSTIN TIMBERLAKE FEAT. T.). (JIVE/ZOMBA
BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DDGHOUSE/INTERSCOPE
WE FLY HiGH
JIM JONES (KOCH)
LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)
GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL.| AM/A&M/INTERSCOPE)
WALK IT OUT
UNK (BIG 0OMP/KOCH}
l WAITING ON THE WORLD TO CHANGE

JORN MAYER (AWARE/COLUMBIA)
SHORTIE LIKE MINE
BOW WOW FEAT. CHRIS BROWN & JORNTA AUSTIN (COLUMBIA)

. IF EVERYONE CARED
NICKELBACK (ROADRUNNER/LAVAL

THE NAKED BROTHERS BAND (NICK/SONY BMG STRATEGIC MARKETING)
SHE'S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)

TIM MCGRAW

TAYLOR SWIFT (BIG MACHINE)

MAKE IT RAIN THAT'S THAT

FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN} ~_SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)

FAR AWAY “ED HIGH HEELS
KELLIE PICKLER (BNA)

NICKELBACK (ROADRUNNER/IDJMG)
LAST NIGHT

SUDDENLY | SEE
KT TUNSTALL (RELENTLESS/VIRGIN) DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
GET UP

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC) CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
ZOOM

- SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA) LIL' BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)
CANDYMAN

ICE BOX
OMARION (1.U.6./COLUMBIA) CHRISTINA AGUILERA (RCA/RMG)
i U + UR HAND

' DON'T MATTER
AKDN (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN} PINK {LAFACE/ZOMBA)
THINKING ABOUT YOU

YOU
LLDYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) NORAH JONES (BLUE NOTE/BLG)
MY WISH

KEEP HOLDING ON
RASCAL FLATTS (LYRIC STREET)

AVRIL LAVIGNE (FOX/RCA/RMG)
TELL ME JUMP TO THE RHYTHM
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC) JORDAN PRUITT (WALT DISNEY)
BOSTON o MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE)

AUGUSTANA (EPIC)

FACE DOWN LIPS OF AN ANGEL

THE RED JUMPSUIT APPARATUS (VIRGIN) JACK INGRAM (BIG MACHINE)

YEAR 3000 ~ HERE IT GOES AGAIN
0K 60 (CAPITOL)

JONAS BROTHERS (DAYLIGHT/COLUMBIA)
BE GOOD TO ME

HURT
CHRISTINA AGUILERA (RCA/RMG) ASHLEY TISDALE (WARNER BROS.)
COME TO ME

OVER IT
KATHARINE MCPHEE (RCA/RMG) DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
LISTEN

MONEY MAKER
BEYONCE (MUSIC WORLD/COLUMBIA)

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)
. SNOW ((HEY OH)) SHOW ME THE MONEY
PETEY PABLD (JIVE/ZOMBA)

RED HDT CHILI PEPPERS (WARNER BROS )
IT'S MY TURN NOW
KEKE PALMER (WALT DISNEY)

TOO LITTLE TOO LATE
4040 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN) -

WAIT A MINUTE : ! FAMOUS LAST WORDS
THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&M/INTERSCOPE) MY CHEMICAL ROMANCE (REPRISE)

BEFORE HE CHEATS THE KILL (BURY ME)
‘ 30 SECONDS TO MARS (IMMORTAL/VIRGIN)
FIND A NEW WAY
YOUNG LOVE (ISLAND/IDJME)

SMILE

LILY ALLEN (CAPITOL)

PUSH IT TO THE LIMIT
CORBIN BLEU (WALT DISNEY)
THROUGH GLASS

STONE SDUR (ROADRUNNER/LAVA)
SHE'S LiKE THE WIND
LUMIDEE FEAT. TONY SUNSHINE (TVT)

NOTHING LEFT TO LOSE
__MAT KEARNEY (AWARE/CDLUMBIA)

CARRIE UNDERWODD (ARISTA/ARISTA NASHVILLE)
CHAIN HANG LOW

J1BBS (BEASTA/GEFFEN)

HONESTLY

CARTEL (THE MILITIA GROUP/EPIC)

STUNTIN' LIKE MY DADDY

BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTDWN)

FROM YESTERDAY
30 SECONDS T0 MARS (IMMORTAL/VIRGIN)

ROP 100: The top Pop singtes & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen
Broadcast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legand for rules and explanations. © 2007, Nielsen
Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES
SALES: This data is used to compile both the Billboard Hot 100 and Pog 100. See Chart Legend for rules and explanations. © 2007,

Nielser Business Media, Inc. All rights reserved. HITPREDICTOR: See
€ 2007, Pramosquad and HitPredictor are trademarks of Think Fast LLC.

hart Legenc for rules and explanations.
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£ POP 100 AIRPLAY.
e .

LGSl NELLY FURTAOO (MOSLEY/GEFFEN)
IRREPLACEABLE
BEYONCE (COLUMBIA)
WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)
BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/(DJMG)
WALK AWAY (REMEMBER ME)
PAULA DEANOA FEAT. THE DEY (ARISTA/RMG)
| WANNA LOVE YOU
AXON FEAT. SNDOP DOGG (KONVICT/UPFRONT/SRCUNVERSAL MOTOMN)
IT'S NOT OVER
DAUGHTRY (RCA RMG)
MY LOVE
JUSTIN TIMBERLAKE FEAT. T.\. (JIVE/ZOMBA)
HOW TO SAVE A LIFE
THE FRAY (EPIC)
THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE)
FERGALICIOUS
FERGIE (WILL.I.AM/A&M/INTERSCOPE)
RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
SMACK THAT
AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)
FAR AWAY ]

NICKELBACK (ROADRUNNER/IDJMG) &
GLAMOROUS
FERGIE FEAT. LUDACIRS (WILL | AM/AZM/INTERSCOPE)

SHORTIE LIKE MINE

BOW WOW (COLUMBIA)

LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC/UNIVERSAL)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

HERE (IN YOUR ARMS)
HELL E (DRIVE-THRL! SANCTUARY)
!

THIS AIN'T A SGENE, IT'S AN ARMS RACE
FALL DUT BOY {FUELEQ BY RAMEN/ISLAND/IDIMG)

TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)

HURT
. _CHRISTINA AGUILERA (RCA/RMG)
GIVE IT TO ME
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)

16 mains-sea™ top 40 stations are electronically monitored 24 h
* days a veeek This data is used to compile the Pop 100

7 RICH BOY FEAT. POLDW DA DDN (ZONE 4/INTERSCOPE)
MADE TO LOVE

TOBYMAC (FOREFRONT)

SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG)

IF LOOKS COULD KILL

CAMERA OBSCURA (MERGE)

PLEASE HEAT THIS EVENTUALLY
OMAR RODRIGUEZ-LOPEZ & DAMO SUZUKI (GOLDSTANDARDLABS)
DANCE, DANCE, DANCE

TEE-N-TEE (TEE-N-TEE)

JUST ANOTHER BOOTY SONG
_SUGAR KAINE FEAT. DREA (KOLOR BLIND/STREET PRIDE)
KOOL AID

"% LIL" BASS FEAT. JT MONEY (PIPELINE)

- COME CLOSE

| 3D (BODY HEAD)

- Jump

_ MAOONNA (WARNER BROS )

. CALL ON ME

JANET & NELLY (VIRGIN)

. MAGIC TRICKS

ADRIENNE (GLOBAL VILLAGE)

DO I MAKE YOU PROUD/TAKIN' IT TO THE STREETS
TAYLOR HICKS (ARISTA/RMG)

AINT NO LOVE SONG

| _CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT)

~ IRREPLACEABLE

BEYONCE (COLUMBIA)

RING THE ALARM

BEYONCE (COLUMBIA)

EVERY DAY IS EXACTLY THE SAME
~NINE INCH NAILS (NOTHING/INTERSCOPE)

HURT

CHAISTINA AGUILERA (RCA/RMG)

PHANTOM LIMB

THE SHINS (SUB POP)

MY LOVE

JUSTIN TIMBERLAKE FEAT. T, (JIVE/ZOMBA)

~ WANT ME

NTRYGUE FEAT. BOHAGON (UNZIPPED/FACE2FACE)

WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)

HEAD LIKE A HOLE

NINE INCH NAILS (RYKODISC)

DEJA VU

BEYONCE FEAT. JAY-Z (COLUMBIA)

Data for week of FEBRUARY 17, 2007 |
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TOO LITTLE TOO LATE
J0.0 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA,

MONEY MAKER
LUDACRIS FEAT, PHARRELL (DTP/DEF

IF EVERYONE CARED
MICKELBACK (ROADRUNNER/LAVA)
{CE BOX
OMARION (T.U.G /COLUMBIA)
KEEP HOLDING ON
_AVAIL LAVIGNE (FOX'RC4/RMG)
WE FLY HIGH
_JIM JONES (KOCH)

lg CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)

— DON'T MATTER .
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTDWN’ 4

PROMISE
CIARA (LAFACE/ZOMBA)
SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA
THROUGH GLASS
Y| _STONE SOUR (ROADRUNNER/LAVA}
2 GET UP
CIARA FEAT. CHAMILLIONAIRE (L AFACE/JIVE/ZOMBA)
OVER IT
KATHARINE MCPHEE
COME TO ME
- _DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
BOSTON
AUGUSTANA (EPICY
{ CANDYMAN
5 CHRISTINA AGUILERA (RCA/AMG)
LAST NIGHT

BEFORE HE CHEATS
" _CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RMG)

HONESTLY
CARTEL (THE MILITIA GROUP/EPIC

1r HITPREDICTOR

promosquacl

RED JU
XATHERSNE MCPHE
aGUSTANR

AT KEARAE

1r THE #RECKERS

ICKEELBSCK
.YONCE
T D HOT CHILI:PEPPERS

I'~E WREBCEERS

AL ROMANCE

V™ CHEWICAL C

1Y CARF'E UNDERWOOD
I~E FREY

SIdK

o FaLL DT BOY

F~E KILIEFS
ENDER

dCrELBACK
ADB. THOMAS
JTHN MZLLENCAMP

EKIL.EFS
3SE AGAINST
NZuBUS

E KOQ¥?
IUSHTR
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TOP
Oras

STAR TRAK (0614&*/INTERSCOPE ({9.98

PRETTY RICKY
BLUESTAR/ATLANTIC 94603/AG (18.98)

JILL SCOTT
HIDDEN BEACH 00019 (18.98)

Bl

The Evolution Of Robin Thicke 1 :

Late Night Special & :l

Jill Scott Collaborations 3

| SOUNDTRACK
: MUSIC WORLD/COLUMBIA 88953/S04Y M. SIC (18.98)

Dreamgirls '._

AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MOTC 4N 007968° 'UMRG (13.98)

Konvicted !l

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 007227 */IDJ AG (13.98)

The Inspration I.'

" MARY J. BLIGE
MATRIARCH/GEFFEN 008112*/INTERSCOP- (13.98)

Reflections (A Retrospective) “

~| BEYONCE
COLUMBIA 90920*/SONY MUSIC (18.98)

B'Day .

9 CIARA
LAFACE 03336/20MBA (16.98) ®

Ciara: The Evolution “

OMARION
T.U G /EPIC’COLUMBIA 81038*/SONY MUSC (18.98)

> IR

JUSTIN TIMBERLAKE
JIVE 88062*/Z0MBA (18 98)

FutureSex/LoveSaounds !.

BIRDMAN & LiL WAYNE
) CASH MONEY/UNIVERSAL MOTOWN (:07583"/UMRG (13.98)

Like Father, Like Son m .

NAS
DEF JAM/COLUMBIA 007229*/IDJMG (13.63)

Hip Hop Is Dead ..

41 1 JAY-Z
' ROC-A-FELLA/DEF JAM 008045*/IDJMG {12.98) @

Kingdom Come "

TYRESE (AKA BLACK-TY)
J 78963/RMG (18.98)

Alter Ego -

" CORINNE BAILEY RAE
Sl CAPITOL 56361 (12.98)

Corinne Bailey Rae .

1| SNOOP DOGG
DOGGYSTYLE/GEFFEN 008023*/INTEFSCOFE (13 98)

Tha Blue Carpet Treatmant _

1 SOUNDTRACK
ATLANTIC 94676/AG (18.98)

Tyler Perry's Daddy’s Little Girls ~ ]

8 FANTASIA
J 78962 RMG (18.98)

Fatasia

TRICK DADDY
& SLIP-N-SLIDE/ATLANTIC B3815*/AG (18 98

1A
Back By Thug Demand & l

% VARIOUS ARTISTS
SHADY 007885*/INTERSCOPE {13.98

Eminem Presents: The Re-Up '

JOHN LEGEND
G.0.0 D./COLUMBIA 80323/SONY MUSIC {13.98)

Once Again l‘l

{ | THE GAME
} GEFFEN 007933*/INTERSCOPE (13.9€)

Doctor's Advocate

LUDACRIS
DTP/DEF JAM 007224/IDJMG (13.98)

Release Therzpy E’l

CHRIS BROWN
JIVE 82876/ Z0MBA (18.98) ®

Chris Brown

BOW wOw
COLUMBIA 87932/SONY MUSIC (18.93)

The Price Of Fame ﬁ‘
Ls=8

BRIAN MCKNIGHT
WARNER BROS. 44468 {18.98)

Ten

w7 | MARY J. BLIGE
o MATRIARCH/GEFFEN 005722/INTERSCOPE {13 98/8.98)

The Breakthroug

LIL SCRAPPY
BME/REPRISE 48568/\ARNER BROS, (18.6%)

Bred 2 Die - Born 2 Lve .

14 JIM JONES
KOCH 5964 (17.98)

e

Hustler's PO.M.E. (Product Of My Environnent) l__:' .

; 15 U BOOSIE
TRILL 68587/ASYLUM (18.98)

Bad Azz "

ELISABETH WITHERS
BLUE NOTE 68171/BLG (17.98)

Tl
It Can Happen To Anyone | ; l

TAMIA
PLUS 1 3784/IMAGE (15.98)

Between Friends ’l

VARIOUS ARTISTS

SONY BMG STRATEGIC MARKETING G30UPEMI/UNIVERS AL/ZOMBA 01750/SONY. MUSIC (18.98)

Ncw 23 B

% SUNSHINE ANDERSON
MUSIC WORLD 010 {15.98)

Sunshine At Micnight “.

DIDDY
BAD BOY 83864/AG (18.98)

Press Play &l

LYFE JENNINGS
COLUMB!A 96405/SONY MUSIC (18.9€)

The Phoenix “

PROJECT PAT
HYPNOTIZE MINDS/COLUMBIA 30910/SONY JUSIC (18.98)

Crook By Da Book: The Fed Story .

SOUNDTRACK
| MUSIC WORLD/COLUMBIA 02012/SONY MUZIC (25.98)

Dreamgirls: Deluxe Edition

MONICA
J 78960°/RMG (18.98)

The Makings Of Me l ?

2PAC
AMARU 008025*/INTERSCOPE (13.98;

Pac's Life ..

JIBBS

BEASTA GEFFEN 007855 ANTERSCOPE (10.18)
AL GREEN

HI 82040/CAPITOL (18.98) &

Jibbs Feat. Jibbs = .

The Definitive Greatest Hits ..

LIONEL RICHIE
ISLAND 006484/IDJMG (13 98) ®
15 M KELLY PRICE
1310 60SPO CENTRIC 88167/20MBA {18.98)

Coming Home !

This Is Who | Am

. STYLES P
RUFF RYDERS 005707/INTERSCOPE (13,96

DJ CLUE
ROC-A-FELLA/DEF JAM 006163°/1DJM3 (1398)

RICK ROSS
SLIP-N-SLIDE/DEF JAM 006984*/1DJMS (13 38)

Port Of Miami

KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 71019/ZIMBE (18.98)

Hero

FAT JOE
TERROR SQUAD 78122*/IMPERIAL (18.98)

Me, Myself &1 _|!

CHRISTINA AGUILERA
RCA 82639/RMG (22 98)

Back To Basics ..

J XAVIER
NOODAY 007/MUSIC WORLD (12.98)

Young Prince Of Tha South | I .

PATTI LABELLE
i UMBRELLA 970109/BUNGALD (15.98)

The Gospel According to Patti LaBelle I.

&ﬁ] s )
S50 500 B GRAND HUSTLE/ATLANTIC 83800%/AG {18.9%) ®

oWl
el

.. CHERISH

SHO'NUFF 54077/CAPITOL (12.98)
Data for week of FEBRUARY 17, 2007 |

Unappreciated E

For chart reprints call 646.654.4633

;'AF‘T‘ST

KIRK FRANKLIN

IMPRINT & NUMBER / DISTRIBUTIRG LABZL lPﬂ.lCE)

FQ YO SOUL/GOSPO CENTFIC 884# 1/70M3A (13.98)

Songs From The Stcrm, volume | ..

.~ DIANA ROSS
| MANHATTAN 82654/BLG (13.98) @

| Love You j:]:]l

MOS DEF

GOODTREE MEDIA/GEFFEN DO7515*/IWTEISCOPE {13.98)

Tru3 Magic

§ BLOCK/BAD BOY SQUTH 83237°/A3 (18.98)

" YOUNG DRO - '?L
8 GRAND HUSTLE/ATLANTIC 33949 AC (1€.98) Best Thang Smokin

SEAN PRICE .

DUCK DOWN 2045 {16.98 Jesus Piice Supastar ..
' YUNG JOC

“Jew Joc City E.

RUBEN STUDDARD
J 78961/RMG (18 98)

Tha Return

MARY MARY

MY BLOCK/COLUMBIA 777Z3/S0NY MUSIC (18.98)

Mary Mary [

MIKE WATTS
WATTS 0005 (15.98)

Fandoras Box -l

" UNK
BIG 0OMP 5973/KOCH (17.38)

Beat'n Dcwn Yo Block g.

SOUNDTRACK
KOCH 4187 (17.98)

The RZA Presents: Afro Samurai: The Soundtrack -

. VARIOUS ARTISTS

SONY BMG CUSTOM MARK:TING GRCUP 21358 TIME LIFE (17.98)

A Body + Soul Collection: Widnight Fire j:E

INDIA.ARIE
UNIVERSAL MOTOWN 006131/UMPG 13.98)

Testimony: Vol. 1, Life & Relztionship

= SHAREEFA
i DTP/DEF JAM 007231*/IDJMG (1038

Point Of No Return !L‘] .

SAMMIE

ROWDY, UNIVERSAL MOTOVN 007€3UM3G (13.98)

JAMIE FOXX
e J 71779*/RMG (18.98) ®

Unpredictable

SMOKIE NORFUL
EMI GOSPEL 33347 {17.98)

L fe Changing

JANET JACKSON
| VIRGIN 30416~ (18.98) @

VARIOUS ARTISTS
GRAND HUSTLE/ATLANTIC ¢ 4625*AG (18.98)

CLIPSE
RE-UP GANG/STAR TRAK 5 119/ZCMEA (18.98)

BOB MARLEY
MADAGY SPECIAL PROD 4CTS 5_225/MADACY

Forever 3ob Marley

B£MIAN "JR. GONG" MARLEY

GHETTO YOUTHS/TUFF GONG/UNI/ERSAL REPUBLIC 035416/UMRG

Welccme To Jamrock

SEAN PAUL Lo
VF/TLANTIC 83788°/AG The Trinity
- MaTISYAHU
a] ORE HAVEN/OR/EPIC 03374/SONY MUSIC & No Place To Be
MATISYAHU

0&/=PIC 97695"/SONY MUSIC

Youth

i,. w1 NMATISYAHU
i |E‘ DR/PIC 96464/SONY MUSIC

Live At Stubb's

BC B MARLEY AND THE WAILERS
1S _# D/ TUFF GONG 005723/UME- DIMG

Africa Unite: The Singles Collection

4 «; BLJUBANTON
=5 SEFAMEL 100147

BEENIE MAN
3+ CKING VIBES 11742 /ViRGIN

Undisputed

E“'f VARIOUS ARTISTS
B o 770

Strictly Tre Best Voi. 36

VARIOUS ARTISTS
JF 759" @

Reggae Gold 2006

E&SY STAR ALL-STAPS
/S~ STAR 1014

Radiodread

VARIOUS ARTISTS
JF “763*

Strictly The Best Vol. 35

- CHAM
& “ADHOUSE/ATLANTIC 83975*/AG

Gnetto Sto-y

TANYA STEPHENS
JF 791

BE"WESN THE BULLETS

Jill Scot: 2nlists the help of friends tc grab the
Ho: Shet Debut on Top R&B/Hip-Hop
Albums. “¥il} Scott Collaboratons™ _igats up

tais cher a: No. 3 and The
Eilloard z0C at No. 12 with
44,000 «<oC.

Scott's f>a-th album is a col-
lecton of oeviously released
rmaterial te singer recorded
with hea=yweights since her
2000 daomt The all-star guest
lis: indeces Zommon, Chris

rgeorgedabifilboard.com

SCOTT NAILS HOT SHOT DEBUT

Too Bad .

Rebelution

Botti and Mos Def, plus “Daydreaming” from
Lupe Fiasco’s Grammy Award-no-ninated album.

Unlike Scott's prior albums. this project is
distributed by Fontana, after
Hidden Beach ended its rela-
tionship with Sony Music last
year. Two steps up the list,
Robin Thicke hoists the
Greatest Gainer award for the
third straight ffame en route
to his first No. 1 album.
—=Rapnael George

Ge to www.billboard.biz for complete chart data | 47
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@4 HOT
R&B/HIP-HOP AIRPLAY.

PROMISE

CIARA (LAFACE/ZOMBA)

LOST WITHOUT U

ROBIN THICKE (STAR TRAK/INTERSCOPE)

RUNAWAY LOVE

LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDIMG)

IRREPLACEABLE

BEYONCE (COLUMBIA)

POPPIN’

CHRIS BROWN FEAT. JAY BIZ {JIVE/ZOMBA)

ICE BOX

OMARION (T.U.G./COLUMBIA)

ON THE HOTLINE

PRETTY RICKY (BLUESTAR/ATLANTIC)

THROW SOME D'S

AICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

MAKE IT RAIN

FAT JOE FEAT. LIL WAYNE (TERROR SQUAO/IMPERIAL/VIRGIN)

WALK IT OUT

UNK (BIG OOMP/KOCH)

| WANNA LOVE YOU

AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

THIS IS WHY I'M HOT

MIMS (CAPITOL)

TOP BACK

TJ. (GRAND HUSTLE/ATLANTIC)

BUDDY

MUSIQ SOULCHILD (ATLANTIC)

WE FLY HIGH

JIM JONES (KOCH)

AND | AM TELLING YOU I'M NOT GOING

JENNIFER HUDSON (MUSIC WORLD/CDLUMBIA}

TAKE ME AS | AM

MBRY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

GO GETTA

YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/IDJMG)

MY LOVE

JUSTIN TIMBERLAKE FEAT. Tl (JIVE/ZOMBA)

SHORTIE LIKE MINE

BOW WOW (COLUMBIA)

CHANGE ME

RUBEN STUDDARD (J/RMG)

1ST TIME

YUNG JOC FEAT. MARQUES HOUSTON & TREY SDNGZ (BLOCK/BAD BOY SOUTH/ATLANTIC)
- UPGRADE U

BEYONCE FEAT. JAY-Z (COLUMBIA)

30 SOMETHING

JAY-Z (ROC-A-FELLA/DEF JAM/I0IMG)

sor R&B/HIP-HOP
SINGLES SALES.

Al THROW SOME D’'S l
Ll RICH BOY FEAT, POLOW DA DON {ZONE 4/INTERSCOPE)
JUST ANOTHER BOOTY SONG
SUGAR KAINE FEAT. DREA (KOLOR BLIND/STREET PRIDE)
DANCE, DANCE, DANCE
TEE-N-TEE (TEE-N-TEE)
COME CLOSE
30 (BODY HEAD)
AINT NO LOVE SONG
CORYLAVEL FEAT. PHIZEK {LEWIS ENTERTAINMENT)
KOOL AID
LIL BASS FEAT. JT MONEY (PIPELINE)
GET TO THE MONEY
REEC (BULLS EYEY
UNTIL THE END OF TIME
FREODIE JACKSON {ORPHEUS)
BUDDY
MUSIQ SOULCHILD (ATLANTIC)
s CALL ON ME
JANET & NELLY (VIRGIN)
UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
RING THE ALARM
BEYONCE (COLUMBIA)
IRREPLACEABLE
BEYONCE (COLUMBIA)
THIS IS WHY I'M HOT
MIMS (CAPITOL)
BONE OUT
ERIN JENNAE FEAT. TURF TALK (PORT CITY]
BONGCE ALONG
MS. TRINITI FEAT. E-DEE (UNSEEN LAB)
U SHOULDA SEEN HER ON MYSPACE
JUD NESTER (ABSTRACT WORKSHOP)
SWING LOW
SILVIA JAGUAR FEAT. FREDDY P (SILVA JAGUAR/RPM CONSULTING)
OH JAH
SEA B. MARRAH (HIGH OVER BABYLON)
IN THE KITCHEN/TRAPPED IN THE CLOSET (CHAPTER 1 OF 5)
R. KELLY {JIVE/Z0MBA) .
CLAP
CINQUE (BIG GRIP)
BACK AND FORTH
UNIFIED TRIBE (MAGIC MUZIK/1AM)
. DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)
WOULDN'T GET FAR
THE GAME FEAT. KANYE WEST (GEFFEN)

GRIND WINTERS QUT
MIKE WATTS FEAT. JIZ NICKLEZ & PAUL WALL (WATTS)

48 | Go to www.billboard.biz for complete chart data

| ONE

TYRESE (J/RMG)

THAT'S THAT
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)

FLUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

LAST NIGHT
DIDDY FEAT. KEYSHIA CDLE (BAD BOY/ATLANTIC)

Zoom
LIL' BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)

PLEASE DON'T GO
TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)

I'M A FLIRT
BOW WOW FEAT. R. KELLY (COLUMBIA)

.. WOULDN'T GET FAR

THE GAME FEAT. KANYE WEST (GEFFEN)

' LET'S STAY TOGETHER
"1 LYFE JENNINGS (COLUMBIA)

KING KONG
JIBBS FEAT. CHAMILLIONAIRE (BEASTA/GEFFEN)

HOOD BOY
FANTASIA FEAT. BIG BOI (J/RMG)

IF I WAS YOUR MAN

0 JOE (JIVE/ZOMBA)

LOST ONE
JAY-2 FEAT. CHRISETTE MICHELE (ROC-A-FELLA/DEF JAM/IDJMG)

CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)

USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS

IN MY SONGS
GERALD LEVERT (ATLANTIC)

WE RIDE ((I SEE THE FUTURE))
MARY J. BLIGE (MATRIARCH/GEFFEN)

BE WITHOUT YOU
MAHVJ BLIGE (GEFFEN/INTERSCOPE)

2 STEP
UNK (BIG OOMP/KOCH)

) CALL IT LOVE
LIONEL RICHIE (ISLAND/IDJMG)

THERE’S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

ROCK YO HiIPS
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE/WARNER BROS.)

BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)

CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/20MBA)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

You
LLOYD FEAT. LI WAYNE (THE INC./UNIVERSAL MOTOWN)

|

- IRREPLACEABLE

BEYONCE (COLUMBIA)

. RUNAWAY LOVE
|_LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IOJMG)

WE FLY HIGH

~ JIM JONES (KOCH)

| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

PROMISE
CIARA (LAFACE/Z0MBA)

THAT'S THAT
SNOOP DOGG FEAT. R. XELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)

THIS IS WHY I'M HOT
MIMS (CAPITOL)

THE WAY | LIVE
BABY BOY DA PRINCE FEAT. LIL BOOSIE (TAKE FO'/UNIVERSAL REPUBLIC)

SAY IT RIGHT
NELLY FURTADO (MOSLEY/GEFFEN/INTERSCOPE)

DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTDWN)

WALK IT QUT
UNK (BIG DOMP/KOGH)

SHORTIE LIKE MINE
BOW WOW (COLUMBIA)

ICE BOX
OMARION (T.U.G/COLUMBIA)

SMACK THAT

| _AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.. (JIVE/ZOMBA)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

FERGALICIOUS
FERGIE (WILL | AM/A&M/INTERSCOPE)

LAST NIGHT
DIDOY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)

BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAW/IDJMG)

POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)

THROW SOME D’S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

&
:
i
;
:
I

NA NA
BABY BASH (ARISTA/RMG)

Wwww.americanradiohistorv.com

AIRPLAY MOEITORED BY SALES DATA COMPILED BY

N

Nielse

1 CHANGE ME
" RUBEN STUDDARD (J/RMG)
TAKE ME AS | AM
B® MARY.J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
. IRREPLACEABLE
BEYONCE (COLUMBIA)
USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS.)
BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)
CAN'T GET ENOUGH
TAMIA (PLUS 1.IMAGE)
IN MY SONGS
GERALD LEVERT (ATLANTIC)
CAN'TLET GO
" ANTHONY HAMILTON (SO SO OEF/ZOMBA)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON (MUSIC WORLO/COLUMBIA)
THERE’S HOPE
INDIAARIE (UNIVERSAL MOTOWN)
FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJMG)
) CALLIT LOVE
LIONEL RICHIE (ISLAND/IDIMG)
BUDDY
1USIQ SOULCHILD (ATLANTIC)
WHAT YOU ARE
LIONEL RICHIE (ISLAND/IDJMG)
: PLEASE DON'T GO
TANK (00D GAME/BLACKGROUND/UMVERSAL MOTOWN)
SAVE ROOM
JOHN LEGEND (6.0.0.0 /COLUMBIA)
LISTEN
BEYONCE (MUSIC WDRLD/COLUMBIA)
LIKE A STAR
CORINNE BAILEY RAE (CAPITOL)
OOH NA NA
DONELL JONES (LAFACE/ZOMBA)
ONE
TYRESE (J/RMG)
: ENOUGH
HOWARD HEWETT FEAT. GEORGE DUKE (GROOVE)
MORE THAN FRIENDS
FREDDIE JACKSON (ORPHEUS)
UM GOOD
SMOKIE NORFUL (EMI GOSPEL)
SEPTEMBER
KIRK FRANKLIN (STAX/CONCORQ)

tr HITPREDICTOR

promosguad

ROBIN JHICKE
LUDACRIS FEAT ™
CHRIS 3FOWHR
Ky
"EAT LIL WAVIRE

SEZY FEAT. R. KELLY
s 5] FEAT.MAHQUES HOUSTON &

TYRESE

¢r BOW WOW FEAT. R. KELLY
MARY . BLIGE

¢r UNK

CRIME & 38 FEAT. LiL SCRAPPY
MARGLES HOUSTON
T SAMMSE

LLOYD F2AT. LIL WAYNE
LLOYD F=AT. LIL WAYN

LUDACR 3 FEAT. MARY . BLIGE
PRETY™ RICKY

NELLY *LRTADO

AKON

OMARI I

JUSTIN T MBERLAKE
RIHANE2 & SEAN PAUL
CHRIS BROWN

YOUNG JZEZY FEAT. R. KELLY
£r JAY-Z FEAT. BEYONCE
TAIO Cluz

?r ROBI™ THICKE

Jouo

£ UNK

ADULT R&B AND RHYTHMIC AIRPLAY: 70 adult R&B stations and 64 rhythmic
stations ars dectronically monitored by Nielsen Broadcast Data Systems, 24 hours a
day, 7 days a week. © 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc.
HOT R&B HIP-HOP SINGLES SALES: this data is used to compile Hot R&B/pr-Hop
Songs. © 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc.
HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of Think FastLLC.

Data for week of FEBRUARY 17, 2007 | CHARTS LEGEND on Page 56


www.americanradiohistory.com

AIRPLAY MON/TORED BY

N

Nielszn

Broadk ast Datz

Syslems

® HOT
(‘()JI\IR\ S(

TITLE
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Nielsen
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SEE BELOW FOR COMPLETE LEGEND INFORMATION

Artist
IMPRINT & NUMBER / BROMOTION LABEL

TITLE
PROQUCER (SGNGWRITER)

WATCHING YOU Rodney Atkins 34 3 STARTIN' WITH ME Jake Owen
) THEWITT.R ATKINS (RATKINS S.CEANB.O.WHIE) _© CuRB. _JRITCHEY (J.CWEN.K. #ZRVELL,J FICHEY) @ RCA
e 2 2 IT JUST COMES NATURAL George Strait 3% FIND OUT WH®D YOUR FRIENDS ARE Trecy Lawrence 32
TBROWN,G.STRAIT (M.GREEN.J.COL_INS) © MCA NASHVILLE | _TLAWRENGE.J KING (CBIATHARD.Z HiLL @ ROLKY COMFORT/COS
=) .~ SHE'S EVERYTHING Brad Paisley I DIXIE LULLABY Pat Green
E‘— SR . FROGERS (W.NANCE.B PAISLEY) ) @ ARISTA NASHVILLE [/ With just 35 38 LEA D GeHMAN (RCREENPOAVIS.)POLARD @ BNA n
n 5 6 LADIES LOVE COUNTRY BOYS Trace Adkins four days of 40 ISN'T THAT EVERYTHING Danielle Peck 3
_FROGERS (J JOHNSON G TEREN.R.R JTHEF FORD) © CAPITOL NASHVILLE | airplay, sirger : T.L.JAMES (0 FECK,T L w£MES B.DFLY) © BIG MACHINE
a AMARILLO SKY Jason Aldean ! e " MISSING YOU 2307 Alison Krauss An3 John Waite
i A5 AT 1 K00Y | RICH B KENNYR.CLAWSON.B.P JRSLEY) @ BROKEN BOW bows .W"h 3 ARAR J WAITE,S BAGSETT { WAITE,M.LEDNARD,C.SANFORD) @ ROUNDER B
O s - STUPID BOY Keith Urban kad singe 45 49 COME TC BEC Greschen Wiison g5
[ D HUFF.K.URBAN (S.BUXTON,D.BRYAT,D.EERG) @ CAPITOL NASHVILLE trom forta- M WRIGHT,J. RISH,G.W_SON V.MCEEHEJ RICH) COLUMBIA
9 1 - LITTLE BIT OF LIFE Craig Morgan coming ‘Big HOT =HOT HIGH MA NTENANCE WOMAN Toby Keith 37
K STEGALL,PO'DONNELL (T.MULLINS.D.WELLS) © BROKEN BOW & Doq Daddy” E— TKEITH (TKEIT-4T.WIL30N.0 SIMPEON) SHOV 00G NASHVILLE
o A = ALYSSA LIES Jason Michael Carroll 0g Uaday ] COME ON RAIN Steve Holy o
| D.GEHMAN (J.4.CARROLL) - @ ARISTA NASHVILLE album, due D.JOHNSON (0 JOHNSEN - @ CURB i
~ ANYWAY Martina McBride Y LUCKY MAN Montgemery Gentry 1
'ﬁ By 10 14 MCBRIDE (M.MCBRIOE.B.WARREN B.WARREN) RCA = M WRIGHT.R ANTHERFARY (D LEE.D.TURNBULL) @ COLUMBIA a3
\ ' BEER IN MEXICO Kenny Chesney ISN'T SHE Carolina Rain
m i} gt B CANNON,K.CHESNEY (K.CHESNEY) @ BNA # C.BLACK.CARCLINA RAN (R.BOVERPOOUGLAS,R.HARBIN) ® EoUITY &
12 13 - ONE WING IN THE FIRE Trent Tomlinson a7 A DIFFERENT MORLD 3uczy Covington '41
] L. REYNOLDS, T.TOMLINSON (T.TOMLILSON.3 PINSON) @ LYRIC STREET | M.A MILLER.D JLIVER M NESLER,.LHANSON.T.MARTIN) LYRIC STREET & £S5
LAST DOLLAR (FLY AWAY) Tim McGraw GUYS LIKE ME Eric Church
E‘ S 8 B.GALLIMORE.T.MCGRAW D.SMITH (W K ALPHIN) CURB 3 J.JOYCE (E.CHLRCH.D.3LTTAY) © CAPITOL NASHVILLE 42
i : 916 I'LL WAIT FOR YOU Joe Nichols L 58 | GOT MCRE Cole Deggs And The Lonesome a3
B CANNON {H.ALLEN.B ANDERSON) @ UNIVERSAL SOUTH - M WRIGHT R RBTHERFBR ) (J COLL NS,R.RUTHERFORD) COLUMBIA S IS
@ 21 25 11 [N WASTED Carrie Underwood Lead singl2 JOHNNY SASF .asor Aldean )
L3 M BRIGHT (TVERGES M GREENH.LINDSEY) - o @_ARISTA/ARISTA NASHVILLE from upcom- u M KNOX 1J RICEVMCEHE R CLAWSON) ___BFOKEN BOW :
3 ‘17 23 SETTLIN’ Sugarland hg sopho- 42 45 BAGPIPES CRYIN’ Rushiow Harris 42
8.GALLIMORE.K.BUSH.J NETTLES (J YETTLES K.BUSH. TOWENS} @ MERCURY - C.DINAPOLI.D.EASON (".RUSFLOW.R CLAWSON.M.WADDELL) @ SHOW DOG NASHVILLE X
48 15 17 YOULL ALWAYS BE MY BA3Y Sara Evans more albufm, 4 45  HOUSE LIKE T4aT Dcnovan Crapman | gg
ot §.EVANS.M.BRIBHT (S.EVANS.T.MAR™IN,T.EHAPIRO) ® RCA due second R.TEAMINIB.J VALKEF J&. (C.JOHMSON @ CATEGORY 5 )
4 | HILLBILLY DELUXE Brooks & Dunn uarter, bcws i SAY YES Dusty Drake 1
y 2 TBROWN.R DUNN.K BROUKS.J. SPENCE (BLRISLER,C WISEMAN; © ARISTA NASHVILLE \(.lvith1 3 mil- = 0.0RAKE.B.DECKER (BJAMES,0.5CHLITZ,J. TURNER @ BI3 MACHINE “
1 JUST CAME BACK FROM 4 WAR Darryl Worley o SPOKEN LIKE 4 MAN Elaine Larsen
Q_ L FROGERS (D.WORLEY.W.VARBLE) @ 903 MUSIC fion impres- B TJOHNSON.R L FEEK ([ FAS ERE. HILL.JKEAR @ BIANTS_AVER/BNA 48
92 26 LONG TRIP ALONE Dierks Bentley sions at 58 4  OUR COUNTR™ John Mellancamp (a9
: B.BEAVERS (S.BDGARD.B.BEAVERS,C.BENWLEY) ©® CAPITOL NASHVILLE stations. J.MELLENCAMFT.BROVN 1./ ELLENCAMP) ® UNIVERSAL REPUBLIC/LNIVERSAL SOUTH 152
; GOOD AS GONE Little Big Town TAKE IT ALL OUT ON ME Mark Wills ;
2 k 20 20 | °  KIRKPATRICK.LITTLE BIG TOWN (4 KIRK ATRIGK,K.AC ADS.PS "EETK FAIRCHI.0.J WETBROOK) © EQuITY 54 _B.JAMES (J.CO LINS. 1 MIBLEY) ® EoUITY »“»
i A FEELIN' LIKE THAT Gary Allan WHAT | D D LAST MIGHT Catherine Britt ]
@ B 2 M.WRIGHT (0.L.MURPHY.|.OEAN,K.TRIBBLE @® MCA NASHVILLE 57 B BEAVERS (C.ERITTB 2iNSOW) »50‘
DT STAND Rascal Flatts BOMSHEL STCMP Bomshel
_f.f 26 35 5 [HTITIN 0 HUFRRASCAL FLATTS (BRALLD.0RTOT) - . ©® LYRIC STREET = C.HOWARD.E P TTAREL | ‘BUEKRISTY 0. E PITTARELLLC. CLARK 3 CuRs &
§ ) 94 24 | LIPS OF AN ANGEL Jack Ingram . - 49 MORE Fockiz Lynne s
W/ J STOVER (A.WINKLER,R.HANSON,L .G ARVES,M.KING M.F ODCEN. - HOWES) @ BIG MACHINE = =) B.CHANCEY (R.YNNE.EWOREAN @ UNIVERSAL SOUTH

ALL MY FRIENDS SAY
J STEVENS (L BRYAN JSTEVEYS L WILSON)

Alan Jackson

Luke Bryan 54
@O ARISTA NASHVILLE

20 A WOMAN’S LOVE
® C~|TOL NASHVILLE

@_ & A KRAUSS (A JACKSON) “American =

5 27 'FORE SHE WAS MAMA Clay Walker 5 Idol” finalist 59 | GET TO Biue County 5
4 K STEGALL (C BEATHARD.PO'DONNEL) @ ASYLUM-CURB charls sez- e B.PINSON,BLUE COUNT* (3 AUSTIN..J.WILLIAMS.W.NANCE) D ASVLUM-CURB :

@ 29 29 GOOD DIRECTIONS Billy Currington = " N 58 56 39 MISSING VISSOUF| Sara Evans 55

= _C.CHAMBERLAIN (L.BRYAN,R THIBODZAU) @ MERCURY ond single 3 | M.BRIGHT.S.EVANS (M 2E3R.1TDMLINSON.D.WELLS) ® RCA ;

a 23 23 ME AND GOD JoshTurner o MIIESIEY : STEALINC KISSES Faith Hill g

¢ i FROGERS (J.TURNER) @ VCA NASHVILLE O Towr Gil’ B.GALLIMORE,FHILL (L M SKENNA) © WAINER EROS./WRN !

» 31 32 MOMENTS Emerson Drive 55 abum, draw- BUILT TO LASY Heartland 58

= _JLED TGENTRY (A TATE S TATE.D BERG)
DON'T MAKE ME
8. ROWAN (M CANNUN-GODDMAN,0 BRYAN",0.8ERG)

34 | KEEP COMING BACK
M. WILLIAMS (S.ROBSON,J STEELE)

G MIDAS/NEW REVDLUTION

Blake Shelton 29
© WARNER BROS. WRN =2

Josh Gracin
LYRIC STREET

W.ALDRIDGE (E PARK)
THAT KINDA DAY
D.HUFF.C WISEMAN (S.BUZTON,J.STOVER D.BERG,G. MIDDLEMAN)

| WONDER
B.CHANCEY (K PICKLERIC LINDSEY,# MAYO.K.ROCHELLE)

© LOF™ON CREEK _
Sarah Buxton 59
LYFIC STREET e

Kellie Pickler
® BNA

ng 281,000
mpressians
2t 14 static

tr HITPREDICTOR

promoscuad.

£ TiIM MCGRAW

JOE NICHOLS

¥ CARRIE UNDERWODD
fr SUGARLAND

DARYL WORLEY

1Y DIERKS BENTLEY
GARY ALLAN

ALAN JACKSON

BILLY CURRINGTON
BLAKE SHELTON
JAKE OWEN

TRACY LAWRENCE
STEVE HOLY

GEORGE STRAIT

TRACE ADKINS

KEITH URBAN

JASO# MICHAEL CARROLL
MARTINA MCBRIDE

KENNY CHESNEY

TRENT TOMLINSON

Don’'t miss another importan:

COUNTRY DAILY

BETWEEN THE BLALETS wjessen@billcoard.com

ATKINS SETS MARK FOR MALE FRESHMAN

Rodney Atkins logs a fourth week atop Hot long on top with two first No. 1s is Carrie Un-
Country Songs with “Watching You” (37.6 mil- derwood, whose “Jesus, Take the Wheel” and
lion audience impressions). He becomes only “Before He Cheats” spent six weeks and five
the second artist in the 17-year Nielsen BDS weeks at No. 1, respectively, last year.

era to spend that many weeks at No. 1 with a The four-week reign by “Watching” is the
chart’s longest No. 1 run since Underwood’s
“Cheats” garnered those five weeks and the
longest by a solo male artist since Atkins’ four-
week stand with “Hell.” The last male to lead
was Kenny

UPDATE

Visit wwev.radicandrecords.com to ~|gn up for your free daily
Country Radio Blast.

first and second chart-topper.

Atkins’ prior single, “If You're Going
Through Hell (Before the Devil Even Knows),”
spent four weeks at No. 1 starting in the Aug.
12, 2006, issue. The only other artist during the
monitored airplay era to spend at least that

RadioandRecords.com

HOT COUNTRY SONGS: 114 country stations are electronically monitored oy
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award-
ed to songs appearing in the top 20 on both the BODS Airplay and Auctence charts
for the first time with increases in both detections and audience. © 20G7 Nielsen
Business Media, Inc. All rights reserved.

HITP[-!L%DIC OR: © 2007, Promosquad and HitPredictor are trademarks of Think
Fast

ALL CHARTS: See Chart Legend for rules and explanations.

longer, five weeks last summer,
Chesney with “Summertime.” —Wade Jessen

ATKINS

i

Data for week of FEBRUARY 17, 2007 | For chart reprints call 546.654.4633 Go to www.billboard.biz for complete chart data | 51
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HOT LATIN SONGS: A panel of 99 stations (27 Latin pop, 12 tropical, 12 Latin rhythm, 48 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.
All -ignte reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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Nielsen Nielsen

Broadcast Data SoundScam
Systems

8 e
= TITLE Artist 5 =¥ 5E Yo 5 TITLE Artist ﬁ
= PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL gt ‘“° i =2 2 25 PRODUCER (SONGWRITER) IMPRINT / PROMOTIDN LABEL 8

SOLA Hector “El Father” 1 26 12 15 INVIERNO Reik
| H.DELGADD (G.C.PADILLA,H.L.BELGADO) VI /MACHETE K CIBRIAN (C.BRANTM FORTMANN)  SONY BMG NORTE |

e 3 3 TU RECUERDO Ricky Martin Featuring La Mari 4 ! @ 29 27 ME QUIERE BESAR Alexis & Fido 4g
o SONY BMG NORTE She sells MEKKA {ALEXIS,FIDO ONY BMG NORTE

e 7 7 SHORTY SHORTY Xtreme : @ 3 43 IGUAL QUE AYER Rakim & Ken-Y g
S TEJADA (S TEJAL LA CALLE /UNIVISION career-high LOS MAGHIFICOS 1K VASQUEZ,J NIEVES.R.PINA PINA ‘UNIVERSAL LATINO

° TRRT RPN GREATEST ESE Conjunto Primavera 10,000, help- @ 5 - CADA VEZ QUE PIEHSO EN Tl Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 29
y (T o suiLLen (G 6LESS) FONOVISA ing mark a 4 _A.RAMIREZ CORRAL {E FODARTE 01SA /EDIMONSA
4 PAM PAM Wisin & Yandel ictar TUS PALABRAS Banda El Recodo

s 2 2 S TAINY (J L MORERA.L.VEGUILLA.F.SALDANA.M.E.M MACHETE ?(;Stgnc.wﬁk @ 0§51 LGA ENTERTAINVENT GROUP (L LDIAZ) FONOVISA %
e . DIME QUIEN ES Los Rieleros Del Norte I Region: R SER C PARECER RBD
L0 [tE. NORTE (C.BRANT.G.FLOR FONDVISA AAVILA (A AVILA n . EMI TELEVISA

7 9 'ANTES DE OUE TE VAYAS Marco Antonio Solis @ 35 41 CUANDO BAJA LA MAREA Diana Reyes g,
0 OLIS) FONOVISA F G MOREND (CARRANGC.M.CYRE] MUSIMEX /UNIVERSAL LATING
BEND|TA TU LUZ Mana MIA Tito "E! Bambino" Featuring Daddy Yankee

8 5 4 OLVERA A GONZALEZ LVERA.S.VALL WARNER LATINA 33 2% 22 NELY (TiTO EL BAMBING.R.AYALA.J.OF LA CRUZ EMI TE 42

o 4 s IRREEMPLAZABLE Beyonce @ 34 35 FANTASMA ZIOn 22
TARGATE.B KNOWLES,NE-YD {S.SMITH.B.KNOWLES.M S ERIKSEN, TE HERMANSEN.E LIND A BJORKLUMND.R.PEREZ) COLUMBIA ‘The Iate _0J WALDE.JUNITO.LADEN (F.ORTIZ BABY
PEGAO Wisin & Yandel Featuring Los Vaqueros i 2 POR TU AMOR Alacranes Musical

m 10 18 1IN & YANDEL {J.L.MORERA.L.VEGUILLA) WY MACHETE ‘S'nlget:’:onf A5 3 2 0 URBINA JR. R AVITIA . LUGARDQ DEL TORO {E.URBINA | LUGARDQ DEL TORO VIVISION | 17

S TU AMOR Luis Fonsi frols two @ 7 Y SI VOLVIERA A NACER Alegres De La Sierra gg

S | EREMIAS UNIVERSAL LATINO © the top three = NOT LIZ[ED (PS0SA EDIMAL VIV

@ 17 13 ME MATAS Rakim & Ken-Y Top Latin @ 50 - MANDA UNA SENAL Mana
MYZT R0 (K VASOUEZ.J.NIEVES}) PINA /UNIVERSAL LATING A’bums as FOLV A LDNIALEZ i DLVERA WARNER LATINA

@ 14 14 ME MUERO La 5A Estacion i 4 @ 38 50 LOBO DOMESTICADO Valentin Elizalde g
AAVILA 1N JIMENEZ SONY BMb_N‘_JN_'t_ IS new ISTED (d SEBAST AN) UN/VERSAL LATIND

@ ol TE LO AGRADEZCO. PERO NO Alejandro Sanz Featuring Shakira posthumous @ DI | MI CCRAZONCITO Aventura g
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i 1 DIME QUIEN ES
4 10S RIELERDS DEL NORTE (FONOVISA)
LA NOCHE PERFECTA
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CHRISTINA AGUILERA RCA 04456/AMG " FERGIE WILL.). AM/AZM PROMOVINTERSCOPE
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PUMP 47 1 THE WHISTLE SONG (REVISITED)
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1p ONE DAY MY LOVE 44 13 MANEATER
N'OEA DAVENPORT PEACE B(SQUIT "CURVVE i NELLY FURTARO MOSLEY PROMD/(_SEF_FEN
UL 3 AND 1 AM TELLING YOU I'M NOT GOING | 47 15 EVERLASTING LOVE

GTS FEATURING MINK AVEX 124]/KING STREET
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THE GOOD, THE BAD & THE QUEEN ‘
THE GOOD, THE BAD & THE UEEN P2 0PHONE 7067VRGN

% ARTIST (IMPRINT / PROMOTION LABE )

1 PR U + UR HAND |
J0E) PINK LAFACE 20MBA

W0 EL GRAN COMBO DE PUERTO RICO
| ARROZ CON HABICHUELA (DISCOS 605/SONY BI4G NORTE)
41 g VARIOUS ARTISTS
| ;; 30 BACHATAS PEGADITAS' LO NUEVO Y LO MEJOR 2006 (MOGK & FOLL/SONY BMG NORTE) 2
12 12 VICTOR MANUELLE
a _ DECISION UNANIME (SONY BMG NODRTE)
‘43 13 FONSECA
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VARIOUS ARTISTS
SALSAHITS 2007 (J & N)

N'KLABE
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& ARTIST
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LOS CREADOREZ DEL PASITO DURAGUENSE DE A _FREDO RAMIREZ
RECIO. RECIO MIS CREAOOREZ (DISA)
VALENTIN ELIZALDE
LOBO DOMESTICADD {(UNJVERSAL LA‘HNO)
VALENTIN ELIZALDE
VENCEOGOR [UNIVERSAL LATING)
CONJUNTO PRIMAVERA
EL AMOR QUE NUNCA FUE (FONOVISA/UG)
DIANA REYES
TE VOY A MOSTRAR (UNIVERSAL LATINO)
VARIOUS ARTISTS
OE CORAZON: MI AMOR POR Tl MDISA)
LOS TUCANES DE TIJUANA
EL. PAPA DE LOS POLLITOS (UNIVISION/UG)
4 ANA GABRIEL
LA REINA CANTA A MEXICO (SONY BMG NORTE)
BRONCO / LOS BUKIS / LOS TEMERARIOS
B8T (FONOVISA/UG)
3 K-PAZ DE LA SIERRA
CONQUISTANDO CORAZONES (DISA)
LOS BUKIS
30 RECUERDQS (FONOVISA/UG)
LOS BUKIS
LA MEJOR... COLECCION (FONOVISA/UG)
VALENTIN ELIZALDE
EN VIVO VOL. 1T (UNIVERSAL LATINO)
RAMON AYALA Y SUS BRAVOS DEL NORTE
30 CORRIDOS: HISTORIAS NORTENAS (FREDDIE)
LA AUTORIDAD DE LA SIERRA

I E 5 MOMENTOS INOLVIOABLES (DISA)
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PROPER EDUCATION (THE WALL)
ERIC PRYOZ VS. PINK FLOYQ DATA/MINISTRY OF SOUND
" SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN
HERE (IN YOUR ARIS)
HELLOGODDRYE DRIVE-THRU/SANCTUARY

DANGEROUS POWER
GABRIEL & ORESOEN FEAT. JAN BURTON ORGANIZED NATLRE

THE RIDDLER & TREVOR SIMPSON
ULTRA.DANCE 08 ULTRA 1485 N
GNARLS BARKLEY -
ST ELSEWHERE DOWNTOWN 70003"/ATLANTIC® et
YOUNG LOVE

TOO YOUNG TO FIGHT IT ISLAND 008801/IDJMG
SKINNY PUPPY

MYTHMAKER HELL-O DEATHOAY 633832/SPV

VARIOUS ARTISTS BY MY SIDE

FOREVER FREESTYLE RAZOR & TIE 83147 - FLANDERS SPG
' IMOGEN HEAP g '1'5' 1 GO CRAZY

SPEAK FOR YOURSELF RCA VICTOR 52532 D.H.T. FEATURING EDMEE ROBBINS

THE COUNTDOWN SINGERS 13 SEX 'N' MONEY

FOREVER DISCO MADACY SPECHL PRODLCTS 52379 MADACY 3 OAKENFOLD FEAT. PHARELL WILLIAMS VAVERICK/REPAISE
DJ SKRIBBLE / VIC LATINO b 5 IRREPLACEABLE

THRIVEMIX03 THRIVEOANCE 90758/ HRIVE %% BEYONCE COLUMBIA

DEPECHE MODE ﬁ: 3 14 MY LOVE

THE BEST OF DEPECHE MODE VOLUME 1 SREMITEREPRSS 44266 WarteR 9705 o) Vi JUSTIN TIMBERLAKE FEATURING 1.1, JIWE/ZOMBA
GORILLAZ a 10 -“-‘ GO!

DEMON DAYS PARLOPHONE 738387/ ¢IRGIN " JUPITER RISING CHIME

MADONNA ] ﬁ 15 3 JUSTAGIRL

CONFESSIONS ON A DANCE FLOOR WARNER BROS, 49460*
SCISSOR SISTERS

TA-DAH UNIVERSAL MOTOWN 007493*/UMRG
ENIGMA

A POSTERIORI VIRGIN 69994

THE STARLITE SINGERS

BEST OF DISCO MADACY SPECIAL PROOUCTS 52228MADACY

18 SOUNDTRACK
THE OEVIL WEARS PRADA FOX 44383 WARNER BRO3

IAN VAN DAHL ROBBINS

WHAT GOES AROUND...COMES AROUND
P JUSTIN TIMBERLAKE JIVE,Z0MB/
P9 5, 3 RUNAWAY
| JAMIRDQUAL COLUMBIA
BY THE WAY
1B 3 evn orey AUDIO ONE
g PUT YOUR HANDS UP 4 DETROIT
FEDDE LE GRANO FLAMINGO,/ULT3A

12150 CASCADA TAKE IT
] EVERYTIME WE TOUCH ROBBINS 75084 " TOM NOVY & LIMA KOSMO
16 27 BELANOVA LOVE ME OR HATE ME (F**K Youmt;
Y DULCE BEAT UNIVERSAL LATING 006301 LAY SOVEREIGN DEF JAM/IDJMA
- MOBY

14 1 HURT
. GHRISTINA AGUILERA RCA/RMG

@ {7 5 YOU'LL ALWAYS HAVE ME a
| =i DANIELLE BOLLINGER ESNTION S.LVER

—
0 WIND IT UP
n o 5 GWEN STEFAN! INTERSCOPE

4 YEAH YEAH
FULL INTENTION PRESENTS BODYROX “EAT LUCIANA EYE INDUSTRIES

RIDING THE WAVE (COUNT NG [OWN THE DAYS)
SUNFREAKZ FEATURING-ANDREA BRITTCN OXYD

GO-THE VERY BEST OF MOBY V2 27347

THE RAPTURE

PIECES OF THE PEOPLE WE LOVE UNNERSAL MOFOWN D07438UMRS
SHE WANTS REVENGE

SHE WANTS REVENGE PERFECTKISSFLAWA ESYTER=H 005567 */NTERSCIPE
GOLDFRAPP

SUPERNATURE MUTE 9296 ®

GOTAN PROJECT
LUNATICO XL 195°/BEGGARS GROUP

TEDDYBEARS CURIOUS
SOFT MACHINE BIG BEAT/ATLANTIC 31551/AG 4 STRINGS ULTRA
THE STARLITE SINGERS FEEL ALIVE

25 | 2E-ENIRY

2
'5- 2 ULTIMATE DANCE HITS MADACY SPECIAL PRODECTS 52230MADACY | =

BENASSI BROS. ULTRA

53
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2% (SOUNDSCAN JAPAN) FEBRUARY 6, 2007
wew GLAY
LOVE 1S BEAUTIFUL (LTD VERSION CD-+DVD) TOSHIBA/EMI
3 YUNA ITO
HEART SONY
2 SUGASHIKAO
ALL SINGLES BEST BMG FUNHOUSE
, YUNAITO
HEART (FIRST LTO VERSION) SONY
INEW RHYMESTER
MADE IN JAPAN, BEST OF.. (LTO EDITION) KIOON
4 \ADE IN TWENTY (20) (€O-+DVD) AVEX TRAX
NEW GWEN STEFANI
SWEET ESCAPE (FIRST LTO VERSION) UNIVERSAL
6 NORAH JONES
NOT TOO LATE TOSHIBA/EMI
NEW VARIOUS ARTISTS
HOSTRANCE TOSHIBA/EMI
9 KOBUKUROC

ALL SINGLES BEST {FIRST LTD EDITION) WARNER

FRANCE i

N o o

10

A_*N

(SNEPAFDP/TITE-LIVE)
NORAH JONES

FEBRUARY &, 2007

NEW NOT TOO LATE BLUE NOTE
nEw MADONNA
THE CONFESSIONS TOUR WARNER BROS
; BENABAR ,
REPRISE DES NEGOCIATIONS JIVE
, YANNICK NOAH
CHARANGO SAINT GEORGE
{ MICHEL DELPECH
MICHEL DELPECH AZ
; DIAM'S
DANS MA BULLE CAPITOL
New MAFIA K1FRY
JUSQU'A LA MORT MENACE RECDRDS
wEw AARON
ARTIFICIAL ARIMALS RIDING ON NEVERLAND DISCOGRAPH
4 CARLA BRUNI
NO PROMISES NAIVE
g SHYM

MES FANTAISIES UP

ITALY

(FIMI/NIELSEN)

MADONNA
THE CONFESSIDNS TOUR WARNER BROS

FEBRUARY 5, 2007

ELISA
SDUNDTRACK'36-06 SUGAR

AVION TRAVEL
DANSON METROPOLOLI SUGAR

MARIO BIONDI
HANDFUL OF SOUL SCHEMA

10 CANTO ATLANTIC

LAURA PAUSINI

NORAH JONES
NOT T0O LATE BLUE NOTE

ZUCCHERO
FLY POLYDOR

ANTONELLO VENDITTI
OIAMANTI RCA

U218 SINGLES MERCURY

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

™S
N week
o @ n m S

R )

LAST
WEEK

SWEDEN -+

SINGLIES

{GLF) FEBRUARY 2,:2007

I CAN'T SAY I'M SORRY
ERIK SEGERSTEOT COLUMBIA

VARSTA SCHLAGERN
MARKOOLIO/LINOA BENGTZING ARIOLA

EVERYTHING CHANGES
MARKUS FAGERVALL RCA

1

2

DON'T YOU KNOW
UNITED DJ'S VS. PANDORA CAPITOL

LOSE YOU
LINDA SUNDBLAD MONZA

ALBUMS

‘.
2
3
4

NEW

SALEM AL FAKIR
THIS IS WHO | AM VIRG(N

1

NEW

LASSE STEFANZ
40 LIUVA AR! MARIANN

LENA PHILIPSSON
LENA 20 AR COLUMBIA

2

3

MONEYBROTHER
PENGABRORSAN HACKA SKIVINDUSTRI

BARRY WHITE
GOLD UMTV
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ALBUMS

(THE OFFICIAL UK CHARTS CD.}

NORAH JONES
NOT T00 LATE BLUE NOTE

FEBRUARY 4, 2007

KLAXONS
MYTHS OF THE NEAR FUTURE RINSE/POLYDOR

THE VIEW
HATS OFF TO THE BUSKERS 1965

JAMIE T
PANIC PREVENTION VIRGIN

AMY WINEHOUSE
BACK TO BLACK (SLAND

JUST JACK
OVERTONES MERCURY

MADONNA
THE CONFESSIONS TOUR WARNER BROS

SNOW PATROL
EYES OPEN FICTION POLYDOR

JAMES MORRISON
UNDISCOVERED POLYDOR

KEANE
UNDER THE IRON SEA ISLAND

AUSTRALIA 7=

i
KL
=z (ARIA) FEBRUARY 4, 2007
1 SNOW PATROL
EYES OPEN FICTION/POLYDOR
NORAH JONES
NEW o1 100 LaE BLUE NOTE
3 DAMIEN LEITH
THE WINNER'S JOURNEY S0NY BMG
2 PINK
'™ NOT DEAD LAFACE/ZOMBA
6 THE KILLERS
SAM'S TOWN ISLAND
12 NELLY FURTADO
LOOSE MOSLEY; GEFFEN
9 ESKIMO JOE
BLACKFINGERNAILS, RED WINE WARNER
4 SOUNDTRACK
HAPPY FEET ATLANTIC
11 MY CHEMICAL ROMANCE
WELCOME TO THE BLACK PARADE REPRISE
7 U2

U218 SINGLES MERCURY

SPAIN

ALBUMS

{PROMUSICAE/MEDIA) FEBRUARY 7. 2007

New MADONNA
* THE CONFESSIONS TOUR WARNER BROS
, ILDIVO
SIEMPRE SYCO
NORAH JONES
et NOT 700 LATE BLUE NOTE
7 ABBA
THE COMPLETE SINGLES COLLECTION POLYDOR
, LA OREJA DE VAN GOGH
GUAPA SONY BMG
5 LA QUINTA ESTACION
EL MUNDO SE EQUIVOCA SONY BMG
4 AMARAL
PAJAROS EN LA CABEZA VIRGIN
5 LUZ CASAL
PEQUENOS, MEOIANOS Y GRANOES EXITOS CAPITOL
s SORAYA ARNELAS
OCHENTAS VALE
5 ALEJANDRO SANZ

EL TREN O LOS MOMENTOS WARNER

IRELAND

SINGLES

{(IRMA/CHART TRACK)

GRACE KELLY
MIKA CASABLANCA/ISLAND

FEBRUARY 2, 2007

STARZ IN THEIR EYES
JUST JACK MERCURY

TOO LITTLE TOO LATE
JOJO DA FAMILY, BLACKGROUND UNIVERSAL

1

A MOMENT LIKE THIS
LEONA LEWIS SONY BMG

4

SMACK THAT
AKON FT. EMINEM KONVICT/UPFRONT/SAC/UNIVERSAL MOWTOWN

ALBUMS

SNOW PATROL

¥ EvEs open FICTION/P0LY00R
NORAH JONES
NEW o1 To0 LATE BLUE NOTE
» RAZORLIGHT
RAZORLIGHT VERTIGO
New KLAXONS
MYTHS OF THE NEAR FUTURE RINSE/POLYDOR
3 THEVIEW

HATS OFF TO THE BUSKERS 1965

| Go to www.billboard.biz for complete chart data
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ALBUMS

(MEOIA CONTROL)

NORAH JONES
NDT T0O LATE EMI

FEBRUARY 6, 2007

MADONNA
THE CONFESSIONS TOUR WARNER BROS.

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

PINK
I'M NDT DEAD { AFACE/ZOMBA

DECLAN
THANK YOU STARWATCH

CARLA BRUNI
NO PROMISES NAIVE

ROSENSTOLZ
DAS GROSSE LEBEN ISLAND

THE GOOD THE BAD & THE QUEEN
THE GOOD THE BAD & THE QUEEN HONEST JONS

STEFAN GWILDIS
HEUT IST DER TAG SONY BMG

SIDO
ICH AGGRO BERLIN

CANADA

{SDUNDSCAN)

NORAH JONES
NOT TOO LATE BLUE NOTE/EMI

FEBRUARY 17, 2007

MADONNA
THE CONFESSIONS TOUR WARNER BROS /WARNER

VARIOUS ARTISTS
2007 GRAMMY NOMINEES GRAMMY/SONY BMG CMG/SONY BMG

JUSTIN TIMBERLAKE
FUTURESEX LOVESOUNDS JiVE SONY BMG

NELLY FURTADO
LOOSE MOSLEY/GEFFEN/UNIVERSAL

GWEN STEFANI
THE SWEET ESCAPE INTERSCOPE/UNIVERSAL

VARIOUS ARTISTS
MUCHDANCE 2007 UNIVERSAL

THE SHINS
WINCING THE NIGHT AWAY 5UB POP

AKON

KONVICTED KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN/UNIVERSAL

THE BEATLES
LOVE APPLE/CAPITOL/EMI

BRAZIL

nE
2l
Sz

(SUCESSO MAGAZINE)

PADRE MARCELO ROSSI
__ MINHA BENCAD SONY BMG

FEBRUARY 6, 2007

CESAR MENOTTI & FABIANO
PALAVRAS DE AMOR - AD VIVO:

VARIOUS ARTISTS
SAMBAS OE ENREDD 2007 - RID DE

BANDA CALYPSO
VOL. 10 - ACELEROU 110

VARIOUS ARTISTS
PANCADAO 00 CALDEIRAD DO HUCK S0M

CHICLETE COM BANANA
TABULEIRO MUSICAL SONY BIMG

VARIOUS ARTISTS
SUMMER ELETROHITS TVZ 3 50M LIVRE

ROBERTO CARLOS
OUETOS 50NY BMG

SOUNDTRACK
PAGINAS DA VIDAINTERNACIONAL SOM LIVRE

CIDIA E DAN
OUETOS ROMANTICOS PERFORMANCE BE

NEW ZEALLAND -

SINGLES
e
s
<% (RECORD PUBLICATIONS LTD,) FEBRUARY 7, 2007
1 SMACK THAT
AKON FT. EMINEM KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
3 SAYIT RIGHT
NELLY FURTADO MOSLEY/GEFFEN
2 SHORTIE LIKE MINE
BOW WDW FT. CHRIS BROWN COLUMBIA
g CHASING CARS
SNOW PATROL FICTION/POLYOOR
new FACE DOWN

RED JUMPSUIT APPARATUS VIRGIN

new NORAH JONES

4

2

NOT TOO LATE BLUE NOTE

THE FRAY
HOW TO SAVE A LIFE EPIC

BROOKE FRASER
ALBERTINE SONY BMG

J.J CALE/ERIC CLAPTON
THE ROAD TO ESCONDIDO REPRISE

POD
GREATEST HITS THE ATLANTIC YEARS WEA

Data for week of FEBRUARY 17, 2007 |

www.americanradiohistorv.com
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a (NIELSEN SOUNDSCAN INTERNATIONAL) FEBRUARY 17, 2007

GRACE KELLY
MIKA CASABLANCA ISLAND

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY FUELED BY RAMEN/ISLAND

NELLY FURTADO MOSLEY GEFFEN

STARZ IN THEIR EYES
JUST JACK MERCURY

ALL GOOD THINGS (COME TO AN END)

SAME JEANS

 THE VIEW 1965

HOW TO SAVE A LIFE
THE FRAY FPIC

PERFECT (EXCEEDER) (RADIO EDIT)
MASON VS PRINCESS SUPERSTAR DATA

GOLDEN SKANS
KLAXONS POLYDDR

CHASING CARS
SNOW PATROL POLYDOR/A&M/INTERSCOPE

THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE

TOO LITTLE TOO LATE
J040 DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN

[ WANNA LOVE YOU
AXON FT. SNOOP DOGG KONVICTUPFRONT/SRG/UNVERSAL MOTOWN UNVERSAL

PATIENCE
TAKE THAT POLYDOR

AMERICA
RAZORLIGHT VERTIGO

THE PRAYER
BLOC PARTY WICHITA

SNOW ((HEY OH))
RED HOT CHILI PEPPERS WARNER BROS

PROPER EDUCATION (THE WALL) (RADIO EDIT)
ERIC PRYDZ VS PINK FLOYD DATA

LUV u
THE ORDINARY BOYS B-UNIQUE/POLYDOR

IRREPLACEABLE (ALBUM VERSION)
BEYONCE COLUMBIA

LAST
WEEK

REHAB
AMY WINEHOUSE ISLAND

1]

FILANDERS

(PROMUVI) FEBRUARY 7, 2007

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADD MOSLEY/GEFFEN

DEAR MR. PRESIDENT
PINK LAFACE ZOMBA

PROPER EDUCATION
ERIC PRYDZ VS. PINK FLOYD DATA

8

HURT
CHRISTINA AGUILERA RCA

3

SMACK THAT
AKON FT. EMINEM KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

ALBUMS

NORAH JONES
NOT TOO LATE BLUE NOTE

ARNO
JUS OF BOX DELABEL

MADONNA
THE CONFESSIONS TOUR WARNER BROS

INEW

NEW

MARCO BORSATO
SYMPHONICA IN ROSSO MERCURY

MARVA
HERINNERINGEN. OE GROOTSTE HITS VANMARVA TOPKAPI

ARGENTINA En

(CAPIF)
MANA
AMAR ES COMBATIR WARNER

THE CHEETAH GIRLS
THE CHEETAH GIRLS 2 UNIVERSAL

FEBRUARY 6, 2007

RICKY MARTIN
MTV UNPLUGGED COLUMBIA

ALEJANDRO SANZ
EL TREN DE LOS MDMENTOS WARNER

MADONNA
THE CONFESSIONS TDUR WARNER BROS

LA RENGA
TRUENGTIERRA SONY BMG/FYN § A

ROD STEWART
STILL THE SAME: GREAT ROCK CLASSICS OF

U2
U218 SINGLES MERCURY

ALEJANDRO SANZ
VERANG 2007 WARNER

VARIOUS ARTISTS
D-MODE PRESENTA D-SUMMER 2007 (2CD)

CHARTS LEGEND on Page 56
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z  SALES CHARTS OF 20 EUROPEAN COUNTRIES.

EUROCHARTS

SINGILE

Al

EUROCHARTS ARE COMPILED BY BILLBOARD FROM TIE NATIONAL SINGLES ARD ALBUM
FEBRUARY 7, 2007
ALL GOOD THINGS (COME TO AN END)

NELLY FURTADO MOSLEY GEFFEN

PROPER EDUCATION
ERIC PRYOZ VS. PINK FLOYD DATA

HURT
CHRISTINA AGUILERA RCA

MARLY-GOMONT
KAMINE RCA

GRACE KELLY
MIKA CASABLANCA/ISLAND

SMACK THAT
AKON FI. EHMINEM KONVICT/UPFRONT/SRC/UNIVERSAL JOTOWN

UEBERS ENDE DER WELT
TOKIO HOTEL (SLAND

FOUS TA CAGOULE
FATAL BAZOOKA UP MUSIC

THIS AIN'T A SCENE, IT'S AN ARM3 RACE
FALL OUT 80Y MERCURY ]

STARZ IN THEIR EYES

JUST JACK MERCURY

EVERYTIME WE TOUCH
CASCADA ANDORFINE

FAIS LA POULE
SEBASTO SONY BMG

SUMMER WINE
VILLE VALO/NATALIA AVELON WARNER

THE PRAYER
BLOC PARTY WICHITA

PATIENCE
TAKE THAT POLYDOR

See Chart Legend for rules and explanations. © 2007, Bielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved

SALES DATA COMPILED BY

N

Nieisen
SoundSgan

| )= ;
.. ..A A.

, ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

HARRY CONNICK, JR. !
OH, MY NOLA COLUMBIA 88851/SONY MUSIC

MICHAEL BUBLE
IT'S TIME t43/REPRISE 48946/WARNER BRDS. ®

2 199 DIANA KRALL
- " FROM THIS MOMENT ON VERVE 007323/VG

HARRY CONNICK, JR.
CHANSON DU VIEUX CARRE MARSALIS 460006/ROUNDER

»  MADELEINE PEYROUX
- HALF THE PERFECT WORLD ROUNDER 613252
. CHRIS BOTTI

T LOVE AGAIN: THE OUETS COLUMBIA 77506/S0NY LUSIC ® _a
.. RAY CHARLES + THE COUNT BASIE ORCHESTRA
~ RAY SINGS BASIE SWINGS HEAR 30026/CONCORD

61 TONY DESARE
- 1 LAST FIRST KiSS TEL ARC JAZZ 83651/TELARC

- THE BBC BIG BAND ORCHESTRA
~ BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249/MADACY

5 1g¢ GLADYS KNIGHT
! . _BEFORE ME VERVE 006225/VG

. NAT KING COLE
* THE VERY BEST OF NAT KING COLE CAPITOL 59324

MICHAEL BUBLE

t '2 | 8 & - CAUGHT IN THE ACT 143/REPRISE 49444/WARNER BF DS.
-§| 7  SONNY ROLLINS
= SONNY, PLEASE EMARCY 71690 !

44 11 p- PAT METHENY/BRAD MEHLDAU
THANY MEHLOAU NONESUCH 79954/ WARNER BRCS.

TIN HAT TRIO
1 THE SAD MACHINERY OF SPRING HANNIBAL 1524/RYK0DISC
18

13 4¢ LOUIS ARMSTRONG
= THE DEFINITIVE COLLECTION HIP-0/VERVE/CHRONICLES 004893/UME
o

THELONIOUS MONK QUARTET WITH JOHN COLTRANE
B8 15 2t

AT CARNEGIE HALL THELONIOUS/BLUE KT "5173*/3LG
MILES DAVIS
COOL & COLLECTED LEGACY/COLUMBIA 84784/SONY MUSIC

|46 1c KEITH JARRETT
°T THE CARNEGIE HALL CONCERT ECM 007362/UNIVERSAL CLASSICS GROUP

'@' ELVIS COSTELLO & ALLEN TOUSSAINT
THE RIVER IN REVERSE VERVE FORECAST 006660/VG @

—
24 FEBRUARY 7, 2007 E 19 24 CHRIS EOTTl T -
LIVE: WITH ORCHESTRA & SPECIAL GUESTS COLUMBIA BO458/SONY MUSIC ®
Bl rres o e e 22 2 35 KATIE MELUA
MADONNA = PIECE BY PIECE DRAMATICO/UNIVERSAL MOTOWN 003868/UMRG
NEW 1 HE CONFESSIONS TOUR WARNER BROS @ i 20 23 TONY BENNETT
. NELLY FURTADO = T;Aﬁmns OF THE ‘60 RPM/COLUMBIA B4779/SINY MUSIC
LOOSE MOSLEY/GEFFEN
“PINK 24 18 10 e COLUMBIA 76946/SONY MUSIC
M NOT DEAD LAFACE/ZDMBA % " 12 13 NANCY WILSON
, CARLA BRUNI = " TURNEO TO BLUE MCG JAZZ 10222/TELARC
10 PROMISES NAIVE —
3 THE GOOD THE BAD & THE QUEE}
ey KLAXONS b = PR =
9 U2
U218 SINGLES MERCURY S =it
¢ THE VIEW 5E ¢ ARTIST i.
©_HATS DFF TO THE BUSKERS 1965 =2 =2 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL =
AMY WINEHOUSE YO-YO MA
8 _BACK TO BLACK SLAND 1 hg APPASSIONATO SONY CLASSICAL D2668/SONY BMG MASTERWORKS I
10 JUSTIN TIMBERLAKE 2 | 2 18 STING
| FUTURESEX/LOVESDUNDS JIVE/ZOMBA L ' SONGS FROM THE LABYRINTH DG 007220/UNIVERSAL SLASSICS GROUP
JAMES MORRISON - JOSHUA BELL
_ UNDISCOVERED POLYDOR © VOICE DF THE VIOLIN SONY CLASSICAL 87779/SDNY EMG MASTERWORKS
SNOW PATROL ANNA NETREBKO
EYES OPEN FICTION/PDLYDDR - RUSSIAN ALBUM DG 008153/UNIVERSAL CLASSICS GROUP
new JAMIET LORRAINE HUNT LIEBERSON WITH THE BOSTON SYMPHINY ORCHESTRA (LEVINE)
Mlc PREVENTION VIRGIN _lDRRNNE HUNT LIEBERSON SINGS PETER LIEBERSON: NERUDA SONGS NOHESUCH 79954/ WARNER BROS.
IL DIVO LANG LANG
SIEMPRE SYCO DRAGON SONGS DG 008233/UNIVERSAL CLASSICS GROUP @
SOUNDTRACK
THE PAINTED VEIL DG 008254/UNIVERSAL CLASSICS GROUP
ANDRE RIEU
RAD'() AIRPLAY N THE HOMECOMING! DENON 17613/SLG
Mus.c Control GABRIELA MONTERO
RAOIO AIRPLAY INFORMATION FROH 17 EUROPEAN COSNTRIES AS ADNITDRED AND BACH & BEYOND EMI CLASSICS 64647/BLG
3 TABULATED BY NIELSEN MUSIC CONTROL THE 5 BROWNS
== FEBRUARY 7, 2007 | NO BOUNOARIES RCA RED SEAL 78719/SONY BMG MASTERWORKS ®
ALL GOOD THINGS (COME TO AN END) ANONYMOUS 4/DAROL ANGER/MIKE MARSHALL i
2 GELLY FURTADD MOSLEY/GEFFEN sER) 78 28 GLonvLAND HARMONIA MUNDI 907400
1 IRREPLACEABLE iZ 1 9% YO-YO MA/THE SILK ROAD ENSENBLE
BEYONGE KNOWLES COLUMBIA == _SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 3962/S0NY BIG MASTERWORKS
HURT - LIBERA
4 CHRISTINA AGUILERA RCA w Ll L0 ANGEL VOICES EMI CLASSICS 70523/BLG |
| WANNA LOVE YOU @1 1q: VARIOUS ARTISTS
7" AKON FT. SNOOP DOGG KONVICT/UPFRONT/SRC/UNVERS AR MOTOWN ; 1B 190 MCCARTNER'S ECCE COR MEUM Exl GLASSICS 7C424/BLG
U + UR HAND i RENEE FLEMING
5 pINK LAFACE/ZOMBA m' 10018 0MAGE: THE AGE DF THE DIVA OECCA 007405/UNIVERSAL CLASSICS GROUP
s PATIENCE S 15 4 JANINE JANSEN/GEWANDHAUS ORCHESTRA (CHAILLY)
TAKE THAT POLYDOR - | MENDELSSOHNBRUCH: CONCERTOS & ROMANGE DECCA 007260 UNIVERSAL GLASSICS GROUP
MY LOVE VARIOUS ARTISTS
S JUSTIN TIMBERLAKE £T. T2 JVE/ZOLEA 21: BEDTIME BEATS: THE SECRET T0 SLEEP SMASH 77617/RHIND
SNOW (HEY OH) a4 POLYPHONY (LAYTON)
8 RED HOT CHILI PEPPERS WARNER BROS. 1. UHITACRE: CLOUDBURST AND OTHER CHORAL WORKS HYPERION 6753/ HARMONIA MUND)
CHASING CARS . HILARY HAHN
10 SNOW PATROL FICTION/POLYODR 7 pAGANINI/SPHOR: VIOLIN CONCERTOS 0G 007188/UNIVERSAL CLASSICS GROUP
AMERICA JANINE JANSEN
RAZORLIGHT VERTIGO 21 24 ;2000 THE FOUR SEASONS DECCA 005507/UNIVERSEL CLASSICS GROUP
1 DON'T NEED A MAN - DANNY ELFMAN
THE PUSSYCAT DOLLS A8N/INTERSCOPE SERENADA SCHIZOPHRANA SONY CLASSICAL B9780/SCNY BMG MASTERWORKS
MARLY-GOMONT BOSTON BAROQUE (PEARLMAN)
12 anit rca - CHERUBINI: REQUIEN IN € MINOR TELARC 80658 -
16 GRACE KELLY ESTONIAN PHILHARMONIC CHAMBER CHOIR (HILLIER}
WIKA CASABLANCA/ISLAND PART: 0A PACEM HARMONIA MUNDI 907401
YOU GIVE ME SOMETHING VARIOUS ARTISTS
¥5 AMES MORRISON POLYDOR E MOZART! DG 006730 UNIVERSAL CLASSICS GROUP
26 RUBY WS BOCELLY/MARINEZ/ANTNONUCCI/PICCOLI (MERCURIO)

KAISER CHEIFS B-UNIQUE/POLYODR

PAGLIACCI DECCA 007181 UNIVERSAL CLASSICS GROLP

For chart reprints call 64€.654.4633
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ARTIST g
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL ]

DAVE KOZ i
AT THE MOVIES CAPITOL 11405
, KENNY G
= '™ IN THE MOOO FOR LOVE.. THE MOST ROMANTIC MELODIES OF ALL TIME ARISTA 82650/RMG
GEORGE BENSON & AL JARREAU
Y GIVIN'IT UP MONSTER 2316/CONCORD

4 19 BONEY JAMES
y SHINE CONCORD 30049

", » WALTER BEASLEY
{ E READY FOR LOVE HEADS UP 3116
o 7 1 VARIOUS ARTISTS
A FOREVER, FOR ALWAYS, FOR LUTHER VOLUME Il RENDEZVOUS 5122
0 s
=

KENNY G
THE ESSENTIAL KENNY G LEGACY/ARISTA 75487/RMG
& 1a MEDESKI SCOFIELD MARTIN & WOOL
: OUT LOUOER NOIRECTO 01
¢ 25 FOURPLAY
= X BLUEBIRO 86399/ACA VICTOR

WAYMAN TISDALE
THE VERY BEST OF WAYMAN TISDALE GRP 008197/VG

N :1"| NINA SIMONE
- ‘, REMIXES & REIMAGINED LEGACY/RCA 01280/RMG

18 3 PETER WHITE
b = SE. pLaYIN FAVOURITES LEGACY/COLUMBIA 94992/SONY MUSIC
ERRTE

[

WAYMAN TISDALE
WAY UP1 RENDEZVOUS 5118

o INCOGNITO
W BEES + THINGS + FLOWERS RICE/NARADA JAZZ 70179/BLG SR
ﬁ 12 CHUCK LOEB
- | € " PRESENCE HEADS UP 3117

1€ JAZZMASTERS
8 JAZZMASTERS V TRIPPIN ‘N' RHYTHM 90522/V2

1e 22 THE RIPPINGTONS
| 20TH ANNIVERSARY PEAK 30000/CONCORD @ .

48 2C 6¢ JAMIE CULLUM
"5 CATCHING TALES VERVE FORECAST/UNIVERSAL MOTOWN 005478/MG/UMRG ®

' . ROB WHITE
@ 228 (67 11 miDk £2 90953/0RPHEUS

{20 21 4z MINDI ABAIR

5 34

LiFE LESS ORDINARY GRP 006222/VG
A WiLL DOWNING
S, THE BEST OF WiLL DOWNING: THE MILLENNIUM COLLECTION HIP-0 004869/UME
- HERBIE HANCOCK

o7, 7_5 POSSIBILITIES HEAR HANCOCK 70013/VECTOR

h 23 23 LEE RITENOUR
B 7 " SMOKE N MIRRORS | E./PEAK 23001/CONCORD

@ PIECES OF A DREAM
i i PILLOW TALK HEADS UP 3105
=] 27 MARION MEADOWS
!H] 2? 37 DRessen T0 CHILL HEADS UP 3105

ARTIST :
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

° 1 13 JOSH GROBAN -
AWAKE 143/REPRISE 44435/ WARNER BROS. © = e |
IL DIVO B
"\ SIEMPRE 5YCO/CDLUMBIA D2673/SONY MUSIC w5

' ANDREA BOCELLI i
UNDER THE DESERT SKY SUGAR/DECCA 007831/UNIVERSAL CLASSICS GROUP ®

ANDREA BOCELLI
AMORE SUGAR/DECCA 006069/UNIVERSAL CLASSICS GROUP

n
4 'gs ILDIVO n
®

IL DIvD SYCO/COLUMBIA 93363/SONY MUSIC ®
IL DIVO
5 ANCORA SYCO/COLUMBIA 76914/SONY MUSIC
~ JUANITA BYNUM & JONATHAN BUTLER
GOSPEL GOES CLASSICAL FLOW 1694/MARANATHA!
50 ANDREA BOCELLI I
AMOR SUGAR VENEMUSIC 006144/UNIVERSAL LATIND b
- SARAH BRIGHTMAN
~ DIVA: THE SINGLES CDLLECTION NEMOD STUDIO/ANGEL 73671/ELG
SOUNDTRACK
PRIDE & PREJUDICE OECCA 005620/UNIVERSAL CLASSICS GROUP
5y VITTORIO
[ VITTORIO POLYDOR/DECCAMUSIC FOR A BETTER WORLD 007307/UNIVERSAL C_ASSICS GROUP
CHLOE
. WALKING IN THE AR MANHATTAN 42961/BLG
- JOHN WILLIAMS YO-YO MA/ITZHAK PEILNV AN
. MEMOIRS OF A GEISHA (SOUNOTRACK; SONY CLASSICAL 74708/SONY BMG MSTHRWORKL
MORMON TABERNACLE CHOIR
THEN SINGS MY S_OUL MORMON TABERNACLE CHOIR 70036
SOUNDTRACK
" STAR WARS EPISODE Ill. REVENGE OF THE SITH SONY CLASSICAL 94220/'SONY BMG MASTERWORKS @
HAYLEY WESTENRA
| 0DYSSEY DECCA 005440/UNIVERSAL CLASSICS GROUP
VARIOUS ARTISTS
IMMORTALIZED: THE STRING QUARTET TRIBUTE TO EVANESCENCE VITAMIN 9432 2
THE STRING QUARTET TRIBUTE
~ UNINHIBITEO: THE STRING QUARTET TRIBUTE TO HINDER VITAMIL 9449
7' SARAH BRIGHTMAN
- LDVE CHANGES EVERYTHING: THE ANDREW
20 17 38 SOUNDTRACK
= — Az g THE DA VINCt CODE DECCA 006479/UNIVERSAL CLASSICS GROUP
-3 GLENN DANZIG
" BLACK ARIA il EVILIVE 2097/MEGAFORCE
.g THE TEN TENORS
HERE'S TO THE HEROES RHIND 63674
.q RONAN TYNAN
3 EE_ DAWNING OF THE DAY DECCA 007339/UNIVERSAL CLASSICS GROUP
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ILECTION VOL 2

i;r 2 7 MORMON TABERNACLE CHOIR

LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017

BOND
EXPLDSIVE: THE BEST DF BONO MBO/DECCA 004748/UNIVERSAL CLASSICS GROUP ®
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CHARTS
oy 2

ALBUM CHAR IS

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B hip-hop retail charts is compiled by Nielsen
SoundScan from a natlonal subset of core stores that specialize In those genres.

@ Albums with the greatest sales gains this week.

GREATEST Where included, this award Indicates the title
GAINER with the chart's largest unit Increase.

Where included, this award indlcates the title with
the chart s blggest percentage growth.

Indicates album entered top 100 of The Billboard 200
m and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. ® atter price indicates album only available on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® DualDisc avail-
able. ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and
vinyl LP availability are not included on all charts.

SINGLES CHAR [ S S

RADIO AIRPLAY SINGLES CHARTS

Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an Increase in audience (or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simuftaneousty

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Airplay charts
simuttaneously if they have been on the Hot R&B Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
been on the chart for more than 20 weeks and rank below 10 in detections or audi-
ence, provided that they are not still gaining enough audience polnts to bullet. Songs
are removed from the Adult Top 40, Adult Contemporary. Adult R&B. and Hot Dance
Airplay charts if they have been on the chart for more than 20 weeks and rank below
15 (20 for Modern Rock and Latin) or if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected. compiled, and provided by
Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is complled
from a national subset panel of core R&B Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

@ CD single avallable. ® Digltal Download available. ! DVD single avallable.
© Vinyl Maxi-Single available. @ Vinyl Single available. @ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

ﬁ Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a t-5 scale; final results are based on weighted posi-
tives. Songs with a score of 65 or more {75 or more for country) are judged to
have Hit Potentlal; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of cur-
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500.000 albums (Gold). Bl RIAA certification for net shipment

for 1 million units (Platinum). D RIAA certification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album’s
multi-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. C Certification for net shipments of 100,000 units (Oro). [ Certification
of 200,000 units {Platino). 2 Certification of 400,000 units {Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500.000 paid downloads (Gold). Bl RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song’s
muttiplatinum level. _ RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.
RIAA gold certification for net shipment of 50,000 units for shortform or

longform videos. Bl RIAA platinum certification for net shipment of 50,000 units

for video singles. | RIAA platinum certification for sales of 100,000 units for

shortform or longform videos.

DVD SALES;VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. ll RIAA platinum certification for sales of 100,000 units or $2
million In sales at suggested retail price. { ' IRMA gold certification for a minimum
sale of 125.000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for non-the-
atrical titles. [ | IRMA platinum certificatlon for a minimum saie of 250,000 units or a
doltar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.
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ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE}
BOB SEGER & THE SILVER BULLET BAND
GREATEST HITS CAPITOL 30334 (16.98)

SELAH

HIDING PLACE CURB 78834 {15.98)

[LIZNR NORAH JONES

B cert

COME AWAY WITH ME BLUE NOTE 32088°/BLG (17.98)

GUNS N' ROSES
GREATEST HITS GEFFEN 0077 14/INTERSCOPE (16.98)

RASCAL FLATTS

FEELS LIKE TODAY LYRIC STREET 165049/HOLLYWOOD (18.98)
JOSH GROBAN

CLOSER 143/REPRISE 48450/WARNER BROS. (18.98) @
CREED

GREATEST HITS ‘WIND-UP 13103 (16.98 CD/OVD) @

PINK FLOYD

DARK SIDE OF THE MOON CAPITOL 46001+ (16 98/10.98)
THE DOORS

BEST OF THE DOORS ELEKTRA/ASYLUM 60345/ELEKTRA (18.98)
TIM MCGRAW

GREATEST HITS CURB 77978 {18.98/12.98)

NORAH JONES
FEELS LIKE HOME BLUE NOTE 84800°/BLG (18 98)

16 BIGGEST KITS LEGACY/C ,‘L_UMA (NASHVILLE) 69739/SONY MUSIC (11.98/7.98

JOHNNY CASH

TOBYMAC
MOMENTUM FOREFRONT 25924 (17.98 CD)

JOURNEY
JOURNEY'S GREATEST HITS LEGACY/COLUMBIA 85889/SONY MUSIC (18.98/12.98)

EVANESCENCE
FALLEN WIND-UP 13063 (18.98)

KEITH URBAN
BE HERE CAPITOL NASHYILLE 77489 (18.98)

|
|

MICHAEL BUBLE
MICHAEL BUBLE 143 REPRISE 48376/WARNER BROS. (18.98)

"BOB MARLEY AND THE WAILERS
LEGEND. THE BEST OF BOB MARLEY AND THE WAILERS 11+ GONGISLAND S4B004UNE (1398/8.96)

524
56
107

154

668
94
780

95

325
579

12

764
1187

7t

64
258
115
199

219

CREEDENCE CLEARWATER REVIVAL
CHRONICLE THE 20 GREATEST HITS FANTASY 2°/CONCORD (17.98/12.98)

THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085/WALT DISNEY (7.98)

SUGARLAND
TWICE THE SPEED OF LIFE MERCURY 002172/UMGN (13.98)

STEVIE WONDER

THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTV 066164/UME (18.98)

TOBY KEITH
GREATEST HITS 2 DREAMWORKS (NASHVILLE) 002323/UMGN (13.98

DEF LEPPARD
VAULT -- GREATEST HITS 1980-1995 MERCURY 528718/UME (18.98/11.98)

DANE COOK
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CO/DVD) &

THE BEATLES

1 APPLE 29325/CAPITOL (18.96/12.98)

QUEEN

GREATEST HITS HOLLYWODD 161265 (18 98/11.9¢

ORIGINAL BROADWAY CAST RECORDING

_ WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (1898)

METALLICA
METALLICA ELEKTRA 6111°

*/AG (18.98/11.98)

GEORGE STRAIT

50 NUMBER ONES MCA NASHVILLE 000459/UMGN (25 98)
PRINCE

THE VERY BEST OF PRINCE WARNER BROS 74272 (16.98
SOUNDTRACK

GREASE POLYOOR/UNIVERSAL 825095/UME (18.98)

TOM PETTY AND THE HEARTBREAKERS
GREATEST HITS MCA 110813, UME (18 98 12 98)

LYNYRD SKYNYRD
ALL TIME GREATEST HITS MCA 112229/UME (15.98/12.98)

JOSH GROBAN

JOSH GROBAN 143/REPRISE 48154/ WARNER BROS. (18 98

AC/DC

BACK IN BLACK LEGACY/EPIC 80207 " /SONY MUSIC (18.98) ®

THE BEACH BOYS
THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (16.98)

JOHN LEGEND
GET LIFTED G.0.0.D /COLUMBIA 92776°/SONY MUSIC (18.98) #®

LYNYRD SKYNYRD
THE BEST OF LYNYKD SKYNYRD: 20TH GENTURY MASTERS THE MILLENNIUR COLLECTION MCA 1110 AME {11996

8

KELLY CLARKSON
BREAKAWAY RCA 64491/KMG {18.98

ERIC CLAPTON

DO EE DERO OWB e Ia'e DD EANHSEs NDES BOBON WO @ &6

THE BEST OF ERIC CLAPTON 20TH CENTURY MASTERS THE MILLENNIU COLLECTION CHROMGLES POLYDOR DO275HUME {1
BEE GEES

NUMBER ONES POLYDOR/UNIVERSAL 003777/UME (13.98 CD/DVD) &

LINKIN PARK

[HYBRID THEORY] WARNER BROS. 47755 (18.98/12.98

THE KILLERS

HOT FUSS ISLAND 002468*/IDJMG (13.98)

JIMI HENDRIX

EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX EXPERIENCE HENDRIX 111671 /UME (16.98/1298)
BON JOVI

CROSS ROAD MERCURY 526013/UME (18.96/11.98)

BONE THUGS-N-HARMONY
GREATEST HITS RUTHLESS 25423 (18.98)

LIONEL RICHIE
THE DEFINTYIVE GOLLECTION UNIVERSAL MO OWN/

LED ZEPPELIN
EARLY DAYS & LATTER DAYS. THE BEST OF LED ZEPPELIN VOLUMES ONE AND TWO ATLANTE B3673/AG (19.96)

UTV 068140/UME (18.98)

RED HOT CHILI PEPPERS
GREATEST HITS WARNER BROS 48515 (18 98)

HE B REDODDNDDBDS @

TOP POP CATALOG: Catalog Albums are 2-year old titles that have fallen below No.
100 on The Billboard 200 or reissues of older albums. Total Weeks column reflects
combined weeks title has appeared on The Billboard 200 and Top Pop Catalog
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer-
chants. based on data collected by Nielsen SoundScan. Catalog titles are includ=2d
TOP DIGITAL: Release sold as a complete album bundle through digitai download
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations.
2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc.
All rights reserved
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=2 - m¢
£S5 ARTIS Title S £
=S IMPRINT / DISTRIBUUNG LABEL 2z 8
NORAH JONES Not Too Late
| BLUE NOTE BLG & |
KATHARINE MCPHEE Katharine McPhee 2
RCA RMG
THE SHINS Wincing The Night Away 8
SUB POP
LILY ALLEN Alright, Still... 20
CAPITOL =
PAOLO NUTINI These Streets 48
ATLANTIC /AG
DAUGHTRY Daughtry
RCA 88860/RMG - s |
HARRY CONNICK, JR. Oh, My Nola 1
COLUMBIA /SONY MUSIC
8 24 CORINNE BAILEY RAE Corinne Bailey Rae \7 .

5

6

LAST
WEEK

21

2

CAPITOL

MADONNA The Confessions Tour e
WARNER BROS &
JOHN MAYER Continuum W

AWNARE COLUMBIA SONY MUSIC

CLAP YOUR HANDS SAY YEAH

Some Loud Thunder 47
CLAP YOUR HANDS SAY YEAH

REGINA SPEKTOR

Begin To Hope %
{RE 'WARNER BROS

JUSTIN TIMBERLAKE

FutureSex/LoveSounds
1IVE ZO0MBA 18 .

THE FRAY

How To Save A Life
£PIC /SONY MUSIC @ 40 E

THE GOOD. THE BAD & THE QUEEN  The Good. The Bad & The Queen
PARLOPHONE /VIRGIN

Title

BB 200
RANKING

rERS

B
)
=
3
=

PRINT & NUMBER / DISTRIBUTING LABEL
NORAH JONES
BLUE NOTE 74516/8L6 @
CELTIC WOMAN
MANHATTAN 75110/BLG

LAP YOUR HANDS SAY YEAH
CL,\P YOUR HANDS SAY YEAH 68611

Not Too Late

A New Journey 4

Some Loud Thunder 47

MADONNA

The Confessions Tour 15
WARNER BROS. 44489 &

KATHARINE MCPHEE

Katharine McPhee 2
RCA 87483 RMG

THE SHINS

Wincing The Night Away 8
SUB POP 705*

REGINA SPEKTOR
SIRE 44112/WARNER BROS

Begin To Hope

DAUGHTRY

Daughtry
RCA 88860/RMG |

CORINNE BAILEY RAE

Corinne Balley Rae |
CAPITOL 66361 7 B

HARRY CONNICK, JR. On, My Nola "
COLUMBIA 88851 SONY MUSIC

THE BEATLES Love

APPLE 79808 CAPITOL @ 38 .
JOHN MAYER Continuum 3 B
AWARE COLUMBIA 79019*/SONY MUSIC

CARLY SIMON Into White e

COLUMBIA /SONY MUSIC

JOHN MELLENCAMP

Freedom's Road 37
NIVERSAL REPUBLIC 008249/UME

VARIOUS ARTISTS
GRAMMY 03827/SONY BMG CMG

2007 Grammy Nominees 10

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
DOES ANYBODY HEAR HER
CASTING CROWNS (BEACH STREET/REUNIDN/PL
WHAT IT MEANS
JEREMY CAMP (BEC/TDOTH & NAIL

10-

15

23

12

HOLD FAST
MERCYME (INO

MADE TO WORSHIP
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CME

YOU ALONE
ECHOING ANGELS (INO

SHINE
SALVADDR (WORD-GURE

EVERLASTING GOD
LINCOLN BREWSTER (VERTICAL/INTEGRITY)

| WILL LIFT MY EYES
BEBO NORMAN (ESSENTIAL/PLE

SHINE ON
NEEDTOBREATHE [SPARROW/LAVA/EMI Ch

GIVE IT ALL AWAY
AARON SHUST (BRASH)

MADE TO LOVE
TOBYMAC (FOREFRONT/EMI CMG

YOUR NAME
PHILLIPS, CRAIG & DEAN ({ING)

ENOUGH
BARLOWGIRL (FZRVENT/WDRO-CURB)

BIG ENOUGH
AYIESHA WOODS (GOTEE

WALKING HER HOME
MARK SCHULTZ 'NORD-CURB

Data for week of FEBRUARY 17, 2007
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See Chart Legend for rules and explanations. @ 2007, Nielsen Business Mediz, Inc.
and Nielsen SoundScan, Inc. All richts reserved.

SALES BATA COMPILED 8Y

N Nielsen

VideoScan

5§§° TITLE Principal Perfarmers & .2_ ARTIST £ Title
S S LABEL/ DISTRIBUTING LABEL & NUMBER (PRICE) : = LABEL & NUMBER / DISTRIBUTINC LABEL (PRICE}

=i S(ﬁigvslwi HOME ENTERTAINMERT 20332 129.98) Tobin BellShawnee Smith o g m §;N';‘§§51§‘0’0§‘ _: : ?s')( e Carnavas

: Ioﬁ&s?old?rﬁ)megwauem VISTA FOME NTERTAINMENT 50643 (29.98) Kevin Costner/Ashton Kutcher =i ;S\:xjn'\:)%l&f/)i:\:ﬁe {10.98) . N Too qung T? Fight It

i i g}ﬁlgsfgc’#ug?s’gg PICTURES HONE EN"ERTAINMEN™ 14€46 28.98) Dwayne *The Rock" Joinsoy/Xzibit Sy I?U%f%\ﬁl%!)%g 16.98) Jesus Price Supastar

JEVEELI/’I:‘!(\JINISN GCATIEB HLOﬁEISW(T)E’;TamMAEPJT 20745 (1998) Animated gy SR (SE‘L(LIE mﬁ;ﬁj&gyspv (17.98) Mythmaker

: : Em:&gtﬁsof;rﬁ ',erlng«\%;‘(za =) Dane Cokidessica S mpxson iy SUAD ;J\(!\IOTJMP 5973KOCH (17.98 Beat'n Down Yo Block

8] 3 2 JHE TEXAS CHAINSAW MASSECRE: THE BESINNING —jona gewsteuattew somer (w8 BEGHE 7" 0. EODRICO, Y GABRELA Rodrige Y Gabriela

:_-?" 20 e ;I;J?Hscgh#njvs:o?!\lug;r(zs_ga) Edward Norton/Paul Giamatti = mesa _ EL'EQSI:\T?GEBT,": ;Isl(:‘l’]l;{iRS It Can Happer To Anyone

E Sonnsgx:(i HOME ENTERTAINENT 20692 (28.98) Jason Statham/Amy Sriart v _ ] ?RHSI}I,Z,FL‘I;AF(%';B:WY VALENTINE The Poison

1 Inl:svemggr{csnﬁg;%ﬁswus PROGUETS 71712 (28.98) Tany Jaa/Petchthai Wongkamlao B - ¢ 2 2&%&?335472 (15.98 Friend DOpportunity

i 6 zLolT‘I;I;:me'\r?vlFsoi ggrlqugg“E Greg Kinnear/Stevz Carell A ﬁ i <7 goowgcgg EssE(E;JQ%A & BiE BUREEN - - |_‘|'ru51 YoiTo _Kill Me

= BL L7 ;ro?HEcgnEu\;\lrl?o\:(VSﬁ?_gszs - eyl Stesplamne Hathasay | e . LE ;lol’:f [:rlv?el lN\ORTE 02496 (14.98 Habla El Corazon

]| 12 12 %;QTRD\SSNEY/NXAR BUENA VISTA HOME ENTER™AINMENT 27189 129, 8) Animated c a LR ?9&5'6645 (13.98) The Conch

ﬂ 9 5;3%;&? H(ODV\FA:E IGEERTgNAMFE‘:IvESJEIﬁwm?EgE El{\qﬁ[@ﬁr;lﬁﬂ%ﬂ%g; (29.98) tolmnyiBeppiliiand sibiouy Vi z gﬂf&%hgﬂ?@g E Piease Come Home

1< ﬁﬁ%msﬁéoﬁfa%ﬁ? H‘gm?m RTAIBMENT 47894 (29.98p Aoy noeilEBamInager 3 3 LM‘OVSTE? 723?(5 98) Speak For Yourselt

& o 7 TALLADEGA NIGHTS: THE GALLAD OF AiCK! 0657 o ey [ i coip van s

b WLS\(Q\SNGEE HOME ENTERTAINMENT 1885¢ (28.68) Dannie Wahlberg/Tobin Beil u ¢ gﬁjﬁ,ﬂéﬁ acému'}s.n 03 Boys Like Girls

7 rﬁagyn:gfv%m PARAMOUNT HOME ENTER"AINMENT 43124 (29.48) gimated = ?052{')5 ;rgmﬁm%(ﬂ;r:g_ga CO/DVD) @ Thess Are Jokes

39 _?Ri\sl_XN_HMTERTMNMENVUUNS GETE HCME ENTERTAINMENT 6541 (14.98) CarylEles/MannyaGioy /N - sﬂ&ﬁ&mﬂi@ Friend And Foe

38 8 220‘};{ ?jﬁ‘gﬂg‘x 8:‘:5(59 2 Kiefer Sutherland/Dennis Haysbert " mhéﬁgggkswac — ) You Alone
20 310 :I’.OCTE C?’ﬁlﬁ:;ol‘:_gﬁii(lz.ng)OWN Anjpated a E(;\TCRAE'Ev'anon'UG (13.98) Haciendo Historia .
S 5 peter 0'TooTitany Dot [ R ot o sher e e Rook Star Supernova

» gl mgws%sl?hﬁz ENTERTAINVIENT/SUE 44 VIS TA HOME ENTERAIN MENT 72102 (29.98) Mark Wahiberg/Greg Kinnear P %ﬁazﬁ:cnouafplc §3850/30NY MUSIC (15.98 Chroma

BN i o v e vt G SATERTAMENT 7484 (28.58) Channing TatumJenna Dewan S glee T ;(t]%?:(sfmwsnks (1438) Insid2 In / inside Out

43 5 THE DESCENT Shauna MacDonald/Natalie vendoza S A MEANELT ] iR

LIONS GATE HOME ENTERTAINMENT 20642 (28.£8)

25 25 33 HIGH SCHOOL MUSICAL: ENCDRE EDITION
= WALT DISNEY HOME ENTERTAINMENT BUE WA Vi: TA HOME ENTERTAINJMENT 43549 (26.98)

Zac Efron/Vanessa Anne Fudaens

D A

k=

55 £ETITLE

<2 £Z LABEU/DISTRIBUTING LABEL & NUMBER (PRICE)
24: SEASON ONE

g /1)

TITLE
| LABEL/ DISTRIBUTING LABEL

SAW 111

SALES DATA COMPILED BY
N
Nielsen
SoundScan

TOP
- HEATSEEKERS:

SEE BELOW FOR COMPLETE LEGEND INFORMATICN

FEB
17

2007

WARNER BROS (NASHVILLE) 43271/WRN {18.98)

CHIODOS
EQUAL VISION 136 (14.98 CD/DWD) @

All's Well Thet Ends Well

RED
ESSENTIAL 10807 (12.98)

End Of Silence

LA DINASTIA DE TUZANTLA, MICH.
VENEMUSIC 653177/UNIVERSAL _ATINO (12.98)

Camino De Exitos

» BEVERLEY MITCHELL

Eeverley Mitchell

Young Pri

DAYWINO WORD-CURB 1511/WA3INER BROS. (" 3.98)

nce Of Tha South

J XAVIER
2
E 13 32 DRAGONFORCE
_SANCTUARV ROADRUNNER 618C34/iDJMG (17.38)
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PROFESSIONAL SERVICES

HELP WANTED

MAJOR LATIN MUSIC
LABEL ROYALTY
ACCOUNTING POSITIONS

ﬁﬁerzij."ai’n vo-luna;rir%g at the

most mpcrtant mus ¢ industry

A leading Latin Music Group in the
US seeks to fill several key royalty
accounting positions. We are located
in Woodland Hilis, CA; *Manager of
royalty accounting: Requires BS/BA in
accounting or finance and 5+ yrs.
music industry supervisor experience.
Bilingual English/Spanish a plus
*Artist royalty staff accountant. Re-
quires BS/BA in accounting or fi-
nance. Will train a qualifies, motivated
candidate. Bilingual English/Spanish
a plus *Mechanical royalty licensing
clerk. Requires strong organizational,
analytical, and data entry skills. Record
label or music publishing experience
preferred. Bilingual English/Spanish
required. Qualified candidates please
reply with salary requirements -

upcoming events® 3illsoard
Mobite Entertainment Live -
Spring *farch 2526, 2007
Orange County Geavention
Cen=r Orlanzo, Fl.
Billbcard Latin Music
Confe-ence & Awards -
April 22nd - 2€th 2007
InterCentinenteFMiami.
Please conhd .

martorres @ univision.net

FATHER'S RIGHTSY!

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!

While other peaple are raising their prices, we
are slashing ours. Major label CD's, cassettes
ard LP's as low as 50§. Your choice from the
most extensive listings avaitable.

For free catalog call (699) 89C-6000.

Fax (609) 890-0247 or write
Seorplo Music, Inc.
P.O.Box A Trenton, N.J. 08651-0020
email: scorplomus@aol.com

PUBLICATIONS

The Ultimate
Deal-Making Tool!

THE LEADING WORLDWIDE RESOURCE
GUIDE COVERING EVERY ASPECT OF
THE MUSIC AND VIDEO INDUSTRIES

OVER 13,000 LISTINGS
FROM OVER 49 COUNTRIES

e Record Labels

« Video and Digital Music Companies
» Music Publishers

o Wholesalers

o Accessory Manufacturers

e Packaging & Labeling

e Entertainment Aftorneys

o Replicators & Duplicators

e Plants & Services

e And more!

ORDER BY PHONE: 800-526-2706
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Jeffery Leving
312-356-DADS or visit

www.dadsrights.com
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PROFESSIONAL
SERVICES

1,000 CDs

in full-color iackets for iust

Call today for I
your free catalog!

1-800-468-9353

www.discmakers.com/bb

ODISC MAKERS®

REAL ESTATE

Golf Course Estate New Home
Prescott Lakes, Gated Estates
Prescott, AZ. 6200 sq.ft. walk-out
full bar, game room, steam room,
spa, commanding deck views of
San Fran Peaks & Granite Dells
Pro-Tools Recording Studio
Athletic Club. Membership
included $1.5M contact:
ronwolfson@aol.com

928-237-7178
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CRYSTALCLEAR ba

GiSC AND TAPE
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1000 CDs ¢ $QPTTEHHENID
1000 PROMO €D PACK «
1000 DVDs » % IASHH N

TRUSTED EXPERIENCE
FOR OVER 35 YEARS!

WWW.CRYSTALCLEARCDS.COM - 1-800-888-6073
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IN-HOUSE CD ¢« DVD « VINYL *» CASSETTE
Includes: 1-~color booklet &
300 Package' $775 oo

1-color CD inbel from print-readi
I ooo Package: $|o99.oo

film, jewelbox, shrinkwrop
Includes: 4-cclor booklet &
2-color CO lubel from print-ceady

D.J. VEINYL PROMO

100 127 vinvt $738.00 additional 1p's: $1.30 each

500 127 vinrt $1,273.00 recrokr $710.00

film, jewelbox, shrinkwrap
T1OO0O0O 12 vinvi 51,889.00 reoroer - $1319.00

PACKAGES INCLUDE: WHITE JACKET w/ HOLE  MASTERING ® FULL PROCESSING
TEST PRESSINGS « 2-COLOR LABELS (stuck background) « SHRINKWRAP » GUICK TURN ARDURD

ASKFOR OUR FREE B1OCHURE:
RAEN BO RECORDS MANUIAC TURING TORPORATION
vz 107

8960 Eton Ave., Canoga Park, CA 91304 - (8183 280- ¢ 100 @

fax: (818) 280- 1101 * www.rainborecords.com » info@rainbereconds.com
T-SHIRTS

WE'VE MOVED!
to Laeger facilities

BAGKS TﬂGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

WwW.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)
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The Definitive Source for Industry Information

INTERNATIONAL

BUYER'S
» GUIDE

2007

INTERNATIONAL TALENT & TOURING GUIDE:

The leading source in the industry for information on all
aspects of the music business. More than 30,000 listings in
all, including leading facilities where artists perform, agents
and managers, artists, sound and lighting services, instrument

. ] > s " COSPLETEDIZECTORY OF MIS I |MSUSTIY CONT. £15: 43 & Dupe Servicer, B 3 ¥an ek, Rectlo a0,
rentals, security services, merchandisers, and virtually any feordia e A L e B e SR T e OB VIDEO/OVh COMPANIES

RESORD LABELS

service or supplier you'll need when going on tour. All listings & e "”‘“‘S“'ZJ
are A to Z and fully cross-referenced for easy searching. If you { e

. p ] . WHOLESALERS & 3STRIBUTORE
book, promote, program, or manage talent, this is a must-have - RPRONOTION  «ccessony mmuracroneotl

for your business. $139 y

INTERNATIONAL BUYER’S GUIDE:

Jam-packed with over 13,000 listings of key personnel and
other information about every major and independent record
company, video company, music publisher, digital music com-
pany and seller of products and services for the entertainment
industry worldwide. A powerful tool. $179

MUSIGIAN’S GUIDE TO
TOURING & PROMOTION:

Today’s working musician’s guide to clubs, tape disc services,
A&R, music services, industry web sites and more with over
6,700 listings. $15.95 (Shipping included) $18.95 overseas

INTERNATIONAL AUDARENA GUIDE:

Complete data on over 4,400 venues worldwide, including
Amphitheaters, Arenas, Stadiums, Sports Facilities, Concert

PACKAGING & BUPLIGA* Raw

= BEC™

2007 INTERNATIONAL GUIDE

AUDARENA

PLUS. THE FACILITY BUYERS GUIDE

IUMS - STADIUMS - EXHIBIT HALLS

ITIES ~ CONCERT RALLS

Halls and New Constructions. PLUS, the complete FACILITY —RETA".'NG NTERS - MEW CONSTRUCTION
BUYER’S GUIDE listing those who supply and service the arena
industry. $99 *DlRE(TORY
NSO, s
RECORD RETAILING DIRECTORY: U0 ¢ NS

The essential tool for those who service or sell products to the A
retail music community. With over 5,000 listings, this directory :
is the most comprehensive compilation of record retailers, fea-
turing independent and chain store operations, chain headquar-
ters, audio-book retailers and online retailers. Listings include:
store names and addresses, owners, operators, phone and fax
numbers, e-mail addresses, chain store planners and buyers,
and store genre or music specialization. And its handy X9
inch format makes it easy to carry and easy to use. $215

d line:

BY MAIL: Send payment plus $9.95 S&H ($14.95 Canada/$24.95 international orders) with this ad to: o r e r o n I n e L

Billboard Directories, P.0. Box 15158, North Hollywood, CA 91615-5158. - I I b d
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Please add appropriate sales tax in CA, DC, FL, GA, IL, MD, MA, MN, MO, NJ, NY, OH, SC, TN, TX &

CANADA. Orders payable in U.S. funds only. All sales are final. or call 1-800-562-2706 *» 818-487-4582

Also available on CD ROM or mailing labets, for info. email: mwiesner@vnubuspubs.com
For advertising opportunities, call 800-223-7524 or email jserrette@billboard.com
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Singer/songwriter Glen Har sarc
of Irish rock band the Frames, et, ard
ASCAP assistant VP of special projects Lor=tta Marcz,
center, hang at the Star Bar in Park City, Ltan, « tr legerdary
snger/songveriter Dorovan, star of this yea's Sundance Film Festiva
bazz movie “Ince.” Tr=ay were on hend for ASCAFs Musc C3fé evert

during the fest val, which featured nine days of peferman=s by up-ard-
corring acts and establisned favorites. 2HOTO: COU2TESY 0= ERIK 2+ ILSROOK/ASTAP

The Hilton Harmony event was held at the Music Box
in Los Angeles, where eight-timme Grammy Award
winngr Natalie Cole, center, and breakout singer/
songwriter Josh Kelley, left, became the finai two
signatures on the Hilton Harmony Piano. The six-foct
grand piano boasts more tham 110 celebrity

- . = . autagraphs, each representing a $1,00 donation
Skin magazne drought legendary rodke Paul Weller to New 7ork for three nights (Lan. 2237 of from Hilton to the Grammy Foundation's music
sod-out shows at Irving Plaza. The shows were presented in association with Adidas Criginals. education programs. Pictured with Gae and Kelley i<
Pictured, frcme left, are Spin publisher Macolm Campbell, Wekzar axd Spin Media president Fom Recording Academy/Grammy Faoundation presiden
Hzrtle. PHOTO. COURTESY OF DAVE GUSTAV Neil Portnow. PHOTD: COURTESY OF JENNIRER LIT

Jack Ingram <tripped
down in New Yorkon Jan. 31 at
the Housing Works S.ookstore Café
in SoHo, with an acaustic preview
performance of his nev=album, “This Is t,”
due March 27 on Big Ivaxine Records. From
oft are Big Machine Fecords president/CEO
Scott Borchetta, Ingr=rr, Ingram’s manager
George Couri and music idurnalist Alan Light.

Kiss’ Gene Simmons
and P=ud Stanlay
recziveC paquas B1. 28
a° the veGhee Los
An3eks offices to
celzbrats their No. 1
DVD 'KSSolocy Voume
119741977 going
five-times olatiwum.
F-am it are e<xecutive
poduca Alex Colkett,
K s3 manager Doc
McSh=e, Fontena
Drscrikestion semior WP of
sales and markating ken
Gullic Stanley, Simmecns
ezacuwe prod.icer
Roge1 Colletti and M~V
Nerwork s audio/music
rarkefing and prod.ict
ranacernent Mick
Cacci. OTD: COURTES™

OF LEE SAREM/LEE 3ALE4
OrOCE APH
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LIFE’S DELICATE BALANCE

For Darren Hayes, residency as lead of ’90s smash duo Savage
Garden feels like a lifetime ago. “The music industry then was
in its heyday and we certainly enjoyed amazing success, but |
do feel like an old man sometimes,” he tells Track. After selling
25 million copies of the duo’s two albums and topping singles
charts with “Truly Madly Deeply” and “l Knew | Loved You,”
Hayes decided to go the solo route. He recorded two solo al-
bums: the pop-fabuloso “Spin”in 2002 and the more brooding
“The Tension and the Spark”—which then-label Columbia de-
clined to release in America.

“l adored the record and it got lost in translation,” he says of the
latter disc. “But rather than get down, | focused on writing songs.
It seemed like a waste to not use that time creatively.” Hayes was
again approached by major labels—but declined. “l got to that sec-
ond- or third-date stage with a couple of record companies, but
| had cold feet. | have the luxury of spending money to make the
record | want with people | want.”

Hayes' third solo project is a 25-song double opus, “This Del-
icate Thing We've Made.” Due in August, the collection, which will
arrive by way of his own label Powdered Sugar, reflects the artist’s
life changes, including coming out and his marriage to British
animator Richard Cullenin a civil partnership ceremony at their
home in London.

“This is absolutely the most personal thing I've written,” Hayes
says. “I’'ve looked at the world, met my soulmate, buried a friend
who died from AIDS. . .| am constantly reminded that the older
we get, relationships and our view of the world are full of contrast.
- lhopeit’ssomething everyone can relate to.”

DOING IT HIS WAY
Veteran entertainer Paul Anka has inked a new deal with Decca
for his next album, “My Way—Swings & Strings,” Track has
learned. The setis due May 1 and featuresa
blend of new recordings of Anka’s own
hits and pop/adult contemporary sta-
ples. Tracks include Joni Mitchell’s

“Both Sides Now,” Billy Joel’s “I Go

to Extremes” and a duet with the late

Sammy Davis Jr. on “I Am Not Any-

one,” which Anka originally penned
for Davisin 1973. Other guests on the
collection include Andrea Bo-
celli and Michael
Bublé.

SCREAM MAKES MORE NOISE
Sources say veteran urban music exec Michael Mauldin, presi-
dent of Mauldin Brand Agency, will take his Scream Tour brand
and partner with Warner Music Group under the Scream Star En-
tertainment banner. The deal is supposed to encompass the Scream
trek, now in its sixth year; a new record label and magazine; and
digital media initiatives—as well as TV, film and merchandising
projects. Previous Scream Tour acts include Omarion, Pretty
Ricky, Marques Houston, Bow Wow, Yung Joc and Mario. The
multimillion-dollar deal is expected to close in the coming weeks.
Sources also say Mauldin, a former Columbia Records black music

president and the father of Jermaine Dupri, will head up Scream Star
Entertainmentas its CEQ, and will work closely with senior ranagement
at Warner Music Group and Atlantic Records.

DANCING WITH A STAR

Hilary Duff’s new Hollywood Records album, “Dignity,” sees the
light of day April 3. In anticipation of the singer’s fourth album,
Track was given a sneak peek. If these five songs are any indica-
tion, Duff is in the mood to shake what her mama gave her. All five
previewed songs (“With Love,” “Play With Fire,” “Stranger,”
“Danger” and “Burn”) find the singer/actress reveling in the
beats and rhythms of clubland. (Talk about a metamorphosis.)
For this dancefloor-primed collection, Duff worked with top
songwriters and producers, including Kara DioGuardi, Tim &
Bob and Will.i.am. Some of the new disc’s sounds are heard in the
ad campaign for Duff’s new Elizabeth Arden fragrance, With
Love. . . Hilary Duff.

DREAMS CAN COME TRUE

Though [talian-born soprano Giorgia Fumanti’s sophomore album,
“From My Heart,” does not arrive until March 6, the Manhattan
Records artist has already had her spiritual wish come true. De-
spite being raised a Roman Catholic, Fumanti now follows Bud-
dhism. So, imagine her surprise when a close friend of the Dalai
Lama came to see her perform live in concert and offered to pass
on a copy of her new CD—a pop/classical collection of songs in
Italian and English—to the spiritual leader.

Fumanti, who was recently on tour with Jose Carreras, says she
is moved by the gesture: “Itis truly an unbelievable thing for me.
1 cannot say how moved and honored I am that my music will be
heard by the Dalai Lama.”

GRADY'’S RED LIGHT SPECIAL IN THE 615

Track has learned that former Sony Music Nashville chief John
Grady—who co-founded the Columbia-distributed DMZ label
with producer T-Bone Burnett—has resurfaced as a partner in
Red Light Management. Red Light is Coran Capshaw’s Char-
lottesville, Va.-based shop, which oversees such acts as Dave
Matthews Band, Trey Anastasio, Gomez and country rookie Rod-
ney Atkins. Grady’s mandate for Red Light is to establish a beach-
head for the management company in the 615 area code.

SALES SPIKES FOR BELOFF?

Will former Billboard associate publisher Jim Beloff end up on
the Heatseekers chart? Beloff, who left Billboard to pursue his
love of the ukulele, received a major name check by feilow uke
devotee William H. Macy when the actor appeared on “The Oprah
Winfrey Show.” The one-time ad sales chief sells ukuleles, acces-
sories, books, instructional videos and albums—by himself and
other uke masters—through his Flea Market Music enterprise.

O

DUFF: ANDREW MACPHERSON; ANKA: SASCHA KRAMER

=xecutive

EDITED BY MITCHELL PETERS

RECORD COMPANIES: Capitol Music Group names Ron-
nie Johnson executive VP of the company’s urban depart-
ment. He was executive VP at Atlantic Records.

Capitol Music Group names Lee Trink president and Jeff
Kempler COO. Trink was executive VP/GM, and Kempler
was executive VP, both at Virgin Records.

Epic Records promotes Jacqueline Saturn to senior VP of
promotion. She was senior VP of rock and alternative promotion.

Legacy Recordings in New York taps Patti Matheny as VP
of A&R planning. She was director.

Universal Records South names Cliff Audretch Il senior
director of A&R. He was senior director of creative at
Windswept Music Publishing.

Show Dog Nashville names P.J. Olsen director of re-
search and information systems and Tom Moran VP of
promotion. Olsen was associate director of sales and re-
search at Sony BMG, and Moran held the same title at
Epic Nashville.

RADIO: Sirius Satellite Radio names Garrett Hart format
manager. He was PD at WRQK-FM Canton, Ohio.

PUBLISHING: EMI Music Publishing names Stephen Dallas
senior director of legal and business affairs. He practiced
commercial litigation at Thelen, Reid & Priest.

Ole in Los Angeles promotes Sean Mulligan to director of
film, TV and media. He was U.S. West Coast representative.

MULLIGAN

SCHMIDMAN

SATURN

TOURING: United Talent Agency in Los Angeles taps John
Pantle as a senior agent. He was a senior agent at the
Agency Group.

Nedertlander Concerts names Lesley Olenik director of tal-
ent at California’s 1,700-seat Grove of Anaheim. She was
assistant to the VP of talent buying at Viejas Entertainment.

International Creative Management taps Dennis Ashley
and Robert Gibbs as agents, specializing in urban talent.
Both previously served as agents at Creative Artists Agency.

MEDIA: LATV names Howard Bolter president/COO. He
was executive VP at Wobo Media.

RELATED FIELDS: CenterStaging Corp. in Burbank, Calif,,
promotes Paul Schmidman to president. He was COO, and
will continue to serve in that role.

Send submissions to exec@billboard.com.

GOODWORIKS

NICKELBACK CARES

Nickelback is doingits part to raise money and awareness for
Amnesty International and International Children’s Aware-
ness Canada. Starting Feb. 1, all proceeds from digital sales
of the band’s new single and video, “If Everyone Cared,” are
being donated to the two organizations. The music video,
lensed by Dori Oskowitz, features band performance footage
intercut with stories of individuals who have incited change
for the betterment of the world.
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Dear Retel One Drinker

On those awfil days when poure
feeling pour age, just remember;
were 316.
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ON DECEMBER 61H, 2007
CELEBRITIES AND MUSICIANS WILL UNITE TO'PAY TRIBUTE
TO HEROISM/AROUND THE WORLD.

AW HEROES

AN ALL-STAR TRIBUTE

. i

HOSTED BY ANDERSON COOPER
& CHRISTIANE AMANPOUR

4

OUR FIRST-ANNUAL SALUTE TO ORDINARY PEOPLE DOING EXTRAORDINARY THINGS.
DEFENDING THE PLANET @ COMMUNITY CRUSADER @ MEDICAL MARVEL = CHAMPIONING CHILDREN
FIGHTING FOR JUSTICE &= YOUNG WONDER = EVERYDAY SUPERHEROES

A LIVE GLOBAL BROADCAST FROM THE AMERICAN MUSEUM OF NATURAL HISTORY '
ON THE NETWORKS OF CNN WORLDWIDE. L

CNN HEROES IS BEING PRODUCED BY JOEL GALLEN AND TENTH PLANET PRODUCTIONS, |
PRODUCERS OF THE ALL-NETWORK BROADCASTS “AMERICA: A TRIBUTE TO HEROES" AND ‘
“SHELTER FROM THE STORM: A CONCERT FOR THE GULF COAST."
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